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The true test of a network’s influence comes the next morning.
Congratulations, CBS, on fifty years of getting us all talking.

® TARGET



PULITZER PRIZED

Bidding for TV stations could hit $1.8 il

By RICHARD MORGAN
and MARTIN PEERS

NEW YORK Hearst-Argyle
Television and Hicks Muse Tate &
Furst lead a group of four compa-
nies vying for Pulitzer Publishing
Co.’s TV station group, Wall Street
sources said. with the bidding ex-
pected to push the price to as much
as $1.8 billion.

After the first round of offers
was made earl'er this month. the
short list also includes Clear Chan-
nel Communications and Gannett
Co.. although reither is favored to

L

|

0 S ANGELTES,

win the auction. The auction is ex-
pected to be finalized within weeks.
St. Louis-base¢ Pulitzer Publish-
ing announced in late February that
it had retained investment firms
Goldman, Sachs & Co. in New York
and Huntleigh Securities in St. Louis
to “explore potential strategic alter-
natives” for its broadcast division.
In this era of get big or get out,
however. the announcement was seen
as putting thie broadcast properties of
print-dominated Pulitzer on the block.
Pulitzer owns rine network affil-
1ated stations in markets that include
Orlando. Fla.; Omaha. Neb.; Win-

Parks hoost Dlsney pmilt

By MARTIN PEERS

NEW YORK — Higher earnings
from theme parks helped Walt Dis-
ney Co. overconie lower film and flat
TV profits, producing a 22% higher
net profit of $384 million in the three

EX “Jeny jitted
Chicago stations are wrestling
) over “Jerry Springer” after the

show is pressured off WMAQ. l
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months to March 31 on tlat revenue
of $5.2 billion. it said Wednesday.

Disney also announced a three-
for-one stock split, to get Disney’s
rocketing stock price back down to
levels that “are more affordable for
our smaller sharcholders,” Disney
chairman Michael Eisner said in a
statement.

That news gave a surge to Dis-
ney stock. which had recently been
stalled between $1:0 and $115, but
closed New York Stock Exchange
trading slightly down at $116.06
Wednesday. [n after-market trading,
Disney stock soared $5.25 to $122,
an all-time high.

Disney had warned Wall Street
analysts in early March about the un-
spectacular performance in film and
television. but analysts said the earn-
ings result was better than expected
in the wake of those warnings.

Lehman Bros. analyst Larry Pe-
trella noted that much of the differ-
ence from expectations was due to
a $24 million one-time gain
recorded by Disney on the sale of
its stake in Scandimavian Broad-
casting Systems Inc.

Disney’s earnings growth was
also affected by adjustments for the
timing of the sale of Disney’s stake
inits L.A. TV station KCAL and its
publishing interests, completed a
year ago. Without those adjust-

ments, Disney’s operating income
(before interest and taxes) fell 1.7%
in the quarter to $849 million and
its net profit rose only 15%.
After the adjustments for the

CALIFORNTIA

| ston-Salem, N.C.; and Albuquerque, |
N.M. Oriando is seen as the station
with the most strategic value. be- |
cause its market is growing so fast. l
Hearst-Argyle is likely to be an |
aggressive bidder as Wall Streeters ‘
see Pulitzer’s stations as both a

| strategic and geographic fit.

|
|

‘Mizrahi walks

The 15-station group, itself the re- I |

su't of a merger last August, is com-
mitted to increasing its national cov-
erage to 20% from its current 11%.
Its acquisition of Pu'itzer’s proper-
ties, which cover 5.5% of the country,
would take Hearst-Argyle more than
half way toward this ambitious goal.
Moreover, a recent Merrill
Lynch report estimates that Hearst-
Argyle’s borrowing capacity of
Turn to page 86 ‘

By CHRIS PETRIKIN

Enlarging its management
ranks, United Talent Agency has
upped Dan Aloni, Chris Harbert,
John Lesher, Cynthia Shelton- |
Droke and Jay Sures to partners at
the seven-year-old percentery.

The five thirtysomethings. all of
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‘Godzilla’ tapped

~ toclose Gannes

By DAN COX

Sony Pictures Entertainment will make a big Mediterranean

splash at the Cannes Film Festival with the closing night (May 24)
’ screening of Dean Devlin and Roland Emmerich’s “Godzilla.”

sources said Wednesday.

Cannes execs were eager to find a closing night film the audience ]
gathered for the awards would actually want to stay and watch. In

past years, the closing night pic has drawn a lackluster turnout.
“Godzilla” opens in the U.S. May 20 on more than 6,000 screens. ]

Sony had discussed presenting a special screening of the lizard pic

in Caanes more than a month ago. but wavered. The decision was

| made recently.

In acdition. Sony execs announced it will not bring “Apt Pupil.”

the

Bryan Singer-helmed drama with lan McKellan, to the fest. Phoenix |
Pictures chairman Mike Medavoy had considered it. but decided the
October release date for the pic was too far away from the fest.

“We just thought 1t was all too soon,” added Duncan Clark, president
of Columbia TriStar Film Distributors Intl. Sources said Sony will push

the pic for the Venice Film Festival and Deauville Film Festival in the fall.

whom have been with UTA since
its inception, become principals in
the agency and will take a more ac-
tive role ir the day-to-day manage-
ment of the 60-agent firm.

They join existing partners J.J.
Harris and David Schift and board
of directors Peter Benedck. Jim
Berkus, Gary Cosay. Nick Stevens
and Jeremy Zimmer.

While the board of directors runs
the company. the newly installed
partners have a say in many of the

| company’s management decisions.

D’Works ramp

By ANDREW HINDES !

DreamWorks Pictures has but-
toned up the rights to fashion de-
signer Isaac Mizrahis three-part
comic book “The Adventures of
Sandee the Supermodel,” which it
plans to develap into a feature film
and possibly an animated TV series.

The comics. which are illus-
trated by artist William Frawley,

statuesque blond beauty who is dis-
covered in a New York coffee shop

[ by Yvesaac, a characier based on

l

Furn to page 85 |

Mizrah) himself.

Mizrahi is attached to produce |
| the film along with his partner
Nina Santisi.

\
follow the exploits of Sandee. a l
I
|

Turn to puge 83 | |

“Each of these agents have
made tremendous cantributions

—— p— — =1

UTA's upper echelon expands by 5

toward the growth and success of
the agency.” said Berkus, chair-
man of UTA. “This charts our
course for the future: They’ve
come up through the ranks of UTA
and now are taking management
roles in the agency.”

Alont has been co-head of the
motion picture literary department
since 1996. He segued from invest-
ment banking at Goldman Sachs in
New York in 1991 to the Bauer-
Benedek agency., which later
merged with Leading Artists
Agency to become UTA.

Turn to page 86

REAGAN MINI IN MOTION

By MICHAEL FLEMING

Former First Lady Nancy Reagan will be the
subject of an ABC miniseries. signaling the net-
work’s new commitment to producing edgier

movies and series.

The four-hour work is described by its mak-
ers as “an unauthorized and unvarnished look at (£
the Reagan presidency and (Nancy's) role in it

The mini is beirg exec produced by Storyline

Entertainment partners Craig Zadan and Neil
Meron. who most recently produced the ratings hit

Reagan

“Rodgers & Hammerstein’s Cinderella™ for ABC.
“Everybody wonders when we will have the first female Amer-

Turn to page 88



Congratulations
Kyle Newman

winner of the

Refreshing
Filmmaker's

Award

This NYU student's sixty second Film,
"Bitten By Love", was selected by a
distinguished panel of judges comprised
of a variety of Film industry leaders,

to be the very first Coca-Cola
Refreshing Filmmaker's Award™ winner.
Kyle's Film will run on over 10,000
screens this spring beginning April 24.

Special thanks to all our judges and participating film students.

Please join us in wishing Kyle great success in his film career.
© 1998 The Coca-Cola Company. " Coca-Cola Refreshing Filmmaker's Award", is a trademark of The Coca-Cola Company.
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| LKSIDE [MOVES
~ Moore’s sitcom in rewrite

’ ABC is unhappy with the script for 20th Century Fox’s upcom- | |

DAILY VARIETY

ing sitcom with Mary Tyler Moore and Valerie Harper, which is

now likely to be pushed back to midseason. sources say. Writer Jeff
Lowell (“Spin City”). who recently signed a nearly $8 million over-
] all deal at ABC's parent studio Disney. is getting a second crack at

the script, but ABC is entertaining the idea of bringing in a new l
writer, according to sources at the web. The Alphabet web has or-

| dered 13 episodes of the series, which will feature Moore and |
Harper reprising their roles as Mary Richards and Rhoda Morgen-
stern from “The Mary Tyler Moore Show.” Moore's isn't the only |

; high-profile project that’s been pushed back to midseason. NBC’s

Paul Reubens variety show was also bumped from the fall devel-

time for fall consideration.

opment list, while ABC and Carsey-Werner are still talking to Bette [
Midler about a series. but were unable to close a deal with her in

— Jenny Hontz

~ Fisher, Pope toil on nanny script

Peripatetic writer:actress Carrie Fisher and TV writer Elaine
Pope have set up a deal to write an untitled screenplay for Working

Title Films. sources said. No details were available on the plot of
the film, but sources said that it would be a comedy about a nanny, l
loosely based on an idea by Working Title.
Fisher, who is a regular Hollywood script doctor. has done uncredited
| re-writes on “Lethal Weapon 3,” “The Wedding Singer’* and “Anastasia.” i
among other pics. Last year she entered into a $3 million. two-year deal
to develop sitcoms for Universal Television. which has since been pur-
chased by Barry Diller’s HSN Inc. and renamed USA Networks Studios.
Pope’s writing credits include episodes of “Murphy Brown™ and

“Seinfeld.”

Working Title is a unit of Polygram Filmed Entertainment.

— Benedict Carver

Demme pic in Lions lair

By MONICA ROMAN

NEW YORK Lions Gate
Films has followed up its acquisi-
tion of Paul Schrader’s “AfMliction™
(Dailv larien. April 17) with a deal
to distribute Ted Demme’s untitled
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Irish-American working-class

| drama starring Denis Leary.

Pic. which premiered with the
title “Snitch™ at Sundance. ap-
peared at South by Southwest under
the name “Noose.” It will have a
new title tor its fall release.

I am as proud of this film as any
creative endeavor I've undertaken.
and to be in business with Lions
Gate. which shares my passion for
the project. is a dream.” says
Demme. who is currently helming
“Life™ for Universal starring Eddie
Murphy and Martin Short.

Filmed on location in
Charlestown. Mass.. Demme’s pic
tells the story of petty criminals
whose honor code of silence is
challenged when one of their own
is gunned down. In addition to
Leary. the film stars Billy Crudup.

Turn to page 83

x By BENEDICT CARVER

' ———

One week after announcing the
formation of a sales alliance with
Summit Entertainment. Artisan En-
tertainment has closed its own for-
eign sales division. shedding
around 10 employees.

The axe fell on the unfortunates
late Tuesday afternoon. after a
week-long review of the situation
by upper-tier Summit and Artisan
management.

Di Bonave

By DAN COX
and PAUL KARON

Ending its two-year experiment in
the buddy system of film production
management, Warner Bros. an-
nounced Wednesday that Lorenzo Di
Bonaventura will take over as sole
prexy of production and that Bill Ger-
ber will depart the executive offices
for a production deal with the studio.

The news. which broke late
Tuesday (Duilv lariety. April 22).

ARTISAN AXES INT

‘Summit to handle global sales; 10 pinkslipped

Observers had expected Summit |

1o absorb a number of Artisan Intl.
employees. given that from now on
it will be representing both Arti-
san’s 2.500-title library and the
company’s new productions along
with its own slate and library.

However. sources said that even
though “everything was moving
over to Summit.” only three Artisan
cmployvees had received offers to
transfer. They have not yet re-
sponded to the offers.

tura goes

| ended months of speculation about

the installation of a new president
of production or studio president
above Di Bonaventura and Gerber.

No surprise

But Gerbers exit came as no
surprise to many producers and
agents whod long complained
about the fragmentation of author-
ity in the WB feature division under
D1 Bonaventura and Gerber.

Di Bonaventura. who was given a

‘Springer’ cashes in

on WMAQ's dumping

By CYNTHIA LITTLETON

Spurned by its old flame. the
“Jerry Springer Show™ is being
chased into the anns of another TV
station in Ch:cago.

Under pressure from religious
and community groups. NBC 0&O
WMAQ. the show’s longtime
Chicago outlet. has asked “Springer”
| distributor Studios USA for a release

from the remaining three years on its
| contract to carry the show.
Late Wednesday. sources said

RODRIGUEZ PIC’S CAST SWELLS

By BENEDICT CARVER

Salma Hayek and Bebe Neuwirth
have become the latest thesps to join
the cast of Dimension Films® untitled
Rodriguez'Williamson project.

Pic already stars Elijah Wood.
Robert Patrick, Clea Duvall, Shawn
Hatosy and Josh Hartnett.

Pic. which is said to be in the “sci-
fi alien™ genre. combines the talents
of “Scream” writer Kevin Williamson
with those of “From Dusk Till Dawn”
director Robert Rodriguez.

Though little is known about the
storyline, sources said that Neuwirth
has one of the larger ensemble rolcs,

while Hayek will have a cameo.

Hayek moves 1o the “Ro-
driguez'Williamson™ project fol-
lowing a starring role in the disco
drama “54” for Dimension parent
Miramax Films.

Neuwirth is best known for her
role as the caustic Lilith in the sit-
coms “Cheers™ and “Frasier.”

Hayek is repped by William
Morris Agency’s John Fogelman.
Neuwirth is repped by ICM’s Risa
Shapiro and Aleen Keshishian.

Dimension Films president

I Cary Granat and senior VP of busi-
ness and legal affairs Brian Burkin

| negotiated on behalf of Dimension.

1

USA was close
to cutting a deal

with  another
station in the
market for a

hefty license fee
increase.  Fox
0&0 WFLD
was said 10 be
— the leading con-
tender. but UPN affil WPWR and
indie WCIU were also in the run-
ning. allowing USA to up the price.
Turn to page 85

Springerd

Farrow, Root join
Bandeira’s ‘Soon’

By ANDREW HINDES

Mia Farrow and Bonnie Root
have joined the cast of Bandeira
Entertainment’s  coming-of-age
comedy “Coming Soon.”

The pair join Gaby Hoftfmann,
Ryan Reynolds. Spalding Gray. Tr-
isha Vesscy and James Roday in the
indie production. which begins
shooting Monday in Gotham

Farrow plays Judy. an ex-hippie
and founder of an all-natural cos-
metics company who moves from

Turn to puge 83

Senior Artisan Intl. execs. includ-
ing senior vice president of interna-
tional distribution Mark Reinhart
and vice president of international
marketing Randy Parker. are ex-
pected to get up to four months sev-
erance in the form of a consultancy.

Other employees. per sources.
will receive between two weeks and
two months, depending on how long
they have worked at the company.

No information was available as

Turn to page 88

olo at WB

new multiyear contract. said he ex-
pects the new management structure
to result in streamlined decision-mak-

ing in development and production.
I now have the opportunity to be
the single creative voice of the pro-
duction team. and it’s exciting to have
that.” said Di Bonaventura, who will
continue to report to chairmen and
co-CEOs Bob Daly and Terry Semel.
“In the creative process we work
in. there really are no black-and-
Turn to page 85

WB NET TAPS
LEE NEW VP

By JENNY HONTZ

The WB TV Network has
named Joseph Lee to the newly
created position of vice president
of special projects and has added
two other \'Ps
and a director
to its staff.

In addition
to Lee. Craig
MacEachern
has been named
vice prestdent
of on-air pro-
duction edit fa-
cility opera- ————
tions. Franz Kurath is the new vice
president of graphics production
and Galit Vaturi has been named di-
rector of aftiliate marketing.

Lee. Mackachern. Kurath and
Vaturi will all report to Bob Bibb
and Lewis Goldstein. co-executive
vice presidents of marketing.

Lee. who comes to the WB
from NBC. will oversee all areas
of marketing for the WB’s prime-
time shows and the network itself.
except week-to-week promotion.
including the networks image
campaign.

At NBC, Lee wrote. developed
and produced promotional cam-
paigns for “Jenny.” “The Jett Fox-
worthy Show.” “Mad About You.”
“Sleepwalkers™ and other series, as

Turn to page 86
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OOD MORNING and happy 70th birthday to Shirley Temple: She

says she was thrilled when I invited fans in the stands at this year’s

Academy Awards at the Shrine to sing her (an early) “Happy Birth-
day.” But today, she and husband Charles Black, their three children and
granddaughter celebrate quietly, “in hiding” from you-know-whose
lenses. Her fans are faithful and ageless — and are still buying the line of
Shirley Temple dolls. “The one that makes me laugh is a new one,
‘Bathing Beauty,” on the sands at Santa Monica.” There’s also a charm
bracelet (via Danbury) containing her tap shoes, a Shirley Temple police
badge (!) and the lighthouse from “Captain January.” Temple, who was
the U.S. Representative to the United Nations’ 24th General Assembly
from 1969-72, dined with current U.N. Secretary General Kofi Annan
during his stopover in SanFran. Shirley was also our ambassador to
Ghana (Annan’s homeland) from 1974-76 ... At Annan’s BevHilton
showbiz reception hosted by Jack Valenti, the Secretary General asked
Gil Cates about possible TV-show exposure for the United Nations.
Cates produced (with Don Mischer) the recent Israel 50th anni special
on CBS ... Cable channel AMC, which had in the past aired the 1953
“Titanic” from 20th Century Fox and the 1958 “A Night to Remember”
from Rank, is planning to air ’em again. The *53 “Titanic” was directed
by Jean Negulesco and starred Clifton Webb, Barbara Stanwyck,
Richard Basehart, plus Robert Wagner and Audrey Dalton in a shipboard
romance. The screenplay won an Oscar. “Night to Remember,” also
about the sinking of the Titanic, starred Kenneth More, David McCal-
lum, Honor Blackman, etc. and was directed by Roy Baker. Daily Vari-
ety’s reviewer said this excellent version “will satisfy all but those who
like their entertainment glossed over with contrived fiction.” It would be
interesting to again see the latter film.

HILE NEW LINE RE-RELEASES “GWTW?” in a Technicolor
w print June 28 to several hundred theaters, WB is readying to re-

lease a “GWTW?” video later this year; TNT will then air. WB’s
versatile recycling of classics is now making the rounds on stage (cur-
rently in Chi) in “The Wizard of Oz” co-starring Eartha Kitt and Mickey
Rooney. The 14-month tour will bring em to the Universal Amphi at
Christmas. With WB involved in “High Society,” coming next week to
B’way, it’s only a matter of (short) time before WB initiates new legit
projects, a la Disney ... Warren Beatty’s begun to beat the bushes for
“Bulworth.” He took off Wednesday for N.Y. and then to D.C. No, he is
not showing his politically daring pic to Clinton, but he will show it to
some politicos — who will hopefully laugh at Beatty’s no punches-
pulled bravado ... An emotional Alfre Woodard hosted the premiere of
“Africa’s Elephant Kingdom,” at the Imax theater of the Calif. Science
Center. The film is produced by Discovery Communications and a per-
centage of proceeds go to wildlife preservation. Woodard is related by
marriage to the film’s scientific advisor, Dr. lIain Douglas Hamilton,
founder of Save the Elephants, responsible for stopping the slaughter of

elephants in Africa. Woodard has been making trips to East and South
Africa and shared an experience in the land of those mighty creatures.

T’SA BLESSING,” says John Lithgow of'the fallout of a feature pro-
I ject he was to do on hiatus from “3rd Rock”: “The last month was ex-

hausting” They just wound the season with “a crisis” situation, natch.
Lithgow will appear in Deanna McDanel’s “Courage: Profiles in Cre-
ativity” preeming tonight at Raleigh Studios ... Joe Roth, chairman of
Walt Disney Studios, will be honored by the So. Calif. Multiple Sclero-
sis Society’s Dinner of Champions, Sept. 14 at the Century Plaza. In
honor of Joe, guests will be asked to arrive with no tie! Last year’s event,
honoring News Corp. prez-chief operating officer Peter Chernin, raised
$2.1 million ... Wednesday night’s Rockefeller Center reception touting
Hallmark’s “Merlin” April 26 bow on NBC, featured a 70-foot inflated
“Merlin” in the skating rink. Stars, including Martin Short, Sam Neill
and Isabella Rossellini, sipped ‘“Merlin Martini’s” — the non-alcoholic
drink by Merlin’s Energy Source Beverage .... Bill Cosby receives an
honorary degree at Pepperdine’s undergrad commencement, Friday ...
Syracuse U. Alumni Club of So. Cal honors Ed Goren, exec producer of
Fox Sports, with the Distinguished Alumnus Award Saturday at the Four
SeasonsinL.A. ... Bob Willoughby’s photo exhib of 20 years on/off film
sets bows tonight (until June 28) at the Motion Picture Academy and an-
other exhib starts at N.Y.’s Staley Wise Gallery (560 B’way) on the 28th.
Willoughy, an alumnus of every major magazine, is helping Life ready a
special issue on Frank Sinatra ... The Women’s Guild of Cedars-Sinai
once again benefits from the gala opening night party of the L.A. An-
tiques Show, April 30 at the Barker Hangar at the Santa Monica Airport,
continuing through May 3 ... ECO (Earth Communications Office)
holds a benefit book signing tonight at the Regency Club for board mem-
ber/author Bambi Holzer’s “Retire Rich: The Baby Boomer’s Guide to a
Secure Future.”

FILM REVIEW

—
=

Bokeem Woodbine, left, Lou Diamond Phillips, Mark Wahlberg and
Antonio Sabato Jr. topline TriStar’s action-comedy “The Big Hit.”

The Big Hit

(Action-comedy)

| myriad plot holes and inconsisten-
cies with game abandon. But the
melange is apt to be shy of a bull’s-
eye for either the hard-core thrill
crowd or a more rarefied group
that’s gravitated to off-kilter vari-
ations on the order of “Grosse
Point Blank” and “Wild Things.”
Pic’s theatrical results are likely to
be disappointing, though it could
find a second wind in pay cable ro-
tation and on video.

In genre tradition, the piece
opens with a take-no-prisoners slam-
bang contract job. Donning work-
men’s overalls,
More film the crew enters
reviews, page 8 @ posh hotel
—  —  with murder on
its mind. Melvin (Mark Wahlberg) is
the work horse of the team; Crunch
(Bokeem Woodbine) is its iron man;

A Sony Pictures Entertainment release
of a TriStar Pictures presentation of an Amen
Ra Films/Zide-Perry/Lion Rock production.
Produced by Warren Zide, Wesley Snipes.
Executive producers, John Woo. Terence
Chang, John Eckert. Co-producers, Craig
Perry, Victor McGauley. Roger Garcia.

Directed by Che-Kirk Wong Screenplay,
Ben Ramsey Camera (Deluxe color), Danny
Nowak; editors, Robin Russell, Pietro Scalia;
music, Graeme Revell; production designer,
Taavo Soodor, art directors, Andrew Stearn,
Craig Lathrop; costume designer, Margaret
Mohr; sound (Dolby/SDDS), Douglas Gan-
ton; stunt coordirators, John Stoneham Jr.,
Lau Chi-Ho; assistant director, Jeff Authors;
casting, Roger Mussenden. Reviewed at the
UA Westwood, L.A., April 20, 1998. MPAA
Rating: R. Running time: 91 MIN.

Melvin Smiley ............... ... Mark Wahlberg
Cisco Lou Diamond Phillips
Pam Shulman ... ... Christina Applegate
Paris - s Avery Brooks

Crunch ...... . Bokeem Woodbine 5 . .-
Keiko Nishi eoevvrerr oo, China Chow | and Cisco (Lou Diamond Phillips)
ViNge ......eooevnnnenn .. Antonio Sabato Jr. | and Vince {(Antonio Sabato Jr.) pro-

Jeanne Shulman ...
Morton Shuiman ..
Jiro Nishi
Gump ...

vide just enough backup to ensure
their personal safety. For fans of for-
mer Crown Colony fare, the outra-

... Lela Rochon

Chantel ...... geous stunts, barrage of firepower

Xideo Store Kid .. - Dal;lny i:nith and precision mayhem of the open-
ancep. 5. 8 .. Joshua Peace ; ; % ~

SEIBIO wovvvorevee e David Usher | M@ sequence are like mother’s milk.

The quartet take on an army of
henchmen and knock off the target
with dispatch, flying glass and near-
nuclear explosive force.

The first weird wrinkle materi-
alizes when uber boss Paris (Avery
plight of a banal sitcom schnook | Brooks) doles out the dough for the
and you have “The Big Hit.” A fleet | contract, dropping the bonus in
piece of sock-’em entertainment, | Mel's lap. Cisco objects saying the
its kinetic force plows through | Turn to page 83

Col Tristar finds ‘Savior’

million, according to sources, and
was fully financed by IEG. It was
exec produced by Cindy Cowan,
IEG president of production and ac-
quisitions. <

Columbia TriStar plans a late
fall domestic theatrical release for
the picture.

The pickup marks the second re-
cent domestic sale for IEG, which last
week closed a deal with Polygram for
Peter Berg’s “Very Bad Things”

[CORRECTION]

“Frasier’s” low-rated April 14
episode was a rerun. Wednesday’s
article on the weekly Nielsen rat-
ings incorrectly stated otherwise.

By LEONARD KLADY

ombine the high-cnergy py-
rotechnic choreography of a
Hong Kong actioner with the

By ANGREW HINDES

Columbia Tristar Motion Picture
Group has acquired all domestic
rights to Initial Entertainment
Group’s war drama “Savior” The
company aiso has picked up distrib-
ution rights in several foreign terri-
tories, including Australia.

Oliver Stone-Janet Yang/Ixtlan |
production stars Dennis Quaid, Nas- '
tassja Kinski and Steilan Skarsgard.
Peter (Gaga) Antonijevic helmed pic,
which was scripted by Robert Orr.

Film focuses on an American
mercenary hired by the Serbs who
finds redemption when he is forced
to protect a newborn Croatian baby
during the Bosnian conflict.

Film was budgeted at about $6

- ARETY |

Founded in 1933

Peter Bart Gerry Byrne
Vice President Vice President [
Editor-in-Chief

Publisher ‘

Jonathan Taylor
Editor
Elizabeth Guider
Managing Editor
Timothy M. Gray, Kinsey Lowe
News Editors ‘|
Todd Cunningham, Phil Gallo, Kirstin Swanson
Deputy News Editors

Adam Dawtrey Martin Peers
European Editor New York Editor ~
Todd McCarthy Don Groves |
Chiet Film Critic  Pacific/Asia Bureau Chief
Dan Cox Andrew Hindes
‘ Fiim Editor Senior Writer
J-C Suares Bruce Brosnan

Art Director
Army Archerd
Senior Columnist

Creative Director
Adam Sandier
| Music Editor

l Steven Gaydos
Managing Editor, Special Reports
Lisa D. Horowitz
Assistant Managing Editor, Spfual Reports

Steve Chagollan, Patricia
Senior Editors, Special Reports
Sharon Swart

Chris Pursell, Michael Speier, Ramin Zahed
Associate Editors, Special Reports
Stuart Levine Fiona Burt
Production Associate Editorial Associate
Dallas Jackson
Graphics Director, Special Reports

Tom Gilbert, Carole Horst, Charles Isherwood
Senior Editors
Benedict Carver, Jenny Hontz, Paul Karon,
Leonard Klady, Cynthia Littieton,
Nick Madigan, Chris Petrikin, Ray Richmond,
Tony Scott, Janet Shprintz

i European Editor, Special Reports

Los Angeles Reporters
Tom Bierbaum, Claude Brodesser, John Dempsey,
Michael Fleming, Richard Katz, Richard Morgan,
Jennifer Nix, Monlca Roman
New York Reporters
Christopher Stern
Washington Reporter
Willie Brent (Beijing), Mariene Edmunds (Amsterdam),
Jon Herskovitz (Tokyo), Miriam Hils (Berlin),
Brendan Kelly (Montreal), John Nadler (Budapest),
Andrew Paxman (Mexico City),

Bryan Pearson (Johannesburg), David Rooney (Rome),
Andy Stem (Brussels), Maureen Suilivan (Hong Kong),
Peter Warg (Cairo), Michael Williams (Paris),
Matt Wolf (London), Mark Woods (Sydney),
Deborah Young (Rome), Cecilia Zecchinelli (Milan),
Derek Elley {Senior Film Critic)

Overseas Reporters

Melissa Matherson Daniel Edelson
Editorial Administrator Database Editor
Nancy Beningo, Charlotte Clark,
Brian Cochrane, Mason Cook, Bill Edelstein,
Terry Flores, Lesley Gaspar, Rick Kissell,
Sheri Linden, Atys Marshall,

David M Istein, Dylan M
Rich Nieclecki, Richard Paul, Diana Swartz
Copy Editors

Carol Diuguid, Doug Galloway
Editorial Associates

Peter Cowle
International
Publishing Director

Charles Koones
Associate Publisher,
U.S. Publishing Director

Rose Einstein
Managing Director,

Madelyn Hammond
Managing Director,

U.S. Sales Marketing
Robyn Dalbey-Dunn John Melkonian
Los Angeles New York
Sales Director Sales Director
Eric Mika Wayne Roche
European Associate
Sales Director Sales Director
Robert Hawkins Coco Jones
Director, Sales Director,
International Development Variety.com

Sandrine Bentata, Barbara Bergman,
Alicia Cachuela, Victoria Gold, Lisa Grasso,
Andrew Miles, Frank Segers
Senior Advertising Sales Representatives
Peter Besas, Benedicte Corbeels, Janna Cord,
Sandra Deel, Michele Gortler, Naida Graham,
Bonnie Harman, John Hopewell, Bryan Hurlburt,
Patricia Hutchins, Andrea Korpita,
Valerie Montague, Isaac Moaore, Tom Mullen,
John-Paul Pearson, Karen Portugal,

Liz Rocklin, Jane Ryan, Diane Smith
Advertising Sales Representatives
Laura Van
Advertising Administrator

Marketing and Creative Services

Vickl Robles Victoria Zuckerman
Event Marketing Manager of
Director Special Issues
Sheryl Biesman Stacie Mindich
Marketing and Business Trade Show
Development Manager Manager
Lisa Rohe Ed Fuentes

Creative Services Manager Senior Graphic Designer

Joe Sutherland
Business Manager
Bob Butler Kelly Jones
Group Production Managers
Natalie Longman
Production Manager
Fred Haley
Director of Systems and Technology
Jon Simborg
Network Engineer
Cahners Publishing Co.
Bruce Barnet
President and Chief Executive Officer
Mark S. Liebesman
Executive Vice President

6 @ Number 38

Volume 259  amine




CREATIVE ARTISTS AGENCY
CONGRATULATES

CBS

ON THEIR
50T1H ANNIVERSARY




K

DAILY VARIETY

THURSDAY, APRIL 23, 1998

Lot

i
A

Landmark ups film buyer to prexy,

By ANDREW HINDES

Bert Manzari, one of the most in-
fluential tilm buyers in the special-
ized exhibition world. has been
upped to president of Landmark The-
atres, it was announced Wednesday.

The promotion follows the com-
pletion Friday of the 143-screen ar-
thouse circuit’s sale to Dallas-based
Silver Cinemas for approximately
$60 million.

Manzari’s duties will expand to
include theater development and
other corporate matters, while he
continues to oversee film buying
and marketing. Manzari succeeds
outgoing president and CEO Steve
Gilula, who announced plans to
step down last month (Dailv Vari-
erv, March 12, 1998).

WB, UNICEF
how program

By RAY RICHMOND

Building on Time Warner vice
chairman Ted Turner’s pledge last
year of $1 billion to the United Na-
tions, Warner Bros. on Wednesday
announced a multi-pronged promo-
tional partnership with the US.
Committee for UNICEF (the UN
Children’s Fund) designed to sup-
ply support and raise awareness for
the organization.

The union of Warner Bros. and
UNICEF coincides with a visit to
Los Angeles this week by United
Nations secretary-general Kofi
Annan that's designed to ally the UN
with the Hollywood community.

Robert Daly and Terry Semel,
chairmen and co-CEOs for Warner
Bros., made the joint announcement
of the athance with UNICEF that
will kick off May 3 with the world
premiere of the studio’s animated
feature “Quest for Camelot” in Los
Angeles, New York and 22 other
markets around the United States.

Campaign will include TV and

Turn to page 83

‘Artemisia’ wins
R rating on appeal

By BENEDICT CARVER

Miramax Films has won its ap-
peal against an NC-17 rating for
“Artemisia.” its erotic biopic of the
17th-century ltalian painter Arte-
misia Gentileschi.

After a personal appeal by actress
Valentina Cervi to the ratings board
last week, the film will now go out as
an R through the Miramax Zoe label.

Pic. which is directed by Agnes
Merlet, will open May 8 in New
York and Los Angeles.

“Bert Manzari's acumen and
unique perspective formed by over
20 years of experience working
with both studio and specialized
film distributors as well as with
mainstream and independent film-
makers are an invaluable asset to
Landmark.” said Steve Holmes.
CEO of Silver Cinemas.

At the same time, Silver presi-
dent Tom Owens reaffirmed the
company’s multimillion-dollar com-
mitment to upgrading current sites.

Theater-building push

The company also is planning
an ambitious theater-building push.

On Friday, Landmark will take over ;
operation of the three-screen Maple

Theatre in Detroit. bringing the
chain’s total number of screens in
that market 10 six. In May the com-

MANZARI LANDS ON TOP

replacing Gilula

nounced six-plexes in Waltham,
Mass. and St. Louis.

“I’'m extremely encouraged by
(Silver Cinemas’) level of commit-
ment to Landmark and its business
philosophy.” said Manzari.

Manzari got his start by open-
ing the Guild Theatre. a revival
house in Albuquerque, N.M. lle
and his partner. Paul Richardson

panded their theater holdings into
Movie Inc.. a 13-screen repertory
circuit that merged with Landmark
in 1982.

In 1986 he left Landmark to be-
come president and head film
buyer for Seattle-based Seven
Gables Theaters. which in 1989
became part of the Landmark

group.

 Music censors lo

P

SACRAMENTO (Reuters) — The entertainment industry sur-
vived an attempt by California state lawmakers Wednesday to curb

“offensive’ music lyrics.

’ A state Assembly committee voted against the proposed Cali-
fornia Family Protection Act, a bill that would have forced state

| pension funds to dump investments in companies that might pro-
mote songs with violent or raunchy lyrics.

The bill would have required the California Public Employees’
Retirement System (CalPERS), the nation’s largest public pension
plan, to dump its holdings in music and entertainment companies
such as the Walt Disney Co., Sony Corp. and Polygram.

CalPERS estimates that $2 billion of its $13 billion fund is in-

vested in such companies.

The bill’s author, Southern California Republican Assemblyman
Keith Olberg, vowed that his proposal was not dead, even though he

was defeated Wednesday.

Olberg said music lyrics can influence criminal acts ranging
from drug sales to hate crimes. and that the state should intervene

| inany way it can.

“| believe there is a government duty to protect the public.” he
told the Assembly's Public Employees, Retirement and Social Se-

curity Committee.

But opponents argued that the public does not need to be pro-
tected by bills like Olberg's. Carl London from the Recording in-

dustry Assn. of America said the bill would have set a dangerous

L

Turn to page 88

Fox Beps busy in “Idle Hands’

By BENEDICT CARVER

Vivica A. Fox has joined the cast
of Sony Pictures Entertainment’s
teen slasher pic “ldle Hands.”

In “Hands,”
the actress
best known for
her role as a
gun-toting bank
robber in the
urban thriller
“Set It Off”
will play Debi. a
Druid priestess.

Debi  hunts
down ecvil in a town where a high
school student (Devon Sawa) finds
that one of his hands is possessed
by the devil.

Pic. which is being directed by

Fox

| Rodman Flender. also stars Seth
Green. Elden Henson and Jessica
Alba.

It is being produced by Team

Andrew Licht and Jeffrey Mueller.
Pic began shooting on April 20.

“Hands” is being financed by
Columbia Pictures but will be dis-
tributed under the TriStar banner,
the now-defunct studio where it
originated.

Fox’s career gained momentum

Day.” Her other credits include
| “Soul Food™ and “Booty Call.”
Fox was repped by William
Morris Agency’s John Fogelman
| and by Magic Johnson Manage-
ment’s Leita Richardson.

pany will open two previously an- |

(now senior VP at Landmark), ex- |

s |

|

e
Todds Suzanne Todd and Jennifer ’

Todd. and Licht/Mueller Film Corp.’s |

following her role in “Independence |

O, p 2
Sam Neill is Merlin and Paul Cutran is King Arthur in NBC’s

TELEVISION REVIEW

2

&

| e Tl e 3 _
“Merlin® mini.

Merlin

(Miniseries fantasv; NBC. Sun. April 26
and Men. April 27, 9 p.n.)

Filmed in Wales and outside Loncon by

Hallmark Entertainment in association with

’ NBC Enterainment. Executive producer.

Robert Ha'mi Sr.: producer. Dyson Lovell:

| director. Steve Barron: writers. David

Stevens, Peter Barnes; camera, Sergei Ko-

zlov: editor, Colin Green: music. Trevor

Jones; production designer, Roger Hall; cos-

tume designer, Ann Hollowood; visual ef-

fects supervising designer, Tim Webber;

casting directors. Lynn Kressel. Noel Davis.
4 HOURS.

Merlin.... N— .Sam Neill

{ Nimue ..o .Isabella Rossellini
Queen Mab Lady of

the Lake......................M.randa Richerdson

Fitko.....qu... ...Martin Short

Lord Vortigern ... ... Rutger Hauer
Morgan Le Fey .......Helena Bonhany Carter
King Constant . ................ .Sir John Gielgud

Mountain King ............... James Earl Jones

AThUr .. e Paul Curran
King Uther ... ..o Mark Jax
| Lancelot... ... Jeremy Sheffield
Guinevere . ..........Lena Headey
Young Merlin . Daniel Brocklebank
Ambrosia. .. ... c.ocoeeiieni. Billie Witelaw

With: Thomas Lockyer. Agnmieszka
Koson. Jokn Tu-ner. Roger Ashton-Gniffiths.
Rachel Colover, Sebastan Roche. Keith
Baxter. Nicholas Clay. Justin Gurdler. Jason
Done. Timothy Bateson, Dilya Lane. Emma
Lewis, Talula Sheppard, Peter Benson. Peter
Woodthorpe. John Tordoff. Robert Addie,
Nickolas Grace. Janine Eser. Alice Hamilton.
Jeremy Peters, Joseph Mawle. Peter Eyre.
Vernon Dobickeff. Camilla Oultran:. Peter
Baylis. Susan Rayner. Charlotie Church

~ By RAY RICHMOND

\
‘ ust when everyone was ahout
~ j ready to give up on the broad-
cast network miniseries — or
whatever it is that they’re calling
| two-night, four-hour movies these

| days — up pops “Merlin” to |

awaken the tired genre with a

burst of pure magic. It’s not just
| another sweeps event, but rather
a swashbuckling. impeccably
staged family classic that takes
the fairy tale and burnishes it
with a vibrant contemporary
| sheen. Fantasy purists will proba-
\ bly hate it, but pay them no snind.

This is very cool stuff.

The Peacock has joined forces
with Hallmark Eniertainment (the
folks behind the masterful “Gul-
liver’s Travels™ and the shallow,
bloated “The Odyssey™) to formulate
a smart and exhilarating production
that broadens the story of knights
and chivalry in charming ways.

What’s great about this “Mer-
lin" is that even those who aren’t

|

well-schooled in the knighthood |

legend King Arthur.Camelot thing

will find plenty to love in a David
Stevens-Peter Barnes script that
bolsters the color of the characters
witheut sacrificing their humanity.
And the scads of visual effects
from Londen’s Framestore and the
Jim Hensan Creature Sheop are
stunningly detailed and genuine.
This production boasts the best
talking horse since horses began
chattering on TV in the 1960s.

The backbone of “Merlin” is a
deep. measured performance by Sam
Neill as the wizard of the title. fram-
ing the story as narrator while taking
Merlin from reluctant young magic
man through seasoned oldtimer.
Neills Merlin is as tragic as he is
heroic, as ambivalent as he is confi-
dent.

Serving as the bane of Merlin’s
existence is the sinisier Queen Mab
(played with a perfect mix of menace
and mockery by Miranda Richard-
son). Mab, who sounds like a
Munchkin with cancer of the larynx.
stops at nothing to control Britain
and, uitimately, to rule the world.
And boy, can that woman scream.

Merlin has a much better rela-
tionship with Nimue (Isabella
Rossellini}, the beautiful love of his
life who wmderstands that Merlin
doesn’t really much like magic
particularly since it’s his birthright
as dictated by Mab. Nimue telis
him of Avalon and the Holy Grail,
the sacred cup that will free Eng-
land of hunger and illness.

And then there is Lord Vortigern
(a sniveling Rutger Hauer). a boda-
cious baddie who kidnaps Nimue
and foists a very realistic. fire-
breathing dragon onto her (another
spectacular effect). The remainder of
the first instaliment interweaves
great battles, our introduction to the
great unbreakable sword Excalibur
and comic relief from the mighty
morphing deviant servant Frik (a
wickedly over-the-top Martin Short).

Part two finds helmer Steve Bar-
ron hitting his stride in stitching to-
gether the complex web of deceit that
hangs over “Merlin” like a London
fog, with particular attention paid to
the dawn af Camelot. There’s a mas-
terfully mischicvous performance
from Helena Bonham Carter as the
sly Morgan Le Fey, half-sister of
the-man-who-would-be-king Arthur
(Paul Curran). Lancelot (Jeremy
Sheffield) and Guinevere (Lena
Headey) also make their appearances.

Turn to page 83
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NHL SABRES CUT DEAL .

Adelphia chair scores Buffalo team, arena &

By JOHN DEMPSEY

NEW YORK — Adelphia Com-
munications, the seventh-largest
cable operator in the U.S., has
transferred its interest in the Buf-
falo  Sabres National Hockey
League team to the chairman of
Adelphia, John Rigas. who will end
up with majority control.

Rigas will also get majority
ownership of the Marine Midland

l

Arena, where the Sabres play. As

| part of the deal, Adelphia’s pro-

l

gramming subsidiary, Empire
Sports. got an extension of its deal
for cablecast rights to Sabres

|

games. The parties declined to re- |
| serving about 465,000 subscribers

veal any financial details.

Before this deal, Adelphia and
Rigas together owned 50% of the
team and the arena. and the
Northrop Knox group owned the
other 50%. Rigas will buy out

Northrop Knox. who resigned as
chairman of the Niagara Frontier
Hockey Management Corp. in Jan-
uary after a memorandum of under-
standing with Rigas.

Adelphia owns cable systems

in the Buffalo region. an area where
it’s experimenting with digital
transmission of cable channels,
high-speed access to the Internet
and various telephone options.

Titanic’ disc sets chart record

By ADAM SANDLER

The soundtrack to “Titanic™ has
now been at the top of the sales
charts longer than any film score in
history.

The disc’s 15-week run at No. |
bests the previous industry leader
for a soundtrack, “Exodus,” and is
honing in on the 17 weeks at No. |
logged by Billy Ray Cyrus’ Mer-
cury Records disc “Some Gave
All” in 1992.

Though the Sony Classical/Sony
Music Soundtrax’s “Titanic™ logged

Full plate
for Food Net

By JOHN DEMPSEY

NEW YORK — The Food Net-
work will produce a record 1.200
half-hours of original episodes in
1998. adding two fresh series in the
fall: “Hot Off the Grill With Bobby
Flay” and “East Meets West With
Ming Tsai.”

In addition, the network will
more clearly differentiate its day-
time and primetime schedules. In
daytime, under the umbrella title
“Food Network Classics,” the bill
of fare will be education- and in-
struction-driven programs such as
“Taste,” “Pick of the Day,” “Chef
du Jour” and “Cooking Live.”

The primetime strategy. called
*“Food Network Lite.” will focus on
personality-generated fare like
“Emeri! Live.” “Ready ... Set ...
Cook.” “Bill Boggs® Corner Table™
and “‘Mediterranean Mario.”

The network also will offer new
episodes of “Two Fat Ladies.” featur-
ing Jennifer Paterson and Clarissa
Dickson Wright, who tool around
the British countryside on a motor-
cycle and sidecar, stopping off here
and there to put food on the stove.

Food Network says it’s developing
a bunch of series pilots. including
“This Is Your Fridge.” “Food Fight,"
“On the Road.” ““Fat Free.” “America’s
Best Home Cooks,” “Going Out,”
“Sweet Treats” and “Kids Can Cook”

an impressive 268,000-copy tally, |

its sales were off by more than
140,000 copies from the previous
week, and the drop reflected a thin-
ning of the Easter weekend sales.

During the holiday weekend.
discs — particularly those boasting
romantic themes — typically expe-
rience sales spikes. But the sales
action was off across the board, as
fewer than 10 of the chart’s top 200
albums posted increases, according
to sales data released Wednesday,.
which covered the survey period
ended April 19.

“Business is still good for this
time of year.” Russ Solomon. CEO
of Tower Records and Video, told
Daily Vuriety. “A lot of records are
selling good numbers, and there’s a
variety of artists, which is making it
a healthy retail environment.”

At No. 2 was Celine Dion’s
550/Epic Records disc “Let’s Talk
About Love™ with sales of 163,000
copies. Sales of the disc fell by
more than 55.000 copies over the
previous survey.

The Reprise Records sound-

Turn to page 86

FX SLATES

By CYNTHIA LITTLETON

Fox’s FX cabler is commitling
upwards of $10 million to bring out
two new original series this sum-
mer: “Bobcat’s Big Ass Show” and
a variety hour hosted by magi-
comics Penn & Teller.

FX is looking to capitalize on
the ratings and distribution growth

EW SERIES

it has enjoyed ever since the cabler
added reruns of the hit Fox-pro-
duced dramas “NYPD Blue” and
“The X-Files™ to its primetime
lineup last fall. FX is developing a
host of other original series. with
plans to bring out at least one more
new show by the end of this year.
The cabler also intends to branch

Turn to page 83

Digital pubcast aid sought

| chairman John Porter (R-111.) asked

By CHRIS STERN

WASHINGTON Public
broadcasters have asked Congress
for a $50 million installment on
what they hope will eventually be a
$450 million subsidy to make the
transition to digital television.

Testifying Wednesday in front
of a House Appropriations subcom-
mittee. Corp. for Public Broadcast-
ing president and CEO Robert
Coonrod said the first $50 million
was needed if pubcasters are to
meet digital deadlines set by the
FCC.

After some preliminary skir-
mishes, the Republican majority is
no longer trying to snuff out pub-
casting, but that does not mean a
$450 million request is an easy sell
in Congress.

