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A Message from

W. A. POMEROY

General Manager
of WILS
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This brochure compiled and edited by Thomas B. Tull,
Editor, National Radio Personalities.
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A Quarter

of a Century of Broadcasting

The completion of the first 25 years of the American system of broadcasting has
now been marked. Radio was not, as you might say, ‘‘discovered” in 1920. Ex-
periments had been going on for a number of years.

. 1n 1920, however, radio ceased to be an experiment and became a permanent
adjunct to life in America. How permanent and how much of an adjunct re-
mained to be seen, but it was in 1920 that broadcasting as we know it today was
born—with the realization that here was a great instrument of public service.

..-In 1922, two years later, radio advertising began, with the acceptance by
station WEAF, New York City, of commercial copy from the Queensboro
Realty Company—and America may be everlastingly grateful that such a vital
medium of mass communication gained early support from advertising, which
insured its freedom and placed it alongside our free press as another guardian
of the rights of people.

. Today there are more than 900 broadcasting stations in the United States.
There is scarcely a spot in the nation where one or more of them cannot be
heard.

. These broadcasting stations range in power from 250 to 50,000 watts. They
operate on wave lengths ranging from 550 to 1600 on the dial. Obviously, some
stations have to operate on the same wave lengths and either shield one another
or operate on low power because 900 powerful stations could not be crowded
into approximately 1,000 spaces on the dial. There would be wholesale con-
fusion, with interference ruining every program on the air.

. Radio engineering is responsible for the near flawless reception of radio
programs today, with the radio dial crowded to capacity. Miracles have been
performed which parallel the invention of radio itself.

. Personnel in radio, although not great from the standpoint of numbers, has
always presented a problem from the standpoint of training and natural talent.
Approximately 25,000 people are employed in the broadcasting industry in
America. Thousands more could be added by taking in those who are employed
in the medium of radio, thatis, producing shows for advertising agencies, mak-
ing transcriptions for broadcast purposes, writing for radio, representing sta-
tions and otherwise earning a living from radio work.

. Accessibility is one of the more obvious characteristics of radio. Once the
initial investment has been made, the radio set is always there—in the home,
family car, lunch room, hotel lobby and club car. It can be turned on with a flick
of the wrist. It can be tuned from station to station with a twist.

. The full significance of this ease of listening becomes evident when you
realize that today more than 31,000,000 homes are radio-equipped—that radios
are more widely used than almost any other commodity.

.. A generation or two ago, life was relatively simple—people understood what
was going on in their communities, and some understood what was happening
in the country as a whole. Beyond that, most people knew little and cared less.

. But today, because of radio and other rapid means of communication, the
world is crowding in. People are bombarded daily with information about
what is occurring ali over the world. Most people are interested in these events
because they realize that, in the long run, they can affect life in their own com-
munities.

. Radio has come to mean more to them in recent years. They have a different
conception of its mission in the world. They have heard it do terribly important
things. It has taken them to inconceivable places, brought them voices and per-
sonalities who are changing the shape of the world.

. Assured of economic support by the free enterprise system of America and
acclaimed by the public, radio will expand its service into many fields. New
types of broadcasting—facsimile—television—all may flourish after the war.

. The story of radio is the chronicle of American life and times during the past
quarter century. Where radio has gone, what it has reported, the personalities
and events it has brought to the people, are the popular history of a great
American era. The re-enactment, and in many cases the actual rebroadcast of
these stirring episodes will stand without equal as an appeal to the patriotism
of all Americans.

J. Harold Ryan,
former President National

Association of Broadcasters






“Thandilion In Landing”
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fll A scene showing a typical Lansing residential district. }§
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A view along the winding Cedar which separates
Michigan State College campus from the College
farms.
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The studios of WILS are located at 407-11 North Washington Avenue.
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And there to welcome you is MARGUERITE BROWN, studio receptionist.
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W. A. POMEROY, President
and General Manager \

WILS had its actual beginning during the recent war. W. A. POMEROY and his brother, ]J. C. POMEROY,
who were both in the service, talked about the idea whenever they could get together. It had long been felt
that Lansing, a city of over 100,000 people, had definite need for more than one radio station. It was not

until the spring of 1946, when both men returned to civilian life, that work actually began on obtaining a
license for the mew station.

