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A third documentary dealing with Toronto's
Sick Children’s Hospital has been completed
by CFTO-TV. The first won the 1964 Central
Canada Broadcasters’ Association Community
Film Award, and the second, Rx $10,000,000,
is rated a good chance to repeat. The new
documentary, called Full House, is intended
‘“to raise money, specifically,’’ as director
David Ruskin describes it. He says the film
tries to highlight the fact that advances in
science and medicine have become a vicious
circle. Each piece of equipment added to a
hospital imposes new demands on facilitiesand
space. Altough CFTO plans to televise Full
House before Easter, the film has been pre-
pared with greater emotional appeal than past
documentaries in an effort to make it a better
instrument for fund raising.

George Bertram, advertising manager of Swift
Canadian Co., accepts an updated new Jewel
Shortening package from Geoffrey Smith (r.),
supervisor of the account for Leo Burnett of
Canada Ltd’s. Toronto office. The new con-
tainer goes hand in hand with a modernization
of Jewel's image and a return to radio ad-
vertising after prolonged absence. A 12-
station national campaign is now in high gear,
using a jingle based on a popular folksong,
Wagoneer's Lad. Diane Stapley sings the
Jewel Song set to the folk-tune for the English
market.

Two Quebec Winter Carnival duchesses get a
camerman’'s view of the carnival canoe race
as seen through Walt Disney’'s Circle-Yision
360-Degree camera unit. The elaborate equip-
ment, needing nine synchronized cameras
shooting mirror images to create movies in-
the-round, is being used by Robert Lawrence
Productions Ltd. to film the Bell Telephone
Company exhibit for its Montreal Expo '67
presentation. Fifty-seven miles of film will
be needed to make Bell'’s 18-minute show.
In order to capture the canoe race the camera
had to be mounted on the ice-breaker Simon
Fraser and positioned at the heart of the
activity.
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CFAC Radio in Calgary managed to put over
an vnusual promotion at a cost of only $12.60
recently. The station found out that Calgary
was to be the assembly point for 140 IGA
Store employees en route to a Mexican holiday
(seven of the 140 are pictured in the photo).
CFAC made the most of the occasion by dis-
tributing one peso (value nine cents) to each
of the employees, accompanying the gift with
fanfare, hoopla and photographers. The stunt
happened to tie in with CFAC's Name Game
contest, a continving promotion that airs
names picked at random from the phone dir-
ectory, and awards prizes that include trips
to Mexico and Hawaii.

£
%
<
Z
<
.




- 15\*4'.-'-—-4- —on A

e TTTLLEDE
<. e

"My
1

CAB CONVENTION
Vancouver - March 29 - 31, 1965

We'll be there . . .
and we'll be seting gou.
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SIGHT & SOUND I

A DURING THE ACA CONVENTION,
which takes place at the Royal
York Hotel, Toronto May 3-5, this
paper will again be publishing its
Daily Broadcaster for distribution
at the Convention.

Following each day’s meetings,
reports of speeches and other
events will be written and printed
for distribution to delegates and
others by 8 a.m. the following
morning,.

This will be the eighth year the
Broadcaster has undertaken this
assignment, The paper’s regular
ACA edition of the Canadian
Broadcaster (April 29) will also be
distributed at the Convention.

Reports appearing in the Dailies
will be reprinted in the regular
issue of May 13.

APAARL SOUTH AFRICAN WINE
has followed in the purple footsteps
of Canada’s domestic wine pro-
ducers by making a move into radio
advertising.

In late February Paarl purchas-
ed a daily five-minute segment
(5:55 p.m.) of CHFI-FM’s Carousel
show for 13 weeks. Collyer Ad-
vertising Ltd. made the arrange-
ments through Air-Time Sales Ltd.,
sales representatives for CHFI.

The buy is classed as the first
in radio for an imported wine, in
Elliott Research Corporation re-
cords. (Bright’s Wines Ltd. have
been on CHFI-FM for about a year,
as sponsors for the Candle Light
and Wine program, and other domestic
wine producers are regular radio
users.)

Roodberg Red, Riesling and

Rose wines are featured in the
Paarl commercials. An expansion
on FM stations in other major

Canadian markets is contemplated.

AA NEW DATE HAS BEEN SET
for the Canadian Television Com-
mercials Festival ‘‘Workshop and
Awards Presentation Dinner’’. It’s

now scheduled to be held Thursday
May 13 at the Ryerson Polytechnical
Institute in Toronto.

A THE SOUTHERN ALBERTA
Institute of Technology, Calgary,
has announced a new three-year

course in telecommunication tech-
nology to commence in the September
term.

Two years of basic electronic
technology will be followed by one
in telecommunications.

The first year will provide
instruction in electronics theory
and laboratory, electricity lab,
circuit theory and instrumentation.
Second year will give training in
semi-conductors, communications,
television, drafting, and advanced
study 1in circuits and instrumenta-
tion,

Third year will provide in-
struction in microwave, and ad-
vanced instruction in radio com-
munications, television, and tele-
phone and telegraph applications.
Math, physics and English will be
included in each of the years.

Students in the course will be
educated primarily for employment
as technologists in radio, television,
telephone and telegraph industries,
the announcement states.

ACONTROL OF McCONNELL,
Eastman & Co. Ltd. has passed
into the hands of six employees as
the result of a decision by the
agency’s owner, J.E. McConnell,
to vacate the presidency.McConnel?Ps
shares will be made available to
the employees at an undisclosed
purchase price.

Hugh L. Kennedy, vice-president
in charge of administration, says
the new power structure is such that
““no two people can control the
agency. It takes three.”’

Four employees will rank equally
as major sharecholders in the future
setup, while two will acquire minor
interests.

Kennedy says a recent meeting
of the new executive group selected
former vice-president Peter W. Hunter
to become the agency’s president
effective June 1.

Ian W. Murray, W. E&win Nodwell,
Harold A. Sellers and Clarke Wallace,
along with Kennedy, retain vice-
presidential titles and become M-E
directors. McConnell is to become
chairman of the board of the new
firm.

The name of the agency will be
changed to McConnell, Eastman Ltd.

ARALPH C. ELLIS ENTERPRISES
Ltd. of Toronto becomes exclusive
agent for Four Star Television film
program sales in Canada effective
April 1.
Ellis
Four Star entries
programming race, including The
Smothers  Brothers Show, [loney
West starring Anne Francis, //olly-
wood A Go Go, Big Valley starring
Barbara Stanwyck, and the new
one-hour  special FEncore Paris
narrated by Charles Boyer.

Four Star’s 1964-season shows
were The Rogues and Burke’s Law,
seen nationally across Canada, and
a number of other syndicated items.

Four Star Television of Canada
Ltd’s. Canadian address now
changes to 556 Church Street,
Toronto 5, same as the offices of
Ralph C. Ellis Enterprises. Tele-
phone number 1s 924-2186.

Enterprises will handle
in the 1965 fall

News from Advertising Avenue
About Radio and Television . . .
Accounts, Stations and People

AMANAGEMENT OF CFRA RADIO
in Ottawa has been handed over
to 14 of the station’s 70 employees
following the recent death of owner
Frank Ryan.

Ryan instituted a program of
employee participation in 1960,
selling 4900 shares in a new comp-
any, CFRA Broadcasting Limited,
to long-time employees at a nominal
value of $1 a share. He retained
51 per cent of the issued stock in
the form of preferred voting shares.

A million dollar outside offer
for the station was recently rejected.

General Manager Terry Kielty
states that ‘‘everything remains the
same’’, with  George Gowling,
commercial manager, ranking as his
second-in-command.

A new president will be elected
at a forthcoming executive meeting.
Mrs. Ryan, presently vice-president
and major shareholder, i1s considered
likely to be named to the position.

ARALPH JUDGE'S MOVE TO
vacate the station sales represent-
ative field has had the effect of
bringing about a merger between
Tyrrell & Nadon Broadcast Re-
presentatives Ltd. and Cam Logan
& Associates.

Judge wound up his Montreal
firm, Ralph J. Judge & Company,
to work on national sales at Radio

Continued on page 9

Watch

for the

new CHRISTIE’'S BISCUIT spofts

produced for
McCANN ERICKSON (CANADA) LTD. by

ROBERT LAWRENCE PRODUCTIONS
(CANADA) LIMITED
38 Yorkville Ave., Toronto, WAlnut 5-3561

Ronalds-Reynolds appoints Management Executive Committee

%

. Karpus

G.S. L. Anderson L. G. Smith F. de B. Walker R. G. Platt
President, Marketing Services; and H. E. Karpus, Senior Vice-President and
Creative Director. Under the chairmanship of Mr. Reynolds, the new
committee will be responsible for the setting of policies and the admini-
stration of the affairs of the company in its three offices, Toronto, Montreal

and Winnipeg.

Warren Reynolds, President, Ronalds-Reynolds & Company, advertising
agency, announces the appointment of a Management Executive Committee.
The committee miembers are—G. S. L. Anderson, Senior Vice-President,
Advertising Services; L. G. Smith, Senior Vice-President, Client Services;
F. deB. Walker, Senior Vice-President, Finance; R. G. Platt, Senior Vice-
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CENTRAL METRO AREA

SHARE OF AUDIENCE

JANUARY 1965 ) | crro-m 255

TORONTO STN. “"B” 17%
PROOF THAT IN CANADA'S pblvey &
MOST COMPETITIVE TELEVISION = prariron o > b
MARKET AREA, CHANNEL 9 IS
TOTAL COVERAGE AREA
OFTEN, THAN ANY OTHER CFTO-TV 124 400
CANADIAN OR U.S. STATION! soptip a2 VLS .
TORONTO STN. "B” 82,500
BUFFALO STN. "X” 82,100
HAMILTON STN. 81',200

#«SOURCE: A. C. Nielsen of Canada Limited. N.B.I. January 1965 report.
Average % hr. Monday to Friday, 7:00 to 11 p.m.
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Editorial

Be it resolved

Through the 23 (24 upcoming) CAB con-
ventions it has been our privilege to attend
and cover as the representative of this paper,
it has been our impression that the industry
goes in cycles.

There was the period when its main con-
cern was the absolute autocracy of its keenest
competitor, the Canadian Broadcasting Corp-
oration.

Then came the era of the long sought and
long campaigned for ‘‘independent regulatory
body’’, the Board of Broadcast Governors,
which now, after seven years, has acquired an
all-encompassing knowledge of the ramifica-
tions of broadcasting about which it knew ab-
solutely nothing. At this point, it may be said
that if a government tribunal, existing to apply
and to enforce restraints upon a legitimate pri-
vately-owned industry has to exist at all, the
full-time members of the BBG could nof be im-
proved upon. However their terms are about to
expire, and since there has been a change of
government since the original appointments, to
say nothing of Robert Fowler's committee of
investigation now in session, it seems very
likely we are in for another change.

As it moves into what we might call pro-
visionally the post-BBG period, 1t seems to us
that the industry has to decide, now, irrevoc-
ably and once and for all, on whether it is
going to sit back and submit to the application
of more regulations, especially regulations
spreading themselves into the virtual censor-
ship of programs. Or will it take cognizance of
the lact. as fact 1t is, that the authorities will
continue to apply more and more regulations as
long as the private broadcasters will sit and
take them, but that 1 actual truth, these same
authorities nced the private broadcasters, who,
if they would only realize it, are in an extrem-
ely good position to dream up a few regulations
of their own.

By way ot just one amplification of this
thought, 1t would be completely impossible, if
only from an economic standpoint, for the gov-
ernment to have its national radio and tele-
vision networks without the gratuitous assis-
tance of the private stations, whose facilities
provide it with the bulk of its outlets across
the country.

In actual fact, the usefulness of the nat-
ional system does not lie in the transmission
ol programs, but rather in the procurement and
production of programs which it would be 1m-
possible for the private stations to procure and
produce.

An examination of CBC finances, or those
parts of them we are permitted to examine,
indicates that a great hunk of the cost which
must be borne by the public, lies in (1) the op-
eration of stations and networks and (2) the

production of programs of only commercial
value, but which the CBC is unable to pay for
out of the revenues itreceives from advertisers.

The simple solution to all this, as has
been propounded by this paper over the past
ten or fifteen years, is for the CBC to continue
its good works — production of programs of nat-
ional importance which cannot be privately pro-
duced — and to abandon completely its oper-
ation of networks and stations which it has
proved itself unable to run on an economically
feasible basis.

It is amply evident, from the targe number
of people who have indicated a desire to
get into the broadcasting business — at their
own risk and with their own funds — that CBC
stations and networks and other physical
assets could be readily sold.

As regards the broadcasting of the CBC’s
‘‘programs of national importance’” an agree-
ment would have to be made with the private
stations and networks, under which they would
air a prescribed amount of such material,
either gratuitously or for specified time charges.

The CBC has found, from its own ex-
perience, that it is difficult to secure a worth-
while audience for its ‘‘better’” productions un-
less it sandwiches them between programs of
a popular nature, and the private stations are
in a position, proved by actual experience. to
furnish these popular shows at no expense to
the public.

® ® [ ]

Over the past four years, the Canadian
Association of Broadcasters has been fortunate
indeed in being able to rely on the leadership
of Don Jamieson.

Next week, at the Vancouver Convention,
when Don steps down from the podium, which
he has indicated is his intention. he will be
handing over the gavel to his successor, but
he will be doing more than this.

Apart from the fact that no person alive
could duplicate the work Don Jamieson has
done for the industry, his strength and deter-
mination have enabled the membership to sit
back on its haunches and leave the conduct of
the association to him — with excellent re-
sults.

A CAB president has two strikes against
him if he is faced with the problem of steering
an apathetic membership, even though this
apathy is born of a supreme confidence in him.

Jamieson was well able to rise above this
handicap. But, if the industry is to get the
most out of its association, it can only be
with the ardent and earnest co-operation of
every member.

Jamieson’s four years in the presidency
have been memorable ones indeed. This in-
dustry can never thank him adequately for his
dedicution‘and devotion. It is now time for
every-member to take up the cudgels, and to
those attending the Vancouve (Convention, we
would say:

““Don’t just sit there! Resolve something!”’

BE
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Sports

Hockey night in Canada -- the rich get richer

by FRANK KELLE Y

TORONTO’S MAPLE LEAF
Hockey Club is well on its way
to proving-out an old adage —
that the rich get richer — if a
$9 million figure announced as
the renewal price for expiring
rights contracts between Mac”
Laren Advertising Co. Ltd. and
Maple Leaf Gardens Ltd. turns
out to be correct.

In ‘mid-February  Harold
Ballard, executive vice-president
of the Gardens, was quoted as
saying negotiations were com-
plete between Gardens and
agency for a new six-year agree-
ment to include Leafs’ tele-
vision, radio and program rights,
plus advertising rights within
the Gardens.

Ballard retracted next day,
as MacLaren president George
Sinclair confirmed negotiations
were 1n progress, but evidently
refused to discuss price and
other terms,

However in all the interplay
between agency and Gardens, the
most intriguing feature of the
negotiations remained prominent-
the apparent staggering increase
(200 per cent) in the rights price.

Even when projected over
the upcoming six years, a $475,000
amount stipulated by Sinclair as
MacLaren’s former cost is hard
to equate with $9 million.

Inquiries as to whether the
Gardens’ new asking price was
really the sort to make the NHL
hockey broadcast  sponsors
swallow hard prompted Ballard
to say:

“They have good cause to
gulp.””

(Molson Breweries Ltd. and
Imperial Oil Ltd. co-sponsor the
NHL broadcasts.)

Apparently Maple Leaf
Gardens possesses some in-
dependently-gathered audience

numbers data to support its side
of the confrontation with Mac-
Laren’s, and can back up its
stand for a hefty price hike.

But Ballard would go no

further in a telephone interview
than to add his say so to industry
speculation that the original $9
million stipulated contract figure
was possibly on the high side,
even though 1t was Ballard’s
own figure, and to suggest, ‘“all
I know is NHL broadcasts are
the best thing television has.”

And it looks as if he’s right.

In fact available figures hint
that NHL hockey has been one
of the most underpriced packages
in Canadian television history.

BARGAIN BASEMENT/HOCKEY

Comparing televised hockey
with football (the only other
sports event reaching masses of
Canadian viewers, and a relative-
ly definable commodity in terms
of viewership and rights costs),
hockey looks to have been going
over the counter at bargain base-
ment rates — at barely more than
half price, to be specific.

Here’s how the comparison
shapes up:

The Montreal advertising
agency of Bouchard, Champagne,
Pelletier Ltd. bought all 1965-66
Canadian  football television
rights late last year. Reliable
reports pegged the price paid to
Eastern  Football Conference
teams at close to half a million
dollars for each season.

Since the Western Conference
1s believed to have snared a
quarter million for its games, the
total going cost of football tele-
vision rights in Canada appears
to be nearly $750,000 a year.

Football’s TV package con-
sists of 60 games, if last year’s
broadcast schedule is to be
paralleled 1n 1965. The TV
games break down as follows:

Regular Schedule Games

CTV western network only 15
eastern network only 13
entire network 8

CBC western network only 4
eastern network only 3
entire network 7

Playoffs (nine games maximum,
seven minimum)

Mermaid: Bottomless girl with topless suit

ACTION €éFcN

SIATION!

RADIO-TV
CALGARY

CTYV entire network
CBC entire network
CTV-CBC joint broadcast 4

Grey Cup Game
CTV-CBC joint broadcast 1

B W

TILTS FLUCTUATE

Hockey has a smaller TV
schedule, and a slightly more
flexible  total-game situation
brought on by fluctuations in the
number of playoff tilts each year.
But for this season the regular
schedule broadcast line-up in-
cludes 24 CBC Saturday nights
and 17 CTV Network Wednesday
night airings.

Playoff games in the NHL
can vary from last year’s max-
imum 21 to a possible low of 12.
Average is probably 18 or higher
(if the losing team manages to
win a couple of games in each
series).

Television coverage of the
hockey finals and semi-finals
has been on the upswing for the
past few years, but still isn’t
complete, unless the CBC takes
a new stand for this year’s
telecasts.

CBC policy last year was to
broadcast all final games in full,
the last semi-final games in full,
and all other games from 8:30
p.m. to completion. Frequent
doubling-up of the games on
identical nights forced the net-
work to select the most-Canadian
of the pair for broadcast. As it
happened, duplication eliminated
five games last season, leaving
16 telecasts.

Fourteen playoff telecasts is
considered a fair average to look
for by trade people, making the
TV hockey season a 55-game
proposition, five games lighter
than football’s package.

But in audience draw there’s
no doubt which sport shakes the
bigger stick — it’s hockey.

A larger amount of audience
data is available on football, but
the few accessible figures deal-
ing with hockey make its rank
as Canadas most-viewed national
game dazzlingly clear.

Most standard rating surveys
hit a meager smattering of games

in either sport during the year.
Fall surveys tend to pick up the
tail end of football as hockey

gets well into its first full month.

But the CTV television net-
work has commissioned some
independent research and has
been able to draw up a football
yardstick of “‘city-by-cityaverage
1964 football audience figures’’
covering the regular schedule
period. An independent survey
has come up with comparable
city one-game figures reading
slightly higher. Both represent

average  half-hour household
viewing:
CTvV Single-Game
Averages Survey
Halifax 12,000 22,100
Montreal 80,000 86,500
Ottawa 56,000 57,500
Toronto 124,000 171,100
Winnipeg 55,000 61,600
Regina 24,000 23,000
Calgary 41,000 —
Edmonton 42,000 53,200
Vancouver 52,000 77,700
486,000 552,700

Using the higher single-game
numbers, and adding 41,000 as a
figure for Calgary, gives the CTV
western network 256,500 house-
holds, the eastern network

337,200, and CTVoverall 593,700.

BBM’s November 7-14 1964
survey hit all five football play-
off games televised separately
by the CTV and CBC networks.
For CTV’s three games, BBM
came up with 614,800, 780,200
and 636,600 average half-hour
household viewership.

The CBC’s two games show-
ed 821,700 and 1,165,600 on
BBM. Reducing the average of
the paired CBC playoff figures
by the same ratio as seems to
apply to CTV (12.3 per cent
lower average viewership in
regular schedule games), leads
to the following results:

CBC western
265,000 households;
network, 606,400;
(English and French) 871,400.

network,
eastern

HERE’S WITH THE GREY CUP

Since 1964 Grey Cup au-
dience figures weére gathered by

total network:

Watch for the

new LIPTON’S SOUP spots
produced for YOUNG & RUBICAM LTD. by

r ROBERT LAWRENCE PRODUCTIONS
(CANADA) LIMITED

38 Yorkville Ave., Toronto, WAlnut 5-5561

Canadian Broadcaster



an independent research organ-
1zation, a set of football viewer
averages can be put together,
not with any pretence to real
accuracy, but to serve as a work-
ing guide 1in evaluating foot-
ball’s general TV popularity,

Estimated Average/Football Viewing

Households

CTV western 256,500
eastern 337,200
combined 593,700

CBC western 265,000
eastern 606,400
combined 871,400

CTV network playoff games:
614,800, 780,200 and 636,600
households; CBC network play-
off games: 821,700 and 1,165,600
households. Grey Cup: 1,727,000
households.

In other words, somewhere
in the neighborhood of 31,680,500
households tuned to football
during 1964.

The problem is, how does
hockey stack up in comparison?

Audience-audit numbers for
NHL hockey are hard to come by,
but BBM has the following

figures available for average
half-hour viewership from the
November 7-14 1964 survey:

CTYV network, November 11, 1964

955,000 households
CBC network, average of two
games: 1,414,900 households

A 1963 November 4-10 BBM
figure gives:
CBC Network 1,580,300 house-
holds.

And another research organ-
ization indicates the following:

CTV, November 1964, one game
987,000 households

CTV, January 1965, one game
1,058,000 households

CBC, November 1964, one game
1,151,000 households

CBC, January 1965, one game
1,794,000 households

BLIND AIM AT VIEWERSHIP

It’s impossible to do more
than take blind aim at overall
viewership with so few figures
as support, but i1t seems not un-
reasonable to use 1,000,000
households as a fair average for
CTV network Wednesday night
hockey, and 1,500,000 for CBC’s
Saturday nights.

(Fluctuation on individual

Wt PR

broadcasts can evidently be huge.
A viewer figure for October 19,
1963, the first scheduled Saturday
night hockey game for that year,
put the CBC’s audience at 656,000).

However, using these rough
hockey audience figures suggests
a total annual viewership of
about 73,000,000 households for
the entire NHL season,

And that means, if the
analysis is even close to right,
that NHL hockey hands its spon-
sors something like 110,000,000 )
household-viewer-hours during a

season while football comes up
with 63,360,000.

The anomaly of football
rights apparently being priced
higher than hockey couldn’t last.

But negotiations on a buy
that reckons on a whopping in-
crease of a million dollars a year
for rights previously priced at
$475,000 (only formerly without
radio and supplemental advert-
1sing extras included), aren’t
likely to be settled in a hurry.

Late in February Harold
Ballard stated the rights contract
proposal would possibly come
before a Maple Leaf Gardens’
directors’ meeting on March 25.

But he added, ‘I doubt very
much whether we’ll be able to
present it in final form at that
time.”’

Are you reading
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THE WESTERN CANADA FRENCH RADIO GROUP
WILL SELL MORE WHERE MORE CAN BE SOLD

Groupe des postes francais de I'Quest canadien

CKSB — St-Boniface, Manitoba

10,000 Watts — 1050 Kilocycles

CFRG - Gravelbourg, Saskatchewan

5,000 Watts — 710 Kilocycles

CFNS - Saskatoon, Saskatchewan

1,000 Watts — 1170 Kilocycles

CHFA - Edmonton, Alberta

5,000 Watts — 680 Kilocycles

La cle du marche francais

des provinces Prairies

NE L'OUBLIEZ PAS!

For Fast- FOS"-FOS"- Relieﬂ

To Lagging Sales

CKBI CASINO SHOW

Buy into

OVER 10 MILLION LETTERS IN 13 YEARS

Produces 10,000 to 25,000 letters

per month per sponsor at costs less
than 3cents perboxtop or label.

Get complete details from your near-
est All-Canada office or write direct
to the station

CKBI

Prince Albert - Sask.
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Have You Heard
the Latest . . .

from Ottawa?

(A new PM is

taking over!)

Just nine months ago,
CKPM went on the air
with a new Radio Pres-
ence based on thorough
research. Today the facts
show the full value of
the Good Music Limited
Commercial Approach . . .
Ottawa Style!

[ ]

It makes good sense to

buy into a Rising Market:
This One Is

CKPM

OTTAWA

Now one of the
Family of Marketing Stations
Represented by

Aiyfome Sales

LIMITED

TORONTO — MONTREAL

.Station Calls

CHOV-TV PEMBROKE

CHOV-TV DID A TURNABOUT on
its teenage dance show //illtop re-
cently, by asking the teens to stay
home and send their parents instead.
Sixty parents surprised the station
by showing up and reviving some of
the popular dances from yesteryear.

Halfway through the show the
parents corraled emcee Roger Stan-
ion and demanded “‘twist’’ records.

QUALITY RECORDS

QUALITY RECORDS LIMITED has
presented its Canadian Talent
Broadcasting Awards to six Canad-
ian radio stations for promoting
Canadian recording artists.

Recipients were stations CKYL,
Peace River; CHAB, Moose Jaw;
CKOM, Saskatoon; CHSJ, St. John,
N.B.; CHEX, Peterborough, and
CHOK, Sarnia.

Future awards will continue to
be presented to radio stations that
make contributions to the advance-
ment of Canadian artists by listing
their records on station charts and
playlists.

Jack Kent Cooke

Controls $13 million CATV

NEWS REPORTS INDICATE THAT
Jack Kent Cooke, one time power in
Toronto  broadcasting, publishing
and sports worlds, is getting into
high gear in California.

Two years after his withdrawal
from the Canadian business scene,
Cooke is evidently deeply involved
in  community antenna television
systems.

As sole owner of Jack Kent
Cooke, Inc., he already controls
American  Cablevision Company,
which owns $13 million in community
antenna systems.

He is quoted as saying American
Cablevision, formed about five mon-
ths ago, is the biggest privately-
owned system of its kind in the
world, and that he imtends to make it
th.e largest in the world, public or
private.

He also controls Cooke Pub-
lishing Company, set up to run *‘dai-
ly newspapers and other publishing
properties’’ that he plans to buy.

Watch for the
new NESCAFE spots

produced for
SPITZER, MILLS & BATES LTD. by

ROBERT LAWRENCE PRODUCTIONS
(CANADA) LIMITED
38 Yorkville Ave., Toronto, WAlnut 5-5561

JOHN TYRRELL

TORONTO

130 Merton Street
485-0449

(E’VE JOINED FORCES

CAM 'LOGAN

to serve you
better

TYRRELL-NADON and
CAM LOGAN & ASSOCIATES

RAY SUTHERLAND

MONTREAL

Suite 12

Palais Dy Commerce Bldg.
1600 Rue Berri

VI 5-2616

Cooke, now 52, was born in
Hamilton Ontario, but became an
American citizen in 1962 by special
Act of Congress.