Labor, Health and Human Ser-
vices and Education subcommittee

I
1

Coonrod to consider alternatives to
the subsidy. including a govern-
Turn to puge 86

Vibe exec to
Blaze new trail

By JENNIFER NIX
NEW YORK

- Jesse Washing-

ton will serve as editor-in-chief of |

Blaze. a Vibe magazine spinoff set
to launch in August, it was an-
nounced Wednesday.

The Brooklyn native is moving
to Blaze from Vibe, where he was
managing editor.

Targeting males aged 14-24.
Blaze will focus exclusively on hip-
hop music and culture. The mag

Turn to page 83
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Shrfers Shané Dorian,' left, Matt G

andA Matty Liu search the
globe for the biggest wave in TriStar’s “In God’s Hands.”

eorge

In God’s Hands

(Action)

A Sony Pictures Entertainment release of
a TriStar Pictures presentation of a Triumph
Films production. Produced by Tom Stern.
Executive producers. Zalman King. David ‘
Saunders. Aladdin Pojhan. Co-producers.
Chris Bongirne, Nicolas Stern, Matt George.

Directed by Zalman King. Screenplay.
King. Matt George. Camera (Technicolor:
widescreen). John Aronson: editors. James
Gavin Bedford. Joe Shugart. music. Par-
adise: music supervisor. Amanda Scheer-
Demme: production designers. Marc Gre-
ville-Mason. Paul lolt: art director. Jacque-
line R. Masson: set decorator. PJ. Boston:
costume designer, Jolie Anna Andreatta:
sound (Dolby. SDDS). Adam Joseph: special
water photography. Sonny Miller: assistant
directors. Melanie Grefe, Paul N. Martin:
casting. Cathy Henderson-Martin. Dori
Zuckerman. Reviewed at Sony Pictures Stu-
dios. Culver City. April 21. 1998. MPAA rat-
ing: PG-13. Running time: 96 MIN.

Shane ......cccovnieins Patrick Shane Dorian
Mickey ....cccovriricorisencnnenenne. Matt George
Keoni ...... . Matty Liu
Wyatt .......... Shaun Thompson
Serena ..... <. Maylin Pultar
Philips ... oo Bret Michaels |
Gagiain) ... SREES. . e 2000 Brion James
Brian ........ .. Brian L. Keaulana
Darrick .......... .... Darr:«ck Doerner

By LAEL LOEWENSTEIN
n extended surfing video
thinly disguised as an action

A movie, “In God’s Hands” is a
disjointed blend of technical su-

periority, and narrative and dra-
matic weakness. In the hands of
director Zalman King, whose
tendency to privilege style over
substance is well documented, pic
hits the pulse-pounding high
notes action fans will relish but
delivers only a vague facsimile of
a story. Given that description,
“In God’s Hands” should score
with surfing aficionados and
sports-minded audiences, but
crossover appeal is unlikely.

Not since “Baywatch™ have so
many tanned, toned. scantily clad
bodies pranced in unison along
beaches and frolicked in the sea. The
loose story follows three pro surfers
on their quest for the ultimate wave:
prodigiously gifted wave rider
Shane (Patrick Shane Dorian), once-
great surfer Mickey (co-scripter
Matt George) and youthful rising
star Keoni (Matty Liu). Beginning
on a beach in the South Seas. the
three surfers journey by steamer to
Madagascar. Bali and finally Hawaii
in search of surfing nirvana.

Along the way, one suffers from
malaria, another romances a beauti-
ful girl from Ipanema and the other
falls victim to the surf. Who does
which is fairly insignificant. as the

Turn to page 82

CONCERT

REVIEW

Mark Eitzel |

(Folk-rock; Largo: 165 capacity: $10)
Presented inhousc. Reviewed April 21.

1998.
j the miserable life of Mark

Eitzel and he’s spending it,
where else, onstage. Nobody trav-
els the dark side of despair and
emotional abandonment quite
like the former American Music
Club front man, but he truly ex-
ceeds the saturation peint as a
solo artist without the added tex- |
tures of a band.

Song afier song, Eitzel reopened

By PHIL GALLD

ust another crummy day in

wounds and channeled bad memo-

ries, taking the tortured road at
every turn and resolving conflicts
with bitterness and gloom. Previ-
ous tours with backing units, in
support of his two tremendous
Warners discs before the current

Matador album “Caught in a Trap,”
saw at least a glimmer of hope in
the material and a bit of 2 jovial
spirit. No more.

When his off-the-cuff com-
ments aren’t going wildly off some
philosophical deep end. he lathers
up in self-pity and self deprecation.
He seems to be the only pro musi-
cian out there who can’t keep a gui-
tar in tune (he once busted a mal-
functioning ax at the Troubadour)
and who treats a bad cord to the
amp as a life-and-death issue.

Funny thing is, it he had stopped
at the 65-minute mark when he said
he’d play just one more, it wouldn’t
be a stretch to recall the soulfulness
of his voice, a deep yet aching
blend of Nick Drake and Chet
Baker, and the variety of phrasing
he displays on the acoustic guitar.
But he chose to extend the agoniz-
ing set another haif-hour, turning
what had been an anguisked riff
into a one-note drone.
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UATC BUILDS GAPITAL

Exhib sets debt refinancing for expansion plans

VARIETY THURSDAY, APRIL 23, 199L]

Dutch media giant

By MARTIN PEERS

United Artists Theater Circuit fi-
nalized a $725 million refinancing of
its debt and preferred stock Wednes-
day, putting the exhib in a stronger
position 1o finance its new building
program and stay independent.

Its expansion plans include pos-
sible acquisitions. UATC CEO Kurt
Hall confirmed Wednesday that the
exhib was interested in the 14 the-
aters being sold in New York by the
combined Loews-Cineplex Odeon
Corp. over the next few months
(Daily Variery, April 22.)

UATC said after its sale to Hicks |

Muse Tate & Furst collapsed earlier |
this year that it would proceed with
a debt refinancing to replace ex-
pensive bonds and preferred stock
it had outstanding and to put a new
bank line in place.

The exhib said Wednesday it
had completed two bond offerings
raising a total of $275 million, and
had signed a new $450 million
bank line. including a $100 million
revolving credit line that is cur-
rently undrawn.

In addition to retiring UATC’s
existing $271 million bank credit
facility, the new money will enable
the exhib to replace $125 million of

l

| Prolecturs fuel Ballantyne

By MARTIN PEERS ‘

l Continuing strong demand for new movie projectors fueled a
219 increase in Ballantyne of Omaha’s first quarter net profit to $1.9

million, it said Wednesday, on 17% higher revenues of $17.2 million.
Ballantyne. which declared a 3-for-2 stock split Wednesday, said \

the higher revenues were “primarily driven by increased sales of the

| company’s theater products as well as contributions from the com- ‘
pany’s entertainment lighting division.”

‘ “Our customers are modernizing their theaters,” said Ballantyne
CEO John Wilmers, noting that exhibs “look to us for high-quality
products and services for their critical projection needs.”

‘ Ballantyne is increasing its international sales effort to take ad- i
vantage of the growth in foreign markets. The company is adding a

‘ sales rep to Europe from May 1 and had relocated a senior sales |
exec 1o the Philippines to support its Asian operations, Wilmer said.

Ballantyne stock inched up 6¢ to $20.87 in mid-afternoon trad- |

ing Wednesday.

DISTRIB COIN BOOSTS TOHO

~ By JON HERSKOVITZ

TOKYO Japanese movie
company Toho said Tuesday that it
rode the back of distribution rev-
enue from the hit movie “Princess
Mononoke” to rack up a record
profit for its fiscal year 1997 of
11.44 billion yen ($87.3 million).

The figure marks a 9.5% in-
crease from the previous business
year when profits hit 10.45 billion
yen. The fiscal year for movie com-
panies in Japan ends Feb. 28.

Toho was by far the biggest ben-
eficiary of the rebound in Japan’s
movie industry in 1997. It has the

largest distribution circuits in terms |

of theaters and seats and is one of
lariety’s Global Top 50 largest en-
tertainment firms.

During the previous fiscal year.
Toho had to revise up its earnings
forecast because of the runaway
success of “Princess Mononoke.”
The film took in $140 million to
beat “E.T..” which ruled the box of-
fice top spot in Japan for 15 years.

Odeon stars in Rank’s modest first qtr

LONDON — The Rank Group
has posted modest growth for the
first quarter of 1998, with operat-
ing profit up 5% to $35.3 million
on sales of $672 million, up 7%.

Pre-tax profit, however, was down
from 1997, due to the fact that the en-
tertainment and leisure group’s prof-
its benefited from the sell-off of
Rank’s stake in Rank Xerox last year.
A pre-tax profit figure was not given.

The company’s Odeon cinema

chain, however, was cited by Rank as
a star performer. Admissions were
up 34% on 1997, in no small part be-
cause of “Titanic.”

No figures were given for the
fard Rock restaurant chain. Univer-
sal Studios Florida was described as
“trading strongly as a result of im-
proved admissions” and the group’s
film processing division had a
“good quarter.”

Erich Boehm

senior notes outstanding and $159 ‘
million of preferred stock. The pre-
ferred stock was originally held by

cabler Tele-Communications Inc., ’
although it sold the stock to
Lehman Bros. last year. y

Additionally. UATC said the
new funds would cover $46 million ‘ ‘
of mortgage bonds which come due
in November.

The refinancing will signifi-
cantly reduce UATC’s borrowing ‘
costs and lengthen the repayment
date on the debt. UATC’s existing
bonds carry an interest rate of ‘
11.5%, while preferred stock out-
standing carried an interest rate of | |
14%. The new bonds have an inter-
est rate of a little under 10%.

UATC also has an additional
three to five years to repay its lines, | |
as the existing facility had to be
completely repaid by 2002. Hall
said Wednesday UATC doesn’t ‘
have to make any significant repay- | |
ments for at least three years.

“This refinancing ... is expected
to give us greater financial flexibil-
ity to defend and expand our cur-
rent market positions,” Hall said in
a statement.

UATC is working on a plan.
drawn up last summer. to spend |
$175 million in the next couple of | |
years building 450 new screens. | 4

Endemol posts gain

By MARLENE EDMUNDS

AMSTERDAM — Dutch-based production and distribution
company Endemol Entertainment posted net profits of 38.7 mil-
lion guilders ($19 million) for the first six months of its 1997-
1998 fiscal year, a rise of 15% from figures announced a year
ago.

The company, which over the last six months has made signifi-
cant moves into the U.S., the UK. and Latin America, reported net
turnover of $222 million, up $1 million from figures posted in the
first half year of its 1996-1997 fiscal year. Endemol’s fiscal year
runs from Aug. 1 to July 31.

Turnover of television activities ran to $157 million, a drop of
5% from figures reported a year ago. The decline was put down to
a loss of turnover as a result of the complications of the Sport 7
bankruptcy. The niche channel went belly up in December 1996,
four months after it had launched. Endemo! had been ane of prin-
cipal programmakers.

Germany continued 1o account for more than a quarter of the
total turnover of Endemol. At a press conference, John De Mol,
president of the executive board of the company, said he ex-
pected turnover to reach $500 million annually by 2000 and that
TV activities were still targeted to account for some 90% of that
figure.

Turnover in the field of live entertainment rose by 19%, but
those gains were attributed entirely to the success of its activities in
that division inside Holland. Holiday on Ice figures continued to
disappoint, but De Mol forecasts substantial improvements by year
end.

Endemol closed a major $80 million deal with Atlantis Com-
munications in early April, which gave it a strong position in Eu-
rope as a distributor as well as a producer. The Atlantis deal also
covered the Middle East and Africa.
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TV WOUNDS VID BIZ

Hungary’s popular nets snare auds at home

By JOHN NADLER

BUDAPEST — Hungary’s status
as an emerging TV market is batter-
ing its video industry, and distributors
of US. cassettes are the hardest hit.

In the wake of the launch of three
commercial TV stations last fall,
Hungary’s video distribution/rental
industry is rapidly shrinking.

“According to experts, there is a
60% drop in the video (distribution)
market,” Gabor Karpati, international
trade director for the Budapest-based
distributor Flamex, said. “Only hit
titles are good sellers. B-movies and
cheap action movies are not selling
well because you can see these types
of films on TV

Dramatic drop in video rentals is
in fact, per most accounts, result of
dramatic growth in TV broadcaster
sector over the past seven months.

“It’s not a big surprise that a new
TV station will affect the video in-
dustry,” Peter Balint, managing di-
rector of Budapest-based distributor
UIP Dunafilm, added. “The thing
that is unique to Hungary, that has
not happened anywhere else, is that
two terrestrial networks started at
the same time. They are competing
with each other and they are buying
the best programming packages.”

Tender giants

Last October, western Euro giants
SBS and CLT-Ufa won tenders to
launch the TV2 and RTL Klub net-
works, respectively, over Hungary’s
national terrestrial TV system.

Shortly after, U.S. media invest-
ment company Central European
Media Enterprises (CME) bought
controlling interest in the TV3
cable network, and announced

U.S. docs clean up awards
at Turin Gay/Leshian fest

By DAVID RODNEY

ROME Films from the US.
were cold-shouldered in the feature
competition but staged a clean sweep
of documentary jury prizes at the
[3th Turin Intl. Gay and Lesbian Film
Festival. which wrapped Wednesday
in the northern Italian burg.

Scoring a double win, Brit direc-
tor Sean Mathias’ screen adaptation
of the Martin Sherman play, “Bent,”
was named best film by the feature
competition jury and in the audi-
ence awards. The Special Jury Prize
was awarded to Carlos Siguion-
Reyna’s “The Man in Her Life,”
from the Philippines.

In the documentary competition,
the main prize went to “Paul Monette:
The Brink of Summer’s End.” Monte

Bramer’s portrait of the late author
and activist. Special mentions were
given to “The Brandon Teena Story,”
by Susan Muska and Greta Olafsdot-
tir, and to Jeff Dupre’s Sundance
prize-winner, “Out of the Past”

The audience prize for best doc
went to German maverick Rosa von
Praunheim’s “Gay Courage: 100
Years of the Gay Movement.”

Norwegian director Frank Mos-
volds “A Kiss in the Snow” was
voted best short film.

Preliminary box office figures
for this year’s event show a 15% in-
crease in admissions. In addition to
competition sections, sell-out atten-
dances were registered for main
retrospective “Homosexuality in
Spanish Cinema From Francoism to
the Present” and for a spotlight on
James Dean as gay icon.

I

GEDDES TO PROGRAM AT TORONTO

By TAMSEN TILLSON

TORONTO — Toronto International Film Festival has appointed
Colin Geddes as the new programmer for the festival's popular Mid-
night Madness collection of cult films and cinematic exotica.

Geddes takes over from Noah Cowan, the festival’s associate di-
rector of programming. Cowan will program a variety of other areas,
including the festival’s National Cinema Programme (which this year
focuses on Japanese filmmakers), Contemporary World Cinema and
Discovery, as well as acting as an adviser to Midnight Madness.

Other recent festival appointments are: June Givanni, program-
mer for Planet Africa; Ana White, director of development; and
Nuria Bronfman, director of communications.

plans to turn this regional channel
into a national network.

During this competitive start-up
period all networks are filling their
slates with hot U.S.-produced movies.

“All the networks are highlighting
movies,” Cecilia Hazai, co-owner of
distribution company Twin Media,
said. “Ratings show that films are
very powerful in Hungarian program-
ming.”

Flamex’ video distribution arm,
Flamex InterStar, says it is now re-
leasing four video titles a month
where prior to the launch of the three
new Hungarian networks it released
as many as [0 titles monthly.

All is not lost. Balint predicts that
the rental industry will pick up again
sometime this summer after the three
networks have aired the hottest
blockbusters in their arsenal. “In an-
other six months (the networks) will
show all of their A titles,)” he said,
“and won’t have any (blockbusters)
available to air. Then everything will
return 10 normal,” he said hopefully.

Carlton gives
$48 mil, good
will to BSkyB

By ERICH BOEHM

LONDON — Carlton Commu-
nications has extended a $48 mil-
lion olive branch to satcaster
BSkyB in a bid to end a dispute be-
tween the two companies.

The payment relates back to an
agreement made last year when
BSkyB was forced out of its initial
partnership with Carlton and Gra-
nada Group in British Digital Broad-
casting — the digital terrestrial tele-
vision consortium — due to regula-
tory concerns.

Both Carlton and Granada
agreed to make compensation pay-
ments to BSkyB, which will supply
programming to BDB’ platform of
15 digital terrestrial TV channels,
due to launch this fall.

Granada paid up in February.
Carlton’s payment, however, falls $5
million short of the original terms.

A Carlton rep said that the
company had held back because
capacity for two extra TV channels
from BSkyB had not been granted
by the ITC, the UK.’s commercial
TV regulatory org.

But BSkyB said it was still wait-
ing for a satisfactory explanation
from Carlton as to why the money
had been withheld.
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 Warner Village fights
Italo pic-space claim

Responding to recent accusations that Warner Vil-
lage Cinemas multiplexes gives inadequate space to Italian re-
leases, Antonio Maldonado, CEO of the newly established national
exhibition chain, has underlined that his programming policies are
in line with the country’s overall market breakdown.

In the five months since Warner Village began operating in
Italy, Maldonado states that of 171 films released, 24 were Italian
features and 30 were European productions from other countries,
accounting for 14% and 18%, respectively. This makes a total of
32% Euro pics against 68% U.S. titles.

“These percentages are proportional to the rest of the Italian mar-
ket,” Maldonado said in a statement. “The entire film industry knows
that the market moves according to the product that is available and
that it is the public that determines its choices and its successes.”

The charges regarding Warner Village’s perceived lack of atten-
tion to homegrown pics were made by Fulvio Lucisano, president
of the national producers association ANICA. But the push to put
exhibition muscle behind Italian films also is a matter close to the
heart of Italy’s deputy premier Walter Veltroni.

Anticipating a government directive currently awaiting final ap-
proval, Veltroni recently announced that moves are being pushed
through 1o facilitate authorization requirements for the opening of the-
aters up to a certain size. However. in order to be eligible, the new ex-
hibs must agree to 30% programming quotas of national product.

— David Rooney

]
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Stillking gets cash boost

By CATHY MEILS

PRAGUE Dow Jones/Wall
Street Journal heiress Elizabeth
Goth is dipping her toe in the film
business.

The San Diego-based Goth was
in Prague April 21 to sign an in-
vestment contract with Stillking
Films. She acquired a minority
stake in the 5-year-old Czech pro-
duction company for an undis-
closed sum, understood to be a few
million dollars.

The deal between Goth and Stil-
lking founder Mathew Stillman
was brokered by Brian MacNally of
N.Y.-based Affiliated Private In-
vestors. Goth and MacNally join

Stillman on the company’s board of
directors. Other board members
are Daniel Bergmann, exec pro-
ducer for Stillking, and Mick
Hawk, co-president of Czech music
and media company Bonton.

“The proceeds (of Goth’s invest-
ment),” Stillman said, “will expand
and develop our production base to
provide a better international ser-
vice for our production partners,
and will extend our involvement in
script development.”

Stillking, with production ser-
vices, commercials and film divi-
sions, also has an office in Warsaw.
It will open a Budapest office soon
and plans to move into markets out-
side Europe.

Mexico revises

By MARY SUTTER

MEXICO CITY — Three of the
winners in Mexico’s first cable-
license auction have failed to come
up with a 20% initial payment and
have lost their right to these con-
cessions.

Mexico’s Federal Telecommun-
ications Commission (Cofetel)
awarded a total of 44 MMDS (“wire-
less cable™) licenses on Feb. 23, in the
country’s first TV frequency auction
using a multiround bidding process.

Auction, which reaped pledges
totaling $60 million, had been trum-
peted by Cofetel as a success, but
industry observers say the winning

bids were unrealistically high.

cable auction

The penalized parties include
TV Espectro San Luis, which as the
auction’s biggest winner had bid a
total of $29 million to capture 24 li-
censes in cities including Acapuico
and Mazatlan.

Also disqualified are Astiazaran,
which had won three licenses, and
Rojano, which had one. All three
bidders will forfeit their deposits.

A Cofetel spokesman said the li-
censes will be sold in a new auc-
tion, but a date has not yet been set.

Esper, TDS Comunicaciones,
Ultratel, Arvizu and a group of in-
vestors headed by Bazan y Garza
Iglesias y Asociados did make their
payments, and have until July 7 to
pay the remainder.
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Channel Four increases staff by 10%

LONDON — Channel Four plans
to take on 61 extra staff members, a
figure representing almost 10% of
the terrestrial’s total employees.

Of the appointments, 29 will be
related to programming commis-
sioning. 21 will be allocated to ex-
pansion — areas such as new digi-
tal TV services and feature film in-
vestment through Film Four.

Michael Jackson, C4’s chief exec,
said the channel’s previous frugality
was not suited to an “increasingly
competitive environment™ in the UK.

“Over the past five years, the
channel’s advertising revenue has
increased by 60% and our commis-
sioning budget has nearly doubled,
yet our core staff has risen by only
25%,” Jackson said.

C4 has also announced the return
of Jay Kandola to the channel. Kan-

dola joins C4's acquisitions depart-
ment as a series buyer after an 18-
month stint as editor of programming

acquisitions at BBC1. Her immediate
responsibility will be acquiring U.S.
TV series. — Erich Boehm

By BRENDAN KELLY

MONTREAL — Behaviour Dis-
tribution has picked up world rights
to the upcoming Canuck pic “Four
Days,” the feature directorial debut
from Toronto-based musicvideo
helmer Curtis Wehrfritz.

The film, to shoot this summer,
is a co-production pairing Montreal-
based Cite-Amerique with Toronto
producer Greg Dummett. it’s based
on the novel of the same name by

|

Behaviour picks ‘Four Days’

Canadian author John Buell.

Parent company Behaviour Com-
munications acquired global distrib
MDP Worldwide last month, and the
newly re-named MDP/Behaviour
Worldwide will likely handle inter-
national sales on the pic, said Pierre
Brousseau, senior vice president of
Behaviour Distribution.

“Four Days” is a road movie about
a teen who is the unwitting accom-
plice of a hold-up carried out by his
father. The script is by Wehrfritz and
New York writer Pinckney Benedict.

Atlantis profits rehound

I
|
|

l

|

|
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By TAMSEN TILLSON

TORONTO In releasing its
fourth quarter and year end results
for 1998 earlier this week, Atlantis
Communications pronounced itself
solidly back in the saddle after a
few lean years earlier in the *90s.

Net earnings for the year were
C$5.6 million (US$3.9 million), a
65% increase over last year’s earn-
ings, excluding unusual items, of
$2.4 million. On a per-share basis,
earnings for the year were 38¢ per
share, a 57% improvement over
1996s earnings per share of 24¢.
(The difference in net earnings and
earnings per share is due to Atlantis
having issued stock in 1997 to pick
up the rest of Life Network.)

The “unusual items” were a one-
time gain in earnings of $2.4 million
in 1996 arising from the sale of At-
lantis’ interest in Canadian youth
specialty channel YTV. The one-
time gain inflates the 1996 earnings
figure to $4.8 million (50¢ per

|

share), 18% more than in 1997.

Atlantis prexy Lewis Rose said
that the comparison doesn’t make
sense. “It’s like comparing apples
and oranges,” he said.

The year-over-year increase re-
flects an increased profit margin
from the greater number of TV pro-
gram hours delivered as well as im-
proved margins on pre-existing se-
ries, as well as increased contribu-
tion from Life Network and from
distributing third-party program-
ming.

Total revenue for the year was
$124 million, up from $96 million in
1996. For the fourth quarter, net
earnings excluding unusual items
were $1.7 million, or 16¢ per share,
up from $1 million, or ll¢ per
share.

Total revenue for the quarter
was $61.8 million.

Atlantis also announced that it has
made a deal with CBS Productions to
co-produce “Second Opinion.” a one-
hour pilot to be aired on CBS.
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PRODUCTION CHART KEY
Abbreviations: SUPR EXP-Supervising exec- |
utive producer(s); EXP. Executive producer(s);
CO EXP-Co-executive producer(s); SUPR
PROD-Supervising producer(s); PROD-Pro-
ducer(s); CO PROD-Co-producer(s); DIR-Di-
rector(s); CASTING-Casting director. Affili-
ated production companies indicated when ap-
plicable in parentheses afier show title. Anthol-
ogy titles follow show title. Unless a specific
director is noted, show uses various directors.
Gray screen indicates new entry this week. The
TV Production Chart includes only programs
that cast actors inthe L. A, area.

ABC PICTURES

557-7711

310

DIFFERENT (Lifetime) EXP, Lisa Demberg: PROD,
Barbara Kelly: DIR.Paul Wendkos; CASTING,
Rhonda Young (L.A.), Nelleke Privett (Toronto).

LABOR OF LOVE (Lifetime) EXP, Ken Raskoff:
PROD. Ray Sager; DIR. Karen Arthur; CASTING,
Rhondx Young (L.A.), Nelleke Privett (Toronto).

MRS. HOBSON'S DILEMMA (Lifetime) EXP.
Paula Weinstein. Anthea Sylbert: CO-PROD. Marc
Dassas; DIR, Claudia Weill; CASTING. Rhonda
Young (L.A.), Hewitt & Carr Casting (Toronto).

TOM CLANCY'S NET FORCE (ABC) EXP.
Tom Clancy. Steve Piecxenik. Gilbert Cates, Dennis
Doty; PROD. Dennis Doty; DIR. Ron Lieberman:
CASTING. Penny Ellers.

STRANGERS IN A SMALL TOWN (Lifetime)
EXP. Shanna Tyndall. Greg Gugliotta; PROD. An-
drea Baynes; DIR, Alan Matzger; CASTING,
Rhondz Young (L.A.), Lynn Carow (Calgary).

ABC TELEVISION NETWORK

557-771117

ALL MY CHILDREN (ABC) EXP, Francesca
James; SUPR PROD. Jean Dadario Burke, Heidi
Adam; PROD. Nancy Jacoby; DIR, Henry Kaplan,
Conal O'Brien. James Baffico. Robert Scinto:
CASTING, Judy Wilson,

GENERAL HOSPITAL (ABC) EXP, Wendy
Riche: SUPR PROD. Julie Carruthers; PROD, Carol
Scott, Hope Smith; DIR, Shelley Curtis, Joe Behar,
Bill Ludel. Scott McKinscy. Alan Pultz; CAST-
ING, Mark Teschner.

ONE LIFE TO LIVE (ABC) EXP, Jill Faman
Phelps; SUPR PROD. Frank Valentini; PROD. Ellen
Novack; DIR. Bruce Cooperman, Jim Sayegh, Joe
Cotognu, Lenny Price: CASTING. Sonia Nikore.

PORT CHARLES (ABC) EXP, Wendy Riche;
SUPR PROD, Julie Carruthers; PROD, Nancy Ja-
coby: DIR. Anthony Morina. Andy Lee, Jill Ackies;
CASTING. Mark Teschner.

ALIAS PRODS

(213) 549-8300

INN-MATES (in assn wCommunication Arts)

‘ SUPR EXP, Dick Oppenheimer; EXP, Gilbert A.
Cabot: PROD. Chris Pflanzer, CASTING, Victoria
‘ Summers.

ALL AMERICAN TELEVISION

{310) 656-1100
l BAYWATCII (synd) (in assn w Baywatch Produc-
tion Co.) EXP, Gregory Bonann, Douglas Schwartz.
Michael Berk. David Hasselhoff; CO-PROD. David

Braff; CASTING, Susan Glickman, Fern Oren-
stein (310) 302-9149.

BAY WATCH NIGHTS (synd) (in assn w/ Bay-
watch Nights Production Co.) EXP, Maurice Hurley,
David Hasselhoff, Gregory Bonann; CO-EXP. Don
| Boyle; CASTING. Fern Orenstein, Susan Glicks-

man. (310) 302-9149.

ON THE LINE (ABC) EXP. David Gerber:
| PROD, Guy Louthan; DIR. Elodie Keene; CAST-
ING, Mary Jo Slater (310) 449-3685.

ALLIANCE COMMUNICATIONS

(416) 967-1174

' BIG BEAR (synd) EXP PROD. Claudio Luca.
|

Dorothy Schreiber. Colin Neale, Douglas Cuthand;
DIR. Gil Cardinal: CASTING, Elite Casting.

l BLACKJACK (USA) EXP, John Woo, Terence
Chang, Christopher Godsick. Peter Lance: PROD.
John Tyan: DIR. John Woo: CASTING, John
Buchan, Julia Tait, Gail Carr, Claire Hewitt.

DAVINCI'S INQUEST (synd) EXP. Laszlo Barna.
Chns Haddock; PROD,Jonathan Goodwill; CAST-
ING, Lynne Carrow.

DLUE SOUTI (synd) EXP. Paul Gross; CO-EXP.
l Bob Camney; SUPR PROD, Peter Bray; PROD, Frank
Siracusa; CASTING. John Buchan, Julia Tait.

\ TOTAL RECALL, THE SERIES (synd) EXP, Art
Monterastelli; SUPR PROD, Jeff King; CASTING.
Conierford Casting.

| THE ANTI GRAVITY ROOM PRODS. LTO.

| (416) 534 1191
THE ANTI GRAVITY ROOM (Sci F1) EXP, Josh
Braun. lan Murray; CO-EXP. Chris Greaves; PROD,
Chris Greaves; DIR. Mark Williams: CASTING,
Josh Braun (212) 421-4530.

ATLANTIS FILMS

76-77189

| THE ADVENTURES OF SINBAD (synd) (in ass
w All American Television) EXP, Peter Sussman,

’ David Gerber, Ed Naha; PROD, Larry Raskin, Gor-
don Mark; CASTING, Darlene Kaplan.

COLD SQUAD (Synd) EXP, Anne Marie La Traverse,
Julie Keatley, Matt MacLeod: PROD, David Shepherd.

FLASH FORWARD (ABC/'Disney Channel) EXP.
Seaton McLean. Daphne Ballon; PROD. Jan Peter
Meyboom.

THE OATII (CBS) EXP, Peter Sussman, Marian

Rees: PROD. Marty Katz: DIR. Sheldon Larry;
CASTING. Phyliss Huffman (Los Angeles), Mar-
sha Chesley (Canada).

PSI1 FACTOR: CHRONICLES OF THE PARA-
NORMAL (synd) (in assn w Eyemark Entertain-
ment) EXP, Seaton McLean, James Nadler, Peter
Aykroyd, Chris Chacon: PROD, David Rosen:
CASTING. Claire Walker.

TRADERS (synd) EXP. Alyson Feltes. Hart Han-
son; CASTING, Dierdre Bowen.

BABYLONIAN PROOS

(818) 504-3135

BABYLON § (synd) EXP, Douglas Netter, J.
Michael Straczynski: PROD, John Copeland;
CASTING. Champion Paladini.

BELL PHILLIP TELEVISION PRODS

THE

BOLD AND THE BEALTIFUL (CBS) EXP.
Bradley Bell; SUPR PROD. John C. Zak: PROD,
Deveney Marking Kelly: DIR. Michael Stich. John
C. Zak, Deveney Marking Kelly, Nancy Eckels:
CASTING. Christy Dooley, (213) 852-4501.

BEST FRIEND PRODS

(604) 434-2141

MY V ERY BEST FRIEND (CBS) PROD. Richard
Davis, Sandy Brice: DIR, Joyce Chopra; CAST-
ING, Curol Kelsay.

BIG TICKET TELEVISION
213 0-7400

MOESHA (UPN) EXP, Vida Spears. Sara Finney:
PROD, Jim Tripp-Haith; DIR. Henry Chan; CAST-
ING, Kim Hardin.

BLACK ENTERTAINMENT TELEVISION

(818) 566-99438

COMIC VIEW (BET EXP. Boogeyman, Andre
Barnwell; SUPR PROD, Lynne Harris-Taylor:
PROD. Darryl Littleton. Bob Norris; CASTING,
Universal Talent Associates (818) 683-7594.

{ STEVEN BOCHCO PRODS

(310) 369-2400

BROOKLYN SOUTH (CBS) EXP Steven
Bochco. Billy Finkelstein, David Milch, Michael
Chernuchin. Michael Watkins: SUPR PROD, Marc
Buckland, Bill Clark; CASTING, Junie Lowry-
Johnson (310) 369-2400.

NYPD BLUE (ABC) EXP, Steven Bochco, David
Milch. Mark Tinker;, SUPR PROD. Bill Clark;
PROD. Paris Barclay: CASTING, Junie Lowry-
Johnson (310) 369-2400.

BREAKER PRODS., INC

(604) 415-5444

BREAKER HIGII (UPN) EXP. Lance Robbins;
SUPR PROD. Victoria Woods: PROD. James Shas-
ick; CO-PROD. Rosanne Milliken; CASTING.
Rosanne Milliken, Blair Law (604) 874-4305.

BRILLSTEIN-GREY PRODS

275-6135

ALRIGHT ALREADY (WBN) EXP, Carol Leifer,
Stephen Engel, Brad Grey: PROD. John Ziffren.
Rob Schiller: CO-PROD, Bill Kunstler. Michael
Rowe; Rob Schiller; CASTING, Andrea Cohen.

JUST SHOOT ME (NBC) EXP, Steven Levitan.
Brad Grey, Bernie Brillstein: CO-EXP. Eileen Conn,
Andrew Gordon. Jack Burditt; SUPR PROD, Marsh
McCall: PROD. Erwin More. Brian Medavoy. Gina
Rugolo-Judd: CASTING. Deb Barylski.

THE LARRY SANDERS SHOW (HBO) EXP
Garry Shandling. Brad Grey: CO-EXP. Jon Vitti.
John Riggi; SUPR PROD, Becky Hartman, PROD,
Jeff Cesario. John Ziffren: DIR, Todd Holland
Michael Lehmann. Alan Myerson. Michael Lange.
John Riggi: CASTING. Marc Hirschfeld.

NEWSRADIO (NBC) EXP, Paul Simms. Brad Grey.
Bernie Brillstein; SUPR PROD, Joe Furey. Josh Lieb;

|

PROD, Kent Zbornak, Drake Sather; CO-PROD, |

Brian Kelley, Lew Morton: DIR, Tom Cherones;
CASTING. Bonnie Zane (213) 993-7364.

| THE STEVE HARVEY SHOW (WBN) EXF. Stan

Lathan, Winifred Hervey, Brad Grey, Bernie Brill-
stein; SUPR PROD. Walter Allen-Bennett; PROD,
Manny Basanase. Wenda Fong: CO-PROD, Mike
Rowe, Mark Seabrooks: PROD. Kent Zbornak; DIR.
Stan Lathan: CASTING, Monica Swann.

BBC TELEVISION

(44-81) 743-8000
THE SCARLET PIMPERNEL (A&E) (in assn
w A&E Network. ABC Australila) PROD. Julian
Murphy: DIR. Patrick Lau.

CARSEY-WERNER PRODS

(818) 760-5598

COSBY (CBS) EXP. Dr. William H. Cosby, Marcy
Carsey, Tom Werner, Caryn Mandabach. Peter Tor-
torici, Norman Steinberg. David Landsberg; CO-
EXP, Joswph Staretski; SUPR PROD, Adam Bal-
anoff: PROD, Vanessa Middleton. Rob Kurtz, Eric
Brand. Joanne Curley; DIR. John Whitesell: CAST-
ING, Brett Goldstein.

CYBILL (CBS) EXP, Marcy Carsey. Tom Werner.
Caryn Mandabach. Cybill Shepherd. Bob Myer;
CO-EXP, Michael Poryes, Alan Ball. Kim Friese:
SUPR PROD. John Pardee, Joey Murphy, Linda
Wallem, William Lucas Walker: PROD, Henry
Lange; DIR. David Trainer, Jonathan Weiss; CAST-
ING. Karen Vice. (818) 754-6548.

DAMON (Fox) (in assn w/Nu Systems Prods., Inc.)
EXP. Marcy Carsey. Tom Werner. Caryn Mand-
abach, Damon Wayans, Dick Blasucci: CO-EXP.
John Whitesell; SUPR PROD, Devon Shepard, J.J.
Paulsen; PROD. Brenda Hanes; CO-PROD. Annice
Parker. Brad Kaaya. Tim Hightower: DIR, John
Whitesell; CASTING, Eileen Mack Knight,
Meredith Behrend.

3RD ROCK FROM THE SUN (NBC) EXP,
Marcy Carsey, Tom Werner, Caryn Mandabach,

Bonnie Turner, Terry Turner, Bill Martin. Mike
Schiff: CO-EXP. David Sacks: PROD. Patrick
Kienlen, Bob Kushell. Christine Zander: CO-
PROD, Michael Glouberman, Andrew Orenstein.
David lsrael, Jom O'Doherty. Tim Ryder; DIR,
Terry Hughes; CASTING, Mare Hirschfeld.
Gayle Pillsbury, (818) 754-64581,

CASTLE ROCK ENTERTAINMENT

(310) 285-2300

SEINFELD (NBC) EXP, Jerry Seinfeld, Jeff Schaf-
fer. Alec Berg. Howard West. George Shapiro; CO-
EXP, Andy Robin. Gregg Kavet. SUPR PROD. Dave
Nandel. Spike Feresten; PROD, Suzy Greenberg,
Tim Kaiser, Andy Ackerman; CO-PROD, Jennifer
Crittenden. Steve Koren: DIR. Andy Ackerman

CHESLER/PERLMUTTER PRODS

(310) 887-5600

BETAVILLE (USA) (in assn wsChesler Perimutter
Prod.}) EXP. Lewis Chesler, David Perlmlutter:
PROD, Tab Baird, Jeremy Lipp: CASTING, Eve
Brandstein.

NIGHTWORLD (UPN) EXP. Lewis Chesler,
David Perlimutter. Steve Ujlaki: PROD. Ken Gord:
CASTING, Hank MeCann.

SINS OF THE CITY (USA) (ir assn w Chesler Perl-
mutter Prods.) EXP, Lewis Chesler, David Perlmutter,
Steve Feke: SUPR PROD. Oscar Costo. PROD.
Charles Carroll. Damian Harris; CASTING, Mar-
garat McSherry, Brad Warshaw (L.A), Lori
Wyman (Miami), Judy Henderson (\.Y.).

STRANGERS (HBO) EXP. Lewis B. Chesler,
David M. Perlmutter, Georges Campana, Alain Bor-
diec: CASTING, Hank McCann.

CHILDREN'S TELEVISION WORKSHOP

(416) 531-9858

THE NEW GHOSTWRITER MYSTERIES
(CBS) (in assn w/ Ghostwriter [ Prods.) EXP. Ned
Kandel; SUPR PROD, Paula Smith: PROD. John
Delmage; CASTING, Susan Forrest.

CBS ENTERTAINMENT PRODS.

818) 760-5000

CAROLINE I\ THE CITY (NBC) (Barron/Pen-
nette Prods.. Three Sisters Ent. in assn w/CBS En-
tertainment Prods.) EXP, Fred Barron, Marco Pen-
nette, David Nichols; CO-EXP, Oliver Goldstick,
Faye Oshima Belyeu, Michael Sardo; PROD. Brian
Hargrove. Jack Kenny. Lester Lewis: CASTING.
Gilda Stratton (L.A.), (818) 754-4886.

DR. QUINN, MEDICINE WOMAN (CBS] (in
assn wthe Sullivan Co.) EXP. Beth Sullivan.Carl
Binder; CO-EXP. Philip Gersoa: PROD. John Lib-
erti; CASTING, Alan C. Hochberg.

PROMISED LAND (CBS) EXP. Martha
Williamson: CO-EXP, Ernie Wailengren, Jon An-
dersen; SUPR PROD, Bill Schwartz: PROD, Robert
J. Visciglia. Jr.; CASTING, David Giella.

TOUCHED BY AN ANGEL (CBS) EXP. Martha
Tuurn to page 19
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Williamson; CO-EXP, Jon Andersen. R.J. Colicary;
SUPR PROD. Glenn Berenbeim. Burt Pearl: PROD.
Robert J. Visciglia, Jr.; CASTING, David Giella.

WALKER, TEXAS RANGER (CBS) (in assn
wrAmadca Filim Prods.) EXP. Chuck Norris. Aaron
Norris: CO-EXP. Gordon Dawson; SUPR PROD.
Lisa Clarkson; PROD, Bruce Cervi, John Lansing;
CO-PROD, Bob Goakin. Garry Brown; CASTING,
Shari Rhodes.

COLUMBIA PICTURES TELEVISION

(310) 202-1234

BEAKMAN'S WORLD (CBS) (in assn w/Univer-
sal Belo Prods.) EXP, Mark Waxman; SUPR PROD.
Bob Heath: PROD. Pam Putch. Richard Albrecht,
Casey Keller, M.J. Miller; DIR. Jay Dubin.

DAYS OF OUR LIVES (NBC) EXP, Ken Corday;
CO-EXP, Tom Langan; SUPR PROD. Steve
Wyman: CASTING, Fran Bascom, (818) 972-8339.

PARTY OF FIVE (Fox) (Keyser/Lippman Prods.
in assn w/Columbia Pictures TV) EXP, Chris
Keyser, Amy Lippinan, Ken Topolsky, Mark B.
Perry. Mitch Burgess, Robin Green; CO-EXP,
Michael Engler. PK. Simonds: PROD, Paul Marks;
CASTING, Liberman Hirschfeld (L.A.).

THE YOUNG AND THE RESTLESS (CBS) EXP,
William J. Bell, Edward Scott; PROD. David
Shaughnessy; CASTING, Meryl O’Loughlin.

COLUMBIA TRISTAR TELEVISION

(310) 202-1234
MICHAEL HAYES (CBS) (Trotwood Prods., Inc
and Baumgarten Praphet Ent. Ine. in assn w/New
Regency and Columbia TriStar TV.) EXP. John Ro-
mano, Craig Baumgarten. David Caruso. Nick Pi-
leggi. Arnon Milchan, CO-EXP. Gardner Stern;
PROD, Michacl Harbert. Vahan Moosekian: CAST-
ING. Leslee Dennis (L.A.) (818) 252-0591.

COMEDY CENTRAL

(310) 201-9515

SOUTH PARK (Comedy Central) EXP, Trey
Packer, Matt Stone, Brian Graden.

DISNEY TELEFILMS

(818) 560 1000

FLASH (ABC) EXP. Roger Birnbaum; PROD.
Riley Ellis, Christopher Seitz: DIR. Simon Wincer.

GOLD RUSH! (ABC) EXP, Joan Sittenfield, Jenni
Munn; PROD. Fitch Cady: DIR. John Power:
CASTING, Darlene Kaplan (L.A.), Michelle
Allen (Vancouver).

MIRACLE AT MIDNIGHT (ABC) EXP, Merrill
Karpf, John Davis; PROD, Morgan O’Sullivan;
DIR, Ken Cameron; CO-PROD, Donna Ebbs;
CASTING, Carmel O’Connor (Dublin), Ann
Fielden (London).

SAFETY PATROL (ABC) (in assn w/Doug
Draizin Prods.) EXP. Doug Draizin; PROD, Jeffrey
Lampert: DIR. Savage Steve Holland

ALT DISNEY TELEVISION
1

818) 56

SMART GUY (WBN) (dePasse Entertainment and
Danny Kallis Prods. in assn w Touchstone Telcvi-
sion) EXP, Bob Young. Danny Kallis, Suzanne de
Passe. Suzanne Coston: CO-EXP, Irene Dreayer;
SUPR PROD. Tim Maile. Doug Tuber: PROD. Patty
Gary-Cox: CO-PROD. Adam Lapidus. Ralph
Greene; DIR, Ted Wass: CASTING, Monica
Swann.

OOVE FOUR POINT

(310) 786-1600
FUTURESPORT (ABC) (in assn w/Amen Ra
Films) EXP. Wesley Snipes. Ron Ziskin

DREAMV/ORKS

(818) 733-7000

SPIN CITY (ABC) EXP. Gary David Goldberg.
Michael J. Fox: CO-EXP. Bill Lawrence: SUPR
PROD, Jeff Lowell: PROD. Walter Barnett; CO-
PROD. Stephen Godchaux: CASTING, Bonnie
Finnegan.

EGG PICTURES

(213) 845-0300

THE BABY DANCE (Showtime) EXP. Jodie Fos-
ter, Matthew O’Connor. Tony Allard; PROD, Meg
LeFauve, Vicky Herman; CO-PROD, Lisa Towers:
DIR, Jane Andcrson; CASTING, Sid Kozak
{Canada).

ELEPHANT WALK ENTERTAINMENT

(310) 247-7697
MR. MURDER (ABC) PROD, Rob Lee. George
Jackson. Doug McHenry. Ken Kaufman.

ELEVENTH DAY ENT

(818) 784-6403

CBS: THE FIRST 50 YEARS (CBS) (in assn

w Andrew Solt Prods.) EXP. Frank Martin, Rudy
Poe. Andrcw Solt: SUPR PROD. Greg Vines: DIR,
Frank Martin, Andrew Solt.

FLYING TOMATO, FILMS

(818) 752-1938

TV2 - COMEDY TO A HIGHER POWER (synd)
(in assn w/NassPenn Ent.) EXPBill Pearson, Bhuck
Pennock: PROD, Tony Nassour, Bill Evashwick:
DIR. Tony Nassour; CASTING, Carl Baden.

GOLD COAST TELEVISION ENTERTAINMENT

{310) 453-3664

ALIEN VOICES: FIRST MEN IN THE MOON
(Sci-Fi) EXP. Matthew Papish, Jay Renfroe, David
Garfinkle, J. Brian Gadinsky.

RIGHT HERE, RIGHT NOW (NBC) EXP,
Matthew Papish. David Garfinkle. Jay Renfroe.

THE SPORTS BAR (synd) EXP, Matthew Papish,
Jay Renfroe, David Garfinkle, George Furla.

WORLD GIRL (synd) (in assn w Paragon Ent.)
EXP, Jay Renfroe, Matthess Papish, David Garfinkle.

GRANADA ENTERTAINMENT USA

(310) 689-4777

BLIND MEN (NBC) (in assn wNBC Studios)
EXP, John Markus; PROD, Jessiec Ward; CAST-
ING, Allison Jones.

COLD FEET (NBC) (in assn w NBC Studios.) EXP,
David Scltzer; PROD, Harvey Kahn: CASTING, Jay
Binder (New York). Sharon Bialy (Los Angeles).

HOLDING THE BABY (Fox) (in assn w Twenti-
eth Century Fox Television) EXP. Howard Morris.;
DIR, Jamie Widdocs; CASTING, Julie Mossberg,
Jill Anthony.