After several months of preliminary work, the applications were completed, and a period of waiting was
entered into. Then, on October 17, 1946, word finally came from the F. C. C. that a construction permit
had been granted and intensive work began on construction of the necessary quarters. There were many,
many pieces of special equipment to obtain to insure the smooth operation of the station; experienced and
highly competent personnel were rounded up; countless details too numerous to mention were attended to,
one by one. Finally, after considerable delay caused by extremely bad weather encountered during the

erection of the WILS tower, things were ready to go. The station went on the air with its first broadcast
February 19, 1947,

WILS is dedicated to public service and to providing the best possible entertainment to its listeners. Having

passed its period of infancy, the station enjoys great popularity, and has risen to a place of prominence in
central Michigan,



Introduce Our Staf)

JOHN C. POMEROY Chief Engineer and

Secretary-Treasurer

O. S. JONES BOB CLAYTON
Auditor and Traffic Manager Program Director



MARTHA MUELLER and client
Sales

C. W. OTTO II The gang in the back room seem to be having a busy day!

Sales

RICHARD BRENNAN
Sales
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MARY LINN
Secretary to General Manager

ELAINE JUDGE
Traffic Department

ROBERT MAUNDER
Music Librarian
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BILL CUNNINGHAM.,

One of the most peculiar “‘Firsts’’ in radio came

about when the Pollack Brothers Circus moved into

Lansing. Special Events Announcer BUD KAUFFMAN

climbed aboard the elephant’s back to bring WILS

listeners the first broadcast of its kind in radio

history. These nationally famous commentators are on hand
through out the week to bring WILS--Mutual a well-
balanced analyses of world news.
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Another broadcast of special interest to Lansing lis- " 16 W A - g
teners was that of the city's annual Decoration Day - wt v Before a WILS newscast goes on the air, it must be
parade. a0 TR carefully equed‘m the newsroom in order to insure a
\3 cob- clear, concise picture of happenings around the world.
Pictured above is News Editor ALEX DILLINGHAM .




5/ 47412 V2

‘““What’s Your Opinion’’ is broadcast every
Wednesday evening over WILS in cooperation
with the Lansing Junior Chamber of Com-
merc¢e. Professor CHARLES HILL, Moder -
ator of the program, is shown here with
four guest participants. They are:{left to
right) ]J. F. YEAGER, Assistant Executive
Secretary of the Michigan Association of
Farmers’ Cooperatives; AL RIGHTLEY, in
charge of cooperatives for the International
UAW-CIO; PROF, HILL; ARCHIE B. MIL-
LARD, president of the Michigan Tax Equal-
ity Commission, Inc., JOHN B. DAVIDSON,
prominent Lansing attorney.

As another public service feature, WILS
brings to the microphone JOHN L. HURRLE,
Jr., Contact Representative of the Lansing
Contact Office of the Veterans Administra-
tion,

WILS devotes much of its time to the United
States Army Recruiting Service. Shown here
with Announcer BILL SORRELL are Cpl.
ROBERT AMES (Center) and Cpl. G. CRAW-
FORD.




Ve Intoost

Frequently heard over WILS is Michigan’s
governor, the Honorable KIM SIGLER.

RALPH CREGO, Mayor of Lansing, has been
before WILS microphones during several
special broadcasts to the folks of Lansing.

The Ingham County Red Cross is doing an
excellent job in and around Lansing and
WILS is proud to cooperate in bringing news
of their services to the public. Shown with
LEE TUTTLE is Mrs. C. L. SPRINKLE,
Chairman of the Volunteer Special Services
of the Ingham County Chapter of the ARC.



Right: Must be time to get up.
There’s ‘‘First Call”’. Equipped
with his daily bottle of coffee, a
handful of requests, and some of
the nation’s top tunes on records,
BUD KAUFFMAN gets the day
started right for many listeners in
the Lansing area.

