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AB MEETS AT ST. ANDREWS-BY-THE-SEA, JUNE 13.16

This year, the annual meeting
¢ the CAB is to be held June
116 in the Algonquin Hotel. St.
/drews - by - the - Sea. N.B. The
litative agenda has been set for
s, the most important meet for
t broadcasting industry in the
yer,

he first part of the morning
© the [first day will be given
Or 1o the customary prelimin-
4 mecting, consisting of an ad-
dss of welcome by the chairman
O the board, Dick Rice; general
I'roductory remarks by CAB
Nnager Jim Allard; appoint-
sInt of convention officers and
€ mitteos.

Mmediately  following  these
Dliminaries L. 2. Phenner will
Psent his report of the year's
ivities of the Bureau ot Broad-
Cit Measurement. ‘This will be
fowed by the annual BBM
'ting for the election of of-
lirs, divectors and discussion of
Oler business.

he afternoon of the first day
w lake the form of an open
Meting, the subject of which is

titled  “The Agency Executive
Looks at Broadcasting.” Bob
Campbell, vice-president of J.

Walter Thompson Co. Limited of
Toronto, will throw the opening
curves. A discussion period will
ensue.

Stewart Finlayson, general
manager of the Canadian Mar-
coni Co. Limited, will open a dis-
cussion on “New Forms of the
Broadcasting Art.

The (inal item for the [irst
day is listed as a panel discus-
sion and question perviod entitled
“Publicity lor Radio.”

a [ ] [

Tuesday, June 14, opens up
with a “Report on Surveys,’ with
an address and slide presentation
by Walter lliott, president of
E‘l‘liolt—Hu_\rnes Limited, with a
discussion period to follow.

The balance of the morning
will be devoted fo another forum
“Television Its Development
and Possibilities,” with 1o
speakers, as yet unnamed, ¢ ad-
ing the discussion.

There are three

items  listed

for discussion at the afternoon
meeting. These are: “Selling the
Industry,” “Keeping Posted’” and
“Report of Sales Advisory Com-
mittee.”

s n n

Wednesday, June 15, starts off
with two morning forums: *“How
to Emphasize Selective Radio”
and “Programs on Merchandise.”

After lunch the nveeting will
go into closed session, open to
CAB members and associate

members only.  Subjects on the
agenda are: (1) “What BMI Can-
ada Limited Means to Canadian
Broadcasters.” with presenta-
tions by Carl Haverlin and Rob-
ert J. Burton, respectively presi-
dent and gencral manager of
BMI Canada Limited; (2) Report
ol Dick Rice, CAB chairman:
(3) Report of Jim Allard, CAB
general manager; (4) CAB Rep-
resentations 10: (a) Parliamen-
tary Committee on Radio Broad-
casting: (b) The 'Royal Commis-
sion Radio and Television.

The morning of Thursday, June
16, will also be a closed meeting

wawwww americanradiohistary com

C.P.R. Photo
with the following items slated
for discussion: (1) North Ameri-
can Broadcasting Agreement
George Chandler, chairman; (2)
keport on Further Standardiza-
tion of Rate Cards Bill Guild
chairman: (3) Performing Right
Fees-—report and discussion.

The Convention Thurs-

day noon following a variety of
routine mat-

ends

administrative and
ters.

a a =
side there is a
Mondayv at
Pacific and

On the
cocktail party on
5.30, with Canadian
Canadian National Railways
playing host. Tuesday at the
same time delegates will be sim-
ilarly entertained by the Cana-
dian Marconi Company.

social

Banguet will be
Tuesday, with
be announced.
will be

The Annual
held at 8 p.m.
guest speaker to
Dress [or this function
business suits.
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with FM Equipment by MARCONI

There’ll be no croaking or crackling with FM equipment

installed by Marconi.

Here is a modern company with modern FM ideas . .
ready to ‘““talk shop’’ any time you wish to call on them.
The wealth of knowledge displayed by Marconi experts
in this relatively new field of FM has amazed station

owners everywhere . . . at the same time assured them,
here is a company ‘‘that knows what it’s all about.”’
Enquire today . .. and you will realize why all modern

stations that demand the finest . . . insist on FM equip-
ment by MARCONI. Featuring the “EXCLUSIVE”
Armstrong Dual Channel FM Modulator.

MARCONI . . . the Greatest Name in Radio
CANADIAN MARCON!

|
Established 1908

|
COMPANY
MARCONI BUILDING [ MONTREAL

VANCOUVER ] WINNIPEG . TORONTO ° HALIFAX ® ST. JOHN’S, NFLD.
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NEW YORK'S
RADIO ROW

Richard Young

New York, N.Y.—Before ad-
yurning their recent convention
. Chicago, the nation’s broad-

gsters served notice on their
ympetitors that from here on in
1e battle for the advertisers’ dol-
r is going to be a case of the
arvival  of the fittest. The
ational Association of Broad-
isters said as much when it an-
vered the hue and cry of its
embers for hard-hitting sales
-omotion by organization of the
2w NAB Broadcast Advertising
ureau.

During recent months the sta-
on and network operators have

from other media in this order:
(1) radio; (2) magazines: and
(3) newspapers. Fact or fiction,
we’'d nevertheless like 1o point
out that at this vear's conven-
tion none of the newspaper boys
seem to be concerned about the
rapid advances of the sight-and-
sound medium. Maybe next year
will tell a different storv.

Incidentally, we should point
out here that although the pub-
lishers aren't too worried at this
date. we understand that they
have taken a long look into the
future and have planned as their
secret weapon against video
color in newspaper advertising

which has also been on the up-
bea! in recent months.

-] ] a

NBC network  has  come up
with an interesting survey ihich
found rhat teen-agers between
the ages of 13 and 19 represent
a potential buying power of more

conducted for NBC by the Gilbert
Youth Research  Organization,
also found that: (1) average
weekly buying power for boys is
$14.65 compared with $10.77 for
girls; (2) approximately 64% of
boys and girls have radios of
their own; (3) on the average.
from one-fourth to one-third of
teen-agers’ radio listening time is
spent away from home, in friends’
homes and in automobiles.
Such buying power should sur-

prise a lot of broadcasters-and
advertisers‘ 10o.
" = 8
On the cuff notes . . . A shake-

up in top personnel at the NBC
network is reportedly pending

MBS network expected to
come up with a new Saturday
evening song series starring Joan

Edwards, formerly of the “Hit
Parade” program . . . And speak-

ing of that program. It is sched-
uled to move from Hollywood to

rently being kept under wraps.
Andre Baruch will take over the
announcing chores for Lucky
Strike cigarettes when the show
hits Manhattan CBS net-
work may move the “Strike Tt
Rich” quizzer into the 7 p.m.
Sunday slot during the summer
season and that's the news
till next issue.

COVERING WESTERN
CANADA’S RICHEST
CROP DISTRICT

—). SV

itnessed rival media launching  than $8,000,000,000 a vear. New York shortly and a replace-
ttensive  promotion campaigns The survey, the second to be ment for Frank Sinatra is cur-
iat  have to all indications
'oved more than a little suc-
ssful. In addition, they have

:en plagued by the tremendous

nount of fuss being made over

levision—not only by the pub-

s, but national advertisers as
this  prompted

CFRA Helped Make Hockey PAY
ol All the BT & é@ £ | )
to mapping out a selling I\II)?(? . - @% uﬂ[% E:i

erators to needle the

am for radio that will at least
proach the aggressiveness of
eir competitors.

| The new Bureau, which is

iaded by Maurice B. Mitchell,
designed to sell radio every-

rtere—in every city and town
the country. With an initial
dget of close to $200,000, the

#B will seek to bring new busi-
ss to radio and will also con-
atrate on expanded use of the
«dium by present sponsors, and
rmer advertisers will be urged
return to the fold.
The Bureau is expected to
‘art functioning by June 1 but
commendations [or the drive
(1l be submitted to the new
‘tup’s board committee on May

Jther media have shown for
/'iny months now that they real-
| competition for the advertis-
'{ dollar is on the upgrade. It's
£3d to see that the broadcasters
' going to get their feet wet.
.} [ | [ ]

We attended the annual con-
Mition of the American News-
fer Publishers’ Association here
s week and there were a
Ciple ol statements on radio
tht the broadcasters might not Bl yon wanted any concrete evidence as t(.> the value of radio broadeasting for hockey,
€0y too much., But t1hey point it was furnished in Uw Pembroke-Sydney series here. hf\n—* were three broadecasts from
U the seriousness ol the com- ithe Aunditorium last Saturday night.  The weather was miscerable and a snow storm was

<

HAD

Mr. Frank Ryan, April 1st, 1949,
President & General Manager,

Radio Station CFRA,

Aaditorium,

OTTAWA, ONT.

