NATPE: Soaps, court shows abound; made-for-TV movies strong
Program directors criticize convention; Currie suggests joint exhibit with INTV
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LITTLE HOUSE ON THP PRNRIF

Meet Michael Landon

VISIT US AT NATPE—LAS VEGAS HILTON, SUITE 2861 m WORLDVISION

The World’s Leading Distributor

for Independent Television Producers
New York, Los Angeles, Chicago, Atlanta, London. Paris, Tokyo
Sydney, Toronto, Rie de Janeiro, Munich, Mexico City. Rome
A Tah Broadcasting Comgpiany



BARNABY JONES —the time-period

winner with both men and women. ..

Chicago, WBBM-TV, 4-5 pm.

St. Louis, KMOXTV, 3-4 pm.
Memphis, WHBQ-TV, 10:30-11:30 pm.
Shreveport, KSLATV, 11 pm-12 M.

Put BARNABY to work in early or
late fringe! Available immediately.

VISIT US AT NATPE—LAS VEGAS HILTON, SUITE 2861

The World's Leading Distributor
for Independent Television Producers




THE LOVE BOAT

Reserve now for
Seotember, 1983.
Dcn't let THE LOVE BOAT

sail without you.

Meet LaurenTewes
VISIT US AT NATPE—LAS VEGAS HILTON, SUITE 2861

(1) '/ORLDVISION

The World’s Leading Distributor
for Independent Television Producers




PRIME VIi
From Elvis to the brash
bounce of the Beatles
to the acting artistry of
Henry Fonda...25 star-
studded feature films.

VISIT US AT NATPE—LAS VEGAS HILTON, SUITE 2861
45% S\ \ i
The World's Leading Distributor
for Independent Television Producers




THE FUNTASTIC WORLD
OF HANNA-BARBERA
Hundreds of hal-hours
of TV's finest animated
hits to captivate the kias.

VISIT US AT NATPE—LAS VEGAS HILTON, SUITE 2861

( ! ? WORLDVISION
' . |
The World’s Leading Distributor
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The thrills and chills of the
original Gothic soap opera.
Now winning and delighting

, hew audiences coast to coast.

VISIT US AT NATPE—LAS VEGAS HILTON, SUITE 2861

| ..‘1‘ I A
|2 "GREEN
IR, PROGRAMS INC.

A DIVISION OF WORLDVISION ENTERPRISES INC.
New York. Los Angeles. Chicago. Atlanta. London, Pans Tokyo
Sydney. Toronto. Rio de Janero. Munich. Mexico City. Rome
A Talt Company




=

ACROSS AN OF TIME AND SPAGE.

ONE MAN CAN SAVE US.
N f“ BTEP x|
s | = A
Tk > The all-time | ﬂmm
DIVISION OF WORLDVISIO classic |
e oA M R TV history - M
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VIEWER ANDCONSUMER TELLS YOU
AGE,SEX, WHOTHEYARE ANDWHAT THEY BUY.

In today’s highly specialized, localized and fragmented
television markets, just knowing approximately how
old an audience is and if they are male or female is
simply not enough. Those parameters are so wide that
advertisers who spend their money based on them
scatter a great deal of their effort.

And they know it.

That’s why it's so hard, in many cases, to make
inroads against the exclusive use of local newspapers
and specialized print.

e answer to the problem is Viewer and
Consumer Ratings, known as VAC.

It's an innovative audience measurement service
that tells you what type of purchasers are watching
what programs in a given market. It profiles a televi-
sion audiences’ buying habits on a market-by-market,
Erogram-by—program and specific product category-

y-category basis. It reveals family size, income, use of
financial services and credit cards, food and beverage
consumption, entertainment and travel activities and
styles and many other purchasing habits.

In addition, it tells you where the viewer buys,
from whom and what he or she is planning to buy.

The surveys are done up to four times a year,
using samples double the size of the other services,
and the data is printed in a “ready to use” format easily
understood by the end user.

And our “wild card” questions
give local television stations the
OEportunity to explore in depth those
characteristics that are important

to or are unique to their markets.

Viewer and Consumer
Ratings is useful and very excit-
ing. It does nothing less than
open the door to a whole new
era of spot sales and media
planning. One where the right
consumer can be exactly
targeted by every advertiser
and media buyer and entire
new markets can be opened

by the sales people of the
subscribing stations. And
we can prove it.
The next Viewer and
Consumer Ratings sur-
vey will be conducted
during the May Sweep.
. Oursign-up deadline
~ is March 31st. So for
more information,
contact Bill Morris or
Ron Laufer or be sure to
see us at Hilton Suite 2775
at the NATPE.

| VIEWER AND
CONSUMER

/o Quantiplex

919 Third Avenue
New York, NY. 10022
(212) 980-7117

A Division of John 8lair & Co. ‘

Television/Radio Age, March 8, 1982 11



A GREAT RADIO
PROMOTION
SOURCEBOOK

The MUST book to help
you boost ratings and in-
crease sales and profits.

e A giant 400-page hand-
book

® Over 250,000 words

® Over 1,500 on air promo
themes

® Over 350 contests, stunts,
station and personality pro-
mos

$36.45 for thousands of

dollars of stimulating, rev-

enve-producing ideas.

TELEVISION/RADIO AGE BOOKS
1270 Avenue of the Americas
New York, New York 10020

Gentlemen:

Please send me HANDBOOK OF
RADIO PUBLICITY & PROMO-
TION (@ $36.45 each.

A check for enclosed.
Name

Address

ity ... .
State Zip

12 Television/Radio Age, March 8, 1982
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NATPE PREVIEW

Soaps, courtroom shows share spotlight with
government issues

At the NATPE convention, programming matters will most
likely get some stiff competition from legislative and regulatory
issues.

Made-for-Tv movies gain strength as pay service
impact begins to be felt

Popularity of made-for-Tv features continues to increase while
pay services’ effect is expected to be felt strongly over the next
12 months in syndication market.

Program directors’ survey: Convention is too long, too
crowded and too ‘flashy.’

Station program directors are anything but shy when it comes
to voicing complaints about how NATPE runs its annual
convention.

NATPE president advocates exploring combined
exhibition with INTYV, teleconferencing

Steve Currie believes joint exhibit with separate meetings would
provide economy in travel, costs and time.

Fall Nielsen syndie sweeps show that sitcoms and
variety shows did well.

Situation comedies and variety shows surfaced as the two
strongest categories among syndicated program leaders ranked
by average household rating in November NST sweeps.

Syndication Statistics

Directory of TV programmers, distributors and services

Departments
30 Publisher’s 120  Business 321 Spot Report
Letter Barometer 325 Seller’s Opinion
34 Letters 124 Tele-scope 327 Media
56 Sidelights 157  Viewpoints Professionals
98 Radio Report 160 Programming 333  Wall Street Report
104 International Production 395 Inthe Picture
Report 166 Commercials 397  Inside the FCC

Television/Radio Age (ISSN #US0040277X) USPS # 537160) is published every other Monday for $40 per year
by the Television Editorial Corp. Publication Office, 20th & Northampton, Easton, PA 18042. Second class postage
paid at New York, NY and additional mailing offices. POSTMASTER: Send address changes to Television/Radio
Age, 1270 Avenue of the Americas, New York, NY 10020.




Gulf + Western
Company

A
_lowering
Presence at
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RENEWED

FOR '82-'83—2ND SMASH SEASON!

The satellite-delivered program that pioneered
a new era. Now appearing on 114 stations!

FOR '82-'83—-3RD SHINING SEASON!

The hottest, most exciting of all syndicated
music/variety series. Now appearing on 215 stations!




Paramount salutes the
ENTERTAINMENT TONIGHT
and SOLID GOLD stations-
and pledges another season
of the kind of
first-class production
that makes first-run

programming work!

PARAMOUNT TELEVISION DOMESTIC DISTRIBUTION




Qutrageous and
Uproarious!
Late-Night was
made for
Paramount’s
Brand-Neuw,
First-Run
Production...

Reserve your space at Madame's Place and get the audience
profile you want most—because Madame gives the Young Adult
crowd the brand of unpredictable comedy it wants most!

¥ “Hang on to your demographics, honey!
& Madame gonna show you her profile!”

“ > / For years, Madame’s been a sensation in “Solid Gold.” “Hollywood
“-Squares, “Laugh-In” and Las \egas. Now she’s rarin’ to go in a rip-
~roaring daily half-hour strip, plus an hour-long weekend version.

tarting in September, share dizzy days in the life of the
uptand-at-em Madame in TV's most uninhibited show.

Divect from her mansion in Hollywood, she’ll be raising the roof
todether with her zany friends Patty, her short 'n’ sassy secretary...
Ridgley, her proper British butler. .. Jiffy, a streetwiseTV producer...
Mr. Mackelhoney who's always ready for a party...and Crazy Mary,

a consumer advocate with a slightly bent point-of-view.

“All the studios were after me, darling.
But I signed with Paramount—I'm no dummy!”’

Commitment to first-class production makes Paramount the
leader in first-run entertainment like “Solid Gold” and “Enter-
tainment Tonight,” as well as comedy hits like “Happy Days.’
“Laverne & Shirley,” “Taxi” and dozens more. Now

Paramount makes the same commitment to The Madame
With The Most and the creative genius of Emmy winner
Wayland Flowers. It’s a wildly original comedy concept—
and a late-night natural!

“Sweetie, if you've got the time, : A
Tve got the Place! Whoopee!” |

0 |




/ﬂ“d“mej/?#’[’ﬂ
Opens This
September!

First Episode Available! ‘W Sl “PARAMOUNT
. .rsLewsmN
Call Paran.tount Now *DOMESTIC
For A Preview!



errifying

AR FIRST-RUN FEATURES.

Sensation-packed masterpieces of suspense — the

\ o) perfect way to attract Young Adults! Each is first-class
) and first-run—no prior network play—and each is the
P B kind of highly promotable attraction that jams movie
O e theatres from coast to coast! Available during the
O V major Sweeps—when you need them most.
D
N3 ; W 3




DIRECT FROM PARAMOUNT TO YOU!

 *
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Gult o Western
Company

Paramount Television
Domestic Distribution
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It excited the nation and won the audience
in unbelievable numbers—delivering a
phenomenal 32.6 Rating and 5! Share over five
nights. In total, an incredible 125 million viewers!

VAY
{ X
.4)“ 3))% “

K

Y

4)

It won the Emmy and the Golden Globe, the
CBS Peoples’ Award and the Peabody. The most
talked-about novel of the 70’s became the most
honored, most-watched mini-series of the 80’s.
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Now it offers unprecedented
flexibility to stations. Available as six
compelling 2-hour adventures and as an
extraordinary 3-hour event
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One of the supreme successes in the history
of entertainment is about to become one
of the supreme attractions in the history
of television syndication.

The Legend Lives Oni
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PARAMOUN T

PARAMOUNT TELEVISION DOMESTIC DISTRIBUTION

L.

Nouw in its 7th network season!
For its premiere syndication season,
it ranks second among all syndicated
sitcoms in Women 18-49, Teens and Kids
—an audience profile that insures
vears of syndication success!
SOLD IN OVER 100 MARKETS!

Nielsen CASSANDRA: 11/81.

LI

Renewed for its 10th network season!
A syndication and network blockbuster!
First in early fringe clearances, first
in Teens & Kids ratings, third among
all syndicated sitcoms in Adults 18-49!
SOLD IN OVER 160 MARKETS!

Nielsen CASSANDRA: 11/81.
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Now in its 4th network season!
Ranks consistently in the top 5 among %
18-49s and 18-34s. Winner of 3 “Best =
Comedy” Emmys and 3 Golden
Globe Awards!
SYNDICATION DEBUT: FALL 1983

Nouw in its 4th network season!
With 3 complete seasons to date,
it astracts more Teens and Young Women
than “Happy Days” and more Young Men
than “M*A*S*H” and “Barney Miller”’!
SYNDICATION DEBUT: FALL 1984
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Svndication’s most versatile time-period

success for 8 seasons! Uniquely balanced
profile makes it a winner from early fringe
to late-night: 56 % of its audience is Young
Adults 18-49 and 20% is Teens and Kids!

BB EEEEREEEREREDEEE
NAD Reports: 1978-81, regular TP programming.

Phenomenal syndxcatlon longevity!
Off-network since *74 and #3 in Kids,
just behind “Happy Days Again” and

“Laverne & Shirley & Company”! Perfect
Young Audience appeal, with 82% of
its adult audience 18-49!

SOLD IN OVER 100 MARKETS!

Nielsen ROSP & CASSANDRA: 11/81
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Come
Blow Your

Portfolio

]

Portfolio

Il

LOVE
WITH THE
PROPER
STRANGER

Portfolio

]

THE
DESPERATE
HOURS

WARAND
PEACE

SHANE SABRINA

THE
MAN WHO SHOT
LIBERTY YALANCE

SUNSET

HOUSEBOAT
BOULEVARD A AN

THEWAR OF
THEWORLDS

PARAMOUNT PORTFOLIOS
The most successful movie
ackages inthe _hlst_or‘

of television syndication

|
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PARAMOUNT TELEVISION DOMESTIC DISTRIBUTION "/ / \\‘.
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One-Eyed
Jacks
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New in

NEW YORK?

Get around like a native!

What you need is TELEVISION/
RADIO AGE'’s pocket-sized
1981/82 Ten City Directory—the
most used and most useful

reference book in the broadcast

The 1981/82 Ten City Directory

industry. will be your faithful guide to—
Within 1ts 4,000 listings, you'll NEW YORK

have the latest addresses and

telephone numbers for all kinds of CHICAGO

places in ten principal cities.

LOS ANGELES

e Agencies e Representatives
Networks ® Groups
Commercial radio stations
Commercial television stations
Trade associations

Research companies ® News
Services ® Trade publications

¢ Program distributors

e Producers ® Hotels

e Transportation e Restaurants

SAN FRANCISCO
DETROIT

ATLANTA
DALLAS-FORT WORTH
ST. LOUIS
PHILADELPHIA
MINNEAPOLIS-ST. PAUL

Also included are media buying
services, important Washington
numbers, and the top 50 national
spot advertisers. All it costs 1S $5
a copy. Or $30for ten copies. Or
$200dollars for 100.

Send for your copies of this
1981/82 Ten City Directory today!

0000000000000 00O00O000000V00O0O0OOOOOOOOOOOOOOOOOOO0O0O00OO

TELEVISION/RADIO AGE

1270 Ave. of the Americas, New York, NY 10020

Please send me

Company ....oocoevvvirieiee
AdAress ......ooooeviiiiiiii

copies of the 1981/82 Ten City Directory

(Company purchase arder or payment must be enciosec:
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NEW FOR ’82 from Barry & Enright Productions
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(in association with
King World Productions)

£ JACK
ANDERSON
CONFIDENTIAL

(in association with
Abell Communications)

90-SECONDS

It's that Jody time of
the year again! Call her
to see all of the new
Barry & Enright pro-
grams at NATPE,

March11-16. Asa

courtesy to all our
quests, screenings are
by appointmentonly.
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F COLBERT TELEVISION SALES \
1888 Century Park East * Los Angeles, California 90067 - (213) 277-7751
441 Lexington Avenue - New York, New York 10017 - (212) 687-4840

KING WORLD PRODUCTIONS (201) 522-0100- HARVEY REINSTEIN(516) 499-8382
In the Exhibition Hall, Booth =23, at the Las Vegas Hilton
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WHERE THE DAILY SOAPS LEAVE OFF...

New York and Los Angeles
' news anchors Toni Molloy
and Chantal Westerman

Bridging the Gap Between Daytime Drama and Local News

Behind-the-scenes, backstage, off-camera, on location
...""Soap World” will be there to present the daytime and
the nighttime soap opera stars . . . their private and their
public lives.. . theirhomes and their hideaways. .. their
families and their friends. .. their feelings, their fears and
their failings . . . their soirees and their cook-outs — every-
thing 50,000,000 dedicated viewers will stay tuned for.

The news and the views. .. the people and the places ...
the stars and the stand-ins. . . the gossip and the
glamour — if it’s happening in the world of soap opera,
you’ll see it first on “Soap World!”

A BARRY & ENRIGHT PRODUCTION in association with KING WORLD PRODUCTIONS

WCOLBERT TELEVISION SALES
1888 Century Park East - Los Angeles, California 90067 - (213) 277-7751

441 Lexington Avenue - New York, New York 10017 - (212) 687-4840

A daily half-hour for Fall, 1982
with host JOHN GABRIEL and




It's that Jody time of the year again at
NATPE. See her in the Exhibition Hall,
Booth #23, at the Las Vegas Hilton,
March 11-16. Call Jody today to arrange
for an immediate screening at your station

or during the convention.

NEW FOR ’'82 from Barry & Enright Productions



First, There Was
“60 Minutes”

NOW...

Keep pace with the
news explosion of
the '80s with exclu-
sive, 90-second
news and feature
inserts from nation-
ally-known experts.
Enhance yourlocal
news, talk shows
and magazine strips
with up-to-the-
minute multi-weekly
reports.
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JACK ANL | REX REED JACK BARRY

BA /ALY ARIF IS/ shil

1 v\ AN MOWVIN — Reports and predictions gathered by his staff of twenty
investigative journalists throughout the world. Three spots weekly.

REX REED - riim reviews and commentary on the world of entertainment by
the nationally syndicated columnist. Twice weekly.

"THE QUESTION MAN" —veteran

quizmaster Jack Barry answers viewer questions on
every subject under the sun. Five inserts per week.

“90 SECONDS”~ QBT

- iy
Now...less is more! I
A BARRY & ENRIGHT PRODUCTION =

NATPE. See her in the Exhibition Hall,
Booth #23, at the Las Vegas Hilton,
March 11-16. Call Jody today to arrange
for an immediate screening at your station
or during the convention.

” == A .
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It's that Jody time of the year again at { é #




In the capitals of the world . ..

FIRST, THERE'S
JACK ANDERSON
... THEN, ALL

THE OTHERS.

As this era’s outstanding investigative reporter, Pulitzer Prize-winning journalist Jack
Anderson has spent almost four decades keeping politicians honest and statesmen
forthright. His columns, seen regularly by 50,000,000 readers of almost 1,000 newspapers
in most of the Free and Third World countries on earth, have frequently affected the
course of national and international events.

Where news is breaking, Jack Anderson and a hard-driving team of twenty reporter-
investigators are there. For each weekly edition of “JACK ANDERSON CONFIDENTIAL"
they will file three exclusive stories covering events in the U.S. and overseas. In each,
Anderson will piece together all the available facts — many gathered from long-cultivated
inside sources — and form a picture of things to come.

As an exclusive, weekly feature on your station, Anderson will bring your viewers a
giant step closer to the center of developing issues and provide them with an expert's view
of what it all means.

FIRST, THERE'S JACK ANDERSON...BE FIRST WITH HIM.

A BARRY & ENRIGHT PRODUCTION in association with ABELL COMMUNICATIONS

mOLBERT TELEVISION SALES
1888 Century Park East - Los Angeles, California 90067 » (213) 277-7751
441 Lexington Avenue - New York, New York 10017 - (212) 687-4840
KING WORLD PRODUCTIONS (201)522-0100- HARVEY REINSTEIN (516) 499-8382
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These are the best promoted programmers

in the U.S. and abroad.*

ABC Pictures International

ABC Sports

Alcare Communications, Inc.
American Express Company
American National Enterprises, Inc.
American Television Syndication, Inc.
Andrews/Mitchell

Anheuser Busch, Inc./United Negro College Fund
Antenne 2

ARP Films, Inc.

Artmedia, Inc.

Astral Television Films, Ltd.
Australian Film Commission

BBI Productions

Beta Films

Big Blue Marble

Bristol-Myers Company

Broadcast Programming Inc.
Canadian Broadcasting Corporation
Carter-Grant Productions

C. B Distribution Company

CBN Continental Syndication
Cinema Shares International Television, Inc.
Colbert Television Sales

Columbia Pictures Television
Comworld International
Dapcer-Fitzgerald-Sample, Inc.
Embassy/Telecommunications
EMI Television Programs, Inc.
Eurotel Programme Distributors, Ltd.
Filmways Enterprises

Four Star International

Sandy Frank Film Syndication, Inc.
Fremantle International Inc.
Gaylord Program Sales

General Mills

The Gold Group

Gold Key Entertainment

Gold Key Media

Golden West Television

The Samuel Goldwyn Company
Goodson-Todman Productions
Gould Entertainment

Great American Syndication

Group W Productions

The Grundy Organization Pty, Ltd.
Leo A. Gutman, Inc.

Rex Humbard Foundation

Institute National de L’Audiovisuel
1TC Entertainment, Inc.

ITT

Janus Films, Inc.

JWT Syndication

King World Productions

Alan Landsburg Productions
Lexington Broadcast Service Co.
Ed Libov Associates

Lorimar Productions

Madison Square Garden
Mag-Net, Inc.

Marvel Entertainment Group
MCA-TV

Metromedia Producers Corporation
MG Films, Inc.

MGM/UA Television Distribution
Mike Douglas Show

Multimedia Program Productions
Mutual of Omaha

National Telefilm Associates

NY Times Syndication Sales Corp.
New Zoo Revue

Nine Network Australia

Omni International

Operation Prime Time

Osmond Entertainment Center
Paramount Television Distribution
Polygram Television
Post-Newsweek Productions
Program Syndication Services, Inc.
Rhodes Productions

RPM General

RTI

Rusconi

SACIS

Satellite Programming Network
SEPP International

SFM Maedia Service Corp.

Societe Francaise de Productions
Strengholt

D. L. Taffner/Limited
Telefeatures, Inc.

Telepictures Corporation
Television Syndication Group, Inc.
Teleworld, Inc.

Trident

Turner Program Sales

TV Globo Network of Brazil

TVS Television Network
Twentieth Century-Fox Television
Viacom

Victory Television

Vipro

Vitt Media International, Inc.
Warner Bros. Television Distribution
Weiss Global

World Northal Corporation
World Champion Tennis
Worldvision Enterprises, Inc.

* These are programmers who advertised in
Television/Radio Age in the past 12 months.
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Last year’s No. 1 surprise.

THE

Finally there's a show that does
justice to your schedule — no matter
where you play it. Prime Access. Early
Fringe. Daytime. Even Late Night.
The evidence is overwhelming.
“The People’s Court” is the season’s
#1 hit show, capturing higher per-
centages of both Men 18-49 and
Women 18-49 than “PM Magazine,’
“Happy Days,” “Laverne and Shirley;’
“Family Feud,” “The Muppet Show,’
‘You Asked For It,” “Entertainment
Tonight," and many more shows*
And that's not all the record shows.

*NSi ROSP, Al Telecasts, November 1981

With ordinary people trying real
cases before a real judge, this excit-
ing new kind of reality programming
literally swept the November '81
“sweeps.’ In case after case —in
market after market — “The People’s
Court” outperformed its lead-in as
well as previous programming in the
same time slot.

For the highest appeal, only one
court is supreme. “The People's
Court,” now rolling into its second
season, better than ever, from Ralph
Edwards and Stu Billett.



This year’s No. 1 winner.

So You Think

ou Got Troubles?!

After you turn the industry upside
down, what do you do for an encore?
Well, if you're Ralph Edwards and
Stu Billett, you start with the same
basic ingredients that have made
“The People’'s Court” a nationwide
smash.

Unpredictable real-life people and
situations your viewers can relate to.

Introducing “So You Think You
Got Troubles?!" the funniest and
most unusual new show of the year,
starring Jay Johnson and his com-
panion, Bob, from “SOAP""

It's a hilarious look at the personal

problems that trouble us all. Prob-
lems that range from the everyday
to the incredible. But no matter how
unconventional the trouble, you can
always counton solid advice fyrgm the
“So You Think You Got Troubles?!
guest experts.

It is strip programming at its best
high energy production with broad
demographic appeal that reaches
out to everyone.

So you think you got troubles
now? Imagine 1982 without this
exciting new winner from the hottest
production team in television today.



Available this September, the smash
network hit in 130 blockbuster
half-hours.

‘Real People™ is NBC's highest
rated series with an average 19.5
rating/32 share over the last two full
seasons** And best of all, it's avail-
able now at its very peak.

How good is Real People? Well,
TA.P.E. Program Consultants rate it,
“The strongest network half-hour
that we have yet analyzed for syndi-
cation potential”

The reasons are obvious. Title
recognition. Broad demographic

*Qr another suitable title.

REAL
EOPLE

appeal. Time period flexibility.
Character identification. Storyline
dependability. Timelessness. And
visual humor.

Plus, “Real People” comes with the
most extensive promotion campaign
ever provided for an off-network
series, everything you need from
launch to day-to-day suppcrt.

“Real People' is produced by
George Schlatter Productions, and
the half-hours will be edited by
George himself. And that's just about
as close as you can get to a guarantee
that it will produce for you.

**SOURCE: NTI Primetime Season Average Ranking Report — Regular time period programming (weighted average-series

airing in beth 1979-80 and 1980-81 season).
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TELEPICTURES 2

A landmark new concept in the packaging and promotion of movies for local

* television stations.

The entire package comes fully researched, with TV promos, fact sheets,
research blueprints, promotional advisories, story synopses, print ads, on-air
copy, picture libraries, even sales advisories for local planning.

Each title is handpicked because of its promotion potential. With stars and
storylines that have been carefully selected for the broadest possible appeal

for all segments of your audience.

Y
g

o

All made for you.

5 Telepictures 2 is “Murder in Texas," *“The Pride of Jesse Hallam,” “The
Last Song?,” and twenty-four additional winners, all made-for-television.

The most extensive news service in syndication,
providing a competitive edge with multi-part
series, feature reports and a total package of
support materials.

i

A first-run, half-hour strip produced by Emmy
winner Eric Lieber. Old-fashioned courtship joins
with computer technology as we share the actual
experiences of single people selecting dates and
witness their unpredictable outcome.

wk

Bill Bixby stars in 103 out-of-this-world comedy
half-hours. i

George Schlatter’s acclaimed first-run weekly
access magazine hosted by Richard Crenna.
Advertiser supported.

s

&

Arlene Francis and Joe Michaels host an enter-
taining first-run weekly program especially
designed to offer valuable information for
mature adults. Advertiser supported.

e e

144 comedy half-hours starring Lucille Ball,
Desi Arnaz, Jr, Lucie Arnaz and an all-star line-
up of special guests.

The last word in news. A unique service pro-
viding daily kicker stories to end your newscast
in an upbeat, memorable manner.

Fifteen action-packed movies featuring Kung
Fu's newest star, Bruce Le, and the finest martial
arts masters in the world.

Sixteen powerhouse movies including
“Guyana Tragedy: The Story of Jim Jones™and
“The Three Musketeers.”

Coming soon! ABC-TV's top-rated late-night
entertainment show, “Fridays.”

Telepiclures

CORPORATION

1 Dag Hammarskjold Plaza, New York, N.Y. 10017, (212) 838-1122. TELEX 645366
291 S. La Cienega, Suite #410, Beverly Hills, CA 90211, (213) 657-8450 TELEX 194956

h

©1982 Telepictures Corporation



ABC plan for added
spots puts affiliate
relations in focus

Affiliates have option
of preempting, but . . .

Many stations are
unequivocally opposed

30

Publisher’s Letter

Television/Radio Age, March 8, 1982

The ABC proposal for 19 additional 30s spread throughout the primetime net-
work TV schedule again puts into focus the delicate relationship between the
affiliates and the networks. This relationship is unique in the history of Ameri-
can business. On one hand, it is a team effort, and on the other hand, there is
a certain amount of intramural scrapping. They excoriate each other at times
in a gentlemanly fashion, yet the plain fact of the matter is they need each
other.

In effect, the ABC network is saying to its affiliates, “Look, we are getting
killed with increased production costs which continue to escalate. If we are to
stay in the competitive arena, we must bid for the shows we want. We take all
the risks; our program development costs are escalating as well as the adminis-
trative, promotional and sales activities. Although news costs have increased
tremendously, affiliates benefit by a better and more competitive network
news operation.” Sports costs are astronomical.

The affiliates reply goes something like this: “Our costs are escalating as
well. What the network pays us is a small percentage of our income. True, we
are provided programming, but we are in fact paying for that programming by
releasing time to the networks which takes more and more of our time at both
ends of the clock.”

What options does an affiliate have? He can, if he so wishes, preempt some of
the network shows, but this is not the answer over the long haul. If he
preempts segments such as movies he is weakening the network and in a sense
weakening his own operation. Also, the network has the option of releasing
the show to a competitive station in the market. And by preempting the pro-
gramming, on a broader basis the affiliates are sowing the seeds of destruction
of the network system.

Some affiliates have expressed the view that the network rates are too low.
The networks reply that now in the recession period is no time to raise rates.

The networks are the most influential entity in the television business;
groups are next, and then the individual stations. Mix them all together and
you have a wide diversion of opinion on every aspect of the television business.
It is remarkable, therefore, that in spite of this diversion there is, at the same
time, an element of cohesion in the mix. It proves, too, that there is a definitive

need for networks from a standpoint of the national advertisers who pay the
bills.

Several of the affiliates questioned were unequivocal in their opposition to the
plan. One major market affiliate said that increasing inventory would lower
rates. Another observed, “The plan, if adopted, would destroy the network
structure.” Another, though, said, paraphrasing the late speaker Sam Ray-
burn, “To get along, go along.”

But it seems that cooler heads may prevail. After a meeting a few weeks ago
with the executive committee of the affiliates’ Board of Governors in Los An-
geles, it appears that the network will come back with some kind of compro-
mise. The original proposal called for an addition to the primetime schedule
between 8 and 11 p.m. of 19 announcements, 15 for the network and four for
the affiliate. It remains to be seen whether the affiliates will buy the compro-

V.
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Buck Rogers

oty w_ The Road To Los Angeles
O e e Ambotlong weely S
o e ey 3 ’ that will bring viewers an
features, Available now! IRLHITALE beh;n@-the-scep%
look at America’s Olympic
athletes—their joy, their

heartbreak, their dreams of
victory! 30 weeks
available
on an
advertiser-

Suppo 2
- basis.

o

Memories With
Lawrence Welk
The very best of
Lawrence Welk
programs—
selected in
response to Q
thousands of
letters from his
fans. 52 color
hours, featuring
many of the Welk regu-

lars as well as some of the

biggest names in show busi-
ness. Available Fall 1982 on an
advertiser-supported basis.

Those Amazing Animals
46 weeks of family enter-
tainment filled with adven-
ture, comedy, travel,
suspense and danger. An
Alan Landsburg Produc-
tion. 23 hour episodes
(23 repeats), available
Fall 1982 on an advertiser-
supported

basis.

Hardy Boys/Nancy Drew Mysteries

This past season, this superbly-produced,
youth-oriented suspense series exceeded
our projected guarantees to advertisers in
every major category! Now, we're bringing
it back for an encore performance. 46 hours
available on an advertiser basis.




Sugar Ray Leonard’s
Golden Gloves
Officially-sanctioned
Golden Gloves team
boxing, hosted from
ringside by the Champ
himself.
26 hours of
non-stop  fAN
action, avail-
able on an
advertiser-
supported
basis.

R

Custody Court

A new, first-run, half-hour
reality-based strip that captures all
of the h-iman drama of parents
battling for the love of a child.
Availak e Fall 1982!

The Incredible Hulk™
Once he’s turned on, so
are family audiences.
85 hours of action and
adventure that the
entire family can
enjoy. Available now!

Quincy
A powerhouse
performer among
young women 18-49
in prim= time
on NBC-TV
and in ]atevnight
: on CBE-TV.
The Hit LiSt. ) Stars Jack Klugman.
36 outstanding motion 100+ hours
pictures including Jaws, availak e Fall 1983.
Coal Miner’s Daughter, =
National Lampoon’s /‘S‘S:::: £

Animal House and Same [ ) / (2976

Time Next Year.

\(,\ wwsa /§~
“eeas \“//

yot something for everyonel MCATV

© 1982 Universal City Studios Inc. All rights reserved."™M1982 Marvel Comics Group.




Letters

sourcing my mail a lot easier.
Thanks again for your interest in

KPTV.

MARTIN BRANTLEY

Vice president/station manager

KPTV, Portland, Ore.

Good job

Wrong spelling

Your reporter did a good job in asking
well thought-out questions in his Road
to NATPE article in your January
25th issue (Theatricals help TV indies
provide stiffer competition against af-
filiates during primetime).

I have mixed feelings about men-

tioning one typo, and that is the spell-
ing of my last name. While my friends
gave me a bad time, it does make

Congratulations on your article de-
scribing RAB’s P.R.I.M.E. system
(RAB’s p.rR1M.E.- Simplified sales

il

MEMO TO NATPE MEMBERS:

1982 -
WORLD CHAMPIONSHIP TENNIS:

i b

. Sycg';mgioﬁ BROADCIBSSTASERVlCES
ver 70% of the _

. Reachevsvg TVSC distributes WCi'||_'t"|a'V on

.Gr'?':ge and via WESTAR Il Satelll

-One Hour Highlights of $300,000

inq Tournaments . )

C Fu?|psr\|(rr‘\%icated covlfrage of the $1,300,
CT finals in Dalias !
. NC\;VW AVAILABLE FOR BARTER i}
#1 ONTV...AND WE'RE PRU

V@’lln

WCT-TV...WE’

@ Ly kA

Mexico City —3/13, 14 - Delray Beach — 3/20, 21

WCT 1982 Richmond - 3/27, 28 - Genoa— 4/3, 4 - Munich—4/10, 11
SPRING Strasbourg—4/17, 18 - Zurich — 4/24, 25 -Houston —5/1, 2
TELEVISION Dallas Final (quarter)—5/8, 9 - Dallas Final (quarter)—5/15, 16
SYNDICATION | Dallas Final (quarter)—5/22, 23 - Dallas Final (quarter)— 5/29, 30
SCHEDULE: Dallas Final (semi)—6/5, 6 - Dallas Final (semi)—6/12, 13

Dallas Final (final) —6/19, 20

FOR FURTHER INFORMATION CONTACT:
JON DOYLE/WORLD CHAMPIONSHIP TENNIS
405 Park Avenue/New York, N.Y. 10022 (212) 980-0660
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tool to help stations verify radio reach

and frequency benefits, February 8).

The system is complex and yet your re-

porter did an excellent job of making it

very clear and easy to understand.
Thank you for doing both a concise

and accurate summary of the system.

RICHARD J. MONTESANO

Senior vice president,

marketing, Radio

Advertising Bureau

Realistic column

One Seller's Opinion, January 11,
1982 (““Is this where we’re going?” by
Sam Brownstein, general manager,
PRO Radio) is not too far from re-
ality.

Television has always followed radio
in trends.
THEODORE D. VANERK
Vice president, administration
Petry Television, Inc.
New York

Regulation speech

I 'am flattered and pleased to see your
January 11, 1982, issue carried the
fine excerpts from my speech on regu-
lation (Inside the FCC).

LEE LOEVINGER

Hogan & Hartson

Washington, D.C.

Arbitron pricing

Ellen Hulleberg of McGavren Guild
raises some very compelling issues in
her article “Is there life after Arbi-
tron?” (One Seller's Opnion, February
22). We here at Eastman are confront-
ed with the very same questions re-
garding subscription or non subscrip-
tion by our clients, and our responses
are very much the same as hers!

The one area in which I disagree
with Ms. Hulleberg is her statement,
“that broadcasters are up in arms with
Arbitron for more reasons than price.”
I am an appointed research advisor to
the Arbitron Advisory Council and at-
tended four council meetings last year.
Believe me, the bulk of the council dis-
cussions centered around one topic—
pricing.

The essence here is that broadcast-
ers would like Arbitron to lower their
rates or equivalently regulate their
profts; an idea which is certainly loath-
some to any red blooded entrepreneur.
Arbitron, it would appear, might be
willing to provide rate relief but would
prefer that it come from some type of

(continued on page 44)




...Brings the message of freedom and love to our communities.

This highly-acclaimed dramatic series  stories of contemporary man'’s search
of inspirational half-hour programs from for meaning, freedom and love.

Paulist Productions features such top These programs are the perfect com-
perfarmers as Ed Asner, Carol Burnett, bination of entertainment and inspiration.
Waltzr Matthau, Jack Klugman, Della Indeed, one critic wrote, “. . . they often
Reese, Bob Newhart, Flip Wilson and remind you cf the half-hour plays of
Martin Sheen. TV’s Golden Age.”
Superbly produced by some of the Insight . . . an outstanding series pre- _
entertainment industry’s finest writers sented monthly in prime access time on =
and directors, Insight presents the ABC Owned Television Stations.

The ABC Owned Television Stations
- WABC-TV New York / WLS-TV Chicago / WXYZ-TV Detroit
KABC-TV Los Angeles / KGO-TV San Francisco







FIRST-RUN SERIES
AND SPECIALS

Louis Rukeyser’s
Business Journal
Family Feud

Easter Fever
Take Me Up to the Ballgame
John Wayne,

An American Legend
Spy
Circus
To Tell the Truth

FEATURE FILMS

Viacom Features |
Viacom Features |l
Viacom Features |
Viacom Features IV
Viacom Features V
Viacom Features VI
Viacom Features VI
Viacom Features VIII
Viacom Movie Greats
The Legend Group
GASP

Special Delivery

OFF-NETWORK
Hawaii Five-O

The Bob Newhart Show
The Mary Tyler Moore Show

Tandem Productions’

All in the Family

The Best of the
Beverly Hillbillies

Clint Eastwood in Rawhide

Gunsmoke

| Love Lucy

The Honeymooners

Petticoat Junction

Family Affair

My Three Sons

The Rookies

Gomer Pyle

Hogan’s Heroes

The Andy Griffith Show

Wild Wild West

Perry Mason

The Twilight Zone

The Dick Van Dyke Show

The Life and Times of
Grizzly Adams

CARTOONS:

Terrytoons, featuring

Mighty Mouse

Heckle & Jeckle

Deputy Dawg

Viacom

BOOTH1
(of course!)

NATPE 1982

1982 Viacom International Inc. All rights reserved.



Television neve

New for 1982-83
* The Best of the

Midnight SpecialT The
greates- group of stars on
earth. 52 hours designed for
prime time.

*Dance Fever! 26 new
half-hours featuring all the
latest dance styles and popular
personalities.

% Farber The brilliant, con-
troversial Barry Farber hosts 26
weekly one-hour talk shows.

* Fox Fanfare '821 Three

TV premieres and a Christmas
classic—all 2-hour features.

* The ¥ime Tunnel Created
by Academy Award Winner
Irwin Allen. This successful series
is now available as 5 color TV
movies (90-min. or 2-hr.).

Coming in 1984-85

* Trapper John Pernell
Roberts and Gregory Harrison
star in this hit CBS series.

Comedy

* M*A*S*H Telévision's
highest rated syndicated
program. 246 half-hours.
* The Jackie Gleason Show
* The Ghost and Mrs. Muir
% Nanny and the Professor.

AAvoiIobIe on a
Nationol Advertiser
Supported Basis.




Adventure
Fantasy

* Daniel Boone

* Planet of the Apes *Batman
* Lost in Space * Voyage

to the Bottom of the Sea.

Specials
* The Roots of Rock 'n Roll
6-part mini-series.

Movies

* That's Hollywood

The magic of the movies.

74 half-hours. % Feature Films
40 years of box office hits:

* Century X % Super 66

* Special 42 % Shirley Temple
Theatre Almost 600 titles in all.

...and a lot more!

®
TELEVISION

NATPE '82 |
HILTON SUITE 460
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At SFM we've put together some of
the brightest events that highlight a
television season. We’ve brought
entertainment back to the family,
positioned prestigious program-
ming for that special audience,
successfully created ad hoc
networks, and in tum opened the
doors to a new world of television
programming. Recognized as a
leader in innovative entertainment,
SFM carries on its tradition of ex-
cellence with diverse and exciting
first-rate presentations and pro-
grams for 1982. SFM believes that
advertising and advertisers drive
the economy and we are dedicated
to this premise. To this end we are
proud to present. . ..

f\ Leader
n

Television
Innovation

THE SfM HOLIDAY
NETWORK, now in its fifth

successful season, takes
viewers into a world of action-
packed all-family adventure,
powerful drama, passionate ro-
mance and entertaining comedy.
All-star productions endorsed by
The National Education Associa-
tion from Hollywood’s finest
studios—20th Century-Fox,
MGM, Warner Bros., Columbia
Pictures, Filmation Studios, and
Lorimar. The most extraordinary
movie package ever assembled
with clearance in over 90% U.S.
TVH. The sfv HOLIDAY
NETWORK—A special package
for all those special times of

the year.

lifustratedy
A SERIES FOR
TELEVISION adds a new di-

mension to television journalism
for the 1980°s. Four one-hour
programs to air in prime time on
the same-date-time basis in
each market. Premiering in May,
the series goes beyond the
games and exciting performance
to explore the human drive, emo-
tion and drama of behind-the-
scenes sports life. Produced by
Sports lllustrated and Ronox
Productions, each program will
be backed by national and local
advertising and promotional
support to insure pre-broadcast
exposure and maximize program
tune-in. Fully sponsored.




CHURCHILL AND THE
GENERALS, SEVEN
DIALS MYSTERY.
WHY DIDN’T THEY
ASK EVANS AND |
REMEMBER NELSON—

Widely-acclaimed presentations
as featured on The Mobil Show-
case Network and Masterpiece
Theatre. Brilliantly produced
programming tailored to meet
the specific needs of the special
audience. Now, available for sta-
tion sale and local advertiser
sponsorship. Already purchased
in over 40% U.S. TVH. Success
stories are already available.

iy

»

CAR CARE CENTRAL

Award-winning 39-week series
of half-hour programs designed
to teach the viewer a step-by-
step approach to proper auto
maintenance. CAR CARE CEN-
TRAL provides tips for cutting car
costs and how to make for better
performing and fuel efficient
vehicles. Produced by Diamond
P Sports under the auspices of
the Automotive Parts and Acces-
sories Association with national
promotional support backed by
Popular Mechanics Magazine,
this series has brought a new
dimension to advertiser-
supported television.

HEISMAN TROPHY
AWARD — 82 explores the

Heisman tradition of excellence |

... of courage, endurance and
the drive to succeed. The hour-
long story of the men who have
won college football’s most
prestigious honor and the an-
nouncement of this year’s winner
will again be sponsored for the
second year by Crum and Forster
insurance Companies through
Telecom/Benton & Bowles. The
special is telecast live from

the Downtown Athletic Club in
New York City and will run in
early December 1982. Fully
sponsored. Produced by Emmy
Award winner Bud Greenspan/
Cappy Productions.

stm Entertainment/Division of
sfm Media Corporation

1180 Avenue of the Americas,
New York, NY 10036

| 212'790-4800

THE ORIGINS GAME—

For the first time in television an
animated/live action game show
that informs, entertains, and
stimulates audience involve-
ment. A truly unique half-hour
that will become the event of the
1980’s. All those daily events,
superstitions, and customs we
do without question are now
given their origins in THE ORI-
GINS GAME— Hosted by Bob
Eubanks and Dr. “0”. A Filma-
tion Studios and SFM Entertain-
ment co-production.

THE EVENT OF 1983:

The Mobil Showcase Network,
who this year brought you James
Clavell’s “The Children’s Story,”
will present “THE LIFE AND
ADVENTURES OF NICHOLAS
NICKLEBY” as a 9-hour fully

| sponsored truly special media

event.

... And that’s not all. Preview
THE MARCH OF TIME SERIES,
CRUSADE IN THE PACIFIC, Avery
special first-run presentation
from Walt Disney Productions,
THE sfv DOCUMENTARY
NETWORK, THE Sim CLASSIC
NETWORK, DAYAN, ... AND
much much more. Find out what
else we have in store and just say
“HELLO” by visiting us at the
NATPE Convention, Suite #360
Las Vegas Hilton.



Letters

(continued)

alternative pricing method which
would allow them to solidify a revenue
base for a given number of years. And
that’s wherein the discussions lie.

Will such a pricing method be un-
covered which all broadcasters will
agree with, and will it provide Arbi-
tron with its necessary guaranteed rev-
enue base?

Stay tuned and you’ll find out, but
in the meantime here’s one slightly
tongue in cheek proposal. I suggest
Arbitron pattern their rate card simi-

lar to the menu in one of our fine res-
taurants. It might look like this (with-
out the prices).

L’Arbitron, 1350 Avenue of the Amer-
icas, 887-1000

L’Arbitron menu*

Appetizers: Survey information, sta-
tion facilities information, station/na-
tional representatives, ADI market
data, special notices, policies &

ik -

| Ho
without

In Florida you can produce
as good a film as you could in
Hollywood or New York.

On a much better budget.

With the nation’s third-largest
pool of acting talent.

Experienced, professional
technicians.

State-of- the-art equipment,
facilities, and services.

Call us for all the help you need

0 weath
ollywood overhead.

s i 4

in planning your next location shoot.

You'll bring back New York
or Hollywood film in the can. On
a Florida budget.

Ben Harris, Charlie Porretto,
Ray Quinn; Motion Picture and
Television Bureau; Suite TR4-3,
Collins Building; Tallahassee,.
Florida 32301.

(904) 4871100

Call Ben Harris, Ray Quinn, and Charlie Porretto at the Las Vegas Hilton —
(702) 732-5111—while they’re in town for the NAPTE Convention. Find out
for yourself why so many producers choose Florida for their location shoots.
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procedures

Soup: Audience trends

Entrees: Target audience estimates,
uncombined audience estimate, hour
by hour estimates

Side orders: Away-from-home esti-
mates, cume daypart, combinations,
exclusive cumes, ADI station audience
estimates

After dinner: Glossary, description of
methodology, reliability calculation
formula, market survey schedule

Wine list: Qualidata**, ADI, coverage,
programmers package, advances,
monthlies, mechanicals, tallo, other se-
lections available by request

“Special price fixe dinner consisting of
one selection from each of above
groups available before 7 P.M.”
Reservations accepted

*Prices subject to change
* * Availability may differ by region

The thinking is the dieter will order
selectively while those with a more
hearty appetite can throw caution to
the winds.

Bon appetit.

ALAN TOBKES

Vice president,
Marketing services
Eastman Radio, Inc.
New York

Against commercial free

I am the sales director of an FM rocker
in a mid-sized market, and I agree
wholeheartedly with Goff Lebhar of
WWwDC in Washington about the evils
of commercial free radio (Sidelights,
“The ‘free’ market,” ” February 8).
Unfortunately, my station manager
doesn’t see it the way I do, and so we
are forced to ‘compete’ with the other
stations in the market by running com-
mercial free sweeps on weekends and
during some weekday midday time pe-
riods.

So far, we haven’t gone to any all-
day commercial free sweeps, but I
wouldn’t be surprised if we did. This
strategy of commercial free hours,
days, etc. is, in my opinion, paranoic.
Commercials are the lifeblood of our
business, and as long as we control the
clutter, our listeners have little reason
to complain.

But we’re too concerned about what
the ‘other guy’ is doing; we're afraid to
make a statement. Commercials are a
part of the programming. Three cheers
for Mr. Lebhar for bringing this to
your readers’ attention.

NAME WITHHELD
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IN THE FEATURE FILM JUNGLE...
ONLY THE STRONG SURVIVE

LORD JEFF

SONG OF LOVE
ANCHORS AWEIGH
BABES IN ARMS

BOYS TOWN

DESIRE ME

EASTER PARADE

THE FEMININE TOUCH
ANNA KARENINA
COMRADE X

LITTLE WOMEN

A NIGHT AT THE OPERA
FOR ME AND MY GAL
BATAAN

RAGE IN HEAVEN
PRIVATE LIVES
FORSAKING ALL OTHERS
ABOVE SUSPICION
WOMAN OF THE YEAR
MIN AND BILL

DINNER AT EIGHT
THREE GODFATHERS
BOOM TOWN

THE VALLEY OF DECISION
CAMILLE

LOST IN A HAREM
SPEED

COME LIVE WITH ME
STRIKE UP THE BAND

NOTHING BUT TROUBLE

BIG HOUSE, THE

MUTINY ON THE BOUNTY

WITHOUT LOVE

THE GIRL FROM MISSOURI

MEET ME IN ST. LOUIS

COMMAND DECISION

NORTHWEST PASSAGE

VIVAVILLA

BILLY THE KID

MEN OF BOYS TOWN

THE CHAMP

GO WEST

A DAY AT THE RACES

WORDS AND MUSIC

LASSIE COME HOME

NAUGHTY MARIETTA

FURY

TODAY WE LIVE

GOOD NEWS

ASSIGNMENT IN BRITTANY

MADAME CURIE

BARNACLE BILL

GOING HOLLYWOOD

suzy

TEST PILOT

THE ROMANCE OF
ROSY RIDGE

DAVID COPPERFIELD

MEET THE PEOPLE

A TALE OF TWO CITIES

PARNELL

WHITE CARGO
THE BARKLEYS OF BROADWAY
EDWARD, MY SON
STRANGE CARGO
HOLD YOUR MAN
THE PHILADELPHIA STORY
THE MASK OF FU MANCHU
A CHRISTMAS CAROL
DOUBLE WEDDING
MARIE ANTOINETTE
PRIDE AND PREJUDICE
THE BRIBE
TAKE ME OUTTO

THE BALL GAME
CHINA SEAS
THE GOOD EARTH
A DATE WITH JUDY

OUR VINES HAVE
TENDER GRAPES

THE CANTERVILLE GHOST
MRS. MINIVER

TREASURE ISLAND

THE PIRATE

BLACKMAIL

THE SAILOR TAKES A WIFE
THEY MET IN BOMBAY
THE SEVENTH CROSS
THEY WERE EXPENDABLE
BROADWAY SERENADE

A FREE SOUL

GASLIGHT

HAUNTED HONEYMOON
NO LEAVE, NO LOVE




THE SUN COMES UP
GRAND HOTEL
EDISON, THE MAN
THE GREAT ZIEGFELD
ESCAPE
NINOTCHKA
THE GORGEOUS HUSSY
THE SIDEWALKS

OF NEW YORK
ADVENTURE
DESIGN FOR SCANDAL
ROMEO AND JULIET
THE WHITE CLIFFS

OF DOVER
HELL DIVERS
THIRTY SECONDS OVER TOKYO
THE PASSIONATE PLUMBER
BORN TO DANCE
OPERATOR 13
CAPTAINS COURAGEOUS
GREEN DOLPHIN STREET
DR. JEKYLL AND MR. HYDE
TWENTY MULE TEAM
SOMEWHERE I'LL FIND YOU

HONKY TONK
THE HOODLUM SAINT
TARZAN, THE APE MAN
THE WOMEN
UNDERCURRENT
THE POSTMAN ALWAYS
RINGS TWICE
TWO SISTERS FROM BOSTON
DRAGON SEED
COURAGE OF LASSIE
THEY GAVE HIM A GUN
TORTILLA FLAT
UNHOLY PARTNERS
MARX BROS. ‘AT THE CIRCUS’
THE PICTURE OF
DORIAN GRAY
RIO RITA
THE THIN MAN
THE SECRET HEART

MGM PRE-48

OVER 400 METRO-GOLDWYN-MAYER MOTION PICTURE CLASSICS
CONTACT YOUR MGM/UA SALES REPRESENTATIVE FOR
AVAILABILITY IN YOUR MARKET

TUGBOAT ANNIE
SON OF LASSIE
HUCKLEBERRY FINN

SEE HERE,
PRIVATE HARGROVE

THE LAST GANGSTER
MANHATTAN MELODRAMA
HIS BROTHER'S WIFE

| TAKE THIS WOMAN

LOVE ON THE RUN
CHAINED

HOMECOMING
ITHAPPENED IN BROOKLYN
LADY IN THE LAKE

THE MIGHTY McGURK
THE SECRET LAND
YOUNG TOM EDISON
CABIN IN THE SKY
ZIEGFELD GIRL

CASS TIMBERLANE

THE HUCKSTERS

KEEPER OF THE FLAME

IT'S AWONDERFUL WORLD
ZIEGFELD FOLLIES

CAIRO

INDIAN LOVE CALL

Visit us at NATPE, Booth 45-Exhibition Floor, Las Vegas Hilton

MGM/UA TELEVISION DISTRIBUTION

NEW YORK (212)708-0300 - LOS ANGELES (213)558-5058 - CHICAGO (312)263-1490
ATLANTA (404)352-3465 - DALLAS (214)692-1990 - TORONTO (416)968-9224

© 1982 Metro-Goldwyn-Mayer Film Co
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Television never looked better.
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. Every episode packed Now five times more
with marquee power. Your people will watch it.The orig -

S ol audience will see a Who's-Who nal Midnight Special, airing
- of contemporary music, includ-  1:00 to 2:30AM, pulled the higr-
P < ing Barry Manilow, Kenny Rogers, est ccncentration of adults
: We redesigned it for Rod Stewart, Dolly Parion, Elton  18-34 cnd 18-49 of all network
prime time. From the original  John, Willie Nelson, the Rolling  programs. (Over 90% of this
360 ninety-minute episodes, Stones...and hundreds more audience was refained in its
the very best has been stream-  ofthetops in Pop, Country,Rock, second run.) Now your station
lined into one-hour, broac Disco and Soul...plus Comics  can reach five times more
appeal shaws. And year “1¢f  like Steve Martin and Richard viewers with this new version in
ihis exciting new edition is Pryor. Every single show gives weekend prime time/prime
available now. you giant names to promote. access periods.

52 One Hour Shows. Avadilable on a National Advertiser Supported Basis.
“The Best of The Midnight Special” is a Burt Sugarman, Inc. production.

Copyright ©1982 Twentieth Cent ury-Fox Film Corporation Ail nights reserved




The Black Rhino may

Wili the Lion be next:

§
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“FIGHT FOR SURWVA!,’; ’1

i

The dramatic rate at which many of rature’s creatures are disap-earing from the face of the earth has' J f ,i

sparked a series of specials unlike any vou've ever seen or shown: b o
‘“Fight For Sarvival,’” cne-hour programs shot around the world wherever dedicated individuals 7 4%

and groups are waging a battle to sav2 our endangered species. 53 A
Major perxsonalities are journeying to remote areas to bring back these stories. The excitement. o

The adventure. As caring men and women seek to preserve the znimal lives tkat others would snuff = [
out through greed and indifference.

Richard Taomas, in Africa, explores ‘“The Rhino Wars.’’ From 20,000, |
ten years aga, Kenya’s black rhino population 2as been cut to less \
than 500! We look zt the black market trade that nets $11,0:0 :
for a rhino hern to be used as an aphrodisiac, a cure for TRl *
snakebite,'a dagger handle. And we see what’s
being done to stop the poachers.

Ali MacGraw
examines the
centuries-old (
mystique of the y
King of the Beasts
on ‘““The Cuit of the
Lion.”’ In Africa, she
encounters pesple who hunt them,
others who study them and even one,
George Adamson, who lives among the lions.
Gorillas, giraffes, elepharts, leodards,

great white sharks and more will be subjects of -
upcoming speeials. .
And other top stars will be right there to »

witness and relate the ‘““Fight For Survival.”’

FIRST TWO SPECIALS AVAILABLE 1982.
PREVIEW IT AT NATPE. EXHIBITION AREA, |

GROUP W
PRODUCTIONS

WEETINGHOUSE BFOADCASTING COMPANY ol . ‘ & o

- ' LS
0 UMIVERSAL KCITY PLAZ, NIVEISAL SIT¥. €A 91608, {213) 760-8800 - -
90 PERK AVENJE, NEW “ORZ, NY 10013, 212} 983 6343 ~. - — e A e & .
» - - -4 ‘ -" -~ ‘* L - '
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MGM LION i

IS ON THE LOOSE.

CAPTURE THE REWARDS

Fownwrts’ ﬁerl’ w10 Yeues/
\

SPE'IGHZ . ! KAT"AU'IE

RUNNING

“SINGIN lN
THE RAIN"

*’M’P

(4e

DEBBIE REYNOLDS




When you capture MGM LION I, you'll be
rewarded with a wealth of entertainment from
the treasure trove of the world famous Metro-
Goldwyn-Mayer motion picture library.

MGM LION Il offers 30 sensational, all-
theatrical movies showcasing dozens of film-
dom'’s biggest and brightest stars in critically
acclaimedroles.

MGM LION Il gives you the most extensive

variety of entertainment sure to capture and
satisfy every member of your viewing audience,
any hour of the day or night. And, you’ll be re-
warded with tremendous programming flexibility.

So capture the adventure...the romance. ..
the laughter...the suspense...the music...the
stars...and the ratings! Contact your MGM/UA
Television Distribution sales representative
today to capture MGM LION Hl.

MGM/UA TELEVISION DISTRIBUTION

ACROSS THE WIDE MISSOURI - ADAM'S RIB « ADVANCE TO THE REAR « ALFRED THE GREAT « THE APPOINTMENT
THE BAD AND THE BEAUTIFUL » DARK OF THE SUN » DESIGNING WOMAN « DOCTOR, YOU'VE GOT TO BE KIDDING
EXECUTIVE SUITE - FORBIDDEN PLANET « THE HAUNTING « IT'S ALWAYS FAIR WEATHER » JACK OF DIAMONDS
JAILHOUSE ROCK « THE LAST CHALLENGE + THE MONEY TRAP « OF HUMAN BONDAGE » ONE IS A LONELY NUMBER
ONE SPY TOO MANY « QUICK! BEFORE IT MELTS « THE SHEEPMAN « SINGIN’ IN THE RAIN « SITTING TARGET
SOMEBODY UP THERE LIKES ME + SOME CAME RUNNING » THE STRAWBERRY STATEMENT « SWEET REVENGE

THE WRECK OF THE MARY DEARE « THE TRAVELING EXECUTIONER

&€ 1982 Metro-Goldwyn-Mayer Film Co
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‘ H ollywood’s favorite
stars take the spot-

light in VOLUME III FOR
THE 80’S. Katharine
| Hepburn, Charlton Heston,
Sophia Loren, Richard
- | Burton, Bette Davis, Roger
~ | Moore, Carol Burnett, Bill
3] ri Murrav. In a perfectly
| balanced selection of films
. including “Meatballs;” “The
L, Wild Geese,” “The Glass
: Menagerie,” “Good Guys
_ Wear Black,” “El Cid,” “The
s Grass ‘s Always Greener
Over the Septic Tank,” 20
in all.
From comedy to drama,
- Broadway to Bestsellers,
VOLUME 111 FOR THE 80°S

has something for everybody! |




Sidelights

Second time around

In the decade from 1945 to 1955, Joe
Grady and Ed Hurst were something of
an institution in Philadelphia. Every
weekday afternoon they hosted the 950
Club, a live radio program from the
studios of WPEN. The audience consisted
of teenagers who would make record
requests, drink soda, eat pretzels and
dance.

In January, 1981, when WPEN de-
cided to inaugurate a pop vocalist/big
band format, the station promoted its
new programming by reinstituting the
950 Club for two weeks. What was to be
a two-week stint, however, has become
a long running engagement.

The 55-year-old Hurst, who has been

wpPEN’s Ed Hurst, l., and Joe Grady,
r., with an old friend— Tony Bennett

in the insurance business for the last 20
years, recalls that, “The station had
trepidation even about the two weeks.
They didn’t know whether we were still
going to be able to bounce off one an-
other after all those years.”

But, “We got on that first day, and it
was like we never left. We figured for
two weeks we’d enjoy ourselves. That’s
all we were going to do. After three or
four days on the air we had calls from
Perry Como, Frankie Laine—all of the
artists that we helped to build origi-
nally.

“We were told that radio stations just
don’t get mail anymore. How about a
thousand pieces of mail after three or
four days on the air?”

Grady, a professor of homiletics (the
art of communications through preach-
ing) at St. Charles Seminary, part of the
Philadelphia Archdiocese, says his wife’s
reaction convinced him to seriously
consider staying on the air. “My wife,”
he says, “has always been critical of my
efforts. She’s the first to tell me, ‘you
were terrible.” After the first couple of
days, she said to me, “You know, you
both sound good.””

One of the first phone calls the pair
received was from Dick Clark, who, ac-

cording to Hurst, “admits publicly that
he stole the idea for American Band-
stand from us.”

Even though Grady and Hurst hadn’t
been on the air together for nearly 27
years before their January, 1981, reun-
ion, they had kept in touch socially. “Joe
and [ used to meet four or five times a
year to have dinner,” Hurst says. “And
at dinner one of us would say, ‘I can’t
understand why nobody wants us.””

Why the sudden popularity?

“What it comes down to,” says the
63-year-old Grady, “is that we, as well
as the music, represent what they (lis-
teners) think were the better days. And,
therefore, at this moment we can do no
wrong.”

Brand changing survey

Most consumers think highly of the
product brands they currently use, but
still retain a favorable attitude towards
a different brand of the same product
they used previously, according to a na-
tionwide study done by AIM, a service of
R.H. Bruskin Associates. The per-
sonal-interview study involved 26 dif-
ferent brand names, ranging from
Campbell’s soup to Heinz ketchup to
Prell shampoo.

More than 1,250 female adults were
interviewed as part of the study.

Each was asked to comment on both
her attitude toward the 26 products and
the direction in which that attitude was
leaning.

For each product, a choice of seven
answers was offered, gradually ranging
from “favorable, becoming more favor-
able,” to “neutral, neither favorable nor
unfavorable,” to “unfavorable, becoming
more unfavorable.”

According to the Bruskin Report, a
newsletter, “The results, as one would
anticipate, show that most current users
express a favorable attitude towards the
brands they are now using.” However,
the report also shows that *“. . .most past
users still retain a favorable attitude
towards their previous brand.”

Which raises a number of questions
about whether people change brands
because they dislike the ones they are
using or simply because of an adver-
tiser-induced desire to experiment with
something new.

As the Bruskin Report explains
things, “This indicates that, for most of
the brands studied, consumers continue
to feel favorably even towards those
brands they are not currently using.
Obviously, a favorable past user is easier
to bring back than one who is unfavor-
able towards a brand.”

56 Television/Radio Age, March 8, 1982

Transition to TV

Can a highly-popular, longtime radio
personality make the successful transi-
tion to television? If confidence and de-
sire mean anything, the answer may very
well be in the affirmative. Barry Farber,
who is not known for being laid back on
radio, expects to “most definitely” suc-
ceed in the world of television, via a
syndicated late-night program being
distributed by 20th Century-Fox Tele-
vision. A pilot of the program will be
shown at this year’s NATPE conven-
tion.

Farber admits there are vast differ-
ences between radio and television, but
he feels he can conquer the tube, anyway.
“Radio is a good training ground for
television, but I also have to admit that
the differences are wide. Television is like
putting an accordian in a phone booth, or
like trying to put the Queen Elizabeth in
a Dixie cup, as far as I'm concerned. You
have to live up to tight format require-
ments on television, whereas in radio you
can just let things fly and change course
in midstream.

“I’m used to making things stretch,
but television demands more self-disci-
pline. On the other hand, I don’t have to
go through long descriptions on what the
guest is wearing if it’s important. And
just looking at the expression on my face
or his can tell you a lot more than a long
description by the guest or myself.”

Farber admits that the television
world is full of “earnest people from sea
to shining sea” who are interested in
having a television show. And he main-
tains he knows how competitive televi-
sion is. But, he asserts, “I won’t be happy
until I take a legitimate crack at it, as
much of a madhouse as it may be.” Also,
he adds, “television is where the power
is, and it’s a place where you can grab the
rein of this power and influence
people.”

To move into the “rat race” of televi-
sion, Farber has set up his own produc-
tion company for the series The Barry
Farber Show. While 20th is looking for
a late-night spot for the show, Farber, in
typical fashion, emphasizes that his show
will succeed and will find its way into a
better time slot. “But, after all, 11 at
night isn’t bad. It could be three or four
in the morning.”

Seniors misunderstood?

“The old people in commercials are ri-
diculous. They’re old the way people
were old in 1890.” These comments are
typical of the way senior citizens re-

(continued on page 64)




TRIBUNE COMPANY BROADCASTING-

NEW YORK, WPIX-TV
CHICAGO, WGN-TV
DENVER, KWGN-TV

Don’t you wish you were here?

FANTASY
ISLAND

A Spelling/Goldberg Production in assoctation with

TR ———— COLUMBIA PICTURES TELEVISION |
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MERV
... THE BEST'!

+# 4 WITH TOTAL ADUITS
AND TOTAL WOMEN!

IN CLEVELAND, DALLAS,
MIAMI, PHILADELPHIA,
HARTFORD, PROVIDENCE,

| FRESNO, GRAND RAPIDS,
ORLANDO, SEATTLE, TAMPA,
AMARILLO, BANGOR, FT.
WAYNE, ODESSA, SAN
ANGELO, PORTLAND, ME.,
AND WEST PALM BEACH..

A NEW, EXCITING ONE- Hg:j%RMAT

DIRECT VIA SATTELITE!

©

MEIROMEDIA

P R O D UC E R S

C ORPORATTI ON

5746 SUNSET BLVD. HOLLYWOOD CA 90028 213 / 462-7111







Clint Eastwood. His name is a magnet on movie
marquees. For 13 years, he has ranked among
America’s top 5 box office superstars.

Clint Eastwood. His appeal is enormous to televi-
sion viewers. Performer Q) rankings place him as the
Number One “favorite” in his category. Above such
stars as Burt Reynolds, Paul Newman and Robert
Redford.

Clint Eastwood. Now he’s available to local
stations as the top draw in an action-packed hour
series of dramatic outdoor adventure.

CLINT BIHXQSTWOOD
RAWHIDE  Wf

Viacom

Source: International Motion Picture Almanac. Performer Q Rankings, 1981. © 1982 Viacom International Inc. All rights reserved
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(continued)

sponded to an advertising survey which
forms the basis for this month’s Langer
Report. That publication, a quarterly
qualitative research journal available by
subscription, found that the admakers
apparently misinterpret the attitudes and
orientation of the 50-plus demograhic
groups. As one respondent put it, “1 don't
like the voices they pick for older people
in commercials. They sound like some-
body who is 150.”

The current issue, entitled The
Fifty-Plus Market: Who Says I'm Old?,
also reports that those interviewed
tended to see themselves as active, for-
ward-looking, confident, concerned
about looking attractive and sexually and
romantically motivated—very little of
which ever constitutes the portrayal of
the elderly in commercial spots. Ac-
cording to the publisher, Judith Langer,
“I would characterize the 50-plus group
as vital, energetic and alive. They are a
group which has largely been ignored
because they are seen as not spending
money, not interested in trying new
products. That may have been true of
carlier generations. It is not true
today.”

MATRIX VIDED
727 Eleventh Avenue

New York 10019
212:265-8500

STUDIOS
MOBILE UNITS

CMX 340X EDITING
SUITES

16 TRACK SOUND
MIX & COMPUTER
EDITING
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As for spots and campaigns that the
respondents tended to approve of, Lan-
ger reports that, “The only one which got
sizable approval was Pepsi. They liked
the portrayals in the Pepsi commercials,
where older people are shown warmly
and are portrayed as being integrated
with other generations.”” Langer adds the
warning that, “This is too large a market
to be ignored. Older people are out there,
ready, willing and able to spend. When
will industry provide the products and
services they need?”

Bias in call-in shows?

Radio call-in shows, as presently con-
stituted, are causing more harm than
good, believes the American Jewish
Committee, which is urging the broad-
cast industry to adopt guidelines that will
insure responsible discussion of public
affairs and issues. All this came about as
a result of the agency receiving a large
number of complaints from its constit-
uents charging there have been defam-
atory statements on many of the call-in
programs, which, in turn, triggered a
study that affirmed the charges, said the
Committee.

The overall finding of the research,
conducted by Professor Dennis T. Lowry
of Temple University, was based on the
monitoring of three Philadelphia sta-
tions. It showed that disparaging com-
ments about different minority groups
outnumbered positive or complimentary
assertions by more than eight to one, and
that both hosts and callers frequently
made “‘negative remarks.” In a preface
to the report, Racial and Religious Bias
on Radio Call-In Programs, it’s noted
that little attention has been given to the
call-in show as a factor in inter-group
relations.

Research was conducted in June, July
and August, 1980, by monitoring two
morning shows for 10 mornings cach and
onec all-day show for five days. Every
statement made about 12 *‘target
groups,” including whites, blacks,
Catholics, Jews and welfare recipients
was categorized as a ‘‘positive” or
“negative.” A total of 741 “negative as-
sertions” were made against the 12 tar-
get groups, as compared with 86 *“posi-
tive” statements about the same
groups.

While the number of negative com-
ments outnumbered the positive by 8.6
to one, the individual ratios of the three
stations differed significantly from each
other. On one program, it was “negative”
34 to I, while the statistics for the other
two shows were, respectively, 4.9 to 1 and
2.2 to 1, from hosts, callers and studio

guests.

As to who made the negative asser-
tions, the study found that, “the hosts led
the way,” in making derogatory state-
ments about Protestants, while the cal-
lers made the greatest number of *“‘neg-
ative assertions aimed at Catholics,
Christians and Jews.”

The AJC has called on the Radio
Code people at the National Association
of Broadcasters to study what needs to be
done to reduce to the lowest possible level
the potential for defamatory and irre-
sponsible statements made on call-in
shows. It recommended that the mod-
erator “must be sensitive to group-hos-
tility signs, cut off or rebut defamatory
statements at once and be prepared to
challenge the accuracy of the asser-
tion.”

Other recommendations: (1) the
moderator should have a knowledgeable
“fair-minded” expert on the particular
subject under discussion; (2) keep to one
subject at a time, with the moderator
briefing himself on the subject; (3) the
moderator should announce that abusive
and bigoted callers will be cut off at once,
(4) calls should be screened, (5) the
possibility of identifying all callers
should be developed and (6) panels of
citizens should monitor all call-in pro-
grams.

Ad laws via computer

The NEXIS Electronic Library and the
Advertising Compliance Service (ACS)
have announced a license agreement
whereby the ACS will become available
through NEX1S. ACS provides infor-
mation about advertising laws and reg-
ulations. Through NEXIS, these will be
available almost literally at the push of
a button.

NEXIS, a service of Mead Data Cen-
tral, is described as a computerized news
retrieval service that provides, on easy-
to-read video screcns, the full texts of
articles from newspapers, trade journals,
wire services and newsletters. It has al-
rcady been providing admakers with
factual information about clients, new
products, new marketing programs,
etc.

A spokesman for NEXIS, describing
how the basic service works for adver-
tisers, TV and radio newsrooms, law
firms and other businesses, explains:
“You think of the important words likely
to appear in the story you are re-
searching. For instance, if you were
seeking information about the recent Air
Florida plane crash in Washington, you
would go to your terminal and type in the

(continued on page 70)
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We'll cover yours, too.

*Ranked #2 in Total Women Viewers Among All Comedies for the 1980-81 Season'

One Day At ATime

Available Fall 1982

Produced by Embassy Television. Distributed by Embassy ‘Telecommunications, 1901 Avenue of the Stars, Suite 666, Los Angeles, CA 90067 (213) 553-3600
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HERE’S WHERE WE ARE:
- ®
Albany-Schenectady ... WNYT  GreenBay ........... WLRE Orlando ............. WOFL
Albany, GA ........... WTSG  Greensboro-Winston ... WFMY  PanamaCity ......... WMBB
Alexandria, LA ........ KALB  Greenville-New Bern ... WITN  Peoria .............. WRAU
Atlanta .............. WAGA Greenville-Spartanburg . WFBC Philadelphia ......... WPHL
Augusta ............ WEDW  Greenwood-Greenville . . WABG Pittsburgh ........... WPGH
Austin............... KTBC Harrisburg .......... WHTM Portland ..... .. vcviv. KLRK
Baltimore .. .......... WBAL  Hartford-New Haven ... WFSB  Raleigh-Durham .. .... WTVD
Baton Rouge ......... WBRZ Honolulu............ KHON Richmond........... WWBT
Beaumont-Port Arthur . WJAC  Houston.............. KRIV  Roanoke-Lynchburg ... WSET
Birmingham ......... WUVTM  Huntsville ............ WAAY  Rochester, N.Y. ....... WROC
Boston .............. WSBK  IdahoFalls ............ KIFI  Sacramento .......... KOVR
Bristol-Kingsport .. ... WKPT  Jackson,MS .......... WAPT  St.Louis ............. KTVI
Buffalo ............. WxBW  Jackson, TN .......... WBB)J Salinas-Monterey . .. ... KMST
Charleston, S.C. ...... WCSC  Jacksonville .......... WJKS San Francisco .. ....... KTZO
Charlotte ............ WCCB  KansasCity .......... WEAF  Savannah ............ WIJCL
Charlottesville. . .. ... .. WVIR Knoxville ............ WATE Shreveport ........... KSLA
Chattanooga ......... WRCB  Lafavette, LA.......... KATC  Springfield, MO ....... KSPR
Chicago .............. WGN LasVegas ............ KVBC SVTACUSE 5% wu =544 a5 WSTM
Cincinnati ........... WHRC Lexington............ WTVQ TR s s v v 5 m WTOG
Cleveland ............ WIKW ° LittleRock ........... KARK  Washington, D.C. ..... WDCA
Columbia-Jefferson .... KRCG  LosAngeles .......... KTTV  Wilmington, N.C. ..... WECT
Columbia, S.C. ....... WETX Louisville. ... ........ WDRB  W.PalmBeach........ WFLX
Columbus, GA .. ...... WRBL McAllen-Brownsville ... KRGV  Knoxville ............ WATE
Columbus, OH ........ WIVN Macon, GA........... WMAZ

Columbus-Tupelo . . . ... WCBI Memphis ............ WREG

Dallas-Ft. Worth ...... KDFW Ly 12 e P WPLG

Davenport-Rock Island . WHBF  Milwaukee ............ WITI

1275 e AP A KWGN Minreapolis . ......... wCCO

BEUTORE & o v v cs v s o - WDIV Minot-Bismark ....... KXMC

BRI s b i 05 v e WSEE  Mgbile-Pensacola . .... WKRG

Ao 0T hs S v e e s o o' = KXJB Montgomery ......... WKAB

Flint-Saginaw ......... WEYlI  Nashville............. \WARY

Florence, S.C. ........ WPDE New Orleans ......... WGNO

P THTRES s b sweei o WEVU Newf Y(‘)(rk ........ e WPIX

Fort Smith ........... KFSM Norfolk-Portsmouth ... WYAH

Grand Rapids . ....... WWMA Oklahoma City ........ KTVY MARKETS!
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HERE’S HOW WE’RE DOING:

HERE ARE THE snows HERE’S HOW THE
WEREPLACED: AUDIENCE WENT UP:
FORMER PROGRAM WOMEN WOMEN MEN MEN
MARKET IN TIME PERIOD RATING SHARE 18-49 18-34 18-49 18-34 TEENS KIDS
% Change
PRIME ACCESS:
Philadelphia  Star |re§:2ﬁ «> UP100% UP100% UP142% UP152% UP 11% DN. 29% UP 144% UP 262%
Pittsburgh Sa fq(,& UP 20% UP 22% UP 31% UP 35% UP 18% UP 23% UP 22% UP 62%
Nashville C%@re UP 133% UP 120% UP118% UP 89% UP 33% UP 17% UP 167% UP 433%
Las Vegas UP 67% UP 90% UP200% UP 100% UP 167% UP 150% UP 200% NC
Charleston A'S*H UP 15% UP 13% UP 45% UP 39% UP 16% UP 19% UP 89% UP 106%
Beaumont Various UP 88% UP 92% UP 340% UP500% UP300% UP 67% UP 200% UP 233%
Wilmington Hollywood UP 37% UP 34% UP127% UP 122% UP 164% UP217% UP 183% UP 460%
Squares
Tri-Cities Face the ’Vlusic UP 25% UP 14% UP 43% UP 100% UP 60% UP200% UP 200% UP 400%
’ .‘\.
EARLY FRINGE: 0
Houston #@Q iT‘I'er UP 57% UP 58% UP 105% UP 100% UP 47% UP 42% UP 122% UP 154%
Atlanta yavidson UP 63% UP 52% UP141% UP218% UP114% UP171% UP 429% UP 178%
Boston What's Happening UP 100% UP 60% UP 20% UP 24% UP 26% UP 30% DN. 17% DN. 13%
Buffalo John Davidson UP 22% UP 19% UP 33% UP 36% UP144% UP 100% UP 217% UP 200%
Louisville Good Times UP 29% UP 64% UP 44% UP 27% UP 15% UP 20% UP 70% UP 27%
Greensboro Baretta UP 44% UP 48% UP 76% UP108% UP 16% NC UP 91% UP 31%
Rochester World of People UP 300% UP 186% UP 300% UP 800% UP 100% UP 100% UP 150% UP 400%
Lexington Local \e@ (\" UP 40% UP 89% UP 140% UP 125% UP 100% UP 100% UP 175% UP 267%
Jackson Be‘icﬁ\'éq}" UP167% UP 167% UP 167% UP 200% UP 300% UP 200% UP 150% UP 50%
\Q}? \%‘
LATE FRINGE:
Milwaukee Vanous UP 50% UP 33% UP107% UP 175% UP 22% UP 40% UP 400% UP 100%

Produced by Embassy Television « Distributed by Embassy Telecommunications
1901 Avenue of the Stars, Suite 666 * Los Angeles, CA 90067 - 213-553-3600
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THE JEFFERSONS *

67.5% of all women viewers are women 18-49.
68.3% of all men viewers are men 18-49.
78.8% of all total viewers are under 50!

