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~~me.u~.·wi:tll ,~~vi.~#sEQi. i6'1~~~~:t.w~
~J;'{Yéfµ~t:s;i'~rnfttA~. r-exil ·a;trcd~ltJW .fQt"
sptit ..m(O' sepátate

LfR~l:i.b:~<'?l~t:~.£:fb.i'~h.ti;w~trí~rgJ.~i1'ilfiF
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Jte'd ..s~lce a:c.Q.ttptablei 't©
xh~61ií·:m~¢tfng íil:l'~!gta­

. .2\,g:en~s ka~~ :ttt:trtL
te» g;~t:us:e'tiia ..new 1ii1~ra-
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.~JiÜ'~ ~i.th ~r.tíj,JJ:~·tr~'t.'~na;l'e~(:}Fcfi.J¡r~
:industQr on no-:dis£dlmifna:füm pruyjs~
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FRIDAY ~T

Stea:te p::re1.id:1i:rts cbsJJe¡rJ·Qf6,, bf C1n's C'OUillJ l~Hrr11
Strong radio role ís ·predltt~
W~~ - A ::-cµg ~J~ ·ít)
:S-_1\B ~-s;i.-4e:;¡¡Le?...oy G:lt111.,.,-;., a ,~. .•... .e:::n~ 00 s:..-oc~ ;:.;.;.'~.lSc-::-
' • .:i . ~=-.·-- __:-,;¡ . .l.. . _;V:C«ái ;-e£°~ ~~ ...~""f ·p~~~y~~ ~

a ~~ :o1e HY- :-~ we;~ ;;::·g:r
li~~-J. cf ¡te ~z ¿z,..-of ~"'.\.B's
~.::i~ con:e.eu::.e of Sr<"'·"'~~­
ti=G p:~\. ~e hs: week..
?.r::-+.-.-, a close secoed~a m

c;-~· -iea ro i..~-.--..:::te ,__er.s::::.,.~ -:" ~.y '-:"' ... r·--·"_..,...
oo Ccczress fo; ~AA-3·"."e of ·t:e Roeers
bill :.o -bar FcC f:~ ro;::.~i-.c~l
:-:-le-.,.,"r--,, ~,fore debr"~e.·~ vote ro
::be bill .cOO!d t<f·"' place ;his w~l:..
Teo Ca:.-.if'V•:-SAL, R~J p;r*

~ qf Z.e D.C-.~.fa•.~Qe~"ll-a:e­
B:oo~.-:::.~-:-; Associ~io!l ;:.oo c:r-...::;r6-
c,;.1"' io: ~ •.\B Ci:-~~ai-h::ze fn:
:-:-,.;;o, buo..:!!:loed ~ C-0-f~'""" to
L.S ~::.ctt> ~~ pr:.-sideffi·t, as aa
:S-A.B ;r~..:i.l ~·:-..o r.e.d a g:--6? of
.:& real aeeés cf me·~· end ·Cle
de'i;;e¡,f- ::.~io::laad foresi.tln to soh~e
· • t-~- r ..J'I.:.-.• - '1.--ns ;::o:;-e~ ~ omi':;lQL..""n. ceca-
o~..1 o::i ~-s::::J- p:-oolems bad'
troe;ed 0::1 a fe-;;· toes, said Ca.."T, bm
he t:::~. ~ ~~'""~:rese:l!t.atives to
have ~ L:: t::;.U r•~ ~had
?~ ~AE 1:i.nY;,gZ¡one oi its most
~ly~..n..

Ca.7 bJ~-.tlv c:t.illei:zed the ~G::""
"'~.,_:,,....,..;:;.,h,,... ...,;esjd...- ._ ;,,. "'~.... .1..ern-__,,,.J-~,¡_ J"•".., "'"""!> LU ....,A., L.illZ;.,u

V--he$:
Do YO'O really ~· Cls.agree

•••~. C;ie tenea CoDbs ~
do ~ fear reseízs .Glig:h ~h,.h a fe-;;.·
ent:""er11Cr:;ed idea. ··~ pos_q;,Jy e¡·e;::¡
affe:t "t:be coarse o't ••po-~i:;J zeve­
~-e."'

ColliI.J.S ,...,.~ fra:nl:1y 11:lo..::.:Yen bv
Ü-7'?§ t,._.~.b;_bei! ·a:ld ~·P t.riSU!é.
~..rt he cer•.•ld, aoo did, ba"".l::up 0-..7s
cl;:i":n of a to;>year for :SAB ,,..,ib~d
fa::t~.1963 broadcast rir"·'~Ile"S rit as
<:.IJ-ti..""TI:e high. and 1964 p:ao~ t:o
r.-£r.e e-Yen high~. Go\'.en:rne-ut rela­
tio;.;:S were ne-•·er ;;oor-e ~~~!clh•
CO~..tfh-:t.ed. FCC1. ;;:oposed oom.w­
~ li::.J:s were c::-~oeled, and bm·ad-

IZOOE.RS' 8 ILL TH IS WESK
W~imgttJn - ft.wir de~ ''ª Rt;i.p.
Rr.1.grt!I fD., TeLJ hill to bar FCC
from rn~.Y.i:mg cm mrmbe:T CK l~
of C:Q·mnttr cials ·is u,ped:fd trJ cn:m.e
up. tü M'~k, píJ§~iJ;JJy Wtdfl~y.
1lut1e h¡:,uA fJf dtilMe are ~ed.DJ~
aad amt'.nd.mf;:n1:5 .canb~ oft>erl'd from
th.e tlr;ar-a!J!) e.x¡;¡loove s<i·tMttti.o·!'l fll!'r
Milat ~ bt:cf:.tl!lle a bfghl;Y OliD\UO'l'.~
bl fúect: of ~latlitlin. ,Autlll'~r r1f the
bill prrá·oo·od;fy h<>pies bJ~~eJ!iS
mrt't dr..1ne their b<:tD'!l~·Ork in t:XplaJn­
ÚJ:g. the f..a<.c1s of t:beb wm.1:01u!';l"dal lite
tr; tiJwir cr..tagl'e!i8JIJ.eo..

v§¡°'r C..-io~ 21 an 1=1"~;Is~. ~
~:6::.~;Z tP ;¡fu COB~ ~?6-
;;a.ª=· ~ ~ ~~· biií.. The n1m~
;;·:oc~ zoo, is e ~} ~

<Cb zo·.-er-oe-.a r~; Co!lbs
2ñft.: ¿i·.-e ~ rs;,,: X~~ ~ ee­
eectzoces ior izs é'\"'e·~,!!~~-~~er
frÓw Hoese a.¡);¡j Senai.e -~ce
Co:-=cea ·~ s~~ ·crl,,:;.;7_
~ od O~::., ples a rromrer of
iz,g:is!~.e iavizees f:.:-oma e~ seztia:i.
ofs=-.res. E.-"'.l:i"~..a~srhis year; ~e'\'©:.
•as oa e::mer,.aPin;? k...~lep;is.lno::S G~.•,,....,.•......,_r·1ers ).- · -4.J•~2:::.C.•..•.......~ ,,,_or-o..,;..< .. ,¡·-

..\.C;'e:-&cr-~~oth, and'md.'Tid­
caJ koadc:>"~ have ht!I"Cled olQ bar­
rsers ro siz d\:n.n .a;nct t£!k oet ·the:
-d::ne:-- ;¡:,<:>bwm <See ~ P'ª~~2:S).
Said Cóili.cs: -v.·e are nyi'.'.1~to get
,,-~:ito g,'"¡;¡ ~en to !be·;:.J>obleim
of pjz-~-'c'a:'.~ biIIOOards,~~it.~, p<tp.-.,
~ spoas, et 21.r-to mrn·•tmze the
cl ~""i:.-Two raeeziags have been beld,
oo renrible reselzs as vet,, bur CQilios.
~ ~~ in the ~ Mme. ·

·PJ:.c5o '!;¡fil im;;rITT·,e 1m ·2:11 ;cr:'eas in
the nen vear. and ~ ..\B ~ill '1i'or-k
~der for.the radio broadeesters, CoJ:..
lias prosiísed, There 'A-in be bi~er
~ _betser radio. P."~oúon te .·~e
p.....:11k, more advertising s.ponsonfüp,
ar•d bener audience ~rement. He
bopes to see radio p<Y...entiaJ IDQ~
fr.:JJy realized. To ~lp ili:inzs a.Jong,
a rew vice preside-'~ for ridí~ wfü
be aptXñni~ Co:Tfüas assures br'oad,.
casters a~te-e ,.,;n be good one.
The ~AB pil"~e~t a~ed fer' a

close líaisea betw~ state· ~Ú0(5
aad the natieeal as~ú:Mt.

1..a l Q¡ ~ ·p·. mi e.oto *""·l..;cT,;e~r~Qi8\ 1 t\. Ci),il?• ,., : :et~
U·. ·kl 01.e;'n.• ·C·.··me, !í >T., J~''I. -r¥"..·I·" '>liil·~-···,.J\i;~·I i 'Y I I

Hlamed for ee;of1lo.m"S7 'Wt,U. - - - . ~
O:::trt:>it-.-r~r"s ccm:t~r ·­
ove¡:~~i!lt'!U:nica'ti~~~ ,nd·
de·t"'tfild~~ •• ·f;avs Emest ,
Jones, . p:esici~t, •Maq~f;:imJl
.Joha & Ade,ms-roo ,.ea+ s133 t>IDion
lats will be ~nt in the a;e,a;rlJ
OÍ oe?O" p~ -~ •tna ~ -
¡:fO'\·e~ of ezd5tia.g c11
~!t'le 6.000 ~.. prodiict.5' 'Q!,

ern:erge and ·<miy .500 '°'i:ll .S:l!
'.\i'.1e thé ·IL~ eear, TI:uu is. 9Z'ii1
f~.re ..- Josne:S told }'fit:bi$Ul -4.
me~ la-~~'.ee,k.-niis .
norrúc; V--a5'té 6 pattí'ally r,b:e.-.,
$p()DSibfüty of a£h·ertiS:mg
~~ >;ji;e are [)0( eres
enough.- Jcaes ~

Sb:..ris:ticsoo~' ·ehe .adm.1
~ oon1"e:¡Jés. We .ue ci'¥en '!ti,~·
ties aboer th:e ~ed J.n:iéÍlec
tucl.. Ei~plosio~ ?et 8% q;f :tl
&e-tllt piGip:ularlon i:s ilfi~'te
tb~ porn,t ~>~i:e they find it ar'
'ti:~uJtto ~d 'ª J'le·~is¡p.~ <lll'
1'6% g·f oar pgp;t*~tk>n lit~·~~
the eighth 12rd.rle..

l\'e-·are. 2lve:n mtistÍ:C$ Qflhe;
sophlstí1ca.t~ 'the Amerit&t -
sumer ÍS ~,~· 7:2~ ,h~Y••.'D'~"·

- - - :~ --- _'' L· \,.:·~~ ;~ "~- - - ...·.· ~- e .••!Wi ·!'

been m .aa .~J~e; l4~ ~,
ne~'e.r tra;i.'eUedmore ·than i
miles, he Sáits •

""thl~ided ;s.ta.óstics set .up
..iror:d~CtJ.¡¡'"'t:afo,.. hetJ;T.•een the
mea aad tbe Có~,~r,,.. Ja~
heü1:1·n:s.

Detroo-Ach·mism:g earas poID1s in
srock pri~rnings ratio, th.e head
of l.::rrerpublk Group o.f CQ.s told the
Detroit chapter of the :Sational Assn.
of ACCO'.!D121lli l<is:t week. Ex,amples
offered by }fa:.;cm Harper. Jr., in a
speech Tbw-sday íFeb. 20):

"'1be three lf:ading s@:p ¢xnpanies
~ve COill?~r~le ~hno~~· prod~
uon. and d1St:r:ibutioD facilru.es. Th:eu:
biggest difieren.ces are their ~k.ilh '1<S
m a r }¡ e t í n g communica:tors."' One
lPrcx:ter & Gamble), he ~c.1. has a
price-earnings ratio of o•.-er. 29, the
~nd l"SI,ánd the third 12.[Ee·r~rs
note: P&G puts better tha:a 90% of
its huoored-re.illion~J.rar ad biUin~
in TV.]

In s.oft drinb, the leader and. top
commu11ieá:,or, Coca.-C.Ola,,has a rntie
ov.e.r 3 I, .rt.5 bigg~t rival 20, .Harper
said. [CCU: S'p¡ead,sS<:Wle 70% of ·it!
measured ad money in TV.] In soups"
Campbell's [more than half in bi:aad-

cáSt'] ·hás. .a, ~1io ot·.:l'9, :and .fts ;n;
competitor' 19, Ifar¢:t Ull.'1.
&ec0U$fl~.

J.nterpuhlic's· chairman oo
moneymeñ, too, ~n .ad, bRtg&:.~i
tim.ing. and, .testing. Amu:ntah
.acti.,:ities w-e ~in:g püt'Sl:l!léd m:e:re-11

gressjveJy, he sa:íd, and ,~uwa
""rrrilesrone"' a swdy bei·n,g.· mo.cl. ,
by GerreraJ Motors t¡¡>. m~t.tr~ ª~
famian.ce. In resear.ch, ad. "'lnian,.
are bein.g id,.enuñ:ed afi.d. ,made
ro measuteimea·c; ~4 th~ ~~·p1

game theory, op.eratk>.ns ~,r~
other ~ls 'Will.lJtelpfi~ld ~~
swen to yoor questi:~ns," H~
his ~u-aie.il•ce, ·
ht anaiñe.r ~~h p~a.Jed fQ:r

t.roíCs Adc;aft CU.th.the f.01lm11111
(Feb. ~lJ. ai~r p,q;tlim~~1~)~
at'.tach a;t the Jacal lev:e] on lh~
tiQnal pr~bl¢m G?.f póY~rt:Y·
program :a smp fuTtllm: titam
OtJtljne. in. waShifl,'~n.
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GENERAL

Clutter bucking con.tin.ues
It's easy to pinpolrtt personal interests in. reacüor: to suggested·
changes on clutter bugging air im:lustry but ther'(Jat:e1.rtoJ'rt1
hints of ''I will if you will" now ·

ADVERTISERS

Coffee price leade.r goes •premi'um'
Maki11ga new bid for a modest slvare of theN.Y.1narketi,Hall:Pnil
House skipped to the top of the price spectru.rn,S./iapi'ngt}ffs
new "quality" ünage is .up to radio tutti TV
Auto ads-A to Izard
Chevrolet admen, big TV customers, clor:¡;'tte.Uqune all
in Detroit presentation to dealers

AGENCIES

Scramble abroad
U.S. top-teruiers acquiring new accounts,expanditigas
Bates, Burnett, Interpublic, PKL announce rriove

TIME/BUYING & SELLING

Make the most of station rep relationships
TvAR's Robert A1. McGredy discusses thecare·andfeeding of
station representatives in part eight of a serie« of m:ticJes
by agency media executives

TV MEDIA

Sponsors back up live local show
Daily daytimer on Philadel7Jhia's 'VCAU-TV ranges fat to
present unusual events, meet interesting people with
co-hosts, [ormat:attracting major advertisers

RADl.0 MEDIA

How an expensiv.e jingle gets "that w~Y
Cost of musical commercials rnay not be a ya.td stick to quá.lity.
but a jirigle can be as expensive as you mak« it, especially
Ballantiue's folk idiom appeal to a y01mg adult audience

SYNDICATION & SERVICES

SS Adman's guide to TV syndication
Distributors are getting ready to shouicase their newest programs
and feature films at time of NAB meeting in Chicago.,
even as medium undergoes new changes

D~PARTMENTS

Calendar
Commercial Critique
Friday at Five
National File

Publisher's Report
Sponsor-Scope
W'eek in 'Vasliingto11
555 Fifth
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WWDGdio
salutes

Washington's
finest

\Ye salute Peoples Drug Stores and
their President, George Burrus. Each
year, Peoples serves people-by sup­
plying well over 5 million prescrip­
tions and more than a hundred
million other needed items. And each
year, for the past 15, they have asked
W\VDC Radio to speak for them­
through news broadcasts- to talk
about the products and services t hr-y
offer. We are proud to have been a
part of the kind of effort which has
grown from one store to 225, ami 1

serves over 125 million customers
annually. Our thanks to Peoples
and its agency, Kai, Ehrlich &
Merrick Advertising, for the privilege
of playing an important part in this
growth. Peoples sells to people-and
WWDC is "the station that keeps
people in mind."

BLAl.R
GROUP
PLAN
MEMBER

WWDC RADIO WASllINGTON D. C.

Represented nationally
by Blair Radio

8

PUBLISHER'S
REP.ORT

GOVERNOR COLLINS RESPO'N.IJ:S.

IWILL NOT make use of this editorial page to. launch. a. cdfa~ibe a~~iust
BROADCASTING Magazine. Long years in pub.He lff~, I foel, lr4\7~ 'ª'!i!OltS!­

tomed me to withstand criticism (the good and, bad). and..i't báís:·~ll\va.y's
been my policy not to engage in prolonged vituperens exchan~es \\T1thtn;f
critics.

But I would be less than frank if I did not seriously ;stat(:! tl;l·~tfor !S:{:)'í1iif~

time BROADCASTING, tluo:ugh means fair and fouli has éugaged 'i'o atL ílfb:.-'
sessive campaign which has promoted disunity in hroadcastl11g. J CalTDOt

avoid being resentful because over and beyond the ín.jlil")' d.Qfie!to r:ne ,a;$:
an Individual, I believe this has damaged NAB as an organizatíO.n, andj]
broadcasting as an industry. Fortunately, more and more broad~$.t~r¡s .~t;~¡I
recognizing this and are joining in resentmerrt,

I'm sure that I do not know all the answers in bro<:tdcas.fü.1g,:bti& I f~.e:I
that there is an enormous job to be done in NAB and I anmoü:sl/y "v1S.hteí
merit the confidence and support which is ..essential to the rn;q~t('.lfr~Qt.ív~
leadership. Of course, the atmosphere at NAB mu:st always be o~ Jn
which disagreement is not stifled. But it also must be one in whícib :a:gi;ee·
ment on broad important goals can be effectively foster~d ..An elU!\"!.i'()'l.'.lment
of this kind is required to support strong industry act:ionSJIn the pr<l~es.s
of free broadcasting.

In the last three years, the industry and NAB have grown and prospere~
despite our well-publicized problems. The industry has new~.t before be~:~
so strong, nor has NAB. II

The NAB by-laws provide that my duties as president shall be to \!f.ostél
and promote" this industry, as well as to "protect and defend'' it. Tlm&e

dutie~ are, I believe, opposite sides of tl.1e sa1ne.co.i·n.• A.··111on.·g ou·····~m.·····o.;s·r·····~·.i
effective defenses against government encroachment are our Rad10: an~
Television Codes of Good Practice. Even more important, through the~j
we raise the standards of broadcasting.

Recently, also, we have had a very remarkable .;:indstrong interest on fü
part of people concerned with broadcast advertising in sitting down. t()"

gether and working for solutions to common problems, All of us have ~
stake in keeping this effort moving forward from its fJromísing beginílin
to ultimate, concrete accomplishments. In doing so we will be servin
multiple objectives-we will be strengthening our position against govei ••,11

mcnt intrusion, we will be encouraging the public as our strongest allie~
and we wíl be developing greater pride in our own industry.

The most effective progress requires cooperation even beyond
united industry. We need the conperation of all oon.cerlled-broadoaste.fS~'
advertisers, advertising agencies, program producers, the government, f
public generally-and, yes, the trade press. Unless we work together ~!
broadcasting we cannot expect much in the way of cooperati.on from othe.r:
and our forward motion will be in little, timid, frustrated steps and. not thi:
long, sure strides becoming to our growing, vigorous industry.

- '
LEltoY COLLIN i~lllne]1

'I, I

fi•esid,eflí ·l.incr\,
-····.·····.....·. ¿ ')

National Association of Brnedcaster~ ·1 pro'.
I wandfü

SPO/!!l:SO~ ~!on.'
In so
'·',le to 1¡

I,
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.In casting about we've fou·nd;
there are only 12 n.etwork

television programs in the whopper
class-those commanding at least

a 40% share of audience.
While the other two networks .have

one apiece we've land.ed. ten.
That.'s a pretty fair share.
CBS Television letworkS

Based on Nielsen Television Index estimates subjec] to .qµatificatiorfs
which the CB'STelevision Network v.!ill supply on request. (NTI Average AudI.
ence, regular prograrns,6-Uprn,seven nights,.Qctober 1963·JánuarYII,.t96<il
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CALENDAR

FEBRUARY

American Assn. of Advertising
Agencies, Southern California Council,
luncheon meeting, Sheraton-West, Los
Angeles (26).

Western Radio & Television Assn.,
17th annual conference, FCC commis­
sioner Bartley and others to speak,
Jack Tar Hotel, San Francisco (26-29).

American Assn. of Advertising
Agencies, Southwest Council, annual
meeting, Manger Hotel, San Antonio
(27-28).

Specialty Advertising National Assn.,
convention, Palmer House, Chicago
(27-Mar. 1).

Advertising Women of N. Y. Foun­
dation, "Fiesta in Spain" Ball, Wal­
dorf-Astoria, N.Y. (28).

American Women in Radio & Tele­
vision, New York City Chapter, day­
long seminar on "My World and Me,"
at McCann-Erickson, 485 Lexington
Ave. (29).

Radio - Television News Directors
Assn., board of directors meeting, Time
& Life building auditorium, N.Y. (28).
RTNDA newsfílm standards confer­
ence (29-Mar. 1).

MARCH

American Baptist Convention, dead­
line for entries in 1964 Tv-Radio-Mo­
tion Picture Awards competition (I).

Hollywood Ad Club, luncheon meet­
ing, Radio Advertising Bureau pres.
Edmund Bunker speaking, Hollywood
Roosevelt (2).

International Radio & Television So­
ciety, 24th anniversary dinner, presen­
tation of Gold Medal Award for 1964
to American Broadcasting-Paramount
Theatres pres. Leonard H. Goldenson,
Waldorf-Astoria, N.Y. (4).

National Academy of Recording
Arts and Sciences, third annual sym­
posium in association with Bureau of
Conferences and Institutes of N.Y.
University's Division of General Edu­
cation, titled "Recording and Music:
Culture, Commerce, and Technology,"
at Hotel Lancaster, N.Y. (4-Apr. 22).

Dallas-Ft. Worth Art Directors Club,
judging begins in seventh annual Exhi­
bition of Southwestern Advertising Art,
in Dallas (5).

Oklahoma Broadcasters Assn., sec­
ond annual Radio Operations Seminar,
at Oklahoma U. in Norman, with
FCC's Cox, NAB's Anello, RAB's
David (7-8).

Variety Merchandise Fair, New
York Trade Show Building, (8-12).

Electronic Industries Assn., national
electronics marketing symposium, Stat­
ler Hilton Hotel, Washington, D.C. (9).
Spring conference (9-11 ).

Writers Guild of America, West,
16th annual awards dinner. combining

12

honors for TV-radio and screen, Bev­
erly Hilton Hotel, Hollywood (9).

American Toy Fair, at American
Toy Exhibit, N. Y. (9-14).

American Assn. of Advertising
Agencies, Southeast Council, annual
meeting, Riviera Motel, Atlanta (11-
12).
National Editorial Assn., govern­

ment relations workshop, Willard Ho­
tel, Washington, D.C. (12-14).

Broadcasters' Promotion Assn.,
deadline for "Third Annual On-The­
Air Awards" entries (15), extended
from Feb. 15.

Assn. of National Advertisers, third
annual seminar on business paper ad.
vertising, Plaza Hotel, N. Y. (19).

Intercollegiate Broadcasting System,
annual national convention, Columbia
University, N.Y., hosted by WKCR­
FM (21).

Southwestern Assn. of Advertising
Agencies, convention, Sheraton-Danas
Hotel, (22-24 ).

Institute of Electrical & Electronics
Engineers, international convention.
New York Hilton Hotel and New
York Coliseum (23-26).

National Sales Promotion & Market­
ing Exposition, 18th annual, Hotel
Biltmore, N. Y. (24-26).

APRIL

National Federation of Advertising
Agencies, annual convention, Outrig­
ger Inn, St. Petersburg, Fla. (2-6).

Financial Public Relations Assn.,
Middle Atlantic regional meeting, John
Marshall Hotel, Richmond, Va. (3).

National Assn. of Broadcasters, an­
nual convention, Co.ired Hilton Hotel,
Chicago (5-8).

Television Film Exhibit (TFE '64),
Pick-Congress Hotel, Chicago (5-8).

Assn. of National Advertisers, west
coast meeting, Del Monte Lodge, Peb­
ble Beach, Calif. (5-8).

National Assn. of Tobacco Distrib­
utors, 32nd annual convention, Hotel
Fontainebleau, Miami Beach (5-9).

Financial Public Relations Assn.,
North Atlantic regional meeting,
Schine-Ten Eyck Hotel, Albany, N.Y.
(6).

National Premium Buyers Exposi­
tion, 31st annual display, sponsored by
Premium Advertising Assn. of Amer­
ica, National Premium Sales Exeeu­
tivcs, and Trading Stamp Institute of
America, at McCormick Place, Chi­
cago (6-9).

Transit-Advertising Assn., annual
meeting, Casa Blanca Inn, Scottsdale,
Ariz. (6-9.).

Society of Motion Picture & Tele­
vision Engineers, 95th technical con­
fcrence, Ambassador Hotel, Los Ange­
les (12-1 7).

Chesapeake AP B.;oadcas~t!I:S .~sn~1
aJtnual meeting, .Sheraton Be1lveder~
Hotel, Baltimore; O 6-17).

Radio-TV Guild of San Ftandsecr
State College, .í4th arutu.aI ra:dio-T~
conference .. and dirmer, (}n ¢ampU~"
S, F. (17 .•J 8).

Financial P.Ubli¢ R¢hitlons ..Assn.~;
So.uth Central regional me.eting, Br;0w1t 1•1

Palace Hotel, Denyer (2()).
Assoc.iated Press, annual meeiin~f

President Iohnsorr to speak, Waldorf~
Astoria, N. Y. (20).

American Assn. of Advertising 11
Agencies, annual national rneetJng,
The Greenbrier, .White Sulphur 11

Springs, W. Va. (23-25).
Advertising Federarínn of. Anterica,

fourth distriet convention, Tampa, Fla.
(23-26). 111·

Pen··.·nsylva?.iaAP..B..~º.:a·d.·.ca.st.er.s A.ss·".·.1····~.'1'annual meeting, Bo1ltng Springs (24) •.
Affiliated Advert.ising Agencies Ne& ,,,

work, annual meeting, Andi;ew John- 1

son Hotel, Knoxville, Tenn. (26-Máy, 11.1~EA
2). . ..

Assn. of Canadian AdvertisersJ án.-
nual conference, Royal York Hotel, Wner
Toronto (27-29). . . .. visior

Society of Photographic Scientists
& Engineers, 1964 international con· 1 Jo1

ference, Hotel Americana, N .Y. (27- I 1¡taücMay 1). I
Station Representatives Assn., 1964 i1

Silver . Nai}-Gold .Key. Aw.ards, Wal.- ¡ In i!s
dorf-Ast.ona, N_.Y. (28); . .. . .. 'GAl

Amencan. Fii"! Fest1v~1 s1xt~ an,.. ¡ , .:

nual by Educational Film Librar¥ m its
Assn., 16mm competition, Hotel Bilt- Wi!h
more, N. Y. (20-May 2).

American Women in Radio & Tele.. 1 GAll
vision, 13th annual conventiorr, Mayo 1 place
Hotel, Tulsa (3'0-May 3), ·•··

American Marketing Assn., N~w 1 progri
York Ch<1pter's second annual r1e~ 'erl ...
products conference, Hotel Delmonico, :p C
N.Y. (30), Ithe f'
MAY

.. . KereKentucky Broadcasters Assn., sprin~
convention, Louisville Sheraton Hotel ence
e4~6). . . . .. ·. appe

Electronic Inrlustries Assn., work•· ....
sho.p on.· maintaina ..bilit·..Y.···.. Qf electt~n···i·····~.···.¡· t.0 rr.
equipment, Sheraton-Jefferson Hotel~ 1
St. Louis {5-7).. . r . . .• . . . ·. •.. .• .. •• Ol!rte

1

Calitornía AP RadiQll'V Assn,., ª·n·
nual convention, San Jose (8-10).

National Retan Merc;l\ants i\:~(h,.
sales. pro·m.oti.on···.. d.•..•.ívisi···?..n······.'c···.··.º.·..···n·······~.e.•.·.·.nti..:on..·'...,· •1'.''"Hotel Americana, N. Y. (l.O·l3.~.. . I ''
. Assn. of National ,Atlvet;tisers,. ;~~$-·r
sion ..at Waldorf-Astoria, N ..Y•.(J l-l.2J.

Sales Promotion .Exe.~uUves AS$n., ,1~:11
scv.e.nth. an.nual . e•.º. n..·.f-.e.re•n•:e.e...•... A..· .stn...·..··.r • '·:·)Hotel, N .Y. (11-13). .. . ,
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SPONSOR

There are some publishing facts of
life that ought to be made clear to
the immature "pro."
Four issues ago we revamped the

late-late show of news into our yel­
low wrap-around pages now titled
"Friday at 5." The reception has
been too good. Some astute p.r.
types guessed that since they were
light on items that would "make"
space in F at F, it just might be a
good idea to hold an item of sec­
ondary strength for late delivery on
Friday. It hasn't worked. Releases
worth it have gone inside or have
been held for the following issues.
And the pay-off has been in the
kind comments we've been getting
for the F and F department.

o o o
Few people have the interpretive

grasp of the hectic action and sound
that make up the world of syndica­
tion as well as Charles Sinclair. The
details (and graphics) which he has
assembled for the Syndication and
Services department in this issue
(page 55) are not only a compre­
hensive report on the state of the
field today, but will make an excel­
lent foundation piece for a file on
the industry. The piece is geared,
unlike others in the past, to the
problems facing the major spot ad­
vertiser and his agency. It covers
the full sweep of domestic syndica­
tion from first run and off-network
tclcHlm series to specialized feature
packages, and there's a lot in be­
tween. It's a field on which Charlie
has been reporting regularly since
1954.

o o

There is a new name on SPON­
SOR's masthead this week. William
"Bill" Ruchti. He's a welcome ad­
dition to the SPONSOH editorial
staff. You will hear much from him
soon.

1~'
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555 FIFTH

'Critique' to get critiqued

I respeetfully request permission to
duplicate the "Commereíal Cri­
tique" by Klaus Werner, radio/TV
director of National Export Adver­
tising Service, which appeared in
the SPONSOR issue of Nov. 11, 1963,
titled "Building a Commercial."
I wish to distribute eopies of the

article to my students in copy­
writing at the Carolina School of
Broadcasting, Charlotte, N.C., for
their information and use.

William S. Stokes
Copy Department

Bennett Advertising, Inc.
Charlotte, N.C.

En. NOTE: Permission granted.

Service to the industry

"College hopefuls to get straight
word" (SPONSOR, Feb. 10) is a good
job. You have done a serviee to the
industry and we are goíng to be
able to use reprints of this article.
In behalf of the International

Radio and Television Foundation,
may I express our appreciation for
your help.

Thomas J. McDermott
President

Radio & Television Foundation
V.P., N.W. Ayer & Son

New York, N.Y.

An admirer speaks
I felt I should write and eompli-
ment you on the Feb. 3 issue. As a
regular reader, I get the distinct
feeling that something new (and
good) is happening at SPONSOR.

Frank Boehm
Director of Research & Promotion

RKO General Broadcasting National Sales
New York, N.Y.

§.pon.sor go.es to .c.olle.ge

I would like permission to reprint
selected artieles from your maga­
zine in our monthly publfeation,
We will, of eourse, give complete
credit to your publíeation.

SPONSOR Magazine often publish­
es artieles of interest to eollege
radio people. The Intereollegíate
Broadeasting System, a non-profit

educational eorporatíen of £aeulty
and students, publishes and distrt­
butes free of. eost to ail 1eollege •star
tíons a monthly maga~füe, vv·e·do
this as a servíee to edueatJo11.a1
radio.
I sincerely hope you wfü see fi.t

to grant us reprint permission.
Fd.tzKass
Püblishet

Intercollegiate l3roadcasfing
S~stem,, 'Irte•

"Setblehem, Pa,
En. NoTE: Help yo.arself!

Th•ank you
Congratulations on the new format
of your magazine. It is vety inter­
esting!

Salutations et milleurs YQeu~:
.Aurele Pelletiel.\

Manage:r:
CHR.C; Quebec, Canad,ai .,,,

New Excitement;
As a regular reader of SPONSOR mag~..
azíne, I want to compliment y.01t
on the way in which your sto.:des:
always seem to get right to tlm
point, and say what needs to be:
said in the industry.

