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®@® (£1€ STATIONS THAT OPENED
THEIR STUDIOS IN 1922
AND EARLIER WERE PIONEERS,

PERHAPS THE GREATEST
IN COMMUNICATIONS HISTORY. 9%

- ‘ In an age poised on the threshold of satellite communi-
cations, it is difficult sometimes to realize that the entire history
of broadcasting is less than a half century old.

It is stranger still to recall that an event which occurred
only forty-one years ago, at a dusty ringside in Jersey City,
foreshadowed the beginnings of a public service spanning
the nation and the world.

In the summer of 1921, I was at Boyle’s Thirty Acres, across
the river from New York, to assist Major J. Andrew White
broadcast the first blow-by-blow report of a championship prize
fight—the Dempsey-Carpentier battle. We were announcing
over the microphone of Station WJ]Y, temporarily

installed by RCA at Hoboken.

I do not know how many persons, glued to the earphones of their crystal detector sets and one-
tube receivers, heard the description of this ring classic. But they were listening to history.

The knockout, the clanging of the bell, the roars of the crowd literally brought home

to the nation the possibilities of recreating by radio distant events and impressions directly
in the living room.

In 1922, the first football game—Princeton-Chicago—was broadcast. The New York

Philharmonic Orchestra went on the air. The same year marked the surge of independent
radio stations, opening a new horizon of entertainment and information for America.

I doubt whether many of us, forty years ago, gave serious thought to ourselves as pioneers.
We were much too busy experimenting and building to wrap our work with the mantle
of the future.

Nevertheless, all of us, I feel, were consciously aware of radio’s significance and impact—
its vital role as the recorder of living history.

In retrospect, the stations that opened their studios in 1922 and earlier were pioneers, perhaps
the greatest in communications history. Whatever else has followed—the network

concept, black-and-white television, color television, and now satellite transmission—finds

its origins in the broadcasting trails blazed four decades ago.

In honoring the 40-Year Stations of the United States and Canada, SPONSOR commemorates
more than an extraordinary span of accomplishment and progress: It salutes the
enterprising spirit of public service that continues to typify American broadcasting.

I am happy to join in this tribute to these pioneers of the air waves.
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The Vi of the Land

It’s a big land . . . a proud land . . . that sweeps from sea to
sea. Only a strong voice can fill it . . . reach it . .. move it to
its very heart.

Listen to this voice. It talks to motorists as they crowd
the busy roads. It gives a warning to farmers that frost is
ahead. It sings a sweet song to lovers. It carries the news
to businessmen. It wakes millions cvery morning and sends
them off to work ... informed .. . entertained . .. often in-
spired. For this is a practical voice, a spiritual voice, the very
voice of America. It is the voice of AM Radio.

RCA has played an cssential part in the steady progress

50 KW Ampliphase

5/10 KW Tyoe BTA-5U/10U

of AM. You will find the RCA nameplate proudly affixed to
transmitters whose owners never toy with quality . . . never
compromise with dependability. You will find the RCA name-
plate your highest assurance of superior performance no
matter what your broadcast requirements may be. Why not
call in your RCA Broadcast Representative today. He speaks
your language.

i The Most Trusted Name in Radio

[:4

5 KW Type BTA-5T 250/500/1000 W Type BTA-1R1




CONTENTS

Foreword: General David Sarnoff 3

Chronology: Mi:lestones of
commercial radio 1909-1962 7

Pictorial Review:

Stations of the East 11
Stations of the South 39
Stations of the Midwest 63
Stations of the West 101
Stations ot Canada 119

SPONSOR /40-YEAR ALBUM gf PIONEER RADIO STATIONS

Publisher, Norman R. Glenn; executive vice president, Bernard Platt; editor, John E. McMillin; project editor,
David G. Wisely, associate editor, Lou Frankel; general sales manager, Willard L. Daugherty; art direction, Designers
3, Inc. D SPONSOR is published weekly by Sponsor Pubtications Inc. Entered as second class matter on 29 January 1948
at the Post Office of Baltimore Md., under the Act of 3 March 1879. Copyright 1962, Sponsor Publications Inc.



... but we're only 39

WTAR RADIO

BORN 1923 IN
NORFOLK, VIRGINIA

VIRGINIA'S FIRST STATION
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. COMMERCIAL RADIO

compilation of significant events,tncluding historical developments lead-
mg up to the establishment of the American system of broadcasting.
By EDWARD P. SHURICK, executive v.p., Blair-TV, author of “The First Quarter-Century of American Broadcasting”

1909

School of radio instruetion opens in
the United States as the Marconi In-
stitute—later incorporated as a part
of the Radio Corporation of America
—giving courses in every hranch of
radio.

1915

Arthur B. Church, who later is
founder of KMBC of Kansas City,
uses “wireless” in a commercial way—
merchandising radio parts to fellow
ham operators on his own amateur
station in Iowa.

1920

As seeretary of Frank Seaman Adver-
tising Agency, New York, Frank A.
Arnold addresses trade, civie, and
business groups all over United States
on hroadeasting as an advertising
medium.

Jersey Review leases WAAT, New-
ark, and regular programs are given
twice a week consisting of news and
music for two hours with a commer-
cial rate of $35 per week for the time.
Aungust 2: Daily broadeast hegins on
WWJ, Detroit (then 8MK).
November 2: KDKA, Pittsburgh
(Westinghouse Company), begins
regular schedule of broadeasting with
Harding-Cox presidential returns.

1921

Printed copies of speeches sent out
by KDKA, Pittshurgh with costs de-
frayed by selling space on the printed
booklets.

1922

January 1: New Year’s Greetings
purchased by Jersey Journal for one
hour from midnight to 1:00 a.m. for
$50 on WAAT, Newark.
March 31: Commerecial station owned
and operated by an eduecational insti-
tution—WWL, New Orleans.
April 11: Cash give-away to check
listener strength offered over WWI,,
New Orleans.
July 25: “Commercial station,”
WBAY, New York, opened for public
experimentally by American Tele-
phone and Telegraph Company.
August 28: Commercially sponsored
program of the Queensborough Cor-
poration, a real estate organization,
on WEAF, New York.
October: The “Farmer’s Noon Hour,”
a participating program, on KFBB,
Great Falls, Montana,
Fall: Broadeast talent paid by WOAI,
San Antonio.

1923
January 4: Network experiment
broadeast from WEATF, New York,
to WNAC, Boston.
March: Gimbel Brothers installs
studio on the upper floor of its store
to originate by wire sponsored enter-
tainment to WEATF, New York con-
trol room.
April 26: Browning King and Com-
pany sponsors Anna C. Byrnes and
her orchestra in studio program on
WEAT, New York.
October 14: Commercial radio net-
work formed between WEAF, New
York and W.JAR, Providence.

