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¡;fl:e;re''!s,al~af~ !iJTIei'tC:i'.tfng imrnedi<rcy about 11ews coverage at KTLA ! On-the-spot mobility
rre~~rbefo'r;{f·áef:'!+e,tlii!din television means the News happens "live" right on KTLAI Marvels of
:tt;;'te;e;l1ec:n~nfc..~.:i.¡g~rm1.kepossible ground-to·a,ir-to-transrnrtter coverage, while in motion. from
~~:~~im\lm'glylmpIDJs•siblelo.cation;s.The·onlywayfoimproveon ... · / .: ..•.. • .
t\t' rn.eW;S coveri;J.f¡Jélike thi;s Would b.e lo $'.hoottomorrow's K·! » r . -r"L...'i A/ ·. " ...
1·~ l;o:i;\l'.QJh1tl ~ctre·d1.:.11~news WE:?~kni:g~hts.6~3::0and 11. / / \. ·.. I J .. ' ·· · · . \
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For any Carolinas kick-off, you1· sales drive should start froui Char­
latte. Center of' thickly urbanized 75-1nile ratliu« market with largeSJf
population in the Southeast. For a better return on uour spot buying, le;(
WSOC-TV carru the ball for you. Nearlu 3 million viewers are seJ"u..erl. &ri
this great area station. Ask us to tell you more about this marke: and t!~:~,
support we will give you. Charlotte's WSOC-TV
NBC and ABC. Represented by H·R. WSOC·TV is associated with WSB and WSB·TV, Atlanta; WHIO and W.HIO·TV,Oaytort WIOQ, ..f.11amí,
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Ju,mping the s.un: Senator John O. Pastore.
rha iruum of the Seuatr- Communications sub­
committee. annonnced Friday that he has in­
vitvd ~AH Pre-idvut LeHov Collins. :\'AB
Code Board uu-rnhers, and network heads, to
come to his \\'a~hingt()n office· for a talk about
broaclcast cununcrr-iu ls. ami to report results
of an industry g,et-togethcr slated for Decem­
ber in ~cw York. In reporting the latter meet­
ing. Pastore was somewhat preruatrm-, since
'it lmdn 't been announced pn~~·iomdy and no
date I~ set for it. Plnns for the industry session
await return of Co llin« from regional confer­
ences, NAB reports. The Pasion" invitation
gre·w out of an exchange of letter's [ietwecn
Collins and the Senator. when Pastore wanted
to, know what the :\'AB Cmlt• was doing about
flip "heavy criticism" levelled al broadcast
nd\'Crtising in recent months. Pastore said
there lmd been urgings for govern.ment inter­
vention on the "ovcr-comnrercialization." the
Irequeuey, and loudness of announcements,
;.11ul the r lntter at station breaks. Pastorc's in­
vitaticn to networks should head off previous
network holdouts on NAB invitutions, based on
the possibility that Justice Department might
question such a gathéring. Collins' answer to
the 21 Oetoher Pastore query had offered a
personal report to the Senator on the broad­
easter-advert iser meeting in December. He
said the meeting will try to find remedies in
qualitative and interruptive aspects of tv adver­
tising. as well as the traditional time limits.
The ~AB president hoped networks would at­
tend the broadcast-advertiser meeting. if they
could shake qualms about anti-trust implica­
tions. he told Pastore.

U~·S.Ste·elreturn: ~egotiations arc under way
lretwecn U. S. Steel anrl ~BC T\r to "'pon ..or
opening night, \\'edncsday, 22 April of the
Sew York World's Fair. :\ two-hunr spectacu­
lar running from 9 to 11 p. 111. is heing con-

.,.¡tJl'red hy ~!eel. and the •..how would mark th<'
[irst major 11:--t• of tel('\ ision l1y tlu.• l'ompa11y
..iure its long-nm l . S. Strei ll our un CH~ T\'
wu- dropped la st Iuue. It\ 1111<l1·r.••tood rlu-rc
would he 110 clra rge for opening night r ight-,
Ii~ the Fair. for which a ....t¡•ep pric1· lwd
or iginn lly heen sought. ~i11ce progrc"s is im­
portant pa rt of f:r ir theme, -how ¡..n-pnrtr-d to
provide a strong tic-in with Steel.

G.E'. too? Hctnrn of General Electric' in-titu­
tional advertising to network I\' a l-o appear"
a possihjlity for next sea-on. BBDO is under­
stood to Le looking O\ er a number of po ....,¡.
hilitics for the client'!' considernt ion, Both
G. E.. and U. S. Steel arc reported to <.,till lie
••high" on the medium. G. E. institutional ad­
vertising has been ofT netw ork this season fol­
lowing demise of True.

M·odern marketing means flexibiHty:
"Agency men speak well of the efforts to pro­
vide more selectivity in coverage of markets
-the ability to reach traffic patterns of age
groups. or appeal to ethnic groups," ·lA pre-i­
dent John Crichton said today in an addrcs­
prepared for the Outdoor Advertising As-oci­
atiou. "They like anything that leads to flex­
ibility, lo let outdoor compete with spot radio,
spot tv, new :-paper~·. and regional edition- of
magazjnc-. ,\II marketing tends today to move
toward regionalization. The more Ilexihle out­
door can he, the more u ...c íul it ¡._ to toda~ 's
marketing man."

CBS schedules Tarzan·: CílS T\' has ~igned
a contract to film a serie- of 60-mirrntc Tar znn
shows, scheduled for 7 :30 week-night \ iewing,
Produced hv Sv \\'eintraub. owner of all mo­
tion picture and I\ rights to the I.nnou ...hc-mau
of the jungle. the film ... w il] lie partially -hot
in Africa.



Rec·órded to.mme,rcials survey: NAB ;and
RAB willgettogetherore a survey of how nidio
stations are handling recorded eommereials,
Survey will ask radio stations about their prac­
tices and preferences in the technioa], handUng
of recorded commercials. The dee ision tn n:take
the study came out of informal meeting in New
Yark, among representatives o.f two associa­
tions, 4A, individual broadcasters, ad agency
execs and representatives of recording studios
and equipment manufacturers. Unofficially,
there has been growing discontent among some
advertisers with the way their recorded com·
mercials sound on the air via retape or other
techniques used on radio stations .. David Dole,
chairman of the Technical Developmen! Sub­
committee of the AAAA's TV and Radio Ad­
ministration Committee, served as chairman at
the informal meeting.
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Fuel f.or frozen foods fire: Aggressive ad push
of new frozen food line by Birds Éye is
planned. It centers on introduction in northern
Florida and New England of a line of seven
vegetables quick-frozen in seasoned butter
sauce, under the Vacuum Sealed label; and
the test-market intro of Awake-a frozen con­
centrate for imitation orange juice in a nine­
ounce can-in Omaha and Des Moines. Awake
won't replace Birds Eye Frozen Orange Juice
Concentrate, which will still be promoted heav­
ily. But company is discontinuing production
of conventional quick-frozen dinners and meat
pies to concentrate orí these and other new
products.

Network battles: Ratings appeared last week
to be settling into a pattern. New Nielsen 30-
market figures showed CBS in front, ABC and
NBC running close. At the same time, Nielsen
Nationals for II October report, gave ABC an
average 15.8 rating for all commercial prime
time programs, CBS a 19.2, and NBC an 18.0.
30-m.arket figures for the past four weeks are
as follows:

Week Ending ABC CBS NBC--
20 Oct. 29.3 '29.2 29.4

27 Oct 26.6 30.7 30.6
3 Nov. 2.8.4 32.2 27.9

10 Nov. 27.9 32.3 28.l

Travel premetieru American Petroleum Insti­
tute is attempting to organize a $2-million ad­
vertising campaign to promote automotive
travel. API is seeking support of allied indus­
tries for idea which has been suggested a num­
hcr of times in the past by difTercnt persons
and groups. Though its; industry is heavy in
televisiou, API itself has trad itional ly stuck to
print.

1•'~

FCC denies drop-ins: In a late meeting last
Friday, the FCC decided against vhf drop-ins
in seven markets under consideration, thereby
delivering a blow to ABC network hopes for a
third outlet in these two-station cities ..The de­
cision brought joy to ultra-highs, who see sb011-
space vhf drop-ins as a threat to uhf develop·
rnent and lo Maximum Service Telecasters
.(MST), who fought drop-ins as de.gr,adiug 'th\e
existing vhf service. Commissionera Hycfo,
Ford and Cox dissented from the denial de·
cision. Majority vote included Henry, Bartle:)',,
Loevi nger and Lee ..

Biscu.it tompa.ny buys ra:dío·: New England
spot radio is being boosted by a saturatidll
campaign for Educator Biscuit of Lcwell,
.Mass. Featured is a new line of SnaektiH1,e
Crax, particularly Beer Chasers recently in­
troduced to the market, Radio ,,.¡11he sup­
plemented by heavy tv spot, newspapers, and
regional editions of national n1agaz.ines., Jpfü:n
C. Dowd is the agency in charge of the 'Ed·
ucation account.

't Second class postage paid at N.Y.C.
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~C:TlON ·ROMANCE· LAUGHS· MUSIC
"A Radio Colossus" ,\In O'Rett!»
..One of the Year'« Best" . Erwin Rosner, Gcm·r,1[ Sule« \f,mai:rr
"Mature Adult Enrcrtummcru" flu· A.1d1·
''\\hat a \V,1) \\1th <1Connncrci.rl" ... IJ /'/ \ Ailv crttvrr »
"Smash Personal Appear.in ••.c-" . Rot.irv, A.1w,111n ( h111•1/>o «] ( ommt·ru•, H (lmo1

~O,;Q¡~,i:ff'Al lHEY'ltE
$iA,~l'.N1G.Mt OUT

'''D:'llILLY OF "t:JtENº

----- --

( t.» e t

"'l:I';~trll'r' OFW:P:Elf' starring Jack O'Reilly • Directed by Jack O'Re11ly • Produced by Jack
Q'~'eilly • Written by Jack O'Reilly • In Ultra R,adio 95 • I'll If fo !'J.¡

.)
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GENERAL

l nterdependell.ce of adv.ertising,•mark~e'tin~ AMA t;tl;ém!Jll
Hcciprncul nature of role played by ench str<.>sscu.at i1ttí1tml Jfl~,e:t\!¡J
Y&lfs Bond sees more <lssur.ing..c.1nil llJttborilntiv·t\! a.ds: ctl.rnin1~

ADVERTISERS

Eastern Air Lines. goes in for he.ightened;sho·w:m:iU':ls&;r(ll
FHC&ll is Iauuehing big wirü.er C'~lrnpafgn.£:e{1futiilg S<ltn L~~·.<'.~Xl\$~\U'
as client stm.lks presentations of agencies si.:'eking nccount

General Foods compiles product-profit informatlui:f
~lcKinsey .study of costs, merchan~Hsin.g, di.S>tdbmfon .:s;e'eks l).e1Et'el!
methods based on factors affecting djversc types of Eml>tls

Food advertisers move for closer H.nk w·ith c:on·.s:um:él'
Grocery .~\fanufaetnrers Assn.'s Bfngh~m1eite~ póffttflnni!?~tt:im.11·~·l~;
with the buyers. Seeks $.50,000 budget for .fülL-s.eale study

AGENCIES

Top 50 broadcast agencies for 163.: .a .sp·ec.i.al st'.uilJ'
.J. \V alter Thompson tops the Hst in sro:ssml surv.ey xyifl:): il'Ix
billings of $160 nrillion. Key trerrds' tire ~in<'ily"2etJ

TV MEDIA

TvB about to ..unveil .new pr.es.entati.on.:r ''H:e,a,f:ti B:e1&f'.'
Slated. for Chicago meeting, it wíll rrrge 1nore ju:cli'cj;Q~IS~·eJ:";e;e~l'
of video clements to nchieve m<>reeffe<:tive con:i1ner~ia.ls

RADIO MEDIA

Calls written cop.y mistak.e ín appra.v1ing. no•m1mlé.t:eflilif
Tony SchW~irtz,eonsultant, in an .addrt?ss uf the J~·rtIJ'i'te.ct~·f·$i~~u\\
says clients should listen tp tapes of the w0rds, :the S·Olxn.ñ'$:

58
SYNDICATION

''Zer.o. One'' ne.w first•r.lln Md.M•TV :sfotd'i:jati~tJ .S~f'íi«(.
Debut is slated for 1 January; the 39 half·htJUl" sc,~nmrrts bt'f.M~;b:tJ~
seen on Cnna<.fo's CTV net ondet Gt~I1et:nJ~Jot:cmsspo11sofi:s~J'f~

60
STATION REPRESENTATIVES

Keep ~overnm:ent, control o·ut .~f ••.p..o.bJi~ rser'v·i"~~~;t
Group \~V's Don '!\:lcGarmou warns CJc:IYefomdcnnfi"renctr ~f ~'
muclr outside cnntrnl ... Inrt FCCs Hcnrv hus hís st:t~··. ·-
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WE'VE GOT
AWAY
WITH
WOMEN
Again. the first Fall rating books
show that Southeastern M1ch1gan
gals pick WJBK· TV as one of
their steady dates. for instance,
Nielsen (Sept. 2-29. 1963r rndr
cates that 4711@ of the girls m
4-station Detroit are tuned to
TV2 between noon and 5 p.m.
It's quite an affair. this thing
between WJBK- TV and the brg­
spending Detroit homemakers 1

Make the most of 1t ! Contact
your STS man for further details
and fine avarlabrhtres.
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A l- '.'kit \1.1. tilt' pnt:-h111 •. th;'.l lt.i' 1· h1·1·11t.1k1·11 .ii t~•··r.1ti11µ "'''.' i1T-. tlii •. '•·.11 .
. ..-.I 111¡..:14'1.,f 11••. ºl'P"rt111111, to •.i.••" tlw «tlu-r --1111·.,f tlw 1·11111.
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1Jt1·ítt.g'lt(fol r1·-.1•::.ir1·her,.; w ar ncel -t at iun 1111·11to lw ra n-Iu l 1101 lo mi-u-«- their
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itrdni'•lf') 11wthodlol11r\ anti -tmular.l-. Hatiur: ... "ill ,,till lie irupurtuut 11111••...
IJ:r; l\h1-,,l·o\\ indi1·aks. tlw da~ of rat iuj; \\ or,,hip ha ... pa,,~t·d. Thi,. ¡...a lianl
fi~f''tlo ¡..nallo\\ Inr many w h« would ...till p11•f1·r to li\I· e\1"111•.¡,,.h ¡,, tli1•
r::tHrt.g.

In rrvcnt \\t•eb I lrn\1' lu•anl talk ... II\ ar.:1·111·~1·\¡11·rt-- lik1• T11111\l1·l>1·rn111ll
'p.f .~~11r. llr, :"'1:ntwur Bank ... of B1111wlt. \lík1• lIouov au ,.f BBl>O. all t'\·
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"ri~IJ.J'l!d1•m11r:raplii1.· ..••• me ha--1·d "II hu111a111·i¡11atin11.- "hid1 "ill lw f1·tl i11111tlw
l'o\i'lf\fl'llh'r 1111111eri1·all~··
I li·'hat it hoil¡.. do\\ 11 lo ¡-. that \ 1111don't 111·1·d;1 1·or11p11!1•r if '1111 rt• µ0111µ ¡.,
'• .,
jOl'.,~t> onl~ h~ a ratinf:.

'l~;tJl}ou tlo llt't.'<l a rumputer if ~ «un- µoin~ lo µi' 1· \\l'Ít:hl t« thl' f..idnr ...

11.l~ntinín•ll "' Dr. lh.,,.l1m ª"' w ell ª"'"other.- lw didn"t 1111·111i1111.
Ju11l it Hon't he l111lf! lit•fon• llW._[ of tlu- l11p Sf) H;!t'IWi1·.- \\h11 do 1111', or

*unte ¡;if nat ioual l1u\ in::: "ill 111•n·h ine h1•a\ ih 011 tito· a11~\\1·r, that 1 "nw Hui

FACTS PROVE
CONClUSIVElY I

rr1~•111~
IS HOUSTON'S

AUDIENCE

BUY!

Here are the latest facts and fi2ures on
cost per thousand -

TOTAL ADULT
MEN

IN AFTERNOON
TRAFFIC TIME

delivered by Houston radio statiens. K-NUZ
again is conclusively Houston's NO. 1 BUY!

MON.-FFH. - 4-7 P.M.

STA TtON COST PER THOUSAND

K-NUZ S 6.90
s 8.24
s 7 .25
s13.08
s10.00

Ind. ''A''
Net. ''A''
Ind. "B"
Ind. "C"

SOURCE
ftrU Hou\lon LQR-100 Mcloo Aon
Puh~. Oct , I 962 Ba•~d on !><ht-dul<
ot 12 ont-monult announc~m~nl~ ¡;er
•eek 'º' I) we•ks, from 1010 pub
l1sh<d '" SR OS ftb. 1961
SEE KATZ FOR COMPLETE A~ALYSIS
OF ALL TIME PERIODS'
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•555 FIFTH

GOOD l\.IUSIC PO'\VERFUL TO.Ol.

Congratulations .on )'Our e.xeel...
lent story, ''Folk or Faust, it's all a
new sales arla" in the 21 October
issue. Yom article does not come
as a surprise but merely confirms
111ybelief that good mttsk can he a
very powerful selling tool for an
advertiser.
Having seen the results achíeved

by sponsors on our station; l ean
attest to the pulling po\\'er of a
good music operation.
Iwould appreciate reeeiving any

extra reprints of the above storr •.

Jim Barker
local sales n1atJ.ager

\VCMS, \Vashi11gton, D..G.

Heartiest eongratulutions 011yoür
special report, "Folk or Faust, it's
all a new sales aria." You've done a
real servíee to the broadcast in­
dustry in this presentation.
Would it be possible to .obtain 50

reprints and bill us?
De.I Leesan

KPAM-KPFM
Portland, Orego.11

Iwant to compliment yon on the
fine article in SPONSOR, 21 October,
on Good Music stations.
The eomprehcnsivc way in wlrleb

ycm took a huge, many si<led sub­
ject nnd organized it so enmpetent­
ly; and intelligently, shmvs c~cel­
lent writing and reporting ability.

Theodore Junes
president, \~'CllB1Hüston

K&E DATA lN EltIH)Jl

In yoi.11'iss1.1<'of BS October 1963,
yo11 earried an atticle ••vhieh in.chid­
ed a compfü1tim1 h:y Kc"nyon & Eck­
hardt of television stations drnt
were subscribers arrd mm-subscrils­
ers to the NAB Code.

In the K~E t~1.bleI fí1nti1q:~t(m­
Charlostnn is s]w,.,;11 ·~1shnviitg b·\?'<):
subscribers, \dwse shnre nf ancli-'
<~nee is 3:3%. (Aud.i.enee d;cl.t'n,. se-

Lett>ersto th~Editor

ecmHng to ~&E., fs frJJcm the F.ebr11-
ar~-M.atch Ufü3 i\ll:S.,)

\V&A:.i"rrv, ·1:f!JtttiP.gt;~1+~cl1?1.i:~;~,.
ton,, represent~~ by The .lta.tz·h~en,,
cy, has called to K'.en~Tm •.& É~i"'
11ardfs attentio:n the fa:e.t ·that th:B:.1
are the .onlvCode su.b.s.er.iher•hr th~
market <J.ndthat tJJ.e.it sl1a:te (;jt' ~:1ª:·"
dieuee, b.~lsedo.n the .21bo\,le~~tt:t~~
is 47%..

K&E admits tbat •.th.eidata .. Fm
Huntington-Charles't~on is 111 ~rt:1:j,t:~
and ~ve \\tould li.k:eto· t:~II fh'.í:s f:!I
yo.i.rr .iilttentiofi.,

:KentrethA. ~í:rtlSJ
as.s:ae..dir. :of resm·i.rJih

aml prnrncrémtfl
The K'1'tz;A~ej

FOU1' \+\'AX~E .S'T(J.13.¥"

r\i'e just read J~0.trr U;f)~Ql;ít\1( !!ti
"i\ D•lY \'\'lt.h '~rAiN·'E'' it1 ti~;l!l.~
Noveml)er isstle of $1'.l?Ql,..S.4')~. lt \\VQ
Yery i:nte·restin~..and \i\c.e: :Gerhfi.filll~
•ªPVTeei.a:te tl1e ffm~ ];ob ]Tcnn cliocd: iii
describing the p<trfreul:a:rs:of .t:r£1~
ptorñotio.11.
AgaÜJ, maüy, m'at1:¥ tli.a:t1:k~ ~

the c~.c.ellen.tñ1antiet· ú;t· ·\~1bí~'.fu;·~íll):!J
de~cri.l)edout e.fforts..

'n.t'líd;~L Clta:p~
v·ice:p.re,sicierrtamJ 1~Gu.:croilllm¡p

\VA~ E:-TV-l~.a.dio,.Tír'd:iilil~

\\'GN E~PE.BtJ.lE~'I'AL O:l?ED,i\Tl~"

Fhmse .knnv>1r hnw mud\. ·e.·a:~h~rs
us .a.t·vvG..N B.aiHo ;.:rf>.:Pt~.eiitt~~:~'¥~tl1T
cm.tstancllüg piec.e on f)\tr r.~,~~m:t
•lp¡}licatJ011.for e*·r1er!l\11t~n6?tta¡p.m<~'
tion ru 150 kilo·walts. ·
lü .cn1·1;~ti11~·a~·..1nueh af rn~(fs;ti.'í'f.1"4

me11t, as :¡¡:1;•as th.e· ease 1N~!r:ti'Ll~linlJi'
fine J~i.¢e0.,.~>:011g'a'ii~us itn ~;ithl!tti
trmitr·tCT r:.e.mo.Nm.son1eof {]!té ".)$~fS"'
tery'1 1aho11t hrgh;(~f: t}O.:\~r!;.T,
the m1ly r~i~s~11fü~l~l'.J;r1tfln.11li1ílfq

lags beh'ind ofüer:s in hr:í111g'i:r~¡~:f~
public. ad~t[ita~.~:r~rtli.o f)'fi·~~t0rJ~ ifli
l'i.ef\ OÍ .íTfÍ'~rJtf~nn:a'tÍ(:l1f1.i:í:lb~l:l(t~Ii\
Your p.ice:e:'puts;tl1c~~~;elsij)1 t;c¡'~r.t.

~·~'1!;,...,,.'-lt. ~·.~·ll'' c<y·~ .14i· "$!t'Jl<.••••,

t'N:C.~,el.ifí\it';v.p ..ffndf.~~trtl10t\l1ñ'I~
"i\''•Y'f!i<'.t' ,j:"'fo'' ; .. •'
.\'1 b't"Jo,,, ·~u:t~1'3



Vl'crn R MJAT;Uftl·" - -·....

-l E'_,"E: í••·• .,,,,1-· 11:1
; ' 1 · 1•1~K~,"'f¥1, .•

•a.'-L c"111r.J\.1u"r ·n ~'<i:"ft f 'i·a¡aw:Hi·~·~:~ L.,e .Ói "~''-MMn:a ~'I~11·,tílt~i,MíAADi!:OA:lf4

.• ~r~' Fll'rr.t\(.\?'ÍoI~
l:Y·· jy,1M :tf!d Ol!~,f.

,

a



On. a cotd day in ..Jyly!Sell him a new e.ar?
He may get a jalopy, but if you want to land your
new 1964model in the family driveway, you'll have
to talk to pop. And the place to do that in Indian­
apolis is WFBM. For we cater to adult tastes and
interests. Our music, for instance, leans heavily to

the great show tunes and the popular dassi'cs '01£

today and yesterday.
It's pretty plain \\that. \Ve're dtivi.ng at•.\:~~~;·1~."·

out to swing yotü~ ad dollats o·t:Jr \Si,;ay •••.• ~Jll'.d

lndi.;:ln;:lpolis sales doll::lrs yourwa,;y!

Put yeur advertising .where lile money is!

WFBM· ..// RAD.1··D IlM.E:· ··· · ··· · ·······.. ··••..···.·..····· ·. ······ ····.·.··.... LIFED~@(g) a~ @D~~~.~tQllbO~.. ·íiwOA1l~1
REPRESENTED NATIONALLY BY THE KAT.Z AGEl'!CY ií. !iQOO W;A;TT~

I'.!



.-SPONSOR-SCOPE , ., ;'l;O\'L~IBLH um:1

A tv researcher who eojoys cosmopolitan Mexico City could really have it made there.
Herc's the situation in brie í:

1\· in \lexicu ¡...¡¡ booruing ad nwtlinm "ltich 1lnn,:, larg1· audw11n·-. 111 tv­
cquippt'd luHm·s and mure than half of all tlw ad revenue in ~lc\in1.

There is a rating :-<•nin• tire Yidt•orm·tro report- of lutcru.mon.i l l{t·-.t>.nd1
:h..;uciatC':o; wlticli prm idc~ ad' <'rlh-er-.. 11g1·11<'ic-. a111l liroa<ka:-kr... '' itlr dat.i
( per::-011a l-cuincidcntu I nn-thod }.

Problem: ratings an' ma.le only up In 10 p.111. i11 .\lexirn Cit). ,111J do not
reflect show!' after that hour. \lo:-.1 of tlll' top l .~.import film slio\\.... l'err v llason,
l ltli flour. l ntoucliablcs. etc. are t1·lt·' i-.t•d n/t1•r I O p.m .• w ith 1110-.! of tlw prog1o..1111

fare' before JO p.m. being Ylcxirnu-pro.luccd tape and }¡,.(':-.how::..
Thus. available ratings do not reflect a number of ...how ... ¡:!1·1wrally i1·h lu he

lop favorites, The research firm which solves the prol1IC'111 w il] almo-t cert.1i11l~ fi11d
customers.

----#----
Look for to,y expenditures on tv this year to top the previous guesstimate of $3,Qmillion.
An autltorftativc e-timntc ¡...due tomorrow (19) from Toy .\b1111f,wtun·r:- of the
U.S. in the form of a trade :-urn·y expected to boost the I\' figure.

Don't he' surprised, a numher of months from now, if thi- fr¡:!11n· i- downgraded
hy T,·B in its annual report on tv billings hy category.

Toymakers have' often given ro:"y estimates of their tv hrnlgcts i11 tlu- past,
often in order to persuade leading toy reta ilers and di-tributors to feature :-pcdfic
toy products during tlu- holi<lny season.____ ., _
ANA is likely to increase its actívities on behalf of air advertisers next year.
At the' 1963 Annual :'\lC'C'ling of lA. Harry F. ~d1roC'kr. \.p. couununication-,
Xational Biscuit Co.. and chairman of A~A. cited .•011r <HTt>ptancC'.of rc-pon-ihilitv
for negotiating talent codes for tv commercin ls" n- a11 e xnmple of .. , i~ila1wc in
using A7'A resources in the' fidd of co-t-." and added that th1' 1wgotiatio11 ... '' ith
AITRA-SAG "will pay cliviclends." Srhrocter termed the \\'¡\ action a- supplv ing
"balance ami moderation lo ÍIC'ld:-; that are pretty wid<• opC'n to exc1•-...;e....··

:\lore' A~A pressure in \ra=-hingto11 wa- a l-« hinted at. Citing tlw f.wt that
the Hart ("Truth in Packagi11gº' 1 hill wa ... ~till in ~1·1ia!I· 1·0111111itli't·and that the
bil l's proponents will l1C'around for a long t inu-, ~1'hroC'lc•r said "tlu-r« ''ill l1C'other
legislativr- ami govcrnmcntnl 1110\c-. that :\\.\ might do well to oppo ...1' a- ii ha--
opposed the Hart hill ," For more detaib of tht" 1963 :\ '\:\ , ion ,.t' p. n.____ ., _
Ihere may be more of an ad battle in future between "house" and regular national brands.
Thi:' was one of the points touched 011 )1y l.n·\· \dH·rti ..ing elrairm.m Arthur C. Fart
at la-t week's annual meeting of the ,\:\A. I I11IPn·-.1ing ...jdeliglit: Fati a) ..n w.t ... kr-v­
noter at the 4 \ meeting in XC'w York the \H'c...k l11•ÍorC'. tPllin¡! ad ª!!''ill'\ 11w11 <-111111·

of the' -a me thing.;..) Said adman Falt:
"The growing pm' er of gia11! retailer .. w ill gin"' nHH<' di~1ril111tnr-cn11trnl11·d

brands r-qual -tatnre with tlw ..1rn11~ ;1<herti-.·1·d 111,mufnctun-r-.' hr.m.l .....The field of
hattlc will be enlarged lo include more a1hn1i ....ing media which. up to 1111\\-. \\1·n·

preempted larg('ly by manufacturer ..."
In another prediction. Fall added:
"We mu-t iutr-nvifv the driv c for nr-w produrt-. c--pC'cialh tho ..1• w hich w ill

•'rC'alt' l1C'W ma rket-. Xcvcrthclc- ... 'me-too· pro.lurt- will come 0111 of the lalx.r.r­
tories more often than lircathtaking innovations."
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.,.SPO,NSOR-SCOPE fotétprcM.tion and,CQlllmeQtary
on PlOst sígnificant tvlradio
and marketing; news of the wee'k

Procter & Gamble may be pfanning a new radio/tv onslaught in the ·élcll-purp,os:e·c.le:ane:rmarke't,
A few seasons ago, P&G's Mr. Clean helped knock a Colgate entry, Genie,, l':ight ont,
of the ball park. Later, Colgate bounced back with Ajax APC liquid -and its.famed
"\Vhite Tornado" campaign. Now, the Ajax liquid. is outselling Mr, Clean, accord­
ing to la test industry estimates.

P&C, however, is grooming its own household anti-missile missile. h's a new,
liquid, ammoníated, green-eolored cleaner P&G is test-marketing in Grand Rapids,
and for which P&Ghas high hopes..Air media figures heavily in test campaign,_____ ., _
Joe "Gabby'' Valachi inadvertently aided a suceessful sp:ot radig/tv pofltical camp:aign.
It happened in Pittsburgh, where !Robert W. Duggan, a Republican candidate, ráil
against Democratic incumbent Edward O. Boyle for the post of District Attorney.

A local ad agency-Friedman, Susman & Baime--dreamed up a spot earn­
paign for Duggan which used ,a simulated recorded statement by Joe Valaehi ("We
admit that for dramatic effect we used dramatic license," said the ageney ) to the:
effect that Piusburgh was a notorious vice center.

Democrat Boyle promptly yelled "Ioul," and sought a court order restraining
his opponent. The court ruled that "a court of equity has no jurisdiction to il1voke;
the drastic remedy of an injunction to interfere with statements made. during the
political campaign, when comment on matters of public interest should he permítred
the broadest latitude." In other words, the court did not want to become invalve;d,
in censorship of political copy.

Duggan won the election in a predominantly Democratic county.___ ., _
Syndicatórs aré crowin,g this: seasnn over ''p.re-emptl.ón'! vic:torles ín p:rime 'h time:.
A good example is Four Star Distribution Corp., several of whose rerun series,
(Zane Grey Theatre, Detectives, Stagecoach .We.st} have been u~ed by stations ;~
oust network shows, of all three webs, which have been dra.gghtg their rating £e~!.
in a number of major tv markets.

Official Films, Warner Bros., Screen Gems and Seven Arts have also s;cx'l.11eflt
sales in which stations pre-empted network telefilm or feature film shows this seasXJtí',___ ., _
The promotion of Negro-appeal radio to advertisers· Is 011t confine.d to the U.S.
In Johannesburg, South Africa, Davenport .& l\1eye·r-<.:oníme1·cialagems f.{j,l"
Laurence Marques Radio-recently sent out a promotion piece to advertisers whioelt
stressed some interesting statistics, based on a research -stu:dymade by Nafim1·a:1
Readership Survey:

~ In South Africa, the.number of Negroes (termed there "Coloureds ., ) own.ipJ~I
a working radio is approximately 441,000.

~ The number of listeners in this group who dialed the station "yesterda~H
was 280,000 or about 6070.

~ Of this tuning group, "more than 65o/o-appro~irnal'ely 183,00.0-helrn~~;
to the 'better-off income groups with the spendiug power."



----- • .,,-1$-' •••••..••

New, exciting lipstick colors:
That's what the audio says!

But \Vhere are they'? These lipsticks
look like all the others.

'\'HAT IS THE DIFFERE0.'CE?

..., VVhat can multiply the effectiveness
n f this trade1nark-add to its memory­

impact. its point-of-purchase recall,
lo it instantly. You don't see it here.

\\'HAT IS IT?

A phone's a phone.
That's the problem. l low to make

phones look different-
stir the interest of the subscriber.

\\'HAT \\'ILL DO IT?

T!f!Jicl t one th iiu)
cl1ºcl tile ctcl rert iser«

clo to gire the
3 TV conuu ere ia ls

slz 01v1i lzere
JJositii'e scl les ctJJJJectl?

TURN THE PAGE AND SEE



COLOR'S THE ANS\VER.
It tells the customer that

lipsticks are available in colors
to match her every whim

·and costume.

COLOR ADDS DIMENSION
to the trademark ... makes it
stand out, makes it memorable,

gives it significant product
identification.

COLOR ANS\VERS THE QUESTION;
"How will it look in my house? n

. presents still another reason
to buy, brings the order

nearer to signing.

YES, COLOR IS THE ANSWER
Just give it a trial and you'll see how it provides~;
l. Stronger trade-name identification; 2. Stronger Hrrk•,
age between advertising and point-of-sale; 3. Better si~ff·
ing personality (your product always looks its best'¡·~,,
Less premium to be paid for color than in print medi¡i¡¡;
5. Better black-and-white TV pictures for viewers.
What's more, when you use color, you're gaining expe:.rh
ence, building a backlog of material as more and mqre1
TV sets GO COLOR.
For more about COLOR-why you should use Eastm'ªl:JI
film, why you should film all your commercials in col:~r,,í
even for black-and-white transmission (that in itself. fs1~
tremendous story) get in touch with Motion Picture PUM!
Dept., EASTMAN KODAK COMPANY, Rochester 4, .M~.~·
OR-for the purchase of film: W.J. German, lnc., Agemfs
for the sale and distribution of EASTMAN Profe.ssio.mal
Film for Motion Pictures and Television, fort Lee, N,J,.,
Chicago, Ill., Hollywood, Calif.