Lately, I have especially notfeetl
a quality of excitement, both in.the I'
way in whíeh sPONsoa: looks as ~~errlI
as in the topics your writers. taékle •.
There always seems to be some­
thing of interest and impottatl.ce fo,t
smaller advertising ageueíes, s11<:~l1
as my own, while reporting about,
the operations of major a.genei'es
and advertisers.
Thank you for keepü-ig.üs abte~st

of all the developments jn our itt•.
d·1.1s..try, and doing sueh ª. g..·•O•••od·• •. 1.'.cib']11. .. I
Of Ít. I

Joseph P. Tartuo·'
Pt~$iJ~p.:~

Tartatm ~d.'2:~t
Bt1H'ala

$orry...·.• . . . .. . . .. . ·.·...· ...,..•·•··.·..11~:t.r.ri.iR\'. . . . , •[I J1rna1,.. . , is it possible for me to re.c.ei.v'.e ·
previous .eopies of rsro.N's~E')índe~r1'

Cad ~. L~Y'intou'
Contr.oller

ASCAP, :rsl'~!~..Ill
En. NoTE: No, but save t11e.1Ji from
now on
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COMMERCIAL CRITIQUE

How sound is your sou..nd 7
r JOHN F. HURLBUT

President & General Manager
WVMC Radio, Mt Carmel, Illinois

IF SOME Rip Van Winkle were to
return to eonseiousness and im­

mediately turn on the nearest radio,
I wonder what he would think
about what he heard. There is quite
a contrast in today's radio "sound"
with that of 20 years ago.
We hear so much about radio's

"sound" and it leads me, as a broad­
easter to ask the question of fellow
broadcasters and advertisers (even
of myself) "How sound is your
sound?"
Have we become so enamored

with sound devices that we have
forgotten the primary purpose of
radio ... to communicate? We may
be eommunicating news, informa­
tion, commereials,music, education,
publie service, but we are here to
communicate.
I am reminded of a Fancy presen­

tation I witnessed in New York
some years ago. There were slides.
There were drawings. There was
mueh musie and production. When
it was all over, a friend remarked,
"That was really something, but
what were they trying to say?"
This problem of sound "sound"

is one shared by broadcaster and
advertiser. I am not eondemning
all jingles and .sound effects per se,
but I wonder if at times we don't
get in the way of the message we
are trying to convey.
Are we getting in the way of ra­

dio's essential advantage-that of
personal companionship? People
listen to radio for many reasons. But
most of these reasons arc summed
up in the term companionship.Well,
what does one want in a eompa­
nion? Interesting conversation? En­
tertainment? Nice to be around?
Understanding?

18

As one drives through the eonrr­
tryside, it is interesting to explore
the radio dial and listen to the many
sounds that come forth. I listened
to one radio station whose news
broadeasts were introduced with a
sound deviee whieh led me to be­
lieve that the Angel Gabriel had
recorded the introduction of the end
of Time. Does this type of constant
crescendo add anything to the be•.
lievability of the news broadeast?
All news is not of this eonsequence,
and what about the image of the
sponsor so associated?
Just the other day I heard a corn­

mercial for an automobile dealer­
ship. It was a combination singing
jingle with live copy. Everytíme the
copy hinted about the dealership,
the jingle would be eused in and to
this day I don't know the name of
the dealer or his address. The musie
was pretty. The beat was wonder-

JOHN IJURLBUT also President
<111d Publisher of the Ifft CamHtl
Daily Reirubliccn J{egister, has
orvuerl ami operated WVJ\ID Rilflio
since [nuuury 1., 1962. Prior to t!iis
he u'(1s affiliated with the WFB/ll
Sunions, Lndionupolis, A charter
member Qf tlie Broadcasrer« Pro­
motion Association, he Sl'rl.'ed ns its
pres ident iu. I 9Ií 1.

ful.Btu I'm sure Jhe ·deiler ·paícl for
the tiro.e to se11some ems, not td1•1

entertain me \vith pretty music ánd¡¡
a beat.
Now if the purpose of a eornmer,. Ill

eíal is to indue:e a desire to bu.~t 11

then the sou11dtechní~ue ought tt>
be subordinate to the meat of th:e
message. Sure, a lot of buying and
selling is emotional, 1naybemost of
it nowadays. But What is ac:comp~
lished when the salesman. sedttees
the customer and forgets to sell the·¡I
product. 1

Again,1feel that one of the man.Y
advantages of radio advettisi.11gisi
its opportunity to use·sottnd to at¡•.
traer atténtíon and unrlersenre sales
points. Jingles through the yeal':Si
have helped the customer reroern.""·
her the client's name. JJot they
ought to be clea;r, understandable:
and uneluttered with extraneous¡
jangle that gets fo the way of •the;
sales message.
Modern radio has tou rouoh o£

the publie's ear and attentíorr to be
so eneurnbered by the clash, .e.rash.,
and rlíseordant noise of so rn·uchII
sound that .ís for sound's sake o:nl~.
Radio represents su.chª b..asic;ap..

portuni.tyfor selling.When you can
become part of a personal eornpa- 1

níon ... in the car, at work, át hornei ,
at play, wherever radio ctops üf>'¡
then there's a mandate to d<>·tfae.
best possible selling job.
I bl)ppen to feel that radio wlll

take a.giant stepforwatrl JnreMenu.e
whe·1.1 we e.lean··.t·1·p···the.clu·t·te.r······.of ·.e~.·..·.~.¡Itraneeus sound and g.etd.cnlT11to thte:
basics of elfecti¥e, imaginatiwe1¡
sound selling, Radio has e\rerythíng.'
in.•its fav..or to doª, ·.gr.e..at sellin1gJob 11
for ~oods and serviees.
vVhenyou and l askOtttselvestlm I :

qu:estion, "How Sound is Our
Sound?"we'll be on our :x'1aytowat:tl2·111
more eff~etive eommerciííls., •
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Qlíent. 'iiumortdw~

Dottgfas.: I én'l'flél have .et'ime nut ~esterday'ot· th~ day 'he£0r~ j¥ ..st
a~wellas,\qil~.¥"' ·

L """m·,r"..,.;.n··'.' 'E·";;;:i,b."""" 'u""s'"'"'"'"d":aw· ·a'"' ·t·om·.....,..O...r ..r..r1w 'W.. .,,.,,,·l·d"'h...a..Ye S"U..'1'"'"""d". ~·e· a·s
<~ _'Q,. ·• ·· •A,.L· ·~'·• "'' f.L,J!;J:l~L,. ,J:'v~¡:.~Jl.'.o· · l-Uj-t . · ;L• 1, · j · • '····, ·: ;!.;it i \ f <' ::\ill\.J. · .' , ..: .·' / ; . , '¡ :..,.,.olJJ:::L·•:__, ~-~:Ji.~;,.:'. ,..~..·'._

we'll~s fQua~../.~ .•.•... ~•... ,_ '"'- ~---'-' ·'· f·'··--- ,._,.c-:<.---<,.!J,·'''ii!,

·:fi;7r1:.•Irit;.. ~:a"'.' ·saro:vl"<Jed ~nfoh •aaen~w?_r:y·-~.1::;t;,,,,,._,;'Q~ "'~i1-"'--'fl'i", ''"~~--~"'--·_,-..,". -.,·.-···--.-.. --· ·•.-, ,__.,.._..,. ·,_., .•0--.-·.c..·.-:.Z~'·-~•"" _,,,_:¡¡;: ...'

\(., -il'·'.1 ' · · · t· · ti ····1· Jlr:ií.·7· 't.'H'M'·. 'A··L :T,. '.t·r·~~P~~~ 1ªlfaª'w~r.s:.o~ .,i, ~i e 'If" ,i ·u. . · - v: ~

Tk r: "rill·ret ~'@ c'á';f)"'CS:'flt', ·ti'"' ik: p· l'Ct e ka'es Pr:Jwd ,•.R om of; a. ':ill!.J.·i JJ,· .int;,y n r;fr, .~tin .o~. . . G: . · ··.... 1 • . ·...e. Q ... ··..
M~fJ_{~~4.l4e,,.. if!;'C]. ·fl/§~n/c~.:Jf:¡,~sztTitilé-..Br&-'Ji!r~I .fiaés5 I .sliou1d h®f!..
~P".t1/g/4i,s"().l:ltf!. 'Qf 1£.b.(SlsB ·f!:.1fl'fl~'mlP"B'IJtP!pdme-'t£1JJ'e nt)l:!krab~li#esi'lt the Catn«4Y
"C!T.:: : e ; ' •• ·:: ', ' 'ÍI 'f_;t;J:, . ,.,¡¡:, "' :'g.'>:!'>¡ < 'l.~' 1:'', '.-J. r .t..,t il : ' 'th wi. t"i.<t17d:Jr pJIT't . .it:rili' "Jl!Ji .eu,,. l/'lill'~t,,, cu~t'J:~.~. !rflJt,~guJ!. .. Wl .. ...f"ª
t/iey11J.1t.W'Q1Jff!:f1f)r lr.im tfiie WaskingtfJt:c ma:rrliet·~
~'e.C.<Jill!i;,' '!f:J,11J;f!,,,,J!li~f!!:1:') ,1 h~te":~~;s;q{~1 tqg'f:J¿, j'.o& '.$/:).~
Wizíj}i t:tm:~iJ.n~~r·;gels ;tY!i,,e waisi~:Afl<:11ress. .i!J'.úlfst'tot:ts. :aJrout £Jv,aí.lU:biU~i~s

JI'Oirl':ft§'8,t'fJ~~...:~il~tflr~ J?(!ll~$'€1M~~J:®~· ,
Prt!l~1: ••, lt11;;.t"",,.§t:$? "'' ·il-"'"'·u•s.o:t a' :r.r · P' ·~íw·.,,.,;,,;;·,· ·7\'l'~m~ii ,z:. ~1 '17' 'lfi614". "'·"°"'°"~"..'.~~~~''., ,f~".tl. '""'l!<:'l:l.~I<,.\¡'"'· .,, ~ ;€.'f; . : <~,\{~:'1~1Ui<i,11.;8;¡:ol;"'t" :""· ' '•..,7'{:f;"l ·1.·V·'i, ,~ ~l '.;!{Iii' , ·



SchJak p.aves; wa:y
for n2w h~·P r.o:d.u;é;I:
of .stainless bla:.d:é

N'i·éJ.sen fig.-ire.s
i$fu>·,w web$\P ~e:a:~a:.P
for ~rpo:rts oullaf

ee>·lq~s-t;eppp :&~e-.
as AIHJ ...'.TV b1.1y:5
4""vidi~é)ih $}'SJtcntts

A.nti.,pay TV ,gré>'u.p
false If cla,im'i ng
$.An a.s, .su.pp.art.et

F.CGagailn .~¡Ung
~eom.mezr.ciale,JEé.ess,
air ad 4111u;d'ne:5!ft

:\l~tket;~:1a:eebatlhd1x ~amifa~ture.t$:g;f ~télil1les~1.srteel r~~CJtblj:&s,:11~~~¡>p;~},i;~U~
op~ucd up ·~¥l'r0ile1!'¢!\V Jtl'éa, thi;· sp!t}nd:iir~nf acl~erftsáu~,GlnE1~i;&;:~11~cr€:oin~·1?J~Jt~'<ií~I""
p1,~dtXcts.Latest additro:n ~··n111~w~'it£rr~: ~I:'~~1J$!ioc'fl:m:ttw~db! ltea:xt,ek~~~et~•~~o?'
Go.'"tor q~er~ .~f.S:f,ainl~s st~l &I~&~~~~ll8d,SS:el?tfol:~hn~m;~Cire'.a:ll'l!, p~'1J.~I
~.QmésiJ1.a:étasol ''b0J111bi"'am:,í ;t;s.p\tirJ;IP·~ ¥~~1~h ~.n:t1f$~·m:<i':tf¥~lil>11~inA~rtl,~~'Tidkt
divís:i'()11 .a£ ftvErtsl'l'~l'Tu· ~~ilm.s:Pro~tfaf:1~n.e:ces&ary .sin:ce ·~ld·.@1rc.rea'ms Wfi!fe pre~
du:c~tl~O!r'.ü~e'\:Y'ífbcarfu..ansfi~elhl~~e,'$~:d a.q;n'.t; l),'l'l¡;v~s.J~~~~~~~d~;~,g:rfUXÍ~i?~f~Jg.,
~Ntdat1on, J!l:tel"efft:iug t;tl:sf,. ·~:cl ~l!~!t'l:nWjingHlii!tlf ;stQ'ful~s.H!,steél\ bla~,. .~ :tts:. :n~~
erc~w 'h!i!is;,~e.J:idds·a&o no.t~stbªt $lt~i•~~e.~1·~~~·;n~xf•tak~~~!fil~!¡ªb~. ·~n~...~f
.o:£ e11t}J,:~~l:Q~r'Í~\n :fª~ºrh.J~dem~tk~l~:a:e~~bW:a:deá'S.t adi\'~ttmÍtl¡$lis li?l.t!cl\ftllml
.£'Qt" mfffirtU:ct:l'O.'l'l .of·<:rJ:fi!l~~li'!mm·,

M~jq)'~Im~tonet~~£~s1'reeen:tl:rge nutfa;~~fo g~7ne~'tóp~patJisi;~ttratif'in~,º~ ~~r·
denfm ~ampiJªt:iotis·b~¡\,C.'li1ei~~·n ·~.Il.t.a;tªl k~t:i!l:P~.~~~~k€!d~1 :~!1lp·t~ii'l~1~1t~z1
teleP~sts,.Ttil' lb.te€ pÍ:áó:es\~~~t td ~I~~ wld'~Ii ilisói bail a~~·ar tóp ~n~tl~:r
·fiveal'r~d 'by t!B$.•~n o~@~.,tlit~~,i\tt~iS:u'J:>:tft;~~"l:Y~t1:d~·~i~~~~fü(;}.,:t~/1• ,qilfir:J:¡r
ooo· lot.al homes. JleaelieO.~S~tur~!f ·~voil~ ~.eid~~g~Jnll'CMS~"··~~Jtj,Q¡().00;;E\l<fl's~:1
Bu,~l 1Nrtm. ~,;I·~1:0'~ID:,(;};t~.;: ~ " iilQllJ~;\ ·~?1nn lflttl¡l, ~· •., .ttt'!"'*~-:;~· iJ¥'F~L·•,. . .. .. ·~·. LAJ)·•· ""'' ,,.." ;<• .. ,.,·,~ ·.·.@• ~.Qll ~OWJ.. \';. .. 'N·.~'"''ºii'· .~lil~~W\:1·1 ,1,;1..lan,igs~t;\(l'a,~. jj,i~;J;' ····~1
{~re~ .Bay'Ms..Detroit 'ER~:~;?~d"~1:tl,,O.~~.Nlft ltuimE~~lJJ'.f~a:m~ ·~(ji$~~'.l,.~ñ~;fltm.~;
Fro Bia.wlJg;a.me{NBC~',lS~.$'Js©.t(;!fJU~MFL?.9n~en Rª'l' \\i\$;.~;mFt~~i;s;~ ('CRlj, 17·.'i
n.l"' · .·· rf't.. l. ·. • ·' ··.íi<.tn ,t, i f:fii . . . ·r¥> . . .. .A •Ji,;..;llii }.'Plillí'Ciif~ 'P'.i! •liii'lii\J ffi'i'fl,, ;,p;¡¡_. . .~.:l ·. 'w .·•ron; i.£ian~5'~1Vln~lJ:'N'u\t\iM,~ .i exas. V$. ;io ~~~·· a;~1v ~y~0.¡~.,i..t~'!?'~tW·~:."'·~~~l.£~'

\\'Vail4 ~eries ga·mé &1s.JBC),~l~~g';i:o;o~...l!:P.;(JtJgltt.©• ma!~lí7ac'Q~ ·atel~~ttit>~r·..wh~t ~11

a:ppéHt:e:.

L0i2~..for l't·t~reet'.ll,t?r~M..tiog h¥ ABC•.~di~¥llí ls ootí~í~atéd :a'.S weS;ll1t O'f .its ~~fq:1;gj
eont111aet with Cecp:¡¡!.r'~l~l~ttf~*~to rQr~.\t1Q,$'~i'11~,mij~r;n~,~. '~b~~s4 'Jr~1m,
Gent~ts~ mia.Jd):i~ABC :íl.fs:t.~eb t~ 'u$eix1e~ ~utc•.'\tli:J.etl:~it'!~m.~~,~S:tem EC!l~ttll'k~ri
aM lp.&wfl'lm ~$$ctl11's~l:o.tt.. 1ke OE il;J'J;ri'~t~·al.Ftl:JWI 'O~tl;'!r,~~~tib:f'~:n;,.¥J~ic1on
PE ..-~~ eol01r £Um crun~·taswtrs' ¡g1V;l1!.t1' fl\rS;t :air ;teS:tl~lstA~tñ' ln...t.:SC.:telf~~iliSf; '''T;l..11i¡
Vatilt:tftl:~J;;;{Íiter S:~stettJ:WW.&t ·d~¥;elllP~;&y OE~~rt'h\'iJ~~~t0.f0a:tt~Po,f1A~ }¡nrg*n·~•rs
Po~rfh wbéip~©:¢tu~e~~h&~vJ]i~re, }lmli:lróthzer·tl~~~m~;'\Xs~df.ó ~£tlSlt·id~·'~~it
itl£©nnati@n •.Tltj;'); t1;1u;r :t\1'.0i~,~ys:b¡,;¡n:¡~b·~iP Ql~€R'.a1~i':otll,Apr..~;, wla11tm; ':JJ~1lllg.llt·
&al\'t:fhct T_;J:rl,;. slarí"'.' a"''fi w,{11b"" •1;gt:).l[ fü«fe"'.;t 11'"'.,X<~í''í'r~l}t""":' to: ~~>tmr :Ji~m'"'~'(%JJ;~B'.,''''"(.AJ..J;O '.M,,:!~;~ ····~·''• ;~t ,,,:A' .••..U ,_·-'"ii; -"_'.:},..i- Y,_·\.{',;,~- ,, '""-~ ---~\¿h_ ...~ __..,.._"--·!JJJI ----- ,~\"~'1-ty_,, --~~~·----~-._.,_:,,__,~~_.-\

Smre.c11A~t.or;$G'trlíl;d ~~y fak6!íe;~ai a~~ío:na~t'l.í>11stClllifm:i:nitl ~aní~at'iwü.u:&Íltizl1
:S~Gys Ü'r.ntle m it~ Ciill:t:IJ,is'lrgb :t(') ~ufl~~~~l:~J''TV j'.ullr~~~:ite\~S'.r.Q~;$t'.1~"1~bi!It}:,i
'SAC :sfi~si:i.~rS'Qnsoir~Pt'a,tintg 1~~t'.it.,ic:111EQt ;tlJtiE:ens' Co.tru.t1it.tc.o.lb:r :Fxee TY' :£u,}IS'elf;\I
~fohtl SA~ .&up.parts !iltán t.a .h1~'V:'é1a1xtí"'lf>ái¢f T~vrefildtéf!l::el:tli:Jlíl -p,\.M;·.flftJ· l~~l1!i'J.1lilt M@~~m·,,
ber (>leti(J(J't)~~'J.'1(¡) f'lt~p~n;frfi~. ~~º¡p~,~~;Sio:H:t,it adCIF€!éª l1E~~mti'tlnS'€l;'<:lf!;ft Y'C1!1al1s1a'1<lí¡'
1ú1which hs ·memfae.i:s:fatwo:red ·w1~esprend .íni$l:@.Uaí¡,¢):nS;:l0hd '.lll\lhlxé t~~s o:fi ~'l!llF'11m ''/¡

L

.FUC .ii~á:~P'<Jrted,t~fi'd!yt.~~t~l{),'~Jili,t~~~Ví~w.Q:f:~~~l~~~~i:~l"~~~:~~";~~
0silt~·~~~li~,~;i10.:;1,

.c~se'"t~hc~seh.m,,1s~ral~.~.t~'rc&:Mr1n:ct thu.{L~~~~~ox¡~tten.~~iU~J''..~n~~'..·.·l~Q:~iit~1~~l¡
o£ ~l:il'ª'~ls:.'J~ob,H~~l:l~~hl!!,S p<J;j,nt:tid .@;¡,'!'~tl:l Fl~,rjttl;q¡h;s:~11, ~, Bro;m:ic:íli!!if:'tlrs; t&iat.l~rt~Jili

~. .x:l~ds.ió~wOJtrl:d: tm á. ~ydl1·rc::.¥iom:i;~·~1~t(!)q:1.(l~t~~i's£~,et :tbílit '~~~~si&~~¡;:.1~m.tl~~;1

~~:ariñe't~i~.Jrs.~r.~a¡ff:í'¡;¡; ~t&f.~t;\~~l11.t~}b:l~;rp¡;1;~l;J~Qhflt~ ~uisit ~r.<:rfa:i;tet~smdit1, s.a«~~:'
stm1J:liyfor .th~fr'Oé\,Vh:;go.nf:l. ~'.€ll£~croottaln1''t: .f!ulJ im.~Mif!$1 ~~U~:r1 '&i~i~~tt~.t:tl
~~c~~'tau~~.~rr~\h~t,t~r J?'ti1'llei ·t~lª1ti'oo~~h~ \S.~'.Or 'btrt ;als.()·.&~1'b:~s:t!\~a:~1bt:1
'F"'tre :cJi:1£ o,£ Held h1 w~rlehft ¡e{fi,t:s.r'l;'t '.@¡jj'}t'>íoj¡c - 6:i@2.~.f'lxll l!llítslf'lll~s :Q;f 1~J"~~il~$~~t:i.111;go.

11,



iCPJJ!tl'<'S;l' "ÍTli" 1Je1rdit,J'f!'1'ti(µ1/J!i ,pfotf',¿~

:M:~t~t;1fi~~, :fl~/~ejltJ}fiJWia~1/11&~"~"'fiitt1:~t:~:avlJ~!lflt!I'·f!.'tíl~1U1:t. This its the ~,,!Jalify
~l·''WWI ~ª'tii;~,,,t~J;~ví~í~~:~~t¥l~~;,í,:u'~~i't~rtitifJ;~~ttt:j ~'Q'rt.S1~:j·IJ;f~nnxafi,'Q'1~,
~ll?d:J~:cyl;tltattfali\s: p1*~.g~<'.l;J,n'p;t£1\i,g,l':h~:ir~~~1J:t;~'ªt<!l fn,;l:])l"~s~iy:~-'in.a•tJdi~,n;q~:Jo;yalty

'W',,:~,,,'1.trJ,., , ,,, , ·w''., .. ,.:.,11rJ'·,·,-·T" ,'V',',,,·,,';; 'J¥:i.' ~nd '·>' ffi;,,, ,,' /
"l'"''H'' ' t:;' ·~¡ 'E' /,\Ai~:e· C§,'T;i\\'i'l" ·10·;.,, I~. J. · C:::::'.l l'N, .cy,"{1'·'1~ ~. J' 'r-\ J:; \/~·;l;·~·ª
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ti~eltlil1t1J11,; ducu1neizta:r;1frt111t; ABC News antl
1@~Y/llt1l'J{tJts~Tlio/11UJ"R \JeffirsfJn ttTtd Tlieodare Rooseve,lt

t'd'' f' d':m. tJU,:t~l}ttf:~ttdQT .,.··.(Y; to' 'ªY'·

.T i~mi:''::H'Ji~,lt:'A1':'.t.1£:1.t. lt:o:Xind tfa.e: 'M~a11Sirl'E ;fi,tQ~tl'fada.,1•
fiüfi~¿f;t:íi:Ef\~itll :£1'f:fl~j~ft't!l1C';.~f(J/ll'f1

b,€il;!,l;JU~:fL!lf'il!l~~~,m{jl fn:m i;lt<i! ,~r~r~.IitlO;~~S'¡¡"
1~(1;~il;t,l~'t~'JFtJ;,l~~~,~·th·!?' ·~~~Jfli~~ :k,l'f]i>'~"n;F' ·li~~~e

:c~1aS! ~r~;utnd m:ad.a, l'á~ialit~ o:«ll;p:artm~tt:n~t:sct'Í[M
·GJ, ':l'í~'.i'1~:úJSl.l~,¥·~
'Th.~~il'1t~~·~~{I';¡¡j~lJ li·, -¡si~m.~·i1W i

tfa:€!; ~~x;r1ru:c?t:E!l:rt. '¥~h:ea.t'h¥ 'bar:ra;~gw:as .())~El:,t

ti:Hot:lie:r ·mtfl.e.i\t:n1m:f k:r tlti 15'.~f#~ '\Vf.~ll.«erll1:M?art harta
~~\\ ..' ',<Off 'h ''\Y\d ·~· ,,.···..' 'j .! ••, •••• \' "•fl!"... '~11J~~1rt~t1íi!'....rxa~mrd:l·.r(!¡J~.t;r:~~J?l~'t .u:.;.~J?~
~tí:.~,. tl~t~J ab't:biitl iW~x;m~~·~~h.~:tf:t:tI¥••
~~lil:f11fi We:st~tt:uiátt 1~a. '£ililut•p!trt s.~i:esi!'tím

A.~'F! ' i~ .' ,. 'f i'54· ' ·~· b < . f ·.J···,...·:i.'.l'ft.l~l~t 'Q~ !1 •• : •.. ,~J!!&!L.;~, ~::.f::OM:r'
·15J trm:i:llrg;:<:11.1r~l{'tllu:ti~n:a~ .cy.~ve~:pm:~u,ttht~u~h
r;li~e;f!: :r~~l,.df ,d:etf~íi1~11. tJ~·e:p~~t·:l·fl~~.IJ
gi~ll IStl¡,,

So:ine .d:f:thal ~.x.cite1ueynt just ba.s to come over the
sere.en:·

l ·t did 'u ,. thatr. H"' ;e ····,.·.lt'1itt .. ,,,,. · 0f th t· it'. ·. ...J .sc1- . . .• ,,, ... ~r is .'¥'. . •. .s.,.m1e.J..!, . .e r 1cs
b:?:d Ül)

(• ·1' ·.. · ·1 'l 'cl· ·1 'N ......t le «?>Ner~srxe:nnng ocean an · t re uny ··iaa,
·n". · · ···· ...:i '"· · • • • x.r. "~· ·· · ·. ·a··1 ·1·£' ".t·lnt:a afl:u oa:n:na"'"~arta•came VJNt. y· to 'l e . , . ·

~Dt:troJt. J!r't:ePress·
·Hit ~yco:trld~·~ ha .11 t :J· :•ctín cy i. o. si is n efttl... . . .... ~..... ru o roa~.. e q. n....re .1 pe...s ..

~<?q~v;c~than t'.b:e pXQ'.g:ta.m''se.x£eJlent re.cr~a.do:n of
Goinm~b!tis.fvtl)m.ge •.• ''' -llJJ.U£..['Drl .Ch ronzcíe

··... a1fo:tv.s·······•the: e.*dtem"'tlt ·of ""; .er·€ndng e. . . ·~. . PS ~. . . . "' ... ~. , . kxp l.".. . a.
~reat re\í'exr.t oEtfoe pasL, ..''' -Chi.t:aga Tribune.

'"~Tl·,,,.. ·;s,.,, .. 'l a fl.A ·1er7,..tz · '·· ·· · ' ..... ··"~"· "ll ""'1'·, 1'-' r·~'<l:l'S" it .14. • I \:! £;.al'Jle. ID;lglea Y .<Ul'V:€
..·1· ·h ,,, ,,, '~ · £·a·t: anJu::g •·~w~.g1:J;Ia,•~:rve;nn~n.:ra;geOi..pnn~.ra a.n.. na:rr.a-
, u ,,f' • .:1 't1:¥e. e -h.s~arcü1{f4:Cc Press

A.i:rd from Tk·e '&·ew York Ti:.me:s: '"Honor c.a;rru~to
t. ...t........ • 'B d ..c·1· ..hhe« t£1.lictt1tan. i:oa. :cas:u,n.~· o:mpany asl n1g t., •.

the ·p· f'fíct;i"am ·de:vat.ttsABG tó the fo•tef:rnnt .in·'-''""°'·'·' ''"' ..e; ~: ,..•··t:f""' ..·...· ,_ .:.. ··~•·.';;,.,_·,,, •;,:..,;: ...-.:. ·co....r •. ·..,· · ,.... .. •, ·,,__,_. ~ .i•.. ) -,.,,,.::~.:,.-.,;;<-- ·;,_ <- :. _,)_,,,,__. ,_,;,,..,.,··-_,, :._,.,;

11se·nf'th:~d'.9·c;i.;m.~.J;ttaryt;echuiqt+~th<tt may stand
~sTV''s m~stJastin~t())n.t:ríbut1on-the ahilíty 10 re­
e.:11·::·te tlrn ''fl'St í:n rE· :ms that ..···""at ·onee ·o:nr elr:···. ieal,i . . p.. . ... .. .f . . ... . aee , e • ••• e .. .p ~.1ng

., :!.. ' f''·:, •' .; -.,' .. ifi:,,, .. )'iJ''and. ·,in armtitrve., ·
:Sa;l'il¡a:o£ \~~.sterli.]~fa:il1spuñsoted by. The Uni.ohn

:~: ,.. .·.· ,-r.j

C~mpan:y, ~a:n.o;tfa:er: :facet :in the 1víd.e·tanging;
dive~s.ifi~ds~hedule; on th.e ne;rv• ABC. A s~beduJe
d:e~:grt:ed to; gh'e A:m.e:r:'icá fresh, i:maginativ'.e tele-

____ ; -· __ ,

~pQ;ns~nd•eXttettainm:enl.
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and n:

Metro Charlot~e is just the rich ~arshmaUow floating on a ~arket_ 75 miles in diarnetsr Wh~~x¥~Q¡
1

~:11

buy WBT Radio. The populous Piedmont's top-audience radio station for two decades, only WBT ·,~Ceor,
50,000 watt signal delivers Charlotte PLUS - a market of more than TWO MILLION PEOPLE wrtb; 1.umfc.

$21/2 BILLION in buying power ..Your BLAIR man has the WBT story. It's a hot one! (1lfn1e
m e1

' " \!1
!or a:,,WBT RADIO .~ :~~~r

CHARLOTTE·~ ~L:~8ERr¡
I

...JI
Jefferson Standard Broadcasting Company
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eifte· p1m.>;pé>sal;Sma:de: ht thé attempt
t.odea:r up the am 11ot

.cm.,,•. ,,..,"~.,., ~.:; they· were
onfar weeks a:~gcr. ·

LB.e l:U~h,;s¡'entnrvl.cepi:;esJ'dent .Ú:1
cl1a'.I'ge: :o:fBenwu B::(>~¥le{roédiií:

· <> clen·~1'ttn'Bl1t;Hi. ·~,_,,.:,..·:J;~f:'°'b~·:/_,,__'_':Ic

'bu:~ mGfi:e~than. halr or the."'·\l's ....., .. , .... ......
tP.i;) 10 .t!1J,~{i.rt~t;.,~mk'shows for sn:cl1
cili:m.1ffs a;s Get:mJ"a1Foods and P11oc-
tex & G.amb11e~. skej?;t'fta1
fü.crs:~·wn&J t¡tl~s'.f'J~:flbeé:~JI.s:e1;5'£
l~~Tu' tleñnitJ~.11.,,:rt :cl.utt~:r

'"tb~t~s.a híg p':roblem, 'R
unto:a tn'affet:. cut .6redlts if .it
"~"'""r"'· ·11·p· """· .,..1"· ~~tº ·e·:\,,., Hnr .ry.•..,...,'l\'N-f\b.,---,:1;<\ ,,-_,, __ --~ '"'.J,•1 l\'MU' ~~lM~<=""''.. ,-l.J!!·-~"l'.·."'""'-"

'Sl;E;l~Ws.~ñd W•g dtit\'.'t ·1v~b1t áll th:e
r(h:~ ·~•..,...,.¿..,,

g:!l>t. :tq¡., ~ot to. You
1m1tS:t;: 1a;rmemhet tha'.t. ehi~is a: 'turm
:of~.dvert:ísi1:i,gfl:tr talent .u 'Ta anyó.J1e
'SN'b!il to ~et n'OÍ©.O :é!'tllCeSSÍ'.QOS\~
'!rÍ>U;""~~

i'Mv atl¥e'l'ti's:er:s; wh~,
hav.e ~huws as'k'J:or ,and d~sír~e p~u-
1"nos.. ]?fow :C<l'.n iao. a@.enlt'l;y hadi:
t~ crlient& iir'.tid :<~'Ven::;frQ: mo:r;.e

fü:r
thl.$;1

·~>V~,:rk~'F\:1~p17:q,m<~S' !h:~pn bli'o
what's nn. Á:clvertis:ers !m15.hov.l'sto

xa.efo~s, ,mxd :rt. ha::& be ..en Et':n.urd1
tl:iál [lttlí;U.Q;S ·~

lfl;l"Ft
,aclv:e¡.rtíis~rs btI;y,. <I'm now giving
R{'.)i\l'e~rlnY" hiJlb.oardsi. rd Hke: tel see

a,~~ne~mRn1rt Amed:~ s't«nd
tr~::ani rilient Is giving ü;p,
'k'lJ~·"''~rc<d" , , , . . ,1.-!.l , J;MW,,,', ,,: .~,,

·:~:trro~i>S,<;lf~t~~ti:ctti:rg.th~~e1,

.AfJ~r '.tntrnch:im!cm~they ,go right. 'it1
\'MÍth a 'SJJP,er..:~It .ta'kes a s:e~ond.

