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NO OTHER STATION
CAN MAKE THIS

STATEMENT
5 CONSECUTIVE YEARS.,

50% SHA·RE of AUDIENCE
L

j i
Ex('('pl ion To Th« Rnl<>

WKRG-TV-Mobile-Pe11sacola
has averag<'d 50o/(1 or mon· shar« of

aud ieru-r- in everv ¡\fan· h .AHB n1t•as11n•nu•nt
SÍIH'(' 1959. from 9 a.m. lo midnight.*

Xote: The dates usod herein are estimates from :O.larchAIUI surveys 1959 through
)961. Audience moasurernent data are estimates onl.)·--subj("('t to d~"ft!'<'ts and
limitations ,>f source matt·rtut and methods. Hence: they ma)' not be accurate

measures of a true audience.

® Represented by H-R Televisio.n, Inc.
or call

C. P. PERSONS, Jr., Gent·r¡Jl l\laíütgcr
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Lceving·er play$ safe: FCC's Lee. Loevinger
has rnade sorne mercurial reeornmcndatious on
what to do about commercials regulations
which manage to flow in all directions at once.
fo a talk last week to Oregon hroatlcasters, he
first chided the industry on its monotony of
approach in comments to t.hc .FCC, then offered
these possibilities:

• Take inside-oat approach to NAB Code
limits. Use non-commercial prngrarn time re­
qniremeuts indicated by current NAB com­
mercials' Code maximum, as gauge of broad­
caster's operation in the public interest. ''This
would permit flexibility and change from time
to time."

• Or-set up time standards based either
on NAB Code or FCC proposals, to be con­
sidered ns "prima Iacie or presumptive spe­
cifi·cations of the public interest, hut which are
not conclusive or compelling." Also produc­
tive of flexibility and adaptability - and,
broadcasters might add. plenty of knockdown
drag-out argument.

• Or-have every broadcaster prescribe his
own code limits in advance on application
program proposals, and check follow-through
at renewal time.

Loevinger hastened to add that these ideas
are merely suggestions, not recommendations.
In any ease, he feels FCC shouldn't hold
b I "I . I" d . . froar casters to ractiona evianon rorn
program prospectus .. On the other hand, FCC
would be practical to hold applicant to a
maximum amount of time for commercials,
etc. Broadcasters will take it from there ...
probably to Rep. Rogers· hearings this week
on his bill to bar FCC action limiting commer­
cials, FCC chairman Henry will be on heme
soil, and will probably shepherd the comrnis­
slon flock to the congressional ordeal.

l1ittin9 swerv·e: New 30-market Nielsen prime
time ratings took on a somewhat different

look during week ending 27 October. CDS and
NBC were a tenth point npart, while ABC
dropped down. Latter noted among other
things, preemption of Outer limits for docu­
mentary, during the rated week, as reasons for
suelden change. Half-hour wins hy network
were: CBS 18, i\HC 17, ABC 14.

By share of the audience, the S\IA 's look
like this:

W'eek Endin.g ABC CBS NBC

29 Sept. 2a.3ro 33.0CJ'o 28.0CJ!o
6 Oct. 28.6 32.7 27.3

13 Oet. 29.7 31.0 27.7

20 Oct. 29.3 29.2 29.4

27 Oct. 26.6 30.7 30.6

Agreemeint .at lest: After six months of nego·
tiation, RAB and NAB have agreed on a jointly
sponsored radio audience methodology study.
Last week's agreement, subject to approval by
each group's hoard, calls for an outlay of
S75,000 apiece. RAB hopes to raise at least
$50,000 more to obtain the S200,000 it con­
siders necessary for the project, At an :\AB
meeting last month. Group \\Ps Donald H.
.McGannon, who worked out the agreement
with HAB's Edmund C..Dunker, stressed :\AB
would contribute its share in small amounts,
thereby maintaining some control of the pro·
ject, and retaining the right to withdraw if it
wishes (SPOXSOR, 21 Orto her). :\AB, polling
its board by mail for approval, expects a de·
cision this week. HAB hoard members will
rote at their 12 ~ovemher meeting in \Vnsh­
ington.

Also announced Inst week was closing of
agreement between Advertising Research
Foundation and RKO General Breado-e,astiug
in which ARF ,..voukl consult with the station
group on the radio methodology studies it will
conduct in Detroit.
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DiseG1se. of fear: Galloping, growing, wither-
• f . d 1 . . d.. dimg ·ear rs eve oping in ra 10:, a worse . isease
than the medium's ... anemia brought on by
overpopulation and underselling, says Thomas
J. Swafford, president óÍ White Oaks Broad­
casting (KDEF-AM-FM), Albuquerque. He
~old the Ore, State B'casters Assn. the fears
are competition, creditors, cancellations, fail­
ure. "Afraid to turn down a rate chisel, not
only because he needs the money, but for
fear a competitor will take it. Afraid to turn
the screws on the agency six months in arrears
for fear he'll never get another schedule out
of them. Afraid to turn down a retailer who
wants a phoney affidavit so he can collect
more co-op money for the same reason. Afraid
to fight a new license· application in his al­
ready saturated community for fear it'll go
into a·hearing he can't afford ..Afraid to edi­
torialize and sing out against the shoddy refer­
endum or village boondoggle for fear of
ff d. .h. ' • • • b .o en mg someone w o s m a positron to .rmg
reprisals. And most of all," said Swafford,
"'f f . . . .t "ear o · gov:ernmen .

Hunfley buys stations:. Chet Huntley is part
of four-man group taking over WALK (AM­
FM), Patchogue, and WRIV, Hiverhead, in.
Long Island, both purchased from Suffolk
Broadcasting at a: total of $367,50.0. FCC just
approved transfer to newly formed Island
Broadcasting, which, in addition to Huntley,
has as its principal partners: Edwa:td W.
Wood, Jr., former gen, sales mgr. of Cello­
ruatic Div. of Screen Gems Industrial Prods.;
Jerome Feniger, general corporate exec of
Cowles 'Magazines & Broadcasting; and Wil­
liam W. Mulvey, senior v.p. of McGann­
E.rickson. Wood takes over as president and
gen. mgr. of the stations.

Colorform-s gets FTC red lig.ht! The commis­
sion issued a consent order halting: deceptive
advertising by the New Jci-sey toy firm, spe­
cifically eiting its tv commercials, FTC says

the ads crea:te the false ím~pressiontha:th.rttñ it:S
$1.98 and .98.·c.ent'":MissBallerina Dress-up
Kits." 'Containthree dolls and the same amount
of doll clothing. In reality; the 98...cent kit
contains but one doll and a smaller assor.tment
of clothes. The:&'etypical claims an~.chall.en1ged:
"You can have hours of fun. r:or here are
three dainty little ballerinas ,. . . with lats
oí ha:llerina:clothes.. For $1.98 ... or 98 eents
in a smaller size." ln another aetioñ, FTC
adopted a proposed order to cease and desist
issued last 24 May against Earl Scheib, ln<>·.~
Beverly Hills, national .chain of automobile
paint and repair shops (see'.SPONSOR,17 Jun:e
1963.). Charge 'vas bait advertising and decep­
tive pricing, savings, arld guarantee claims.

F'CC defines willf ul: A broadcaster doesn'·t
have to know be's acting ht the ·wrong to earn
the sobriquet, "wlllful," and so be· liable to
FCC finé. The FCC says a '',~iI.Hul'' act m.eans
anything d011ewhen.a licenseeknows 1vhath..e's
d . . di . f ,,, "d' ·11 •.,. ,h.omg, as : istmct rom aeer euta y'' -sue ...
as bumping into things. The definition was
.band'.edto four Minneapolis t-v stations liable
for $500 fines (2 September 1962) for non­
disoltrsure that downtown.merchanrs sponsored
talks favcu:ü:tg a Sunday closing ordina+i~.
To get.out oí this one, the four ·wouldha,,e tQ:

convince the FCC that the oifending ta,p~s
were aired when station petson:nel acetde•utally
hit a switch or humped a knob.

F'loricf,a promotlo.n: It will he worth m.o:rrey
for citrus g,rowers to.mentien ~'Florid<(' in air
advertising. Florida Citrus Coíu.mi'ssion hn,s
an advertising rebate budget of $:2'00,0-00·
divided between brarrd ádve1t'ising of inesh
and processed ,grapefruit. Citrus air adve.r­
tisers can recover a subs:ta.i1tialpart n£ t11~Ir
campaign costs if, in selling: grapefl"uit pro-
d l d H•F· . ·1 . I .,, is used .. ..J.ucts, t ie wor . one a is use m ra~u10o:r
tv eommcrcials "at least as frequently as 'tu.e,
brand name."

4 Seecnd classposlá.ge paid at N.Y.C..





BUYING
POWER
and

SELLING
POWER a

ii' •

you get both.
on WLIB ,
The buying power of the greater New
York Negro Community is an enor­
mous $2.25-billion.

As for "selling power" the facts
here, too, speak for themselves.
WLIB has more national advertisers
than any other Negro·programmed
station in the market. Often - more
than all the rest combined. It's been
that way year after year for almost
a decade. There's just no other
Negro station in the same league.
More WLIB is the ONLY station in
New York City that programs to the
Negro Community 7 days a week,
365 days a year. Today it is almost
standard practice to include it as
one of the "must-buy" stations in
the market.

310 l£NOX AVENUE. AT 12Sth ST NEW YORK, 27. N Y.
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GENERAL

21 .CQntinued .brQad,~a·gt-m~t:lia b:o:o:m :fe,teeast; at JB.FM
Convention of finnndal nrgauiz·•ltíhn he.a;rs gl.mving p.red'í'~<H~~t~~~i•1

nil lmnnches of industry. See 1;000 t\'1 $tfttío11s l~y1970
23, Hollywood girds fa.r the, sa:b!is ,5eas1g.r,;i; :qcf 'lS:·14..:¡¡e¡,

A<h1e11tttre, C<lttledy, entcr:tauirrien:t .again to:.ke center nf the' sittr,~e~\
pilots directed tn agenei:es, udvertísers; h' nelwurks

AOVE RTlSER S

28 Alcoa is mQ.µldJn.g -~'l:t;1rds.e,JlMtv ima1ge rwiJ,b ll1a'rlll.n~r···'
Network prngrurning' switelres £rum c1run1IT to ''Hunt.l·e~r-BJ+.t.t1'.~f~r
givíng rise to ne\\' cornmsrcial cnne.t;!pt fr>t the e<)frrpmty ·

35
AGENCIES

F'Qrt Wayn.e '~iunk.et'' really a tíuy<er:s'' :ma·r.lt.et t:ri.P
Chicago gn.ests .of .Corin'thian B:rm1dc~vstr11~·t~~~t~'tt(')'.l1:1~li'~íUiat.~~lii.
to experieqce, ev~ihm.te and enjny tbnt m;;1.rket ~ttfü:st 'h:ZV.t1d

TV MEDIA

4.2 Tap.e production bou:Ses ·mc,lretlJ;ao Just 1eq1;:1.J,p:tJM~:Jtt
\Vorking rm several thousand cQrnrner.crnls:cttch };"cnr,J'they· lt'tr:e11;\'.hJ
to provide for agencies vital, needed nch:ice 011 cren.tÍ:X'tt}"

47

RADIO MEDIA

TQtals for rad.io bran.d .billjn:g.s' atmak~·"l>re·ak .P~:¡qt:
HAlfs Ed Bunker secs a tough fight ahead to pe"nst1:<uelc '<iYthe:n~ ]!
be guided by, and act upnn, tht~l'\('·\V Yrn-·k-;;trczlpilot stndy:

SYNDICATION

To p.-FIig ht spo nsQr.s.f·av:o.rW:olpe,.r ·vid.'.e1c:t:spze;~i'1Jll$
New series of sh first-nrn, dncunwn.tary~ty;p.'0, prodnc'tÍ.cms: h~nt'i.£1'.t
bv UA-TV starts in 72 markt>tsin neNt 10 davs~ ~

54

STAT IO N REPRESEN TAT IV E.S

Raw ratings just one faºtQr gqv~rn:ing 111:Q'St ·l;i'm:e:-f.tiia:
Trcnckx survóy fox 'The Holl.iu.g Co. ennB'nns' <1uzi.ltt'Y'~1$~tl1;!?\1l!I)
important tool. TinR'hH).'.('l°Sans\Yt•r si!\-p;.u::t ·r11i:"•1sticnrriair.e

59.
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What's Blair's Promotion and Marketing
Department done for you lately? If you're a
Blair client, you could probably talk about
it for the next hour.
Promotion and Marketing provides the facts
and tools Blair salesmen need to serve you
better. Helps you map a strong selling cam­
paign ... a campaign supported by local pro­
motion and merchandising ... a campaign that
turns viewers into customers.
To do it all, Promotion and Marketing works
closely with Blair research.
Stays on top of changing
market conditions. Watches
dis tri bu tional pattern s.
Checks media coverage.
Keeps an eye open for sea­
sonal opportunities, audience
trends, employment and in-
dustrial factors.
Results: increased audience

and sales for clients and stations: recognition,
and satisfaction for the staff of promotion and,
marketing (they have won numerous: .awa·td~
for outstanding sales promotion, audience pt~-·
motion and merchandising); a smb:oth-runnli:l~
Blair team,
Blair specializes in the behind-the-scenes s.e~­
ice that is the key to on-the-spot selling.Crac·k­
erjack groups of experts jn Research, 'S.pe~i~1
Projects, Sales Service, Prómótión axrd.
Marketing back the best equipped and b~~t
informed sales team in th.e buslness, 1'.fa;~
sales team that shows. you how to hH tl!f:@l
hottest markets at the right time and with~}¡~
right kind of schedule.

Blair service is s.etvic.éw·Jltlt
a difference, the degree :¢if

difference that separQ:t~is
just fair results from. ó>UÍ"''
standing results. ~.,,.,~··"1q#"í.,.
Try it and see. r,.B..::..;..

!- .··:·:":_;·__.·.::--:-_../ .-.t·
!'"'. ~ --'~'t

<lt1" ú~'~-

l'l:MlNY l!~M~K~MTITNM~g~E:t
Cho:On~f!2

BLAIR TELEVISION



'.11PUBLISHER'S
REPORT

01~ QJ(ln's víew oí
s:ignifi<'a11t lr11p1w11i11g\ 111
broadcast achnti,ini:

The 4A.s sound off

T m 111'\\ lift• th.u Jolin Cricht1111, ¡m· ..•idcnt of tlu- 11\s, has breathed
' i11111tlwt -.t;iid in-titut iou d11ri11l-! hi ... IH-111011tli 11·111111·¡...n·fr1·-.lii11g
in1Jt~.1·1I.

lrr...t1·11d of tn·.1di11µ 011 q~µ •..• ;1-. h;i ... ln·cn tlw cu ...111111.rt tlw I\ ....
.h \\t•ll ""' :-11111t•other like org;111izati1111 •..• they're artua ll , 1·0111111itti11g
lw1.n-.1•IH';- 011 1·011trm c•r:-ia I ¡,..;-111•-..~1·\.t thinµ \ 1111know tlw~ 'II 111·
.:th.inµ •I •..1.111d 011 K"E'.., 1111H·I propo:"<al to pbn· -pot hn ...i111•.•... 11111~

1ííl
••1.1ti1111:--:-11h~nilii11g lo the :\AB Code:- or a rr-a ...11n.1lil1· f.11·-.i111il1·.
Bnt a-. I wn-. al11111t to :--<I\' •••

Jnh11 rnade news la--t \\t•1•k when lw 1li\lrlg1•d the rv-u lt- of a
¡tn"l'-'tio1111aín· cin·1ilatcd ;1111011g Iii ... uu-mlx-r-h ip 1·11111·1•rni11g ...1111w
i1·kH'h l1rondn1 •..1 problems.
'l'ht• conr lu-ion- a n- li:-lt'd on p;1gc .n.
J 1·011'1 agn't' \\ irh <ill he :-aid. 11111 I <1th11in• hi-. 1·;rndor. I a),.,

i11l111ir1•hi..; Jw,ic olijct:tin·:-.
Hr c1Hwlmletl his talk before lRTS, which has become a top forum

'1( tl.1e lll'oadca~t industry. by :'<1yi11g:
Ii ·•_\JI ;;1gr·rwi1•.., have a ln·11u'111l1111:- -tuke i11 tlw growth and dl'\l'l­
iprrwnt of tlw telt•\ ision ;111d r.ul io mc.Iin . \\"t' <1t·k110\\ lcdg1· 011r
··t'·Sipon•..il1ility i11 the-e a reas.
n.•• it is p11...-ihle lo de11igr;1te it ( tclt•\ i:"-i1111) In think ing 1111h·