HBO DDWNTOWN PRODUCTIONS

(212) 512-8900

THE CHRIS ROCK SHOW (HBO) EXPChris
Rock, Michael Rotenberg. Nancy Geller; SUPR
PROD, Sue Feliows; PROD. Jeff Stilson, Jon Hay-
man; CO-PROD. Louis C.K., Chuck Sklar; CAST-
ING, Melanie Roy (N.Y.) (212) 827-3630.

HBO NYC PRODS

(212) 512-1607

THE CHEATING SCANDAL (HBO) EXP.
PROD. Suzanne de Passe, Shanna Tindal, Greg Gu-
gloitta; DIR, John Stockwell.

HBO ORIGINAL PROGRAMMING

(310) 201-9200

FROM THE EARTH TO THE MOON (HBO) (in
assn w Imagine Entertainment/Clavius Base) EXP,
Tom Hanks; CO-EXP. Bridget Potter, Tony To;
SUPR PROD, Grahm Yost; PROD, Ron Howard,
Brian Grazer, Michael Bostick.

HBO PICTURES

(310) 201-9200

A BRIGHT SHINING LIE (11BO) PROD, Lois
Bonfiglio. DIR, Terry George.

EARTHLY POSSESSIONS (HBO) (in assn
w'Rastar Prods.) EXP. Alan Greisman. Marykay
Powell: DIR, James Lapine.

RAT PACK (HBO) EXP. Neal Moritz: PROD. Neal
Moritz. Rob Fried: DIR. Rob Cohen.

WINCHELL (HBO) EXP. Rob Fried: CO-EXP.
Rick Zinman; PROD, Stan Wlodkowski; DIR, Paul
Mazursky.

OAVID E. KELLEY PRODS.

(310)369 1000

ALLY McBI 1) E. Kelley: CO-
EXP: Jeffrey Kramer; SUPR PROD. Jonathan Pon-
tell; PROD, Mike Listo: CASTING. Jeanie
Bachrach (213) 993-5447.

THE PRACTICE (ABC) EXP. David E. Kelley:
CO-EXP. Jeffrey Kramer: SUPR PROD. Bob Breech:
PROD. Gary Strangis, Ed Redlich. CASTING,
Janet Gilmore, Megan McConnell (213) 993-5466.

KING TELPRO INC

(310) 5765-1292

A CHANCE OF SNOW (Lifetime) EXP. Jeff Aver-
back. Orly Adelson; DIR. Tony Bill.

CHANGE OF HEART (l.ifctime) EXP, Fregda
Rothsiein; DIR, Arvin Brown.

LIGHTHOUSE PROOUCTIONS

{310) 859-4923

TRAILER PARK (Sci-Fi Channel) EXP. Michael
Phillips, Andy Thomas: PROD. John Frank
Rosenblum; CASTING, Lighthouse Prods (310)
859-4923.

MEC DAUGHTERS PRODS.

(604) 439 1800

CONNECTION W n w Viacom
Prods., Inc.) EXP. Paula Hart, Paul Bernbaum;
PROD. Mary Burch. Richard Davis: DIR. Chuck
Vinson; CASTING, Carol Kelsay.

MGM ANIMATION

(310) 449-3250

ALL DOGS GO TO HEAVEN (synd) (in assn
w Claster Television) PROD, Paul Sabella.
Jonathan Dern; CO-PROD. Tobert Winthorp; DIR.
Gary Selvaggio.

ROBOCOP {synd) (in assn w/Summit Media) EXP.
Jonathan Dern, Paul Sabella.

GM TELEVISION DISTRIBUTION

(310) 449 3000

THE OUTER LIMITS (Showtime’synd) (in assn
wiTrilogy Entertainment Group & Atlantis Films)
EXP. Richard B. Lewis, Pen Densham, John Wat-
son; SUPR EXP, Mark Stern; CO-EXP, Carleton
Eastlake SUPR PROD, Brad Markowitz. Chris Rup-
penthal; PROD. Brent Karl Clackson; CASTING,
Mary Jo Slater, Paul Weher (Los \ngeles), (310)
449-3685, Bette Chadwick (Canada).

POLTERGEIST: THE LEGACY (Showtime/
synd) (in assn w/Trilogy Entcrtainment North & Pa-
cific Motion Pictures Corp.) EXP. Richard B.
Lewis. Pen Densham, John Watson, Grant Rosen-
berg, SUPR EXP, Mark Stern: CO-EXP. Garner
Simmons, Gary Sherman; PROD. Robert Petrovicz,
David Tynan; CASTING, Mary Jo Slater, Paul
Weber (Los Angeles) (310) 449-3685. Bette Chad-
wick (Canada).

STARGATE SG-1 (Showtime) (in assn w/Double
Secret Prods. & GEKKO Film Corp.) EXP
Jonathan Glassner, Brad Wright; CO-EXP, Michael
Greenburg; PROD. John Smith: CASTING. Mary
Jo Slater, Paul Weber (U.S) (310) 449-3685, Carol
Kelsay (Canada).

MGM WORLDWIDE TELEVISION

(310) 449 3000

ELMER GANTRY (Showtime) EXP, John Pike.

FAME L.A. (synd) (in assn w,Trilogy Entertain-
ment Group) EXP. Richard B. Lewis, Pen Densham.
John Watson. Patricia Green, Mark Stern; CO-EXP,
Jim Kramer CO-PROD, Brenda Lilly. Catherine
Butterfield: CASTING, Jane Jenkins, Janet Hir-
shenson, Amy Mclntyre (213) 938-0700.

THE MAGNIFICENT SEMVEN (CBS) (in assn
w/Trilogy Entertainment Group & The Mirisch
Corp.) EXP, Walter Mirisch, Richard B. Lewis, Pen
Densham, John Watson; SUPR EXP, Mark Stern;
CO-PROD. Dennis Stuart Murphy: DIR, Geoff
Murphy; CASTING, Jane Jenkins, Janet Hir-
shenson (213) 938-0700.

WHITE SHARK (ABC) (in assn w'Trilogy Enter-
tainment Group) EXP. Richard B. Lewis: PROD.
Michael Gallant: CO-PROD. Robert Petrovicz;
DIR. Stuart Gillard: CASTING, Stuart Aikins.

MTM ENTERTAINMENT

(818) 755-2400

APOLLO 11 (Family Channel) (in assn w Apolio
Prods.. Inc.) PROD. James Manos: DIR. Norberto
Barba: CASTING, Murion Levine, Tricia Tomey
(310) 827-2527.

BAILEY KIPPER'S P.O.V. (CBS) EXP. Mark
Waxman: PROD, Jill Danion; CO-PROD. Sherry
Coben: CASTING, Donovan-Foley.

THE CAPE (synd) EXP, Gil Grant. Paris Qualles,
George Zaloom, Kary Antholis: CO-EXP. Marjoric
David: CASTING, Shana Landsberg.

NBC STUDIOS

(818) 840-4444

HANG TIME (NBC) (Peter Engel Prods. in assn
wNBC Studios) EXP. Peter Engel: CO-EXP. Jeffrey
Sachs: SUPR PROD. Casey Keller, Richard Al-
brecht: PROD. Todd Greenwald: CO-PROD. Marco
Bario. Javier Winnick: DIR. Pat Maloney: CAST-
ING, Patricia Noland.

HOMICIDE: LIFE ON THE STREET (NBC)
{Baltimore Pictures & Fatima Prods. in assn wNBC
Studios.) EXP. Barry Levinson, Tom Fontuna: CO-
EXP, Jim Finnerty: SUPR PROD, James Yoshimura.
Julie Martin: PROD. Anya Epstein, David Simon:
CASTING, Pat Moran, Lou Digiamo.

PROFILER (NBC) (Sander/Moses Prods. in assn
w/NBC Studios.) EXP. lan Sander, Kim Moses;
CO-EXP. George Geiger. Steve Feke; PROD. Lorie
Zerweck: CASTING, Anthony Barnao.

USA HIGH (USA) (Peter Engel Prods. in assn
w'Rysher Entertainment and NBC Enterprises.) EXP,
Peter Engel; CO-EXP, Les Eberhard: SUPR PROD.
Noah Taft: PROD. Sue Feyk. Robert Tarlow; DIR.
Gary Shimokawa: CASTING, Patricia Noland.

WORKING (NBC) EXP. Michael Davidoff. Bill
Rosenthal: CO-EXP. Matt Goldman: PROD. Werner
Walian; SUPR PROD. Mike Langworthy: DIR.
Jamie Widdoes: CASTING, Cami Patton.

{416) 588-5571

HARDY BOYS (synd) EXP. Michael Hirsh,
Patrick Loubert; CASTING. Craig Alexander
(416) 406-0811.

NANCY DREW (synd) EXP, Michacl Hirsh.
Patrick Loubert: CASTING. Craig Alexander
(416) 406-0811.

(310)752-8205

ALL THAT (Nickclodeon) (in assn w Tollin,Rob-
bins Prods.) EXP, Brian Robbins, Mike Tollin;
COEXP. Dan Schneider;: SUPR PROD. Nick Do-
natelli: CASTING, Abby Gans (212) 258-7500.

COUSIN SKEETER (Nickelodeon) (in assn
w/Tollin'Robbins Prods.) EXP. Brian Robbins.
Mike Tollin: PROD, Tracy Sullivan, Brad Uecker.

FIGURE IT OUT (Nickelodeon) EXP, Kevin Kay.
Magda Liolis; PROD, Eileen Braun; CASTING,
Abby Gans (212) 258-7500.

THE JOURNEY OF ALLAN STRANGE (Nick-
elodeon) (in assn w/Lynch Entertainment) EXP,
Thomas Lynch. John Lynch; SUPR PROD. Bruce
Kaligh; PROD. Chip Vucelich; CO-PROD. Robert
Mora. Scott Schwartz; CASTING, John Mulkeen.

KABLAM! (Nickelodeon) EXP, Will McRobb.
Chris Viscardi: PROD. [rene Sherman: CASTING,
Abby Gans (212) 258-7500.

KENAN & KEL (Nickelodeon) (in assn
w Tollin/Robbins Prods.) EXP. Brian Robbins,
Mike Tollin; PROD. Kevin Kopelow. Heath Seifert.

THE MYSTERY FILES OF SHELBY WOO
{Niekelodeon) (in assn wiCinar) EXP. Steve Kellcr,
Alan Goodman; PROD. Stewart tiarding: CAST-
ING. Mel Johnson (407) 363-8500.

NORTH HALL PRODS
(310) 827- BIKE

PACIFIC BLUE (USA in assn w/ Rigel Distribu-
tion and the Ministry of Film.) EXP. Gary Nardino.
Bill Nuss; CO-EXP. Alan Mruvka, Marilyn Vance.
John Laing; PROD, John Moranville; CO-PROD,
Emily Skopov: CASTING, Margaret McSharry,
Brad Warshaw (310) 558-5047.

PARAMOUNT NETWORK TELEVISION

(213) 956-5000

CLUELESS (UPN) (A Cockamamie Prod. in assn.
w/Paramount Network Television) EXP. Tim O’-
Donnell: CO-EXP. Brad Johnson: PROD, Dan
Dugan: CASTING, Lisa Mionie.

FRASIER (NBC) (A Grub Street Prod. in assn
w/Paramount Network Television) EXP, David An-
gell, Peter Casey, David Lee. Christopher Lloyd;
CO-EXP. Joe Keenan: SUPR PROD, Jcff Richman.
Jay Kogen; PROD, Rob Greenberg, Suzanne Mar-
tin, Maggie Randell: CO-PROD. Mary Fukuto:
DIR. David Lec. Jeff Melman. Pamcla Fryman:
CASTING, Jeff Greenberg.

GEORGE & LEO (CBS) (A Staley Long Produc-
tion in assn w/Paramount Network Television) EXP,
Dan Staley. Rob Long: CO-EXP. Tom Anderson:
PROD. Stephen €. Grossman: CO-PROD. David
Menteer: CASTING, Susan Vash.

JAG (CBS) (A Belisarius Prod. in assn w Para-
mount Network Teievision) EXP. Don Bellisario:
CO-EXP. Chas. Floyd Johnson. Stephen Zito: SUPR
PROD. Larry Moskowitz: PROD, Mark lHorowitz,
Julie Watson: CO-PROD, R. Scott Gemmill:
CASTING. Melissa Skoff.

THE SENTINEL (UPN) (Pet Fly Prod. in assn
w/Paramount Newwork Television) EXP, Danny Bil-
son. Paul DeMeo: CO-EXP. Gail Hickman: SUPR
PROD. Michael Lacoe: PROD. Bob Hargrove: CO-
PROD. Harold Apter: CASTING, April Webster
(Los Angeles). Michelle Allen (Vancouver).

SISTER, SISTER (WBN) (A de Passe Ent. in assn
w.Paramount Network Television) EXP. Suzanne de
Passc. Suzanne Coston. Rick Hawkins: CO-EXP.
Irene Dreayer. Felicia Henderson: PROD. Laura
Lynn. Regina Hicks. Rushion McDonald: CO-
PROD. Mark Solakian, Lisa Schneider: CASTING,
Monica Swann.

STAR TREK: DEEP SPACE NINE (Synd) EXP,
Rick Berman, Ira Stcven Behr: CO-EXP, Ronald D.
Moore; SUPR PROD, Peter Lauritson. Hans Beim-
ler: CO-SUPR PROD. Rene Echevarria, Steve
Oster: CO-PROD, J.P. Farrell. Terri Potts; CAST-
ING, Junie Lowry-Johnson, Ron Surma (L.A.).

STAR TREK: VOYAGER (UPN) EXP, Rick
Berman. Jeri Taylor; CO-EXP. Brannon Braga;
SUPR PROD. Peter Lauritson;CO-SUPR. Merri
Howard: PROD, Wendy Neuss, Joc Menosky. Ken
Biller: CO-PROD. J.P. Farrell: CASTING, Helen
Mossler, Junie Lowry-Johnson, Ron Surma.

VIPER (synd) (Pet Fly Prod. in assn w/Paramount

Network Television) EXP. Danny Bilson: CO-EXP.
Mark Lisson; SUPR PROD. Howard Chaykin:
PROD. Robert Benjamin. Frank Jimenez. Darrell
Fetty: CO-PROD. David Newman.

POPULAR ARTS ENTERTAINMENT

(818) 562-6366

DR. KATZ, PROFESSIONAL TIHERAPIST
(Comedy Central) (in assn w HBO Downtown
Prods.. Tom Snyder Prods.) EXP, Nancy Gellcr. Tim
Braine. Tom Snyder. PROD, Jonathan Katz.

PORCHLIGHT ENTERTAINMENT

(310) 477-8400

ADVENTURES FROM THE BOOK OF
VIRTUES (KCET) (in assn w KCET) EXP. Bruce
D. Johnson, William T. Baumann: CASTING. Kris
Zimmerman.

PRODUCERS ENTERTAINMENT GROUP

(213) 634-8634

MARABUNTA (Fox) EXP. Irwin Meyer, Michael 1.
Levy: CO-EXP.Rhonda Bloom: PROD. George Man-
asse; CO-PROD. Kirt Efiikhar; DIR. Jim Charleston.

THE PASSION OF AYN RAND (Showtime) EXP,
Irwin Meyer. Peter Crane, Linda Wexeiblatt, Mari-
lyn Lewis: PROD, Martin Waters; DIR, Christophe
Menaul.

SORROW FLOATS (Showtime) EXP, lrwin
Meyer. Rom Rowe: CO-EXP, Rhonda Bloom;
PROD, Hannah Hempstead, Paige Simpson; CO-
PROD.Kirt Efiikhar; DIR, John Badham.

(213) 874-2009

MAD TV (Fox) EXP. Quincy Jones, David Salz-
man. W. Fax Bahr. Adam Small; CO-EXP. Steven
Hafi: PROD. John Irwin; DIR. Paul Miller, David
Grossman.

RYSHER ENTERTAINMENT

(818) 846 0030

FX: THE SERIES (synd) {Wintersct Prods.. Inc. in
assn w/Fireworks Entertainment, Inc.) EXP, Jay
Firestone, Stephen Downing: CO-EXP, Miles Dale;
CASTING, Jon Comerford (416) 461-9661.

HIGHLANDER: THE SERIES (synd) (in assn
w'Gaumont TV, Filmlinc intl., Davis/Panler Prods.)
EXP, Christian Charret, Marla Ginsberg, Denis
Leroy. Peter Davis. Bill Panzer: PROD, Ken Gord:
CASTING. Fern Champion, Mark Paladini
(818) 504-3198.

NASH BRIDGES (CBS) (Don Johnson Co. in assn
wrCarlton Cuse Prods.) EXP, Don Johnson, Cariton
Cuse: CO-EXP. John Wirth, Bob Papazian. Jim
Hirsch; SUPR PROD, Reed Steiner: PROD, Jed Sei-
del: CO-PROD. Andrew Dettmann. Daniel Truly.
Geoffrey, Hemwall: CASTING, John Aiello.

OZ (HBO) EXP, Barry Levinson, Tom Fontana;
CO-EXP. Jim Finnerty; SUPR PROD. Bridget Pot-
ter: CO-PROD, Debbie Sarjeant; CASTING, Alexa
Fogel (212) 352-2159.

SOLDIER OF FORTUNE, INC. (synd) EXP,
Jerry Bruckheimer. Neil Russell. Greg Strangis.
Robert McCullough; PROD. Terry Spazek; CAST-
ING, Mary Jo Slater, Jean Scoccimarro.

STRANGE UNIVERSE (synd) (in assc w Chris-
Craft Television Prod.. United Entertainment. Tele-
sarus Rex. Inc. and Team Entertainment Group) EXP,
Paul Barossc. Margaret Roberts: PROD. Burt Kcarns.

SCOTT FREE PRODS

(514) 344-3544

THE HUNGER (Showtime) (in assn w/Telescene
Film Group) EXP. Ridley Scott. Tony Scott. Jeff
Fazio. Robin Spry, Paul Painter, Bruce Moccia:
CASTING, Nikki Vaiko

SCRIPPS HOWARD PRODS.

( ) 264 3000

THE UNEXPECTED MRS. POLLIFAX (CBS) (in
assn w/Corymore Prods. and Michele Brustin Prods.)
EXP. Michele Brustin, David Shaw; PROD. Richard
Brams: CO-PROD. Morgan O"Sullivan: DIR. Anthony
Shaw: CASTING, Judith Wiener (Ireland, Paris).

SHOY/TIME NETWORKS INC

(212) 708-1600

THE INSPECTORS (Showtime) (in assn w In-
spectors Prods..) EXP. Louis Gossett. Jr.. Dennis
Considine. Warren Weideman; PROD. Colleen
Nystedt: DIR. Brad Turner; CASTING, Beth
Klein, Carol Kelsay.

SPELLING OAYTIME TELEVISION

18) 526 2700

SUNSET BEACH (NBC) EXP. Aaron Speiling. E.
Duke Vincent. Gary Tomlin; SUPR PROD. Lisa
Hesser: PROD, Mary Kelly Weir; CASTING, Har-
riet Greenspan.

SPELLING TELEVISION

(213) 965 5700

BEVERLY HILLS. 90210 (Fox) EXP. Aaron
Spelling. E. Duke Vincent. Paul Wagner. John
Eisendrath, Jason Priestley: PROD, Kenny Miller,
Laurie McCarthy; CASTING, Vicki Huff.

Turn to page 20
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LOVE BOAT: THE NEXT WAVE (UPN) EXP.
Aaron Spelling. E. Duke Vincent, Jonathan
Schmock: SUPR PROD, Peter Dunne, Grace McK-
eany; PROD, Jon Pare. Ed Grordetsky; CASTING,
Donna Larson, (213) 634-3140.

MELROSE PLACE (Fox) EXP, Aaron Spelling, E.
Duke Vincent, Frank South; CO-EXP. Chuck Pratt,
Carol Mendelsohn; SUPR PROD. James Kahn;
PROD, Chip Hayes: CASTING, Debra Rubin-
stein, (213) 634-1220.

SEVENTH HEAVEN (WBN) EXP, Aaron
Spelling. E. Duke Vincent. Brenda Hampton; PROD,
Cathy Lepard, Joc Wallenstein: CO-PROD, Naomi
Janzen: CASTING. Vicki Huff (213) 525-3524.

ST. CLARE ENTERTAINMENT

(818) 769-3111

HONEY, | SHRUNK THE KIDS: THE TV SHOW
(Synd.) EXP, John Landis. Leslie Belzberg: CO-EXP.
Ed Ferrara. Kevin Murphy; PROD. Bert Swartz.
Jonathan Hackett; CO-PROD. Dan Studney, Jim Lin-
coln. Cathy Frank: CASTING, Tammy Billik.

STERNIN/FRASER INK INC
(818) 777-1000

THE SIMPLE LIFE (CBS) EXP. Robert Sternin,
Prudence Fraser. Pam Nornis; SUPR PROD, Wayne
Lemon: PROD. Herb Hamsher. John Whitman; CO-
PROD. Robert Schwartz; DIR. Phillip Charles
Mackenzie.; CASTING. Fern Champion, Mark
Paladin.

SULLIVAN ENTERTAINMENT

(310) 247-0166

LOVE ON THE LAND (CBS) EXP. Trudy Grant:
PROD. Kevin Sullivan; DIR. Daniel Petrie, Sr.;
CASTING, Shana Landsburg (L.A.) (818) 981-
4995, Tina Gerussi (Toronto) (416) 658-8455.

TELESCENE

(514) 738-9195

ESCAPE FROM WILDCAT CANYON (Show-
time) SUPR I'XP, Paul Painter, Gary Dalfiner, Robin
Spry. Gerry Abrams: PROD, Micheline Garant;
DIR. Marc Voizard; CASTING, Elite Casting.

THUNDERPOINT (Showtime) (in assn w Vision-
view-U.K.) EXP, Paul Painter. Jim Howell: PROD,
Robin Spry. Jim Reeve; DIR, George Mihalka;
CASTING, Elite Productions.

TOLLIN/ROBBINS PRODS

{213) 256-6110

ARLISS (HBO) EXP, Michae! Tollin, Brian Robbins,
Robert Wuhl; SUPR PROD, Timothy Marx, Scott
Kaufer; PROD, Kevin Falls; CO-PROD, Jonathan

Fink; CASTING, Lisa London, Catherine Stroud.

TOUCHSTONE TELEVISION

(818) 5605734

BOY MEETS WORLD (ABC) (in assn w/Michael
Jacobs Prods.) EXP. Michael Jacobs, Mark Blut-
man, Howard Busgang; CO-EXP. Bob Rischler;
PROD, Jaren MacKain, Jeff Menell, Matthew Nel-
son; DIR, Alan Meyerson; CO-PROD, Jeff Menell;
CASTING, Sally Stiner.

ELLEN (ABC) (in assn wsBlack/Marlens Co.}
EXP, Vic Kaplan, Tim Doyle; CO-EXP, Lawrence
Broch: SUPR PROD, Ric Swartzlander, Matt Berry;
PROD. Ellen DeGeneres. Dan Cohen. FJ. Pratt;
CASTING, Tammy Billik.

HOME IMPROYEMENT (ABC) (in assn w Wind
Dancer Prod. Group) EXP. Maut Williams, David
McFadzean, Carmen Finestra, Bruce Ferber, Chartie
Hauck. Elliot Shoenman; CO-EXP. Laurie Gelman;
SUPR PROD. Eric Horsted. Jon Vandergriff: PROD,
Gayle Maffeo. Alan Padula; DIR. Peter Bonerz.
Geoff Nelson, Andrew Tsao, Peter Filsinger;
CASTING, Debbie Barylski.

TUE PJ’S (Fox) (in assn w/lmagine Television)
EXP. Larry Wilmore, Steve Tompkins, Tony Krantz,
Will Vinton, Eddie Murphy, Brian Grazer, Ron
Howard. Tom Turpin; SUPR PROD, David Flebotte,
Bill Freiberger: PROD. Mike Mendel; CO-PROD.
Don Beck; CASTING. Robi Reed Humes.

SOUL MAN (ABC) (in assn wWind Dancer Prod.
Group) EXP, Matt Willams. David McFadzean, Var-
men Finestra. Elliot Shoenman; SUPR PROD. Mar-
ley Sims; PROD. Gayle S. Maffeo, Lisa Albert; CO-
PROD, Caterina Nelli; DIR. Andrew Tsao; CAST-
ING. Deborah Barylski.

UNHAPPILY EVER AFTER (WBN) EXP, Ron |

Leavitt, Arthur Silver. Marcy Vosburgh: PROD.
Harriette Regan. Christina Lynch, J. Stewart Burns:
DIR. Linda Day. Howard Murray, Patrick Maloney:
CASTING, Tammy Billik.

TRIBUNE ENTERTAINMENT

(213) 460-5800

GENE RODDENBERRY'S EARTII: FINAL
CONFLICT (synd) (produced by Atlantis Films)
EXP. Majel Roddenberry, David Ki Rick
Okie, Seaton McLean: PROD. John Calvert,
Stephen Roloff; CASTING, Clare Walker, Dar-
lene Kaplan (416) 929-0541.

MALIBU, CA (synd) (in assn w: Peter Engel Prods.
and NBC Entertprises) EXP. Peter Engel; CO-EXF,
Carl Kurlander; SUPR PROD. Rene Palyo: DIR,
Gary Shimakawa; CASTING, Patricia Noland

(818) 840-4444.

NIGHT MAN (synd) (in assn w/Glen Larson Ent.
Network. Village Roadshow and Atlantis Films) EXP,
Glen Larson: CO-EXP, Steve Miller: PROD. Scott
Thomas. J.C. Larson. Michae! Prescott: CASTING,
Dan Shaner. Michael Testa (310) 446-0141.

TRISTAR TELEVISION

(310) 202-1234

MAD ABOUT YOU (NBC}) (Infront Prods. & Nu-
ance Prods. in assn wTriStar TV) EXP. Victor
Levin, Danny Jacobson, Paul Reiser: CO-EXP.
Helen Hunt. Roger Director; SUPR PROD. Mary
Connelly. Bob Heath, Lissa Levin, Lisa Mclamed.
Maria Semple: PROD, Craig Knizek. William
Cosentino, Michael Martineau; CASTING, Bonnie
Zane (L.A)) (310) 202-5525.

THE NANNY (CBS) (in assn w/Sternin/Fraser
Ink. Inc. and High School Sweethearts) EXP,
Robert Sternin. Prudence Fraser, Fran Drescher.
Peter Marc Jacobson. Diane Wilk; CO-EXP, Frank
Lombardi. Caryn Lucas: SUPR PROD. Jeffrcy B.
Hodes. Nastaran Dibai: PROD, Kathy Landsberg.
Dorothy Lyman; CO-PROD. Janice Minsberg;
DIR. Dorothy Lyman: CASTING, April Webster
Casting (310) 202-3534.

TWENTIETH CENTURY FOX TELEVISION

(310)369 1000

BUFFY VAMPIR AYER EXP.
Joss Whedon. Gail Berman. Sandy Gallin. Fran
Kuzwi, Kaz Kuzui: CO-EXP. David Greenwalt:
PROD. Gareth Davies; CO-PROD. David Solomon.
Joe Ellis: CASTING. Marcia Shulman

CHICAGO HOPE (CBS) (in assn w'David E. Kelley
Prods.) EXP. John Tinker, Bill D’Elia: CO-EXP, James
C. Hart: SUPR PROD. Dawn Prestwich. Nicole
Yorkin, Tim Kring: PROD, Rob Com. John Heath:
CASTING, Debi Manwiller, Peggy Kennedy.

DHARMA & GREG (ABC) EXP. Chuck Lorre,
Dottie Dartland. Erwin More. Brian Medavoy; CO-
EXP, Bill Prady, Regina Stewart; PROD. Randy Cor-
dray; DIR. Wil Mackenzie; CASTING, Nikki Valko.

GOOD NEWS (UPN) EXP, Ed. Weinberger,
Michael Elias: CO-EXP, David Chambers. Robi
Reed-Humes, Reuben Cannon. Rob Dames. Lenny
Ripps: PROD. Bruce Johnson; CASTING, Robi
Reed-Humes.

MILLENNIUM (Fox) EXP, Chris Carter. James
Wong, Glen Morgan: CO-EXP, John P. Kousakis,
Ken Horton; PROD, Thomas J. Wright: CO-PROD,
Paul Rabwin, Bobby Moresco; CASTING, Nan
Dutton. £ oreen Mayrs.

NOTHING SACRED (ABC) EXP, David Manson,
Richard Kramer: PROD, Paul Leland. Cyrus
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Yavneh; CASTING, Jeff Greenberg., Sheila
Guthrie (L.A.) (213) 956-4886.

THE PRETENDER (NBC) (in assn w/NBC Stu-
dios.) EXP. Steven Long Mitchell, Craig W. Van
Sickle: CO-EXP, Tommy Thompson, Johanna Per-
sons: SUPR PROD, Fred Keller; PROD. Marianne
Canepa: CO-PROD. Jan DeWitt. Carlos Coto:
CASTING. Tory Herald.

THE SIMPSONS (Fox) (in assn w 'Gracie Films)
EXP, Mike Scully. James L. Brooks, Matt Groening.
Sam Simon; CO-EXP, George Meyer, David.S.
Cohen, Richard Appel: PROD. Richard Sakai,
Denisc Sirkot, Richard Ratnis. Ron Hauge. Dan
Greaney, Donick Cary. Mike Mendel. Colin A.B.V.
Lewis, Bonnie Pietila: CO-PROD, Brian Scully,
Julie Thacker: CASTING, Bonnie Pietila.

SPARKS (UPN) (in assn w/Sparks Prods.) EXP. Ed
Weinberger, Bob Moloney; CO-EXP. Rob Dames,
Lenny Ripps: PROD, Bruce Johnson; CASTING,
Robi Reed-Humes.

TWO GUYS. A GIRL AND A PIZZA PLACE
(FOX) EXP: Danny Jacobson, Marjorie Weitzman:
CO-EXP. Mark Ganzel; SUPR PROD, Rick Wiener.
Kenny Schwartz: PROD. Jan Siegelman: CO-
PROD. Vince Calandra; CASTING, Russell Grey
(310) 369-2324.

THE X-FILES (Fox) (in assn w/Ten Thirtecn Prods.)
EXP. Chris Carter; R.W. Goodwin; CO-EXP. Frank
Spotnitz: SUPR PROD. Vince Gilligan: PROD. J.P.
Finn. Kim Manners. Rob Bowman. Paul Rabwin;
CO-PROD. John Shiban. Lori Jo Nemhauser; CAST-
ING. Rick Millikan, Coreen Mayrs.

TWO OCEANS ENTERTA'NMENT GROVP

(818)501-6550

ACCESS DENIED (USA) EXP. Meryl Marshall,
Mae Woods; PROD, John Roman: DIR. David
Peckinpah: CASTING, Goodman/Edelman Cast-
ing (310) 772-0722.

WHEN THE LIGHTS GO OUT (USA) EXP. Susan
Whittaker. Mery! Marshall: DIR. Walter Klenhard.

USA NETWORKS STUDIOS

(818)777-1000

HERCULES: THE LEGENDARY JOURNEYS
(synd) (in assn w/Renaissance Pictures) EXP,
Robert Tapert. Sam Raimi; CO-EXP. John Schulian;
SUPR PROD, Robert Biclak: PROD. Eric Gruende-
mann; CO-PROD. David Eick; CASTING. Beth
Hymson-Ayer.

1AW & ORDER (NBC) (in assn w/Wolf Films)
EXP. Dick Wolf, Ed Sherin. Rene Balcer: CO-EXP.
Kathy McCormick: SUPR PROD, Arthur Forney;
PROD. Jeffrey Hayes, Lewis Gould, David Shore,
Billy Fox; CASTING, Suzanne Ryan (N.Y.)
(212) 605-9122.

NEW YORK UNDERCOVER (Fox) (in assn
w/Wolf Films) EXP, Dick Wolf, Don Kuart; CO-
EXP, Peter Mcintosh. Brad Kern; SUPR PROD.
Arthur Forney, Ed Tirnan; PROD, Jody Milano: CO-
PROD, Kem Newton, Mark McGann: CASTING,
Lynne Kressel (212) 605-9122.

PLAYERS (NBC) EXP, Dick Wolf, Ed Zuckerman,
Clyde Phillips; SUPR PROD, Gerry Conway,
Arthur Forney; PROD, Stan Berkowitz, Robert
Lloyd Lewis. Kevin Cremin; CASTING. Megan
Branman (818) 777-1000.

SLIDERS (Sci-Fi Channe!) EXP. David Peckinpah:
CO-EXP, Bill Dial; PROD, Jerry O"Connell, Ed Led-
ding; CASTING, Barbara Claman (818) 777-1000.

SOMETHHING SO RIGHT (ABC) EXP, Judd Pillot,
John Peaslee; PROD. Kevin Berg; CO-PROD. Shari
Tavey; CASTING, Dava Waite (818) 777-1000.

THE TOM SHOW (WBN) EXP. Tom Arnold. J.J.
Wall: CO-EXP, Kevin Kelton: SUPR PROD,
David Raether; PROD, Jean Zuhorski; CO-PROD.
Maryanne Melloan: CASTING, Dava Waite
(818) 777-1000.

XENA: WARRIOR PRINCESS (synd) (in assn
w/Renassiance Pictures) EXP. Robert Tapert. Sam
Raimi: CO-EXP. R.J. Stewart: SUPR PROD, Steven
Sears: PROD. Eric Gruendemann; CO-PROD, Liz
Friedman: CASTING, Beth Hymson-Ayer.

VIACOM PRODS

(310) 234-5000

DIAGNOSIS MURDER (CBS) (Fred Silverman
Co.. Dean Hlargrove Prods. in assn w/Viacom
Prods.) EXP, Dean Hargrove. Fred Silverman. Dick
Van Dyke, Lee Goldberg, William Rabkin; PROD,
Barry Steinberg. David Carren, Larry Carroll: CO-
PROD. Robin Madden: CASTING, Victoria Bur-
rows (310) 358-3233.

SABRINA THE TEENAGE WITCH (ABC) (pro-
duced by Hartbreak Films in assn w/Viacom Prods.)
EXP, Paula Hart. Miriam Trogdon; CO-EXP. Holly
lester: SUPR PROD, Renec Phillips, Carrie Fonig-
blum: PROD, Ken Koch; CASTING, Rick Mil-
likan (310) 369-2772.

VILLAGE ROADSHOW

(310) 282-5300

FLIPPER (synd] (in assn w/Samuel Goldwyn Tele-

vision) EXP, Jeffrey Hayes, Ruben Leder: SUPR
PROD, Stephen A. Miller; PROD. Darry! Sheen;
CO-PROD, Robert Florio: CASTING, Patricia
Noland (818) 840-7676

WARNER BROS TELEVISION

(818)954-6000

THE DREW CAREY SHOW (ABC) EXP. Bruce
Helford, Drew Carey, Clay Graham. Bruce Ras-
mussen: CO-EXP. Deborah Oppenheimer: SUPR
PROD, Diane Burroughs. Joey Guiterrez; PROD,
Rick Messina, Richard Baker; CO-PROD. Bob
Nickman; CASTING, Barbara Miller, Joanne
Koehler, Elayne Teitelbaum.

ER (NBC}) (in assn w/Constant C Prods.. Amblin
Television) EXP, John Wells. Michael Crichton.
Lydia Woodward, Carol Flint; CO-EXP. Christopher
Chulack, Walon Green: PROD, Neal Baer, Lance
Gentile; CO-PROD. Penny Adams, Wendy Spence
Rosato, David Mills, Jack Ormzn; CASTING, Bar-
bara Miller, John Levey (L.A.) (818) 954-1080.

FAMILY MATTERS (CBS) (in assn w/Miller-
Boyett Prods., Bickiey/Warren Prods.) EXP
Thomas L. Miller. Robert L. Boyett. William Bick-
ley, Michael Warren. David W. Duclon: CO-EXP,
Gary Menteer. Fred Fox. Jr.. Jim Geoghan: SUPR
PROD, Stephen Langford. Kelly Sandefur: PROD.
Rebecca Falk; CO-PROD, Gary Goodrich: CAST-
ING, Barbara Miller, Joanne Koehler.

FRIENDS (NBC) (in assn
w Bright’Kauffman‘Cranc Prods.) EXP. Kevin 8.
Bright. Marta Kauffman. David Crane, Michael
Borkow: CO-EXP, Adam Chase. Michael Curtis.
Greg Malins: PROD. Todd Stevens; CO-PROD. Wil
Calhoun, Seth Kurland. Amy Toomin. Jill Condon;
CASTING, Barbara Miller, Leslie Litt.

THE JAMIE FOXX SHOW (WBN) (in assn w Bent
Outta Shape Prods., and Foxxhole Prods. Inc.) EXP.
Bentley Kyle Evans. Marcus King: CO-EXP. Sandy
Frank. Bennie Richburg: PROD, Jamie Foxx. Drew
Brown: CO-PROD. Ed Lvans. Arthur Harris; CAST-
ING, Barbara Miller, DeeDee Bradley.

MURPHY BROWN (CBS) (in assn w Shukovsky
English Ent.) EXP, Marc Flanagan. Candice
Bergen, EXEC CONSULT, Diane English; CO-
EXP, Norm Gunzenhauser; Tom Seeley, Janis
i{irsch: SUPR PROD. Deborah Smith, Bill Masters:
CO-PROD, Jhoni Marchinko: CASTING, Andrea
Cohen, Barbara Miller.

NICK FRENO: LICENSED TEACHER (WBN)
(in assn w/Warren-Rinsler Prods.) EXP, Dennis
Rinsler, Marc Warren, Richard Gurman; PROD.
Suzy Friendly. Carolyn Omine; CO-PROD, Gene
Laufenberg; CASTING, Barbara Miller, Pamela
Basker, Brian Dorfman.

THE PARENT 'HOOD (WBN) (Warren-Rinsler
Prods.. Townsend Ent. Corp. in assn w/Wamner Bros.
Television) EXP. Dennis Rinsler, Marc Warren.
Robert Townsend. Loretha Jones; CO-EXP, Greg
Fields; SUPR PROD. Eunctta Boone, Barry "Berry”
Douglas; PROD. Tim Steele; CO-PROD, Al Sonja
Rice; CASTING, Barbara Mitler, Kevin Scott.

PREY (ABC) EXP. Charlie Craig, Bill Schmidt;
SUPR PROD. Jeremy R. Littman: PROD. Phil
Parslow, Don Marcus: CASTING. Barbara Miller,
Lorna Johnson, Pamela Basker.

STEP BY STEP (CBS) (in assn w/Bickley/Warren
Prods., Miller-Boyett Prods.) EXP Thomas L
Miller, Robert L. Boyett, Bill Bickley, Michael War-
ren. Ross Brown. Bob Rosenfarb; CO-EXP. Adam
Markowitz. Fred Rubin: SUPR PROD. Brian Bird;
PROD. Ronny Hallin; CO-PROD, Karen Kirchner:
CASTING, Barbara Miller, Ted Hann.

SUDDENLY SUSAN (NBC) EXP. Gary Dontzig.
Stcven Peterman: CO-EXP Mimi Friedman,
Jeanette Collins, Cristopher Vane; SUPR PROD,
Chuck Tatham. Becky Hartman Edwards; PROD.
Frank Pace; CO-PROD, Perry Rogers, Rick Singer,
Andrew Green, Drew Vaupen, Phil Baker: CAST-
ING, Barbara Miller, Tony Sepulveda.

VERONICA'S CLOSET (NBC) (BrightKauff-
man'Crane Prods. in assn w' Warner Bros. Television)
EXP. Kevin Bright. Marta Kauffman, David Crane
Rob Ulin; PROD, Kirstie Alley, Mark Greenberg: CO-
PROD. Eric Weinberg. Sarah Dunn. John Frink, Don
Paync; CASTING, Barbara Miller, Leslie Litt.

THE WAYANS BROS. (WBN) (in assn w/Next to
Last Prods. BabyWay Prods.) EXP, Phil Kellard
Tom Moore: CO-EXP. Eric Gold. Josh Goldstein:
SUPR PROD. Robert Bruce; PROD. Ernest John-
son. Phil Beauman: CASTING. Barbara Miller,
Leah Daniels-Butler.

WHERE’S LUNCH PRODS

EVERYBODY LOVES RAYMOND (CBS) EXP.,
Phi! Rosenthal, Stu Smiley, Rory Rosegarten: CO-
EXP. Kathy Stumpe, Ellen Sandler. Cindy Chupack:
SUPR PROD, Jercmy Stevens; PROD. Stewart
Lyons. Lew Schneider. Ray Romano: CASTING,
Lisa Miller (818) 954-7770.



Dorothy Halla-Poe, M.S.
Rehabilitation Counseling

(715) 594-3844
TAPROOTJNC. .
Linda Flanders
(ANONPROHTCORPOR"HON) Feldenkrais Practitioner®
Behavioral and Educational Alternatives (715) 594-3880

WWW. taproot-inc. com

To: Motion Picture Studios of Hollywood

From: A Non-profit Corporation Dedicated to Educational
And Behavioral Altematives-Taproot, Inc.

Re: Copyright Permission for Hollywood Endings and How to Get One

1 have been trying 10 gain copyright permission to publish 2 book 1 wrote, which
demonstrates t0 p=ople different paths they can choose in life through examples in the
movies. This gives people a momentary experience, because movies provide a perfect
vehicle for people to learn.

1 don’t believe Hollywood sees jtself with the gifted and exciting opportunity to be of
service to the educational system through the wonderful, larger than life pictures that
Hollywood produces. 1 am trying 10 publish a book that demonstrates what movies can do
on an educational level, one which provides 2 guide to using the movies as an example of
how to learn.

Taproot, Inc. is a non-profit organization for educational and behavioral alternatives. We
develop individual specialized programs for children with learning disabilities and
behavioral disorders. All of the proceeds from the book are intended to be used for the
development of programs and services for atypical children and for provision of services

for families who have nominal resources.

Please reconsider your refusal and allow copyright permission for Hollywood Endings
and How To Get One. 2 uide to usin the movies 10 learn how to live life.

Isn’t that what the movies are all about?

Linda Flanders
CEO

TAPROOT, INC.
N1872 670th Street, Bay City, Wisconsin 54723
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TIFFANY WEB SIGHTS

tyes on the Prize
The network is second in households,
fourth in key demos. but the industry
sees newly-crowned CEO Leslie
Moonves moving the network in the
right direction, especially with the
much-touted football recovery.

By Richard Kajg

Golden Oppertunities
May sweeps will offer CBS the chance
to celebrate its anniversary by
combining its classic sitcoms and
dramas with a new generation of
programming in a high-profile
documentary and promotional
campaign.

By Ramin Zahed

30 Years and “60 Minutes
The infallible newsmagazine has
reached its thirtysomething threshold
with both an iron grip on newsmakers
and and a velvet glove for profiles of
pop culture heroes.

By Robert Koehler

A45

DISSECTING THE DECADES

Signs of Life (1948-1957)

Taking a cue from his radio empire,
William S. Paley builds the Tiffany web
on family formats and vaudeville-era talent.

By Cynthia Littleton
A10

Classic Characters (1958-1867)

From “The Twilight Zone,” to “The

Defenders,” CBS romances the Boomers.
By Ray Rz'chmoKzl%

War and Remembrances (1968-1977)
Television plays the political game, from
“The Mary Tyler Moore Show” to “MASH.”
By Robert Koehleé-

Al

Family Feuds (1978-1987)
Reagan-era spawns spinoffs as the Eye

cashes in on successes.
By Larry Leventhal

Mixed Blessings (1988-1997)

“Dr. Quinn, Medicine Woman” and
“Touched by an Angel” reap retro rewards
in a turbulent decade.
By Richard Katz
A2

CBS AT 50

DIVISIONS & CONQUER

Fumay Faces
Over the years, hit CBS series after hit
have influenced nct only the Eye web’s
subsequent generations of sitcoms, but
those of the other networks as well.
By Tom Gilbert
A3l

Newshounds Bite Cable
From Murrow to Cronkite to Rather, a
rich news legacy provides key to fend-
ing off cable’s challengers.
By Ray Richmond
A42

Gridiron Interception

Football’s back, and CBS is ready to
rumble after a “crippling” loss five
years ago.

By Chris Pursell
A4
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Exex defend
older auds in
demo derby

By GINA KEATING

he 50-year-old Eye web

seems an unlikely aspi-

rant to fill the vacuum in

hipsters’ TV schedules
left by dear, departing “Sein-
feld.” But CBS, which quietly
stands next in line to the
throne with the second high-
est-rated night on American
television, wants to shed its
also-ran status.

CBS has captured Sunday
— the TV Valhalla of families
and elders — with a four-hour
lineup of solidly performing
fare including “60 Minutes”
and surprise hit “Touched by
an Angel” capped by “The
CBS Sunday Movie,” a choice
that not only holds but ex-
pands on audience share.

“We haven’t abandoned
the idea of broadcasting —
casting a wide net and getting
as wide an audience as possi-
ble,” says Kelly Kahl, VP of
program planning and sched-
uling.

CBStargets an audience in
the 25-54 age range, while
other networks rely on a
younger crowd, Kahl says.

Skew’s me

There’s no dissatisfaction
when Kahl describes his audi-
ence as “skewing older,” and
with good reason — 71 million
baby boomers will reach re-
tirement age in the next 15
years.

“We're trying to educate
Madison Avenue that there is
quite a value in that audi-
ence,” he stresses. “Our baby
boomers are very influential
and weulthy, yet Madison Av-
enue prefers younger viewers
because they’re supposed to
be more malleable.”

Most boomers would be
shocked to know their influ-
ence with advertisers has
plummeted to nil, Kahl says,
because “someone who is 50
has a lot more disposable in-
come than a 20-year-old.”

Neither is the old saw
about elders’ immutable buy-
ing patterns holding up.

“We're increasingly find-
ing out that today’s 50-year-
old is nothing like a 50-year-
old from 20 or 30 years ago.”

Now CBS wants to shed its
also-ran status in the post-
“Seinfeld” world, and pegs
critics’ darling “Everybody
Loves Raymond” as its break-
out hit for next season.

“I think the potential is
there for someone to come in
and attack,” Kahl says. “We're
in an era now where one show
can change the face of a net-
work’s fortunes.”

BY RICHARD KATZ

f perception was neallty, the CBS led b) ‘

CEO Leslie Moonves would rank as the
No. 1 network.

Unfortunately for CBS, reality does
have some place in the wacky world of tele-
vision, so CBS still ranks last among the Big
Four networks in the advertisenucoveted
18-49 age group.

But perception does earry weight in the
TV business, and often achieving the right
perception can lead directly to reality.

When he was hired from Warner Bros.
2'4 years ago to rebuild the third-ranked
CBS that had been decimated by Larry
Tisch’s cost cutting, Moonves had a formi-
dable task. Advertisers don’t buy a net-
work’s total household rating — they buy
the demo — but Moonves has helped lift
CBS to second place behind NBC in total
households this year. CBS is still last in
the important young adult demographics,
but the industry has the perception that
Moonves has the network moving in the
right direction.

