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Lewisite 
or to be technical 

"Beta-chlorvinyldichlorasine" 
......,..... ..,.,.... 

IITTESTINAL FORTITUDE 
The attitude of the radio in- 
dustry of turning the other 
cheek to the jibes and the 
jeers of its competitors may 
seem like tact to you, but to 
us it looks like a plain case 
of lack of guts. 

Hm -Hm -Hm -Hm 

TOT SO HOT! 
We don't think much of a 
new idea that started with 
"Lucky Strike Green Has 
Gone to War", followed by 
"The Best Tunes of All Go to 
Carnegie Hall", and which re- 
cently infected the Canadian 
airways with the "Buy -a - 
bond -or -else" cut -ins. Radio 
is an instrument of subtle 
persuasion, so let's not use 
it as a dive -bomber, and turn 
friends into enemies. 'Tain't 
cricket and 'tain't good busi- 
ness. 

Hm -Han -Han -Hm 

.64 QUESTION 
In what way is a newspaper's 
head -line related to any of its 
articles? Try this on your 
quizz show. 

Hm=Hm-Hm-Hm 

00 BAD, BROTITR 
"I stayed home from the of_ 
fice the other day", a busi- 
ness man told us, "and I was 
so disgusted with the soap 
shows my wife kept on the 
radio that I decided that 
never again, as long as I liv- 
ed, would I buy a single cake 
of soap from a soap company 
that sponsored one of these 
programs." Then he said: 
"The only thing is, my wife 
buys all our soap." 

Hm -Hm -Hm -Hm 

FOR VITRIOL 
An over -ripe tomato to those 
newspapers which, during the 
recent Victory Loan, studi- 
ously avoided giving an atom 
of publicity to the Victory 
Loan Radio Programs, and 
ambidexterously wrote them 
up as though they were con- 
certs. 

Hm -Hm -Hm -Hm 

T'S WRONG WITH THIS? 
"The first thing I did after I 
got the contract", said the 
commercial announcer, "was 
to get my wife to cook me 
some of the sponsor's pro- 
duct, so that I would know 
what I was talking about." 

Hm -Hm -Hm -Hm 

Tite ease tl:rt jach Audi 
There appears in Hansard's official report of the proceedings in 

the House of Commons for May 7th, on page 2,535, foot of column 2, 
a statement which stood our hair on end. Reported in detail on an- 
other page of this issue*, the statement, emanating from the mouth of 
Dr. J. J. McCann, liberal member for Renfrew South, chairman of the 
1942 committee on broadcasting and just appointed to the 1943 com- 
mittee, is at one and the same time the most intelligent and the most 
ridiculous we have ever heard. 

The Doctor says that the 1942 committee recommended that "the 
corporation endeavor to work out in co-operation with the private sta- 
tions means to increase the services of private stations to the national 
cause as well as their communities." 

And a very good idea too, Doctor, but aren't there a couple of 
points you've missed? 

Presumably the Doctor means that this increase of services to the 
national cause should take the form of better programs. This must be 
what he means, because he goes on to say: " ... to providing and 
distributing programs and developing and making use of local talent." 

Probably what the good Doctor has missed is the clause in the 
Broadcasting Act which prevents the private stations from contributing 
to the "national cause" in any way whatsoever, by the cutely simple 
trick of giving a complete monopoly on transmission lines to the CBC. 
It is true that the private stations, denied the network facilities they 
pioneered, might accomplish something towards the same end by 
broadcasting some of the superb programs that are made available to 
them in the form of electrical transcriptions and recordings, but the 
CBC has the boys at least partially stymied there too, because they 
have restricted the number of good listening hours during which these 
"platters" may be used. Of course their stated reason for this regula- 
tion is that it protects local talent, but it occurs to us that if a local 
canning company could engineer the passing of a by-law prohibiting 
the sale of any competing products made in other cities, it would be 
protecting its home talent in exactly the same sense. 

The trouble is that radio in Canada is regulated by the CBC, 
which, in some vague way at any rate, is an offspring of the Crown. 
This means that we have, first, the peoples' representatives in the 
House of Commons, who govern the destinies of the Ministry of Na- 
tional War Services, which presides in a sort of way over the board of 
governors of the CBC, which directs the opérations of the exécutive 
management of the Corporation, which gives its orders to a staff of 
radio men who try like Hell to give a decent radio service to the long- 
suffering son -of -a -gun who lives in the House that Jack Built. 

Most of the men and women who actively operate the CBC set-up - the program departments, the commercial department, the indi- 
vidual station managers, the producers, the announcers, the engineers, 
are competent radio men who have given a great part if not the greater 
part of their lives to their chosen callings. But brilliant, eTicient and 
hard-working though they may be, their abilities are completely steril- 
ized by the fact that from the Prime Minister to the Minister of 
National War Services, from the Board of Governors to the General 
Manager, you may hunt till petunias sprout out of your scalp, and you 
will find not one single individual who has any practical knowledge of 
this craft. 

In their pulpits and their class -rooms, in their law offices and their 
operating theatres, on their farms and in the Houses of Parliament, 
those who direct the radio activities of the country may be paramount 
among citizens, and invaluable in the services they render to their 
country. Let them serve where they are best able to serve, and let 
the radio industry, public and private, be directed by people who know 
radio. 

Managing Editor 

*See "McCann on '43 Committee" -- v. 4. 

Selective Service 
That the first "Compulsory Em- 

ployment Transfer Order" does ap- 
ply to radio broadcasting stations is 
the information t h e Canadian 
Broadcaster has received from Jos- 
eph Sedgwick, CAB General Coun- 
sel. 

"The exact terms of the order 
should be studied by all station 
managers and others interested," he 
said. "As to those within the age 
and marital classes covered by the 
order," he added, "it applies whe- 
ther they are working on the tech- 
nical, management or purely enter- 
tainment side of radio. It is not, 
however, the desire of Dr. Mac- 
Namara, Director of National Se- 
lective Service, to unduly distrub 
the industry, and following the rep- 
resentations made to him by Ernest 
Bushnell, CBC, and Glen Banner- 
man, CAB, on May 12th, he sent 
the following telegram, to all re- 
gional superintendents of National 
Selective Service." 

THE COMPULSORY . TRANS- 
FER ORDER APPLIES TO EN- 
TERTAINMENT AND THIS IN- 
CLUDES BROADCASING A N D 
THEATRES (STOP) WE DO NOT 
WISH TO DRASTICALLY CUR- 
TAIL THE ACTIVITIES IN 
EITHER THEATRES OR BROAD_ 
CASTING AND YOU SHOULD 
INFORM MANAGERS T HA T 
GOOD JUDGMENT MUST BE EX- 
ERCISED IN THIS CONNECTION 
(STOP) MOVING PICTURE THE- 
ATRES REQUIRE TO RETAIN 
PROJECTIONISTS W H O ARE 
SKILLED MEN (STOP) BROAD_ 
CASTING STAFFS REQUIRE TO 
HAVE TIME TO READJUST ANY 
DISPLACEMENTS THAT MAY 
SEEM NECESSARY (STOP) MU- 
SICAL ORGANIZATIONS SHOULD 
BE TREATED WITH EVERY 
CONSIDERATION SO THAT THE 
PROGRAMS MAY BE CONTINU- 
ED (STOP) PLEASE CONVEY 
THIS INFORMATION TO -YOUR 
LOCAL SELECTIVE SERVICE 
OFFICERS, - A. MACNAMARA, 
DIRECTOR OF NATIONAL SE- 
LECTIVE SERVICE. 

Committee on Radio 
In the House of Commons on 

May 7th, it was moved by the Hon. 
L. R. LaFleche that a committee of 
twenty-three members be ap- 
pointed on radio broadcasting, con- 
sisting of E. O. Bertrand (Lib.), G. 
R. Boucher (Lib.), F. C. Cassel - 
man (Mrs.) (Lib.), L. Chevrier 
(Lib.), M. J. Coldwell (C.C.F.), J. 
G. Diefenbaker (Prog. Cons.), J. L. 
Douglas ( L i b . ), E. Durocher 
(Lib.), S. Fournier (Lib.), E. G. 
Hansell (Soc. Cr.), D. K. Hazen 
(Prog. Cons.), G. B. Isnor (Lib.), 
Hon. L. R. LaFleche (Lib.), J. L. 
K. LaFlamme (Lib.), J. J. McCann 
(Lib.), J. E. Matthews (Lib.), J. P. 
Mullins (Lib.), A. S. Rennie 
(Lib.), D. G. Ross (Prog. Cons.), 
W. P. Telford (Lib.) , J. P.. Tripp 
(Lib.), C. J. Veniot (Lib.). 
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Repnederztihry 

CJOR 
Vancouver 

CKLN 
Nelson 

CFPR 
Prince Rupert 

CJGX 
Yorkton 

CKX 
Brandon 

CFAR 
Flin Flon 

CKY 
Winnipeg 

CKLW 
Windsor 

CFPL 
London 

CKCR 
Kitchener 

CHML 
li: "Iton 

CHPS 
Parry Sound 

CFOS 
Owen Sound 

CHOV 
Pembroke 

CFLC 
Brockville 

CKCO 
Ottawa 

CKAC 
DIontreal 

CHGB 
Ste. Anne de 
la Pocatiere 

CJBR 
Rimouski 

CKC W 
Moncton 

CHSJ 
Saint John 

Radio has come a long way since then! 

