“Silent Night”

5 g
singing.

KIDDIES AND GROWN-UPS TOO

blend their veices every Christmas with the four-part staff
choir of the Robert Simpson Company Ltd., Toronto, which
for the past twenty-one years has led the large crowd which
congregates in the store at 9.10 each morning for the week
preceding Christmas to give forth with 20 minutes of carol
This is the eighth year that the carols have been
carried cut over a network of seven Ontario stations.

“Poel! Poel!”
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CAB PRESIDENT OUT

: BBM Favors
| Controlled Ballot

Directors of the Bureau of
Broadcast Measurement and mem-
bers of the Technical Sub-commit-
tec have decided that a continuing
study is not as satisfactory a method
of making a survey for Canadian
radio stations as a one-time check
by the controlled ballot mailed
simultaneously to all parts of the
Dominion.

The principal reason for its “re-
jection is that in a period of many
hanges of power and wave lengths
(and authorization of new sta-
ions) the continuing method "di-
lutes” and confuses the ultimate
result by adding together samples
taken under differing competitive
conditions.

. At the end of its first year, BBM
now has 60 per cent of all Can-
- %ldian radio stations including the
cBC and 85 per cent of Canadian
. dvertising Agencies athliated with
he Bureau. In addition there are
47 advertisers members, 8 radio
station representatives and 10 of
the larger United States Advertising

rencies who subscribe to this

Glen Bannerman has been ad-
vised by Board of Directors ot the
Canadian.  Association of Broad-
casters that the Board would not be
re-appointing him when his term
of office ended on February 28
1946.

Mr. Bannerman has headed the
private broadcasters association for
the past five years as paid president
and general manager. In a state-
ment to the press dated December
11, he said that he had been in-
formed that it was the intention of
the Association to revert to the sys-
tem of having an honorary presi-
dent and a permanent secretariat.
While no definite contradiction of
this has been made officially by the
cas, it is the understanding of
the CANADIAN BROADCASTER that

2 successor will eventually be named

although it seems altogether likely
that no permanent appointment will
be made until the annual meeting
of the Association which takes
place in Quebec next May.

No News Interference

Following the statement madc
recently in the House by the Hon.
L. S. St. Laurent, minister of jus-
tice, that the ¢cBC had been told to
delete all reference to prison riots
from the ¢BC newscasts, because
such reports might create unrest in
other prisons, A. Davidson Dunton,
chairman of the cBc Board of Gov-
ernors, made the following state--
ment under date of December 7:-

“The Board of Governors of the
Canadian Broadcasting Corporation
has decided that there shall be no
restriction against the inclusion in
CBC newscasts of reports of disturb-
ances in penitentiaries. It was
noted by the board that prisoners
in penitentiarries are allowed to
listen to CBC newscasts only, and
it was understood that reports of
minor disturbances in one peniten-
tiary might tend to cause unrest in
others. It was felt by the board,
however, that in peacetime there
should be no restrictions preven-
ting any legitimate news being car-
ried by the cBC to its general
listening public across Canada.”

Refuses U.S. Nets

At the recent mecting of the
Board of Governors of the cBC ap-
plications with U.S. networks by
stations ¢jAD, Montreal and CKEY,
Toronto, were refused.

[t is understood that CKEY was
hoping to bring in Mutual Broad-
casting System programs as an affili-
ate of the network, and that cjAp
was hoping to make similar ar-
rangements  with the Columbia
Broadcasting System.

In the case of the Montreal
station arrangements were planned
whereby station CKAC, present
Columbia outlet i1n  Montreal,
would relinquish all cBS programs
except those musical shows where
French cut-ins are used, while
CcJAD would carry musicals with
English announcements and all
other English language programs.
Asked to comment on a statement
of J. Arthur Dupont to the effect
that the Columbia affiliation would
be made with cjap, A. Davidson
Dunton told the MONTREAL
GAZETTE that the board had given
careful consideration to the whole
question relating to the affiliation
of private stations in Canada with
U.S. networks. It was decided, he
said, that the whole matter of the
distribution in Canada of programs
from outside the country should be
studied carefully, and that requests
for new affiliations of Canadian
stations to U.S. networks should not
be granted. Under this policy, the
statement continued, requests for
affiliations before the board, in-
cluding that of cjaD. were not
approved.
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Blackstone the Magician . . . Jane Withers . . . Bob Burns . . . Peter Donald . . . Martha Raye . . . Milton }

ris . Richard Arlen . . . Kenny Baker . . . Guy Kibbee . . . Easy Aces . . . Stewart Erwin . . . Ona Munson

... Joseph Kearns . . . Dick Powell . . . Andy Devine . . . Norman Field . . . Peter Lorre . . . Bruce Payne .

o Dr._Wm. Stldger . . Milton Cross . . . Jackie Kelk ... Arlene Francis .. .. Br ddock . . . Ted Steele |

+ . Lurene Tuttle . - Admiral Ric'hara-s. Byrdi i Galr{ ~e. D\ VS % ‘Benny Rubin...

_..]

uRogers Ao Gypsy Rose lee SR Elame Bar,, fe.. @ W 9 /.Lung’s Men ... Al Pearce

Rochestel Esb,  =r .edy . .. Mary Livingston . . . Jimmy W/ ,‘
unse Rainer.. Donna Day ... Glenda Farrell . . . Gayle Gordon |

HlldedLgarde % Henny Youngman oMarg, W . Ann Rutherfor.
":al;irggorly R"c'l'to,ﬁ 30! ‘EJsa Maiwell e Ne" Ham  <n .'_Ski_ . rl ‘meier .. . V[

L R

. Kay Franc . *y d,] ++ blQ slone rhe Magucnan
T e R ) 0 3) 2ot
o Morth Rayé Milfo-' 1S ‘le'.".._.‘_l RJ' hrd A'i;len

¥ Wy EOB T

: Kenny Boker . d
o Ono MUI‘ISGA _:Ge0| G' -, | Joseph Keorns chk Powell . Andil

Lot Bru_ce-Poyne ki i -Woher:'l._\"b__ell . ... Dr. Wm. Shdger Mllton Cross . Jacl
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s B.e"'“Y'RUbi" - - « Ely Culbertson - . " D EBisR : SYP ;'?.Lée- . . . Elaine ¢
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. : J"_ my. ¥ gton . ‘tleny ..aefinch ; Hanley Sl‘oﬁord . Luise F
."'\‘rdon' ‘Alar'.. scnes’.. . Ruth Chcmerton Kay Lorraine . . . Hild}

Ar. Rl Aerford Constance Benneﬂ Fay Wroy Gregory Ratoff .

Wendy Bame Joseph Schlldkraut SyIv:u Lelgh Kay &

Jane Wlfhers ... Bob Burns .,Peter Doncld . Martha R

Rlchord Arlen Kenny Boker ":""'”Gny Klbbee . Easy Aces . .

George Gwot Joseph lKeorns 4 Dnck Powell Aqi y pevme _Norman Field .

Wolter Abel Dr. Wm Shdger S Mnlton Cross beat Jacklee Kelk Arlene Francis . |
ele . .. Rube Goldberg . Lurene Tuttle Admural Rlchord E Byrd : Gole Page . . . Dinlj§

A glittering galaxy . .. all heard in one or other of the syndicated shows avdailable thro vgh
All-Canada Program Division. The largest library of packaged programs in the world . . .
All-Canada’s . . . is at your service, for local, regional or national advertising. You can
put these big-name stars to work for your client. Get in touch with All-Canada Program

Division, the leader in syndicated programs . . . bigger audiences . . . better service.

ALL-CANADA PROGRAM DWISION

MONTREAL o TORONTO + WINNIPEG « CALGARY o VANCOUVE

A DIVISION OF ALL-CANADA RADIO FACILITIES LIMITED
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Slounding Board |

‘Sir:
Deserving radio artists are
awarded ‘‘Beaver Awards” by The
Broadcaster. I fared much better.
The Broadcaster in the last issue
credited me with a PhD degree.
Thanks. Just to keep the record
straight, Dick, The University of
Toronto granted me a Master of
Arts Degree on the basis of my
thesis “Radio and Democracy.”
Next year I plan to continue my
studies at Columbia University in
search of a. PhD degree. (The
Broadcaster’s awards are not re-
cognized in academic circles.)
This is my personal solution to the
unemployment problem. By con-
tinuing to study until such time as
I am eligible for an old age pen-
sion, I completely solve the diffi-
culty of working for a living.
F Sincerely,

Albert A. Shea.

CFrGP Manager

Art Balfour, who before he
joined the RCAF, managed station

has been appointed manager of
station CFGP, Grande Prairie. Art
reports that of the 13 male mem-
bers of the crGP staff, eleven
served in the Second World War.

Roy Ward Dickson, master of
the “Money Makers” radio game
for Lyons tea, slipped up a couple
of, weeks ago. The simple word
which caused his downfall and
sent $500 tumbling into the lap of
Mirs. Julia Bain of St. Catharines,
was ‘urari”, which, as anyone
knows, is “a black resinous extract
obtained from Strychnos toxifera
and other trees, is a deadly poison
when injected into the blood, and
is used by South American Indians
to poison arrow points, especially
those of arrows used with the blow-
gun.”” Roy shamelessly spelled it
‘woorare’’,

With the program in its tenth
week and nary a miss, audience
excitement reached boiling point,
and Mrs. Bain was still in the
studio fanning her ample bosom
with the cheque an hour after the
show. Incidentally this brings Roy’s
rating as a speller tumbling down
to 94 per cent.

cjoc, Lethbridge and cjaT, Trail,

Kiwanis Club by listeners.

THE
ASSOCIATION

CLAUSES

“Gentiemen, either we stand in for the Easter Bunny and the

A‘,- 7/ fa’n;/r/@q

Thanksgiving Turkey or they don’t get no Santa Claus, see.”

Power Boost

The contract for ckso, Sudbury’s
5,000 watt transmitter has been let,
and W. E. Mason reports that all
the ground system is in. Construc-
tion will proceed through the win-
ter and Mr. Mason hopes that the
three towers will be completed by
January 1st, and that the new
transmitter will be on the air
“before the snow is off the ground.’

Marcel Lefebvre, of cHLP, Mon-
treal reports that a new transmitter
site has been bought, and that his
station will soon be going out with
a 1,000 watt power on the 1150
kes. frequency.

ckPC Brantford is going to a
thousand watts — 1350 kcs.—early
in 1946.