183 EPISODES AVAILABLE NOW

ONE T A TIME **

56.3% of all women viewers are women 18-49.
56.8% of all men viewers are men 18-49.
65.9% of all total viewers are under 50!

163 EPISODES AVAILABLE THIS FALL

DIFFRENT STROKES ***

e ———

53.5% of all women viewers are women 18-49.
56.5% of all men viewers are men 18-49.
66.3% of all total viewers are under 50!

144 EPISODES AVAILABLE 1984

SANFORD & SON***+

67.8% of all women viewers are women 18-49.
69.8% of all men viewers are men 18-49.
80.3% of all total viewers are under 50!

136 EPISODES AVAILABLE NOW
MAUDE ****

61.7% of all women viewers are women 1844
62.3% of all men viewers are men 18-49.
66.5% of all total viewers are under 50!

260 EPISODES A YEAR AVAILABLE NOW

GOODIIMES
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words ‘Air Florida and crash or disaster
or accident,” and then push the transmit
button.

NEXIS then reports that it has found
x-number of stories that contain those
words. You then have the choice of
viewing those stories in any of three
formats. These include: FULL, which
gives a word-for-word view of each ar-
ticle; Kwi1C, which provides the key word
in context for those sections in which
search words appear; and REFS, which
provides bibliographic references. NEXIS
can also provide optional printouts of the
desired information.”

@allation fee

There is a one-time installation fee
that varies from $200 to $400 depending
on the type of equipment selected. There
is a $50 per month subscription fee for
the subscribing organization. Hourly use
charges range from $90 down to $30 per
hour for connect time. In addition to
connect time charges there are extra
“search unit” charges which are variable
and a function of the frequency of the
search words in the data base being
searched.

4As program cited

The 4As’ Loaned Executive Assignment
Program (LEAP) has won first prize in
the category of government relations in
the Management Showcase Awards
given out by the American Society of
Association Executives (ASAE).

The LEAP program was instituted four
years ago and is based on having agen-
cies contribute the services of salaried
employees to the Washington offices of
the 4As for a period of one year in order
to study governmental regulation of the
ad industry. The agency continues to pay
the employee and the 4As pick up the tab
for housing and other expenses. After a
year, the employee is obligated to return
to the agency. Those accepted for the
program are usually in the 25-to-35 age
group who have been with the same
agency for three-to-five years.

According to Charles F. Adams, ex-
ecutive vice president and director of the
Washington office of the 4As, “The
people who take part in LEAP are given
the opportunity to represent advertising
in Washington and, when each of these
people go back, the agency they return

THE °NEW ZO0O “REVUE

A Magical Way Of Life

OVER 100 MARKETS

-0 ****4 STAR

NATIONAL
PTA RATING

Our

EXCELLENT LICENSING
« £y OPPORTUNITIES

NSBA a
APPROVAL

)

" Season!

SUITE# 430/431
e 195%-HR. SHOWS / e TOP QUALITY CHILDREN'S o FCC INSTRUCTIONAL
90 AVAILABILE FOR BARTER = PROGRAMMING CLASSIFICATION
AND STRIP. MONDAY THROUGH FRIDAY e« ENDORSED BY THE NEA

BARBARA ATLAS. EXECUTIVE PRODUCER (213) 278-5325
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NEW ZOO REVUE CORP., 9401 WILSHIRE BLVD.. 8 H, CA 90212

to has someone who understands the way
things are done in the nation’s capital
and what problems exist there. It is a
superb career opportunitv for a young
person in advertising because of this and
because it provides exposure to the top
people in the industry and on the board
of the 4As.”

Videoconferencing help

As more and more corporations consider
the use of videoconferencing to replace
regional and national meetings, they are
increasingly faced with understanding
the complexities of broadcast tech-
nology.

The Public Service Satellite Consor-
tium, in an effort to alleviate this prob-
lem, has issued a booklet called, Tele-
guide: A Handbook for Video-Tele-
conference Planners. PSSC is a Wash-
ington-based membership organization
that executes the application of satellite
and other telecommunnications tech-
nology for public service and corporate
clients.

The Teleguide is divided into eight
chapters, but the one of most interest to
the broadcasting community is a section
on “Preproduction, Production, Post
Production,” which helps potential cor-
porate users of videoconferencing decide
whether or not they need professional
television expertise.

“Careful consideration of purpose,
audience and budget,” the booklet says,
“should determine whether your video-
teleconference is ultimately produced
with the gloss of a network talk show or
the simplicity of a single camera and a
talking head. Successful video-telecon-
ferences have been staged in which the
medium of television significantly en-
hanced the presentation, but other suc-
cessful video-teleconferences have used
the medium as a neutral pipeline be-
tween participants.”

The chapter then runs down the vari-
ous types of TV professionals that may be
needed for a sophisticated production. Tt
also describes the difference between
remote or jocation and studio shooting
and runs through a list of different types
of preproduced graphics that can be
employed.

Most importantly, though, it makes a
case for sophisticated television pro-
duction assistance in all but the simplest
videoconferences.

“There are important questions that
should guide your thinking about pro-
duction sophistication,” the booklet says.
“How routine is this communication? . . .
If a special guest is coming to a staff

(continued on page 80)
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THE ROARING TWENTIES
A SLIGHT CASE OF MURDER
DESPERATE JOURNEY

GENTLEMAN JIM
MY DREAM IS YOURS

GAMBLING LADY

EDGE OF DARKNESS

NOW VOYAGER

DEEP VALLEY

STARS OVER BROADWAY

BROTHER RAT AND A BABY

HIGH SIERRA

ACTION IN THE NORTH
ATLANTIC

YOU'RE IN THE ARMY NOW

BULLETS FOR O'HARA

MARRY THE GIRL

PASSAGE TO MARSEILLE

A\

THEY MADE ME A CRIMINAL

THE KING AND THE CHORUS GIRL N

WARNER BROS.

A CHILD IS BORN THREE STRANGERS

DESTINATION TOKYO THE STORY OF LOUIS PASTEUR

NIGHT AND DAY BOY MEETS GIRL

GOING PLACES ELIZABETH THE QUEEN

PUBLIC ENEMY’S WIFE ALL THIS AND HEAVEN TOO

MOBY DICK WE'RE IN THE MONEY

A KISS IN THE DARK CALLING PHILO VANCE

GOLD DIGGERS OF 1933 SHINE ON HARVEST MOON

OBJECTIVE BURMA HOUSEWIFE

THE MALTESE FALCON THE BEAST WITH FIVE FINGERS

THE PRINCE AND THE PAUPER NAUGHTY BUT NICE

STOLEN HOLIDAY GOLD DIGGERS OF 1935

BROTHER RAT BUREAU OF MISSING PERSONS

THE ADVENTURES OF CONFESSIONS OF A NAZI SPY
DON JUAN THE LIFE OF EMILE ZOLA

ELMER THE' GREAT THE FOUNTAINHEAD

‘ DEVIL DOGS OF THE AIR OTHER MEN’S WOMEN
NEVER SAY GOODBYE DARK PASSAGE

\Ji JOHNNY BELINDA THE STRAWBERRY BLONDE
\J, MISS PACIFIC FLEET CONFIDENTIAL AGENT
\} SHOW OF SHOWS BORDERTOWN

Q\ WHITE HEAT

R\ HUMORESQUE
CONFLICT
G-MEN
A\ SAN QUENTIN

\g EX-LADY
N

N\

JUAREZ SN
DECEPTION &
FRISCO KID
OKLAHOMA KID
THE DAWN PATROL
A STOLEN LIFE
ROAD TO SINGAPORE
THE BRIDE CAME C.O.D.
ROMANCE ON THE HIGH SEAS
THE ADVENTURES OF

ROBIN HOOD
WEEKEND MARRIAGE
PUBLIC ENEMY
CAIN AND MABEL
A SHOT IN THE DARK
DEVIL'S ISLAND
NAVY BLUES
THE MAYOR OF HELL
THE GREAT LIE
JOHN LOVES MARY
LADY TAKES A SAILOR
FOUR DAUGHTERS
HOLLYWOOD CANTEEN
ONE MORE TOMORROW
DARK VICTORY



PRE-48 LIBRARY

TWENTY MILLION SWEETHEARTS DOWN THE STRETCH THREE ON A MATCH

ALL THROUGH THE NIGHT THE WAGONS ROLL AT NIGHT KMUTE ROCKNE —ALL AMERICAN
WATCH ON THE RHINE THE AMAZING ANGELS WASH THEIR FACES
CAPTAIN BLOOD DR. CLITTERHOUSE SATURDAY'S CHILDREN
HOLLYWOOD HOTEL THE SEA HAWK CASTLE ON THE HUDSON
SERGEANT YORK THE FIGHTING 69TH

A DISPATCH FROM REUTERS MY WILD IRISH ROSE

NANCY DREW, DIVE BOMBER
TROUBLESHOOTER HARD TO GET

A MIDSUMMER NIGHT'S MAMMY
DREAM DOCTOR X

THE GREAT O'MALLEY DAMES
THE JAZZ SINGER TAXI
THE LIFE OF JIMMY DOLAN
FORTY SECOND STREET
ON DRESS PARADE
RHAPSODY IN BLUE
DANGEROUSLY THEY LIVE
TASK FORCE

BLUES IN THE NIGHT
THE WALKING DEAD

INVISIBLE STRIPES /A4 THAT CERTAIN WOMAN

THE SEA WOLF D/ TILL WE MEET AGAIN

THE BIG SHOT /4 L/ ANGELS WITH DIRTY FACES

FASHIONS ¢ SATAN MET A LADY

JEZEBEL CHARGE OF THE LIGHT BRIGADE

MY LOVE CAME BACK

FLAMINGC ROAD

ALWAYS LEAVE THEM LAUGHING

HE WAS HER MAN

CAPTAINS OF THE CLOUDS

\ IT'S A GREAT FEELING
DISRAELI THE CROWD ROARS

THE LITTLE GIANT
BLACK FURY

THE BLACK LEGION POSSESSED

«  MILDRED PIERCE THE RETURN OF DOCTOR X

IT'S LOVE I'M AFTER THEY DIED WITH THEIR
GOLD DIGGERS OF 1937 BOOTS ON

THE FOOTLOOSE HEIRESS THE BATTLING BELLHOP
LITTLE CAESAR THEY DRIVE BY NIGHT
DANGEROUS ARSENIC AND OLD LACE
PAGE MISS GLORY BLONDE CRAZY

YOU SAID A MOUTHFUL THE PRIDE OF THE MARINES

OVER 700 MOTION PICTURE CLASSICS
CONTACT YOUR MGM/UA SALES REPRESENTATIVE FOR
AVAILABILITY IN YOUR MARKET.

Visit us at NATPE, Booth 45—-Exhibition Floor, Las Vegas Hilton

MGM /UA TELEVISION DISTRIBUTION

NEW YORK (212) 708-0300 - CHICAGO (312) 263-1490 - LOS ANGELES (213) 558-5058 - ATLANTA (404) 352-3465
DALLAS (214) 6524990 - TORONTO (416) 968-9224
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ERIC SEVAR QUEEN FOR A DAY
In association with CTV Television Network Limited In association with Arber/Hartan Praductions
Television’s most distinguished journalist brings his It reigned supreme for two decades. Today’s updated
experience and wit to a bold, new syndicated magazine. and enlightened “Queen” ascends the throne again.

Now available in half-hours or hours. Available soon as a half-hour strip. Long live the Queen!
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THE WORLD OF SOAPS P ASPICY LATE NIGHT SURPRISE
In association with The Taylor/Garshman Group.

The best way for huge audiences to find out the dirt Introducing the late night series that draws the line at
about their favorite soaps. wicked comedy and then steps on it.
Availahle soon as a half-hour strip. Available soon as a half-hour strip.






What are your chances of
leaving Las Vegas a winner?
Extremely good if you stop by
Multimedia’s hospitality suite
during NATPE, and check
out our odds-on favorites
for 1982.

Country Specials. Our
country music specials are
pcpular all over the country.
No wonder, when they
include stars like the Statler
Brothers, Barbara Mandrell,
Roy Clark, Tammy Wynette
and others.

~ A

These sensitive, award-
winning specials are true
family entertainment.
American Pie. Multi-
media introduces a brand
new idea and concept
to informative television.
An entertaining slice of
Americana. American Pie

travels throughout the U.S.

to bring vou special stories

Young People’s Specials.

The audience for our Young |
People’s Specials reaches far
beyond just young people.

and Squire Fridell. '
Donahue. Time maga

zine recently called D

“consistently the be

talk show? The late 4
ratings confirm O{'g:iét ahue
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tion — Merv Griffinan ghﬂ '
Dzvidson combined.That’s
quality and quantity.
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168 hilarious half-hours
all in color including

58 brand new first run

/4

in syndication

Call your Viacom representative today.
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meeting, the occasion may not be rou-
tine, and a more sophisticated production
may be called for.

“Is your objective to persuade people
or modify their behavior through the
video-teleconference?” it continues. “If
so, the television medium can help
through sophisticated production.”

Finally, “What does the participant/
audience expect? Most people are sen-
sitive to television production without
knowing what it is they react to. Net-
work television is produced with multiple
cameras, short sequences, and much vi-
sual movement. This is difficult to rep-
licate in a video-teleconference because
people, sitting or standing (rarely moving
around), are the subjects. Nevertheless,
pace can be maintained and visual
movement obtained through sophisti-
cated production and wise use of visual
insert material.”

Executives honored

Four executives, two in advertising, one
in broadcasting and one journalist, have
been chosen for the prestigious List of
Headliners compiled by Women in
Communications, Inc. The four are:
Rena Bartos, the senior vice president
and director of communications devel-
opment at J. Walter Thompson/New
York; Adrienne Hall, vice chair of the
board at Eisaman, Johns & Laws Ad-
vertising, Los Angeles; Kay Wright, vice
president of compliance and adminis-
tration at CBS Sports, and Eugene Pat-
terson, editor-publisher of The St. Pe-
tersburg (Fla.) Times and the Con-
gressional Quarterly.

Headliners are elected each year by
the WICI board of directors on the basis
of communications achievement both in
recent years and on a career-long basis.
Both men and women are eligible. WICI
got started in 1909 as Theta Sigma Phi
at the University of Washington in
Seattle. Current total membership is
close to 10,000. Since 1939, when the
Headliners list was instituted, 158
members of the WICI organization have
been named. This year’s choices will re-
ceive their awards at the WIC] National
Professional Conference in Denver,
September 29-to-October 3.

Oenophilic gatherings

California wine tastings are part of the
long list of alternative fund-raising
techniques now being used by public
broadcasting stations around the coun-
try. It has been found that, aside from
the immediate cash flow produced by
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such get-togethers, the wine tastings
serve as an excellent form of public
relations within the community.

These oenophilic gatherings, which
began four years ago, have now taken
place at 15 public TV and radio stations.
Several stations have made them annual
occurrences. According to Joyce Brooks,
former development director for
KLRU-TV in Austin, “We reached a
whole new segment of the community.
The 25-t0-35 age group, who had not
really supported the station very much in
the past financially, were willing to come
to a fund-raising such as this.”

It usually takes at least three months
to properly arrange and promote a good
wine-tasting. The cost of preparation
often runs as high as $1,500. However,
the net revenue can total as much as
$10,000—plus a lot of good will. To
quote Mary Freeman, development di-
rector of WHRS(FM) in Palm Springs,
“It seems to be the type of fundraiser
which really appeals to a broad spectrum
of the population.”

Thus far, over 40,000 people have at-
tended such fund-raisers, producing
revenue of more than $250,000 for
public broadcasting.

Changes in marketing

Product management will become more
broadly oriented toward markets and
product lines rather than individual
products, according to a study recently
released by the Association of National
Advertisers. The study, entitled Orga-
nizing For Marketing/Advertising
Success in a Changing Business Envi-
ronment, found strong evidence that
many companies are now opting for
“matrix management,” which is based
on the concept of the individual product
manager as an expert/adviser to the
leader of the matrix team, who is re-
sponsible for the many different products
that comprise a category or market.
According to the study’s author, Vic-
tor P. Buell, a professor of marketing at
the University of Masschusetts, “Matrix
eliminates or reduces the inherent
weakness of product management,
namely the absence of control over the
functions that carry out the plans.””
Buell’s remarks were based on re-
search gathered through in-depth in-
terviews with 107 different executives at
20 different corporations and five ad
agencies. Conducted under the auspices
of the ANA’s Advertising Management
Policy Committee, the study also deals
with such subjects as: the changing
business climate of the 1980s and what
it means for mature industries, the rise

of strategic planning, corporate organi-
zational changes, advertising policy and
the client-agency relationship, especially
in regard to the use of in-house agen-
cies.

The present inquiry was carried out
during the fall and winter of 1980/1981
to learn how major advertisers were
adapting to the changed economic and
marketing environment in the 1980s.
Copies of the report can be purchased
through the ANA in New York.

More on Monte Carlo

Positive reports on the recent Interna-
tional Television Market in Monte Carlo
continue to emanate from U.S. organi-
zations that attended.

Jerry Wexler, vice president and
general manager of NBC Enterprises,
was extremely enthusiastic about what
he described as the human aspect of
Monte Carlo. “You get time to talk to
people,” he said, “to discuss new ideas
and find out their feeling. That’s why
Monte Carlo is so important to us.”

Both Wexler and Mike Perez, vice
president, international sales for NBC
International, were pleased with the re-
ception to the “Caruso Remembered”
special from their Live From Studio H
series and the response to Father
Murphy.

CBS International (CBI) executives
found particularly good response to their
musical and variety product, with those
featuring jazz, popular music and cab-
aret topping the list.

Arthur Kane, who is in charge of
marketing operations for CBI, feels that,
based on his Monte Carlo experience,
Canada will be the most important
market for sales by the newly-formed
CBS international unit.

The Corporation for Public Broad-
casting made its Monte Carlo debut.
According to Susan Stone, office man-
ager for international activities, CPB
officials feel many public broadcasting
station productions which it has funded
have potential international appeal and
might well develop in time into a business
of some international commercial sig-
nificance.

Another first-timer at Monte Carlo
was Shirley Bowen of the National Black
Programming Consortium, Inc. But she
was there to buy rather than sell. Bowen
said she was delighted with the market,
finding it a rich source of material. She
reported making several deals to buy
programs.

For an event which is just four years

(continued on page 90)



AT THE NATPE,
YOU'RE ONLY FIVE MINUTES AWAY

FROM LEARNING TO DEFEND YOURSELF.

Black Belt Theater 2 gives you Kung
Fu capability, the kind of ratings punch
you need to take on your competition. We
have 26 brand new, all color, heart-stopping,
martial arts feature films just released from
World Northal Television.

We're at the MGM Grand, a little bit off
the beaten path. But enjoy a change of pace.
Come over and visit our suite
for the full detailson how g
you can put this ratings P / y
generating powerhouse ‘
into your schedule. /
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In 1981

MORE Television Stations
Ran MORE Ads In

Television/ Radio Age

Than In

Any Other Publication*

*1/6th page or better




“Why should I give up my career when the baby comes? What about you?”

“I don’t care if you live with him on ca)_tzpus. In my house,
be sleeps in the guest room!”
ee

etting, .
Persona

TV audiences will watch with fascination as pairs of individuals with conflicting
attitudes on personal issues air them on this new reality series.

Husband and wife. Mother and daughter. A live-in couple. Parent and teacher. Boss
and secretary. Any combination with differing views on a behavioral matter: relationships,
family disputes, sexual practices, loving, sharing, caring, child rearing — an unlimited
number of areas of contention.

They present their views to host Joseph Campanella, his guest psychologist and the
studio audience — and everyone, including the viewers at home, becomes involved.
“Getting Personal’’ exposes the vast variety of human emotions, from heart-rending
to downright funny. It will appeal to a wide range of audience interests.
Perfect for early fringe. Or anywhere in your lineup.
Starting in the fall of 1952.
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Yideomagic: THEDISTINCTION  PROGRAM IDENTIFIERS PACKAGE: (

Dazzle your viewers while making your system or channel Includes: - News Presentat resentation * Spo
name instantly recognizable with VIDEOMAGIC, exclu- Note. If purchased separately. $4001
sive NSS sight and sound program identifiers and daters.
Never-before has a complete packaged series been
available which offers identity continuity. Produced so
you can superimpose your own identification and create a
distinct visual image —at a price you can afford! And
that's a first!

Yideomagi¢: THE PRODUCTION

Glowing with live-action animation, VIDEOMAGIC offers
the most modern special effects techniques, original,
contemporary musical scoring, dynamic color graphics —
and pure camera magic!

VIDEOMAGIC is a packaged series of five, 16-second
program identifiers and ten, 12-second program
daters —available on 34} 1” or 2” tape.

Yideomagic: THE ADVANTAGES

Innovative concept. Quality production. Consistency in
style and design. Flowing, continuous movement. immedi-
ate impact. Total dedication to meeting today's high
demand for technical animation and motion graphics.

VIDEOMAGICIS. ..
The ultimate in personalized identification. The right
product, at the right time —at the right price!

YVideomagl<: THE VALUE

Here's the key! In an unprecedented industry move, NSS

will make the VIDEOMAGIC series available to you at an WORKING F‘
unbeatable value!
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'YOUR NAME I

CAN YOU AFFORD
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STANDARD DATER PACKAGE:
Only $900!

Includes: « Tonight « Tomorrow ¢« This Weekend * Next
Week » Next Month Note: If purchased separately, $250 each.

DELUXE DATER PACKAGE:

Only $1500! Includes: the standard dater package
plus: « Coming This Spring * Coming This Summer « Coming
This Fall « Coming This Winter « Coming This Season

Note: If purchased separately, $250 each.

Yideomagl¢: SPECIAL BONUS
OFFER

Order a package of five program identifiers and a package
of daters, receive a FREE 16-second Sign-0Off and FREE
12-second VIODEOMAGIC Self-Custom. Value: $650.

FOR FURTHER INFORMATION, CONTACT
YOUR LOCAL NSS OFFICE. .y, .coc Ciry

+ Atlanta + Chicago (816)842-5893
(404) 351-1416 (312)427-8211 . Los Angeles

» Boston * Cincinnati (213)836-1505
(617)542-4476 (513)621-8900 . New Drleans

« Camden » Dallas (504) 734-0700
(609)962-6600  (214)634-0101 . Seattle

(215) 763-0476 (206) 624-2882

IMPORTANT.

0 GO UNNOTICED?

1600 Broadway New York, NY 10019
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“Were in room 460

Doris & Dottie Rumplemayer T.H.E. HOSPITAL.
could give “strip” a whole new H An all new half-hour comedy
meaning. serial, five times per week,

Television
show that’ll leave your viewers want- ,, <yiE never looked
ing mcre at the end of every episode. .,8“!!?'5 better.

Come up and see us.

NATPE ’82, HILTON SUITE 460

But they’re just a sample of 26 weeks. Available
the fascinating folks in this H o s P (Ta L January ’83.
new, hilarious, habit forming g
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old, the market at Monte Carlo appears
to have rapidly established itself as an
important event in the calendar of nearly
cvery major international TV company.
Even its mid-season time was seen as a
positive aspect, and the atmosphere and
ambience were continually praised.

Three-day forum

At the three-day forum held as part of
the 22nd International Festival of Monte
Carlo, Andras Rajnai, a director of
Hungary’s Magyar Television, was
critical about what he termed a lack of
insight in Hungary in exploring clec-
tronic opportunities in television.
“Electronic programs,” he said,” were
first presented by Hungarian television
as video art. But it soon become clear
that this visual language reached a lim-
ited, not a mass audience. Therefore, we
had to change our research targets.
Drama, mass entertainment and major
programs had to be made artistic and to
reach a wide cross section of the public
at the same time. The conditions were
that each program had to be acceptable
to a large audience and that the same
amount of money would be made avail-

able for each program as for conven-
tional Tv productions.

“Programs were produced which
proved to be realistic and practical ex-
pressions of this method of working,” he
continued. ““However, we had to over-
come the nature and rigidity of tradi-
tional television and todevelop a rhythm
and language while learning to use video
tape in a complex yet flexible way.
Electronic melding has been most ef-
fective when applied to myths and leg-
ends which have been given the title of
TV Tales for Adults. One can produce
fantastic visions, beings, monsters and
artificially created cities and worlds with
imagination and the fantasy of adven-
ture. These programs are enjoyed by the
viewing audience, but our aim is that
they view them not only as spectacle but
as thought-provoking material as
well.”

Bengt-Ake Kimbre of Swedish Tele-
vision said that experiments in his
country were being conducted within the
framework of everyday production. No
permanent experimental group exists, he
added. The resources available—1 per
cent of Swedish Tv’s budget was devoted
to rescarch—gave his unit, he said, the
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It could be you.
D WeatherTrac™ changes your
weather segment from a talk show

to a truly "moving” experience — ready
tu go day or night.

With computer graphics in

motion, clean and colorful like you've never seen
before. But it's much more. It's a complete weather
presentation you must see and hear to appreciate. [J Your

: viewers will love it. So will your weatherpeople. Not to mention
your accountant. [ Call us right now, at 1-800-654-3976. (1 Or
wait for our two-page spread in the April 5, 1982 issue of TV Radio Age
to find out more. [ Or wait till the NAB Show to find out even

more (just follow the crowd to our booth, No. 2900).

L] Of course

by then it may be too late. [J By that time your competition may

have already left you standing still.

THE WEATHER STATION, INC.
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opportunity of building new equipment
and testing fresh programming ideas.
The object, he added, was linked less
with the use of technical hardware than
with, “new forms and methods of pro-
duction.”

Computer-assisted animation projects
were discussed by Robert Forget, direc-
tor of film and animation for the Na-
tional Film Board of Canada. Forget
emphasized, from his own experience,
that the key frame animation system of
the Canadian Research Council, trans-
ferred to the National Film Board of
Canada, was not a perfected production
tool. Instead, he said, it was a means that
required constant updating and devel-
opment to conform to the needs of vari-
ous projects.

Ulster reportage

The award for best new report at the
Monte Carlo festival went to the BBC
for Ulster: Death of Francis Hughes,
while NBC-TV was cited for producing
the top magazine program, Ameri-
can—Black and White.

A special prize of 10,000 francs, plus
plaque, given by Prince Rainier of Mo-
naco, for the best program dealing with
the protection of nature and the envi-
ronment went to Man of the Trees from
Leon Narbey Productions of New Zea-
land.

Mile Caroline Huppert of Antenne 2
(France) took the Cino Del Duca prize
of 10,000 francs for the best entry sub-
mitted by a director at the beginning of
his or her career.

The Unda prizes—silver doves pre-
sented for works corresponding with the
ideals of the Catholic Broadcasting or-
ganization—were awarded to TFI of
France for Les Trottoirs de Manille
(news) and Pile Ou Face (drama) from
Avro/N.O.S. or Holland.

The international panel of critics also
singled out Les Trottoirs de Manille, a
documentary on child prostitution in
Manila, as the best news program sub-
mitted for consideration. They gave a
special mention to /ncest from the Dutch
Television Service.

The euphoria surrounding the awards
was partly shattered by a blistering at-
tack from American director John
Frankenheimer on the quality of some of
the entries he viewed during the week as
one of the Monte Carlo judges.

Frankenheimer said in a statement
issued to coincide with the presentation
of the awards, “Some of them, like the
Austrian entry, are just plain disgusting.
That one had no redeeming qualities.
Surely the Austrians could have selected
something better.”



Before You Make Another Programming Decision,

TAKE A LOOK AT
THE TURNER ALTERNATIVE

I

Iirner Program Services offers you a strong source of alternative programming.

Positive, entertaining, high-production value shows created with the style of inno-

vation that sets Turner apart.

The impressive array of programs listed here reflects our determination to forge
an unprecedented reputation for original, independent programming.

Take alook at the list. And call Turner Program Services today at 404-898-8768

and tap into the Turner alternative.

Jacques Cousteau—An all new series of interna-
tional explorations with the world famous ocean-
ographer.

Nashville Alive— Ralph Emery hosts astar-
studded hour of country, western and bluegrass
from Opryland.

People Now—A star-studded hour from
Hollywood.

Winners—Profiles of successful people that high-
light the positive attitudes it takestobe a

winner.

Nice People— A touching tribute to people all
over America discovered doing unselfish things
for others.

Motor Week llustrated— A fast-paced report
on the world’ fastest sports.

American Portrait—Heart-warming profiles of
each individual state featuring the land and peo-
ple that make each area of the country unique.
Style— A globe-trotting tour of contemporary
lifestyles, home design and fashions.

Freeman Reports—Incisive, insightful interviews
of topical interests and current newsmakers with

Tush—Thirty minutes of hilarity with one of
America’s fastest rising comedians, Bill Tush.

Caribbean Nights—A weekly Caribbean holi-
day with stars and musical entertainment from
San Juan, Puerto Rico.

Newsmaker Saturday—Daniel Schorr hostsa
forum featuring leading newsmakers and a panel
of nationally known journalists.

Up Close—Poignant conversations with leaders
from industry, government and entertainment.

China—An exploration of Chinas recent
modernizations and national move toward the one-
child family.

A Finite World—Around the world locations
highlight this award-winning documentary.

Out Here On My Own—A poignant, moving
look at the true winners of the 1981 Special
Olympics.

Newsmaker Sunday—Stuart Loory moderates
adiscussion of current issues with newsmakers
and media figures.

Bangladesh—A study of Bangladesh’ 10-year
struggle to rise from the grips of national

poverty.

Sandi Freeman.

Turner Program Services
1050 Techwood Drive, NW
Atlanta, Georgia 30318
404-898-8768

A Service Of Turner Broadcasting System, Inc.



This is the Third Big Year:
!Hmnmg
ment

NFL Championship Games. Over 100 stations have
aired The Winning Moment and generated additional
income from Super Bowl games . . . whether they
carried the games or not. They carried The Winning
Moment: 30-second action spots featuring Winning
Moments from previous Super Bowl games.

New for ’82 -’83

A Super Sales Tool

When piggy-backed with 30 second commercials,

The Winning Moment inserts are full minutes of premium
time to sell locally...three times a day. A selling aid used
in 63% of the country to tie in—and cash in—on the
highest-rated live television program ever.

We've started a tradition.
When you think of the game,

think of

Call or write for The first...and the finest...
screening cassette

and more information. Produced and distributed by I Marvin Grieve/M G Films, Inc.
Richard Perin/Perin Enterprises, Inc.



We've Started a Tradition

The

Major League Baseball. World Series and All Star
games. Thirty more 30-second action inserts. Three
runs per day. That’s 90 spot carriers. Proven

short-term programming to drop in as countdowns
to television’s biggest baseball games.

New for’82

A Major League Sales Tool

For the past two years over 100 stations have
successfully sold both football and baseball

Winning Moments programs. Now local and
national spot advertisers can identify with the
highest rated baseball games of the season.

We've started a tradition.
When you think of the game,

think of The
inning

oment

sports inserts available.

400 East 54 St./New York, New York 10022
212-371-1622

At NATPE
Suite 354
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Glen Campbell.
Prime access superstar.

@ Americas best-known male TV @ Pilot boosted WNBC NY5 access over
performer: a phenomenal 99 familiarity the preceding week by 20%...WMAQ
score among young adults. Chicagos by 55%...KNBC Los Angeles’

@ “Glen Campbell is not only a multi- by 54%. (NSI Overnights)
talented, consummate performer, hes a @ Major guest stars every week.

true television personality..the most @ A superb advertiser-sponsored
entertaining and competitive program  opportunity.
of its kind available today.” @ Available right now to stations and

—NBC O & O5 advertisers for Fall ‘82 start.

The Glen Campbell Music Show

Produced by
Pierre Cossette Productions
in association with
Gavlord Program Services, Inc.
Distributed by

LEXINGTON BROADCAST

SERVICES COMPANY, INC.
777 Third Avenue, New York, New York 10017 (212) 838-1185







Their
Shining Hour

Thank You... CHARLOTTE, NC . PORTLAND, ME ... WCSH
NEW YORK ........ WPIX  ORLANDO/ SPOKANE .......... KXLY
LOS ANGELES . ...... KH] DAYTONA ........ WOFL  JOHNSTOWN/
CHICAGO......... WMAQ COLUMBLUS ....... WBNS ALTOONA.......... WTAJ
BOSTON.......... WXNE  RALEIGH/ BATON ROUGE . . .. WRBT
CLEVELAND. . ..... WUAB DURHAM ......... WIVD AUSTIN............ KVUE
DALLAS ........... KXTX OKLAHOMA CITY .KOKH FORT WAYNE .. ... WANE
HOUSTON ........ KEON  LOUISVILIE ....... WDRB FARGO ............ KTHI
PITTSBURGH. .. ..... WPXI CHARLESTON/ LAS VEGAS . ....... KTNV
MIAMI............ WCIX HUNTINGTON ... WOWK ELPASO ........... KCIK
MINNEAPOLIS/ SALT LAKE CITY ... KIVX CHARLESTON, SC.. WCIV
ST PAUL ........... KSTP NORFOLK/ AMARILIO . ........ KFDA
SEATTLE/ PORTSMOUTH .... WYAH YAKIMA ........... KAPP
TACOMA. . ........ KCPQ  ALBANY, NY....... WTEN  WICHITA FALLS. ... KAUZ
ATLANTA ........... WSB  GREENSBORO, NC.WFMY CORPUS CHRISTI ... KRIS
ST LOUIS ....... KDNLTV  HARRISBURG/ BINGHAMTON ....WBNG
TAMPA/ LANCASTER ... ..... WIYH LUBBOCK......... KAMC
ST. PETERSBURG .. WTOG  LITTLE ROCK ..... KTHV BOISE .............. KIVI
DENVER ......... KWGN  SHREVEPORT ...... KTBS COLUMBIA, MO ...KOMU
SACRAMENTO.. .. ... KTXL TULSA ............. KOKI MIDLAND-ODESSA . .KTPX
INDIANAPOLIS .... WRTV  WICHITA ......... KTVH  BAKERSFIELD ..... KERO
PORTLAND, OR ....KGW  KNOXVILIE ....... WATE ABILENE........... KTXS
PHOENIX ......... KPHO  SYRACUSE ........ WIXT IDAHO FALLS ...... KPVI
SAN DIEGO ....... KGTV  GREEN BAY ....... WLUK WESTON/

KANSAS CITY ..... KBMA  ALBUQUERQUE..... KLKK CLARKESBURG ....WDTV
MILWAUKEE . ..... WVTV ~ DES MOINES ....... WOI  TWIN FALIS. ...... KMVT
BUFFALO .......... WIVB  ROCHESTER ...... WOKR

70 Markets Sold...and
selling fast for Fall ‘82

From Los Angeles to New York...from Chicago to
Houston it’s clear that both small and large markets
applaud EIGHT IS ENOUGH as the perfect choice
for success in early fringe. EIGHT IS ENOUGH
consistently reaches women 18-49, teens and
kids in huge numbers. In fact, its audience
breakdown perfectly matches the available
4-8 pm audience. So get the Bradfords on
your side and prove that our shining hour
can be your golden opportunity.

LORIMAR

Los AngelesCINew York (JChicago CJAtlanta(dDallas




Study of horizontal vs.
vertical spot placement
is being discussed

Arbitron urged to show
vertical cume audience

Harris survey shows
AM stereo attitudes

98
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RadioReport

ABC Radio and the Radio Advertising Bureau are in discussion with Gallup &
Robinson looking toward an ambitious study of radio advertising whose cost
could wind up in the neighborhood of $100,000. Goal would be to demonstrate
that there is little, if any, difference in listeners’ commercial recall between
vertical radio schedules and the more common horizontal radio advertising
schedule.

A typical horizontal schedule of 30 spots a week in a daypart might be
stretched out with six announcements each day, Monday through Friday. But
many food chains have found that it pays to concentrate their schedules verti-
cally toward the end of the week on food shopping days—Thursday, Friday
and Saturday. In such scheduling, those same 30 spots might be concentrated
into 15 on Thursday and the other 15 on Friday. Result would be use of more
dayparts and more frequency against a slightly smaller number of listeners:
“slightly smaller” because if daily cumes were reported, it’s possible the data
may show that a radio station may reach in the area of 80 per cent of its total
weekly accumulated audience in any one day.

Heavy Thursday, Friday and Saturday advertising by food chains is all well
and good for station sales toward the end of the week. But this can also leave
Sunday, Monday, Tuesday and Wednesday with more unsold inventory. So
researchers at ABC and RAB believe that such a study would prove the value
of vertical schedules to retailers in non-food categories. They could take ad-
vantage of the availability of radio time earlier in the week by featuring spe-
cial promotions Monday through Wednesday, and emulate the success of the
food chains with similar vertical schedules.

For the same reason, ABC and RAB have also been urging Arbitron to report
average daily cumes in their local reports. This is something that RADAR re-
ports for the radio networks and that Mediastat had reported locaily. But such
local daily cumes will apparently no longer be availabie now that Birch has
absorbed the radio operations of Media Statistics.

Bill McClenaghan, director of research at ABC Radio, points out that ver-
tical schedules are not only valuable to food chains, but could also be useful to
other types of retail businesses who stay open at night, such as movies and fast
food outlets.

However, while some radio researchers believe that daily cumes should not
prove too expensive for Arbitron to produce, since they are already available
via AID runs for an extra charge, other researchers aren’t so sure. The latter
group believes that Arbitron’s diary sample is a bit thin to produce reliable
daily cumes and that to do it right would require pumping up local samples
with more diaries.

A little over one third—some 36 per cent—of AM radio stations replying to a
Harris Corp. survey on AM stereo say they expect to convert to AM stereo op-
eration within two years if a system gets FCC approval. Eighteen per cent ex-
pect to convert eventually, another 18 per cent to expect to convert, and 28 per
cent are undecided. And compared to previous surveys, AM broadcasters now
appear to be at least somewhat discouraged about the competitive benefits
they expect to derive from AM stereo. A Harris spokesman observes “a more
wait-and-see attitude™ and a “‘reluctance to get excited about AM stereo lest
new delays crop up.”

Harris Corp., a producer of high technology communications gear including
radio and TV transmitters, cameras and studio equipment for both radio and
TV, is one of five companies that have submitted AM stereo transmitting sys-
tems to the FCC. The others are Belar Electronics, Kahn Communications,
Magnavox and Motorola.

The survey also finds AM broadcasters discouraged by the loss of potential
advertising revenue during the three-year delay in getting AM stereo ap-
proved. Harris reports that they had been looking to stereo as ““a major new
weapon in their battle for audience share with FM stations.”



Carry On Abroad - Carry On Again Doctor - Carry On Behind
Carry On Dick - Carry On England - Carry On Girls - Carry On Loving - Carry On Matron
Carry On ‘Round the Bend - Carry On Up the Jungle - Carry On...Up the Khyber

MEIROMEDIA
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CORPORATION

5746 SUNSET BOULEVARD - HOLLYWOOD, CALIFORNIA 90028 - (213) 462-7111




Most stations want
single stereo standard

MBS files $200 million
suit against Western Union

ABC News restructures
its major centers

Radio Report

{continued)

Survey findings also indicate that given a choice, three out of four AM stations
would prefer to have the FCC choose a single technical standard for AM
stereo, as opposed to waiting for five competing standards to slug it out in the
marketplace.

Findings are the result of a telephone survey of general managers and chief
engineers of 83 AM stations conducted between January 25 and February 1 by
Harris’ Broadcast Division in Quincy, Ill. Harris points out that regardless of
whose AM stereo system wins the FCC nod, licensing “would permit anyone to
compete in the equipment market.” Harris would prefer to get some type of
AM stereo on the road quickly via FCC selection, than wait for the *“possible
prestige of having our own system win a drawn-out fight in the marketplace.”

Of the 71 stations who stated a preference in the survey, 53, or 74.6 per
cent, favored a “single system selection” by the FCC. The reasons they of-
fered included eliminating confusion among broadcasters and the public, pro-
moting the orderly growth of AM stereo, and avoiding the need to produce
home and car radios which could receive all the different types of possible AM
stereo signals. Many fear that the higher cost of such radio sets would inhibit
consumer buying and restrict the AM stereo audience.

As Harris describes the background of its survey, stereo capability was a
key factor in enabling FM to finally pass AM in 1979 in numbers of listeners,
and the FCC is now reported to be close to a decision on either selecting a sin-
gle standard from the five systems submitted and evaluated, or allowing the
marketplace to determine the winner by approving all five for production and
marketing.

Mutual Broadcasting System, first commercial radio network to go satellite,
has launched a legal battle to force Western Union to provide the web with
satellite facilities which MBS says are specified in its contract with WU. A
suit was filed against WU by MBS February 25 in the U.S. district court in
Washington asking $200 million in damages for breach of contract. Early last
week a WU spokesman would only say: “We can’t speculate about the suit
until we see the papers.”

MBS president Martin Rubenstein said the central issue in the suit is WU’s
“contractual obligation” to provide Mutual with three additional channels, a
backup transponder and additional channels in the future as they become
available.

Complicating the situation is the upcoming switch of transmissions by MBS
and others from the ageing Westar I to Westar 1V, which was launched the
day the suit was filed. Mutual now has three channels on Westar I serving 575
affiliates. In a question-and-answer paper accompanying announcement of the
suit, MBS stated that “the launch of Westar IV in tandem with Western
Union’s intransigent position would force Mutual to change satellites to retain
three channels during 1982. This would cause operational problems affecting
network service and incur great costs.”

Westar I'V will be moved in the 99° west longitude slot now occupied by
Westar I and the latter will be relocated to 79° for the remainder of its useful
life. MBS is seeking between six and eight channels on Westar IV immediate-
ly, “in accord with the contract,” a backup transponder capability on Westar
1V and the option to request additional channels as needed.

The radio network said it has already invested $10 million in its satellite ca-
pability, including a $2 million uplink at Bren Mar, Va., and 650 downlink
stations. It also maintains it has been negotiating with WU for 18 months and
charged there had been delays in getting its current service from WU.

ABC Radio News has restructured its New York headquarters and its Wash-
ington bureau in order to better serve its six networks. Peter M. Flannery, as-
sistant director of ABC Radio News, has been promoted to general manager,
new programming, radio; and Joseph F. Keating, director of radio news opera-
tions, has been named general manager, news operations, radio, for ABC
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DO YOU WANT

PROGRAM RATING

M*A*S*H 13.9

Happy Days 8.8

Barney Miller 8.7

Laverne and Shirley 8.4

Jeffersons 73

AROL BI and FRIENDS *6.8

Good Times 6.7

Welcome Back Kotter 6.4

All In The Family 6.2

y What’s Happening 6.2

A
With C: | | FRIENDS there is no

Comparison. She gives you More Value at Less Cost
and Great Demographics! Come seeusat NAT PE
and let’s talk about Cost Effective Programming!

Source: NSI/NTI November 1981

CAROL BURNETT and FRIENDS
150 Half-Hours of Carol’s Great Comedy Shows

THE C3 DISTRIBUTION COMPANY © 9911 WEST PICO BLVD. ® LOS ANGELES. CA 90035 ® 213/552-2660

Exhibit Floor ¢ Booth 36 ¢ Las Vegas Hilton



In-studio concert series
for ABC FM Network

‘Quiz of the Airwaves’
from Broad Street outlets

NPR to lease excess
satellite capacity

Radio Report

fcontinued)

News. Also, George T. Phillips, manager of news programming, has been ap-
pointed director of news coverage. In other New York appointments, several
news managers have been promoted to news directors. Dick Rosenbaun, ABC
Information Network; Kathy Lavinder, ABC Entertainment Network; Fred
Davis, Direction Radio Network; and Jeff Sprung, FM Radio Network.

In the Washington news bureau, Ken Scott has been promoted from man-
ager to director of Washington News Coverage, Radio, and Robin Vierbuchen
moves up from assistant manager to manager of Washington News Coverage,
Radio, succeeding Scott. In addition, Mark Richards has been promoted from
assignments/operations Mmanager to International assignments editor; Dick
Dressl, news manager of the Contemporary Network, to domestic assignments
manager; and Chris Johnson, cable coordinator, to cable supervisor, Radio,
ABC News.

Star Sessions, a 90-minute series of “in-studio” concert specials will make its
debut on the ABC FM Network on March 20. The first of the 8-9:30 p.m.
concerts will feature Don McLean. Host of the series will be Bill Ayers,
WPLJ(FM) New York, and the shows will be taped live in a recording studio
of the artist’s choice, according to A. Thomas Plant, vice president, ABC FM
Network. Star Sessions will include 12 shows in 1982, and is produced by
D.L.R. Broadcasting. Other artists scheduled to appear include Kenny
Loggins, Hall and Oates, Boz Scaggs and Elton John. In referring to the new
series, Plant notes, “We are very excited about this unique concept which is a
major step in the evolution of the the ABC FM Network. It strongly reinfor-
ces our objectives of providing top quality and meaningful programming to
our affiliates’ young-adult listeners,”

Money, marriage, health and personality will be the categories for the Quiz of
the Airwaves, a quarterly co-production of the stations that comprise the
Insilco Broadcast Group (Broad Street Communications). The stations: WEL]
New Haven; wvCG and wyoRr(FMm) Miami; wGSO and WQUE(FM) New Or-
leans; and KTOK and KJYO(FM) Oklahoma City, will each produce one week-
ly quiz per year for broadcasting on all of the Insilco stations.

The quizzes are intended as a public service. There will be no prizes. Listen-
ers will instead be advised to score themselves on their own answers to the 30-
question quizzes, designed to increase knowledge on the four basic subjects. A
typical question from The Money Quiz is, “What is the best place to keep.
your will? a) With your spouse; b) with your lawyer; or ¢) in a safe deposit
box. Each quiz will divide its 30 questions over five days.

Broad Street Communications has also announced that its communications
consulting division, BGW Associates, will be representing the Washington-
based broadcast research firm Custom Audience Consultants.

Facing a 1983 budget cut of between 20 and 30 per cent, the Corporation For
Public Broadcasting (CPB) and National Public Radio (NPR) have signed an
agreement with Western Union whereby transponder space leased on Western
Union-owned satellites, combined with the ground facilities owned by NPR,
will be made available for use by non-public broadcasters. No contracts have
been signed in terms of who will rent this excess capacity, but according to a
spokesman for NPR “There are a lot of people making inquiries.”

Under the terms of their agreement, both NPR and Western Union will be
able to lease out excess public radio space segment capacity and the ground
facilities. Included among the list of possible revenue sources are the SCAs and
a proposed project involving cable audio programming for the blind and other
audio services that can be cabled into a home and heard over the radio.

According to Frank Mankiewicz, president of NPR, “What we’re talking
about is excess capacity of satellite time and of ground facilities at the sta-
tions. This is not intended to be a profit-making venture for NPR.”
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sports minded viewer.
MADISON SQUARE
GARDEN TELEVISION, our
national syndication arm,
has brought outstanding sports events to viewers
arcund the country. With such properties as “Prime
Time Sports,” featuring exclusive coverage of major
college basketball games, the Holiday Festival, and the
National Invitation Tournament, MSG-TV has become
one of the leading syndicators in the country. And
we're developing and mar-
keting other exciting sports

" ;-‘
*
| L In addition, THE HUGHES
4 . .» Al&W TELEVISION NETWORK, a
L W 2 3 g :
AL ' . | leading supplier of production,
transmission, and satellite
interconnection services, gives us the capability to
utilize and exploit all methods of modern communica-
tion technology.
So if you want to buy part of the excitement that the
MSG Network can bring you, why not give us a call at
(212) 563-8000.

Of course, we can't sell you the Garden itself.
But at Madison Square Garden Network, we can sell
you the next best thing—sports programming that
gives advertisers and broadcast outlets of all types a
chance to reach the one of a kind audience
that everyone wants to reach: thecupscale

and entertainment packages as well.

Madison Square Garden Network also is a leading
syndicator of live sports programs for local and
_ " national cable television; we are the largest producers
1'\} ,ﬂ'{ in the country of live sports telecasts from one venue.

]
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Four Pennsylvania Plaza
New York. N.Y. 10001
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& International Report

LONDON: IBA into DBS. The first experimental
European television program service via satellite is to be
launched in May by 13 member nations of the European
Broadcasting Union. The weeklong trial transmissions
will comprise five hour schedules running each day from
May 24 until May 30.

Britain’s Independent Broadcasting Authority, re-
sponsible for the country’s commercial television and
radio networks, will be masterminding the transmissions,
which will emanate from London. This late concern for
the possibilities of satellite-borne Tv programs stems
from what senior IBA officials frankly describe as their
own “Damascus conversion.” For several years the IBA
has shown little interest in satellite transmissions— now
it is making a last minute bid for a place in the sky. The
reason is, without doubt, the possibility of the rival Brit-
ish Broadcasting Corp. being awarded the U.K_’s fifth
and sixth TV channels, to be disseminated by direct
broadcast satellite.

Using IBA dish. The European experiments dur-

ing the last week of May will demonstrate—among other
things—that the IBA has the enthusiasm and the know-
how 1o join the satellite race. The 13-nation programm-
ing will be transmitted using the IBA’s mobile dish
transmitter via the European Space Agency’s Orbital
Test Satellite (OTS). The signal, which will be scram-
bled to prevent unauthorized use, will be received on
closed circuit only in Britain, Algeria, Austria, Belgium
(Flemish and French services) Federal Republic of Ger-
many, Ireland, Italy, Malta, Netherlands, Portugal,
Spain, Switzerland and Tunisia.

The initial week of programming designed to test the
feasibility of a full-scale European service one day will
be followed by four further weeklong trials later in the
year. They will be coordinated by the broadcasting ser-
vices of Italy (RAI) from July 19 to 25, Austria (ORF)
from September 27 to October 3, Netherlands (NOS)
between October 25 and 31 and the Federal Republic of
Germany (ARD) November 22 to 28. The schedules will
be made up of a wide range of programs of all kinds se-
lected from the best material available from most of the
participating countrics.

Seven objectives. There are said to be seven

main objectives of the experiments: (1) to demonstrate
and test five different schedule patterns for a Pan-Euro-
pean television service, (2) to carry out research de-
signed to assess possible audience reaction to such a ser-
vice and its impact on existing national services, (3) to
experiment with, and assess, the costs and effectiveness
of multi-channel audio and teletext subtitling in differ-
ent languages, (4) to seck new ways of making programs
understandable to a multilingual audience, (5) 1o assess
the nature and cost of the central services (including
news and information input) and other infrastructure
that would be required for an operational European ser-
vice, (6) to identify and, as far as possible resolve, the
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technical, legal and financial problems that an opera-
tional service would present, (7) to draw attention to the
interest of European public service broadcasters in coop-
eration in the field of direct broadcast satellites.

OTS a veteran. The experiments will be coordi-

nated by an international operations group headed by
Neville Clarke, the IBA’s senior TV program officer. The
OTS satellite is a veteran nearing the end of its life. It
has already been used for some 3,300 hours of engineer-
ing tests. During these tests the IBA mobile transmitting
dish has been used to transmit signals from locations as
far apart as the North Sea and the Azores.

The May program experiments will employ the latest
techniques in digital transmission allowing up to four
different language sound channels. They will also probe
the ability of the British Oracle teletext system for sub-
titling in other languages.

Clarke told TV/RADIO AGE INTERNATIONAL that
he expected the programs to be contributed by nine of
the 13 nations taking part. The services would be mixed,
covering a full budget of news and information, sport,
entertainment and educational items. There might also
be some live inserts during the week if events in Europe
warranted special efforts at coverage. Asked who would
comprise the various closed circuit audiences, Clarke re-
plied: “Broadly, politicians and public figures, the press.
TV executives and professional broadcasters.

“We will also, however, have representatives of the
public because we are making this a major research op-
eration as well. Identical panels will be created in each
country so that a Europe-wide assessment can be made
of the possibilities of a European service.” He added that
there might be a further round of trial transmissions next
year leading up to a full-scale experiment in 1984, the
eve of the hoped-for start of European programs via the
L-SAT direct-to-home facility.

Concern about BBC. Barbara Hosking, the

IBA’s director of information, admitted that the Author-
ity had undergone a “Damascus conversion.” She said:
“We have been heavily involved for some time with the
launch of Channel Four (Britain’s second commercial
channel) and the preparations for next year’s launch of
breakfast television.

“We are very concerned at the possibility of the BBC
being given two satellite channels. After all, it is now
being pointed out in various quarters that it took 25
years to win agreement for Channel Four. Now press re-
ports are suggesting that the future of Channels Five and
Six may have been settled in about five minutes.

“The European experiments, from our point of view,
will be a reminder to the British Government of what we
can do in this field. Our mobile transmitter is widely re-
spected in Europe and has been hired by various
countries to cover major events. Coordination by the
IBA of the 13-nation experiments will demonstrate the
sort of role we could fill in the future.” —Adrian Ball.

(continued on page 110)
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CHILDREN’S STORIES
MONSTER MOVIES
WESTERNS
THRILLERS
MYSTERIES
ROMANCE
COMEDY
INTRIGUE

SCIENCE FIC

KUNG FU MANIA

OUR LINEUP OF OVER 100 QUALITY FEATURE FILMS COVERS THE SPECTRUM OF
FAMILY ENTERTAINMENT WITH AN ADDED KICK: A NEW PACKAGE OF SEVEN
DYNAMIC “MARTIAL ARTS MOVIES! GET IN ON THE NEW NATIONWIDE CRAZE.
TREAT YOUR AUDIENCE TO SPECTACLES OF AWE-INSPIRING PHYSICAL SKILL
AND AGILITY. BRUCE LI, SONNY CHIBA AND
OTHER TOP KUNG FU MASTERS STAR IN
ADVENTURES OF PASSION AND INTRIGUE —
WHERE GOOD ALWAYS TRIUMPHS OVER
EVIL. LIKE IN THE GOOD OL’ DAYS,
REMEMBER?

CINEMA SHARES
INTERNATIONAL TELEVISION LTD.

450 PARK AVENUE
NEW YORK, N.Y. 10022 (212) 421-3161

(MANAGED BY EXCEL VIDEO INTERNATIONAL CORPORATION)




NEW A DRAMATIC ACTION FIRST RUN FEATURE FILM PACKAGE
Plus the quality film assortment in “'The Hemdale Collection” and in
the other Excel Feature Film Packages.

INEW FAMILY ENTERTAINMENT SPECIALS

450 PARK/iVENUE, NEW YORK, N.Y. 10022 (212) 371-7333
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THE >f<

Conceptual mini-libraries from Gold Key Entertainment work beautifully.
They're exploitable. Highly affordable. And effective in every key
time period, every size market. See us at NATPE and see what's new!
THE POSEIDON FILES —15 first-run underwater features.
THE MAIN EVENTS I1—15 first-run prime time theatricals.
GALAXY TWO —15 first-run science fiction features.
ABBOTT & COSTELLO CARTOONS—156 5'4 minute cartoons from Hanna-Barbera.

MAIN EXHIBIT FLOOR, LAS VEGAS HILTON

GOLD KEY ENTERTAINMENT

159 WEST 53rd STREET, NEW YORK, NY'10019 (212} 486-9116
6922 HOLLYWOOD BLVD., SUITE 321, HOLLYWOOD, CA 90028 (213) 856-8200




International Report

{continued)

JERUSALEM: Private radio bid. Because of a
refusal not to broadcast on Friday evenings and Satur-
day daylight hours, a bill was rejected which would have
allowed private broadcasting in Israel. Abie Nathan,
who has operated his floating radio station, Kol Shalom,
“the Voice of Peace”, off the coast of Tel Aviv for more
than 10 years, warned members of parliament that un-
less a special bill was passed enabling him to transmit on
land, he would cease all operations and either sell or in-
tentionally sink his ship. The bill, which had the blessing
of Prime Minister Menachem Begin and a wide range of
the parliament members, nevertheless faced opposition
from the tiny, but powerful religious parties, which has
opposed any business activities on the Jewish Sabbath. If
the bill had passed on final reading, the party would
have quit the coalition government, thereby endangering
the entire governmental structure, a political gamble
Prime Minister Begin was not willing to take at the
present time.

OTTAWA: Cable Tv challenge. The Canadian
Supreme Court is expected to hear a case later this year
on whether the Canadian Federal Government and its
Canadian Radio-Television and Telecommunications
Commission (CRTC) has jurisdiction over cable TV
within Canada’s independently-minded provinces.

Recently, a lower-level court in Newfoundland held
that transmissions of signals from a satellite do not con-
stitute broadcasting as defined in the Radio Act, and
thus, the CRTC subsequently lacks legal jurisdiction to
regulate this type of activity.

In addition, in a case concerning an apartment build-
ing owner who obtained a satellite receiving dish and
then distributed programming to his tenants was likewise
dismissed. The Newfoundland case is scheduled to be
heard by that province’s highest court, the Court of Ap-
peals, next month.

Compounding the problems is the fact that one Cana-
dian cable outfit, Banff Cablevision, which has a fran-
chise in Banff National Park, is pulling in American
originated programming via satellite without any official
legal injunction to prevent such a service, which under
Canadian law is illegal.

Said National Park Superintendent Paul Lange: “We
have an agreement with the cable company about run-
ning its lines into buildings, but where they get their pic-
ture is not our concern.”

Said Ken Katz, a government attorney for the CRTC,
the issue goes beyond just importation of signals; It is a
significant constitutional question.”

CAPETOWN: New TV network. With South
Africa Broadcasting Corp.’s Television Network 2 and 3
just barely three months old, there has already been a
rush by advertisers to get their commercial messages
across to the black population. SABC senior director of
commercial services, Jack Siebert, described the situa-
tion as “heavily oversubscribed” for the limited 260 30-
second spots a week (only eight per cent of air time is al-
located for commercial announcements; presently
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SABC-TV2/3 operate 27 hours weekly). A typical 30-
second spot on the black service averages in the neigh-
borhood of $1,500, a far cry from SABC-TV1’s prime-
time white service of approximately $8,500. The least
expensive half-minute on SABC-TV1 is $1,100. As a re-
sult of SABC-TV2/3, black ownership TV sets increased
from 88,000 in 1980, to an estimated 300,000 plus sets in
1981, according to All Media Products Survey (AMPS),

KINGSTON: Senate debate. Jamaican Sena-
tor Tom Tavares-Finson, speaking in the “state of the
nation” debate has defended the recent trend of his
island republic not to fully divest itself of the mass
media.

“Although there has been some criticism about the
lack of divestment, we feel that these resources must be
used to develop this country socially, economically, and
culturally.” He said the new government “inherited”
more than $12 million of broadcasting equipment and
capital assets. Finson said that radio was the most wide-
spread medium in Jamaica, and that, consequently, the
Jamaican Broadcasting Corporation (JBC) was thus
mandated to expand its operations.

Currently in the midst of construction are two rural-
based radio stations: Radio Central, donated by the
American Agency for International Development
(A.LD.), and Radio Northeast, financed in large part by
UNESCO (a United Nations specialized agency). Ex-
plained the Jamaican senator, “These stations have been
created especially to meet the needs of the local farming
communities.”

In addition to radio, JBC-TV has been recently reor-
ganized and expanded. Recently, the country’s only
earth station/satellite receiving dish was purchased from
the Peagasus Hotel in Kingston, which had initially
planned to use it in conjunction with cable Tv. In fact,
the satellite was utilized to broadcast President Reagan’s
address to the Organization of American States (OAS)
which specially dealt with the Caribbean basin.

WASHINGTON: TV quotas lifted. Beginning

July 1, 1982, there will no longer be a quota on the num-
ber of color TV receivers imported from Taiwan and
South Korea. During 1981, U.S. Commerce Department
figures show, Taiwan exported about 514,000 complete
color receivers, 393,000 by South Korea and nearly
727,000 from Japan. The quota, which will expire on
June 30th is applicable to TV sets “with picture tubes of
not less than 13 inches.” Under the system, South Korea
is allowed to introduce 608,000 units and Taiwan ap-
proximately 425,000.

A spokesman for U.S. companies, which manufacture
TV sets and parts, said, in a published report, that “They
may find a way to file a new series of U.S. anti-dumping
complaints” or “countervailing-duty law” complaints
against these oriental manufacturers. However, a law-
yer, who represents some of the major Asian manufac-
turers declared that such moves might prove to be unsuc-

(continued on page 116)
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International Report

(continued)

cessful. “The color television set industry has become
very internationalized over the past several years, and
scveral U.S. companies are producing components and
subassemblies for color TV receivers in such countries as
Taiwan.”

Business mission via satellite: The Overseas
Private Investment Corporation, (OPIC) in its attempt
to expand American-Egyptian trade, will use a “unique
satellite link 10 allow as many as 250 American investors
to ‘visit” Egypt”. The mission, which is being co-spon-
sored by OPIC, (a U.S. government agency) and the
United Nations Industrial Development Organization
(UNIDQ), is being entitled “Telemission” and will pro-
vide for a two-way audio and video hookup, between
New York City and Cairo. In addition, ancillary loca-
tions will be tied in with New York City: Boston, San
Francisco, Los Angeles, Minneapolis, and Chicago.

OPIC President, Craig A. Nalen, in describing the
two hour video experiment said the satellite format was
chosen due to logistics as well as economics. “Many of
the investors are small businessmen who would not oth-
erwise be able to take the time for a week-long mission to
a forcign country.” Nalen added that the satellite allows
OPIC to “‘provide first hand information in a short
amount of time to a greater number of potential inves-
tors.”

TOKYO: Optical cable TV. Rescarchers at the
Nippon Telegraph & Telephone Public Corporation
(NTT) have invented a photoelectric switch which a
NTT spokesman said may speed up the application of
optical fiber technology to cable Tv systems. One advan-
tage of the new invention would be improved efficiency.
Whereas an ordinary electronic switch redirects incom-
ing signals via clectrical current, the photoelectric switch
would direct light beams themselves in those communi-
cations systems already utilizing optical fiber such as
telephone transmissions. Observers believe that eventual-
ly all communications will be designed for optical appli-
cation because light waves can carry far more data than
their electronic couterparts can, according to NTT.
While the invention at present can route only three
paths, NTT said that research is being conducted to
raise the capacity to 10.

COLUMBO: Unregistered radios. More than

one million radio receivers are presently unlicensed in Sri
Lanka. So says the Sri Lanka Broadcasting Corporation
(SLBC). According to reports, a major reason for the
flood of unregistered radio sets is the lack of licensing at
the nation’s airport. It is estimated that 200-300 workers
a day, who are returning from laboring contracts in the
Middle East, are bringing with them a radio, of which,
says one official, only a fraction arc actually ever li-

censed. While part of the blame is attributable to rebel-
lion against the principle of licensing, many, says a gov-
ernment official don’t license, ‘“‘because of the hassle this
simple task involves.” While a committee recommended
that licensing take place at the airport, it has been
learned that the postal department is not enthusiastic
about having officials manning the airport around the
clock.

TORONTO: CBC & CTV closed-captioning.

In what was described as a “significant beginning”, both
the public CBC and the privately operated CTV have
signed agreements with the American-based National
Captioning Institute (NCI) to begin closed-captioning
programming to Canadia’s “hearing-impaired” popula-
tion. The agreement, which will run at least through
March 31, 1983, will close-caption English-language
programs with the Canadian Captioning Development
Agency (CCDA) captioning some of the French-lan-
guage programming, which is telecast primarily in Que-
bec Province (Montreal, etc.). NCI's president John Ball
described the CBC/CTYV acceptance of the system as a
“wonderful endorsement” of the Line 21 system.

CHELMSFORD: Radio’s 60th birthday. Both
BBC and Marconi Communication Systems Limited are
celebrating six decades of radio broadcasting in the Brit-
ish Isles. It was the Marconi corporation that operated
the experimental 2MT Writtle “wireless” in 1922. Al-
though a formal radio license was not issued until Janu-
ary, 1922, Marconi lays claim to being the first radio
broadcaster, having operated radio as early as 1919.
When finally given permission, it was strictly regulated
in both power (a maximum of 250 watts) and in tranmis-
sion (no more than thirty-minutes a week). Today, Mar-
coni transmitters virtually have a monopoly in the Unit-
ed Kingdom, supplying both a majority of BBC trans-
mitters as well as IBA, whose new Fourth Channel has
Just purchased a wide range of UHF transmitters.

DALLAS: ‘Acmesystem’ licensed in Japan.
The Acme Cartoon Co. has just licensed the Tokyo-
based Toyo Genzosho (Far East Laboratories/FEL) to
operate the “Acmesystem” for FEL’s Asian clients. FEL
which has been termed as the largest independent pro-
duction house in Japan, will be working with Acme to
develop other software including motion tracking sys-
tems and other computer/servo control operations used
in animation and special effects. Acmecartoon president,
Rush Beesley pointed out that the basic system, which at
first will be based in Houston for training purposes and
then reassembled in Japan has such current capabilities
as advanced 3-D object description and manipulation, so-
phisticated airbrush painting, complex optical effects
and a “super-fast” cel painting program.

TELEVISION RADIO AGE International Report is published every other issue by the Television Editorial Corp. Editorial, advertising and circulation offices: 1270 Avenue of the Americas New
York, N.Y. 10020 USA Tel (212)757-8400 Telex 421833 International Report is sent via air mail to overseas qualified subscribers. No part may be reproduced in any form without permission.
Publisher: S. J. Paul. Vice President and Editor: Alfred J. Jaffe. Editorial Director: Sanford Josephson.

116 Television/Radio Age, March 8, 1982



THE CHOICE OF WOMEN 18-49 FROM COAST TO COAST!

i - - - .
L by L. » ’ - 253

:, ¥ ol

8 VEGAS WAS THE CHOICE
OF WOMEN 18-49 OVER
ALL OF ITS NETWORK

IN LOS ANGELES, CHICAGO,
PITTSBURGH, KANSAS CITY,
DALLAS, SAN DIEGO, MIAMI,

BIRMINGHAM, PHILADELPHIA, COMPETITION!
SALT LAKE CITY, HOUSTON,

SAN FRANCISCO, OKLAHOMA

CITY PHILADELPHIA AND 68 ACTION-
SACRAMENTO . JUST TO PACKED HOURS

NAME A FEW...

‘ .

AVAILABLE FALL ’82

-

staRRING ROBERT URICH

AN AARON SPELLING PRODUCTION

 Distributed by )|\/E “{OI\/ED]A

C O RPORATI ON

Source: NSI / CASSANDRA FEB '79, '80, & '81
Average (10-11 EST)

5746 SUNSET BLVD. « HOLLYWOOD, CA - 213/462-7111



THE
_BEST BUY
YOU CAN MAKE
WON'T COST
A CENT.




[
g

. .ﬂ_ﬂ._‘_:i‘t'. A ot 2N "nl
Gold Key Media is making barter television
the smart alternative— with three of the most effective ways to reach
your target audience. See us at NATPE 82!

ENCORE NEWS

Weekly half-hours that relive the most incredible news events in
recent history —in a contemporary news format. With Floyd Kalber, Ross Porter
and the Encore News Team.

AMERICA'S TOP 10

Syndication's #1 music show* spotlights the top of today’s record charts.
Weekly half-hours hosted by Casey Kasem.

*Source: First Popular Music Show in Variety Musical Category of Nielsen's Report on Syndicated Markets. Nov. 1981

PORTRAIT OF A LEGEND

Weekly half-hour tributes to the greatest entertainment legends of our time.
Hosted by James Darren.

First-run sponsored programming. Main Exhibit Floor, Las Vegas Hilton.

GOLD KEY MEDIA

6922 Hollywood Blvd., Suite 418, Hollywood, CA 90028 (213) 856-8400 (800) 421- 1248
159 West 53rd Street, New York. NY 10019 (212) 486-91 16




December spot TV up
8.6 %; increase for
the year was 13.1%

Health, beauty aids led
81 new product debuts

National spot +8.6%

(millions) 1980: $248.0  1981: $269.3

Changes by annual station revenue

Under $4 million . .......... —2.4%
$4-8million . ............. +1.1%
$8 millionup . ............ +11.3%

Business Barometer

The last month of the year ended up so-so, as far as spot TV is concerned. The
spot increase in December as compared with the corresponding *80 month
came to 8.6 per cent, which was just about the same figure as that for the first
month of ’81. January of last year registered an 8.7 per cent rise and thus two
low figures bracketed the higher monthly levels in between.

The highest monthly year-to-year percentage change from February to No-
vember was 17.8 per cent—that was in November—and the lowest was 10.2
per cent—that was in September.

Billings for last December came to $269.3 million, compared with $248.0
million the year before. The last quarter ended with a rise of 13.2 per cent,
which beat the third quarter and was slightly below the first and second quar-
ters.

Volume for the final quarter was $895.8 million, as compared with $791.3
million for the corresponding quarter in *80.

Total spot TV time sales for the year were up 13.1 per cent as the medium
broke through the $3 billion level. Volume came to $3,302.3 million, as com-
pared with $2,920.2 million in *80. (The latter figure is an FCC-corrected
number and represented an increase from the level published when the FCC
financial report for 1980 first came out.)

Helping spot along last year was the record level of grocery store product
debuts, despite a “modest softening™ in such introductions in the final quarter
of the year, as reported by Dancer Fitzgerald Sample’s newsletter, New Prod-
uct News (see also Business Barometer, in February 8 issue).

The most numerous introductions in the 22 categories employed by the
DFS newsletter were in the health and beauty aids (HBA) group, which field-
ed 338 debuts last year, compared to 298 in *80 and 274 in *79. Next most nu-
merous was the frozen foods category, which represented 183 debuts, down
one from '80, but up from 150 in *79. In third place was the snacks, crackers
and nuts category, with 89 debuts, up from 67 in ’80, 54 in ’79. Other leading
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Broad based appeal—to all ages: men, women
and children. Proven programming flexibility.
Daytime. Prime Time. Late Night. Anytime.
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We're big with kids at 9:00PM everywhere—and
in 12 of the nation’s top 50 markets located in the
Central and Mountain Time Zones at 8:00PM —
THREE'S COMPANY scores 56% SHARE OF
ALL AVAILABLE CHILDREN 2-11!

THE LEGEND GROWS FOR THIS SUPERSTAR OF THE EIGHTIES.

If you would like to be #1 this Fall,
please call D.L. Taffner right now.

D.L. TAFFNER SYNDICATION SALES

NEW YORK 1370 Avenue of the Americas - New York, N.Y. 10019+ (212) 245-4680

ATLANTA 7110 Faunsworth Drive « Atlanta, Ga. 30328 - (404) 393-2491
LOS ANGELES 5455 Wilshire Boulevard « Los Angeles, Ca. 90036 - (213) 937-1144




New product debuts run
50% above ’64-'77

Station revenue from
ads 11.9% above 80

Business Barometer

{continued)

categories were candy and gum, with 87 new products, down from 93 in 1980;
dairy department foods, with 81 product debuts, up from 68 in *80; breads,
cakes and cookies, with 76 products, up from 70 the year before; beverages,
with 67 products, up only one from ’80; household supplies and sauces, spices
and condiments, both product categories with 66 product debuts and both
down from the year before—household supplies down from 76, and sauces,
spices and condiments, down from 85—and, in 10th place, low calorie foods,
with 42 debuts, the same as in 1980.

The 1,317 grocery and HBA product introductions recorded by DFS last year
compared with 1,268 in '80, 1,164 in 79, 1,197 in *78 and an average of 855.7
during the years from 1964 through 1977. Last year there were over 100 prod-
uct debuts in eight of the months, with May and June accounting for 149 and
144, respectively.

With the December figures in, the 1981 total for local time sales came to
$2,766.6 million, up 11.4 per cent over the previous year. As for network com-
pensation, this category of station revenue rose 6.4 per cent to $392.5 million
for all of last year.

TV station ad revenue data, 1980-81

Spot and local time sales and network compensation to stations (in millions)

Spot Local Compensation
1980 1981 1980 1981 1980 1981

January $174.2 $189.4 $144.7 $168.7  $28.0 3295
February 180.5 230.6 160.5 168.4 304 32.4
March 234.3 275.3 230.6 242.1 30.3 32.0
1st quarter 589.0 668.3 535.8 579.2 88.7 939
April 299.6 341.8 232.5 246.7 32.3 34.1
May 290.6 338.3 214.9 244.1 30.7 32.0
June 239.6 265.5 165.8 187.5 30.1 31.3
2nd quarter 829.8 945.6 613.2 678.3 93.2 97.4
1st half 1,418.8 1,613.9 1,149.0 1,257.5 181.9 191.3
July 238.7 270.9 176.0 198.5 30.6 33.8
August 213.0 236.9 192.6 221.7 30.2 33.6
September 258.4 284.8 209.5 242.0 32.4 33.1
3rd quarter 710.1 792.6 578.1 662.2 93.2 100.5
October 250.5 281.6 270.2 293.7 29.5 323
November 292.8 3449 241.6 281.9 29.7 31.5
December 248.0 269.3 2449 271.3 34.5 36.9
4th quarter 791.3 895.8 756.7 846.9 93.7 100.7
2nd half 1,501.4 1,688.4 1,334.8 1,509.1 1869 201.2
TOTAL $2,920.2  $3,302.3 $2,483.8 $2,766.6 $368.8 $392.5

In the last quarter of *81, local billings amounted to $846.9 million, an in-
crease of 11.9 per cent over the corresponding '80 period. As for network com-
pensation, during the last quarter the increase amounted to 7.5 per cent and
the station take tallied to $100.7 million. The total of station revenue from ad-
vertising—the sum of spot and local time sales plus network compensation—
was $6,461.4 million last year, representing an increase of 11.9 per cent over
the $5772.8 million which stations took in during 1980.
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Several syndicators
gathering support for
NATPE meeting changes

Separate syndicator
organization being mulled

TvB visiting agencies
who use ‘tie-in’ barter

Tele-scope

Several major syndicators are looking to generate a groundswell of opinion
that could eventually change the design of the yearly National Association of
Television Program Executives convention. While they’ve been grumbling for
some time about the convention in terms of its overall usefulness as a screen-
ing vehicle, the syndicators appear to be ready for some official moves. Some
of their dissatisfaction surfaced after the INTV convention in Washington,
when four or five major distributors met privately at a breakfast meeting,
where they conducted a post-mortem on the convention and its value to them
as exhibitors. According to one of those present at the meeting, the session
ultimately concluded “that something had to be done to determine our own
fate.”

As a consequence of that breakfast, a second meeting was held, in New
York, with about 15 major syndicators. “We decided then and there that we
would not put up with any conference where the buyer was calling the shots,”
says the syndicator, who wanted his name kept anonymous. “Basically, we are
against the idea of having hordes of people descending on these things, who
simply want to get gifts and free food. In actuality, screening of our wares is
secondary in this kind of circus atmosphere. We are, in a way, intruders. We
don’t belong in an environment like this and we really forced our way in some
years ago.”

The syndicator, based on a consensus of other distributors, feels that there are
three alternatives open. One would be to set up a separate organization, which
primarily would deal with trade show problems and how to resolve them. Two,
possibly establishing a separate convention exclusively devoted to screcnings,
which would take place sometime between the INTV and NATPE conven-
tions. This could be done under the guidance and cooperation of both organi-
zations. And third, the syndicators may opt not to participate in either of the
yearly functions, and to simply follow their usual practice of getting projects
to stations individually.

The distributor source asserts that the concept of sandwiching a separate
screening exhibition between both conventions appears to have been looked on
with the most favor. He stresses that it is the group’s desire not to undermine
NATPE or INTV. “If they want to continue to have panel discussions and
workshops, Iris Awards and whatever, that’s up to them, but we think such
things interfere strongly with what a convention should be as far as our own
interests are concerned.” One of his gripes is that NATPE has chosen to go in-
ternational and to bring in cable people as well. “At Monte Carlo, for exam-
ple, NATPE sent three persons to the festival, to plug participation in the U.S,
convention. They just want to make it as big as they can—regardless of who
participates.” All this will be quietly continued at a March 16 distributor
closed breakfast meeting, to be held in Las Vegas, as the NATPE convention
winds down.

In another area, a successor to George Back, who recently resigned as exec-
utive director of NATPE, will be chosen by the time the convention is over. A
search committee, headed by Charles W. Larsen, NATPE first vice president
and program director at WABC-TV New York, has been screening applicants
and will present its recommendations to the NATPE board. An announcement
on the selection will be made during the convention. Back has been executive
director since February, 1980. A release on Back’s resignation says that “he
has found that his outside demands have grown so much that he doesn’t feel it
fair to NATPE or himself to continue in both roles. He plans to continue serv-
ing until his contract expires, hopes to assist in the determination of his suc-
cessor and wishes to continue as a consultant with the Association.”

