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Dear Reader:

Wwe might also address you as npear Listener“ for,
jndeed, that 1s how we ¥now you beste With this
behind—the—scene jook at KROY and the Columbia Broad-
casting Systems of which this station i a basic
affiliate, we hope you will get to know us petter.

As gacramento grovws, go this station will grov, for it

is an integral part of this great Sacramento yalleye.

We acknowiedge & debt to you for granting us this
mman

rededicate ourselves to @& policy which will 1end more
and more significance to our slogan, “Columbia's Station

for California's Capitol".

We are sincerely grateful for your 1oyalty to our adver-
tisers, who make all of the KROY programs possible.

Radlo gtation KROY will continue tO use its facilities,
its time, and its trained personne to serve you with a
complete public service program in the civic interests
of your community, 2 well as entertainment features
maintaining the highest standards of broadcasting at
311 times. Every effort will be made to deserve your
continued friendship.

sincerelY,
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7o You--Oun Listenens--

KROY dedicares tio album

LI 170 L ] ClOOrOOIOO‘OO’OO
‘Seo¢g ¢

se Ss¢seo

_____ 'QO'QO'OQ,
1 |
(I \ P

}_.-



www.americanradiohistory.com

b R ™ s,
e o S { e
: - i it

e Presi .dent an nd Gen
nt

C\ych Coombs,
ground ‘broadcas\\ng mms\ra\
A gradua\e of the niversity © of Utah, Mr. € b
the Oener? al E\ ctric ComP pany; chencc\ady, New York, 0
designing & an \nstallation n of proadcast € sipment. in 1930 ¢
Americd \ ced him 0 n chat gc of sales an broad uipm
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BACK STAGE

RALPH JAMES

OUR ANNOUNCERS

BILL BLACKBURN
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AT KROY

€D BLOOMFIE p,

Sales Representative

DOLORES UNGER,

Accountant

ED ROPOLO, Continuity

JEAN OS'AS, Manageria’ Secretary
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We introduce you here to our staff of
technicians. You never hear these fellows
on the KROY airwaves, yet their work is
vitally essential to bringing programs into
your home. Working quietly behind the
scenes, each is licensed by the Government
to perform his particular duties on the

KROY technical staff.
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MARC JVOHNSEN
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“just after the crystal sets'’, Having been
interested in farming and farm activities all /&
his life, Scotty furnishes his rural followers’
with latest farm news during noontimes’
when it's most convenient for them to iste

82
v

he livestock feed outlook is gone over by ™
cotty and one of the many agricultural @
>presentatives who appear on his “Valley
arming’’ program. This is Farm Advisor 7%

L. Stanley, University of California 222
\gricultural Extension Ser\(ig. 3

%5

, personally By any 0
“friends, Scotty goes out and talks  things
over. Here he obtains first hand informa-
_tion on dairy farming for use on the aj
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A few relaxing moments of inspiration in this busy work-
aday world are provided listeners by KROY's “Mood
for Meditation"'. The Reverend Samuel F. Pugh reads

o ees i poems and bits of philosophy against a background of
ct e o o spinne “Ciio melodies played by organist Rosetta Drinkhall. “Mood
n \.‘ W P\a“e v hom 00 ‘ M d o [T o g d KROY
C ught - the ) s \ect, hoP' or Meditation ™ is now in its second year as a
that 15 - oY ater oh e umus\‘-.‘mmense public service feature.
n
P
helve
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One of the West's foremost newscasters is Paul Sullivan,
whose *'Paul Sullivan Reviews the News'' is a twice daily
feature from the KROY studios. Matching a seasoned
news sense with his own distinctive manner of presenting
news factually and unbiased, Paul's broadcasts command
large audiences throughout the Sacramento Valley area.
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KROY SERVES

Mis. Gerald Rifkin, Presi
of the Sacramento Wo
Council, is one of
many guests Ed Ropolc
vites to appear on his "W
ew In Sacramento''. E
day representatives of
groups visit Ed at the KR
microphone to tell a
local projects and camp:
of worthwhile causes fo
betterment of Sacramentc

The KROY studio becomes
a practical workshop when
“Hi-Time" hits the evening
airwaves. Written, produced
and presented entirely by
students of the speech, radio

and dramatic departments of
Sacramento  high schools,
“Hi-Time'" reports on scho-
lastic and sporting activities.
A "record of the week' as
selected by student vote is a
feature of the show.

