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JOARD DEFERS
{INGO VERDICT

voronto. — The fate of radio
go, a game which is being
adcast in over 11 Ontario com-
minities, was still unsettled when
aneeting of the board of gover-

s of the CBC, held here two

ks ago, adjourned to give it
fgther consideration.

ouring the hearings. held to
l-rmine the legality and desir-
altity of these programs over the
¥ church representatives, thea-
¢ and radio operators, and social
| welfare groups filed into a
Aval York Hotel private dining
tm to add their views to those
wady facing the CBC board.
'he Motion Picture Theatres
4ociation went on record as
Goring the banning of these
;Bws on the ground that they
'r opposition to the theatres,
vhout having to pay the taxes
wmally levied against “legit-
rtr:e businesses.” The radio sta-
il operators, on the other hand,
s#hted out that on these grounds
er programs such as hockey
nes, theatrical presentations
television broadcasts would

subject to removal from the
anes also.

ocial organizations, such as
“CA, YWCA, Lions and Ki-
iis, defended the programs be-
se of what they termed the
fie’s “entertainment value” and
mause they raise “large sums for
frity,”’ running into thousands
»lldollars. But the United, Bap-
/" Anglican and Evangelical
‘rches, and The Salvation
sny, banded together to de-
n}nce the whole idea as a “kin-
l§zarten of gambling” and pro-
d¢ed against the broadcasting of
It game,

luring the hearing, it was
ted that there are about 10
‘Mres of bingo broadcast during
It week, operated by club groups,
Vi1 the co-operation of radio sta-
ﬁs Cards are usually sold for
’.Efents each or five for $1, with
ikt of the distribution being
1ddled by local stores on a com-
sion of about four per cent.
dthe Whitby-Bowmanville area
1310, it was reported that card
ds amounted to $6,000 weekly

LONDON BEATS YORKTON IN EGGFEST

-
4

Challenges and counter - chal-
lenges have been rife during Can-
ada's unofficial egg-eating con-
tests and for a short time it
appeared that the crown would
go to Derek Everard, announcer
on the CJGX, Yorkton, staff.

Everard, after hearing reports
of the egg-eating exploits of
would-be champions from points
as far away as Vancouver and
Sudbury, decided to try his hand,
and tummy, at gobbling hen fruit
during a half-hour remote broad-

cast from the Corner House res-
taurant in Yorkton. He proceeded
to break 38 Grade “A” large eggs
into milk shake cans, stirred them
slightly with some sugar and at
the end of 25 minutes nothing
remained but the empty shells.
After the feat and between
burps he was heard to say that
he ‘“felt quite full” and wouldn't
recommend a stunt like this.
Everard’s fame was short-lived.
however, for out of London, Ont.,
came word that CFPL had dis-

covered a local poultryman, Fred
Wilson, who was clocked at 29
minutes while swallowing 40 eggs
before a cheering audience of
more than 800 women. The stunt
was performed during CFPL's
afternoon quiz, “The Elba Show.”

In the above picture, Derek
Everard is shown after his per-
formance before a tray of egg-

shells. with the Coffee Club
emcee Norman Runtz on the
right. In the inset is Fred Wil-

son, London champion.

LAURIE LLEWELYN SMITH

Yarmouth, N.S.—Laurie Smith,
owner-manager of station CJLS,
died here suddenly on Friday,
February 17, of a heart attack.
He was 50 years of age and is
survived by his widow, four daugh-
ters and two sons.

YES VICTORIAVILLE. NAYS N.VAN.

oronto.—A licence to estab-
1§ a station in Victoriaville,

'bec, was recommended for ap-
ival by the board of governors
fhe CBC in a meeting held here
dlier this month, it has been an-
idnced. The licence was applied
d| by Pierre Brisson, and calls
ala 1000 watt station on 1380

€ board also ruled in favor of
Mincrease in power for CJSH-

FM, Hamilton, from its present
745 Watts e.r.p. to 9200 watts on
the same frequency.

In denying a licence to Gibson
Brothers Limited of North Van-
couver, who made application dur-
ing this meeting, the board point-
ed out that the area is now served
by five Canadian stations and can-
not support an additional one
without adversely affecting the
standard of programming.

bapieal oo oic s rachiobiot o

DR. FRIGON IS ILL

o o =

Dr. Augustin Frigon, CBC gen-
eral manager, has been ill with a
circulatory ailment since before
Christmas, at which time it is
understood that an operation was
performed successfully on
leg.

one

OBC is making no official state-
ment, but assistant general man-
ager Don Manson is performing
the doctor’s duties during his
absence.

Dr. Frigon is at his home in
Montreal. It is hoped that he
will be able to return to work in
a few weeks.
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\DCASTERS, FROM COAST TO COAST - PROVE - M-G-M SHOWS BUILD SALES AND AUDIENCE

“Have you asked about these shows for your market?”

MARKETS SERVED BY M-G-M SHOWS EIGHT HIGH-RATING SHOWS AVAILABLE
{(at press time) FOR LOCAL SPONSORSHIP
Victoria ', HOUR
Vancouver

1. Judge Hardy's Family—Mickey Rooney, Lewis Stone,

Calgary Fay Holden
Edm.onfon 2. Adventures of Dr. Kildare—Lew Ayres, Lionel Borrymore
’x-gln.o 3. Maisie—Ann Sothern

"nnpPeg 4. Crime Does Not Pay—Documentory Acodemy Award
Toronto Winner
Hamilton

1
Oshawa Ya HOUR
Ottawa 5. At Home With Lionel Barrymore—3 per week
Belleville 6. Paula Stone, Hollywood, U.S.A.—5 per week
St. Catharines 7. George Murphy, Good News—3 per week
poneton AND 1 FULL HOUR
St. Joha 8. M-G-M THEATRE OF THE AIR—starring the biggest names
in Hollywood
HAVE YOU ASKED ABOUT THESE SHOWS FOR YOUR MARKET
v CHECK THE RATINGS v CHECK THE RATE—THEN—

v v DOUBLE CHECK WITH YOUR ALL-CANADA PROGRAM MAN!

ﬂ -
LI-GANADA RADIO FACILITIES

VANCOUVER e CALGARY e WINNIPEG o TORONTO ¢ MONTREAL

REPRESENTING M-G-M RADIO ATTRACTIONS IN CANADA
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PROGRAMS

CAPAC Ups Fees

ttawa.—Fees charged the CBC
| private radio stations by the
posers, Authors and Publish-
A Association of Canada are to
raised, according to a decision
the Copyright Appeal Board
dpounced here last week.
he CBC, which approached the
Apeal Board for a reduction in
. will pay CAPAC $147,747
wller the new ruling this year,
wile the private stations as a
gjup will hand over "$144,971.
n the past, the fees charged
‘e been fixed at the rate of 14
dlts per licensed receiving set
ifiCanada, with each of the radio
;ﬂ-ups paying equal amounts. Last
Jir the CBC and private stations
drh paid $136,082.
"he Appeal Board left the basic
‘e of 14 cents the same, but
sted 33,000 sets in Newfound-
id, plus the natural increase in
snsed sets throughout Canada,
ttthe total on which the fee is
lied, which accounts for the
'r-all increase. The CBC had
.ed that its share of the fees
¥ reduced to 4 cents per set.
"he increase in CBC charges
d@'r those paid by privately-owned
itions as a group, results from
special assessment basis for
vfoundland, where CBC oper-
s three of the four broadcast-
stations. The Appeal Board
essed the CBC four-fifths of
copyright fees for licensed
iio sets in that province and
-fifth was levied against the
‘ates.

DISC JOCK CONTEST

ancouver. — A contest on
JR sponsored by State Ex-
ss Cigarettes is designed to
1 some of the disc jockey tal-

that is supposed to be run-
g wild in the city.

All Aboard the State Express,”
#juarter hour show, will run on
ekdays at 6.15, with emcee
nty McFarlane calling on as-

montreal

c) B
covers QUEBEC'S
ENGLISH MARKET

. i . providing the perfect

tombination -of coverage

and listenership.
800

we

¢

«.Q\\_S
AFEILLATED
WITH Cg$

| HOW THEY STAND

The following appeared in the current
Elliott-Haynes Reports as the top national
program, based on fifteen key markets.
The first figure following the name is the
E-H rating: the second is the change from
the previous month.

DAYTIME

English
Big Sister 16.6 +1.4
Happy Gang 16.0 + .3
Road of Life 15.5 + .8
Pepper Young 15.4 + .6
Right to Happiness 15.2 + .8
Ma Perkins 15.1 — .5
Life Can Be beautiful 13.7 + .2
Laura Limited 13.57 414

Rita Martin's Musical

Kitchen 12.6 + .7
Aunt Lucy 1.9 +1.7

French
Rue Principale 28.2 + .9
Jeunesse Doree 27.9 .
Joyeux Troubadours 23.4 +-.3
Tonte Lucie 23.2 +1.6

A L'Enseignre des Fins
Gourmets 22.8 + .3
Momon Jeanne 22.3 +1.1
Grande Soeur 22.0 +1.8
Francine Louvain 21.2 <+ .7
Metairie Rancourt 21.2 + .3
Quart d'Heure de Detente 21.0 + .7
EVENING

English
Charlie McCorthy 35.0 +1.7
Lux Radio Theatre 34.6 “+1.3
Fibber McGee & Molly 33.4 + 4
Amos ‘n’ Andy 32.8 +24
Our Miss Brooks 27.8 + .5
Bob Hope 271 — .5
Twenty Questions 23.0 +2.5
My Friend Irma 22.7 + .8
Aldrich Family 211 +1.0
Mystery Theatre 20.6 + .8
N.H.L. Hockey 20.2 + .2
Boston Blackie 19.9 +1.8
Guy Lombardo 19.7 + .9
Suspense 19.6 — 3
Roy Rogers . 19.5 +1.1

French
Un Homme et Son Peche 39.7 +3.3
Rodio Carabin 3211 — .9
Raolliement du Rire 29.9 +2.3
Metropole 298 +1.3
Taletnts de Chez Nous 26.6 -4.6
Ceux qu'qn aime 24.5 — .8
Theatre Ford . . 23.0 +2.4
Peintres de la Chanson 22.8 +2.7
Jouez Double 22.6 “+1.2
En Chantont dans le vivoir 22.1 +1.8
Mine d'Or 22.0 + .5
Juliette Beliveau 1.4 -7
Varieties 57 1.4 — 4
Theatre Lyrique 19.3 +3.2
.4

N.H.L. Hockey 194

piring jocks to help him call the
tunes.

The winner will be picked after
eliminations by listeners’ votes,
and he'll get a four-week engage-
ment on the program and a pro-
fessional course in the business.