Cosmetics: Advertiser, Coty Inc.; Producer, TeleVideo Produc(i10'1!1s
Incorporated; Advertising Age.ncy, Ellington & Company. E.X.tit!'·
sion Telephones: Advertiser, Bell Telephone Systern; Procfu~·r,1,;
Audio Productions, Inc.; Advertising Agency, N. W.Aye.r& SMJ;o:c~
Trademark: Advertiser, Radio Corporation of America: Préfdut:Jr:,
WCD, Inc.; Advertising Ag.ency,J. Walter Thornpson Company,

FOR COLOR ...



lllt~fJ'W'l,MRl:111
:~I:i:ti:u:rudAst1ocíallon of UroiHlcnsl ·

IC"C:S,fa.ill ('011Íl'rt'lll'.t'S, I Intel Tl'NH!i,
'Fort \\'orth ( 18-HJ), Cosmopoli­
~;·1íl. lJe:·11n·r (21-22); Fa ir1rn11111t.
s. F. (2.5-~fi)

]i:'r:t·ln'h Ln.1gua~t·Radio and Tole­
viSlÍU'n: J1roudcaskn Assn., a111111.tl
!IJ:\'l.'liug, Ch.1tca11 Fr11utt·11.1t·
1.1.tlll'I. <)11<•ht·t· Cit~ (17-Wl

~1.t'rél'll<tl Assn. of Ed neat irl11:d
tiraac:lcaslt.'rs, 11ational couvcn­
Ilrm, Hotel Schroeder. Milw.111-
h·'l:: (17-~0)

~re,t'.l.·rn Stat"~" Ad\'l·rtising .-\gen­
('.Í,fs Aio.s11.,di111H'r meeting. Slu-r­
.itoü W't•q I lotr-l. Los :\ngt'I<''
(IS\

lloUy v vo orl Arl v e r t i•.i n i; C'l u l»,

luncln-on with David \\'olpl'r
.1s sp<·aker, I lollvwoorl Hoo~wn·lt
llotcl. Ilollymmcl (JS)

~t:ri;>i..•n :\t·tprs Cuil<L .muu.rl nu-m­
lx-rvliip nu-c-t ÍIH!. Brn·rl~ I lilt on
I Imel. B1•Y1·rh llills (18)

liZ'd•wanl P<.·try .& Co., Sth an1111<1J
sc111i11.1rfor promotion m.111a~crs
of radio .111d I\ ~t.1tirn1s rr prv­
'Sl'lltl'cl Ii~ Petrv . lack Tar 1lotcl.
S.fü Fr .111l'is('o ( I .S\

ttwztdclll>lkí·s Promotion :\o;sn .. an­
nun] convention, j.ick Tar I lotcl.
S..u1 Francisco (I <).~(}1

'f ~éw York Univcrvity's Di' ivion of
· {;t'll<'nil Education, editorial

\~·ork..;)1op. Ilot cl Lancaster. Xe\\
~ York (I S-:20)
I~.r..oa.dcasting E\.et·11th l's· Cl11h of
1 '.\;J,•\vl~n dan d. I11ne Iicon uux-t i11!-!

with H:\B presidont Ed Bunker
¥ls .,,pi..·akcr. Shcrntun Pl.iza, B:h·

I .t1m om
Tlrc- Tclevisiou Bureau of Advert iv­
in~,alrnnal mciuln-rshíp meeting.
Slwr;Hon-Blackstonc I Iotcl, Chi­
e¡n~n (19-:21t 3rd annual sales
m.;fll;H!~·rs llll'l'ling (:20)

'H~.t·tican A'ísn. of Advertising
,;\,g'.t"hdes, annual convention,
~t:Mler Hilton. Cleveland (:20)

Ju:ten1~\lionnl Radio & Telcvisin»
1 ~!tc:i:efy.n~ \\' s 111 :ik er l 11ne he on

'i~'ú·h\\'. Averell I Lrrrim.iu. I lotel
nNOSl'\'t•lt., Xt>\\' York (:20)

~;~d'.iinK1aJConfercn(.'<' oJ Cltri.,,ti.an~
a:ud Jt.~~''s. 1st ;1111n1.il Hrotln-r-
1:1:e:».·1íl Testhuouial Di111wr of tlu­
l~:í'itl'~!íl.t•nsliitg;111<1\lotion Picture
lnchi.strie•v. Bc\'t'rlv \\'ihliirt'

Tlw w hen 1111tl ,dwn•
of .t:Ou.1i11J( í'H•Oh
• ·~ :'\11wrr1ht·r rnu:1

II oli' l. II oil~\\ 1111d (211
N111tional Acach.•my of Televivion

Arts and Sciences. di111wr, I l ilton
I lote-I, :'\I'\\' York (22)

\\ ·¡..,t•<m\i11 A"'ºdated Prn' Broa cl·
tn,ü·r s., Milw.mke«, \\'isc. (:2:2-:2.'3

lh_•<'krntio11 of Jt'\\ ivh Philanthro­
pies, .rum url f1111d-r.1i•.i11(!d111111·r
sponsored Ii~ radio. tt·IC'\'i,i1111
.rppli.uu«: .111d rt'l.1ttod induvtru-v.
I loll'I .\1w·ri('.111.1. X1•\\ York (:2.°}1

Brm1<kasti11g unrl Aclwrtising Divi­
sion of the Amer icnn Jc" ¡.,1, Com­
mit tee, diuuer with Brown tx \\'il­
liamson Tobacco Corp. prexideut
XXºilliam S Cutchins a~ g1wst.
Xe\\' York I Iiltnn, X. Y. (2.'5)

luternatioual Hadio & Television
Society, spccia I projects I11nch-
1·1111.\\ .ildorf-Avtor i.r (:27)

DECEMBER
Xatioual Broadcasting Co ... 1111111,il

couvvntiun for radio ;111d I\ uf­
filiates, :Xe\\' York (2-3l

Electronic lnch"trie" :\\,11 .• \\ intr-r
('ollft•n•nn', St.uh-r-] l ilton I Iott'!.
Lm :\ng1·h·s (:1-.S)

.\,,11. of Vluvimnm Sen ice Tele­
casters, hoard of clin-ctorv meet­
ting, Hiv icra I lotvl. Palm ~pri111!"
(.SI

\o,"u. of .'.\;1tional Advertivcr«, \\llrk­
,Iiop on ":'\1°\\ and Pr.1l'lil'.il
\\'an; to ¡.:, .il11.1t1·tlu- Effcl'IÍ\ 1··
11css of Y1111r :\1lvi-rt is inu." J>l.1:1..1
I lotcl. :'\e" York (.'Jl

:\at ion al Food Brokers A,,n .• 60t Ii
.nrnu.rl convent ion. "'\cw Pro­
ur.nns for Tomorrow'< \ l.rrket ·
in!!.'' Palmer I louse. Chicauo (7-
11)

\mcrican \lar~eting :\''11.. w iutr-r
l'Ollft•rcn<.·1· ou the devclopnu-ut
of more prcei:.e markvt im; too: v.

Somerset I lou-l, Boo;t1111 (:27-:2i.,,
Broacka-.tiug E\.l'l'Hlin< Cl11h of
.\cw England. Chrixtrn.rs p.irt y •
Slll'r.1!011 Pla1..1, Boston ( 16

Hoyal Film :\rdiin· of Belgium. :>rd
iuu-rn.rtion.tl t'\pcrimrut.il film
compr-t ition, h:11okkc-l.1· Z1111k

Bcki11m (:)1-:2 J.11111.1n l
Federal Coumnuricutiou-, Commie­

s ion. ora I :irg1m1c11 t l'llllt't•n lllH!
ll'ngtli .uul fn·q11t·m·~ 11f com­
mcn.i.rl m.1h ri.rl hro,1dl'.1st mer
.1111. Im .. ind tclt·,·h.io11 't.1tin111 .•
\\',1,hi11~!011. D. C. (~II
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CBS

¡[(;)..- !$ll!Mllf!ilf ;fí~ :ftl 1i'-fd·
,,,ilf;~11r;-\},f,1c¡p·, ... ¡;.' ••~]:m~/ .:~(!

:1'1! .. 'I ' . ~.' J•l>4\~1f\'141~ ! ~••

Covering 66• countic~
in Georgia and Alabama
•GU.Of II COVUAGE Alf A

YEAR-IN, YEAR·OUT,
TV-3 IS PREFERRED

BY LOCAL AllD llATIOllAl
ADVERTISERS.

11 People believe in TV-3
... so con you!

llcm11· of Fort Bc·nninii:!

I NBC

It¡:···.. CALL, HOLLINGBERY

POWER
It poch o f,.endly punch Srroll down

th., llf<'<!'I with ony ol o doz<"n WSYR p<"•·
ionol1t•t-• Watch th., imil"' lighr up p<>op.,'
foct>i hl!'or th<t> known you oll my ¡,¡.,
9'""''"9' from totoi itrongt'ri

I h1i lrit'ndly oll•tude '' for you. too,
"'"""'"º" pN•onoli•ot-i º'",.,.!long lor you.
And thot i ,,.,hy vlSYR Rodio '' the gr eot.,,1
'º'"' rn,.d ""' on (,.n1rol N<'w Yor~

So you '"" who1 hopp""'
P~rionolity Poweor = SolE>i Powe>r lar yov

rn th!!' 18 county (.,.nlrol N""" Yor~ or e-e
I"''º"' Ir ,.,.d, for who• you ho .•. 10 ,..

Ii ' "
IHE HE~•n I C:H21STAl CO
'"" ,., o f"l.,, ' • '

()v.11.

I;



~coMMERCIAL
CRITIQUE

Trends, Iechmques new
styles in radío /tv
commercials are evaluated
by industry leaders

PLOP IS MOR.E,THAN
AN AUTHENTIC SOU.ND
PAUL G. CU'.\tHINNER
Vice president in charge of radio and fr
Lmcrence C. Gumbi111ier Agency

(Excerpt from an interview between G.um·
binner and Jim Gordon on WINS, N. Y.)

JG: Paul, you were really one of the
early pioneers in radio advertising
and program creation. You follow­
ed the change from the Thirties
right up through the panicky early
Fifties when radio took a look at

Spots for Sacramento Tomato Juice pr.ove
audio effect is as persuasive as visual

IH

television and said, "Good Lord,
we're all dead." And you're one of
the few who said, "No." \Vhy?

PGG: Well, I've always believed
that this medium was too mobile,
too flexible and bad too much op­
portunity for the imagination of the
listener to fall hy the wayside. I
thought that some of the radío peo­
ple abdicated awfully fast; they saw
television corning, they saw the
tube and they said, "this is it, let's

PAUL G. Cumbinner had been m1
advertising copywriter, a contribu­
tor to nrngazincs, and a writer. of
both lyrics and book for a musical
comedy prior to joining his older
brother soon after the Lawrence C.
Cumhinner Ageney was established
in 192:1. In 19:30he was rcspcmsiblc
for the ercation of what was prob­
ably the first I5-<;econd spot in
broadcast advertising.

tun fot the ·~voJJcls,buyrs," ~~ell1 d~
w11squite wteüg., \Ye,kept t¡).dfg ,~~!"
iirg fm· rnanp of :GU.t ~l:i~l)l!i'V;~~:"
strongly~. Irr ~pe. past Íe\\' y:~:~It;~,;t
thlnk ~ve p1·&1hably hought, st.ran:~bfr-
1y .enough, mote ;r,a©fo tüt ~~e
die1Jts th::t1) we had in tl~e)l'é:ªillS\
hefore.

JG} It's a. t.er.d'b'f:¥ mJn1pH~~t1ri
hu.síne.ss and. rsmnert:i·1nes the .snfJ:),,.,,
t.ions ):'cm. pcQJ),;le:éQitn.C up ·~~'it;l1"'tlmi
C'firn¡jRígns, shoék ~Yefl ~t.g1tt :~i11t~~·1~
nm that's bé:en h:J. t1!!d!9 fa>tr ;ri: 'K~tr
years, Tim tremprt.tÍol)!~ IS:1'ltro~$~lrlf
your . $ac,ramcmt.o ..Tomato ,J:~f;~·
comrnerc.ral, for fo.stancer. Horw :dlit.
th<}tone b<}p¡le.o?

PGG: Ons uf the Ti11es fü~'.~
ahvuys had in :eopr was ((l~~~-

nrentn Tomato Julcé: :fs im d:d1t íi~
plops when yot1 pour it.1' This''.\\~
a. h<?<t<llínq in the J)e\\'.SlJ<.l,per.g,1;(8~¡,
Anti when W!:~ '''ete {)Olii\.'ertit1,g;;fil.
into radio the first. year, \\'e
in a jilrgle nnd it was; merely s.1
"···] ···]· ·1 " . h ...,P op, pop, pop -· su.met: llt~
that, But when we beg,an tr() ~:í~tir:td:
ill of the budget in :tatlfo, "'~e~:ª1f:~
down and devised u \\'.<1}' to {).Qtr&·~rt;•1
these .sonnd worrls into <1 r~1~~:
sound. '"'e decided .tha..tit sl1011J~-··111
u't be handled seriously;, we shQ!itkcd •
have fon wtth it The sound, \,¥¥!J1 i1
funny soimd. the c::-0nccpt that Ji~fl
would drink something beeal15e r.(¡}f
its sound was a rather odd one. B1111~
it made sense- in t.hi.sparticuhn; t.%l~Gl.
\Ve also had to worry o little b:ift
uhout the tLtles mid re,~ulatións::lilitttili
make sure that the sound \Ve \ti~m'. .•..•.... · ·:...·•.····l'{;···1I''
broadcasting was aetrmUy ·eTu'.!iK
sounc] of tomato ju.ice pm1ri11~...
JG: Them could. he. no .foka.~

here.
PGG: :'\:o, \W took so1n<' pitti>l'f~~"

nt tlw time of l'(.'Ú()l'(liug,of 0tJrt~ :i~·
tomato juice bt•ing pottr!i'~l ;it~
glasses sitting on lsass drums, mil'l:'I
so on.
JG: So there y.on arc, .old: .FCC.
PGG: Yes, one of th(' fiirs:t q.u(@~,­

rions the stations asked us \.~~,..
"Is this tlre autl1cntic SO.lnJd?'' Tbt'
copy fol.lowed along l'lf<'tt,>' u;;t,~t:tr·
ally: "Listen tp the .soüíu:l ~t·~í,'!,YG"
nmwnto To111ato Juice 1}$ \tit'. w:©,u:r:
ít \\·ith tlw !('ft hand,:· plop, p:hJ:t~·~
"as \Vt' pour it .,,~ith th<' r.i:~ht·h:a1~j·"
-plnp, plop. \\~c\10hml qu.rtt? ~Il~!!
of fu.n \Yitb thi.·n1 ·~l11.cl·fltt:w jij:~
series c<t.r..ríes on in t:he s~tfll!Z)ts:r1tvcl.ii' "' '··'' '' - . .' .·· --, ,_, ~-_,.,-. .
tfru1. Th(' sales rc,!Snlts·'htiL'1·:c 1[~t..~1l1

re.all:y r:a.1n~1ikal1ly~pod. Tlii!s ÍSi~\~1;
Ct'ts•,.,ful nleHo b~rnll n1~a:os. ti'



These food and related advertisers have discovered the moving power of \VSPD-Radio.

WSPD-RADIO, TOLEDO
"~MOVESTHE GROCERIES/ott the shelves
I, 11

. " . and into the households of Northwestern Ohio
~rid Southeastern Michigan. 275.600 households
J%V···.··.::.·1b.ov···.c...rr$298.000.000 in food. sales ~re i~ the_primc
tcfr.Qu.lat1onarca of \VSPD-Rad10-F1rst in this bus-
•. t'I,ing marketplace by every audience measurement.
I

J'r.,.tu Ka tz man leas Ihe curnplete sIory of th e
fil:t~~i/Nt:<H.·'aud .~alt•spotcer of H'S/'11-Radio.

This audience domination throughout the day is
achieved by adult programming built with integrity.
imagination and insight-an audience domination
which gives you an effective and established selling
media for your goods- an audience domination
which reaches the adult consumer who bun· the
goods and pays the bills.
Aml-WSPD's merchandising program adds extra
sales wallop for food and drug advertisers.

P'!ldilll:P[ti~ ·C:J.Et'EllJ'D; O.II TOLElQ D:E:l'lllJ ~ j
111'1,'s'~· 11"1''' 1t:(;'.w..~·· , 1 nsrn 111e,1r f S'~-·Q)._)_ f· ~)-...) '• · - ·· __ '· _ l '· ·· I - ..· • . 1 .

- " \. • .I \.

ITiBDIE <Clft:ElillII ,IJ~La:11, 1 fJ.tLEnn I :IETlffilil' RRru1X.1m.w; rrntN.\T
Iil!ffetfN'f1¡ "/#1"'1!t'<'l'i'P'· !t·'i!ZJ....tf-f'.P: , ;.v1-:1,~1f),.7!'~" 111,~:1;.:-o.n



Who in the world ever said
"Radio Is Dead At Night"??

d.•. m. I,
IE ~ t•·-ir, ¡' 'i
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If you have wondered how many people radio really ··
"gets" during prime TV hours ... well, please listen
to this Clear Channel Radio success story.

On April 12, 1963, we began broadcasting the night
baseball games of the Minnesota Twins-ah:nost all
starting at 7 p.m. Beginning August 26 and ending
September 27 (17 games), we had a brief message,
asking our listeners to write us what they thought of
the broadcasts. Mostly, we had one announcement per
game, but never more than three. No "rewards" for
the listeners-no prizes, no name-mention on the air,
no favorite tunes played; nothing except the trouble.
of writing and mailing a response. (And the Twins
were not, at the time, even in close competition for
the pennant.)

FIGURES SHOW NUMBER
OF TOWNS FROM WHíCH
MAIL. WAS RECEIVED

As of October 7, we.had received a total of 724 re­
plies. 41% from metro Des Moines-the rest from
as far away as British Columbia, Florida and New
York. The map tells the story.

Most of the cards and letters said almost precisely
the same things. Here are some samples:
From Pueblo, Colorado: "I listen to your sports
broadcasts every night. There is no other station any­
where that does a more complete sports broadcast."
From Waynesboro, Va.: "Although we live.many hun­
dreds of miles from your city you come in real clear
here. I have missed very few night games this season,"
From Ainsworth, Iowa: "I listen to them a.nd to all
your other programs whether I'm in Iowa, or Illin<:ú's,
or Missouri, or Kentucky. Keep broadcasting thO'se
games!" ·

From Chicago, Illinois: "Here we are Iimited. to. Chi­
cago baseball only and would be btainwa:shed if M
were not for stations such as yours,"

20

5tat·ion llHO
Des Hoines.
Iowa

Gentlemen•

P.S...This. letter, .. 'a:nove\.has ..:n0 coi'ü"loofii·ort.with 'tlm
Twins, '1success SÍ'ol'~.". It j.ust. tamé ..i:n!ie1F1ti'r~1~·:u~
licited,. whil.e.we wéte p.reparin'¡f this .~u:!. :It ;í~~W'fiIÍ:~a'l:
of hundreds. tha:t WlIO Ra:éllio r~..éives~tha.ak'í!'ll' '.tlSJ :fb:r
what our liswnérs ~Ij~v~· to•be wriqu:el~ ~P'ttiL.~lt!li:tli~s;
W}iy dgn't you as~ ;Bf~~~fen: $!i>.m'I? :~vaJl~\);0,tt;i~$;~'
male!? ')'ó#r óu•n ie$ff

SP:ONSDB 18 ?';<JVl·;1'l1UR



':PON SOR

.1 t lun I l1·1·l rt"-. 'lwlpl 111 i11 hm mt!:
tJii11~'·" !.)' r l1·1·I ¡(, 1·1tJwr . l!ol
.1! .di lu-lpful" nr "ull l i-«. · l\011d
-..lid 11 ,Jirn1d ln- n-uu-ml« n·d th.II
".Sil' r ul our \ 01111!.! p1·opl1 f1 1·l
.t<h c-rt i...i11!.! '' 111'(n-..1n Bill .111
m IT\\ l1t·l111i11L:; 111.qorit~ "·" tlH
~(I\ «ruuu-ut \l11111ld \!lldí.11111·1• .«l­
\ 1·rf¡,j11~\ trntld1d1w-., ..

TJ11,. plu-, ot lu-r «v.unpl.-, ol
\11wril·.111 \ u11tl1'... ··t1111,1·n .di\ e·
.ittitudc- tm\ .m l ri-.k-t.1ki111.!. l~·d
Bond lo pn·di1t .1 ri-«: ill t lu- 11..,1

of 11111n• n·.1,.,11ri11g cop\ tli.111
··,Ji111dd1·1--.lm1!.!c;t11~ (·oil\ ··

I 11· s.ml t h.it \\ lw11 tl« \ \\ •T1'
.1,k<'d wlutln-r t lu-v lik1· !u In nc-w
thint!' "' ~0011 "' tlw' c111111· 1111
t'11· m.nkr-t . or \\ .ut 1111til 1111• 111 \\

procli«. t It,., prm 1·11 1hclL .1 l.1n.~1·
m.1jorit~· ,,,id t lu \ lik1 lo \\ .ut
'T1Tll.1t!1' lim' .111d !.!trh Ill tiw [(i-

17 !.!rn11p .m: t l«- 11·.1,t cl.rruu; . .ind
m.rh-, lwt\\ 1'1'11 :)l-;2.) tuor-- <.L1rn1;:
th.111 tltnw in t lu-ir l.1k !t-1 11., ·· 111

seduction,
reassur:e

Studies find young people 'conservative,' Bond tells ANA

I M..·..¡".'.111.11''"'.' ~l"1·. .nu] ,l11tlioriL1ti_' 1•
':; .nhtTtl'•lllt! I~ Oil tlu- \\,I\ Ill,

1rh>l.1ci11t! tlu- p.1 ...,h l'. "m.rk e-v 011r­
' t1\;tn-dcvi,io11" ,cJwol, ~·"' \tlllll\!
&. B11bic.1111 pn·,ident Eclwanl L.
nond. S¡waki11t! .11 t lu- 0 Ith a111111al
U'BTfill\! or tlu- \.;sod.1tio11 or :'\.1-
!;~líloll .\dv1•rth.l'r' at Ilot ~print!~.
\'a ... lu- m.ul« tlu- pn-clict iou \\ liil«
d:i!iído~i11l! n-xnlts of tlm-« ..;t11dic•"
jnM. cu111pldcd I>~ Y&H 011 ~ rn111g
1~c·oplt·-l!'c•11.1gt•r, ami vouui; 111¡ir­

r:fr·cl, hd\\ t't'll tlu- '1\!l'~ of :20 and
:JU. Bond .1dded t li.rt a Iourth st11d~
ilii rinder w;I\ .1! t lu- .lt!1·11c~.

Tlu- first ~!n<h involved .111 <'\·
du,,ih' Y&B partu-ip.uion i11 a
\"onuth F.iir at ~cw York\ Frc-vcloru­
hrncl. w hcre j1p;¡ under 10.000 kcn­
.u~t'rs het\\.<'t'll 1:3 .111d l~l took p.rrt
in .1 ::!W-q1w-;tio11 xurv e·~. the scc­
oüd stud\ .1sk<'d tire s;111w q1u·-.­
tici1b of ~ouni; pcopl1· in two mid­
~q:·<Sh·rn dti1·:-.; <111d tlu- third 1fü•d
.1 nation.t! proli.1hilit~ o;,1111pl1·and

c11111p.nt·d tln- .ittitnrl.« ol lt-1·11.1\!t'I"•
\\ ith tlrow uf \ muu; ru.micd-, i11
.l!!t' !!n>l1ps ~0-:2.). .111d :2íi-.10.

Bond ~.lid 0111· .1111.1/illt!; t hiui;
,iJ1011! t ln- •.t11dic"' \\,I, t h.it [HI'·

dí.t•h t lu- -..11111• n-vnlts wc-r« nli­
t.1i1wd l r om \ 01111!.! 1woph· i11 \.1·\\

York .111d i11 tlu- 111id\\ 1•,t 011 q11t·-.­
t iou-, .rhout .uh 1Tti,i11!!- "ulmovt
¡wn·1·11t.1c:1·-poi11! for [HTn·11t.1c;1·­
point" t lu-v \\t'l'C' 1111.111i11Hllh t h.it
<Hh t•rti..;i11!! "is 11<'('t':-.s.1ry and P°'' -
nf11l ... But it can •wd11cc ns. Tlu­
gon•rnnwnt li;1d lu-ttcr prutvct 11.;."
I It· poi111l'd 011t th.it ",1 '' hoppiiu;
~2r r s.1~ t lu- l'.~. !!O\tTllllll'll!
•.houkl !!11.1r.rnt1·1· that all .nlv crtrs­
inl! w íll lu- true and lunn-st , in
order to protect t lu-m ;1gai11-.t h1•i11!!
"cd11cc·d In <Hhvrt isuu; into huviuu
thi11t!-. thl:~ don't n-,dl~· \\,111i or
111·1·cl.·IIrr sa~ th.rt ad\ 1·rti,i11~ t-.111
du just !IJ;(t."

I le .1dd<'cl tira! .ihou! 11.df fct·I
.1:h 1·rti~int! ·-¡., 111·n·,-,.1r~ :· hut rnih

}t •·:b'e:me,caming"witb wive:s are (l-r) Alb.ert B. Richardson,. Chuebtough·Pond's; Patrick Gorm:an, Schlitz; Ralston H. Coffin, RCA



Taking stock are {l-r) nf>wANA chairman Douglas Smith, ado»
p,r. dir .. S. C. Johnson & Son; Gene rf'edereil, ado-p«, dir.;

said. "B11t when they get into the
26-30 age group, they regress to
the conservative attitudes of their
adolescence and 77% say, ''I'd
rather wait. Let someone else try
it first."
"With young women," he said,

"we've found a different situation.
Those between 20-26 are less likely
to experiment with new products
than those in the 26-30 group. It
appears that women become a bit
more daring with age, as their ex­
perience gives them some confi­
dence."

Another example cited by Bond
of attitude-switching between age
groups was in the answers by
young people on whether they
bought the same brands and prod­
ucts as their parents. Among young
married men between 20-2.5, onlv
40% said 'Ycs.' But in their la te
20s, .52% buy the same brands and
products as their parents.

Bond stressed that the significant
differences in attitudes, values, and
tastes between age groups 13-15,
16-17, 20-2.5, and 26-30 suggests
that any attempt to advertise to
'' ,., '' . I 1 "teenage or yo11ng ac u t mar-
kets, will require sorne refining;
that "we appear to need an ap­
proach to the young market that
is more finitely segmented into nar­
rower age groupings."
IIc said the findings of the study

make it "highly likely" that in the.
[uture, individuality will be at­
tained-"not through achievement

22

Chemetron: re-elected ana pres. Peter Allpol'l; ourgo.in;gAiV;J.t:
chairman, Hurry Schroeter, Nat, Biscuit communications J'i"fl.\

and job satisfaction-but through
consumption. And that symbols of
such consumption will take the
place of actual fame and fortune
. . . Consumers seeking their indi­
viduality symbolically will want to
know not only what the product
will actually do," he said-"büt
'what will the product do for me?'
'What kind of a person will it make
me he, or seem?' "

"That means we are going to
need more research-e-research ori­
cnted to exploring the kinds of
personal and social satisfactions
people at different levels of devel­
opment hope to achieve by con­
suming your products and rour
brands," Bond told the ANA as­
semblage.

Prolijerution of lirantls

"And if individuality will he
found in consumption rather than
in personal achievement," he said,
"there will unquestionably be a
growing demand for greater pro­
lifera tion of brands; and for grcatr-r
and mow meaningful brand differ­
entiations.

Bond <liso sees the replacemen t
in the future of the mass market
hrarrd that is for everybody, with
brands possessing <1 \'arit•ty of more
unique "personalities" with which
people can achieve "id.entity~hy­
association." Another prediction is
that products and services ííMY be'
clircctf'd more toward H<trrcl\\'I'I'
sc•gmc'11tsof the market, nncl more

in terms of the consumer's perso.f1::•
a lity, such as soap being sold Q.ti1
the basis of its scents . . . ''fan;
sophisticated women, for cffici~rtt'
women, for athletic women, f:fic.
S<'XY women," etc.

Bond suggested that the findh1~~
should prompt everyone engag~i
in new product development ~µ,d'
new packaging programs to sttrr±
thinking about the signHicance ·dE
the "non-risk-taking" characteristi'.!$
While stressing, "I don't preteml 1º
have nnr judgment on the basis ~~
the research done so far," he posedl
the "possibility that a product in­
troduced in the 19í0s as 'A Gem.~"
pletely .Ne\\' ~lodcru DiscóYC;i;~~
might be less successful than ~/U~
introduced as 'The Sarne DeHd¡¡¡.~1;.11~
Alphahet Soup Yon Lover .tXs .A.
Child, Now In A New Grrm·n-Up,:
Fornr."" -..,,,e have a job to do," said Büild
"The need of a yó1mg n1nn to ?i;f"''
pe<íse his fears, dc,·clofJ hls: ·s~:&i'
of security, and S<Hisf~·his fru~tm­
tinns, is c\·cry bit as im¡.mrtant ti)
him as the basic nrccl to Pat .. il!ñª
keep warm, and pirt n shelter •<:'>'.~(fit
his lw<itl. Yo.nth .inav k~ll tis fJ;r~
ndn'rt i1;i11g c.111 rn<1'kc' hiu1 h:n~

.._ -- _--- . - ,__- .. :: - .. -- .._ . ·>-~·e
thi11gs he doesn't need-hut .í:t:s
also poss..ihk>. in fact, líkcl}; •fl\~V
you th has failed to cerne tn g~Í·~
with the rt'ttliz.;.1Um1th~n hfs 11~.~~:~.
are greatc'J' than he• is x~·illiti,~to:
mlrnit. 1\d~terfüjng can he :t.hw Í.tilif~

that \\.·ill lrclp him. sa tis'f~· ·tJx!i'~~·•••-,p

11·
1•11'.r

··1

1_~

I~

needs."

S~ONSORIJS Km·t-;..H~LR



M:ust ge,a,,r advertising
to p:r·oflts, .ANA is told

,IHYl'1,tJllSl7íif:'s n il« in tlw murkvt­
:1' Í'tlJ!,. t·o1n·cpl. ami m,1rketing"•
:~tTll? thron!.!h ;1dn·rtisi111.! kenwtcd
fhr .opc11i~·1g husiness sessi1111 of
A~A ·~ ;11111mil me.ding. with an
~k~~·tR'}"corrsult.rn] strcssinl.! th.it ad­
~it~rtisingmust lw gt•;1red to profits
ra.tlrrr th;ui volume. :111d .i Cc1wr;il
~'l11c·trie 1:~'!\iJ'CUtÍ\"t'<'mpliasi1i11g that
~1tl~:rdisi11g is. as inherent uucl t'S-

.1 ·st'i'.!tl<ila p;irt of murki-ttru; as prod­
l!t~·tprl.tn11i11gor personal st·lli111.!.

•\N'tlbnl C. \\'hc1•ler. cousult.mt
iii ou PC'onnmks .uul husim-s« strait·!.!~
Jcu Cbirurg ~ Cairns. said adn·rtis­
Íü!i( must contribute cq11;tll~ to cur-

11
1 rt•nt profits :111c.I tlu: oppor~1111ity ~o
t11ake future profits, '' hieh will
'"nlnl\t usuallv requirt- both cor­
pnrah• clraractvr ach t'rtisin~ and
pr:od11tt desirability advert ivim; ...

"lfoying psychology is as much
\'fíJd sometimes 1110n· affec:tl'd In·
bl"lit·fs about the company's char­
ae.h·r ns In· factors inherent in its
p:rridu,ets.''. he said. "A company's
eharaeter should he its most prc­
é'Ítlüs asset. particularly when
1{;ff.rl(i{u:t distinctions arc small or
1ntm-t•Xistent as with ingrcdit·nt
'm·ah•rials. It is a delicate thinu .
.l~i~sily.damagl'd hy the grapc,·inc.
h11üskillfnl public relations. and op­
.IPX'>tlunistie adventure» in search of
tht· quick buck."

''~ihecler added that the ahilitv
~:ifcorporate character ;1(h·crtii.ii1~
to· pn·st•rn• the company's rcpntu­
tit),11al.!ai11st erosion from dcfiei<'ll­
:eit~s in the• behav ior of c111ployc1·s,
1r those selling and s1·n·ic:i11g ih
rrnodü('(s. should he n-counizcd bv
ht> marketins; lu-arl in sh.ipim; ¡.¡,
tl\'l'rlt>ting stratr-uv.
l.ll• pointed out. that the• market­

LJ.~ hcatl should t'\l,1hli-.li .ulvvr­
i:si:!H!, ;t« a c:omp.m~ [nnctiuu on .1

1.1):.ity witl: s.1lc-.. "I .ikt• scllinc; ad­
t?'rtisinl:! should ln- eontr olkxl f ro111
híí' top clown ·'' to polit·~ aml
tt11t.e~y•• nul built from th« hottrun
1n1 {I~ to t.1ctic:". The principle of
déc:th'it~·must wurk ,1t e.u-h -.tcp.
:n .dc.•plo~int! t lu- pm' er of ackcrti ....
!J'~~ anv error should he 111.Hh·on
!1'~ S;ic:ie of m·t'r-t'xpcnditun· 011
hey:¡¡(' products which 11fT1•rtht> hc.-,t
~rofüs heC'anse of good m.1rc;in' or

c;oocl vol: 111lt' or hot Ii. Crn 11p1·11,.1
t iou 111a~·lu- iu.uh-, if 111·<·1·s-;.1ry,to
lll<'d a lirnl!.!d i11 '-t'l'01Hl.1r\' n¡wra·
tiou."

Dise11ssi111.! t;idil's, \\'lw1·lc·r -..iid
tlu- mlVc·rtisi11i:; dq1.1rt111c11t xliuuld
-.t111h with tlu- -..ilt·s d1·p.1rl11w11t
tilt' ¡.ha11c;inc: and -.¡weial sit11.1ti011-;
i11all sections of tlu: country. "Thi'
"ill uutomaticall , ruix« the q11c-.­
t ion, 'I low can adn·rtisi11c; lu-lp?
Its objectives? ~lt•a-.11n·mt·11t of
ac:lii1•\"t•11w11t':'' lf .ulvcrtivim; is
dearly needed. tlu- company e.ru­
not afford not lo do it. Thi» mav
require a \'<lricty of special hasic.·
sales ich-as lo nu-ct tactical situa­
tions. hut tl1t•st• shonld IH' on)~
modifications of tlu- h;1,ic: uatiun.il
appeal."

Citim; a llt'ed for new poli<:~
conviction», "'ht•t•lt'r said this
should lx- tlu- eswm·t• of the 111.1r­
kt'ling concept. ruther than ewe­
utive tit)<', ami n-sponsihilities.
"The system of prolitx-From-mar­
kC'tin~ is so im·l11si\'t• that it offers
the most hclpl 111 111t·;111-;of over-

t·o111111).!tlw tl1r1·1· 111q11r tJ, tcn1 111'\
to 11.1111111.d!!;fil\\ th 1•\1 ''"' ~.q1.1t 11\.
l11~l1 11111·111plm111t·11t.111d lo\\ 1 .1p
it.il ...¡w111li111!. . Fl•·\11 ,¡,. 111.111.11.!C'
11w11t•.. \\ho .ul.i pt 11111rPrt'.1d1h In
!'!1.1111.!1''ami 11t'\\ l.!ro1111drnl1·-. w rll
li.» t' ;i l_!ond 1 h.uu-- uf vurv ¡, iui;
.111d ...llC'l't't'd111l!,.