In the wake of the J. Walter Thompson barter syndication revelations, TvB
president Roger Rice and the bureau’s legal counsel have been visiting agen-
cies who allegedly practice “tie-in” barter—i.e., assuring stations who trade
time credits for programming that they will get a higher share of market reve-
nues from some of the agency’s clients. While it could not be learned at press-
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YOU WILL BE THERE*
WHEN YOU ADVERTISE
IN THE MIP TV °82 ISSUE OF

Television/ Radio Age International.

YOU WILL NOT ONLY BE AT MIP TV*, YOU

WILL BE AROUND THE WORLD WITH YOUR

SALES MESSAGE IN THE WORLD’S LEADING
BROADCAST JOURNAL.

CLOSING DATE: APRIL 5

FOR SPACE RESERVATIONS, CALL

Television/ Radio Age
New York Hollywood
1270 Avenue of the Americas 6255 Sunset Blvd.

212-757-8400 213-464-3552
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(without pictures)
®
The new generation DIGISCAN II* is here.....at Devlin.
Fitm-to-Tape transfers have never 1ooked so good.
The Film-to-Tape process itself has never been so versatile.
From now on the industry has a new criterion.

Do you want G read
70 MADVM S ? Advances in the LOOK:

improved frame by frame color correction &
digital picture-enhancement capabilities. .. .

increased resolution with no degradation
in the signal to noise ratio.. ...

Advances in the PROCESS:
CRT monitoring.....

new software updates prompt & guide to
reduce error-possibility & facilitate
editing &/0r decision revision.. ...

film speeds: 18, 24, 25 & 30 FPS

from NEGATIVE or POSITIVE.....

25mm 3-track mono or stereo with DOIbY A.....
improved film safety.....

all of this available directly on NTSC/PAL/SECAM.....
& coming soon—digital X-Y-Zoom & repositioning.....

NOow, more than ever before, the Film-to-Tape transfer
is a viable creative link in the post-production chain.

Do awu wan15 read. aboddmore advances...

or wouldn'e you 15Cher
g, DEVUA

FULL CYCLE VIDEO SERVICES

DEVLIN PRODUCTIONS INC.
*Registered trademark of Rank Cintel 450 WEST 55 STREET, NEW YORK, NY 10019 « 212/582-5572
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“THIS YEAR, ONCE AGAIN

THOUSANL WILL BE SOLD

In 1981 : 3,626 executives from

1,044 companies comprising '

288 channels or stations . e
756 proamhon and distribution companies,
15,613 TV programmes and )

- 3,570 feature length films were presented.

'No other 7 days of the year will give you
~ a better chance to :

e buy or sell programmes rights ;
e negotiate rights or future projects;
e arrange co-production deals.

23-29 April 1982 - Palais des Fé__sﬁvals - Cannes France

Please send me the MIP-TV documentation

U.S.A. FRANCE

Perard Associates inc.
Office - C/Q John Nathan
30, Rockefeller Plaza -

International
Representative

Internatuonal Exhibition
Organisation L.td.
9, Stratford Street,

JACK KESSLER
U.K. Representative
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The International Council

In 1981, the Globo Television Network's Our novelas, shows, series, kiddies’
program “Vinicius for Children” programs, soccer, and the best in Brazilian
was awarded an Emmy in the Popular Arts pop music specials are distributed
category. This Emmy, alongside other in the Americas, Africa, Europe, Asiq,
international achievements such as the and Oceania with excellent results.

Iris '79, and the Ondas '79, ‘80, and ‘81,
all highlight recognition for a
programming which is winning over
substantial audiences in more

than 80 countries.

The Emmy is further proof of our programs’
high quality standards and their
cultural state-of-the-art, contributing
to reinforce the image of Latin
America’s largest television network.

oo

Rio de Janeiro - Rua Lopes Quintas, 303 - Telefone: 294-9898 - Telex: 22795 ¢ Roma - Piazza del Tempio di Diana. 4
Telefono: 572838 - Telex: 614519 o New York - 903 3rd Avenue - 21st Floor - Telephone: 7540410 - Telex: 423583
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Tinker fills two
major NBC posts

Public Tv experiment
could get 0.k. this month

Tele-scope

(continued)

time which agencies had been visited, TvB chairman David Henderson, presi-
dent of the Outlet stations, has already named a half dozen major ad shops as
engaging in the practice—which the agencies deny. Those named are, besides
Thompson, Dancer Fitzgerald Sample, Grey Advertising, Ted Bates, Cun-
ningham & Walsh and Doyle Dane Bernbach.

While the announcement by JWT about $24:5 million in fictitious barter
syndication revenues and the unpaid leave of absence of Marie Luisi, head of
the agency’s spot buying and syndication unit, shocked the industry, tie-in
barter has been a sore point with broadcasters for some time. It was learned
that some of the big agencies had been contacted by TvB about the subject be-
fore the JWT story broke and one reliable report is that Thompson was visited
twice in the late *70s. ‘

The exact nature of the discussions between TVB and the ad agencies was
not disclosed, but it is clear that the bureau at least expressed “concern’ about
tie-in barter, which may have illegal aspects. In the current round of TvB vis-
its, Rice is being accompanied by Jay Greenfield of Paul Weiss Rifkind
Wharton & Garrison, New York.

Stations have long complained about tie-barter for a number of reasons.
Among them: (1) they feel a so-so program is foisted on them, (2) the agen-
cies don’t always deliver the spending share they promise and (3) the time
taken in credit is sometimes sharply discounted so the agency can offer clients
time at below-marketplace rates and make a profit to boot.

NBC chairman and CEO Grant Tinker has begun to make himself felt in the
area of executive appointments. Two major posts, one of them new to the com-
pany, were filled early last week. One was president, NBC Television Sta-
tions/Radio, and the job went to Robert S. Walsh, who had been president,
NBC Television Stations. The addition of NBC’s radio operation to Walsh’s
responsibilities follows the resignation of Richard Verne as president, NBC
Radio, last month. However, a successor to Verne will be named.

The other major appointment was that of Reuven Frank to be president of
NBC News, a job he had previously held from 1968 to 1973. He succeeds
William Small, who resigned last week—under pressure, by most indications.

Three other appointments were announced in conjunction with those above.
Walsh, who will report to Robert E. Mulholland, NBC president and chief op-
erating officer, named Al Jerome as executive vice president, NBC Television
Stations, and Michael Eskridge as executive vice president, NBC Television
Stations/Radio. Jerome, who had been vice president and general manager of
WNBC-TV New York, will be responsible for all operating functions with the
stations division, including programming, news and spot sales. Eskridge, who
had been executive vice president, NBC Television Stations, will be responsi-
ble for several key functions in the radio division, among them finance and ad-
ministration and engineering.

Named as Number 2 man to Frank was Tom Pettit, who becomes executive
vice president, NBC News. He was a Washington-based correspondent cov-
ering the U.S. Senate.

The next meeting of the Temporary Commission on Alternative Financing for
Public Telecommunications is scheduled for March 22 in Washington, and it
is possible that the 10 public television stations participating in the alternative
financing experiment will at that time get the go-ahead to proceed with their
respective plans. The 10 stations are: WNET(TV) New York; wTTw(TV) Chi-
cago; WHYY-TV Philadelphia; WQED(TV) Pittsburgh; wPBT(Tv) Miami;
WYES-TV New Orleans; WQLN(TV) Erie; WKPC-TV Louisville; WSKG(TV)
Binghamton; and WIPB(TV) Muncie, Ind. Alternates are wviz-Tv Cleveland,
KWCM-TV Appleton, Minn. and KCSM-Tv San Mateo, Calif.

One of the participating stations won’t be involved in advertising of any
kind. WSKG, whose viewing area stretches from western New York to the
Catskills, is trying to put together a trade agreement package with about 20
different cultural institutions. The station will produce and air spots for the

130 Television/Radio Age, March 8, 1982




SO,
2 e
L g wal

Animated drawings have the power to draw large, %
loyal audiences. And ARP has some of the best- s

| known, best-loved animation available. Including \
the Marvel Comics Super Heroes.

i Program them as half-hours or in segments.
By themselves or back-to-back. See what the
drawing power of these pen pals will do for you.

Spider-Man - Spider-Woman - Captain America « The Hulk « Thor « Iron Man

» Sub-Mariner « Mr. Fantastic - The Invisible Girl « The Thing - Herbie the Robot
= Rocket Robin Hood - Max, the 2000 Year Old Mouse « Blip and other
Halas+Batchelor cartoons.

N NEW FOR ‘52—

39 first-run episodes of Spider-Man
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(26 available in the U.S.) f
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“The Best Animated Scit\ence/Fiction Adventure
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WNET to create graphics
for expanded underwriting

WTTW is working on
lead-ins to commercials

Tele-scope

{continued)

cultural institutions free. In return, the cultural organizations would offer
major discounts to viewers contributing a certain amount of money to the sta-
tion.

“For instance,” explained Michael Ziegler, president and general manager,
“They might offer a tuition break on an evening course or a 50 per cent dis-
count on tickets to the opera. We will use this as an incentive to get people to
become supporting members ($120 contribution).”

The plans of the other nine stations are along more traditional marketing
lines. Seven of them will actually sell advertising in some form, while two—
WNET and WQED—will pursue what they describe as “enhanced under-
writing.”

Under the rules set forth by the Temporary Commission, advertising clus-
ters cannot exceed two minutes, and advertising cannot interrupt programm-
ing. Also, political and religious advertising are prohibited.

John Jay Iselin, president of WNET, at a recent press conference, described the
enhanced underwriting program as, “an extended version of what we already
do.”” Current underwriting messages are 10 seconds in length, and Iselin said
the station would, under the experiment, allow them to be extended to 30 sec-
onds. The station will also work with potential underwriters or their ad agen-
cies to create graphics—*‘to use tape or film in some creative way” as opposed
to the slide-and-mike format currently utilized for underwriting messages.

Iselin emphasized that the station, “will not go out with a rate card—we are
not selling air time.” But through the expansion, he said he sees the prospect
of many more companies participating. He stressed that the underwriting
messages will be, “institutional in nature. We are not interested in underwrit-
ing becoming product advertising. They (the messages) will be brief and com-
patible with the texture of our programming.”

Lloyd Kaiser, general manager of WQED, the other station experimenting
with enhanced underwriting, says content of the expanded announcements will
be, “‘more in the corporate message area. It will not be propaganda or lobby-
ing but more institutional, a ‘We support the arts’ type of message.”

In Philadelphia, Jim Karayn, president and general manager of WHYY-Tv,
says a rate structure for the station is currently being worked out, along with
other parameters. “There should be some sort of progression in terms of fre-
quency and type of commercial,” he said. Still under discussion, he added, is,
“whether we should start out with institutional instead of product advertising
and a proposal that we go to existing local underwriters with some sort of
package combining underwriting and advertising.”” Reaction from the Phila-
delphia community, he said, has been “positive. They understand it is an ex-
periment and that we're lucky enough to be part of it.”

WTTW Chicago, according to a spokesman, is still in the process of, “forming
guidelines and procedures. We’re also doing some in-house experimentation
on lead-ins to commercials. Some of our creative people are working on ideas
for something to lead into a commercial so there’s not just the end of a pro-
gram and the blast of a commercial.”

A “qualitative approach” to advertising is being taken by WKPC-TV Louis-
ville. The station’s research team, explained Jerry Weaver, general manager,
is attempting to, “get a total demographic look™ at the station’s viewers so
that “‘we can match sponsors with viewers.” The station will also be, “match-
ing the quality of the commercial message to the quality of the pro-
gramming.”

If the experiment gets the go-ahead from Washington, Weaver is hopeful to
be underway by mid-April. WTTW is talking more in terms of mid-summer,
while WNET’s timetable is “fall at the earliest.” At wPBT-Tv Miami, George
Dooley, president and chief executive officer is, “hopeful we can begin in
April. We're currently working on guidelines and commercial acceptance
rules internally.”

One’possible snag in the progress of the experiment is the attitude of the
major talent unions toward repeat rights. Currently, the union allows four re-
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MGM LION 1
CAN MAKE YOUR DAY

...and your morning, evening,
and late-night toot

MGM LION 1 gives you 25 superb theatrical motion
pictures, all available now, specially selected from the vast
MGM library. ..and all in color!

These proven attractions can be programmed for
all age groups and all time periods. .. that's programming
power!

And MGM LION 1 is star studded. More than 100 of
filmdom's most dazzling performers are ready now to
work for your station! _

MGM LION 1 offers 25 outstanding titles, 19
Academy Award Nominations, and extraordinary acclaim.
With films like these, your slice of your market will be a
whole lot bigger! All you have to do is contact your MGM/UA
Television representative today!

Visit us at NATPE, Booth 45-Exhibition Floor, Las Vegas Hilton

MGM/UATELEVISION DISTRIBUTION

NEW YORK (212)708-0300 - LOS ANGELES (213)558-5058 - CHICAGO (312)263-1490
ATLANTA (404)352-3465 - DALLAS (214)692-1990 - TORONTO (416)968-9224

ATLANTIS, THE LOST CONTINENT « BACHELOR IN PARADISE - BAD DAY AT BLACK ROCK « THE
BAND WAGON « THE COURTSHIP OF EDDIE’'S FATHER » FOLLOW THE BOYS » GABY « HIGH SOCIETY-
HONEYMOON MACHINE » KISSIN' COUSINS « THE LAST VOYAGE « LIGHT IN THE PIAZZA » THE
LONG, LONG TRAILER « MUTINY ON THE BOUNTY » THE PRIZE « RHAPSODY « RHINO! « RIDE THE
HIGH COUNTRY * RING OF FIRE « THE SAVAGE GUNS « SEVEN SEAS TO CALAIS - THE STORY OF
THREE LOVES - WELCOME TO HARD TIMES - THE WHEELER DEALERS « THE YELLOW ROLLS ROYCE

© 1982 Metro-Goldwyn-Mayer Film Co.
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Local access shows
doubled in top 10 markets

Drop in game shows
tracked in the study

Local magazine shows
grew, also non-magazines

Tele-scope

{continued)

leases of the same program over three years before a public station has to pay
any additional talent fees. This, according to Chuck Warren, general counsel
for WNET, “has been a substantial benefit, and we have said we would like to
continue this relationship for the experimental period.” This situation, Warren
emphasized, is limited to the six or seven public stations that are significantly
involved in program production. Negotiations with the union are currently un-
derway.

“Local programming” has more than doubled on affiliates in the primetime
access period in the top 10 markets over the past six seasons, according to a
study by Group W. Designed to show the benefits of the Prime Time Access
Rule (PTAR), which FCC chairman Mark Fowler would like to repeal, the
study tallied the amount of local programming in the 7:30-8 p.m./6:30-7 p.m.
period from the 1975-76 to 1981-82 seasons and found that the number of
local half hours rose from 38 to 82, a rise of 116 per cent. Over the same peri-
od, locally-originated programming in the half-hour period—Monday through
Saturday—increased from 1 per cent of the total to 46 per cent.

A key assumption of the study is that PM Magazine, produced and distrib-
uted by Group W Productions, and Evening, the magazine show on the Group
W TV stations from which PM Magazine developed, are local shows. Accord-
ing to James Yergin, who conducted the primetime access study, in practically
all of the top 10 markets in which these shows are aired on affiliates, more
than half of the program consists of local segments. “If more than half of a
show is locally-produced,” says Yergin, “the FCC defines it as local.”

Three of the 10 markets studied contain Group W outlets—KYW-TV Phila-
delphia, KPIX(TV) San Francisco and wBZ-Tv Boston—all of whom air Eve-
ning. In all three cases, maintains Yergin, two-thirds or more of the pro-
gramming consists of local inserts. In Cleveland, Washington and Dallas-Ft.
Worth, where PM Magazine is aired on affiliates, more than half of the seg-
ments are locally-produced. Only in Detroit, is the ratio less than half and,
even there, according to Yergin, it is not much less, running between 40 and
50 per cent. In addition, Group W says, 95 per cent of the show is produced by
participating stations. In New York, Chicago and Los Angeles, the remaining
top 10 markets, PM Magazine is aired on independents. These were not in-
cluded in the study since indies are not directly involved with PTAR.

The study conducted by Yergin, a consultant who formerly headed up TV re-
search at Group W stations, focused on the past three seasons, though Group
W has been monitoring the program trends in primetime access period since at
least 1975.

Source of data for the study were the February ratings reports of the
1979-80 and 1980-81 seasons and the November sweep for the 1981-82 sea-
son. Programs and titles were surveyed Monday-through-Saturday on affili-
ates in the top 10 markets only. The limitation to the top 10 markets was de-
cided on *“in order to develop a data base that would be manageable in size
and useful for comparison,” and it was pointed out that the top 10 markets ac-
count for 47.3 per cent of all households directly affected by PTAR. The first
half-hour covered by PTAR was excluded “in the interest of clarity” and be-
cause this period “was largely programmed by local stations before PTAR.”
These are the remaining findings from the survey:

B Syndicated game shows have dropped from 97 half hours weekly in the
1979-80 season to 41 hours in the current season—a decrease of 58 per cent.
Bullseye and Family Feud were the only game shows that top 10 market affil-
iates carried in the period surveyed, the former in one market and the latter in
seven,

B In the same three seasons, syndicated non-game programs grew by 96 per
cent, from 28 half hours to 55.

® Local magazine programs grew by 68 per cent, from 28 half hours to 47.
B Local non-magazine programs went up by 25 per cent, from 28 half hours
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ROCKY MOUNTAIN
HIGHLIGHTS

IN DENVER

Doubling and tripling audience levels of
previous years, SATURDAY NIGHT delivers
more viewers, by far, for KWGN than
anything programmed in the time period

IN THE LAST FIVE YEARS
Total Women Women Total Men Men
Year Program Ratings Share Women 18-34 18-49 Men 18-34 1849
1981 SATURDAY
NIGHT 8 11 28 20 R5 41 33 39

1980 MORC. & WISE/

ROCKFORD R 3 11 6 7 8 3 4
1979 SANFORD/

MOVIE 3 6 16 8 12 Rl 1R 16
1978 GET SMART/

GONG SHOW R 5 10 6 9 11 8 10
1977 NEWS/MOVIE 1 3 6 R 4 7 3 B

SOURCE: ARB NOV. 1977-81

Moreover, KWGN beats
both the NBC-CBS affiliates
in all categories of young adults
for the first time ever.

(Details on request)
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Distributed exclusively by

FILMWAYS ENTERPRISES

LOS ANGELES NEW YORK CHICAGO
(R13) 557-8700 (R1R) 758-5100 (31R) 3469142

(© 1962 FILMWAYS, INC.




Increase in ‘other’
local magazine shows

Network tv spending
up in all dayparts

ABC News wins two
TV prizes given by LIU

Tele-scope

{continued)

to 35 programs.

B “Syndicated programs have shrunk in proportion to the growth of local
programming, from about two-thirds to about one-half.”

m “Of 95 different programs scheduled during one rating period over three
seasons, 1979 to 1982: 53 programs or 56 per cent, were non-magazine local
programs; 23, or 24 per cent, were syndicated non-game shows; 14, or 15 per
cent, were syndicated game shows; five programs, or 5 per cent, were local
magazine programs.”

B “Viewers in the top 10 markets today have the option of viewing a locally-
produced program in the period surveyed on at least one of the three local af-
filiate stations 90 per cent of the time. Three years ago this figure was only 68
per cent and in 1976, it was only 47 per cent. In short, the opportunity has al-
most doubled in six years. Only one market—New York—today offers view-
ers no more than a 50 per cent opportunity.” The foregoing data is based on
60 “potential opportunities” —10 markets times six nights per week. In 1976
there were 28 opportunities; in 1982, 54, according to the study.

While the bulk of the “local” magazine programs tallied in the Group W sur-
vey consisted of PM Magazine and Evening, there were a few other local
magazines, and their share of program time increased over the three seasons
analyzed. In the 1979-80 season, there was a total of two half hours per week
of these other local magazine programs; in 1980-81, the total was seven half
hours and in the 1981-82 season, the figure rose to 11. However, these were
confined to only three of the 30 stations studied, two of them CBS 0&Os.

In the 1979-80 tally, the two half hours were on wCBS-TV New York— To
Life—and KNXT(TV) Los Angeles— Two on the Town. In the next season,
Two on the Town became a five-day strip, while To Life disappeared. How-
ever, WCBS-TV came up with 7:30 Magazine once a week and KRON-TV San
Francisco presented SFO on Saturday nights only. In the last go-round, 7:30
Magazine had also disappeared, but SFO became a five-day strip while Two
on the Town became a six-day strip.

Expenditures for network tv advertising increased by 8.7 per cent in 1981 over
the previous year’s totals, according to TvB/BAR statistics. This was due in
part to increased rates during the final quarter of 1981, when expenditures in-
creased by 16.7 per cent over the final quarter of 1980.

For the entire year, total spending was reported at $5,592,821,500. This
compares with 1980’s total of $5,147,345,600 for all three networks. In day-
time, the increase was 9.1 per cent, which breaks down to 6.7 per cent Mon-
day through Friday and 13.7 per cent on weekends.

For the final quarter, total spending was $1,772,250,500 in comparison with
$1,519,251,300 for the last three months of 1980. In 1981, the final quarter
figure for daytime were up 18.7 per cent over those of 1980. This broke down
to 14.0 per cent Monday through Friday and 25.6 per cent on weekends.
Nighttime expenditures in the last quarter of 1981 increased by 15.6 per cent
over the previous year’s figure.

By network, the total of $5,592,821,500 was divided up as follows:
$2,009,232,100—or 35.9 per cent—for ABC; $1,897,969,300—33.9 per
cent—for CBS; and $1,685,620,100—30.1 per cent—for NBC.

ABC News won both television prizes given by Long Island University in its
34th annual George Polk Awards in Journalism. ABC took honors in the doc-
umentary and reporting categories. The documentary prize went to Pierre Sal-
inger for America Held Hostage: The Secret Negotiations. In reporting, Ted
Koppel won for Nightline. In radio reporting, John Merrow of the Institute
for Educational Leadership and National Public Radio won for Juvenile
Crime and Juvenile Justice. Other awards were given for print and magazine
reporting. A special award was given to George Seldes, a former Chicago Tri-
bune correspondent. The awards are given in memory of George Polk, CBS
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Video tape consumer
imports increase: EIA

Newspaper ad revenues
set record annual mark

New satellite service
to be half-commercial

Firestone to distribute
Soap Opera Digest

Tele-scope

{continued)

correspondent killed in 1948 while he was assigned to the Greek civil war.

American imports of consumer video and audio units increased during the final
quarter of 1981, according to data compiled by the marketing services depart-
ment of the Electronic Industries Association’s Consumer Electronics Group.
Most significantly, imports of video tape player/recorders increased by 123.8
per cent over those of the final quarter of 1980. For the entire year, videotape
player/recorder imports were up by 112.8 per cent over those of the previous
full year.

In other selected areas, television set imports also increased during the last
quarter of 1981 compared to the last quarter of the previous year. The last
quarter statistics showed that Tv set imports had increased by 20.2 per cent
for color and 3 per cent for monochrome, compared to the 1980 statistics. For
the year TV set imports rose 10.2 per cent. Radio set imports, home and auto
combined, increased by 16.3 per cent during the last quarter, compared with
the last quarter of 1980. Audio tape recorder/players were up 24 per cent,
home audio tape players up 133.8 per cent and auto-type audio tape players
up 42.7 per cent.

Exports of video tape equipment increased by 63.7 per cent in the last quar-
ter while the export of television sets (both color and monochrome) decreased
by 36.4 per cent.

Newspaper advertising revenues hit a record high in 1981, with a total of
$17.446 billion reported in all categories, according to research made public
by the Newspaper Advertising Bureau. This represented a 12.3 per cent in-
crease over the total for 1980.

As Craig Standen, the Bureau’s executive vice president for sales, com-
mented “We’re not just gaining dollars, we're generating a steady increase in
our share of the market in national advertising and we expect that our share
will continue to grow.”

Retail advertising remained the largest category in newspaper ads, increas-
ing by 12.4 per cent to a total of $9.631 billion. Classified advertising in-
creased by 9.5 per cent to $5.062 billion. National advertising, the area of
most significant growth in recent years, went up by 17.0 per cent in 1981, to a
total of $2.753 billion. This was the third consecutive year of “impressive”
growth in revenues from national advertising.

Two advertiser-supported channels as well as two pay channels will be offered
by United Service Television early in 1983, according to a preliminary agree-
ment signed by General Instrument Corp., Allstar Satellite Network and Pop
Satellite, Inc. The four-channel service will be available for use by cable sys-
tems, hotels, multi-unit dwellings, college dormitories and, perhaps most num-
erously, private homes not being served by cable. According to General In-
strument’s broad band group director of business development, Hal Krisbergh,
“By 1985, we estimate that there will be 25 million homes in America not
passed by cable. We are really going after this market.”

United, headed by former NBC-TV president Robert T. Howard, will use
10 transponders on Telesat Canada’s ANIK-C satellite, which is scheduled to
be launched on the Space Shuttle November 11. United will broadcast on the
Ku-band (12 GHz) and its receiving dishes will be small three-to-six feet.

As of presstime, it was learned that Sandy Frank Film Syndication has been
dropped as distributor of Soap Opera Digest, projected half-hour strip series,
and that Firestone Program Syndication has taken over handling the show.
According to Fred Klein, president of Soap Opera Digest, the magazine
pulled out of its agreement with Frank because of a money dispute. (See page
147, for earlier story).
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At this year’s National
Association of Television
Program Executives
convention, programming
matters will most likely get
some stiff competition from
such legislative and
regulatory issues as the
Prime Time Access Rule,
cable copyright and
syndication exclusivity,
and the Fairness Doctrine.

Television/Radio Age

Volume XXI1X. No. 14, March 8, 1982

NATPE PREVIEW

Soaps, courtroom shows
vie with major issues

By Robert Sobel

This year’s National Association of Television Program Executives convention,
March 10-16, might be more in character if it were held in Washington rather
than in Las Vegas. While basically the dominating attraction at previous NATPE
conferences, programming will most likely get some stiff competition from leg-
islative and regulatory issues, including, but not confined to, the Prime Time
Access Rule, cable copyright and syndication exclusivity, the Fairness Doctrine
and deregulation generally.

These issues are seen as playing a strong hand in keeping station buyers and
syndicators occupied with other matters than just programming—if the NATPE
workshops live up to expectations. A Las Vegas setting may also not be the most
appropriate, considering the seemingly endless rows of gaming tables in casinos
against the dwindling number of new game show entries for syndication. While
projects in the genre slid sharply to only four or five at last year’s convention, after
traditionally holding the spotlight at several previous conventions, new game show
productions have all but disappeared at this conference.

Also a dying breed is new product geared specifically for access, actually a trend
that began surfacing a few years back, with the acceleration of stripping by stations
drying up availabilities in the time slot. This, in turn, last year led to buyers finding
new-product choices available for almost every daypart, with a deemphasis on
access. This year, only one new strip series is offered specifically for access, al-
though there are at least a dozen first-run strip projects being offered for this year’s
convention. Other types of new shows in the smorgasbord include a large number
of weekly series, miniseries and specials, so it appears there is an abundance of
new product in one stage of production or another. Of course, how many will get
a “go” as series is another matter.

About 70 exhibitors will be showing their wares in the “exhibit hall” at this
year’s convention, as compared to the 20-odd last year, as the NATPE/MIP-TV
concept draws closer to reality.

Highlights of other developments in the industry, leading into the NATPE
convention, are, according to major station buyers and other sources:
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8 Hour series being made available for
syndication continue to be the dominat-
ing form in off-network product this
convention. About 10 are being offered
fresh for the parley, joining about a
half-dozen others offered last year, while
half-hours coming off-network are still
at a premium.

® Soaps and courts appear to be the
“in”" formats this year, with close to a
dozen new entries being planned for
syndication, either as strips or as once-
per-weekers. The scap series basically
are “inside” profiles of the stars. There
is also one group of miniseries, and two
rerun soap operas are being pitched for
syndication.

B Late night is continuing to get a lot of
attention from syndicators, with at least
a half-dozen syndicated series being
displayed for the late-fringe slot. Most of
the new offerings are in the adult comedy
vein, including a strip promised by
T.A.T. Communications,, creators of
Mary Hartman, Mary Hartman.

m Prices for off-network series appear
to have leveled off, but are still rising on
an average of 10-15 per cent. Of course,
“hot” programs are still commanding a
good dollar, depending on the station
buyer’s competition and the market.

B First-run shows being offered via
barter continue to proliferate, in keeping
with the tight economy and high interests
rates. The use of offering new product in
a combination of cash and barter is ac-
celerating, as syndicator/producers try
to defray the escalating cost of new
production. (See details in programming
section, this issue.)

m Talk shows in early fringe are prac-
tically nil, although they were booming
a few years ago. Latest casualty is the
John Davidson Show. However, a co-op
venture in the talk genre is being intro-
duced, with the pilot just completed.

B An increasing number of stations,
both individually and as a group, are
turning to syndication with their locally
produced shows, or are participating in
co-op first-run syndication ventures.

B Syndicated programs via satellite
transmission are spurting. Not only are
there, or have been, at least a half-dozen
programs on the bird, but at least six new
series are being planned to go on satellite
for the fall or before.

Washington legislation—both present
and future—will be getting a heavy air-
ing at this year’s NATPE, reflecting the
concern and confusion within the
broadcast industry. In fact, this year’s
convention has titled one of its days,
March 15, as “PTAR Day,” with a gen-
eral session focusing on the access rule.
Other scssions during the convention will
emphasize such things as deregulation,

There are at least a dozen
off-network hours being
offered this year for the
first time at NATPE.
Clockwise, from below,
Robert Urich in MPC's
“Vegas™'; "'The Dukes of
Hazzard,” from Warner
Bros. Television; Ed Asner
as “Lou Grant,” from
Victory Television; 20th
Century-Fox's “Trapper
John M.D.”"; and “White
Shadow,” from Victory
Television.
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fairness and copyright, among other
issues facing the industry. Also signifi-
cant is that for the first time in NATPE
history all FCC commissioners will
participate in one panel or another re-
lating to government positions.

Even with these clouds of uncertainty
hanging over the convention, it will be
business as usual—and unusual—in
terms of programming. New product
looking for future programming berths
is plentiful, with the exception, as noted,
of game shows and series geared to ac-
cess. Game shows apparently have be-
come a dirty word, and even two new
series that may ordinarily have fallen
into that category in years past—Fire-
stone Program Syndication’s Freeze
Frame, a half-hour strip, and Great
American Syndication’s Say Something
Funny, 195 half-hours—are being em-
phasized as entertainment vehicles.

There is however, one off-network
game show being offered for NATPE:
Firestone’s Card Sharks, 260 half-hour
episodes from the former NBC Show.
Polygram has changed the basic format
of the oldie game show Queen for a Day,
taken away the exploitative angles and
has come out with an upbeat ending that

Hour shows generally are getting
good sales action and appear to be
working well in early fringe,
according to most rep sources. Also,
since they aren’t the heavy dramas
of vears ago, they now appeal to a
wide variety of demos. New hour
reruns offered this year include
clockwise, from farr., MCA TV's
“Buck Rogers”'; Columbia’s
“Fantasy Island” (also offered as
half-hours); MCA TV’s “Those
Amazing Animals” and “Memories
of Lawrence Welk.”

awards achievement in women. Vicki
Carr will be co-host, along with Michael
Young.

The rcasons for the dearth of new
game shows have been evolving over the
past year or two, as their mortality rate
increases and those few that remain on
the tube remain soldily entrenched, while
the access period, normally the home for
such shows, dries up. In fact, Freeze
Frame is being pitched for early fringe
as well as access, as is Card Sharks.
Only one new show is being offered ex-
clusively this year for the time slot—
American Pie, a *“‘good news” half-hour
strip being distributed by Multimedia
Program Productions.

Some access successes

While new first-run series for access
have been declining, some shows man-
aged to get into the time period last sea-
son, such as Paramount Television’s
Entertainment Tonight and Sandy
Frank's the New You Asked For I1. Both
have been renewed for the 1982-3 season
as well. However, according to several
rep sources, the access picture regarding
new programs entering the time slot has

gotten bleaker because of the possible
repeal of the access rule.

Ed Aiken, Petry Television’s director
of programming, says that syndicators
feel uncertain about the fate of the access
rule. “They simply don’t want to spend
the money for something that may not
cven get off the ground. It costs a great
deal to produce a pilot, from $100,000 to
as much as $750,000, and it takes a few
years to amortize the series and start
making a profit.”

Phil Oldham, Katz communications
vice president, programming, adds that
about 95 per cent of our problems are
because of the uncertainty now sur-
rounding the access rule. Some even
think there won’t be an access time next
year. However, they are being short-
sighted. Furthermore, if you can get a
program on the air in access, it’s a lot
easier to move the program to another
time period than to try to play around
initially in time periods that the show
may not be suited for.”

Nevertheless, the shakiness of the
access rule has helped awaken producers
to the fact that other dayparts are also
viable. In one way they are concentrating
on specific time periods and in another
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Despite the uncertainty of the
access rule along with other
possible deregulation mouves, new
strip product going inio the
convention appears 1o be plentiful.
Clockwise, fromr., D. L. Taffner's
“That Awful Quiz Show"’;
Paramount’s “Madame’s Piace”;
MPC’s “Singles Magazine”;
Group W's “Chef Tell's Good
Life””: BBI's “Tom Cottle Up
Close”’; National Telefilm
Associates’ “The Enchanted
Palace”; and Great American
Syndication’s "Say Something
Funny.”

they are developing series that can be
played in any one of several dayparts.
For example, there are a rash of first-run
new shows being offered only for late
night, with many in the adult-comedy
vein. These include T.A.T./Tandem’s
half-hour late-night strip, the Jeff Clark
Show, 195 first-run and 65 repeat epi-
sodes, available for the fall; Viacom’s
Night Court in Vegas, 130 half-hours,
described as an adult farce; Producer
Showcase’s The Uncle Floyd Show, a
spoof of kid shows; Polygram’s half-hour
Go to Bed America! puppet, political,
sexual, satirical strip; and Paramount
Television’s Madame’s Place, a com-
edy/variety strip, also available with a
special weekend edition in either a one-
hour or 90-minute format.

Music, singles entries

Other types of programs looking for a
late-night spot are Live From Holly-
wood, from Program Syndication Ser-
vices, which has a rock/punk musical
theme; 20th Century-Fox’s weekly one-
hour series, The Barry Farber Show;
Metromedia’s Flo and Eddie Show, a
weekly music show, as well as its Singles
Magazine, and Telepictures, For Singles
Only, a half-hour weekly show that uti-
lizes a computerized video dating ser-
vice.

Among the major projects vying for a
fall slot in more than one time period are
D.L. Taffner’s first-run comedy strip,
That Awful Quiz Show,; Lexington
Broadcast Services’ weekly one-hour
variety series, Rock Comedy,; Metrom-
edia’s Knock, Knock, weekly half-hours
geared towards primetime and access;
MCA TV’s Road to Los Angeles, 30
hour shows on the coming Olympics,
available for a January, 1983, start; Gold
Key Media’s weekly half-hour news re-
trospectives, Encore News, Claster
Television’s Woofer’s Supersonic City,
half-hour weekly rock /comedy series for
teens and young adults; and a bunch of
new court and soap series.

New soaps

The latter two genres make up close to
a dozen of the new titles coming into this
year’s convention, in addition to two
off-network soap series being offered for
the first time. Soaps were offered at last
year’s convention, but failed to cause a
lather. But these were of the dramatic
variety, and slipped and fell because they
were considered poor copies of their
network parents. This year, however, the
producers, with one exception, believe
they can cash in on the popularity of the
soaps by offering either “inside” stories




about the soap stars or interviews and
miniseries. Five of the six are strips and
geared for early fringe, although the
syndicators are open to access sales as
well. In the strip soap derby are two
half-hour shows that will be hosted by
soap opera performers. Polygram Tele-
vision’s Daytime: The World of Soaps,
available in May or June; and Sandy
Frank Film Syndication’s Soap Opera
Digest, based on stories from the maga-
zine.

Colbert Television’s entry, Soap
World, will look for a fall go. The series
features a rotating weekly soap opera
performer as co-host, with John Gabriel
as the daily host in the half-hour strip.
Another soap strip, Mag-Net’s Soap
Talk, which offers a light look at the
soaps and its star, features a Soap on
Tour Show, as part of the projected sc-
ries.

Also, there are a weekly recap series
and a series of short programs, either two
or four minutes in length. In the former
case, Andrews/Mitchell Enterprises is
distributing Soap Opera Recap, re-
stricted to airing sometime between 4:30
p.m. Friday and midmorning on the
following Monday. Hosted by two soap
opera actors, the series will involve in-
terviews with different performers, who
will answer questions as the fictional
character portrayed in the soap. Also
looking to make a big splash will be The
Soap Spot, from King World Produc-
tions, consisting of 130 shorties of on-
location visits with soap stars.

Novel adaptation

Comworld International is coming up
with its own brand of soap opera. Called
Romance Theater, the strip miniseries
will contain a five-part (half-hour daily)
love story based on an international best
seller, with 26 novels being dramatized.
Also looking to make big syndication
bubbles are at least two off-network soap
programs, Soap and Dark Shadows.
Soap, which ran four seasons on ABC-
TV, is being made available by Colum-
bia Pictures Television as 90 half-hours
and four one-hour episodes, for play in
September. Although Dark Shadows
has been distributed by Worldvision, the
syndicator is now offering an additional
number of episodes.

In the courtroom arcna, about four or
five producers are looking to court the
stations at this convention. Last year the
format was almost completely over-
looked, except for Telepictures’ The
People’s Court, which began as a day-
time show and recently has become ac-
cess fare at some stations. Petry’s Aiken

continued on page 346

The syndication world is bubbling
with new soap entries, in forms
running from inside stories of the
stars to miniseries from novels. Also
included in the lather are two reruns
in the soap genre. Top, r., is
Worldvision’s “Dark Shadows,”
with new episodes; Colbert
Television Sales “‘Soap World”,
bottom r.; Mag-Net’s “Soap Talk”
bottom I.; Columbia’s “Soap”,
second from bottom, I.; Comworld
International’s “Romance Theatre"”
center; and John Gabriel, one of the
stars visited in “'The Soap Spot,”
top I., also distributed by Colbert.
Sandy Frank’s Film Syndications
“Soap Opera Digest” and Polygram
Television’s “Daytime: The World of
Soaps’ are not pictured.
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Made-for-TV movies gain strength as impact
of pay services starts to affect syndication picture

By Dan Abramson

In feature package syndication, 1982
may be remembered as a transitional

.year at the National Association of

Television Program Executives conven-
tion. Certain recent trends—especially
the increased popularity of made-for-
television features—are continuing.
However, the increased number of pay-
TV windows available for showing fea-
ture films could alter the balance of the
syndication business in the course of the
next 12 months. As was the case at re-
cent NATPE meetings, many of this
year’s syndication packages include
sizable numbers of made-fors. But the
recent sale of a number of made-for-Tv
features to cable satellite services indi-
cates that great changes may be in store
in the near future.

For the present, network airings of
theatrical and made-for-Tv features are
scoring competitive numbers in the
Nielsén ratings. As of mid-February, the
top 10 features shown on network tele-
vision since the beginning of the season
in¢luded five theatricals and five made-
fors. The top 20 included nine theatricals
and 11 made-fors. However, in contin-
uation of a recent trend, more made-fors
were shown on the networks during that
period.

Other factors affecting the future of
syndicated feature packages, besides
cable and STV, include home video, long
form news in major markets and the
continued development of promotional
concepts for feature films.

Prices stable

Prices of feature films at this year’s
NATPE are reportedly similar to last
year’s. According to Ed Aiken, director
of programming at Petry Television,
“Prices still depend on the individual
markets, but the movie market overall
could best be characterized as soft. This
is in part due to more stations getting out
of strip movies, which is in turn due to
escalating prices in recent years and the
decisions to change formats from an af-
ternoon movie to, let’s say, talk shows or
sitcoms.”

Executives at some major reps agree
that made-fors are beginning to take a
significant lead in sales value on the
syndication market. This is held to be
due to a variety of factors.

Highly-rated made-for-Tv features
available in this year’'s new

syndication packages include
(clockwise from below) “The Trial
of Lee Harvey Oswald” from
Worldvision’s Prime VI package,
Jean Stapleton as “Aunt Mary”
from Trident One; Kurt Russell as
“Elvis!” from Worldvision Prime
VII: and Farrah Fawcett and Sam
Elliott in “Murder In Texas” from
Telepictu

—

res I1.

Network primetime made-for-Tv movies
October 5 through February 14

Rank Title Network Date Rating Share ,
1. Coward of the County CBS 10/07/81 31.2 48
2. Help Wanted: Male CBS 01/16/82 28.8 47
3. Jacqueline Bouvier Kennedy ABC 10/14/81 27.4 42
4. Victims ABC 01/11/82 27.2 40
5. Cagney and Lacey CBS 10/28/81 26.1 42
6. Fantasies ABC 01/18/82 241 37
7. Valley of the Dolls Part | CBS 10/19/81 23.7 37
8. World War llI; Part Il NBC 02/01/82 235 36
9. Callie and Son CBS 10/13/81 21.8 33

10. Sizzle ABC 11/29/81 21.7 33
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According to Phillip Oldham, director
of programming at Katz “There has very
definitely been an increase in the amount
of made-for-television features being
made available. [ attribute that to three
causes. First, the shortage of theatrical
product. Secondly, the overexposure of
theatrical films on cable. Finally, the
recent success on the networks of the
made-for-Tvs vs. the theatricals.”

Strong agreement on Oldham’s sec-
ond point is offered by Dean McCarthy,
vice president-program services at
Harrington Righter & Parsons. Ac-
cording to McCarthy, “I think the dis-
tributors are realizing that there is
probably, in the long run, more value to
the stations in' made-fors than in theat-
ricals because the made-fors don’t get
the cable exposure. If the made-fors are
properly rested—at least one year since
the last network play—and if they are
contemporary subjects with contempo-
rary stars and have only had two network
exposures, then the potential for their
pulling higher ratings is there.”

The value of contemporary stars in
made-fors is underlined by McCarthy:
“In terms of the syndication market,
Farrah Fawcett is a bigger star than
Gregory Peck.”

Commercial interruptions

Other reasons given for the popularity
of made-fors in syndication sales include
the fact that made-fors are specifically
designed for commercial interruptions
and that they are already acceptable
under continuity standards of most sta-
tions. More importantly, it’s said, most
theatrical films nowadays are designed
for younger demographics than are
considered desirable by most local sta-
tions. According to Aiken, “Generally,
the demographic that sells the best
theatrically is 12-to-24. There are some
specific exceptions to that which have
recently been nominated for Academy
Awards—Reds and On Golden Pond,
for example—but the format and
structure of made-fors are a totally dif-
ferent demographic.”

However, there is by no means
agreement on the made-fors-vs.-theat-
ricals issue among station executives.

Ken Johnson, vice president and gen-
eral manager of KTRK-TvV Houston, the
ABC affiliate, reports that, “I'd say,
generally speaking and depending on the
packages that you own, the theatricals
would tend to out-rate the made-fors, but
there have been some exceptions.”

Ralph Gabbard, executive vice presi-
dent and general manager of WKYT-TV
Lexington, reports on his CBS-affiliated
station’s ratings for the network’s 11:30

Recent theatricals
entering syndication this
year include “Animal
House” (top, l.) with
John Belushi and
friends, from MCA;
“Cabaret” (above) with
Liza Minnelli and Joel
Grey, from Lorimar;
Paramount’s “The Fan,”
starting Lauren Bacall

8 and James Garner
(center); and ITC’s “On
Golden Pond” with
Katherine Hepburn and

Henry and Jane Fonda
(bottom)
Network primetime theatrical movies
October 5 through February 14
Rank Title Network Date Rating Share
1. Superman Part li ABG 02/08/82 30.2 42
2. Superman Part | ABC 02/07/82 29.6 42
3. Every Which Way but Loose CcBS 11/01/81 29.2 42
4. Grease ABC 11/08/81 25.1 38
5. Moonraker ABC 11/22/81 24.3 39
6. “10” CBs 11/10/81 23.9 37
7. Close Encounters of the ABC 11/15/81 22.3 34
Third Kind
8. The Onion Field ABC 01/17/82 21.8 34
8. Rocky Il CBS 02/14/82 21.8 33

(continued on page 338)
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Film classics for sale or barter at NATPE will include
“Ivanhoe,” from MGM Family Fair (top); “Somebody
Up There Likes Me,” from MGM Lion II (center, l.);
“Brigadoon,” from SFM Holiday Network (center,r.);
and “'The Corsican Brothers,” from On The Air
thottom).
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movie by stating that, “We get better
ratings on the theatrical features, gen-
erally.”

On the other hand, George Moynihan,
senior vice president for the station group
at Group W Television, says, “Ten years
ago, “there was no question that theat-
rical movies played much better in the
ratings. However, I think made-fors have
become much better than they once
were, much more sophisticated. Also,
better people are in the made-fors than
was at one time the case.”

David Simon, program director of
KTLA(TV) Los Angeles, comments, *1
would say that there are more quality
made-for-TV pictures being offered. The
important thing is that the syndicators
are offering a good mix of theatricals and
made-fors. That’s basically what we’re
looking for.”

Changes imminent

In what may turn out to be a very
significant development in future sales
for feature packages, cable foundation
services have begun playing made-fors
after their network plays but before they
are made available for syndication. Last
December, Showtime cablecast The
Gathering, a 1977 made-for feature on
ABC-TYV starring Ed Asner.

In addition, Home Box Office now
owns the cable rights for The Tenth
Month and The Grass Is Always
Greener Over The Septic Tank, both
made-fors starring Carol Burnett. The
third major cable satellite service,
Warner-Amex’s The Movie Channel,
has announced the purchase of a number
of ABC made-fors from recent ratings
wars, including such titles as Birth of the
Beatles, The Young Pioneers, Young
Joe: The Forgotten Kennedy and
Nightmare in Badham County. Fur-
thermore, Elvis!, which stars Kurt
Russell and was originally an ABC
made-for was recently purchased by all
three services for non-concurrent ca-
blecasting.

Elvis! and Birth of the Beatles will
both be on sale in syndication packages
at this year’s NATPE.

There is little doubt among the rep
and station executives interviewed that,
if the sate of made-fors to cable becomes.
a trend, it will drive down the value of the
same features when they are later
packaged for syndication. Pointing to the
effect of cable windows on primetime
broadcast ratings, Oldham states that,
“Theatrical films are coming in any-
where from 3-to-5 share points down
from what they should be doing because
of the overexposure.”

The list of new feature packages being

(continued on page 334)




Program director survey: Complain that NATPE
convention is too long, crowded and ‘flashy’

tation program directors are any-
thing but shy when it comes to
voicing complaints about how the Na-
tional Association of Television Program
Executives run their annual convention.
But several of those replying to Tv/
RADIO AGE’s annual survey of program
directors provided constructive sugges-
tions for improving the get-togethers (see
February 8 issue for other data on pro-
gram directors’ survey).

And a few of the gripes concerned not
NATPE itself, but their own station
management—to wit: “I’d like to go!”
“My company doesn’t send me.” ““I have
never attended. The general manager
goes instead.”

A few others throw bouquets: (The
convention) “seems to be set up pretty
well.” “Considering the size of it, you are
all doing one hell of a job!” “They’re
moving in the right direction with the
exhibit hall format. Syndicator suites
had been a problem.” “I thought the
modules used last year were good.”

Some program directors admitted
they couldn’t think of any suggestions to
improve the conventions, and this
handful can probably be counted as votes
in favor of NATPE as is.

Shorter and smaller

Among the constructive suggestions,
several urged shorter conventions, “with
fewer meetings, which become redun-
dant.” And among the many who con-
sider the convention too big, several
suggested that it be, “kept for over-the-

air broadcasters only,” and “keep it
down to size by eliminating the cable
people,” or, “cut out the interna-
tional.”

Other suggestions were to establish a
job availability booth, set up, “a better
message center,” and set up a directory
of attendees.

Several programmers from mid-size
stations ($4-$8 million in annual reve-
nue) and those from stations with
under-$4 million in revenue complained
of lack of attention to medium and
smaller markets, “which are forced to
operate in a different way than large
stations.” One remarked that the con-
vention “has gotten too large-market
oriented” and another asked for, “a suite
where small market PD’s can feel wel-
come instead of, ‘too unimportant to be
talked to.” ” But another respondent had
at least a partial cure for such ills: “How
about running this thing for stations in
the top 50 markets one week, than for
50-plus markets another week?”’

‘Maze of faces’

Many PD’s feel the convention has
gotten too big, too flashy and/or too
chaotic. One observes that, “Everyone is
lost in the maze of faces. I've found
smaller affairs like TVPC to be much
more enjoyable.” Remedies suggested
include placing a limit on the number of
people per station attending, placing
suites closer together and, “better orga-
nized syndicators’ parties.” Still other
suggestions were for “better traffic flow

in exhibit hotels,” “Keep all activities in
one hotel,” and, “offer smaller, more
informative workshops. Perhaps these
could be repeated more frequently—
perhaps concurrent with suite-visiting
times—since time available to visit the
syndicators’ suites seems to be dimin-
ishing.”

One programmer suggested, “trying
for more central locations, such as Chi-
cago, St. Louis or Dallas,” and another
asked for, “centrally located conventions,
rather than at the extreme coastal areas
of the country.” Another cautioned:
“Don’t ever have it in New York City
again! Leave it in Vegas (and T don’t
gamble).” But another had no suggestion
for improving the NATPE meeting,
“other than keeping it away from
Vegas.”

Timing suggestions

On timing, one suggestion was that
the convention should be held in Janu-
ary. But another respondent preferred,
“Later in the year.”

In more strident tones, program di-
rectors say things like, “Do away with
syndicator gifts! They make it a circus.
Cut down on all the people running up
and down the halls and asking, ‘Where
did you get that fuzzy doll,” etc.”

Another suggests that if syndicators
feel they must pass out gifts, “They can
mail them. What we need is more time
for the program directors to do the job
we were sent to the convention to do.”

Others put it this way: “The conven-

“In what area* does your station need the most improvement in programming?”’

Per cent of program directors answering

Annual affiliate revenue

All Below $4-8 Over

stations $4 million million $8 million Indies
Syndicated series 21.4% 18.9% 14.9% 24.0% 33.3%
News 22.9 32.2 21.8 18.7 18.5
Public affairs 20.6 22.2 17.2 29.3 16.7
Childrens’ shows 15.9 13.3 18.4 12.0 9.3
Syndicated features 2.6 1.1 1.1 2.7 9.3
Investigative reporting 13.2 11.1 20.7 13.3 5.6
Religious 0.0 0.0 0.0 0.0 0.0
Other 3.2 1.1 5.7 0.0 7.4

Source: TV/ Radio Age survey of Tv station program directors, December, '81/ January '82. * Categories shown are those listed in questionnaire.
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tion has become more social than busi-
ness: More and more program schedules
are confirmed before the convention
anyway.” Or, “What we need is more
workshops and less BS.” Or, “Less booze,
more business!”” Other comments include
a suggestion for, “a less circus-like at-
mosphere on the part of distributors,”
“How about more shirt-sleeve practical
sessions, and fewer NAB-policy type
sessions?” “*We need more about pro-
gramming, and less about selling pro-
gramming!” and, “Let’s have less of a
zoo atmosphere with giveaways, etc.”
Program directors also asked for
“more nuts and bolts for program di-
rectors,” and suggested, “make it a
working convention,” and “eliminate
‘freebies’ in the suites.” One observed
that, “The size of the convention can be
cut down by running separate regional
conventions.” And another urged that
conventioneers, “Do business and forget
the parties during working hours. We

can party after work.” One suggested,
“Forget the food, booze and merchan-
dise, and let’s concentrate on the pro-
gram client-customer relationship.”

Similar comments came from pro-
grammers who urged, “More pilots and
less pitch,” complaining that, “It’s run
by the syndicators at their whims. The
program director is almost forgotten.
Let’s get back to the original concept—
to help the local television programmer.
The hell with ‘international.”” And,
“Let’s limit the number of non-delegates
outside the exhibit floor. It’s getting so
crowded with free-loaders we can’t get
around ourselves. Badges are a must.”

And then there were the many com-
plaints about the hotel elevators. Just one
suggestion was to, “avoid facilities with
elevators: no elevators and no narrow
hallways and doors.”

Meanwhile for those who don’t like
the crowds, it looks like more of the same
in Las Vegas. Last year’s convention

included 261 exhibitors, and as of Feb-
ruary 16, this year’s Las Vegas gathering
already had 257 signed up, with more
expected.

Self-examination

But if many program directors were
critical of convention conditions, many
were also willing to point to flaws in their
own product. This came out in a question
which asked: *“In what area does your
station need the most improvement in
programming?” Seven specific program
categories—plus ‘“‘other”-—were listed
in the questionnaire: syndicated series,
syndicated features, children’s shows,
news, public affairs, religious and in-
vestigative reporting. A frequent culprit
cited was not a person, but simply the
shortage of dollars to do as much as
they’d like in the areas indicated. Said
one programmer: “I’d like to produce

(continued on page 342)

“Do you see any particular benefit to your station in receiving syndicated programming by

satellite?”’

Per cent of program directors answering

Annual affiliate revenue

All Below $4-8 Over
stations $4 million million $8 million Indies

Yes 78.9% 86.4% 66.7 % 84.2% 87.5%

No 12.4 11.1 17.5 7.0 10.0

Not sure 8.6 2.5 15.9 8.8 2.5
‘Do you feel that attacks on Tv programming as immoral are justified?”’
Per cent of program directors answering

Annual station revenue
All Below $4-8 Over
stations $4 miltion million $8 million Indies

Absolutely! 22% 3.1% 1.4% 1.4% 5.0%

In many cases, they are 11.7 9.3 13.7 17.1 17.5

Only in a few instances 47.2 55.7 53.4 30.0 45.0

Absolutely not! 25.1 20.6 20.5 32.9 20.0

| have mixed feelings on the subject 13.9 11.3 11.0 18.6 12.5
“Would you like to see an hour of network news on your station?”’
Per cent of program directors answering

Annual affiliate revenue
All Below $4-8 Over
Stations $4 million million $8 million

Yes 28.1% 32.9% 21.9% 28.1%

No 591 50.0 67.2 63.2

I'm not sure 12.8 17.1 10.9 8.8
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NATPE president advocates exploration of joint
exhibition with INTV, use of teleconferencing

By Steve Currie
President, National Association of
Television Program Executives

here are more NATPE celevator

jokes than Henny Youngman has
one-liners. In the early days, from 1964
when 71 people attended the first
NATPE Conference, to 1974 when we
went over 1,000 attendees, syndicators
collared programmers in the elevators.
Some say they actually sold shows be-
tween the ground floor and MCA''s suite.
Others claim they overheard pending
deals and benefited from their inside-
elevator information. Then there are the
amusing stories of bitter rival syndica-
tors, suddenly mere inches from one
another, face-to-face, in a crowded ele-
vator.

Programmers and syndicators are
resilient people, so somehow we coped.
But the elevator jokes began to turn sour
a few years ago when the NATPE Con-
ference attendance climbed beyond
anyone’s wildest prediction. In San
Francisco, serious emotional upset befell
a number of our members when they
were stuck between floors in a very
crowded elevator car. Although they
were trapped for an extended period of
time, the hotel refused to call the fire
department rescue squad. Tempers were
flaring in the lobby while our cohorts
were sweating it out between floors.
Luckily we have never had a bad injury
because of the increasingly severe ele-
vator problem. Nor have we ever delayed
emergency medical attention because of
inaccessible elevators, thank God!

Lost sales

Some syndicators have said they ac-
tually lost some sales because their new
shows were not screened by program-
mers who might have dropped by out of
curiosity, had they been able to get to the
syndicator’s floor. That is probably true
in cases where syndicators were not able
to do pre-NATPE mailings and promo-
tion—when they were counting on traffic
past their suites. Many station people
have told me they like to make one
“sweep” past all suites just to make sure
they haven’t missed a show they might
find interesting.

The elevator problem is actually only
one of the causes of stress we confront
during NATPE conferences. Most of us
are forced to spend long hours working.

Hotel suites are getting smaller and
smaller with modern hotel rooms only
the size of old hotels’ bathrooms. Room
service always becomes inefficient dur-
ing the conference. There are numerous
inconveniences and irritations that put
us all on edge during this trying time.
Professional convention planners all said
the same thing: We would make our
members much happier by going to the
exhibition hall concept.

When the board decided to take the
plunge, we found no existing exhibit hall
concept we could simply adopt. NATPE
is a different kind of convention. Perhaps
it is our mixture of show and business
that makes us a different breed. Even the
excellent new MIP-TYV facility in Cannes
would not suit our needs. Certainly the
pipe and drape conventions of the hog
and feed people would not be conducive
to selling TV programs. So, we merely let
it happen, a little by itself, with the di-
rection of Planned Facilities.

Last year’s conference in New York
ushered in the NATPE exhibit hall. Only
22 companies could be accommodated,
but perhaps that modest beginning was
best. We discovered many things. Dis-

“We should all look
at the possibility
of combined

program
exhibition . . . it
would save a lot
of time for all

play material and custom built “exhibit
suites” are very expensive. Yet their cost
can be amortized and, in the long run,
even including shipping and storage, a
syndicator could save money. Also, there
are few design restrictions in an exhibit
hall. If a syndicator wants to give the
impression that his company is imagi-
native, it’s a lot easier to create an
imaginative environment in the hall than
in a hotel suite.

The exhibition hall is not always con-
ducive to the style of doing business that
we are used to. Lavish hotel-suite style
entertainment and food don’t always
work on the floor. Yet, many syndicators
are more than eager to put an end to the
$3-per-shrimp room service charge.
Others are slower to phase out food and
drink and are insisting that NATPE
allow them to entertain on the floor. The
noise level of scores of VTR’s playing at
one time was somewhat of a problem in
New York. We feel that problem has
been solved for the upcoming conference,
however, through design, materials and
standards for sound levels.

Exhibit area growing

This year there are 70 exhibitors on
the floor, and next year there will be 100.
By °84, all associate members will be in
the exhibit hall, if the projected rate of
growth holds true. There are many who
feel that NATPE will absorb other pro-
gramming organizations and that nu-
merous producers of home video will be
part of NATPE. While the largeness of
NATPE offers its members many ben-
efits, additional growth is always fraught
with problems. In 1984 we are now pro-
jecting a need for more than 300,000
square feet of exhibition space. It is
possible that we will need even more.
There are few large exhibition spaces
that meet our requirements. If we con-
tinue to hold the conference in winter or
spring, it must be in a city that is acces-
sible by air even during bad weather.
There must be housing for 5,000 at-
tendees within shuttle bus reach. (We
are spoiled because the conference has
almost always been within walking dis-
tance of our hotels.) It should be a city
that does not have a history of labor
problems and does not have a high crime
rate. These and other requirements leave
us with few choices.

Most convention centers are booked
cight to 10 years ahead. NATPE is ten-
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tatively booked into Mascone Hall in
San Francisco from "84 through 87, al-
though that could change. New York
and Miami Beach both want NATPE to
return. Miami Beach’s convention center
is now expanding and could contain us.
New York is now building a convention
center that will far exceed our require-
ments, and we are looking into it for
1990. All of the new convention centers
are full service. That is, they have facil-
ities for food and beverage and are wired
for the electrical demand of NATPE.
The Miami facility is completely wired
for television, as it is used for the political
conventions.

Though the primary concerns in se-
lecting convention sites are business re-
lated, many NATPE members like to
take their families along. We would like
to select cities for our conferences that
have activities for our families. A good
public transportation system is also a
plus. Of course, crime is a growing
problem in all U.S. cities, but many
convention centers are located in areas
of increased crime risk. So, for the pro-
tection of our families as well as our
members, we cannot select certain
cities.

Too many conventions

Somehow we will overcome all of the
difficulties—we always have—and we
will find space in appropriate cities and
be able to focus with almost all of our
attention on the conference itself rather
than on the logistics. But here again is
another growing problem. There seems
to be a conference or convention for
every aspect of the business. How does
one choose which to attend? Most of us
have limited time and expenses for con-
ventions. The syndicators and our other
associate members really have a problem
in this regard. They cannot afford to miss
a major gathering where their customers
will be. They might be required to ex-
hibit at NATPE, INTV, MIP, NCTA
and others.

We should all look at the possibility of
combined program exhibition. With a
joint exhibition by, say, INTV and
NATPE, conferences could take place
on both sides of the exhibition. This
would provide economy in travel by
people, hotel space and the actual cost of
exhibition. And it would save a lot of
time for all of us.

We are also investigating the further
use of teleconferences to expand the
value of NATPE to our members. Peri-
odic national conferences delivered by
satellite are already being used by many
companies instead of regional meetings.

(continued on page 356)

Fall Nielsen syndie sweeps:
Sitcoms, variety shows did well

Situation comedies and variety shows

surfaced as the two strongest cate-
gories among syndicated program lead-
ers ranked by average household rating
in the November, 1981, NSI sweep based
on Nielsen’s Cassandra system.

This is one of the highlights emerging
from this detailed data on syndicated
programs. In addition to the household
ratings, the shows are measured by de-
mographic ratings, daypart and program
category. The material can be found on
23 pages of tables, starting on page 357
in this issue.

Of the top 25 syndicated shows (ac-
tually 27 because of a four-way tie for
24th), nine were sitcoms and seven were
variety programs. The breakdown on the
remaining nine leaders was: game shows,
3; documentary/info, 3; dramatic—60
minutes, 2; dramatic-feature, chil-
dren’s-animated and sports, 1 each.

The nine sitcoms were M*A*S*H
(Number 1 with a 13.9 rating in 184
markets); Happy Days (6th/8.8/154);
Barney Miller (tied for 8th/8.7.100);
Laverne and Shirley (tied for 10th/
8.4/97); The Jeffersons (17th/7.5/60);
Good Times (22nd/6.7/61); Welcome
Back Kotter (23rd/6.4/49); and All in
the Family and What's Happening?
(tied for 24th/6.2). All in the Family
aired in 86 markets, while What's Hap-
pening? was seen in 34,

Variety shows in the top 25 were: Hee
Haw (Number 5/9.7/176); You Asked
For It (tied for 10th/8.4/94); Dance
Fever, Entertainment Tonight and the
Lawrence Welk Show (tied for 12th/
8.1); Muppet Show (15th/7.8/136); and
Solid Gold—original airing (21st/
7.0/177). Dance Fever was seen in 119
markets; Entertainment Tonight aired
in 106; and Lawrence Welk was carried
by 164.

The same number of sitcoms (9) ap-
peared in the top 25 syndicated program
rankings for women 18-49 as did for
average household ratings. However, A/l
in the Family was not among the women

Detailed listings from
Nielsen’s Cassandra
syndicated program
rankings, beginning on
page 357.

18-49 leaders, being replaced by San-
ford and Son, Number 22 with a 4.3
rating in 80 markets.

The one variety show in the top 25 for
women 18-49 that didn’t make the list
for average households was Solid
Gold-(repeat) which ranked Number 14
with a 5.3 rating—in 177 markets. The
Lawrence Welk Show, which tied for
12th among average households was not
among the leaders for women 18-49.

Variety shows are demonstrably
strong for men 18-49 with eight pro-
grams in the genre making the top 25.
Situation comedies, however, were
weaker for men 18-49 with only five
among the leaders. Making up some of

(continued on page 340)

Leading syndicated shares
by household ratings

Top 25 programs, ranked by
weighted pma ratings

1. M*A*S*H 13.9
2. Family Feud PM 13.2
3. PM Magazine 12.7
4. Goliath—Part | 10.7
5. Hee Haw 9.7
6. Fight Back 8.8
6. Happy Days 8.8
8. Barney Miller 8.7
8. Tic Tac Dough 8.7
10. Laverne and Shirley 8.4
10. You Asked For It 8.4
12. Dance Fever 8.1
12. Entertainment Tonight 8.1
12. Lawrence Welk Show 8.1
15. Muppet Show 7.8
16. Little House on the Prairie 7.7
17. The Jeffersons 7.5
18. Charlie’'s Angels 7.3
19. Adventures of Pinocchio 7.2
20. Joker's Wild 7.1
21. Solid Gold (original) 7.0
22. Good Times 6.7
23. Welcome Back Kotter 6.4
24. Allin the Family 6.2
24. Bart Starr 6.2
24. That's Hollywood 6.2
24. What's Happening 6.2

Source: nsi (Cassandra) November, 1981. Syndicated
series in five or more markets.
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Screen Treasures
® A spectacular package of feature films

» Great entertainment e Prize-winning
performances e Featuring Meryl Streep, Eli
Wallach, Helen Hayes, James Earl Jones,
and many more!

Hints from Heloise

* Household tips from a homemaker's best
friend « 130 episodes, each 60 seconds in
length e Insert on news broadcasts or strip
into locally-hosted programs e Sell sponsor-
ship adjacencies

ry 1
8 : i“ 7 )
Le Hot Spot
e New, half hour puppet series for first-run
syndication e Zany sitcom fun for the whole
family ¢ Celebrity guest stars ® Music,
comedy, action!

Vital programming
from Vipro

Paul Harvey Comments

* Successful commentary for 14 years

* Produced in both 3 minute and 90 second
lengths e Boost ratings and increase viewer
loyalty with five new programs each week

® Local advertisers get personal ID

Financial Planning for Women

® Sound financial advice —especially for
women e 65 episodes, each 45 seconds in
length e Translates financial jargon into
plain English e Consumer-oriented, self-help
series hosted by Ann Benson, investor
information specialist for Merrill Lynch

MO A
i % '_?!'-'.' “d
4 L &
N
- EIN
The Gigglesnort Hotel
* Network quality programming for children,
ages 2-11 e 78 amusing half hours « Emmy
Award-winner « Non-violent, educational,
and fun!

Kup’s Show

e The lively art of conversation ¢ 52 new
hour-long programs each year ¢ 23rd year
on national TV ¢ Winner of 14 Emmy Awards

Focus on the Family

* Audience participation program on family
related topics ¢ 26 half-hour programs

» Covers discipline, authority, sibling rivairy
and more ® Hosted by psychologist,

Dr. James Dobson

The American Way

® Financial insights to help viewers cope
with inflation ¢ 39 episodes, each 90 seconds
in length e Great for news or magazine
formats e Produced on location with financial
expert Jim Mallamo

Visit us at Suite 560-563, Las Vegas Hilton, NATPE

PS5

A DIVISION OF NET ENTERPRISES

VITAL PROGRAMMING — THE KIND OF PROGRAMMING THAT INCREASES VIEWERS AND LOCAL
SALES, AND TRANSLATES INTO MORE DOLLARS FOR YOUR STATION OR CABLE SYSTEM.

VIPRO PROGRAM SERVICES

Tom Edinger— Mike McHugh-Steve Palmer—Don Frehe
645 N. Michigan Avenue — Chicago, lllinois 60611—(312) 664-7111




Network sales growth
will come at national
and local spot’s expense

GRS

s

M. S. Kellner

Partnership balance has
already been tipped

One solution is for
networks to hike rates

!ewpoiqts

Another billion dollars! Continued growth! Sounds great! Where’s it coming
from? When’s it coming?

In fact it’s not growth, but a dilution of station income. From the station
point of view, where it’s coming from is the rub.

If ABC’s plan to increase the number of commercials in primetime becomes
a reality, CBS and NBC won’t be far behind. Adding 14 or 15 prime 30s, per
week, per network, has been estimated as worth $185 million to $200 million
additional gross revenue a year to the three networks combined. And if the
Prime Time Access Rule is eliminated, the three networks would harvest sales
of another $800 million. That’s a billion dollars, and that’s where it would
come from and when it would happen. That $1 billion isn’t new money. It’s a
transfer of more than 20 per cent of all spot dollars, both local and national, to
network.

If PTAR is lost and prime network 30s are added, there will be a loss of ac-
cess time spot availabilities and an additional number of network access and
primetime commercial availabilities. Spot and network Tv compete for na-
tional advertising. Many large national advertisers buy network TV as a base
and then complement or supplement their national coverage with spot. The
networks’ plans, if they become reality, obviously will decrease the number of
attractive spot availabilities.

Networks and stations are in partnership. The TV network/affiliate part-
nership benefits are becoming more unequal. Despite the Prime Time Access
Rule—now under network attack—the three networks occupy 70 per cent
(and in some instances more) of their affiliates’ time (a 25 per cent increase
since 1960) but account for less than 10 per cent of affiliate revenue.

These are some of the ways the networks have already tipped the partnership
balance: By expanding network weekday late news; by expanding network
weekend late news; by expanding network weekend early news; by expanding
network weekday morning news/talk programs; by expanding network week-
day late night programs; by expanding network mid-weekday programs (1
p.m.); by expanding network weekend sports programs; by expanding network
primefime news breaks; by increasing network commercials in early news; by
increasing network commercials in long form programs.

With their plans to recapture primetime access for network programs and
to increase network commercials in the remaining primetime programs the
networks aim to tip the balance still further. In 1975 the total number of min-
utes of network commercials equaled 378,976 30-second announcements; in
1981 that figure increased to 424,216.

Networks claim increased costs as their reason for pushing affiliates to take
expanded network news and to insert more network commercials. Affiliates
recognize that network costs have increased. Affiliates, too, are faced with up-
ward spiraling costs. But the network solution—no matter how you slice it—is
to take it out of the affiliate’s hide, one way and another; absorb more station
hours for network programs; absorb a bigger slice of the total television adver-
tising pie by increasing the network inventory of commercial locations.

One better way for the networks to solve their problem is to increase their
rates—charge prices closer to what the network television product is worth. In
fact, by increasing the network commercial inventory, network pricing may be
weakened, which would be no solution for an increased expense problem.
However, the pressing need for network expansion proposals to alleviate a
financial problem is not evident. The three TV Networks and their 0&0Os com-
bined accounted for 51.8 per cent of the total industry revenue last year.
Affiliates recognize the need for a healthy program syndication industry.
They recognize it is imperative for stations to preserve time for their own and
syndicated programs. Affiliates know independent stations are doing better
each year and also know that decreasing network program promos, an integral
part of primetime network commercial expansion, is not going to reverse that.
It is time not only to stop network incursion, but also to reverse it.—
M. S. Kellner, managing director, Station Representatives Association

Television/Radio Age, March 8, 1982 157



Radio undergoing
unprecedented and
exhilarating changes

Martin Rubenstein

Three factors make
network radio strong

Advertisers beginning
to recognize web value

Viewpoints

Radio is experiencing a period of unprecedented and exhilarating change.
Americans are rediscovering the radio, and the radio industry is discovering
new technology and applying it in an environment increasingly free of govern-
ment regulation. By using satellite technology we are able to experiment with
exciting new concepts—like the ability to provide radio stations with multiple
simultaneous programs—at the same time that we are being freed from many
time-consuming and costly bureaucratic requirements.

This changing picture presents many challenges and opportunities. The
deregulation of radio, which is progressing nicely under chairman Mark Fowl-
er, has a way to go. For example more than 60 years after the birth of radio
and more than 200 years after the passage of the First Amendment, broad-
casters are still denied freedom of speech. The Fairness Doctrine and Section
315 of the Communications Act operationally constrain the airing of view-
points on public issues and deprive broadcasters of an outlet for editorial
points of view. Yet often during a period of change and creative chaos, a medi-
um will find the opportunity to prove itself and demonstrate intrinsic capabili-
ties or new applications. Such is the case today with network radio.

Network radio has resilience and a flexibility that was born in adversity,
honed during a period of eclipse and is now emerging via new technology. No
longer will radio be a talented bit player left behind in the wings. Network
radio is a primary advertising medium, ready, available and accessible to ever-
increasing numbers of clients in these difficult economic times.

The case for network radio is compelling for three reasons: frequency, reach
and cost efficiency. Frequency on network radio is six times greater than on
television. The results in terms of recall—for a single exposure—are similar to
TV and exceed TV for multiple exposures.

With almost half of the nation’s 7,900 commercial stations now carrying
network programming, network radio reaches 75 per cent of all adults 12-plus
with an average exposure of 60 quarter hours per week.

Flexibility—in terms of allocating ad dollars—is the hallmark of network
radio. Target demographics such as age, sex and income can be purchased
easily in a single buy either to attain independent marketing goals or as an
added dimension to a segmented marketing plan.

Companies like Sears Roebuck, Smith-Kline, Chevrolet, Dr. Pepper and
American Home Products have recognized the value of network radio and
made national buys. These companies and others understand that you don’t
need millions of dollars to enter the radio marketplace and that efficient cov-
erage can be purchased at affordable rates, even in inflationary times!

Radio has come full circle as a commercial vehicle. In the early days of
radio, sponsors were closely identified with specific programs and specific per-
sonalities. We all remember Johnson’s Wax as the sponsor of Fibber McGee
and Molly or the Lux Radio Theatre and The Lucky Strike Hit Parade.
After these affiliations were transferred to television, advertisers carefully se-
lected spot positions and made buys based on specific programs and demo-
graphics. Yet today, an increasing number of advertisers are asking radio net-
works to create vehicles specifically designed to meet their needs.

The value, utility and effectiveness of network radio is beginning to catch on
among advertisers. As an industry with total revenues of $56 million in 1970
we have grown today to total revenues of $167.3 million. Our 1981 total is
about $200 million. By 1985 some analysts expect this figure to double.

Radio’s reach, flexibility, efficiency and willingness to experiment mark it
as the best buy for anyone seriously communicating with Americans in the
1980s. This is especially true when you consider our new, space-age delivery
systems.

Radio at this moment is like a children’s kaleidoscope. With each twist of
the wrist a new pattern emerges, and with each new pattern there is excite-
ment and challenge.—Martin Rubenstein, president and chief executive offi-
cer, The Mutual Broadcasting System, in a recent speech before the Adver-
tising Club of Charleston, S.C.
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Without red tape or videotape.
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Programming/Production

Barter, combination cash/barter in upswing for NATPE

Barter and cash/barter shows continue

to show growth, judging from the first-

run syndicated product being introduced
at the 1982 National Association of
Television Program Executives conven-
tion, being held March 10-16 in Las
Vegas. At least 25-30, or about half of
the 50-odd major new shows set for
NATPE, are being sold either as barter
or as cash/barter, including some reruns.
In addition, it’s understood that Group
W’s PM Magazine has entered the
cash/barter arena, and the company will
be holding back a 30-second national
spot each half-hour beginning in the
fall.

Of the total number of programs
being offered in either of the two sales
methods, about 18 are being sold in the
traditional barter way, and about 10 are
going via cash/barter. The barter shows
consist of four strips, six weekly shows
and eight specials. Broken down simi-
larly, the combinations are seven strips,
two weekly series and one special, ac-
cording to TV/RADIO AGE estimates.
The totals do not include miniseries or
shows that remain in the gray area as of
presstime—those programs that may go
either cash or barter, depending on the
action for the show.

The primary factors behind the in-
crease in both methods of selling are due
to the tight economy, slow money flow
and the escalating costs of new produc-
tions, according to rep sources. Ed Aiken,
Petry Television’s director of pro-
gramming, believes that barter will in-
crease sharply in the future, so much so
that he asserts that, “virtually everything
in syndication is going to be in barter or
in barter/cash combinations, except for
the off-network product.”

In the case of the cash/barter situa-
tion, the syndicators are using a method
- established by Westinghouse a few years
back, involving The Mike Douglas
Show, which did not stand well with
reps. At that time, the production firm
sold some national advertising time and
the stations paid for the program as well.
Last year, although four projected series
planned to go the combination route,
only two, Entertainment Tonight and
You Asked for It, made it to the tube in
the fall.

Entertainment Tonight got $40,000
for a 30, considered a “nice bit of
change,” by at least one rep. Reps are
still upset over cash/barter deals,
maintaining that, “they are supposedly
designed to keep production costs down.
“This may be true, but I don’t believe the
distributor is lessening the price of the
program to the station because the sta-

tion is giving the syndicator a chunk of
the sales action,” says one rep.

The tight money flow, being called one
of the catalysts for the barter and cash/
barter expansion, has gotten worse re-
cently, according to one syndicator who
deals heavily in barter. “It’s gotten so
bad that in many cases even the most
reputable suppliers are behind in their
payments to us.”