& o ="
WESTINGHOUSE PRESENTS
Hamilton.—The new Dominion

Network feature ‘“Canadian West-
inghouse Presents” held its pre-
miere here last Sunday, originat-
ing out of local CHML, with John
“Mr. Canada” Fisher and the Don
Wright Chorus starring over a 32-
station national hookup.

The internationally - known 14-
voice Don Wright Chorus, heard
for the past years over the Trans-
Canada network and fed to the
United States by CBS, rendered
the old favorite songs brought up
to date through the arrangements
of the chorus’ conductor.

Fisher brings to the new show
stories of the Canadian scene and
new twists to events and person-
alities of past years. He was on
hand at CHML. for the first broad-
cast, dropping in from Edmonton
where he was on a speaking tour.
In the following weeks, special
arrangements will be made to
bring roving - reporter Fisher's
voice to the program.

CAMPBELLTON N.B
a EEEREENRENES

, February 22, 195C

Dear Mr. Time-Buyer: '

‘ Indications are that the
sumaner of 1950 will see a very
extensive building boom in |

Campbellton with resulting in-
l crease in payrolls and general

prosperity.

This is a direct invitat-

ion to national advertisers
to share in our prosperity
through an advertising cam-
paign over CKNB.

Yours very truly,

| =~
| CSC/LG Station Manager

AN AlLL —~CANADA S T A T 1 ON

CAB CONVENTION ISSUE

Closing date for advertising
in our annual CAB Data
issue is Muarch 1. Early
reservations are requested.

Lionel’s made friends with every
boy in and around Moncton, since
he started inviting two of them
to watch the hockey game with
him from the broadcast booth each
week.

If you don't believe this has
started something, ask CKCW's
mailman,

W

MONCTON NEW BRUNSWICK
The -Hub of the Maribtimes

REPS:. STOVIN IN CANADA; McGiLLVRA

IN U.S.A.
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Behmd the Gcene
inRadio

as transcribed by H.N. Stovin

N, e

Up betimes this morning, to get these thoughts on Tele-
vision down on paper, for on all sides I do hear the
question ‘““When do we get T.V. in Canada?”’ and do
think this is less important than ‘“What will we do with
T.V. when it comes?”’ @ @ @ Do find in the coffee
clubs, and other places where men gather, the thought
that T.V. may hurt other media when it comes. Do well
emember the same type of thinking when Radio first
became a commercial medium, and note with some
teasure the remarks of the President of B.B.D. & O, a
»w weeks ago, that radio had progressed from $50,000
ver $81,000,000 in the past 30 years, but that in the
ne period newspapers had doubled their advertising
wne—this being, of course, in the United States, but
nd in Canada the same @ © @ Do also hear
ny comments that Television is expensive, and am at
a loss to define what is ““expensive’’! Do regard cost
[ advertising in the light of results, and know well that
s 1dio station which has a proven record of sales
results is not always the cheapest in rates. While T.V.
osts should be kept as low as is consistent with quality,
do know that advertisers will pay a higher price any time
f they can gain greater sales at lower cost @ ® ® Have
oven this well in sales for several of our stations. Rat-
ings provide one yardstick and price provides ancther,
but shrewd advertisers have amply proved that sales
results per dollar spent are a far more practical way in
which to judge the merits of any station @ @ @ Or,
to phrase the present trend in another way, competition
between brands is now so savage and swift that yester-
day’s darling-product can overnight become tomorrow’s
dog, and therefore cost is only relative to results @ @ @
For those who may be interested in reading more on this,
will gladly provide copies of an editorial in ‘“ Advertising
Age,”” entitled ““A Warning to all Merchandisers’’—
which T do recommend highly.

Tf\ Horack N.STOVIN

& COMPANY
TORONTO WINNIPEG

Reperesentative for
these live Radio Stations

CHAB Moose Jaw
CIGX Yorkton
CJNB North Battieford

VANCOUVER
MONTREAL

CHOV Pembroke

Saint John
CHS) CFOS Owen Sound

CKCW Moncion

CFOR Orillio
?JEB: i?::::sdl:i'on CJBC Toronto CFI’!:z :’Ir'm:e R:::er'
CKVL Verdun CJRL  Kenora ijafﬁ a:::::a
CKSF Corawall CKY Winnipeg T s
i CKLW Windsor
e Smale CéAR Flin Flon VOCM Newfoundland

clBQ Belleville

NEW YORK'S
RADIO ROW

Richard Young

New York, N.Y.—The Broad-
cast Measurement Bureau has a
successor.

There's nothing definite as yet
but it's a good bet that some-
thing will be set up along the
lines of a plan approved at last
week’s meeting of the directors
of the National Association of
Broadcasters. The recommenda-
tion was made to the board of the
BMB which is scheduled to dis-
cuss the plan at a meeting in
March.

In short, here’s the plan. As
you all know, the BMB is sched-
uled to fold up at the end of
June. Well, the new plan would
set up a new stock corporation
with $1,000,000 authorized capi-
tal. Incorporators will include
advertisers, agencies and broad-
casters. You'll recall that the
BMB is a tripartite organization
made up of these same groups.

Whether the new corporation
will take over the activities, as-
sets and liabilities of the BMB
depends on a number of factors,
including the acceptance of the
Bureau's recently released Study
No. 2, extent of the financing of
the new outfit and whatever ac-
tion the BMB board takes at its
next meeting.

But as we predicted many col-
umns ago, a new organization will
be set up to take over the Bureau.
Advertisers and agencies ‘have
urged continuation of this type
of audience measurement. Few

broadcasters are inclined to ignore

the wishes of their pocketbooks.

[ ] B B

Among other important actions
of the NAB board: a general man-
ager will be appointed to assist
prexy Justin Miller at a maxi-
mum salary of $25,000, and a
budget of $200,000 was approved
for the Broadcast Advertising
Bureau.

The Bureau had originally ask-
ed for a $250,000 budget but is
probably just as happy to get
what it did considering the way
most media associations are being
forced to economize at every step.
We'd say the BAB deserves all
it can get judging by the reaction
of many of our broadcaster
friends. Organized only a few
months ago, the Bureau has been
doing a top selling job for broad-
casting and should improve even
more as 'time goes by.

There seems to be an increas-
ing emphasis along Radio Row
on short-term contracts. Back of
this move, of course, is the fight
for the ad dollar which waxes
hotter by the minute.

So far this new system hasn’t
brought much success 'but after
all, it does take time for the news
to get around — especially to an
advertiser. It got a pretty fair
test earlier this year when Ford
went out and startled everyone
by buying a number of sustaining

—

shows on both radio and tel
vision for two and three-wee
periods in a special campaign fi
its 1950 models. At last repor
the client, agency and network
were all happy about the idea.

As things stand now, there ar{
few broadcasters that wouldn’
be more than happy to accep
contracts calling for periods les;

than the wusual 13 weeks (o)
more).
] ] ]
On the Cuff Notes . . . There’

talk that Lilli Palmer and Re
Harrison may star in a new dra
matic series -probably over NB(

.. Incidentally, NBC's New
York outlets, WNBC and WNBI]
(TV) have been split up into twi
groups (radio and teevee) a I
the network . . . If the new in
creases in postal rates whicl
rassed the House are approvec
by the Senate, we can expect i
reduction in the direct mail pro
motion sent out by stations an
networks. No doubt that they wil
try to offset the higher costs by
cutting down on the size ang
paper weights of ‘the mailingﬁ

. and that’s the news till nex
issue.
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'CBC Board Is Under The B.

The Board of Governors of the Cana-
bn Broadcasting Corporation appears
i be over the barrel on the question
('qpermitti‘ng the broadcas«tipg of Can-
4a’s third national sport, Bingo.

|At its Toronto meeting this month
i was subjected to sincere presenta-
tns from the various Protestant
{iurches who expressed the view that
te CBC was making itself an accessory
ii transforming Canadian homes into
imbling kindergartens by allowing
fese games to be broadcast. The sweet
/me of charity is defiled, stated one
tvine, when it is contaminated by such
¢mes of chance.

No less ardent were the pleas of a
mber of representatives of service
.bs, who pointed out that their com-
1nity work was only made possible

the funds raised by these radio
I'mgo games.

Plum in the middle of these two fac-
ns, both with the interests of the
ople at heart, came the motion pic-
{re industry, represented by learned
unsel, in the person of Mr. Joseph
nger, K.C., whose prime objection to
e airing of Bingo games was the fact
lat Bingo nights kept people at home
istead of going to the movies, thereby
sing profit for the theatres.

The decision of the Board to defer
it ruling on this puzzling question
‘mding further consideration did not
rprise us. It owes its existence, does
te Board, to the theory that the air
Ihes are the property of the people of
(I:nada, and that what is permitted to
[ broadeast should be for their benefit.

The whole question is whether the
vious desire of the people to listen
ﬁand participate in radio Bingo, as
idenced by the alarm of the motion
u}tture industry at ‘the large numbers
#o stay home on these occasions, or
uja estimable desire of the clergy not
allow anything to encourage gamb-
15:, should influence the Board.

|

| | [ ] |
aDuring' the deliberations, chairman
i,lvidson Dunton stated not once, but
ny times, that the Board had no
ention of adjudicating on the legality
d this game. Obviously it could not

d this, because the playing of Bingo
ifnot restricted to radio, and whatever

BADIO R/BS
|

r

“He’s certainly swell audience now, but what
happens when we get TV ?”

extraordinary powers the Board may
exercise, its authority certainly does
not extend into the halls and other
places of gathering where Bingo is also
played.

Should it not then be quite apparent
to the Board, that however muc! it
deplores the growth of popularity of
this game, it has to sit back until the
Department of Justice makes some
definite pronouncement on its legality
for the whole country and in whatever
guise it is played? Or, if Ottawa pur-
sues its usual equivocal policy regard-
ing such contentious problems, of pass-
ing the buck to the provinces, should
it not rule that games of chance, or
games bordering on chance, shall be
admissible as radio programs only so
long as they are legal in the province
in which they are to be broadcast?

This was the manner in which the
Board side-stepped the beer advertising
bogey, so what is good for the beer is
surely good for the Bingo.

Long Results From Short Wave

When a Danish farmer walked into
the CBC’s International Services studios
in Montreal, and said: “You told us
about Canada. Now we’ve come here to
live,”” CBC officials were not surprised,
according to an article in The Standard
for February 18.

‘“‘Immigrants from dozens of coun-
tries often visit or write ‘The Voice of
Canada’,”” the article continues, ‘*‘ when

they first arrive in the Dominion, and
their opening statements don’t vary a
great deal.”’

This piece also tells how the Inter-
national’s staff was a little put out
when it got 25 cancellations from Hol-
land for its regular program schedules,
250,000 of which are mailed abroad.
Injured feelings soon healed though,
when it was found that ‘‘of the 25, two
listeners had died, one moved and left
no address, and the other 22 had emi-
grated to Canada.”’