7't -w ol 1j1·ct¡, t '' Iw pn111kd to .1n ·
fir,t-th1• t'Oll\ ir-t iou tl1.ll t lu- n1111-
p.111~ \ profih t'OllW from 111.1rkd­
llll.! product- r.itlur tl1.111 Írom
111.1ki11!_!tlu-m (" hich rru-.ms Hdc·­
' .il11.1ti1111of 'nl1111w ·'' .111 ohjt'<'·
th 1·"); -.ccoml-tlw < onviet iou th.it
1f a product ¡, 11t'l'dt·d In tl11· mar
kdi11u: di' ¡,jn11 .uul < .rnuot he pro­
dm·t·d tT1111rn11ieally liy t lu- produc­
t iuu di, ivion ii w ill lx- ¡mrd1.1s1·d
fni111 otlu-r vupplicr-, ( D11po11t and
E.istm.111 Kod.1k .m: .unnnu t li«
tr.ul-hluzc-rv 1111thiv l.

Tliird-tllt' policy t h.it the 11L1r­
kdi11g rlivision 11111-.t lu- w-;p1111sibl1·
for all d1·dsiD11s .díc·di111.! profits,
t•\c:cpt thmt• involv i11g m.uuif.rctur­
i11g procx-clurvs .unl tho-«: of .1 fi,ed
11.1t11n• ( 111aki111.!tlw )wad of th1•
marketiiu; division "tilt' v,1111ecali­
lm- as t•x¡wckd now of t lu- pn-xi­
d1·11t or ch.iirm.ui." .un l ..vimil.rrlv
11pgr.Hli1n( n-sponvihilitir-, of those
unrlor him. iucluclinu t lu- .ulvertrs­
i11g dcpartm<'nt ); fourth - 1•\·1·~-
thinu the c:omp.111\ dn1·, muvt n·-

Smith elected new ANA chairman
The A!\'A has elected Do11~la-. L. Smith, advertí ...i111.!-nwrclia11-
cli-.i11g director of S. C. jolmxon & Son, to vuccecd Barry F.
Schroder, commnnicut ions v.p. fur :\ation:il Iíivcnit Co .. ;1'
chairman of the hoard. Heph1cin:~ Smith :1' 'ice chairman. and
nevt in line for the chairmanship. ¡, Thomas B. .\kCdw. Jr ..
murkctiug ,·.p. for Scott Paper. He-elected .\:\.\ pn-vidcnt w n-,
Peter \V. Allport.
The election took place at I lot Spr inz». Va .. w hcr« .\llport

disclosed that joxcph .\l. Allen and Cy Xorton will rct ire ª'
vice pre,idenf'\ of the ;i....,oc:iatiun 1111 I January, and that Lo\\ ell
\l. \frElroy· has been n.nuerl venior v.p.
The .'\:\,.\ also elected four new rlin-ctors: l Ianiel C Hrown,

advert isiug·-.ah.·' pro mol ion \.p .. lb11mritter Corp.: Brad dud,
Crccne. marketing \·.p .• Xutioual Di ...t iller-« Samuel Tl111n11.
afkl'rti ...in!,.t Lp., Lever Bro v.; .\l. E. Zfr~t.·nlwl!en. nclvvrt i...inc­
p.r. director. Buhcoc], & \\"i)Ct" .. Bo;1rd mcmberv '' hmt• tern»
expire this year are: .\lhert i\. 1lnlv ervt adt. .1ch rrt i..i11c: '.p ..
Procter & Camhle: K. L. Slillin. corporute ;uh ertivinz-p.r.
m:ma!.!'er •. \rrno11r & Co., Gene \\.t•dcrcit. .uh crt ivinu-p.r. di.
rector. Chemetron Corp.



World's Fair aid for low budgets
Advertisers who would have liked to participate in the New
York World's Fair hut were forced to pass it by for financial
reasons have a new opportunity-e-one in keeping with their
budgets. Shotcl, a new firm organized just for the Fair, is plan­
ning a pavilion that would permit advertisers to have displny
space for as low as $1,600 a unit, up to $6,900. Introducing the
concept at the ANA meeting last week, Shotel director Bern­
ard Bossom said the projected pavilion would provide facilities
for at least 2,500 different products.

He said each display purchased would be for the run of the
Fair, with the advertiser being permitted to change his exhibit
at various times at his own expense. The units may he designed
either by the advertiser or by a member of Shotcl's staff. Bos­
som said that once given the go-ahead, the pavilion would take
85 clays to construct. From ground-hrcaking to fnishing of the
interiors. Shot el is located nt 114 East 40th Street in NC\V York.

l Iiscussiru; "do111gs'" .~i11r1.• lust A.'VA mept art> (/.r) ll. If. ~l1ellubt1r¡.¡N. i\t>,if lh1Uirrlll
llm·l1im• Co., atul Crui« lloodl'e úml lfot H1111:.li11/. 1111{1111/ fr111.,in111g Cork ·Co.

'.!I

Aec.t this '!'lC';V rehiti(ífl het"Y:nwn
manufncturfo?g. !)r1d tn~~iketing.
As .tó selecbim.g profit o:pportui1t~

ties, \\'heeler'"- says· :that ·in m~st
easei> th0 nati.onal'1m1•ss1ñar.ket ~t.rn­
cept will ha,'J? t0 be d.J:i.;t•.nrcl@cd.
"N~1tio:nnl nve.tages ol)sc1u:e f:n·~i~,
whtch lt:í<lX' make the: dfffen:·nc~ l~é'-''
t'Vt'en pr~Ht and. k)sS fr(>iñ 111.ar'k~f..,
ing, Each nah.rr<Ü ecn.11m.'1JicregioJT"i
area, and pláce sltoolcl. be consldi-·
eretl separately ... S.c.Mn.esystem,
of 1narketing crmtrnl areas, 1ünst b~
set up quilt' upar]; früo1 .s~1Je&terri;.,.,
tories ... SellJog ~tta loss ~tl1}'\\'he'IW~1
must be prohibited .." ·

He stressed th;.tt "the idea that
a comp¡tny has to 11H1keits pro!Jl·,-·
ucts avaifahle ev·ery\\'here, ev¢·n .;.):)f
a loss, just laccanse ft is \nQ.\\11:1 ~~
a m1tionally Opé'r<.lUng ('()tt1pan';~f
and does nn,tion<d ~tth'el'fisíng·,,;;i]í
be men:'Iy hilse pride in the p1•l1:flt:~
From-mmketimz svstem."~ .

Wheeler then tqrned lo the ag.cn'-· 11

cy link telling the nssernhlage thát
the ad\·c•rtiser's 1nnrketfo~ divisi·<!fg
and ad\·e•rtising departtoent '\\•ill
onlv defeat thefr own cuds h~," - . .· - - ·-- .· ,._ .. 'ii

I

trying to see how much tlwy C2tn
squeeze rather tlH111draw .out <!IF
the n.genry. They t•an get what \;X~iJEI
be needed Irmn their agenc·i:i:s (:tü'l'
by rrraking sure that fhe i:\gt'nc)' t~
given a chance h\ C:'HJitJ iii pt:,~fi'rr,
on the sen-ices flt•1na11t}<,>ilof ít."~
Edward S.. ~lcKay, nHlü~1~~1f:!­

marketing consn.ltin.g ser\'ic•f' $~~r
General Eleetfic Ül diScú~siü<r•i1U'tll'-' ..··- ' "" - ' ·-. -·----.-. ' •'t"'' . '-~-·~-';

keting·~ role iii .rn<1it<;tf!;ÍUg t~tnlll~~.
listed fíYe apptoachc•s: Dt'li"l>lop,{11!~
<i vision for hn&üwss; enders't;'íl:~~l¡p
ing the 'hnsiness n.l'~'n<l if\ de1~t~t1
~\lanaging chnng.e tbt<)1.1gh ~l)'f1~1JW~
... strategic ..•• plnullin~;, f)e·v~¡,..
opirig n s~·stel111'apptrrnch tu 111a1r,,

ket.ing logistics; A.ehieving •C:U~
trrmer uricntatnm of the• 'iY'ÍlllÍ~
husineas,

He pnintc'd o\It that it"is i~11~
easier tu clc.•x-elop n PS\' ídPü:~, 1~~~r
stratl'gi<.'s, nt':\\º 1uctl1üds th~in 'ti .~
tn get ríd of ühJ \Hks. brtt ~tt:t"~~¡
tlurt unh.•ss pl.mJs rent't·sc'tlt R taa~
:m11nhb· c•ún11)atilJh..• \<;t•t nf nhjt>t•.t'~xl:~');
and stJ'tltC'g'ies,'\n> sninld pro];,¡J'.J~l~
he lwtter off witln1rrt Í<!nna'I
\Inst org:ai1i7.;1tic1uS: \\'ill ~'·Ork;
c.·lfc•ctivt'ly witlH111t pl.His,. ~le•Í€a~.
said. "hnt thert> is a. 1Strrn1~:fi:.~11~
pnlsion tn l'{trry out. fcmt:ml ¡ibl:~
even wln-n tJ\Cy j)\(' ~í)lJ(JIJ.C'~;;'~11
1natt<..•r h11,v rP11fosing ~~nil:d.V.~~~~
tttl!1~ tlw l'<r'Jmlts n1ay he.•.'' f!f·
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MAXIMUM RESPONSE
-that's advertising efficiency.

··WBAL·TV~BALTIMORE
,, '',Jtl&Jl,Y'LAND'S NU'MBEB ONE CJHANNEL OF COMMUNICATION''
' . NATIONALLY REPRESENTED BY EDWARD PETRY & CO., INC.
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ADVERTISERS

EASTERN REVS
ON TV RUNWAY

UP

TO FLORIDA

l..n.1..s.GQ·~.··L.n ~E.·on~ o:ft},1e last tnk~.~·.li.•
Ior bastern Arr Lines by J:tis

ádv~rtis.i.ng ag.eney ,of !!CJ-oddye.~)';ñ~\
As the diem ;p.tepáréd, to seeJ~t~f

senta tlens by hálf .á dozen other
agendes c(>1rrpetitr~for. the account".
Fletcher Hichards. Calkins & Efo1d:"'
en was busy launehina a b1n- \\Jnmr,: '· ..·-.•' '· ····"' ,•.............~ .,._, .,,·"-{!!!""" · .. "'-'--<-·<"~

campaign that is, hr effect,. a
shadow prescnt<ltím1 sfi!:malHng die
business hac;k into the ham.e han.g'í;ttli.

11

Client goes for video showmanship in big
budgeted winter campaign. Old ad agency
lays work on line as six vie for account

"Sunshine Sam" starts from simulated ticket counter in NewYprk tapestudio

!••

~'~~~-

Crew had to act fast to get airplane shots between flights at port in Miarni



\\'lrdlwr or 1111! t lu- c·11rr1·11t \,1
e.rt ion driv i' ¡., a f.m·\\ I'll t'.1111p.1it:11
for tlw old <tt:1·11n. t lu- t li1·11t I\ t.:11
i11c; for lwi~l1k1wd ,111>\\111.111.,lrip
1111 I\ thi-. -.1·.1so11, liiri11g l11111111ri,1
!-1.1111 I.1'\'l'll\011 .1... ih .ill-.1r111111d

"111.111 \\'Ílh tlw Florid.1 la11" .111d
-;portsca,.,ll'r Bud Pal11wr lo wll
II~i11g c;olf .uul \porh trip<;. Tl«- 111·\\

t•rn1111w1Ti;d<; \\1·111 011 tllt' air tlri'
111011111in a11 1·;1rl\' st.rrt 011 tlw Flor

1d.1 \,I( .ii1011 \( ,1\1111 1..¡>r• ..••111llt\! .!

I11~ lot:i-.l 1{'.d .111d fi11.11H1 ii f.11 I'! Hf

.i \t'.t\011.d drn •· I 111wd 11p lo <;I
111rlli1111dull.ir \ 11l1111w 1111' \ 1·.n l1\

í lu- .ur ( .11ri1·1 r .rv 1n11 p!!h lh
11\ c·r.dl .ul lnlliui; r.tl• .11 )10wrll11111
,1 \ 1'.1r, .111<!obwn 1 r v Í1~11r1· li.df of
it to Ill' i11 l1ri1.1d{,1\t
Tlw 1.1·\ l'll\1111 .md l'.dnwr "'11·1 11

.q>p1·ar.111n·-. 1'.ip¡wd tl1n·1 11111111lr,
uf irrt.-11,Í\1· prod11tli1111 w or ], '111

I
1- I f'
•" •J ºi--

·1;- 1l.J1lf

,'.,,
11:

•••lr ta,
~.•·.··~·..'¡¡ I •,

~~: ¿ -~

1.•.
-11

Levenson is lifted out of shadow as he shows how to "be the man wíth the tan"

~

.

'Producers hurry to make most of late sun with help of reflector at poolside of hotel

ÍI



SETTING WATER STAGE

ll'"ith feet dry and lenses steady,
tn¡>P team on tcat erlsorne sport .H'·
q111•n1·e include»! (belou. l. to r•.I
Zw1P Rudnev. production mun ager
of location unit from 11'1'1 I, su.
nmi; agency's Sy Frol ick : E11s11•rri'.~
Tum ;l/111/en ;. Nat Eisenberg, direr­
tor; [err y Gorman. <'IUll<'r11nw11,ami
I\ en Litrol], tape engin oer,

put a dvzen taped 60's une] :'.W'sin
the can (six ;tpÍ!:'Ce by Levenson
and Palmer) r<'lfllÍn·d crowds of
artists ancl technicians, working at
times around the clock in New York
and ~limni. In the south, the crew
had fo get up -vith tln- sun, shoot­
ing around the ch<tnging shadows
and tides. l n the north, producers
had to edit in smal] hours o.f the
morninz when enouzh ntpr- rmt-b '":>
chines were fr<:·e fo splice numer-

Bud Palmer (below), aided by wife Daisy (left), is Eastern's sporting man with the tan
I

~

<u1s. sceite cht11:1ses ínJ~ ..~tl.(:ttl r~~I.
( A typícaJ cumtn:e>rcr~rl ta.ke;s Lev~n··
S(Ul frnin tú::ket LTH!.Jlh'T 'hl r'<l.!U:J.'Xt©'
pln11(> se~1ct; te}:,,~1Uir~fJtiJr ]!~'.gOJ .'hfpi
Se«tqq;,nhnn to. nigbt.(:b:~h hüit~l
pool 101 hrJJTch.) ···

Hunnir1g in •e\•et:ling ttrne cm 15:
11orfl1e.'ttT t)t;,ttíDHs', the ff:~)~' p.4),~P'"·
rnert:ials 1tlsn ar.e l1t.,.1:·1rg shrj:XMn :QJ~
NBC 1'\/5S' T o.dU'y and To1.1lrgl1 t:, nl:-·
tentating '.víth tt•gul<tr lh·c lJÍté:fa:.e,s;,
hy shnw htlenr.. The .tt' s¡~!~t.1111'~!~
may run into 1964, tlependi.ng ·~~
availahilítú.>.s ,aml c1thcr £:ac:h1rs. 1'11}1r

spot has- been tuklng .a h:J.~~crJ)La:ce
in. Ea.st(>J'n's· ])Wd~el $lo~·e tbe ~~-1

ginning of thíis re<\t, x:xrhe.n tl}t:"
vudiser pnsh~tl ill;• Hnc~.trp no:r±tfb::
(and sDn.t.h to. 'Pu<:·rtt~ JHcl>·) Ir~·
~li<nüi and .Afb1nh).1 ·v~!h~1:·eSt}1)f;
h<id hee11 cu,r1fip.<rd.

Leve11sun a.nd. Pnlme:r ítlso 1ei1:t
rad it> m h111tL•s.f11r m)r.tb.~rl~r pntitlsi
of the lir)cup :<:>n@O-'lC) ~ta"t1í(.l))i1;&.
'l'mdit.ÍJ>nHlly r¡1d'.fo. 6guY·.ifs l~Ff~.i®r'
ínentlv. ht ~:eftr-ax:0pn~l.}~.,h•t>rfr~~lil~
Irv Ea's:torn, \vi1h ..FU.te.~Fnr:t.<£, ht1J.::r~l~
a~no11ncernents ran>'unél th.e élock. i'~:
1O ..e,·itf.(fs, a 11t1hll2lt• i111tt1~'i~fí('~t)'~t
tile iil'Sl t\\i() f<:'<fl;~,

·'Be tl1e ); Iwn ~\.'id.1:tfa~ ;Fbrrt(cl.:~.
1'an" eupr for :tb(~,v.fnt:l?r 17J:.cnnoti~.
hrnkc in hrCJmlcIJ.~tdg¡hf !~Íb;''t·~~·1~
('<irn¡~.of.gn's 11pt•nin~ ~~~ü'l'y'.~Ir~¡
111<nJth íti n1CJnn:chtome mt~l ct:i1£):t
11ew~pnpers,. car rnmil"~imd :rnrtd<Q;tlir
a:dverfi~ing..

.Cr('flits 011 the '"Fhii!'Jd1k!
c.·<im tüc.'r:i ril s.:··. . . \.Vfttt11~-1~1'rrdrrr·ti~t:i
s11pcrvi sion .b,v Siy· . .F roli('k", tt·l~.,..if•.
sinrr-rzrd.iov·itc't"president of FJ.l~ttll;td
Rícimrds, Galkíns & Hnld:e.n; t<'l 1]';,
v·<•.;:ir Yi.'.tt>nm rm the l5.1J,.~fc.ítí'.l ~M,e;
~01mt, ht' Jclin(•el t.h§'.' olU nr~.ffrn,ta'.\\i
:1~(·ü(·~. fr¡ do thP tthlinc.""s Hrst :1:trd:iLtll:
Pnpy; prnih1ctim1 hr '\NdecJtnpt"· P:.rº~'
C:lucffm1s: nf )I.e,,· 'fork, \vitb lafd1,<t1i~kl
De).lain as staff pn;lEhT('L'í',.·~t]t!G:~t,·•
ti on er(·w hirl'd frnn1 \\'TVT, !-.H~mif~
;_t}¡(] 0;at l£i¡.;cc1th('tp:, .. Ítt:'e~Úmfi'.ti' ¿T.f;•.
r('f:•tor. Tltorrrus );.h1ll.t"n, .a.ssista:~t
;ulvt3tfi!>i11~ :irnrnal.!PJ: of l~its1te1'·1r.
rc\prcsentt~d his· .c.~t)rnl)an~· at 'fü!e'
F1ariclu. tapinp¡.

Enst('l'll Afr Li11c~swn~ ]t)'.i:ru~bi~
w tht•· 111t·1·:!.!ed <l~c'fl:íi'-Y hx· fletdh:tn:'
Hi'!Jlmrds ,,.:ht.•n tÍ1f• I-Üdn~rdsr-lli:~"·a'ltl
I famstrn1-Calkins ..& llüldüri rn·~f',~.ftl
faH>k its 61ml f1irn1 ÍJ). lfJ.;9. iÑ&t~T)~ir6'~
:;<:•eking the ne('oüítt .arcr .13H.JjO,
lkutu11 & l1m..vl.es,C<n1rpton. ~ª~'.rJUT
& DutllS, Lc·111Jt>n&.· Ne'\\'cll,, ,~~·ia:d
M~:CüJJn-Etifdksoli.

l~.;1sl(•t1t's ~lif]'~'Ut<1t
ís Gt.1trr~c· lki.xx·nnl.

111
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'l'ime is ri pr
Pa~ill)! la ••1 rt''-l1tTI •• In "º1111' of her falllt'r·,.. :20.1100
frallwrt'd [rivntl-; Io\\ a·.• F:H o rile Fann1·r ·.,. DauJ!h·
ter, Hosalie Ho\\man. mnv wr-ll rdlel"I rluu lomor·
rm'·~ "hilt' 11wa1 ¡...\ t"•ll'rtla\ •.• chore-.

n•...alit• \\!Ill 1lw sixth annual Fa\ 11rile Farmer· ..
D.-iLJgl1t1·1 1·011!1·"'1 "i'"n~orctl IH 1lw lima Fll'l"lri1·
UJ!hl and l'o\\l'í Cu. and the W~IT :'1ati1111.•. lk-r
p1n1·11b. l1n1h n11lt•J!t' ¡.!radualt'"'· tt¡11·rale ;1 :210-ai·n·

L11111 in \\\!Tl.mil. 111 addi1i ••11 lu lwn11tif11l tlaud1·
tr-r •• and lurl..1•\ ••• 1111' n ..\\ lll:lll •. r.ri •..,. ho¡.: ..• 1·.1111···
..IJccp. l'nrn an.l ,...,, l•1•a11-..

B1·•.ide .. l11rk1•\ •• 1 )0\\,1· •• 1·•.1irn.11t·d 1•iµli1 milli1111 ¡..
ahout 1>', of t lu- 11;1lio11· •• 1••1.11)'lh~1r11p1. \\\II
J!•'I•. out 111 uppr11'\ima1t·h l.h:.!'1.::nn Lrr11wr - .uul
'"'' 11•.¡w11plc in .•••nw :;on 1·n1111111111it¡,...•• f !<1 ~..i•.1n1
In\\;! and 1·i..:h1 llli1111i •.. \lirrnc· ..••1.1 .rnd \\ ¡.., "il"'li
("O mrrt ¡,....

WMT-AM • CBS Radio for Eastern Iowa
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ADVERTISERS

GEN. FOODS CH.ECKS
PROFITS, ADVERTISING
Better merchandising decisions possible when
food distributor has knowledge of product profit
information, study finds in analyzing distribution

BETTER advertising and merchan­
dising decisions can be made if

a food distributor has knowledge of
direct product profit information, a
new study, "The Economics of
Food Distributors," reports. The
study was made by McKinsey &
Company for General Foods.
Among the study's findings is

that there is .a wide difference be­
tween the gross profits per case of
16 items analyzed and the direct
product profits per case when such

things as costs for warehouse, de­
livery, unloading, stamps, space,
and other expenses are considered.
As the exhibit from the :McKinsey

report shows, some products cost
more to sell than others. In the case
of flour and baby food, in fact,
gross profits are reduced to losses
when other expenses are taken into
account. On the other hand, such
items as tuna fish and flavoring are
high profit items despite handling
costs.

Taking these cnsts into acc.ormt".
impfütant :advertising deci~i0ns cíl:fr
be mad.e. ~'Tltepttiblem of d:eci.dini
·which produc~~ 'to feature :i'S;an;
other merchandising deeisio11 th~t
we believe can be m.a:debettet ~.\'Í1ti1
Ditect Product 'Profit in.formatíoi;;r;!~
the report notes, ''If a distributor
must choose bef\'!>:eentwo items; Y
and Z, which he re.gards ,as ha:vü1~
about the sanre traHh~'"buildtg~
capacity when they am 'sold at a.
reduced price, knowledg,e of di·re.ct
costs becomes pivotal .in. maküig:
the best decision. A~ (tlw) ex:hibil\t
shows, the operator would be mrf
of pocket an additional ~lOQ,or .en:
per cent more if he feauu·ed K l.tt-<
stead of Y:"
In "A Look Ahead,'' the r.epo:rt

adds: "Food distribution is .a high!~
complex business. The Jae.tors a:~.,
fectíng profits are ahnost cotmtle~~:
the relationships between tlrnm ~IE
intricate. \Vhile planning f.or ne~Y
stores is vitally important', s!i'.íl'.81
pricing, ..controlling lahoi: :expein~e:
and making superior mercrlnm:d~N:~
ing decisions. Pinning down tire :cile-·
gree to which these salfo1:i..tmallt-·
agemen.t fun.Cf ions. inflttence pr<:'lñ~J~
is difficult
"The fact that profits are the r1r-

DIRECT PRODUCT COSTS AND. PROFITS (DOLLARS PE..R ·CASEJ

PRODUCT
(Individual Brand Size)

Gross Profit per Case
Direct Product Costs
per Case:

Warehouse
Delivery

Store:
Unload, Shelve
Ring up and Bag
Stamps
Space

TOTAL<J>

-----------------------
CANNEDGOODS!º 80TTLEO GOOOS(2)

A A A
Dietaty
Spe-
i:ialty ;¡,ss,rt

BULKYC.ASEGOODS
-- - -.----·-------

:SMALLCASE GOOO,S
A A A A A A A A A A A A A

Deter· Tuna (!aby Flavor- Bar
Paper Cereal gent Fl.our C.offee Fruit Soup Fish Ketchup Food ing Vinegar· Soap

- -------

ÓrY·
Soup

$2.39 $1.26 $ .81 $ .35 $1.79 $1.36 $1.53 $3.13 $ .86 $ .22 $2.12 $ .69 $2.46 $1.21 $1.72 $ .~8

$ .22 $ .16 $ .08 $ .10 $ .09 $ .12 $ .05 $ .09 $ .05 s .04 s .04 $ .07 $ .Q6 s .06 $ .04 $ .04
.24 .14 .08 .06 .06 ..06 .05 .04 .05 .02 .01 .05 .03 .03 .02 .02

.29 .14 .12 .09 .11 .10 .14 .14 .10 .09 .07 .09.IH .17 .10 .11 .13

.53 .24 .21 .10 .20 .14 .25 .24 .19 .08 .OR .11 .35 .18 .l7 .18:

.30 .21 .18 .12 .38 .17 .20 .34 .10 .06 .14 .07 .32 .16 .16 .11

.43 .28 .09 .05 .03 .20 .06 .11 .02 .02 .Ol .17 .06 .09 .06 .02
- - -·- ---·-

$2.00 $1.17 $ .77 $ .51 $ .se $ .79 $ .14 $ .96 $ .51 s .32 $ .as $ ,57 $ .aa $ .si $ .sr $ J49

Direct Product Profits $ .39 $ .09 $ .04 $!.161 $ .93 s .57 $ .79. $2.17 $ .35 $Í.l0l $1.76 $ .12 $1.47 $ .6Q $Ll5 $ .aa:
per Case !Before Cash Discount)

Direct Product Profits $ .61 $ .25 $ .18 $(.06) $1.23 $ .69 $ .94 $2.41 $ ,42 $C05l $1.84 $ .18 $1.70 $...Tl $1.26 $ .47
per Case !After Cash Discount)

(1) Includes tins. 12) Includes jars. 13) Totals may not add precisely because of rounding. (4) Baby fQod shelved py store ptff!í"Onnel.
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Milt llf tlies't' iuuru-rous ,111d i11tt·1
~1:<:1i11gforc.·t•s lu-lps tll 111;tll• food
11listrihutio11 01w uf tlw couutrv's
fa1;tt·~l't 111nving husi111•sses. The tinw
lnf'!Wt'l'll ded.¡io1I<; ami results is ,1.;,
short as i11;1m· iuduvtrv \\ it h which,, ·... . ..
\\'11 ,in· faruili.u .. \ctíons t.1k1·11tnd.1,
Btt.•rally g<w1·rn tomorrow's profits.
Ami the vrry sliuuu-ss of clistriltu­
tí1m profit m.iruiu« 111a.g11ifies tite
profit iutpmt of 1•ad1 111;111.1g1·11wnt
.~h·c·ision.

'"Tht•s.t• uuiq n« eouclitiuns dcfit11·
Uh· Iuud.unontul c<·o11rn1iit·s of this
itu:lustry nnd licill't' shapt• its m.m­
:¡,:u:~t•nt1•11tproblems. Simply being
·;i1w;o1n•of th1·s1' forces h11wc\'l'r, is
<'.k~arlyHO! enongh. ~lt·;1suri11g t hcm
;111d detl'rnlining 1111m•t'\;wth- their. .
ín1p~1don profits is what is 11ccdcd
tu. hÜ;e tlw appropriate action." 9

DIRECT PRODUCT PROFITS
CAN HELP MA KE EJETTEJit ADVERTISING DECISIONS

Normal re ature Normal Feature
Price Period Price Period Price Period Price Period

Unit Price $.30 $.27 $ 40 nG
Unit Sales 5.000 10,000 5.000 10,000
Oollar Sales 1,500 2.700 2.000 3,600
Gross Profit ' ... 300 300 400 400
O rect Product Cost•:. 150 300 250 500
üuect Product Profit 150 o 150 100
Change in Profit Due to

Feature Price Cut S-150 s 250

ü) Based on margrn of 20% at normal price.
t2l At S.03 a unit for Product Y, $.05 a unit Product l

PRODUCT Y fi'RODUCT t

:GMA: COMMUNICATl,ONS LAG
S;lf~nificant gap between grocery manufacturers
~rrd consumers noted in pilot study by association

·y· .Hr~.SSO lrilliun food industrv in­
.:;'''('s(s <>,·er $1 ::m million annually

'ltt 1vs~·•lrehi11g new products, new
ll:íí.~\i;, .nul cstuhlisln«] product im­
¡'1;rtRl'nll'1H; $700 million will be
tRrnrl'd into new equipment this
).·~1<Jr:in H)().1 th1•se s.mn- m.mufac­
bftl'rs will spend ahont $1,250,000,-

,.CX~oíl ad\'l'rtising, l;ugely in hrond­
Cü.lít 11wdi.1). :\lore than half the top
lt)O .u.lvcrtisvrs in seven mcnsun-d
tnv.di;,1 an· food m.muf.icturers.

\.l:'t then' is •I si~nificant com-
l'Hunications l.u; hetwccu this high-
11t~Q\~"t.'red iudustry and thl' ¡\mcrí­
;·C~iJ t1l11s11mcr. Thie sHrprisin~ re­
}~([)rt'\\'!ts n-venk-d h~· C\IA \'.p.
ll:obt:·rt Hnuzh.un to tlu- 1.ono in­
<hts'trv l1•nders who g.ithcrcd l l-1:3
~,tlVt'tllhl·tal Xr-w York's \\'aldorf­
/~l'lPriafor the .5.=Jth .-\111111aI Crocerv
!\.J,H111fact11 rcrs of ¡\ nwril'a 1ncet irn.,~.
l~eporting t lu- results of a pilot

st:rnly in it i.1ted at l.ist y1•ar\ c·o11-
v:t~1rfüu1.Bingham Hn!t>d t lu- C\l:\
t:() "'1;rricn1sh· conxklcr the desir.1hil­
iJ.~··of nrnÍert.iking a B:>0,000 f111l­
·SGa.J(' snrdv. "It would lu- 1111l'of
-t.l:t¡¡' nmst .con st rue! ivi- t hinus '' t'
t'óukl do at this time wlu-u con­
~Yilnt:'ratt itudes hast'd on real f.1d'
,•.J;li'.t'. !ill vital to tlu- continued frt'c-

C:h.1rt ,\
:\'E\\" l.m\\IJ PEHFOH~I\\CE DUU\\. ~-YB.1'\THO.

dom "11cl Oil rindustryof our
country."

Bingham's pk-u came at t lu- end
of tlu- convention, tlu- overall theme
of which was "Freedom to Produce,
Sl·ll. and Serve." C \I:\ proxiclent
Paul S. \\'illis. who last year created
<l stir hy s11ge;<.·sting to T\'B a closer
cooperation frnm tv, suicl the theme
wax chosen "because of the e;rnwing
pressures for more gnn•n11rn•11t con­
trols of induxtrv. mid tit!' criticisms
dirc<:ll'd at ad\'l•rtising, profits. and
hnshu-vs ... the n•ry es-.1·11ti,ils of
1mr fn·t• competitiv« 1•11tcrprise sys­
n-m." Tlu- main ti-nor of t lu- meet­
uu; '' ª" calm. \'. it h .i not surprising

.\ttmm·d share
!lf w/1 ~

KAPPA l. 19.0
£PSILON l-==.'"'20.l
SIC.MA r --:19.S
Oli!ICRON 1- 19.0
CA>MMA I- ll.1
OHTA I --.12.S
LAMBDA l=:llU
ALPHA 1~6.4
B£TA IJU

t>mph.1.;i.; mi new prochut int nx hu -
t iou. ;Hh-crtising, 111.1rh·ti11~. ,111d

consumer uttitudr«.
:\dvertisin1.(, p.irt iu 11t·\\ pro.h« t

porformuuce wa'i tackll'd hv J. O.
Pt'('kha111, t'\1·c11tin· vir« pn•,íd1·11t
of A. C. :\i1•lst>11, who nol!·d th.it
\\ ith new products tlu- m.11rnf.1c­
t un-r l'\l'tTiscs his fr1·1·dom tii wn 1·

tlu- COll-.Hlll!'L 111 hi-, "fü'Cipt• for
\l.1rkdí11(! •.. Pt•llh.1111 offt'n·d tilt'
food m.11111f.1et11n·rs .111 1·\p1·ri1·11ca·
e11n·1·hv w hi: h lo 1w·.1.,11r1·t lu- 1110-.1
df1•din· .tdH·rti-;i11~ 1·\pt·11ditml'
k-vr-] and to e lu-e], perform.mc-1· of
.rlrcady-iutrodmed hr.11111,.

The n·cip1• ¡., h.1wd 1111.111.m.rlv­
sis of 11i11ec.1...1' hi: ..tnrit•, 1.1k1·11di·
rcctlv from \i1·l-.t•11 Fund l11d1•\
file-; . .-\II .m- 111•\\ hr.uul-, w itl: .1

d1·1111>11,tr.dilc 1.·1111-.1111wrpin", 1h··
n·lo¡wd \\ itlt .1dt'qn.11<' <·011,1111u·r

. \t ;:. sliar« of ad11 rt•'m
d11ri11c 1111 '· ,,. n ,.,¡
r 47d~
11 - 43
I n
1: - 11
•... ~~~_:: 32
I ~ H
1: 30
I 13
I' 8
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is the
one-station
netw:ork

Turning on the creative light m
programming rs something that
happens regularly at WPIX· l l.
The presentation of our unique
Documentary Specials rs a good
example.

Since WPIX-11 started produc­
ing its own provocative specials,
other producers have been at­
tracted by this climate of rmagi­
native programming and have
brought some of their most note­
worthy productions to New
York's Prestige Independent.

Twelve more Documentary
Specials have just been added
to the current season, including
six new David L. Wolper hour
specials.

When you' re looking for the
bright light of imaginative. at­
tention-getting programming for
your product. look to WPIX-11,
New York's one-station network.

WPIXTV/11
THE ONE STATION NETWORK

NEW YORK

a~nto~..,~~ºª,, DE>atP,º'II o '"f~
Grt>~.B>Gort>o No '""""°°<1 ff'\E>Go If''"' Yi?.1&"l0"

Pr ne e: Pn p Tf'i.ao ,,.. •,,., A I!:
Ct'f'l!'i' ll D~lla{ ..§\ M.e-c:Art\bi r Osy of •rdJH"'""'f

J,ocquf.'"" ~ ""'"'"ri"'dy r,..,~A,.,.....~"c..Df'jwoml!n .., P'-r r .••~....•f'."°' C«>Af 1

-•.. ,, f>!'fHeH'l'lf~dby
ree rs, G "' i't JOd'w-1 d Inc
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product studies, and market-tested
in the crucible of actual sales con­
ditions at the retail store level.
Brands Alpha, Beta, Gamma, Delta,
and Epsilon referred to in the
charts arc food products; the others
arc nr-w brands of household prod­
nets. Share of sales vs. share of ad­
vertising were based on estimates
derived from published sources and
cover the average introductory and
growth period of two years.