n t'!'t~t-prt-tl11111:-antl term-.
~~~\.\·•~hnrrld like yn11 lo feel com i11ced of an identit , of i111t·n·:-t.
rh•<'p ile-in- In improve the qua litv and pcríormnnrt- and :'al.1•:­

l1•1'herv of the nwtlium. .mel ;1 ::-t'n:--e of 11111t11;1l inv olvcmcut ;111d
ofün pn rpo..;..t·.··
In ~¡.·nt>rnLhe i11tlic;11ed. agt'llt'ic-. ft•t•I that p:mn111rn•11t -houhl

iof P•\,f'f't'Ís:t• l':xpandetl control:' mer ;1dverti:-ing and pr11µrn111i11g.
ho11hl not. lict>tíst' networks, -houhl not fix couum-nia l ti1111• lim ita­
im1"', :-l.11111ld1101 police rnting :-t'n ice,....
nn lhe :>11Jijr1'I of whetln-r ;1dditio11aJ nh f -tntion- .•lroul.l he

'~r~nícd tlu- votv wu« di,id1·d. Brrt 0111· top-10 ;1g1.·11··~ d1it>f told 1111•
hiJl 'IH<rn~pf the '·y.,,.. vote- -implv 11wa11t rh.u tlu- re-.po11d1•11t... ''anted
llhí'!.' th.111 .)()0 tv stat ions 011 the air. The c111T1·11t q11ot<1 p1•r mu rkvt
ln('.,.r(t fill tlir national ,;.pol demand.
\t tlu• .:-amt• time Crichton poi11tt•1l 0111 tlu- -i-riou .• iujurv FCC

u't:lír'h·d 1111radio whr-n it o¡wncd tlu- a111 r;1dio fl1111tlgat1•... Inuu <)(}()

'l the" pn.':-('llt :tBOO -t.it iou ... n•g;rnllc:-:- of 1•1·011omi1· 1·011...t>q11t'lll'P •.••

le "'~till lfii:- a ... a \q1r11i11g <1gai11,.t <I rrltf p11p11l.1tio11 1'\.pln-.i1111.
Thi .. kind of ;1gerw~ imoh1·111c111 ¡....i l l In tlll' good. It" ... high 1i11w

l1v I\,. so11111)etl off. even if I tak.1• rxc1•ptio11 I ;i•..I tl11 l to -ouu- of
he ...:1.1nn/li11gs. ~la~lw tlw A'\\ will f111l11\\ -u it. It µiH".. va ln.i l.l«
:uid~nJr't" to the hrtl;uh·n-.ter in tlu- von.lurt 11f hi 1111in.- \11d I
u~r,)'.rtct th~it tlw gm 1•n1111en1 will Ill' I i ...tl'11i11µ. [t u r,

WPJ:R WMCA
AUV~NY-TROY
SCHENECTADY

N. Y.

NEW YORK
N. Y.

DIFFERENT?
PUBLIC SERVICE
-WMCA ho\ corned tor ot\df the •qiuroroon both
of hovong o communor¡ UIMCl«:Hn"cn and of dlcc­
l1•dy pulormong 1n llH commuruty'i 1ntcre\I We
at WPTR ho•c oc ry "tO\on lo Ml•<•C that •e
cn1ov the iamc rcp.,loloon on the Great Norlhco•I
Therefore. bolh communoton Mnclot from the lolol
rodio se rvrce lhot only proltnoo"ol and prol1e1cn1
broodcaskn con pcrlorm.

QUOTE: - TO PERRY SAMUELS. Gcn
crol Manager - • The cnthu\loitoc iupl)@rl o(
WPTR ho1 b11cn the h19h po11•t ol our compcogn •·

-M H Yager, Campo1<;¡11G<:!nl Chaormon
WMHT-Educol10110/ TV

TO JIM RAMSBURG, Program Dorrclor
Our U. N Doy C~lebraloOn lhl\ year wo\ lcrrol1c0
oily iucccuful, and WPTR'i conlrobuloon mode 11
'º·" -Katherine O'Connor, U N Day Cllo1rmon

TO KEN PARKER, Ne•i Oorcclo,.-" It ho•
been moU 9rol1fy1119 lo '" ro iucccnlully carry out
the public rdol111ns "ork\hop We ore moil
grolcful lo you for p1cic•ll1n9 the od~ lo •n oro9
onolly, and for carry1n9 through io b<:oul•lully
wolh your o•n h•tly prcicnloloon ••

-Mrs. Rolx!rl Mock Prtsidt:nl
lco9ut ol Women \lofHs ol Albany Co.,ntv
Albany, N(w York

TO PERRY SAMUELS, General Mona9u
Pat Patterson dee s on cucllcnl ¡ob Hii porl•<•P<J·
loon on our Community ChrU Red Croo Campo19n
recording \USoon •O\ o f1n11 controbuloon to o
succtulul produclion "

-Neo/ l. Moy/on. Aul Dcpufy Comm1iuoner
Stolt ol Nr:w York, Deportment ol Commerc<'

RAT INGS: Bw1uic WPTR mpondi
lo the communoly, lhc community rc\ponds to 1n
WPTR ho\ the gr~olcit shore ol eudreecc oil doy

WPTR STATION X STATION Y STATION z
261\, 18'\, l SC\, l .t'\,

SOURCE The Puhc t ac , July Aug1nl. 1961º
ºSC!t mcthodoloe;¡y and tokronc~ e •Plonoroo" in
Pul~
YOUR EAH MAN Will SE HAPPY TO EXPLAIN
WH.\T WPTR CAN DO FOR YOU

YES: WPTR
Albany-T roy-Sch·enectady

VP & GEN MGR: Perry S. Samuels

robert e. ea.stma.n ~co., 1.o ••

r•pru•nt1ng mo·ior rodio llotiona



PCALENDAR I The when and where
of corning events
4 Xovember l 9H3

NOVEMBER

Oregon Assn. of Broadcasters, con­
vention, Hilton Hotel, Portland
(1-2)

Hollywood Advertising Club, lunch­
eon meeting, Hollywood-Roose­
velt (4)

National Academy of Television
Arts and Sciences, forum "?\cw
Talent Showcase," Lambs Club
Auditorium, New York (..t)

National Business Publications, pro­
duction seminar, Essex House,
New York (4)

Central Canadian Broadcasters
Assn., management and engineer­
ing convention, Royal York Ho­
tel, Toronto (4-5)

I

Maine Assn. of Broadcasters, an­
nual meeting, Eastland Hotel,
Portland (6)

American Assn. of Advertising
Agencies, eastern annual meet­
ing, Waldorf-Astoria, Sew York
(6-7)

Illinois Broadcasters Assn.., fall con­
vention, Chicago (7-8)

International Radio & Television
Society, Ist annual college majors
conference, Hotel Roosevelt,
New York (7-8)

U. of Missouri School of Journal·
ism, Bth annual freedom of in­
formation conference, Columbia,
.\Io. (7-8)

Washington State Assn. of Broad­
casters, fall meeting, Hidpath Ho-

The l•tl~~tund greatest selection of feature motion pictures for ff1f1r~r:u1tt

tel, Spokane (.7-9.·...) J :rto•
Or.eg. ·.on.·.Assn..of B..rn..ad.·cas.·t·c····.r·s.'...º.·.·..... º. ·~: ,·D·····fcrence on news coverage of ·tr ·ft1
courts, Eugene Hotel, Euget Im
(8-9)

Assn. -of National Ad\•crtiscts, ~:
nnal :meeting, The Hornesle~
Hot Springs, Va. (10~13)

Group. \V, 5th conference on lo:e
public service progrnrnin~, ln~!
tute of ~lusic, Clevehmd. 01..:1r•i

Electronic ln.dú.stries .A..ssí1.,l~I
radio fall meeting, Manger JI!
tel, Rochester, N.Y. (11-13)

National Association of Br.oadc;a:~.
ers, fall conferences, Di~n~¡;
AndrC'W Jackson, :S.SashyiUe:Cl
15); Hotel Texas, Fc>Tt \\'orth :C~l
19), Cosmopolitan, Denver ,.~



Z2); Fairmount, S.111 Fr.unisco
,~I (Ü..~•:!O)

~\.~kc•rHsi11~ \Vouu·n of :\'t•"' York
íi'o1u1cl;1tinn, ;11111111d ;nIvcrt is i11~
e:.tn•t•r conf('n'11tT, Comrruulorc

1. llotd, Ne\\' York (16)
1'

"· •• · I \ f I' I . Isi ~,~rJ1:!·uu1 •. s.-.n. o ',( ucat iuna
· \1,ro~1.<lcn,,lt'rs, 11afi01t11l con,·1·11-

tion, I lntí'l Schrtn-der, ~I ilwau­
kcc (.17-~0)

['JilHJ:dt~asJ<.~rs Promut ion Assn., a11-
J1{1alcnuveut iun, Jack Tar I lotcl.

r rrl ~.ut Francisco ( 17-:20)
ci:~,,,.York University's Division oí
:Cc.•11crul Educat iou, editorial
\\'<·).rk!\hop, I lotel Lancaster, :\'e"'
York (I S-:20)

i\r1Jmk·a-.ti.11g E:xe.cutin·-.· Cl uh of
·~C"~ E1rgl .•mrl, l 1111dn-un mcx-t in e:

"itli H.-\B pn·-.id1·11t Ed B1111kn
,1, -.pi•al..,cr, ~lwr.1!011 l'l.11..1, Bo,.
!1111(1!))

Tht~ Television B11rl'a11 of Advcrt i...-
i11~. annual mr-mlx-rs hip 11H•di11c:.
Slu-r atou-Hl.n-kstouc- I lotcl, Clu­
cac:o ( IH-:21 ); :1rd ;1111111al ..;,il1·s
111a11ac:ns 1111·1'ti11~ (:20)

Anu.•ri<.·an A-.s11. of A<IYertising;
;\~(.'llCÍ<.''>, ;1111111al convcut iun,
Statler I l ilton, Clcn·la11d (20)

lut cruatirmul Hadio ~ Tele\ i~i1111
Socic! y, 11t•w sma k <' r l 1111cl11..·o 11
with \\' .. hcrcll I larri111.111, I lotel
Hoost-vclt, Xew York \:20)

Xut iunnl Ac.nlcmy of Tl'lt•\"Í'>Ío11
Arts unrl Sciences. di1111cr, l l ilton
I lotcl, :\'e"· York (:2:2l

\\'isco11si11 Assoc:iak<I Prevs Hro.nl-

ca.,tl'n., \hh\.111!...1·1·, \\ l\l'. ~22-2"1)
Bro:uk: •••ti11~ and A1h crt ivirn; Di\ i­

vion oí the A111l'ri<::111Jt'\\ i-.h Com­
mittee, rIinm-r \\ itl1 Bnm 11tx \\'tl­
li.1111-.011Tnli.1n:11 Corp. pn·...idr-nt
\\'illi.1111 S. C11t1..hiu-, .t'> ~w· ...t ,
:'\1•\\' York I l ilton, '.\.. Y. , :2.)

International H:ulio & Te lcvi ...ion
Society, special projects l1111ch-
1·1m, \\'al<iorf-:\-.toria, (:27 ,

DECEMBER

:\ati1111al Hro.ulcuvt int; ( u., .11111n.d
e1111H·11tin11 for r.nli» .nul I\ .d­
[ili.rtr«. :'\1°\\ York (:2-.3

Hroudca: ••tiru; Eu·<:uti' t< ( lnh oí
:\°<'" Enc:l:md. Cl1ri,t111.1' p.trt~.
Slu-ruton l'l.11..1. B1>'..tn11 Hi



(he rich, 33 county
.,

,571,000

$781 ,7.54,.000

$482 /782 ,000

PEOPLE

INCOMES

RETAl.L SALES

CBS, NBC and ABC,
PLUS STRONG MlbDLE
GEORGIA PROGRAMS
WMAZ-TV has s.elected out­

standing programs for 1963-1964
from the three major networks.
Added to these are strong local
news, sports, farm features, en­
tertainment and public affairs
programming that appeal to the
specific interests of the half­
million people in the 33-county
Middle Georgia Market .

Population, lncerne ,and Retoil Sol.es from
Soles Management Survey of ªºying Po¥1eJ,.
for the as counties listed in AR~¡ February/'
Morch, 1963.

Here is the WMAZ-TY morket ... olmost ours clone .... , the ·dyno.mft;
33·county MIDDLE GEORGIA MARKEL cuhivoted and served well ~X!
this strong station since I953.

With Mocon os its center and largest ci.ty, the MIDDLE GEOR:Gf~
. MARKET is rich in industry, agriculture, and opp.ortunity.

It's yours for the asking. Ask us!

. I/]iliotrd Stations
WFBC-TV WBIR-TV
NBC Channel 4
Greenville, S. C.

Serving Greenville,
Spcrtcnburq-Asheville

CBS .Channel 1O
Knoxville, renn.

World's Tallest Tower

I~



4 :'<OVEMUEH 1003 I I11t.c.-rprrtuti1mn11d commentary
on mu~r ~¡"'1iílco11t tv /rndio
and runrkl't.i111{ 11cws of the week

_.SP·ONSOR-SCOPE
·r Seldom hav~ admen seen so many national Ni.el,sen figures bandied about in tv.

With the Ii.r:;t of the Octolx-r Xid~e11 ¡\atimw I reports lw\'Í11g irnli<'atPd n do:-1'
network mee, there's heen a spate of raring numbers gÍ\t'll out which go \H'll liq 1md
the top 15, ami some frue nuureriea l hairs liuv« bl'eu -plit IJy re-ca rclu-r-.

The rush to the slide rules is justified, to some extent; the two-week over-ul!
Nielsen averages actually cloud the issue of just how close the network battle has
become.

CBS TV emerges as the winner with its 20.0 average rating ( 20.3 a ye~rr agu] ,
while NBC has a 17.0 (17.7 in 1962) and ABC a 16.4 ( l·l.7 in 1962).

Actually, there are sorné interesting differences between the two rating-week
periods which make up tire October r report. So111P I\' show- are already building,
others losing audiences after the initial sendofí.

----~----
Ihe "winner" in a particular time period may only be holding a slight edge.

In the second week of the October I national Xielsen, no le:-:-.th.:111 19 half­
hour periods, less than tico points separate tire first and second-place prugra111::., with
12. half hours showing less than one point separation (six of these involve :\BC and
CBS). If you toss in the possible rating ranges involved, networks are inn neck and
neck race in quite a number of key time periods.

In only nine of the 49 nighttime half hours Ín\'oh·ed is there any sort of run­
ª'''ªY· CBS has seven winners leading the next-highest show hy more than five
points. In effect, a handful of strong CBS programs are doing much lo ra i-e the
over-all CBS TV audience average to a point where CBS looks like a strong network
winner. Situation creates a problem for A. C. Xielsen Co .. which i-nt releasing the
flood of data but could easily be i11 for criticism when \\'al'hington takes its next
swipe at Madison Avenue adherence to rating theology.

----~----
"Flagrant mlsrepresentatlms" have been largely ellminated from tv toy commerciats.

So said New York Code offi('f' mnnager Stockton l lelflr ich last week to columnist
Peter UiHt of the New York Times, althougl: tlu- ;\,\B official admitted that ..we're
stiH far from .l\irva11a.'"

Bart also reporter] that toy indu::-try sales thi- year at wlwlt•-.:dt· an· t"xpectt·cl to
amount fo some S1.2 billion. as :1gainst S5l:~ million 0111~· ¿1 dt•catlP ago. Of toy
imhr::.try ad budgets. "a hout 9·1r; •• Í:; -pent on ,,.,with tlw 11wi11 pu ...h lamling during
the Christmas season, Bn·rt revealed.

----~----
NBC TV is stepping up the pace of its activities in merchandising this íalll.

One of tire chief areas is tlcvelopuu-nt of nn-rclrandi ..inf! gimmick ... for multi­
-pnn-ored shows, in which olcl-fo~hiorn•d --i11glt•-...pu11 ••or idcni ific.nion t1•1HJ... lo lie
lo-: in favor of low-cost mass circulat ion.

Such p romot iona l mater ial poi11t-11f-purcha:--t' di:-.pla~ :-., prl'111i11111 itern-, pr iz«

contests. ete.-will he "promincntlv idt•11tifwd with the netw o rk :"ho\\ nu.l pr inripa]
characters" and will he offered to participarion athi·rti-..er:- "ut 0111' .1 fraction of
what it would cost earh sponsor scparutelv."

The network ha;; also been ..;emlinf! "dozen-. uf m.i iliugs uf a v.rr ied a-sort­
ment of promotional aid -," tied to tin· new fall ,.cJu·cl11l1·to promotion nrnrmger:- of
the network's allilates.

.,
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--------
FCC oral argument en co.mmerc;jal tlme limit c,ouJdbe Con¡ressfonal º'pubUc relatioiis.':'

Commission now will have good talking point this week \'ithe'tlit faces. ·\vra't}),
of Rep. Walter Rogei·s, during House Comrrrerce conrmrmloefíons subcommitt~
hearings on his bill to bar FCC from rulemakir1g 011 broadcast cuJHJll:e'l'CJ~ls,'F'.CG{~·
original proposal to consider adopting NAB Gade limits ..011 conli1l~rcialsJ1~s,p;r~+­
tically collapsed under industry pressures from without, and hlétea.sfo.gskep.tic~
about its use within commission ranks.

Candidates for oral argument appearmrce must send .FC:C:á .f·ésun1~o.fth~[r
position, and.time requested, before 12 Novenrbor, FCC hearing date. is 9 tl.ec&rü1Iall

lnterest in reviving top network·l'evel &hows from radio's. he·yd:a:yc.ont'i'nílH to grow.
Latest project: Herh Moss, head of Gotham R.ecordh1gCorp. (commercials, re·

cordings, studio facilities) is trying to obtain clearances s-> no easy task ·-on th~
386 Lux Radio Theater shows hosted hy Cecil B. DeMille during the famed drama
series' run of more than 20 years on NBC and CH'S ..Moss is convinced that gcH:til·
quality tapes, with the sound cleaned up, can be made from original acetates :ó!
the shows still in existence.

Moss feels that Ha very large radio audience" could be attracted by the st'a,.r·
studded shows, which featured radio adaptations of movies with Hollywood cRsts;. 11
In its day, Lux drew audiences as big as 40 millfon on Monda,y l'lig,hts.

On other fronts, The Shadow is already in radio syndication, and CBS Rad.ill
is trying to clear a number oí top comedy shows for network reruns.

---~-.--...•
Tv fashi:on shows will get a shot in the arm fro:m Cotto'IJ c.ou1:1cilnext spr:lng.

The Council, which has used both spot and network tv fo past two years, wtrl
work with stores in some 35 markets for all-cotton tv fashion shows. This 'is :út~l
time the Council has used tv with: stores. Previous store promotions were limited m
print, ''Maid of Cotton" plugging, etc.

Cotton Council first used spot tv in fall of '62, adding network 1as:tspring, sputs
and network tv this fall. For 1964, Council wilI concentrate on d'aytírne and nighttirtl't%
network tv, dropping spot, but adding the tv store premotions. Wot:kingwith Cott.tJH
Council on the store promotions is TvB.

-------
Petry's "standard rate 1ca:rd'·' for Its stations is win·n.ing acceptance among age'ncie;s,

Introduced a Fewweeks ago {see. SPONSOR, 2 September}, card codes a sta:t.ioil'~
rate to one of 18 different classifications, depending. on size of market. A munbel' ·01,

agencies have written appraisals on plan, reaching generally favorable .co·nduaiein~.
One of top agencies says it "appears to be more negotiable," a charge also Jevell~
by rep competitors. But appearance is a long way from fact, and Petry is hold.in~
fast on the rates.

At least six non-Petry stations have already adapted the card, it's reported, .B~·
Januaty, Petry expects 16 of their stations will be srandardiaed. R~..proc.ess.ingra.~:
cards for stations takes considerable time, meaning only two Oí" three stati.0115Ii
month are brought in.



We're 011t 1 cabin cruiser
2 motorcycles. 28 transistor radios. 1 outboard motor

But these prizes helped us prove a
point.

vVeheld a contest a while back.
More to measure the calibre than
mere count of our listeners. vVe
called it "The News-More-People­
Quote Contest." It lasted 28 clays
and brought in 18,87 4 replies.

By today's standards of
around-the-wor Id e ru is es and
$100,000 checks, the prizes were
not spectacular - and deliber­
ately so. \Ve were out to prove th e
qztali'ty of our audience.
And we made it difficult for a

contestant to enter. First. he had
to listen to the station on a regu­
la!' basis to hear the latest "quote
clue." This was generally a quota­
tion taken from a recently broad­
cast statement by sorne prominent
national or local figure. The
trick was to identify who said it
- and then to mail in this identifi­
cation to the station. If this entry
was correct, then it became eligi­
ble to be included in the drawing
fer prises.

Considering the prizes and the
difficulty in entering, the response
was subs tan ti a 1 an cl it to 1cl us
plenty about the quality of our
particular audience. (1) They like
to be inf ormed, (2) They rernem­
ber \V hat they hear. (3) 'They
respond intelligently.

Isn't th is the kind of attentive.
responsive audience you're look­
ing for each day? In weighing
your client's inedia problems, no
doubt your answer is "yes." So
why not call your Petryman today.

WFAA
820

\\'F.A.:-\-:\.~I-F~I-T\.
Ccrnmunications Center / Broad­
cast services of The Dallas Xlorn­
ing N"e\\'S / Rep r es en t cd hy
Edward Petrv ~\:Co.. Inc ..
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QXHWEB HANDLES OWN OUTLETS

The excellent article in the 21
October issue of sroxson titled
"Folk or Faust, It's All A New Sales
Aria," is in error where it states that
the QXH Network is represented by
a spot sale's organization.
The QXH Network is not repre­

sented by Ohland 'Hoheck or by
any other spot sales organixation,
QXH is a coast-to-coast inter-con­
nected network like CBS or NBC,
and all sales are' handled by our
own staff.
Naturally, Wt' work cooperatively

with the manv firms which repre­
sent our stations where it will .be to
the benefit of the stations, as in the
case of the Fels Philadelphia Or­
chestra ¡)rogn1m.
This clnrification should in no

way detract from an otherwise ex­
cellent piece.

Morton S. Stone
vice president

The QXH Network
New Yo1;k

XOT LAST,.MINUTITIS

In sroxson's 1-t October article
on Stan Freberg I was pnrtíeularly
interested in the quote by Freherg's
General ~Janager Bill Andresen,
narnclv:

"St,{n works ln.'st under the pres­
sure of an air date ... Actually.
most of our stuff goes out by air
express 48 hours before it's doe to
start a broadcast schedule."
Your readers might be íntcn>stccl

to know that mueh of oil lhc .yt11ff
that is dom- 011the '\Vest Const for
Eastern. Northwcstorn. ).Iídwestoru
and Southern agl•ncies goC's hy Air
Express ·- not prí1naríly because
"\'stern producers and others in
the industry in Calífornla arc prUn('
to lnst-mirrntit is, but hcctn1sumuch

Letter~ to the Eclitor
"'

of the talent is out there, and. Ai:r
Express enables them to scr'í''ic~:

1

Eastern clients just as quickly :á'S:I¡\
their East Coast .cóuntcrparts ca~.j. ¡a
~JCM Telcstudios, New York, f~' I:]

instance, daily sends tapes rnade·<iifilL
Nt'''' York to Acme Film Labs· :in
North Hollywood for lab proceSlii'"I;.!~
ing and tape-to-Him conversíee.
The whole process tak:t~sone day,tl'il'"
duding trans-continental shiDIIl!i'·@ll
both ways.
The point is that Air Express Ira~

put Hollywood in the front yard xi~·
Chicagp, Dallas, \Vashington, anél
New Yúrk.

"IlETTEll USE'' OF SINGLE FIGlJJl;,lk~I'

After studyi11gth.e..many scheme1

proposed hy the various rating. S:~l'
vices in detcrrrrlrríng nrngcs versµ
single figure ratings, we ha,·e com•
up with the followh~grubber sta:1;rt;)
to be used 011 all sur,:cys in m;,~~
to direct timebtiyc:rs, a.geüC}' ,~t';J1
soimcl , and clients to pc.rhaps h~f
ter use of single figures 1we hav·.e :á'
WHYS. used. .

Before 11,yii¡.¡µ these shrgle fJ.p."'
arcs on ruling, s{t(Jre of aH¢li'~·
e11cc. or listcifwrs in ª'':!l aütr­
gory, 1.cc tll"{.?.l?uo:1rr .cm:cf11:7'
stmly of page 000 sltDud:ng tlr:m·
sf(J/isticol c:rror JWSsihl.e ÍJU
1lt~'sc sií1glc fig1s!'t<'s tr.:"ifl,¡~tx·
carian» /Wr<'út'l1iie«; .\ff1ntJ~~"·
11wnt. \'VI10-A.\J-li').l- TV

Oh\"iomdy u flyer could also Ci4:t;
the same h1fonü;1tic1n.

Pant' A. L.a"'~I
vice presidc•nt, i:ton.. 11;,: ; ,,
Central Broadeastin¡g.C

Di's U~:lJ,t



I -COMMERCIAL
CRITIQUE

Tn•111h, lt·<"hni1¡11n ru-w
.,l' Ir~ i11 rad io/ h
cuuuuerciul-, nre l'\ nl11al I'd
h \ ind n'Irv lt·mln•

What ha,ppens when adver;t'isers
copy the vogue in commercials?

i
11 jflJL'\ C. f.\HHIS
,,sl"híor pri11t and tí' 1l rita
'J. '\\.'11lt1•r Tlw111¡tw11

'W·\ '::\'' 11H,~ nl'wly wrom; '' ith tel('\ i­
' ·.. sion couuuerci.ils?

\\'ell, l'ollllll' arc too loud. souu- art•
·1•1f'.!'¥veutv, some arc mislcuduur, sonu­

¡iH" iwmltint! tu someone's intvlli­
C:t'nc·e. sonu- arc scnsuallv irrit.rtinu,
arul sorne arc great.. Strangely
L'tlOt1t!h. mauv tv conuuerci.rls in all
Üt:e pn•C'cdint! categoril's an- trc­
n;ic1Hlously dfoetÍ\'l' as selling mes­
,,~.11,!es.

Hut one of the' worst tliin)!;s about
h.· to1rnncrC'i~ds is that many arc
,iiHsliw:ÜC'r dull. They look alike.
,f!'rJtrml alike, an· constructed alike­
,j11d arr- a tremendous waste nf

I f :llll!Hr:t'\",
Ex;1mpk: Laughing. smiling

¡_n ~'lfüfll'.! people. alv.:ay!> in motion,
'ttínyint! t lrernsr-lvcs on horseback.
'on a s.rilhout. in a thrC'e-lt•ggl'd race.
Jt n l1e:wh party wienie roast. and
~or snmc mrcvplainahle reason,
~htH1tinµ day pigeons. You know.
~Jrl.·.1t1i~ses clay pig<·nn,. girl ta kt•s
~:e~d;1'(·lwrcuuxlv. a cu~mcltt'. ;1
I ... •

'.(Tmffof ht'l'r, a chomp of chocolate
:i.:)r. rrr all fn11r plus a little stomach
~!'tllcr.tl1c11 - Lint Cinders - girl
'.fil~cl;ty pigt•ons! \\'hilt• she is
ift\fli,hing ln-r infcrioritv eomph-x
ht• Wil\' ad vcrtiscr hin ts that YO l.'.
.c1:~lcf~frlt•)1tífyi1H!clod of a viewer.
'liü to.n. can ht' sucr·1•ssf11lif vou
.1.~¢ lwadadw rcuuxlv, ciµ.m:tt1'.
•te.
l w•oulil dassih- this a.; a "school"

if Mi1Wricreinls. j~1st as the so-e.illcrl
lie~" itf halmH'\', er, rather slice of
lif1.t eornrncn-ial is in another
s<e•honL" Tlro point lwing that tlu­
r'8f ·~wpor t hn\e hundred advert is­
t:!:!' \1th11 adopt a certain !It~le of

\. ' tl:n1n1t'rri<1l \.,·i.11make' an impact of
f~lít1;• kind. But \\·hen von m1ú
~J:t~·on t if .Mrs. ¡\mos Flitz of

~I

'.\ld11cl11·11. ~l'\\' jt•rscy ( IH'r 11a1111·
is supered for that doc111111·11tar~
look) is tr~ inc: i11 lirokvn E111~1isl1to
1•\toll the virtues of .1 dd<'í\:!t'llt or
a dog food, tlu- c·ommt•rcial is no
lonucr dlt•l'tin'.

\\'liy do so1111• of our liigg1·-.t
ad\'l'rtiscrs sLn ishlv copy the l.it­
est \'o~m· i11couuncrcia ls veur after. .
year? Beea11s<' it's easy, and easy to
argfü• for. For instuncc-, wlu-n tilt'
1111mh<'r one- company in any field
ust•s Mongolian idiots in their C'Om­
mcrcials. why shouldn't compauic«
number two and three cln tho sanu­
and therefore, hopcfullv. sell ª'
well as number one? \\'ell, numln-r
one company was first, which is
prohahlv one' reason why it is 1111111-
her one.

Mueh of the fault lies with the
client wlm asks for the copvcat
approach. and with tlu- .rcconnt
grnup which wants tn avoicl makini;
waves with the client. \Yriters an·
saddled c-nouuh to want to dream
up a new approach bccnu ••e it's
more intcrestinu for them. and
miaht sn.u; them "the uward."

Xaturnllv, not all clients want to
carhon-conv their competitors or
want ruhlx-r stamp account 1111·11
working for them, hut thcv are in
the minority-as an hour or two in
front of the tcllv will prove .

In writint; parodies of tv e-om­
mereials for my new LP record
(above): ..Fast. Fast, Fast Helief
From T\' Comuu-n-inls," I w,1,
forced to choo<.t' 30-odcl C'fl11111wr­
cials that people would imuu-diau-­
ly know. I lutr-cl or aclmirecl. all \\'N1'

insr.mt Iv ide11tifl.1hlc. It would h,t\ t'

lwPn mow diffk111t to s.itiriz« the
"school" commen-i.rls.

Isn't it pruhnble th.it thne hl.uul
commercials are also too simil.rr to
SC'Oft'sal1·s points with the confu- ..cd
viewer:' fl"

jonv C. F:\HHIS 't11ior print and
I\' writer 111 J \\'T 011 Ford, Pum·
lntor FiliC'rs, Hcaderv Di!.!nl, h;1,
written for cumediuu-, Boh n111I
Huv, authored "ITT," 11 'alirkul
hunk of l'Url111111,,ami l0<1llalmrnll·d
cm an oril.!i11al 11111,,inil, "Stnr-, 011
\I~·Mind." ¡1rnd11n·d in "H'\\' jcr­
't:)'. Farriv, whn entered advert ivim;
in 195:2, cnnvnlers hi, 11111\I 111111'11:.il

cumpaigu in the \ideo 111l'di11mm1C"
in w lrich u Ii\ e hear a11pl'aH·1I.

l;
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Two ways.

First - it's a perfect illustration of what
a great campaign can do. Second - it
proves that the advertiser who believes in
advertising ends up a power in his industry.

So - how does this concern a broadcaster?

,IDn:ce.rn yo.u ? So - it works the same way here.

Every station that sells advertising-and
has equal faith in buying it as well­
always winds up with a bigger share
of spot in its market.

Think it over.

And don't eliminate the "tattoo".

We respectfully suggest you find the
"tattoo" that suits your station image
best-then call SPONSOR.

SPONSOR reaches practically everyone
involved in the purchase of time-of course.
But there's a special segment it reaches
best. We call it "the influential 2000"
because this "influential 2000" actually
purchases better than 95% of all national
radio and TV spot. SPONSOR has a greater
penetration of influence within this group
than any other book in the broadcast field.

That's our sales "tattoo"-substantiated by
every independent survey made.

_.SPONSOR



how do you fit a rhínn into a rain ba.rreJ?
It isn't easy, but you can ... if you're thich-skinned enough to be sati'sfied x~itbjus.t the rum~·
It's like ranking TV markets. You can take a small portion of the rnarke·t ·b~rJasin~th;e~Mii:
metro approach ... but if you want the whole rhino, you've got to i·ank 'b,y tGt:t:al. ~"U:l~·k~t
F'instance. Less than 10%of the Charlotte Market is located in tb:~m~t:tl:>ar:~:aibot. th.e to~
Charlotte TV Market contains 574,800 TV homes ... rankíng'20th.ín the natí!on·!;~An.~a1Ifhi • 1

rhinos are talking about WBTV's ripsnorting 87%lead over the marke;tls S:~c.ondstia·t:íGtn~~

[ID~ ·w······.~· ··· .... ····· ..·
CHARL®'TTE
J.EfFE.RSQH SJA.HQARQ BRQJQC'ASTIHG. OQM:PAHV

RepteHnted Hatlon&ll~ by l.elev1s1011Adverllsln~ {I~)·ffeprestnlaHv:u. lllC\
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/Continued air~media boo·-
!

11forecasl al IBFM confab
r'.'.hJubl,edbillings, 1,000 stations predicted for tv in 1970
·11\,nro~T\~fifí.;uld.d t'\perls IH\ird
, ' ~onlL' g)m,ing reports 011 !lie
fnh1r(•s of l'Vt'f\ tlmu; from t\'\- •-'" - - .
s;hart• of rn.rjur-uclvvrtisor lrndgds
(;~i)remmunit y un !l-1111,1 :-·~sh -ms iII
~l:'~\1'Yori.- I.as] wed, at the third a11-

íTí'H1l<"<>11ferl'llt'l'of the Instituto uf
I('.~~JltMd('<'Jsting l•'i11;1t1cial ~la 11.1~l'­
'¡IJJ:t•1JLTiu•\' also heard. in a f.1•w
€'!I>.11•,s,. xomo now and unusual facb.
tlhtmt tht• si.ze, shapo and sales­
p.r.trdmáng ahili.t ics of hroadcasl
i:))Jl(Ha which 111ay have their effects
Ü!l rm>t hndget pl.rnning.

~P\'.'~)kers int-ludcd Xorma11 E.
i'O;hh. pn•sidPnt of Televisiou B11-
"rt~an üf ;•\<h:l•rtising. ''ho predicted
sn &"h ínt·r<o'ffSl' í11over-nll I\' spcnd­
in,Q ltl rn~t., aucl lt1dio .\dvl'rtising

1.
IfY
,r
ill" I

Bun•nu pn-xidout Edm1111d B1111l-.rr,

who divulucd t hc rr-sult-, of ;1 ~''"
York pilot study 011 r.ulio hr.uul
hillinus.

,.\)so prvclictim; t!Í•llll :-lridl's for
their industries wi-n- Frank Thomp­
son. eluurm.m of ílu- public aff.1irs
conunittr-e of Xation.il Co1111111111it\

Tel1•\ isiou Assn., John Pinto, \ice·
prvsich-ut of H'KO Cl'11cral Phone­
' ixion: Willi.uu L. P11t11am. ehair-
111a11. Couunittr-e for Co111pelili\·1·
Tl'IC'\ ision, and Ja11ws Schul kl',
pn-sideut of tlu- :\.1lirn1.d :h:-.11. ni
F\ I Bro;1dcastl'rs.

Tvlfs Caslt served 11otk1· lo
l BFI\ I tita! "wv'n- µ;oi11g to h.1\ t' to
sell I\ to athntisl'rs al ltigltt·r priu·s
without gi\ inu them m11d1 mun-

Co1t111d:rn'imrr Robert E. Lec-FCC

b'

.111dic11n'. I It· -..1id tli.11 .dtho11d1 tv\
total .111di1·11n• is 110\\' pl.rte.uuuz.
t lurc- "ill lu- .10'' 111on· \ Ít'\' i11g I)\
HJ70, d iu- lo tlt1· uu n·.1,1·d iuolnlit ,
nf purt.rhl« -.i·h. i11('fl'a"1·d 11w of
cnlor I\', .ulcliriou.tl \Olllll.!,1·r .11111

older Lunilir«. mun h-ixun- Iiuu-,
.uul .1 l1111g1'f t\ prn!,!r.1rnii1!! d.1~
111 addition. C.1•..h pn·dictt-d .1 "ll.rt­
ll'11Í11g" nf I\'-. \1',l\Ot1.dit~. "' p1·opl1·

ÍIHTt'•hÍllt!h- 1.11..t•\,ll'.ilío11 •• i11 w.1-
SOllSot lu-r 1li.111 vumnu-r .. 111d ·"' tli··
-.clmol clnv and ~1·.1r ¡, l1·11glht·1wd

C.1,h x.rvv ;1 11.)' r \.!W\\ 111 in tl«:
doll.ir 1•\¡w11di1tm•, of tlw top WO
I\' ach t•rtiwr' In 1970 (sci· ho\ I.
In lOGO, tlw-.c top 100 ,1(To1111kd

for SlJC>O million in I\ .,pc11di11c. 111

HJ70, if till'~ 1.·011ti1111l' t lu-ir pn"'•'llt



Tv growth rate to top all-media increases.
The nation's top 100 advertisers will have. increased their tv
spending at a faster rate (up 145%) than the race at whtch they
will have increased their all-media spending (up 100%) in the
period between 1960 and 1970. So predicted Norman E. "Pete"
Cash of TvB in New York last week at 'an 'Institute of Broad­
casting Financial Management conference.

Other aspects of tv's financial growth noted by Cash:
~ Tv has already established a track record of faster-than­

average growth among ad media. In 1962, the top 100 adver­
tisers spent 31% more for all-media advertising than they did in
1957, but spent 64% more for tv in 1962 thrm five years previous.
~ The outlook for 1964, as projected by TvB, is for an over­

all increase in tv spending, as against 1963, of 8%. National
spot tv will make the biggest gain (10%), TvB predicts. Net­
work tv, which is already approaching a level of sales from
which it is difficult to ndvance, will increase by 5%.

~;·,;.· ··W;:>">c

rate of growth, they will spend $3A
billion. In order to continue tele­
vision 's rate of growth, Cash added,
the medium must have 12% more
homes; 33% more viewing, and
5.5% more advertising revenues by
1970.

Cash saw no reason "why we
shouldn't increase our cprn to meet
that of magazines or newspapers.
Our medium has certainly more
di men sions."

Cash cited local advertising as an
"area of growth." Newspapers, he
said, are strong in local markets be­
cause of their department store ad­
vertising. "We've got to do some­
thing."

flunker tells of pilot study

HAJ3's Eel Bunker disclosed the
results of a pilot study of radio
hraud billings which indicates thnt
local, regional and national adver­
tisers together spent some $10 mil­
lion (net) in radio in New York
during the second quarter of 1963
(sec story, page 47).
James Schulke of the ~AF~lB in­

formed the broadcast financial men
that it is prohahle that the fin
audience may havo doubled or
even tripled since IH60. A lack of