A rundown on most of the barter
shows being offered for NATPE follows:
In strips, are Metromedia Producers
Corp.’s. Weekday, hour talk show by
The Katz Development Corp., 10 min-
utes local station sale, two for national;
Mag-Net’s Soap Talk, two 30s in the
half-hour held back for national sales;
ComWorld International’s Romance
Theatre, two-and-a-half minutes for
national, three-and-a-half local; and
Woman’s Digest, two minutes to Sterling
Drugs, four minutes local, from Televi-
sion Program Concepts.

Weekly barter series: Twice a
Woman, half-hour show. The first 13
weeks of programs are free with six
minutes to stations. Second 13 weeks,
Syndicast Services gets two minutes for
national sale. Also at Syndicast, County
Jamboree, weekly hours, available in
April, with five minutes national and five
local. Gold Key Entertainment: Encore
News, half-hours, two-and-a-half min-
utes national, three-and-a-half local.
Metromedia Producers Corp.: Weekend
Sports Wrap-Up, three and three, with
exclusivity to Miller Beer. MCA TV:
Road to Los Angeles, hours, five na-
tional, seven local.

MCA TV: Two rerun weekly series:
Memories With Lawrence Welk, hours,
four-and-a-half minutes national, five-
and-a-half local. Barter specials include
ComWorld International: Number One
Country, one one-hour program, four-
and-a-half national, five-and-a-half
local. Same deal with its Rock ‘N Roll
Dreams, six one hours, and Peter Mar-
shall’s Big Band Salute, one one-hour
program. Lexington Broadcast Services:
Music Makers, six hour shows, seven
national minutes, five local, each show,
and Fight of Month, no terms avail-
able.

In the case of new cash/barter strip
combinations, these include, Multimedia:
American Pie, half-hours, 30-second
national spot each episode; T.A.T./
Tandem’: The Jeff Clark Show, half-
hours, terms not available; BBI: Tom
Cottle. Up Close, half-hours, one na-
tional minute per show; Paramount
Television’s Madame’s Place, one min-
ute for national and five minutes to sta-
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tion; and Polygram Television: Daytime.
The World of Soaps, terms not avail-
able.

In the weekly combination cash/bar-
ter series: Metromedia Producers Corp.:
Flo and Eddie, one 30-second national
spot each episode; Andrews/Mitchell
Enterprises: Soap Opera Recap, half
hours, two national 30s, 10 local 30s each
program. A special, Lexington Broadcast
Services The Greater New Orleans Golf
Open, to be held April 25, from 2-4 p.m.,
is fetching 14 national minutes, and 10
are for local sale. In addition, the stations
will be offered cash compensation for the
time period.

‘Davidson Show’ to be dropped

Group W Productions will drop The
John Davidson Show, with the last
delay-play on August 27, it’s been
learned. The decision to cancel produc-
tion was based primarily on a “dramatic
change in marketing conditions,” ac-
cording to Edwin T. Vane, president and
chief executive officer at Group W Pro-
ductions. Vane, in a mailgram sent to
stations, notes the decision not to go
ahead for the third season of Davidson
was because, “we are now seeing an
ever-growing trend by stations, partic-
ularly in large markets, toward expan-
sion of news and information services in
early fringe. This reduction of available
outlets, coupled with increased produc-
tion costs, has made it economically
impossible to continue.”

In previous times, long-form music-
talk-variety programming for syndica-
tion was principally designed for early
fringe, he continues. “The entertainment
content was well suited for late afternoon
viewing and the high sets-in-use levels
enabled producers to cover the cost of
these expensive productions.”

Vane notes that the decision was made
with regret, because it’s the company’s
belief that Davidson is a “superb televi-
sion performer” and that the shows have
been mounted and presented by an ex-
cellent staff. The production will con-
tinue until August and will maintain “the
high standards as previously.” The an-
nouncement of the exiting of the Da-
vidson show comes only shortly after
Group W announced the show will go on
satellite in January. Later, the company
said the show will be produced only in a
one-hour form beginning in the spring.
It had been offered in 60 and 90-minute
versions.

Indies in ‘different’ workshop

While other sessions will be going
through their normal paces at this year’s
NATPE convention, the one planned for
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the independents, to be held March 14,
promises to be interesting and different.
The meeting, to be moderated by John
Von Soosten, WNEW-TV New York vice
president and program manager and
architect of the planned new session, will
take the form of an exchange of ideas
workshop.

Von Soosten is dividing the meeting
into two parts. The first half will involve
a panel of indie program managers from
markets of all sizes, who will show tapes
and discuss what they have done on the
air that has worked out well at their
stations. The second half of the meeting
will show tapes and slides or films done
by stations, “that have given them an
edge on the competition. We would like
them to explain the strategy rationale,
methods, production techniques to the
audience at the meeting. The tapes will
be used as a focus for discussion by the
panel and the audience.”

In a letter sent by Von Soosten to
station programmers, eliciting partici-
pation, he asked that only one item be
involved. If it’s on tape, he requested that
the programmers send a three-quarter-
inch cassette, running no longer than two
minutes with edited highlights of the
show or format. In addition, he asked for
a cover letter, telling why the idea is
unique and how the station produced or
executed it and how it helped the sta-
tion.

Syndication shorts

New for NATPE (a sampling): From
Group W Productions, two one-hour
specials: Private Sides Of . . . Celebrities
and Fight for Survival. Latter is on-
location story told by celebrities on how
a specific animal is being saved from
extinction. Richard Thomas and Ali
McGraw are stars of first two specials.

National Telefilm Associates: FDR.
The Inner Circle With Elliort Roosevelt,
series of four specials, to be co-hosted by
Elliott Roosevelt; and series of three-
minute inserts, Elliot Janeway Reports,
to run five days a week. Latter features
Janeway’s insight into economy and is
offered for inclusion in local news
shows.

20th Century Fox Television: The
Business of Living, weekly hour series
for weekends.

Syndicast Services: Twice a Woman,
weekly half-hour women’s service show
featuring Sunny Griffin; Country Jam-
boree, weekly hour shows of country
stars, produced by Don Kirshner; the
1982 Mrs. America Pageant, two-hour
special hosted by Bert Parks.

Anka, 24 half-hours. Music show
starring Paul Anka, with guest singers.
Barter; Agronsky & Co., weekly series

by Martin Agronsky, formerly distrib-
uted by Post-Newsweek; Focus on In-
vestment, hosted by Adam Smith, half-
hour weekly series.

Polygram Television: The Carol Shaw
Show, daytime women’s service half-
hour strip; and The Whole Earth Cata-
log, weekly half-hours with celebrities as
hosts, including Jane Fonda and Marlon
Brando.

Lexington Broadcast Services: Glen
Campbell Music Show, half-hour
weekly series; Rock Comedy, hour
music/comedy series; and Mysteries of
Man, half-hour magazine format.

Pro Sports Entertainment: The NFL
Week In Review, a half-hour show for 21
weeks, September 11 through January
30, 1983. Highlights Super Bowl X VII
by January 7, 1983; NFL Weekly
Magazine, 30-minute weekly series airs
same time as above. Includes inter-
views.

JWT Syndication: three new pro-
grams for either barter or cash: The

Magic of China, involving performances

by China’s leading magicians and by
Mark Wilson; Children of China, both
one-hour specials narrated by Steve
Allen; The Will to Win, half-hour series,
targeted to families, features young
athletes and artists.

ITC Entertainment: Thunderbirds:
2086, 26 first-run animated half-hours
on interplanetary battles, utilizing the
latest technique in computer tech-
nology.

Other news in brief: Muller Media Inc.
has- been appointed co-distributor of
SyndiCable’s new properties for TV
syndication. Both will be at conven-
tion.

Program Syndication Services will
distribute Carter-Grant Productions’
Holiday Moments, series of 35 one-
minute program inserts. They include
five programs developed for Thanks-
giving, 29 vignettes for Christmas and
one highlighting New Year’s.

Zooming in on people

Scott P. Carlin has been promoted to vice
president, domestic television division at
Telepictures Corp. He had been director,
eastern sales, of the company’s domestic
television division since he joined the
company last June. Before that, he was
with Frank N. Magid and Associates for
two years, as an associate consultant.
Tony Vella, vice president, station
sales at Pro Sports Entertainment, has
taken over the PSE/National Football
League film programming activities, in
a move by the company to centralize its
clearance operation. He takes over the
spot from Jay Moran, who has left the
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company to develop his own projects.
John Migicovsky has been named
general manager at Columbia Pictures
Television Canada. After executive po-
sitions with the CBC and MTYV, he

‘joined CPTC in July as director of syn-

dicated sales. He succeeds David
McLaughlin, who has taken another
position in the TV industry.

Jack Duffield, vice president, sales at
Boston Broadcaster Inc.’s syndication
division, has been promoted to the new
position of vice president, media sales.
Duffield has been with BBI since 1975.
He began his TV sales career in 1952 at
KTTV(TV) Los Angeles, After that, he
was director of national television sales
for RKO General and was vice president
of syndication for Western Video, New
York.

Salvatore J. Iannucci has joined Em-
bassy Communications as executive vice
president. He comes to Embassy from
Filmways, where he was president of
Filmways Entertainment. lannucci’s
background also includes a stint with
Playboy Enterprises, a 14-year affiliation
with CBS, and the presidency of Capital
Records.

William Trotter, account executive at
Lorimar Television, has been promoted
to director of rep and group relations. He
has been with Lorimar since September,
1980.

Hy Steirman has been appointed
president and chief executive officer at
General Entertainment Co., TV syndi-
cation and movie and TV production
company. Steirman’s first action ele-
vated Gerard Molfese from vice presi-
dent to senior vice president, director of
sales. Molfese was formerly associated
with Metromedia Inc. and American
International Television.

NBC’s open door policy

NBC’s doors are open to the entire
creative community for it to offer ideas
to the network. In a recent talk to the
Caucus for Producers, Writers and Di-
rectors, Los Angeles, Brandon Tartikoff,
president of NBC Entertainment, em-
phasized the network is seeking the work
of established producer-writers, and
stressed that the division is receiving all
the necessary funds for program devel-
opment. Also, he stated, the network’s
program department will offer more
cooperation and less interference with
such creative work than has been the rule
in the past. Tartikoff assured the Caucus
that the network will stick with shows in
which it has faith, as evidenced by The
Hill Street Blues. In the daytime area,
Tartikoff stressed the “adventuresome
period” ahead, that the network intends
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to experiment more. One example,
maybe to seek a new form to go against
serials in the afternoon. In other caucus
business, the organization set up a com-
mittee dealing with cable and other
technologies, to be headed by Warren
Bush.

Silverman in new deals

Fred Silverman, who hasn’t been drag-
ging his heels since his departure from
NBC, has put together a number of new
vehicles for production. In one, he will
join forces with MGM /UA Television
Distribution Co. in producing and
creating one-hour variety show. Airing
April 25 in primetime, the special, The
World of Entertainment , features Gene
Kelly as host. The production will be an
on-air pilot for a possible all TV series.
Already signed are Metromedia, West-
inghouse and Gannett stations, as well as
WGN-TV Chicago, and Post-Newsweek
stations.

Silverman, president of InterMedia
Entertainment Co., is also involved in a
joint venture with Marvel Productions,
whereby both companies will specialize
in the production of animation for net-
works, syndication, motion pictures and
programming for the new technologies.
Silverman will be the guest speaker at
the Katz presentation meeting, March
12, at the NATPE convention.

P-N production cable deal

“Local stations are a great untapped
source for innovative programming,”
says Alan Perris, president of Post-
Newsweek Productions, in announcing
a new production co-venture with the
USA Cable-Network. The new program,
Sonya, is a one-hour talk show starring
Dr. Sonya Friedman, which premiered
in January 1981, on wDIV-Tv Detroit,
an NBC affiliate which is owned and
operated by Post-Newsweek. Sonya will
debut on USA next month, joining such
other USA daytime programming as
Alive & Well, “The Better Homes &
Gardens ldea Notebook” and "“Women's
Day USA.”

According to Perris, “This venture
marks one of the first times a local sta-
tion has done a series for a national cable
television network and we’re pleased to
be in the vanguard of cable suppliers.”

WHMM-TV expands to 12 hours

WHMM-TV Washington has expanded
its broadcast day from eight-and-a-half
hours to 12, with programming begin-

ning at noon and ending at midnight.
The station’s day has been expanded to
accommodate additional programs in
entertainment, sports, childrens shows
and other types of shows.

Among the programs added were
Over Easy, Today's Black Woman and
Checking it Out. Sports shows include
Sports America, Sports Fishing and
Champions: The Competitive Edge.
Also, the PBS new American Playhouse
series has been added.

Radio format, staff shifts

Comedians “Kelly and Patterson,” will
team with morning personality *“John
Boy” Bryant on Tuesdays and Thurs-
days on KSRR(FM), ABC-owned station
in Houston.

Rick Shaw has joined KYUU(FM) San
Francisco as midday, 10 a.m.-3 p.m.
personality. Shaw’s 20 years of broadcast
experience includes major stations in
Houston, New York and Dallas.

Lee Arnold has returned to WHN New
York, as daily host of the three-hour
Country Music Countdown, from 10
a.m.-1 p.m. Arnold left the station last
summer to pursue some personal special
projects. Arnold joined WHN in 1971,
following a stint at WJRB-FM, Hacken-
sack, N.J., where he was music director
and air personality. He hosted Country
Cookin’, country music syndicated pro-
gram and a syndicated country music
gossip program, Country Line.

Jim Herron, radio personality and
programmer in the Washington area,
has been appointed program director at
WXTR. He joins the station from Jeff
Pollack Communications, Los Angeles,
where he was a consultant.

Jim Tanner has joined KBEZ(FM)
Tulsa as host of the all-night talk
show.

Radio syndication

Karnes*Grattan Associates is producing
Going Places With Bernhardt Hurwood,
daily three-and-a-half minute program.
Segments will include on-location in-
terviews, domestic and foreign travel
tips, and other service features of interest
to the traveling public.
Drake-Chenault’s new syndicated
format, Hitparade, will be launched
April 4, and is being offered with a
complete marketing, sales and promotion
package for each participating station.
This includes a quarterly, computerized
demographic profile of listeners. The
program has been prepared for the
“middlescent” (35-plus), and focuses on
1950s, featuring artists such as the Four
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Aces and Frankie Laine. Hitparade also
plays songs of more recent years that are
compatible in sound with the classic, and
emphasizes the non-rock hits of the
1950s.

Each Hitparade station will receive an
extensive detailed kit including cam-
era-ready artwork, rate cards, press and
promotion material, plus an in-market
sales seminar explaining how to sell
Hitparade. Stations will also get quar-
terly demo profiles of their market.

Drake-Chenault’s Great American
Country Show is racking up good num-
bers in Honolulu, Syracuse and Allen-
town, Pa., among other markets. In
Syracuse, WRRB went froma0.8toa 3.6
Arbitron since switching to Country, in
Honolulu, KDEO jumped from a 0.6 to a
6.3 share total persons 12-plus. WXKW
Allentown is riding high with a 14.5
share, adults 35-plus.

The Music Makers, show produced
by Narwood Productions, was taped as
a one-hour special recently, including
performers such as Peggy Lee and Les
Brown. The syndicated show is now
broadcast on more than 160 radio sta-
tions, including wWHLI New York,
CKJY-FM Detroit and WEAM Wash-
ington.

Equipment notes

Sound Shop has reopened Studio D. In-
cluded in the modernization are a Foley
stage for producing live sound effects and
a new ADR synchronized dubbing system
with custom-built console.

James Wesley Boslough, chief engi-
neer at WFTI-TV Poughkeepsie, has
joined Peirce-Phelps Video Systems
Division, systems contractors and
equipment suppliers, as systems engi-
neer. Boslough has over 20 years of
broadcast and technical engineering
experience, including stints at WANX-TV
Atlanta and KPVI-TV Pocatello.

LaRene T. Rowley has been named
associate director of operations at
Bonneville Satellite Corp. Rowley has
been with BSC since the company’s in-
ception in May, 1980. Prior to that, she
was in the programming division at
KSL-TV Salt Lake City.

Donald H. Haight has been named
general manager of the audio products
group of the Ampex audio video systems
division. Haight was most recently di-
rector of business management in the
Ampex magnetic tape division. Before
that, controller of the division. He suc-
ceeds Charles Coovert, who has been
named manager of product development
for the video recorder group in the
magnetic tape division.
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Commercials

New commercials contract

The executive boards of SAG and
AFTRA in New York have unanimously
endorsed the terms of the new three-year
contract agreed upon by the chief nego-
tiators for the unions, the advertisers and
the agencies. Negotiations ended in
agreement on February 15, after more
than a month of collective bargaining,
which was described by John McGuinn,
chief negotiator for the industry, as,
*“bare-knuckled and civilized at the same
time.”

The key issue, of course, is money.
According to McGuinn, “By the terms
of the agreement, the TV session fee has
been raised from $275 to $300, a 9.1 per
cent increase. Wild spot payments are up
by at least 15 per cent. Class A program
fees have been increased by 5 per cent,
and all other fees have been increased by
15 per cent.”

According to union sources, the
monetary statistics for radio include in-
creases in fees for wild spots of at least 10
per cent for commercials used in major
cities and up to 25 per cent in other
markets, as well as increases of upto 12
per cent in network commercials. In
addition, the advertisers agreed to in-
crease the pension and welfare contri-
bution from 8!4 per cent to 9, per
cent.

In both media, there is an agreed-upon
cost-of-living increase due to go into ef-
fect halfway through the three-year
contracts. This increase will be tied to the
rate of inflation and will go up to but will
not exceed 10 per cent.

It is predicted by authorities on both
sides that the union rank-and-file will
follow their leaders and approve the new
contract.

Of secondary but substantial impor-
tance was the issue of commercial spots
done for cable television. In this area, the
advertisers won a key point in regard to
ending the arrangement whereby pay-
ments would be tied to the total number
of subscribers on any cable system.
Many advertisers have long contended
that this was unfair, since subscribership
and viewership are not the same thing.
However, the unions also won an im-
portant point on the issue of maintaining
cable as a separate entity, rather than as
part and parcel of broadcasting. This is
the first contract ever to include provi-
sions for commercials done exclusively
for cable.

The other two issues under discussion
involved the rights of minority groups
and the rules governing the treatment of
child actors. According to McGuinn,
“On the minorities issue we acceded to
ademand of theirs whereby they will get

reports on the number of minority group
members who are hired, both as principle
performers and as extras. For children,
the unions wanted the basic California
laws on the treatment of child actors to
be made part of the agreement. We
compromised on a modified version of
those rules, based on the fact that it takes
less time to shoot a commercial than a
feature or television show.”

A complete account of the various
agreements will be published by the
ANA in March, after the expected
rank-and-file approval has been con-
firmed.

The president of BAPSA, Catherine
Ames, expressed confidence in the wis-

dom shown by both sides in agreeing to.

these terms. As Ames states, “With the
price of everything else going up so
quickly, I don’t think that there is any-
thing exorbitant about the union de-
mands. Taking the nationwide economic
situation into account, I felt that this was
going to be settled amicably. In my
opinion, the unions were very realistic
about it.”

The final negotiating session began at
10 a.m. on Sunday, February 14 and
continued until 2 p.m. the following
Monday. According to one participant,
“It was a very rough negotiation in that
both sides knew what they wanted and
were determined to fight for it. But the
negotiations were not marked by any sort
of bitterness and it was obvious that both
sides were anxious to avoid a strike if it
was possible.”

Memorex fights back!

An advertiser finally accepted one of
David Horowitz’s challenges on his
syndicated consumer show Fighr Back!
With David Horowitz. The on-air chal-
lenge made by Horowitz was that the
makers of Memorex tape cassettes come
on the show and prove the validity of
their commercial, which shows a Mem-
orex tape reproducing a singer’s voice
which shatters glass. The commercial
itself has been the backbone of Memorex
corporate advertising for a decade.

Unfortunately, the challenge caught
the Memorex audio specialists at a busy
time. According to Alan F. Davis, audio
products marketing manager for Mem-
orex, “We decided that what we would
do would be to provide the Fight Back!
staff with the materials and information
on how to go about conducting this test,
but we didn’t provide people to do it with
them because we felt reasonably confi-
dent that the Fight Back! people could
do it. The next thing we heard was that
they were unable to.”
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The Fight Back! staff did, however,
manage to turn up the volume so high
that they broke the speaker Memorex
had lent them. According to the show’s
supervising producer, Lloyd Thaxton,
“We said on the air that the test proba-
bly did work, or else Memorex wouldn’t
have provided us with as much help as
they did. So we challenged them to come
on the show and prove it to us.”

Memorex proved it by inviting Ho-
rowitz and company up to the Memorex
test lab in Santa Clara, Calif. There,
Fight Back! taped an additional segment
for later airing in which the audio engi-
neers proved that the test worked. What
had been lacking in the Tv-studio was a
digital-frequency read-out device which
determines the frequency of the glass
and the note that will break it. This was
the first time in close to 150 episodes that
a sponsor had accepted a Horowitz
challenge.

Thaxton reports he was pretty certain
that the test would work when he got to
the lab and saw that, “There were almost
100 broken glasses there. Obviously
they’d done a lot of run-throughs. It
looked like an earthquake had hit.”

o

p—

Consumer advocate David Horowitz
(left) looks on as Memorex audio
specialist Wayne Saylor (right) gets
ready to prove that Memorex
recording rapes do live up to their
advertising and can be used to break
glasses on request.

Self-regulatory decisions

Five commercials were declared valid,
and six others were ordered to be modi-
fied or discontinued as a result of the
January meeting of the National Ad-
vertising Division (NAD) of the Council
of Better Business Bureaus, Inc. The
NAD, which is co-sponsored by The 4As,
found validity in the commercials done
by Ogilvy & Mather for American Ex-
press Traveler’s Cheques; by O&M for
Country Time Lemonade Flavored
Drink; by Needham, Harper & Steers,
Chicago for Soft Sense Lotion; by
D’Arcy-MacManus & Masius/Bloom-
field Hills, for Verosol Window Shade



and by The Leo Burnett Company for
Green Giant Niblets Corn.

Advertising was ordered modified or
discontinued on spots done by Media
Unlimited of Studio City, Cal. for Ajax
Rent A Car; by Dancer Fitzgerald
Sample for Hellman’s/Best Foods
Mayonnaise; by The Marschalk Com-
pany for Minute Made Lemonade; by
Reed, Melnichek, Gentry & Associates of
Dallas for Prestique Laminated Fiber
Glass Shingles; by O&M for Country
Time Lemonade Flavor Frozen Con-
centrate; and by John Pearson, Inc. of
Boston for Penn Pride Gasohol Plus.

The fact that advertising is modified
or discontinued is not regarded by the
NAD as evidence of impropriety on the
part of advertisers.

In Cinema

In Cinema Magazine, which hopes to
make the transition from theater hand-
out to on sale in supermarkets, has begun
an extensive Tv ad campaign based on
celebrity covers and the use of donuts.
The campaign, already being seen on
New York stations, uses both Tv and
print to produce a combined promo for
In Cinema and the movie companies that
advertise in its pages. Any film company
that purchases two full-page, four-color
ads in the magazine will, in addition, be
given a 15-second donut within nine
different In Cinema 30-second com-
mercials. According to Phil Lempert, the
magazine’s executive director in charge
of advertising, “We are using the donut
as a tool to get more ads. We were going
on TV anyway, and this will attract more
business.”

The spots have been running in New
York since January. This month they
began running in Chicago and L.A.
Lempert predicts that, “By June we’ll be
in all of the top 10 markets.”

BPA/BDA seminar

“The Creative Line Versus the Bottom
Line” will be the title of the keynote ad-
dress given by Dr. Jay Finkelman at the
June 6-9 seminar of the Broadcast
Promotion Association/Broadcast De-
sign Association in San Francisco. Dr.
Finkelman, a management expert and
station manager of XTvU(TV) San
Francisco, will speak out on the need to
establish better understanding and
communication between creative people
and those in top level management.

The keynote address will be made
before a joint luncheon of television and
radio promotion directors and designers
on Monday, June 7.

Editel New York

The EUE Video operations in New York
and Chicago will be adopting the name
of their Los Angeles counterpart, Editel.
According to George Cooney, chairman
of the Bell & Howell /Columbia Pictures
Video Services joint venture of which all
three are a part, “This name change is
simply to let the industry know that the
work for which we are known in all lo-
cations can be duplicated in the three
main U.S. production centers.” Cooney
added that the name change will not be
accompanied by any change in personnel
or operating practices.

Terra Nova Productions

One of Hollywood’s newest creative
partnerships, Terra Nova Productions,
will combine the efforts of producer
Steve Tobenkin and director David
Wheeler. The two have already worked
together effectively on spots for Bill Blass
Jeans, the James Whitmore testimonial
for Tinderbox and the BSR System X-10
home security spots starring ex-burglar
Ray Johnson. Headquarters for Terra
Nova is at Crossroads of the World, a
noted Hollywood landmark.

Burke’s new leader

Michael F. von Gonten has been named
to the lead role at Burke Marketing Re-
search’s copy testing and qualitative re-
search services. Von Gonten, one of the
leading names in copy research, was
formerly with Burke’s BASES Division
as vice president-senior client service
manager. Prior to that, von Gonten was
with Research Systems Corporation as
head of its ARS service’s research and
marketing functions.

Commercials circuit

Hagmann, Impastato, Stephens & Kerns
has completed three different spots for
various Proctor & Gamble products
featuring major show business person-
alities. Under the direction of Stu Hag-
mann, spots were done in New York with
Lauren Bacall for High Point Decaf-
feinated Coffee; at Zaca Lake, Calif.
with Rod Taylor for Folgers Vac/Flaked
Coffee; and in Nashville, Tenn. with
Loretta Lynn for a special offer involving
the coal miner’s daughter’s own recipes
for cooking with Crisco. The 60-second
Bacall commercial, done for Compton
Advertising in New York, had producer
Ginny McCarthy, art director Shelly
Schacter and copywriter Doris Kahn as
agency creative staff. The Rod Taylor
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KSAS FM Commumcauans Il, Independence. Mo

consortium n. Asin

Harold Friedman Consortium

1. a unique association of artist
designer-directors specializing in
special effects, computer motion control,
live action, computer generated anima-
tion, cartoon ammation, stop motion,
multiplane, laser holography. . .for
commercials, television, feature films,
and visual communications.

2. a production company

Bob LeBar
Bernard Lodge
Lee Mishkin

Tim Clark
Fred Crippen
David Denneen

Eric Durst George Parker
Larry Elin Oscar Pittman
Doros Keith Robinson
D. Rufus Friedman Lee Savage
Terry Gilliam Jane Simpson

Milton Glaser
Gary Gutierrez
Lee Howard
Kathy Landman

Jill Taffet

Drew Takahashi
Fred Vanderpoel
Arnie Wong

Harold Friedman
Consortium

420 Lexington Avenue
New York N.Y. 10017
Tel. 212 697-0858
Producers: Harold Friedman
Alhe Schloss., Susan Rubin
West Coast. 2726%2 Grand Canal
Venice. CA 90291

Tel. (213)821-0100
Producer. D. Rufus Fnedman

ELILETEFEY
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Advertising Directory of

Selling Commercials

ABC Radio Marketing

SNAZELLE FILMS, INC., San Francisco

KTXL-TV/Sacramento, CA.

«|-F STUDIOS, INC., New York

Mitsubishi ¢ Cunningham & Walsh

KIM & GIFFORD PRODUCTIONS, New York »

Mutual of Omaha ¢ Bozell & Jacobs

Nabisco “Mr. Salty”  William Esty

KCMP PRODUCTIONS, LTD., New York

New York Telephone « Wunderman, Ricotta
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.KCMP PRODUCTIONS, LTD., New York

Pepto-Bismol/Norwich « Benton & Bowles

DOLPHIN PRODS N.Y., COMPUTER ANIMATION

Tom Lehrer ¢ Serino, Coyne & Nappi

EhargeTicheds (2121982 3293
TOF OF THE VILLAGE GATE

COAST PRODUCTIONS Hollywood
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DOLPHIN PRODS. N.Y., COMPUTER ANIMATION

spot, 45-seconds in length and done for
Cunningham & Walsh in New York, had
John Held as agency producer, Ted
Fortin as copywriter and Bob Kasper as
art director. The 60-second spot with
Loretta Lynn was also for Compton/NY
and had Audrey Larkin as agency pro-
ducer, Dave Freeman as copywriter and
Vito Migliaccio as art director.

R/Greenberg Associates has adver-
tised Whrilpool’s ability to be “Making
Your Life A Little Easier,” with a series
of six 30-second TV spots that stress
Whirlpool’s continuing dedication to
quality and service. Key to the campaign
is an animated traveling comet, part of
the new logo design that Greenberg has
developed for Whirlpool’s corporate use.
Richard Greenberg directed. James
Szalapski was director of photography
and Brian Williams managed the pro-
duction. Agency producer for D’Arcy-
MacManus & Masius was Joan Avery.
Copy was written by Gary Howell and
Sharon Huber. Creative supervisor was
Ray Blackwell and creative director was
Ron Monchak.

N. Lee Lacy Associates assigned its
director Brian Gibson to direct a spot for
the National Alliance of Business under
the auspices of Grey Advertising. The
commercial, shot in Manhattan, shows
an actress pitching job opportunities and
the need for employment to American
business. Agency producer for Grey was
Marie Sabat. Ken Barre was art super-
visor. Todd Heyman wrote the copy.

APA Studios’ director/cameraman
Lee Howard has completed a 30-second
spot for Ball Park Franks through the
Detroit based agency W. B. Doner. For
APA, the producer was Bob Self. David
Rogers art directed. Agency producer
was John Saag; creative supervisor was
Steve Perrin and the account manager
was Skip Roberts.

Admakers

Leo Burnett/Chicago has announced the
promotion of Aaron Buckman to the post
of vice president. Buckman first joined
the agency in 1976 as a copywriter. He
became a copy supervisor in 1978 and
was named associate creative director
last year.

Rosenfeld, Sirowitz & Lawson/NY
has hired Lynne McNamara as vice
president, senior art director. McNa-
mara was formerly with Waring &
LaRosa.

Spire & Associates/Philadelphia, has
announced the hiring of Bob Thomas as
a copywriter. Thomas’ previous experi-
ence was with Gray & Rogers and before
that with General Electric’s Space Di-
vision.




D’Arcy-MacManus & Masius, St.
Louis, has promoted Robert H. Fugate
and Bruce Duffey from associate crea-
tive director to creative director, Fugate
will be creating campaigns for Bud-
weiser, General Mills Restaurants, Red
Lobster Inns and The Good Earth.
Duffy’s responsibilities will include Mi-
chelob Light, Natural Light, Banquet
Foods and York Steak House Systems.

Carr Liggett Inc., of Cleveland has
promoted Pamela Krogh to broadcast
producer from her prior post of broad-
cast coordinator. She previously worked
for Baker & McKenzie and Fred Niles
Communications, both in Chicago.

Long, Haymes & Carr of Winston-
Salem has moved Edward Levien up
from senior writer-producer to director,
broadcast production. He has been the
winner of three Addys and one Emmy.

Hood, Hope & Associates of Tulsa has
hired Colleen Todd as senior writer. She
has been employed at Ad Inc. as a writer
and before that by Benton & Bowles/LA
in the same capacity.

New campaigns

Benton & Bowles is providing a new set
of sounds for the Schlitz Malt Liquor
Bull in a series of Tv and radio spots. On
Tv, two 30s are being done, one featuring
Teddy Pendergrass as The Bull’s ac-
companist. The other TV spot stars the
seven-man rock band Dr. Hook and the
singing Lettermen, pitching the com-
parative virtues of premium beer and
Schlitz Malt Liquor. In a related radio
campaign, spots have been recorded with
Pendergrass and Dr. Hook, along with
The Gap Band and rhythm & blues star
Millie Jackson.

AC&R Advertising has undertaken a
campaign for Woman's World, a weekly
magazine. Eleven spots will be done
separately in 11 different weeks, with
each spot featuring display shots of the
actual photo spreads and other features
of that week’s Woman’s World. Ac-
cording to Robert Goldblatt, producer at
AC&R, “We use the same supermarket
set each week, which has to be taken
apart and put back up when needed. In
addition, we build a different set of a
home situation, which changes each
week.” A different actress appears as the
protagonist in each spot, taking the
magazine from the supermarket rack
and discussing it at home. Besides
Goldblatt, the AC&R creative team in-
cludes creative director Louis S. Miano;
copy chief Anne Cifu; and art director
Rhonda Horowitz. The campaign is
being produced at Tulchin Studios with
the creative aid of director Hal Tulchin
and producer Viviane Kaneff.

Foote, Cone & Belding has readied a
comedic spot for Frito Lays Corn Chips.
The spot, centering on the “Pound of
Gold” coupon offer in each package,
shows a man digging for gold in his living
room and then being handed the coupon
by his lady friend. Foote, Cone producer
was Rhonda Malamet; art director was
Delores Mollo; copywriter was Bob
Potesky. Editing was done by Jay Gold
of Jay Gold Films.

The Marschalk Company has begun
advertising “You” panties for its client,
Formfit Rogers. The spots center on the
copyline “Nothing Feels As Good As
YOU.” Account executive for Mar-
schalk was Elizabeth Garland. Man-
agement service director was Richard
Villante.

Music makers

Michlin & Company has produced a new
50-second version of the Citibank “Ci-
tipeople” theme for SSC&B and Citi-
bank. Spencer Michlin and Ford Kinder
wrote and Kinder arranged the theme,
which centers on the copyline, “When it
comes to making your savings earn more,
the Citi never sleeps—Citibank.”
SSC&B were represented by producer
Naomi Salz; associate creative director
Wally Weis and copywriter Lisa
Cushman.

Tuesday Productions of San Diego has
released two new music packages. The
first, “Movie Music™ consists of eight
themes, including opens, bumpers and
60- and 30-second plays. The second
package, “Hot Concepts,” includes 25
retail music campaigns with a variety of
edits, plus an optional “music effects”
collection of zips, zaps, pows and pops.
A third package, “Real Radio,” has been
produced for WCCO in Minneapolis and
will soon be syndicated to stations in
other markets.

Shelton Leigh Palmer & Co. has an-
nounced the completion of three musical
themes for the new GE Theater. The
scores, by Shelly Palmer, include what is
described as, “a hybrid of analog and
digital synthesizer timbres,” partly based
on the use of Palmer’s Synclavier 11
digital synthesizer. Agency producers for
BBDO were Rick Applegate and Kelly
Celenza.

TM Productions is making available
Your Custom Combination, a new jingle
package targeted for adult contempo-
rary, contemporary hit radio, top 40 and
urban contemporary stations. The
package contains a choice of three dif-
ferent vocal themes, or combinations
thereof, along with 24 different cuts for
short interludes and five 60-second in-
strumentals for promotion.

MAXIMIZE
YOUR PERSPECTIVE

2628-5930
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ORDER NOW!

Here's the most used and most useful reference book in the broadcast industry—
the TELEVISION/RADIO AGE guide to ten important cities. In handy pocket size.

it contains 5,000 listings—with latest addresses and telephone numbers of

0O AGENCIES [ REPRESENTATIVES 0O NETWORKS AND GROUPS

0O COMMERCIAL RADIO STATIONS O COMMERCJAL TELEVISION STATIONS

1 TRADE ASSOCIATIONS [ RESEARCH ORGANIZATIONS 0O NEWS SERVICES

1 TRADE PUBLICATIONS O PROGRAM DISTRIBUTORS O PRODUCERS O TRANSPORTATION
O HOTELS 0O RESTAURANTS

plus media buying services, important Washington numbers,
and the 50 top national spot advertisers.

Over 30,000 copies of this

comprehensive Directory
are now in use.

Television/RadioAge

1270 Avenue of the Americas, New York, N.Y. 10020

Name
yours
TODAY!

Company

$5 per copy Address
$30 for ten ‘ '
$200 for 100 City

State Zip
I (Company purchase order or payment must be enclosed)
L
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Please send me copies of the 1981 TEN CITY DIRECTORY I
Send for I
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Directory of TV Programmers,
Distributors & Services

Television/Radio Age

$5.00

NATPE Convention agenda A85

Hospitality suite directory A111

Custody Court

N othing can match the drama and emotion  directed more than 250 episodes of Divorce Court

of parents battling one another for the love  and who wrote many of those episodes as well,

of a child. Witness the enormous appeal of  has created a new, first-run, daily half-hour reality-

Kramer Vs. Kramer. based strip that captures all of the suspense and
Now, Stewart Cheifet, who produced and  human drama of these classic struggles.

. . iy
Custody Court is available for Fall 1982. 257
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BARNABY JONES —the time-period
winner with both men and women. ..

Chicago, WBBM-TV, 4-5 pm.

St. Louis, KMOXTV, 3-4 pm.
Memphis, WHBQ-TV, 10:30-11:30 pm.
Shreveport, KSLATV, 11 pm-12 M.

Put BARNABY to work in early or
late fringe! Available immediately.

VISIT US AT NATPE—LAS VEGAS HILTON. SUITE 2861

WORLDVISION
ENTERPRISES INC.

The World’s Leading Distributor
for Independent Television Producers




Soaps, courtroom programs court TV stations
amid uncertainty over major government issues

While programming will hold the spotlight at the 1982
National Association of Television Program Execu-
tives convention, legislative and regulatory issues will come
into sharp focus. In programming, new game and access
series have all but disappeared, while soaps and court-
room-type shows have increased, as well as programs geared
for late-night and off-network hours.

The agenda is a packed one. On Saturday, March, 13,
a number of concurrent workshops are set after an opening
breakfast at the Sahara at 8:45, to be hosted by NATPE
president Steve Currie. At the breakfast, William F. Baker,
president of Group W Television, will deliver the keynote
address and Bill H. Briare, mayor of Las Vegas, will wel-
come attendees. Three concurrent workshops will be held
from |1 a.m. to 12:15 p.m. These are “Washington Report,”
to be moderated by Richard E. Wiley, Kirkland & Ellis;
“What Will Happen to Children’s Programming?”, with
Barry Thurston, Field Communications, as moderator; and
“Import-Export,” to be chaired by Bruce Gordon, Para-
mount TV International. Participants include Regina
Dantas, CBS Cable, and Mike Gould, Gould Entertain-
ment. Special guest will be Bernard Chevry, who operates
the MIP-TV marketplace at Cannes. Hospitality suites and
the exhibition hall will be open from 12:30 to 7 p.m.

On Sunday, the suites and the hall are open from 9:30
a.m.-5:30 p.m., and both affiliate and independent station
meetings and a general session are scheduled. The ABC-TV
meeting will be moderated by Stan Marinoff, wWISN-TV
Milwaukee, and on the panel will be James Duffy and
Robert Fountain, among others. Currie chairs the CBS-TV
meet, with James Rosenfield and Bud Grant, among those
on the panel. Ron Klayman, WwMC-TV Memphis, will do
likewise at the NBC-TV meeting. As for the indies, John
Von Soosten, WNEW-TV New York, will chair, and par-
ticipants include David L. Simon, KTLA Los Angeles, and
Chuck Alvey, KPHO-TV Phoenix. PBS will have Tom Ma-
digan, WQED-TV Pittsburgh, as moderator; and the cable
session will be chaired by Joe Cohen, MSG Communica-
tions, New York.

The general session, “Why Don’t You Return My Phone
Calls!” will be held 11:15 a.m.-12:45 p.m. Moderators will
be A. R. Van Cantfort, wSB-TV Atlanta, and Michael
Garin, Telepictures. The Iris Awards show will take place
in the evening, 7-9 p.m.

A full morning of business activities is planned for
Monday. The opening session, 8-9:30 a.m., is titled “PTAR
Forum,” with Currie as host, and Mickey Gardner, Bra-
cewell & Patterson, Houston, as moderator. Panelists in-
clude the FCC Commissioner Joseph Fogarty; Ray Timo-
thy, NBC-TV; Jim Coppersmith, WTOG-TvV Tampa, and
Sandy Frank, Sandy Frank Film Syndication. After a coffee
break, a 9:45-11:15 a.m. general session, “The Next Really
True Program Form,” has Charles Larson, WABC-TV New
York, as the moderator. Participants are Richard Ballinger,

Metromedia; John Goldhammer, Paramount Television;
Mickey Hooten, wWiISN-TV Milwaukee; Bill Lord, ABC
News; Vince Manzi, CBS Owned stations; Bob Pittman,
Warner-Amex, and George Resing, Group W Produc-
tions.

After a coffee break, four concurrent workshops run from
11:30 a.m. to 12:45 p.m. One is “Here Come the Indies—
Will the Independents Become Independently Stronger?”
Sheldon Cooper, WGN Continental Broadcasting Co.,
Chicago, is moderator. Alan Bell, KTVU(TV) San Fran-
cisco-Oakland; Richard Geismar, Broad Street Commu-
nications; Carlo D. Myers, WILA-TV Washington; Lucille
Salhany, Taft Broadcasting; and John Serrao, KTRV(TV)
Boise, are panelists. Another concurrent workshop, “So I'm
Not in the Top 50—What Does it Mean to Me,?” will be
chaired by Lew Klein, Gateway Communications, with
Barry Barth, wiXT(TV) Jacksonville; Bill Logan, wis-Tv
Columbia; Roger Ottenbach KMTV(TV) Omaha; and Stu
Seibel, KIMA-TV Yakima.

The third concurrent workshop is “The Syndicator’s
Dilemma—To Develop or Not to Develop.” Heading the
discussion will be Dave Sifford, Comworld, and panelists
are Sandy Carter, Carter-Grant Communications; Dick
Colbert, Colbert Television Sales; Robert Goldfarb, Via-
com; David Salzman, Telepictures Corp.; and Gene
Swerdloff, ABC-owned stations. “The Bottom Line Syn-
drome—Amortizing Either Way,” is the title of the fourth
workshop, and it will be led by Bob McAuliffe, Broadcast
Financial Management Association. On tap as panelists will
be Cliff Curley, wCvB-TV Boston; Bill Key, WHBQ-TV
Memphis; Mick Schafbuch, KOIN-TV Portland; and Jack
Shenkan, Hearst Broadcasting. Hospitality suites/exhi-
bition are open 2:30-7 p.m.

Tuesday morning is jam-packed with workshops. Two
will be held from 8-9:15. These are “Effective Movie
Packaging and Scheduling,” with Sandra Pastoor,
WTTG(TV) Washington, as moderator and “DBS: Open Sky
or Blue Sky, with NATPE’s George Back as moderator.
Speakers include Larry Harris, Broadcast Bureau, FCC.

These workshops will be followed by three additional
ones, from 9:30-10:45. One will cover “Dealing With
Non-Fiction Programming.” Discussion will be headed by
Phil Corvo, KGTV(TV) San Francisco. Another workshop,
“Deregulation & Fairness,” will ask how will they impact
issue-oriented and political advertising. Jim Major, KGO-TV
San Francisco, will lead the discussion, and on the panel will
be Charlotte Hall, WLNE-TV New Bedford-Providence; L.
Stanley Paige, Post-Newsweek Stations; Steve Sharp, FCC;
and Fred Young, WTAE-TV Pittsburgh. The last session in
this group is “The Sixth Estate—Time Banking and Bar-
ter.” Moderator will be Ave Butensky, Ed Libov Associates.
Rod Erickson, Time Buying Services; John Ranck, Lex-
ington Broadcast Services; and Gentry Trotter, Koplar
Communications, will be panelists.

NATPE '82 A-3




THE BERLE ADAMS COMPANY

9229 Sunset Boulevard #320
Los Angeles, CA 90069
213-278-5042

Representatives: Berle Adams

Properties:

For foreign syndication we specialize
in representing Musical Variety shows
plus the Emmy Awards. The Musical
Variety Shows are varied; each one has
a star host and have been produced on
a yearly basis. Stars are: Dean Martin,
Olivia Newton John, Liberace, Goldie
Hawn, Lynda Carter, Cher, George
Burns, Donna Summer, Lily Tomlin,
Jonathan Winters, Mac Davis.

ADVANSWERS MEDIA/
PROGRAMMING, INC.
(Subsidiary of Gardner Advertising
Company)

660 Madison Avenue
New York, NY 1002]
212-752-0205
Suite 337

10 Broadway
St. Louis, MO 63102
314-444-2100

1717 North Highland Avenue
Los Angeles, CA 90028
213-466-8536
Suite 4253

<

Ms. Busalacki

Representatives: Don Stork, p, St.
Louis Jack Shubert, exec vp, St. Louis
John Marlow, srop/mktg d, St. Louis
William Fisher, vp/prgm d, St. Louis
Rose Busalacki, vp/syn d; Paul
Schulman, p, The Paul Schulman
Company, NY

Services:

Full range of programming and media
services: syndication and program
production, counseling,- planning,
network and spot TV negotiation,
competitive analysis, special projects.
“TV Answers” service provides audi-
ence analysis, share tracking, program
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performance and scheduling for pro-
ducers and suppliers of network series
and specials,

Properties.

Bill Dance Qutdoors—20 half-hour
first-run color videotape fishing series
starring bass fisherman Bill Dance and
his guests. Shot on various locations
That Nashville Music—26 videotape
color half-hour country music shows
featuring a different star M.C. each
week, such as Conway Twitty or Mel
Tillis, with guest entertainers.

Blair Pro-Rodeo—One-hour rodeo
serics featuring top cowboys in this
entertaining and action-packed origi-
nal American sport.

St. Louis Baseball Cardinals—Radio
network carries 162 regular season
games in nine states. TV network
covers six states, with 12 Sunday
games.

Coors Western Qutdoorsman—26-
week color videotape half-hour series
featuring outdoorsman Ron Hayes.
Three segments in each show, ranging
from backpacking and camping to
skiing and white water rafting.

The 1982 Golden Eagle Awards—
OTO one-hour special; presented an-
nually by NOSOTROS, Awards
honor top Hispanic entertainers and
performers for outstanding achieve-
ment in the arts. Ricardo Montalban
emcees this entertaining musical/
variety program specifically targeted
toward the Hispanic community.
Fishing With Roland Martin—20
half-hour first-run color videotape
fishing series, hosted by seven-time
*“Bass Angler of the Year” Roland
Martin and shot on various locations;
includes educational and guest seg-
ments.

ALAN ENTERPRISES, INC.
26170 Pacific Coast Highway
Malibu, CA 90265
213-456-3676
Suite 2915

Mr. Gleitsman

Representatives: Alan L. Gleitsman,
p; Cheri Rosche, vp; Chris Buchanan,
opns mgr

Properties.

Vietnam; The Ten Thousand Day
War—available as thirteen hours or
twenty-six half-hour programs.

The Promotables—19 extremely pro-
motable feature films.

Cinema Classics— 40 movies

War and Peace— four 90-minute
films

The Abbott and Costello Show— 52
half-hours

Speed Racer— 52 half-hours

Felix the Cat— 260 color cartoons
The Mighty Hercules— 130 color
cartoons

ALCARE COMMUNICATIONS
1503-05 Walnut Street
Philadelphia, PA 19102

215-568-6010

Mr. Beazley Mr. Schwartz

Representatives: Jordan Schwartz,
Frank Beazley, pts; Frank Averna,
Richard Grove, Randall Jackson,
Frank Kreh, s/s reps

Properties:

Classic Features—170 of the most
memorable movie titles and stars.
Many of these full-length movies
you’ve heard about but never had the
chance to see.

Sky King—72 half-hours. The original
*“Sky King™ in black and white. Lots of
action and the good guys always win.
Very strong for a nostalgia or kids
block.

The Fred Waring Show—52 hours or
half-hours. The original black and
white Fred Waring shows that every
American family loved when television
was a baby. Lots of stars and the
greatest music.

Great American Men—Three half-
hour portrayals of Teddy Kennedy,
Babe Ruth, and Capt. John Smith.
Insert Programming:

Greatest Sports Legends—26 half-
hour shows, 36 plays. Barter. Careers
and personal lives of great sports stars.
New production yearly for nine
years.

Trial & Error—D. Michael Thomkins,
best-selling author, gives a most star-
tling look at “‘the law in your life,” and




he does it on location and in an ex-
traordinary way. Approximately
ninety seconds.

Sports ‘Doc’—117 approximately
90-second features. Dr. Gabe Merkin,
author of “Sports Medicine,” shows
every weekend athlete everything they
ever wanted to know about tennis
elbow, runner’s knee, bowler’s thumb,
etc. All on location.

Making Ends Meet—90-second fea-
tures with food expert Jon McClure
showing viewers how to save hundreds
of dollars a year on their food bill.
There are also 25- and 17-second fea-
tures described under the Sales
Building Mini-series category.
Corner-Drugstore—90 seconds with
Max Leber, pharmacist, on how to
save money and guard against the
pitfalls in buying non-prescription and
prescription drugs. There are also
25-second features available.
Buyer-Beware—60- to 90-second
consumer features, showing viewers
pros and cons of products and services;
can be narrated by station’s own talent
or by consumer expert Gene Crane.
Mr. Wizard’s Science Report—380-
second features brought to you on an
exclusive, no charge, basis in con-
junction with the National Science
Foundation and General Motors.
Maintenance Ms.—90-second features
with Jane Norman on how to handle
home maintenance problems.
National Television Sports Quiz—a
news promotion done by station’s own
talent.

One Great Moment in Sports—one-
minute filmed sports moments with
station’s voice-over or own talent.
Medical Report with Dr. Lynne
Kitei—viewers learn everything from
how to treat a burn victim to when to
take medicine. There are 117 60- to
90-second features.

Senior Report with Maggie Kuhn—
comments on everything from man-
datory retirement to sex after 60. 60 to
90 seconds.

Networks Graphics—Chromakey slide
service with news assignment desk di-
rection, sent weekly.

Sales promotions:

Making Ends Meet—with Jon
McClure—25-second features to be
used within a 60-second commercial;
17-second version for use in a 30-sec-
ond commercial.

Corner Drugstore—with Max Leber,
pharmacist. 25-second features to be
used within a 60-second commercial.
Great-Ideas—new series of 25-second

helpful and unusual ideas to make life
easier. Each feature has a 5-second
billboard open over which you can
super your sponsor’s logo.

HERB ALTMAN
COMMUNICATIONS
RESEARCH, INC.
Box 728
Port Washington, NY 11050
516-883-8486

Representatives: Herb Altman, p

Services:

Television station research on pro-
grams, movies, news, family viewing
time, station image, community in-
terest, advertising exposure, media
selection, cable TV, pay TV, etc.

AMERICAN NATIONAL
ENTERPRISES, INC.
106 W. 2950 South
Salt Lake City, UT 84115
801-486-3155
Suite 2855

729 North Seward
Suite 202
Los Angeles, CA 90028
213-467-2490

T
s ‘
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Mr. Coalson

Mr. King
Representatives: Raeburn Van Coal-
son, p; Charles D. King, vp, sis; Al
Korn, sis; Mark Webb, s/s; Rosanna
Simanaitis, customer svce

Properties:

The American Diary—World Pre-
miere series. Twenty six (26) one hour
programs. Extraordinary motion pic-
ture footage depicting history of
America from 1890’s to present.
Hosted and narrated by E. G. Mar-
shall.

Eagle 1—Fifteen (15) first-run the-
atrical motion pictures, 95 min, color.
Titles include “The Hound of the
Baskervilles”; “Medusa”; “Johnny
Firecloud”; “Little Moon and Jud
McGraw”; “Escape from Angolo™;
“The Legend of Alfred Packer.” Stars
include Dudley Moore, James Cann,
George Hamilton, Stephanie Powers,
Peter Cook, Gordan Jump.

Neptune Squad—Fifteen (15), first-
run theatrical serials, 30 min, color.
Starring Vicki Benson. Modern up to
date serial with action, suspense and
villanry. Each episode ending in a cliff
hanger situation.

Eaglit 1—twelve (12) first-run shorts,
10-30 min, color. Titles include “Big
Foot, Man or Beast”; “Mysteries of
the Mind”’; “UFO Fact or Fiction”;
“Movie Makers in Wonderland”; “No
Substitute for Victory.” Stars include
John Wayne, Peter Sellers, Dudley
Moore, Ivan Tors.

AMERICAN TELEVISION
SYNDICATION, INC.

150 West 58th Street, Suite 1-C
New York, NY 10019
212-974-5333
TWX 710-581-6322
Suite 5-110

Representatives: Lawrence P. O’Daly,
p,; Daniel E. Mulholland, exec vp;
Barbara A. Hosie, vp; James O’Daly,
syn sls

Properties:

“An Evening At The Improv’—26
one-hour shows.

“Grand Prix All Star Show”—26
half-hour shows.

“The New Ed Allen Show”—130
half-hour shows.

“The Intervid Feature Film Pack-
age”—28 first run feature films.

ANDREWS/ MITCHELL
ENTERPRISES
254 East 68th Street
New York, NY 10021
212-772-2260
Suite 2868

14724 Ventura Blvd.
Suite 611
Sherman Oaks, CA 91403
213-788-7877

Mr. Andrews

Representatives: George Mitchell,
exec vp; Williams P. Andrews, p
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Properties:

Bellamy—27 one-hour police drama
(film) st run. Color.

Seven Million Dollar Fugitive—one-
hour documentary on Ronald
Biggs—British Train Robbery 1964.
Soap Opera Recap—52 weekly half-
hour updates of 13 daytime soap op-
eras and in-character interviews with
popular soap stars. Satellite delivery
starts September ’82.

Features—‘‘Alligator,” starring
Robert Forster, Robin Riker, Michael
Gasso, Jack Carter, Dean Jagger, Sue
Lyon; “Amuck,” starring Farley
Granger, Barbara Bouchet; “Clonus
Horror,” starring Timothy Donnelly,
Dick Sargent, Keenan Wynn, Peter
Graves, Paulett Breen, available Sep-
tember 1, 1982; “Crash,” starring Jose
Ferrer, Sue Lyon, John Ericson, Leslie
Parrish, John Carradine, available
September 1, 1982; “The Day After
Halloween,” starring Robert Bruning,
Chantal Contouri, Sigrid Thorton,
Hugh Keays, Byne; “Day Santa Claus
Cried,” starring Christopher George,
Gay Hamilton, Sven Valsecchi; “Disco
Fever,” starring Fabian, Cassey
Kasen, Phoebe Dorin, Susette Carroll,
George Barris; “Giant Spider Inva-
sion,” starring Steve Brodie, Barbara
Hale, Leslie Parrish, Alan Hare,
Robert Easton; “Just Tell Me You
Love Me,” starring Robert Hegyes
(Epstein of Welcome Back Kotter),
Lisa Hartman, June Lockhart; “Last
Four Days,” starring Rod Steiger,
Henry Fonda, Franco Nero; “Mansion
of the Doomed,” starring Richard
Basehart, Gloria Grahame, Trish
Stewart, Lance Henriksen; “Meat-
cleaver Massacre,” starring Christo-
pher Lee, Larry Justin, Bob Mead,
Bob Clark, Jim Habif; “Plague,”
starring Daniel Pilon, Kate Reid, Ce-
line Lomez, Michael J. Reynolds,
available September 1, 1982; “Psy-
chic,” starring Jennifer O’Neill,
March Porel, Evelyn Stewart, Jenny
Tamburi, available September 1, 1982;
“Redneck County,” starring Leslie
Uggams, Shelly Winters, Michael
Christian, Ted Cassidy, Dub Taylor,
Slim Pickens; “Short Eyes,” starring
Bruce Davidson, Jose Perez, Don
Blakely, Nathan George, based on
Award Winning Play; “Talk All of
Me,” starring Pamela Vincent, Rich-
ard Johnson, Maria Bell, Leonard
John; “UFO’s Are For Real,” what
President Jimmy Carter, Senator
Barry Goldwater, the FBI, Army,
Navy and Airforce have to say about
UFO’s; “The Best,” starring Gloria
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Guide, Patricia Webly, Loretta Pier-
son, Carl Goefry; “Charlie and the
Hooker,” starring Francis Summers,
Beatrice Galbo, Joanne Simpson, Ellen
Grant; “Cinderella,” starring Cheryl
Smith, Kirk Scott, Brett Smiley, Sy
Richardson, Marilyn Corwin; “Dr.
Tarr’s Torture Dungeon,” newest
Edgar Allan Poe thriller, starring
Claude Brooke, Ellen Sherman,
Martin LaSalle, Robert Dumont;
“Four of Us,” starring Thomas Ger-
ald, Robert Stewart, Frances Shine,
Beverly Long; “Girls Who’ll Do Any-
thing,” starring Stu Mitchell, Helen
Ford, Louise Gold; “House of 1000
Pleasures,” starring Phillipe Gaste,
Eva Stroll, Chantal Arondel, Michel
Vocoret; “Let’s Make a Dirty Movie,”
starring Claude Brasseur, Sonia Var-
ney, Jenny Wilson, Robert Castel,
Natalie Grant; “Living Nightmare,”
starring Sirpa Lane, Carl Sisti, Robert
Post, Christy Borg, Mike Morris;
“Liz,” starring Elena Glenn, Richard
Roman; “Man From S.E.X.,” starring
Gareth Hunt, Nick Tate, Fiona Cur-
zon, Geoffrey Keen, Gary Hope; “The
Rogue,” starring Milan Galvonic,
Barbara Bouchet, Margaret Lee; “Sex
and Violence,” starring Mariha
Langner, Lawrence St. Marks, Rich-
ard Massey; “Teasers,” starring Gloria
Guida, Alice Ames, Sherry Wilson;
“Threesome,” starring Judy Brown,
Marianne Thoisted, Lotte Horne, Finn
Storgarrd; “Teasers Go to Paris,”
starring Jeanne Carter, Vicki Teller,
Susan Graham, Arthur Dell; “Venus
in Furs,” starring Laura Antonelli, Bill
Andes; “Dance of Ecstasy,” starring
Lise Borre, Fleming Steen, Ingrid
Bucholtz, 12 minute short.

APA INTERNATIONAL FILMS
DISTRIBUTORS, INC.
1735 N.W. 7th St.
Miami, FL 33125
305-643-0250

Branch: Calle Huerfanos 1373
Dpto. 705
Santiago de Chile, Chile
Phone: 87517
Suite 3-118

Representatives: Louis J. Boeri, Raf-
ael Fusaro, Abilio Felipe, Jose M.
Palaez

Properties:

Novelas (Soap Opera)—over 1,500
hours in color, in Spanish.

Children’s Programs—in Spanish.
Features—in Spanish.

Musicals—in Spanish.

APOLLO TELEVISION INT’L
46 King Constantine Avenue
Athens, Greece 516
724-243, 734-896

Representatives: Mr. Panos Spyro-
poulos, gen mgr

ARBITON
1350 Avenue of the Americas
New York, NY 10019
212-887-1300
Suite 5-118

Representatives: Rick Aurichio, exec
vp & gen mgr; Pete Megroz, vp sis &
mktg for TV, Blaine Decker, vp TV
sta sls; Bill Shafer, vp western TV sta
sls; Mark Young, div mgr eastern TV
sta sls; Jim Mocarski, div mgr mid-
west TV sta sls; Dennis Spragg, mgr
north-western TV sta sls; Eileen
Boylan, mgr western advertiser/agency
TV sis

ARC TELEVISION SERVICES
INC.
79 NW Lakeside Dr.
Medford, NJ 08055
609-654-1361

Representatives: Carlo Anneke, p;
Allen Feuer, Ron Gold, vps

Properties:

ARC Television Services is an assis-
tance-management company special-
izing in sales and program supply for
limited operation (STV affiliated)
television stations,

ARTEL HOME VIDEO BV
5, Noolseweg
P.O. Box 58
Blaricum, Netherlands 1261 EA
0-2153-89643

Representatives: Bertil Voller, p

ARP FILMS, INC.
342 Madison Avenue
New York, NY 10173

212-867-1700
Suite 319

Mr. Hill



Representatives: Claude S. Hill, p;
Ann B. Cody, vps; Joanne Melton, s/s;
Richard Blayney, European rep

Properties:

Spider-Man—91 animated half-hours,
in color. 26 New for 1982. 52 available
in segments, with bridges. 13 new
network half-hours available only
outside U.S.

Spider-Woman—16 animated off-
network half-hours in color.

Marvel Super Heroes—65 animated
half-hours (195 segments) in color. 13
half-hours (39 segments) for each of
five comic book Super Heroes: The
Incredible Hulk; The Mighty Thor;
The Invincible Iron Man; Captain
America; Sub-Mariner.

The New Fantastic Four—Off
NBC-TV network. 13 animated half-
hours in color. More Marvel Comics
characters: Mister Fantastic; The In-
visible Girl; The Thing; Herbie The
Robot.

Rocket Robin Hood—52 animated
half-hours (156 segments) in color.
Max, The 2000 Year Old Mouse—104
animated five minute educational ep-
isodes in color

Halas & Batchelor—104 animated
programs, in color. Package includes
15 hours of 2 to 10 minute programs.
Strange Paradise-—195 half-hour ep-
isodes, in color. Gothic soap opera with
occult theme. Live action.

Star Blazers—77 animated half-hours
in color.

Gentle Ben—26 half-hours in produc-
tion. Animated. In color. Based on
live-action network series.

ARTMEDIA, INC./
STRENGHOLT
ENTERTAINMENT, INC.
5858 Hollywood Boulevard
Suite 400
Hollywood, CA 90028
Suite 3108

Representatives: Madeleine DeRyke,
vp; Dennis Livson, vp

Properties:

The Rainbow Patch—(children) 13

half hours.

The Notorious Jumping Frog of Cala-
veras County—1 half-hour special
(animation).

Don Quixote from La Mancha—39
half hours (animation).
Winnetou—6 one hours (miniseries).
Heidi—(children) 26 half hours.

Various Documentaries
10 First Run Feature Films

ASI MARKET RESEARCH, INC.
7655 Sunset Boulevard
Los Angeles, CA 90046
213-876-6600
Suite 344

Representatives: Paul S. Lenburg, sr
bp

Services:
Total market research services for
entertainment products.

THE ASSOCIATED PRESS
50 Rockefeller Plaza
New York, NY 10020
212-621-1511/1516

Representatives: Ben Avery, deputy d,
AP bdcst sves, NY,; Bill Cook, gen
bdcst exec, Dallas; John Kenney,
bdcst exec, Las Vegas

Services:

Useful to production staff of PM
magazine and other non-news shows as
well as television news staff.

Properties:

Our products include APTV—the only
high-speed, television-only news and
information wire—PhotoColor slides
for news, sports and general pro-
gramming, and LaserPhoto still pic-
tures of news, sports and regional
origination.

THE ATLANTIC RICHFIELD
COMPANY
515 S. Flower Street
Los Angeles, CA 90071
213-486-2740
Suite 1637

Representatives: Anthony P. Hatch,
mgr corp med rels; Nina Latteri, ed &
prodn asst, med

Properties:

Energy Update—magazine format
series of S-minute installments.

The China Connection—40-minute
on-location culture/art documen-
tary.

ATWOOD RICHARDS, INC.
99 Park Avenue
New York, NY 10016
212-490-1414

Representatives: Kenneth Feder,
Moreton Binn, Betty Lamb

Services:
Syndicated programs, technical
equipment and promotion material

AUDIENCE RESEARCH &
DEVELOPMENT
8220 Elmbrook Dr., Suite 126
Dallas, TX 45247
214-630-5097

Mr. Taylor

Representatives: William W. Taylor,
srpt

Services:

Research and consultation in local
television programming. Specializing
in news. Specific Services: personnel
search, performance coaching, pro-
motion and strategic planning.

AUDIO PLUS VIDEO
INTERNATIONAL
100 Stonehurst Court
Northvale, NJ 07647

201-767-3800
Suite 340

Representatives: Noel Copley, sis d;
Kathy Demerit, sls mgr

Services:

Standards conversion using 3 dice
converters—PAL SECAM NTSC
PALM 27,17, 3,,” and '5” formats.
Rank Cintel 16 and 35mm to PAL and
SECAM.

AUSTRALIAN FILM
COMMISSION
3550 Sunset Boulevard,, #720
Los Angeles, CA 90069
213-275-7074

Representatives: Mike Harris, mktg
mgr, North America

Properties:

New version of “Water Under the
Bridge,” the six-hour adaptation of the
novel by Sumner Locke Elliott. “The
Human Face of Japan” series. A new
four-part drama series “Women of the
Sun.” Plus other dramatic shows and
documentaries from Australian pro-
ducers.
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BANDERA ENTERPRISES
Box 1107
Studio City, CA 91604
213-985-5050

Mr. Flagg

Representatives: Don Flagg, Helen
Mazeika, Ethyl Taylor

Properties:

Thrillmaker Sports Specials—half
hours, available on a barter. Fishing
shows, aviation shows, racing shows,
competition-action, adventure.
Feature Motion Pictures—package of
five action-adventure color features
(72-100 minutes). Available in 35mm,
16mm, two-inch tape or ¥ inch-cas-
sette.

BARDON & ASSOCIATES
4411 Pacific Coast Highway
Torrance, CA 90505
213-378-3633

gy
,\9

Mr. Chelew  Ms. Herlocker

Representatives: Donald Chelew, chf
exec off; Barbara Herlocker, p; Debra
Foster, research d; Charlotte Parker,
mgr

Properties:

The Picture of Health—65 half hours.
Magazine variety format, covering full
range of health and wellness. Includes
location shooting, Health Bulletins,
interviews, consumer tips, editorials,
Q & A, and features.

BARON ENTERPRISES INC.
522 South Sepulveda Blvd., Suite
104
Los Angeles, CA 90049
213-476-0638
Suite 321

Mr. Bergsman
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Representatives: Barry Bergsman, p

Properties:

From Me to You—65 30-second mes-
sages. Live action in color. Subject
matter includes health, safety, nutri-
tion and other subjects involving chil-
dren’s lives. Words are those of chil-
dren, delivered by children and di-
rected to children. Peer group spokes-
persons make this package unique and
effective way to disemminate impor-
tant information to young viewers and
parents alike.

On This Day—260 30-second features.
Each program consists of a selection of
history-making events that have been
a part of the past of every weekday of
the year. Fascinating graphic chron-
icles of the past with narration and
appropriate music and effects for each
event.

Women of Achievement— 10 half-hour
specials. Each special provides a fas-
cinating insight, through on-location
interviews, into the life and career of a
contemporary woman who, by virtue
of her outstanding accomplishments,
has distinguished herself as a woman
of extraordinary achievement.
Fantastic World of Science Fiction—
hour special. Exciting retrospective
and preview of most significant
science-fiction feature films and tele-
vision series. Film clips, interviews and
behind-the-scenes action involving the
biggest films in history such as *‘Star
Wars”; “Empire Strikes Back”; “Close
Encounters of the Third Kind”; “Star
Trek” plus the major releases of
1982.

Nature’s Window—130 4-minute color
films on nature, wildlife, environment,
ecology, etc. Entertaining and infor-
mative inserts. Ideal for children’s
programming.

CHUCK BARRIS PRODUCTIONS

Barris Industries
9100 Wilshire Blvd., Suite 41 1E
Beverly Hills, CA 90212
213-278-9550

BBI COMMUNICATIONS, INC.
5 TV Place
Needham Branch
Boston, MA 02192
617-449-0400
Booth 47

420 Lexington Avenue
Suite 2833
New York, NY 10017
212-953-1744

2706 Hilltop Drive
Newport Beach, CA 92660
714-644-9078

Mr. Bennett

Representatives: Robert Bennett, p;
Chet Collier, vp; Paul Rich, vp, gen
mgr; Jack Duffield, vp, media sls; Tim
Duncan, mktg dir; Ed Hawkins,
western sls mgr; Antonia Dauer,
midwest sls mgr; Deborah Burke, asst
eastern sls mgr

Properties:

Tom Cottle. Up Close—(new pro-
gram) Daily, half-hour talk show fea-
turing host Tom Cottle and guest
celebrities in unusual “inner-view”
format. Thirty-nine original weeks, 13
repeats per year. Available September,
1982.

Healthbeat— Monthly half hour
health news magazine hosted by Dr.
Timothy Johnson. Timely, informative
look at current health news items and
controversies, treatments, preventative
advice and consumer tips from Dr.
Johnson.

Dick Raymond’s Garden—(new pro-
gram) Dick Raymond, America’s
number one gardening coach, takes
viewers through full growing season
for the most popular vegetables.
Thirteen half hours, produced by
Garden Way.

This Was America—Twelve half hours
hosted by William Shatner. Retro-
spective look at turn-of-the-century
America through photographs made
from rare, giass-plate negatives.

The Baxters— Twenty-four half hours.
Entertaining depiction of problems
and issues of contemporary American
family and social life. Available as
fully-produced half hours, including
audience discussion of issues raised in
first half of program; or stations may
locally produce 15 minute studio au-
dience discussion segment for full local
public affairs credit.

Miller’s Court—Twenty-four half
hours hosted by Harvard Law Profes-
sor Arthur Miller. Lively, informative,
often humorous examination of cur-
rent legal issues leading to a better
understanding of how the law affects
our daily lives.



Summer Solstice—One-hour original
drama starring Henry Fonda, Myrna
Loy, Stephen Collins, and Lindsay
Crouse. Heartwarming story of elderly
couple reminiscing about their 50-year
marriage together told through flash-
backs. Originally telecast on ABC
network in December, 1981.

1982 Boston Marathon Special —(new
program) One-hour, same-day special
on 1982 Boston Marathon, the nation’s
oldest road race. Hosted by Curt
Gowdy, with start-to-finish highlights,
pre- and post-race interviews with top
runners and men’s, women’s, and
wheelchair race winners, features on
great races of the past, and expert
commentary. For April 19, 1982,
prime time or late night telecast.

The Law Works—(new program) Five
half hour specials on teens and the law,
hosted by Harvard Law Professor
Arthur Miller. Each program begins
with a dramatization of a typical teen
encounter with the law, followed by
studio discussion between Miller, teen
audience, and characters from the
dramatization. Topics are Search and
Seizure, Car Theft, Freedom of
Speech, Runaways, and Child Cus-
tody.

Update on Health—(new program)
Two packages of specials hosted by Dr.
Timothy Johnson; “Controversies In
Medicine,” 4 half hours for prime time
or prime access; “Adolescents,” 5 half
hours for prime time or prime time
access. Specific topics to be an-
nounced. Available through J. Walter
Thompson Syndication.
Epidemic—(new program) Four one
hour specials on wide-ranging prob-
lems, including drugs, alcohol, crime,
loneliness, and others to be announced.
Each special has accompanying 5-part
news series. Produced by Gannett in
association with BBIC.

Update on Health—Hosted by Dr.
Timothy Johnson, 156 health reports
(90 seconds) suitable for newscasts,
public affairs programs, magazine
shows. Features on-location reports,
animated and film inserts. Available
through J. Walter Thompson Syndi-
cation.

Point of Law—Hosted by Prof, Arthur
Miller, 80 law reports (90 seconds) on
topical legal issues and commonly en-
countered situations. Emphasis is on
providing viewers with useful infor-
mation on legal matter. Suitable for
newscasts, talk shows, magazine
shows.

B/ C ENTERPRISES, INC.
The Production Center
8489 West 3rd St., Suite #14
Los Angeles, CA 90048
213-651-0936

Representatives: Burt Rosen, p;
Clancy Grass, Tani Cohen, asst to
pres; Debbie Rosen

Properties:

The Tom Jones Show—half-hour
musical with such guest stars as Marie
Osmond, Donny Osmond, Dionne
Warwick, Brooke Shields, Paul Anka,
Hal Linden . . ..

Paul Anka Show—half-hour musi-
cal-variety with such guest stars as
Elton John, Anne Murray, Cheryl
Ladd....

A Celebration—two one-hour specials,
one hosted by Glen Campbell and one
by Tanya Tucker starring Kris Kris-
tofferson.

BCS SYSTEMS
Service of Kaman Sciences
P.O. Box 7463
Colorado Springs, CO 80933
303-599-1601

Representatives:
George Beattie

Ray Durrance,

Services:

Computerized programs for radio and
television stations including traffic,
accounting, film amortization, film
library management, tape cassette and
news inventories and demographic
sales avail submission programs.

THE BEHRENS COMPANY INC.
170 S.E. 14th Street
Miami, FL 33131
305-371-6077
Booth 32
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Betsy & Bob Behrens

Representatives: Robert A. Behrens,
p. Betsy Behrens, sec; Bill Behrens, sis

rep

Properties:

Kidsworld—weekly half-hour news
program for children, hosted by chil-
dren.

BELBO/ CHANOWSKI
PRODUCTIONS
Burg. v. Hellenberg Hubarlaan 8
1217 LK Hilversum Holland
035-16358
Suite 3-104

Representative: Rosemary Barry

DAVE BELL ASSOCIATES, INC.
3211 Cahuenga Blvd., W,
Hollywood, CA 90068
213-851-7801
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Mr. Bell
Representatives: Dave Bell, p

Properties:
Sweet Sixteen and Pregnant
Shoot/Don’t Shoot

Going Straight

BENTLEY SYNDICATION
SERVICES
122 East 42nd Street
New York, NY 10017
212-986-6429
Suite 579

32 Fairway Place
Cold Spring Harbor, NY 11724
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Mr. Bentley

Representatives: Ray Bentley, p;
Barbara Bentley, vp; Bob Sewak, vp

Properties:

NFL review and Preview

Super Memories of the Super Bowls
NFL Best Ever

Sports Afield

Coors Western Outdoorsman
Sportsvision

$50,000 Pyramid-strip

The Great Bear Scare—First run
(animated).

The Bear’s Thanksgiving—First run
(animated).

The Bear Who Slept
Christmas—animated.

Through
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It’s Your Time—A public service ad-
vertiser supported program for the
50-plus audience.

Country On The Road—The prime
time country music series as part of the
Datsun Country Network.

Rhythm In The Sun—90-minute music
show starring James Brown, Peter
Tosh and Aretha Franklin.

BEST FILM & VIDEO
CORPORATION
98 Cuttermill Road
Great Neck, NY 11021
516-487-4515
Caesars Palace

Representatives: Roy Winnick,
Richard Salzburg, Jack Aribib

Properties:

Eighteen Weapons of Kung-Fu—90
minutes, rated PG. The story deals
with the adventures and destruction of
tyranny exemplified by the 18 Weap-
ons of Kung Fu.

Golgo Thirteen—90 minutes, rated R.
Action adventure story dealing with
the hiring of an assassin whose trade
name is Golgo 13.

The Lost Secrets of Kung Fu—90
minutes, rate PG. A period picce movie
which deals with the revenge of a
countess for the slaying of her hus-
band. The countess employs the ser-
vices of Duke Shan and his army to
attack and destroy the Chin Govern-
ment army.

Kung Fu of the Eight Drunkards—90
minutes, rated PG. Eight immortals
have perfected various movement of
Kung Fu. The main power is in the
fingers and the subtleness of the body.
Moving swiftly and continually mov-
ing from side to side making the man
look like he’s drunk.

Death Dimensions-—90 minutes, rated
R. Action adventure story with martial
arts experts. Introducing Myron Bruce
Lee—he’s mean, tough and deadly.
Cast: Jim Kelly, George Lasenby,
Aldo Ray, Harold “Odd Job”
Sakata.

Mule Madness—30 minutes or 60
minutes. Available immediately. Slim
Pickens veteran actor and Western
star hosts this high intensity, slightly
comical Mule Rodeo and Fair.

The Colorado 500—30 minutes or 60
minutes. Available immediately.
Here’s your opportunity to join thirty
of the most competitive men in the
world in the Colorado high country.
The Rabbit Who Wanted Red
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Wings—12 minutes. Available im-
mediately. Cartoons. Orville is a little
rabbit who goes in search of a different
self.

Smokey and the Judge-—90 minutes,
rated PG. Available 4/1/82. Three
girls (a singing trio “HOT") released
from a correctional institution are
headed to a small Southwest town
called Pitts.

Shame of the Jungle—75 minutes,
rated R or X. Available immediately.
An animated feature parody.

Forced Entry—90 minutes, rated R.
Available immediately. A psychotic
gasoline attendant terrorizes the
women of a small town.

Keoma—90 minutes, rated R. Avail-
able immediately. Embittered by war
Keoma returns home hoping to find
serenity and peace.

Cocaine Cowboys—87 minutes, rated
R. Available immediately. The story
of a rock and roll band who smuggle
cocaine to help pay their expenses.
Disc Jockey—96 minutes, rated PG.
Available immediately. A southern
radio disc jockey encounters beings
from outer space.

Country Music Series—each program
30 minutes, rated G. Available im-
mediately. Stan Hitchcock presents
Country Music at its best.

The Sensuous Caterer—show #1
58-minutes. Available immediately.
The series deals with the fantasy
parties of celebrities.

Food World #1—60 minutes. Avail-
able immediately. Food World takes
you to the New York Hotel/Motel and
Restaurant Exposition.

Food World #2-—30 minutes. Avail-
able immediately. Food World visits
the Health and Diet Fair at the Doral
Inn in New York City.