Share of murket attained ranges
all the way from Kappa's 39% to
Beta's 4.1%, as seen in chart A.
Wlrile differences in marketing con­
ditions, product advantages over
competition, strength of advertising
appeals, number of brands previ­
ously on the market in the new
brand's product classification and
consumer promotions all have a
hearing on the share of sales at­
tained by each brand, noted Peck­
ham, "the second half of the chart
suggests share of advertising is a
prime factor." It is apparent that
the new brands having the highest
share of sales also have the highest
share of advertising.

This relationship is so consistent,
he said, that a curve showing the
ratio of the two variables could be
a quite useful guide (see chart B).

Goals and advertising

Normal expectancy as deter­
mined from Peckham's experience
curve calls for an advertising share
of about twice the share of market
goal established, up to a level of
approximately 17.5% of sales, about
1.5 times the share of market ob­
jective where the goal is from 17.5%
to 30% of sales and about 1.1 to 1.2
times for share of market objectives
greater than 30%.

Once the manufacturer has de­
cided on the share of advertising
to be maintained over the brand's
normal growth period of about two
years, "you then have the task of
estimating what total advertising
expenditures will he for all brands
combined over the two-year period.
.\lultiplying these two figures gives
yon an estimate of what your dollar
advertising investment should he
in order to realize the share of sales
goal you have set for yourself."

Curve can also he used as a check
on the performance of a brand al­
n-adv introduced. Plot the attained
sliar;, of market dmi11g the intro­
ductory period, i.c. the first two

Chart B
SHARE OF SALES VS.

SHA.HE OF ADVEHTJSJNG
Xew luum! e:qwrie11cc curve

,__,__
5~ 10 15 20 25 30 35 40 45

Slum: of sales

years, against the average share of
advertising over the same period.
lf the resultant point foils well to
the right of the curve, like Omicron
for example, performance has been
better than average; if it falls to
the left, performance has not been
up to par."

Clifford L. Fitzgerald, chairman
of the board of Danccr-Fttzgerald­
Sample, discussed the contribution
of advertising, particularly food ad­
vertising, to the efficiency of the
American marketing system.

Using the grocery business as
example, Fitzgerald reminded that
advertising allows freedom of
choice. Sorne 40 million Americans
make more than 400 million buying
decisions every day. "Can you im­
agine the clog in the aisles if each
decision had to he studied out from
scratch right on the spot?" he asked.
Advertised brands make possible
freedom of choice, speed of move­
ment, and volume of movement,
without which "the same quality
product would cost the consumer
more-both distribution and rnarru­
facture would be less eíficient <111d
more costly.

"Advertising is a clvnamic Force\:1 . . ,,

that develops speed of movement-e-
therefore, greater momentum of
volume distribution. This corrtrilnt­
t ion of speed means that a good
product cl imbs to volume in a
shorter period of time than it wonld
without ach-ertising. It also means
the Iuilnrc or dt'ath of a had prod·
net is accelerated by advertíslng."

Those who talk of "hiddeü per­
suaders" have nt'Vl'r worked at the
job of using ndy<'1·tising to builcl n

brand, he said .. "Thes.e ü1c11 \Vito
write thes¢. bouks <tttaekmg th~
American way of. marketing. \'~1ttl~
advertised brands have' the ad,ian~
tage of a <me~W:mesale, They :do.n''t
have to rely 011 a repent purchns,e.
H their titles arc s\Jfficíently dating
and attn1ctívc-if the jac.:kct is gooc:t
-and they are attacking something
big and familiar to people, the¥
make sume one-time sales, The~·
can make money on this once but
they couldn't build a brand thi$
way."

l.~/I
();')b

:¡in·

•·mr«
~(,

:-oo

iVmt·$paper ~trib'.e

That advertised brands contt!h,.,
utc a "natural vigor and strengtl1'''
to the total economv is evidence of

••. . - -'O

what happened in last year's 114=
day New York newspaper stdke>1

concluded Fitzgerald.
Freeclom of o¡W.t<Hicm ~"'ithin th~

food industry has. met SOU)e n<'..'~~1
threats in recent months. from. so:d:h!
diverse quarters as Rachael Cars~:ni
and Federal go\:ermnenl in~:estrga~
tory interest in paekagingandlahe]'.,,,
ing. For this reason, ;1111on.g man,~'
others, the problem of }5ühlic óíÍS·
information, as fC\'caled. ín tb~
G~IA consumer attitudes pflot
study, looms especially large.

OR C con<li:u:.tetl i·í1 tcet1.;>ie1~2s

The Opinion .Research Gorp. tJ:f
Princeton conducted a series ,(;)£

depth interviews of individ11al com"'
snmers and groups of consuJiJe:t~.
Highlights as nutlincd by Bíngh~rn,jj
include:
(l} The image o.f the food inc:h1St~

try as a whole appears to be ge:n:ef-·
ally favorable. Ho\Yt'\'et, cm1sm1:t"
crs understand in a brtrad way Ol;J!~fr
the G.\lA-promnted concept .tlXÍ1
".Life Line of Arnerica," and ha;\'~
onlv a vuuue and confused uoti.~1t1
of )vhii.t 11~a11ufoch1rC'rsactuállx ;aI!>:
to prepare food for their use:';. a'íl(ti,
even less idea ahont wh<\t costs .~t!'t!'
incurred in doing tlrís.

(::?) \Vbile consumers \.·o1ee1J11t.a
comph.Unts ahen 1t supplies or ptieé.£~
th<'v had onh; a dim notion nf ;tl}j'.!t'
costs whielt ~ntcr the Food. d®1Húl1:
at various stage's and foc:kt~d~ni~"
clear ermropt of the• i1.n:¡mrt~111q~~~,iF
kinels of cost such as lt1faor, t;~i;.1~c~11~.
cte.

(3) Food índn.shy 1i1'0fits cHd11:'t"
seem of sp1:~eial ¢(lnc•c•n1 t.1}tlm$~
eon~ x1ü)e1'cS h1tcrv·i'('\\"~.c,l.
(4) \~'hile: most ('UllSUJ:ll('fS filié

posítiYP a}1,n:rt £.nod pr·od1t.cts·> .s!'J1ttl:l:~

it
_,
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~ire l'Ollt't·nwd ahout additi' e-. .nul
pcslieídcs.

(3) .\l,111y iutr-rv ic-wr-el l,I\ on·d
Im.ruuf.u-turcrx' hrauds m c·r pr iv .111·

·s,tort• hr .111ds hu t t Iu-n • wvn: ,1 -.ig­
nifican t numlx-r 111" other c1111-.11111c·r.;,
who t'\l)l"(''i:-t'd thl' Ít-t'1i11g th.it stor«
hruud-. .m: clu-upc-r th.111 11t.11111l.w­
h.1n.T,· hr.nul» .111d an· oik11 .1d1·­
ri11.rtt'. t•q11al. and i11 "1111t• c.1,t''
snp.-rior in qu.rlity.

(6) .-\ muulx-r 11f c1ms11111t·n did
cnnmu-nt .d11J11t such thi11c;s ª'
pa.t:kac;1·-. l<"ss th;111 [nll, the nnmlx-r
tlf .sitt·.s. locution, .mcl visil iility ol
1)1.:t weight st.itr-uu-ut. ami 11011-
('011formity of tln- <1d11al product
\·'i:ith the picture 011 tln- p;H'h;1~1';
:tbo the possiliílity nf h.ivun; a gm -
erumcut a~1·11cy or tlu- v.rriou-,
trade nssoci.itiuns 1•st.dilislt st.uul.rrd
w1cigltts and SÍZl'S.

(7) There w.is diffcn·m·t• of opiu­
i'.(:):tl 011 thl' v.iluc of cents-off and

1••1ofht•r price pronrotions, st·1·pticisrn
1,1lm11tnt her "spcci.t Is." and some~:Ifet•ling that ndvcrtishu; adds to the
C'tist of food prod nets.
(S) \\'hile cunsunu-rs upp.m-utly

p;t;('·fercontrols to he at a mi11im11111.
tht'Y do appro\'l' of pn-sout gm·crn­
rrrrut regulut íons as IH'fl'ssnry.
S:Omt' felt there were certain aspects

I

·¡<>!. .th.e indnstrv that are not com­
pletdy sntisfoc.tory and some would
lcmk to govcrnuu-ut for further
I
r6'~ubtion on specific points, like
'Witekat:!ing.

iL •' · ~· ""

A Inll scale study would provide
t~~f!lt111tí al inform.it ion which the
;i11'fiot does not. said Bin~ham, and
~b1.u1klconcentrate in those areas

11 \~ihcn• the pilot iuclie.i tes the pre<;­
rt~·t·of cousmucr attitudes "based

"1n bel of lnowll•dgc or misinfor-

I'~ mart test for Swank

f(t<levísion h.is a hot new prospect
n tlw G3-ye.1r-old S"·:mk, Ine., na­
inn.1l, rnulti-produet uuumfnetnrvr
:i'f it'livdry. lvather goods, uml toi­
l'.'frÍt'S with more than 10,000
leiit'leri;.
,(:n1npa11y, vi.i ac:1•11cy Sh;111l'r­

·hihin, has seiJ:l'd on thl' pre­
·~.)1tistmas season as nu opportuuity
11 t\· test its new Jade Eust line of
1('n's toiletries. lts lookinu for ';"3
t1t1t.s in Los ,\nc:dcs. Detroit. .uul
>.tkmta from :::?-:20 December. Thi'
• h1 addition to its 11s11.il ht•;n y pn·-
~l ~' .· . . .. ···....Jn;;.tmas s.p.we cump.iums.

RECORD C.HEVV AUDIENCE
Clu-vruk-t« 1qn I P"''''llC:1·r l'.lí l11H"llP n-c •.¡,c·cl 1111·ha~"' -t klc \I·

,¡011 iutrm lmtion in tlw <·11111p.111\\ liivtorv rr-.« lun-: 11111 tlurd
mun- (\ Iurm-, t lr.m .Ill~ j)ll'\ 11111\ IH'\\ 11111dd .nunuu« •'1111'111

\pprn\i111.1!1·l~ ,,., 1·11 ul 10 1t-l1·\ iviou liouu v 111 ti,. t n1rnt1 \
3.3,7íi0,000, !"l't't'Í\ c·d t lu- ( :Jw, mid llt'\\ ·l .rr 'tun duruu; !IH h 111r

d.1~ ;11111ou11c:1·1n1·11t \\1·1·k1·11d, ,1n·ordi11c; lo .1 ..,p1·11.il •>11n1 \ (Oil

ducn-cl hv A. C. '\i1·l"·11 .111d ¡111111111rn·1·dIi~ J.11 l, 11.ml ( .111 \roil<-!
advcrtixim; m;111.11.~1·r.

Li:ard s.rid t lu- :-.11n ,.,
slim' ed ap provim.rtc eight
minutes of Chl'\ roll'! co111-

uu-rvi.rl time wc·rc ~t·cn i11
t lu- 3.3.7 million liouu-, "itl1
tln- iu«v ear 11\1'\S,I~(' deliv­
en-d :2.·I tiuics into 1•;1ch.
The rceord ;111rn111m·(·­

nu-nt w.rs aided hv ,111 1111-

pn-ccdcntcd hu~ of ·Il,.)
conuucr e ia l m iuu te s 011

ABC T\', Friduv, :27Sl'p­
tc-mhcr. This w.is received
in :20.S million difh-rcnt
humes :2.-t Iimes d11ri11<J; t lu­
d.1y with 3.7 minutes of
conmu-roinl time in each.

In cffeet. Chevrolot spon­
sored about half of tite en­
tire network schedule for
the dar with commercials
included in l-l different pro­
gr:lms 11 n.m. to 11: 1.5 p.m.

Another hig boost came
from the 5.5-mimitt• •.block­
buster" on Chevrolet Ho11-
an::a show on :\'BC. which
was screened i11 17.Gmillion
homes. The Bonanza spe­
cial. HSing Lorne Crecnc.
Pernell Robert», ~lidw1·l
Landon und Dan Hlockcr
ami his four chiklrvn. ran
at the end of the :29 Sep­
tcmlx-r show.

Cln-vro lcts nnn ou ur-c­
mcnt weekend w.1s l.much­
ed on the [itnuu] /Jrn11
Shore. Thnrsd.iv. ~() Scp­
tcmbcr. St'l'll in S.B 111ilJio11
hnnws .iecordinu to :\ iel­
srn. Chevrolet. sponxorin !.!
the full hour of Route 66 011

:2';" Scptcmlu-r on CB~.
reached S. l million homes
with eornmcrci.i I'>deli\ l'rcd
hv "()()''st.ir..; \l.1rti11 Vl ilnvr
.md Glcnu Corl«-u. .\gt'11c~
is Campbell-Ewald.

L

e

Animation composite used as opening tv
billboard for "Chevrolet Day" is shown

. --~_.J

CHEVROLET
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Burroughs adds to duties
as Air France exec
Presently advertising manager for
Air France, Paul Burroughs has
been promoted to advertising and
creative ser­
vices manager.
He joined Air
France as ad­
vcrtising man­
ager in 1956,
following a 17-
y car associa­
tion with Amer­
ican Export
Lines. \Vith an
American ex- Burroughs
port subsidiary, American Overseas
Airlines, Burroughs was stationed
in Genoa from UJ-t6 to 19.56 as ad­
vertising manager for Europe. In
his new post, he will coordinate
Air France's advertising, merchan­
dising, and direct mail campaigns
throughout the Division.

Quints for Beech-Nut
Beech-Nut Bahy Foods (via Ben­
ton & Bowles) sponsored the first
foll-length documentary program
on the Fischer quintuplets last
night marking the first time this
company has acquired total spon­
sorship of a network tv show.
The baby food manufacturer ob­

tained exclusive sponsorship to the
special 30-minute report on the first
surviving quints horn in the U.S.
to highlight its most extensive fall
advertising program in the com­
pany's history.

The tv report was prepared hy
ABC News in association with the
Curtis Publishing Company.

NEWS NOTES

Elsie makes legit debut: Borden's
Elsie the Cow, whose theatrical
career has included almost c•very
medium from movies to tv, will
make her debut as a stage actress at
the New York World's Fair when it
opens 22 ¡\ pril. Elsie, who W<iS first
introduced at the i\'e\\' York
\\'oriel's Fair of 19.'3!),will star i11 a
musica I H'\'IH', All About Elsie, to
he pr(•se11ted C\'<'1')' quarter hour.
Supporting Elsie, in person, will be
a east of threc-dhnousionnl, dcc­
tronically controlled animated chnr-

3G

acters, Another Íeature of the BM­
den exhiT>it, which will occupy the
entire top Hoor of the Better Living
Center, will he the Elsiespherc, a
take-off on tlw Fair's symbol, the
Unispherc.

Zenith breaks records: Zenith Ra­
dio Corp. sales and c'amings hi
both the third quarter <ind nine
mon tbs established rrexv .J.S-year
records for the periods. 0:et consoli­
elated earnings for the nine months
ended 30 September rose to an all­
time high of $12,.570,00() or 81.37 a
share. This represented an 8% in­
crease over the previous record
nine month earnings of $11,591,000,
or $1.28 a share, reported in 1962.
Sales during the period reached a
record $257,907,000, up 1-!% from
the $227,006,000 reported in 1962,
Zenith's previous record first nine
months. Distributor unit sales to
dealers of Zenith color tv receivers
were nearly double the first nine
months of 1962 and September unit
sales of color tv receivers; at the
distrihutor to dealer level, were
60% ahead of the previous record
month of March 196.'3, Zenith also
report eel.

I. E. K1LUAX .to 1n~irketi11gruatl!.l;­
ger of Humbl~ Oil & Refining. Co.'5¡
20-state Central H:cgicm, srtcx~eeding
SAc~rv1~LE. Cn~1ü.:roN' -xvlm became
vice president fr>r marketing. ADE~:·
P. \\'rLLIA1rs, Jn-:,.mamrgcr of fuel
oil and reseller sales will succeed
Killían as sales rminager of th~
company's En.stern Ess.o Region.

EDWARD BARRY ROBERTS to th~
pubic relations staff of The Am~ri­
can Hankers Assn .. He is a vcterau
writer and executive in t.he fielCls
of radio and telcviston.

C. Ct's GR.\'.\T to vice prcsíden\t
for opera tiOns of the Arn1>cxCof1.D:.
He was vice president and g.cn.eti~J
manager of the video and instrn­
mentation division. RosEIH VVE1s.­
.\tc\N', formerly manager of enginl't
eering for video and instrt1me11t1"'
tion, succeeds Grant as gener~ti
manager.

GEORCE\\'xrK1xs tn assistant a©'~
vcrtising manager for bread l'lrofi-.
nets of the Continental Baking Ct(l~.
He was brand a<li•ertising man11g~r
for l\linute l\ lard label products ~f
the ~hnnte Mrtíd Co.

'r¡

LIQUID DOVE IN DENVER TEST

Lever Bros. opens connnercial tor its .new 0.bve liquid detergen1 flll :d1'111be.Sí
with a re:al dove flying thro1.1gh window, then swit~'hes to clq~se•1.1p~f Its;
prod1.1ct. Ogilvy, B.enson & Ma.the.t is a1ge.:ncy. Photos by Harli.a lv Re1porti



.il1rn1I tl«: .11D!l·ln1-.1 l.1\\' .1111111tll'.!
11111· tlt.11 \\«' t u11111Il1op1 -nnr w rll
111· .dlm\1·d to -.Hhc tlu- prolil1·1n
Il\ 1,!l"Olljl.H111111( ouurut in' .HI 11111,

'"'1:11

·,I ,Stewar;t warns crisis coming
in relations of advertiser,

I(' ~gency, broadcasters; suggests steps for solution
I
I

:Sees growing distrust

~1.('Ttiv·r. .l\.!t'lll'\, .uul lir11.1dc.1s!t'r
n·l.1ti1111-. ... I think "t' ha\ l' l nx-u
~~.1tl'hi11).! th<' dt•\el11p11w11t of a
\!;l"«t\\ iui; di ...truvt .. , .uul a11 alarm­
ín!!,.• 111d \lt'adih it1t·r1-;1'ii1u.~ tr-nd­
C1ll'\ for 1·ad1 to l il.unc- tlu: otlu-r s
fnr prolilt·m' whic-l: an· l'\\t'lltialhII I .. .I' 1n11!11a .

I Tim, did D.1,·id C. Sit-" .ut , pre·,.
, idc11t. of Kc11~011 <:..: Eckhardt. ad­
, drt•.:;si11!!, the l ntc-ru.rtiouul Had in
1 ~111dTl'lt•\ ixiou Socict~ i11 :"t'\\ York
!;1st \\Tt·I... \\ .un ol an i111pt•11di111!
"d:;.lll!!,l'fl 111s <.Ti•ds" in n·lat iuus of
the thn•t• groups. a lTisi-. \\ liid1 has
1:1Pl been s11Hil'il'11th n•co1!11i1t·d
\dthi11 till' huviucss."
The i11clustry c.umot afford,

Slk\\ .ut said. ··10 Id t' .uicl radio
dt'!!;l'JH'r,1tc and dl'c:linc. \ \'c'rc in
thh !o1!c!ht·r. and our stal-t•s urr­
·f'Ü(.1r111011-..For unt ionul adn•rtist•r..;
(~1d,1~·.,(\ iv nut ximplv their Í.l\·11rit1•

1

un-dium ... It has lu•c:o11w the al­
llc)ost imlispt•11sahlc ton) of modern
~.Jm•rkan 111arkl'li11!!,...

Whl'11 t lu- three

II·

·,¡

gro11 ps con­
<.1111nwd with radin-tv adn-rtisi11g
''hrgin qu.u n-lint; and e:ripin!!
.1,~.1inst 1'al'h other in puhlic ... \\\·
,1,r~·simpl , dt'stroying om ou-11 sc-lf­
it1'tt'rC'st. and pl.1~ ine: straight into
the h.mds of our m 11t11;1I eucm il's.
To courbut the "qunrrvliuu."

Si~l'\\\trt s11ggcsll'd till' iml11str~
~roups "sensibly ami sanl'ly" get
t~ogt'tlwr "in an at11losphl'rc of 11111-
t.t1Vill n·s¡w<"!. I le o!f t•rnl six s!l'ps
!.~~¡¡ding toward th,1t at mospltcrc-:
~ 'The present situation calls fm

.1 lrrand Ill'\\ tqw of huxim-xs stutvx­
nmn~d1ip. \\'e can't n-ly 011 the nar­
n}\\', partis ..-111 approaches of thr-
1Jél~i~t...

., ''\\'~· must 111ak1·an even 1!n-.1t­
nr ciffort to work with hroadc.ls!t'rs
!h~ínWt' do with 111ag;11.hw or news­
p~prr puhlislwrs ( lx-canse ) ~o,·­
~m111)l'lll licensin!.!. ami the shadm\
~f,~!J\'t'ílrnll'nt control pl.tn• spcci.d
1~•1111111<ls.not onlv nu tv and radio.
'il'.iíJJ on us as wcl t.""
l "\Ye must fa<.•t• thl' f.1cts of lift•

-··]l.
D<H icl C. Stewnrt

~ ºº\\I' tull-.! dt·fin.• tilt' I'\.!( (

rol1•, o] .11h 1·ati-.1-r .. 1~1·111\ .• rnd
hr11.11h-.1-.kr in uuxh-ru cu11111wn.·1al
lin1.11k.1 ••tu.u."
~ ..I l.1\ i11g 1'1"dd11wd tlw rol1·s

;11HI l1111dio11-. ol 1•.c( le . \\ ,. 11111-.!
IH'l!ill 1·d11t.1!1111!011r m\ 11 ¡wopl1· i11
\\ hut tlw\ .1r1· \\ 1!11i11 tlu­
.cc1·11c~ lu1-.111t''' thn1· iv 110 .i-.pn t
11! 11wdi.1 \\ lur-h d1·-.1 n , ..., 111nn• .1t­
t.-ut iou th.111 tite rol!· .111d f11111t iou
of t lu- l1ro.cdc1-.tn ... \1111 \tH1, .1-.
l iro.ulv.rvu-rv. ha\ 1· .1111·1¡i1.d w-.pll!I·
-.iliilít~ tu do .1 hdkr joli of rnul1 1-

st.111di111! .111d i11lnprdit11! uv."
~ "\\e 11111-.t lw1,!i11 t.1ki11'..! po-.i­

!Í\ t' -.!t'ps to -.IHI\\ th.rt \\1' uudrr­
-.t.111d ami -.11.m• 1·.cd1 ntlu r\ proh­
lc111\, ..

Agency code support urged

A nvrn n..,1,1: a !.!t'tl<.'il'..,,na t io11.1I 011t''
as wi-ll as rl'giona I .uul loc.rl.

can c11eo11r<11!l' olis1T\ .111cc of (!ood
stuucl.ml-, of practice hy sl11m Íll'.!
prdcrt'lll'!' to those stations h.rvinj;
s11d1 st.uul.ud» when thcv huv .ul­
' crtisi11g ,<:1wd11l1•s in hl'h.df of tlu-ir
clicnt». Thi- is tlu- opiuiou of Joli11
Co~ll'. pn·..,idcnt of l\:\'I L. n.u«.
Tovas. i11 fc>.:;ti111011v lll'for1· the
l lo11sc Subcouunittvc 011 C01m111111i­
cal inn" and Pow.-r. The l low ..c
grn11 p i...;wr-i l!hi11g .1 hi II prohih it 1111.!
t lu- FCC from p.1s.:;i111.! rulc-, tl1.1t
wo11ld iutrurh- upo11 t lu- richt... of
free en terpr is« i11 hro.ul c.1.,t i11g .

"This dot•..,11 't uu-au t h.it t lu-v
( .tl!t'JH'tt''i) would h.ivc- to h11~ 0111~
thn\t' \(.1ti1111s -.11h,niliinl! to tlu­
;\.\ B Cmh"" Cn~ It- .111 7' \ B lio.m l
nu-mh.-r -.t.t!1·d i11 co11111w11h cJ11..,1h
fnll1l\\'Í11!.! tliow t'\prc·-.wd In J..:1·11.

~·011 & Eckh.mlt ( .;,1·1· •••1'i1,•.•1m. ~l
.uul ~~ Ot111lwr l. "Tlu-v t.111 li11~
,111\ -.1.1ti1111th.u \\ ouh l oh-.cn 1• í('.«­

<on.rhl« \l.tmLml-. .111d m.ikc th»•..•·
-.t.111d.1nJ, k now 11 to t lu- .1c1·11n1·-..
111otl u-r w orcl-. lwn· ton. t lu- .11t.~i11-
11H·11!of '.!;ood co1111111-rci,d h.rl.uu«:
in r,1din lirn.uk.t,linc t.111 lu- 'ºltl!.lit
tlirt1llt!h \ nl1111(.1í\· l'IHlpc•r.tti\ t' in­
duvt rv .ution i11 our '' -.!t•111of fret·
I1n 1.1dc.1't inu."

· 111 f.1d, in th.- m.uor m.ir]« h
\\ lun- uuu li of the t111H' hn~ lilt! !'>

don!' throuuh l1w.al .uh t rt ivuu;
.t\!t"tH·il'-.. \ 1111 w ill find th.it tho"
.1ct·11cu·, .tlw.11h do f.1, nr t ln- -.t.1-
ti1111-. th.it la.n ,. -.11u11d t·nuH1!1Tt n.d
pol« 1c-. .uul .en· fr,,, . .,¡ l n11111wr­
l i.il t luttr-r I oulv ''.-.Ii 111«' I.ire•·
11.l11011,J! .ulv t'fft,111'.! ,l\!t IHIt'"

t'<¡lldh \\ 1•ll-i11f1Wit d ,tJH II!
t ornlil i«111-.."·h( s.nd



AGENCIES

TOP 50 AGENCY Bl.LLINGS A·¡·. . . . . -·I
SPONSOR survey shows a.II-media business up 6°/o, over '62 ¡a.&

radio-television's share rises 7°/o to reach $1.9 .bill.ion vol.um0e

T HE HALF-HU:\"DREDagencies con­
trolling a good quarter of U.S.

advertising business should bill $3.7
billion this year, 51% of it in televi­
sion and radio.

sroxson's annual Top 50 agency
projections, just completed, show
all-media business for this group up
6% and the air share up 6% to $1.9
billion.

These advances show a slightly
decelerated gain from last year's
estimates of a 7%all-media advance
and 8.7%broadcast gain.

Broadcasting' s proportion of Top

50 billings has oscillated the past
three years from 196l's 49% to 52%
in 1962 to this year's level of 51%.
As estimated total billings by the
Top 50 moved up from sorne $.2.5
billion in 1956, radio and television
ha ve ascended to their present
dominance from a 42%share in the
top-50 total that year.

While broadcast now dominates
the media picture, the rate of gain
for television and radio may be
starting to level out. Television in
the Top 50 seems to be moving
more slowly, with an estimated ad-

ffelvanee of under $100 millif>H a~··
compared with a 1961~62 íncr;e~~f! ~~
of 10.6%in srosson's '62 ptojectior;:t:~;,,,'*'

If an industry estimate of an ¡~ ~:
tv gain this year holds up,. an imp:l~ ~
cation of the declining percenta1p ·d

increase in the Top 50 could be. t'ba;r 1 !
television's new gtowth is corníh;~
from a surge at the lower billi):lil;
or hometown agency level.

Radio proportionately spea~,

re..?is.tered. ·~.mº.•.re··s·t···.rik.in.g.•·.·i.u~.~eª...•.-.'.~'I....¡~this year with better than S30 ':m~dr:JI
lion more than estim ..ated fot th~
Top 50 agencies in 1962.

Radio billingsTotal billings

4.0

Radio/tv billíngs
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TELEVISION, RADIO, OTHER MEDI.A HAVE A HEALTHY 1111
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i11 t lu- top h•11, \\ ith 1•\l1111.1t1·d .11r
1•\pt•111lit1tn·\ of $\."i. I 1111llio11 tlii"
vv.rr, .iftcr droppi11g .1 frw 11otdu_•..,
i11 l~J(i:2 ~l'O'\\llll r.111ki11c;••. \\'illi.1m
E ..•tv , w irl: a proh;ililt· Sí~ urilliou
i11 hro.uh-.rvt. ¡., dm' 11 to 11th pl.n»
thiv : 1·ar.follcm i11t.: FCB'.., re-c-ntry
into t lu- top !O. Est~ 11.id lwld to
,,.,·c11tli pl.u:« for tw o : e.ir-. i11 t !if'
pn-vious projt'dio11.,.
Clow t'\.1J11il1;1tio11 of tlll' d1.1rtt"d

fi~11n·s i11 tlu- ~''º'"ºII\11n t'Y "ill
n-veul xonu- iutc-n-st iui; tr1·11<!..
;1111011l! the top fin• .ic:t·11l'it·"·

For OIH' thiuu, a l.1n~1· al!1·11L"y'..;
ahm·c-.i\·(·rac:c "t'il!ht i11 tlu- pro­
portion of hroadea'.'>t hillinus to ih
total hillinl!s dot's not t.:11.ua11tt•t• it
a foremost rank, .ilthouuh it'..; likt·ly
to lw liidL B.1ks i-, "Pt'11<li11{.!~or~
of its tot.il hilli11~s i11 air mr-di.i

',EC:OAD$3.7 BILLION TOTAL

A111p11g the agem·y t ituus in hill­
·11t.i¡s, g:ia11t J. \\'altt•r Thomprn11-
1'11~·world's br{.!Pst ad a~t·11c\'-is_,,,, ... .•
~i~•ÜH at the top of the tv/rnclio
h'illings toteru pole, thanks in part
I.ID the trmu] whereliv nutiounl ad­
\•:!i'\rtisers, in many <.:;1tl'gories ami
1iitlings classes, are now speudíuu
tú :l'té'ragc of about six out of every
íO nutinnal advertis ing dollars in
v,~Hv the sheer weight of its long
ru.tl ~·nricd client li;t, "J. \\'alter"'
'"11.llh;w~· had SOllH' $160 million i11
Jfo*lcast billings for HJfi3 tv.
Ynung & Huhicmu, which runki-d

n fourth place in a Hl61 study and
;h;itd place in the 1962 survey has
irtoVt'd up an important notch to
il'L'Or1d place in the HJ63 findings,

~

[k'~.·t.··_'_I?H C'Sti_1_n.atc(.~ $}.·27.1 million.
le '>:&Hranking ts still more than
O million behind the broadcast

')1tl:lings l.~1~re of j\\'T, hut it's in-
brestiug to note that the Y&H gain
c...1;1¡~ more than $22 million from
~G::!lt•\vls-is about four times as
'r~at as the gain registered in j\\T
'iflings, about S5 million.
Ttr<l Bates, third-ranked in the
''t);%SOHsurvey ( St'l' ml.h-, p. ·tl ) ,
as shown a slight-hut significant
Hlrqp in broadcast billings, as
fttJ¡);)n•d with last year when the
~1;.1nc,·held second rank. Bates'
:¡Flings un- estimated to he 8113.S
1íihou for 1Ufi3. Source of much of
-~Bates slide-oíl is ;1 reduction i11
'!'eamount of I\' spot hillirn; heing
rrn:c;ll-Nlbv the ;1gencv, and an even. .. ....
I:!lfpcr reduction in network tv
r1··1··1.1ng¡.
Fourth place in the study is held
~·BHDO, which has shown a 8-t.5
lrlion gain this year in broadcast
lli'n:~s ahovo the 8100 million
ll~1lthrouuh the noted Vl.idison
r~1~11e ad shop 1.1st year. :\ t
;t~UO.ther« was (unlike Bates) au
~€.'osc in spot tv hillinu, even
oo;gh (!il.w Bates) tlu'n' was a
d1t,ction in network tv hillinu.
~J:cCa1111-Ericksnn has returned
tl1e hroadcast top fivC' this year
t:'.h air billinµ:s projected at $97
;U:ic:)!l, rising from wh.rt would

}!¡fd;J_Q;R/I 8 NOn \lllFR I !.)fij

h,1\-1' lit•t•11 St'\ 1·11tl1 plan• l.1•..t ~1·.ir,
uccordiiu; to l'sti111;Jtt•.,, "11li'I'·
q1w11tly rt'\ ¡,t•d 11¡)\\ .ml. Two p·.1p.
au;o \kCa1111 was .it the s.111H' fifth
hro.ulcast r;111k in the sl'0''º11 sur­
vey, and i11 l!)(i() this ag('lll')'. l.iru;cst
of Intcrpuhlic's .ulvcrt ixim; t·o111-

plr-x, was tied w ith B.1t1·s for third
p lacc-,

Lt•o Burnett, which \\;is :i stroiu;
fifth ruuk l.ist yt•ar (h;1,·i11u; topped
sivt h-rauk Benton tx Bowles by
so1111..•$15 million in hroadc.ist hill­
i11gs i11 W62), has lost its cdgl' to
B&B in a clow race this year. B&B.
for 196.3, will have hilh·d SH:Z 111il­
lion i11 the broadcast ruodia, 011t­
pacing the Burnett ;igt·m·y with
air billings totalling some S!Xl.2 111il­
lion for 196:3.

Foote. Com· & Bt•ldi11g is hack

111

.\'>soc., :\l'w Zt•;il.111d Covcrnnu-n!
Tourist Dc•pt.; I 11drn1t".;i.111 Co\ c-ru­
uu-ut Tourist Council. ,\l-;o m11d1
of the tv work for Clu« roh-t ¡,
h.uulh-d in the l lollvw o.«] offil'I'

Kinu l Iarr is, \\ 110 h.rs IH•1·11 in
charuc of the \\'('skrn I)¡, iviou nf­
fic:co,; of Fletcher Hieh.mlc. C.1lki11-.
and I lohlcu in S.111 Fr.uuisc-o .nul
Los .\m!;clC's, will hn·o11w .1111'\tTll­
tive 'ice prcsuh-ut of Cumplx-Il­
Ewald and t.ik« ch.iru« of .rll tlw
WC'\t co.rvt .iccount-, for the .l\!lºlll \

Hichard C. lDick) Fr.111á.; w ill
coutuuu- .rs .1 \ ic:c pn-vichut of C-E
in ch.ir!.!:«' of .ill Clu-v rolct .1n:rn111t
.idi,·itit'\ in l lollv w ood .1111! \Ot1!l1

cm Califorui.r. \lill111rn (\lt·ll Jnh11-
vt on will continue .1.; .t C-E \ H 1·

prc-dd1·11t .uul "ill h.rudl» .ill
Che\ roh-t .ttT01111t .ut iv 1tw' 111 t lu­
l'ucific Co.ivt rc!.!;io11

L1't month C1mplwll-I·:\, .lid .m
nouucc.I t lu ~ h.ul .it q11m d 1lill
Ho1!1·r. \l.1-.011 & '-it ot t , Ine oí Cl11-
e.u;o. \ftn t lu- fir,t ni tlw vc ir t111-.
olhn• \\ill h1..To11w .1 C.11nph1 II­
E\\ ,1ld n,,¡,¡011 t•i lx- hc.ldtd h'
lv .111 I I ill. w ho "di !we nnw .1 -.1 m ir
\it(' pri· ..id.-ut .,,,

C-E ACQUISITION ADDS TO LIST

(
.\:'\IPBl-:LL-E\\".\Lll,{.!<.'lll'rall~ r.mk­
l'd ns one of the top dozen

at!;l'llcil'S in tlu• country with hill­
inus OH'r $10(),()()(),()()(), .umouuccd

last week the acquisition of another
; 1t!;em·y.