1924

Station time hetween 8 p.m. and 10
p-m. given each evening to an adver-
tiser in the Los Angeles Times pro-
vided the sponsor econtributes an
amount of $150 or more, to be paid
to the talent, on KHJ, Los Angeles.
The right of diserimination in adver-
tising is exercised by KQV, Pitts-
hurgh in cancelling the aceount of the
Pittshurgh Theronoid Company.
February 12: Commercial radio pro-
gram sponsored by the National Car-
bon Company fed to a network of
WCAP, Washington (and later
WJAR, Providence) from WEAT,
New York.

March: The “Invisible Theatre,” an
attempt to defray broadeasting ex-
pense, established by WHB, Kansas
City.

October 9: A metropolitan symphony
orchestra, the Los Angeles Philhar-
monie, appears on a commercial pro-
gram, sponsored by the White King
Soap Company, over KHJ, Los
Angeles.

1925

Commercial station, not operated by
firm engaged in other husiness activi-
ties is WAMD, St. Paul (forerunner
of KSTP).

Commerciul time sold to a ecity for
advertising purposes by WQAM,
Miami.

May 7: Personal appearance of radio
stars before the Static Club by WJIZ,
New York.

1926
program

Kiddies Hour starts on
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WKBII, La Crosse, Wiseonsin, still
sponsored on broadeasting’s first
quarter-century.

September 18: Columhia Broadeast-
ing System, headed by Major J. An-
drew White, goes on the air with a
basie network of 16 stations.

October 11: Quiz show sponsored by
Winslow B. Felix Chevrolet Agency
on KMTR, Hollywood.

1928

January 4: “The Dodge Viectory
Hour,” costing $67,600, becomes a na-
tional hook-up of major entertainment
mmportance.

December 23: The National Broad-
casting Company establishes a perma-
nent coast-to-coast network.

1929
July 1: “Ilappy Ilollow” starts on
KMBC of Kansas City—a program of
n}usia and drama in whieh commer-
ctals are inteerated

1930
Market data hook on listener sSurveys
by WKY, Oklahoma City.
October: Ofticial audit of station
popularity econducted by Price, Water-
house and Company for the Columbia
Broadeasting System.
October 1: Direct sample offer and
radio contest on WEATF, New York.

1931

February: Anmouncers “farmed out”
to smaller stations by WCAU, Phila-
delphia.

November 1: Research department
established hy KMBC of Kansas City.

1932

“Rhythmn” transeribed announcements
using spoken verse with a rhvthmic
background introduced by Kasper-
Gordon, Tne. Transcribed spots, both
dramatie with sound effeets and musie,
of 15-second duration, introdueced by
Kasper-Gordon, Ine.

June: Walter Mann and Staff makes
an intensive survev of “Simultaneous
Listening” for WNAC, Boston and
WEAN, Providence.

June 27: DPrice quotations for com-
mereials made by the National Broad-
casting Company.

November 1: National dealer meet-
ing by radio held by Columbia Broad-
casting System.

1933

Musical jingles introdueed as tran
seribed announcements by Kasper-
Gordon, Ine.

Transeribed spot announecements in-
trodueed by Kasper-Gordon, Ine.

1934

September 30: Mutual Broadeasting
Svstem starts as a eooperative four-
station hookup.

1935

Ceeil Widdifield of Schwimmer and
Seott Advertising Ageney sells adver-
tiser to make national use of spot
announcements,

June: Audiometer survey with meters
installed in radio homes in coopera-
tion with the Massachusetts Institute
of Technology econducted by the
Yankee Network.

1936

September-October: Radio is used
extensively in Roosevelt-Landon po-
litieal campaign with estimated $2,-
000,000 or more spent for network and
station time.
November: Wheeling Steel Corpora-
tion starts an employee broadeast
over WWVA, Wheeling later fed to
the Mutual and NBC-Blue networks.
December 29: Mutual Broadeasting
System, after operation as limited
network for two years, expands trans-
continentally by adding lDon Lee
Broadecasting System of California
and other stations.

1937
March 15: Trend toward originations
of movie talent programs from Tolly
wood as major factor in network op-
eration is launched as General Mills,
Ine., Minneapolis (Bisquiek) starts
“Hollywood in Person” series on the
National Broadeasting Company, fol-
lowed later by Metro-Goldwyn-Maver
and Warner Brothers tieups on net-
works for major national advertisers.

1938

October 17: Comprehensive merehan-
dising serviee by WLW, Cineinnati.

1940

April: Dr. Frank Stanton and Dr.
Paul Lazarsfeld unveil their new Pro-
gram Analyzer, a meehanical deviee
to record listener reaetions to radio
programs, first put in regular use by
the Columhia Broadeasting Svstem
the following year.

October 12: Commerveial short-wave
programs broadeast to Sonth Ameriea
by an individual station, WLW, Cin-
einnati.

December 23: (BS President Paley
announces plans for a vadio network
to link Americas, following a visit to
the countries of Central and South
America.

1942

January 9: Blue Network Company,
Ine. is incorporated as an independent
organization.

May 19: Regularly operating net-
work dedicated by CBS to provide a
two-way service bhetween the Ameri-
eas. Affiliated with CBS in tlis inter-

continental hookup on hroadeasting’s
25th anniversary are 114 stations.
July 30: Census Bureau county-by-
county breakdowns show 82.2% of all
oceupied dwellings in the United
States are equipped with radios when
1940 eensus was taken.

August 28: Average given for some
20,000 fulltime emplovees in hroad-
casting stations aud networks was
$45.15 in 1941.

December 25: Coea-Cola breaks spon-
sorship reeords with 12-hour Christ-
mas program on 142 Blue stations,
featuring “Vietory Parade’s Christ-
mas Party of Spotlight Bands.”

1943
Poliey adopted providing for sale of
tinte for controversial diseussion by
WMCA, New York.
May 6: Ilome radios reported by
91.99, of the nation's families, al-
though 4.29 reported sets out of or-
der, aecording to survey made by
Life magazine.
October 14: A network is sold—the
Blue Network Company, Ine. to the
Ameriean Broadeasting System, Ine.
owned by Edward J. Noble.
December 22: Analysis of radio em-
ploviment and eompensation prepared
by F.C.C. shows average weekly com-
pensation (Oetober 17, 1943) to 24,-
515 full-time e:.nloyees of $52.32.

1944

January 3: Largest number of radio
homes in history (32,500,000) esti-
mated for 1944 despite wartime
freczes plus tube and parts shortages.
March 28: Singing eommereials
banned on WQXR, New York.

July 13: Ban on middle comierecials
for sponsoved news broadeasts in-
voked by WJR, Detroit, effective
September 1.

August 29: Standard plan of station
measurement—Ilater named Broadeast
Measurement Bureau—is supported
by N.AB. Executives War Confer-
ence. Projeet later approved by
American Association of Advertising
Agencies and Association of National
Advertisers. Plan entails one million
posteard survey biannually at esti-
mated eost of $1 each.

October 9: “Welcome Home Audi-
tions,” providing opportunities in the
aeting, musieal, announecing and tech-
nieal phases of radio to all returning
service men and women intevested in
a radio eareer by the National Broad-
casting Company.

