


















































REGIONAL REPORT — ONTARIO

claims the audience is probably a little more
sophisticated than the lowest common
denominator of a Toronto or Montreal
CBC-AM does very well in Ottawa and it's a
real contender in the market

There is no doubt that Ottawa-Hull is sup-
porting the FM band quite well, and espe-
cially a progressive station like CHEZ, which
used to be the preserve of the Torontos and
the Montreals. CKBY-FM, with a country
format. is right next to CHEZ on the FM
band. Behind CFRA, an AM station. they
rank number two and three in total circula-
tion. Contrast this with Toronto where AM is
stillon the top, says Azzarello, and “that puts
us ahead of these other markets.”

CHEZ's transmitter is on top of a flashing
thousand-foot tower in the Gatineau Hills
where all the FM stations originate. They
cover a circle about 85-miles in diameter
and the signal is good. The FM band in
Ottawa-Hull offers a complete spectrum —
Easy Listening, Country, Rock, All-News,
CBC. University. Chuck's theory is that if
you just get people over to this FM band and
get them used to the fact a full-service radio
station is available, then they will not have to
tune back to a CFRB for news. "I think that's
the important role for FM stations in small
and large markets”

Although 36 percent of the audience is
bilingual, with French the mother tongue,
there is no French spoken on the air at
CHEZ-FM. They do play French music but
Harvey Glatt would like to have more good
Quebecois music to play; in fact he would

like 10 percent of the music to be Que-
becois. But he says in the last couple of
years it has been difficult to get good record-
ings. Two or three years ago everybody in
Montreal decided they would make more
money going into disco and they forgot
about doing the material that was indige-
nous to them and there's still not much of
that being done. Glatt claims they're think-
ing more of the international market rather
than the Quebec market.

Chuck admits that Ottawa-Hull is a unique
market. “It's not Montreal and it's not Toron-
to. it's really a unigue blend of the two popu-
lations. And the CRTC is also part of this
audience and they listen to us. You walk
down the halls of the CRTC offices and you
hear CHEZ And they do pick things up
About one week before our licence renewal
they noticed a change in scheduling. They
had a question about that Now that wouldn't
happen anywhere else and we thought, 'O
boy, these guys are right on top of us.’ But
you can't worry about that” On the other
hand. Azzarello admits proximity is a plus
when there is a problem

CHEZ has been using television ads for
about three years to promote their call let-
ters. As a new station it was important to
make people aware that they existed. They
have a simple logo, a great big red dot with
106. The amazing thing, says Azzarello, is
that there never was a French station any-
where in Quebec with those call letters.
“Here we are an English station using
CHEZ"

Chuck helped putthe station on the airin
1977. He staffed CHEZ from the ground up
with as many Ottawa people as possible. He
broke in people on the air, trained them right
from scratch. A lot of the talent came from
Carleton radio station and although a lot of
them were rough and green, Azzarello
admits there were a few diamonds, namely
his evening man who is now the program
director. And CHEZ is just now starting to
promote people, but the first three years it
was CHEZ, CHEZ, CHEZ

Glatt sits in his office and looks over the
mass of papers on his desk complaining
he's behind. Although he says he is not
involved in the day-to-day management of
the station (he leaves that to Chuck) he offers
general policy input, complains about this
or thatand is involved in the long-term direc-
tion of the station. He says he finds a high
percentage of people in the business come
from sales or accounting backgrounds and
gets the feeling that when radio stations are
trying to change, management has more
faith in the sales type rather than somebody
who's from programming. But he has a lot
of faith in Azzarello, who is a programmer,
and says he has become a very good busi-
ness person as well

Music. where it's going and where it's
been. is what Glatt knows about. CHEZ is
involved in a research project atthe moment
(he hauls out some computer printouts) and
says they want to learn more about the
musical and information tastes of the 24-49
group. He points out that the average age in
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