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CMP office staff to Bliie* 

• Foo Fighlers are to perform live on 85 branches. Tlie letailer says the to late VITV UK & Ireland's first Total décision follows customer demand ©EMI 

To read ail the 
news as it 
happens each 
day, log on to 
musieweek.com 

© "Tlie future is about findmg ways to connect with ^ Tie 
Robbie cleal shows that this approach can extend to investmg 
in the project - and sharing the spoils.' - Editorial, pi4 

Your guide to the latest news from the music industry 

Foo Fighters to 

feature "cutting edge music" by the likes of Hot Hot Heat. Kings Of Léon 
dos US promotional campaign UM1 set to eut Van in switch 
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reached 2m sales for Up! and tltere d,vision, joins the Démon Musit 
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News is edited by Paul Williams 
Head of music leaves company after three new services register disappointing viewing figures 

Saturaled market takes toll on Sky 

by Robert Asbton Mordue's departure brings into The difficulty music TV channels sharp focus the^crowded market- 

brands. It is early days for the new Sky channels, which wili need time to attract a regular audience. They have made good use of the înler 

pany"afte^^ey onîy'maMiged'to et 6% of the ta 
or Sky would music channe the reasons . TheAmp îd it / average of 2( | pared to MTVs 

^is 
zine brands, which helps promote 

that, although the music channels ( holds viewers tor 26.55 minutes             toughjobto persuade the public te 

butît will -e^e —' who are able" to buy a 30-second Smash Hùs"he àdds' -There are ingjuly the three Sky channels fared the least well of ail the 18 
id of Sky fïavel, will 

Heatwave cools consumers' appetite for purchasing music 



Creative army on hand to 

capture Robbie at bis best 
by Adam Woods and Claire Bond If there were l25,000 in front the stage on cacfT of Robbi 

showed an artisl on top form, in front of the biggest audience of lus career. This is going to capture him ;r and nail him as one of lest livi g the other supporting the production were Sanctuarj' Mobiles, which record- ed the sound from the shows and provided a feed for Sunday night's Radio One broadcast, internet con- sultancy Outside Line, which man- aged online marketing, and streaming specialist MediaWave, which webcast the Friday event to 10 European territories via MSN. While the engineers of the 
building Williat ■s profile t 

BDH re-imagined Williams's logo as "a post-punk, Vivienne Westwood-style, baroque" image. 
the slaging, video backdrops, mer- chandise and sui-rounding publici- ty under the supervision of BDH. Lodge, legendary set designer Mark Fisher and Williams himself. "It is a 100% collaboration with Rob," says Lodge. "He is not only a unique entertainer, but he is aiso a brand identity. We wanted to look after and manage the brand so there would be a certain synergy throughout the whole campaign." The re-branding of Williams as a darker, more self-dotermined kind of star began early in the year with a sériés of shoots in LA, which not only provided the imageiy and footage for the live screens, but also 

ould in e. It Wi just about lighting was something inhérent in these films through the direction and the graphie design." The tour also represented Rob- bie's first solo tour without Guy 

performer in David Bowie's band, who was recruited in February to adapt the Escapology material for 
ouraged the band to be 

îw things," says Platti. "I knew he as big, but I didn't know how big itil we went onstage." 

Rights to Robbie concerts pay ont 

as international média strike deals 

Three sold-out Knebworth concerts proj: 

Knebworth tria 

; for the "best ever" music DVD and new brand extensions following the artist's record-breaking, three- night concert at Knebworth a 

best music DVD so far. Robs per- formance guarantees that but we also shot a lot of addîtional materi- al," says IE founder Tim Clark, adding that filming costs alone for the event were "in excess of ■film". Work on the DVD starts this week. 
We really intend to 
make the best music 
DVD so far 
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|)el album to chart's summit, as EMI readies Christmas DVD 

iimph reignïtes Robbie fever 

interest. However, ticket sales are involved would ea one slice of a much bigger pie that of around £150,01. includes everything front mer- "Knebworlh \v " a rights and but the média had no 
tributoreh to m Tstimated total reaffi™edfhft0h^rs\he blggest monev reported for ttedea! were gross of around £40m are: star in the UK and the world out- tvay off the mark but become folk- 

ageis 

the joint venture as part of its 

Meeting the 
challenge 
Tdy Knebworth experienee started last September. Thafs when I had my first meeting to plan Robbie Williams'seriesofthreegigs.It\vas a huge show so there is a lot to sort out on the production side with the other contractors involved, such as Nine Yards for site production and the caterers, Popcom. One of the guys in the office, Conal Dodds, had" worked on the 

e little . crops up. On Friday it was the traf- fic. It rained on Friday aftemoon and the crowd left it too late before starting their joumeys and got stuck in jams, but we didn't have any other traffic problems, 
edge, but there are always things to 

Robbie's Knebworth 
gigs show that 
people still like the live 
music experienee 

.v the différence betwee 

despite the heat. Only 1,177 people 

I 



sic 55 Stripped (RCA THE BPI AWARDS y'fjh,,,,, i„ the (EMI/Virgin/ ALBUMS ÇSciiii Universal) (2 x 
History of Haiû Daniel Bedingneld- Oance (WSMÏ Sevenlies GottaGefniruTliis Isitve'') (EMI/Virgin) WayneWoncler u-hoik - New! 

New distribution warehouse improves stock controi 

Huge leap in Virgin's 

back catalogue sales 

s 
not have to bave as many units oî each title in store bas also freed up 

UnS^d 
Ising teams along specialist genre 

îng - which will be in ail stores by a 20,000 order would imrae- titles from one ofjhe miyo^in early next year^- bavehdped to 

says it 

Dido lined up for US TV slot 
Dido is the first British artist to Dido is set to return for anoth- Productions' Jod Gallen,^ h 

release'of the"aJbim,'whra'shfis Peas, Queens Of The Stone Age 

Mo, which is set for br te genres of pop. rock, R&B and ip hop on each show as well as 

on in ail major dties in the US as of g 
L-rtsT - ill be a crilica] part of the cam- The new or 

Record number of new 

acts to perform ai ITC 
a HiaiE:.! rinwnloads highlights including Silentway Managemenfs Andy Dodd and lan Grenfell - the team behind In Tlie City wi i Simplyred.com - discussing Publishing cha.rnmn/ÇEO,Peter ^ 

Grimsdal'eîined'up to^ress the Jon Pikus, A&R director of Sony Septemtr music conférence. Records, will Rcicliardt will feature i" 

13 to 15, is likely 
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SLIGHTLY IMPORTANT INFORMATION 
FROM AN INDEPENDENT 

RECORD COMPANY 

WE HAVE MOVED DISTRSBUTOR 

THEIR LOGO 
3mv0s@ 

OUR LOGO 

THEIR CONTACT DETAILS 
Tel: +44 (0) 207 378 8866 

Fax: +44 (0) 207 378 8855/11 
www.3mv.com 

OUR CONTACT DETAILS 
Tel: +44 (0) 1709 710022 
Fax: +44 (0) 1709 523141 

www.tidy.com 

NEW ALBUM 'BAREFOOT' 
WHAT THE PAPERS SAY... 
The Times " Peppercorn defies convention" 
The Guardian " Peppercorn is marveilous, truly" 
Musfc Week " A highly assured début 
The Observer " An astonishing album" 
Daily Express " Wonderfully open and upbeat" 
The Puise " Peppercorn prevails against ail odds' 
Blues & Soul " A time for freedom" 
Hello " A cultural melting pot" 

www.planetpeppercorn.com 

NEW 
SINGLE 

nice 
to 

you 
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ALBUMS FOR Q2 5|[o?yr
chr^,lis 

1 NOW THAT'S WHAT ï CALL MUSIC! 54 EMI 43.6%/ Sony-ATV 48.2% 

Major sees strongest albums showing in five years and a growing ^ th^singles market 

EMI leaves its rivais in the shade 

by Paul Williams Just whcft the c.hasing pack Ihinks it is making some headway, EMI Music pulls out of the bag one of 
During the previous period, only 4,2 percentage points stood hetween EMI and the other pub- lishers, but "normal service'' was resumed in quarter two as the Company more than doubled its lead thanks largely to its strongest albums showing in five years. EMI grabbed 29.6% of the albums market, the company's highest score since the start of 1998, to open up an 11.4 points gap in the sector over second- placed BMG. On singles it was almost as dominant, stretching a 2.7 points lead last time to 8.6 points in quarter two, thus setting up a 10.4 points lead on the corn- bined rankings. Ironically, EMI Recorded Music superstars Coldplay were one of only two acts among the 

tribute to EMI Music's score. While Chris Martin and his col- leagues instead helped to swell BMG Music's cofiers with A Rush Of Blood To The Hcad (seventh of the quarter), EMI Music's cash register went into Overdrive with leading shares in The White Stripes' Eléphant (third) and Busted's Busted (fourth). It also 

claimed ail of Evanescence's Fall- en (ninth) and more than 40% of both Justin Timberlake's Justified (second) and Corne Away With Me by Norati Jones (fifth). Evanescence were also a key player in EMI's singles success, finishing third for the quarter with Bring Me To Life. And the Compa- ny also handsomely capitalised on being lire controller of the biggest soug catalogue in the world. Big Brovaz's Rodgers & Hammerslein remake Favourite Things gave EMI full control of the period's fourth-biggest single, while it claimed 70% of the ninth with Craig David's Rise & Fall, based on Sting's Shape Of My Heart. In second place, Zomba sign- ings led the contributors on both singles and albums for BMG, which had to cope with a revived Universal dosely breathing down its neck. R Kelly topped the quar- ter's singles chart with Ignition, while both BMG and the period's 

; Coldplay ting the en album, it claimed 1 Park's Meteora (13th of the quar- ter) and half of Christina Aguil- era's Stripped (sixth). BMG lifted its singles share to 17.8% but is now only 0.2 points ahead of Universal, which put in its best performance in the sector in a year. Room S's Make Luv (sec- ond of the quarter) led the way, 

while it also figured on 50 Cents In Da Club (fourth top seller), Tom- craft's Loneliness (sixth), Junior Senior's Move Your Feet (ninth) and Busted's You Said No (lOth). Universal's f Jbunu its biggest share s period of 200^1, , représentation among the quarter's 10 biggest sellers. Tire two excep- tions to that rule were n Avril Lavigne's Let Go, ■ took a 37.8% share and the lOtli- ranked You Gotta Go Thcre To Corne Back by Stéréophonies, 100% controlled by Universal. 
Universal occupied the regular position of EMI's closest chal- lenger and that will take some 
runner-up BMG takes in Zomba's previously-separate score. But Paul Connolly's team has improved ils combined share for two successive quarters and is now closing the gap on BMG and moving furlher away from fourth- placed Warner/Chappell. The albums market remains a favourable one for Warner/Chap- pell, despite a slight setback in quarter two, but it is on singles where the company has declined sharply. Although traditionally stronger on albums than singles, it did manage to hit a peak of 20.9% in the market as recently as the end of last year. But that has now slipped to 9-1%, its lowesl score in more than two years and 30.2% 

Wêndswept breczes into top indîe position 
Bob Crace eaded 

time lastye 
widened at the top, the gap between its three closest chal- lengers, BMG, Universal and Warner/Chappell and the rest of the field continued to increase. Sony/ATV found itself 6.5 points adrift of the top four companies, as it slipped to its most disap- pointing performance on singles in a year. A 17.5% share in Tomcraft's 

among the quarter's Top 20 sin- gles, while a 48.2% stake in Norah Jones' Corne Away With Me was its sole interest within the period's 10 most popular artist albums. But ail this is merely a footnote to the quarter's big story: EMI Music back to its dominant best Six months still remain, but Peter Reichardt is probably already deciding which one of his striking jackets to wear when he steps up to collect 2003s publishing gong. 