December 30: Blue Network Com.
pany, Ine. merged into its pavent,
American Broadeasting Company, Ine.

1945

January 30: Radio’s weekly payroll
averages $60.52 per full-time employee
according to F.C.C. Analysis.
February 1: Transeribed announee-
ments and singing eommereials banned
by WWJI, Detroit.

March 11: Chamber musie reeitals




from Town Ilall sponsored by the
Book-of-the-Month Club on WQXR,
New York.

June 4: Radio’s biggest customer,
Procter & Gamble, Cineinnati, spends
$11,000,000 a year for time alone with
talent expenditures of an equal
amount according to first published
study of prewmier radio account,
September 17: Major steel company,
Jones and Laughlin, buys 45 minutes
across the board, Monday through
Saturday, on KQV, Pittshurgh. Pre-
sents “Jal-Time,” a radio program to
replace the “house organ” publication
of a major industrial corporation.
November: “Blimp,” filled with
helium gas, used by WCAOQ, Baltimore
as an advertising promotion stunt.

1946

January: I.C.C. denies petitions of
Gieneral Electric and Zenith and rules
FM stay at 88-108 me.

January: John H. DeWitt Army Sig-
nal Corps officer and later chief engi-
neer of WSM, Nashville, bounced a
radar signal off the moon and got an
echo baek on the earth.

February: General Mills announeces
plans fo spend %5 million in radio ad-
vertising this year.

March: N.AB. states it feels the
freedoms of radio are at stake as the
F.C.C. issues its “Blue Book” (Pub-
liec Serviee Responsibility of Broad-
cast Licensees).

April: The Associated Press agrees
to admit stations as non-voting mem-
bers ecalling radio “a great medinm
for the dissemination of news.”
April: CBS offers plan for 200 sta-
tion F'M network eosting $10,800,000
plus operating costs.

May: 90.49% of U.S. homes had
radios in 1945 sayvs Census Bureau.
76.29% of U.S. farms have radios.

1947

February: MBS signs 400th affiliate,
July: Government drops ban on new
construetion—broadeasters start new
building plans.

July: Congress approves $6.2 million
for F.C.C. in 1948.

August: N.AB. says average ecom-
mercial time on member stations is
669%,—34% sustaining

September: National Association of
Station Representatives is formed to
promote spot radio.

1948

Net revenues from the sale of broad-
east time reached an estimated $402
million in 1948,

Total U. S. radio sets 74 million.
Homes with radio sets 40 million.
343 AM and 326 FM stations hegan
commercial broadeasting during the
year. Daily listening inereased 30
min. (5.1 hours). Average sponsored
network program reached 13% more
homes 1n 1948 than eomparable pe-

riod in 1946. C. E. Ilooper reported
highest sets in use pereentage sinee
Pearl Harbor. In January, February,
Mareh 1948, the sets-in-use figure is
at a peacetime high. Changes in pro-
gram types {evening): Coneert musie
up 153.8%. DMysteries down 35.3%;
news & commentators remained con-
stant with 15.99% of total evening
sponsored time. Audienee partieipa-
tion up 30.9%; situation eomedy up
37.3%; plays up 3.7%; radio colum-
nists, up 38.7%; popular mmsie up
3.39%.

Presidential candidates used radio
extensively in 1948 campaign. Ken-
neth Iryv, radio direetor of Demo-
eratic party eredited radio with a
big assist in turning of the tide to
Harry S. Truman. Demoerats used
dise shows, jingles & major network
programs.

1949

January: 700 I*'M stations on the air.
U. S. broadeasters’ operating ex-
penses rose to 79¢ out of every dollar
of total revenue in 1947 according to
NAB.

Radio net revenues $402,826,000.
Affirming FCC’s denial of applieation
of Bay State Beacon Ine. for Broe-
ton, Massaehusetts, station whieh
would offer 95% of its time for sale,
Court of Appeals of Distriet of Co-
lumbia rules Commission has right to
examine percentages of commereial
and sustaining time proposed by an
applieant.

February: NBC rescinds rule against
use of transcriptions on its network.
Survey by Elmo Roper for Fortune
magazine shows radio is nation’s No.
1 pastime.

May: Arthur Godfrey top CBS wage
earner in 1948 with pay of $258,450
not ineluding $123,624 paid hy CBS
to Arthur Godfrey Productions for
“Programi Serviees” nor the $58,441
AGP got from Columbia Records.
Lowell Thomas top “independent con-
tractor” on network getting $402,300
for program serviees.

Avkansas Supreme Court upholds
Little Roek’s eity tax on radio sta-
tions.

June 6: FCC sanctions editorializing
by bhroadeast stations within unde-
fined limits of “fairness” and “bal-
ance” by 4 to 1 vote overriding 8 vr.
old Mayflower deeision; Comr. Frieda
B. Hennock, dissenting, econtends ma-
jority’s standard of fairness is “vir-
tually impossible of enforcement.”
CBS announces ‘“it will editorialize
from time to time.”

FCC repeals Aveco rule whieh for
four years has required stations up
for sale to be advertised for eompet-
ing bids; admits rule has failed its
purpose and often inflicted “severe
economic and other hardships” on
buvers and sellers.

July: CBS, having said that it would
broadeast editorials over its own

e

nanie, announeces it will sell air time
“for expression of opinion on publie
issues.”

NAB Board streamlines association
organization, establizshes an audio di-
vision eomprising both AM and FM
and a Video division.

August: FCC bans giveaways as vio-
lation of eriminal lottery laws.
September: ABC, CBS, NBC seek in-
junctions to prevent FCC from put-

ting its anti-giveaway ruling into
effect,
FCC suspends ban on giveaway pro-

grams until eourt tests decided.
Schenley Distillers, after stirring up
broadeasters by proposing to buy
time for its hard liquor produets, de-
cides to maintain its “no radio” pol-
icy; reports more than 200 stations
were ready to aceept hard liquor com-
mereials.

November: Mutual & Gillette Safety
Razor Co. sign 7-year, $1 million con-
traet for radio rights to World Se-
ries and All-Star baseball games.

U. S. Supreme Court upholds Little
Rock city taxes of $250 a year on
generation of radio waves and $50 on
solicitors of loeal advertisers.

1950

March: New Mexico appellate eourt
rules all KOB Albuquerque broad-
casts are interstate commerce and
therefore not taxable hy state; Vir
ginia General Assembly passes bhill
forbidding cifies, towns or counties
in state from levying license or priv-
ilege taxes on broadeasting stations.
Forbidden by the FCC from ecensor-
ing politieal broadcasts, broadeasters
are not liable for defamatorv re-
marks in sueh bhroadeasts, Federal
Distriet Court Judge Kirkpatrick
rules in suit of David II. H. Felix
against five Philadelphia stations.
WFIL Philadelphia cuts night rates,
inereases daytime rates, as move to
adjust radio price scale to growing
audience lor television.

April: FCC, interpreting its deeision
on editorializing, says stations have
“an affirmative duty to seek out, aid
and encourage the broadeast of op-
posing views on controversial ques-
tions of publie importance.”