Service Club Auction

The first auction of the Corn-
wall (Ont.) Kiwanis Club, broad-
cast over cksF Cornwall, gave the
city telephone exchange the busiest
day in 1ts history.

2496 calls were received on ten
specially installed telephones at the
studios during the auction broad-
cast.

Every one of 287 articles
donated by local and national
firms was sold. In addition about
41000 in cash was donated to the

Elliott Haynes
Re-organize

The resignation of Paul Haynes
as vice-president, and the election
of Walter E. Elliott as president
and *managing director of Elliott-
Haynes Limited, highlighted the
company's annual meeting, held at
the Montreal office this week.
Other appointments included Myles
Leckie as vice-president and Earnest
Comte as secrctary-treasurer.

A happy aud prosper-
ous new year to all
the gals at
RADIO ARTISTS
REGISTRY and
thanks a

the grand job in the

swell

million for

past two.

Rap

MAURICE RAPKIN

Waverley 1191

DOMINION
BROADCASTING
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' Leadershrip

The termination of Gien Bannerman’s tenure of the presidency
and general managership of the Canadian Association of Broadcasters
brings to a close an administration of this association in which policies
of appeasement and widdle course have predominated over courage,
with the result that private radio finds itself in at least no stronger a
political position than it was five yvears ago. But it would be unjust to

attribuie all the blame on the management of the association, which
has been unable to gather a united membership even for its amiable
® policies of conciliation.

It is not the purpose of this article to discuss Mr. Bannerman’s
behavior. During his regime, broadcasting has developed commercially
by leaps and bounds, but so expansive have these leaps been that the
growth of the government broadcasting system has been out of pro-
portion with that of the private stations, which year by year are being
used. simply as facilities for the powerful CBC networks — powerful in
both influence and money. Everything points to the day when the CBC
will be able to substitute its own 50 kilowatt stations for many of the
private stations now living off its networks, and then the CBC will be
more than ever in a position to tell the private operators, the network
sponsors and their agencies to ‘“‘take it or leave it, because that’s what
you’re going to get.”

So far this editorial is simply a news story, for it has contained
only straight statement of fact. The situation is a deplorable one, and
the replacement of Glen Bannerman with even a Herculean successor

is not yoing to provide a solution,

Before they select a new president and general manager of the
¥ CAB it is our hope that every member of the association will realize his
8 responsibility first in heiping to formulate a policy of action and only
# then in selecting a chief exccuiive who will carry it out. This the new

execut_ive'ca,n only do with the whole-hearted support of the entire
membership. This they can only give if they are prepared to place
the well-being of the whole industry above their own personal desires.

It is reasonable to assume that no permanent appointment will be
‘made hefore the Association’s annual meetinng—_next May. But it is to
be hoped that in the meantime serious consideration will be given by pri-
vate radio men across the country not as to how they can sell more spots
in Nova Scotia or British Columbia, but how they can make radio freer
# and better for the listeners, stronger in unbiased community leadership.

In the past this paper has levelled harsh criticism at Glen Banner
‘man whose tactics we have regarded as too non-committal, too off-the-
record, too peace-at-all-cosl to be valuable.
not—would not—unsay.

These criticisms we can-
In the past four years however we have had
§ frequent contacts with nim, and, whether we have agreed or disagreed,

we have valued these contacts. To whatever new field of endeavor he
1 is going to steer next, he has our sincerest good wishes.

il foio.

Editor.

|
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RESPONSIBILITIES OF A SPONSOR

From an address by
SAMUEL C. GALE

Vice-President General Mills, Inc.

There is a little doubt but that
the commercial sponsors of radio
programs, particularly the exper-
ienced sponsors, have increasingly
recognized certain responsibilities
beyond the selling eflectiveness of
their commercial messages, This
is in part a reflection of increased
recognition by advertising as a
whole that there is a social and
economic and educational responsi-
bility in the use of this selling tool.
But in the case of a radio sponsor
this is heightened by the more di
rect contact which radio gives the
advertiser with his public.

On the whole, this seems to be a
very healthy situation. Advertis-
ing has, during the past twenty
vears, become such an important
force in our while life and econ-
omy, that those using this force
should fill an intimate part in it,
and should feel that it places upon
them a real responsibility to make
it more effective and more con-
structive .

Our company has recently an-
nounced three simple principles to
govern all of our advertising:

1. Our advertising shall be fac-
tual, informative and educa-
tional.

2. Our advertising shall render
the maximum of helpful ser-
vice.

3. Our advertising shall, in so
far as possible, attempt to
expand markets rather than
merely take business from a
competitor.

We have been steadily working
toward these principles for many
years. With the approach of the
end of the war, last summer, we
finally put them down' in the fore-
going form, had them enthusiasti-
cally endorsed by the principal
executives of the company, and in-
corporated them in our annual he-
port to the stockholders at the end
of our last fiscal year.

While many factors and consid-
erations contributed to the formu-
lation: of this simple platform, our
experience as sponsors of many
different types of radio programs
over a period of twenty-five years
was a major force in bringing this
about.

In interpreting these principles,
in the development of our radio
programs, we must think of the
public as a whole, because radio is
outstandingly a means of mass
communication. In the case of
radio programs broadcast during
the working hours on week days,
we consider our public primarily as
a cross section of the homemakers

of America. In the case of a pro-
gram broadcast shortly before or
after the traditional evening din-
ner hour, we think first of the
bovs and girls of the nation even
thought their parents may be lis-
tening with them. In the case of
a program broadcast later in the
evening, we think primarily of a
mixed adult audience. In the case
of a program broadcast in the very
early morning hours we think first
of the farm families and second of
shift workers in industrial plants.
The latter became a significant
radio public during the war period.

As a sponsor we seek variety in
our programs. Entertainment has
been and always will be the thing
nmost sought after by the biggest
segment of the radio audience. In
consequence, entertainment suit-
able to the particular public avail-
able at the various broadcasting
hours is the biggest radio ingre-
dient. News and other informative
and cultural broadecasts have, how-
ever, shown marked increase in
popularity during recent years.
While news as such reached a peak
during the latter months of the
war, there is every reason to be-
lieve that helpful information of
various types will be an increas-
ingly important ingredient in radio
broadcasting in the future. As a
food manufacturer we have sought
to meet this need, and our oldest
continuous radio program is de-
voted strictly to the giving of
sound and helpful homemaking ad-
vice and inspiration to the women
of Amenica. More and more at-
tention is being given to the incor-
poration in our commercial mes-
sages of a maximum of factual in-
formation and helpful service. We.
believe that this 1s a sound trend
which will grow in the months and
years to come,

While radio in its twenty-five
years has enjoyed phenomenal
growth, it is still in many respects
a youth. In the next twenty-five
years the whole field of broadcast-
ing will probably experience even
more profound changes than it has
to date. It is our hope and belief
that commercial sponsors will grow
with this great medium, and will
use it not only as an economic
force in the distribution of goods
and services, but as a helpful force
in enlightening and serving .the
public not only in the fields of en-
tertainment and enlightenment,
but in bringing the public and
business enterprise closer together
through the type of m=ass personal
contact which this medium alone
can offer.
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VISITS WITH VETS

Claire Wallace Uses Commercial Program to Carry
Messages Home from Wounded

In the farthest reaches of Can-
ada, families of service men in the
Dominion’s largest Military Hospi-
tal, Christic Street, Toronto, too
far away to wvisit their husbands,
brothers or sons, receive messages
relayed by Claire Wallace during
her “They Tell Me”’ programs
which are broadcast over Trans-
Canada for Robin Hood Flour.

The idea was  conceived by
Claire a short time ago and she
promptly put it into effect with
the introduction of the “Visits
with Vets” section of her program.

Since then women from all over
Canada have displayed a keen in-
terest in the men, and Claire plans
cxtending  her activity to other
hospitals in the Toronto district.

A Hanover, Ontario, Women's
club wrote in asking for the names
of three or four boys to whom she
might send parcels for Christmas.
An invalid girl from Prince Edward
Island wants to write to a boy and
send him parccls. The RCAF
Women's Auxiliary in Edmonton,
Alta,, many of whose members
lost sons overscas, are looking after
all the Alberta boys in the hospital
over Christmas. A St. Mary’s,
Ontario family who lost & brother
wrote in asking for the name of a
man  without family whom they
might “adopt” over Christmas.
Another women'’s organization from
Meadow Lake, Saskatchewan, also
wants the names of boys to whom
their members could send Christ-
mas parcels.

Claire visits the hospital cvery
week. She talks to the boys ahcad
of the program, chooses the onc
she 1s going to talk about, gets
his message, gathers information
about the appearance of the room
in which he 1s in bed, down to in-
timate details of the pictures on
the walls. She talks about his
fellow-patients and what they are
all doing to help pass the time.
She finds out if there art any par-
ticular comforts they want and in-

b in

friends as Scotty.

Above, Claire Wallace, at Christie Street Hospital, chatting with Emil
LeMaire (left) of Calumet Island, Quebec, who wants to start a mink
ranch, and Edward Fulton (centre), a double-amp who is known to his
Below, with Fred Browning.

[
e

i

cludes this information in her
broadcast.

One thing a lad from Holdfast,
Sask., was yearning lfor was a
feed of herring; another asked for
some bedroom slippers; and yet
another wanted her to tell his
people about the success of his re-

A quarter million French-speaking T

Canadians turn daily to CKCH for
and Help
yourself to a responsive audience
by
over their proven favorite radio

The
Ottawa

news entertainment.

placing your sales message

Valley
Market
is over
40%
FRENCH

station.

CKCH

85 Champlain Ave., HULL, Quebec

Promotion — D, L. Bourrorp, 112 Yonge St., Toronto

Serves the Ottawa Valley F,rench Market

A\

RADIO REPRESENTATIVES Howarp H. WiLson
LiMITED COMPANY
Montreal Toronto New York, Chicago, Etec.

COOPERATING WITH LE DROIT

cent operation. It was his seven-
teenth.

It was through Claire and her
program that a boy with his leg in
a cast got Christmas greetings
through to his family. He had
spent all his available resources on
three mink and is looking for pro-
perty on which to start a ranch.
He couldn’t afford to go home for
Christmas. '

A Winnipeg patient told Claire
he had been “standing in the wrong
place.” He lost both his legs.
Following Claire’s broadcast he
was offered a job in Hamilton,
Ontario. Yet another boy, an
American and an orphan, with a
spinal injury, likes serious reading.
Since Claire’s broadcast he has been'
kept more than well supplied.