Is not such work as this, undertaking
the much-neglected task of telling peo-
ple of other countries in their own lan-
guages about Canada and our way of
life a more appropriate undertaking for
a government broadcasting service
than using government air lanes for
the promotion of the sale of tooth pastes
and nostrums?

n [ ] [ |

The CBC Camel

When the; Canadian Broadcasting Corpor-
ation plan Was first introduced, its sponsors
spoke of a nation-wide radio system to sup-
plement, not supplant, private stations.

It was realized, and generally agreed, that
there were some fields in which privately-
owned and operated stations could not afford
to serve,

But the CBC is, like the proverbial camel
taking over the whole tent.

Erection of a new station in the Windsor
area, for example, is most difficult to justify.
Between the existing Canadian and U.S. sta-
tions in the district, each of the major U.S.
networks is represented. Profitable operation
of this new CBC outlet is therefore highly
problematical. Sole justification for it on
service grounds, so far offered by CBC offi-
cials, is the fact that no station in the Wind-
sor community carries the national farm
broadcasts and there had been, as a result,
a number of letters of complaint.

Heavens to betsy!

Those Windsor farm
broadcasts come high!

Before the CBC starts using our money for
ventures like this, they might consider, if
they must, buying a bit of time on already
established stations for their programs. It is
a little less expensive.

And while we're on that subject, what jus-
tification is there for the use of public funds
to supply countless hours of alleged “public
service’’ programs, virtually without cost, to
private radio stations? It is the equivalent of
an offer by the federal government to pay
a portion of the cost of preparing news and
feature material for this or any other news-
paper.

It is about time the people of Canada re-
viewed the policies of their own radio set-up.

—Midland Free Press.
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Zaiks
ON QUEBEC MARKET Nv 2

‘Good morning—here is Jos.
Hardy again' I have had a
number of nice comments
about our new blotter, and
especially about the map on
it. Some buyers have said
they never realized before how
large this Quebec Market
No. 2 is, or how thoroughly
our seven French - speaking
Radio Stations covered it.
That is just what the map is
intended to tell you! If your
merchandising plans need the
sales and the money this large,
prosperous, busy market can
offer you; then you also need
some or all of these stations.
Why? Because radio not only
offers you more for your dol-
ar in Quebec Market No. 2
than any other medium, but
1lso in some parts of it radio

the only medium that can
ring you results! Ask Jos.

or any information on
. BEC MARKET No. 2

or
S-QUEBEC” Radio Group
hone, Wire or Write to:

A. HARDY & CO. LTD.

Quebec — Toronto
Representing

HRC  Quebec 5,000 w.
HNC New Carlisle 5,000 w.
LN Trois Rivieres 1,000 w,
p Sherbrooke 1000w,

French)
K76 Sh %r'!);l(l)s(:ke 250 w.

. jonquiere-
CKPS Kenogami 2
CKBL  Matane 1,000w.
CAREER T R TR

1 Over The Desk

I've had a ietter, following sun-
dry articles on my recent English
trip, which suggests that all the
verbiage I've turned out on the
subject of “Socialism in the Old
Sod” has still not given a succinct
report of what my jaundiced eye
saw.

So here it is.

I found a country-—my country
from which I emigrated to Can-
ada a little over 27 years ago
groaning under the thongs of
Statism.

I saw people working for State-
owned railroads, mines and docks
three enterprises which have been
nationalized and whose employees
are now faced with no alternative
jobs should they be dissatisfied,
because socialization has elimin-
ated competition.

I saw all kinds of businesses
allegedly privately operated
struggling for existence under the
most fantastic government con-
trols.

I saw housewives trying to cater
to their families on 22% cents’
worth of meat a week.

I saw business stripped of the
initiative that spells prosperity.

I saw black markets flourish-
ing, as they always do when un-
enforceable regulations are ap-
plied.

I saw hard-working people, tax-
ed to the gills to pay for the
government’s so-called free hos-
pitals, doctors, dentists, opticians
and pensions.

I saw the expression on the
face of my 78-year-old mother,
when the optician told her he
would have her new glasses ready
for her in six to nine months.

That I was able to fix, by bringing Cr

SELL ON A

"THE BUCK

S,AATCHEWAN'S MONEY BELT"

BASIS WITH

the prescription back to Canada
with me and airmailing her the
finished job four days later.
Other things cannot be fixed
never will be.

I saw a country reduced to such
a state of complete dependency
on its government, that the
thought of cutting the thongs is
like asking a cripple to walk
without his crutches. And that is
why, rightly or wrongly and
we’ll all know which by the time
this appears in print I forecast
victory for the Socialists on Feb-
ruary 23, the day after this issue
goes in the mail.

a [ . ]

Went up to the St. Regis Hotel
on Sherbourne Street to have a
final lunch with Jack Dennett
last Thursday. before he took off
from Malton, Sunday, to get him-
self an eye-witness account of the
British elections. There I found
most of Toronto radio hard at
work (at the bar) discussing next
summer’'s radio golf tourney.
Does their work never end?

Dennett is steamed up about
his trip, which he hopes will em-
bellish his Salada newscasts, with
tape recordings, etc., on his re-
turn from Blighty, which should
be a few days after this issue
emerges.

Our Number 1 carrier pigeon
just brought in a communique re-
garding the golf meeting referred
to above, which discloses that
this will be the 4th Annual Radio
Golf Tournament, and that it will
be held early in June, 1950, prob-
ably at the Islington Golf Club—
nice and handy for Gordon Sin-
clair.

Officers were named as follows:
chairman, Mike Haight, Tandy

Advertising; secretary, Stu Mac-
treasurer, Jim
publicity,

Kay, All-Canada;

awford, CBC; Phil

THE (O} STATION

THAT COVERS BOTH
HALVES OF. THE

" VANCOUVER AREA”

SOUND

LE ON

" vouniﬂaﬂm ToP NETWORK STATION

whether

Stone, CHUM; prizes, Jack Daw.
son, CFRB; tickets, Jim Crav
ford, CBC.

And that reminds me.

Last year someone put the bj
on us to cough up a prize for th
do, and we were glad to comp]
We'll even do so again this ye
But it would have been nice
the so-and-so who won our g
balls had given us a call if o
to tell us they weren’'t up to
usual quality. ~Ah, radio!

. 2 @ ®
Somebody ought to issue
hand-book on just what to t

the CBC Board of Governors wh
you're after their approval for
new radio license.

I'm thinking of the applicati
of the Gibson Brothers -for
license to operate in North Va
couver, which the governors hear
at their meeting in Toronto thi
month, and subsequently turn
down, notwithstanding the el
quent presentation of Mr. R.
Howard, a solicitor, who appear:
for the applicants, and appear
and appeared and appeared.

Mr. Howard addressed the go
ernors for two hours. He describ
North Vancouver exhaustivel
foot by foot. He discussed t
people of North Vancouver, pe
son by person, and would s
have been spreading the fame
her sons, deed by deed, had n
chairman Dave Dunton kindly |
firmly suggested that he was wa
dering, just the teensiest bit, fro
the subject. b

I never have and never will
subscribe to the system unde
which  this board
or not
licenses are suitable competito®
for the broadcasting system the}
are appointed to direct. But
this occasion, my great he
welled over with pity for th
long-suffering unpaid public se
vants; and for myself too, afti
I ran out of paper on which
continue my naughts and cross
world series, with the CBC of
cial who was sitting beside
at the press table.

I wonder if the Govs assess
the programming potentialities
the proposed station on the pre
sentation that was proffered the
and decided accordingiy. Could bg'.

= [ ] 2

George Arnot, of the Willial
Wright office, is in the Westell
Hospital, Toronto, and is jus
about due out with this issue, fol
lowing the removal of his left
eye. George is reported to be
progressing favorably Ros
Rowlands, formerly manager o
CKDO (now CKLB), Oshawa, ha
returned to Moncton's CKCWai
program director, where he wa
formerly located . . . Chuck Coo
WEBR, Buffalo, and prior to th
at CJOB, Winnipeg, has sign
with CHUM, where he starts
the end of Feb. . . . At the samt
station a guy to eye is news ¢ ‘it
Harry Rasky, a disreputable char
acter who has been known {0
haunt these offices, whose \\-riting
of the daily noon commentary ha
a hopeful streak of originality If
treatment . . . the same station ¥
currently blowing about the 1€
cent acquisition of *“‘Club Croshy

from CFRB and Bob L
(national sales representati
from CKEY.

And that brings us down to
oak top for this issue.



‘bruary 22nd, 1950 Canadian Broadcaster & Telescreen : Page Seven

THE ANSWER TO MANY
A 'MAIDEN'S PRAYER...

... and men, too. This assertion was backed up by 80.6%
of Windsor's domestic radio users during the week of E
December 5th, 1949, when polled by Elliott Haynes. With i

w 33.1% of radio sets in use, 80.6% of the listeners :1
& approached answered, “Uhuh, Toby David”. Yes, Toby’s ,1

; really TOPS in audience acceptance and TOPS in radio sales | }
1 in Windsor and Western Ontario . . . urban and rural. e
THIS SURVEY MAKES IT QUITE OBVIOUS. He brings the "3;

housewife many helpful household hints and tells the men Al

where to make a good purchase. This year investigate the ;

merits of each advertising medium before you place it on
your schedule. To be sure of your sales results in Windsor by
and Western Ontario . . . urban and rural. don’t overlook i

CKLW and the Toby David Show. 80.6% of the listeners i
can’t be wrong.

s L P e

CANADIAN BROADCASTING MUTUAL BROADCASTING
CORPORATION SYSTEM

edie T T,
e, £

MEMBERS OF CANADIAN
ASSOCIATION
OF BROADCASTERS

THE GOOD NEIGHBOR STATION
WINDSOR ONTARIO

REPRESENTATIVES: H. N. STOVIN, CANADA . ADAM J. YOUNG JR. INC., U.S.A.
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ASK JIM ALEXANDER

For Head_s -.Up Results
Wade Into Southern Alberta’s
Market In A Big Way - Over CFCN

Ask
Radio Representatives, Toronto - Montreal

“THE VOICE
OF THE
PRAIRIES”

*

Calgary

Wise hunters wuse
have used CFCN for 28 years.

experienced guides. Wise time buyers

STATIONS

Station For Sale

Edmonton. — Equipment from
the Alberta Government’s radio
station, CKUA, will be offered for
public sale shortly, Hon. D. B.
MacMillan, minister of public
works for the province, said in a
recent announcement.

It is reported unofficially that
between 15 and 17 companies and
individuals from Toronto to Van-
couver are interested in obtaining
the equipment, reportedly valued
at about $50,000.

The station, formerly run by
the University of Alberta, has
been operated on a non-commer-
cial basis by the provincial gov-
ernment since April, 1945.