~t.it>.tif.G.iil.) w.r· 491".c· "r>};¡¡v-"'·vc"~ __ ts: ,, Y;?,.o,.t;'~/:/:8;g,! ,Q__' "'"''~¿; º'

'11~11:.. a~i'fI~;J ·...t2~;s~m¡tigl,:Sit~t(!ll'i
b:t~Uc~S,It !i ~J(~L.ll~. ~':r.Q;rfil
au advertiser:"

Bfoh s'.tf!eS:se~B&B's si:\:· roo.:-
IT:ltt spJi>ts whkh

-

B ·~ B'1s l.ei3 ~i.fJh

ar¢ fr;i;wfo;S);mtted .fis pad ofwhat ':\ü
agenc.¥ can :do il;)' this kind 0f s'ftüá­
ti'uoA He q,Hestion1s effectiveness of
Dode e..Ol'ltrol in the clutter problem
aP.~sugg~sts·f.hat broacica.ste.r s.df­
~ont.rnl s0:1nething Hke telling a
16-year..,crld dgughter tb rn:ake her
ow,Í1 r:ule'S. · ·
Jülius Harna:than, :vice president

ai1·rl.g~netsü ro:aria,g,ét, ABC-,TV~
"AN:A.no.t only doe$n't fof<v\é a snow­
ball''.s.chance in hell to' en t h~ck sta­
tioTI breaks., they l:rave1{t eveu got a
S't1b\:~tbaJl Th:e longei.' breaks lit.el'-·
ally Síl\:veB netwark relevísioo, All
1Je:hMn1ks now feel tl:íis The
l.."'.'do1· b ·eak· ·w~1}}ll'"'Ve..·b ..e·g·' "e·1·w11t:j!" . J S i.. '-"· l ·. .l'v I

up \'f'íbou.t a maj,or stru ..gg'le."
B'ut; a::s; ~ sqg.g..éstit;)h t0wárd ll.üd­

m;g ª $.OlúJion;to th~ duttet búg~
ging, ..he 0says~ ..uv$7hat people :object
to mo&t in TV ts llát the lrnrnber of

or ~edits but tbe ü!l\1;1.:­
:beJ; ;int~,f'..µpt.jco1:1?.. rt sponsors
wutíld let us; put eomrneróals back
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gests, perhaps by giving uredits o.Tr ~11H.ollar
a rotating basis. I'm all for it. Piggy-~ :Shapi
backs are another thing. I thinh:
thev could be all tight if hª-ndled: ~

• · ·1· I 1 't tl . k ··1 · • /l...·· nnoupro~)cr y. e on t tun re.encmg t. l~ ~ Ima
station break would accomplish I ... !

l . I 1 f· "O' ·a· oarnaanvt una, nsteac o t\.vo z s. von :•. '.f. · (• ~ . ' :ee to
have. n :20 and a 10, _still two ~?1n" The
me~'cmls. Therefore tt makes httle ull d
difference. I know, of course, that IR ed
some stations use two IO's and tw~. 'Bier.
:W's even though it's not allowed." ,earda} u
. . i VBill Perrvey, general sales mana- '.:

1
·

Ad '-' . "\\' , . ·1k. .... I m ers.!!er. ..· am 1oun\!: · .e r..e ta iüg. .. t.,_, • ..., . ·· . . . .· . . ·~ 1·1po m
secondarv TV stations here and 1 '¡·· d.• ,. re Ill
they need revenue. By secondary· · Th
Imenu not in ma [or markets .. \:Vbcn.. I'·.·.·· ei'.

. :.1e11·the pronouncements come dowu
1.

. . . • .. ',¡umers
from .Ol.vm1J.us thev have to lis.ten i .d

. . . - .. . ·~~
and accept the word as given. The I d

· ·11 1 1 an · 0
stnt10.ns vv1 .. la\..'e tc·>..g..et t.o.get 1e.i: I

and do something with the NAB,
but unfortunately the sfotions <We
not as strongly united as the net­
works, Procter & Gamble, or other
units in the industry. The sh1tion is
the unit that gets benteü ..•

.\ íarvin Shapiro. e~sh\rn snlcs:
manager, TvAR: "The clutter prnh­
lem is too involved to solve as n
whole. I slont see ho.\v nnythin.g c;.rn
he clone until the iocli:vicltwl co111·

ponents }1re cleaned qp, like the
1

question of piggybacks. Until it is 1

defined nnd it is known ho.\:V many
announcements can he put íntn ;;i
timo seg111ent, seconds llJeéU1 vef~~
little e The rc,lafü)nship is too inter­
locked, The general atmosphere Is
to solve the problem heEore the
problem has been stetted. \Ne h~lA'e
no firm pt>licy, we're [ust waiting."

\ Vl,ia t is ol.J.d<·)·t. r·s···ª\.ve.ª. k él·£t.e.i.' t..h.e II
ANA s proposals, 1t wonkl seem, is I

thaf no eme is willing to h€.}fi.rsf in
sacrificing any advantage, bnt not
everyone Is blindly '<TgétÍ.D.sth'yriJ1gso 1'

Jon~.'.as the. v.··ut·r..l·,.·.stk.··k1)..y·· \V.· hich.· each 11is measured as well as the: cleaisions I
made are equally applied to all. • 11

~'II
Comments came from (l-r) : .llaxon's Rod Erickson, C&rf''s N. F. McErny, E.~ty's Mitchell 'loh nson, FS&R"s A.• F. Duram, TuAR''s;
.\1arl'in Shapiro among others

NBC-TV is satisfied that promos enabled
Mitch .Hiller to 11111kethe more from
Thursday to .\lomla_v successiuliv tl: is sea­
son.

to back at night in an hour show,
you'd have longer nets. fewer
breaks, and just ns much effective­
ness. But even· advertiser wants his
own little exclusivities and protec­
tions and special treatments."

On the "pro" side of reaction, Hoel
Erickson, sr. vp at the Vl axon
agency, told SPO:\'SOR that Al\A
leadership is "IOOo/c right" in its ac­
tion on clutter. In the matter of
credits, union control has led to "ap­
palling" excess. Prontos, Networks
arc running too many teasers about
coming shows. There's no correla­
tion between ratings and this kind
of promotion. Breaks: There never
should have been 40-second station
breaks. Clutter reform, he admits, is
going to be an uphill battle gaining
only inches at a time. (Erickson's
client, Cillc tte, is little affected be­
cause its schedules are participa­
tions in 7 or more shows-clay and
night-and special sports shows­
\\'orlcl Series, NCAA, Hose B »vl,
ctc.) However, he believes that
while you can't prove damage-by­
e!utter Ix-cause there has been no
decline in sets in use, and circula­
tion is up in relation to population
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growth, judgement still "tells you
there's too much clutter."

N'ewman F. l\lcEvoy, sr. vp, Cun­
ningham & Walsh, feels that "it's
high time for some industry-spon­
sored research into viewer reaction.
While he's not a party to the ANA
anti-clutter movement. l\IcEvoy
thinks thev'rc on the ri<rht track. b

"I'd like to see more surgery on
promos and credits rather than
have commercials take the brunt of
the criticism." In nu ínter-office
memo at C&\\', l\IeEvoy puts
enmmcrcinls for clown on the list of
clutter irritants. Public service an­
nouncements, promos. and credits
are high on the list. In his memo he
says, "It seems unrealistic to im­
pose an arbitrary restriction with
the number of products mentioned
when there is no real evidence that
a multipicity of advertisements is
in itself a liability."

Xlitchell J . johnson, vice presi­
dent and TV director, \ Villiam
Esty: Action will have to he irulus­
try-wide because of the "over­
whelming" effort needed to over­
come clutter elements now stand­
ard operating procedure.
A. E. Dumm, senior vice presi­

dent, TV and Radio, Fuller, Smith
& Ross: "I think the issue is very
important hut I'm a little skeptical
on getting results .... Promos are
the biggest part of clutter. The
problem is <r.ettin<rnetworks out of. .. b b .

their own programs. If advertisers
were to band together in their con­
tracts to forbid this, it could be
done."

Also, "there's no history of promos
doing any good to increase the audi­
ence unless you have a big piece
of talent like Hoh Hope doing it."
John Xleskil, media director,

West, Weir & Bartel: "I think it
could he arranged for hillhoards to
he limited as Peter Allport sug-

SPONSOR
lebru
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'Tft~,f~~~1¡:j;jJi lr>if (:.mt ~~!f.~~[ij
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,ea:rn:simm~ for the refaller tb:a:0.any­
oth:er high volume gr~eety ite·fíl.
Un.€ ~íg~t thíuk, \\zílh Sd rnaíl)~
ea.g.ei tmb1bers., that tl:re :eq;ffee man.­
qfa:c.tqter'Bf t:n'ª-jor worry \\ltxµld be
lrow tel ,p:rncess the beans fast
enaugp. Quite the conttary, there
are s.0m.e·18 ma.for btands ánd pr0-
H£etcxU;S' ::ptiva~e labels Vc)'ing fDr
fü!:!l.Si~ c~ffo:íh-n!Jns~ious :qt)n$:o:me:rs.
$.:tr.e!whtla .N~wY'o;rk~t:s {wha buy
abQ:ut 1:0:% of a11gonds sold in the
conntry) £avm: fueÍT QWII'in: many
thlti:gs, á local hran:d. :in the ó~offee
field has te fight fai.td fü a.trove
tb~ }jíp,e tu a '.s~a.of' )a:va eQn.trolled
bl' the. £b:>odernpii:es:.and the

1J'"fv'1 t· ,,~, ·.1::r"c•;i ,,11 ir.111··~'\cA: .-.,J, ·. ~- ~ /'"-~"-- Jf(~-'M"-"-' . -"'·-~

One lcxcmllxra;rl'rl '\~hi:eh for •the·la.St
three: years ha.ii< bümJ slu.gging H mst
UJ;1'the shcl~e~;x¥Lth the st(jl'a ma_kes
att€.1 tha .cnrp:CJ:rrttcTitans is Holhl:nd
.Il:.cmsu, 1xackc:cl by EJJ.p~ns,Srnlth, 'ª
10.9-~etw-:old'Ne'# Jen;ey uulJlt \\lith
its .finger :in four eoffoe-.1:n.dustty
pies! J~urtth~~s'e'.and 1Sales of btilk
cptf~~~ii1\stitu;tiQ:nal sales t<J resf,au­
ra11t~,..l10tcls,. 0g~.lvernrnent, etc.;: priv­
ate lahe'.l; and ·pr.oecssiug house
brands cif xMhifch Holland House is.
.on:e.

HoHa.nd House has., Ín the 1JasJ
fhté'e year:s, búflt ..to a sm.a:Tl but re­
spJ1}nt.!1ble .sh~te of the market b};
posíl}«J~1ing 'itself ,r1sa •standard qual­
it~ "!?rice-leader." But this year,. a
\\lildly ínffated green eoífee market
and aggressive big-brand pr.ice pt0-
metio.t1s foreed the Holla.nd House
~tofHani~g,in:sofo1-~1H eol.ildn't a..f­
Iol:'tl..even a modest iJ:romotion/ad­
ve:rtismg budget.. Sales. sltpp.ed ..
;s.omefhing had. to b:e.done ..

\Yí'th the eour.a.geand f0rtítude of
a m.u.eh :la~·gflt co.mp.any~. Eppens1
S'rnith set~pped its lo~v.:ptí~d Hol­
la.mí H:ous~as o£ this J.an. 1, skipped
.tothe opposite end, o£ the marketiri.g.
s·p:ecuu.mwith ra tlmrnium-pdced,,
:qualityt e~.H'ee.éalled Hollaild Hou.see.
Ii'típedal B.1.end, }!lnd .eX.pects to b.e

tl.P~aJr~wlilf £hnf bfste.imiri~~tfetafiage:" J •••• Ibvifiítfon lo uy·a. x:u:11·of co:ffee ..•
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ADVERTISERS

back in the black by the end of this
fiscal year (Jan. 31, 1965).

The executive committee master­
minded the strategy switch. The
man in charge of making it work is
Donald Spellman, marketing-adver­
tising director of Eppens, Smith.
\Vorking with him is Kendall Fos­
ter, president of the Foster Rodin
agency which has handled Holland
House since 1960. With a budget
less than one-half that of the near­
est competitor, Foster-at one time
TV head at Esty-is banking on a
cagey investment in radio and TV
to stretch his budget and give it an
impact at least double its dollar
value. And so for the first time in its
long and often hectic history, Hol­
land House is getting a really big,
.52-week boost from broadcast.

The decision to go for the finest
coffee adequately priced to pay for
it was based on statistical and prac­
tical evidence that the American
housewife appreciates and will pay
for a very high quality in her food.
Coffee brand loyalty is as strong as
that for any item and two signifi­
cant sales patterns prove that price
is no deterrent. First is the fact that,
whereas the medium-priced Max­
well House is the biggest seller in
New York (it controls about 29%
of the market), second on the sales
ladder is premium-priced Savarin
and third is Chock Full O'Nuts,
controlling 25% and 12% respec­
tively. Second, whereas New York
supermarkets account for 85-90% of
all food sales, thev sell onlv 38% of. .
the coffee, an indication that buying
her favorite brand at the moment
she wants it is more important to
the coffee shopper than the few pen­
nies she can save on her next trip
to the supermarket.

Holland House's ambitious goal:
to create a strong enough brand
loyalty to be one of the big three.

Attempting to battle with high­
powered premiums like Martinson's,
Savarin, and Chock Full, Holland
House had to go for the largest New
York audience at the lowest cpm
possible. The agency selected five
radio and two TV stations, using
ratings as the guide and always
kec-ping in mind volume discounts
in setting up the spot schedules.
The decision was made to buy early
morning and drive time personality
radio programs and nighttime and
afternoon TV news and entertain-

I
1·
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ment shows. A 60-day saturation
push, which got into full swing Feb.
9, will include 650 spots during the
introduction. And contracts have al­
ready been signed for the rest of the
year, with spots in vaíoy.ing degrees
of emphasis totaling over 2,000
through the end of next January.
Stations involved are \VGBS-TV,
\VNBC - TV, \VOR, \VNE\V,
\V~ICA, \VABC, and \VINS. In ad­
dition, a reserve has been set aside
for last-minute availabilities and
bargain - priced specials. (Holland
House bought into the John Glenn
space shot in this way). Some news­
paper will be used later in the year
to advertise special Holland Honse
promotions, but basically the big
job is up to broadcast.

Something strong and different
was needed to accomplish that Pro­
methean task of cracking the New
York market with a new coffee,
which includes the two-pronged
problem of switching loyalties from
other brands and rebuilding the
Holland House image from that of
the lowest priced brand in the mar­
ket to a high-ticket, quality coffee.
The Consumer "Guarantee" is that
"something." Carrying that theme
over into the ad copy, all the TV
spots center on the Guarantee, stress
that a "perfect cup of coffee takes
not only the best in beans but re­
quires superb skill in blending
them, that the Holland House peo­
ple have 109 years of coffee making
experience," and end with the catch
line (except 10-sec. spots) "the
guarantee's so good you can taste
it."

Foster Rodin's confidence in
broadcast's ability to work for Hol­
land House is based on solid experi­
ence, although on a smaller scale.
\Vhen Foster took over- the Eppens,
Smith account three - and - a - half
years ago, the Holland House brand
was suffering from parent-company
preoccupation with more profitable
areas of its operatíon: distribution
was down to some 100 stores in
Northern New Jersey. Around the
same time, Dalton pulled off a prof­
itable purchase of South American
coffee and agreed to allocate some
of it to help revive the Holland
House brand.

Holland House cracked one ag­
gressive small chain on Long. Island.
Starting gradually, Foster bought
four radio stations on Long Island

for .a three-m:<Jntb petfo;d, O±stribik
tfo1:tspteadt.o hv.ootb~rV<}flg lsl
chains. R<tdit) g@t the. :nod a:gaii
year later when the deci,sion ·"
made to tackle the rne.tropulí
New Yoik market. This time it ''1
morning .and };tftetnoo11person~i.B
shows on \VOR ...After ·a·yeat on :tb;(e~·
station, the sales. structure Wi:ll8l·

strengthened enough t.o allow nD~·
other three, month, rn.ulti" statío:H:
push. The sched.ule alternated ftóJf't
week to week between seven radi<W

and three .TV s.tat.ion.s...B. y.·.·.· ..··.• th~..•..s.t..ª.·.··r·.."t··.; j..of 1963, sales had increased 2,000% '
and distribution had spread to 1:5~ i

of all the supermarkets Jn the metro'" [ Cari

~)oljta1.1area.... \.·Vl~e.nH.·olland House'111

introduced its rnstarrt coffee last
August, \VOR was once again the '·~OVE
rrn~J.orve~ic~e. 7. 1% .dis.tribu.ti.on was .¡· .

gamed within 60 days, . . . . .. . ,AU'
If Holland House rs aggr.essrvely I '

going after the coffee consumer=
1

the current campaign averages 20 lli:Chevr
million home impressions .•weekly-· I lquite
its sales pitch to the distributors on

1

behalf of the new blend was im less j

vigorous, The 60-day itíitiaJ pr.otnc)-1 DRAL'1F
· d ·1 · l cl · · ddí · U to·ªtiort . ea me u es, m a 1t10n ·• .
tl t t . . .15.¢ k . rount isle sa ura ion spots, a pac >-1.n ·• u

l · h E S ··1 '11 aa ªcoupon w ne . ppens., rmt 1 WL. •..1ertíser1redeem for full value plus 2¢ for I. ·,·
handling, a $1 case co-op/pronro- east as
tion allowance to cov:r feature vol- Th
urn e sales,. ads, and displays, and a 'Ch e I
5¢ off-label price. • l ·.1.e.i7o

'Merill
Megowan for beer sales ;r~.utatio. . . .. . Bile D1

do's an
'L'.tng. Th
im1n01
tto appr
rlfa titl1
.fue RJ¡
.. K'o11~

Qt wb
¡atrbss
\1. &1 E
1volume

II jack
íO[.Gen
iion, a1

P.. Ballantine & .So11s, Ne:.\vaTk •. N.J,, , 1~entol
has tapped ~lert. L.. l\le~<>wao. º.£ Luc~~' : !ertisir
Lager IJrew111glo he vice president 111 . ·
charge of .~ale·S.He succeeds William n, ~verp
Alley who retires ')farrh l nÚrr 30 years , month
wit'h Bulluntirre, ' Dealer

X1:ég.owan will .süpetvjse l3aJlanti1rr fruit 1

sales ü1 all markets, He comes lo: .tlié · fio ·1·
, "'. ..,,.. . .... "I ..··¡·. ....na Icompany rronr aa:n trrnncrsen, w iere n:. . .

Was vite presidrnJ. iI1 rha.1'ge 9( new . ~ti\'et
markets for Lucky Lager and p1·:éviously ' ~sso.cia
had been .htte,i"Jhoüntaht ilivisiont.l vice . lzar1
president in Sal]: Lake Cily. he tl

SPONSOR



Cf1~:~1t:mte}t¡za,d''.ffle;n,, ~l~ r~ '~wst~:merrs,d.C?r1'1J 'eJI
,q,µ:tte rªJl I:r:i Det'.r o.I:t p;te:s e n:'t1atlo h ·to di e:aI.e.r'S

;,..,Mr~;r~•~ D:rt . rr~~t­
. ·...~~-l~~l~~fm;1:~~tttlc~tí~'€;.,~ªnd.aflr
;mi:u:¡:f ~~ he:J:~·. s'h:are:ilwidx a~aler;s:;
:{:lí¡n·~um·.akers:: lft,nlf m '\<r;¡i¡)i!."f1~?':0t~ª"'" -.- _ - _ __ _ " " - __- • -" "'''-' .••. 7- ,,__ -- •• ll. Ys+~\-Y...M;Rt"' __.. ---·~-_, -;

1:'"~·:·$é tct~"í1•. a·t~.kt'e..~.. . lit iS •
1~~~t:lil?si f;J¡11f:cr· ®''tin:Pf .as: th~v'"""x:....-..._, ~---- ~-------"'".,... "~---·1-"$~----'~---· ,_.,,,,-Nt:f1: ··-~-- .... -.- /:l~~.
'Th~ ad~©rtl's:~n;~ 1man'6t~;éJ:' ¡¡>£

\Ch"e'~:r~l:e:t:illtñl. :•t:be ·p.r~~f9ll~1~rt:
~¡~'~ct·t1~1ll;g
"~¡r(~f.';i't;J~
b1a~D,mm.:loos:As:'B.n. a~:.,~££€:'1" is:om~
·clc{iSi atti ·tl1:!!t1·~:t'1:s¡,~£hr~ád~a:s¡t;'hí:í~~
.iílI~··Tlll:~s:e, .. :!1tu::e ~nty'i;µ
' m!ftK~~•Jr ~ t,,.:~~Q'~~l~~~~}1¡o~\t~
t,p ftlli';~r;J:a::~hti;, ~;l:at111in1gi1:1 all me-
dffa.:~tl~d~1~It &~s tf\!1 :Aá'ftertfj;e . ,.,.
th'@ Hl~b!t '
..··~x;~;':h~·;.•;<Sr~ l~'.f~"'l' ·11~\~':é\l!f .• ·~·~···· J':l'l. .. ~ ~!....•••.•¡ ..•

\~br d~~le:t?~~~,ra:va~.
a:ot:t:l'Ss:fu.~l ~tme'.11l.n~at
m: .,~ mUit~\tl' a ·y~a?: ~!:;i€iísts

f!~~m~fai~·"

rlit lti1'~n:~a.lM\CXtro;r~·~h~tvt.dlE.t
s:l6n,\t~a: 'Tll'.t?J~:a;s,~-· :Ad~ms~ :wr.e&t~
l:\'~Jit~ ;C:a.nro,11b:e1ll,.;E•wald.c!J .~a*.e.,ál~­
~.t~f'ii~ríl.~A:i:~I I.tí ,~
~~lil.11' ...i'l\lJiiili~l....1:71'1'~..~'ll.'·.'..t~tÍ®.''.f';fil.. . . . . .• Ji1L ... . . .. .¥!"''º . . .••...•... •.•••.•..•..
mt:Jnfh a;t ftdi~ .~ía:ti!Ollil.k~t&!)mrJbfl~
ll~le,T;;s:;A$itl,. o©;o~til'n:.ti!'Xn:~n llle,_
!tw~tt'~.N..i.Di... :JJ:t~~~~Jt¿{.~aJ,~.
t:r~~l·~~m~;~k~ ~~·Qlit~~,i~ !ftl!l~·,
~ti·~~prohliaill!l [111 'bcm~~fi ;fc;¡r.im:fh!t'
,¡~~~~n m~m'.b:~'..
.r~i tt~l!i~OO:ltitJ!rl }lid'\~~ ªit~-·

·1· it.It''Ill....... ·JI.•.,,. _.,,•..ií' lli'.· '] Cf •• , .••. "''"'•li'>?i
'º-'(~·,iLf:~~~J.:Pi !!!~i:~:~pl~~!~ t_g.,, :I~/~Jit!_~

pai.gnf ~xt~ndfa1;g: irdle,a;g.e o:n na­
tional erdvertlsín;g. ;o,,w:lth local sd:wd-
·t·iles-·A ..(l: ,,'11ri,.,- "'"'un.:"'"'le.,1º"' l00a·1.·•n' "'"'A#.¢!'.,,,_,.,,.,, • P•!Cé. · .\'.!. ' . ,,.... · '·· ~. .

,advetfü&t;f.g· , .m~:dja.
0an bJ'f.~£help..
hr a reví~w of media.,, t11e Clmv'­

:r:olet team 1mid TV ltas some a~
van:t~ges.1bu~ s.fli:te t;h:evi~~-
let d1í~J.e:t.s~ o'.f 'llben1ilf~~liqg

; ---' " _,--:.~--:·: -----_---.. --..-- ' -- -~:·' --_--_- -_---· -:-- •" - •./1.. --_,-.-.•-' ,_t.b~ :;rv pt,ti:rip., It i\vas :a .qrnet .ae-
cmmt that ·:wa~ :gi'vetr e>f the visual
m:edimn. The foUe:\~in.g :are ~x·­
c.e'tpt&, a NWA g.J)C0JJ)~.­
~:n¥iñg th~pr.e:seitl.t;;tt,io11, .hits~cl on
~ d£ :i.\'l~ler prcib1e:ms.

tJ.fi TY
"Eighty-se:ven .percent of! U. S.

homes ha~re tel.e;vis:fon [Euno.Rs
*at.E.: a. lates.t TV
, •.•..,,,."'·,.,,·" ·+.·a-.rrh•.v. i~ fofa[; U. S.

{h~ vi,ews
h~1t'ifS¡a,d,a}l fN'üdsen Ja;n-

11ary a\;~a¡ge·: e lu::s,, m míns,.T
1~bi:le 1ndívidual m·<~$Ea,ger.eJentión
i's lo\Y.? ha5 the' u11ique
a:cl.vRnt~ge; ttimhín:.ecl. and
:ª'irdí:q :~pJ?~fL1ttH.d pt:t1~idi,i1g :qtrex"
1~1led ·.ai.ppo:rttmrtí.e.$' fu:r p·toélt!"Ct
cl..@rnwstm'fitu:i. ·

·~a:o.ute.q£Jts: n~~át[¥e faet<:1rs.£0.r
1ª¡;1tü:t.tl'.O.bíl~de:~l~s:1'tr~th~eiiHfií,1r1í1:ty
'ID t>htainí'.ug the 'tl~~j:Í~h'.ilít~'t1f
prtrrre trmH .iind the, :i:n:Re~fülliw .o£
- · :t%gr:.ám 1J.S::e,. E'S:timáte:.d. C!Cl'st:1:'l;er-
,.:1::-n~l'tn.Gir1anali\'.<i· ni::B' ~ot"-' 11'~'.Q:gj!"A"'--------,,,_,,.'~---, __;, ~ ~V·'--,."''""--'e~:).'~::~.:,_ .'f!>------"-'-'q , - .;?fH; c~·-r.,..__-:;?:

~~~miw;gnp: ,,.k€lth(ft yo~t{\(f<e.·u:g-

.:Íl'lg:S}JOts Ul: {~:tngtams.,t1:ie tÍlnt1 'SC!g•

.1~t·11:rrl.~rrntlwhu't 'flm rati'ng is .at füat
1rfV'"I1 tí:Tlne ?•:b;----'--i~ ------- )o~,I,., '"'"

Ahouí rmlfo

.Niuety-·í>íx pere.ent of U, S. h<1mcs
a t~1cJiQ. To the lis.ten.mg

lmme;s in )"(~urarca ynn may 9<:ld
an <rdilitk.mal 30 pc.rcc:nt for the
esthmüe:d autornuhilc rnd:ro audi­
eI.1.c.e. Av~r:age hrnne radio listening
is '.a'lJ(1t1Jt\VO h<nn;s,a d~y. It is in­
expensive with ~w ei>timated cast~
¡mr~thousand o.f about $2.

"Radio pnw'ides. the oppo:rtunity
freqttent andíhle :1nessa.ges.. Al­

thou·:gh ·rete1)tiou Vél.lue of indivi­
dual me-s:sages is usually low, it
ean be inci:eased through the use of
c.onstant repetition of a síngle
theme, s:uch as a jingle or slogan,
ns illor p~tt nf your mes.sage. Also,
rnclitr permits sponsorship of an
fo.dividua! program~ such as. a news­
cast, with whích listeners can Iden­
tify the dealei:ship. Don't forget to
make sore the push-butto» settings
nn rndios in cars ymr delíver in­
clude, tbe ;radio stafians on which

advé.r.tis.e."
The. n~wspaper :ev.aluat:i.o.n:
"Ge.net:<ilJy, m:1tQiXJob~1edealer.s

;irr~~st rtl,Q'st lrewvily in newspapers.
After mrtdo.or, the cast-per-thou­
sand cpf l.'lewsp.apers is generally the
.ne.x~tlow;est, altho.tlgh radío is 10wer
in :smJie •(;;:ases'-

'"·11...l d~~·e\'V·S;pape'(s carry y~ut ;:i· v:et-
tl:s0ihgin ;an atm0spheri;l af n:ews and
v:ita1ít)". lt 1£a "a.cm;ilorfable" medi­
Ti.m~.·with .b.:abitual r.eader.S. The 00Et
is :relatfvely l'Ow .flnd the droufati.on
c@.vera:gewide. The estima:ted ay­
enrge cust-per-thouEancl for a. page
bláok and ~Y:hite at national rates
is b•eJwet:m $4 á.n.d $10.for daily and
between and $~2.,50for weekly.
It i1s' also flexfüle and timely and
you oan get advo1:r:tísements in the
pRpe.t .rapidly. Newspapers alse
h~ve high re:;tde;1:ship.- 83 percent
t1f _p~rson:s 12 and over r~ad a news-. d ,,paper 0n an. averag~ ay.
A TV pr.t>b1Ama:P.d solution in

the pre-senta:tiQ.trto automen;
l ct1;n1[ .g.rtt pwime tim'e on tele-

'tVheit s.lu'Juld t da?
A. Con:S:is.t~ent :advertisers .get the
b st · osífinñ in :medí ·rri-.Sorrte--~ P: . . .. u .
hi ' •·t' t .~liIDe..s t s 'trel']ess::ary -0 e~t.n position
by be:iug a C.QllEfstent advertiser
'o¥et á L~ngp:erínd nf time. Húw-

'iYitil the iú1en'se ¢ompetition
n ·· ·1· • ·• ' 11IO!)' prt~;e t~ ~VlSil()'.tl tJ.rh'~ 'art);Grig8. .



ADVERTISERS

manufacturers or retailers you may
never get prime time.

"If you can't buy minutes or 20
seconds spots, try buying station
ID's. If you can't get them, use
Class B time and try to slant your
message to get maximum effective­
ness from the audience you do
reach. Many dealers have done an
outstanding job, even participating
in the late, late show."

These are averages for 1962 me­
dia allocations of dealers' advertís­
ing dollars:
elassified newspaper 34r:~
Display newspaper 21%
Radio 15%
Direct mail 15%
Other 15%

The dollars were spent on behalf
of:
Used car 39%
New car .38%

Service l.2%
Dealership 11%

Th~ ratio of auto advertising to
sales dollars is going up, according
to the survey.

"The industry average for auto­
motive advertising is about 75/100
of one percent of total sales-$35
per new unit retail. This has been
increasing slightly over the years
-20 years ago it was about l¡á to
6/10 of one percent. Remember
that this is an average-e-many deal­
ers spend less than this but those
doing a good job spend rnore.
Don't forget to consider volume. A
Chevrolet dealer who spends only
$22 per unit will have a total bud­
get far in excess of a Chrysler deal­
er who spends $50 per unit."

Auto dealers can get the text
from NADA headquarters, 2000 K
St., S."'., \Fashington 6. D. C. •

,.
.c.~-:

Spring drive - time
General Motors' Oldsmobile (see
separate story on another GM
make) will premiere a new model,
the Vista-Cruiser station wagon,
next month on the Garry Moore
Show. Two-minute commercials
will introduce the model on the
CBS-TV program regularly co­
sponsored by Olds' and radio shows
in the car's regular line-up, Lowell
Thomas on CBS (Olds' has been
on J\loore and Thomas three years)
and David Brinkley's Perspective
on the News on NBC (new this
year).

Shown here in production is a
crew sent by Oldsmobile's Detroit
agency, D. P. Brother, to Lake Ar­
rowhead, Calif., where Jerry Fair­
banks' camera team filmed the
Vista Cruiser in color. Advertising
for the Vista Cruiser breaks in

other media after the network in­
troduction March 17.
J. F. Wolfram, Oldsmobile gen­

eral manager and a vice president
of General Motors, said the new
wagon's design is the most dramatic
change since the station wagon
form was developed many years
ago. It is designed for increased
visibility, headroom, passenger and
cargo capacity.

As two of General Motors' big­
gest-spending makes, Chevrolet and
Olds', continue as significant fac­
tors in TV, General Motors began
a radio spot campaign last week in
an institutional promotion of test­
ing methods on new automboiles,
The multimillion-dollar drive is i11
newspapers and magazines as well
as radio, through Campbell-Ewald.

Radio-TV plan..s K,1lan1az1

for 'E14pirates ~''·bru,
The Atlaritk Refining Company, .íu ~n1e.ili~
its :28th snccess.i~e season .~fbroad"' ,~e~02

c~st sponsorship . of . ~1t_tsburgl1 1.e de~
Pirates baseball, will be joined bjt ,Broa
three other sponsors this year fo1~I ~Van
Pirates' games on. TV and radío. . lfroíll J

P.aul Sn..vder,. 'VVestern Regiom.11. '\d. r1·1' . . · . ' re 1
Manager for Atlant.ic, which. hold···s .:1.n··
h b d 'rrb d nnt e roa. cast .n~,ts, . announce~i ¡·mer
that sponsors of 1964 Pirate ga,mes· &iel d

d . . d . l . . . ·11·1 . p. I tint a 'on ra 10.· an te ev1s1.onw1 .Je . itts- 1 ti .b l B ·e· . , 1,¡ut 1e1:urg I rewmg ornpany, a CO·· ·
sponsor since 1957; Bayuk Cigats.¡' .Devel
Inc., a former sponsor returoing thi$l ihilosor­
vear; Hills Bros, Coffee, Inc., whicli, ')lcEro)
joins the sponsor lineup fat the first :~edía(
time, and Atlantic, which first span- Walsh.
sored the Pirates' games in 1937. íle addi

KDKA and KDKA-TV again will ol\ew:
be the miginating stations for .a 26" Chari
statio.n .rad~o ne·t·work !" .Wesle[1J I ~.nt,01
Pennsylvania, vVest Virginia and~ ~1n.s
Maryland and a five-station TV net- a .harm
work. pared l

N. W. Ayer & Son, Inc., is the :ad" Louisiai
vertising agency for both The Ah ~d PE
lantic Refining Company and Hills; ¡Or~ns
Bros. Coffee, Inc. 1. keafor·. ¡,

¡'~uml
Marplan L. A. expansion 11,:mpnr

[n,em,us
,'~ún.Armond Fields, vice president of

Marplan, research affiliate of Inter- ,
public, has been named research di- Keep
rector for Marplan Western Divi- ,~IP~ar.
sion with headquarters .in Lo.s :1~~~ona
Angeles. Russell Schneider, ptesi .. ~itiesw
dent of Marplan, said he would 'ltw~'
expand services, especially in: the !ooalX
arcas of perception reseatch, TV ; Jean R,
testing, and copy testing, Fields tour 0

has been director of research for ' snows
Marplan's Chicago office the pas,t rnbs
four years. '' ;~lcfar

over hi
~roade

Coe heads 'Farne' panel 'same

11 d A d.·· ~lemeThe 1964 Ha of Fame arr . war ., ·
committee of the Broadcast Pio.. ..Lipi
neers has been announced, .bf,¡ ::onaJ,
Ernest Lee Jahncke, Jr., President· Ie~la
of the Broadcast Pioneers, and ' ¡·.1en t
Vice. President, Standards and J?ra.c~I I ti~s n
tices, National Broadcasting Com- 0

)OJ'
pany. ¡·even. ,

• • .. . 'Oüesn
Robert . Coe, Vice . President, 'aa

ABC-TV N.etwork, is Com.111..i.ttee ' '.~rt.
Cl ·c·. l E L E . " en wt. iairman; .. ar •., ee, ;rncüt1ve 1 .n !Ill
Vice President and General Man- arr .

f ·1 · • · .· • wxzn -:,nirager o te evisron statínu ·~· ··•·· é;~ 111: ,
. f\~!i,·
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~ltlt :ficrm ~ttl:Jm·aml ~i!\'ltbe
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l~htI@'.\l~~B~~''·~·~nut'1S:~Jed F'.
~éE1fnSt~•,.. . ... t~rfJ~-£~:~tJ:tr~nil
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~~i'.l~]1, f~xk~.·1a:s.t ~v.e..ek.i!\~hen
~. lil~Qtélt:~~d..th~ Am.er~fil'I:J.tl$'!lU:;
~rN~}'lsp~fex '.Rtrpre&eu:i\~'tí~~;&.
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~t:~;~'.tnmiu~~~::~~·~t~J~~s'~~:,
·m.tt~t;tW) \~I'll .hasre: ~:0me;
~~~~11:~bi~b:aite1w~IJ11tJ.d;gr i/Jl.~ena'~e~
li:t"~.orild:J!l:ity )"txu.t.d lreri~ 41d' Jl>·flttl'l thé
[~eaI:Rmf~~lJ..· tt!'tt.~tfl1:e ltñrt~r'·'
J!'.é:~ñ: H~:S'~t~11~IJ¡f'.~]t;Q' ~~tli~~S! ;fQ".t;
~~f;ti'..~~rk~~'S't'9 cl~t7rmf11T th~1ie:
~:Q~S1 whar€tJi.. .ri:auld lmn~Ht ;fa1®.m
~.ui:bllttan:titrlií'Ew~a~er s::th:edul(;.'iffl:,i?