A plaything yesterday, a mighty business force 
today-powerful in carrying news, in building 
goodwill, in holding customer - friendship, in 
delivering a public relations message that is 
well -received and remembered. 

How about YOUR business, YOUR trade -names, YOUR good- 
will with the people who normally buy your product? They 
can all be HELD, by the wise institutional use of Radio. 

Why not let us chat over the subject with you? Both of us 
have been in practical radio since receiving sets that looked 
like this one -- have progressed with it for the past 25 years -- 
KNOW how it can be used to best advantage today. We 
CAN be of use to you -- if you'll telephone or write. 

Stettin &Mehl 
RADIO STATION REPRESENTATIVES 
MONTREAL TORONTO WINNIPEG 
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Mayeied /lM melteoed 
cephincAaa4d ha 4cdcidde 

The following article was written by the publisher of this paper as 

In introduction to a pamphlet he is preparing, under the above title, and 
which will be made available to readers of this paper and others during 
the summer. It is being prepared in an attempt to show how the gradual 
'passing of radio broadcasting from the hands of private enterprise into a 

more and more rigorous government operation, is but the beginning - the 
experimental stage - of an effort towards general nationalization of all 
private enterprise. It is because the public is completely unaware of and 
consequently apathetic towards what is afoot, that this pamphlet is being 
prepared, and it is hoped that private enterprise in general and private 
radio in particular will find in it a means of acquainting people with the 
aacts. 

* * * 

To the public at large, radio is a noise, a noise to be amplified when 
it pleases ; a noise to be silenced when it palls. 

To Adolf Hitler, radio is the deadly weapon he used, first to conquer 
lis own country and bend it to his will, and later to subjugate a whole 
.cntinent. With the press and radio muzzled, domination of other private 

I. enterprise was simply a matter of time. 

What is happening to radio in Canada today has as much significance 
:o Mr. and Mrs. Average Citizen as had Hitler's first acts of fettering this 
nstrument of free speech to a bewildered Germany. 

It has been said that every person who owns a radio has a share in 
:_anada's radio system, a right to the radio fare he or she wants. No doubt 
German citizens once had the same right, but they failed to exercise it, with 
:he result that this privilege went the same way as man's tail, when it be - 
:ame too much trouble to wag it. 

Broadcasting IS everybody's business, and not only this, but it is es- 

iential that everybody make it their business, if, when Victory is won, 
2anada is once again to enjoy the freedom of thought, speech and action 
hat is her heritage. 

If it appears to be a long road between national freedom and a silver- 
on_d radio announcer, it might be well to remember the words credited to 
Voltaire: I disapprove of what you say, but 1 will defend to the death 
;our right to say it." 

Such is the creed of free people. 

By Popular Request 
WE ARE REPRINTING THE "HISTORICAL" ARTICLES 
WHICH APPEARED IN OUR ANNIVERSARY (APRIL) 
ISSUE, INTO AN ATTRACTIVE 20 -PAGE BOOKLET. 
THESE ARE AVAILABLE AT THE FOLLOWING PRICES: 

Single copies .25 
12 99 2.50 
25 99 5.00 

100 " 17.50 

Write for special prices of larger quantities for distribution to 
listeners in your community. 

The 
CANADIAN BROADCASTER 

104 Richmond Street West Toronto 

CLAIRE WALLACE 
Claire "They Tell Me" Wallaee 

not only enjoys the distinction of 
being Canada's most talkative wo- 
man (and she gets paid for it) hut 
has also had a goat from Niagara 
Falls and a race horse named after 
her. Claire says she only hopes the 
horse can run as fast as she can 
talk. 

Breakfast Club Visits 
Canada 

Don Neill and his Breakfast Club 
commence a lightning Canadian 
tour with first stop at Windsor for 
breakfast on May 27th. May 28th 
they will do their show in London ; 
Saturday, May 29th, they are in 
Toronto. 

Sales Meeting 
Station managers of the Taylor, 

Pearson & Carlson group of stations 
met in Calgary, May 17, for a con- 
ference on sales and other matters 
pertaining to the industry. 

MONTREAL 
Radio Listening 

Capital of America 
"In Montreal a greater ratio of 

the population listens to radio more 
of the time than in any other com- 
munity so far measured by recog- 
nized methods."- Montreal Gazette 

This recent statement by Mr. C. E. 
Hooper of C. E. Hooper Inc., as 
quoted by the Montreal Gazette, 
February 11, 1943, tells the story- 
a story that applies equally well to 
all of French Canada. 

In the Province of Québec 
for Whole Family Coverage 

CKAC 
Is Away Out Ahead ! 

Here in French Canada-where the 
family unit is the core of national 
life-whole family coverage is essen- 
tial. The station which enjoys an 
average evening rating almost twice 
as large as its nearest competitor is 

CKAC 
COLUMBIA BROADCASTING 

SYSTEM 
MONTREAL 

Representatives-Canada: 
C. W. Wright, Victory Building, 

Toronto, Ont. 
United States: 

Joseph II. McGillvra 

YOU DON'T 

NEED 

THIS 

TO GET 

DOMINION QUALITY 

There is no rationing of 
services and quality at 
Dominion Broadcasting, 
in fact, better facilities 
make better work possible 
at no increase in price. 

DOMINION BROADCASTING 
C O M P A N 4 ALBERT ST. TORONTO 

'i 
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COVERSTHE W 

11( BRITISH 
UNITED-PRESS 

eaetacia Se#uci 
RADIO NEWS SERVICE 

Caotaciail ,air cxem;eowea 
RADIO NEWS SERVICE 

vt.l.>t /%eint jo4 Radia 
Radia lea.iii4e,t 

RAPIDLY EXPANDING 
DOMESTIC NEWS SERVICE 

Today, B.U.P. covers Canada through 
six regional bureaux employing a staff 
of fifty, with over two hundred 
correspondents from coast to coast. 

UNITED PRESS ASSOCIATIONS 

2Uoa/4 Neues Repo4s 
are available through 

B. U. P. 

BRITISH UNITED PRESS 
HEAD OFFICE 
231 St. James Street 
MONTREAL 

McCann On '43 
Committee 

Dr. J. J. McCann, chairman of 
last year's committee on broadcast- 
ing said it was reasonable that the 
final report was not acted on dur- 
ing the last session, "because it 
contained a great number of re- 
commendations which one could 
not ask the government to imple- 
ment immediately or without con- 
siderable study. However it was 
the privilege of any member of the 
committee to move a motion for 
concurrence at any time." 

Dr. McCann expressed the opin- 
ion that the public is convinced of 
the soundness of the principle of 
public owned radio in Canada. He 
paid tribute to the CBC for having 
extended coverage from 49 to 91% 
of the population of Canada, for 
having completed four high-power- 
ed stations across Canada, and for 
the wise agreements that have lim- 
ited interference f r o m United 
States and Mexican stations. 
Thomson Filling Temporary 
Position with Distinction 

'Among t h e recommendations 
made by the last committee he 
mentioned the suggestion that the 
amendments to the by-laws with 
regard to division of authority be 
reviewed. "The by-laws", he said, 
"have been cancelled, and new by- 
laws made." He referred to the re- 
commendations "that the board 
should consider using the service 
of Mr. (Gladstone) Murray for a 
purpose other than that of general 
manager." He spoke of Mr. Mur - 
ray's imagination and artistry, but 
said he admitted that he lacked the 
business acumen which a man 
should have to direct a great busi- 
ness organization. "So that", he 
continued, "in seeking a permanent 
general manager for the Canadian 
Broadcasting Corporation, I would 
ask the government to exercise 
particular care in the selection of 
the type of man for the post. A 
temporary selection h a s been 
made", he said. "Dr. Thomson has 
so far filled the post with distinc- 
tion. Whether or not he can live 
up to what the committee thought 
would be the requirements of a 
general manager I do not know. 
Probably after a trial of a year the 
government will be in a better po- 
sition to determine that. So far he 
has done well. 
Should Be a Native Son 

"One of the things on which we 
did lay stress was that man should 

the 

-e 
Since we bought our 
set of ENCYCLOPAEDIA 
BRITANNICA, we've 
been wondering how 
'n Hell we ever man- 
aged without it. 

We have established 
an agency arrange- 
ment with the pub- 
lishers, and will be 
glad to receive in- 
quiries. Cash or 
terms. 

Book Dept. 

CANADIAN BROADCASTER 

be a Canadian. I will not dilate, 
upon that particular aspect of the, 
recommendation, but I do says 
that we have sufficient talent in. 
this country, even in the business, 
of radio, which is in its infancy 
and that it should be given an op -N 

portunity and should be used, andd 
that our own Canadian men should 
have the first opportunity over 
those who come from another 
country." 
Private Stations Should Serve 
National and Local Cause 

Mr. McCann then spoke of other 
recommendations. It was felt, he 
said, that the Corporation should 
"extend its service so as to give 
complete national coverage, if ne- 
cessary by taking over privately - 
owned stations; that the corpora- 
tion endeavor to work out in co- 
operation with the private stations 
means to increase the services of 
private stations to the national 
cause as well as to their local com- 
munities, to providing and distri- 
buting programs and developing 
and making use of local talent." 
Private Stations Must Not Compete 

Speaking of multiple ownership 
of stations, he said "We must be 
continually on guard to see that 
the private organizations do not 
become of such strength and mag- 
nitude as to be keen competitors 
with the nationally owned institu- 
tion. They may become too pow- 
erful; and after all the meagre li- 
cense fees which they pay do not 
compensate in any measure for the 
service given them by the people 
of the country and by the govern- 
ment. 