Reasons for the sale have not
yet been revealed, but it is known
that the net operating cost for
the station last year, as shown in
the public accounts, amounted to
$58,650.00. It is also reported
that the transmitter, located three
miles south of Edmonton, may
have to be moved to make way
for a proposed four-lane highway
into Edmonton from Leduc.

Walker Blake, CKUA's man-
ager, said he had no comment to
make on the reported sale, but
Provincial Premier Manning said
he would issue a statement within
a few days regarding the station.

A news item in The Edmonton
Bulletin said ‘it is understood
that a stipulation of the prospec-
tive sale will be the new owner's
ability to obtain a commercial
license.” Several applications for
a commercial broadcasting license
by the present owners have been
refused by the CBC.

Get Set For Easter Seals

Toronte.—March 13 is kick-off
day for the Easter Seal campaign
in aid of the Ontario Society for
Crippled Children, which Ontario
radio adopted in 1948, with results
indicated by an official total of
$336,000 raised last year.

This year's radio committee,
numbering over 40 workers, is
headed by an executive commit-
tee consisting of Mart Kenney,
chairman; Foster Hewitt, vice-
chairman; Len Headley and Waldo
Holden.

An advisory committee has been
named consisting of Len Headley
(chairman), Controlter John Innis

tion relations, Bill Byles;
committee, Hugh Newton; pre
show committee, George Taggart;
mats, Tommy Munns; publicity,
Gordon Sinclair; radio progra
committee, Mart Kenney; specia
events, Cy Mack; public relationg
Waldo Holden; ticket distribution
Dick Claringbull.

This year the all-star broad
cast in Maple Leaf Gardens goe
on Sunday, April 2. It will b
stage-managed by Chas. Emerson,
t will be completely Canadian in
talent and will be made available
to stations outside the province
as well as the Ontario stations

the bulk of which will carry it.
" 8 =

Dollar Discounts

Toronto.—The board of direc
tors of the Canadian Associatio
of Broadcasters, at their meeting
here earlier this month, recoms-
mended for consideration by th
membership at the Niagara Fall
Convention next month, revisiol
in the current discount system fgj
the purchase of radio time an
spots.

The board’s suggestion was tha
the CAB consider relinquishing
the present plan of awarding dis:
counts on a frequency basis, ani
a systemm of dollar volume dis(i
counts be substituted.

This idea, it will be recalledj
was investigated by a committel
headed by Bill Wright, and pre-
sented by him to the CAB Con-
vention in Quebec City in March,
1948.

[ T ]

The board granted an agency
franchise to S. W. Caldwell Ltd,
80 Richmond Street West, Toronto.

a | ] a

Radio station CHVC, Niagara
Falls, Ontario, was admitted as a
CAB member station.

a | | ]

Promotes Local Talent

St. John’s, Nfld.—New studios
and offices for VOCM, the tenth
province's only privately - owned
radio station, are nearing comple:
tion and will be opened in the
very near future, the station re-
ports.

With the new facilities avail-
able the station is going ahead
with plans to produce audience-
participation shows and develop
local live talent. Ed Scurry, vocal-
ist on the ‘““Hammond Organ Pro-
gram’; a local duo doing the
“Words & Music” show; “Echoes
at Eventide,” featuring Hal Ivany,
and Eric Abbott at the organ;
and the “Happy Valley Gang” are
all live talent shows currently be
ing aired by the station.

The broadcast day of the sta-

and Bill_Scarlett. tion was recently lengthened;
Committee chairmen are: Sta- starting now at local sunrise.

At CKMO -
We Don't BRIBE Listeners —
We WIN Friends!
GOOD Music Makes GOOD Listening
At 1410

“PIONEER VOICE OF BRITISH COLUMBIA” |
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lies Continent To' Prove
Maritimers Aren't
Herring Chokers

falifax. — Out to prove that
terners are more than ‘her-
chokers” and to promote
inion - wide goodwill, CJCH
» jockey Norm Riley took a
ss-country air tour early this
iith that brought him in touch
Jih the mayors and civic offi-
ails of six of Canada’s major
dtes.

i':‘hr trip was arranged jointly
4| Trans-Canada Airlines and
Aio station CJCH, Halifax, and
\is said to be the result of CJOR
mnager George Chandler's re-
r?rk that easterners are ‘“herring
dkers.”

Riley carried with him the com-
finents of Mayor Kinley of Hali-
14 and numerous gifts for civic
_7¢-fs in Moncton, Montreal, To-
Winnipeg, <Calgary and
Uncouver. At each stop en route
i * Maritime disc jockey did
ied interviews of the proceed-
i#s and, as a reward for their
illulgence, presented the mayors
'h parcels from his treasure
»st and copies of the book, “His-
fric Halifax in Tales Told Under
' Old Town Clock,” written by
CNS’s Major Wm. C. Borrett.

% to,

n Vancouver, last stop before
homeward flight, Riley and
Yiyor Thompson got together for
roadcast and a feed of Nova
Shtian lobster, caught and cook-
36 hours previously by Boutil-
s Limited, Halifax sea-foodery.
er, another of this company’s
ducts, a fresh herring. was de-
:red personally by Riley to
orge Chandler at local CJOR
dios.
f ZE B =

ust 100 hours after leaving
lifax, Riley was back in the
CH studios preparing a two-
ar program from the tapes he
de during the trip. The pro-
im was aired during the ‘in-
gural of the station’'s new 24-
Ir service.
® 8B 8

Norm reported that the object
@ the trip was “to get to know
{* people of the Dominion” and
<d that as far as he was con-
dned it was a success. He is
drently looking forward to his
dout as a movie star since
Virner Brothers’ cameramen
wWnt along on his continent-wide
WG, taking shots of the high-
lihts, and at Vancouver both
Uiversal Pictures and Paramount
i operators show up to film
% event.
[} - o

1 COVER BLOOD BANK
| OPENING
Winnipeg.—Opening of the new
1 Cross Blood Centre here was
dtered by a CKRC wire record-
il team. Speeches of notables,
officially opened the Centre,
vwre recorded and re-broadcast
lTr the same day.

setting into the spirit of the
(")‘&asion, Porky Charbonneau, an-
mncer, and Ken Babb, publicity,
dbated a couple of pints of blood
tdthe Centre.

|

BROADCASTER TURNS
EXPORTER

Vancouver. — Dorwin Baird
made a small offer on his “Man
in the House” morning program
on CJOR and all of a sudden
found himself in the export busi-
ness.

The deal started when some-
body sent Baird a newspaper
clipping saying that disabled war
veterans in England had started
a small industry -collecting old
Christmas cards and revamping
them for other uses. The story
gave the address where a person
could send some, and Baird passed
it on over the air.

“If those long English postal
addresses confuse you,” Baird told
his audience, *‘just send your cards
in to the station and we’'ll shoot
them over.”

Before the week was out there
were 75,000 cards in packages of
all shapes and sizes lying around
Baird’s office and overflowing
into the studios.

Baird rushed back to his mike
and gasped, ‘“Hey, I've had it.
Send no more.” Nine more parcels
arrived in the afternoon mail. He
figures they weigh close to half
a ton. Now he's trying to work
out how to get them to England
without spending the year’s pro-
fits on freight.

- = |
'NW OPENS IN VANCOUVER

Vancouver. — Mayor Charles
Thompson was on hand to offi-
ciate at the opening of new Van-
couver studios for CKNW, New
Westminster. The new quarters
are located above the Alexandra
Ballroom, within a few seconds’
walk of both CJOR and CKMO.

The newly decorated studios
are the same space used by CJOR
before it moved in 1932 to its
present studios in the Grosvenor
Hotel.

The same evening, Mayor Lewis
Sangster of New Westminster of-
ficially opened the new CKNW
main studios, and congratulated
owner-manager Bill Rea on going
from 250 to 1000 watts for night
programs. The station now has
the same power round the clock.

The openings marked the first
official appearance of Don Mac-
leod, formerly of CHUM, who has
been appointed commercial man-
ager.

B A B
AID LEUKEMIA VICTIM
Winnipeg. — Three city radio

stations have rallied behind four-
and-a-half-year-old Harold Kra-
vetsky of Winnipeg who is now
in a New York City hospital re-
ceiving treatment for leukemia.

CKY. CJOB and CKRC have
joined in broadcasting appeals for
subscriptions to a fund set up to
aid the boy in his fight for life.
The fund was organized by the
B'nai B'rith Lodge in Winnipeg.

Also, the stations carry special
reports each day on Harold's con-
dition.

I
SPRING DATA ISSUE

Toronto.—The initial influx of
ads for our Spring Data Issue,
distributed at the CAB Conven-
tion as well as to our regular list,
indicates even greater than usual
interest in this useful number.

There is still time to get your
message in, provided it reaches
us by March 1.

NO C(Cocktail Bars!
NO Ski Excursions!
NO Broadway!
SO...

There's Nowhere To Go
in  Medicine Hat

Except To Stay At Home
and Listen To CHAT!

WE TRAVEL FOR THEM... ENTERTAIN
THEM... REPORT FOR THEM..
SELL THEM!

CHAT

MEDICINE HAT
ONE THOUSAND PERSUASIVE WATTS
AN ALL-CANADA STATION

CJRL

dominates the field!

Sports Prama 3
Music . . . Mystery . . . top-
notch network and local

shows that appeal to every
member of the family in
over 90% of the radio homes
in Kenora - Keewatin! Be
sure to reach this well-to-
do “one - station” audience.
CJIRL stands ready to co-

operate with service and
promotion via radio and
press.

Arrange for this practically
exclusive coverage by
consulting your nearest
National Representative:

HORACE N. STOVIN & CO.,
Toronto and Montreal
INLAND BROADCASTING
AND RECORDING SERVICE,
Winnipeg

DONALD COOKE, U.S.A.
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NORTHERN
ONTARIO’S

rea fe:if

ADVERTISING

MEDIUM
®

Northern Ontario’s
High-Powered Station
SUDBURY, ONT.

Ask

ALL-CANADA

in Canada

VEED & CO.

in the U.S.A.

VERBATIM

The Price Tag on Listening

Excerpt from a speech delivered
to the Vancouver Advertising
and Sales Club, December 12,
1949, by William Guild, chair-
man of the board of directors
of the Canadian Association of
Broadcasters and president of
the Western Association of
Broadcasters.

People on this continent have
been conditioned for a higher
standard of living by advertising.
Without that conditioning, the
immense developments in machine
production would have been quite
impossible. Advertising has played
its part in the process, not only
by providing information, but also,
and perhaps even more so, by
rousing new desires.

From the consumer’'s viewpoint,
the important thing is not the
ratio between production and dis-
tribution costs, but the total which
he must pay. If the retail price
is reduced by having a higher per-
centage spent for selling and ad-
vertising, then the result is a net
gain for the consumer and for the
community.

