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(LW Gets 50 Kw

ch License For Edmonton
tirs Provincial Premier

tawva. — Windsor, Ontario,
aid Edmonton, Alberta, shared
tofpilling in the news emanating
frg last month’s meeting of the
CH Board of Governors, with
H.W getting the board’s nod
"x‘;;O Kw on 800 K¢, and Tid-
gton  getting approval for a
inch-language station.  All
cnmendations, having been
toved by the CBC, nwst go to
il EDepartnient ol Transport for
Hcation.
IKI.W, when it gues onto its
i wattage, will be the third
4ate station to be grauted this
.r, the others being CFRB.
anto and CKAC, Montreal.

Manning Claims
Discrimination

1e CBC’s approval of the

ication of Radio Edmonton

litée for a 5 Kw station on

Ke. to operate in the French

qmage, after its refusal to grant
ommercial license for the
errnment station CKUA, was
sit to be “indefensible and dis
“ianatory” by Alberta Premier
L ming.

r. Mamning said the CBC
b had made a statement in
réicting the application for
(BJA that it was convinced
¢liting another commercial
litase “would affect very seri-
0§y the financial position of the
t# existing stations” (CJCA
aq CFRN). In reconunending
tl&icense {or the French station,
thithoard said: “In view of the
that this will be an exclusively
ich language station, the
rd dves not feel in this case

it will have a detrimental
it on the service oi other
ons covering the area.”

rench language stations now
-ating outside the I’rovince of
bec are CJEM, Edmundston,
. (bi-lingual) ; CHNO, Sud-
v, Ont. (bi-lingual) ; CKSB,
Boniface, Man.

ccording to 1941 census
res, Alperta, with a total pop-
ion of 796,169, has 31,451
le whose mother tongue is
finch. Other “language groups”
he province are Ukranian—
137 ; German—02,760.

Grant Four New FM’s
pphications for FM licenses
e by four newspaper nub

Celebrating its twenty-fifth anniversary just before passing

~sz~ SILVER JUBILEE ~'

2 L o

out of the hands

of its founders and owners, the Manitoba Telephone System, is station

CKY, Winnipeg, which this summer, on completion of the purchase, is to

be taken over by the Canadian Broadcasting Corporation. Pictured above
is an carly shot of one of CKY's original studios.

lishers were approved hv the
Board. These were Pearce Pub-
lishing Co. l.td. (Sivcoe Rre
roraMER), Sinicoe, Ont.: Kam
loops Sentinel 1.td., who also
operate station CF|C, Kamloups,
B.C.: Southam Co. |.td. (EpMoON
Tox JOURNAL), who own station
CJC\: Tur HaxiLtoN Srec-
TATOR, a division of the Southam
Co. Lad., IHamilton, Ont.
" An application from Don Mur-
rav for ait FM license for Chilli
\VE.’lCI\', 13.C., was refused in favor
of station CIHAVEK, who. the
PBoard understands, are making
apphcation.
Transfers

Stock trapsfers were approved
for Racdio Rouyn Abitibi Ltée to
the newly incorporated Northern
Radio—Radio Nord. The Board
stated that in recommending the
transier of the stock and also of
the licenses to operate stations
CHAD, Amos; CKVD, Val
d'Or; CKRYN, Rouyn it
understoad  that - control would

and

remain with D. A. Gourd, J. .

Gourd and R. Charbonneau.
Transfer of control of Oshawa

Broadcasting Co. L.td. (CKDO)

irom T. W. Llliott to W. A.
Dales, |. G. Johnston, T. R.
Elliott, R. G. Everson and S. F.
Everson was approved.

Schroter Bros'. transfer of
control of Interior Broadcasters
[.td. (CJ1B, Vernon, B.C.) to
C. H. Pitt, J. T. Mutrie, \V. E.
McCubbin and H. J. Davies was
also recommended.

The board registered its appro-
val of a transfer of the license for
CJOB, \Winnipeg, from ]. O.
Blick and E. B, Osler to Blick
Broadcasting 1.td., which Blick
new controls.

The new owners of CKX
Brandon, Man. received a green
light for their acquisition of the
station from the Manitoba Tele-
phone System.

Other reconunendations were :

Emergency transmitter licenses
were approved for CFOS, Owen
Sound; CKBI, Prince Albert;
and CJLS, Yarmouth.

CIFAB, Windsor, N.S | gets the
go-ahcad for a relay transmitter
at Kentville, N.S.

Gordon Smith’s application for
a 250 watt relay station at Barrie,
Ont.,, for CFOR, Orilha, was
denied, as also was an application
made bv station CHGB, Ste Anne
de la Pocatiére, Quebec, for a
short wave station.

Deferred for further considera.
tion were applications for AM
licenses for Geraldton, Ont. (B.
Allen Heeney) : Smith’s Falls,
Ont. (A. E. Dobbie) ; Hull, Que.
(Gerard Moreault) ; Newcastle,
N. B. (L. \V. Flett).

RADIO BOOSTS CRIPPLED KIDS

[oronto.—Virtually all talent
here offered their services to the
Ontario Crippled Children’s drive
in a mammoth Sunday program,
staged before an audience of about
hiteen thousand in the Maple
|.eal Gardens last month.

Time only permitted the use of
around twenty people and acts,
but A of M and ACRA granted
dispensations permitting anyone
to work without fee. CBC gave
the lines and time on CJBC, and
33 Omntario independent stations
and CFCF Montreal, donated
their time as well.

The formidable list ol talent
which appeared on the show was
head-lined by the Metropolitan
star Marjorie lawrence, herself
a polio victim, who flew up from
IHot Springs, Ark,, to appear on

www._americanradiohistorv com

the show. The Honorable Paul

Martin, Minister- of National
Health and \Welfare also
appeared.

Talent included Lucio Agos-
tini and his Orchestra, Bernie
Braden, Greg Clark and [immy
Frise, The Commodores, Jack
Dawson, Georgia Dey, John Fish-
er. Stan Francis, Samuel Hersen-
horen and his Orchestra, Ted
Hockridge, Mart Kenney and his

« Orchestra, Stu Kenney, Norma

I.ocke, Cv Mack, Herb May, Roy
Roberts, Ken Soble, Carl Tap-
scott, \Vayne and Shuster, Byng
\Vhitteker and J. Frank Willis.

Organization of the whole ven-
ture was in the hands of lLen
Headley (RCA), who, with his
committees worked tirelessly tg
make it a success,
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NEW TRANSCRIBED SHOWS |
NOW AVAILABLE!

Some for national sponsors, some regional, some Jlocal!

You get top network talent and professional production at reasonable
cost! Back your saies message with the best entertainment . ..

audience-tested south of the border:

SALUTE TO SONG

Songs that never grow old, and
the stories behind these songs!
Outstanding orchestra work,
vocals, drama . . . all-star cast.
Destined to be a 1948 family
favourite! 52 fifteen-minute
programs.

RED RYDER

The cowboy hero of the comics
and the moviesis now transcribed
on the air, available in Canada!
Rip-roaring western adventure

. the steadiest entertainment
appeal ever known.
52 half-hours.

MUSIC HALL OF FAME

Stars of Carnegie Hall and the

Met, transcribed for the first time!

Walier Preston is MC . . . the

musical great in person tell of

their careers, perform and sing.
prestige “‘natural.

52 quarter-hours.

PLANTATION HOUSE PARTY

The Duke of Paducah, radio’s
best known country-style comic!
Simple, easy humour. Nationally
famous supporting cast.

A great daytime selling job,

3 to 5 times per week.

260 quarter-hours.

S S — —

A|| Canada

HOSPITALITY TIME

Snooky Lanson, singer-emcee,
heads up a program of great
natural charm . . . the glamour of
the deep south and minstrel
music. Fstablishes a warm,
friendly mood to carry your
message. 156 quarter-hours.

FUN AT BREAKFAST

Comedy stars Tom Howard and

George Shelion keep 'em

laughing! Really good hreak-

fast-time rating assured. 260 f
comedy five-minutes build a loyal | ,
audience. One full minute for I
your commercial.

. these and other All-Canada shows are syndicated:

this means that although they cost plenty to produce, yox can buy them b

economically . . . trouble-free! Bring your programming

problem to the All-Canada man!

ALL-CANADA PROGRAM DIVISION *

VANCOUVER CALGARY

WINNIPEG TORONTO MONTREAL |

DIVISION OF ALL-CANADA RADIO FACILITIES LIMITED
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weep Winner Turns
Sponsor
\*lCOUVCF.—\VhUl Vancouver hoot-
148 Nick Fiorante won $40,000 in the
ria Sweep. CKMO had him on the
i:—&ithin the hour, and as he left the
ni

ilethere was a salesman at his elbow
o &l him a series of spots for his
hisi shop.
@soon as word came over the news
it the CKMO news room dis-
mt,,d\“d a man in a taxi to get Fiorante.
Jﬁhe néwspapers had him cornered
ndne CKMO man never got a hand
i,
1= station then broadcast for Fior-
otg asking him to visit the station
daway for an interview.
rante caught the broadcast and
+i his way to the station. Wally
4:tt took over and interviewed him
H on how it fecls to get up some
ving, and win $40,000.
Yzels fine,” Iiorante said firmly,
o fine. Had a feeling something
« mzoing to happen when I rolled out
'd. Yessir, feels fine”
Firante got up from the mike,
1rd to the door and bumped straight
tiialesman Dan Eckman.
man had an order book in one
i and a pen in the other, and
site/this was Nick's big day he figured
»-ddn t go wrong by taking a small
t of radio time to let the world
he had a shine stand at 71
Hastings St.

CLCLUDE AMATEUR CONTEST
nnipeg.—\Winners have been de-
bd in the Stars of The Future
aie2ur contest which has been run-
1 over CJOB during the winter
ths. Sponsor of the program was
tHgWinnipeg Paint & Glass Company
in Ramsay took top honors in the

L1 class, while Walter I'autik,

vlist, headed the instrumental div-
14l Both received cash awards to
fuser their musical studies.

| the same time the ACT-CJOB
Wteur Hour, which took in gobs of
{4 £ in the province, wound up with

Honster show at the Auditorium.
18 contestants from all points visited
b§ 1e program took part.

“dges sclected Winnipeg vocalist
Stea Coma as the show’s outstanding
aft.. A band from Steinbach. Man.
v the popularity contest.

Fghlights of the show were aired
ot CJOB.

0 e HTHTT TN fo LTI T @ A1 FY

OF THE WEST?

s o TTe T e

CHAT

IS MEDICINE HAT THE FLOUR CITY

OR

IS MEDICINE HAT THE FLOWER
CITY OF THE WEST?

(Tune to Page 13)

F oo Lo of

WAverley

1191

AN

FOR THESE ARTISTS

Bochner, Lloyd
Bond, Roxana
Cowan. Bernard
Dennis, Laddie
Diamond, Marcia
Elwood, Johnny
Fitzgerald, Michael
Gerow, Russ
Growe, Vic

“You have won an electric refrigerator,
family sized bottlc of Dr. Byles Genuine Liver Rinse.
try for the announcer?”

MR. OCTGBER

Winnipeg.—Latest give away effort
on local stations is the October fMan
Contest being curreantly plugged over
CJOB. Point of the program is to
play up the English film of the same
name which is scheduled to open at
the Odeon Theatre April 9. .\ prom-
inent Winnipegger has been selected

s “October Man" and clues are aired

each day as to his identity. To the
winner will go merchandise. donated
by numerous city firms, valued in the
neighborhood of $700.

The night the film opens, CJOB will
stage a special broadcast direct from
the theatre and hopes to have the win-
ning contestant spout a few words of
wisdon.

AIR FOLK SINGER

Vancouver. Ed McCurdy, west
coast halladeer. has landed in a new
weekly spot on CJOR at 845 pm.
Thursday. It goes on the Dominion
network as far as Winnipeg.

In western Canada McCurdy is noted
for his wide repertoire of North
American ballads, many of which have
not heen recorded hefore. McCurdy
gets many of them hy visiting out of
the way places and talkinz to marimers,
miners and plainsmen who have heard
them passed down from thieir ancestors

Recently he fearned The Ballad ol
Captain  Kidd from  Capt. Charles
Cates. B.C. tugboat man. Cates heard

e LU T IHTITTH o LTI
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MEDICINE
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HAT

Hamilton, Lee
Lockerbie, Beth
Mahon, Irene
McCance, Larry
Nelson, Dick
O’Hearn, Mona
Rapkin, Maurice
Rouse, Ruby Ramsay
Scott, Sandra
Stout, Joanne
Willis, Austin
Wood, Barry

two cocker spaniels and a large
Now do you want to

it from lis father, who founded thg
firm, and he got it from his father, &
seafaring man on the coast of main.

STATION BIRTHDAYS
Winnipeg.—Two Winnipeg stations
marked anniversaries this month.
CKY looked back on 25 years of
hroadcasting March 13. The Manitoba
Government station opened its mikes
in 1923. The curtain rings down this

Day and Night Service

summer when the CBC takes over at
operation. q q

At the other end of the scale, CJOB, Radio Artists Telephone
still in its infant stages, marked its Exchange

second year of broadcasting March 11.

Alberta’s

Radio
Station

(LATEST B.B.M.)

CFCN

The Vocce of the Pracnies Led.
CALGARY, ALBERTA

10,000 WATTS

RADIO REPRESENTATIVES LTD,

Ask

TORONTO MONTREAL
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tPyYs

Behind the Sceng
inRadio

as transcribed by H.N. Stovin

Do hear goodly argument in the coffee-houses that
stations, through their many craftie money give-away
promotions, are actually buying audiences. Whether
this is a good thing or otherwise, it is in my mind to try
t. Be it known, then, that we do hereby offer the sum
f five dollars in lawful coin of the realm to him, or her,
doth first complete the quotation and identify its
writer; “Spek, sweet bryd”. And, if any be curious as
he answer, ask any one of our salesmen ® ® ©
note that Jack Coalston, CJNB North Battleford,
eports well on the selling power of his station, since
wo department stores have signed one year contracts
llowing test campaigns. One store hath sewn up
even newscasts per day, and the other twelve an-
ouncements per day, which is a goodly tribute. Do
ote also that there is but one rate card for both local
nd national advertisers on CI[NB @€ ® & Am
htily flattered that Ad-Sales Events did recently
ublish a pleasing reproduction of my most recent por-
rait, curls and all ® ® ® Fell to musing during an
verly long sermon that Canadian advertisers may be
passing over a bet in Prince Rupert. A leading article
in the Satevepost sets forth that Americans do know its
importance full well, now that Prince Rupert hath
replaced Seattle as the distributing point for Alaska
shipping and business, and so hath new spending power
® ® Am today much depressed by a new cocktail
called “Royal Nuptials”"—no doubt intended as a grace-
ful tribute, but actually a dastardly mixture of Scotch
Whiskey, Navy Rum, and a piece of lemon peel twisted
like a British lion’s tail ® ® ® Noted with pleasure
that Harry Flint of CKSF is now rapidly watching
developments of the Courtauld plant expansion in
Cornwall, which will provide 1800 new jobs and add to
that city’s population, which hath already tripled its
pre-war numbers @ ® ® Which is a sales-provoking
thought on which I shall close —and so to bed.