Bear Frank:—

iti i i ing The rople,  particularl hose at Pembroke, Renfrew and Arnprior could

Pitive situation these dayvs (and threatening.  The people,  partic y thos il g i pi ji d

nhits, {oo) ’ have renmined in their homes for the broadcasts.  Instead, nearly nine thousand jammec
o b0 into the Auditorinm on Saturday anmd nearly seven thousand on Monday.

tem number one, ‘the publish-
® report that there is a decline
ithe numb ol newspaper own

Some of these people drove as far as one hundred and twenty-five miles; others came
by train and motor coach. 1t was all the proof [ pesded that radio broadeasts create addi-

¢ tional interest.
B going into the radio busi- With kind regards, T an,
ks, Also, a  few newspaper-
o operators reported that Very truly yours,
r vadio progeriies are now THE OTFAWA FORUM LIMITED

|‘(mg revenue.  One  publisher T. P. Gorman,
:‘"1 the feeling seems to be that President.

TUESEET CERA is helping Ottawa In Every Way !

radio business, wait a while
""THE PROOF OF THE POWER IS IN THE PULL"

|

ger, stations should be a lot
‘aper by then.”

| ] ] [ ]
tem  number two, the news-
Prer boys predicted that tele:
Son - will take yevenue away

A

Wiy americanradiahictarns cam
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Behind the chq; V;
inRadio ~_\

Do settle myself, quill in hand, to compose my thoughts,
and find myself toying with the pretty conceit that
even the birds are now saying ‘ Lionel, Lionel’’! Hope
to partake with all goodwill of CKCW’s annual Lobster
Party, and do congratulate Fred Lynds on one of radio’s
mcst successful merchandising promotions, which has
erown from a bathroom to the salle a manger of the finest
hotels in Toronto and Montreal ® ® ® Am reminded
that it is but a scant menth to the C.A.B. Convention
at St. Andrews-by-the-Sea, which is probably to be com-
plicated by the strain of a federal election year turning
‘“the greatest medium of entertainment, enlightenment
and education’’~—radio—into a bedlam of words ‘“for
and agin’”’ @ ® @ Did note with pleasure a fine pictorial
story about CFOS Owen Sound, in the Montreal ‘‘Stan-
dard.”” This truly community-minded station’s system
of indoctrinating high school students with the value of
radio is well worth the telling, and it did appear for-
tuitously just at the time of the opening of their new
studio ® @ ® Am also gratified to find that Toronto’s
daily newspapers recognize the value of CFOR in reach-
ing the tens of thousands of summer guests who will
invade Orillia in June, for they are buying goodly quan-
tities of time, on which to sell their wares. Agency-
wise, do bow in the direction of those alert gentlemen
Denne and Fcster @ © @ While on the pleasant thought
of summer holidays, do note that CKVL’s bright pro-
gramming, which already appeals to majority audiences
in Montreal, will attract many added listeners during
the summer months when major network shows sus-
pend, for CKVL piles a goodly and strong signal north-
wards into the summer resorts of the Laurentians
® & @ Truly Radio is a wondrous marvel, what with
portables and car-radios and battery sets in cottages and
sales results galore. Mr. Abramsky, of Artistic Ladies’
Wear, Belleville, summed it up neatly when he signed
a renewal contract and remarked ‘I hate spending the

money, but it certainly brings results’” ® ® ® And so to
bed.

PEOPLE

SPORTCASTER HURT

Winnipeg.—All is not well with
Jack Wells, local sportcaster,
these days.

Wells took a nasty tumble re-
cently at the Brandon arena,
just before airing a junior play-
down game, and ended up with
an ankle-ful of torn ligaments.

But the accident pointed up
the spirit. of co-operation that
exists between the sport-calling

boys.
Here's what happened after
Jack took his tumble. He de-

cided ‘he would carry on the
broadcast despite the injury, but
when he tried to clamber back
into the broadcasting booth he
fainted dead away. When he woke
up he was in Brandon General
Hospital.

In the meantime, Johnny Doig,
manager, and Jim Keilback,
sports announcer of CKX Bran-
don, saw Jack’'s predicament and
came to the rescue. Doig gave
Keilback the go-ahead signal and
Jim doubled in brass, broadcast-
ing the game over both CKX and
CJOB.

Lyall Holmes. of Cockfield
Brown, who happened to be tak-
ing in the contest, spelled off
Keilback  with  between-period
and post-game commentary.

Wells can’t say enough for all
concerned.

LI I
DISTANT FIELDS

Winnipeg.—Vic Cotton has left
CJOB to seek the green pastures
of the United States. His place
on the announcing staff has been
filled by John McManus, for-
merly of CJRL Kenora.

B = @
JOINS SALES STAFF

Vancouver. — New addition to
CKWX staff here is Ed Chown,
formerly with CJCA, Edmonton.
Ed now is time salesman with
the station.

BROADCASTER
CORRESPONDENT

S il N T Wi iy 3 e

Fayx .y b
<

Vancouver. — New correspo|
dent in British Columbia fil
Canadian Broadcaster & Tel
screen and also the new “Voi
of the Sun” in Vancouver is B
Ryan, pictured above. '

Bill, who is “‘standing in” fi |

Broadcaster correspondent By
Francis, now completing a nur =

ber of writing assighments :
Britain and Europe, took ov &
The Vancouver Sun newscast |
10 p.m. over CKWX in Januai ¢
following the death of Rg

Chapman. Ryan, by day, is t

write chief of The Sun; by nigt]|
the newspaper’s newscaster. 11
has done news work, writin!
editing and announcing, at diffe

eht times for CJOR and CKNM#
in Vancouver, as well as ov!

CKWX, and also for CKRC 1
Winnipeg. He has worked wi |
British United Press, Winnip
Tribune, Vancouver Sun a
Province. In Winnipeg for a ye@
during the war, he handled ¢
Central Canada News Repd |
over CKRC under the name |
“Bill Elliott.”

CKM o YOU MAKE FRIENDS |

in Vancouver when you

Buy neighborly CKMO

1000 WATTS
1410 on your DIAL °
-

~ | Horace N.STOVIN

& COMPANY

WINNIPEG VANCOUVER

TORONTO

.%/: resentfalee /b/r
these live Raddio Slations
CHAB Moose Jaw
CIGX Yorkton
CKLN Nelson
CFPR Prince Rupert
CJOR Vancouver
ZBM Bermuda
1BC  Trinidad
VOCM Newfoundland

MONTREAL

CHOV Pembroke

CFOS Owen Sound
CFOR Orillia

CIBC Toronto

CJRL Kenora

CBW Winnipeg
CKLW Windsor

CFAR Flin Flon

CINB North Battleford

CHSJ Saint John
CKCW Moncton
CIEM Edmundston
CIBR Rimouski
CKVL Verdun
CKSF Cornwall
CFIM  Brockville
cJBQ Belleville

*

Continuous Radio
Audience Measurements

Since 1940 .

CElliott-Hapnes Lomited)

Sun Life Building
MONTREAL
PLateau 6494

515 Broadview Ave
TORONTO
GErrard 1144
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Vhom The Gods Would Destroy

Squadron Leader Joel Aldred, D.F.C.,
srmer announcer with the CBC, has
cen fired, because, in an article in the
[ontreal Standard, he was quoted as
wing that the CBC’s practice of per-
itting their staff announcers to take
smmercial announcing jobs on a free-
nce basis, subject to a deduction of
5% ‘agency fee,”” which goes into
1te CBC’s treasury, was unsatisfac-
ry.
In spite of his fine service in the
CAF, his ability and his pleasant dis-
sition, ‘had Aldred worked for any
nvately owned concern but the CBC,
id had he made public utterances of
similar nature about the conditions
his employment, he would have
cetved the same treatment, and
ghtly so.

However, being fired from the CBC
:d from a privately owned corpora-
m have certain differences.

The reason for Aldred’s dismissal
as that he had broken his ‘‘oath of
crecy,’”” which, in common with all
il servants, CBC staff members
ve to take on accepting employment.
1e incongruous thing is that the CBC
ver tires of assuring the country
tat it is not owped by the govern-
2nt.  An explanation of just why
tiployvees of such an institution are
Djected to the rules governing civil
'vants, while their employers insist
tat they are no such thing, is much
Cerdue.