SERVING 
thousands of workers congregated) 

at the foot of the 
ALASKAN HIGHWAY 

1000 WATTS MEMBER OF THE FOOTHILLS NETWORK 

ASK THE ALL -CANADA MAN 
WEED & CO. IN THE U.S.A. 
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IANG-WORTN 

70 
COMPLETE 
WITH MUSIC 

AND 
ANNOUNCER 
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AMU 
Wick, 
S/C R 

ANE-WURT 
TRANSCRIBED MUStC SERVICE 

PRO DUCED BY 

FEATURE PROCRAMSu c 
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Plan grams i ned r g,50 n script form extra m 

musical 
monthly 

servi edod¡t¡onal 
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LANG -WORTH FEATURE PROGRAMS INC. 
420 Madison Avenue New York 
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Radio and the Red Cross 

CKCK's program director, Ross MacRae, is seen above on a visit to the 
Regina Blood Donors' Clinic, and (in inset) at the Children's Hospital. 
Below, Mrs. Mary Conquest, Edmonton's "Radio Lady", who from her 
wheel -chair and over equipment specially installed in her home by Sta- 
tion CFRN, has for many years been broadcasting the Red Cross story to western listeners. 

NEW BUSINESS 
GEO. WESTON LTD. and 

GEO. WESTON BREAD & 
CAKES LTD. resume their Sunday 
evening sing songs over CFRB, Tor- 
onto, oh June 6th for the eighth 
consecutive year, under the new 
name of "Weston's Victory Carni- 
val". Program originates at Sunny- 
side Park, Toronto, and is released 
through Walsh Advertising, 
Toronto. 

* * * 

TUCKETT LTD. - flashes for 
Wings Cigarettes on a list of 15 
Western stations; 3 a day, Monday 
through Friday, 13 weeks, through 
MacLarens, Toronto. 

* 

RCAF QUIZ PROGRAM - 30 
minutes, one a week, originating 
CBC Playhouse, to most stations of 
the National network. It is under- 
stood that stations not carrying the 

programs will carry one and five 
minute spots to be released shortly. 
Program and spots for recruiting 
for the RCAF, for both men and 
women. Release is through Baker 
Advertising, Toronto, for the Asso- 
ciated Advertising Agencies of 
Canada. 

* * * 

W I L L A R D S CHOCOLATES 
LTD. - 52 Sonovox Announce- 
ments using automobile horn articu- 
lated into the words "Sweet Marie", 
the first use of Sonovox recordings 
by exclusively Canadian advertisers. 
Released by Cockfield Brown & Co. 
Ltd., Toronto. 

* * * 

INDEPENDENT DRUGGISTS 
ALLIANCE will reappear on the 
air in October with Neil LeRoy's 
"Public Opinion". 

ACTORS ORGANIZE 
Toronto radio artists have formed 

"an open organization to be known 
as the Toronto Radio Artists, to be 
maintained by a weekly levy on all 
working members." 

The agreement calls for the ap- 
pointment of a permanent secretary 
whose job will be to maintain con- 
stant contact with all producers and 
keep a clearing house for all re- 
hearsal schedules and talent book- 
ings, and the establishment of "a 
price schedule for radio work which 
must necessarily be as flexible as 
the exigencies of the moment may 
demand." 

The agreement contains a provi- 
sional scale as follows: 

6-15 minutes - not less than 3 
times in one week - basic mini- 
mum. $7.50. 

6-15 minutes - less than 3 times 
in one week - $8.50. 

6-15 minutes - single time or 
one weekly - $10.00. 

Rehearsal time - 2 hours includ- 
ed; additional - $3 per hour. 

6-15 minutes - Dress rehearsal 
and broadcast only to read a few 
lines - $5.00. 

The scale provides for other pro- 
gram lengths from a basic minimum 
of $15 for 16-30 minutes, including 
4 hours rehearsal time to $25 for 
46-60 minutes, including 6 hours 
rehearsal time. 

Transcribed spot announcements 
rate $2.50 per spot or $10 per hour, 
whichever is the highest figure; 
auditions and repeat broadcasts 
(alive or transcribed) call for half - 
payment; free-lance sound effects 
men get the same rate as dramatic 
artists, and no artists can double as 
sound operator without being paid 
the full rate for both- jobs. 

News Regulations 
U.S. news commentators, spon- 

sored or otherwise, may now be 
brought into Canada subject to the 
approval of the general manager 
of the CBC. 

The sale of spot announcements 
before or after newscasts between 
7:30 and 11 p.m. is not permitted, 
but these newscasts may be sold to 
sponsors, with a commercial before 
and after the news, but no half- 
way spots: 

a Pnarynam .i i2ec&and, .2eadQem, Sietr e4d 
alb all aun ¡4ie#ic!S ¡4am- 

ONCE again "Thanks from Southern of Canada" for the help you have given in 
building up the fastest growing catalogue of song hits in the world. 

We've added the Dorsey Bros. ("Nevada"), Wolfe Gilbert and Charles K. Harris houses 
to our list of affiliates in the last three months-and more are on the way. 
Thanks also for your help on "BRAZIL". 
Thanks for the enthusiasm you are going to show for a new Canadian song that is al- ready going places below the line: "Put a Zipper on your Lip", by Rusty Davis of Montreal. 

SOUTHERN MUSIC PUBLISHING CO.(CANADA) LTD. 
83 BLOOR STREET WEST TORONTO 
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THE BUCKINGHAM SHOW 

Just closing a successful season on the National Network is "The 
Buckingham Show", with Alan Young, Canadian comedian, Eric Wild 
and his "Blended Rhythm" music, the "Four Blends" and Charles Jordan, 
baritone. 

A feature of the series has been the Buckingham Song Contest, de- 
r signed, in collaboration with Southern Music Publishing Company (Can- 

ada) Ltd., to encourage Canadian song writers. Each week one of the 
e songs is played on the show, and each month one of them is chosen by 

Southern Music for publication in New York. 
1 MacLaren Advertising Company Limited has produced the series for 

Tuckett Ltd. 
Pictured above are: (top centre) Charles Jordan and the "Four 

Blends", namely, from left to right, Doris Scott, Pauline Rennie, Doris 
Orde, and Betty Morrison, who provide the vocals including the Bucking- 

, ham Song of the Week; (left) Eric Wild, Canadian leader and arranger, 
O who has appeared in television on the BBC; (right) Alan Young and 
e Miss Clydesdale (Louise Robertson) doing their "stuff"; (bottom centre) 

standing in background, Maurice Rosenfeld of MacLaren Advertising 
r Company Ltd., producer of the show, and seated, Stan Westlake, CBC 

Engineer, and Jack MacLeod, stop -watcher for MacLarens. 
At the close of the season Alan Young and Eric Wild will go, we are 

informed, into the "Navy Show". Listeners will look forward to the re- 
turn to peacetime airways of these two Canadians who have contributed 
substantially to Canadian radio. 

CHML 
CFRB 

COLUMBIA 
I WREN 

N.B.0 

860 
900930 

HAMILTON 

eammeocie cute fed 

/ach Mis,inaty * 

aaen ae`tcied a`ud ierh 
clie4114 lite hefrteUi` a 
414 deue`t ,eand afe#tcfy 

expenieoce ifrt /l adia 

Mad, Padia Peyiamd 

aeaQ %ladia 4otahyáid . . . 

TO AGENCIES: 

Let Murray be your 
Radio Production 
Department. 

TO ADVERTISERS: 

Let Murray co-oper- 
ate with your pres- 
ent Agency. 

*04ictiotaia4 
aeci Sidi Atoduce40j 

Wrigley's "T reasure T rail" 
Barker's 'Easy Pickin's" 
Whiz,"Motorists on the Move" 
The Midland Singers 

etc, etc., etc. etc 

jack murray 
radio productions 

10-12 King Street East 
Toronto 
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... better 3 ways ! 

1. Scored edges are eas- 
ier to insert in type- 
writer or mailing ma- - 

chine. 

2. Widèr gumming shoul- 
ders on flap and seams 
add strength and se- 
curity. 

3, Smartly streamlined. 
No points. All curves. 
As modern as the ma= 
chines that make 

' them. 

Globe Envelopes can be 
ordered through the Sup- 
plies Dept. of The Cana- 
dian Broadcaster, 

Maker, of WineepawssnsttL Envelopes 

Would Save Radio From Radio Men 
Mr. M. J. Coldwell, leader of the 

C.C.F., told parliament during the 
discussion that preluded the ap- 
pointment of the House Committee 
on radio broadcasting that "the 
time has come when this house 
and the country must know what 
kind of corporation this (the CBC) 
is. Is this an emanation of the 
crown? Is it a department of gov- 
ernment? Is it a corporation gov- 
erned by statute, free from politi- 
cal control and political influence, 
independent in all respects, except 
that it may be called from time 
to time by this parliament to ac- 
count through a parliamentary 
committee and to have on the floor 
of the house a channel of communi- 
cation through the proper minis- 
ter? The latter is what I hope to 
see, for I believe the further we 
can keep public corporations away 
from political control, the better 
for the country and for those cor- 
porations." 