Publishing 2003: second quarter performance Top 10 singles for Q2 2003 

liappeli 25%/Windswept 25% az EMI 100% BMG 45%/ -ATV 17.5%/Universal 375% Copyright Control 50%/ , EMI 50% Windswept 30%/ EMI 70% Universal 100% Windswept 10% 

Writers of Q2 2003,s top singles 

RODGERS/HAMMERSTEIN II Big Brovaz EMl 
MARTIN/MATIAS/CLEMENT/ENIAC Tomcraft BMG/Sony-ATV/Univcrsal SMITH/LEWIS/MCNAIR/JONES/FISHER/THOMAS Busta Rhyrnes & Mariah Carey EMI/VaHops DAVID/STINC/MILLER Windswopt/EMl Craig David feat Stinq JUNIOR Junior Senior Univer*d BOURNE/SJMPSQN/JAY/ROBSON/ Windswept/ MCLAUGHLIN Busted EMI/Universal 8 MUS1CWEEK160803 



Features are edited by Adam Woods 
Deluxe Media Services' acquisition of Disctronics signifies the 
arrivai of a new, US-owned player in the European CD, CD-Rom 
and DVD manufacturing market. By George Cole 

Disctronics 

deal boosts 

Rank unit 

"The right company at the right time." That was how Peter Pacitti, président and CEO of Deluxe Media Services, described Disctronics, whose European opérations Delaxe acquired in June. Deluxe, which has headquarters in Vemon Hills, Illinois, is a major player in the VHS and DVD raarkets, offering a broad range of services including encoding, duplication and fulfilment (see breakout). The company, which is a wholly- owned subsidiaty of the Rank Group, also has extensive European opérations. So why has Deluxe bought Disctronics and why has Disctronics decided to sell, especially after the company's own acquisition of Universal Music International (UMI) in June 2002? And what does the acquisition mean for the optical dise manufacturing industry? For £l4.5m in cash, the same amount in debt clearance and £5.2m in working capital, Deluxe has acquired a huge stake in the European inde- pendent CD and DVD manufacturing market, a sector in which the company has been conspicu- ous by ils absence for a long time. Disctronics boasts 800 employées and facilities in the UK, France and Italy. Its UK opérations cover the Blackbum facility, which manufactures audio CDs, and its Southwater facility near Crawley in Sussex, which makes CDs and DVDs. Customers include Universal Music, BMG and Warner Music - ail of whom have transferred their busi- ness lo Deluxe. Disctronics also runs smaller facilities in Toulouse and Milan. These produce audio CDs and CD-Roms for games companies and internet service providers such as AOL, Electronic Arts and France Telecom. 
How Deluxe 
its lut® 
Rauk Groop 
If any company could be said to have its fingers in many pies, then Deluxe certainly fits the bill, with opérations that cover everything from video encoding to packaging to distribution. Although it has headquarters in the US, Deluxe is part of The Rank Group, one of the UK's major 
organisations. Rank's opérations cover hôtels, casinos, cafés, live music venues, online gaming and 

company also offers DVD mastering and replication. Deluxe offers its customers a wide range of fulfilment services including, supply chain 
displays, customised packaging and returns processing. Deluxe also has film processing laboratories and offers a range of post-production facilities for the film industry, including sound and picture editing. The company's Media Asset Management division works with rights holders to distribute content via traditional or digital channels. It also has partnerships with Efilm digital laboratories and Capital FX, a UK company that spécialisés in graphies and effects. Deluxe lias Nortli American 



While Disctronics' capacity is admittedly dwarfed by such giants as Sony DADC and Thomson Group's Technicolor, it is the largest replicator in the UK and one of the largest indies in Europe. Deluxe itself is only a few years into an acquisitions programme designed to restore its edge aftertroubled times in the late-Nineties, but the rapid growth and clear ambition of both companies in recent years gives a particular sig- nificance to their union. 'Deluxe has been a major VHS duplicator for many years and it is active in DVD in the US," says Jim Bottoras, joint managing director of the technology and média research corapany Understanding & Solutions (U&S). 'But the company needs European capacity too. Deluxe needed to have a manufacturing base here to win new contracts, particularly \vith the Hollywood studios. There are more players in Europe on the CD side than DVD and many people only have a small number of DVD lines, but Disctronics has facilities in the UK and France. Deluxe needed Disctronics more than Disctronics needed it." Disctronics has made a considérable invest- ment in its DVD production facilities. In August 2002, the company increased its DVD replica- tion capacity to seven lines at Southwater, mov- ing two CD mono lines to its Blackburn plant. The increased capacity meant Disctronics could produce 90,000 DVDs every 24 hours. The com- pany also purchased a screen-offset printing machine and two Amaray packing machines, bringing the total to three. At the time, Disctron- ics said that the UK DVD market was expected to grow from 40m units in 2001 to 90m in 2002. Terrence Davison, managing director of Deluxe Europe, says negotiations took around two months, with due diligence taking a further two months. He adds that both sides have bene- fited from the tie-up: 'The synergy was there between the two companies and the deal made good sense for both parties. We have traditional- ly been a VHS manufacturer with pan-European distribution but we didn't have an optical dise plant for our DVD custoraers. At the same time, Disctronics saw that Deluxe, with the backing of Rank, wanted to invest in their business. There was a willing buyer and a willing seller and both parties wanted to get things done." David Mackie, then CEO of Distronics, was also enthusiastîc about the deal. "Deluxe pur- chasing Disctronics works well on so many lev- els," he said at the time. "We anticipate a smooth transition for ail our existing CD- and DVD- based customers. Our CD customers will benefit from Deluxe's supply chain infrastructure. Our existing DVD manufacturing capabilities will support the increased needs of Deluxe's cus- tomers in Europe. And most importantly, Tm confident that the 800-plus employées involved with this purchase will be quickly integrated into the Deluxe family and will welcome the opportu- nity to join this industry leader." They say that the art of deal-making is timing, and Bottoms, of Understanding & Solutions, believes Disctronics had this quality in spades. "The people behind Disctronics are financially astute," he says. "They got into dise pressing 18 years ago. They recognised there wouldn't be too many times when someone cornes along that is big enough to want to acquire Disctronics. The way the market is going, it's perfect timing." Bot- toms adds that the CD and CD-Rom markets are under pressure. "The music industry is facing issues such as commercial piracy, internet downloading, consumers being increasingly dis- interested in music and people buying ringtones. DVD has changed the industry, giving it new business opportunities, but there won't be another DVD. The optical dise manufacturing business is close to its peak. There's still a huge 
10 MUSICWEEK16O8J03 
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demand for packaged média but there won't be the double-digit growth looking forward." Jonathan Beddows, commercial director of 10 SRy, Dllt Cinram UK, agréés that the market is becoming otlly tllG tougher. He says; "From a manufacturer's point ctcniin will of view, the key factor in the optical dise market . " is the collapse of margins. The CD business has SUfVIVe been operating on tight margins for years. As demand déclinés, we are now seeing companies struggling to stay in the market. DVD's price érosion has been incredible." Despite the increasingly compétitive condi- tions, Bottoms predicts that Deluxe will be chas- ing more business as a resuit of the deal and that this could, in turn, lead to more DVD production lines being put into Disctronics' facilities. Davison says the Disctronics link-up means Deluxe is well equipped to be a one-stop enter- tainment provider: "We can now do DVD local- ly,° he says. "We can go from encoding to back- office to distribution. We can do the entire supply chain in whatever format you want," Changes are set to take place inside Disctronics, including the demise of the Disctronics name. "There will be a 100% re-branding," he says. Another absentee from the new Deluxe opéra- tion is David Mackie, who left soon after the deal was sealed. But his wife. Sue, is staying on as général manager of European sales, reporting to Davison. In ail other ways, Deluxe is keen to stress that Disctronics' raethods of doing busi- ness will change relatively little. Davison says Deluxe has adopted an "if it ain't broke, don't fix it" approach to the Disctronics business. "We know how well Disctronics has served its cus- tomers and its réputation, so why change some- thing that works well? We have told staff it's business as usual." Boreham is not surprised by this strategy : "Don't forget that the Deluxe name is well-established. Disctronics' name and répu- tation have been made on the actions of its peo- ple. It's down to Deluxe to capitalise on it. Exist- ing customers will be confident because Sue Mackie is staying on, She is veiy client-focused." Do not expect any clash between a US compa- ny taking over a European one either. As Michael Boreham. a consultant in U&S's optical dise division, says, "Pacitti is a Scotsman and Deluxe already has a strong European presence, and has been involved in a number of deals and acquisi tions in the past." Davison adds, "This industry is global and you want to use the best practice, wherever it cornes from. Our motto is: 'Be global, act local.' Indé- 

pendants like Disctronics look after their cus- tomers. We want to keep that personal touch." But what impact will Deluxe's move have on the manufacturing sector? "I don't think our rivais should tremble in their boots," says Davi- son, "but it should send out a message about the strong comraitment Rank has to Deluxe." The Deluxe move should have a positive impact on the manufacturing sector, adds Bot- toms. "The move is good news for the DVD industry as a whole. It will give the video compa- nies another large-scale, internationally- renowned DVD replicatior in Europe and that has got to be good news for them." Bottoms thinks the Deluxe move could resuit in new revenue streams for other manufactur- ers. "I am not sure Deluxe is as interested in the music side of the business as the video side," he says. "Deluxe has always been in the video busi- ness and CDs are giving smaller margins. Music videos and DVD are potential markets." The resuit could be that smaller replicators pick up some of the business jettisoned by Deluxe - assuming the company focuses on the video market. News of the Deluxe deal was followed by Cin- ram's agreement with AOL to buy the latter's CD and DVD manufacturing and physical distribu- tion businesses in the US, along with long-term manufacturing, packaging and distribution agreements with Warner Home Video, Warner Music Group and New Line Cinéma. South Wales-based MCS Manufacturing fold- ed months ago, having launched only last year, while Damont Audio has also recently ceased trading after more than 30 years. "It is terrible to say, but only the strong will survive, because manufacturing has become a tight industry with slim margins," says Docdata sales director Mar- tine Tatman. "Front our point of view, especially having just gone into DVD in the UK, [the Disc- tronics deal] takes an independent out of the market and puts it in the hands of a major, which could be good news for other independents." There seems little doubt that the manufactur- ing industry will soon face further consolidation. Understanding & Solutions says there are around 80-90 DVD manufacturers in Europe, and more than 100 CD replicators. But these fig; t'le ^act t'lat around three-quarters oi DVD production is handled by just a handful of companies, Deluxe's move is a sure sign that novy, even fewer players will be chasing the major CD and DVD co 
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Packaging cornes first. 
ADVANCED CD-DVD PACKAGING AND ALL TYPES OF CD-DVD REPLICATION 

Pozzoli SpA viaG. Di Vittorio, 11 20065 Inzago • Milano • Italy tel. +39 02 954341 fax +39 02 95434240 mailOpozzolispa.com 
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Pozzoli Deulschland GmbH Zeilweg 44 D- 60439 Frankfurt am Main tel. +49 069 53099.34 fax +49 069 53099.76 pozzoligmbh@t-online.de 
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Westenra gears 
up for deliut 
by Andrew Stewart Ibbloid headlines annoimcing the "new Charlotte Church" are likely to feattire prominently in the run- up to the September 22 release of Havlev Westcnra's UK début album, Pure."'The 16-year-pld sopranos citait succcss back home in New Zealand, where lier first album clocked up quadruple plat- inum sales, has made her one of 

"I don't mind the co witb Charlotte," she says, 'but our voices are veiy différent." Westenra discovered the popular appeal of 

s of her llth birthday. er latest New Zealand release 1 at the top of the pop charts , prompting high 

Taîzé catalogue 
set for reîssues 
witb ialltng atte divisions caused by the semai préf- érences of its clergy, the influence of the Tbizé communia among the young continues to expand. Select Music UK has reeently taken on distribution ofthelbizé record cat- alogue, presented on the Naïve label, and fully recognises the con- sidérable retail potential of its sim- ple music of worship. in addition to re-promoting the existing 20 Taizé titles, Select is sel 

Anno1630 Including works by Castello, Fontana, Frescobaldi, Monteverdi, etc. Ghielmi, Onofri, Koll. (Winter and Winter 910 091-2). Violinist Ennco Onofri reeently left Italian early music group II Giardino ^ 
up in business as a solo player and ténor. For this programme of works composed around 1630, Onofii joins forces vvith keyboard player Lorenzo Ghielmi and ' :t Margaret Kitll. The isatory energy and sheer 
r  ofthe results highlight the wild spirit of so much early 

with a belief that they still matter to modem ears. lan Bumside's 
underpin and enhance the singer s job of communication here. Marketing support includes advertising in BBC Music magazine. 
Anne Dudley Seriously Chilled: Including music from Midinght Cowboy, Twm Peaks The X-Files. Missing, etc. BBC Concert Orchestra/Dudley. (FMI Classics 5 575512).         : Echocsofthc 

support th 
includes a sa cT, f lo ^ de l^'T on un i h's WtSterin^Heightel In tenttous wLhip hM^ttracled 
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aReed January 25-29, 2004 MidemNet (Music & Technology Forum) Jan, 24 - Cannes / France 
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Robbie's Knebworth triumph shows that artists have more to offer than just theinriusic 

Rethinking how to engage pop fans 
listening. And technology - whether it is DVD, web 
or wireless - now means that they can have it. The Knebworth scénario is neat: more than £im 
was spent filming Robbie's shows, and that money is being rapidly recouped from TV, radio and webcast 
sales long before a single DVD of the event is sold. 
And this is just the tip of the iceberg. EMI's joint-venture gamble suddenly looks a 
whole lot less risky, especially as other tie-ins are 
lined up. But there is a bigger picture. Of course, there are few other artists in the world, 
let alone the UK, who can do something this ambitious, but cheaper technology increasingly 
means that size isn't everything. 