Thomas B. Ad.nus, C-E prc,ideut
s<1id the. Detroit ilgcm·~ had ;ic­

qu ired all of t ht' Ca Iiforu ia opcr.r­
t ion of Fletcher Hich.m!s, Calkins
.111d I loldeu .. \ total of 22 accouuts
will lx- adckd to the C.1111plwll­
Ewald client roster.

The 1H:w clients to lx- sen iL"cd
hy the \\"cstl'rn Divixiou cove-r
mauufactur inu, proct•,si11g and st·¡-:.
vices of regular .uul inst.rut cof!t·l·
l] .. -\. Fohn-r & Co.l: s11{.!.1r(Sprock­
les Sugar Co.]: thrift .nul lo.iu TIH'
:\I orris Pl.111 Co. of C.il iforui.i i:
ethical ph.inu.rcvuticals (The St11.1rt
Co.), soft drinks (Carbon.itod Be\ -
cr•1C:t' Div., of Culiforru.i P.1cki11g
Corp.): smoker» .K'Ct''sork-. (The
Tar-Curd Co.). .uul c.uulv product­
(Chir.mlr-ll¡ Chocol.ue Co.).

Camp ht •ll-Ew.1 ld h.is lxcu -.1·n ic­
iiu; such wr st co.ist clients .1-; tlw
Pncific Arc.i Tr.1\·1·! .\,..,ol'i.1tin11,
0.11...J.md Zorn• Che' roh-t D1-,tlcr'



AGENCIES

more than any of the top five agen­
cies- hut it runs notably behind
}\VT, which puts only 52% of bill­
ings on the air.

\\'hile tv /radío reputation gen­
crally is considered an asset in
wooing new agency business, it
docs not follow that this is the arca
of greatest profit opportunity.

Agencies have been out of the
program production business for
years, hut production and casting
staffs for commercials alone have
grown far beyond any need in the
heyday of agency production of
radio programs and early tv,

Profit is hard to earn both in
network and spot, meaning that
agencies and others in the business
must look for ways to cut the over­
head. Leo Burnett's executive com­
mittee chairman, Philip E. Schaff,
Jr., in a speech this month, cited
rating reports as an "unbillable
statistical expense." As agency
members of the American Assn. of
Advertising Agencies watch profit
pereentagc of income slip to 3.33%
of income, Schaff and his col­
leagues are looking at such items
as spceulative storyboards and
agency help on product develnp­
mcnt with a cold eye to fat-trim­
ming possibilities.

Sorno ugencies on fPe b«sis

I

II'

Attention given hy the agency
trade to hilling systems is sympto­
matic of the situation. At least two
in sroxson's current Top .50do sorne
work on a fee basis rather than
the tmditionnl 1.5%media commis­
sion. Ogilvy, Benson & Mather and
Ketchum, Mael.eod & Grove have
been pioneering this way in search
of a fairer return on advertising
work and expenditures.

However the profit margin re­
solves itself, leaders are calling on
advertising to do its part in push­
ing up national consumption, pro­
duction, and well-being,

Upward movement of the Top 50
shows the call is being heeded.

As total a(kertising product con­
tinues its year-by-year climb, the
peak of the Top 50 range has mnverl
11p $.5 million to $160 million in
annual time and talent billings.
Minimum admission fee to the elite
group is now $8.D million, only
$200,000 more than last yc,>;Jr'sbot­
tom limit of $8.7 million in air ex-

40

penditurcs. This bro;idcast range
compares with an all-inedia range
of $12 million-$304.5 million for
these .samc agencies.

\Vhile the billings range has
moved up, the median hroadeast
hilling for Tep .50 air ag(•nt-ies. has
stayed about the same at $21.2 mil­
lion in this year's estimates, com­
pared with $21.3 lust year.

Business drama is to he found
on the bottom of the list as well
as the top. Entrants to the Top 50,
either new or overlooked in the
past, me Ketchum, i\lacLeod &
Grove, Arthur Meyerhoff, and Rich­
ard K. Manofl. Fletcher Ríchards,
Calkins & Holden is hack For the
first time since Hl60.

Those not appearing from last
year's group include Mogul, wn.
limns & Saylor, which missed by
$200,000, and Reach-.\JcClinton,
which was $1.8 million shy of the
$8.9 million lower limit. Allowing
for inaccuracies in projecting 12-
month billings before the hooks
are closed, these also-rans could he
did-runs before the year is over,
but whether or not they have been
unfairly shouldcrcc] out of the pic­
ture cannot he known until final
results arc on the board.

Among HJ63's hot agencies, Post­
Keyes-Curdner and Papert, Koenig,
Lois were fast runners in the lower
lrnlf of the broadcast Top 50. PKG
sprang from -Il st place in SPONSoH's
list last year to 26, and PKL from
47th to 33rd.

Agency mergers. following busi­
ness losses and other adjustments,
guarantee that no two year's lists
will ever he quite alike, Interpub­
lic in the past 12 months acquired
one more Top 50 agency as a divi­
sion. Acquisition of Erwin 'Vasey,
Huthrauff & Hyun in October .add­
ed this agency to the 1ntcrpublic
stahl« alongside l\lcCann-Erickspn
and NlcC.tnn-1\larschalk and other
divisions not on this list.
Mergers rumored and in t.11t'

making at year-end for se\'cntl
more augur changes in the pic­
ture next yenr. Fletcher Hiohards,
Calkins. & IIolden, which sold its
vast coast offiee to Campbell-Ewald
this month, could be merged into
another shop this font• in 196·l.
Donahue & OH' and Ellington
havo lxx-n roportod nw.rging, and
further alliances can Im expected
in the months to come. f///!l'

1.,

ToHo·vw
Agencies (and .the.ir billings)

J. Walter Thompson
2 Young & Rublcam
3 Ted Bates
4 Batten, Barton, Durstjne & O.soon
5 McCann-Erickson
6 Benton &. B.owles
7 Leo Burnett
8 Foote. cone & Belding

I~·
9 Dancer-Fitzgernld-.SampJe Ii;.

1O Comptcm
11 William Esty
12 N.W. Ayer
13 Lennen & New.ell
14 Sullivan, Stauffer, ColweJI ,&.B'ayfl!::
15 Grey
16 Kenyon & Eckhardt
17 D'Arcy
.!.!_fiOrman, Craig & Ku.mm_e'-J_ ___,_
19 Needham, lnuis & Brorby
2_o_ Ca¿nIJb_.e_ll-_E_wa_l_d----~
21 Maxon
22 Cunningham_&_·._W_al_sh _
23 Ogilvy, Benson 8. Mather
24 Wade
25 Gardner
~~ Post-Keyes-Gardner ":•"·
27 CampbeH-M:thun----'-----~

Doherty, Cliffo~d, Steers & ,~M!Jif

30 Tatham-Laird-----
31 Doyle. Dane Bernbach
32 Fuller & Smith & Ross
33 ~pert, Koenig, Lols
34 Parkson-----
35 Ketchum, Macleod & Gr:ov~
36 W. B. Doner·~-----~
37 Geyer, Mórey, Ballard
38 Arthur M--'ey~·e_rh__:.o__:ff __..
~ McCann-Marschalk
40 Grant
41 North
42 D. P. Brother
43 Lawrence C.. Gumbínner- -·--~
44 Edward H. Weiss
45 netcher Ri~hacds_,_C_alkins,,;,.·fi;~
46 R:chard K. Mandff
47 Guild, Ba.se.om& Bo.nflglí ·~
48 Donahue .& C.oe..

WaíWiCk & Legler~---~
5.0 Honig-Cooper & HarringfQn-·~-.----~~
• Prnj'f'rttnf ttf/Ye;rlís.i11g <1'f~•.e1t1~'.lí;i



Tv-.radl'a agencies fared In 63*
aír
'1862

Total aiency
1963 1962

% air of total
1963 1962

Spent on tv '63
N.etwork Spot

Spent on r2dio '63
Network Spot

304.5 290.0
223.8 218 I
142..9 140.0
240.0 250.0
2.00.0 190 o
118.5 111.0
133.5 146.0
150.0 135.0
117.8 107.1
110.0 I02.0
98.0 95.0
182.0 162.5
124.D 100.0
88.5 66.4
75.0 68.0
85.0 93.0
88.6 88.6
50,5 48.8
54.0 47.0
90.0 90.0
42.2 34.9
50.5 41.8
54.0 50.4
30.0 26.5
49.6 49.7
32.5 16.2
51.0 55.0
27.6 27 .4
57.0 57.35
28.5 25.5
74.0 65.2
58.0 54.0
23.0 13.0
18.5 17.0
44.5 37.1
17.0 17.0
49.0 44.5
14.5 13.4
40.0 36.7
31.0 30.0
19.5 17.0
34.0 33.0
23.5 24.0
20.6 19.6
24.0 31 4
12.0 10.2
18.0 16.0
31.5 34.9
23.0 24 I
16.7 15.8

52
59
80
44
4.9
76
68
57
70
74
80
40
54
73
60
50
44
70

65
36
60
53
46
81
44
60
48
71
35
65
29
29
70
88
32
80
27
90
32
39
61
33
47
52
44
85
56
29
40
53

f1)5.0
'fros.o

16.0
.i.1·00.0
1f.
!l11 80.0
'I\:ii $3.2
::j 907
:ti~'ª1.3l. 7'5.0
rr 72.0

76.0
65..0
60.,5

•. rl3.'.0r ..r .23.7

e, J.a,2
_YI.,. ~-

• 9J5
4..5

I' '1·to¡.....¡- '

1f1 ns
l 12.§:
~· ; <··

I: 12:7
1)1 13•.6,, ;

i I 2 ..o
M as.•..
2; 1.2

53
48
83
40
42
75
62
42
70
70
80
40
59
62
60
50
44
70
53
36
63
55
47
82
42
69
48
70
34
61
25
23
70
85
32
80
28
87
37
40
56
34
52
51
24
90
81
35
36
57

107.0
86.7
63 3
51 o
52.0
58 4
51.l
61 3
45.0
44.0
54.0
230
45.0
35.0
22.0
24.0
12.0
20.5
18.75
20.0
25.7
IO.O
8.1
15.2
3.7
7.0
6.0
4.0
12.0
8.8
6.0
11.8
11. 9
14.8
5.0
4.0
5.69

2.0
1.5
7.0
7.7
5 I
55
1.8
s o
8.0
3.0
4 5
0.2

j,iJ;1d, iucorporatiru; ~tlrtw r•·1 '''"''·' for JI.Iii:!. 111n11//m1H of 1/0/fnr,.

38 o
33 I
45 4
35 o
27 o
30.0
34 2
17.9
30.0
348
IQ.O
28.6
17.0
19.6
20.0
13.0
18.0
12.0
5.75
5.0
2.0

I I.O
12.9
7.3
12.3
9.5
4.5
12.7
4.0
9.0
8.0
3.4
4 I
I.O
8.1
4 5
465
99
6.0
7 o
4.6

50
23

ro o
5 I
f, o
16 5
15 o
I4
3 7
59
7i
I 3

11 O
13 o
44

98

20

20
30
22
I 2
03
04
¡3
3.0
32
0.9

I.O
07
20 70

30
60
25
20
05
3 I
05
53
30
60
I 5
22
06
4 2
I 3
O I
o 03
05

4.5
.!.5
0.3
5.3
06

0.6

2.5
0.8
0.8

05
O I

05
05
IOei
I 7
O I
05

I 76

H
30
o 25
25
3 7
05
35
03
o¡
I 5

I O
22
42
5.2
5.9
1.8

05

O I
024.5

05
7.4 02 I I

I
2
3
4

5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27

30
31
32
33
34
35
36
37
38
39
40
.11
.12
43
44
45

I
11

Ii

II

50
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AGENCIES

''Innovation'' mi.sleading,
B&B president suggests
Initial thrust alone never sufficient, Hesse notes

''I .rruxx it would be an excellent
idea to drop the word 'innova­

tion' from our marketing vocabu­
lary," is the opinion of Benton &
Bowles president William R. Hesse.
"Innovation suggests a fixed and
tangible thing, and that's mislead­
ing in the context of today's world,"
he added.
Addressing the Detroit Aclcraft

Club, Hesse argued for emphasis
on "innovating," which suggests
"the constant applying of a creative
force to our activities." This is the
only way to keep products at high
profit levels and overcome the
"profit harrier" which results from

fierce competition, excess produc­
tion capacity, consumer sophistica­
tion, and the rapid rate of techno­
logical development. This barrier
has gre<)tlyshortened the period of
significant profits which can be
realized from a new product, he
said.
"In this changing world of ours,

product mortality is, of course in­
evitable. But that doesn't mean that
product longevity is an impossible
goal. An ode to innovation at this
time might seem like an oath of al­
legiance to motherhood and home­
made apple pie. But the testimoni­
als often amount to little more than

'Sunny Seven' marks 15th

Ellen Dryer (I), timehuycr at \V. H. Doner & Co., receives 1ninirtturc
birthday cake from \\'XYZ-T\' (Detroit) public- service anuouueer "Sunny
Seven," marking statiou's 15th nnnivcrsary. The cakes, NHll)>lvte with
Channel 7 logo, were distrihutcd to local ag.<.'lft.'Y and client execs

·12

lip service .... There is a daoget~,
it seems to me, tba t Í:JllJO\latiohlm~,
be sougbt as something to mntIOlt.
on the ,,,nH of your den, a trophy t~
point to \'vith pride, forever occnp~"'
ing the same niche in mellow rnaJ:,,•.J
ketíng memeries," he said. "Büt
trophies have a wny of tarnishín~,
And this is nowhere mote true th~::
in the world of consumer products,"

Citing ease histodes from Bentrnm:
& Bowles' accounts to prove b:iS;
poínt, Hesse defined innovation If!;
"not merely the dofng of somethiJ1;g;
like producing ti new product, J,t:~:
a force, a thrust like that whfclbi
impels an object through spa~'/
And the initial thrust alone is ne,\fer
sufficient to carry any object ot:l:-1
ward and upward índefiníteif7
sooner or later the counter ..forces ~F
friction and gravity take over <l;U\m;
the trajectory becomes pretty n1ttcib1.

that of the classical curve," he safn.
"And the fact that friction añtl
gravity are represented in the 1n]l;f~·
ketplace by competition, hy ehnnl§"'
ing consumer habits, heiglüei:t~~
sophistication, and diminishíng ú¡{"'
terest doesn't alter the basic trud1
of this premise," '#ii

Castle to head Colgat¡e
operations at Ted Ba'f:Et>S:
Robert \V. Castle, n senior ;y~í~~
president and member of the })0;ct:l,f;m
of directors of Ted Bates & ce, lt;~
been placed in - ' -
charge of all
Colgate-Palm­
olive Co. oper­
ations far the:
agem·y. Castle
joined Bates in
19.57. He was
elected a vice
prr-s tde n t in
1959 and a
sen io r Yi e e ..Ca'Stlc
president in 1901. Bt'fore tlutti he
was an account e*ecuth-c \\"ttl1. l··
\Valtcr Thomjjscn. D'vayn:e M,,
Moore, vice presidcut and. aCCc(i):!lrl\l,t~
supervisor, will assume rcspóJJ&i~.tI~
itv for the IIouaehcld P1•och1~fü¡m:i~
''Ísion of the . Colg¡ttc aactlt~1j,~,
Moore carne to the agency in.UJ~~'
from Benton & Bowles,.. .:a.ucl'~'1m1s
elected a. vice preside1Jt ÜJ, HJ~i.
Rodolph Montg;el~1s .i'('I)JOins nr~­
agernent rC¡'lre.s('J)t;1tive on til.11'
account,



This 200 pilge edition will leave critic.s
of the televisien industry s.pe.echless!
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ut.r-eu
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\lnd1 t' ~mlNr.111...-odd of m.t'lll"tly reeerded lo bnn1 puhhc
"'"••roM.,...,nf Pr••~1&i.11f•mHMt:" oll1n1 .'for &tt.a<kon prnh-
1••1n "°' ~·;1l11Llf for .t¡p-0MQ1..h1p :vi 1Hbmrn ('1.29 ft.JI.

'' "'"" r4 1•.,,. e<>llo.cctb w•lh ¡"1$•!\llllK'lhant:mlC at (.~
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''"''"'"' ~'",."'"" •••.cnnl) loe T1.,jj,t 00 m.inur••• Cl:Z,.2.S-"2.t

l'11)11;r.11111p1••i111~I In coop<'.'fabori wilh lftt'""'41 ~'"'•
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NOfA~tlllahl•. lnr •p<•nv11'Jhip00 minnlft 11·27-6.))
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lhml1. ~ r• thlatn•I So1. rpon-.:>r<id 10 mlnulft ¡3.~1

CU)''. ~"'("f>ndpr"'·ln~1. • ~lum-.rtddni., <Ttll!M'--br~ ur•
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·M"" .•.•• tt'JW'•ltd Noi IJ"'H•""'t'd 30 mm,u1.-. 11\.5----&JJ

Y~m •.p1nent....d """""' &""' wff>lu, brtnlP Coa~
fromdHtl'tt1 ••l¡a."ft'1Ittl ~ ~ d~ IHU••••And~¡fl.•
lat.I"" afft"O."!inl111~& !'o:o1 avv.il•bLr 101 lpllfUOnhlp )O
m11m1.••• 03-S-6.11

48 hums after SPONSOR notified stations
that foll page ads were available
opposite their listings in the 1963 REPORT ON

TY PUBLIC AFl•'AIHS PIWGllAl\UNG we had
orders from these markets:

BOSTON

HOUSTON

\VASJHNGTON

CtrrCAGO

BALTIMORE

ATLANTA

DETHOlT

\JtL\\'Al1KEE

SPONSOR

1963 REPORT
ON TV
PUBLIC AFFAIRS
PROGRAMING

l\1JNNEAPOUS

SAN FRANCISCO

\fEw YonK
Pt 11L\D I~Ll'l I IA

pages oppasite
station listings
are available
to advertisers on a

This is probably our most important
single Look of recent years, It~ value
is not only in its long life and
bonus circulation. It will serve as
a guide to public service for ye~Jl"s
to come.

It creates au indelible image of station
service that will help advertisers,
agencies, and goverrunent see vour
station in a new Hght.

Pages ure sold on first·nrnte, first·servt•
hasis. 1\"lustadjacencies are stil1
anlilable, i11cloding second pages on
some markets listed al>olc. Please call
or wrrc SPONSOH colleet. Platt:>sdue
9 December.

Hegular rates and fre(1nency disl'ltLillts

upply. altlmugh tlOOO t'xlrn l'f)J),lt'$

are heing printed.



l~E!OO appoints Stefan
~,v-radiodepart ment heae
llolwrt J. (B11d) Stt'l;111, v icr- pre:-.i­
d£•;11t i11 d1.1rg1· of tlll' I loll~ wor«]
11ffil"<·11r B.1ttt·11. H.nt1111. Durvt iiu- &.
(~,horn. li.i' lil·1•11 1110\ 1·d to :\1•\\
Ynrk "' \in· pn•,id1·11t i11 t·h.ire;1• ol
tL11• I\ -r.n lio d1·p.irl111l'11l I lc-rm iu io

I

Tra\ it''ª~~fl'Í:ICI

'fL1\ ic..,.1,, \\·1111"ª' lil'('ll \in• pr1•:-.i-
1knt .uul 111.111at?;1·rof th1• tv-r.ulio
1k•p.1r!1111•11t. li1·en11w' !wad of t lu-
11oll\ wood offil'l'.
Std.m j11i11l'd BBDO-I Iollywood

1,11 JH.)~ as ln-.u] or Ii' 1· tv .... 11bw­
q11r11tl~ wn·ine: .1, production "1-
p1·rvf,or .uul tlu-n Ix-couum; lu-.ul
uf pruduc-t ion ;111d nxxixtunt to t lu­
nhm.1gl'r. lkron• BBDO. IH' had

,1 I . l 1·t~Wll a writr-r-pro: ucx-r« mxtor-uc-
t~l'~;r\\ ith P;tr;111101111t T\' Pruduc­
'IÍ<'111s.;H :-.pt>eial t•n·ul\ wrih-r with
~S'.aru.crHrot lu-rx: and an actor 011
thr Fihhcr .\lcCt·f·. Gildn.,fccrc
.1n:d Xl r, Hlm1diu!.!,s ".BC radio
;;hiorws.

Tr,l\·ic:-..1:-. joi1 It'd BB DO in JU,)()
lit (•h.1r!.!;t' of radio ;111(1 I\ .u-tivit ie»
n.11 the L11ck~ Stril«: ;1<To1111t. I h­
\\>:111m.uh- .1 '.p. i11 )H.).) .nul, in
1~1:'37, was 11.1111cd 111.111,tt!;<'I'uf th«
tv-r.ulí« dcp.1rtmc11I. Befort' BBDO,
lw lr.nl hct•11 with CBS "' I\º ru-t­
''«1rk s.il1·s st'n Íl'l' ma11.1ccr .md
\\·hh :\BC .i:-.tr.ifíit· 111.m;1t?;1.•r11f t lu­
l1Jkrn.1tirn1al ))¡, ¡,¡011.

\.!110 .muonnrr-d l.ist \\l'('k \\',I\
:rlw .ippuint 11w11t of Holwrt D. ~I il­
b'r. BBDO l'opy :-rqwn isor to a \'it:c
}cü:é,ident. Vl ilh-r joiru-d the com­
J1,~t11yi11 !l).")7. I It• h.is licc11 act ivc 011
'the• Sd1;1cfrr Iker .uul Curt i« P11li­
ll·l'lhine .t{·t·rnmt".

~::(!;Jssnamed creative
·d:'J;r ..• v. p. at Burnett
1~~~\í'H11r1wtt has .ummmt-ed !ht' ap-
1''1'.C:J<Ífllm1·11tof Hobert Ho'' "' a \'in·
t1Ft."s,jdr•nt and <.Te.it Í\'c di n·dor in
Jh:t• t·r1•at in• scn·in•s tli\'i" inn. Hn-,:-.,
Xfh11 joiift•d tlw ;)t?;em·y in Jl)()l .is

.1 m.irkd11H! ""11''"' 1"111', w.», 111.1d1•
111.111.H.~1·rol ( :n·,1ti\ 1· ~1T!1t111 111
t Iii' ~ l' ar. From 11J.)1J to IlJ( iI Iu­
""' \\ itli .vrt hur \11·~ nlinlf i11 ( :111
<·.1cn a:- .i nu-mlu-r of tlu- 111.111.1~1·
1111·111crrn1p. and [xl on- t h.it , \\.!\

.111.ll't'Olllll suju-rvivor w it Ii T.11 li.1111
I ..ii rd. ( :lm·.ig11. Ho,-; h.u] t.¡, m\ 11
·•!.!«'Ill'~ i11 :'-.t•\\ York for 11i1w \ 1'.if'
prt '\'ÍOl 1\I)'.

Swartzfager appointed
v.p., pr dir. at agency
\',ilc11ti111·-H.11Hcml.
Vlo., h.is .1ppui111l'd
f.1~1'1' 'i<·t• pn·--idt•11t
l.r: io11..; dirr-ctor
Io It 1• .1 d t It e
•H!l'Ill'~\ Ill'\\' I~
Ioruu-d puhli«
r1•L1tio11:-. d1·­
p.utuu-nt . For­
llll'rly, Swart1.­
L1 t?;1-r ".1 s .1 pr
al·c111111t ...11¡wr­
v i ' 11 r w i t h
En' in. \\ ..iw\',
Hu t h r a 11ff & S\\arl/fa~l'r

Hya11 in Phil.ulr lphi.r. lkfme that,
he \\.IS a11 at·<.·01111! t'\1T11li\c w ith
I lurr is D. Vk-Kimu-v i11 Philadel­
phia and Eldrid~t'. Iuv. in Trenton.
111· \\,IS .1b11 •1dnTti:-.i11!.! .md pr
m.ru.rucr I'm Eril' lk!.!i:-.tn Corp. in
Erit'. P.1.

J..:;111\.I\ ( ;¡¡~.
C:. L. ~\\ ar!1-
aurl p11l1lic r1·-

- ..

NEWS MOTES

Braniff-C&\\' t crminnt c asvociation:
Braniff l ntr-rn.itiunul Virw.rv« .111d
C111111imd1.1m & \\ .ilxh, ih .uh l'l'­
tisin!.! ;1e:1·11c~', h.1\ 1• n·.1dwd 11111!11.d
.ign'<'llH'lll to termi11.i!t' their a-.­
snci.1tio11 cHcdin· ] J.11111.1r~. The
.111110111HT1111·11t't.1kd t lu- tltn·1•-\ 1•.1r
.1-;:-.nd.1tio11 \\ii\ licin!.! tcrmin.u.xl
w i!Ii n·t?;rd .uul ''.ts 011 t lu- "f ru-nd­
lie't of tr-rruv." Br.miff. '' ltid1 11p­

l'r.1tt•:- within t ln- lr.S .. ind to L.1ti11
.\11wriea. h.1 ... its lw.1dq11.1rkr-. in
D.111.1-. r.«.
\\'emhlcy to \\':dkcr Sam,~·:\\·1·m­
hlcy. Inc .. m.11111f.1d1m·r of 11w11"..
111•ckw1·.1r. h.1:-. .1ppoi11tcd \\ .rlk.-r
S.111ssy \1h crthint?;. 'e" (>rle.111'.
lo h.nulh- .Hh crl isnu; for \\'1•rnlil1·\
tH'<k\\·ear. dl1•l·li\t' I J.11111.1n
\\',ilkcr ~.Ill'·'~ h.1, .ilr1·.ul~ lwt!1111
placinc .1th1·rti,i11!,! ror l\\11 di\i·
,jo¡p; rt'l'l'llll~ .1n¡11m·d Ii~ \\'c111-
lih•\; H1•,ilic1 Tr.1diti11n.il \1Tk\\l',ir.

.11111 l lw l lt-11'11 l.11 !wit h11 \11 u
Onl~ 1111·11\ t11il1 lrw' lu«- "'inp1 r
v ivor '' \\ .ilkr-r "i.111''' \ 11 Doro
1)11.1 ~t lil1·,111c1·r

\g1·11t·~ cro11p t;1kl·' m·" 11.11111·:I¡.,
l11r11wr Fit\! \ch11ll\lllC \g1111\
<:n111p F\\C •.• 111.!111111dt•111p•r.1
ll\t' ul .dfili.11t-d i111!.-¡w1ul1111 ,¡d
\t·r!i'\111\.!: .l\.!;•ºIWlt''\ I'\ l!n\\ 1.dkd
Fir-.t \1h1·rti..,1111.~ \c111t\ 'tl\\111k

F \\'I D.111 h.or111.111 ol ( dwll­
E.1111·' \:!;1'IH v , pn· ...1cl111111f l' \ \'
....1id tlw )0 11w111b1 r-, .1gr1·1·d 1111 .1

t li.111(.!1' in 11.11w· ''lwt .111..,1·lh1· \\nrd
'm-tw or! ..' mnw .qltl~ d1·...1 1 dw•. tlw
-.pc·1•d .111d <:O\t'J',lt!•º th.it I' 11nn
11lkrnl In di('11t-.." Tl«: t.:r1111p ''·''
loruu-d i11 llJ:2'-i. h.i-, m r-r 700 p1·11pl1
in 1111·111lu·r offit,., ln1111 <·o.a'! !n
co.1•.•1 ( >111~ lllll' .H!t'IH \ Ill l .u h
m.ijor m.irkr-t ¡, d1~il1l1· fui uu-ru­
lll'r,hip.

NEWSMAKERS

C11 vru I' 11. Bil< 1\\I II to .1 uu-m
her uf Ilu- ho.ml of l,!m l'fllOr-. tt(
H11t1.!;t'I'\ l'11i' vrvit v . 111· i-. the pn ....
idc-nt 11f B.1!!1·11. B.1rlc111. D11r,!i111
& <hhnrn.
lh IT\ C1 11.1II to .1n:111111t 1•\1't11-

t iv 1• for Ed,,.ml II. \\ci". vlr v.
C('i!_!t'I' "'ª" l oruu-r lv ('n·;1IÍ\(º '11pn
v ivur .111d 't -uior w r itr-r 011 t ln- 11
\\·. C11"',1rd .uvouut.

Tu,1 111 (h. 111 v ic« pn·,,id1 111 .111d
1•\1•<:11ti\ t' .rrt din-dor .11 john ...101w.
lm., .111 .1ffili.1k of 111!1rpulrlu . I It­
''"' .rrt din·t tor [or 1111' Lm/11'
11011w I011nutl

~\\I (;¡I I ( h. to IJ11Jt1111.111J...1111
in ( 'liic;Jl!O .¡, .m .u cuuut \'\I'( ll!I\ I'

.111d 1111·111lwrol tlw pl.111' b11,ml 111
w.1-. .111 .1n·111111t 1'\1'111IÍ\; w it li
Bn1111wr I'.\ IL1.Q'
~,,,¡,,P. J\1"''º' !111·\nHln1

\in• pn·-.1d1'11! 111 \11th ....l\ Ld1n\\

C.rn11:w1' F. B1 < 1-..lo' u ( prl''-Dd1 ni
ol '\1Tdh.1111. L11111' t\ Bn rl» .. 111d
p1·r,0111wl dm·t tor

Ju"' I. \\ \ I ...()' Io \ H t IHI 'I
d1·11t. <-r1·.1ih1· ,,·niu-.. rn tlw
Tore111t11 olfici· of (,~'l<kfilld Br• \\ii

s c.,
\·,,Ct v vr vc.u vvt to \!rn11p n·111

.1~1 r 111 c-h.rr ..!t' of ( :n11n111.~n \1r­
< r.if t F111!i111«TllH! ( :orp .1rnl \\ • <t
\'irl!i11i.1 P11lp .uul P.ql1 r .u lull. r
l\ ~11111Ii ~ H1 ,,
Tt ('"Ii II \11111 \'\ ¡., .IU Billi I\

l'l'l!ll\ (' .11 \11!11\ .111 '-,t.11df1 r. ( ¡.
''..!I l' B.I\ It'-.
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TV MEDI.A

SELECT TV ELEMENTS
WISELY, TvB URGES
'Heart Beat,' new bureau presentation, examines

non- statistical techniques involved in commercials

"A11 adccrtiscr 11si11g television
totku¡ is somewhat like a man with
a 400 horsepower aiüomobíie, lle
has the power for tremendous
speed, but he's iciser if lie uses th»
power for safer nassins;"

\'o wnw/f'r l'&G puts 80'0 nf Duncau
Il inos lnul eo¡ i11 tolerisinn, Tdl notes
i11 its 11rt•wnt11ti1111 t itlvd "Ileurt ll ont.•

·Iii

W ITU THIS THOUGHT,. ami 1.nany
more, the Television Bureau

of Advertising will unveil this week
its new presentation, "Heart Beat"
at the 1963 membership meeting in
Chicago. "Heart Beat" is a non­
statistical examination of the tech­
niq ues in the production of tele­
vision commercials.

In its new presentation, to he
shown evcntuallv to advertisers and. ' ', ' ' ~
agt'nt'il•s throughout the country,
the bureau examines the eight ele­
ments of "Total Communication,"
those which can he used in tele­
vision ndvcrtising messages. Visu -
ally, the· elements me symbolized
( abovc ) with the star typífying
motion; the leaf, color; exclamation
point for the spoken word; the ey<'
for image; the candil· for time, tlw
man for spact'; tlw hird for natural
soumis, and the note (not shown},
for music,
"Onlv the' advertiser who uses

tt'lc,·isi~m has at bis command all·
of the cl(•ments of Tota] Cemmurui-

cation. And, to cmmnurricators \vJ3:,c¡¡
ose it rnost elf.ectívd\', these' ~le·
ments are like the ta~~' ~()lotl> lh~t;
dot the artis~1s palette. ónly th(;í$i
are used tbat wfll help the artí~l
get the effect he needs to bufld ~15
to his ·~;lomcnl of Truth,"' th;i!
bureau observes.
"Mo1rtenl of Truth" ís defined lw

TvB as "the moment when. tl;~
viewer begins to 'feel' the mcssa,~~
the moment of sensory impact .."
lrnport;.tnce of us:ir1gthe:cleme1.m

selectively is ernphasi~ed by 'T~Jl
"Change just one element,, S3i~·1
sound or musk, and lire meanit~
of the message .is changed.. By tI:u~
selectíve 1,.1.seof the rnaterfols ¡(llf
Total Communicati6t(s\ the .co1n:.t1:ú1I~
cator fs ab]e to reach peeple ·\\'l~~~
they live, lead them on to the enrm~•.
tíonal experience that explodes J:nttr,ei
the 'Moment nf Trµth.'"
Letting the prodtt~t spe¡J.kfor .f~.~

self is a characteristic of the U&\Y

lean look in commercials, TVB :eétó­
tinues, "Thé trend fa lo de1non$.tl7~~
how people react te the prnd,~rtJt¡.
not to demonstrate the prnd.trct, 0:3!

in (one) eommerclal ¡which u:~eSJ
praetíeally no words at an,. Ji;ist~]Q."
· ·· · ·· ····· ···d · ·········I · ···d"non, .11nage,an . natura. soµn ,
Can a.line hedrawn between ífl~.,

síon and rcaHtvr the bureau as~;.
"For ex.amp.le,· \vhafs. colot~ l:Hi
print, color is <1 substitute for ·rG\~J~£""
ty, composed of millions of IilQ:~
which may sometimes dupHente m.•·
alitv,
"Büt when the telcvisio11cartit'l~'a

takes an ultra close-up to rc:c:arril
delicate slurdíngs of black 1a1;1~
white, c01J.ti.tu1a:llychang.íllg !;ñ~
hues with moverncnt, it pto11.b;.r.~~
texture and appetite appeal "mC;llií'.!

real than rcnl' ... creates tan..'ilmu•
ston stronger than .reality.
"No wonder Procter' & G<tll.íl~J:r

invests almost 80% of the Uttlll'~tlf:f
Hines budaet in tclcvisiem, mnil: :Íti•
fact, far rn'orc food dollars at!.'' .i~:1.
vested in tclcvíston 's ap[l~'~ii~!1k
arousíu g blaele aud '"hilt' tlütt1 l'tl
four-color ptiot üd!\'ettísing.'!
TvB adds: ''Tüc.Liy'scnn1pt?'tlit+~1f

solling requires that the •~tl~·t't'tf:~~,f
involve his prospt'ct ,,~ítbn S!'.'E~~­
tion of the (orcl'S·tdc\·is:iüt)'~ 't~t!fd.
Comnmnícattons pl•1C<i'S nt hi~ e;1;1~·'
mand. .