Wants Safeguard Against 
Private Broadcasters 

Mr. Coldwell told the house that 
he believed that the working 
people, the farmers and so on are 
entitled to proper representation on 
the CBC board, and, he continued, 
"I submit that this corporation 
should be kept free from political 
partisan influence. I am determin_ 
ed that it shall be kept free from 
the influence of private interests 
or the interference of private 
broadcasting organizations. Last 
year we found that the private or- 
ganizations were endeavoring to 
organize in such a manner that 
they too could not only compete 
with the Canadian Broadcasting 
Corporation, but as far as possible 
escape the control of the Canadian 

auruENnc 
RELIABLE and 

C0NTINU0IIÇr;,re 1940 

Broadcasting Corporation, and in- 
deed set up a body- which would 
rival it. 

Alleges Increase in 
Mult.ple Ownership 

Mr. Coldwell pointed out that 
"during last year's investigation we 
found that one organization in On- 
tario controlled 8 licenses, and that 
another in Western Canada con- 
trolled 6. I have been told", he 
said, "that since the report was 
tabled another station has been ac- 
quired in Ontario by one of these 
chain organizations." 

Community -Owned Stations Could 
Function More Usefully 

"In my opinion," the C.C.F. lead- 
er said, "local community stations, 
owned and operated by persons 
identified with the localities they 
serve can and do perform a very 
useful function. That however does 
not mean that they should not be 
carefully supervised by the na_ 
tional radio authority. It is quite 
evident that certain privately -own- 
ed broadcasting stations have 
greatly increased their, financial 
rewards without, in some instances, 
improving or increasing their ser- 
vice to the public. Among the ser- 
vices which such community sta- 
tions could render is the discovery 
and development of local talent. 
The new committee should discover 
ways and means of encouraging lo- 
cal stations to carry on this form 
of service more effectively. They. 
should consider whether the licens- 
es paid by the private stations are 
adequate. The representative of 
the association of private broadcast- 
ers (Glen Bannerman) admitted 
that membership in his organiza- 
tion cost more than the license fees 
paid to the Department of Trans- 
port by the private- broadcasting 
stations." 

Networks 
The speaker continued to the ef- 

fect that the statute giving the 
CBC exclusive network rights 
should not be overlooked. "During 
the past few months", he said, 
"t,here has been evidence in the_ 
press that attempts are being 
made to establish a privately -own- 
ed and controlled network in Can- 
ada. If a second network is need- 
ed to serve the people, we should 
follow the practice which has been 
followed in New Zealand and 
some other countries - we should 
have two networks to cater to two 
different types of persons at the 
same time, but they should both be 
under the national radio authority. 

rl 

WANTED 
All -Round Radio Man 
for Agency in Montreal 

Area 
Must be experienced in planning 

ideas, writing continuity and 
announcing 

Apply at 
Nearest Employment and 
Selective Service Office 

Refer H.O. 293. 

OHIO AWARDS 
At the 14th Institute for Educa 

tion by Radio, conducted by the 
Ohio State University every April, 
the first award in "Cultural Pro- 
grams" went to "Tania", heard in 
CBC's "Best Plays of 1942" and re- 

peated in January, 1943. Written 
by Sydney Biks and produced by 

Esse. Ljungh, from Winnipeg. 
Don Henshaw's adaptation of "A 

Story of the Magic Carpet", pro. 
duced ih CBC's Toronto studios by 

dney S. Brown, won the award 
-'-rdt "Children's programs for listen. 

ing out of Schools", with a special 
citation - "One of the best pro- 

grams submitted in any category". 
Anne Marriott's "Spring Salmon' 
produced by John Barnes, CBC. 

Vancouver, won an honorable men 
tion for programs for use in high 

schools, and "Junior School Music". 
planned by the Dept. of Education. 
_Nova Scotia, won top honors foi 

Primary School programs. 

No submissions were made b} 

private stations, but they are eligibl, 
to enter. 

In his concluding remarks Mi 

Coldwell stressed the importano 
of placing before listeners th 
widest variety of points of view. 
find myself in sharp disagreemen 
from time to time", he said, "wit! 
some of the views expressed" bu' 

he submitted that the basis of thi 

principle is the very estïence o' 

democracy. 

eihdie IN HAMILTON 

MAY 20th 1 9 2 3 
474di IN HAMILTON 

MAY 1 9 4 3 

CKOC 
. . The 1111-eaotacia síatioe . . 
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Don't You 

Know Me, 

Mrs. Black ? 

FOR years, you've been telling Mrs. 
Black the merits of your product. She's 
seen it in the stores she's shopped in. She 
may have brought it home to try it. 

But today it may be hard to get. Raw 
materials are getting scarce-you're find- 
ing it easier to sell all you can make. 
You may not think it necessary to talk 
to Mrs. Black. 

But-be sure of this-if you neglect 
Mrs. Black today, tomorrow, when you 
need her, she'll have forgotten you. 

The best way to talk to Mrs. Black is 

through radio, the ideal sustaining med- 
ium. Through her radio, you can keep the 
name of your, company and your product 
ringing in her ears. You can tell her what 

you're doing to help win the war. You 
can explain your problems of production. 
You can make sure she will still know you 
when business returns to normal. 

To do this effectively, spot your pro- 
gramme on any or all of the thirty-three 
`All -Canada stations 
which dominate the major 
Canadian markets. Let us 
help plan your own pro- 
gramme or select from our 
fine transcription library. 
Ask your agency for a 

recommendation. 

RLL-CRII0001BODIO FOCIUTIES /fni 
MONTREAL TORONTO WINNIPEG CALGARY VANCOUVER 
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Graydon Addresses House on Radio 
Opposi}ion Leader Opens Radio Discussion When 

1943 Radio Committee Named. 
Gordon Graydon, Leader of the 

Opposition and a member of last 
year's committee on broadcasting 
commented on the fact that over 
one hundred days of the previous 
session elapsed before the radio 
committee got to work, and at the 
end of the session, no opportunity 
was afforded to discuss the report. 
The only observations made," he 
said, "were those I made, when I 
pointed out as a member of the 
committee that the report was not 
unanimous." 
Wants Minutes Made Available 

He recalled that "throughout the 
whole gamut of controversy. the 
Government - perhaps I should 
say the Canadian Broadcasting 
Corporation - refused to permit 
production of the minutes of the 
board of governors for the assist- 
ance of members of the committee. 
My suggestion is that when the 
committee sits this year, those who 
have something to do with the pro- 
duction of minutes ought to give 

careful consideration to such pro- 
duction, so that nothing may be 
left to chance, and everything will 
be in the open and available for 
scrutiny by those interested in the 
matter." 
Too Many Bosses But No Boss 

He spoke of the changes in the 
CBC structure in April 1941, fol- 
lowing the Plaunt Report. "The 
general manager, who was the big 
chief of the show," he said, "was 
gradually elbowed out. I think I 
described this move in the com- 
mittee by saying that the general 
manager had been shifted from the 
ground floor up to the attic, and 
about all he was allowed to take 
with him was the name plate on 
which were inscribed the words 
'General Manager'. Re still re- 
tained the office, but what actually 
happened was that after the change 
took place, the general manager 
was actually the assistant general 
manager and the assistant general 

manager was actually the general 
manager." 

He said that in April 1940, an 
order in council was passed by the 
government giving the executive 
direction and management and 
control of the corporation to an 
executive committee, but the ex- 
ecutive committee was never set 
up. 

"As someone said in the commit- 
tee, the trouble with the Canadian 
Broadcasting Corporation was that 
it had too many bosses. Yes, it 
had too many bosses, but also it 
did not actually have a boss, which 
was a very difficult thing to ex- 
plain. 

"True I was not able to endorse 
some of the recommendations con- 
tained in the (1942) committee's 
report, but certainly by its investi- 
gation, the committee aroused the 
people of Canada and the govern- 
ment to a position which had for 
too long gone unheeded, uninvesti- 
gated and unchecked. 

UNITED TRANSCRIBED SYSTEM 
proudly presents 

The Finest in Transcribed Radio Programs 

FOR NATIONAL OR "SPOT" ADVERTISERS AND THEIR AGENCIES 

SUCCESSFUL ADVERTISERS find that a tried and tested program is the one 
that gets the best results. Here is a page -full of outstanding transcribed shows, 
proven in popularity, and tested as sales-producers-Select the show most suited 
to your individual needs and write today for presentation, rates and availability. 

cifallryuiaod Radio 
`Iiter,41e 
The greatest transcribed show ever pro- 
duced, presents the brightest of stars 
from Stage and Screen, dramatizing 
stories by some of the world's best- 
known authors. Special musical ar- 
rangements, written and conducted by 
Mahlon Merrick with a 25 - piece 
orchestra. 

COMEDY - SATIRE - DRAMA 
All are found in Hollywood Radio 
Theatre - 52 half-hour programs. 

Ú//aien 
,`I// 

Shawlsa 

fYGtGGIKe 

"Musings" - 26-15 min. programs 
"Voices of Yesterday" - 52-15 min. programs 

"Interlude" - 52-15 min. programs 

"Imperial Leader" - 52-15 min. programs 

"Ted Jordon" - 52-5 min. programs 

`..ö eaneá.i /%latheli! 
A thrilling dramatic serial designed for 
women listeners. 
The true life story of a girl's gallant 
struggle for happiness. Love ... My- 
stery ... Suspense ... Drama ... every- 
thing that goes to make high-powered 
entertainment that brings the listener 
back for more and more. Complete pro- 
motional and publicity material avail- 
able. 143 quarter-hour episodes for 3-5 
a week broadcast. 

