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15 MORE CITIES ON TV NETWORKS SO0MN: 1n matter of a few weeks, new AT&T and private
hookups will link 15 more c¢ities -- so that by end of September 47 cities with 80

TV stations (out of total 107) can receive network programs direct. Right now, only
32 cities with 59 stations are interconnected (Vol. 6:29). In addition, first

Los Angeles-San Francisco hockup starts, which with San Diego picking up Los Angeles
off air might be considered as providing West Coast regional network.

Here's schedule of new cities to be served:

Sept. 1 -- Huntington, W.Va. links into present East-Midwest network with
single private microwave e¢ircuit from Cincinnati, using 2 relavs.

Sept. 1-15 -= Bloomington, Ind. links with private microwave circuit from
Cincinnati, wvia one relay.

Sept. 15 == Los Angeles-San Francisco hook up with 2 AT&T microwave circuits
northward (one capable of being reversed).

Sept. 30 -- Nashville links with private microwave circuit from Louisville,
via 5 relays. (Nashville's new WSM-TV due to start Sept. 20.)

Greensboro-Charlotte-Jacksonville-Atlanta-Birmingham link with 2
AT&T coaxial circuits southward from Richmond to Charlotte, thence
one coaxial circuit to Birmingham.

Davenport-Rock Island-Des Moines (Ames)-Omaha link with 2 AT&T
microwave circuits from Chicago to Des Moines, thence one microwave
circuit to Omaha (second due Oct. 15).

Kansas City links with one AT&T coaxial circuit southward from Omaha.

Minneapolis-St. Paul link with 2 AT&T coaxial circuits northward
from Des Moines.

Indianapolis links with 2 AT&T microwave circuits west from Dayton.

Louiswville links with one AT&T coaxial circuit southward from
Indianapolis (second due in December).

Besides foregoing, added New York-Chicago circuits, one im each direction,
are being provided on Sept. 1 when AT&T microwave relay goes into service -- making
4 westbound and 2 eastbound circuits available fulltime. Also, 2 coaxial circuits
will be added to Washington-Richmond, making 3 altogether (one part time). And the
New York-Washington route gets added microwave circuit in each direction sometime
in September, making 5 circuits southbound, 2 northbound.

AT&T also disclosed new 2-=hop microwave between Binghamton, N.Y. and its
Cherry Valley, N.Y. relay station now linking Schenectady-Utica, due March 1, 1951.

[For stations in each city, and for map outlining present and projected TV
network routes, see TV Directory No. 11.]

* £ A *

Note: Some 60 representatives of networks and stations are scheduled to meet
with AT&T Aug. 7 in New York.to allocate time on new circuits, as well as review
allocations on existing connections. Addition of so many single-station towns may
make meeting more aerimonious than usual.

Copyright 1950 by Radio News Bureau
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ELECTRONIC TOPKICKS MEET AND PLAM: Lots of hustle,-bustle and talk in Washington —-
but, except for some letters of intent, no mobilizatiom orders have yet comg down
for electronies industry. Everything still hinges on policy at top Executive levels
and on Congress (consult your daily mewspapers); but it's evident the military will

be ready to make known their needs as soon as funds are available. Meanwhiles

(1) RTMA's 42-man board was called into emergency meeting in New York's
Roosevelt Hotel next Tuesday, Aug. 8, at 10 a.m. to be briefed by President Robert
C. Sprague on recent developments and to exchange views. RTMA has assured the Govt.
that TV-radio industry is prepared to cooperate voluntarily im expediting military
procurement. "The detailed requirements of the military have not yet been diwvulged,"
said RTMA statement Friday, while Mr. Sprague was in Washingion, "but offiecials have
indicated that the industry will be called upon to produce from $1 to $1.5 billien
worth of electronic items during the next 12 to 15 months.? ‘

(2) Electronic Industry Advisory Committee (Vol. 6:30) meets with Munitiens
Board in Pentagon Monday, Aug. 14, including Brig. Gen. D. C. Langmead, chairman of
military contingent; Maj. Gen. F. H. Griswold, Air Force; Brig. Gen. Harry Reichel-
derfer, Army; Rear Admiral Louis Dreller, Navy. Also present will be Munitions
Board's electronics division director Marvin Hobbs. ©No official changes have been
made in 29 industiry members of committee, but it's understood Admiral, Crosley,
DuMont representatives may be invited.

(3) Among subjects presumably to be discussed are raw materials, components,
capacity, manpower, etc. == possibly, by then, priorities and allocations. But
essential situation as to these remains same as reported last week (Vol. 6:30), ex=-
cept that to list of components in short supply should be added transformers, Iit's
clear TV-radio production may be upset by military priorities, but facts are that
factory capacity is sufficient, due to expansions for IV; that industry is already
handling large govi. contracts and can handle more; that govt. specifications are
stringent, so it will take time to prepare them, let alone gear factories; that some
items in short supply =- mainly components == might be increased by third shifts.

(4) Manpower shortages don't loom as serious as first assumed, for reason
that TV-radio plant personnel is 65% women (was 80% during last war). Labor Dept.,
in putting out list of eritical occupations this week for guidance of draft boards,
included electrical engineers, mathematicians, physicists. Dept. of Commerce issued
"Tentative List of Essential Activities" that included most electronics and tele-
communications pursuits (including telecasting & broadcasting). Pamphlets are
available from those departments on request.

Over=-all, there's calm attitude of "wait and see® == and eagerness to co=
operate. You hear about black and gray markets in components, but no one is spe=
cific., 7TV-radio manufacturers are, naturally, producing at top speed -- and nobody

plans to cut back until there's "nothing in the bin". There seems to be general
agreement industry will achieve its 3,000,000 TV units during remainder of year,
making 6,000,000 for year -- though one of biggest manufacturers told us he thinks
figure would easily have gone to 7,500,000 had Korea not touched off defense plans.

ANA WANTED AM BATE CUTS UP T0 55%: Enough has leaked out to indicate that what
Assn, of National Advertisers wants =-- and might have proposed had networks not
refused to meet with it on subject of radio rates (Vol. 6:23=-30) == are not only
network rate reductions of 15% but station rate cuts up to 55% in TV cities.

ANA studv titled "Radio Time Values® was not released to press, but its
basic points are known. It claims: (1) Average cost-per-thousand homes for network
night show has risen 21% on one network, 18% on another over last year. (2) Listen-
ing is down 12.7% during 8-11 p.m. under year ago, despite gain of 3.6% in radie
homes. (3) Listening has dropped 83% during night hours in IV homes. (4) Listening
can be expected to drop 22% during night, figuring 9,000,000 TV homes at year's end.

Subject is far from closed, though current preoccupation with war and de-—
fense -- and consequent increase in news listenership -- may hold it in abevyance
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awhile. Quite concerned, networks are hustling to meet "threat" by proof that radio |
is still "best buy”.

Prime promoter of TV, NBC is out with presentation that admits TV's impact
on radio but compares estimated 10,000,000 TVs by end of 1950 with 42,250,000 radio
homes. Acknowledging 72% decline in radio listening in TV homes, NBC figures that
still leaves 35,100,000 radio homes, only 6.7% less than 1948. Moreover, 40% of -
population remains in non-TV areas. Citing Hofstra College figures for Boston (Vol,
6:18,23), presentation compares following costs-per-thousand: Radio $1.92, TV $3.33,
Life Magazine $3.43, This Week $3.59, Boston Post $3.95.

At CBS program-promotion clinic this week, network revealed plan for "big-
gest newSpaper and magazine advertising campalgn in history of radio" == 20,000
network-=station cooperative ads in 250 newspapers, plenty of magazine space (40
half-pages, 3 full-pages in Look alone), plus considerable use of radio. Theme will
be "This is CBS--The Stars' Address." Campaign runs end of August through October.

Tide Magazine recommends in Aug. 4 editorial some scort of cost-per=listener
formula or radio version of newspaper milline rate. It also suggested networks look
to discount structure =- 50% discounts are too high, it averred. Sponsor Magazine
July 31 thought some single measurement for all media (not only radio or TV) should
be worked out, recommended "time" as the gauge =-- time spent on radio listening,

TV viewing, newspaper and magazine reading, etc. Article makes point TV not only
cuts into radio listening, but into other activities and media too.

Broadcasting Magazine editorial July 31 called on networks and stations to
"hold the line" on radio rates, forecast further pressures. Yet magazine observed:
"In the long run, radio rates in TV markets seem destined for adjustment, assuming
TV is permitted to continue its present pattern of development. But the possibility
that TV may be affected by the nation's rearmament program should not be ignored."