proper research techniques made it
impossible, however, to prove this.
lle said that half of the J111 audi­
ence has never been measured and
won't he-"until lwtWr ntcasnre­
mcnt techniques art> rlovisrtl."

•)()

NAF'MB is currently working on
two projects it hopes will eliminate
these measurement problems. This
fall, the organization will conduct
fm audience surveys itself, ana­
lyzing the non-duplicated fm sta­
tions; listeners tuned to the fm
band of duplicating stations, and a
comparison of the fn1 audience's
tv hahits.

Schulke said that approximately
50% of the New York fm audience
tunes to two good music stations,
both of which duplicate their pro­
graming. He estimated their com­
bined yearly billings at $4 millíoll,
udding that with both, the fm band
was given to advertisers as n bonus
-they bought only the am, Four
other commercial fin stations in
New York, all non-duplicating, to­
gether hill only about $2.50,000
yearly. "If am-frn duplicating sta­
tions sold each hand separately,"
Schulke saícl, "it would greatly in­
crease the fm income."

Pav tv's cause was served bv~ ., • - • ·. • .. • . •. ·,· ., H·· . -

] ohn Pinto, vice president nf HKO
Cc>nt•ral's pay tv ('x111..'I'Íli11Cntin
Hartford.

Pinto p.redict.ed that pay tv in the
1970's '\ntuld not clepri~·u those
''iewcrs whu urt' hapr>r with what
thcy'n• getting: on co1)1fllet'·cfoJtv.
\\'e ·will eourpetv much n1ntc with
opcrutors of lnrx offü..·e uttractim1s
such as sporting cvt'Ilfs, n1ovtes and
theatrical ¡1erfonnanc'es -,"

I le thought pay tv \vo11.klnssist

''•1

the business ,of Qitmmerc:ü~]bto{1d·
casting in the I9;JO's" .t1.r,rds~1ip
"high ··time bniacl.caslers l(;):ok~d,~~j
what p;;1y tv' can offer them, Hc1
qiiipped that the ''coJ1sldierabJ~1
earnings of HI~O Get1er~1rs ri
and tv stations are p¿rí'íng. for
considerahle lesses of· 1lKO's 11~~

;•. • '-' "r •~ h~tv experiment.. ~
Sees no. rm1m Jar }nnrtlr t?f.l;lií··l) 1 [~1

''There ls no ronm fo. te~ev~s~m1 i'
for a £.onrtb full~time network,~ ail- 1
eordh1g to \Villktm L. Putnam, ''~Fit<l
represented uhf broadc.astcrs attJJX:1

•. ······. . . .... Iconvention. lit 10 ycµrs; he pf~ ,~
dieted, there will be 1;000 tv ~t@;, '·'

t.ion..s..·.: ºP. e.r:.1t.1.·n·..g., a·g··..ain.··.··s·t···t.?d····ª>..r..'·s.·tot·tli·.·¡of ,almost 600. He m1hc1pated ·th'a! I,'
in larger markets the number a '~
special-appeal stations would Íl.'.l'
crease, and that in the same 1o~v~; ~a
period the networks wcnüd deer~~· 11'.

in importance ..Putnam also said lu &b
doubted. that major Shltiou O'l'.)Ie:r:r
ators and netwnrks \\'nukl e11!W.1
uhf. "I don't expect them w· ·rt~ J
money in uhf," he declared.
Catv's spokes1.rnm, F.-::tnk Tho

son, advised his' audíenc·~ th~1"t
public In the fringe areas n11d t
one and two-channel markets \i"Í·
not sit .still for seeond-class tv .,g,'fj;l4
vice. People \\1ant, and ate \Yfllííi •/fit

to pay for, £0QQ . tV serxriee----'~)'f;i:
th.e communitjr •.antenna '''.rn....P'~.1).~.
'cl . '' I I f.. d . ' 'v1 e it. ·..e re erre· to eatv s :(;1,. · "'

pnnents, saying eatv would gm\1
''.if necessary .... over the o:e,i:íi
bodies -of those aguh1st it."

Thompstm said b.-oade.aslel:s \~~
allowing thc1n.sf:!h·t:'.'s'lo be..~!l>i~
erned by arreu instead ol la.\.Ys.,"~i1
regístered a 1>lea for írrdustry :sm
prot.ec.tion: "H we don't pro:té.i;
ourseh'csi lefs £0.r:gct the \\.t1b~;
thing, H they use 'p11b1ic Ültcr~
as their wea1;un, let's. üsc the 't~t:llr'
He' as ours."
\\'íth Price, \Vaterhonsc• & ~<::•1 "

l BFM has c:Ie"'elo1wcl an A,ec·m1:11
ín.g .~fan11al:for Brfü1dCJilsters,.l>-\.'}J~1
rec.0111n1¢.11dsaccoünf:fng .J>rOctc.dtlf!'l
For st~tim1s. lt ís avatbhle t<'> Jl1'
mcnrhcrs at nn chnr~.e. and to, trm- ·~

members at '$1<1..
Fivt~ dh•cct<Jrs X\'t'Je. eJcct!I.'.(

lJ~F.~fs h(2~trdeluting, tbé. CQü'~~·
tÜ)U: Hidf'th ,~Ucci.. \NJA:R, ~r'!111
de11cc;. Georcg~ I~, F'itz,g~.r.m:l
\;\jLlK-Tt7, :Iaeksnn, ~Heh.; Jcihrl ,,,
Harla.ü, Tda:ü.~le :StJ:itlm1s; H~í'
\V.. N~1ti0t1. l[Q..~.. Dt~1J.\'cr, :l:J:
\\"'llhant U'. '\r~1~11cr,\\"'OC, O•~t~llr
port, fowa. '
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H·D1ll:ywaad gels ready for
ii i .. ' .,,... . ···.. .··. . ·· ·. · .. . . . ..11t.he 19&4-·&5 s.ales season
11 S2Wing is back to adventure, comedy, entertainment in pilot
".r·oj.ects.aimed at agencies, advertisers and the tv networks

:..L. O'\<: 11vi:oni-: the «urn-nt HJ(l:J.fl-1
11•

·• tdc·\·ision sc•¡1.-;011was unveiled
,,:tilri\:'ífoll. t•\er~ tr-lefilru f.1etory i11
11.ol!ywood ";1s Im,,;~·prc•p;1rin).! pro­
;1·<.·ts.for 111·xt year's }!)f>.l-fl;) se.rson.

That's hl'<:;rnse:
'Ill. i ...\ny worthw hilt> tv series pro­
, ~át•ctn•q11ÍH'S a 1011~ tiuu- i11pl.11111ill!.~
\;1;11d pn-p.rrntinn:

~ hH·,·itahly tlw 1111111ht·r of (\lS·

u~ltíes on network series will con­
:~ülw 011 its ;1111111al -lü-plu- .. rat!',
r~\l~J.
) a nnmlu-r of production corn-

:->mrit>'.\which didn't plan for the
nhrrt> hut concentrated soh-lv 011

,q ·'·nrr('lll product han· L11Ic11. into
r-it''t!ons díffinrltit·s.
Like Cenera! :\foturs. or any otlu-r

n.~hrstrial titan. the leadim~ tl'lc•film
i>linHs today han· dcp.rrtuu-nts :-.l't
1s4:dt~for the sole purpose- of devr-l­
U~ing nncl creating new projects
¡Vl1ft'h 1.nay 11ltirnatcly ht·. screened
!il .!\I.nhson ;\n•1111e ae;e11ca•s. Sorne-
11 . '

''im.1."s these divisiuns cnrry · fancy
.1hds. ;>;11d1us e;iant llr-vne st11dio\
(,,..,.,.Projects Division: other times
ht~wurk is sim¡1ly assigned to spe­
·{ffi:e r-sccut ive personnel. 111 an~·
;v1t"J1l. more and more corrccntrn­
ílclll is· being applied to the future.
i B:y ;1 hare minimum count, then­
,n• Well Over scventv W&i-6.S t\
J'rÍ£'"' projccts now heine; hlueprint­
d Ít!lr next seasun. Admen will find

b ''ht• l:~lnphasis is on 60-min. dramas,
Jiclí!.(irui:in subjcet matter frnm an­
ro:Jpg·ies to adventure. nnd on half­
our corncdir-s. Then· are uhont 10
'f 'Lht• GO-min. dramatics vvntun-s
v:í.n~ jrlnttcd. ami 30 half-hour
itnt·.dh•s. l lc•n'°s more dot.iil of
,:,),hJt spHnsor" euu 1•\¡wet tn "1'1' in
lt."' 19P:.l-S.3 model tclcfilm shows:
\Jos>t noticeubh- omission in th1•

'. 1t1n1h:c"rof projects hPinc;blueprint-
,, ''1 ·1 JJ· ·J " I ._,tfff' t lO so-ca <'( psvc 11.1tn· ser-

'1' ~·l · · . · . I J II'1<., y Q.St tv exccutrvt-s Ill · n ~·-

·n<~lare firm in thf' lwlid therr- ¡,.
'ri"~u1v tot">much of this on the air,
l!ll'.O.rilv in shows such as Thr Eire-, ....

~.
·¡

:.r

rntl: l l our .uul Hrf'aki1u.:.Point , Inri
in v.uiou-, .111tholog~ ami uth1·r
s1•ri1·s.

Tlu-rr- arr- 111.111~11tl11•r lutun- pro­
jects l1ci11t?; h.mdied around I loll~ -
wood, l111t tlu- f.1tt- of all I<Jf>.1-G.)
plans. t'\t't•pt thu.;c• ft•\\ "lro h.rv«
firm de ·a ls. dqwmls 1111 v ar ir» 1s f.1c:­
tors of c.·1»umcrci.illv sponsorr-d t v.
\\'ill <1 nrt uork: he <'11f/111si<1.\IÍ<'

about ii. s11ff icirnth], fo cn111c i11 011

a co-production hash. thus al least

ALAN J. MILLER
Product ion /1eus}, U1•1111•

"There will be more
90-min. dramas;
they give a fuller
chance to develop
a story.
Comedies are best
in half-hours."

!.!II 111!.! tlu: ¡1rorl11f'n " [tur 1 liu¡« •
of 111<1l..:i11!!.a rn!t·"'

\\'/¡<If r/11111~< S uill /;e nuu]«: Ill Ii
1111111/wr nf ¡ila11s n111ti11!.!,< 111 (Ill 11 11111
lw¡1¡w11., i11 thi~ vtill-urn H'<1sm1. .•.

But film f.1dnri1·-; 1·.111't \\.iii In
dder111i1w ('11rn·11t .llld Iutnn- I\
trends. \ftc-r .rll, th!' 111'!\\ ud,, w ill
lw ln1~·i111! for m-vt ,c•;1-;011 i11 t lu-
11('\t [c-vv months, and t h.it dnn11't
t!;in· tln- tt-l1·filn1l'ri1·s ;1 lot uf t inu­
to turn 1111t pilots.

Su. t.-h-film 1•\c't.'llth ,., rl'h U11 .1

comhinut ion of er) vt.il-h.dlim; {<·011-
sisti11g 11-.11,ill) of i11t11itin·111·.;•., t·om-
111011 scnst'. k111mled1!1' of w h.r: ¡,
cunuuerci.rl or s.rle.rhlc ) .uul < m t'r·
int!; so 111.rn~· haws th.u ..,Olli!'\\ lien·
there· w ill he .1 ¡1i1·c1· of ).!ond,
wanted .it une• of the tlin·1• k.-v 11d­

work sturc·s - A BC T\'. CBS T\'
.uul :\'BC T\·.

ln addition to this. tlu- luttr-r­
infor nu-d production 1'\1·e11tin· ¡,
convt.mtlv i11 eonuuuuica tiou with
m-tworkv, adn•rtisinl! .1!,!1·11c·i1·'.111d
talent a~ents so th.it lu- won! lw
c:ropi111! in the• dark as tu need,.

..\ chock of top prod1 u:t ion t '\1·n1-

t ivr« finds the 111.1jorit\ in .1\!n·1·­
meut. :\'c\t s1•;1.;011will st•c• .1 <w im;
haek to .ution. .nlvcnturr-. mon­
t'S('apism. ami ;111 t'\'1•11 e;re¡¡tcr n­
s11rt!1·m·c• i11 couu-clv. t lu- l.rttr-r .d­
wa~·, ;r pup11l.1r arc.1 '' ith producx-r-,
for tlu- 11lidn11.; rca-;on .1 conu-dv hit
n·aps ..;11ch m.urifold r1'\\ .ird-,

.\11 r v.unpl« of wli.rt .r cood l.1111!11··
iuducuu; \1•ri1·.; c.m le.u l to ¡,.., ,,.,.11

in the mnlt iph--scr i.« npc·r.1tio11
Irc.ulr-cl I" D.11111\Tlrom.1-. .uul \l1c·l­
don Lr-on.ml who, from tlu- oril.!in.tl
IJ<11111y Thu111<1s st·ric'. h.ive mnvh­
roonu-d their .ict iv itic·.; into t lu- l.1rc­
est conu-dv I.ictorv in tl«- norh l,
ownim; pi1•('1•.; of "ric' -.11< Ii .1-.

thmc• vt.irr im; Dit l \«111 J), l.,., .
Andv C:riffith. J•1t•\' g¡.,1i11p .uul Bili
D.rn.1

.-\1-.o. producvr-, 1 ll\ io11'h e\ t'
P.111! I lcnninc. \\ ho l.1,t ve.rr 'n·­
.1ted 'tt« He t' r/i¡ 111/lhil/i.r v. n hi\ b

'- '



soon soared to the top of the rat­
ings, and, among other gains,
brought to· Ilcnning an order from
CBS-TV for a spin-off comedy ser­
ics-Pettícoat [unction.

But as they ponder next season's
scheduling, executives aren't con­
cerned solelv with content, hut also
with form. Revue has three 90-min.
series on the networks, and is con­
vinced the future of tv lies in the
longer form, envisioning two-hour
weekly film series also.

This Revue opinion is not one
generally shared by competitors.
Nonetheless they arc watching all
the Revue longics (Arrest and Trial,
\l'agon Train, Tlie Virginian), with
much interest. and obviously their
actions will depend on just how
well the outsize Hevue shows do
this season.

Alan J. Miller, production chief
of Revue studios, is sold on the
longer shows because. he feels,
"they give you a fuller chance to ele­
vr-lop a story ... they will best satis­
fy an nudicnce." \liller believes
comedies arc best done in the half­
hour form, hut in the dramatic field
In- is eouvineed tite storv can be
told more skillfully in 90. minutes.

Miller also reg~irds the two-hour
film series as inevitable', hut urlmits
"I don't know tlrat any our- produe­
íng. company can turn out more titan
one two-hour scrir-s." He feds a pro­
duction unit may he :rssh!m'd uinc
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GENE RODD.ENBERRY
Producer, "The Lieutenatu"

''Now we have sho.ws
vying with each other to.
prove they are adult.
We should have a
leavening of tv fare­
great entertainment."

of the two-hour films when and if
they become a reality; doubts there
could be more because of the im­
mense amount of logistics and tal­
ent involved. Miller also is of the
opinion the two-hour films possibly
may he aired just once a month,
since it would be so difficult to pro­
duce them for weekly airing.

Of course, manv answers to the
current plotting may result from
what happens on this season's ser­
ies. For example, there arc quite a
few anthologies on this season, such
as the Bob Hope-Chrnsírr Theater,
Kraft Suspense Theater, The Great
Adventure, Twiliglit Zo11e and The
Outer Limits.

Hod Serling, the creator-writer of
Zone, says that "a lot depends on
the ratings of the current anthology
series on this season. If thev are
reasonably successful, their sneeess
will result in a Jot more anthologies
next year. Com·erst·ly, if they should
have a ratings disaster, there '"'ill he
a realignment. and n swing to the
Hutke's Law-type of series, s&rics
which rely on personalities."

Shnríng the> opinion of Serl ing
is a producer colle~1gnc, Dick Berg,
producer of the Hopc-Clinisle» an­
thology Iilms,

Berg savs .. "I think it hd100,·('S"· . ·.
us to continue tnwurrl trn>r<'nurture
dramas. I .nu hopeful the· antholo­
gies will med with suceess - that
this will giYt' the advertisers mu]

network eonfidence· fo eontinl'le th:at
gamble on antlrologically - s~1lm
plays. Audicnc.es ha:\'C bercme m;a:­
ttüe enough so that they wan:t ·:t!'l lt:
see such dr1;1ma."

Quinn !\{artin, ..executive Pl?~;.1,il

dueer of The .Fugitfaxes, believes fa,1- • 'ro
turn programs will reflect that qtti~ .;.
public is getting more uwar.é :o~

sh.ot.ld)···'..pto·d··u. ctío.n.· ·.....a,.nd·····.··c.hrn·1···)..n.·e.··~..·~.~IJ.·and tlwre will be ª• tr~nd to fi'.rOE~: ·ri
realistic, better prndu.c>tio:n. Eve~.~i;,(·
body is spending morn moner t® .kPi
achieve this. The trend is tmvun3
more honest film making and he.t.t~r11
shows. There wfl] be more pictu~~.s Ii
shot on loe1;1tion, in a search fQti
authcnticitv and realism.

"East sú« \Vest Side is a gou:d11•

example of this., well done in t'et:ms '·~~
of creativity, but you can also sm."1ll 1 J
that you are in N.e''' York as )''ct.\\l
watch it. Arrest and Trfai has tf;1)j 'h1';

quality also, and it will make
mark. Yott have to motrnf a pro.do;~
tion well." Many of ~lartin's .Fllf§.~t;,,
fice segs are lensed outside pmdtr(~

1~'111

ti on stud íos ín various Califüroliá• 1~ t
locations. 11e

\Vagan Trai>1 producer Ho"~~~;J,.i.~;·l,1X
Christie stron¡zly feels that next !S~~i!I 'Ii:
son there will be a tr~nd as~·,~1'lír
from sick people, and to the erit~~j ~.£t'·
tainment type of shm,·-actlon, ruf-,¡ IBC
ven ture, comedv- awav from t&Jt' '\\.. ..
head shrínkers. "That cycle. is .alí::O.~t
kaput," avers Christie, Chríst'.i!Eli.~

c11r.·r·..e..n.•.....t. l)..'. n.··º..t.·.·· o.·•·.n·l·)·'·t.J1.rn·in····.·g..o..···l·)·t.•.. :t;l·_···I. Mil s....\Vagon Train senes, but ls also-·~~ ..,,;
eeutive producer of a Nia and 11-c ~;;
Kettle series being developed f~l
Revue. for next vear. Re. prod1:1:ffl\t
Kettle pictures f~rUnh:crsal st1e1i1'~<;
years ago.

Gene Roddenberr~\ p:rndnce:r. i\>i
MGM-TV's Ttxe Lleut.c·nn11.t séti~
is also workiiig on .a series f~r:íllJ!'.~
s.cason, a 60-íüin. .shO\V .,,11J.rl1 :Í1$·
emnbín:a tion of advrffh1r<.'-tntnj[t'l+:
dnn11n, He's gofng l.Y:1ek to th~ fuu'
of-the-ee11h1ry to loca_Je b·is. serJ~li'
h<-'eause of tlw noi;tal~rn of tlrnt ~·
and hc:C'míse, he explains., Ii.fe
sin1pl@r then.

Hmldeuht'1·n· st:ates "I '~}tíltt;~
lmek to cntc1't~1it11ne11t.N~keJ
· ·tl ·r1' · o· ·<'· ··t· ·· ·. · ·1· ···. .,.... : • ."". ·r · -t. ~" •11a11. .. z,e . .... rncrr., ""e. e . na.e~.x.:.••.~

against the inspíd. pablum \~'é:ltf:it
had, .and I acpp·laud. tl'lJ?U)., ?l.1t)~~r~\\
have sho'~~s v~•ing."il\'1.th f:"<'!~fa cqtf}ll:r;!
to prove they ái¡c ~dolt. fl.().N'i'.l,\"'~e·•·1
the pe11dvlnm is 110,:v s\~·in~i:r1g;@!



I
I

1:1n1i.t to t lu- ¡il.H't' \\ lu-n-, w lu-u nmI . . ,

1

t1í111 1111tv at a top hour .111~·night,
lltt• ~hm\"s un- all dt·.1lin~ '' ith ,111
''lt'ftl;rJ truth. :'\om• of llS \\alll'> too

1 n111d1 of :111~tlii11g. \\'t• should 111m
have a h•u\\•11i11~ of tv fan'. \\ ith
:¡'1t'sl grl'a t t ·1 rt er! .ri tuiu-n t-.ilt t-runl l'

1
st·h·dio11s of arlvcnturr- .uul h11111or.

l1 l wouhl hkt• to st't' th.it imlt'ad oí
.m1oll.u·r I\ stnrv ah1111f a n.rrcntics
11ntldict.''

J .1ck \\'ehh. tv prtxluvt ion chid1•11
1 ~it \\'anu•r Bros .. ami yt•;us a~o pro-

1•11d!l('t.'M•lnr of his /Jrag1wt hit sr-rics.
II ti)ld sroxson:

"\Vt• want to ge! away f rum psy-
11clmtfrs. from tlu- un-utul area-.. I'm
1tickof it. \\'e'n• not going into that

1U()l)Sl'llSC'. \\\.'rt' ~oi11~ to Í~llOTt'
'•r f'lisychiatric problems. and denl with

11.i:1rr11:1I prnbh-ms. 1'111 tired of hciiu;
lit'.!C'!llrt'd to on tv, of being told what. . ' . '

II(;() do. and what pills to take. You
~(Ct enough of that on couuuercinls.
but ut least they pay for the show.
The' industry is going to havt- to
1r~'tnol nnrl gl't hack to entertain­
t}H'llt."

1 Similarl~\ Hicharcl Bluel. pro-
1ch1:et·r of Chevrolet-sponsored ( 011
'~BC TV) Hmurn::a, r-omnu-uts:
I ''\,\'(,.\'(' enttcn awuv from outer-, -- - - ~ - - •.
if:Hi)1111:cmt.into the social clocumcn­
't.;Jtirní of pr-oplc's intimate proh­
l~ms. which is not really cntertnin­
'11n•11t. Evervthint; is a lmrrihlc
p:rohlcm. like racial conllict, alior­
'(l<m. a psvd1otic murderer on the

11
;louse'. I think that tlu- pendulum
,,till swing hack toward entertain-
11.wnt. I think that's alrcndv lwg1m .•.
Tlw.;:t' ~·xcclíth·t•s' opinions and

!!!'~ J1\'ft•·ws reprt-scnt a trill' cross-section
pf Hollywood production thinkinc
•lfü"lll f\ 's future in programing.
1\nd their thinkinu is reflected in
,¡fa¡~type of pilots and projects now
Jht•i11g pl.umcd for m-vt season.

Transl.llt'd into torms applicable
1to a sponsor. I lolkwoncl's top tv
11~rodncer'iare ackisfo!! network arl­
'h·,ci:ti">t'rs tn shv aw:w from serie.;
"Ihoí1t m·urotic.s and. veer toward
Wti<H1. advenmrc. and conu-dv.
rfh¡¡¡f.; h~·ca11seproducers hold the
1¡,b1ion that the a11diencc in gt•iwral
~lár\\n·f wzmt much more of the pro-

1 1~
1ft\~$Jon:1lhrad shrinker. that thnsc

11
'" '1: ' 11 lk ' I F ·1· íl 1\ . Xc"'·!JQ.on .1 ·'t' HI<' 1 . rc11<.1an- :n·nn'<

,¡, fart- rnrr find more than cnou~h in
th:®'t gimrí' now,
"·\notlun factor enters int o t he,_.., ..

pictun-. ( :1·rt.1ính .1 Hr·11 ( 0ll'>• !I .111d
a Dr, l\.ildnrt• li,l\t' pr11\c·d .111d1·
1•11c·1·-gl'!tc·r-.. arc• wr-Il drnH', .111d ;irc
hits. But tlwn• Jll'I ivu't c·11rn1~h top
t.ilent .uouucl to !11r11 011! more· of
tJie s.um-. \\'l1.1t\ HICITC', l'll'llÍll~

sito\\ s of thi-, 11;1!m1· wo11ld lw imi­
ta tiv«, ami the imit.itiou 11c·H·r doc·'
,1, wr-ll .1-. till' orh~inator.

S¡wakiu~ of Casey, \'í11cC'l1t Ed­
\\ ,mis.!\'\ Dr. C.1-.1·~. told 11.; nut
)011~ .1~0 lu- is frd 11p \\ it h tlu: 111·11-
rotivs 011 tv. ami wixlu«] thcTt'
\\011ld IH· a swim; hack to purl' 1·11-

tr-rtnnunent. 111· prt•dic!t·d thi-,
would conw of its m\ 11 accord.

\ lc.111whilc'. lu-re's how network
pl.mninu sh;1¡ws 11p:

~ ABC T\' prnjl'c:!s for tlu- Future
include J>q¡to11 Plarr, half-hour svr­
i1•s h;1.;cd 011 tlu- film and houk uf
the same name. produced hy ~Oth­
Fox T\'; Crrat Storir.11 Fro111 th«:
Hihlc. just piloted for tlu- wel: Ii~
\IG\1-T\'; Schnur Procluctious' no.
min. advcnturr- series. Alexander
tb«:Great. starring \\'illiam Sh.itucr:
a half-hour Schnur clocnuu-uturv
seriPs prorlurr-cl bv Sam Cal111, with
Paul Contes.
~ CBS T\', way nlu-ud of its rivnls

in plarminc for lH'\I season. has ai­
read y virt 11allv firnwd its nilot pro­
jects for Hlfl.t-6.'5. :\l·twork co-pro­
rluc+iou projects include The Big
\'allry. 60-min. drnmu. with Four
Star; Slattrnj, James Moser-created
nü-rnin. drama starr inu Dick Crcn-

11.1. protl11u·d for tlu- "'It ¡,, Bui'
Crmh\ Prod111 l101" 'l ln \\ 1t1 !1
Dc« tor, h.ill-hour t 1qu1·1h Irum
Fihu« .1\ '· prod11nT' of Thi H111 r/1¡
llillliillin. \lot ha \\'a\ 11 "" 111•1 t ,
vt.in 111g lktl\ I lnt ton .iml '1 [t«
C11rn \\ 11lí1111n :-iliou I10th prnd11t1·d
Ii~ CBS T\' . .111 uunt lr-cl f10-111i11

d1",llll.1 lm-.il1·d in C:.d1fom1.1\ Bil!
Sm crn111tn. prnd11{'1·d II\ I l.dl B.1r!0
lt-tt .• 11111Tiii' .\/t!t,!lli{it'l'llf •••(I (II, IC)­
prochu-tiuu of D.1\ vt.ir l'rnd1u t iunv
.nul l' \ T\' with CB~ T\'

~ :'\BC T\' ¡m1j1·t ¡, for 1w\t •.•1-.1-

vuu i11d11d1· .i p.iir nf I\\ o-l11111r­
WtTkl~ film \'1·11t11rc-,, Olli' w itl: Hc·­
\'IH' ;;!111Jio., 011 \\ hid1 t lu- pi Int l1.1-.-
11't ~d lw1·11 licPn,1·d .111d t lu- «tlu-r.
I/oil of [uvtu:«, \\ it h Coud,011- Tod­
m.m Procluctiouv ( pl.111 1111the l.rttr-r
i.; to shm,·c:1sc· it ª' .1 pilot In a
two-part spi11off 011C-T, Till' Hic/1-
<ml Boour Slime on '\BC T\').
Otlu-r :\BC projt•c:!, inohulc a 1)()..

min. comcxlv, Brisu)! Cnnrl, Iwing
piloted hv Hc•\111'. Tlu: Vrfrd
Tn11d1. ()0-rnin. rlr.un« ¡mxl11ct'd by
Ct'or~1· Siclnev: ami a ()(l-111i11.wrir"
produced h~· Boh B.1rha..,h.

A ti ront 11re l.·1'')'·" 1wll' ¡1i lot.~

Other Iq6 t-63 projtTh around
l lollvwoocl cm c-r the g.11n11! of en­
tt·rta i1111w11t.

:\nH1ng them .m- tlu- Fo11r Star
antholog~· pilot. Roua! Hay. st.rrr inu
Joan Cruwford , Ch.irles Bickford
and Pa11l Burke. prud11c·t·d hy Hich-

QUINN MARTIN
Esrr: producer. "F11¡:í1i1 P<"

"There will be a trend
to more realistic, better
production ... more
pictures shot on
location in a search for
authenticity."



JACK WEBB
Production head,WU-TV

"We're going to ignore
psychiatric problems,
I'm very tired of being
lectured to on tv, You
get quite enough of
that on commercials.
The industry is go.ing to
have to retool and get
back to .entertainment.''

ard Simmons: an untitled Stan Fre­
berg "Situationless" comedy series
for Revue; a ghost story series, pro­
duced by Joe Stefano; a 60-rnin.
musical from Wumor Bros., pro­
duced by Alan Handley and Bob
Wynn, and a half-hour comedy, No. ,
Time for Sergeants, also from \VB,
with Hobert \Velcl1 as producer; a
60-min. localed-in-Home drama,
produced hy Herbert B. Leonard
(Naked City, Route 66); Crand
Hotel, based on the Metro film of
19:31, a 60-min. drama from l\1Gl\1-
TV, produced hy Leonard Freeman.

Among other Hollywood pro­
jects:

Remington, 60-min. drama about
the western artist Frederic Hemmg­
ton, produced hy Leonard Freeman
for l\IG!\1-TV; Killer 011 tlie Turn­
pike, 60-min. action series based on
the \Villiarn l\lcGivC'rn hook of
that name, produced hy Hohert Alt­
man for Revue, and to be a spinofl
on its Kraft Suspense theater.

A Johnny Crawford-starring half­
hour drama produced at Four Star
hy Jules Levy, Arthur Gardner, Ar­
nold Laven: Ocemielit to Nancy
and Case of Sgt. Rykrr, both 60-
min. dramas produced hv Frank
'Telford for HC'vuC',both spinoffs on
thr- Kraft series; a half-hour comedy
series starring Don \Vilson and to
he a spinoff on The Jack Benny
Show, produced at Revue by Ed­
ward Montagne ( .Ucllale's Saq¡).

A half-hour comedy series star-
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ring Dwayne Hickman, being pro­
duced by Bob Sweeney for Desi]u
Studios; a Donald O'Connor com­
edy series being produced at Desflu:
Please Don't Eat the Daisies and
Alin. and Bill, hath half-hour come­
dies, at MG~I-TV; Ta.ke Jle To
Your Leader, half-hour comedy­
fantasy being produced by MGM­
TV.

Parole, 60-rnin. drama being pro­
duced by Matthew Rapf for Bing
Crosby Productions; The Spy, 60-
min. espionage series heing pro­
d uccd by the Crosby company; ten­
tatively titled half-hour comedy ser­
ies, Tlte John McGfr,rr Shoi», pro­
duccd by Parke Levy for MGM,.
TV; a 60-min. drama spinoff on
\Vagou Train, being produced a.t
Revue by Howard Christie; The
Pan! Lynde Show, half-hour com­
edy, being produced at Screen
Gems hy I Jarry Ackerman: Dear
Old Rutley, lmlí-horrr comedy stat·
rinµ; Eddie Mayelrofl, produced by
Rolnnd Kibbee at Revue; a 60-min.
drama about an investigator in the
U.S. Attorney General's office, beín,g• . . . .. . . .. - . . Á

produced by Screen Gems; Tlie
Chase, a 60-min. action series ere­
ated by Hod Serling. CBS TV may
be in on a co-production deal Ior
tho Sc·rling venture.

Already firmed for production
next season Mc two series: Tycoott,
a half-hour comedy show created
and prnelrrced hy Charlie Isaacs.
and starring Walter Brennan. Dan-

ny Thomas bankrolled. this ~'.entu~,,,
and ABC TV has .alr.e:ady snapp~
,it ül)~ sans 1'.Uot, ord:ed.ng ge •sel·
ments, with , oplioíi for··•.more,. £0r·
1964-65. CBS"·TV bought ·on -firm·
order from Jaelde Coopt'r a oo~mt'th
series starring C:ooper ns a Count,J'
Agent in th:e .soutlrw:est.

l3t1t add all these up, and. solne,•
times they mean nary a thing.
Example: Last ( 19.62-6:31):$ett.S.OJ\í~,

.tlm greatest number of pilofü; ·tri
Hollywood. was turned out hy th~
largest vidfílm studio, Bevue. Jt
didn't sell 11 single ptlot, ;~:ilthoü¡flt.lt
it has since sold a nurnber of serie'5í
projects ..w.itlwut pilots, ínGhtdío;g
Arrest and Trial, K..raft Susp~YJ$'~;
Theater and theBob Hope spe.cla;lSi­
plus-an thology series. On the oth.~
hand, a small independent .e.om:~
pa11y, Filmways., ll}ade jtl.st one I~l~/
lot last season and sold it-· BeV'(!J'~flt
H illbil.lies.

Before a prod notion company fim;
a chance to show its series \'Vates t~"'1
the pvbhc, it 1J1\1stñrst persttade •;,
network of the quality and cO:OO:•'!I
rncreía 1 value of that series, Some!... '!

times the network disagrees. If 1dll,,I
three networks disagree, a prodtt~ll j 1

may as well burn his film.

Couple of years ago, Bing Cro.s.b7'•i
Productions turned out an hour ¡)l
lot, going in defiance of one .of th:e>i~
made~i.n-HoUywood myths, fh<í,t ;tb~,
public "doesn't \Va11t .such 'S,err!ll~"
BCP has <1 contractual deal \Nrí:#h
ABC TV, and when the web simi
the pilot it agreed \~'i.th tha't buiil.t."'llt
myth, and didn't '\\?ªnt the sh{!)~~'·
Only through long we~ks of p0rs\~l:J~
siou and salnsrnanslrip hy the nc;t
people was the web Bnally ),'lW·
sundcd to take füa serles .. And 'fl~t\1
Casry turned out to he a hit

A pilot often dn!'s not accltr.l\t~h
rt•Heet that qufl'lity of a s<Jries··~,,
cause the production co:1111xrny\J:llh
spend more on the pilot, in oril~
to make a sale. Thti:t'SIli'-"h"· ad;¡,J@;f'i
risers and networks 'these dia:~~Sill'fi~
as int(~restccl in .re.putut:foll {lnd t;~'.~
ord of a, cm1íp<í,n.~r.as the~· ,;trr"t11, :tloo
prodnct itself ..

Just what PKadly does it tnka :te
sell a .serie:~? ·

A eomhinution ,of pPHti<t'{ll iti;lllI
cne?e;hci:ng ~blé~o~rt tln·nq~J~~b't
ri~ht doors; lu~k: .•quality\ ~n:n]:(ile~.
Vt>l'}' l1rupfuJ) a. ~O:O:d track r~,
ord.
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~·Hl,f'M ~UT LT~!
I'll be SPO.N'SOR's hostee« in tñe

Sui-lin Suite at the Jack Tar

Hotel dur1·ng the BPA Cont•ention

beginning 17 .\'oi·cmber. I've planned

some i·ery delicious, exciting

a·nd fntriguing Chinese and

o·rie:'ff:fa.lspecialties for your pleasure.

Our suite is on the sixth floor

iu.a;t as you get off the

él1e'1;1ators.Look for Suí-lin ... I'll

l;Je e;x.1j)eeti;ng you.

'!.7
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Newsreel feel is established in opening shot Stock footage was used for Mydroskimmer Crews, went to Atl:QIJfalP get' h111S:pflati'

ADVERTISERS

Alcoa moulds 'hard sell'
Iv image with hard news
Network programing strategy switch away from
drama anthologies to "Huntley- Brinkley Report"'
gives rise to a new Alcoa commercial concept

T IIE "cor.nnx ACE" of tv drama,
long dying, was dealt another

hlow in September when one of its
biggest backers forsook the elec­
tronic boards to sponsor hard news.
The ex-angel, Alcoa Aluminum,

had been associa tcd with tv thea­
trics since its entry into the medium
in late 1D51. The strategy switch
away from dramatic-artistic arcas of
programing is not the first, finding
a precedent in moves made by
many other advertisers, including
General Electric and Armstrong.
Unlike some other blue-chip clients,
U.S. Steel for instance, Alcoa de­
cided to stick with television.

\Vith NBC TV's l/111!lley-/3ri11k­
lry Report, Alcoa expects to reach
both an cxecnt ivc-cchc Ion uncli­
e11ct•-t he husincsmcn who hnv or
mcrchundizo either basic aluminnm
or an Alcoa prodnct-c-und the com­
mon consnun-r. with primarily a
prod net pitch bnt also au inst it 11-
tioua I message.
A "hard-news show" is off the

beaten tv drama path for Alcoa, hut
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both sponsor and agency Fuller &
Smith & Ross arc hacking Huntley­
Brinkley as a much "harder sell"
than last season's Alcoa Premiere
for substantially the same annual
investment (about $3.9 million for
the former, $4.l million for the lat­
ter ) .

F&S&H tv account executive on
Alcoa, Bud Cammon, outlines
several of the dctérmining factors
behind the Huntlev-Brhtklcv huy:
~ The IH:'\\'S show boasts onl}' a

slight increase in total male audi­
ence ( .74 \'s .. 72), but dcllvcrs eon­
sklerably more J1lCl1 in tin~ 50-~1nd­
O\'('rngt· bracket (Al vs .. 23) - the
older businessmen aml decision­
makers who Alcoa considers the
csseutin I target.

~·.~iclst·n estimates that tht· over­
age Alcoa Premier« at the htight of
last season pulled an average of
7.8 million homes or 14 million
viewers. The NBC TV news team
has csscnth~llr the same n.mlicncc
( about Smillion homcs.) at the be­
ginning of this season and should

increase this Hull s.ome,vhjjt ti.•s th:t'
season progresses. Agency• estim:q¡f\~
are that there could cnsil'' h.c as, '· . . . ' i: ... ,,_.·,···

many as 9.5 million homes tu:n~l ta
anv one Huntl.c\'-Brinklev b:rcrtld~~ .,.. ,,
cast at the height 0J the seusoi~1

while Alcoa. Pr.é1ni<Hé rarely '"":¢ill~
over 9 million hofn.cs on any '.(S!;f~
show.
Another strong advantage oE

Huntley-Brinkley as F'&S&B sees i:t;;
is a 50% potential increas.e in fr:~.,
quenoy of exposr1tl'· Alco.11has t'I 1~?'
minute segn1errt 0f fln11tl¢~·~Bri'rrk1"l
Icy evci-y ~lonch1y mrd altem<rm
\\'cdncsdays. This: :..nn.ounb b:l ![121

commercial minutes per hr.Oadcet1it
and affords a maxímum nf thtr~
commercial positions in ¢:1.chbtt'l~t~>
cast or nine possible .com.mcreii1ll
exposures in two n·e<?ks.The btrrtr-·
long .Alcoa Premiere, however, '~~
an alternate-week progr<m1, ofl':er"
ing the meta] manufacturer <i x11J't~l'.~·
mum of fiw· coinmercial posit:ío.n·~
every t,í·o weeks. The' sponsor t\ii
counting on this íncre;as~.. iir Fil¢";
t{Uency to deliver a 5QC-VacclIJü\~}i;':\io­
tiye audience increas.e 0\'cr thé
and in imrt t11bridge some gn;p~,l,irt
lhe ilil<.¥g~··idcntifk~ation;Itl'a.

tn/s
.'ól·
HunI

1núlt1,,,~TI
:1lltlr1

JJJ.qt

·•l:\ef
~nt:

~(
1) 1 d¡ 1

reI,,,,.,
/!,¡n.. r ,,
,:~
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Ct)od.:nah1rrnlly l1cn10auhr§ th1!:1
fact that the nmlti-stJflnsqn\d n~~~:
prngram .can't h.' calle'·<dth~·''l\:Jt>~.¥t
Huntlev- Brh1kh:>~; Be1J-Otl.," C.i:J.tn~ª'
111011•.,,·hp \\'()rks t·k>S~'l\''".ith .Alcart
radi<HV di1·.¢¢t.oí' B. H.,H~md1llp;h,:a11;;i.:d
agct1é~' .:1.cc.cn111tgroup sup:t'r\tisJ1r í}~·
Pitts bmg.h, Peter StP\\'J1crt. .a:ck11tix~(&,
edged AletJa 's rnnJur •ehalh.•nge í..~~vi:•1
mainfa.tin a e~1H1ü:icr<.•hd(1\\.'a,t';C-'n~li.
:-.Yithout th~.. u$(~ of the cmrp.t:Ir•lit'é
n¡HilC Íf1 tit~·pr<.igrtttU Htl0. tJ,tí,
pfo])]cu1 is a n.O\\'o.ne for Alcoa. :l\}¡.;,
thon~h i't~first 1110\'e :iu d1c.1:t1e~lhi~1'1



l•l LA. for dedication of housing project Shot Railway Exposition 48 hrs. before airing
- 11

\\'t.ns with St1· It Soll' ( Derr-mlu-r
lll.31-Julr W3.1). the hooks lor till'
\'t'ars I0.3.)-HJ(l:J rc;1d lik» ;111al11111-
Ím1rn-pavcd Shubert ..\llcy, i11-
dudi11~ 1\koa //nur ('5.3.';)Í). 1\/­
t'JW Tluatc» ( º57-'.'l9). Alcon l'rc­
.~\t"nls ( ·.'lO-lil). a/Ill ,\/nm Prriuirrc
('()I -'f>.1). This. pl us t lu- fact tira t