Kam. Xa441e44! 
A bright, cheery, nonsensical musical 
show, with Alan Courtney as master of 
ceremonies. Sprightly quarter - hours 
filled with amusing banter and bright, 
gay music - a program that is taking 
listeners by storm, now being broadcast 
over 150 American stations. This series 
consists of 65 quarter-hour programs. 

FOR COMPLETE INFORMATION AND AUDITION SAMPLES 

WRITE -W IRE - PHONE 

EXCLUSIVE RADIO FEATURES LTD. 
14 McCAUL STREET :: TORONTO 

Two young trumpeters of the Eats., 
on Good Deed Clpb give a rousin 
toot for their program, now in its' 
eleventh year on CKOC, Hamilton/ 

Fish or Fowl 
Mr. Graydon's next point was, that " ... although the newly-ap.a 

pointed general manager (of the. 
CBC) may have hit upon a ne 
formula for describing it, the CBC1 
has not changed its structure legal- 
ly or constitutionally. I would 
that it had, because the corporation 
is not, as at present constituted, 
what is known as an independent 
public corporation . .. even though. 
the Minister of National War Ser- 
vices has said on occasions: '1 
shall have to get the consent of this 
independent corporation before I 
can answer the question.' Evidence 
was given in the committee that 
the properties of the Corporation 
could not be taxed by local munici- 
palities because it was an emana- 
tion of the crown. When it is 
argued that it is an independent 
corporation like the Canadian Na- 
tional Railways, why then are the 
employees of the Canadian Broad- 
casting Corporation not allowed to 
bargain with their employers col- 
lectively? 
CBC Board Should Have Resigned I 

Mr. Graydon expressed his opin- 
ion that the 1942 report did not go 
far enough in its censure and its 
recommendations as far as the: 
CBC governors were concerned.i 
"Many points were brought out in 
the evidence," he continued, "re- 
specting the board of governors, 
and although the censure of the 
board of governors was there in 
the committee's report, I felt that r 

in view of the condition of affairs 
the only proper thing for the com- 
mittee to have done was to ask for, 
the resignation of the entire board 
of governors." 
Agriculture Still Unrepresented 

The leader of the oppositio 
then raised the point of represent.' 
tion on the CBC board of lab.` 
and agriculture. He reminded t 
house that the committee had r 
commended that the two vacancies 
on the board be filled by govern- 
ors who would represent these two 
factions. He expressed no quarrel l 

with the first choice of Mr. H. B. - 

Chase of Montreal, a labor repre- 
sentative appointed in March 1943, 
"but," he said, "with respect to 
the other appointment which was 
that of a lady from British Colum- 
bia, I hesitate to criticize, because 
I believe that no objection should' 
be made to the appointment of a 
lady to the board. I think it is an 
admirable step. Nevertheless agri 
culture still remains unrepresented.: 
It is a crying shame that on that 
important board of governors there 
is no representative of the farming: 
population although by no group is: 
more interest shown in the affairs, 
of radio broadcasting. 

At this point the Prime Minister 
asked Mr. Graydon if he knew any- 
one who had a wider knowledge of 
agricultural problems that Mrs. 
Sutherland (the lady in question),, 
to which Mr. Hanson replied: "She q 
has a wider knowledge of political 
problems." 
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;lïfford H. Dowling 
Radio and newspaper circles were 

locked to learn of the premature 
.ith of Clifford H. Dowling, of 
)ronto, assistant general manager 

l British United Press. 

:c, 

.Born in Vancouver and a gradu- 
e of the University of British 

i )lumbia, his career started in 1925 
the Vancouver Daily Star where 

I conducted a column "The Daily 
-ind". 

In 1927 he joined the editorial 
.ff of The Mail and Empire, and 
urned to Vancouver to join the 
arsh Advertising Agency in 1929. 

1934 he went to Australia to 
en a branch office for this firm, 
d succeeded in building this 
inch of the business into a major 
vertising agency. 

Returning to Canada in 1940 to 
nfer with his head office, he de - 
led not to go back to Australia, 
d accepted an appointment as ac- 
unt executive with A. McKim 
d. In 1941 he joined British 
sited Press at the invitation of his 
end, R. W. Keyserlingk, and was 
;istant general manager of this 
ws service until his death. 

ia 

ji 
d 

Tic 

He was 40 
ars old, and 
aves his wife, 
lodagh, h i s 

other, a resi - 
.nt of Van- 
uver. a n d 
'o young 
ildren. 

He suc - 

mbed to a 
AIN 

rebral haemorrhage on Tuesday, 
ay 18th. On May 17th he had 
:urned to his desk after a sickness 

some six weeks' duration, but 
ffered the relapse which caused 

death the following day. 

tadiomonde Awards 
This year, Radio Programme Pro - 
cers ring the bell three times in 

e Radiomonde awards for radio 
French Canada. 

Paul L'Anglais carries off the 
onze Plaque for his production 

Priestley and Private Radio 
The following is an excerpt from a paper by J. B. Priest- 

ley, the English author, enttled "If 1 Ran the BBC". It was 
quoted in the House of Commons (Ottawa) during the discus- 
sion on radio which took place May 7th, by Mr. E. C. Hansell 
(Social Credit) in reply to Mr. M. J. Coldwell (C.C.F. 
Leader). It is reproduced here because we believe that Mr. 
Priestley's reflections on the government -owned British Broad- 
casting Corporation, provide an answer for all time to those 
who would have CBC control and regulation of private radio 
grow even wider in scope. 

Mr. Priestley says: 
"What is really wrong with the BBC is that it represents 

a monopoly. No other broadcasting system is allowed. Com- 
petition is barred. There is only one runner in the race. So 
that the listener here in England is told to like it or lump it. 
Supposing there was only one firm of publishers, one great 
book shop, and all the theatres were controlled by one man? 

The very idea chills me. I should loathe such a situa- 
tion. One bad quarrel and I might find myself thrown clean 
out of work. 

But the man who lives by broadcasting in England must 
please the BBC or starve. He cannot say `I'll walk across to 
your competitors.' There are no real competitors. The BBC 
stands alone. 

For some kinds of service, competition is wasteful and 
absurd. You do not want two post, telegraph or telephone 
systems in a country. I doubt if there is very much gain even 
in having competing railway systems. 

But the BBC is another category of service, where, in my 
opinion, a monopoly is wrong. For it sets out now to be an 
entertainer, and nobody wants entertainment on a 'take it or 
leave it' basis. 

There is a world of difference between a variety show and 
a penny stamp. You do not want to pick and choose a penny 
stamp. One new one is as good as another. But you do want 
to pick and choose your entertainment." 

and direction of the French version 
of "Dinner At Eight" on Lever 
Brothers' French Lux Theatre, 
which he produces for J. Walter 
Thompson Co. Ltd. 

The Gold Medal for the year's 
most popular actor has been won 
by Alfred Brunet for his work as 
"Henri" on Pond's "Ceux Qu'On 
Aime", another program produced 
under Radio Program Producers 
direction for J. Walter Thompson. 

The year's most popular an- 
nouncer rates a trophy, and this has 
been awarded to Milville Couture 
on Ironized Yeast's "Les Sécrets du 
Docteur Morhanges". This program 
is produced by the same concern for 
Ruthrauff & Ryan. 
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ELIVERS YOU Kw 
AUDIENCE .,. 

M 
Morning Noon or Ngh 

'epresentatives : 
STOVIN & WRIGHT 

250 WATTS 

206,000 
Loyal Listeners 

who have never 
heard of a depres- 
sion form the most 
worth -while listen- 
ing audience f o r 
your message - in- 
stitutional or sales - in the heart of 
Ontario. 

Ask Your Agency 

"`In the primary area only. 

REPRESENTATIVES. 
STOVIN & WRIGHT 

First in Saskatchewan 

CFQC 
Giving Complete Service on 

NEWS- 
SPORTS - 

NETWORKS 

LOCAL PROGRAMS 

The Key to Northern Saskatchewan 
Buying Power. 

600 KC 

CFQC 
Saskatoon, Sask. 

1C00 Watts 
CONTACT 

Radio Representatives Ltd. 
Toronto .. Montreal 
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Broadcasting Down Under 
Australia's broadcasting system, 

similar in some ways to Canada's, 
offers many points of difference 
that make for interesting compari- 
son. 

Like Canada, Australia has tried 
to secure the best features of the 
public service British Broadcasting 
Corporation, and of the American 
free enterprise system of radio. A 
group of 29 "A" stations are pub- 
licly owned, and are comparable to 
stations owned and operated by the 
CBC, with this important differ- 
ence: the government "A" stations 
are supported entirely out of re- 
venue from Australia's- 1,323,000 
licensed listeners. Advertising by 
radio is left to the 99 privately - 
owned "B" stations. 

The Postmaster General of Aus- 
tralia is the authority in charge of 
issuing and renewing licenses of 
the privately -owned "B" stations. 
Licenses are reviewed and renewed 
annually, the stations paying a 
yearly fee of £25. Although 56 ad- 
ditional stations have been given 
"B" licenses since 1932, the Post- 
master General has 695 license ap- 
plications which he is unable to 
satisfy. Private stations are re- 
sponsible to the Postmaster Gen- 
eral, and through him to Parlia- 
ment, but to no one else. The 
Postmaster General has the auth- 
ority to censor broadcasts over 
both "A" and "B" stations. 