“The whole idea,” Claire ex-
plains, “is to helo keep them
cheerful—to explode the idea that
nobody cares. Almost everywhere

in Canada has been heard from,'“I

E
e

she continues, “‘because women who §

listen to my program, especially

those who have lost members of
their families, are eager to help
when somebody points the way.” ‘!

cal
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A Book

Ross Munro, Canadian Press
War Correspondent, has written 2
book to rave about. “Gauntlet to
Overlord” will guarantee his posi-
tion as Canada’s top-notch report-
er. In this Munro triumph there is
a lesson for radio reporters and
commentators, a lesson we need to
learn—but quick!

The lesson is restraint—the
ability to know when a story is a
story without being dressed up
with fancy adjectives.

Perhaps radio must use those
devices to dress up actuality
roadcasts from packing plants or
dime store openings; but we've
sinned by carting those techniques
along with us to most every on-
the-spot reporting job we do.

We are especially gruesome and
simpering when we are trying to
do an all-Canadian show, which
eems to mean drooling about “the
broad stretches from Atlantic to
Pacific” — "the - great, majestic,
mpety, umpety, 'umpety Rockies”
“the rivers and lakes”—and
anything else on the map.

It is only fair to say many splen-
did radio commentators avoid such
humbug — men like the late
iklund, Bob Bowman, Pat Free-
man. But many cBC broadcasters
are guilty; many private broad-
asters still romanticize where they
should report.

Munro, writing the big story of
the Canadian Army, is satisfied to
make his paragraphs bristle with
facts, names, events. Even the
title means something! Gauntlet
was the code word for the first
Jarge scale Canadian action, the
commando raid on the Arctic is-
land of Spitzbergen. Overlord was
code word for the D-Day invasion
of Western Europe.

Munro gives Canadian readers
credit for being big enough to want
a big book about the war. He skips
little, human-interest stories to

"GAUNTLET TO OVERLORD"

Beview

build with big timber pictures of
brigades, regiments and armies in
action,

~ He will probably be criticized
for too much of Lieutenant-
Colonels and not enough of
Private Jones. That criticism is not
tair; and it will be forgotten
quickly when readers realize that
Gauntlet to Overlord deliberately
skipped emotional close-ups in fa-
vor of one sledge-hammer account
of gigantic effort and achievement.
One factual paragraph crowds
another. They march along to form
a complete and powerful entity.
Even in the final sentences, where
most of us in radio would have
been tempted to “pour it on”,
Munro is content to nail down the
covers with one more tersely-
stated fact.

Broadcasters will read “Gauntlet
to Overlord” because everybody is
reading it. They might well read
it on another score—self interest.
For across Canada more and more
broadcasting stations hum with
teletypes, and radio increasingly
competes with newspapers in the
field of news reporting and news
presentation.

Munro, in “Gauntlet to Over-
lord”, published by MacMillan,
teaches many lessons radio can
learn. The most important lesson,
perhaps, is restraint..

/“Musings By Bod’’

Maurice Bodington, veteran Tor-
onto announcer, has started a five a
week series of readings and mus-
ings as only "Bod” can read and
muse on CJBC. The program
started Monday December 17, and
is heard at 10 am EST.

Maurice Bodington has been a
voice in Canadian radio since about
1929. He was heard originally on
CKGw, Toronto, and later trans-
ferred to cFrB. He is now free-
lancing.

630

ON THE DIAL

Manitoba's

population

is concentrated in the

South and

CKRC de-
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less cost.

Ask the All-Canada Man!
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A. N. Todd, former chief opera-
tor at cKoc, has returned to the
Hamilton station after 3 years in

the navy and will assume the post
of chief production engineer. Frank
Kirton, late of RCAF, is also back
alt CKOC to take over the Transcrip-
tion and Record Library. Gordon
Williamson returns to his sports
announcing job at cFRN, Edmonton
after 3 years in the Public Relations
branch of the RCAF. David Wood
formerly with CFRN's continuity de-
partment has taken over the newly
organized publicity and advertising
department at the Edmonton sta-
tion. Another returned veteran back
at CFRN is Trevor Schofield, con
tinuity editor, who has been in-
structing in the army for the past
two years.

Gordon Lee former CKRC an-
nouncer and operator has returned
from RCAF overseas to take over
the studio engineer's job at the
Winnipeg station. He replaces
Gordon Woodward who has joined
CFAR, Flin Flon. Claud Olson has
returned to CKRC’s sales department
after service with the Army Service
Corps.

0

Profile

With Liberties

THIS boy Is Kknown as the
“Sphinx’’ of the radio business,
which means he doesn't open his
mouth unless he has something
to say. This has been a very
handy routine for McQuillan
because he probably bores less
people than most of us.

AS radio director of Cockiield
Brown, he does not believe that
clients should call on him to fix
their radios.

McQUH,L‘\N burst into the
radio picture in Toronto somu
vears ago coming from Winnl-
peg as who hasn't in the
radio business these past years.
I1e is also a Director of his flrm
but still hasn’t bought striped
trousers for meetings. Ile ftig-
ures they can’t see under the
table anyway.

WIS McQUILLAN heads up a
pretty big radio department for
these parts and during the war
vears has been head of the
production committee on Victory
l.oan radio shows. Remember
how those Victory Bonds sold
like hot cakes? Well, that's our
Wis!

165 Yonge St,
A Delaide

Toronto,
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Many Thanks to

MUTUAL BENEFIT
HEALTH & ACCIDENT
ASSOCIATION

Who have just renewed
‘“ Headliners ”’ for the
fourth season. through
Harry K. Foster Agencies

Gordon Sinclair

Have you read
“Bright Paths to Adventure’’

A good book, even if it is

for boys.

N
L

revenue O

000.00.

has 7

WEED & CO.

ALL-CANADA RADIO FACILITIES LTD.
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Must STATION
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TRADE WINDS

A COLUMN OF COMMERCIAL NEWS
Edited by
ART BENSON

Louis Leprohon at Hayhurst’s
Montreal office reports that J. A.
Simard & Co. (Blue Mountain Cof-
fee) are sponsoring a spot an-
nouncement campaign over 7 Que-
bec stations.

* £ ®

Harry O’Connor at Mac-
Laren’s Toronto office tells us that
The Dalglish (Ontario) Company
is starting “Easy Aces” for Javex
over CFPL, CKCR, CKOC, CKEY
and CKCO January 1. The quar-
ter hour transcription (All-Can-
ada) will go 3 a week for one
year., Same sponsor has renewed
“Drama For Today” for another
year over 16 Ontario stations and
38 Maritime outlets.

The commercial department at
CKEY, Toronto says that Alter
and Kasdan Furriers have taken
39 five minute transcriptions until
February 22, 1946.

Eddie Gould at McConnell East-
man’s Toronto office reports that
McCormicks Ltd. (Biscuits) have
contracted for 26 fifteen minute
transcriptions over 19 stations be-
tween CJIC, Sault ‘Ste. Marie and
CHNS, Halifax, beginning first
week in January. 1946.

* * *

Ardiel Advertising’s Toronto
office tells us that J. H. Bardwell
(Women’s Wear) is piping in the
“Constance Bennett Show” from
ABC. The 15 minute afternoon
show is heard over CJBC, Toronto
3 times a week and plans are un-
der way for its extension to other
stations early next year.

* * %

Cockfield Brown’s Winnipeg of-
fice reports that Blue Ribbon Food
Products has started flash an-
nouncements and daily newscasts
over a number of western stations.

* * *

MecKim’s Montreal office states
that a one-minute spot campaign is
under way for National Drug
(CBQ cold tablets) over a wide list
of stations. Same agency started
children’s program for Oxo over a
number of English and French sta-
tions,

According to CFCF, Montreal,
Frontenac Breweries have started
*“Skicasts” a program designed tof
keep skiers posted on weather con-
ditions, meets and general news,
The 5 minute shows go 8 a week,

* * *

Jack Murray tells us that W. H}
Comstock Co. Ltd., of Brockville,
have extended their coast to coast#
spot campaign advertising Dr,
Morse’s Indian Root Pills by add-
ing CFRB, CKEY, CHUM and
CHML. Same agency has alsof
placed a single shot half-hour show#
“The Littlest Angel” for Williang
Wrigley Jr. Co. Ltd., to be hea
Christmas Night over CKEY.

1
To Regularize Air Lanes
The problem of allocating the
various radio frequencies in such b
way that the trathc arteries of the
ether will 'be regularized and a
munimum of interference caused,
has been the subject of a compres
hensive study by Canadian Radig |
Technical Planning Board. d
“This planning by members of |
the crTPB, said Board President
R. M. Brophy at the first annual |
meeting in Montreal December 6, d""
is a co-operative effort of all &
branches and phases of the indus- |
try, resulting from the need to use
and share a common medium—the
alr waves.”’ i
CRTPB was formed in 1944 to
establish sound engineering prin
ciples and to organize technical
facts “which will assist in the des
velopment, in accordance with}"
public interest, of the e]ectronic—l
industry and electronic services of
the nation, to advise government,
industry and the people of its|
findings and recommendations.”
The Board already has sixteen
sponsors, and in addition, assis-
tance is being given in the studies
being made, by the Canadian Stans
dards Association, the Nationai
Research Council, and the thre
armed services.

OTTAWA
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The job done by private radio in

preaking the vast quotas down into
figures comprehensible to the aver-
@ge listener, was the key to the suc-
fess of the national effort. This was
point brought out by Gordon
Henry, manager of cjca Edmon-
fiton, in a talk to the Calgary Kiwan-
fis Club, tracing the development of
brivate commercial radio stations
nd their contribution to the com-
unity, especially as evidenced by
eir work in publicizing all the
ar agencies and endeavors.

In the early days of radio, hc
aid, the Aird Commission had re-
gommended that the radio industry
hould be a complete government
gmonopoly. Fortunately this did not
appen, and he believed that to-
ay's radio programs proved that
his had been a benefit to Canada.

Speaking of the difhculties in-
olved in good programming,
enry said that the best that any
tation could do was to provide
programs that would appeal most of
he time to the majority of its
isteners, but at the same time to
pive the minority the programs
hat they liked.