Many bands and labels are already making live 
material available from their websites. Visionaries 
talk abut a time, not too far in the future, when fans will be able to pay to download onto their mobiles 
footage of the gig they attended the night before. 

Ultimately, it is ail about finding Imaginative ways 
to connect with fans. And, as the Robbie deal seems 
to show, that Imaginative approach can also extend 
to investing in the project - and sharing in the spoils. 

EDITORIAL Island founder Chris Blackwell has an often-quoted theory about they way in which each significant new 
format - the 45, the long-player, the CD - has helped to drive creative trends. And so it was that he 
launched Palm Pictures as a DVD-based opération, long before DVD became the force it is today. In the shifting times of the music industry today, 
that view of music as a part of the broader entertainment mix seems more valid than ever. IE founders Tim Clark and David Enthoven learnt much from Blackwell, with whom they both worked. 
Not only did he evangelise to them about DVD six 
years ago, but he also always emphasised the importance of capturing a visuai record of his artists. Now, as they freely admit, that éducation has had an indirect impact on their own leading artist, 
Robbie Williams. Not only has he been filmed throughout his career, but those films have spawned 
countless TV specials, videos and, now, DVDs. The broader significance ofthis is becoming clear. Music starts with the song and the recording, but 
today many fans want to have a relationship with their favourite artists that extends beyond simply 

EMI is on right path with 

praposed singles changes 

andreSere^Mke, "it customeretvnf not ^ 

break tbe moukt and'EMI'sTea™ ist^taile^ow bal-fatabmê 

As for the chart niles - 
does anybody tmly 
understand them? 

SSeSê SSS 

Are there too many music 
télévision stations in UK? 
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to have got off lo a flying start lie FM TV, offering a unique 

dont buytbat sort ofprogrammmg, why dont you go this or that niche 
ïi'rjïïsrsri 
sMssast 
«ttKSSSB!^ 

'TiTprobtenUs tereisTe™' little îdentitv. There are an avyful lotof 

campaign, but 1 doubt many have ir weight tocompete. Oneotthegood 

a» 



Forum is edited by Joanna Jones 
fraiikJIBaegc, former frontman of indie legends The 
Pixies, iscôntentto befulfilling hischildhood dream 
of being able to put out albums whenever he wants 

they go into the studio, they record escape the shadow of the songs l've some songs, tlien they go out and written, and I have to try and live up 
^inlythavegoneonsomeBob 

xr x; 
wasjust 4AD's silly little bid for trying. Monkey Gone To Heaven, game a little b credibility. I dorft know. Still, to this Where Is My Mind? -1 carft seem to I guess I would ibility. I dont know. Still, 1 even though it is a totally différent1 wo° "d thaifit wa^a few 
if you're on a major label, you've 

» 

that what I want to be thinking about ail the time? Making albums is fun; rsss;," 

this is the wayitissupposedtov If this isn'tthe way it's supposed work, l'm disappointed. 

music TV later with product. radio groups for their apparent gle, such as they had in Europe, 
h And yet, just^ecently.we've ^s^^n^nation d!e 

S 
ttt^tS 

orTour weeks before Ifs Xfin. Oh, and it also hap- rrelvenough time toge t pens to be owned by the largest 

DOOLEY S DIARY are conservatively 200m people file- sharing. Thafs our market. We should be dealing with it, [That we can'tl is a restraint of trade," says Clark mischievously...Bertelsmann's Arvato group, a sister company to BMG in 1 German média group's portfolio, is jlved in the ongoing talks about the future of Pii 

anevertTrtheartistat 

rthheer.=resr 

fnS 

Kcrei. Woodward and Sarah Dallin to IxréxâcT- last week SignéTl a 



Contact: Doug Hope, Music Week Classified Sales, CMP Tnfomiatioa 8th Floor, Ludgatc House, 245 Blackfiiars Road, London SQ SUR T: 020 79218315 F: 020 79218372 Email doug^niusicvreel(.coni 

Rates (pcrsioglf colunin on) jobs & Courses; £40 (ma demx 2 col ) 
Business to Business: £21 (m'n Scm x 1 roi Notice Board: £18 (min. 4cni x 1 Spot colour add 10% Fulicolour:add20% a-, ,,if lio standard Vffl 

Booking deadiine: Ttosday lOam for publication the following Monday (space peraiitting), Cancellalion deadiine: lOam Wednesday prior lo publication (for sériés bookings-17 days prior lo puMcalkm). 

THE MUSIC RECRUITMENT CONSULTANTS 
25 YEARS AND STILL No. 1 

— 

027756^9999 h a 11(116 

www.handle.co.uk finance division 
020 7569 9999 U™ 

B tvicj 
U K & 1 R E i. A N D : 

Commercial & Music Divisions 
Marketing Assistant Opportunités 

Want to work in Marketing? Ve hâve'a number of exciting opportunities for Marketing Assistants across the Company. BMG UK & Ireland is one of the JK's leading Music Companies by creatmg, developing and lelivering the best music in the business. The Company charted at >3 in the Times Top 100 companies to work for m March 2003 ind BMG continues to offer an exciting place to be for both artists md employées. he Music Division markets our frontline artists across a range of jenres including Pop, Urban, Dance and Rock/Alternative, he Commercial Marketing team are responsible for creating ompiiations, marketing bock catalogue and generating TV ommercials. Vith a true love of ail genres of music, educated to at least 'A' 3vel standard or équivalent and at least 12 montns experience or /orking in a fast paced environment, this could be the apportunity ou have been waiting for. In order to succeed in these rôles, you /ill need bags of drive, energy and enthusiasm. In addition, you /ill need to be able to think on your feet, be proactive and 
he successful candidates will be proficient in MS Office and be apable of demonstrating good communication skills with prior 

^Sng^ 
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ocareermoves DOYOURUN 
COURSES FOR THE 
MUSIC INDOSTRY? 
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Contact: Doug Hopc, Music Week Classified Sales, CMP Information, Slh Floor, Ludgate Honse, 
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Booking deadline: Ihursday lOam for publication te foiîowing Monday (spoce pemiitling). Cancellation dcadlàie lOam 

1:02079218315 F: 020 79218372 Email dongfànmsicweek.com 
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Spot colour add 10% full colouic add 20% Ail rates snbjecl to standani VAT 
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Rdlled Gqld 
international 

Dazed And 

Confused? 
Over 1,000,000 CD's & DVD's always 

in stock, the majority of which are 
20% - 50% below UK dealer price. 

...then clieck out Rolled Gold 
the one stop solution making 

your joh easier. 
To activate our updated price lists go to 
www. rolledgold. net 

□ ME CALL FOR ALL YOUR NEEDS 
□ 1 753 e,<3 13 17 

Rolled Bold 

SHOP GENIUS) 
chart & mid-price CD wholesaier 
good sélection & great prices 
Full Price SummerSale New On 

Cheap 
Labour 

CDDUeilCATIONgSS 

02073852299 

CD>interactive>DVD>encoding>authoring> 
VIDEO>duplication>editing>DUBBING www.tcvideo.co.uk Tel: 020 8904 6271 J 

TC VIDEO 

\VA mmM 
7m THE 

DAVIS 
GROUP 

Dean Street W1 
I 5 If 

! 020 89S1 4264 
CASH RAID 
We buy CD Albums & Singles 
LP's, 12" & 7"s, White Labels Promo's, Acetates, Video's, 

POS Material, Artwork, 
Awards and Memorabilia 

Complété Collections, Overstocks, Inventories 
and Libraries cleared ! 
call Julian or Mark... 
office: 01474 815099 
mobile: 07850 406064 e-mail: mw@eil.com 
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l/Vednesday pnor lo publication (for sériés 

i? 
péâiml video, dvd | 
Hi music & games 

sss? 1 s as 
displayspeciaDst 

INTERNATIONAL OISPUYS. ST0NEH1LI. 
NUNTIN6D0N. CAHBRIOGESH.IRE. PE29 6ED. 

M For The Best Range Of Displays available 
In UK for DVDs. CDs, Vinyls. Games. VHS & a RflA r,. . Accessories A.M.A Displays tc-t 198^ ^ ^ -- „ 

Mao Available; Wall S Island Browsers, Free Standing or Fixed Multi Adjustable Stands. POS, Counters. Storage Units, Slatwall & Shelvmg, Aluminium Flooring. Standard or Bespoke. A Single Stand To A Full Shopfit, Contact The Experts T 01924 507217 F: 01924 507216 email: sales@ama-fabs.co.uk www.displaystands.net 

www.reddisplays.com TH t: 01733 239001 f: 01733 239002 e; info@reddisplays. 

cd dvd vinyl + games 

H ai: ■ + storage ^ 
look no further 

asHi ■ s 
oot how adhfertising in Music Week can 

Call Douy on 020 79218315 Email doiig@musî > ; 
"ABC fluditcd çirçèrtlôïi i • 20 ■ 

MUSICWEEK, 
Directory 2004 

What will be the mast important entry In the 
Music Week 2004 Directory? 

Yours, of course! 

You should hâve received an email from the Music Directory team by now. 
ïts very important that you return this fay September 5th otherwise the 
accuracy of your entry cannot be guaranteed. 
If your email has been changed or updated within the last 12 months - or if 
you were not listed in last year's directory and want to be in next year's - then 
please send an email to: mwdirectory@cmpinformation.com A fr@sii anite ©n massi© 



Uatafile 

Britain's most 
comprehensive 
charts service 

Week 32 

albums THÎSWKK Blu Cantrell Bittersweet (Arista) Eva Cassidy American Tune (Hot) Kosheen Kokopelli (Moksha/Arista) Lumidee Almost Famous (Universal) AUGUSTIS Alien Ant Farm truANT (DreamWorks/ Polydor) Elbow Cast Of Thousands (V2) Neil Young & Crazy Horse Greendale (WEA) AUGUST 25 Black Rebel Motorcycle Club Take Them On On Your Own (VirgmJThe Neptunes & Star Irak Star Irak Presents...Clones (Arista) Richard X Richard X présents His X-Factor Vol. 1 (Virgin)  SEPTEMBER1 Abs Abstract Theory (RCA) Kelly ClarksonThankfuI (S) UNKLE Never, Never,Land(MoWax/Island)  SEPTEMBER 8 The Cooper Temple Clause tfac (Moming); Limp Bizkit Panty Sniffer (Interscope/Polydor): The Rapture Echoes (Vertige) 
SINGLES THIS WEEK Busted Sleeping With The Light On (Universal) KingsOf Léon Molly's Chambers (Hand Me Down) Richard X feat Kelis Finest Dreams (Virgin) David Sneddon Best OfOrder (Mercury) y , ' , AUGUST18 BRMC Stop (Virgin) Girls Aloud Life Gol Cold (Poiydsr) P Diddy Lefs Get 111 (Bad Boy/lsland) Radiohead Go To Sleep (Parlophone)  AUGUST25 Abs Miss Perfecl (RCA) Melanie Blatt Do Me Wrang (London) Sean Paul Like Glue (VP/Eastwest) Shania Twain Thank You Baby (Mercury)  SEPTEMBER 1 Bido White Flag (Cheeky/Arista) Elton John Are You Ready For Love? (Soutliem Fried) Travis Re Offender (independiente) Tlie White Stripes I Just Dont Know What To Do With Myself (XL) SEPTEMBER 8 Christina Aguilera Can't Hold Us Down (Arista); The Chemical Brothers The Golden Path (Virgin): Gareth Gates Sunshine (S) 