Everything from road con-
ditions to the best routes for
reaching California scenic and
recreational points is dis-
cussed on the California
Highway Patrol broadcasts
by officials of the State High-
way Commission and mem-
bers of the State Police
Department. The series keeps
motorists up to date on state
laws governing driving as
well as the important work
carried on by this agency.
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n orchid to you'" is the
ne of the “Orchid For
ty'' programs aired by

in cooperation with
Sacramento Junior Cham-
of Commerce. For out-
ding acts of courtesy and
ty, pedestrians and mo-
ts are ‘'cited”’ to appear
re KROY's mike for
entation of their orchid
other awards.

The diversified schedule of
religious programs presented
by KROY embraces all
faiths and denominations. The
station's facilities are freely
given to broadcasting such
programs as '‘The Council of
Churches”, ‘“‘Hour of St.
Francis', ""Voice of the Syna-
gogue'' and others in the
religiousinterestofitslisteners.

Arranged and produced by
members of the Sacramento
Business and Professional
Womens' Club, “Women of
Today' is starting on its
fourth broadcast year over
KROY. Personal interviews
with nationally known women
celebrities who visit Cali-
fornia’s Capitol highlight the
programs. For instituting com-
munity undertakings,
“Women of Today' has won
recognition for public in-
terest broadcasts from Variety
two successive years.
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Major sporting events
throughout the nation are 2
reported by ace CBS sports- -
caster Red Barber over
KROY. i
iy
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Sports |n Rewew with Boyd Allen sums up the weekb*
* activities in all fields of that realm.
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“Latest up- to the mlnute sporting news is the dally fares"for
KROY fans as presented by Bill Ratchff and Spovts *’ -
a-nghts . PR L
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hat does it mean: 18" KROY’s audience?” That Hest qu

: applied by KROY's veteran News Editor, Paul ullivan. nationally’
8. L hown newscaster, to every news story he broadcasts: Situated as it is

within one block of the California Capitdl %i’tﬁ‘ its. many bureaus and
agencies ready to help answer that test question, the KROY News
Bureau holds an enviable position in the:ney thering world. In ag
dition to compiling, editing and writigg if. Sullivan. presentss

2 to his large KROY following in M : nctive, dramat

twice daily on *'Paul Sullivan Reyiews 8
’ el Vs .

r

=

These well Versed news com:
mentators are featured o
network pickups on KRO

over CBS . . .

EDWARD R.
MURROW

LOWELL THOMAS
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Cathy Lewis and Marie Wilson

“My Friend Irma”

heard on his own show

Jack Smith

Mr. Ace and Jane”
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Wi//iam Keigh/ey of
bner
Lum and A

Ux Radj, Theatre v

KROY-1240 ON YOUR DIAL

Win Elliot of
"“County Fair"

Phil Baker in charge ol
“Everybody Wins"

Ma Perkins ‘
www americanradiohistors cam
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- Chet Hunt|eyl

Newscaster

dd Russel! of
“Strike It Rich”

Eve Arden— .
“Qur Miss Brooks"
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DAVID ROSE
ELLIOT LAWRENCE

AL GOODMAN

VAUGHN MONROE KING SISTERS

THOMAS L. THOMAS GUY LOMBARDO
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BOB CROSBY

MORTON GOULD

EUGENE ORMANDY

D'ARTEGA

JACK SMITH

ANDRE KOSTELANETZ

ON
KROY

PAUL WESTON
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IMAGE ORTHICON CAMERA
IMAGE ORTHICON CAMERA WITH TELEPHOTO LENS

SWITCHING
SYSTEM

CAMERA MASTER
CONTROLS MONITOR
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-~

" REGULATED POWER.
SUPPLIES
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A few of the more important pieces
of equipment used in today's Telecasting.
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in 1947, after many difficult and gruelling years of
research, television sets began to roll off assembly
lines and into American homes; applications for
video stations swamped the Federal Communica-
tions Commission. In the first months of 1948 the
manufacture of sets began to mount and station
after station took to the air-waves and brought to
radio audiences all over the Nation the long-
awaited miracle.

Today there are just 22 Television Stations in this
country and over a quarter of a million receiving
sets. And those figures are; day by day, mounting
by leaps and bounds.

Television — only a dream yesterday — has at
last become a reality!

Remote equipment, like that pictured above, is
now being used to bring television audiences play-
by-play accounts of the Nation's most important
events.
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IRIYITOE YESTERDAY, TODAY AND TOMORROW. ...

o T S W N VR g S T My

It was only thirty years ago when an inventor in New York was brought into court and
accused of fraud. The charge was that in attempting to sell stock in his company, the
inventor made claims that his “worthless device” might transmiit the human voice across
the Atlantic Ocean. That inventor was Lee DeForest. His “worthless device” was the
audion tube, which makes possible the present system of radio — and has been rightly
called the greatest single invention of the Twentieth Century.