Al/
Horack N Stoviy

& COMPANY

MONTREAL -TORONTO WINNIPEG VANCOUVER

y/ .

/I/t}’(’Jt’)//ﬂ/lﬂﬁ /?M

. . 4 .
Hese live Rudia ,(//a//(nu

CJCH  Holifax CHOV Pembroke CFAR Flin Flon
CHS)  Sgint John CFOS Owen Sound CJNB North Bottleford
CKCW Moncion CFOR Orillia CHAB Moose Jaw
CJEM Edmundsion CJBC Toronto CJGX Yorkton
CJBR Rimouski *CFPL London CKLN Nelson
CKVL Verdun CKLW Windsor CFPR Prince Rupert
CKSF  Cornwall CKY  Winnipeg CJIB  Vernon
CFJM Brockville CJRL Kenora CJOR Vancouver
CJBQ Belleville CKX Brondon ZBM Bermuda

* Reprerented by us in Monireal onty
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RESEARCH

779 U.S. Furniture Dealers
Use Broadcast Medium
Seventv-seven per cent of the

respondents to a survey of 2,000

U.S. furniture dealers use  the

broadcast meditm; 37 per cent

reported good returns on radio
expenditure — 37 per cent re-
ported fair returns.

I.ength of program seems to be
an important factor in its success.
Most productive time limit was
agiven as |5 minutes. The length
of a spot announcement has little
bearing on its etfectiveness.

Consistency, evidentlyy 1s a
major factor i pulling power.
Reports show that 82 per cent of
retatlers were on the air 52 con-
secutive weeks.

The survey disclosed also that
mdividual davs are not important
factors i assuring success, but
that time of day 15 most important.
Sixtv-one per cent of retailers re-
ported satisfactory results  be-
tween the hours of 9 and 11 a.m,,
Iand 5 pm., and 7 and 9 pan.

The type of program is just as
important as the time of broad-
cast, the survev disclosed.
Straight musical programs and
news are top favorites with
dealers. Varety shows and quiz
programs come somewhat down
the list, as do sports and dramatic
shows.

Radio Wins In Survey

New York, N.Y —U.S. Radio
is currently feeling triumphant
over the findings in the second
nationwide radio studv conducted
by the National Opinion Research
Centre (NORC) of the Univer-
sity of Chicago.

The survey pointed out that
14 per cent of the 3,529 persons
interviewed feel that radio is
doing an excellent over-all job,
56 per cent feel it is doing a good
job, 18 per cent say fair, 4 per
cent say poor and & per cent don't
know.

It was also uncovered thar 76
per cent of rthe interviewees op
pose federal regulation of radio
advertising, 63 per cent oppose
control  of controversial issue
programming, 67 per cent are
agamst control of over-all educa
rional programming, 59 per cent
oppose government control of
accuracy of radio news and 52
per cent are against control of
profits of radio stations,

A significant factor brought out
by the study is that 72 per cent
of the respondents prefer news
programs over all other type
shows in the davtime, and 74 per
cent favor news over all orhers in
the might time! Actually  this

www.americanradiohistorv.com

confirms forecasts our New
correspondent made some w
ago as to the growing impor

of news shows—at a time
others were predicting their
cline.  International events
recent weeks have of coup
sparked this increasing inte :
and the numediacy of radio allg I]
it to boast withowt fear of confg
diction that it is the only medigy

able to keep abreast of the rg
march of events abroad. :
It 1s interesting to note the &
rion m this survey on Cnnn
cials. Although 60 per cenfié
the respondents agreed that ofi
mercials spoil the program
mterrupting it (36 per cent di|
agreed, 4 per cent didn’t knog,
74 per cent said that connerg
give useful information abgy
things to buy (22 per cent di
agreed, 4 per cent didn't kn
and 65 per cent said that cap
mercials are worth while hecatiy
they tell who pavs for the ‘
|

gram (25 per cent disagreed
per cent didin't know).

Please Note!

CHANGE |
OF
ADDRESS

° f

Jack
Murray

Limited

NOW !

727A BAYVIEW r

AVENUE
TORONTO

Telephone

Hyland 0491ﬂ
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he Typewriter Tell le BUSINESS
e dio station when
e crashed open and in strode salesman- Sam. Thanks All The Same
Introductions rolled off Sam lik f an announhcer’s . Mr. L“C¢ i
: a . The Henrv Luce publication, LIFE,
mgue. Sam, it seemed, had a deal. "( At Mr. Grigshy el enjoys a wide circulation in Can-
<es it. he’ll go for a year’s contrac ada, has given this country some edit-
orial consideration.
Noting our shortage of American
T aged is mop and his dollars, and the hodge-podge of irri-
acket, and fumbled in his pock tating expedients to which the Dom-
. inion government has resorted, in an
Sam poured forth t the importance  offort to conserve US exchange, Lire
" the acc 101 has taken pity on us.
T 1t The magazine believes that our ail.-
- uation would be bettered were this
£ stop talk, Sam’s  country to enter into a customs union
fusion ended with the Umtefl State.~ and integrate
its economy with their's. Toronto, 1t
eose‘ “What V. feTISt" \voul(ll then ;ta!ld 1illx ll‘}e\-'an:-e
3 : relation to the great citadels of Amer-
Bis 55 him ican commerce as, let us say, Boston.
The kid This surely is a far-fetched conclusion
M , to draw from even a very superficial
| “What's examination of the facts. It is true that
“Imperi the United States trades with us ex-
. . . rensively, but the nature of our deal-
Fi ce oi paper with ings with that country is not such that
pHA}Dm‘ it contributes to the st bility (()if eitlular.
| N X The truth is that we produce the
nEQem (g0 UG same things along hoth sides of the
ght. and hand 10U11CE border. If Canada is an industrial
0’ We chatt 1 a minute when nation at all, it is because we have cul-
am shnsl tivated our special relationships with

I announcer were
ing, for cleaning

wDLying auough the office speaker,
1at 1s ideal

Mr. Grigsl cemer point where he
gned for his year's contract. \What yout con!d apply
‘hat id al I ial Cleanel cleaner in town.
‘hey . > phone number—
wvice! 1he fact that long hefore hi out he w oulfl he
irsing the day he had signed it wa concern to Sa_m.

J Ln(l as for the writer, the episode [ a welcome live
sinutes break from swabbing the hoss’s offi

m Whether they are going to hroadcast S H] CBC drahmah
AU ra spot for Dr. Byles’ Genuine Liver Rinse or the mperial CIeaners,
1 SR scarcely ever be said that enou ‘h preparon goes into the
l’ml"“fds that arc to he spoken. There is scarcely wine read over the
it which could not be cut by a third or a hall ~hout spoiling the
amse. In commercials especially, there 1s scarcel an annoum.temel.n
dich is not laden with trite clichés which are resrded as poison
1y other form of writing.
ta the aker, sced to the
a ribe in Canadian
4 real craitsman’s
en with an urge

Although words in radio are like flour
r:rmcr and cloth to the tailor, there is scarcel .
Nﬂz(lio who is recognized with anything approach
llary. and consequently most young men and : {
fnd a flare for words are attracted to other field and radio and 1ts
27“:31'01101'5 become the losers.
W

o

!
lfleP EDITOR.

1
A

other parts of the world, and nursed
our industries through the stimulus of
two wars behind protective tarifi walls.
There was a time in our early history
when it might have heen said with
some reason that onr economic destiny
lay with the United States, and that
the natural tides of trade flowed north
and south. But the course of our recent
development has been directed other-
wise, and to change it over now would
involve catastrophic dislocations. Even
as matters stand, we are depleting our
resources by selling pulpwood to the
United States instcad of developing
our power resources and fabricating
it into paper, so that we may sell the
finished product and charge both pro-
cessing cost and proht into the price,
This would indeed he a proftable
method of swelling the volume of
American funds at our disposal.
° ° °

Lire rather coyly admits that polit-

ical union with the United States would

not be acceptable to Canadians nor.

advantageous to developing the special
tlavor which distinguishes Canadian
civilization : but it says that this mat-
ter would not be an issue, although it
would be hound to arise sooner or
later. This is very true. Economic
integration with the United States
would very quickly be followed by a
drift of industrial and commercial pop-
ulation and a shift in capital so that
we would not be able to afford to meet
outr commitments, which would have
to he assumed elsewhere. This would
lead 1o a political merger and large

WWW- americanradiohistorv com

parts of Canada would become like
some of the midwestern states, hinter-
lands wherein the bedraggled peasantry
would labor to produce prime resources
for the great industrial ganglion that
clusters around Pittsburg and Phila-
delphia and might be made to reach
as far north as Hamilton.

With the world as it is, the empty
spaces of Canada need to be filled as a
matter of military sccurity. I[f we are
to rely on American protection, wc
must resign ourselves to permanent
American military occupation. Other-
wise aid would come too late. The
Australians have had a taste of that
American military occupation and ar«
not too anxious to repeat the exper-
ience. They are screaming for immi-
gration under their own control — by
the millions if possible.

We could not integrate our economy
to the United States and preserve our
national identity. When we have a
wheat surplus, they have a wheat sur-
plus. We produce smali fruits in Brit-
ish Columbia. They produce the same
in Oregon. And so it goes from coast
to coast. \We have been looking to
mass markets overseas, where we have
a preferred standing, to mop up our
surpluses, and, if it should be found,
when the post war economy is stabil-
ized, that there must be a redistribu-
tion of population, we have empty
spaces here to he filled, which the
Americans have not. In this way, our
most favoured markets can be brought
here under our own control.

As we have great power potential
and vast mineral resources, and supply
Rritain and Europe with a large part
of their food anyway. we could use
their skills, their labor power and
their fighting strength. We should also
henefit by having more shoulders over
which to spread the burden of our
attenuated transport system, our scat-
tered school system and our miles of
deserted roads.

° ° °

Provided we move forward to fulfil
our estiny, on an heroic scale, with
faith in our capacities and opportuni-
ties, we are {ar hetter off by ourselves.
We can move in harmony and co-oper-
ation with the United States without
merging our identity in their's. The
traditions, tastes, education and back-
ground of US people are such that it
is only with the greatest dithculty that
the United States is rising to the awful
responsibility that goes with her new
position of world leadership. Our
course will bhe pleasanter and more
tranquil as a prosperous middle power
on its way to greatness and preparing
for it as we go.

LLt¥E can save its pity for the Arkan-
sas Hill-billies, the Florida Crackers.
the Southern Share-croppers and the
California drifters; Canada will man-
age splendidly as soon as her govern-
ment bhecomes a policy maker and
ceases to he an asylum for sycophants
and a pension scheme for parasites.

—Joln Collingweod Reade
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UNITED PRESS

First In The Field
AND

First In The News

Headline News
Not News After
It's Headlines

News With
Largest
Commercial
Sponsorship

Sponsors Prefer
B.U.P. News
Because It Has
Proved ltself

The World’s
Best Coverage
of the World’s
Biggest News

HEAD OFFICE:
231 St. James Street
MONTREAL

PEOPLE

Snapped at the CAB Convention in
Quebec City last month two repre-
sentatives of publicly-owned radio,
left, Charles Jennings, CBC General
Supervisor of Programs, and right,
John Polwarth, BBC assistant
Canadian Representative.
FIRST FLING

Ken Haldane has joined the con-
tinnity department of CJOB. Tt is
Ken's first fling at radio

Institutional and
International

Toronto.—The U.S AL will get
as many Canadian programs as
Canada gels .\merican ones as a
result of the appointment of fack
Dunlop as supervisor of CBC
International LExchange.

Regarding his new appoint-
ment, which he will combine with
his present post as supervisor of
Institutional Broadcasts, Dunlop
said : “\We plan ro concentrate on
offering the United States as
many programs as we rake from
them. Our policy will be one of
good neighborliness—we’ll design
some of our hroadcasts expressly
for U.S. listeners, and may even
adapt part of our schedule to suit
theirs”.

JOINS CBC SHORT WAVE

Toronto—Jack MacRae. who hroke
into radio at CKCK, Regina, and who,
since comimg east has heen associated
with Barry Wood as script-writer on
his freelance programs, has joined the
International Service of the CBC. He
will be located in Montreal and his
main duties will he announcing. Jack

is an arts graduate of the University
of Saskatchewan

ASK

For Twenty-Two Yeurs The Voice Of Halifax!

AT YOUR SERVICE

MARITIME BROADCASTING COMPANY LIMITED
BROADCASTING HOUSE — HALIFAX
WM. €. BORRETT, Managing Director

_

THE ALL-CANADA MAN! Winnipeg lad.
radio.
m.w . 4 -
ruy :
o

STATIONS

Vancouver.—Jack Kanchikoff, negs
vendor at the busy Georgia and Gray. §)
ville Streets intersection here, gy
CKWX a free plug with a series of
posters drawn himself and displayg
on his paper stand.

He began using seli-made posters
during the war, with his own cartoo
and inscriptions such as “Hitler is3
Schtonk”. Now he has turned 1o
more peaceful line of advertising, an
plugs CKAWN, which handles Vax.
CoUveErR SUN news broadcasts by Red
Chapman. He handles only the Sgs.

Kanchikoft also is an enthusiasti
worker for charity collections suchs
crippled children’s funds, and the wl
lection cans can he seen on the second
shelt.