The cBc, he said, had tended to
orce certain types of program
#lown the public’s throat, with
ittle or no regard to their entertain-
ent value. On a private station,

MADE THE

| % Includes all amplifying and con-
' trol equipment for operating one
studio, two studios or two studios
and an announce booth, six re-
mote lines and two turntables.

Frequency response 30 to 15,000
cycles.
Push button control of monitoring,

auditioning, remote lines, cueing
and talk-back.

Independent auditioning and pro-
gram channels.

Canada’s Victory Loan campaigns, -

DEMOCRACY DEMANDS FREE RADIO

Gordon Henry In.Talk To Kiwanians

the entertainment angle was of
paramount importance, and the
propaganda or goods that were
being sold had to be introduced in
an indirect manner, yet directly
enough to sell them successfully.

Radio. said the speaker, had
made an effective contribution to
Canada’s war effort by its help in
recruiting, Red Cross, Victory
Loans, price control and rationing.
Local radio stations, speaking in
terms and figures understandable
to the people in their specific com-
munities, had “sold” their listeners
on these war needs and made their
national success possible.

Private stations in Canada, he
went on, received none of the
money collected by the government
each year in radio license fees.
They were dependent on the in-
come from their commercial pro-
grams. Without exception, he
emphasized, these commercial pro-
grams carried the highest ratings
of any on the air. The public did
not object to commercial programs
if they were good programs, with
well presented commercials not too
long, and handled by a competent
announcer.

In conclusion, Henry spoke of
the paramount importance of free
radio in a democracy. A body such
as the ¢BC could not avoid political

HERE ARE SOME OF THE FEATURES WHICH HAVE
76-B2 CONSOLETTE SO POPULAR

* High fidelity program channel af-
fords 6 mixer controls, 4 micro-
phone pre-amplifier input chan-
nels with switching control for up
to 6 microphones.

* High fidelity monitoring channel
operates control room and studio

loudspeakers.

* Emergency amplifier and power
supply cirelit.

influence at all times, as had been
shown on various occasions. Private
radio, on the other hand, had no
editorial policy, and was always fair
and impartial to all parties. As long
as private radio remained, the free-
dom of the air under our democra-
tic system could not be questioned.

405 Videos For U.S.A.

I"rovision i1s made for 405 tele-
vision stations in the United States
in the “Rules Governing  Tele-

vision Broadcast Stations’” drawn
up by the FCC.
Thirteen  frequency  channels,

from 44 to 88 megacycles and from
174 to 216 megacycles, have been
sct aside for television stations.
Seven of these channels will be
available for stations in New York,
Chicago an Los Angeles, and small-
er communities will be allotted as
many as are consistent with their
needs.

There are to be two types of
television transmitters, community
stations for the smaller communi-
ties, whose power shall not exceed
1 kilowatt, and Metropolitan sta-
tions for the larger cities and
communities and the rural area
surrounding them. The power limi-
tation or Metropolitan stations is
50 kilowatts.

The FCC rules set a minimum
of 28 hours a week for the opera-
tion of television stations, and
prevent multiple ownership of
stations by a network or other
group in any one area.

/

Greetings

Are In
The Air

From

A DOMINION
NETWORK STATION

Eectrgeilolives
HORACE N. STOVIN & CO.

BROADCASTERS TELL US....
7«2‘7@32/3¢W/”

COMPACT...COMPLETE...ECONOMICAL...that's the 76-B2 Speech Input Consolette.

The ease of its push-button control, the completeness of
its amplifying and control equipment and a host of other
features have made this equipment the favourite of small
and medium-sized Stations the country over.

Perhaps your station lacks the efficient service of an
RCA Victor 76-B2 Speech Input System. For further inform-
ation on its advantages and availability, write to Broadcast
Equipment Department, RCA Victor Company Limited,

Moantreal, Quebec.

COMPACT...Console measures 39" wide, 17" deep and

1015" high.

COMPLETE... Answers every speech input need of the small
and medium-sized broadcast station.

ECONOMICAL... At a price the smallest station can afford.

RCA Victos

RCA VICTOR COMPANY LIMITED

HALIFAX . MONTREAL

WINNIPEG

CALGARY )

TORONTO
VANCOUVER

OTTAWA .
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EXCLUDING VANCOUVER CKNW

HAS8 MORE LISTENERS THAN

ALL OTHER BRITISH COLUMBIA
STATIONS

PUT TOGETHER

e NW
GIVES YOU
THE MOST

ON THE
HILRY

(SEE E-H)

ACCORDING TO BBM, CKNW

HAS A PRIMARY COVERAGE OF

NEW WESTMINSTER, VANCOUVER

Formerly Toronto Bureau Manager for British United P
knowledge of Alberta, having lived and worked
cently operating his own publicity

Basing his forecast on the Pro-

vince’s fabulous coal reserves,
Canada’s leading geographer, Pro-
fessor  Griffiths Taylor, recently

predicted that Alberta will become
the economic centre ‘of the conti-
nent within one hundred years or
so. Many Albertans will differ with
the Taylor prediction, on the
grounds that Alberta is already the
economic centre of North America,
or of Canada at least. After spend-
ing a few days in either Calgary or
Edmonton, the visitor from outside
is inclined to agree with Alberta’s
clum—if only to pacify the ex-
tremely aggressive variety of pro-
vincial patriot found in the Foot-
hills Empire.

Getting back to the Taylor pre-
diction, the world-famous Univer-
sity of Toronto authority believes
that the Alberta coal reserves—
cstimated at anywhere from 40 to
327 billion tons—will bring fifty
million people, and most of North
America’s steel industry, to the
Foothtlls Province when the fast
the

reserves of

EVEN THE INDIANS ARE OPTIMISTS

A Discussion On The Alberta Market

By L. J. ROGERS

business— Media

along to oust coal as the basis of
industry. And even if this comes to
pass in the next century, Alberta
will be in a strong position—
since the Province is the gateway
to the largest deposits of uranium
ore yet found in this hemisphere.

Uranium ore, from which the
atomic bombs were built, has been
reported at many points throughout
the sprawling, unexplored area of
the Northwest Territories, but so

nited Press, Larry Rogers has an intimate
in virtually every Western City. He is cur-

Associates, Toronto.

and sarcastic rejoinder: “Now go to
Niagara Falls and tell me the water
1s still falling.’

Unlike many frontier optimists,
however, the Alberta pioneers
weren’t kidding when they trum-
peted the praises of the Foothills
Province — judging by the cold"
light of statistics. The only region
on the continent that can be com-
pared to Alberta in the breadth and
scope of its economy is the sover-

dwindling coal
eastern United States are exhausted.

AND  THE wFrasker  vALLEY. This looks like a pretty fair argu-
ment—unless atomic power comes
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‘Horace N. STOVIN

& COMPANY
TORONTO

far has only been mined commer-
cially at the Eldorado property.
Setting the future aside for the
moment, and returning to the
present, Alberta has plenty of
reason for optimism right now.
Optimism, of course, is one of
Alberta’s greatest natural resources.
Whether it’s due to the altitude
(which is the highest on the aver-
age of any Canadian province ex-
cept British Columbia), or to the
bracing climate, even the Indians
are optimistic in Alberta. The white
men who first settled the Province
onc hundred years ago or morte
caught the germ from the red men,
and Albertans were legendary opti-
mists by the turn of the century.
So much so that when a youthful
newspaperman from the east jour-
neyed to Calgary to report on the
1912 oil boom, and cabled back to
his editor a dispatch that began
thus: “Calgary is optimistic”, the
editor wired back the immediate

eign State of Texas— another area
where regional pride runs high
and strong—and if the outsider
wants to criticize he may be advised
to “smile when you say that,
stranger.”

In studying our “table of values™
it should be kept in mind that
Alberta has only 6.9 per cent of

the Dominion’s population. The |

figures show how the Province rates
in the Canadian economy, using
official totals for latest years
available

Alberta’s boosters can make
these figures come alive with sta-
tistically backed statements
these on 1944 doings in theis
Province:

In 1944 Alberta led the Domin-
ion in hog production — out of
every three little pigs raised in Can-
ada last year, one came from
Alberta.

In 1944, Alberta led the Domin-

(Continued on Next Page)

‘“ The Friendly Voice of Halifax’’

Representatives: HORACE N. STOVIN & CO., CANADA
JOSEPH HERSHEY McGILLVRA, NEW YORK CITY, US.A.

like

COMPARATIVE PRODUCTION H
ALBERTA AND CANADA it
(Dominion Bureau of Statistics and Alberta Government) ‘ i

Canada Alberta ];g .:f\ i
- 1942 1942 in 1942 || E
Agriculture - $2,136,529,000 $377,662,563 17.7% 5
Manufacturing 7,563,794,972 178,103,011 2.4 i
Mining - - - 946,021,397 45,341,016 4.8 ;
Fur Production 23,801,213 2.806,073 . | 11.8 i
Forest Products 763,988,245 10,249,943 1.3 'ﬂm
Fisheries - - 108,118,177 492,182 .5 i
Construction - 941,013,570 44,718,725 4.8 E )
Electric Power | 208,835,365 7,200,736 3.6 g
Grand Total less | l b
Duplications - $11,501,593,442 $658,072,397 5.7% i
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1on in the production of coal
(7,400,000 tons), crude oil
(8,800,000 barrels), natural gas
(28.5 billion cubic feet), sugar
beets (350,000 tons), dnd rated at
for near top in production of cattle,
fpoultry and airy products, wheat
and other grain crops.