Radio is not the invention of any one man. It represents the creative genius of cen-
turies of generations of visionary people . . . Human beings, up through the ages,
groping for a means of long distance communication . . . Primitive people in some
ancient age, pounding out their messages on crude drums in an ante-diluvian jungle . . .
it recalls mechanical semaphore . . . the discovery of electricity of Benjamin Franklin
. . . the calculations of Clerk Maxwell on radio waves in the middle of the last century
. . . Heinrich Herz's induction coil which produced the first radio frequencies in 1888
and then, Marconi sent sound through the airwaves for a distance of one mile in 1895,
and six years later sent a wireless message two thousand miles! Radio transmission of
code had arrived!

AMer Marconi came Lee DeForest and his magic vacuum tube and later the audion
tube, and with their advent transmission of the human voice and music became a
practical reality . . . Five years later, in 1920, modern radio was born, when in Sep-
tember of that year WW)J was first heard in Detroit . . . Two months later, Pittsburgh’s
KDKA made all the world take notice with its coverage of the Harding-Cox presi-
dential election.

From then on, the milestones in the development of modern radio were closer and
closer together. In 1920, the Dempsey-Carpentier fight, the World Series, and the first
presidential radio address to. the nation were all captured for the world through the
magic of radio . . . In 1922 there were 400 transmitters . . . By 1927, there were 700,
and commercial radio had come into its own.

Despite the great service it rendered, radio during its first years was somewhat discon-
nected. There was a distinct unbalance between the superior programming of the
metropolitan centers, as contrasted with the inferior productions of smaller cities. In
November, 1926, The National Broadcasting Company was formed, to offer metro-
politan programs to smaller cities. And now, twenty years later, four major radio
networks are available to almost all radio listeners the nation over . . .

Radio has ceased being a novelty and is classed by many as a necessary service
of the first magnitude. There are more than twice as many radio sets available to fam-
ilies as there are automobiles. Radios outnumber home telephones by more than
two to one. There are a third more homes equipped with radios than with bathtubs.
Radios are more universally used than toothbrushes.

Frequency modulation in radio is knocking at our front door to show us new listening
pleasure in wide fidelity and reception of quality. Television has been proven a tech-
nically feasible means of broadcasting visual entertainment over long distances.

In short, radio has accomplished much; it will accomplish more. It has sprung from
primitive dreams of necessity to practical, moderm reality, to contribute to the vista of
our cultural horizon. It is at the service of the public to use it and enjoy it as they will.
It takes its place in a broadening society which is seeking better living of all mankind.
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HOW IMPORTANT IS YOUR R ¥\ Jlek

Judging by the number of American homes that
have radios, we'd say it's become almost a necessity
for a lot of us. We’d say it would probably be pretty
hard to get along without a radio these days.

But we've heard a lot of folks say something like
this: ““Yes, American Radio is doing a mighty fine
job — if we could only do away with those com-
mercials.” Well now, THERE'S a point worthy of
some consideration. Let’s think about it for just a
moment.

Here’s how it works. Advertising has been defined
as ‘‘salesmanship in print — or ON THE AIR
WAVES.” The more goods that advertising sells,
the more are needed to fill the demand. The more
goodsneeded, the more men and women are needed
at the factory that makes those goods. In turn,
more men and women are needed in related indus-
tries that supply raw materials to the factories.
It’s a never-ending chain that leads to more jobs,
better jobs, greater personal security for all. Yes,
advertising is the spark-plug of American business
today.

And here’s another point. Were it not for Radio
Advertisers, nearly ALL of the programs you hear
today could not POSSIBLY be presented. The
world’s BEST TALENT is being heard over
AMERICAN Radio today — at.no cost to you!
They are being paid by the Advertiser to entertain
you. Of course, at the same time, that advertiser is
asking you to try his product — that is HIS reward.
And yet that Advertiser is allowed only about
THREE MINUTES out of every HALF HOUR
of broadcast time in telling you about his product.
That leaves approximately 27 minutes out of every
30 for American Radio to devote ENTIRELY to
entertaining YOU.

So when you HEAR commercials on the air, remem-
ber — advertising is making your home MORE
SECURE and at the same time it’s bringing YOU
the greatest entertainment the world has to offer —
at so LITTLE cost!

SOJ the 37,600,000 homes in the United

teg ==
35,878,000 have Cooking Facilities
33,998,000 HAVE RADIOS
33,356,000 have Electric Lighting
29,543,000 have Running Water
25,953,000 have Flush Toilets
94,587,000 have Bathtubs
18,188,000 have Central Heating
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