!
i
}3

ih

JOINS BROADCASTER |

Toronto.—Latest to join the Caxy |
piax Broapcaster staff is las
“Tommy” Thomson, who, since his § |
arrival in Canada from England at tie
end of last vear, has been engaged in
publicity work for the Canadian Rel |
Cross Society, Toronto Branch. Ii

Prior to flying to Canada under
Drew schemie, Tommy was doing ex i
ploitation work for the Walt Disuey i}
office in London. During the war e §
served, mainly in the Orient, with the |
RAF

!

JOINS CKRC
Winnipeg.—\ new face has mak §
1ts appearance i CKRC's announte
lme-up. It belongs to Al Blondal3
Al is a newcomer B I

www.americanradiohistorv.com

/
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THAN CHARITY

U LATpe

Lasonably certain that I'm not
d-ult and I've always tried to
ling one of that vast “l-told-
i fraternity. But there are some
Jeven in radio— that T just
e, probably because [ don’t
4nd them. For instance, I can’t
oncel of a commentator with as
nuchicperience as Jane Weston re-
warkil  at the conclusion of her
sroacdest “I must phone Joel right
Lwavil without first throwing the
tclbn her mike.

#hat 1 am a particular fan of
Seras., but one day, between
% Life and Big Sister. T clearly
rdsomeone ask  “\What's  Your
To say the very least 1 was
2d. but even more the next day
. heard the question asked "‘Is
Yy that cold in the booth?” As
| don’t understand these things.
4 an answer, Maybe a sign bear-
% simple request “Quiet, please”
olution.

»f the things that befuddles and
4 me is an announcer who, when
Il a script, kicks the reading of it

the place. An outstanding ex-
vas Don Sims’ introduction to
ly  Yours. He sounded as
there may have been consider-
bt in his mind about the spoken
thnd I certainly couldn’t add it

Maybe Elwood Glover has a
i beef after that.

L 1e time this comes to light this
SAusically Yours will be "wax-
way through its second yecar in
(s’ favor. Somcone asked me just
§ enjoyed ahout a recorded show.
1 case. it's not only the excel-
ordings but also Elwood Glo-
s ntelligent and descriptive com-
¢idt Many, many happy re-"turns’
W1 Glover and his engineer, lLen
3

{lte was the announcer who, when
ywitghe the program called “Rae and
Jl(vlﬁ!” on the air, was heard 1o say
\1igthat’s the way it is when they
write song. Snider supplies the words
andihe the music or vice versa’
| th€:ht everybody including annonn
cersinew that Snider's long suit 1s
musll But this announcer insisted on
revigng them. Tt never sounds quite
so I if you passed by an ervor as

whilyou try to patch it up.

'IJ: . . °

Frtaimly isn’t new but it just as
sirdl is big-time. The fact that the
Hapy Gang has gone coast-to-coast

#f US. as well as in Canada is
SoniGing to turn over inoour radio
minl Right now Winnipeg is prob-
dl)ly_ﬁpuu'ing its shoulders and feehing
verfiproud of its native son, Bert

and rightly so. Bert has

¢l The Gang grow from a sus
- show to one that is interna
Too, he has surrounded himsell
wroughly talented troopers who
warding him with probably the
variety show on the air today.
- and Dbetter conquests 1o The
Gang.
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TELEVISION

U.S. TV Is Booming

Television 15 booming i the
United States, and indications
point to a sharp acceleration 1in
this field in 1948 and 1949 accord-
g to an article in Rapro Trany
BuiLper ior February, 1948, At
the end of 1947 regular television
broadcasts were being made
12 American cities over 19 differ-
ent stations, with approximately
190 advertisers sponsoring pro-
grams. In addition there were be
tween 100,000 and 150,000 tele
vision receivers 11 operation
throughout the country.

One of the restraimng il
ences on television is the price
factor. The receivers in private
homes, in most instances. belong
to professional men, executives
or those who own their own busi-
nesses, the article says. The aver
age worker, however, must do
without until the developnient of a
“poor man’s” television receiver.

It is unlikely that television
will invade every corner of the
U.S. unless technical develop
ments make long distance recep
tion possible. There are occasional
reports of “ireak” reception, but
consistent reception 1s only at
present possible m cities and
suburbs.

Production Centres and Schools

While telecasting is progressing
by leaps and bounds, other fields
associated with it are rapidly ex
panding. Production centres for
commercial filims, especially de
signed for telecasting, are bemg
formed. Schools are being or
ganized for instruction in writing,
acting and production.  Radio
schools and universities are add-
ing television, in all its phases, to
their curricula.

COMING UP

A Bed OfF Roses {(Johnstone)

A Few More Kisses (Patmar)
Gilty, Gilly, Wish Wash (Marks)
~Hemline Below The Knees

I'd Like To Get You Alone
I'm Looking For A Sweetheart

1 Want To Cry (Excelsior)

Long After To-Night (BMI)
tPutting In Time (BMI Canada)
Rosalinda (Cherio)
iSaskatchewan (Old Colony)
Serenade (Duchess)

Someone Cares (Campbell-Porgie)
Spring Came (Republic)

There I Go (Mellin)

Trouble Is A Man (Regent)
Who's Got All The Dough (Alvin

(Old Colony)
When You're Lonely (Marks)

(Jay-Dee)

i CANADIAN "'SONG HITS

theatre television. So far the
association has produced a re-
ceiver with a 6-foot by 8-foot
screen.

e

The movies, too, are interested
in television. RCA Victor has
tied in with 20th Century Fox and
Warner Brothers for research in

& ?
A

\
\\\\\\ CANADIAN HIT TUNES — APRIL \\\\\\\
ED UP ‘\“\\\\‘\\\ﬂ
ALL ]\)N}}'}I?EISA BROKEN HEART arks) \\§\\\~x\\\

N
\\ Peggy Lee—Capitol 15022 John Laurenz—Merc. 5093
Bob Houston—¥GM 101 12

B

Gloria Van & vanguards—
Alan Gerard—Nat. 7019

Univ. 34 o .
Five Bars—Bullet 1009 Bill Johnson—Vie* 20-2749
Eddie Howard—Maj. 1236

\
W
Russ Morgan—Decca 245‘)2020 ) \\\\\
‘e Musicana ¢ \
A o }llalglt(\ ?)\:;le-—“s—s—ignature 15174 \\\\\\
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\\ Jerry Cooper—l)iamond 2090 el e
angworth- esaurus-World-Standar
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Harry Cool—Mercury 5080 Sammy Kaye—Vic. 20-2761

\ o (NBC ThesIaE'us)
-\\ Victor 55-5279

(Disc Jockey) N
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LET’S BE SWEETHEARTS AGAIN \\\\

0
A
BELL-PORGIE) .
i Victor Lombardo—Maj. 7269

\
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\\\\\\ Mar Whiting—Cap. 15010 -
Eoten, ixdo-Monica i ields—Musicana 15017
\‘ \\\Q Guy Lom! urdo-Monica Lewis Shep Fields 2
\\\\\\‘\ uyDec. 24298 Blue Barron—MGM 10121
A

Bill Johnson—Vic. 20-2591
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WHY DOES IT HAVE TO RAIN \\\
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f!l::}fl )SYtere‘::rttlB:loy‘s/—l—cMz(gNzlzm M(i:‘tnl‘lerth Trio—Dec. 24388
Snooky Lanson—Mereuty 508fLangworth-NBC Thesaurus-World) \
YOU'RE GONNA GET MY LETTER \
IN THE MORNING (LONPON)
i ini—Bullet*
N(l;i'xrvyl%sr::ﬁ:;':ﬁ;l—)ﬁiéﬁmg Adrian RO ¥ Thesaurus-World)

% NEW PIN UP HITS * Soon to be released

. CANADIAN SONG HITS
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Behind the Sceng
inRadio -\

as transcribed by H.N. Stovin

Do hear goodly argument in the coffee-houses that
stations, through their many craftie money give-away
promotions, are actually buying audiences. Whether
this is a good thing or otherwise, it is in my mind to try
it. Be it known, then, that we do hereby offer the sum
of five dollars in lawful coin of the realm to him, or her,

ho doth first complete the quotation and identify its
writer; “Spek, sweet bryd”. And, if any be curious as
to the answer, ask any one of our salesmen ® ® ©
Do note that Jack Coalston, CJNB North Battleford,
reports well on the selling power of his station, since
two department stores have signed one year contracts
following test campaigns. One store hath sewn up
seven newscasts per day, and the other twelve an-
nouncements per day, which is a goodly tribute. Do
ote also that there is but one rate card for both local
and national advertisers on CIJNB © @ & Am

ightily flattered that Ad-Sales Events did recently
publish a pleasing reproduction of my most recent por-
trait, curls and all ® ® @ Fell to musing during an
wverly long sermon that Canadian advertisers may be
passing over a bet in Prince Rupert. A leading article
in the Satevepost sets forth that Americans do know its
importance full well, now that Prince Rupert hath
replaced Seattle as the distributing point for Alaska
shipping and business, and so hath new spending power
% ® ® Am today much depressed by a new cocktail
called “Royal Nuptials”—no doubt intended as a grace-
ful tribute, but actually a dastardly mixture of Scotch
Whiskey, Navy Rum, and a piece of lemon peel twisted
like a British lion’s tail ® ® ® Noted with pleasure
that Harry Flint of CKSF is now rapidly watching
developments of the Courtauld plant expansion in
Cornwall, which will provide 1800 new jobs and add to
that city’s population, which hath already tripled its
pre-war numbers @ ® ® Which is a sales-provoking
thought on which I shall close —and so to bed.

- Horace N Stovin

& COMPANY

MONTREAL *TORONTO WINNIPEG VANCOUVER

%}‘I/IPJI’II/II/I.I(‘ /’mt

Hese live .%n/r'a Sutions

CJCH  Halifax CHOV Pembroke CFAR Flin Flon
CHSJ  Saint John CFOS Owen Sound CJINB North Battleford
CKCW Monctan CFOR Orillla CHAB Moose Jaw
CJEM Edmundston CJBC Toronto CJGX Yorkton
CJBR  Rimouski *CFPL Llondon CKLN Nelson
CKVL Verdun CKLW Windsor CFPR Prince Rupert
CKSF  Cornwall CKY  Winnipeg CJIB Vernon
CFJM  Brockvitle CJRL Kenora CJOR Vancouver
CJBQ Belleville CKX Brandon IBM Bermuda

® Ropresonted by us in Monweo! eniy

e ————

RESEARCH

779 U.S. Furniture Dealers
Use Broadcast Medium
Seventv-seven per cent oi the

respondents to a survev of 2,000

U.S. furniture dealers use the

broadcast mediam: 37 per cent

reported good returns on radio
expenditure 37 per cent re-
ported fair returns.

Length ol program seems to be
an important factor in its success.
Most productive time limit was
given as 15 minutes. The length
of a spot announcement has little
hearing on its cffectiveness.

Consistency, evidently, 1s a
major factor in pulling power.
Reports show that 82 per cent of
reta’lers were on the air 52 con-
secutive weeks,

The survey disclosed also that
mdividual davs are not important
factors In assuring success, but
that time of day is most important.
Sixty-one per cent of retailers re-
ported satisiactory results  he-
tween the hours of 9 and 11 am.
I and 5 pm., and 7 and 9 p.

[he type of program is just as
important as the time of broad-
cast, the survey disclosed.
Straight musical programs and
favorites with
dealers. Variety shows and quiz
programs come somewhar down
the hist, as do sports and dramatic
shows

news are  top

Radio Wins In Survey

New York, N.Y.—U.S. Radio
is currently feeling triumphant
over the fndings in the second
nationwide radio studv conducted
by the National Opinion Research
Centre (NORC) of the Univer
sity of Chicago.

The survey pointed out that
14 per cent of the 3.529 persons
interviewed feel that radio is
doing an excellent over-all job.
36 per cent feel it is doing a good
job, 18 per cent say fair, 4 per
cent sav poor and & per cent don't
know.

It was also uncovered thar 76
per cent of the interviewees op-
pose federal regulation of radio
advertising, 65 per cent oppose
control of controversial issue
progranming, 67 per cemt arc
against control of over-all educa-
tional programming, 59 per cent
oppose government control of
accuracy of radio news and 52
per cent are against control of
profits of radio stations.

A significant factor brought out
by the study is that 72 per cent
of the respondents prefer news
programs over all other 1vpe
shows i the daytime, and 74 per
cent favor news over all others in

the night time!  Actually s

Wwww.americanradiohistorv.com

confirms forecasts our New Y,
correspondent made some w,
ago as to the growing impor
of news shows—at a time w
others were predicting their
cline.  International events
recent weeks have of coy
sparked this 1increasing inten
and the immediacy of radio allg
it 1o boast withour fear of cont
diction that it is the only medj
able to keep abreast of the raj
march of events abroad. '
1t is interesting to note the
tion m this survey on comu
cials.  Although 60 per cent
the respondents agreed thar co
mercials  spoil the program |
imterrupting it (36 per cent di
agreed, 4 per cent didn’t knaw
74 per cent said that comnerg
give useful information aba
things to buyv (22 per cent d
agreed. 4 per cent didn’t know
and 65 per cent said that car
mercials are worth while hecat
they tell who pays for the p
gram (25 per cent disagreed,
per cent didn’t know).
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Tve Typewriter Tells The Tale

ot long ago I was chinning with the boys in a radio station when
ligloor crashed open and in strode—let’s call him Salesman- Sam.

itroductions rolled off Sam like superlatives off an announcer’s
fue. Sam, it seemed, had a deal. “One spot, and if Mr. Grigsby
15 it, he’ll go for a year’s contract.’

writer was summoned to a hasty conierence.

his seribe, aged about seventeen, set down his mop and his
izet, and fumbled in his pocket for a pencil,

am poured forth a voluble string of words about the importance
ne account to the station.

he boy took it all in, silently and dispassionately.

‘ter what must have heen ten minutes of non-stop talk, Sam’s
Lsion ended.

What does the guy sell > the kid wanted to know.
his seemed a natural question to Sam, so he told him.
he kid wrote down—"“cleaner”.

What’s he call himself ?”

3

'Tmperial (leaners.” The boy wrote.
ive minutes later the youth came over with a piece of paper with
e Lyping on it.
am took it, looked at it long cuough to sce that he had the name
it, and handed it to an announcer.

i/¢ chatted for what couldn’t have heen more than a minute when
1 shushed me.