").:o \Vonder Chevrolet sp~í1t ~¡'\:;~rtl
mure of í t.:i rnidti-.1,wílli.tl1.1·tklllar
htuJget t}n Tnbttl Ctitmnru1tc•11tJ:~tl
hsl ,·car aci·1rnmore in télc''Vir$'Í;Q.11c.''. .. - •. .,, '.:·,_ '·-:.~c. .....'.'..'.'.. ' . ·., - ·- '../._;___- ·---·--·>'. . ·,._,

than any other li1cdiü;111."
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ºHt,J'M SUT "JN!

I'll be S.PONSOR's hostcs« ín the

Sili~liH Suite at the Jack Tar

Hotel during the BPA Cont·ention

beginning 17 Sovcmber. I've planned

some very delicious, exciting

Q.fl;d intriguing eh ineee and

o·riental specialties for your pleasure.

Owr suite is on the sixth floor

just <U you get off the

elevators. Look for Sui-Lin ... I'll

be expecting you..

-I
I,
t""'
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The dissolve, the fade, the close­
up, the long shot, and motion and
image and sound, have become
even more meaningful than the dot,
the dash, the exclamation point, the
italic, or the still photograph in
four colors, TvB also notes.

"As the public's responsiveness to
visual and aural suggostion grows,
you will be able to communicate
more in ten seconds than you do
today in 60 seconds, more in 60
seconds in black and white than in
words and illustrations in a 12-pagc
full color magazine insert."

"For tomorrow, count in measur­
ing the time it will take a television
communication to get to the Mo­
mcnt of Truth in terms of heart
beats."

The TvB annual meeting, which
opens tomorrow in Chicago, will
also include on its agenda talks by
Leonard H. Lavin, Alberto-Culver
president; Dr. Seymour Banks, Leo
Burnett vice president; Dr. Ken­
neth l\kFarlan<l, General l\Iotors
consultant; Jack Harris, vice presi­
dent and general manager of
KPHC-T\',. Houston; and Hed
Quinlan, \\'BKB, Chicago vice pres­
ident.

Overall theme of the ninth an­
nual meeting is "Beyond the Nun)­
hers." Ilnuid growth of television
advertiser investments results from
tv's sale effectiveness which is
solidly rooted in other qualities of
tclcvislon, thos« that don't lend
themselves to numbers, Norman E.
Cash, TvB president observed.#

Outstanding salesmen
to be selected by Tv.B
To stimulate more effective in­
person selling, the Television B11-
rean of Adv('rtising today urrnoun­
l'cd sponsorship of the second an­
nual competition for the outstuml­
ing television salesman of the veur.

l._ ••

According to \\'illiam B. Colvin,
vice president in charge of TvB
member services, the competition is
open to all TvB member people
who sell television time or pro­
grams, incl uclin g sales managers
who sell in addition to their other
duties. Awards will l:e gi\'en to the
top five entrfcs=-no first, second,
etc., ratings will he made. Of the
entries received last year, 20, in­
cludinu the five winners wereb . '

trunsf erred to film and placed in

The ladies just enjoy a good smoke

\\'hl·n \VDSU~1Y, New Otlc¡tns pns~l'd Ottt (•ignrs on "~lídd:ry," a week­
d:iy wril·.~aimed at Iemnlev, the laclil•s nil lit up. The station was kit·.kin.¡!
off a campaign for D. \\'. G. Cigar Comtl:íny's "k!.'l'tl \Mn'iug'' hnrrnl.
The roop1•rati\·1• l;1tlir~ :U'<' ihe wive» of lorul ll. \\-. G. rif:tlf :-ah'!<lltt'll

·18

I~TvR's .rental lihrary as \\tell 11sbeh:r~
shmvn in over 100 eitles in 196'3..

~ntrants will ~e jPtt~ed on sale~ l~
ski'lls and sal~s r~1genmty, plus .th(@ I

degree of phmmng and orgai:n:z~l"'

tion dcm<.mst.rate,·1·.i.n·.. t.1•..ic.·..sal.cs ..!l·I•'.l···l.·· I~(preach used. The arnount of th~
sale and the length of the resultil:i~ ·~
contract will not he dcterminín;~,· 1

factors in tht~ st.'lccti<m of winnelis,.
Hegnlations for ent.ra.1lfs.specif'~;11·~

t.h···a t.t1.·R·'·s a.·.Je.. .sn·1.. ·1.n m. ...t·1..s.·.t.·t. e'].·Ihis o... \'\1¡1··...
1,,

:story on video. tape or lBmm fib11f"'' 1

10 minutes in length. Content' 1'

should include details on hm.,r·;~t ''
particulur sale was made, time frn1n 1111,

first call to closing, number of c}111Wl
required, inform;.1tion und 1natcrh)[~'·•i
used to make the sale, inclndtn;~;
samples if p<>ssible, and how th~
prospect's objections were o~'.el"··:n
come. A statcnrerrt from the chctr,t:.l.r
may be included, hu.t it must b~ '
made in person, on carnera, by th~
client.

All entries must he received nm·
later than midnight, 31 January.

ABC TV stati.ons. prom,(jJ

The ABC Television Stations div~
sion will launch a tv trade aJkerti!~,,
ing campaign. This is phase thr¡y~
of an all-media trade e<.1mpn.ign:tn1
behalf of the fh·e ABC O\\"tlc'd s.00.¡·
tions: \\'ABC-TV, Nc\'>' 1'.t:1¡r\k¡~
\\'BKB, Chicago; \VXYZ.-TY, :Jl~;.,,
troit; KGO-TY, San Frm1ciscn: n.r.rél
KABC-TV., Los Angeles.
The tv c<tl1lpaig1~takes the fcr:r11'

of a <me-minute commercial délJ:¡..
ing with recent spr?.c.i<1lconltll\lll:Í·~·
efforts undertaken hy cnch ,c,1f th~
tv ou tlets on Iwhalf of their 01'1N1~
com nm ni tie's.

The first two phas~·s<)f tlw tnr,~klll'
eampai 1rninel nded a Sl'\'en-11...•1e1r~·htr•-~, - - - - _,--,--- - 'b

sr-rtinn in manv advNtis1n h.'", lm<::lt:lU"'~ . ·- '

easting and consumer 1nn~nzil~~t\1
and a direct mail .effort din'c.tf?d :itt
civic, gnv<.'rnn1cntal anrl, lJOs\)tg~
leaders throughont the country.

Theodore F. Sli<tkt'I\ ptt.'sitfa.•1it :cr:É
the AHC Owm•d Tdt>\'.isio.tl ~'fi~"'
ti<ms, stnt!"d; "To the best of :i:n1"
kí10\\'kdg(', this iR tln.~ fírs;t .t:i\1a1~·
that a tdle\·isinn gn)urfs a.1.h::~•rti1$!I:1í~
catnpaign, which is ~oí;n¡r<i1l,;Y
dín·cted to a limitFd ~)trdí·e>i~:CJ-V
thro11gh tr<Jdl,. am} hnsilH;>.!Ss pt1:1:xl·í·
ea tÍ<H1$,will llr1 ~i\·en .t"\l.ll()SÜf:~·llí
such dc:·pth and hreadtlr. ,~-~ ~~:§1,l
that it is time for tel<:"\')$J01I to t~n:
its <H\"n . stnt1'~ to .tht'' .Pl'1Cl};Jlll~.l~'·}J11,
count m<>':->t-__:tlw ;\ 1nc rim1J1··puiiH'.e"~"



N:ew NAB Code head
'f1acing di\fficul\t p.erlod
Howard Bell takes over new post 1 December

Tl11• IH'\\ '\,\B C11dl' .Vut horrf v di
rec tor. I low.ml 11 B1·1l. ¡, proli.1lil~
f,j('Íll!.!; tilt' 1110••t vr uci.r] ;111tl diflil'lllt
r·l'.1 í11 l iro.ulc.rvt .1thntisi111.~-;rnd
lw knm\' it. E Hedi\ t' I Dt'l'., lh•ll
\dll h.tH· ( ,11Jij1Tt to c\p1·1·1t-d \.\ B
hv.ird t·11111irm.1tio11) a joli lu- [r.mk­
h <·011n•d1·s is ..110! call'11l.1kd tn ln­
•• pop11l.1ril\ cn11t1·,t." \\ li.1lt'\!'f
r{•t.·1111111w11d.1tio11-.an· m.ulr- Ii~· t lri-,
\'Ldt·r.111 of I :2 \ t•ar,· ,l'n in• .11 '\;\ B
~\11!'11 lu- hc<·o11w-; Code dircdor, ht·
hlO\\.S they w il] "plt'ólSl' xouu- .uul
u.lfrml ot lu-rs."

Cm. LcHm Colliu-¿ in n.uniui;
1111 hi~ prl'~w11t v.p. for pl.11111i11!.!.uul dc­

~:.t.·lopmr11t to tlu- Ill'\\ post. s;iid
í~l'lli" "a 111;mof liid1 idc;tlism and
int1tlli!.!t'llCl' ... w ith the c:mirat!t' ni
lti,.,; 1·tmvict ions .•.
Hdl i..; s!t·ppin!.! into a xitu.rt iuu

dí.it could lx- touchv. in the '"1kc
ot pn .,·im1.' d in-ctor Hobert D.
~\\'.t'l.t'~\ rcsig11.1tio11-pl11s tlu- ver­
hul t11"lc lwf\n·c11 :'\.\ B proxiclc-nt
Gnllí11" ami tlu- :'\.\ B 1•wc11tivt' com-
:1.iilÍ!!t'e over hro.rdc-r po\\'l'rs for t lu­
iJ;~•\\ joint tv-rudio code .ntthoritv
ilit1•ctm. Bt'll\ lom; 1•\pcrienc.·c witi1
i.ud11stn .md in !,!m nnm1·11t liaison

11 . .

:duriuc; n·t1•nt hectic ~t'iirs. should
·~ln11d him in 1!0tid stead in n--
¡t-.,ioc:ilin!! nmllidin!.! pn•,s1m·s with­
ÜJ ~md without :'\.\B.

1.kll is unwil linu to !.!d into ;111~
·vtcm.1t11rl'" disc:llssion of his 1ww
,díftit•\, hut he did tr-ll Sl'O'\.SOll\

\'V.•1slii11!.!ton reporter that ht> hopl's
lor stron!! coo¡wration from ndvr-r­
:ti~'!tir\. .111d <1!.!t•Udl's in tlu- ;1i111 of
~:t·n•11gtl1cnin!.!the :-\.-\B cmlc-;. I It•
kw>k" for 111·\\ appro.u-Iu«. nt'''
·.t,l1'Hs: "\\'(' hope the~ will e11m1• 11p
.vMh spt'cifie .md concrvtv sug_gcs­
i.ons. \\·e lio¡w our own a11s\\ t ·r'
Aili ht• <·nnl'rt'!c .md spn:ifll'. The~
\'Hl h.1n· to lx-."
lh' h.1s no illusions aho11t !.!m 1·rn­

n:c".Ol 1r,irassnwnt d imi nixlriu e:. i11
hto¡ h.1ttk to m.unt.rin inclustr-, M'lf­
!'1~111.dion in conmwrd;ils and other
i:~~bfo:;... Thl·n.· will lw no ld11p i11
hill prohlt•m"-nlso .1 rcsponsihilit~
bi tht• Code dirt•l'lor's job.
It,n in!.! \\'nrkt•d n·n c:lnseh ''it Ii

-~U\.Collins. tire lll'\:1.·°Codt> dirl'dor
~ ki.•c.•nl~· a" ,lfl' of the ..q11;1lit~ " .111d

"d11!11'1 ,l\pc·1·h 111 t·111111111H1.iJ-.
tl1.1t t lu- \ \ B p1t·,1tli·11I ..,,H~l.!t''"Ill'
111.1d1· .i l1.1'i' 101 .1 111·\\ d1rn·t11111

for '\ \ B Codi· rt·!.!11l.1tirn1 B1·1l
d111•..,110! .1lto!.!dlwr 111!1•0111 11.,<'of
prt·,1·11t t~ pt· of \. \ B < '.11d1· l1111ih. if
!Ill'~ .ur- C.'Oll\(,111(h l'I'\ it'\\ l'l J. .111tl if
tlw~ pru\ id1· .1 ll1•\1lil1-. '' mk.1lil1·
.111d pr.u-tic.r] ,0J11ti1111. But ii ¡m· ...
I'll! t·od1·-. .m- 110! 1·11n11~li-.1 v ,1 ri'­
i11(! \ ol1111w of 1·rn1111w11!\\ 011ld iudi-
1-.1lt'-!lw c:ntl1·-. "w ill h.1\ 1· to co1111·

11p \\ itli lit'\\ llH';l\lll'l''" to J..1•1·p11p
'' ith t lu- ('01Jst,111tl~ d1.111!.!i11~l u o.ul­
t-.1\l ;llhr-rt i..;i11!_! pidllrl'.
Tilt' ª"'" t'r' an· f.n ln uu c.11·.ir.

lint B1•ll hopn that Ill' w ill Ii.I\ t'

1·nm'l'dl' n·c.·011u1w11dat io11,, .uu]
ddinill' !.!n;ils h~~l'ar-c11d. I l.- lmpt''
J.m11;ir~ 111t'di11~s e,f ':\ \ B Jin.mis
and '.\ \ B Cmh· lrnarcl' lu-n- "ill
prod11c:c ;1 't<1tt·11H·11t of !.!t>.d-. .uul
wa~' to implcnu-nt tlu-m. th.it c.m
ht• prcsc11tcd to the lllt'llllwr,hip.

l lis º" 11 fir..,¡ '\(q): "To lu- k11on l­
cd~;1lill' ... <_>11itc c.mdid lv , lit' 'H't''
t lu- ta-.k of maslt'ri11g all ª'lH'l'h of
tlu- codl's. !t'c:llllieal .nul philo ...oplri­
cul. .uul tlH' t•\lt'11si\ e· n-se.irch 011
hot Ii r.ul i<i .ux l t \ c.·omnH'r('i,iJ.., IHI\\

!!t1i11~ 011 .it :'\\B. ª' formidable.

New Pacific Coast mgr.
of CBS TV Network Sales
\11 .1n111111t 1·\1·1nnv« \\1th ( B"' 'l \
'\!'1\\nrk s..i•., \1111 I ¡q-,i¡ H11lw rt I
"'tolh 11.1' lw1·11 .1ppnml1 d l '.« 1f1c.
c.•.•...1 111.111.1\!•'r
of tli.11 dt'p.1rl
1111·1d. ~!ull1
j11i1wd CB" in
PJ 111 iu tlu- op-
1·1.it i1111-. d('­
p.nl 11w111. l.it.-1
llJU\1·tl lo llw
pro~r.1111 dt"­
p.1rt111«·1d. Iii·
j1d1wd 111'1" 11rk
,,.¡,., d1•\ dop
11w11t in I()) I
111• 'IHt1•1·d..,

'dolf1

Hol n-rt I .rv 111~"to11 \\ 1111'' n·..,1~11111:.!
!11 lw1·111111·prt·\idt 11t of lu-, o\\ ll

l'Oillp.111\, "llu- h11Jd, C:u., \.nrtli
I lolh w ood. -.¡wt i.di1111(! 111fl'"' .m 11
i11 di\ cr,ifi1·d fic·ld-..

CBS stock split follows
record nine months
CBS stoc:k w ill vp lit l\\o-fur-rnw if
apprm 1·d hy ...tockholdcr' .rt .1 'IH'·
d.11 llllTlin<_! :20 Dt'<.'t.0mlwr
Thi· m-w ... ,l{'(.'Olilp.t11i1·d•• liÍIH'-

111011th fln.rnci.11 rr-por t frn111 thf'
1·t11))p.1m "liid1 ¡, 11plll'al in e·\er~
íl''iWd.
'\1 t inrom« for tl«: fir-.t 1111u·

month-, of thi-, vr-.rr \\ ,1, $:2"i.:377.fi1•.n
1111 v, 111•, of ~:)t).).) l.).l){)4.) Cump.rr­
.1lilc n·"dh for t lu- hr-t 11i11c·munt h-;
of JlJfi2 \\t'rt' ~ltJ.V>7.177 .uul 'S.1CTí.­
:Jrn.H.3.) n·,¡H·l'li' 1·h. L1rni11~' for
tlu: J.11111.n~ -Sq>kmlwr PJ(J<.1 ¡wrind
.m- cq11i\,1knt tn 'S:J.O"i p1·r -.Ii m·
cnnp;nnl with ';:2.(ll) pn ...h.ir« .1d
j11,ll'd for 'lock di, id··11d 1-.mwd 111
tlu- fir't 11i111•months ni l'JR:2

Thircl uu.rrtrr r!''lllh "en· 1·1p.1.ilh·
hnllivh. '\1'! Ílll'Ollll' .uul 'o,ll1"' \\ l'ít'
<.(J('07.fí.:2 .uul '!-121."ifi."'.lJIO rr­
''it'1 tiv c-lv . L.1...1 H0.1r\ t lnrcl q11 rr tcr
hroucbt in ';t.')6<).1'17 .md '-llL­
l"'l"'Ofi. r1·,p1T!i\1·h. Tlurcl q11.nkr
J l)(,:) 1\1rnin\!:-. .m: !'<¡lli\ .rlrnt to '17
u·11h l" r vh.m: n>mp.1wd \\ itli SO
t·1·11t... pn ,Ji.ne 1 ,1dj11,kd for ,¡t11_ k
di\ 1dt·11d 1·.mwd in tlw ,,11111·q11.1r­
lc'r I.hi ''"lr
Tlw lm.ird d1·t l.m·d .i l 1•.•h dn 1-

dl'ml of I) n•Jlh pt r ,Ji.ni· • 11P rn-
111011 ,(o('l, p.I\ .1hl • Íl D1•trmlH r I '
..,·oc.khold1·r, ni rct11rd 22 \.0\1 m­
hcr. It .11'11d1·, l.1n·d .i l ,¡,I( k d1' 1-­

d1·nd p.n .1hl1• 16 D t c·mht r. to
'''){ ~li11l1h r' of r1•u rd ....11111 d.ik.



Some good licking licked

Through promotion help from Marie Hulbert on her "Creative Cookerv"
over KOLN-TV, Lincoln, Neb., 247 trading stamp books were collected
in order to acquire an electric organ for the Coed Samaritan Center in
Albion, Neb. At far left, \Ves Maser, station sales manager. Miss Hulbert
is shown, standing, second from the right.

NEWS NOTES

Schick buys into 'Today': Schick has
purchased sponsorship in NBC TV's
Today series to advertise its electric
shaver. The Schick order was the
first the company has made with
Today and the first on a network
participating program. The cam­
paign, via Narman Craig & Kum­
mel, began 7 November and will
continue through mid-December.

Heserve power in v e s t m e n t :
\VNE~I-TY, Saginaw, ~Iich., has
purchased a second transmitter to
provide reserve power for the
channel 5 outlet.

ABC News opens news bureaus:
ABC News is establishing bureaus
in Miami and Atlanta, eHcctive 15
November. Paul Good, ABC News
correspondent in the Caribbean
since April I$)6:2, will be corre­
spondent in chargl' of tlic• Atluntu
bureau, respousiblc for the south­
eastern states for both radio and tv,
Alan Boal, Iorun-r news director of
ABC's owned ruello stutinn KQ\'.
Pittsburglr, will lu- corrr-spnndcnt in
ehargt> of the Xl iam! hurcuu, re­
sponsible for radio and Iv l.'O\'c•ragl'
of tlu- Curihlx-un urca uucl Lutiu
Anu-rica, <IS wr-ll as Florida.

NBC TV to profile De~lille: The
\l'orld's Greatest Showman, a 90-
minute color special on the life of
Cecil B. De.Mille, will be telecast
on NBC TV Sunday, 1 December
(8:30-10 p.m.). Eastman Kodak,
through J. Walter Thompson, is the
sponsor.

First series chosen: CBS TV has
selected its first new series of the
1964-65 tv season. A half-hour
comedy called The Jones Boys,
created by Arne Sultan and Marvin
\Vorth, it deals with a crew of
maintenance men. The series is
beginning production immediately.
James T. Aubrey, Jr., president of
the network, said the new show "has
the potential for o full-length the­
atrical film, which would use the
characters and basic story concept
of the tv progrnm." Discussions.
have already begun on thr series.

Baltimore stations improve recep­
tion: The tv tower which supports
the antennas of the thrc:t• Hal.timorc
tv stations will be cxtcncled in
height an additiorrul :270 ft accord­
h1g to a joint annourteement from
\Y\IAH-TV, \\'BAL-TV arrd \\'JZ~
T\'. Present tower }wight is. 6:3:0 ft.
uhovc gronml. The cxte11síon vvill
plaet• the 11<.'w platform s11ppor.tinµ
the> tI'allJ\ü1itti11~ masts at a hei!.!;ht

\,_.· --- --·- - - -- ··-- \,

of 000 ft. Tlrr !ra11s1t1ítti11g antctr­
nas will then lw l,000 ft. ulm,·.e

;;;;¡

ground. .·º_•·rn1structtonwill he com" 11·~
pleted. by next July. l
Dís.t.ribiito.rs n.a.me.d~ Am.pe..x ha.sI
?ªm.ed two dtstríb~to~s t~ handl~ .t
its line of closed ctt{i'tIJt V1deota~ ,
tv recorders. They ar.e Lake S.erw­
ice. Corp., \Vatcrtov~'n, Mass,, mtd 111~
ITV, New York. l~I

NAB shows newspaper snppo.rt! It.(
NAB is distríb.uting a montage .~

e·.ditoria.ls_.·.·._fr_om ·.·n..c_ws_1•.'>.•.lP..e.__.rs.·.. ar_••.·º_···.l··.m·.····_•·.··_tJ_. '.l'the country which blast the FOO~ ,11~

proposal that go\'ernment limit~" I , d
tions be placed on radio and .fl!

commercials. The montage is be
sent to political. figures, sch
education officials, industríaltsts,
and other interested parties.

Now on file: KPIX, S.an Francist·~,~ im
recently filed its 20,000th ne~r ·:rtt
film in its library, Primaríly co~,.: ~
posed of locally shot film, \\'i~h~~re
some UPI and Movietone foota;g~,· ·~Ci

the 20,000 6.gur.e was toted Lil'> Íilli! . ·e
less than seven years' time-heg:íl.l":
ning in January, 1957.

I
'")

Country prnrrtqtjon: To _prot:nQ,t~·ltlit
the new Farmer's Daughter ser~1 ' R
ABC TV andScreenGems are CiClii·~ )¡);1
ducting a 30-city .,<l.Hss ·.Farn.ie:r:f) ~íle.
Daughter, USAJ '64 contest, Ftt~~11-

prize is an .acting role ín one of tllr~
sedes' episodes. The seven runn:er~~
up will appear as extras in :tll·~.
show.

NEWS.MA.KE.RS

H·.JC. llAilD J. ~hT. CF··.1·EU. to .accot11il't1.R"
executive with \\1]\V-TV, Cl@\'.Xf-'" oh

'!'!~·'

land. He was regional air sales nl.'Ii'n.r
ager for the RaíJ,vay Express ,\g-e1;1~
cy, JACKL. SPRI~G to the sanie ~.~¿¡\
He comes to \\'J\V from \\T~.L*~l':
TV, Lima, ,.,,·heft"'hl," was ~-€'f;t~tt~:l
manager,

RonERT DAGblO of El Salvadt:"l!r··~
presíclent of The Central Auler1:m1:
TV Netw.ork. Honou·o P;n\ii~;~i..
C111AHIof Panama to YÍC:e pn:'.si.(fa;itT~f
S1~1oxH. Sx.EflAL. ofA1netic~t11Huaxet ..
castiIJK - Paramount Theatrtis rite
treasurer, and HonEHT S. TA'\iCRR:~i:
AH- PT to st>crctm r. Din·ctors: :elt?t!t\,
ed ,.,·ere].\ Y \\"n;,,'i«J~of G11H\tt~i1iJ:~~Tu1
D.·M•LIC), P..\IÜ~Üt:s,,c.~l~l,()$Rt-:~··~¥!~i
Costa Hic..-1,U,ü'A1.·~1.Ck:Xo n£ 'i'\\;,im'JI!
ntgl.l•l unrl JshGPKL n'nooKs ·of U:~H;,.
duras.



RADIO MEDIA

Highlights of 1RAB
eureau continues radio sales plan, increases budget, will

11,conduct audience measurement methodology study with NAB

II The Hadio .\dvl'rl ising Bml'.111

I

'.' ..dl.I co11ti111H' its H.adio. Test J.>b11
11111lcr .1 new 11a11w; \\'111 opt•r.tlt'
duruu; tire cominu veur 1111dn t lu:

'1•1 hi~lw.<>tl>mlgd i11n.\B hixtorv, .uid
_, .-· "'" " "

11\\'ill condm-t .1 radio a111lit•11ee
1ncas1m•1111•11! 111dhodolo~y st11d~
~~;ith tlu- ~atilrnal .\ssodatio11 ol
ll\roadcastns. Tht•St' tlin-e point»
\\Vt'rt' hi~hlic;hted at HAB hoard
nwl'!ing in \\'ashin~ton. D. C.
The H.1dio Test Pl.ui, H:\ Ifs saft·,

'tlcn·lop1m•nt plan for radio in
'!i\hich lilur-chip .rdvcrt isers lll<lY re-
1cvh·1· l'l''t'•m:h i,!11itLmi·t• i11 the 11sc

1!~,,fradio thro11gÍ1 H.\B. will 110\\ he
'i·'l pcr111.11wnt part of the hurc.m'v
.1¥,1.lt•s'trate!!~ under •I m-w 11.111w-

r 1lfi1Hlio \ larkct int; l'l.111. \ceord ill\!;
h;l H.\ B president Edmund C.

-1thmkcr. the n.ime ch,111\!;t' is hcing
iüadr. "111'1..'<lllSt'tl1t• wnrr] Tr-st is
nüppropri.rt« for radio. \\\• han·

\,&ln1n1.1tically docunu-ntcd this point
'}tt.1í11ami •H!ai11. \\'hat is 11t•t•dcd i'
e}>'hrin(! hack those blue-chips w ho
ff(' not in radio hy ,Jiowi11c ho«
·~ulio can fit tlu-ir mark.-tint; -tr.u­
·~y. This \\t' will continue to dn

O, •·~·ith Hiulio vl.rrkct hu; J>l.111.°'
B1111kl'r pointed out th.it the

l¡ulío .\ l.rrket i11!! J>b11 ¡, 0111~ part
f H \B\ n.tt ion.il ,,1les .u-t iv itv ,
'\·hich ;1hn iru-huh-s present.rt ín1·1,
icl national .ulvt-rt iscr« outsid« ol
':fa(• H\IP prozr.un. prcsvnt.u ion-,

.1!!vm·y account l!r<HIP' and
n·cJi.1 dcp.irtnu-nt«, .nul .1 pro­
"'t'tl·d 'l'rit•s of prt'\l't1!.1tio11s to
~~·11c..·~ercatin• dq).trl1111•11h.
'Tht:• follo.\\ in~ wen- 11.1111ccloí­
t:l'rs of H.ulio .\c.lwrtisin!! Huro.m
i\!Jt H>fi-1:
'\'it•tor C. Diehm. ch.rirmun of tl11·

'11'.>árd.Ednnmel C. Hunker. pn-xi­
;t,i,111: .\Jiles Duvid. administr.itivc­
i!C:l' prexich-ut , Holx-rt ;\ ltr-r, 'il'c
•tv~ident-11atin11.1l s.rh-s, John F.

secrct.1ry. Gl·nrge Comte,
@i\l."'1m•r: Philip Sd1lot•tlt.·r. jr..
'lti'L ,secret .rrv-t rc.isu rcr.
Thrl't' tH'\\: hoard nu-mlx-rs wcr«
~f) n.nnccl:

D. L. Provost, I lt·ar't Corp., '.\1•\\
York; \\'illi;1m D. Sh.iw, KSFO, S.111
Fr.mcisco. .uul Joh11 \' B. S111li' .m,
\\'~E\\', .:'\1•w York.

111;m11111111l'ingtill' l'il'dio11 of tlu­
tlm-r- ru-w board uu-mln-rv, Virtor
C. Diehm, Ht\B hoard ehairru.ui
s,1id: "\\"t• ht>lil'\'t' thl'st• 111c11.caelr
of "ho111 is di-.ti11~11ishcd i11 our
industry. w ill add strc11cth to t lu­
hoard .nul \H' an· look im; Iorw <1rd
to tlu-ir part icip.rt i1111in the many
import.mt dl'c..·i-;ilm..;w hich "1• will
Ln:1· in HJ6-L ..

The hoard t·111111n1·ndcd l I11gh
Boit.·c, formnl~ \\ ith \\'E\IP, \lil­
w.urkce, w ho is n-t irim; from t lu­
bo.ird afll'r si\ years oi snvit'l'. and
Frank Schroerler. "ho is also leuv­
ing t lu- clircdorah>. Schrocrk-rv
.•talion, \\'DZ. Decatur. h.1-. lx-c-n
.,o)d ¡wmlim! FCC apprm ;11.

.....eel:

l lr-n- is t lu- co111plc·t1·hvt ol H.\B
li11.1rclof din-ctor . for l1J(i l.

Liom-l B.1\kr. "'it1m·r Bro.Hit .ivt-
111~(:o .. \Ji.1111i Bt'.li. h. "itc-plwn I'
lklli11~t·r. \\'It\ \I, Vloumunth in.
[olm Bo\, Jr .. Tl11· ~!.il.d1.111St.rt iouv.
St. L1111i'>;Paul F. Br.ul1·11. \\'J>FB.
\liddll'!m' 11. Obin, C11,1.1,· K
Brundhoru,K\'00. T11b••1. Okl.1 ..
F. I l. Hrmklvy, Thi· Ot t.iw .1~ l..it.1-
t iuux, Campbr-l] l l.rll. :"t•\\ York,
Edn11111d C. B1111kn, H\B, '\1·w

York, Don \\. B11rdt·11. Tlu- St.ir
St.rt ions. Om.ih.i: Hot:n \\. Clipp.
Trianuh- Stations. l'hil.nh-lph¡.r.
C1·org1· Comtr-, \ \'T\ IJ. vlrl« .111kt't'.
Victor C. Dir-lnu. \\':\ZL. I l.rzhtou.
Pa : Hobert E. E.1'>!111.111,Holwrt E.
Eastman & Co .. '\e\\ York. lkrl
F1·r~11,011. \\'DI.\. Vlvmphis. Fr.111k
P. Foe.ir!~. wov,', < )111.ih.1. Fr.ink
C;1itl11·r. \\'SB. \tl.1111.1

Out-of-home radio up
Durin-; the J!Hi:J vuuuncr 111011ths. batlt'r~· and port:rhk radío
Ji,tt.•11i11g increased -tO<"'cover the l!J(i:2 vummcr. nceor clinz to the
Nidseu Haelio l nclcv. In the l!J<i:1-;1111111H'r.h.uterv-portuble liv­
tcnínt; accounted for 9:0i hour s of tin· total. compared to .1

196:2 figure of fi::JO hourv. Auto-radio 11'<1\!l'wu-, 11p [rom [our
hours ''eddy in 1962. to nhout -t::J!J hourv in HHi:t

Linc-cord receiver [istcniru; dropped 51< comp.m-d to l.i-t
yvar, nccuuntiuu for ~:-t!J hours Or :l~Y"'cof the l!J(i:J totul-pcr­
week. '.\"ickc11 po int s out. how l'\ er, that vinco ahout two-t hird-,
of lruttcry-port ablc li.;tc.'ning occurred at honu-, there wa-, an
º' crull iucreuxc in at-home radio ¡¡,..h.·11i11c.w hich n•;u:lll'd
15 hours in the July-A 11~mt rn<i:~'tml~.
The l!Jfi:3 vmmncr íigurc'i mark the fint time in :'\ichcn rev­

orcl-; that the h:ittery-portahle radio ha, nc..·c.inmtl'd for ;i \!rl':rtl r
shan• of total radio hours than the traditional pl11!_!-i11vet.

S11111111er rrul io li-.·tl'1lirn; wª' 11P 12,..r m er la \I vcar. D11ri11~
tire sunuucr. the an·ra~l' rndio-r qnippcd home 'IH.'11t un e.•ti­
mutvcl total QÍ 22::35 hnurs a w eck. bctwe cu Srmday and ~;rtur­
day. fi :r.nL-12 midniuh], livteninz to f:rmil~-ow11l·d radio' .rt
home or away. The comp.rrahl« 1962 fi~11n· wn- j11-.talmH :"!O
huur». In the pnvt year. hatl.l'ry-portahll• O\\ nervhip im·n·.1,t:d
JO""'c.Sielst•n cstimatc« that as of July 196.1. -t:t-tlf of I", ~. radio
lrmne-, owned :it lea»! one battcry-upcrutcd porta hie n:eci' er.
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WHY SALES CLIMB
ALONG THE SKYLINE
You're picking a "one-buy" TV

market of over 1/4 million homes
with General Me rchandise

~sales as big as the 3.6th
metropolitan area.

SKYLINE
TV NETWORK

P. O. BO>< 21,9'1 • IOAHO FALLS, IO~AH,0
CALL MEI., WAIGHT, AA'EA CODE 208•S2:1•4S67-

Cafl your Ho lurtg be ry office qr Art®·.·· .. a·...
Moore rn the Northwest or John l. ·!I!J .,_
McGurre in Denver.
l(OOK llillinús I l<Fllll Great Fall.s I KXLF llutt.e
KID Idaho Falls I KMVT Twin falls.

CA'l[ :.-AOVERT1&1-...,.o T1Mc s•LE&

r~fs
~

'"'e

Also Arthu.r Hull H~.Jcr,és, CB;S
Hallio, New Ymk; Rohert F. Hru­
leigh, i\'Íutunl Broa.dcast.ing System,
New Yt}ik; Hobert B. Jones, Jr.,
\VFBR, BaJtfmote; Harold Krcl~
stein, Plough Brc.Jatlt•:rstíng Co.,
Memphis: \Vílliam IC M:cbani:el, ,
National Broadcasting. Co., Ne\\.'
York; D<maltl H. l\1<;Gannon, \Vest­
inghouse Broadcasting Co¿ New
York James McKenna, \VC~fB,
Harrisburg,· Pa.; \Ven<lell Mayes,
KB\VD, Hrow:üwoocl, Tex,; Haro.Id
L. Neal, j-, AOC Radio, Nevv York;
D. L. Provost, Hearst Corp .., New
York: \Veston C. Pullen,. Jr., Time,
Inc., N"ew York; Louis Read,
\VDSU, New Orleans; \\1iUiam D.
Shaw, KSFO, San Francisco; Lester
\L Smith, KJR, Seattle; John V. B..
Sullivan, \YNE\V, New York; Har­
old Thoms, Thoms Radio & Tv En-
tc rpr ises. lnc., Asheville, N.C.