* ® * *

Debate over AM rates and TV impact on listening stems largely from rating
services, each at odds with other and all up against ardent AM and/or TV advocates.
What may be showdown is being cooked up by Stanley Breyer, KJBS, San Francisco, who
last month called on Hooper and The Pulse to run identical tests in his market, with
an impartial research organization doing same. They've agreed. Since his sugges-
tion in paid ad in Broadcasting, he's had requests from Nielsen and Sindlinger to
participate also. —

COLOR LABS RACE AGAINST TIME & FCC: Fcc still hasn't made up its mind on color,
after several more days of discussion this week. Or, if it has, it's best_kept
secret in FCC history. Despite claims of inside dope, everyone's really mum. "We
don't want to affect the stock market,” they say.

Talk of postponing decision, because of war, gets absolutely no verbal sup-
port at Commission, although idea is undoubtedly in some members' minds. Rumors
impelled RCA's Gen. Sarnoff to write Chairman Coy: "On behalf of RCA and NBC, we
wish to reiterate that we have not and do not favor any delay in the establishment
by the FCC of commercial standards for color television.”

% * " *

RCA's post-hearing achievements (Vol. 6:30), some of which sound striking,
were detailed in report "prepared for the information of the radio industry," also
filed with FCC this week. Improvements in following fields are claimed:

(1) Tri-color tube: Now achieving over 20 ft-lamberts in brightness (com-
pared with previous 7-10), with 40-50 expected "before long." Greater brightness
stems from new red phosphor eliminating "minus-yellow" filter (Vol. 6:13) and from
new tube techniques:; voltages remain same.

Dois have been increased to about 600,000 from 351,000, giving "resolution
capabilities comparable to those provided by the 6-mc TV channel." Work continues
with aim of providing enough dots to give comfortable margin.

Prominence of dot structure and moire pattern in color pictures have been
"substantially eliminated® through better use of by-passed mixed highs. Progress r
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has been made in transmitter techniques to reduce dot prominence in standard mono-
chrome sets.

Shorter tubes, with larger deflection angles and improved guns, “appear
feasible." Single-gun tube now produces picture comparable with that of SAgun.
Pilot line production of tubes by January is goal.

(2) Receivers: Latest models have "substantially"™ same resolution and sta-
bility as black-and-white, use same number of controls as latter.

Production of earlier types of sets with tri-color tubes (100% brighter,
however) continues. By September, 35 sets should be completed, with 5 more weekly
thereafter. Some will go to other manufacturers, others to homes in Washington area
for field testing.

(3) Station equipment: Four camera chains, for RCA use, are under construc-
tion. (Presumably, New York's WNBT will shortly get one of first). Ten flying spot
scanners are being wade, 2 of them for other manufacturers.

Work continues on new cameras, including one with single image orthicen.

New one is due for September installation in Washington's WNEBW.

(4) Coaxial transmission: Now being installed at WNBW is equipment provid-
ing, on color and monochrome, "pictures with resolution substantially equivalent te
the standard monochrome picture from standard studio equipment when transmitted over
2.7-mc coaxial cable."

(5) Telecasting schedule: WNBW, Washington, is now programming 7 hours of
color studio programs and 25 hours of color test pattern weekly. In fall, schedule
will include studio shows Saturday-Sunday. More personnel and space are being added.

* # * %

Like CBS, RCA is determined to have last word as decision draws closer.
RCA's Dr. C. B. Jolliffe wrote Dr. E. U. Condon, commenting on report of latter's
committee (Vol. 6:28), saying he would have remained silent if CBS had (Vol. 6:30).

Condon Committee leaned over backwards to be fair to CBS, asserted Dr. Jol=
liffe. For example, CBS was given 2 columns in the tabular summary, including one
for system it didn't even propose (use of horizontal interlace). This, he indicated,
gave CBS chance for more "awards" than it deserved.

Dr. Jolliffe's main gripe was that Committee gave CBS some "superiors® in
performance, based on use of disc, but failed to list disadvantages inherent in dise
(such as limitation on size and angle of view). He referred, for example, to su-
perior ratings accorded CBS for registration and fidelity. He couldn't see why CBS
was allowed advantages of both disc and tri=color tube, yet drawbacks of neither.

e £ ¥ *

We visited Hazeltine's Little Neck, L.I. labs this week, got good look at
its refinements of dot-sequential system and demonstration of CII's (Vol. 6:24).
Company's pitch, delivered by articulate research v.p. Arthur V. Lioughren:

(1) Mixed highs are valuable band-saving device, valuable enough to 1lift
dot-sequential system above the others which can't employ it. (2) Shunted (or by-
passed) mixed highs can materially reduce dot structure. (3) Constant-luminance
sampling reduces inter-dot "twinkle" and effects of interference. This seems to be
a Hazeltine "exclusive," patent=wise, and company is making most of it,.

Hazeltine is sold on dot-sequential system. Loughren said it started inves-
tigations with open mind, settled on system after exhaustive study of all 3.

Most interesting to us were shunted mixed highs and constant=luminance sam-
pling. TFormer does indeed diminish dots to considerable degree. Latter undoubtedly
cuts down "twinkle" or "shimmer". However, Hazeltine's rendition of RCA system,
without constant luminance, seemed to have much more such motion than we ever recall
seeing in RCA's own showings.

Nevertheless, most engineers feel Hazeltine really has Something. Loughren
insists that, practically and theoretically, you don't have to "pay" for these im-
provements with poorer performance in other respects, such as less of resolution,
etc. But some FCC people are skeptical about that, reiterating old adage: "You don't
get something for nothing."
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Neiwork Acccunis: Nestle Co. (Nescafe) buys Sun.
10:30-11 on NBC-TV, to start in Sept., time and program
not yet set; period was dropped by Norge .. . Seeman
Bros. (Air Wick) Oct. 5 starts I Cover Times Square on
ABC-TV, Thu. 10-10:30 . . . Armour & Co. Sept. 6 starts
Stars Over Hollywood on NBC-TV, Wed, 10:30-11 . . .
Wine Corp. of America Oct. 3 starts Can You Top This on

ABC-TV, Tue. 9:830-10 . . . Riggio Tobacco Co. (Regent
Cigarettes) Aug. 20 starts Leave It to the Girls on NBC-
TV, Sun. 7-7:30; program had been cooperative ... Brown

Shoe Co. Aug. 26 starts Buster Brown Gang on NBC-TV,
alternate Sat. 6:30-7; show will be film version of radio
program . . . Lionel Trains Sept. 23 starts Joe Dilaggio
Show (on film) on NBC-TV, Sat. 5:30-5:45 . . . Hunt
Feods Sept. 25 starts Bert Parks daytime show on NBC-TV,
3 days of weekday 3:30-4 series . . . Gospel Broadcasting
Assn. Oct. 8 starts Gospel Hour on ABC-TV, Sun. 10-10:30
;.. De Sote Oct. 5 starts You Bet Your Life with Groucho
MMarx on NBC-TV, Thu. 8-8:30 . . . Campbell Soup Co. re-
ported seeking network TV show ... Nash-Kelvinator re-
ported spomnsoring Morton Downey on CBS-TV, Fri. 10-
10:30, starting late Sept.

Slation Accounls: Samuel Goldwyn’s new picture, Edge
of Doom, got big buildup via TV (mainly WNBT) in New
York this week; besides spots, there were personal appear-
ances by producer himself. It was another example of
iricreasing use of TV medium to build up boxoffice (Vol.
6:30) . .. Pretentious new variety show on KNBH, Los
Angeles, is Natalie Kalmus Club Celebrity Show, Tues.
10:30, promoting TV sets bearing her name . . . Fred
Astaire Dance Studies in TV cities planning use of both
TV and radio . .. Both Friedman-Shelby Div., International
Shoe Co. (Red Goose shoes), thru Russell C. Comer Co.,
Kansas City, and National Shoe Stores, thru Emil Mogul
Ine., New York, planning localized TV campaigns . .
Among other sponsors currently reported using or plan-
ning to use TV: Minnesota Valley Canning Co. (Green
Giant peas), thru Leo Burnett Co., Chicago; Pearson
Pharmaeal Co. {Ennds deodorant), thru Harry B. Cohn
Adv. Co., New York; FFawick Flexi-Grip Ceo., thru Fred
Bock Adwv. Co., Dayton; Wolverine Potato Chip Co., thru
Ruse & Urban, Detroit; Vick Chemical Co. (VapoRub, Va-
tro-nol, cough dropeg, ete.), thru BBDO; Mogen David
Wine, thru Weiss & Geller Ine., Chicago; Hudson Motor
Car Co., thru Brooke, Smith, French & Dorrance, Chicago;
O’Cedar Corp. {mops), thru Young & Rubicam; White
Motor Co. (trucks), thru D'Arcy, Chicago; Rockwood &
Lo, (Rockwood Chocolate), thru Platt-Forbes Inc., New
York (WJZ-TV): International Furniture Co., thru Weiss
& Geller; Glamour Products Ce. (Vitrex dietary aid), Los
Angeles, thru O'Brien & Dorrance; Knomark BMfg. Co.
{Esquire boot polishes), thiru Emil Mogul Co.; Olga Co.
{Olga undergarments & swimwear), thru J. Walter Thomp-
son, Los Angeles; Anthracite Institute, producing com-
panics, thru J. Walter Thompson.