Iadies and gentlemen,” the treacly tones of the announcer were
# ng through the office speaker, “for hetter dry cleaning, for cleaning
s ideal . .7

Ir. Grigshy “enjoved” the announcement to the point where he
tied for his year’s contract. \What did he care if vou could apply
{Lt was said about Imperial Cleaners to any other cleaner n town.
‘1‘~_\r mentioned his name, didn’t they ? and his telephone number—
twe! The fact that long before his contract had run out he would be
thing the day he had signed it was of no current concern to San.
4 as for the writer, the episode had given him a welcome five
iutes break irom swabbing the boss's office.

Whether they are going to broadecast a sententious ( BC drahmah
af spot for Dr. Byles” Genuine Liver Rinse or the Imperial Cleaners,
ilan scarcely ever be said that enough preparation goes into the
wrds that are to be spoken. There is scarcely a line read over the
d which could not be cut by a third or a hali without spoiling the
gse. In commercials especially, there is scarcely an announcement
Wl is not laden with trite clichés which are regarded as poison in
d@ other form of writing.
i.i\lrhough words in radio are like Aour to the haker, seed to the
fguer and cloth to the tailor, there is scarcely a scribe in Canadian
o who is recognized with anything approaching a real craftsman’s
@y, and consequently most young men and women with an urge
| 2 flare for words are attracted to other fields, and racdio and 1ts
[#:ners hecome the losers.

” RS

EDITOR.

BUSINESS

Thanks All The Same
Mr. Luce

The Henrv Luce publication, LIFE,
which enjoys a wide circulation in Can-
ada, has given this country some edit-
orial consideration.

Noting our shortage of Amcrican
dollars, and the hodge-podge of irri-
tating expedients to which the Dom-
inion government has resorted, in an
effort to conserve US exchange, LiFe
has taken pity on us.

The magazine believes that our sit-
vation would he bettered were this
country to enter into a customs union
with the United States and integrate
its economy with their’s. Toronto, it
fecls, would then standd in the same
relation to the great citadels of Aner-
ican commerce as, let us say, Boston.
This surely is a far-fetched conclusion
10 draw from even a very superficial
examination of the facts. It is true that
the United States trades with us ex-
tensively, but the nature of our deal-
ings with that country is not such that
it contributes to the stability of either.

The truth is that we produce the
same things along hoth sides of the
border. 1i Canada is an industrial
nation at all, it is because we have cul-
tivated our special relationships with
other parts of the world, and nursed
our industries through the stimulus of
two wars behind protective tariff walls.
There was a time in our early history
when it might have been said with
some reason that our economic destiny
lay with the United States, and that
the natural tides of trade flowed north
and south. But the course of our recent
development has been directed other-
wise, and to change it over now would
involve catastrophic dislocations. Even
as matters stand, we are depleting our
resources by selling pulpwood to the
United States instead of developing
our power resources and fabricating
it into paper, so that we may sell the
finished product and charge both pro-
cessing cost and profit into the price.
This would indeed be a profitable
method of swelling the volume of
American funds at our disposal.

® ® [ ]

Lrre rather coyly admits that polit-

ical union with the United States would

not he acceptable to Canadians nor.

advantageous to developing the special
fHavor which distinguishes Canadian
civilization ; but it says that this miat-
ter would not he an issue. although it

would he bound to arise sooner or
later. This is very true. [Sconomic
integration with the United Siates

would very quickly be followed by a
driit of industrial and commercial pop-
ularion and a shift in capital so that
we would not he able 10 afford to meet
our commitments, which wonld have
to he assumed clsewhere. This would
lead 1o a political merger and large

parts of Camada would become like
some of the midwestern states. hinter-
lands wherein the bedraggled peasantry
would labor to produce prime resources
for the great industrial ganglion that
clusters around Pittshurg and Phila-
delphia and might be made to reach
as far north as Hamilton.

With the world as it is, the empty
spaces of Canada need to be filled as a
matter of military security. If we are
to rely on American protection, wc
must resign ourselves to permanent
American military occupation. Other-
vise aid would come too late. The
wustralians have had a 1aste of that
American military occupation and are
not too anxious to repeat the exper-
ience. They are screaming for immi
ceration under their own control — by
the millions if possible.

We could not integrate our economy
to the United States and preserve our
national identity. When we have a
wheat surplus, they have a wheat sur-
plus. We produce small fruits in Brit-
ish Columbia. They produce the same
in Oregon. And so it goes from coast
to coast. \We have been looking to
mass markets overseas, where we have
a preferred standing, to mop up our
surpluses, and, if it should be found,
when the post war economy is stabil-
ized, that there must be a redistribu-
tion of population, we have empty
spaces here to bhe filled, which the
Americans have not. In this way, our
most favoured markets can he brought
here under our own control.

As we have great power potential
and vast mineral resources, and supply
Rritain and [Europe with a large part
of their food anyway, we could use
their skills, their labor power and
their fighting strength. We should also
benefit by having more shoulders over
which to spread the burden of our
attenuated transport system, our scat-
tered school system and our miles of
deserted roads.

° ° °

Provided we move forward to fulhil
our destiny, on an heroic scale, with
faith in our capacities and opportuni-
ties, we are far better off by ourselves.
\We can move in harmony and co-oper-
ation with the United States without
merging our identity in their's. The
traditions, tastes, education and back-
ground of US people are such that it
is only with the greatest dithculty that
the United States is rising to the awful
responsibility that goes with her new
position of world leadership. Our
course will be pleasanter and more
tranquil as a prosperous middle power
on its way to greatness and preparing
for it as we go.

LIFE can save its pity for the Arkan-
sas Hill-billies, the Florida Crackers.
the Southern Share-croppers and the
California drifters; Canada will man-
age splendidly as soon as her govern-
ment hecomes a policy maker and
ccases to be an asylum for sycophants
and a pension scheme for parasites.

—John Collingwoeod Reade
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Do hear goodly argument in the coffee-houses that
stations, through their many craftie money give-away
promotions, are actually buying audiences. Whether
this is a good thing or otherwise, it is in my mind to try
it. Be it known, then, that we do hereby offer the sum
of five dollars in lawful coin of the realm to him, or her,
who doth first complete the quotation and identify its
writer; “Spek, sweet bryd”. And, if any be curious as
to the answer, ask any one of our salesmen ® ® ©
Do note that Jack Coalston, CJNB North Battleford,
reports well on the selling power of his station, since
two department stores have signed one year contracts
following test campaigns. One store hath sewn up
seven newscasts per day, and the other twelve an-
nouncements per day, which is a goodly tribute. Do
note also that there is but one rate card for both local
and national advertisers on CIJNB ©€ ® @ Am
mightily flattered that Ad-Sales Events did recently
publish a pleasine reproduction of my most recent por-
trait, curls and all ® ® @ Fell to musing during an
overly Jong sermon that Canadian advertisers may be
passing over a bet in Prince Rupert. A leading article
in the Satevepost sets forth that Americans do know its
importance full well, now that Prince Rupert hath
replaced Seattle as the distributing point for Alaska
shipping and business, and so hath new spending power
% ® ® Am today much depressed by a new cocktail
called “Royal Nuptials”-—no doubt intended as a grace-
ful tribute, but actually a dastardly mixture of Scotch
Whiskey, Navy Rum, and a piece of lemon peel twisted
like a British lion’s tail ® ® ® Noted with pleasure
that Harry Flint of CKSF is now rapidly watching
developments of the Courtauld plant expansion in
Cornwall, which will provide 1800 new jobs and add to
that city’s population, which hath already tripled its
pre-war numbers @ ® ® Which is a sales-provoking
thought on which I shall close —and so to bed.

WV
~ HoraceN Stovin

& COMPANY
-TORONTO WINNIPEG

%)r/;'a,cn/a/r}:e /b)
HWese live %ﬂ/{b -(//v/('w[.:

CHOV Pembroke

MONTREAL VANCOUVER

CJCH Halifox CFAR Flin Flon

CHS)  Saint John CFOS Owen Sound CJNB North Battleford
CKCW Moncton CFOR Orillie CHAB Moose Jow
CJEM Edmundston CJBC Toronto CIGX Yorkton

CJBR Rimouski *CFPL tLondon CKLN Nelson

CKVL Verdun CKLW Windsor CFPR Prince Rupert
CKSF  Cornwall CKY  Winnipeg CJIB  Vernon

CFIM  Brockville CJRL  Kenora CJOR Vancouver

CJBQ Belleville CKX Brandon ZBM Bermuda

* Represenied by ut in Monireal only

N ———

RESEARCH

779 U.S. Furniture Dealers
Use Broadcast Medium
Seventv-seven per cent of the

respondents to-a survey of 2,000

U.S. furniture dealers use the

broadcast mediinm; 37 per cent

reported good returns on radio
expenditure 37 per cent ve-
ported fair returns.

lLength of program secins to be
ar important {actor i 1ts success.
Most productive time limit was
given as 15 munutes. The length
of a spot announcement has lhirtle
hearing on its effectiveness.

Consistency, evidently, 1s a
major factor 1 pulling power.
Reports show that 82 per cent of
reta‘lers were on the air 52 con-
secutive weeks.

The survey disclosed also that
mdividual davs are not important
factors 1n assuring success, but
that time of day is most important.
Sixty-one per cent of retailers re-
ported satisiactory results De
tween the hours of 9 and 11 a.m.
land 5 pm,, and 7 and 9 pm.

The type of program is just as
important as the time of broad-
cast. the survey disclosed.
Straight musical programs  and
news are top favorites with
dealers. Variery shows and quiz
programs come somewhat down
the Iist, as do sports and dramatic
shows.

Radio Wins In Survey

New York, N.Y.—U.S. Radio
1s currently feeling triumphant
over the findings in the second
nationwide radio study conducted
by the National Opinion Research
Centre (NORC) of the Univer-
sity of Chicago.

The survey pointed out that
14 per cent of the 3,529 persons
iterviewed feel that radio is
doing an excellent over-all job,
56 per cent feel it is doing a good
job, 18 per cent sav fair, 4 per
cent say poor adl 8§ per cent don’t
know.

[t was also uncovered that 76
per cent of the interviewees op-
pose federal regulation of radio
advertising, 65 per cent oppose
control  of controversial issue
programming, 67 per cent are
against control of over-all educa
tional programming, 59 per cent
oppose government control of
accuracv of radio news and 52
per cent are against control of
profits of radio stations.

A significant factor brought out
by the study is that 72 per cent
of the respondents prefer news
programs over all other tvpe
shows in the davtime, and 74 per
cent favor news over all others in
the night time!  Actually  this

confirms forecasts our New York
correspondent made some weeks
ago as to the growing importance
of news shows—at a time whep
others were predicting their de-
cline.  International events f
recent weeks have of course
sparked this increasing interes
and the immediacy of radio allows
1t to boast without fear of contra-
diction that it is the only medium
able to keep abreast of the rapig
march of events abroad.

Tt 1s interesting to note the see-
tion i this survey on commer-
cials.  Although 60 per cent of
the respondents agreed that com-
mercials  spoil the program by
interrupting it (36 per cent dis-
agreed, 4 per cent didn't know,
74 per cent said that commercials
give useful information about
things to buy (22 per cent dis-
agreed. 4 per cent didn’t know),
and 65 per cent said that come
mercials are worth while because
they tell who pays for the pro-
gram (25 per cent disagreed, 9
per cent didn’t know ).

Please Note!
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%’he Typewriter Tells The Tale

Not long ago I was chinning with the boys in a radio station when
e door crashed open and in strode—let’s call him Salesman-Sam.

| Introductions rolled off Sam like superlatives off an announcer’s
ngue. Sam, it seemed, had a deal. “One spot, and 1f Mr. Grigshy
es it. he’ll go for a vear’s contract.”

A writer was summoned to a hasty conference.

This scribe, aged about seventeen, set down his mop and his
1cket, and fumbled in his pocket for a pencil.

Sam poured forth a voluble string of words about the importance
the account to the station. ‘

The hov took it all in, silently and dispassionately.

After what must have been ten minutes of non-stop talk, Sam'’s
tusion ended.

“What does the guy sell>” the kid wanted to know.
This seemed a natural question to Sam, so he told hin.
The kid wrote down—""cleaner”.

“What's he call himself ?”

“Iiperial Cleaners.” The hoy wrote.

Five minutes later the youth came over with a piece of paper with
ime typing on it.

Sam took it, looked at it Jong enough to see that he had the name
ght, and handed it to an announcer.

We chatred for what couldi’t have been more than a minute when
am shushed me.

“Ladies and gentlemen,” the treacly tones of the announcer were
aving through the office speaker, “ior hetter dry cleaning, for cleaning
aat is ideal |

Mr. Grigshy “enjoved” the announcement to the point where lie
igned for his year's contract. \What did he care if you could apply
“hat was said about Imperial Cleaners to any other cleaner in town.
“hey mentioned his name, didn’t they? and his telephone number—
wice! The fact that long before his contract had run out he would be
uirsing the day he had signed it was of no current concern to Sant.
And as for the writer, the episode had given him a welcome five
linutes hreak from swabbing the boss’s office.

Whether they are going to broadcast a sententious CBC drahimah
ra spot for Dr. Byles' Genuine Liver Rinse or the Imperial Cleaners,
! can scarce]y ever he said that enough preparation goes into the
ords that are to be spoken. There is scarcely a line read over the
ir which could not be cut by a third or a hali without spoiling the
nse. In commercials especially, there is scarcely an announcement
‘hich is not laden with trite clichés which are regarded as poison in
ny other form of writing,

Although words in radio are like tlour to the baker, seed to the
roier and cloth to the tailor, there is scarcely a seribe in Canadian
1dio who is recognized with anything approaching a real craitsman’s
alary, and consequently most young men and women with an urge
nd a flare ior words are attracted to other fields, and radio and its

steners hecome the losers,
W&M.

EDITOR.

BUSINESS

Thanks All The Same
Mr. Luce

The Henry Luce publication, LIFE,
which enjoys a wide circulation in Can-
ada, has given this country some edit-
orial consideration.

Noting our shortage of American
dollars, and the hodge-podge of irri
tating expedients to which the Dom-
inion government has resorted, in #n
effort to conserve US exchange, LIFE
has taken pity on us.