Heatwave 
keeps record 
buyers away 
Alan Jones A combination of an uninspiring release schedule and oppressive beat meant puntere paid fewer visits to record retailers last week. As a resuit, single sales dipped 1% from already tiny levels while the album sector suffered a 17% diminution. One of the few artists to prosper in the beat was Robbie Williams, whose Knebworth gigs helped to spark renewed interest in his entire album catalogue. His latest dise, Escapology, makes the most impressive move, leaping 17-1 as week-on-week s<a]TTs'surged'i46%. Of Williams' previous releases, Swing When You're Winning 
IVe Been Ex-pectingyou moves 129-69 with a 78% improvement, Life Thru A Lens magnifies 123-77 on a 60% gain and Sing When You're Winning is boosted 75% and explodes 144-81. Escapology sold just shy of 37,000 in rocketing to the top of theàrtist albums chart but for the third week in a row the biggest- selling audio product in the UK marketplace is Now! That's What ICallMusic 55, which dipped by 42% last week but still achieved a sale of more than 66,000. After 20 days in the shops the two-CD set has sold nearly 371,000 copies, 
compilations in 2003, trailing only its predecessor Now! 54, 
MARKETINDICATORS 

e 

That's a tally which Now! 55 seems capable of beating - at the same stage of its life Now! 54 had sold only 328,000. Régional préférences have a major effect on the singles chart this week. If London were excluded from the UK, it would be Ultrabeat, not Blu Cantrell, who would be ïl. Cantrell's single was easily London's SI for the second week in a row, selling nearly 44% more than the capital's second choice, Frontin' by Pharrell Williams and Jay-Z, while selling a massive 233% more than Ultraheat, who rank sîxth. In 

Lancashire, it's a very différent story; Ultrabeat's single is the runaway number one, registering 142% more sales than Blu Gantrell's single, which is, nevertheless, in second place. In Scotland, where Ultrabeat are also SI, the Scots show their aftection for Thke That old boys for the second week in a row. Williams' current single Something Beautiful was the number one choice north of the border last week, and Mark Owen's Four Minute Waraing is *2 in the current chart, compared to its S4 placing nationally. 

week: -16.0% Ycar to date vers last year. +12.5% 
THE BIG NUMBER; 11 vTs Fly OnTheWmgsOI 

SINGLES NUMBER ONE BLU CANTRELL feat SEAN PAUL BREATHE Arista Bedding in at #1 with a 4% gain in sales. 
ARTIST NUMBER ONE ROBBIE WILLIAMS ESCAPOLOGY Chrysalis Williams'22nd week at#l, and his seventh with Escapology, equalling his Personal record set by Swing When You're Winning. 
COMPILATIONS NUMBER ONE VARIOUS NOW! 55 EMI/Viigin/Universal Encouraging signs of a revival in the compilations sériés. 
RADIO AIRPLAY NUMBER ONE BEYONCÉ CRAZY IN LOVE Columbia Hangmg on a for a seventh straight week at the top just beating off the challenge of the Stereophonics' Maybe Tomotrow. H1GHEST NEW ENTRY ULTRABEAT PRETTYGREENEYES Ail Around The World Landing highest début on the sales chart (#2) and the airplay chart (#20). 
TV AIRPLAY NUMBER ONE BEYONCÉ CRAZY IN LOVE Columbia Maintaining an ever-decreasing lead over Blu Cantrell's Breathe, which trails 433 playsto 446, Crazy In Love is nevertheless the most-aired video for the sixlhweekinaraw. HIGHEST NEW ENTRY ULTRABEAT PRETTY GREEN EYES Ail Around The World Rocketing 102-9. with 209 plays, of which slightly more than half -105 - were from The Box, Smash Hits TV weigh in with 69 spins, while just three other stations play italall. 
SCOTTISH ALBUMS NUMBER ONE THE CORAL MAGIC AND MEDIC1NE Deltasonic The Coral were unable to hold off the resuigent Robbie Williams in the rest of the UK. but hold a 5% lead in Scotland. 

listening to musicians - responding to their needs 
Forpeoplein their business there is always help. al hand from the Musicians Benevoienl Fond ' Help with stress and health problems 

. Help and advieewi financial problems 
• Help that's given in strict confidence • Help given 1° outstanding young musicians 

England, Scotland. Wales andthewholeoflrelan'd , . 
(f you or someone you know needs our help, pleasé contact; 

16 Ogle Street, London WlW 61, Téléphoné: 020 7636 4481 émail: info@mbf.org,uk website; www.mbf.org.uk 
7 ,-.u: r 
? m 1 
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Upfront 
(S'a 
» J /~v 

Paul sticks to 

carnival plans 

Can the dancehall 
king channel the 
high-profile exposure 
from his duets onto 
solo release?  SEAN PAUL UKE GLUE (EAST WEST) Scan Paul préparés to unleash his 
August 25 but, sandwiched 

A sélection of UK 
tastemakers select 
theirfavourite 
upcoming releases 
Lisa Smosarski, editor, 
Smash Hits JAMEUA SUPERSTAR (PARLOPHONE) 

pushes lier into the spotlight. Ifs really catchy, really accessible and really in line with what Smash Hits readers are 

for Smash Hits and these tracks are going to get our readers even more excited. 
Mark Browning, Heart 
106.2 CHRISTINA AGUILERA FEAT LIE' KIM GANT HOLD US DOWN 

| Christina is re at the 

crédible vvay. This is the fourth single from the album and it also has a brilliant video. She knows ail the tricks, such as hittingthe chorus within 40 seconds, and she plays the game well - who else bothers to rel 

and goes through to ISObpm, each track getting faster. The vocalist is Dynamite MC from Reprazent. Ifs a corker and is a good example of a breakbeat record with crossover appeal, which should be a hit with the Fabric crowd as well as people who are into Moby. 
Jamie Caring, MTV 
Networks UK and 
Ireland SNOW PATROL SPITTING GAMES Thisisa potential crossover airpla smash. Tlie band bave had   a steadily growing fanbase for some years, but this track has seriously raised the bar - lush indie 

Ihead ofdie'rest, this ban^fare o::Ss 

aice idea - it starts off at 60bpm 

i S 



♦ music control 

TV Airplay Chart 

// A I . BEYONCE CRAZY IN LOVE  7   446 2 BLU CANTRELL BREATHE MISTA 433 3 CHKlS 11NA AGUiLtKA IL AT. LIL KIM CANT HOLD US DOWNBCMMC 381 4 8 ROBBIE WILLIAMS SOMETHING BEAUT1FUL Cl,r„,ls 271 : 
5 13 GARETH GATES SUNSHINE , 270 
6 BUSTED SLEEPING WITH THE LIGHT ON «sausu» 257 
7 11 XTM PRESENT ANNA FLY ON THE WINGS OF LOVE mmmcm 233 
8 12 GIRLS ALOUD LIFE GOT COLD raL™» 212 
n 102 ULTRABEAT PREHY GREEN EYES AAIW 209 
10 LUMIDEE NEVER LEAVE YOU (UH-000H) BADWISOW 208 
11 H PHARRELL WILLIAMS FEAT. JAY-Z FRONTIN AKIA 198 
12 9 WAYNE WONDER NO LETTING GO «astwest 196 
13 BENNY BENASSI PRESENTS THE BIZ SATISFACTIONow.   195 
14 1 GOOD CHARLOTTE THE ANTHEM EPIC 193 
15 a SEAN PAUL LIKE GLUE «mioiAs.™ 172 
16 EVANESCENCE BRING ME TO LIFE mwmc 166 
17 28 JUSTIN TIMBERLAKE ROCK YOUR BODY « 139 
18 19 DANIEL BEDINGFIELD NEVER GONNA LEAVE YOUR S1DE 136 

ix ,1 KELLY CLARKSON MISS 1NDEPENDENT 130 
20 50 CENT FEAT. NATE DOGG 21 QUESTIONS mvKmmyw 126 
21 23 LEMAR DANCE (WITH U) sœv 125 
22 21 LISA MAFFIA IN LOVE 'm™»™1 124 
23 « P. DIDDY, NELLY & MURPHY LEE SHAKE YA TAILFEATHER 121 
24 24 JANE'S ADDICTION JUST BECAUSE 119 
25 KELLY ROWLAND TRAIN ON A TRACK 116 
26 17 PINK FEAT. WILLIAM ORBIT FEEL GOOD TIME ™«su 114 
27 106 KINGS OF LEON MOLLY'S CHAMBERS ai 
28 152 PUFF DADDY & FAITH EVANS (FEAT. 112) l'LL BE MISSING 108 
28 20 MIS-TEEQ CANT GETTT BACK ^ 108 
30 ABS FEAT. NODESHA MISS PERFECT 103 
31 38 ■ifl P.FNT TM HA CI 1IR -.IEBSCOPEIPOIYDOR 102 
32 25 .mm nfvtns/iikny/holly James l'M in hlaVEN INCENTIVE 98 
32 s, QUEENS OF THE STONE AGE FIRSI 1T GIVETH .«n™™»» 93 
34 5, thp rnnPFD tfmpi F CI AIISE PROMISES, PROMISES s™ 96 
35 23 CRAIG DAUin SPANISH W1LDSTAR 95 
36 JAVINERÈAL TH1NGS   93 
37 MARILYN MANSON THIS ISTHE NEW "Hll !NriBOTt"wl" 90 
38 GOOD CHARLOnE GIRLS AND BOYS  EP1C 88 
38 30 THE ALL AMERTnflN REJECTS SWING, SWING 88 
40 44 R. KELLY SNAKE     — 87 

LK Si 

5. Garetli Gates 
sweltering, Gareth 

timed. Even so. its #5 ranking on airplay fia tiers it, 

m 

Oidd/s Shake Ya 
promisingly 16-23 

Eqnallingits previous highest TV airplay chprt iwsition, XTMs Fly On Tlœ Wings Of Love bounccs U-7tliisy«ek. 

ULTIMATE MUSIC VIDEO DVD THE ULTIMATE GUIDE TO MUSIC VIDEOS NOW COMES WITH THE 

Beyoncé mies but the gap 
narrows with nearest contender 
Blu Cantrell, while Gareth and 
Ultrabeat storm into the Top 10. 
mmmmÊÊÊm 

BEYONCE CRAZY IN LOVE KOSHEEN ALL IN MY HEAD BLU CANTRELL BREATHE BLACK EYED PEAS WHERE1S THE LOVE? GOOD CHARLOTTE THE ANTHEM 
CHRISTINA AGUILERA/LIUI 

HIGHEST NEW 
Big Brovaz Baby Boy 
MTV " NUMBER ONE 
HIGHEST 
Giris And Boys HIGHEST NEW ENTRY 

COLDPLAY GOD PUT A SMILE UPQN YOUR FACE EVANESCENCE BRING ME TO UFE THE ALL AMERICAN REJECTS SWING.. 

GARETH GATES SUNSH1NE R0BB1E WILLIAMS SOMETHING BEAUTIFUL BLU CANTRELL BREATHE CHRISTINA AGUILERA/LIL' KIM CANT HOLD... BUSTED SLEEPING WITH THE LIGHT ON BEYONCECRAZYIN LOVE WAYNE WONDER NO LETTING GO ULTRABEAT PRETTY GREEN EYES XTM PRESENT ANNA FLY ON THE WINGS- GIRLS ALOUD LIFE GOT COLD 

mmmsM 
l 11R0N MAIDEN WILDEST DREAMS 

HIGHEST CLIMBER Placebo Spécial 

NUMBER ONE 7] metaiucastanger I I KORN DID MY TIME o 1 MAR1LYN MANSON THIS1S THE NEW *H1T 
3 | MUSE TIME ISRUNN1NG PUT 3 1 UNKINPARKFAINT 11 DEFTONES MINERVA 11 GOOD CHARLOnE THE ANTHEM 

BLU CANTREU BREATHE BEYONCE CRAZT' IN LOVE JUSTIN TIMBERLAKE ROCK YOUR BODY D. KAY & EPSILON FEAT. STAM1NA MC BARCHLONA PINK FEAT. WILLIAM 0RB1T FEEL 0000 TIME LUMIDEE NEVER LEAVE YOU (UH000H) 
PHARREU WlalAMS FEAT. JAY-ZFRONTIN RICHARD X FEAT. KELISFINEST DREAMS 50 CENT FEAT. NATE DOGG 21 QUESTIONS 

QUEENS OF THE STONE AGE FIRST 1T GIVETH r.K K1NGS OF LEON MOLLY S CH.' BLACK REBEL MOTORCYCLE CLUB STOP THE COOPER TEMPLE CLAUSE PRI MAN1C STREET PREACHERS JUPPE YRSELE YEAH YEAH YEAHS PIN THETHRJLLS 11 FI . I 1 I r 

HIGHEST NEW ENTRY Big Brovaz Baby Boy 

Sontelhing Beautiflit HIGHEST CLIMBER Nclly Furt.ido ]*m 
JANE'SADDICTIONJIJSTP PLACEBO SPECIAL NLEDS 
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Another week at the top for Beyoncé, who 
leads an unchanged Top Four, while Elton 
John and Dido ring the changes by rocketing 
into the Top 10 at five and six respectively. 
El 