Music from the classics is chosen
each Sunday a fternoonby JOAN
SHOEMAKER, lovely young sopra-
no.

Right: The newest platters of the
day are intermingled with some
favorite old-timers to make up the
popular ‘‘Record Time’’ show heard
Monday through Friday over WILS
The between-platter chatter is han-
dled by emcee ALEX DILLINGHAM.
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Western music and folk ballads are
featured twice daily except Sunday
by BILL SOVA and his Ranch Boys.
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Showorld celeb SALLY RAND dis-
courses on the future of the enter-
tainment world, tips toaspiring
hopefuls, andcircus life, BUD
KAUFFMAN listens intently.

News of various civicorganizations
and their activities become ‘‘The
Talk of the Town’’ each Monday
and Thursday afternoon, thanks to
LEE TUTTLE and ALEX DILLING-
HAM. The two are shown doing a
special interview with Mrs. WAL-
TER VANCE, Official Lansing
Hostess for the Welcome Wagon,

From the Stidios



“"Thursday Vespers’' are broad-
cast each week from Central
Methodist Church.
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Mr, LOY LaSALLE, prominentchild
psychologist and director of Adult
Education for the Lansing Public
Schools, is heard regularlyon ‘‘ Your
Child and Mine.”’

Patrons at the popular ‘‘New Hut
air their opinions on BUD KAUFF-
MAN’S “Table Talk” as photo-
grapher GEORGE BRENDEL shoots
the scene.

Three mornings a week, WILS takes
you to the beautiful ‘‘Rose Room’’
where BOBCLAYTON is on hand to
play a few of your favorite memory
tunes, and to give away a gift of
roses to some lucky Lansing woman.



WOULD YOU LIKE TO BEQUEEN?
If so, we’d like to refer you to Jack
Bailey (right). He's Master of cer-
emonies of WILS-Mutual’s popular
show, ‘‘Queen For A Day.”’
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BEN ALEXANDER, Hollywood’s
distinguished radio and screenstar,
is Master of Ceremonies on WILS-
Mutual’s daily ‘‘Heart's Desire”’
program.




Youngtimors”

Each Saturday morning, Station WILS, over a half -hour period, becomes
Station CUB. During those thirty minutes, teen-agers from in and
around Lansing present the show entitled, *‘YOUNGTIMERS. "’

A typical Saturday morning group on YOUNGTIMERS.
GEORGE MILROY and POLLY MUILENBERG are at
the mike. In the background, left to right, DORIS
HUMES, PAULINE VANSTEELANT, PATSY
O’BRIANT, JEAN HIAESHUTTER, and IRENE GUINN,

Sports and soeial notes occupy the attention of
GEORGE MILROY, of Eastern High, and POLLY
MUILENBERG, Sexton. YOUNGTIMERS is only one
of George’s many activities which have included tak-
ing second highest honors in the 1947 State Champion-
ship Debates.

Vocalist JEAN HIAESHUTTER smiles for the camera
before filling her next musical assignment. A versa-
tile soloist, Jean can oblige with either popular or the
light classical.

C-U-B announcer DAVE DARBY gets set to introduce
Safety Director JAN BRUNVAND. Dave is a student
of West Junior High School, while Jan attends Walter
French.
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MOHAMMED
FELLAH stares at
Bud from the top
of the control board.
He's accepting a
call from one of
“First Call’s” many
listeners. Inciden-
tally, the person on
the other end of the
line has a good
chance of being the
recipient of the
prize of the day be-
cause “First Call
Wins."”

State Representative Robert Mont-
gomery has fast comeback for
Kauffman on ‘‘Tabletalk’’ interview
at the ‘‘New Hut Steak House,”’

George Nelidoff Photo

The romantic tenor voice of GARY
OWEN is presented each week on
the program, ‘‘Silhouettes In Song.”’