Iimphasis on daytime audience, local shows, unortho-
dox programnming, account for success of Scripps-Howard’s
WCPO-TV, Cincinnati, subject of long article in July 22
lluginess Week. Article notes: (1) Cost of building sta-
tion was $500,000; first year’s eperating expenses, $250,-
000, (2) Of 100 hours on air weekly, 60 are loeal; only
3074 ¢ 7 time is network. {(3) Revenues derive 64% from
local spen-ors, 18% national spot, 18 talent and facili-
tiss charges. (4) Exponses run 50% for programs, 2574
epgineering, 2574 wmiscellaneous. Said manager M. C.
(Mort) Watters: “We could have been in the black long
agzo, but as income goes up we plow it back in. We haven’t
reached the point yet where we can stop expanding.”

Personal Notes: Brig. Gen. Edward Lyman Munson,
USA ret., named director of NBC-TV film div.; he headed
Army Information Service during last war . .. Russ John-
ston, former NBC-TV film director, recently with Jerry
Fairbanks, Aug. 1 joined Ward Wheclock agceney as TV-
radio director . . . Marshall Grant, recently with Marshall
Grant Productions and Grant-Realm TV, named executive
producer of TV films, Ruthrauff & Ryan . . . Louis Haus-
man promoted to CBS v.p. in charge of sales promotion
& advertising . . . Mrs. Doris Scadron, ex-IN. W. Ayer, joins
John Blair rep firm as asst. to Wells H. Barnett Jv., man-
ager of sales development . . . Oliver Treyz promoted to
ABC director of presentations, succeeding Maurice Gaffney,
who died suddenly last week . .. Charlotte News Aug. 4
reported Charles Crutchfield, WBT, is being considered for
director of proposed new Federal Censorship & Informa-
tion Agency.

To amplify “Voice of America” broadeasts penetrating
Iron Curtain, House Appropriations subcommittee this
week recommended $64,000,000 additional funds be pre-
vided. Unusual angle is stipulation that $2,788,037 be used
to buy some 200,000-250,000 small but efficient receivers to
be smuggled into Communist-dominated countries. Six more
powerful stations will be built. RCA’s Sarnoff, on NBC-TV
Meet the Press interview July 30, said he thought adequatsz
receiver might be built for $2. Lack of sets has been one
of biggest problems in getting “Voice” across.

Hearing on MeFarland Bill to amend Communications
Act {(Vol. 6:30) and FCC’s recommmended substitution there-
for has been set by House Interstate & Foreign Commercs
Committee for only one day, Aug. 9, scarcely enough to
really cover it. Commission’s proposal, issued by com-
mittee this week (Print Ne. 1), seems to be delaying tactic.
Committee tends to go along with FCC’s objections
to McFarland measure. Full committee, Chairman Robert
Crosser (D-0O.) presiding, will hear testimony. So far,
only FCC Chairman Coy and Gordon T. Brown, WSAY,
Rochester, are scheduled to appear, but others have been
notified and are expected.

Fantastic 1057-{t. tower of Atlanta’s WCON-TV (and
M) is described and pictured in May-June issue of RCA's
Droadcust News. A few statisties: weight is 480,000 lbe.:
leps are 14 ft. apart up to 800-ft. level, are made of 10%-
in. {ubes with 1%-in. walls; foundation contains 283,500
Ibs. of concrete, 15,060 lbs. of steel; guy wires are 244 -in.
and 1%-in.; guy anchors are 1000 ft. apart. TV antenna
is RCA Supergain, has gain of 11.5, will radiate 52 kw
from 5-kw transmitter. FM has 4-section Pylon with gain
of 6; 4 more sections could be added to give gain of 12.

Progress Note: “Beeause of objections by the Mutual
Broadeasting System to any discussion of television on its
sustaining programs, the Northwestern University Review-
ing Stand discussion scheduled for Sunday, Aug. 6, has
been cancelled . . . topic The Impact of Television . . .
Protests by soine member stations of the MBS network, as
well as by network officials that discussion of television
is contrary to the interests of radio broadcasts, caused
officials of the Reviewing Stand to withdraw the program.”
—Press release from Philip Lesly Co., Chicago (Meck).

Gem from the Hollywood cognoscenti: Hummphrey Bo-
gart quoted as deseribing TV as “hungry monster” which
must be handled with greatest care until such time as it’s
“domesticated.” New York Herald Tridbune quotes him:
“It is bound to devour ideas, stories and talent. The
utmost skill will be required to cope with its ferociocus
appetite. It will ultimately mean more work for many
more people when finally established in Hollywood, but
it must be approached with the greatest of care.”
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Telecasting Noles: DuMont Network has leased Am-
bassador Theatre, W. 49th St., New York, from Shuberts
for 5 years, starts using it early Sept. (in addition to its
Adelphi Theatre, Wanamaker auditorium); DuMont also
moving non-TV production offices, such as bookkeeping, to
9th floor, Look Bldg., releasing needed space at 515 Madi-
son Ave. ... KGHF, Pueblo, Colo., preparing to file for
TV; owned by Gifford Phillips, who also heads Teevee Co.,
Hollywood program service . . . ABC-TV has made deal
with Hollywood producer Walter Wanger (thru MCA) to
turn out 30-min. feature Aladdin and His Lamp, as “pilot”
or sample of what may be series Wanger will do specially
for TV ... Five cameras at Giants games in Polo Grounds
(3 in press box, one alongside boxes on first base foul line,
one in studio under stands for Chesterfield commercials),
claimed by WPIX as some sort of record ... Eight operas
planned on NBC-TV this fall-winter, hour each, once
monthly . . . First all-Negro TV program in area is Sepia
Review on KRON-TV, San Francisco, Sun. 7:30 .
Paramount’s KTLA. Hollywood, has appointed Paul H.
Raymer Co. as national rep, first TV station for Raymer
. . . Trendex Inc., 347 Madison Ave., New York, is new
network radio-TV coincidental survey service formed by
E. G. Hynes Jr. and R. B. Rogers, both ex-Hooper . .. Jack
Sharkey, ex-heavyweight champ, has sued NBC, Chese-
brough Co. (vaseline), Cayton Inc. (agency) for $300,000,
alleging “invasion of personal privacy” in Famous Fights
films; claims some of his fights telecast without consent ...
ABC’s WENR-TV, Chicago, as of Sept. 1 boosts base rate
from $750 to $1000, one-min. announcements from $125 to
$200 . . . Same date, ABC’s WXYZ-TV, Detroit, raises
rates from $600 base to $800, one-min. spots from $100
to $140; and DuMont’s WTTG, Washington, hikes from
$400 to $450 and $60 to $90 . . . Washington Star’s WMAL-
TV has leased big Chevy Chase Ice Palace on Connecticut
Ave., expects to have 3 big studios ready in 35,000 sq. ft.
space by October; will move all TV activity, except trans-
mitter, to new quarters . . . Cost-per-thousand TV sets for
spot advertising has dropped from 86¢ in Sept. 1949 to
49¢ in July 1950; figures are estimated in latest Katz
Agency TV Spot Advertising Cost Summary, listing film
rates for Class A time for all TV stations as of July 1.

Looks like only 2 CPs for TV left on FCC pending
roster (see TV Addenda 11-D herewith), FCC this week
denying City of Jacksonville’s WJAX-TV another exten-
sion of grant made Aug. 18, 1948. Actually, only one real
CP survives—that of soon-to-start WSM-TV, Nashville,
since facilities of Atlanta’s WCON-TV are due to be sub-
stituted for WSB-TV. Decision in WIAX-TV case follows
proiracted legal arguments after it was cited in May 1949
(Vol. 5:19) for undue delays, got examiner’s approval for
extension early this year (Vol. 6:5), with FCC general
counsel opposing (Vol. 6:8,13). FCC held city-owned
grantee must be judged like any other, and local financial
mixup given as cause for delay was no excuse. Comrs.
Walker & Sterling dissented, Webster not participating.
City can petition for reconsideration within 20 days; other-
wise, CP is automatically deleted.

First experimental uhf booster station was granted
this week to WEST, Bethlehem, Pa., to supplement its
KG2XA7Z coverage of Easton. KG2XAZ has been using
pulsed transmission on 511-519 me. Both station and
booster will be on same frequency; latter will be beamed
into Easton. Regular picture will be transmitted instead
of pulse. New equipment will be either purchased or built
by consultants McNary & Wrathall. KG2XAZ will ra-
diate 4 kw, booster .5 kw. Operations could start in 4
months, consultants estimate, if no hitches develop.