The magazine believes that our sit-
uation would he Dbettered were this
country to enter into a customs union
with the United States and integrate
its economy with their's. Toronto, it
feels. would then stand in the same
relation to the great citadels of Amer-
ican commerce as, let us say, Boston.
This surely is a far-fetched conclusion
to draw from even a very superficial
examination of the facts. It i1s true that
the United States trades with us ex-
tensively, but the nature of our deal-
ings with that country is not such that
it contributes to the stability of either.

The truth is that we produce the
same things along both sides of the
border. If fanada is an industrial
nation at all, it is because we have cul-
tivated our special relationships with
other parts of the world, and nursed
our industries through the stimulus of
two wars behind protective tariff walls.
There was a time in our early history
when it might have been said with
sonie reason that our economic destiny
lay with the United States, and that
the natural tides of trade flowed north
and south. But the course of our recent
development has been directed other-
wise, and to change it over now would
involve catastrophic dislocations. Even
as matters stand, we are depleting our
resources by selling pulpwood to the
United States instead of developing
our power resources and fabricating
it into paper. so that we may sell the
finished product and charge both pro-
cessing cost and profit into the price.
This would indeed he a prohtable
method of swelling the volume of
\merican funds at our disposal.

. . .

Lire rather coyly admits that polit-

ical union with the United States would

not he acceptable to Canadiaus nor.

advantageous to developing the special
fHavor which distinguishes Canadian
civilization; but it says that this mat-
ter would not be an issue, although it
would be hound to arise sooner or
later. This is very true. Economic
integration with the United States
would very quickly be followed by a
drift of industrial and commercial pop-
ulation and a shift in capital so that
we would not be able to afford to meet
our commitments, which would have
10 he assumed elsewhere. This would
lead to a political nlerger and large

parts of Canada would become like
some of the midwestern states, hinter-
lands wherein the bedraggled peasantry
would lahor to produce prime resources
for the great industrial ganglion that
clusters around Pittshurg and Phila-
delphia and might be made to reach
as far north as Hamilton.

With the world as it is, the empty
spaces of Canada need to be filled as a
matter of military security. If we are
to rely on American protection, we
must resign ourselves to permanent
American military occupation. Other-
wise aid would come too late. The
Australians have had a taste of that
American military occupation and are
not too anxious to repeat the exper-
ience. They are screaming for immi-
gration under their own control — b
the millions if possible.

\We could not integrate our economy
to the United States and preserve our
national identity. \When we have a
wheat surplus, they have a wheat sur-
plus. We produce small fruits in Brit-
ish Columbia. They produce the same
in Oregon. And so it goes from coast
to coast. \We have been looking to
mass markets overseas, where we have
a preferred standing. to mop up our
surpluses, and, if it should be found,
when the post war economy is stabil-
ized, that there must be a redistribu-
tion of population, we have empty
spaces here to be filled, which the
Americans have not. In this way, our
most favoured markets can be brought
here under our own control.

As we have great power potential
and vast mineral resources. and supply
Britain and Europe with a large part
of their food anyway, we could use
their skills, their labor power and
their fighting strength. We should also
benefit by having more shoulders over
which to spread the burden of our
attenuated transport system, our scat-
tered school system and our miles of
deserted roads

. . °

Provided we move forward to fulfil
our destiny, on an heroic scale, with
faith in our capacities and opportuni-
ties, we are far better off by ourselves.
\We can move in harmony and co-oper-
ation with the United States without
merging our identity in their's. The
traditions, tastes, education and back-
around of US people are such that it
is only with the greatest ditheculty that
the United States is rising to the awful
responsibility that goes with her new
position of world leadership. Our
course will be pleasanter and more
tranquil as a prosperous middle power
on its way to greatness and preparing
for it as we go.

|L1IFE can save its pity for the Arkan-
sas Hill-hillies, the Florida Crackers.
the Southern Share-croppers and the
California drifters; Canada will man-
age splendidly as soon as her govern-
ment becomes a policy maker and
ceases to be an asylum for sycophants
and a pension scheme for parasites.

—John Collingwood Reade
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RITISH
UNITED PRESS

First In The Field
AND

First In The News

Headline News
Not News After
It's Headlines

News With
Largest
Commercial
Sponsorship

Sponsors Prefer
B.U.P. News
Because It Has
Proved ltself

The World’s
Best Coverage
of the World’s
Biggest News

HEAD OFFICE:
231 St. James Street
MONTREAL

PEOPLE

Snapped at the CAB Convention in
Quebec City last month two repre-
sentatives of publicly-owned radio,
left, Charles Jennings, CBC General
Supervisor of Programs, and right,
John Polwarth, BBC assistant
Canadian Representative.

FIRST FLING
Ken Haldane has joined the con-
tinuity department of CJOB. It is
Ken's first fling at radio.

Institutional and
International

Toronto.—The U.S.A. will get
as many Canadian programs as
Canada gets American ones as a
result of the appointment of Jack
Dunlop as supervisor ol CBC
International Exchange.

Regarding his new appoint-
ment, which he will combine with
his present post as supervisor of
Institutional Broadecasts, Dunlop
said : "\Ve plan to concentrate on
offering the United States as
many programs as we take from
them. Our policy will be one of
good neighborliness—we'll design
some of our broadcasts expressly
for U.S. listeners, and mayv even
adapt part of our schedule ro suit
theirs”.

JOINS CBC SHORT WAVE

Toronto.—Jack MacRae, who broke
into radio at CKCK, Regina, and who,
since coming east has been associated
with Barry Wood as seript-writer on
his freelance programs, has joined the
international Service of the CBU. He
will be located in Montreal and his
main duties will be announcing. Jack
is an arts graduate of the University
of Saskatchewan

WM.

ASK THE

For Twenty-Two Years The Voice Of Halifax!

AT YOUR SERVICE

MARITIME BROADCASTING COMPANY LIMITED
BROADCASTING HOUSE — HALIFAX
. BORRETT, Managing Director

ALL -

CANADA MAN!

mfﬁé;@J@f-

STATIONS

i L L
Vancouver.—Jack IKanchikoff, news
vendor at the busy Georgia and Grap:
ville Streets intersection here, gives
CK\WX a free plug with a series of
posters drawn limseli and displayed
on his paper stand.

He began using seli-made  posters
during the war, with his own cartoons
and inscriptions such as “Hitler isa
Schtonk”. Now he has turned to a
more peaceful Hne of advertising, and
plugs CKWN, which handles Vax
COUVER SUN news broadcasts by Reed
Chapman. He handles only the Sux,

Kanchikoft also is an enthusiastic
worker for charity collections such a
crippled children’s funds, and the cob:
lection cans can he seen on the secoud
shelt

JOINS BROADCASTER

Toronto.—Latest 10 join the Cana:
piaN BroapcasTEr statf is Jam
“Tommy” Thomson, who, since his
arrival in Canada from England at the
end of last year, has been engaged in
publicity work ior the Canadian Red
Cross Society, Toronto Branch.

Prior to flying 1o Canada under the
Drew scheme, Tommy was doing ex:
ploitation worlk for the Walt Distey
oftice in London. During the war he
served, mamly in the Orient, with the
RAT.

JOINS CKRC 1
Winnipeg—A new face has made
its appearance in CKRC's announcer
ine-up. It helongs to Al Blondal, #
Winnipeg lad. Al is a newconer (9
radio.
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L THAN CHARITY

) reasonably certain that I'm not
toflificult and I've always tried to
| being one of that vast “l-told-
so” fraternity. But there are some
—even in radio— that I just
take. probahly because I don’t
Irstand them. For instance, I can’t
“eive of a commentator with as
g experience as Jane Weston re
nllizing at the conclusion of her
hiffdcast “1 must phone Joel right
¢y, without  first throwing the
sth on her mike.

lot that 1 am a particular fan of
saf operas, but one day., between
1id of Life and Big Sister, 1 clearly
dd someone ask “What's Your

" To say the very least I was
Wrised, but even more the next day
in I heard the question asked “Is
sally that cold in the booth?” As
v I don't understand these things.
spere an answer, Maybe a sign bear-
nithe simple request “Quiet, please”
se solution.

=

ne of the things that befuddles and
zes me is an announcer who, when
fed a script, kicks the reading of it
pver the place. An outstanding ex-
le was Don Sims’ introduction to
ically  Yours. He sounded as
igh there may have been consider-
i doubt in his mind about the spoken
ds and 1 certainly couldn’t add it
up. Maybe Elwood Glover has a
iine beef aiter that.

'y the time this comes to light this
ye Musically Vours will be “wax-
fi its way through its second ycar in

ners’ favor. Someone asked me just
st 1 enjoyed about a recorded show.
/this case, iU’s not only the excel-

recordings but also Elwood Glo-
is intelligent and descriptive com-
tits. Many, many happy re-“‘turns”
Psoth Glover and his engineer, Len
Coil.

Cliere was the announcer who, when

Ihging the program called “Rac and
Fder” on the air, was heard to say
-T.|d that's the way it is when they
te a song. Snider supplies the words
Rae the music or vice versa’
wught everybody including annomn
knew that Snider’s long suit is
#sic. But this announcer insisted on
ersing them. It never sounds quite
bad if you passed by an crror as
Sen you try to patch it up.

t certainly isn't new but it just as
felv is hig-time. The fact that the
ppy Gang has gone coast-to-coast
the U.S. as well as in Canada is
wething to turn over in our radio

thds. Right now Winnipeg is prob

v squaring its shioulders and feeling
Bert

has

proud of its native son,
Bert
ched The Gang grow ifrom a sus-
fhing show to one that is terna-
1al. Toc

arl and  rightly  so.

. he has surrounded himself
I thoroughly talented troopers who
rewarding him with probably the
Bost variety show on the air today.
sger and better conquests to Tic

ippy Gang.
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TELEVISION

U.S. TV Is Booming

Television 1s booming in the
United States, and indications
point to a sharp acceleration in
this field in 1948 and 1949 accord-
ing to an article in Rapio Trapr
BUILDER for February, 1948, At
the end of 1947 regular television
broadcasts were being made in
12 American cities over 19 dilfer-
ent stations, with approximately
190 advertisers sponsoring pro
grams. In addition there were he-
tween 100,000 and 150,000 tele-
visionn receivers in operation
throughout the country.

One of the restraining inlflu-
ences on television 1s the price
factor. The receivers in private
homes, in most instances, belong
to professional men, executives,
or those who own their own busi-
nesses, the article says. The aver-
age worker, however, must do
without until the development of a
“poor ’s” television receiver.

man’s
It is unlikely that television
will invade everv corner of the
U.S. unless technical develop-
ments make long distance recep
tion possible. There are occasional
reports of “ireak’™ reception, but
consistent reception is only at
present possible in and
suburbs.
Production Centres and Schools
While telecasting is progressing
by leaps and hounds, other tields
associated with it are rapidly ex
panding. Production centres for
commercial films, especially de-
signed for telecasting, are heing
formed. Schools are being or-
ganized {or instruction in writing,
acting and production. Radio
schools and universities are add-
ing television, in all its phases, to
their curricula.

cities

COMING UP

A Bed Of Roses (Johnstone)

A Few More Kisses (Patmar)
Gilty, Gilly, Wish Wash (Marks)
“Hemline Below The Knees

I'd Like To Get You Alone
I'm Looking For A Sweetiicart

I Want To Cry (Excelsior)
Long Aifter To-Night (BMI)
iPutting In Time (BMI Canada)
Rosalinda (Cherio)
iSaskatchewan (Old Colony)
Serenade (Duchess)

Someone Cares (Campbell-Porgie)
Spring Came (Republic)

There I Go (Mellin)

Trouble Is A Man (Regent)

(Old Colony)

Who'’s Got Al The Dough (Alvin)
i CANADIAN ‘SONG HITS

The movies, too, are interested
in televisioy.

theatre televisipn. So

RCA Victor has

tied in with 20th Century Fox and  ceiver with a 6-foot by
Warner Brothers for research in  screen.

ol
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When Yow're Lonely (Marks)

(Jay-Dee)

CANADIAN HIT TUNES — APRIL

ALL DRESSED UP
WITH A BROKEN HEART arks)

-NZ— 93
— itol 15022 John Laurenz Merc. 509
g:ﬁ)gl)-,lc:\fs‘ion(—:ig;(;m 10112 Gloria Van & vanguards—

: —Nat. 7019 Univ. 34 w
911311 S:::—r—dBuH:t 1-(1)09 Bill Johnson—Vic* 20-2749

Lddi g —Maj. 1236 Russ Morgan—Decca 24522

lﬁ‘l‘ ((11'; “((J)l‘:\nfl:-d—Clx\)llli.lg)SG ) Jack Qwens—Musicana 9002
JclrryyCooper—Diamond 2090 ‘Alan Dale—Signature 15174
176

Bh Rced—Da“ce-’fﬁgrexgworth-N BC Thesaurus-World-Standard)

+ BARBARA ANN  (apaNa®

f:ou Snider Trio—Musicana 2

FOOL THAT I AM
i Sl Col: 956
giﬂ;hEcl}?srt?n—e——oMGM 10097
Dinah Washington—Merc. 8050
Sammy Kaye—Vic. 20-2601

Ersk e HEkiSe s 20-%‘I&:Ia(]ngworth-NBC Thesaurus-Standard)

1T’S EASY WHEN YOU KNOW HOW
(FEMOLY)
hn Part ic. 26-9027
4 :]l?)a: Eﬁf\'sa:ls—-Vita*S)sz
Eddic Ballamtine—x\lusicana* Blue Barron—MGM*

7 BE SURPRISED (rEPUBLIC)
‘{[-lm‘nnyrg)g-l—lﬁll)c}'ju:]; 5080 Sammy Kaye—Vic. 20-2761

(NBC Thesaurus)
il I’AMOUR A LA BOOGIE WOOGIE
Fernand Robidoux—

(ADANAC)
Victor 55-5279

itov— i -R104
Max Chamitov “1(‘g;§ggzckey)
LET’S BE SWEETHEARTS AGAIN
(CAMPBELL-!_’ORGIE) Mai. 7269
Margaret Wwhiting—Cap. 15010 vVictor Lombardo—Mayj.