Good feelings abound

“In our business, perception becomes re-

for Katz Television.

“The most important thing that Les
brings to the party is the confidence that ad-
vertisers, affiliates and the creative com-
munity have in him,” says Alan Bell. presi-
dent of Freedom Broadcasting, which owns
CBS affiliates. “He creates confidence, com-
fort and respect. He perception points are
very high.”

Because Moonves — a sametime profes-
sional actor who can charm an audience
| more effectively than Bill Clinton — has

EYE OF THE HURRICANE

At 50, the Tiffany net hopes to reassume tube control

ality,” says Bill Carroll, VP, programming

WINNING TEAM: CBS Chairman Michael Jordan, left, Sean McManus, president of CBS Sports, center, and Mel Kaymazin, CEQ and prexy
of CBS Corp., announce that the network will again broadcast NFL games after a four-year absence with a $4 billion contruct.

[ turned around how people think about CBS,
the network now has the opportunity to turn
the positive perception into ratings points.
“We feel goocl about how we’re viewed
by the public,” says Moonves, who was pro-
moted April 7to CEO when Mel Karmazin

| a

|

‘We feel good about how we're
viewed by the public. We no longer |

hear about “the mired-in-third-
place CBS.”’

(BS CEO Leslie Moonves

took the reigns of CBS Corp. as president
and CEO. “We no longer hear about ‘the
mired-in-third-place CBS.””

February’s Winter Olympics from
Nagano (16.2 rating/26 share, according to
Nielsen Media Research) certainly has
helped boost CBS to the number two net-

|

work this season, but it’s also a product of
some gradual successes in regularly sched-
uled programming.

Moving “Touched By an Angel” from
Saturday to Sunday was a great move,
making CBS the dominant network on Sun-
day night. Taking “Jag” from NBC is also
turning out be a smart move. When the
show scored a 9.4/15 on March 31, it became
the first regularly scheduled CBS program
to win the Tuesday at 8 p.m. timeslot since
April 1994.

Gradual is the key word when it comes to
describing CBS’ growth. On Monday night,
“Everybody Loves Raymond” has grown
50% in ratings and demos compared to last
year. And though CBS’ plan to steal viewers
from ABC’s Friday “TGIF” kids has failed
thus far, two replacements, “Kids Say the
Darndest Things” and “Candid Camera,”
look like permanent solutions for the trou-
ble spot.

Fridays’ swings

“Kids not coming to Friday was our
biggest disappointment.” said Moonves.
“But now we’re competitive on Friday in 18-
49 for the first time in years.”

CBS can also be credited with offering
the best counter programming to NBC’s
Juggernaught Thursday night compared
with competitors. “Promised Land,” “Diag-
nosis Murder” and “48 Hours” deliver solid
—ifold — viewership to regularly rank sec-
ond for the night.

While many things are moving in the
right direction for CBS, the network cer-
tainly has had its share of missteps this sea-
son. Chief among them is failing to take ad-
vantage of what was perhaps the best pro-
motional platform CBS will have in years:
the Olympics.

Turn to page A8
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TWO GENERATIONS: In tribute to past seasons, CBS is offering
computerized teams of past and present network stars, such as
Fran Drescher, left, and Lucille Ball, in 30-second spots.

Digital icons and
docs mark anni

By RAMIN ZAHED

t was a tough job, but someone had to do it.

Someone had to distill half a century of acclaimed newscasts,
landmark sitcoms, dramas and documentaries into a two-hour
special for CBS’ 50th anniversary. The hardest part of the gig

for executive producers Andrew Solt, Frank Martin and Rudy
Poe was deciding what to leave on the cutting-room floor.

“We began production in September of last year,” recalls Mar-
tin, whose credits includes “MGM: When the Lion Roars” and
“John Huston: The Man, the Movies, the Maverick.” “For the
tirst three months, we were researching and collecting this stag-
gering amount of material, and trying to come up with a viable
way of presenting it in a two-hour TV format.”

According to Martin, what makes the show unique is the way
he and his team have taken the television milestones and pre-
sented it in a social and historic context, incorporating CBS news
footage and anchor coverage.

“As a team, we must have eyeballed more than 1,000 hours of
footage,” says executive producer Andrew Solt. “We wanted to
make sure we stop and spend time with the important material
and to offer viewers a substantial representation of what TV was
about in each decade.”

To make all the different elements of the special move
smoothly, the producers have juxtaposed images from real life
with their depiction in dramas or sitcoms.

“The history of the network unfolds with images from the
early ’50s — shots of Beaver and Opie and Dick Van Dyke,” says
Martin. “Then, you have the birth of primetime news, and you
move on to the Kennedy assassination. We see Walter Cronkite
breaking down on the air. We have harrowing images from the
Vietnam War and then we cut to moments from ‘MASH.””

Hosts with the most

The task of joining these images fell upon the shoulders of the
show’s guest hosts, all of them with faces linked with the Eye
web’s past and present legacy: Ed Bradley, David Letterman,
Dan Rather, Carol Burnett, Mary Tyler Moore, Jane Seymour,
Angela Lansbury, Fran Drescher, Don Johnson and Ray Ro-
mano are some of the stars lending their talents to the project.

So, what are some of the images viewers can look forward to
watching again?

*“We've uncovered precious home movies from the set of “The
Andy Griffith Show,’ in which we can actually see the characters
in color,” says Martin. “There's a clip with Nixon after the famous
Kennedy-Nixon debate where he says, ‘Geez, I should have
shaved.””

Also as part of its 50th anniversary celebration. the network
is offering computerized spots of the network’s classic icons as
guest stars on current series during sweeps.

In segments that run no longer than 30 seconds, some
crossovers fans can look for include: Lucille Ball on “The Nanny”
and “Medical Center’s” Chad Everett on “Chicago Hope” (May
13); and Jack Benny on “Cosby,” and Edward R. Murrow on
“Murphy Brown"(May 18).

One spot that should induce alot of flashbacks is scheduled on
the May 14 episode of “Diagnosis Murder.” Fans should pay close
attention since Dr. Mark Sloan, played by Dick Van Dyke. runs
into a funny guy named Rob Petrie, which, of course, is Van Dyke
from the '60s.

“CBS: The First 50 Years” airs 9 p.m. May 20.

l

Tiffany net |
reverses 1ts
direction

Continued from page A5

“I’'m sure they're disappoint-
ed they couldn’t get more trac-
tion for their shows coming out
of the Olvmpics,” says Carroll.

Of the two mid-season re-
placements CBS promoted
heavily during the Olympics,
one, the Ann-Margaret starrer
“Four Corners,” was dead on
arrival and canceled in less than
a month. The other, Tom Sell-
eck’s “The Closer,” started
somewhat strongly with dou-
ble-digit ratings but has sunk to
the 7.0 range.

“Public Eye With Bryant
Gumbel” has also been a disap-
pointment so far. With Moonves’ |
promotion to CEO came respon-
sibility for the news division —
as well as sports — and it will be
interesting to see how much he
makes his presence felt. CBS
News president Andrew Hey-
ward, who formerly reported di-
rectly to CBS chairman Michael
Jordan, now reports to Moonves.

Hits and misses

CBS did not launch any
break-out hits this year, but |
then again, neither did the com-
petition. (Fox’s “Ally McBeal”
is the only bonafide break-
through and AB(C’s “Dharma
and Greg” and the WB's “Daw- |
son’s Creek” come close.)

“We're in an age where the
instant hit is gone,” explains
Moonves.

Gene Jankowski, who was
CBS prexy from 1977-1988, says
that hits are harder to come by
because there aren't enough
quality shows to fill this expand-
ing TV universe of 500 channels.

“The demand for creative
material has escalated with the
increase of channels and there
aren’t enough writers to keep
up with the demand,” says
Jankowski.

With heated

competition

from three broadcast networks,

BLESSED RATINGS: CBS claimed Sunday nights after moving

“Touched by an Angel,” with Roma Downey, right, Della Resse and
quest Bill Cosby, front its Saturday night lineup.

two weblets and dozens of legiti-
mate cable networks, CBS is
trving to gradually build audi-
ences for its new shows at the
same time as it's gradually try-
ing to get vounger. The jury’s
also still out on whether or not
CBS can convince advertisers
that CBS’ older viewers have
more disposable money to spend
on their products than do
younger folks. Logic would seem
to favor CBS on this argument,
but advertisers have always got-
ten viewers 55 and up for free.
8o, why would they suddenly
volunteer to pay for them.

Advertising dilemmas

“CBS’ argument may be
right, but it’s falling on deaf ears
as far as advertisers are con-
cerned,” says Jerry Solomon. a
media buyer from SFM Media.

CBS is counting on the NFL
— for which it paid $500 million
a year — to bring additional
younger (male) viewers begin-
ning this fall. Moonves' new hoss
Karmazin —and CBS Sports
president Sean McManus —
claim that the network will at
least break even. Even ifit does,
the NFL’s price tag is sympto-
matic of the broader trend of
programming costs crashing

through the roof, causing the
networks to become break-even
businesses that feed program-
ming to their stations — where
the real money is made.

Though the fact that the days
of huge profits for the networks
are gone might take the bloom off
the rose for some executives in
the TV business, Moonves says
he’s as enthusiastic as ever.

Fall preview

Potential new shows for the
fall include Sydney Pollack’s
“Grand Concourse”; Melanie
Griffith in “Me and George™; a
project starring Brian Benben
of HBO’s “Dream On” fame;
“Better Days,” from the team of
Michael Moore and Larry
Charles; “L.A. Docs,” a drama
created by film producer Mark
Johnson (“Bugsy,” “Donnie
Brasco”); and a new drama from
Tony Fontana and Barry Levin-
son (“Homicide,” HBO’s “0z”)
call “The Family Brood.”

As one can see from this sam-
ple, Moonves' development
slate this year is heavy on the-
atrical film talent and lighter on
star-driven  vehicles. CBS
hopes a few of its new faces can
catch the fancy of America and
— in reality — beconze hits.

@ WITNESS:

ED ASNER

“CBS always carried an anra because of those two icons, Ed-
ward R. Murrow and Walter Cronkite, and the whele news divi-
sion. I loved being part of CBS and it’s nice to be back. In the early
years they were always the Cadillac network, the premier one. In
the years of “The Mary Tyler Moore Show’ the network was very
nands-off. Fred Silverman and Bob Wood realized our quality and
our meaning to the network and they protected us. Ethel Winant
was a vice president then, and we had these three saints in our
camp watching out and letting us work.

“The seven years of that show went by so satisfyingly sweetly. ]
Our lives and our careers were made by it. The biggest clown
prince of all, Ted [Knight|, is rlead and dearly missed. And we all
went on to other things. But now it seems as it CES is working
harder and making a real strong attempt to be No. 1 again, and I'm
glad they're giving that the full effort.”

— Edward Asner, seven-time Emmy Award winner whose
CBS series were “Slattery’s People” from 1964-65. “The Mary
Tyler Moore Show” from 1970-77 and “Low Grant” from 1977-82.
Currently, he's in “The Closer.”
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By CYNTHIA LITTLETON

he story of CBS television
network in its first decade

is the story of the vision of |

one William. S.
Pualey.

CBS came late tothe network
TV game, but it didn’t take long
for Paley toovertake NBCasthe
nation’s most-watched web.

ABC and the Dumont net-
work were already on the air
when the ('BS network formal-

man:

|
\
|
|
|

ly bowed in 1948, but both of |

them lacked the resources and

broadcasting acumen of Paley

and his CBS radio empire.
Paley was a born program-

MARTIAL LAW: “The Phil Silvers
Show,” aka “You’ll Never Get
Rich,” aka “Sgt. Bilko,” was one
of CBS’ top draws in the late ’50s.

mer. He had a keen eye for talent
and an instinctive sense of who
and what would click with the
vast national audience. The en-
trepreneur who had originally
followed his father into the cigar
business built CBS into the top
radio network by putting the
accent on star performers,

YARIETY
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b1 ‘0ad-based entertainment and |
uml\dle(l news coverage. In
1948, Paley, then 47, pr oceeded
to do the same thing in the un- |
charted waters of television.

“He had an enormous ap-
petite for life.” recalls Paley’s
son, William C. Paley. “He had
good taste, and he just under-
stood what people wanted.”

TV historian Tim Brooks,
co-author of “The Complete Di-
rectory of Primetime Network |
and Cable TV Shows 1946-Pre-
sent,” cites the 20-year odyssey
of “Gunsmoke” as a prime ‘
example of Paley’s innate pro- |
gramming skill.

From 1955-67, Marshal Matt
Dillon (aka James Arness)
maintained law and order in
Dodge City on Saturday nights. |

| Asthe show’s ratings faltered in

the 1966-67 season, CBS pro-
grammers decided it was time
to put the horse opera out to '
pasture. But Paley felt there |
was life in the old show yet. He
had *Gunsmoke” moved to an
earlier timeslot on Tuesday and
later Monday — where it was
enjoyed by a new generation of
TV fans for another eight years. ’

Radio days

Early on, most of CBS’ pro-
grams and formats were bor-
rowed from radio: Variety show-
cases, gameshows, anthology
dramas, detective shows and
crime thrillers, family oriented
situation comedies and the like.

Paley not only had an eye for
talent, he had an knack for pick-
ing hosts with an eye for talent.
Ed Sullivan’s “Toast of the
Town” (renamed “The Ed Sulli- |
van Show” in 1955) held a plum
Sunday night spot on CBS’ first |
full-season schedule in 1948-49,
where it remained until 1971.

GRAC!E ALLEI

SAY GOODNIGHT GRACIE: George Burns and Gracie Allens switch
from radio te TV was a hit until Allen retired from showbiz in 1958.

Arthur Godfrey, who had
been a mainstay of CBS radio,
also was a fixture on the televi-
sion network in its first decade.
“Arthur  Godfrey's Talent
Scouts” was CBS’ first show to
rank No. 1 for a season, having
dislodged NBC's “Texaco Star
Theater” with Milton Berle as
the headliner of 1951-52.

Paley aggressively courted
stars to come to CBS by culti-
vating friendships in the show-
biz communify and, most impor-
tantly, offering superstar-sized
salaries unheard of at the time
for TV.

Paley staged an infamous raid
on the NBC stable in 1949-50,
luring away Jack Benny, Perry
Como and others. Benny and his
troupe bowed a TV version of his
radio sketch comedy series in
1950, and Benny remained on the
network through 1964.

“George Burns & Gracie
Allen” were added to CBS' TV
comedy roster arocund the same
time. The pair played them-
selves in a sitcom that ran from
1950 until Allen retired from

ROW SWEET IT 1IS: Jackie Gleason's 1952 comedy smash “The Honeymooners,” with Art Carney, Audrey
Meadows and Joyce Randolph, was the first of Gleason’s television ventures with CBS.

| dy/variety series on CBS after |

showbiz in 1958. Vaudevillian
Red Skelton had a 17-year run
(1953-1970) in a sketch come-

striking out on NBC.

|

Paley had a reputation as an |

innovator and a risk-taker. In
1951, he broke with early TV’s

live tradition by allowing, after |

some hesitation, Lucille Ball
and Desi Arnaz to produce “I

| Love Lucy” on filin on the West

Coast. The gamble, needless to
say, paid off as “Lucy” went on
to rank among TV’s top three
series for six consecutive sea-
sons (*51-’52 through ‘66-’57).
When the Lucy-and-Desi TV
union broke up for good in 1960,
Ball remained woven into the
fabric of CBS through “The
Lucy Show” and “Here'’s Lucy”
running through 1974.

How sweet it was: Jackie
Gleason brought “The Honey-
mooners” into the CBS fold in
1952 after the Kramdens and the
Nortons bowed on the DuMont
network as part of Gleason’s
“Cavalcade of Stars.” “The Hon-
eymooners” sketches in Glea-

son’s variety hour were so popu- |

lar that 39 stand-alone half-hour
segs were filmed for the 1955-66

season. The Great One later host- |
| ed variety and entertainment se-

ries for CBS through 1970.

Quiz shows and anthology se- |
ries also dotted CBS’ schedule |

during its formative years.
Celebrity panel shows like “I've
Got a Secret” and “What’s My

| Line” both ran for more than 15

years on the web. “The $64,000
Question” vaulted to the top of
the Nielsen primetime chart in
the 1955-56 season, but the big-
money quiz shows soon fell vic-
tim to the question-fixing scan-
dal that first engulfed NBC’s
“Twenty-One” in 1958.

The dramatic anthology se-
ries, along with star-studded
“event” musicals like 1957’s
“Cinderella” and 1958’s “Won-
derful Town,” were the prestige
programs that helped CBS earn
its mantle as the Tiffany net-
work. “Playhouse 90” (1956-60)
has the most lustrous track
record, featuring such acclaimed

Turn to page 12

May 1, 1948: AT&T opens
first coaxial cable between
New Yorkand L.A.

May 3, 1948: CBS News
becomes
first regular-
lv skedded
TV network
news pro-
gram.,

June 20,
1948: Ed
Sullivan’s
“Toast of the
Town” begins

SULLIVAN

23-year run.

Nov. 1948: CBS News’
first full coverage of presiden-
tial election returns.

1950: CBS institutes loy-
alty oath during McCarthy era.

1951: First TV remote as
Gen. MacArthur returns from
Korea.

June 25, 1951: CBS tele-
vises gala one-hour premiere of
color televi-
sion but only
24 sets in
U.S pick it
up.

June 28,
1951: “The
Amos and
Andy Show”
premieres
and is first
television dramatic series
starring an all-black cast.

September 1951: First
network line goes transconti-
nental.

Oct. 15, 1951: “I Love
Lucy” premieres and is first to
use three-camera format.

Nov. 18, 1951: “See It
Now” premieres and is first
live commercial coast-to-coast
television broadcast.

1952: Television City, a
state-of-the-art production facil-
ity, opens in
Los Angeles.

June 30,
1952: TV’s
longest-
running
sudser,“The
Guiding
Light,” pre-
mieres on
television.

July 11, 1952: Walter
Cronkite is introduced as
CBS’ new anchor during
broadcast of Republican Na-
tional Convention.

1953: First international
broadcast is made during Queen
Elizabeth I1’s coronation.

Feb. 1, 1953: “The Red
Skelton Show” premieres on
CBS following two-year NBC
run,

Nov. 30, 1956: CBS airs
first videotaped news broad-
cast.

CRONKITE

SKELTON



CONGRATULATIONS TO CBS
FOR 50 OUTSTANDING YEARS.

)| HALLMARK

| ENTERTAINMENT
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STRAIGHT SHOOTER:

lames Arness. right, as Mairshal Matt Dillon
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on “Gunsmoke” captivated Western funs for over tuwo decades.

Early years take 1deas,
auds from radio dynasty

Continued from page 10
live, 90-minute productions as
Rod Serling’s “Requiem for a
Heavyweight,” William Gibson’s
“The Miracle Worker” and Abby
Mann’s “Judgment at Nurem-
berg,” among mauny others.
“Playhouse 90,” and
equally acclaimed “Studio Gne,”
(1948-58) brought many thesp
legends tothe small screen, rang-
ing from Erroll Flynn in his wan-
ing years to Charlton Heston,
Paul Newman, Robert Redford
in their pre-stardom days. James
Dean touched down on “Schlitz
Playhouse of Stars™ (1951-59)
shortly before
his death in
1955. Director-
ial talent was
also abundant,

with John
Franken-
heimer and
Arthur Penn

LUMET

honing their
craft on “Play-
house 90,” while Sidney Lumet
and (eorge Roy Hill were among
those who contributed to the
hourtong “Stucio One.”

Viewership growing

As the 1950s wore on, the
three major TV networks
reached an increasingly nation-
al audience. By 1955, the vear
the DuMont network folded,
over half of the nation’s homes
had a TV set. As a result. na-
tional news coverage played an
increasingly prominent roie in
shaping public opinion and influ-
encing public policy.

Never was this more apparent
for CBS than in March and April
of 1954, when renowned news-
man Edward R. Murrow and his
public-affairs program “See It
Now” (1951-55) dared to chal-
lenged the destructive force of
Sen. Joseph McCarthy. Inaseries
of three broadcasts, Murrow and
his producer, the equally renown

the |

Fred W. Friendly, artfully laid
bare the emptiness of MeCarthy’s
hysterical finger-pointing, which
had destroyed so many careersin
Hollywood and other industries
over the previous few years.

As he had in radio, Paley
prized and protected his news
division. He gave great autono-
my to “Murrow’s boys,” and es-
pecially in the network’s early
years, he fought to strike the
right balance between the jour-
nalistic mission of CBS News
and the financial considerations
of the larger eompany. For ex-
ample, CBS brass never pres-
sured Murrow and Friendly not
to take on McCarthy, publicize
those particular “See It Now”
telecasts. Murrow and Friendly
wound up spending their own
money to take out an ad out in
the New York Times.

Giddy up, cowpoke

By the mid-1950s, the TV
Western craze had begun. CBS
boasted two of the best, with
“Gunsmoke” (1955-75) and the
moody Richard Boone as the
wandering gun-for-hire Palacin
in “Have Gun Will Travel” (1957-
63). On the comedly side, another
big hit to emerge on CBS in the
second half of the 1950s was “The
Phil  Silvers Show” (aka
“Sergeant Bilko” in syndication,
although the show actually
bowed as “You'll Never Get
Rich”).

As CBS began its second
decade, the web began nurtuy-
ing a new peneration of prime-
time players, including such
durable classics as “Perry
Mason,” “The Twilight Zone”
and “Father Knows Best.”
Paley reigned as chairman of
CBS until 1983, but he returned
in 1986 at the behest of then-
CBS prexy Luurence Tisch and
remained a regular presence at
the network until his death at
age 89 in 1990.

Paley legacy 1s TV cornerstone

judged.

By RICHARD SETLOWE

e is to American broadcast-
ingas Carnegie was to steel,
Ford to automobiles, Luce
to publishing and Ruth to
baseball.” That's how the New
York Times in 1976 described |
William S. Paley, founder and at
the time chairman and chief ex-
ecutive officer of CBS Inc.

CBS is the house that Paley
built, and dominated, through-
out his life. And “Mr. Paley’s
cigar store” led the networks in
ratings for commercizl televi-
sion’s first 21 years, while CBS
News defined the standards by
which broadcasting news was

This week marks CBS Tele-
vision's 50th anniversary.

“That vear, 1948, was the
true beginning of television as
we know it today,” Paley notes
in his memoirs, “As It Hap-
pened.” By 48, CBS’ television
programming had grown to 38
hours a week, produced in
makeshift studios and sent toits
28 affiliate stations via cable or
through the mail on film.

“When we dedicated the tele-
vision network with the first
broadcast, Bill was not there.”
recalls Dr. Frank N. Stanton, |
CBS' president 1946-71 and
then vice chairman and chief op-
erating officer from 1971-73.
“That was not a priority at that
time. He was keeping the enter-
tainment side on racio going.”

I'V, radio similar

For Paley, the fate and evolu-
tion of radio and television wete
intertwined and inseparable. It
is a matter of legend that Paley
—then the 26-year-old advertis-
ing manager of his father’s suc-
cessful Congress Cigar Co. —
discovered radio when he spon-
sored a variety show, “La Palina
Hour.” on Philadelphia’s WCAU
racio. Sales of La Palina stogies
soared, and with his family’s
backing in 1928, he bought the
struggling Philadelphia-based
United Independent Broadcast-
ers Co. with 16 affiliates, which
he renamed the Columbia
Broadeasting System.

Small audiences

In 1945, at the end of war,
CBS was operating two TV sta-
tions — one broadeasting four i
hours a week in black-and-white,
the other operating experimen-
tally in color. A year later, there
werestill only anestimated 6,000
television sets in the U.S.

“But people were not going
to buy television sets unless
there were programs to see,”
Paley recalled in “As It Hap-
pens.” “That meuant we had to
invest immense amounts of
money to underwrite new pro-
grams, which in turn would in-
duce people to buy TV sets,
which in turn would attract ad-

vertisers according to the size of
the viewing audience. ... We had
to make a firm decision to ex-
peet losses for a number of
years; to hope that by develop-
ing the proper ingredients, we
would break even, and then be-
come profitable — before we
lost our shirts.”

NBC then dominated radio
with 12 of the 15 top-rated
shows. In a series of negotia-
tions that became notorious as

‘The challenge is to know
what the public is
seeking before the

public even knows it is
looking for something

else.’
William S. Paley

the “Paley Ruids,” he persuad-
ed Jack Benny, Groucho Marx,
George Burns and Gracie Allen,
Amos’n’ Andy and Red Skelton
to switeh from NBC to CBS.

“I knowingly took risks in-
volved in bringing the top talent
in performers to CBS because 1
always believed that programs
were the essential productions

in radio and would be the same
for television,” Paley said.

“Bill was a bold operator and
dedicated to building the
strongest schedule he could
build,” Stanton notes. “As he
moved into television, he exer-
cised the same influence there
as he did in radio.”

In 1953 the CBS television
network showed its first profit.
“But to do that, we had ‘invest-
ed’—ortoputitinabetterway,
had lost — approximately $60
million ... financed out of the
profits of our radio network,”
Paley reported.

Planning ahead

For the next 21 years, it re-
mained the leader. “Successful
programming, however, does
not consist merely of giving the
mass audience what it wants at
any given moment. The true art
is to discern what the public will
want or will accept in the years
ahead,” Paley once said. “The
challenge is to know what the
publicis seeking before the pub-
lic even knows it is looking for
something else.”

Paley resigned as CBS chair-
man in 1983, but remained as
chairman of the executive com-
mittee until ‘86 when he was re-
called as corporate chairman,

| the post he held at his death in

1990, at the age of 89.

Ensconced at the time in
the executive suite at Black
Rock, Paley mused nostalgi-
cally to a reporter, “I used to
do everything here. I was the
salesman. I made the news de-
cisions. I knew all the corre-
spondents on a first-name
basis. I’d call up ir the middle
of a radio program and get
them to change something. ['d
go down to Broadway and
catech a show, and if 1 saw
someone I liked, I'd sign them
up. It isn’t fun giving up that
authority, not doing the things
you once did.”

© WITNESS:

talked about the weather.”

“The Brady Bunch.”

SHERWOOD SCHWARTZ

“Red Skelton detested writers and felt he was the whole
show. Well, there was this story of this script that Red didn’t like
and he asked the writer out to his mansion. The meeting consist-
ed of Red taking out a gun and shooting at the writer's feet.

“Red would react like a 6-year-old. What I told CBS was, ‘1
have 10 toes and [ like each and every one of them.’ They begged
me to look at the Kinescopes and figure out what was wrong. So,
[ sat in a viewing room for several hours. It was very obvious to
me what was wrong. They didn’t care what was wrong, they just
wanted to be reassured that it could be fixed.

“I said, ‘I'll fix the show and write it, but I don't want to meet with
him.” Say anything you want about Red, but he’s a brilliant per-
former, better at pantomime that Marcel Marceau. So. they came
back to me and said, “You never have toimeet with him.” So, for seven
years I was the head writer of the show and never met with him.
That’s got to be some sort of record. We once had a cordial hello and

— Sherwood Schwartz, writer, (and Emmy Award winner,
1960-61). “The Red Skelton Show,” 1953-61; creator and execu-
tive producer, “Gilligan’s Island” from 1964-67, and of ABC’s
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Skeds start to run the
gamut as TV matures

By RAY RICHMOND
BS was still at the height of
its primetime dominance
during the decade of 1958-
67, and it accomplished this
mastery in radically different
ways with shows that ran the
gamut from “Gilligan’s Island™ to
“The Twilight Zone” —though in
hindsight, perhaps those weren't
so dissimilar. (We can only imag-
ine how crazy Rod Serling would
have driven

gave the entire Western genre a
wholesale makeover, buffing it
with a sheen of sophistication
that was more easily embraced
by grownups than the “Lone
Rangers” and “Hopalong Cas-
sidys” of the previous era.
These new shows were more
cinematic in scope, tackling
adult subject matter rarely

hinted at in its predecessors.
The quality of the shows rep-
resented a staggering leap for-
ward, with the Westerns now
shot on {ilm and

everyone were
he one of the
Minnow  cast-
aways.)

The end of
the "50s marked
the era of the
adult Western’s

‘The Dick Van Dyke
Show’ featured the
tightest ensemble of

produced by
Hollywood stu-
dios. They were
more violent as
well — another
significant step
in TV’s devel-
opment (some

greatestlsuc(g%sg players thls side of \\'otutl'(l thzu-!g;;ute
— anc not for the bet-
ruled that roost. I ter). By the
It had James ]erry’ George’ Elame 1958-59 season,
Amess' frontier | gnd Kramer ... exhibiting | it of TV>
_]ustllfe"m(qun- ;1)(1)1mhetlme top
smoke egin- 1 shows were
ning in 1955); it d Chemlsn‘y that never Westerns (in-

had Steve Me-
Queen’s sawed-
off-carbine-tot-

disappointed.

cluding NBC’s
“Wagon Train”
and ABC’s “The

ing bounty
hunter in “Wanted: Dead or
Alive” (1958-61); it had Richard
Boone’s educated gunslinger in
“Have Gun, Will Tyavel” (1957-
63); and it had Clint Eastwood’s
cattle-drivin’”  cowhand in
“Rawhide” (1959-66).

Duke on the tube

CBS also nearly had John
Wayne. The Duke was the origi-
nal choice to play Marshal Matt
Dillon. but he was reluctant to
commit to a weekly series at that
point in his career and suggested
Arnessinstead. Allinall,it wasn't
a bad move, as 20-year moves go.

But while “Gunsmoke” was
perhaps the most popular and
enduring of the CBS Westerns
of the era, all of those shows con-
tributed to an environment that

Rifleman” and
“Maverick”).

But pretty soon, CBS was
starting to move in decidedly
more adventuresome direc-

tions. It finally made a hit out of

Allen Funt’s “Candid Camera”
concept, which had been bop-
ping around the networks for a
dozen years, catching people “in
the act of being themselves”
from 1960-67. (Classic gag: Clos-
ing the state of Delaware and
turning back confused mo-
torists at the state line.)

On the road again

Another memorably unique
effort was “Route 66” (1960-64),
the road show that found Martin
Milner and George Maharis
traveling the country looking
for a good adventure to capture

STRIKING IT RICH: CBb cozu'ted a youny haby-boomer crowd with
sitcoms such as “The Beverly Hillbillies,”
top) Donna Douglas, Irene Ryan, Max Baer Jr. and Buddy Ebsen.

starring (clockwise from

their fancy. It was kind of a
straitlaced. wholesome “Easy
Rider,” and as such it struck a
chord with young America.
“The Defenders” (1961-65)
was another CBS gem. likely
one of TV’s most underappreci-
ated series. Penned and pro-
duced by Reginald Rose, it was
one of the first shows on TV to
address such disturbing, divi-
sive issues as aborfion, euthana-
sia,
power and blacklisting. E.G.
Marshall and Robert Reed
starred as  father-and-son
lawyers wha clashed and toiled
in obscurity, fighting the good
fight — riveting stuff that was
highly volatile for the time.
(CBRalso struck paydirt with
“Perry Mason” (1957-66), intro-
ducing audiences to the most
unfailingly successful lawyer
ever to have lived. He was un-
canny: Pervy never lost a case,
his cross-examined defendants
| always broxe down on the stand

|

governmental abuse of

and his face never changed ex-
pression, frozen in a sort of con-
stipated grimace. But hokey as
it was, we loved Perry, anyway,
along with the actor who gave
him life, Raymond Burr.

In the ‘Zone’

Then there was “The Twi-
light Zone” (1959-62 and 1963-
65), Serling’s wildly imagina-
tive. way-before-its-time an-
thology of ironic little morality
plays in the guise of science fic-
tion that produced some star-
tlingly original work. It oftered
early platforms for future stars
like Robert Redford and Burt
Revnolds and old pros like
Burgess Meredith and Mickey
Rooney. It remains one of the
most consistently creative,
well-written and imaginatively
conceived shows ever to grace
the small screen.

‘ Some old comedy favorites ‘

| also were in their primes on
[ Turn to page 16

JUSTICE PREVAILED: Richard Boone handled trouble in the West in “Have Gun Will Travel.” left, while E.G. Marshall and Robert Reed. with
guest star William Shatner, took care of the courtroom in the hard-hitting “The Defentlers.”

Sept. 14, 1957: “Have
Gun Will Travel” premieres
and is an overnight hit, reach-
ing the top 10 ratings four
vearsin a row.

Sept. 21, 1957:
Mason” premieres.

Jan. 9, 1959: “Rawhide”
begins, starring Clint East-
wood.

Oct. 2,
1959: Most
popular sci-
fi anthology
series ever,
“The Twi-
light Zone,”
bows.

Dec. 8,
1959:
James Aubrey becomes presi-
dent of CBS television.

1960: CBS is the first net-
work to Dbroadcast the
Olympics.

Oct. 3, 1960: “The Andy
Griffith Sh0\\ ” bows, Lmdmg
in the top 10
for its entire
8-year run.

1961:
CBS carries
first combat
footage
showing
Vietnamese
troops in ac-
tion.

Nov. 22, 1963: “As the
World Turns” is interrupted
with bulletin by Cronkite an-
nouncing that President
Kennedy has been shot in
Dallas.

“Perry

DENVER

GRINCH

Sept. 26,
1964:
“Gilligan’s
Island” star-
ring Bob
Denver be-
gins three-
year run.

Dec. 20,
1964: All
three nets
broadcast in color simultane-
ously for the first time.

1965: Half of CBS’s regu-
lar primetime schedule is
broadcast in color.

Dec. 9,
1965: “A
Charlie
Brown
Christmas
Special” is
first Charles
Scultz ani-
mated car-
toon special GRAVES
to air.

Dec. 17, 1966: “Mission:
Impossible” starring Peter
Graves premieres.

Dec 18, 1966: First
broadcast of “How the Grinch
Stole Christmas” runs.

GRIFFITH
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'60s programs tell colortul tales

Continued from page 1/

CBS at that time: Folks like
Danny Thomas and his “Danny
Thomas Show” (1957-65) and, of
course, Lucille Ball, who held
court as Lucy Carmichael in
“The Lucy Show” (1962-68) as
the followup to the legendary “I
Love Lucy.”

“The Andy Griffith Show”
was much more than the place
where a filmmaker named Ron
Howard got his start in the busi-
ness. Between 1960 and 1968. it
was nothing less than CBS’
most dependable comedy per-
former, finishing among TV’s
top 10 for eight straight seasons

And, of course, the comedy
that singlehandedly kept CBS
anchored at the top of the quality
comedy charts was “The Dick
Van Dyke Show” (1961-66), Carl
Reiner’s masterful depiction of
what life must have been like for
him behind-the-scenes writing
for “Your Show of Shows.”

So much for intellect

But around 1962, things began
to go a little screwy at the Eye
web. It suddenly went actively,
deliriously lowbrow in courting
the youthful baby boomers with
silly fare like “The Beverly Hill-
billies” (1962-71), “Petticoat
Junction” (1963-70), “Gomer
Pyle” (1964-70), the charming
“My Favorite Martian” (1963-46),
“The Munsters” (1964-66),
“Green Acres” (1965-71), “Gilli-
gan’s Island” (1964-67), “Hogan’s
Heroes” (1965-71) and let’s not
forget “Lost in Space” (1965-68).

There may not have been a
thimbleful of intelligent dialogue
in all of the shows combined. But
the strategy was effective. “The
Beverly Hillbillies” held down
the top spot for two straight sea-
sons between 1962 and '64. “Pet-
ticoat Junction,” “Green Acres,”
“Hogan’s Heroes,” “Gomer
Pyle” and “My Favorite Mart-
ian” all cracked the top 10 at one

ing bumbling Nazis (“Hogan’s
Heroes”) also led to the stylized
mayhem of “Mission: Impossi-
ble” (1966-73), which would
earn muitiple Emmys (two
straight for dramatic series)
and bring to CBS an injection of
verve and dash.

time or another.

Arguably, the height of CBS’
primetime success throughout
its 50 years of life came during

Topical humor

Moreover, no one would
again question CBS’ sense of
daring after it launched “The
Smothers Brothers Comedy
Hour” (1967-69), an irreverent,
sacred-cow-skewering variety
series that satirized pretty
much all the institutions that
Americans hold dear: Religion,
politics, the corporate world
and, especially, the war raging
in Vietnam. Tom and Dick
Smothers wore their antiwar,
liberal sensibilities on their
‘ sleeves, and it perfectly mir-

rored the tumult dividing soci-
ety at large.

Coming as it did on the heels
of such hayseed, camp gibberish
as “Green Acres” and “Petticoat
Junction,” it was a revelation —
short-lived though it may have
been — that closed out the
1960s for CBS in style.

@ WITNESS: CARL REINER

“I spent the best years of my life doing ‘The Dick Van Dyke
Show’ at CBS. I wrate the first 40 shows and 50 or 60 of the total
158 episodes and all of the rewriting. After ‘Your Show of Shows’
went off the air at NBC, I was offered a lot of
situation comedies that my wife and I didn't
think were any good. :

She said, ‘You can write better than this.’ So
I clid.

“CBS has been good to both Rob {Reiner]
and I. They really supported ‘The Dick Van
Dyke Show’ and ‘Allinthe Family.” When I saw
the pilot to ‘All in the Family,” I said, ‘They’ll
never let this on the air.’ Well, of caurse, they did.”

— Carl Reiner, the nine-time primetime Emmy Award win-
ner, whose CBS shows included “Eddie Condon’s Floor Show” in
1950, “Keep Talking” from 1958-59, “The Celebrity Game” from
1964-65 and “The Dick Van Dyke Show” from 1961-66.

CASTING CALL: The success of
“The Dick Van Dyke Show”
rested on the talents of Dick Van
Dyke, left, Mary Tyler Moore,
Morey Amsterdam, Rose Marie
and Richard Deacon.

the 1963-64 season, when the
network claimed an astounding
14 of Nielsen’s top 15 shows
(with only a second-place finish
for NBC’s “Bonanza” prevent-
ing a clean sweep).

But the sheer chutzpah that
would result in the network
greenlighting a comedy featur-

‘Zone’ scribe explores
Twilight of sci-fi series

By RICHARD MATHESON

arly in 1959, my friend Charles Beaumont and I were invited
to view the pilot film for a new anthology series to be called
“The Twilight Zone.” The pilot was created by already leg-
endary writer Rod Serling.

Following the viewing of the pilot, Chuck Beaumont and I
were called in separately to “The Twilight Zone” offices at Metro-
Goldwyn-Meyer, where we met with Rod Serling and his produc-
er, Buck Houghton. Chuck and I had collaborated on various
scripts for television, but chose to approach the possibility of
working for “The Twilight Zone” as individual writers.

For my part, it took only a one-sentence pitch to acquire my
first assignment, the sentence being, in essence, “A World War I
fighter pilot gets lost and, when he lands, finds himself in a mod-
ern SAC base.”

Previously published

I believe that the reason Chuck Beaumont and I became the
initial writers on “The Twilight Zone” (most of the scripts, of
course, were prepared by Rod) was that we were already familiar
— and somewhat proficient — in this type of story, having had
short stories in the genre published in various magazines.

In addition, we were both experienced in script writing and
flexible enough to fit ourselves into “The Twilight Zone” mold.
This mold was, essentially, quite simple, but it did require an abil-
ity to shape a story to fit it, i.e., an opening to intrigue the viewer
with the story premise and allow Rod to make his opening re-
marks; an evolvement of the premise (with hopefully, a first-act
“cliff-hanger” ending) and a final “zapper” surprise ending that
permits Rod to make his closing remarks.

We (Chuck Beaumont and I) and, I dare say, any of the other
writers who contributed to the show later on, which included our
friend George Clayton Johnson, never had the least notion that
we were working on a show destined to be an enduring classic. We
knew it was well-done and appreciated the skillful way in which
our scripts were presented (scripts were never altered once they
were completed to everyone’s satisfaction). But that the show
would still be humming along almost 40 years later? Never. As a
matter of fact, it is my recollection that the show struggled for re-
newal each year. CBS must have left it on the air not because of
high ratings but because it was a success d’estime they respected.

Quality is forever

Why is “The Twilight Zone” still with us? Why has it not dated
itself off the airwaves as so many shows have? My answer is always
the same: Because the stories are interesting. By today’s film stan-
dards, the programs look somewhat primitive — black-and-white,
minimal special effects, obviously economical budgets. Neverthe-
less, they are so well done, with the most talented writers, actors,
directors, composers, cinematographers, crews, et al. Thanks to all
those who contributed to the show. Thanks to the producers.
Thanks to CBS. And mostly, obviously, thanks to a very talented,
very generous and very, very nice human being — Rod Serling.

Richard Matheson has written the screenplays for such horror
and sci-fi classics as “The Incredible Shrinking Man,” “The Pit
and the Pendulum,” “Duel,” “Trilogy of Terror,” “The Night
Stalker” and “Somewhere in Time.” His novel “What Dreams
May Come” is being adapted by screenwriter Ron Bass; Robin
Williams, Cuba Gooding Jr. and Max Von Sydow will star.

——

FINAL FRONTIER: A young, pre-"Star Trek” William Shatner
confronts gremlins in the classic “The Twilight Zone” episode,
“Nightmare at 20,000 Feet,” penned by Richard Matheson.
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FAMILY TIES: The trend-setling drama “TheWaltom ” from producer Earl Hamner, paved the way for

Sfuture drama sen% and was the second-highest rated show in the countr try during its nine-year run. [

Scribes score a series of hits

Continued from page A18
the now-elassic “The Carol Bur-
nett Show.”

“In the changeover,” Silver-
man admits, “we put on some of
the worst shows, like ‘The In-
terns’ and ‘Cade’s County.’ It
took us two, three years to fully
achieve what we wanted.”

This hardly mattered once the
1973-74 season kicked in. when
CBS boasted nine of the top 10-
rated shows, a record not even
NBC in its Brandon Tartikoff
heydays ever attained. The list
reflected both CBS’ rich Satur-
day night slate — “All in the
Family,” “MASH,” “Mary Tyler
Moore,” “Bob Newhart” and
“Carol Burnett” (with only the
latter out of the top 12) —and its
diverse slate of shows. Hamner’s
“Waltons” was number two;
“Hawaii Five-O” (which had
begun a weak life in 1968 witha 49
rank) was five; Lear’s “Maude”
(the first in an astonishing series
of “All in the Family” spin-offs)
was six; cop dramas “Kojak” and
“Cannon” were seven and 10 re-
spectively, and “The Sonny and
Cher Comedy Hour,” marking
the youth version of the variety

|

|

show, was eight.

Above all, this fecund period,
says Waldron, “was the golden
age of sitcoms. A previous time
had standouts like ‘The Dick
Van Dyke Show,” ‘I Love Lucy’
and ‘The Honeymooners,” but
CBS didn’t return to this kind of
richness until ‘All in the Fami-
ly, ‘Mary Tyler Moore’ and
‘MASH.’ The pattern in the "70s
was to let creative producers
run with their concepts, and
what happened was that the
more outrageous you were, the
more people embraced it.”

Gambles paid off

“The idea,” suggests Silver-
man, “was to take chances.
Maude coming on-screen to talk

about abortion. That was taking |

chances, and people tuned in.”
“CBS utterly refashioned
two primary stalwarts at this
time,” notes Stark, “the sitcom
and the news division, with ‘60
Minutes,” which wasn’t sup-
posed to be a ratings leader at all
but finally reached prominence
in 1976” when it jumped from a
previous 50 rank in its early Sun-
day slot to an 18 rank with a Sun-

day 7 p.m. slot. In 1977 “60 Min-
utes” topped ratings king “Allin
the Family” with a four rank.

But just as “60 Minutes” had |
the network’s deep reporting tra-
dition to rely on, so the sitcoms —
“All in the Family,” for example,
had such veteran Desilu writers
as Mel Tolkin and Bob Weiskopf
—drew upon CBS’ radio comedy
tradition. “This is why CBS was
able to maintain the sitcom tradi-
tion over three decades,” says
Waldron. “A final key was Bill
Paley’s style of hiring stars,
which wasn't the NBC or ABC
way. Even with a ‘MASH’ or ‘All
in the Family, if we didn’t know |
Carroll O'Connor or Alan Alda
right away, the shows were soon
centered around them.”

“Looking back ever all my
network experiences,” says Sil-
verman, “my stay at CBS was
the best, because the schedule
had character and was as good
asit gets.”

And after Silverman left, CBS
picked up a mid-season replace-
ment show in 1978 by the name of
“Dallas.” Moving into the late
"70s, the network was still mak-
ing prime-time TV history.

lunch.

GELBART

why you

stage direction for

message.

with
mind walked

Celeste

@WITNESS: LARRY GELBART

“The "MASH' experience was a very prideful
one for me. You would get some daily flak but al-
ways vearly support from
CBS. They let us get out the
program we wanted to get out.
Occasionally some executive
would say something nuts.
One guy in the second year
asked Gene Reynolds and [ to
We sat down and he
said, ‘I’m going to tell you guys
blew it

“MASH.” My
out. but I stayed and had lunch.

“I never had to underline a word or write a
Alan Alda, and Gary
Burghoff is a damn fine actor. They were plea-

sures to write for. We had the usual censorship
problems, but when I did TV, the only four-let-
ter word allowed on was ‘Lucy.’
full support on the mission — attack the
wastefulness of war. We never cut back on the

“I forget who said this, but tne funniest line |
ever heard ahout CBS was about an cut-of-tewn
guy who had an appointment at Television City.
He stops and asks for directions, and a guy tells
him, ‘Drive down Fairtax and the first window
without a chicken in it is CBS."”

— Larry Gelbart icas ¢reator and co-produce
er of “MASH,”
Red Buttons Show”
(1954) and many other shows, includ-
ing the classic “Your Show of Shows.”

(197 2-.

But we had

20 writer of CBS™ “The | |
(1952-35, and “Honestly

Gotham’s Black Rock
home to net’s history

By MICHAEL SPEIER

¢ may not be as popular as the Carnegie Deli or the Winter

Garden Theater, but CBS" Gotham-based headquarters,

known industrywide as Black Rock, is as important to Man-

hattan’s infrastructure as any tourist-heavy catery or Broad-
way venue.

And now it’s official.

Located at 531 W, 52nd St., the Eero Saarinen-designed tower.,
envisioned by CBS founder William 8. Paley and its then-prexy
Frank Stanton, was declared a New York City landmark Oct. 21
by the city's Landmark Preser-
vation Committee.