lfontl1•,·-Brinklt•\· is ..\lcoa's first
" •. "
1nultiph•-spnnsorship cvpnsurr .uul
1:·s.st'11ti:dl) its first 11011-dr;1111atie
n1·•twork tv l'\¡writ•nn'. presl'nkd a
1uri11m· and largt·-order p<1ekage to
J;he F&;S&;H-elil'nt (H'atin· dcpart­
tncn ts.

l;t1l1,•µrulim1 tllnl idt•ntiji1·utio11

(:(•or).!l' \\')land, a1-!1·11ey tv crv.i­
'tlA't' t.linTtor 011 the Alcoa account.
cffl1Wt•i\cd tlw idea that althouuh the
·program couldn't he eallcd ··..\koa
r~l'ports,'' sonu: of t lu- comuu-n-ials
cnnhl. Anrl a wries of ur-wsrr-r-l­
:~lantl'd conunerciuls would also <II·
·l~1,~·kthl' two-pronged problem of
tntc'gra t ion (of an Alcoa eommer­
dal into the newx format) and

1:íd'r-ntificatior1 (of tlw corporutc
n;1:n1w with rlu- program). Blair Cet­
tíg. Akoa's comnu-rcinl production
1,s1r¡wrvisor: I loyt ¡\ lh-n, F&S& H ex­
cí<:'llli\'t• producer. .nul \\'alt Thomp­
'S1.m, tv accuu nt execu tin· in Pitts­
lnr.q~h.concurred.

lt.i,sieally, vxpl.rins \\'~I.ind,caelr
"31\Jeon Hcpnr ts" commercial eon·rs
f~yü or more events of current in­
itt''fí'!H. in which Aleo.r ami its prod­
wts aw involved. cmph;1si1i11g thl'

¡q1i;alit:iPs of .ihuniuum important i11
f'tid1 upplicatinn. Subject nt.ittcr ¡..,
~wi(hnü( limit. ranging Imm .111to
"illltl'Ws to miss,ile I.11111chin!.!1'. i11d11d­
~n1gbout r;1tTS, laying of pipt' lines.
Zlnd tin• l.1h·~tproducts of rt"il"arc:h.
,,~hning at "a customer appreci­

.:itfünon the cmononal le,·el of what

al11111i1111mcan nu-au to tlu-in," \\: ·
L11ul '' ;mtt-d ;¡ 111•w look. I It• c;1111t•
11p with "u spl'dal rl isciplin« ol
photography wlricli gin·s tlw eu111-
nu-rciuls ;1 clivtim-tiv« look. .uul l'\­

eiting pace. and n-quin-s ii mini-
11111111of optical t'llc>ch."' The crt'a­
tin· motif et·11tc·rs t111 opt•11ing tlu:
comnu-rcia I with an vxtrr-m« closo-
11p-"lo direct tlu- .uulicnces at­
tr-utiou and erl'att' ciuiositv." Cum­
l'r;1 then pulls hack to r<'\'cal till'
s11hjcct.

"Although wt• wer« after a m-ws­
red feeling,'' \\·~land noted, "we
ulsu wanuxl an Alcou f1•1•li11g.'ºThi­
wns ael1i1•n·d, in .ulclition to tlu­
spcdal l'<1111cra tccluuqur- and Ill'\\ s­
chargt>d voice-over with specially­
written 11t'\\'!ffl'l'I haekgrormd mnsic.
Hay Xl.n't in of HP\I Procluctionv
wrote the music in I :2 sections. pins
.m ope11ing and dosing. All section»
.m: vurintions on a theme. each in
a dillcrvut mood (i.e. military.
heautv, corporate. «tc.) .. \t the end
of any section it j..; Pº"'ihh· to cut
:1way ami go into an~ other 11111od
section, thus ohtaining tlu- rn.ivi­
mnm llt•\ihilit: from tlw compu •..i­
lion.

Cot'f'r.~ Al11111i1111u1n eu:»

Some of the lll'\\'S items i11 the
"Alcoa Hi-ports" comuu-rcials can
rival a I luuth-v- Hrink h-v Imllotiu. .
for np-to-d.rtcvlm-ss.

011t• two-minnti- comnu-rci.il. for
inst.meo. includr-, ,11nts of tlw
:\;l\\·s IH'\\' hmcrcraft S~\IH l·
crn l'rs tlu- complr-tiou nt tlu- n·\'11l11-
t innnrv .\tonwdie hospitnl in \lo11t­
!!llllll'r~:tlu- dt•dic.1ti1111 nf the Cc11-
t nrv Cit~ honsuu; dt•n·lop11wnh i11
Los .\ rn.~cles: and tht' o¡w11im; of
thl' Anu-ric.m H.iih' .1~ Pro!.!rt''-' E\­
poxition in Chic.uro. \ko.1 ~11pplicd

INTEG'RATED COMMERCIALS
,,.,./,11111 •I t nru m cr» 111/ • 111ul/1rr\ lu /I•' Ill

u 11/1 ••1111111/1·• .flr111/,ln U1 ¡u1rl" Ii•'"'
.,,,,¡/','\',\U,,,.,,,,.,¡ "fl,,,,, IC1·¡mt1•.""
.,.,,,.,u/ /II./:! t 011111111·ntul « 1111/1<1''/111rtf
111~u"•• /1•t•/1111t. f.,11/1 1111111111·rt111I '"'''"' ,,,,,,,.

lflf1'f'•lll·/1111r t111l1·11t1rl/1\ l'lf'lll• 111 !/11·

11/11111111111111101/d. "' If! ,¡,,. 611<1offlllllll•·

''/(1'/HITl00 ,/1111111 /1111•. /11 UllHI r<l<D'',

ji/111111¡: ""' ,¡.,,,,. "" lon1111111.

t lu- nu-tul i11 .ill: •..npportr-cl t l n- d1··
\ c-lopnu-nt of t lu- '>tTlllld. ¡, tlw
pri1wipal iuv 1·\lor in tlu- third. ,11111
¡1 partivip.iut i11 t lu- Iourth.

Sto,./; joott1;.:1• from l . ·°'· \,,,.y
Tilt' Sk\I H I film, '' n1· •..toC"k

foota~t· olit<ri11l'd Irom t lu- '·" ~. 111
otlu-r east'\, oriuin.r] m.uc-rial \\.I'

xhot , F(\:~l'\:H xr-ut ;r prrn.lr1cn In

work '' ith film 1111its opc-r.it int; i11 or
ru-ar till' \ urioux locatin11~. Tlu- .rr­
rang1•11w11ts \HTt' sr-t-np Ii~ t l«: ('!!·
orrlinatuu; :\t·\\ York production
housr-, in tl1i •..C"<t'\l' \lickn ~dm.1r1.
\\ hich al~o completed . tire cum­
mcrcial. For cert.tin -ubjccts. ii ¡.,,
expeett'd th.it a :\t•\\ York unit w il]

llr11<1. ~/""'""of 1lro11111< likr l11•t >•dlr•
"Prrnu erc" «i n« 1• • i;,VlilU f¡J,,' /ll'U' ¡.,,,J..



ALCOA'S llilEWS-LlFTED FAC.E
LEADS ADMAN. AT FRANTIC PAC.E.

Dctermineii to get at least 011(~ really
"hot spot" into each "Alcoa Reports" com­
mercial, George \Vyland ( l) finds the
pace of a 1.zeu;snzan can be brentbless.
Here's his accouni of how he covered a
late-breaking story from begitmuig-to­
broadcast in 48 11011rs

FRIDA Y .J October

8 A.M. Scheduled departure, Idlcwild to Chicago, to scout
Railway Progress Exposition. Airline develops trouble,
Psychosomatic?

12:30 P.,\l. Arrive Chicago. Morning lost. Take helicopter
for first view of exhibit. It has long way to go.
2 P.M. At exhibition grounds with client. Work going full

blast, but can't shoot before Monday, if then.
4 P.M. Too late to get to N. Y.; start cutting other subjects.

Rough out copy. Client to get internal approval and additional
facts Monday. Agree on title, call in to .N. Y., to be shot before
end of day.

SUN DA Y 6 October

3 P.M. Call Chicago. 'Vind has blown banners down, There
will lre something to shoot Monday. Decide to risk it, go out on
late plane.

MONDAY 7 October

8 A.1\1.On location. Things really humming. Discover new
exhibits that should be included.

8.:30A.M. Start shooting. Twenty set-ups, many moving cam­
eras to high vantage points. Searching for good over-all shot.

10:30 A.M. Everyone cooperative. Had parts of exhibits dis­
mantled to clear camera view.

1 P.M. Clouding up. Still looking for establishing shot.
Discover triple decker car carrier in just right location.
4 P.M. Long distance page. Client calls. Where have I been?

Fill in information on new exhibits. 'Viii phone in copy end of
day. Return to shooting.

8 p.m. Back to N. Y. Write copy en route. Expect to record
10 a.m., need prior clearance.
11 P.1\l. Arrive N. Y. Call Pittsburgh with copy. Take film

to laboratory. Order prints and fine grain on everything.

TUESDAY 8 October

10 A.M. Copy approved. Track recorded and transferred.
11 A.M. Screen footage. Titles ready. Begin editing.
8 P.M. Picture cut to track, Used l6 scenes for Rnihvay exhi­

bition section. Picture goes in for optical negative. lkgi11 laying
in music. Continues past midnight.

W.EDNESDA Y <J October

8 A.:\·l.Mix voice and music. Send in for optical transfer,
I I A.:\I. Semen first print. Needs only minor light correction,
3 P.:\I. Too late to marry picture and sound. Network sug-

gests transfer to tape before broadcast.
() P. M. C0111111ercialtaped.
7:30 P.M. On the air. Broadcast preempted in Pittshurgb!

30

be sent out on loc;;rtiqn. $peed is a.11
important Ea:ctor, F'inishing touches
on· the Atomedic hospital Wer..e
fihned about th.r.e.e\\'eeks before ait
da te; agency ciew was at Centu,r}!
City twn weeks before air dat~~
footage .of the :Railway E.1111i.ositio11
was .:shot on .Moíiday and ~i¡te{ltlll
Wednesday, fhe day of the •open.­
ing. The plan is to .1nclude at le.ast
one "hot" .story in each co1nrnerd:al.
Alcoa.has gained a. teputatidü. íü

the industry for its forward-k>0:k,-,
ing quality-styled comrnsrcíals; The·
company has traditionally placed
high up in the list 0f finalists artd
best-of-group winners in the TV'
Commercials Festival and, in Hl6'2,
it hit the j.~rckpot, recelvíng top
honors for the best single instítu­
tíorra 1 commercial (the ''~Vo:rkabiJ­
íty" commercial in the ''Qu~tlftfosaf
Aluminum" series), first placcfot"
the best series of commercials (th~
entire "Qualities" series), first pla.ee
in the metals and minerala eategor·y,
a fina.listi11the paper and foils ca.t~·~'
gory, and honorable rnentton itt
numerous craftsmanship classiñca-·
tions. It recently copped the Grand
Award at the New Yotk lntern~"'
tional Film Festival, the second fol'
Alcoa.
The new "hard-news" approacloc

to the commercial message leaves
little room for many refln.emer\f:S:
customarily associated .Wíth Alco~
cornmercíals. \V)'la:nd describes th~
distinctive plrotograplde tcclrrríque,
in addition to the music :and t1te
copy, as "that touch that goes, be"'
yond conventional news co,'etug:~
of these aluminum e~1e11ts and ¡;~
what we lrope will link these cem­
mcrcials to the 'Qualitfos of Aluni"
inum' series in.point ofvi{;''"•"The~~
are obstacle to he .ovctco\nc.
"Alco.a Reports" conrmercíals are

produced on a very limited hmJ~e;t:¡
three-to-four times less; 'tha.h the'
mon1.:·yspcí1t on cat.·h in the;> ••Q~.r.al'"
. . ,, .. ... \ \\T I ...•.. ... ;f·.. JIíties senes. ··"S...·.·}".ant. notes, J e:~··
pensos \\'t'fl"·ll·l held down th~~.r
couhl ('asily skvroeket, wít.h czt.c!l1
eonrmer.cinf hn:olYing; tr[•n"d ;,\l'.i~
filming in three or fp.or diffel.'c!l'li
locales. Phtn is rn ílhn ten er t~
cmtnrrereials ín Ü1is .st•dus,flns.scibI~
more, sdwdule.d one<.' n 1nm1fh, Th~
news n~1lllrt'of the coff'lllJCtQi~l!~
makes l'l'P<NH ns(;I of nny u:c~1n un~·
likely.

Alel)~l Is c(íf1finuií'lg tel n::se Hrs:
"QunHtfo·s of 1\lu;1üfa1.iun'' s1.:~r'íes•íl1~'!4

H1

'~



otlu-r c·11rn111crd;il., i11 c1111j1111ctio11
,,¡rh t lu- "Heports." \\'~ l.nn l thi11l..-.
,,i .!!.•>odl1·11c:th for a "'Hqlllrt," c-11111-
nu-rt-ial i-i I 'ii r11i1111lt''i, 1·111111c:l1t inu­
t11 c·m r-r thn·t· al11111in11111 lit'" s
t'\ 1·11ts, urnl h•;n Íllt! 1·11011c.lt l'Olll­
\íl1'1Ti.d t iuu- i11 tln- lluntl.« -Hriuk­
h·~ 'it't!lllt'lll Ior .11111th1·1·0111·-111Í111111'
spot or two :30-s1·c·o11d -.pots 011 spt•­
t·ifie produr-t-, or i11 suppnrt of i11·

d11stri~·'· Tlu- [orm.it i-; 111·\ihll',
hm\tf\·1·r. ;111d of th!' I\\ n t·o111pldt'd
irrst.rlluu-ut« in tlH• st•ri1·:-. '" L1r 0111•
hi two 111i1111tt·-;long, tite utl n-r 11::.

l;liUht•tlrtl .~Ire«t!{ t /¡ 1•11.~ I;,.
On must of tin· ..\lcoa•spo11son·d

Hant le~-Brinkley shows i11which a
''lk¡mrts" is not usecl, the inh·c.ra­
tic111-iüc11tiJication prol ilcm is lumd­
h::id in .uiut lu-r way. "I u order to gl'l
thr> maxhnum iclent ific.uiou \\'ith
tin• pmgrarn. wr- w.mn-d to get a
reallv stnm!,! news fl'cli11!,.! into the
billl~~lílr<I."said \\'yland .. 111is was
.;H.•hic·n·d hy taki111.! fi1111s from
~ '\S.A of all astronauts ,.¡t'\\' w lrih­
o:rhitinq tht• rurth, supt-rhnposiut;
sli.qhtlv off-n·rtidl' lines which uni­
.nn:•h'Ú1.to the Alcoa logo. Tite sound
f;t;H:k combines dt•clronic l'ffects
and a mnsica l tln-nu- with short­
"\hl\P calls from around tho world.
lo dr;uua t ize in seco nds ltow
.¡,cit•üc·ehas made tlu- world into a
tOtit .. This billboard is used l'Vcry
Uimt'• .\!coa st.1rts off tite program,
tbn.t is two .\.lomla ys a month and
•íh<:'n1alt• Wedm-sdavs.

f!tti.Jt1~·doml ..•.th» is.'<1.1t1

lt's .ton t•arly to assess tho im.un-­
bt1íkHng and sclliru; cff<•ctiw11css of
c>Hht•r the ll1111tlcy-lfri11klq¡ Report
or ib counuvrei.rl coro IIan, '':\ lcoa
l1\.oports.~ Comp lica tina a1~y evalu­
t1lfriu is an tmexpccted snag, no less
S~'tious for being somewhat ironic.
~BC TY tapes the show at 6:30

p.m.. ~ew York time, and broad­
t~:(.slsit from 7-7:30 p.m. The as­
litunption was that stations in other
flrnn the eastern 1.011e would del.iv
th(• broadcast. but instead some SO
'it,~tl!o11s in the mídwrst ( 0111 of a
tt)fal netwurk lineup of ISO sta­
tÍt»ns) art' e•lrrvíng the sl iuw live
~l{F.the network ·reby. that is at 5:30
p.n1.•This. ;1s it turns out. muv he a
li'ftlc,~ n,1rlv to reach tite clccision­
ü:mJ:üng Ínidwc'slt'rn h11si11cssman
'\"''hu is .still en route home from tite
oUiet''. A l<i'o;J and its agency hope to
titl~soln•the prohll'm before the do:;,e
cf. tluz· 1963-6,t st•ast!n. 'f/11!·

r.
·~

Cr'lchton warns on uhl
''fr:ee-vvheellng' grants
4A's chief says agencies divided over benefits
of new spectrum, but recalls problems with radio

A~ª-"'<n_, ar1· .d11111t 1·q11.dl~ di­
viclr-cl .1-. to \\I wt her .rdd it iuu.il

111if st.1tio11' "ill lw ch-triuu-ut.rl or
beneficial to
.rdv c r t is in g .
S ii ~ S j O Ji II

Crichton, pres­
ide n t of tite
;\ Ill l' r ica II .\ S­

s o c iat i o 11 of
;\ cl v l' r l iS Í II t!
.\\.!Pll('ÍC'S. (11an
n drl re s s last
week to the 111-
t t' r n a t io 11a I Crichton
Hudio ami Television Sodl'l~. lie
likened proposed uhf grants to tlu­
"FCC's frt>l'·\\ lil'l'linL! uruntinu of
( rad in) Ikcnws ...
Crichton said "this opi-u-l mudccl

policy was based largely on tlu- he.
lid that a gn·att-r uumlx-r of sta­
tions would St'l'\'l' tln- pnl ili« interest
throuuh a din·rsity of prour.nniuu.
... \\'hat did happcu wav that mar­
l-d after market was subjected to
tTonomie chaos, and the cheap spot
and the overloaded commercial
sehcdul« lweamc a Iivturc. Also,
the sheer unmhcrs of these radio
stations made it a necessity for
the FCC itself to spend most of its
t inu- in considering tln- prohlcm«
of marginal radio st.rtions."

'The tyra1111yof uritlunct ic, polic­
ing all those gra11ts, has kept the
attention of an .ihk- rl'g11latory hodv
a\\ ,I\ from the more import.mt
problems alfcctinl! the major m.i r­
kr-t stations and tr-lcvision .... It
:-.ecms ¡wrft•etly ch-ar that one re­
sult of FCC's t•eo110mie myopi« w.is
lo dra:.tieally diminish radio as a
n.rtioua! advcrt isnu; medium. When
tlu- commission contemplates the
addition of .1 good many uhf st,i­
tions. h.is it considered the r.u lio
cxpcricnr-c:' Dnl's it .ipprelu-nd t li.i t
tlu-n- may be no !.!rt•.lt d1.m!.!t' in
diversitv of prour.uuinu. hut th.it
some St'\'Crt' economic cfit•<:ls m.n
follow?

Simil.1rl~. th<' l.\ pn•!iidcnt co11-
tí1111cd. ''0111• 11111-.t"011dcr .dw11t tl1c
l'OllllllÍS"iÍtll!\ Íll'iÍ'l(,111c't' Oil whit-

tl111c: .1\\.t~ .it t lu- po\\1 r uf t Íu- 11..t·
w ur], v. It c·o11w' .•., ir1111\ lor .111
.1c:1·m·~ n·pr•"•t'lll.111\ 1· to dt·f1·rnl
m-tw orkv, "hu 11fk11 .m n·pn·" 11t-
1·d 111 .1c:1·m·~ cirdn ,,, tlw Thn-«
\\'itdw, i11 \l.1dwtl1 .. ilil1· to d1.111~1·
Iurm at w ill. Pº'"t'"""l of rnYi,ililc·
pmn·r.,, a1HI or.unl.rr lv 11p.1q111·
uhout tlu- f 11tm1·"

111addition tn t lu- upi11i1111 1111nlif ,
Cr ichtou n-portr-d 1111pn,iti1111' oli­
t.um-d f rum q11cstin11i11c: h-.uliui;
l irn.ulc-avt at!t•m:it·':

"~Ion• t lr.m h.df tlu- ·•1.!.t'lltIt'' .m­
oppo-.l'd to tilt' FCC\ Iivim; com·
uu-rcia l time luuit.uiouv. l x-lu-v int!
tlr.rt this is a rcsp1111'ilhilit~ of t lu­
hroadca~ters and ,111111ld Ill' t'\•T·

ciscd hy t11t·111.
"A suhstuuti.i l m.rjoritv of .1~1·11-

cics lu•li1·\ t' the !,!m·1'rn111t·11t si muid
not polic« r.ituu; '>t·n·icc\; t lr.rt tilt'
iudust r, sl11111ld do tite jol i.

"Tlu-re ¡, a deep .md continued
c-onceru over t lu- combim«! prohlcm
of ovcr-conmu-rc-iul izatiou. i11•.•uflici-
1•11t product protection. clutter .. uul
insníficu-ut SC'p.1r.lliu11 of t·nmm1·r­
cials.

".\!.!;t·m·~opinion i:-. tlr.it tln- Ill'\\

option time rulr- "ill 110! .df 1Tl
d1·.1r,1tH.'l' for tlu- slm\\ ~ i11 w hic Ii
they arc involv ed cnrrcnrlv . lmt
that the t•ffccts will lw f1 It i11 1111·
llJ().¡_'(i.'j ~füSPll ...

.\mplif~ iin; the .1!,!1'H<.'~ vn-wpoiut
on n-scarclr. Crichton '.1id. "It ¡.,
1111( l'llOtl!!,h !O J...110\\ t lr.it \\ h.it ¡,
lx-uu; done h lwinl.! done .iccordinc
to promi-r-d :-¡wdfic.1 tion-. Tlu-n:
¡, .m M'C:llk need for .1 rt'.1 ppr.i h.il
of prnc11t tr-chniqru-, of f!''ll'.1rd1,
pe-rh.i ps .1 ,jmplifieatin11 .• 111d <.1 r­
t.rinlv improv em<'nts in t lu- find" of
d.tt.1 cklivncd.

"There ¡, .1 dt•t•p ('UIH"ITll i11 tilt'

.l\!•'IH'\ lllt">illt''>" th.it Oii! of tJ11•

'll'.1rd1 "ill cnm1· improv ed re­
'-t',1rd1 Í.H ilit i.-, .md p1·rf urm.uu-e.
\\'1• hl'lic·\ t' it loc;ie;d th.it the f.1dli­
li1·-. for i111plcnwnti11.! tlii" c1111u rn
.1n• u,cd .. ind \\ 1· tliml.. the \th tr­
li,inc: H1·,c.1n Ii Fo1111d 1tion l!.1-.
hnth tli1• !1Thnit.il c\pcrlh1' .rnd tlt1•
uhj1·1.:ti\t' \Í1•\\po111t- "'
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PERFECT SETTlNG
To support the KeUGgg's

''dornyinradio.campcügn th~tran on
WHK1we ·offered fre·epj\la.ce­

ma ts: lmp.rtnted with some of'fhe
Homer:and JethrO'. jco.ke:s neard

ió the;Kello~g·s.taéJtocomm·e·rcia{s:,
Leo Bll rnettGbmpany1 'Kelfogg:'~s

age!'l~Ylwas~.ogratilfed Wíth
the WHK eJfort thatthe&i awarded

us fl~st pJac,eamc;:i;ngGran.1p;A
stationstthosefn the bigmar~1eb~

fnr" outstanding pr:orrrotion
support of K~U:o·gg'SCorn Fltt;1J~e$

··co:rny1 radío campsrigtl~J
Plácem:atsl A ~ornY í:d:ea·?S!Jre,.

But the rightnne fb:rthe
client. We IJRetodo füings:Hk~tf~ts,
WHKHADíOiCLEVELAND
.METR.GPGLITAN BR0ADCF5.S:TIN~R:ADIQ
REPRE1:SENTEDBY METRO RADlO SALES

JACK THAYER, V.P. &.GENER'.AL MANAGER

A DJVIS:LONQF METROMEDIA,INC.

WhfYDDcSt~E·A~··
£;1(l$T ~·~Rift: Tf"J¡,MíJ'.
MJ1l~~



MY IJN'CLE'S'S'OHf,tY HE
'1'5.·llL.f,Q.YOOH CAI AN O
iH,E :w:A.:NlS ro RIPLAC( IT

~~LL O'KAY
BUI CAN. HE C~TCH M1.:cr~



AUVt:.t< I l!:>t:.t<b

SRDS Data at work
on new people study
A new study of people, including
their media and brand preferences
will be completed early in 1964 by
SHDS Data. Four-week field work
has just begun, with interviews
scheduled in some 17,000 house­
holds.
All-media data will be compiled,

SRDS Data president Phillip \V.
\Venig reports, though inter-media
comparisons arc not necessarily the
objective of the study. Special
cross-tabulations will he made
showing product usage, brand
preference ranking, share of mar­
ket by brands, effects of media ex­
posure on product ownership, use,
intent to huy, cte. ln addittion, six­
teen demographic characteristics
conforming to 4A recommenda­
tions will he provided. Altogether,
50 different product categories will
he tabulated.

Former Y&H executive \Villiam
E. Matthews, now SRDS Data con­
sultant, notes the study' s value will
be in what use the advertiser can
make of it, as a guide. For example,
knowing that people read a par­
ticular magazine or watch a tv
program, in addition to their brand
preferences, intents, ctc., he said,
would enable the media buyer to
make an advertising decision based
on the information.
\Venig said magazine <latawould

be compiled by showing a subject
the cover and table of contents of
an issue, asking him to recall
whether he had read it or not. No
attempt will be made, he added, to
establish the readership of individ­
ual ads or articles in the magazine.
\Vhilc magazine readership will

he established on the basis of a
total issue, tv information will be
obtained for individual programs.
A Tv Guide digest of the program
will be shown the person inter­
viewed to aid recall. SHDS Data
will do both 24-hour recall for tv
shows in some arcas, as well as
going back seven days in Others,
As to whether the magazine and

print <lata will he cnmparahle,
\Vcnig said this Is "something agen­
cies will have to decide." He said,
however, that no correlation be­
tween readership or \'iewing is ht:~­
i1,g attempted, though in time they
hope to have methods which would
make such a comparison possible.
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Complete data will be available
in February, top 30 market ínfor­
mation one month later., and local
marker data by 15 April. SRDS
Data says it is using. "one stage
area replicated probability sam­
pling." \Venig interpreted this as
"just another way of getting sarn­
pling error."

SUDS Data calls it the largest
single personal interview eonsurrrer
study ever conducted. In each of
the 17,000 households, interviews
of all members are planned, bring­
ing the total to some 4.0,000. The
National Consumer/ Audience Pro­
file is second one conducted, fol­
lowing the .first s.weep last Spring,.
Field. tests were conducted in 1962.

Minn.~Honeywell buys
A.BC science for kids
Mínneapolis-Honeywell wtll make
its network tv advertising debut 12
January <ts sponsor vf ABC TV's
new Scietwc All·Stat~ (So.ndays,
4:30-5 p. rrr.}, The series, which pre·
micres on that date, will feature
youngsters dernenstrating scientific
inventions and experiments: they
created for U. S. Science Fairs,
Commenting on Hone}'\\rell's

new advertising strategy, comp:nty
president James ll. Binger explaát­
ed that until now, advertising on
tv to the general publíe was not
considered bv the firm to lm "en­
tirely appropriute arul justified.''
However, he sees sponsorship <>f
ScfrmceAll-Stats as "a.11 opportunity
not only to benefit ourselves, hut
... to introduce into nehvurk tele­
vision another 'program that can
have beneficial effect in the techni­
cal education a11d cncm1tag.eI.Jie1.1.t
of youth."
~IGl\1-TV is producing the serit:.~s

for AHG. BBDO is Honrrywells
agency.

NEWS NOTES

Station names agency: KA.TU-TV,
Fisher Broadcasting station in Part­
land uppoiuted Cevc•r. ~lorcv,. Ba.I-' . ' ,.;

lard to handle its mh·ertising and
prcnuofion; Phrns call fol' a ca.ni~
paign to heg;i11next rnouth, <mt of
the agcmcy's Portland c1fficc. Stafion
is currently ec)l1stnrcling ;a new
tower transmitter atop l'ortlunil'.s
Sylvan lJills i11the heart of fhc

I

city's metn>p:olita.ncu\'eJ\t.ge· ii. ! ru
shift from the llf'eÍ\<:!Jl:tf()A\'et la~~~,-: I
tiü.11 of A rt, Livil1g~ton, l& m1n@tN , ;~~
110rtheast at Portlm1tl. ~1

M I~
·-)

New ANA e~afti.O:fi: lntetnglfi~nj};!."'
s.tau.clütds.a11d regt.IlaUons in~li1.'~l«l1
in the shipment of :sl?onsoredRlm~·
oversoas are spelled, eu t. in .the:seo-·
ond edítierr of AN.A's report~
port and lmp.ort of .BnsJness Filr1ls11
Prepared rmdet. the· rrn~p'ices· o:f~l~
ANA Audio-'Yisual Gom1l)ittee~~l;il~l
report has been revie.\vetl b~ t11~;
ap.pro.priate g.oY.ernmeut •agen.éí~
and pro.vides:informa:.f'Jon:as. •se~tlfl·
iog cex.tiffcaUo:nby t.&e TJ5ll\ ~m,~1~
utiltzín.g UNESCO. ··Illm.~o·P..J?1):\l~
a :convenient. farm of lctÍrren~¥.
Price 1s~5 for non~ANAmerrib.m-~:'.

Spot tv d~b:tit:H.elene Curtis\' T~»
det ·Touch hath o:!l,~o:n t:};¡,e, ~rii~
.for ahoJJ.ttw<:> years •.X"!it$1J,~o:olt .i:f\t~t=
its sp.dt hr debut fo hflthdq ,álll
eve1:linghours ..De.t:a.flisof t.hf!·.·~~tJ!lr·
paign we.r.e.n.ot dívuJ;ged ...AgRn~:ll'~,
Edward. H1 \Vei.scs,Ohfc;ago..

Mü:.JasA. \\7¡.í.J,k\¡Oii'.i. t'° <lin:~~.~gJ::~
market rese.{).rcbq,f ~evl:o.n,·H~t~·~~'
¡m:rsid~nt .qf ~J. A. ·\trall;a~e1~
se~ueh.

C. Hvs·sie1..t.N.o\cE.s to 1tultli~·1f.ei~
tfons vi.cc ftre'5i;dct1~of :the Pl:t~Jm'f
·~llltt.J.!:i.lLi£e Irvsui.;~1.nc~ón •.
SrA:~ :}lcl1..\·.;~J~Eto• :dtradtcl'rt©:

p:tiblie rehcttm1s·atrd ael\zertt~.~tr.g;¡£¡¡¡
the C1:e.a:tS0u:tl1\\\\r~stGorí~:.lie~:tll
t~lao.é;sD+l\'Í<l T .• Bil~ekb11,~n~.p~,.:J!
t\\'n-;·.e:o.rI'ea\!'e(~:Í<tl,:s~Il'Petq ~~ni'
ns...~e.11.ernl.111ttn11ger.·•of. the:
Pa.'!>tiJli.o.ns• a11d 'Music llall f;~:>.r
1904 ~Vorlffs Halt.

Yox.A.~Jji;: T5A.t t() eKe~m:tí~l!l~.
sistar:tt. to th~..gc1rc•tt1.l tt)~t
the .EioIJn~roo.elÁd'!.'.ertis:h1;~

~V:rt:r.:1~:~1'l!.. Bil'lt;i\i~·tct ·relí)·cx::~
nf lfa.ü:uhJc OU&. lltóüb~g~1sí:i:~t~~
ing O, ,V. •B..~~it~1l!.~'1Jn, ~.•-¥.~t·~)l}t.
G~1..\:r!LT()·¡>,i ~i'.i.U $i1.G;:c·p:etl l~~l~'l(\.
vie~·pr<,>sitli:ttt.ftrr f'il!<tr~ctin;i:

llc:lm...:n:rJ. ~ E\N:ELL :to "~foe:pv
dunt an.cl ~.cnoccral.salas 1:i1l'r1l ····

\,_,<1.

Aiit~)·ttnii.ttGt~,1 .it d'.~\.·.i:~i~ti
Goxp.
1\nNot.D T.. ~.,~P~t. to ~·ttl~&

1u~t·r£or 8.~),8·. Photc~-C:bt
lle vi':isSfí](;'S. c:t1g.iü•(!;.~:f:~1·ü.cl:ú.i~J:t:l~
of :th~~·~·~'~}'Y:\!>r'k ~·al!;c'\S ~~:~~
Písoh:ct •Wid l~crrt.'(J;rC@,



\ ma~1s Ii;n e lit 'I' 11 'II 1u·e1.rd 11n-

t 11 t rausparvut slides, ll.1ttcncd
~'fllt> flip e;mls, '' onnd on film .• 111d
t,)Jlt•d into n·t'ls of tapt'-all in au
,i¡(fnrt to hrim; th« nurrkr-t to tln­
jit11d1»n·r. Hut manv liroadcastcrsr· .. • . . .
jt~\"l' fo1111d that t'\ºt'll a c;ood Joli of
1)Iu/kac;im~ .1 t·o1111111111it~·dr.ii11s

f-tJalit~ unel rt«>lit~·. and dilutc-, im­
;L~<iJ.::! to souu- tlt•c;n·~ -.
01w sol11tiou - t'\¡W<:i.dly effec-

11Í'~.t•i1> tht• c.-.1w of ;i lt'ss í.nnili.ir
~t1trket-is to approach tln- proh­
•1n from Ilu- oppositl' cl in-ction,

AGENCIES

Ft. Wayne Junket:
buyer1s' market trip
Corinthian Broadcasting brought Chicago
timebuyers to Fort Wayne to experience
and evaluate the market first- hand

l'llOTOS: ,\C'[)JU~r HE,\.\'EY
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and bring the timebuyer to the mar­
ket. This means the market can't
be "edited" to any great extent, the
buyer secs it exactly as it is, not
only as an observer, but as part of
the scene-he's been put in the pic­
ture. The recipe for this reverse ap­
proach is the market trip, with
probably as many ways to cook one
up as there are stations.
Corinthia n Broadcasting decided

to transport a number of Chicago
advertising agency buyers to Fort
Wayne, Jn<l. to acquaint them with
the \VANE-TV and \VANE Radio
area, and impress them with the
fact that "Fort Wayne is one of the
five most-used test markets."

Before noon one day two weeks
ago, the "touring" buyers gathered
in Chicago's Union Station, where
thev were rovallv welcomed, and, . .

joined, by a quartet of U-H sales­
men and station and Corinthian
officials in two private railroad cars.
The travelers were hardly settled
when a lively brain-straining game
requiring them to unscramble let­
ters to spell out broadcast-udvcrtis­
ed product names started.

Pronto, the buyers were scram­
bled as much as the letters, since
the words were taped to the play­
ers' backs, as well as throughout the
car, so that everyone had to roam
around to read all the cards. Many
uf the buyers stuck intently with
the game for the two-and-a-half­
hour train ride, even working at it
in the dining car over lunch. (It
was later announced that Dorothy
Fromhertz of Foote, Cone ~ Beld­
ing won this contest, and a tv set.}

The buyers had plenty of time to

observe the s,>.titl)'Íl)g parts of th!;Ji
k f l ... ·1· .,,mar ct rem t mil" train '\\'UR O:\V'.S"

noting the• Rat farmland, aud '\vc·re;••
reminded that there \Vere no p.f:t)l~- -
Iems involvc:tl in.··s~•n.d.ú1.rr out a. ulí:f..;.·I;"... . b -.-_·,_.---...:,,'·--"'

signal here.
,\Vhen the truin arri.,·t>d rn F<~?'.tIr

\htyne, they wore greeted by Her.~
Chapman, station manager; ~1ucl!
Charles Tower, Corinrhian e;\ertI­
tive v.p, from Ne\Y York, ~11.li~]
hustled aboard a \\'aiting hos for .•i·~
closer view of ''Americ.:tt's FriEc'n:d~­
líest Citv." Another ~.ame~tlrics· <:t1;11l

_.,_ '"-"'
designed to a.cqua.inl the. bu~~er;s
with the station pers<Jl.'líiel,.got '\tu'..-"'
<let way as. the bus riele h.egan.

\Vith station pr01notí:C'>11 d.irect1CJ1
Jolín Thompson ac.ting •as t•c!ttJ:J
guid.e7 and lVAN~ Rad.ío ttrl.'led u
(s0 -,the)' eoold.·...h¢at fit. st-h~ui~l~-~l
adult listening .format) .., tlm ht1rll.i;$1



''1n>..111u·dpa ...t n·..,ídc·nti.d an•.1, ( ..tlw
ilh1rkd ha' t lu- hi~lir-.t pt·n·t·11t.1~1·

'lt'lf ln mn- owm·r,liip pc·r c.1pit.1").
11·b;ítvd .111 t'llPrnw11' '''lwrn1.1rkd.
t:lrm1· p.1st w\ l'ral l.1r1.~1·,Jioppi11~
aJ1',l\, i11d11•..·trial pl.mtx, 11ltr.1-111od·
·,'itrn ha11k-.. a new t·ollc~<'. 111111wn111'
1d111rd11•s ( '\1·1· ''Ii~\n·'rc l'alh·d
"Th<' City of Clr11n:lic-;'~").

\\'lw11 th1· b11-; .rrriv 1·d at till'
l1nintkast st.rtions. tlu- h11~«·rs wi-n:

1~\i'.h!l''.11tln- f.1cilitil's - i11d111li11~a
tth•w wim; under von...tnietie111-aml
;1r:it1•l ~talion pl'rs1.1111u-I.who lwl1)('d
thr•ni c·o111pkt1• t lu-ir ~;11111·qnes-
ticu.1s. ( l\:uh· Tl111li11of F.Ccd\ wou.
t!)nk ho1nc: a radio). Tlu-v ª'wrn-
11!il,~·di11 a large t v st11di.o wlu-re
l:h"·íd Chapman showl·d a film of
fhr·111 slqlping off the train at t lu-
[ ·1· I · ' f ··~1Jro:H. sh1t1011 a l''' rn11111h·s
'{rrlier ('\q· o.m ~t'l m·\\·s nu the

air f....,t'·), pJ11, a \ id1·ot.q>1· ¡111''"11-
tutiou ol ~1·~mt•11h oí \\ \ '\ E-'I \'
progr.1111-; ( ..tln- -;t.1tin11' .m: l1111kc·d
11p1111.1s t•n11111111nit~h.-,1d1·r, .uu] rv­
'Pt'ded lur t·o111111111til~,t•n it-1·"
:\ftn .1 tl1oro11~h Íll'ilHTlirn1 ni

t ln- ~1.1ti111h, tlu- 11lt'di~1 Iol], trn1L
a short rid1• to tlu- Ol~·111pi.1 Clul:
'' lu-n- the~ nu-t eit~ olfü·i.1!.... re·
l.1\l'll i11 opulaut -;11rro1111di11\!'>.• 11111
xipprxl l'Ool hc\"l'ra~t'' 1111til it \\ ·''
tinu- lo hoard till' train lor di111w1
and the n-turn to t ln- \\'i11th Cit\.
.\gcm·y 1wopl1• 011 tilt' trip: Ka~

Ke1111<.·lly. lh1>11111·r& l I.1.1s. Jack
l'owers, Jack Kac111;1rek, Stolt Den-
man, ami Hoh Ho iter, Ll'o B11r-
m-tt Co., Tom I lcnry and Cordo11
Crctle ll, I)'Arcy, Dorothy From­
hertz, John \\'llS'>O\\', \like \I ilk-r,
a11d Knt'y Th11li11, Foot«. Co111· c«
Bcldi11g: Jim Folt•y and \likl'

( )'( :0111wr, 1(1·11~1111 ~ I e kli.1rdl
Carol ~prim~ .111d l'al Cr.I\. Vr t hur
\l1·\t•rl1111l & \-.-.111 Vl.ir i.uuu­
vlounhun. J11l111'>t1·ho11, .111d Joh11
C:olt', °\;1·1·1lli.1111.l.11111, & Br111l1\

\lan~t· Flotro11, J11h11\\ ~Ii.I\\ \1h
.111d \le\ I'oclhorve r , 'l.rnrn~ t.:
H11I1il'.1111.

From 11-H: Cra11t Smith, Claarlt•\
Ft·r~mo11, Bill \kHca, .11111Ji111Fov.
St .rt iuu ¡ll'rs111111t·I \\ I111 111.ic11• t Iu­
trip lrorn Chi{'.1~0: Jol111 Thrn11p-.c111.
promot ion din-etor. Boh E111ln·'·
\\'.\'\E lL1dio, prour.un din·dor
Joh11 Kecuuu. \\ .\\ l·:.·¡y -..iii·-.
111.1na~1·r: ami Jim Knclu-r, \\.\'\I·:
Hadio ,alt·., 111.111.1~1·r.011 h11.m I·"'"
\\'t'ft' Do11 Kenrncv, C11ri11tlii.111 di­
n-etur of sale•\, .uul Dca11 Li11~n.
Corinthi.m director of .1th r-rthim!
and pnhlie n-Lu ious. both ln nu
:\1·\\ York. #
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Johnson ludges effects
of dynamic po·pulatlon,

J. Walter Thompson v.p..outlines the five
changing characteristics which will guide
future of city planners - and adverti.sers

A PICI"URE of population growth
. and its attendant problems and

opportunities was outlíned last
week hy Arno Johnson, senior econ­
omist and vice president of J.
\Valtcr Thompson. Johnson spoke
at the New York Conference on
the Super-City of Tomorrow spon­
sored by the National \\later Instí­
tute. While his remarks were
related to water supply and pollu­
tion control problems, transporta­
tion, housing, and other social
phenomena, the population changes
hear directly on the future of ad­
vertising and marketing.
There are five major changes or

trends in the character of the popu­
lation which will have particular
significance in planning for the fu­
ture, Jolmson said. The changes:
1. Rise in income and discre­

tionary spending power. This will
hasten upgrading of standard of Jiv­
ing concepts - with increases in
general consumption in auto own­
ership, as well as increased home
ownership which has already growu