- i wis Shep Fields—Musicana 15017
Guy[&fg‘l;):zrgdgo gt Blue Barron—MGM 10121

i — * Bill Johnson—Vic. 20-2591
Biliy Reach Merc(lAssociated-Langworth-NBC Thesaurus- World)

LOVE IS SO TERRIFIC (MELLIN)

‘n—~Col. 1018
Art Lund—MGM 10126 Les Brown o
i vic Damone—Mercury
HeleSiS.a{E?;}i% S Ernie Felice Quartet—Cap. 486

(NBC Thesaurus-World)
i MISSING,

(Disc Jockey—Skatin’ Toonsy

(HILL & RANGE)

G.adys Palmer—Miracle 104
G;eoryia Gibbs—Maj. 12013
Brooks Brothers—Dec. 48049
The Ravens—Nat. 9040

Buddy Clark-Xavier Cugat—
Col. 1

(BMI CANADA)
French “Piti¢”

Russ Titus—Musicana 3

PASSING FAN C'§7{3

hn M Vic. 20-25
;?:ﬁces L;I:lg?:ﬁ_d_—l\lel’& 5095
Ray Dorey—Maj. 1186

Johnn Desmond—Majestic*
y('Disc J ockey-—McGregor)

(BMI)
Buddy Clark—Col.*
Joll:ngy Johnston—MGM 10127
(Associated-Langworth-\Vorld)w

TERESA (DUCHESS) —te I
i - i Kay Kyser—Col. 58001{ L5
chk—l-lle)xg'glgislz\ondrew Sisters Wilhelmina (.ray—-CIlck*

Joe Loss—Vic. 20-2819

sive® arber—Musicana
Three Blazers—Exclusive Jan Gar
; - 504 Vie Damone—Merc. 5092
Do R Comﬂﬂ?\?\gorth—NBC Thesaurus-Standard-\\’orld)

WHO PUT THAT DREAM
IN YOUR EYES (stuarD

Mark Warno w—~Coast 8026 Jack McLean—Coast 8015
Ray Carter—Republic 122

Jack Smith—Cap. 484

(Cap’ltol-Langworth-Standal:d\

WHY DOES IT HAVE TO RAIN
ON SUNDAY? (JOHNSTONE)

in—Vic. 20-2557 Dennis Day—Vic. 20-23717
f;::‘ﬁg)é:\x{le?tul;‘oy‘sl—lfMGM* Milt Herth Trio—Dec. 24388

Snoghy L5rison s 508(zLangworth-NBC Thesaurus-World)

YOU’'RE GONNA GET MY LETTER
IN THE MORNING (onDox)

Jary Osbornce— . 24308 Adrian Rollini—Bullet*
1\(.!‘1‘\‘\? L(E)Srgg;ll\‘-:lol)[g%c.* (NBC Thesaur us-World)

% NEW PIN UP HITS * Soon to be released
© CANADIAN SONG HITS
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229 YONGE STREET TORONTO.
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QUEBEC MARKET NO. 2

‘Sherbrooke, served by CHLT, in
Quebec’s Eastern Townships, is
a highly desirable market. The
trend in industrial employment
is upward. Manufacturing and
construction are both busier.
Weekly payrolls are up, and the
general indices of employment
and payrolls show increases of
6.2% and 19.4% respectively.
Tell Sherbrooke’s prosperous
citizens about the goods and
services you have to offer. Tell
them by Radio—in French—over
Station CHLT.

For any information on
Quebec Market No. 2
Telephone, Wire or Write to

ios. A.HARDY & CO. L
ﬁjM_()NTREAI. QUEBEC

TORONTO
;5 GG REPRESENTING 5000
GHRG queBEC wams

SHNG New caruste wms
GHLN trois Rivikres wirs
BHLT suersrooke wims
QKRS JONQUIERE ngrors
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Stovin Stations
Sit And Take It

Toronto.—Radio station man-
agement must be prepared to give
fuller, more complete information,
ot only on their ability to deliver
audience, but on what business
they are carrying. for whom, and
how much, if they expect adver-
rising agencies to promote greater
use of the broadcast medinm in
Canada.

That, in effect, was the conten
tion of several speakers, including
two leading Toronto advertising
agency men, speaking to 25 man-
agers and sales personnel of the
stations represented by Horace N
Stovin & Company, at the second
annual “Stovin Sales Clinie™ held
in Toronto, last month, at which
ITorace Stovin presided.

Speakers heard at the sessions
included : Robert N Campbell,
vice-president, |. Walter Thomp-
son Co. l.td., Toronto; Wis NMec-
Quillin, radio director, Cockheld
Jrown & Company l.td., Toron-
to: Walter Elliott, Elliott-Havnes
Limited, Toronto; W. N. Haw-
kins. commercial manager, CFOS

Owen  Sound, Ontario; Fred
l.vnds, managing director,
CKCW, Moncton, N.B.: Sid

Jovling, manager, CHA R, Moose

CHECK ALL THE
ADVANTAGES

Dominates the
Manitoba Market

Most Power
Greater Audience

TRANS-CANADA
NETWORK

Finest and
most popular
programs

Leadership
since 1923

Exclusive Sales
Representative

HORACE N. STOVIN

TORONTO

WINNIPEG
MONTREAL

Sales Clinic over,
the King Edward Hotel,
entertainment. Pictured above
quartet.

are

prior to eating it;

Windsor; Ralph Judge, H. N. Stovin,
Elliott-Haynes Ltd.

Jaw, Sask.: Ted Rutter, rescarch

Stovin & Com-
pany, Toronto: James Montag-
nes, Toronto representative of
Broapcasting Macazine: Rich-
ard G. T.ewis, publisher of the
CANADIAN Broancastir, and
Ilorace N. Stovin, who read 2
talle prepared by Niss T.ee Hart,
assistant  director of  hroadcast
advertising, N.AB, Washington,
who was unable to attend.

director, H. N.

Information Please

Major proponent of “ac-
count report scrvice” as an aid
ro advertising agencies in selling
more of then clients on proper
use of the radio bhroadcast medium
was Wis, McQuillin. He pointed
out that radio stations, for some
reason known only 1o themselves,
refuse to offer agencies account
information which is readily
available to any

an

agency or adver-
tiser making use ol the printed or
other media.

o agencies  and  advertisers
were aware what their competi-
tors were doing in radio, he feh
sure, 1t would enable them 1o meet
the challcnge with a radio cam-
paign of their own: thus increas-
ing the use of the broadcast m
dium.

More Work, Less Profit
“The smart advertiser and the

Toronto, followed by what was loosely terme
“The Daflfy-Dillies”, five-piece vacal
From left to right they are Horace Stovin, seasoning his “baton’
Les Garside, CIGX, Yorkton; Cam Ritchie, CKLW

Photo hy Al.r Grays
the Stovin station managers made merry at a dinner

Montreal; and Walter Ellig

smart ageney are looking at rad
with a somewhat jaundiced eye
Rohert N. Campbell ofs |, W&mi
Thompson said. ““The ebullier
confidence ol private radio in G
nada today has got to the poi
where nothing short oi surge
will put the sick patient back an
his feet.

“I mean that radio costs ha
reached the critical stage at whi
the price paid by the advenisee
has hecome a challenge to comps
itive media in terms of people
reached per dollar”, he said. H.Ie
emphasized that stations have
multiplied  without, seeminglg
adding new listeners to radio, and
therefore have increcased the cost
per listener: talent charges have
spiralled ; “feather bedding™ tac
tics of Mr. Petrillo and his mus
cians’  unions  have increas
costs, and station time has 1l
creased too. “Private radio nu
deliver sufhciently more sales p
dollar spent than other media ¢
offer”, he said, i it is to regal
its old preferred position,

“Better programming is need
and a firmer resolution on tl
part of station operators not
erab at the passing dollar at tl
expense of the fare they provid
listeners™, he said. " Better me
chandising is needed. The log

L

DAY AND NIGHT

NON - DIRECTIONA

CANADA’S

CFRN

3000 WATTS

GOING AHEAD
WITH EDMONTON

FASTEST GROWING CITY

WWWwW.americanradiohistorv.com
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t;ff on, i 1ts programming is
41, has an immense opportunity
ally make its commercial pro-
glins pull. This is heing taken
adhintage of by some stations but
allioo few. One of the reasons
wi more stations are not doing
mge in merchandising is that
g are driiting along with the
kif.vledge that thev have a place
offthe network and that the,
ddft need to do anything more.
t is lazy, dishonest, fallacious
Hking and it will inevirabl:
cath up with those who indulge
indt. And perhaps last but far
irf1 least are all the hittle rhings
ntion can do ro make itseli in
irensable to its community.
tt's how the local newspaper
built and that is its greatest
pgth today. Summing it all up,
i local station has to work
er and possibly with less

it il 1t is going to win back
uplace n the sun it has lost.”

The Value of BBM

amipbell then gave suggestions
ow to sell the medium, de-
ng one of the most important
# weapons is BBM.

?0 tell people about BBM” he

£ “Make them listen. Male
1 understand. Putting BBM

» ork in terms of the sales force
in merchandising planning
enable clients to get more out
adio. It will increase the de-
ed value ol vour stations.

Ceep agencies informed about
market™ he urged. “Study
‘promotion pieces of the stc-
ul newspapers and magazines
do likewise 10 the extent of

1* budget. Agencics s11 their

fits on the facts they get from

ifia plus the facts they go out
niget themselves. (iive them all
thifacts you can.

Never assunie an agency man
kigvs anything. Too many of
thér don’t and the ones that do
ufinxious to know more. They
hdl a lot of facts and a lot of
0} fion and they are harrassed by

= S

Manager:
J. A, MANNING

trving to remember too much of
everything.  The faces they are
most likely to latch onto are the
ones they hear most frequently
and the ones that are hest pre-
sented”’, he said,

“Don’t waste an agency man's
tume, He thinks it's wvaluable. If
vou don't have ro sce the repre-
sentative on an account, or the
manager of the office, don't see
him. I vou do have to see the
man himself, make an appoint
ment. IHe'll clear time.

“Spend some time finding out
what the basic plan is oy a par-
ticular account—what media ar
being used what markets are
being covered—what constitutes
the seasonal pattern if any. And
listen to the programs being used
and read the publication adver-
tisements on the product, Anvonce
likes 1o talk about his own prob-
lems and the more you know
about them the more certain the
customer will be to listen to yours.
There is no one right way to ad-
vertise anything. But there are
many wrong ones. The more vou
know the less vou’ll irritate and
the more vou'll sell”.

“Finally, get and keep the habit
oi selling on the basis of fact
rather than depending on friend
ship or entertainment”, Campbhell
concluded.

Please Most of the People

Fred Lynds of CKC\V, Monc-
ton, dealt with station promotion,
explaining that a key to his hst
ener and sales success is that : “we
rely on living with people, as
much as surveys, to tell us what
the listeners want from their radio
station. That, and the ideas at our
staff meetings, have produced
some of the darnedest shows and
promotions that you’ve cvir seen!
We try to keep ourselves talked
about 366 dayvs a year; try to keep
our program ideas local, lively and
interesting, aimed at pleasing
most of the people most of the
rime’’.

CKCL

. TRURO, NOVA SCOTIA

250 WATTS NON-DIRECTIONAL
1400 KILOCYCLES

Representative:
WM. WRIGHT

ONLY CFCH COVERS
The NORTH BAY Area

Listeners in the North Bay area — behind the
“wall” — listen to CFCH almost exclusively.

® Average Yy of listeners - 97.69p.%

And they Iisten more than people in other
Canadian centres.

® Sets-in-use figure is almost double
the Canadian average.

You can get results in the rich North Bay market
by using the only station that covers the area—

CFCH North Bay

1000 WATTS 600 KCS
CFCH - FM

Get the facts from

NATIONAL BROADCAST SALES
TORONTO: 2320 Bank of Commerce Bldg. - AD. 8895
MONTREAL: 106 Medical Arts Building - FI 6388

* See Elliott-Haynes February 1948 daytime report.

REPRESENTATIVES

CANADA U.S. A,

ALL-CANADA RADIO FACILITIES LTD. WEED AND COMPANY

Membor of the Bureav of Broadcast Measvrement
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CJAD

MONTREAL
Covers the

QUEBEC
ENGLISH MARKET

1000 WATTS - 800 KILOCYCLES ||
Offices and Studio
1191 Mountain St., Montreal

Represented in Montreal and

Toronto by National Broad-
cast Sales; in U.S.A, by Adam
J. Young Jr., Inc.

i A AANAANAANANANANY i

5000
WATTS

Canadian Broadcaster

NEW YORK’S
RADIO ROW

Richard Young s

New York, N. Y Long-delayed
television boom has at last arrived and
its currently the leading topic of con-
versation among most executives along
Radio Row. Sparked by the recent
siening of a new three year contract
hetween  the broadcasters and  the
\merican Federation of  Musicians,
cquipment and receiver manufacturers
(as well as the broadceasters) are appa:
rently in complete agreement on the
forecast that Mr. Petrillo has lifted
the last barrier in the growth of the
just-out-of-short-pants  stage mediun.

\Iready representatives of the major
networks are out on the road looking

800
KILOCYCLES

et VOIX DU VIEUX QUEBEC”

REPRESENTATIVES

CANADA
JOS. A.HARDY & CO.

Bove

Mon oo 00

it has everything!

Cp‘ains ... vegetables . . . livestock . . . sugar beets .
oil . . . distributing and transportation centre.

u.s.Aa
ADAM J.YOUNG, JR.ING

Annual

income in excess of $67,500,000. One station . . . CJOC

. . . serves this market exclusively.

See your local

ALL-CANADA man about CJOC'!

NOW 5000 WATTS

LETHBRIDGE ALBERTA ALL-CANADA STATION

e e e s A = e d it ety e e

over the field for prospective video
network affiliates. NBC network
signed the first, station KSTP-TV,
St Paul, which is scheduled to begin
commercial operations April 27, and
the ABC network signed the second,
station WEFIL-T\". Philadelphia. NBC
disclosed that it expects to sign 3l of
its radio outlets as video athliates
hefore the end of the year. Similar
announcements are expected from the
other webs before too long. And these
new stations won't be plagued by a
dearth of musical programs or even the
same shows currently heard over the
major radio networks now that Mr.
P. has finally seen the light of day.
(Of course, in this particular case we
refer only to the stations now or soon-
to-he served by television networks.)
\pproximately 25 hours after the oth-
cial signaturing of the contract, CBS’
Fast Coast video network telecast the
Philadelphia Symphony Orchestra and
a couple of hours later NBC screened
the famous NBC Symphony directed
by Arturo Toscanini. And we've been
told on good authority that we'll soon
be hearing of more and more popular
radio network programs doubling on
the video screen. \mos n Andy, for
instance, are said to be plotting their
television debut.