In that year he disposed of his
14 Canadian businesses, accumul-
ated under the name of Consolidated
Frybrook Industries Ltd. His enter-
prises had included the Toronto
Maple Leafs baseball team, Toronto
radio station CKEY and New Liberty
magazine.

He moved to Beverly Hills.

Cooke is reported to have said
American Cablevision owns facili-
ties in 16 cities, serving more than
42,000 subscribers.

In October 1964, the company
purchased five systems, located in
Laguna Beach and Barstow, Calif.,
Palestine and Graham, Texas, and
Keene, N.H.

In November the corporation
bought two systems, in Winona,
Minn. and La Crosse, Wis. A month
later the corporation picked up two
in Lewiston, Idaho, and Clarkston,
Wash.

Latest acquisition was Went-
ronics Inc., with seven systems pri-
marily in the midwest U.S.

Apparently American Cablevis-
ion has also entered into an agree-
ment with the Trousdale Construct-
ion Company to construct, maintain
and operate a community antenna
system to serve the exclusive Trous-
dale Estates area near Los Angeles.
There are- approximately 400 sub-
scribers in the area.

It’s estimated the Cooke inter-
€sts now employ more than 100 peo-
ple in administration, management
technical work, engineering and
accounting.

END TUNNEL TROUBLE

THE CHESAPEAKE BAY BRIDGE-
tunnel has become possibly the first
underground travel facility in. the
world where motorists can listen to
their car radios as they drive through.

“So far as we know, there is
not another tunnel anywhere with
AMradio reception,’ says executive-
director J. Clyde Morris.

The new radio system is re-
ported by the tunnel authority to
consist of AM antennas mounted at
each end of the tunnel and connect-
ed with amplifiers. These boost the
signals received by the antennas
and feed them to cables running the
length of the tunnel ceilings.

The roof cables were apparently
built into the tunnel originally to
provide two-way short wave com-
munication for the authority’s patrol
cars, maintenance and emergency
vehicles.

At 17.5 miles, the bridge-tunnel
is considered one of the longest
in the world, if not the longest. It
dips as much as 90 feet under the
Chesapeake Bay surface.

The antenna technique was de-
veloped by General Electric’s com-
munications products department,
and is called *‘‘guided radiation’’,

Canadian Broadcaster



Radio Nederland

Govt. falls over commercial TV

A BROADCASTING DISPUTE top-
pled the Dutch government on
February 26 as debate over the
whys and wherefores of commercial
television in the Netherlands split
the ruling party at cabinet level.

Commenting on the situation a
day after the cabinet resignation,
Max L. Snijders, director of news
services for Radio Nederland,
analyzed the problem in this way.

He said the founders of Dutch

broadcasting were a group of
‘‘Societies®”, each representing a
particular religious or political

doctrine — ‘‘idealists who did not
think of selling air-time to raise
funds.””

As Dutch broadcasting develop-
ed, a pattern was established that
gave each Broadcasting Society a
slice of total air-time based on the
strength of its membership. All
radio and television-set licence
fees supporting broadcasting were
distributed on a per head basis

among the Societies to finance
Dutch programming.

Lately strong pressure h.ad
developed in favor of commercial

TV in Holland. Dutch manufacturers
were apparently responsible for some
of the pressure, but Snijders attribut-
ed most of the demand to the viewing
public.

“TV viewers began to clamor
for a second television network
which would enable them to have a
wider choice of programs. But the
money raised by viewing licences,

and revenues earned on sales of the
various programs (to stations) were
not large enough to pay for a second
system.

‘““Hence the disappearance of
resistance to sponsored programs.”’’

Evidently trouble started when
the Societies insisted the business
arrangement in effect for non-
commercial TV be carried over to
any new network. In other words,
the Broadcast Societies wanted the
proposed commercial network’s time
parcelled out to them.

And many cabinet ministers
backed the stand.
But Liberal government mem-

bers, to a large extent representing
the business viewpoint, argued that
‘‘you could not expect operators who

put on commercial programs to
canvas for members as the religious
and political societies do,”’ as

Snijder put it.

Nevertheless a majority of
cabinet members demanded that all
revenue, including money derived
from commercial sponsorship, be
split in the old way — without
regard to viewership of any one
program or any one Society’s overall
programming.

Snijders concluded, **So we see
that there isa head-on clash between
two rival systems, and it is be-
cause of its lack of internal agree-
ment on the issue that the Dutch
cabinet has thrown in the towel.”

CKVR-TV Case Dismissed

Need for rapport with BBG

MAGISTRATE GORDON FOSTER

of Barrie has dismissed a charge
brought against Ralph Snelgrove
Television Limited, operators of
CKVR-TV, Barrie.

The Board of Broadcast Gover-
nors had charged that CKVR failed
to comply with the 55 per cent
Canadian content ruling applicable
to television broadcasting, during a
four-week period in May 1964. The
case was first heard on November
14, but judgement was reserved and
eventually handed down March 17.

During the hearing the super-
visor of log examinations for the
BBG, William Mahoney, testified
that by his calculations the station
offered only 50.46 per cent Canadian
content for the period in question.

CKVR-TV’s general sales man-
ager Charles Tierney, who is
authorized to endorse program logs
before they’re sent to the BBG, said
he calculated the percentage as 55.29

Mahoney said the Board cal-
culates programming times per day
in blocks from the start of the first
program and doesn’t consider com-
mercial, public service and pro-
motional inserts as eligible pro-
gramming, whether they’re produced
in Canada or not.

Defence counsel Richard
Rohmer of Toronto had claimed the
calculations should include al!

video and audio transmissions on
television and said the broadcasting
regulations at no time define what
a program is.

March 25, 1965

He argued that the court must
be an adjudicator in this case to
decide whether or not the television
station’s method of calculation
was valid.

In dismissing the case Mag-
istrate Foster called for better
communications between the Board
of Broadcast Governors and tele-
vision stations in the matter of
program log submissions and
Canadian content calculations.

He also found the station lax
in completing and correcting errors
in the logs but said he was surprised
apparent inaccuracies found in the
logs by BBG staff were not brought
to the station’s attention.

PRIVATES AID STUDENTS

A JAMAICAN STUDENT AND one
from Cameroun, West Africa, will
receive free training this year at
private radio and television stations
in Canada in a program sponsored
by the Canadian Association of
Broadcasters and the External
Affairs Department.

They are Winston A. Ridgard
of Kingston, Jamaica, and John
Hene Ndahne, both students at the
Ryerson Institute of Technology,
Toronto. They are taking the radio
and television arts course.

Last year the broadcasters ar-
ranged similar training for three for-
eign students.

SIGHT & SOUND

Continued from page 3

CKFH, Toronto, effective March 15.
His office had acted as Montreal
sales contact for seven stations on
behalf of Cam Logan & Associates,
Toronto.

With Judge closing his Montreal
facilities, Logan has entered into a
partnership with John Tyrrell and
Ray Sutherland to form a new firm,
Tyrrell-Nadon and Cam Logan &
Associates.

Tyrrell & Nadon have Montreal
offices under President Jean Nadon,
and a Vancouver office under D.
Macdonald.

Logan brings five radio stations
to the new company: CHNO Sudbury;
CJNR Blind River; CFBR Sudbury
(French); CFPA Port Arthur and
CKCY Sault Ste. Marie.

AA HALF-MILLION DOLLAR
advertising account, Helene Curtis
Ltd., moved to Collyer Advertising
Ltd., Montreal, on March 8.

Jim Collyer is supervising the
new account, formerly with Stanfield,
Johnson & Hill Ltd. of Montreal.

ASEVEN CANADIAN BROADCAST
commercials made it past the first
hurdle in the 1900-entry International
Broadcasting Awards competition
sponsored by the Hollywood Advert-
ising Club.
k4
But none of them came up
winners, not even in the Videotape
category, where Canadian chances
were four-out-of-ten.

Of the 203 commercials picked
as IBA finalists, the following
Canadian entries were chosen for
final judging:

Radio
Public Service, any length, any
techniques, seven finalists. CKI.C

Kingston, for ‘‘Be a Grand Giver”’
and the Grand Theatre rebuilding
campaign.

Television
Live Action, 60 seconds or 28-30

meters, twenty-five finalists.
Robert Lawrence Productions Ltd.,
Toronto, for W.B. Doner & Co.,
Detroit and *‘Chicken Noodle’’,

Mrs. Grass Soups.

Videotape, any length, ten finalists.
Advertel Productions Ltd., Toronto,
for J. Walter Thompson Co., Toronto
and ‘*‘Portrait in Sound’’, Labatts
’50 Ale.

Advertel Productions Ltd., Toronto,
for J. Walter Thompson Co., Toronto

and ‘‘Enjoy Canada’’, Labatts’50 Ale.

Advertel Productions Ltd., Toronto,
for Foster Advertising Ltd., Toronto
and ‘‘Acadian Thoroughbred’’, Gen-
eral Motors.

CFTO-TV Production Services Ltd.,
Toronto, for F.H. Hayhurst Co., Ltd.,
Toronto and ‘‘Eagle’’, the Mennen
Co’s. Citation men’s product.

Local, any length,
ten finalists,
Omega Productions, Montreal, for
Spitzer, Mills & Bates Ltd., Toronto
and “‘Family’’, Bombardier Snow-
mobile Ltd’s. Ski-doo product

Eventual grand winners were a
Filmfare California TV production
for Young & Rubicam San Francisco
(‘**Woman Stranded, No Man'* for
Goodyear Tire), and for radio, a
Universal Studio Chicago 60-second
jingle called “Twist’*, made for
McCann-Erickson of Chicago and
G. Heileman Brewing’s O0ld Style
Beer.

The TV grand champion came
from the 60-second live action
classification.

any technique,

A COLM O°’SHEA has been appointed
general manager of United Artists
Television of Canada. Previously O’
Shea was general manager of ZIT
Programs (Canada) [ td.

S. M. (Sully) Ginsler is general
manager of United Artists Assoc-
tated, handling feature movies and
syndicated shows.

United Artists also has a new
Toronto address — 2 Carlton Street,
phone 363-4033

WANTED
Experienced copy writer
for 10,000 watt station in
Niagara Peninsula,

Must be able to handle de-
partment. Apply giving full
details of experience, sam-
ple copy, etc. to:

Radio Station CKTB

Box 610,

St. Catharines, Ont.

N

WANTED

Man Wanted for
CJBQ Belleville - Trenton.
Wire, write or phone Frank

Murray, (613)  968-5555

Belleville.

Morning

b

A

10,000 Watts

14,000 Watts

CKLB-AM 1350 KC

CKLB-FM 93.5 MC

SERVING SOUTH-CENTRAL ONTARIO FROM OSHAWA

AN IMPORTANT MARKET

¥  Retail Sales up 30% in 7 Years
In Canada’s Top Income Area

¥ 100% population increase in 15 years

“YOUR KL RADIO” MAN HAS ALL THE FACTS

For Further Information Contact:

LORRIE POTTS & CO.

TORONTO 921-8951

MONTREAL 845.6448




New York Letter

Question - Do communities really need religion?

by LAURETTE KITCHEN

THE CONTROVERSIAL ISSUE
of separation of church and state
= ANNOUNCEMENT

WILLIAMS, DREGE & HILL LTD.
ANNOUNCEMENT

Heinz A. K. Drege, Executive Vice-
President of Williams, Drege & Hill

Ltd., is pleased to announce the
appointment of Mr. Nat V. Donato
as General Sales Manager.

Mr. Donato, who recently resigned
from United Artists Television of
Canada as General Manager, is well
known in the Film-and-Television
industry. He brings many years of
extraordinary background and ex-
perience to his new staff position
with the Toronto Film Production
Company.

CJOM
APPOINTMENT

H. ROY PRIDDLE, R.IA.

The Directors of QM Winnipeg
Limited announce the appoint-
ment of Mr. H. Roy Priddle,
R.1.A. as General Manager of
Radio Station CJQM, Winnipeg.
Mr. Priddle brings to his posi-
tion cight years of diversified
experience in Television and
Radio broadcasting, with con-
siderable knowledge of the sales,
creative and administrative as-
pects of these media. This posi-
tion was effective February 15th.

in the United States has now
reached the field of the American
broadcasting industry.

The question arises as to
whether the Federal Commun-
ications Commission, a Federal
government agency, has the right
to require of the broadcaster the
commitment that he carry relig-
lous programs as part of his
obligations to serve his commun-
ity’s needs.

Is this in violation of the
First Amendment of the American
Constitution which clearly states
that  the federal government
must ‘‘maintain strict neutrality,
neither aiding nor opposing
religion”’?

This point was raised re-
cently by Marcus Cohn, a pro-

minent communications attor-
néy in Washington, in an article

written for The Reportermagazine,

Mr. Cohn questions the val-
idity of a 1960 FCC ruling, re-
quiring broadcasters to devote a
percentage of their time to re-
ligious programs, on the basis
that the agency is using its giv-
ernmental power to force a pri-
vate industry to foster religion
among its listeners.

He quotes a 1947 Supreme
Court decision which rules that
the federal government may not
‘““influence a person to go or re-
main away from church.”’

And yet, says Mr. Cohn, the
FCC is forcing the broadcaster
to use his facilities to bring re-
ligion into the home.

g —
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RSB SERVICES

BUILD

Commercials Library
Research Files

Facts Brochures
Creative Presentations
Success Stories

THESE AND OTHER SELLING AIDS ARE
AVAILABLE TO RSB MEMBERS

RSB is Canada’s best informed
counsel on radio advertising:
members of this non-profit
association know more about the
medium and are in the best position
to help advertisers make the most
of radio’s selling powers.

321 Bloor Street East, Toronto 5, Canada

SALES

T

Tel. 924-5701

f

JeToaE

the voice of french canada in québec

T

RADIO
50,000 WATTS DAY & NIGHT

2\

1280

MONTREAL
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In making this ruling, five
years ago, the FCC contended
that it was on safe legal grounds
since’ broadcasting, in using pub-
lic-owned airways, was respon-
sible to serve the public’s needs
and that unlike newspapers, the
operation of a broadcasting out-
let is not a right byt a privilege
subject to licencing.

Now the question is: is re-
ligion to be considered an inte-
gral part of a community’s needs?

The separation of church and
state, a controversial issue, has
been discussed in many courts
of law during the past few years,

particularly in the fields of
education.
When federal financial aid

for church-sponsored schools in
this country was sought from the
late President Kennedy, the legal
experts ruled the request uncon-
stitutional. President Johnson’s
opresent education bill skirts
around 1t by making government
aid avamable indirectly through
grants and scholarships.

A few years ago, the courts
in New York State ruled that
prayer in public schools, sup-
ported by tax money, was uncon-
stitutional since it violated the
freedom of religion of all tax-

payers, believers and non-be-
lievers.
In  both cases, however,

these institutions were receiving
publié& money.

This is not the case of the
broadcaster. No government fin-
ancial support is involved, only
the granting of a broadcasting
licence.

When a broadcaster applies
to the FCC for a licence, he is
asked to state how much of his

programming schedule will be
alloted to ascertain the needs of
his community and is told that a
portion of it should be reserved
for local news, education, child-
ren’s programs and religious
offerings.

Three years later, when his
licence is up for renewal, he must
satisfy the FCC that he has ad-
hered to his commitments. So
far as is known, no renewal was
ever refused on this ground.

Now, of course, the picture
may change. There is no doubt
here that Mr. Cohn’s suggestion
will set off a chain reaction of
controversy among the broad-
casters and it will be interesting
to see how many, if any, will
challenge the FCC ruling when
renewal time comes around.

Want a Man?
Want a Job?

TRY A SMALL AD
in

Canadian Broadcaster

Canadian Braadcaster



iMarch 25, 1965

POW
SALES

W §

Nf/
LY

i

IMPACT |

3

TROIS-RIVIERES

In Trois-Riviéres Industrial
Complex CKTM-TV with its new
TOWER now delivers maxi-
mum |IMPACT to your sales
message. Channel 13 is the only
medium that can assure full
POWER for your advertising
dollars in the 3rd largest French
Market in Canada.

Population: 842,000
(A & B contours)

Households: 201,500
(A & B contours)

Total Retail Sales: $624,255,000

Representatives:

in Canada: Stovin-Byles
in U.S.A.: Weed & Co.

PAN MAIL

Sir: After reading your column
regularly for the past 15 years,
I have come to the conclusion
that the whole thing is ab-
solutely ri-DICK-u-LEWIS.

-:A. Non.

EMPLOYMENT COUNTER
The prime function of an
employee i1s to make himself
absolutely indispensable to his

employer, while the employer
should take damn good care
he doesn’t.
[} [} [
OFF BLAT
Frank Selke Jr. belongs to no
organized political party —

he’s a conservative.
Johnny Wayne*

TOURISM
Ah! London, a wonderful city!
The Saskatoon of Ontario!
Johnny Wayne*

EITHER-OR

There’s going to be 120 new
seats at the Gardens, or the
team will have to change in
the ladies’ john at the Carlton
Theatre.

Johnny Wayne*

CONVENTION MAILBAG
Dear Wifey: Having a swell
time at the CAB. Wish you

were her.
D. E. Legate

BITING THE HAND

Then there’s the guy who
sacrificed all fun and luxuries
to get his son through medical
school, only to have him tell
him, immediately after his
graduation, to quit smoking.

POET’'S CORNER
The announcer who swung
from the rafter

Was fired on the spot
and no laughter,

So he bought him an ad
(In the Broadcaster, Dad)
And lived happily ever after.
(Advt.)

[ ] L [ ]

*Perpetrated by Johnny Wayne when
he was emceeing the Radio & Tele-
vision Execytive Club’s dinner in
honor of Foster Hewitt.

n




Bev Martin and
Greg Paul
announce:

Another

Quality
Station

joins

L JUALITY
BROADCAST SALES

*
Edmonton’s New

CHQT

joins with these

“Quality Music
Limited
Commercials”
Stations

CFAX-AM -
Victoria
CHQM-AM -
Vancouver
CHQM-FM -
Vancouver
CHQR-AM -
Calgary
CJIQM-AM -
Winnipeg
CJQM-FM -
Winnipeg

*()penmg Target — fuly 1, 1965
subject to the approval of the
Department of Transport.

341 Lord Simcoe Hotel,
Toronto, Ontario
Toronto: EMpire 8-4545
Montreal: ZEnith 5-3530

Moment of Truth

CBC freeloading
handicaps Canadian producers

The second of two major sales of independently-produced Canadian

programs to the CBC network was recently concluded with a $900,000

contract signing for 30 hours of material to be produced by Seaway
Films (at a total cost estimated at $3 million).

But the largest CBC buy in terms of hours of programming has
been ‘“Moment of Truth”, a weekday half-hour soap opera, produced

by Robert Laurence Productions

“Noment’® has

Led. of Toronto.

been on the CBC network for 13 weeks to date, or 32.5 hours, and
may get an extended run through the summer.

The Canadian Seaway series had CBC acceptance in principle
rom its program concept stage, and faced few obstacles, other than
prog pt stag

bureaucratic delay, in its progress toward ultimate purchase by

the CBC,

But “Moment of Truth”’, in spite of being a Canadian-produced,

Canadian talent show, had a harder time of it, and brought several

contentious issues relating to Canadian production to the forefront.

IN DECEMBER 1964 a new tele-
vision soap opera called ‘“Moment
of Truth’’ made its debut with a
big splash,

The NBC television net-
work in the United States pro-
claimed a firm 26-week purchase
of the Canadian-made series,
and almost immediately announc-
ed the program was sold right
out to network affiliate stations.

The sale was hailed as a
quarter-million dollar Christmas

gift to Canadian talent. It was
applauded by Canadian com-
mercial producers and advert-

isers as the icebreaker for future
Canadian independent production
efforts.

An agency TV buyer was
quoted as saying, ‘“The day has
arrived when our obligation to
sponsor Canadian content pro-
gramming can be considered pos-
itively rather than negatively.”’

That was the story up till
Christmas 1964,

Then on December 28 the
CBC network started airing
Moment half-an-hour daily five
days a week. Before long the
daytime serial was doing well
as a network spot carrier,

In fact there was only one
thing wrong with Moment’s suc-

cess story — Robert Lawrence
Productions (Canada) Limited,
the show’s Toronto-based pro-

ducer, apparently wasn’t making
a dime on it. And to be more
exact about it, John Ross, RLP
president, claimed all indications
pointed to a highly measurable
loss.

Why?  With all those sales
shouldn’t  ¥oment have been
strutting like a fat-cat? It seems
not.

And one of the reasons for

the grotesque situation wasn’t
complicated at all — it’s just
that the CBC wasn’t paying for
the show.

The Corporation apparently
intends to, starting April 1, and
will pay up in terms Ross calls
satisfactory and generous.

But Ross says, ““Even if the
CBC had bought it from the be-
ginning, we couldn’t produce it
for that.”” Evidently the only
hope for a reasonable profit on
Woment lies in renewal of the
existing 26-week NBC contract
and an extended CBC run,

The amortization of pilot
costs and heavy initial pro-
duction expenses takes that long,
in Ross’ view.

FOCUS ON PROBLEMS

One of the vital jobs Moment
of Truth has done is to focus a
glaring light on problems facing
independent television producers
in Canada. RLP’s “‘success’’
has dragged the question of any
independent’s ability to go it
alone on major TV productions
and make money, out of the area
of speculation. It has plunked
the 1ssue onfirm ground, for once.

Ross says an independent
can’t make it independently,
period. He considers subsidizat-
ion ‘“‘absolutely essential’’. (If
the CBC buys a show at a price
higher than potential commercial
revenues, that’s a form of sub-
sidization. The Corporation
regularly aids Canadian talent by
producing shows at costs of
$50,000 an hour and up, selling
them to commercial sponsors at
a fraction of true cost.)

It was back in May 1964
that RLP “‘put it on the line,
crossed its fingers’’ and gambled
$30,000 to produce a pilot for

Moment. After selling the show
to NBC Ross noted, “‘It’s amus-
Ing in a way, because the odds
are so greatly stacked against
you.”

Before long RLP moved
toward what it felt to be the next
logical step for a Canadian-made,

Canadian talent show — airing
on the CBC,
As it happened, the only

way RLP could get the program
on the national network was
‘““under an arrangement whereby
we participated in the network’s
portion of ad revenue,”” says
Ross. (He believes the Cor-
poration takes half the network
spot dollars. Local stations get
the other half.)

RLP’s sales representative,
All-Canada Radio & Television
Ltd., pressed the CBC to buy
the program. But it was no dice.

Ross feels authority in the
Corporation was spread too thin
(before the CBC’s recent execut-
ive realignment), so no one was
in position to make a decision.

“They all liked Moment of
Truth,”” ‘he says. But they
figured 1 suppose that with the
total number of dollars they had
to spend, they didn’t want to
spend it on daytime television.”’
RLP contended daytime shouldn’t
be discounted.

“The CBC’s final comment
when | was there (at a meeting in
Ottawa) was ‘We have no money’.
I didn’t believe them at the time,
but now they’ve made it public
I guess it must be true,”” Ross
adds.

RLP’s target in the CBC
talks was hung on a figure of
approximately $7500 for each
episode of Moment. (Ross be-
lieved $7500 was about the lowest
figure the CBC could spend pro-
ducing a half hour of its own.)

Scaled down to allow for
Moment being daytime TV, and
not high-Canadian-culture ("’I’ve
never said our show was like the
Second Coming, or fabulous or
wonderful,”’ Ross insists),
$7500 became a take-off point in
RLP’s thinking.

Ross felt, and still believes
that the CBC shouldn’t be called
on to back every program idea
dreamed up by independent pro-
ducers — ““The program has to be
something more than self-in-
dulgence.”’

COMMERCIAL WITH A BIG C
“I’m in the commercial
business with a big C*’, he says.
““Everything has to be considered
on commercial grounds,’”’ mean-

Canadian Broadcaster



ing the ground of quality-level
suttable for national broadcast,
he explains.

““You can apply this test to
Moment of Truth because it's
stood the test of a foreign sale,”’
he continues. *‘‘And you should
be able to ask the CBC to support
you if the program has stood the
test eisewhere.”

He thinks RLP took on its
fair share of risk by getting the
program produced, sold and on
the air, making it possible for
RLP to turn to the CBC with a
proved-out product.

‘“At no time did we ask the
Corporation to gamble with us.
At no time did the taxpayer have
to gamble.

“The CBC could at least
have indicated interest in sup-
porting us,’”’ he states. (The
Corporation has pledged support,
from April 1 as noted above.)

But what happened to the
prediction that the Canadian
obligation to sponsor Canadian
content programming could now
be considered positively?

RLP’s lengthy struggle for
support of its Canadian talent
opus leaves John Ross in some
doubt.

In fact he admits expressing
his misgivings to a U.S. producer
who wondered if there was any
future for an independent pro-
ducer wanting to develop some-
thing up here. *‘‘What have they
done for you on this show, except
criticize?”’ is the way the
American put it.

AGONY OF UNCERTAINTY

Asked if his negotiations
with the CBC have been satis-
factory Ross replies, “Of course
not,”* although the dickering
seems to have led at last to an
acceptable financial arrangement.

Ross believes if others are
to escape RLP’s agony of un-
certainty, ‘‘the fitst thing the
CBC has to clarify, not only for
Robert Lawrence Productions but
for everybody, is its attitude,
They've got to define it.”’

The question in Ross’ mind
1s, ‘“Do they want independent
Canadian production or not?”’

As an afterthought he adds,
“The NBC, CBS and ABC net-
works have made a great success
of their businesses by producing
as little as possible themselves.’

Stuart  MacKay, principal
figure in All-Canada's negotiat-
ions on behalf of RLP, says,
““We've been trying to see it
half-way,”” and get the CBC to
do the same.

“In the beginning they told
us — ‘Look here, we don’t have
any money. Are you prepared to
gambie with the Corporation?’’

MacKay concludes, ‘“That’s
not a solid base for a production
house.”’
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Some plain talk from Kodak about tape:

Bias transfer characteristics
and dependent parameters

Ever heard the story about the pilot on his first
solo flight? Unfortunately the engine failed.
But fortunately he had a parachute. But
unfortunately the chute lailed to open. But
fortunately he landed on a haystack. But
unfortunately there was a pitchfork in the hay-
stack. LExcept for the unhappy ending, this
might be the story of how gamma lerric oxides
respond to magnetic fields. Everything about
it is fortunate with one exception. Linearity.
The oxide needles used in the coatings have
atrocious linearity characteristics. Feed in a
clean, pure sine wave and out comes a non-
sinusoidal complex wavelorm that looks some-
thing like a demented snake trying to bite its
own head ofi. How does it sound? About as
pleasant as Junior’s first violin lesson.