An employee in private business,
Vio is fired from his job, is able to
Ulize his experience with his former
eiployers to secure a position in the
Sme line of work but with another
Fi. In this case, it might be said
fat Aldred is at liberty to join the
E of a private station. This, how-
€er, 1s not true. As a network an-
Tuncer, he has been able to ‘‘imple-
™0t the salary of $2,700 a year
}'L-:ich he received from the corpora-
En, with a further $7,000 or $8,000
' a freelance (less, of course, the
CC’s 15% off the top), because of
O connections with commercial Spon-

R

He cannot
make this kind of money from any
private station for the simple reason—
and it is an obvious one—that single
stations and single station sponsors
cannot pay the same kind of talent
fees as are paid for networks of thirty
or forty stations, and only the CBC
1s permitted to operate networks.

sors of network programs.

It will be said that the CBC will
permit him to continue broadcasting
on the networks as a freelance. This
is indeed true. In fact the CBC’s offi-
cial statement over the incident, said
In part: “On leaving the CBC, he is,
of course, free to continue commercial
announcing on a freelance basis or to
join in American network programs
as the (Montreal Standard) article in-
timates he was planning to do.”’

This is the important part of the
entire issue. By stating that he might
use CBC’s facilities as an outlet for
his freelance activities, the power-
drunk CBC is saying in effect that it
is granting him leave to do this as a
concession, and that it could indeed,
if it so wished, prevent him from do-
ing so.

] - |

This story crystalizes this paper’s
seven and a haltf vears of trying to
point out that, whether it utilizes them
or not, the Broadcasting Act bestows
pocwers on the management of the
CBC—and TCA and any other ‘‘pub-
liclyv owned’” corporation which the
government has acquired or may
acquire in the future—which are com-
pletely undemocratic and wholly dic-
tatorial. A benevolent management
will not abuse these powers. But who
can say that that management will
alwavs be benevolently disposed?

From Qur Transcription Studios

The one-sided competition afforded
hy the CBC network monopoly not
O;]l.\ alfects the operations of station
managers, striving to attract listeners
to their wave lengths with the almost
insuperable handicap of single station
programming. It also reacts upon the
listeners, who may not be interesteld

In the network fare currently avail-
abille to them, and dial around the in-
dependent stations. to find something
which may strike their fancy.

Undoubtedly a great deal of worth-
while local talent is aired, which, to-
gether with newscasts and special
events, pleases a large segment of the
auiience. There is, however, another
kind of program, the open-end, syndi-
cated transcription, which not only
gives. noa-network programmers ap-
pealing material with which to attract
listeners, but also provides local busi-
ness people with worth-while enter-
tainment material at a fraction of its
cost. Actually radio is utilizing ex-
actly the same system as that em-
ployed for years by the press, in
importing syndicated ‘‘funnies,’” ‘‘pic-
ture features” and ‘‘columns,’’ which
would be out of reach of any but the
largest publications, except on a svn-

Jicated basis.
n n [ ]

Whether they are actually sponsor-
ing such programs or not, these disc
shows enhance the value of advertis-
ing on the station which uses them.
They focus greater audience attention
on that station. By providing sponsors
and lsteners with a greater variety of
entertainment, more ‘‘name’’ attrac-
tions and production values, stations
afford advertisers a more impressive
sales vehicle at less cost per listener.

No listener would relish a steady
diet of nothing but transcribed pro-
grams. On the other hand, neither
would the radio audience willingly sub-
Ject itself to an unending sequence of
local and enthusiastic but amateur
artists. "Even the CBC, with the pro-
grams of four American and one Bri-
tish network to draw from, devotes
many hours of its air time to the play-
ing of discs.

The station using a balanced diet of
transceribed and local features is invit-
ing bhoth audien2e appeal and sponsor
satisfaction.

S Ao
ouas e

Editor.
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WITY YOUR NEIEHBOR
on Wi

National Advertisers

are neighbors with reputable

Regional and Local Advertisers on CKWX.

EACH buys CKWX

for the same purpose—to sell

merchandise or services.

ALL choose CKWX for the same reason—because it
enjoys the top listening audience—as proven by up-to-
date swrveys—has full coverage—as shown by BBM

reports;

And most important, CKWX gets results!

So, Mf. National Advertiser, shake hands with your
neighbor on "WX . . . he has things to sell too, and with

CKWX he sells them,

13

[

. . more than seven years on the
air with CKWX broadcasting the
same program
satisfaction in results obtained.”

is proof of our

* W. H. Crone—president and manager
' .~ of Crone Storage Co.

. . and with half our entire 1948
advertising budget used on CKWX
we sold over two and a half million
dollars
during the year.”

worth of automobiles

W. M. Campbell—Managing director
of Campbell Motors Ltd.

(1%

b
[ {

- fifteen minutes every weekday
Jor six months on CKWX! A4 short
time, yet results have been suf-
Jicient to convince me that radio
and CKWX
portion of our advertising appro-

riation.”
R. Morrow—Vice-President and

Managing Director, Star Laundry Co. Ltd.

warrants a major

invited 10 sl

—_— —
National évenisers and their Advertising Agencies are
udy Elliott-Haynes ratings and BBM reports

of fhe-G_r'_"e' ter Vancouver and B.C. Lower Mainland

ALL AD

‘JTHE HIGHER CKWX FIGURES WITH THOSE
AND YOU WILL SEE WHY

VERTISERS

GE7T RESULTS WITH

i

MUTUAL

CONSULT. ALL.CANADA OR WEED & COMPANY

STATIONS

Jackpot Draw Gets 27G's

The Radio Industry’s Crippled
Children’s Jackpot Draw grossed
$27,2227.43 for the Ontario So-
ciety for Crippled Children’s Eas-
ter Seal Fund. The entire pro-
ceeds were turned over to the
Society without any deductions
for operation expenses; all the
work, services and $5,500.00
worth of prizes were donated
free to this worthy cause. This
assured the 29,994 people who
sent in letters and entries to the
draw that their donations would
be given entirely to the fund.
Added to the draw were more
than 35,000 letters received
from Easter Seal purchasers.

The OCrippled Children’s Jack-
pot Draw was a spontaneous pro-
motion of the Radio Committee,
which every year fosters the sale
of Easter Seals with the aid of
Ontario’s radio stations, to bring
in “extra dollars” aoove and be-
yond that raised by Easter Seals.
The industry succeeded in put-
ting over this promotion, and,
for purpose of comparison, the
money raised was. equivalent to
that raised by the Maple Leaf
Hockey Team and the Maple
Leaf Baseball Club in their an-
nual benefit games for the chil-
dren.

Proceeds from Easter Seals
and the Jackpot Draw are util-
ized to support Crippled Chil-
dren’s camps, medical and nurs-
ing services, transportation and
other aids to the province’s

Canadian Representative
® Omer Renaud & Cle,
1411 Stanley Street,
Montreal.

Torente Office, 63 Yonge St.

American Representative

® Adam J. Young, Jr., Inec.,
22 East 40th Street,

New York 16.

handicapped youngsters.

The draw, staged April 28
during the Marlborough - Ottaw
hockey game at the Maple Le
Gardens, was won by Ha
Brenman, 26-year-old RCAF ver
eran now attending University ¢
Toronto. The list of prizes ir
cluded: a Ford sedan; RCA tele
vision set and installation; Supe
rior automatic electric range
Blue Bird diamond ring; 5 h.

Evinrude outboard; Stromben
Carlson radio-phonograph com
bination; Sherbrooke seamles

axminster rug; Underwood type
writer; Premier Aire-Mati
vacuum cleaner; Philco portabl
radio; and a host of other valy
able items including jewelry an
clothing.

] [ ] [ ]

CKNW CHILDREN'S FUND '

New Westminster.—Started a
a short term appeal to aid of
phans, CKNW'’s “Chi‘ldren']!
Fund” kept drawing donations i
throughout the year and has bee
allowed to continue.

Recently the donations enable
station owner-manager Bill Re|
to supply the Vancouver (Crip’
pled) Children’s Hospital wit
ten specially constructed radios
They were accepted on behalf ¢
the hospital by Miss Erma Ers
kine, superintendent of nurses.

The hustling Mr. Rea and hi |
staff, on the side, also are alq'
ranging to take a host of oﬂel
phans to Bowen Island resort, h@

steamship, for a picnic.

The money is still rolling it |
too, although the only air plun(i
the fund receives is when var
ous ‘‘emcees” mention donation i
received from [listeners in r¢ !
quest letters.

Selling 80% to 90% of
all sets turned on during
daytime hours, with 385,-
167 French people in
coverage area.