As for the receiver manufacturers, it
didn't take them long to latch onto a
tie-in with the musician’s settlement.
Receiver ads shouted the good word
that all 1s now sugar and cream and
that now is the time to buy. That the
public agrees is best proven by the
fact that most set makers cannot keep
up with the demand. And the prices of
receivers are still going down. By the
time you read this paragraph, Emerson
Radio will have introduced its new
10-inch-tube table model selling for
£269.50 in the New York arca. In addi-
tion, General Electric also has a new
10-inch table model upcoming which
will probably be priced under $300.
The recciver field 1s rapidly becoming
Inghly competitive and plenty of fur is
expected to tly. For some years now
television broadcasters have been say-
mg: “Television is here.” Today most
observers are adding: “And then
some."”

L ] -] L ]

We haven't said too much so far
about the ATM standard radio settle
ment but by golly we've just been
caught in the whirlpool of excitement
prompted by the section of the con-
tract which provides live music on
video. Believe us. it's  everywhere.
However, getting back to reality for
a moment, we must report on the other
terms which provide: (1) that current
contracts hetween the AFM
webs are renewed for three vears with

no change m wage scales or in the

number of musicians hired by the nets
or their owned and operated stations ;
(2) that networks may duplicate pro-
grams on AM and FM; and (3) musi-
cians may be used on co-op and local
participation  shows without  extra
fees. Thus you can see why there is
currently a peace-at-long-last attitude
wherever radio-ites gather. But there
was one fly in the ointment. The radio
mdustry's  trade  magazine  couldn't
helieve that Mr. DPetritlo had finally
placed his John Hancock on a.contract
In an attempt to find a reason for the

union hoss” “unexpected” signing, the

magazine said that “limmy either has
seen the light, or has histened to sound
public  relations  counsel.”  However,
such suspicion failed to dampen the
spivits of either the radio or

hroadcasters. They were all oo con-

cerned with extensive plans for the

WWW.americanradiohistorv.com

and the

video
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future  (includmg  those

ahove).

mentioy

\ top-ranking radio official near
blew his top the other evening. \Whij
watching Mr. Petrillo toot his trump
over NBC's television newsreel, g
official’s young daughter sat before
receiver entranced. tlien  turned ay
said defiantly: I don't care why
Daddy sayvs. | like him!”

L 2 * *
This 1s the season for what ap
apparently habit-forming  reports 4

wholesale cancellations of radio shoys
by budget-jittery sponsors. It was try
last ycar at this time, the year Defore
that, and this year is no exception. Ty
be sure, a number of programs ag
heing dropped, for a variety of reasop
However. the most wide-spread repor
never scem to have the time to poin
out that these same shows have suf
fered optionitis many times in the pa
but nearly always have somehow
across other advertisers willing to fgu
the bills. Many of this scason’s repotts
have turned out to be phoney. Or
magazine, for instance, recently pi
lished an elaborate yarn which painte
a pretly “grim” picture for the futr
oi the MBS network. Among othe
things, the story forecast that MBS
would probably lose Philip Mom:
cigarettes as bankroller of the Qua
for a Day and lHeart's Desire stanza
Approximately 48 hours after the stoy
hit the stands, Philip Morris renewe
both programs! In addition, as the
edition of the BroapcasTER went t
press, we learned that MBS is expecte
to land the Johns-Manville across-the
hoard news strip (currently on CBSI
which probably means more tha

Don’t Overlook
Music With A
PERSONAL PLUS
In Your
Program-Planning

H i
” -3

ART HALLMAN
A Household Name As A

Top-Flight Leader
Versatile Vocalist ﬁ
Outstanding Arrange!
CONSULT:

THE
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$290,000 in billings for the network.
(fings should bhe that “grim” for
reporter!)

jere has bheen a hue and cry for
mav months now for “qualitative”
ra@ research — that which will dis-
cdy or determine the sales effective-
nad of programming. Too much
eihiasis has been placed by the adver-
tis and the broadcaster on the popu-
lagy ratings of the shows, according
tofle critics. However, although most
of e current radio program pollsters
cldh they already measure sales cifect-
ivdss, several new researchers have
ered the field recently with. “the
figg qualitative analysis of radio aud-
jetks.” Among those is research con-
suflnt William A. Yoell who says that
hisiew Yocell Index makes it possible
ywin advertiser to determine not only
hat many listeners he has, but how
may of those listeners hear his com-
mitials and what will make them
bl Mr. Yoell declares that with his
1x “we have established the prin-
¢ that living habits have a tremen-
1 impact on radio listening. \Ve
proved that living habits must be
copdered for ctfective advertising.”
\ressing a  group of advertisers,
[{YocH added : “What we have done
make the living habits of the
ile available tg you so that you
dimake your advertising and pro-
graming  available, and, even more
rtant, of personal interest to them.
v zan bring vou into their homes so
1ivou can see how they operate and
goes on inside them; so that you
iiirect your advertising to moods,
thmstances, and situations and gene-
| action—the 1mpulse to buy—in

1 listeners”

it

{ ° ° °

n the cuff notes . . . Contrary to
llshed reports, we have it on good
rity that television programming

ic U.S. will not concentrate on
akting today's popular radio net-
wix shows to video. According to a
#Wesman at NBC, several of those
prirams suitable for screening will
lecast to hypo interest in the me-

1t but most of the programming will
ft fire new and original video preseu-
Gns ... CBS net has initialed Lever
Bf. as sponsor of the Junior Miss
js which bowed April 3 ... Coca-
C&s Morton Downey show now
hakl over MBS moves over 1o NBC
inftime . . . ABC network has signed
ims on three new programs, origi-
ndhg in Hollywood, but isn't talking
velis to format, ctc. . . . Researcher
A Nielsen (C.E. Hooper’s arch
riff) has developed a new Audimeter
th# will provide simultaneous meas-
udgent of AM, 'M and TV audience
CBS network’s Talent Scouts’
st (starring the genial redhead,
ARur Godfrey) has been renewed hy
Ifn's Tea . . . Hottest controversy
e newspaper industry today is
whether or not papers should
nue their practice of carrying
logs free of charge. A number of
dlrs are now charging stations for
istings but the situation can hardly
assified as a trend as yet ... NBC
ork is expected to use tape record-
for the different time zones when
ight Saving Time sets in ., . Ad-
vof Nora Drake and Crimne Pho-
1pher  (with Staats Cotsworth)
ams sponsored over CBS by the
Co. will bring Toni gross time

o
=

sall on that network up to $2,250,000
pP@ear . . . Which is where we came
il . that's the news for now,

ROUNDUP

Boosting Canada’s Ego

Vancouver. — The CBC is
making progress towards destroy-
ing Canadians’ traditional infer-
1ority complex about the nation’s
artistic talent, according to CBC
board chairman Davidson Dun-
ton.

On a visit to the West Coast
Mr. Dunton said there had long
been a tendency in Canada for
people to say that because some-
thing was Canadian it could not
be very good.

“But gradually”, he said,
“Canadians are waking up to the
fact that we have in this country
many first-rate writers, poets,
musicians, composers, dramatists
and thinkers”.

Reaction to the CBC’s [7ednes-
duy Night series of prograius
has been very good, he said.

He also praised the work of
the International Service (short
wave) of the C.B.C, which he said
now draws 4000 letters monthly
from all over the globe.

“The idea mn the International
Service”, he explained, “is to
provide Tteresting progranis
which tell the storv of Canada in
a siniple, unglamorous, unpreten-
tious way”’.

OPPOSE RADIO EDITORIALS

Washington.—U.S. radio’s battle to
voice its own editorial opinions, now
being fought before the IFederal Com-

munications Commission, has run into
opposition from powerful union
interests.

The CIO made a stand beside James
I, IFly, former FCC chairman, in sup-
port of the “no-editorial” rule which
applies at present.

A Union spokesman said the CIO
is ready to tell the I°CC hearing that
radio is “big business, dependent on
advertising”. [ broadcasters were
allowed to take sides, he contended,
they would reflect a commercial
viewpoint.

The heads of three United States
networks — NBC, ABC and CBS
asked that radio enjoy thie same edit-
orial freedom as the press, with no
regulatory strings attached.

FRENCH TO SELL MENTIONS

Paris, [France—State-operated
Radio Diffusion [rancaise (French
Broadcasting Corporation) announces
that radio advertising “without musical
jingles, slogans and publicity hack-
ground”, will be necessary to balance
the Corporation’s budget.

Pierre Abelin, Sccretary of State,
attached to the Prime Minister’s ofhce,
stated that such advertising would
“conform strictly to a sponsor’s
program”

A spokesman added that publicity
will be confined to naming sponsor
in conjunction with broadcast concerts.

BBC INTERVIEWS CANADIAN
GRADS

London, England.—Four of the cight
students, tutors and graduates of the
University of New Brunswiclk who are
visiting Britain on scholarships given
by Lord Beaverbrook, Chancellor of
the University, took part in a dis-
cussion with Anttany McDonald of
the BBC about their reactions to what
they had scen in Britain.

The show was disced in London and
shipped to CENB Fredericton, CKC\V
Moncton and CHSJ Saint John for
broaclcast.

THE (D7 STATION

THAT COVERS BOTH

HALVES OF THE

UveR AREA™

Regina’s chequ

1941 —

The payme
come for 1948.

The Regina Dist

r e

M,‘ghty Mike Sez--
WOoW!

e debits hit
high——higher than any ©

city- $501,000,000.

an all tin’\_e
ther Prairie

1945 — $1,111,000,000.
nt on past wheat cro

rict Is a Market That
CANNOT Be Overlooked

— Buy —

REGINA

NO, YOU'RE WRONG

This isn’t a 19th century
mail robbery. Nor is it a strip
out of a wild-western reel.
It’'s a prearranged scene of
contrast, depicting mail car-
riers of the gay nineties in
contrast with the modern air-
line mail carriers (not shown).
In any event the scene was
“covered” by

CJCA’s

SPECIAL EVENTS
DEPARTMENT

adding another on-the-spot
broadcast to our tremendous
list accumulated over 26 years
of public service broadcasting.

Yes, you were probably
wrong on first glance at the
cut—but a dollar to a donut
you won’t go wrong if you
place your radio advertising
with CJCA, Edmonton’s All-
Canada station generally re-
cognized as Northern Alberta’s
most powerful sales medium.

EDMONTON

ps still to

5000 WATTS
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CAB

PR Needs Firm Foundation
Quebec.—In his presentation to
the CAB Convention last month
im Allard, as director of public
service, told the broadcasters that
no program of public relations can
have anv effect for the good, un-
less it is built on a firm foundation
of sound station operation.

In his final presentation before
his appointment by the CAB
board to the general managership,
this thirty-four-vear-old who has
worked his way up from switch:
board operator at CJCA, Edmon-
ton, through announcing, news
editing, continuity writing, public
relations and promotion, to excc
utive head of the broadcasters
association, submitted for the
convention’s approval a six-point
public relations plan

CK

IOP OF THE DIAL

MO

# FASTEST GROWING RADIO STATION
N CANADA’'S THIRD MARKET.

o ELLIOTT-HAYNES RATINGS SHOW A 50%
INCREASE IN AUDIENCE SINCE OCTOBER.

# CKMO’S ONE KILOWATT SIGNAL.

n clear-channel 1410, can be heard
y 80% of B.C'’s population.

& THE HUDSON'S BAY COMPANY USES
CKMO EXCLUSIVELY IN RADIO.

# CKMO COVERS THE MARKET AT
SS COST PER LISTENER.

Yancouver

TOPS IN ENTERTAINMENT

ll 940
K.C.

|

444,831,000.00

was paid out t(') {
agricultura\ district,

January 31st,

FOR GRAIN

This is $9,000,000.00 higher th
s the next highest cro

00, and is twice as
$2’000’000 istricts in Western Canada.

all other crop d

marke

B s

2.3

armers

To reach this wc'.\llh)f,
t ue the facilities of

DOMINION
NETWORK

~OL &

in this rich

from August 1st to

ALONE

an last year,
p district by
high as nearly

responsive

LCIGX
YORKTON

WESTERN CANADA’'S FARM STATION

Representatives:
HORACE N. STOVIN & CO., Toronto, Montreal, Winnipeg

ADAM J. YOUNG JR. INC,, U. S. A.

JIM ALLARD

Allard pointed out thdat the mo-
tive behind his plan was three-
fold. “IFirst”, he said, “we have to
work to keep independent radio
alive. Second, we have to keep
high the public’s contidence in
radio advertising, and try to pre-
vent radio advertising irom being
abolished or unduly cnppled.
Third, we have to maintain the
public’s confidence i programs
and programming. 1 order to
create the listener lovalty.

To build this platform and to
stav hrmly on 1t, he proposed the
following six planks:

(1) Direct Mail. This should
be directed to thought leaders
in particular. and specifically to
those who may from time to
time be expressing themselves
in a manner hostile towards n-
dependent radio.

(2) Radio Bureau. Mamten-
ance ol the Reports from Par
liamient Hifl, which have grown
to the point where sixtyv-seven
mdependent stations are now
broadcasting M.P.'s messages,
transceribed-at the Ottawa Bu-
reait, i those members own
communities, are giving radio.
Allard said, “a new prestige
press and political cireles . . .

REPRESENTATIVES

ALL-CANADA RADIO FACILITIES -+ -

in convineing all political pag
ties that broadcasting can ang
does perform useful service
and that the independent sta-
tion 1is cssential in Canadaly
broadcasting picture.”

(3) Radio. Starting with
Community Radio Week (May
16-22) he expressed the belief
that a 52-week campaign could
be built to aid in the process of
selling radio to the public by
radio. '

(4+) Speech Material. In ree
ommending the continuance of
public appearances of station
managers, both on the air and
beiore local service clubs and
other groups, he said such ma-
terial which had been emanating
from his office in the past. had
niet with favorable reaction, 1

(5) Idea Esxchange. Allar
recommended that each statia
pass along to the CAB locall
developed public relations ide
so that these could be fa
warded to all stations an
adapted for use in other locale

(6) Joint Committees. H
suggested the establishment
joint committees, with repr
sentatives of allied interest
such as the CBC, CAAN an
ACA, to pool ideas in research
with the purpose of improvin;
programming and sales pra
tices, especially m relation
copy content.