A Disaster Communications Service iz one of FCC's
first mobilization steps. Proposed rules (FCC Docket 97487
were issued this week for servies, with new channels in
1750-1800 ke band. Intention to set up service was an-
nounced in March; public conference was held in June.
Virtually everyone with an FCC license of any kind
(amateur, commercial, mobile, ete.) is eligible to partiei-
pate after getting FCC permission. Service is designed to
cover “armed attack” as well as peacetime floods, hurri-
canes, etc, Comments on Docket 9749 are requested before
Sept. 15. Additional proposal (Docket 9748) would amend
rules to permit non-govt, stations to use govt. frequencies;
deadline for comments is also Sept. 15. FCC Board of De-
fense Communications comprises Coy, Sterling, Webster,

TV can’t be blamed for decline in haseball attendance,
if AP figures on paid attendance, released July 25, are any
criterfon. Bearing out thesis of Jerry Jordan survey (Vol,
6:19, 23), AP survey showed National League declined
by 522,000 admissions, or 8% less than 1949 pei‘iod‘; Ameri-
can League by 1,422,000, or 159 less than preceding year.
But, non-telecast spectators of Pittsburgh Pirates dipped
18%, while TV-covered Philadelphia Phillies gained 39%.
Yet, Philadelphia Athletics, also telecast, lost 65%:.

Average annual income of fulltime radie or TV broad-
casting employes, $4469 in 1949, was second highest of all
industries listed in July Survey of Current Business issued
by Commerce Dept. Only employes of security and com-
modity brolkers, dealers and exchanges were higher, $5065,
Average of all industries was $2869. Number of fulltinie
employes was 49,000, compared with 47,000 in 1948. Aver-
age number of full and part-time employes was 54,000, com-
pared with 51,000 in 1948.

August 1 sets-in-use, reported since NBC Researclys
“census” of July 1 (Vel. 6:29) : Philadelphia 520,000, up
6000 ; Washington 150,325, up 7325; Dallas 36,440, ap 3740;
Miami 31,400, up 2200; Fort Worth 29,241, up 2541; Utica
19,800, up 3300; Greensboro 15,458, up 2258; Des Moines
12,298, up 798; Kalamazoo 11,640, up 740; Memphis 44,319,
up 4319; Davenport-Rock Island 16,218, up 2118.

First criticism of Lawrence tri-eolor tube (Vol, 6:30)
we've heard—~from a responsible electronics physicist who
seems to know something about it—is that it may be good
only for field-sequential system. “We’ve made some calcu-
lations,” he said, “that indicate it would probably have to
be water-cooled if used with dot-sequential system.”

NAB is questionnairing broadcasting stations to de-
termine number of active reservists employed, number of
inactive reservists, age-marital-dependency status, nuti-
ber of World War Il vets employed. One purpose is to
determine manpower needed to keep broadcasting stations
operating efficiently.

Happy solution to FM oscillator radiation problem in
Crawfordsville, Ind., area (Vol. 6:20) turns out to be
strikingly simple—changing frequency of FM station
WFMU from 102.9 me to 94.1 me. Station, owned by city's
Journal-Review, has agreed to apply for chiange.

FCC Comr. Hennock’s visit with President Truman
Aug. 2 had no FCC connotations; she says she has no
intention of leaving Commission. Best guess is Whiteé
House appointment had something to do with Demoeratic
Party business.

Strike of 2400 IBEW-CIO weorkers in RCA TV-radio
plant in Bloomington, Ind., halted work 2 days this week
after contract expired Monday night. Strikers, mestly
women, voted to return to work Thursday. Ng contraet
details were divulged.
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MOST TV STATIONS NOW DOING WELL: The business of telecasting is booming =- with

station time so hard to clear for fall-winter shows that the networks, holding few
firm option-time contracts because there are so many one-station areas (39 out of
62), are literally begging "affiliates"™ for clearances. Sponsors are plentiful,
both nationally and locally, insuring forthcoming program season that should cause
televiewers to forgive and forget current summer letdown. To get their shows on
stations, networks must rely largely on showmanship appeal, larded to some extent by
AM network loyalties.

Unprofitable operation, moreover, is now the exception rather than rule.
The picture sizes up something like this: (1) Due to freeze, there's not much com-
petition, save in the relatively few cities with 2, 3, 4 or 7 stations [see TV
Directory No. 11]., (2) Demand for time is snowballing, for spot as well as national
and local programs. (3) Higher time rates are in effect, based on increasing TV
homes. (4) Longer schedules have most stations now operating 7 days a week, many
with daytime programs, quite a few with morning schedules -- some reporting complete
sellouts of commercial availabilities. This, combined with higher rates, adds up to
more revenue(Vol. 6:21). (5) Programs are improving, networks extending (Vol. 6:31).

Legend that TV cannot be made to pay is fast fading into limbo, though you
still hear it. Over last 12 months or so, we've published reports on some 35
stations divulging they're operating in black, some with full depreciation, some
a?en‘amnrtizing past losses. We know confidentially of at least a score more == So
that we'd estimate not less than 75 of the 106 operating stations, probably more,
are earning some sort of profit or at least not losing money. Several well-placed .
and well-managed stations are now operating at gross income rate of $1,000,000 or
more. One successful TV-radio operator of multiple stations in both categories
makes this observation:

"Any telecaster who isn't making money, or at least meeting expenses by the
end of this year, had better quit the business. This is eventually going to be
bigger and more profitable than radio ever was."

DEFENSE ELECTRONIC NEEDS & PLANS: Military and other govt. requirements from the
electronics industry were still indeterminate this week -- but there was good reason
to believe that the services, at least, would soon make known their over-all needs,
schedules and many contracts. There were indications these might be heavier than
first broached (Vol. 6:28-31) -- totaling up to $2.3 billions, of which $1.8 billion
would be alloted between time Congress passes appropriations and June 30, 1951.

What will actually determine impact of military spending on civilian pro-
duction (TV and otherwise) will be schedules for deliveries =- some of which may
run as short as 12 months, others as long as 2 years.

Meeting of Munitions Board's Electronics Industry Advisory Committee (on
Monday, Aug. 14, 10 a.m., Room 2D818, Pentagon Bldg.) may bring forth definite data
that will enable industry to calculate forthcoming military and civilian demands
upon it, for agenda includes:

(1) Summary of reguirements for critical electronics components and products
by Board's electronics division chief, Marvin Hobbs. (2) Balancing and coordination
of civilian and military electronics requirements by National Security Resources
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Board specialist, Leighton Peebles. After morfiing session, group will diseuss
capabilities of industry to meet requirements, set up ecemmittees and task groups te
solve major and urgent problems.

This week, the electronlcs industry itself, as- dlstlngulshed from gﬁvt.
appointed industry-military men on EIAC (for membershlp” see Vol, 6:30-31) deeided
to coordinate all industry mobilization activities and effer an- advisory service to
top govt. policy-making officials. At special emergency meeting of RIMA board, it
was decided to establish a National Electronics Mobilization Committee jointly with
National Security Industrial Assn., which is outgrowth of Navy Industrial League
sponsored by late Secretary Forrestal. Chairman ¢F NSTA is RCA president Frank
Folsom, who was Navy Secretary's top civilian liaison with industry in World War II.

Western Electric's Fred Lack, who also is chairman of EIAC, was elected
chairman of new 22-member National Electronics Mobilization Committee, which plans
Washington office to maintain constant liaison with national defense officials and
all agencies having to do with industrial mobilization and military procurement of
radio and electronics products. Its counsel is John L. Sullivan, former Secretary
of Navy, now head of Washington law firm of Sullivan, Bernard & Shea,

Thus, new NEMC == unofficial and so able to act guickly == will be "com=-
mittee to top all committees"™ and its makeup (see below) 1s regarded as ¢ross—
section of entire electronics industry, which has pledged itself to "give top
priority to govi. orders and expedite production of essential radio and electronics
equipment and components.”

Short of all-out mobilization, this is group that will be expected to advize
at top levels on sometimes delicate balance between civilian and defense production.
It's foregone certainty that latter will unbalance today's high civilian output,
currently geared for 6,000,000 TVs, 10,000,000 radies and substantial quantities &t
already-contracted military materials. But military requirements will come first,
and barring unforeseen developments should still leave room for "substantigl® o
civilian production next year.

Members of National Electronics Mobilization Committee: F. R. Lack, Western
Electric, chairman; Benjamin Abrams, Emerson; Charles Francis Adams Jr., Raytheon;
Dr. W. R. G. Baker, General Electric; Max F. Balcom, Sylvania; Wm. Balderston,
Philco; W. J. Barkley, Collins; Harold Buttner, IT&T; Walter Evans, Westinghouse;
Malcolm P.. Ferguson, Bendix; Frank M. Folsom, RCA; Paul V. Galvin, Motorola; R. E.
Gilmour, Sperry; W. J. Halligan, Hallicrafters; J, J. Kahn, Standard Transformew;
Arie Liberman, Talk-A=Phone; W. A. MacDonald, Hazeltine; E. F. McDonald Jr., Zenith;:
A. D. Plamondon Jr., Indiana Steel Products; Ross Siragusa, Admiral; Ray F. Sparrow,
Mallory; Robert C. Sprague, Sprague Electric (president of RTMA).