~1\í:~~..lfttl~·
:jiN~~~.y; ~l\ft@.

!a th~,
~~~.r·
~11~a~~~lt:~~dx~~.~­
~~m-~ra;N"-~h £or.·· ...
~l~ti:telim:tíll:~"'~[h¡P:€tf:ti~J:t.,
, ~:s~~ t:oJtl bre;ttlelilii 1~!'E~lé:~d~
1$.&ifij.ñ. ~l1~n.e. ~1~-~:t'm·ml..·tu~t£~.
i~~:~¡hg¡;~~'·~m.~[¡~llfl~r~;Ud,. ~v~1ul~'"
:¡¡~~1;1.t.Q.B··-4f~t~a.~1,~~'tf~'¡~u~.'Qpmhina.~·
ttcJn;s; :Elf rsl:itlrw.sm~&~.lta.r~ ;s¡~~mert:ts·
.©:£ 'fllil:s'.t~~erSt~;~·~x~~V:f:t\;~·fs ;o.ti;~

TV ;$'~l11edúlé:S1
"'~~,(jJ.tii~'tt::tt'f'V
d-q tlld~'.lt1rJ::)1a.a~

·einth~ ra:u.dten:i:m: liÚ:t ·íitr.emon~'11~e:l~
m ~:tr~"sfe'¡th~:·1U:.:li'.Tua.I;átte:.e.a'e.ID'fst..'e~,,.
~:~~tth1~~.fi~~nteaflntl..111~h~:l'iíá.<1·''1!i'"
~i,.~:i'ltt~SZ'~~m,~l!;t~ th~~J.:~(i;ifií'Xl~l~.::

,~gfl·;sur·'l'l•er:research l:lri)'1gs· s.a.11
l:l't!l:ck f;c:t TV a.tle.r seven piBDP:&

(see fra:ll'1e} a cmnícal little man,
lonely for peoplei takes his dinner
to: the mo.vies iu order tg Bnd com­
l?á'l)}:'. Saltiüg his celel'y, he dro¡-,s
th:e pa:eka:ge, <,trid the l\lo>rto.n's cy~
ü1dex rolls down the aisle, creating
chaos ..
I:n '1Pm:k .Bench," a wanderer

ffo..ds á. sl'\opping bag: iñ the; park
<!JíÜ £mfa ¡i. l<Jt<Jf iuterestü1g Cé!n­
tímts.,. irtclnding the sponsor's prod­
uct.
'"'B. ·s· " · k h . '. J:1s··top· ta "es t e viewer on

}.ine~curs.ié!.l1through a moment in
life Qi1 a bus, A rider er1ters,
takes out a.n apple and begins
crunching info .hís neighbor's. ear.
His riding cnmpanfon offers him
\Uo.rto.n Salt, aJJd the é!.pple eater
lils:es the .•ftªvor spark" so well, he
empties most nf the sah into hís
h1.rroh bag ..
''CrnndmH" intr.oduces a lively

Pld type ,~füo likes .rock-¡:¡.nde('ol}
ll;'.lllsiéí:Tnd hard-boiled .eggs. The
"almo'llt 5.Hce .of life"' twist is that
instea.d1ng of peeling and salfi:n,g,
!Jhec blo,ws tli.e hatd-'b:olled egg fro:rn

s.h~JT,
Mai.ton's televísi:an and 'Outdm~u

s'Cfredules \V:ill he bolstered with
se~'eral i~oint-o£~pur¢has:e p:rorno-

thf~ tb~ ñr;st -prom.otíng
tÍltfl product \¥.i.tb a13pies. ••

R..' ESE.ARCH o:p~ned the for
. ~'.Í.or:tcm~:al(~ .return t<a tele­

·vis:iun1a~t \Veek,
A.rfü.:i.g Li:i;lon l'esüJts o£ a. heh<:i vi­

·~r~d.stnd~ pf t\\e .s~11tb:µ~·~l',,J'.\Jot­
tio1:í:'s ag'(?rn~17.,.~::eephmtr,· 'Loufa &
Brntb.y, Ch~c.ago:pi:.uclu~ed.a: s:et of
life-01:~llted to1n.~11-ere'ials '"'''I.th a
whimsi~aJ a11fl Tuo11gl:u a nfü:e-
m0nf.11 of P.ayümt::: £~.r'é~11

'.1lt1I\Xtm·'k~, ..
The 8-q-r@nsor,fame>:ns· fur its "ne\'er

ra.ltrshrd' it .pó:uis1'c<'.lpy line :and il­
ltJ..S!tr1~1tiO:tt,will. c~1nh.nü'€to li£e otri-

btoatJ1~~J~ügwith TV
~el'ti:Síng. · anél rt"t:ailers
gettib~ ·the g:i~tnf tlm .e1.:itír.eo.am­
llá.Í~il.bu :á s;peofa] pla.íler; ''Sounds
tó ~'Bll~Iorl4JnBy{'

ín th~~laytim¢.Ií'rte.-o:rx' ©.n
AJ~:C-TV, O]).fevt, ls" $..~van .K~ys,
F'€1.·t.hei; · Be;s.t, Tennes.nH1

G H' ti,sp ft.1:1s.
f&r a D'd,fl,. tiud 'P1·.tittrtta'$.i~~J";

{\J.t1 NJ3C:.'.TV; '!AI~~fi:~1:g,..,,,_f.~·h"~.
J':.rn7~;1·~ ~ s n ,, ;an.d

)''@Hn.g:. ..
~~!Jtm:Ys>t sillre of lJ:fo?1 Js the wáy

.NL&B d€.s.~:cihe:s dte ~tyl~ Mor~
~d:s: ;1'.l;~~:· @f ·~Om~erc:ü1]s,
·rt~p'.htzik~s au. :e!·eryd'ª'.Jl :situation:
and ,gtves: lt: :a f~vt!l'xaf lt::e:e-wb:eelin.g
mn·f:.~¡¡ó:,,

;¡·. · ·•t~he' Th":'~t~remih1..rt.e:u .... . .....~.?~ •• . ., ....



Rates Il ouse in Frankfurt, ne.U' six-story
building for $2 m illion slum, is opened
as Robert l', Eaton (center I), m111111ging
director of T1•d Bates lf"erbegesellschoft.
accepts Ieey from arcliitect Richard Koiser,
J,ooki11g on ( l to 1): J. Ross .llacl,e1111a11.

AGENCIES

senior vice president in charge of interna­
tional operations. Bates-Neu: rork : Fritz
K. WolO, creativo director of Germ1111of­
fice; Hons Grimm, German clílmini.Hruthe
head, and Hans Toussaint, acc't supertisor
in Botes' doicntoum Frcnkiurt offi.ce.

Scramble abroad
U. S. top -tenners acquiring new accounts, expanding
as Bates, Burnett, Interpublic, PKL announce moves

Advertising growth in the interna­
tional market is underlined this
month by agency activity abroad.
Within days of each other two cig­
arette accounts inspired agency
organizational moves, and two of
the U. S. top ten agencies an­
nounced personnel and facility
changes.

As U. S. cigarettes, heleagured on
the air and in other media, look to
health-scare precedents abroad,
there is this new advertising.
Addition of part of the Jolrn

Player & Sons British account en­
abled Papcrt, Koenig, Lois, New
York, to open a subsidiary, Papcrt,
Koenig, Lois, Ltd., in London.
Prior accounts are Granada Televi­
sion, Ltd., and Simplicity Patterns,
Ltd., both of them also handled in
the U. S. by PKL. Nigel Seely is
managing director of the new sub­
sidiary, opening at No. 4 Carlton
Gardens, S. \V. 1, on March I. Bill-

32

ings me reckoned in dollars a round
two-and-a-half million, at least half
in cigarettes.

Gallaher international, subsidi­
ary of Gallaher Ltd. of London, ap­
poinnted the New York office of an
international agency, Pritchard,
\ Voocl, itself a British born part of
the American complex, Interpublic
Group of Cos. In announcing the
appointment, the tobacco-cigarette
manufacturer said that the "concept
of international marketing comun­
uieations makes sense." No intro­
duction of Gallaher brands is con­
templated in the American market
at this time hy the subsidiary that
covers Gallaher group activities
outside' the United Kingdom and
Eire.
At Leo Burnett's London affiliate,

last week there was a changing of
the guard in an agency the Chtcago
shop acquired in April 1962.
Philip H. Schaff, chairman of the

I

WilSC
B.u_r..•ne·t·t exe.ct.·1tive··.c..•·oxnmitttc¡e.., at?-.···
pointed Gordon G, Rothrock as MJA
m~n~tging director of . ~urnett, l,llbert
N íelrolson & Partners, Ltd. rn Lo~·· :\!nus.
don '. Previous.Iy vice ..~resident in ¡iJi~'ire
charge of client servree at t.be 1

parent company fo Chicago,,. fü~fü~I~··
rock succeeds F,. A. Niphols(rn, '1vho . ·...
leaves the company. Schaff saluted :.·
Rothmck's contríhntíons dm:lo¡j tl"' .t.

transition phase .of ownership... I'
A few days earlier Ted Bah.rs .

opened its fifth foreign ~1genPYin: I :&,.
Italy and simultaneously e1tlarged
West German headquarters to ac­
commodate "phenomenal growth."' II .~

The new Italian organízatíon, is
tn.1der direction of .M.arco C..·.··.ice··..r.º.··.·.•.·R·.th.,. . . . •. u la
who was. advertising-sales promo· :'li·ea
tion of Alit.alía Air.l.in..es' Nort.h I ª.·t1. 1,
A . Di . ºd Rb ,11es.menean ivrsion, an . •o erto .ufactui
Starnpa, who comes.from his own I • 0. • mor
New York agency (Ahtaha was .ª..' .· Jp

u ~1ca
client). They are joint mnnaging ¡·~ .1upen
directors, respectively general of-
fice manager and creative dire~tor,
B•at.es.'first ..I.t•alian>a.ccotmt.is .Mnbil I' :G.•M•E
Oil Italiana, being served from .

ffi l . Jamesagency o ces at Palaazzo Be .gm- 1 'fl .

· · f 11 h iddl ··timr.JOSo, openmg orma y t .e m1 . e · · ··
of next month.

In Germany Bates has opened :1 ,__
Bates House (see picture) at Lind.
enstrasse 15 in Frankfurt, the
country's commercial center.
Formed 16 months .ago with one
account, Ted Bates \Verhegesell­
sclraft hilled $2 millio.n. its füst Yf>at
and now has 10 clients: Amerk•an
Express, Alfred Clou.th Lacikfahrik
(waxes and polishes), British Ameri­
can Tobacco (new brands), EF.KA.
'\\' erke (Cricket Butane hghters},
Japan Air Lines, ] ohana JJt¢<.jbs
(Mocea Press insta.nt coffee)., Su­
eíetc Nouvelle des L.ahoratnires· du:
Lanord (Milícal), Mars candies,
'Mobil Oil, and Pakistan Interna­
tional Airlines. Billings are ex­
pected to double this year. Robert
P. Eaton ís manngíng díredOI'1· ut•
Fritz K. \Volff, creative dire¢tn.r.

Bates hegnn acquiring "foadin¡;
firms with similar copy philosophy!' "
in 1959-61 in Great Britain, Canada, , , .
and France. Billings now are esti- ~le
mated respectively .at $.20,S million, i ~ionti
$8 milliün, nnd $4 million, .The : ID t~'I
parent company figured total bill- Pre51·1
íngs last year at •$181.6 mdllion, an ) prod1
increase of 9..3%, to estimated fifth ! Panei
place in the workl. J. Boss ~facLen.- I
nan is senior vicé president in
charge of írrtematlonal operations.

.SP.ON SOR

II,



#Us:o;n :en,~.P:,o'iJdt~d
M~A vp.-.gr.QUJ) h~at:t:
~lli>llJ.il Mi"il~"OU lms jhi:r1~Jcl: ~.fae-
J'{i\l'.l'.ttrn:i J(;Jltt1.~& Ad~m~~
.~si ¡;re:slil~:r:rt·i~1nd;gn>u~

,. (~th~ ~b:i{~pnsfil­
'¡ ·~m:up:in­
~ ~}u:dtrtgPfizer
'! L.abara rcJ1:

·!
p.ast s.e~e:n

yre'<trs . '\1\Tifaau
Í1ás been: ttSSt')­
ei~ttera·~~illtEr"

\W1íls:óµ ~\i'iJl,, l¿\'T·~$
:&:rrJ:.b:ríl'.ttJÍr~· JR~~tü ín . .@re-·

ª·ñ'~a',¢flQU,1')t: 8\I~):erVÍ'so.ry
l:)'ll l\iíS1nue'S;CJta .~diumg::& 1'£lfül'­

·t1fanfa.1Tfn~~·f!e: also. has: bé'eill M<•'~""·"
of .Am~t:itt}itt

:~1;Q.~l ¡¡;n;dcr~~tí~1e
.s:t11J:erv:i'$Qt 'f~r¡_,~d~rl:li,l:'l,r.'lbpra.tur.ins.

p;i'~,'>fd~ñ;fti£
"1 D .. ..t. l,q,~"""' . iettoí ,,, 1a~

lre.eJ;I ~t!1']>.{'Xh1J'e.dtJtt~n;J;'J(\'~cfr·1ii>J'·vi<oi1l'
(\cllJy¡ ~):t:d p:r:i.);d:tmt'hJ,n :for

th~ Ji~~m:hl~1' g1:.:cYti:p. John
F'•.ílenl)', Ji\, s:eniwvfo~·prBs~l·dent,.
·s·ni'd this :18 a new past, re~panding
'"""''''~'""''"'to A1'.\Jé:1'1:,t;a1l: ¡a.li.to-

l('flJ~t,1.s l:ííid beetf
.,.r,,.r,,·.z¡.1-c. ofücM't-"''¡·¡¡¡. dit'eQt:o:f of (;'MB

·~islP~ti:,~-tt_$-lITGi;:* l~B2;
:M.orey,. _B:allard's a,grJ.cul-
1sio:n has uamecl :á: néw

:mn:oaigex, O.o,n.aJ-d_ E. .Mc:Ciüuess,
jo:J~d .the Íltst fall. the

:.i-1J:í;s;~ Ifi{1,n~g-erí hitin: head
~n1d.s:µle$' trlltining s:p:eIJfa:list with
.As·sndated· :Sales, D.e'troit~ o.ClntíuneB
ín· CMB~s Ri:teine· \Vis .. offir:.e ae-:,. ..· .. .... - .;; ,'.... .. ··-. ·--· . ·-·-··-- ·- ·.-..'. ·' --~); ·.,_.,, ,, . . - .?·· , .,.. -·- -'--· -~ -~,. ·-.•

c~ifü:n~to H~1,i;ilXV.
llí'-e;síderrl tmd Clir:ee't<l!r of fü'e 1::igri~
~p1tm~-l.clivísio:n. ·-

L 8-· L... 'ynn ~a~er name;s vi::Hs-
inc:haril G . .lt'.~n~J.H,.,cqpychiu£1 '~\Qd
C:hmles T. i'vlalot1ciy, ~te1::mo.1t.-<txccu­
:tive, <>t Lynn Baker, .New Ynrk,
h:::f\íc been i1:r.omot~d t.o Vice piei:d-

:respedivcly iJ:S: cte~tive di­
ree:to:r m1d ,a:$cnunt st1.pe':r:visur: John
~t'.Jfonélerson, Ji-., ex.~c:utive vice
p.restd:mlt·, caHcd the :ap;p.<Yin:tmnnts
m;)jar executive stáff rn<:)veS:,
FcrrelU wa£ f<inncrly ~>.pygr<:)up

i>lüd ~~tBfl.Kéí'apd el:trher was 1n
copy igb8 at D'Arcy and HBDO.
·.M.(ilaney, for.n:rer -viée prns.iderrt of
lfaíry Ad:verttsing, in '.b.1.snew ea-

will supe.rsdse the Jforden' s
Speqi~d Emd11c:t~ Divis1imJ (Ma.i:­
~·(:flle9~st.netir:s) q-nd Q1u~ker Oats
( Flako mixes) accounts.

MalQ.n(lY

De~í.g;rr~~ltP: $~tve a~~ f.t,11'01 of "tear sheet" for TV ad­
;m~, 'flt~ rno11l:ag:a panels show key se.enes froro TV
t::mnmercfals· fo a l.eft-to:-rigl:it tSequ.euc.e, a_od qtilize the
"lfilm strip''· a:pp.ea:~an¢é o.f itél~~Sé;pt'ÍJ'its in ércte-r to

~ f~~lihg .Qf ~'rop::vj:ngquality.'1'Commercial ab.ove
w.a's"fgr K~lo~-g;

I
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t~ aren't on the WGN-TV Winter ~-~ -~~ ·~
~ Schedule of Sports Spectaculars! .. -""<:~~

Bu~.all the sporti~g events .·~~ .
of interest to audiences r~~q;-~
and advertisers are ..

WGN~TV is Chicago's
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BASKETBALL-Big TenBasketball from MinneapoHs- Montreal-March 14, Boston-March .22, Stanley Cup
January4, Iowa City-January 11,Minneapolis-January Playoffs- March 24. GOLF- P.aJmSprings .ClcfSS:i¢'-
18, EastLansing-January 25, Champaign-February 1,. February 2, Phoenix. Open- February 9.r Gre.al.erNew
Madison- February8, Columbus- February15, Evanston
-February 22, Ann Arbor-February 29, Blcorninqton-«
March 7, NCAA Championship from KansasCity- March

Orleans Tournament- February29, New OrleansTgur­
narnenr-eMarch 1. TEl\INIS-Nationa[ Indoor Champ'J,.
orrship from Salisbury,Maryl.and-February 23. SRI.IN(;

I I
ll,1

21, NCAA All-Star Game from Lexington- March 28. -NCAA Championship from Han.o\ler,New .Hampsh'Fre.
HOCK EV-Chicago Black Hawks from Toronto- - March 8. SWIMMJl\IG-IUinois High S.chool f:bam-
January 4, Detroit-January 25,
Toronto-February 8, Toronto­
February 29, New York-March 4, VVGN

IS
CHICAGO

pionship from Evanstttn- Febroary
29, NCAA Charnpionship fror11New
Haven, connectícut-.Ma:rch 29..

the most respected call letters in h!ioarf.casting



J~;g.'l:te't;t, 'Micl!;~ed¥,llciü.iW:gf:tt.tg llíreélllr·
:~~scu::.s:£e;s;rep:Í,'h~:¡t:it rreln#iQTJ,$hi¿p
fhqJ~r ti~~' ('~flff&.rtrgJcc)Rober/Ii M:.
il!i<r!f!Jnure. il1,{~,,1 tt.fa?lí:J!tib.Jg¡ a'Ril: ri!·~f>iflf"1Jh;
J:~a1J:ll!l!11'J'/p6,1JU~.P:Jl•,, e&ec. p,IJ~.,¡ Bttn NJar.
]f0:1í~.S, it.:11. , ,

M 'k 1····11 ,. ,... ' ., "•!·········.:a:·\e·····....•.~··.....~.·}· m·DS.I 01.•·

• . · 1···a····.·1···11·a·····n·· ... ·r·a·· ···p· ··· r·a··· ··1·· ··~1·:·1··a· ·n··s· ·.h·. ·.-,···p·· ···s· ·.·' ,,t . ·. j, ~.. ' .· : .. .. • 1 ·,. • , • ; .• , • J .•• . •.. \ i / ' ·.. ; • . ' ' . ••..... e .J. · .

T~·A.~r~ ijg'bert .~t. M.~&r:~d:~·d{1SQ:!J5:s~::¡~ t:h:e :º:ªre1
1ªrtd ·f1eedli'n;g mJ1 stafí'o:rt '1hep:terse:nta'.t'iNles tfn: p:art .e:i¡gl't:'t o·f
a :se·r'iie~-· ;a.~!ef"i<J~'a'f"l:d.: r~P' fl:r"'m: .:e~e~1'..iti'.~es

A
1~Jii$1(

...t t~,cx~~:cfar~,;~~~~ITt.
, , , ,., J , ¡;¡, wt U;~mess;~ lxfe tir.l'l:er:iü'~fll'
witir·~~'<11"" '0"""¡g re·fiJ,,. tT,,.~,"t!~Ht.\nt·i>'.fir"'~'V.:•.k "'"A'c.; ;p,,-!J\I.';'·? .,;.!;l.>'<, Q',, ••..'>#1!..: ,, 14'.}::'•··k ·

.~~rt~t.X~ t~~oo,m~ l~~ll~l~
~g;fu~.t;o11. il!Jxo;l)lfi1~~rve ~~ 'ª' :tltTuañ1:nil
£ar ·the.,fa::eel ~J!J.'XV1CYtiCt:Jl:tf.IlJJ1U'Í:l5:R~
:e[tlf:lis:it¡;¡: hotl!i. dín~~t:í.o:nfSt.B:u:~e:r cantil
~i:Il~f ~~·ns.ti1'.txtl~.·~.. ~il\t:l t.be
1;nlh;~;b;i'tt,tui:~1·t')'f é'.fib~ tl:l'~
~~ta ..m~~~P~'.rl~:.be· t~t~ll~~!.~e~
.ti::vBJ ,í;n; ·tht:ifr· ttI:ncti~n.s; w'i.'.tl1ou;t fhe
~u±fV'€lx;i~]il'fmtr '©:£ ea~h,Qtfaet.

Jin: r:Jl~:e.r~~~~:s:~ilmeh~er'$ wlió·
~.·&r.r;c~'t.. t···· ·. tI;.il h~sb ·>fl···· .~~~f'l¡.J·..··.·..'.~£jh. m. .n _:1;:1, ....••.... i... }::' .•• l'l e J .
~~.r~J'.l~t.rµ~~·l\l:t~~rJ:t~\'. Ui~m~·
s:1ih,;;es¡a~. m:m~lrralffi'•mt a m~diat:e'elm,
mtrt t'filUltf~$.te: third ~~ttf~ui!i•'''t~]i:'~
'·'alt€csi•, ·::··· •EF'll lJ¡.!fi 1113 ' ' i7'8IS: ••• m~n ··'ª···· VJlf~L..· .i1. ••e.m. 1:1.
·~*'1..l·'"1.'!:!l. ,~ m~,ml~~F$.Qlf ·~ .I?~t~
:n~rm~~
:Ml~~lhl:t~i:~ ~l!l th~

.~:1'.~..~XJ'.<:l~:t~!i'.~í'.~tlJ~'t.~mJli:bn¡~'~r"

B:ut :th~ ~ale,S1:ruan:1~as th:e hearer ,Cl't

mnéh: r:cesp~n&fürHt~lti the sue~e.S·s·
i~f ~ol~m!anampªig;u}·· can..b@
•efiG\fil. ·r;afl'. 'ed >·nd ·c:rtt~a:t.e.d +0: ª· ·e·.. '•' :..'.,';'.l;J~•.:bj.::';:, ª· ,,,· .:ru•. e- ': • : , ,• ,• <;,.:, '', ~

.,·v . ... ·1· . ,,. . ... ·"J' . . ,j Lt1.rn;u~ y:~~1,t1;~e,, lLJV.Q.:v(:lt: ~e:tJ ·Lie'·
~on.cl his n:o:r:ru:a1lcral'lirib:crtieu1, by
t]m ~tpiplitlla;tíce;n ~f· a few simple
1ietintA ..•:Fi'QU~vin.·g;:~ti'€!ta ri:Uttrh~i~,~f
~m.g:~@sti\~1'.lfsl-''b:r tl!~D.~1·e~ndpplU··
. the ~fa't'i'a:n. 1::epresenta·

:ti~t:!!
:1 "fl.~,ct.p· '/j(;'}{tci 1e1¿1e· :am ri~Ylr t'.eti.l

Th:@ :rrl:tim~te ·[{;),b):e.et:i·v:euf 211
medita. at!tí:¥i~¡r;rs 11J:~v~l~t~du~t$..

bq~~nts;~&;t~tj ~ll·~rms~ed
'fn tl~ 1a(illual .meoiha111X'.:s ;af lm~ing
th~~ ·tnn:d. t10l :l\;as¡e ,s:~htictf th.e fact
·tXí~r,~1,1e;~:ll~~l'11~~nx~D~~'t~··p,rP'~
111.®'f:~. .the :t'et~íllf~el"~nd
'.);)~~11 tl1iI;tk 'l:~~el~ in terms. ©:f
~m·@:cd.fa 'O~J;~.o:ti';~.s..Wbe::o.. thl·s b:e.~
·crux's 'b,,Nét~",)!.'Pl'" "1 ":ó b"'Arivn·<?: 'm:t>r'C', .. · ,,; . '""?' , ,H>. .l""A~U .~.· .. ,,,,,,,,.,;~d>;>>;,i }"·'"'··•·

"1'i.g~.d i"r1 . theJr aj;'>pJ:.Qach atnd ·.6011"
Slidei: Pf:!.1~ statisti<'.lil data, They
Jª'il f:o fake a,'(:lgount of the .rep's
.cronsí:dered o:pfa.'.l.ínn:s.based. an clase
k1mwle.dg.e n·f a. ,given market.
2 r.J1Ji;derS:.Utti.d rt.ntl cot,'f.:V'f.1;1t;nit:.4t€!..

ln ..ordet 'to app:r~ach ma~hn\Jií1ef­
fectiveneS;,s a1'ld. ·Serv:iqe, to thE: 'buv­
er; the, r.eprese:ntati.ve S{desm~n
m111sthav.e a clear nnderstai:Jding of
the advertise(s g.uals:. U ~tP.~ráised
o£ the ünJle.rly'ii.lg mo:fíves., a go:od
saJe··!ifnlc~nver:)'! o·ffen :cai1 mattií'rially
:ai~ th~medi.~1ma,:1;¡;in .making. mare
eJFe~fi:ve W\.1ys. Hmvever, in tern.
map~ ,il11stances",fhe bu~er hfa~self

:ke:pt in the da:rk as :to.the rnsr­
ke:t:tn~ taJ;>,p:t:oa.eh be11ind the sp.ot.
,schedtilc·, In f'f!.:cf, soinet.i.:me:s,. he ís•
·e~en uI:tstw.ar:e at t11e cup~~theme
to 'J:;}:etí.S'e.d. ,
Onr cihs:ervatíou fs, tha1 Üíe ~e­

g;r~eo~ ~ b,uyer's Jm.g~vled~eabIUt~:
;af th.e m1;1..rke.f:'ing f:a;ato:rs hea1fo:cl: a
o.ali'l;l'):a;i~.. Íi!I! ,Qft.~J1f!t: fµ.t;i.c't~axi.of 'hl&
a:gencji''s· sti;uctl':l.J!E:\ .$!D'ttre:;tg~nqi:es
have r1. lateral ¡S\tr:uctun@:.¡ In men a• - A' ~
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Helluva salesman! Who, me?

It's

KELO-LAND
that gives me
that pull!

There's no trick in selling one
product brand over another when
you have the attention of 284,800
family circles, every tv home in
the Sioux Falls-98 County Mar­
ket. How can KELO-LAND TV
deliver such full-market coverage,
when no other station (or combi­
nation of stations) can come near
it? KELO-LAND TV's three inter­
connected transmitters, operating
as one station, wing out your com­
mercial instantaneously, simulta­
neously, to all 284,800 tv homes.
One film or slide does it. One rate
card buys it.

General Off ices: Sioux Falls, S.D.
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set up, most buyers handle all ac­
counts. In this situation, it is diffi-

' cult for buyers to be kept informed
on the advertising strategy behín<l
the campaign. They tend to beccme
insulated from other areas within
the agency.

On the other hand, some agen­
cies have their buyers assigned on
the vertical or account-group plan.
Here, buyers work on a lirnited
number of specific accounts, and,
thus, have the opportunity to be­
come thoroughly familiar with the
objectives of each campaign. These
buyers tend to have a much more
far-reaching and in-depth compre­
hension of their client's marketing

1 approach.
3 Promote the client'« advertis­

ing obiecttocs. It is an unhappy
fact of a buyer's life that good
spots in top markets are quite
scarce and getting scarcer. If a
buyer does not know the rationale
behind a campaign, he will be
forced to buy on a rigid, formula­
ized basis. On the other hand, if
he is aware of the advertising goal,
he will be able to be flexible and
depart from the pre-plan, if need
be, to take advantage of good avail­
abilities as they fleetingly occur, if

1 they fit into the overall pattern.
When time is scarce, the team of
enlightened buyer and salesman
can sit down together and build an
effective schedule.
4 Remember the perislwbility

of the product. A top-flight buyer
must act fast because good spots
go like hotcakes in today's media
market. But the ability to "move
fast" is a complex phenomenon:
the buyer must be "flexible" as
described in a preceding para­
graph; he must have the training
and experience to recognize a good
huy which might not he immedi­
ately apparent; he must have the
authority to move when something
more opens up - without going
through a time-consuming chain of
command.
S Trnst tlie rep salesman. Far

too many buyers are suspicious
of what the salesmen tell them.
They waste precious time-check­
ing ratings and other information
submitted with the availabilities.
These lose time, and sometimes
advantageous buys. The clear fact
is that a salesman cannot afford to
be c:r;cless or to misrepresent, I-Jís

ROBERT M. Mc:G8EDY 111¡¡.10/1

fo 1961 lie jo.rned' TPAI{ us execueit:« 'I.an•
vice president after seruing for :21,t!i )'éti• 111111

as national sole,'>munager vf lf'(istitrg¡. ¡lami

h~ilse Br<>lul.casti!1g··. C.om.p'.'..'.'Y •.(..trn···wo..r ~.~.JGIT). He began. his career 111 brmukristr. .,ir,I
I n1a

reputation, his. company's inrnge, 11i!
his station's credibility are all "on ¡¡ac
the line" everv time he submits '\oc
requested inf01'.matfon. Even if he i ·1\i!
were personally inclined to bend ~re
the truth, his very survival in this 1hi
"personal service" business depends 1·ma
on his reputation for reliability. t(n
Yes, trust the rep salesman! He is pl

entitled to your faith and you'll mu
save important time, I tirr
6 Establish a give-a:nd~take ip1

relationship. The salesman and' his 1 CDJ

buying counterpart on the other 1q1

side of the desk constitute a team. !or
However, .don't let this .comrade- I filo
ship relax the very important spirit tin
of competitiveness that exists in die
most productive relationships. It is
w.ithin the.. b.uy.e~·'sprovi.n~.e t.º.P. r.º.d.. 11 !.n1
the salesman with searclnng ques-

1

in1
tions that test his mettle . . with lea
provocative explorations into the to
salesman's sophisticated know led.ge 1 wl
of his markets and stations. B:c- Im
come the "devil's advocate" in a 1:wr

search for that expert opíniou and r1u

privileged communication ~vhich 1 :w\
can make an, effective, market~orí- j ,.ºu
outed c<:1mpa1gn ant of art. oflier- 1¡ I!
wise ordinary huy. ! 11!;

7 Be.conic as.•t11dent.. H..··opefuU~.',,
11

•f ..t~11
we learn something new everyda~'.. ,'!a
It's a bromide, but of vital neces- 17d(
sity in our fast-bteakü:1g business. I ·w]
The salesman is constantly 0;n the
go, visiting. his stations' .markets, l,p!
updating his reservoir of knowl- eíl

edge about each station's position I ca

SPONSOR le



'K~'ltt1 ~\\5,7p:e~~ 'i':t'S· r~~;Jf
~':1~~Ii'I'.l'~'\~

~;rg¡t;t:t:rti:t-r ¡~rtcl·th~,@h.a.n~~s
x~.;¡¡thin·fl1'~maiket i't.S1e:lE ·n~rnam:fo
.~r!'~~tlii J:lE :illlcd:iis.t"l".J,p©'J;uli;ttfó:n£
·il:tJI!tJ~~a:.jl~éid'a:ti~n i'tíd1¥1fux~d.

~i1~1~~;ª11~~i;'Q'~
.~:(.},f'IT~Yf~· Jlií;~I~. ,. ...IDfi. th~ 1a:rterí:e,s

''' ,~1fnfu'a:rn~.e~11 ~lrí'.uh th.e: s;alesm<1:l'l
mrns.t ·· t:Ei::e Tli:e LR"'·'"'·'·''''ii'
tb:t1~~il:1~t. fü:~:i:r:i:~1s1 oí ·~'bJ.s

, $~:~ir~í~~~~ '}l'~~~~;t,~S'~·µ1p:~l., 'be~
U<lltJrtb\h~ 'tln~ ;g;h1clie1tf lhfms:eH~
:tJ}:ptl'~~;~iJ ,.....dr:qp ~~.,,LTIXfflóf ,lfl·
£f:l:r.:m':a::'.t:i~rtEr1llw: f;11E~rmeél..~fa:!~·-
t"l'1l'I~.•, Tlté· ~tüi:i£J ,, 1Tb:e
..~.•S!;D,'.¡1 ··'"'"'' ae •. , •• 1R(L ....

~!Ji!¡~~.t'lx:!'~!~J.'.~:t'P.~l'e'~«:"B~r~;l..i1:gfa:t~.n~rn~~at~~ª1l11:l?R'~{I'1Si:tltíl!fa::iral~ffx:Jllt:J.\'~.
II flfl!!·'l!iJJ51R.11ii~1I€8. '.MJ'.l~h as

film hfu1"~.r·tiblltuéhs: :te>: lfl"ár111£rpm lt'fa
~l:l:t.u;littlt~o0:E 't~e i$;al~si'il.~o~.h.e £ai:l'
J:~~t:~~~i!'l~.'\1tli~t~:irtiílf}t~1'.l:dmT~i'l~
ittl.~ti~ J~~O'.€!Siím.~,:rna:rk.~t:t
'tvb~g, ·the ~a&'e1rtiS:ex:.sldeJ:lltaer~mxnst1
1f:o ftJ.f:l :tU:nm .to füe:lr \Nforl! '<'l;r.~

lowii¡'J"'i'l.A e1~'el'l'tt$it~frl!fot:'
"é\f.tli~ 'h!i!'.,et~ . ~~lf
~~J!l:a:t;~~k~s" ·th~~t~~tt~ta:t'i!Qit]c¡¡rs'.ta:ntl
m;n:t;r;(;!lqµ:i'I:~ mmi~ 'tb~n 11'.Ltm'.b.filrs:.
ft n"eq;u~x:~, a:. ~ru~wW¡e:.:~.f di:a·t

J'l'.f~~~áms,~i:~.st l~é!Pii'ile:,,
.·.,... ···..· ·...··i~~;~tt~~i~ m:~~g~l''...~

S':at:l~;1m;a::I'l'~f§~rh.~~~llís,,:" ·~o:tue ~1;i;
,(\Ib~~n, . ·~uim~ l18:m S1ei!~r.11s;w
~~n~u~~f';,~ü~~:u.. ·"'

'f!?fiffilzti;••
Tl~ t1i'e

(gtt:IDrt tel :r:~hrt1~ ~'Et,~1~~~íl'l'l.(JJ!E ~
C'í:f~~r~n ·tmi clhr@:';~le:smta:n b:o:i;rl:l:cli

1:£Juc'.i1~.ei1: 1tt1n:c ,r;iut1tt~scftí:l ptc~
f1 m~rn¢ [)í;t;'cÍ1,if1·

:rgt.u.rrr.. m-:e 1gniileli'ucs tn
p1:n~p~c:tr}viecan1palg;n whid1,

\¥.hen ··1m~..t<·1l:d u:.i tli."é 'rCí~~ wíll
,s;b~tí'tter1 u'lt'im~1.té

'Doµ';(jn ?t.B1:yon.r snles·
man fa'> i8ell you gsenerálities. S:et
up; ·the pins so he, c~lnknotl them
d(;}w1;1 I'ü:,O,v·kled.l'iís stfftíOü c~u1hit
fl\e. ~rfké ~r:i:re,, M~tk.e the t.ep:'s i;e­
se'tt.NfüeH.br't,1¡ m(;):t:{t:meaningf1rl and
ynn'll: mak'.e ytJur dient"s; dollars
sell hi.ü.der fo the lh:árketplace..,

1\JP:st :of 11s ~~I): l'e.C~tJlWhen, be­
LJ1lü.$éi pf a btI:~er'~s'tndíed vague·
ne&:t, we rnslm<l ha~k t:o d.n two
bo.Lu::s,:of :inte1rsive work fo prepar·
:i)Jg. ;ar:i; elahartate :a\.'~Jil.a.hility pre·
se11ta:ru5111, tjnly be. t~kl thfilt füe
b.ndg¡qt 'is. fox twa, sp.G'tS:,Cu:r job
i's ·· Wtlrk out the best possible
·s,d:iedule1for thei ~1gency, and no,t to
hold It"s sélf-defoa:ting to

~ames" the S:.aJeS:man.
IQ 11. ft'. IJGltti' (2.JJJ'1.!'Q.íl

So;~('J'buyet,5,. fa::eed w;ith a 6Ó·ma:r-,
'.ke.t 10ampaign,. will :call fo1· avail·
ibfütl:es in 1aÍlmarNe.ts <lt .the outset.
lt i'.s:prt>:b;,1bly a müdr 1ncire reward·
i:Pgpl~u :reqM~st á:vaUshy gron~s
Q'f rn.ark.ets, extei.i:d.rng o:v.er the
cncir.§'e oI several da,ys @r a week
This will em\ble th:e l}uyer .to;sipend
s11ffi,eien:tHtne with :eª~h. s:áles inan
tm; fo. ~o~i;i'l~d.e·tail thé intti,.
ca~ies nf .~a.ehn:mr:k:eta".:n:~ station.
In this a huyer bus tl:m' opp:.aT·
tunit¥ :tu g:ai:rith:ose mbtle ihsigbts
~'4i:hicl.1 ·eü:á.ble hi1u to U;)Ake: a r;reat
b~1ya~ pp¡~nst?it ,q.. go·od

I l. Flfí hM a;fv:mn print;y,.
TIJ;et'e f.lt:e tiui..es: wh:en ''ins"trmnent
£1.iy:int.,~'tlirat is, l)eavy reliaüce ;On
statts,tiesi, c.er;tafoly indicated. JtPd
:even :e~s.eutial, B1tt bU:yer:s;, ht
lui:J\g; fo$.t;inóf' a:nd ev:en
i!.1t\l.i:tlQ.11i.,.cm,;n nut a good
}niy· or goud 1Statio,inthat ·isnot .ap.-.
panmt ;onth~surlace. It 'is;tbts áhil·
ítj to ~ense i g;gQ'd Q'ppr>thiñity that

·t' "' ""b' f'S;e:p'ªt~J~& ·p.ré} .·ü¥etís : rnm a.ver·
·&' .,j_ • .: '"- f.,age .Q:pe;s1• ~·º·j·:U.uJn t su.y iu.vay; ram

¢d~:ca.t~ 11Lmdm,s·. ·
12 ,fJ.¡¿ t1~¢i~~fe:hiíiY, ís uof

.{\\}W:'!,'f~ (h:e be:st buy: Drn:i"t be
1.afrni'd to nm1<leJ a Jitálil' htlY when
l¡JOH ·ken.ow H's ifg}~t2 ,even if

;~©m '1:et:el<:r· 'tl'stli"l' il~; ' Pl .. '/. J . ; ,, ) .. '
ti'uIDb819s· :Wt.a"k~ d1ecisron :andN.o.";""'·-•"'-"'""· ·, _ ._. ,--~~· - :.;-·,,•.-_,.,_ ,___ ·_-- '-~

11' ~· ' 'f 1:. '~·~.r:..ito upstau::s, e~ren J: :you nave ti:>
Rab.t rrnhlll ·all t'.he: W<:fV. 'Y!cJü'll be'.º''' ------{!St} -----,. '{ __. '._._,,__--__·, : ·----·~------~]!·~ -~--'····-·-':""·''-~ _.,._,,,,~_-"··_;

r~""'~"'·e,;i 'i,i:.,. •-'~--1?"~·\,_, __,!;J," ;t_¿'.~-~

H~TS nam.es speak.e·rs
f.or Sprfng Semi'oa.rs
The•·Hnclí¡J nf foadfog adv0rtíser
a:nd bttmdcast indns.try ·oxecutivc·s
who wflJ instm;ct the Spring Time
Buying and ·Selling S<t~ininm,spon·