The decision met with
great approval from Stanton,
whose tenure lasted from
1946-73. “The announcement
meant a lot of things to a lot of
people.” he says. “For me, it
was recognition for a project
that helped link the city with
the network and the employ-
ees of CBS”

Design elements

Construction began in 1961
after Saarinen, according to
the commission’s declaration,
decided to build what he called
“the simplest (structure) in
New York. At the height of the
popularity of steel-caged office
buildings, Saarinen designed
Black Rock as New York's first

reinforced  conerete  sky-
seraper.” v
When Saarinen, who also 0

designed Kennedy Airport’s
TWA terminal, died during the
project’s early stages, his part-
ners, Kevin Roche and John
Dinkeloo. oversaw its comple-
tion. The building became the
net’s permanent home in 1965
and since has been the base for
such luminary broadcast execs
as Fred Silverman and lLau-
rence Tisch.

) GID TN W @B B {

Color schemes " ! P
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Known throughout archi- Blod: Rock

tectural circles as one of the
U8 great post-World War 11
structural achievements,
Black Rock boasts 38 floors
blanketed with dark granite and gray-tinted glass.

It became home to a burgeoning network that previously had
heen spread among 26 offices throughout the entire metropoli-
tan area. "We wanted something aesthetically pleasing. but our
first goal was to get everyone under one roof,” Stanton says.
“I'm most proud of how the entire network’s operation was con-
solidated.”

The commission’s designation also reinforced to business,
broadeast and political orgs the relationship between New York
and CBS, which began in 1928 when Paley created a radio net-
work of 16 stations. “The company may have gone throagh radi-
cal changes every vear.” says Stanton, “but it will always be as-
sociated with New York City, and this gesture solidifies that sen-
timent.”

TOWER OF POWER:
CBS’ corporate  office. cas
named « Neow Yok City
landmark 1 October.

Where the elite meet

CBS' production studios and stages are maintained at various
locations throughout the city. while Black Rock houses the net's
executive offices.

CBS bousts another classic address on its real estate roster:
Since 1993, “The Late Show With David Letterman™ has broad-

cast {from the old Oscar Hammerstein Theater. which was re-
named after legendary TV showman Ed Sullivan in 1967,
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0 PPOSITE EN DS thle ‘L(m Grant,” left, appealed to urban, o[der aude “The Dukes of Hazzard" struck go[d with younger, rural vzewers

‘DALLAS’ LEADS ‘ME’ DECADE

Winning shows reflect ‘greed is good’ credo

By LARRY LEVENTHAL

t would be two more years before Ronald

Reagan would be elected President, but

the CBS primetime schedule was already

beginning to reflect a shift in the Ameri-
can consciousness.

“Dallas,” the first of the nighttime seri-
als, was finding an audience on Fridays with
itsfeuding characters living the kind of opu-
lent lifestyle many people would openly as-
pire to in the 1980s.

“Dallas presented the kind of wealthy
life every person dreamed about,” con-
tends Lee Rich, who was head of Lorimar
Productions, which produced the show for
the Eye web. “It was what they wanted
their life ta be like. People took to the char-
acters. The time frame was definitely
right.”

Magic of the night

Rich’s background in daytime serials
led him to wonder why the same idea
couldn’t be presented in primetime. “We
first appraached CBS with ‘Knot’s Land-
ing,” but they turned us down. We came
back with ‘Dallas,” and they ordered five
scripts.”

Interestingly enough, Rich says that the
roles played by Patrick Duffy and Victoria
Principal were to be the center of the show.
“But Larry Hagman’s J.R. became the dom-
inant character. He was the villain every-
body loved to hate.”

With the success of “Dallas,” “Knot’s
Landing” was given a new lease on life, al-
though it was built around middle-class
characters.

“Falcon Crest,” set in the California wine
country with Jane Wyman as the evil matri-
arch, was spun off from “Dallas” and also fo-
cused on the wealth of its characters.

It was during this period that CBS pro-
grammers looked in a decidedly different
direction — back to the country.

It had been a number of years since the
success of comedy shows like “Beverly
Hillbillies,” “Green Acres” and “Petticoat
Junction” pulled in ratings with deliberate
innocence and cornpone humor. Country
music was growing in popularity, and the
network saw potential in a rural setting for
anew show.

‘Larry Hagman's J.R. became the
dominant character. He was the

villain everybody loved to hate.’

Lee Rich,
chairman of Lorimar Productions

But rather than relying just on comedy,
“The Dukes of Hazzard” would eombine ac-
tion, and even a bit of off-handed sexual ten-
sion in stories narrated by country musie
legend, Waylon Jennings.

“I was a big jazz fan, so the idea of
putting three hillbilly kids in an orange car
didn’t excite me very much,” admits Skip
Ward, who was associate producer of the
show from 1978 and became producer in
1982 until 1985. “What happened immedi-
ately is that we were getting some of the
finest stunt people to work with us, and the

1

car stunts became the thrust of the show. |
There would always be cars flying through
the air.”

Ward also credited the music, the broad
country humor and the appeal of Catherine
Bach as Daisy Dukes in her trademark cut-
off shorts.

“In our own way, we were also promoting |
‘family values’ even before the phrase be-
came a favorite of politicians,” Ward notes.
“In many of the episodes. the Dukes would
have a meal with their Uncle Jesse. They
would say prayers and then sit and discuss
things.”

Overall numbers for the “Dukes” were
fairly good, although overnight ratings,
which focused on the big cities, often came
in low.

Suburban fanatics

Clearly, while age demographics
skewed favorably young, Ward admits the
biggest rating came from non-urban
areas. “We received correspondence indi-
cating that the Friday night timeslot was
negatively affecting attendance at high
school football games in the South,” Ward
recalls.

On the sitcom front, “All in the Family”
was in its final season in 1978-79, but Nor-
man Lear followed up with “Archie
Bunker’s Place,” which centered on the life
of America’s favorite bigot, who was now a
widower.

Another spin-off, “The Jeffersons,” fo-
cused on Archie’s former neighbors, who
were living the urban-American dream on
the Upper East Side of New York City.
Lear also created “One Day at a Time”

Turn to page A2}

on its success.”

Time magazine as
1!) 7(*'(\‘(5‘.

@ WITNESS: LARRY HAGMAN

“CBS has been kind to me and I've been kind to them. Bob Daly
was in charge at the time of ‘Dallas’ and he was a great guy to deal
with. The most memorable thing was obviously the “Who shot
J.R.? episode. Nobody ever even imagined that it would be such a
big deal. It took all of us by surprise. That was also the year I held
out in contract negotiations, and there was this added thing of
maybe the guy will never come back again.

“The ‘Dallas’ cast and crew was a well-honed unit, like a family.
I don’t think anyone who was connected in any way with that show
had a bad time. [Producer] Leonard Katzman was the captain of
the team and he kept things fun, kept people happy, and we all rode

— Larry Hagman, starred as J.R. Ewing, characterized in
“that huwman oil slick,

"in “Dallas™ from

March 10, 1978: “The
Incredible Hulk,” starring
Bill Bixby,

begins a
five-vear
run.

April 2,
1978: “Dal-
las,” the sec-
ond-longest
Il running

primetime

one-hour
drama in television history
(after “Gunsmoke”) begins.

Nov. 21, 1980: Ninety
million viewers find out “Who
Shot J.R.7” on “Dallas.”

Dec. 11
1 980:
“Magnum
PEY:star-
ring  Tom
Selleck
starts an
eight-year
run.

1981:
Dan Rather
takes over as news anchor.

March 6, 1981: Walter

BIXBY

BARKER

Cronkite “retires” from
nightly news.

Feb. 28, 1983: Final
episode of “MASH,” broad-

casting to an audience of 106
million, the
largest ever
to watch a
television
program.

Aug. 4,
1983: Over
weekend of
7/23, tapes
for sudser
“Search for
Tomorrow”
are stolen, so for first time
since 1968, it is performed live.

Sept. 30, 1984: “Murder,
She Wrote,” starring Angela
Lansbury, begins its 12-year
run as a ratings killer,

Sept.
29, 1986:
“Designing
Women,”
starring
Dixie
Carter,
premieres,

March ' -
27, 1987: | anspuRY
“The Price ——8
Is Right,” with Bob Barker as
host, celebrates its 3,112th
show, making it the lonest-run-
ning gameshow ever continual-
ly on the same network.

Sept. 11, 1987: Dan
Rather walks off the “CBS
Evening News" set, leaving
dead air for 7 minutes, after
learning his program will be
delayed by an overrun of the
U.S. Open tennis tournament.

CARTER
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'80s offer fun, sun, scum!

Continued from page A22
about a divorced mother rasing
her daughters in the city.

“We should have taken one of
those MGM-style photographs
then of Norman Lear’s stable —
it was a golden time and a great

time to be working for CBS,” ‘

says Bonnie Franklin, who
starred in the show during its
run from 1975-84. “At that time
on that show, it was terribly im-
portant to all of us to make it
about a single parent raising
kids and dealing with divorce is-
sues. It was a comedy that dealt
with loyalty and pain and teen
pregnancy and epilepsy and yet
the entertainment content was
high.”

From the MTM stable,
“Rhoda” was coming to an end,
but “Lou Grant,” an hourlong
drama set at a Los Angeles
newspaper, was picking up
steam.

‘In our own way, we were
also promoting ‘family
values’ even before the

phrase became a
favorite of politicians.’

Skip Ward, producer “Dukes of Hazzard”

MTM also launched another
Bob Newhart sitcom in 1982.
According to Barry Kemp, who
developed the show and served
as its executive producer after a
three-year stint with *“Taxi,”
the original idea was to feature
Newhart in the same role he
played in his first series. Kemp
wanted to do something differ-
ent.

“Bob wanted the character
to work at a hotel, so he could in-
teract with different charac-
ters,” Kemp recalls. “But I
couldn’t see him working for
someone else.”

Throwback idea

The idea to have the charac-
ter move from the city to open
an inn “seemed to be a fantasy a
lot of people could share,” Kemp
says. The overall direction for
“Newhart,” Kemp explains,
was “a conscious effort to make
the show a throwback to what
was being done in sitcoms 10
years before.”

While the simpler values of
the past might have fueled both
“Newhart” and “Dukes of Haz-
zard,” detective shows were
moving forward. In 1980, “Mag-
num P.I.,” a character-driven
hour starring Tom Selleck, took
over the Thursday night times-
lot vacated by “Hawaii Five-0."
While both were set in the 50th
state, the shows had little in
common.

GUESTS OF MTM

| launched “Newhart” in 1982,

| unveiling a surprise ending in
the series finale in 1990.

HONOR:

“The original Magnum was
not a very flawed guy. He was

more James Bond-like. with |

women all over the place and a
Ferrari,” Selleck says. “This
wasn’t the kind of character |
wanted to play long term.”
Instead, Don Bellasario, the
executive producer, agreed
' with Selleck’s instinets and re-
worked the original scripts.
“Don wrote a flawed guy, who
didn’t even own the Ferrari he
| drove around in. There was a
major change in tone that led
to quite a fight with the net-
work.”
Despite his lack of leverag

g -

at the time, Selleck, with Be-

lasario’s help, fashioned a char-

acter who was a former Navy

Seal in Vietnam. Magnum was

not a disaffected Vietnam vet.

but his military career was an
| important part of his life.

The occasional {lashbacks to
Magnum'’s days in Vietnam did
cause some raised eyebrows
among CBS exces, Selleck
notes. but the show would go on
to be cited for its positive por-
trayal of veterans.

| Not your average P.I.

l “Magnum” further bent the
detective genre in its plot-
lines. “Magnum often didn’t
have a case, or even a business
card,” Selleck explains. “We
also wanted to show that as
flawed and irresponsible as
the character could sometimes
be, we didn’t want Magnum to
’ make the same mistakes over
and over.

This led to a kind of cumula-
tive narrative, which was com-
mon in daytime soaps, but not in
primetime series,” Selleck says.

Selleck’s input had become so
great that he became producer.
The character-driven, cumu-
‘ lative narrative became an im-
portant staple for future detec-
tive shows, including “Simon &
Simon,” which bowed on CBS in

| 1981.

N

VETRAN ACTORS: Although

CBS
incorporating Vietnam storylines into “Magnum P.1.,” with Tom
Selleck, left, John Hillerman and Robert Forster, the show was later
recognized for its positive portrayal of veterans.

was  originally wary of

By the final seasons of the show, ‘

DYNAMITE: Norman Lear created “Good Times” frout the hit series
“Maude.” starring Bea Arthue left, with Ester Rollr.

KING LEAR

'Prolific producer recalls |

groundbreaking shows

e did two "All in the Family’ pilots with ABC in 1968 and

1969 — both with the same scripts and same leads — Carol

('Connor as Archie Bunker and Jean Stapleton as Kdith

— but with different young people. AEC loved it and
laughed at it, but | guess they were afraid of it.

“In 1971, I made a motion picture called ‘Cold Tuzkey." and as
I was finishing it. United Artists was offering me a 3-picture deal
to write. produce and direct. At that same moment, Bob Woaod,
the president of CBS, was determined to change the nature of
comedy on the network, which at the time was dominated by
shows like “The Beverly Hillbillies.”‘Green Acres"and “Petticoat
Junction." He wanted to do something different. anid haard about
aur 3-vear-old ‘All in the Family’ pilot. After seeing it he called
me.

“My father was a Jewish Archie Bunker, and he used to call
me the laziest white kid he ever met. That was one blg reason I
just had to do the show. We went on airin January of 1971. Thank
(;od it was a mid-scason replacement, because it was doing poor-
ly in the rating. If it had started in the fall. it probably would not
have made it past the first season. The ratings started to pick up
in repeats because the other two networks were in repeats, so
people began turning to "All in the Family’ te see shows that
were new to them.

And then there’s Maude

“In the sixth or seventh week of the show. we were catching
such hell for Archie, we wanted to bring in a character to clobber
him verbally. Nobody can clobber you more than a relative
vou've known for 30 years. We brought in Bea Arthur as Maude,
one of Edith Bunker's cousins who was against her marriage to
Archie. Fred Silverman. who was head of programming under
Wood at the time, saw the episode and decided we had to make a
series around the Maude character. He knew he was looking at
piece of comic genius.

“ "Maude’ was launched the following season. Maude had a
housekeeper called IPlorida (Esther Rolle). During the second
season of Maude, we brought in.John Amos as her husband to see
how they looked together. and he was great. That begot *Good
Times.’

“During the second season of ‘Good Times,” the black press,
which g0 greatly appreciated the show originally. wondered why
they were seeing only the poorest of the poor. Why nat do a show
about an upwardly mobile black family? We had an off-stage
characteron ‘Allinthe Family’ called George Jefferson. who was
Archie Bunker's neighbor. We were having fun with him being
off camera, but we decided to materialize him and brought in
Sherman Helmsley to do a few ‘All in the Family’ episodes.

We then launched ‘The Jetfersons.” Right from the opening
song. ‘Movin On Up," we were showing that our intention was to
satisfy those that had a legitimate complaint about the way black
families were depicted on television.

Norman Lear
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Jan 25, 1988: Dan
Rather grills then-Vice Presi-
dent George Bush about his
role in Iran-Contra; Bush
counters by chiding Rather
for his walk off CBS set in
1987.

Nov. 14,
1988:

Brown,”
starring
Candice
Bergen,
premieres.

Feb. 5-
8, 1989:
CBS broadcasts the highly ac-
claimed “Lonesome Dove”
miniseries, starring Robert
Duvall and Angelica Huston,
which won several Emmys.

May 1990: “Newhart”
concludes its run with a clever
plot twist referring to “The
Bob Newhart Show.”

1992:
“Murphy
Brown”
nabs  the
Peabody
Award.
Murphy
also re-
sponds to
Vice Presi-
dent Dan
Quayle’s attacks on her as a
single mother in the same
vear.

Aug. 30, 1993: “The
Late Show With David Let-
terman” bows as CBS offers
him $42 million to go up
against Jay Leno of “The
Tonight Show.”

RATHER

LETTERMAN

Decem-
ber 1993:
CBS  be-
comes first
network to
have an in-
house digi-
tal com-
positing ani-
mation divi-
sion.

September 1994:
“Touched by an Angel,” star-
ring Della Reese and Roma
Downey, premieres.

July 1995: Leslie
Moonves takes over CBS En-
tertainment.

November 1995: West-
inghouse Electric Corp. ac-
quires CBS.

Jan. 12, 1998: CBS gains
rights to broadcast American
Football Conference games
until 2005.

Feb. 1, 1998: CBS.com is
launched; 155 CBS affiliates
sign up and prepare to go live
with their own URLs in more
than 81% of the U.S.

@

MOONVES

By RICHARD KATZ

n the whole, the last decade
has not been a kind one to
CBS. The late 1980s were
marked by Larry Tisch’s in-
famous cost-cutting campaign
that stripped the luster from
the former Tiffany Network.
Tisch took control of the net-
work in 1986 and proceeded to
sell off all its non-broadecasting
assets, including its one-third
ownership of TriStar, and gut-
ting budgets across the board.
The once dominant new division
was especially hit hard.
Nonetheless, by the 1991-92
television season, Tisch’s strate-
gy appeared to be working.
That year, CBS won the ratings
race for the first time since
1984-85 with a 13.8 rating/23
share, according to Nielsen
Media Research. CBS’ reign
continued through the 1993 sea-
son, when the network earned a
14.0/23 primetime average.

Good times

During these glory years, sit-
coms such as “Designing
Women” and “Murphy Brown,”
and the quirky one-hour series
“Northern Exposure,” hit their
rating strides while continuing
the CBS tradition of quality, so-
cially relevant fare epitomized
by “All in the Family” in the
1970s.

Created by Linda Blood-
worth Thomason, who shared
executive producing duties
with husband Harry Thomason,
“Designing Women” revolved
around four women who ran an
Atlanta decorating business.

APRIL 23, 1998

The show starred Dixie Carter,
Annie Potts, Jean Smart and
Delta Burke, with the latter two
being replaced in 1991 by Jan
Hooks and Julia Duffy. The com-
edy, in the tradition of “The
Mary Tyler Moore Show,” pre-
sented business women in a pos-
itive manner and also portrayed
Southerners as open minded,
rather than as stereotypical
racists.

“Murphy Brown,” now fin-
ishing up its final season, was an
even more obvious heir appar-
ent to “The Mary Tyler Moore
Show.” Starring Candice
Bergen as the brash star re-
porter for a Washington D.C.-
based primetime news-
magazine, the sitcom’s plots and
jokes centered around the color-
ful characters in a TV news-
room. “Murphy Brown,” which
didn’t back away from serious
issues such as single mother-
hood and cancer, was created by
Diane English and Joel
Shukovsky.

Frozen tundra

Offbeat characters appeared
in even more abundance in
“Northern Exposure,” which
depicted the loony daily lives of
the residents of asleepy and cul-
turally diverse Alaskan town.
The series, created by Joshua
Brand and John Falsey, also fea-
tured a fish-out-of-water
premise. A neurotic Jewish doc-
tor from New York, played by
Rob Morrow, is forced to move
his practice to this Alaskan
town in the middle of nowhere.

After riding high for a few
years, in 1994 things began to
unravel for CBS. When Rupert

ALASKAN ENCOUNTER: Rob Morrow starred as a New York doc in
Alaska in the CBS drama “Northern Exposure,” which featured
eccentric characters and a healthy mix of whimsy and drama.

omedy king in dicey decade

NEWSWORTHY: “Murphy Broum,” starring Charles Kimbrough, left,
Joe Regalbuto, Candice Bergen. Grant Shaud, Robert Pastorelli and
Faith Ford, proved to be one of the most topical and durable sitcoms

of the past decade.

Murdoch’s upstart Fox network
outbid CBS for the rights to
NFC pro football, eight power-
ful New World TV stations de-
fected from CBS to Fox, leaving
CBS to scramble for weaker
stations in large markets such
as Detroit and Atlanta. Indus-
try observers say that CBS is
only now beginning to overcome
this huge blow to its distribu-
tion system.

“They never should have lost
the NFL four years ago,” said
Gene Jankowski, president of
CBS from 1977-1989. “That
weakened CBS and put Fox on
equal footing with the other
three networks.”

Weaker ratings

Without the NFL and with a
weaker affiliate system, CBS’
viewership dropped to an
11.1/18 and third place in the
network race for the 1994-95
season. By this time, some of the
networks’ hit shows had past
their ratings peak. In the next
two years CBS managed only a
9.6/16.

The old skew of CBS’ audi-
ence also mushroomed into a
problem during this period.
CBS’ audience always had an
older average age than the
other networks, but combined
with a household rating decline,
the makeup of CBS’ demo-
graphics was put under a micro-
scope.

Advertisers prefer the 18-49
audience, followed closely by 25-
54. With the fourth place Fox
skewing very young, CBS began
finishing in fourth place in the
young adult demographics.

The well regarded Leslie

Moonves was brought in from
Warner Bros.” TV studio to be-
come CBS’ entertainment chief,
and he tried to fix the age prob-
lem by quickly adding young-
appeal shows, such as “Central
Park West,” that wouldn’t have
been out of place on Fox. The
turnabout bombed because it
alienated CBS’ core older view-
ers while never fully attracting
younger viewers.

‘They never should have
lost the NFL four years
ago. That weakened CBS
and put Fox on equal
footing with the other
three networks.’

Gene Jankowski,
(BS prexy 1977-89

“It was a disaster,” says
Jerry Solomon, who buys
broadcast time for SFM Media.

“Les, like everybody else
that’s worked for CBS before
him, had to learn the CBS bran¢l
and the limitations of that
brand,” says Alan Bell, presi-
dent of Freedom Broadcasting.
“CBS has a very long history of
a certain type of programming
and that can’t be changed
abruptly. The brand is very
strong with women and middle
America. You can’t put a Fox-
like show on CBS.”

Turn to page A23
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STAR QUALITY: The critically acclaimed “Lonesome Dove” ;ninisenles, with Angelica Huston and Robert Duvall, and the Monday night sitcom “Designing Women.” starring
Delta Burke, left, Annie Potts, Meshach Taylor, Jean Smart and Dizie Carter, were two of the jewels in the network’s crown during the 1980s.

Fifth decade a mix of hits, misses

Continued from page A26

In November 1995, Westing-
house agreed to purchase CBS,
and the Larry Tisch era finally
ended. Realizing that CBS
changed too dramatically, the
network went back to programs
that would have broader appeal.

Siteoms such as “Cybill” and
“The Nanny” were closer to the
CBS tradition of sharply-writ-
ten comedies with strong fe-
male leads. With “Cybill,” CBS
once again successfully revital-
ized the career of a female
movie star in a sitcom as it did
with Candice Bergen in “Mur-
phy Brown.” Cybill Shepherd
plays a 40-something actress
with two ex-husbands and a
complicated family life. The se-
ries, which premiered as a mid-
season replacement in January
1995, was created by Chuck
Lorre and produced by Marcy
Carsey and Tom Werner.

Crass vs. class

Fran Drescher, known for
playing pushy, Queens-accented
characters, created “The
Nanny” with her husband,
Peter MarcJacobson. Launched
in the fall of 1993, the series fea-
tures Drescher as a nanny in a
posh Manhattan mansion. The
humor derives from the con-
trast between Drescher’s brash
old-neighborhood honesty with
pretension of her upscale Park
Avenue surroundings.

A number of one-hour dra-
mas also began to click for CBS,
especially on Saturday night.
“Walker, Texas Ranger,” which
premiered in 1993, stars Chuck
Norris as law enforcement offi-
cer modeled in the old-fash-
ioned heroes in the West. “Dr.
Quinn, Medicine Woman,”
which also launched in 1993,
turned into a solid performer on
Saturday night. Jane Seymour
stars as a physician from Boston
who faces the challenge of being
a female doctor in Colorado
Springs in the old West.

Sunday night has developed

“Touched by an Angel” tapped
into resurgence of interest in
religion to become a breakout
show for CBS. Produced by
CBS Productions in association
with Moon Water Productions,
the series is now CBS’ highest
rated drama. “60 Minutes” is as
strong as it’s ever been at 7 p.m.
on Sunday. The 9 p.m. “CBS
Sunday Night Movie,” which

RATINGS MEDICINE: The launch
of “Dr  Quinn, Medicine
Woman,” with Jane Seymour, in
1993 helped create a successful

Saturday night block.

has rounded out the night nicely
for the network, follows
“Touched by an Angel.”

“The strengths on Saturday
and Sunday can become build-
ing blocks for the other nights,”
said Bill Carroll, VP of pro-
gramming for Katz Television.
“Their challenge is with their
long-standing shows, like ‘Mur-
phy Brown’ and ‘Cybill,’ shows
that were the cornerstones of
past years but are at the end of
their cycle. The challenge is
finding the right timeslots so
they don’t hurt the schedule.”

Demographic challenge

Another challenge for CBS is
the continuing battle to con-
vince Madison Avenue that its
older viewers are just as valu-

as CBS’ biggest success story.

World Radio Histo

able as the 18-49 group for

which advertisers clamor.

The network is clearly count-
ing on the return of the NFL
this fall — CBS agreed to an
eight-year, $500 million per
vear deal for rights to the AFC
— to bring in younger viewers.
Once young adults are watching
Sunday afternoon pro football,
€BS has the chance to bombard
them with promos for the rest of
its schedule. In addition to pro-
viding a ratings and promotion-
al foundatien. the return of the
NFL has alse boosted morale at
the rebuilding network.

An embarrassing moment for
€BS came the day last May that
the network announced its 1997-
98 programming lineup during
its upfront presentation. Hard-
charging CBS vice chairman Mel
Karmazin — who joined €BS
when the Eye Network pur-
chased Karmazin’s Infinity radio
group — assumed control of the
network’s owned television sta-
tions, which had reported to net-
work president Peter Lund.

Poor timing

Lund chese the day of the up-
front to resign, news of which
dominated the conversation at
CBS’ big upfront party at Tav-
ern on the Green. Soon after,
Moonves was promoted to CBS’
president of CBS Television, an
post equal with Karmazin’s po-
sition of chairman and CEQ,
CBS Stations Group.

On April 6, Karmazin rose to
president and chief operating
officer for CBS Corp., which
made him Moonves’ boss.
Moonves’ responsibilities were
also expanded. As president and
CEO of CBS Television,
Moonves added news and sports
to his entertainment duties.

Observers applauded these
moves.

“CBS is now the greatest op-
portunity in television,” says
Bell, who’s station group owns
several CBS affiliates. “They
have a superb management
team. Mel’s the best kind of exec-
utive: He’s loaking for results.”
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COMICS LEAVE 'EM LAUGHING

Current stars and sitcoms echo of television’s Golden Era

By TOM GILBERT

n outgrowth of the net-
work’s radio programming
and a key to the Tiffany
Network’s unchallenged
ratings dominance from the
1950s until the mid-"70s, the
CBS sitcom has had a Iong and
rich legacy. Down the years, hit
CBS series after hit CBS series
have influenced net only the
Eye web’s subsequent genera-
tions of sitcoms, but those of the

other networks as well.

“The CBS sitcoms are the
real gems of TV history,” says
Diane Robina, senior VP of pro-
gramming for Nick at Nite and
TV Land, two cablenets whose
schedules are heavy with off-
CBS reruns. “They are talent-
driven, creative-driven shows. I
think a lot of the credit for that
must go ta (CBS founder) Bill
Paley, both for the nurturing
way he treated talent and for
the fact that he was a regular
viewer of his own network.”

At the dawn of the 1950s,
after a couple of seasons of
scheduling predominantly news,
variety and experimental TV
programs, CBS began adapting
its radio comedies to the by-
then-viable new  medium,
though its first attempt at true
situation comedy for TV ended

rather abruptly: The enormous-
ly popular “Amos ’n’ Andy” radio
skein was successfully trans-
ferred to the TV network, but
loud protests over the show’s de-
piction of blacks caused the spon-
sor to pull out after just two sea-
sons. The network then chose to
abandon the controversial series
entirely, even though it was en-
joying healthy ratings.

Around the same time it was
making the “Amos ’'n’ Andy”
transfer, CBS approached Lu-
cille Ball about adapting her
radio show, “My Favorite Hus-
band,” to television. Ball insist-
ed on a format alteration that
would allow for her to co-star
with her Cuban bandleader hus-
band, Desi Arnaz. What result-
ed was TV’s first runaway hit
sitcom, “I Love Lucy,” and with
it, Desilu Prods. and a way of
producing TV comedies using
three cameras that still prevails.

Started it all

“I Love Lucy” influenced the
sitcoms to come in myriad ways
aside from its technical contribu-
tions. It centered around a cou-
ple — which later grew into a
family with the birth of a baby —
and their best friends/neighbar's.
In the strictest sense of compari-
son, “The Honeymooners,” “All
in the Family.” “Maude” and
“The Jeffersons” all followed the
married-couple-and-neighbors
format; but many other series
fashioned around single-parent
families also borrowed heavily
from “Lucy’s” premise.

And while “I Love Lucy”
was set primarily in the home, it
occasionally ventured out to the
workplace, which became an in-

creasingly important setting for
the series over the years; con-
sider “The Danny Thomas
Show,” “The Dick Van Dyke
Show,” “The Mary Tyler Moore
Show,” “Alice,” “Designing

““I Love Lucy” is the
“Citizen Kane” of TV. It
is timeless and stilt
speaks to audiences
today.’

Diane Robina, senior VP of programming
for Nick at Nite and TV Land

Women,” “Major Dad” and
“Murphy Brown.”

Over the past 50 years the
network’s ongoing relationships
with its key programming sup-
pliers have been its most fruitful
sources of hits: CBS mined gold
from Desilu in the ’50s,
Filmways and Sheldon
Leonard-Danny Thomas in the
’60s, MTM and Norman Lear in
the *70s and Harry and Linda
Bloodworth-Thomason,
Shukovsky/English and Carsey-
Werner in the ’80s and "90s.

Other sources

Not all of the Eye web’s sit-
com successes were the result of
ongoing relationships and in-
house development, however.
“The Honeymooners” has its
origins on as a sketch on the Du-
Mont web’s “Calvacade of
Stars” (later “The Jackie Glea-
son Show”) before joining the
CBS sked in sitcom form for the

1955-56 season. “The Danny
Thomas Show” came to €BS in
1957 after three seasons on
ABC, ending its original run on
the Eye web in 1964. And “My
Three Sons” joined the CBS
lineup in 1965 after five seasons
on ABC, running until 1972.

In the 1959-60 season,
Thomas and “Danny Thomas
Show”  producer  Sheldon
Leonard used an episode of the
series as a pilot showcase for
“The Andy Griffith Show,”
which became another longrun-
ning CBS hit (1960-68) that in
turn spawned the bona fide
spinoff success “Gomer Pyle,
USMC” (1964-70).

Anather Thomas-Leonard
enterprise, “The Dick Van Dyke
Show,” which debuted in 1961
and struggled to find an audi-

ence for its first season, went on
to run until 1966 and became one
of the Eye web’s — and televi-
sion’s — most durable classics.

In step with the times

Plot devices moved away
from the traditional nuclear
family and toward single par-
ents as the 1950s faded into the
’60s. In 1957, CBS blazed the
trail with “Bachelor Father,”
the John Forsythe starrer
about a rich, unmarried man
who lives with his niece and
houseboy. Next came the rural-
set “Andy Griffith Show,” about
a widowered father and his
young son. And on “The Lucy
Show” (1962-68) Lucille Ball
and Vivian Vance returned to
series television after the enor-

Twrn to page A32

Griffith Show,” from 1960-67.

@ WITNESS: DON KNOTTS

“I started at CBS on ‘Search for Tomorrow,’ the very first
year, 1951, and played an in-and-out character for three years.
But ‘The Andy Griffith Show’ was a wonderful experience. I re-

. ally can’t give you all the superlatives it de-
serves. Andy and I worked almost strictly for
CBS even after the show. We did specials, one
with Tennessee Ernie Ford, one with Jim
Nabors. Then I did a couple of specials on my
own for CBS. It was our home base.

“It was just great. Andy was the boss, real-
ly. He was so good te work for because he had
such a good time that we all had a good time,
too. I think that kind of attitude is important.

“I didn’t have anybody in mind for Barney Fife. The writers
came up with the character, then I built on that, and then they'd
build on what I had done, and then I’d try to build on that. It’s
hard to put your finger an it. but he just came together. I enjoyed
practically everything I did for CBS.”

— Don Knotts, five-time Eminy Award winner, “The Andy
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mous success of “I Love Lucy” as
awidow and divorcee who pooled
their families and finances.

Just as it seemed CBS was
falling back on the tried-and-
true with a retreaded (albeit
highly successful) “Lucy” series,
it hit a gusher with Filmways’
“The Beverly Hillbillies” (1962-
71). While decidedly one-note,
its characters had an undeniable
appeal, and it was an instant hit,
triggering the Eye web’s long
and successful run of broad, bu-
colic comedies that included
“Petticoat Junction” (1963-70)
and “Green Acres” (1965-71).

Comical POW’s

Another ’60s CBS success
was “Hogan’s Heroes” (1965-
71), a “Stalag 17”-like series
about a group of prisoners in a
Nazi POW camp that is current-
ly enjoying renewed popularity
on TV Land. Of course there
was also the ultimate combina-
tion of ensemble of charactersin
syndication legend “Gilligan’s
Island,” running from 1964-67.

As social mores changed dur-
ing a tumultuous decade, the
web hit again in 1970 with “The
Mary Tyler Moore Show,” about
the friendships and foibles of a
single career woman in her 30s,
which ran until 1977. “Mary
Tyler Moore,” which borrowed
the  pretty-protagonist-and-
homely-sidekick element from “I
Love Lucy,” in turn set the stage
for “Murphy Brown,” another
huge success for CBS about a
single female professional.

Simultaneously, = Norman
Lear’s controversial American
adaptation of the British comedy
“Till Death Do Us Part” —
known as “All in the Family” —
was both a breakthrough and a
triumph. Centered around a big-
oted, outspoken blue-collar pa-
triarch, it dealt with real issues in
real, if often shocking, terms, and
originals ran on the web under
one title or another until 1983. It
went on to spawn for CBS the
spinoffs “Maude” (1972-78),

“Good Times” (1974-79) and “The
Jeffersons” (1975-85), as well as
an unrelated Lear series, “One
Day at a Time” (1975-84).

Movie adaptations served the
Eye web well in the 1970s and
into the "80s. “MASH” (1972-83),
based on the hit 1970 film of the
same name, was a wartime-set
comedy that was launched amid
the backdrop of the Vietnam war
and struck a collective nerve
with the American public.
“Alice” (1976-85), drawn from
Martin Scorsese’s 1974 film
“Alice Doesn’t Live Here Any-
more,” was a longrunner again
centered around a single parent
struggling to make her way.

Present-day funnies

Shukovsky/English’s series
about the travails of a star net-
work news reporter, “Murphy
Brown” (1988), became the
web’s next sitcom mainstay,
bringing it into the current era
of “The Nanny” (1993), Carsey-
Werner’s “Cybill” (1995) and
“Cosby” (1996), “Everybody
Loves Raymond” (1996) and
this season’s new Tom Selleck
starrer, “The Closer.”

Aside from the sheer volume
of long-running successes,
what’s most striking about the
CBS sitcom legacy is the dura-
bility of the individual pro-
grams. Thirty-year-old
“Hogan’s Heroes” is the top-
rated program on TV Land, and
after more than four decades of
endless reruns, “I Love Lucy”
still manages to occupy the top
ratings spot on Nick at Night.

Tracing the evolution of the
sitcom, there are three that many
will agree have influenced the
genre most — and all of them
were generated by the Eye web:
“All in the Family,” owing to its
frankness and relevance; “The
Mary Tyler Moore Show,” due to
its wit and modernity; and, of
course, “I Love Lucy,” thanks to
its sharp writing, precise charac-
terizations and understanding of
human nature.

As Nick at Night/TV Land’s
Robina sums it up: * ‘I Love
Lucy’ is the ‘Citizen Kane’ of
TV. It is timeless and still
speaks to audiences today.”

Tom Gilbert is a Variety se-
nior editor and author of “De-
silu: The Story of Lucille Ball
and Desi Arnaz.”

LITTLE BUDDY: “Gilligan’s Island,” with Bob Denver, left, and Alan

Hale, became a syndication icon despite just three years on CBS.
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NUMBER ONE: Zom Snyder, left, reacts as David Letterman jokes at the press conference announcing

Snyder’s arrival at CBS. The two personalities will soon be joined by Howard Stern on many CBS stations.

Late shows still cour

By RAY RICHMOND

hen ruminating on the
CBS latenight legacy, it’s
important to note early on
that it’s not, in fact, much
of a legacy. David Letterman
has been pretty much the extent
of it, unless you're that rare bird
for whom the thought of “Kojak”
and “Barnaby Jones” reruns in
the middle of the night inspires
something resembling awe.

lion’s share of latenight acclaim
over the years with Steve Allen,
Jack Paar, Johnny Carson, Tom
Snyder, Letterman, Jay Leno
and the increasingly successful
Conan O’Brien, CBS has had ...
well, a couple of years of Merv
Griffin, a flop centered by a
“Wheel of Fortune” refugee
named Pat Sajak and, for the
past few years, Letterman and
Snyder (though after some
early ratings victories, both of
them have settled into second
and often even third place).

No thanks

So it probably should come as
no great shock that neither Let-
terman nor Snyder opted to par-
ticipate in this article despite its
deeidedly mild tone, designed as
astroll down memory lane. Both
of CBS’s late-hours iecons of the
moment declined interviews.

Perhaps that reluctance
speaks louder than any of their
words would have.

The CBS latenight story actu-
ally began back in June 1951,

While NBC has grabbed the

when the Eye premiered a 15- |

minute diversion called “Chrono-
scope.” It was a discussion show
that lasted four years and fea-
tured newsmakers and news ex-
perts elaborating on topics of the
day, from politics to finance to the
Korean War that was raging at
the time. Its moderators includ-
ed Frank Knight, William Brad-
ford Hule, Edward P. Morgan
and the immortal Larry Le
Sueur at various times. Not quite
legends of the news biz.

Once “Chronoscope” bid
farewell in April 1955, that was
pretty much it for the CBS
latenight picture for better than
14 years, or until CBS lured Merv

ting auds

sen’s roek-solid following.

“It was exciting while it last-
ed, though,” Griffin reflects. “At
one time back then, there were
four talkshows all taking each
other on in latenight. And I re-
member this one night where
Jerry Lewis made all four
shows. He didn’t tell any of us, of
course. He'd just pop on, say he
could only stay a minute, and
managed to make the taping
window for all of us. What a
great time that was.”

Griffin would survive just 2%
frustrating years opposite King
Johnny before CBS threw in the
towel and sent Merv packing

‘At one time back then, there were four |
talkshows all taking each other on n
latenight. And | remember this one ight |
where Jerry Lewis made all four shows.”

M

R

in 1969 te take his highly success-
ful “Merv Griffin Show” out of
syndication and enter the wee-
hours war against Carson and his
“Tonight Show,” which had long
since become a cash cow for NBC.

“You have to wnderstand
that I didn’t really want to do
it,” Griffin recalls. “I didn’t want
to leave Westinghouse and syn-
dication. But I like challenges in

| my life. And CBS had spent mil-

lions redoing this theater in

| New York City to interest me.”

‘A little different’

At the time, Carson was
“doing all of the great celebrity
interviews,” Griffin recalls. “I
wanted to be a little different.”
Griffin, while lovable, centered
a show that was perhaps a touch
on the bland side. It forced Joey
Bishop off the air at ABC but
never could make a dent in Car-

back to the syndication world
that had been so good to him. It
would ultimately prove even
better, with Griffin’s show and
his creations “Wheel of For-
tune” and “Jeopardy!” making
him an extremely wealthy man.

Sajak’s journey

Finally, a 17-year potpourri
experiment with programming
has-beens and never-wases gave
way in January 1989 to “The Pat
Sajak Show,” an hour of chat fea-
turing the cherubic and intelli-
gent but ultimately miscast
“Wheel of Fortune” host and
onetime KNBC weatherman.

Sajak was charming and
easygoing but ultimately just
another notch in Johnny’s tri-
umphant belt. The rap against
Sajak was that while everyone
liked him, he was notoriously

Turn to page A34
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Tube’s late
shift awaits
shock jock

Continued from page A32

lazy. There was a time near the
end of Sajak’s 15-month tenure
when someone reportedly sug-
gested in a meeting that they
had hit on the secret that would
turn  everything  around:
Sweaters. Sajak needed to wear
different ones that made him
seem more cuddly to the masses.

About six weeks after
sweatergate, however, Sajak
was told to wear his sweaters
elsewhere. Finally, on Aug. 30,
1993, “The Late Show With
David Letterman” premiered on
CBS, the culmination of a fierce
bidding war between CBS and
NBC in the
wake of Car-
son’s retire-
ment  from
“Tonight” and
subsequent
replacement
by Leno. Let-
terman snared
$14 million an-
— nually for
three years in his original con-
tract, taking his Stupid Pet
Tricks and Top 10 List down the
street tothe historic Ed Sullivan
Theater.

Letterman instantly made
his mark on CBS in his new sur-
roundings, turning local busi-
ness geeks like Sirajul Islam and
Mujibar Rahman into national
celebrities during his frequent
tours of the neighborhood. Let-
terman initially knocked Leno
from the top spot in the Nielsens
while reveling in the kind of
mainstream acceptance he
never felt he attracted at 12:35
a.m.on NBC.

Ratings wars

=

STERN

Leno rebounded, however,
and now soundly beats Letter-
man on a regular basis. But Let-
terman nonetheless was able to
use his clout to land Tom Snyder
a job in the previously vacant
12:35 a.m. slot in January 1995.
Snyder has likewise been un-
able to knock off the NBC in-
cumbent with whom he goes
head-to-head, O’Brien. But
that’s almost beside the point.

What really matters is that
in Letterman and Snyder, CBS
at last possesses a couple of sta-
ble, home-grown options that
don’t smell like warmed-over
leftovers. Even if the options
don’t much care to talk about it.
Maybe Letterman and Snyder
simply don’t want to have to an-
swer questions about the next
link in the CBS latenight chain,
a fella named Howard Stern
who invades Saturday nights
beginning in August.

Were he alive today, you
know that William S. Paley
would be awfully proud.
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STRINGERS: Ed Stllivan (wilz Elvis Presley), the Smothers Brothers and Carol Burnett each strick gold with the vartety show format.

By K.D. SHIRKANI

iddlers, skits, put-downs,

pantomime, jugglers, acro-

batic animals, ventrilo-

quists, hoofers, strummers,
and standups: The stuff of which
hot primetime fare is made.

So went conventional devel-
opment wisdom in 1948, when
variety entertainment was a hit
formula, and CBS’s sked armed
accordingly.

The early variety show es-
sentially was televised vaude-
ville: A low-tech affair with a
plain, straight forward title, self-
conscious performance style and
sunny, upbeat dispaosition.

If some critics have been
tempted to characterize the
genre as simple or naive, most
relate its popularity to the tu-
mult and complexities posed
by WWII, the Depression and
massive technological change.
The variety show offered levi-
ty. spectacle and a sense of
community in its weekly repe-
tition of familiar faces and the
same format — much like the
big-network system as a
whole.

‘A big tent’

“Of all genres, the variety
show epitomized what network
was, a big tent under which
were audiences who would ap-
preciate different parts of the
same show,” says Ron Simon,
television curator at the Muse-
um of Television and Radio in
New York.

And, for both the variety
genre and network system, this
display of dominance in the
early days has proven a hard act
to follow.

“We're in a multi-channel
universe today,” says Terry
Botwick, VP of Primetime Spe-
cials at CBS. “One can track the

decline of those shows as occur-
ring with the growth of cable—
the remote control is the variety
show now.”

During the three-decade
long heyday of the variety show,
CBS’s slate regularly scored
vearly top-1t} ratings on its
strength.

Viewer friendly

In the ’50s and "60s, “Arthur
Godfrey and His Friends”
achieved this three times;
“Arthur Godfrey’s Talent
Scouts,” four times; “The Jackie
Gleason Show,” twice; “The
Jack Benny Show,” five times;
and “The Rerd Skelton Show,”
nine times. And, of course, the
highly rated, “Toast of the
Town,” which quickly morphed
into “The Ed Sullivan Show,” is
widely considered the apotheo-
sis of the format.

But, by the end of the Sulli-
van era, says Simon, there
began a “splintering of the mass
audience.” He sees this shift re-

QUICK DRAW: Sonny and Cher
were one of the few variety acts
to break through primetinie
dwring the '70s.

flected in second-generation va-
riety shows—particularly that
of the Smothers Brothers.

“Sullivan was the ultimate
variety show.” says Tom Smoth-
ers reflecting on Sullivan’s 23-
vear tenure as curator of TV’s
most memorable gallery of ge-
nius and clown acts—from Ella
and Elvis, to tumbler troupes
and Topo Gigio (mouse-puppet
extraordinaire).

In contrast, the controver-
sial, but highly rated, “Smothers
Brothers Comedy Hour” (1967-
69) was “different in that it real-
ly dealt with what the audience
was thinking.” says Siman. “The
wholeidea of the variety show is
to aim at a common culture, and
the Smothers Brothers re-
versed that. The idea of creating
a variety show for the counter-
culture was very interesting.”

Satiric flair

The Smothers’ irreverence
anticipated that which is so
common today on late night and
“Saturday Night Live.” But,un-
like any current example, the
Smothers’ satire had a distinct
point of view. an element of “ad-
vocacy,” as Simon terms it.

If this is what the Smotlkers
Brothers were, it is not neces-
sarily what they had set out to
be. “There was a lot of social
commentary on the show,” says
Tom Smothers, “We had no
choice at that time.” But, even
with the polifics (visible enough,
ultimately, to get the show can-
celed), Smothers insists, “We
were still a variety show.”

“I've aiways loved ice-
skaters, and tumblers, and
dancers, and jugglers, and bum-
blers., and hand-balancing acts,”
he says, “and that’s basically
what we did, it was just the time
we were living in—we were at
the scene of the accident.”

The Smothers’ late-'60s show

Vaudio glow dims across decades

truly was a variety show in the
tradition of vaudeville-via-Sul-
livan. The brothers were come-
dians, writers, and musicians
(They sang, Tom played guitar
and banjo and Dick, the upright
bass.). And, like Sullivan, their

‘One can track the
decline of those shows
as occurring with the
growth of cable—the
remote control is the
variety show now.’

Terry Botwick,
(BS VP of Primetime Specials

selection of acts was eclectic,
often inspired and sometimes
chancy, as they routinely mixed
the likes of Greer Garson with
the likes of The Who.

But, if the turbulent decade of
the '60s was, as Smothers claims,
“a very difficult time to put on a
variety show,” the times did not
change favorably for the format.
Although the '70s saw a few seri-
ous hits (“The Carol Burnett
Show” ran 11 seasons, and Sonny
and Cher were abundantly popu-
lar), by decade’s end, TV variety
entertainment virtually had
vanished.