American Gems: Qur Native Trea-
sure—60 minutes. Available immedi-
ately. American Gems will reveal the
past and present-day lives of people.
Achievements in American Black His-
tory—each segment 25 minutes.
Available immediately. Do you know
the achievements of black men and
women in the fields of literature and
poetry, cinema, religion, medicine and
science.

Hotel Balderdash—130 30-minute
episodes, available immediately.
Childrens comedy-variety series, a
cross between Sesame Street and
Saturday Night Live.

Journey To Adventure—300 30-min-
ute programs. Available immediately.
Here is built-in appeal for the viewing

public whose active interest in global
travel is at new peaks.

Metric Man Series—36 animated
cartoons starring Metric Man.
Young World Magazine—real people’s
video magazine for the younger gen-
eration. Hosted by kids for kids.

BETA FILM GMBH & COMPANY

¢/o International Television Trading
Corporation
Box 365
South Egremont, MA 01258
413-528-9010

8 Muenchen 2
Kardinal Faulhaberstrasse 15
West Germany
Suite 4351

Representatives: Yves Pasquier, Mu-
nich; Klaus Hallig, p; Fritz Diekmann,
USA

Properties:

How The Beatles Changed The
World—55-minutes; David Frost hosts
this entertainment special featuring
David Clayton-Thomas and Blood,
Sweat and Tears, Richie Havens,
Frankie Valli, Melanie, Melissa
Manchester.

Liza Minelli stars in Hello, Here is
Berlin—55-minutes with special guests
Wayne Newton, Ben Vereen, The
Harlem Globe-trotters, Lola Falana,
The Muppet Monsters, The Anita
Mann Dancers and Children of Berlin;
special tribute to UNICEF.
Lionel Hampton: One
Stand—53 minutes.

Jazz Circle—27 minutes.
Bernstein: Beethoven— (12 hours)
Leonard Bernstein conducts and
comments on outstanding perfor-
mances of the 9 Symphonies, Missa
Solemnis, Opus 131, recorded live by
the Vienna Philharmonic Orchestra.
Mark Twain—A series of dramatic
specials: “Life on the Mississippi,”
“The Private History of A Campaign
That Failed,” “Mysterious Stranger,”
“Innocents Abroad” and others.
Buddenbrooks— 1 1 hours; based on the
Nobel prize-winning novel by Thomas
Mann.

Thomas Mann’s The Magic Moun-
tain—>5 hours; in production; starring
Rod Steiger, Marie France Pisier,
Charles Azanavour.

Wallenstein—4 90-minute; based on
the biography by Golo Mann.

Night



Simplicius Simplicissimus—7 hours;
The life of a unique vagrant based on
a story by Christoffel von Grimmel-
shausen,

The Drums of Winter—6 hours; A 3-
part historical play based on the book
by Sandra Paretti,

New Newcomers—7 hours; drama
about seven different periods in the
development of Canada as experienced
by its emigrants,

Live From the Met—distributed via
live satellite or tape delayed.
Zeffirelli’s La Boheme—and 15 other
full-length operas, stereo available;
1982.

Maya The Bee—104 half-hours; ani-
mated cartoon based on the stories by
Waldemar Bonsels.

Vic The Viking—78 half-hours ani-
mated adventure on the high seas.
Pinocchio—52 half-hours.
Heidi—52 half-hours.

Dog Of Flanders—52 half-hours.
Pippi Longstocking—52 half-hours;
Children’s classics animated for tele-
vision—21 half-hours.

Nils Holgerson—52 half-hours.
Sinbad The Sailor—42 half-hours.
Marco—52 half-hours; as well as
feature films for children.
Comprehensive cataloque includes
first fun features and over 400 pro-
grams of opera, operetta, ballet and
concerts.

THE BLOOM FILM GROUP
1680 Vine Street
Hollywood, CA 90028
Suite 530

Mr. Bloom

Representatives: David Bloom, p; Ida
R. Bloom, Bill Bloom, vps; Derrick
Sherwin, Ray Myles, Al McKaye, sls
reps, AZ Productions, Ltd., Lorrimer
House, 47 Dean St., London Wi, En-
gland, 01-437-7359 Derrick Sherwin,
Martin Hall, offs & reps; Claire
Rawcliffe

Properties:

10 New American Features—
(1973-1976)-PG “Soul Hustler”; PG
“A Time For Love”’; PG “How Come
Nobody’s On Our Side?”’; PG “Pan-
ama Red”; R “Moonchild”; R “The

Prisoners”’; PG “Miss Melody Jones”;
R “Hollywood 90028”; R “Everyday”;
R “The Adulteress™.

The New Funny Company—S52 half
hours National PTA TV Action Cen-
ter Says: “Entertaining, Adventurous
and Educational. 260 five-minute ep-
isodes also available.

Roger Ramjet & The American Ea-
gles—31 half hours. Also 156 5-min-
ute episodes. “Roger Ramjet”—with
Gary Owens’ voice, is a hilarious Super
Hero.

Four Winds To Adventure—Haif

hours. A true, action adventure, wild-
life, exploration series.

It’s A Small World—39 half hours. A
true, action adventure, wildlife, ex-
ploration series.

DAVID BLUMENTHAL
ASSOCIATES, INC.
30 East 37th Street
New York, NY 10016
212-686-8550

Representatives: David Blumenthal,
p & west coast rep; Paul Blumenthal,
sr prod & east coast rep;, Seth
Greenberg, prod & d, prog serv; Robin
Kormos, prog coord; Len Roberts,
prod mgr; Phil Kearney, d; Mara
Rubinton, assoc prod

Properties:

Road to the White House—39 one-
minute segments depicting the lives
and campaigns of each of our Presi-
dents with celebrity hosts.

Spirit of Christmas—17 thirty-second
celebrity vignettes high-lighting the
rich traditions of Christmas.
JEEG—half-hour children’s cartoon
series depicting the adventures of a boy
who turns into a robot.
Flipside—half-hour music, narration,
interview show featuring the world’s
top rock stars.

Endangered Species—half-hour wild-
life series concerning the special
problems of animals now existing in
near extinction. With celebrity V/O.
Don’t Say Yes—65 three-and-a-half
minute inserts teaching assertive be-
havior with Dr. Herbert Fenst-
erheim.

Struggle for Independence—historical
inserts with celebrities featuring
high-lights of America’s fight for in-
dependence.

BONDED SERVICES
(A Div. of Novo Communications)
2050 Center Ave.
Fort Lee, NJ 07024
201-592-7868
212-695-2034

Representatives: Harold J. Eady, p;
Emanuel Kandel, vp; Donald F.
Breidt, vp

Services.

Bonded provides worldwide distribu-
tion and other services to industry and
government; specialized services for
communications and entertainment
companies include film and tape pro-
gram booking and scheduling; pro-
gram fulfillment and physical distri-
bution to theatrical, television and
other exhibitors; film and tape main-
tenance; computerized print library
management; engineered, safe-envi-
ronment archival storage, film rejuvi-
nation and photogard process.

BONNEVILLE
ENTERTAINMENT COMPANY
6430 Sunset Blvd., # 916
Hollywood, CA 90028
213-462-2220

485 Madison Ave., 3rd Floor
New York, NY 10022
212-935-5150

Representatives: Jack Crutchfield,
New York,; Stan Ferguson, Holly-
wood

BONNEVILLE SATELLITE
CORPORATION
130 Social Hall Avenue
Salt Lake City, UT 84111
801-237-2450

Representatives: Bruce R. Hough

BOZELL & JACOBS, INC.
10250 Regency Circle
Omaha, NE 68114
402-397-8660
Suite 473

Representatives: John H. Bull, Mike
Avery

Properties:
Wild Kingdom—30-minutes in rec-
ord-breaking 21st year.
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BRAVO PRODUCTIONS, INC,
Suite 818
119 West 57 Street
New York, NY 10019

212-355-1480

Suite 2808
Properties:
Upstairs At Xenon—Host: Bill
Boggs.

Woman’s Digest— Virginia Graham.
Sports Scrapbook—Chip Cipolla.
Teamwork—Phil Pepe.

Backstage on Broadway— Vince Sardi
& Charles Nelson Reilly.
Remarkable

Kidoozle

Up For Grabs

CRAIG BREEDILOVE
ENTERPRISES
1901 Avenue of the Stars
Suite 275
Los Angeles, CA 90067
213-553-5806
Booth 53

Mr. Colapinto

Representatives: Don Colapinto, vp
entertainment div

Properties:

Hollywood Previews—52 half-hour
episodes starting March, 1982. Each
program will preview unreleased fea-
ture films from all of the major studios,
also on-location interviews with the
stars of various films. Available on a
barter basis.

Challenge of the Sexes—26 half-hours
off CBS network. Hosted by Vince
Scully, Phyllis George, Cathy Lee
Crosby & Suzy Chaffey. Each episode
features male and female professional
athletes competing in various sports.
Representative for Weiss Global En-
terprises for 13 western states. Prod-
uct: over 200 feature films & 700
half-hour episodes.

Representative for Alfred Haber, Inc.
for 13 western states: 24 half-hour
musical programs starring Tom Jones.
First run for syndication. 18 I-hour
specials from The Forum Presents.
First run for syndication.

Bing Crosby: His Life & Legend—and
various 1 hour entertainment spe-
cials.

A-12 Television/Radio Age

The 14th Annual World Championship
Chili  Cook-Off—Hosted by Peter
Marshall. 30,000 chili-heads gathered
to enjoy the excitement, fun, comrad-
erie and competition of an unique
American event. 1-hour special avail-
able March 1982.

BRISTOL-MYERS COMPANY
345 Park Avenue
New York, NY 10154
212-546-4000
Suite 464

Representatives: Marvin H. Koslow,
sr vp, mktg servs; James McGinn,
prog d; Sharon Joyce, assoc d of
media & prog servs, Peter J. Spengler,
vp adv servs; Richard J. Glosman, dir
media & prgm servs; Peter Fredas,
mgr brdcst

Properties:

In Search Of ...—half-hour syndicated
series hosted by Leonard Nimoy. Se-
ries probes mysteries of lost civiliza-
tions, special phenomena, extrater-
restrials, magic, witchcraft and miss-
ing persons.

Glen Campbell Show— half-hour mu-
sical/variety.

Rock Comedy—1-hour variety em-
phasizing comedy.

BROADCAST PROGRAMMING
INC.
Two Lincoln Square
New York, NY 10023
212-595-7900
Suite 425

Representatives: Brian O’Daly, p;
Bonnie Williams, Terry Streit, Paul
Berkowitz, Cyndy Wynne

Properties:

Mr. Moon’s Magic Circus—26 half-
hour kids shows, non-animated,
Broadway show format.

Sci-fi Feature Film Package—“The
Great Alligator,” “The Yeti,” “Sewers
of Paradise,” “Mysteries of the
Gods.”

BROADCAST SALES
DEVELOPMENT INC.
79 Bush Avenue
Greenwich, CT 06830
203-629-4688
Suite 4-124

Representatives: Browning Holcombe,
Jr., Joann Trotta

Properties:

NFL Greatest Moments— 30-second
sales vignettes.

Legends of NCAA Basketball—30-
second sales vignettes.

BILL BURRUD PRODUCTIONS,
INC.
110 South LaBrea Avenue
Los Angeles, CA 90019
213-937-0300
Suite 5-106

Mr. Burrud.

Representatives: Bill Burrud, John
Burrud, Gerald Dhesse, John Burrud

Properties:

The Amazing World—four one-hour
specials.

Animal World— 147 half-hours.
Wildlife/ Adventure—78 half-hours.
World of the Sea—26 half-hours.
Safari to Adventure—160 half-
hours.

The Secret World of Reptiles—two-
hour feature.

Vanishing Africa—two-hour feature.
The Great American Wilderness—
two-hour feature.

The Amazing Apes—two-hour fea-
ture.

Predators of the Sea—two-hour fea-
ture.

Ceeatures of the Amazon—two-hour
feature.

The Amazing Apes—two-hour fea-
ture.

Devils Mountain—two-hour feature.
Treasure Chase—two-hour feature.
Man Against the Sea—two-hour fea-
ture.

The Carnivores—two-hour feature.
Mysterious Miniature World—two-
hour feature.

The Last Ark—two-hour feature.

CABLE FILMS
Country Club Station
Kansas City, MO 64113
913-362-2804
913-362-8375
Suite 2845



Mr. Miller

Representatives: Herbert Miller, p

Properties:

Over 200 motion pictures from the
1930’s and 1940’s, classic and vintage.
Aside from 16mm prints, CF distrib-
utes all features on 17 videotape, 34"
U-Matic formats and PAL overseas.

CANADIAN BROADCASTING
CORPORATION
P.O. Box 500, Station A
Toronto, Ontario M5W 1E6
416-925-3311
Booth 30

Representatives: Dennis O’Neill, mgr
of dist; Guy Mazzeo, d CBC Enter-
prises; Rob Straight, export sis off;
Charles Falzan, admin off export sls

CANNON TELEVISION
CORPORATION
6464 Sunset Blvd.

Hollywood, CA 90028
213-856-4800
Suite 770

Representatives: Bill Donnelly, Swank
Telefilms, Inc., 6464 Sunset Blvd.,
Suite 770, 213-856-4800

Properties:

Death Wish [I—Charles Bronson.
Lady Chatterley’s Lover—Sylvia
Kristel.

Body and Soul—Leon Isaac Kennedy,
Jayne Kennedy, Muhammad Ali,
Mike Gazzo, Peter Lawford.

Enter The Ninja—Franco Nero, Susan
George, Christopher George.
Hospital Massacre—Barbi Benton.
New Year’s Evil—Kip Niven, Roz
Kelly.

The Apple—Catherine Mary Stewart,
George Gilmour.

The Magician of Lublin—Alan Arkin,
Louise Fletcher, Valerie Perrine,
Shelley Winters, Lou Jacobi.
Schizoid—Klaus Kinski, Mariana
Hill.

Dr. Heckyl and Mr. Hype—Oliver
Reed, Sunny Johnson, Mel Welles.
The Swap—Robert de Niro.

The Godsend—Malcolm Stoddard,
Cyd Haymen.

Joe—Peter Boyle, Susan Sarandon.
The Happy Hooker Goes Holly-
wood—Martine Beswicke, Adam
West, Phil Silvers, Richard Deacon.
The Happy Hooker—Lynn Redg-
rave.

The Happy Hooker Goes to Washing-
ton—Joey Hetherton, George Ham-
ilton.

Teen Mothers—Mary Cannon, Tim-
othy Wead, T. K. Carter, Vincent
Schiavelli.

The Uranium Conspiracy—Fabio
Testi, Assaf Dayan.

Yum-Yum Girls—Tanya Roberts.
Maid In Sweden

Kid Vengeance—Lee van Cleef, Jim
Brown, Lief Garret.

God’s Gun—Lee van Cleef, Jack Pal-
ance, Richard Boone.

Savage Weekend

Dracula’s Last Rites—Patricia Lee
Hammond.

Greasy Kid Stuff— Zachi Noy.

Hot T-Shirts

The Crawling Eye—Forrest Tucker.
The Butterfly Affair—Claudia Car-
dinale, Stanley Baker.

Death House—John Carradine, Pat-
rick O’Neal.

Gas Pump Girls

CAPITAL CITIES TELEVISION
PRODUCTIONS
4100 City Line Avenue
Philadelphia, PA 19131
215-878-9700
Suite 2911

Mr. King

Representatives: Robert K. King, sr
vp, Charles Keller, vp & gen mgr;
William Mulvey, d of mktg; John
Toutkaldjian, d of station svcs

Properties:

The Capital Cities Family Specials—
Series IV—1981-82 Season. Series of
six half hour original dramas dealing
with comtemporary problems of
teenagers and their parents. Available
November 1981-August 1982.
Ratfink—One-hour dramatic special
starring Dick Van Patten, James Van
Patten and Tim Van Patten. A high

school skiing champ “rats” on the local
drug pusher and winds up being
ostracized by his friends. Available
April 12-25, 1982,

Girl on the Edge of Town—One-hour
drama on teenage pregnancy starring
Patty Duke Astin. Available August
23-September 19, 1982.

The Juggler of Notre Dame—One-
hour Christmas drama based on the
16th century legend, set in contempo-
rary times. Available November
26-December 24, 1982.

America’a Battle With Crime—One-
hour Capital Cities Special Report.
Available March 7-14, 1982.
Capital Cities Special Report—One-
hour special topic TBA. Available
May 27-June 6, 1982.

Including Me—One-hour starring
Patricia Neal. Compelling story of six
handicapped young people anxious to
fully participate in life aided by ap-
propriate educational support.

Why Can’t I Learn—One-hour hosted
by Cloris Leachman focuses on the one
in ten children affected by some form
of learning disability.

The Secret of Michaelangelo: Every
Man’s Dream—One-hour narrated by
Christopher Plummer and Zoe Cald-
well. The story of the magnificent
painting of the Vatican’s Sistine
Chapel ceiling.

Yonder Come Day—One-hour docu-
mentary starring 72 year old Negro
folk singer Bessie Jones who preserves
the tradition of her forebearers by
teaching neighborhood children the
slave songs and games of preceeding
generations.

The Dance Theater of Harlem—One-
hour documentary with ballet star
Arthur Mitchell showing how young-
sters from Harlem became one of the
most exciting dance attractions in
America.

Buffy Sainte-Marie: Native North
American Child—One-hour television
portrait of one of America’s most
unique song-writer-performers.

Let’s Eat Food—One-hour starring
Tony Randall. Examine our ques-
tionable eating habits and shows ways
we can eat better.

CAPRICORN ENTERTAINMENT

950 N. Kings Road
Suite 357
Los Angeles, CA 90069
213-855-0941
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Representatives: Don Azars, Andy
Belling

Properties:
Concepts From Paradise

True Mysteries of the Twentieth Cen-
tury

Country Goes Hawaiian

Powerpay

Guy Lombardo’s New Year’s Eve Cel-
ebration

The Counselor

GEORGE CARLSON AND
ASSOCIATES
113 Battery St.
Seattle, WA 98121
206-623-8045

Mr. Carlson

Representatives: George Carlson

Properties:

The Traveler/Northwest Traveler—
184 half-hour true-life travel-adven-
tures featuring journeys to all
countries and island groups of the
world.

CARTER-GRANT
PRODUCTIONS, INC.
250 W. 57th St., Suite 528
New York, NY 10019
212-246-1870
Suite 347

17915 Ventura Blvd.
Encino, CA 91316
213-705-2535
Suite 347

Ms. Grant

Ms. Carter

Representatives: Sherry Grant, p;
Sandra Carter, vp, Fran Reiter, d of
sls; Marianne Catalano, West Coast
Sales; Donna Cox Wells, prod

A-14 Television/Radio Age

Properties:
VideOlympics—half-hour series.
Women of Russia—35 half-hour or 2
hour special.

Countdown to Superbowl XVII—
half-hour special.

Countdown to the World Series—
half-hour special.

Holiday Moments—35 one-minute
programs, available through Program
Syndication Services.

8 Days of Chanukah—8 one-minute

programs.
21 Days of America—21 one-minute
programs.
Traditions of Easter—15 one-minute
programs.

Chapters in Black American Histo-
ry—20 one-minute programs.
Quality of Life—260 90-second pro-
grams.

Bridal Moements—20 30-second pro-
grams. ,

Women of China—in development.
America Living History Theater—in
development.

Dance City—in development.

CASH PLUS INC.
915 Northstar Center
Minneapolis, MN 55402
612-338-2274

Representatives: Dale Applequist, ptn;
Chuck Percival, ptn; Julie Golden, prg
opers dir

Properties:
Music, variety and all family specials
for trade and barter.

CASSANDRA
1290 Avenue of the Americas
New York, NY 10104
212-708-7500
Suite 2767

Representatives: Ann Rosenberg;
Dave Traylor

CB DISTRIBUTION COMPANY
9911 West Pico Boulevard
Los Angeles, CA 90035
213-552-2660
Booth 36

Mr. O'Leary

Representatives: Alan Silverbach,
Gerald Feifer, Tom O’Leary

Properties:
Carol Burnett & Friends—150 half-
hours.

CBN CONTINENTAL NETWORK
PRODUCTIONS, INC.
CBN Center
Virginia Beach, VA 23463
804-424-7777, ext. 2300
Suite 573

B
o

Mr. Thomas

Representatives: Richard Thomas, vp
mktg; Dave Clark, dir mktg svcs,
Steve Newton, syndication mgr (West
Coast), Bill Doyle, Northeast/Inter-
national; John McEntee, Central; Ed
Nashatka, South

Properties:

USam-Wake Up America!—This
early morning show, Mon-Fri from
6-7 am leads into early morning net-
work programming. The show includes
weekly state salutes, news, weather,
sports, exercise. Special features in-
clude human interest stories, inter-
views with authors on various subjects
such as health, politics and current
events. Local cut-aways are avail-
able.

Another Life—The new continuing
drama with an exciting difference.
With five half hour episodes available
each week, the show features a top-
notch cast. The compelling story line
gives positive viewpoints on today’s
problems.

X-Pose’—The candid, new mini-series
which explores the pornography in-
dustry like never before. The five
one-hour episodes are narrated by
celebrities such as Efrem Zimbalist, Jr.
See features on child porn and actual
footage inside sado-masochistic¢ torture
chambers. Incisive interviews with
actors, dancers, victims, and busi-
nessmen involved in the industry.
Available as a series or in one-hour
special features.

Super Book!—This animated special
children’s series appeals to audiences
of all ages. Dubbed in English, 26
half-hour episodes are available. Pro-
duced by one of the largest animators
in Japan.




Update News—Up-to-the-minute
news breaks, seven times a day. Vet-
eran broadcast journalist, Bob Trotter,
delivers the latest news in 90-second

breaks with a 30-second commercial
midbreak.

CBS BROADCAST
INTERNATIONAL SALES
51 West 52nd Street
New York, NY 10019
212-975-8941
Booth 16

Mr. Kane Mr. Bellon

Representatives: Arthur F. Kane,
vp/mng d, international sls; Joe Bel-
lon, vp/mng d, mkt and dev; Jim
Landis, d, international sls; Maria
Daniolos, mgr, international sls; Joe
DiCerto, d, comm,; Kelly Dennehy,
mgr, sls prom

Properties:

Will be featuring a broad spectrum of
television programming including TV
movies, comedy, specials, sports an-
thology, golf, football, boxing, bas-
ketball, tennis, wrestling, daily hard
news, news magazines, special events,
documentaries, dance, music,
drama.

CHILDREN’S MEDIA
PRODUCTIONS
1530 E. Elizabeth St.
Pasadena, CA 91104
213-797-5462
Booth 51

Representatives: C. Ray Carlson, exec
prod; Joy Carlson, prod

Properties:

Humpty Dumpty—half-hour animated
show, color.

Peter and The Magic Seeds—half-
hour animated show, color.

CHILDREN’S TELEVISION
WORKSHOP
One Lincoln Plaza
New York, NY 10023
212-595-3456
Suite 5-124

Representatives: David Champtaloup,
dir of mktg, Int’l Television Group;
Lutrelle Horne, vp & exec prod, Int’l
Tel. Group Lane Blackwell, assoc dir,
Int’l Tel. Group

Properties:
Educational
gramming
Sesame Street—13 seasons.

The Electric Company—6 seasons.
3-2-1 Contact—1 season of series on
science and technology.

Big Bird in China—90-min. U.S. net-
work primetime special.

The Lion, the Witch & the Ward-
robe—2-hr. animated version of C. S.
Lewis’ classic.

Christmas Eve on Sesame St.—60-
minute special.

Children’s Pro-

CINACO
9056 Santa Monica Boulevard
Los Angeles, CA 90069
213-278-3072

Properties:

Variety—50 indépendently produced
features, comedy, drama, action, do-
cumentaries, series.

CINEMA SHARES
INTERNATIONAL TELEVISION,
LTD
450 Park Avenue
Suite 2803
New York, NY 10022
212-421-3161
Suite 2935

Mr. Israel

Representatives: Ken Israel, p; Beverly
Partridge, vp, prog svcs; Dick Os-
trander, eastern div mgr; Hank Guzik,
western div mgr; Fred Baum, midwest
sls div; Tim Rea, midwest sls div

Properties:

Martial Arts Feature Film Pack-
age—starring Bruce Li, Sonny Chiba
and other top Kung Fu masters. Titles
include “Soul Brothers of Kung Fu,”
“Fists of Bruce Lee,” “Dynasty,”
“Bruce Lee/The Man, The Myth,”
“Tiger Force,” “Killing Machine,”
“Kung Fu Gold,” etc.

Features 5—First run movie titles in-
clude “To Kill the King” (Patrick

O’Neal, Susan Tyrrell), “Operation
Thunderbolt” (Academy Award
Nominee), “Texas Detour” (Patrick
Wayne, Priscilla Barnes, Cameron
Mitchell), “Elmer” (Film Advisory
Board Award), “Jacob Two-Two
Meets the Hooded Fang” (Gold
Medal International Film Festival),
“The Alpha Incident,” “Legacy of
Horror,” “Hollywood Man,” and
others.

Features 4—Fifteen color features
including “Aces High,” “Christina,”
“The Companion,” “Dracula’s Great
Love,” “Godzilla on Monster Island,”
“Journey Into Fear,” “The Night of
the Assassin,” “Poco,” “Roseland,”
“Shriek of the Mutilated,” “Till
Death,” “Track of the Moon Beast,”
etc.

Features 3—“Godzilla vs Megalon™;
“Mad Dog Morgan”; “Against a
Crooked Sky”; “The Four Deuces”;
“Ali the Man”; “Creature From Black
Lake; “Brotherhood of Death”;
“Flatfoot”; “Kidnap Syndicate”;
“Godzilla vs The Bionic Monster™;
“Survival”; “Recommendation for
Mercy.”

Features 2—Eleven color features in-
cluding “Blood, Sweat and Fear”;
“Beyond the Law”; “Legend of Boggy
Creek”; ‘“Where the Red Fern
Grows”; “Ripped Off”; “Crime Boss”;
“Kingfisher Caper”; “Web of the
Spider”’; “Scenes From a Murder”;
“Speed Merchants”; etc.

Features 1—Twelve color features
including “Seven Alone”; “Ali the
Fighter”; “No Way Out”; “Boot-
leggers”; “Wipe Out”; “The Grand
Duel”; “Cry of the Penguins”; “Diary
of a Murderess”; “It Can Be Done
Amigo”; “Student Connection.” Stars
include: Telly Savalas, Jaclyn Smith,
Burt Lancaster, Muhammad Alj, Jack
Palance, Yvette Mimieux, Hayley
Mills, Geraldine Chaplin, Robert
Blake, Lee Van Cleef, Carol Lynley,
Jack Elam, James Mason, Ray Mil-
land, Christopher Plummer, Vincent
Price, Zero Mostel, Richard Boone,
Anne Francis, Sheree North and
more.

CINEWORLD CORPORATION
P.O. Box 61-276
N. Miami, FL 33161
305-891-1181

Mr. Rickert
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Representatives: John F. Rickert, p

Properties:

Theatrical features—18.

Talk show—Love and marriage.
Children  show—Clarabell and
Krystal.

R. D. CITRON
365 West End Ave.
New York, NY 10024
212-580-8086

Representatives: R. D. Citron, p; Jesse
A. Rice, R. L. Citron, J. O’Gorman,
vps; Carol Danek, Helen Faiola

Properties:

Great Adventure-—143 hours of shows,
color videotape. True-life adventures
as narrated by men and women who
lived them. Distributed directly by the
producer, Richard Citron.

CLASTER TELEVISION
PRODUCTIONS
200 East Joppa Road
Towson, MD 21204
301-825-4576
Suite 2931

Mr. Claster

Representatives: John Claster, Sally
Gelbard, Michael Bayer, Judy Cor-
dish

Properties:

The Great Space Coaster—150 half-
hours of children’s comedy-music-
variety series with animation and
well-known guests.

Romper Room— 100 half-hour video
tapes.

Bowling for Dollars—half-hour com-
bination game show-sport show fea-
turing local contestants and at-home
participation.

Woofer’s Supersonic City—40 half-
hour rock music/comedy.

CMC BROADCAST SERVICES,
INC.
2 Pennsylvania Plaza
New York, NY 10121
212-736-6474
Telex: 710-581-5118
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Mr. Mevers

Representatives: Carl Meyers, p;
Richard Kopley, vp; Yvonne Spell-
man, sta rels/sls exec; Maryann Sun,
admin asst; Francine Thun, sls serv

Properties:

Outdoor Life— Weekly Times Mirror
Magazine series produced by Land-
mark Productions; 20-week series of
high-action fishing/hunting half-hours
with celebrity guests and hosted by
William Conrad. April thru August
'82.

A View of Soviet Sport—2 original
one-hour specials tracking the Soviet
athlete’s development for the Olym-
pics. Produced by Trans World Inter-
national. Available 4th Qrt ’83 thru
2nd Qtr °84.

Sports 82: The George Plimpton
Scrapbook—annual year-end sports
montage. Available Dec. 26 '82 thru
Super Bowl Saturday 83.

The George Plimpton Quarterly Re-
port—three 60-minute specials. Sports
stories and personalities of each pre-
vious quarter. Available for airing late
April, July and Oct °82.

Annual American Black Achievement
Awards—90-minute star-filled enter-
tainment special honoring American
Black achievers. Produced in associa-
tion with Johnson Publishing Com-
pany. Available 4th Qtr *82.

COE FILM ASSOCIATES INC.
65 East 96th Street
New York, NY 10028
212-831-5355
Suite 339

Ms. Coe

Representatives: Bernice Coe, p;
Mignon Levey, opns mgr

Properties:

The Shorts Collection—Over 2,000
shorts for use in family viewing hours;
for magazine formats; pre- and post-
specials’ time slots.

The Children’s Package—More than
4,000 titles covering extensive subjects,
multi-age level appeal; story films, live
and animated; nature, science, how-to,
etc.

Children’s Half-hour and Hour Spe-
cials—26 half-hours including King
Arthur’s Yankee, Voice of the Fugi-
tive, Hat Act, The Snow Children,
Lightning, The Day the Derby Almost
Died, etc.

10 hours including The Cruz Brothers
and Miss Malloy, Little Friend, The
Goalkeeper Lives on our Block, Tat-
ters, etc.

Children’s Series—Bunny With the
Checkered Ears—26.

Simon in the Land of Chalk Draw-
ings—26.

Paddington Bear—56.

Hattytown Tales—26.

Captain Nemo—78.

The Perishers—39.

By Hook or By Crook—13.
Emilie—78.

Daily Fable—130.

The Kids Next Door—11.

Host Specials—300 films including A
Paris, Leonardo Da Vinci, A Winter
Soldier, Arctiv IV, Grierson, The Last
Great Race on Earth, Otto: Zoo Go-
rilla, The Quiet One, Before the
Mountain Was Moved, Manifesta-
tions of Shiva, Paris 1900, Contact,
Journey of Lyndon Johnson, In Spring
One Plants Alone, The Nuer, etc.
Hour-And-A-Half Specials—Devil At
My Heels, A Matter of Fat, Olympiad
XXI, Going the Distance, etc.
Half-Hour Specials—Toller, Sven
Nyquist, 28° Above Below, Vincent
Van Gogh, Exodus, Birds’ Paradise,
Great, From Canaries to Clydesdales,
The Shared Experience, Spitfire Pilot,
Leave ’em Laughing, Night and Fog,
ete.

Performing Arts Specials—Half-hours
and hours in classical (The Mind of
Music, Paul Horn in China, Opus One,
The Fifth Facade, etc.), jazz (Music to
Our Ears, It’s All Jazz, etc.), rock
(Barclay James Harvest, Kids Like
Me and You, Steppin’ Out, etc.),
dance (The Making of a Ballet, Dutch
National Ballet, Dance Class, Dance
Space, etc.).

Sports Specials—Over 50 titles in-
cluding The Contenders, The Sword of
the Lord, Nellie Kim, Thunderbirds in
China, Freedom, Olympiad XXI, King
of the Hill, Going the Distance, Good
Night Miss Ann, The Way of the
Sword, Coaches, etc.
Features—Shinbone Alley, Tuck Ev-
erlasting, The Case of Barbara Par-




sons, The Sand Castle, Albert
Schweitzer, Anathan, Cold Journey,
Le Grand Amour, State of Siege, Nose
Job, Division, etc.

Half-hour Sci-Fi Stories—8 thrillers
including Panic, The Man and the
Snake, The Anna Contract, etc.
Dramatic Short Stories—26 half-
hours of dramatic films based on short
stories or original plots.
Series—Wonders of the Sea, Sports
Whirl, Wide World of Women, The
New Explorers, American Indians,
The Child, Organizational Develop-
ment, Famous Americans, The Persian
Royal Road, Ski Boy, etc.
Educational —Over 50 series including
19th Century Literary Biography,
19th Century Literature, Save Your
Energy, American History, When You
Grow Up, Family Life Around the
World, Black Studies, Legends and
Folk Tales, Fairy Tales and Tales of
Magic, Starting to Read, Develop-
mental Psychology, etc.
Services—Special footage supplied.

COLBERT TELEVISION SALES
1888 Century Park East
Los Angeles, CA 90067
213-277-7751
Booth 23

441 Lexington Ave.
Suite 1403
New York, NY 10017
212-687-4840

ol & |
Mr. Colbert

Representatives: Dick Colbert, p;
Larry Lynch, vp/gen sls mgr (NY);
Jody Pollock, gen mgr; Ritch Colbert,
asst gen sls mgr/western sls mgr;
Harvey Reinstein, King World Pro-
ductions; Meri Brantley, Lori Fair, Jill
Siegel, Barbara Agostino, exec (NY),
Diane Galella

Properties:

Soap World—Daily half-hour strip
and weekend hour with host John
Gabriel and New York and Los An-
geles anchorpersons. Available via
satellite or on tape. 195 half-hours, 65
updated repeats, 52 weekend hours.
News, views, features of daytime and
prime time soap operas. A Barry &

Enright Productions in association
with King World Productions. New
series for September, 1982.

Police Court—Daily half-hour strip.
195 first-run, 65 repeats. Dramatic
reenactments of police court cases.
Produced by Barry & Enright.

Jack Anderson Confidential—Satel-
lite-fed weekly half-hour with Pulitzer
Prize-winning investigative reporter
and columnist Jack Anderson. In-
depth discussions, reports, predictions
of timely national and international
issues and events by the practitioner of
“inductive journalism.” 26 half-hours,
produced by Barry & Enright.
90-Seconds— Ninety-second program
inserts via satellite or on tape.

Jack Anderson—news commentary,
three per week.

Rex Reed—film reviews, two per
week.

“Wanted”——U.S. Marshals Service,
three per week.

“The Question Man with Jack
Barry”—five per week.

The Joker’s Wild—Sixth year as daily
strip. 195 half-hours, 65 repeats per
season. Jack Barry hosts the Barry &
Enright production.

Tic Tac Dough—Fifth year as a daily
strip. 195 half-hours, 65 repeats per
season. Wink Martindale hosts the
Barry & Enright production.
Celebrity Bullseye—Third year as a
daily strip. 195 half-hours, 65 repeats
per season. Celebrities contribute
winnings to favorite charities. Jim
Lange hosts the Barry & Enright
production.

Lassie— 192 off-network half-hours,
over 160 of which are in color; 15
full-length movies in color.

The Rifleman—Chuck Connors stars
in 168 off-network half-hours; black &
white. Top name guest stars.

COLLEGE BOWL CO., INC.
110 S. Bedford Rd.
Mt. Kisco, NY 10549
914-666-7692

COLUMBIA PICTURES
TELEVISION
15250 Ventura Boulevard
Sherman Oaks, CA 91403
213-995-1300
Suite 4-110

Colgems Square
Burbank, CA 91505

303 E. Ohio St.
Suite 2702

Chicago, IL 60611
312-329-1650

Route 1, Box 309
Quitman, TX 75783
214-967-2184

3390 Peachtree Rd. NE
Suite 1732
Atlanta, GA 30326
404-261-0277

711 Fifth Ave.
New York, NY 10022
212-751-4400

Representatives: Joe Abruscato, Steve
Astor, Dick Campbell, Joseph Indelli,
Pat Kenney, Janet Radeck, Susan
West, Bill Katsafanas, Chicago; Stu
Stringfellow, Chicago; Jack Ellison,
Quitman, TX; Don Bryan, Atlanta;
Tom Holland, Atlanta; Ken Doyle,
NY; Steve Mulderrig, NY,; Herb
Weiss, NY; Brandy French, Burbank;
Ed Warren, Burbank

Properties:
Charlie’s Angels
Barney Miller
Starsky and Hutch
Fantasy Island
Soap

Fish

What’s Happening
Carter Country
Bewitched

I Dream of Jeannie
Partridge Family
Features

Cartoons

COMMWORLD INTERNATIONAL
Box 911
Brentwood, TN 37027
615-373-0819
Booth 28

Representatives: David F. Sifford, p;
Beverlie Brewer, vp & d of mktg;
Robert Chenoff, vp & natl sls mgr;
Frank Bean, sis mgr; Annelle Johnson,
Carmon Moon, Dave Lynch, station
sls

Properties:

Romance Theatre—5 day a week,
30-minute shows. Completes a ro-
mantic novel each week and is edited
into a movie for late-night weekend
viewing.
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Rock ’n Roll: The First 25 Years—6
one-hour programs, each featuring a
different form of rock and how we all
were influenced by it.

Standing Ovation—the giants in pop
and rock music—in concert every
week.

Number One Country—from Knott’s
Berry Farm, the best in country artists
performing only country #1 chart
hits.

Peter Marshall Special—big bands,
hopeful replacement for Lawrence
Welk.

P & G Movies—four
movies.

College Basketball 1982 Playboy
Magazine’s top 10 picks on the court
and off.

Blue Jean Network *82—the top names
in contemporary music on stage—in
concert.

Martin Luther King—a tribute to the
man.

Celebration of Women—annual
awards in recognition of outstanding
women of achievement during the past
year.

Nashville World Concerts—“Curtain
Up!"!” The best Nashville artists and
pickers direct from Music City.
State Fair, U.S.A.—the Americana of
the state fair, from the glitter of the
midway to the hard work for a blue
ribbon.

NAACP Awards—tribute to all the
American producers who have helped
further the achievement of the black
race in our society.

Shurfine Foods—Liberace in Las
Vegas; Roy Clark in the Bahamas;
Glen Campbell on the Mississippi
River . .. extraordinary talent plus
exotic locations.

Old West Gazette—tales of the
American West dramatized for
radio—3-minute vignettes.

Irish Special —sponsored in full by
Coors Malt Liquor.

Country Roads—superstars of Coun-
try Music—in concert.

Big City Comedy—no-holds-barred
satire with John Candy and com-
pany.

Christmas With the Lennon Sisters—
“everybody’s” daughters have grown
up, with children of their own—the
whole family together for a Christmas
Show of music and meaning.

The Donna Fargo Show—the “Hap-
piest Girl” equals the happiest half-
hour for music and variety.

two-hour
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WILLIAM F, COOKE
TELEVISION PRODUCTIONS
696 Yonge Street
Toronto, Ontario, Canada M4Y
2A7
416-967-6141

Mr. Wilson

Representatives: William Cooke, p;
CIliff Wilson, vp sls/mktg; Orest Ol-
ynyk, prom and sls

Properties:

Pete’s Place— 52 first-run half-hours.
Comedy variety series starring come-
dian Pete Barbutti with guest stars
Anne lJillian, Sally Kellerman, Gil
Gerard, Audrey Landers, Connie
Stevens, Henny Youngman, Adrienne
Barbeau, Doug McClure, Phyllis Dil-
ler and many more.

Nashville Swing—104 first-run half-
hours. Country series featuring re-
cording stars such as: Larry Gatlin,
Tom T. Hall, Oak Ridge Boys, Don
Gibson, The Kendalls, Johnny Rodri-
quez, Mickey Gilley.

Bourbon Street Parade—78 first-run
half-hours. Dixieland Jazz series fea-
turing such jazz greats as: Lionel
Hampton, Earl “Fatha” Hines, Eubie
Blake, Joe Venuti, Cab Calloway, and
Joe Williams.

CORI & ORIENT
2049 Century Park East
Suite 1200
I.os Angeles, CA 90067
213-557-0173
Telex: 910-490-1669
Suite 315

19 Albemarle Street
Mayfair, London, W.I.
Telephone: 01 493 7920; 01-499
2943
Telex: 299968 (Cormam)
Cable: Zerobone, London, W.I.

Representatives: Marie Hoy, p

Properties:

Dinah Saur Show & Oscar—52 quar-
ter-hours. Puppet animation.

The Woozies—26 10-mins. Puppet
animation.

Toycraft—7 half-hours. Making toys.
How-to.

Wonderful Tales From Around the
World—96 half-hours. Cartoon ani-
mation.

Jeanie With the Light Brown Hair—13
half-hours. Cartoon animation.
Little Nell (by Dickens)—26 half-
hours. Cartoon animation.

Wildrose Julie—13 half-hours. Car-
toon animation.

Isabel of Paris—13 half-hours. Car-
toon animation.

Nuggets—26 half-hours. Live with
puppets.

Anita in Jumbleland—26 half-hours.
Live.

Fatty & George—10 half-hours.
Live-action kids series.

Slippery Slide—1 1-hour. Youth spe-
cial.

Music Concerts—18 1-hour. Aretha,
Low Rawls, Loretta, Conway Twitty,
Mancini, Tony Bennett, etc.

Die Fledermaus—1 1'5-hours. World’s
most famous operetta.

Stony Plain— 13 half-hours. Canadian
West TV series.

Amazing Creatures of the Sea—26
half-hours. Documentary.

Echo of the Wild—1 1-hour. Docu-
mentary special.

Short Films on Wildlife—4 half-hours.
World Wildlife Fund docs.

Human Experience—26 half-hours.
Travel documentaries.

NEAL P. CORTELL/
MASSCASTING
18 Newbury Street
Boston, MA 02116

617-247-0400

Representatives: Neal P. Cortell, p;
Donald W. Hill, vp; Arlene Isaacson,
mktg & prodn

Properties:

Stars of the Cinema—movie opens,
bumpers, closes and promos packaged
as a complete movie showcase.
You’re Right On—contemporary
package utilizing an animated travel-
ing neon graphic with over fifty audio
cuts.
Turn

On—neon animated pro-



grammed against thirty cuts of pro-
duction audio.

Wonderful World—rainbow of com-
puter animation and forty cuts of
contemporary audio.

Set Your Sights—two animated pro-
grams designed over twenty-seven cuts
of sound.

The Look You Like—three-dimen-
sional computer animation, with
soundtrack and support media mate-
rials.

Also, custom packaged television sta-
tion promotion consisting of fully
customized computer animation,
production soundtracks and support
graphics.

CREATIVE INTERNATIONAL
ACTIVITIES, LTD.
372 Central Park West
Suite 17 W
New York, NY 10025
212-663-8944

Suite 356

Mr. Lehmann

Representatives: Klaus J. Lehmann,
p

Properties:

Spectreman—63 live-action half-hours
(children’s shows).

Hitler, Roosevelt, Churchill, Truman,
J.F.K.—5 one-hour specials on the
lives and times of men whose actions
changed the face of the world (docu-
dramas).

Images of Ireland—one-hour gambol
through the Land of Leprechauns,
from ballads to blarney (documen-
tary).

Summer Solstice—one-hour ABC
network special starring Henry Fonda
and Myrna Loy. A moving glimpse
into the joys and sorrows of fifty years
of marriage (drama).

This Was America—12 half-hours
narrated by William Shatner. A re-
trospective of the explosion of Ameri-
can growth and life at the turn of the
century (educational).

The Body Works—Dr. Timothy
Johnson explores the workings and
functions of the human body in 13
half-hours, oriented to youth (educa-
tional).

Health Beat—Dr. Timothy Johnson
hosts an innovative monthly magazine

show with an informative look at cur-
rent medical items. 12 half-hours
(educational).

Peter Gunn—114 half-hours of the
classic, definitive “private eye” series,
starring Craig Stevens and Lola Al-
bright, with a mesmerizing score by
Henry Mancini (series/mini series).
Biography—65 half-hours, narrated
by Mike Wallace, focusing lucidly on
the true stories of men and women who
helped shape the 20th century (se-
ries/mini series).

Mr. Lucky—34 half-hours, starring
John Vivyan, dealing with a gambler’s
involvement in excitement, romance,
drama and thrills aboard a luxury
yacht (series/mini series).

Yancy Derringer—34 half-hours of
excitement and adventure in the New
Orleans of the late 1860’s, starring
Jock Mahoney (series/mini series).
Star Performance—156 half-hours,
starring Dick Powell, Charles Boyer,
David Niven and Ida Lupino in a
dramatic anthology series of superb
entertainment (series/mini series).
Lovers of the Empire (working title)—a
14-hour mini series bursting with the
excitement and flavor of Napoleonic
France (series/mini series).

The Sinister Queen (working title)—8
hours mini-series bristling with the
intrigues and romances of Catharine
de Medici (series/mini series).
Almanac—377 315, minute shorts in a
remarkable compilation of momentous
events in contemporary history, one for
each day of the year, with extras for
“special” days (program inserts).
The Best of Sullivan—13 half-hours
culled from the magic of 23 years of
television’s longest and most successful
variety show (variety).

CRYSTAL PICTURES, INC.
1560 Broadway
New York, NY 10036
212-757-5130

Mr. Tager
Representatives: Sidney Tager

Properties:

Feature film packages including Buck
Rogers, The Fighting Sullivans, Betty
Boop Scandals, Heart Beat, five Joe E.
Brown pics, etc. and many classic short
subjects.

CTV TELEVISION NETWORK
LTD.
42 Charles Street East
Toronto, Ontario, Canada M4Y 1T5
416-928-6000

Mr. Weinthal

Representatives: Murray H. Cher-
cover, p & mng d; Jack Ruttle, srvp;
Dennis T. Fitz-Gerald, vp & gen sis
megr; Philip Wedge, vp & d of prgm;
Don Cameron, vp news, features &
information prgm; Arthur Weinthal,
vp & d of entertainment prgm; H.
Bruce Parkes, vp & sec-treas; Johnny
Esaw, vp, sports; Joseph A. Colson,
vp, network opns & eng; Marge An-
thony, vp network rel; John Coleman,
vp plan. & dev

Properties:

The Alan Thicke Show
Canada AM.
Circus

Fast Company
Honky Tonk

Live It Up

Stars on Ice

Thrill of a Lifetime
Untamed World
W-5

CW BROADCASTING/
PRODUCERS OF “COMPUTER
WORLD”

Suite 3-114/3-116

DAN CURTIS DISTRIBUTION
CORP
5451 Marathon Street
Los Angeles, CA 90038
213-468-5000

Booth 13
A,
g

Mr. Shapiro

Representatives: Sy Shapiro, exec vp
& gen mgr
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Properties:

The Curtis Signature Collection—a
collection of some of TV’s most out-
standing off-network suspense dramas,
all produced and most directed by the
master of the genre, Dan Curtis. Six-
teen movies (12 titles, four of which
are two-parters):

Dracula—starring Jack Palance,
Simon Ward, Nigel Davenport.

The Strange Case of Dr. Jekyll and Mr.
Hyde—(two parts), starring Jack
Palance, Leo Genn, Oscar Homolka.
Dead of Night—starring Joan Hack-
ett, Patrick Macnee, Horst Bucholz.
When Every Day Was The Fourth of
July—starring Dean Jones, Geoffrey
Lewis, Harris Yulin, Louise Sorel.
Frankenstein—(two parts) starring
Robert Foxworth, Susan Strasberg.
The Turn of the Screw—(two parts)
starring Lynn Redgrave.

The Picture of Dorian Gray—(two
parts), starring Nigel Davenport,
Fionnuala Flanagan, Shane Briant.
Come Die With Me—starring Eileen
Brennan, George Mabharis.

Shadow of Fear—starring Claude
Akins, Jason Evers.

Nightmare at 43 Hillcrest—starring
Mariette Hartley, James Hutton.
The Invasion of Carol Enders—starr-
ing Meredith Baxter, Christopher
Connelly.

The Long Days of Summer—starring
Dean Jones, Joan Hackett, Donald
Moffat.

Adventure [ —High Country Calling
Ring of Death

The Battle of El Alamein

Honey Baby

The Fast Kill

The Young War Lord

Action I—The Poppy Is Also a
Flower

The Stranger and the Gunfighter
Massacre at Fort Holman

I Will Fight No More Forever

Death Stalk

Craze

Blade

Commandos

Assault on Agathon

The Ultimate Thrill

Without Warning

Who Killed Mary What’s °Er
Name?

Horror/Sci-Fi I—Blood Legucy
Octaman

Die Screaming, Marianne

Disciple of Death

The Severed Arm

The Next Victim

Blood Couple

L.ady Dracula
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Gorath

The Human Vapor

The Last War

Love in Cold Blood—a special.

DATA COMMUNICATIONS
CORP. (BIAS)

3000 Directors Row
Memphis, TN 38131
901-345-3544
Suite 2750

Representatives: Bill Boyce, Steve
Price, Nancy Jeffries

Services:

A comprehensive computer service for
tv and radio stations including: traffic,
sales, billing, accounts receivable, ac-
counts payable, general ledger, auto-
matic switching, commercial film in-
ventory, automatic inventory maxim-
ization buy line™, annual customer
conference, and quarterly customer
schools.

DEVILLIER-DONEGAN
ENTERPRISES
1525 New Hampshire Avenue NW
Washington, DC 20036
202-232-8200
Suite 2913/2914

o &

7
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Mr. Devillier

Mr. Donegan

Representatives: Brian Donegan, Ron
Devillier

Properties:

An outstanding selection of animated
children’s, fine arts, and documentary
programs from the Nordic countries.
Also exclusive distributors for NOS,
Netherlands and RTE, Ireland.

JERRY DEXTER PROGRAM
SYNDICATION
139 South Beverly Drive
Beverly Hills, CA 90212
213-278-9510

———— q

Representatives: Jerry Dexter, p

Properties:

The Captain & Tennille Songbook—
One-hour color video tape. ABC-TV
network special, with guest stars Glen
Campbell, Ella Fitzgerald and B. B.
King.

The Captain & Tennille In Hawaii—
One-hour color video tape. ABC-TV
network special, with guest stars
Kenny Rogers, David Soul and Don
Knotts.

The Captain & Tennille In New Or-
leans—One-hour color video tape.
ABC-TV network special, with guest
stars Hal Linden, Fats Domino, John
Byner and Olympia Brass Band.
Johnny Cash Ridin’ the Rails—One-
hour color video tape. Awardwinning
ABC-TV network musical special is
the television presentation of Johnny
Cash’s career, recreating the history of
American railroading in story and
songs.

Johnny Mathis in Concert in Ger-
many-—One-hour special produced by
Germany's ZDF Network, features
the international singing star in con-
cert during recent European tour.
Bachman-Turner Overdrive—One-
hour color video tape. Award winning
musical documentary profile of the
superstar rock group. BTO is seen in
concert, backstage, and in behind-
the-scenes personal and business ac-
tivity.

Superstar Profile—24 half-hour epi-
sodes profiling the world’s current
leading motion picture superstars.
Produced by the FR3 French Televi-
sion Network, this unique series is
hosted by Catherine Laporte, movie
editor of France’s top weekly news
magazine, L.’Express and directed by
France’s leading TV director, Michel
Minaud.

The Wolfman Jack Show—26 half-
hour musical variety programs fea-
turing top name guest stars, produced
by Canada’s CBC Television Net-
work.

DFS PROGRAM EXCHANGE
405 Lexington Avenue
New York, NY 10174

212-661-0800
Suite 368

Representatives: Allen Banks, Jack
Irving, Wally Chateauvert, Sue Rad-
den, Jack Daugherty



Properties:
Scooby-Doo—Off-network canine
detective stories—110 half-hours.
Around the World in 80 Days—Ani-
mated version of Jules Verne classic
with facts and customs from around
the world, 16 half-hours.
Bullwinkle—Excitement for kids and
sophisticated humor for adults by Jay
Ward, 98 half-hours.

Devlin—An orphaned family turns to
motorcycle stunting in state fairs em-
phasizing bravery and safety, 16
half-hours.

Dudley Do-Right & His Friends—38
half-hours.

Inch High, Private Eye—World’s ti-
niest detective solves big crimes, aided
by an entourage including a cowardly
St. Bernard and Bond-like devices, 13
half-hours.

The Jetsons—Everyday family life in
the Space Age, 14 years on network,
24 half-hours.

Jonny Quest—The 11-year old son of
a world-famous scientist participates
in his father’s scientific adventures on
behalf of mankind, 16 half-hours.
Korg—70,000 B.C.—Live-action se-
ries depicting the adventures of a
Neanderthal family. Narrated by
Burgess Meredith, 16 half-hours.
Mission Magic— M iss Tickle takes her
class into different times and places
through her magic circle, with a spe-
cial song for each adventure. 16 half-
hours.

Rocky & His Friends—Subtle and in-
telligent approach to children’s humor
created by Jay Ward, 156 quarter-
hours.

Roman Holidays—A middle-class
family in Rome of 25 A.D. with prob-
lems similar to those of today, 13
half-hours.

Space Kidettes—Adventures of four
space-age youngsters in their space-
capsule club house, 20 half-hours.
Tennesee Tuxedo and His Tales—
Misadventures of two escapees from
the zoo, as they are saved from the
outside world by Prof. Whoopie, 56
half-hours.

Uncle Waldo—In and out of trouble
with Hoppity Hooper and his pals, 52
half-hours.

Underdog—A hilarious anti-hero
take-off on Superman, 62 half-hours
or 120 quarter hours.

Valley of the Dinosaurs—An Ameri-
can family accidentally thrown back
into the Dinosaur Age, relying on ap-
plication of scientific principles to
practical problems, 16 half-hours.

Wheelie & the Chopper Bunch—Per-
sonified motor vehicles with the hero
a souped-up VW Beetle, 13 half-
hours.

Young Samson—a teenage boy and his
dog transformed by magical powers
overcome evil forces trying to enslave
earth. 20 half-hours.

The Flintstones—Domestic relations
in the Stone Age, a kids’ classic. 166
half-hours.

Sport Billy—The world’s greatest
athlete, fighting to protect sportman-
ship and clean living against extrater-

restrial troublemakers. 26 half-
hours.
DIAMOND AND DIAFERIA (The
STUDIOS of)
12 E. 44th St.

New York, NY 10017
212-986-8500

Representatives: Fred Diamond, Peter
Diaferia, Mike Sussman, John
Schloss, Allan Neuwirth, JoAnn
Flaherty, Harris Liebowitz, Don
Canfield

Services:

Animated graphics and special effects
for network television, agencies, and
cable T.V.

LARRY DORN ASSOCIATES
5550 Wilshire Blvd.
Los Angeles, CA 90036
213-935-6266

Representatives: Larry Dorn, Lucy
Kohn

Properties:

A selection of high-quality stock shots
for T.V. producers, advertising agen-
cies and documentary producers. Over
20,000 subjects available.

EASTMAN KODAK COMPANY
Motion Picture & Audio Visual
Markets Division
343 State Street
Rochester, NY 14650
716-724-4188

1133 Ave. of the Americas
New York, NY 10036

6677 Santa Monica Blvd
Hollywood, CA 90038

e

Mr. Mason

Representatives: Kenneth M. Mason,
srop & genmgr; William A. Koch, sls
mgr; Anthony D. Bruno, mktg d;
Hugh Roger-Smith, mgr, adv, prom
& publications; Wm. Hunter Low, Jr.,
d, adv & prom; Edward T. Howell, sr
news ed, corp comm; Leonard A.
Coleman, NY reg mgr; Allan L. Wil-
liams, Hollywood reg mgr

ECA FILMS, LTD.
9465 Wilshire Boulevard
Beverly Hills, CA 90212

213-273-7590

Representatives: Jeff Koopersmith

Properties:

On Any Street—a one-hour docu-
mentary on police work and street
crime in Los Angeles.

MICHAEL R. ELLISON, INC.
Post Office Box 15000
Phoenix, AZ 85060
602-952-1400

Representatives: Larry L. Cummings,
up

Properties:
Kenneth Copeland
Charlie Capps
Marilyn Hickey
Gary Randall

EMBASSY
TELECOMMUNICATIONS
1901 Avenue of the Stars
Suite 666
Los Angeles, CA 90067
213-553-3600
Booth 25

o

Mr. Lieberthal Mr. Brown

Representatives: Robin French, p;
Gary Lieberthal, sr vp; Ron V. Brown,
vp, intl sls; Hal Gaba, vp, acquisitions;
Lois Luger, vp; Leslie Tobin, d, reg sis;
Corey Bender, Meade Camp, act
execs; Chris Egolf, d, intl sls; Mike
Mellon, d research, Stephen Morley-
Mower, sls serv mgr; Deborah Wil-
lard, contracts administrator; Robert
Oswaks, d, adv & prom
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Properties:
Diff’rent Strokes—144 off-network
half-hours.

One Day at a Time—163 off-network
half-hours.

The Jeffersons—183 off-network
half-hours.

Sanford & Son-——136 off-network
half-hours.

Good Times—133 off-network half-
hours.

Maude—14] off-network half-hours.

The Professionals—52 first-run one-
hours.

Mary Hartman, Mary Hartman— 260
half-hours.

John McEnroe . .. The Rites of Pas-
sage

Entertainer of the Year— 1981 release.
15 titles, including: “The Fog,” “The
Lion in Winter,” “The Onion Field,”
“The Baltimore Bullet” and “Phan-
tasm.”

The New Ones I1—1979 release. 16
titles, including: “The Manitou,”
“Stingray,” “Sidewinder One,” **Di-
amonds,” “Bittersweet Love” and
“Scalpel.”

The New Ones—1977 release. 18 titles,
including: “Farewell My Lovely,”
“Russian Roulette,” “Man Friday,”
“The Tamarind Seed” and “‘Day of the
Dolphin.”

V.L.P. Group— 1974 release. 18 titles,
including: “The Graduate,” “Gener-
ation,” “The People Next Door,”
“They Call Me Trinity” and “C. C.
and Company.”

Plus Twelve—“The Producers,”
“Robbery,” “Tiger and the Pussycat,”
“Catch As Catch Can,” etc.

28 for '68— “Nevada Smith,” “The
Oscar,” “Hellbenders,” “Sands of
Kalahari,” etc.

Top Time—*“Marriage Italian Style,”
“Darling,” “Yesterday, Today and
Tomorrow,” “Boccaccio *70,” etc.
Nightmare Theatre—13 horror films,
including: “Fury of the Wolfman,”
“Murder Mansion,” “Dear Dead
Delilah,” “Doomwatch” and
“Marta.”

Pete "N Gladys—72 half-hour epi-
sodes.

ENOKI FILMS CO., LTD.

81 Carton Avenue East, Wembley
Middlesex, England HA9 §LZ
01904 1071
Suite 3-124

A-22 Television/Radio Age

Representatives: Yoshinori Enoki, p;
Yoshiaki Enoki, vp, worldwide dis-
trib

Properties:

X-Bomber—24 half-hour sci-fi ad-
venture series puppet animation.
Tom Sawyer—49 half-hour animeation
series classic.

Huck Finn—26 half-hour animation
series classic.

Belfy and Lillibit—26 half-hour pre-
school.

EUE/SCREEN GEMS VIDEO
SERVICES
222 East 44th Street
New York, NY 10017
212-867-4030

Representatives: Dan Rosen, exec vp
& gen mgr, Shirley Danko, vp & oper;
Mary Gibney, d of client rels; Ann
Tedeschi, d of post-prodn servs;
Richard Smith, vp syndication servs

Properties:

Video tape services of syndicated
programs, complete video tape pro-
duction facility; video tape remote
equipment, video tape-post production;
video tape film-to-tape transfer and
video tape tape-to-film transfer;
Rank/Cintel Flying spot scanner
(original film negative transferred to
video tape).

EUROTEL PROGRAMME
DISTRIBUTORS LTD.

4 Tilney Street, Park Lane
Lond W1Y SLE, England
Telex: 299509
Suite 2871

N
Mr. Blayney
Representatives: Richard Blayney,
mngd
EXCEL VIDEO
INTERNATIONAL
CORPORATION
450 Park Avenue
Suite 2803
New York, NY 10022
212-371-7333
Suite 2935

L

'

Mr. Israel

Representatives: Ken Israel, p; Beverly
Partridge, vp, prog svcs; Dick Os-
trander, eastern div mgr, Hank Guazik,
western div mgr; Fred Baum, midwest
sls div; Tim Rea, midwest sls div

Properties:

Series: Pathfinders—A new action-
adventure series based on the wartime
exploits of a daring special squadron of
Lancaster pilots who risked their lives
flying without fighter escort to mark
enemy targets for the main WW2
Bomber Offensive. Dramatic stor-
ylines based on actual events. Exciting
aerial sequences. Top guest stars such
as Jane Seymour and Christopher
Timothy. First run. 13 one-hour epi-
sodes on color film.

Follow That Rainbow—A musical
drama of a child’s search for her father
with new child star Memory Jane.
Family entertainment. 90 minutes on
color film.

Rollermania—Portrait of champion
roller skaters, plus the music of top
rock groups. 60 and 90 minutes on
color film, and others.

Feature Film Package—*“Dirty
Knight's Work,” starring David Bir-
ney, John Mills, Barbara Hershey;
“Hostages,” Stuart Whitman; “Edge
of Fury,” Bruce Li; “The Ragpicker”:
“Night of the Seagull’’; “Night of the
Demon”; “Knocking at Heaven’s
Door”; “Combat Killers” and
others.

Hemdale Collection—“The Triple
Echo” (new) starring Glenda Jackson
and Oliver Reed; “The Blockhouse,”
Peter Sellers, Charles Aznavour and
Peter Vaughn; “The Legend of Fren-
chie King,” Brigitte Bardot, Michael
J. Pollard, Claudia Cardinale;
“Nightmare,” David Hemmings and
Gayle Hunnicutt; “Girl/Boy™; “The
Amazing Mr. Blunden”; “Carry On
Emmannuelle”; *“Tiffany Jones”;
“Universal Soldier”; and others.
Excel Features One—“Ransom,” OI-
iver Reed, Stuart Whitman, Jim Mit-
chum, John Ireland, Deborah Raffin;
“Violent Protection,” John Saxon,
Barry Sullivan; “A Woman For All
Men,” Keenan Wynn; “The Gypsy,”
Alain Delon; “Cody”; “The Psycho-
tronic Man”; ‘“‘Bonnie’s Kids”;
“Skeleton Key”; “Angry Joe Bass™;
“Chance-Trail of the Apaches’;
“Marie Anne” and more.

FAITH FOR TODAY
1100 Rancho Conejo Boulevard
Newbury Park, CA 91320
805-498-6661
Booth 12



Mr. Hull

Representatives: William B. Hull, d of
stat rls

Properties:

The Harvest—One-hour family spe-
cial. Grandpa (Les Tremayne) uses a
vacation to mend a broken family.
Westbrook Hospital—52 half-hour
dramatic series of dealing with per-
sonal crisis. Public service.

DON FEDDERSON
PRODUCTIONS
12735 Ventura Blvd.
Suite 28
Studio City, CA 91604
213-985-4736
Suite 2933

Representatives: Don Fedderson, chm
of bd; Charles Spira, p, Irving Ross,
synd mgr

Properties:
Syndicated Lawrence Welk Show—52
repeat one-hour shows in color.

FILMLIFE INC.
(American Film Repair Institute)™
Filmlife Building
141 Moonachie Road
Moonachie, NJ 07074
201-440-8500
Suite 342

Mr. Bernard

Representatives: Marvin A. Bernard,
Sheila N. Bernard, John Natali, Mil-
ton Miller, Robert Lang

Services:

Restoration, protection and preserva-
tion of damaged motion picture film
including scratch removal, rehumidi-
fication of brittle film, removal of
abrasions, cinch marks, curls, dirt,
shrinkage, oil stains, etc. Television
storage, shipping and distribution
worldwide. Close inspection and repair

of television syndication prints prior to
each station’s screening. Complete
“backroom” control of your TV syn-
dication and library prints including
storage and inspection, distribution,
booking, shipping and rejuvenation.
You sell /buy. We do the rest!

FILM SERVICE CORPORATION
4700 South 900 East
Suite 41-E
Salt Lake City, UT 84117
801-262-3437

Representatives: Dick Thiriot, Harvey
Seslowsky, Terry Lynch

FILMTEL, INC.
4800 South Sepulveda Blvd.
Culver City, CA 90230
213-391-7175
Suite 3-114

Representatives: Peg Ferran

FILMWAYS ENTERPRISES,
INC.

1875 Century Park East
Los Angeles, CA 90067
213-557-8700
Suite 2961

Mr. Kellner

Representatives: Jamie Kellner, p;
Alex Horwitz, d of admin; Scott
Towle, vp, western div sls, New York:
540 Madison Avenue 10022; 212-
758-5100 Roger Adams, op,
northeastern div sls; Thomas Cerio,
eastern div sls, Chicago: 35 E. Wacker
Drive, 60601; 312-346-9142 Larry
Hutchings, vp, central div sls; Rick
Jacobsen, central div sls; Edward K.
Cooper, p, Filmways International
Lid., 1875 Century Park East, Los
Angeles, CA 90067, 213-557-8700

Properties:

Monsters on the Prowl—10 color fea-
tures.

Filmway [—22 color features.

Films For The 80’s—45 color fea-
tures.

Ghoul-A-Rama II—11
tures.

Special Action Features—12 color
features.

A Winning Hand—33 color features.

color fea-

World of Macabre—8 color fea-
tures.

Films For The 70’s—26 color fea-
tures.

Ghoul-A-Rama [—16 color features.
Startime Theatre—5 color and 12
B&W features.

Fantastiv Sci-Fi Theatre—14 color
features.

Children’s Showtime—4 color ani-
mated & 2 live-action features.
Young Adult Theatre—23 color fea-
tures.

New Science Fiction—10 color & 2
B& W features.

Amazing Sci-Fi [—3 color & 10 B&W
features.

Amazing Sci-Fi II—6 color & 11
B& W features.

Amazing Sci-Fi III—19 color & 2
B& W features.

Top Secret Adventures—2 B& W fea-
tures.

Dominant 10—1 color & 6 B&W
features.

Holiday Storybook of Fables—3 color
& 1 B&W feature.

Real Life Adventures—2 color fea-
tures.

Adventure Package—4 color & 5
B& W features.

Strongmen Of The World New Color
Adventures—33 color features.
A.LP.—24 B&W features.
A.LLP./Selma Science Fiction—31
B& W features.

The Addams Family—64 B& W half-
hour programs.

The Avengers—57 color & 26 B&W
one-hour programs.

Adventures of Ozzie & Harriet—200
B&W half-hour programs.

Green Acres—170 color half-hour
programs.

Hollywood Squares—First-run ce-
lebrity strip starring Peter Marshall.
John Sokko & His Flying Robot—26
color half-hour live-action programs.
Kicks—13 one-hour color disco spe-
cials.

Mr. Ed—143 B&W half-hour pro-
grams.

Prince Planet—52 B&W half-hour
animated programs.

Touch of Music—6 one-hour musical
specials.

Sinbad Jr.—130 5-minute cartoons.
Sherlock Holmes—24 original half-
hour programs.

Comeback—20 original half-hour
color programs.

Lorne Greene’s Last of the Wild—78
color half-hour programs.
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IMERO FIORENTINO
44 West 63rd Street
New York, NY 10023
212-246-0600
Suite 4-121

Representatives: Robert Kuretsky,
George Honchar, Rosemary Kalikow,
prodn and prgmg

FIRESTONE PROGRAM
SYNDICATION CO.
1200 West Broadway
Hewlett, NY 11557
516-569-6900
Suite 2810

7 Be
L&A
Mr. Fir‘estone

Representatives: Len Firestone, Brian
Firestone, Alton Whitehouse

Properties:

Freeze Frame—Brand new/first-run,
half-hour strip for access or fringe. 260
telecasts, available September ’82.
“Freeze Frame™ combines the uni-
versal entertainment appeal of the best
television and motion picture clips with
a TV/Movie trivia game.

The Greatest Journey— 2-hour special
or 2 one-hour specials (Parts | & 2).
Available April '82. A chronicle of the
space race from Sputnik to the Space
Shuttle. Narrated & hosted by Wil-
liam Shatner and written by Isaac
Asimov. Features rare Soviet footage,
most of which has never been seen be-
fore.

Card Sharks—Half-hour strip for ac-
cess or fringe. Produced by Goodson-
Todman. 260 telecasts for first year.
Cop Shop—Brand new first-run police
action/soap opera available as 260
episodes strip or 52 hours one-a-week,
for access or fringe.

Prisoner: Cell Block H-——Dramatic
serial, all first-run, 520 half-hours or
260 hours available.

The Young Medics— Brand new dra-
matic serial for access or fringe.
First-run strip. 260 half-hours avail-
able.

FIRST NATIONAL MEDIA
16777 N. Miami Avenue
N. Miami Beach, FL 33169
305-651-2355
800-327-7917
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Suite 2815

Representatives: J. “Red” Moscato,
Shelly Schermer, Allan Dorne

Prope-ties:

Bobby Rydell Show

Lucy Comes to Nashville
Guy Madison Action Theater
Littlest Angel

Santa and the Three Bears
June Lockert Theater
Magnificent Six

Stop, Look, and Listen
Roy Calhoune Theater
Miss Fixer-Upper

FISHER/ BRAUN
COMMUNICATIONS
Suite 347

FOUR STAR ENTERTAINMENT
CORP.

19770 Bahama Street
Northridge, CA 91324
213-709-1122
Suite 5-107

Representatives: David B. Charnay, p,
chmn of the bd, Four Star Interna-
tional; Joseph J. Doyle, vp, oper;
David LaFollette, up-foreign sis; Do-
mestic Sales Staff: Herbert Hadda-
way, North-East; Robert Neece,
Midwest-South

Properties:

Big Valley—112 one-hours in color.
Wanted Dead or Alive—94 half-
hours.

Zane Grey Theatre— 145 half-hours.
The Wonderful World of Magic—12
one-hour or 26 half-hour color tapes
with Bill Bixby.

Thrillseekers— 52 half-hours color.
Target the Impossible—26 half-hours
color.

Toward the Year 2000—26 half-hours
color.

Ensign O’Toole—32 half-hours.
McKeever and The Colonel—45 half-
hours.

Tom Ewell Show— 32 half-hours.
Law and Mr. Jones—45 half-hours.
The Lohman and Barkley—26 one-
hour color tape.

Here Come the Stars—26 one-hour
color tape.

The Rogues—29 one-hours.

Dick Powell Theatre—59 one-hours.
Burke’s Law—81 one-hours.

The Detectives—30 one-hours or 67
half-hours.

Honey West—30 half-hours.
Richard Diamond-—26 half-hours.
Monty Nash— 14 half-hours color.
Target The Corruptors—35 one
hours.

Bully—with James Whitmore.

5 one-hour musicals

13 children’s features

9 adventure-action features

2 showcase hour specials

Boomerang—172 half-hours children’s
shows.

FRANCISCAN
COMMUNICATIONS
1229 South Santee Street
Los Angeles, CA 90015
213-746-2916

Representatives: Joan McPortland,
prod of Audiospots and Telespots

Properties:

TV and radio Public Service Spots—
twice a year to all stations “With Love
From The Franciscans.”

Station ““Signoffs” and “Signons”—
segments-2-minutes in length.
Family Matters—13-week series in-
cluding 12-minute film segments to be
locally produced with local host, panel,
and audience participation a la “The
Baxters.” Series develops family
values.

Special TV Spots—*“Feelings Just
Are” on children and developing feel-
ings. Preschool-30 and 60 seconds.
Mental Health.

Little Friend—(see Telespot)
Christmas Special

SANDY FRANK FILM
SYNDICATION, INC.
645 Madison Avenue
New York, NY 10022
212-628-2770

SANDY FRANK PRODUCTIONS,
INC.
645 Madison Avenue
New York, NY 10022
212-628-2770
Booth 44

Mr. Frank



Representatives: Sandy Frank, chf
exec off; Thomas M. Battista, p;
Richard Bompane, Philip Besser, Lou
Israel, sls execs; Nancy Schecter, d of
sls servs; Steven Weiser, d of intl
mktg

Properties:

You Asked For It—(Year I1—30
weeks, 150 half-hours) Answers viewer
requests for fascinating people, exotic
places and unusual things from around
the world. Universal in its scope and
appeal. Hosted by Rich Little, Year 11
features stronger emphasis on inter-
national requests and international
production. (With Year [—60 weeks
of originals, 44 weeks of repeats—total
of 300 half-hours).

Soap Opera Digest—(36 original
weeks/16 repeat weeks—180half
hours.) Daytime/early fringe strip
brings to television the popular, widely
read magazine which sold over
15,000,000 copies in 1981.

FREMANTLE INTERNATIONAL,
INC.
660 Madison Avenue
New York, NY 10021
212-421-4530
Booth 57

Talbot Television Ltd.

30 Dean Street
London WIV 5AN, England
Tel 437-2673
Tony Gruner, Chief Executive

Fremantle International Prod. Pty.
Ltd.
12A Waters Rd., Neutral Bay
N.S.W. 2089, Australia
Tel. 908-2600

Mr. Talbot
Representatives: Russ Becker, d; Paul
Talbot, p; Frank Tomeo, p-Fremantle
U.S.A. Craig Macdonald, dir-cable
mktg, Julie Zulueta, dir-Latin
American Operations; Harriette
Schwartz, dir-TV Operation

Properties:

Fugitive Samurai—79 one-hours.
Hamlet—3 hours.

Nana—6 one-hour mini-series.

Lynn Seymour: In a Class of Her
Own-—1 hour special.

World Music Album—26 five-min-
utes.

The New Candid Camera— 130 half-
hours.

Family Theatre—13 one-hours.
Niko—6 half-hour mini-series.

The Adventures of Black Beauty—50
half-hours.

Swiss Family Robinson—26 half-
hours.

Curious George—(animation) 104
five-minutes.

Properties for Overseas Distribution
Only:

Barbara Mandrell and the Mandrell
Sisters (NBC)—35 one-hours.

One Last Ride—(CBS) 5 half-hour
mini-series.

Joey and Redhawk—(CBS) 5 half-
hour mini-series.

Sophisticated Gents—(NBC) 4 one-
hour mini-series.

Diana Ross Special—(CBS) one
hour.

1980, 1981, 1982 Tony Awards—
(CBS) two hours.

Night of 100 Stars—(ABC) three
hours.

Jazz in America—(PBS) 3 one hours
and 1 90 minutes.

Country Comes Home—(NBC) two
hours. .

50 Years of Country Music—(NBC)
three hours.

The Kid From Nowhere (NBC)—2-
hour made-for-TV movie.

Roy Acutt: 50 Years the King of
Country Music—(NBC) two hours.
The Johnny Cash Specials—(ABC) 10
one-hours.

Johnny Cash: Christmas in Scot-
land—(CBS) one hour.

The Magic of David Copperfield—
(CBS) 4 one-hours.

It’s Magic—(ABC) 90 minutes.
Like Magic—(ABC) half-hour.
Magic With the Stars—(NBC) two
hours.

Ryan’s Hope—(ABC).

FRENCH TV-TFI
1270 Avenue of the Americas
New York, NY 10020
212-974-1960
Booth 2

Representatives: M. C. Grollemund,
gen mgr; J. Vigne, deputy gen mgr; C.
Ancian, (Paris); R. Sese, spec projs;
Josabeth Drucker, NY rep

Properties:

L’Evenement—a weekly news maga-
zine.

Sports Premiere—a live weekly cov-
erage of international sports events.
The Visitors—science fiction series of
six 60-minute shows.

Camera Une Premiere—exciting
showcase for new writers and produc-
ers, dealing with timely topics of
varying lengths.

FUJI PHOTO FILM U.S.A. INC.
Magnetic Tape Division
350 Fifth Avenue
New York, NY 10118
212-736-3335

Mr. Dale

Representatives: John Dale, Al Be-
dross, Bob Kuczik, Joseph Visslailli,
Fuji Photo Film, US.A., Inc., 350
Fifth Avenue, New York, NY 10118
Stan Risetter, 3500 Garden Brook
Drive, Dallas TX 75234, Bob Gargus,
5916 Oak Ridge Ct., Burke, VA
22015 Jerry Lester, Northside Air
Terminal Bldg., 3300 Buckeye Rd.,
Atlanta, GA 30341 Dick Corrigan,
10227 Oakmont Circle, Lenexa, KS
66215; John Walsh, 1000 Pratt Blvd.,
Elk Grove, IL 60007 S. P. Henderson,
Donald R. Jackson

Services:

Video tape in all formats, 2”7 broad-
cast, 1” and 3,” Beridox video-cassette,
Beta and VHS, video head cleaning
cassettes, Beta and VHS.