from about 40% of families before
the war to well over 60% today.
2. Up gr ad in g of educational

level of the adult population. This
will result in increased interest in
reading, culture, science, and out­
door activities; more rapid increases
in productive ability and income,
and in the 11rg!c'to upgrade the
standard of living and social con­
cepts and goals.
3. Clrangcx iu way of lifo and

work. Trc-ncl to Family-oriented way
of lifo with more childron has
caused a considerable increase in
consumption of those items having
to do with the home and family
living. Food and lrcvcrages for
home consumption incrcasec] 65%,
between HJ-17 and 196.2, wlrile pnr-
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chased meals and beverages in­
creased only 53%. There 'Vere also
marked increases in expenditures
for household utilities, user-oper­
ated transportation, travel, health,
private education, and tv, radio,
records, and musical instruments.

REAL INCOME EXPANSION

REVOLUTIONARY~ 1950-61
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This trend to home..,orieoJed Jamil.y 1

Hre also is reflected 111 .ihe·.xapio m:~ ¡ P
crease in number of families¡ í:n a1 ·u
higher percentage of the. pap.u.lª'"' ·
tion being, married; in marria,gesc£It 1fa

an. earlier age; in an. ex.tra:orcHntn:f ~1

increase in the nun1ber df chtldr:erii ·.~
s 1·under 10; a rap.id íuerease 'in horn~· !tes

ownership as well as. :in expenl{.111-.:' :15

tures for .home-life a.ctivitíes.; in. a, ~:
rnovcrnent of p.opulation to tb:él , füi
srrhurhs; and r<fJ}itlgrowth of sl1g~s /-~
ping centers and self-service dist1,;if:,..'.~
bution. Jill
4. The age distribµtinn of th~ If

population is .changíng, with a, 11
rapid increase in famiJy~formatím1, · wt
indicated by the coming big. lml~~ :'If
in the age grou.p of .20-34. To:ticl:·""~1

U.S. households are e·xpeclecl ·tréJ! ,_:.
increase 33% frorrr 52.6 rnil I jo(}¡ in .;,.\
1960 to 70 million by 1:979.. ThitSJ
trend will .incrensc the alr.em:;<fJ"
high mobility of the U.S. popul~-·
tion and will hr.lug n1m1y m~r~·
people into tf1e heavy-éo11S1nni:n;1
young householder market,
S. C<mtinucd .tftóYe.tneol . .fr:P.i)Jlt. ,

rural and Farrn areas tI:Y suhurhs ::ocnrct1' !fe
lnterurhía and the changes il~.~l~·~
character of the population of cre,n:~·,i :J~
tral cities \vill llave pxüfoJJn.d ~~: -m
fects mi soeia] .and bu}'il'.l1g 'halMt~. ; o:l
Specificálly, there has beeíJ. ns t~~;@!r~l· c~ti
movernent of rurul l)Optt!~ti<Jn 1(1!;f ¡ «~
marginal inoortm to .the u~rh;:mt;i~ni.,·

t.e..r.s.···.m.1..•.c·l··.•. fo.·.·t.º.·..: ... Ín ch..1.s. t. r.i·a.·l· ·..<l·1···1~)..··n. 'G·.·····m·····í· 1- ·¡.•farm johs where the resulHng; mi· ; J r01
eo~ne.íncrca5;_:has gre<tt.l~h1~~1r.f)i\f!::~II:r;
tins popu)at100 as a nioliket. I:b:~ '~
trend has .he't'11:pttrtict1Jm:rly:si~rntlr·
cant in the rnJ?idgrnwth of tho1Jl'~~--""
white population in central d~fe...w·.
AnaJysis óf the ré~1lhrcoüte 1;1'Wl1:1

discretiou.ary s¡)e.fül.in,g·eh~Jtts..~~~
VC<JIS th.a.t fo the 11 ~!¢.il'í:S; l~i:ÍO;u~-"
1961, the nutnber o{ £armílícsv~dfl~
real income;sover $10.,000 incrcrn~l'l
.~08%(.in.·ter:1ns. •.º...f. ·º.·.·.º.·. ·.n·s..t.'ª.1···1·J··.·.··.·I'.B.Jli.. "'.'.. . .• . , I\ ,.
:dollars). !hose \Yith ~enl.1111r;~lJZ~~«L
iug .Pº'''.Cr bct~vccí.l $q,.OO('.}-'$l~,~
d0"'til>led, m1d those.wítb O·'f1$t 0$.5,\~
near ly tkmhlod :from 140'8. ri1íl.fW';¡¡1~'""'
or 37o/a of the Hl.30 tott1l to 11'/Ji
million or 59% of the .~9.otl I:tttttl.•1~1

.'!h,;'Dis eret i<1nün: s tü:'Jtd i112g l)Q:}~~-1~
boitcd on a 1950 ,£.ü:tJ1~htr~1tll
Hvi.ng ó<lllt.>c•1jt ~l"R'<'1.14I%·bt·tt,~r~~r
t950 and 19.6:3.111 tln.n ti1n~, íJ: :}1;¡;'.!;_.1
inrn·c•ast\d:fnnT1 4;2:!7¢. oJ t0ti1l il!í~
po:s.nlY1e iuc(~ü:t€'·ª.fti:~tl~NC~ ·e@ ~·~·
i.IJ 191';:3,~trrd.l:>·,.1~1~i.t<s .slt·~1i'\~·~f·.tln
gre<ttht 1Itt'1/<:1;~1sed;rn~x1Q.1.~ trO'J:1.k
grow ttJ 6('3r,f.. rJl
c. · · ..~, - r~
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J=>iels,Q.u.aker Oiats
&.JP PKL to $30 mil
l'npt•rt, Kot•11il!. Lois, 011e uf till'
f~·\\ puhlidy owm-rl act>ncie' in thl'
fo11si11t·s8as well ;1s 011e of the "hot­
.h:•st.. 011 1I1e <.Tt•ati\'t' s id«, 11p¡wd
i'ls hilli11cs to soinl' $:10 unlliou l.ist
\vn·k ll\: a('q11i.ri11g its sl'cnml ami
,third 111ajor ;1(Trn111!s i11 tlu- List
t'lm·v 1111111tlis.Latest sij.!lll'<' was
Piel Bros .. \\ lm-h sliifh·d its $~-:3
millíon account nltr-r I l years at
ro1111g & Huhie.uu. The d.1y before,
¡17KL pil'kl'cl 11p several Quakl'r
1C:trts divisions, also totaliug lie-
1fV\"t't'll$:Z-3 million. Its other rcce11t
¡n:cquisition w;is l1 .S. Hnhln-r 's Sl.~-
1111iIlio II ;H 'l' OU nt.
1

,\ PKL spokesman. ultlrongh
¡1(linting 011t tliat it's still "too early"
.,ft1 doteruiinc the fate of the Bert
turd IJarry eonnncrcials promoting
Pi:cl's Beer. added he'd ;is soon

1{'lúll
my own mother" as cliniinun­

'lh1,.· popular cartoon characters.
1

Q11akr's switches to PKL i11-
¡\:nl\·v Aunt jemiuiu frozen foods.
~fron.1J. \Valtt•r Thompson; Ouala-r
)ft11ffcd Hict' and Puffed \\'heat.n

':J:'11irn Compton; ami Pamper cat
:io.v<!,. from. Lyn_u Baker. Ine, In
!l,:tt;l.tbtmn, PKL will he awarded S('\'-

1 •

"ral of its new products, and
itmker is mcving its Quaker and

.~·irnt Jemima lines of eorn goods
'o. Ct>mpton Irom John \\'. Shaw,
ne.•
PKL's client list is down to :21

11 nnn a high of :26 a year ago, and
r,~-alf its billings increase is attrib-
ltt:~~.ito budget hikes from its cur­
't.''IH accounts. Onlv SS-million was
J1t the •Hl;cncv's bt;ards the end of

,tt!S fir~ayear .. but this was doubled
he· !tl'I'Ond year, and tlu- );1!t•st ne­
rti.i.sitions have pushed it to the
l~lI-million figme. This also 1110n·s
•1~Ll!p some 30 notches in the list
•f .t:üp 100 agencies, from its pre­
imns ranking ns 75th in all-media
úllin;gs. '

l·r:ey in .Japan link
::rt~~·..hh•. and a top Tokyo agency
1.in.H>·· h;1,·e formed Grt·~·-Daiko

1•tl\'. D.iiko, reported to he the third
:.rr~«,~t.n~~'ncy in Japan, hills at <Ill

,;nlHiál rate of about S-fü million.
11@~tf1irdof which is in tv, Founded
l. Hl44, the agt ncy h~ts over 1,000
n!ll;ll.O~ºt"S in 3.5 offiCt'S.
This is Grey's second venture m

t l«- iutr-ru.rt ruu.r] .m·.i: l..1,t ~1-.1r,
ii .1l'q11ir1·d .1 -.11h-.t,111ti.d interr-vt i11
C:l1.1rl1·-. \\. I lohvou. Ltd .. l.011do11
[uow Ch.1rl1·-. Il.olwon ~ Cn·~ 1.

Cn'> º-; dm1w-.tic l1illi11c' ,m· 1111\\
OH'r $'-ill 111illi1111.1 v c-.rr .

Cn·) - D.1iko .1l·cu1111h iuc l11d1·
T,1k1·d;1 Plr.irn1.1t·t·11t ic.il: \ l .1h11-.l1 it.r
Elc·dric, .-\ichi To111;1to (:o.; To: o
Huyon aud Tuvo Spi1111i11g; C.111011
Cauu-ru. h11z11 vlotor«, .urd S11111i­
!01110 Ba11k. llevlou }¡;i-; .rppoiuu-d
Cn·~·-D.1iko .is its ;11.!t'll('Y i11 Japan
(Crey li;111dl1•s movt of tlu- H1·,·lo11
.lt'(ºllllllt in t lu- F. S.).

Giegerich to special
projects v. p. at FSR
F111l<•r& Smith & Hoss l1:1s :11111111111-
eccl the appointment of Carl H.
Cieg<'rieh as vic« p r e s id c n t

for special pro­
jeds. Prior to
joining FSH.
Ci1'{!;l'rid1 was
a dirPdor. sen­
ior vice pres i­
d(•n t ami chair-
111a11 of the
plans hoard of
Cunningham ~
\\\ilsh. Before
that, ht• servedGil·gl·ril·l1

as ch.urmnu of t I1(' agl'ncy's ex­
cent ive committee ami director of
creative services. Ile is an "avid ex­
ponent ami pructioner of the into­
~rated promotion. eomhinin!!; udvcr­
t isinu, marketing, mercl rand isinuu nd
publicity into a singlt• sal('s pack­
age." I lis new dutu-s will include
the chairmanship of FSifs Creativo
Ht•\·iew Bo;ml.

Boost for K & E inti.
Kenyon & Eckhardt's international
partners uro acquiring new business
at a rapid rate, announces presiden!
Dadd C. Stewart. Six new accounts
have been added for Pnhlinsu-Kcn­
yon & Eckhardt, Spain, K&E Novas
d<:> :\Iexico, and X1was-Criswcll­
K~E. \'t'IH'Zllela.
The Venezulan branch picked up

the l Icinz account, including haby
fonds. canned tomatoes. ketchup,
soups, vcuctahlc salads ami new
products. in addition to Coluatc­
Palinolive's ¡\j.1x.

P11hlinsa-K&E was assigned the
International \Vool Secretariat and
Alimentos Concctr.idos. soups.ind

WHY SALES CllMll
ALONG TH.E SKYLINE
You really go places in this "one­

buy" TV market with Gasoline
and Petroleum sales as largo

as the 16th metro area and
Automotive sales that rank

19th!

SKYLINE
TV NETWORK

P.O. DO>< 21111 • IOAHO FALL•, IOAHO
CALL ,..._•.L w•10MT •••.•••• COD• ea··~Q:l•4'&•7

Cail your Holl1n¡¡bery olf1ce or Ari @· . a..
Moore In the Norlhwest or John L. ......J;
McGuire In Denver. ·
KOOK Billing¡ KFBB Great Falls KXLF Buth
KID Idaho f"~lh KBLL Hrleru KMVT T•on Falh

B
TeeVees! we••. $Omc och to
9rond, loo. Wc'v<' hod 5,.,¡_
!it's and Preniu ond be tere •<"
9d Movies and Mo991c$, let'i
put-on o ihow' for TttVtti'
Noturolly, we're ipotli9hton9
our Chonnd Sev~n Sho.,monshop
schedule "' !ho~ TttVN-s forU-

10 but we'll 9ront you equol >!>OC<' for your
con!robutoon of goodof' Jui! iend them lo
WTRF·TV', TeeVtei Editor, W/"clong 7, Weil
Vor91n10 We'll accept ipot compoogns, tee, but
of you prdN, ask Rep ~orgc P Hollrng~•y
for the Whed1n9 TV Hory

wtrf-!v Wh~4'lon9

NOW FOR 1eeVees! Ge1 id Red.9o
Shc'i o nut . (Honl). The old Grondl) get
you 11 vou don't dovc"ofy' Poor) for the
courM~ Aor polluloon , Koldon). 5,.,, be-
fore m1dn19ht . tEr eve .,th Hour) Tom. Dock
ond Horry (Thord Mon) Thlfd mon'i 9orh

IHorry's Gorh). WothoYI vocu..,m dean.er
(Novok) It·, ~en o (Boone lo TV drama

Kildare orden th~ Chonesc ~er man lo d¢1ovcr
24 be ttle s to froend . (Ben Cowel.

Whec!long wlrl·h
KIPLING TIPPLING' A roQ. o bone and o honk
of hoor> A drog, o drone and o tonk of oor'

wtrf-h Wheeling
SOCIAL SECURITY' The sy•lem thot 9uoron
teu you steak "'"'"" you hovt no l'-cth to che•,, "''" Wheelin• wlrf-lv
LIGHT TOUCH' Ben1om1n Franklin moy h@•«
dl$COVNCd tlH!roCol) but the man who invent
ed lhe mdN mod" oll the mon ey

wtrf·I• Wheelin9
• FREE ond yours for the o•k1n9 •e II ii;nd
you all the Whedong Steu!xnvolki lnd<i•ff•ol
Ohoo Valley Mork.-t dolo ~ou •on! A lo• ufo
mote of •hot our ne• and toller 'º""' dO!'love"
os S29.l00 TV HOMES Hoots a lot QI se I
Won.I ovo1lob1l1!1u for your ""'' compc 911'

CHANNU l'8 WHEEUNG. I'

SMN -C W'Hf VllGONIA
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AGENCIES

puddings.
The Mexican affiliate acquired

the Luxus line of hard candies and
chocolates of the ACC Products
Div. of Anderson, Clayton, plus
Q11C'cnssheets and diapers, manu­
factured by Hilados de Mexico.
Stewart also announced the open­

ing of a Barcelona office of the
Spanish K&E affiliate, in addition to
its headquarters in Madrid.

NEWS NOTES

Pct Milk products to DCS&S:
Doherty, Clifford, Steers & Shen­
field, which handles both consumer
and medical advertising for the Pct
Formula Nurser, has been assigned
all the medical advertising for the
Milk Products Division, including
Pct Evaporated Milk, Instant Non­
Fat Dry !\Jilk, and Sego. Other
agency appointments include Lily
Lake Cheese to Ben B. Bliss Co.,
Caribbean Cruise Lines to Henry
J. Kaufman; United Electro.Dynam­
ics to Caynor & Ducas; Knicker­
bocker Biologics, Pfizer Laborator­
ies division of Charles Pfizer, to The

The pick of the crop
L£'.'.Y ~

llMPílíl;lf·
l!l.ÍlllS'

Shaller-Bubin Co., Estey Electron­
ics to Karrrcny Associates; Starflíte,
Inc., Westchester Airport, to Prit­
chard. \Vood; Doric Corp., Fred­
ericksburg, O., m:.innfactutet; of
ceramic wall and floor file, trims,
and accessories, to .Norman it.::done
Associates of Akron; Guardia11Sav­
ings & Loan Assn. to Sander Rod­
kin Advertising, Chicago,

BBDO cops 'insurance account: The
newly - formed \Vestern-65 Health
Insurance Assn. of Los Angeles has
decided on an advertising budget
of $1 million and selected BBDO's
office there to handle it. Carl Jensen
will be account supervisor. \Vcst­
crn-65 is composed of some 45
major insurance companies, headed
by Occidental Life Insurance Co. of
California, Pacific Mutua] Life In­
surance Co., and California \Vest­
errr States Life Insurance Co. Aspe­
cial act of the California legislature
passed 21 September permits the
companies to share risks and joint
underwriting of health policies for
those over 65.

Pet Foods Erm to Shaw: Hill Pack­
ing Co., Topeka, has shifted its Sl,-

Pretty µ;iris ami fresh npplcs were on hand as Charil's \V. I loft Co..
luuuchcd eampaiµ;11 for New York and New Endand Appll• )nslíll1Je
and \Ve~krn N. Y. Appk Crower«, Girls were <mmliclates for "Miss A¡>plc!
Onccu," and apples were among first from fall L'rpp in N. E. ond ]'\. Y,
Stall'. Iuvtitute campaign included spot.s on WABC. WCBS •. \,\ff)R,
W.\ICA, and WNEW in :'\. Y. C., plus s.tatiOJ1s. in 10 upst:tle N. Y. cities,
nine N. E. cítios, and the Y:mk.l'.l' Network, Growl'rs ns.c<I rmUo mid tv
i11major upstate N. Y. markets, nud rudio in sl·c·o1ul.ar~·markéts, AH WM
augmented by newspapers. E\.plaining apples' finlor points to girls are
L. \\' . Marvin (I), Institute mgr., ami llo.~·t \\'lnthrC>p Hoyt dutirfü:uí

10

. ,If
050"000 pet food ac;.c:onnt to Jolm
\V. Shaw Adverd&ing,. Cbfr.lag:©.
Tv will be used in lim'rted :markers.. 11

Other . ·accou,.ut s>iviteltes. incl:uj:JB
Crt1sader Lifc'JjjSJ1tance Co ..,. P.:híla;~,
del1jhi~, ro.Yatdís.Ad\lertisíng ~iot'.~.
ne\v' "Better Risk'" policy;. Clans;sre;t\l,
Bakeries o.fAugusta ta CrrrgiU, 'tV'.fl'.~·
son and. Acres; Sea ¡.'MJSurf lt"es:ta;u;...,
rant fo. Framingham to A:U~ng;er·
Adverttsin.~; Btonstatm Hat C.o.,t~I
Newmao-}.ifattin·;Ost,éfffioot :&, Q;¡¡¡"'
to Fred Gardiner~ Allied Fúads;)%(;[~
Angele's, to Beckman,, ~oblitzi C~r~·
ling Bre"vving'sHeichdberg fo Ba.km
& 8timpson Advertising, Seattl~...
Guild Bascom & .Bonugli will C.<iñl-·
tínue to handle Bla.ek Label;. ]é\ve:r&:
& Sherman to Roche, Bi:.c:kérd,Rejjj-·
ri, Hurst.

'l
\\7ALTER CoaPER to Kudtt·~'f,. IJ1j¡

A.ge.ncy a~ .'.t prnd·u·c·.·.c.r. ··i···"...•..tl·.1e·.l'•.J.,m.~).·;c;.. ~.y•.·•..iand television department. He ¥11~¡ '~~
formerly a producer at N. \V..A';~r ~.,

~IAR\'IN L U.A;1;.D to the poblíc•r:e·¡11
latíons staff of Griswold-Eshle:mátr. k~
Co., Chicago. He was vice f'jr~~·
dent for public relations at: Klª-lí
Van Píetersom-Dunla}', Mil\tJatd~~~

HERB DA~J:E.LSto matr~ging ~l
rector of Tatham-Laird in .w~~'
York.

RoRERTE. F1snER and M1tó1..lJ:lii;¡j¡
L. SHER:\lA~to the account :ttí~bl
agcmcnt dh1sion of Cunningb~~
& \Va.lsh• .Fisher \Yas.víoe ¡rr¢si:<Íi~a'
and director of l)tibHc rela.tion:s:fl!i;
Northeast Airlines. Sherman ~\1;tl'5'I

consultant in the intcrtl<JtiO:ütflií:h'11
ketb1g Held.

\\"1LLIA:\'( ~t Dxxvsox. to 11rr~1
dent of Gai.w A:dv¢rtising, ~:ett{[I

ton, StiC.C('CdiHg the late Jfe~1~1;'\~
GAN~.

SA~D\\'LG:N to vice :p::r~:s.
Noumn1 i\.J.~1lont'1lAs'iill:l::

.. I

lIAm\v P. 8TI'l7:LEIN ~l'n¢l'°\'rt!i¡
Ll:\l;I C.
dents of
Akron.

.M15s D1xn: Tuo"n?so?ir .fo .Q\:t
11in~h~u11.& \Valsh as a tclcv.i~.e:

\._'

commereíal producer. She ~~~
form.ed~- ~.vitl1 TathD01~L;ai'.t1c(
actíug hl}'t\d üf th.Cit' l Ioll~~~~~r
office.

PAt'L n, Ross fa.>fü1.t:fcn,:B::a:r;f\j
Ourstinc & Osborn ras bu~r~
mar.rngerof the rm.Hoand tcle~''Í~í
c.lct)~lJ"f:iJJC.!lt.J le W~Ji Í<JtllJéií.d~r :«i
1nin.ist.rath·¢?1namtgcr ..of t.~fo\,.i·Si~.
nefü•ork sales far :NBC.



BROADCASTERS' PROMOTl10N
ASSOCIATION,INC.

~ - . . . . . . •·. . i

1963 SEMINAR ..
,N10VEMBER 17 -20

!fHE ANNUAL B.P.A. SEMINARS
:·111·-tf.AVEBECOME A "MUST" FOR

ll~·;······..·..-~.•..•....·..·.·~•.··.o.••·.·.·.·.NE IN·.·.THE. BROADCAST¡11 ·¡):RDMOTION FIELD
I !I
1]áp name broadcast speakers
Informative work sessions

\..111

ct.I .l:!d:.e'a•packedprogram

SAN FRANCISCO
JACK TAR HOTEL

___J,

\¡, i:1·gfrt~éeingin San Francisco
¡'everybody's favorite city"

f., .•.... '

I·, 8:RO.ADC.A.STE'RS' PR·OMOT'ION A.SSOCIATION

....

SEND THIS COUPON FOR REGISTRATION INFORMATION

TO: B.~A. SECRETARY/TREASURER
215 EAST 49th ST. NEW YORK 17, N.Y. Plaza 2-4255

PLEASE .RUSH ME REGISTRATION AND PROGRAM
INFORMATION ON THE 1963 B.P.A. SEMINAR.

(name)

(company)

(street address)

(city, state)
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TV MEDIA

Tape producti'on house.s
are no longe.r iust
''bunches ol equipn'l.ent••
Although many an agency man still expects
video tape firms to act and not think,
they often could provide needed advice
on creativity in television commercials

Engineers, producers, execs at Videotape Productions evaluate corn.m.erci.als eYery.week.

AX\'.Q~Ewould a~r·ee that {l. prll~
tl11uU011 hoose :th.at works on se.JI•·~

ern I thnusa nd e.ommerciials .each ~·e1"J.:r
is hound .to learn something abom:l}
the husfoess, And most ·ªº1 )JitQ,.
due-ti.on outfit ~,r,o.rthíts· salt \\~!J:l
edUeíze atrd evafo ate thos.e :eoJn~
mereíals, Yet 'tlm Fact ís .a.d,·erJ:i"~­
ing and ageneíes d.on't •0£t~11 ·i:t.SlRl
for these appr1aisals.
The usl.:ralagency ·attiti.1de is th~t

prodüetfo11firms a.re groups of met1
and equipment meant 1nerely t:a
procluc:e, period, This bieling l.s
espeeíally prevalent whe.n it co.meR
to video tape which is sJill n·~~
wholly trusted with the hí¡gh qttª'M"
ty w<)J"k of many •ag0ndes .

At the Videotape Center ·in~e~v
York, however, the .evaluation oE
commercials is taken v.ery serious~~.
Neatlv tucked. awav in the QJB.ee~I
Herb· Hobler, vfoé president .~\:),'
director of operaficns, are ev~1ltJ:J{•~
tions of eommercíals ·from abnns~
every production series crnYíp.letei
over the last two. years. The.~
evaluations or cdtíques ~rn 11Ji~\d:~
out weekIy by Videotape eX,e('u:­
tivcs, producers, rlíreetors,
gineers, techrrit-ians, and salesmen
at meetings held. religiously eveey
~fonday morning at 9:15 ;<t,~.~
sharp. They are announN·d on H~
loud speaker system and evetyo~~ -~
not c11g;1gedi11 ·a<'ttrnl pm.chre'ti'~i;¡·
is expected to attend. Beeanse th1£i\
review sessions are held p.rom1Pifl¥11 i''
one executive said he s·~m1etiit'ix~
was Ioreed to take a taxi to ,~~'.15f::~
even though he lives quite far. t:>rtflt
of ?\lailhntta)),
Top nren at the füm such ~1'5:

1Inward .H.. ~l.eiighan~ pre!i.i:d.et'f't
and John Lanigtin, '\~ÍC?c f)l.1.es;i~léttll·•1
in charge of sale, ate .álW11·)'s ••I:!'~~
sent.
The meetings ~lt'('·eh>sed to .y,'.tl

hut Yidt.•otape pers-0m1€"'l.The r·~1:t-·
ings and dfscnssi1n1s..are n:n.•n:n:t:F!llr~- - - - -- - - -- - - -

interna] use !rut on oeeas:lm1:xdl·.~:,;
an adman ~•..·ants to s;ce. the cdt'Í§¡!,'J;~
on his ('(})l)l).Jereialhe is per111ft~~a.
t "s·· I .. ········¡· ... ··tr ··r·v··. •1o. ·-:ne 1 an e~iKeJaJ1.ge OJ m..Pe1~~1"'
tiou h;1s b11.1~.,n ,.~llu<ihk to fa.~fü¡
patties ('01tct~tn0.d,''s~rys:l lx1hhtr.

\'c·1·v f t'W ndmerr lH1V.t.' ::rs¡~fll,dl,
almut. tht" eríHqneS', hnc\\'t'~\·er. l.tll
1nos.t eases fh0 <1dmcn k:.no'.!<Y 11·.~1tl1;-,
iog .;.;Ümn.tit.."1Wfc··1.náke no e£J°.1;:trtktii
pt1l)}iqj~e this;'' El~blrr eom1.;r~~u~,
•.hllt ¡f an a.din:nn ínvoh·vd n.S'1-:<l'rl·Hl.)
st•<:> the·'· mt ing¡s w·e ~:Í\'E:Jhisi w:t)rlsl ·¡
ckxuht if w<ld s.ay no. W'e ha";;g~t:(it

¡¡,¡¡
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·l·ft.e.r each vle.wln.ga critique covering vital aspects of the commercial is tilled out. Names of critic, advertisers are withheld above.

'I ..fill the• past.
,I1, In a cou pit• of cnses \\ lwH' t lw
11

· ,''ldmen lrnw seen the critiques they
I •1 bav(• talked with the people in-

voh·ed and reportedly revised test
Í::{'>'UJlllt'rciaIs or incorpora tcd new
iclens i11future commercials improv­
f:n~"\v(•qk'' points as the Center sees
them. One ndvcrtiscr, an airline.
,d:i:nrgvd a studio sccue to a more
ll·Yt~lyoutdoor scene: a razor hladC'
~om¡1anyalso made chnnges.
The critique sessions usually last

ªhout an hour. Although the whole
g;taff is not 011 hand l'\'ery time SC'S­

.s;fontS are well attended. Often about
:!O. to .:1-5people are there.

Commercials arc chosen for the
rt1Yie~Ysessions hy the producers.
lTsJ1ally one or two comnu-rcials
at(' taken from each commercial
1stc1dés. In totto, about 1.5 comrner-
l~iitll.sare VÍl'\\'Pd at a sitt im; . .-\fter
I '

t;•;n.d1 one is shown on the monitor
tl)t' eritiqrr« sheds arc made out.
Jlwn Tlobh-r tells the nume of the
prt){)ucer., director, lig;ht ing director
;¡nydotlters :who worked ml the spots

1 IL ;~~tdtht• work '1!t' d isc11sst:d. Over
1•

tb:tl past year 6:2.~commercials han·
h~,("11 'C'\'alnated in this manner.

l~;a,tfr1gs Imm O (for outstanding)
fo ,) (for poor) ;ue given in the
{tro.t~ of creative concepts, selling
Ü;Uiptmt, lighting, special dfrcts, and

;r :S.1:.~·~(sec chart).
AU the ratings are compiled and

m;t,l.lc•into ;1 report which iiv dis-

tributed to c•.:t•cuth·t·s. Tlu-y uro
availahle to sak-suu-n also. \\'lw11 a
festi,·al or other fnrm of comnu-r­
cial competition conws up the 01ws
with the highest ratings are review­
r-cl ag;dn and tlu- he'it 01ws chosen
for submission. Heccut couum-rvia ls
(seen at random) that have re­
ccived hi.gh scores in various cate­
gories: Hedon. Simoniz. \Iill<'r
High Life. l lunes, Thom ~lcAm.
Illinois Bell.

I\nhndy claims to he t'\pcrts in
e\·cry subject, or in an~· subject. Tlu­
sessions are used primarily to gin·
the production teams an oppor tuu­
ity to talk over problems ami solu­
tions with other personnel in order
to benefit from each otlu-rs work.
~lany times the• same problems w ill
couu- up in another studio in the
futurr-. \\\i\'S the connuerci.rls could
lw iruprovccl are also aired.

Another important rt'ason for tlw
sessions is to acquaiut sall'snwn
with what is going on and aid them
in leumine; what can .uul e.umot hi'
dom>, as well .is gin· them im.ighh
into souu- s¡wdal eff1•ds· .md im­
prnvciuonts the stall has dhl'O\'t•n•d
In this way they arc able to clivcuv­
the production of future «unum-r­
ci.ils with more know lcdt!t' .111d per­
haps ma]«: suU:.\!.l''itions 011 the h.1sh
of\\ hat tlwy l1•.u1wd in the snsio11-..

lt is not 111111.;11.ilthat a liuhtiiu;
director. for «x.nnple. will r.111• tlu­
lighting on his conunvrvi.il-, poor.

pcrh.ips ht'l'ªº"' tlu- ( lu-ut w .mtr-cl
a lighting arr.uun-uu-nt lu- didn't
agrt'l' with. At t iuus l lol iler h."
called in personnel 011 ,11d1 otT.1-

sions and discuss1·d it with tlu-ui
Althuuuh the difft.rent viow er-,

han· specific arcas of knnwlt•d!!,t'
tlu-v judge in all c;ikgories. Tiu·
arca of scllinl!, impact is pcrh.rp-,
tite broadcast catl'gnry, hut in this
case the persmm«] view tht• l·om­
mcrciul as consunu-rs ª" well .1,
comnu-rci.rl proclucvrv.

~!any of the pr-opl« Ii.I\ e worked
on t ht' ;i~t -ncy or tu-twor J... 'ide of
the h11sin1·ss previouvlv . I low .m]
~lei u:han, for c-x.unpl, · h.t, wor!...ctI
with J. \Valtr-r Thompson ami .ilso
with CBS. L.t11i1_!.m li.rs ]H•t•n '' ith
Compton. I lobler \\ ,1._.it both CB~
.uul ;\'BC working 011 net\\ or], ,,1Ji·,

In the film imlustr~ m.mv pro­
d net ion ho11"c" .trt' noted for lx-in l!
p.rrticul.ir lv know lt'dc:c.1hlc i11 .1rc.1'
of lighting food" or t'.tí\, d1-.d111c
\\ith .111ím.1tio11. humor. photom.i­
tion or wlr.it all. hut oftt-11 ft·cl th.rt
t.ipr-. lx-iru; n-l.itrv t•h ~n11m!. '' vt ill
not 1•-.t.1hlislwd. T.1pt• nu 11 .11,!rcc
tlii<. miuht h.iv e l1t•1·11 tru.- Ill t lu­
h1•1_!i1111i1H!hut .rltr-r 11.i\ Ill\! do1ll'

t'Olllllll'ít'i.tl .ittr-r t ouuuerci.rl d,1\

.ifu-r d,1\ tite' hJ...1· to ft-1·1 th1•\ .m­
not j11-.t .in 1111 rt huuc h of 111.1th111-
1·n hut ,1 e n·.1tn 1• !t'.11n .11 t lu- <.un.:
time. "\\"e .m: 111 t lu- .ul hthllil'''

.111dnot [uvt i11 tlu- 'npph lHhllil''"•
s.ud om· m.m fl"
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Production, sales up
for all -channel sets
General upswing for factori.es, distributors
follows swift pace of change -over from vhf

T.HE SWIFT PACE of the electronic
industry's change-over from

manufacture of vhf-only tv sets to
all-ehauncl receivers marked a gen­
eral upswing in produetion and
sales for the month of August.
Distributor sales of tv receivers

and factory production of sets rose
substantially over August 1962, ae­
cording to the Electronic Indus­
tries Assn. Marketing Services
Department.
The EIA department listed dis­

tributor sales of television sets for
August of this year at .549,421, eom­
pared with 518,451 for August
J 962. Distributor sales of tv sets for
the first eight months of 1963 also
elimhed - from 3,692,017 through
August HJ62, to 3,95..t,670 through

:i-.·.

the same period of 196.3. Total tv
produetíon for August H)63, was
565,198, compared to 500,693 for
August 1962. For the first eight
months of 1963, tv production '''as
4,409,410, up from 4,132,603 for thr­
corresponding 1962 period.
Produetion of all-channel tv sets

more than doubled during this
past August, compared to the same
month last year, with totals rising
from 44,862 to 90,457, a ratio of
more thau one out of six. The race
to meet the 30 April deadline for
changeover was refü·cted in factory
production figure of 599,38.5 units
for the first eight months of 1963,
compared to 348,667 for the cor­
responding perior] in 1962, a ratio
of nearly one uhf in each eight

First spot buyer for station
l

Hcrh Thomas (seated), prcsidunt of Winslot1-Salt·n1 Pt•t>si-Coln Bo't!Hng,
signs contrnct for first spot at 'VG IIP-TY (':\fi11srn11·S1tlü1t1,Gn•l'l1Sl><ll"<i,
Il igh Point), 011 iJs opcuim; 11ight 14 October, Pnrtid¡rntíng: in event arc
(l-r] F1·mty Snow of HBDO, Atl:111tá: Clü1rli1.· lbtrvilk~. ~Httiotr\ snort~
dir.; 1111(!Bun ll:is.st•t!, WGlU'-TV ¡¡,,,;f. g(.•11.1ngr, <IJI(I coqim~·rcial
m~r. Tho mn-, was nmonu fir,t adn•ftis(·r~oil .art'I1's ülhl'r t"wO L\' .cüilliHs
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sets compared n~ot1<3 hi 11 .Í.f)f: ·~1.
In other ele.ctrnniG ar.('>:trs:~ ,~f!í~.•

tributor sales, of rttdío: sets, ex11h1:- ·
sive nf mito radios, reaebed &.4,tJ.,~Z-1''4:
last August, eom¡Jaíed to 84~t!8fil
in August 196;1. EighHn<>üth d:í~~ .·
trrhutor totals for the Vt'Itr x"'eiE'!!tl ,~
.5'.,482,987,.d(>Wn.cons.ide:;ah.Íyfrcr~~' ii
6,..570,.54·4·.···.fo..·.r.·t.1·.rcfi.·r....·.s···t··.eig·•·· b.···t··· .. 1·11·;·..11····.u.t·h..~

1,.

of 1962. Fa,ctory produchm:i !?lE

radio sets of uJI kinds te;:.1elte'el 11: ~,

2.52,878 .~· A lfgHSt 1963, C()t1t¡i{~.~i)'~,~~
to l,2.53, t53 last rear and protl1t~· to
tion for the January.,Angnst. 19~~)~r
period was down to l0,828,7;il '
compared to 11,6.52,448 fot la~..t: ¡:·)'

t·vear.
· Auto radio produetion :figntes t~i•~
the first eight months of 1963 '"·~1r~:1
up to 4,573,76.S, compared to 41,,,
103,170 for the 196:2 period. Tttt.11,
frn radio ¡Jroductioü exehi.sf,'e df
auto sets hut ii1ch1diJ1gofher ·~~:íif'.i"'
fm eorrrbiuatiorrs totaled &.Sl1il$
through August 1963, up consit1'.(tt~·
ably from the 6:26,154 figure fo:r
the eorrespundfog 196:2periud.
Faetory sales of tv i>it:Hire :t1Jlx~.

were down in both total units s!J)il:d'I.,,,
-~·and in aO"O'recratesakí> fi<rures £111'bb b - - -_·t'i - ---'··

the month of Angust 19&3 and t©:l

the .first eight mnnths.
The total unit sales for pi.et.Pin;

tubes in Angust 1963 nm()Uóted t1
767,529, corupared to 795,l;:!l £~~·'¡I
August, 1962, and Jrtnnary~Au.~xr~
sales totaled 5.,S-40,320 in 1963: íl~
against 5,916,2:86 units in 196:2.Th:~"
August 1963 dollar sales figure vvfí.
$14,473,6-fi, eornpared to $15,{1~,i.
8.30.for that month fo 1962;
mouth money totals \\'.E'l~e$lOS,~.
438 in 196:3 ttrnl $113.,432~881 t.r
1962.
For t't'<,'eh·ing tubes, .3L569,:tXf:Jl­

units were sold in Augnst l©~
eomparerl to 34.646,.000 in :\ugt1$
1962.. }<uni¡tqr-Augnst tutals \\·er
2.2(),,t-t-l,000iu 1963 «tn.d 242,271,~~
in 1962. In dolh1rs, th~·Aügust l~~
figure was $25,7&5,000, eu11111~1nY{élt
$29,22:2.(lOO in that nmnth tltt~ p:i~t
viuus Yc.\ar. For the first cifü~T'
runntlu;of 1:96:3.,the s<.dt·~fi gn11t'l '·;:1:

L

g,¡Sl .()ct 1,000,. c.<Jmp<ttcdto S~(t}~
17-lJlOOin 1962..
Both distdhntur s.nlcs:and fact~r

prod uetl on of ¡5t)d•ihh:> <tn.d :t:'a>:b1l'·
1rnuld .¡)hún.<>gt~tt>hs~·d.g:tidi:.11? í>.CJI''lnJ
what dttdng Aqgust of thís' s~•t;
ctnnp~m.'d .tx> Aug¡1ust 1962, ht1± ·tJ.1:
G:gurt·s hu eon:súle rilroHt:) gt't~IWlt
,~·cm.'dow·n in btiíJl m(~:c:'gt.tf:Ít'~;f~
drt' nu1üth, '-

SPO'f~SJrR/l MlVE~I !HR
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Aa~cpromotes Newi.I .·..
llil,co'.C>romin sales dep't.
f~frm11t·rAHC-T\' .1ssist.111t d.1\ tirnl'

llll"'ªll·sm.maucr Cl·org1• 11. :\e\\·i lias
'h~1rn promoted to director of sports
íüd spl'c:i.d program sah-s. :\l'\\ i
h~ul ¡m·,·in11s ly hcc11 cl ired or of
lnytimt· prnc;ra111i11g for \kCa1111-
J~'rickso11. and lx-Ion- that sl·n·c·d in
lit~nH·dia rt•s1•arch de-p.ntnu-nt and
t•$ ~' hro.ulcnst nu-dia t inu- lurycr
.,11r Compton ,\dn:rtísi11g. lle is
\;ftC'l'l'l'dt•d h~· \ \\1rrvn Boorom. who
~Jun·s to the network Irom \ktro-
1\h.•dh1 where hv was dee president
.,iPfsalt·s den·lop11w11t. Ill' \\,ts with
h(• It.din Advr-rtisim; Bun-au from
..•tJ5:1 to moo n-uehinu tlu- position
•Jf 'kt• pn-sidvut. l'n-viously. lu­
i\'tt'i clirvctor of prnmntion with
\llOP. \\'ashi11gtn11.

T·vior Congress?
r~·}(•\j.¡i011 ooulcl work as an ef­
t•(·th:t•pnlrlk- n-l.uious tool for tlu­
i..1'rfrted Stat1·s Cnnurcvs and might
~ll&n he t'xplorl'd as tlu- im-nns to
·•ntl the filibuster.
~lliis ".is the opinion of Sc1ut11r

i4t1'lh K. Ja\ its \H .. :\. '\'.). spo.ik iru;
iu the l '11c/ct /) isc11s,·io11 progr;t m
rn \ldrnpolit;111 Broadeastin!.! •.ta­
ÍlHlS \\'TTC-T\'. \\'a.~hingto11.
lC ... uni \\':'\E\\'-T\'. :\e"· York.
II ''Ld tlu- public ~<'t' wh.it gol's 011
l.i the fllihnste-r. hour ;1ft1·r hour.
lffv ~ífter dav. \n•ck after week.

ii,,.,l;ilP tlu- Sc1;;itc -;its on its h.nuls
JI Jt1d evt-n ('111n1nitt1•t•s an· pn-vcuted

1t:nm Ult'Vling for t lu- p11rpll'w ot
h1'.íüti; ur~ent pnblic h11sim•ss w hich
1k1i'.glH h n ¡e)p ily fo How t Iu- fil iirns ter .'

1- '~l.l's.dd. ''I think l'\pdsurc 011 tclc-
i.s-1ut1 is import.mt to m.rkr- pcoph­

¡ 1(\d that lhl'y h.1n' ;1 \\ orlrl pl.rt-
1 · üti.\1. ¡tnd nmst mc.isun- up to it."
r1 ~!('·poinfl'd fo the Sll<.'l'l'SS of tlu-

ti<l,R•hi tv hearings .111d notecl that
~· í:t:i~llHH1;1µ~·ahk•;thl'y lt'· hearings)

.Jl) bv eontrnlled. tlu-v .1rt• 110! go-
' - .

1~g.to run aw.u from vun ... Sn I
hi~)k c•xposing. mirst•I~ l'°' more to

1lw pnhl«, .11111 111od1·mi1.1ti1111 w ill
hrim; 11-. mor<' pnhlir- rc-.p1·( t."

H<'p. Tli11111.1'> B. Cur! ¡, (H . \lo l
aho ,1d\'nt".11c'd I\' ('0\1•r.1~1· o] C1111
~l'l''>S .uul .u lrhxl. "I'd lil-.1· 111 Ii.I\,.
'ºlll«' tv ,J111\\" 1101 of t lu- '-«'II\,!

t iou.rl lw.1ri111~·•• but tl1t1\1' - t lu­
l'arc·f11l nm·, - lil«: tlu- t.rx lnll."

By v irt m- ni a rn)c, d1a11~t· '111111·
yc<trs ago, t lu- S1•11atl' drn·-. .dlc m