PROGRAMMING ESPECIALLY FOR THE

FRENCH LISTENERS IN THE OTTAWA VALLEY
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Opens Barrie In August

Owen Sound, Ont. — Last
nonth, Ralph Snelgrove per-
ormed his last official act of

mportance as manager of sta-
ion CFOS, when he officiated at
he opening ceremonies of the
ew $65,000.00 studios which he
as nurtured from the turning
f the first sod. After a couple
f weeks holiday, Ralph will get
ut the spade again to start
. acking out his own station
robably CKBB at Barrie, Ont.
Snelgrove, who is 35, started in
idio as a Toronto repair man
1930. In 1932 he established
te Truestone Recording Studio.
his he sold to Ken Soble, then
Metropolitan Broadcasting
rvice, for whom he went to
ork as recording technician.
On February 11, 1940, he moved
Owen Sound to take charge
" Howard Fleming’s radio sta-
mm-— then just a license — and
1 it on the air, the whole 100
atts of it, three weeks later on
larch 1.
Ralph 'has managed the sta-
on  since then, through two
wer boosts, to 250 and then
000 watts, with three years out
service with the RCNVR
om which he was discharged
a lieutenant,
He has not yet closed the deal
r a transmitter site for his
irrie station but vows he will
on the air August 1.

old nine provinces. This status
will be changed, however, when
station VOCM goes through the
formality of accepting a Cana-
dian license in place of the New-
foundland one under which it has
operated in the past. Incident-
ally, Ralph got the green light
on his Barrie license during Con-
federation week.
Snelgrove's  departure
station CFOS will break up a
ten-year triumvirate between
Bill Hawkins, assistant manager
(who stood in as manager dur-
ing his period with the navy),
Denys Ferry, production super-
visor and himself, as the other
two will be staying on at Qwen
Sound. He is married. and be-
sides his wife, Evelyn, has two
sons and a daughter. He is direc-
tor of the CAB, and has been

from

active as chairman of the Small
Markets Committee.
n - a

Some  people may consider
that occupying a room in a hos-
pital at the extreme end of a
corridor is disadvantageous. I
definitely do not agree with this
thought. Always having an ear
open fo things radio, it is amaz-
ing the programs you hear from
that corridor and it acts as an
echo chamber for raaio conver-
sation between patients.

The most prominent theme
song that floats my way is “A-
Hunting We Will Go.” Without
any doubt people must have the
news and on this floor Jim
Hunter is tar ahead. What
amazes me Is that these listen-
ers seem quite convinced that the
news and even the weather fore-
casts are Hunter’s personal opin-
ions. It is noft rare to hear a
remark like: “It’s going to rain
today. Jim Hunter said so.”

u ] [ ]

Another leader in his field is
Maurice Bodington with *“Bod’s
Scrapbook” on CJBC for a quar-
ter-hour each morning. Unusually

A Newfoundlander by birth, good background music is sup-
iph claims to be the only plied by Quentin McLean while
enth  provincite” to hold a de B. Holly makes announce-
vadcasting license in any of the ments and Kay Stevenson han-
CHRC leads again in the EAST
INAUGURATION OF ITS NEW
h, 400 \Watts K.R.P. A M. 5000 Watts

98,1 Megoeyeles

———

BG40 Kiloeyeles

dles production. Incidentally, this
Scrapbook must hold a wealth of
knowledge for some truly great
things come out of it and are
broadcast.

n [ ] [ ]

Speaking of nuggets of wis-
dom, T really would miss the
“thought for today” broadcast
by “Aunt Lucy” played by Muriel
Ball. I think announcer Johnny
Peters (Jack Dawson of CFRB)
could sell Sunlight to a person
not intending to buy soap at all.
This quarter hour is broadcast
over Trans-Canada at noon and
on CFRB later in the day.

[ ] ] [ ]
A sure-fire winner in a spot
like this is the “Happy Gang.”

Never a day passes without Bert
Pearl’s voice coming from some
room. Whether the Gang real-
izes it or not, it is listened to for
various reasons. Probably the
foremost of these is because the
program is cheery. Blaine
Mathe’s solos have a guaranteed
audience in these parts. Women
with maternal instinct have
taken Eddie Allen and his bal-
lads quite to heart. Added up,
this half-hour carries a load of
talent.
| B B

Probably the most prominent
American voice is that of John
Nesbitt with his ‘“Passing Par-
ade.” He's one of the ace story-
tellers of the air and his quarter-
hour carries stories that are
quite listenable. Altogether, peo-
ple seem to like it, and I can’t
say I blame them.

©-U.n
B> 2
aﬂldﬁiilsi"*

"COVERS THE WO

UNITED PRESS

RD.

BRITISH

“"The world's
best coverage
of the world's

biggest news”

*

HEAD OFFICE
231 St. James Street
MONTREAL

N PR

MW
D

VARIETY SAYS: “ . . impressive vividness

and suspense . . . excellent performances.”

fuditton it now!

ALL - CANADA PROGRAM DIVISION

Vancouver—Calgary—Winnipeg—Toronto—Montreal

WRITTEN
FROM THE
PAGES OF
LIFE!

Psychological mystery
that packs an
emotional wallop

52

Half-hour Episodes
Anothexr
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QUEBEC MARKET NO. 2

“A wise old man once told
his son ‘Don't marry for
money, but when you want
to fall in love, go where the
money is!” In Sales language
we might say ‘When you
want to sell, go where the
money is!’

“We have money in Quebec
Market No. 2. According. to
Domiinion Bureau of Statis-
tics figures, the average
pay-envelope in Canada is
$42.77. In Quebec it is
$40.83—but remember, more
persons er family work in
Quebec than in other prov-
inces, so our per family
pay-envelope is higher than
these figures indicate.

“We have 590,691 employees
at work., Their weekly pay
cheques total $24,115,961.00.
Advertise where the money
is, over these French-speak-
ing radio stations.”

For any information on
Quebec Market No. 2
Telephone, Wire or Write to

jos A.HARDY & CO. 1
MONTREAL QUEBEC TORONTO

cHRc REPRESENTING 5000

QUEBEC  wars
CEINC new caruste wars
CHLN rrois rivikres wars
CHLT suersrooke wams

CERS onauiizs- 250

KENOGAMI  WATTS

“Csigh|

STATIONS

POLITICAL

Radio time can be a fruitless
investment. While often the re-
turns are substantial, sometimes
they can be quite meager. This
is especially applicable when
radio is being used to dissemin-
ate talks.

A political address, even a
sound, logical and well-organized
political address could be a
dubious radio investment unless
the speaker:

(a) Uses
speech.

(b) Properly projects and
focuses his voice and personal-

natural and clear

ity.
(¢c) Demonstrates or convinc-
ingly simulates thoughtfulness

and sincerity.

Advertising people realize that
their commercials are not sought
after as “listening musts” by the
radio ‘audience. Therefore they
employ all sorts of techniques

to attract attention. This may
consist of blowing fog-horns,
making their voices sound as

though they were spoken in a

canyon, or even singing the mes-
sages. None of these artifices is
presoribed for political speakers,
especially the last one!

The fact does remain, however,
that the only people who will be
avidly awaiting a political

ad-

IOOO

WATTS

SPEAKERS PI.EASE coPY

By SYD BROWN

dress will be the candidates or
other speakers’' relatives, and
those others who subscribe to his
ideals and will vote for them
anyhow. It is because of a belief
that it is those who are politic-
ally opposed to the speaker that
he really wants to reach and
influence that this article would
advocate that a little more atten-
tion be paid to broadcasting fun-
damentals than ‘has been the
practice in the past.

If there is time, and if there

isn’t make the time, to study
voice production; develop con-
trol; increase resonance. But
above all, acquire <at least a

smattering of microphone tech-
nique, that elusive attribute
which charges each word with
the quality of a highly personal-
ized message to every individual
listener. Unlike addresses deliv-
ered from the platform, where
each member of the audience
feels he is being harangued as
part of a crowd, words delivered
over the air should reach each
individual listener as though they
were addressed to him or ‘her
personally and alone.

Even a well-written radio play,
performed by unskilled actors,
lacks realism and sinew. It will
emerge only as a dull exposition

1255 CKNW

of reading. Obviously, then, |
political address, lacking
plot, characterization, music af
sound effects of a radio plg
has still less chance of servig.
lits purpose. Certainly it will g&
the plaudits of those who are |
the speaker’s side anyhow, &}
this will be in spite of and nm
because of his talks. Few indd|
of the unsympathetic or sce!
ical will it attract,interest, p.
suade, convince and convert.
Don’t shun the advice of p.
fessional writers ‘and annouil
ers, trained to prepare mater!
and deliver it by radio. It i
tails a style, both at the t
writer and the microphone, whi
is completely different to a
other form of ppublic address. Ii
not those two polemical &-
atras, Churchill and Roosew,
enrich their trenchant rheta/
with a shrewd appreciation of i}
microphone’s whims? Can it
doubted that, in a world withi!
radio, their historical statu
would be less than they are?
Come television, the put/
will see at close range thi!
trade marks of virtue and ste!
ing worth with which all seelj g
election to public office
doubtless stamped. There, for |
who can afford it, will be
vealed the honest, quizzical smijl
the ready twinkle, yet fearly
glint of the clear grey eyes, '\
clean-cut jaw, jutting with det |
mination to sweep out waste #{
corruption. But pending the qi
vent of the world’s most recilqi
miracle, the speaker’s only
with his audience, his voice l‘i’l
its manipulation, should be n |
tured and cultivated with as mi{!;
care as an actor’'s would be.