9 | LUMIDEE NE VER LEAVE YOU (UH-OOOH) BAO BOY/isiano 31 24051 1 i BEYONCE CRAZY IN LOVE coluwbia 31 25718 3 | STEREOPHONICS MAYBE TOMORROW V2 29 23512 10 j RICHARD X FEAT. KELIS FINEST DREAMS VIRGIN 21 28 234W 2 BENNY BENASSI PRESENTS THE B1Z SATISFACTION data/MOS JLJJL 5 5 JA1MES0N COMPLETE JDiiyv? 28 gr 28 fe" 5 5 COLDPLAY GOD PUT A SMILE UPON YOUR FACE farlophone 8 251 ELTON JOHN ARE YOU REAOY FOR LOVE? souihern FRIED 1. 23 8 5 i EMINEM BUSINESS interscope/polydor 26 ! 23 10 15 | MIS-TEEQ CANTGETITBACKielstar 22 1Ï309 U 3 | DEEPEST BLUE DEEPEST BLUE data/ministryof SOUNO 21 15!M Q 10 j THE CORAL PASSIT ON deitasonic 21 IK» U Ol ULTRABEAT PRETTY GREEN EYESaatw 21 14 10 i WAYNEWONDER NO LETTING GO VP/îast WEST 21 20 mi 14 25| D.KAY&EPSILON FEAT. STAMINA MC BARCELONA BMG M 20 H253 16 211 50 CENT FEAT. NATE DOGG 21 QUESTIONS interscope/polydor 16 19 17063 17 C>1 DIDO WHITE FLAG cheexy/arista 10 18 13905 18 281 LEMAR DANCE (W1TH U) Sony 12 17 13955 18 15 R. KELLY SNAKEjîve 18 17 12632 18 28 j STARSA1L0R SILENCE IS EASY emi 17 18 17 ( KINGSOFLEON MOLLYS CHAMBERS hand ME DOWN/RCA 17 «28 Î2 O THETHRILLS SANTA CRUZ (YOU'RE NOT THAT FAR) virgin 16 11580 Î2 10 PINK FEAT. WILLIAM ORBIT FEEL GOOD TIME columbia 21 16 10804 ?2 0 SEAN PAUL LIKE GLUE atlanuc/Eastwest 16 10233 12 8 j JASON NEV1NS/UKNY/H0LLY JAMES l'M IN HEAVEN FREE2AIR/1NCENTIVE 27 16 9895 16 171 DANIEL BEDINGFIELD NEVER GONNA LEAVE YOUR SIOE polydor 17 15 12573 16 © | KELLY ROWLAND TRAIN ON A TRACK columbia 10 15 12342 18 211 ROBBIE WILLIAMS S0METH1NG BEAUTIFUL chsysalis 16 14 11618 18 17 | EVANESCENCE BRING ME TO UFE vvindwepic 17 14 11053 18 Ol GOOD CHARLOUE THE ANTHEM epic 14 18 21 j JOEBUDDEN PUMP ITUPoefjawmercury 16 M m 

Ail the sales and aiiplay charts published in Music Week are also available online every Sunday evening at www.musicweek.com 

the ÙK Radio Ai'i 

Polydor. Club proit»: Matt White, Polydor, and Playcentra. 

, BEYONCE CRAZY IN LOVE 3185 96.76 ■1 
2 0 18 STEREOPHONICS MAYBE TOMORROW 2493 96.06 0 
3 3 6 , ROBBIE WILLIAMS SOMETHING BEAUTIFUL ««us 2474 80.07 -5 
4 6 DANIEL BEDINGFIELD NEVER GONNA LEAVE YOUR SIDEVv™ 1999 69.01 3 

5 0 ELTON JOHN ARE YOU READY FOR LOVE? mummw 1087 59.03 51 
6 ,7 0 DIDO WHITE FLAG ARISIA 1364 5457 31 
7 , 8 26 JAVINE REAL THINGS 2031 49.50 ■2 
8 10 10 33 MIS-TEEQ GANT GETITBACK 1520 49.15 ■3 

' 9 21 5 20 KELLY ROWLAND TRAIN ON A TRACK ««««.« 1269 48.64 34 
10 5 8 22 PINK FEAT. WILLIAM ORBIT FEEL GOOD TIME cou,..™ 1843 46.21 -30 
11 12 9 41 WAYNE WONDER NO LETTING 60 «WS'WKT 1293 '0 44.70 ■4 
12 7 6 9 JASON NEVINS/UKNY/H JAMES TM IN HEAVEN mam.n-mu* 1793 9 43.95 -22 

i 13 23 3 0 LEMAR DANCE (WITH U) smv 1411 22 43.42 25 
14 | 5 15 CRAIG DAVID SPANISH v™ 1659 3 42.45 3 
15 14 13 13 EVANESCENCE BR1NG ME TO LIFE wwwic 1497 4L47 "d 

1 16 27 5 5 LUMIDEE NEVER LEAVE YOU (UH-OOOH) BADBWSWHD; 682 40.13 24 
17 13 19 57 JUSTIN TIMBERLAKE ROCK YOUR BODY J1VE 1295 3932 -12 
18 6 6 .7 DEEPEST BLUE DEEPEST BLUE mmmwm 1413 -13 3920 -42 
19 0 RICHARD X FEAT. KELIS FINEST DREAMS 819 112 39.14 18 
20 154 1 2 ULTRABEAT PRETTY GREEN EYES 1115 37.89 640 

1 21 25 3 0 JAIMESON COMPLETE «« 780 35.81 
22 8 7 46 THE CORAL RASSIT ON ™c 542 -15 35.74 •42 
23 15 14 47 CHRISTINA AGUILERA FIGHTER SCA 1112 ■16 34.96 -23 
24 18 7 11 BENNY BENASSI PRESENTS THE BIZ SATISFACTION mms 716 -30 33.68 -20 

'25 37 2 1 BLU CANTRELL BREATHE «.SIA 1501 37 33 55 



* music control 

irplay Chart 

/ // y; 
f/4 
-/f / / // i 26 20 24 R KELLY IGNITION J1V£ 1289 -27 32.28 •20 27 16 38 BUblA KHYMtS AND MAklAH UAREY1KNOW WHAT 1040 -33 31.93 -32 28 28 24 50 CENT FEAT. NATE DOGG 21 QUESTIONS 694 3035 0 29 « 0 COLDPLAY GOD PUT A SMILE UPON YOUR FACE p.™™ 447 -15 30.27 -14 30 36 0 KELLY CLARKSON MISS INDEPENDENT 1106 29 29.35 30 

31 » « BUSTED SLEEPING WITH THE LIGHT ON 1045 4 2936 22 
32 51 » BLACK EYED PEAS WHERE IS THE LOVE? poivo® 1167 38 26.78 66 

; 33 65 THE THRILLS SANTA ORUZ (YOU'RE NOT THAT FAR) m.» 182 58 26.62 118 
34 22 23 EMINEM BUSINESS i-aTOot™» 501 -37 26.10 •35 
35 32 o ROOM 5 FEAT. OLIVER CHEATHAM MAKE LUV HBITIVA 802 -9 23.78 -8 

136 42 0 D. KAY & EPSILON FEAT. STAMINA MC BAROELONA SMC 355 -3 23.16 24 
37 a 16 KOSHEEN ALL IN MY HEAD fficonoiffis 978 ■15 23.05 -24 

i38 60 o GIRLS ALOUD LIFE GOTCOLD poi™ 963 87 21.87 118 
39 31 0 JOHN MAYER NO SUCH THING 591 12 21.77 -22 
40 44 12 XTM PRESENT ANNA FLY ON THE WINGS OF LOVE soms.™ 1050 9 20.66 18 
« 53 0 R. KELLY SNAKE JIVE 531 86 19.89 25 
42 30 48 MADONNA HOLLYWOOD «AVERIC^REHOS. 1123 -27 19.01 M 

i43 133 0 ANNIE LENNOX A THOUSAND BEAUTIFUL THINGS «CA 133 14 18,19 215 
44 34 68 THE DANDY WARHOLS YOU WERE THE LAST HIGH 181 13 18.12 -32 
45 50 66 KYM MARSH COME ON OVER u^AUSIMO 524 ■36 17.66 8 
46 0 STARSAILOR SILENCE IS EASY M 123 13 16.46 56 
47 38 0 JUNIOR SENIOR MOVE YOUR FEET 491 -27 15.78 ■27 
48 47 ,7 0 TOMCRAFT LONELINESS DATAMTOOFSOW 365 •28 1538 -8 

|49 42 , o GOOD CHARLOnE THE ANTHEM ™ 414 1 15.18 77 
50 55 22 0 MTS-TFEO SOANDALOUS ™S,S8 457 •9 14,97 
■ Kfe ■ »9>B Kg ^ SUgesl mcieasem aiidicnœ ■ Aunow 4io(4M H &49estiiicrejîeinplap a AufciMtoMotSOiSorrmt ISUlmsra 

biggost 
thaiSSw/ Johtfs sllghtly 

«ord more thaï , 111,105 te plays from 501 1.087, whilei «enceisu 

BEYONCE CRAZY IN LOVE coi STEREOPHONICS MAYBE TOMORROW V2 R0BB1E WILLIAMS SOMETHING BEAUTIFUL eue 
DANIEL BEDINCEIELD NEVER GONHA LEAVE YOUR S1DE FOU PINKFEAT. WILLIAM ORBIT FE JASON NEVINS/1JKNY/H0LLY JAMES IM IN HEAVEN fan CRA1G DAVID SPANISHwil M1S-TEEQ CANT CET !T BACK TRSIM 

DIDO WHITE FLAG cheek^AR JUSTIN TIMBERLAKE ROCK YOUR BODY jm 

BLACK EYED PEAS WHERE1S THE LOVE? roivco; 
KELLY CLARKSON M1SS1 
XTM PRESENT ANNA FLY ON THE WINGSOFLOVEstmw BUSTA RHYMES AND MARIAH CAI ELTON JOHN ARE YOU READY FOR LOVE? sou BUSTED SŒEPING W1TH THE UGHT ON 

©1 GIRLS ALOUD LIFE GOTCOLD POU 28 ROOM 5 FEAT. OLIVER CHEATHAM M/ 

1 aTON JOHN ARE YOU READY FOR LOVE? souiHtR i D1DQ WHITE FLAG CHEEKV6RISTA i LEMAR PARCE (WlTHJ)sow J RICHARD X FEAT. KEUS F1NEST DREAMS vlffl 5 JA1MES0N COMPLETE jdito 5 KELLY CLARKSON MISS INDEPENDENT rcius 7 BUSTED SLEEP1NG WITH THE L1GHT ON wir i BLACK EYED PEAS WHERE 1S THE LOVE? roiyro 

lu association with 
ET® Miitf ONE TO ONE ' « > * f 5. Ti'l ^ ^ 

dvd 
^frope.os 

For detegate registrations please contac James Smith Tel: +44 (0)20 7921 830E Email ; jsmith @ empinformation .com 
t: octoiiar 7th-8ih 2003 i the british muséum london www.dvdeui-opeZOOî.com 
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IH-STORE NEXT WEEK 
■Hmn-im Singles - Busted, R Kelly. Deals of the week - Koûûie * l\ David Sneddon, Richard X feat JgrCwOy Williams, Craig David, Best De Kelis, Jamieson, Kings Of Léon, Album In The World...Ever!, Fr m Kings Of Léon, LeAnn Rimes, Soda Club, Satcie On ico: Albums - Eva Cassidy, Kosheen, Eisa Maffia, Cheeky Sainsbury's 11 

ISSS9 

^r- m SSSHa 

JMJAill/ Windows-CDsfrom £4.99, DVD In-store - Kosheen, Usa Mafia, The WrlIWlV buyonegetonefree,24; In-store- Neptunes;Pressads-Twofor£20 24, Star Trek, Now! 55; Press ads - campaign, Gary Moore, Freddy Vs 

Albums-Usa Maffia, Kelly Rowland, Capital Gold Reggae Classics.Abba; Singles-R Kelly, 

LêthOhJelly single willfly put of 

S 

SEéE?0 

Beacon lights 

tfSSMSe 

As a local station we 
trytohelp local talent 
[with our] compétition 
called Music Quest 

isr- 



blUûLE @F THE WEEK Elton John Are You Ready For Love? 
(Southern Fried ECB50L0UE) 

ALBUM OF THE WEEK BRMC Take Them On Your Own 

findsS 

ena tneir summer of charged electronic mayhem "This festival dates at Reading and is going to make you freak" daims 

and poweriul notes. 

collection. Dusty, Add N To (X), 

Europe. Vaishopingthe thoseshot 

sas wtorebrcakfasl - thisshould win LEO      TWs weeks.eviewere: AdrianDamou Simm 
SEèSSàl MFEromHell(V2WR'5n?17E31 Mode. Mark Bell retums wi a t6,oao3 musicweek as 



liliiÉÏÏilSF Albums 
FRONTUNE RELEASES 

BIBBWNCO/BMS_I. 