FUJI TELECASTING COMPANY
645 Fifth Ave.
New York, NY 10022
212-753-1911
Suite 2847

Representatives: T. Eto, mgr intl div;
N. Kasai, mgr int! div; M. Takiyama,
d/prgm, feature films; Dan Yoshida,
genmgr, L.A.; N. Okayama, gen mgr,
NY off: C. Kito, bureau ch, NY off

Properties:

Heiji-The Shogun’s Detective—520
one-hours.

T.I.A.P.D.—78 half-hours. An action
drama featuring the Tokyo Interna-
tional Airport Police Department.
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The Women of Shogun’s Castle—70
half-hours. Drama series.

The Mute Samurai—26 one-hours. An
adventure of a samurai seeking re-
venge on a Spanish noble.
Zatoh-ichi—50 one-hours. An action
adventure with a blind samurai.

The Yagyu Clan—26 one-hours. A
Shogun’s bodyguards in an action se-
ries.

Monjiro—52 episodes. Fast-paced
adventure with samurai.
Muteking—52 half-hours. Japan’s
newest action cartoon series.

Onbu the Friendly Ghost—52 half-
hours. A friendly and delightful ghost
based on a Japanese folktale.

Mrs. Sazai—>590 half-hours. An ani-
mated “I Love Lucy”-type story that
has been popular in Japan for over 11
years.

The Queen of a Thousand Years—52
half-hours. Science fiction.

The Louvre—2-hours 20 minutes. A
beautifully filmed tribute to the re-
nowned art museum.

Hakone-Open Air Museum—45 min-
utes. Artistically filmed tour of one of
the world’s greatest and largest
sculpture museums.

The Yellow Magic Orchestra In Con-
cert—90-minutes. Newest popular
music group in Hollywood.

Concert of Classical Japanese
Music—one half-hour. Japan’s most
accomplished classical musicians
performing traditional Japanese
music.

Saga of Princess Kazunomiya—2-
hours. Japanese-American history as
told through the daughter of an em-
peror during the time of Admiral
Perry.

Challenge—The Guiness 90-minute
special. Features attempts to topple
world records.

A Night of Japanese Festivals-—90-
minutes. A selection of unique holiday
celebrations.

Daigoro-Love Works a Miracle—
70-minutes. The moving story of a
deformed baby monkey, cared for by
a human family.
Mutsugoro—90-minutes. A visit with
the famous Japanese author on his
large ranch.

Tenchu—The story of a samurai as-
sassin who lived through the last period
of the Shogun years.

Teachers Around the World—52
half-hours. An examination of teach-
ers and how they teach worldwide as
well as the teacher-student relationship
in different countries.

Constable Rannosuke

A-26 Television/Radio Age

Lady Ninja
Samurai Special
Lucy-May of Southern Rainbow

FUSCO ENTERTAINMENT, INC.

527 Madison Avenue
New York, NY 10022
212-980-8050
Suite 356

Mr. Fusco
Representatives: Joseph Fusco, Ir., p

Properties:

Disaster!—26 half-hours.
Biography—65 half-hours.

Battle Line— 39 half-hours.
Survival—38 half-hours.
Almanac—377 shorts.

Behind the Scene—47 half-hours.
Friends of Man—45 half-hours.
Robin Hood— 143 half-hours.

Sir Lancelot—30 half-hours.

The Invisible Man—26 half-hours.
The Buccaneers— 39 half-hours.
Sword of Freedom—39 half-hours.
Yancy Derringer—34 half-hours.
Foreign Intrigue—156 half-hours.
Star Performance—153 half-hours.
Star & Story—26 half-hours.

The Big Story—39 half-hours.
Int’l. Detective— 39 half-hours.
The Hunter— 39 half-hours.

Wire Service—39 hours.

Peter Gunn— 114 half-hours.

Mr. Lucky— 34 half-hours.

Colonel March—-26 half-hours.
Decoy—39 half-hours.

Police Station— 39 half-hours.

My Hero— 33 half-hours.
J.F.K.—1 hour.

Marilyn Monroe—half-hour.
Jonathan Winters Salute to Base-
ball-—1 hour.

Elements of the Unknown—1 hour.
Flip Wilson’s Salute to Football—1
hour.

Invisible Influences— 1 hour.
Riders of the Silver Screen—1 hour.

THE GARRETT COMPANY
6922 Hollywood Blvd.
Suite 407
Los Angeles, CA 90028
213-462-4122

Representatives: Don Garrett, p; Julie
Nathanson, vp, April Garrett, acct
exec

Properties:

Animated Children’s Shows
Cartoons

Docu-dramas
Documentaries
Educational
Features/Feature Packages
Game Shows

Programs Inserts

Promo Packages

Series /Mini-Series
Specials

Sports

Talk /Magazine Programs

GATEWAY PRODUCTIONS, INC.

(Subsidiary of Gannett Company,
Inc.)
304 East 45th Street
New York, NY 10017
212-286-0770
Suite 322

Representatives: Dick Hubert, chmn;
Paul Galan, exec vp, Allan Albert,
vp/exec prod of entertainment prgms

Services:

Original program production from
concept through final tape for public
and commercial television, cable, vid-
eodisc, video-cassette. Gateway also
has extensive post-production capa-
bility in film and tape through its sister
companies FILMPOWER and TA-
PEPOWER.

Properties:

Docu-Dramas

Documentaries

Educational Features/Feature Pack-
ages

Program Inserts

Series /Mini-series

Specials

Sports

Talk/Magazine Programs

“Louis Rukeyser’s Business Jour-
nal”—co-produced with VIACOM.
In Development:

Series in conjunction with magazines
and newspapers:

Dow Jones Financial News Inserts
Families—Reader’s Digest.
Pennywhistle—Gannett’s
insert.

Psychology Teday—Ziff Corpora-
tion.

children



Unique Homes— Ziff Corporation.
Variety— Variety.

Who Runs America? —U.S. News &
World Report.

Other Specials and Series:

Against the Odds—Corporate Giants
in the Wilderness and the Winner’s

Circle (about the American
Sportsman).

All About Zoeos—with Gerald Durrell
and Cheryl Tiegs.

American Games—a sports magazine
series.

American Life-Style—a magazine
show about homes and houses.
Glamorous Commodities—a docu-
mentary series about diamonds, gold,
prostitution, munitions, etc.

It’s Tough To Make It In This
League—a series of sports documen-
taries.

On Your Feet: The Great American
Improvisers—a comedy special.
Opportunity—a magazine show for
and about entrepreneurs.

The Great American Comedy Show—
regional humor in America.

The Great American Revues—a series
of comedy/music variety specials.
The People Show—late-night comedy
from England.

The Proposition—Ilate-night
comedy.

The Proposition Circus—comedy for
children.

Themepark U.S.A—a series of family
amusement park shows.

Truckers, Whalers and Cowboys:
Building a Country—a series of origi-
nal docu-musicals about the great
American industries.

GAYLORD PROGRAM SALES
357 N. Canon Drive
Beverly Hills, CA 90210
213-273-8290
Suite 4-106

i

Mr. Courtney

Representatives: Alan Courtney, p;
Frank Peppiatt, exec prod; John Ayl-
esworth, exec prod; Sam Lovullo,
prod

Properties:
HeeHaw—260 one-hour episodes,
color, country musical comedy.

GENERAL ENTERTAINMENTS,
INC.
1515 Broadway
30th Floor
New York, NY 10036
212-354-4470
Suite 3-111

Representatives: Mort Zimmerman,
chmn; Hy Steirman, p; Jerry Molfese,
vp sis; Ron Tausend, vp; Lydia De-
Torres, sls; Joe Josephson, film servs;
Wendy Robinson, synd

Properties:

17 Kung Fu Features—“Seven Men of
Kung Fu,” “Tiger Boxer,” “Right
Over Might,” *“Eagle King,” “Bloody
Hero,” and other action-packed ti-
tles.

Sci-Fi Terror—10 first-run features
including “The Human Factor” with
George Kennedy, “Deep Red” with
David Hemmings, “The Wicker Man”
with Christopher Lee, ““The Crazies”
and “Cursed Medallion.”

Block of Shock Features—10 all-color
first-run including “Tomb of the Liv-
ing Dead” and “The Creature’s Re-
venge.” Animated.

Family Features—10 first-run color
family features including “Win, Place
or Steal” with McLean Stevenson and
Alex Karras and “The Flower in His
Mouth” with Jennifer O'Neill and
James Mason.

Tukiki and His Search for a Merry
Christmas—full animation Christmas
special, half-hour tape.

Little Brown Burro—full animation. A
Christmas story woven into the essen-
tial Christmas belief, half-hour tape.
The New Misadventures of Icabod
Crane—full animation first-run Hal-
loween special, half-hour tape.

The Three Musketeers—full anima-
tion of the old family classic, 90-min-
ute tape.

Silent Night—animated story of a
hair-raising Christmas adventure,
half-hour tape.

The World of Hans Christian Ander-
sen—full length animated feature,
90-minute tape.

Henry VIII and His Six Wives—first
run major motion picture, Charlotte
Rampling, Donald Pleasance, 90-
minute film.

GENERAL FOODS
250 North Street
White Plains, NY 10625
914-683-2500

Mr. Gillespie

Representatives: Robert Gillespie,
mgr, local media servs; David Braun,
d, media servs; Patrick Kane, assoc d,
media svcs

GERBER-CARTER
COMMUNICATIONS
488 Madison Avenue
New York, NY 10022
212-688-7274
Booth 38

Mr. Gerber

Representatives: Charles S. Gerber, p;
Evelyn A. Carter, vp, John De Witt,
exec prod, TWG Prodns & Gerlyn
Prodns (Gerber-Carter affiliates);
John Cantanese, media d, d of syn;
Rand Stoll, vp

Properties:

That Teen Show—New magazine se-
ries of 39 first-run half-hours that ex-
plores topics pertinent to teenagers.
Hosted by Haywood Nelson, Tim
Slough and Carolyn McEwen.

Miss Black Teenage Scholarship
Awards—90-minute national
achievement awards for black teen-
agers who compete for scholarships to
top universities.

Today’s Black Woman—39 first-run
half-hours. Weekly talk show series
hosted by actress/singer Freda
Payne.

Jack Johnson: Black Power in The
Ring—One-hour documentary on the
life and career of the first black heav-
yweight boxing champion.

G. 6. COMMUNICATIONS
820 Statler Office Building
Boston, MA 02116
617-482-9633
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Representatives: Nicholas W. Russo,
Rick Russo

Properties:

First Run Feature Movies Film Pack-
age—includes “Little Mermaid,”
“Summerdog,” “Legend of the
Northwest,” “Dunderklumpen,” “The
Magic Pony,” “The Adventures of
Pinocchio,” and “Mr. Too Little.”
Documentary Drama on Sex Educa-
tion—*Inside Out/Upside Down.”
Fishing U.S.A.—2-hour special.
Gadabout Gaddis the Flying Fisher-
man—Series of 65 half-hour epi-
sodes.

Family Feature Film Special—Pin-
cheliffe Grand Prix.

GLENRAY COMMUNICATIONS
Video/Films International, Inc.
Children’s Media Productions

1530 E. Elizabeth St.
Pasadena, CA 91104
213-797-5462
Booth

Representatives: Mr. & Mrs. C. Ray
Carlson, Glenn Carlson

Properties:

Chronicles of Narnia--2 hour spe-
cial.

Treasure of the Snow—2 hour spe-
cial.

Humpty—half-hour special.

Kasimar the Great

Death of a Bishop

GLEN-WARREN PRODUCTIONS
LTD.
Box 9, Station “O”
Toronto, Ontario M4A 2M9
416-291-7571

551 Fifth Avenue
Suite 414
New York, NY 10017
212-883-0090

Representatives: E. J. Delaney, p; A.
P. Chapman, vp & mng d

GLOBAL VIDEO
COMMUNICATIONS
CORPORATION
744 West Church Street
Orlando, FL 32805
305-423-8299
Suite 2733
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Representatives: Jerome Kurtz, chmn
bd; David M. Antoniak, p; Jacob
Weisbarth, vp (Global Video west),
Catherine Malatesta, d of corp comm;
Nancy Huligren, sls and cust serv

rep

Services:

Complete post production scrvices-
Standards Conversions (NTSC, PAL,
PAL-M, SECAM); Video Tape Du-
plications; and Rank Cintel Film-
To-Tape Transfers. Also boasts an
additional facility;: 3255 Cahucnga
Blvd., Hollywood, California 90028.
This facility offers same services as
Orlando facility.

GOLDFARB DISTRIBUTORS
INC.
1888 Century Park East
Suite 1218
Los Angeles, CA 90067
213-553-4144
Suite 3-106

Representatives: Dee Hopkins, Judi
Goldfarb

Properties:
World Wide Entertainment Feature
Films

THE GOLD GROUP, INC.
3750 Amesbury Rd.
Los Angelos, CA 90027
213-669-1914
Suite 313

Representatives: Joscph Goldfarb, p;
Barbara Goldfarb, vp

GOLD KEY ENTERTAINMENT
(A Division of The Vidtronics Co.,
Inc.)

Tower 53, 159 West 53rd Strect
New York, NY 10019
212-486-9116

6922 Hollywood Blvd., Suite 321
Hollywood, CA 90028
213-856-8200

696 Yonge Street, Suite 900
Toronto, Ont.
Canada M-4Y2A7
Booth 11

Representatives: Leonard R. Soglio,
sr vp, James Ricks, Jr., op/natl sls

mgr; Mike Newsom, southern rep;

Rod Sterling, west coast rep; Reid

Davis, midwest rep; Lawrence D.
Feinberg, d of pay TV sls; Ben Barry,
p, Gold Key International; William F.
Cooke, Canadian sis mgr; Offices in
Toronto, London, Paris and Tokyo.

Properties:

Kroftt Super Stars—202 live-action
half-hour children’s shows in color for
Monday-Friday programming, all off
network. Includes “Land of the Lost,”
“Lost Saucer,” “Dr. Shrinker,”
“Bigfoot and Wildboy™ and “Magic
Mongo.”

Abbott & Costello Cartoons—156
color cartoons 5'4, minutes each, by
Hanna-Barbera.

Main Events 1115 first-run theatrical
features for prime time. 90 minutes
each in color. Titles include: “Shoot
the Sun Down” with Margot Kidder
and Christopher Walken; “Silent
Victory: The Kitty O’Neill Story” with
Stockard Channing and Collcen De-
whurst; “Who Says | Can’t Ride a
Rainbow!” with Jack Kiugman;
*“Purple Taxi” with Fred Astaire and
Pcter Ustinov.

Poseidon Files— 15 first-run undersea
adventure films, geared for all-family
viewing. 90 minutes cach in color. Ti-
tles include ““Quest of Courage.”
“Killers of the Great Barrier Reef,”
“Killer Whale!” “Scuba,” “Passage to
Peril.”

Galaxy One 15 theatrical sci-fi fea-
tures in color. Includes “*Dark Star,”
“Star Pilot,” “The Alien Factor,” and
“Invasion from Inner Earth.”
Galaxy Two——15 first-run science
fiction theatrical features for prime
time. 90+ minutes cach in color. Titles
include: “The War in Space,” “Foes,”
“Supersonic Man,” “Star Odyssey”
and “Latitude Zero.”

Good Vibrations— 15 first-run dra-
matic theatrical features for prime
time. 90+ minutes each in color. Titles
include: “The Pom Pom Girls,”
“Malibu Beach,” “Goodbye Franklin
High™ and “Starhops.”

The Main Events [—15 dramatic the-
atricals for prime time. 90 minutes
cach in color. Titles include “The
Swiss Conspiracy,” “The Family,”
“Oil,” and “The Devil’s Rain.” Stars

include Charles Bronson, Peter
Strauss, David Janssen, Elke
Sommer.

The Gamma Chronicles— 15 first-run
features on mystcries, monsters and
legends of the universe and the beyond.
90 minutes cach in color. Titles include
“Target—Earth?”, “UFO’s: It Has



Begun,” “Death—The Ultimate
Mystery” and “Aliens From Spaceship
Earth.”

The Neptune Journals—12 first-run,
color features on mysteries and mon-
sters of the deep. Titles include:
“Voyage to the Edge of the World,”
“Fate of the Andrea Doria,” and “Of
Sharks and Men.”

The Beta Chronicles—12 first-run
features in color. Titles include: “The
Alien Encounters,” “UFOQ Journals,”
and “Lost City of Atlantis.”

The Alpha Chronicles—10 first-run
features in color. Titles include:
“Mysteries From Beyond Earth,”
“Sasquatch,” *“Legend of Loch
Ness.”

Bill Burrud Features—6 first-run ac-
tion/wildlife/adventure features in
color; including *“The Secret World of
Reptiles,” *“Vanishing Africa,” “The
Great American Wilderness,” *“Pred-
ators of the Sea,” “The Amazing
Apes,” “Creatures of the Amazon,” all
narrated by Marvin Miller.

Rainbow IV Qutdoor Adventures—10
first-run feature films in color includ-
ing “Starbird and Sweet William” and
“Adventures in Ventana.”

Rainbow III Outdoor Adventures—15
first-run feature films in color includ-
ing “The Life and Times of Grizzly
Adams” and “Chariots of the
Gods.”

Rainbow II Qutdoor Adventures—10
first-run feature films in color includ-
ing “The Bengal Tiger” and “Deadly
Fathoms.” i
Rainbow I Qutdoor Adventures—10
first-run feature films in color, in-
cluding “North Country” and “Cou-
gar Country.”

Thirteen Television Premieres—13
feature films in color.

Scream Theater—32 first-run shock
features.

Awards Theater—50 features.
Action Theater I—20 first-run color
feature films.

Action Theater II—20 first-run color
feature films.

Astor Classic Features—10 feature
films.

Astor Sci-Fi Features—6 feature
films.

The Late Show—30 features.

Cisco Kid Features—13 features.
Dick Tracy Features—4 classic fea-
tures.

Pinocchio—feature length motion
picture starring Danny Kaye and
Sandy Duncan. Off CBS-TV in
color.

The Palace—13 first-run, one hour
specials in color. Hosted by Jack Jones.
Guest stars include Ben Vereen, Di-
ahann Carroll, David Brenner, Connie
Stevens, Pearl Bailey and others.

Alice’s Adventures in Wonderland—

101-minute special feature starring
Peter Sellers, Dudley Moore, Sir
Ralph Richardson and Dame Flora
Robson. In color.

The Two Kennedys—A View From
Europe—2-hour special.

In Search of Ancignt Astronauts—
One-hour color special.

Loggins and Messina “In the
Attic”—one-hour rock music special
with Linda Ronstadt in color.

Walt Wagner Show with Peggy Flem-
ing—one-hour color music special.
Dick Tracy Serials—4 classic serials
of 15 episodes each.

GOLD KEY INTERNATIONAL
(A Division of The Vidtronics
Company, Inc.)

Tower 53, 159 West 53rd Street
New York, NY 10019
212-246-4447
Booth 11

Mr. Barry

Representatives: Ben Barry, p, Gold
Key International; Bill Cooke, Cang-
dian sls mgr; Katia Yaksic, rep, South
America; Stephen Lovell, rep, U.K.
Betty Griffiths, rep, Puerto Rico

Properties:

Offices:

New York, NY; Hollywood, CA; To-
ronto, Ontario, Canada; Tokyo, Japan;
London, England; Paris, France; San
Juan, P.R.

GOLD KEY MEDIA
(A Division of The Vidtronics Co.,
Inc.)

6922 Hollywood Blvd., Suite 418
Hollywood, CA 90028
213-856-8200, 800-421-4248
Booth 11

159 W. 53rd St.
New York, NY 10019
213-486-9116

Representatives: Jeff Alan, vp; Joan
Marcus, sls mgr; Mary Kilmartin, bus
mgr & op d; Howard Mendelson, adv
sls; Debbie Bodell, acct exec; Simone
Sylvern, acct exec; Jodie Levitus, acct
exec

Properties:

Encore News—first-run weekly half-
hour news retrospective. Floyd Kalber
anchorman and managing editor; Ross
Porter, sports; Encore News Team.
Portrait of a Legend—first-run weekly
half-hour from the producers of
“America’s Top 10.” Biographies of
major recording star or group. James
Darren host.

America’s Top 10—first-run, weekly
half-hour show hosted by Casey
Kasem. Show includes live action
performances of major musical hits
and weekly review of current Billboard
record charts.

GOLDEN WEST TELEVISION
P.O. Box 500
Los Angeles, CA 90028
Suite 2905

Representatives: William A. Schick-
ler, Jack Wartlieb, Don Patton, Pat-
ricia Morrow

THE SAMUEL GOLDWYN
COMPANY
1041 North Formosa Avenue
Los Angeles, CA 90046
213-650-3539
Suite 2879

10 East 53rd Street
33rd Floor
New York, NY 10022
212-407-0811

o WY

Mr. Seehof

Representatives: Thomas Seehof, vp,
sls; Mort Marcus, d of Los Angeles tv
sls off; Bill Seymour, sis, central &
southern regions; Larry Jackson, d,
acquis & mktg; Frankie Slater, d of
pub

Properties:

Power Pack—15 features. Action,
romance and comedy.

Terrorpix [—10 features.

Goldwyn Family Six-Pack—6 family
features.
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Burt Reynolds/Dan August—35 fea-
tures starring Burt Reynolds.

Best of Goldwyn—33 features.

The Samuel Goldwyn Library—52
features.

Snipets—66 one-minute instructional
children programs.

MARVIN GOODMAN
ASSOCIATES, INC.
40 East 62nd St.
New York, NY 10021
212-688-3344

Mr. Goodman

Representatives: Marvin Goodman,
p

Properties:

International TV Rights only

TV’s Censored Bloopers—3 specials,
NBC Network/Dick Clark Produc-
tions.

Highlights of Ringling Bros. Barnum &
Bailey Specials—10 hours.

Diana Ross In Concert Special —90
minutes.

Eubie—90 minutes, the original
Broadway cast.

Liza Minnelli In Concert—90 min-
utes.

Tony Bennett In Concert—1 hour.
Linda Ronstadt In Concert—90 min-
utes.

Barry Manilow Specials—5 specials
totaling 6 hours.

Mark Wilson’s “Magic of China” and
“The Children of China”—2 hours.
The Grateful Dead In Concert—90
minutes.

Doug Henning’s World of Magic—6
hours.

Siegfried & Roy Specials—2 hours.
50 Feature Films—Felix the Catm260
episodes 5 minutes each.

GOULD ENTERTAINMENT
CORP.
101 West 57th Street
New York, NY 10019
212-586-5760

g

Mr. Gould
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Representatives: Michael J. Gould, p,
Gould Entertainment Corp. and an
International Broadcast Consultant

Properties:

The Paul Hogan Show—26 first-run
half-hours. Comedy series from
RPTA.

Two’s Company—29 first-run half-
hours starring Elaine Stritch, sit-com
from London Weekend Intl.

Mind Your Language—29 first-run
half-hours starring Barry Evans. Sit-
com from London Weekend Intl.
The Death of Adolph Hitler—two-hour
drama starring Frank Finlay from
London Weekend Intl.

Bouquet of Barbed Wire—14-hour
first-run comtemporary drama starr-
ing Frank Finlay from London
Weekend Intl.

The Presidents 1974-1984—All new
production in development as five
half-hours and/or two hours.
Ulysses 3126 first-run animated
half-hours from Dic Films Paris &
Tokyo Shinsha.

The Presidents: 80 Years on Cam-
era—4 one-hour color specials starring
James Garner produced by Corpora-
tion for Entertainment & Learning.
The American Documents—series of
13 first-run one-hour color specials on
America, produced by Post-Newsweek
Stations, Inc., and narrated by Jean
Stapleton, Gloria Swanson, Lowell
Thomas, Ossie Davis, Alexander
Scourby, Theodore Bikel and others.
A Man Named Lombardi—one-hour
color special narrated by George C.
Scott.

Violence in Sports—new prime time
one-hour special currently in devel-
opment.

Black Squadron—program in devel-
opment based on the Black Air Force
units of World War I1.

GRANADA TELEVISION
INTERNATIONAL LTD.
1221 Avenue of the Americas
Suite 3468
New York, NY 10020
212-869-8480
Suite 2917

Representatives: Barrie Heads, mng d;
Leila Maw, US mgr; Adrienne Spar-
tan, sls asst; Edward E. Finch Co.,
syndicators.

Properties:

Happy Since I Met You—1-hour con-
temporary play.

Nailed—I-hour play on Northern
Ireland.

L. S. Lowry—A Private View— 1-hour
dramatized biography and winner of
a Gold Medal at the New York Film
Festival.

Gossip From the Forest—90-minute
movie on the signing of ‘Armistice.
Secret Orchards—2-hour play, dra-

‘matized biography of tycoon’s double

life.

Member for Chelsea—3 one-hour ep-
isodes plays—contemporary mys-
teries.

Strangers—nineteen one-hour epi-
sodes-—crime thrillers.
Invasion—2-hour film reconstructing
the Russian invasion of Czechoslo-
vakia.

Business Decisions—6 one-hour epi-
sodes in the hypothetical form.

Rich World Poor World—3 one-hour
programs addressing Third World
poverty.
Minter—1-hour
boxing world.
Disappearing World—series of one-
hour anthropological films.

The Christians—1 3 one-hour episodes
exploring the history of Christianity.
World in Action—26 investigative re-
ports.

A Conductor at Work: Claudio Ab-
bado—One-hour color film which
traces a year in the conductor’s life.
Isadora—2-hour Macmillan ballet.
A Lot of Happiness-—Choreographer
Kenneth Macmillan at work—1
hour.

A Christmas Carol—Newly recorded
Thea Musgrave opera.

documentary on

GRAY-SCHWARTZ
ENTERPRISES, INC.
(Teleflix Division)
21777 Ventura Blvd.
Woodland Hills, CA 91364
213-702-9888

Representatives. Mary Gray, p &
treas, Beverly J. Bastedo, admin asst;
Dick Ostrander, eastern rep, Ozma
Broadcast Sales

Properties:

Jeff’s Collie—103 black and white
half-hours, original CBS Lassies.
Timmy & Lassie—156 black and white
half-hours, second set of CBS
Lassies.



Lone Ranger—182 black and white
half-hours.

Lone Ranger—13 color
lengths.

Sergeant Preston of the Yukon—78
half-hours, 72 color, 6 black and
white.

Treasure Unlimited—13 color half-
hours.

Greatest Headlines of the Century—
260 episodes.

Sportfolio—260 episodes.

Funny World—130 episodes.

Quicky Quiz—260 episodes.
America’s Sweetheart (The Mary
Pickford Story)—90-minute first-run
special.

Golden Era of the Silents—one-hour
first-run special.

Paramount Newsreels—(1941-1957)
104 episodes of each year of release.
Bogart—1-hour special.

Hollywood: The Selznick Years—I1-
hour special.

Wally’s Workshop—half-hour weekly
barter show.

feature-

GREAT AMERICAN
ENTERTAINMENT, INC.
3195 Ponce de Leon Blvd.
Miami, FL 33134
305-442-0200
Suite 339

Representatives: Linda Des Marais, p;
Candy Colby

Properties:
The Fitness Studio with Candy
Colby—half-hour weekday strip.

GREAT AMERICAN
SYNDICATION
100 West Grove Street
Reno, NV 89509
702-827-4447
Suite 2852

Representatives: Stan Read, vp; Willie
Stein, Nat Ligerman, Don Galloway

Properties:

Say Something Funny—260 (195
first-run) prime access strip half-
hours. Hilarious laugh-a-second
comedy show featuring America’s top
comedians. Available Fall °82.

JACK F. GRIMM PRODUCTIONS
P.O. Box 35
Abilene, TX 79604
915-677-9881
Suite 2807

Representatives: B. J. Billing

SHERMAN GRINBERG FILM
LIBRARIES, INC.
1040 North McCadden Place
Hollywood, CA 90038
213-464-7491

630 Ninth Ave.
New York, NY 10036
212-765-5170

Representatives: Bernard Chertok,
Linda Grinberg, Nancy Casey

Services:
Newsreel and stock footage film li-
brary.

Properties:

The Untold Story of ...—one-hour
documentaries, Al Capone, Robert
Kennedy, John Kennedy, Menachem
Begin, Lucky Luciano, Eva Braun,
Hitler, Werner Von Braun, Toshombe,
William Randolph Hearst.
Paramount News—The Eyes and Ears
of the World—covering a period from
June ’40 through June ’57, 104 issues
per year about 8!/, minutes each.
Life and Death—half-hour documen-
taries dealing with major catas-
trophes.

Bogart—a one-hour documentary
which highlights the career of this
legendary figure.

Selznick—a one-hour documentary
which compiles spectacular moments
from his greatest motion pictures.

GROUP VISIONARY
PRODUCTIONS
10850 Riverside Dr.
Suite 203
North Hollywood, CA 91602
213-760-3464

Representatives: Larry Y. Higgs

Properties:

Hollywood Scrapbook—half-hour
weekly entertainment trivia, people
and events.

Wine Merchants—12 half-hours on
wine making, tasting, and apprecia-
tion.

GROUP W PRODUCTIONS
70 Universal City Plaza
Universal City, CA 91608
213-760-8800
Booth 19

90 Park Avenue

New York, NY 10016
212-983-5343

Television Syndication Center
(TVSC)
310 Parkway View Drive
Pittsburgh, PA 15205
412-928-4700

PM Magazine
825 Battery Street
San Francisco, CA 94111
415-765-8855

i i
1 ‘:}}\J

%
e

Mr. Vane

Mr. Giarraputo

Representatives: Edwin T. Vane, p &
chf exec off; George E. Resing, Jr., sr
vp; Leonard T. Giarraputo, vp, sls NY;
Frank R. Miller, vp, mktg; Owen S.
Simon, vp, creat servs; Christine Fos-
ter, vp, prog develop; Robert H.
Rubin, vp, prog for cable, NY; Chris-
topher Claus, controller; Nancy
Hamilton, d of opns; Carol J. Stroud,
d of research; Donald J. Spagnolia, d
of design & graphics; Daniel Cos-
grove, vp, med sls, NY; Andy Spitzer,
easterndiv sls mgr (NY); Jack Swin-
dell, southern div sls mgr (Slidell,
LA); Jack Foley, western div sls mgr
(Carpenteria, CA); Peter Gimber,
central div sls mgr (Chicago); Mi-
chelle Thomas, mid-western div sls
mgr (Chicago); Judith Bernat, acct
exec, NY; Clark Morehouse, acct
exec, med sls, NY; Linda McMann,
acct exec; The John Davidson Show,
5746 Sunset Boulevard, Los Angeles,
CA 90058, 213-856-1666, Frank Brill,
exec prod; Vince Calandra, prod;
Charles Calarusso, co-prod; Paul
Nichols, creat svcs mgr; James Mol-
oshok, mgr of prom, stat relations,
Hour Magazine, 5800 Sunset Blvd.,
Los Angeles, CA 90058, 213-460-
5256 Martin Berman, exec prod;
Steve Clements, prod; Richard Squire,
creative svcs mgr; We're Movin’,
63471/, Homewood Avenue, Los An-
geles, CA 90028, 213-467-4440;
Nancy E. Hamilton, exec prod; Jim
Crum, prod; PM Magazine, 825
Battery St., San Francisco, CA 94111,
415-765-8855 Richard Crew, exec
prod; Richard Newton, creat serv mgr;
Television  Syndication  Center
(TVSC), 310 Parkway View Drive,
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Pittsburgh, PA 15205, 412-928-4700;
George A. Sperry, Jr., vp & gen mgr;
Eugene Bormann, gen sls mgr; James
Moldow, eastern reg sls rep; Jim Tu-
verson, Jr., western reg sls rep

Properties:

The John Davidson Show—the popular
singer-entertainer-interviewer in a talk
variety series with celebrity guests,
authorities on pertinent topics, from
Hollywood. Five days a week, 90 and
60-minute versions.

PM Magazine—programming coop-
erative for prime access scheduling,
mixing local hosts and features with
segments provided by PM Magazine’s
national office from member stations.
Five days a week, for half-hour for-
mats.

Hour Magazine—daytime magazine
featuring information presented by
host Gary Collins, co-host Pat Mitch-
ell, guest experts on such topics as re-
lationships, medical maiters, coping,
cooking, fashion and beauty. Five days
a week, 60 mirutes.

We’re Movin’—Weekly half-hour
program of special interest to young
people with Willie Aames as host.
Also new programs to be announced.

GRUNDY ORGANIZATION
9911 West Pico Blvd.
Los Angeles, CA 90035
213-557-3571
Telex: 194823
Suite 568

Mr. Grundy

Representatives: Reg Grundy, chmn;
Tom McManus, 425 E. 63rd St., New
York, NY 10021, 2]12-888-7456 Bob
Crystal

Properties:

Prisoner-Cell Block H—312 one-hour
dramatic episodes dealing with the
conflicts of women behind bars and the
emotional cages that remain after their
release. Also available as half-hour.
The Restless Years—781 half-hour
dramatic episodes telling the stories of
young people from the day they leave
school and enter a whole new world.
Also available as one-hour.

The Young Medics— 1300 half-hour
dramatic episodes examining the lives
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and loves of the doctors and nurses and
their relationships with the patients in
a big city hospital.

Punishment—26 one-hour dramatic
episodes on crime and punishment.
Bellamy—26 one-hour self-contained
police series.

Taurus Rising—22 one-hour dramas
of love, lust and hate between two
wealthy and influential families (now
in production).

Sons and Daughters—104 half-hour
dramatic stories of two young people
who fall in love unaware they are twins
(now in production).

Runaway Island—one two-hour and 8
90-minute family adventure series set
in Australia in the 1830’s (now in
production).

All at Sea—75-minute feature starring
Stuart Wagstaff and Noel Ferrier.
The Alternative—74 minutes starring
Wendy Hughes and Tony Bonner.
The Death Train—95-minute feature
starring Hugh Keays-Byrne and In-
grid Mason.

Demolition—90 minute feature
starring John Waters and Belinda
Giblin.

Gone To Ground—75-minute feature
starring Charles Tingwell and Eric
Oldfield.

Image of Death—75-minute feature
starring Cathey Paine and Cheryl
Waters.

Mama’s Gone A-Hunting—75-minute
feature starring Gerald Kennedy and
Judy Morris.

The Newman Shame—95-minute
feature starring George Lazanby and
Diane Craig.

The Night Nurse—75-minute feature
starring Kate Fitzpatrick and Davina
Whitehouse.

Plunge Into Darkness—75-minute
feature starring Olivia Hamnett and
Bruce Barry.

Roses Bloom Twice—90-minute fea-
ture starring Glynis McNicholl and
Michael Craig.

The Scalp Merchant—90-minute
feature starring John Waters and
Elizabeth Alexander.

Poor Fella Me—60-minute dramati-
zation of the tragic history of the
Australian aborigine telling of the
dispossession and extermination of
more than half of the aborigine popu-
lation under 190 years of white domi-
nation.

The Seven Million Dollar Fugitive—
48- or 59-minute documentary about
the world’s most wanted man.

LEO A. GUTMAN, INC.
230 Park Avenue
New York, NY 10017
212-682-5652
Booth 39

3160 Damon Way
Burbank, CA 91505
213-841-3144

Mr. Gutman

Representatives: leo A. Gutman,
Esther Balenzano

Properties:

Chuck Connors’ Great Western The-
atre—Available 3 ways: 1. as 39 color
hours or: 2. as 26 color trilogies (90
minutes each) or: 3. as 78 color half-
hours. Chuck Connors and Walter
Brennan star with 100 other Holly-
wood greats.

Sherlock Holmes Classics—14 titles
including “The Hound of the Basker-
villes,”” ‘“‘Adventure of Sherlock
Holmes,” “The Pearl of Death,” etc.
Starring Basil Rathbone and Nigel
Bruce.

Charlie Chan—11 titles including
“Charlie Chan in the Dark Alibi,”
“Charlie Chan and the Chinese Ring,”
“Charlie Chan and the Feathered
Serpent,” etc. Starring Sidney Toler
and Roland Winters.

Mr. Moto—9 titles including “Mr.
Moto in Danger Island,” “Mr. Moto
Takes a Chance,” “Mr. Moto Takes a
Vacation,” etc. Starring Peter Lorre.
East Side Kids—13 titles including
“Block Busters,” “Bowery Champs”
“Clancy Street Boys,” etc. Starring
Leo Gorcey and Huntz Hall.

Ingrid Bergman Theatre—*Joan of
Arc” and “Under Capricorn.”
International 3—“Constantine And
The Cross,” starring Cornel Wilde and
Belinda Lee; “David and Goliath”
starring Orson Welles and Ivo Payer;
“Night in Paradise” starring Merle
Oberon and Turhan Bey.

Hollywood 7—*The Capture” starring
Lew Ayres and Teresa Wright; “Jap-
anese War Bride” starring Don Taylor
and Shirley Yamaguchi; “Journey into
Light” starring Sterling Hayden and
Viveca Lindfors, etc.

The Spectacular 4—4 features never



seen on television: “The Road Hus-
tlers” starring Jim Davis, Scott Brady
and Andy Devine; “The Broken
Sabre” starring Chuck Connors, Ka-
mala Devi, MacDonald Carey and
John Carradine; “Uncle Was a Vam-
pire” starring Christopher Lee and
Sylvai Koscine and “Ride to Gory”
starring Chuck Connors, Robert
Lansing, Lee Van Cleef, Burt Reyn-
olds and Greg Morris.

The Universal Cliffhangers—*Jungle
Jim,” “Adventures of Smilin’ Jack,”
“Secret Agent X-9” (version I), “Se-
cret Agent X-9” (version II), “The
Lost Special.”

Red Ryder—23 titles including “Sun
Valley Cyclone,” “Sheriff of Redwood
Valley,” “California Gold Rush,” etc.
Starring Robert Blake and Wild Bill
Elliott.

Branded—48 titles including “Sur-
vival,” “The Vindicator,” “The Test,”
etc. Starring Chuck Connors with 50
outstanding guest stars.

The Guns of Will Sonnett—50 titles
including “Ride the Long Trail,” “A
Son for a Son,” “Ride the Man
Down,” etc. Starring Walter Brennan
and Dack Rambo with over 40 guest
stars.

ALFRED HABER, INC.
321 Commercial Avenue
Palisades Park, NJ 07650
201-224-8000
Booth 6

Representatives: Alfred Haber, p;
Martha Strauss, vp; Paul Rittenberg,
d-dom sls; Jane Stefanizzi, sis
admin

Properties:

Tom Jones—24 brand new half-hours,
guest stars include Brooke Shields,
Paul Anka, Marie Osmond, Hal Lin-
den, Dionne Warwick, Gladys Knight
and Donny Osmond.

The Forum Presents-—18 one-hour
concerts, guest stars include Roberta
Flack, Sarah Vaughan, Jan & Dean,
Judy Collins and Don McLean.
Dottie West: Special Delivery—(one
hour) guest star Kenny Rogers
(SHO).

Mississippi Days and Southern
Nights—(one hour) stars Glen
Campbell, Rita Coolidge and Tanya
Tucker.

New Country from the Old Country —
(one hour) stars Larry Gatlin and The
Oak Ridge Boys.

Las Vegas Jubilee—(one hour) stars
Tony Orlando and Liberace.

Bing Crosby: His Life and Legend—
(two hours) star-studded reminiscence
(ABC).

Kimberly Jim—96-minute country and
western feature starring the late Jim
Reeves.

Waylon—(one hour) guest star James
Garner (ABC).

Cheryl Ladd ... Scenes From A Spe-
cial—(one hour) guest star Carol
Burnett and Rick Springfield
(ABQC).

Cheryl Ladd Souvenirs—(one hour)
guest stars Joyce DeWitt and Jeff
Conway (ABC).

Cheryl Ladd Special—(one hour)
guest stars Ben Vereen, Waylon Jen-
nings and Mission Mountain Wood
Band (ABC).

Paul Anka in Monte Carlo—(one
hour) guest stars Suzanne Somers and
Donna Summer (CBS).

Perry Como’s Christmas in the Holy
Land—(one hour) guest star Richard
Chamberlain (ABC).

Perry Como’s French-Canadian
Christmas

—(one hour) guest stars Debby Boone
and Dorothy Hamill (ABC).

Perry Como’s Christmas in Early
America from Colonial Williams-
burg—(one hour) guest star John
Wayne (ABC).

Perry Como—Music From Holly-
wood—(one hour) guest stars Sandy
Duncan, Hal Linden, Shirley Jones
and Henry Mancini (ABC).

Perry Como’s Easter by the Sea—(one
hour) guest star Kenny Rogers and
Debby Boone (ABC).

Perry Como’s Springtime in San
Francisco—(one hour) guest star
Cheryl Ladd (ABCQC).

Kenny Rogers’ America— (one hour)
guest stars The Commodores and Kim
Carnes (CBS).

Kenny Rogers and the American
Cowboy— (one hour) guest stars Mac
Davis and the Charlie Daniels Band
(CBS).

Kenny Rogers in Concert—(one hour)
guest star Dottie West (CBS).

A Special Sesame Street Christmas—
(one hour) guest stars Leslie Uggams,
Ethel Merman and Anne Murray
(CBS).

A Special Anne Murray Christmas—
(one hour) guest star Kris Kristoffer-
son (CBS).

All Star Salute . . . Pearl Bailey—(one
hour) guest stars Ella Fitzgerald, Billy
Daniels, Sarah Vaughan, LeVar Bur-
ton (CBS).

All Star Party for Burt Reynolds—

(one hour) guest stars Dolly Parton,
Anne Murray, Kris Kristofferson,
Dinah Shore, Jack Lemmon and
Jimmy Stewart (CBS).

All Star Party for Jack Lemmon—
(one hour) guest stars Paul Anka,
Angie Dickinson, Jane Fonda, Rich
Little, Shirley MacLaine, Walter
Matthau, Leslie Uggams and Jimmy
Stewart (CBS).

All Star Tribute to Ingrid Bergman—
(one hour) guest stars Helen Hayes,
Frank Sinatra, Joseph Cotten, Cary
Grant and Paul Henreid (CBS).

All Star Tribute to Jimmy Stewart—
(one hour) guest stars Angie Dickin-
son, Fred MacMurray, Farrah
Fawcett Majors, Henry Fonda
(CBS).

All Star Tribute to Elizabeth Tay-
lor—(one hour) guest stars Rock
Hudson, Paul Newman, Henry Fonda,
Debby Boone, John Wayne, Margaret
O’Brien and John Travolta (CBS).
All Star Tribute to John Wayne—(one
hour) guest stars Frank Sinatra,
Jimmy Stewart, Bob Hope, Henry
Fonda, Maureen O’Hara, Sammy
Davis, Jr. and Charles Bronson
(ABCQC).

Circus of the Stars VI—(two hours)
guest stars Brooke Shields, Elliott
Gould, Linda Evans, Bob Newhart,
Mike Connors, Britt Ekland, Tab
Hunter, Sally Kellerman, Catherine
Bach and many, many more (CBS).
Ann-Margret: Hollywood Movie
Girls—(90 minutes) guest stars Roger
Moore and George Burns (ABC).
Rockette: A Holiday Tribute to the
Radio City Music Hall—(two hours)
guest stars Gregory Peck, Ann-Mar-
gret, Diahann Carroll, Ben Vereen,
Beverly Sills, Jack Jones (NBC).
Paul Simon—(one hour) in concert
(HBO).

Bing Crosby: The Christmas Years—
(one hour) guest stars Jackie Gleason,
Fred Astaire, David Bowie and many
more (CBS).

Bing Crosby Christmas Like the Ones
We Used to Know——(one hour) guest
stars Jackie Gleason, Fred Astaire,
Carol Burnett, Twiggy and Melba
Moore (NBC).

Bing Crosby: His Life and Legend—
(two hours) guest stars Fred Mac-
Murray, Danny Kaye, Fred Astaire,
Grace Kelly and Dinah Shore
(ABC).

Perry Como’s Bahamas Holiday—
(one hour) guest stars Loretta Swit
and the Captain and Tenille (ABC).
Mississippi Days & Southern

NATPE '82 A-33



Nights—(one hour) guest stars Glen
Campbell, Rita Coolidge & Tanya
Tucker.

Las Vegas Jubilee—(one hour) guest
stars The Fifth Dimension, Neil Sed-
aka, Tony Orlando, Liberace.

New Country From the Old Coun-
try—(one hour) guest stars Larry
Gatlin, The Oakridge Boys, Michael
Murphy and Dennis Weaver.
Uptown: The Story of Harlem’s Apollo
Theatre—(two hous) guest stars Na-
talie Cole, Lou Rawls, Ben Vereen,
Flip Wilson, Cab Calloway, Gladys
Knight, Sarah Vaughan and Billy
Eckstein (NBC).

Country Gold: The First 50 Years—
(one hour) guest stars Lynn Anderson,
Roy Clark, Barbara Mandrell, Way-
lon Jennings, Ernest Tubb, Loretta
Lynn and Tammy Wynette (ABC).
Goldie Hawn and Kids. . . Listen to
Us—(one hour) guest star Barry
Manilow (ABC).

Olivia Newton-John *“Physical”—(one
hour) (ABC).

An Evening at the Moulin Rouge—
hosted by George Hamilton (one hour)
(HBO).

Shirley MacLaine—Every Little
Movement—(one hour) guest star
Dean Martin (CBS).
Luciano Pavarotti—(one
(ABCQ).

Dottie West—(one hour) (SHO).
Larry Gatlin—(one hour).

Coward of the County—starring
Kenny Rogers (CBS).

Gauguin the Savage—starring David
Carradine and Lynn Redgrave
(CBS).

hour)

HARRINGTON, RIGHTER, &
PARSONS, INC.
280 Park Avenue
New York, NY 10017
212-687-8777
Suite 2779

Representatives: John J. Walters, Jr.,
p. Peter F. Ryan, exec vp; Dean
McCarthy, vp, d of prog sves.

CON HARTSOCK & COMPANY
1100 Glendon Avenue, Suite 941
Los Angeles, CA 90024
213-208-6091

Representatives: Con
div mgr
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Hartsock,
owner, Hank Profenius, southeastern

Properties:

Jerry Lewis Movies—16mm. “The
Bellboy,” b/w; “The Errand Boy,”
b/w; “Cinderfella,” color.

The Jerry Lewis Show—52 comedy-
variety hours from 1967-69. First
off-net on 2” tape.

Linus the Lionhearted—156 cartoon
segments running 4:10-4:30 each, in
color.

The Very Best of Groucho—130 ce-
lebrity-plus episodes selected from the
1954-1960 seasons. Black & white
16mm film.

The Liberace Show—117 episodes
from the 1953-1956 seasons. Black &
white half-hours on 16mm film.

BAR HODGSON PRODUCTIONS,
INC.

2066 Queen Street East
Toronto, Ontario, Canada M4E 1C9
416-690-0566
Suite 2843

Mr. Hodgson

Representatives: Bar Hodgson, p; Al
Anthony, vp

Properties:

The World of Motorcycles—24 half-
hours. Kathy K’Corbit, The First Lady
of Motorcycling, hosts this new weekly
TV news magazine about the world-
wide sport, fun and colorful celebrities
of motorcycling from “The Grand-
mother’s Cross-Continent Classic™ and
“Drag Racing a 24-Karat Gold Plated
Turbo Kawasaki” to close-ups on 6-
year-old Lee Hindle; Larry “‘Hurri-
cane’” McLean, Canada’s # | motor-
cycle stuntman; and Hollywood stars
Hal Holbrook and Peter Fonda.

HOLLYWOOD DISTRIBUTORS
INTERNATIONAL
12457 Ventura Blvd., Suite 103
Studio City, CA 91604
213-980-9110
Suite 323

Box 888094
Atlanta, GA 30356
404-992-8305

Representatives. Arden D. Miser, p;
Rex Waggoner, vp

Properties:

Stanley’s Smogless Steamer and
Traveling Library—39 half-hours ex-
plore the byways of America with fa-
mous guests.

Ultra Man—52 half-hours—first
run—of space adventures plus initial
features length film.

Once Upon a Wheel—One hour spe-
cial about auto racing featuring Paul
Newman, with Kirk Douglas, James
Garner, Dick Smothers, Glenn Ford,
Hugh O’Brien, Dino Martin, Arte
Johnson and Hugh Downs.

Cinema Shop—65 programs—first
run—featuring classic motion pictures
with interviews with world-famous
stars as a wrap-around in a sit-com
approach.

Big Country—181 half-hours—first
run—of cowboy and western swing
music taped in Nashville, Atlanta,
Dallas, San Antonio, etc.

Full Contact Karate—33 half-hours of
knock-out action for world titles as
international champions and top con-
tenders utilize their skills, taped in
Tokyo, Honolulu, Los Angeles, Las
Vegas, Reno and Miami.

Shape Up-—65 half-hours—first
run—of exercise, celebrity interviews,
dancercise, comedy and entertainment
from Las Vegas Sporting House with
Al and AJ’s Army.

World Sports Racing—44 half-hours
featuring the world’s most famous
racing events, including 22 programs
covering 22 years of the Indy 500.
World Sports Tennis—17 hours fea-
ture all of the greats of modern tennis
in action.

Morton Downey Remembered—a one
hour—first release—nostalgic tribute
to the famed Irish tenor. He performs
and is congratulated by Frank Sinatra,
Bob Hope, George Murphy and Pres-
ident Ronald Reagan.

The Unknown—30 half-hours—first
run—hosted by Regis Philbin who in-
terviews celebrities from both the
psychic and entertainment worlds.

HOLLYWOOD NATIONAL
STUDIOS
6605 Eleanore Avenue
Hollywood, CA 90038
213-467-6277

Representatives.: Ricky Stoutland, vp
sls



Services:

Design and construct news settings and
talk show sets for local stations or show
syndication.

RAYMOND HORN
SYNDICATIONS
8925 Hunting Trail
Raleigh, NC 27612
919-848-3811

Representatives: Raymond Horn, p;
Gloria Horn, vp

Properties:

Dance Connection—Weekly dance
show available in hour and half-hour
formats. Barter.

New Zoo Revue—Strip barter show for
kids.

Jan & Dean Special —One-hour off-
network musical/variety special OTO,
barter or cash.

Where In The World—13 first-run
game shows on travel. Host Art James.
Barter or cash.

Soap People—Half-hour weekly show
featuring daytime drama stars in talk,
musical variety format. Cash or
barter.

To Your Health—Hour, weekly show
on breakthroughs in medicine. Con-
sumer-oriented. Barter.

Kids, Games, Puzzles—Five-minute
inserts showing kids how to entertain
themselves and others. Cash.

For Adults Only—Show for older
Americans starring Arthur Godfrey
and Ellie Gugenheimer. Hour, weekly
magazine format.

THOMAS HORTON
ASSOCIATES
114 Sierra Road
Ojai, CA 93023

805-646-7866
Suite 2850

Representatives: Thomas F. Horton,
p, Linda Buzzell, vp, dev, Larry
Saltzman, vp, prod; Maurice Smyth,
head, TVNZ Enterprises; Peter
Fowler, mktg off, TV NFU

Properties:

Childrens Programs—various one-
hour and half-hour musical, animation
and dramatic series (children’s spe-
cials) including “Under the Moun-
tain,” “Tubby the Tuba,” “Peter and
the Wolf,” “Gumphlumph,” “God
Boy,” “Mad Dog Gang,” “The Sor-
cerer’s Apprentice,” “Come Over To

My Place,” “Carnival of the Animals,”
“The Little Match Girl.”

The Governor—dramatic, sweeping
8-hour mini-series on the romance,
intrigue, and battles that marked the
birth of New Zealand. Features Corin
Redgrave of the famed British theat-
rical family (docu-drama).

Ring of Fire—13 one-hour or 26 one-
half hour documentaries on the people,
customs and unique ceremonies and
events on Asian and South Pacific
cultures (documentary).

The Wild South—26 one-half hour
specials on the fascinating and exotic
wildlife of the Southern Hemisphere
(documentary).

Country Life—250+ fifteen-minute
specials on joys and practicalities of
rural life, geared to both country and
city dwellers. Includes pieces on old-
time crafts, raising animals, farming.
Available for syndication of hosted
half-hour series or as strip (series).

Landmarks—10 one-hour hosted
specials concerning the geologic, cul-
tural, economic and political evolu-
tionary history of New Zealand
(mini-series).

The Big Ice—3 one-half hour specials
about the exploration of the Antarctic,
including rare stock footage of dan-
gerous and sometimes fatal early ex-
peditions (special).

The Challengers—13 to 26 one-hour
adventure/entertainment specials in-
cluding pilot, “Hillary’s Challenge:
Race to the Sky” (special).
Gossamer Albatross Flight of Imagi-
nation—1980 Emmy award-winning
documentary special of human-pow-
ered aircraft crossing of the English
Channel (special).

Family Specials, Shorts and Fillers—
hundreds of hours of family dramas,
musicals, sports programs, shorts and
fillers plus historical library (other).

REX HUMBARD MINISTRY
(H.1.S. Marketing & Advertising)
2609 State Road
Cuyahoga Falls, OH 44223
216-923-0434

Rev. Humbard

Representatives: Rex Humbard, Jr.,
exec prod; Gary L. Taylor, gen mgr,
H.LS. Advertising Bob Anderson,
prod & d; Denise Kraft, media
coord

Properties:

Rex Humbard Program—half-hour
weekly, color, syndicated religious
television program distributed world-
wide. Voice synchronized in seven
different languages and originating
from different locations around the
world. Interdenominational.

IDEAL PICTURES
INTERNATIONAL TV
Suite 3-102

IMAGE FUTURES, INC.
375 Mount Prospect Avenue
Newark, NJ 07104
201-482-3995
Suite 3-122

Representatives: Tinker Boa, p; Bar-
bara Espinosa, acct exec

Properties:

America on the Move—Series that
puts business in a positive light. Pro-
gram incorporates national and local
elements.

Zodiaction—Astrology entertainment
series.

Home Dynamics—13 week cable se-
ries produced by Rodeo Press. Shows
people how to be self-sufficient.

IMAGE NETWORK/ IMAGE
FACTORY, INC.
18 East 53rd Street
New York, NY 10022
212-759-9363
Suite 2800

Representatives: George McGinnis, p;
Mark Heller, Marvin Trull

Properties:

Programming and Broadcast Pack-
ages—movie openings, news Openings,
promos, architectural and set design,
etc.

INFORMATION & ANALYSIS,
INC.
81 North Broadway
Hicksville, NY 11801
516-822-7878
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Representatives: Norman Hecht, p;
Leon Rosenbluth, exec vp, Barry
Rubin, vp, d of mktg sves; Andrew
Morris, d of cable svucs

Properties:

A full-service communications mar-
keting and media research resource
serving broadcasters, program pro-
ducers and distributors, cabie teievi-
sion, and the financial and legal com-
munities.

INTERAMA
301 West 53rd St.
Suite 19E
New York, NY 10019
212-977-4830

Representatives: Nicole Jouve

Properties:

Feature-length documentaries—Si-
mone De Beauvoir; lo Sono Anna
Magnani; Kipling’s Just So Stories;
Magic Carousel; The Line Yakari;
Woodplum; First Steps; Dream of
Wild Horses; Occurence at Owl Creek
Bridge; Little Match Girl; Non-Verbal
Fillers; Sports Films-various lengths;
Cria Curevos; Elisa Vida Mia (Carlos
Saura); L’Espoir (Malraux); Voyage
Surprise; L’Affaire Sugar; Transes.

INTERCONTINENTAL
COMMUNICATIONS, INC.
630 Fifth Avenue
New York, NY 10111
212-489-6817
Suite 407

Representatives: Thomas Einstein, p;
Nina Berry, d of prog sis

Properties:

Beany & Cecil—26 half-hours, off-
network cartoons, color.

Canadian Invitational Tennis—
$500,000 annual men’s tournament
played first week in February.
Olympia Spectaculars—11 one-hour
musical specials with Charles Aznav-
our, Melba Moore, Caterina Valente
and other stars, color.

Robert Graves Anthology—one-hour
special starring Julian Glover, color.
Telenovelas—Spanish-language soap
operas produced in Latin America,
over 50 half-hour chapters each,
color.

International Distribution Only:

A Place of Dreams—one-hour special
on the history of flight, color.

A-36 Television/Radio Age

Aretha Franklin—one-hour special
recorded in Paris,

Body Human—9 one-hour dramatic
documentaries, color,

Circus—22 half-hours, entertainment
series, color.

Classic International Features—over
150 features, B& W and color.
Evening at Pops— 18 one-hour musical
specials with the Boston Pops orchestra
and guest stars, color.

Grand Prix Tennis—over 12 Grand
Prix Circuit tournaments including the
Grand Prix Masters, French Open and
Seiko World Super Tennis.

Great Exhibitions— 13 half-hour pro-
grams featuring Picasso, Spanish art,
Rubens, Cezanne and more, color.
Jazz at Antibes—S5 one-hour specials
including Tito Puente, Stan Getz and
Joe Turner, color.

Joy Of Bach—one-hour musical sa-
lute, color.

INTERCONTINENTAL
TELEVIDEQO INC.
10 West 66th Street
New York, NY 10023
212-595-9454

Representatives: Gerald Citron, p;
Nigel Toovey, vp

Services:
Multi-national video services and fa-
cilities, NTSC/PAL/SECAM

equipment sales and rental, duplica-
tion, editing, standards conversion, and
screening; film-to-tape transfers, mo-
bile video units N.Y. and Europe—Pal
and NTSC; industrial consultants on
international video networks, inset
studio.

INTERNATIONAL TELE-FILM
ENTERPRISES LTD.

47 Densley Avenue
Toronto, Ontario M6M SAS8
Canada
416-241-4483/243-3511
Telex: 06-969590
Suite 410-411

Representatives: Murray L. Sweig-
man, p; Terry Guiry, tv sls mgr; Ste-
phen Chesley, dir of mktg

Properties:

Wide World— 13 half-hours present-
ing rich and varied panorama of life
across five continents.

The Seventies—6 half-hours. Review
of the biggest trends of the past
decade.

Roving Report—half-hour weekly
news backgrounder from the countries
and people making immediate head-
lines. UPI footage shot worldwide.
Outdoor Sports Package—16 infor-
mation-packed half-hours—every-
thing from rock climbing to canoeing
skills,

Young Chefs— 13 half-hours (Cana-
dian}). Cooking show for kids and
young adults featuring Madame Je-

* hanne Benoit.

Recettes de Juliette—283 half-hours
(Canadian—French only)—Cooking
show with a unique and wonderful
French-Canadian flavour.

Wishing Well—26 live action compi-
lations of children’s adventures. Ca-
nadian produced.

World’s Children— 13 quarter-hours
looking at lives of children in the Third
World as seen through their own
eyes.

Psychic Surgery in the Philippines—
hour-long special on faith healing. Is
it real or fake?

Rene Simard in Japan—90 mins.
(Canadian—French only). Musical
special shot at the Japan International
Folk Festival.

Ivory Tower—half hour. Critical look
at the university education process.
Are colleges just factories?
Krieghoff—one-hour drama on world
famous Canadian artist.

Clare’s Wish—half-hour emotional

drama on realities of old age. I
Portage—one hour. Hard-hitting
documentary on drug rehabilitation.
Run, River Run—half-hour docu-
mentary on the perils of chemical
pollution of Niagara Falls area.

They Fish the Great Slave—half-hour
documentary.

Imagine the Sound—Critically-ac-
claimed 90-minute music special with
four of jazz’ most influential musicians
in performance.

Maypole Carving—The experience of
carvers who transform a seven hundred
year old cedar tree into a totemic
sculpture ('5 hr.).

Tales From a Toyshop—With Peter
Ustinov. UNICEF’s Rights of Chil-
dren books are brought to the screen
with imaginative puppetry (3 films; 23
minutes each).

Amanda—A comedy about a 10-
year-old genius with an insatiable cu-
riosity about the contradictions of
adult society, especially the existence .
of Santa Claus and the meaning of
Christmas (58 minutes). |
Flowers in the Sand—Touching drama |




about a mentally retarded young adult
and his inner struggle for indepen-
dence (28 minutes).

Moreland-Latchford Library—An
extensive library of over 300 titles.
Subjects emphasize how-things-work
and home improvement. Ideal as series
with your own host.

INTERNATIONAL TELEMEDIA
LTD.
3710 Commercial Avenue
Northbrook, IL 60062
312-291-9408

Representatives: Lloyd W. Singer, p;
Linda Sheldon, vp of operations

Properties:

American Hotline Series—Four new,
one-hour celebrity narrated docu-
mentaries produced by Dave Bell As-
sociates in association with ABC-
owned Stations: “Sweet Sixteen and
Pregnant,” a look at teenage preg-
nancy; “Shoot/Don’t Shoot,” an ex-
amination of police use of deadly force
which allows viewers to participate in
the shoot/don’t shoot test; “Going
Straight,” a graphic account of the
alternatives to prison; and a fourth
special to be designated early in ’82.
The Power Pinch—A one-hour special
on sexual harassment in the workplace,
hosted by Ken Howard.

Mom, I Want to Come Home Now—
Documentary explores the teenage
runaway epidemic, hosted by Beau
Bridges.

Buster and Me—Emmy-award-win-
ning children’s series of 26 captivating
half-hour shows combining stories,
music, and puppet characters.

Just Kidding—Ceritically acclaimed,
magazine format series of 26 half-hour
shows providing information and en-
tertainment for children ages 6-12.
News Bites—Unique service providing
thoroughly researched, up-to-date
footage for news specials and mini-doc
series.

INTERPROM
95 Lots Road
London SW10 ORN
01-352-4059
Suite 4-118

Representatives: Clive Woods, mng d;
Carole Woods, admin d

Properties:

30 half and one-hour music programs
ranging through rock, country and
jazz. All avalilable 2-inch and 1-inch
NTSC.

IRISH SAXE SOUND
PRODUCTIONS
Suite 420

ITALTOONS CORP.
32 West 40th Street, Suite 2-L
New York, NY 10018
212-730-0280

Representatives: Guiliana Nicodemi,
p, Robert Leverone

Properties:

Cartoons by Bruno Bozzetto—*‘Ego”;
“Self Services”; ‘“Baby Story”;
“Opera”; “Striptease”; “Life in a Tin™;
“Pickles”; “Mr. Rossi at the Beach™;
“Mr. Rossi Goes Skiing”; “Mr. Rossi
Buys a Car”; “Mr. Rossi Goes
Camping”; “Mr. Rossi in Venice.”
Cartoons by Guideo Manuli—*Fan-
tabiblical”’; “S.0.S.”

Cartoons by Gianini and Luzzati—
“The Three Brothers™; “The Swan
Maiden”; “The Princess of the Lake”;
“Ali Baba”; “Pulcinella”; “An Italian
in Algiers”; “The Thieving Magpie.”
Cartoons by Gianini and Lionni-Fred-
erick—Swimmy.

Cartoons by Manuel Otero/Cinema-
tion Studios, Paris

Cartoons by Jan Trmal—“The Picture
Gallery.”

Animated & Children’s Shows: By
Bruno Bozzetto—Vip My Brother
Superman.

Mr. Rossi Looks for Happiness
Lilliput—put—animated series.
Stripy—animated series.

West and Soda

Freedom Railway—documentary.
Water Means Life—documentary.
Tibet—documentary.

Bellissima (Luchino Visconti)

The Hitman Damiano Damiani

The Lady Without Camelias (Miche-
langelo Antonioni)

The Lipstick (Damiano Damiani)
Lusty Night in Rome (Mauro Bolog-
nini)

Teresa Venerdi (Vittorio De Sica)
The Wayward Wife (Mario Soldati)
Days and Nights in the Forest (Satyajit
Ray)

Notes for An African Orestes (Paolo
Pasolini)

Adam and Water—animated series.

ITC ENTERTAINMENT, INC.
The Galleria
115 E. 57th St.
New York, NY 10022
212-371-6660
Suite 2865

Mr. Mandell

Representatives: Abe Mandell, p;
Domestic Distribution: Leonard
Kornblum, sr exec vp, corp admin, fin
& bus affairs; Pierre Weiss, exec vp,
syn; Joseph Ceslik, vp, dom syn sls
admin & opns; Jim Stern, vp, eastern
div sls; S. Allen Ash, vp, midwestern
div sls; Al Lanken, vp, southern div
sls; Charlie Keys, vp western div sls;
Cy Kaplan, vp special projects; In-
ternational Distribution: Armando
Nunez, exec vp, foreign sls; Valerie
Rowley, vp & gen mgr, ITC of Cana-
da; Philip Jones, d of tv sls, eastern
hemisphere; Creative & Production
Services: Murray Horowitz, vp, adv-
pr; Robert Mandell, vp, creat servs;
Nat Leipziger, exec vp, prgm &
prod

Properties:

Cinema 12—twelve motion pictures
containing the full spectrum of excit-
ing adventure.

Entertainment Volume Three—16
outstanding motion pictures in color,
including “The Muppet Movie,” “All
Quiet on the Western Front,” “The
Mirror Crack’d,” “A Tale of Two
Cities” and “The Jazz Singer.”
Entertainment Volume Two—16 ex-
traordinary motion pictures in color,
including “The Boys from Brazil,”
“Capricorn One,” and ‘“Movie,
Movie.”

Entertainment Volume One—15 out-
standing motion pictures in color, in-
cluding “The Return of the Pink
Panther,” “Cassandra Crossing,”
“The Eagle Has Landed” and
“Voyage of the Damned.”

The Thrillers—43 off-network, ex-
ceptional made-for-television movies,
in color, all compelling mysteries and
“whodunits.”

Return of the Saint—22 hours first-run
off-network, in color, starring lan
Ogilvy in the title role, in TV’s all-time
favorite adventure series.

The Saint—114 hours, 43 in color off
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network, starring Roger Moore in the
title role in TV’s all-time favorite ad-
venture series.

The Muppet Show— 120 incomparable
half-hours of comedy-music-variety in
color, starring Jim Henson’s Muppets
and featuring 120 top entertainers as
guests.

Edward the King—13 one-hours in
color, tracing the life of Edward VII
from 1841-1910.

Space: 1999—40 first-run science-
fiction hours in color, starring Martin
Landau, Barbara Bain, Catherine
Schell and Barry Morse.

When Havoc Struck—12 dramatic
actuality half-hours of major disasters
in the world, hosted by Glenn Ford, in
color.

Let’s Rock—24 first-run half-hours in
color, non-stop excitement, music and
great entertainment, starring world’s
most talented rock’n’roll entertainers
perfroming music in the style of leg-
endary rock’n’roll stars.

The Very Special Seven—first-run
off-network musical-variety hour
specials in color include: “The Julie
Andrews Christmas Special” starring
Julie Andrews, Peggy Lee, Peter Us-
tinov, Dougie Squires, Second Gen-
eration and the Treorchy Male Voice
Choir; *Julie & Dick in Covent Gar-
den” starring Julie Andrews, Dick Van
Dyke, Carl Reiner; “Julie, My Fa-
vorite Things” starring Julie Andrews,
Peter Sellers, the Muppets; “Our Love
is Here to Stay” starring Steve Law-
rence, Eydie Gorme, Gene Kelly;
“James Paul McCartney,” the former
Beatle’s only TV special; “Tony and
Lena” starring Tony Bennett and Lena
Horne; “Sammy” starring Sammy
Davis, Jr. and special guest star
Sammy Davis, Sr.

Superlative Seven—first-run off-net-
work musical-variety hour specials in
color include: *“Julie & Sammy”
starring Julie Andrews and Sammy
Davis, Jr.; “The Beatles Forever”
starring Diahann Carroll, Ray
Charles, Bernadette Peters, Paul
Williams, Anthony Newley, Mel Til-
lis; “The Entertainers” starring Rita
Moreno and Bruce Forsyth; “Merry
Christmas . .. With Love, Julie”
starring Julie Andrews, James Stew-
art, Dan Dailey, Steve Lawrence, Joel
Grey, Sergio Franchi, Carl Reiner;
“Come Hear the Music Play” starring
Julie Andrews, Robert Goulet, Joel
Grey; “Heart and Soul” starring Ray
Charles and Cleo Ldine.

Crimes of Passion— 30 first-run hours
of drama in color, starring Anthony
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Newlands, Daniel Moynihan and John
Phillips.

The Protectors—52 action-adventure
half-hours in color, starring Robert
Vaughn, Nyree Dawn Porter and
Tony Anholt.

My Partner the Ghost—26 action-
adventure hours in color, starring Mike
Pratt, Kenneth Cope and Annette
Andre.

Department S—28 action-adventure
hours in color, starring Peter Wyn-
garde, Joe Fabiani, Rosemary Ni-
cols.

The Persuaders—22 action-adventure
hours in color, starring Tony Curtis
and Roger Moore.

The Adventurer—26 action-adventure
half-hours in color, starring Gene
Barry and Barry Morse.

The Baron—26 action-adventure
hours in color, starring Steve For-
rest.

Man in a Suitcase—28 action-adven-
ture hours in color, starring Richard
Bradford.

Secret Agent—45 spy-adventure
hours, starring Patrick McGoohan.
Dangerman—39 action-adventure
half-hours, starring Patrick
McGoohan.

The Gale Storm Show— 125 comedy
half-hours, starring Gale Storm and
Zazu Pitts.

Fury—114 family-adventure halif-
hours, starring Peter Graves.

JANUS TELEVISION
119 W. 57th St.
New York, NY 10019
212-753-7100
Suite 477

Representatives: Robert Allen Cohen,
gen sls mgr; Jonathan Turell, d of tv

Properties:

Laurel and Hardy—11 feature films
and 60 half-hours.

Doctor in the House—150 half-hour
sitcom series.

Teenage Films—the greatest collection
of features, serials, and shorts made for
young adults from around the world.
The Ultimate Classics—classic motion
pictures including ‘““Pygmalion,”
“Hamlet,” ““The Red Shoes,” “Great
Expectations,” “The Devil and Daniel
Webster,” “The 49th Parallel,” “The
Seventh Veil.” Also Katharine Hep-
burn in “Summertime,” Cary Grant in
“Topper,” Alec Guinness films, “Brief
Encounter,” “Stairway to Heaven,”
“A Night To Remember.”

J. E. D. PRODUCTIONS CORP.
140 East 56th Street
New York, NY 10022
212-751-5758

Representatives: Jackson E. Dube, p

Properties:

Alexander Korda Classics— 30 feature
films.

Children’s Package—18 CBS Chil-
dren’s Film Festival and England’s
Children’s Film Foundation.
Documentary Feature Films—“The
Kennedys,” “The Finest Hours,”
(Winston Churchill); “The Black
Fox,” (Adolf Hitler); “A King’s
Story,” (Duke of Windsor).

RKO Short Library—600 one and
two-reelers including Edgar Kennedy,
Leon Errol, Laugh Classics, Flicker
Flashbacks, etc.

JK PRODUCTIONS
102 Town Hall Building
Junction City, Peoria, IL 61614
309-691-7092
Suite 2805

Representatives: Marvin E. Jay,
Robert Kirshenbaum

Properties:

Jimmy Ballard Golf Connection—
Jimmy is one of America’s best known
teaching professionals. 13 half-hours
including instruction with 2 PGA pros
and everyday golfers of every ability.

JN AGENCY
23854 Via Fabricante
Mission Viejo, CA 92691
714-951-0282

Representatives: David Johnson, Wes
Oge

Properties:

Secret of Loving—Special.

Givers, Takers, and Other Kinds of
Lovers—Special.

HARDY JONES PRODUCTIONS
PO Box 855
Sausalito, CA 94966
415-332-5410

Representatives: Hardy Jones



Properties:

Undersea Shorts

A 12-Part Marine Mammal Series

A Year With the Dolphins—a one-hour
action/adventure film about man-
kind’s first prolonged encounter with
friendly dolphins. Film is shot around
the world, particularly in Bahamas.
Island at the Edge—story of the Iki,
Japan dolphin massacre.

Sea of Cortez—diving with hundreds
of sharks, a ride on a manta—mag-
nificent underwater footage.

HENRY JONES LTD.
Suite 533

JPD ENTERTAINMENT, INC.
642 Silver Spur Road
Rolling Hills Estates, CA 90274
213-377-5686
Telex: 664 426 JPD ROHE
Suite 564

[

Mr. Devaney

Representatives: James Patrick De-
vaney, p; Susan Devaney, vp; Maria
Eugenia Leyva, d of dom sls; Daphne
Peel, d of prom & pub

Properties:

Fourth Dimension—7 one-hour docu-
dramas exploring the realm of the
unknown.

Bright China—educational special,
produced in the People’s Republic of
China, narrated by Steve Allen.
Kung Fu Movie Package

A View of the White House by H. R.
Haldeman—6 one-hour specials/
mini-series revealing the Nixon presi-
dency as filmed from behind the scenes
by Mr. Haldeman.

American Adventure—26 half-hours of
outdoor adventure; shooting the rapids,
ice climbing, chopper skiing, balloon-
ing and more.

Grapevine Opry—26 half-hours of
American music at its best.

Bright China—1 hour special, pro-
duced in the People’s Republic of
China exposing decades of social
struggle, integrated with explicit ar-
chive footage.

Galaxy 1—one-hour special of rock
music and special effect splendor.
World Kickboxing—26 half-hours of

this thrilling spectator sport, combin-
ing the kick from Karate, the punch
from boxing and the throw from
judo.

JWT SYNDICATION
466 Lexington Avenue
New York, NY 10017
212-210-7000
1Booth 24

Mr. Buchanan

Representatives: Robert E. (Buck)
Buchanan, exec vp, JWT USA/U.S.
med d; Norman Varney, sr vp, Jeanne
Paynter, vp; Debi Crawford, sis acct
exec; Juanita Hamilton, sis acct exec;
Lanier Brannen Hege, sis acct exec;
Thos Paine, sis acct exec,; Joan Shin-
gles, sis acct exec

Properties:

Bureau Report—(new for 1982) a
weekly half-hour with the staff of
NEWSWEEK MAGAZINE’s
Washington Bureau discussing the top
story of the week. Informal, provoca-
tive, insightful, in-depth look behind
the headlines. Satellite distribution
every week to ensure up-to-the-minute
content. 52 shows.

The Will to Win—(new for 1982)
half-hour series that examines young
athletes and artists as they strive to
compete and excel in their particular
field. Each week will be a different
true-life story exploring the lifestyle,
motivation, character and sacrifices
involved in “aiming for the top.” Each
young person will be joined by a star
from his chosen field to provide a look
back at the long road to success. Pilot
available at NATPE.

Tales of the Unexpected—half-hour
mystery series based on famous stories
of suspense with humor. Hosted by
John Houseman and produced by Sir
John Woolf. Stars include Tom and
Dick Smothers, Robert Morse, Gloria
Graham, Tom Bosley, Janet Leigh,
Telly Savalas and Susan Strasberg.
World Survival—all new half-hour
wild-life adventures hosted by John
Forsythe on location. Now in its 11th
year. 21 shows.

Personality News Network—four
one-hour specials each with its own
theme: “Legends of the Screen” fea-

turing Ginger Rogers, Dorothy Lam-
our, Rhonda Fleming and Myrna Loy;
“Women in Rock n Roll” featuring
Kim Carnes, Grace Slick, Ann and
Nancy Wilson, Chaka Kahn, Joan Jett
and Christine McVie; “The Masculine
Mystique” featuring Dudley Moore,
Tom Selleck, Joe Namath, Teddy
Pendergrass and Ron Duguay;
“Heavenly Bodies™ featuring Brad
Davis, Tanya Roberts, Beverly Sasson,
Arnold Schwarzenegger, etc.
Personality News Network Inserts—
unique entertainment inserts which
provide “capsule” features about to-
day’s most exciting and controversial
personalities. 260 segments, (5 weekly
for 52 weeks) of approximately 2
minutes each.

America at Play—ten one hour spe-
cials of popular music. Each show has
a theme. “Winter Festival at Sun
Valley” with Jim Stafford and Doro-
thy Hamill; “The Osmonds at the Ohio
State Fair”’; “Tulsa All-Star Country
Music Festival” with Roy Clark, Mel
Tillis and the Oak Ridge Boys; “Mel
Tillis in Las Vegas” with Barbara
Eden; “Tammy Wynette at Opryland
USA” with George Jones and Tom T.
Hall; “Hawaiian Holiday” with Helen
Reddy, Arte Johnson, and Twiggy;
“California Coastin” with Paul Wil-
liams and Greg Evigan; “Mountain
Magic” with Tanya Tucker and Jim
Stafford; “Lynn Anderson’s Country
Welcome” with Tina Turner and
Eddie Rabbit; “Wayne Newton’s
Country Portraits” with Barbara
Mandrell and Tanya Tucker.