Advertising is a means of mass
selling that has grown up parallel
with, and has been made neces-
sary by, mass production. Adver-
tising in action is the strongest
force we know in bringing prices
down for the very good reason
that mass market selling is the
target. Mass selling permits mass

Oxydol's Ma Perkins pulled an E-H rating of 33.5 in

September over CJOC.

Get all

And that’'s fust a sample!
the facts on CJOC’s amazing success in

Southern Alberta’s richest market!

You canna AFFORD TO MISs ¢

(ETHBRIDGE MARKET !

Ask your local
All-Canada man!

production and mass production
permits lower production costs
and lower retail prices.

Consumer knowledge of the new
and improved products which con-
tribute to a higher standard of
living is one of the steps toward
achieving that higher standard of
living.

2 B | |

Branded mayonnaise, which cost
one dollar a quart in the twen-
ties sells for 59c¢ today.

In the 15 years before the war,
toilet soap prices dropped 50%
and facial tissues fell from 59c¢ to
12%c¢ as the demand was in-
creased.

During World War I, adhesive
tape cost 25c. In World War II,
it cost 10c.

A five-foot cast-iron, enamelled,
built-in bathtub cost 50% more in
1920 than it does today, and to-
day's product is made of better
metal with a thicker and more
durable enamel finish.

A leading brand of anti-freeze,
which sold for $7.50 per gallon in
1929, sells today for $5.75 per
gallon.

According to one <Canadian
manufacturer, through the use of
advertising, the market for flash-
light batteries ‘has more than
doubled since 1939 and less than
one-fifteenth of the cost of that
battery is spent in advertising.

The total advertising spent on
the bathtub I described is one-
half of one per cent of the factory
wholesale price.

A leading brand of shortening,
which sells for 31c a package, has
an advertising cost of a tenth of
a cent per one-pound package.

One-sixtieth of a cent is spent
in all advertising media for your
favorite soft drink.

One-thirtieth of a cent is spent
to advertise the can of soup which
sells for 15¢ today instead of 25c.

And one-third of a cent is spent
to advertise each dozen of oranges
which were too expensive to buy
as a regular food item when some
of us were going to school.

s = s

The privately - operated radio
station exists entirely on adver-
tising revenue, The price tag on
listening to a privately-operated
radio station is the indulgence of
the sort of advertising copy that
has helped to bring down the cost
of commodities by creating mass
demand-—has created more work
for more people-—has helped to
give us our present higher stan-
dard of living—and has educated
the citizens of Canada to a
healthier and a happier way of
life. That is the price tag on
listening to radio by private enter-
prise.

2 a

Now let us examine the price
tag on listening to the CBC, and
let us remember that the price
tag is not written in dollars and
cents alone. There are a number
of items on this price tag which
are far more important to you
than the $2.50 license fee which
you are required to pay.

But staying for the moment to
the financial side of the picture—
according to the Department of
Transport, in the 1948-49 fiscal
year, Canadians paid $5,012,324.65
in receiver set license fees. The
privately-owned broadcasting sta-
tions paid $125,300.00 in broad-

casting license fees. This total of
$5,137,624.65 was paid in its en-
tirety to the CBC. The cost of
collecting these fees is borne by
the Department of Transport and
it is paid by you out of your
taxes. In the 1948-49 fiscal year,
this cost was $611,918.76.

The CBC have asked for an in-
crease in license fees to $5.00,
which would give them roughly
an additional five million dollars
in revenue. Added to this, in the
form of CBC revenue, is approxi-
mately two million dollars secured
from commercial advertising. This
is Item #1 on the price tag on
listening to the CBC.

Item #2. Being a Crown cor-
poratign, the CBC pays no taxes
and holds approximately four mil-
lion dollars of real estate, build-
ings and equipment. Obviously this
tax burden is paid by the rest of
us. You can add to this that the
1947-48 financial statement of the
CBC shows a total operating sur-
plus since its inception of $1,211,-
131.21, on which no taxes have
been paid.

You must put down as part of
the price you have paid for the
present system of broadcasting in
Canada, the throttling of radio
development in this country.

In a presentation made before
the Royal Commission just a
couple of weeks ago in Montreal,
the manager of the pioneer radio
station in Canada pointed out that
there has been no development of
consequence in broadcasting in
Canada since the Canadian Broad-
casting Corporation came into be-
ing, except in volume and in de-
tail.

We had networks in Canada,
privately operated, prior to the
CBC. |

We had plays written by Cana-
dian authors and produced by
Canadian talent on the Canadian
airwaves prior to the CBC.

We had broadcasts of classical
music by Canadian talent prior
to the CBC.

We had informative talks and
special events broadcasts and we
originated programs in Canada
and fed them to the United States
before the CBC came into exist-

ence.
" =B n

Since the CBC was established,
F'M broadcasting came into being,
but it hasn't developed in Canada
as it has in the United States,
because the CBC will not permit
an AM broadcasting station to
separately program its FM broad-
casting station. An exception to
this was made to CFCF-FM in
Montreal. This is the first license
of its kind ever granted in Can-
ada and it comes years after the
development of FFM broadcasting.
The (CBC) ‘Board further said
that it did not regard the grani-
ing of this license as a prece.'snt,
but said it would examine on its
merits any similar application
from an existing AM licensee.

o = =

Since the CBC came into being,
television has been developed on
a practical basis, and people in
several countries of the world, in:
cluding the British Isles and the
United States, are enjoying the
benefits of this great new media

But there is no television if
Canada! ‘
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Satral private companies in
ynda have requested permis-
on o establish television sta-
n#ut these requests have been
ri down by the CBC. You
vabeen told by Mr. Dunton
atwince the government an-
uned its policy for television
@nada, no applications have
emreceived from private sta-
ng but the government an-
uibd its television policy on
ar€ 28, 1949 and two months
‘etin May, the Board of Gov-
1 of the CBC once again re-
. the television applications
edy before them.

it government policy on tele-

sia] as reported in Hansard of

a 28, 1949, reads in part:
n 2w of the high cost of tele-
sidy operations, it is felt that
ligluals or groups interested in
‘aljshing a private station in
ity may wish to form an
stion for the purpose of ap-

it for a license.”
lyunderstanding of what Mr.
1'n has said in his various
I: announcements would seem
ticate that he has translated
e thrase . “may wish to” to
" He says he has recom-
»d no television licenses be-
no group, including all in-
#>d parties, in any centre
it formed such a partnership
d applied for a television

n

it ridiculous to expect
|titors in the broadcasting
) form such a partnership?

such a broad grouping as
lliduals or groups interested”
difficult to comprehend?

it a little ridiculous to
private industry to invest
a million dollars to operate
I'ision station without telling
the rules under which that
i will be operated?

ink the time has come for
unton to answer some spe-
uestions on this subject of
“ion.

"1t type of partnership does
isage for the operation of a

Jion station?

¢ many partners must there

/n further channels are made
ble in these cities for addi-
4 television stations, how
tl hie partnership be unscram-

Afr investing $500,000 1in a
evion station with a prospect
sinding another $500,000 in
ergion, will the television oper-
e given free access to all
evion program materials or
I1 {1 sources of program mate-
| % controlled by the CBC?

Vil the private television oper-
‘ave exclusive access to com-
@l television or must he
1 ],-1"(‘ in this field with the
J(Hor commercial programs as
r‘iv have to do in AM broad-
Sl ?
I'lie  are questions which
-‘»lﬁ have been answered a long
1igo. It is situations such as
sl that we classify as the
‘ofing of radio development
(fhada and this is one of the
cd you have paid for the cur-
1titanadian system of broad-
atif_z. It is a price that looms

|

large on the price tag on listen-
ing to the CBC.
" B =

The fourth item on the price
tag is the restriction of free
speech. If you think there is no
restriction on free speech in Can-
ada over the airwaves, try to buy
a network to express your opin-
ion.

a2 B =u

Another item on your price tag
is the fact that the 120 odd pri-
vately-operated radio stations in
Canada are restricted in their
activities to their own commun-
ities by reason of the fact that
the CBC ‘has reserved to itself
exclusively the right to serve the
national interest.

The private broadcasting indus-
try in Canada spends more money
each year on programming than
does the CBC, but the private sta-
tions are not allowed to set up a
national network and make their
contribution to the national in-
terest.

There are some 3,000 people
employed in privately - operated
radio stations in this country to-
day. Many of these people have
anywhere from 15 to 20 years of
radio broadcasting experience, and
this wealth of broadcasting abil-
ity is denied ‘to the national ser-
vice because it is fettered and con-
trolled by regulations that give
the CBC a monopoly on serving
nationally.

| = u

Let us add to the price tag a
price-fixing agreement on certain
radio expenditures exercised by
the CBC. 5

If two or more private stations
wish to combine their facilities
by land lines for the broadcasting
of a specific program after get-
ting the approval of the CBC in
the first place, they must then
buy the lines from the CBC.

Those stations cannot go to
C.P. Telegraphs, C.N. Telegraphs
or to the telephone company for
the lines, because the CBC for-
bids it.

The line companies involved in
agreement with the CBC are not
even permitted to quote the pri-
vate broadcaster the cost of the
lines, and yet one radio station in
Montreal has told the Royal Com-
mission that while a CBC client
pays 3$24.00 in line charges be-
tween Montreal, Quebec and Chi-
coutimi, the CBC charged this
particular radio station $44.10 for
exactly the same service. This,
I would think, is price fixing—-a
sort of one-way application of
the price-fixing technique.

The CBC technique which re-
quires privately-operated stations
affiliated with their networks to
carry certain specified periods of
sustaining programs is really
regimentation of listening. As an
example, the Farm Forum pro-
gram 1is a program you must
carry if you are affiliated
with the Trans-Canada network
whether or not your station serves
a farm area.

Isn’t it true that any regula-
tion which tells the private
broadcaster what he will or will
not broadcast is, in effect, telling
the listener what he will or will
not hear?

Here, then, is the price tag on
CBC listening.

COMPARE THE WORLD’S

new products
...1New prices

For detailed information concerning
The Conadianinterncotional Trade Fair,
please write to:

THE ADMINISTRATOR
CANADIAN INTERNATIONAL
TRADE FAIR
Exhibition Park, Toronto, Ontario

Never before has it been so
important for all businessmen to
reconsider their sources of supply.
For both buyers and sellers, whether

ngaged in domestic or in inter-
national trade, recent changes in
currency values have created new
areas of competition.

At the C.IT.F. you can see and
compare the competitive goods of
many nations . . . arrayed side by
side in trade groupings . . . priced
so you can quickly assay rela-
tive values.

Choose this convenient, economi-
cal way to find out where your
money buys the most. Arrange
now to attend the Canadian Inter-
national Trade Fair in 1950.