.sotéd bii·~1J1npal1yby Ii1wrnat.icínal
H~1dioand Television So:eiety, was
amwnnccd tmlay hv· TB&SS .chair·

._.... .- .. ··.-.-:·: . ·_ ... ._, .,-· - !(: . . ..- .

nu1u Al B. Petg.en, Jirector of client
telatic).r1s, Ameficán Research Bu·
YC11ü.

The speakers will he:
Session One: Julius Barnathan,

vice president ,and general man·
áger, ABC Television Network.
Sübfe9t; Broadcasting, key to the
marketing era,, . ·

5essian Two: Speaker to be an·
uouneed. Suhfect: The adver.tiser's
ptohlem.

Session Three~ TB&SS Chairman
Al B. Petgen. Subject: Broadcast
research fundamentals.

Sessfon Four: Hal ~'liller, vice
prei¡ident and media dírector, Grey
Advettising. Suhjecb Research in
planning and buying.

S.essfon Five: Don Leonard, di·
rector ·bf media, Kudnex Agency.
SubjeJ~t: The rnecHa plan,

Session Six: M.ike Donovan, vice
pn;isident a1:id media manager,
B:BDO..Subject: Prnfe.ssionalísm fo
tfrneJ~uyü:i,g.

Sessídí) Seven¡ Speaker to be an­
nouneed. Snhj.ect:. Network basics.

8es<Sion Eighe Maurie \Vebs.fer,.
vice presi.dent and general man­
á,get, CBS Radio Spo:t Sales; Cri~
R!'íshbamn., preside11t 'and di­
rector of r:esearch .and promotion,
Harrington, Righter & Parsons, foe.
Subj.ekt: TheTe,¡J's1 job ..

Sessi.o:h Nine; Spe:a:ke.rto be an·
í1ólltlc;;ed.; Snbject ~ Focus arr the
fa1tu:re. ·

Ap.¡rroachi1,,g· Um.it

Petg.en aho reported that Sem­
inar' t'.€gi:stratioJ1 is i:apidly ap­
proa:.~híü,g;jt.s lJ.tnit .of 100 students
and vrgetl :ínt:ere"Stedparties· to en,.
l',61Jl immediulely to. insure accept,.
anL:e.. 'The im1'.ll;g'ur.alsession of the
:e~pa:nded nfü;e·week .serie.s ís sel1ed­
nled for Ttresd!'t;y, .Ma:tt}h1ú.

All :nine: S.e:minar sess.fons w:ill be.
held nn su.e:e.es·s.i"VeTuesday eve·
,. ' ' ~ "3"At• oc ,,. ''t r·Bs· u: .JJ..mngs, ci:i·..Ú o o:p.m.,, a.•y . .11tau10.

~: ....._p .. ·49 E···5>l ..i. "'"C".QtJJ"'1..tQ~. ast · .•.•fl.u ~t. .. ontact:
Cl .....~1.. ·0: . nL· ti 9c;f~f'I·.. ~l'l.'~.e.ua.rrere, ,J; :a·...•'ctüv.

Regist:vatfon Ee:e is $15.00.
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TIM E J buying & selling

CBS invites buyers
to Dial -A- Station
The ideal way for a timebuyer to
learn about a radio station is to hear
it. CBS Radio Spot sales has made
it possible through a Dial-A-Station
telephone system. The system has
been operating for \VCAU in Phila­
delphia and KNX in Los Angeles
for two months; KCBS, San Fran­
cisco will be included shortly.
Four other CBS stations are inter­
ested.

The idea is not entirely new.
Other stations have done it for a
short period of time or on special
request. However, CBS is permit­
ting buyers to listen to all stations
in the market, not just their own.
Any buyer can dial the station col­
lect and listen to one or more sta­
tions for three minutes, or longer
if he wishes. The CBS station foots
the bill. Often calls are as long as
one-half hour, request tune-ins on
five or six stations.

Some of the buyers who have

used the system: Bob Jeremiah and
To111 \Vhihnan, Cunníugham &
Walsh, Dave Evanson, Ogilvy;
Yoland Torro, Richard K. ~fono.ff;
David .Meister, Benton & Bowles;
Penny Schmidt, Geer, Dubois &
Co.; Harold Veltman, Lou \Vest,
and Mario Kircher, J. \Yalter
Thompson.

Yoland Toro, Alanoff's only tírnn­
huy er, is one of the enthusiasts of
the system. "Pulse will give you
just so much information, but no.t
enough. A station can send you an
et (electric tape) of ít.sprogram, btit
e-ven that is not enough because
they can record exactly what they
want you to hear," she says.

"Every station says they are not
rock 'n' roll, but good music, popu­
lar music or something. I don't
understand because to reach teen­
agers you need rock. In any case,
by listening in to the program you
want it's easy to find out."

Thus far no literature has gone
out. The system has only been
publicized by the salesmen, hut

GIL MILLER:
make it easy
"Pitch the market and the station in
the interim between buys-a time­
buyer doesn't have time for a full
presentation when the buy is in full
swing," advises savvy Gil Miller of
H-R Representatives, New York.
He goes on, "When the buy is
being made, I can bring the buyer
up to date on any changes that may
have occurred since my presenta­
tion. Also, I always have several
plans worked out for the buyer to
choose from-after all, the idea is
to make it just as easy as possible
for the buyer." Gil joined the H-H
sales staff in 1961; was with Ver­
nard, Rintoul & McConnell, where
he sold both radio and television
time, and \V.MEX, Boston, before
that. He began his sales career
with Frosted Food Field magazine,
later went with Quick Frozen
Foods as a sales manager before
going into broadcast sales. He
majored in advertising and Imsiness

,.,,.~.<'-

administration at the College of the
City of New York, admits with
characteristic modesty to a howling
score of 178., says he also énj.oys
horseback tiding, but seldom hns
time for it. Gil and hi$ \Vífe, Mari"
lyn, and daughters Ronna Lee and
Beverly Alm7 make their home in
North Belhnore, Long' Island ..
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about 150 tit11;ebuyers aI1d ad áge1):-.
cy e;xecutives have ta,ken. ~itlv::tn~age
of it, aceo.tding to Mauríe \Vehste~,
vice president and general manager
of CBS Radio Spot S:alesi.

"Y ' ·1 l f ·ou ve got to 1av:e.a nt o . :g1uts
to do. it," "\Vehster.- "\.Ve haV¢
to be sure. of QuJ ~tafi-qns, l'.f .~
buyer listens irr and l1~q)"S:po'"0rpror·
grammiug~ tdple spotting~ :gr scrrne:-·
thing 11e do:esnl like 'iVe e.an lose the
buy just as easily as gain :tt::'

"The .system ~pto:v,.ídés so.me [us­
ti£l-qatio11for hµy¡11.g; an som:e:fhmg;
other tha1:r ratí11gs," ·vv~hs-ter points
.out

ca.m pbet1:.Pr.órn1'lt.esn~·W
frozen ai·nne:f$:·<:>O tv
N ew frozen dfa1ners··tv'.itl~'a "'l19n1e
style tonch" -· a nó1llp:te1nen~tar.y
food in a se.11.aratefouTth ·.e©m~art­
ment of the tn.w·-· ate being 1':n:tto- 1•1

ducecl Oll TV. by c;ttt:n:pb~e:ll $ou:p
Company, makers :of .fhe Sw·al)son
line: of frozen p:re.pare.d..foérd:s.

The ad.ditfrmal compartment is
being used fm' th.re.e 'S.w:anstD:n:din-
11ets.

Dqytüne netW9l".k TV ~y1U be
us.ed on NBC, ABO.,, ~t.t~tlt::lll~S..,ánd
spot TV :\:Villbe used in a mtmher
of major ma.i-kets.

e.are .use:$'blank.~ttv
.spcrts in five .st.ates
A cun@nt adYerlís:ln:grprn1J1otto1'l:
campaign ful' Ca:rg, ne'iv la;i;:ut.dt~."
bleach,· featuie.s: bláflket TV •li'Zo~er­
age in á five.~st~t:f~are:tJ. in E<i.s:t.

Care, the only norHihlor.Í11<jr liq­
uid bleac;;h in th.e ma:rk.ef.t1\Y£l.s .de.:'"
vclopcd hy Texiz,e Cht>JJ'liti;;ll~.lti:G'
Gree.n¥ille, S.nuth Caro.liJ.1~·,.

Comin.erdals iJ.) tb:e N~w ·~ork­
New JeJ'S.eJ<fl)etl'Q!?'o.l~tan.~1r~aar.e
otr \'VNBC-TV, 1vca.~-TV, and
\V ABC-TV. "thfü.e n"r:e. ~U '0!Je.-tt1itl:- II

ute spots per "\\'eek, ·füát;)@n~lllCon..
necticut ~!ncl ~Jm
YVHNB·TV, \VNHd-1'Vr 1VTIC:.­
TV, \V\iVLP-t'V, and 'l~i:B.LPLT\i';,
There will he on;e--m·.tinü.te :Sl)(":'l(s:
each "'i.:¥.ee'k..hi FbU~d~lJ~hí'C!lf"~ela­
\\~a.te VaTlev }n·ea ~8 on:e-mi::rmte;
spots will b.e seen eaeh &Me.ek•ó.n
\"VGA U-TV, \:V:FIL ...r¡·v1 :íJJ:!d.
\"V-BCV-TV~

Ven.et Atl.~.e1·it.J.stu.~..q\.¡g;~np1·.1i
.Unioo, lW.exv j.'eJ'-s~y is dí1~eetí.ni~the
QUtnpStígn.
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News, Ryan and Pressman, see to it .that n.o ímpor­
tan t news story in New York, New Jersey :O.t

Connecticut ever goes unnoticed. Theirs is one
of broadcasring's most challenging assignments.
Yet, as two fathers accustomed to keeping up with
the andes of a dozen offspring (combfo'f:d to~al).,
Gabe and Bill consider keeping tahs. on a iine.re
three States a comparative bre.e.ze,

\Vhen you hear someone IN NEw· .·y· ··o··..·R·.·K····anchormanofWNBC.:TV's
on television say, "Well, ·. · · · · · ··• ·. widely applauded, 90-min-
Gabe-e," it could be Mayor Wagner at City Hall; ute "Newspaper Of The Air" each weekday.
a fire captain at the scene of a tenement blaze; or Backed up by the first-raJC: facilities of NBC
a man-in-the-street reacting to a. new parking
regulation. They all know WN BC-TV's Gabe
Pressman as one of the most ubiquitous, hard­
working newsmen around the New York scene.

Equally well-respected is his partner on the
early evening Report, Bill Ryan, who-during
New York's four-month newspaper strike-won
hordes of new admirers through his work as

THE PRESSMAN-RYAN REPO.RT ON W'NBC-T:V
40 ~PONS.08:llf Feh,



';'f,f!i' '' '•[',i i¡i ' ' ',.' '., .,.,Ji~·~~ t:fe• !k!·eo n trr.w
l~·~l'u~·~ t

w~nyJ(inn~n; and
1in;i Le·a m ing; o n

~pq.r:f's,·-uall ·that l?hila:d0lphlaus ne~rdto kutlwJl);f~~~~$i~ln~~;t:id~tliaJ~htsho~itin:g as :a ~va,:lr~Ílne
:tatffo o~~~ltt~r'::gtlítíJ~le'r..:i;b:h~s !iJ.eV~·r ,e;íJ;bfr
l.iat'rae:kt,, ';it:Jíl'í~h t7<'.1 ~;x;pJal:n'tv'h':1h~ ha~ lo,11·g
bé;,m P·fillad:eln&i:a''s fá:r·vatit.e 'fie\!(s'G~st~í·Thüt~·.. l' -__. '.(...· -'·.... -·.--"- ·- ' )J;_,~ ·--r -~- --- -.c. ·- -- ------" ',q _, .•k_ ---'··-- ., ~-...w •-'-'·'w-•· ----- .,- ,.,. ·---·~---·_,. s: .. · " ·., ,', .•. -.•....-.. ,.<:•.••f

:a.t1:.d tl:ie alre.rt pt01fe$8'.itJ1i:alismof 'WRC~ ~TV's.
'ªi"VílJ'a;,~~v::i~.nii'.ngne:\1fü>.staff.
ón~ tM ,~tait''sp1q:st $h:ir;ring halt:..fo;tuns' Is

·fii~Oam fh~O ~a~hw~~,kr:i.igl-{1,,h it:J%lud~s Vin~e
.L·;n. ··· í:l ~rubthe lam·¡-aná U;vefesr lo: t .t.u1.... e. nar .1 • .. • ... s j ••• .l €;a J;L.

letins';; ·a. £h11J :detail.ea repe;rt by m,et'.et>t©lo:gls:r

ab~n.nth~:home front before as.suming the global
perspe~tives.of HQntky/Brin.kky.

Vin.ce co.mes back each night for the news at
el:ev.e..t1i nf:Js as host o.n the public affairs program
''Pinpoínt";narr.atesmany of WRGV-TV's prize-
1~inningdocumenta.r:ies..Vince,WaJlyan:d)im are
all pilots, and some:weekends they áy together .
I tfre Qniy tím·e WROv-rv N'ews doesn't
h·a.ve its,feet planted solidly in Philadelphia.

I
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If the Secretary
of State's gTocery IN '~T¡\_SHINGTON, D.C. to know abont

what theitneigh­
bors are up to, or are not np to.

This is definitely not a failing of Russ \\'arel, or
\\'RC-TV's week-night "News 4 \Vashington/'
which devotes a full half-hour to careful capital
coverage. Russ br iugs eleven years as an NBC
News \Vashington specialist to his assignment as
"News 4" anchorman, He, as well as the rest of

list were news, \\'RC-TV's Russ \\'ard could score
a clean beat-because i\Irs. \\'arel and i\Irs. Dean
Rusk happen to shop at the same super-market.
That's how it is in \ Vashington, where often the
headline-makers are also the folks next door.

Local news-gathering can be pretty com pl icatecl
beside the Potomac: the seating plan for a private
luncheon may be a bigger story than a heacl-of­
goyernment's arr ival. and woe betide the reporter
who fails to tell \Vashingtonians what they want

the \V RC-TV news staff, knows dog-bites-man
can be a big story in \Vashington, if the right
dog's involved. \\'hen it happens, they've got it.

RUSS WARD-NE,VS 4 \¥ASHINGTO.N ON WRC~TV

I
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T'.lcre •íJ;l;'orsi't 't íi'J'}'l©.i''t·~1.l:t ·1· 'N:': .. ' o·:···n· ..' ··1.·o·· .·.. !ÍG/...',' o··.. •.,'·•···' ····· .... :~'',,:,:,·:.··... ,..,.. , ·•· :1 ['~.: ....•. ,.;ft,·,·: ..:J:t:.e>u.:l K~;,:i Chle·íifg:Qa.:t:':t:s ·. . . . . ·. · .. · .• ··. ············

rs ·t1r'Sih:rm~li;u fü,~rH ti1ttie:~J:rI~.ti1ü:'l~leyJ.J'.iill:o}~xri::d
:~e 1dth

~1%1t'.l l.~:t:\t)f''Ct1:n.r1o:i' .. 1Al't·u.ln £l11e.¥;t phtil'!

i)-i~T',~'J'\1:il.k:m!f;n1,t :ñni.sil1 th:e:;ir v~rff~k,.
.O\G/' the 1:'.ié~''''~·l"! ·•"' . .. .,, ' ••..• ,,, ...

IOC:
e~~º~ tt:~':r:x ~£
i:rali"1e Icrr~-'lf~11'lilrr1 ~It1;:UJe,sata, ~\r.her.eiTv·~'ii'l'
'f''~~ 1.t~ll~;~·111:fl;·n1b:tiir}r is ·nr'©tic 111::0ui;ly rte:"

~1<:~~¥1;,.1.¡,~"W"'' ~ll if)J::~'b;l~~J)rS•,

CX'Conn<)t ts a lifethr:ix~prac ti­
t£ Q11e.r oF the hard-hittrn~·

'.Ch st·l:1c1ol,his nl:x·\íei·vaticm.<t are not fit Ior
:o;¡¡¡fri:t::h(;l\í .. :(They du, .h:o·tY:ev•er, a:ttract tb e l~rrg;e$'t
a.uxliuTtt·~nf ail·urlt h1tn1a11~ ht th~lrrirn:~pcriqd.)

n'cy;~pfcenrai-'k12d dffl,~,r~nt,"e·~in <ftyl.~, ·l\I,tCtt!':'.Il

.tail. '$:a\;r tl'J':e't'seáS:service :111 '\,Vorld \~fo:r Tl. Be­
t-t~"eeh:ch.eu:1 they hax'e e,Í;tljht chilclre:n; n cal.k:cti.m1
of hroacJ'cas'tiugjjs rno\>:tmea:t;ifo~fl:.rl atva:rds-a:ntl
~tr:i.:.c:~g¡id;r~ cl.ose ,;;t.tte.i.+don 'Wbe.~Jth~y S,p~µk,



As you might expect,
global-minded South- IN LOS ANGELES caster Chick Heath,

ern California's most honored "local" TV re­
porter makes the whole world his beat. Jack
Latham covers 'Vest Berlin as well as "rest Co­
vina, and his keen foreign and domestic KN BC
reports have won him two consecutive "Emmies."

KNBC backs Latham and his "KNBC News­
Los Angeles Report" (5:45-6: 30 pm, in color)
with the area's most experienced news staff: vet­
eran KN BC correspondent Elmer Peterson;
newsmen Bill Brown and Bob Wright; sports-

and. weatherman Got­
don '¥e ir. They cover all the news in a fast-moving
45 minutes, just before the "Huntley-Brinkley
Report" each week nigh t.

Anchorman Latham also stands by nightly for
the l I pm "KNBC Nei¡vs-Los Angeles Report,''
15 minutes of the headlines and stories that high­
light tomorrow's news. A golfer and waterskier,
Jack Latham says reporting is his first love. Thar's
obvious to the many Southern Californians who
look to Latham for the news.

JACI{ LA11HAM NEWS ON l{NBC
44 SPONSQ.8. fe!
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WCAU-TV's Rosemary Haley (r) serves advertiser's tea to guests as part of a commercial on her d;tt;"'~"' Ar.oun.dTo.W:n''prográ'.11inti
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tl+a'i1~ .eda';y;'t:í:m,e.r" iClfr;f 'PJ:i Hta,ctb'9ls;a~n1a'1.a WiC::A.IJ' •T'~ ra:n;g:es 'far
~~: P1r·~~~mt um•.u&.sY~l ·e~etnt.'s, .me,et lrrte.r·e~tln;~ p.;e~~p.Je
wiii't h 1¢:~•.h.msfts., 'f~.r·r:rta.t att r,í;!lc·tJ' fl'.g m1e1 J.X>r Cld'll e rtifae.r.s

'fi;rst the
eai:Jy da~y~aud .the1t :ibat­

htg¡ a:s,tl.~·b:Yió:rksarid s;~n~di:0atorsb:e~
~1'1'€fti·üg;::IT;JJíre fütt..:re·a'.cb.i11g

..©:q q,;o¡~n,~lk>n:g. \•\íti'th
them •\Men.t th~ ad\reTtisl:':J:'S) x11l10.¡¡a'\'~'
fa.~!1,.pntr-br~yffl::~>a.major to :reach
fl'lb, '·TI;•}Ljt~.. ,,u:;:: ,,J,:;-:·IJ,i.UJ:l ,; ,_ .

~ H1-""<'»~·.,-'<·I

·~~~~,~h~~~pt~,. . . ',<1haseof f.u:rmm ~1

;í:,11·~·ag~h1
lXJ'.~""1 ~té'l!ltt~l'.":''iií:g··q""''·'"'·•·•-•H . . 'i'.f.l.. l . ·'1:'1J. .Au );, :,

tínn~ ·w:hf:~fa:la~v~ :m:a.t~li:~ct
r~'r~m-~ht"Cl. t:h~ inrd.usil'Y .<u1.dma.in­
i~t1.ü€,d '.i:lll éle:.c:tr'o..m:k·s;

~it:t;li~Jj:¡t~,,.;.\D.d

tir tht? inur:~ ;il1
thal it:]:r,~n;had lt'l. host of ad\"<:Irtigersc.

fueeption. just :fo.t..:r áénrl á

~Hihl"t: azt~titir<*r i<íl:i:r¥<- fl~
. tM)·, ·p: '11~·1''lr"..:i:""IT1}"'·1~-,.~.. B: 1"1'"ltl'"·-..,_.,.i1~~".t..1..•~,L _\ii,,, --.: J.;,1;_, --~~'-d.;;'" ele·~"'-•- · --~k>'-'4:.: _[,,1,

{,l;;Ü.l.1~the ]Jül}.c;I\ltW
1'$ IUlJB~1rt1\;~1hó
b~trfi ~ríth tJ:i;,c;:· ·sfJ.lJlPn h:r,­
.cept'Í&:Ju ill i~l4$~:and .Rasczma:1)'
·a·1.,Ie••' "" ·1'ó"<11'ID,:"nd TV 'T"'e:,i·f""rm·e1:., 4 /(;':';,;..:.&<\,Y :?," .:'.s;b :•. (¡•.u .~,. ((:~,~·i'-L.. ' -· · ·Jf..Í"· - ' " ,,,_'M. - ' ' ' k,-- .-(,,

£'.o.tn1:ne1ci'aü · ütvrlel,
nqrse,

l'.l:re ~p:r.IDgnrm faJot1s;e;s on :Flüla­
'º1-e:lpli~J~1\s nnu·smr.l har1p:BJ:l~;ug:a
~ü¡nlfI'.i;J;el?~~$'tlJ:W:i;;ell:im~1ni~r-~m~··

th~ O,f:1pU1~tµuít;y
i • ' • ., t'} ·'' it ~ •'·t· . 11' 't'1. •....'S'e.lllclll~ rtl~ff:Y ~,le~ape;,$;UL ; J.1Bll

:am. tts :&ubiurhs. lts fre~l;c\"be;6l-
:0;;;v,,.,,_,, t iffl[¡'\&:i>c ·i>vb:r .c1" d.£:
'[~ ,i,¿~,,i,;_~'J,,:;,,j J,;:;,q,1.,,,~),;:,'Q ~~(._i ~ ~y ' 'hl?l~

~m!h í1:r
t,iw sP:tcliu ~m.d'®Jl ií'u1 £ian;r 1GP'a~

tior.1..s th:tougb()ut the cit~'·
A.rn.<'lrr.gthe topics ooveted so for

have baen a bE;hi:L1d~.the~scenesvisit
to :.PhLladElphia'!S Municipal Air­
pce:>rt;;an ··~fter n\le" faso1ar1 show,
\'víth imported eveníngwear modél­
étl on the Phílad~lp.hia Librnry roof
garden:; a visit among the stalls of
Philadelphia's <:'lutrloor :Ninth Street
1{árket~·with ~:liss .Haley bringíu:g
h:..J..ck the studios some o£ the
~~,.,.,+.,"'fonds: from a.round the' world
whi'oh rrcmld he .in.duded In low­
cost met1h.,

á look at 1tte1l'' s ,stvles fro1ti
R:ussitr; a ta.$'!::.ing of ite·w ·fands to
héir eaten hr b:v America's~ •' .... .- ...'. ,·.,. - . ,.,..,.. ... -· _., . '

astro:nau.ts;~ a to a children's
bfrtbCkJ.~·párty ú;t the Philádelphía

~á.·shmvÍJJg fasht.011s, frthxí
'-'.Am,'1¡•49.~b~;~ksta.g~ ~vith
lao:a;l 1;t1emb:e1~s 'Of {he 1964 foe.
Giapacltrs:; a demonstratio11 by a top
hair ;s:t.yHstof the late8t in feminine

a \vith <i1J Es.khno
f.t~IílCami:cla; ail explanatiQn by a
1nath :expert of th.e latest methods
ot illi!tchiug mathenrntks· i:n the
f1u::ldlic .s:ch"Qé>;L"&;:<ind. :chats with such
ceJ;ebl''lties: ,as J0s'ephii:íe fü1ker,. A:tt
Lr1xkle,t,tet,. a;vfüm Q~~kí~ SUrtrtett,
B:r.oad.way .S"far Flon~nnc.eHend~rsmL
Both !tart éc:t:nd Míiss Haley 11ar­

ticrp.~lte the eve1üs bel:üg dem<'>u""'
str:a;te,~tfo't \YíthMhis1Haley

f:he £0r z~lhgi,ll;o01:i
riélt·~"'p1".'a:;citfüed ar:Uhery w1tlh a n:rem~
her a£ the Oela\~Q:.reCounty Field
:.<;iJ~.dfüreain: ,a.ml na;r-

a s'~~n~ tJf ~ receiving
hí!! firs.t batronf. a11'lnn:~,Hm nnucsual

l.

ll

I
¡,¡

J
¡,
i

t© íts wide scope ·of
Phll!l:delphitr Teí' A.1>1;f11ncl
'/C;Jw1;1 1ilsn p¿resm:its \V'O'J"ldand re:g.­
rtlnal 11€'"\:V:S ~ch rlav and keeps an

¿;,
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Viewers watch as child receives his very first haircut, performed in mobile barber truck

eye on impending weather.
So, Jn a typical week, the pro­

gram might look i11oJ) (tü exhíhit o:t
toys from foreign lands, ürtetview
a tuba player, visit on £Hm ·with a;
man who· has. built his own. organ,
and featqre commentary about hot
rods and phrmhers, with iü:~ws.a;nd
weather also getting daily emplntsis,

An example of the show's reuch is
demonstrated in a letter to. Hart
from Alex V. Tisdale, exec.ntive
secretary of the National Prictzef
Bakers Institute, in Pnttstown, Pa.•.
He notes that within rihrc days
after beiog intervie vved on the pw~
gram about the Pretzel lnstih1te
and what it does, his office received
some 8.SOcards from viewers .asking
for further information and bro­
chures.
This reach is very rmrch in the

minds of advertisers, who have pro­
moted just about every type :0£ ítem
in minute spots on Ten Atotn1d
Town. Current sponsors include
General Mills for Potatoes (via
Knox Reeves) and Speak Dog Food
( T'a th am-Lair d }; Gerber Baby
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O;<J;uDi~i~ G"'rn I),i·v.tsJ£,;>J:i, b:athrntJn1
a:cieQ!is;~cH:w·(I;;Licks& Cdcst ].~C~1~gnn
Bath Ql:l Read's ( K:et~hun1~.M1<ti::­
L:8ud. ~k }'?' C;nrtpbelhs hJt

J3etl :{{·et"
tle· ~:a:\tJ? ~wat1.Kot:i.J\fenl Pie,
:na:d ~wauson l'V DiictJt'l'.e1· [all Lec:>
B.tJru~l'.:t)~uu1H:eaJ' P:í·;(:)ees~ed8c'HiJ)
( BB:IJQ) ~· Cfjlgate~;e111rnt1Ii:.v1ec f<)t
HID Mkjtt1hwca~h.tTetl

All';o:,c~neralElec:tri:o~lfgbt bulbs
mid lamps ( BBDO ),;Gr::uerúl 'Eo!7ds.
fa:ír La Fr•f;trtce (Baket fo~il.M<t
t~Jt:t!'ut :iL B: fhie11m) andg: .•J... . .•.... ·' ....

& Befolírrg.J..•
>- - . - - L ;,<· .'

!!.li;~1:re1:alMílb frn:Bra:i1 Flakes and
\Vl1.eafi'es ·tKnc'lx :Beeves) aJJd
dxá Flour .(DFS}; Rélel'.le C:ütti'S

Eiwi~ü ~hmnP!JtJ,, T.01Jch,.
Bdrgl;rt lde11; (Edwt'lld: JL vVeis•s,

').¡ Kimberly Clark for Xleene~
\FG&B)'; La llDsa :(lI'.i~s &
Gx.ie~t]r 'L:e:\tei· Bre&:, HáJJc:\~y

Lux:Toíltd S~ap .(rwT },,
ftf11feYí:.al Mªrgªr·ill-e and. . Wi~k
( ~BDQ:[, and Sfümrdnst (SBCB).
.Also, Wati011al .Bis~ui:tfor 'Drorrte~

Mi~ CB~tes~.¡Ni':ltth AmerictaJJ
t!.lUlJ)S, für N()r~lc(:)'. e r L?l~

H~2;.lch.& Co.}; Pct :vliJk Cn. for Pot
~lílk ;(lfomler:;pn); Pilfobuí)' for
Chuco-Frrdg<! (Bu:rnctt)5 Prncfor
Stlex Cmp. fr~rirons aucl <rppliam.:es
(·weis:s & Cel lex)~P&G fo.r Gle.cro
( Cc.>mpti:)1r); lfüter I~1,m1dCo. f~>r
Carolin~lHice (Donaf1~w & Coe);
87a:rdea.ttfm :Sardo. Hath Oil ( H..D.H.
Á'S·setc.); Swift Cu. for HuttcrRy
Tutkey (McCaün-8dckson).; Hicb­
a:rcba:m~~iletrellfo:r Vicks Cough
Syrup aud Vaprwuh (M:mse Intl.).•

WNA;(;.-TV tower fete
G;;1la £estiVítíe~ sutt'on11ded the
switG.h sn~1ppieygby pr.esídcmt ~Vil­
llam Mc.Cormi'cik wl1iGh put the ne\\.'
\VNAC - TV tancfom transmitter,
tower, aud antennµ e~p~rnfilm
·\~!J.tba :simulcast '"'1n bot11 the radio
a.ód TV statíons. The RCA unit in­
ducles trot eme but two separate l?i5-
kw .transmitters. .operating together
or, iu tandem, sn that io the event
nf e: füilQre, :either of the· pai·allel
ttíTÍÍS \.Y-ill ptovide .enmrgb power to
keep the station orr th:e air. The
tower stands. lyl81 feet abc)ve sea
level.

iNo:.. l filt~-'E'lílllín¡g;,spei'tal ~ommetb!tla:t:~a·pe.•
ft~,~~:srr4j -lf'gl.~[IJgc ,pi~~rm:111iu·~n-11!tete11C'e1ro:om Eb.ii

' ' .. A· 'Wl'll>l El'· ,,¡ii .;. (fLI ·•. ··, !I •·· ' ·•·•~.,,.!I'll!:,•.,., ,.,••.:.,___,,ªie.!ll.ar1.!•JJ~ l[!.aa~.en.a.D:tl~.P£Pi~i1amdU
l'Jil-N~

~'" ~ V'f'P.'-lifpinB¡ ~omm•etcíij:l tn nne: tit st'll.tib.n's thne'l!l
:S:fu:fiiofl'~.



STILL THE MOST
IMPORTANT
COMPUTER IN
THE BUSINESS
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This .compact data pru.ces'sirlg .sy,stem ls locate;d ht the ba:c.k:tif t:.ftD1'11UJl~f'<S!mimf. I\:
prevents, buying disasters, eDCUYrages buyin'g trb;aJ;f1p.tJ,s. 'Out]lul; C.lileer1i:ng s:Q••
aheads, dam ping dange.r signals, rnem orab le ad\fertisem·ents~·np,tew1:otdh¡iilS.'aJ:f ••.f'.e;,fter:S~
unusual techniques, good ideas. Ort 'Whal .does this stream, af co101,s,Jtl:Ulsf1:~·;;fl:;;tlf
On SPONSOR,nutably--all bru.ad1cast,,all buyittg., ..Sf?ON!~Ft,p·rog.rsm1s'the lJíe1:•.~~1r1

' - ' --- ·' ·"'' ··- .- '------. - - -., ' ·-·- ----- - ------ ,. --- '---- -··· ··-·---~-

news; thou1ghtfully p;roJ1es:fot mean.Ing;,·per:cei1tiMel.;yrepo·rf·s,tr:e·n·cfs;~1;1p;1iiQOlífn~~'D·n·1
off. And the rno.re important non ..human camp,i.derSi]:lecam;e"-th'émateLolft1 :11:u·m·aJtt
friends will b.er~Jyit1gon SPIJ.NSllR,. the bra:<ittl~a~t,'id~~·w~1:~11t:ttl·f llr1tngs1·t'I t;b~

f d •. '•• ' ' ' ,, ' ' ' ',, .. ' '' .'' i"" ' ...,······,d..:··· ,..,.' ,. " '' ' ' .•.J '•',,,¡¡.•• ' il r:::"dd: il:!''"'litt.,moment o ee1~1on many nres.s.ª'ge;s ,inc y ..1.ns,st'ªt1~n ·<l·g¥ier~:1~1ng,,.~?~~ en a:

Aven·u:e,New Yo·rk'1.7. Tetepho:ne: 212 MUr.raY,hiD 7,..s;QBQ

!íO



pw "~ ,..,¡: , ,.,.. ·•'. • ·1 • • , •. .,. . , . . . • ·t b' •'" '·••~x"'Eh· ff1;'1il\SJ!~a. ~:cmm:er,~.vaJ~.m·ªJ· nE> .•.._.•-.~E!

¡a Jia "'d.1~f:igk:t~ qy·ª:1Jt.~·'bw~ª..Ji'h¡fjf:e s;an
b:t;! :gr!Si :e:~µ:ecn-sl~efa ..si 'r:c1il :m1a.~;eiti~,
:e·S!fi'S~i•all~Bltlla•ntine\l,$. f;(!i.tl~i~""i'st:na·ninceal• • j••••A,, • • • .;;T¡ · • ... H. . •...•. , , • • •• ., • • •. ••·.• '•• c. e . !;,\!.,,L ,,,,~. l ••.•,,,.,-,ft" , . . '-

t;c 'ª , •.wng a,,~qlta'.Y~Í~nsg~

;[ ~~tP~l'f~~x~:~~~~~ b~~ttfCJt~~aí:~etl:t~{nd~:Í
~m.·&t::r:e:r~:t~loo,,~~!.'£.~Qpm'sft'crttí.a1;i :tbrat :C:iCl:t:Ule\S;£nam. J;)att­

c:afSJJ. ¡m:i;the: b1a:rn'll-b;em £i(')r 'the ~¥-ór~isa;o;Qofli.·•.,.•.•••,...

tl,~le&¡,_,tl'.€Sli;~nj¡at:üi: rn:C}¡vé :m~i.r::handicS"e··~~r~.ttgb'ª
r*ñ:i.:e& ux·' ª 1í1ting .. . ~~11i~fa
:~ ¡lt%~ttl:gt~~llªm~. . ·..•.... ~~~~nTb:filít~·.. _Th~

~oo~ jP;t:~l~... ... . .~r~.µailr~~lt~n~iNe.~:ann;r~~trti:ot1
lra.iS' drtl«en !itNnda'rd~'NJ?' .i:nd the ~r·adual hut é'Vel:
.i;~:f&x~~

1~ubll;e
ta'~~ f!S f~~·i1c~lé•;.11·~,~s~blo ~vtaÍl'l1~

, . . . .. '..Ji.~~U~l'flli)t,4·• ... . . tu~' f;:: ;.~e-~t·~Jj:..~.·.·e;._.<s= .....•..•..
~t!L...,!Df. ;w;e ~=: ,,-:~q...~_s=,• ~L SY•...•

ll1c tll~•~Q· ...··.. tnQ~t'.fil1l~Íi~~·1:r~d•tJtl~ £~~~imr.,~~Y~
tr:;eamwt~ B1tllt~S! rttt1;!ulb:fil-:i: :i::>Jf .ta.s-;errs:nf :~u.1;m:o:greil-<rl:
:Di~O tfa~ t!ClII1~.e1ft1tÍlotl b::ef¥Y'e'.e'll .fh~:IJ'l ''l:~:r'Al'l•iét

·r'~iis~tl·th~!'1wter1:111~:ti¥1~!1tíialtlifx:-
• if1 t:h· ·:·J1c"· IT ··_·.···,~.\I·.·.·· · . :.\·'I·"·_·'l'~ ..·1.l~ ~~· ltI1~ ]lnilz>,.~e ~ . W.1ifrA..1
:~~if t~ ~·Q1U1!f!~~~~~t'b1~~t1.!Jhf~~<tlp;~1rétfif ~),~< ,~;f.~r.~
·t~una~Dtnf:t~ -v.t~v~r:a..rul l'i~tm1~.~:~e·tfa:~·~!ll.m·~1f:iJnl'%
ft .mnis:t :Ei11:rc:fu~t:ii;i,i~•s::ID.. ;s.~lll"n·g;'IQ'.;~ern:tl:n tlxa• ~1~.&ib:r¡g.81¡'.

,~£ Hí·!e'·15.mll~'~,r;~!'ñ ·tlie: . ..s:t~~1~1S·+n
., t.., ''l~ ]~""'11··n:er-1.11>1s~r1• ,¡¡1:tei•• ••· F@i'ffi •·.··.·Jr;JJE! : • ...~Jl!i=.<.•.•.~ .... :. ~. ¡ -~.:.1.... @.rte ..• ;:c ...•, .~1:ie
ít:r~'<l:tm~n·~W~l+íY~.t:I;J~~·ttl;r t~tI:l~A,$i :~.Qil~
JJ~11r~'tlxem~.D-~b;r~a11a~~-01rtm~t.:cf t1;1p, ¡¡¡~ar~lt:k~~b'P~
.L'itl.~·il~.b:l!il}'¥..O:e.~titotud.u1d t'h'é!t1t~I?:ct.:Ó.'f.l::r.m.g; .~:©t1;tI;~s:r.etrSl
1Ík;é; \j\/@nt art f'd s:lá~r-~.rn~. B'all:~-rx--'-~""-"_.>:..• "' - ,_ - ·_-- , __._--.___. &. -- -· •. , __ - --- _.·"•'----"'' ·. ' ------ -:. -· ·- _.,-,,_. - . . __: .\. •. i

~i!Ité· i-~~,, ,;11-1'te11;e·•·l' ~tfil~"'1:··.·..•·t' ,:f 1l}1··..,._... ... ... . 9. &J.-···"··.••..Ji!~..!(.~ ••.:Y.•. e:n,.s ~-. 1... e
~a;01.~.:eh~me;~~~hí~h~:i~~í;~gaJl~.t1~.~J;~~ed,~j •0f
~!'h1.J~£i•app;r:e1t:Il2lh.~"B', Thlfilt "'~r:al! í;t;t l~~-~

"JJ~{liiJ!!~1· i:f.ilu.·~Xhe ¡(¡lr~:rof J?:11hlfo:: s.ttpp.01-:t· .1Q:t ;f'<J'fk
Jlt\:I$JJ'Q l:il. S'li~nL:E7' ~£ (J6:turn~et(:l~al~,, a: b.riteI
~ll.r·c;~~l~rg1·~ ~:h&í!~ J'tlt't.i'~g;fi:t1:e ·tb:e hite¡¡~-·
1ttlr~;~íl1tt.q';J~il')'r'~, . ~·él'fl thrl"
xr:ti~níHl~it:~m¡fiu :t'ni~í~~1~·irito: t'h~.~~-<~~Qt1~·tt?it ~fa~· ~$'
~~reJJ.•.~~sl.tlt@·e';S;)ecct,. •Í.1í ~0P,1~'1;1;Ku:m1iirx~l~:pr~d'.tlt~;tlr1~4,
Tb~ J&í~ 'rbrti'e• ·i~z}!fil:'li'r Í'll: th(ei '1J;a:;1:i;;te't"lt nn~' :@£ th~

1~ij:~~·~:;ú,r·~~~t1i~r~~~I~rf~l~········. ~J.:~u~~.~~1;~~~r~~
.fi!id. t.b€! ,~JJ.trt.((lltlt: ~)11,tLilr· :fo;i: H:all·i.ttlttt1~.r

á: Etl&-:ttr.ur12: tto~1~r;t!l'i,~:l lb:r~~n·:$l~~iJ;r¡~
~~~Ílíl b:t 'Ehé1 Thrgfl nIJw l'nnlum~ '{t :fa11,~fa!~Í.l"
~~ .~~k~"z¥~1·'.t°:I~!, ..~~!..,~~1~.~~:.t:h~fr
};¡;@ f~.tlí:o:l:,'Cl.. J\:tiit ¡dJ 1Q'.1U,; :wmw S .l~lt:tli3~y1'""'·~:Oi:t;!:!JWJ.J