Turning to the future, Alberta
can tell an even more impressive
statistical story. The Province claims
the world’s biggest reserves of
 coal (between 40 and 327 billion
ons), the world’s biggest reserves
t petroleum (one hundred billion
barrels contained in the Athabaska
tar sands), Canada’s largest reserve

timber (thirty billion cubic feet),
water power (between 1 and 1.5
million horsepower undeveloped),
breathing space (3.2 persons per
square mile, second only to moun-
tainous British Columbia) and a
position at the gateway to Canada’s
most promising mineral region of
the future, the Yellowknife-Great
Bear Lake region of the Northwest
Territories. Then you have an eco-
omic picture that is hard to sur-
pass anywhere in the world today.
Albertans expect big things from
the postwar tourist invasion that's
predicted for their Province, and
they certainly have plenty to offer
the visitor. Canada’s two biggest
ommercial tourist developments,
Banff and Jasper, top the list of
sourse, and Alberta tourist officials
point out that motorists will have
undreds of- miles of new moun-
tain highways to explore in and
round the two big national parks,
thanks to wartime highway con-
struction in the Rockies.
Then there’s the Alaska High-
ay, that sixteen hundred mile
strip of mystery, which may prove
0 be a big tourist attraction or
which may be shut down perma-
ently to save maintenance ex-
ense. Ottawa has indicated that the
ighway will be maintained—but
ome Edmontonians who watched
the U.S. Army pour money into
the construction of the huge mili-
tary undertaking are inclined to
doubt whether Canada will be able

to maintain the road in the style
to which it has become accustomed.
Then too, the fact that the tourist
ot tomorrow will have to drive
something like 530 miles north of
Edmonton before he even hits the
Alaska highway-—and another 700
miles betore he reaches the scenic
section of the road—may be a
tactor against its chances as a
tourist draw,

Many observers believe that the
economic possibilities opened up by
the Alaska road—and the tributary
highways stemming from it—wwill
be of vastly greater importance to
Alberta in coming years than the
tourist trathc. One way or the
other, the Province will probably
be a big gainer in the long run—
and that's not even cénsidering
that rich sediment of Yankee dol-
lars that the floodtide of U.S. Army
roadbuilders left through Alberta
during the hectic days of 1942
and 1943.

From a radio man’s viewpoint,

Alberta, like the other two prairie
provinces, is a top grade market
for three very good reasons:
1. It has a widely scattered popu-
lation—796,169 people spread out
over 248,000 square miles—the
kind of market that can best be
reached by radio.

2. It's a predominantly rural pro-
vince (61.5 per cent rural dwellers,
trailing only Saskatchewan and
New Brunswick in this respect) —
and farm homes are notoriously
good radio homes.

3. Alberta agriculture is sufficiently
diversified to iron out the “hills
and valleys” to which the income
of a one-crop region is subject, and
Alberta farmers have a higher
average annual income than most
of their neighbors as a result.
(Over the five years from 1940 to
1944 inclusively, Alberta’s 99,372
farmers had an average annual in-
come of $3,154).

The number of radio homes in
Alberta is slightly above the
Dominion average of 75 per cent—
since 140,728 Alberta homes, or
80 per cent, have at least one radio
set. The far flung geography of
the province, as elsewhere on the
prairies, gives Alberta’s seven radio
stations what appears to be a fair

advantage in coverage over Alber-
ta’s six daily newspapers. 1t figures
out something like this (with apo-
logics to Elliott-Haynes, the Do-
minion Bureau of Statistics and
CANADIAN  ADVERTISING for data
used.

Radio Homes 140,728
Circulation of six Alberta
daily newspapers 125,558

All this emphasis on the Alberta
rural market might lead you to
believe that there is something
wrong with the urban picture in
the Province—but such is far from
the case. It's just the opposite, in
fact, since Calgary and Edmonton
are probably the fastest ‘growing
and most promising centres between
Toronto and Vancouver.

Take the case of Edmonton, for
example—the city that some pes-
simists expected to shrivel up and
die after the U.S. Army of Occupa-
tion pulled out more than a year
ago. Instead of dying, Edmonton
has kept on expanding—and she
now claims a population of 112,000
plus— as compared with 88,000
back in 1940. The expansion in
the mining areas of the Northwest
Territories seems to be taking up
any slack that was left when Uncle
Sam transferred his boys back south
—and the Alberta capital is also
staging something of a manufac-
turing boom, a boom that has lifted
Edmonton into second place among

manufacturing centres of western

Canada  according to an an-
nouncement from slation CJCA,
Edmonton.

Calgary, still a little jealous of
her northern neighbors sky-rocket-
ing climb, hasn't been sitting idly
by, not by any means. The city’s
population has continued the slow
but  steady increase which it
has maintained in virtually every
one of its seventy-odd years of life

and now claims a population of
96,000-plus as  compared  to
around 85,000 tn 1940. As usual,
the Foothills City is waiting for a
new oil boom to explode—and
with drilling activity at record
levels throughout southern Alberta,
Calgary may not have long to wait
for another Turner Valley—as the
original field may be nearing the
end of its long and honorable
career.

If this article had closed at the
end of the last sentence, the author
could have gone down in history
as the only man who ever wrote
2,000 words about Alberta without
mentioning either Social Credit or
the famous chinook. Having men-
tioned them and lost my chance of
immortality, 1 can only advise my
non-Alberta readers to go out west
and study these two curious natural
phenomena for themselves — since
cach would requtre another 2,000
words for an adequate treatment.

Look 75

RCA

VICTOR

for Custom-Built |

TRANSCRIPTION PROGRAMS

i

The
mat
CKCK for Jack Sa-
vers who is taking

welcome
is out at

RONTO - Royal York Hotel - AD 3091+ MONTREAL- Lacasse St. WE 367].3

TRANSCRIPTION STUDIOS

e Bob isx leaving
the position of
Commercial Mana-
ger of CKCK, Re-
rina, to take over

J. L. (Jack) SAYERS

over the top posi-
tion in CKCK Re-
gina's Commercial
Department. Jack
comes to CKCK af-
ter a wide exper-
ience in radio sales
having formerly
been a member of
of the sales staff of
CJCOA, Edmonton,
and Commercial
fanager of CJOC,
Lethbridge. For -
mer connections

R. J. (Bob) BUSS
in 1933 with €CJOC, Lethbridge, and rose to the posi-

the reins as mana-

ger at CHAT, a
new 1000 watt sta-
tion in Medicine
Hat, Alberta. com
mencing  operation

in early spring. Lit-
tle need be said of
Bob as his out-
standing radio abil-
ities are well known
to Canadian broad-
casters, Bob en-
tered the industry

CKCK

with Retail

Jack to CKCK.

Sales throughout Alberta and B.C.
gave Jack a thorough and useful background on
entering the broadcasting industry. It is with great
pleasure and feeling of confidence that we welcome

tion of
CKCK.,

venture.

Commercial
It is with regret that we say farewell to
Bob and we wish him every success in

Manager before c¢oming to

his new

REGINA

“The FIRST Station
in Saskatchewan”

’ N



Page Twelve

Canadian

Broadcaster

p

December 22, 1945

Coveraqe

MORE

Listerners

MORE

Power

REPRESENTATIVES
LIMITED
TORONTO MONTREAL

MAKING SINGING COMMERCIALS SING

One out of sixty listeners to
Cresta Blanca’s dramatic show
“This Is My Best”, questioned in
a recent survey, stated that what
they liked best about the program
was  “the advertising”. Asked
‘What did you particularly like
about the commercial announce-
ments?”, 28 percent of those can-
vassed gave the reply:"“They are
brief and to the point”.

“Yet, says S. D. Gregory, radio
director of Schenley  Afhliates,
writing in PRINTERS’ INK, “the
commercial copy on “This Is My
Bes” uses the entire three minutes
that cBs allows.”

“Apparently”, he continues, “the
length of commercial copy is un-
important if the listeners like the
copy. And about 86.7 per cent of
the panel said they disliked nothing
about the commercials.”

“Twenty per cent”, he added,
‘particularly liked the ‘CRESTA
BLANCA’ musical signature which
has been used continuously since
February 1943.

Lazarsfeld and Stanton, in their
book “"Radio Research 1942-1943"
assert that it 1s much more effective
to make the sense of a statement
clear to a listener than to repeat it
scveral times. ““The Cresta Blanca
commercials”, Gregory points out,
“do not rely on repetition to any
degree, but extreme care is taken
to make sure that the mcaning of
all statements is entirely clear.

W
&'“‘ .‘ §

This works”, he adds, “for the
reason given for liking our com-
mercials by 1 out of 4 was that
they were interesting, convincing.”

Discussing “How To Remember
Commercials”, Lazarsfeld and Stan-
ton further state: “Rhythm is
widely used in musical commercials,
but it can also be applied to words
and sentences. Laws of poetry and
verse technique could be helpfully
applied”. According to Gregory,
the Cresta Blanca commercials do
just this; the opening commercial
is in blank verse. And the phrases,
“The crest of quality in wine since
1889”, and “Whenever you dine,
dine with wine, and make it the
best wine” have a definite rhythm.
“And C-R-E-S-T-A B-L-A-N-C-A
with its syncopated rendition -on
the air, first spelled to music, then
pronounced to music with a rhyth-
mical hesitation between the two
words, and again pronounced to
music 1n a normal cadence, is in
our opinion the most efficient mem-
ory help of all”.

The association of ideas, accord-
ing to Lazarsfeld and Stanton, is
another important principle. The
program title, “This Is My Best”,
and the phrase, “make it the best
wine”, utilizes this principle, con-
cludes Gregory, and “leaves in the
listener’s mind an association of
idcas that will make him remember
our product when he buys wine.”
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When the end of a year ap-
proaches, it is natural to look back
over the preceding twelve months,
When you scan that time with the
magic eye of radio, some great
changes are noted. Perhaps the
greatest days during the past year
were V-E Day and V-J Day. They
meant much to a world shaken by
war; and news on these days, as
well as every other day, was ade-
quately handled by radio. Yes, we
have much to be thankful for.

Perhaps Canadian radio carries
less fan fare and high-pressure
salesmanship than that which en-
tertaing our American cousins but,
in my opinion, it's doing a good
job — and that job is well done,
Sometimes the idea is suggested
that we lack talent. This is defin-
itely contradicted by the amount
of talent which has left Canada
for the States. It is true that far-
away fields look green but, as it
looks now, the majority of radio in
Canada is fast approaching the
top-flight stage.

It is becoming increasingly no-
ticeable how few in number peo-
ple are who say “We rarely listen
to a Canadian station, we prefer
American programs.” There al-
ways is a reason which may parti-
ally be the quality of today’s talent
plus improved production. Then,
too, some American programs are
piped in on our networks. If you
can stand the manner of discon-
tinuance of the shows for the in-
sertion of Canadian commercials,
it may all be a good idea. An out-
standing example of this is listen-
ing to “The Alan Young Show” on
a Canadian station. Of course we
all want to hear Young because
he’s clever and he is a Canadian,
but must we endure double-talk
from announcers?