The division between "A" and 
"B" stations dates back to the earl- 
iest days of broadcasting in this 
sub -equatorial member of the Brit- 
ish Commonwealth. As early 
as 1924 there was a dual system of 
"A" and "B" stations, all privately 
owned, but with the "A" stations 
supported out of listeners' fees 
providing non -advertising public 
service programs, while the "B" 
stations were free to court the ad- 
vertiser and present programs de- 
signed to attract the largest pos- 
sible audience for his message. In 
1927 a Royal Commission decided 
that the government should take 
over the "A" stations, and contract 
with a suitable company to provide 
the programs. As the licenses of 
"A" stations expired in 1929-30, 
they were taken over by the Post 
Office, and a contract was made 
with a private company, the Aus- 
tralian Broadcasting Company, to 
provide entertainment, news and 
educational features over the gov- 
ernment stations. By 1932 the 
need was felt for a more complete- 
ly national service. In the same 
year that a Committee in Canada 

By ALBERT SHEA 

Albert Shea, several times a contributor to this paper has just been 
awarded his Master of Arts degree, University of Toronto. The 
thesis which won him his degree was on the subject: "Radio and 
Democracy". He has just left Toronto for Winnipeg, where he 
commences his training with the R.C.A.F. 

was deciding to establish the Cana- 
dian Radio Broadcasting Commis- 
sion, an Australian Committee was 
preparing the Australian Broad- 
casting Commission Act. In 1937 
Canada cast aside the Commission 
in favor of the Corporation, but 
Australia continues to rely on a 
Commission to govern the publicly 
owned "A" stations. 

T h e Australian Broadcasting 
Commission (ABC) operates under 
close parliamentary supervision. In 
distinction to the BBC and the 
CBC, where considerable authority 
rests with the executives, and the 
governors of the corporations have 
only a general supervisory author- 
ity, the Commissioners in Australia 
are themselves responsible for pro- 
gram planning and presentation by 
the ABC. Commissioners are se- 
lected, not as representatives of 
geographic divisions of Australia, 
but on grounds of broad experi- 
ence, mature judgment, and ability 
to regulate the national stations in 
a manner that will "contribute to 
the moral and intellectual well- 
being of the community." 

A Joint Committee has recently 
studied broadcasting (Report of 
the Joint Committee on Wireless 
Broadcasting, The Parliament of 
the Commonwealth of Australia, 
March 1942) and while a number 
of minor changes are recom- 
mended, the basic division of func- 
tions between the private and the 
national stations was approved. 
Each system was considered to be 
rendering excellent service at rea- 
sonable cost. The ABC was in 
good financial condition, and ex- 
cept for heavy losses incurred in 
the introduction of "The ABC 
Weekly", a program magazine 
which fell far short of expected 
circulation, it has been forging 
ahead financially and setting aside 
large reserves for an active build- 
ing program when the war ends. 

Revenue from both licenses and 
radio advertising for the year 
1939-40 in Australia was approxi- 
mately £2,500,000. Of this amount, 
the estimated revenue of the pri- 
vate "B" stations made up some 
£1,100,000. License income was 

divided between the ABC and the 
Treasury. Australia's 20 shilling 
license fee is considerably higher 
than the British fee of 10 shillings, 
or Canada's $2.50. Out of each 
20 shilling fee the ABC gets 10 
shillings. A. most important differ- 
ence between the Canadian and the 
Australian systems helps to explain 
this. Unlike the CBC, the ABC 
does not do its own engineering. 
It is responsible for studios and 
programs only, all technical mat- 
ters being handled by the Post Of- 
fice, which supplies engineers, op- 
erates the transmitters and con- 
ducts radio research in its labora- 
tories. Half of the license fee goes 
to the Treasury to defray the ex- 
pense of these services provided by 
the Post Office. The Post Office 
also supplies the lines needed by 
the ABC without charge, since the 
Post Office in Australia, as in 
Great Britain, operates the tele- 
phone system of the country. This 
curious division between the pro- 
gram and engineering branches of 
Australian radio is retained, in 
spite of the suggestion that it hin- 
ders complete cooperation between 
the two. 

The privately -owned stations of 
Australia have been subject to 
very little Censorship or regula- 
tion. Largely responsible f o r 
this state of affairs is the- Federa- 
tion of Australian Broadcasters to 
which all "B" stations belong, with 
but two small exceptions. The pri- 
vate stations, aware of the import- 
ance of self -regulation, respect the 
code of broadcasting established by 
their Federation. For example, all 
political broadcasts are submitted 
to the Federation Secretary in ad- 
vance. As a result of strict self - 
regulation few complaints against 
the "B" stations have been re- 
ceived by the Postmaster General. 
The Federation cooperated fully 
with the recent Joint Committee 
investigating broadcasting. It sup- 
plied confidential information 
about the financial status of its 
members. No individual details 
were released to the public, but 
totals revealed that one -quarter of 
the "B" stations operated at a loss, 

the remainder realizing a profit of 
9.4 per cent on invested capital. 

Private networks are a feature 
of the Australian broadcasting 
scene that is in marked contrast 
with Canada. There are several 
permanent networks of "B" sta- 
tions, the largest of which is the 
Macquarie Network with 23 owned 
or affiliated stations. Next in size 
is the Major Network consisting of 
14 "B" stations, and there are a 
number of smaller regional net- 
works. Several Australian "B" 
stations and networks retain ad- 
vertising representatives in the 
United States. The private stations 
rent lines from the Post Office, 
which provides the desired wire links without question except 
where facilities are actually not 
available. 

In many ways Australia's prob- 
lem is similar to that of Canada; 
if anything her population of seven 
million is more thinly spread 
around the rim of the island con- 
tinent than are Canada's ten and 
a half million along the populated 
fringe of the Dominion that bor- 
ders the United States boundary - 
line from Atlantic to Pacific. The 
ABC has the large, and as yet un- 
completed, task of reaching out to 
the sparsely populated hinterland 
in order to provide as many Aus- 
tralians as possible with news, 
music and educational programs. 
The private stations concentrated 
close to centres of population that 
are interesting to the advertiser, 
and providing as they do the more 
popular type of program. the "B" 
stations attract the majority of 
Australian listeners. For ºrood 
Music, national and international 
news and commentary. and pro- 
ºerams of a public service nature, 
listeners turn to the "A" stations. 

In an effort to retain private en- 
terprise, and at the Same time sat- 
isfy those who favor public con- 
trol, Australia has evolved a dual 
system that is satisfying her 
broadcasting needs to the reason- 
able satisfaction of all. The way 
the contributions of the national 
"A" stations and the private "B" 
stations combine to provide a bal- 
anced radio diet is indicated by the 
opinion of the Joint Parliamentary 
Committee: "the Australian nation. 
al stations have raised the level of 
the commercial stations, while the 
commercial stations have kept the 
national system human." 

Joins CKY, Winnipeg 
The CKY, Winnipeg, announc- 

ing staff has been joined by Earl 
Cameron, formerly at CH A B , 

Moose Jaw. 
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This Pacific Coast city- 
Canada's third largest 
market-is booming. Its 
riches flow from lumbering 
and fishing-fruit growing 
and airplane building- 
dairy farming and ship 
building-mining and 
many other sources. 

980 KCLS 
1000 WATTS 

JACK MURRAY OPENS 
OFFICE 

Jack Murray, originator and pro- 

ducer of "Treasure Trail" Wrigley's 
popular quizz game now in its fifth 
year, is leaving the Tandy Adver- 
tising Agency to open his own radio 
production office on June 1st, with 
headquarters at 10-12 King Street 
East, Toronto. 

Besides `Treasure Trail", Jack 
starts off with Barker's "Easy Pick- 
in's", Whiz "Motorists on the 
Move" and the "Midland (Cham- 
ber of Commerce) Singers". 

Titee dpeah well hi 

CKPR 
Fort William 

& Port Arthur 

CFQC 
Saskatoon 

CFRN 
Edmonton 

CFCN 
Calgary 

CKMO 
Vancouver 

Who is he? 

The Advertiser 
who intelligently 
supplies informa- 
tion, guidance and 
service, as well as 
a good product. 

Who are they? 

The influential 
voices in the Com- 
munities they serve 
---these Friendly 
private radio 
stations. 

CKCL 
Toronto 

CHLN 
Three Rivers 

CHLT 
Sherbrooke 

CKCH 
Ottawa - Hull 

CRCV 
Quebec 

i 

DO YOU REMEMBER? 
Don Copeland, whose 

Cheerio Club (CKGW 1929-33) re- 
cruited over 93,000 members from 
every province in Canada, 18 states 
in the U.S.A., from the British 
West Indies, and, believe it or not, 
with a group of negro boys who 
formed a "Cheerio Chapter" in La- 
gos, Nigeria, British West Africa. 
In the course of its existence the 
club raised many thousands of dol.. 
lars for the Sick Children's Hos- 
pital, Toronto, and the Lakeside 
Children's Hospital in Rochester, 
N.Y. It continued on the air until 
CKGW was taken over by the 
Commission. For several years 
past he has been associated with 
Dominion Broadcasting Co., To- 
ronto. 

HOW FREE IS THE C.B.C.? 
Reprinted from a Globe & Mail Editorial (May 10th, 1943) 

There is much that the Select Committee of the House of 
Commons on radio can do, if it so wills. It must always keep 
in mind that the democratic system cannot function unless the 
people are fully and fairly informed on all matters. 