China Magic—two one-hour specials
on master magician Mark Wilson’s
recent trip to China. Titles are:
“Children of China” and “The Magic
of China.” Charming inventive all-
family viewing of a fascinating country
and her people and their fascination
with magic. Narrated by Steve
Allen.

Miss Peach—four half-hour children’s
holiday specials (Thanksgiving, Val-
entine’s Day, Back to School and
School Picnic). Based on the charming
and wacky comic strip of the same
name featuring a lovely, live Miss
Peach. All other comic characters are
puppets created by Emmy Award
winning designer Danny Seagren.

A Gorey Halloween—half-hour special
features the adventures of four trick-
or-treaters as they search for their lost
friend in a scary mansion occupied by
Edward Gorey’s macabre and hu-
morous characters.

Newsweek Inserts—feature service—
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all original current feature news ser-
vice by worldwide NEWSWEEK
correspondents, drawing on NEWS-
WEEK MAGAZINE’s research for
“back of the book™ topics. 12 per
week.

Today’s Woeman—all original, inno-
vative and timely features on issues of
concern to women such as child care,
consumer issues, etc. Linda King an-
chors these 10 alternate weekly seg-
ments of varying length.
Cartoon-A-Torial—ingenious ani-
mated political cartoons selected from
newspapers across the country. 5 per
week, 15 seconds each,

Nooze Reports—all original creative
and humorous inserts of varying
lengths. Guidelines for children’s ev-
eryday experiences, portrayed by
puppets in a newsroom setting.
Update on Health—Emmy award-
winning health care package starring
Dr. Timothy Johnson, foremost health
care communicator from Harvard
Medical School. Package includes:
News Inserts—90-second capsule re-
ports, for use in news, public affairs
and magazine shows. These three-
times weekly up-to-the-minute reports
are taped on location and incorporate
filmed sequences, animation and other
interesting visuals.

Hour Specials—two one-hour prime
time health specials with general au-
dience appeai are produced each year.
These Emmy Award-winning docu-
mentaries and docu-dramas are en-
tertaining and informative and have
consistently been ratings winners in
their prime time premieres.

The Body Works—thirteen half-hour
Emmy Award-winning access pro-
grams that explore the workings and
wonders of the human body. They are
fast-paced and fun and perfect for
parents to enjoy right along with the
kids.

House Call—a weekly half-hour series
probing health-related issues and an-
swering viewers’ questions. Each of the
13 programs capitalizes on the nation’s
top medical resources to bring the
latest in consumer health information
to the public.

KAROL MEDIA INC.
625 From Road
Paramus, NJ 07652
201-262-4172
Suite 2827

/m
Mr. Dodge
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Representatives: Gene Dodge, vp;
Fontaine (Mick) Kincheloe, p

Properties.

Trends In Living—a new thirty-min-
ute, public affairs series in magazine
format, focusing on changes in life-
styles and their impact on people.
From home buying to home financing,
to living at the seashore or in elegant
caves. Presented by the National As-
sociation of Realtors. PCS Produc-
tions. Premiering in suite 3434.
Sports Afield—26 half-hours of
hunting, fishing, nature, wilderness
adventure, human interest, and con-
servation topics. Hosts Grits Gresham,
Homer Circle and Jerry Chiappetta.
Glen Lau Productions.

KATZ
1 Dag Hammarskjold Plaza
New York, NY 10017
212-572-5500
Suite 27-119

Representatives: Dave Abbey, srvp of
Television; Jim Beloyianis, vp/gen sls
mgr, American Television; Alan
Bennett, p of programming dev; Kenn
Donnellon, vp of corporate rels;
Richard Golden, programming assoc;
Dick Goldstein, p of American Tele-
vision;, Peter Goulazian, p of TV
Continental; Vic Ferrante, sr vp of
Television; Jim Greenwald, p and
c.e.o. Gordon Hastings, sr vp, d of new
bus,; Gary Lico, programming assoc;
Frank McCann, p of Television; Dick
Mendelson, exec vp and c.o.0. Alison
Moore, d of programming res; Phil
Oldham, vp prog; Ed Papazian, vp/gen
mgr, TV Continental; Fred Petrosino,
vp and gen mgr, Independent TV sls;
Don Robinson, p and c.e.o. of Inde-
pendent TV sls; Serge Valle, vp and
programming res, d of Independent
TV sls

M.A. KEMPNER, INC.
4699 N. Federal Highway
Suite 102
Pompano Beach, FL 33064
305-946-7660
Booth 59

Mr. Kempner

Representatives: Marvin A. Kempner,
p. Don Kempner, E. reg sls mgr Hank
Guzik, W. reg sls mgr

Properties:

“TV POWWW!”—Local live game
show, 30-minute and 60 or 90-second
insert.

Barney—Local live animated char-
acter for newcasts or comedy relief in
news, sports or weather, promotion,
game shows, etc.

Telephone Poll—Totally automated
“instant survey” with 360 telephone
responses per hour per telephone.
On-air read out in numbers or per-
centages with six different responses.
Jockey—one and two-hour versions,
award-winning special.

KING FEATURES
ENTERTAINMENT, INC.
235 East 45 Street
New York, NY 10017
212-682-5600
Booth 35

o e A
=yl Y
Mr. Paisner Mr. Miller
Representatives: Bruce L. Paisner, p;
William E. Miller, vp, Samuel Gang,
intl sls mgr; Charles Shutt, d of opns;
Chips Barrabee, slis mgr; Adrian
Caddy, d of European sls; Marie
Gentile, prom co-ord; Steve Elsky,

mgr mktg/fin admin

Properties:

Zoom—animated children’s show.
Popeye—220 515-minute episodes.
Cool McCool—20 half-hour pro-
grams.

Beatles—30 half-hour programs.

All New Popeye Show—62 half-hour
programs. (International only)
Beetle Bailey—50 51h-minute epi-
sodes.

Barney Google and Snuffy Smith—50
5!5-minute episodes.

Krazy Kat—>50 5'5-minute episodes.
Flash Gordon—24 half-hour pro-
grams.

The Genesis Project—11 hours of the
Bible on film.

Perspective On Greatness—26 docu-
mentaries.

Nova—60 documentaries.
World—10 documentaries.
Blondie—75 28-minute features.




Flash Gordon—4 90-minute fea-
tures.

TV Time Capsules—2000 50-second
program inserts.

The Butcher—90-second program in-
sert.

Flash Gordon—40 18-minute epi-
sodes.

Julia Child—75 programs.

Vic Braden On Tennis— 13 episodes.
Boston Pops—26 entertainment/
variety shows. (International only)
Great Performance—20 entertain-
ment/variety shows. (International
only)

KING WORLD PRODUCTIONS
480 Morris Avenue
Summit, NJ 07901

201-522-0100
Booth 23

Representatives: Robert A. King, p;
Michael G. King, vp sls; Roger M.
King, vp, Brian Davidson, Jim Farah,
sls reps

Properties:

The Little Rascals Series

The Little Rascals Inserts

Rascal Dazzle—feature.

The Butcher Show Inserts

Dr. Lendon Smith, America’s Favorite
Children’s Doctor

The Paul Strassels Tax Report

The Soap Spot—130 interview/pro-
files on location of soap opera stars in
two and four-minute versions, hosted
by John Gabriel.

Distributed East of Denver In Asso-
ciation With Colbert Television
Sales:

Soap World—Daily half-hour strip
and weekend hour with host John
Gabriel and New York and Los An-
geles anchorpersons. Available via
satellite or on tape. 195 half-hours, 65
updated repeats, 52 weekend hours.
News, views, features of daytime and
prime time soap operas. A Barry &
Enright Productions in association
with King World Productions. New
series for September, 1982.

Police Court—Daily half-hour strip.
195 first-run, 65 repeats. Dramatic
reenactments of police court cases.
Produced by Barry & Enright.

Jack Anderson Confidential—Satel-
lite-fed weekly half-hour with Pulitzer
Prize-winning investigative reporter
and columnist Jack Anderson. In-
depth discussions, reports, predictions
of timely national and international
issues and events by the practitioner of

“inductive journalism.” 26 half-hours,
produced by Barry & Enright.
90-Seconds— Ninety-second program
inserts via satellite or on tape.

Jack Anderson—news commentary,
three per week.

Rex Reed—film reviews, two per
week.

Wanted—U.S. Marshals Service,
three per week.

The Question Man with Jack
Barry—five per week.

The Joker’s Wild—Sixth year as daily
strip. 195 half-hours, 65 repeats per
season. Jack Barry hosts the Barry &
Enright production.

Tic Tac Dough—Fifth year as a daily
strip. 195 half-hours, 65 repeats per
season. Wink Martindale hosts the
Barry & Enright production.
Celebrity Bullseye—Third year as a
daily strip. 195 half-hours, 65 repeats
per season. Celebrities contribute
winnings to favorite charities. Jim
Lange hosts the Barry & Enright
production.

Lassie— 192 off-network half-hours,
over 160 of which are in color; 15
full-length movies in color.

The Rifleman—Chuck Connors stars
in 168 off-network half-hours; black &
white. Top name guest stars.

KLEIN &

1111 So. Robertson Blvd.
Los Angeles, CA 90035
213-278-5600
Suite 2853

Mr. Klein

Representatives: Bob Klein, p; Bar-
bara Abels, vp, mktg; Jim Collier, vp,
creat affs; Bruce Littlejohn, vp, prodn;
Karen Sen, vp, bus affs; Roxanne
Yamaguchi, asst d, mktg; Jeannie
MacLaughlin, prod asst

Properties:

Promotion packages & other:

One Good Thing Leads to Another—
Syndicated animation/music promo
campaign.

Animation Now!—Syndicated ani-
mation titles (various).

Music Now!—Syndicated music
package.

The Movies—Syndicated animated
movie opens with music.

Customs Station Image Campaigns

Custom Station News Campaigns

LaBUICK & ASSOCIATES
MEDIA, INC.

777 N. Palm Canyon Drive
Palm Springs, CA 92262
714-320-7305
Suite 408

Representatives: Edward P. LaBuick,
p. Faye LaBuick, vp; Andy Raschid,
vp; Donna Brelant, med d

Properties:

The Best of the Celebrity Concert Se-
ries—barter basis.

Country Music Celebration—barter
basis.

The Irish Rovers—*“Wasn’t That a
Party”—barter basis.

LAFF-A-BIT FILMS, INC.
34 Kramer Drive
Paramus, NJ 07652
201-652-6037

Miss Arnold
Representatives: Kay Arnold, p

Properties:

The-Laff-a-Bits—132 five-minute
comedy shorts with original music
scores and sound effects—all action in
pantomine, color tinted.

100+ Package of Silent Comedy
Classics—125 films from 5 minutes to
30 minutes long. A package of famous
silent film comedies featuring Ben
Turpin, Buster Keaton, Mack Sennett
Comedies, Snub Pollard, Monty
Banks, Harry Langdon, Oliver
Hardy.

Three Drama Classics—“The Black
Pirate,” 79 minutes 16 seconds, “Blood
and Sand,” 60 minutes 22 seconds,
“The Great Train Robbery,” 8 min-
utes S seconds.

Ms. Fixer Upper—(now in produc-
tion), 150 90-second versions of a “how
to” series featuring Kay Arnold re-
pairing things around the house or
apartment.

Jangadeiro—One-hour study of the
fisherman of Brazil up against pow-
erful fleets depleting their fishing
grounds. Winner of Cine-Golden
Eagle Award.
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Kay’s Krazy Komics—13 one-hour
comedy shows for television, cable and
home video.

Available Worldwide Except United
States (all media)
Beartooth—starring Dub Taylor,
Buck (Gunsmoke) Taylor.

Brighty of the Grand Canyon—Joseph
Cotton, Dick Foran.

Death Trip—Tony Kendall, Brad
Harris.

Doc’s Hooker’s Bunch—Dub Taylor,
Buck (Gunsmoke) Taylor.

Legend of the Juggler—Joey Ross.
Kill the Hostages—outstanding cast.

ALAN LANDSBURG
PRODUCTIONS
1554 South Sepulveda Blvd.
Los Angeles, CA 90025
213-473-9641
Suite 2919

Mr. Landsburg

Representatives: Alan Landsburg,
chmn of the bd; Howard Lipstone, p;
Frank McKevitt, exec vp; David
Dworski, vp/develop; Bob Ames,
vp/controller; Kay Hoffman, vp/
prodn; Stan Golden, vp/syn sls; Jane
Lipstone, vp press relations

Properties:

The Jayne Mansfield Story—Starring
Loni Anderson and Arnold Schwar-
zenegger.

Baby Comes Home—starring Colleen
Dewhurst and Warren Oates.
Marathon—starring Bob Newhart.
Mysterious Two—John Forsythe and
Priscilla Pointer.

Mysterious Island of Beautiful
Women—Jaime Lyn Bauer and Peter
Lawford.

And Baby Makes Six—Colleen De-
whurst and Warren Qates.

Torn Between Two Lovers—Lee
Remick, George Peppard and Joe
Bologna.

Terror Out of the Sky—Efram Zim-
balist, Jr., Tovah Feldshuh, and Dan
Haggerty.

The Chisholms— 16 one-hours, Robert
Preston, Rosemary Harris, Ben Mur-
phy, Brian Keith.

The Triangle Factory Fire—Tom
Bosley, Stephanie Zimbalist, Tovah
Feldshuh.
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Ruby and Oswald—Michael Lerner,
Frederic Forrest.

Tarantulas: The Deadly Cargo—
Claude Atkins, Pat Hingle.

Ants: It Happened at Lakewood
Manor—Robert Foxworth, Lynda
Day George, Suzanne Somers, Myrna
Loy.

The Savage Bees—Ben Johnson.
Fear On Trial—George C. Scott.
Those Amazing Animals—22 one-hour
episodes, starring Burgess Meredith,
Jim Stafford.

That’s Incredible!—57 one-hour epi-
sodes, starring John Davidson, Fran
Tarkenton, Cathy Lee Crosby.

The Chisholms—16 one-hour episodes,
starring Robert Preston, Rosemary
Harris, Ben Murphy, Jimmy Van
Patten, Mitchell Ryan, Susan Swift.
In Search Of—144 half-hours epi-
sodes, hosted by Leonard Nimoy.
Between the Wars—16 half-hour epi-
sodes, hosted by Eric Sevareid.

Kids From Caper—half-hour chil-
dren’s program.

To Laughter With Love: 30 Years of
TV Comedy’s Greatest Hits—starring
Beatrice Arthur, Jane Curtin, Dick
van Dyke, Howard Hesseman, Carl
Reiner.

Castastrophe! No Safe Place—3 one-
hour specials, narrated by Charles
Bronson and Jill Ireland.

The World’s Most Spectacular Stunt-
man—starring Dar Robinson, special
guest star Cathy Lee Crosby.

No Holds Barred—starring Kelly
Monteith.

Are You a Missing Heir—Hal Linden,
host.

Fawn Story

The Starlets: Making It In Holly-
wood.

Has Marriage Had It?—hosted by
Dyan Cannon.

Unsolved Mysteries: The Investiga-
tors—hosted by Mike Connors.

On Location— 19-part series starring
Truman Capote, Alan King, Rod
Serling, Chad Everett, James Garner,
David Frost, Muhammad Ali, Howard
Cosell, et al.

The Fat of the Land

The Fragile Mind

In Search of Ancient Mysteries
Conquista

The Land

My Father Gave Me America
Crimewatch With Truman Capote

In Search of Ancient Astronauts

The Blue Edge

Life, Death and the American
Woman

It Takes a Lot of Love

It Was a Very Good Year

How To Stay Alive

The Coming—starring Susan Swift,
Tisha Sterling, Beverly Ross.

The White Lions—starring Michael
York, Glynnis O’Connor.

Manbeast! Myth or Monster

Secrets of the Bermuda Triangle

The Outer Space Connection

Oh Baby, Baby, Baby . . . etc.

Song of the Succubus

Rock-A-Die Baby

Murder in the First Person Singular
Death in Space

Murder Impossible

We Two

Small Miracle

Alaska Wilderness Lake
Bill—Mickey Rooney and Dennis
Quaid.

A Long Way Home—Timothy Hutton
and Brenda Vaccaro.

Teenage Suicide: Don’t Try It'—one-
hour special narrated by Timothy
Hutton.
Sharkhunters—half-hour
hosted by Burgess Meredith.
Gimme A Break—starring Nell Carter
and Dolph Sweet.

special

L.A.V.A. PRODUCTIONS INC.
240 West 60th Street
New York, NY 10023
212-977-9070
Suite 577

Representatives: Vincent Tilotta, Jim
Tilotta, Karl Kraft, Bill Rhodes

Properties:

Kids Sport Quiz—live animation for
TV stations.

Who Do You Like? —live animation
for TV stations.

Owl and Pussy Cat Show—live ani-
mation for TV stations.

LEXINGTON BROADCAST
SERVICES CO., INC.
777 Third Avenue
New York, NY 10017
212-838-1185

Booth 58

Mr. Siegel



Representatives: Henry Siegel, p;
Roger Lefkon, exec vp, prog; John C.
Ranck, exec vp, sls; Sondra Lee, d of
theatre/film acquis and dev; Louise
Granelli, vp, mgr of bus affairs; Mi-
chael Weiden, vp, mgr of advertiser
sls; John Topol, vp, d of prgmg-LBS
Video; Mark Graff, d of sls, LBS
Video,; Lisa Merians, mgr of prom &
pub; Milt Strasser, mgr, station sls;
Wendy Phillips, sis rep; Bobbie Mar-
cus, sis rep; Therese Kiely, sls rep

Properties:

Sha Na Na— Available on a one-per-
week barter basis as well as a strip cash
basis. 97 half-hour programs are
available for stripping.

Hot Fudge—A half-hour Monday-
Friday educational/entertainment
series designed for children.

Health Field—A half-hour public af-
fairs strip (Monday-Friday) focusing
on health-related topics.

Doctor Snuggles— A weekly half-hour,
animated, first-run children’s series
sponsored by General Foods.

Glen Campbell Music Show—Glen
hosts this new music/variety half-hour
series featuring a special guest star
each week.

Mysteries of Man—A first-run half-
hour magazine format which explores
enigmatic aspects of human culture;
hosted by Dick Van Patten.

Music Makers—A first-run monthly
series featuring hour-long live perfor-
mances by top rock & pop musi-
cians.

Rock Comedy—A new music/comedy
hour series with the biggest names in
rock performing comedy skits.

Test Shows—Thirteen half-hours
public affairs series moderated by
medical/science expert Dr. Frank
Field.

Fight of the Month—A 90-minute, live
satellite feed from Las Vegas of major
bouts; commentary by Curt Gowdy
and color analysis by middleweight
champion Marvin Hagler.

World Championship Tennis—A series
of one hour tournament highlights
running 19 weeks for a total of 21
hours.

The Greater New Orleans Golf
Open—A live satellite feed on April
25, 1982 of the final round of this
30-year tradition in pro golf.

Our Town—Thornton Wilder’s 1938
Pulitzer Prize-winning play about a
small New Hampshire town and its
people at the turn of the century;
starring Hal Holbrook as the Stage
Manager.

Nobody Does It Better Than You,
America—A half-hour special hosted
by Ed Asner, celebrating American
teamwork and focusing on the positive

. qualities of American life.

Strawberry Shortcake—Half-hour,
animated, musical/fantasy children’s
specials targeted for prime time tele-
vision.

Night Before Christmas— A half-hour
music-filled, animated all-family
special about the origin of the poem,
“The Night Before Christmas.”
Christmas Messenger—This half-hour
children’s special, starring Richard
Chamberlain, combines animation and
film sequences interwoven with
Christmas carols.

Cable properties:

Peter Allen & The Rockettes

Frank Zappa

Ian Hunter

Mink Deville

Perfectly Frank

“BC” First Thanksgiving

Readers Digest Shows—1. Christmas
Messenger.

2. Happy Prince.

3. Remarkable Rocket.

4. Selfish Giant.

S. Mermaid.

LIONHEART TELEVISION
INTERNATIONAL, INC.
40 West 57th Street
New York, NY 10019
212-541-7342
Booth 64

Mr. Miller

Mr. Nathan

Representatives: Wynn Nathan, p &
ch exec off; Frank Miller, exec vp;
Robert Greenstein, vp & mktg d/At-
lanta; Nelsa Gidney, vp, prog; Don
Joannes, west coast sls rep/L.A. Har-
vey Reinstein, ‘east coast sls rep/N.Y.
Charles Benton, chmn; Morton H.
Broffman, p & ch exec off; Bryon
Parkin, mng d/London; Roy Gibbs, sis
d/London; Christine Condon, ad
mgr/London;, Ray Stiles, head of
sls/Latin America & Caribbean/Lon-
don; John Stringer, head of co-prod,
US.A.

Properties:

Lionheart is the exclusive U.S. Dis-
tributor of over 500 hours of BBC-TV
programming for both commercial and
public television—in addition to being
the exclusive distributor for Pay TV,
Cable, STV and Syndication in the
U.S., Canada and South America for
all of the Australian Broadcasting
Commission’s television pro-
gramming.

The Two Ronnies—new first run; 32
half-hours.

The Dick Emery Show—new first run;
40 half-hours.

Not the Nine O’Clock News—first run;
10 half-hours.

Up Pompeii!—first run; 13 half-
hours.

Morecambe and Wise—65 half-hours
plus 2 one-hour specials.

Dave Allen at Large—51 half-hours.
Fawlty Towers— 12 half-hours.
Ripping Yarns—9 half-hours.

To the Manor Born— 13 half-hours.
Good Neighbors—29 half-hours.
Dad’s Army— 26 half-hours.
Butterflies—20 half-hours.

Fall and Rise of Reginald Perrin—21
half-hours.

The Goodies—26 half-hours.
Poldark—new first-run; 29 one-
hours.

Jane Eyre—new first-run; 5 one-
hours.

Casanova—first-run; 6 one-hours.
John Halifax, Gentleman—first-run;
6 one-hours.

Kean—first-run; 2 one-hours.

Moll Flanders—two 100-minute pro-
grams.

The Onedin Line—42 one-hours.
Pride and Prejudice—first-run; 5
one-hours.

Nana—S5 one-hours.

Omega Factor—10 one-hours.

An Englishman’s Castle—3 one-
hours.

Running Blind— 3 one-hours.

Sunset Song—6 one-hours.

When the Boat Comes In—26 one-
hours.

Moonstone—5 one-hours.

Wildlife Safari—new first-run; 24
half-hours.

Training Dogs the Woodhouse
Way—first-run; 10 half-hours.
Ireland: A Television History—first-
run; 13 one-hours.

Civilisation— 14 one-hours.

Murder Most English (Lord Peter
Wimsey): Clouds of Witness—4 one-
hours.
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Murder Most English (Lord Peter
Wimsey): Five Red Herrings—4 one-
hours.

Murder Most English (Lord Peter
Wimsey): Murder Must Advertise—4
one-hours.

Murder Most English (Lord Peter
Wimsey): Unpleasantness at the Bel-
lona Club—4 one-hours.

Six Wives of Henry VIII—6 90-min-
ute programs.

Elizabeth R—6 90-minute programs.
Vision On:—74 half-hours.

Circuit Eleven Miami—first-run; 12
one-hours.

Great Railway Journeys of the
World—first-run; 7 one-hours.

Great Zoos of the World—8 half-
hours.

Great Parks of the World—6 half-
hours.

Yesterday’s Witness—first-run; 2
one-hours.

First Churchills—12 one-hours.

Blue Peter Special Assignment—
Venice; London; Edinburgh; Dub-
lin-——4 40-minute programs.

The Shirley Bassey Show—new first-
run; 12 one-hours.

Sight and Sound in Concert—first-run;
23 one-hours.

Rock Goes to College—first-run; 6
one-hours.

Old Grey Whistle Test—first-run; 7
one-hours.

Doctor Who— 172 half-hours (also
available as 41 two-hour movies, newly
released for 1982).

Window of the World—narrated by
Burgess Meredith including Rose
Kennedy: the Best of Times, the Worst
of Times; Edward R. Murrow: Good-
night and Good Luck; KGB; The Rise
of the Red Navy; The Raid on St.
Nazaire; The Face of Famine; Everest
the Hard Way.

Black Tulip—6 half-hours.
Ivanhoe— 10 half-hours.

The Last of the Mohicans— 13 half-
hours.

Little Women—9 half-hours.
Rebecca of Sunnybrook Farm—4
half-hours.

Tom Brown’s Schooldays—8 half-
hours.

One Hour Documentaries—Airport;
The Bomb Disposal Men; The Bull’s
Eye War; The Battle of the Atlantic;
Blind Eye to Murder?; The Deep Cold
War; The Energy Crunch (3 one-hour
programs); Juan Carlos, King of
Spain; Kenya Runner; Mother Teresa
of Calcutta; My Kingdom for Love:

A-44 Television/Radio Age

Abdication; Missing Hero; Orders
from Above (90 minutes); The Passion
of Pernambuco (Easter Special);
Portrait of a Terrorist; Surgery of Vi-
olence; San Francisco: The City That
Waits to Die; A Traffic in Babies; The
White Tribe of Africa (4 one-hours);
Yellow Cab; The Zoo.

LORIMAR TV DISTRIBUTION
3970 Overland Avenue
Culver City, CA 90230

213-202-2080
Hilton Exhibition Floor

Mr. Page

Representatives: Ken Page, p; Antony
Brown, vp natl sls mgr; Chuck Atkins,
vp reg sls; Maury Lanken, vp reg sis;
Bruce Genter, vp reg sls; Jack Dona-
hue, vp reg sls; Monty Lounsbury, vp
reg sis; Marty Mills, vp res/mktg; Bill
Trotter, sis/res; Victoria Laughlin, dir
of sls admin; Ralene Levy, d of film
sves; Mike Zucker, vp spec projects;
Dorothy Hamilton, s/s svcs mgr,; Kim
Lorello, sis asst

Properties:

Dallas— 150 hours of the phenomenal
hit series of the Ewing family and the
city they manipulate and control.
Eight is Enough—112 hours of family
fun and entertainment with the Brad-
fords.

Lorimar Features—Film packages of
fabulous hits from Lorimar’s film li-
brary.

LUTHERAN TELEVISION
2185 Hampton Avenue
St. Louis, MO 63139
314-647-4900

Mr. Daniels

Mrs. Naji

Representatives: Janet R. Naji, mgr,
media mktg & prom; John A. Daniels,
exec d, International Lutheran Lay-
men'’s League

Properties:

Miles To Go—60-minute dramatic
special starring Joe Campanella, Dan
Shor and Deborah Winters. Subject:
epilepsy and one young man'’s struggle
with the prejudices that surround it.
Easter Is—half-hour animated special
with Benji and Waldo, Leslie
Uggams.

The Stableboy’s Christmas—delightful
half-hour dramatic special starring
Danielle Brisebois and Sparky
Marcus.

The City That Forgot About Christ-
mas—half-hour animated special.
This Is the Life—Half-hour dramatic
program for public service, broadcast
in color.

Tension Point—10-14 minute open-
ended dramatic films that portray a
human problem: abuse, aging, death,
etc, 18 films available.

MADISON SQUARE GARDEN
TELEVISION
4 Penn Plaza
New York, NY 10121
212-563-8950
Suite 2939

Representatives: Joseph M. Cohen, p,
MSC network,; Allan Rubinstein, exec
vp, MSGN; George W. Snowden, vp,
pgmg; Larry J. Fischer, vp, natl slis;
Jim Wergeles, vp, pr; John Tagliaf-
erro, p, Hughes Television Network;
Cheryl Brown, tfc & opns; Ray Levy,
sls

Properties:

1982 NIT (live)

Prime Time College Basketball (live)
“Hats Off to Country” Show
Leningrad Ice Ballet

MAG-NET, INC.
540 Madison Avenue
New York, NY 10022

212-888-5150

10350 Santa Monica Blvd
Los Angeles, CA 90025
213-273-9400
Hilton Suite 240

Representatives: Steve Mathis, p;
Richard Gold, sr vp

Properties:

Chuck Barris Productions—“The
Million Dollar Talent Show”—26
one-hour shows featuring top un-
discovered talent with a million dollar



cash grand prize; “Leave It To the
Women”—*five day/week half-hour
talk/panel show. A panel consisting of
five personalities “interviewing” a
different guest every day—ranging
from serious to humorous.

Omni—26 half-hour shows based on
Omni Magazine and two two-hour
specials.

Seap Talk—26 weeks. Half-hour M-F
strip designed for early fringe. In-
depth view of the world of Soap Op-
eras.

It Happened Next Door—1-hr hard-
hitting documentary narrated by
Colleen Dewhurst exploring the vic-
tims of child abuse.

MAJOR LEAGUE BASEBALL
PRODUCTIONS
1212 Ave. of the Americas, 20th FI.
New York, NY 10036
212-921-8100
Booth 56

Representatives: Joseph Podesta, p;
Lawrence Parker, exec prod; Geoff
Belinfante, Jody Shapiro, sr prods;
Terry Kassel, d med servs; Jay Moran,
d station clearance

Properties:

Baseball 1982: A Lood Ahead—pre-
season one-hour special. Late March,
early April.

This Week in Baseball —29 weeks of a
half-hour show covering baseball
highlights, hosted by Hall of Famer
Mel Allen.

The Baseball Bunch—24 weeks of
half-hour children’s how-to shows
featuring Johnny Bench and other
baseball stars.

Baseball Blooper Package—29 weeks
of baseball follies.

Baseball Magazine—3 one-hour spe-
cials for June, July, and August
airing.

MCATV
445 Park Avenue
New York, NY 10022
212-759-7500
Suite 2976

Mr. Menchel

Representatives: Lou Friedland,
chmn; Don Menchel, p, MCA TV, Al
Rush, p, MCA TV Group,; Shelly
Schwab, srvp, mktg, Carl Russell, sr
vp, sls; Chuck Gerber, vp, MCA TV
Enterprises; Mort Slakoff, vp, creat
svcs; Gerri Paré, d, prom & pub; Bob
Davis, vp, res & sls devel; Bert Her-
bert, up, mgr of res; Phil Conway, vp,
mid-central area; Carl Runge, vp,
southeast area; Marc Grayson, vp,
western area; Paul Hoffman, vp, upper
midwest area; Tom Maples, vp,
southwest area; De Arv Barton, gen
cons; Bobbi Fisher, d st clearance;
David Brenner, d adv sls

Properties:

Buck Rogers—37 space adventure
hours (or 25 hours and 6 two-hour
movies) starring Gil Gerard.

Those  Amazing  Animals—23
hours/23 repeats exploring the excit-
ing and amusing world of animals.
Hosted by Burgess Meredith, Jim
Stafford and Priscilla Presley.

The Road to Los Angeles—30 pre-
Olympic hours profiling our top
American athletes headed for the
Summer Olympics in Los Angeles.
Quincy— 100+ hour dramas, starring
Jack Klugman.

Sugar Ray Leonard’s Golden
Gloves—26 one-hour boxing matches
with Sugar Ray Leonard as star-host
available on a time-shared basis.

The Incredible Hulk—Bill Bixby &
Lou Ferrigno, 85 action hours.
Hardy Boys/Nancy Drew—46 myst-
ery hours starring Shaun Cassidy,
Parker Stevenson, Pamela Sue Martin
on a time-shared basis.

The Deer Hunter—winner of 5 Acad-
emy Awards, starring Robert DeNiro
and Meryl Streep.

Sgt. Pepper’s Lonely Hearts Club
Band—never on any network, the im-
mortal music of the Beatles in the
movie starring the Bee Gees, Peter
Frampton, George Burns and Steve
Martin.

Memories with Lawrence Welk—52
color hours advertiser supported.
Available mid-September.

Custody Court—color half-hours, 36
originals, 16 repeats, a first-run strip.
Dramatic series recreating true to life
situations and using professional law-
yers and judges as well as actors.
Battlestar Galactica—12 two-hour
movies (also as 24 one-hours).
Universal Network Movies 85—a col-
lection of 52 two-hour movies and 33
90-minute movies direct from network

play.

Baretta—starring Robert Blake—82
action hours.

Champagne Movies 34—34 features
including “The Sting,” *“American
Graffiti,” “MacArthur,” and “House
Calls.”

Series: The Rockford Files—125 ac-
tion hours, starring James Garner.
Kojak—118 police detective hours,
starring Telly Savalas.

Adam 12—174 half-hour police dra-
mas, starring Martin Milner and Kent
McCord.

Alfred Hitchcock Presents—268
one-half hours; 93 hours.

Alias Smith & Jones—43 western
hours with Peter Duel, Ben Murphy,
Roger Davis and guest stars.

The Bionic Woman—58 hours starring
Lindsay Wagner.

The Bold Ones—98 hours starring,
“The Doctors”: E. G. Marshall, David
Hartmen, John Saxon; “The Law-
yers”: Burl Ives, James Farentino,
Joseph Campanella; “The Senators”:
Hal Holbrook; “The Protectors™:
Leslie Nielson, Hari Rhodes; “Sarge™:
George Kennedy.

Boris Karloff Presents—Thriller. 67
hours.

Dragnet—98 half-hours.
Emergency!—136 non-violent action
hours.

Holmes & Yoyo—13 half-hour com-
edies.

Ironside—198 one-hour detective
dramas, starring Raymond Burr.

It Takes a Thief—65 hours starring
Robert Wagner as Alexander
Mundy.

The Jack Benny Show—104 half-
hours.

Leave It To Beaver—234 half-hours,
starring Jerry Mathers & Tony
Dow.

Love That Bob—173 half-hours
starring Bob Cummings.

Major Adams—138 hours. Ward
Bond stars.

Marcus Welby, M.D.—172 hours,
starring Robert Young & James
Brolin.

McHale’s Navy—138 half-hours,
starring Ernest Borgnine, Tim Conway
& Joe Flynn.

The Munsters—70 half-hours, starring
Fred Gwynne & Yvonne DeCarlo.
The Name of the Game—76 90-minute
dramas, starring Gene Barry, Robert
Stack, Tony Franciosa and Susan
Saint James.

Rod Serling’s Night Gallery—97
half-hours with bridges for longer
forms.
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Run For Your Life—85 one-hour ad-
ventures, starring Ben Gazzara,

The Six Million Dollar Man—108
hours starring Lee Majors.
Suspense Theatre—53
thrillers.

Universal Star Time—30 hour-long
dramas.

The Virginian—225 90-minute west-
erns.

Wagon Train—23 90-minute films,
Mini Series: Rich Man, Poor Man
Book I—12 hours in one-hour, two-
hour or 90-minute forms.

Novels [—30 hours consisting of
“Captains and the Kings,” “Once An
Eagle,” “Seventh Avenue,” “The
Rhinemann Exchange.”

Novels II—33 hours consisting of “79
Park Avenue,” “Aspen,” “Dark Secret
of Harvest Home,” “Loose Change,”
“Wheels.”

Operation Prime Time [—*“Testimony
of Two Men” by Taylor Caldwell—six
hours.

Operation Prime Time II—*The Bas-
tard” by John Jakes; Irwin Shaw’s
“Evening in Byzantium.” Howard
Fast’s “The Immigrants.” All are 4
hours in 2 parts.

Operation Prime Time III—“The
Rebels” by John Jakes, “The Seekers”
by John Jakes. Each 4 hours, 2 parts.
Operation Prime Time IV—*“The
Gossip Columnist”—2 hours or 5
half-hours, “Condominium” John D.
MacDonald’s best seller—4 hours, 2
parts.

Ninety-Minute Movies—49 made-
for-TV features.

Universal Grand 50— “Earthquake,”
“Hindenburg,” “Midway,” “Alfred
Hitchcock’s Family Plot,” “Two
Minute Warning,” etc.

Universal Star-Spangled 33—*Airport
1975,” “The Day of the Jackal,” “The
Great Waldo Pepper,” “Frenzy,” “The
Front Page,” etc.

Universal World Premieres—35 2-
hour movies.

Comedy Festival [—26 features with
W. C. Fields, Mae West, Marx
Brothers.

Comedy Festival [I—26 features with
W. C. Fields, Olsen & Johnson, The
Ritz Brothers, Hugh Herbert, Leon
Errol.

Universal 40—40 features.

Universal 49—*“Airport,” “Silent
Running,” “Charley Varrick,” “The
Andromeda Strain,” etc.

Universal 50—47 features.

Universal 52—52 combined features
from U40 & U49.
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Universal 53—52 features including
“Psycho.”

Universal Color One Hundred—100
features.

Universal 123—116 features, mostly
mid-60’s, 92 in color.

Universal 260 Select List—261 fea-
tures, 148 in color.

Universal 36 Black and White
Elite—36 great moviesin b & w.
Western Roundup—26 “oaters.”
Reserve—169 gold old features.
Diabolic Dozen—12 thrillers, and
classic horror stories.

McHUGH & HOFFMAN
3970 Chain Bridge Road
Fairfax, VA 22030
202-691-0700
Suite 345

Representatives: Peter S. Hoffman, p’
John E. Bowen, 111, vp

McMANUS & COMPANY
INTERNATIONAL
REPRESENTATIVES LTD.
425 E. 63rd St.

New York, NY 10021
212-888-7456
Telex: 220425 Intl.
660485 Dom.

Suites 570/1 and 568/9

Mr. McManus
Representatives: Tom McManus, Jan
McManus

MEDALLION TV ENTERPRISES
INC.
8831 Sunset Blvd.
Suite 100
West Hollywood, CA 90069
213-652-8100
Suite 3-107

Representatives: John Ettlinger, Don
Hine

Properties:

Judy Garland—6 1-hour shows. Spe-
cial.

Something Else—34 1-hour musical
special shows.

Kingdom Of The Sea—41 shows.
Star Route USA—26 half-hour
shows.

110 other feature films,

MEDIA COMMUNICATIONS
INC.
660 Madison Avenue
New York, NY 10021
212-832-6500
Suite 314

Representatives: Michael A. Nichter,
p; John Gaskell, vp, media d; Judith
Bloedorn, vp, assoc media d; John
Fortune, vp, act serv

MEDIA 4 INCORPORATED
2641 Dawn Road
South Venice, FL 33595
813-488-3168
Suite 3-117

Representatives: Cameron Maccau-
lay, B. H. “Red” Fisher

Properties:
Red Fisher—Episodes with Ted Wil-
liams, Merlin Olsen, Roger Maris.

MEDIA LAB TELEVISION
INCORPORATED
Suite 403
20 Victoria St.
Toronto, Ontario M5C 2N8
416-868-1763

Representatives: Maxim W. Engel, p;

Isme Bennie, vp

Properties:

The Littlest Hobo—30-minute tv se-
ries. The adventures of a German
Shepherd; a dynamic, incorruptible,
fiercely loyal character, an indepen-
dent spirit who “rides the rails” and
enters each episode ready to tackle a
problem, help a new friend or track
down the bad guys. “Hobo” is family
fun and family viewing.

Stars On Ice—30-minute tv series.
Fabulous dancers and every show has
an international skating star.

Kicking Around—30-minute tv series.
Family adventures with a soccer set-
ting.

The Waterville Gang—30-minute tv
series. Colorful underwater series for
young children.

Fast Forward—30-minute tv series.
Fast-paced series devoted to techno-
logical advances in electronics and
related fields.

Science International —30-minute tv
series. Slick and fast-paced, each epi-
sode consists of 15 to 20 unusual items.
Amazing new discoveries, ingenious




inventions, new developments in to-
day’s world.

Les Amis De Mes Amis (Friends of My
Friends)—30-minute tv series. In these
13 films, children from 8 to 14 years
old share their lives with us. They are
Libyans, Pakistani, Venezuelans,
Greeks, Chileans or Cypriots.

Planet of Man—30-minute tv series.
Twelve half-hour programs dealing
with the world’s geography and the
study of geology in different areas.
Most appropriate for young and adult
audiences.

Al Oeming: Man of the North—30-
minute tv series. This wildlife series is
unlike any other you have seen. It will
delight children and adults alike.

Cities—60-minute tv series. An ap-
pealing blend of storyteller and story
told, as some of the world’s most
stimulating personalities guide viewers
through the city of their choice.
Portraits of Power—30-minute tv se-
ries. These personal film essays will
carry the by-line of the world’s most
respected journalist backed by the re-
sources and experience of a great
newspaper, The New York Times.
Narrated by Henry Fonda.

The Greatest Journey—One 90-min-
ute special telling the dramatic story of
man’s exploration of the universe,
written by Isaac Asimov, hosted by
William Shatner.

METCOM PRODUCTIONS, INC.
608 Ferry Boulevard
Stratford, CT 06497

203-378-4705

Representatives: Donald E. Smith, p,
Ralph Smith, exec prod

Properties:

Just For Laughs—26 half-hours of
comedy starring Fred Travalena.
Madcap skits, songs, impressions, sight
gags and stand-up comedy with an
attractive and extremely talented
company of seven regulars.

The Fabulous Follies—36 half-hours
of sitcom variety starring Julie
Miller.

Tonight’s the Night—90-minute spe-
cial with guest stars George Gobel and
Kay Ballard.

Masters of the Martial Arts—26
half-hours of instructional sports pro-
gramming starring John Saxon.

METROMEDIA PRODUCERS
CORPORATION
5746 Sunset Blvd.
Hollywood, CA 90028
213-462-7111
Booth 34

Representatives: Robert Wood, p;
Alan Silverbach, exec vp, worldwide
distrib; James A. Stabile, exec vp;
Ethel Winant, exec vp/creat affairs;
Herb Lazarus, sr vp/worldwide dist;
Robert Freedman, vp/distrib; Chuck
Raymond, vp/prodn; Jay Wolpert,
vp/prog; Art Anncharico, vp/prog;
Susan Bender, dir/prg admin; Bill
Doty, dir/creat servs; Carol Forace,
dirfres; Jeff Melnick, dir/prg dev; Jim
Phillips, dir/cable mktg; Patricia Sti-
phout, dir/adv and prom; Sue Chad-
wick, stds & practices/Merv Show;
Peter Starr, press & pub coord/Merv
Show, Jack Farren, prog; Joseph
Sargent, prog, Michael Brown, story
ed; Jim Weathers, vp & gen sls mgr;
Jack Garrison, vp & sls mgr/midwest;
Jim Ricks Sr., vp & sls mgr/southeast;
Dick Moran, vp & sls mgr/northwest;
Bill Featherstone, sis mgr/southwest;
Dennis Gresham, sls mgr/west; Toby
Rogers, sls rep/northwest; David
Campbell, sis rep/midwest

Properties:

Weekday—first-run strip 60-minute
information/entertainment  show.
Satellite Delivery. Hosts: Ken My-
nard, Kathie Lee Johnson and Hy
Avery. Produced by Katz Television/
NBC Owned Television Group/Me-
tromedia Producers Corporation.
Vega$—68 hours, first-run off net-
work. Action/drama series. Stars
Robert Ulrich, Bart Braverman.
Available Fall ’82. Produced by Aaron
Spelling.

Knock! Knock!—first-run half-hour
weekly comedy series. Stars Harvey
Korman and special guests like Joan
Rivers, Fred Willard. Available Fall
’82. Produced by Redack & Bern-
stein.

The Merv Show—first-run strip 60-
minute talk/variety show. Winner of
5 Emmys. Satellite Delivery. A Merv
Griffin Production.

The New Dick Van Dyke Show—72
half-hour situation comedy taped in
color. Stars Dick Van Dyke and Hope
Lange.

The Cross-Wits—half-hour strip game
show taped in color. Hosted by Jack
Clark with celebrity guests.

That Girl—136 half-hour situation

comedy filmed in color. Stars Marlo
Thomas.

The Ann Southern Show—193 hour
and half-hour situation comedy starr-
ing Ann Southern.

Super Pay Cards— 130 half-hour strip
game show taped in color. Produced by
Nicholson & Muir. Available Fall
"81.

Teenage Suicide: Don’t Try It!—first-
run one-hour special. Narrated by
Timothy Hutton. Recommended by
N.E.A.  Produced by Alan
Landsburg.

The National Crime and Vielence
Test—Two first-run one-hour specials.
Hosted by Art Linkletter and Jayne
Kennedy. Recommended by N.E.A.
Produced by Warren V. Bush.

The Flo and Eddie Show—first-run,
three one-hour comedy specials. Stars
Mark Volman and Howard Keylan
(The Turtles). Produced by Imero
Fiorention Assoc.

Jane Goodall and the World of Animal
Behavior—4 one-hour specials taped
in color. Includes: “Wild Dogs of Af-
rica,” “Baboons of the Gombe,”
“Heyena Story” and “Lions of the
Serengti.” Produced by Swan Pro-
ductions LTD in association with
Marshall Flaum and Metromedia
Producers Corporation.

Time of Man—one-hour special taped
in color, exploring man and his uni-
verse. Produced by Metromedia Pro-
ducers Corporation in association with
the American Museum of Natural
History.

The Untamed World—156 half-hour
specials filmed in color about wildlife
and tribal activities. Produced by CTV
and Metromedia Producers Corpora-
tion.

The Undersea World of Jacques
Cousteau—36 one-hour specials
filmed in color. Winner of 8 Emmys.
Narrated by Rod Serling and Joseph
Campanella. Produced by Les Requins
Associates and Metromedia Producers
Corporation.

Sleep From A to Zzzzz—one-hour
special taped in color, hosted by Tony
Randall. Produced by PolaCo Pro-
ductions.

Future Shock—one-hour special taped
in color based on Alvin Toffler’s best
seller. Narrated by Orson Welles.
Executive Producer: Charles Fries.
The Jackie Gleason Christmas
Show—one-hour Christmas special
taped in color. Stars Jackie Gleason as
the “Poor Soul.”

The Singing Cowboys Ride Again—
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one-hour special taped in color. Hosted
by John Ritter and featuring Roy
Rogers, Gene Autry, Tex Ritter and
many more. Produced by Golden West
Television.

Premium I—8 features about 90 min-
utes in length. Includes: “Murder
Once Removed”; “Heat of Anger”;
“The People”; “Second Chance”; “She
Waits”; “A Tattered Web”; “Thief™;
“To All My Friends on Shore.”
Premium II—12 features about 90
minutes in length. Includes: “Class of
’63”; “The Connection”; *“Firehouse”
(pilot); *“Footsteps”; “Get Christie
Love”; “Go Ask Alice”; “A Great
American Tragedy”; “Mr. Inside, Mr.
Outside™; ““The Norliss Tapes’;
“Sandcastles”; “Soul Soldier’”; “Your
Money or Your Wife?”

Premium Plus—28 features, from 90
minutes to 2 hours in length. Includes:
“The Affair”; “Betrayal”; “Cry
Panic”; “Daughters of Joshua Cabe
Return”; “Death Cruise”; “Death
Sentence”; “Death Squad”: “Girl Who
Came Gift Wrapped”; “Hijack”; “Hit
Lady”; “Honor Thy Father”; “Hur-
ricane’’; “In Tandem”’; “It’s Good To
Be Alive”; “Letter from Three Lov-
ers”; “Message to My Daughter”;
“Only With Married Men”’; “Murder
on Flight 502”; “One of My Wives is
Missing”; “Punch & Jody”; “Satan’s
School for Girls”; “Savates”; “Scream
of the Wolf”; “Secret Night Caller™;
“Starsky & Hutch” (pilot); “Terror on
the 40th Floor”; “Where Have All the
People Gone?”; “Legend of Valen-
tino.”

MPC 20— 20 features, from one hour
to 2'5 hours in length. Some available
now. Includes: “Lady of the House™;
“San Pedro Bums” (pilot); “Little
Ladies of the Night”; “New Daughters
of Joshua Cabe”; “Charlie’s Angels”
(pilot); “Death at Love House™; “Kate
Bliss and the Ticker Tape Kid”’; “The
Users”; “Cruise into Terror”; “Wild &
Wooly”; *Love’s Savage Fury”,
available Fall ’82 run-in; “The Power
Within” (pilot); “Master Touch”;
“Casino” (pilot); “Murder Can Hurt
You™; “Vega$” (pilot); “New Love
Boat I11” (pilot); “Return to Fantasy
Island”; “Fantasy Island” (pilot); “To
Catch a Spy.”

Carry On—11 features, about 90
minutes in length. All in color, all
comedies, all Television premieres.
Includes: “Carry On Abroad”; “Carry
On Again Doctor”; “Carry On Round
the Bend”; “Carry On Behind”;
“Carry On Dick”; “Carry On En-
gland”; “Carry On Girls”; “Carry On
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Loving”; “Carry On Matron”; “Carry
On Up the Jungle”; “Carry On the
Kyber.”

Sara Dane—8 one-hour historical
drama taped in color. Stars Juliet
Jordan. Produced by South Australian
Film Corp.

I, Claudius—13 one-hour historical
drama taped in color. Hosted by Anne
Bancroft. Stars Derek Jacobi and John
Hurt.

The Golden Circle

Wild Times—2-part, 4-hour feature
taped in color. Stars Sam Elliott.
Produced by Rattlesnake Produc-
tions.

Roughnecks—2-part, 4-hour feature
taped in color. Stars Harry Morgan,
Sam Melville and Cathy Lee Crosby.
Produced by Rattlesnake Produc-
tions.

The Rainbow Patch—26 half-hours in
color. 13 first-run. Puppets, live action
with guest stars like: Mark Hamill and
Bruce Jenner. Recommended by
N.E.A, Produced by Strenholt and
NBC Owned Television Group.
Barter.

The Groovy Ghoulies and Friends—
104 half-hours in color. Includes: “The
Groovy Ghoulies”; “The Secret Lives
of Waldo Kitty”; “M.U.S.H.”; “Fri-
day Cat”; “Wacky & Packy”; “Lass-
ie”’; “The New Adventures of Gilli-
gan” and “My Favorite Martians.”
Crusader Rabbit—13 hour featues in
color; 260 4-minute episodes in color;
195 4-minute episodes in b/w.
International:

Strike Force—13 projected episodes
on color for ’82.

Dynasty—13 hours on color film. (22
projected new episodes).

Vega$—44 hours on color film. (22
projected new episodes).

Fantasy Island—87 hours on color
film. (22 projected new episodes).
Charlie’s Angels-—115 hours on color
film,

Starsky and Hutch—92 hours on color
film.

Family—86 hours on color film.
Winner of three Emmy Awards.
S.W.A.T.—37 hours. One and two
hour episodes on color films.

Movin’ On-—44 episodes. One hour on
color film.

Dusty’s Trail—26 episodes. Half-hour
on color film.

Chopper One— 13 episodes. Half-hour
on color film.

Firehouse—13 episodes. Half-hour on
film.

Here We Go Again—13 episodes.
Half-hour on color film.

My Favorite Martian— 107 half-hour
episodes. Live action in color and black
and white. 16 half-hour color anima-
tion. Film.

B.A.D. Cats—90-minute feature. In
color.

Primus—26 episodes. Half-hour on
color film.

High Quality Television Movies—from
famous producers starring top inter-
national celebrities. 90 minute and two
hours in length. Entries include: “Lady
of the House”; “S.S. Casino”; “The
Power Within”; “Users 1I”’; “Love’s
Savage Fury.” New for 1982: “Best
Little Girl in the World”’; No Place to
Hide”; Sizzle”; Of Mice and Men.”
Jane Goodall and the World of Animal
Behavior—4 one-hour specials filmed
in color.

The Undersea World of Jacques
Cousteau—36 one-hour specials
filmed in color. 8 Emmy Awards.
Cousteau’s Odyssey—(12) one-hour
specials annually through 1981.
Filmed in color.

Untamed World—(156) half-hour
episodes filmed in color.

Angel Death—a one-hour special on
the effects of P.C.P. (angel dust) on
today’s youth. Narrated by Paul
Newman and Joanne Woodward.
Ambassador—a one-hour intimate
interview with the world’s greatest
boxer Muhammed Ali, with Dick
Cavett.

METROSPORTS
6151 Executive Blvd.
Rockville, MD 20852

301-984-9600

Suite 2817

Mr. Klompus
Representatives: 1.eonard L. Klompus,
p; Paul A. Karlsson, exec vp; Marcia
J. Cherner, d of opns

Properties:

Liberty Bowl

Aloha Bowl

Notre Dame Football

Notre Dame Basketball

Atlantic Coast Conference Basket-
ball

UCLA Basketball

Big 10 Basketball

Big 8 Basketball



Plus special events to create “A sports
package for all seasons.”

MG FILMS, INC.
400 E. 54th Street
New York, NY 10022
212-371-1622
Suite 354

Mr. Grieve

Representatives: Marvin M. Grieve,
p

Properties:

The Winning Moment—30 NFL
football games, Super Bowl and
AFC/NFC play-offs; 30 baseball
games, All-Star and World Series;
total of 60 programs, 30-seconds in
length.

B.C.—A Special Christmas—half-
hour animated special starring the
voices of Bob & Ray, based on the
“B.C.” comic strip.

Senior America——50 one-minute pro-
grams (barter).

Hot Fudge—78 !/, hours, enter-
taining/educational for children,
puppets and live characters. (Distrib-
uted by Lexington Broadcast Ser-
vices—barter strip).

The Spirit of *76—26 '/, hours starring
Oscar Brand, American History for
children.

Spirits of Independence—208 41/;-
minute animated and illustrated car-
toons, educational/entertaining for
children.

The Wonderful Stories of Professor
Kitzel— 104 4!5-minute animated and
illustrated cartoons, entertaining/
educational for children. (Distributed
by Worldvision Enterprises).

MGM/ UA TELEVISION
1350 Avenue of the Americas
New York, NY 10019
212-708-0300
Booth 45

10202 West Washington Blvd.
Culver City, CA 90230
213-558-5058

333 North Michigan Avenue
Chicago, IL 60601
312-263-1490

1819 Peachtree Street
Suite 711
Atlanta, GA 30309
404-352-3465

10300 North Central Expressway
Dallas, TX 75231
214-692-1990

45 Charles Street East
Toronto 5, Ontario, Canada, M44, 1
S2
416-968-9224

Mr. Gershman

Representatives: Lawrence E. Gersh-
man, p,; Joseph C. Tirinato, sr vp do-
mestic tv sls; Neil Russell, vp domestic
synd; George Blaug, vp, intnl; Susan
Swimer, d creative mktg; Jean Gold-
berg, d res; Stacey Valenza, contract
admin; Suki Smith, mgr adv & sls
prom; Robert Corona, div mgr; Philip
L. Smith, div mgr; Marian Leary, mgr
res; Leslie H. Frends, vp admin (CA);
William A. Kunkel, div mgr (CA);
Sheryl Hardy, d of intnl admin &
client relations (CA); Robert J.
Horen, div mgr (Chicago), Jay Silha,
acct exec (Chicago); Thomas A.
Dwyer, div mgr (Chicago); Virgil
Wolff, div mgr (Atlanta);, Ken
DuBow, acct exec (Atlanta),; Peter K.
Preis, div mgr (Dallas), John Mac-
Donald, vp & gen mgr (Toronto), Bill
Wineberg, vp sis (Toronto)

Properties:

Chips—now in its fifth winning
season.

An Evening With Gene Kelly—I
hour.

The Courtship of Eddie’s Father—73
half-hours.

How The West Was Won—6 hours or
3 two-hour episodes.

Man/Girl From UN.C.L.E.—128
one-hour episodes.

Medical Center—170 hours.

Please Don’t Eat the Daisies—58
half-hours.

Then Came Bronson—26 hours.

The Thin Man—72 half-hours.
Conquest—6 hours.

Daktari—89 hours.

Gilligan’s Island—98 half-hours.
Mothers-In-Law—56 half-hours.

My Mother the Car—30 half-hours.
The Patty Duke Show—104 half-
hours.

The Rat Patrol—58 half-hours.
MGM Family Fair

Showcase I1

MGM’s That’s Entertainment
MGM LionI & I1

UA/17

MGM/10 & 11

MGM /Pre-48

Warner Bros./Pre-48

RKO/Pre-48

Extra Extra Movies

13 Tailor Mades

James Stewart as “Hawkins”
Theatre 15

Showcase 1, 2, 3, 5,6, 7, 8,9, 10
Prime Time [ & II

The Pink Panther—226 cartoons
Tom and Jerry—263 cartoons.
MGM/105—a library of 105 car-
toons.

Bugs Bunny & The Warner Bros.
Cartoons— 327 cartoons.
Popeye—234 cartoons.

Crime Does Not Pay—48 shorts.
Our Gang—52 shorts.

Passing Parade—69 shorts.

Pete Smith—89 shorts.
International:

Flamingo Road

Fame

Chicago Story

McClain’s Law

Magic of the Stars

James Cagney: That Yankee Doodle
Dandy

Studs Lonigan

Sean

The World of Mother Teresa

MIGHTY MINUTE PROGRAMS
840 Battery Street
San Francisco, CA 94111
415-788-1211

Mr. D. Meblin Mr. A. Meblin

Representatives: David Meblin, An-
drew Meblin, Lou Hummel, Mark
Hurd

Properties:

Joe Carcione—The Greengrocer—
Fresh daily 60 second news/magazine
report on ways to save on food budgets
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and obtain the most nutrition for the
dollar. 8th year on television,

Garden Gazette with Bob Webster—
Instructor of Horticulture, Trinity
University, San Antonio. Hundreds of
valuable ideas about gardening, land-
scaping and houseplant care.
Moerrie’s Minutes-—60 second survival
tips for children and young folks, fea-
turing nationally syndicated cartoon-
ist, Morrie Turner, creator of “Wee
Pals.” 150 subjects now in produc-
tion.

Personal Appearance—Ideas and
suggestions about fashion, careers,
budgeting and appearance. 15 minute
mini-magazine. Pat George is a
winner.

Trav’l  Tips—Becautiful Laura
McKenzie on location the world over
on saving money, time and trouble.
Inside information about effortless,
economical and exciting travel.

Food of the Middle Kingdom—Half-
hour weekly experience with Oriental
Cooking produced on location in the
villages, rivers and cities of the Far
East, home of centuries old knowledge
and love of food.

MIZLOU TELEVISION
NETWORK, INC.
535 Fifth Ave.

New York, NY 10017
212-370-9830
Suite 5-121

Representatives: Vincent C. Piano,
William A. Schwing, Victor L. Piano,
Howard David, Mark Wenzel, Roger
Schwing, Ellen Miller

Properties:
Football Bowl Games—(College
Football), post-season games.

MMT SALES, INC.
630 Third Avenue
New York, NY 10017
212-599-0899
Suite 2830

Representatives: Gary Scollard, chmin
of the bd, p; Neil Kennedy, exec vp,
chf operating off; Jack Oken, srovp, d
of sls and computer opns; Roger Gol-
dhammer, sr vp, d of natl sls; Jon
Gluck, vp, d of prog; Al Cannarella,
vp,dof res

MT TELEVISION
Corporate Office: 5800 Sunset Blvd.
Los Angeles, CA 90028
213-460-5904
Suite 3-103
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Representatives. Mike Thompson,
chmn,; Roger Blaemire, p; James
Warner, vp, midwest sls

Properties:

Richard Simmons Show

Alex Dreier—insert commentary.
Joyce Gillson—two minutes a day as-
trology insert.

Grand Ole Gospel Country—weekly
half-hour country entertainment.
Mike Douglas Presents the Enter-
tainment Hour

MULLER MEDIA INC.
36 W. 44th St.
New York, NY 10036
Suite 3-105

Mr. Muller

Representatives: Robert B. Muller,
p

Properties:

First-run feature package for fall
First-run specials for Fall and January
1983.

Martial Arts—26 half-hours on his-
tory of martial arts and instruction,
hosted by John Saxon.

MULTICULTURAL CHILDREN’S
TELEVISION
1855 Folsom Street
San Francisco, CA 94103
415-565-3320
1-800-227-3995 (Toll free)
Suite 417

Representatives: Pearl Howell Banks,
Donna Lloyd-Kolkin, co-ds; Debra
Lieberman, bdcst relations,; Lionel
Dickey, Reggie Heims, Ruby Hon-
dros, Leslie Lombre, prom reps

Properties:

Muiticultural Children’s Television
offers 29 entertainment series targeted
to children, teens, and family audi-
ences. Over 1000 programs are avail-
able to commercial broadcasters and
cablecasters. New series will be added
to the line-up each year.

The American Hero Show

As We See It

Bean Sprouts

La Bonne Adventure

Carrascolendas
Checking It Out

La Esquina

Forest Spirits

The Franco File
From Jumpstreet
Gettin’ Over

Gettin’ to Know Me
Infinity Factory
Mundo Real

The New Americans
The New Voice
Pacific Bridges
Pearls

People of the First Light
Que Pasa, U.S.A.
The Real People
Rebop

Reflections
Sonrisas

South By Northwest
Up and Coming
Vegetable Soup
Villa Alegre

Watch Your Mouth

MULTIMEDIA PROGRAM
PRODUCTIONS
140 West 9th Street
Cincinnatti, OH 45202
513-352-5955
Suite 4-101

Mr. Dahlman

Representatives: Donald L. Dahlman,
exec vp/sls; Lee Jackoway, gen sis
mgr, Bruce Johansen, sls mgr/western
div; Joe Cifarelli, NY sls mgr; Bob
Mitchell, sls exec/midwest division;
George Harper, Canadian sls rep;
Richard Thrall, exec vp/programming;
Elizabeth Stilz Mills, dir of promo/
pubjadvt; Mike Brown, prog distri-
bution

Properties:

Donahue—one-hour strip; 47 weeks of
first-runs, 5 weeks of repeats.

Young People’s Specials—10 halif-
hours made to appeal to young fami-
lies.

Country Comes Alive 2—Five 2-hour
prime-time specials and 4 repeats from
Nashville, Tennessee which include:
“Music City News Top Country Hits”;
“Texas and Tennessee—A Musical



Affair”; “16th Annual Music City
News Country Awards”; “A Tribute
To...”; “Conway Twitty on the
Mississippi”.

American Pie—a news magazine
program which brings out the positive
features of America and the American
way of life. The pilot has been com-
pleted. Scheduled for release in the fall
of 1982.

MULTIVISIONS, LTD.
4792 Business Park Blvd.
Anchorage, AK 99503
907-276-0400
Suite 327

Representatives: Linda Woodson,
Visions prgm d; Jack Lloyd, vp of prog
& prodn

MUSCULAR DYSTROPHY
ASSOCTATION
810 Seventh Avenue
New York, NY 10019
212-586-0808

Representatives: Robert Ross, vp &
exec d; Sylvester L. “Pat” Weaver,
chmn, exec comm; Gerald Weinberg,
telethon coord; Bob Considine, prod;
Roy Sharp, d, network facilities

Properties:
Jerry Lewis Labor Day Telethon

NATIONAL CAPTIONING
INSTITUTE
5203 Leesburg Pike, Suite 1500
Falls Church, VA 22041
703-998-2400

Representatives: Barry Cronin, d,
prog dev; Jennifer Lloyd, prog dev
asst

Properties:

The National Captioning Institute
provides closed captions for over forty
hours of network and syndicated pro-
gramming each week, as well as for
over 150 different commercial adver-
tisers. Closed captioning is a means of
subtitling the audio portion of a tele-
vision production, so that hearing-
impaired people can read what they
cannot hear. Captions only appear,
however, on televisions equipped with
special decoders, available at Sears.
The current list of closed captioned
programs includes—‘“Love Boat,”
“Barney Miller,” “Three’s Company,”
and “The Sunday Night Movie,”

“Benson,” “Happy Days,” “Bosom
Buddies” and “Monday Night Foot-
ball,” on ABC. NBC’s captioned pro-
grams are ““Father Murphy,” “Little
House on the Prairie,” “Sunday Night
at the Movies,”” and “Diff’rent
Strokes.” PBS captions “Masterpiece
Theatre,” “Nova,” “Over Easy,”
“Once Upon a Classic,” *“Sounds-
tage,” “This Old House,” “S

esame Street,” “Mystery,” “From
Jumpstreet,” ““Old Friends, New
Friends,” “Odyssey,” “With Ossie and
Ruby,” “I Am, I Can, I Will,” and
many others. NCI also captions pro-
grams for independent producers, in-
cluding “Jack Van Impe presents . . .,”
“Robert Schuller’s Hour of Power,”
and “The Jeffersons” as well as spe-
cials for Lutheran Television, Capital
Cities, and BBI, Inc. Specials have also
been captioned for Sears, Xerox,
Kraft, Procter & Gamble, and IBM.

NATIONAL FILM BOARD OF
CANADA
1251 Avenue of the Americas
16th Floor
New York, NY 10020
212-586-5131

Representatives: Armand Cournoyer

Services:

Produce and distribute documentaries
and short animation films available in
16mm and 3/;” formats.

NATIONAL TELEFILM
ASSOCIATES, INC.
12636 Beatrice Street

Los Angeles, CA 90066
213-306-4040
Suite 2960

141 East 56th Street, #3-G
New York, NY 10022
212-752-4982

149 Melrose Avenue
Needham, MA 02192
617-547-3302

1001 Shalimar Drive
High Point, NC 27260
919-885-6437

NTA (Canada) Ltd.
55 Queen Street East
Toronto, Ontario MSC 1R6 Canada
416-868-1538

21 Cheery Garden Lane
Folkestone, Kent, England

March Hare, Ltd.
53 Rue Charlot
75003 Paris, France

22 Rue des Vaudres
1815, Clarens, Switzerland

46 King Constantine Avenue
Athens, 516 Greece

Representatives: Bud Groskopf, p;
Arthur S. Gross, vp, World Wide
Sales; Larry Cervantes, intl sls admin;
Neil Evans, northeast sls mgr; Barry
Bernard, mgr, special mktg; John
Herrin, midwest sls mgr; Howard
Lam, southwest account exec; Joe
Termott, dir, film svcs

Properties:

Bonanza— 260 one-hour episodes, plus
50 syndicated first-run episodes.

Car 54, Where Are You?—60 half-
hour black and white episodes.

Dean Martin—26 one-hour color epi-
sodes.

Flip Wilson—26 one-hour color epi-
sodes.

Get Smart—138 half-hour color epi-
sodes.

High Chaparral—98 one-hour color
episodes.

Laramie—64 one-hour black and
white episodes and 60 one-hour color
episodes.

Laredo— 56 one-hour color episodes.
Loretta Young—192 half-hour black
and white episodes.

Search and Rescue—26 half-hour
color episodes.

T.H.E. Cat—26 half-hour color epi-
sodes.

Uncommon Valor—26 half-hour black
and white episodes.

Victory at Sea—26 half-hour black
and white episodes.

Best of NTA—134 features including
6 Cary Grants, 17 John Waynes and 7
Bob Hopes.

Horror Features—43 titles.

John Wayne Classic Westerns—30
titles.
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Kung Fu Gold—13 first-run color
features.
Mystery-Suspense /Great
tives—393 features.
Nostalgic Musicals—47 features.
Nostalgic Westerns—455 features
dating from 1932.

Roy Rogers’ The Great Movie Cow-
boys—26 one-hour adventures with
color intro and narrations by Roy
Rogers; features best of Hoot Gibson,
John Wayne, Buster Crabbe, Don
“Red” Barry, Lash La Rue, Johnny
Mack Brown, Wild Bill Elliot, Rex
Allen, Monte Hale, Bob Livingston,
Bob Steele and Roy Rogers.

Science Fiction—36 titles.

Republic  Serials—45—12 (o 15
chapters each, plus 26 as 100-minute
black and white features.

Paramount Short Subjects—Over 500
nostalgic one- and two-reelers.

Betty Boop— 100 color cartoons.
George Pal Puppetoons—42 in color.
Max Fleischer Color Classics—35 in
color.

Noveltoons—25 in color.

Storybook Theater—9 animated fea-
tures for children.

NET TELEVISION, INC.
2715 Packard Road
Ann Arbor, MI 48104
313-971-0031

Detec-

Representatives: George Marketocs,
sr vp, Gifford Cummings, vp, sls,
Diane Rydzewski, ae; Audrey Koota,
adv & pr

Services:

Videotape production, post-produc-
tion, duplication and distribution fa-
cility featuring remote units, high-
speed duplication and CDL comput-
erized editing.

THE NEW YORK TIMES
SYNDICATION SALES
CORPORATION
200 Park Avenue
Sixth Floor
New York, NY 10166
212-972-1070

6420 Wilshire Blvd., Suite 1100
Los Angeles, CA 90048
213-852-1579

Mr. Summerlin
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Representatives: Sam Summerlin, p;
Paul Finch, vp of west coast off

Properties:

Olympic Champions—A series of 60
“mini-programs” capturing the
triumphs of past Olympic Gold Medal
winners.

The Torch of Champions—A half-
hour special designed to serve as a
prelude to the winter Olympic games
of 1984,

Portraits of Power: Those Who Shaped
the 20th Century—A series of 26
half-hours focusing on the lives of 19
world leaders who shaped the 20th
Century.

Then and Now: Filmmakers Salute
Oscar—A 60-minute special about the
first 50 years of the Academy
Awards.

H.R.H. Prince Charles—A half-hour
special on the life of Prince Charles,
Britain’s heir to the throne.
Glittering Crowns—A one hour por-
trayal of monarchy in the 20th Cen-
tury. This impressive TV special, ap-
propriate for prime-time slotting,
captures all the splendor and historical
interest of the forebearers of the child
to be born to Princess Diana and his
Highness Prince Charles. Edward Fox
narrates this NYT Production.
Sports & Fitness—A package of 65

50-second inserts with Dr. Bill
Southmayd, author of Sports
Health.

The Western—A 13-part series of
half-hour programs which will capture
with vintage footage and fresh inter-
views the 75-year history of the
Western film, one of America’s most
treasured art forms.

NEWSPEOPLE, INC.
A Division of Reymer & Gersin
Associates
4000 Town Center #655
Southfield, M1 48075
313-354-4920

Representatives: Arnold S. Reymer, p;
Harvey N. Gersin, exec vp

Services:
Broadcast news employment service.

NEWSWEEK VIDEO
444 Madison Avenue
New York, NY 10022
212-350-2176
Suite 2903

e
1ICa

Mr. Shusman

Representatives: Bernard J. Shusman,
vp, Newsweek, Inc. & exec prod,
Newsweek Video Sally Hunter, gen
mgr/sr prod; Judith D. Green, d of
mkig; Alan S. Goldstein, sr prod;
Robert S. Siegel, prod, prog devel

Properties:

Cartoon-a-torial —Five animated
cartoon commentaries from 135 politi-
cal cartoonists, delivered to stations
each week. 15-20 seconds each seg-
ment.

News Service—Thirteen weekly news
and feature stories based on editorial
input from Newsweek Magazine.
114-2 minutes each segment.
Today’s Woman—Ten bi-weekly news
inserts narrated by Linda King. 2%,
each segment,

Bureau Report—Weekly informa-
tional program featuring the staff of
Newsweek’s Washington Bureau.
Production starting 1982. 52 weeks
original half-hour.

THE NEW ZOO REVUE
CORPORATION
9401 Wilshire Boulevard
Beverly Hills, CA 90212
213-278-5325
Suite 430

Representatives. Barbara Atlas, exec
vp & chf oper off

Properties:

The New Zoo Revue—195 half-hour
episodes, Monday-Friday; children’s
book musical, taped barter program.

A. C. NIELSON BUSINESS
SERVICES
1290 Avenue of the Americas
New York, NY
212-708-7500
Suite 2765

Representatives: Roy H. Anderson,
exec vp/d mkig lel (NSI); Paul P.
Baard, vp nat! sis mgr (NSI); Carroll
C. Carter,vp LA reg mktg mgr (NSI);
William M. Chesney, vp western-reg
mktg mgr (NTI);, Wayne Cornell, acct
exec (NSI); James C. Cute, vp bus
develop mktg nigr; Mahlon W. Ed-
mosnon, vp mktg (NST); Hal P. Fleig,
vp centralfreg mktg mgr (NTI)
Northbrook Office; Larry Frerk, corpt
communs; William S. Hamill, exec vp
grp d mktg; Clay Herrick, vp east-
ern-reg mktg mgr (NTI); Jerry S.



Infantino, vp mktg (NTI),; William L.
Miller, vp central-reg mktg mgr
(NSI); Eugene E. McClure, NSI coor
vp; David R. McCubbin, vp north-
west-reg mktg mgr (NSI); Stan C.
Petersen, vp Atlanta-reg mktg mgr
(NSI); Ann M. Rosenberg, mktg rep,
Cassandra (NST); David A. Traylor,
vp mktg opns mgr (NST); Lou West,
vp agency/adv mktg mgr (NST); Dave
B. Woolfson, vp eastern-reg mktg mgr
(NSI),; Karl O. Wyler, vp Dallas-reg
mktg mgr (NST)

NINE TELEVISION NETWORK
OF AUSTRALIA
6255 Sunset Blvd.
Los Angeles, CA 90028
213-461-3853
Telex: 698236

Representatives: Russell Watkins, vp,
intl

NORFOLK COMMUNICATIONS
LTD.
180 Bloor Street West, Ninth Floor
Toronto, Canada MS5S 2V6
416-961-8400

Representatives: William 1. Macad-
am, p; Robert Harris, vp, fin & bus
aff: Melody Comrie, sls & dist co-or

Properties:

Jack London’s Tales of the. Klon-
dike—7 52-minute dramas narrated
by Orson Welles. International cast
includes Robert Carradine, Scott
Hylands, Eva Gabor, Mavor Moore,
John Candy, Neil Munro, Cherie
Lunghi, Stephen McHattie, David
Ferry and Linda Sorenson.
Winnie—a 52-minute drama based on
the life and writings of Winston
Churchill in which Churchill, the man,
and his Chartwell study are recreated.
Newsreel footage and photographs add
greater authenticity and historical
perspective to this intimate vision of
Churchill. Starring George Merner.
Directed by Robin Spry.

Tales From A Toyshop—3 23-minute
children’s programs. Peter Ustinov,
UNICEF’s roving ambassador, hosts
a cast of endearing puppets and to-
gether they enact and present imagi-
native fables, each little story memo-
rably illustrating one of the 10 basic
rights of every child.

Connections: An Investigation Into
Organized Crime in North America—
Investigative Documentary: 5 30-

minute programs investigating Mafia
activities in Canada and the United
States, broke new ground in hard-
edged investigative television jour-
nalism.

The KGB Connections: An Investiga-
tion into Soviet Operations in N.
America —Investigative Documenta-
ry: 131-minutes in magazine format
examines Soviet espionage and allied
operations through the use of illegals
and intelligence officers operating
under cover of diplomats, businessmen
and officials of international organi-
zations. Also, the history of KGB in
the U.S. and structure of the KGB are
exposed.

OAKWOOD PRODUCTIONS
2211 South Dixie Drive
Dayton, OH 45409
513-298-8134

Representatives: Don Prijatel, p;
Sherry Sorrell, asst

Properties:

The Paul Strassels Tax Report—75
first-run: 90 reports presently sold in
over 100 markets.

OGILVY & MATHER
2 East 48th Street
New York, NY 10017
212-688-6100
Suite 423

Representatives: Ken Caffrey, sr
vp/exec d of media opers; T. Laurence
(Larry) Cole, sr vp/d of med servs;
Charles (Chuck) Bachrach, sr vp/d of
network progr; Jack Deitchman, sr
vp/d of loc bdcst

ONE OF A KIND PRODUCTIONS

434 N. Oliver
Wichita, KS 67208
316-682-7452
Suite 2801

Representatives: Sam Scott, Karen
James, Beth Ruthven, Bob Martinez,
Joe Young

Properties:

One of a Kind—a fast-paced children’s
series about nutrition, exercise and
self-concept.

ONE PASS, INC.
One China Basin Bldg
185 Berry ST.

San Francisco, CA 94107
415-777-5777
Suite 421

Representatives: Steve Michelson, p;
Larry G. Kingen, vp, sls & mkig;
Taylor Phelps, vp, oper mgr; Jim
Spalding, vp, chief finan officer; Tom
Werner, vp, d of facilities; Dave
Sachs, prog exec prod; Ken Stutz,
Charles Michelson, distrib svcs

Services:

17, 34”, 16mm and 35mm production.
Studios, post-production on comput-
erized 3” and 1”7 editing systems.
Dubbing. Rank Cintel film to tape.

Properties:

Don’t Bother Me ’'m Learning
Hungry i Reunion

Dave Brubeck at the Vineyards
Mel Torme Satellite Premiere
Teens N’ Theatre

ONTARIO/ CANADA
DISTRIBUTORS GROUP
900 Bay Street
Toronto, Ontario M7A 2EI
Canada

416-965-6392
Suite 402

Mr. Villeneuve

Representatives: J. R. Brian Villen-
euve

Properties:

Twenty-two Canadian Independent
Distributors with a wide variety of
programming make up this group.
Astral Television Films Ltd.

Avenue Television & Telecommuni-
cations

Cineworld Inc.

Cyclops Communications Corp.
William F. Cooke Television

Ralph C. Ellis Enterprises Ltd.
Inglewood Communications Ltd.
International Tele-Film Enterprises
Ironstar Communications Inc.

ITA Communications Ltd.