How then is magnetic recording possible?
Fret not — there's a way out. The entire prob-
lem is solved by one wondertul, mysterious
phenomenon called bias. The transter curves
tell the story.

OXIDE |
CHARACTERISTICS |
CURVE———1—,

AUDlO'OUTPUT

<—AUDIO INPUT

The slightly twisting curve at the upper left
represents the oxide response. The lower curve
15 a pure, sine wave input. At the upper right
we have the result of the response curve on the
mput...a mess.

The reason it looks the way it does is because
the sine wave input is affected by the non-linear
characteristics ol the gamma ferric oxides. But
ook closely. Note that while the oxide per-
lormance 1s non-linear when taken over its
entire length, we can find linearity over selected
sections. Jn other words, we can get rid of our
chistortion it we can put the signal on the linear
section ol the oxide’s characteristic curve. And
that is exactly what bias does. 1t “lifts” the
signal awav from the convoluted central area
on the graph and moves it out to linear areas.
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The amount of bias (that is the current in mil-
liamperes) applied io the head is highly critical
il top performance is to be achieved. Bias aftects
output, high and low frequency sensitivity,
signaj-to-noise ratio and distortion. This curve
explains it.
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The steep curve represents low frequency sen-
sitivity (measured in db.) at varving bias levels
lor many tapes. Note that vou get good per-
formance providing vou have a bias setting of
about 1 milliamperes. (Curves for the other
magnetic parameters are similar in shape and
all peak at about the same bias level.) Vary one
milliampere and vou “ftall oft the curve” and
sufter severe losses in sensitivity. Now look at
the broader curve. You can vary a millinmpere
with hardly any change in pertormance at all.
Herve's the point. Eastman tape has that broad
curve.

It gives vou top performance even though
vour bias settings aren’t perfect. And il vown
tape recorder is more than a year old, then
chances are enough shift has taken place to
push you oft the clilt. That's why we designed
a broad bias curve. And that’s why vou need it.

It’s just one more way that Eastman
tape gives vou an extva bit of
assurance ot top performance.

For information and

availability, write:

CANADIAN KODAK
CO., LIMITED
Toronto 15, Ontario

odalk

TRADEMARK

13




WANTED
Newscaster

Must be writer, editor, reporter,
for dynamic radio station in
progressive Ontario market.
Apply with photo and salary
expected to:
Box A-793
Canadian Broadcaster

217 Bay Street, Toronto 1, Ont.

= —_—

WANTED

‘*The Position'® Manager of
a wunique nonprofit, educat-
ional FM Station run jointly
by the University and the stu-
dents. Responsibility for car-
rying out the policy ond pro-
gram recommendations of a
Radio Policy Board. Secret-
ary to that Board. Salary and
benefits paid by the Univer-

sity.
*“The Man'" An experienced
broadcaster, preferably with

executive radio experience,
young and interested in public
service broadcasting. Some
university education would be
an asset. Proven ability to
work with young people is a
necessity.

For information write to: The
Preliminary Broadcast Policy
Board, Students’ Representa-
tive Council Office, Univer-
sity of Saskatchewan, Sask-
atoon, Sask.

TRY A JOB AD
IN THE BROADCASTER

| .

r

OPPORTUNITIES
CKPR PETERBOROUGH

Two mature agressive news-
men and an air personality
who has experience in a
contemporary format. News-
men must be able to perform
on the air and work with an
eager team. Excellent opport-
unity for the right people to
|ioin one of Ontario’s best
} radio groups.

Contact:

Fred Sheratt, Manager,
CKPT Radio,
Empress Hotel,

Peterborough, Ontario.

WANTED

Bright, imaginative copy writer
for Southwestern Ontario major
market station.

Salary commensurate  with
ability, plus benefits. Good
working conditions. All re-
plies held in strictest con-
fidence.

Box A-794

Canadian Broadcaster
217 Bay Street, Toronto 1, Ont.

client level.
*Ability to

level.

supervise
department at both local and national

TELEVISION
GENERAL SALES MANAGER

Leading western Canadian Television Station offers
attractive opportunity for experienced Sales Executive.
The man we want must be.....

»Well acquainted at the agency and

active sales

»Desirous of earning $12,000 to $15,000

plus excellent incentive plan.

Applications in absolute confidence.

BOX A.795
Canadian Broadcaster,
217 Bay Street,
Toronto 1, Ont.

station. .............

Terrace, B.C.

CHTK-PRINCE RUPERT, S.CHEDULED T0
COMMENCE BROADCASTING MAY 1ST.

What we need is a SALES MANAGER; a young man,
experienced in radio sales, ready to prove himself in
this expanding economy and capable of handling the
responsibilities associated with the title......

A SALES REPRESENTATIVE

with drive, looking for the added experience necessary
for the above position..........

TWO ANNOUNCERS

with a desire to grow with Canada's newest radio

RUSH YOUR RESUME
to the Manager, CHTK Radio Ltd., ¢/o Box 1540,

Closed circuit helps late- comers

CLOSED CIRCUIT TELEVISION is

now helping America’s

with late-comers.

theatres
solve the age-old problem of dealing

WANTED

I want an experienced radio
time salesman who is tops in
his market ond wants to move
to a larger market with greater
potential and challenge. Base
salary plus excellent com.
mission scale. Prefer sales-
man operating in competitive
market. Location is Central
Ontario. Pension and all em-
ployee benefits. Send complete
application to:
Box A-792
Canadian Broadcaster
217 Bay Street, Toronto 1

REQUIRED
Experienced Announcer
for
Quality Radio Station
Send — Tape
Resume
Wilf Sennett

CHQR - Calgary, Alberta

CASE POSTALE 1260
MONT-LAURIER, QUE.

est a la recherche d'un vendeur
dynamique possedant au moins
trois annees d’experience.
Commission genereuse. Adressez
votre demande d’emploi incluant
vos qualifications et experience

CASE POSTALE 1260
MONT-LAURIER, QUE.

At Newark’s Mosque Theatre on
February 6 late arrivals to a con-
cert by pianist Arthur Rubenstein
were able to see and hear the art-
ist’s first selection while waiting
in the lobby to take seats during
the break before the second selec-
tion.,

Instead of completely missing
the opening number, latecomers got

it over a closed circuit hookup.

The installation, donated by
the Blonder-Tongue Foundation, is
claimed to be the first of its kind
ever added to a theatre. Some newer
theatres such as Lincoln Centre
are building similar systems into
their original structures.

The rzcently renovated Mosque
is 30 years old. Its 3300 seats make
it the largest theatre in the Metro-
politan New York area.

R

NEEDED SOONEST!

Mature announcer for mid-
western metro market Quality
Music  Station. Extensive
knowledge of all varieties of
good music essential. Please
rush tape and resume in
confidence to:
BOX A.797,

Canadian Broadcaster,

217 Bay Street,

Toronto 1, Ont.

WANTED

We need videotape operators
who want to become video-
tape editors. We can offer
you the opportunity to learn
the latest techniques of video-
tape and at the same time a
starting salary that recognizes
your experience.

If you can accept responsibil-
ity for your work and if you
have a genuine pride of work-
manship, reply to:
BOX A.796,
Canadian Broadcaster,
217 Boy Sfreef,
Toronto 1, Ont.

Canadian Broadcaster



Obituaries

Frank Ryan
founded CFRA
Ottawa

FRANK RYAN, 63, president and
founder of Ottawa radio station
CFRA, died MNarch 2 of a heart

attack. At the time, he was in
Florida on the return leg of a
vacation in Argentina, Brazil and

Uruguay, and was accompanied by

his wife.

Ryan organized the first radio
department of a Canadian advert-
ising agency while working for
Cockfield, Brown and Company
between 1927 and 1935. He became
vice-president and managing dir-
ector of radio station CKLW, Windsor

in 1935 and served as a director of
the American Mutual Broadcasting
System.

He once worked out details for
a communications system to be used
in Hudson’s Bay trading posts in
the north.

In 1946 he was granted a
licence for station CFRA in Ottawa.
Later, in 1959, he established a
sister station, CFMO-FM.

In the same year he turned over
all the issued shares of CFRA to
long-term staff members and set up
a program for other employees to
purclhrase stock. He arranged his
estate in such a way that his own
preferred stock would be made
available to the station staff.

Frank Ryan was president of
Kilreen Company l.imited, operators
of Kilreen Farm, well-known for its
prize-winning Aberdeen Angus herd.

He was also a governor of
Guelph University; a member of the
Ottawa advisory board of the

Guaranty Trust Company of Canada;
a member of the Ottawa advisory
board of the Commonwealth Savings
and Loan Corporation; a director and
past president of the Ottawa Winter
Fair; and a director of the Central
Exhibition Association, Better
Business Burcau and the Ottawa
Youth Orchestra.

In 1957 he was awarded the
Lieuienant Governor’s Medal for
service in the community, and in
1963 he became Honorary Lieut-
enant-Colonel of Ottawa’s 30th
Field Artillery Regiment.

Ryan kept up his on-air activity

over CFRA until his death, with
Farmers® Note Book, a weckday
program, and Valley Note Book

broadcast every Sunday.

The

Belleville

VOICE

of the

BAY OF
QUINTE

CJBQ-AM & FM

- Trenton
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Don Henshaw

was ace PR man
and able speaker

DON

GILBERT HENSHAW, director
of Company Public Relations for
MacLaren Advertising Co. Lutd.,

died in Toronto March 8 at the age
of 63.

He was particularly active in
Toronto and across Canada as a

public speaker, delivering talks
from one to three times a week until
he grew seriously ill three years ago.

In his youth he was a pioneer
radio broadcaster, coming to Canada
from the United States in 1934 to
produce and direct a series of radio
broadcasts on Toronto’s Centennial.
He remained to become a sports
announcer and writerof radio dramas,
and during the Second World War
created  many of the Canadian
Victory lLoan broadcasts.

In 1940 he became a naturalized
Canadian citizen.

Henshaw was connected with
the following community associations
vice-president, Greater Toronto
Region Boy Scouts; member of the
board of directors, Toronto Mental
Health Clinic; member of the board
of directors, Child Health Associat-
on; chairman of the speakers’
committee, United Appeal; member
of the executive committee, Ontario
section of the Canadian Council of
Christians and Jews. He was also
an active member of the committee
of the Anglican General Synod that
founded a public relations program
for that church.

\
ALBERTA

i

BORDER
WITH

for profit.

GKS

@ LLOYDMINSTER

CKSA Radio/TV harvests big sales both sides of
the border! We have the special experience neces
sary to look both ways at once. Meaningful double
coverage campaigns and formats do the job of
effective selling in this unique market. Our cost
per-thousand is low. Come border-sitting with us—

RADIO
vV

“Partners In Every Community Project”
“‘Partners In Every Advertising Campaign’’

SASKATCHEWAN

COME

SITTING
us L

LLOYDMINSTER
SASK. ALTA
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Smooth Selling — Number 2

Certain words mean differ-
ent things to different people.
Rich, poor, smart, dumb — all
these take

meaning,

terms on various
shades of depending
the them. A

Calcutta beggar would consider

on person using

any American rich; a man who
can read and write is thought
of as smart by an illiterate.

The term ‘‘salesman’’ pro-
duces the same kind of seman-
tic problem. To many people,
the noun would apply to anyone
who sold anything to anybody.

This  would include sidewalk
pitchmen, door-to-door gadget
L J

ARE YOU A SALESMAN?

BY GEORGE N. KAHN

vendors, newsboys and store
clerks as well as the man mak-
ing  $100,000 a year selling
highly technical industrial equip-
ment.

[ don’t believe that merely
because a man performs the sell-
ing function he is necessarily a
salesman. | have too much re-
spect for true salesmen to be
that generous.

To me, a salesman is a
creative individual who plays
an influential role in our count-
try’s economy. He also is a man
who develops markets, who aids
the buyer as well as himself,
and who is constantly trying to
increase his sales through bold,
imaginative  thinking.

IN CANADA'S 5th MARKET

FIRST — In Audience — In News
In Merchandising—In Promotion.

CJCA — The Flying Tiger Station
Serves Alberta 24 Hours a Day

365 Days a Year.

1 RADIC An All Canada
8 Station —
Canada & U.S.

FOMONTON

A big order? It certainly is
but not impossible to achieve.
A moment ago I posed the ques-
tion: “‘“‘Are you a Salesman?’’
Now I want you to ask yourself
if you just have the title of
salesman without the necessary
credentials.

SELLING CREDENTIALS

Let’s examine some of these
credentials.

Unless you can really com-
municate with a customer so
that he thinks like you and is
motivated to buy through your
persuasive powers, you are not
a salesman.

Unless you can sec the
customer’s point of view and
turn it to your advantage, you
are not a salesman.

Unless you can determine
what a customer nceds — not
what he wants — you are not a
salesman.

Unless you have a thorough
knowledge of yourself, you are
not a salesman.

Unless you have studied
other people so you have some
insight into their character, you
are not a salesman.

Unless you know what you
are selling, you are not a sales-
man.

DON'T STOP GROWING

Put this question to your-
self, also: Are you still growing?
A man who has stopped learning
1s not much of a salesman.
Growth 1s at the heart of sales-
manship. Even if you have been
selling for 25 years you should
still look for new ideas and
methods to boost your production
and make yourself more valuable
to the company.

One of the nation’s leading
imsurance  salesmen, a man

ELDER ENGINEERING
LIMITED
o
BROADCAST CONSULTANTS
FOR AM, FM AND TV
L4

BOX 10 KING CITY ONTARIO
PHONE: (416) 833-5141

THE ADVERTISER'S

TO SOUTHERN MANITOBA

Contact Dennis Barkman or Radio Reps for

full information.
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whose income runs over $100,000
a year, surprised his supervisor
one day by volunteering to take
the firm’s training course f{or
sales recruits.

“But Dan,” the boss said,
‘“‘vou sell more insurance than
anyone in the organization. This
will be kid stuff to you.”

““Jack,”” Dan replied, ‘‘not
a day goes by that | don’t learn
something new. In that training
course, no matter how basic it
is, I’ll pick up some piece of
information that will help me sell
more insurance. No salesman
knows everything and when he
stops learning he’s on the down-
hill slide.”

Some people stop learning
the day they leave school,
whether 1t’s grammar, high school
or college. These are the indiv-
tduals  who are passed by in
earnings, promotion and prestige.
They stand still on the road of
life and whatever latent talent
they possessed is soon dried up
and useless.

Look at some famous men
who did not stop learning.

Henry Ford was past 40
when he invented the internal
combustion engine.

Albert Schweitzer was an
established musician and phil
osopher when he decided to be
come a phystcian and missionary.

Grandma Moses was in her
seventies when she began to
paint.

Maurice Chevalier was still
entertaining thousands with new
songs and acts at the age of 75.

Now what the seeds
for growth?

QUALITIES NEEDED

A mark of the successiul
salesman is his work habits. If
you are committed emotionally
or philosophically to the eight
hour day, then forget salesman
ship. The man who writes the
big ticket thinks nothing of putt
ing in a 10, 15 or [8-hour day.
He loves his work and never con
siders it a chore.

Thomas Edison said that
genius is 99 percent work. The
salesman can figure out his own
percentage but Jhis income will
invariably be related to the time
he puts on the job.

In addition, the salesman
must build good work habits.
Betore he starts .out in the morn-
ing his day should be so organ
1zed there will be no lost motion,
hesitation or indecivion.

33

about

A sales manage: for a well-
known  rubber  company  once
asked a discouraged salesman
how many prospects he had seen
that day.

Canadian Broadcaster



“Two’’, the salesman said.
““‘How many had you planned
to see?’’ the boss continued. B

‘““As many as I could”’, the
salesman answered.

““That isn’t planning, that’s
hoping,’”’ the supervisor said,

The salesman who drives
off in the morning with nothing
more than hope is travelling too
tight. He should plan his time,
prepare his sales talk and de-
velop his defense against ob-
jections. And all this planning
must be flexible enough to.allow
for any contingency — postponed
appointments, long waits for
interviews,
Honesty
salesman must have.

is another quality

the This

“You’re buying too much’’,
Pete told the proprietor.

“But 1 thought selling was
your business,’’ the amazed own-
er said,

“It is,”” Pete said, ‘‘but I
don’t want to see you over-
stocked with stuff you’re going
to find it hard to move.”’

He then explained that two
of the drugs the man hadjordered
were due to be replaced by su-
perior products developed by the
company. The druggist cut his
order in ‘half, thereby depriving
Pete of his big commission. But
in the years that followed he
gave Pete thousands of dollars
worth of business.

Today, Pete is one of the

Mistakes

in

Ink>’.

'means being honest with your-
self, your customer and your
company. If you make promises
you can’t keep or lie to cover up
your lack of knowledge, you are
betraying the customer’s confi-
dence in you and your firm. You
also are betraying yourself, your
superiors and your family.
There is a lot of concern
today about whether this country
is on the moral skids. The tele-
vision quiz scandals, the price
fixing conviction of some bus-
inessmen, the link between
sports and gambling — all these
have prompted serious soul
searching among Americans. In

fact, a national magazine de-
voted almost an entire issue to
the question: ‘‘Is Morality
Losing?”’

I'm also 'concerned about
this question, but I do not be-
lieve for a minute that morality —
particularly business morality —
is an outdated product. Sure,
there are cheaters and fast-buck
operators, but they don’t'estab-
lish the tone for the business
community. Most people in bus-

iness believe in and practice
honesty.
And no salesman should

think honesty is old fashioned.
The man who cynically disre-
gards business principles is de-
luding himself and headed for
trouble. 1 know many successful

This is the second of a series of 12 articles
on ‘‘Smooth Selling’’ written by George N.
Kahn, who heads up his own firm of marketing
consultants in New York.

of the recently published ““The 36 Biggest

He is the author

Salesmen Make And How To Correct

Them.” His articles on selling have appeared
severak publications
Harvard Business Review’’, “‘Sales Manage-
ment’’, “‘Industrial Marketing’’ and *‘Printers’

including “‘The

-major earners in the industry.
tle would no more think of act-
ing selfishly, dishonestly or un-
ethically than he would of taking
a bath with his clothes on.
CHARACTER IMPORTANT

A man’s character will
usually determine what kind of
a salesman he will be.

Honesty and dependability

are not outworn attributes, The
salesman who has them 1s en-

Watch for the
new BROMO-SELTZER spots

produced for

RONALDS-REYNOLDS & CO. by

ROBERT LAWRENCE PRODUCTIONS
(CANADA) LIMITED
38 Yorkville Ave., Toronto, WAlnut 5-3361

ANNOUNCEMENT

WILLIAM GIBSON

MAURICE F. INWARDS

The appointment of William Gibson as National Sales Promotion Manager of
Rodio Station CJAV Port Alberni B.C. is announced by Kenneth Hutcheson
president of CJAV Limited.

Mr. Gibson received his initial training with CJAV in 1958, later working
in Vancouver Radio. He will continve to handle all sports on CJAYV.
Together with Mr. Hutcheson and Mr. Maurice lnwords, Mr. Gibson forms
part of CJAV’'s management.

The appointment of Maurice Inwards as Operations Manager of Radio
Station CJAV Port Alberni, B.C. is olso announced by Kenneth Hutcheson.

Mr. Inwards received his initial training in Weyburn Radio, and Moose Jaw
Television some seven years ago. In recent years his duties with CJAV
have involved production and sales. Together with Mr. Hutcheson and
Mr. Gibson he forms part of CJAV's management team.

ADVERTISEMENT

TRANSCANADA COMMUNICATIONS LTD. APPOINTMENTS

J. R. GRISENTHWAITE

G. D. TUNNICLIFFE

J. K. STRUTHERS

salesmen and not one of them y. Harold A. Crittenden, Vice President and Managing Director of Transcanada Communications Limited, is
achieved his position by deceit pleased to announce the appointment of James R. Grisenthwaite, former General Manager of CKCK Radio, Reging,

or trickery.

I’'m
good friend, Pete Blaney, a
pharmaceutical salesman.

day Pete got a $4,000 order from
a small drug store in rural
lllinois.

March 25, 1965

to the position of General Manager, CKRC Radio, Winnipeg.
reminded here of my CKRC, Mr. Crittenden also announcec! the appointment of James K. Struthers to fl:\e p.05|t|orr o.f ?Jeneral Manager,
Mr. Struthers was previously News Monager, Transcanada Communications Limited.

CKCK Radio.

CKCK-TV, Regina.

Coincidental with Mr. Grisenthwaite’s move to

One Mr. Crittenden further announced the appointment of G. Don Tunnicliffe to the position of General Manager of
Mr. Tunnicliffe was formerly General Sales Manager of CKCK-TV and succeeds Mr. Donald

R. Dowson who was recently appointed Generol Monager of CKOC, Homilton.




dowed with human values that
will translate into earning power.

While we’re on the subject
of values, let me mention an-
-other equally important, maturity
Unless you are grown up enough
to assume responsibility and
take your ‘umps as well as your

rewards, then vou’re not ready
for selling.
A man who flies off the

handle atcriticism is notmature.
The mature individual who 1is
criticized will use the censure
as a lever for improvement. The
man who cannot learn from crit-
icism  should take serious in-
ventory of himself.
Unselfishness is still an-
other guality of the mature man.
This means the ability to con-
sider the interests of others.
Never forget that behind you is
an army of production, distrib-
ution, advertising, office and
engineering people who make-
your task easier. In front of you

is the customer who must ben-
efit from the purchase he makes.

The guy who lives for and
thinks only of himself will one
day find that he got just what he
wanted. He will be alone, a for-
saken man without a friend or
anyone to speak a kind word for
him.

HELP YOUR CUSTOMER

It’s” human nature that men
are drawn to individuals who are
understanding and sympathetic.
If someone knows that you care
about him, he will care about
you. This 1s especially true of
the customer-salesman relation-
ship. Be of value to your pro-
spect or -customer and he will
remember you the next time you
call. The recollection will often
take the form of an order.

A genuine liking for people
ts another invaluable asset for
a salesman. In fact, I don’t see
how he can get along without it.

A buyer for a midwestern
electrical firm was such a grouch
that salesmen used to go miles
out of their way to avoid him.

““Who wants to be insulted
by that crank?’’ they would say.

A friend of mine, Fred Nay-
lor, had a different idea. He
breezed into the buyer’s office
one day, stuck out his hand and
announced-

“Mr. Grant, [’ve made up
my mind about two things: I'm
going to like you and you're
going to like me.”

The crusty purchasing agent
was so surprised that for a few
seconds he simply stared at
Fred, open mouthed.

Then he began roaring with

laughter and put out his hand to
Fred.

Fred walked off with a huge
order and the two men became
good friends.

Programming

locally to
Galt 30,539*
Preston 12,469*

Hespeler  4,950*
47,958 POPULATION
*1964 assessment rolls:

Ask the man who lives there

CFTJ Radio

beings.
reasons he is a top salesman.
This carries over into his pri-
vate life as well. He is active

DO YOU LIKE PEOPLE
That was more than a stunt

with Fred. He does have a warm

feeling toward his fellow human
That’s one of the

in charity work, boys’ clubs and
in the improvement of his com-

munity.

This like of people should
include understanding them as
well. There must be sympathy
before a salesman can truly cater
to the needs of his customers.

You can’t be expected to read a
customer’s mind, but youshould
have a fairly good idea of the

things which motivate him — his

fears, aspirations, likes and dis-

likes.

When a man and his wife
live together long enough they
can almost infallibly predict
each other’s behavior and some-
times seem to read each other’s
thoughts. You can’t know a cus-
tomer that intimately, but it is a
goal to reach for. Study your man
and know him so well that you
can almost anticipate a turn in
the conversation.

I’ve hit on what | think are
the chief qualities a man should
have to sell smoothly. There are,
of course, others. Neatness, good
health, social poise, ambition,
loyalty, business acumen, en-
thusiasm, courage and per--
verance are all important,

No man can have all these
qualities. The perfect salesman
has not yet been born. However,
the more of them you possess,
the more likely you are to be a

GALT PRESTON HESPELER

Represented by

HARDY RADIO & TELEVISION LTD

TO ORDER REPRINTS

Reprints of this series
come in a four-page formai,
three-hole punched to fit an
8)2 x 1}’ binder, each reprint

including a self-evaluation

quiz. Prices are

1-9 copies (each article)
50¢ ea.

10—49 copies (each article)
37Y%¢ ea.

50—-49 copies (each article)
30¢ ea.

100 or more (each article)
25¢ ea.

You may preorder the en-
tire series, or individual art-
icles. Each in the series is
numbered . Order from George
N. Kahn Co., Inc., Sales
Training  Div., Dept. CP,
Empire State Bldg., 350 Fifth
Ave., New York, N.Y.,10001.
1.) The Salesman is a V.I.P.
2.) Are You a Salesman?

3.) Get Acquainted With Your
Company

You’re On Stage

You Can’t Fire Without
Ammunition

.) You Are a Goodwill Sales-
man, too.

Closing the Sale

How to Set Up an Inter-
view

.) Resting Between Rounds 4
10.) The Competition

11.) Taking a Risk

12.) Playing the Short Game

3

J)
)

*

=] ==
N

Toronto & Monireal
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successful salesman. Some you look and sound convincing? If
are born with; others can be you were the prospect, would

acquired. you be impressed by your argu-
ment?

Every salesman should have I’'m going to give you a

a full-length mirror in his home. little quiz to test your self-

The purpose is not only to check honesty and help you answer the
your grooming and appearance, question: Am I a salesman or an
but to practice your sales talk Order Taker? A score of ten or
and presentation. Look at your- more ‘‘yes’’ answers means that
self with a critical eye. Do you selling is for you.

Am I a salesman or an order taker? YES NO

1. Do I actively seek new knowledge about selling?
Do I spend extra time with a customer on his
problems?

3. Do I work beyond 5 o’clock on some days with-
out thinking of it as a burden or chore?

4. Do I plan my working day?

5. If the competition uses unfair tactics, do I main-
tain my dignity and composure-by not emulating
them?

6. Do I see criticism as an effort to help me?

7. Would I sperid time with customers if it didn’t
mean money to me?

8. Do [ know and understand my own weaknesses?

9. Do 1 do anything about them?

10. Do I like most people [ meet?

11. Do I sometime seek out an appraisal of my work?

12. Do I look forward to sales meetings as a chance
to learn something that will help me?

13. Do I feel my customer’s problems affect me?

14. Do I believe that selling and service go together?

The shortest distance between
a Station and a Time Buyer

AN AD IN THE BROADCASTER

ALL-CANADA RADIO & TV LTD. ANNOUNCEMENT

—— ' TEP...
NINETEEN MILLION ON YOUR DOS:"SWL)
+ CONSUMERS, THAT IS... (AND THEYRE ALL B- P
' iy
oy '
: d : :n Radio 80
5 Canf‘r,dl\a/nreaaches
19,000, 000

consumers !