Waste of good fertile
facilities is to be deplored. "0\
often cogent political argumels
persuasive enough on paps
have, because of inept presens
tion, failed to stimulate in &
voting listener the desire to kD
listening, A fbutton pushes,?2
knob turns with so little eff!

Competition for listener att; .
tion presents to the pollt
speaker a challenge against whil
is being hurled thousands of ¢
lars at every minute of -“he di
In Toronto, for instance, you ¢
tains who would carry your pg
tical battle cry into action m
be heard above the clamor |
nearly a dozen rival stations. 8
shock troops, you -should
march into battle inadequal
equipped. You happy warrite
don’t go into a tank battle ar®
ed with sling-shots. If you cal
manipulate the ‘heavy armor#
your own political logic bef®
the microphone, dont let it M
down. If all else fails, hiref
writer and an actor to ghost #
job for you properly. !
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" PROGRAMS

RADIO SELLS THE GOODS
winnipeg. — Gene (Porky)
‘harbonneau, light-hearted mike-
ian of CKRC's early morning
wow, Porky's Inn, took time out
st week to . convince a balky
ponsor he could do a bang-up
alling job.
After some persuading the
wner of an electrical store de-
ded to advertise a stock of pop-
p toasters. In one day, after
orky had aired the article, the
oonsor's stock completely dis-
ppeared as eager buyers con-
erged on the store.
Here’s how Porky went about
He proceeded to tell listen-
rs how hard it was to burn the
past when you had one of the
op-up efforts. Numerous ways
[ burning bread were enumer-
ted by CKRC’s fatman, but, he
ras careful to point out, this
articular  toaster would fool
ou every time by producing just
e quality of toast wanted.
That was enough for the lis-
aners. They could hardly con-
iin  themselves until the store
pened its doors for the day. And
) per cent. of the buyers ad-
sitted they had been ‘“sold” by
irky.

®E N [ ]
MUSICADES

Winnipeg. — Kerr Wilson is
w airing his pleasant baritone
fer CKRC on a Sunday night
wow. Kerr is booked up for 13
eeks by the J. J. H. McLean
b. Ltd., on a show entitled
vusicades.” Mr. Wilson handles
ith the announcing and singing.
itch Parks tickles his piano on
e side.
Kerr formerly was announcer
ith  CKY. When the station
ent to the CBC, he took a posi-
i in the sales department of
¢ Manitoba Telephone system.

a n [ ]

RANGE ROUNDUP
Winnipeg.—Al Loewen’s “Range
oundup” is reaching way down
10 the heart of Texas.

News of this was brought to
I the other day when a stranger
om the Lone Star State drop-
¢d into CKRC and informed him
iat a brother near Fort Worth
lught  his  daily western-style
“ogram quite frequently.
According to the stranger, his
other especially delighted in
aring his own records on Al's
ow. The brother's name? Hank
¢ Yodelin' Ranger is the mon-
ker, pardner.
Seems Hank has to go to a bit
trouble if he wants to hear
Rnge Roundup. His car radio is
e only set that can pick up
KRC's signal. So he has to do
bit of drivin’ with his listenin’.

PUNGENT CRITIC

Vancouver. — Clyde Gilmour,
pungent CBC movie critic, has
taken a new role as critic over
CKWX.

The Vancouver Sun feature
writer, known across Canada for
his weekly criticisms of the mov-
ies over CBR, April 27 launched
a new half-hour series on the
criticism of classical recordings.
Broadcast time each Wednesday
is 830 to 9 p.m.

Previously the mrogram had
been given a trial 10-minute spot
each Wednesday.

The witty, blunt spoken Gil-
mour follows a somewhat unique
routine in his new CKWX broad-
cast. He plays first two or three
recordings that appeal particu-
larly to him, and explains why he

likes them. Then he plays one
that ‘'‘nauseates” him, and ex-
plains his reaction.

- [ ] n

QUIZ ON COMMERCIALS

Vancouver.—Something new in
give-away programs is now of-
fered to CKMO listeners.

Questions on the program,
“Sponsored Jackpot,” have to do
with commercials heard over the
station. Questions about com-
mercials are aired five times
daily, and listeners who know the
answer must phone the station
within 30 seconds.

CKMO listeners shouldn't be
surprised to hear the swishing of
washing machines in the back-
ground of a current station quiz
program.

Announcer Wally Garrett each
Tuesday visits a different laun-
derette about town and questions
the ladies while they do their

washing.

Sponsors’ prizes are offered to

ladies who are ‘on their toes.”
a " [ ]

AIR HOMEBUILDERS EX

Winnipeg.—First exhibition of
the Winnipeg Housebuilders’ As
sociation took over the Civic
Auditorium for several days. and
Al Loewen of CKRC was on hand
with a tape-recording machine.
Al caught the opening remarks
of llon. J. S. McDiarmid, pro-
vincial minister of mines and
natural resources. He also tour-
ed the various booths and de-
scribed what the smart home
builder is looking for these days.

[ ] - n
AIR BARBER SHOP QUARTET

Winnipeg. — Memories of the
gas-light era at the turn of t.'he
century are recaptured twice
weekly in a CJOB program called
“Close Harmony.”

Barber shop renditions by
members of the Winnipeg Kins-
men Club provide a background
for Chuck Skelding's smooth
commentary of other days.

Sponsor is Hanford-Stevens,
local clothing establishment.

a blanket with

covern ¢ directive

CFCO —-—Chatham

now covers ‘‘Southwestern’ Ontario like
the 1
Electric day and night allCanadian
array.
JOHN BEARDALL,

Kw. Northern
Ask anyone.

Manager-Owner,

Wz

///% N

FOUNDED ON THE PRINCIPLE
OF FREE DEVOTION TO THE
DISTRICT IT SERVES!

IN CENTRAL ALBERTA

CENTRAL Alberta is the richest mixed farm-
ing area in the Province—the vast territory
between Edmonton and Calgary (more than
20C miles apartj that is not satisfactorily
served by any other radio station. CKRD will
bring you returns from this area—like you've

never had betore!

DEMANDED BY THE PEOPLE
THEMSELVES !

The City of Red Deer has long sought a radio
station of its own. Now, in co-operation with
towns and communities tributary to Red Deer,
their hopes have come true. Imagine how re-
sponsive a listening market for YOUR message
~—since ii's a station demanded by the people
themselves!

CENTRAL ALBERTA BROADCASTING Co. Ltd.

—The Voice of Central Alberta

REPRESENTATIVES:

Canada - Radio Representatives Ltd.
Montreal, Toronto, Winnipeg, Vancouver.
United States—Adam J. Young Jr.
New York, Chicago, other key centres.

B T S e
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Sponsored by

HUDSON'S BAY
COMPANY

In 5 Prairie Markets

) America’s No.1
1 Folksinger

AVAILABLE
IN OTHER AREAS
AT LOW, LOCAL
RATES

ALL - CANADA
PROGRAM DIVISION

Vancouver—Calgary—Winnipeg
Torcento—NMontreal

"Wanta Make a
Sales Pitch in the
Big Alberta League?”

Ttoe Vocce of the Prainies Lod.
CALGARY, ALBERTA

10,000 WATTS

ASK RADIO REPRESENTATIVES LTD.,

AGENCIES

Comics Form Own Agency

Toronto.—Two veteran comics
have entered the radio agency
field in the. persons of Art Mc-
Gregor and Frank Deaville,
known to the industry and lis-
teners across Canada as Wood-
house and Hawkins. For the past
six years, these boys, who hailed
originally from the west, have
been producing programs over
CFRB, Toronto, and a network
which has now grown to nine
Ontario stations, for Maher Shoe
Stores. They started for this ac-
count with a show called “Spin
to Win,” and this has now given
place to ‘Double or Nothing.”

Using their mike names as
their firm style, the boys started
operating as a CAB enfranchised
agency May 1.

LI

Art and Frank started working
as a comedy team in Calgary in
1931 when they were sponsored
by the J. H. Ashdown Co. of that
city. Through their 18 years in
front of mikes across Canada
they have been aired commer-
cially by Grape Nuts Flakes
(1941); in 1943 they took over
production of their own quizzer,
“Spin to Win” for Maher; in 1944
Maher changed over to ‘“Double
or Nothing,” and Woodhouse and
Hawkins continued to produce it
while airing “Spin to Win"” for
W. K. Buckley Ltd.