!!í~·:'8. m:€cm~he:r~l .tlt~m:n:clí~np~..,~~x:f~l!:fa~~:I1Í'.t ~:l~)f'érl

\ \.,.
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The Big Three, Cass Elliot, Jim Hendricks, Tim Rose consult with vocal arranger Bobby Bowe.rs and music arranger Tony Mattola.in N..Y.

·;.;.~_;::;;o~;;.¡,;"*'··~ »>,

011 the other side of the glass, The Big Three run through 011e of sixty-four uersions of
the Bullanriue comru erciu], Recorded i11Gotham bet iceen llJ>pean.ou:es ut a WashíTígtoll
club 011successiue nights, the spot i.~so high i11folle-tune buffs' esteem. that the group 1.1.~es
it 11s p11rt of its nct , Roy Silrer, The Big Three's numager is in louer left phota,

52

during the warm up period.. ..·· , ..t.. ,U('f
Here is a.thumbnail diary of how

1
~e

the commercial hit came into being...; 1111
The Big Three finished their last · fu¡

encore at the Shadow Clnh in : I
Washington, D.C. at 12:20 Thurs- I( Bii
day morning, January 2nd.,By 9:00 ~¡
a.m, that same morning they were 1' Th
on a plane for New York, where hi'

they. went directly to ·~recordin~ ap
studio and worked until 1:30 p.rn. 0¡
They went from there back to f.he 11¡
airport, flew to 'Vashington, and , 'Pe
sang their first number at the S:ha.~•i mi
dows at 8:20 that same night. And 1~
all of that to make a 60 second ra- or
diocommercial for Ballant ...i.heBeer.. \· sil
Although they bad a:ctuall~' ][

worked for only two and a half I lü
hours, six long months ofworkwent
into the preparation for this single ili
recordíng session. . . di
Says a Ballantine spokesman, ''a Ja

radio commercial begií:i:s with C(

words. To give BaJhu)tine Beer's tr
1964 commercials more sales im- te
pact, to make them more competi- m
tive, it was decided last fall. to re- p
vise the lyrics of the 1963 conr­
mercials. They were rnade simpler" · fl
brighter, happier, more direct. This F
began six months before The Big 1 q
Three made their version,and end-
ed after 64 different versions of the 1j
lyrics and music ha.cl been tríed.
When the fin~11version was accept- 1 11
ed and approved by Ballantine, the
first four commercials were made
( these are now on the air). The·
BigThree was used for the fifth be­
cause their· 1963' commercial has, 1,1 l

SPO.NSOR



'l1e~;AJ ~!!!~~·::::h!~Yí~e:~:a,~
dlhxent ll~t!ll:lTd'i.t::l;g§iitrti'S'.ts,,; £hr

•."L.. ·1· l:Yil!J( . -""~''·· .. " ,: .··1.i:i;.1;e . ~i;i';t.:U~Ul ):;U."!D .•. ...
T·, k·: '.~ ·1~.·-·•'.,····:l< ··· ·¡-,·t~"' •IT\'L >.Ji -~~.©:.! ...r ~~DPJJ.i€ m.a:~. ~11~

.~1;¡;T:h~ ~~mw~J,i~iru'[:S1~W~
··t"'_.'L_'.'""'1H<Nii ''ff,fi1""fi"\!¡z.· ·-a_·.·u. rr'.,,.. w¡~'"}~:J~~~>l_-! <·~g i!ef!&~~~-~~¿<:9;~ '- :t ·!.·~;·,.1¡~;·.Ii\;.¿
'fi;i;~,¡~)g¡_i$:i111~1~,b:i'.n~©."'\~~1:~ act
mo: ;~¡i:cl'tá:Ti'5i110,,.h~sia. :ffi!ddle;t ta:bttJrS::Si S"!lt'A·
1!¡¡_\;~1;J-:fi1tte~,1"1;:111;!, ~ -~ !B:;ttt;eJ .., Q'2J'.e
ct£ 'E-h~1it1'Ulrta-:rtst~ ·w1l!tlS 'Tort'}'1: :Ñlatt{IJt<'l;

-. •º• -<- tJ --. ._,,_.,..,,_,-.,__~-'''º'"'.,,. ·--:··.,·:·-__"·~-.: .. _, ' __-;-_..'>'fl;": ,_··"·_··_''-· -~ """""""··-· •·-;,.,. ::~

"8~tt~ :11):13'.Jl!~ r~r.~{it¡;rl:r ~(iJl~r ·~J;'Ii~
Pi2rr~ :Cam:o 1and w.h'.Cl ,:a:rr~m~e:d·fh-f'l
mn~~f~t t-h-:e 1eom:ruJ~tre.l30L AJ~o.t1:t
l~ ,p(f(.ht;éi"l '1-~'l.,;c-l't.¡i.·-.M.á<lli> 4-i>f"'"'"""{://, "'~~b.M:~-"-' ;\\t'¥-';~'!,\:.i1 ,J.,M:~!'.J,:~,J,:i'"-.t:·M,L,l~

o~:~ ~v~;_g :b;c/t;ñ ·fi;t~mí:f:~
.g,ioRl 'l\l:tmcl: ..cre:atf~'e' ID't1 B-a_l,,.·"· ·--- :~- ..-. . ---- - . _, .,_

1 ,,, .~l.. .,..,;•.. .. .- . ...·.·.. ,,1· . •. 'i;ic'¡l;'n'._<a1:rbt1:e: á:u~~rd>S"f:ng.~~~.mE:¥>'e ;¡~ r£-v L"
l~.,--·..,lt;".''J,·.· 'PJJ¡•·. • •. ... .. ..._,¡)Qffl J;')-S;.i,.J y{:)J.ll,p!0.tlz¥.

\Wtt:b i'±fl _. ~;toJibtJt:tñi:tk~y'e~ t'.O
th'E:' ~E:'tt<ií:t~r<íj':\!t at:i'€1 1;;.'e"'''-<'~'"" '~ .,_,·i@, ----~~!j.-,¡~V:? ·-~-c..:_:,__--~. J¿i,, .;~;!,.
.;i,...••.,.e~,_ .. ";. .,.,.111' ..•. -.'t.'1'"··· ·y.,;¡·
!aTJ:t'l-Kllt~~t'Iitt~1'1~l[J; __ ~UmJG~ _g~··"
h~n:tme r:t:trl1S1 ;a:batit ·tln.:¡¡¡;~ dB
t~mmerc~al~i:a: :~"film::. TJ:re0 w12i'~h"-t'of
Hr.e :F1~-¡,¡n-""'~r~£ali'~l'~"'é"l·;.,, ~f"J;f:Q::_n__..,.,_;,i,,,.,, •. ""N~~~,Mihl,. "'··. ,_. ·•·•~i.µ.,.-" . <> '" "'"'' b 1uli.-L

m :(.)~:pit~lt~!i'.J:~11~~~ E~~o:tiS1·1a'e.d
matrih ~h~, w~i:~b:t·(l!f th~
pxIDdtl'.~t:'bJ''thf~.··· _.._..-•. .
'T~ íi'mit. _df thEi J~iil1a]J'fW.If.~p:o:.t

tun~fxum Dl;J.~eru&tar:thra1l:gJ:r
'~~f~htel;atr~íiJy lli~;&tfa::C!l-

'Th~ ;$;:e~oitt«l ;t;1t1"JtSJJ:n..i''©:U!~hMJ:a;1:~h,
•\Jl-irí'l~1íi¿~M~1, £tjjft~,-~~~fill
~ra'<S'osm; ~t~zh P,t~~JJ4~!1'~'l<W,1?1~~
i\lilft~tS<trJm",pl'.
Thf¡'j-~a\k mc:xtr't;hi.a~~ JttlJ,

:t' i-iJ!li'l( ,¡,,''" 'ar~,,.¡]" ~"""'.';:·"·· ;b'" •. ' ._, '.I, .. ·· ' .i "·'.•. ii¡,,gU,E!',,,¡s,i.. l;'t:tll.c:t. ~]l-L:zenl !ar ~J.l~ i!iip.0-~
f7"ú"ítif.l",0;r.r.11¡:,,,, 1J7:t"l~h~.81:fbs m~tlm~

:H~J:ilii.Jii:8'.1b ttud ·tr~l~11;l:s1Í!;jn-~~±s.uh­
~tkl:D:l.íi~~};J:~~ii:J9~~i:ftt l.~ tstta1e'son

the .seáhoatd. A:1wro".(fmate­
lY 2$0. r~Jío ~lea;r 230.;QOO
spots wh'ilt?'_,~oOQ spot_~a.re aired
cw£i-r 2:S TV s:tatfonS' during: the
ve:at-:cou1td eam:¡'.l.aígrr. :BaUanti:ne
sp~nt s:1:1me $.21•.B ~.tllión in :re!dio
for the Jun 19~'&1,ae£o:rdiu:g
ta ,ª1- w::~líl:nJn¡,rr.y estimar~ by iiPy.N,
iin1t Sé0nr;a-e;ii·.Ii1 TV th~ total wa-&
~l;~!li:~.69TI:in th-e :Br.st níne month

SJ9.-0it:~ áítd $47"2,lG£ot the :firs,t
te"' IU'n-v.·i.\ n:n 'e"twc.rk·.. ..,;. ..:..;,.,,ú.~.rs.....,.:. :n. . , .. ~?;, ..·,;

¡11 l\9'(l),J tlre l4S.MILE'" ~ffrnpaí~gn,
i'IitrQtft.!;.G~'.i-'in F~b:ru~ry;,Wll,s ~ s.:i'.fn~
¡~le:m~l:odmfn.~me~hi:chwa:~mnd­
i£:-erl. m,March and April a11d tlrnn
te:é,e1ived.. :a faill scale re:Yisiau in Jl:lne
~:Qtfh~,fi:nª1eyde: the. :year,

Ol'l,q13 the- n;~lvertis.er;;i,I!).d 'ªgen~y
felt .tha:r th{} the:me and melndy
\Yem Hrnil~ e:stanHihe:d. with the
¡'!U'bli:c-., "eiih'.t dfff:er.e:nt ·.tre:·atments •
\~'er-ed:e~el0~p'ed .for fb.e nmjut stim-
nte:r ·'--"·"'-'""''

Dru1 D~v.<ilt,,v. l~- of the \ifüfü.an1
Cb:mI!fl'.t:ly whu Wá:S rnJXsi'cal

d:mH~tor·on the: jüigle;, often. ·nooclh~s
0n the pim1.o.'l1im¿.elt 1ais'part 1of the
coo;stanf ~1:t<?i:h:ne:n±a:l w:ark that

n:n betw,eeu adv.ertfaer a.nd
· a ., A· é:Í lit · th .,111 ··--£· .. ···a-,ge:ti-ey-... . ..JI ; P:.;:.en . ·.e,y . . go Q{ ;a.
c;ro:t;\:p1~ o,E h1,1t!ld;:r..e;d d0Üar;s J\1st to
~m;intl a:1J rd~ft- Wllen 21: 'wlrole
ca:mp:a:f.gm rlepe;nr:ls1 'Q.ft a tr:eatme1:rt,,
it fam).t UliLt:fil;Uimnn 'to S'J:)é.ntl a 'thou~
srrm-:1: 4,n.UnfÍ'&'. 'º'"' oiiY\iilf·-tn A { -~··.-··-- ..• ..-!¢1 ·!;,!.·.-,,. --~" , ..·_µ '"""'· ..e . .,. .,.u . :<.,n.

fb~ level lb:eré -are
11í~.cr,~dl?~--ti~s:r ~~QJ?le J:11vqlv.~~1
i'n g~tt1ng,'"th~~.qmfuina;t1:c;Jfl:of the
d~ht wor-d'.s:that :are;disti:nctlve arrd

'ªbsohxtely clear;'' ( l_) The creative
dit.¢-ctor or the :gro;pp ,(2) the \":iter

the accnnnt su,pervísar (4) the
<rceccmnt ecxecut:i~e (5) the m:nsic:al
ditectO"t:? and the latter Js;-simuhane~
qttllily .expérim.éDt.ing. With all sorts
qf 'Sf'"tl.~11__g.rpnps and ~usicrrl treat­
ments. ilevorhelieves that one can
g,et that de,sfred dJstínettveness; with
~~r~. s:ftral'l graups _of síl")gers_ap.~
1'.'flll.sÍ.!J"Ü¡.-i)'s.1 'ª.nd \:¥ith. a elev'ér ha.nd-

ii
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L.eon.a.r:d 11.. FtiJt.f)t!l, nd'vf!nisfii;g ü.f<ltzager
-0{ p¡ B.;f!Í):er,i.lfoe-an~l $011{>¡New.a;r.k, N. J.,
.s.a:ycs1,''V:ri}!i~tti.l' Jitz,gle mu-si'c. tend"s to' :b.e
lreqfr), '~~sel1 ;anrJ- i"b,e !VQI<l'S. af the
them.e :evn-1.e .tlrrtJ11gh l:azal -ond. cl:ear."
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ling of the instrumentation. The
Philharmonic is distinctive ... but
how expensivel

For the current winter cycle Bal­
lantine is using 5 spots; four of
them made up of regular male
jingle groups while The Big Three
does the fifth.
Client and agency reaction to the

sucess of the "SMILE" campaign
with jingles is obvious when one
considers that in the independent
survey taken shortly after their
introduction (a survey to deter­
mine the effectiveness of the jin­
gle), it was revealed in the two
markets surveyed that recall was
as high as 72 percent in Philadel­
phia and 40 percent in Boston -
which equalled or excelled many
long established programs.
An ever present danger: the tail

wagging the dog - or - running
up a million dollar production for
commercials in an air campaign
that's designed to a $100,000 figure.
Says Devor, "There is no way to

set an average percentage of jingle
production costs to air time costs,
because on a really high air time
budget (Camels for example) the
production costs would be infintesi­
mal. Yet on a smaller air budget
the same cost could prove great."
Competition, Devor believes, has

forced production to new levels.
These are (1), better levels of pro­
duction which (2) permits better
performers, which (3), in turn
drives the cost level up the ladder
of keeping up with the Jonses.
"We may," he says, "be coming

back to simpler forms. \Ve just
can't buy bigger bands and bigger
singers. We do feel though, that
we can huy inventiveness and in­
genuity."
"No matter how important we

feel the music should be in carrying
forward the message, "he adds, "we
arc fully aware of the necessity of
subordinating, when needed, the
music to the words. In a sense we
must always subjugate the artist to
the salesman."
And, Devor believes, in terms of

selling, the "SMILE" commercials
have been doing just that. •

~ i
I I

Hartigan back with KBS
John T. Hartigan re-joined the Key­
stone Broadcasting System as a vice
president and sales executive, head-

54

,I

quartering in
Chicago.
His prior ser­

vice with the
1,152 ~member
r ad io group
covered a
three - year
period from
1959 - 1962,
when he

Hartigan served as an
account executive in the network's
Chicago office. In the past two
years, he was first media supervisor
for Compton, Chicago and then
vice president of the Automotive
Radio Group in Detroit, in which
he was a partner.

Hartigan comes from a distin­
guished advertising family. His
father Joseph J. is board chairman
of Campbell-Ewald, Detroit; his
brother Joseph J. Jr. is an executive
with Foster and Kleiser Outdoor
Advertising, also Detroit.

Peter E. Schruth

Group Wnames Schruth
to general exec. post
Peter E. Schruth has joined Group
\V in New York as vice president
and general executive, reporting to
president Don McGannon. He will
cover the broad spectrum of all
Group \V activities including gen­
eral management, marketing, and
growth potential.
President of Curtis-International

since last March, Schruth has been
with that organization for the past
19 years. His first assignment was
to help launch "Holiday"; by the
end of 1946 he became the maga­
zine's west coast manager. In 1954
he was transferred to Philadelphia
to direct "Holiday's" overall busi­
ness operations and was elected
vice president and advertising di­
rector. In 1957 Schruth moved to
"The Saturday Evening Post," as

Triangle prornotess tw·o

vi.ce president and executive direc- HY
for of ad:vertising, Later that year
he became advertising director of!
the "Post." He returned to ''Hali..
day" in '62 as vice president and IB
publisher. 'U.
As i~resident of t~e inJern~tional IYnt

operaban he was rnvolvecl 'in the:
exploitation abroad of present and.

P?.tent.ial Gu.rt.i..s..p.·. r.º.·I·J··.e···.·~t.··.i.es·.'.·..···e·s·i,:·e····.·-.'I·'cíally m regard to ed1toi-ralmatenal .f
published in Ctrrtis magazines.,
Sehruth's advertising .. tr·a·ining11ground was Campbell-~'lithun.

11,

advertising- prom. men
H. Taylor (Bud) Vaden was named
to the new post of director of ad­
vertising and promotion for the
Triangle Sta- , ·- -=- .---.:. - - ~llfei
tions, effective ,
March 2. He~ll
be replaced in
that same job
atWFIL (AM­
FM & TV) Phil­
a de Ip hi a by
Donald G ..
Shepherd.
Before join-

ing WFIL in Vaden
196.2, Vaden served for three yea.rs ..
as promotion manager of \VJ'Z-TV j1l~
Balt~mor~and for four years as pr?- 'fKl
motion director of \VCAU-TV Phil- I ·
adelphía, He began his broadcast 1.m
career as supervisor of 'publicity, ,.ce
merchandising, and promotion at pe
\VPTF Raleigh. He currently serves :¡t:
?n the bo~rd of directors and steer- t~
mg committee of Broadcast Promo-
tion Assn. and is ª. ctive ·in·.both...tl.1e

111.Sales Promotion Executives Assn. br
and the TV-Radio Ad club of Phil- ' \I
adelphia. .
Don Shepherd joined the Tri- le~

angle station group in January 1963 re
as promotion director for KFRE .fil

(AM-FM & TV) Fresno. For the ti1
three previous years, he was pro- 11 d
motion director for \VLOS-TV 'I ·.fo
Asheville, and before that held a

11
ª1

similar post with Soutlteastem ii 1 eí
Newspnpers, Inc. His hroadeast 1 ii
career began at KLON Lincoln 1

where he was clírect.o···rof .contin.u.ify, 1:1 p. I
He also served as assistant adver- ! T
tising. supervisor for 3M in St. Paul. 11
He was a Winner of botb the Ed
Sullivan and Bing Crosby contests
for originality in promotion con­
ducted several years ago by CBS: 1111, ª
and ABC respectively. : tl

un
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~milil~~~~PJ~~ªl11t'~1~h~~£~. ~~~~~u~.~h~ª,:.m:ª~~
~o atíd ~'€nm~~ll~ wm;,~m li1~1h~~haol.~~xr~¡r;,,
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~h~re'~. . reªl shortage"' of syndicated shosvs and Iea­
t'llre: p;}l'ckages: in. t~e market,, and t~~·high prices t:>f
@hoicie s·ho·~.s and. features r.efleets fuis •.

p :l'l'¢pends~to t[ui:te an .extent.,. ·an shows originally
, , by .fü.e·th'i.'ee, netwer ks .for its pr.o;gram sn,pply,
•... fi'0l. alW4l'}íiS·•fpllow fue· tilting pattern of the

~~J1.;1:et.workn~n ir;rsµbsequtmt .exp.asure ..Example:
......:St~71,~1ef¡,~nd~·s~dfoat:ed ín Terun by ABC .Films ..