As a free press is an essential of democracy, so is a free 
radio. The press under our political system must remain free 
for a very good reason. That is that the press is a means of 
information and opinion reaching the public on vital issues. 
With the development of radio there is a new and effective way 
of reaching the people of the nation. But if the radio is simply 
an organ for one political party, or one way of thinking, then 
it is not only failing to inform the public adequately, but is act- 
ually misinforming them by its sins of ommission. 

No one for a moment will suggest that under present regu- 
lations the CBC, or the private stations for that matter subject 
to CBC rules, are providing adequate discussion on problems 
facing the nation. In reading the press one can see all shades 
of opinion expressed. In listening to Canadian radio one sees 
that the subjects are chosen with the idea that nothing said will 
reflect on the party in power, and a person or group with opin- 
ions to express cannot get the use of a network. 

There are some concrete examples to explain the point that 
the House of Commons Committee might well look into. When 
Mr. Leon Henderson resigned from his post with the Roosevelt 
Administration, Canada heard, through the CBC, a discussion 
of the reasons for his resignation. It was spoken over the CBC 
network by a newspaperman employed by an American news- 
paper. When Mr. Elliott Little resigned from his post as Select- 
ive Service chief in Canada there was no similar discussion over 
the CBC on his resignation. 

If the Canadian public is able to hear over the system it 
pays for a discussion of the reasons for a public servant's resig- 
nation in the United States, it should be able to hear a similar 
discussion over its network on the reasons for resignation of a 
Canadian public servant. 

Often, on the discussion periods on the CBC, there is strong 
criticism expressed of the actions of the British Government. 
Why then not similar discussion and strong criticism of the 
action of our own Government when it merits it if a speaker is 
so inclined and has a reputation equally as good as those who 
are bitter at Britain's action? 

At present we have a publicly owned radio over which the 
bitterest discussion of members of the Empire and friendly 
countries outside of the Empire is permitted, but nothing of the 
sort about Canadian affairs. 

Where are the discussions of Canada's man -power muddle 
on the air? Where are the discussions of the advantages of con- 
scription for overseas service on the air? If the radio is to be a 
useful instrument in a democracy there ought to be the largest 
possible freedom of discussion. 

It would be advisable to make some attempt to clarify the 
status of the CBC. Is it an independent corporation or simply 
an arm of the Government? Those matters are essential, for 
when the status of the CBC is clarified there can be some better 
opportunity of placing the responsibility for acts of the CBC 
where they rightfully belong. 

It is to be hoped that the 23 members of the House Com- 
mittee on radio attack the problems before them without 
thought of party. For it must be remembered that the CBC 
belongs to and is supported by all the people, not a single group. 



Page Fourteen The Canadian Broadcaster May, 194 

Radio Columnists 
By WALTER ELLIOTT 
President Elliott -Haynes Ltd. 

Readership appeal in newspapers 
over the past few years has largely 
resulted from the adroit exploita- 
tion on the part of editors of a 
popularity trend credited in part to 
comics and columnists. Recent sur- 
veys in the larger metropolitan 
markets of the United States dis- 
close that people purchase news- 
papers in many cases to read the 
comics and to read the columnists. 
This has upset to some extent the 
thinking of many newspaper edi- 
tors, who have long held steadfast- 
ly 'to the belief that news is the 
primary appeal of all newspapers. 

That the success pattern set by 
newspapers should be adopted 
where possible by radio, is the 
thought that prompted this article. 
Obviously radio cannot hope to de- 
velop a comic section, but it is very 
well adapted to the development of 
programs which would be the 
counterpart of t h e newspaper 
columnists. 

Let us explain what we mean by 
the suggested radio columnist. 
Within the limits of censorship, he 
should set out to duplicate the line 
of thought of the newspaper 
columnist. He should be free to 
express his opinions regardless of 
the opinions of the station manager 
or the sponsor if he has one. He 
should be of a personality, wholly 
independent, and his broadcast 
should not be associated with a pro- 
gram name, but rather it should be 
presented under his own name. He 
should not confine his comments ex- 
clusively to war news, or exclusively 
to Canadian topics. He should be 
free to comment on any and all 
trends in our modern life. 

It will be said in reply that there 
are numerous columnists on the air 
today. The error of course is in 
identifying a newscaster or even a 
news commentator as a columnist. 
The newscasters and commentators 
we have on the air today are re- 
porters of news. It is true that from 
time to time they comment on the 
news, but these commentaries are 

given in such a way that one feels 
that it is not the opinion of the 
commentator himself so much as 
the stereotyped opinions of the 
news services who supply him with 
his material. 

Possibly the closest we in Can- 
ada have ever come to the radio 
columnist was ' a broadcast about a 
year ago which was carried over 
CFCF, Montreal, featuring Walter 
O'Hearn. In these broadcasts, O' - 
Hearn spoke for five minutes in a 
very easy-going manner, and hav- 
ing a touch of the armchair philoso- 
pher technique. He would give 
graphic word pictures of personali- 
ties in the news, or he would com- 
ment on some incident of everyday 
life, from which he would draw a 
moral. His scope was unrestricted 
and always topical. It proved to 
be a successful pattern and might 
well have been duplicated by others. 
He was definitely a "personality". 
He. spoke in a manner that seemed 
to leave the impression with his 
listeners that he was independent in 
his thinking and refused to be con- 
strained by the ordinary conventions 
of news commentators. 

Probably the only outstanding 
columnist in the world today is 
Walter Winchell, who with his 15 - 
minute broadcasts on Sunday even- 
ings at 9 o'clock, recruits one of the 
largest audiences in the States, and 
ranks among the first five top -rated 
shows, with an estimated listening 
audience of 22,000,000 adults. 

As has been said, the newspapers 
have long recognized the power of 
appeal of the columnists, and have 
given them ample scope in Order 
that they - publishers and column- 
ists alike - may capitalize on this 
trend. Radio, with even greater 
facilities of expression, has yet to 
recognize the potency of the trend, 
although this writer feels that the 
day will come when radio will have 
as great if not greater columnists 
than any other medium of expres- 
sion. 

AN INDEPENDENT 

COMMUNITY 
STATION 

Catering first, last 
and always 

to 

THE LISTENER 

l'NDER CONTROL 

To listeners of the national net- 
work she is known as Gwen Brad- 
shaw, singing star of many network 
programs but to those around 
CJRC, Winnipeg, she is known as 
Irene Bradshaw, top flight control 
engineer. Here she is shown fad- 
ing in a transcription at the Main 
Control panel of CJRC. 

B.C. Actors Donate Services 
Staff radio actors of CBR sub- 

mitted a generous proposal to Ser- 
vice shows recently, when they of- 
fered to devote their July holiday 
period to taking a modern Broad- 
way hit comedy on a tour of North- 
ern British Columbia camps. The 
plan of the group is to donate their 
services. 

Bill Buckingham and Yvonne 
Firkins are respectively director and 
producer and the group includes 
Irene Robertson, Catherine Graham, 
Aileen Colclough, John Bethune, 
Margaret Cunningham, Bernie Cun- 
ningham and Irene Wright. 

Jacques DesBaillets, CBC pro- 
ducer and bi -lingual announcer, has 
joined Radio Programme Producers, 
Montreal, as associate producer. 

a w TS pO/NG TO A 100 o 

GRANDE 
PRAT RI E 
ALBERTA 

"In the Spring, a 
young man's 
fancy ... ,, 
That's nothing. We're 
like that all the time 
out here on the Alaska 
Highway, and so is 

CFGP 
The Alaska Highway 

Station 
Didn't get any renew- 
als this month. Only 
92 new contracts. 

P. s. aw 
cod Mat 

All -Canada in Canada 
Weed & Co. in U.S.A. 

,volcE Of THE MIGHTY PEACE 

A QUARTER MILLION 

PEOPLE CANNOT 

BE IGNORED 

The Ottawa Valley mar- 
ket is over 40% of 
French origin, and any 
sales effort directed at 
this area is only partially 
complete if it does not 
take into account the 
quarter million French 
population. It is axio- 
matic that people pay at- 
tention when addressed 
in their own language. 

CKCH is the favourite 
station of the Ottawa 
Valley French homes as 
proved by survey. With 
250 watt power, it offers 
complete coverage of the 
market in this prosper- 
ous above -average corner 
of Canada. 

Follow the lead of the 
local merchant who 
knows from daily experi- 
ence the medium that 
will produce results for 
him. For coverage of the 
French market use 

CKCII 
OTTAWA - HULL 

TORONTO OFFICE: 
D. L. BOUFFORD 

112 Yonge St. AD. 7468 

1IONTREAL OFFICE: 
RAI)10 REPRESENTATIVES Ltd. 
Dominion Square Bldg. HA. 7811 

UNITED STATES OFFICES: 
HOWARD 11. WILSON COMPANY 
Chicago, New York, San Francisco 

Hollywood, Seattle 
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People Like to Hear About People 

"Nobody would ever allow me 
the air before, and now I'm one 
BBC's roving reporter-producer- 

rrators for the North American 
ransmission." 
Thus commenced our interview 

ith Stanley Maxted, who started in 
anadian radio as a tenor in the 
d days of the CPR network, and 

d ho, at the beginning of the war, 
as assigned the production job on 
BC's "Carry, on Canada". 
In September, 1940, Stan left 

a, 'r England, on loan by the CBC to 
e BBC. From this berth' he has 

n back in Canada for a few 
eeks rest, which have consisted 
rgely of appearing on Victory 
oan Programs, and submitting to 

he unending questions of inter- 
iewers like us. When we last saw 
lim, he said that he expected to re- 
lirn to London towards the end of 
he month. 