Community Radio Week

\With the exception of o
station which feels thar it should
he a 52-week project rather thai
a  one-shot, reception of the
CAB's amouncement of Conk
munity Radio \Week (May 1
22) has heen enthusiastic. :u‘cor(q'
g rp Jim Allard. 5

All the proposed activities
the week result from suggestions
made by the stations following
last vear's trial balloon. A greal
deal of the material which wi
be used across the country o

In 18 months more
than 25,000 new

residents in the

Fraser Valley.

CHWK

“Voice of the Fraser Valley

WEED & C0. USA
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g written by station statfers,
iding Don Inslev (CKEY),
Sin Ross (CKWX), Dick
Iispecker and  Dorwin  Baird
(BOR) and Tom Shandro
(§CA). Other writer and pro-
n men with material to offer
wi be welconied with enthusiasm
iffhey will get n touch with
ird at the CAB ofhce.
tesides industry-wide projects,
nvidual stations are planning
evats of local character, which
th;.' seem to be keeping to them-
sdes and away from their com-
petors. Last year the three
jicouver  stations co-operated
Wa joint newspaper-billboard
jipaign.

Siall Markets Want Name

RALPH SNELGROVE

wen Sound, Ont. — One of
ihrst steps to be taken by the
et unnamed conunitiee, within
tCAB, of stations operating in
smaller markets, will be lo
the group a title, according
tokalph Snelgrove, manager of
stdon CIFOS, who sat on the
CIB board last year as an
Ofario director and went back
thi vear as represeutative of this
grip’s stations.
poveral proposed names have
i suggested since the idea

etlused Les Garside (CJGX,

BOTH

An All-Canadae

c H AT oo

(Continued from Page 3)

In 1947, Medicine Hat Flour Mills produced
$20,000,000.00 worth of flour and cereals.

In 1947, Medicine Hat's greenhouses shipped
$1,000,000.00 worth of flowers to Manitoba,
Saskatchewan, Alberta and British Columbia.

Yorkton) and Snelgrove at the
1946 CAB Convention, aiter list-
ening to Boly Mason (WMRN,
Marion, Ohio) outline how such
a conunittee was organized in the
States by NAD.

Booted around from the Que-
bee to the Harrison Hot Springs
meeting, and then to Jasper Park
and Minaki and then back to
uebec, Garside disclosed that a
poll of eligible stations had in-
spired enthusiastic response froim
36 across the country, Snelgrove
savs.

Assisting  the small  markets
director is the committee which,
as we mentioned in our last issue,
consists of Les Garside (chair-
man ) Art Manning, CKCL,
I'ruro: lacques Thivierge
CKRN, Rouvn: Bill Burgovne,
CKTHB, St. Catharines; . Tl
Elphicke, CKPG, Prince George.

Most Stations and Most

Listeners

Among names which have heen
praposed for the group, which
under the original plan will con-
sist of stations operating in cities
or towns of 25,000 population or
less though no hinal definition has
been determined as vet, are
"Community Stations”, “"Non
Metropolitan  Markets”, “'local
Market Stations™ and ** Provincial
Market Stations”.

Operation of the group will be
geared, Snclgrove says, to helping
the stations allied with it to get a
greater share of the national ad-
vertiser's dollar. This end can
only be attained, he points out,
“by the assembling for the beneht
of time buyers. of information
about these stations, hoth indivi-
dually and collectively, which will
indicate clearly the much closer
relationship such stations bear to
their listening audiences, than do
the larger outlets, which. due to
their size and the scope oi their
coverage, cannot gain the same
intimacy with the public.”

Speaking of the importance of
the choice of a suitable name for
the group, Snclgrove said: “We

(4

Weed Station
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shall have to imake sure that we do
not dub ourselves as being small
in terms of importance, because
our group will he coniprised of a
majority of the Canadian stations.

Greetings From Labor

Quebec City.—Bearing greet-
ings to the private broadcasters in
Convention here from the Trades
and Labor Cougress of Canada,
secretary-treasurer John Buckley
said that he regarded radio as
one of the greatest civilizing influ
ences ever devised, and expressed
the hope that it would help build
a new social order of peace,
brotherliood and good govern-
ment, in which Canada would
play a vital and dynamic part.

Speaking forceiully in true
labor union stvle, this septuagen-
arian ambassador of sinew thank-
ed the private stations for their
donations of time for the CAY’
current Foice of Labor series,
now being disced by the Radio
Burean in Ottawa and broadcast
on more than forty independent
stations, Mr. Bucklev said that
his organization would take ad-
vantage of this contribution by
using it to inform and instruct the

Congress memnibers on vital public

1Ssues.

Mr. Buckley emphasized that
any social order is built primarily
on its workers and that thev are

1000 WATTS SOON!

L'ECHO

FRANCAIS DE
——\, MONTREAL

I

LA

£ \ﬁﬁ =

i

THE MONTREAL
. FRENCH MARKET

Representatives:
Canada: James L. Alexander

U.S.A.: Joseph Hershey
McGillvra Inc.

the chief consumers of goods and
constitute far and away the
largest part of the radio audience.

His address was received with
prolonged applause, following
wliich he mvited any broadcasters
whe wished to attend the next
TI.C Convention, which will
probably take place in Hamilton
next fall.

LIONEL SCORES WITH FANS

Lionel’s listeners take their hockey seriously so come play-off
time we try to accommodate them. Thanks to our clients who
graciously co-operate by relinquishing time, wc manage nicely.

The fans appreciate the gesture, too, for every mail brings letters
of praise for the sponsors who gave up time.

This faithful and enthusiastic consumer market is awaiting your
sales message, for over the years “Lionelizing” has made CKCW
the “most listened to” station in these parts. Take advantage of
this ready made market—have your advertising “Lionelized” today!

NCWECH,

MONWNCTY ON

Ne Hub

NEW BRUNSWICK

o[/.ﬁwm

Ropresontetives Gtovin & Co., Toronto - Montreal ..
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AGENCIES

Montreal
appointment of Donald McCrinmon, left, and V. ]
their Montreal ofhees

Spitzer and Mills Limited advertising agency, announces the
Flanna as group supervisors

MeCrimmon has been on the executive stall of the Toronto othice of Spitzer

Vills for some vears, Hanna, for thirteen vears, was associated with British
\ 1 Oil Company. resigning recently as Sales Promotion and Ndvertising
Manager up his new duties with this agency

{FCO - Chatham

now covers ‘“Southwestern” Ontario
like a blanket with the 1 Kw.
Northern Electric day and night -all-
Canadian coverage directive array.
Ask anyone.

JOHN BEARDALL,

Manager-Owner.

C

1240 K. C.

YOUR PUBLICITY
BUDGET WHERE
A DOLLAR
REACHES

MORE

PEOPLE

COOPERATING WITH "LE DROIT”

BENTON & BOWLES INC.

Toronto. Procter & Gamble is
introducing its new washday mirac'e
product,  Tide, with a series of 10
minite newscasts over CITRBL Toronto,
taking the 9.00 aan. timeslot 6 days
4 week and fcaturing Wally Crouter.
The campaign gets under way on April
5 and runs through April 2, 1949. Tide
is currently being advertised on the
daytimer, Biy Sister. and sometime in
May will take over sponsorship ¢
Right To [lappiness on the mid-castern
and praivie regions of the T-Can. net
I’ & G. also has an extensive spot cam-
paign going to a wide list of Ontario
stations in markets of 10,000 and over,
and hope to move into other parts of
the country when production permits.,

RUTHRAUFI’ & RYAN INC.

Toronto. lLever Brothers has
started two 52 week series of half-hour
transcrintions, Theatre
and “Playhouse of Favourites” (All
Canada) over 2 Newfoundland stations,
VOWN, VORG and VONI

Viowictown

WIHITEHALL BROADCASTING
LIMITED
lmperial  Tobacco  Company  has
started the 15 minute 3 a week trans
and  Playvhouse of Favonrites (All-
Canada) over 26 Ontario and western
stations for Qgden’s ne Cut.

O’BRIEN ADVERTISING LTD.

Standard Oil Co. of British Colum-
bia has started a 13 week series of
dailv one minute musical spots over 7
B.C. stations with a possibility of an
extension coming up.

J. J. GIBBONS LIMITED
Toronto.—). M. Schueider ( Meats)
has started Swundoy Interlude ieaturing
Don Haskett going 15 minutes weekly

to CIFRB. Toronto for one year.

SPITZER & MILLS LTD.

Toronto.—Monarch Overall Manu-
facturmmg Co. Ltd. 1s breaking into
radio with an extensive Spring and
I7all spot campaign going to 7 western
stations including : CKPR. Fort Wil-
liam; CKRC. Winnipeg: CHAB,
Moose Jaw: CIFQC. Saskatoon:
CI"AC, Calgary. CJCA, EEdmonton and
CKNW, New Westminster. The new
series  advertisers  Babyalls,  Skippy
Play Togs and Pacific Trail Coats.

AIR
CHECKS
PACIFIC
NORTH WEST

GUARANTEED
RELIABLE

®
WRITE, WIRE CR PHONE

ARAGON
RECORDINGS
615 W. Hastings Street
VANCOUVER,CANADA
MArine 5010

c®

(3]

NEW LOOK DEPT.

=1 dislike |)Ci!1;.', photographed
in profile.” said the actor. “Jg
gives me such a tense intellee
tual  look.”

o [ [ )

ONE NIGIIT STAND

_speaker on "Nation's Busi-
ness', lohn Bracken, leader of
the CCIE party (this occasign
only.)”

~CBC Midweck Corrections
° ° °

DIAGNOSIS

Mavbe it isn't so much that the
average 1Q of the public is that
of a 12-vear-old. but rather that
radio thinks its own 1Q i
average.

OFF THE RECORD

Report of the most recent CBC
Board meeting omits to state
whether the governors recoul-
mended the transfer of CKY,

Winnipeg's license to the CBC

’AN MAIL
Sir: 1 have been reading your
|.ewisite column for over five
vears. You now have thirty-two
teeth. \Would you like to tiy
for sixtecn:

—Subscriber

MORE PAN MAIL

Sir: Wouldn't it be funny if a
bunch of vour rcaders sent you
in letters telling you just what
they think of you and your
colummn.

——]okrr

We don’t know, Joker. But w¢
can assure you that if it W&
funny we’d certainly use it

WATCHED POT

In reply to the correspondeit
who wants to know when weart
going 1o present another I)B‘Fh
of Beaver Awards for disti
cuished service to Canadian Ra'
dio. right now we are waiting
for some of those dislingui:ﬂl@@
services to he rendered.

JUSTICE
Then there's the greedy sales
man who complained that “;
couldn’t have all he wanted at
ended up getting a!l he deservet:

'TAINT FUNNY McGEE
“T never could understand \\I')::a
person  speaking  only Englis
should think it funny to hedf
broken Inglish spoken I’Yg-
foreigner who conld speak
other languages.”
—Gracie Al
i Corond
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AN INVITATION TO BUSINESSEN .7 o408
) : ééi’ é.

We invite you to the

ANADIAN
INTERNATIONAL ALGERIA

AUSTRALIA

TRADE FAIR i BAHAMAS

MAY 31 TO JUNE 12, 1948 - TORONTO, ONTARIQ Se BRAZIL
! «o.and we think you'll profit by coming o CANADA

This will be the first International Trade Fair ever = c ENTRA L AMERIC A
to be held in North America. It is sponsored by e e i CHINA
t the Government of Canada. g = -

i It will be devoted entirely to business. The general =——— COLOMBIA
public will not be admitted except on Saturdays. —— =" CYPRUS
Every exhibit has been accepted on the condition

that );he goods displayed ars for sale and can be ——— = CZECHOS LOVAKIA
= delivered within a reasonable time. Transactions — el FRANCE
= can be completed on the spot. L
= The products of more than 25 countries will be —_—— = GREECE
: on display, and buyers will come from every quarter INDIA
ji = of the globe. For the period of this fair Toronto ==

) will be a world market-place—the sample room of == | T A |.Y

—

|

the world on your doorstep—within a convenient === JAV A
day’s journey from any city in Canada. : =

Canada will be the host—but the Fair will = M ALAYA
belong to the traders and businessmen of fo
all the nations. There will be in- = MEXICO

~=THE NETHERLANDS

terpreters—special cable and com-

Pem  uoicnomenicepriwe . ”/ NEW ZEALAND
%— all t'he facili'ties you need to do = ,% T~ // N U RWAY
e business with all the world, 5 % .

comfortably and con-
veniently.

Official invitations,
which are required for ad-
3 mission, may be obtained
rF on application to the

s Canadian International
(((((@%%7% Trade Fair, Canadian

e

A,

PALESTINE '.
PORTUGAL

SWEDEN
SWITZERLAND
UNITED KINGDOM
PUNITED STATES

National Exhibition
Grounds, Toronto,
Canada.

" OTTAWA CANADA S~ — =




MWe ashed o advelisers . . .
"W%y do you tese CIRPB2?”

The station

actively

helped us PLAY,
‘empletons Limited™

says |

(J‘lLBEl{'I‘ TEMPLETON, president of Templetons Limited, makers of

proprietary medicines, writes as follows:

“For a long time now we at Templetons have had a very Kindly feeling
toward CFRB because of the help given us by that station when we were
inexperienced in radio advertising. Had it not been for the encouragement
and help we got from CIFRB back in 1935, in trying out the technique of
using radio which happened 1o suit our particular business, it is very likely
that we would have stopped trving to use this medium. . . .

“In CFRB we had a dominant station and a personnel co-operative with
an inexperienced radio advertiser. All our hroadcasting activity really got
its start because CFRB combines a dominant position in Ontario radio with a
spirit of sincere co-operation toward a new, small advertiser.”

Local advertsers, in a position to check results fromn day to day, continue
1o benefit substantially from CI'RB co-operation . . . continue to use
CFRB because it dominates radio coverage in Canada’s richest and most
important market . . . hecause it obtains results quickly!

More and more national advertisers are benefitting fron the experience of
local concerns and looking to CFRB as a resultful advertising medium.
Why not consider whether CFRB belongs in vour national radio planning?

*THIS IS ONE IN A SERIES OF EFRB SUCCESS STORIES

REPRESENTATIVES: Adam J. Young Jr., Incorporated, New York - Los Angeles - Chicago
All-Canada Radio Facilities Ltd., Montreal ®