There are plenty of good Cana-
dian shows today of many varie-
ties, but some of my. favourites

are missing — and they’ve been J

gone too long. One of these was
Dodd’s “Dream Time”. Talent was

top quality —Lucio Agostini’s bril--

liant orchestra, that charming and

clever vocalist Alys Robi, ballad

singing Toddie Allen with Mercer
McLeod as narrator and Elwood
Glover announcer. To tie the
whole thing into a very acceptable
package was producer John Adas-
kin.

I’d still like to be able to tune
in Purity Flour Mills’ “This Is Our
Canada”.

For a pleasant half-hour in the

music-world, T liked “Reminiscing’’.

It featured Russ Gerow’s orchestra
with his special

in the vocal department.

For downright contentment, 1’d
programs as

choose ‘“‘Nocturne”

done by Frank Willis. The props

were few — just well-chosen verse,

a background of organ music and
oh! what a voice,

I’d like to hear them all again
—they’d make for a Happy New
Year.

to vou. ELDA

arrangements.
Joan Green ‘and Frank Rockwood

And, by the way; the same

b
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JIM ALLARD

- A warm and graceful tribute
| came to Canada’s information ser-
wvices in the House of Commons
from Finance Minister Ilsley on
Friday, December 7th, when the
tax-man announced termination of
the national war finance committee
activities. Nova Scotia’s famous
son said ““ . . . the accomplishments
of the national war finance com-
mittee would not have been pos-
ible without the help of the Cana-
dian publishers war finance pub-
icity committee . . . associated with
his committee, the advertising
gencies of Canada have rendered
expert service . . the national ra-
dio committee, representing the
anadian Association of Broad-
asters, Canadian Broadcasting
orporation, and the advertising
agencies of Canada, has performed
a similar function in the field -of
broadcasting”’.

Interesting to note that Ottawa
Citizen, arch-critic of radio, has
applied for FM and facsimile
broadcast licenses in Capital City.
arious returns made from time
o time during present session of
Jouse show quite a number of
'M and facsimile applications by
newspapers in Canada; many of
them not now in radio field.

There is some mild comment
around Parliament Hill about CBC
Board of Governors decision to
arook no interference regarding its
ews broadcasts. The Justice
inister had informed Parliament

vould not be carried by CBC, as
Ssuch reports tended to create un-
rest in other prisons. - The Gover-
nors issued a statement early in
ecember saying ‘‘the board of
governors of CBC has decided

here shall be no restriction
#against inclusion in CBC news
Bbroadcasts of disturbances in peni-
entiaries . . . felt by the Board
hat in peacetime there should be
o restriction preventing any legit-
imate news being carried by the
BC . . .” Credit for this stand
#'s generally given to Dave Dunton,
fnew Chairman of the Board. As
eneral Manager of the old War-
ime Information Board, Mr. Dun-
on earned a reputation in the
flapital for graceful but determined
ndependence,

Clothes do not make the man,
he copybooks used to say; but
‘Sthey almost indicate the Depart-
Sment he works for in Ottawa.
oticeably, Trade and Commerce
ployees, at least in executive
evels, strongly favor neat gray or
forown pin-stripes. External Af-
#airs go for severe blues and
Wlacks; often with bowlers (An-
thony Eden is the ideal)). Film
loard employees appear to strive
for the impression they have re-
sently been rolling around the
pavements,

# Royal Canadian Air Force Staff
‘Wollege, for training of officers, has
‘Meavy syllabus, including lectures
3y specialists in certain fields. In-
luded in the speaking list is Wil-
on Woodside, well known for his
UBC commentaries

M Increasing irritation is evident

Pthat news concerning prison riots

in Parliamentary circles over ne-
cessity for handling divorce cases
from two provinces. These have
no divorce courts, consequently
persons residing therein who desire
to be legally rid of their spouses
must obtain an Act of Parliament.
Some sentiment is growing for
creation of a special Federal
Court, sitting in Ottawa which
could handle these cases, and re-
lieve Parliament of the time and
trouble necessary for dealing with
them.

No eyebrows have so far been
publicly lifted on Parliament Hill
over resolution of Social Credit
convention in Calgary early in
December, which urged Alberta
government to ‘“stop work on the
Sabbath day and to urge our prime
minister, Right Honorable Mac-
Kenzie King, to refrain from hold-
ing conference and business meet-
ings on Sunday”. Mr. King, in
passing, is quite noted for his life-
long regular attendance of Sunday
church services. The same Social
Credit convention in the foothills
metropolis added ‘“‘Sunday is being
used largely for business purposes
by radio advertising various wares
with  Charlie McCarthy’s silly
jokes for good measure’” — asked
that “the CBC be given a rest on
Sunday or limited to broadcasting
church services and addresses of a
religious nature”.

An increasing number of MP’s
are getting interested in necessity
for special radio voice training;
and there will be no chatge for
this information if qualified voice
coaches living in same towns as
MP’s want to help along with the
work.

And finally, may 1946 be a
happy and memorable year for you
and yours; and bring to the radio
industry an increased stature and
maturity

No Yule Plugs

No commercially sponsored pro-
grams will be broadcast over CBC
English language networks on
Christmas Day. As in previous
years, the regular commercial shows
have been cancelled to make way
for a number of special holiday
broadcasts. This practice has now
become a regular cBC policy. The
cB¢ French network is not affected
by this ruling.

He Got The Bird

One wintry day not long ago
some sympathetic soul found a lone
lovebird shivering on a window
Jedge of the Fuller Brush Com-
pany’s Hamilton (Ont.) office.
Guy'’s bird store, on being advised,
suggested prompt action to restore
the bird to its owner; for what
good is one little lovebird without
another little lovebird to love?

Ten minutes after the sad story
reached ckoc- Hamilton, an an-
nouncement of the find went out
over the air. Five minutes after the
broadcast, the Fuller people phoned
to say the owner had claimed, and
was coming to “'get the bird.”

==CrPA==——

“Serving the Lakehead”

We're MUSICAL

and Listeners Love it.

Music All Day On CFPA

ASK NBS

Port Arthur—Ft. William

Another Manitoba-owned
Station:
CKX BRANDON — 1,000 watts

IN THE WEST - it’s

22 years of operation keeps
CKY's finger on the pulse of
the nation.

Exclusive Sales Rep.:
H. N. STOVIN
Toronto - Winnipeg - Montreal

the Maritimes.

—and — get it? 7?7 7?

In the field of special events, CHNS leads
Special events bring listen-

ers — listeners spend money with sponsors

All-Canada Man.

Write or wire the
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Dear Mr. Timebuyer;

HAPPY are the prospects for business
as we prepare to welcome the first peace-

time New Year in many long, long months.

NEW plans are in the making at CKNB;
plans for increased power, improved pro-
gramming, closer public relations; anything
and everything to increase and HOLD our
ever—growing family of listeners.

YEAR in and year out, it will be our
aim to give you more receptive ears for
your commercial message; so that, to-
gether, you and we may be up there at the
top in the prosperous years ahead.

Yours very truly,

Sl cAa,WW

CSC/JN STATION MANAGER

A N ALL— CANADA S T A T 1 O N

Here’s to a BIGGER & BETTER

with
SP@T
BROADCASTING

ACCENTUATE

Che NESA\T IVE

It was my pleasure to hear,
while in Montreal recently, an
audition disc of ‘“Sports Headline
Time”, a fifteen minute sports talk
series with a strong national slant,
which several agencies are report-
ed to be eyeing with interest.
“Sports Headline Time” is written
and presented by Doug Smith, the
young Calgarian they brought east
from CFCN to do the play-by-

plays (English) for the Imperial
0Oil Heockey Broadeasts out of
Montreal. As in his Hockey

Broadecasts and his “Big Moments
in Sport” Doug brings a refresh-
ing breath of youth into his work,
and we’d like to appoint him Can-
ada’s “Young Man About Sport”.
The sample disc shows a great deal
of research in back-grounding his
stories, a facile pen in committing
them to paper, and an intelligent,
if somewhat noisy presentation.
On this last point we are inclined
to think there is nothing so serious
that a nasty guy with a stop-watch
can’t fix it. He tries to make every
line a headline which seems to des-
troy the effect of contrast a more
intimate delivery might give. He
tends to elocute instead of making
his voice part of the family circle.
But all he needs to do is to preface
each sentence with an unspoken
“Lookit, Buteh” and to forget this
“vast audience” stuff. Doug has a
happy knack of telling his stories
newsily and interestingly. The disc
I heard would carry listeners right
across Canada, and this is impor-
tant. Given a few more years with
attendant joys and griefs, and a
mild dilution of Elixir of Clary
Settell, here is Canada’s embry-
onic No. 1 Sportsman of the ether.

* » *

Win Barron, editor and com-
mentator of Canadian Paramount
News, and director of Public Re-
lations for Paramount Pictures in
Canada has been made a couple of
offers to do a Hollywood Gossip
show on the Canadian air. Win,
whose history in Canadian radio
dates back to the late twenties,
commutes between Toronto and
New York City every week,
and is in constant contact with the
movie stars. Since his voice is
heard across the country in news
reels—he modestly sets his regular
weekly audience at three million—
it seems like somebody is going to
buy themselves quite a package.

* * %

If the grape-vine rumor that a
sponsor is nibbling at the CFRB
sustainer, “Home on the Range” is
true we’d like to see them dig up
a stooge who could at least grunt
understandingly when Gordon Ho-
ward philosophizes to various ima-
ginary characters between the
numbers in his role of Big Bill Mec-
Eachern. Gordon does a nice job
with the character, getting into
him a quality of intimacy which is
not too much and not too little but
just right. But with no one to
to say even “Yes Dad”, he is per-
force talking into a vacuum.

* * *

Thanks to everyone for the nice
way they take this column’s gibes,
which you ean now tune out until
1946.

82 Years Young

n

Tuesday December 18 marked thé
date when A. P. Pop” Howell§
celebrated his twenty first annivegs
sary as leader of the four patg
chotr and their carol singing in the
Robert  Simpson Company store
during the week before Christmagh
Mr. Howells who wil]l be remem=
bered in radio’s earliest days whesll,
he was associated with ckGw and
CKCL, both Toronto, is 82 yeas
young. With his white hair and
hts abounding good cheer, he i§
as much a part of the Christmas
scene as 1s Santa Claus himself.

SPARKLING!!