t·on•r;1g1· of ih l'Ollllllitt1·1• IH'.1ri11~'
at tlu- cli!-.l'l'diu11 of t lu- d1.1irn1.111,
hut 11')1•\ isi11~ of f 1111Sc11alt' dht·11s­
sions is st ill prolrihitr-rl.

AVERAGE HOMES DELIVERED
PER QUARTER HOUR

IF~b.-March, 1963 ARB-6:30 to 1O p.m.)

llNCOlN•l.A.NDº "A"
(l(OlN·TV l(GIN-TVJ ••••.•••• 61,700

OMAHA "A." ..•.•••••.••.•.•• 63,800
OMAHA ''B'' ••••.•••••••••••• $4,700
OMA.HA "C" ••••.•••••••••••• 54,300
llNCOLN·lANDº "B" ••••••••••• 23,600
LINCOLN·LANDº "C" •••••••..•• 23,600

• Linc-oln· Ha1J1n9,1-1(1•n11y

Rn111taprorrt'ttn"' ar? ••-11imntS--1 ""h'. 1uhprt ta ª"v
rlr-/f"'t'tt ª"-~Il1m11attn11•of 1ourl"r ma1••11ol onJ Fnf"tho.d•.
fJ1t1f ,,.,,,, ,,, '"ª"' "º' h.- Gf.'"CkYQlr Wlr'Gt&arq>w¡,,..~111o/
Ir ••~ dM,jlfl'l'U't",

GWB pays $12 million
to Para. for KTLA
( .o)d1·11 \\ ••-.t Bw.ull .1'>l•·r-. 11.1" 1111

.d11.1·d t lu- hu~ uf 1h ln vt I\ p1op·
r-rtv , KTI. \ I.m \1n!,1·li·"· lrn '>12
1111111011.Tl u- tr,111 v,utu rn c111' do\\ II

,,.., Clllt' ni t lw luulu-vt-pr« c·d d··.1h
111l1r11.11lt.1'I ,,d1·, l1i-.tun
Tlw ...t.11 iuu. w liu Ii o¡wr.ot1 ' 011

d1.1111wl .) i11 ~011!lwrn C.ddorn1.1
11.1..• IH'<'ll 11\\ 1wd .1111111p<'r.1kd i,,
P.1r.1111111111tPit !11r1·.,-.111t1· l<J.N

It-. m-w 11\\ u.-r. ( :\\ B ¡., lw.idnl

YOU'RE ONLY
HALF-COVERED

IN NEBRASKA
IF YOU DON'T USE
KOLN-TV/KG,I N-TV!

Lincoln - Land is now
nation's 7 4th TV mcrketl"
Ths-r» arr lwn l1ig T\" markrl• in '\"o·ltr11•l..11.
Tu ri·:1d1 1!•••111. \ "" hin" 1•111•1° 11 •I.ilion
in ,.11.-11.:--1·ll l.i11~ ••ln·L1111l 111111,., u \, •••• 1.1
nwn· 111:111half1lw l111\ ini: l'º'"'l'.'in 1'11·•lair.

Li11rul11·l.m11I Í• 110" Iii•· : l1h lnr av«!
markvt in //II' l -".• lta•1.,I un tlu- 11\<0r11i;:r
1111111iwr of li111111»¡wr •¡1wrlrr h••11r pr1111r
t im e 1l1·IÍ\f'í•"I I" 1111 •l11lio1i- in 1111•
ma r k r t, i..111.'\T\ i..1.l'\.T\' 1lrli\rr•
mnrt' 1han :!OIJ.000 lionw• l.onw• 1li.~1
arr 11 -11111,1" "" ;111~ 1••p.m;irl..1'1 , e h.-.lul•·.
.\•k \n·r~·i..m11l1·lfor romplrh• farl• «n

Klll.'\-T\" i..t,l'\.'f\ llir llffirial lt.a•r•·
I'll;:-. On1l •.1 lnr mu'1 ni .\clor.a•kn an•I
~ orlhrrn ;...,11n•n•.
61'\·oa.--.1-r. 19-.: fRll Ro,.a£.1P'IC

COV'l>U UNCOlM·l.ANO-NIU:.au:1.·s ~no MAl!(JT
A•~Y·K~M•I. IAf. ftdvt·•.,•' NstvOAel •··~*''º"''ºh'•

~q~."!.~~r:¡~qt~!.~
IHO rr, 'º'"" IOlt n. TOlllll

I•
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by Gene Autry, hoard chairman,
Hobert O. Reynolds, president, and
Lloyd C. Sigmon, executive vice
president and general manager. It
is contemplated that the present
management of the station will he
retained by G\\'B when it assumes
control of KTLA.
Subject to FCC approval, KTLA

becomes a subsidiary of the G\VB
group which also includes radio
stations KMPC, Los Angeles;
KSFO, San Francisco; KEX, Port­
land, and KVI, Seattle.

Joining. CBS TV as satellite: KTVS­
TV, Sterling, Colo., will join CBS
TV as a satellite of KFBC, Chey­
enne, Wyo., effective on or about l
December. KTVS will operate on
Channel 3., is owned and operated
by Frontier Broadcasting Co.

NEWS NOTES

Cartoon Xmas Carol sold: Timex
Corp. (Warwick & Legler) is foot­
ing the full bill for Mr. 'Magods

WHAT'S IN THE MIDDLE
MAKES THE BIG Dl.FFERENCE

~..···•··.· ..... ~.~-·

.. and, IN PENNSYLVANIA, IT'S
WJAC-TV

It takes the market in the middle

to give yo.u complete coverage in

Pennsylvania. AndW.JAC-TV ia the

one station that serves these "mil­

lions in t.he middle.'' Here in one

buy -- you reach America's 27th

largest market!
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GhrisJ1Jws Crí.rol, the ,aI'!hf:liitt~··~;~
cola;r veMi.on of the 'Ctr'l:ufles 'O'tl~-'
ens classic schedl.líe.d ftrr !3. ~ .•
eember (7~3.t'.l-t).:30..g.m.J .nn .11~
TV. Pmduced by UPA Pictures ;m
asseeíatien with· NB:C, the c'ª:t:t\©ei.u
\Vas originiiUy telec;,üst l~ :o.e~~:tfif
bor. The \ratee· ,of Ehenezer
humbttg") Scwogec i.s·
Jim Backus.

Joint productioüi: 1\JCM --TV is¡ií'ii~·
ducing <l üc\v h:Pür ·cl.'t:füíJdtÍc!"'~tí~l
pcnse sedes iü .qf;Socí\1tfo11 'i1'~tI6l!
NBC TV,für 1964-'65 -,Mcjftf1't!íJ ~¡:;
ton is executive producer o! i~1!1i~:llb1

which will star Rohert Va.ugh1:r.

UA:-TV and C.6S TV o:ollabt>J:~~it&
United Artists Teclevisi()nif> J.?11~~.
íng a new series, Mark DoLpl~f.r:i.~1"

CBS. The one-hour drama-:ai:N~~Jll·
ture, written and. created hxr .~'
Richard Nash, is being readle¡a ···
possible use in the 1964.,.'65 S,~"\~~
The series. will sf~r ;Robert H.or.t~ni.-

~h
TNT Color system; The.atre )i:Gttrl~
work Televisierr's nexv C.olor °E;i&~;,
phor large-scree11 c::Josed...cit:~!;f.'
system, no'v in .r>rodi1etio11,··..~
heeu introdu.oed at a series of;~~ll11
onstrations rLt TNT's Tecib1£m
Center in \Voodside, N. Y. Úo"emo1l!I
stratíons in other U .. S.. cities¡ '\~f1;
begtn: late this mOJJth, ~\ilfh ~i,,- ~~1

first ot1t-of-to·wt1.. de!JTJ·OiJs~r;ª'!i\l>,'j
scheduled fot V\1'ashi11gt<n1, : "JJ

NEWS MAKE.RS·

JA:CJ;;: H1<:ruvi.· to station. JTJittla'l$~t'e
\\'NE~ t~Tv~F?>.,f,Hav Citv. f;J;c¡lt~
been eennrn'ercfa.l 'mm;ag.c.X::P-~•$·)
Gerity Br.oa.deasting. ·

B.1CHAHD flO\\'Ll.\K·Q to 1~.t~tí);€1t~
lll•ln-.\get of \\"SF A-TV, ~·[orr~;~n
ery.

KEKN1':n1 L. It..\T.er.r .to .'u:.•.rn.[~~4.;i

sales manazer for KSL-T~1',at
L'' ~

Lake Cit\'•
Holl H~.,~¡s'.fEt!\H:>íl.<1fü11tªl. ~~l;i:l

lie relatíons diteo.t<:>rof th~, 'tii
angle Sfa)tÍé>llS.He ~\'ft,s 1-ic@ tir~~
dent of The Softness Gro:up. ··

JACK D1u1~r tó vi:ef.ll 1;,res:id~tl!lí'-~
The $(Jftiless' Groüj), Lindiit. PJJ:~~I
t(). :Ü~C{lülltC~CJJ!J.tf\l'(:' tlJ(~¡-,~,.

i-:1~H'.1u1:rT. '5Lí\Cf' to cl.it~€'tm:"~
- ""acfoerüsiiug aml, públie re1ti:'tl(tl'IU 1fi11

\:VCKT~TV, ~l.i'tl'uii.li~ wi1,~ ,~;)1'(11

tiYe {lir~e:tot'()f 1the A:rthirt
A~~'nc'~r..<1,1rc.l ª ('(~Prtlítt"c.t<1r
B-.i'Slmp:r:ic,:Gr:!il:t'ff, b"i@lcleu ..

I
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Pl.odio br·and figur,es
1~rt ·make - break p.o.i nt

aays RAB has tough fight ahead to sway
follow-up N.Y.-tested billings study

111<: 1>t·ccEss or f.rilur« of HA Jrs
, aUt·111pt to provide advcrtlsr-rs
!Ttl.. at(cm·ics with tlu- actua] 11d
.(IITl'S for radio lir.md billings ap­
~ats to lw at its "ruuke-ur-lm-uk"
~ilnt.
'lllAB president Edmuml C.
!tNlcr last week dinth::l·d thl' re-

,.,,..,. · f ·1 t· I ·. I I:ts o a pt ot s uc y 011 rr.mc ex-
'í]'clitutcs, with information pro­
léfanl )1\' 13 New York arca sta­
:[1ns. \Úth tlu- pilot test in hand,
1~1l hopes to .sell the idea to radio
);t:inns i11 other markets. 011t• hy
~t\lllltil all major markets urc par-
1·ítl•1ti11g.
Addrl'tssing a cnnveutiou of tlu­
~titntt• of Broadcasting Financial
~HPt(C'1iH·1H in X ew York (see
l1~ti 21). Hunker roveulcd prr-limi­
•·ry flgurt•s which indicate tira! ad-
""rtis1·rs spent about $1O million
'iét) on N.Y. radio the secondI ,

:,1<1tctctof this yt•ar as follows:
1• 'lFl1.t' $7.5 million by an estimated

:?: rmtional ami rcgio11al udver­
:ttrs to promote ~-H> brands. \\ ith
e<),)advertisers .u-countinu for the
·~t!
_,\ftt>r Iris spevclr. Bunker stressed
s:l'xl\sOll that In-cause stations do

y1~v.cn1t to n-vi-al their hruncl hill­
H~h1 ;my1111t', IL\ B has a hard
Iht ilht·ad in cum inein)! those in
II:rk1•tfli uutsid« X. 'f. to 'take part.
'~IT tlrouuh the projt•d is sup-

:J rtít'd by ho th ind iviclual reps and
hri<fn Ht•prcs('ntath·t·s Assn .. IL\ B
usJ still prove t lu- lunu-ranue
,'~u1"tu ü1dix·ül11.il outlets. he suid.
~iv:t-~.·s.-~njss-timl'-h i 11 í 11gs is
11\}~'skse~rnd major hurtllc ti; over­
l'JJlé· hcforc initiation of the pro­
dA:. Hünkt>r ft.ms that when com­

~ i¡<d11;~f\' and radio brand e\¡wndi­
r II t··t's. ,,¡ n·mlcr miuht not n•alize
ht tht' two S:t'ls nf fkul't•s arc

k1s1•d 011 dillcn-nt scales. "\laylH'
we art' lu-ttr-r off using gross hill­
i11t!s im.tl'ad of net," he 11111scd.
''\la~ he we should gross tlu-m 011r­
svlvvs." Ill' added that tln- tv fig­
urvs compiled h~ tite FCC arc "al­
,,·;1ys nhout 30'(- under comp.truhh­
fig11n·s rl'lcascd liy Tvl]."

Bdorc the Al'\\' York pilot study
lil'gan, meetings wen- lu-ld with
nu-tropolitun arca stations to con­
\ inee them their figures would
never he n-vcah-d individuullv. 111
the end. lS stations agn•1•d to takt•
part in tlu- test, and 13 ultimately
reported their fimli11~s.

.-\side from ft•ars of sec11rit\
leaks. stations arc averse to pay­
ing for the servic«, Bunker r-st i­
muted it would cost Iu-twcr-n $30.-

000 .111d ~.->ll.000 .1111111.111~ti· pro
\ tdc· .11.!t'llt'Í1·•.••uul .rclvr-rt i« "" "1111
tire· tot.rl. 11.!11011.il hr.uul hv hr.uul
'Pº' r.nlio e\p1·11di11m· v. H11.d11 110\\.
B \ B ihc·ll ¡, ,1Ji,url1i11~ tl«- 1·0•••1
l'ntil H\B <011\i11c1·.., .,1,1tio11., 111

Cliwal.!o, I.u\ .\111.!t'lc·\, .111d orlu-r
111.1jor 111.irkd\ of r lw ¡nop·l (,
\ .rlm-, vt.rtion r1'(J' .m- pro\ 1di11'.!
t lu- fig11w\. The\ .ire· \1·11t. i11 crn1

fidt'IH'I', to t ln- CP \ Iinu uf 111 .u.
vl.rrw« k ~ \litdwll, \\ l1i111 ¡, < 0111·
prl im; .111d pro<·c·,,i111.! t ln- 111t.1k
E.id1 ..•t.uiun 1lr.1t look p.rr t ill tlw
:\.Y. trvt \\,l'i d.1,.,ifi1•d Ii\ a eodl'
1111111lwr. 'º t h.rt 0111~ P\ló:\l ¡wr­
'i11111wl "1111ld k11m' tlu-rr .ut u.il
idr-ntitv .

Durint; lri.; IBF\I t.ilk. B1111kn
1>aid that if r.u lio c.111'º"''' tlu- prnl1-
ll'111 uf 111t·.11>11ri11gih .111di1·11n·
thr1111glr s11clr efforts ª" IL\ B's pro­
po1>cd 111etlmdolo~y stm lv, tlu- nu-d­
ium could "~ros' $~')() million II\

!!)().) or l~J(j(j- au imT1';1\t' of .1•.•

11111d1 as $1.30 million m1·r r.1dio"'
current a1m11;1) ~ros\."

B1111ker said a s11rv t'\ of H \ B
111t·111lwrvt.itions ..•!rnwt·d· th.it st'\ 1·11
011t of tr-n report t ot.il 1>.1l1·s 1111KIi
uhovc those u] l.11>tyc;1r-a11 ,I\ c-r­
a~l' incre.r«: nf I ·I' r 0\'tT tlu- I1)();2
Iiunn-. Callin~ radio "h.id lv und.-r­
priced". hr- pnintrx] 011t th.;r spot I\
ratl'' ·m· up ;w; vinee HJ:Jfl. "hilt·
radio's .m- 11p 0111~·ISr~ in tlu- -..11111·
¡wríod. ~

Winners take Yankee prize

Prizl''' were ownnlcd In ai:t·nc,· cntrunrv h~ Yankee :Xd" ork in n111lt''I
marJ..inc: :15th anniversnrv of :'\e,,· Eni:lnml chain, Taki111: part arc 11-r
.\l Maffit>. Y1111kt't' ~.E. Salt•' m er.: winner \\'illiam l. Onmhurl!. '.p ..
)rrontl' 0·1.~·:1ry .'\~~·ne~: Yankee nth. dir. \I Korn; w inner John T.
.\tallo~'. aceount evcc, nnno. Bo,1011; anrl Yankee natl. 'ª'I"' d1r. Proctor
}Olll'"·Other winner», not pr event, "en· Jol111 B. \111li11' of l'apnt, Koenic,
Loiv; Hoher t C. Kellv , Lennon & \.t•nt•ll; J.1t·J.. J. Lvr-ucr , Tíclt'\\ilkr
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Radio/ tv coverage ol Ne.groes
changing audience make-up

e 11A::\"C.Ecanses change. In the case
of the civil rights movement, a

br e a kt hr o u uh~
in general
broadcast cov­
erage of Negro
news is pro­
th1cing a mun­
her of interest­
ing collateral
effeets on the
listening habits
of the Ne gro

Novik community all
over America. This is the edu~ated
opinion of one of the country's top
Negro-station hroadensters, Harry
Novik, general manager of 'VLIB,
New York.

The breakthrough, according to
Novik, in an interview with srox­
son, carne with the coverage of
James Meredith's integration of the
University of ~lississippi. Prior to
this, the general broadcaster car­
ried only the "highlights" of the
Negro story. "The day-to-day news
was left pretty much in the hands
of the Negro-oriented stations
which programed to this specific
marketplace," remarked Novik.

"Meredith was the trigger and
there has been no let-down since."
Novik noted that the issues of the
Negro story were "just too big and
corning just too fast" for any gen­
eral media to give it the cursory
treatment it had received in the
past. "To their credit let it he said
that the gt:·rn·rnl broadcasters did a
maunifiecnt job. Coverage was su­
perb; man-in-the street interviews
were more than fair, and the wrap­
up stories were done with sensi­
tivity and respect."

Novik is sure the overwhelming
majority of the Nt•gro nopulaec has
listened to and watched gcncrnl
broadeast coverage. "But we h·cl
equally ecrtain that they now tum
in even gn•atn numbers than lw­
ÍOf(' to tho loca l Negro-1mH!r:rnwd
station wherever po.ssihle to gt•t tltr­
Negro thoughts ami attitudes that
th« general hroaclcnster inst oannot

IR

.--------....--------------------------------··

Ace ount ex e;c puts ho.us.e. in. Ivr ai.r

supply." Perhaps the greatest ef­
fect of the general broadcast atten­
tion to the Negro story is, therefore,
a "greater empathy between the
Negro and the responsible Negro
radio station."

Negro stations now see them­
selves more elearl«, said Novik, "not
alone as interpreters of the news
in time of crisis hut as a vehicle that
should be the source of news from
now on in. Ileevaluution of program
structures is under way in almost
every major city in America . .News
departments are heing enlarged. In­
creased community service pro­
grams are hcing blueprinted."

That change and the courage to
make change is everywhere sup­
ported by the faet that some Negro
stations in Georgia have "actually
gone on the air and urged their
Negro listeners to go out and vote."
Noting that many stations do not
have the freedom of speech of a
'YLIB in New York, Novi]; com­
mended the southern stations for
acts of "rare courage."

"So, in a sense, change has caused
change," eoneludes Novik "The
Negro himself has become a more
knowledgeable and crítica] man.
The Negro leaders ha Ve grown in

An ABC Harlío account exec
purchased time on a non­
network station's broa(leMt of
Saturday's Dartmouth - Yale
game ... in order to sell his
house! Hobert Fountain, first
sponsor signed by \VICC
(Bridgeport) for the gr'ideast,
made his buy after hein,g ln­
vited to attend th¢ g~uXle in
person arrd then re<1lizi11gthtil
the acfolt listening nuctie11c.e
\\'.ould contain prime pros·
p<:'ets to purehüsc his colonia]
home i11\\'c$Jchcst<.'t Gou1lt)r.

stature and iu the un:d:erstancl'l1~·i
of the ·wllu.e ·o;fbro.ad.eas.t Hine tri 1

completion of .th.eit mfasiobs." Th~1·'11

are seeking il,and getting m.or:e º£
it from Negro stations Cc\'Cr}'\"h~r~.
In turn, the Negro Commurtit~' i~
tu.ning in more frequently tlrn:.né"·e;r
before to hear the thinking of i'.t!!!
leaders. And as this proei·,ss. ~);J~~·
tinnes it will weld. the .entire 11:;;1;..
tiorml ~eqro .ernnmunity into ~Ill
ever-·íncreasing políüeal and m~'ltr;;.
keting power and Negro radio ·w~m
hai·e played its part in the evolufi'.~o
nf greater freedom f:or all."

Supporting Novik's tlresis that tl:m;
Negro community is. beeomtnJ~. lil!ID'.•r
ever-ínereasíng rna.iketíng power
"The New Dirilensions of the '~~gl!é•~
\hJrket," a slndy rm•..v available lltii
advertisers and ageneies Fr~rn,,­
KDIA, Oakland, :\:.egro market s'tü;·•""
tion, It revea ls that S.an Franels:~
is. the 11th Negro market i.n tblf,,
U. S., with ª totrtl popnhitim!I !i[f_,.,
252,500 in 70,400 lrousehelds, \'.."itfl~
$318,212,000 effective buyin,g; i)n,,
come. Of that buying. income.,
cents of each dollar nf ineotne< £1!

spent in retail stores,
The average Négro househo]d t1,

San Frnneísee has rm income iID;

$4,5.20 per year, with other are~·-""
even higher,. as with Berkeley, '\\?ttE:
an a\'ernge í.nenme of $5.591. n111-1

survey gives the foUoi ••·htg bte~
down on spending~ $981 ver '.Fl.fJ¡;I:
per household for food; $123
year per household. for drugs•;
per year per household for a1)Jl~lfe
a11ddepartincnt store pu1:eh~1:)r'$,.

Tl "XT ·· · l:•'J k·. '' .· .'.'.f·ie iiew ~'ji(..'gro.~.:.ir~et s;t:i,IJ.J;J

I·

Fmu1tain wrote the ;com.•,
m.crd:::1l message, hin'lscff, sllbt·
ly slanting it Hl Ir11~rcs·shis
"I · L. · ····· · L" · · ···· " "·xr•· 1vy . c:::1gne 1st~mers. ,, rt.1
~111orgm1 playing tltc b~mk·~
groirnrl, the GÓ·-sceond spot
began with u ilc:ep.-thro~ltcil
amremreer asking.: ''Can 1<:1

prcUy 'Y\'.hilc baus:¢ iH Ult
ec>:1.mtt)~re~JU}:fíüd h}lf}'.pi1.ic:s~
with a grO.'WÍf1~gfrin1"it)r f.'fClllT
the :dtv:? . . .. This i~ thRi·r
story •.'' .Tl1c nq~;('ln..fücn f<iuled.
and the t1nn~n1H~:et.«mJ11ple'tc~d
det-.1il~ of 'the .1.~ffer.



.r.ts tT1111111i-,,i111wd lo ~.di·, \l.)11-
1gr111cllt h~ H1·1·1i.ird Ilow .m l, l.iru­
,f :'\q.;1'11 ••t..1ti1111 rqnt"wllt.11 ¡,,.
1:n11in tlu- 1·111111try,.11111¡,111"·d 011
I' ~l'P!!r.ipliir ~dl'di1111 ol l.í uutro­
mJit;111 111arJ..l'l, 11ri!!i11.1lh d1.ntl'd
'·1) S.1ln \l.111.1!!c1111·11t1111h lt) I11111·
r,.J(iuu.d "Surv 1•\ 1111Bin i11!! P11w1·r."
lrh)•\i'.1' 13, l'lllJli)ri-.ill!! ouo-t hin l ni
it1.tt11tlw :!O uulliou« in 11.1ti1111.il'\, s ,

~fo population .111d t lu- $::!l.!) i11 111-
kn..1.1! 2':t•!!rn i111·011w•,, \\1'1"1' add1-
i1.111.dl~· rc-an.1h /l'd .11111 ..•t11di1·d
rrun tlu: '\1•c;ro ...t.unlpoint , ami rv-
frn:t u.rt iou.i] '\1•1.tro 111.1rkdi11!!
·n·11tk _,,

··-\turleigh tak.es swipe
art merchandising aids
tukÍll!! .1 s\\ ipc .11 tlu- s~·.,tc111 "liid1

1111,,,, ~1.1tio11-; 11ff1•ri11!! .11hertb1·r~
111~·n·li.111disi11!.!aids. \111111.d llro.ul­
,.1,tií1!! 1m·sid1•11t Hulu-rt F. I l ur­
,1.-'l~h ~.l\.·o.;if i' JiJ..I' q11id,-.;,111d

11.tlw d1 'l:¡wr you !!l't i11. t lt1· h.in h-r
J is lo !!d out" - and it 111.1~ lil'
inw· for '\111111• iutelliucut 'collec­
iu· li.1rg.iining' all thl' way
rtunul'· to work out .1 sulntion.
111• points 1111t that '\Olllt' of tl11•

"''h'lll ." more violent a11til!!ll11i-.ts
hthn It's a "\l.ad1i:l\vlli.111 dl'\ it·1•
l' !i!t"f Mllllt.'thi11g for 1111tJiii1g; ;}
/"1rt:•lií1in!! \\l'd!i!l' that i11 e-.sl·m·1·
Jill\, the rute." Tlu-y would put "a
?rit<·12• 011 tlu- ht•~ul of tilt' Olll' in
rrnmlcastiug who first eom:ch ed of
lie idc..1•••
fln the other hand. I lurh-iul:

. ,,,J¡¡..,,, prota~1111ists consider that
1f•tsí1n ..thl,' 'P;1tro11 Si1i11t of Sales'."
1h.•\1\'Íng the svstr-m as ..p.irt of the
¡,~tuf d11i11~ lmsím-ss in today\
iHrkd.pl.1ct.•; a m·n·ssit~ that
llu:ndd lx- buried i11 t lu- rail' .nul
1rgntt1•n hy t'\Try practical mun. ..
tlw \I HS chid san snuu- di,sl'11-
·r·~ask whether it's f.ur "tlutt 1111l'
:d\.·f'rtisr-r recr Í\'l'S mercl 1a11di-. int!
id "'hilt• anotlu-r does i111t .md \ l't
,Jfí\ . ¡111 eqnal amount for the
JfJP.·· .ind wo1Hh•rs himself if tl«-
11•1H11rn"is ~o timid that it eau­
Pt sustaiu its 0\\11 price structure
n<l c·nnnbk<: at the thought 111
1:.üu;: a s.1IP ...
"í'h.H it cuts iuto prufit«, 110 0111·
m ,~fo·11y.,"llurll'i!!h -.;,1id.... Still. i11
":th'Í:t'fhf', there arc thos1• w Íru he­
<·~;~i th:ü. 'profit' h.1s no nu-unuuz
ithput vohnn« and th.it without
1i:s'trntch' tlwv rnizlu 1W\'1'rreach

- "ll' volnine the~· need. ..

PEif;

~-'Ed Murphy' .
MUSIC · ·.

It packs a friendly punch. Stroll
down the street with Deacon
Doubleday or Carol Johnson or
Fred Hillegas. Watch the smiles
light up peoples' faces; hear the
known-you-all-my-life greetings
from total strangers.

This friendly attitude is for you,
too, when these personalities ore
selling for you. And, that's why
WSYR Rodio is the greatest soles
medium in Central New York.

So you see what happens:
Personality Power == Sales
Power for you in the 18-
county Central New York

Fr..ed Hill•901
NEWS

Elliot Gav•
TIMEKEEPER

orea.

Richard Hoffmann
BUSINESS NEWS

Instant friends for what
you have to sell.

Bill O'Donnell
SPORTS

Joel
Mareiniu
NEWS

John Gray
MUSIC

Alan Milair
MUSIC

R•p••u~nlt>d Notoonolly by
THE HENRY I CHRISTAL CO., INC

NEW YORK • BOSTON • CHICAGO
DETROIT • SAN FRANCISCO



The Big, New
Giant of

Kansas City

Irv Schwartz.• V.P. & Gen. Mgr.
McGavern-Guild Co.
Mid-West Time Sales

- -

1 Se1vi11g the Great Midwest
I 2'1 Houts a Day

----

50

"In today's atm.(Xsl)hcr.c no si11,gk
st<1tim~ eán :áffortl .to be a 'é.tu:;<n;lcr
. . . , H1ere are tnn In<lfi)f rivals in
the marker. Agtmcics km1w this mu.1
nftcu play 011e against the other,"
he said. ''That's just good busin~'ss,
and we applaud th1,.·n1 for their
efforts in their client's behalf. As
a matter of truth, sorne udvertisors
have the whole system clown to
snch a science they know exactly
the formula they need qnd hn».
11111chextra aid they exped iwr
do llar spent."

Hurleigh's remarks are contained
in the Mutual Ne\vsletter for this
month.

NEWS NOTES

Rceord sales: NBC Badio has
racked Lrp $.5,787,000 in new and
renewed business for the third quar­
ter, which exec v.p. \ Villiam K. ~·Ie­
Daniel terms "the highest since
1960, when we ehanged our forrnut
and became a profit-tnal<ing opera­
tion." Also the network has already·
contracted for 24% more first quur­
ter rn6-t business than at this time
last year. Seven of the advertisers '
in the third quarter are new to
radio: Colorizer (Rippey, Hender­
son, Bueknum); Certified Car Cate
(Young & Hubieam): Mercury (Ken­
yon & Eckhardt); Chanel (Norman,
Craig & Kurnrnel); ReaLernon
(Lilienfeld): Gulf American Laud
(Paul Vernw); \Vyler Soup ~li\::<:'3
(Compton); and A&\Y Hoot Beer
(Richard N. !\"1e1tzer).

Beno outlet joins web: KCBN, Reno,
be;•gan active affiliation with the
CBS Hadio Network on 30 Octolicr.
Statiou operutes on a fre(}ueney of
12:30 kilocyeles with n power of
2.50 watts unlimited time.

Storer profits up: Storer Brondeast­
iug bas n.•port.ed an inc·rease of 1

21% in •Wt profits for tln- third
quartet of IH63~ over the sünil;n
W62 period, Aff('r-tn·x ¡rrofits f<.i.r
the 1063 qua rtcr were:' $l;<Y67,] 72,
or .5-4..4¢a shnw, emnpared tn $881,-
5,53 or 36.) ¢' u share in 1962. N:t•t

' profits <lft<'t tn~rs of tbc fi.rs.t nine
mrmtlis of W6.'3 W<'t\{' $3·;fJHS,826... or
$1.8:2 per share, eon1pare£l to $14,­
·t99,0l 8, or $J.8,) a .sliart' for tht?
similar 196:2 stygnmnt. A ,.,.p<:.lkesnnu1
said the 1963 ('~ü:11in,gs: t:cflt'et .!I

Ratings we have aplenty. Like KE.Lt'.
LAXD TY's huge ARB-JJ.1%·~1.:El'li
SH.AT{E..º And nrorehontos téa:él:i~it~
the total Sioux Falls-9.q' County air~
thnn on all other tv stations cmnhirr-0r
B11t it's the svemen in those ho~l
we're proud of. Stout Wbm('n, i3~~~i~¡¡,~
old wome», motherly ty.pe!l, n.&'\Yl
marrieds, rornanti.c singles, Lan11~.11't
\\'elk fans, Candid Camera fons,:;tf;t~·
noon t\' watchers - wornen of.all ~!~~.
shapes am.I sho. P....ping. t?ts.·.te.s. Ket(¡'
LAND TV°' delivers more da;rlii~:
than you can round up· .011 an ~~Jr~
channels in this Irtarket a.U pfü:¡,);f:ljf!'
together. WiüH an intto<:lurtion :(.S.~·
eral hundred thm1saud of 'em )'r '1r
H-H that Joe .Floyd :sent J'.OU.

I

I
I I llllrtlfHll'I Ill ismt""""""',_,,,,,....,,.,
1 l11Mi1111HI)

I ·el!nillil9.d ft,~(11. AB:B c'ltfml\ítc$. A~!llc.11,~c~
¡ niorics, .Fó:b.••Morch '~3.9 o ..!'!'L't!!: r:n;idtii~M1,11:d•

IÍ •l!'CCk.•



-TIMEBUYER'S. ,

CORNER
• Chicn~u ;tgcncy appoints inedia clircctnr:
Charlottt~ Tucker has jo.inl'd I.~.I I, Husscll, >.lc­
Closkcy & Ca. as media director. She was form­
erly associated with the Keystone Broadcasting
Network, Earle Ludgin & Co., and }..lcCann­
Eríckson.

• l3cek1:.radds tu st¡1ff: Frunces Briwa, formerly
with Dean L. Burdicl, Associates, has joined
Hobcet A. Becker, Inc. (New York), as assistant
director of media.

• .Nc:o.v .Mcclfa director a.t Fullerton: john T.
Dunford has joined J. S. Fullerton (New York)
as director of media. lle was with ''' eslcy Asso­
cintes, and prior to that .;\'.ith Lambert & Feas­
ley, Bryan Houston, Inc. Hoy S. Durstine, and
Mnrschnlk & Pratt.

• ~fn.C'~lnnus, john & Ada.ms names media di­
rector: Johil J. Ennis is the new media director

BILL WHITE:
fr:om flying to formulas

Recerrtly appointed a více president by
tire cxecuricc committee of Curntingham
& \~'alsh, Bill White is associate media
director and manager of the media de­
partment at the agency. Bill, who joined
C&\V (New York) in Hl53, and is respon­
sible for the development of formulas
for the estimation of desired media com­
binarions for spccifie audiences, says,
••my rcsponsíhility lies partfrcularly in the
arca of spot and network tv, where I've
tested formulas on audiences by claypnrt,
program type, single and multiple station
wmhinations, cte. These have been
cheeked with special tabulations which
ha,· e proven their aeeuracy." In acl.diti:ón
to coordínatj11g tJ1c agency's media buy­
ing operation, Miffs particular account
as~dgnmeuts include J. A. Folger, Arneri­
¢an Uome Products, Sterling Drug, and
Block Drug, Prior to joining the agency
be was broadc4;1st media director of the
.now defunct Pctlíat & llyan agency, anel
timebuyc.r at Denton & Bowles. A deft

lt
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\lrdi.1 people, what they
.ire dom¡;:, huyln¡.: .md s.wtn¡.:
-1 :\m·Pr11hn 1963

.it ~lac~la1111s, Jolin & Adams (Xcw York). I le
was previously ussoci.ited wi.th Fletcher Hich­
urds, Calkins & I Iolclcn: Bryan l Iouston, Inc.:
and Beu ton & Bowles. I le joined B& B as a
media buyer in HH5, after four years' service
as an ueri.il combat gunner with the Eii;hth
Air Force. A nutive of Honesdale, Pa., he at­
tended Columbia University, now resides in
Qul'cns Village, Long Island, with his wife and
two sons.

• Buyer joins Cunningham & \\'ü.lsh: Latcheznr
"Lucky" Chistov is now with C&\\"s (Xew
York) media department. Ilis account assign­
ments have not been disclosed as yet. Lucky, a
graduate of Colby College, was head buyer for
Sun Oil at Esty (:-.:cw York), was previously
with Bristol-Myers.

• Buyer joins \\'cs ley: Ben Carroll is now with
\\\•slcy Associates (New York) as media buyer

composite of verve and reserve, Biill start­
ed his career at CFRB Radio (Toronto)
in programing and sales before \Vorld
\Var II, interrupted his tenure there to
join the HGAF to pilot bombers nnd Spit­
fires.. Uc and his wife, Put, who boast
they're grandpareuts, have three chll­
dren, two sous at home i11 Xew Hochcllc,
and a married daughter.
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on various Shulton Products including the Jato
spray cleaners, Cliss spray starch, Clísade Fab­
Tic finish, Hespir-aid room spray, Coodaíre, and
Slug-a-bug. Ben was assistant ad manager of
the Aerosol Corp. (Boston) before joining Wes­
ley, previously was broadcast traffic manager
with Lestoíl (Holyoke) and later worked with
the Sackel-jackson agency (Boston) handling the
Lestoil account.

11 Gumbinn.er appoints media director: Oum­
binner (New York) has promoted Edwin Green
to the new position of media director. Ed had
been director of broadcast media since 1961, is
now in charge of both broadcast and print
media under department's new set-up.

• Testing: Lever Bros. Vim large tablet for
laundry use currently being tested in upstate
New York using minutes on all television out­
lets in Syracuse. Agency, Ogilvy, Benson &
Mather (New York) ... P&G's Safeguard de­
odorant soap, test marketed using four differ­
ent 60-second spots placed on all tv stations in
Atlanta starting about three months ago, is now
being pushed there with seven different com­
mercial spots. Agency is Young & Rubicam

SUM·NER SPOT FOR SPOT TALK.. . .

GOOD SPOT: At Rockefeller Center in Netv York Cit»,
Sumner representatives pres.i:'1enl Gene Sumner (stand•
ing) g<W$ot•er nm·i11 poitüs of stution-11c1arktl.t'Story uá.th
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(New York)· ... Lev:~t·Dtüs •. lld¥,e: lig;u1cl ·~~
tergenf for dishes testing Willi..a '~áll'ly h:eavy·
sked o·f minuteg, :cm all tv' Sc~í:tti~n.s,fu; De~~r.
Agency is Ogilvy ti Benson &~.Ml!rtbe'JJ ( :N·~.:w·
York). ·

• Noxon using 1:adio: Noxon, the' all-purp<>se
metal polish, began a six;.1weékschedul:eofr1adi0
commercials 't October in New York :a.n.d :Phila¡,;
delphia. The spots, totaling 167 weekly, are
being aired on \VOR, \VPAT" \VMCA,) and
\VNEW in New Yark; and on \VFlL and \:VIP
in Philadelphia. Age.ncy is Smith/Greenland
(New York).

1--

• Roman Meal using radio: Roman Me·al Co.
(San Francisco) is running a five-'month spot
radio campaign on 31 western stations· to pro­
mote company's hot cereal. Drice is scheduled
entirely in morning time slots on stations in
California, Washington, Arizona, Oregon, Ida.ho>.
Montana, Colorado, Utah, Texas, and New·M.ex­
íco, Agency is Honig-Cooper & Harríngton (San
Francisco) ..

1•l<í

TV BUYING ACTIVITY
~ Schenley Industries' Roma and Cresta Blanca
wines campaign of nighttime minutes and ~Qs
expected to hit the air in a very large numb.er
of markets. early in November ..A,gen~y is Clinl'
ton E. Frank (Ohícago}.

~ Green Giant campaign o:f minutes will begÚ'l
in November for an eight-week run, Buyer .~
Bruce McRitchie at Leo Burnett Co. (Chieago).

i~
~fl
"'!

'"·i

(l.r) Noe•l Bff'ck'er and llwlJ B1'ilsl1F~n, br>~h .GlJ:m¡KtB,g
timebuy.ers; Tadd Gaulóe1íiír, E. S. $:µtr-iner 1sale;sta.'tJil1
prc;sidcnt; Grabrtm llay., C:a.m:pt.nn li'Cfflt m'ed'.tlí' 5'.l,l¡P.'1'1)



11.ci11-ri't·mri11f.! fo,, o( .S21fí,217,
.~corc•d \\ ht"f1 ~lqn·r d1'>poo;t·clol the•
J:lfruni lkach nai/y Sun l.1,t J 11.1H',
\\hilJ · tin• HW2 e.i rn i11C:' rdlvd ;1
:t:11>1H're11rri111!g.ii11 ul ~~JII, l1J2 Iroin
.flw· s.ilc· of\\'\\\ '\, \Ylrc·.c·li11L!.

Fui ut tlil' Fair: \\TF\l, \.t•\\ York,
will brn.1dc:1,t lh to• .uul ill '<lt·n·o
d.in·d front tlw PHi-1().) \,." Yor],

1 ~-\'enld\ F.1ir. The• 't.1tio11 .nn l ib.
¡¡¡;i11te•reo111p;lll}, \\TF\I lkmrdinf.!
~t·11dio,, will ht• perui.nu-ut nliihi­
tnrs at tlu- Fuir, with e·<1c·l1t·o111p.111y
h.1\·i111.,!.1 en1nplck ;111d i11di\ idu.rl
!i:f'tnp for hntli .ictnnl hrnud(·;isti111.!
ancl slt're·o<·;isti11L?:.ami for comph-t«
rweordinf.! Ll('ilitic·s. The st11dios,
~vhieh will ;ilso wn·c· .1.s ;111cvhihit
.l:>¡wn Irr the pnhln-, .m- to he lro11wd
ín tin· Hdtt•r Livim; Building
how 1111dt>rcouvtructlon. Dirt•din).!

1 WTP.;1.'s :1ctfritiPs :11 the Fair wilL
bi.• SJwldou \IHrc l l.rrris who has
ht•Pil n.nnr-c] 111¡111;1grrof tlu- st.r­
,íitm's \\"orl<l's Fair Operation.

The ·t'OO knows: .\BC fl.1dio is 111:1k­
:i.il~a stronf.! pitvh lo its ;1ffili,1tcs for
t1il1-off...;uncl C'o\·t'ra!,!c' of lo(';il storks
\\\'Ílli nut ionn l intvrr-st. ldc;1 is to
¡kvl'p tln- ndwork's Flair Hc¡wrts.
it proarnm of livr-, dail~- fc>:1tmc

1t'<OYl"ragl' of cu rrcn t e·n·11ts, 011 top
úf thr news with i11tcrpret;1tinns.
Th» pLm was prnpost•d to Ihr ·H>O­
«Hld ~tUilfatcs at l;t.,¡ Scptemht•r's
n1t•elit1!,!s and since then the net­
\\urk luis avcru l.!;('d from ~O to :JO
phcmc• t·alls a Wt't>k from stut ion
!l('\Vs dirt>dors. \BC n.1dio will at­
!fo•mpt to cull clnser eoopcrutinn
trulí) tl.1t• affilL1h'" in this m.rttr-r h~
\rci;1det1stinl!. sturtnu; soon, closed
·ht•11it inforru.it iun at n-uul.rr inter­
,.i11'\ tn affili;11t.· n.t·ws directors. The
>·r<·l.«tdca.\ts will cont.ii11 ;1 complete
<.•port un tlu- past week's Finir
li~t''llt>rfs c.·o\'t'r<1l!t' :i11d "1wd fie rc­
Jl•J~\'bifor contr ihnt ion for llSt' the
t.}l'lnw:inl.!;we•t•h.