io 

OTHER O COLDER AGfllN Oulpot 0? OPB 58 CO KHCDOVO 581   RED KEEP THE DOG-THAT HOUSE WE UVEO18 ReR Megacap (CD I CATALOGUE & REISSUES IN SAN FRANCISCO 2BI ICO TEU 20«) □ ANDY. HORACE THE BEST OF HORACE ANDY 2B1 (CD TBU 20531 
IMESAPOTAMIAIPIANET ClAIE/WHAMATY Sptclnm ICO 9808959) R, CHEF SI NOS AND PlAYS THE SIANOAROS EMI CslalogM (CD 5910822) ErrTOmUFE^SKAUT'FULCcAOTdlCOCCDEMiEl VYH SESSION 55 DTS (OVO 692860106») Il (CO AB8 61CD LP ABB 61) 5     ..i 110STRINGS(WITH STRINGS) DftG (CD DRGCO B JBYDRAVES, MAX SINGAIONG FAVOURIIES Muslc Digital (CO Ci frï/D MC MC 7.179) Tbvdik tue tui: nccrnc falconlCD UN 3717) I FRANCISCO 2BUC0TBD 2051) HE ROSES ARE RED Casll: P«i (CD P1ES0 2951 BEST OF/JC AND FRIENDS7MERCURY YEASS Speclmnl (CO 

' mu m CHICIC & FRIENDS REMEiyBERING BDD POWEU. DIS (CD7I0215100T25) CZ ICUTDCNO, TOTO LTTALIANO Garnira (CO 22ÛT23-303) mf, jJCYMANDE NYAH ROCK Ddta Oel»« (CD A719798) DITBMG □ DAMONE, VIC YCXJ WERE ONLY FOOUNGYCCRJNIRY DM SONGS CtfectCfS Qwce (CD COU OTAl?) ' □ DANDY & THE BROTHER DAN AILSTARSICTS CATCH THE BEAI Trojan (CD TJODO133) P IDA7IS SAM'IY F 1 11 I M 11 LjDAVIS,SAMMF JR r! | , i . , , , , 

iMBER/SEVEN STOREY Detp Elm 

J DOZIER, LAMÛNT JOY Dc-lla OcSbc (CD 97195%) □ Dira SYNDICAn UVE AT THE MARITIME HAIE 2B1 (CO MHP 2015) □ DUBLINERS, THE THE BESI IF THE ORIGINAL DOBUNERS EMI GUd (CD 584 4882) □FELIIGNIIE THE SEVEN CANNONS Oitny Rtd (CD COMREO 65) 
JFODR TOPS KEEPERS OFTHE CASTIE/REACH 0UrkARlYCLASSlCSs'SmrcD98œ9»)U 

f=i .. „ • .  W THE DEFINI nVECOIUCTIONTmanlCOTJODD 1311 □JONES, TOM HOT AND UVE Cailla PielCO PIEDO 2911 □JONES, TDH DUETS Caslle Pie (CD PIESD 292) I 1 TCD059) 
bEESSSS™ PLYNN, VERA THE BEST OF Musc Diniial (CD CO 6481 MC MC /J81) Q MAAL, BAABA LAM TORO Pdlm Picturts (CO PALMCD 21162) □MAAL, BAABA RAAYA Palm Pctures (CD Wo 21182) □ MAY, PHll, 4 THE FALLEN ANCEIS TALlEN ANGELS Caslle Musc (CO CMRCD 759) 26 MUSICWEEK 16.08.03 



Albums iistedthisweelc 254 
Yearto date: 7,171 
ginflles listed tiiis week: 147 Yearto 4316:4,277^ ^ "u020Îwi8327or Records released 18.08.03 
J^ŒK»SSB0XTrt,®lwm,2a p S CARY BACK ON THE STRFETS. THE ROCK COLLECTION EM1 Gold (CD 5910892) E SS CARY PARISif Nf.F. VVALKWAN'S: THE BLUES COLLECTION EMI Go!d (CD 5911002) E SSnL ENfflO THE MUSIC OP.. Tnbgie (CO 205%l-349) ^ L unTHER LOVE BONE APPl E Cherry Red (CD CDLEM1) p ScARY ICANT SIOP DelU Deluxe (CD 4719900) w 
iïrnJUa CORDON GORDON PATTULLO Music (Ml (CD CO 6483 MC MC 7483) ni/i MVEMENT SlANTED AND ENCHANTEO Big Gît (CD ABB 34CD LP ABB034) p HporY LEESCRATCH UVE AT THE MARITIME HALL ?B1 (CD MHP 2001) N0\ HSPINE TREE SIGNIFY (EXPANDED) Désuni (CD DELECD 084) RSK HpoiÏaIAN FOR VOU Delta (CO 47210) ^ HbicHARD CUFF S1NGS THE STANDARDS EMI Catalogue (CO 5910592) HSSSHAEL UVE IN SAN FRANCISCO 2B1 (CD MHP 2021) m iStTION ARMY INTERNATIONAL STAFF BAND.THE ABIDE WITH ME Musk Digilal (TA CO 6513 MCMC 7513) m nscon BON. & FRATERNITY SEASONS OF CHANGE Delta Deluxe (CD 4723637) DU gSU THE STANOAftps! EMI Cat.feçu! (CO 5910M2) =5 «Su 3 SOIfli) 01 WOSlUfe (CD SFIRE OISCW p HsltWRT. I»» SWEET imiE ROWHEXSQNSIOBEIIEVEWOGIE MAY Spednm nnewa) u PTHEOOOIIAKIS. MIKIS 36 CREEK FAVOUSITES EKeHero De Une (CD EXCEL 2126) MAI 

S BSSSSSïïS.) S nVARIOOSRECGAEGREATS VOL 2 Spectnnn (CO 9808957) 
««km» □ VARIOUS HYMNS Of THE WEST Musc OlpUKCO 55366) iSf C VARIOUS ALLMAf. BROSCLAPTOH/COCKER Spertruni (CD 9808979) B'flluolls B™v «lY/FREOOIE KITOOOT BOt WILUAMSOH Spectai (CD 98089851 TS ""□VÂMOUI(MAHGAYHP™A''1i;fi',8','!l,YV'H,n:S'iet,'ra'lt;0,80W'0, 

QVARIOUS mïYD COLEAEVELLEAIHRISTIAHS Spectnm (00 9806958) Rock/Pop Q VARIOUS ULTRAVO)DSOET CEU/VISACE Speclmn (CD 9808991) ft» Q VARIOUS STEVIE WONDER/JIMMY RUFFINISMOXEY R0B1N50H Spcctiun (C0980S988) Rt9<Fis □ VARIOUS SCORPIOIISIKEP PURPLE/RAIBBOW Spectnm (009808^9) -—□VARIOUS COUNTRY FADIESCOUNTRY DUETS/PATSY CURE Spectnnn (CO 9809117) H)Tire □ VARIOUS THE VERY BEST OF IKSPECTOR MOB« Put MH m ra Scm i I .AnlOUS T „l i I 
InOie □ WA1UHS, TUE UVE AT ] _ _      RocF/Pop Q YOONC, VICTOR & THt®SSrcSolTOHBTOœir>On^M4 Cofetes Cl4e 

oua'ffi EasïUslenng 

Ol/EMG Eus-, Usteimij 

Singles □VINYl ASSASSINS GREETINGS FROM NOV/HERE/TBA Vuiy! Assassins (12" VAf 

(CDCENT 53COS12' CENT 53T) ACID CARRACAS WEVE BEEN DROPPED/TBA Music Is Fieedom (12" MIF 007) AETHERIUS STATE OF MIND/TBA Wallop 02' WALL 012) 
ALEXKID COME WITH ME/FAii.tA F Conuromicatious 02' F185) AlCORITMO INDUS EP/TBA Minus (12' MINUS 16) Ali SOULS MAGN1FICENT PEOPLE OLD SCHOOL FUNKY MUSIC PEOPLE/TBA Sou1 

ALPHARISC aUB TRAX/TBA Wel Musik (12- WET 018) BAI1R00M LULLABY/TBA Mauriiius 02' MAU 005) BEDROCK FORGE/TBA Bedrock 02" BB 04) BLADEY/JULFZ GRUVASS/DIRTY MUFFIN BREAK2 Fomierly Known As 02' FKA 00 BRISKEY CALACTIC JACK/TBA DownsaU 02' DSL 027) 
BUHTER, BILLY DANIEL & JOHN DOE EXPRESS YOURSELf/TBA UK Hard 02' UKI 
COFFEE SHOP M1KE ELEMENTS/ÎBA Digital Love 02" OLD 004) 

D. STEVE ELECTRODE EP/TBA Etranks (12' ETRONIC 001) 
DAVIS, JC/THE MIGHTY DOCCATCHERS A NEW DAV/ITS GONNA BE A MESS Seul Ralrol 
DESETAGES, GARY ANYTHlh'G/DONT IKNOW YOU Fusl Expenc-nce (CD FERCOS1 ir FERTW U) AMD/U DOLPHIN BOY ON THE CEILING/AQUA BASS1N0 REMIX/ORIGINAL Tummy Tooch 00* T UCH 091) V/THE DORFMEISTER VS MADRID DE LOS AUSTIAS DU BACK TO BACK/TBA One Eye 02" 11002) 1G DUMAS LES FILLES ELASTIQUE/TBA Dwaisall 02* DSL 026) SRO ELEVATION B ACID TWANG/TBA Hydro 02") UNI EXUE KING SHREDDA/SPANNER IN 1HE WORX/TBA Freguency 02' FQY 007) SRO FRETWEU EMBER-RENNIE PILGRIM REMIX/TBA EJeclrofly (12' ELE"*™ 'r 

W IS THE PROBLEM/TBA 679 (CD 679L 021C012* 679L 021T) 
HOV.'ELLl 1 AWiY ,',M ' I ' . h (!? 
K90 OREAMER REMIX/TBA Recover 02' RECOVER 026X) 
WTTIE MUSIC CAPTURE/TBA Beechwod (CD 12LUNE 09) MISTER TIBBS VS LUMIDEE & TRUTH HURTS UH-OH1T; S BOLLYWOOD/TBA Misler Tibbs 

EG1 FtEL LOVEIVTBA Platipus 02' PLAT 113) 
WM1SH. THEO MUSICAL METAPHORS EP/TBA Sound Signature (12* SS 001) PtO JL UNDER THE STAIRS YIELD/TBA Om 02* OM139SV) JJJAITO PARE. OLHE E MEXA! EP/TBA Ownsall 02' DSL 029) TORTER, ROBIN BALANC1NG THE ACTS EP/TBA Shva 02" SHVA 006) g» \TXJ ARE SLEEPING/TBA Yoshitoshi 02' YR101) W K, RONWE THROUGH THE F06/TBA T (12*T001) WNCESS HIM GONG (L1ZLR/CANDI0 M1X)/TBA Klein 02" KL 045) 
SKJSiJ «VVIDIGAUTBA Jazzana/a/Composl 02' JCR 041-1) JJJgJfFE, TREVOR DIFTERENT STROKES EP/TBA Inlec (CD INTEC 021) |WDELL& MADDOX SO LONG/HOMICIOE/TBA Tidy Trax (CO T10Y1910 JJw JUAN B THE CHIHUAHUA THEME/TBA Chiluiahio 020 X^ST THE UNIVERSE (AT JAZZ REMIXESJ/TBA Sonar KoUektiv 02" SK 010EP) 
^WS SECOND SWCrni MœRREMlX/DALE ASKEW REMIX/_ 

FEEl FREE/TBA Nl&faiZ 02' 0543 PNUK) ^UL STOPPERS/U.FI) THE BOII MICKAEl, PRESENTS ERUPTION I FEEL FSbU rJPCaiyER MY BEAUFBA Oart Beau OB' DB 001) ,r. Ted 
SS-SSSSsssas#—.. U? OFTD 07512' OFTO 075R} / ILc ÎJ^ÛC WTO THE UGHT/TBA Wall Of Sound (CO WALLO 088 L?' WALLÎ 088) V/ THc «JÎJlJ^TONY lURRY FUNK EPABA Skylino 02' SKYRT OU) r ' TRimï I^UU^'YERSAl LOVE (RfcMIXES)/IBA Compost 02' COMP139) ^ 2îï.0AFEST^0lREMlXES}/TBAConipasl(12-C0.MP146) \ ^ «a- CARB12002) SHK/p U?SSMHCTER^BAMc«.Protem{rPROT ^ ttiiinA1.. ^0 T0R0K^1TCHYB1ICHRlMIX)/T6A 12' Thumpc-rs02 THM061A) vS BEETS EP1/IBA Tl« Agnculture HT AG 021) ^ VAR «S OF SÏÏV1E SAMPLER/TBA Harmless 02' HURT12002) SK^S.^»2^120481 