THAT'S

DOROTHY DEANE

“CANADA'S
FAVORITE SBINGER”

For available dates, terms,
ete,
Call The

GEORGE TAGGART
ORGANIZATION

ADelaide 8784

) o CPB ey (Somny by By

-
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IN CANADA’S

THIRD MARKET

REPRESENTED BY :
ALL-CANADA RADIO FACILITIES £
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Radio Advertising Agencies

Information supplied by Canadian Association of Broadcasters

| ARDIEL ADVERTISING AGENCY L1D.: Toronto, Hamilton and Oakville
ASSOCIATED BROADCASTING COMPANY: Montreal
" ATHERTON & CURRIER: Toronto

BAKER ADVERTISING AGENCY LTD.: Toronto
" CANADIAN ADVERTISING AGENCY: Montreal, Toronto, Kelowna, B.C.
" COCKFIELD, BROWN & CoO. L1D.: Montreal, Toronto and Winnipeg.
- DANCER-FITZGERALD-SAMPLE (CANADA) LTD.: Toronto
" D’ARCY ADVERTISING AGENCY: Toronto
" A. ]. DENNE & Co. Ltp.: Toronto

DoMINION BROADCASTING COMPANY: Toronto

ELLis ADVERTISING COMPANY: Buffalo and Toronto

ErRwiN WASEY OF CANADA LTD.: Toronto

FERRES ADVERTISING SERVICE: Hamilton and Toronto

JamEs FISHER COMPANY L1p.: Toronto and Montreal

FRONTENAC BROADCASTING AGENCY: Toronto

‘HaRrRY E. FOSTER AGENCIES LTD.: Toronto, Vancouver and Montreal
GENERAL BROADCASTING Co.: Montreal

J. J. GiBBONs L1D.: Toronto, Montreal, Winnipeg, Regina, Calgary.
Edmonton and Vancouver

R. F. GRIFFITHS ADVERTISING SERVICE: Winnipeg
GRANT ADVERTISING of CANADA L1D.: Toronto
F. H. HAYHURST Co. L1D.: Toronto and Montteal
L. J. HEAGERTY AND ASSOCIATES LTD.: Toronto

Pusricite ]. E. Huot: Montreal

RusseLL T. KELLEY L1D.: Hamilton, Montreal and Vancouver

KENYON AND ECKARDT LTD.: Montreal

LOoCKE JoHNsSON & Co. Ltp.: Toronto

MACLAREN ADVERTISING Co. Ltp.: Torohto, Montreal, Winnipeg,

| Vancouver and London (Eng.)

MASON’s UNITED ADVERTISERS’ AGENCY LTD:: Toronto

MCCONNELL EASTMAN & Co. Ltp.: London, Toronto, Montreal,
Winnipeg and Vancouver _

McKIM ADVERTISING L1D.: Montreal, Toronto, Winnipeg Vancouver
and London (Eng.)

METROPOLITAN BROADCASTING SERVICE LTD.: Toronto

Jack MURRAY LTD.: Toronto

WiLLIAM R. ORrR AND COMPANY: Torgnto

ALFORD R. PoynNTZ & Co.: Toronto

THORNTON PURKIS: Toronto and Montreal

E. W. REYNoLDs & Co. L1D.: Toronto

RONALDS ADVERTISING AGENCY LTD.: Montreal and Toronto

® RUTHRAUFF & RyanN INcC.: Toronto

R. C. SMITH & SON LTD: Toronto

SPITZER & MirLs L1D.: Toronto, Montreal and Vancouver

HaRroLD F. STANFIELD LTD.: Montreal and Vancouver

. STEVENSON & ScoT1T L1D.: Montreal, Toronto and Vancouver

I8 STEWART-Lovick Ltp.: Vancouver, Toronto, Calgary and Edmonton

8 TANDY ADVERTISING AGENCY LTD.: Toronto

J. WALTER THOMPSON, Co. L1D.: Toronto and Montreal

VICKERS & BENSON L1D.: Montreal and Toronto

WALLACE ADVERTISING LTD.: Halifax .

WALSH ADVERTISING Co. LTD.; Windsor and Toronto

WHITEHALL BROADCASTING LTD.: Montreal

2 YOouNG & RuBicaM L1D.: Montreal and Toronto

CKAC

MONTREA

International News
By Private Enterprise

“Private inuiative and private
facilities can do a very big part of
the job of disseminating abroad in-
formation from America” in the
opinion of William Benton, U.S.
Assistant  Secretary of State in
charge of Public Affairs.

Writing in the NEw YORK
SUNDAY TIMES, Benton says, “In
shortwave radio, the role of private
enterprise is under study. There is
no profit in shortwave radio. The
Government must put up the
money. Other governments”, he
pointed out, “are using shortwave
on an increasing scale. Technical
eficiency grows from day to day.
We cannot retire from the field.
We have not yet determined how
to operate it, or who should run
and control it.

The government, said Benton,
would gradually step out from the
field of news distribution, and
hoped that UP, AP and INS would
expand their overseas coverage.
“The government”, observes Ben-
ton, ‘'should not undertake to do
what  private press, radio and
motion picture organizations do
better.”

“We'do not intend to take part
in any sort of international ‘infoi-
mation race’ ”, he concludes, “but
neither do we propose to depend on
other nations to speak to the rest
of the world on our behalf.”

N\

IT'S TOUGH
TO BE THE
MAILMAN AT

CFAC

CALGARY

But it's great to
be the advenisers

whose mail he brings!

Take advantage
of the CFAC
listening habit!

1000 WATTS —
soon (o be 5000

STUDIOS:
SOUTHAM BLDG.
CALGARY

REPRESENTATIVES:

CANAD/ : ALL- CANADA

US.A.: WEED & CO.
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HorAcE N. STOVIN

& COMPANY
TORONTO WINNIPEG
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THE PROGRAM PARADE
AT CKCW

THE |
OPERA 7
 PREVIEW

3 * Our publie said "‘yes’’, yn
no uncertain terms when
ii we asked them should we con-
tinue Opera Preview . . . an
informal chat on things oper- 4
; atic by our genial Hubert -f«z
*  Button. 5
. When CKCW ceased to carry
the Metropolitan Opera broad-
cast the reason for Opera Pre- %1
view seemed to have disap-
peared. But even we did not |
fully appreciate the ability of o
| said O.P. to stand on ils own
feet. So . . . that is why
CKCW's listening audience
¢ still hears this light, yet in-
formative little item.
All of which adds up to some-

i CKCW'’s popularity. ..For more
. see Horace Stovin.

facts .

We dowt geld Tc.me
«We Selll Reswlts

LKCW

MONCTON N.B..

HORACE N. STOVIN
Representatives
Toronto and Montreal

e rﬁ?@tv e n—m‘

thing . . . like audience reaction %
¢l having a big part in building
ﬁ CKCW's Lwoadcasting  sched-
4 ule. Which is probably one of
.. the important reasons for

PROPAGANDA BY

“Me Taumson. Me like talk
along you. Talk along this fella
fight, one time Japan.”

This sort of pidgin English,
broadcast to the natives in Jap-
occupied New Guinea from Port
Moresby, was cffective in keeping
them loyal to the Allies. The story
was told by Col. G. W. Townsend,
who broadcast regularly to the
natives himself.

“When war came to New
Guinea”, he relates, "and the Ja-
panese pushed down towards Port
Moresby, small parties of Austra-
lians, equipped with portable ra-
dios, went into the bush behind
the enemy lines, and kept watch on
the enemy.”

“I'heir presence and movements
could not be kept a secret from the
natives, whose co-operation was
essential,” Col. Townsend statcs.
The best way we could prove to
them that their government had not
been dtiven out, was to bring them
the voices of former district officers
whom they knew and trusted, he
Said.

Villages would be  assembled
around the portable radio of one of
the Australian observers, and then
the spectal broadcast would begin
with a native sing-sing. The natives,
amazed and delighted, would then
hear a voice they knew saying: “Me
Taumson. Me like talk along some

PIDGIN ENGLISH

fella Luluai. Luluai Sioni, you can
hear me?” At this Sioni would
jump to his feet and shout Me, me
Sioni, me hear you.” The broad-
caster would then urge him to help
the Australians against the Japs,
and, flattered at being so wonder-
fully addressed by name in front
of all his people, he would be
ready to give whatever assistance
was required.

Labor Eyes Radio

Organized Labor is making a bid
for a strong position in FM broad-
casting.  Applications for FM
stations have been filed with the
FCC by the International Ladies
Garment Workers Union (AF of
L), and by numerous unions affili-
ated with the CIO, whose Political
Action Committee has been urging
its member organizations to make
usc of the opportunities that radio
has to offer.

In all, applications for 16 FM
stations have been made by the
Unions, which are prepared to
spend $1,000,000 or more to build
and get them into operation. Most
of the stations would divide their
air time evenly between sponsored
and sustaining programs, with edu-
cational and public service features
afforded a prominent position on
their schedules.
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PREAMBLE

If any of youse guys h:
read any of these cracks
fore don’t interrupt us |
cause we want to read th§
again ourselves.

* * *

DIAGNOSIS

We'll have you know ¢
British humor is not to
laughed at.

¥ k%

A LOT OF SEA-WEED

Sir: I am a little puzz
about your anmouncement:
a new publication cal
“Pulse”. I always thou;
this was what they ate ww
oysters in Nova Scotia.

—:Wilf Dig

k k%

DURANCE VILE

The recent disclosure &
inmates of Canadian pris
are permitted to listen o
to CBC newscasts indicg
the determination of

authorities to demonstr
that crime does not pay.

According to “Radio Worl
Austin Willis is heard ¢
rently in “Soldier’s Wi
“Stage 46, “Curtain Tip
and ““Children’s Ccrap Bo

We never knew that Aus

stammered.

* ® *

REFERENCES REQUIRED

And then there’s the prc

cer who said: “If the guy B
told me he’d been wri@
seripts for the American
works, I'd have known

good he was.” i |

* * *

Sir: Your Christmas &
was a masterpiece. Nt
did so many people
“Happy Christmas” inf#
many ways with three {i
fonts to choose from.

s

Hey, Art! When did they
that third font?

N

RESOLVED

That in the New Year
column will be as charit:
as gentle, as understan
of the foibles of our fell

as its charter will permi}
I
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The recent Army-Navy football
me at Philadelphia’s Municipal
adium not only marked the debut

“network” television, but also
as rated as 4 successful commer-
ial experiment by its sponsor, the
urtis Publishing Company.