~~~\\rfm s¢'n·iec: \\'h.1t is rq>ortcd
o' lw tlw fip,t <.·c1nmu•n.·i.il fm st;1tion
6 :e.1¡:n•r.rlt•in the 1\.11.1111;11:00.1n•:1
~UI ~ll nu t lw air nt•\ t .vprrl. \\"K \11-
"'s.I, UU\\ rc';Hl~·iné; ih cq11ipnw11t,
dll thq)lieah• \\"K\11-.\\l's pro­
tt\l.ming unril all ee¡nip11w11t b in­
t.~)llcdand tri.tcd WK\U-F\l will
'ki' Oil !Off.') me. w it h :!:1 kw po\\ l'r.
ni'ti,1! fm <.t'í\ in• "ill lw from 110011
•> mid11il!ht.

NE'.WSMAKERS

111 II'\ vnn L \11 I I"'· \ 1e·1·p11'\l­
dt·111 111 t·l1.11l.!1' CJI r.1d111 pn>!,!r.1111'
Im \\'TIC. I l.rrt í on l, rdm·-.

( :1 11vr.n S111 nw '' .uul '' \I \It -
lv rnu to pr11d11t·c·r-diwdrn' 11(
\\'I 'S. \e·\\ ) ork. \It lut irr- \\ ·" ,,,_
,¡,1,1111prour.uu 111.111.11.!n.nnl 11111,ic
d1rc·t·tor .11 \\ ()\', Pithl11m,!h

Sr\'\11·\ \. KH'L\'\ lne•\e'tlllÍ\i·

\ice• prt'-.idt•11t ni \\\I E:\. I le· \\ ·"
\\ it h vl.us lho.1dt·.1,!111l! ·" e'\cT11-
ti\ t' 'll'l' pn·,idr11l.

C11\Hu_-..\. 1,,\I''º' to\\ H<:\',
Plul.ule-lphi.r , .1:-. 111.111.1gc·rni .nlvr-r­
tisim; ;111d promotiuu I It• '' .i-. for­
uu-rlv \\ ith \\ B \L. H.1lti111mc', i11 .i
xirnil.ir l':q>;1cit~.

Sr.\'\l.EY C. B\11tl\'\ .uul \\'11.-
1.1\\I Hrn11·:111'to :1ct'rn111t l'\c•n1tin·s
at \\'.\l.\ L, \\ ;1-;hi111!to11,D. C. Bar­
<·b~ ":is udvcrt isnu; and s;ilt•s prn-
111otio11 m;111;1gt•r for \\"OL tiren'.
Holx-rt« w as \·iec• pn-siclent of K.d.
Ehrlich .md vlcrrick ;ulwrti:-.i11g
.lgt'Jl('~'.
:\ vn 'º'Y J. Co111L'>F

of connnuuitv .rílnirs
Pit txbu rl.!;h.

to director
re lr "<.> \ ..

I)\\ Ill \I \RIT\. lo account l'\l'<.'ll­
tivc at \\"CJ...:Y. Ciur-innnti. l le- w:is
s;iles reprl'wnt;1ti\ t' with \\":ill.i<·t•
Press Ine .. Ch ical!o.

F11\ veis E. .\ lcC \IHI IY to sales
pn nnotiun coorcliu.rtor for \\C.\\",
Portland. I le ""'" <Ill account t'\l'C­

ntivo with \\"OHL, Bosto11 pre•\ i­
ouslv,

Ho111-:1nIl. PH ·i,; to ;1ss.ist:111t l!l'll­
eral cormsr-l of .\lctronwdi;i. I le
wus Ioruu-rlv ;i.;sodatt•d with tlu•
l.iw firm of Parker, Clmpiu ~
Fl.1tt:111.

En D11.1º' to ;1<:c.·01111tc'\tT11tiq•
w it]: \\IL\, \;t'\\ York. lle \\,ts i11
the salt's dl'part111t•11t of \\"\E\\'­
T\' . .'.':t'\\' York

J \Ci,; L.\z \IU'. to prour.nn director
of \\"COP-.\\1-F.\1. Boston. I le• w;1s
.1 hm.1dc:1,lt·r 011 \\':\E\\'.
.\I \II I Y C1 \l\IO to di, ivion 111.111-

;1ger of the• Srn1tlic•;1.;t .uul middle·
.\tl.rntic ...1.1te·:-. for \\'mid Hro.nl­
c.1,ti11g. Hrn)(.1·11 \l n to Sontlr« t''>I
dh·i.;io11 lll.111,l'!CT. \(id\\C'\( di\ l'\Íllll

m.rn.nn-r "ill lx- \\'. E. \11 Ct 1·' ,_
II'\\..

Mr' C1·n '' H 1' In n- •..t-.1rd1 con­
s11lt.111t for t lu- '\.1tie1n.il \,,,l. of
F\I Brn.idt·.i,h•r.,. l ll' li.1•.. !tdd lop
l'\t'l'lllÍ\ t' po,¡, w i!Ii tlm·c· lc-.1dmt!
.11.!;t'lll'Ít'' .nrd \\ ,.,; d irn tor ol rv­
'ic.1rd1 at \ IH :.

THf
MAN
WHíl
KNílWS

KffNU
RADrn

~O+(í ~~) (~~)
(~~)= 5Alf5

This is a formulo thot Richor d Bells,
Gun-Bells Oldsmobile, has used for
o long rime for successful sales. Add
KONO Rodio (Dial 86) ro the fine
line of Oldsmobile s ond continued
sales success is the total result. Mr.
Bells has found thot KONO hos the
receptive adult oudience so neces­
sary for quolitv automobile soles.

KONO Radio works for Richard Bens
... KONO Rodio will work for you.

Don't toke our word for it ... Coll
Richard Bells Collect PE Ó· 1551,
Areo Code 512.

Fe>< oli'ler detoili conlocl KATZ Agency

860 KC 5000 WATTS
SAN ANTONIO



üecember 7-Th.e Day of Infamy

SYNDICATION

American Woman in 20th C~ntury

Leading sponsors like W'olp
Liberty Mutual, department store,
banks, utilities, Fels report U.A-TV
programs provide many advantages

M. A'\Y _cmrEm '. h.an' _heen off<Tct·l·t~u.·ough tl·w···y.cnrs
to Judge the quality of a televisiuu show. To the

list can he aclckd one from Hobert .\htttox, Liberty
.\I ntual 1nsurancc assistant vice president in chatgl'
of advertising: "The' caliber of the show is rcAected in
the caliber of t lie co-sponsors."

\Lltto.\ was rekrring to the nen· sC'ries of six first­
nm spec:i;1]s produced hv 1),1,·id '\'olper and syrrdi­
catt•cl hy {Tni t<'cl Art is ts Te lcvision sehedo led tn start
in at lr-ust 72 markets within thr IW\t 10 days. Ltlrcrty
vlutuul hus h011ght hnlf sponsorsbip of thr- 1wries in 2·~
mnrkr-ts and will be jniucxl bv such co-sponsors ns
Pittslrnrgli Nationa.I Hauk, First Natimial Bank of Hos­
ton. Union &. ;'\l'\\' I laven Trust Co., First .i\¡üi<itwl
Ba11k i11 Dallas. ltlnk ol '.\1'" OJ"l1•;111s..urcl Ft>ls .&. Co.
\del to th1· list Irom other mnrkr-ts th1· East Ohio Cas
Co .. Pul ilie- Service Co. of Colorado. \lontann P11blir
I'owc-r. \lc::\lpiu's departnw1lt ston• in Cincinnati. and
11la11y <'<¡llalh-important sponsors and the worrl to di··
scrilw both th« :uk1Ttist'rs and the prng.ra1n must lw
··iin pn ·s"iY 1-. ••

The sporials, .starting ,,·ith The Yauks Ave Can:in:i •1
to. hr show» on <ff close to \' ett'TiUÚr Dáy, ü:nd t~\tffi
follpwetl at other ap¡)nJpl"i;ltc' dines hy !Jcceu11J·<t1t
the D()y of I11f0111y, The An1.erilYu1''"nu1n11 ·iu ·t1J
T1ce11tieth .Can:tnry, Tau S.ecou.ds thut Shank tl
'l'orld, The Ris<' mrd Foll of ..Au1('rit·co1 .Ct1nt1u1:1tf~~F
and lfrrliu, .Kaiser to "Klir11,S'/1d1ev. hil''l' alt{'<JP1'' 'ii; •1
ceívccl other praise.. Fnutk .\lotris, n1;rnaget 11.f 11
Hollywood T(¡•k•vishm Cocfo A.nthrn-fty\ rt•c.ti•ntlr .m:~;
this in awarding Day of luftuuy the ~AH. Gode
•·?\lay '1.Veoff(T our corrgrat11LU:iüns to ~·t~u (11.:i.J;~:;
\ \' olpr1'), :XforshaU FlH1un ~üHl J?<.~t<.' Joh11s1.)1J fr.ff <fl
fi11<.•stfilm d<leumeotat\' t\'t' h~1\'tC'Vt.·rsel.'n.''

Sotm-tlmos descrihc•él as "near nníqoo~" the \N';c1ill?'1
st>rít'~" is also prm'oking i1ctíyltr b\ Its s.r1nnsürs ;wbfi:;
pnnniKcs to l)rfr¡¡; sec·ondn10>·I1rnc'fih; (hcyo11d 1ni1fü~t'!!l
pn1mo.tinn) far in excess of the l1<·lttl)•1L

Thouul; it's difficnlt to (!'smhhsh .n1rthing: ::rs:itrtil
tlu-ro <tn' t'll<Jtígh qu.tlífictifü1ns to brü1~ tJJe' V
snit•s close'. To hc•giu ,~·ith, tlw mvre nn1nnrt ü.f hltí'
Jiu~ tln" show bv L'.:\-T\' oUc:rs l't'<ísf>ns,. ~'nli'k'<\':t
11ot·111<IIhalf-h1Jt1í·· s\·mlic.•att•d ¡:;lm\v \\Írft1h ís s11hil ~~
to station, then lo.

0nth
r,rrtfacirs, fht' \\'1,flp.1¡~r .s;dc1l'\, lhí

lm-n dh'ectlv to Rdvt:rtf,s<Ts h1 J1H)t\' thm1 ni1)1£',üf' .~
i11st:ancr•s. a(2émtliJíg W ~l. J, Bifkin. l'A"T\' ('K(~t\lt.tJ
\·ire p1:t•sidc11t in C'l1~t1·~f'.t;>f sa'k's.



Rise & Fall of American Communism

.\11d í11 all eaws. tho t inu: chosr-n for hro.uh-ast is
1rJfllt', wirli m-t work ¡m•-t•111ptio11s inv oh t'<I in tl n­
•\t!f\\ lrclmi11t! 111.ijorit~. f 11 11111~two m.irkr-ts docs tlu­
ir time fall ont sid» 7 :30-1 l p.m .. .nul in these l'.lst',,

' :~ 1.;0mi.,·"at 6::):) p.m. S11nd.i~.
Hifbin <1lso ohwn cs .i dillcn-nt atlit11dc a11101H! .ul­

t'tfi"ers 'tTbim!; tlu- shim-. "Those "ho h<1'"C' hom~ht
lw M'ri1•s .m- far mun- i11ten·stt·d in d1·\·clnpi11':! ima':!t'.
tc1.t r.iting'. in ':!t'llill':! .1 good s.dt"' cn'I per 1lw11s.111d.

: "' :.rt'hc•r thnn .m .n1di1·1tl'l' cpm. TIH·n·\ a difll·n·11t f t•1•l­
H! for\\ h.it tilt' sho\\ i-. .uul "h.11 ii <'an do."
Tl1011':.!f1 om• \\'ol¡wr 'Jll'('i,tl ol st'\ t'r.il ~ t'.11"' .1':!0.
'hr lfon· for ~¡mn· " .•.. p111Th.1,cd In ~h11ltn11. rr-­
·1::te<l h\ lll'h\ or!.." .• uul l.itr-r pl.uvcl 011 ;1 '\t.1tio11-b~ -
t.ttJou h.1,¡.,, the Ill'\\ \\ olpcr serie' \\·,1s 111•\ 1-r uflt•n•d
·1.rnetwm-], nm. Hillin <'mpli.1-;i/.l'., that t lu re \\,I, rn1
•'l'IMlll. \\II\ thl'\ co11ld11º1 h.n t' hn·u ..;old lo the 11d­
cir:t,~..... md h.1cl..i11~ this np i.... 1 coll\ im·i11~ nx-ord of
~-1'\'lid\\ or], ••.ill'.., of n·~11Lir"l'ric v.

\fUrt· import.rut In l.' \-lY. Hillin v.ivv. ¡.., the m.ir­
' d fa1 ht' opc1wd 11p h~ m.1ki11~ .J\ .1il.1hlc flr,t-nm "Pl'-

",:il'.11>. "Tlu-n- Wl'rl' <'H011':!h dí1·11t-. intcrc,tc-d th.rt "1

11.1ld lu1\l' ...old l~ \\"olpcr ...¡wd.11-. in 111.1m ('iii(''· i11-
t\td of '\.Í.\.'. (,)11ilt· u.uur.rlly . tlu- '\llcn•,, of tln-, '1·11-
_1n:•ís .iln·ml~· ll'.1di11':! to h1lmt• l. \-T\' -.¡wci.d .... .111
llirf.1;,.fn•rt.1i11 t'' t·n~.

'I'l«: l.u ], «if '' 11d1t .1kd hrvt nm 'IH't 1.1l-. 111 tli1 P"''
¡, .rt t r rlu itr-d 11~ Hill111 .,1111pl~ In till' [,« I 111.li nohoch
i..:.1n· th<'111 11111tli .rtn-utiou. 1111!tlu- l.u k of .1<h(·r!1'111"
vuppor t .•. ~~ 11dic·.1t11r' .ir1• tr~ i11g lo wt k .1 111·\\ .qi
prn;1d1 to prm itl1· frnl1 pnicr.11111111,!. ,!Hm., "1111 Ii "di
.11lcl\\ .i hw.d or n·gio11.d .Hhe-rt iw-r .1 pro!,!1.1111 c·qn.d It
th.II ln1111d 011 .1 111'1\\ork."

l ' -\-T\' lwt-.111w 1·011\ 111n·d t h.rt tlw \\ olpn -.pn 1,d,
\\ 111ild ,l'll Iollm\ 111..:.1 l1·111.:;tl1~pc·r,1111.d '"ml! 111!0 Int .il
111.1rkl'!-. Ii\ Hit km.

Thn11clr Hilki11\ u11111m·11h .111d «nll111,1.1-.m 111.n ti.
co11,id1·n·d p.irt is.ru. tlw~ .in· not 1111111.111fwd ll\ ~n111-

1J1(·11h of iHh r-rt i...1·r, or .l\.!•'lll \ t'\«ºl lll1\ , .., \\ 1111h,1\ «

,¡l.!IH'd 111'prn1\or till' ,!Jmn. II .1m thi11~. Hit k111 1111clir
ln- l'Oll',idc·rt"d L'Oll\1·n,1ti\1• l1\ t·n111p.iri-.1111 \\ itl1 In"
l'l 1\IOllH'I"\.

"( :n•111. •• ·""'Ys llll/>lr .••Trm·i1•-.11.(

I h-rmiuio Tr;n it·,.1 •.••BBi )() 'ict· prnidn1t "11•1 p.tr·
tiC'ipakd i11 till' I .ilu-rtv \111111.d l1m. t .rll-, llw \\ nlpt r
'Pl'l'i.ds "grc;11." Tln-y 1•11,d1l1· ''.111 .uh1 rt i-,«r to cJ,,
'\Ollldlii11c l1ig Oil a 111odt0\I l111d~d. l"OIWl'lltr.11111~ Ill

tliow 111.1rk1·h w lu-rv lu- \\,111h f¡¡, .1ch1·rti-,i11t.: ··
For Lilwrt~ ~111111,d. tlu- \\ nlptT \('rÍ<'' wpn ....1·nh 1

Iurt lur t•\t1·11,io11 of ii' kft., i..•ion dfml Tlirnn.d1 tf 11
t'n111p.111~ ¡, prov idiuu lit tl« print .ulv crt rvim; <uppor t
for t lu- '.'.licm s. it did .is-.icn .1 nu-mlu-r of ih .uh nlt'd!1!.:

dvpartuunt to each of ilw 21 citi1·' !11 w or], \\ ith 't.i
tion ... and co-spon..;nrs to i11,11n· 11J.l\i11111111n·.,¡dh .. H. -

l'ording In Dick \1,1~«"•. BBDD' 1.ilH'rl~ \l11t11.1l tn11-

tuvt in Bo;;,t<111.

111di..;1..·11o;si11e:strat<·g~. \l.1tl11\ 110!1·, th.itLilint~ Ii.id
lrit'<I t' with i111..·011'it'<p1t·11ti.1l r.-vultv, both m-tw or], .11111
...pot. prior In ;1 1111~ i11 \BC T\'\ \\ id1 \\ orld < t
Sports in HJ6:2. Thi, '1·1111m· lm1111..d11 n·,1dh.. 111d
wlu-n the .ulv ntisinc li11dcd w int up ...11h,1.1111i.ilh
l.ivt ~-t'<lr.• 111t'11tin·I~ 11t·n m.irkdmc pl.111 w.i-, l.unu fwd
in w hich '' w av 11.1,ic .

.. '\.1tio11.1I .ulvc-rt ixiuu; .urd mil~ 11.111111.d.'' Vl.rtt o ,
s;i~ '· "dcwsn't 111.11..I'too 11111d1 't'll'(' to 11' \\ 11111·I .ih­
l'rl~ i-, .1 Ind~ n.rtion.il n1111p.111~ o¡wr.dm.;: 111 .dl )O
sl.itpo; and C.m;H.l.1 .• du>11I 1)0', of mir pn 111111111-..•!1·,.
f orct• m.nkr-t ¡, ("011t.1i1wd i11 111.111\ fe·" 1 1 •..1.1!1" ( ·, 11-
..;1·q11c11tl~. c;1111p.1ic11s lil..1• the 0111· ''e· r.111 for 't .rr-, m
11.1tio11.1l 111al.!;l/i111·-.. w hil« tlw~ cm nt'd mir 1111rl-1 !
'Prt'<Jd tht·1mt"hl'' prdh 1hi11 .111d do 110! t 1 llt ntr I!

t lu-ir pcm IT w lu-rc- t lu: t·11111p.11n h.i .. mn'I lo \,!.1111 L·
l"llll(Tlllratim1. \\ lnu 111.lt!.JlllH'" hn!.Jll lo oHc r 11·~1«11d
sp;l('t'. w hich 1110...t of tlu-m 111m do. w« w c r« 1hl• I
1111~ th.it p.irt of tlu-ir t irc11l.1t1011 1'1.11 lw ...1 1111!(Ii. d
011r m.ijor 111.0-k,'t v. T1·h·\ ¡,¡011 olkr ... t '1 11 111on nul íl
v idu.rlivt i« cm ('Ll'.!t'. Co11•.•1·q11n1ih. w Íu-u \\ 1 '" 111 lu d
1Hn print lmdc1 I to¡,."' '" 111 lwd ...nuw ,,¡ i111r r1 ~!·

011.il print h1ulc.d lo I\ .d ...o.
'ºL.1 ...1 í.rll. "1· lim1'.!11t 'Pºh u11 iht '\( \ \ .111d "\Fl

\!.llllt"' in Bn-.1011.. 111d \\ t' li.H k1·d ilw-..1 np n 1tl1 .1 1 11

u·ntr.lll'd 'Pºl r.u li« t .1111p.11~11. Tiu, w .r-, 1 It,¡
r1·':!io11.d ¡, .11111tfu, i.·,¡ ....l11n\1·d "i.!lllht 111t 11 ...1dt­
cn11hr111cd tlw '.11Aw nf rt '.!ln11.il 1 mph.1"1' • n lop • 11

tion.il Pl urtw or], tn\1T.I.!« and r1 -.111! I u .111 1

1<'11-.irn1 ol i"(''.!Ío11.1l I\ .11hnt1•.i11¿:Ill du Ld~ • i I 11 >
\\ h1·11 t lu- ¡m>..:1.1111' í or !111 I.di , I h.) 111d ti' I ,•

1p1.1rlt'r of 'ht \\cTt' lw111c 111.ul1 11p 11,, ...1 \\1 r• I I
( rl\"' .11111-.. \\I \\ hh1·d In t «llll ( 1dr.1t1· H ; IH Ill I

m.1rk1 h. "1 '' i-.lwd lo nl!H 1 11lr.!!1· 11n1ni d1 Ii• 1111 • \\ 1
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••I :\-T\ 's li. }. Rifkin (right) notes advertisers buying Dadd

II o/per (/Pf/I specials ure more interestod ill d1•t·elopi11g image

"

ns; we wished to concentrate on male home owners
in better suburban areas; we wished to direct a part
of our commercial message to the buyer of compensa­
tion insurance, and because of the success of \\'i<le
\\1orld of Sports, we wished to do this concentration
via sports programs or other male audience shows like
documentation."

Liberty singled out 25 markets, Mattox reports, with
a major concentration of market, manpower and pres­
ent policyholders, all this beyond singling out the
prospects. \\'ith these goals, the Wolper specials com­
plemented the Liberty national buys into AFL Foot­
ball, \\!i11ter Oly111pics, and \Vide \\' orl<l of Sports
(ABC-TV), providing the additional market concen­
tration sought.

\Vhile Liberty's buy is part of a11overall sales strat­
egy, the company is not unmindful of the imagr­
building potential in the Wolper specials. Each of
the specials provide a possible tie-in with signi6ca11t
dates, Mattox adds-e-May Day, ~fother's Da)', the düy
of the bomb, the foll of Berlin. "and since each is in
the public interest, each lends itself to pnhlictty."

Vital to pfo11s of 11uwy advertisor«

Imagc-huikling looms big also in tire plans of other
advertisers. Two sponsorships placed by Ketchum,
XlacLcod l:i Grove illustnrte tire potential which can he
drawn from tire \\'olper shows. The agency lined up
East Ohio Gas to sponsor the series in Youngstown and
Cleveland. and tho Pittsburgh National Bank in Pitts­
burgh. \\'lrik• both advr-rtisers have used local tv news
shows, both an' also ht>a,·y print users, and tlit' \Volper
sponsorship is tho first t iuu- either Iras lio11glrt a speciul.

For both. Ketchum Iras prepared special brochures
announcing ami descrihin,g the progrums. Tire bro­
clmrcs hav« been s1·11tto tlrousnuds of schools. s~·1·vie('
clnhs, \\"01111·11's organ izatlnnx, civic grn11p,.;;,etc. N'.ot
only do t lu-sc- xcrvr- to pnhlicizc the event, they also
offer eaelr of tIw rccipicn ts the opport 1111itv to arra11gt•
showiuus of tire programs later. This is OllL: of the µn.'<\t

;ippJ,'trls ofth« series, untes' K1'l&G ·. . . ... ... . , e
East Ohio. Gas~in_ additioñ, _arnrnge.d dfau1er ·me~.,,,~rt

it1.gs in enc_hof its ker_servi:~e arcas, 110stir1g eoT1l,rtíiJJlttf11·:k(
leaders prror to the 6.rst prograrl'i~ Purpose was to :ª-'.~''"
quaint these people \vith the shO\\' it:scff, .throt.rg11~~
screening, thus buJh.ling gOnd \VÍll. .

Nei.thrr East Ohio nor Piltslmrgh N.,atinnnl H'l'u'l.ik:
intends to use the co.mmercíal portion fat hnr,!..l·sd\~
rather they will devote all time to the i'mage"bY~·
type of message . .:\ IC\l&G spokesnmn calls the SJ.X~
urriquc, observing that the shews provide .the fü;st n:p:,.,
p<.>rt11nityfor thl'se advertisers to huy prestige 1100~
1rnnnín<t,~- -b

Sorne 2.30 miks to the southwest, anotlH't ty1"e .df.
advertiser is seeking much the sa111(~enCÍ.,--,1Jn¡1gch~t:íl4*'
ing. ~lcAlpín's; a unit of :\lercantile Stores, is auI"C' n£
the largest d.epar.ln·l·e_nt.sto_;_e.s..in .·.the··-~_rre·a·t..·e·r···C···i·n·e__rn._n~~11!.;&.'~pm
area. One of the most consistent broadc<Uil users an)~i\tf,£ l.i!es.
department stores in its territory, n.í1d the 011ly .~(!iIDf!
tinuous user of tv, .McA]iJin~sfound tho·V\'nlpcr.s1mc4l!J:'.~
a natural to support its own Salrtle lo A11~ricc.lTJ:1f:.11
and as arr image Imilder',

Xl.cAl.ph.I'shas b_ee.nª. P_•·a.rtici.patin..g s.r.1on.s...º. r. '°.'.£.\'\'· 7'.L.'· ..·.1~.~¡·__·1...:A. I
T's Bob Braun. Bandstand for almost 10 years\, JJf!°~ $!!
ports David J. Clarke. asístant director, rn.dí(l and 1f~4'itt;;" ··
Nolan, Keeler & Stites (l\IcAlpín's <l~e11cy). l't tils~:i~.J
half-sponsor of the three-hour Bob Braun Saf:•111,nl'crfl.1
¿ftemoon Bandsta1ul, par.tidp.ates in_tl~e.·,.co~d .1\_fo_,_·:~·--.···P:,, 11

111uShow (\VL\V), an audience purtirrpntirm sll~W'I'\
broadcast daily from the store, pl11s limited radic1 r!.ll,t(},q.ljj
tv spots to boost special sales and other store evenei;¡

In these shows, directed toward teens:, ~ h::AJi~~iitÍ!~i_m
concentrates on the image-huildiJJ.g. A;1d tq <1~:h,tf~,!.~ f
reached by radio, l\fcAlpín's pres<.'üts it.s select.trnr ~f ~,¿
fashions, children's wear, housewares, applian:c1l'S, .,,!f(tJ:r. '1.$ P1
the tone still that of image-building. .. :.t,x,,

Each year, l\lcAlpín's stages "Americana," fo1siQaJ~~'··¡..;
a salute to nnr national heritage ..Last year. it spm1snr~
Holluuiood:» Ans1cer to Co1n111u11iS'u1.a three--.bt1l.f.tt
broadcast in prime rime; including only' nu Üll:r(~~l.tJfc'!~i~
and close by R :\'elson Slum', store ptesident.

This vcar, Nolan, Keelor & Stites ohtM11ed o $'.ÍI1'fi1~!
docl)!·1.1(:!l~nr.y, Tlw. Tn1th AlHnlif Co11w1t.111is111,A~m:.inl~.
commercials were ahs.t'nt. .¡¡.

The Wolper shows will be opened :with a brkr£ n:t~11; "'
sage frorn Sha\\', foll(1.\\.·inc;vdikh each prt>,~ra11Il \'l·ili
he run without hre<'1k.The first broatlcasí, .Tllé' l~riHJ~,
Arc Coming, will closo with an inter\'iew of a \\;~>:ifl~
\far I veteran or local dignff<ll)"·

Stnr« [rrcsidcnt Shaw believes, ''\\'e offer a l't'•il $!C:i
YÍ<.'P to the communitv ,.,.·ithom; .\meri<:.ana pl"'OllJ()tili@l~
This tell'\'ision series ·seemed to be a natural <h1tJ.!'lt.£}~~it1.
of those pn nnutions,"

l)m.•s the strong tir-irr with pntriutisü1 .c~ín'.li\t'~]:tl
prolilcms with !..'nstnrnrr· t1.?h1ti<ms·~"Q11il~' tlw '.Gttll~
trarv," Shuxv suvs. ''\\'t' havt~rcceíved onrtrers trf tr;ira
frn1;1<1i'eas M~far uwav as Ua.vtou aucl 1,extn~ton. lJ.tiJ'"
ing nnr ufforts ... dur s11c¿css is sJ>\\ell knf1~v-;f1;tb~
tw<) of our h1rg<'st c.·on11wtitpr$ h~f\'('begt1ü fücir ;cm~
,\11H•1+earí-nl',i~t1tt•dpnmwriorts, bnl wltlrnut, l r '
;Hid, th<> strnlfg hroffdcast !Htpport "Vvhldi.
irnportmrt ...



\\'hile thv \.,1liws to .i (in.11u:t• nr i11•.•11r.11H't' u1111p.111~

1~.r
clt•part1111·11t stor« i11 buiklnu; j_!1111dwill c;111 lw ;i-;.

••t•rt<1i1wd n«1dil~. \\liat .1l11111t .1 t·o111p.111~· w.mt iru;
}1rd-s1 •II:> Ft' ls .1d \'t -rt ixiin; -uu-rcl 1.11HI¡.,¡Ill.! din ·dor
'n111t•s .\. ~liliw, Jr. pro\ ich·s tlii., auswe-r. Fdi. "ª"
il'.1111~ht t lit· \ \'ol per 'Pcl'i.il' i11 rum 111arkds-:\ t'\\

'ork. lktroít, H111lalo, a111l Cliic;1~0.