-'{' AULCANADS
L

; e ,‘
CANADA!

if you've been wondering why your sales manager likes visiting the Windy
City, Maryellen VandeSande (above) is one of the reasons. She's the
buyer on the Jaybelline account for Post-Keyes & Gardner, Chicago. The
other reason is to help Bob Flanigan (above) and Ken Schaefer of All-
Canada’s Chicago Office develop new accounts for Canadian broadcasting.
Maryellen was with us last year at the C.A.B. in Quebec City, and we
welcome her again this year to the C.A.B. in Vancouver. In the back-
ground, All-Canada’s large window display in the Air Canada Ticket
Office on Chicago's North Michigan Avenue.

-:Advt.

see you at the convention!

As the Canadian Association of Broadcasters’ Convention draws
near, we at ‘WX Radio look forward to welcoming delegates to
Don’t hesitate to contact us for information or
assistance on your convention visit.

CKWX dial 1130

1275 Burrard Street, Yancouver. Phone MU 4-5131

Vancouver.

March 25, 1965




ANNOUNCEMENT

Broadcast tapes
LOOK at THIS CJCA APPOINTMENTS parallel pres raleatal
for PRICE

50¢ per 1200 feet

NON-GOVERNMENT MEMBERS of
the Ontario legislature ‘will be able
to use government technical facil-
ities to make broadcast tapes for
their home-town radio stations in
future, in the light of an announce-
ment from James Auld, Ontario’s
Minister of Tourism and Information.
Auld said the Central Canada
Broadcasters Association is sug-
gesting to its members that individ-
ual radio stations arrange with
their local members of the legis-
lature to make two five-minute
broadcasts a month. He said, *‘All
that is required of the government
is to provide mechanical facilities
which now exist. All other costs
will be borne by the stations.”’

The department’s radio-tele-
vision service, used for some time

That's the smallest
price available
anywhere for

TAPE

KEN GODDARD HARRY BOON as a vehicle for preparing govern-
s . . ment press releases n forms suit-
The Board of Directors of Edmonton Broadcasting able to the broadcast industry, al-
Co. Ltd. is pleased to announce the appointment of Mr. ready has standing tarr{anlig(em?tr;ltsc ;c;:
Ken Goddard as assistant manager of CJCA. Mr. B e I B e
Goddard will continue as general sales manager, a Auld also said the government
@ position he has held for some years. ) radio-television service provides
Mr. Harry Boon has been appointed program voice reports for radio stations that
director of CJCA. Mr. Boon is well known in Edmonton rjz?:‘t’g“ comment on particular sub-
The Newest musical circles and has been music director of CJCA ’ .
Most Advanced for many years. ent is handled throush the Demar
Biggest ment of Tourism and Information and
99 . . is charged back to the various gov-
tape dUPhCO"ng ernment departments concerned.
centre in Canada The department has used three
. “thi WGnt a Mﬂn? qut a JOb? companies for production and pro-
is located within cessing of radio tapes and tele-
a block of TRY A SMALL AD in vision films — Dominion Broadcast-
3 . ing Company, Pallette Productions
Air Express Canadian Broadcaster Limited, and Vicon Productions
Air Freight Limited.

Concerning the government's
own press release service, Auld
said cards are sent along with five-
minute tapes issued free to radio
stations each week. The cards m-
quire about usage of the government
news service,

CNR - CPR

) **The incidence of card returns
1s approximately 25 per cent and of
those returned 80 per cent indicate
the material is being used consis-
tently,”” Auld said.

We're

NUMBER 1
because we work
| at it.

Why not let
us work for
you too?

Sees FM licences
protect AM stations

MOST MAJOR AM STATIONS are
acquiring FM subsidiaries in an
attempt to hedge their bets, in the
opinion of Dr. Andrew Stewart, chair-
man of the Board of Broadcast Gov-
ernors.

Speaking in Edmonton in early
February, he said large AM stations
are protecting their positions *‘‘in
the event FM broadcast regulations
are changed to dllow more mass-
appeal programming.”’

It’s his view that FM would have
been the general mode of broadcast-
ing if more technical information had
been available when radio began.

CATV
PLAGUES RADIO

JOHN B. BOX, MANAGING director
of Radio WIL St. Louis, told a meet-
1ng of American Women in Radio and
Television that community antenna
television would “‘plague radio as
well as television in the ten years
ahead.”

He noted that more and more
cable systems in the U.S. were using
channels to carry the programming of
metropolitan area radio stations.

OPEN LINE
FOR SERVICE

(416) — 363-4321

CALL FOR DETAILS
LISTEN FOR QUALITY

=

C-JAY TV
WINNIPEG

22 Front St. W., Toronto 1.

Canadian Broadcaster



' BROADCAST EQUIPMENT MANUFACTURERS

e —y

AMPEX OF CANADA LIMITED

TORONTO - 1458 Kipling Ave., N.,
Rexdale, Ontario. 247-8285
Vice-President & General Manager -
James E. Detlor; Audio Products -
E. H. Kinnear; Video Products -

J. L. Major and W.]. Bebenck;
Closed-Circuit Video - Hans J.
Krause; Manager, Finance and
Operations - F.]. Cartwright.

OTTAWA - Suite 800, 77 Metcalfe St.
CE.6-9763. Manager of Data Pro
ducts - R. E. Henderson.

CALGARY - Seismotech Bldg.,

134 Forge Road. 252-5248. Sales
Engineer - D. S. Rowe.
Distributes: (1) Amnpex Magnetic
Tape Recorders for Audio, Video,
Instrumentation and Computer use.
(2) Ampex Magnetic Tape Products
for Audio, Video, Instrumentation
and Computer applications .

(3) Richmond Hill Laboratories Solid
State Sync Generators, Switchers, Test
Signals Generators and D.A.'s

(4) Fairchild/Dumont Television
Camera Equipment .

CALDWELL A/V EQUIPMENT CO. LTD.

TORONTO - 443 Jarvis Street. 927-
4822. President - B.C. Emonson.
Vice-President - E.A. Galea. Rentals
M. Twose. Engineering - B. Halhed.
Sales Department - H. J. Cronie, E.
Tempest.

MONTREAL - Suite 4, 8383 St. Lawrence
Blvd. 514-381-6793. Manager - Marcel
Flamand.

Distributors of a comprehensive linc of
audio and video equipment for the Broad-
cast and allied fields.

CANADIAN GENERAL ELECTRIC
COMPANY LIMITED

TORONTO - 830 Lansdowne Ave.,
Electronic and Defence Products Dept.
534-6511. Vice-President & General
Manager, R. M. Robinson - Manager,
Marketing, 1. A. Mayson - Manager,
Sales and Planning, C.E. Spence -
Export Sales Manager, R. Groves -
Manager, Broadcast Equipment Sales,
Edgar J. Gareau - Manager, Broad-
cast Product Service, A. L. Hames,
722 Caledonia Rd., Toronto.
Broadcast Sales Representatives:
CALGARY (WESTERN REGION) -
36-3 - 8thSt., S.E., High Field.
CH.3-2781, EXT.355. Jim Alsop.
TORONTO (CENTRAL REGION) -

830 Lansdowne Ave., 534-6511.

H. D. Schiller.

MONTREAL (QUEBEC REGION) -
5000 Jean Talon St. W. RE.3-9911,
EXT.286, 287 . Peter Bowers.
MONTREAL (ATLANTIC REGION)
5000 Jean Talon St. W. RFE.3-9911.
Jim Watson .

Fxport - 830 Lansdowne Ave., Toronto.
Boh Groves, ]. Pcter McDonnell .

Manufactures and distributes complete
AM., FM & TV bhroadcasting equipment
and facilities, including consulting,
installation and system planning.
Canadian distributors for the General
Electric Company; Automatic Tape
Control Company; EMI Broadcast
Equipment; Rust Corporation, FM and
remote control. Plus a complementary
list of vendor equipment.

CANADIAN MARCONI COMPANY

- 2442 Trenton Ave.,
RE.8-9441, Chairman -
President - W. V.

MONTREAL
Montreal 16.
S.M. Finlayson.

George. Marine & LLand Communications
Division Manager - J.H. Martin. Sales
Manager - W. A . Bitcon.

TORONTQO - 1830 Bayview Ave.,
HU.1-5221. R. Gauthier.
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WINNIPEG - 1501 King Edward St.,
St. James 21, Man, 775-0348 .
W. L. Starzynski.

CALGARY - 929 - 42nd Ave.S.E.

CH.3-7751. A.]. Robinson
VANCOUVER - 3544 Main Street .
TR.6-4174. ]. Christensen.

Manufactures and distributes a full range
of AM, FM and TV broadcast equipment

COLLINS RADIO COMPANY OF
CANADA LIMITED

TORONTO - 150 Bartley Drive,
Toronto 16. 757-1101. President

Mr. John Plant. Broadcast Sales Dept .
Phil Wharton.

Distributes a full audio line, including
turntables, automatic tape control
equipment, consoles and remote equip
ment; AM transmitters up to and in-
cluding 10 kilowatts, plus phasing
equipment; FM transmitters up to and
including 20 kilowatts, plus FM stereo
generators, exciters and a full line of
FM antennas. Modulation, frequency and
phase monitors .,

GELECO ELECTRONICS LTD.

DON MILLS - 61 Curlew Drive, Ont.
444-5991. President - Gerald W. Lee.

Manufacturers of coils, switches and
contactors.

McCURDY RADIO INDUSTRIES
LIMITED

TORONTO - 108 Carnforth Road,
421-0680. President - G.E. McCurdy .
General Manager - Graham Fawcett
Sales Manager - Bill McFadden:
Engineering Manager - Ron Ward.

Designs and manufactures a complete
line of audio equipment for the Radio
and Television Industry .

NORTHERN ELECTRIC COMPANY
LIMITED

BELLEVILLE - P.O. Box400, 250
Sidney St. WQ.2-4511. Manager Broad-
casts & Sound Systems - C. E. Rickards.

MONTREAL - P.O. Box 6125, 1000

Guy St. WE.7-6071. M. D. McLean.
TORONTO - P.O. Box 130, Terminal
""A'", 143 Lakeshore Blvd. E., EM.3-8651.
M. A. Coyle.

WINNIPEG - 590 Berry St., St. James,
winnipeg 21. SP.5-4431. H.R.Gissing.
VANCOUVER - P.O. Box 2018, Zone 3,
8325 Fraser St. FA.5-2211.

The company supplies a complete broad-
cast service, which includes AM, FM
and TV antenna and transmitters from
five watts to 50 kw: complete studio
facilities, including audio consoles,
record reproducing system, amplifiers,
microphones, racks, video distribution
amplifiers, pulse amplifiers, sync gene-
rators, picture monitors and video switch
ing systems.

TRANSONIC LTD.

Canadian Division

AJAX - 97 McMaster Ave., Ajax, Ont.
942-0791. General Manager - William
Jones. Sales & Service - R. Hair.
Radio and television transmission equip-
ment, including cameras, mixers. sync
pulse generators, telecine equipment,
test equipment and audio mixers.

RCA VICTOR COMPANY, LIMITED

MONTREAL - 1001 Lenoir Street,
Technical Products Division., WE.3-7551.
Manager, Broadcast & Communications
Marketing - W.H. Holroyd; Manager,
Market Development & Export - B. R.
Machum; Manager, Saies Promotion -
K.G. Chisholm; Special Accounts

Sales - F.H. Holm.

ALTA & B.C. AREA MANAGER - H.B.
Seabrook, 2876 Rupert St., Vancouve: .
HE . 3-6881.

LAKEHEAD, MAN., SASK. AREA
MANAGI:R W.D. West, 2070 Notre
Dame Ave., Winnipeg 21 - SP. 4-74K9 .
ONT. AREA MANAGIZR - R.J. Norton,
1450 Castlefield Ave., W ., Toronto.
RO.2-7311.

QUEBEC & OTTAWA AREA MANAGER

E. W. Miller, 1001 Lenoir St., Montreal.

WE .3-7551.

MARITIME PROVINCES AREA MANAGER
C.S. Broad, 1001 Lenoir St., Montreal.
WE.3-7551,

ENGINEERING DEPARTMENT, 1001
Lenoir St., Montreal. WE.3-7551.
Manager, Technical Products Division
G. B. MacKimmie. Supervisor, Broad
cast Group - D. Dashnev. Supervisor,

Antenna Group - B Berridge
l.eader, Broadcast Group - D. ||
Macauley: Leader, Antenna Group
C. A. Gareau

PHONOGRAPH RLECORD DIVISION

1001 Lenoir Street, Montreal, WE.3-7551
General Manager - G. . tlarrison
Advertising Manager - J. R. Yeatman

Sales Promotion Manager - M. W. Doyle
RECORDING STUDIOS Toronto

225 Mutual St., EM.3-3443. R. A.Gray
Manager

Montreal 1241 Guy Street, 931-1871

E. Traynor, Manager

TUBE DIVISION 1001 Lenolr St.
Montreal. WE.3-7551. General Sales
Manager - J. Paul Turcotte. Quotationg
and Order Service - W. R. Smith.
Manufactures and distributes a complete
line of broadcast equipment for AM, FM
and TV stations, including antennas

BROADCAST
CONSULTANTS

D.E.M. ALLEN, P.Eng.,
Broadcast Consulting Engineer,
2631 Portage Avenue,
Winnipeg 12, Man.

G.A. BARTLEY, P.Eng.,
Alberta Telecommunication
Consultants Ltd.,
4231 - 43A Avenue
Red Decr. Alta

COTE, LECLAIR, LANGLOIS
& BOISVERT,
Consulting Engineers,
6865 Western Ave.,

Montreal, Que.

M.O. BOLAND, P.Eng.,
Canadian Design Service Co. Ltd.,
100 Adelaide St. W .,

Suite 1201,
Toronto 1, Ont.

H.Z. ROGERS, P.Eng.,

W.E.WRIGHT, P.Eng.,

Canadian General Electric
Company Ltd.,

830 Lansdowne Ave.,
Toronto 4, Ont.

P.R.G. CAHN, Eng.,
Systems (Engineering) Supervisor,
Canadian Marconi Company
2442 Trenton Ave.,
Montreal, P.Q.

A.G. DAY, P.Eng.,
TV & FM Broadcast Consultant,
IS Lakeside Ave.,
Ottawa [, Ont.

PIERRE DEMERS, P.Eng.,
Consulting Engineer,
4815 Carlton Ave.,
Montreal 26, P.Q.

].G. ELDER, P. Eng.,

Elder Engineering Limired
P.O. Box 10
King Citv. Ont .

ERIC W. FARMER, P.Eng.,
174 Turgeon Street,
Ste. Therese, Que.

R.S. GRANT, P. Eng.,
2303 lHenley Street,
Ottawa 14, Ont.

PETER A . NIBLOCK, P.Eng.,
HERBERT A. HOYLES, P.Eng.,
Hovles, Niblock and Associates,
Consulting Telecommunications
Engineers and Attornevs,
1234 Marine Drive,
North Vancouver, B.C.

J. A. JARVIS, P.Eng.,
9 Nanaimo Drive,
P.O. Box 607, R.R. =2,
Bell's Corners, Ont.

GERALD W. LEE and ASSOCIATES
Consulting Radio Engineers,

61 Curlew Drive,
Don Mills. Ont.

Phone 444-599]

M. LEVY, P.Eng.
Levv Associates Co. Ltd.,
LAC Building,
325-347 Catherine St.,
Ottawa, Ontario.

KEITH A. MacKINON, P.Eng.
P.O. Box 3310,
Ottawa, Ont.

GEORGE MATHER & ASSOCIATES
Radio Frequencv Engineering,
2051 Russet Road,
Cooksville, Ont.

N.J. PAPPAS and ASSOCIATES,
Consulting Engineers & Architects,
5253 Decarie Blvd., ’
Montreal 29, P.Q.

G.B. MacKIMMIE, P.Eng.,
RCA Victor Co. Lud.,
1001 Lenoir St.,
Montreal 30, P.Q.

Lieut.Col. W. ARTHUR STEEL
488 Avalon Place,
Riverview Park,
Ottawa 8. Ont

D.B. WILLIAMSON, P.Eng.,
Consulting Engineer,
Broadcasting-Communications,
P.O. Box 42,
Cobourg, Ont.

G.A. RICHARDS, P.Eng.,
R. H. Nichols Co. Ltd.,
P.O. Box 300,
Downsview, Ont.
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- DIRECTORY OF SALES REPRESENTATIVES

Canada

AIR-TIME SALES LTD

TORONTO - 2149 Yonge Street, HUdson
5-0746. President - Michael ] . Callahan
Executive Vice -President - Adrian Egan

MONTREAL - 1396 St. Catherine St. W ,
Room 216 - UNiversity 1-0117. Sales

Manager - Michael Mezo.

RADIO:

CKRM, Regina CHFI, Toronto
CKSL, London CKOT, Tillsonburg
CKDM. Dauphin CKBW. Bridgewater
CKPM, Ottawa CFDR, Dartmouth

ALL-CANADA RADIO & TELEVISION
LIMITED

TORONTO - 1000 Yonge Street - WAlnut
>-9361. President - J. Stuart MacKay.
Vice+Presldent and Genera! Manager
Reo C. Thompson. Vice-President and
Secretary-Treasurer - Eric Williams
Vice-President, Radio - K. A. Baker
Vice -President, Television - Ross A.
McCreath. Vice-President, Client
Services - Robt. F. Tait,

MONTREAL - Dominion Square Bldg.
UNiversity 1-5656, Manager - Bill

F . Mitchell

CALGARY 1230 - 17th Avenue S.W
244-2455. Manager - Jack Cavanaugh
WINNIPEG - Suite 208. 181 Pioneer Ave
WHitehall 2-6861. Manager - Bill Edge

VANCOUVER 1161 Melville Street

MUtual 4-7461. Manager - John E
Baldwin.
RADIO: Golden Triangle Radio

Fraser Valley Radio
CHWK, Chilliwack
CFVR, Abbotsford
Okanagan Radio
CKOK, Penticton
CKOV, Kelowna
CJIB, Vemon
CKPG, Prince George
CF]C, Kamloops
CJAT, Trall

CKWX, Vancouver
CJVI, Victona

Radio Alberta:

CKKW, Kitchener
Waterloo
CJOY. Guelph
CKOC, Hamilton
CJRN, Niagara Falls
CKOY, Ottawa
CKSO, Sudbury
CKEY, Toronto
CKLW, Windsor
CKLM, Montreal
CFCF. Montreal

Radio Maritime:

CFCY . Charlottetown
CHS], Saint Jonn
CHNS, Halifax
CJCB, Sydnev

Radio Newfoundland:
VOCM, St. John's
CHCM, Marystown
CKCM, Grand Falls
ZFB-1 Bermuda

CFGP, Grande Prairie
CJOC. Lethbridge
CHAT. Medicine Hat
CKRD. Red Deer

CFAC, Calgary
CJCA, Edmonton
CKBi, Prince Albert
CKCK, Regina
CKRC, wWinnipeg
CJSS, Cornwall

‘FM KADIU:
CJCA-FM, Edmonton
CJIC-FM, Sault Ste.
- Marie
CFCF -FM, Montreal
CHNS -FM, Hallfax
CJCB-FM, Sydney

TELEVISION

CHAT-TV, Medicine Hat
CKBI-TV, Prince Albert
CKCK-TV, Regina
CKX-TV, Brandon
CHCH-TV, Hamilton
TKWS-TV, Kingston
CFPL-TV, London
CHEK-TV, Victoria CHEX-TV, Peterborough
CHBOTV, Okanag~n CJIC-TV. Sault Ste .Marie
CFCR-TV, Kamloops CKSO-1V. Sudbury
CKPG-TV, Prince CKLW-TV, Windsor
George CKNX-TV, Wingham
CHAN-TV. Vancouver CFCF-TV, Montreal
CHCT-TV, Calgary CHS]-TV, Saint John
CJLH-TV, Lethbridge 'C]CB-TV. Sydney
CHCA-TV, Red Deer CFCY “TV, Charlottetown

+BROADCAST REPRESENTATIVES LTL

WINNIPEG - 211 Dayton Bldg., WHitehall
3-6115. President -~ ]. O. Blick. Office
Manager - Mrs. telen M. Kolomaya .

The company represents these stations:
RADIO: KGPC, Grafton

CKNW, New KOVC, Valley City
westminster CKRB, St. Georges de

CHFA, Edmonton Beauce
CFRG, Gravelbourg KBMW, Wahpeton
CKRM, Regina KXGO, Fargo

KGBS, Los Angeles
KXLY, Spokanc
WCCO, Minneapolis-
St. Paul
KWAD, Wadena
KRTV, Great Falls

CFNS, Saskatoon
CKSW, Swift Current
CKSRB, St. Roniface
C)OB, Winnipeg
CJOB-FM. Winnipeg
CJSP, Leamington
CHWO, Oakville CJSO, Sorel

CKLB, Oshawa CFLV, Valleyfield
CKTB, St. Catharines CFDA, Victorlaville
CHOK, Sarnia CKBC, Bathurst
CJIC, Sault Ste. Marle (;KBW' Bridgewater
CKOT, THisonburg ~ CKEN, Kentvllle
CHF1-FM, Toronto  CKEC, New Glaggow
CHUM, Toronto
CKCH, Hull
CJLM, Joliette
CIMS. Montreal

TELEVISION:
CJFB-TV, Swift Current
KCND-TV, Pembina
CKGM, Montreal KXLY-TV, Spokane
CFOM Quehec KNOX-TV, Grand Forks
CKRB. St. Georges de KXGO-TV, Fargo

Beauce KXGB-TV, Valley City
CFNB, Fredericton KXMB-TV, Blsmarck
CFAB. Windsor KXAB-TV, Aberdeen
KICO, EI Centro KXMC-TV, MIn}ot

Calexicn KDIX -TV, Dickingon
KNOX, Granotus o WCAX-TV, Burllngton
KEY], Jamestown
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- CBC RADIO & TV SALES

TORONTO - 354 Jarvis Street - 925-3311
Sales Director Radio and TV - John
Malloy; Radio Sales Manager - R. S
Joynt: Supervisor of Radio Sales - Fred
Bardeau; TV Sales Manager (English)
W.F. Cooke; Supervisor of TV Nartion

al Sclective Sales (English) - M. T
Watson: Supervisor of TV Network

Sales (English) - G. Epworth

Represents all CBC Radlo and Television
(English) stations. There are branch sale:
offices in: St. John's, Halifax, Moncton,
Montreal, Ottawa, Edmonton, Winnipeg
and Vancouver

MONTREAL - 1600 Dorchester Blvd, W.
No toll charge from either Toronto
Zenith 6-3500, or from New York
Enterprise 6-3500 (contact long distance
operator). Director of Sales - Maurice
Valiquette. Manager of Radio Sales

Jean Desmarals. Manager of National
Selective TV Sales (French) - W. E.
Chevrier. Manager of French network TV
Sales - André Lapointe.

Represents all CBC Radio and Television
(French) stations .

HARDY RADIO & TV LTD.
TORONTO - 2 Carlton St., Sulte 715.
EMpire 3-9433. General Manager
Arthur Harrison

MONTREAL - 1500 Stanley St., Suite 420
Victor 2-1101. Manager - Paul Martel.
QUEBEC CITY - 1143 St. John St.
LAfontaine 5-7373.

The company represents these stations:

AM RADIO STATIONS
Maritimes

CKCL, Truro

CKDH, Amherst
CKMR, Newcastle
CKNB, Campbellton
Quebec

CHNC, New Carlisle
CKBL, Matane.

CJFP, Riviére du Loup
CJAF, Cabano

CK1.D, Thetford Mines
CHRC, Quebec City
CFOM, Quebec City

Prairies
CJME, Regina

Western Canada French
Radio Group

CKSB, St. Boniface
CFNS, Saskatoon
CFRG, Gravelbourg
CHF A, Edmonton
Paclfic

CKAY, Duncan

CJAV, Port Alberni

FM RADIO STATIONS

(English)
3 CKCL-FM, . Truro
CKRS, Jonquiére- .
! Cgicourimi CHRC-FM, Quebec

CKLC-FM, Kingston
CFMC-I'M, Saskatoon
CHIC-FM, Brampton
CHFM-FM, Calgary

CHRL, Roberval
CKBS. St. Hyacinthe
CKJL, St. Jerome
CJLM, Joliette
CJSO, Sorel

CHEF, Granby

TELEVISION STATIONS
CFLV, Valleyfleld

CHAU-TV, Bale des
Chaleurs

RADIO NORD GROUP CKBL-TV, Matan

CKRNG Rouyr'! CKRS-TV, Jonquiere -
CKVD, Val d'Or Py
CHAD Amos Chicoutimi
CKLS, La Sarre CPCM-TV. Quebec

. CKRT-TV, Riviére du Loup
Onario CKRN-TV, Rouyn

CKLC, Kingston
CKLY, Lindsay
CHIC, Brampton
CFT], Galt

CKCO-TV, Kitchener

RALPH ]. JUDGE & COMPANY

MONTREAL - 1405 Bishop St. - Victor
9-2076. President - Ralph ]. Judge .
CJAV, Port Albermi

CJME, Regina

CKFH, Toronto

CKMR, Newcastle

CKCL, Truro

WVM1, Burlington, Vt.

CKDH, Amherst

WCAX TV Burlington

Also represents for Cam Logan &

Associates in Montreal:

CHNO, Sudbury

CFBR, Sudbury
(French)

CFPA, Port Arthur-
Fort Willlam

CJINR, Blind River

CJRL, Kenora

CKDR, Dryden

CKCY, Sault Ste. Marie

PAUL 1."ANGLAIS INC.

TORONTO 7 - 2160 Yonge Street -

487-1551. G.W. Bélanger, Manager

MONTREAL 24 - 1405 de Maisonneuve

St. - LA.6-9201. Guy Daviault, Man-

ager.

RADIO: TELEVISION:

CHLT, Sherbrooke CFTM-TV, Montreal

CKTS, Sherbrooke CHLT-TV, Sherbrooke

CKRB, St.Georges C]PM-TV, Chicoutimi
du Beauce

CAM LOGAN & ASSOCIATES
TORONTO - 12 Shuter St. 366-4443.

President - Camn Logan.
MONTREAL - 1405 Bishop Streer,
849-2076.

CHNO, Sudbury CJRL, Kenora
CFBR, Sudbury CKDR, Dryden
(French) CFPA, Port Arthur-

CKCY, Sault Ste.Marie
CINR, Blind River

Fort William

A.J. MESSNER & CO. LTD
WINNIPEG - 171 McDermot Ave . E
Winnipeg 2 - 204-943-9574

Manager - A. ]. '"Tony" Messner
Assigtant Manager - Murray Messner.
Telex - 03-5563.