The sed~si di'gw 'o;oly ~o.dest r'atíngs b:tits migínal .ABC
n~t~o~l< tXm,~.J?~riod.,Now. s~faedul:ed. at local. level by
a num:ly.e:r:.pf ARC~\TV affiliates as .a 7-7 :30. p.m. lea.d-i.n
to ~i1e,t2.tiiter .E/i'm:vls.~the fa:n:tasy~supernattl..i'alseries
'h:as; .Pu'lied :s:j'J,~hiaú.di~P@.e .sh'tfres ..a,s .a. 4$'% fo. Boston
&í.nida 4·~~'Itt :Q;~fu.Nl'"b>:P:s,,gb,cfü. !he sudden rating up.­
~1xrge:off:s:b:ow:Si .íl'L.syndiciati~n has tio B'xe~ patte~n ª.~a
fq.nQestimgbn¥:ers .to. eonsider ea.eh .situ.a:.ti!">n:on its rat-
i:n:~·mze.dt&. '
·B'~flka.tí~ñ ha'S tals.<> o;re;ªJ:e~l.ja d0 ...ft·}tn1Jr's,elf:mo'\'!'e~­

.m.ent;:am,~~·~.~..numbe~..ºí.I~~díttg.st,atiQcns a11il. bro~d­
c~~UJJ.g·~l"~JJJ¡}s,-tx~1t~bly···l?rí~~le,2 \Stm:er~,Grou~ W,
a\nd, '\:YG~-:t¥',..Obicago;, .. Rs1 .well. as, the. prngnlm,
iDter~han'g.e or~~mi~·a!íon ,kn~W,U..¡as..~Ap=t~....supp\y
'Ti ~rn,~am1njg:te>1 fill u.p the· .g~.ps;ill syndic'ªti~n. 'Sntb
th.e stt,pj~~· ,a,u.tlPAJ:l"ébá.s.~pf \SU.Ph ~hJ1ws cµts a;cros1snet­
~Qtk.. :ªtld ;in~el')etlde11t !ine:s.·ñl mari;y cases,

D'i;i:ril'L~ the ll~stfe\¥ . \\'eeks;, ;sBONSQR contacted ~"
nnn:iher nf leadin:g, :s~udi.eate>rs to d.etermine.wha.t~ fl.'Qm
fue sta:ndpb.i'nt :of ad¥erti:s ..e.ts and a.g~ncies, were the
~timary pa:tf.el'P.s, act.i~e·Jn TV s~r:i\1.í~alinntoday. Here,
~t~:s'Qmeof the k~W:fit:idin,gsi' ··

~
I

~epf:te ~m o;p:sur.g·e ºf' regíoI:t'al ~wa..11,~ar~IIatínnal.
bu'f"s . .....S'~'.d~~q~ed.:shows in the late I~áO's-. 'S·~cha~·
;m;au~1;tt\.t;1~ 'Seer~~ ..5&4.-.markel •s:preads, .with ..For.é:i@/11
I,11trí,u1f#1 nn:d B.i.gltrurl!;fi Pa1tt.rJ~~or reg,i~oal bu~s by'

· ~tor,es 'ánd Wh'fie1 K'iu;g ~\Q'flP:ráNlK"n,g <Jt:í:t~.1"~-··
ls a .l~ufil 1:V 'ÍQJ:"W,' f'Jf b·i+~l'.l.l~Ss,

Tlle .,ml!Lltíi~m;i:r1¥~tP.riy ..rs~ill..~~St$ in .s,yndfoati'nn•.
:(!~~t...Jrmst. ~~~k Dnl~ale~Palmcrli~¡e, ..a'nno~n:ee,~ it. ~~s
l'au~1ng;n ~,~ncria~tecl;versi'ol1. ~£ ..~IIlli1eBt0.k~jls'S:t:ft:m~
~1'£.e · tor li?t'h:tt~r•time·a:h'in¡g. in a. .l'ull licst .0x mªjPr
~r~~!& '.aul !sJl~hl\>.m~s\~t~~th~ ~:~~¢'11>'ti~i.lí'01;1.t fü¡;i¡ rule ..
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SYNDICATION

Syndicated shows come
from many sources­
off shoots of Hollywood
majors, TV networks,
indies, groups

There's no real "season" on syn­
dication buying, as there is in the
fashion field. The nearest thing to
it is the hoopla that syndicators gen­
erate at the annual NAB conven­
tion, a favorite launching paid for
new syndicated series or feature
packages.

Many syndicators and the NAB
have for years been at odds. The
NAB considers them, and their raz­
zle-dazzle sales tactics, somewhat
on the rowdy side, and a convention
distraction. Syndicators, on the
other hand, feel that NAB treats
them as second-class citizens, and
have for the past two seasons staged
their own Television Film Exhibit
at a hotel near the NAB meeting.

Such a TFE session will be staged
at the 1964 NAB meeting. Conspic­
uously absent from it will be the
three network syndication offshoots
-ABC, CBS and NBC Films-as
well as !\11GM-TV. The reason for
the reluctance of the network syn­
dication arms is obvious; the parent
firms are NAB members, and the
syndication offshoots can stage their
exhibits in the network "hospitality"
areas. MGM's reluctance also isn't
hard to understand; MGM is having
a banner year in network-level sales,
with most of its shows pilot-financed
by networks.

The majority of all syndicated
program sales are made directly to
TV stations, or to the key buyer in
a station group. The same is true of
feature films in the syndication mar­
ket.

Currently, there's a trend back to
first-run (i.e., no previous exposure
in network or syndication) pro­
graming sales, although there's a
diíf crence in both the type and the
source of such programs as com­
pared to the syndicated offerings of
Ziv, ITC, Screen Gems, Official and
others in the 1950's.
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Feature sales no longer show a
pattern of "block" sales, For one
thing, the buy-everything-or-noth­
ing library sale has been outlawed
by Federal statute. For another,
syndicators are far more conscious
of the heaviness of demand and the
lightness of feature supply than in
past years, and tend to release pic­
tures from Seven Arts, MGM, War­
ner Bros., Allied Artists gradually.

Syndícators of telefilm shows are
currently caught in something of a
squeeze in medium-sized TV mar­
kets. An MCA TV executive sum­
med up the situation thusly for
SPONSOR: "There's a significant
amount of leftover syndicated prod­
uct in the middle-sized markets like
Buffalo and Kansas City. In addi­
tion, these markets are doing more
live programming and using more
features. Therefore, it is difficult
for the small and medium markets
to eat up more syndication, and the
realistic syndicator won't introduce
anything that can't be moved there.
However, these markets are still
looking for Grade-A program prod­
uct in syndication, because they
know there is advertiser demand
for time slots in such shows, even
though many advertisers boy
mostly by CPM figures."

OFF-NETWORK PROGRAMS

Off-network reruns in syndication
have held most of the program
spotlight in recent seasons, and al­
most every major syndicator has of­
fered them to buyers. Some syndí­
cators, like Four Star Distribution,
Desilu Sales, Warner Bros. and 20th
Century-Fox have concentrated ex­
clusively on them.

The best of such shows are very
good indeed, and rerun ratings for
such shows as CBS Films' Hace
Gun, wu: Tracel, NBC Films' Car
54, lVltere Are Youi', and Four Star's
The Rifleman bear this out.

But syndicators and buyers alike
are approaching the subject of off­
network syndication with some cau­
tion this season.

They can be costly, to buyer and
seller:

~ When a syndícator launches a
large-backlog off-network show in
the syndication market today, he
may have to shell out $1.5 million
or more to clear six syndicatioñ runs

On a show with a backlog of 159 i[are

hot1t~.Io11~ ep.Js·º·.•.·des····.·•T.o t.his· n·1.•..ü.st. l.·.)•···~·c>·.····' ili•.· º.11added lus. sales anrl other costs, tiens
Thus, unless an off-network has ar irall·
almost . sure-fire rerun potential ~ici
(s~ch ás.the 180-episode 77 ..StHls!~M~t
Strip. bemg groo~ed by \Vame·ti mlay
Bros .., or the 233~ep1sode Gu11s1no.k~ Xo !
package likely to belaunche? b~i !l!r
CBS Films at the NAB conventrnn),,, Ms
syndícators think twice befote tD.~· ~worr
ing a Iarg.e Ilnancíal plunge. \1

~ Increased production. costs ii'.i! ~et''
recent years, plus talent residm11.s~~~um

'1

CURRENT, FUTURE
SUPPLY lS \IAR'lED 111!

\Vide variety of local-l'EVíel f:lm
tape shows is offered to statioXts, ,
ultim~üely spot. TV ád~¢f:lls~.ti"S';)?:
suggest their raQ.ge, lrom ne"~ ca:t¡'.1,

' 'd .. T'1· · h' ·1senes aune .at . ·v .:'\vate .1n~ :mop¡
to reruns of former nef\.Morkwest.e;
first runs of made-fo.r-syn,d'i¢.~lif)m~I
Iormatioual and ent~f:t.~.itt,,.n~:J'f,ts.~
There's short s,ttpply pf tnp .n~}(~ 111

di . \ shox .. Iicatñm s ows

lrfangfe, ''SnQy¡ While'' ~hl'Jstrna·s,show ltúr:

S.í?CJ:N:SO R Eel
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· ·1'· · · ·.- .,,,. .... ,.,. 'l . · ":1~·• ·" E " cí· ·z" ·t lQS'eJ 1ll.G1JOQ13_ct' ¡(!<~l}Cf¡ , 'B&it -~U ,e,
~Vi:!si1$~cfa, a1ld, New Phi:l 'Si1lvers
8Lu!H.v fi·ürt:r Unit~:dAr'tfstS: TV; lVdl!.s

;f'..r:om "J\1f{::A TV;. Ensfgn Q1-

:fl,qw Fopt St.an Breed
,l t·n·· · j v." fa;r¡~1~in · . '.e-9: L""uus.t-er · rnm

AllC F.Ums; TtvvUg¡1it: Zrnue fa-rim
CB'S Film:s; fli.im'ld~ 'A!-cnu2efl~,rsfrom
'.MUM-.Tv; 6ff1&cr'e:e~:JGems.

ifh.e .<:J"tf-i;t:~twotk: s)lndif5t.ors; ~re
<)¡_Jtimistic. A. t$7.Pioal Únmn1ent from
J:?<:>ur'~itar';g, Len Firmrtonc~ v-:p.. and
g,e:nenxl.1n~ntl~cr1,wlro tdld sJ10'~s.ntt:

!JThe,dro.ppin:~ nf <lJ?tiMtJ lfrriP }~st
'Se,p:forri·ber t!:)alfy m;Jdc no 'tliíf'.~r­
:cu;.Lce tlli~s·e~sx1nbeu:s11ns:c it •carne at
~t Hme· w..ben the stnfiurrsi .bl'l.d al-
1:ead.y Hrmccl. up their schcd.tiles
"vlth the :n~f~eyrks.No"1.'\r· fhnt sta,
tions kI'.i.P"W t~1ev:can. take same :of
thics·time, ·~\lel.r~peto rget .a lüt more
syndicated properties into these
fo.cal TV slu:t.s ..~'
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SYNDICATION

Leading sundicators today
make f requent calls on
agencies, reps, admen to
sell merits of spot buys in
shows, feature films

I

Syndicators are also planning off­
network releases "in counterpoint"
to what networks will offer viewers
this fall. Said MCA syndication
sales v.p. Hal Golden last week:
"We plan to break with two new

half-hour off-networkseries for next
season. The first is \Velis Fargo. We
feel the time is right, now, because
there are few comparable half-hour
westerns around and won't be for a
few seasons. Markham, with Ray
Milland, is also in the hopper, and
now is the time to spring it, as
there is no half-hour action show
on reserve or on the networks to
match this quality."

FIRST-.RUN PROGRAMS

~ I

Showsmaking their TV debut via
syndication are, for the most part
today, either in the children's pro­
gram area, or are in the documen­
tary-informational vein. In both
cases, the emphasis is often on color
production with an eye to long-term
use on TV.
Here's what Dick Carlton, v.p. of

Trans-Lux-a firmwhich has delib­
erately chosen to become a leading
factor in moppet-appeal TV syndi­
cation fare-had to say of current
trends in his field:
"The best kid shows are actually

those which are locally constructed,
usually with a live local host They
are very flexible, and can change
their content to meet opposition.
Their chief need is for strong 'drop­
in' material, such as our cartoon
Hercules and Felix series.There is a
taste trend, incidentally, in today's
TV-watching kids away from 'ani­
mal' figures in cartoons to 'human'
figures. There is also diminishing
supply of product for the children's
market, since a number of syndica­
tors have eased out of the field or
have had program failures."

I.,
I
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Other suppliers of children's pro­
graming include: King Features TV
(Popeye, Beetle Bq,iley, etc.), Sev­
en Arts (Emmett Kelly Show), ITC
(Jeff's Collie, etc.), BBC-TVEnter­
prises (Andy Pandy, etc.), NBC
Films (Astro Boy), Walter Reade­
Sterling (Abbott & Costello),
Screen Gems (Jungle [im, Ivanhoe,
etc.), Storer (Littlest lloho), Tri­
angle (Zoos of the "\Vorld,\Vonder­
ful "\Vorldof Play, etc.).
There are few action-adventure

or dramatic first-run syndicated
shows around, or planned, agency
buyers scouting the field have learn­
ed recently. United Artists has Lee
Marvin Presents Lawbreaker now
in syndication, plans to add another
drama series, the British-produced
Human Jungle, for fall sales. ITC is
selling Afan of the World, also Brit­
ish-produced. The supply begins to
run thin at about this point, al­
though several syndícators are talk­
ing about launching such series this
year, as MGM did with Zero One.
Prospects for station and adver­

tiser customers are brighter, how­
ver, in the "actuality" field of first­
run entertainment. Highlights:
Official Films has scored consid­

erable sales success with two first­
run documentary properties, Biog­
raphy and Battle Line, and plans
more in the same vein. CBS Films
is actively syndicating a. new Jack
Douglas-produced series, Ameri,_
ca! available in color. United Artists
has had six hour-long Wolper spe­
cials sold in over 100 markets for
the current season, plans another
six for fall. NBC Films is currently
ready to launch Science In Action,
an educational series seen in five
West Coast markets and now mov­
ing into the national syndication
circuit. Triangle, which has virtu­
ally cornered the market on TV spe­
cials based on leading U.S. auto
races, also has a total of 28 series­
largely informational-due for syn­
dication in a 12-month period
which began last October. Seven
Arts has scored strongly with its
language-instruction En France ser­
ies, hopes to repeat the successwith
a Russian-language counterpart.
Such deals for "actuality" shows

are sometimes dosed with dazzling
speed, and for top money. In Holly­
wood, earlier this year, RKO Gen­
cral's KHJ-TV signed for a series
of 10 first-run documentaries pro-

e.VETERAN EXECS S
The administrative and salé!~ I
tives pk:tured here have.one,: s
common: they are among ..1t
knowledgeable veterans in tli 1 F
c~tfon ~eld, and ar.e e;gmrllr !~~,
discussing a stations pr.o~,

0
prnblems. or. an agenc7's aí1~ dss~
large-seale spot campaign. 'I; ·

1;1pl

M.J. ",Bun" RIFKIN, V.p.., Sales
Uríited Artists TV Inc.
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SYNDICATION

Feature films bring big
names, international
glamor to syndication,
are a favorite "spot carrier'
with many top advertisers

duced hv Time-Life and Drew As­
sociates .only 18 hours after syndi­
cator Peter M, Robeck first offered
it for sale. Price paid: $100,000for
the Los Angeles market. One ad­
vantage for KHJ-TV: it will have
what amounts to a "premiere show­
ing" of the series, which carries a
total budget of some $2 million for
production, before it is aired by
any other U. S. station. The series
itself is indicative of the care being
lavished on many of the new infor­
mational series; it will use some
novel camera techniques to deal
with colorful personalities-minus
the usual narrator.

FEATURE FILMS

Feature movies are the most pop­
ular spot carriers in local TV pro­
graming, and no station in the coun­
try could get along indefinitely
without a feature supply. Stations
can sell their deluxe movies as fully­
sponsored specials, air ordinary
movies in all kinds of time periods,
and even set up multi-exposure pat­
terns for single movies on a "grind"
basis, or slot them in prime time
exposure.
There are between 10,000 and

12,000 feature films in active U.S.
syniclcation, and about one out of
four of these was made after 1948.
In the earliest days of movie syndi­
cation, entire studio libraries were
dumped on the market in huge
blocks (such as the original RKO,
MGM and Warner groups). Today,
stations face a narrowing selection
of features-and higher per-picture
prices-as the major studios get
cagier on thoír method of releasing
their films for telecasting.
In some cases, syndicators arc

even dipping back into the big
libraries for big-name features with
lots of mileage. At United Artists
Associated, where Erwin H. Ezzes
is executive v.p., a seven-picture
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package titled Premiere Re-Issues,
and made up of features such a¡;
"Casanova Brown" and "Woman in
the Window," is going great guns.
At MC:M, Screen Gems, NTA,
HTSI, and MCA, there's still plenty
of calls for top oldies.
On the main feature syndication

circuit, the primary emphasis is on
the newness of features (not always
a good measure of quality, but one
accepted by most stations) and on
color (a growing number of sta­
tions pay the surcharge for color
prints for local color telecasts).
Color is a factor in the selection

of features at the syndicator level
as well. An average of nearly 50%
of the features released in recent
packages from such distributors as
Seven Arts, MGM-TV, Warner
Brothers, and 20th-Fox are in color.
That these films were selected
from available supply with color in
mind can be judged by the fact
that the every-other-feature color
score is higher than Hollywood's
feature color score in recent years
(about one out of three in color).
Such moves increasingly call for

sizable investment by a syndicator.
This year, for example, United Ar­
tists has budgeted a $250,000invest­
ment in TV color feature prints at
UAA in anticipation of station
orders for color movies. Stations
pay more for color prints than they
do for the same movie in a black-&­
white print, but this lab charge is
usually passed on without markup
by syndicators in an effort to deve­
lop more color feature use. The
per-picture color prices, happily for
stations, is tending to go down, not
up, as the increased volume of
orders results in quantity discounts
from film labs.
Features, incidentally, are one

area in which stations actually com­
pete with networks for program
product. One reusan why ABC-TV
dropped its Sunday-night movie
show was that some big stations
managed to buy movies as good or
better than those bought by the
network, and pre-empted the net­
work movies for local movie show­
eases. (NBC-TV is currently taking
no such chances, and is paying
about $400,000per feature for orig­
inal showing and one rerun of fea­
tures-a price which in many cases
is a healthy percentage of original
movie budget.')

FEATURES: SUPPLY
IS LESS THAN DEM'AftUJ; :¡¡

Movies are a prime form of s;yu(l\i¡'
tíon today, No longer am huge líln+
íes dumped on the statfo.nmarket5
trend is eleatly infavor of sror;tll,sruI
packages \vitf1sizable pei;-pictur.eJ~J;~:
tags, and strong emphasi~ 011 e01
production, or on 11specfalty"p~cfotti~
of science-Herion or aclventur.e lil~
Some spot advertisers huy foll
sorship of fenttite specials

...•
""!

- i . .~\

WarnerBros: "Sund~w;;;~;' nn sy~;~~''l!

Here, at a glance, is what is hap- · .'
pening today among leading feature ·:able
film distributors: ' ~an
• ALLIEDARTIS.Ts-Thecaneen- ' '.~ac

tration here is on action-adventure len,
and science-fiction features bearing fat
the AA label, most produced in the ·win
1950's.AA also supplies stations ~Uet
with packages such as "The Bow- '.com
ery Boys,"which have scored high '!OOU
ratinas with youngsters, tionb ·.·. ...b . .

• HoLLvwoon Tv SERVICElNc.-·· \\a)
Actively distributing a large library ·~Bl
of old westerns, serials and other ·;~osl
features, but with no .continuing, ~ah
source of supply from umajor studi.Q;:nigl
or independents. .19&
• MGM-TV-Metro is stea<.lilv :grol

feeding a limited supply of po.st~ .
1948 features into the market, .the :::Jng
latest package (launched lust fall) foi
being a group of 40. ln the twn : lbrr
years previous, a group of 30 was , fo
launched each year, Color is g_, nua
major factor; half of the newest [ 0111
package represents full-ccilormov- ¡ Irh1
ies. A new package nf .MGM Iea- , le11

tures may be released at the time of
the NAB convention. rl·~nt
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.1...: ;tm1CJNl!1eliu(}W~s~ ;14;J;l~f;n,:Jli
:P-a:r-amQ~t ~~ll

c:att -on~ ~n1:n:>.l¥pf O.ofoJnhiª
foªtµ.res;,. ,50cm.e'tím~sJ):l la,rge b-a:tohes
(as :in the .relatively nme:ni package
of ~D post-19.48 ;piBtttr;es,s.·yndict.1'.ted
by SCi¡, ~Io.rei \Yill he fod thru:u·gb
S-G) but hi sro~ll~t hat~h~'$'1S:O:still
distribute~ ·a large libtqry of old
·u· - ·¡· ',, -- ...·uwer&a. 1J1ctui:es.

.._ fiBvBN, AÉ·TS'-.:SA has been. the
syndi~ation pa-t\e:~s~et:tertu. te1E:a:sing
smfill gf('):tJ.ps Gf P.J:ílú;X'e fü'fitu_res,
wí'.tl1 if strong: ?í:l('feIJ:l :on ~Q'}or, O.ríg­
ln'ally, 5A handled fhe \-Van1er Bros,
p0st~l94,8<Hlms, and fed them sfe:ad­
ily the füar:ket. Last ye:c·ü~ 'VS;
tun1~dC£>1f;th~f'eatux~tit}~,iíl;l\¥ han~
iU;e~itS: q,wn:d:istt;;ih.ntJon of ±~atures

:$e;venArt~,.ln a!fld~~
_ .d\les d:lstríhnti-011 t1f tlre

Urr1~eí:Sal pQs:t-,Hl48 líbr"tary* and a
$í~~1hle ·20--fütJe.ülw:~"·FoN
füat)J:r.~s.

- E~.mo:'\"88'11:.._A Mt:H;;i:Ui ~¡;;ggr~l>íí>ÍVe
iHsitr'ih.utnr~'EmhaS:'SY ha~ :rur,eafed a
.,""'"'''"'""·rv .sped:alty," ·itséff:d.i~-
tril~t fü'du 1t11:fh'°' of Eu 'º' e¿ "',__,_,..._1...., ..... , __¡,... .. _ .••. 1.p .an.
tll~'t:l6 "';FJ:e:t~1Ltle;~t-1~p~f~~rt;~í:t~s,PfG."
di:med º¥ J:o;sepll E. Levin:e. Re~c~
tfon to a tecmitly lannrb:ed ~6:.:epi-

E_rnbaS'SJ:EIT!phaS'is .on .muse.les

sode ·~s.onsof Herc.ufos" package­
actually, it's .13 feature films, each
with a míddle..:of-the-filmbreak that
_pr-ovidés a diff-ha:nget-. ha$ been
'1fantastic,"' an Embassy source told
SPON-SOR .•

!'• \VARNER BRos. - Having sue­
;cesslully lauüched its own feature
distribution -virHiaUy~ls' ;¡,:¡_ by-prod­
uct Qf its .self-syndioati01). 0.f WB
telefllm series, \Varner Bn~s.. is
groumin g further post-1950 features
for the syndication mnrket, and is
:ex1)ccted to foün:ch an«tther package
for the lJJ66-66 season.-

• Úl'i!TED A~ns-TsAssoCiATED -
Long a TV distributor of featnres
prnducecl hy .independents hr the
resurgence of UA .in the 1950~.,,
UAA ple.n:s soon to offet a.ño.thét
g_mup frd:m thi$ .source. \'\:7ith the
om:enme AAP library (p:re,.-1948.\V:ar­
ner, RX.O features;, plus other aa­
.quísíti.on,5) :als.o: 11nd~r its, .:c01:pornte
w--ihg~UAA ha:s the largest Jibraty
·i» th:e büs,i'ness. -- · st>tr:te.~2,000fen­
tmes;. Its mast r.e<ii.ent.syndícatinn
T.elea.s.ex'\l-as UA 61u:n¥case #F-2.a. 40-
iJí•dtrr~ pá:tkage UA Iílms. •
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hovv does a



two, wa·y¡s •

.f''iJst- it's q p.erfect i.Uustr:atlon of what
a ;~re<:tto:atn•paJghcan ..tro. S~c:oncf-..lt
pJrove~thª't the '1Jdverti~erwho be.Iieves in
ad:verUsi"ng.ends up a pó.W.er Irr his 'industry.

S;o ·- tto:w :do.es fhis, con~ern ·.a.trroªdc·aster?
~o...,...-ít wor~s the s.ame ·wa'1here.
eve:r:y ·s:tiatiorrthdilt :selIs.adve.rtis.Ing ---..and
has ·e~<qU'éllféti1th in bu]íi n~ it .as we 11-·.
~~wa~®:w.ind~ up with ;a·~lggershare
qf Spot f fl frs. llTBrket'. . . .

I I

A .'d·d· ...~·t·..1• ..• st ·t··h· . "ti tt H. n .on . e 1mma..e. e a co .
We: respe·etfuJ]y suggest you find the
"!attoa'' that s.uits. your station im~ge
best·-then oaJ( SPONSOR.

SPONSOR rea:óhe.s practically e\tetYot1e
lnvolv.e.rr tn the ~ureha5e of time-:of course .
.Hut therets. a special segment rt reaches
k ' ·t·· \ft/··1·1 ··:,;·"'th······ .· ··t· ., ·t''··...1 '20'('.ff"\''ue.s." wre ca 1e · e rn ..u:en ·1.a. · .·.·.·wv
bee;aus:e thí.s (·l'i'rifluential 2000'''' actually
purchases bettet than 925% .of al Inational
tadid :a.trdTV s p.!'.l't GPON.So R has a greater
pe.r:re:trationof influence within this group
tr.. n a····.·.·th r b , k'ín the. bltrér"'e··ast field.aa . . cry o. e oo . . .... . . Y .. . ..

That'S: o,ur sales í'ta:tfoo't_,su bstantiated by
every independent survey made.



NATIONAL FILE
ADVERTISERS

Paul L. Gabriel, product manager,
Borden Foods, and Tom Griffin, mar­
keting. supervisor on coffee, potato,
and mince meat products, both named
senior product managers, as announc­
ed by Hubert Tibbetts, vice president
and director of marketing. Gabriel,
with Borden's since 1948, was director
of advertising and promotional serv­
ices before joining marketing group.
Griffin, former product manager,
joined Borden marketing department
in 1959.

Three other product manager ap­
pointments: H. Worthington Kalt, as­
sistant product manager, who con­
tinues with market programs for de­
hydrated potatoe products; Victor In­
corvia, associate sales promotion man­
ager, now responsible for None Such
Mince Meat; and Frederick Wicke­
meyer, who joins Borden's following
three years as product manager in
Corn Products' Best Foods. William
F. Westgate, associate sales promotion
manager of Borden's who joined com­
pany in 1960, promoted to sales man­
ager.

AGENCIES
Account Switches: The Nest le Com­

pany announced assignment of Quik,

chocolate-flavored milk additive, to
Leo Burnett. Company, Inc., Chicago,
lllinois. Product was formerly with
McCann-Erickson, New Yo.rk City.
McCann continues to handle Nescafe,
Nestea, EverReady Cocoa, Semi-sweet
and Butterscotch Morsels, Nestle Bars
and Choco-Bake as well as a recent
new product assignment.

Dunay, Hirsch & Lewis, Inc. ap­
pointed advertising agency for Cadmus
Corporation, publishers of FM MAG­
AZINE. A budget of $200,000.00 has
been set up for a program which in­
cludes radio advertising.

Redmond & Marcus, Inc. have been
appointed to handle the advertising for
Wurzburger Hofbrau Beer, a product
of the Original Beer Importing & Dis­
tributing Co., Inc.

Luden's, Inc., Reading, Pa., has ap­
pointed Erwin Wasey, Ruthrauff &
Ryan, Inc., Philadelphia, as advertis­
ing and public relations agency for a
part of its confectionery production,
including Almond Royal and Melló­
Mint lines.

Ingalls Associates, Inc., Boston, has
appointed to handle the advertising for
James H. McManus Ice Cream Coro

Jay L. Schiller, director of media
research, Lennen and Newell, to as­
sistant director of research for Home
Testing Institute, Manhasset, N.Y.

Jerome Einhorn, formerly with Rev­
lon, to supervisor of accounting and
billing at Rumrill, NYC.

The Port of Houston, where more than 4,000 ships a year move almost 60 million
tons of cargo. The port and its industrial complex constitute a prime generator of
Houston-area wealth.

K-N UZ is the prime generator of sales for
products marketed in Houston ... one of the
nation's three greatest ports!

......__

G1

EdChari.es W.
Sdliess., formerly
vice president of
John S. Herold,
investment ser~
vice organization,
named Vice pres­
ident and assist­
ant treasurer,
Sullivan, Stauffer,
Colwell & Bayles. --. I l ell.
Also elected vice Scluess 1,K1
presidents: .Don- . .. 1

1 Re
aid Pike, associate creative director" 1BOr

Perry Harten, radio-TV group nea;ª{. Ject1
Doug Gallow, and Tony Lanítis, boto ,r S.
research directors. ' a

William L. Rohde, formerW accoun~~ ¡Wetl
supervisor, Cunningham & Wals:b1 wn
named acount executive for Smith : : live.
Dorian, New York, ' \I

Frederick Lyman Horton, 62, vict:
president of Norman, Craig & Kum
rnel, died of a heart ailment :in
apartment in New York City. llefor~.1 :notel
joining agency two years ago, he wa~ JI a1

with NBC 16 year.s, s.e.rvin.g as directo.r~
of sales for radio networks. It le

Richard L. Stevens named vice'"¡ Jam'd . .,i(.asCIpres~ ent-group copy s~perv1sor,. an,~.,·Oon!
David .Popofsky, appointed ass1sta~~ ·aer
to Sudler & Hennessey, New York: g
Robert Siegler . has rejoined S&H a,~Í itop)
account executive. Stephen .Korbe,t: .•.H
named assistant art director. Ricltátdl ~¡~
Jones, formerly .art. director tú vi¡;e1 '!l~
president. Michael Schneider, formerly'' ·~eri
group copy chief, to vice president,, .wur
Paul Tosches, formerly manager ofi ',~or
accounting department, to assistant; Jent
treasurer. I ffilll

Dr .. Arth.or Wilkins, formerly vie.··..e '.!U~rt
id d ··· di ·· ·t' veprest ent an associate rrector .o IÓ"'. ··

formation management at Benton ~: .·.~
Bowles, to Pape rt, Koenig, Lois, New. chle
York, as director of resear~h.. . .· ... · ¡e~

Betty .Cleme~ts has ..rejoined N:N:-, :teti
Cann Enck_son in Los Angeles as gen·. ]nd
eral executive. ... . ... cow

E~rl .B. Hotze,. recently . nam~d. h
~e?ia d1rect?r of Gardner Advertls~ 'Yor
mg ~ St. Lo.ms office, has been elec.tetl ..lle
a vice president of the agel}CY, He~·•t.trea
man . Raucher, for01e~ly vice. presi- 1Nev
d~nt in char~e o.f creative services for, R
Gillette Toiletries at Maxon" has• ·.··.
j?ined Gard~er in New York as ~tea- 'NC(
trve supervisor on the Amenca:n ev
Tobacco's Carlton Cigarette a.c.c.<.">.unlk~
Alexander M •. :6.Yl"rell., rece.oJlyt w·a::s ·and
elected a vice president or Gárdners Vla1
has been named accoµnt sU.perv'isór '9'.U nan:
the Southwestern Bell Telephone ae- :mar
count. He formerly was :ac~O.\;ló~V!ée
executive. 'Elei

'CheBogard Advertising, Miami, ha'S ,
appointed Arthun n, Colten. as •Mn•.~
chief and account ..executwe" Ile · e
returns fo .the .Mía mi atea afté:.1:.J~ '~er
months with Alfred L Lino &. .AsS'd- ,or
ciates St. Petersburg. Cnhen pte¥i~ 'ant
ously bad his own agen0y ip C(;}t.al reip
Gables. pro1

d~.CI
'Rru
:ll\'e~
ruc1

. Pfes

B:ert M. Nf'uff.cld bas join.ed .~él}}'(i)n
& Eckhardt as tm art director.,. from
Hegelrnann & Bartolone. He has also
been with Grey Adverfrsfng .

SPONSOR



'.~=~:Jr'~:Q:::!::~~:::~11¥.p.
:f: . Wilfünn A."Wanna~fo~~rll! ion pub-
.•'jf~ '.;.·. :• " .d-·tl:: ''f' l<'l- .••. V'» '1..- T"r''I .. ,.•,tt~ :rl}1..at:u:r1fo. ~:izcu:i: :o. .~'.'\e:,w :;1.::oJ'"'n:lJ~o1
.;1h@~l,,, J;ln:rke. ?5t.. O.trtbfo Assoc.a.,,
i:if~:a::c.c:-ou:n1 :eX"e:c.uti~e:.