The same year they wrote and
appeared in ‘Crosstown Service”

SIGN UP ON
CFCN!

Toronto - Montreal

Left, Art McGregor (Woodhouse)

and Frank Deaville (Hawkins)
examine a sheet of Easter Seals
during one of the annual radio
campaigns for the Crippled Chil-

dren.
for Imperial Tobacco, through
Rai Purdy Productions. In 1946

they worked with Gordon Sin-
clair on ‘“Alexander, the King’s
Man” for Warren K. Cook Cloth-
ing. Intermittently they have
been contributing comedy
quences for such programs
“Canadian Cavalcade”
“Army Show” and others. They
also wrote and recorded a long
series of comedy commercials for
Chooz. They have appeared in
varying roles on innumerable
network programs.

In the network field, the boys
were among the original artists
to be aired by the CBC (then
CRC) out of the west with their
“Woodhouse & Hawkins in Nit-
wit Court.” This ran from 1933-7.
In Winnipeg they had a half-hour
spot on the national net 1937-41,
when Geoffrey Waddington lead
the band and Dorothy Ault did
the vocals. In 1940, this show
was disced and flown over the
Atlantic for rebroadcast by the
BBC for Canadian troops over-
seas.

se-
as
the

I T

Woodhouse and Hawkins came
east in April 1941 and broadcast
their show with Russ Gerow's
orchestra from the RCAF Man-
ning Depot, in Toronto, to the
national and Columbia chains.

D (ONPLETE COVERAGE,

Throughout the war, they we
flown all over the country
appear on recruiting and lo:
programs,

The new agency kicks off wi
its Maher program, and has al
placed a trial series of spots f
Pryal & Nye, automotive supp
house, on CFRB.

MacLAREN ADVERTISING C
LTD.

Toronto.—The Department
National Defence is moving §
weekly ‘“Comrades in Arl

show to the Garrison Theatr
Camp Borden, on May 15 to o
ficially open Army Week in Cay
ada. The show will featuy
guests Wayne & Shuster in ag
dition to regulars Howard Cab
and orchestra, Terry Dale, an
the Comrades - in - Song Chort
under the direction of Dr. Lesl
Bell. The program is heard Sus
days at 8.30 EDT over the Tran:
Canada network,

Peoples Credit Jewellers
sumes the *“Sunnyside Sing-Song
for the fifth season on June 1
over CKFRB, Toronto; CHMI
Hamilton, and CFRA, Ottaw:
The show originates from Sunnj
side Beach, Toronto, and feature
again Art Hallman and orche
tra, and singer Terry Dalkl
emcee Monty Hall; announce
Michael FitzGerald and produg
Maurice Rapkin.

Dorothy Robb, former contim
ity writer with CBC Toronto, hg
joined the radio department ai
MacLaren’s as writer and prc|
ducer.

Toronto.——The Brownie Choct
late Co. Ltd. has started the 1%
minute transcribed “Blackston |
the Magician” (All-Canada) ove
CFRB, Toronto. The show 1
heard Saturday mornings as
children’'s feature and advertis
Mallowhip bars.

Disney Shops For Men hav |
scheduled 500 time signals o
CHUM, Toronto, throughout t'hv.
spring racing meet and aired
prior to the running commentar
of each event.

& ®E n ‘
MUTER & CULINER LTD. g

May 1st.—traditional moving day will
see the grestest activity in twenty years
in New Brunswick—hundreds of new
homes in large and small communit~ @

ew families "keeping house" for the
first time mean increased furniture sales
Every furniture dealer within 60 miles of
Fredericton uses CF N B because of the
FNB complete coverage
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ear Mother:
| . ] [ ]
ext month the CAB is holding
s annual convention at St. An-
-ews-by-the-Sea, N.B., so called
. scause of its close proximity to
the ocean.
[ I ) a
or the first three days, they’ll
> holding their meetings in the
asino of the Algonquin Hotel.
sronto has a Casino too, which
like the Casino of prehistoric
wys, because they didn’t wear
modern clothes there either.
| I ] a
t one of these meetings, Bob
umpbell, of J. Walter Thomp-
n Co. Ltd. (I don’t think you’'ve
et them) is scheduled to talk
‘1 “An Agency Executive Looks
t Broadcasting.” We privately
ww that all agency executives
read Canadian Broadcaster.
|2 B N
shall be glad to explain the
iove joke to you when 1 get
home this Christmas.
a = =
“le last day, all the meetings
1l be held behind locked doors,
d for this reason are known
“closed meetings,” although it
really the doors that are closed
and mnot ‘the meetings.
a a a
e difference between the open
setings and the closed ones is
at we have to sit through the
en ones and do a good job of

reporting.

a "B
e closed meetings are reported
us too, from information
}aned in bathrooms, and sun-

ly other places. We can say
hat we like about these, and go
*a-bathing while they are in
progress.
n "B
mebody is almost sure to de-
‘er an address about Freedom

of Speech.
-] | ] a
ey always do.
a a s
ey make most of these
f2eches  during their closed
meetings.
a a [ ]
ey will also record so many

Biolutions that you would swear
it was New Years.
"N
Ge of these resolutions at least
Ml be aimed at the Government.
| B8 a
Ms, according to our Canadian
dmocracy, is a committee of
Pnisters  which instructs the
'mbers of Parliament on how
they should vote.

[ ] a |
©'e 27 is election day though.
ad all may be changed, pro-
Yled our side of things political
1t able to spare time from its

Isy day +to record its votes.
= 8w
ur loving son, Richard.
' [ BN I |
(Editor's Note: We unwit-
fangly  mailed this issuels
Lewisite column (o our

mother, and 'have no alter-

native but (o run our let

ter to her in place of 'the
column.)

SPORTS

LONG DISTANCE PICKUP

New Westminster. — Probably
the longest single station pick-
up recorded in Canada was made
last month when station CKNW
carried a play-by-play account
of the Pacific Coast Hockey
League playoffs in San Diego.

The commentary was handled
by CKNW sports commentator
Jim Cox, and his account was
relayed over 1,654 miles of tele-
phone lines to B.C. listeners.

Bill Rea, owner-manager, who
was in California on holiday,
took over the between-period in-
terviews and commentary.

Bouquets go to young Cox
he’s just 21—for logging a news
beat while broadcasting the
series. He heard the announce-
ment over a Pasadena station
that little Kathy Fiscus, trapped
in a well, was dead. He rushed to
CKNW'’s leased wire and flashed
it.

CKNW crew which handled the
playoff broadcasts had many a
kind word for the staff of sta-
tion KUSN in San Diego. KUSN

engineers monitored the broad-
casts and aided in many other
ways to make the long-distance
series a success.

Sponsor of the playoff series
was Fred Hume, president of
Hume and Rumble Ltd., largest
electrical = contractors in the

West.
(I |

BOWLING WIND-UP
Vancouver.—CKWX wound up
its five-pin bowling league for
the year on April 27 and winning
team was that skippered by Jack
Gordon, chief station engineer.

Other members of the top ag-
gregation were Jack’s wife, Ruth;

“Midge” Black, secretary to
manager “Tiny” Elphicke: Jack
Hughes, traffic; Joe Midmore,

promotion manager, was spare.

Men’s high average honors
were taken by announcer Johnny
Ansell after a close race with
Bill Ryan, the Vancouver Sun
news announcer. Calculations
had to be carried to the third
decimal point to determine the
winner.

Vera (Caffrey) Keith, recently
married, won women's high aver-
age honors.

J. R. Slemin, manager of York Trading Ltd., wholesale grocers

in Owen Sound, points out
Manager of CFOS . . .
is to be promoted

immediately.”

MR. SLEMIN explains .

to
“when we learn that a Food Product
over CFOS-—we stock-up on that

W. Hawkins (L) Assistant

item

I find that metropolitan stations do not have much selling

inftuence In this part of Ontarlo.
regularly
advertised over CFOS. We
Radlo promotion quickly increases the demand for

that you keep us

Local

Therefore, it is important

Informed on food products

kncw from experience that

these items thraughout our trading area.

CFOS is the accepted and proven medium for sales results in the
Owen Sound market.

Ask Horace N. Stovin and Co. about Us

1000
WATTS

- CFOS -

OWEN
SOUND

IN SOUTHERN

Sadéafc/wwan audto

Did You
KNOW?