Canadian International
Trade Hair

MAY 29-JUNE 9, 1950

TORONTO, ONTARIO

DEOICATEO TO THE PROMOTION OF INTERNATIONAL TRAOE BY THE GOVERNMENT OF CANADA
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\_/4/011/ muc/t s a
bathtub-fiul?

WHEN IT’S DIMES OR
DOLLARS FOR THE

MARCH OF DIMES

ils over

513,000

One cold mid-January
morning, disc jockey
Omar Blondahl said to
his listeners, ‘Let’s
fill a bathtub with
dimes and dollars to
fight Polio!’

And fill it they did
with over $13,000 in
less than two weeks.

Just another indica-

tion of the power of

friendship, and the

{riendliest station in
the west is

CFRNe

DMONTON - CANADA

AGENCIES

Appointed Radio Director

Montreal. — Louis E. Leprohon
has been named director of radio
advertising for Stevenson & Scott
Limited here, it was announced by
that company last week.

Leprohon, who takes over this
post after being with Joseph H.
McGillvra Limited in New York,
was originally manager of station
CKSB, St. Boniface. He then
moved into the managership of
CKCO (now CKQY), Ottawa,

MacLAREN ADVERTISING

Toronto. — Standard Chemicals
Ltd. (Javex) has extended its 15-
minute five-a-week live Javex
Jill to CKBI, Prince Albert and
CJNB, North Battleford. A spot
series is also under way over a
number of B.C. and Alberta sta-
tions until the middle of April

Helena Rubinstein Salon has a
spring spot series going to To-
ronto stations advertising its
beauty classes in make-up and
skin care held at the Toronto
salon.

Canadian General Electric has
extended the Leslie Bell Singers
another four weeks to run
through until April 23. The pro-
gram is heard Sundays at 8.30
p.m. (E) over 48 stations of the
Dominion network.

BAKER ADVERTISING

Toronto. — Eversharp Inc. has
renewed Caandian Sports Albwn,
featuring Ron MecAllister, over
CJBC, Toronto. Cy Strange
handles the commercials on Ever-
sharp-Schick Injector Razor and
Eversharp 525 Pen & Pencil Set.

General Foods Ltd. has an ex-
tensive spot announcement cam-
paign going to a wide list of sta-
tions coast to coast in various
flights until the end of the year
advertising Swan’s Down Instant
Cake Mix and Minute Rice.

The Murine Company Ltd. has
a spot series going coast to coast
over a wide list of stations adver-
tising its eye-drops.

McKIM ADVERTISING

Vancouver. — British America
Paint Company has a spot serieg
going to CKNW, New Westmin

ster, starting February 28, run-
ning through November, and ad
vertising Bapco paint.
-] a =
O’BRIEN ADVERTISING

Vancouver. — The Vancouv
Daily Province has a five-a-d
minute spot campaign going
CKNW, New Westminster, unt
the middle of April.

Bottled Gas Limited has a sp
announcement campaign going
CKNW, New Westminster, advej
tising Rock Gas.

B a a
WESTERN ADVERTISING

Los Angeles.—The Ontario-Qu
bec Conference of Seventh-Da
Adventists has started the ‘tra
scribed Sunday morning Voice (
Prophecy over CFRB, Toronto.

[ -] - a
J. J. GIBBONS LTD. .

Calgary. — Canadian Westel
Natural Gas & Northwestel
Utilities Ltd. have started tk
half hour once-a-week The
berta Story featuring Frati
Fleming over four Alberta s
tions including CJCA,  Edmontol
CFAC, Calgary; CKRD, Red Deei
and CJOC, Lethbridge, for a n
of 13 weeks.

a2 m a
YOUNG & RUBICAM
Toronto. — World Brands Lt

has scheduled a number of wom
feature programs over 24 statio
coast to coast. The shows va
from five to 15 minutes, includi
newscasts and musical program
and advertise Lipton Tea and Li
ton Chicken Noodle Soup.

CFCY ~ »

giis>

5,000 WATTS

FOR OVER

BBM

25 YEARS

“THE FRIENDLY VOICE OF THE MARITIMES”

\ £

THE PRIVATE STATION WITH
THE GREATEST AUDIENCE CIRCULATION EAST OF MONTREAL

® DAY 127,020 RADIO HOMES
e NITE 122,130 ”
REMEMBER IF YOU HAVE A LIMITED BUDGET WE TALK TO MORE PEOPLE”

9y

NOW NEW PROOF OF AUDIENCE LOYALTY!

UP TO FEB. 15 CFCY RECEIVED FROM LISTENERS OVER $9,600.00 FOR

“MARCH OF DIMES”’
CFCY MICROPHONES

TRICKS — OUR ANNPOI%]II\I‘CERS ALONE SOLD LI

NEW BRUNSWICK,
SOUTH

POLIO FUND. THIS APPEAL WAS MADE THROUGH
ONLY AND WAS NOT FORS(’:I‘ED UP WITH PROMOTION
I ENERS IN NOVA SCOTIA,
GASPE, QUE., MAGDALEN ISLANDS, WEST &
NFLD., ON MERIT OF APPEAL.

SEE: ALL-CANADA OR WEED & Co.

630 KC.

WWW. americanradiohistorv com
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. QUOTES

Heard On The Radio
lﬁam The Brantford Expositor
‘f]is newspaper, having enter-
afed the hope that radio might
sdiible to do a great deal in the
ter of improving <Canadian
ch, finds itself embarrassed
gi some current demonstrations
Canadian Broadcasting Cor-
pdtion commentators, newscast-
agland so on. (The CBC is men-
iged because it is typical, not
péuse all independent broad-
*a‘mg concerns can be exoner-
)
jadio enunciation, in 'the in-
lices complained of, is not ad-
acing but retarding the cause
>#i:ood English.
‘rom a recent and character-
1' national newscast, a listener
mmiliar with radio Canadian,
'ht have taken it that the
tital of this country was Oddo-
He might also have been
siizled to know what a citizen
doing wokkin down the
jfet and being innerjuiced to
ebody by a friend. Similarly
might have wondered why,
41 anywhere from twenny to a
tnerd pleecemen about, a thief
haged to get away with so
h boody. No doubt it wuz
IS uv circumstances.
e same broadcast mentioned,
coincidence, Branferd, mean-
i1 this fair city, and also some
J:e called Hammildon, by which,
umably, was meant that burg
niles east of here. Wodderloo,
nay be figured, is near Kit-
er, and while a reference to
il was clear, holed-zale must
had a few listeners. baffled
to whut the newscaster wuz
in about. And it took a bit
iguring when, ‘having added up
ie numbers, the same fellow
ie out with a toedull.
ut, look out! We all (or nearly
{ do it now and then—if not
the time.
" = a
)INS AIKIN-McCRACKEN

oronto.—Wm. E. Taylor, for-
ily with Ardiel Advertising
ney, has joined the local office
{Aikn-McCracken as senior ac-
qnt executive.

FOR TV LIBRARIES

| ““Television Primer of
firoduction and Direction’’

By Louis Sposa

$4.25

|““Television Production
|
Problems”’

By John Royal

$3.25

 €EB&T
100K DEPARTMENT

INTERNATIONAL

Hoist By Own Ban

Sydney, Australia. — The New
South Wales Labor Government’s
press and radio election restric-
tions, enforced earlier this month
for the first time, have misfired,
according to a story by The Cana-
dian Press, dated February 12.

The State government, which
lost ground heavily in three re-
cent by-elections, had imposed a
70-hour pre-election ban on the
dissemination of election news
and “circulation of any electoral
matter” by either press or radio.

A prominent member of the
Labor Party termed the ban “‘a
hideous mistake” and the news
story inferred that the setback
received by Labor shocked the
party, indicating as it did its
probable fate at the coming State
general elections.

Speaking of the ban, a member
is quoted as saying: “It reacted
badly against us and unless it is
wiped out or drastically amended,
we cannot hope to be returned
as the government. Labor mem-
bers,” he said, “especially in the
country, depend a lot upon the
press and the ban is stupid.”

Another member pointed out on
the air that the people apparently
felt that the ban was an infringe-
ment of their democratic rights
and therefore voted against the
government that imposed it.

The Sydney Morning - Herald
said in an editorial:

“The Premier ruefully admits
that his press gag and virtual
abolition of postal voting have
boomeranged. The way he puts it
is that these changes—one de-
signed to suppress criticism and
the other to disenfranchise po-
tential opposition supporters
may not have been fully appre-
ciated by the electors.

“That is a grotesque under-
statement. These shabby, inso-
lent meddlings with popular rights
and freedoms were detested and
have recoiled on their authors.”

\ WILLIAM C. BORRETT. Managing Director

/\

The Station Most People Listen To Most

How Halifax Radio Audience Listens

At Night According to
55,1,513 Latest (January 1950) Survey
40.7 % of

ELLIOT-HAYNES REPORT

CHNS as Usual
Maintains Its Lead as
the favorite station

Station of most Haligonians
B
Halifax e
261%  Stogon
Haliiax
21.0%
US.A. or
Other
Outside
Stations
12.2%

The Maritime Broadcasting Gompany Limited
Broadcasting House—Halifax, Nova Scotia

CHNS - - - 5000 WATTS - - - 960 K.C.

=)

Sell/ Selt! Selt/
MANITOBA

WITH

)
)
¥

WINNIPEG

5000 WATTS

ALL CANADA RADIO FACILITIES

DOMINION NETWORK

REPRESENTATIVES
IN U.S.A. - WEED and (O.
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RCA 833-A
1,800 WATT INPUT RATING*

1.

RCA 828
AATT INPUT RATING*

i

SN RCA 8
L 7 o 500 WA
il |
ol ) o o }
N\ i
RCA 892-R ]
10,000 WATT | k

INPUT RATING*

RCA 7C24
3,300 WATT INPUT RATING*

*For Class C Telepl

Performance-

YEAR AFTER YEAR, power tubes developed by RCA
set the pace in value and performance for broadcast-
ing service. No tubes offer a better example of engineer-
ing excellence coupled with true operating economy.

The ever-increasing demand for these RCA tubes
in broadcasting and industrial electronic equipment has

made possible improved manufacturing and quality-

WORLD LEADER IN RADIO...
FIRST IN RECORDED MUSIC. ..
FIRST IN TELEVISION

HALIFAX

MONTREAL

control techniques—resulting in greater performance
longer life and dependability — all for the same dollar
Comparison will convince you when renewal tube:
are required, you’ll gain by specifving RCA.
For technical data on any RCA tube type, write
Engineering Products Sales Dep’t., 1001 Lenoir St.
RCA Victor Company Limited, Montreal, P.Q.