Represents the following stations in
Winnipeg only:

RADIO:

CKEK, Cranbrook
CJDC, Dawson Creek

KPUG, Bellingham, Wash.
KRAD, Grand Forks, N.D,
CKMP, Midland

CKNL, Fort St. John CFRA, Ottawa
CKCQ, Quesnel CFGM, Toronto
ClIC, Langley Richmond HIll

CHUB, Nanalmo
KARI, Blaine, Wash,
CFCW, Camrose
CKCY, Sault Ste .Marie
CJET, Smiths Falls
CHNO, Sudbury
CJAV, Port Alberni
CFBV,Smithers C)C), woodstous, N.B.
CFTK,Terrace-Kitimat CFOX, Montreal
CJOR, Vancouver Lakeshore
CKDA, Victoria CKRN, Rouyn
CFCN, Calgary CHLT. Sherbrooke
CJDV, Drumheller CKTS, Sherbrooke
CFRN, Edmonton CHLN, Trois-Riviéres
CHEC, Lethbridge CFBC, Saint John
CKYL, Peace River WDAY, Fargo, N.D.
CKSA, Lloydminster CHTM, Thompson
CHAB, Moose Jaw CFJR, Brockville
CFQC, Saskatoon CJCS, Stratford
CJGX, Yorkton
CFAM, Altona TELEVISION
CHSM, Steinback
CKX, Brandon
CKDM, Dauphin
CFAR., Flin Flon
CKBB, Barrie
CFOB, Fort Fiances
CJLX, Fort William
CFT], Galt
CHIQ, Hamilton
CKAR, Huntsville
CKCR, Kitchener
CHRS, Montreal
(South Shore)
CHRC, Quebec

t+'rench)

ZHLO. St. Thomas
CKAC, Montreal
CJCH, Halifax

XFYR, Bismarck, N.D.
FCL, Timmins
CKBC, Bathurst

CJDC-TV, Dawson Creek
CFTK-TV, Terrace-Kitimat
CFCN-TV, Calgary
CFRN-TV, Edmonton
CKSA-TV, Lloydminster
CFQC-TV, Saskatoon
CESM-TV, Thompson
CKVR-TV, Barrie
CKCO-TV, Kitchener
CFCL-TV, Timmins
CFCM-TV, Quebec
CKMI-TV, Quebec
CJCH-TV, Halifax
KFYR-TV, Bismarck,

WDAY-TV, Fargo, N.D.
WPTZ-TV, Plattsburg, N.Y,

PAUL MULVIHILL & CO. LTD.

TORONTO - 4 Richmond St. E.,
Suite 214 - EMpire 3-8814.

Paul Mulvihill; Norm Bonnell;
Bus Sadler. Bob Dale:

Bruce Hawkins

MONTREAL - 1434 St. Catherine St.
W., Room 506 - UNiversity 1-7987.
Radio & Television - Ken Billings,
Norm Guilfoyle.

RADIO:
CKBB, Barrie

CKVR-TV, Barrie
GO i Catnarines ¢101-Tv. Halifax

; CHOV-TV, Pembroke
CFCL, Timmins A= e
CFNB, Fredericton CFCL-TV, Timmins

CJFX, Antigonigh
CHOV, Pembroke

TELEVISION:

NATIONAL-TIME SALES

TORONTO - 2149 Yonge Street, HUdson
7-3023. Sales Manager - Roy Green.
MONTREAL - 1396 St. Catherine St. W .
Room 216 - UNIversity 1-0117. Sales
Manager - Michael Mezo.

Represents the following stations:
RADIO:

CFWB, Campbel! River

CFCP, Courtenay

CKSW, Swlift Current

CFOB, Fort Frances

CFSL, Weyburn

CJSL, Estevan

CJRW ., Summerside

LORRIE POTTS & CO. LTD.

TORONTO - 13A St. Clair Ave., W.
WAInut 1-8951. Manager - Lorrie Potts.

MONTREAL - 1117 St. Catherine St.
w. Victor 5-6448, Manager -
Scotty Sheridan.
RALIL:
CFCW, Camrose
CFAR, Flin Flon
CFRY, Portage la
Prairle
CKPC, Brantford
CFML, Cornwall
CJLX, Fort William CFMB, Montreal
CKLB, Oshawa CKLB-FM, Oshawa
CJIC, Sault Ste. Marie CKPC-FM, Brantford
CIWA, Wawa *Evangeline Network

CKNX, Wingham
CKOX, Woodstock
C]C], Woodstock, N.
*CKEN, Kentvllle
*CKAD, Middleton
*CFAB, Windsor

QUALITY BROADCAST SALES

TORONTO - Suite 341, Lord Simcoe
Jfotel, 150 King Street W, - 368-4545

Minot and Williston, N.D.

President - Beverley (Bev) Martin,
Vice-President - Greg Paul

MONTREAL - Toll fare
ZEnith 5-3530.

CHQM, Vancouver
CHQM - FM, Vancouver
CJQM, Winnipeg
CJQM-FM, Winnipeg
C-FAX, Victoria

CHQR, Calgary

RADIO-TELEVISION REPRESENTATIVES
LTD.

TORONTO - 76 St. Clalr Ave. W.
927-3221. President - Gordon Ferrls.
Executive Vice-President - Bob Quinn.

MONTREAL - 1411 Crescent St.
AVenue 8-4257. Eric Viccary, Jon
Porter.

VANCOUVER - 1131 Richards Street
MUtual 5-0288, Frank Jobes.

WINNIPEG - 171 McDermott Street
WHitehall 3-0574. A. ], Messner.

CFQC, Saskatoon
CFAM, Altona
CHSM, Steinbach
CKX, Brandon
CFJR, Brockville
CKMP, Midland
CKAR, Muskoka
Parry Sound
CJCS, Stratford
CKBC, Bathurst
CFBC, Saint John
CKML, Mont Laurier
CHRS, Montreal

Montreal Radio:
CJDC, Dawson Creek
CKNL, Fort St. John
CHUB, Nanaimo
CJOR, Vancouver
CKDA, Victoria
ZFTK, Terrace-Kitimat
CFCN, Calgary
CFRN, Edmonton
CHEC, Lethbridge
CKSA, Lloydminster
CKYL, Peace River
CFQC, Saskatoon
CFAM, Altona
CHSM, Steinbach
CKX, Brandon
CF]R, Brockville
CKMP, Midland
CKAR, Muskoka -
Parry Sound
<JCS, Stratford
CKML, Mont Laurier
CHRS, Montreal
CKBC, Bathurst
CFBC, Saint John

Vancouver Radio:

CKEK, Cranbrook
CIDC, Dawson Creek
CKNL, Fort St. John
CHUB, Nanaimo
CKCQ, Quesnel
CFTK,Terrace-Kitimat
CKDA, Victoria
CJIC, Langley
KPUG, Bellingham
CFCN, Calgary
CFRN, Edmonton
CHEC, Lethbridge
CKSA, Lloydminster
CKYL, Peace River
CFQC, Saskatoon
CFQC, Saskatoon
CKSW, Swift Current
CJGX, Yorkton
CFAM, Altona
CHSM, Steinbach
CKX, Brandon
CKDM, Dauphin
CFMW -FM, Winnipeg-
St. Norbert
CF]R, Brockville
CFOB, Fort Frances
CKMP, Midland
CKAR, Muskoka -
Parry Sound
CHWO, Oakville
CFOR, Orilha
CFGM, Toronto
CHOK, Sarnia
CJIC, Sault Ste. Marie
CJCS, Stratford
CKFH, Toronto
CHOW, welland
CFOX, Montreat
CKML, Mont Laurier
CHRS, Montreal
CFON, Quebec
CKBC, Bathurst
CFBC, Saint John
CKDH, Amherst

Toronto Radio:
CJDC, Dawson Creek
CKNL, Fort St. John
CHUB, Nanaimo
CJOR, Vancouver
CKDA, Victoria
CFTK, Terrace-Kitimat
CFCN, Calgary
CFRN, Edmonton
CHEC, Lethbridge
CKSA, Lloydminster
CKYL, Peace River

Television:
CJDC-TV, Dawson Creek
CFTK-TV, Terrace,
Prince Rupert
CFRN-TV, Edmonton
CFCN-TV, Calgary
CKSA-TV, Lloydminster
CFQC - TV, Saskatoon
CJFB-TV, Swift Current
CESM-TV, Thompson
KCND-TV, Winnipeg-
Pembina
CKMI-TV, Quebec City
KXLY, Spokane, Wash.

RADIO AND TELEVISION SALES INC.
TORONTO - 85 Blour Street East -
WAInut 4-4477. Manager - Andy
McDermott. Keith Kearney, Bill Tierney,
Ted Brock.

MONTREAL - 1104 Windsor Hotel -
UNiversity 6-2749. Manager - Jim
McLennan.

The Company represents these stations:

RADIO:

CKEK, Cranbrook
CJDV, Drumheller
CHUC, Cobourg ,

St. Maurice Radio
Group:

CKSM, Shawinigan
CJSP, Leamington CKTR, Trois Riviéres
CHWO, Oakville CFLM, La Tuque
CHLO, St. Thomas CKCN, Sept Isles
CFRS, Simcoe WQDY, St. Stephen, N.B.
CKBM, Montmagny CFCB, Gorner Brook
CKVL, Verdun- *CKVL-FM, Verdun-

Montreal Montreal
CFDA, Victoriaville * Separately programmed
TELEVISION:

WCNY-TV, Watertown, N.Y.
WGR-TV, Buffalo, N.Y,
WPTZ-TV, Plattsburg, N.Y,

Radio & Television Sales Inc .. 18 the major
Canadian rep firm handling U.S. stations -
AM, FM and TV. The company lists more
than 100 major outlets across the nation.

RADIO HOUSE LIMITED

TORONTO 17 - 45 Overlea Blvd.,
Ste.3 Tel.425-1414. President -
). Richard Guest. Vice-President -
Willlam R. Hazel.

MONTREAL - Ste. 14, Laurentian Hotel.
Tel. 878-1470. Bruce R. Young, Manager.
Representing:

CFGM, Toronto CFOX, Montreal

Canadian Broadcaster
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RADTEL INTERNATIONAL LTD.

TORONTO - Suite 409, Lord Simcoe
Hotel, King St., West. 366-4321.
MONTREAL Call collect.
President - R. C. Armstrong.

KCND-TV, Pembina
Winnipeg

KTHI-TV, Fargo, N.D.
WJW-TV, Cleveland
WSPO-TV, Toledo
WIBK-TV, Detroit
WITI-TV, Milwaukee
KMSP-TV, Minneapolis

S —

SCHARF BROADCAST SALES LTD.

VANCOUVER - 1006 Richards Streer
Vancouver 2 - 684-6277.
President - C. A. Brian Scharf.

Represents the following stations in
Vancouver only:

g:dl; FM Radio:
CP, Courtenay CKY-FM, Winni
CFWB, Campbell RiverCkLG-Fpy Vr::cp:ugver
CIAV, Port Alberni  “HML-FM’ Hamoltor,
CKLG, Vancouver CFPL-FM 'London
CFAX, Victoria CFMO-FM' Ottawa
é(g;\(d'?.g&li"le CHUM-FM, Toronto
e C:n?:ge CJMS-FM, Montreal (Fr)

. CKGM-FM, Montreal (Eng)

CHED, Edmonton .
CHAB, Moose Jaw CHRC-FM. Quebec

CKY, Winnipeg
CJLX, Fort Willlam
ClIML. Hamilton
CFPL, London
CFRA, Ottawa
CHUM, Toronto
CJMS, Montreal
CKGM, Montreal
Radio Nord
CHRC, Quebec
CHLT, Sherbrooke
CKTS, Sherbrooke
CJCH, Halifax

Television

KOMO-TV, Seattle
CKCO-TV, Kitchener
CFCL-TV, Timmins
CKRS-TV, Jongquiere
CKBL-TV, Matane
CHAU-TV, New Carlisle
CFCM-TV, Quebec
CKRN-TV, Rouyn
CHLT-TV, Sherbrooke
CJCH-TV, Hatlifax

EEORGE E. SPRACKLIN ASSOCIATES
TD.

TORONTO - P.(>. Box 774, Postal
Station F. Toronto 5, 364-9488
President - George E. Spracklin.
Promotional Director - Frank Guile.
CHIQ, Hamilton

CKCR, Kitchener

(Am & FM)

STANDARD BROADCAST SALES
COMPANY LTD.

TORONTO - 37 Bloor Street W .
924-5721. President - Waldo J. Holden
Vice-President - Arnold W. Stinson .
MONTREAL 1407 Mountain Street,
849-2454. Manager - Lionel Morln

Radio:

CFRB, Toronto CJOB-FM, Winnipeg
CKFM-FM, Toronto CJMT, Chicoutimi
CJAD, Montreal CHLN, Three Rivers
CJFM -FM, Montreal CKCH, Hull

CJOB, Winnipeg CKCV, Quebec City

STEPHENS & TOWNDROW LTD.

TORONTO 1608 Carlton Tower, 2
Carlton St., 363-9391, Managers -
Bill Stephens and Ernie Towndrow .

FM Division - Dick Sheppard.
MONTREAL - Sulte 675, 2055 Peel St.
Victor 4-3975 . Manager - Guy Royal .

The company represents these stations:

CKNW, New Westminater CHUM, Toronto
CHED, Edmonton CHUM -FM, Toronto
CHAB, Moose Jaw CKWW, Windsor
CKY, Winnipeg CJMS, Montreal
CKY-FM, Winnipeg CKGM, Montreal
CHML, Hamilton CJCH, Halifax
CFPL, London CKGM -FM, Montreal
CFPL-FM, London CHML-FM, Hamilton
CFRA, Ottawa CFMO-FM, Ottawa
CKPT, Peterborough CJMS-FM, Montreal

STOVIN-BYLES LTD.

TORONTO - 400 Jarvis St. - 924-5764 .
President * w. D. "Bill” Ryles. Exec.
Vice-President - W. H. Clark. Vlce-
Presldent and General Manager - A. E.
Stewart. Vice-President and Sales
Manager, Fastern TV Division - F. G.
Strange. Vice-President and Sales
Manager, Western TV Dlvision - W. §.
MacDonald. Vice-President and Manager

Radio-Divigion - Bart Gibb,
Vice-Presldent Henry H.Nimmo

MONTREAL - 1500 Stanley St., Room 522 -
849-7731. Vice-President and Manager

TV Division - |. R. Genin. Radio Diviston -
J. R.Broks.

24

VANCOUVER - 517 Crown Building, 615 W.
Pender St. - 682-6391. Vice-President
and Manager - |. W. Stovin.

WINNIPEG - Television Centre, Winnipeg
10. 772-2714. Manager - Harold Olson.

Kadio: Television
CKAY, Duncan KVOS-TV, Vancouver

(Vancouver & CHRE/AB-TV,
Winnipeg Moose Jaw - Reglna
CKLN, Nelson CJPM-TV, Chicoutimi

CKLG " Vancouver
CKXL, Calgary Vancouver)
CIDV, Drumheller CKOS-TV, Yorkton
(Vancouver only)  CKSS-TV - Dauphin,
CJNB, North Battleford CKOS-TV-2, Carlyle,
CKOM, Saskatoon CKOS-TV-3, Wynyard)

(Winnipeg and

CFSL, Weyburn (Toronto,
(Winnipeg & Montreal &
Vancouver Vancouver)

CFRY, Portage la C-JAY-TV, Winnipeg
Prairie (Toronto, Montreal

(Winnipeg only)
CJBQ, Belleville
CFCO, Chatham
CKPR, Fort William

& Vancouver)
CJOH-TV. Ottawa
CFCH-TV, North Bay
CFTO-TV, Toronto

Port Arthur (Montreal , Winnlpeg,
CKWS, Kingston Vancouver)
CFOR, Orillia CKPR-TV, Port Arthur,

Fort william
CBR-TV, Rimouski

CHOV, Pembroke
(Winnipeg and

Vancouver (CJES-TV-
CHEX, Peterborough Estcourt, CFCV-TV
CFOS. Owen Sound Clermont

CJBR-TV-1 - Edmundston)

CFCH, North Bay
CFTM-TV, Montreal

CKGB, Timmins

CFRB, Toronto (Winnipeg &
(Winnipeg and Vancouver.) R
Vancouver) CKTM-TV, Trois Riviéres
CJMT, Chicoutimi
(Winnipeg and The Lionel Network:
Vancouver CKCW-TV, Moncton

CJAD, Montreal
(Vancouver &

CKAM-TV, North Shore
CKAM-TV-1, Newcastle

Winnipeg) CKCD-TV, Campbeliton
CJEM, Edmunston CFGW-TV-{, Gaspe West
(Winnipeg & CJON-TV, St. John's

Vancouver (CJOX-TV, Argentia,

CJLR, Quebec

CKCW, Moncton
CJON, St. John's
CJON-1, Central Nfld.
CJON-2, Grand Bank
WXYZ, Detroit
WH¥C, Rochester

CJCN-TV, Central Nfld
CJON-TV-1, Bonavista
CJON-TV-2, Corner

Brook
WXYZ-TV, Detroft = 0
WHEC-TV, Rochester
WEWS-TV, Cleveland
WFBL, Syracuse ZBM-TV, Bermuda
ZBM, Hamilton, JBC-TV, Kingston,

Bermuda Jamaica
Radio Barbados

ZNS, Nassau,
Bahamas CBC-TV, Barbados
JBC, Kingston, Leeward Islands
Jamaica Television
Trinidad and Tobago
Television

TYRRELL & NADON. BROADCAST
REPRESENTATIViES LTD.

FORONTO - 130 Merron Streer, 485 -0449
Presuent - John Tyvrrell,

MONTREAL - Suite 12, Palais du
Commerce Bldg., 1600 Rue Rerrt

Victor 3-2616. President - Jean Nadon.
VANCOUVER - 1900 W. 4th Ave.
731-9222 . D. Macdonald

The company represents these stations:

C-FUN, Vancouver CHRD, Drummondville
CJGX, Yorkton CKVM, Ville-Marie
CKCQ, Quesnel CHLC, Baie Comeau

CKCQ-1, Williams Lake CHGE, Ste Anne de la
CHOW, welland Pocatiére
CFBV, Smithers,B.C. CKEC, New Glasgow

United States

ALL-CANADA RADIO & TELEVISION
LIMITED

NEW YORK 10 Roclkefeller Plaza
CL.6-1425. Manager, Eastern Div -
U.S.A. - Bill Townsend: TV Director
Bob Bickerton: Radio Director - Harold
Abernethy.

CHICAGO - 333 North Michigan Ave.,
372-2528.

Radio - Ken Schaefer: TV - Bob Flanigan

SAN FRANCISCO - 58 Sutter Street
DO.2-7159. Sam Posner.

HOLLYWOOD - 6331 lHollywood Bivd ..
HO.2-6676. James C. Gates.

ATILANTA - 1371 Peachtree Street,
TR.5-6644. Bob Baird.

DALLAS - 511 North Akard Bldg .,
R1.7-3723. Edgar Robbins |r.

Radlo Maritime Group Okanagan Radio Group
CHNS, Halitax CJIB, Vernon

CJCB, Svdney, C]KOV. Kelowna
CHS]J. Saint John, CKOK, Penticton
CFCY ., Charlortetown, CJAT, Trail

CFCF, Montreal '
CKLM, Montreal
CKCV. Quebec City,
CJBR, Rimouski

Fraser Valley Radio Group
CHWK, Chilliwack

CFVR, Abbottsford
CKEY, Toronto CKWX, Vancouver

CKOC, Hamilton CJV1, Victoria

Golden Triangle Group: FM Radlo

e CHNS-FM, Halifax,
aterloo, M.
CJOY, Guelph cjcs _M Sydney
) CFCF-FM, Montreal
CIRN Nia_gara Falls CJIC-FM, Sault Ste. Marie
CKNX. Wingham CJCA-FM, Edmonton
Trinor Radio Group CFFM-FM, Kamloops
CFCH, North Bay, CKWS-FM, Kingston
CIKL, Kirkland Lake  CISS-FM, Cornwall
CKGR. Timmins CKGB-FM. Timmins
: R CKOV-FM, Kelowna
Ontario Five Group 0 A
3 , P t
CHEX, Peterhorough GO, fenicton

CKWS, Kingston
CFCH, North Bay
CJKL, Kirkland Lake
CKGB, Timmins
CKS8O, Sudbury

CJIC, Sault Ste. Maric
‘CJWA, Wawa

CKOY, Ottawa

Television:

CiCB-TV, Sydney
CFCY-TV, Charlottetown
CHS]-TV, Saint John
CFCF-TV, Montreal
CJBR-TV, Rimouski
CKTM-TV, Three Rivers
CKWS-TV, Kingston

CJSS, Cornwall
CKRC, Winnipeg
CKBI, Prince Albert
C€KCK. Regina

Radio Alberta Group
CHAT, Medicine Hat
CJOC, Lethbridge
CFAC, Calgary
CJCA., Edmonton
CFGP, Grande Prairie
CKPG, Prince George

CHEX-TV, Peterborough
CFPL-TV, London
CKLW-TV, Windsor
CKNX-TV, Wingham
CFCH-TV, North Bay
CKSO-TV, Sudbury
CJIC-TV, Sault Ste. Marie
CKX-TV, Brandon
CKBI-TV, Prince Albert
CKCK-TV, Regina
CJLH-TV, Lethbridge
CHAT -TV, Medicine Hat
CHCT-TV, Calgary
CKPG-TV, Prince George
CHBC-TV, Kelowna
CHAN-TV, Vancouver
CHEK-TV, Victoria

DONALD COOKE INCORPORATED

NEW YORK - 745 Fifth Ave., New
York 22. MUrray Hill 8-2190

ZHICAGO - 3322 W. Petersen Ave.
178-3544 .

KANSAS CITY - 1012 Baltimore Ave.
Grant 1-7822.

LOS ANGELES - !11 North La Cienega
Blvd., Beverly Hills - Otvmpia 2-1313,

SAN FRANCISCO - 690 Market street,

EX.7-0536.
The company represents these stations
Radio CFOB. Fort Frances

CKEK, C CJRL, Kenora »
CKAf. DE:Z:;OM CFGM, Richmond Hill
CFBV, Smithers igronto)
CHUB, Nanaimo CHOK, Sarnia

CJAV, Port Alberni CFOX, Montreal
CKCO, Quesnel CFLM, La Tuque
CFSL, Weyburn CKTR, Trois Rivieres
CFAM, Altona CKBW, Bridgewater
CHIC, Brampion CKEC, New Glasgow

THE DEVNEY ORGANIZATION INC .

NEW YORK - 347 Madison Ave., New
York 17 - 212-683-5830.
Manager - E. J. Devney.

CHICAGO - 360 North Michigan Ave. ,
Chicago I, Manager - John Toothill.
312-263-5771.

ATLANTA - 1819 Peachtree Rd.,
N.E. Atlanta, Georgia. 404-876-8548 .
Manager - David Carpenter

LOS ANGELES - 1680 N. Vine St.,
tiollywood 28. Manager - Harlan G.
Oakes. 213-464-7395,

3AN FRANCISCO - 681 Market Street,
San Francisco 5. Manager - Ward Glenn.
415-392-1507.

BOSTON - 100 Boylston Street,

Manager - George C. Bingham
617-482-4370.

KANSAS CITY - 1012 Raltimore Rldyg.,,
Kansas City 5. Manager Eugene IF.
Grav. #16-471-5502.

ST. LOUIS - 915 Olive Street . Manager
Eugene F. Grav. 314-231-9151,

SEATTLE 1, Wash. - 1001 Tower Bldg. .
200-624-6333. Manager - Jack Hauser
The company represents these stations:
Radio . .
C-FUN, Vancouver ~ CJET, Smiths Falls
CHFA, Edmonton  CJME. Regina
CKSA, Llovdminster CKxXL, Calgdw
CFRG, Gravelbourg CENS, Saskatoon

CJNB, North Batrleford  KSB. St. Boniface
CKAC, Montreal CFCO. Chatham

CKCL, T CJLX, Fr. William
CKY, Winmpeg CFCL. Timmins

CKCR, Kitchener CHLM, Toronto
CKLB, Oshawa CJMT, Chicoutimi

CFRA, Ottawa Television:

CKPT, Peterborough ,CKSA-TV, Llovdminster
CKTB, St. Catharines CFCL-TV, Timmins

FORJOE TV INC.

NEW YORK - 230 Park Avenue, New York
17 - ORegon 9-6820. President - Joseph
Bloom .

CHICAGO - 35 East Wacker Drive -
STate 2-8196

ATLANTA - Clarke Brown Co., 1182 W.
Peachtree St., N.W. - TRinlty 5-9539.

LOS ANGELES - 6725 Sunset Blvd.
HOllywood 6-7279.

SAN FRANCISCO - 235 Montgomery
St. - EX 2-1507

DALLAS - Clark Brown Co. 532 Fidelity
Union Life Bldg., Dallas 1.

(214) 742-5409.

The company represents these stations:
Television:

CJPM-TV, Chicoutimi

CFTM-TV, Montreal

CHCA-TV, Red Deer

CFCM-TV, Quebec

CKMI-TV, Quebec

CJFB-TV, Swift Current

E.S.SUMNER CORP.

NEW YORK - 620 Fifth Ave., New York 20
LT.1-8330. President - Gene Sumner.
Leonard Ziege!.

CHICAGO - 333 N. Michigan Ave.,
Chicago, Il. - ST.2-0650, Carroll
Layman.

The Company represents these stations:

Radio:
CJON, St. John's

Television:
CKVR-TV, Barrle
KVOS-TV, Vancouver
CJAY-TV, Winnipeg
CHCH-TV, Hamilton-
Toronto

.CFOR, Orillia

CHRE-TV, Regina-
Moose Jaw
CJON-TV, St. John's

WEED & COMPANY

NEW YORK 17 - 347 Madison Ave.
212-686-8970. President - Joe Weed.
Vice-President - Alfred L. Bonomolo,
Rita Scarfone.

CHICAGO 11 - 435 N. Michigan Ave.
312-467-7070. C.C. Weed Senr

ATLANTA - 1819 Peachiree Rd. N.W.,
Atlanta, Georgia - 404-876-8548.

David Carpenter.

BOSTON 16 - Statler Building - 617-482-
6117. Kay Chille.

DETROIT 26 - 1610 Book Bldg., 313-
961-2685. Bernard P. Pearse

BEVERLY HILLS - 111 N. LaCienega Blvd.
213-652-1313. Lee F. O'Connell, James
Walsh

ST. LOUIS 23 - 8138 Normal Drive.
314-843-2400. Jack Hetherington.

SAN FRANCISCO - 235 Montgomery St.,
415-392-1507. Ward Glenn.

SEATTLE 1 - 1001 Tower Bldg. 206
624-6333. Jack Hauser.