201

RURAL BUSINESS MEN
N

32

TOWNS and VILLAGES
OF SOUTHERN
SASKATCHEWAN

USE

CKRM

EVERY
WEEK

To S/
The Farm

Audience The
Year Round

*

_/45/\’ yOlll’

All Canada
Man
About

CKRM
REGINA
SASKATCHEWAN

*
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ADVERTISING GOES TO THE MOVIES

Montreal.—Quoting that well-
worn Chinese proverb, ‘“a picture
is worth ten thousana words,”
Graeme Fraser, sales manager
of Crawley Films Limited, in an
address to the Advertising and
Sales Executives’ Club of Mont-
real, went on to ask how many
words a picture is worth if it

moves, has sound, drama and
music.
Fraser, in his speech titled

‘Advertising Goes to the Mov-
ies,” said that because film com-
bines all these “it has tremendous
impact on our senses and on our
memory. For selling purposes,
films are the nearest thing that
you can get to a public demon-
stration by a salesman, and when
you combine that fact with mass
distribution you have a very pot-
ent medium of advertising.”

Films and television are two
great mass media of communica-
tion, Fraser pointed out. “TV
film production requires certain
specialized techniques but most
films can be produced so that
they can be used either for tele-
vision or a general non-theatrical
distribution,” he said.

‘About one half of present TV
in the United States is now film-
ed and films are to television as
recordings are to radio,” Fraser
continued, claiming that “the
great majority of all TV commer-
cials are first put on film before
being televised, which gives you
complete control and a maximum
effect. By putting your show on
film,” he went on, “prints can
be sent out to TV stations and
simultaneously televised, which
is the only present method for
giving an advertiser a coast-to-
coast TV network. There are
now over a million TV sets in the
U.s. up from 10,000 in 1946.
Contrary to general Canadian
belief, 95% of these sets are op-
erating in homes. Only 5% are
located in bars, theatre lobbies,
hotel rooms, and other public
places.”

Quoting the generally accepted
estimate that 30 million dollars
will be spent this year in TV
advertising, the speaker foretold
that three years [rom now thel_‘e
will be over 13 million sets in
operation and a $200 million ad-
vertising budget-—that is half of
present radio billings. “In Can-
ada,” he said, “‘there are 500 sets
operating right now—one manu-
facturer expects to produce 12,
000 sets this year.”

“Films and television,” Fraser
said, “can be used as nothing
else has ever been, to put across
the philosophy of freedom of
business and the Canadian Way
of Life. Every advertiser who
uses ‘those media sells through
eye-appeal-—sound appeal—music

drama — color — sells ‘his cus-
tomers in the most direct, mem-
orable way possible. Every ad-
vertiser who uses these media
must have a sense of responsi-
bility so the Canadian people
will always say—I am glad that
we have freedom of business
here.”

HOYLE’'S LAST STAND

Teddington, Eng.—In a recent
demonstration via television, the
operation of a new electrical
machine, which is said to be the
latest cure for boredom, was
shown. The machine, perfected
by the National Physical Labora-
tory, takes the part of a silent
opponent in the game of noughts
and crosses. and lights up the
proper symbols on a screen as the
game proceeds.

Commentator Richard Dimble-
by undertook to play against the
device during the telecast and
was beaten. In a second game
Dimbleby tried to cheat by mark-
ing two crosses before the ma-
chine took a move. A moment
later the invention hummed,
clicked, wiped out the last cross
and replaced it with a nought.

Generally Acclaimed

163, CHURCH ST,

The TV Technician's Bible
"TELEVISION SIMPLIFIED”

—: SECOND EDITION :—
By
MILTON S. KIVER

$7.50

Postpaid if cheque accompanies order.

Book Dept.

CANADIAN BROADCASTER
& TELESCREEN

TORONTO 2

TEE VEE
ACTION

New York. — Production of
television receivers in the U.S.
continues to increase, hitting a
new high of 182,361 during the
month of March, according to
the newest report of the Radio
Manufacturers’ Association. This
figure compares with 118,938 in
February and 121,238 in January.

The report covered five weeks
and brought the total for the
first quarter of the year up to
422,537. Industry observers point
out that at this pace total pro-
duction for the year may exceed
the predicted 2,000,000 by a sub-
stantial margin. It is also poirted
out that the RMA figures do not
include non-members of the as-
sociation who would probably
add approximately 15% to the
production.

Total post-war TV sets pro-
duced by RMA members totals
1,474,416 as of March 31. During
March the manufacturers pro-
duced 112,537 table models, 53,-
328 TV-only consoles, 16,496
TV-radio consoles.

[ I B |

During the convention of the
American Newspaper Publishers’
Association, Niles Trammell, pre-

sident of the National Broad-
casting Co., told the publishers
that television operators and

newspaper-owners are not com-
petitors but ‘partners in the
most exciting new business in
America, Mr. Trammell said
that newspapers constitute tele-
vision's largest single block of
owners. “30% of the television
stations in this country—present
or proposed—are owned by news-
paper publishers.”

The NBC prexy declared that
television has some unique ties
with the Fourth Estate. “For one
thing, newspapers have received
substantial advertising revenue
from television set manufactur-
ers. The Bureau of Advertising
reports a $14,000,000 expenditure
in newspapers last vear by radio

and television manufacturers.
This is seven times their expen-
diture in 1941 Mr. Trammell

continued. He pointed out that in
March of this year more than a
dozen newspapers were regularly
buying time on video to promote
circulation. “In short, television
Is a new way to sell papers,” he
added.

Mr. Trammell described the
financial experiences of a news-
paper-owned television station af-
fililated with NBC. The station
went on the air in 1947 “and
during the first 27 months show-
ed a total operating deficit of
$250,000,” Mr. Trammell stated.
“Losses are currently $1500 a

for 1949, and it

month, and the station expects {
be in the black by the end of t
year. Net loss after all chargey
will probably not exceed $29,01
is possible tI
station will wind up the year o
a ‘break-even basis.”
n n n
Buick will begin sponsorshi
of the hour-long “Olsen & Johr;
son Show” over NBC-TV star<}
ing June 28 in the Tuesday slé
to be vacated by Milton Ber
for the summer. Buick show wi

move to another period whel
Berle returns in the fall.
n n [ ]
Toni Co. makes its TV entrn

June 2 over CBS-TV with a ne
program called “That Wonde;
ful Man.” J

Canada’s |
No. 1

Dance Band|

125 DUPONT STREET
TORONTO, ONTARIO
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—Emed TV Co-ordinator

. Ottawa.—Alphonse Ouimet has
een appointed Co-ordinator of
‘elevision for the Canadian
roadcasting  Corporation, Dr.
rigon, CBC general manager,
nnounced recently.

Ouimet has been engaged in
| slevision work and research
" nce 1932, and is the Assistant
" hief Engineer for the CBC. His
| rst position on leaving McGill
| niversity was as engineer with
Qanadian Television Limited, a
.-;mpa'ny which operated an ex-
' arimental TV transmitter in

{ontreal in 1932. Joining the

anadian 'Radio  Broadcasting
| ommission in 1934, Ouimet was
" .ade Operations Engineer and
. eneral Supervising Engineer in

937 and took charge of tech-
' .cal administration of the Royal

our broadcasts.
. During 1947, Ouimet, accom-
" anied by H. G. Walker, Manager
I CBC’s Dominion network,

ade a study tour of television
" . Britain, France and Holland
' nd has walso studied operations

television centres in the United
rates.

i " B 8
. Launch TV In Movies
| Hollywood. — National Thea-

es Corporation, subsidiary of
ventieth Century-Fox, will be
2 first major theatre -circuit
inaugurate regular television
its chain of movie houses and,
.Is said, plans are going for-
‘ard to establish five to ten
| levision theatres in the Los
" 1geles area within the next
.~ ar.
. Charles P. Skouras, president
. NTC, referring to the specu-
i'J fion regarding television in
| 'leatres that ‘has been current
' r some time, is reported as
| ving that there is only one way
F determine whether the idea

|

1l work out successfully—that
. to set up a practical operation
' 'd see what happens. Skouras
| lieves the key to success lies
. the cost of operation and NTC
. presently working on a thor-
pgh study of costs for the pro-
\ised circuit.

| The extent to which program-
'Ing has been explored by the
W circuit is not known, but
' BC has said that it will be pre-
red to furnish exclusive pro-
tams for television theatres and
‘ventieth Century-Fox, through
9X Movietone, has also been ex-
Aining TV ‘production,

&

Fumbling Monopoly

Vancouver. — The “fumbling
CBC monopoly” with regard to
television was lashed in a recent
editorial by The Vancouver News.-
Herald.

“It is shameful that Canada
should lag so far behind in the
development of this new enter-
tainment medium, which shows
every indication of becoming the
most popular of all forms,” de-
clared the editorial.

“In most pther technological
and scientific developments Can-
ada has gone right along with,
or followed <closely behind, the
U.s.

“But not in television—thanks
to the CBC.”