July: National Assn. of Radio Sta-
tion Representatives names commit-
tee to explore feasibility of setting
up spot option time plan similar to
network option time.

Following outbreak of hostilities in
Korea, White House calls for forma-
tion of all-inclusive Broadeasters’
Defense Couneil to organize radio-
television for instant availahility for
government,

FCC upholds right of networks to aet
as advertising representatives for
their affiliates after two-year investi-
gation of ecomplaint of NARSR.
Association of Nuational Advertisers

(Continued on page 123)
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(since October 1,1921)

NEW YORK'S
FIRST STATION
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RADIO 77

Owned and operated by American Broadcasting-Paramount Theaters, Inc.



WABI, Bangor, Me.

WBZ, Boston, Mass.
WNAC, Boston, Mass.

WGR, Buffalo, N.Y.

WSAR, Fall River, Mass.

WKBO, Harrisburg, Pa.

WDRC, Hartford, Conn.

WLNH, Laconia, N.H.

WGAL, Lancaster, Pa.

WHBI, Newark, N.J.

WNBH., New Bedford, Mass.

| WABC, New York, N.Y.
‘WHN, New York, N.Y.

'WNBC, New York, N.Y.

WOR, New York, N.Y.

WCAU, Philadelphia, Pa.

WDAS, Philadelphia, Pa.

WFIL, Philadelphia, Pa.

WIP, Philadelphia, Pa.

WRCYV, Philadelphia, Pa.

KDKA, Pittsburgh, Pa.

KQV, Pittsburgh, Pa.

\ WIAS, Pittsburgh, Pa.

& WRYT, Pittsburgh, Pa.

WEAN, Providence, R.I.
WJAR, Providence, R.I.

WRAW, Reading, Pa.

" WHAM, Rochester, N.Y.

. WHEC, Rochester, N.Y.

‘WGY, Schenectady, N.Y.

WE]JL, Scranton, Pa.

WEFBL, Syracuse, N.Y.

WSYR, Syracuse, N.Y.

WBAX, Wilkes-Barre, Pa.
WDEL, Wilmington, Del.
WILM, Wilmington, Del.

40-YEAR STATIONS gf

The EAST

WCAO, Baltimore, Md.
WFBR, Baltimore, Md.

o
-




Riding gain and spinning records at the same
time was not easy in those dayvs:a 1921 trans-
mitter in Newark, N. ]. (wjyz/waBC)

Concert artists and opera personalities were the first stars
of radio, so everv announcer worked black-tie. This bird
undoubtedly sired the macaw that later hit the Fred Allen
program. The time, early in the 20’s; the face, George K.
Arthur, in New York City, (WHN)

o

Penn vs. Cornell, in Philadelphia, 1922.

Play-by-play broadcast of a football game occurred so early in history
that no one thought to take a picture of the epochal event. The game was

(wrp)
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Houses as ordinary as this one on a hilltop | Radio’s first fulltime staff announcer started two months
near Syracuse, N. Y., served early stations alter the station opened; stayed with it until 1925. The
in place of transmitter towers. (WSYR) town, Pittsburgh; the man, Harold W. Arlin. (KDKA)

i
|
|

Sponsor identification is as old as radio. 40 years ago, when the emphasis was on programs, not spots, this
quartette broadcast for Strawbridge & Clothier, the DPhiladelphia department store. John Owens and Jolm
Vandersloot, deceased ; Eduyfed Lewis was first s.m.; Harold Simonds is still with station, (WFIL)

Lavish facilities, large staffs, came later. In 1922
this was the staff, studio and control room of
Maryland’s first radio station. (WEAR/WFBR)

Exercise programs were a press agent’s delight, when
girls from a nightclub chorus-line could move straight
on for an am. radio “appearance.” Straight-backed
| announcer was John B. Gambling. (wor)

THE EAST 13



Mining town in
1922—Scranton,
Pa.—had little
call for virtuosos
or divas. With
home brew and
‘speaks’ this lo-
cal sextet, “The
Serenaders,” was
a better mix.
Even in that
first year of ra-
dio, broadcasters
gave their listen-
ers what they
wanted, in this
case, Jack Ste-
phens, sax ; Tom
Breen, piano;
Alex Spear, ban-
jo; Ronald
Stark, violin;
Bill Cadugan,
drums; and
George Yarns,
trumpet. (WEJL)

The first broadcasters were engineers with a
flair for improvising while inventing. Here,
at Schenectady in 1922, a rug on the wall to
deaden sound. {way)

Elliott Ness came later, much later. In 1926 election returns were still
shown to the public on huge slides at night, usually by one of the news-
papers. Here, outside Philadelphia’s City Hall, the astute Brothers
Levy test loudspeakers that will put sound to the slides. (wcav)

Great sportsman and voice of

radio, started at WEAF in
1923 as a singer. The late
Graham McNamee. (WNBC)

14 THE EAST



Radio and the man: If they
were made for each other then
radio was born to broadcast
the magnificent voice of Nor-
man Brokenshire—still one of
the great announcers. (WcCAU)

‘%

The original Thomas Alva Edison workshop is still only a hoot and a
holler from the transmitter of this early radio station, then assigned to
Newark, N. T., and an alert and active practitioner in the field of special
events programs. Here it covered the 50th anniversary of the invention
of the phonograph. (wor)

. BRDA Bty
JADCASTING STATION
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This retailer knew how to utilize radio! The
original station and studio of Gimbels, Phila-
delphia, in a corner of the piano department,
also sold equipment. Its first time sale was

~ s

raised by a balloon!!
Mass.

* RIS
written on a Gimbels sales slip. (wip) No tall. buildipg, no mountain, then
improvise! This chimney antenna was

Fairhaven,
(WNBH)

Transmitters, by 1927, had discarded the early
radiomarine equipment for custom-made ap-
paratus and engineers. This Baltimore pot-
man is now Robert S. Maslin, Jr., president
of a pioneer station, ( WFBR)

THE EAST 15




Few of them are still around but they made history in their day. Powers Gouraud,
a true personality in a station with personality. Others include: Robert Street, Bart
McHugh, Sr.,, Manie Sacks, Arthur Q. Bryvan and Pat Shevlin.

(wcau)

Dr. Frank Conrad, one of the first ham
operators, built 8XK in Pittsburgh,
which grew into Westinghouse Broad-
casting Co., one of the hletter group
operations. (KDKA)

First debate, first survey and one of the first
public service programs—a debate on pro-
hibition. Speaking: Wayne B. Wheeler, of
Anti-Saloon league, on WEAF. Listeners
voted by mail, c/o AT&T. (w~BC)

Another Westinghouse pioneer, 1921 in

Boston.
Note ‘bug’ on bench.

Horace Dyson at controls.