# % * *

Still another industry advisory group was set up last week by Army Signal
Corps to review current Army electronics procurement procedures and plans. Present
at first meeting were Maj. Gen. Wm. H. Harrison, IT&T; Brig. Gen. David Sarnoff,
RCA: Brig. Gen. C. O. Bickelhaupt, AT&T; Col. W. W. Watts, RCA Viector; Fred Lack,
Western Electric; W. J. Halligan, Hallicrafters (West Point '24) -- all identified
with Army communications and procurement during last war. They met with Archibald
S. Alexander, Undersecretary of Army; Lt. Gen. T. B. Darkin, chief of logistics;
Maj. Gen. S. B. Akin, chief signal officer, et al.

PLAK RADIO-TY DEFENSE COUNCIL: NAB-appointed Defense Council will be single agency
through which Govt. will ask broadcasting-telecasting industry for help -- cam-
paigns, ete. == under present emergency plans. Council will be named by NAB presi-
dent Justin Miller shortly, will include representatives of all segments of AM, EM
& TV, both NAB members and non-members. NAB board at Aug. 7-8 Washington meetings
heard Presidential assistant Dr. John Steelman and FCC chairman Wayne Coy give as-
surances there's no_thought of unduly restricting radio or IV during these times
(Vol. 6:28-29), that voluntary cooperation such as prevailed during World War II
will suffice. HNAB will issue Defense Bulletin several times monthly, to be sent all
broadcasters and telecasters. Consensus of NAB meeting was that industry can and
will regulate itself, should have one voice representing it in govt. councils.
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TV HEWS GAINS STATURE COVERING WAR: Superb telecasts of United Nations, since

Russia's Malik took over presidency, drive hcme point that IV is "ultimate” in one
kind of news at least ==~ on-the-spot coverage of events accessible to camera. Cer-
tainly, it's beating the pants off newsreels from standpoint of immediacy, really
making "Every Home a Newsreel Theatre" (Vol. 3:44, 5:48). But radio must still be
accorded great respect for speed and flexibility, and for particularly fine job
currently in covering Korean war.

TV pitched right into UN sessions =- ABC, CBS & NBC carrying varying amounts
of 4-day-a-week schedule that has run as long as 3-7:15 p.m. CBS & NBC alternate
camera-handling, while ABC picks up pooled signal. Frequently, UN has cut_into
commercial time, though there isn't much network daytime yet. NBC=TV's Howdy Doody
(5:30) has been taking a real beating, but parents seem grateful for extended cover-
age. UN telecasts are earning kudos on all hands, aside from providing greatest
£illip yet to daytime TV. New Yorker Magazine's usually cynical TV critic, Philip
ggggprger, writes in Aug. 12 edition, on basis of watching first Malik sessions

"T have a feeling that television came into its own that day. It is diffi=-
cult to imagine that people attending the session had a better view of the proceed-
ings than I had at home, and I would wager that they had a less dramatic one. The
camera work and direction were nothing short of brilliant..."

In covering Keorea, IV can't compare with radio in immediacy. But film nega=
tive can be slapped on air as fast as received, whereas theatres normally get but
2 editions weekly -- and then only after delays in sheer mechanics of providing
positives for hundreds of theatres. IV suffers somewhat in that it must have
e¢loseups for best reproductions. Theatres can get away with long shots.

This puts IV photographers in tough spot, but they seem to be delivering.
Besides having access to military film pool, TV could provide such remarkable fare
as this: Washington's crack Jones twins, Charles & Eugene, 25-year-old ex-Marine
combat photographers (now NBC), literally shook folks out of their easy chairs this
week with battle closeups and shots made during 585-mile-an<hour jet strafing runs.

STATUS OF COLOR & RCA'S NEW RESULTS: If FCC doesn't have color decision fairly
well in mind by now -- and there®s no indication that it has == chances of its com=
ing out with full-fledged opinion by Labor Dav seem slim. In fact, there’'s a little
hedging en that commonly-guessed target date now. Chairman Cov told NAB board this
week Commission is aiming at that date, but left impression there's possibility it
may not be met. FCC deliberated color only one day this week.

A "don't delay” message to Coy came from CBS, following that from RCA (Vol.
6:¢31l). Wrote president Frank Stanton: "I would like to underscore what the record
already makes clear -- that Columbia has always wanted and now wants a prompt and
definitive decision adopting a system of color IV and fixing full commercial stand-
ards therefor.®

Sen. Johnson then ripped his spurs across FCC's flanks, in letter to Covy,
goading it to avoid "any temporizing with a clear cut decision now." Patting CBS
and RCA on the back, he sailed into "busy-body scandal mongers" who are spreading
rumors "that a final and conclusive decision is to be postponed indefinitely, using
tlte war as an alibi."

Even in connection with war, Johnson said, "immediate commercial utilization
of color IV could be of vast aid to the defense effort® in testing jet engine flame
colors, etc. "I have been in this campaign too long to surrender without a strug-
gle," he concluded. He didn't hint who the "scandal mongers" might be == though in
past his prime whipping boys have been the IV set manufacturers, now so busy keep-
ing going and preparing for war production that color TV is least of their worries.

* * * #

We went to Princeton this week to inspect RCA's latest refinements -= those
deseribed by Dr. C. B. Jolliffe in his "report to the industry" (Vol. 6:31). RCA
has really backed up its glaims =-- much greater brightness, resolution, stability,
clarity, simplicity, plus efficent coaxial transmission.

New use of mixed highs in receiver does a lot to sharpen up system. For
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example, prominence of dot pattern has been reduced by about 70%. Over-all sta-
bility is enhanced. Reception of black-and-white on tri-gcolor tube is vastly im=-
proved, balancing of 3 colors to get monochrome being far less eritical.

Coaxial transmission of color came through as promised == far better than
Simulated transmission during hearing (Vol. 6:14). Colors were stable and resolu-
tion was aboutl 160 lines, close to that of black-and-white cable transmissiens.

Signals traveled from Washingten's WNBW to New York's WNBT, latter picked
up direct at Princeton, some 45 miles away. RCA-NBC's uhf station KC2XAK, Bridge-
port, rebroadcast WNBT signals which were received on color set in Westport, Conn.,
home of NBC engineering chief 0. B. Hanson.

New tri-color tube, employing 600,000 phosphor dots and used with gew mixeds=
highs circuits, provides better thanm 25 fi-lamberis of brightness and much greater
resolution than 351,000-dot tube. Importance of brightness was particularly notice-
able when the 2 tubes were side-=-by-side.

Construction of tube was shown. Metal mask, with myriad of tiny holes, is
a nickel-copper alloy. Holes are pierced by photo-etch process. Dots are placed on
face by silk-screen printing process. Aim now is to build tube with some 900,000
dots, perfect mass production techniques.

New camera, employing one image orthicon and 2 tiny wvidicons, is nearing
completion. Vidicons (for red and blue) greatly reduce size of camera.

Secret of new mixed-highs circuits, as we understand it, is to provide two
paths for signal. One path carries 0-4 mc of monochrome directly to grid of tube.
Other path carries 0-2 mec of color, through sampler, to cathode of tube.

RCA was lining up receiver in Washington, at week's end, expecting to show
of f new tube and techniques in week or so. Series of demonstrations will give FCC
and others opportunity to judge improvements.

* H * .
FCC hasn't uttered a peep in regard to how much consideration, if any, it's
giving to anybody's post=hearing work -- including RCA's, Hazeltine's, Lawrence's,

GE's or CBS's. CBS, incidentally, has been remarkably quiet; if it has anything
new in the laboratory, it's telling no one.

SHAPIKG UP EUROPEAN TV STRANDARDS: Complexion of eventual European TV (Vol. 6:25)
became a little clearer currently as result of 2 actions: (1) French turned down
625 lines, said they'll stick to 819. (2) Sub-group of CCIR Study Group 11 agreed
on a number of specific standards during Geneva meeting.

U.S. observers had thought French might be sold on using dot-interlace with
625 lines (giving resolution of about 880 lines), dropping 819. But French finally
said "no". However, Americans take some consolation in fact CCIR group accepted
several of our standards. Here's what members agreed upon: B

(1) 7-mc_channel. (2) 625 lines, interlaced 2-to=l. (3) System independent
of power supply. (4) Common line frequency of 15,625 with .1% tolerance (instead of
originally proposed 15,700 lines) with 50 fields. (5) 4:3 aspect ratio. (6) Scan-
ning left-to-right and top-to-bottom. (7) AM video and asymmetrical sideband cpera-
tion. (8) Negative modulation. (9) FM sound with 50-kc deviation.

