














































































































































































































































































































	Sioux City, Iowa Aug. 56 Pulse Proves

	DOMINANT

	□ORN-a dynamic new TV network-NTA

	Letter from the Publisher

	The Celler Hearing


	wgal-tv

	II


	21 BILLION DOLLARS Kikhoyew wvfafaniiv

	Study 2: Local Children 5 Programs

	Study 3: Local News Programs

	Study 4: Local News Programs

	/II

	Shoe stores and manufacturers

	Tv proves most effective means of reaching their best customers . . . children


	The network and its stations

	Fingertip traffic

	4 tv producer-director tells how to make commercials


	Proper visual punctuation

	Ln-conventional Viewing

	STUDIO FILMS, INC.


	Film Com m ercia Is

	ACADEMY PICTURES, INC., NEW YORK

	AMERICAN FILM PRODUCERS

	ATA FILM PRODUCTIONS, INC.

	FILM ACK CORP.

	REITZ & HERNDON

	(ALLE) A LOVE

	ERED V. NILES PRODUCTIONS. INC.

	SCREEN GEMS, INC.

	UPA PICTURES, INC.

	VIDEO PICTURES

	WILDING PICTURE PRODUCTIONS. INC.

	ZACHARY Ä LISS


	JMI

	Daytime Growing

	Bnmd Buying

	Neiva for G. E.

	Network Program Chart

	Ratinfi-Serrice Shuffle



	Ml

	Set Shipment*

	Convention Plans

	Agency Timebuying Assignments

	LEVER BROS. CO.





	22

	NATIONAL BISCUIT CO.

	NATIONAL BISCUIT CO.

	NATIONAL BREWING CO.

	PEARL BREWING CO.

	Meeker Expansion

	Personals

	SHIRTCRAFT CO., INC.


	Playhouse Milestone

	STAR-KIST FOODS, INC.


	WAVE-TV

	TABLE TALK PASTRY CO.. INC.

	TRANSOGRAM, ING

	Merchandising a Must

	Tower Problems

	Changeover to Color

	OL


	How to Sell with Tv

	JMI