(wsz)

Penthouse studio, 1927 vintage, was atop
the Kaufman & Baer department store in
Pittshurgh. ( WCAE/WRYT)
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¢
SOUND OF EXGITEMENT WCAU RADIO

=

THE CBS OWNED STATION IN PHILADELPHIA - REPRESET\]TED BY CBS RA

May is our 40th anniversary. Permit us a moment of
nostalgia. WCAU Radio started in 1922. It was the year
insulin was introduced/Warren G. Harding was president

F. Scott Fitzgerald's “Tales of the Jazz Age” was creating a
stir/Charlie Chaplin was the King of Comedy/April Showers
was one of the popular songs/Jack Dempsey was
heavyweight boxing champion/The New York Giants won
baseball’s World’s Championship/Rudolph Valentino and
Lila Lee starred in “Blood and Sand''; Douglas Fairbanks
in ““Robin Hood".

We've progressed from crystal sets in 1922 to transistors

in 1962 . . . from road-exploring cars to space-exploring
rockets. Through the terms of seven U.S. presidents . . .
war and peace . . . depression and prosperity, WCAU

Radio reported the ever-changing scene.

Today the voices of WCAU and CBS Radio help us to
maintain our sound of leadership and experience.

It is understandable why we look back but briefly—
the past is fun and nostalgic. But we firmly believe
in the future—its prospects never sounded better.

DIO SPOT SALES

17



Public service newscast, on Nov. 2,
1920, of Harding-Cox election returns,
made radio famous. ( Notice the micro-
phoue). In Pittshurgh. (KDKA)

Singing comics, radio’s first, a
Iriday evening “must” with
WEAF listeners. In 1923 they
“sold” radio the wayv Milton
Berle “sold” television: Billy
Jones and Lrnie Hare. (wn~Bc)

Adolph Ochs, late publisher of
New York Times, in Schenectady
for historic two-way DX program
with Admiral Byrd in Antarctic.
Martin P. Rice, standing, first sta-
tion manager. (way)

Seven years earlier same station broadcast first radio talk by president, Warren G. Harding.

-

iy y. 3
3 o
h’ AT W i

A parade is a parade; change the microphones and uniforms and this could be today. French General Henri
Girard and President Herbert Hoover review veterans of famed Rainbow Division in Baltimore, July 15, 1929.

&

(WFBR)
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A comprehensive sound effects room, such as this 1931 layout, indicated either a network flagship station
—with Norman Corwin or Arch Oboler on staff—or a local station actively engaged in live programing
and dramatic production. Presumably the writers at this Pittsburgh station never moved their characters
through a door since the familiar door frame rack is absent. Today these sounds are on records and work-
ing such equipment is a lost art. (WRYT)

In 1930 he was known as “Red”
and starred on the Ukelele Club
program. Arthur Godfrey. (WreRr)

THE EAST 19



1922
WOR begins to bring

great voices to the

air. Ore of them,

THOMAS A.
EDISON,

in his “irst

‘radia broa t.

& '"I‘Q. T
L. A l._:
WU

WE PAUSE FOR STATION IDENTIFICATION

WOR AMFM New York...An RKO General Station

FIRST IN NEWS, FIRST IN TALK, FIRST IN AUD/IENCE

1962
N~ WOR ¢ tradition of
b "talk” radia con-
y .P;"\ tinues witk today’s
W & . ‘,*ri great voices. Here,
%

. . <« JACQUELINE
. KENNEDY,

b B the First Ladies dirst
visit tc New York.




@ R

Radio was in the operating room back

in the ’30’s. In this Philadelphia special “For meritorious service
event the shoulder pack transmitter during a 1936 flood” in Pitts-
shortwaved the description. (WFIL) burgh. (WCAE/WRYT)

Radio went where the news was being made. In
1933 William Beebe, scientist, explorer, made news
with his bathyscope and NBC was there.  (WNBC)

&

=13
Fred Friendly in 1938 BM
(before [Ed Murrow) doing
his first program “Foot-
prints on the Sands of Time”
in Providence, R. I. (WEAN)

“Keep your mike between the celebrity and the flashbulb
and your call letters may be in the paper” was SOP for
special events men in the "30’s. EFarly FDR. (woRr)

L 4 -
“Power-up witn Wheaties” was a sock slogan even
back in 1933 when Dr. Leon Levy, center, signed
Jimmy Foxx, home run slugger of the Philadel-
phia “A’'s,” for a Wheaties sportshow. (wcau)
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Radio merchandising in the late '30’s, by
Wrigley’s Gum on the Yankee Network.
Local talent, local audience, different city
each week. This week, Providence. (WEAN)

22 THE EAST

., =
Cooperation hetween non
competing stations was
unusual but not unknown
in 1937 when unexpected
and early thaws flooded
Louisville, Ky., and al-
most washed WHAS off
the air. With its own
shortwave remote gear
over-loaded WHAS turn-
ed to WFIL, Phila., for
the loan of its knapsack
shortwave transmitter
rig, and did a bang-up job
of reporting. (wriL)

Ike Lounsberry’s station, in Buffalo, N. Y., was to radio what Joe
Engle in Chattanooga, Tenn., was to baseball—a starting place
for talent. Top, left to right, Dave Cheskin, conductor ; Jack Smart,
actor ; Stuart Metz, director. Bottom, left to right, Bob (Howdy
Doody) Smith; Bud Hulick and C. Chase Tavlor (Col. Stoop-
nagle & Bud). (wGr)




A program coup immortal in the his-
tory of network radio brought Arturo

Toscanini out of retirement, on
Christmas Day 1937, to conduct the
NBC Orchestra. (WNBC)

Politicking on radio has changed
little since the first candidate made

the first speech. Henry Cabot
Lodge, then Senator from Mas-
sachusetts, in 1936. (wBz)

K HOTE OO

In the early days,
when stations were
few and receivers
handmade, listeners
logged the distant
stations their sets
‘brought in’ and
wanted verification.
This Philadelphia
250-watter sent these
special stamps to its
listeners. (wpas)

Remote unit, with studio and con-
trol room, a first in its day, stole
the audience at the 1937 Baltimore
Auto Show. (WFBR)

with Roosevelt in office only a
few days and the depression still
on, this alert Philadelphia station
did a program from the Commer-

cial Exchange. (wcavu)
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0S ANGELES

NEW YORK
WHN

JARLAND

The -est is hstcry. W a history! Reme
W ¥ b
Judy Garland go: her starf on radio's first ama-
teur hour. The one m.c.'d by WHN general man
ager, Major Edward Bowes

Eddie Cantor, Gus Van, Bob Burns, Baby Rose
Marie and Merer Amsterdam all were there on
WHN . So was a s nger named Gene McNuity, who
became Dennis Day

\nd for the spertsman: Harry Richman, Ted
Husing, Doni Dunphy, Red Barbsr, Clem Mec.
Carthy. (They're off!)