UJUiy, St. John's
Radio: CFMO-FM, Ottawa
CFJC, Kamloops CFPL-FM. London
CFTK, Terrace CKGM-FM., Montreal
SJJSF'VY:?::‘;Ver CKMR. Newcastle
N [} 1 .

CHED, Edmonton Television:
CHEC, Lethridge CBUT, Vancouver
CKOM, Saskatoon CFTK-TV, Terrace

; Kitimat
CHTM, Thompson
CFPA, Port Arthur ~ CESM-TV, Thompson
CFPL, London CBWT, Winnipeg
CKPM, Ottawa CKCO-TV, Kitchener
CHOW, Weiland CBLT, Toronto
CKAR, Huntsville CBOT, Ottawa

t, Thomas CBMT, Montreal
S'Eng'ssudbu,y ®*  CHAUTV. New Carlisle

i i CFCR-TV, Kamloops

CFCL, Timmins
CJMS, Montreal CBXT, Edmonton
CKGM, Montreal CJBR-TV, Rimouski
CHNC, New Carlisle CKRN-TV. Rouyn
CJBR, Rimousk: CKTM-TV, Trois Rivieres
CkCI—I{ Hull CBHT, Halifax
CKCV, Quebec CJON-TV, St. John's

. CJOX-TV, Argentia
Radio Nord, Rouyn  €)CN-TV, Grand Falls
CFNB, Fredericton CBYT, Cornerbrook
CJEM, Edmundston

CJLS, Yarmouth
CKNB, Campbellton
CHAB, Moose Jaw

YOUNG CANADIAN LIMITED

NFEW YORK - 3 East S4th St., New York 22
Plaza 1-4848. President - Adam Young.
Vice-President - Thomas F. Malone.

CHICAGO - Prudential Plaza, Chicago 1 -
Michigan 2-6190. R. John Stella (TV),
Earl W. Steil (Radio).

DETROIT - 2940 Book Buflding, Detroit 26
WOodward 3-6919. Manager - Dick
Freeman.

ATLANTA - 1182 West Peachtree St. 5
N.W. Atlanta 9 - TRinity 3-2564.
Manager - Harold M. Parks.

ST. LOUIS - 915 Olive St. - MAIn 1-5020.
Manager - Tom Dolan.

LOS ANGELES - 6290 Somerset Blvd.,
Hollywood 28. Manager - William L.
Wallace.

BOSTON - 129 Newbury St. - COngress
2-1145. Manager - Wm. A. Queen.

DALLAS - 1300 Tower Petroleum Bldg.,
Dallas I. Rlverside 8-5239.
Clyde Melville.

SAN FRANCISCO - 105 Montgomery St.
YUkon 6-5366. Robert Somerville (Radlo),
John M. Slocum (TV).

The company represents these radio
stations:

CKLN, Nelson CFRB, Toronto
CKNW, New Westminster CJAF, Cabano
CFCN, Calgary CKRS, Jonquiere
CFRN, Edmonton CKBL, Matane
CKRD, Red Deer CKVL, Verdun
CKRM, Regina (Montreal)
CFQC, Saskatoon CHRC, Quebec
CJGX, Yorkton CJQC, Quebec

CKX, Brandon CJFP, Riviere du Louj
CKDM, Dauphin CKRB, St. Georges
CFAR, Flin Flon de Beauce
CJOB, Winnipeg ‘CHLT, Sherbrooke
CKBB, Barrie CKTS, Sherbrocke
CJBQ, Belleville CKLD, Thetford Mines
CFJR, Brockville CHLN, Trois Rivieres
CKPR, Fort William CFDA, Victoriaville
CHML, Hamilton CKVM, Ville Marie
CKBC, Bathurst
CFOS, Owen Sound CFBC, Saint Jjohn
CHOV, Pembroke CJFX, Antigonish
CKCY, Sault Ste. Marie CJCH, Halifax

CFBR, Sudbury CFCB, Corner Brook
CHNO, Sudbury VOCM, St. John's

ADAM YOUNG INC.

NEW YORK - 3 East 54th Street, New
York 22 - PL.1-4848. President - Adam
Young. Executive Vice-President -

James F. O'Grady Junr. Sales Manager -
Arthur W. Scott. (In Chicago, Detroit,
Atlama, St. Louis, Los Angeles, Boston,
Dallas and San Francisco, personnel listed
under Young Canadian Ltd. also applies).

Represents the following television stations:

CFCN-TV, Calgary
CFRN-TV. Edmonton
CHAB-TV. Moose Jaw
Regina
CFQC-TV, Saskatoon
CJOH-TV, Ottawa
CHOV-TV, Pembroke
CKPR-TV, Port Arthur-
Fort william
CKRS-TV, Jonquiere
CKBL-TV, Matane
CKRT-TV, Riviere du Loup
CHLT-TV, Sherbrooke

Canadian Broadcaster



STATION and PERSONNEL REGISTER (Radio

President (if o company)
. Monager

. Assistant Manager
Commerciol Manager
Production Manager
Program Manager

. Chief Announcer
Morning Man

PENOLALN o

. Owner or Company Name

KEY
10. Music Director

11. News Director
Sports Director
Form Director

. Women’s Director
Promotion Manager
. Traffic Monoger
Copy Chief
Librarian

. Chief Operotor
. Chief Engineer
. Toronto Reps

. Montreal Reps
. Winnipeg Reps

24. Vancouver Reps
25. US. Reps
26. Station Birth Date

BRITISH COLUMBIA

CFVR, ABBOTSFORD-MISSION
250 watts on 1,240 kes. linked with
CHWK, Chilliwack, and operating as
part-time satellite. Rest of time
(40%) independent operation with
separate staff . CBC.
{1) Fraser Valley Broadcasters
Lud.
(2 & 3) Murdo Maclachlan
(4) Trevor Beggs
(5) Bill Teetzel
{6) Bill wolfe
{7) Trevor Beggs
(9) Bob Singleton
{21 to 25) All-Canada
(26) Aug. 20, 1962

CKAY, DUNCAN

1,000 watts on 1,500 kcs.

(1) Radio CKAY Lid.

(2) ]. U. Coleman

(3) O.R. Evford

(4) K.A.Chang

(3) O.B.Evford

(6. 7.8 & 9) Mike Shainline
(11 & 12) Ken McEwan

(14) Mrs. Pattyanne McMillan
(15) Bob Jeffcorr

{16) Art Woodley

(17) Doug Rutledge

(18) Shirley Fisher

(20) E. Ross Mclintyre

(21 & 22) Hardy Radio & TV Ltd
(23 & 24) Stovin-Byles Lid.
(25) Donald Cooke Inc.

(26) October 3, 1964

CKNL, FORT ST. JOHN

CFWB, CAMPBELL RIVER
250 watts on 1,490 kcs.
(1) CFCP Radio Limited
(2) Biil Browne
(3) Grant Lawrence
(5) Scott Hunter
(6 & 7) \Mvles Murchison
{(9) Grant Lawrence
(11) Bus Peters
(12) Dennis O'Leary
(14) Jim Clark
(16) Mrs. Marilyn King
(17) Mrs. Joan Challenger
(18) Mrs. Marilyn King
{20} Fred Grant
(21 & 22) National Time Sales
(23) Broadcast Reps. Ltd.
(24) Scharf Broadcast Sales
(26) September 10, 1963

1,000 watts on 360 ks

(1) Northern Lights Broadcastin
L.

(2) ). Skellv

(3) M. Stevenson

(4 & 3) Bill Loeppky

(6,7 & 9) Larrv Thiesen

(11) Glen Clark

(12) Earl Vasello

(13) M. Stevenson

(14) Donna Symington

(13) Bill Loeppky

(16) Donna Svmington

(17) Vick: Madge

(20) Doug Wessel

(21 &22) Radio - TV Reps Ltd

(23) A.). \Messner & Co.

(24) Radio - TV Reps. Ltd.

(26) Julv 1962

CFJC. KAMLOOPS

CHWK, CHILLIWACK n
10,000 watts on 1,270 kcs. CBC
(1) Fraser Vailey Broadcasters
L.

(2 & 3) Murdo Maclachlan

Bill Teetzel

Bill Wolfe

Bill Wolfe

Jim Nicholson

Ed Wilson

Murdo Maclachlan

Bill Teetzel

Mrs. B. Neads

(17) Tom Rannie

(20} Tony Shepherd

(21 to 25) All-Canada

(26) June 23, 1927

CFCP, COURTENAY
1,000 watts on 1,440 kcs. CBC.
(1) CFCP Radio Ltd.
(2 & 3) William G. Browne
(5) Scott Hunter
(6) Grant Lawrence
(7) Grant Lawrence
(8) Bl Browne
(9 Jack Feka
(10) Barry Bell
(11 & 12) Dennis O'Leary
{13} Lovd Finlavson )
(14) Mrs. Mickey Simms
(13) B. Browne
(16) Mrs. Mlckey Simms
(17) M\yles Murchison
(18) Ron |.emon
(20) Fred Grant
(21 & 22) Air-Time Sales Lud.
(24) Scharf Broadcast Sales
(26) Sept. 1, 1959

CKEK, CRANBROOK KINMBERLEY
1,000 watts on 570 kes
(1) Last Kootcnay Broadeasting
Cn. Lud.
(2) B. Redisk
(3) Llovd . lsole
(3) Cornel Sawchuk
(9) Roland Gilhs
(1t & 12) Frank Matovitch
(16) Mrs. Lucille Clement
(17) Jean Laker
20) Jim Gillespic
(21 &'22) Radio & TV Sales Inc
(23) A.}. Messner & Co
(24) Radlo-TV Reps Lid,
(25) Donald Conke Inc.
(26) Oct. 19, 1957

CIDC, DAWSON CRELK
1,000 watts an 1,350 kes.
(1) Radlo Statlon CJDC
(Dawson Creck B.C ) L,
(2) 11.L. Michand
(1) Mike Lavem
(6 & 9 Ras Jamieson
(11, 12 & 13) Al Kelly
(14 & 16) Verna Ophns
(17) S, Stevens
(1) Olga Jucohs
(200 . Messner
(21 & 22) Radin-TV Reps L.
(21) A.]. Messner & Co.
(24) Radlo-1T'V Reps 1,
(26) Dee. 15, 1947

March 25, 1965

10,000 warts davtime (1,000
ightime) on 910 kes.  CBC.
(1) Inland Broadcasters Ltd.
(2) Ronald White
(3) lanG. Clark
Assistant General
Manager -Jean C.Ross
(3) Walter Harwood
Operations Manager
Jack Pollard
(7) Walter Jones
(6 & 9) Neil Morrison
(10 & 11) Gordon Rye
(12) Walter jones
(13) Gordon Rve
(14) Joan Patterson
(13) Jjack Crane
(16) Loretta Schwartz
(17} Joan Patterson
{18) Barry Shane
(19) Gordon Rve
(20) Kurf Reichennek
(21 to 24) All-Canada
(23) Weed & Co.
(26) Mav 1, 1926

CKOV., KELOWNA

(See Okanagan Radio)
1,000 watts on 630 kcs. CBC.

(1) Okanagan Broadcasters Ltd
(2) Mrs. G.T. Browne
(3) lames H. Browne
(3) D. Dunn
(6) Blake Ennis
(1) Jack Bews
(12) Bob Hall
(15) Dave Dunn
(16) Mrs. Marlene Mamchur
(17) Dave Dunn
(1%) Mrs. Gloria \Mildenherger
(20) Arthur Vipond
(21 .c 23) All-Canada
(26) November 4, 1931
CKTK. KITINMAT
1000 watts dastime (230 warrs

nightime) on 1,230 kes.
(1) Skeena Broadeasters Lrd
Operations Manager
R. Hugh McLarty
(4} G. Wavne Seabrook
(3) Ron Paulson
(h) Allan Parfitt
(7) R. Tlugh \MclLarty
(%) Cam Lane
(9) Cam Lane
(10) Jack White
(11) Keith Tut
(12) Allan Parfint
(13) tlugh McLarty
{14) Mrs. Margaret van Herd
{13) Wavne Scabrook
{16) Rarbara Parfite
{(17) Raandi King
(18) Jack White
(19) John McAlhster
(20) John Nance
(21 tn 24) Radio-TV Reps Ltd.
(25) Weed & Company
(26) March 23, 1964

CjC, LANGLEY
1,000 watts on 850 kes .
(1) Chy and Cotintry Radio Lid
(2 & 3) Joseph E. Chesncy
(4 & 6) Gordon Rosc

(8)

9
(1)
(12)
(13)
(14)
(1)
(17)
(18)
(20)

Gordon Rose
Bob McLelland

Bob McLelland

B:1l Fox

Gordon Rose

Gordon Rose

Ma rybeth Yurkocki

Dave Schofield

Marlene Chesney

Dave Pomeroy

(21, 22 & 23) Radio-TV Reps
(26) Jan. 19, 1963

CHUB, NANAIMO

10,000 watts on 1,570 kcs.
(1) Nanaimo Broadcasting

Corporation Limited

(2 & 3) Bob Giles
(5) Joe Lawlor
(6 & 7) Jack Kyle
(9) Lyall Feltham

(10) Jack Kyle

{11) Ross Hicks

(12) Larry Thomas

(15) Joe Lawlor

(16) Bob Golob

(17) Ken Lundgren

(20) John Morgan

(21 to 24) Radio-TV Reps. Lud
(25) Donald Cooke Inc.
(26) May 24, 1949

¥

ZKLN, NELSON

1,000 watts on 1,390 kcs.
(1) News Publishing Co. Ltd.
(3) Alan R. Ramsden

(9) Clarke Housely

(10) Paul McConell

(13) lan McFarlane

(14) Julia Dawne

(16 & 17) Nancy Richer

{(20) A. R. Ramsden

(21 to 24) Stovin-Byles Ltd.
(23) Young Canadian Ltd.

(26) Julv 15, 1939

CKNW, NEW WESTMINISTER
50,000 watts on 980 kcs .
(1) Radio NW Ltd.
(2) Frank A. Griffiths, C.A.
(3) Bill Hughes
(4) Hal. L. Davis
General Sales Manager
\Mel Cooper
Local Sales Manager
Llovd Bray
Hal L. Dawvis
Bob Htton
Len Hopkins
Warren Barker
Al Davidson
Glen M. Garvin
NMrs. Maureen Shaw
Tony Antonias
(18) Len Hopkins
(20) Leo Havdamack
(21 & 22) Stephens & Towndrow
Lud.
{23) Broadcast Reps. Ltd.
(25) Young Canadian Ltd.
(26) August, 1944,

(7)

(9)
(10)
(1n
(12)
15)
(10)
(17

OKANAGAN RADIO

Consists of CKOV, Kelowna; CKOK

Penticton; and CJIR, Vernon,
Nationally the three stations are
regarded as one
is staffed by Dave Dunn and
Doug Glover. (P.O.Box 100,
Kelowna, B.C.)

CKOK., PENTICTON

10,000 watts davtime (300 warts

nighreme) on 800 kcs.
(1) CKOK Ltd.
Maurice P. Finnerty
Ralph j. Robinson
Harry C. Dane
Dave Gamblc
Larrv Green
Mike Mangan
Larry Green
Greyg Edwards
Dave Gamble
Jack wall
Lou Hohenda!
(18) Mrs. Bev Watts
(20) Harryv F. McRae
(21 to 25) All-Canada
(26) Sept. 13, 1945

(9)
rn
(12)
(13)
(15)
(16)
(17

CJAV, PORT ALRERN!
230 watts nn 1,240 kcs.
(1) CJAV Lud.
(2 & 3) Kenneth Hutcheson
(3) Maurice Inwards
(9 Bill Gibson
(11) Ron Coul
(12) Bill Gibson
(14} Zel Richards
(15) Bill Gibson
(16) Mrs. Irene Maskell
(18) John tlorbatch
(20) Ivan lHollway
(21) tlardy Radio & TV Lud
(22) Ralph J. Judye & Co.
(23) A.}. Messner & Co.
(24) Scarf Broadcast Sales
(25) Donald Cooke Inc.
(26) April 1, 1946

CBC.

Okanagan Radio

CKPCG, PRINCE GEORGE
250 watts on 550 kcs .
(1) CKPG Limited
{2 & 3) Robert T, Harkins
(9 J. E. Carhut
(3) M. McDonnell
(6) T.E. Ball
(7) J. E. Carhutt
(9) Don Kazzakoff
(118 12) Barry ). Hamelin
(13) J. E. Carbun
(14) M. McDannell
(15) Ab D. Wiche
(16) Arlene Goodkev
(17) Ab D. Wiebe
(20) Stan W . Davis
(2110 25) All-Canada
(26) Feb. 8, 1945

CRC

CKPR, PRINCE RUPERT

250 watts on 1,240 kcs. Owned and
operated by the Canadian Broad-
casting Corporation.

CKCQ, QUESNEL
I, 000 watts on 570 kcs.
(1) Cariboo Broadcasters Ltd.
(2 & 3} Dennis Reid
(5) John V. Boates
(6. 7 & 8) Gill McCall
(9) Myles Green
(11) D. Reid
(12) Bob Leckie
(14) Margaret Stephenson
(15) John V. Boates
(16 & 17) Shirley Montgomery
{18) Don Prentice
(19) Adrian Place
(20) Stan Davis
(21 & 22) Tyrrell & Nadon
(23) A.J. Messner & Co.
(24) Radio - TV Reps Lid.
(23) Donald Cooke Inc.
(26) August 28, 1957

CKWL, WILLIAMS LAKE

250 watts on 1,240 kcs. Satellite
of CKCQ, Quesnel; same staff.
Programs originate from both
stations and are carried
simultaneouslv over both trans
mitters.

(3) Bob Leckie

CFBV, SMITHERS
1,000 watts davtime (250
watts mightime) on 1,230 kcs .
(1) CFBV Limited
(2&3) R.A. East
(6, 8& 9 G.E. Rea
(11 & 12) R. A. East

(15 & 16) M. J. Levesque

(17) M. A. Adome:t

(20) S. W. Davis

(21 & 22) Tyrrell & Nadon Ltd
(23) A.}. Messner & Co

(24) Radio - TV Reps Lid.
(26) Octoher 25,1963

CFTK, TERRACE
1,000 watts on 1,140 kes
(1) Skeena Broadcasters Lad
Managing Direcror
}. Fred Weber
(4) G. Wavne Scabrook
(5) Ronald 0. Paulsen
(6 & 7) Allan Parfitr
(9) Campbell Lanc
(10) Jack Whire
(1) Keith Ture
(12) Allan Parfint
(13) Hugh McLarty
(14) Mrs. Margaret van llerd
(1S) Mrs. Frankie Rates
(16) Mrs. Barhara Parfin
(17) Raandi King
(18) Jack White
(20) john Nance
(2110 24) Radio-TV Reps Ltd.
(25) Weed & Co.
(26) August 5, 1960

CIAT, TRAIL

1,000 wartts on 610 kes. CBC
(1) Kootenay Broadcasting Co. Lid
(2) A.S. Mawdslev
(3) Joseph P. Kobluk
(5) Robert W. \fencer
(9) Joe Ramesz

{10) Dave Glover

(11 &% 12) Al pelles

(16) Dave Townsend

(20) John Renzie

(21 to 25) All-Canada

(26) Dec. 26, 1931

CBU, VANCOUVER

10,000 watts on 690 kcs. Owned and
operated bv the Canadian Broadcasting
Corporation

C-FUN, VANCOUVER
10,000 watts on 1,410 kes

(1) Radio C-FUN Ltd.
{2) Gordon W . Burnert
(3) Douglas S. Greig
(4 & 3) Donald G. Macdonald

Al Jordan

Bob Robinson

Al jordan

Tom Peacock

Jim Nielsen

Mike Hanson

Joan Williams

Aubrey Price

Allison Kennedy

(20) Stan Davis

(21 & 22) Tyrrel & Nadon
(25) Devney Organization Inc
(26) 1922

CHQM, VANCOI'VER

10,000 watts on 1,320 kcs
(1) Vancouver Broadcasting
Associates Limited
(2 &% 3) W.E. Rellman
General Sales Managcr
G. Altman
Terry Garner
Ron Grimster
Alex Young
G. Altman
(16) Mrs. Annc Bolton
(17) Lyndon Grave
(20) Stan Davis
(21 & 22) Qualhity Broadcast Sales
(26) Neccmber 10, 1959

(6)
(9)
(1
(1)

CJOR., VANCOU VER
10,000 watts on 600
(1) CJOR Limited
(2) Mrs. G Chandler
(3) lohn Donald«an
(5) Arnold Nelson
(6) Gerrv Gawne
(8) Vic Waters
(9) Monry MacFarlan

(11} Markc Raines
(12) Bob Gillingham
(14} Dawn Draper
(16) Shirlev Madill
(17) Ins Ticknor
(18) Rita Argent

(19) Rod Gunr

(20) Don Kalmokoff
VN 22) Rado -TV 12
(23) Weed & Company
(26) Julv 13, 1926

CKLG. VANCOUVER
10,000 watts on “30 ks
(1) Moftat Broadeasting 1.td
(2) R. L. Moffat
(3) Don ttamilron
(3) Al Anaka
(6 & 7) Frank Callaghan
(9) Frank Malone
(11) Crawg Edwards
(14) Florida Town
(13 Pepnn Keenan
(16) l.oi~ Redstone
(17) Kenn McManus
(Ix) Russ Scmpson
(19) Helmut Glaser
(20) Peter Mackintosh
(21,2208 23 Stovan -Byles L)
(24) Schart Broadcast Sales
(23) Harlan Oakes & Assoc
(26) jJanuarv 31. 1933

CKWX, VANCOUVER
50,000 watrs on [, 130 kcs
(1) CRWX Radio Ltd

(o]

ps 1

CBC RADIO NETWORK STATIONS

CBC English Radio

Prairie Region:

CKX Brandon
Network CFAR Flin Flon
Northwest Territories: CHFC Fort Churchill
CFYK Yellowknlfe CBW Winnipeg
CHAK Inuvik %’;‘; C*’;fg;"r*;
CFFB Frobisher Bay ~
CFGP Grande Prairie
CFWH Whitehorse CBX Edmonton
CBXA Edmonton
Atlantic Region: CcJOC Lethbridge
CFGB Goose Bay CHAT Medicine Hat
CBY Cornerbrook Pacific Region:
CBG Gander CFVR Abbotsford
CBT Grand Falls CFWB Campbell River
CBN st John's CA Y Dunt an
5 CFCY Chariottetown CHWK Chllliwack
CJFX Antigonish CFCP Courtenay
CKBW Bridgewater CFJC Kamloops
CBH Halifax CKOV Kelowna
CKEC New Glasgow CKLN Nelson
CBI Sydney CKOK Penticton
CKCL Truro CJAV Port Alberni
CJLS Yarmouth CKPG Prince George
CKBC Bathurst CFPR Prince Rupert
CKNB Campbellton CJAT Trail
BD Fredericton CBU Vancouver
CKMR Newcastie CJIB Vernon
CBA Sackvilie CJVI Victoria
CBZ 8alnt John
cJCcy Woodstock CBC French Radio
Mid Eastern Region: CHAD Amos
CBM Montreal CHGB Ville de 1a Pocatiere
cJQC Quebec CHLT Sherbrooke
CKTS Sherbrooke CHNC New Carlisle
CJBQ Believille CJFP Riviére du Loup
CJNR Blind River CJAF Cabano
CFJR Brockviile CJBR Rimouski
CFOB Fort Frances CKBL Matane
CKAR Huntsville CJBM Causatscal
CJRL Kenara CKCH Hull
CKWwWSs Kingstdn CKLD Thetford Mines
CJKL Kirkland Lake CKML Mont Laurier
CKCR Kitchener CKLS La Sarre
CKLY CKRB Ville St. Georges
CFPL IL‘::::: CKRN Rouyn
CFCH North CKVD Val d'Or
orth Bay CKVM Ville Marte
CFOR Orillla CHLN Trois Riviéres
CBO Ottawa CFLM La Tuque
CFOS Owen Sound CHRL Roberval
CHOV Pembroke CBF Montreal .
CHEX Peterborough gg}/ cn Qumc
CFPA 1cou
e Boxt Qﬂi‘; CBAF Moncton
cJIC CJEM Edmundston
Sault Ste. Marie CFBR Sudbury
CJET Smiths Falls CFCL Timmins
cJcs Stratford CKsSB St. Bonuface
CKSO Sudbury CPNS Saskatoon
CKGB Timmins CFRG Gravelbourg
CBL Toronto CFGR Gravelbourg
CivaA Wawa CHFA Edmonton
CBE Windsor

25
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THE APPOINTMENT OF

RALPH C. ELLIS ENTERPRISES LTD.

AS OUR EXCLUSIVE
CANADIAN SALES REPRESENTATIVE

EFFECTIVE APRIL 1, 1965

Q u«éfy Cf)n/eﬂ/((/'nmwz/ wilhl g /s //}zymﬁ/e(/ r%(}(.)

S0 5001019 9:{0]8) N E] THE ROGUES 30 episodes, BURKE'’S

LAW 64 episodes, THE DICK POWELL THEATRE 60 episodes,
THE DETECTIVES 30 episodes, STAGECOACH WEST 38 epi-
sodes, TARGET: THE CORRUPTORS 35 episodes, SAINTS AND
SINNERS 18 episodes, ENCORE PARIS One Hour Special.

VYA (0100 9 Y {018 FV ] DICK POWELL'S ZANE GREY

THEATRE 145 episodes, THE RIFLEMAN 168 episodes, THE
DETECTIVES 67 episodes, ENSIGN O’TOOLE 32 episodes, THE

LAW AND MR. JONES 45 episodes, McKEEVER AND THE COL-
ONEL 26 episodes, THE JUNE ALLYSON SHOW 57 episodes, THE
DAVID NIVEN SHOW 13 episodes, HEY JEANNIE! 32 episodes,
MRS. G. GOES TO COLLEGE 26 episodes, PETER LOVES
MARY 32 episodes, BLACK SADDLE 44 episodes, DANTE 26 epi-
sodes, THE PLAINSMAN 30 episodes, THE TOM EWELL SHOW
32 episodes, TURN OF FATE 38 episodes, RICHARD DIAMOND
26 episodes, THE WESTERNER 13 episodes, JOHNNY RINGO
38 episodes, THE LLOYD BRIDGES SHOW 34 episodes.