And there are those, such as
Simon. who say that, since the
last variety shows were pro-
duced in the ’70s, the culture
simply has trended away from
the format. “Instead of trying to
become one homogeneous cul-
ture.” he says, “today we are
trying to diversify.” Formerly a
beacon in the midst of chaos, the
variety show now seems to need
a beacon of its own.
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TAKING ACTION: Throughaut its history, CBS has delivered many suspenseful series and action-packed dramas, including, from left, “Perry Mason” with Raymond Bur,
“Mwszon Imposslble” with Greg Morris and Barbara Bain, and “Hau'au Five-O™ with Jack Lord

INFLUENCE OF ‘GOLDEN AGE’ ENDURES

By MARK LONDON
WILLIAMS

BS’ dramatic legacy of

“Playhouse 90” and “Studio

One” isn’t lost on the cur-

rent generation of writers
and execs.

“I remember growing up,
watching ‘Playhouse 90, being
so affected by the characters,”
says Martha Williamson, who
has gone on to give CBS memo-
rable characters of her own as
executive producer of “Touched
by an Angel.”

And when Nina Tassler came
over from Warner Bros. Televi-
sion to become senior VP, Drama,
for CBS Prods., she “took a look
at what made CBS great,” noting
when you do such homework,
“you think about ‘Playhouse 90,
about ‘Studio One.” ”

Both shows spawned the Eye
web’s dramatic legacy in TV’s
live-broadcast. “golden age,”
with “Studio One” coming first.
The hour-long anthology pre-
emed in 1948, boasting a crop of
directors that included George
Roy Hill and Sidney Lumet, and
even launched CBS’ later social-
themed legal drama, “The De-
fenders,” when the original ver-
sion, from writer Reginald Rose,
was done as a two-parter in
1957. Ralph Bellamy acted with
two young fellas named Steve
MecQueen and William Shatner.

John Frankenheimer, who'd
risen from being Lumet’s asso-
ciate director to helming nearly
every live show in the CBS sta-
ble at one time or another, di-

rected the very first “Playhouse
90” — the Cold War-ish “For-

bidden Area” by Rod Serling — |

and in 1960, the last “Play-
house,” by which time the show
was originating from L.A.
Suddenly, Frankenheimer
explains, “there was no televi-
sion as I knew it.” The live era
was over, but the nation was pep-
pered with sets, and people were

shadow of the network’s prime
barrister, “Perry Mason.” taken
from Erle Stanley Gardner’s
popular novels, and holding
forth since 1957 in the guise of
Raymond Burr.

The freewheeling impulses
of the ’60s were felt in unusual
fare, like “Route 66.” Imagine
pitching this now: A show about
two guys driving around in a

TOP DOCS: Despite its similiarities to NBC’s “ER,” “Chicego Hope,”
with Mark Harmon and Christine Lahti, has grabbed the ettention of
viewers with its offbeat characters and storylines.

hungry for things to watch.
Serling , of course, created the
fabled “Twilight Zone.” It made a
good “spooky” complement to
“Alfred Hitehcock Presents,” the
suspense series that started at
CBS, then knocked back and
forth between the Eye and NBC.
Hitch was leaving again just as
“Zone” was hitting its stride.

Terrific casts

Rose had his “Defenders,”
filmed in New York, now star-
ring E.G. Marshall as part of a
father/son lawyering team that
embraced such quaint pre-Rea-
ganite notions as defending the
poor. Running until 1965, the se-
ries’ roll call of guest stars in-
cluded Gene Hackman, Jon
Voigt, and Dustin Hoffman.

But they all labored in the

Corvette, searching for mean-
ing. The Kerouac-like questers
were Martin Milner and George
Maharis, and they did {ind top-
notch weekly drama, filmed on
location, usually written by
Sterling Silliphant.

Chilly programming

Cold War tensions of the time
made spy series popular, too;
the Columbia web hit paydirt
with “Mission: Impossible,”
running from ’66 through ’'73.
Peter Graves’ Jim Phelps was
the second, and most popular,
leader of the IMF team. Graves
stayed till the end, while sup-
porting players like Martin
Landau, Barbara Bain and
Leonard Nimoy came and went.

But CBS’ boldest contribu-
tion to TV spy fare came in the

summer of ’68 when the net aired
“The Prisoner.” The existential
drama was produced in England
by Patrick McGoohan, who'd re-
cently played John Drake in “Se-
cret Agent.” In “Prisoner,” a
Drake-like character tries to re-
sign from intelligence work, only
to find himself drugged and
reawakened in “The Village,” a

happy, totalitarian resort which |

man. The show’s thoughtfulness
made it a hard sell, but a favorite
among women, who were also
watching the distaff spin to
crime-fighting on “Cagney and
Lacey.”

Inheriting the mantle of
“thoughtful, story-driven
drama” is current hit “Touched
by an Angel.”

“Some of our most successful

no one is al- episodes,” says
lowed to leave. 9 o exec producer
in the 10s,¢ | INthe 705, it could be | <73,
could be argued “have been mod-
some of the ﬂrgued some Of the eled after ‘Play-
web’s best tele- y . house 90.” ”
vised  drama | WeD's best televised Another  of
were  certain . the Eye’s crown
episodes _ from drama were certain jewels, Chica-
ostensible come- . go Hope” — ar-
e episodes from guably its most
e decade be- successful doc-
longed to the sit- 1 tor show since
com, though the OSteHSIbIe comedy the early 70s’
Eye held up its ‘MAS“ ' staid “Medical
end of the law : Center” — has

with crime-
busters “Hawaii Five-0,” “Man-
nix” and “Barnaby Jones.”

The web’s most successful
drama of the decade was “The
Waltons.” created by Earl Ham-
ner, drawing on his own Virginia
boyhood. Preeming in 1972 after
spinning off from a TV movie in-
tended as a one-shot, it ran the
rest of the decade, though
“Apple’s Way,” an attempt at a
“modern ‘Waltons’ about an
L.A. professional returning to his
Iowaroots, wasn’t as successful.

The late70’s saw the premiere
of primetime soaper “Dallas.” It
spawned sibling sudser “Knots
Landing.” while the crime beat
was covered by Tom Selleck in
“Magnun, P.I.” and Angela Lans-
bury in the long-running fran-
chise, “Murder, She Wrote.”

The end of the ’80’s saw an un- |

likely surprise in “Beauty and the
Beast,” reconfigured to fit under
the streets of New York, with
Linda Hamilton and Ron Perl-

|

likewise experi-
mented withreal time, single-set
episodes. The network “has al-
ways been terribly supportive,”
notes executive producer John
Tinker. “When we do stories that
are controversial, so far CBS has
been great.”

Has it been hard maintaining
an identity for a schedule that
ranges from urban hospitals to
rural seraphs? “We're ‘broad’-
casters,” emphasizes Anita Ad-
dison, network VP for drama
development.

As for Williamson, she does-
n't believe “Angel” could have
been as successful on another
web: “We would’ve been pres-
sured to use more gimmicks.”
All she really wanted was a
drama that asks how “we meet
the millennium — what shall we
take into the next century?”

For producers on the Tiffany
network, they’ll be taking a rich
legacy of some of TV’s finest
dramatic hours.
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SURF AND TURF: TV’s longest-running soup, “Guiding Light,” with
Kim Zimmer and Robert Newman, marked its 61st anni this year.

APRIL 23,

1998

Sudsers bubble up touchy topics

By NATASHA SIZLO

ith a spicy formula of cor-
porate takeovers, cloning,
teen suicide and a whole
lot of sex, CBS' daytime
sudsers continue to triumph as
the network approaches its
500th straight week atop the
daytime Nielsen ratings.
According to network execs,
the daytime drama lineup has
established both a production
and a content standard for serial
dramas across the networks and
continues to draw millions of
viewers both domestically and
across the globe.
“It’s important for us to re-
flect the realities and the ten-
sions that women experience

today,” says Paul Rauch, execu-
tive producer of “Guiding Light.”
“I think you can tell a much more
exciting story about women
today than you ever could before.
Women are more exciting today

“(GGuiding Light,” the longest-
running program in broadcast
history, celebrated its 61st an-
niversary Jan. 25. Rauch ex-
plains, “It’s consistent with the
best of what daytime is and

Longratulations, 0B,
on al years of running great Shows
between our com

Mercials.

where it’s come from.” “Guiding
Light,” first broadcast on the
racdio on NBC’s Red Network,
debuted on Jan. 25, 1937. The
program was a l5-minute
drama created and written by
Irna Phillips. Phillips broadcast
one or two stories with half-a-
dozen characters, five days a
week, every week of the year.

In its long history, “Guiding
Light” has surpassed other day-
time dramas in exploring social-
ly relevant topies. In 1961 “Guid-
ing Light” tackled the seldom-
discussed issue of uterine can-
cer. While the character recov-
ered from the cancer, she went
through a lot of difficulty at the
time because she was reluctant
to get a Pap smear. This story
encouraged women to be alert.

Since then, CBS daytime has
approached such issues as
breast cancer (with the first
mammogram done on camera,
Dec. 17, 1991), blindness, rape,
teen suicide, eating disorders,
substance abuse, postpartum
depression and AIDS.

“Guiding Light” made its
passage to television when it
premiered on CBS June 30,
1952. It is the only radio drama
to make the transition to TV
that’s still on the air today.
Nowadays, the writers of “Guid-
ing Light” have at least a dozen
stories harmonizing at once,
with roughly 35 characters, five
times a week, 260 shows a year.

Rauch explains the evolution
of the serial drama: “Irna be-
lieved in the importance of fam-
ilies. She passed her legacy on to
writers Bill Bell and Agnes
Dickson, and those two writers
went on to be great stalwarts of
the daytime business.”

“What we did in the '50s no
longer applies in the '90s. We
were limited with production,
sets and stories that were almost
totally tied up in family issues. We
have much more latitude now,”
says William J. Bell, who became
co-creator, senior head writer and
senior executive producer of
“The Young & the Restless.”

“Y&R” just celebrated its
25th anniversary and has spent
485 consecutive weeks as the
most watched daytime program.

When “Y&R” premiered on
CBS on March 26, 1973, it revo-
lutionized the daytime genre
with its emphasis on the
younger generation. William
Bell’'s 25-year tenure as the head
writerof “Y&R”is the longest in
the history of daytime TV.

“From the onset it was high-
ly received. It was a show that
was very different,” Bell says.
“We dealt mostly with younger
people and the sensuality and
the sexuality that was preva-
lent in the early ’70s. What it dlid
was reflect what was going onin
the world at the time. It wasn’t
there for shock value. ... It was
a serial that caught on like no
other before or since .”



BoB BARKER

Congratulations on half a century
of quality programming.
’m honored to have been part of the CBS family
for more than half of that time.
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From “Simon & Simon”’ to “Major Dad” to
“The Promised Land.”
I’m delighted to have been so much a part of
CBS’ first 50 years these last 18 years.

Gerald McRaney
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TOP STORIES: An emotional Walter Cronmkite announces the assassination of
President Kennedy on the air. Right, Dan Rather provides in-depth coverage of the
Vietnam War. CBS’ news legacy is often associated with the ability to cover events that \

have made in impact on Americar history .

On-air journey of journalism giant

By RAY RICHMOND

s much as CBS’ latenight
history has largely been re-
stricted to chasing NBC, the
opposite was generally true

in news throughout the 1950s.

'60s and *70s. CBS News carved

put a reputation as TV’s news

leader until the broadcasters

were overtaken by an upstart

called CNN in the mid-1980s.
The venerated names from

CBS News' past are plentiful

and legendary, with the dynam-

ic Edward R. Murrow heading a

list that includes Eric Sevareid,

Walter Cronkite, Fred Friend-

ly, Charles Kuralt, “60 Minutes”

executive producer Don Hewitt

FOUNDING FATHER: The late Edward R.
Murrow made a smooth transition from
radio to television with “See It Now” and
“Person to Person” during the '50s.

and, certainly, Dan Rather.
It was CBS that blazed the

earliest TV news trail when the |
term “electronic campfire” was
coined. It was to CBS News that
the nation turned for comfort
and support during the tumult

and disbelief following the as-
sassination of JFK in 1963,
when Sen. Joseph McCarthy
was hunting witches in the
1950s, when the civil rights
movement and Vietnam
were separating the
eountry in the 1960s,
when man first set foot
on the moon in 1969 and
when Watergate was
tearing apart the presi-
dency in 1973-74.

But it all begins with
Murrow, a man of limit-
less influence whose
name still evokes awe
throughout broadcast
news circles. Murrow, a
radio man who adapted
seamlessly to TV,
stretched the news
boundaries of the medi-
um on interview shows
like “See It Now” and
“Person to Person” in the
1950s. He was nearly
alone in having the guts
to take on McCarthy, air-
ing a daring 1954 expose
that helped lead to the
senator's downfall.

“He was the founding
saint of electronic jour-
nalism,” declares
Rather, who reported on
the JFK assassination
from Dallas, as well ason
the mavement centered
around Martin Luther

|
.

King J1., during his early days at

the network. Rather has, of |

course, anchored the “CBS
Evening News” since Cronkite
stepped down in 1981.

“Murrow was what we all as-
pire to today. I hope and believe
that he would approve of the
way we'’re handling the hard
news outfit that he built, which
was the best in the world.”

Cronkite, who remains ac-
tive as a news producer and doc-
umentarian after 30 years with
CBS News (19 years as
“Evening News” anchor), is
proud of what CBS News ac-
complished even in the post-
Murrow era. His most indelible
memories include being at the
center of JE'K's killing, the 1969
lunar landing of Apollo 11 and a
summary program on the Wa-
tergate scandal that returned

the issue to the public con- |

sciousness at a time when the
Washington Post-fueled story
was lagging.

Shedding tears

Perhaps the most unforget-
table Uncle Walter moment
came when he was the first to
tell the nation of JFK’s death
and had a moment where he
briefly eracked with emotion. “I
wasn’t ashamed of that,”
Cronkite says. “Some people
thought that it was terrible to
show emotion, but for heaven'’s
sake, it’s perfectly proper to
show emotion for things far less
important than that.”

Hewitt, who has kept “60
Minutes™ the preeminent news-
mag of the air since its premiere
nearly 30 years ago, celebrated
his own 50th anniversary at
CBS News on March 22. He's
been around long encugh to
have coined the term “anchor”
to describe what Cronkite’s role
would be at a political conven-
tion.

There wasn’t quite as much

money at stake then, and, of |

| ¢course, not nearly the techno-
logical know-how that TV news
hounds pretty much take for
granted today. Hewitt’s first job
as the network was as an assis-
tant director on *“The CBS
Evening News” in 1948. His
salary: $380 a week. He recalls,

{ ON THE ROAD: Charles Kuvalt
set new standards of excellence
with his documentary

| dispatches from around the
country.

“TV in those days was wafched
mostly in appliance stores. You
could buy the best set in the
world for under 500 bucks, and
the only face worth looking at
was Milton Berle’s.”

Douglas Edwards was the
first CBS news reader on a 15-
minute broadcast back in 1948.
“We felt fortunate if the pic-
ture made it from Studio 41 in
Grand Central all the way to an
apartment house in the
Bronx,” Hewitt remembers.
“We felt like we were making
shows out of Play-Doh. It
never dawned on us that things
would ever improve.”

But improve they did. And
when they did, CBS News was
at the forefront of the medium’s
burgeoning early influence.
“When we got big, we thought
we'd always be on top,” Hewitt
says. “We were like Ford, GM

and Chrysler, never seeing the
Toyotas and Datsuns gaining
ground. We were living in a
fool’s paradise. We couldn’t see
the CNNs and the ESPNs.”

Even so, CBS News hasn't
exactly gone out of business, re-
maining steady (if not No. 1) in
the nightly evening news race
and continuing to pace the
primetime newsmag field with
“60 Minutes” and spawning a
second primetime success in “43
Hours” 10 years ago.

It would be nice to say that
Rather, Cronkite and Hewitt
are encouraged by where CBS
News and its brethren have
taken TV news in the 1990s.
Nice, but wrong.

News judgment

“I'm disappointed in the de-
terioration of news in general,
including TV news,” Rather ad-
mits. “The battle that Murrow
recognized in trying to keep en-
tertainment values from over-
whelming news values is a fight
that we’ve largely lost. I'm just
appalled at some of the sourcing
I see in the White House scan-
dal story.”

Cronkite concurs, noting,
“I’'m concerned that with the
increased competition from
cable, broadcast TV news pro-
grams have gone tco soft with
feature material. But I think
the pendulum is beginning to
swing in the other direction,
and CBS News is leading that
effort, I believe.”

Despite his misgivings,
Rather still likes to believe that
CBS News will be a vital force in
people’s lives when the network
celebratesits 100th anniversary
in 2048.

“By then, I'll probably be
beamed into your living room and
will give you the news personally,
tailored just for you,” Rather fig-
ures. “And you know, it would be
awfully nice if you’d have a cup of
coffee ready for me.”
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An hour of power that keeps on ticking

By ROBERT KOEHLER

he ruthless laws of prime-
time television simply don’t
permit a serious news pro-
gram to thrive for 30 years.

There is conventional wis-
dom, and then, there is “60 Min-
utes,” which has reached its
thirtysomething threshold with
both an iron grip on newsmak-
ers’ and viewers’ attention and a
velvet glove for profiles of pop
culture heroes.

“This is what a writer
termed ‘Low Murrow’ and
‘High Murrow,” notes filmmak-
er Susan Steinberg, who was al-
lowed unprecedented access in-

|

cast opposite hardball reporter
Mike Wallace, who in the course

of “60 Minutes” perfected and ‘

embodied the style of so-called
“gotcha journalism.”

“My style and Harry’s were
so different that it was some-
how appealing,” notes Wallace.
“But Harry wanted an evening
news anchor position, and joked
that he was waiting for
‘Cronkite to get hit by a truck,’
so he defected to ABC. We all
wondered what we were going
todo.”

Enter Morley Safer, a sophis-
ticated Canadian-born corre-
spondent who had joined CBSin
1963 along with Wallace and

Dan Rather, and whose report |

side the “60 on the U.S. |
Minutes” oper- | ¢ g burning of Cam
ation to film her | THEFE Was competition | o™ 'y

upcoming May
20 special for
PBS' “‘Ameri-
can
series, “Don
Hewitt: 90 Min-
utes on ‘60 Min-

between the two of us
Masters” | (Wallace and Safer), for
position, for stories. You

South Vietnam
was an early,
TV-beamed
sign of the trag-
ic Vietnam War.

“There was
competition be-

Uy e | Debitcoudbe e | i i
row” was leg- 1 ! tion, f"or stories.
en(.ltary gdBS re(i Sometlmes. Em;_ bet, it could
porter Edwar : e fierce some-
R. Murrow’s Mike Wallace times,”  says

“Person to Per-
son” interview series with
celebrities, while “High Mur-
row” was Murrow’s often explo-
sive investigative series, “See
It Now.” Don Hewitt, who di-
rected ‘ See It Now” in the early
'60s, eventually saw that the
combination of investigations
and profiles could produce a
new TV journalism synergy.
This became “60 Minutes,”
which was hatched by Hewitt
during his career lull at CBS
News in the mid-’60s, when he
was moved out of the division’s
glamour spot on the evening
news broadcasts to oversee its
documentaries.

Drama origins

His inspiration wasn’t news,
but TV drama. “When I first
came into broadcasting,” recalls
Hewitt. “I was a fan of ‘Four
Star Playhouse,” in which Ida
Lupino. Charles Boyer, David
Niven and Dick Powell were a
true ensemble company. What
if, I thought, we created that
kind of company, only with cor-
respondents, each with their
particular qualities, telling com-
pelling stories?”

“He ashioned ‘60 Minutes’ as
a print magazine,” says Stein-
berg, a past contributor to other
news magazine imitators such
as “Turning Point,” and that is
how it runs, more than any
other TV show on the air. He-
witt’s more like an editor-in-
chief than anything like a tradi-
tional TV producer.”

His star staff began with the
late, urbane Harry Reasoner

Wallace. In ret-
rospect, at this point in 1969 and
1970, when the show was find-
ing itsidentity and near the bot-
tom of the ratings, an ongoing
Wallace-Safer skirmish might
have been enough to topple He-
witt’s experiment.

But the show’s stories, espe-
cially the investigative pieces,
became the talk of the New
York-Washington-Los Angeles
media circle, particularly when
Hewitt added up-and-comer
Dan Rather to the mix — ex-
panding coverage and relieving
Wallace and Safer of a krutal
trans-global schedule which had
them doing 35 stories each per
year.

Turning points

When asked to name the
point at which “60 Minutes” be-
came a mass audience staple,
Wallace and Hewitt differ dra-
matically. Wallace: “It kicked in
in 1973, at the time of the Yom
Kippur War and the oil embar-
go, when global news stories
hit home, and people stayed

home more and turned on TV |

on Sunday.” Hewitt: “I know
Mike says that, but I don’t buy
it. When was the moment we
broke out? Fuck if I know.
Even I have a hard time dis-
secting that one.”

What’s certain is that after
vears of foundering in the lower
rankings, “60 Minutes” moved
to its permanent Sunday 7 p.m.
slot in 1975, shot up to an 18
ranking in 1976, became the net-
work’s ratings leader in 1977 (a
first for a news program), and

| CURRENT AFFAIRS: Clockwise
Sfrom top: Mike Wallace, left,

Andy Rooney, Morley Safer,

Steve Kroft, Ed Bradley. Leslie
{ Stahl and erecutive producer
Don Hewitt celebrate the 25th
anniversary of “60 Minutes” in
93. Kroft visits the Clintons;
author Salman Rushdie is
interviewed by Wallace; Bradley
repoits from Cambodia.

reached number one in 1979,
when Reasoner rejoined He-
witt’s ensemble. It reached
number one again in 1982.

As “60 Minutes” has moved
into the '80s and ’90s, younger,
more diverse correspondents
such as Ed Bradley, Diane
Sawyer, Leslie Stahl and S:eve
Kroft moved into the show,
which also found in the wry,
acerhic voice of Andy Rooney, a
light way of finishing the hour.
This expansion, however, has
led to the first, still-faint ques-
tions of the program’s longterm
viability and survival.

Huge on many levels

“It remains the all-time
great lead-in show,” notes
media writer Steven D. Stark,
author of “Glued to the Set”
(Free Press), “if you look what it
did for ‘All in the Family,’ then
‘Murder, She Wrote,” and now
‘Touched by an Angel.’ So it’s
gold to CBS, and it’s still by far

|
|

the most respected news maga-
zine show. But it is hit with so
much news competition now
that it never had before, and it
skews demographically to an
older audience, and they
haven’t figured out how to get
younger. Wallace and Hewitt
will eventually have to be re-
placed, and they may be indis-
pensable.”

Media critics have noted that
the old “gotcha” approach faded
on a withdrawn (then reinstat-
ed) investigative piece on tobac-
co firms, and most recently,
Bradley’s interview with Kath-
leen Willey, who claimed z sexu-
al encounter with Bill Clinton in
the Oval Office, but who wasn’t
asked about subsequently-re-
vealed stories about an alleged-
ly darker side to Willey.

Where were, some asked, the

kind of tough follow-up ques-
tions that have characterized
the aggressive “60 Minutes” ap-
proach?

On his weekly CNN media
program, “Reliable Sources,”
former CBS correspondent
Bernard Kalb noted that “the
adjectives used to describe
Bradley’s report were ‘re-
spectful’ and ‘reverential.’ It
was a sensitive kind of story,
but you can’t abandon journal-
istic requirements out of re-
spect for a woman’s sensitivi-
ties. On the other hand, sur-
rounded by a lot of other shows
with empty razzle-dazzle and
noise, ‘60 Minutes’ goes along
its own methodical way and
stays its ground.

“Inthis day and age of alot of
silly TV news magazines, that is
really saying something.”
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Sports heritage is key
to network branding

By CHRISPURSELL

n 1993, after an upstart Fox

network snagged domestie

rights to football’s NFC Con-

ference, television analysts
declared sports to be all but
dead at the Eye network, effec-
tively ending a history that saw
professional competition rise
from afternoon pasttime to na-
tional obsession.

Oh, what a difference a cou-
ple of years (and a slew of bil-
lion-dollar rights packages)
makes. For the moment at least,
the network seems to be sitting
atop the sports world, having
pulled off both a moderately
successful Winter Olympics, a
highly rated NCAA basketball
series and a down-to-the-wire
Masters golf tournament. And
snatching rights to football’s
AFC games doesn’t hurt either.

“Sports broadcasting on
CBS has always stood for excel-
lence in coverage and presenta-
tion,” says Sean McManus,
president of CBS Sports. “CBS
has helped pioneer the success
of a lot of sports out there today
and we expect to carry that her-

itage into the next millennium.”

After broadcasting both the
Golden Gloves boxing champi-
onship and horse racing jewel,
the Preakness, in 1949, CBS
began a programming legacy
that helped usher in sports com-
petition as a way of life in the
U.S,, for better or worse.

“We're the only network with
two golf circuits, NCA A football
and basketball, the U.S. Open
tennis, NASCAR racing, includ-
ing the Daytona 500, and now
the NFL,” says McManus. “This
is as strong a year-round sched-
ule as you’re going to find.”

Football as prestige

“Its always been perhaps the
most prestigious place you
could work,” says broadcaster
Pat Summerall, who left CBS
after 33 years with the company
in 1993 for Fox to stay with pro-
fessional football. “It was (CBS
founder William) Paley who
brought football into our fold
back in 1962 and really put pro
football on the map.”

Summerall says he feels the
day football really became part
of the American culture was
during the first Super Bowl in
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SCORING AN ACE: Former CBS broadcaster Pat O’Brien interviews temnis great Jimmy Connors
following the 1993 U.S. Open. The tournament is an annual cornerstone of CBS’ sports programminyg.

1967 held in the L.A. Coliseum
between the Green Bay Packers
and the Kansas City Chiefs.

“The event became a simul-
cast between both NBC (who
had the AFL) and CBS,” he
says. “People forget that the
New York papers were onstrike
at that time and if you wanted
any news about what was going
on, you had to use the papers. So
people really didn’t have a way
of knowing a lot about that
game, and still it was a tremen-
dous success, both as aliveevent
and as a broadcast event.”

Football finally achieved
overwhelming national popu-
larity, prompting CBS to broad-
cast the first-ever nighttime
championship game, Super
Bowl XII in 1978. The matchup
between the Denver Broncos
and the Dallas Cowboys became
the second-most watched show
in television history (after
“Roots”) at that point.

Too cautious

Still, after overspending to
get rights to major league base-
ball in 1990, the network was
hesitant to outbid against anup-
start Fox network when the
football rights contract came up
for renewal in 1993. Afraid of
making another mistake, the
network bowed out of the sport,
only to lose brand recognition
and affiliates in the process.

“Losing football was crip-
pling,” says Jim Nantz, a CBS
sport broadcaster since 1985.
“We overpaid for baseball by
half a billion dollars, and we
were afraid of another disaster
if we repeated that mistake. It
was very hurtful for everyone
to see announcers and produc-
ers leaving as a result.”

Despite CBS’ holding rights to
sports stalples such as golf, tennis
and the NCAA basketball tour-
nament, analysts predicted
sports would soon be eliminated

altogether from the network.

World Radio Histo

“Even though our dynamies
changed, the network did a
pretty good job keeping its head
above water and staying in the
game,” says Nantz. “I know
watching Tiger Woods win the
Masters in '97 was something
that will be replayed over and
over again well past our years.
It’s been very special being able
to document that.

“And as it turns out, that was
the way to go. NBC (which was
outbid by CBS) is going to be on
the sidelines for eight years
now, while we've already served
our time,” he says. “I would

1996, he set out to recapture the
public’s eye with the world’s
most high-profile events.

“The major events are what
bring viewers back to network
television,” says McManus. “We
can use sports such as the Super
Bowl or the Olympics to build a
network brand and use the rat-
ings to increase the value of our
0&O stations and its working.”

Nantz says one of the finest
moments he’s seen during his
tenure was during the 1994
Olympic Games in Norway. He
cites the broadcast as a monu-
mental stone in broadcast

rather go what we went
through than be out of it for
eight years. We actually got the
cheapest rate of all the net-
works; $500 million per year is
the rose deal of them all, espe-
cially since we get Super Bowls
and playoffs as well.”
Reclaiming football was the
icing on the cake for the net-
work. After McManus took over
as president of CBS Sports in

sports history.

“The 1994 Winter Olympics
were the most-watched event in
television history, and it goes
past Nancy and Tanya,” he says.
“There were so many other
things going for it, such as Dan
Jansen finally ending his haunt-
ing story. It was a capitivating
night and drew off-the-chart
numbers. I'll never see any-
thing like it again.”
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Adventures in babysitting

work to scrateh its Saturday
lineup and come up with three
hours of new animated series,
courtesy of Canuck toon house
Nelvana.

“One of our biggest problems
was that we're not an automatic
destination of kids because we
don’t have a Monday through
Friday kids block to promote
our products like Nickelodeon
and the WB Network,” adds

Bv RAMIN ZAHED

ine up the many personali-

ties, pets and animated crea-

tures that have populated

CBS’ children’s entertain-
ment world over the last 50
vears, and the result borders on
the surreal.

Imagine a party with Cap-
tain Kangaroo, Pee-Wee Her-

—— Johnson. “In the fall, we're com-
> 345, ing back with more shows based
on children’s books and a vari-

man, the Muppet Babies, Char-
lie Brown, Dennis the Menace
and Lassie as guests, and you'll
get a good idea of the colorful
menagerie CBS has paraded in
front of its pint-sized audiences
for the past five decades.

Obviously. the competitive
arena for kids entertainment
today is worlds apart from the
TV pioneer days in the early
1950s. Back then, all CBS had to
do to grab the attention of
voung viewers and their par-
ents was to televise a show like
“Big Top™ featuring a variety of
circus acts. Conversely, CBS
will have to embark on a major
branding and promotional cam-
paign this fall to make young-
sters aware of its new Saturday
morning lineup.

BARNEY'S  GRANDPA: Bub
Keeshan’s “Captain Kangaroo™
has inspired several generations
of children’s television hosts.

ety of different animation
styles, which are more advertis-
er and kid friendly.”

The Eye web hopes to woo
young viewers with a new Satur-
day morning lineup that includes
titles such as “Franklin,” “Ana-
tole.,” *“Dumb Bunnies,” *Mythic
Warriors: Guardians of the Leg-
end,” “From the Files of the Fly-
ing Rhinosaurus™ and “Birdz.”

“What separates us is that
we have to put our educational
shows required by FCC in one
place,” Johnson points out. *We
see it as an opportunity to pro-
vide entertaining shows that
still offer ‘take away’ value for
children.”

This quest for providing
“take away” value without sacri-
ficing mass appeal goes all the
way back to 1955, when the net-
work struck gold with Bob Kee-

Saturday jousting

“The competition is huge
right now,” says Lucy Johnson,
senior VP of daytime, children’s
programs and special projects
at CBS. “We had a very strong
lineup last year with ‘The
Ghostwriter Mysteries.” ‘Whee!l
of Fortune 2000" and ‘Sports [1-
lustrated for Kids,” but we had
to change gears, because this is
a business, after all, and we
need to make money.”

A lukewarm reception to last
year’s shows prompted the net- |

@ WITNESS: JUNE LOCKHART |

“I have worked for CBS more than any other network. I re-
member the 25th anniversary TV special hosted by Mary Tyler
Moore, when [ walked through with the dog [Lassie|. It was the
most egoless day — all of those CBS stars were proud to be
there.

“I did a lot of guest starring spots forr CBS
before or while I did the series — ‘Have Gun,
Will Travel,” ‘The U.S. Steel Hour,” ‘Gun-
smoke,” ‘Password’ — and CBS had an authori-
ty and a backing that they provided you with.

“The scariest moment was when they were
shooting a TV Guide cover for ‘Lost in Space’
and they put Guy | Williams] and me in pelvic
harnesses so it would looking like we were flying — nine feet
above the concrete. Guy’s wires broke and he fell and luckily he
wasn’t hurt. I said, ‘Get me down out of this thing right now!"
They got the shot — but no reshoots.”

— June Lockhart, star, “Lassie,” from 1958-64; “‘Lost in
Space, 1965-68, and “Petticoat Junction.” 1968-70.

shan's “Captain Kangaroo.” The
young baby boomer set quickly
embraced the now-familiar for-
mat of the kid-friendly host and
his roster of homespun regulars.
Through the years, “Captain
Kangaroo” paved the way for
other heavyweight series such
as “Mister Rogers’ Neighbor-
hood” on PBS and even inspired
zanier variations on the theme
like the network’s own “Pee-
Wee's Playhouse™ in the "80s.
Primetime shows such as
“Lassie” and *Dennis the Men-
ace” attracted key family demo-
graphies in the ’50s and the
early '60s. In 1965, Bill Melen-
dez and Lee Mendelson created
an instant holiday classic with
“A Charlie Brown Christmas,”
based on the popular comic strip
by Charles M. Schultz. The

team went on to produce more |

than 30 animated specials fea-
turing the Peanuts gang for the
network.

Spreading the arts

Other CBS children’s pro-
grams of note were the Emmy-
winning “New York Philhar-
monic’s Young People’s Con-
certs With Leonard Bernstein”
and “CBS Festival of Lively
Arts for Young People.” While
those shows exposed children to
classical music and art at an

early age, programs such as |

“The CBS Afternoon Play-
house™ and “The CBS School-
break Special” offered solid dra-
matic fare addressing issues of
interest to young adults.
“Going back historically, I
think CBS’ children’s programs
had the right formula down for
combining entertainment with
education,” says Tom O’Neil,
author of “The Emmys: Star

| Wars, Showdowns, and the

Supreme Test of TV's Best.”
“They were often exceptional in
their execution, and were sur-
prisingly adventurous in the
way they handled sophisticated
topics. After all, CBS was the
network that offered ‘Leonard
Bernstein's Young People’s
Concerts’ when most of Ameri-
ca was watching ‘The Wonder-
ful World of Disney.™

Family affairs

Among the many family
movies commissioned by CBS
through the years was “The
House Without a Christmas
Tree.” Helmed by Paul Bogard
and starring Jason Robards and
Lisa Lucas. the 1972 TV film
told the story of a father who
forbids holiday celebrations in
order to avoid painful memo-
ries. The pic garnered much
critical attention thanks to its
subtle handling of a poignant
subject matter.

The ’80s witnessed the birth
of two influential animated se-
ries. The first, the multiple-
Emmy-winning “Jim Henson’s

WORKING FOR PEANUTS: In 1965, “A Charlie Brown Christmas”
became an instant a holiday classic for CBS, spawning more than 30
specials based on characters created by Charles M. Schultz.

Muppet Babies,” was an ani-
mated spin on the familiarr Mup-
pet franchise aimed at a
younger target audience. It ran
on the web from 1934 to 1992.
CBS’ other big toon hit of the
decade was “Teenage Mutant

‘CBS was the network

gramming in the ’80s. “Paul
Reubens had a tremendous ded-
ication to detail. I think one of
the reasons the show was such a
big hit was that he never pa-
tronized his audience.”

Different dvnamics

As fond of the network's past
glories as Brockman is. he

“ points out that surviving in

that OfferEd Leonard today’s cluttered climate offers
.y new challenges for both net-

Bernstem S Young work executives and their cre-

y " ative teams. “We're looking at a
Peoples Concerts” when ' | very changed marketplace
. today. There are a great many

most of America was more avenues of distribution

that ever before. It is a far more
complex world out there.”
However, there are some
truths that remain universal.
In the words of Bob Keeshan,
a.k.a. Captain Kangaroo, who
was recently inducted into the
National Assn. of Broadcast-
ers’ Broadcasting Hall of
Fame, “When one is working
every day. five and six-days a
week on a television program,
you really don’t start to think
about what’s happening next
month or next year. You simply
are paying most of your atten-
tion to today, tomorrow, next
week and next month.” And be-

watching “The Wonderful
World of Disney.””’
TV historian Tom 0'Neil

Ninja Turtles,” which chroni-
cled the adventures of the pizza-
loving, reptilian crimefighters.
“Pee-Wee’s Playhouse”
(198G-1988) was a different
beast altogether. With its off-
beat, childlike host — the one-
of-a-kind actor Paul Reubens —
dadaesque decor, collection of
talking inanimate objects and

off-the-wall guests (including fore you
Phil Hartman and Laurence know it.
Fishburne), the show sparkled 50 years
with its own mad, caffeinated have
energy. [t became a cult hit and come
went on to inspire two suc- a nd
cessful full-length features. gone in

“Like every other suc- 't h e
cessful quality program in wink of
our medium, ‘Pee-Wee’s aneye.

Playhouse’ was well-con-
ceived and well- execut-
ed,” says Michael Brock-

man, CBS’ VP of day-
time and chil-
dren’s pro-

PEE-WEE HERMAN
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From McQueen to ‘Quinn,’ the
net’s Westerns shoot to thrill

|
By RICHARD SETLOWE

he Western — that tum- |

bling tumbleweed of Amer-

ican myth and television

programming — is back in
the saddle again on CBS.

“The first things I can re-
member watching on television
were all Westerns,” recalls John
K. Watson, executive producer
of one of CBS’ current West-
erns, “The Magnificent Seven,”
and writer of the original two-
hour back-door pilot story with
Pen Densham.

“When I think of television, 1
think of Westerns,” Watson
said. “They were very much the
staple of television when I was
growing up — ‘The Lone
Ranger,” ‘Rawhide,” ‘Bonanza,’
and the more obscure shows like
‘Hopalong Cassidy’ and ‘Wells
Fargo’ that people over here
don’t even seem to remember.”
Watson is British, and his West-
ern-dominated childhood televi-
sion memories speak to the in-
ternational popularity and per-
vasiveness of the genre.

‘Seven’ returns

In a programming experi-
ment, CBS has resurrected the
MGM classic “Magnificent
Seven” as a series, scheduling it
on Saturday night as part of a
Western block that bridges the
creative spectrum from the self-
conscious consciousness-raising
of “Dr. Quinn, Medicine Woman”
tothe Chuck Norris’ ass-kicking
of “Walker, Texas Ranger.”

The CBS Western tradition
is long, innovative and historic,
going back to that singing son
of a gun “The Gene Autry
Show,” which ran from 1950 to
1956. The original “adult West-
ern” was “Gunsmoke, ” which
ran for 20 seasons on CBS,
making it the longest-running
dramatic series ever on prime-
time television.

In addition to “Gunsmoke,”
three other CBS Westerns rank
among the most popular shows
of all time — measured by audi-

ence and longevity —
“Rawhide,” “Have Gun Will
Travel,” “Wanted Dead or

Alive” and “Dick Powell’s Zane

Viewers' choice

“Gunsmoke” — which first
aired Sept. 10, 1955, as a half-
hour introduced by John Wayne
leaning against a corral —
changed the course of televi-
sion. It won the 1957 Emmy for
dramatic series, but perhaps,
more importantly, dominatel
the ratings for four years until it
was unseated by “Wagon
Train.” By the third year that
“Gunsmoke” ran, there were 31

including seven of the top 10 se-
ries — a popularity never be-
fore achieved by one genre.

Historically — since West-
erns were all shot on film — the
genre was responsible for the
production and creative base of
television shifting from New
York and live, theater-influenced
shows to Hollywood and its
movie studios, which previously
had been avoiding television.

But all that gunplay on TV fi-
nally ran out of bullets. The crag-
gy, taciturn trail hoss of
“Rawhide,” Clint Eastwood,
rode off to make a new breed of
European spaghetti Westerns.

JUST JOSHIN': Steve McQueen
first fought crime in “Wanted
Dead or Alive,” running on CBS
from 1958 to 1961.

On CBS there were parodies like
“Wild Wild West” — a James
Bond during the Grant adminis-
tration — and sitcoms like “Pis-
tols 'n’ Petticoats,” but when the
gunsmoke finally cleared on all
the webs, only Marshal Matt Dil-
lon was left standing.

As for today’s “Dr. Quinn,” “I
never gave it a thought as a
Western,” insists the show’s cre-
ator and executive producer,
Beth Sullivan. “I'm not interest-
ed in the cowboys-and-Indians
aspect of the Old West as adven-

ture. I've always thought of ‘Dr.
Quinn’ as a period drama on the
frontier, the things that were
happening at that point of time in
history. It was rampant laissez-
faire capitalism with quite a lot of
atrocities for the ecosystem —
buffaloes, trees, rivers — (as well
as) Indians. Things that we are
still dealing with today, but on a
different scale. It sereamed out
for parallels to today’s world.”

Good-guy image

“Walker, Texas Ranger,”
shot in Dallas, is a modern-day
morality tale choreographed
with more high karate kicks
than shoot-outs, but the intro-
ductory image is that of Norris
in a black Stetson, duster, cow-
boy boots and Ranger star
cradling a carbine.

“And while ‘Walker’ has
some of the mythic quality of a
Western, it is perceived more
as an action show, a cop
drama,” says Adam Gold, VP of
research for CBS Television.
“It crosses over quite well. The
three shows are obviously very
different. ‘Magnificent Seven’
is a straight-ahead traditional
Western. ‘Quinn’ is not per-
ceived as that much of a West-
ern, especially by Western
fans. It has a lot of audience
that is not the traditional
Western fan.

“But there’s certainly the po-
tential for a Western block,”
Gold says. He makes his pitch in
terms of audience and advertis-
ers. “Westerns appeal generally
to an older demographic. We're
going after 35-54. That’s where
the boomers all are. That’s
where the money is.

“A night of Westerns,” Sulli-
van bemoans. “If that’s what it
takes to comprehend it, OK, but
that's not what it is. But, yes,
they’ve made it into a night of
Westerns, for whatever that'’s
worth.”

throne.’

®© WITNESS: ROBERT CONRAD

“Michael Garrison, who created ‘Wild, Wild West,” was a
bright, flamboyant guy. He said to me, ‘Bob, you ought to come to
a script meeting sometime.’ I said, ‘OK’ and showed up. Michael
stands up among the writers and says, ‘Today,
we'll put Ross Martin in drag, tie Conrad down
with his shirt off — and an elephant walks
through the set while Boris Karloff sits on a

That was a script conference for ‘Wild
West." People still call it a Western. Well, it was
a spoof, we were always kidding.

“CBS canceled the show because of pres-

primetime network Westerns,

sure from Washington about too much violence on TV. Kids were
the ones watching it, not adults, and the network caved in. They
took it from 7:30 p.m. on Friday nights to 10 p.m. on Mondays and
they effectively sacrificed it to the congressmen. Still, about 70%
of the fan mail I get is about ‘Wild West.””

— Robert Conrad, star, “Wild, Wild West” from 1965-70,
“High Mountain Rangers” in 1988, as well as in other series for
other networks, including “Hawaiian Eye” and “Baa Baa Black
Sheep.”
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CBS heritage dials ‘S’ for suspense

By RICK KISSELL

he current CBS drama “Di-

agnosis Murder” is a mur-

der mystery for the '90s:

Shedding stereotypes of
the eclassic whodunit while in-
corporating innovative story-
telling and casting, the light-
hearted drama has buoyed the
net’s Thursday night lineup and
continued its strong tradition in
the genre.

—=
-~
iy

According to co-exec pro-
ducer Lee Goldberg, the light-
mystery starring Dick Van
Dyke works today primarily
because the CBS audience that
has over the years embraced
“Alfred Hitcheock Presents,”
“Perry Mason” and “Murder,
She Wrote” was ready for “the
next wave” of mysteries.
“We're throwing away the
formulas and trying to make the
mysteries more entertaining,”

|

says Goldberg. “Nobody wants
to see every time a dead body
and four suspects, one of whom
did it. Those kind of shows were
all well-done, but we’re taking it
to the next step.

CBS has kept its viewers
guessing for more than 40
years.

“Alfred Hitchcock Pre-
sents” dehled on the Eye web
in 1955, wich the British film
director introducing viewers
to 30-minute stories of terror,
horror and suspense. The show
usually ended with a twist:
Hitcheock, in his British accent
and deadpan manner, would
explain just what mistake or
event led to the villain’s
demise.

Counsel extraordinaire

“Perry Mason,” starring
Raymond Burr and Barbara
Hale, broke onto the CBS
schedule in the fall of 1957.

“The hours were extremely
long on that show and Raymond
was our leader and he was a
dear man and he kept us going.
We celebrated our 50th an-
niversary of friendship in Den-
ver the year before he died,”
Hale says.

“I really think the standard

for mysteries on television
was set on CBS at this time,”
says Jim McKairns, CBS’ cur-
rent director of program plan-
ning and scheduling. “With
‘Hitcheock’ and ‘Twilight
Zone’ and ‘Perry Mason,” most
of what we touched turned to
gold.”

The 1970s featured three
long-running mystery/detec-
tive series on CBS: “Mannix,”
“Barnaby Jones” and “Can-
non.”

“Mannix,” one of the most vi-
olent of the detective shows of
its time, starred Mike Connors
as Los Angeles-based private
detective Joe Mannix.

Longevity counts

“Bob Woods was president
when we started, then there
were a few more through to

Fred Silverman,” says Conners. |

“I used to kid Silverman and
CBS that I had been with the
network longer than any of
their presidents.”

In 1984, two mysteries with
quite different protagonists
joined the CBS schedule.
“Mickey Spillane’s Mike Ham-
mer,” and “Murder, She
Wrote,” which featured wid-
owed mystery writer Jessica

LONG ARM OF THE LAW: T popularity of the unexpected twists of

“Alfred Hitchcock Presents” caused the show to expand an hour.

Fletcher, who lived in the
quaint town of Cabot Cove and
always seemed to be in the
vicinity of murder. The series,
starring stage actress Angela
Lansbury, is one of the few in

|

|
|

TV history to feature a mid- |

dle-aged woman as the sole
lead character. According to
CBS’ McKairns, “Murder, She
Wrote” is a good example of
the necessary ingredients

CBS 1998-99 ORDERS AND PILOTS

coming together to create a
major hit.

“In addition to our early his-
tory with mysteries, you also
have other reasons why mys-
teries have been successful
here,” says McKairns. “To
begin with, CBS has always
skewed toward older audi-
ences, and older audiences tend
to be the book-buying audience
which enjoys mysteries.