M

30,000 WATTH

WHN

1030

DETROIT
WIBK

_DETROIT
WIBK-TV

STORER

BRQADCASTING COMPANY
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PRARSENTE

| Th@ Bosh Pritchard

New Blood bought into radio in the
H0's. At 1943 press party announcing

General Tire purchase of Yankee Net- Local level merchandising in Philadelphia with
work was then vice president, now d.1. Bosh Pritchard, onetime great name of foot-
FCC commissioner, Robert DBartley, ball, interviewing singers Patti Page and Buddy
center. (w~ac) Greco. (wnas)

Prime sample of 1940 regional programing was Yankee Network’s The trend in 1948 was to new facilities
“Quiz of Two Cities” between studio audience m Boston, at WNAC, with studios and transmitter both located
and Providence. (WEAN) i one plant. (\wBz)

! s MW

Typlcal war effort activity by a local station was this Buffalo “Commando Court of
Honor” promotion which honored youngsters for selling war saving stamps by having
them christen a Bell fighter plane. \\'GR)
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Qualified newspapermen were rare in local radio
early in World War II and few were able to wran-
gle \WWar Dept. accreditation as correspondents. One
of the first was L. R. “Curly” Vadeboncoeur in
the Pacific Theatre. Now president of Syracuse
station, where he started, and operating head of New-
house Group Stations. (wsyR)
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With the increasing number of stations came interierence problems and directional an-
tennas such as this 1940 twin-tower transmitter plant of WCAE, Piitsburgh. In 1944 a
tornado crumpled the tower on the left. Station switched to an auxiliary. (WrYT)
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The CALLMARK
of QUALITY RADIO

in Central

Represented Nationally by
THE HENRY I. CHRISTAL CO., INC. (
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First rehearsal of a dramatic show in
1940’s. This Pittsburgh cast included : Carl
Dozer, Irma Lydon, Rosie Roswell, Bol
Dixon, Tlarold Goldstein. WRYT)

R T e

When the founder of the CIO visited
Scranton he was a “must” for radio cov-
erage. Here. m 1949, Mavor James T
Hanlon and John L. Lewis of the United
Mine Workers. (WQAN/WEJL)

Singers were also ‘“fast readers.” in the
40’s. These Dittsburgh troubadors were,
seated, Ernie Neff and Everett Neill. Stand-
ing, John Howard, HHerlh Angell, Tommy
Rogers, Hodie Grayv. (xov)

Radio really supported the war effort on the home front. Typi

cal was this coverage of the launching of a new destrover in
a Boston shipvard. (wBz)
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The Kennedy Clan campaigning in Boston in 1952 when the
President was a member of the House of Representatives and
would soon become a Senator. (wNaC)

Happy Day in 1953 when David
Lawrence, then Mayvor, now Gov-
ernor, proclaimed KQV Day in
Pittsburgh. Onlooking: James
Murray, then gen’l. mgr., and for-
mer owners Irwin Wolf, Lee
Eckels. (rQV)

Radio talkathon in 1952 for the
Jimmy Fund in Providence, R. I,
with Mayor Reynolds and other
local nabobs. (WEAN)

John Foster Dulles, later to be Secretary of State for President LEisenhower, talked at the World Affairs
Forum in Pittsburgh, Pa., early in 1952. (wW7yAs)
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Many a broadcasting first came out of General Electric and Schenectady including this origination of the
“Breakfast With Bill” (Edwardsen) program from a girls’ dormitory at Bennington College. (way)

A 40th Anniversary broadcast in
Philadelphia with at least 133
vears of service on mike! Seated:
Hal Simonds, acct. exec. 40 years
and Jack Schants, asst. chief en-
gineer, 35. Standing: Rex Mor-
gan, host; Max Solomon, 33 years
in sales, and Jack Steck, pro-
ducer, 25 vears. (WFIL)

Tex and Jinx McCrary in 1956 celebrated ten years on
what then was, WRCA, in New York, with a gala cele-
bration at the Waldorf Astoria. Mayor Robert Wagner
presented the inevitable plaque. (wNBC)

30 THE EAST




rom
orty...

orward

As we celebrate 40 years of radio broadcasting, we look back on a record
of achievement that has made WGY one of the great pioneers of
the radio industry. From the first dramatic program ever produced on
radio in 1922 to quality full-range programming in 1962, our efforts have
been directed at making radio serve the public in the highest
standards of communication and entertainment.

But while we look back with pride, we also look forward to the
challenge of the future . . . to find new and better ways to serve
the public and the radio industry. Our history of accomplishment,
therelore, is most valuable as it serves to stimulate us to forty more

years of progress in radio. 98227

Y 810 kcm 50 KW
A GENERAL ELECTRIC STATION
ALBANY B SCHENECTADY B TROY
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For the Korean War the Pentagon was
geared to handle local radio war corre-
spondents. One of few was John Anton

of Philadelphia. (wrIL)

A 40th Anniversary in New York, for what was WJZ, and started broad-
casting September 30, 1921! Agency and station people “twisting’ at Tavern-
on-the-Green. Far right is Steve Riddleberger (just within camera-range),
now prexy of ABC Radio o-and-o’s. (WABC)

pr

e e S
Mobile units 1962 version. Jerry
Jerome in plane; Cliff Borden,
standing ; Jack Delaney, news di-
rector, with mike. (WNBH)

Two Pittsburgh baseball immor-
tals, Honus Wagner and Die
Traynor, talk about the Pirates

and National League. (w71as)

Vith almwost 700,0(0 negroes in the hooming Delaware Valley market
this Philadelphia station ten years ago shifted its programing to
service this audience exclusively. Jackie Robinson, haseball trail-
blazer, and News Director foseph Rainey.

(wpas)
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NOW as THEN. ..
LEADERSHIP IN PROGRAMMING

Today, as in the beginning, WJAR is an NBC station and Today,
as in the beginning, WJAR sets the pace in local programming;
the most hours of any Rhode Island station devoted to staff
created news and public affairs features, the only daily women's
program in the market, its own meteorologist, Brown University
football on Saturday afternoons each Fall and the finest lineup
of disc jockeys.

e / ). Please tell me some-

i thing about the old radio net-

work called the Red Network,
J. A,

A. This first “commercial
network” was formed by the
permanent connection of Sta-
sions WEAF (New York) and
WJAR (Providence) on Oct.
14, 1923. It was operated by
the American Telephone and
Telegraph Co. from 1923 to
1926, with stations in key
citiex added rapidly, and was
called the Red Network be-
cause the company used red
lines on its map to indicate
the wire connections. In 1926
the newly founded National
Broadcasting Company took
over the Red Network, which
about 20

then consisted of

stations.
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NOW as THEN...
LEADERSHIP IN SERVICE
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e tor m..n-t\o'; 4 In the first four days of May sales on the album shown above
aot ©0 90 U2 mames 2 reachec $2,200 for Providence Kiwanis Underprivileged Chil-
n Veter \pment ' . L .
B¢ pmpation Equi? dren's Fund. This album was created and produced for Kiwanis
Co

W oOP“-"‘

by WJAR Radio.

n

WJAR RADIO 920

PROVIDENCE, RHODE ISLAND

Leadership in service ... Leadership in programming.
For 40 years on WJAR Radio ... For 13 years on WJAR Television

utlet Company Stations
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Traffic reports by helicopter—the modern
compact, flexible mobile unit. Tom Shafer,
with microphone, of Pittshurgh. (WRYT)

in the Pittshurgh Press Club.