» The game was telecast over

hilco’s wpTz in Philadelphia, car-
ied by coaxial cable to New York
ind transmitted from NBC's WNBT
top the Empire State Building. GE
icked up the telecast from WNBT
n its supersensitive receivers on
. mountaintop near Schenectady,
rom where a coaxial cable con-
ected it with WRGB, the GE video
ransmitter.

The Army-Navy contest thus al-
most certainly was watched by the
fargest crowd on record. It was
Jsstimated that television added
several thousand to the crowd of
wver 100,000 in the Philadelphia

litadium.
ét. Generally, the pictures were sat-
isfactory. It wasn’t at all difficult to

vollow the play, see the arrival of
resident Truman and the pre-

I;ame ceremonies. However, due

o the relay link, detail was not as

sharp as with direct pickup of a

ocal contest.

The best images were those sup-
blied by the newly delevoped image
Drthicon, sometimes called a “noc-
vicon” because of its ability to “'see”
'n the dusk of a fall day.

IRST NETWORK TEL;
AIRED BY SAEPOST

s—
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Demonst o spapermen

and €NgIN€Image Orthicon
15 4 SUPCc camera tube
which has rged from war-
time Se€cteCexhibition that
included stieqte pickups.
The t‘{‘bexly transmitted
scenes ‘,Huby candle and
1ngtch' ligh-teq up scenes
with infra 5, blacked-
out room.

During nonstration in
New Yorly members of
the audienhemselves tele-
vised unde conditions that
proved thensitivity of the
new electr’ which solves
many of  difficulties of
illuminatiovision program-
ming and isible round-the-
clock covetews and special
events. Thion was capped
when engacked out the
studio whyriters were as-
sembled ated the unprece-
dented spf picking up
television apparent dark-
ness.

Unseen (black) lights
were turnd it was so dark
that no nf the audience
could see>n next to him.
Then on ns of the tele-
vision receie studio appear-
ed brightof a performer
and other in the room.
The Imagon tube, it was
explained,the feat through

its sensitivity to infra-red rays. It
1s 100 times more sensitive than
the conventional pick-up tubes.

“This is the Aladdin’s Lamp of
television”, declared John F. Royal,
NBC vice-president in charge of
television. "It assures television of
24-hour coverage, in daylight, twi-
light, or moonlight — in good
weather and in bad.”

Teletest

Jack Dawson and Gordon Cook
have started a new radio game
series called “Telecast” over CFRB,
Toronto, 15 minutes 5 a week for
Carter’s Little Liver Pills. Release
is through Ted Bates Ins, New

AN
(lheclks

ACME RECORDING

KI. 1603
126 HUNTLEY ST. TORONTO

“~dEBRNEEEEE N

York City.

KELOWNA
BC.

See All-Canada EFop39®

or Joe Weed vy

' TIMELY ... LIVELY NBC RECD SHOW

| @@ Coin d
w C &

1 “natural”’ for mass fine appeal

UDBE’S TOPIC’S is a woman’s program that i¢ tOpS for

y
b

akny big reasons: It features Tobé .
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THE PROGRAM PARADE
AT CKCW

OPERA )
PREVIEW

Qur public said "yes’’, m

;.i'.!
j
| * no uncertain terms when
il we asked them should we con-
tinue Opera Preview . . . an
informal chat on things oper-
atic by our genial Hubert
Y Button.
When CKCW ceased to carry
the Metropolitan Opera broad-
cast the reason for Opera Pre-
seemed to have disap-
But even we did not

-

view
peared.
fully appreciate the ability of
said O.P. to stand on its own
feet. So . . . that is why
CKCW's listening audience
still hears this light, yet in-
formative little item.

All of which adds up to some-
thing . . . like audience reaction
having a big part in building
CKCW's broadcasting  sched-
ule. Which is probably one of
the important reasons for

CKCW's popularity. ..For more
facts .

We dowt geld T:me
wWe Sell Resulbts

LKCW

. see Horace Stovin.
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Representatives 3
Toronto and Montreal i

PROPAGANDA BY

“Me Taumson. Me like talk
along you. Talk along this fella
fight, one time Japan.”

This sort of pidgin English,
broadcast to the natives in Jap-
occupied New Guinea from Port
Moresby, was effective in keeping
them loyal to the Allies. The story
was told by Col. G. W. Townsend,
who broadcast regularly to the
natives himself.

‘When war c¢ame to New
Guinea”, he relates, "'and the Ja-
panese pushed down towards Port
Moresby, small parties of Austra-
lians, equipped with portable ra-
dios, went into the bush behind
the enemy lines, and kept watch on
the enemy.”

‘Their presence and movements
could not be kept a secret from the
natives, whose co-operation was
essential,” Col. Townsend statcs.
The best way we could prove to
them that their government had not
been driven out, was to bring them
the voices of former district officers
whom they knew and trusted, he
S;lid,

Villages  would be assembled
around the portable radio of one of
the Australian observers, and then
the special broadcast would begin
with a native sing-sing. The natives,
amazed and delighted, would then
hear a voice they knew saying: “Me
Taumson. Me like talk along some

AN

PIDGIN ENGLISH

fella Luluai. Luluai Sioni, you can
hear me?” At this Sioni would
jump to his feet and shout Me, me
Sioni, me hear you.” The broad-
caster would then urge him to help
the Australians against the Japs,
and, flattered at being so wonder-
fully addressed by name in front
of all his people, he would be
ready to give whatever assistance
was required.

Labor Eyes Radio

Organized Labor is making a bid
for a strong position in FM broad-
casting.  Applications for FM
stations have been filed with the
FCC by the International Ladies
Garment Workers Union (AF of
L), and by numerous unions affili-
ated with the CIO, whose Political
Action Committee has been urging
its member organizations to make
usc of the opportunities that radio
has to offer.

In all, applications for 16 FM
stations have been made by the
Unions, which are prepared to
spend $1,000,000 or more to build
and get them into operation. Most.
of the stations would divide their
air time evenly betwcen sponsored
and sustaining programs, with edu-
cational and public service features
afforded a prominent position on
their schedules.
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A TN
PREAMBLE
If any of youse guys ha
read any of these cracks bes
fore don’t interrupt us be
cause we want to read the
again ourselves.
* * *
DIAGNOSIS

We’ll have you' know
British humor is not to
laughed at.

* % %

A LOT OF SEA-WEED

Sir: I am a little puzzled I
about your announcement g
a new publication called
“Pulse”. 1 always thought
this was what they ate with!

ovsters in Nova Scotia.

inmates of Canadian prisons
are permitted to listen on

to CBC newscasts indicate
the determination of

authorities to demonstrate
that crime does not pay.

£ k%

ERRATUM

According to “Radio World"
Austin Willis is heard e
rently in “Soldier’s Wife’

stammered.

* * *

REFERENCES REQUIRED

And then there’s the prod
cer who said: “If the guy hag
told me he’d been writin
scripts for the American net:
works, I'd have known
good he was.”

& ke X

FAINT DAMN

-

Sir: Your Christmas
was a masterpiece. Nev
did so many people 8
“Happy Christmas” in
many ways with three t
fonts to choose from.

Hey, Art! When did they
that third font?

® %k

RESOLVED

That in the New Year
column will be as charital
as gentle, as understanc
of the foibles of our fe.l
as its charter will permit
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The recent Army-Navy football
ame at Philadelphia’s Municipal
tadium not only marked the debut
f “network” television, but also
was rated as a successful commer-
sial experiment by its sponsor, the
Curtis Publishing Company.

The game was telecast over
Philco’s wpTz in Philadelphia, car-
ied by coaxial cable to New York
ind transmitted from NBC’s WNBT
top the Empire State Building. GE
vicked up the telecast from WNBT
n its supersensitive receivers on

mountaintop near Schenectady,
rom where a coaxial cable con-
ected it with WRGB, the GE video
' ransmitter.

. The Army-Navy contest thus al-
most certainly was watched by the
targest crowd on record. It was
stimated that television added
everal thousand to the crowd of
pver 100,000 in the Philadelphia
stadium.

Generally, the pictures were sat-
sfactory. It wasn’t at all difhcult to
ollow the play, see the arrival of
POresident Truman and the pre-
Fame ceremonies. However, due

o the relay link, detail was not as
lsharp as with direct pickup of a
Jocal contest.

The best images were those sup-
lied by the newly delevoped image
 rthicon, sometimes called a “noc-
vicon” because of its ability to “'see”
n the dusk of a fall day.

FIRST NETWORK TELICAST
AIRED BY SATEVEPOST

Demonstated to newspapermen
and enginers, the Image Orthicon
is a super sensitive camera fube
which has ust emerged from war-
time secrec in an exhibition that
included stidio and remote pickups.
The tube not only transmitted
scenes illthinated by candle and
match ligh' but picked up scenes
with infraed rays in a blacked-
out room,

During the demonstration in
New York recently, members of
the audiene saw themselves tele-
vised undeilighting conditions that
proved thesuper'sensitivity of the
new electraic “eye” which solves
many of fe major difficulties of
illuminatig in television program-
ming and rakes possible round-the-
clock coverge of news and special
events. Th exhibition was capped
when engieers blacked out the
studio whee the writers were as-
sembled arl provided the unprece-
dented spctacle of picking up
television cenes jn apparent dark-
ness.

Unseen nfra-red (black) lights
were turne on, but it was so dark
that no rember of the audience
could see he person next to him.
Then on te screens of the tele-
vision receiers in the studio appeat-
ed bright mages of a performer
and other persons in the room.
The Image Orthicon tube, it was
explained, chieved the feat through

its sensitivity to infra-red rays. It
i1s 100 times more sensitive than
the conventional pick-up tubes.

“This is the Aladdin’s Lamp of
television”, declared John F. Royal,
NBC vice-president in charge of
television. "It assures television of
24-hour coverage, in daylight, twi-
light, or moonlight — in good
weather and in bad.”

Teletest

Jack Dawson and Gordon Cook
have started a new radio game
series called “Telecast” over CFRB,
Toronto, 15 minutes 5 a week for
Carter’s Little Liver Pills. Release
is through Ted Bates Ins, New
York City.
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TOBE, leading fashion authority, discusses in her
magnetic manner, not only fashion, but homemaking,

children and many other subjects of feminine in-
terest. She knows women and what they like to hear.
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