Gordon Jones Programming
Media-Lab TV Inc.

Mediatel Distribution Inc.
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Norfolk Communications Ltd.
Primedia Productions Ltd.

Bruce A. Raymond Productions Ltd.
Representative Films Ltd.

Rosebud Films

Snapshots Motion Pictures Inc.
Take 111 Health Education
Titlecraft Ltd.

Visual Productions *80 Ltd.

ON THE AIR

160 East 56 St.
New York, NY 10022

212-935-2963
Booth 63

Mr. Weiner

Representatives: Fred Weiner, p;
Alvin Sussman, sr vp; Jack Steng, vp
station sls; Howard Shulman, vp, adv
sls; Alan Zaretsky, vp, bus affairs;
Lee Block, 4, tw sls; Frank Flanagan,
acct exec, network prog sls

Properties:

Sonny & Cher Comedy Hour—94
hours.

Stanley Siegel Show— 13 weeks, half-
hour late-night talk strip, first run.
The Collaborators—20 hours (drama)
first-run,

Side Street—22 hours (drama) first-
run.

Miss World Beauty Pageant—90-
minute special, first-run.

Bette Davis Presents the Award Win-
ners—9 monthly film classics, first-
run.

Douglas Fairbanks, Jr. Presents The
Great Classics

America Rocks

Kimba, the White Lion—52 half-hour
animated children’s programs.

784 Days That Changed America—a
documentary.

The Unknown War—a documentary.
Crime In America—a documentary.

OPRYLAND PRODUCTIONS
2806 Opryland Drive
Nashville, TN 37214

615-889-6840

Representatives: David Hall, gen mgr;
John McCorkle, sls mgr
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Services:

Video tape production house special-
izing in commercial and show pro-
duction. 110’ X 90’ stage and 70/ X 8¢/
studio, 10 color cameras, Chapman
crane, CMX editing, 2” Quad and 1”
Helical VTRs, slow motion recorder,
4 mobile units including single camera
and up to 5 camera remote truck. Full
technical and production staff.

OSMOND ENTERTAINMENT
CENTER
1420 East 800 North
Orem, UT 84059
801-224-4444
In Utah, 1-800-662-1607
Out of State, 1-800-453-1068
Booth 10

Representatives: Merrill Osmond, p of
Entertainment Center,; Richard Mar-
tin, exec vp, Entertainment Center;
Alan Osmond, p, Osmond Produc-
tions; Jerold McPhie, vp, Osmond
Productions

Services:

Osmond Entertainment Center pro-
vides a 17,500 sq. ft. soundstage with
scenic shop, costume and wardrobe
department and a makeup and hair-
dressing department color-keyed to
stage lighting. 13 spacious dressing
rooms; 5000 ft. rehearsal hall that
floats on an inch of neoprien and air.
1”7 computerized edit suite, type “C”
format; 2”7 computerized edit suite;
Rank Cinetel Flying Spot scanner film
to tape transfer facility. 347 off-line
edit suite; 27,17, 3" and '4” tape du-
plication facility.

Four-camera remote four-wheel drive
location unit with 1” VTRs in “C” or
“B” format. 48-track audio recording
studio with 56 input neve audio console
with Necam 11 computerized audio
mixing utilizing 2 studer 24-track
audio recorders. Transportation de-
partment and travel services. Complete
production and staff offices. VIP
condominiums with maid and culinary
services.

Properties:

Family Television Network—12 hours
of programming a week via satellite.
Transmitted three nights a week in
three hour segments, Friday, Satur-
day, and Sunday.

OVERSEAS NEWS &
INFORMATION SERVICE INC.
(ONISI)

870 Seventh Avenue

New York, NY 10019
212-974-5320
Telex: 4252621CV

Representatives: Gerry Citron, p; Jack
Lewis, exec vp

Services:

Exclusive worldwide non-broadcast
licensee for the International Edition
of “CBS Evening News” and the In-
ternational Edition of “60 Minutes™
the weekly news magazine produced
by CBS News. Currently providing
service to over 125 locations around
the world and ships at sea. CBS Re-
ports, CBS specials, and documen-
taries, classic movies and sporting
events. Available NTSC/PAL/
SECAM videocassettes—all formats.

JIM OWENS PRODUCTIONS
Colonial Place
Box 457
Brentwood, TN 37027
615-791-1077

Mr. Owens

Representatives: James Owens, p, Gus
Barba, Connie Gossum, reps

Properties:

Music City News Top Country Hits of
the Year—a 2-hour special honoring
song-writers taped live at the Grand
Old Opry House, 1982 (2nd An-
nual).

16th Annual Music City News Country
Awards—a 2-hour award spectacular
live from the Grand Ole Opry House
on June 7, 1982.

Country Galaxy of Stars—a 2-hour
special with Mel Tillis hosting, Fall
1982.

A Tribute to Hank Williams: The Man
and His Magic—a 2-hour tribute to
the country music legend whose music
was the first to crossover into the pop
world. A poignant special that bridges
a live concert with flashbacks into his
life.

A Tribute to Chet Atkins From His
Friends—a 2-hour special featuring
Jim Stafford, Dale Robertson, Charlie
Daniels, and many more (available for
reruns).



A Concert Behind Prison Walls—a
1-hour special starring Johnny Cash,
Linda Ronstadt, Roy Clark and Foster
Brooks (available for reruns).

A Barbi Doll for Christmas—2 1-hour
Christmas special starring Barbi
Benton with T. G. Sheppard, Dave
Rowland & Sugar, and Dottsy
(available for reruns).

Texas to Tennessee, A Musical Af-
fair—a 2-hour special.

Conway Twitty: Delta King—a 2-hour
special.

A Tribute to ?—a 2-hour special.

PARAMOUNT TELEVISION &
VIDEO DISTRIBUTION
5555 Melrose Avenue
Los Angeles, CA 90038
213-468-5000
Suite 302

1 Gulf & Western Plaza
New York, NY 10023
212-333-4600

625 N. Michigan Avenue
Suite 711
Chicago, IL 60611
312-372-0638

3131 Turtle Creek
Suite 222
Dallas, TX 75219
214-526-2222

United Kingdom
23 Berkeley House, Hay Hill
London, W1X 8JB, England
01-499-5837

Suite 3209
Australia Square
Box 4272 GPO
Sydney, 2001, N.S.W. Australia
27-9367

146 Bloor St. W,
Toronto, Ont. MSE 1M4 Canada
416-922-2002

Mr. Reiss

-

Representatives: Richard Frank, p,
CA, Paramount Picture Corporation;
W. Randolph Reiss, p, CA, Para-
mount Television Domestic Distri-
bution; Robert Jacquemin, sr vp, sls;
Helen Ricketts, d, opns, John E. Gol-
dhammer, sr vp, prog; Barbara Buce,
d, prog; Bianco Pino, d, prog; Rick
Weidner, d, adv & prom svcs, Para-
mount Television & Video Distribu-
tion Division; Regina Miyamoto, migr,
adv & prom sves,; Garrett Hart, d, res,
Paramount Picture Corp. David
Mumford, mgr, Syndicated Audience
Measurement; Dan Greenblatt, vp,
adv prog sls (NY), Steve Goldman,
vp, eastern reg mgr (NY), Al Roth-
stein, southeastern div mgr (NY);
Glen Hagen, northeastern div mgr
(NY), Joel Berman, eastern div mgr
(NY),; Kevin Tannehill, vp, central reg
mgr (Chicago); Bill Bradley, central
div mgr (Chicago),; Greg Meidel, vp,
southwestern div mgr (Dallas), Sid
Cohen, vp, feature planning & sls dev;
Mel Harris, p, CA; Robert Klingens-
mith, vp, video distrib; John Pike, vp,
video prog;, Reg Childs, vp, Para-
mount Home Video; Marty Pollins,
vp, post theatricals;, Robyn Moore,
mgr, pay tv sls and admin; Ronald
Nelson, sr vp, admin (CA); Len
Grossi, vp, finance; Leonard Kal-
cheim, vp bus affairsfadmin; Howard
Green, d of contract admin; John
Reagan, assoc counsel; Honi Almond,
assoc counsel; Jerry Simon, assoc
counsel; Doug Apatow, assoc counsel;
Mike Policare, vp, operations; Paul
Sperrazza, d of tech svcs; John Symes,
mgr, tape operations; Bruce Gordon,
p. International Distribution (NY);
Joseph Lucas, d, Operations Interna-
tional Sales; Peter Cary, vp & man-
aging d (UK); Jean Pullen, Middle
East & African sls (UK); Malcolm
Vaughan, European sis mgr (UK);
George Moratoff, mng d, Australia &
Far East (excluding Japan); Malcolm
Orme, vp & mng d (Toronto),; Kevin
Keely, d syn sls, Canada (Toronto);
Ramon Perez, vp, Latin America
(LA)

Properties:

Portfolio IX—30 features.
Portfolio VIII—37 features.
Portfolio VII—30 features.
Portfolio VI—30 features.
Portfolio V—33 features.
Portfolio IV—41 features.
Portfolio ITI—60 features.
Portfolio II—40 features,
Portfolio I—45 features.
Preview [—14 features.

Marquee III—18 ninety-minute fea-
tures.

Marquee II—17 two-hour features.
Marquee I—13 ninety-minute fea-
tures.

Paramount Action Theatre—33 fea-
tures.

The Untouchables—3 features.
Washington: Behind Closed Doors—12
hours.

Mork and Mindy—73+ half-hours,
Fall 1984.

Taxi—68+ half-hours, Fall 1983.
Laverne & Shirley—134+ half-
hours.

Happy Days Again—189+ half-
hours.

The Odd Couple—114 half-hours.
The Brady Bunch—117 half-hours.
Star Trek—79 hours.

Love, American Style—224 half-
hours.

Star Trek Animated—22 half-hours.
The Brady Kids Animated—22 half-
hours.

Mission: Impossible—171 hours.

The Untouchables—114 hours.

The Lucy Show—156 half-hours.
Madame’s Place—5 daily half-hours
plus weekend hour (15 weeks first-run,
11 repeats) Fall 1982.
Entertainment Tonight—5 daily half-
hours plus weekend hour. 52 Weeks.
Solid Gold—1 hour weekly, 52 weeks
(48 first run, 4 repeats).

Make Me Laugh—195 half-hours.

A Woman Called Golda—4 hours.
Smiley’s People—6 hours.

The Way They Were—2 hours.

The Top of the Hill—4 hours.

The Girl, The Gold Watch & Dyna-
mite—?2 hours.

The Girl, The Gold Watch & Every-
thing—2 hours.

Solid Gold *79—2 hours.

PATHE CINEMA
6 Rue Francoeur
Paris, France 75018
1-257-12-10
Suite 111

Properties:

An important number of classical fic-
tion series of which the most recent are
“The Life of Berlioz’; “Nana’; in
addition to one of the most complete
“audiovisual encyclopedias’ made up
of many documentary series totalling
more than 300 hours, such as “History
of Cars”; “History of Ships”; “History
of Trains™; “History of Aviation”;
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“History of Medicine”; “History of
World War I1”’; “History of Modern
Art”; “History of Olympic Games”;
etc.

PAULIST PRODUCTIONS
17575 Pacific Coast Highway
Pacific Palisades, CA 90272
213-454-0688
Booth 50

Representatives: Ellwood Kieser,
C.S.P. exec prod Judith Eagan, d, tv
synd & prom

Properties:

Insight—series of half-hour dramas
and comedies which explore the con-
temporary human situation. Known as
Hollywood’s experimental theatre,
insight is a showcase for Hollywood’s
gifted talent.

PENNZOIL FILM CENTER
1630 W. Olympic Blvd.
Los Angeles, CA 90015

213-385-0311
800-421-8393 (Toll free)
Suite 318

Representatives: Dennis Sylvester,
Mark Sherman

Properties:

Big Rigs Rollin—Truckin’ cowboys of
the highway and their magnificent
machines. Half-hour OTO.

Into the Valley of Death— Dramatic,
high adventure. Amazing, all-family
entertainment. Half-hour OTO.
Ultimate Challenge: Running Pike’s
Peak—Hosted by Bob Mathias,
World’s only two-time Olympic de-
cathalon champion. An “ultra-mara-
thon” 28.2 miles long. Half-hour
OTO.

Jim Hall: Pursuit of Victory—Hall,
becoming an auto-racing legend in his
own time, is featured in this fascinating
show. Road Racing Champs and De-
signer of the Chaparraal, driven by Al
Unser and Johnny Rutherford to Indy
500 victories. Half-hour OTO.

High Action—Mini-series of sports/
adventure, half-hour episodes.
Ghosts & Gold—Latest serious search
for the Lost Dutchman.

Goldmine in the Superstition Moun-
tains of Arizona—Narrated by Rex
Allen. Half-hour OTO.

Hot Rods & Cool Customs—Car cul-
ture, nostalgia. Classic rebuilt with
space-age, high performance parts.
Half-hour OTO.
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More On the Way!

PERFORMANCE ADVERTISING
SERVICES
1800 N. Argyle Ave.
Hollywood, CA 90028
213-467-5043

Representatives: Kris Gangadean, p
(LA); Slade Walter, N.Y. vp, (212-
750-9730)

Properties:

Tribute to Fists of Fury-—30 Martial
Art feature films. Exciting Kung Fu
action featuring Bruce Li and Bruce
Le, the most successful successors to
the original Bruce Lee.

The Rock Show—13 half-hours hosted
by Ricci Martin.

The Wall Street Journal Business Re-
port—90 seconds daily, economic
business report by Robert Heide.
Queen On Tour—one-hour special
featuring musical group “Queen.”

PERIN ENTERPRISES, INC.
50 East 42nd Street, Suite 805
New York, NY 10017
212-697-8687
Suite 354

Representatives: Richard Perin

Properties:

The Winning Moment—60 30-second
programs featuring highlights from
the All Star games, World Series,
NFS/AFC Championship games and
Super Bowl.

Coral Jungle—12 one-hour underwa-
ter documentaries starring Leonard
Nimoy.

Cannon Fodder I—45 English classic
feature films.

PETERS PRODUCTIONS, INC.
9590 Chesapeake Drive
San Diego, CA 92123
714-565-8511

Representatives: Edward J. Peters, p;
Steve Cotov, Redd Gardner, Paul
Schafer, reg mgrs

Services:

Complete and comprehensive televi-
sion marketing concepts and services
including all elements needed to create
and then establish a single, precise,
controlled, definable image: marketing
plans, management quidelines, re-

search, custom and syndicated music,
graphics and logo design, video-
graphics, animation, cinematography.
Available individually or as a total
image concept.

PETRY TELEVISION, INC.
3 East 54th Street
New York, NY 10023
212-688-0200

Representatives: David Allen, p;
Richard Weinstein, d of mktg; Theo-
dore Van Erk, vp in chg of admin;
Harry Stecker, d of res

PICTUREMEDIA LIMITED
1775 Broadway
New York, NY 10019
212-757-3573

Representatives: Viado Hreljanovic,
p; Don Stillman, srvp, tw

Properties:

Picturemedia Features I —15 titles, 12
first-run and 3 off-network new color
theatrical features with stars including
Zero Mostel, James Whitmore, Leslie
Nielsen, Ursula Andress, and more.
Mischief Makers—78 original black
and white Hal Roach “Our Gang”
comedies.

Comedy Capers—92 original black
and white Laurel and Hardy, Keystone
Cops and Will Rogers comedies.
Picturemedia Classic Horrors—16
black and white vintage shock-horror
feature films including Boris Karloff,
Bela Lugosi, Lon Chaney and
others.

Toga Spectacles—12 color action
“Toga” features with Steve Reeves.
Classic American Cinema

PLANNED COMMUNICATION
SERVICES, INC.
12 East 46th Street
New York, NY 10017
212-697-2765
Suite 2819

Mr. Roselin

Representatives: Al Roselin, p; Mi-
chael McCurdy, prod



Properties:

Trends In Living—Barter. 13-half
hours. Magazine format public affairs
series of entertaining and informative
interviews with people from all walks
of life and areas of the U.S. on such
subjects as home buying, financing,
restoration, preservation, and conver-
sion as well as sports and unique life
styles.

POLYGRAM TELEVISION
3940 Overland Avenue
Culver City, CA 90230

213-202-4400
Booth 7

Representatives: Paul Brown, Sey-
mour Berns, Dalton Danon, David
Friedman, Oliver Hesketh, Norman
Horowitz, Mark Kaner, Brian Pike,
Paul Shrage

Properties:

Queen For a Day—half-hour strip.
Eric Sevareid’s Chronicle—half-
hour/one-hour magazine series.

The World of Soaps—half-hour strip
talk-variety.

POST NEWSWEEK
PRODUCTIONS/ DISTRIBUTION

4676 Admiralty Way
Suite 520
Marina Del Rey, CA 90291
213-823-5218

Booth 22

;Mr. Voye

Representatives: Joel Chaseman, p,
Post Newsweek Stations, Inc; Tay
Voye, vp, prgm prodn & dis, Post
Newsweek Productions, Inc; Alan
Perris, p, Post Newsweek Distribution;
Madelyn Goldberg, exec vp, Post
Newsweek Distribution; Ellen Ma-
nowitz, d of creat servs, Post News-
week Productions

Properties:
Agronsky and Company—Public af-
fairs, weekly half-hour.

PREMORE PRODUCTIONS
332 South Michigan Avenue
Chicago, IL 60604
312-341-0795

Representatives: Nick Tallerico, sis
mgr; Bob Knack, adv mgr

Properties:

Imagine That—a half-hour musical-
fantasy special featuring Tommy
McLoughlin and the L.A. Mime Co.,
Dora Hall, and Tiffany Potter.
Polo—five half-hour championship
polo matches.

Cliffwood Avenue Kids—26 live-ac-
tion, half-hour adventures.

Tony the Pony—six live-action, half-
hours.

Rose on Broadway—one-hour musical
special in color, starring Dora Hall,
Donald O’Connor, Frank Sinatra, Jr.
and Scatman Crothers.

One Upon A Tour—a one-hour musi-
cal special, starring Dora Hall, Rich
Little, Phil Harris, and Frank Sinatra,
Jr.

Dora’s World—a one-hour special,
starring Dora Hall, Stubby Kaye, Pete
Barbutti, and Sid Melton.

Secret Sleuth—half-hour musical
special in color, starring Dora Hall, Sid
Melton and Scatman Crothers.

RICHARD PRICE TELEVISION
ASSOCIATIONS LTD/ LONDON
WEEKEND
41 Albemarle Street
London, W1, England
01-491-3880
Telex: 22872
Suite 2846

PRLAIN PRODUCTIONS
3900 N.W. Kaiser Rd.
Portland, OR 97229
503-645-2550
Suite 532

Representatives: Pete Prlain
PRO SPORTS ENTERTAINMENT

154 East 46th Street
New York, NY 10017
212-682-5390
Booth 31

5773 Wilshire Blvd.
Los Angeles, CA 90036
213-934-4071

-

T %,
Mr. Vella

Mr. Vaughan

Representatives: George Fritzinger,
chmn; Mike Vaughan, p; Mitch Gut-
kowski, vp/natl sls; Tony Vella, vp/sta
sls

Properties:

This Week in the NFL—21 weeks, 30
minutes.

This Is the NFL—21 weeks, 30 min-
utes.

NFL’s Best Ever—5 one-hour spe-
cials.

Super Memories of the Super Bowl—4
one-hour specials.

Superbowl XVI—half-hour special.
NFL Symfunny—half-hour special.
Football Follies—half-hour special.
Son of Football Follies—half-hour
special.

PRODUCERS SHOWCASE CORP.

250 Fifth Avenue
New York, NY 10001
212-696-1717
Suite 357

Representatives: Joseph E. Kovacs, vp;
Joel Gallen, gen mgr; Teddy Abra-
movitz, Stanley Sherman, dist cons

Properties:

The Uncle Floyd Show—New first-run
comedy strip.

The Story at the Top of the World,
Alaska—One-hour  documentary
special.

PRODUCERS VIDEO CENTER
2450 Grand, Suite 400
Kansas City, MO 64108
816-274-8335

Representatives: Jim Gentry, mng d;
Ken Langlinais, oper mgr, Edie Smith,
mktg mgr

PRODUCTIONS ASSOCIATES
(UK) LTD.
40 George St.
London W1H SRE, England
486-9921

Representatives: Roger Yager, Mi-
chael Baumohl

Properties:

Major sports championships in all
sports.

Top talk shows with major star
names.
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PROGRAM MARKETING
ASSOCIATES
60 East 42nd Street
New York, NY 10165
212-687-5755
Suite 316

Representatives: Albert S. Goustin,
Frank Reel

Properties:

Best of Sullivan—26 hours or 52 half-
hours of music, comedy, variety with
material edited from the original Ed
Sullivan Show, which ran on CBS for
23 years.

PROGRAM SYNDICATION
SERVICES, INC.

405 Lexington Avenue
New York, NY 10017
212-532-1560
Suite 370

1010 Battery Street
San Francisco, CA 94111
415-982-8400

Ms. Green

Representatives: Peggy Green, p;
Ronda Kerschner, vp & western sls
mgr; Suzanne Crowe, eastern sls mgr;
Aileen Marcus, opns mgr

Properties:

The 24 Days of Christmas—24 one-
minute vignettes each featuring a dif-
ferent celebrity telling about Christ-
mas in the land of his or her heritage,
with special music and art.

Morning Stretch—Monday through
Friday half-hour exercise show, hosted
by Joanie Greggains. Produced by
KPIX-San Francisco.

Holiday Moments—35 one-minute
programs featuring celebrity hosts and
tailored to the holidays of Thanksgiv-
ing, Christmas and New Year’s. To
run November 22 through January
1.

The Phantom Wolf—One-hour special
tracing the long and bizarre connection
between wolves and men including the
magic surrounding the wolf and the
legend of the werewolf.

Gift of Winter—Half-hour animated
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Christmas special fantasizing on the
origination of snow.

The Christmas Star—Half-hour ani-
mated Christmas special featuring
favorite Christmas carols.
Topper—78 b&w half-hours (on film),
starring Leo G. Carroll, Anne Jeffreys
and Robert Sterling.

PROMOTIONAL SERVICES INC.

501 Madison Avenue
New York, NY 10022
212-752-9550

Properties:
Barter exchange in payment of syndi-
cated shows.

Q.E.D. PRODUCTIONS INC.
21 West 46th Street
New York, NY 10036
212-719-4141

Representatives: Robert Baron, exec
prod; Robert Kaud, d; John Whited,

d; Jonathan Kaufman, prodn mgr;

Mark McGree, prodn asst

Properties:

Soap Opera Recap
B. T. Temps

The Big Band Show

QUANTIPLEX
919 Third Avenue
New York, NY 10022
212-980-7117
Suite 2775

Mr. Morris

Representatives: William A. Morris,
p; Ronald Laufer, exec vp; Gerald
Trozell, ae; Ronald Gleason, vp

Services:

Producers of view and consumer rat-
ings (VAC), a new audience mea-
surement service which describes
viewers as consumers, not just their
ages and sex.

RADIO-TV COMMISSION OF
THE SOUTHERN BAPTIST
CONVENTION
6350 West Freeway
Fort Worth, TX 76150

817-737-4011

Representatives: Jimmy Allen, p;
Claude Cox, d of mktg; Robert Tay-
lor, vp tv prodn; Luke Williams, exec
up

Properties:

Sunshine Factory—a half-hour weekly
segment with five insertions for local
spots. Sunshine Factory is designed for
pre-schoolers and up to 8 years old.
Human Dimension—half-hour weekly
series. These 13 episodes have been
selected because they have all won one
or more major national awards, and
are documentaries ranging from the
birth of the English language to tours
of the most notable cathedrals in Eu-
rope.

Jot—A 45, minute animated cartoon
series of 30 episodes. These deal with
problems most children have with
parents, school and playmates. All
episodes have morals for children up to
12 years old.

Puntito—This is “Jot” described above
in Spanish.

The Athletes—A half-hour program
featuring one or more noted athletes
shown in action in their sport or sports,
ranging from race drivers to yoyo
champions to football coaches.
Somewhere in each episode each ath-
lete explains his or her relationship to
God. The series of 10 programs was
produced in cooperation with the Fel-
lowship of Christian Athletes.
Listen—a series 6f 10 half-hour pro-
grams dealing with the moral values of
our society today. Topics cover every-
thing from travel to divorce to the
ecology of energy.

Circulo Tres—A Spanish-language
half-hour program of 52 episodes in
magazine format featuring interviews
with knowns and unknowns, and music
performed by musicians from Central
and South America.

These programs can be obtained free
of cost to any station that will schedule
one or more of the titles on a regular
basis.

RAMBLIN’ PRODUCTIONS,
LTD.
430 S. Glenstone Suite C
Springfield, MO 65802
417-864-4404

Representatives: Keith O’Neil, p




Properties:

The Stan Hitchcock Show—television
& radio—half-hour country music
show hosted by national recording
artist Stan Hitchcock with recognized
country music artists as weekly
guests.

RANDOM PRODUCTIONS
5437 Laurel Canyon Blvd.
North Hollywood, CA 91607
213-997-7800
Suite 2813

Representatives: Stuart M.
Schoenburg, Peter V. Ware

Properties:

Live at the Palomino—music/va-
riety.

Four Guys Four—music/variety.
Music, Music, Music—music/va-
riety.

The Music Show—music/variety.
Hollywood Cabaret—music/variety.

Hollywood  Close-Up—music/va-
riety.

Mayf Nutter’s Country Album—
music/variety.

Country Days/Nashville Nights—
music/variety.

RAYMOND INTERNATIONAL
353 St. Clair Avenue East
Toronto, Ontario M4T 183

416-485-3406
Suite 410

Representatives: Bruce Raymond

Properties:

Alphabet Soup—52 half-hours pro-
duced by Bruce Raymond, aimed at
children seven to twelve years of age.
Puppets, live action and music.

The New Tales of the Riverbank—26
half-hours, newly produced (1982)
featuring new adventures of Hammy
the Hamster and his friends, popular
for years worldwide. 16mm. All tape
formats.

The Young Chefs—13 half-hour
cooking lessons for the very young
teenager, with filmed inserts from Je-
hane Benoit’s farm.

Guitare—75 minutes. A mystery con-
cerning three budding explorers and a
guitar floating down the river carrying
a mysterious message. 16mm all tape
formats.

The Shack—28 minutes. Honorable
Mention at the International Short
Film Festival for Children, Paris,

1978. Seven children decide to scour
the country-side searching for a home
for their kittens. 16mm. All tape for-
mats.

Canadian Sketches—10 half-hours
produced by noted Canadian film-
maker Richard Lavoie, dealing with
various appealing aspects of French-
Canadian life . . . Sometimes cultural,
sometimes amusing, sometimes very
timely.

Changing Worlds with Lorne
Greene—14 half-hours. Lorne Greene
and Bruce Raymond comment on
problems facing third world countries
in coping with modern technology. All
footage shot in the countries con-
cerned.

This Is Psychiatry—13 half-hours
hosted by Dr. Stuart Smith, of
McMaster University, in which spe-
cialists explain the methods by which
they diagnose and treat the full range
of psychiatric problems. Re-enacted.
An Experience In Dying—30 minutes.
Medical personnel adopt a variety of
roles to explore the grieving process
and the ways of coping with the dying
of a patient.

Matthew Manning—Study of a Psy-
chic—25-minute film, produced on
location in England and Canada by
Bruce Raymond, tells the story of how
certain powers developed in Matthew
Manning and the influence they exer-
cised on the Manning family.
Murder in Amityville—30 minutes.
This film shows the reasons why a
young man named Ronald De Feo
wiped out his entire family on a cold
wet night in 1974. Hans Holzer
hosts.

No Barrier These Walls—23 minutes.
Harold Town, Abba Bayefsky, York
Wilson and Andre Bieler are among
the guides who explore the art form of
murals on public and private build-
ings.

Paul and David—30 minutes. A well-
cast and produced film dealing sensi-
tively with the subject of homosex-
uality.

Philip: The Imaginary Ghost—15
minutes. A group of ordinary people
get together and develop a revolu-
tionary new technique for generating
a real ghost.

The Alcohol Problem—13 15-minute
programs underlining that detoxifi-
cation is not a step to lasting sobriety.
World-famous Dr. Gordon Bell pro-
vides orientation to alcohol depen-
dence. Also available in 3 15-minute
“insight” programs.

Birth of a Baby—17 minutes. Erik

Frohn Nielsen’s fine film takes us into
the Charlotten Lund Clinic in Co-
penhagen, to witness the event of a
natural childbirth first hand.
Mayfair Bingo—for the first time, a
Bingo game for television audiences
that can be pre-produced. We supply
all cards and station ‘computer’.
Foolproof and yet simple where Bingo
is permitted by law. All tape for-
mats.

Superstar Volleyball—26 half-hours. of
championship volleyball.

Superstars of Wrestling—more than
100 hours (with more being produced
weekly) of custom-produced wrestling
matches featuring the world’s greatest
wrestlers.

Her One True Love—25 minutes.
Adapted from a short story by Maxim
Groky, this is a tender dramatic tele-
play starring Kate Reid and John
Horton.

RCA AMERICAN
COMMUNICATIONS, INC.
400 College Road East
Princeton, NJ 08540
609-734-4072
Suite 2730

Representatives: A. F. Inglis, H. W,
Rice, L. Donato, W. Kopaka

Services:

Domestic satellite communications
services for the U.S., including voice,
data, video and related services.

REEVES TELETAPE
304 E. 44th Street
New York, NY 10017
212-573-8888
Suite 325

Mr. McKenny

Representatives: Caddy Swanson, p;
Joe DiBuono, vp mktg; Joe Wolf, vp
post prodn oper; Jim McKenney, vp
prog sves; Lou Maltese, vp; Ed
Grower, vp, Bob Moscone, acct su-
pervisor mobile fac; Cynthia Fuchs,
mgr location fac; Ruth Scovill, mgr
studio fac; Terry O’Rourke, acct exec;
Chris Lalonde, acct exec

NATPE '82 A-59




Services:

Complete range of post-production
and distribution facilities. Services
include, distribution planning, design
and operation. Program duplication in
all formats. Stock rental, evaluation of
masters and dubs, integration, for-
matting of masters, reformatting
masters for cable and home enter-
tainment standards, time compression,
film to tape, master storage and in-
ventory control, control of editorial
services for consolidated accounts.

Production Facilities

10,000 sq. foot stage—100 X 70 on
two levels, 11 dressing rooms, makeup
room, custom-designed seating for
270 people, CDL switcher, Ampex
VPR-2 17 VTR’s, two 16mm film
chains, complete lighting equipment,
RCA TK46, TK44B, TKP45 and
CE310 cameras.

Mobile Facilities

3 production vans, 40’, 30’ and 26';
total of 14 cameras available includ-
ing RCA and CEI complement in
Production Facilities list. Ampex
VTR2000 quad and VPR2 1” VTR’s.
CDL and Grass Valley 1600 switchers.
Chyron IlIB character generator,
Ward Beck M1204A4 12 X 4 mixing
console.

Post Production Facilities

4 editing suites equipped with CM X
340X editors, VTR2000 quad and
VPR2 and VPR2B 1” VTR’s. CDL
480 switcher with CAP effects mem-
ory. Quantel DPE5000 digital effects
(2 systems), Ampex HS200 slo-mo
disc, Norelco PCP70 color titling
camera with electronic zoom, Chyron
RGU-1 character generator, Ulti-
matte. Film-to-tape transfers to all
formats with scene-by-scene com-
puterized color correction, closed
captioning services, time compression.
The Sound Shop, a complete audio
post production facility for film and
tape features ACCESS, the com-
puter-controlled sound effects editing
system. Other equipment includes
BTX audio-to-video synchronizer and
MCI multi-track recorders.

D. W. REID FILM
CORPORATION
931 Yonge St.
Suite 600
Toronto, Ontario M4W 2H2
Canada
416-925-2436
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Representatives: Donald W. Reid, p;
Marc R. E. Reid, exec vp

Properties:

The Adventures of Snelgrove Snail—a
series of 195 74 minute programs plus
5 seasonal specials. Packaged for 70
half-hour programs or 200 individual
stories. Other properties include
“Snowman” and “The Prince of
Plums.” Empbhasis is on children’s and
family programming.

HARVEY REINSTEIN &
ASSOCIATES INC.
2 Bayard Drive
Dix Hills, NY 11746
516-499-8382

Properties: .

Representing Colbert Television Sales,
Lionheart Television International,
Weiss Global Enterprises.

REPRESENTATIVE FILMS
LIMITED
The Village Plaza
Suite 520
23400 Michigan Avenue
Dearborn, MI 48124
416-364-5613
Suite 410

120 Peter Street
Toronto, Ontario, Canada M5V 2G7

Representatives: Dorothy Janhevich,
p.; Dino Kotopoulis

Properties:

Willy Woops—A new production an-
imation and live action geared for the
family . .. half-hour series.

Lively Country—78 half-hours. A re-
freshing new look at “‘country” video-
tapes in natural rural setting
throughout Canada. Featuring a lively
format of up town country and down-
town musical artistry.

The 50’s Connections—24 half-hours.
Musical entertainment show that looks
at the resurgence of interest in the
syncopated Rock and Rolil beat of the
50’s. Guest performers include: The
Platters, Freddy Cannon, Bobby Ry-
dell, The Shirelles, Four Aces and the
Drifters.

Sounds Good—78 half-hours includes
not only high energy jazz but also the
contemporary sounds of rock, cabaret
and show bands.

The Wayne Thomas Show—52 one-

hours. A one-hour English-flavour
musical comedy show on location and
in studio throughout the Caribbean,
Mexico, the United States, Great
Britain and Canada. Featuring Wayne
Thomas as the Old Man, the Opera
Singer, the Sheriff, Dudley Fitzpat-
rick-Moore, Evil Navel.
Lively Specials—26 half-hours. An
exciting pot pourri of musical styles
from jazz and blues through disco to
barber shop.
Glitter—78 half-hours. Provides an
analysis of such stars: Jack Lemmon,
Walter Matthau, Beau Bridges, Paul
Newman, George Burns, Susan An-
spach, Ann Margaret, Karen Black,
Jane Fonda, Sidney Poitier, Burt
Reynolds, etc.
Backstage—26 half-hours. Docu-
mentary on entertainment featuring
on-stage performance and backstage
interview. Burton Cummings, Reveen,
Akker Bilk, Vlady, Hagood Hardgy,
Frankie Vallie and others.
Music ’til Midnight— 150 half-hours.
Nightclub performances, cabaret acts
and showbands in a non-stop wall-
to-wall music series. Designed for late
night TV.
Travel In Music—26 half-hours. On
location south of the border, a talented
group of attractive variety entertainers
travel throughout the exotic resorts of
Mexico.
The Music Store—Ildentical blonde
twins host this new music series pro-
duced in Spring, 1981 containing rock,
new wave, punk, pop and crossover
country in a fast moving 30-minute
format.
Music Circle—26 half-hours. An
M.O.R. music-show featuring light-
rock, jazz, pop and crossover country
music sounds, shot in-studio and on the
island of San Andreas off the coast of
Columbia in the Caribbean Ocean.
Backstage—26 half-hours. A news-
style entertainment series looks at the
full spectrum of the performing arts
through interviews with personalities
such as Ben Vereen, Chita Rivera,
Martha Raye, Lois Maxwell, Salome
Bay, Donald O’Connor.

REYMER & GERSIN

ASSOCIATES, INC.

4000 Town Center
Southfield, M1 48075
313-354-4950
Suite 655

Mr. Gersin

Mr. Reymer




Representatives: Arnold S. Reymer, p;
Harvey N. Gersin, exec vp; Jon
Beacher, vp; Doug Clemenson, d of
research

Services:

Media research and news consulting,
television marketing and promotional
strategies.

RHODES PRODUCTIONS
124 11th Street
Manhattan Beach, CA 90266
213-379-3686
Suite 373

Mr. Rhodes

Representatives: Jack E. Rhodes, p;
Ralph V. Cunningham, exec vp; Wil-
liam G. Rhodes, vp, special projects;
Chris Remington, major mkt sls mgr;
Nicholas A. Fasola, Rhian R. Rhodes,
acct execs

Properties:

Richard Deacon’s Micro-Magic—30
mins., 130 programs.

Let’s Make a Deal—New, starring
Monte Hall. 200 Half-hour strips.
Pitfall—New half-hour strip is hosted
by Alex Trebek. 130 programs.
Celebrity Revue—120 half-hour pro-
grams/2 telecasts of each, features
major stars in musical /variety series.
The New Divorce Court—130 pro-
grams/2 telecasts/30-minutes each.
The Cisco Kid— 156 filmed programs,
all in color/unlimited telecasts, 30-
minutes each.

Just Between Us—half-hour strip,
hosted by Jim McKrell, programs are
30-minute each, 65 programs.
SCTV—(formerly Second City Tele-
vision) Series I, II and III, each con-
tain 26 half-hour programs/?2 telecasts
each.

Stan Kann Show— Fifty-two half-hour
programs hosted by Stan Kann and
featuring celebrity guests. Each pro-
gram is 30-minutes.

Peter Marshall Salutes the Big
Bands—Hour-long special hosted by
Peter Marshall features Tex Beneke,
Paula Kelly & The Modernaires, Bob
Eberle and Helen O’Connell.

Four Girls Four—Hour-long special
featuring Rosemary Clooney, Rose

Marie, Helen O’Connell and Margaret
Whiting.

Mine Eyes Have Seen—Hour-long
special on Civil War hosted by Gary
Merrill.

Chi Coltrane—Half-hour musical
special.

Keystone Komedies—79 silent films,
with organ music sound track added,
featuring top stars of silent era, b&w
and various lengths.

Butcher, Baker—260 one-minute
spots.

Dear Toni with Toni Holt—(one min-
ute spots) 130 programs, unlimited
telecasts.

It’s a Fact with Peter Marshall—(one
minute spots) 130 programs, unlimited
telecasts.

Australians At War—12 programs,
introduction runs 90 minutes, re-
maining eleven one hour.

Plants Are Like People—fifty-two
half-hour programs hosted by Jerry
Baker.

Scrooge—ninety-minute version of
Dickens’ Christmas classic.

DAN ROBINSON
BROADCASTING ASSOCIATES,
INC.

127 East 59th Street
New York, NY 10022
212-838-6133
Booth 61/62

Representatives: Dan Robinson, p

Properties:

In Search Of...—with Leonard
Nimoy (Markets 36-100).

Samurai Files—(TV Asahi of
Japan).

American Hotline—documentary by
Dave Bell Assocs.

THE PETER RODGERS
ORGANIZATION LTD.
P.O. Box 2669
Van Nuys, CA 91404
213-826-9377
Booth 18

Mr. Rodgers

Representatives: Peter S. Rodgers, p;
Susan M. Warner, sec & treas

Properties:

Science Fiction Feature Package—18
features in color including: “The Be-
ginning of the End”; “The Day of the
Triffids”; “Buck Rogers”; “The Un-
earthly”; “Fortress of the Dead”; “The
Clones’’; “The Brain Machine”;
“House of the Seven Corpses”’; etc.
Chiller /Monster /Horror  Feature
Package—29 features in color. in-
cluding: “The Baby”; “Blood Voyage”;
“Circus of Horrors™”; “Haunts”; “Evil
Fingers”; “Crucible of Terror”; “Flesh
Feast”; “Demons of the Mind”; “Cat
in a Cage”; “Horror Express™; “Kiss
Me Kill Me”’; “The Witchmaker.”
The Pro Feature Package—65 fea-
tures most in color, late releases—
action, adventure, western, war—
including “Chino” with Charles
Bronson; “Call of the Wild” with
Charlton Heston; “Jamaica Reef”
with Cheryl Ladd, Stephen Boyd;
“Pancho Villa” with Telly Savalas,
Chuck Connors; “Rebel Rousers”™ with
Jack Nicholson, Bruce Dern; “God’s
Little Acre” with Robert Ryan, Mi-
chael Landon; ‘“Bare Knuckles’;
“Beginning of the End”; “Captain
Apache”; “Buck Rogers”; “Fifth Day
of Peace™; “Fighter Pilots™; “Woman
in the Rain” with stars like Charlton
Heston, Vincent Van Patten, Charles
Bronson, Lee Van Cleef, Jack Lord,
Christopher Lee, Telly Savalas,
Franco Nero, Robert Shaw, Martin
Landau and many more.

The Special Feature Group—12 fea-
tures in color, all late releases including
“Cobblestones” with Virna Lisi;
“Panhandle Caliber 38" with Keenan
Wynn; “Dropout” with Vanessa
Redgrave, Franco Nero; “The Great
McGonagal” with Peter Sellers;
“Tender Dracula” with Peter Cushing;
“The Man From Glover Grove” with
Paul Winchel, Stu Gilliam, Buddy
Lester, etc.

The Masterpiece Feature Group—25
feature classics including “Stage-
coach” with John Wayne; “The Long
Voyage Home” with John Wayne;
“Foreign Correspondent” with Joel
McCrea; “To Be or Not To Be” with
Jack Benny, Carole Lombard; “His-
tory is Made at Night” with Charles
Boyer, Jean Arthur; “Sundown” with
Gene Tierney; “Young and Willing”
with William Holden, Susan Hay-
ward; “I Married a Witch” with Susan
Hayward, Frederic March; “Standin”
with Humphrey Bogart, etc.
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The EMI Feature Package—77 fea-
tures including the famous “Carry-
On” comedies.

The Nostalgia 9 Feature Group—Nine
great classic features including
“Patty”; “Prison Train”; *“Rain”;
“Hallelujah I'm a Bum™; “The Last
Outlaw.”

I Spy—82 one-hour shows in color
starring Bill Cosby and Robert Culp.
Off NBC Network; International Es-
pionage with a light touch; Two secret
agents take dangerous assignments,
masquerading as a top seeded tennis
player and his trainer companion.
Family Treats—13 one-hour shows:
award-winning family programming,
off ABC Network. Very late re-
leases.

Fugitive Samurai— 79 one-hour shows
in color, first run in syndication. One
of the most exciting action/adventure
series.

Flipper—288 half-hour shows in color,
off NBC Network after five successful,
high-rated seasons starring Brian
Kelly, Luke Halpin, Tommy Nordin
and Flipper.

Gentle Ben—56 half-hour shows in
color, off CBS Network after two
successful seasons starring Dennis
Weaver, Clint Howard, Beth Brickel
and Ben.

The Bill Cosby Show—52 half-hour
shows in color; all family situation
comedy, off NBC Network starring
Bill Cosby as a big city high school
gym teacher, with guest stars: Henry
Fonda, Vic Tayback, Cicely Tyson,
Lou Gossett, Dick Van Dyke and
many more.

Wyatt Earp—179 half-hour shows.
One of the most successful western
series, off more than six years on the
ABC Television Network.

The New Candid Camera—130 half-
hour shows in color starring Alan
Funt.

The Judy Lynn Show—52 half-hour
shows in color starring Judy Lynn and
featuring the most famous, all-time
favorite country and western songs.
The White Escape—13 half-hour
shows in color. One of the most excit-
ing skiing shows ever.

High and Wild—52 half-hour shows in
color hosted by Don Hobart. Thrilling
adventures in sports and wildlife:
flying, skiing, auto racing, sailing,
etc.

Buck Rogers—1 90-minute special
and 12 serial chapters (each 20 min-
utes) starring Buster Crabbe, Con-
stance Moore, Jack Mulhall and
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Jackie Moran. The Classic “Inter-
planetary Adventure” series.
Kennedy’s Ireland—1 60-minute ver-
sion or 1 90-minute version in color.
Narrated by Robert Vaughn. JFK’s
last visit to Ireland, June, 1963.
Johnny Cash—A Flower Out of
Place—1 60-minute special in color
starring Johnny Cash, Roy Clark,
Linda Ronstadt, Glen Sherley and
Foster Brooks. An All-Star perfor-
mance before 2000 inmates at the
Tennessee State Prison.

How the West Was Lost—1 60-min-
ute special in color starring Rob
Reiner, Charlie Callas, Roy Rogers,
Dale Evans, Foster Brooks, Scotty
Plummer, Diana Trask, Fred &
Mickey Finn. Pure family entertain-
ment.

Magic—1 60-minute special in color
starring Sheri Lewis and Lambchop.
Featuring four of the most outstanding
magicians in the world: Mark Wilson,
Flip of Holland, The Magical Comedy
of the Great Tomsoni & Company,
and the Amazing Randi.

Sheri Lewis “Christman Concert”—in
color starring Sheri Lewis and the Art
Enter Orchestra of Toronto.

The Bill Cosby Monologues—7 20-
minute special in color.
Celebration—1 60-minute special in
color starring Burl Ives.

A Christmas Visit—1 30-minute spe-
cial in color starring Hans Conreid,
Marty Allen and S. E. Hanie Edwards.
All family special.

A World Full of Music—1 60-minute
special in color starring Frank Sinatra,
Jr., Lynn Anderson, Johnny Mathis,
Olive Gallagher, Johnny London and
Turly Richards.

Frank Sinatra, Jr. in Concert—1 60-
minute special in color starring Frank
Sinatra, Jr. Taped at the world famous
Frontier Hotel in Las Vegas.

Myth or Reality—1 60-minute version
or 2 30-minute versions in color.
Hosted by Dr. Rena Winters, “The
World’s Most Beautiful Psychic.”
Available for first run syndication.
Video taped in Hollywood, 1979.
The Pia Zadora Special—1 60-minute
special in color. Video-taped in Mexico
City in 1979. Available for first-run
syndication.

The Man Who Was Born to Sail—1
60-minute special in color. Filmed by
Olivier Karsenty in 1978, during a
transatlantic crossing on the “Club
Mediterranean” with Alain Colas as
the captain.

Curious George—104 5-minute, fully

animated episodes. This series is the
adventures of a playful monkey, “Cu-
rious George,” who gets into all kinds
of mischief. Produced in 1978 and
1979. First run in syndication.

THE ROMANO FILM GROUP
P.O. Box 5434
Beverly Hills, CA 90210
213-783-5314
Suite 427

Representatives: Renato Romano

RPM GENERAL
19762 MacArthur Blvd.
3rd Floor
Irvine, CA 92715
714-851-1395
Suite 324

Representatives: Richard Germaine,
p,; Stephanie Delbridge, project d

Properties:

Athletes in Action Sports Maga-
zine—First run half-hour weekly series
featuring sports superstars.

JORGE ROSSI AND ASSOCIATES
1905 Victory Bivd., #14
Glendale, CA 91201
213-841-0362/3

Mr. Rossi Mrs. Rossi

Representatives: Jorge Rossi, p; Elsa
Rossi, vp; Ricardo Vinas, controller;
Ricardo Rossi, South American sls
mgr

Properties:

Omni—El Mundo del Maihana—18
half-hours.

La Cuarta Dimension—7 hours.
Winnetou—7 hours.

Heidi—26 half-hours.

The Rainbow Patch—13 half-hours.
Lassie— 130 half-hours.

Desde Hollywood—20 hours.
Recuerdos del Ayer—7 half-hours.
Enigma— 104 half-hours.

Aqui esta Lucy— 144 half-hours.
Sport Billy—26 animated half-
hours.

Don Quijote de la Mancha—39 ani-
mated half-hours.



La Magquina del Tiempo—61 animated
half-hours.

Sabrina—26 animated half-hours.
Laura, La Pequeiia Niiia de las Prad-
eras—26 animated half-hours.
Conan, El Nifio del Futuro—26 ani-
mated half-hours.

Capitan Centrella—26 animated
half-hours.

Trompita—50 animated segments of
15 seconds.

El Reino Animal—6 animated hours.
Ballets—two hours.

World Championship Tennis—22
tournaments.

Fast Company (auto racing)—20
hours.

Box Internacional—50 hours.

The Best Fights of the Century—20
hours.

Moscu 1980 Olympic Highlights—26
half-hours.

Crazy World of Sports—14 half-
hours.

Kick Boxing—26 half-hours.

Rodeo en el Pacifico—1 hour.
Resumen Deportivo Internacional—52
hours.

Antologia Taurina—50 hours.

Futbol Argentino—25 games.
Feature films—fifteen.

Pop Music—26 half-hour musicals.
Top 40 U.S.A.—26 half-hour musi-
cals.

Music Specials—38 hour musicals.
Tango y Punto—20 hour musicals.
Documentaries—54 hours.

RUBICON CORPORATION
1735 N.W. 7th St.
Miami, FL 33215

305-454-0867
Suite 2821

Representatives: Don H. Kemper

Properties:

Package of feature films, sports pro-
grams, series, specials, children se-
ries.

RUSCONI INC.
505 Park Avenue
Suite 1508
New York, NY 10022
212-838-5100

Representatives: Marie A. Manca, p

SATELLITE SYNDICATED
SYSTEMS, INTERNATIONAL
DIVISION
P.O. Box 45684
Tulsa, OK 74145
918-481-0880
Suite 2761

Representatives: Mike Stangeby, asst
vp; Cindy DiMattia, int! prog d

Services:

Offering foreign programmers the
opportunity for satellite delivery to a
cable audience of 3.5 million viewers.
Organization is developing interna-
tional cable network for American
viewers. Network currently has
French, Italian, Irish, South Asian,
and Israeli programming in its line-up.

SATORI PRODUCTIONS, INC.
330 West 42nd Street
Penthouse Suite
New York, NY 10036
212-563-2323

ks

o
A/;r. Séuer

Representatives: Ernest Sauer, Gary
Conner, Jeffrey Sass, Andrew Fox,
Janice DeMadona, Ken Wiederhorn,
Sandy Stern

Properties:

Tim

Toby and the Koala Bear
Tarka the Otter
Electric Eskimo

The Mine and the Minotaur
Dot and the Kangaroo
Dot and Santa Claus
The Shout

Gone to Ground
Demolition

Image of Death
Persecution

The Island of Nevawuz
Get Charlie Tully
Final Cut

Tourist Trap

Plunge into Darkness
The Scalp Merchant
The Death Train

The Newman Shame
The Great Gundown
Fyre

Nocturna

Legend of the Werewolf
Smuggler’s Cove

The Night Nurse
Punishment

The Wombles

PIERRE SAUVAGE
PRODUCTIONS
8760 Wonderland Avenue
Los Angeles, CA 90046
213-650-8986

Representatives: Pierre Sauvage, p

Properties:

Entertainment Watch

Hollywood Week In Review

Yiddish, The Mame-Loshn—the
mother tongue..

The Honor and the Glory

People of the Holocaust

The Sex Industry

SCHOLASTIC PRODUCTION,
INC.
(A Division of Scholastic Inc.)
50 W. 44th St.
New York, NY 10036
212-944-7700

Mr. Keltz

Representatives: Martin J. Keltz, vp
and exec d; Jane Startz, vp, Motion
Picture and Television Development
and Production; Phyllis Morris, story
ed

Properties:

The Law Works—>5 half-hours, teen-
age mini-series.

Scholastic Sperts Academy—chil-
dren’s series of half-hours with celeb-
rity athletes giving instruction in their
specialties.

R. SCHULLER
TELEVANGELISM
4201 W. Chapman Avenue
Orange, CA 92668
714-971-4101

|
“f&t.;\ ‘
(&L

Mr. Schuller
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Representatives: Bill Underwood, exec
prod

Properties:

Robert Schuller From the Crystal Ca-
thedral—52 one-hour color episodes.
Robert Schuller—52 half-hour color
episodes.

SEA WORLD, INC.

1720 South Shore Road
San Diego, CA 92109
Parks: San Diego, CA 714-222-
6363;

Cleveland, OH 216-562-8101;

Orlando, FL 305-351-3600.

Representatives: Arthur Freeman,
entertainment dept; Fred Corrigan, pr;
Sean Drew, info svcs

Properties:

The World’s Finest Marine Life
Parks—ideal locations for national/
syndicated and local programming
sites.

SELECTV
4755 Alla Road
Marina del Rey, CA 90291

Representatives: William M. Me-
chanic, vp prog; John Calvetti, vp
sls/mgmt svcs

Services:
SelecTV is a broadcast pay service also
serving MDS, LPTV and CATYV via
satellite.

SELTEL, INC.
750 Third Avenue
New York, NY 10017
212-697-0944
Suite 2711

Representatives: Jim Bloom, vp of
mktg; Harry Wise, v chmn; Peter
Sisan, chmn; Art Stringer, p; Edgar
White, exec vp; Charles Lore, prog
mgr; Dick Owen, vp/research d; Joe
Eisberg, vp/gen sls mgr; Ray Johns,
vp/LA mgr

SFM ENTERTAINMENT
Division of SFM Media Corporation
1180 Avenue of the Americas
New York, NY 10036
Suite 360
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Representatives: Stanley H. Moger, p,
SFM Entertainment; Jordan Ringel,
sr vp, bus affairs; Joseph Gerard, sr
vpftreas; Maria Carayas, vp/station
rels; John Doscher, vp/sls; Mike
Moore, vp/client sucs; James Hergen,
acct exec; John Murphy, mgr syn sls;
Dave Grimm, syn sis; Mike James, syn
sls; Mary Ann O’Dea, adv/promo d

Properties:

The SFM Holiday Network—package
of eleven movies

Churchill and the Generals

The Seven Dials Mystery

Why Didn’t They Ask Evans?

Mobil Showcase Network Presenta-
tions

Origins—game show.

Car Care Central—39-week automo-
tive series.

Sports Illustrated Series—four 1-hour
specials.

March of Time Series—205 half-
hours.

Crusade In The Pacific—documen-
taries.

Computers Are People Too—I1
hour—Disney Productions.

The Heisman Trophy Award—1982.
Dayan—three 1-hours/90-minutes.
SFM Classic Network

SFM Documentary Network

Fat Albert—animated special.

SHOW BIZ INC.
110 21st Avenue South
Nashville, TN 37203
615-327-2532
Suite 4-100

Mr. Sellers

Representatives: Reg Dunlap, p; Stan
Sellers, sr vp/mktg; Dick Montgom-
ery, up/mgr station sls; Larry Frank-
enbach, vp/special projects

Properties: .

Pop! Goes the Country—26 half-hours
of top country music stars.

Nashville on the Road—26 musical
half-hours shot out-of-doors.
Backstage at the Grand Ole Opry—26
half-hours for the stage of the Grand
Ole Opry House.

Dolly—26 half-hour musical/variety
shows, Dolly Parton and guest stars.

Marty Robbins’ Spotlight—24 half-
hours saluting 24 top music stars.
The Porter Wagoner Show—26
country music half-hours.

Gospel Singing Jubilee—26 one-hours
or half-hours of inspirational
singing.

Ernest Tubb: An American Origi-
nal—2-hour look at the life and legend
of country great Ernest Tubb.

Great American Singalong—2-hour
special featuring classic country songs
taped in Nashville, Florida and Cali-
fornia.

Around the World in ’82—2-hour
musical tour of foreign exhibits and
displays with country music’s biggest
stars as tour guides.

The Christmas Legend of Nashville—
90-minute holiday special recreating
the magical legend of Nashville’s
country music greats.

SHOWCORPORATION
P.O. Box 1070
Stamford, CT 06904
203-327-9252

Representatives: John T. Manby, p

Properties:

American Life Style—33 half-hour
documentaries featuring homes and
lives of famous Americans.

SIROCO ENTERPRISES
9200 Sunset Blvd.
Los Angeles, CA 90069
213-276-1014

Representatives: Paul Roth, Joe
Siegman

Properties:

Norm Crosby’s Comedy Shop—Series,
75-half hours, featuring the best of
America’s veteran and young come-
dians.

The First 100,000 Laughs—Specials.
One ninety, two one-hours, two nine-
tys. Jokes, one-liners, stories, perfor-
mances and moments from the first
three years of “Norm Crosby’s Com-
edy Shop” series.

Good News, Bad News—Pilot. For
one-a-week or strip. Half-hour
“eyewitness” type news, but all com-
edy. Featuring outstanding young
comedy performers and young/veter-
an professional writers.

The New Celebrity Bowling—Series
strip. New, stripped, 80’s version of the
long-running fun series that started the




“celebrity sport” craze in the early
70’s.

SIX FLAGS CORPORATION
555 S. Flower St. 31st Floor
Los Angeles, CA 90071
213-680-2400

Representatives: Richard R. Tyler,
Loretta Kramer

Services:

Feature-length documentaries: Six
theme amusement parks and two wax
museums available for on-site shoot-

ing.

SKI THE AMERICAS, INC.
1607 N. El Centro Avenue, #18
Hollywood, CA 90028
213-467-5216
Suite TBA

Representatives: Daniel Kristofferson

Properties:

13 weekly half-hour shows on the great
ski resorts of America with a celebrity
guest star each week.

SMELOFF TELEPRODUCTIONS

8201 East Pacific Place, Suite 502
Denver, CO 80231
303-750-5000
Booth No. 20

Representatives: Nick Smeloff, exec
prod; Renae Bogh, bus mgr; Dirk
Olson, prod mgr; Greg Adams, prod
coord

Properties:
The American Trail—26 30-minute
shows and 260 35 minute shows.

SPECIAL INTEREST
PROGRAMMING ASSOCIATES
121 East 79th Street
New York, NY 10021
212-737-1040

Representatives: Andrew Saxe

Properties:

The Great Collectors—continuing se-
ries featuring the greatest art collec-
tions ever assembled, including:
Guggenheim, Getty, Gardner, Whit-
eny, and Havemeyer.
Gallery—monthly program hosted by

Andre Emmerich with news and fea-
tures on museum exhibitions, auctions,
profiles and gallery openings from the
art centers of the world.

World Soccer

National Driving Test

Masterworks

And custom programming produc-
tions.

SPOT TIME, LTD.
366 Madison Avenue
New York, NY 10017
212-687-9660
Suite 550

Representatives: Carmine Patti, p

STATION PROGRAM
RESOURCES
6117 Blue Circle Drive
Minnetonka, MN 55343
612-935-4454

Representatives: Jack Hansen, John
Lehman

Properties:

The Original Fish and Game Fore-
caster—by DataSport, Inc. This
unique news service has been sold in
over 100 markets. The only fish and
game forecast that has been tested and
proven from Redding, California to
Portland, Maine.

Weather Health Trend—by MultiD-
ata, Inc. Biometeorology— brand-new
news service relating weather to health
provided on a daily basis—presented
by your own weather personality.
You and Your Car—by M.E.I. Forty
90-second features, television-tested,
which can help even the most unhandy
person to perform and check those
basic car-care items.
Crimebeat—with Clarence Kelley,
retired Director FBI, by Crimebeat,
Inc. Kelley has a personal conviction
that we are all apathetic to what goes
on around us. This series of 50 fifty-
second inserts presents tips on crime
prevention that only Kelley can de-
liver.

The Great Americans—by Peppercorn
Productions. 52 commentaries by
Mark Twain, Ben Franklin, Will
Rogers and Abe Lincoln speaking
through the magic of the Dave Pavel-
onis Puppets-—commenting in their
original words on various subjects
which are as significant today as when
they were first spoken.

All Alone Together—Of all the drugs

used in our society, alcohol is the most
socially acceptable, yet the most de-
structive. “All Alone Together” is a
dramatic examination of the destruc-
tion it can cause in a family. The pro-
gram is a documentary portrait of the
Dinsmores, a suburban, middle-class
family that came to the point of disin-
tegration. “All Alone Together” is a
powerful program with a powerful
message to relate. It is one hour in
length and is structured to be moder-
ated by your own station personality.
New Gold for Old Glory—a first-run
special available now! It’s the Cinder-
ella story of the making, training, and
success of the 1980 U.S. Olympic
Hockey Team, narrated by Jack
Whittaker and produced by Sports
Films and Talents, Inc. It won the
1980 Golden Eagle Award as the out-
standing non-theatrical sports film of
the year. It is 24 minutes long and in-
cludes a 30-second PSA (with Herb
Brooks) for Amateur Hockey Associ-
ation of the U.S. Over 25% of the gross
sales will be donated to the AHAUS.

E. J. STEWART, INC.
525 Mildred Avenue
Primos, PA 19018
215-626-6500 or 212-288-0525

Representatives: James D. Hardy,
execvp, mktg & sls

Services:

A large videotape production company
which produces television programs,
television commercials and videotape
programs for industrial clients.

THE STORYTELLERS INC./ DDB

437 Madison Avenue
New York, NY 10022
212-826-2000

Representatives: Michael Drexler,
Steve Everitt

Properties:

The Test Series with Frank Field—13
half-hours.

Better Homes & Gardens Idea Note-
book—13 half-hours.

SUNWEST FILM
PRODUCTIONS
1021 N. McCadden Place
Hollywood, CA 90038
213-461-2957
Suite 2814

NATPE '82 A-65



Representatives: Steve Soffer, Jay
Jacoby

SWANK TELEFILMS, INC.-CON
HARTSOCK
1100 Glendon Avenue
Suite 941
Los Angeles, CA 90024
213-208-6091
Booth 41

Representatives: William Donnelly, p,
Swank Telefilms, Inc. Mike Childers,
vp mktg; John Pardos, sis; Con Hart-
sock, tw prog synd

Properties:

Lemon Popsicle Movies—10 titles in
color including “The Happy Hooker”
with Lynn Redgrave, “Gas Pump
Girls,” and “Fanny Hill.”

Spooky Movies—16 titles in color
featuring ‘“Attack of the Killer
Tomatoes.”

Venture 20— 20 titles in color includ-
ing “The Pilot”” with Cliff Robertson,
and featuring 12 first-run Kung Fu
movies with major studio production
values.

Lash LaRue Movies—14 western
movies featuring Lash “King of the
Bullwhip” LaRue.

26 Men—78 half-hour episodes in
b&w from 1957-59. Starring Tris
Coffin and Kelo Henderson in true
stories of the Arizona Rangers at the
turn of the century.

Cowboy G-Men—26 half-hour epi-
sodes in color from 1954-55. Starring
Russell Hayden and Jackie Coogan as
U.S. Government agents in the Old
West during the 1880’s.

Adventures of Judge Roy Bean—39
half-hour episodes in color from
1955-56. Starring Edgar Buchanan
and Jack Beutel. The exploits of a
Jjudge who lived in the gun-toting days
of the West.

SYNDICABLE, INC.
366 North Broadway
Suite 209
Jericho, NY 11753
516-935-9024
Booth 55

A
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Mr. Smith

Representatives: Jeffrey P. Smith, p;
Jason Starr, Randy Kromol, sis per-
sonnel

Properties:

Just For Laughs—New. 26 half-hours.
Impressionist Fred Travalena joins a
cast of comic regulars in this fast paced
comedy series. Black-out skits, im-
provization, and new comedy talents
are featured in regular show segments
of “Once Upon A Time,” “Stand Up
and Laugh,” and “Wits End” a soap-
spoof, plus zany take-offs of our fa-
vorite commercials.

What Have You Got To Lose? —New.
13 half-hours. TV’s zaniest new game
show where contestants start off with
all their prizes and try to keep them
while playing the game. Hosted by
Adam (Batman) West and co-starring
C. J. (Clint Eastwood’s favorite
orangutan).

Ars Nova—New. 26 half-hours. Series
features guest artists well known in the
world of music, dance or drama. Live
performances and comments by guests
illustrate each form of “new art” pre-
sented. Guests include: Paul Sperry,
Emerson String Quartet, Paul Rut-
man, Elliot Carter.

The Fabulous Follies—36 half-hours.
Variety star Julie Miller leads a talent
cast in this all new sitcom. Fantasy,
comedy, nostalgia, singing, dancing
plus exotic show girls bring to life the
atmosphere of a big city nite club.
Prelude—2 half-hours. Host Laurence
Luckinbill and guests explore through
exceptional conversations, demon-
strations and performances the lan-
guage of an art form.

Up For Grabs—39 half-hours. This
hilarious half-hour comedy features
three of the funniest performers in
Hollywood in an irreverant satire of
the “Good Morning/AM America”
variety show. Starring Mike McMa-
nus, Nancy Steen and Pat Proft.
Success— 104 half-hours. A series that
examines people. Interview format
with the idea of success in America
and how different people feel they have
attained it. Guest hosted by Tom
Bosley, Della Reese, Susan Oliver and
Mariette Hartley.

The Melting Pot—130 half-hours.
Great International cuisine prepared
and shared in an informal setting and
a highly entertaining fashion. Savor
the flavor with host Orson Bean and 26
well known TV personalities.
Country Serenade—26 half-hours.
Fiddles, banjos, guitars, and a whole

lot of good-time country music. Con-
temporary performances of traditional
and new folk/country tunes in a cab-
aret setting. Features the Family
Ramblin’ Band hosted by Denny
Brooks and Michael McGinnis.

The Sam Diego Show—65 half-hours.
Wildly funny series features a “put-
on/put-down” game show within a
sitcom. Hosted by self-admitted motel
comedian Sam Diego. Madcap fun,
games and prizes.

America Sings—>54 half-hours. Top
chorale performances high-lighting the
music, melodies and times that have
made America sing. Gay 90’s, show
music, barbershop quartets are all in-
cluded.

Down Home U.S.A.—52 half-hours.
Lots of Bluegrass and country-folk
music, real foot tapping entertainment.
Featuring Denny Brooks and Michael
McGinnis as co-hosts.

Sky’s the Limit—27 half-hours. The
belly laugh is not dead. Fast-paced
pieces of comedy, films, music, skits
and gags performed by a talented
showcase of up and coming stars.
Masters of the Martial Arts—26
half-hours. Actor John Saxon joins
four martial arts Masters in this ex-
citing series which explores the phi-
losophies and disciplines of the martial
arts. Each episode focuses on a specific
style of the arts. The powerful skills
demonstrated by the Masters provide
unusual live entertainment and sur-
prises.

Sports Scrapbook—78 half-hours. A
dramatic and entertaining look into the
world of sports. Hosted by Chip Ci-
polla. Presenting the sports legends of
past, present and future.
Teamwork—Explore that special re-
lationship between coaches, managers
and players. Special guests include
Julius Erving, Billy Martin, Jake La-
Motta and many others. Hosted by
Phil Pepe, veteran sports reporter for
the New York Daily News.
Whatever Happened To—260 5-min-
ute segments. Informative program
looking at people, great and near-
great, all from the past. Stars Ross
Martin as host.

Butcher, Baker—260 1-minute seg-
ments. Helpful hints for homemakers,
cooks, do-it-yourselfers and others.
Learn about meats, produce, plants,
wines, baking, home repairs and
household hints.

Dear Toni—130 1-minute segments.
Features Toni Holt offering enter-
taining and timely, informative tips on
fashion, health, beauty, sex and diet.
For women.



Sew What’s New—78 half-hours. Tips
and quips for the American home
sewing market from the needle expert
George W. Trippon.

Master Bridge—26 half-hours. Cele-
brities Arte Johnson, Carol Lawrence,
Jayne Meadows, Jim Backus, Lee
Merriweather and others, explain the
card game. Hosted by Edwin
Kantar.

Just Between Us—65 half-hours.
Couples in conflict. Their lives are
examined and brought into perspec-
tive.

Sacred Space—39 half-hours. In-
depth discussions exploring the phi-
losophies of the world’s great reli-
gions.

America Still—52 half-hours. Still
photos, sculpture, paintings, music and
interviews create vivid portraits of
what it means to live in this glorious
country. Narrations by Orson
Welles.

Remarkable—26 half-hours. Each
episode is a “Celebration of Human
Endeavor.” On location interviews
with remarkable “real people” from
extraordinary walks of life. Hosted by
Allan Prell.

Coping—91 half-hours. A pop psy-
chology series, using a revolving panel
format, that explores many of the
problem areas of today’s living. A new
approach to coping with the world we
inhabit.

Eat Yourself Healthy—78 half-hours.
Nutritional guidance and discussion
from a revolving panel of experts.
Questions and answers. Hosted by
Jack Latham.

Romper Room—52 half-hours.
America’s longest running kids pro-
gram has pre-school education, expe-
riences. Familiarizes kids with imme-
diate environment and encourage
“doing” not just viewing. National
award winning series now available
exclusively for cable standalone use.
Imagine That—26 half-hours. Con-
temporary, realistic fantasy starring
Don Lewis as “Figgy.” The lead
characters are kids, but a charming
genie “Figgy” (short for figment) is
the character that enables kids to work
out problems using their imagina-
tions.

Kidoozle—26 half-hours. Hosted by
Phil Leeds. A look at kids issues con-
cerning relationships, energy, history,
day-dreaming, health, learning pro-
cesses, odd-ballism, honesty vs. dis-
honesty and other topics. For kids
4-12.

Funny Man!—26 half-hours. Offers

the young audience a potpourri of
showbiz instruction and advice. Hosted
by comedian George Hopkins.

SYNDICAST SERVICES, INC.
2 West 45th Street
New York, NY 10036
212-921-5091
Booth No. 3

N 0
~
Mr Boden Mr. Koch
Representatives: Sheldon Boden,

Leonard V. Koch, exec vps; William
Koblenzer, vp/sis; Jack Fentress, gen
mgr; Gerry Lepkanich, vp, stat sls;
Bernie Schulman, Joe Weinflash, stat
sls; Terry Paolillo, prom & pr

Properties:

The Charley Rose Show—talk, half-
hour strip.

Twice A Woman—once-a-week half-
hour women’s service show starring
former top cover girl and model,
Sunny Griffin, who covers the “today”
approach to health, fashion, beauty
and careers. 13 originals; 13 repeats for
weekends and for early-morning time
periods.

The Lives We Live—TV’s first real-life
“soap opera’ starring three true-to-
life, non-professional women, who
freely discuss it all before the cameras:
their lives, their loves, their concerns.
Strip series of 120 originals available
immediately.

Country Jamboree—produced by Don
Kirshner, the series of weekly hour-
long shows stars all the top C& W re-
cording stars of the day singing their
current chart-bustin’ hits. Taped be-
fore a live “jamboree” audience, the
series kicks off with a two-hour special
available for March; then goes to 26
original weekly hours effective April
’82.

1982 Mrs. America Pageant—hosted
by Bert Parks, it’s the only national
contest that is exclusively devoted to
America’s 51 million wives and
mothers, -and a solid success with
viewers nationwide. Available for air
in June, the two-hour special is avail-
able on an OTO basis.

The Victor Awards—presented for its
sixteenth successful year, this 90-
minute OTO special honors the top
athletes of the season in a glittering

ceremony attended by all the glam-
ourous stars of sports, film and TV,
Available for air June-August, 1982.
Entertainer of the Year Awards—in its
12th successful year and second season
as an off-network special, this two-
hour star-studded extravaganza pro-
vides a night of exceptional entertain-
ment as it honors the year’s top stars,
as selected by the membership of
AGVA. Hosted by Mike Douglas, it is
available for air in third quarter,
1982.

Battle of the Las Vegas Showgirls—
against a backdrop of excitement and
fame from the fabled town of chance
comes the show of challenges that only
Las Vegas could produce: the most
beautiful women in the world in com-
petition. Produced by Bob Banner
Associates, hosted by T. G. Sheppard
and Regis Philbin, the 90-minute
special is available for air in March/
April with a repeat prior to August,
1982.

The Fifth Annual Rhythm & Blues
Awards—the 90-minute OTO special
is a thunderous presentation of the
hottest soulful sounds of the year, as
reported by Record World magazine.
Available for the second quarter
1982.

World Series of Poker—from world-
famous Binion’s Horseshoe Hotel &
Casino comes the million-dollar hol-
d-em championship, for the first time
available off-network. More than $2
million in prize money will be at stake
inthe three half-hours available for the
first quarter, 1982.

Don Kirshner’s Rock Concert—an
expanded format for the trend-setting
rock impressario, as the show enters its
1 1th season on the air. Emphasis is on
more live performances, new comedy,
contemporary young filmmakers and
even some of the more mellow Country
sound that’s making all the waves
today. 26 original 90-minute shows
available immediately.

Sunday Night Live—live coverage of
the big happenings, the superstars, the
latest in entertainment, with live per-
formances each Sunday night, live
from Caesars Palace. Three two-hour
specials on successive Sunday nights in
March; then weekly series of one-hours
effective September.

NCAA Football—highlights of the
action in the Big 10, SEC and PAC 10
Conferences, in three half-hours an-
nounced by ABC sportscaster Bill
Flemming. Available for air through-
out the third quarter.

Game of the Century—an inside look
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at the buildup to the most popular
game in the world, and the most im-
portant confrontation of the century:
the 12th World Cup of Soccer, to be
played in Barcelona in June. Six half-
hours available in the second
quarter.

SYNSAT COMMUNICATIONS
INC.

5202 Grandview Lane
Minneapolis, MN 55410
612-927-0641
Suite 2753

Representatives: John T. Uldrich,
Richard (Dick) Ficken

Properties:

Med-Weather Forecast—12 30-sec-
ond wrap-up to weather news. Gives
health trend based on prior day’s
weather.

Vektor Fish & Game Forecast—10
30-second segment inserts for sports/
weather news, predicts via computer
what best times of day fish and game
activity will be.

D. L. TAFFNER/ LIMITED
1370 Avenue of the Americas
New York, NY 10019
212-245-4680
Suite 2871

5455 Wilshire Blvd.
Los Angeles, CA 90036
213-937-1144
Hilton Suite 2871

Mr. Taffner

Representatives: Donald L. Taffner,
John P. Fitzgerald, Dick Cignarelli,
Ed Nugent, Mike Fahn, Frank Di-
Graci, Christina Thomas, Leo M.
Brody

Properties:

Children’s Animated Classics—15
14-hours & 1 ninety-min.

Benny Hill Package—120 half-hours
plus feature.

Kenny Everett Video Show—32 half-
hours.

King of Kensington—65 half-hours.
That Awful Quiz Show—half-hour
comedy strip.

Three’s Company—half-hours.
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The Thames Originals—(The Roots of
“Three’s Company’’) 125 half-hours.
Wayne & Shuster—80 half-hours.
Hollywood—13 one-hours.

World at War—52 half-hours, 26
hours and 10 one-hour specials.

WILLIAM B. TANNER
COMPANY INC.

2714 Union Avenue Extended
Memphis, TN 38112
901-320-4212
Suite 341

Representatives: Zack Hernandez,
Bill Laffey, sr vps; David Tyler, vp

Services:

Tannermation. TV audio and video
IDs; video libraries for custom TV
productions both audio and video;
custom music commercials.

T.A.P.E. (CONSULTANCY) LTD.
19/23 Ironmonger Row
London, EC1V 3QY
United Kingdom
Suite 570

Representatives: Michael Firman,
chmn; Brian Abrahams, mng d; Tom
McManus, North American Repre-
sentative, 425 E. 63rd St., New York,
NY 10021, 212-888-7456; Intl. telex:
220425, Dom. telex: 660485. Susan
Tirsch, 960! Charleville, Beverly
Hills, CA 90212; 213-276-3766,
Telex: 677560.

TELCOM ASSOCIATES
1901 Avenue of the Stars
Los Angeles, CA 90067
213-277-1691

Representatives: Herb Jacobs, p;
Grace Jacobs, Ron Krueger, vps

Services:
Broadcast Programming and News
Consultants.

TEL-COM ENTERPRISES
15910 Ventura Blvd.
Encino, CA 91436
213-990-1414
Suite 2803

Representatives: Gabriel Majarrez,
chmn; Mel Giniger, p; Reuben Suss-
man, treas, Ed Sussman, svc mgr

Properties:

Latin American Representations—RM
Productions, TF1 Francais, Canadian
Broadcasting Co., D. L. Taffner; Reg
Grundy.

TELECAS JAPAN CO., LTD.
214/314 Azabu Heights Mansion
5-10, 1-Chome, Minato-ku
Tokyo, Japan 106
03-583-2900
Suite 2802

Representatives: Kenzo Kuroda, p;
Ted Shibata, sis plan div mgr; Susumu
Saegusa, dist mgr

Properties:

Mysteries of the Indigo Depths—
showing over 500 species of animal life
deep in the sea.

Tenko—Master Magician and Escape
Artist presenting five great escape
shows.

Colorful Wu-Hang Circus

Kigure Circus

TELECIP S.A.

89, Bld Auguste-Blanqui
75013, Paris, France
581.11.85
Suite 2802

B.P. 307
75624 Paris Cedex 13

Services:
An international movie and television
program company.

TELE-COLOR PRODUCTIONS
150 South Gordon St.
Alexandria, VA 22304
703-823-2800
Suite 320

Representatives: Ed Baruch, prog d;
Harold Smullian, vp sis

Properties:

What’s at the Movies— Weekly half-
hour entertainment show. Movie clips
with informative introductions by
host.

TELECULTURE INC.
420 Lexington Avenue
New York, NY 10017
212-490-0603
Suite 2823




Representatives: Jordon Bock, Patri-
cia Straub

Properties:

Curlos Montya

Scene of the Crime Series
Rainer W. Fassbinder—3 films.

Fear—feature film with Ingrid
Bergman.

TELEFEATUR