RALPH C. ELLIS ENTERPRISES LTD., 556 CHURCH STREET, TORONTO 5, ONTARIO, TEL. 924-2186



(3) C.A. Perry

CJOC. LETIHBRIDGE

KEY Retall Sales Manager () Jack s
S . ack Soars n .
1. Owner or Company Name 10. Music Director 19. Chief Operator (4) Harry n,,[n):" Mehdnjans (5) Gordon Pearcey n:g,}?.?,?cv)v‘::ﬂ dfzy(;';:;'; (sc"é’g wal®
2. President (if a company) 11. News Director 20. Chief Engineer (5) Peg Miller (6) Jack Soars (1) Lethbridge Broadcasting Led
3. Manager 12. Sports Director 21. Toronto Reps (9) Jim Hault {8 ER gy jlaw s (2) N. Bottertll
o Assi M ; (11 & 12) Walt Rutherford (10) Cectl Morton (3) J. McColl
. Assistant Manager 13. Farm Director 22. Montreal Reps (13) Peg Miller (1) Llonel Kyle (5) ). Innes
5. Commercial Manager 14. Women'’s Director 23. Winnipeg Reps Narional Merchandising (:1) F. Tanner (6) Bob Lang
6. Production Manager 15. Promotion Manager 24. Vancouver Reps Manager - Ken Hurshow :I;; ]po‘“; Soﬂhr:vu (9) ilart Kirch
7 p M A (15) Ken Hershowy aul Heshet (10) R. Geargeson
. Program Manager 16. Traffic Manager 25. U.S. Reps (16) Janer Wickensberg (16) Mrs. Barbara Cook (11} Willtam Skelton
8. Chief Announcer 17. Copy Chief 26. Station Birth Date (17) Bev Pollock :'7; Yrs. Gloria Reagle (12) Ron Makarcnko
9. Morning Man ! . (18) Harry Boon 18) Cecil Morion (13) Ron Watmou,
9 18. Librarian (19 Andre Preard (20) Jim de Roaldes (% K liuser T
(20) Gordon Skutle (2110 25) All-Canada (16) V. Ravnborg
(21 to 25) All-Canada (26) November 2, 193 (17) S. Ryan
(26) May 2, 1922 (18) Ray Georgeson
CHEC, LETHBRIDGE LT
. 5,000 watts on 1,090 kc o aeada
CKUA . EDMONTON . 8
(2) Arthur Holstead CFMR, FORT SIMPSON W11 tony Cox 10, 000 wa,.(: on 580 kes (1) Southern-Alberta Broadcasting (-0 May 19 1326
(3) Wwm. A. Speers 25 watts on 1,490 ks, Owned (12} Jim Brown 1) Alberta Gove 1 L. '
General Sales Manager and operated by the Canadian (13) Denmis Rarcliff {h Tc]:ph.:)“czvunmcn (2 & 3) 11.W. Brown CKSA. LLOYDMINSTER

10,000 watts on 1,150 ke

Dick Lennie Broadcasting Corporation. (14) Jjoan tenault | Local Sales Manager

(7) John Ansell (15) Susan Weller :g; }ro::y\‘\l,v',Hé‘f:r:::: Ron Bruchet & (1) Sask-Alta Broadcasters Ltd

(9) John Barton CFWH, WHITEHORSE (16) Florence Garlson (8) 0. H. Gordon Olsen (6) Bob Wilson (2) Arlhlur F. Shortell

(10) Ron Robinson 1.000 watts on 370 hes. Owned (17) Dan Chomlak ©) E.G. Evans (8) Veryl Todd (3&5) J.R.D. Findlay

(11) Neil Nisbet and operated by the Canadian (18) Lavonne Beach (11 % 12) Carl Noack (9) lan Mandin ((;) tz Saunders

(12) Jim Robson Broadcasting Corporation. (19) Barry Haugan (14) Mrs. Marg Eykelbosh (10) Ron Legge (7) Wes Saunders

(15) Doug Reid (20} Lyndy Olson (16) A. Douglas Morton (11) Ron Dyck i?l) :1 Sé‘”"“c"

(16) Jack Hughes ALBERTA (21 & 22) Lorrie Ports & Co. Ltd (18) \irs. V. Barber (12) Very! Todd (IZ)) n I;)elr’u;'

(17) Rai Purdy (23) A.]. Messner & Co. (20) Wm. Pinko (13) Leo Dow O o

(18) Jim Morris (24) Scharf Broadcas' Sales (26) November 21, 1927 (15) lan Mandin “?’ ]. Davidson

(20) Stan Davis CBR. CALGARY (26) November 2, 1954 (16) Margaret Davls (17) Roger Warner

(21 to 25) All-Canada 50.000 watts on |1.010 kcs. (17) Bit! McCann (20) tloward Jamcs

(26) April 1, 1923 Owned and operated by the CIDV, DRUMHELLER CFGP, GRANDE PRAIRIE (18) Ron Legge (gl & 22)| Radio 'rv Reps Ltd
Canadian Broadcasting Corp 5,000 watts on 910 kes 10,000 watts on 1,050 kes. CBC (20) Bob Macdonald @3 A Measner & Co

(1) Northern Broadcasting Corp (21 to 24) Radlo-TV Reps Ltd

(24, radio TV Reps Ltd
Lid (25) Weed & Company

{1) Dinosaur Broadcasting (25) Devney Organization Inc

CFAC, CALGARY

CJiB, VERNON
(See Olanagan Radio)
1,000 watts on 940 kes . CBC .
(1) Interior Broadcasters Ltd.
President & Managing
Director - A.G. Seabrook
John Lishman
E. P. Ross
T. ). O'Neill
Mrs. Belle Rounce
Dale Heath
Dauphne Brown
(16) Mrs. Herta Pospischil
(17) Mrs. Belle Rounce
(19 & 20) Laurie Wright
(21 to 25) All-Canada
(26) Sertember 22, 1947

CFAX, VICiOJRIA
1,000 wat:s on 1070 kes.
(1) Saanich Broadcasting Ltd.
(2 & 3) Clare Copeland

5)
(6)
9
(11)
(12)
(15}

10,000 watts on 960 kcs. CBC .
(1) Calgary Broadcasting Co. Ltd
(2) G. Gaetz
Vice-President & General
Manager - Don H. Hartford
General Sales Manager and
Assistant Manager
David F. Penn

(6 & 7) Clarence F. Mack

(8) Jim Kunkel

(9) Clarence Mack and
Jim Kunkel

(11) Peter LaValley

(12) Joe Carbury

(13) Bev Mannix
(16) Mrs. Molly Pomeroy

{17) Mrs. Barbara Paulin

(18) Marion Lawrence

(19) Stanley C. Gilbert

{20) Earle C. Connor

(21 to 25) All-Canada

(4) Charlie Smith (26) May 2, 1922
(5) Hugh Curtis
(6) Charles Smith CFCN, CALGARY
{7} Doug Short 10,000 watts on 1,060 kcs .
(8) Douy, Short (1) The Voice of the Prairies Ltd
(9) Art Kennard {2 & 3) H. Gordon Love
(10) Garry Gaudet Vice -President
(11) Lundy Sanderson Jas. A. Love
(14) Janyce Chalifour Operations Manager -
(15) Jim McAnena Gordon L. Carter
(16) Susan Clements (5) Robert F. Irvine
(17) Hugh Smith (6) Don Thomas
(18) Garry Gaudet (8) Gordon Kelly
(19) varry Cross (9) Gary Parkhill
(20) Charlie Smith (11} William N. Love
(21) Quality Broadcast Sales {12) Henry Viney
(24) Scharf Broadcast Sales Promotion & Merchandising
(25) Weed & Company Director
(26) September 4, 1959 Ron Sommerville
(16) Louise Tetrault
(17) FrankB. Brand
CJV1, VICTORIA (18) Don Williams
10,000 watts on 900 kes. CBC. {20) Robert W. Lamb

(1) lIsland Broadcasting Co. Ltd. (21 & 22) Radio & TV Reps Ltd.
(2 & 3) William M, Guld {23) A.]. Messner

(6) Dick Batey (24) Radio-TV Reps Lid.

(7) Walter Cownden (25) Young Canadian Ltd.

(9) Ralph Field (25) West Coast

(10) Walter Cownden Harlan Oakes & Assoc .
(11} Gordon Williamson (26) May 18, 1922

(14) Mrs. Mavis Cownden

{15} Don Beisel

(16) Robert McGill CHQR, CALGARY

(17) John Richards 10,000 watts on 810 ks .

(18) Noreen Gold

{20) Michael G. Doyle
{21 10 24) All-Canada
{25) All-Canada Radio
(26) April 17, 1926

CKDA, VICTORIA
10,000 watts on 1,220 kes.
(1) Capital Broadcasting System

Ltd.

President & General Manager
David M. Armstrong

Executive Vice-President anc
Sales Manager -

Keith G MacKenzie
Secretarv-Treasurer
Comptroller -

Mrs. Ruby Masters.

Operations Manager

David G .Hill
(6)
(G
10}
1)
15)
16}

Charles Mudrak

Mrs. Anne Welton

Phil Barter

Mrs. Shiriey Jefferson
Sharon Williams

(17) Mrs. Cy Roberts

(20) James P. Boudreau

(21 & 22) Radio-TV Reps Ltd.
{23) A.]. Messner & Co.
(24) Radio-TV Reps Ltd.
(25) Young Canadian Ltd.
(26) lan. 18, 1950

NORTHWEST TERRITORIES
AND YUKON

CHAK, INUVIK

1,000 watts on 860 kes. Owned
and operated by the Canadian
Broadcasting Corporation.

CFYK. YELLOWKNIFE

250 watts on 1,340 kes. Owned
and operated hy the Canadian
Broadcasting Corporation.

AL AL 10ZCEC

(1) Bentley Broadcasting Co.
Ltd.
(2 & 3) Ted Soskin
(4 & 3) Tom Priddle
(6,7 & 8) Wilf Sennett
(9) Larry Schwartz
(10} Terrv Rehaudengo
(11} Fred Skelton
{12} Russ Peak
(13) Fred Skelton
{14 & 15) Mrs, Kav Jones
{16) Mrs. Alice Brown
(17) Mrs. Berry Fedio
{18) Terrv Rehaudengo
{19 & 20} Mel Hovme
(21 & 22) Quality Broadcast
Sales
{25) Weed & Co.
(26) November 17, 1964

Blain Fairman CKXL, CALGARY

10,000 warts on I, 140 kes .
(1) Bow Valley Broadcasting
Co. Lud.
{(28& 3) James M. Pryor Jr.
(4) Jack Stewart
(5) Jack Turrail
(6 & 7) Jack Stewart
(9) Bob Bell
{11} Fred Whinng
(12) Eric Bishop
{15) Mrs. Pearl V. Borgal
(16) Ellen Aho
(17) Ed Convilie
(20) Bill Martin
(21 to 23) Stovin-Byles
(24) Scharf Broadcast Sales
(25) Devney Organization Inc.
{26) May 15, 1964

CFCW, CAMROSE

10,000 watts on 790 kcs.

(1) Camrose Broadcasting Co. Ltd

(2) H.J]. Yerxa

(3 & 5) Warren H. Holre
(6 & 7) Rich Simms

(8) Bev Monroe

(9) Hiram Higsbhy

(10) Curley Gurlock

(1957) Lid.
(2 & 3% Tony Maver
(4) Stan Sparling
(3) Tony Mayer
{6, 7 & 8) Bill Dowson
(9) Stan Sparling
(10) Pat O'Connor
(11 & 12) Jtm Fisher
(13) Bill Cameron
(14) Mrs. Peg Pinkham
(15} BlIl Dowson
(16) Mrs. Peg Pinkham
(17) Ron Munroe
(18) Pat O'Connor
(19 & 20) John Bruins
(21 & 22) Radio & TV Sales Inc
(23) A.]. Messner & Co
(24) Stovin-Byles Ltd
(26) December 1958

CBX, EDMONTON

50,000 watts on 740 kes
Owned and operated by the Canadian
Rroadcasting Corporation

CFRN, EDMONTON
50,000 watts on 1,260 kcs.
(1) Sunwapta Broadcasting Co. Ltd
{(2) G.R.A. (Dick) Rice
(3) A.]. Hopps
(5) Nationmal - A.]. Hopps
Retail - Tony Coumanti
(6 & 7) George A. Duffield
{9). Irv Shore
{i0) Harry Farmer
(11) Wm. (BIll) Hogle
{12) Al McCann
(13) Scott Flewitt
(14) Mrs. Corinne Noonan
(15) Mrs. Corinne Noonan
{16) lsabelle Pruss
(17) S$1d Nicholas
(18) Mrs. Nadia Sinclair
(20) Ted Wadson
(2! & 22) Radio-TV Reps Ltd.
(23) A.]. Messner & Co.
(24) Radio - TV Reps Ltd
(25) Young Canadian Ltd. and
Harlan G. Oakes
(26) November |, 1934

(CHED, EDMONTON
10.000 watts on 630 kcs
(1) Radio Station CHED Lt
(2) Ed. Rawlinson
(3) Jerry Forbes
(5) BIill Sysak
(6) Jay Spark
(7) Keith James
(9) }im Stanley
(10) Dick Taylor
(11) Mike Adamson
(15) Keith James
(16) Myrna Shields
(17) Paul Hebert
(18) Dick Taylor
(19) Orville Davidson
(20 Clint Nichol
(21 & 22) Stephens & Towndrow
(24) Scharf Broadcast Sales
(25) weed & Company
(26) March 4, 1954

CHFA, EDMONTON
5,000 warts on 680 kcs.
French Network
(1) Radio Edmonton Ltée
(2) R. Motu
(3&5) B.]. Gagnon
(6) Jacques Boucher
(9) R. Dupont
(11 & 12) T. Forestier
(14) ]. Theoret
{15) Jacques Boucher
{16) M. VanDergooren
(18) G. Paradis
(20} L. Leclair
(21 & 22) Hardy Radio & TV
(23) Broadcast Reps Ltd.
(24) Radio - TV Reps Ltd.
(25) Devney Organizatlon
(26) Nov. 20. 1949

CBC

“JCA. EDMONTON
10,000 warrs daytime (5,000 watts
nightime) on 930 kcs.
(1) Edmonion Broadcasting Co.
Led.
(2) Gerry Gaerz
(3) ). Dalt Ilton
Assistant Manager and
General Sales Manager
Ken Goddard

(2) I-Z.E.. Pearson

(26) August 28, 1959 (26) April 1, 1957

SELL YOUR

BEST PROSPECTS FIRST

THROUGH

MAJOR MARKET FM RADIO

SEPARATE PROGRAMMING

SEPARATE SELLING

glv.pkeus:rowudmwlid

FM DIVISION

Toronto

Montreal (English) - - -
Montreal (French) : = ®

Winnipeg

London
Ottawa

Hamilton

Toronto
Montreal

Dick Sheppard and Don MacKenzie

have the full story.

2 Carlton St.
2055 Peel St.

363-9391
844-3975

CHUM-FM
CKGM-FM
CIMS-FM
CKY-FM
CFPL-FM
CFMO-FM
CHML-FM
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OKANAGAN MAINLINE
RADIO

B. C.’s ""FRUITFUL’ BUY
adds another "‘PLUM’. . .

CJIB Vernon KAMLOOPS
®

CKOV Kelowna

CKOK Penticton

M now o VERNON
{

CFJC Kamloops o KELOWNA
e PENTICTON

l

J

. . .to give you greater coverage
and a better cost per thousand with one buy

in the booming B. C. Interior

NEW GREATER REACH 40,000 households weekly —

a 38% increase.

NEW ENLARGED PENETRATION gff"zfl é"g":il::lyond South

NEW DELIVERED AUDIENCE 17,000 average J2-hour house-

holds (7 a.m. — noon Monday
through- Friday)

NEW ATTRACTIVE RATE CARD 89¢ average r.o.s. cost per

thousand (7 a.m. — noon)

15 Sz © ALL-CANADA RADIO AND TELEVISION LIMITED

TORONTO @ MONTREAL @ WINNIPEG ® CALGARY @ VANCOUVER ® NEW YORK @ CHICAGO ® SAN FRANCISCO @ HOLLYWOOD ® ATLANTA @ DALL AS




CHAT, MEDICINIES HAT

10,000 watts on 1,270 kes. CBC
(1) Mamarch Braudeasting Co.
Ltd.
() )., Yuaill
(3) Orv Kope

(3, 6 & 7) Tom Gunter

(8) Warner Fieldhouse

(9y Wavne Craven
{10) Tom Gunter

(11} Stan Weiler

(12) Rob Burns

(13) Mickevy Lynch

(14) Mrs. Rarhara Morrison
(13} Bl yuill

(16) Mus. Barbara Morrison
(17) Jack Hamilion

(18) Wayne Craven

(20} Sid Gaffney

(21.ta 23) All-Canada

(20) Nov, I, 1946

CKYL, PEACE RIVER
1,000 watrs on 610 kes.
(1) Peace River Broadeasting
Corp. Ltd.
(2 & 3) John Skelly
(4) George Cambridge
(6) Chuck Benson
(7) John Skelly
(9) Don Hamilton
(11} Wylie Simmonds
€12) Al Adair
(13} John Skelly
(14) Fave Tanne
(13) John Skellv
(16) Carol Griep
(17) Larrv Snelgrove
(18) Terry Nord
(20) Les Klement
(21 & 22) Radio-TV Reps Lud.
(23) A.}. Messner & Co.
(24) Radio-TV R.ps Ltd.
(26) November 12, 1954

CKRD, RED DEER

CJAN,
10, 0
[Q}]

(2)
3

(0)

)
(1
(12)
(13)
(10)
(17)
20)

NORTI! BAT TLEFORD
0 watts on 1,050 kes,.
Northwestern Braalcasting
Co. Ltd.

E.A. Rawllnson
A National Commercial Mgr.)
Harry G, Dekker

Local Commercial Manayer

Aley Johnson

Fldon Eilott

Harry G. Dekker

Lorne Cooper

Fldon 1-liott

Lorne Cooper

Avlene Cale

Mrs. Vivian Sabraw

Al Rucdell

(21 to 24) Stovin-Bvles Ltd.

(25)
(20)

CKBI,

Devney Orginization Inc.
Jan. 28, 1947

PRINCE ALBERT

10,000 warts on 900 kes .

(1)
@)
)
)
©)
()
()

(10)

(1

(%)

(14)

(13)

(10)

(17

(20)

Central Broaadeasting Co.
E.A. Rawlnson
F.F. Rawlinson
B. Prest
lan Rarrie
G. Prosser
Gerry Goota & J.J. Cennon
lan Barrie
£ 12) N. Roche
H. Mallwitz
Mrs. Marion Sherman
. Prest
\Mrs. Dora Fuller
AL Diehl
T. Van Nes

(21 t0 25) All-Canada

(26)

1934

CBK. REGINA

50,000 warts on 540 kes. Owned
and operated bv the Canadian
Broadcasting Corporation.

10,000 watts daytime (1,000 wart CIIM(FOZ) &ESL‘\;\ 1,300 kes

nightime) on 850 kcs.
(1} Central Alberta Broad-
casting (1961) Lid.
(2) Henry L. Flock
Managing Director
Gordon Spackman
(6 & 7) Rod Stephen
(8 & 9) Claude Burroughs
(10} Rod Stephen
{11) Glen Burston
(12 & 13) Al Hammer
(14) M. McDonaid
(15) Rod Stephen
(16) Freida Singer
(17} Marlene McDonald
(20) Ken Martin
(21 to 25) All-Canada Radio
& TV Lid.
(26) April 30, 1949

SASKATCHEWAN

CJSL, ESTEVAN
1,000 watts on 1,280 kes.
(3) Norm Williams
(8 & 9) Garv Woitas
(16) Gail Loucks

CFRG, GRAV ELBOURG
5,000 watts on 710 kcs. CBC

(1) Radio-Gravelbourg Limitee

(2) Pierre Lafrance

(3 & 3) Dumont Lepage

(6) Leonard Beaudry

(7) Dumont Lepage

{8) Benoit Pariseau

{9) Arthur Bouffard

(10) Benoit Pariseau

(11} Marcel Moor

{12) Benoit Pariseau

(13) Marcel Moor

(14) Jeanne Beauregard

(15) Dumont Lepage

(16 & 17) Jeanne Beauregard

(18) Benoit Pariseau

(19 & 20) Guy Prefontaine

(21 & 22) Hardy Radio &
Television Ltd

(23) Devney Organization Inc.

(26) June 1, 1952

CFGR. GRAVELBOURG

250 watts on 1,230 kcs. CBC French’
Network, Nightime broadcasting only

Same staff as CFRG.

CHAB, MOOSE JAW

()
[¢)]
(3)
4
5)
(6)
(9)
(n
(12)
(149
(13)
(16)
(17)
(18)
(20)
@2n
(22
(25)
(26)

(13)
(14)
(15)
(16)
a7
(18)
20y

Midwest Broadcasters Ltd
J. Marsh Ellis

Roy M. Malone

Mrs. Jessie Ellis

Terry J. Ennis

Bob Zaren

Bob Love

Bob Zaran

Jim Savage

Mrs. Jessie Ellis

Ken Roland

Kay Lazaruk

Mrs. Jeannie Dewhurst
Johnny Onn

Dave Senft

Hardy Radio & TV Lid.
Ralph |. Judge & Co.
Devney Organization Inc.
Nov. 24. 1959

KEGINA

watts on 620 kcs.
Transcanada Communications
Ld.

M. Sifton

Jim Struthers

Ron Lamborn

Bob Bye

Bob Arnold

Johnny Sandison

Jim Struthers

Ken Reeves

Jim Struthers

Mrs . Carol Gay Bell
Dennis Stafford
Mrs. Sylvia Little
Iim Roberts

Mrs. Fran Renkas
Howard Dean

{21 t0 25) Ali-Canada

(26)

July 2%th, 1922

CKRM, REGINA

10,
nighti

000 warts davtime (3,000 watts
me) on 980 kcs.

(1) Cambrian Broadcusting Ltd.

(Western Division

(2 & 3) James T. \Miller
(5) C. Johanson

(6 & 7) Bob HIII
(11) Frank]. Flegal
(12) Mrs. Mary Baker
(13) Frank Flegel

(13) Dave Yuen

(16) Mrs. Freda Morris
(17} Stuart Poole

(20) Leonard V. Cozine

(21,& 22) Air-Time Sales Ltd.
(23) Broadcast Reps Ltd.

(24) Radio - TV Reps Ltd.
(23) Young Canadian Ltd.
(26) Aug. 1, 1926

10,000 watrs davtime (5,000 watrs

nightime) on 800 kcs
(1) CHAB Lid.
(2) Jack Moffart
(3 & 5) George Lawlor
(7) Ted Kelly
(8) Tony Bast
(9) Ted Kelly
(10) Carlene Budau
{11) Wally Macht
{12) Ken Newans
(13) Darrel Janz
(t4) Mrs. Myrna McCombs
(15) Dick Bourne
(16) Mrs. G. McNamara
(17) Mrs. Myrna McCombs
{18) Carlene Budeau
(19) Merv Pickford
(20) Merv Pickford

(21 & 22) Stephens & Towndrow

(23) A.]. Messner

(24) Scharf Broadeast sales
(25) Weed & Co.

(26) July 7, 1922

March 25, 1965

CFNS, SASKATOON

1
Fr

,000 watts on 1,170 kes. CBC
ench Network

{1) Radio-Prairies-Nord Limitee

(2) Clotaire Denis Sr.

(3) Raymond . Marcorre
(5) Gus Bandet

{7) Raymond J. Marcotte
(8) Jacques Landry

(9) Yves Beaupre

(10) Mrs. M.A. Papen

(11) Gaetan Deschenes

(12 & 13) Gaetan Deschenes
(13) Jacques Landry

(16) Mrs. Eva Billo

(17) Lconette Gareau

(18) Rose-Annette Deshicns
(19 & 20) Jean Lacroix

(21 & 22) Hardy Radio & TV
(24) Radio - TV Reps Lud.
(23) Devney Organization inc
(26) Nov. 6, 1952

CFQ(

» SASKATOON

5,000 watts on 60X kcs.
(1) A.A. Murphy & Sons | 1d

(2)

(3
(6]
(0)
(%)
9
(10)
(rn
(12)
(13
(10)
(17)
(18)
(20)
(21
23)
(24)
(25)

(20)

CROM,

W.A. Miphy

Guneral Manage v
Vern Datlln

Rov Currie

Euchde Rourassa

Denmig Fisher

Wallv Stamhuck

Denny Carr

Mrs. Eleanor Cailes

Les Edwards

Ned Powers

Lorna Gail Daliin

Mrs. Martha Millg

Margaret Morrison

Mrs. Eleanor Cailes

Jan Van der Tuk

& 22) Radio - TV Reps l.1d

A.J. Messner & Co.

Radio - TV Reps Ltd.

Young Canachan Ltd, and

Harlan Oakes
July 18, 1923

SASKATOON

10.000 watts on 1,250 hes.

()]

3

(6)

(9
(1
(12)
(16)
(17)
(13)
(20)

Saskatoon Community

Broadcastiag Co. Ltd.

President and General Manager
Robert A, lHosie

5) Willlam 1. Stovin

Arnold E. Sulling

Jack McClung

Harry Cameron

Arnold E. Sulling

Eldonna Waddell

Mrs. Rosemarie Polowick

Mrs. Inez McGowan

Maynard Greer

(21 t0 24) Stovin-Byles Ltd

(25)
(20)

CKSw,
1,000
nightim
0]

@
&)
5)
(6)
(78
(10)
(11
12)
(13)
(14)
(15)
(16)

Weed & Co.
June 8, 1951

SWIFT CURRENT

watts daytlme (250 watts
e} on 1,400 kes.,
Frontier City Broadcasting
Co. Limited

D.W. Scart

W.C. Gilbey

Wm. Friest

W.C. Gilbev

9} Vince Dodds

W. Gilbey

Ed Wallace

Bob Ridley

A. Wallman

Mrs. June Smith

D.W. Scon

Mrs. Velma Clark

17) Sherman Lyngstad

18)
20
(21 &

Mrs. Alice Malcolm
W. C. Gilbey
22) National Time Sales

(23) Broadcast Reps. Lid.

(24)

Radio-TV Reps Ltd.

(26) June 1. 1956

CFSL WEYBURN

1,00(

) watts daytime (250 warts

nightime) on 1,340 kes.

Q)]

2)
(6)
(O]
(1
(12)
(13)
(16)
(17)
(20

Soo Line Broadcasting Co.
Lt

T.G. Laing

Ray Nickel

Murray Smith

Art Babych

Jim Laing

Art Bahych

Helen Andreas

Mrs. Kay Sommerville

John Mitschke

(21 & 22) Air-Time Sales Ltd
(23 & 24) Stovin-Byles Ltd

(25)
(26)

-CJGX

Donald Cooke Inc.
Augusr 16, 1957

. YORKTON

10,000 watts daytime (1,000 watts |
nightime) on 940 kcs

} Yorkton Broadcasting Co. Ltd

(2) Fred K. Tully
(3) George G. Gallagher
(5) Merv Phillips

Nartional Sales Manager
Ken M .Dodds

Local Sales Manager
Merv Phillips

(6 & 7) Ed. A. Laurence
(8) Lomme Harasen
{(9) Ed. A. Laurence

(11

) Lorne tarasen

(12) Jim Keilhack
(13) Doug Sherwin

5

) Ken M .Dodds

(16) Mrs. Jean Coleridge
(17) Peter Notenboom
{18) Frank Miles

(19) Tom Moore

(20) Harry Kerr

(21

& 22) Tyrrell 8 Nadon

{23) A.]. Messner & Co.
(24) Radio-TV Reps Ltd
(25) Young Canadian Ltd.