These standards aren't binding on countries belonging to CCIR, but partici-
pants usually follow group's recommendations,

England and France still remain out of fold, with their 405-line and 819-
line systems, respectively -- and they show no intention of changing. Friend of
ours, now in Paris, sends these wry impressions:

"(1) The flicker in the English IV is intolerable. (2) Spot wobble does a
remarkable job in removing the line structure. I like the result. [We're told spot
wobble is just what it sounds like -- producing a sawtooth sort of line.] (8) @hg
English are deadly serious about getting sets out to the masses, and they are on the
way. (4) The English insist that color in England must be compatible. (5) The
English do not give a damn about color. (6) The French insist on the 8l9-line pic-
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(7) In France, engineers like to talk about color, but they are not serious.

(8) In France, the engineers are also French, and that explains everything.®
We lead world's TV systems in most respects, but British "are showing their

heels to us in 4 departments," says Electronics Magazine editor Donald Fink who was

member of official U.S. delegation to CCIR.

Writing in July issue, he notes:

"(1l) The transient response of the British TV studio equipment, coaxial
cables, radio relays and transmitters is generally superior...(2) British transmis-

sion of movie films, by the flying-spot method of scanning,

is wonderful to behold

...(5)'A new_camera tube, the cathode=-stabilized orthicon, is just coming into use
and, for studioc use at least, seems to ‘have several distinct advantages over the
image orthicon...(4) The new Birmingham station has a visual power at 35 kw into the

&ntenna,

4 times. We could use such power."

Plans are afoot for future stations of 100 kw with antenna power gain of

J. Walter Thompson . .

Network Accounis: Carter Products (Arrid), Ludens
(ecough drops) and Sterling Drugs Oct. 7 start Sing It
Again simuleast on CBS-TV, Sat. 10-11; Carter takes first,
Ludens second quarter hour, Sterling last half . . . Nash-
Kelvinator Sept. 28 starts Morton Downey on CBS-TV,
Fri, 10-10:30 . . . Admiral Radio Aug. 28 resumes Lights
Out on NBC-TV, Mon. 9-9:30 . . . C. L. Bridge Co. (kitchen
products) has live participations on Kitechen Fare, on Du-
Mont, Mon. & Wed. 10:30-11, to Oct. 18 . . . Next (third) of
Frigidaire Bob Hope holiday shows on NBC-TV set for
Labor Day eve, Sept. 3, Sun. 8 p.m. . . . Peter Paul Inc.
(candy) Sept. 9 starts The Hank McCune Show, comedy,
films, on 39 NBC-TV stations, Sat. 7-7:15 . . . DuMont
reports 41 stations lined up for 5 Notre Dame home games
it will carry from South Bend under Chevrolet sponsorship,
Sept. 30, Oct. 7T & 28, Nov. 4 & 11.

Station Accounis: Many and varied will be sponsor-
ships of football, scon to start. For example: Esso spon-
gors 8 Eastern college games Saturdays, starting with
Army-Colgate Sept. 30; Gunther Beer begins early with
Baltimore Colts-Pittsburgh Steelers pro exhibition game
on WMAR-TV, Sun., Aug. 13; Federal Old Line Insurance
Co. signs for local scholastic grid games on Seattle’s
KING-TV. They’re just the beginning . .. Wanamaker
starts Sept. 11 its Mon. thru Fri. 10:30 a.m. to noon show
en WCAU-TV, Philadelphia, while in Chicago Goldblatt
store Aug. 21 begins Mon. thru Fri. 11-noon Let’s Have
Fun on WBKB . .. Standard Oil of Ohio placing its Let’s
Explore Ohio promotion on 8 TV stations in state . . .
Baltimore’s WMAR-TV claims record for consecutive
sponsorships in Consolidated Gas & Electric Co’s How Well
Do You Know Baltimore? weekly quiz show, run 132 times

gince started in October 1947 . . . Beech-Nut Gum using

3-7 spots weekly on 42 stations . . . Florida Citrus Com-
mission, in switching from Benton & Bowles to J. Walter
Thompson this week, is considering adding TV for fall
advertising of fresh citrus fruits . . . Sheil Gil Co. uses TV
for first time with Don Goddard newscasts on WNBT, New
York, starting Aug: 28, Mon. thru Fri. 6:25-6:30, thru
. Electric Auto-Lite Co. (spark
plugs) returning to TV for fall-winter campaign,
thru Cecil & Presbrey . . . Among other sponsors using
or reported preparing to use TV (agencies are N. Y.
unless otherwise indicated): Pontiac Motors, thru Mae-
Manus, John & Adams, Detroit; Motorola, thru Ruthrauff
& Ryan; Dad’s Root Beer, thru Malecolm-Howard, Chicago;
Jacob Rohner Lid. (Swiss fabries), thru Dundon Asso-
ciates Inec.; North American Dye Corp. (Dytint), thru
Atherton & Currier; Lipton Tea, thru Young & Rubicam
{(WPIX); Artistic Foundation Inc. (Flexees girdie), thru
Thomas & Delehanty (WPIX); Zippy Products Inc. (liquid
starch), thru Martin Agency, Philadelphia (WPTZ); Margo
Wines Ine., thru J. M. Koen & Co., Philadelphia (WPTZ);

International Milling Co. (Robin Hood Flour), thru H. W.
Kastor, Chicago; Dishmaster Corp., Pontiac, Mich., direct
(WWJ-TV); Youngstown Kitchens-Mullins Mfg. Co., thru
Brooke, Smith, French & Dorrance, Detroit (WWJ-TV).

Selling radio is to be single function of new BAB.
TV can wait until it needs that kind of help. That’s NAB
board decision this week in setting up autonomous BAB,
as of April 1951. TV will continue to be served by NAB’s
TV Dept. (Charles Batson, director). Special commit-
tee on BAB, headed by Robert D. Swezey, WDSU & WDSU-
TV, New Orleans, suggested and board approved: (1)
Annual operating budget of $1,000,000. (2) Fee to be
half highest hourly rate of station. (3) No fee for NAB
members until March 31, 1952—with 30% of their NAB
dues allocated to BAB, which should start new organiza-
tion off with $200,000. (4) Revision of NAR dues before
April 1, 1952, Hope is to get networks and station reps
into organization as well as stations.

Of 100 leading mational advertisers ranked for first
6 months of 1950 in Aug. 7 Advertising Age, 42 used net-
work TV—8 of them actually spending more for network
TV than for network radio time and 6 using TV but not
radio. The 8 are: General Motors, $511,044 TV & $323,196
radio; Ford, $911,681 & $633,769; General Electric, $345,-
725 & $39,650; Goodyear, $206,956 & $140,493; RCA, $525,-
284 & $431,574; Westinghouse, $346,600 & $152,895; Kel-
logg Co., $130,064 & $123,817; Texas Co., $295,500 & $183,-
442. The 6 TV users not using radio: Nash-Kelvinator,
$139,575; Avco, $54,450; Goodrich, $166,737; Admiral, $346,-
819; International Silver, $115,560; Internaticnal Shoe,
$130,483. Ford’s $911,681 was biggest network TV ex-
penditure, Gillette’s $642,482 second, RCA’s $525,284 third,
General Motors’ $511,044 fourth. (Gillette spent additional
$902,116 on network radio.)

Personal Notes: First network TV employe reported
recalled to active military service is ABC’s John Serafin,
TV maintenance engineer, Air Corps captain and radar
technician . . . Albert M. Wharfield, ex-Hooper, elected
v.p. of A. C. Nielsen Co. ... J. B. (Steve) Conley, gen. mgr.
of Westinghouse stations, transferred to Portland as mgr.
of KEX, succeeding C. S. Young, returning to WBZ &
WBZ-TV, Boston ... C. H. Cottington, Los Angeles v.p.
of Erwin, Wasey, transferring to New York to head
agency’s TV-radio . . . Marshall N. Terry, merchandising
v.p. of Crosley stations, resigns to devote time to other
business interests.