Maturity and tradition go ha

1d in hand.
A painting of the famous Harding-Cox
election returns broadcast, in 1920, is hung

(KDKA)

From a small building in downtown Phila-
delphia to this modern plant on the outskirts
of town in forty years. (wcau)

A 40th Anniversary spectacular, a recreation of the year
1921, staged in the same location as the inaugural program,

pulled 7,000 Bostonian listeners as the audience.

(wnz)

plUBiass

Advance guard of the 24,000 New Yorkers to attend this sta-
tion’s 40th Birthday Party at Freedomland in 1961.

*

(waBcC)
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This 40th Anniversary was a cake
cutting by Harveyv Glascock, gen-
eral manager and Philadelphia
Mayor James Tate at City Hall.
~(wrp)
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Special Issues

We're commemorating two important events this year in Philadelphia:
WIP Radio’s 40th anniversary and Joe McCauley’s 20 years of continuous
on-the-air service. WIP can point to a long list of “Firsts” in 40 years of main-
taining the highest standards in broadcasting. We’d rather make an issue of
Joe McCauley, affectionately known as Philadelphia’s Morﬁing Mayor,and
a tradition with hundreds of thousands of Philadelphians. For over a gen-

eration, they (and scores of happy clients), have started each day with Joe

McCauley on Philadelphia’s Pioneer Radio Station WI P R AD I O

A Metropolitan Broadcasting Station
Now represented by Metro Broadcast Sales
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Baltimore’s First Licensed Station Baltimore’s First Rated Station®

Serving booming Baltimore . . . with Radio Baltimore

the music it likes . . . and with public

service dedicated to the community

and its citizenry . . . a vital force in

the dynamic growth of Baltimore for

FORTY YEARS' SO00 WATTS ® 600 KILOCYCLES
“Source, Feb.-March '62 Pulse, April-May '62 Hooper Represented Nationally by Radio-TV Representatives, Inc.

(7) ?’ 5 RADIO ATLANTA RADIO BALTIMORE RADIO BOSTON RADIO CHICAGO RADIO MEMPHIS
THE y € m STATIONS

WPLO WCAO WCOP WJJD WMPS

AM.FM AM-FM AM-FM AM-FM AM-FM
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An indisputable first: Irving Vermilva, holder of ham license
number one, and founder and first owner of New Bedford,

Mass.. pioneering station, with early equipment. (WNBH)

E i e

Radio studios turned into community showeases, in the latt

erations under one roof. Here is modern version of Syracuse’s first station.

er half of the 1900’s by combining audio and video op-
(WsYR)

Safe driving promotion wins
congratulations of Marvland
Governor Tawes for Byron
Millenson, General Manager of
Jaltimore station. (wcao)

4
Don Tuttle, editor of
Schenectady’s ““Farm
Paper of The Air”
program which has
been on the air since
Nov. 1925, (wav)

Public Service covers the wall of this studio at a
community minded station in Scranton. More than
100 citations are visible tribute to community help

and leadership.

(wEjL)
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WMAZ, MACON, HAS BEEN SERVING
THE PEOPLE

OF MIDDLE GEORGIA
SINCE 1922

Good Broadcasting makes WMAZ a good citizen . . .

imaginative and responsible local programming

along with top CBS network offerings make it

one of the most important voices in middle

Georgia affairs. WMAZ, 50,000 watts, 940 Kc,

affiliated with WMAZ-TV, Channel 13. 40 YEARS OF BROADCASTING
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. K1.CN, Blytheville, Ark.
WTAW, Bryan, Tex.
+WBT, Charlotte, N.C.
~ WFAA, Dallas, Tex.
. WRR, Dallas, Tex.
KFJZ, Fort, Worth, Tex.
WBAP, Fort Worth, Tex.

KILE, Galveston, Tex. |

‘WNOX, Knoxville;, Tenn,

Lexmgton, K




(LErT) Automa-

tion came early:
2 long before tape
cartridge and
. puncheards, the
playerv - piano
could be relied
5 on for automatic
prograniing. The
mike here was a
Kellogg, and the
phonograph was
of conrse, an
Edison. WREC)

(ricuT) Radio serials
developed an entire
new writing teehnique.
An  early effort was
made by Macon couple
after hearing network
program: they wrote
and produced their own
Mr-&-Mrs serial for lo-
cal station, and “their
identity was never re-
vealed.” (wmaz)

(pELOW) “Super-power”
of 5000W was approved
by Federal Radio Com-
mission  (pre-FCC) 1n
1925 and. as grilles re-
veal, engineers weren’t
taking any c¢hanees witl
this output. (woar)

(asove) Henry Ford got firsthand taste of new
medium, at the old Atlanta Journal otfice in
1922, As with many stations, this first trans.

mitter was assemibled by an amateur, then
bought by newspaper for promotion. (wsB)

2=z =

Where the Cowbells Ring i

Maintainod by

i i 1 l
'\ THE STAR-TELEGRAM [ :
AMON G. CARTE#. President ¢
Largest Cireulation in Texas— [ :
90,£00 Daily—100,000 Sunday 2 i XA
1,000 Watts—d76 Meters Hid
Centrat Standard Time. ¥ ti i

i el
i

We acknowledge with thanks your
report on our programs.

Applause mail is alwavs given to
those furnishing the programs and is
always greatly appreciated.

Thanx, Thanx,
WBAP RADIO STATION.

BROADCA ™™ SCHEDULES

N

(arovi) Listeners’ letters, as mentioned
in this newspaper ad, were more than a
pat on the back. Mail-maps weve the
coverage charts of their day, and many
an advertiser in the 20’s and 30’s placed
his business where the mail-sack was
heaviest. (wBaAP)
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. 1./ meridian ard about 10 miles north of the 35th parallel

| The 90th meridian cuts through the eastern part of Memphis{opes the earth.
The svund of a broadeasting ~tation vever dies. tione.
You may not get this, but this will belp you:
Did you ever drop a pehble onto the smoth surface of a silent | aations tc make & wer. Wi
One room holds s meator, pool? Do yvou remeniber how the waves from the pebble, circular! iex to ohut our eyes 1o w

148 und the 35th parallel is the south line of Tennessee.

| The towers of the broadeastiog station are on the top of The!
100 Commereial Appeal Building: The broa
Three rooms are used.
which in the operation ronsumes a small amount of electric energy in forn, go out in every direction?
There the waves strikes its rim. 1f the pool is large your huran eye may | =~ o _ L
see the waves as thiey strike the rim. but they strike. /
A ship is blown against the rocky shore of the nea., The water(. A rudge 1 & nocsbars e
deviees whieh we do not understand and you rushes over it und then the water is thrown baek in s great wave.|cenvicted epesdors tv fingi
You may see the onrushing wave with youreye for a mile, but after front of thelr cars & placar
the disturbance on the surface of the ocean ¢an no longer be meas-
ured by your eye it goes on. The disturbance of the waters which
erented the hig wave continues and contiunes wntil it strikes the

398
5

k| fourth floor.