"\\'t.'r<• gcttin~ ('i\t·dh·11t n·,p11111;1• from tlw tr.uh-.
·n..,h·ad of talking .1h1111Ii111pn·,•.i1111,, '' liid1 ha\ e· lw1·11
~'\\'t·rdo11e,.Wt' h.rv« ..,11111dlii11~"IH'eifil' wltit·h tlu-v likr-."
~li111e also 11ol1•s tl1at tlu- \\ olp1·r 'P«Tial., fit pt·r·

1tdly into tlu- º'era II Fels strati·~~ to 'Pºll'ol' fir ...t-n111
1l1u:1vi1•s a 1ul spt·1.·i.1ls. ( For c·ornpldt · dd.1 dv, 't ·1· "Fe ·Is
~Pt's to th1• rat't'' lo rt';1d1 iullur-nti.rlv," ''1'º''"11. I
¡nly).. . . .
.h If ;1d\t •rtfst•rs Wt -rcn t cloiu g l'IUll 1¡.!;li to promote'
tr s¡weiuls. I,' A-TV hal\ its own pro11111tio11 e;imp.iig11
<~i11gin higl1 gear. F11r t•aeh show. tht'rt.'s .1 l'on1pll'l1•
t0111otío11 kit proddl'd inchuliru; Ill'\\ 'Pª ¡wr ma ts. t'
~1id1·s.n·fc•a"t'". pl111tos, ami other ty¡w ...of man-rial. fl/I!!

Fe!... h;" taken nnuthvr hig 'IC'P in "J>ºn'or·
ship oí '~ 1ulin1lt'd vhow v, L:1\l \\ t•t•I.., Ft·I-.
annnuuccd it h.ul h1111ght l11dt·¡w11d1·11t Tt·lt··
v ivion Corp.'-. "Jo Stafford Spt·c.·ia!..." i11 2-1
market». 'Jlu- \l'rll'\ of l'iglit ouc-hour muvi­
l';il, w ill hl' 'Jl<lll\Ort'd II\ Fel' in :\'t•\\ 'ork,
l.n-, A11gl'lt''• Chil'ago, Phil.ult·lphia, Jfo,1011,
Detroit, ~;m Frunvisco. CIC'\ vlund, l'ith­
hnr gh. \\'a...,hi11~to11, D. C., St, Lo11i v, Balti­
more, Dalta,/Fort \\'orth. Ci11ci1111ati. \li11-
ncnpoliv, Inrlianupoliv, \lilwa11l.:t·t•, h:;111"ª'
City, S:1ern111e11to, "ic·:1ttie /Taeom:i. B11ffalo,
1larr ishurg, Grand ltupiclv, and l.louston.
Feb' :1ge11t·y. S. E. Z11lmm Co., Philadel­
phia, io; clcur iuu tina· for the -.pt'l'ial....

Arts sets Spanish
'\¡$ 'En France' sequel
¡o:tlov\'·Up to E11 Frnnrr. th1• syndi­
ff;l'll la11g11a~c-e11h'rtainmc11t St'·

't:.~·. will ~o hdon• tlu• cameras
t.>~t \lareh i11 Spain. titled /·:11
:'ti/)<llW. ,\ p.uk.nn- of:?.() half hours.
Íg;. t'x¡wetl'd to ht' ready for loeal

:t:)(• in the l'.S. 11c•xt foll.
Llu Fnuvc« and f11 Es¡w11a arl'

~·pr111J11<.·ti1111.o; of Tvle-I laclu-ttc.
wrís p11hlishi11!!; firm; Seven .vrts
l>'.iH>.C'.. L'. S. disn-ihutor of the
•rirs; Tiuu-Lih- Broadcasl, ami
1~Jstr;1 l'.
''r:c1h.•-llad1ctte proclnct-r Jac:q11cs
(1,dt•ma11, in .\.t'\\ York to com-
fr,te ;uran!.!;.t'mt·nts for the Ill'\\

·1Jt\1n·. said the sm·t·css of E11
.íi(IJIC<' led to the coutiuu.ition of
:Q planned serie~ of c-ntcrtuin­
.t"tll·L111~11a!.!;t'slum s. '' hich nlt i­
•lltc•ly w ill .ils·o include Hussian' .
J~lGcnn;m.
t:11 Frunrr. w hid1 wr-ut 1111 tht·
r 15 Scptcmht•r. is 'ºId in ().) m.ir-
1t:$. N('\\ >¡,deo;wi-n- rcccnth· m.uh:
~T\'I. St. Luniv; \\'J\\'-1'\',

¢'.\·el.111cL \\ SB-T\'. \llanta;
1!.1\"T-T\', Oklaho111.1 Cit\·, K.\ \ºE.v. Carlsbad. x. xr., amÍ \\'THF­
{, 'f\"h1.•t•lin!.!;. Tlu- Sl'fit·s dt•:ds w ith
,•. _hmgu,1ge. people, ami t!.t'U­

,rphftal Ieaturcs of France, i11-

:'1fPt'Irating e n t cr t a in m c n t with
t):),f:len.r techniqües of fon•ign l.ru-

ll s.: ,.~ •. t ·1· . . .\ . il 'f- urs rue ron. .. sum ar onua t
·1~p>b'\i'lót'd for E11 Espana:
Tlil' :1;1ext project for the pruduc-

Íllt! triumvirutr- is ;111 L11 Franc«
ami a11 /~11 Esnan« for d1ildn·11.
:\t>goti.1tio11s ar<' 1111dt•r way w itl:
tlu- l'SSH for tlu- H11ssi.111-l.111g11ag1·
series. which till' prod11tTr-. lm¡w
to film then'.

New MGM inti. sales

\IC:\1-T\' has rl'portc•d intr-rn.r­
tioual .\;d1·s of its svudieatr-d pro·
grnmo; i11 JO diffnl'l1t n.rtiou-, .. \/ r .

Sotak .111d llarn¡'., Cirl« It.I\ e· 111..·1·11
•.old in \lt-xit·o, C111;1d.1 .. \u-.tr.di.1.
.\r).!e11ti11a. l'rm~11.1~, .111d P1·r11. \Ir
Xocak, Tlu: l• ie 11t<'11 a 11t •• 111d
Tm rels of [ai 111u: \I< l'lurt Ns li.n l'

lu-cn pur('ha..,l'd in Hr.iz il. Alvo, 1.1.3
\IC:\I cartoons h.iv t' hl't'll sold 111

Pc-ru ;111d Hr.iz il.
lkdiffusio11 (I Iom; 1\:011\!;, Ltd.

has houuht So111 Brnrdict , Elrr­
cntl: ll onr. Thin .\la11, .111d ,1 OllC'·

hour s¡wci.d. Cliri,111111\ i11 till' l l oli¡

Niles lensing 360 -degree film,.
~

Freel A. ;\'.ill'' Cci1111111111Íl·nt ion' Ccntcrv, \hil·ni;tn. ¡, \\ i111li11i;::11p ,hoolmi;::
oí a 360-dc·l!rt'l'molino piclHrC' for The> l'ort of '\.. 'a \ulhorih cvhrhit
ni the :!\. Y. \\oriel\ Fair. Clwddm: the "cnmcrn," c·m11pml·d oí len pro­
ÍC'.s<•Íoual Himm \rrilh•\ cnnu-ru-, mounted on a cirvnl.ir rt!!. pin, nnrrorv, ¡,
Carl I'orccllu oí the '\ill'' cr cw . Cnmna w a-, dl·•ii::nnl,\:huilt h' llt·lin·111l\

- -
I



SYNDICATION

Land. Television Espanola, ~Iadrid
bought a Spanish-dubbed Tlti11
sl an. and Futlier of tite Bride. In the
Philippines, Bolinan Electronics
has bought Elecentl: Tlour, L.íe11-
tenant, and .\Ir . Nocal«; DZAQ-TV,
Zero One; and DZBB-TV, Jaimie
.\I cl'lvccters .

.New domestic sales include
30/63 Post-'48 Feat mes ( \VHIO­
T\', Dayton; KET\', Omaha;
\\'GHP-TV, Greensboro, N. C.);
Sam Benedict (XETV, San Diego;
\VTV\V, Evansville, Ind.; KETV,
Omaha); Cain's Hundred and As­
plutlt Jungle (XETV, San Diego;
\VTV\V, Evansville); Cluistinos i11
tite llol¡¡ Lam/ (KULH-TV, Bill­
ings, and KTHV, Great Fulls, both
Xlont., and KBAK-TV, Bakersfield,
Calif.).

NEWS NOTES

Adds 25 stations: United Artists
Showcase for the 60's, distributed
by UA-TY, has been sold in 25 ad­
ditional markets, bringing its total
station sales to 125. New sales were
made to \VDAU-TV, Scranton:
KJ\ISP-TV, Minneapolis: CKL\V,
\Vindsor-Dotroit; KC.\IT-TV, Alex­
andria, Xlmn.; \\'J HL-TV, Johnson
City, Tcnu.; KTVE-TV, El Dorado,
Ark.; \VTOC-T\', Savannah; \\'BIH­
TV, Knoxville; \VD BJ-TV, Roanoke;
KPHC-TV, lIouston: KBTV, Den­
ver; KCHA-TV, Sacramento;
KDAL - TV, Duluth; \VJ HT - TV,
Flint; \\'COV- TV, Montgomery,
Ala.; \\'EA ll -TV, Eau Claire;
\\TOP - TV, \Vashington; \\'ILX­
T\', Lansing; \\'JXT-TV, Jackson­
ville; KOHK-TV, Las \!('gas; KTBS­
TV,Shren·port; \\'SPA-TV, Spartan­
hnrg, KHBC-TV, Alrileno: K\'DO­
TV, Corpus Christi; and KFDA­
TV, Amarillo.

New Emhussy sales: Embassy Pic­
tures has reported sales of its So11.<í
of Hercules package of 13 Fcatun­
films in .5:3 markets. The color pie­
turcs arc oíh-rcd as :26 edited hours
in addition to the regnlar feature­
length presentation. Station sales
include \\'OH - TV, New York;
\\'NBQ, Chicago: KCO-T\', San
Frunc-isco, Kl IJ-T\', Los A11geks·
KT\'T, Dallas: \\'XYZ-T\', Detroit;
\\'TIC-T\', Llartford: \\'FLA-T\',
Tampa: \\'KH\\"-T\', B11fTalo: KLZ­
T\·, Donvc-r: \\'D:\F-T\', Kansus

?.·;V)·--.

Only way to catch rV!:é::.J1tl..e

.l
~ .t·

1L\
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l\liekey Mantle, reeuperafing from knee <>.IYcration,.dis.cJ..íS'Se·s his .ne·w fy
series with Gustave Nathan, presiclc1Hof Video. Sports Prodi,.u..:tion!i,prior
to leaving hospital. Titled "Mickey .\lantle.'s Journey into Spotts,. the
series will consist of 26 half-hour segments, with the ltrst one .to be
taped the last two weeks of this montlr, To be filmed throughout the
U.S. and other parts of the world, the series will have Mm1Hc; as. ]10,s.t
and participant with athletes from all sports fields, featuring a ,different
guest each week. A network is reportedly inkrested in picking i.t ut>

City; \V\\'L-TV, New Orleans;
\\'TTV, Indianapolis; \\'KHC-TV,
Cincinnati; and \VITI-TV, ~lil\\'(üt­
kce.

Burruel Special Sold: Delta Air
Lines has bought a new 60-minutc
special from B&J Productions (Bill
Burrud and Vietor [orv) for full
sponsorship in 1:2.markets and co­
sponsorship in anotlror 1:2..(Delta's
agency is Burke Dowling Adams,
Atlnntu.) B&J also has snkl the
show, "Carih« Adventure," elireered
hy Lloyd Nobn mHl fe¡.1turing a
dnzt•n stars, in some 30 mnrkcts.
These urr- cady s;1l<•s by the pro­
ducer-synclication of \\01hat is to lw
the first of 13 special hours in pro­
duction.

CtrLLK:-< llm1c:11TL1:-<c. to live­
action diredor and art director .of
Pintoff Productions. Ht~ was tv-art
director for Guikl, füp;com & H011 -

lkli.
1011:-.; lh:x:\.nsnz to dir<!1ctnT nf

sp.<•cial projects of Non,·m)d
Studios.

A-C? It's All-.Canad.a Rodi.a and T~Jezvi1¥itn
Limite.d, füsf and pernmeunt f'l!·Pf.I!''
firm Nadh, :of the Sord.er in pr(latl

cago, .Sa.n F.randsc:.a, Loi Angeles+
Atlonto ond Rrantrebl, 1'.ar.antó, l'N,íin•n'l'p~
Caigary., Van.cóuver. . ·
Ta reach all' Cernada,, tc;ilk

~.



'ITATION REPRESENTATIVES

'R;avv ratings
f;ac:tar l'n

Ju,st one
m,ost buys

T'r·.en:dexs·tudy for B·olling confirms quality

ill$ .most important tool to determine sp.ending

ª·;,t'.\l.IF'fi'\C tlw n•l.1tht• impur­
',.·.' fa1.1c1• uf qn.rlil.uiv« data in air
(JUd.ia urlvort i..•i11c; is 11111•ol tilt' big
~'l1alll'HC.1's in tlu- h11sü1t·,!'. L.1!1•\t tu
¡tU1·:rnpt an .m.rlv -.is is Tl11' Bolling
Crnn1mu~. whielr tap¡wd Trcndr-v tn
cn11d1wt .1 '""'t.'\.

Tlu-n- 111i lmn~t·r w1·111s tu lx- a11~
dorrlit that qn.rlit.itiv« consich-rn­
U1ms lían· rcplacl'd straight rut inus
.kli' the par.nnonnt tiun·l111~ ing tool.
Jlow.1•\ er. as Trr-udr-v [oum l in poll­
in~ 56 nu-di.i pcnplt> in le~· time­
li>:rr)inc:. ami 1•\1•<.·11tin· jobs at the
::J,) lt•;tdirlt,! ac:1·ru:i1•s i11 :\'1•w Yori-..
tl'trn' rvm.rin-, much v.uintion in
tlw tinlt'IHryt•rsº own ,·i1•\\ of tlu-ir
111w·ratinc: í'rit1•ria.
"Tlu- n•,,1•ard1 n·\·1·als that most nf

d.:ik' important :\"1•\\º Yor], lrnn·rs
e.rrii,idrr nn' rutinus ª' hl'in~ a
'-S:lJ1'14h' i11dimtio11.'" n-ports Hnllinl!
''"p. nsrJr;1rd Koenig, "hut cert.ti11h
rJJ!J du· on h cri tc-rion of a brr,:.
·~fd11y- l'1>rn;~·ic11tic111s hu~·cr:-. a;·c
'püotP <rud moro tali 11e: t IH' ti Ill e to

[
PS:I 1'1~ Oll•C

l-1n

IIP.!!111•••
.~n\l\;~·Tfalr'':IE l1r11 ¡11•r,.,.,,,,,r.:•· •if 1/1r· tinto1'~·1

'Hl'!i tílJl'hl' "' l11n u il/1 ¡/,,. 1·~.•••nlinl
·ir1•1,f>¡,l1)1t in•bir.: 1111.,/11111ír •' ,¡,,,.,_ "'· "/I~

.,.; J1.1·1·~>d / !í \(í;rÜ.1//1./ rliI 1111/'?

vt uclv tlu- \ .ir iou-, vt.rt iou-, .111d tlu­
I\ pt: ni .1111li1•1w1· t ln-v rt'.1d1."'

Sp1•l"ific q111·-.tin11, \\ t'l't' .1-.l1·d;
1. \\'/wt Jll'r<"<'11f<1:.f.1' of tlu: tinu:

do !JOll 111<1kc·a /111!1 uitl¡ th« cs-
srutin! critrriou /Jl'ill!..!. qualitut u <'
c/<1/<1, <IS O/IJlO.\ºC'd /O st ruissh! rtlfill!!_.\.:..
50r( of tlu- 1>11~t'f' ,;aid th1·~ \\ ould
place- dt'!crmi11i11c; \H'iLdrt 1111q11ali­
t.itivc d.1!.1 .)()' r ol t lu- ti1111• or
more. I lo\\ 1•\·1·r. vu-wr«] anut lu-r
\\"ay, th.it critc-rion ('Olli!'' into pl.1\
at least .50' ( ul the t inu- i11 ';(Yr
llf all t inu- huys ( \t'1' «h.ut '. Si111i­

l.ulv , whil« :Hi' r of tlu- hu~ n~
q11e:-.tio11cd ~aid tlil'~ 111·,·er 1111dcr
an~ cir cumvt.uuc-s "''' q11;ilitati' 1•

d.rt.i i11 s!'ledi11~ stations, i11 t lu­
tot.i l pictnrr-, 0111~ 5' r of all ti1111·
hrr~·s 111.1d1• h~ till' \!l"Ollfl wert' drn11·
xo ~nll'ly 011 tlu- ha·ds ni •..tr.riulit
rat in ~s.
2. If !.Iº" 1u1111ccl 11 11"011u111'

aiulírucr, uonhl !fOll luu¡ Cl spot
uith a si!!_11ifin1111/y hi.!..!.lle'r ra/Í11!..!. "·'
<>/>/J<>.w·c/ lo one that had <1 lorrcr
rot tns; hnt fwd 11 hi.!..!.lwr co111¡w.\'i­
t iou of 1ro11w11? .\ vornfurtulih- ma­
jorit~ of 6:2..5' ( said th1•\ would
prohahly ~n the a11dil·m·1• compo •..i­
tion route. as oppns1•d to I0.7' r
who m.i kc t lu- 1111111lwr' hm . "D1 •-
1w11ds 011 the product .. w.1:-. tlu- rv­
.ution of .=;.:yr of the n-spondeutv.
3. Ar<' you 11.,i11!..!.111or<' 1¡110/ita­

t iic elata i11 for111i11!..!.csvcnt ial ilrcis­
ions t/1<111 h<'forc·? n:2 ..)' r .111:->\\l'rt•d
in tlH' affirr11.l!i,·1'. Tlu- ~11h-1p1csti1111.
'"\\"hat kind of d.11.1·~·· elicited a
\\ idc ra11g1• or rvpli« v. º".11ulit•11n·
composition·· lcadinc; the p.ir.ulr­
" it Ii :2W r .
4. Do yo11 thlns; t lnn- i., 11 drfi11·

it e trend i11 11si11!..!.qualit ativc d1110?
"'>l''r s.lid "ves." .1.:Yr dc111mn·d.
.111d 10.í'r "dirlnt l111m :·
S. Should t h c r c hf' 11 t t r u tl

totrn nl 11,;,,!..'. qualítnti, r do/11.1 \11
II\ t'l"WlJcllllilll.! 111.1jorÍI\ of "'IJ.11' r
•tc;rt't•d tlu-n- ,ho11ld.
6. l v vurh o Ire tu! cli" crniblc i11

y1111r o~c11cy? .)-1..5,. r n-plit·d 1! \\.1'

Bollin~ poi11h 011! hn\\ 1•\ n tl1.1t

l111tl 111c..,c1111lr1111t Ill wl 111\··1, 11,11iih
t't1ll'IH.l1·r q11.d1t.ll1\ 1· l.11 !cir' ' 11h
w lu-n d1ou,1111.!. Iu I\\ 1·,·11 ..•1.111011,
\\l11d1 .1rt• l.ur lv t111npd1tn1· \\1tl1

1·.1d1 ot lu-r If .1 '>l.1!11111¡, d1111rn1.111!

lir •..t , 1! \\ rll m11.dl~ IH· lioñ1td1t .11111
II .a poor I.a...!. r! \\ rll ¡1111l1.d1h lw
l1\ p.1'>\t•d, H'\.!..1ldl1·,-, ol 1¡11.d1t.1!1\ 1·
l.utorv.

K111·111c ..,1111111wd11p "11.it lu 11·1!
tl«- fi11di111.!' H'\ 1·.dc·d .uu l \\h.1! "I lw
B11lli111.!. <:o it...df h1·lw' ,., . Op
purt1111i'>h l1m 11~ t lu- 1111111li1I'> lu -
t"lll\1' 11 ¡, tl«- •..••lr: ••t. iuovt 1'.l'-lh
d1·f1·11d1·d t·rnrr-.,c ( :ond l11n 1·r., rr­
l11s1· tu 'pl.1\ it ,,,ti-.' Tlw~ n·n•t!llll•
1111! 11111·niti-rio11-1·lfn ti\,. n·-,11lh
f 11r clnutv. "llu-ir l.!.11.d 1.., to l1111ld

cq111ti1·.., i11 dic11h.
Tlu-n- ¡,,¡ill .1 di\1•r-,it~ ol op111

ion 011 [uvt \d1.1! Ctlll'i(l!ll!1•\.1t!rn1d
1111~ i11 tlw 111i11d..,uí .111 .1(!1'llt \ • r
.ulvvrt ivr-r. lie• c•mt1111wd "Tlw .id
'c·rliwr 11..,11.dh-.11111 rn.!1111~-ft·1•),
that ...•iii·.., .m- hi, 1111h h.Ho11wkr to
.1 \llt'l't''i\1111 t·.1111p.1i'..!,11." lu- s.1id
..I lo\\ t'\ 1·r.. 1c1·11ci1·..,lwrnt:! orw '>11-p
renron·d-.111d ,,.i,..., n·,1!11, .1r1·
of It •11 di lfic11 It to pm poi11t-l 11\1,
h.ul to dqwml .1 t!n•;it dc·.il 1111¡,.,..,
l'\actirr'..!. critr-ri.r. 11.11111·1~Im 1.1dt ,1,t
ratilll.!S. B11! p.1rtl~ lwc.111w 111 in·
l-rt•.1sint! -,ophistic.1ti1111 ,111(1 p.nt lv
ª" a n-vult 111 tlu- \\·.1..,l1111~to11 lu-ar .
i11~s. dqw11d1·11u· 1111r.iv, 111111ilwr"
li.i-. dr.1111.1tic.tlh d1·cn•.awd .. 1 ••• t lu-,
vnr v1·~ tli"rOll!.!lih poiut-, 0111.. -"

º
·...'

t' ' . • .. ·)'.···.. ·~ "·.·
~~·~

Beck, Greenwald gain
new Katz radio posts
Vl.irt in BtTI-. .l"l't.111! v, .i•....Ill Ill
.tt!tT .1! t ln- J....111 \1!1'11t ~. Ii.a' lw-1 11
11.111wd r.11li11 ,,.i,., 111.111.1~1r .. 1 P"'t
pre' 1011,I~ luld In \lorn' "'> >-..di
uc-r , 110\\ v u 1• prc•,11l1·11t lor r.uh.
l.11111·, CrtTll\\ .ilc l. .11111·1n1w.r. I tl1<
r.ulro ,,.i('\ '.'>(.iff Ior t lu- p.1'>( '-.('\I I

~l'.lí\, h.i-, lxc-n pro un 11d I•• ,n.,,¡,.
t.1111 ,,dt ., m.u 1.1:!1 r Be~ ~. 1• 111wd t I
.11.!1"IH~ 111 llJ1'1 .• ind \\,I'• .1ppo1n!• ~
,1,.,i,t.111! r.1d1.i ,,ilt' rn ni.at:• r 11
¡q:;q ( :rn·ll\\ .1ld 11111wd d1t . •r _ n ¡.

··¡
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WAPI
PER.SONALITY PORTRAIT

CHARLIE
DAVIS

"The Early Risers Clubn, featuring emcee
Charlie Davis, is heard throughout Ala­
bama's most progressive market area Mon­
day thru Saturday, 4 :45 to 9 :00a.m, Here's
get-up-and-go pleasure fol" thousands of
Alabama listeners" Popular music, com­
plete local, state, national and international
news, weather and time checks, as well as
tid-bits that set each day off with a smile.
WAPI ... Charlie Davis ... "The Early
Risers Club" ... Happy Alabamians. That's
the combination that keeps WAPI personal­
ity Charlie Davis first thing in the morning.
'-'Charlie had 7, 100 entries in a contest offering a $10.70 pri.ze.

WAPI-RADIO
BIRMINGHAM, . .AL.AB.AM.A

WAPI radio represented by Henry I. Chf'istal Company, Inc.

Z.t1.ti9ri ií1 l~QS·; Pte'Vit1:trcsl~t,ht> w~.~
<tdve;r~isrng arnl !Sales :man.ager tJ)
Prudu.a.ts ~l~rchand1sí111g,.

lH(O billings up~Fnr its flsea:l ~·t?ar
ending 30 September,,, .BKO G;efii•.
eral U.rt>adcastíng N.~1ti.Oflal S~le:s
posted a '29% gaio in comhi:Jl'tY~
n1dio and tG·J~vis.íonbíllin.g ,o.vt-r th:~
prccedhrg ;·ear. Doriuld J.. ~Quilil'.11,~
dire>ctor of Natimml Sales,. state:~
that in twcr years of opera.tiou, t:lm
National $·ales diYisfoü l:tás Jt~f!
crea.sea RKQGe1)eral 11atíc¡ni1.l ltf!l,.
ing 54% over &sC1al 19'60·$1,,1 tla~
venr irmnedütt.eJ,; prínr to form~
tinn of the gro;1p's O\'VO natfotn'II
sales force.

~letro Radio Sal~s ttd.ds ®~
\VORC, Hatfford, a Buekley-Ja¡:>;~
Broadcasting station. wíll chm~
representatives l December, 1110\*-.

ing over to the sales tánn of :?J;lt~~ii:l;X"'
pulitan .Bro:adcasting Q.i,·Jsf~lü~i:
~·.Ietromedit1.. Predottsly .rr11pe~l lr~,,•1

Bh1ír Radío, the Hartford •stn:t:i~tr'~
switch was prompted. hr ''the ne<d
for the highly mmcentrated :se;J'.Hri~
effort which can only he pn1Mífü~i
by a s1Hfft-list rep ffrm,'' il.ct~ox.d.tl~
to president Blt·ha.rd Buckle~'·" Lit
is tlte sev.c11th stflti{)H £or :~J!2l*t]):
H¡1di<> S<tles an~l the onlv one, ©"l!lif·
sítle of l\"CB1~·I,Balthno~;e, ,,,:htielit :&
not a. ~Ldtrrn.nedia: prop:erty.

Jbsllt'.\ ~Jc,);t}¡.;J1,li:.\' tn rese:.lrél1 ru~
slstant f<Jr Bh1h J'tt1di'o~ líe: ''N'i:Qós
forrnerly with lhe research cleptttft
mcnt .ofCroup l\'.

PnrLnr;-.,r S. Ft.A~.'\GA!< to '''.~
prcside11t and direetor 01f 'S<:ll~~,Qf
thr Ikür~· l. Chríst<tl Cn.
IElliff Ann..\:\IS tt:J tlrn ~e,,· l:~f~,

ra~lio sak>:sdt>t)artinent nf \' t~}j'~;t,Ql
Torbet .& '.\l<·Goh;1Jt"ll.He \~}~t~t~;tl,
ticnml snlt·s .lll(Jll<,l~('f of \~1.~,1~,,
St~ÜJ?Collt·g~·.P~t, ,

Lr-:n:N,mn I~.Snc.uo t:n. tel·c~,·íst<ltt
aoommt <:':'lC't'utr\K~ \VHh l?:¢t;~n
GrifHn, '''no.d.\\'1anl.. Uc• \'\'~1~'1() ~
ernnH <~~\"C't1tit€' for ~VU:N,.$~'
Yo1·k.

Fn.x.iN ¡,¡ .~I. Ufü.\.Dt.EY •. :~J1aír1i'J1~1'.tl'º'
ll-H Telc'\''i'st;p;u. J'('·ek1'Ctéd !;() 6;µ
hn<u:d pf dir'e~·tnrsüf th'<:'Te1~•vtl~J,
Bt1n'I(t:í (If Ad\'.t''l°ttsl11,g.
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fnt·éfe!I to admen
4 !':o,'rcmhfr 106.1

** The FTCtill keep on ~ts, ~. white coat. in .an unflagging lab-style
study of adv·ertising claims for cold rome~y products and analgesics

_,_ench wit}'l s_ales climbing to.ward the $400 million mnrk.
The prom.isa of alinical r-esear cn anrd voluminous .findings was. made

in a s tet.ement, prepared by .FTCChairman Paul Rand Df.xon for tho Congress
.on Medical Quacke·ry held here r-ecerrt.Iv , FTC's head of Division of Food
and D'rug Ad"vertising, Charles Sweeny, spoke for the cha í rman, •ho was
wmble to at tend the AMA-FDAsponsored meet.Lng,

** SiPBl·e·d c:nil. fQ,r :disaperoval in the Dixon .st.atement W'ere •shot.gun•
~sure preparations which he said are almost impossible to eval­

uate ·Glini.ca_lly, JIJ1<;} co1I:JpJ1rewith ·:rival products.
FTC's staff o.f se íent í r í c testers, and its attorneys specializing in

food and .drug cases have volumes of clinical data from 35 adver-tí ser-s or
nearly 100 products in this field alone. Dixon savs they cannot pr-adí et
a t8'J78et t3ate for report to the commission-- but they' 11keep at it in spite
of í.nsur r Lcí.ent personnel and appr-opr-í.et í.ons,

** Suécess o·:r: f_aiJure of the Geri t·orl pase l!º'w in litigation at the F"TC
will affec·t s.a!IJ:e 50 e.ases of vitruni.n-iron combination products now

tmder study at the .Commission.
l'he F'TC's main clri ve will be for full dLscLesur-e of detrimental

po·s:sibiU.ties in advertising ot all vitrun·in and iron preparations. Adver­
tls,ing will have to :r.eport the good and the not so good.

** B·l"oad.p:asting's shartc,ornings in the a:rea o_fm·ed:i:caladvertising were
adm·itted ·.£y· spokesman Lawrence R.og,ers .!!..z.. p~esident of ra!t Broad­

castins~-t>.ut he and oithers. blaD)ed doctors themselves for C'Qnsiderable
e.ndorse1meht an,d prornotion o,f phoney remedies.

Rogers quoted the well•lntent.ionea· NABcode on truth in medical
ádve.rtising and its caution against claims of cur-e-o-but the number ot FTC
and FDAactions indicate the •i.ansuage is not al t ege ther- er r ect.íve , •

Roger-s baf anc ed shortcomings with the Lerig W·FJ.Y t v has come since the
days of •J.fen in Whlte • co.mmercials. He gave credit to NABCode gUidelines
--and t-e .advertising agencies and ANAt or sul:>mitting ideas before produc­
tion to the NAB's NewYork Code off'ice.

** Ad.vertising agency p,eopl~ have to· .g_e:tJnto the whit.e C!'>at. too, on
·· oc,ca.sion, to research::=and- often. reJé·:ct==medical iero:dU.ctsbroa,ght

t·o thelI:Jfor promotion.
Renneth Ward, vp o! J. Walter 'Thompson in Chicago, said agane I es

and adve"rtlsers must accept the responsibility for cbeek íng on aiJ·Ynew
medical prod.uct offered them"• T.homps·on's suggests that manufacturer sub­
mit the it."emto an ethiaal pharmaceutical house in some cases. Unfortu­
nately, the maker ot the odd-ball pr-cduet can usually find a maveric.k
agenc;y. Only industry self-regula:tio.n can cure this, in Ward's view.

6'1
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** The FTClockec;'lthe stable d,oor on A.•c. ~le1s¡¡m.C~o.•'s lead .in nati.o.nál
radio and tv ratings last week, in ·S!.cm:is.ent order. t:orbiddin.g¡ Rl:~;fl$~n:

acguisi ti on of any more rating interests for -ª deca!le, aPd .Q.;rde;uing ,a ll:alt.
on any anti-competí ti ve tactiJ::s.

The commission order also tnrows open Niels:en audimeter and 0th.er
pat·ents royalty free: to all comers for f our' year$, after wh1ch .reS"1znn:etl
royalty payment is to be "r-eascnabü e and non-discriminatory. n.

Consent does not constitute admission of guilt, FTG adds routinel¥".-:­
after listing c.omplaint char-ge.s of monopoly, restraint of trade, :caer­
c í on, suppr-es sí on and financial blocki.ng óf would-be coínpetitors~ :ana
gobbling of patents on electronic audienc.e mea.sur-emerrtdevices.** FTC says the company has "virtually foreclosed all ¢ompetiti.on":. in

the sa~e .of nationa.l rating reports sine·e 1946, buying out its ,chi·ef'.
p-ompetitor, C.• E. Hooper, in 1950.

To some, this raises the question of FTC's Inat t.ent í on during th:e
17-year span.

FTC statistics on Nielsen aggrandizement pod.n't t,o the firmt~s hefty
pull on -determining how $805 million in network tv Bdv.ertising Md S~7
million i.n network radio· advertising is sp..errt.; Nielsen's ~0%' take out D.t·
the $4.'5 million in na t í ena I tv and radio rat;i..ng,s. (196-l f;i.gure}; '&nJi th;e
firm's own $27 million annual gr-os.s, Add to this, prógraJn habits, o.t 46:
million tv and 50 milli·on radio homes swayed by ratings.** !TC order does not mean very much to· the House rating pi::obers' s>t¿::i.:f'f,
and wJll have little if any effect on their JudgII1ertt.of the ra.ting's s~e.·ne
when r,eport and re,.co:mmendation.time rolls around.

Subcommft tee CQunsel Charles Hewze reminds that th.~ir inte::r'est. ce:n­
ters on Impr-oved methodology and use of ratings. As to 'the ope;tl .cloo.r.on
Nielsen patents, Howzewonder-ed.e"Who·wants to use audímetersf"

The r emank was unqua Lí r'Led'-..•.but subcessaí t t.ee memory is, still fresh
on t es t.Imonv about the technical weakness es o.f the aud,imete:rs',, and th".0
odd use to which some were put in sa!Ilple househo'Lda.•..•..including som·ena.o­
stop, 24-hour runs.

There is some ske.pticism here about the new competitive óPpártu11iti~s
F'.l'C's order theo r et ically accomplishes: onl.ooker-s .dón' t expeut. t.o s::ee a
new national radio and tv ratings firm spring up in the n¡¡¡xt t'ew yea.rrs.** F'.l'C''s orig.inal plan for 50%divestiture. of. .Niels.:en natio'nal e:'l;ien~

tele re,portedly foundered on firm í s counter threat to dro.p natJ ..ona.l
ratings.

Costs of a nat í.ena L survey would have remained eónstant,, but income
would have been halved by divestiture. I.f Nielsep. dr9ppe:d I)ational ra.t­
Lngs, FTCwould the.n be left wít.h .ano.ther monc>poiy, with ARB dominant .in
the national ratings field.

Except that Nie.lsen cannot .a.ddto rat.irtg inter~sts for lQ ye:..aJi'S w·it.h:­
out FTCconsent, the status quo seems likely to :a.ont.inu.e.



1.360.000 to be more exact. That's the population of the prosperous

3lcounty area served by WSJS Ietevrsron Buy the Golden Tnangle. 1Jo I
market rn North Carolina

NO 1 MARKET IN THE NO 12 STATE
North Carolin•'•

Qold•n
Tri angle WE:l..-!Si

TELEVISION ii
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RAPIER PRODUCTIONS gratefully accepts ...

10TJ:{ ANNUAL coNVENTION OF TJ:{E
INTERNATIONAL ASSOCIATION OF CHIEFS OF POLICE

gousTON. TEXAS-OCTOBER 8. 1963

By Unanimous Vote 11! the Ex:ecutiue Committee, it

is hereby resolved!:
"For out<;tanding contt~bution to law enf~ent

agencieS and pofice officersthroughout the wndd, the
televisi<ln progtatn LAW BREAR ER b11$ been
selected as the füst ptogratn ever to be gjvetl the
Awan\ o! Special Merit by the lnternatigní!l Asso-
ciation o! Chief& of J?olice; specificallY int.ended to
honor those re&ponsiblefor the c1-eation,-production
and broadcasting ol thil>px¡¡g¡;il!Il,bringingto all cotn­
rnunities an accurate ¡¡,¡:rd c~ructive irnage of law

enforcement."
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