■ JEWa 1NTUIT10N/TBA London (CD W 619CD) □ LEHNER, KAREN NOTHING PERSONAL/TBA Grey Mause (CD CMRCCD 312' GMRC12 03) —~IAR DANCE (WITH YOU)/TBA Sorç (CD 6741322 CO 6741325) □L0VEF1ELD VIVID/TBA Polydor (CO 98Ô531Ô) 
□ NAKED APES,THE V/ASTED/PARTY NAKED/PARTY NAKEIVWASTED (V10EO)/UFE^ A BEACH. THEN YOU DIVE (UVE) □ ONEIDA/LIARS ATHE1STS RECONSIDER/TBA Arena Rode (CO RCO16033) ■ QUEENS OF THE STONE AGE FIRST 1T GIVETH/TBA Interscope/Polydor 
WICKEO CHILDO Af.1 A WICKED CHiLD Rvloplwre (CD CORS 66D CO COR 6613IT12R 6613) ■ RAPTUREJHE HOUSE OF JEALOUS LOYERS (MAURICE FULTON REMIX)/KILUNG Oulput 

□VARIOUS WEWlli ROCK YOUOBA Island (CO MCSTD 40335MC MCSC 40335) 
■ LIBERTINES, THE DONT LOOK BACK INTO THE SUN/TBA Rough Trade 
□ MISS BLACK AMERICA/THE CULTURAL SPLIT/TBA Repeat (7' M8RR112) □SCOUT NIBLET DRUMMERBOY/TBA Too Pure (T PURE I40S) nSPIRlTUALIZED EP1/TBA Sanctuar/ (IT SANEV 220.) □SUFFRAJETS OISTINCTION/TBA Pooiade (CD POOL5IDE C;D6 T POOLSIDE 6) □ TURBONECRO LOCKED OOWN/TBA Bumarg Heart (CD BHR10812 T 8KR10827) 
□CAPLETON & ELEPHANT MAN NBV jEAfvS VOl. 1 New Jeans i □ EARL S1XTEEN LOVE ALWAYS SHOWTBA Mcrge ProcialKHis ( □FAT FREDDrS DROP HOPE/BLUEY Kartel 110' KART 001) □KNOWLEDGE SÎUMBUNG BLOCK/TBA TamokiWambesi (7" mOV530) □SKA BOP AWAY FROM IT ALl/TBA Nerf Step {7" RFDNX19) 
& BUIY FOUT MARW WTEA FtodiMW Oî- NOD 2) huBEFEATERS THE WIDOWMMERFIBA to ta Kira fl2' T6VS 01) O BROWN, KEV NlTFFALiyPOWER BARS/TBA Up «ntOrW( □ DIMLTTE A/'00,TBA Sonar Kolkklw (12" SK Û08EP) 
□EVILED WITH TOMMY EVANS & 

JERU THE DAMAJA W.WTBA Ashc-rufi (12 ASH1) 
5 OHP FEAT. ÂLCHEMIST THE ILLEST/SERIÛUS (THE NEW MESSAGQ/TBA Landspeed __ 

] MR lijf&NWRS TAKE VÛ ASS TÛ THE STORE/TBA Smacks (1?" TEC 1904) C 
ncHIWVBlZ&AG MOT SPOT/OOPS^IBA Wdd Ufe (12'WL 501) H<pmFIK& PROJECT CEE ANALYSE THIS'TBA Core level (12* CIM002) HSrACMTHE THE PA1HAVATCH1NG VNR (12' YNR 014) □raSlCEClIOUE PFACE OF M1N0/Y0U CANT MAL/TBASamplell2" SO 555U ■ Sn^e/Atbom oftl» w«lc 

& 
Vinyl on the 
up at 2 Funky 
Vijay Mistry Proprietor, 2 Funky Records Opened six years ago as a général record store with £5,000 worth of stock, 2 Funky bas morphed into the Leicester area's pré- éminent urban music outlet, tvith some 60,000 items in stock and a trading area of 1,200 sq ft. The days when the shop sold indie, rock and Asian music are gone, and in its stead 2 Funky stocks R&B, hip hop, reggae and related music. Owner Vijay Mistry recalls, "When we first opened, 75% of CD and 25% vinyl, utther re like 80% vinyl and 20% CD. And vinyl is still growing, while the CD side of our business is stationary." Mistry has used his shop to launch an array of related businesses, including dub nights, a DJ agency, a magazine (M2Fj and a record label - CafédeSoul - which has released 12 albums and 15 singles in the last two years by artists such as Roy Ayers, Tashan and Miles Jaye. 
We have someone who 
spends ailhistime 
playing new releases 
down the phone 

Situated in the centre of Leicester, 2 Funky has eight staff and attracts significant numbere of the city's estimated 30,000 students, as well as disceming DJs and numerous other punters, while a third of its business cornes from mail order. "We stock a lot of exclusive remixes and imports," says Mistry "and we can sell more than 100 copies of hot new releases. At the moment, we are selling lots of Mary J Blige's Love® First Sight and Na Na Na by 112. "We take a very pro-active approach to selling music and we have someone who spends ail his time phoning regular customers and playing new releases to them down the phone. We also use 

Téléphoné; 0116 299 0700 Website: www.2-fiinky.co.iik E-mail: shop@2-funky.co.uk 



Blu Cantrell stay on top as Ultrabeat lead 
three new Top Five entries, including Mark 
Owen's first solo chart single in six years, as 
Robbie Williams dips out of the Top Five. 

The Officiai UK 

PHARRELL WILLIAMS FEAT. JAY-Z FRONTIN 

JASON NEVINS PRESENTS UKNY/HOLLY JAMES 1 M IN HtAVtN 

BENNY BENASSI PRESENTS THE BIZ SATISFACTION 
7 XTM & DJ CHUCKY PRESENTS ANNIA FLY ON THE WINGS OF LOVE 

PINK FEAT. WILLIAM ORBIT FEEL GOOD TIME 
LISA MAFFIA IN LOVE 

THE ALL-AMERICAN REJECTS SWING, SWING mmmmsz 50 CENT FEAT. NATE DOGG 21 QUESTIONS 
VOODOO &SERANO OVERLOAD 
DELTA GOODREM EOST WITHOUT YOU 

Markjïwcn 

JOE BUDDEN PUMP ITUP VARIOUS ARTISTS CLUBLAND 

FUNERALFORAFRIENDJUNEAU 
BUSTA RHYMES & MARIAH CAREY I KNOW WHAT YOU WANT 

VARIOUS ARTISTS REGGAE LOVE SÛNGS 

28 MUSICWtEK 16.0803 



UKSINGLES 

Singles Chart 

/ m y 39 2, U-SlUt 1 NVIbIBLb 
40 22 Junior stNfuH il vihmbanuiis 
41 17 WAYNE WONDER NO LETTING GO 
42 72 S CLUB 8 FCÔL NO MORE 
43 i BKKLUËKÔ A3CRAÏI0NS   
44 JLNNIILR LUPLZ ! fv'0 A!) 
45 35 50 CENT IN LA CI.UB 
46 31 THE CORAL PASS 1T ON 
47 36 CHRISTINA AGUILERA F1GHTER 
48 33 MADONNA HOLLYWOOD 
49 Â SERAFIN DAY BY DAY 
50 j « AMY STUDT ViISFlT 
51 39 JENNIFER ELLISON BABY 1 DONT CARE      
52 M w PLANET FUNK THE SWITCH 
53 BLAZIN'SQUAD Wf JUST nEDREAMIN 
54 42 33 GIRLS ALOUD KO GOOD AJVICI; 
55 ; 43 « ASHANTI ROCK WIT U LA'A'WW BABY) 

I56 60 S CLUB SAY COODBYE/LOVE AINT GCNNA WA1T FOR YOU (bpion eiWFf.CTpiorl V/dm?f-C»uppcll/EMI/l9/BMG/»on<J3r/Ua^njJ (Bra^MIuui.i tlWSolofivui) Pwlor 9807140IU) 57 45 JUSTIN TIMBERLAKE ROCK YOUR BODY 
58 29 2 MARIA WILLSON CHOOZALOOZA 
59 M ROOTS FEAT. MUSIQ BREAK YOU CEE 
60 M FUTURESHOCK PRIDE'S PARANOÏA 
61 S 54 40 SHÂNIA TWAIN FORE VER AND FOR Al WAYS 
nj 67 3 METALLICA SI ANGER 

63 M TOMMILIKE WHAT     :i 
64 i 46 3 GOLDFRÀPP STRICT NIACHIN- 
mi r DÀlî^MllWGUE DONT WANNA LOSE THIS FEELÎNG 1(Si 66 44 KYM MARSH COvlb ON OVER ^ ^^0323^ 

67 59 2 DJ NATION SUME/ER EDITION . , 
68 34 2 THE DANDY WARHOLS YOU WERE fHE LASÎ HIGH | ; ^ ^ . 

19] M M bj SAMMY SUNLIGHT "TZFZF FZFFFFiF 
70 57 w ELECTRIC SIX GAY BAR axisisromHo ;• • ,V ' 1 •' :i  -   - ir 64 5 AVRIL LAVIGNE L0SING6RIP 

~72 F 'SNOOP DOGG BEAUTIFUL 
"73" 56 T JÀNE'S ADDlCTION JOST BECAUSE i ^ . __ 
74 F T TYRESE HOW YOU GÔnnÂÀCTLIKE.THAT _ 

"re" 4 f 4 TU^SMDANCING INTHE UÂRK 

JflSQN NEVINS PRESENTS UI^Y/HOLLY JAMES IM IN HEAVEN 
LAYO & BUSHWACKA! ITS UP TO Y0( 
THE STANDS WHEN THIS RIVER ROLLS OVER YOU THEA GILMORE JOUET (KEEP THAT IN M1ND) FAST FOOD ROCKERS FASTFO( BK KLUB KQLLABQRAT1QNS 

îLBQW FALLEN AN'GEL 

SERAFIN DAYBYDAY DJ NATION SOMMER EDITION 4 TUNE 500 DANCING IN THE DAI TWISTEDINDIVIDUAL BANDWAGON BLUES 
RUSH JOURNEY OF UFE PERCY F1LTH SHOW ME YOUR MO 
ELECTRIC SIX GAY BAR 

•M ITS UP TQ YOU (SHINING THROUGH) PLANET FUNK THE SWITCH BK KLUB KOLLABORATIONS ULTRABEAT PREHYGRI BENNY BENASS! PRESE 1rr 1 FF BIZ Ml i 
DJ NATION SUMMER EDITION 
TWISTED INDIVIDUAL BANDWAGON BLUES 

JUNIOR SENIOR RHYTHM BANDITS 
BUSHWACKA 4 DANITE 
HIGH CONTRAST BASEMENT TRACK 

BLU CANTRELL FEAT. SEAN PAUL BREATHE PHARRELL WILLIAMS FEAT. JAY-Z FRONTIN' LUMIDEE NEVER LEAVE YOU (UH OOOH UH (KX FABOLOUS CANT LCT YOU GO CRAIG DAVID SPAN1SH 
USA MAFFIA IN LOVE R KELLY IGNIT10N 
JAV1NEREAL THINGS JOE BUDDEN PUMPIT UP BUSTA RHYMES & MARIAH CAREY1KNQW WHAT YOU WANT MIS-TEEQ CANT CET ITBACK 
ROOTS FEAT. MUS1Q BREAK YOU QFF BLAZ1N' SQUAD WE JUST BE DREAM1N' ASHANTI ROCK WIT U (AWWW BABY) WAYNE WONDER NO LETTING GO SNOOP DOGG BEAUT1FUL 
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Robbie Williams is catapulted back to the top 
while Kraftwerk reap the only Top 50 début 
this week and Dido's début album enjoys a 
revival ahead of the release of her follow-up. 