COMEDIES s ...
PROGRAM STUDIO PRODUCTION TEAM SYNOPSIS

Becker Paramount Dave Hackel, Andy Ackerman Ted Danson is outspoken doctor

Better Days Columbia Michael Moare, Larry Charles Blue-collar workers cope with auto plant closing
The Brian Benben Show  Warner Bros./CBS Rob Borden, Brian Benben TV anchor is supplanted by pair of pretty faces
By Ann Nivel 20th Century Fox Danny Jacobson, Jeffrey Klarik Fashion designer receives new look on life
Carly 20th Century Fox Jeffrey Klarik Modern-day “Working Girl”
John Larroguette project USA Networks J. Pillot, J. Peaslee, B. Brillstein, J. Larroquette American take on the UK hit “Fawlty Towers”
King of Queens Columbia Michael Weithorn Extended family moves in with biue-collar New York couple
Late Bloomer CBS Prod. Jonathan Axlerod, Jamie Widdoes Housewife becomes talkshow host
Local Zeroes Columbia/CBS Donald Todd, Robby Benson, Stephen Chao Dim-witted brothers become contractors

Maggie Winters

Me & Henry

The Miles Family
Eric Schaeffer project
Stop and Go

CBS/Greenblatt-Janollari
CBS/Witt-Thomas-Harris
Big Ticket TV

CBS Prod.

Castle Rock TV

Kari Lizer

Terry Minsky, Nina Wass
Warren Bell

E. Schaeffer

Aline Brosh McKenna, Jeff Kahn

DRAMAS ) =

Affairs of the Heart
Bronx County
Buddy Faro

Family Brood
Glory, Glory

To Have and to Hold
It's True

L.A. Doctors
Matthew

The Repair Shop
Second Opinion
Skip Chasers
Texarkana

Turks

20th Century Fox
Paramount

Spelling Entertainment
Rysher Entertainment
Spelling Entertainment
CBS/Greenblatt-Janollari
Paramount

Col. TriStar/CBS
Rysher Entertainment
Col. TriStar/Rysher
Col. TriStar/CBS

20th Century Fox
Paramount

USA Networks

D. Burke, C. Palminteri, A. Spiridakis

S. Poliack, J. Sacret Young, T. Carter, B. Schindel
Mark Frost, Charlie Haid

Tom Fontana, Berry Levinson. James Yoshimura
Judith Paige Mitchell, Bob Butler

Scott Shepherd, Joanne Waters

Danny Bilson, Paul DeMeo, Gahan Wilson

Mark Johnson, John Lee Hancock, Scott Brazil
Mike Pavone, Dave Johnson

Mark Frost, Jane Rosenthal, Robert De Niro
Lisa Melamed, Jim Hayman

Glen Morgan, James Wong

John Sacret Young, Toni Graphia

Bob Singer, Jim Michaels, Wayne Farlow

Faith Ford returns to old life after divorce

Melanie Griffith is single parent in New York, with mom Betty White
Family lives in San Francisco’s Pacific Heights

Ensemble cast about New York cab driver

Ex-limo driver opens own limo company

Uptown attorneys pair up with salt-of-the-earth gumshoe
Legal eagles with Bronx accent

Experienced detective helps out green private eyes
“Backdraft” for television

Union soldier falls for Southern Belle during Civil War
Romarice blooms between a cop and a lawyer

TV hosts investigate paranormal phenomena

Docs quit corporate medicine, start new practice

Forrest Gump with supernatural powers

“Fugitive” runs from the government

Father and son medical team

It all happens at an action-packed bail bonds business
Ensemble piece set on border of Texas and Arkansas
Police family drama set in Chicago
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RED HOT: CBS has e:cpandp the success of “48 Hours,” with Bill
Lugattuta, by creating “48 Hours Later” for the “Eye on People” net.

Cable ventures tap top
talent as net expands

By AMY KARPINSKI

ecently born CBS Cable is thriving in the hands of its strong
network parent. In less than two years, the Eye web’s cable
connection has bloomed into a fully developed company hous-
ing four cablers with the newest limb securely attached to the
vast placenta of programming and production resources of CBS.
In some cases CBS Cable provides direct followups to popular
CBS programs. For example, taking its cue from “60 Minutes, ”
cable channel CBS Eye on People created “60 Minutes More.”
CBS was the last major network to branch out into cable —
ABC controls the ESPN networks, NBC has the MSNBC and
CNBC channels and Fox has the Fox News Channel and F/X.
Yet CBS’ cable networks have grown rapidly over a brief period.
When Westinghouse Electric Corp. bought CBS in late 1995, the
company made the development of a cable arm a priority, and in
just the past year, it has acquired the Spanish-language news
channel TeleNoticias, The Nashville Network (TNN) and Coun-
try Music Television (CMT), as well as launching its own 24-hour
information and entertainment channel, CBS Eye on People.

On the transactions beat

The first CBS cable venture, Miami-based TeleNoticias had
aired for three years before CBS bought it last June. Part of an
ever-growing Spanish-language market in the U.S. and the
world, the channel competes intensely with CNN’s Spanish-lan-
guage service and even borrows from some of CNN’s program-
ming farmats. When CBS acquired both TNN and CMT in Feb-
ruary of last year, the transaction was in keeping with the trend
toward consolidation in the cable industry. “(CBS) can use its
leverage to help take these country music and country lifestyle
networks 1o an even higher level of visibility,” said Edward L.
Gaylord, when his eompany Gaylord Entertainment sold the
networks to Westinghouse/CBS.

The deal proved lucrative for CBS: Currently TNN reaches
more than 70 million homes and CMT reaches over 38 million, and
both networks are expanding in the U.S. and Canada. TNN broad-
casts country music, entertainment and “country lifestyle” pro-
gramming (such as motorsports like NASCAR racing and rodeo
events). But nowhere does CBS Cable’s personality flourish more
than on Eye on People, its home-spun network that cultivates up-
lifting people-centric stories. “TV viewers want positive stories
about what is good in the world today,” says Geoffrey Darby, pres-
ident of CBS’ Eye on People. “Our programming celebrates the
emotions and experiences of people from all walks of life.”

Reaching a massive audience

The channel makes hearty use of the CBS archives and anchors.
In addition to the expanded version of “60 Minutes,” Dan Rather
hosts “48 Hours Later,” in which stories covered on CBS News
magazine are revisited and updated; John Roberts examines wars
as seen through the eyes of those who reported on and participat-
ed in them on “Under Fire”; Lesley Stahl anchors “I Remember,”
in which CBS news correspondents and others recall major histor-
ical events; and Harry Shearer follows in the gentle footsteps of the
late journalist Charles Kuralt, journeying across America in
search of people with stories to tell in “Travels With Harry.”

Eye on People currently reaches 10 million homes, and CBS
projects that it will be in 17.5 million homes by the end of the year.
“We have a startup network, two acquired networks and an in-
ternational network, and every one is growing rapidly,” says Sh-
eryl Daly, spokeswoman for CBS Cable.

sy

GAME ON: In the early 1950s, “What’s My Line,” Losted by John Daly, became a network staple.

‘Price’ keeps eyes on the prize

By STUARTLEVINE

is gait may be a little slower,

his speech more deliberate
and his hair whiter than
ever, but don’t be fooled —
Bob Barker, at 74, remains one
of the best and most beloved
gameshow hosts in the business.
As the emcee of CBS’ enor-
mously successful daytime
gameshow “The Price Is Right,”
Barker is a legend in a genre
that has an audience as loyal as
anything televised during

its 26th season at the June 2 tap-
ing and Barker has been there
for every spin of the wheel,
every Showcase Showdown and
every frantic contestant who
dreams of winning a new car.

But while “The Price Is
Right” is obviously a jewel in
CBS’ daytime programming
crown, the network has a rich
history of gameshows that
“Price” has been able to build on.

In the early 1950s, “What'’s
My Line,” hosted by John Daly,
and “I’ve Got a Secret,” with host
Gary Moore, were staples on the
Tiffany network. Guests for both
shows included celebrity heavy-
weights at the time: Desi Arnaz,
Deborah Kerr and Henry Mor-
gan, who went on to star inanoth-
er CBS series, “MASH.”

There was also the immense-
ly popular “Password,” with
Allen Ludden, which premiered
in 1961. The show, which includ-
ed celebrity guests such as
Jimmy Stewart and Jack Benny,
did well both as a daytime and
primetime series but eventually
left the network when Fred Sil-
verman, head of CBS daytime
programming at the time, ean-
celed the gameshow in 1967.

Silverman was content with
airing reruns of sitcoms like “I
Love Lucy” and “The Andy Grif-
fith Show” in the morning hours
until 1972, when Barker got a call
from gameshow guru Mark
Goodson suggesting they bring
back a show called “The Price Is
Right” that had aired on NBC
from 1956-63, hosted by Bill

of gameshows. He says the suc-
cess of “Price” is due to the fact
that, unlike most other
gameshows, every day brings
something different for both the
studio and TV audience.

All agree that the major sue-
cess behind “The Price Is
Right” is Barker, who began his
network broadcasting career as

Cullen. Twenty-six years later, | host of “Truth or Conse-
with very few quences” in
alterations from 1956.
that first CBS “I think it'’s a
broadcast, the variety of
format has be- things that have
come ingrained resulted in the
with viewers. success of the
“No one show,” Barker
could have pre- says. “The
dicted its sue- premise is pow-
cess,” says erful. Every-
Barker, who re- thing we do is
cently taped his based on prices.
5,000th show in We all buy
Studio 33, ‘ . ’ things every
which has been Even lf you're not | day. Even if
renamed in his . . you're not
honor. “I really wat()hlng and just watching and
thought  the " . just listening at
show would do ||stemng at home and home and hear a

well, but nei-
ther (Goodson

hear a price of something

price of some-
thing described,

nor I) could vou say, ‘Oh, my
i : 7] 'S W
e be e | described, you say, “Oh, | £IC
would happen.” , ever she thinks,
“The PriceIs “w gOSh! thats way too we have her in-
Right” consis- h- 9y volved.”
tently ranks Igh- So with 5,000
No.2indaytime : showsin the can
ratings, right Bob Barker, left, with Rod Roddy and  nothing
behind CBS’ ahead that

sudser “The Young & the Rest-
less.” Lucy Johnson, the net-
work's senior VP of daytime TV,
says the gameshow's audience
remains a daytime phenomenon.

“It continues to hold its own
or has gone up in the ratings,
and it holds its own throughout
the year, not just on a seasonal
pattern,” says Johnson, who has
been at CBS for nine years.

Bob Boden. now VP of devel-
opment and production at ca-
bler F/X, was a daytime pro-
gramming exec from 1985-88 at
CBS and is regarded by his
peers as a walking encyclopedia

seems likely to derail the show’s
momentum, is Barker prepared
to head into the next century as
the “Price” ringmaster?
Absolutely. Or, as Barker
says, what else is he going to do?
“I still enjoy it, which ex-
plains my enthusiasm,” Barker
says. “If I didn’t enjoy it, the
show wouldn’t be as successful.
That camera picks up every-
thing, and it could tell if I was
going through the motions.”
Adds VP Johnson, who does-
n’t even want to think about find-
ing a new host: “I hope my con-
tract expires before his does.”
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Miniseries weapon of choice for net chiefs

By KRISTIEN BRADA

hereis afamiliar buzz filling
the air in TV land. With
May sweeps only a few
short days away, the dia-
logue is obvious:

CBS VP of miniseries, the archi-
tecture of sweeps puts pro-
grammers and viewers in a frus-
trating position. “Viewers are
forced to choose between two,
sometimes three programs, all
of which they’d probably like to
see,” she ex-

Despite the net-
works’ admitted
aversion to the
sweeps process, all
the channels are
lining up their
heavy hitters to

| think we've been at
the forefront of
criticizing the sweeps

plains. “All the
networks bring
out their biggest
guns and shoot
them off at the
very same time.”

Perhaps one

play the Nielsen of the heaviest
game. If CBS has process. ... Viewers hitters in a
anything to say . stacked sweeps
about it, a large | are actually being | yicup, cS two.
portion of the rat- 0 day miniseries
ings will be drawn driven away from brings back
by it_s epic sequel L. he}mer Graeme
:Mario Puzo's The network television. Cliffrd and
Last Don I1.” much of the origi-

With two | Kelly Kahl, CBS VP of program | 1..) cast to contin-
straight sweeps 9 i ue the Mafia fam-
victories  behind blanning and scheduing ily saga. The

them, CBS execs
are hopeful, yet alsosternly cau-
tious with expectations during
this round of sweeps.
According to Joan Harrison,

story follows the
escalating conflict between rival
Mafia families. Stars Kirstie
Alley, Danny Aiello, Joe Manteg-
na and Jason Gedrick all return

a truly “welcome” home.

specials.

of Fame” specials a year.

Hallmark specials nestle
into new ‘home’ at CBS

By RICK KISSELL

he “Hallmark Hall of Fame” has been a successful television
franchise for nearly 50 years, but it has only recently found

“Hall of Fame,” a prestigious series of drama specials

that has visited each of the Big 3 networks and PBS since 1952,

recently secured a permanent home on CBS through the 2001-02
TV season. And both sides couldn’t be happier.

For Hallmark, the pact means it deals with a cooperative

partner who understands, among other things, the importance

of scheduling and promotion in building audience interest in the

For CBS, it means the network’s already-dominant package
of high-toned Sunday movies gets the added cachet of four “Hall

“The Hallmark Hall of Fame has been a vital part of estab-

lishing and building the image of Hallmark for nearly five
decades,” says Brad Moore, president of Hallmark Hall of Fame
Productions. “It’s part of the very fabric of our company, so we
are extremely careful in choosing whom we work with on all as-
pects of the series.”

Sunta Izzicupo, VP for motion pictures for television at CBS,
says the Hallmark Hall of Fame movies tap into “our perfect au-
dience.”

Tightly woven dramas

“These movies are quality, traditional, female-driven, emo-
tionally based character dramas,” say Izzicupo. “They are typi-
cal of what we try to accomplish with our Sunday movies.”

The fully sponsored “Hall of Fame” productions, which began
as an extension of the Kansas City, Mo.-based company’s spon-
sorship of “Hallmark Playhouse” on radio, have ranged from
Shakespeare, Shaw and Gilbert & Sullivan to modern adapta-
tions of classic books and plays.

Over the last 46 years, 170 “Hallmark Hall of Fame” produc-
tions have garnered 77 Emmy Awards, 22 Christopher Awards,
11 Peabody Awards, nine Golden Globe Awards and four Hu-
manitas Prizes. The 1986 special, “The Promise,” which aired on
CBS and featured James Garner as a man caring for his mental-
ly ill brother (James Woods), remains the most honored of all the

Turn to next page

to their roles, a move CBS execs
hope will draw viewers back for
more.

“So many people who saw
the first one told me how much
they loved it and wished it
would keep going,” recalls exec
producer Frank Konigsberg.
“They wanted to know what
was going to happen next.”

With this in mind, Konigs-
berg teamed with Larry Sanit-
sky and seriptwriter Joyce Elia-
son to produce the sequel. “I
think what people want to see in
sweeps is something that has
real epic quality,” he says, “a
story that’s involved, with real,
vivid characters.” Theirs, they
hope, is a recipe for success —
an Emmy Award-nominated
cast, powerful story and, more
importantly, proven appeal.

Just less than a year ago, the
Eye network made biggest year-
to-year gains among the net-
works in adults 18-49, 25-54, and
households, and earned a close
second-place finish behind NBC
in homes. Its airing of “Mario
Puzo’s The Last Don” provided
the ammunition, shooting CBS
into resounding wins for each of
the mini’s three nights.

Don of a new day

“Obviously, with ‘The Last
Don II,” we’re hoping to recap-
ture some of the popularity and
success that it gave us last May,”
says Kelly Kahl, CBS VP of pro-
gram planning and scheduling.

This may have been the strat-
egy behind CBS’ programming
in November. Capitalizing on its
achievement in May, Eye execs
decided to air “Bella Mafia,” an-
other mob-based miniseries,
starring Vanessa Redgrave,
Jennifer Tilly, Natassja Kinski
and Dennis Farina. Producers
took a profitable theme and gave
it a twist in dealing with the
mob’s feminine side. When the
ratings came in, more than a few
people smiled. The mini’s two-
night 14.3/22 in homes was a
sweeps victory for CBS, and
ranked it behind just four of the
prior season’s 15 firstrun multi-

' POWER AND H 0 OR: Daz'id Marciano, left, and Danny Atello return
in “The Last Don I1,” after hitting ratings gold last year.

M

parters on the Big Three.

“The miniseries has become
a weapon for all the networks,”
Kahl notes. “We have enjoyed
as much success as anybody.”

The question now is whether
this latest mini sequel will pack
encugh power to go the distance
in May.

CBS execs have been rather |

vocal in their aversion to the cur-
rent ratings system. “I think
we've been at the forefront of
criticizing the sweeps process,”
Kah! says. He maintains that
while sweeps may have originat-
ed as a sampling of normal pro-
gramming, this is clearly not the
case anymare. The process has
begun to force networks to save
their best programming for just a
few months out of the year. And
with repeats correspondingly
heavy in March and Aprl, the

outeome, Kahl believes, is nega-
tive. “The effect of this is that
viewers are actually being driven
away from network television.”

But Kahl also realizes that
CBS has to stay in the game.
The Eye web must participate
in sweeps in order to compete.
This means positioning a lineup
diverse and appealing enough to
grab audiences from all demo-
graphies. “Certainly, ‘The Last
Don’ was an eye-opener for us,”
he says in regard to expecta-
tions. “It showed that we really
have the ability to draw a
younger and more urban audi-
ence than we normally draw.”

As for its sequel, only time
will tell how well this Mafia mini
fares in its rext battle, but CBS
is poised and ready.

“Mario Puzo’s The Last Don
II"airs 9-11 p.m. May 3 and 5.

@® WITNESS: BOB NEWHART

“MTM was the creative place to be. When we had that Saturday-
nightlineupin the early "70s —‘All in the Family, ‘MASH,’ “The Mary
Tyler Moore Show,’ us and ‘The Carol Burnett Show’ — it changed
American viewing habits lixe in the days of Milton Berle and Lucille
Ball. We were part of a golden age. I attribute it mostly to the writing.
It'sa gut business — a gut feeling that this show or that show is going
to work. CBS had the golden gut longer thun anybody.

“When Bob Wood took over as president of CBS and ended
‘The Red Skelton Show,’ ‘Green Acres’ and some other things and
put on ‘The Mary Tyler Moore Show’ and ‘MASH,’ it was a dra-
matic and dangerous gamble that paid off. Bob told me that when
he showed the pilot of ‘All in the Family’ to Bili Paley, he didn’t
laugh at all. When the lights came up, Bob said, ‘Did you like the
show?’ And Paley said, ‘Wzll, it’s your network.’ But it turned out
to be an epochal time in TV history.”

— Bob Newhart, co-hostof “The Entertainers® (1964-65) and star
of “The Bob Newhart Show” (1972-78) and “Newhart” (1982-90).
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HEAR NO EVIL: Judith Tvey and Tom Skerritt starred in Novembers
“What the Deaf Man Heard,” the seasun’s most watched telepic.

Hallmarks’ the spot for
net’s sweeps successes

Continued from previous page
specials, with five Emmys —in-
cluding best made-for-televi-
sion movie.

The series aired exclusively
on NBC for many years, but
scheduling disagreements and a
dipinratings led the network and
Hallmark to mutually part ways
in 1979. ABC, CBS, NBC and
PBS each presented the “Hall of
Fame” in subsequent years, but
— especially in the late 1980s and
early ‘90s — CBS viewers em-
braced the movies in consider-
ably greater numbers. To illus-
trate this point, consider that
while NBC has aired the most
“Hall of Farne” specials, the fr-an-
chise’s 10 highest-rated movies
have all appeared on CBS.

‘Heard’ seen by many

Last November's “What the
Deaf Man Heard,” starring
Matthew Modine, ranks as the
television season’s most-
watched movie and currently
ranks third all-time among
“Hallmark Hall of Fame”
movies, trailing only “Aunt
Mary™ (1979) and “Sarah. Plain
and Tall” (1991).

Other recent successes for
the series on CBS include “"Har-
vest of Fire” (1996), “Rose Hill”
(1997), *“William Faulkner's Old
Man” (1997). "Ellen Foster”
(1997) and “The Love Letter”
(1998). Each of these mavies
dominated their time period
and have helped the “"CBS Sun-
day Movie” mave into thetop 10
in ratings among all programs
on television.

Nextup for the company will
be “Only Love,” airing in May,
based on a romance novel by
Erich Segal (“Love Story”).
“Only Love” stars Oscar winner
Tomei, Rob Morrow and Matil-
da May. The drama is about a |

couple kept apart by time and
distance.

“I think it’s truly an old-fash-
ioned love story. and I believe
Erich Segal will have an enor-
mous appeal. [tisalsoan interna-
tional story.” says executive pro-
ducer Gerrit vander Meer. “That
sweep — no pun intended — the
grandness of the whole story,
will give it definite appeal.”

Dick Welsh, who has been
the executive producer of the
“Hall of Fame” for the last 12
vears, believes the key to the
series’ success is that the
movies are about relationships.

Real-life stories

“We spend a lot of time in
making sure the relationships
ring true and having people tulk
toeach other the way they might
really want to but might not ac-
tually do in real life,” he says.
“We believe we can tackle any
subject if it's handled properly,
and the audience seems to re-
spond to these personal stories.”

Hallmark's Moore credits
CBS’ Moonves with taking a
personal interest in seeing the
franchize and partnership suc-
ceed. Five vears ago when he
was at Lorimar, Moonves pro-
duced the highly popular “Hall
of Fame” entry “Oh. Pioneers!.”
starring Jessica Lange.

In the year 2002, the “Hall- |

mark Hall of Fame” will be cele-
brating its own Golden An-
niversary. Moore said the dura-
tion of the deal CBS and Hall-
mark inked last year — extend-
ing what had beer. a three-year

exclusive deal into a seven-year |

pact — was done in part to guar-
antee that the 50th anniversary

presentations would air on the |

network.
Kyistien Brada contributed
to this report.

By ERICJ. OLSON

hile NBC continues to

strut its peacock and the

WB hops around with

Michigan J. Frog, CBS is

focusing onits ownicon, the Eye.

At a time when advertisers

| are paying record amounts for a

shrinking network audience,

the networks are placing more

emphasis than ever on their in-
house promo ads.

CBS will stick with its “The

| Address Is CBS: Welcome

‘Welcome home’ awakens Eye

vealed until after May 21, view-
ers can expect new variations
on graphies, music, and lyrics.
The network’s eye logo may
have a slightly updated look as
well, although it will continue to
play a central role as the compa-
ny’s widely identifiable icon.
Just how effective is “The
Address Is CBS” theme?
Schweitzer says the campaign
has created the most brand
awareness CBS hzas ever had.
“It creates a sense of place that
resonates emotionally with
viewers,” he says. “It's a desti-

contemporary feel to it,”
Schweitzer says. “The new cam-
paign is a progression and evo-
lution of where we are now.”

According to CBS execs, the
current promos are designed to
hold on to CBS’ core 25-54 age
bracket audience while at-
tempting to pull in younger
viewers closer to the 25 mark.
The change, however, won’t be
radical; CBS tried that unsuc-
cessfully once before.

But out of folly can arise en-
lightenment and success. C'BS
hit upon the “Welcome Home”

| Home” market-
ing and on-air
promotion next
season.

What began
as “Welcome
Home” for the
1996 season
evolved into
“The Address [s
CBS: Welcome
Home” for 1997.
For fall 1998,
CBS will take
“The Address Is
CBS™ up another
level in its mar-
keting and on-air
promotional

‘Foothall pumps up the energy and gives fhe campaign

nation theme.
Where’s the
best comedy
' or Mondays?
The address is
. CBS. You'll
have a good
visit when you
. watch CBS.”
It’s difficult
to assess the
wisdom of
continuing
with the evo-
lution of the
destination-
themed “Wel-
come Home”
campaign.

campaign. H ' Paul Schul-
it - an aggressive momentum. i, | oresi.

oing to be a bi . ) S dent of the
! ﬁmgof it,” Sa_v% George Schweitzer, exec VP of marketing and communications Paul Schul-
G eorge man Co,,

marketing and communications
at CBS. Having reacquired
football for the fall season, CBS
plans to welcome football fans
home and intertwine the games
| with the rest of its entertain-
l ment programming.

" “Football pumps up the ener-
I

|

gy and gives the campaign an
aggpressive

Schweitzer says.

Often criticized by Madison

Avenue for having the oldest

demographicof all the networks

l — CBS has a huge 50-plus audi-

ence — the Eye web has retali-

ated with a hipper. livelier. more

l energetic campaign. “It's all

about the execution and style,

| which has more of an edge and a

momentum,”

Schweitzer, executive VP of | theme for the following season

| sion. The campaign worked and
| ratings rose.

which buys network ad time,
finds the message fuzzy. “It’s
like when people come back to
TV — Bill Cosby, Bob Newhart,
Tom Selleck — but the ‘welcome
home' people who've come back
have not made that big of a
dent,” he says. “It may be wel-
coming stars or welcoming
viewers, I'm not sure. It would-
n’t be bad to change the mes-
sage, because the new ‘welcome
home’ shows haven’t reached
the levels expected for them.”

However, Schweitzer says
the campaign is “extremely
popular with the audience. We
don't try to fix something if it’s
not broken. Continuity in this
business is very important for
the viewer.”

to win back the viewers who
fled. The message was that it
was OK to come back now. The
warm and cozy welecoming told
viewers ('BS was once again a |
friendly place for great televi- |

For 1998. CBS also will con-
tinue its ongoing strategy of mar-
keting its shows individually,
each one being treated as a sepa-
rate “brand” tailored to its par-
ticular target audience. As in last
year’s campaign, big stars will be
featured in promo spots. CBS
feels it's the stars who make the
audience connect to the network.

Though the details of CBS’
new campaign won't be re-

@® WITNESS: JOHN FORSYTHE

“Worthington ‘Toby" Miner was the head of what was then the
TV arm of CBS and he started ‘Studio One’ and brought in many
good directors and writers who later became giants in motion pic-
tures. ‘Climax!" was an immensely popular show, but we did a lot
of those first shows in radio studios where they had knocked out
the walls and cables piled on top of each other. It was live, so you
would have actors running from one end to the other with
wardrobe people redressing them on the fly.

“Once, I had to go from a dinner jacket to a baseball uniform in
one minute, throwing clothes off as I ran. It was an extraordinary
school for everyone, the writers, directors and actors. Then on
‘Bachelor Father’ we used to alternate with ‘The Jack Benny
Show’ in the days when American Tobacco was a huge sponsor and
had a great deal of sway over the network.”

— John Forsythe, starred in dozens of “Studio One” and “Cli-
max!" dramas, and the series “Bachelor Father” fram 1957-62.
the first two seasons of which were on CBS.

Eyewitness quotes compiled by Jerry Roberts
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Salutes

KIRK & ANNE

FOR HELPING MPTF

“TAKE CARE OF ITS OWN”

Join us as we honor the Douglases with

MPTF’s Silver Medallion Award for

outstanding support and commitment to

Harry's Haven

a special care unit for people with Alzheimer's

and other forms of dementia

Friday, May 1

Preview Performance of “Chicago’

Ahmanson Theatre

For tickets and information, call Levy, Pazanti & Asso
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4

ciates, (310) 201-5033 ’
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Bongwater

(Comedy-druma)

An Alliance Independent Films presenta-
tion. Produced by Alessandro Uzielli, Laura
Bickford. Co-producers, Kathryn Riccio,
Mat Lundberg.

Directed by Richard Sears. Screenplay,
Nora Maccoby, Eric Weiss, based on the
book by Michael Hornburg. Camera (color).
Richard Crudo; editor, Lauren Zuckerman;
music, Mark Mothersbaugh, Josh Mancell;
music supervisor. Billy Gottlieb: production
designer. Gideon Ponte; costume designer,
Nancy Steiner: sound, John Brasher: casting,
John Papsidera. Reviewed at L.A. Indepen-
dent Film Festival, April 19, 1998. Running
time: 98 MIN.

David
Serena
Jennifer .
Mary

o . | Luke Wilson
... Alicia Witt
.... Amy Locane
. Brittany Murphy

Devlin ... Jack Black
Tony .. .... Andy Dick
Robert ... . Jeremy Sisto
Tommy ....... Jamie Kennedy
Bobby ... Scott Caan

[Viom) ., Patricia Wettig

By LAEL LOEWENSTEIN

he latest entry in the growing

field of indie youth ensemble

films, “Bongwater” is an un-
even, intermittently likable movie
about a group of Portland resi-
dents for whom getting high is a
way of life. While its fresh-faced
but largely unknown cast mem-
bers frequently rise above the ma-
terial, pic isn’t distinctive enough
to suggest it will yield more than a
limited run in specialized markets.

The story opens with a bang in
medias res. An unidentified young
man dashes out of a house. Doors

Starf*cker
(Comedy)

A Persistent Pictures presentation in as-
sociation with Bandeira Entertainment of a
King/Flynn Simchowitz and Dan Stone pro-
duction. Produced by Jonathan King, Beau
Flynn, Stefan Simchowitz. Executive pro-
ducers, Dan Stone, Henry M. Shea.

Directed, written by John Enbom. Cam-
era (Foto-Kem color), Patrick Loungway; ed-
itor, J. Kathleen Gibson; music, Cristophe
Beck; production designer, Andrew Cahn;
costume designer. Genevieve Tyrrell; sound
(Dolby), Daniel D. Monahan; assistant direc-
tor, Richard Fox: casting, Sheila Jaffe, Geor-
gianne Walken. Reviewed at L.A. Indepen-
dent Film Festival, April 19, 1998. Running
time: 91 MIN.
George Flynn ..
Kyle Carey
Jarry Wallace ...
Sandra

Jamie Kennedy
Loren Dean
.. Clarence Williams 111
.. Bridgette Wilson
Philip Fox Spencer Garrett
lona Shirley ............... .. Carmen Electra
Manny ............. ¥ e Bruce Ramsay
Tracey™Beck ....... ommmmmem: Amy Smart
Saul Spengler ... Paul Herman
William ............... Matt Malloy
... Marlo Thomas

slam. A woman, carrying suitcases,
leaves soon after. In the chaos, a
smoldering bong topples over, ig-
niting the adjacent curtains. Re-
mainder of the sequence cross-cuts
between the fire, as flames con-
sume the house, and the young man
drinking shots at a strip club, igno-
rant of the devastation that awaits
him at home.

With that forceful opening,
helmer Richard Sears successfully
piques one’s curiosity, though the
rest of the movie never quite attains
the same dynamic energy level. A
temporal shift then takes the action
back three weeks as David (Luke
Wilson, of “Bottle Rocket”), an as-
piring artist and successful pot
dealer, metes out his stash to
friends and associates.

Suddenly, a fiery redhead, Ser-
ena (Alicia Witt), bursts into his
house. She demands to know why
her friend Jennifer (Amy Locane)
is unconscious. blaming David for
Jennifer’s condition.

Despite their inauspicious start,
Serena and David become friends,
roommates and nearly lovers. Intro-
ducing him 1o her well-connected
but irritatingly perky friend Mary
(Brittany Murphy), Serena tries 1o
help David gain a foothold in the
art scene. But wires get crossed and
signals misunderstood, and when
Serena thinks David has more than
a friendly interest in Mary. she
takes off with heroin-addicted mu-
sician Tommy (Jamic Kennedy),

who’s bound for New York.

o 1B

Jamie Kennedy, left, and Loren Dean in helmer Jhn Enbom’s “Starf*cker.”

Alicia Witt plays Serena in “Bongwater,” directed by Richard Sears.

That 30-minute backstory ex-
plains the argument with David that
precipitated Serena’s rapid depar-
ture from his house and the ensuing
fire. What it doesn’t explain is why
the kindhearted David continues to
pine for her even after her bitter
exit. With her mouth fixed in a per-
petual pout, Serena is selfish, ma-
nipulative and irrationally posses-
sive. Her purported chemistry with
David is not visible onscreen.

Here the plot more or less dis-
mantles. Sears spends much time
depicting the disconsolate David
and his pot-smoking gay friends
Tony (Andy Dick) and Rabert (Je-
remy Sisto). An endless succession
of scenes portray the trio getting
high and indulging in the pseudo-
profundities of a cannabis-en-
hanced state. Occasionally, some-
one gets off a good one-liner, but
for the most part, those scenes are
stock and predictable.

By LEONARD KLADY

limbing the Hollywood lad-
der has become a staple topic
of the American indie scene.
An acerbic look at the needy and
aspiring, “Starf*cker” gets in a

few good licks and observations,
but the film relies too heavily on
oft-used situations. Not quite up
to the rigors of the theatrical
marketplace, this debut feature
by writer-director John Enbom is
nonetheless amusing and well

A brief diversion takes David
and Mary out of the city and on a
pot-retrieving expedition deep in
the Oregon woods. Other than pro-
viding footage of people dancing
stoned through a redwood forest,
the tediously slow sequence sets up
an LSD-induced hallucination of
David’s mother (Patricia Wettig),
which adds little.

Meanwhile, having overdosed
on New York, Serena forsakes the
city to return to Portland and
presumably David. But because
she’s hardly evolved as a character.
there’s precious little to root for in
their reunion. In fact, it’s pretty
hard to like anyone in this movie
except for David, as Wilson gives
the only sympathetic performance.

Its 98 minutes feeling more like
two hours, “Bongwater” could have
benefited from some liberal editing
that might have picked up the pace
and moved the action along.

cast, and could easily score as a
cable premiere with modest spin-
off on videocassette.

Pic’s dynamic of a wannabe be-
friending a star has been employed
countless times in both dramatic
and comic contexts. In this incarna-
tion, George (Jamie Kennedy)
works as an ad writer until one of a
half-dozen of his completed scripts
is discovered and produced.

Talent aside, George is trapped
in a vicious circle. Because he’s a
marginal, he hangs out with a
crowd of “‘not-quites” that in-
cludes high school friends from
Arizona and a rich kid who pro-
duced a grade-Z explortation
movie in the Philippines and is
looking to step up to something
more ambitious.

Something like fate interrupts
the cycle. At one of the numerous
low-rent, no-profile parties where
George and friends network. he

Turn to page 83

In God’s Hands

Continued from page 8

jerry-built storyline is just an ex-
cuse for numerous shots of luscious
scenery and towering waves that
play like a video from the Indone-
sian Tourist Authority.

Equally distracting, the cast is
made of professional surfers who
perform with grace and courage in
the jaws of a powerful wave, but
whose reading of dialogue comes
off as stilted and unnatural — so
much so that some lines elicit unin-

does little to dispel prevalent
stereotypes of surfers as essentially
shallow wave worshipers.

Helmer King specializes in what
might best be described as the sensual
blur — that is, lush images rapidly
edited together whose significance as
a whole is difticult to divine. For in-
stance, the opening sequence, in
which the surfers, clad only in swim
trunks, must escape from prison (why
they’re jailed is not tully clear). plays
like a vaguely erotic musicvideo. re-
plete with close-ups of rippled ab-
domens and shining pecs.

tentional laughs. As such. the film

While there’s refreshingly little

sex here for a King movie, there
are enough shots lingering over
male bodies to fuel viewers™ imag-
inations. Much more impressive is
the water imagery. Obviously,
shooting surfers curled inside 40-
foot waves presented cnormous
technical challenges, and lensers
John Aronson and special water
d.p. Sonny Miller do a commend-
able job, using the widescreen to
its full advantage. Moreover. King
and crew present the surfing shots
in fluid takes rather than spliced-
together sequences that would have
diminished their potency. 1'ndeni-

ably beautiful. by turns majestic
and menacing. waves are pic’s
most powerful force. Still, by the
40th shot of a gargantuan wave
curling like an angry dragon's tail,
all but die-hard fans might well tire
of the imagery.

Adding to the amplitude of the
surfing scenes, the sound plays an in-
tegral role. Clearly not meant for the
faint-hearted, the SDDS system is so
forceful and loud that the thunderous
roar accompanying every giant wave
sounds astonishingly like the gut-
splitting rumble of a 7.0 earthquake.

The Big Hit

Continued from page 4

victim wasn’t quite dead and he had
to apply the finishing touches. Mel
doesn’t argue or pull out a gun: he
just shrugs and hands over the wad.

The conceit of “The Big Hit™ is
that the killer simply can’t say no.
He's a big-hearted lug who wants to
be liked and have a normal famity
life once he arrives home from “the
office” Its a funny, skewed per-
spective that proves difficult to sus-
tain beyond skit format.

Mel’s compulsion to please has
landed him in all manner of domes-
tic trouble. He’s been financially
bled dry by girlfriend Chantel (Lela
Rochon). who knows which soft
spots to push, while his fiancee, Pam
(Christina Applegate) — a 100 obvi-
ous incarnation of a Jewish Ameri-
can princess — takes what’s left.

Strapped to keep up payments
on his suburban traci, Mel reluc-
tantly agrees to do a moonlighting
job for Cisco. It’s a snatch-and-grab
of Japanese-American Jiro Nishi’s
(Sab Shimono) teenage daughter,
Keiko (China Chow), with a cool $1
million ransom attached. But Cisco
is lax in planning the operation, fail-
ing to discover that Nishi just went
bankrupt financing a vanity film
and that Keiko just happens to be
the goddaughter of his boss. Paris.

Summoned to the crime czar’s
lair. Cisco is assigned to find the
kidnappers and eliminate them. He
quickly figures out a way to cover
his tracks and implicate Melvin as
the ringleader. But finishing him
off is going to be a little compli-
cated, as the hit team runs smack
into non-Jew Melvin’s Passover
seder for his future in-laws (Lainie
Kazan, Elliott Gould), and the ever-
vulnerable target develops an unex-
pected human shield when an emo-
tional bond ensues with his smart,
compassionate hostage.

Vet Hong Kong director Che-
Kirk Wong -—— making his US.
debut — approaches the offbeat ma-
terial with the kind of boldness and
blindness the Cisco character ex-
hibits. There's a herky-jerky quality
to the narrative in which plot lapses
are glossed over with elaborate set
pieces and bizarre asides. One run-
ning gag involves a pint-size tyrant
video store employee who harasses
Melvin over the phone about his late
return of “King Kong Returns.”
Even as all hell breaks loose, the
gunman clutches the tape and risks
life and limb to get the unmemo-
rable sequel back on the shelf.

Despite the thinness of the amus-
ing material, the cast manages to el-
evate the piece several notches.
Wahlberg’s hangdog look and pained
expression is perfectly employed for
wry comic effect. His character’s
inkling of self-awareness makes him
the type of existential hero who’s un-
usual for the genre. Phillips glories
in Cisco’s flamboyance, with a cloth-
ing ensemble in desperate need of
volume control. Chow makes an im-
pressive debut, and only the over-
stated roles of Applegate and Kazan
prove cacophonous in the piece.

“The Big Hit” is unquestionably
a slick piece of goods. The training
and experience of Wong and his
crew culled largely from such
action series as “La Femme Nikita”
and “Once a Thief” keep the
film lively and vivid.
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Mlzrahl s model film idea

Continued from page 1

DreainWorks co-founder Steven
Spielberg and production heads Lau-
rie MacDonald and Walter Parkes
read the comics over the weekend
and met with Mizrahi on Monday,
moving quickly to sew up the deal.

“The world of fashion is one
we’ve been interested in develop-
ing a comedy about. but we've
never had a strong enough way,”
said MacDonald. “The comics
give us a witty and original view-
point on that world, as well as
some terrific characters.”

MacDonald said the studio

LIONS ROPES
DEMME’S PIC

Continued from page 3
lan Hart. Famke Janssen, Colm
Meaney and Martin Sheen.

Pic was written by Mike Arm-
strong and exec produced by Nico-
las Clermont and Elie Samaha.

Several years in the making, the
Charlestown story was a collabora-
tion between Leary and Jim Ser-
pico’s Apostle production company
and Dernme and Joel Stillerman’s
Spanky Pictures.

Labor of love

“On every level this film is an
extraordinary labor of love and we
are committed to matching the
filmmaker's dedication and serving
it well.” said Mark Urman, presi-
dent of Lions Gate Releasing.

Release schedule

In addition to “Affliction” and
the untitled Demme film, Lions
Gate's release schedule includes
Vincent Gallo’s “Buffalo 66.”
Noah Baumbach’s romantic com-
edy “Mr. Jealousy,” Bill Plymp-
ton’s adult animated feature *“I
Married a Strange Person,” Tony
Gatlif's French-language film
“Gadjo Dilo™ and Joe Carnahan’s
low-budget thriller “Blood. Guts,
Bullets & Octane.”

| hopes to get a writer on the project
\ right away and quickly develop a
| script.

DreamWorks is also considering
the possibility of a primetime ani-
mated series based on the books.

This is not the first time Mizrahi
has tried his hand at writing. le
also penned the spec script “Wild
About Harry,” which made the stu-
dio rounds earlier this year.

Mizrahi has also done duty on
the other side of the camera, play-

ing fashion designer Julian Russell
in Barry Sonnenfeld’s “For Love or
Money.” And Douglas Keeve’s ac-
claimed 1995 documentary “Un- '
zipped” followed the frenzied cre- |
ation of a Mizrahi fashion show.

Mizrahi cut his teeth working l
under such legendary designers as
Perry Ellis, Jeffrey Banks and
Calvin Klein before striking out on
his own in 1987.

He was repped in the deal by
CAA.

Continued from page 3

Vermont to Manhattan after a divorce.
Root plays her daughter. Stream, who
is exposed to the world of teen sex
when she enters an elite Upper East
Side prep school.

Colette Burson is directing the
film from a script she co-wrote
with Kate Robin.

“Coming” is produced by Keven
Duffy and Bandeira’s Beau Flynn and
Stefan Simchowitz. Exec producers
are Key Entertainment’s Matthias
Emcke and Thomas Augsberger.

Farrow stars with Sam Water-
ston and Justin Whalin in Davis En-
tertainment’s telefilm “Miracle at
Midnight.” a two-hour “The Won-

Farrow, Root top ‘Soon’

derful World of Disney” telepic for
ABC that airs in May. She has a
Larry Charles-created sitcom in de-
velopment at CBS.

Black sheep

Root recently completed the
pilot “Trinity.” directed by Michael
Caton-Jones and exec produced by
John Wells. In it she plays Amanda,
the black sheep of a strict Irish-
Catholic family.

Farrow was repped in the deal by
her manager Judy Hofflund. Root
was repped by Mitch Geller and
Chris Schmidt of Writers & Artists
Agency. and manager Gail Abbot.

Continued from page 6

radio public service announce-
ments linking “Quest for Camelot”
and the UNICEF organization,
through heralds announcing the
| film premiere and UNICEF part-
| nership in local libraries and book-
stores and a “Trick-or-Treat for
UNICEF™ fundraising campaign
through the 150 Warner Bros. Stu-
' dio Stores throughout the U.S.

{

Important messages

Daly and Semel said in a joint
statement, “We at Warner Bros.
would like to bring UNICEF's im-

Starf*cker

Continued fiom page 82

stumbles upon former young-hunk
sitcom and movie actor Kyle Carey
(Loren Dean) snorting cocaine in
the bathroom. It’s as if he were
struck dumb, and when Kyle sug-
gests George drive him to a party at
Faye Dunaway’s, the young man
loses all perspective.

It’s obvious to everyone but
George that Kyle is strung-out, out
of control and delusional. George
fails to sense that anything is amiss
when Faye’s not at home: all he can
grasp is that someone who’s made
it is close enough to touch.

George vainly believes that he
and Kyle have bonded and will soon
be making the rounds together on the
scene. But weeks pass before he gets

| acall from Kyle — who, not surpris-
ingly, is in trouble. He has been ro-
mancing the underage daughter of a
studio exec and can’t remember in
which hotel room he’s left her tied up
while he went to a drug store.

Told in bookended form, the
| opening section — with George be-
l hind bars for some crime against
Kyle — is a tantalizing intro that re-
grettably turns into little more than a
structural device. The dilemma that
“Starf*cker” can’t seem to avoid is

the ghoulish. predatory qualities that
traditionally come with this territory.
Focusing on users and abusers, pic
lacks sufficient humor and humanity
in its central characters, leaving the
audience without a rooting interest,
and the story’s resolution is more
cynical than satisfying.

keeping the material light and free of

FILM REVIEW

\
|
|

| droll posture that leavens the picture.

WB, UNICEF debut program

portant messages to our own
moviegoing audiences in the hopes
that they will become more aware
of this organization’s work and how
they can support it.”

The 51-year-old UNICEF uses
its funds to provide medicine, vac-
cines. food, education, clean water
and sanitation and emergency relief
1o women and children in more
than 160 countries and territories.

Turner’s $1 billion donation to
the United Nations is being doled
out over 10 years. to be used in
whatever manner the UN sees fit.

Kennedy’s character though
well observed grates on one’s
nerves. He's never specifically
outed, but his theatricality and fawn-
ing behavior provide a closeted sex-
ual leitmotif that intrudes in rather
unpleasant fashion. Dean, who also
nails his role with precision, is much
oo self-consumed in his perf to
shoulder the focus of the piece. Sup-
porting players are effective, if
briefly drawn, though Clarence
Williams 11, as George’s public de-
fender, manages an appropriately

Enbom is very much a talent in
the raw; he can pull off inspired
flashes but is not yet able to tie up all
the threads into a cohesive whole.
Pic’s presentable tech credits neither
elevate nor undo the narrative.

Brooks to keynote
IFP scribe confah

By LEONARD KLADY

Oscar-winning filmmaker
James L. Brooks will give the
keynote address Saturday for the
Independent Feature Project/West’s
annual Screenwriting Conference.
Brooks will focus on the creative
process and how inspiration is
translated into story telling.

This year’s two-day program will
be held at the Writers Guild and has
scribes John Milius, Steve Oedekerk,
Caroline Thompson and Ed Solomon
lined up as panelists and seminar
leaders. Production case studies will
focus on “Boogie Nights” and “Don-
nie Brasco” with the pictures’ respec-
tive writers Paul Thomas Anderson
and Paul Aftanasio leading the ses-
sions. with other key members of the
productions providing details on the
development from page 10 screen.

This year’s major panels will dis-

cuss comedy writing for the
bigscreen and the transition from
screenwriting to feature {ilm direc-
tion. In addition to Oedekerk (“‘Ace
Ventura™) and Solomon (*“Men in
Black™), the comedy session will
feature Noah Baumbach (*“Kicking
and Screaming”). The trio of scribes
turned helmers comprises Thomp-
son (“Buddy”) and Dan Rosen and
Don Roos, whose respective direct-
ing debuts, “Dead Man’s Curve”
and “The Opposite of Sex,” will pre-
miere theatrically later this year.

Other sessions include writing
period pieces with Milius, “Charac-
ter Transformation™ with writing/di-
recting coach Joan Scheckel and
“The Business of Writing” led by
literary agent Adam Shulman.

Further information on the pro-
gram and advance registration is
available by calling the IFP West
at: (310) 475-4279, ext. 52.

FX sets new summer fare

Continued from puge 8
out into the made-for-TV movie
arena next year.