L~wis,

fi
1a1:-·

\ltítnar.JIY, t~"
tt?! t;b' t.~

(f.ódu.ds 1:tc-
1fii\-g:•.a~hws,
p-t0ducts .aXl-

app:~i:n.fe:1l :eopy
~aí:&Íi.se:ak:~lt.·'1ad-

1a<t~j5!iJl~f e:~~.tui\í!'~,¡z¡n AC
rrr at D~l?.Rmthe:r;
w~& ,s.e:o5bt wdt:~t;;'"

~Jiitl,''.Bcal?~n&~~kwa~ ~erqffia:ntl1's1:nga~­
)~oun:te:~:e:cnti:v:e.

Jip:,fog. :tt:wi~.te,;> Sll~wlE>, 1'l¢w
Yp:tk"' a~ ·vfoe: pte:-s:ide:t1r ia:n:a tre:asure:r.
Htt weas f$'.m~r1¥vk:~ ·ptesMe:nt ao.d

~ Leiwi:s,

' ' TT\\\F~L; B~ra:cus~•;J.pp<:li\1IS, i\:1er,r~~~lP:-
d~I~.l•'.i'.G-, a~ n;,rti;~.rt?Jsales Tcprnse:nt­
ati:v~•.:it;wa:;g aBuumnc:e:dby Guy:eorle:y,
VÍce: pn:_slde:Eff'aHd ,g!;J'J'i~ff!Jmal)a_get CÍ:f
tñe Roum:lets .Corp:.
· ·W:B.8L l:s ·Hc.cnse~ to· Fiilst ñr~aé;l­
~;;t;S:(in't·C:pl'P'•t;¡ ~ ;SJ'.l.hS:idia.ryo:f Found~
ers, a.nd. hrc::urd:oast:s foll-tit.ne wfrh ,,5
kw O'.ti !S~n) tt irs an aij)Jíate of
ABC,

WFLl'!!~ ;PMla~elpliia,bas appointed.. . . . .•·'b #'.' ¡;. '.Geo:r:gll'P~ Halbng&·.ery '-'·ª• as tuelr
na:tl:o.rna:lsales teptestfl'.t¡¡Jjve, effective
fn:lW~tli~tely~ 'WFLN W:iTI jofo the Hol­
!fo;g.bery t'classfoal müs1.o gtoJip'' sta­
tí<l),tiSl WFMT, Clfi'~~g:ó;.WCRB, Bps­
t~m; KEAC, 'Los Angeles;. and KKHJ,
S.au Fr;t1-rds.c_o,
·WTVO,. Ro:ckfo1d, D1. jafos Blair '.tele•
yi~it>J'í.~flf(rólil 'Fr.Pelíob'1. genetaJ nr.an­
ager pf WTVO Tele:visio:n reoentíy ·

·(he .c¡o.ntrac.t:. design1a.ting Blair's
D.ivis'ion. 'as rbe station's eX'olusivo

n-at10na:l r.epresent:ati'."'::e.
'Bla'ir:. W.PlYN,
lta.s: named Bl1t.ir

"ts. ex<;lÜ&i'Ye na:tipnal sales
.v.e e:ff:eetive Febma:xy 1st.
is Owb~d .and opetat~.4 b.y

the1Hampden-Hampshire; Cotpor:ati-oB.
St4·dfü~ :a:ndb:usin~ess :.0ftfae ate lóo;ttetl
.at 13DO LifaeitY Str.eetr Spr
WHYN's general manag.er. is
N..D~:R~~~sgJ~sma;n:tg~r i.s·
W. t.a·rrd.. An independent ..
WflYN j~:a,1,JlP.O'w.560'. kc" dir~~t'io1ral
cn:itlet,; ©,perafing '.2:4 .hou.rs a da)('.

,MI: t.o :Grant Webb &C-0.:
Ala.•; has ªppi:;fr

& ,co.. as ex~.Jus~iv:e
~:.: ,.·;: .: '·"' ··'· ······>'" ...-• '): •••. -,_ "' -· -· ''' -- ·-;--~--

:re,.prese.ntat1v:.e:.
KURT· :stafions ·appuint M~xkan rep::
.K'{JllT R.ácrol::); a'.b:.d 1'~lexisinf1 names

··i--a·R·..DA 11s··F~ ... t ·.•·..•..·
CHA.NNEL
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WTRF-TV :~~~b,
-- --- -

FROM SCRATCH! Remember
when o nest egg wasn't chicken
feed?

wtrf-tv Wheeling
STRAWBERRY JAM! Girl who
eats strawberries chances rash
promises.

Are you o-* Wheeling wtrf-tv
BE WARY! Several atomic scientists were vaca­
tioning in Los Vegas and two of them were
watching on associate ploying roulette. "Tilt­
onson gambles os if there was. no tomorrow,"
said one, The other replied, "Good grief, do
you suppose he knows so nethinq?"

wtrf-tv Wheeling
GOTTA GIVE Americans o lot of credit! I-low
else would they live so well.

Wheeling wtrf-tv
SALESMAN: "Sir, my product is guaranteed
to make you the life of the party, will help
you win friends and influence people end
forge ahead in the business world. In general,
it makes life o more pleasant place and on
invigorating experience!" PROSPECT: "Okay,
Okay, I'll toke o fifth!"

wtrf-tv Wheeling
FIGURES :;HOW o modern woman spends 75
per cent of her time sitting down.

Wheeling wtrf-tv
FIGURE OF SPEECH! The tourist who wonted
to go to England becou.se he hod heard so
much of London Derriere!

wtrf-tv Wheeling
KEEP WELL! Remember, nothing succeeds like
successors.

Wheeling wtrf-tv
*SKEPTIC? If you won't toke know for 011
answer then our Petry man can't help you.
Edward Petry and Company is WTRF-TV's no­
tionnl rep and if you wont 'the know' ·on the
529,300 TV homes in the Wheeling/Steuberi­
ville Ohio Volley Market, your Petry man hos
the WTRF-TV Spot TV story. Just coll, he's
available.

CHANNEL l\B WHEELING,
SEVEN ·e WEST VIRGINIA

r'
Dillion Dollar Spender

North Cil'roitnil'~
G'.oJ~_e.n

'Trl·an,gJ:e,

North Carolina's
biggest market -
tops in population,

households, retail sales.

NO. 1 MARKET IN THE NO, 12 STATE

WSJS
TELEVISION .~
WINSTON-SALEM I GREENSBORO I HIGH POI.NT

Representedby Peters.,Griffin, Woodward
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associated with _the Hearst Advertising
Service, New York, KDl(A-TV, Pitts­
burgh, and WONO-FM, Syracuse. Jeff
Parker with CBS-TV since 195$, <ind
Keith Andre, formerly with the Radió
Advertising Bureau, have Joined the
Raymer sales staff.

WEEU names Avery .•Knodel: WEEU,
Reading, Pa., an affiliate of ABC, has
appointed Avery-Knodel as national
sales representative. The station ope­
rates. with 1 kw on 850 kc, and is owned
by the Reading Eagle-Times Publish­
ing Co. K. Richard Creitz is vice pres­
ident and manager of the radio outlet.

WTSA appoints Eckels: WTSA, Brat­
tleboro, vi., has named Eckels & Co.
as sales representative for New Eng­
land.

Len Sabie appointed radio sales
manager in the Chicago office of The
Meeker Company, Ine., station repre­
sentatives. Sable had been an account
executive at WTMJ, Milwaukee and
for the past year has been an adver­
tising account executive for the Chi­
cago Car Advertising Company.

Bill Dahlsten has been named man­
ager, Chicago office of Grant Webb
& Co. Prior to this association, Dahl­
sten held the dual position of general
manager at WLPO. LaSalle, Illinois
and general manager at KAW A, Waco,
Texas.

Thomas L.Papich
has joined the
sales force of H-R
Los Angeles. He
was formerly gen­
eral manager bf
station KGLM,
Los Angeles.
Prior, Papich was
sales manager and
station manager
of station KFOX,
Long Beach.

Papich

William F. Reitman tú George P.
Hollingbery Company's Los Angeles
office. Prior to joining the Hollingbery
Company, Reitman spent three and
one-half years as manager for the Bol­
ling Company. For the seven preced­
ing years he was a radio salesman for
KFOX in Los Angeles-Long Beach.

Lynn Hall has joined the New York
television sales staff of The Katz Agen­
cy, Ine. He had been with The Meeker
Company. Mr. Hall replaces Churchill
Miller who has been transferred to the
station representative's television sales
team in Chicago.

Joseph Ostrow and Donald C.
Foote, Jr., have been made associate
medía directors at Young &: Rubicam,
Ine. Ostrow joined the research de­
partment of Young & Rubicam in
1955 and transferred to the media de­
partment as a space buyer three years
later. Foote came to the agency as a
media buyer in ] 956 from Erwin Wa­
sey & Company where he held the
same position. Prior to that he Was a
time buyer with Benton & Bowles and

Cl
An·rderson & C_ai_rn__s,_ l_nc Ju·.sHn_. •. T.. ~ .__I

I ·1·1. k.. . . ;I•" . ,.r" .. iraGerst.e_ wi,.• la..•e over ..as me~1a .;iJr~~" :Aoei
!ºr for ._Y & R 1tr_Lo~ .Angeles., Giersy~ ¡¡¡o er
joined Young&: R.uhlcam as· •a •se?rm: ir··,,
media buyer. in 1959 from Benton :~

1¡r;
Bowles. He .\V.~s proml'.)ted ..~ome~~~ !Yori
account super'Vi,s.or a y~ar: J_ater~ a~:d tsroi
made an assocrate medra d1rector ao rcinn
1962. coene

11 Jc
¡11on
Yori

TV MEDIA
$100,000 for ETV: New educatfo.oa:I was
station scheduled to start on the air in non
Lbs Angeles. next September got it~' Ke1
first boost from a local station. A for
$100,000 grant from KGOP-tY \ViU R
be added to $468,790 donated by the íki¡
U.S. Department of Health? Educatio1·l, ¡as
a~d Welfare. The ETV station, Ch. 28~ pati
w1B probably use the call letters ·no
KCET. 1'1

)or

(
;~H

Frederick Pierce,
ABC .•TV Director
of Planning and
Sa les Develop­
ment, has been
elected Vice Pres­
ident in Charge of
Research, Sales
Planning and
Sa les Develop­
ment, it was an ..
n o u n c e d by
Thomas W.
Moore, President bf the ABC TeJevi-· 11_1 t
sion Network. .~

Pierce will continue to be N~" II

s_pon·..s1ºbl.e.f.·º_r.. th.•.e s .. al.es••.P.--··.lan•n__···.·i-:ng.• __·_s-·.. al·e·_s.__· 1··,,Development and Researeh Depa:rtr
men ts.

After joining ABC in 1956 as atf 11

analyst in the . Television Research 11

Department, Pierce was promoted 1

to Supervisor of Audience Measure­
ments in 1957 and Manager: of Audi~
erice Me.asurements in 1.9.58.

In 1961 he was made Directer .of 11· ~e¡
Research and in March 1961 was . tr
given added responsibilities as Dire¢• ..;~:
tor of Research and Sales .Develóp­
rnent. He assumed the title of Directo-r 1

of Planning and Sales Develópment Jn
April, 1962.

:J six
vea

.• s~t
Iit

·rPierce

ma

John L. Hutchinson, Jr. to director l'~t.:
of. s.pecial.•.•.eve n·!.s•.an.d publi·q_.affairs ah~ :.~~·
James A. Christensen. to program dl- :H1

rector at WBEN-TV Buffalo. ~i
Ch ar'les New •.

comb has been
named pm~ram
director and Rene
Royaards produc­
tion director o.f
WSPA-TV Spar­
tanburg, and Ver­
ner Tate has been
appointed sports
d.i r e c t or for
WSPA-TV and
radio, Newcomb,
who has be.enasso7iated with .S:P<tt(an·
burg radio and tv sin<:!'e1948,, will .con­
tinuc tú have. charge of Wse~-TV 11·ro
public affairs programs .. He was th~· 1 1·fri
rnerly with WTNT Augusta:. I \I

Bl
1lc
~d



I~~'ál m~u-:ee WT:EV
Bhed/o:f eL~

:P:t:r¡;j;r tt:t jütn'ingto:; ~t:atÍm :as: an
;oc~:t ~~eJ>'1;!:""
he was; S'ale:s

r f~r
Fat I

;Jil;~fi~n.a,,4rQ T~rY'~M.K~e:g]ltl',flt"OtllO-,
tfon ,~o,tlñd)~'afo,t.Ke:Uqgg ]~:i't~caBPA
a'$',~-01a:~'$(}<a1ª,t,.em,crn:~¡:!F'~9'A'.11t!'.I\g, Oe'fYI
R.. F1e.nun~1.:pub:Hc: relado::ns di'reI;t.or,
,iii$ ~ffl~i:~tltéiít~,:~ev~t,iv¢:
~~Ml F:ltniida ·affil.:c

. AB'C
~j;>e'1liit~sw1111 1µ: kw rm

:ncl J.s ©'Wrte.d amJ op:e:rnfod
Ai'r ~i\iw~~., whi~h C0J.

A. R::nbei:;ts is p~reskhmt an'd
Ketñ fs '¡,'!i;~sldentaJ1cl

g'e..:i:n~x.a:ttn.,::rna~e:t:,
.Joh~ T-, Gelder,
lr , has b~en an-'..~:...:l·· .·.:--;-->~· _:__:·;_~..-:.·_-_:· ··_·;_<:;'·p©:(í)l,e:él (}tn;i.eraJ
M a::na:ge·r aJ
WTKF-TV.A ~2.,.
~e'i!f ¥~terau ,o{
thei te'levisTon In­
d :tr'* M ~ Gel-u,s. ,)'~ . .r ...
ctet bas ·servet:i as, ' · ···, ·,·dent

M'.i.d G'.enet-al M@1J.-·
r pf WCiiJS~

Bernard JI. Nfolan 'to business man~
~rni WlZr

Bafü­
mcn::.a, where> fo~,was :asS:istánt búsiné.ss
m:an'á~gtr~;f.füe
. 'WI:lífam .E. Slntit.h -= ..

~,r~ora:.t; w:.ow:o Ft. Wayne.
"'nf1··" tad ··· 's e .:iné-tín. ·,de ar ,· entJ. M& ;s__...~n ... ng ;:e ,g. -1? tni .....

1~~0,
trs:)\il'a~ot(i'J: the os'<Ile-s•staff af

m;p.slea:d.. He .'hasi WQiked
w'.ilrn .~u.fJ.J;f~Jon:trs A~I:v.e:r.rts:nga:r;i:d was.
i:o:rm:erl:y-with 'WLIBJ M:ew York.

:assistant ,gen-

1£llgem~H. AJn:wíek~ a. mem'b:er .of
Mli:twd 1teí.Work',s: s.ate.s :otgani~a:tfon
sip_~e ~o -i:ttid-wti~stsa:te.~mafl.age;r:,,
b::e.a:.dcquart:edngJn. Chica,g.0:. For s:eye.rJ;tf,

we-a~ iu m~ia aJ
ag:en<ii:es.

Don:a:ld W. Bertrand,;, sal:e.s man:age.r
WEJlC.D'ut~th~-ª'ffpmtn:téd ta .t'fl:e,

new p.trst df manager of -v.e:gí'tlna:Jta-
'S'líl,es for' ª11 WMT :s.ta:tfo.ns'.Hé'll

lJg~¡i'qP:<lt~~i~h JS:i;tpíd~.;B':e;rtJª¡jº
ba-s hee:n,wl'.rh '.thllí WMT s'.tafü1us ,s;i;n.c;e;
I . . . .~1tt~Jd];i:s b:~j¡'!Jí.s.a1e~¡roa:.oa¡:ei: :o:f
WEB'.C &ittee 19.lfn.

Rnb;e,rl Ramoska tu Ut.e1 s-ales 1staff
ot Wll~M ~lticJ~$'Xí .£ro.ni WAAF
wlm'te:'b::e1 tserved li)J)l tfue- S:'~:e'sjio,r~~'fü~:r
two

""Ii''•= ·~n· · itJt~:I"J. . · , .. ' ·1'\!,¡;.~Ml.Ii' J.~!.L..~í g~ll~'J;ti'f
and :t:r,~a-sur.er

~í]l~¡i; bis:
a .salesman fhJ: the

M,ªrtin l~m~sJiU.
ha·s b.ee·n, ·name:tl
o ~i1io.nªI s:aJ'!:!:s

'' ·mat:rag.crof KIT E
:S:im Arrto:n.Lo.. He
joi.ne<J the :sta.ti.!Jín
w.ith tl:re: Tdgg­
Vat.tgbf} n<:::quisi~
tiO;n ll}.St M:aTch..
Prior to1 that. he
:spent 16 ·ge"0,,r:sin ·--__ :--=-
the. clru:g incLusuy 'Bu.Scscll
io bbth ·who.I.es.ale
antl retail sales and pmmot.ional
merGlta1tclisJng. Tc;:.n Yeats of ims
time Bussell was with McKesson­
.Robhíns.

I)¡uí B, Speate, general man.ag,er of
KGEE Ratlio:, .BakeTSfieJd, was elected
a ptesident l:::le.'s. beeri with the
qompirny 'sinpeJune· 19:62.

:Bill Roberts to r1ecord 1ibr,adan at
KDJ<;A P.irtsb4tgh, s\l~c·eedjng Gil
Haag.. ··

Tñnmi Pi:erce to :manager of pro.­
rn~tip.n lln~ p:µblicity f:ot WRC Wash­
. en, D.C. '.She has been ass:lstant tú

d.iJre.ctor of lnibrmation .in execu-
ting: a]l men:handis.ing, a,dve:rtisihg
:and promotion at WTOP~
Saines A. McCuJla to west :c.oas.t

manfí_ger, fo-r,ABC He'll serv~ io
a t.dple: .capaeíty: responsfüie tor n.et­
w,ot~ l'!'.ews.(rptn the west .coast, new:¡¡!
director tor .KABO Los Angeles, a:nd
.r:~spo1J.~ihkfot all news ptb.grams oo
the: AHC western tegiof:lal ire:twq:r)(,

D.E'LIVER,ED 5V
WREX·TV ~í!J,:pel 13

• New JS mlUieo haspifál.
• Ney,¡G'eftei; ~ul?:l?~.rPl¡¡pJ., Freei:ia.rt,!H.

fi.e11,.:,j'0.~s.

• ..S.B'fh itl .U. s..il:l E.a.r. pér ·e.apita
~ 78th in U. s: ¡p E~B.I,fler ha,usenQJ.~.
• $:f,<{[(:J£~'ª-7·iOQO'rn'1r~e:í,

WREX~TV[-r-1'Q ~ -~, Remerkebte
V ~ ~ ROC::KFORD, ill,

fi7
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Rating projections are estimates only, subject to any deject»
and limitatrans of source material and methods, and ma)
or may not be accurate measurement s of true audiences.

' '
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8UT... WKZO - TV Rings The BeU
in Greater Western Mit.higon !

WKZO-TV strikes a familiar note with rrtore pepple.
than any other Michigan station outside Detroit.
From morning's opening chime until evenin..g's laS:t echo,
it makes little difference. See how these NSl scores
(Nov. '63) .sound :
• 9 a.rn, to noon, weekdays, \VKZO-TV rings up 83%
more viewers than Station "B."

•.Noa~ to 3 p.m..,_weekdays ..\yKZ,?-~.Vis fortissimo Ir
with viewers by 2.::>%over Station · B. · '
• 7:30-lf p...m., Sunday through Saturday, \VKZO-TV
peals out through 24% more sets than Station "B, n
Let your Avery-Knodel music man give you the
complete composition 011 \VKZO-TV! ,And ij yo~~w.atJ.t
all the rest oj upstate Jlf idtigan: worth lwving, add
WWTV /WW UP-TV, Caditlae-Sa1tlt Ste. Jllatie, to
your J1VKZO-TV schedule..

11111

*The carillon in Riverside Chuseh; New York,
has 74 belts and weighs 102 tons.

WKZO-TV
1001000 WATTS • tHAf'!!NE~ ;J; i 1OOO' J()Wl~

Studios In Botfl K(llC!tri'C!zoo :4n.d~tqn~ B'c:1pl;~1.:
For Gré.qfer Weste.rn M.i~hl9qn "

A.verrlfoo.del, tne., Excf 11siv'eNolion•oJ Repre.senlolivse.s
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!imé'I m wi 'th '~ll~~$i ::P:~p,a:r'f¡~ ~a;!f:; '$J$:',,S af !f:;,oit.~l'U'.,·~·•po.p~la:-
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.t,~,~~~'~fi g\g::e!@'.t;l.~a.~~~v~,o'.rf:t'f' :L ,~~:it .3:1;t,i:q:e.;1J11 ·p~J..J~
A ~olS :Gil the: .,:tli~B.l'e~S!n~ lirb1iU.1;-.fS\u'bn'r'hrut w:e1f.P,t ln Amé:~·
:!~ ~i:;fra;i;;r;Sl iKsi .l:a:s·;r, ·w·~~·"rs. :l\1\Jrte;tlit.e rJ,g~r.t.. (:f,ei:ol~·i,tut :0c1t
p:;aa,~Jtili ;r:;e~,.11¡¡j~'i¢ttd.:n'e&·•"im'S.,2r5ti.tS ~stim:~t..~ 'tlutt,. :t.ñe., :d~;e'.ls~i..o'll
'wti'.ll. $;\,J;r:ri't,T;,ít~ :b1@;:li. ~m l:I;f;~g:f'taB' :tm:e:ri p:O'pu.1a:ti1p~n.b.~Sils1 f'~r
t~:e:.!a'q~:fiL~f· ·p:e~~~:í;i.l;Yim;xd~t},JikFlf~.-S\:lb~'.P~.ªn ªl'.'"'eª~Sl27 ~)~~f;iS:
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t11'1i.>¡:¡ "1!•··ii\'i'I .·~·+ -a.''l'rn •· .'"'"nll'CI •t.,,.,.,,_,.,. .::l'a·i!!I ..,.+ • ..,.,•.. ' •4' ·l-i·c,¡¡¡'\i'.•" ''l..•+ .P···· 'I'. \l!)""'n·+ •·""'í
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Mu~'t.i.·t'JMl ·..·~ifad :eaDe:l?!m i1~l.'XVslao:u1d .:iud..t :el.o's e. h~n:d;Sl!
f'.c:J;r ,tf1ü'.t~a1 ª"i:ft,,IJ 'óa., p;~'.J:•i¡, :ir~~¡¡;li~i,.~3.t.;.•]'Q;];\m; w~n~a:•
:J$~;p~~~.t:c:~i~J:!:í.y~~~~·~EirJS,.e~~u~g;t;l,.,"q;l;I~l;T,;!:°~11'.~~~Qt,.'.t;a; r1ª'.l.J i~t~
P~'nt. 1~.Q,.~$'1,·;t11~;¡ ~ l:r;~;r~l;J:~J..;".;tti~:i:~1'P:··~·f !~'~ill!!.lll'.e:;t".Q;i.1!3<l TV,, . Q'.~"t.
'.f.,~1m~ 't;l;§'d,:J? ~.~JilíUll~J!ti.~\~,~,P:~·N<Jt.J./'·~~
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.~·.l_U~J!?r~~~~~.~t.~~~t'll:h!.'Q.1:1;1;'1.:o~f iii:P·;~~~,IS! a,pe·rat.lrt¡S ..est~-:
,.iU..~'.~:~ ,aJ1''.é .. :s~:liV't~s.ra ;P·~~,é'®:ti~t.,:i:.:to. ·m;~il~an.v:i.a~r:s Jn...~··t~·fl\al,
,,.;/!»' itv.a e<~.+;¡,.:.if\,.,..,••• ' X:ij,••..,,..•••,..,. ,¡,...¡¡i> .tt'~a ..s "''"' ,;t .,..,, ·' ,,...·l' ·"""'',~· ri,+··e.1.Ws ~1.¡.¡,..,;m·" .+7i..:¿,, ·n·eii'il,
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ima:t.ds~•..~an'.ti s:et'U,p ft.ox· :fl~dllitr.1~~1,~let..$'.naz¡ay 'l'.J..•J\:.. e~1*e1a.!6l:O'ñ~l
~J' S'f..a.tl..c:.n wfJ.l ~'Q:!f>;t. 1Q:Te:1" l,J. rqt;il.J.,i,~n,, .¡~.Q. !fB:r@PVe: $. tl!~tr~o­
p.~it~ ~í~t~.~n :oife,m~.l.;li~nº1n Q'l'J.:,;. ~ª·
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~Ji'ª'1l1<il~'ii.'ffl!.."1
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IRe·p. slaps

ABC-NFLdeal

'Youtn meet
on smoking
dúe in May

61'88, ººº
more for
J.D, study

70

Oc_t._o~ber (SPONSOR:'.'.'-.$COPE, .Feb• 17) w:i11 :rá:.ise hob wfth Fr,i..da:y
ev.en:in_e;sch?<'>l-game.s~c·r~'s-sthe naction·~
Ryan says. Frida:y" night high .school and -coll-ege -fo·P't-bal-1
games will suffe.r, and so wLlí otl'ler sc.boP:l sports él.epen.d­
ant on the f'ootball r-evenue, ]3,e•s.id,e•s,says tlre cougres::sm:.an­
i t "s illegal under feder~l statutes e-.x:e_¡:qp1tJp_gsperts -frolll
anti t,ruat laws •
Tñe law says National Footl:)all !¡ea.gua-e-~n·o.t s.elJ..a p,a.c·~a~e
calli~.g ;to·r playing anrd bro&dcasting of Erid.aiy nigbt gante\S,~
to protect the ecencmí,c llealtb o:f amateur s·chciH>lg•e.s •.
Ryan says indi vio;ual c.lubs in tne league s.hould. also tl.e
bound und.e.r the same statute. H.ewants a Hill .colñlil.itt-ee- t,,o.
loc:lk inta the ABCdeal with F0rd Motars to air :ti-ve grun.es.

The ine-v1tab1e National Co_nfe.rel'l;ce_on Smok_i.n;gand YO::ut.h wil'l,
ibe.held here in May.
Under jo int sponsorship o.f the Children's BUFe'.au off tlJe
We.lfare Adnri:Oi~1;.ra.1;.i.on,.and u. s. Public tt:ea,ltb g,e·:rviee, the
Co-nferenc~ wil.l talk_ over ways to -d~t.er youthful smo~.ing-.-.
with yc;>ungpeople doina t:he advis;i,ng.•
The Ch.ild:r-en's Bureau e;Kpects one ib-ow-and o·neg,i,rl -tro·xn
each state to come to the May confab •. The e:o)tlference does
not intend to preach prohibit'i.o.n. "Youn& p:e·o:Pl.ethemsel:ve'S
w·ilil deckde whether they .ar·e goi.ng to sm:ó'ke,_" says M:rs.
Katherine B. Oett.inger, bureau chie.f. But s:n.:e believes the
y'oUílgcan ibest inform f'el.lo.w a~dolesc_ents of t.he ha·z.arc;lsof
smoking. Then ind]tvidúál dee í.e.í.onbY t.he teenage.eboys @d
girls can bé made on a "sound basis."

,. )
·IC

The senate Juvenile Delinquency Subcommittee W;a.5 rec1entl'y
handed ano.t.her-·$18S, 000 to iuv.estigate media and otl:ler' fac.·­
tor-s in Juvenil.e Q.elinquency. No r1epor1;. ever issue'd from
the subcommí.taee.'s last taray into 1TVand juve1lile
delinquency, but Sen. Dodd, subcoaandt tee chairman, ·roundly
irtformed fell ow senat ..ors that e;xces:sive cr·ime ~nd vi.olenc~
still ·p·ermeate .TV "in spite of the pJi'·ontise-sof !i;nprovexment
made to his subcommittee in 1961 and 1962."
Sen. Alle.n J·. Ellender,_ App:rop.rla.tions Cowmitt-é-éíI.lanpiL.otJ.~
the m·oneyvot.es on the Séaáte fl0or, sighed over the it:e~ •.
Ellender :said he. has been opposed f o-r the pa.·st ·1s y.e.a.:t>·ste.
the juvenile delinquency hear-í.nge, but in ¥a.in: Ct.Hl:g:r:es1s
contdnues to shell out .subatarrtLal amo·Ull1.s:tor 1his har·dy
perennia,l.
Ellender was frank to· admit that he :wá.sllc~:ed--t.ltá.tSen..•
Do.Q,dcould defend the 1964 cost.s of the c.ontinü.oUSe.ye.le -ot
hea.riJlgs., and, the d.oor-high stacks o:f prlnte.d C'<>iPiesthere•
fronh S.·en.Dod:qi~ediªtely rose and bor-e out Ute pNHiicti.O'n.•
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Ill: :th:te~am~: 'W¡ay :,?Q;tt ll!B'~]!l'OOJÉll:Cl,Ot!I; ro HSICP~~n.'í'film, r~11 ean use this low-cost Hplayhaek~o,nly''
":W:iltJ~,llitt~~br t~y:t'!Y~li:t~ '\~(fsDtl?e~'.lni'll'gif~'of 'h~iL,eTisiontapes:., For :ag~uite"s and broadeastars it's a nreans fo.r
, ,1~a1b~,eikt,,,~:<!:ft1n~~,and. i:Pª"~1'$'i'.~wmita,P~,...:t?~~t:Jt'<l~d~omm·er·~:l,a1,s.al1d p:r~ram$', ,or £01·· puttín~ them on­
tª1!lfii,¡ ,c:am:J;)ili~t~L:J:~nmJJ;átib:le 'With :&l 's·tf!n.di;rd. (¡;¡u:ad:ru;pili.e~,) ve.~o,nders'íthe TB~:aassures pro!ess·fona:l
1bnuaiie1aiS'.t~n~.t~'flFull,7 'tt'afl~,ft1;ttoif~~tlf'or ~crmp~tl;!'tn~~,,~tíd:d~p.~udabI11t.y,Sta.l1dnrdized and modu ..•
·1··"'':r···t-~,l3><'l:'!IA~·~---~-·,,~.,~_,.:tl···'f,(J 11·~n-·'"""'.t··~·,,;¡·1·<1l:t;'"4'I+··-4fi• '"""~,,¿)·fll•·w·''".'''··w:··:,1'1'"'-1'\t•y· a·..1£ n·JJ"'n"l-a>:i:.1·..(;}..':U·· 'a·11· ízr .,,,"ll"' !J:9t? ...,. 9"fl1" ""' ·~·a::rrun..1··t·· H' as s·pª,,,""'··'oQ, ' iil".GA;e;{ZI. T\:J:l!· : '. '< ,, '. '.' ' • >' !l ' '. •'i;.g '' -· ;J, lu ' ,,, '•":L.f' ··a.d:',:l·l::!I. ' ' ' •_., "',. ' u ,.~·'''' '.:r ' ' '>' ·~·1.; '. \¡; <.·"' ' -- -·' ' ' ., y: ~ ~--~ A ~-~ :fl. ·tl-- ' ' .i: . - ' '• ', -----<AiVV:' ,,_,,,,_ ~-_. '••"" :·o -~- '-·~-;·. '•--•'-'·"'"·- '.: ;,__ .:.. .'•·-•',. M ··"':- , ¡,,,., '.'. k•-,AA•,, '.,_, k ·.'..·,X '.·o.,'"''- «..·,,.'.,.,#,,'.· -~._.,-,,,;,~/.._.,o,\ ·,•,; '"·.'.. '··- :•\ ,_,,,.,.: r .. '.·,o··.•,,'.>-~.'- ..·.'. o':' '.,, •·'•' ~:· ; . ;_,_.·.,.n:.•.o•... :,,,'.'.(. ,.•,,,'.,_,_,"' ;'.'..,'.,,,.,,., .. ~'-'~ ~- ·'o.•· ..~ ,.. . -~-'" ,: '.'"•<.• ;,,.,..;, '.·, ·i; "'·"·.,. ·-.".-. _, . ;;l_,, ,· . '"· ,_, ; -.. :.._.-.:··_.-y·,_, .. .-• ,_ _.·..--·'· .. · ·,_· _.;.__ .- ..-•., .._..-,,,. ,;, •....,j

f<l':l~«~olormmdul.iiI~.. ',Oíanbe¡ c(;tJ:n~~:et€adtl'.J a l'(j§:cord1:ng; Lrn'ít,. !'un e~rndouhJ:,é th~ .eftectl\TE!:nesrs of your
,. ··.. · ··· · · ····•.

1b: ,...d..,..d··' ·. ··11· ·T·:a· ....:f 1 'b 'k•. , :,i;•.,,e:.;z,,,n:·,'ló· · · 1" .•• ,., ,. '1· .·:\:: :' ·, ,.,.,_ · ',, _;.: ·: ,:.,...r··. ·:·: .. '"'" .;. ,<i•l'). • ·u·'·s··J1"~!".'.l.l!#.:·,;1q1 ..:>'Jf·!!Af:.,·<•..lll .t'.:.:.c!Z<' ::.•: ... :-..: '~ · "'""'·· i'':•$'Jf:,,~~..· ,,,.:.€!:2,
RC.AS.J'&ádcast.& Téle.vision EqúJJiníenr, Buíldíng !SS:, Cámd'.en, Ill. l.
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We have seasons, but they are relatively
mild, without the harsh extremes that often
disrupt business elsewhere. This means year­
round high-level spending, with a diversi­
fied economy, as a center for government,

business, recreation, education, and indus­
try. Few stations, we are told, dominate
their markets as do we in WCTV-land, bvt
you probably have your own figures to
prove this!