the Officiai UK 

i ' i-JI mi f 4 
\ 1 QUEEN LIVE AT WEMBLEY STADIUM Fafctte o 2 2 LEO ZEPPELIN LEO ZEPPELIN «te» «to to» u 3 3 LEO ZEPPELIN SONG REMAINS THE SAME Rrw RetoTE;» 4 : RADI0HEA0 7 TELEVISION COMUERCIALS fe; a- . e 5 4 DESTINVS CHILD MUSIC WORLD MUSIC PIS OESTINYS CHILO Mrft> te;» |6 8 ROBBIE WILLIAMS THE ROBBIE WILLIAMS SHOW EMIB 7 6 VARIOUS THE LAST WALT2 MCunEJ» 8 10 ROBBIE WILLIAMS LIVE AT THE ALBERT CTOA .EI 9 7 1R0NMA1DEN VISIONS OF THE BEAST Emo 10 5 SLAYER WAR AT THE WARF1ELD n» a ROBBIE WILLIAMS ESCAPE ROUTES w»s o : » « (E) 12 9 THE BEARES THE BEATLES ANTHOLOGY - BOX SET fv: (El 13 15 EMINEMALLACCESS EUROPE 14 13 CRA1G DAVID OFF THE HOOK - LIVE AT WEMBLEY Usur «j» moi 15 JIMIHENDR1X JIMIHENDRIX «to> m> Ws-OB» 16 ABBA THE DEFINITIVE COLLECTION pa)4<»iui V © THE EAGLES HELL FREEZES OVER 8MG IBMG) 18 e ROBBIE WILLIAMS NOBODY SOMEDAY ChO^fclEt 19 18 SNOOPDOGG DOGGYSTYLE 2 tectetniiB 20 14 50 CENT THE NEW BREEO PSitoM 

CHARUE LANDSBOROUGH SMJLE SHANtA TWAIN COME ON OVER DIXIE CHICKS HOME G111IAN WELCH SOUL JOURNEY BRAD PA1SLEY MUD ON THE TIRES 
JOHNNY CASH THE MAN COMES AROUND LUC1NDA WllLlAMS WORLD WITHQUT TEARS 01XIE CHICKS VV10E OPEN SPACE 

mmmsssm 
1 1 JUSTIN TIMBERIAKE JUSTIF1E0 2 2 NORAH JONES COME AWAY WITH ME 3 3 AVRIL LAVIGNE LET GO i CHRISTTNA ACU1LERA STRIPPED i 5 COIDPIAY A RUSH OF BLOOD TO THE HEAO 

7 RED HOT CHILI PEPPERS BV THE WAY 9 DANIEL BED1NGFIELD GOTTfl GET THRU THIS i 50 CENT GET R1CH OR DIE TRYÏN' 0 WHITE STR1PES ELEPKA.NT U U BEYONCE DANGEROUSLY IN LOVE 12 12 EVANESCENCE FAILEN 13 17 ROBBIE WlLilAMS ESCAPOLQCY M 13 STEREOPHQN1CS YOU GQTTA GO THERE TO CO^E BACK 15 14 KE11Y ROWIAND SIMPLY DEEP 16 15 EMINEM THE EMIHEM SHOW 
18 18 UNKIN PARK MEIEORA 9 TOM JONESGREAfEST HITS 0 P1NK MISSUNDAZTOOO 

" ' " tiii'iin ii 11" ' «' i " liïli Ali the sales and airplay charts published in Music Week are also available online every Sunday evening at www.musicweekxom 

Education To Perfbfth bounced back to ai in January 2002, having previously 

"T- T " THE CORAL MAGIC AND MEDICINE r.|| 
3 3 DANIEL BED1NGF1ELD GET THRU THIS® 3 
4 3 EEYONG I 1 Cobnbîa 5093952 OENl 
5 4 10ISTEREOPHONICS YOU GOTTA GO THERE TO COME BACK ®^ ^ | ^ 

i 6 7 15 SE AN PAUL DUTTY ROCK ® 
7 Lit' OODREM Epfc 5109512 (TEW 
8 8 5 THE DARKNESS PERMISSION TO LAND ® 

i9 « 36 [BUSTED BUSTED ® 2 
10 6 5 KINGS OF LEON YOUTH AND YOUNG MANHOOD .toWtolA HjiKjMeDwmHM027lBMG) 11 U 4, CHRISTINA AGUILERA STRIPPED ® 3 ®. SHKWmirttaWBaW 74321961252 (BMQ 12 14 6 THE THRILLS SO MUCH FOR THE CITY ® 
13 7 GEORGE BENSON THE VERY BEST OF - THE GREATES! HITS OF 
14 42 i RRY WHITE . WHITE COLLECTION® s® i 
15 m .s 1 EVANESCENCE FALLEN ® iRataw Epc 13063(100 16 10 2 |YESTHEyiJlMATEYES-35THANN1VERSARY 
17 20 . BOB MARLEY AND THE WAILERS I.EGEND ®, 
18 16 . MORCHEEBA PARTS OF THE PROCESS ® 
19 18 ■ 50 CENT CET R1CE OR DIE TRYiN' ® 
20 

FI 
21 ; JUSTIN TIMBERIAKE JUSTIFIED © o : 

• KRAFTWERK TOUR DE FRANCE SOUNDTRACKS 
i 22 . ATHLETE VEH1 CLES & ANIMAIS® 

23 24 50 COLDPLAYA RUSH OF BLOOD TO THE HEAD ® 5 ® 2 
24 23 : AVRIL LAVIGNE LET GO®:© 
25 19 DOLLY PARTON U LIT M A I L 
26 28 5- NORAH JONES COME AWAY WITH ME ® 5 ® 3 
27 29 57 RED HOT CHILI PEPPERS BY THE WAY ® J © 3 
28 34 30 jGOOD CHARLCHE THE YOUNG AND THE HOPELESS ® 
29 22 . THE OSMONDSJLTIMATE COLLECTION 

! 30 54 ■ CRAIG DAVID 5L1CKER THAN YOUR AVE RAGE ® ©, 
31 26 / JIMREEVES GENTLEMAN JIM - DEFINITIVE COLLECTION^ ^ 
32 36 ,9 THE WHITE STRIPES ELEPHANT ® 
33 31 63 EM1NEMJHE EMINEM SHOW ® 4 © ■. 
34 4. ■: SfERËOPHONICS JUST ENOUGH EDUCATION TO PERFORM © ,0 
35 35 ■. ASHANTI CHAPTFR II 
36 39 10IUB40 LABOUR OF LOVE - VOL I, Il & III ® 
37 33 ;■ S CLUB 7 BEST - - HE CRÉA] ESI HIISOE- 
38 38 SHANIÀTWAINUPi© ©:        
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Albums Chàrt 
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>/ .# 39 40 19 MIS-TEEQEYECANDY® 

40 37 20 SlIVIPLY Kti) HUÎv't ® 
41 67 9 l\ltKU 1l,! bhAkLHÛl- n * ' 0"C' 
42 45 3 DIZZEE RASCAL BOY IN DA CORNER 
43 42 9 RAD10HEAD HA1L TO THE THIEF © 
44 52 24 KELLY ROWLANDSIMPLY DEEP® 
45 27 3 SUPER FURRY ANIMALS PHANTOM POWER 
46 30 3 JANE'S ADDICTION STRAYS 
47 25 3 KYM MARSH STANDING TALL 
48 4, 6 ELECTRIC SIX PIRE ® tevfe/&3dbury XL XLC0169 (VTHE) 49 47 14 THE DRIFTERS THE DEFINITIVE 
50 51 2 THE ALL-AWIERICAN REJECTS THE ALL-AMERICAN REJECTS 
51 48 n MADONNA AMERICAN LIFE®®, 
52 44 3 FLIP & FILL FLOOR FILLAS 
53 105 DIDONOANGEL®S®5 
54 64 z BLU CANTRELl T 

"SÎT / r / / ( {ARLIEL/ NI BOROUGH 
56 61 GIRLS ALOUD SOUND OF THE UNDERGROUND © 
57 » ANNIELENNOX BARE 
58 46 ENRIQUE IGLESIAS ESCAPE ® 4 ® 2 
59 53 LINKIN PARK I.i 1' ' '• ©0, 

[èT ROBBIE WILLIAMS SWING WHEN YOU'RE WINNING ® ; ®c^fc,MM(E1 
61 57 r CHRISTINA AGUILERA CHR1STINA AGUILERA ® ®, 
62 53 68 QUEEN GREATESTHITSI II& III ® i ® 7 
63 62 6 LU 1 HE VANDRO: DANCE WITH MYFATHER 
64 50 | 5 SUZANNE VEGAI'FTrnSPEi llVf THE BEST OF 
65" ROYKSOPP MELODY AM ® 
66 60 LED ZEPPELIN VERY BEST OF - EARLY DAYS & LATTER DAVS®^^ 
67 63 DE LA SOUL THE BEST OF® 
68 MTCHAEL JACKSON OFF THE WALL 
69 ROBBIE WILLIAMS EVE BEEN EXPECI1NG YOU®?®, anakifl?aBm 
1 BÏGBROVAZNUFLOW® CDC 5099402 GOO 

71 Tu- A STUDIIALSESMILES 
~T2 ELTON JOHN THE GREATEST HITS 1970-2002 ®, 
1T £ LUMIISEATMOST FAMOÛS 
74 
E À w 

BOLOU 1 " 
MICHAETIACKSON GREAI EST HITS - HISTOR| VOL. 1 Eiii[50]ae)2nai 

■ a». ■ satei 5^S«lakter'', ©Gddôôoim00' ®ima«<«m(era>!(tatat(»oSjtil 
SS2  'i^vxSOT>65 M^WMeyCAN^CTSSO 

££43 sfSt iS? 
'L iiis? Srr545 

cllmKng M8-107- 99-71-62-45-39- 32-22. Sales of 

airplay for thc single You Got "Hie Style, which 

i&Si 

VARIOUS NOW THAT'S WHATICALL MUSIC! 55 VAR10US POWER BALLADS VARIOUS THE BEST DANCE ALBUM IN THE WORLD EVER VARIOUS RIDE OARIDDIMS 
VARIOUS HITS 5é 

US THE RETURNOF SUPER 70 S 
VARIOUS THE PIANO AND THE SONG VARIOUS I6IZA - THE HISTORY OF HARD DAKCE VARIOUS 1BIZA - THE HISIORY OF CHlilOUT 
VARIOUS OSE STEPBEYOND VARIOUS GOODVIBES VARIOUS ON THE BEACH VARIOUS DAVE PEARCE DANCE ANTHEMS - SUMHER 2003 VARIOUS FR1ENDS REUN1TE0 - THE 90 S VARIOUS FEEUIfGOOD VARIOUS THE VERY BEST OF FANTAST1C 80 S 

I 1 THE DARKNESS PERMISSION TOLASD 
i OIZZEE RASCAL BOY IN DA CORNER I THE WHITESTRIPES ELEPHANT 

) N1T1NSAWHNEY HUMAS 
2 FEEDER CÛMFORT IN SOI 
7 STERE0PH0N1CS WORD GETS AROUNO STERE0PH0N1CS PERFORMANCE AND COCKTAILS THE WH1TE STRIPES WHITE BLOOD CELLS 
5 THE TRANSPLANTS THE TRANSPLANTS g MISF1TS PROJECT B50 RY COODER BUENA VISTA SOCIAL CLUB GRANDADDY SUMDAY 

H1 VARIOUS HED KANDISUMMER M1X 2003 hm 2 2 I VARIOUS THE REGGAE LOVE COLLECTION S.wtoafvlP) 3 3 I VARIOUS MEAT LOAF & FR1ENDS mnv 4 4 THE MAMAS AND THE PAPAS THE BEST OF 5 si DUSTY SPRINGFIELD HITS COLLECTION Specmmui 6 9 I VARIOUS 20 BR1T1SH NO ISOF THE SEVENTIES CrasaKEUJO 7110 j NEIL DIAMOND THE BEST OF ; 8 ol HALF MAN HALF... SAUCY HAULAGE BALLADS Probe PîiaiSSO) : 91 Ol VARIOUS MOTOWN CHARTBUSTERS - VOLUME 3 SpKtnroftl) 10 6 | VARIOUS ARTISTS ROCK CHR0N1CLES - THE TO'S OMm 

i VARIOUS ART1STS JAZZ CAFE SI VARIOUS ART1STS GEORGE GERSHWIN - THE VERY BEST OF , VARIOUS THE VERY BEST J TONY BENNETT & KO LANG A LVC 
SI ST GERMAIN TOURIST 
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SmoSurround 

Sonopress are proud to announce the launch of our new DVD authoring package, DVD lite. Providing you with a cost effective way of authoring your DVD within the template design and also enabling you to utilise 
existing music video content and bring it to market as a standard 2 channel stereo or 5.1 surround sound. 

For more détails and a sample please contact: 

DVD Authoring / Glass Mastering / Replication / Printing and Packaging / Assembly / Distribution and Warehousing 

UVD Contact: Anthony Daly - Business Development Manager (Audio) DpèsS 
Email; anthony.daly@sonopress.co.uk Office: 00 44 (0) 121 502 7800 Mobile: 07881 912304 

; 