Audience-measurer A. C. Nielsen will rely solely on
audimeters for network TV after Sept. 1, dropping coin-
cidental phone calls entirely. He promises change will
bring inereased accuracy, faster reports, separate ratings

weekly, new types of information, measurement of na-

tional spot audience.
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Telecasﬁng Koles: NBC-TV’s tremendous expansion of
studio space includes leasing 3000-seat Center Theater,
largest legitimate theatre in the world; reconstruction of
Hudson Theatre; remodeling of its own studios 8-H, 3-A
and 3-B. Last 2 will be ready by Labor Day; theatres
will take about a month; 8-H several months . . . 141-hour
weekly schedule of WCPOQO-TV, Cincinnati, from Aug. 14
ineludes starting weekdays at 6 a.m., running until 12:30
midnight. Weekends, there’s no break, schedule running
from 6 a.m. Fri. thru 1 a.m. Mon., including 2ll-night dise
jockey simuleasts Fri. & Sat. . . . Westinghouse Radio Sta- w
tions Inc. moving all headquarters staff from Philadelphia !
to Washington in early fall, bringing under one roof v.p.
Walter Benoit and staff . . . High rates for TV, in com-
parison with AM, epitomized by fact that combined base
rates of & Storer TV outlets (WJBK-TV, Detroit; WSPD-
TV, Toledo; WAGA-TV, Atlanta) are only $125 under
combined rates of his 7 AM stations . . . Latest to an-
nounce rate increase is WOR-TV, New York, up from
$1200 to $1500. Among other rate boosts recently re-
ported (Vol. 6:29-31) was $2200 for WNBT, New York, up
from $2000 . .. WBRC-TV, Birmingham, Aug. 1 raised
basic rate from $150 to $250, announcements from $20
to $37.50 . . . Crosley Ohio stations WLWT, WLWD &
WLWC as of Sept. 4 start at 8:30 a.m., run to midnight,
Mon. thru Fri., continue noon to midnight Sat. & Sun. . ..
KRON-TV, San Francisco, adding Saturdays, goes to 7-
day week in Sept. . .. Potpourri of vague, non-provocative
answers to questions about TV advertising, asked of TV-
radio managers, makes up 8-p. June-July Advertising
News Letter published by U. S. Chamber of Commerce
committee on advertising . . . TV as education medium
takes long stride this fall when Detroit’s WWJ-TV and
U of Michigan launch TV extension course, with nominal
tuition and certificate of completion, on weekly Sun. one-
hour programs; in mind is idea this may develop equiva-
lent of B.S. degree for qualifying televiewers . .. Jimmy
Durante latest star signed to exclusive NBC-TV contract,
with plan to alternate him with Ed Wynn, Danny Thomas,
Spike Jones as star every 4 weeks on new Wed. 8-9 show,
starting in Oct.

Two TV applications—for Cincinnati and Lancaster—
were filed this week, make total on file 8352. For Cincinnati,
WCKY asked for Channel No. 2; for Lancaster, WLAN
refiled for No. 9. [For details, see TV Addenda 11-D.]
Latter originally filed for No. 9 last May (Vol. 6:20), had
application returned by FCC because no such channel had
been assigned or was proposed for Lancaster; last week
WLAN filed comment in Docket 8736 (Vol. 6:31).

Some 30 FM broadeasters got a Iift out of NAB ses-‘“?7
sions this week, formed new industry committee (outside
NAB in order to move faster). Purpose is to meet with
set manufacturers and exhort them to put FM tuners
into AM and TV rveceivers; set up organized promotion
plan among FM stations; attack practice of “oiving away”
FM when programs are duplicated on AM. INAB’s regu-
lar FM Committee told BAB Committee to give FM “full
consideration” in new BAB setup. Industry committee
comprises: Ray Green, WFLN, Philadelphia, acting chair-

man; Ray Furr, WIST, Charlotte; Harold Hirschmann,
WABRF, New York; Elliott Sanger, WQXR-FM, New York;
M. S. Novik, labor station consultant.

Criticism of Lawrence tri-color tube—that it may have
to be water-cooled for dot-sequential system (Vol. 6:31)—
is laughed off by its developers. Says one: “That mis-
apprehension seems to be shared by a lot of people. How-
ever, we've switched tube at far greater rate than dot-
sequential requires, found no problems. Only trouble we
have is getting delivery of parts.” He said public demon-
strations may be given before month’s end.

Big Ten fooiball games en theatre TV have besn ar-
ranged for & Chicago Balaban & Katz theatres and one
Detreit United Detroit Theatres showhouse (all United
Paramount). Deal, arrauged by John Balaban, calls for
closed circuit pickups by WBKB of Northwestern and
Illinois U home games, and projection via Paramount in-
termediate system on screens of State Lake, Uptown and
Tivoli houses in Chicago; and same pickup by WWJ-TV
of Michigan U games for Michigan Theatre in Detroit.
Special admissions will be charged. Theatres aggregate
about 15,000 seats. No financial arrangements have been
made, whole idea being treated as experiment by both
colleges and movie people. Paramount is reported spend-
ing $200,000 to equip all houses with its large-sereen
equipment. There’s some chance MMinneapolis’ Radie City
Theatre will also get installation. First game is Sept. 30.

Liberty Broadcasting System, set up by Dallas enter-
prisers 3 years ago to feed big league baseball games to
stations, through gen. mgr. James Foster announced this
week it will emerge as full-fledged network as of Oct. 2,
with 237 affiliates in 34 states already signed. All shoiws
will be piped for local cooperative sponsorship. Key sta-
tions were announced as WINS, New York, and WOL,
Washington. This week, too, Hollywood wires carried
story that Progressive Broadcasting System, hedded by
program packager Larry Finley, plans Nov. 1 start of
“new coast-to-coast radio hookup catering to smaller
stations,” claims applications for 228 stations om hand.
These new network projects are announced even as com-
bined gross sales of present 4 networks (about 897,
000,000 first 6 months of 1950), are running reported 3.7%
under same 1949 period—all save CBS down in billings.
The CBS billings are 7.5% ahead of same period last year,
NBC down 1.7%, ABC down 17.2%, MBS down 17.4%.

Motorsla’s reported $15,000,000 ad budeet will inglude
$5,000,000 worth of daily radio spots in both TV and non-
TV cities plus series of TV trailers, according to adv. mgr.
Ellis Redden. Consumer magazine schedule from mid-
August to December will embrace 16 magazines, 3 Sunday
supplements, 4 farm papers, with expenditure of $1,750,-
000. Newspaper campaign during September and No-
vember will comprise 9 full-page ads in 102 TV-area
newspapers, on which $750,000 will be spent. Additional
promotions include 24-sheet posters, 5000 highway signs,
brochures, campaign kits, manuals, etc.

Handy table of present TV channel allocations, state-
by-state and city-by-city, has been prepared by The Katz
Agency, which represents 15 TV stations. For each eity,
it sets forth estimated 1950 populations, number of (vhif)
channels presently allocated, number of stations on zir
or CPs, number of applicants for remaining channels, num-
ber of channels not applied for; also breaks dewn FCC’s
proposed new vhf & uhf allocations (Supp. No. 64).

How fo light room, where to sit while watehing TV
are graphically expounded in 8-p. booklet in comic book
format published by Edison Electric Institute, 420 Lexing-
ton Ave., New York. Its titled Wonder What & Television
Set Thinks About? and is available at $2 for lots of 100.

Restaurant business has fallen off 7% in last year, and
TV is reason, according to Andrew J. Crotty, president,
National Restaurant Assn. He observed: People hurry
home from work so they won’t miss favorite programs.
They won't take time to eat out, but bakeries in restaurants
report spurt in trade thanks to TV fans who buy bakery
goods to take home,

More Aug. 1 sets-in-use, reported sifice NBC Researeh’s
“gensus” of July 1 (Vol. 6:29): St. Louis 152,500, up 11,
500; Kansas City 42,107, up 4507; Omaha 27,182, up 2782;
Norfoll 23,420, up 2320.
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EXCISE TAX SEEN CERTAIN BY OCT. I: 1t was valiant but futile effort Dr. Allen B.-
DuMont undertook Thursday, as chairman of RTMA excise tax committee, to stave off
proposed 10% excise tax on TVs. Only few hours after he testified before Senate
Finance Committee, it approved tax as part of $5 billion war tax bill that also
hikes corporation rates from 38% to 42%.

Committee experts must vet write specific provisions, but Senate passage is
regarded certain when bill is reported next week. It then goes to conference with
House committee, which pre-Korea had twice voted down TV excise (Vol. 6:15,18,23,31)
but pow undoubtedly will be more amenable to Treasury Secretary Sayder's proposal.
Probability is new law will go into effect Oct. 1.

Levy will be on factory price, as with radios. It won't apply to shipments
before effective date. As in case of radios, it isn't likely to be flat 10% on
factory billings due to allowances for previously-taxed components. DNor is retailer
likely to guote excise extra, since that might give customer wrong idea of markup.
It will probably be incorporated into list, with every indication it will mark up
fuli 10% or more beyond what customer must now pay for already-raised TV receivers.

Treasury estimates tax will bring $42,000,000 a year, probably low in view
of likely factory value of more than $1 billion billings at current rates.