"When I first went to the BBC", 
le explained, "I was put to work 

aping some of the shows that 
ere aimed across the Atlantic, so 

ghat they might be received in 
forth America packaged in tradi- 
ional manner." 
The "BBC Newsreel", which 

rith true British complacency let its 
ousandth broadcast slip by one 

ight last month without comment, 
ras one show which, it was felt, 

er eeded the "Maxted touch". It 
vas Stan who introduced the idea 
rf using a theme melody, and it 
vas Stan who gave the broadcast 
he crispness and the finish which 
ave resulted in its long life, bring - 
g us from across the Atlantic, 

livid word pictures each night of 
ow Londoners and Englishmen are 

fitting 
into the very centre of the 

ver -changing panorama of the 
world at war. 

After spending a lot of time on 
he re -shaping of the show, it was 
nally turned over to him, lock, 
tock and barrel, as his baby. 

What exactly do you do?" we 
sked him. 
IStan smiled the smile that those 
f us he once smiled (?) at through 
he control room glass during the 
rst "Carry On Canada" rehearsals, 
member well. He is a thinner 

Stan, thinner by perhaps ten 
bounds; nearly three years of work 
n the midst of war have etched 
some new lines in his face; but 
enerally speaking we found him 

leasantly unchanged. 
"All you have to do", he an- 

swered, "is go around with your 
eyes open, and then tell .,'em what 
you see, remembering above all else 
t hat people are interested in 
people.' 
1 He made quite a lot of this last 
point. 

"When a street of once happy 
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An Interview With 

STANLEY MAXTED 
C.B.C. Producer, on Loan to the B.B.C. 

homes is wiped off the map," he 
continued, "- and when a big fel- 
low drops it -looks as though some- 
one had taken a huge scythe and lit- 
erally levelled about eight city 
blocks to the ground - you are 
not interested in a word picture 
describing the havoc those swine 
have left behind them; you do not 
want us to sing a Miserere about the 
Hell life has become all on account 
of one crazy paper -hanger; you are 
not concerned with the stoppage of 
traffic, or the disruption of business. 
You realize all this, and the lang- 
uage hasn't enough words to ex- 
plain it graphically anyhow. What 
you want to hear about it the Lon- 
don Bobby who stayed on the job 
for 24 hours straight, with a busted 
right arm, helping to dig out the 
bomb victims with his left one; you 
want to hear about 'arry 'awkins 
whose greatest concern when the 
'pub' he was in literally crumbled 
around him, was that he'd just 
blown his last seven pence on a 

half a pint of bitter which he hadn't 
time to drink; you want to hear 
about the mother, who, having lost 
three of her four sons, when she 
was told that the fourth was miss- 
ing at Dieppe, closed her eyes for 
a fraction of a second, and then 
carried on her V.A.D. job of dress- 
ing the wounds of a complete 
stranger. You want to hear the 
stories of A.R.P. Wardens tell each 
other when they are on watch on 
the roof -tops. We are all up to 
our necks in war. In England we 
like to know what you're doing over 
here, so we figure you want to 
know what we're doing." 

"Can you possibly become hard- 
ened to it all?" we asked. 

Stan replied simply, "God no!" 

Then he told us how he went to 
the Lewisham School which was 

bombed, from roof -top height, dur- 
ing school hours ; he told us of 
watching while tiny bodies or what 
remained of them were brought out 
to be identified by parents who 
stood silent . . . tearless . . . in 

frozen anger. "That's how you get 
after the first shock of a daily diet 
of death and destruction, and it is 

this fury, not red-hot and raving, 
but silent and cold like steel, that 
has pulled the British people 
through what must have been the 
cruelest ordeal in history." 

We asked him about the BBC. 

"As far as their local service is 

concerned," he grinned, "I dont 
think Canada has much to grumble 
about. But internationally, their job 
is grand. Do you know", he went 
on, "they have never stopped broad- 
casting, 24 hours a day, on 20 
transmissions. And they broadcast 
in 52 languages.': 

He told us of some of the trials 

of broadcasting when Jerry comes 
over. Any program requiring a 
large cast is recorded during the 
dress rehearsal, "just in case". But 
thanks to well-built basement stud- 
ios, and, we surmise, a staff than 
which there could be no stauncher, 
these recordings have yet to be used 
except for a re -broadcast. . 

"There was a close shave once," 
he said, "when, during a newscast 
with Bruce Belfrage at the mike, a 
large bomb went in the side of the 
building and just stayed there with- 
out going off. While the mike did 
a gavotte across the floor, and the 
whole studio shook and swayed like 
a "ride" on the Midway, and only 
by sheer physical strength did Bel - 
frage contrive to keep himself and 
the microphone anything like ver- 
tically on the floor, the newscaster 
only paused as long as it takes to 
gulp once and hang onto a script 
like grim death." 

"How about the bomb?" we en- 
quired. 

"Oh it just stayed up there for 
35 minutes," we learned, "and then 
it went off, taking a side of the 
building with it." 

Speaking of the variety of his as- 
signments, Stan told us how he got 
a call from the office one morning. 

"Do they know anything about 
hops in Canada?" a voice asked. 

"They know 'em all right when 
they're wet," Stan replied. 

"Then you'll meet Aunt Darby 
and Aunt Harriet at Charing Cross 
station," he was told. "You're go- 
ing hop -picking with them in 
Kent." 

All that day Stan found himself 
tramping the Kentish hop -fields 
with the two old girls, listening, 
completely enthralled by their ac- 
cents, and wondering what in Hell 
they were talking about. The pay- 
off came that night in the train. 
Stan made a casual remark, and 
Aunt Harriet turned to Aunt Darby 
and said: "Coo! 'e don't 'arf talk 
funny." After a whole day spent 
trying to make sense of their con- 
versation, "this", said our Stanley, 
"was the last straw. But by broad- 
cast time I had a story for you 
about wartime in the Kentish hop - 
fields." 

He told us about other assign- 
ments, where you go out and see 
what you can report on, but can't 
report on all you see. "Scripts are 
censored, of course," he, said, "but 
you soon get wise to what will go 
and what won't." 

"If you're down on the south 
coast and you bump into a kid who 
bailed out over France and managed 
to get away, you can tell them he 
did it, and you can drag the kid, 
who faced death like a street -car 
ride, trembling to the mike; you 

can talk about his exhausted state 
when they fished him out of the 
drink, or found him half -drowned 
on the beach ; but you can't say how 
he did it, because there'll be other 
kids trying the same stunt, and if 
you let the details out over the air, 
you'll be telling the Germans how 
to put a bullet in the back of the 
next kid who tries. 

"I spent one day," he said, "on 
a Light Ship in the North Sea, and 
that night I had a story for you 
about the men who man these ships, 
but I couldn't tell you about the 
straffing we got, because I'd have 
been telling Jerry just where his 
planes had been and where the 
Light Ship was anchored, and may- 
be he didn't know. 

"Once I sailed on a collier down 
'E -Boat Alley' (from the extreme 
north down the east coast) . That 
was to get you a colorful picture 
of what the hands on these coal 
barges think and talk about, but it 
was more colorful than I could tell 
you over the air, because those boys 
have vocabularies for which there 
must be a more emphatic word than 
'picturesque'. 

"Wartime broadcasting in Eng- 
land," he concluded, "is not so far 
removed from your soap shows or 
your drama programs. The only 
thing is I never saw a script that 
was quite as exciting as the show 
I'm working on, because it's about 
real people, real bombs, real laughs, 
real tears; it's about real people who 
are working too hard and not eat- 
ing enough of enough things ; who 
are not getting enough fun but are 
thriving on it all. They're the 
greatest cast I ever worked with in 
my life - The People. "I've seen 
more that was horrible these past 
three years; I envy you your remote- 
ness from it all; but I want to get 
back on the job just as fast as I 

can." 

All National Account, 
Used First in The Maritimes 

CHNS 
"°T he Voice of Halifax" 

For Seventeen Years 

A FINE STATION 
IN 

A FINE MARKET 

Studios and Offices: 
BROADCASTING -HOUSE 

HALIFAX - NOVA SCOTIA 
WILLIAM C. BORRETT, Director 
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Mai o you mean 
RADIO IS FLEXIBLE? 

We mean this, sir ... 
No need to remind you that, even though there isn't a chance in the world of 
orders now, you need to keep your products alive in the public memory. 

"But," you say, "how can my agency plan far enough ahead to do a good job, 
without getting caught by new regulations, overnight rationing, embargoes, 
priorities and what have you, that change the whole picture .... leave me out 
on a limb, looking like a fool to the public?" 

There, my dear sir, is where the "flexibility" of radio comes in .. . 

Naturally, your agency will want to prepare for your radio program in advance, 
just as they do for printed media. But, if a new regulation crops up the 
afternoon of your program ... if for any reason a change of 'copy' becomes 
necessary ... a phone call or a telegram to the stations you are using is all that 
is needed to fix it up. 

That, sir, is why we say RADIO IS FLEXIBLE: 

IN THE HEART OF ONTARIO IC F R Ei THE LISTENERS' CHOICE 

10,000 WATTS 

T ORON TO 
REPRESENTATIVES 

JOSEPH HERSHEY McGILLVRA 
New York San Francisco Chicago 

ALL -CANADA RADIO FACILITIES LTD. 
Montreal 

860 KCLS. 
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