"SRO'' fourth quarter
posted by ABC Radio
A six-week, pre-Christmas buy by
\lennen assures ABC Radío of the
best business quarter in more than
a decade, according to network
president Robert H. Pauley.

Billings this quarter are HO\\' 3'<
greater than the third quarter.
which had been ,\BC Radio's finest
three-month period, Corupnred with
the corresponding períod a ycur
ago~ fourth quarter is up 45%.
The Mennen order, effective ím­

mediately through 24 December, is
unique in that Mennen will he <Ü!l1·
ing its campaign primarily at
women. \'ü1 \\';nwick & Legler, it
tvi11 spend the hnlk of its nearly
$100,000 hoy to inn-rest women
listeners in purchasing :\lenuen's
Christmas gift packa~es for their
husbands and friends.

Bny consists of tht' last reniají)i11g
a vai la hf l ít ie.s in F{{rir Reports.
\\T·ek<•Hd sports, and W.(.wkclay and
weekernl 1wws.

As. u tie-in, ABC Hadio is insti­
tuting a marketing ean1paig1J \\.:hid1
will inelurle a eontest open to all
I\Ietmén salesmen, TIWY wil] bv,. • • O < • • ••• ·'• •·-· ,. ., ' ' ' •O A• ii,

<ískt>d to guc.1ss thc~tota 1 number of
lístt'ners théir programs \Víll n•ath:
the object btc•ing to hit heme to
I\fcnnen's 'S:alesnJen nrul key o.istr.i­
hntors the in1pact of the h11y. ¡\
g1·:1nd príz0 and sp0eí<fl prizes in
t•ad1 of I\'l.emrl•n's fü.,p ,~mlt'sdts"triefj,;­
will lw awarded.

RATfN;G& ·wE(Y'.E
~.7,"/.·T . L. E'·T' ·'·s.
~-~,--,f~ ,_ ,;'.~:<- ·-----"

T:ALJI .ABOlfT

QUINTS!

Quints are a KELO-Ut~D p.r.o.dutJ:t
too, you knú.''. Aral KELO-LA.~'.Q
TV cameraé were first t<;), introdíi,¢1''
them to .the ~\·odd ~. as fast as \L111:t
mobile news .unit r11uld.C'ount one. .• ,,
two . . . three .. _ .. four . . . für@':!
Naturally,. our quints: already; fíre1

1i1aking 111U$h out of ftiod fig!.I,'1'1~
IS2 I l.H:I9.0DD ret.ail fom1 s,;:rl~~!
clocked at ~ELO-LAl\'D therk-st<n~tl~
h~: .Salt>sManageninnt. Feb. I, 1q6~,
And remerüher. rm Htlkiü~ (Jh¡,¡¡lilt
just 011e h0n1e. There !\Ji? .sJ)J~1e2'a.~
000 h homes. in th.e 6ioux, F:a:ll~
Count\ markel : -and \ltt.t. ,can rt>awl~,
more '.of tlrcnt .<)11 K£LO-LAND T~~:
than on all otlrer r,
hined.*
<;0m.Pil•d trori¡ ARe estlJi!:!t~s. A.udi~n<.e Sú!Tiríf~í~.
F,b. · l'!hlrc!íº53 P a.m, fo müini'.g)í.t, j' da~~ ( ~-'~"



"Timebuying can be chnU.engíng and creative - it
shouhln't he .n mechanicnl process. There's a lot more tu
H than [coking at rattng points and adding them u11. It
would h.c easy to: ah\·ays hüy the top three rated stations
-hut if most of the audience.' was· the wrong audience
for your client, well, it sure doesn't pay to hü~· IOOl"é of
nuthin~. Start hr delving into audience composition and
see what kind of people ~·011'd be reaching. There'« a
real feelin~ of satisfaction when you tackle a huy ns a
ehallengc and end up ~cuing the results you want." So
sa~·s Lois Seiden, media director at Cole Fischer Houow
(Xe\\' York). A native Xew Yorker, Loi" has been. with
the a~cner over two years, was ii1 the ad,·erti.,.in~ de­
P<\thncnJ at J. J. Newberry far three and a half year'
before that. She began her career with Elertronic ~t·w~.
a ~aírdül~ .Pul~lié~tio1.l.. Lois and husband Jo.cl, a '·P· at .•
Friend-Heiss, live m '.\fanhattan. •.•••

•TIMEBUYER'S I

CORNER1

Shtnh upped at ~&E: \\';.1lter E. Staab la.1'
ien appuinted medin group head .it Keuyou tx
:khardt (~ew York). \\'altt•r joüu-d the agl'11L')
1960 a~ a senior media research .mulyst, ad­
need to media buyer and then 1nt•dia super­
sor. Ilc's now assíguod tu the U. S. Plywood,
iell Oil (institutional), ~lagnm'O\, and Ana­
ndu accounts, handles :"cw York assiunrncnts
connection with the K&E Detroit Lincoln­
ercury and Ford corporate accounts. I le wa»
ith ~IcCann.·Erickson (New York) before join­
g K&É:.

1111

Curfin jnins Hoyt: John E. Curtin has joined
e media stuff of Charles \V. Hoyt, Inc. (New
lrk). He's been associated with the ad depart­
ent at Lever Brothers Co. for the past three
«l a half years.

Time out for lra: Ira Knltinick, Benton &
»vles (New York) media buyer, decided tu
mporarfly give up buying time, and instead
end a Iíttlc. Hight now he's in Europe, en­
dng the Riviera, and from there, friends say
m probubly go on a ski jaunt, and then per­
ps journey to London. Ira had been with
kB for two-nnd-a-half years. I le worked cm

·.

LOIS SEiDEN:
100 % of nothing doesn't pay

I
I

\kd1.1 ¡woplc, whut they
.tr!' d0111i;!, bu) 111~and ~oJJyll11(
IR :\'ownÍh<'r 190.1

the Tt•\,1c1·> .ivcouut fur souu- t1111c, aucl 11wr1..·

recent ly 011 the Beach-:\ ur, P&C Crest, urul
Cli.1Tmi11 .iccounts. Dur int; hi, slay in Europe,
ir.1 can bt· reached throu t.:li A llH -ricau Express,
Paris.

• \'ac<.ttioncr returned: Cardner's (~cw York)
Huth Cfo1ton is·hack from an enjoyable vucutiun
ifi Puerto Hico. Huth buys time for A&P, Ali­
tulia, Colonna hrl'.1d crumbs, :\o-C.tl, .md Joe
Low popsicles.

• Blos] named media director: Thomas Blosl
has been named media director of the Seattle
office of Botsford, Const.mtine & Gardner. Tom,
;t BC&C v.p, and formerly radio-tv director, has
been with the ag<'ncy seven years.

• Planning for a sunny winter: Elaine Art,
media buyer at Papert Koc-nit; Lois(~,.,,. York).
is planning to tak.t· a mouth off this winter to
travel to Xlcxico, Elainl' buy-, fur the I lcr.ild
Tribune. Brcukstone, and Couvolid.ited Ci~.IT
accounts, -;,tys buying for the I l1·rald Trib in·
volvos a r;reat deal of List work. The IH'''''P·llWI
is l,!ear<'d fo.r last minute- IH'"''· .md 'º .tn• tlu­
lnrys and the production of the commercials,
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~TIMEBUVER'S
CORNER

18 Novembc.r ises

• Bache adds Boston: Bache & Co. has added a
sixth market to íts radio schedule of fiV'e-mmute
financial news features. Today's Business is now
being aired weekdays on 'VNAC in Boston, in
addition to schedules on the air in Chicago,
Cleveland, Washington, Philadelphia, and New
York. Agency is Albert Frank-Guenther Law,
]ne. (New York).

• Bestaurant chain testing: Cleveland-based
Colonnade Co., 51-year-old chain of self-service
restaurants, has launched a. new sales promotion
campaign on a concentrated test basis in Cleve­
land-a «first" for this firm. Campaign includes
radio, as well as transportation advertising,
point-of-sale, and pr activities. Colonnade has
multiple facilities in Cleveland, Cincinnati, De­
troit, Louisville (Ky.), Newark and Eatontown
(N.J.), Pittsburgh, and Philadelphia, Agency is
\V. N. Gates (Cleveland).

• Circus Foods utilizing radio: Circus Foods
Division of United States Tobacco Co. launched
a campaign to promote its Circus nuts, peanut
butter, and candy bars late in September in 13
states (ll western and southwestern states, plus
Alaska and Hawaii) to run until the end of De­
cember. Although the budget is undisclosed, a
company spokesman revealed that "a large per­
centage-well over half-is in radio." News­
papers and point-of-purchase are also included.

MARION JONES, HCW*

º HON'ORAJW CONSTRUCTION WORKER: by vir­
tue oi tlte fact that shé reached the top of WITN-TV's
(\llashington, N.C.) 1523.' tower du ring (I recent tour
of the market, Lannen & Newell (Neu: York) time­
buuer ;\f.nrion Jones was mca1'ded á construction work­
er's lint 11y station vice president IÍ. R. Patterson

5·1

!'Off-beat" minute spots are being run on 43
radío stations In s..aturation skeds, some ,s.tiiltion;s
are scheduling as many as 247 spots pet we.e]~..
Circus Foods bas used radio prevíouslj', hut
never in such a: concentrated effort Charles G.
\Vínston) company v.p. in charge uE sp.eciálfy
foods divisions, reports, regarrl.in1g, the earn­
paign, "While it is too early to tabulate p:re:e:íse
results, there is evidence we !are !advail~mg,"
Chances are strong that if· this camp~ign ultim­
ately proves successful, mole marke't·swill be
added to the. radio list, according to the :eCJm­
pany. Agency is Donahue.& Coe{NewY'ork).

• Lily Lake Cheese campaign in plmming
stage: Lily Lake Cheese, now using t;adi.om
New York (\VOR) to push it&!Liberty labeled
imported cheeses, is considering using radio a.ad
tv later in the f}aJlín such markets as 'Roston,
Detroit, Philadelphia, Chica.go, al)d Los An"'
geles. If considered plans. become a realíty, the
company will place radio spots in daytime. news
shows, tv spots in daytime, 'late :even.lug.,Md
possibly primé tíme. Although E.rm is us,mg
newspapers heavily in the New York market~
projected newspaper usage. ÍJ'i the :ne\'&'·inai:k~ts
will not be :as heavy. The Liberty oheeses be~rig
promoted are unique in that th{;f;yme imported
cheeses sold sliced, interlaced with jraper, and
sealed in vacuum packages, rath.e:rtnan. in bulk.
Lily Lake has priced the Liberty cheeses to be:
competitive with domestíc cheeses, thus intl'o­
ducíng imported cheese to supetm;;;i;rke:tdairy
cases as a mass volume ítem, Agency is Ben :R.
Bliss Co. (New York).

• Chemway considei:fog: Chenl:.,vay Gorpnru~
tion very seriously cons:iderfog ·the use of spu.t
tv for their cosmetic Hne (Lac~yAstor}. Ageü:e1y
is North Adv. (MewYork). Buyer on the .a:ecouot
is Ceorge Tibbetts.

• Gillett.e nmv buying for a 5:2...,wee:kdrt\'·e· to
push Gil.left.eblades. Campaign wiU státt l Jª1J~
uary 1964 in the top 20 1fütrkets. Bú~'cf M,a1r:y
Ann Kaiser interested in fríll;gj;!1ni1rn:tes.A~~l)cy
is Maxon (New York),

~ \Varne:r~La'mburt.'s ftr0;mo :Selt-~.erdr1:••·a c.f
fringe minutes now hein~ readied Eurentrv :füt.o
34 markets across the cm~ntry"S:t~:u:fcl.n,t~fbt 'the
13-wcck campaign is 30 DrC{'Iriher:, Jel'l'.y·t\J;ettt"Q
is the buyer at R.BDO fNcw ~ork).





RADIO MEDIA

Clients should
sound by hearing

approve,
tapes

'You can't visualize aouncí anymore than you
can talk layouts,' says T'ony Schw.artz

A n;-.1Ex have long been. t•.·llking
"hard-sell," "soft-sell," "slice-of­

life," and other approaches to radio
and tv commercials. But Tony
Schwartz, sound consultant on more
than 700 commercials, talks, feels,
and believes in the "deep-sell."

In its simplest terms ..deep-self'
merely means believability. The
methods used to obtain it, however,
arc beyond the hounds of usual
agt>ncy methods. In fact, a number
of people in the industry have
called his current work in sound
"way 011t.~'

The proof is in results, and
Schwartz has plenty of them.
Among his most celebrated radio
commercials arc American Airlines
"Sounds of a City," Carlsberg Beer;
for tv, Laura Scudder Potato Chips,
Polaroid, Mennen Baby l\Iagic,
Anacin, Johnson & Joh nson ha by
products.

The printed word is only one di­
m ens ion of it, according to
Schwartz. You can't visualize sound
unymoro than you can talk layouts,
he says. Therefore it is a mistake to
have clients approve copy for a
commercial on paper. They should
listen to tapes of the words, the
sounds. Not cmly is it unrealistic to
show clients the written word but
it soun-t imes becomes too binding
and does not permit the sound tech­
nician, the announcer, or the nctor
to perform naturally.

"\\'riting for listvning is diílerent
than \\'ríting for reading, They're
hoth diffcrc11t art forms," Schwartz
claims. lle is ready with quick ex­
amples. Au audience of copywriters
meeting at the Art Directors Club
last wce-k looked at a piece of \\Tit­
ten copy as rccordetl hy individuals
under natural circumstances. They
g11csscd it was written Iw writers
like Stan Frt-lrorg, Jen:~· Lewis, and
others. \\'hen tlw tapo was heard it

was obvious that a hoy had 111¡1c'h~
these original and humorous lT­
rnarks-a seven-year-old boy.

The color, tone, rhythm, and
emotion of a commercial can he
sensed through the sound itself,. he
demonstrated. The sound of open­
ing up a catchup hottlc, of 4211dSt.
in New York, of a balry gurgling,
are included on some of his tapes.
Of his 700 or so commercials,
Schwartz said he'd onlv done three~ . - . . ' .
in a studio. "Sonnd recorded In the
real situation can add rncaníng;"
Schwartz lectures. "The studio is de­
signed for silence and slmtrld he
used to play back natural smmds;
to isolate them and study what you
have."

Instcarl of having a rigid script
for a spaghetti cormrrercirrl Schwartz
entertained a young hoy for sen'ral
days at mealtime. Natnral. <111d en-

Scoóter for M.cAn
11UCA's rliie] t1i.t-th11img; "srooter" /l.
llitclrl"I Ht•q/ Iri1d111, pn•srllf;s n l'r.~¡m
nun or scooter w A nlht>.rl;v l'<1mtli.s (c1tt1·
ter l , tho srlnnor <!T tr H•r/tt•·Ífl cont est Nrti.n·
wirer/ b,v 'J'/uun llcAn .$l1np,s. tm h1>lia/}. ·1'1/
its Vrs1>.".~1,iii> lfo ..r .. O rt 1br 111[1 is Tbm11
WrArr\ ri1·1• 11r1>$,J,1m.•r1>1.lf'1>llr(j;onri~·

tertai:nülg., as well. as sale.s,vortfa,}"',.,,
rcs:ults were forthco1nin~ .. lVhen l~~
t·dited his script the re.~~Ntitls:n~~~if
\Vet<.>urtusua1 hot l.,rltevable5 &r:tl'~k
ting across a: great rclea1 o.f rratnntl-­
emnfí orr,

''Qftef1 ag;ency 11e.011te lrt:i1t?rf1
sc-ripts for .ehildr.ert and exo.ed..1fhem:
to act in a partímdar w~Fy.But
must work with the children ag1'
nrrderstarrd them to hav·e the wo.rCl:¡,;
in fhc eornmcrcia1 sJmnd tc<lL.Tl~
product •nay hefor yroiJ11.g dtil~l~ti
¡;tnd the Ag.cnt>yhas. fo c.ª11 in !Ji
frorn the ages of 10 to 51)'to reá:d

. " S Iserípt, ·sap• •.e rwartz.
"The re-creation of the imp.re,lf·~Í:.!il!i:

of reality can he ch1ssi.6ed lo ,a,~¿
grcc <ts an <lrt:'' sA~'s the f1)tmen~•1

director .•• VVhen nscd ir1 the .onm,
meroial Held it can affect the rest1It'

For th e Cnrlshcrg¡ lle.er rtltdl,.;.r
commercial Scliw.artz teok the S~\'lfl:
sJ..'ri¡1t and had U read h~t fot1r .~;¡¡
ferent setsof people-a fl"nckdrt:~~
and a waitress, an Engli.ghnm~n 1a:11

an American woman in a Patí's!~
scttíng, a 28-y:c<tr-T>ldeo1q1le~ :~Jí!·11

two teem1gers at a .<.la:nc!:'.The Í'i.:ttií
1n1Jin11i;<if tht- di<llog11e ,x•erc .q.t1itt,
di.ffc1·cnt in e<1d1 rase. Di.fte.terr:ti~;
1101m('t'ts enn also eohar a ctl1nin:i~1
cfal, he says.

"ln most cases r,,e bct'!l e~'lllt~Jte
in when: other w~tyshnve fa'i:l~~
savs Sdl\v<Jrtz. "M<1i1V times ~ía
ni~·tdals <il':l' prodü¢etl fry a 1sn~~~·
sh·1-' mmrner insfcad tlf as a jofa:i:t,~
fort. To get the he&t results. e~~~
one should . \.YtH'k 011 the <'>!'ig;hri·
idea.'' The ídc~ls,inay co.111efo·mr:rí~
de\'<Jt{)l' ruan, cnp)\.att, p.rndnotl;oo
or snunéL laut th<:'\' :shonld
tlm11gh.tof asa, unit. . •

Bróadca.st.er:s wátn~:d:
of '1Láis·.s.el?C~f·~ire·'".~ó;r¡i
J:>tü<lO<.'HKh'í"s ,,·err warned .e.él 'fa¡
wrute of a "laí·ss:ez~foinl' atti!n~l~t~
tht.' vital rnattt'r <'lffet'(.'dmn ri:@ ~,
fonuation.

Tht• eaution .cün1e at the C:h'.ie'<lit'···- - .-.--. "-----· -_ ... " ' ,-,_, - ~
cnm·rntüm üf tht' llai11oi.s :IB;~101~1¡
c;1stc•ts Assn. JJ<Jlt ~ Uch<..>l.of \~''S.1
t\1ino, took hfs c('\H:l from fh('.'
l)ul w. Chi "11'n,ed.mn nf lu
fü1n"' r.opnrt :and rr.s:P.d the :l't'[:Wf'
n1wning n·mn.J'k----~'Fne.cd.Pttl~}.e,:f
foru'la! i(111 nJ k1ütest eh'.tl; .
~pl'i'ngbü~tt·~lfor ht!ii lttlk.

~Uelw l's .einphasiis ecutni't~;f¿~·~·
tht• nee.d for .ix n:,:spnuslhly· lht~t.ñfll!
pnhlic at the ;~rasesn1.ofs h.·v1~~1íf''t'



ítr:~tli\·idnal fr1•t·clo1w• g11.1ra11tcc·cl h~
:lJHr Const itutiou art' 111 he• pn•­
~:pn:cd.;\ lim• 11f cl1·11i.11Tatin11 1rn1st
\tt~clr.m II, lu- s.1id. lwtWl'C'll IH'WS