Dr. DuMont was able to get hearing in closed committee session at behest of
New Jersey's influential Senator H. Alexander Smith. He got respectful attention to
plea that TV industry is only 3 years old, is already suffering untimely price in-
creases forced by current conditions, is vital for public morale and visual training
in defense program. Committee comment was sympathetic, but members took view excise
was wartime emergency fund-raising measure only.

WASHINGTON WANTS HEALTHY TV-RADIO: Uncle Sam, too, has an enormous stake in the
$2 billion ¢ivilian TV-radio trade (Vol. 6:22) -- what with its great military
potential and its substantial niche in the national economy. Hence Washington wants
a healthy industry, especially considering the emplovment it provides and the
revenues it represents. On top of its very considerable normal taxes and upcoming
excess profits taxes, TV like radio Wwill soon be paying 10% excise on receivers,

Thus there was happy meeting of minds when, at this week's session of Muni-
tions Board's officially constituted Electronics Industry Advisory Committee (Vol.
6:32), there were reciprocal assurances (1) that the industry is willing and able to
meet any and all military requirements; (2) that the military have no present plans
for abrupt cutoff of civilian production.

Military procurement may run up to $2.3 billion next few years, but it will
inevitably be gradual. Certainly, short of attack, there's no intention of delib-
erately slashing current TV-radio production. Nor is there any thought of curtail-
ing either teleeasting or broadeasting services.

Pentagon meeting was attended by 37 industry, 27 govt. and military execu=-
tives (for complete list, see p. 4). Everything was off the record, but one general
is reported as saying: "Industry shouldn't burn all its bridges and assume it won't
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be making any more civilian geoads." The term "production im parallel™ was hear@§
indicating war bu51ness won't dry up civilian under today's planning.

Industiry men were shown confidential charts illustrating how demand for
critical components is expeeted to grow and indicating potential bottlenecks. EIAC
was asked to come back Oct. 17 and tell what plant expansion it believes necessary
in light of presently anticipated requirements and what kind of financing it recom-
mends for such expansion. And to keep from crossing wires in getting egquipment ,
Army, Navy and Air Force are setting up Electronics Procurement Resgurces Agency,
headed up by personnel of colonel or captaln rank from each of the 3 services.

Munitions Board appears sympathetlc to 1ndustry 5 manpower problems, is
working toward making military deferment policy clearer and showing industry how to
go about appealing military draft of key personnel.

Capacity to produce components was reported adequate for the present.
Shortages which have developed were said to be artificial, stemming from rush to
stock up. Industry wants no govi. controls now, wants to do its own alloeating of
raw materials and components on voluntary basis.

% % * %

While Munitions Board's EIAC was holding its initial exploratory or "get=-
going" meeting, industry's own top-level policy group, sSet up as National Electron-
ics Mobilization Committee, was preparing for meeting of its 22 members (Vol. 6:32}
under chairmanship of Western Electric's Fred Lack, who also is EIAC chairman. But
nothing was definite at week's end, according to office of committee's counsel John
L. Sullivan, ex-Secretary of Navy. It was decided, howewver, to change name to
Joint Electronics Industry Committee.

Qut of talk about new defense controls over materials, rife in Washingten,
there came report (in Aug. 17 Washington Post) that Maj. Gen. Wm. H. Harrison,
president of IT&T, might be given top Commerce Dept. job handling priorities, allo=-
cations and inventory control of industrial materials.. He headed Signal Corps... _.
procurement during World War II.

COSTS AND INCCHME OF TV STATIORS: Telecasting is moving so fast that last year's
statistics, such as they are, become mere anachronisms in trying to size up station
operations from cost and income standpoints. But someone had to gather the figures,
and NAB's study on "Cost of Operating a Television Station," due out in few weeks,
does point up some noteworthy factors. Study covers 1949 only, based on 50 stations
responding to questionaires sent early this year. Actually, there were 51 on air as
1949 began (Vol. 5:1), 98 as 1950 began (Vol. 6:1).

NAB labor relations chief R. P. Doherty found that while @ few of these
stations (which took the air before January 1949) managed to show a small profit,

TV stations as a whole for full 1949 showed average monthly income ran approximately
50% of total expenses. "However," he notes, "a considerable number experienced
progressively improved results as the year passed and, consequently, operated in the
black during the last few months of 1949. (Qur estimate is that 75 or more of the
106 now-operating stations are earning some sort of profit, or at least not losing
money; see Vol. 6:32.)

NAB survey showed staff of about 60 in average TV station; average cost of
operation close to $47,000 per month -~ though some ran $30,000 and those coming on
air after January 1949 averaged only $24,000, presumably profiting by experience of
earlier enterprisers. Expenses were distributed 35% for program dept., 30% general
and administrative, 29% technical, 6% selling.

Wages and salaries ran higher for TV than for AM employes, but selling and
administrative costs were lower —-- largely because of joint ownership and management
(all but 18 of today's 106 TV statioms are owned by AM interests, almost invariably
under same top management). Depreciation was 16% of total IV station cosi, whereas
in AM it averaged about 5%

Currently, business of telecasting is booming (Vol. 6:32) -~ and it's prac-
tically certain that this year's 107 stations (Nashville's WSM-TV scon to be added)
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and the 4 networks will readily achieve $75,000,000 or more gross sales this year
vs. $33,800,000 for 97 stations and 4 networks in 1949 (Vol. 6:21). Therefore, it
would seem Mr. Doherty is much too cautious in his conclusion:

"The apparent indications are that the financial outlook of IV broadcasting
will continue to improve during 1950. An increasing number of stations will, un-
doubtedly, be 'in the black' when the year-end results are calculated. However, the
TV broadeasting industry as a composite whole will undoubtedly present a 'red ink
picture' for 1950 even though the relationship between income and expenses will
naturally improve over last year."

PROSPECTS OF HIGHER POWERS FOR TV: Handful of "foot=-in~the~door" applications for
high TV power (100 kw or so) doesn't have Chinaman's chance of favorable FCC action
during freeze, but does point up interesting questions of jockeying for power and
equipment availabilities.

In addition to recent application of Baltimore's WBAL-TV for 100 kw (TIV
Addenda No. 11-C), following requests are on file: WIMJ-TIV, Milwaukee, 90 kw;
WBEN-TV, Buffalo, 100 kw; WWJ=-TV, Detroit, 100 kw. All are newspaper=-owned.

Applications are generally "double-action," contrived to meet FCC's require~
ments for rural stations under existing rules or for metropolitan stations under
proposed rules. They're filed with full knowledge, of course, that final rules may
differ sufficiently to require further engineering studies, consequent extra costs.

Psychology behind each application has variations, but basically it's dual:
(1) "You can't lose by being first." (2) It puts FCC on notice that such power is
in demand in specific areas. Obviously, these reasons aren't considered particu-
larly wital or there would be more such applications.

Eventually, higher powers for all stations are expected, since inter=-station
interference can remain the same, while public benefits from powerful signals per-
mitting betier and cheaper reception. - . = - ;

Parallel of TV and AM, in relating higher power and greater coverage, can't
be pushed very far. Height is a major criterion in TV, not in AM. For example,
stations on California's Mt. Wilson run roughly 30 kw at 3000 ft. (highest power
and height yet). To get same coverage with 500=ft. antenna, in level country,
you'd need 5000 kw,

Manufacturers are receiving orders for amplifiers and high-gain antennas
dllowing achievement of 100 kw or more, but delivery isn't promised until end of
freeze. Again, stations' aim is to be first on list. Another factor encouraging
orders is recent tax ruling favoring such expenditures.

Incidentally, there's something of a rush on currently for purchases of con=-
ventional equipment (additional cameras, consoles, projectors, etc.). This is
attributed partly to "panic buying” fostered by fears of shortages, partly to need
for more equipment to handle heavy programming schedules; e. g., WPIX uSes 5 cameras
for Giants' games.

CBS & RCA OUT TO CATCH COLOR EYE: Color decision could come in week or two, but -
there's no guarantee it will. There's still absolutely no indication that FCC has -
made any final commitment. It has slacked up considerably in number of meetings on
subject,; starting speculation that staff is working up drafts of final decisiqn, or
alternative decisions, for Commission consideration. '

"Multiple standards" currently lead "guess parade"™ of decisions FCC might
make. This, in spite of recommendations against sueh action from everyone, includ-
ing CBS, CTI, RCA, Condon Committee, etc. ‘ )

Sen. Johnson's big blast warning FCC not to delay color decision (Vol. 6:32)
was answered politely by Chairman Coy. Regarding rumors that Commission might put
off decision because of Korean war, Coy said he was so busy working on color that he
hadn't heard them.

Much of actual form and wording of final decision may very well be handiwork
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of counsel Harry Plotkin, who handled recent hearings and who is credited with
masterful job of lucidity on 1947 color decision (Vol. 3:12).
* * % *

As did RCA in demonstrating latest refinements t¢ its system (Vol. 6:32),
CBS reaped nice harvest of publicity this week with