LEE TUTTLE airs herpopular
‘‘Feminine Footnotes’’ show...with
incidental remarks in this case by
BOB CLAYTON.
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The diversified religious programs broadcast by Radio Station WILS
are presented for the spiritual inspiration of listeners of all faiths.
All religious programs interpret the dignity of service and the wide
scope of understanding covering the creeds of many churches. Shown
above during a regular Sunday morning broadcast is Rev. GEORGE C.
BUBOLZ of the Bethlehem Lutheran Church and Mrs. ELMER WILSON,
accompanist and director of the Choir.

Rabbi ABBA FINEBERG of Congre-
gation Shaarey Zedek.

FATHER E. C. JACOB of St Mary
Cathedral.




With the same abundant energy and realistic viewpoint, citizens of
the Mid-West have set their sights to this reconversion period.
Public works—roads, bridges, earthwork, airports and building
programs costing millions of dollars, are under way. Private en-
terprise and government have already allocated the money.

. . Unified efforts already set in motion will make permanent the
bulk of the Mid-West's wartime economic, industrial and popula-
tion gains. Reconversion plans by private enterprise call for pro-
duction and employment topping all previous peace-time records.

. . Mid-Western goods are flowing through war-expanded trans-
portation systems to wider markets at home and abroad. A war-
born merchant fleet carries the products of the Mid-West to the
ports of the world to exchange for raw materials for the new in-
dustrial empire.

. . The Mid-West faced a multitude of problems in gearing itself
to the production achievements of war-time. It rolled up its collec-
tive sleeves and did a tremendous job.

. . The problems of peace-time are plentiful and big, but oppor-
tunities are even bigger. Wise forward planning has put these
opportunities within reach, many of them have been saddled
already.
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HOW

IMPORTANT IS

The number of American Radio Homes is proof
enough of the worth and convenience of American
Radio programming. In many cases a radio in the
home today has become a necesssity rather than a
luxury.

But we’ve heard a lot of folks say something like
this: “Yes, American Radio is doing a mighty fine
job — if we could only do away with those com-
mercials.” Well now, THERE'S a point worthy of
some consideration. Let’s think about it for just a
moment.

Here’s how it works. Advertising has been defined
as ‘“‘salesmanship in print — or ON THE AIR
WAVES.” The more goods that advertising sells,
the more are needed to fill the demand. The more
goods needed, the more men and women are needed
at the factory that makes those goods. In turn,
more men and women are needed in related indus-
tries that supply raw materials to the factories.
It’s a never-ending chain that leads to more jobs,
better jobs, greater personal security for all. Yes,
advertising is the spark-plug of American business
today.

And here’s another point. Were it not for Radio
Advertisers, nearly ALL of the programs you hear
today could not POSSIBLY be presented. The
world’s BEST TALENT is being heard over
AMERICAN Radio today — at no cost to you!
They are being paid by the Advertise. to entertain
you. Of course, at the same time, that advertiser is
asking you to try his product — that is HIS reward.
And yet that Advertiser is allowed only about
THREE MINUTES out of every HALF HOUR
of broadcast time in telling you about his product.
That leaves approximately 27 minutes out of every
30 for American Radio to devote ENTIRELY to
entertaining YOU.

So when you HEAR commercials on the air, remem-
ber — advertising is making your home MORE
SECURE and at the same time it’s bringing YOU
the greatest entertainment the world has to offer —
at so LITTLE cost!

Of the 37,600,000 homes in the United

States —
35,878,000 have Cooking Facilities
33,998,000 HAVE RADIOS
33,356,000 heve Eleciric Lighting
29,543,000 have Running Water
25,953,000 have Flush Toilets
24,587,000 have Bathtubs
18,188,000 have Central Heating

RADIO?




\ \
WILY is proud of the prominence ik
has Aeen given in Lansing and, tbe\..
rrounding area. Its many friends \
ave given it confidence and the
/incentive to forge akead into ne \
/ fields of radio broaddgsting. Radio \
,.’ is indee§l going forwdrd, and with

| itis goin\g WILS, pleda'ig the very
\2

! best in tertainment \and public
service to\a great city \in a gre
state.
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