(26) August 28, 1927

MANITOBA

ZFAM, ALTONA
10,000 watts daytime (5,000 warts
aightime) on 1,290 kcs .

(1) Southern Manltoha Rroad-
casting Co. L.

(2) Walter E. Kroeker

(3) Dennis Rarkman

(5) Elmer 1ifidehrand

(7) Leonard Enns

{9) Bill Kehler

The Composers, Authors
and
Music Publishers

Members of CAPAC and
of affiliated societies

throughout the world

EXTEND
BEST WISHES
FOR A
SUCCESSFUL CONVENTION

to

he Canadian Association
of Broadcasters

At Vancouver, B. C.
-
COMPOSERS
AUTIHORS AND PUBLISHERS

ASSOCIATION

OF CANADA LIMITED

1263 BAY STREET, TORONTO, ONTAKIO
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and you're planning

if you want to really

stretch your for the optimum in

equipment dollar... television switching

facilities...

How to get a real assist from the hottest video switching

design team anywhere —(and all it costs you is a postage stamp!)

Let’s gel one thing straight: If all you want is preset signal routing, there are lots of suppliers
in the field. But if you want to go the whole route and obtain ultimate flexibility, you need
to consider random *‘on air” video switching — and that’s our specialty.

You can talk anything from studio control to master control . . . to master exchange for
a complete network. We can come up with answers based on experience.

We use solid state plug-in electronics — and since our active switching component is
the ultra reliable wire spring relay of the telephone industry, we are able to supply tally and
sophisticated manual or automated machine control circuitry. The additional cost is minimal
and in many cases there is no increase in physical size.

Northern Electric switching is designed for both color and monochrome signal routing,
and can be supplied in sizes varying from a simple 2x1 module to a complex 100 x 200
master exchange. You can even specify solid state circuitry in the mixer — and get fading
and mixing of composite signals without change in sync or setup levels. You can have audio
follow video, or audio separately controlled. You can also have digital display.

Reliability? One station reports our switcher has operated for four years without mainte-
nance. Another is in a mobile color unit that’s constantly on the move from coast to coast.

We provide know-how first, hardware second. To find out just how we can help you,
fill in the check boxes on the page at the right and mail it in. We’ll then be in a position to

talk “systems”, complete with recommendations and a budget price. No obligation, of course.



talk with the design
team that built
the largest commercial
broadcast switcher

in North America

TEAMWORK STARTS HERE. As soon as we receive
your outline, our experience is at your disposal. With
out obligation.

Name
Title Company
Address

City

SWITCHING REQUIREMENTS

Video Audio Follow Audio Separate

Video Inputs Bridging Terminating

No. of Audio Circuits

Cable Equalization for color

PURPOSE:
Master Control
Studio Mobile Master Exchange
Size Inputs X Outputs
ANTICIPATED FUTURE EXPANSION YES NO
If so, maximum size
Inputs X Outputs

TYPE OF SWITCH

1. “On Air” 2. Signal Routing

CONTROL PANELS YES NO

CONTROL CABLE LENGTH —

Customized

random “On Air”

Switching

FALLY No. OF CIRCUITS
(MACHINE, ON AIR LIGHTS ETC)

NORTHERN ELECTRIC SOLID STATE

MIXING AMPLIFIER NIES) NO

RE-ENTRY REQUIREMENTS:

Mix to Effects Effects to Mix
Mix to Effects to Mix

PROVISION FOR AUTOMATION YES NO
MACHINE CONTROL DELEGATION YES NO
AUTOMATIC FADES YES NO
AUTOMATIC DISSOLVES YES NO
AUTOMATIC PRESET ENTRIES YES NO
SPACE LIMITATIONS IF ANY YES NO
STANDARD 19” RACKS

STANDARD 23" TELEPHONE RACKS

SPECIAL RACKS KIND

COMMENTS

1065-1

Northerrr Flocrric %

COMPANY LIMITED E

Department 9950, Belleville, Ontario, Canada



19. Chief Operator
20. Chief Engineer
21. Toronto Reps
22. Montreal Reps
23. Winnipeg Reps
24. Vancouver Reps
25. U.S. Reps

26. Station Birth Date

KEY

1. Owner or.Compony Nome 10. Music Director

2. President ‘(if a company) 11. News Director

3. Manager 12. Sports Director

4. Assistant Manager 13. Farm Director

5. Commercial Manager 14. Women’s Director

6. Production Manager 15. Promotion Manager

7. Program Manager 16. Traffic Manager

8. Chief Announcer 17. Copy Chief

9. Morning Man 18, Librarian
(1) Ken Klassen CKSB, ST. BONIFACE
P T
((17; Jol;(ene ‘Sispemnce 8; gzijal:ds;irr:djomhce Lice.
(.lb) Hans Andriessen (3) Roland Coutu::
{20) John ). Pauls

(21 & 22) Radio-TV Reps Lud
(23) A.1. Messner & Co.
(24) Radio - TV Reps

(5) Steve Bohemier
(7) Flore Toupin
(8 & 9) Andre Martin

(20) Andy Malowanchuk

(21 & 22) Stephens y Towndrow

(24) Scharf Broadcast Sales
(25) Devney Organization Inc
(26) Dec. 31. 1949

ONTARIO

(20) G. Minton

(21 to 24) Radio & TV Reps. Ltd.
(25) Young Canadian Ltd.

(26) April 1, 1926

CFCO, CHATHAM
10,000 watts daytime (1,000 watts
nightime) on 630 kcs,
(1) Great Lakes Broadcasting Ltd
(2) Don Hildebrand
(3) Bob Bambury
{5) Clair Chambers
(6 & 9) Mark Lade
(11) Earle Bradford
(12) Pat Connolly
(13) Harold Smith
(16) Joan Thompson
(17) Syd Pilkington
(18) Cheryl Lancaster
(19) Bob Anakin
(20) Gord Brooks
(21 to 24) Stovin-Byles Lud
(25) Devney Organization Inc.
(26) Sept. 2, 1926

(23) Domld Cooke luc
(26) March 13, 1957

CHSM. STEINBACH

10,000 watrs on 1.250 kes
Altong and Steinbach operated as
one station, same staff

(26) March 13, 1964

CKX, BRANDON
10,000 watts daytime (1.000 watts
nightime ) on 1,150 kes. CBC
(1) Western Manitoba Broad
casters Lid
(2 & 3) John B. Craig
(4) Enic Davies
{(3) Ernie Holland
(7} FrankBird
88) Howard Cooper
(%) Garrv Robertson
(11) fohn Wallace
(12) Henry Stothard
(13) Frank Bird
(15) Fraser Cameron
(16) Wendy Fairbairn
(17) John Kozak
(18) Marsha Harrowen
(19) Harold Donogh
(20) Humphrey Davies
(21 & 22) Radio-TV Reps. Ltd.
(23) A. ). Messner & Co.
(24) Radio-TV Reps. Lid.
(25) Young Canadian Ltd
(26) Dec. 1, 1928

CHFC, CHURCHILL

250 watts on 1,230 kes. Ownec
and operated by the Canadian
Broadcasting Corporation

CKDM, DAUPHIN
10,000 watts on 730 kcs
(1) Dauphin Broadcasting Co
(2) A.T. Warnock, Q.C.
(3) J. Hugh Dunlop
(6) Mrs. Audrey Mansoff
(8) Dough. Simmons
(9) Bob Beaton
(10) Mrs. Audrey Mansoff
(11) Jack Henderson
(12) Lou Hill
(13) Eddie Topper
(14) Helen tHenderson
(15) Dough Simmons
(16) Vicky Martn
(17) Mrs. Audrev Mansoff
(18) Martun Freedman
(19) Doug Cooke
(20) Alan Watson
(2t & 22) Air-Time Sales Ltd.
(23) A.). Messner & Co.
(24) Radio-TV Reps Lid.
(25) Young Canadian Ltd.
(26) Janvary 7, 1951

CFAR. I'LIN I'LON
1,000 watts on 390 kes.  CRC
(1) Arctic Radio Corp. Ltd.

(2) R. F. Mullanc
Gueneral Manager
G _Henmng
(3 & 35) K. W ldmands

(6) Geo. Yang

(7 & 8) Dave Byas

(9) George Young

(11} bEric Masan

(12) K. W . Edmands
(13) bric Mason

(13} George Young

(16) Mrs. B. ligura
(17) Mrs. K. Krezesk
(18) Glen Bowler

(20) tric Masnon

(21 & 22) lorne Pous & Co
(23) A.]. Messner K Co
(24) Radis TV Reps
(25) Youny Canadian Lid
(26) Nov. 13, 1937

CHEC, FPORT CHHRCENLL
250 watts on 1,230 kes. Owned and

11d

oaperated by the Canadian Broadeasting

Corporation

CERY, PORTAGE 1.A PRAIRI}
1,000 warts an 921 kes .
(1) Porrage-Delta Broadeasting
Co. ltd,
(2 & 3) Kichard . Hughes
(4 & 3) Jack Ii. Follen
(6 & 7) Robert Clare
(9 Curly Irwin
(11 & 12) Jim Martin
(13) Noward Rarker
(14) Nancy lane
(13) Fric Sparke
(It} Beulah Fallien
(17) Mrs. Wimnifren Kennedy
(20) Ricky thighes
(21 & 22) lornie Ponts & Co
(23 & 24) Stavin-Bvles 1ad
{26) Ociher 18, 1936

32

(10) Christian Leroy

(11) Valmore Gervais

(12} Maurice Léveque

(15) Roland Couture

(16) Cecile Frederte

(17) Madeleine Painchaud
(18) Mrs. Aimee Simons
(19) Georges Laurent

(20) Roland Brodeur

(21 & 22) Hardy Radio & TV Ltd.
(23) Broadcast Reps.

(24) Radio-TV Reps. Ltd.
(25) Devney Organization Inc.
(26) May 27, 1946

“CHTM, THOMPSON
1,000 watts on 610 ks,
(1) Mystery Lake Broad-
casting Lid,
(2) A.M. Cham
(3) James G. Cane
(9) John Baswick
(14 & 17) Bonnie Swain
(16 & 18) Karen Piper
(21 10 24) Radio-TV Reps Ltd.
(25) weed & Co.
(26) March 28, 1964

CBW, WINNIPEG

50,000 watts on 990 kcs. Owned
and operated by the Canadian
3roadcasting Corporation.

CJOB, WINNIPEG
10,000 watts on 680 kcs.
(1) Radio OB Ltd.
{2) Frank Griffiths
General Manager
Rory MacLennan
National Sales Manager
Ted Axford
Local Sales Manager
S. French
T. Axford (Nat'l)
S. French (Local)
Ctiff Gardner
George McCloy
Red Alix
Duncan Anderson
John McManus
Michael Williams
Ronald Krochuk
Steve Smith
(17} Lvnn Gibson
{20) Reg Durie
{21 & 22) Standard Broadcast
Sales Ltd.
{24) Radio -TV Reps Lid.
(25) Young Canadian Ltd.
(26) March 11, 1946

(5)

(7)
(8)
(9)
(10)
(11)
(12)
(15)
(16)

CJQM, WINNIPEG
5,000 warts on 1,470 kes .
(1) QM Winnipeg Lid.
(1) Roy Priddlé
{4) Rill Konvk
(5) John I rederickson
(6) Mike Tadman
(10) George Hellman
(15) Bill Konyk
(16) Marg Gillies
(17 & 1¥) John Frederickson
{20) John Pauls
{21 10 24) Quality Broadcast
Sales

(26) Nov. 1, 1963

CKRC. WINNIPEG
10,000 wartts on 630 kes .
(1) Transcanada Com
munications l.1d.
{2) Michae! Sifton
(3) hm Grisenthwaite
(5) George llarper
{6) Rohert K., MacBDonald
{7) Ken Bahb
(Y) Don Slade
(10) Doc Steen
11) l.ce Sage
(12) Don Daly
‘14) Qlga Chorney
(13) 1.en Gzebh
(16) Vera Gillespie
§17) Tom Ashmaore
(18) DNoc Steen
(19) Harry Taylor
(20) Bert Hooper
(21°to 25) AN -Canada
(26) 192K

KY, WINNIPEG
50,000 watrs on 580 kes .
(1) Moffar Briadeasting 1w
(2) Ramlall Molfat
(3} Sid Bovhing
(3) Don McDermid
(h) Garyv Podd
(7) o Darin
(V) Javk wells
(10) Dary! Burtingham
1)y RiN Trebikoe
(12) Jack Wells
(15)' Bl Grogan
{16) CGuarge Keith
(17) Dick Tumbul)

CKBB,

BARRIE

10,000 watts daytime (2,500 watts
nightime) on 950 kcs

(1)
(2)

Barrie Broadcasting Co. Ltd!
Ralph T. Snelgrove

(3 & 5) Robert C. Hunter

N

9)
(10)
(1n
(12)
(15)
(10)
(17
(20)

Dean Shavalier
Ken Cassavoy
Pete Emmerson
Wayne Bjorgan
Bill Bennett
Frank Tooke
Sue Gauthier
Marg Hennebry
Harold Atkinson

(21 & 22) Paul Mulvihill & Co

(23)
(25)
(26)

2JBQ,

1,000 watts on 800 kcs.

(1
(2)
3)

A.]. Messner & Co.
Young Canadian Ltd.
August 31, 1949

BELLEVILLE
CBC
Quinte Broadcasting Co. Ltd
Dr. G. A. Morton
Frank C. Murray
Ted Snider -

Trenton Manager

(4 & 5) ]J.H. MacDonald

(6)
(7)

Lee Jourard
Lee Jourard

(8 & 9) Tom Kookings

(10)
(11
(12)
(13)
(14)
(16)
(17)
(18)
(20)

Frank C. Murray
Wayne Rogers

Jack Devine

Phil Flagier

Lee Jourard

Mrs. Marcia Wildgen
Mrs. Margo Hall
Mrs. Carol Palmer
John Buchanan

(21 to 24) Stovin-Byles l.td.

(25) Young Canadian Ltd.

(26) August 12, 1946
CJNR, BLIND RIVER

1,000 watts on 730 kes. CBC

(1) Nash Radlio & TV Broadcasting

Co. Lud.

(2 & 3) Gene Marcon
{4 & 5) Fred lves
{6 & 7) Paul Leonard

(8)
(10)

Rayno Kask
Pete Young

{9. 11 & 12) Paul Leonard

(13)
(15)
(16)
17y
(18)
(20)
21y
(25)
(26)

-CHIC
1 ()

Rayno Kask

Fred Ives

Mrs. E. Fullerton
Evelyn Fullerton

Pet:: v oung

Ray Rylatt

Cum Logan & Associates
We:' & Company

Jdaren 1, 1958

1LANMITTON
0 watt< sliytime, (SO0 watts

mgeirme) m 790 &

)
(2
(0,
(10)
an
[

{ v

ChiIC Radio id
& 3) loeslic A Silen
7,8 & 9) N. Buoows
Earl Zimmce. man
‘1. ]. Allen Jr.
Audrey Splevin
]. McDormort

i /) Audrev Splevin

(2u)
(21

Paul Firminger
& 22) Mardy Radio & TV Lud.

(24) Scharf Broadcast Sales Ltd.
(25) Donald Cooke Inc.
(26) Dec. 23, 1953

CKPC,
10,00
(n
2)
&)
(5)
(7)
(9)
(1)
(1
12
(13)
(14
(16)
(17)
(20)
(21
(26)

CFJR,
1,000

BRANTFO)»

10 watts on 1,380 kcs .
Telephone City Broadeast Lid
Mrs. Florence Buchanan
Richa rd Buchanan
Russ Waters
Arnold Anderson
Ken Vlodge
Arnold Anderson
Cordon Cook
Amold Anderson
lames Featherston
Mrs. Kit McDemmott
Glen walker
Mike Warien
fame s Featherston

& 22) Lorrie Pants & Co.
1923

BROCKVIILYLI
Ywatrs daytime (250 watts

rightime)'on 1,450 kes. (BC

N

l-astern Ontario Broadcasting
Co. Limited

(2 & 3 John A. Radford
(5) Marce Chatlebois
{6 & 7¥ lim Chapman

(8-& 9)

(1)
{1
(12)
(13)
(15)
(16)
€17)
(18)

folin larsen
[im Chapman
lack Radford
Fenn Statham
Lloyd Ker
Jim Chapman
Norine Kelly

“Ton Statham
JIm Chapman

CHUC

, COBOURG

1,000 watts on 1,450 kcs.
(1) Radio CHUC Limited

2
(4

9
(14)
(15)
an
(18)
(20)

(21

(26) Aug. 28

& 3) D.B. williamson
& 5) Don Fox
Doug Whelan
Mrs. Louise Guy
Don Fox
Ken Vinen
Mrs . Loulse Guy
Gordon Skinner
& 22) Radio & TV Sales Inc
1957

CFML, CORNWALL
1,000 watts on I, 110 kcs .

(1

(2 & 3) Madeleine Laframbroise;

(5)
(6)
(7
(9)
(11)
(12)
(13)
15)
(16

Madame Madeleine
Laframboise

Guy Vachon
Albert Morel

& 8) Guy Rochette
Albert Morel
P. Maisonneuve
Serge Nadeau
Richard Noel
F . Derouin

& 17) Richard LaBrie

(18) Lucille Pilon

(19)

Serge Nadeau

(20) M. Millet

(21

& 22) Lorrie Potts & Co.

(26) November 11, 1959

CJss,

CORNWALL

1,000 watts on 1,220 kcs.

(1
(2)
(3)
(6)

Tri-Co Broadcasting Ltd.
Elzear Emard, M.D

G. F. Crady

Joe Cannon

(7 & 8) John Edgar

(9)
an

J. P. Cannon
Herman Nyland

(12 & 13) George teath

(15)
(16)
(17)
(18)
(20)

G. F. Grady

Mrs. Alma Valley
Mrs. Betty Kennedy
lan Sutton

iReg McCausland

(21 to 24) All-Canada

(25)
(26)

-CFOB,
1.00!
(1

Weed & Company
June 1, 1959

FORT FRANCES
0 watts on 800 kcs. CBC
Border Broadcasting Limitec

(2 & 7) (Don) Fawcett

(8)

9
(10)
(11)
(12)
(13)
(14
(15)
(16)
(17)
{(18)
(19)
(20)

Gordon McBride
Don Halling

Keith Vettergreen
Dennis Soar

Don Halling

Dan Rose
Dolores Fraser
Keith Vettergreen
Dolores Fraser
Mrs. Vi Plumridge
Don Ryan

Brian Petsnick
Oscar Petsnick

(21 & 22) Natlonal Time Sales

(23

A.]. Messner & Co.

CILX, FORT WILLIAM
10,000 watts daytime (5,000 watts
nightime) on 800 kcs .

(n

(28
(5)
(h)
(10)
o
(12)
(13)
(14)
(16)
(17)
(18)
(20)
(21 &
(23)
(24)
(25)
(26)

CFTJ,

l.akehead Broadcasting
Company Limited

3) R. P. MacGowan

W. . Clemens

Ray Nee

Mrs. Joan Howrigan

Peter James

Ken Nicolson

Ray Dee

Sylvia Coslett

N. Cadien

Sylvia Coslett

Lynne Pilot

Kurt Mayer

22) Loryie Potts & Company
A.]. Messnee & Company.
Scharf Broadcast Sales Lid.
Devney Organization Inc.
1959

GAILT

250 watts on 1, 110 kes.

(1)

The Galt Broadcasting
Co. Ld.

(2 & 3) John V. Evans

(5)

A.C. Bond

(7 & L1). ]nhp Etherton
(14) -Benry Burke

(16)
(20)
21
(22)
(23)
(26)

‘Mary Lillic

latrtck Ston¢

lardy Radio &'V
YMardy Rado & 'EV Lid
A. ). Messner & Ca,
Scptember 17, 1954

CJOY, GUELPH

10,000 watts daytime (5,000 watts
nightime) on 1,460 kcs.

(1) CJOY Limited

{(2) W.O. Slatter

General Manager
F. T. Metcalf

Station Manager
1. A. Jackson

(6 &7) ].D. LeBlanc
(9 Gordon Fleld

(11 & 12) Norman Jary
(16) Karen Wark

(17) Mrs. M. Kane
(20) Robert Nagyobb
(210 25) All-Canada
(26) June 14, 1948

CHIQ,

HAMILTON

5,000 watts on 1,280 kcs.

(1
2)

CHIQ Limited

Irving Zucker

Vice President
Jack Schoone

{3 & 5) Gordon Marratto

(6)
(7)

Larry Costello
Bill Fitzsimmons

(8 & 9) Doug James

(1
(12)
(15)
(16)
(17)
(18)
(19)
(20)
21
(22)
(23)
(25)
(26)

CHML

JackBarr

Joe Crysdale

Jay woods

Elinor Barber

Mats Sutherland

Nick Moore

David Locke

l.es Rooke

George E. Spracklin Assoc.
Radio & TV Sales Inc.
A.]. Messner & Co.
Devney Organization
November 14, 1960

, HAMILTON

5,000 watts on 900 kcs .

(1)
(2)

(5)

(6)

(9)
(10)
(1n
(12)
(15)
(16)
7
(18)
(19)
(20)

Maple Leaf Broadcasting Co.
Kenneth D. Soble
Vice-President and Manager

T.E. Darling
Station Manager -
Wm. E. Hall
Bill Reid
Bill Hall
Paul Hanover
Ed Preston

Don Johnston
Norm Marshull
Mike Thompson
Mrs. June Archer
Agnes Anderson
Ed Preston

Ross Wilson

Ed Victor

(21 & 22) Stephens &

(24)
(25)
(26)

CKOC,

Towndrow Led.
Scharf Broadcast Sales
Young Canadian Ltd.
May 9, 1927

HAMILTON

5,000 watts on 1, 150 kcs.

(n

(2)
3)
(4)
(5)
(6)
9)
(1
(12)
(15)
(16)
(17)

Wentworth Radio Broad
casting Co. Ltd.

Clifford Sifton

Don R. Dawson

John M. Hill

Wm . E. Ballantyne

John M. Hill

Gary Calvert

Larry Gavin

Gary Summers

Lyn Cooper

Mrs. Dorothy llowe

Mrs. Margaret MacLaren

(18 & 19} Arthur N. Todd

(20)

Leslie Horton

(2110 25) All-Canada

(26)

CKAR,

May 1, 1922

HUNTSVILLE

1,000 watts on 630 kcs. CBC

(1)

(2)
3)
[6}]

Muskoka -Parry Sound
Broadcasting Lid.

G. Norris MacKenzie
Garth Thomas

Robert Carpenter

(6 & 7) Garth Thomas

(8)
(9)
(n
(12)
(13)
(14)
(15)
(16)
(17)
(20)

Douglas Lennex
Raymond Charles
George Young
Garth Thomas
Douglas Tipper
Mrs. Melva Halden
Robert Carpenter
Gail Markle

Mrs. Melva Halden
Albert Vandersteeg

(21 & 22) Radio - TV Reps.

(23)
(e)]
(25)
(26)

CKAR-

A.]. Messner
Radio - TV Reps.
Weed & Co.
June 14, 1958

1, PARRY SOUND

250 watts on 1,340 kcs. Satellite of

CKAR,

SIRL,

Huntaville, Same Staff,

KENORA

1,000 warts o1. 1,220 kes. CBC

)]

Lake of the Woods
Broadcasting Lid.

(2 & 3) Stuart King

(4)
(6)
()

P. Lawrence
Peter Lawrence
Denis Belleville

(Y & 1) Cordon Cairns

(12}
(14)
(15)
(16)
(17)
(18)
(20)

[enis Belleville
Joan Reynard
Peter Lawrence
Joan Reyns '
Valorie Kotz
CGail Bowmarn
Dick Queen

(21 & 22y Cam Logan & Assoc

(25)
(26)

Ponald Cooke Inc,
f'eh, 18, 1939

I |

CKDR, DRYDEN

1,000 watts on 900 kcs. Satellite
transmitter of CJRL, Kenora

(26) August 1963

CKLC, KINGSTON
5,000 watts on 1,380 kes. |
(1) St. Lawrence Broadcasting
Co. Lud.
(2) Bob Grant
{3) Terry French
(5) John French
(6) John BermlIngham
(9) Jerry Retzer
(10) Noreen Hickey
(11 & 12) Bill Hamilton
(13 & 14) Dave Bracken
(15) Terry French
(16) Mrs, Betty Kerr
(17) Mrs. Lesly Tyme
(18) Nereen Hickey
(19) Dave Bracken
(20) Bill Grant
(21 & 22) Hardy Radio & TV Ltd

(25) Weed & Co.
(26) November 23, 1953

CKWS, KINGSTON
5,000 watts on 960 kcs. CBC
(1) Frontenac Broadcasting Co

Lid.

(2) Sen. Rupert Davies
{3) Roy Hofstetter

(5) Leo Clark

(6 & 7) Carl Cogan

(8) Bryan Olney

(%) Ken Horton

(10) Carl Cogan

(11)
(12)
(13)
(14)
(15)
(16)
(17

Floyd Patterson

Max Jackson

Ken Horton

Mrs. Eva Howard
Chris Davies

Mra. Frances Harvey
Mrs. Eva Howard

(18) Barry Thompson

(19)
(20)

David Travers
Gord Backus

(21 to 24) Stovin-Byles Ltd.
(25) All-Canada
(26) Aug. 31, 1942

CJKL,

KIRKLAND LAKE

5.000 warts on 560 kcs. CBC
{1) Kirkland Lake Broadcasting

Ld.

(2) Mrs. Irma Brydson
(3) william King

(4
6

& 5) Clyde Brydle
& 7) Ron Smith

(9) Grant Wyman
(11) Gerry Cochrane
(12) Boyd Clowater

(14)
(16)
(17)
(20)

(21

Mrs. A. Thompson
Mrs. Jane Miligan
Fleurette Watson
C.L. Spence

to 24) Stovin-Byles Ltd.

{25) All-Canada
(26) March 30, 1934

CKCR,

KITCHENER

10,000 watts daytime (5,000 watts
nightime) on 1,490 kcs  CBC

(1

()
3)

(4)

7)

9)
(11)
(16)
(20)
(21)
(22)
(23)
(24)
(25)
(26)

‘CKKW

Kltchener -Waterloo
Broadcasting Co. Ltd.

J. Irving Zucker

J. Schoone

Sales Mgr. - Wm. Radiff
B. Radiff

|. Byers

Stan Chadwick

Don Cameron

Jeannette Lavery

1. Hartman

G . Spracklin Assoc.
Radiotim