The editorial pointed out that
the Radio Manufacturers’ Asso-
ciation estimates that 12,000 tele-
vision receivers will be made in
Canada in 1949,

“But for the purchasers of
these sets no Canadian television
broadcast will be available for a
long time.

“They will have to depend en-
tirely on programs originating
from the U.S. television stations.

“Since the normal range of
television is 30 miles, and the
maximum range is about 60 miles,
this limits the potential listeners
to those adjacent to the .inter-
national border in the vicinity of
large U.S. cities.

“Radio manufacturers esti-
mate,” continued The News-Her-
ald, “that 1,200,000 Canadians,
about one-tenth of the population,
are within range of existing U.S.
TV stations. But practically all
of these live along the shores of
the Great Lakes. There is some
reception of Seattle stations here
in Vancouver, but it is limited
to the higher parts of the city.

“There will be no Canadian
stations this year, and we will be
lucky to have any in 1950,
lamented the newspaper.

BRINGS SELLING POWER

TO BUYING POWER"

YORKTON

|
i

. Th:t according to BBM figures, CKCL’s Primary Area covers
I' It’s a compact market, covered
r consistently by CKCL —and only CKCL. Over 150 local

over 11,000 radio homes?

advertisers have found that out—and they're the men who

Kknow.

J. A, MANNING
Manager

DID YOU KNOW?

CKCL

TRURO BROADCASTING COMPANY
LIMITED

WhHM. WRIGHT, Representative
Toronto and Montreal

This Is Kirkland Lake:

Gold ore production in the Kirkland Lake area
is up 40.1%*.
more purchasing power for the 121,000 active
buyers in the Kirkland Lake area.

This means more employment,

Covered By CJKL:

® 96% of the listeners in every survey.

e Sets-in-use double the Canadian average.

Reach the rich Kirkland Lake market with
CJKL Kirkland Lake

5000 WATTS 560 KCS.
CIKL - FM

Get the facts from

NATIONAL BROADCAST SALES

TORONTO: 2320 Bank of Commerce Bldg. - AD. 8895
MONTREAL: 106 Medical Arts Building - FI. 2439

*Tons milled, Jan.-Feb. '49 over Jan.-Feb. ’48.

\ X
W‘V Captain ———— was so impressed
v with “Lionel's” kind words about

% CADMAN’S FUNERAL HOME, one

Sunday afternoon, that he went
\/ right down Monday morning and
arranged his own funeral.

LET HORACE STOVIN Just goes to show you that

TELL YOU MORE. “Lionel’s” boys have the know-how
IT’LL KILL YOU. to give your advertising the treat-

ment it requires.

MONCTON NEW BRUNSWICK

The Hub of tLhe Maritimes

REPRESENTATIVES: STOVIN & CO. TORONTO MONTREAL

R ——— T ——————
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STILL
THE HIGHEST - RATED
JUVENILE SERIAL IN

. WINNIPEG, VANCOUVER
AND MONTREAL

@ Available in other markets
at low, local rates.

FOR FULL DETAILS CONSULT:

ALL - CANADA PROGRAM DIVISION

Vancouver—Calgary—Winnipeg—Torontc—Montreal

FILM STRIDES WITH TV

New York.—Kinescope record-
ing has become big business for
the television industry, with one
network, NBC, planning to make
four to five times more film this
year than the 3,500,000 feet it
produced during 1948. O. B. Han-
son, NBC vice-president and
chief engineer, speaking at a
press demonstration, said the
rapid expansion of the kinescope
recording facilities and produc-
tion during the past year point
up more dramatically than any-
thing else in television the tre-
mendous strides taken by the
industry as a whole in recent
months.

Describing NBC’'s kinescope
recording facilities, Hanson said
that his company recorded the
first complete ‘half-hour tele-
vision show ever put on sound
film from a kinescope tube, and
on March 22, 1948, recorded the
hour-long telecast of the NBC
Sy mphony. From this beginning
the network went on to produce
3% million feet of 16 mm. film

that year.
» " B

Two types of cameras, supplied
by the Eastman Kodak Company,
are being used: a double-system
camera in which picture and
sound are recorded on separate
negatives and ‘later combined on
one positive; and a single-system
camera which wputs both the

audio and video portions of a
program on the same film. With
a single-system camera it is pos-
sible to ‘“play back” a 15-minute
program about 30 minutes after

FOR THESE ARTISTS

BOCHNER, Lloyd
BOND, Roxana
BROWN, Sydney
COWAN, Bernard
DAVIES, Joy
DENNIS., Laddie
DIAMOND, Marcia
FITZGERALD, Michael
HALMAY, Andrew
HARRON, Donald
HOPXINS, Michael
LOCKERBIE, Beth
MILSOM, Howard
NELSON, Dick
NESBITT, Barry
O’'HEARN, Mona
RAPKIN, Maurice
ROUSE, Ruby Ramsay
SCOTT, Sandra
WADE, Frank
WALSH, Elizaheth
WOOD, Barry

Day and Night Service
at
Radio Artists Telephone

Exchange

P e U T T T TR " TSRS TR

it has gone off the air, whil
the double-system type of can
era requires slightly longer fq
film processing.

| ] ] n

Carleton D. Smith, director

television for NBC, said th;
major motion picture companif
produced 369 feature length fil
or about 550 hours of film du
ing 1948. But NBC, during ti
same period, produced 700 hou
of film, or about 14 hours
week. The network ships g
average of 223 prints a week +
video outlets from coast to coas

[ ] | ] | ]

CRAWLEY FILM
WINS AWAR

Ottawa.—Crawley Films Lin
ited of Ottawa and Toronto hav
won top honors in the first ai
nual competition for the Can;
dian Film Awards with the
production, “The Loon’'s Nec)
lace.” The film was sponsored t}
Imperial Oil Limited, and te}’
the story of the origin of th]
bands around the neck of {}
loon by use of a number of carve§
Indian masks which have bee
collected by the National M
seum.

The awards, presented to n'
cognize outstanding Canadiaj
talent in the film field, by tF
Joint Planning Commission, rej}
resenting 50 national organizii
tions interested in education an |
the arts, were competed for b}
29 films produced by 12 differer |
organizations. All entries wer |
made in Canada, on Canadiai
themes, by Canadian producers

“The Loon's Necklace,” whic !
previously won -acclaim in th/
Edinburgh Film Festival, receivi
ed the award for achieving
highly dramatic effect, unity «f
impression, and the excellence ¢}
its components of script, photog}
raphy, musical score, artwor !
and color. )

]
[ {

$3.00 a Year l‘l

(85.00 for 2 Years)

insures regular
delivery of the

CANADIAN
BROADCASTER
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JOS. A. HARDY:- & CO. LTD.—CANAD
ADAM ). YOUNG, JR. INC.-- U.S.;




fay 11th, 1949

Canadian Broadcaster & Telescreen Page Fifteen

ROM O

WHAT G-E MAKES . .
MAKES TELEVISION

GENERAL ELECTRIC

Unsurpassed facilities and equipment for .

TELEVISION

G-E Television goes even farther than “Everything from Camera to
Receiver”! It means a complete coast-to-coast network of offices, I
warehouses and technicians to give your television problem prompt
and competent attention.

And G-E Television means a capable group of specialists to assist
you in the preparation of technical briefs, and to provide assistance
in planning and engineering problems. Many Canadian applicants
for television station licenses are using this service—a majority vote
of confidence in the “plus service” of G-E Television.

Contact your nearest C-G-E office
for further information.

LEADER IN RADIO, TELEVISION AND ELECTRONICS

CANADIAN GENERAL ELECTRIC

HEAD OFFICE: TORONTO — Sales offices from Coast to Coa

e
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.. from the number ONE buy
in the number ONE market!

327 regular advertisers agree that CFRB gives them the number ONE
buy in the number ONE market! Dollar-for-dollar, CFRB delivers
them more listeners than any other station. And more

careful listeners.*

In every place spotted on the map above . . . an independent
research organization checked a random sample as to the extent Toronto
stations are listened to regularly.

The median average listenership to CFRB was 61 per cent,
to the next independent Toronto station: 13.0 per cent.

Full particulars available at our office or from
our representatives.

Put your

watts —
the dollars ARE! 1010 ke.

dollars where

United States—Adam J. foung, Jr., Inc.

R sentatives:
HUELERAD Canada— All-Canada Radio Facilities, Ltd.
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X CFRB listeners listen carefully!

A study of a recent Elliott-Haynes
survey shows that average Spon-
sor Identification is 17.76 points
higher on CFRB than on the next

independent Toronto station.

Something more . . . CFRB's
daytime patterns, measured in
the same area with those of the
next independent Toronto station,
reveal that CFRB's average signal
strength is 2/ times greater

within the corresponding half-

millivolt radius.
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