jíj;;1111ag1•111t·11t, 111·ws m'111ip11latio11.
i)iHI 011t .md 011! lyi 111! i11 t lie· dis­
,,,,;n1 iuu t ion of IH''\\ s. Bro.1dcasll'r"
1:nv~taen·pt tlwir rt>spousihilit~ and
•tl~·dtlu-ir etlm1111111itil'slo the· d.111-
~~~rs i11n>h t -d. J ud 1!lllc•nh ha sed 1111
itüH-trnths or falst·hond.; e.m 0111\
ll'fl<I to dis,1"i!t'r, ht> addc·d. '"1!\!<'"t-

,. rr~ that all Conun-svion.rl n-prc­
't~nt,1tin·s must. at all l'n.;t, l>c·c1111w
nt:,>rt•ad in• in protc-ct iru; tln-ir con­
f1iJl'J'n·11hagainst mislc·acli111! ncwv.
: 1'hr fiO-pagt• report 011 In-edom of
n'fnnnation pulilisht'cl hy tlu- pro­
t~*,sional jo11rn;1listic socil'ly ¡., uvail-
iffa(11 from the sociotv's national

,.~1'!'£J'dquartrr-; in Chicago. In ;1ddi-
4;c,Hí to its "lowest ebb'' allc•l!ation,
t'J(: report s¡wrifit·ally scnnncd the
Í•lh' of broadcast enn•ragt' of gm._
rmncntul prnn·l·dings. It hre;1k'i

--•u\8,'1'1: into tlm-i- main points: (I)
;:n5 Fc•hrnary. the I louse of Dl'l1•­
a;t(•11. American Bar Assn .. souudr-rl
,,r, dr•afh knell for hopes of any

,•. ,:~tiOQ;c i11 Canon 3.5 and it s han
'ti photngraphic-brnackast cover­~,.,~Ci'inside the courts. Therefore,

r- 1;1,e fid1t for C'O\'c.•rage rights has
e;~U returned to the local len·l
~h'.cttc.somc progress i-;.being made.
~:) ThP lnug campaign to op<'n
r.1m,mittt•t• hraring~ in the I louse of
:e'J'lrcst•nt;ttin•s almost achieved
u:h.iun. The' On-n l lurr is l lonsr-
1t{i\:t.1lution :26.'3 would haw per­
ittPd anv 11o 11w ccHum ittc e t o
lo\\' cow~ü~~·b) i1-. own majority
l):t10. The matter was dc•ft•at<'d in
~~RnlC'<iCommittee, hut hv a verv
'J~'>r vote ami hro;tdeast.ers ar~
mp~~fulof a breakthrouzh in ne.tr
,ih1rr: ( 3) 1!)6.'3 saw limited action
thr -;t.1tr and local level. .,\ l!ood
rt of !ht• .n-tiou took place in
thfon1ia.

I
l';,1]iA cdt.•hn1t('S iL-; 4:3.nI with con­

t, ,:fSíi: KDK\. Pirtsburuh. colcbr.rt­
t , ~~ ffa; ,l3rtl year of brondcastinu.

'(f.ídi1ctc<d a Üa\·-lnn.!,! sc>rit•s of
j ; '.':"''mf'S, n·,:nlvi11~ ;,round the num­
rh' l '~r 4;~. Pn1l'S WC'rC'awarded to the'

1£J dri\'t.'r '' ith 43 on his licC'ns1•
,, l tr x·~·hoch1..•eLt'd in at the' sta-
, ,. ¡gj:~ hirtliday car; the first m.rn

"'«'l i'üold pnw1· lw was C'\'actlr ·tlI
i

He needs Metrecal!
I ¡1rm1mti111111l s.111111lrnki11{l I\ Ill l l oll v­
u-ood ); \ll'tr••rnl. antl Jr hit» front Store»
f 0111111d .j. ,\fort Cro1df')· (1) nm/ storl'
mu11n¡:1•r l't•tf'r \111ntt•l1 bot]¡ d11111l1/1111ml·
f'ti ut lut u-r'» uoielu, (;immi.-1.- "'" to
luu I' kill list ener» conu- to tlu: 1/1,0111111
«t or» 111 ¡/Ill'<~ tlieir 1tlf•i¡:li1. T/111•1' u lw
fl""'''··d corr ectlv 111111 [r c» \11•frt•n1l

y1·;irs old; the fir!.t person \\ itli -1:3in
his Social Sevnr itv 1111111hcr. One
contest liad no "inner. That was
the one <1ski11c;Ior tlu- first l.ulv whn
c-onlrl Llron· she \\·as -13 ~car~ old on
·l :'\on•mhcr-no c11ntl·st.111ts ap­
plied.

\\'SA B passt»; rcvolutinn: The
\\'ashincto11 Sta!t• ;\ssnciatio11 of
Broadcasters took a slap at the FCC
in a n-solution pass1•d at its an1111.1I
fall 111cdinc: "h1·11 the \\"S.\ B pro­
!t•s!t'd: "\\'e take i,-,-.111• \\ ith any
"O\'t•r11111t·11tal ª"t'llC'\' which at-
~ ~ 4

tempt~ to 1•ncrc>ad1 upo11 011r [rrx--
dom to prour.un in tho lu-..t inter­
l'sts of 011r resptT!in• conunuuit ic­
and to h-xscn 011r ability to carr~
011! om rosponxihilitics. Tl«- Fcd­
i-rul Couuuunicut ions Co111111iv..ion
im·n•;1si11!.!)y t lm-ntr-ns aJHI co1·rc1·s
11s in imposint; ih sclf-cld1•m1im·<i
ideas of w hut .m: din•r,ifit'd ¡111hl11:

needs and th•s irr-v.
"'\\'t• dc·,¡Mir uf a cm l'm11w11t,il

1111it th.it proposc•s to w.nrp lccis­
l.rf íve powc•r to n•dm.'t' cnnmwrci.il
t inn- and puhlic support nf our i11-
dust ry."

State croup ll;Jllll'S new slate:
Tl1tHUi1s S, Carr of \\B.\ L. B.1lti­
more. ".1s cln:h'tl tlu- new pre' i­
dt'nt of the \l.m l.md-D. C. Bro.1d­
c.1s!t'r'i· .,\,,11. I le '.'>llC'Ct'c'd'i Joseph
\\'. Coodfcllo\\· of \\'HC. \\'.1-.hin~-

tun, ( Jt lu-r olfiu·rs 1'11·1!1·d fur tit•
c·mrn111! )1·.1r .m- vlorrr-, II Hl11111
\\\'.\'.\\' .. \1111.1pol1\l \HI' pn·-.1d1 Iii,

.uul \ ir1!i111.1F. 11.111· \\ .\.....,\,I l.n n
d« Crac<') wnc-t.1r~ -fn'.1s11rt r \ 1-,,o
till till' F.ill 11\l't'I un; .1C,t'l1d.1 \\,I\

.111w11d11w11t ol t lu- J,~ -l.rw-, lo ¡~r-
1111! nu-mlx-rv of t lu- IJt'l.1\\ .111·
Bro.1dt·.1 •.•tc·r.., \s-.11 tu jo111 tlw\I.in·
l.111d-D C. ·\-.si1. 111 w hu Ii 1'1 111
t lu- c;ro11p w ill lw l1111\\ll ·" t lu­
\I.in l.111cl-D C.-D1·l.1\\ .ir« Brn.ul­
c-a~t1·r-; .\ ..•-.11.. \\ it h Conlon\\ Vl.« ·
Intovh. (\\'Tl':'\. \\ rlmiuuton) s1·n ·
int! 1111till' ho.ml of dirn lnr,.

C&\\' :1 "vwiuuin" vw it ch for vta­
t iou: S\\ itd1i11e, to n11111try .111d
w1·-.11·r11 pro\!r.1111i111! in S.m Di1•!,!o
h.1~ het'n .i h11011 for KSO'\ St.1tio11
m.uh- thr- mov« ,I\\ .iv f rmn middlv­
of thc-ro.ul 11111-.ictlw 1·1111of S1·p·
n-mlx-r ;md dur ini; tilt' 11111ntla of
Oc-tolu-r ~ic;ncd 3:1 IH'\\ .wco1111h
D.111 \lcKi1111011. prl'..,id1·11I of t ln­
station. sa~., rlu- m.irkr-t e.111 110\\ lw
di\ idr-cl into thrl'I' (',1h·c:11rit·s of vt.i­
t iunx ... t lm-r- mitldh·-of-tlw-rnad:
three rock '11' roll: .u» l 111w t'Ollllln -

ancl-w t•skrn.

NEWSMAKERS

H ''IXH I'll L. \\"11n 1 to director
of IH'\\'\ at \\'LI B. :\ew York. I Ir­
\\as puhlic relations di redor of tlu­
n.itional officl' of till' '\ \ \CP.
Anr P1 l\'-1'171-:1 to loc.rl ,,iJ1·-. nun­

agcr of \\'LO~-\ \l-F\I. \..,linil11-,
,, c.

\\'11 us DnF to J\:L.\C. \ \l-F\L
Los ,\l11!l'lc•1, .!'i productron .mcl tT!'·
.it ive director. I h- i-; Iornx-r pro­
cr.1111 director .rt \\ PHO. Prm i­
dcncc.

\I n·m1 -, Hom 111' to '"''l'•!.111!
cc1H·r.il m.m.un-r .1t \\<.>XL .\!,
l.int.i. J 011 Furnu-r Io .1cco1111t t'\c 'l 11-
t in'. I h- is the Iornx-r 111.111·H!1•r nf
Ilu- \ t l.111I .1 o Hiel' of t 111'Pr -.ir ...011Co.
r.ulio and t v rcprt -..1·11t.1li\, ...,

T110'1 '" I} II \lllll'-41,, Ju, to 111-
tion.il ,,1!1·, .ucount 1·\t't 11ti\e fnr
\\.PBS. Phil.1d1·lplii.1. \\II I I\ 'I.I :-..

Vlovvnn vv . Ju [r ) \!t'llt'r.d v, di· ... m.m­
.1c1·r.
Trnn1\s J. \le D111,1n11 In pin'

id1•11! of tlu- lutvrn.rtrou ii H.uli •
~ Tele\ i-ion Fo11wl.1t11111 'lltln'tl

i11g \\'1111\'\I K \le 1),,-111 t'\ltn

ti\ 1• 'kc pn·-.id1·11t • I t ln '\ IH'
H.1din '\d\\llí~ \ltDn111ntt h \1(1·

prc-.id1·11t, r.1dm .111d f\ nf ' \\
\\tr

) '



SYNDICATION

'Zero
MGM

One,' novv first - run
syndication series

Programs currently carried on Canada's CTV wab.
sponsored by General Motors bows 1Janu;ary

M G'.\.I-T\' today ( 18) kicks off its
three-day annual sales meeting

in New York with the announce­
ment that it is making available to
television a new first-run syndica­
tion property. Titled Zero One, the
series consists of 39 half-hour seg­
ments and has appeared in Eng­
land on BBC-TV, for whom it was
produced by ~IGl\l-TV., and is on
Canada's CTV Network, sponsored
by General Motors of Canada. It
is set for a 1 January debut in this
country.

The series stars Britain's Nigel
Patrick as head of the International
Air Securftv Board.

Hichard A. Harper, director of
feature films and syndicated sales
for MGl\l-TV, said the move to
place Zero Ou(' into syndication is
predicated on the "woeful lack of
first-run half-hour series" in the
medium. "The blame," he said, "has
been attributed to a variety of fac­
tors, such as ÍC\Yer regional buyers,

poor prices, too rnany off-network
shows, and a paucity of gcn1d time
periods."

Harper added that "most of these
reasons are being undereut by re­
cent events in a ch<mging dynnrnie
market-the only real constant in
television. \Velwve elected tu get in
at the beginning of this. cyclical
ehauge rather than at the end he­
cause, frankly, network schedules
have shaken down into place and
there are many fresh openings for
local programing."

Harper, meantime, also an­
nounced the appointment of Karl
von Selrallern to the newly created
post of field sales supervisor, based
in Chicago. For the past year and
a half he has been with ~IG~l-T\7
midwest sales, and prior to that
covered a similar territory as sales
manager for Crosby Brown Produc­
tions for three years, and for five
years before that was field super­
visor for .MCA-TV. .,,.

'Detectives' is syndie succe.ss
A eops and robbers tv series which
had a rather checkered career on
the networks is enjoying a special
sucecss in syndication because of
its uuusnal network history. Robert
Tay/or's Detectives had first-run ex­
posure on both ABC TV and NBC
TV, making its debut 011 ABC as a
half-hour show during the 1859-60
season. After a second season 011
that network it appeared on NBC in
one-hour length.

The multi-lcnuth package now/"> b'

syndicated hy Four Star Distribu-
t iou, consists of 67 half-hours ami
.'30 hours which stations may juggle
and prourmu to their hearts' con­
tent.

Alrorrt three out of four of the
90 stations that bought Detectives
purchused both the hours and the
halves. lndividuul stations are pro­
p;rarning the>series i11 at least three-

different ways:
~ \VNE\V-TV, New Yotk, is play­
ing both hours and half-hours in the
same week. Tuesdays, 10-11 p. m.,
is reserved for one-hour episodes,
while the half-hours are played
Fridays at 10 p. m. \VTTG, \Y~tsh­
ington, D. C., and KCUU-TV, San
Bernadinu, Calif., will soon adopt
a similar programing technique.
~· KIVA-TV, Ymna, Ariz., whielr
cleared tl hulf-lmur time period for
the series, alternates ¡1 rrg1.1lar 30-
minute episode with ~í split bout
version. The' second part of the
hour segment is played during the"
third week of the eyele, ancl is fol­
lowed the fourth week \Yith :1npther
half-hour;
~ \\'SBA-TV, York, Pa.. played
Dctecticr« in a one-hour time' slot­
an hour episode álternatiíig wíth
two hrídgc>d half honr«,

Reade,-Sterling. ;$eHS>
L. A..."s •·Pam.Mas~n''
Now in its, s~eónd year In Ltrs AnJ.•
geles:, tlre P(tn1ela '!iasoll Sheiv ha®
been acquired for nafü.Jüal syl1:~1-.
eatieu hy Walter Heade-Sterling. ~
daily, 60-minuh:~. diseussion pne>"
gn\m, the show ran live for nli>!.'.llttl
nne re~ir on KTTV, then .s.hift~d. :treJ,
KABC-TV on tape aftc~r a surPOl~t•~
hiatus.

\\'alter Heade-Sterling, au i;n¡.,,.,
tegrared producer and distribntát ~'
of films fol' tv, motion l)ÍCtHre '.Ch~~
arres, .and 16nJI111mtrket, as \\tell ~i•J
operator of nearly 50 motion .W:t~,
turn houses, will syndi£m.te the sh~,
throughout the country 011 a :fii1\l
day per week lmsís, •1"

NE'WS NOTES

Latcbveakcr is now sold b.1 U'~
markets. New sales l1avt~ b~,er
made to \VDAU-TV, Seri111~:~1i·s
KNTV, San Jose; KLYD-TV, '5'!ili~ ,'l¡

ersfield: \VLBT-TV, jaeksou, ~:fi\i~5
\VKTV,. Utiea, &.. Y.; \VNDU-'~•···
South Bend; KOTV, Tulsa; .KHl-t,
TV, Chicago: KT\'K, Ph<>:e.111i~
\\'TAH-TV, Noi•folk; \\'F~.[J•.,l"l
Youngstown, KOAM-TV, PittcBhQT!I,
Kan.; \Vl:\'K-TV, Ft. Mrers, !Fla.•.\:!
KELP-TV, El Paso; KOB-T\t,. ~)I
b rc·•[fíVt ·T···\.r ·T· ···"c... ..m1uquerqne; .n. ... ¡,,,_ . : , lt<I~E
KEZI-T\'. Eugene, Dre.: \\'l:l;C:"
T\', Alb<1Il}\ K Y.; KXTV; 5tll~~"
mento, and \VJXT-TV, Jat•ksqrr81i1'.b•~

Ccrmun nc,vsrcc.I ri:ghts t.o ~~teyLJ:~•~
TV producer David L. \\'o]f'J.ér•11

bought the rights• to the n~·w~t:~i
footag~' of Detrt.sehe \\'c.)pltFu.~lY&t
Hamburg, Cennarrc, for :tííi't> tu a
\Volper ~hº'''-"beginning with ~U
one-hour docrrmeutarv, .for t'.:Xl~
Art ists TV, Be.11Li·u: ht:~i1S.·r·r ft! litt'l1·
shchéD·. Under ü joií1t. trncl£í ~l~~
m<:'nt, tbe two eornp;irrk"':s '\YiH 1~\
exel1ang~' t."xoltrsh'¢ film nl<ti:Frif~1lEJ'
utilization in both .of thc~ü·£k1e:i:n1mí
t•lrY prognnning.

Ne,,. radio s.ci:ie.s.;\\.'ímlt>u> m.t '¥n1~i:
íngtc.>n, a dniJy sl'·dt':; fm111T:tt~ü"JI*:.1

St¡1tions' ne\v~ h11n'<u1 in '~l'~ttilfuf:D
ton, has been tt•lp~il>!'ll fur $)l:m:U:t·
tiurr thrüngh Tdmag:lc 13It1'2ílt1
Sales, 1'ltt-• 140 1.nrrn1t:e t~rpli'~l,fift
'':e(;'k \víll he dí,'idc>d ü1t41 ffi.~'t''•s
fiv{'·rüiiiUtt• sho~\.'s, pl1.1s .(:>r)(¢~~ s,rnrl
nte sf1f·<i'ktlsc'gíf1~'1ltfor 'l\flí1~'~fi



l

':\'t·~1·7 Art-. i."1IJ.•i.,:St•\ r-n ,\rh ,\,M•t'.
Qhx5 sold Its Filin« of tlw fiftit•s i11
¡~Ftlllradditi1m.d 111;1rl..t'!,.Vol. :) \\ ••,
-,ul<I to l\P.\C-T\'. B1·.111111011t,'r.«.
Vols. I .111113 to \\T.\ F-T\', vl.rr t­
>'il, Ind., \'ol. 7 to l\T\'T, D.tJLi,,
íHd \'uh. :3, ·l . .J. ,111d 7 to KB< >I­
f\', Boi,c. I' B<>1-T\' al-.o li1111!!ht
tl.'H'll .vri-,' Spt·cit1l Fvut urrs.

1.'!'\t'W ...ale, for ··spt·ciaI, ": Thi· wri1·,
í:Í \\'nlpcr-l •\-T1· S¡wrít1ls. distrihn­
~1d hy L'nin-d \rtio,;ts Tr-lcvixiou.
·1~1~ht'l'll 'old to tilt' Fir:-! '\.1tio11al
'~~U!.kof vh-mphi-, for 11.-.1·011 vh-m­
"):hi'i tv: Fid1·lity ~ational B.111!..for
"1,klahorn.1 City: Tr.ulvrv ll.mk for
~¡in;.,ai. City; Sltm\'<'<t..;1•l.lunu-s for
'.~u·r;111u·11to.Firi.t Fed1·ral S.i,·im!i.
\\\Le.ur \..;-;11. for Vl i.uni: l.'. S. :\'a­
h>nal U.rnk for Port l.uul. On-.:
.~~Hn;a' B;111l1·n. \"''l. for \Vichit«,

1o¡wka, and Pittvhuru, Kunx.: Fir..;!
!ii~tlitmal B.111k for San Antonio. and
ft!\! \,1tinn.tl Han], for Louisville.

t1.J:lflíia11hin: Offi('i,tl Fihn« a111l the
'.. S. Information .-\!!1•11e~·.m- com­
-:lrtfiH! plam; for .1 H11ssi;111-l.111~11a!!1'
r~ir~io11 of t Iu- svncl ica t ion firm\
Ít)f:tuphy s1•c;11w11t cm vl.rrk Twain.
he «pi ...od1• w ill lu- offrrcd to the
.5)SH1111d1·rtht• C11 Itma I E vcl i.m e;1•
''h,i:~ran 1.

1,():~•111t;iclio show into svndicat ion:
:\'·;kE\,\', :\'1•\\' York\ ;\.!isi!!,11111('11/
fnl.tljll'cltltl, a two-hour show star­
hr~ Fn-d Hohhins, will lu- vyud i­
.H<·•dhy Overs, ·as Brnadc,1st Ser­
:¡~<''.Ltd. Tlu- 'yndicatt-d vervion
{Jl bt• divided into fi\'t·-min111l'
m~tams. Some 100 aln-uclv It.in·
,t~tllí prep.m-d.

iiu~!C-mJmth report: Xl't l'arnings
1 Truns-Lnv Corp. for the first
;hw months of H)(l:J total1·d smr..
~1, (•q11i,·alcnt to A~r a slum- on
}:~,0:37shares n11tsta11di11c;. For tilt'
1mp.1tahlt• mo~ period. net in­
llil~{''\\.ts $5.1:2.2:11.or 7 k •l ,¡I.In'.
~.f.·h1tlcd in tlu- carni111!' of both
'ri.ods wen- non-recurr inu net
1rrr'" of 8S!J.o~O in !tJ().'3.• uul $1I.­
n in IHo:'.!.
~"·:acrdwínuer. OffiC"i.tl Films Bioe­
·11rlHJ has l1t 't'n honored hy the

1' t1t«?rinm Lcl!iOn Auxiliurv as t ln­
, 11 ~c\SÍ :\m~·ricanism Svr ics ;1f H.1din

'fel,¿>,·bion-l ~JG.1.·· The' '.>how re­
hr.!l't'l tlw Auvili.rry'» Colden \l.ikl'
Witrd at a prcscut.rtion l.ist week
, ~('W York.

~l''' ,:ii<·, for ITC: I11d1·¡H 111It 111
·r,·11.·\ i.•ion Corp.\ lour 111-.t rnn I ci II
11·111.!tltj11111.d1·.1di1111 fto.1!1111·•,_ 11·
c1·11th n·l1-.1\t•d to t v .1' }1111"/1· l.
h.t\ 1• l1t·1·11,old to lour ( ·n~T\' n~\n
vt.u iou«, ch inc; .i tut.ti uf :l'-1111.11 l..d,
,old i11 I"'' t h.111 t \\o \\ l'« k., TlIC'
m\11 hll\t'r" \\1·w \\CB~ T\', \.1·"
Yori..,\\ BB\1-T\'.CliH'.tl!n. \\e \l'
T\', l'Iul.uh-lpln.r .. 111d h:'\I< >:\-T\'.
~!. I.ou iv.

Cupon« to Vnlachi: 'l\n·11tidl1 { :1·11
t nrv -Fov 'I\ lt.1..; n·h·awd Ior \\orld­
\\ idt• '~ rnlic.1tio11 a [irvt-run i.pc('i.d,
. \1mlo111y of Crime. Tlu- 1111t•-lio11r
!>ltm' tr.u-e- l.'. S. cr iuu- Irn111 pr1·­
prohihitio1111.1~' tltro1nd1 tilt' !->1·11.1!1·­
Vul.u-lii l1t'itri11t!s \\ ith pn•\ io11sl~
1111st•1•11 lit'\\ 'Hct·I f1111t;1ce nf m.ijor
r-ri 1• ••• ..,tori. -x.

:Xe\\· cnrt oons: I Lil SC't't!;.1r, \\ h1N'
011t-of-tlw-l11k1l'dl ,t•rit•s i-. -.~ 11-
diea!t-d h~Scn·11 .\rh .\ssoc., is pro­
d11dng a now snies called F/11kcy
Luke. Conn-di.ins Larrv Storch and
I ,arry Best an· doing the\ nit'l''· .n«l
J\:i11 Platt i-; wr ituu; tlu· 'niph.
StTl't'llilll.!S of t ln- pilot .m: i.dwd-
11It xl for lat l' \ m t -m her.

Xcvv ..;ale, for "Sea 111111!'': Econo­
mee Tcl1•\·isio11 Prourums' Sc<1/111111,
-;old in 13.1 markets. ha-; added Hi
new stations to tis li111'11p. Purch.ix-
1·rs arc \\'H\7,\-T\'. Hidm1011d. Va.:
\\T\'Y, Dothan . Ala.: l\:\1Y. ~.111
low, Cnlíf.. K.\HD-1Y. \\ºid1it.1;
\\'L\\'D. Dayton, KCBT-T\', 11.n·
linucn, Texas: \\' \ LB-T\' .. \lhan~.
Ca.; KEYT. Sunt.i Harbur«: K F\'~­
T\'. C.1pc Cir.rrdc.ru. vlo.. KBT\',
D1•n\·l'r; l(T\'E. El Dor.ulo.. \rL
\\'LBZ-T\'. Bangor; \\'SLS-T\'.
Hounokr-,\\'BT\'. Ch.u lott«. X. C.:
KSL\. Slm-vr-port. \\'\I \Z-1"\'. \l.1-
con, \ \TOC-T\'. Savannah, It.is re­
newed t lu- writ•-;.

NEWS MAKERS

ST.\' lhll'\.I·~"to\\ t''<lt·rn Div ¡,¡011
s.tlcs manaur-r of Official Fih n».

ST\-.: Sc 11w1'1 vnn to t'\n 11!i\ 1

.t 'isis t.m t , prod net ion. for "icn ·1 11

Cem«.
CY "\l'I v-, to \ ic:1· pn·-.id1·11t .111d

\!l'nernl sales m.m.un-r for l11d1·­
¡wndcnt 1\•lt•\ ivion Corp.

Fn '' i:.. Hnrrwx r to ,,,It•..; n·pn·-.1·11-
t.uivc at Four St.ir Drvtril muon
Corp. Ih· w ,1, din·t tor of 'Pt'( r.r]
prnjl'ct" .rt vl.-tro T\ !->.de,.

,.,
~

o
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AU'..autmta
&dw&T•ilüm

Limilfd

A.C.1 It's All-Conodo Rodio ond J..f..,,,.,on
limited. lirit end poromount "'P'"'""'º'ion
form North of th<>Bord.,, in broc dcovr '°'""
kC repi 43 rodio, 22 TV ,rotioni in o/I
primary, moil lf'tondory mork.,h. We>ekly
rodio reooch ii 50% of oil houu•holdi for
60% of notional reloil sole\. TV· 62% of
houo;eholds for 53% of notional '"toil .af(li
A.C. hoi 12 olf1cei N"w Yor~. Detroit, Cho.
cogo. Son Fronci\Co, Loi Angeles, Dolloi.
Atlonlo ond Montreal, Toronto. Winnipeg.
Colgory, Vancouver.
To reach ol/ Co nodo, to/~ lo All Cono da

1000 Yongo Strut, Toronto S, C.AHADA

--·--···­,, ....•.__, '
,' LOC"'L \ •••••••.••••, ,,,,,.. . -· ...

/ ADVERTISERS \ ," \
' BUY W_NOU·TV ~ ,' EVERYBODY \

p I •~ OVER All OTHER :• LOVES A I
v , STATIONSI - : :, WINNER I :

• m • • I
, ." l..' ,'..'' ' "~··--···1 ...,

WNDU-TV
;:¡¡;~ Z-b~t7~

SOUTH BEND· ELKHAIT
CALL VENARD. TÓF18ETA McCONNELL Ire

L-~



STATION REPRESENTATl.VES

Government heavy hand
not needed by industr·y
Westinghouse conference hears FCC hit;
Henry says stations may have to tell who they are

Cleveland - The heavy hand of
government isn't required to solve
the problem of length and fre­
quency of broadcast commercials.
Donald H. t..kGannon, president of
Croup 'V believes. In remarks to
the 'Vestinghousc Broadeasting eon­
Ference on local public service pro­
graming, .\kCannon said the real
problem "relates to our appreciation
that as other factors and charaetcr­
ístics of the industry have changed
and evolved, so also have the stand­
arel, format, and frequency of com­
mercial messages, especially when
joined with other non-commercial
announcements."

He said the industry "in all of its
forms of partieipation must find an
l'nlightened approach, a mature and
sensitive consideration of this mut­
ter, consistent with the legal re­
quirements, and without govern­
ment tutorship."

The broadcaster doesn't need in·
struction in his public responsibil­
ity, .\IcCanüon, who also serves as
chairman of the NAB research com­
mittee and heads the Rating Conn·
eil, continued: "If we intend to pre­
serve the liberties of broadcasting,
if we hope to keep governmental
action out of our commercial and
programing areas, if we aspire to a
higher level of public fulfillment,
one that is commensurate with the
complexity and dynamism of our
times, or oven if we just seek to
realize further professional achieve­
ment, we must take hold of this
evolving, everehangíng mass and
shape and directionalize it. Inaction
or status-quo-ism will result in re­
trogression, loss of crcutívr- free·
dom, mediocrity, and perhaps even
disaster."

Following McGannon by a day
on the agenda, FCC chairman E.

~,CAim,a:erful
F~lCllxr:i~,~-;;;.;; . ,,_._.,· -~ . ..~- - ,_

IeJe1;;
!i';i;s'Í'cm----- -

Adam )'nulljl utul trill Latluun (r l,national salos mnnager .Qf WFTV. OrfoH.dn.•./ff.áT~ltiC(ll·
lv illustrot» -'lllllf' poitu« in tho statiou pr osontution for larkie /fo Co.,l11 of 7't'll /for.e,,.
Slw un~ our of man\ mt·d;,, pnr¡1fo from .m1111• 13 nip ageucir« 1dw utt ondoi] the tc:<'i'A-·
fo11¡.r .,rrír., ol lunclu-on 111rf'(Í111(.' n1ndm·tt•d <Ittire l'111111g lwmlquarfrr., i11 }\'!'·I.I' l'nr/,·

()0

\Vrl!ia111 Heory gave the btoadca$'.t·
ers a new fss1$e to t~Jlk,a}müf, 'W~'1:
with the FCC conrmerenrl corttt:.dl;~
already under se\'ere £re from Hr,:~
industry, and Congres:S.

Henry suid broad.e.asters ma.~
soon he required by law tú bFU.adl.!­
east hi~weeklv p:ertin.ent info.rtn;!l!"
tion .ahout wl;o they are, ho\c,Y't:h~r
got their licenses, and '<Nhere tlt~
puhlic 1nay find cmt more .ahill'ut
them.

Cmnn1enting on the Comt:ni'ss'i,t:lt1!~
Omaha Report ( s-ee sPOiCí,fs•on,Bl
October), Hem·}' saH rnosi p~l~;
when given a puhli.e serviee p.rID:•·
gram SCt'IÜCO to think it \-Vas! a.ti a:Qt;
of chürity, not ::tn ohHgiltioíl. He ~n~
dreated that new g\üdes 'in 1;9;11
which will supersede the 1'9m
guides. orr programing, will_ re;qu't~
lrroadcasters to keep both tho vru'h¡,
lie aml the FCC in eleser tou~li
with their ¡m>gram schedules a.ñu
obligations M the comtnunity.

Touching cm rating;;;, Iknry sail!
he thought it woulr] be un'"'fse ·!<ar
gm·ernrilent to attempt tú tegül~~~
or license the ratings services, "'J
think it would gh"e them a StflWt~
they don't deserve."
A dissent to FCC prnposals '\~.t\:£

registered at the ecnferenee ·~
Aliüe Saarinen, former att ctit).e·t~t
the Nen' York Times, "The 'i*'C~
has asked tlurt you canvass ·~·~'l1íl~
communítv leaders to discover c;crm
munity ta~tcs,. \Vhos.e .taste? A11dilt~
what monrent? If you e.onsult. NYi\1!!
the leaders of yout Mn1f1it¡.(1JÍ~);'.
they'll tell you not H'}l<l( the 1;?,,~~11'

rrnmity wants, hut wh.a.t tlre~r~,•a
leaders want. The leaders fo ·~~!it).[
corumunitv are Hl-.<''quipped. 'tO: á'~,
Vise television eseentives."

She added that the FCC i:,~f;¡t
advised. "It is not the fnnc.t:ron
hroadeasting to shape. soeiet~r1 :f
give answers. Of eourse hnntcl~§(
crs can poü.tt the \Vay, hut :s'9'f.>Jté~
must shape itself,"

T<~kh1g ex:ceptíon to cnlhí))~ !ft
cultirre's sake, she s<tíd "sinee ·t;~Ji
vision is a mass tn(,.•dinm, it is mt~
mitteil to reach :a nrass arnliooC!l
Nlany persons am n1isin.fli>:Jiíj'jjl:
when they ::tssunlf,' :d.l:Jt eultl!ft~'
uplifting, that i't snstQiniQg pr~~a1:
is of n1nrt' suhstmtee than {l. i~:
SPr<'d one. l think that ,st);f:Ir'.~i:f:l
('Yt'nts .:Jre <ls much a ¡'.u:Trt -!">Jf zfilt.
e11lttn;pas art,"



Will the real Miss Nasson stand up?

Thi, l'lcm.n dnt·'ln't hmk like the rval Gloria '\il,mu. (r.) ~torl'r Tl·ll'\ ¡,¡011
J.;,alt·~rtTl'(ll.i1111i't. hut it h. D111111i11.1.:a do\\ 11\ l'mh1mt• mul \"Í,iti111.: v ari­
!ltl' oHit·c~ 1,1f ST~ t>er,mrnt•I ¡, :111 :1111111al1lnllm\ ceu ritual for her

NOT ESNEWS

1~~~1:~rnn doílhks space: \ kC.n rvu­
·~11lhlh.1s lc;tsl'd ·1.000 squ.m· kl't
n Ht.t• l~th Hour of the Union Car-

11 •!i'tlt· B11ihli11!.! .it ~70 P.trk .\, t•1111l'
t' ,¡7t1J Strer-t. Fourulvd in S.111
fi:u.1~d'st·oio ~1·ars aco, th« ~rm_l''­
'tbl1shl'd itx lwadq11artl'r:-. Ill :'\t•\\º
()rk in HJ.)". It ,,·¡II double its of­
'.l!'.tif sp.H:l' i11 the Ill'\\ location.

offil·cs .m- ;It (-i() East .')6th
\:

llH.~l)'' 't~1tion to STS: Spot Tim,'
.ilés ha-. ln-c-n svlvctcd as uution.rl
prese11t.1ti' t' hy K\'IL (.\.\I ~
l1l), D.dl.1s. Other st.1ti011s namim;
·¡¡~·rq>rt'st·ntatin·s iiroluch- \\'B.\Z,
h.1:~snin, :\. Y .. movim; º' er to
¡hc,·~tigcl lh.·pn..•s1..·1itati<rn Org:utiw-

11 :~l:t;t, rfleeth·c..· l De1..·l·mbcr. PIH)
~11(). r.1king (I\'('[ tlu- n-pn-scntat ion
~\'FKY, Frankfort, !\:~. Avery­

ll:íil:lJ1t•I ~viii add \\'j BC:, l~lno111i11!.!-
1u.• in, to its ¡¡,¡ d11 I Dt'l't•mh·r.

Í\'IJ•eir~ ctiu1¡>.dit.ioo: A $.)00 priz«
Ill be..· awarrlcd to one r.nlio and
fll' (\· ~talinn, t•ach producing the
~":>t pto1.?:r•m1 dealing '' ith st;1tc or
:Cal hM.11ry during 196:3. Bw.1de.1,.t
n~-í't (11:\Ul and the .\11H'rie.111
,SfH. for Stall' and Local lIivtory
~··~'1J~sponsorsof the competition.
u1ít1.r i:?;r<rntswill be..• m.uh: tn hi"­
r~\ .t!gt'lieil'S im·oh-ed in tlw pm-

duct ion of '' i1111i11!.! broadcasts.
upplic.rt ious can l x- obtained from
tlu- \11ll'riea11 .\s:-11. lor St.1te and
Lol'al l l i-torv, 1.)1 East Corluun
St .. \l.ulisou :3. \\'i,., or from B\11,
)~!) Fifth .\\ e., '.\e\\ York 17.
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Bon Pmc 1 to s,tlt•s 111a11<t!.!<'rof
I\.eBS. San Fr.uu-isco. SI ll"l'l'l'd iu t!
1':.:' S1R\n1i'\., w ho rvturru-d to the
Chil'a!.!<> offin· of CBS Haclio Spot
Sulvs. I'ricc was\\ ith t lu- S. F. officl'
of CBS T\' Stations :'\ati1111.d S.tlt•s.

.\u1i:n 1 J. Dovc.m.rrrv to mauu­
~t·r of Cr.mt \\'t·hh & Co.'s S.111
Francisco offin', s11t'l't'<'di11g Cui:c
\I\( \I 11., who has lwc11 promoted
to t ln- firm\ :\cw York offin· ª"
v icc- prosiclr-ut i11 d1arc1· of all
\\'l'lih hr.uu-l 1 of fü:cs. Dou ulu-rt y
Ii.ts I>t't'll w it Ii Offict' (h c-rlo.ul«
\ !.!<'lll'Y.
\\'\I.TUI J. F \11111I.I to .uconut

1•\t'l'llli\·t· for Blair Tela·\ ision, BT.\
Division. Chivauo.

H01n:111 J. P. 1':11:1·11 to st•11ior \ ice
prvsich-nt of \\er~ -Kuodr-l. Jo11'\
S. S n.w \II I and F. Hom UT k \I -

l'IHHF to v iv« prt·'.'.idl'ltts.
Cru \I.U F1 L'1n11 to v,de' pro1110-

t ion m.rn.n.!t'r for .\BC T\' Spot
S.dt'S. l le w ,1., with\ \'CBS-T\'. :\t'\\
Yori- i11 .1 -imil.tr c.ip.tcitv .
e, 1111.\\ \(,'\I-II to director. Cen­

t r.il ~.1h·-..Ior :\BC.

WTRf ..TV :~~ I

I !'~"····:·PdJ(f 1.;•p.,.,, '
tre f i1

Whc~hnq wtrf·t•
IP'°'\I'-"' R A1J T M' ' F
h t ' b "' ft

1i "irr.,. 1ne•P't"" "~'
wlrf·h Wh..-e linq

SOUTH[ Rt~ c-~p '• •
'J l e ·1 \ v u H e
r n I r~mif'm ~r y •' or

De n' B<"!>J?

·' ,
It

Whcchnq wlrl h
A BACHELOR 111 o , wh e n I e
hO• , o o "'"' te cl c t i h t

•lrf·h Wh;:odonq
DISAPPROVED' Th;:o le t t .,..- h 1 rv
and !he '"' comof'I Ir 1.. 1 ••~ •
er the ('n e , t: n • .., t ~

t !he lhN on wh f<''Nl I \""I of'
•.••hot í'<''Plc ~ ., 1 rrv I "' ' ·hi fh' ly

Whcclrnq wlrl-h
DATA PROVEO !hot the p yCh o tr 1 ,.h
,~e<.J . tht"r '-> p e l"H ~ t t 1t°'.Cm11.."' e ii
ful "ªs the one ••h hod o Tee" J .,.heel
ottoched t h ~ e u h t bring c-ul lht> "" r ;
"' P<' ple wtrf·IY Whc•cl1n9
PANE TRUTH' Dod; u rcol1;t> !hot o r e
free!.. o~ ¡r,<'." nly otee e 1n !he w~dd lhOI h
"' nr.Jo...,i !hot clean pe<>plc?

Whcclinq wtrt-tv
TENTH ANNiVHlSARY' T<"n vCO<$ og
Wheel ng s Channel 7 m ve J on I !he
heovts and home~ f !he fo •i "' lhq¡ V.heel
1ng StculiC"'>vdlc Mo•ket Today on<l iron\
m llon-i from o To er T0wer YI 3 T•
HOMES ore gcthnr¡ tht' w+iee nq mc-;.,'.lQ<'
AINI covcr r cri? Rep Gt> •'le P H II NJ '"'Y
v.111 Q•VC you lhC WTRf TV \\/he..:- fl')
spec f I(~ wtrf·IY Whcchnq
$ FREE COVERAGE MAPS' ~Whee "\l n
the bcvr c o cte s Ju<.i "'' re r o « 1 < C"'Uf
power-l)>::cked porlf 110'

CHANNEL l'\B WHEELING.
SMN -C: WHY VIRGINIA

WFlJ\(7
THE SEVE~ O'CLOCK HABIT

·'Hare Gun wut 'I'rarel"
l\IONDA Y
í to 7 ::W P.~L
"The Rebel"
TUESDAY

7 to 7 ::30 r.xr.
'Cheuenne"
TllVRSDA Y
7 to 8 P.M.

Ice \I.in iu Prl'"-l'llh.
"La icbrra ker"

l•"'IUDAY
7 to í ::30 P.M.
"Sea Hunt"
SATURDAY
7 to 7 ::W P.:\L

FOH llE!'\T .Ml:'>.TTE
ttESl-:1<\"..\TIO:'>.'S

CO'.\'T.\CT:
Adam Young Inc

\ \'on,la¡11! f lori,l,1 Tl It• \ '1\1 '

WFlJ\(7
ORLANDO. FLORIDA

ti I



The nearest thing to a direct line to your television audience is an ARB Overnight Survey .. '. auda-·
ence estimates the very next day on any U. S. television market. This economical survey method gí'lr:ct~
the quick and useful research information you need on short notice - registering the effects of ite.\r~
competitive programming, revealing differences after facility improvements and providing an up"tl1"'
the-minute sales and management aid Ior new shows.

If you can't afford delays and if you can't bypass sales oppor­
tunities. then you can afford ARB Overnight Surveys. When you
face a decision requiring immediate audience estimates. join the
growing number of other broadcasters. agencies and advertisers
who regularly rely on the speed and reliability of ARB Overnight e iv r s rou OF c-E:-i-R1 IN.'Q,
Surveys. · · ·

A.M.5'.R.ICA.N
RES E.A:RC.M

Need a direct line to your audience?

BU REA.U

For f ur t her lnformaOon-Washlngton WE 5.-2600 •New York JU 6-7733 •Chicago 467-§750 ·~ Le s At\l:¡e.les RAS·!!!~·~,·
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--wASHINGTO·N WEEK
~rws from natüm'v.
t ap1t.1I of sp•"{ ial
111t<-re\Ito admen
I~ '\"ov ernhcr H.111'.1

** In the final ,hours of recent hearings .2.!! legi5lation to bpr the FCC
from inflicting commercials rul.emaking .2.!! brpa,dca_sters, former FCC

Chairman John Doerrer urged congressmen to "Act now!" .2.!! the bill.
Doerrer feels it would be a tactical error to delay, as requested by

FCC Chairman E. William Henry, unt i 1 after the commission holds its 9 Dec.
oral hearing, and, comes up with a pr-cposa l , pro or con, on limits.

Henry held out the enticing prospect that if the FCC (heavily div í.ded. .
en just what kind or rules cen bell the commercials cat) decides the iden
is unwerxabLe , the subcoramít tee ·would be saved the trouble of put ting the
bill through all the legislative hoops.

** For,mer FCCChairman Doerrer s.eemed to think this ª snare and ª delu_­
si.on.
Said he: "Don't delay~ This is a pattern going way back. They have

been endroachíng constantly on broadcasters' rights to cohduct a free
enterprise.

Doer-rer holds that. broadcasters have a right t.o make mistakes, like
an.y other Indus.t r-y, with out a government agency immediately jumping in to
manage it for them. As for the public interest aspect--Doerfer took the
phrase over to the br-cadcas ter- side.

The public has, i!nde.edright to· knowthe true situation, as the present
FCCchairman says. Doer-fer interprets this as the right to know that if the
adve.r-t í s í.ng=suppor-ted American syst.em goes over to a government tax-based
ser-v í ee , the Y'' d live with a BBCequivalent. Doerr er thinks if they had a
chance to watch the BBCfare, the public woul·d swiftly close ranks with the
br-oadcas t er-s to keep their system as. is,

** Also ~ the last day of the hearing, was .~ of those heart-to-heart
exchanges that seem to occur when Rep. Oren Harris, chairman of the

H~use CommerceCpmmittee1 and NAB's president Collins meet .2.!! the Hill.
Harris said his committee had "leaned over backward to let the indus­

try neguLat.e itself, but he is not sur-e they are taking on their full r-espori­
s í biLí ty in such matters as ratings and commercials. The patience of the
legislators "could run out," eventually--but probably not now,

Rather significantly, Harris said the. continuing 20-ye.ar troubles
between FCCand the industry ean no longer be laid at the door of any part ic­
ular member of the FCCpersonnel.

Collins taatfully admitted industry's failings, but he claimed sub­
stantial progress in the r-at íngs cí eanup , and in NAB's bone-deep search
t o.r-ways to make the NABcodes fit changing needs of the times.

** NewCode Authorill Director Howard Bell will have Q pivotal role in
jacking !!E the e.odes town.rd ir:repróac_hability,
In one phase of his job, Be11 wi11 jo in NABresearchers in study of the

raw data of the r-esear ch cm which Dr. Steiner's "PeopLe Look at rv• report
was based. NABwould like to look at reverse side of •dissatisfaction•
finding, and use data for constructive plan ·of improvement.
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** The FCCwill a.sk its elf somequestions ..Q.g Pay-tv and the publip in.ter­
est, withª- special three-man co:mmittee of Cmnrs. L:oevinger., cha.irntan,

Coxand Lee, to do the soul-searching.
For all the or í t í c í smby the commission o.f advertise,r-s.Upported free

t v, the timing of the announced study of pay seems to indicate apprehensi.on
over any possible dislocating of the free system.

The committee will scrutinize. on-the-a.ir trial pp:y tv ojrer-atí orrs, it
authorized in Hartford (WHCT),where operation began in .June l9Q2, a.mi
the Denver (KCTO)experiment, which never made it to the air, in spite :of
grants o·fa year and a half of ext.ens í ons beyond its April 1902·target date.

** The ad :Poe FCCgroup will also look int.o wired subscription services
and the role of community antenna (CATV}operath~ns in: pay tv ..
Theywill part.icularly st udy the burgeoning Subscription Televi.sion,

Iríc , , and its sports-arena type of closed circuit f.are planned for San
Francisco and Los .Angeles. The first day sell-out of the public stoc:k offer­
ing by the companymay have been a jolt to the. commí.ssLon as well as tQ
broadcasters.

They may find Uncomfortable irony in the. fact that the pr.ospecti¥.e' ,,,

subscription giant on closed circuit is head.ed bYSylvester (Pab ) W'.eaver,
whose creative talent once belonged exclusively to free television.

** The FCCcommittee, before it reports to the f'l,111 colIUÍli:s•sion,wil.l.
have to look well beyond the present to: evaluate future impact of',}'.?:aj!

tv on free.
It will have to assay not only what aired pay tv might mean, but, What

inroads the closed-circuit operations in major eLt í es like San Francisco
will make on aired programing. They may have to aacar-t.e í.n What leg.al
s.t.eps could or should be taken if the wired programing Seriously threatens
the free.

** Rep. Oren Harris, chairman af the FCC's .parent House ColI!lllerceCom­
mit te·e, has increasingly issued dire warnings against ,Pay-tv.
At recent hearings on the Rogers·• bill to bar FCG's commercials rule:­

making, he aga í n regre·tted that the· agency had authorized limited on-air
trials for subscription tv, over his substantial protests.

Harris sees a chain reaction in the present industry-FCC standoff.
Hewarned industry again that failure to maintain and to lift p:resent stand­
ards of ratings, commercials and programing will open the door to pay tN.•
He f.oresees that if industry fails to regulate· itself, the FCCwill he
provoked into piling rules on rut.es in its own crusade 'to operate in t.he
public interest. The result; broadcasters conrused, programing suffer-·
Lng , with pay tv eager to lure the public into newand c.ostli.er entertain­
merrt pastures ..

He will watch closely the FCC's test of the pay-tv drift.
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- land of

V EAR- RQUND good living, good business

1.ar'idoStoic N~w' Bureau photo

We have seasons, but they ore relatively
mild, without the harsh extremes that often
disrupt business elsewhere. This means year­
round high-level spending, with a diversi­
fied economy, as o center for government,

business, recreation, education, and indus­
try. Few stations, we are told, dominate
their markets as we do in WCTV-land, but
you probably have your own figures to
prove this!
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If you would like to buy radio and/cir television an11ou11tell!e11t:.s,in ON ~

on participating programs ho.sted by persona l.iti.es w.ho have bee.n at a stat·ion long
. . * ··.. ' .·.....enough to strongly estabhsh themselves ..... who have exposure on broth ra:d.11)

and TV so they' re far better known than air people at any other staUtns ·*;,*

..... and who know the professional way to d'o po.lite and p·ersuasi·fe

***** ·····.·.·.···.. ·.· ··'for you· ..... buy KRNT RADIO and KRNT·TV, Cba1inel B.

. . . . . who serve their audiences by g!ving important information on .comm.u;nrC;f
. . . * * * .·h· . • d··.. b.. • .··h . . ··d' ... · . . . . ·1·serv1ee pro Jeets . . . . . w ·o are recog.mze . y t ese same au· ien·ces as rdl 1

friendly, pleasant people with fa milies that they'd welcome as nei:ghbors ** '*

* We have 2 Twenty Year Club air people. On KRNT Radio--7 who have been with us 151 !ttt ;c:nf
28 years. On KRNT-TV-8 who have been here since we went on the air 8 years ag'ó. Yol.). ·ti'é~l\\f"ffdl,,
stability to build audience loyalty to the stations, personalities and to the prod1..1ct$.they repre~f£crtli* * Inter-media Motivation Factor. Whereas most operations keep Radio and Television separat~q¡l;1,;~1
embrace each other. In our opinion, both media and personalities and sponsors are f·ar'b.'j¡¡¡tt~r
for it.* * * All our personalities read the cards and letters about church chili suppers and women's club rummee,a1
sales and teen-age car washes and men's charity shows and a thousand other small·l:füt•.so.-imp:ei!:tlte1íil.,
efforts by friends in our community. These folks know we will help them publicize it. We're kJt:!.d··llí'Ji1
gentle people in this phase of our operation.** * * Central Surveys, 1962. "Which radio and/or television personalities would you like to have ;a'$1:1f!1~~
door neighbors?" KRNT personalities were an overwhelming choice.* * * * * Both KRNT Radio and KRNT-TVdo more local business than any other station in the markeit .B.~d~:J
the greatest number of these advertisements are doné "live" by our personalities. TheY ,l'fave i!lll
experience-the "know-how" to make folks "go-now" and buy now.

~d KRNT-TV
DES MOINE,S
An Operation Qf Cowles Magazines a.od Broadcasting, In~,

Represented .by The Katz Agency; lnc.