RCA VICTOR @@

RCA VICTOR COMPANY LIMITED

OTTAWA TORONTO WINNIPEG CALGARY VANCOUVER

WWW_americanradiohistorv com .
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PANORAMA

Time To Raise Hell

wncouver.—The CBC's lack of
ibn is snarling up Vancouver's
Canada’s chances of getting
to a good start in TV, just as
lowed down AM development
arlier years, Dick Diespecker,
#y Province radio columnist,
in his column “Around Your
Aio Dial.”
e said TV receiver manufac-
rs were running spots on sta-
's here pointing out that re-
ion from the U.S. is good on
h southern slope of the city.
j

his is fine,”~he went on, “but

t not tragic that because of

CBC policy on TV, Vancou-
éset owners will for many
‘4-s to come be able to view

American programs?”’

‘hen TV finally does get here;
|said, it will then take years
lyvean away viewers from the

stations.
" 8 a

Che CBC did exactly the same
1.g in AM radio some years ago

n it refused to allow private

ions to increase power above

) watts. When it finally did
4> off the lid, U.S. stations
q‘xe plastered so thick over the
% that the Canadian stations
3 to install directional anten-
a
3ecause of our radio corpor-
fl’s lack of vision, the Ameri-
s had grabbed all the good
anels and we had to be con-

with the crumbs. And that
sactly what will happen in the
field.”

" ==

iespecker, a former private
© man with CJOR, noted that
Davidson Dunton, CBC bhoss,

i “the CBC will consider
ice applications from groups
‘ations.”

Can you imagine,” Diespecker
»d, “a group made up of
NX, CJOR and CKNW, for
mple, applying for a licence
working together to develop
V station? It’s ludicrous, and
Dunton knows it.
vliin the opinion of this writer,
"CBC policy on TV in Canada
shocking disgrace. It is about
the men we send to repre-
us in the House of Commons
#tbed to their feet in that

august chamber and raised a little
hell about it.”

Ubiquitous News Man

Vancouver. — Bert Cannings,
news chief of CKWX, started off
right in character when he left

to cover Sweetbriar, the Cana-
dian-U.S. manoeuvres in the
North.

Only a few hours out of Van-
couver, his train became snow-
bound at North Bend, and he was
able to give the station personal
coverage on the traffic jam there.

This sort of thing has been
happering to Cannings for years.
He starts off to cover one event,
and falls in on a lot of otliers
tliat need covering en route.

5 =E B

In 1948 he started off to do
stories on the Canol oil scheme
and bogged down in the floods at
Revelstoke. Last fall he went
with a party of officials to the
opening of a new power project
up the coast, and the ship ran
aground.

Cannings is one of 11 reporters
from Canada and the U.S, and
he represents CKWX and the
CAB.

When he returns from Sweet-
briar—unless he runs into some-
thing more newsworthy on the
way - Cannings will go to Victoria
for the opening of the Legisla-
ture. Nobody expects the ship to
sink getting him across to the
capital-—but reporters planning to
go over the same day have been
seen checking their life rafts.

a ®E 8

Third Pantry Poll

Toronto. — The third annual
national “Pantry Poll” of Elliott-
Haynes Limited, a survey that
probes into the domestic buying
habits of Canadians, will be con-
ducted during the latter half of
March, Myles Leckie, vice-presi-
dent of this research organization,
announced last week.

The ‘“Pantry Poll” is run on a
national basis and interviewers
visit some 20,000 homes, gathering
data on the wuse, or non-use of
products in 40 fields, covering
almost everything from tooth-
pastes to floor polishers.

Leckie explains that a 20,000
sample is more than adequate to
determine the national average
purchase preferences of Canadian

housewlves. He points out that
in each of 25 major cities, 400
interviews are held, while in Van-
couver, Winnipeg, Toronto, Mont-
real-English and Montreal-French
areas about 500 questionnaires
are tabulated. For the first time,
the survey will also report on
Canada’s five regional rural zones
from samples of 1,500 interviews
each.
[ ] - [ ]

In 13 of the larger cities, ex-
cept Toronto, radio stations and
newspapers sponsor the survey in
their markets, and 30 national
advertisers ‘®bankroll local, re-
gional and national reports.
Leckie points out that before par-
ticipating in “Pantry Poll” very
few of these were users of organ-
ized research.

Reports of the survey will be
published at least by the middle
of June, Leckie says.
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YOUR PUBLICITY
BUDGET WHERE
A DOLLAR
REACHES

MORE

PEOPLE

The Voice ;i the Eastern Townships

(ENGUSH)/B\ 72480 #2. 250 1)aits
SHERBROOKE, QUE.{ |

i/ |

Representatives < .

JOS. A. HARDY & CO. LTD.--(A&ADA
ADAM | YOUNG, JR. INC. -~ U.S.A.
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When_
Planning

Radig
calgary

Get the bonus audiences

(FAC offes

its sponsors during

MARCH, APRIL
MAY and JUNE

l p y
CFAC ¢ |
CALGARY,

Here are the EXTRA Listeners CFAC s
Spring Daytime Sponsors Get

st April and June Average hased on Elliott-Haynes Survey)
% of Listeners % of Listeners
51.15% CFAC ... 51.15%
#2 29.66% Station #3 ... 15.61%
C’s Extra CFAC’s Extra
Listeners 21.49% Listeners ... 35.54%

Here are the EXTRA Listeners CFAC s
Spring Evening Sponsors Get
March and May Average based on Elliott-Haynes Survey)

i (La

Jo of Listeners % of Listeners

CFAC ... 51.34% CFAC ., 51.34%
Station #2 . 28.75% Station #3 ... 12.53%
CFAC’s Extra CFAC's Extra

Listeners ... 22.77% Listeners ... 38.81%

And Right Through the Ye|atl
CEAC Continues to Give Iis
Sponsors Bonus Audience X
CFAC NO.%J 1N(,(‘);0¢
V. Evening ... 45.30% 28.60'/9 12..400((
o time ... 50.04% 31.12% d
DEC D and Dec., 1949

nes Surveys Nov.

Elliott-Hay

You Can't Do a Selling Job

in Calgary wuntil CFAC's
audience does the buying

For Available Times Contact

All-Canada Radio Facilities Ltd

MONTREAL — TORONTO — WINNIPEG — YANCOUVER

“

REVIEWS

A Man And His Music

vancouver—If disc jockeys lis-
tened to one another’s programs,
which they undoubtedly do not,
they could get a free lesson by
sampling Bill Bellman’s “A Man
and his Music,” at noon over CBR
and the Pacific network

Bill works mostly with classics
and pops material, and talks
about his music so pleasantly
that he could make it palatable
even to a confirmed jazz addict
who would not normally touch
anything except Spike Jones with
a 10-foot antenna.

What he proves —and this is
where a lot of jockeys could lis-
ten closely—is that it's possible
to intersperse the records with a
little comment and explanation
without making yourself the cen-
tre of the program and a pain in
the ear

Whatever talking Bellman does
is likely to be useful, and he keeps
to the point and avoids laughing
at little private jokes which al-
ways leave the listener mystified.
In a word, the man is in the back-
ground and the music in the spot-
light.

" = -

His selections run the gamut of
the classics, pops, some excellent
children’s records and anything
else Bellman runs across which
he thinks might interest someone
with fairly good musical taste.
He admits he's trying to develop
that taste, which may be another
reason he sounds a little differ-
ent from run-of-the-studio jockeys.

In an hour he's liable to come
up with pieces from Carmen, a
Heifetz selection, *“Mr. Froggy
Went a-Courtin’,” and some un-
usual item he has discovered in
the library.

-] e »
“A Man and his Music” has been
going since last October, and

looks like running through a lot
of Octobers yet. Bellman himself
was with the CBC in Toronto and
Ottawa 'before he reached here
a year ago.

—Francis.

will be heard

EXCLUSIVELY

inor qbout Vancouvcr
over "

For Availabi‘lities
CONSULT ALL-CANADA 1‘
/ OR WEED & COMPANY

IMPRESSIONISTIC

Now is the time to
your desks with sheave
documents, so that you
impress on your staffs

busy you are when
have to tear yourse
away for the CAB Con
tion.
- [} |
PSYCHOANALYSIS
An extrovert is an ir

vert with a beer.

n s n
LET JOY BE UNREFINED

Following the CAB's
nouncement that there
be no morning session
the Convention this ye
reader writes sugge:
they waive afternoon
evening ones too.

DEPT. OF PROGNOSTICAT

If radio couldn’'t kill r
television never will.

—Contribute

Ramsay

[ ]
SHRINKING VIOLET

It's easy for some anng
ers to be conservative
unassuming. They ha
much to be modest abg

" 8 =
PRIVATE JOKE

Let’'s set the whole :
type, said the account

cutive. We don't wa
pile up the produ
charges.

2 B »

We're mourning the
ing of the gag writer
jumped off- the -cliff
ten years ‘spent’ tryir
squeeze in his quips
tween commercials.

" = w
SHAKE WELL BEFORE U:

“Red Skelton,”
nett Cerf, “has disco
the longest word in
English language. It
one that follows the
nouncement ‘and no
word from our sponso

writes

" =B -
RATINGITIS Y
Then there's the quiz
ducer who found he }
50 rating — of the s
audience.

X MARKS THE SPOT

Last year the

tion was not h
real. This yea
being held in TVER
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imonton.—The entry of tele-
1 into the living rooms of
pda is being held up by a
Ful of men “who apparently
ve they know more of what
fod for the people than the
e know themselves,” charged
1d Henshaw, senior executive
iacLaren Advertising, speak-
fere early this month.

§

nshaw, speaking before 200
essmen at a luncheon ar-
d by CJCA manager Gerry

, said: “We cannot compre-
why the CBC should refuse
te enterprise the opportunity
li;l/elop television in the Do-
ym, particularly when about
11,000 of the people’s money
ing used for investigation
I'ses.”

pgming  that - Canada. must
television because the people
it and will demand it, Hen-
il pointed out that “the peo-
tfaust consider television as a
i for advertising the products

er' sellers.”

» speaker forecast “a com-
change in Canadian homes
television reaches them” and
the whole mode of living will
(fanged. “Television with its
and sound institutes a death-
llness in any home,” he said.
vities in the home must stop
people listen to and watch
lappenings over a television

N'T COMPREHEND TV POLICY

Henshaw said he could not con-
ceive of any decrease in advertis-
ing because of television, but ad-
vertisers must be prepared to
meet a greater outlay of money.
“An amazing amount of money
has been found in the United
States for the new advertising
medium, and the same will occur
in Canada,” he stated.

Earlier, Gerry Gaetz, manager
of CJCA here, when introducing
Henshaw, said the CBC had re-
fused to grant television licenses
to private broadcasters and that
the CBC investigations were be-
ing conducted ‘behind closed
doors.” Gaetz stated that public
hearings had 'been sought by
Canadian broadcasters with the
right of appeal on such matters
presented “to the courts of the
land.”