“We feel these new shows are on
target with our focus on comedy
and on the 18-49 audience with a
skew toward men,” says Mark Son-
nenberg, exec VP of FX Networks.
“Our strong primetime lineup gives
us a tremendous platform to rollout
original programming and enhance
the value of FX.”

FX has given the greenlight to
production of 65 half-hour episodes
of “Bobcat’s Big Ass Show” (Daily
Variety, Feb. 3), hosted by comedian
Bobcat Goldthwait. to run Monday-
Friday at 10:30 p.m. beginning June
I. The show, from Stone Stanley
Prods., is described as a gameshow
where wild stunts performed by
contestants are judged by Goldth-
wait and the audience.

FX has ordered 16 segs of the va-
riety hour to be emceed by Penn Jil-
lette and his silent partner Teller.
“The Penn & Teller Show,” from

Buccien and Weiss Prods. and Pear-
son All American TV, will be based in
Las Vegas. FX is targeting a summer
premiere but no date has been set.

“Bobcat’s Big Ass Show™ was
packaged by Ray Solley of the
William Morris Agency, while the
Penn & Teller series was put together
by Solley and WMA’ Mark likin.

Other projects in the develop-
ment pipeline at FX include:

B A series showcasing the Los
Angeles-based comedy troupe The
Groundlings from In-Finn-ity Prods.

M “Fast Food Films,” from Gold
Coast Prods. and Fox Television
Studios, in wh:ch the plots of fea-
ture-length films are condensed to
3- to 6-minute bites.

B “Inside Jokes,” from Victoria
Prods. and Fox TV Studios, focusing
on up-and-coming standup comics.

B “Rude Awakening.” from the
Gurin Company, in which the stu-
dio audience takes part in an off-
beat popularity contest.

TELEVISIO

N REVIEW

Merlin

Continued from page 6

The vast, lush countryside of
England and Wales blend spectacu-
larly with Ann Hollowood’s exquisite
costumes to perfectly complement
the action. Neill is more than up to
the task of carrying a highly detailed
production on his firm shoulders.
And those effects — it’s difficult to

recall a more captivating use of them
in a largescale TV production.

If there is a downside to “Merlin,”
it’s that there are so many little twists
and turns and scenarios going down
at once that you're not always sure
what’s going on. But the acting and
the emotionally charged script (com-
plete with an ohi-so-'90s makeover of
the title character) more than com-
pensate. Tech credits sparkle.

Charles B. Lang, A.S.C.

With profound sorrow and regret we announce the death of our beloved
member. He is survived by his daughter Judit» Lang: three grandchildren
and four great-grandchildren.

A private memorial service will be held on Thursday. April 23. 1998,

July 4, 1902 - April 3, 1998
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Isaac Moore (classifieds) * (213) 965-4413 °Liz Rocklin (classifieds, real estate sales) * (213) 965-4423

Mail « Daily Variety Classifieds, 5700 Wilshire Blvd., Ste. 120, Los Angeles, CA 90036

ENTERTAINMENT PARALEGAL

Top Westside ent. law firm seeks paralegal to become part of transactional
mot pic & TV practice. Firm specializes in representation of major writers,
directors, actors and producers. Looking for someone with paralegal cert &
at least 2-3 yrs. exp wi/transactional ent matters. Familiarity w/basic types
of ind. contracts, guild apps, copyright helpful. All resumes received will be
kept confidential. Submit to: Box D-23-M, c/o Daily Variety.

P.A.'s NEEDED
Television Post Production and
Writing Staff is hiring two P.A's.
Must have car, insurance, knowl-
edge of LA. Experience
necessary. Fax resume to:

818/769-3356

ADMINISTRATIVE ASSISTANT
Rapidly growing movie related co. seeks
highly motivated. hard working. computer
literate individual. Duties include acting as
a liaison 10 major film studios & keeping
key executives organized. Excellent op-
portunity. $10.00/r. Fax resume to ETS/
Direct 818/655-9701 Atn: Swuart Snyder

LITERARY AGENT
Agency Experience Preferred.
industry Experience Required.
Fax resume & salary history to:

jds (310) 276-3412

ASSISTANTTO | &

R

great $3.

FUN & TRAVEL

Cutting edge firm opening new ;.
offices in L.A. Needs help in all
areas. Flexible hours, training,

310-645-2507

$10 hr guarantee+commission+benefits
P/T hrs 7am-1pm M-F
CALL Kevin: 310-390-6811

TELEMARKETING LINEAR EDITORS
Computer Ribbons Hot news magazine show looking
$500 to $1000 wkly for creative, linear editors. Must

know Grass Valley, Betacam, and
D-3 Gear. Speed a plus. Send
resume and reel to: P.O. Box 7785,
Burbank, CA 91501-7785.

TELEPHONE FUNDRAISING
Major L.A. arts organization seehs relia-
ble, enthusiastic tele-fundraisers for 10-
wk, annual fund campaign. $8 base +
comm.; 4-hr shifts, day & evening: min.
16 hr wk. Exciting incentives. Non-profit
exp. desirable. Join an exciting team! Call
213/972-0798 10 set up interview.

BOOKKEEPER/
OFFICE MANAGER

Very Busy Bev. Hills PR Co. Full
charge accountant thru Trial Balance-
MUST know Quickbooks/Computers
inc heavy A/R. Salary DOE. Benefits.
Fax resume w/sal hist 10 818/709-7502.

PARALLGAL

Leading entertainment faw firm seeks
paralegal with approximately 3 to 5
years experience with drafting and
negotiating contracts, guild liaison.
copyrights and entertainment-related

research both in features and television
Law firm or studio experience
preferred. Must be a self-starter who is
organized. detail oriented and a team
player. Send resume to:

Box D-14-11, ¢/o Daily Variet

—

RECEPTIONIST |
for busy. fast-paced Video Prod.
Co. Must be professional. possess
excellent communication and or
ganizational skills to handle
phones and front office with a |
smile. Some clerical duties re-
quired. PC exp. and word proc. pro-
ficiency a plus. Growth potential
for right person. N/8

Fax resume to 213/930-0973

P.R. ASSISTANT
P.R.. telemarketing/research/press
kit assembly/mailings for small
dance co. FT position. IBM exp.
nec. Bilingual/Spanish. $9.00/hr.

Fax cover letter and resume to:

(213) 930.0186

H.R. GENERALIST

If you have strong H.R. exp,
industry backgrnd, office mgmgt

skills, and a positive, innovative
approach, call (310) 285-9271 for
more detalils.

SPECIAL EVENTS EXPERT!

The new Fox Family Channel
needs an event specialist who
lives and breathes event plan-
ning to organize and execute
corporate events, meetings, func-
tions and publicity activities. Our
Special Events Manager should
have 5-7 years experience in
creating flawless events on a
tight budget, must be a true team
player, and needs to de-
monstrate initiative and a great
attitude, as well as an ability to
meet challenging deadlines and
balance competing priorities.
Previous cable industry experi-
ence extremely helpful. If this
sounds like you, please fax re-
sume to: 310/235-5898.

POST PRODUCTION
BILLER

Expanding facility seeks biller for
busy acctg. dept. Post. Prod. exp.
required with Xymox experience

preferred. Xint customer svc skills
and attn. to detail very important.
Xint salary. DOE & Benefits.

Fax resume: CCI Digital
213-466-2392 attn: Controller

Attention
Graphic
Designers!

Cendant Software is the premiere
global producer of edutainment
software. Cendant manages the
sales & distribution for four
individual companies: Sierra On-
Line, Davidson & Assoc., Blizzard
Entertainment and Knowiedge
Adventure; each developing its
own award-winning titles under
its respective brand name.

We're looking for a couple of
talented graphic designers to
develop in-house & out-of-house
packaging & related materials:

Project Manager/
Graphic Designer

Provide art direction for
innovative packaging projects
from concept to completion.
Must be a superior conceptual
thinker with strong design
ability; detail-oriented and able
to juggle muitiple deadlines.
Job code: #PMGD-DV.

Graphic Designer

RECEPTIONIST

Leading digital imaging studio
seeks bright, detail-oriented person
fo answer phones and provide
administrative support. Must work well
under pressure. Entry level opportuni-
ty. Mac literate preferred.

FAX resume to: 310-287-3778

Hands-on design & production,
plus some out-of-house
project management will be
your primary responsibilities.
Job code: # KAGD-DV.

Both positions require exceptional
design ability and expert Mac

proficiency in Photoshop, Quark,

REAL ESTATE RENTALS

NEW SANTA MONICA
TOWNHOMES:
Spectacular 2 Bdrm + Den & 3 Bath,
North of Wilshire, views, high
ceilings, W/D hookup, granite

countertops & more. $2500/mo.
310-820-2422; 310-451-8060

SHERMAN OAKS

Charming 3 Bedroom, 2 bath house,
hardwood floors, fireplace. all
appliances, double garage. pets ok.
Secured yard. Avail 5/1 .....$1650/mo.
310-548-6023

PRESTIGIOUS
WEST HOLLYWOOD
OFFICES!!
1deal for Entertainment Businesses
with excellent views.

Phone-Copier-Facsimile-Parking
$750 to $5500 per month
Call - Kay Grantham
(213) 822-2000

213) 822-2010

SHORT TERM
West Hollywood single. Fully furnished.
Includes color TV & cable. microwave.
A/C, year round heated pool. laundry
facilities. dishes. pots. pans & utensils. |
month min. $925/mo. No pets.

213-654-3363

CULVER CITY COTTAGE

| + 1, hardwood floors, garage, parking
$700
Westside Rental Connection
www.westsiderentals.com
(310) 395 1284 Low Agt. Fee

SANTA MONICA

Apartment. 1 + 1. Pool. close to
beach & shopping
$775

www.westsiderentals.com
(310) 395-1284 Low Agt. Fee

SERENE OJAI RETREAT
Private 3000 sq ft 4 BD
2 1/2 BA home, pool, oak trees,
beautiful 1.3 acres. $3K/mo.

(213) 225-7377

SHERMAN OAKS
100% all new construction. latest
technology + bldg code regmts.
Pool. spa. gym. rec rm. frplcs. sec.
1 b - $850: 242 - $1025: 3+2 - $1325

NO PETS PILEASE

818-990-3717

“GORBIS & LIBERTY”

Entertainment Law

PROTECTION OF RIGHTS und
CONFLICT RESOLUTION
TV » Film » Music * Publishing * Sports
HQ in Beverly Hills
310-652-0100
out of state 1-800-842-6060

ART MENALDI. | buy & sell homes. REMAX agt. (800) 636-2534

COMMERCIAL REAL ESTATE

& lllustrator; a B.A. & 2+ years’
design experience.

Send resume with salary
requirements & non-returnable
SAMPLE DESIGNS to: Job
Code #----, 19840 Pioneer
Avenue, Torrance, CA 90503.

& CENDANT

oftware

www.cendantsoft.com eoe

*FOR SALE - BEVERLY HILLS
ENTERTAINMENT BLDG.*
Fully renovated 7,746 sq. ft. creative

office, user space avail. $1.5 Mil.
GERLACH/ BOWMAN

CB COMMERCIAL 310-550-2500

HOW DO |
RESPOND TO AN AD?

To respond to a Variety ad with a
box #, write: Job #_____, c/o
Daily Variety, 5700 Wilshire Bivd.,
#120, Los Angeles, CA 90036.

TECHNICAL SERVICES

« AVID 8000 - |

$250 Dany! Livireo OFfer |

| 6.5 * PCl » 3D FX * 24 FRAME CAP. |

1o locate and/or make purchases.

Private - Confidential - Discreet

Call 800-782-4826

and request a FREE document outlining our services and fees

R0 AL KINKADE

e PSYCHIC
TO THE STARS

805 823 9455

www.Kebrinakinkade.com

UNIQUE LOCATOR AND ACQUISITION SERVICES

Tired of everyone knowing your business? Are you really receiving
what you pay for. or an inflated deal because of your name or your
company's name? “We iravel around the World alimosi every day”

‘ 98 RAM « 36 GIGS * AVR 3-77
Int booking. ue reasonable offer refused l

L PLANET VIDEO 310-473-2154 |

SCREENWRITERS

Let's-Do-Lunchi with Development

Execs and Producers. Pitch,

network, eat. May 6. Call for details.
Seating is limited.

Reserved Prods. (818) 993-6176

| Daily Varigty assumes no responsibility to any
| party for the content of classified advertisements
By placing an order for an advertisement, the
{ advertiser agrees to indemnify Daily Variety in
| respect of any claims based on the content of the
advertisement. Acceptance of any advertisement
for publication is at the discretion of Daily Varfety.
For more information on placing Classified

Advertising please call (213) 857-6600.

1 r IS EEDS SENE IS SN S
What if an angel had to

| convince a valley girlto |
| be the second ‘Mary’?

l An irreverent teenage comedy I
| l based in modern day L.A. Fax a l
| request for the script on your com-

h : 310/207- .

l Lp.)any letterhead to: 310/207-1092 —I
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DISNEY:

Continued from page I

timing of the sales of KCAL and its
publishing assets, Disney’ operating
income was up 3% and the net profit
growth was the higher figure of 22%.

Lower interest costs also helped
Disney turn comparatively flat oper-
ating income into higher net profit.
Disney said interest costs fell 18% to
$150 million in the quarter, reflecting
lower debt.

The stagnant operating income
was due to the “creative content” di-
vision — which includes the film
studio and the merchandising divi-
sion — and the broadcasting divi-
sion, which includes the ABC net-
work and station group and Disney’s
cable webs like ESPN.

Creative content operating earn-
ings fell 4%, adjusted for asset sales,
to $339 miilion on 3% lower revenues
of $2.4 billion. Disney said the cre-
ative content results “reflected the do-
mestic theatrical success” of Mira-
max’s “Good Wil Hunting” and in-
creased results in the domestic
homevid market of “The Little Mer-
maid,” “Peter Pan” and “Hercules.”

Homevid off

Disney Stores also increased their
results. Disney noted that interna-
tional theatrical and homevid results
were down from the year-ago quarter,
when eamnings were driven by “101
Dalmatians,” “Ransom” and “Toy
Story.”

Operating income at broadcasting
was flat at $239 million on 4% higher
revenue of $1.58 billion. The result
reflected a decline in advertising rev-
enues at ABC, because of its lower
ratings, as well as the impact of the
Winter Qlympics.

Broadcasting earnings were
helped by higher revenues at the cable
networks, both from higher advertis-
ing revenues and subscriber growth.

At a presentation with analysts in
Orlando. Disney execs downplayed
the impact of ABC’ primetime rat-
ings problems by pointing out how
small the network’s contribution is to
broadcasting earnings overall.

Disney said the net contributed
less than 10% of the broadcasting di-
vision’s eperating income, compared
with 25% for the station group and

PARKS UP,

TV FLAT

Euro Disney revs up

o

Disney unleashes Animal Kingdom

Judson Green, president of Walt Disney Attractions, presents
noted chimpanzee expert Jane Goodall a trophy after she was
named an “eco-hero” during the dedication of Conservaticn
Station at Disney’s new Animal Kingdom. The park, which features
Kilimanjaro safaris with elephants, wildebeests and other African
wildlife, opened Wednesday near Orlando, Fla., to a sellout crowd
paying $42 for adults and $34 for children. A handful of animal
rights activists picketed outside over two doze animals that died
at the park or en route, but government officials concluded that
Disney was not guilty of mistreatment or neglect.

— Phoio by Joe Skipper REUTERS

-

25% for ESPN, 10% from the Disney
Channel and 5% from Disney’s inter-
ests in A&E and Lifetime. Radio, in-
ternational operations and Buena
Vista TV account for the rest.

Disney execs also noted that while
the station group is affected by the
network’s performance, primetime
only contributes about one-third of
operating income for local stations.

Upbeat theme

Much of the presentation focused
on prospects for the theme park divi-
sion, which had a strong quarter with
15% higher operating income of
$271 million on 3% higher revenue
of $1.2 billion.

Disney said the better result “re-
flected higher guest spending and in-
creased occupied room nights” at the
Walt Disney World resort, partially
offset by startup costs at the Disney

Cruise Line and Animal Kingdom,
Disney’s new resort.

Disney said DisneyWorld’s overall
attendance was down, in the wake of
last year’s heavily promoted 25th an-
niversary for the resort.

“Our theme parks and resorts divi-
sion continued to lead the company
forward during the second quarter,”
Eisner said in a statement.

Execs gave analysts details about
the profit growth expected to come
from the new Animal Kingdom gate
at DisneyWorld, the new Disney
Cruise Line division and a second
gate to be opened at Disneyland.

Before it can implement the stock
split, Disney will have to get autho-
rization from stockholders to increase
the amount of stock authorized to be
issued. Disney said it would mail out
materials to stockholders for a vote on
the authorization within days.
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FINANCING WANTED

EXECUTIVE PRODUCER - FILM
Psychological Drama. Strong
Characters, Modest Budget. 70% of
equity on deposit. Seeking experienced
professional to complete financing &
production team.

Victor (310) 274-8147
Fax: (310) 274-8205

By MICHAEL WILLIAMS

PARIS — Euro Disney, parent
company of the Disneyland Paris
theme park, managed to grow rev-
enues faster than its increasing
lease and financial charges in the
first half of its fiscal year (Oct. 1 to
March 31).

Euro Disney announced on
Wednesday that operating revenues
increased 11.1% to 2.3 billion
francs ($377 million) compared to
$344 million in the first half of fis-
cal 1997. At the same time, lease
and financial charges were up
$13.1 million to $71.4 million.

Lease and financial charges
grew as part of the 1994 restructur-
ing package for the theme park.
That package also saw the Wait
Disney Co. waive royalty and man-
agement fees as part of the bailout
plan.

With costs and expenses at the
Disneyland Paris resort running at

$352 million, Euro Disney posted a
net loss of $33 million, a 2.4% im-
provement on 1997.

The company said that revenues
from the theme park had risen 9.3%
to $188 million because of in-
creases in attendance and slightly
higher entry prices.

Hotel occupancy was also up,
helping to push hotel and Disney
Village revenues up 14.8% to $170
million.

Despite the first half results,
Euro Disney isnt out of the woods
yet. The ongoing reduction of inter-
est forgiveness means that for the
year, net and financial charges will
increase by $19.1 million. Added to
that, lease charges will be up by $5
million because of the first princi-
pal repayments of the financing
companies’ debt.

Analysts continue to speculate
whether Euro Disney can continue to
grow revenues fast enough in order
to meet the rising financial costs.

Di Bonaventura goes solo

Continued from page 3

whites,” said Di Bonaventura. “You’re
already dealing with a situation where
there are no certainties, so it’s easier if
there’s only one opinion.”

In the long run, Warner brass
hopes the moves will bring some
stability to the studio, which has
suffered one of its worst years.
Box office flops include “Midnight
in the Garden of Good and Evil,”
“Father’s Day,” “The Postman,”
“Sphere” and “Mad City.”

Though the studio is run coop-
eratively by Daly and Semel, the
joint approach faltered with Gerber
and Di Bonaventura.

Sources said the two execs fre-
quently clashed. Gerber also re-
portedly had difficulties with some
producers and execs on the lot.

Daly and Semel, quoted in the

official announcement, did not
comment on the failed partnership,
but lauded Di Bonaventura as their
new production chief.

“Lorenzo is an exceptionally tal-
ented executive, excelling in both
the creative and business aspects of
filmmaking,” said the pair. “He has
great creative instincts and relation-
ships, a well-rounded, muitifaceted
understanding of the process, and is
an extraordinary problem-solver
and resourceful thinker.”

Di Bonaventura joined WB in
1989 as a production exec and worked
his way up the corporate production
ladder as a VP, a senior VP, an exec VP,
and finaily, prexy with Gerber.

Regarding his former colleague’s
new deal, Di Bonaventura predicted
Gerber will become one of WB’s
“most important producers.”

Chitown battle for ‘Jerry’

Continued from page 3

even though the distrib was put into
a precarious situation by WMAQ’
about-face.

Ironically, wherever he lands,
“Springer” will not be moving too
far from WMAQ because the show
is taped in the same NBC Tower
complex that houses WMAQ.

WMAQ issued a short statement
acknowledging its decision to seek
the contractual release from Studios
USA, but station reps would not com-
ment further. Reps for Studios USA
would not elaborate beyond their own
statement: “After listening to the con-
cerns of WMAQ and because of
strong interest in the show from mul-
tiple Chicago stations, we are consid-
ering relieving WMAQ of its contrac-
tual obligation”

WMAQ’s decision to bounce the
highly rated talkshow — which
towered over the competition in its
2 p.m. timeslot during the February

sweep — was prompted in part by a
rising tide of criticism aimed at the
NBC-owned station from churches
and community groups. A demon-
stration had been expected to take
place outside WMAQ in downtown
Chicago today.

“Hopefully, if (WMAQ) has got-
ten out of the contract by then. we
can be there to thank them,” said one
of the demonstration organizers,
Pastor Michael Pfleger of the Com-
munity of St. Sabina church.

However, Pfleger said the
protest will not end if “Springer” is
snapped up by another station.
“We’ll just move our tent down the
street,” he said, adding.”

“Springer’s” departure from
WMAQ follows a change in manage-
ment at the station, which last May
weathered a storm of controversy
after news anchor Carol Marin quit to
protest Springer’s short-lived stint as a
news commentator for the station.
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UTA TAPS 5 FIRM PARTNERS

Continued from page |

Harbert, who runs the TV de-
partment with Sures. began his ca-
reer in the mailroom of ICM before
joining Leading Artists Agency as
an agent in 1988. He was upped to
co-head in 1996.

Lesher runs the motion picture
lit department along with Aloni. He
began his carcer as an agent trainee
at Bauer-Benedek in 1988. was
promoted to agent the following
year and remained with the agency
through its transformation to UTA.

Shelton-Droke. a talent agent
who began her carecr in the
William Morris Agency mailroom,
joined Bauer-Benedek in 1989 as
an agent. She and Harris arc the
only female partners at a major
Hollywood agency.

And Sures, co-head of the TV
department, also began his career as
a trainee at Bauer-Benedek in 1989
and was promoted to agent in 1991.
He and Harbert began running the
TV department two years ago.

Long time coming

While the announcement of the
agents’ promotions has been a long
time coming — negotiations began
last fall — their deals were finalized
only last week. Viewed as a reward
for a group of young agents at the
forefront of UTA’s revenue-genera-
tors, the new partners’ addition bring
to 12 the number of principals in the
company — the largest number of
partners in the agency’s history.

They also represent the first
substantive change in UTA’s man-
agement structure since former
president and co-chairman Marty
Bauer announced his departure last
October.

Blending old and new

Since its inception, UTA has
struggled with how to blend the
founders® disparate corporate cul-
tures into a cohesive unit while
fashioning an effective manage-
ment structure with numerous
leadership mutations over the years.

Prior to January 1995, the per-
centery had 10 equal partners run-
ning the shop, but that month the
management restructured. forming
a commitiee of six, comprising
Bauer (who retained his prexy
title), Berkus. Cosay, Benedek,
Stevens and Zimmer. The remain-
ing five partners were Harris,

tnited Talent Agency has upped five agents to partner: From left, Jay
Sures, John Lesher, Cynthia Shelton-Droke, Dan Aloni and Chris Harbert.

Schiff, Gavin Polone, Judy Hof-
flund and Robert Stein. The latter
three have since left the agency.

A year later Bauer stepped down
from his president post and became
part of a newly installed seven-
member management committee.
Six months later. Bauer was re-
stored to prexy of the tenpercentery
and was named co-chairman along
with Berkus.

Then, last faii, Bauer stepped
down from his management roles,
and Berkus assumed the sole chair-
manship position. Bauer left alto-
gether last month to open his

eponymous management firm.

Following its latest corporate re-
treat last weekend. Berkus said the
agency has left behind many of the
problems that plagued it over the
years.

“People are working together in
a more harmonious way,” he told
Duily Variety. “And the unity and
optimism has never been better.”

However, the goodwill sur-
rounding the announcement came
on the same day actress Renee Zell-
weger fired the agency. She is un-
derstood to be meeting with several
other percenteries.

WB netlet adds 3 veeps

Continued from page 3
well as for the network itself.

MacEachern, in his new post, will
oversee production, editing and dis-
tribution of all on-air promo spots. as
well as the dubbing facility, vault li-
brary and material acquisition.

He was formerly vice president
of production for America’s Health
Network, a cable network he helped
launch. He also was executive pro-
ducer of the “Products for Healthier
Living” and he was coordinating
and line producer for the 1994 U.S.
Olympic Festival.

In the newly created post of VP
of graphics production, Kurath. a
former graphics producer for the
WB, will execute on-air graphics
for primetime and Kids’ WB!, and
he’ll coordinate that look with print
advertising and promotions. He’ll
also help create show logos.

HIP EDITOR HOPS TO NEW BLAZE MAG

Continued from puge 8

will debut with a circulation of
200,000 copies and plans to publish
nine issues during 1999.

Aims ‘younger’

During its five-year existence,
Vibe has competed head on with
the Source for hip-hop readers, but
Blaze execs say they are “aiming
younger™ than Vibe and will focus
on more “grass-roots aspects,” like
the four original elements of hip-
hop: MC’s, DJ’s, graffiti and break-
dancing, according to editorial di-
rector Danyel Smith.

It will be published by Vibe

Ventures, a partnership among
Quincy Jones. Robert Miller, David
Salzman, Keith Clinkscales, John
Rollins and Gilbert Rogin.

The company has also upped
Len Burnett to the newly created
associate publisher post, overseeing
both Blaze and Vibe.

Vibe Ventures acquired Spin
magazine in June 1997; late-night
TV 1alker “Vibe” is produced by
Vibe TV, in association with Colum-
bia TriStar Television Distribution.

Industry insiders said Vibe/Spin
Ventures could provide a serious
competitor to Wenner Media's
Rolling Stone.

|

Prior to joining the WB. he was
manager of production technology
at Hanna-Barbcra WB Animation.
fe also worked as a technical di-
rector producer‘animator for Para-
mount Pictures.

As director of affiliate market-
ing, Vaturi will help affiliates pro-
mote the WB lineup. Previously,
she was manager of broadcast ser-
vices at ABC. and she worked for
Grey Entertainment in New York.

CPB requests
digital TV aid

Continued from page 8
ment loan or even a private bank.
Porter also suggested that pub-
casters may want to consider sell-
ing a limited number of advertise-
ments in order ta finance the transi-
tion as former House Telecommu-
nications subcommittee chairman
Jack Fields (R-Texas) suggested
two years ago. Coonrod replied that
selling advertising or even €xcess
digital spectrum would not raise
enough revenue for pubcasters.
Another proposal, floated by
Rep. George Nethercutt (R-Wash.),
would relax deadlines imposed by
the FCC on broadcasters. Nether-
cutt suggested that a two-year ex-
tension for pubecasters would save
them millions because digital
equipment prices would inevitably
fall as the market developed
Under the current deadline,
pubcasters have until 2003 to
launch a digital signal.

Bidders may

drive price

of Pulitzer TV to $1.8 hil

Continued from page |

$1.5 billion could be raised to $2
billton with an equity infusion, thus
qualifying the company financially.

Geographically. there arc no de-
bilitating overlaps between the sta-
tion portfolios of Pulitzer and
Hearst-Argyle. In fact. Pulitzer’s
Orlando station is considered espe-
cially complementary to Hearst-
Argyle’s WCVB in Boston, which
currently accounts for 30% of the
would-be buyers’ broadcast cash
flow.

Hicks Muse, the Dallas-based
leveraged buyout firm, has ex-
panded aggressively in broadcast-
ing in the past couple of years and
is expected 10 be just as aggressive
in this auction.

Several possible partners

It has several possible entities it
could make its offer through, in-
cluding its partnership with NBC.
While the Peacock web is not
thought to be involved with Hicks
Muse's offer currently, several of
the stations are NBC affiliates and

some Wall Streeters say NBC could

get involved through the partner-
ship.

Hicks Muse could also use Lin
Television Corp.. which it acquired
last weck, or its radio giant Chan-
cellor Media Corp., Wall Streeters
say. After Chancellor CEO Scott
Ginsburg quit last week. Chancel-
lor chairman Tom Hicks said he
planned to diversify the company
into television. Hicks Muse de-
clined comment Wednesday.

On the other hand. Gannett and
Clear Channel are likely to be more
cautious.

Gannett, which declined to
comment on its involvement, has a
disciplined approach to acquisi-
tions that is expected to keep it
from going the distance.

The anticipated sale price, esti-
mated to be between $1.7 billion
and $1.8 billion, would be a
“reach” for Clear Channel. which is
also preoccupied with other acqui-
sitions such as its bid for UK. out-
door advertising concern Moore
Group, Wall Streeters said.

‘TITANIC’ DISC

Continued from page 8

track to “City of Angels” jumped l
four slots to No. 3 on sales action of
152.000 copies, a 44.000-unit
uptick from the previous week. The
boost. which was no doubt aided by
the pic’s No. | status at the box of-
fice, made the disc the lone ascen- !
der among the top 10. \

Savage Garden rose one slot to “
No. 4 on sales of 128.000 copies of '
its cponymous Columbia Records
bow. The disc, which has been on
the charts for more than a year,
continues to be fueled by the single
“Truly, Madly, Deeply,” which was
the second-most played track last
week behind Dion’s “My Heart
Will Go On,” from her album and
“Titanic.”

The self-titled Jive Records bow
from the Backstreet Boys dropped
a notch to No. 5 with its 120,000
unit tally
drop from the previous week.

At No. 6 was the No Limit/Pri-
ority Records soundtrack to “I Got
the Hook Up” from Master P, which
dropped three posts on sales action
of 114,000 units. The disc’s tally
fell by more than 68.000 copies,
but the significant unit drop is not
uncommon for the second week of
an urban soundtrack, and the pic
has yet to bow in theaters.

‘Love,’ ‘Ray’ shine

K-Ci & Jo Jo’s MCA Records
disc “Love Always™ rose a chart
berth to No. 7 by logging north of
89.000 copies and slightly out-
paced Madonna’s  Maverick
Records offering “Ray of Light,”
which rose a notch to No. 8 on sales
of 81,000 units. Her seven-week
residence in the top 10 bests the
record set by her “Evita” disc.

a nearly 40.000 unit | |

STILL NO. 1

At No. 9 was Shania Twain’s lat-
est Mercury disc. “Come on Over,”
which rose cight chart berths on
salecs of 78.000 copies. The
songstress has nabbed a lot of web
and cable TV time lately, including
last week's VH1 spec “Divas Live.”

Newcomer and Australian TV
star Natalie Imbruglia held steady
at No. 10 for the second week on
sales of 78,000 copies of her RCA
Records bow “Left of the Middle.”
Her first single. “Torn,” has be-
come a Top 40 and adult contempo-
rary radio staple, and the music vid
for the tune is widely played by ca-
blers.
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GROISETTE SIDESHOW

Slamdance bringing Dig It fest to Cannes

By MONICA ROMAN

The organizers of Slamdance,
the alternative film fest held con-
currently with Sundance in Park
City, Utah. are trading in their skis
for beach towels

They have unveiled plans for the
first “Cannes You Dig It” filn fes-
tival. to be held from May 13-24
during the Cannes Film Festival.

Modest lineup

So far. “Dig It” has a modest
lineup of four films, including
“South Park” co-creator Trey
Parker’s “Cannibal ... the Musi-
cal,” which was a favorite at this
year’s Slamdance, and James

Boyd’s “The New Gods,” which |

was a South by Southwest selec-

tion. l

The shorts on baard for “Dig It”
are Glasgow Phillips’ phallic-ninja
comedy “The Sound of One Hand
Clapping” and Todd Downing’s
surreal “Dirty Baby Does Fire Is-
land.”

Lloyd Kaufmans Troma Enter-

' NEW YORK -— The American

| Theatre Wing saluted a quartet of
the country’s femme playwrights at
a gala luncheon Mcnday that bene-

‘ fited the org’s educational programs.

Playwright Christopher Durang
l was the master of ceremonies, and
intraduced colleagues’ tributes to

honorees Beth Henley. Tina Howe,
Wendy Wasserstein and Jean Kerr.

Feting Henley were Holly
Hunter and Mary Beth Hurt,
both vets of the playwright’s
“Crimes of the Heart”” Ex-NEA
chief Jane Alexander shared

American Theatr
fetes femme scribes

memories of Howe. who charmed
the assembled with the tale of her

only previous visit to the Plaza’s
Grand Ballroom, for her coming

out party, most of which she spent
— happily — avoiding the hoopla

in the ladies’ room.
Joan Allen and Peter Fried-

man toasted Wasserstein, in whose

o

I

|
\

The first “Cannes You Dig It” fest

will include Trey Parker’s |
“Cannibal ... the Musical.”

tainment which owns the rights to
“Cannibal,” is providing screening
space, promotional booths and
marketing supplies for the event. |

e Wing

“The Heidi Chronicles” they both

actress) Patricia Bosworth and
actress Peggy Cass paid warm
tribute to Kerr, author of Broad-
way’s “Mary, Mary,” among other
plays, and wife of the late theater
critic Walter Kerr.

Lynn Thigpen, Robert Klein and
Patricia Neal, event co-chairs
Howard Stringer and Marlene

Nicholas Hytner, and the cast and
creative team of “Ragtime™ (sans
Livent topper Garth Drabinsky).
Isabelle Stevenson, president
of the American Theatre Wing,
also took the opportunity to an-
nounce the creation of a Brendan

the writer’s service to the org.

| director Jason McHugh said he and

appeared, while writer (and former

Among those in attendance were

actors Eli Wallach, Blythe Danner,

Hess. artist Al Hirschfeld, director

Gill scholarship award in honor of

— Charles Isherwood

DAILY VARIETY

“By rejecting traditional screen-
ing venues and ideas, we’re helping
to create another opportunity to
help showcase new talent,” said
Slamdance exec director Peter Bax-
ter. “This time you will also be able
to bring your sand bucket and
shovel.”

New exposure

Slamdance founder and festival

his fellow organizers want to *“‘bar-
nacle onto the Cannes juggernaut
by providing new exposure. We
also want to have some fun in the
process.”

Despite the humble beginnings
of “Dig It,” the fest’s organizers
have already agreed to be part of a 1

feature-length documentary that
Stephen Walker is directing for the
BBC.

“When the BBC got involved, l
‘Cannes You Dig It’ really gath-
ered steam,” said “New Gods”
helmer Boyd. “Now, it feels like ’

I’m plotting the Normandy inva-
ston.”

Bosworth

Durang

Photas by Steve and Anita Shevett

and Liam Neeson

Geoffrey Rush, left, Bille August, Uma Thurman, Claire Danes

)

‘Les Miz’
on B'way
higscreen

There was a new “Les Miz”
on Broadway Monday nigl.t
Columbia Pictures’ and Man-
dalay Entertainment’s lates: re-
lease, “Les Miserables.” The
companies premiered the pic at
Sony Lincoln Square, some
twenty-five blocks up Broadway
from the long-running tuner’s
home at the Imperial theater.

Director Bille August, produc-
ers Sarah Radclyffe and James
Gorman, scribe Rafael Yglesias
and composer Basil Poledouris
were all on hand at the screening
and dessert reception following at
Coco Opera. The film’s stars,
Liam Neeson, Geoftrey Rush,
Claire Danes and a very preg-
nant Uma Thurman also joined
in the celebration, as did Colum-
bia TriStar Motion Picture Group

Photas hy Dave Allocca/DMI

Lauren Bacall

Mark Wahiberg

Gareth Wigan, left, Adam
Platnick and Jeff Blake

vice chairman Gareth Wigan,
Mandalay topper Adam Platnick
and Sony Pictures Releasing
prexy Jeff Blake.

Also spotted among the
crowd: Lauren Bacall. Mark
Wahlberg and his mother, Alma,
a camera-shy Winona Ryder,
Dominick Dunne, domestic
doyenne Martha Stewart, Deb-
orah Gibson, Ismail Merchant,
and Natasha Richardson, wife
of Liam Neeson and star of
Broadway critics’ darling,
“Cabaret” — Carol Diuguid

Clockwise from tophlett, Wendy Wasserstein, American Theatre Wing
president Isabelle Stevenson, Beth Henley, Jean Kerr and Tina Howe

Holly Kunter and Eli Wallach

Ve
A ' S
Allyson Tucker, top left, and |
Brian Stokes Mitchell, Joan
Allen and Peter Friedman

i 4

Alexander
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ABC mini to dissect the Nancy Reagan years

Continued from page 1
ican president, but what will become evident here is that
we’ve already had her,” said Meron.

The duo is producing the mini through
Columbia/TriStar and has a nearly finished script, based
on source material culled from “First Ladies,” a book by
First Family expert Carl Anthony.

Anthony, a former speechwriter for Nancy Reagan, is
a co-producer and consultant on the project. They have
not sought input from the Reagans.

“This will be a miniseries about Republicans done by
registered Democrats,” said Zadan. “It’s unauthorized
but it will be truthful and pull no punches.”

Aside from the Whitney Houston-Brandy-starrer
“Cinderella,” the duo’s recent TV efforts include the
Bette Midler-starrer “Gypsy,” and the Glenn Close-Judy
Davis pic “Serving in Silence.”

Though they’ve not yet sworn in their Nancy and
Ronald Reagan, they expect similar star wattage as they
begin the casting process. The mini, they said. will begin
production shortly and air during a sweeps period next
year.

The mini will start with Nancy Davis’ rise from a bro-
ken home to her attempts to become a Hollywood star.
She met her future husband while he was president of
the Screen Actors Guild and turned to him for help in
clearing up charges she was a communist when she was

f
MICHAEL FLEMING

mistaken for another actress with the same name.

The mini moves through their rise in politics to the
White House as they struggled to run the country while
dealing with a dysfunctional family.

“The economy was booming, but there was a rise in
homelessness and drug use and the proliferation of AIDS,
a word which President Reagan would never even men-
tion,” said Meron. “It’s a unique perspective on the decade,
looking at the 80s through the Reagan White House years,
but it’s also a story of incredible love that Nancy has had
for her husband. She has always stood by her man.”

The project was hatched by Col/TriStar exec veep
Helen Verno and ABC exec Maura Dunbar under Susan
Lyne, exec veepee of movies and miniseries at ABC.

The network declined comment and Nancy Reagan
didn’t return calls.

c ARPENTER’S FRANCO FANS: Move over,

Jerry Lewis — the French are almost as nuts about
director John Carpenter. While Largo Entertain-
ment is still in the process of securing a domestic dis-

tributor, the studio took a gamble and
opened “John Carpenter’s Vampires”
in Paris. mainly to show the pic could
sink its teeth into the marketplace.

The result, its producers hope,
| will help hasten a domestic deal.
The film opened to acclaim, and a
much larger per-screen average than
“U.S. Marshals,” which did brisk
business opening the same day. The
film was helped by a Cinematheque Francais tribute
that includes a fortnight of screenings of every Car-
penter film.

Sources said that Fox and Columbia are bidding for
those domestic rights, a derby that should be wrapped up
soon.

ISHINGS: The Dish column’s
D characterization April 21 that
Helena Bonham Carter would-

n’t test for David Fincher’s “The
Fight Club” was disputed by the ac-
tress.

According to a spokeswoman, Bon-
ham Carter wasn’t asked to test but
would have, gladly. She's waiting to see

if she gets the female lead alongside
Brad Pitt and Edward Norton in the Fox 2000 film.

Carpenter

c(lUNTRY HATS OFF TO MCGRAW ' Music censors lose

By ADAM SANDLER

Tim McGraw was the big win-
ner Wednesday night at the 33rd an-
nual Academy of Country Music
Awards with four wins, including
the coveted song of the year trophy
for “it’s Your Love,” the ballad per-
formed by McGraw and Faith Hill.

The tune, from McGraw’s Curb
Records disc “Everywhere.” also
won top single. video and vocal
event trophies. The vocal event tro-
phy was the evening’s first award,
and set the stage for McGraw’s
multiple wins. He was up for seven
trophies, which are dubbed “Hats”
by the 3.000 member ACM.

MCA Records Nashville country
stalwart George Strait nabbed a top
male vocalist Hat for a second con-
secutive year, and his disc “Carrying
Your Love With Me,” which bowed
at the top of the pop charts when it
was released last year, won the
album of the year trophy, also a sec-
ond consecutive win in that category.

Strait bested McGraw, who had
been widely expected to nab the
album category. and Garth Brooks’
Capitol Nashville disc “Sevens,” for
the honor.

MCA Records’ artist Trisha Year-
wood picked up top female vocalist
honors. It was her lone win, despite
being nominated in four categories.

Arista Records duo Brooks &
Dunn won the top duo or group
award. marking their seventh con-
secutive honor. Ronnie Dunn and
Kix Brooks, who are currrently
touring with Reba McEntire, per-
formed “If You See Her/If You See
Him,” later in the broadcast.

“We were certainly never taking
it for granted,” Brooks said back-
stage. “We never expected to win.”

Top new artist award  winner,
BNA Records crooner Kenny Ches-
ney, remarked backstage that he’s
been making records for more than
five years. Decca/MCA artists Lee
Ann Womack wore the Hat for top
new female vocalist.

Whitworth sr. VP at GNN

By JENNIFER NIX

NEW YORK —— CNN has upped
“Larry King Live” exec producer Wen-
dy Walker Whitworth to senior VP

The move is seen as a vote of

approval for Whitworth’s efforts
leading CNN’s top-rated show.
“(Wendy) is a proven leader
with enormous creative energy, and
has made a significant impact on
the success of CNN during all her
years with the network,” said CNN
News Group topper Tom Johnson.
Whitworth has been with CNN

since its debut in 1980, spending 10
years as the cabler’s White House
producer before taking the helm at
“Larry King Live.”

During first-quarter 1998, the
talker had an average rating of 1.8 and
1.3 million households — its highest
ratings since the days of the O.J. Simp-
son trials, when the show grabbed a
1.9 and had 1.2 million homes.

For the week ending April 19,
“Larry King” scored a 1.5 rating
and 1.1 million homes, easily beat-
ing CNBC’s 9 p.m. offering “Rivera
Live,” with 1.0 and 620,000 homes.

The festive atmosphere was tem-
porarily put on hold while artists paid
tribute to members of the country
music community who died recently,
including Tammy Wynette, Carl
Perkins and John Denver.

Garth Brooks won the entertainer
of the year award — his fifth win in
the listing as well as the acad-
emy’s Special Achievement Award.
In the latter, Brooks was feted for his
efforts in enhancing the profile of
the genre, including his Central Park
concert in Gotham in August.

Brooks, the industry’s biggest
selling solo artist. was asked back-
stage what unfulfilled dreams he
has, and said. “I'd love to bring honor
1o the music like George Strait and
Reba McEntire have over the years.”

Charlie Daniels, who ecarned
videotaped praise from former
presidents Jimmy Carter and Ger-
ald Ford, was given the ACM’s Pio-
neer Award, a nod voted on by the
ACM’s board of directors.

The three-hour spec, airing for the
first time on CBS-TV after decades
on ABC, was produced by Dick Clark
Prods., and directed by Gene Weed.

List of winners follows:

Entertainer: Garth Brooks

Album: “Carrying Your Love With Me.”
George Strait

Single: “It’s Your Love.” Tim McGraw
with Faith Hill

Song: “It’s Your Love.”
with Faith Hill

Female Vocalist: Trisha Yearwood

Male Vocalist: George Strait

Vocal Duo Or Group: Brooks & Dunn

Vocal Event: “it's Your Love,” Tim Mc-
Graw with Faith Hill

New Female Vocalist: Lee Ann Womack

New Male Vocalist: Kenny Chesney

New Group or Duo: The Kinleys

Video: “It’s Your Love.” Tim McGraw
with Faith Hill.

Pioneer Award: Charlie Daniels

Special Achievement Award: Garth
Brooks

Tim McGraw

|

|

Contumed from page 6 [
precedent.

“There’s no getting around that
this bill asks government to use its
power to determine good music from \
bad music.” he told the committee.

Opponents said even golden l

| oldies like “Mack the Knife” could

|
|

l

be branded as forbidden songs |
under the bill.

But Republican committee
member and former police officer
Larry Bowler said the violent
themes contained in much of
today’s music was different.

“None of those old songs dealt
with ‘Hey. going to kill me a cop and
I’m going to ask you people listening
to this record to do the same thing,””
Bowler said. “That’s atrocious that
we allow the state of California to in-
vest in that kind of poison.”

Stanford University professor
Donald Roberts, who recently co-au-
thored a book about how pop music
affects adolescents, told the panel
that heavy metal music about vio-
lence or suicide can serve as a kind

of “anthem” for disaffected youth.

But Roberts also said that barring
the music by parental authority or
with legislation was unacceptable.

“On First Amendment grounds.
I have a problem with that,”
Roberts said. “I’'m very troubled by
this whole throw-the-baby-out-
with-the-bathwater idea.”

CalPERS has been a fervent op-
ponent of attempts by the legisla-
ture to tell it how to do business. A
CalPERS spokesman told the panel
Wednesday that lawmakers were
taking a big risk by trying to dictate
how the retirement fund invests.

“When you start playing politics
with CalPERS, it could be damag-
ing to the growth of the fund and
the financial future of our mem-
bers,” retirement fund spokesman
Brad Pacheco told the panel.

An attempt to force the Texas
legislature to pull out of its music
investments failed earlier this
month, but similar proposals are
pending in Wisconsin and Virginia.

ARTISAN AXES INT’L ARM

Continued from page 3
1o the future of president of interna-
tional distribution Ann Dubinet.
who remains a full-time Artisan
employee for the time being.

Given that Summit’s Patrick
Wachsberger is now in charge of in-
ternational distribution of both Ar-
tisan and Summit titles, there ap-
pears to be little room for another
sales chief, however.

Tensions between Dubinet and
Artisan’s management trio of Amir
Malin, Bill Block and Mark Curcio

have been high since the Summit
announcement. “They haven’t even
spoken 10 Ann,” said one source.

Artisan Intl. — formerly known
as Live Intl. — was formed about
four years ago.

Artisan’s deal with Summit
calls for Summit to handle all in-
ternational distribution of its titles
and library. Artisan has also ac-
quired an undisclosed stake in
Summit, with a view to purchasing
the entire company within 18
months.
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To the industry and the world at large, the Emmys represent the best in
television. And as the race for award nominations enters the critical balloting
period, Daily Variety takes our annual look at this coveted ATAS honor in two
separate Emmy Award reports.

On May 26, we'll showcase the year’s top television performers and greatest
performances. Then on June 6, we’ll examine Emmy-calibre programming in
comedy and drama.
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Consider these two Emmys Spotlights to be the perfect opportunity for you to
raise your industry profile. Your ad in our Emmy reports will reach 100,000
entertainment decisionmakers. Put your message in these special issues that
reach nearly 100% of ATAS members. Call your Daily Variety advertising
representative today to reserve your space.
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