Winnipeg. — Development of
television should be left to ade-
quately financed private enter-
prise, Don Henshaw told a meet-
ing here of the Sales and Adver-
tising Club.

“If the Massey report is honest
it will inevitably have to recom-
mend that private enterprise be
given a hand in developing tele-
vision.”

Pointing to the rapid expansion
of television, Mr. Henshaw said
the CBC may have saved Cana-
dians money by delaying its de-
velopment in this country.

He said Toronto'a year ago had
only about 50 television sets. Now
there are approximately 10,000
and more are being put in every
day. 1In the United States there
are more than 3,500,000 sets.

“Television is costly,” said Mr.
Henshaw. “A Winnipeg station
would have to pay $500,000 to
provide the service if granted per-
mission to do so. The talent and
equipment is expensive.”

He predicted the disappearance
of radio as it is now known with-
in 25 years, and its replacement
by a blend of radio and television
techniques.

ACTS, AND ENTERTAINMENT.
T. TORONTO, ONTARIO - PHONE K1.3147

TEE VEE
ACTION

New York, N.Y. — The uncer-
tainties caused by “the FCC's
freeze on new television stations
hovered like a threatening cloud
over the annual meeting of the
Television Broadcasters Associa-
tion here last week.

The freeze, which is seriously
retarding television’s growth as
an advertising medium, was the
subject of many corridor conver-
sations. Hints that additional
pressure will be put on members
of Congress to take action were
heard at the meet.

Despite ‘this cloud, there were
forecasts of good times ahead for
many stations during the official
sessions. Many outlets are ex-
pected to be in the black before
the end of the year. (Best esti-
mate is approximately two-thirds
of the 98 stations now operating
commercially.)

Edward Lamb, owner of sta-
tions WICU-TV, Erie, Pa., and
WTVN, Columbus, Ohio, said that
both his outlets have been in the
black since the day they opened
their doors. Mr. Lamb said that
a major factor in this initial suc-
cess is his stations’ concentration
on local and public service pro-
gramming. “You  now,” he con-
tinued, “that in local program-
ming you receive your full rate
card and do not give the network
70%. of the amount. of the spon-
sor’'s payment.”

The percentage of local com-
pared with network programming
at most video stations runs very
high.

Contributing to the high costs
of television today is the number
of workers necessary to put on a
program. Ernest de la Ossa,
NBC'’s personnel director, told the
TBA that there are 35 unions in
or trying to get into television.
Here are some  of the lesser-
known unions: International Bro-
therhood of Teamsters (AFL);
United Mine Workers; Make-up
Artists & Hair Stylists; Interna-
tional Union of Hod Carriers;
Building and Common Laborers
(AFL); and International Union
of Bricklayers, Masons & Plaster-
ers (AFL).

" 2 B

Radio Manufacturers Associa-
tion is expected to give full sup-
port to Dr. Allen b. DuMont’s
intensified campaign directed at
the lifting of the FCC freeze.

" ==

A new co-op television show
will be tested, beginning in March,
over stations WCAU-TV, Phila-
delphia, and WOIC, Washington.
Local stores, department stores
in this case, will pay a fee based

on the time rate and national
advertisers participating will pay
a fee based on the talent costs.
If test is successful, idea will
probably ‘be expanded to the
OBS-TV network. Project is be-
ing developed by the Lamb &
Keen ad agency in Philadelphia.
| . [ ]

ABC-TV becomes the first tele-
vision network to use national
magazine when it takes a full
page in the March 28 issue of
“Look.’

The “Celebrity Time” program,
sponsored by B. F. Goodrich, will
switch from ABC-TV to CBS-TV

on April 2,
|' - B
| CﬁC‘ »
g M I
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Elliott- Haynes
(Sept. 1949) [

FOR THESE ARTISTS

ARLOW, Herb
COWAN, Bernard
DAVIES, Joy
DENNIS, Laddie
DIAMOND, Marcla
FITZGERALD, Michael
FLETCHER, Susan
FOSTER, Dianne
FOWLER, Dorothy
GARDEN, Mary
GOTT, Herb
HANDLEY, Joe
HARRON, Donald
HUMPHREYS, Peter
LAFLEUR, Joy
LOCKERBIE, Beth
MILSOM, Howard
NELSON, Dick
NESBITT, Barry
O'HEARN, Mona
RAPKIN, Maurice
ROWAN, Steve
SCOTT, Sandra
WILLIS, Austin
WOOD, Barry

Day and Night Service
at
Radio Artists Telephone
Exchange
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Announcement
Spence Caldwell
announces the addition of
another outstanding
Canadian Radio Programme

“Canadian Westinghouse Presents

featuring
THE DON WRIGHT CHORUS
and
JOHN FISHER
Dominion Network and selected
supplementary stations
SUNDAY NIGHTS
under the distinguished
sponsorship of
rhe Canadian Westinghouse Co. Lid.
“Another Caldwell Exclusive”

2ol

LIMETED

TELEVISION
80 RICHMOND ST. W,

RADIO & ADVERTISING

- TORONTO

1 “Yes, Doris,
iﬂl CJKL gives
T Rouyn- Noranda plus”

Elliott-Haynes made a survey® of lis-
ening habits of the English-speaking
eople in the Rouyn-Noranda area—and
CJKL earns 70.7% of the listeners.”’

‘Why, CJKL earns as high as 90.3% of
the English audience in the 3.00 to 6.00
p.m. period.”’

““That’s right, Doris—the Rouyn-Nor-
anda coverage is in addition to complete
coverage of the Kirkland Lake, New
Liskeard, Cobalt and Haileybury ter-
ritory.”’

*Ask NBS for your copy . . . and for the facts on

CJKL - KIRKLAND LAKE

5000 WATTS 560 KCS

CJKL-FM

Get the facts from

NATIONAL BROADCAST SALES

TORONTO: 2320 Bank of Commerce Bidg. — Ap, 8895

MONTREAL: 106 Medical Arts Building — F1, 2439

CBC ISSUES TV PROGRESS REPO

Toronto.—In a progress report
on television, CBC acting general
manager Donald Manson said here
last week that preliminary plans
for CBC-TV buildings in Toronto
were being studied, with construc-
tion expected to start within a
few months.

Studio and transmitter 'build-
ings, topped by a 500-foot tower
and antenna, will be built on
OBC property at 354 Jarvis St.,
Toronto. The transmitter build-
ing will house a 5 kw. transmitter
which has been ordered from
Canadian General Electric, the
only piece of equipment ordered
to date. Extensive equipment
required for the studio building
has not yet been ordered.

Buildings to house the Toronto
facilities will be designed by the
CBC engineering division and
these designs, in the preliminary
stage, are currently being studied.
The studio building will house
television studios, control rooms,
laboratories, offices, shops for
building scenery, a photographic
dark room, projection room and
film vaults. The studio building
will be joined at one end by a
television and FM transmitter
building. Heavily reinforced cor-
ner posts of this structure will
support a 450-foot transmitter
tower topped by a 50-foot tele-
vision antenna. In balconies on
this tower, parabolic reflectors
will pick up directional beams
from ‘television programs being
shot on location.

Manson reported that a second
5 kw. transmitter for Montreal
has been ordered from RCA, al-
though several points in connec-
tion with the transmitter site
have yet to be settled.

The CBC also announced the
transfer to key television posts of
six of its officials currently in
sound broadcasting. In Toronto,
S. W. Griffiths has been named
program director with Reginald
Horton as technical director. In
Montreal, Florent Forget has been
appointed program director and
Charles Frenette, technical direc-
tor. They will work under the
direction of Fergus Mutrie and
Aurele Seguin, directors of tele-
vision for Toronto and Montreal.
respectifully. André Ouimet,
Montreal, has been named assist-
ant to Mr. Seguin and Charles
Harris, Toronto, assistant to Mr.
Mutrie.

n | | ]

CUT LUSH SHOWS

New York. — Unrest has been
caused by uncertainties with many
of the biggest and most expen-
sive shows, it is said. Bigelow-
Sanford has cancelled the Paul
Winchell - Dunninger program in
an economy drive and Esso relin-
quished its hold on “Tonight on
Broadway.” apparently because
the program’s pay-off doesn't war-
rant the outlay. Chevrolet and
Goodyear Rubber are reported as
questioning the amount of moola
going into their top TV entries
(“Inside USA” and the “Paul
Whiteman Show,” respectively),
rumors being that both may drop
out in view of the limited excite-
ment they have stirred up.

| TV Listening Soars
New York.—C. E. Hooper
comparing TV and AM audig
over the past year, came out
the statement last week that
TV share was way up. He
that early last year radio
trolled 81% of the night-
audience, television the remai

19%. But according to the 1
Hooperating, AM was dows
59%, while the sight-and-s

medium had copped the rest,

It is said that this is just
the TV boys had expected
were waiting to hear. At
moment they have gone even
ther out on the crystal ball
to predict a 36-million pe
audience at the end of 195
300% increase.

B = =

SIGN CANADIAN COMI

New York. — One-time
Canadian comedian Alan Y
has been signed to an excl
five-year contract for AM an
by the Columbia Broadca
System, it was revealed here
cently.

Hubbell Robinson, CBS
gram vice-president, said
Young’s first assignment wi
a new 30-minute TV show |
inating in Hollywood and sen
the network by kinescope rec
ing beginning March 21.

" mow

TV SETS IN CANAD
Toronto.—Up to the end o
year there were over 8,212
vision receiving sets in ope
in Canada, according to a r
release by the Canadian Ass
tion of Broadcasters.

A great majority (95 per &
of the sets was confined to
der points in Ontario, the ré
stated, with the following
breakdown: Windsor, 3,285
Toronto - Hamilton, 3,285
Niagara, 1,232 sets; while
areas accounted for the rema
of about 410 sets.

It is forecast that by the
of 1950 there will be over 3
TV receivers in Canada, th
lease stated.

Time Buyers!

Ask your clients’ reps
Alberta and B.C. ab
iCJDC’s outstanding
gramming.*

® News on the Hour
® Public Service

® Selective Brozul'castl‘l

CJDC

DAWSON CREEK
“The Inter-provincial Stat

EXTRAORDINARY
SALES AND SERVICE

Ask Radio Reps.

*Patterned after

WNEW.
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Decr g, . . .
Helping deserving causes is the

privilege and the responsibility of all
privately owned radio stations. The worth
of such efforts, however, would be liable to
remain obscure were it not for enthusiastic

endorsement in the mail. We here at cFrB

are proud of the thousands of unsolicited
Representatives:

United States: Adam J. Young Jr., Inc.

Canada: All-Canada Radio Facilities
Limited

letters that tell us of the benefits. not only to
the causes aided, but also 1o our sponsors
who reap the rewards in ever-increasing

CFRB listenership and goodwill.

www americanradiohistorv com .