=

581115 the second room ave broadcasting implements proper.
45| are three of them. They are about as large as office filing cabinets. not
Each is about six feet high by two feet broad and wide. In these

1o | cabinets are various
,f;’,' woald.pot understand if we nttempted to tell you about them inl
fiow | type.
ents
[

1ot

ont.
nees

‘or!

mer: |
an
03

£l
»
-

Com-
Tnis-

cone.
ton
The
w of

N
\TN 4| they ean travel far.
milk of Memphis or within a thousand miles,

AN 8
VIN &
it sounds to a point where they can be translated through the receiv.

4 LESSON IN RADIO

dizaten that st lsast somd
who Jor fouf years have
new have deekled Tt were

n

vent. .

\inar | ing room,
lenry
1 in | o matter at what point, is pick

Sea

eoming from the blow of
a proper receiving set you can hear it.

The broadeasting roam proper takes the sounds coming in from | quences of thiogs dove.
the studio snd develaps them. It puts them into sach shape that
The receiving sets, which may be within s|

Last night The Commercial Appeal formally opened its radio/
broadcasting station. The offieial letter of the station is WM,

The sdjacent room is the studio.
-aer. thiakly carpeted. Thet windows are heavily eurtsived.  In this
317 room are s piano, a comfortable sofa. sowe chairs and a table, On|far shores of the ocenn.
this table there is a pot of beantiful flowers. Near the middle of!
’“'L,'the room is an instrument about sx large in circumference as a tin
san | pie pan, the same being about eight
* | pie pans put face to face together.

Fast ber of perforations. These perforations are ¢

X:| sereen. From this instrument a wire leads to the main broadeast. | our ears go into our brains.
Everything that has been said since man began to speak and

since the thunder broke through the night is yet re-echoing. The! o of reasoning might
shout of the vietor, the last groen of the dying are yet in thejmme that poor pamding
The last word that Christ said when he was about to yield np| > the water tonk=. -

When the statien is running spy sound in the studio,|
ed up by the little instrument which  laat
is ealled a microphone, conveyed into the broadeasting room and AT
there that soubd is amplified and shot from the room up a wire to| His soul might b Leard this moment if o humen ear could be at-
the wires in the air above the building and off of these wirea it tuned to it
seatters to the four eorners of the earth—and a speed of three hun-|
'dred million meters s sccond—as fast as light, faster than sound
an ax of the shot of a gun. If ycu bave still, absolutely quiet, absolutely inert.

deasting rooms are 60 the

Tt is Lived with felt. It is

inches acrosy. It is like two
In this instrument are a num-

into spédce indefinite.

We hear of a bruadeasting station reaching u receiving station|
& thousand miles asav. !n very truth the brosdeasting station
Geographically WMC is less than three miles weat of the 90th reaches all points a million miles away if these wnillion milen are in|
the reshns of ether or whatever the material thing s that envels uiy weng 1o ue 8 srtar B

greater foree than the human lips, gues hurtling through the air

gin
B e
it Franes soives the sredi
1ing coal out of miras i the
triet. we bops she wall pase

| be tried out 1n Amerioan 1

b _ac
A comtamperary sage fte

1f the poul is smsll you see|>'"I>8 in Irsiasd aad Me
will toll us how manmy satle

TrST———

“Seware, Speed Mand - T

hEip i the bomehesds $idm’t
- & deooratian

e ———

A producer seyil Svw-2ble

The air is filled with noises. All that men say, prujected by ‘no| '<"#%¢ thin twe @ cheme

tae goreen. 1t eccure o W
inss there Is & lowmm ¢
Eollywood, lew of “bem wi

So if we had.a receiver properly tuned, what strange things it] sng anywhere.
overed with a fino would pull out of the air and throw against our ears and through T

Warrsa Htone sasé “poos
B2y s responetble for o)
tridges in Arkansss The

e s—
Expressing rexr=t that
women of matute yesna ioa

This thing of energy will go on ubtil the end of time. EDergy| oy of the cnasces they hat
lis alwayy active, Everything is on the move. Nothing is absolutely | nitle gtri from down cha oo

<he 100k & dorsn azves t

Then we may begin to tee how far reaching are the eouse- =modfle ruffle, but S:et ¢

Maro, Antony said something about the evil that men do living
after them and the good being interred with their bones. At that|uga estatrs. Why act asd
draw down these partieniar time Mare was demagoging. He kpew that part of whet|Zughes to acSne “wiggte
Le said wss not true. The evil that men do lives after them and|™e™

the atale department fu A

st e———1

et ing set into the sama volume they had when they eame from the the good that men do lives after them. An evil act injures our| ym.., Coateterete o

e key of a piano or from the mouth of the singer or speaker in th

slvely

el

a8.

eatial
nt air|
prette shooting out

ime

"
rot

* {rom
in use

. sowe of these things.
o NS hesame root. The word radie originally had to do with radius.

the same root.

- So ““radio’’ is good in that it has to do with & shooling of
g energyv through the wir. This evergy may be in the form of light,
ne: heat, or it may unmask itself in sound.

rtigice | —
wiiger | Sometimes powsr, becavae tha peaulat supetb singors mad mueiclane wiith the

teely The scientific men say that when the radio broadeasting ma.|
it or chipe is in operatior it sends forth a constant stream of energy.|®
lohed Tho human voice or any other sound-producing instrument esuses D
this stream to vibrate up and down.

Draw a straight line. That is your constant stream of energy.
L Now take a pencil aud follow the same lines generally, but wiggle
v S your pencil up and down on paper and you have a diagram of sbout
=== | what the sound does to the constant stream.
So the length and the frequency of thess vibrations
== sound which finally strikes your ear.
*‘radio’’ covers many things.
The word ‘‘radio’ and t* - word “‘ray’’ have| The Commercial Appesl spent many thousands of doliars ia
the construction of ita broadeasting station. The material reward| -we siu't teen shis to |

The ‘“ray’’ of light was concepted in the ancient aw spokes to this paper will bs nothing. But The Commercial Appeal dedi. ‘> e wnerfabul chasrver.

¢ | neighbors and our neighbors’ neighbors ; & good act helps our neigh-{up cver the coustiy migne
|bors and our neighbors’ neighbors.
So may we not draw a moral lesson from this broedessting|Faymrat in Garmeac marks
tation, like unto it, remembering that the consequences of wrong
d the consequences of right are lasting.

anmned If the holemm we

Tubdlas.
xsssp————m—

When the chanoeilor of

12 we do more right than wrong and say more right things|eschequer contemsiatas the

than wrong things tha effect of our influence upon the worlid and|Pring dale and drotesa
|the generations to coms will be felt in proportion:
Just as we hope our machine will Broadcast good instead of

Hest trouble is dimaned b
Zaster proviem. ;
Lo ]

{evil, may Dot we in our dsily journeye up and down the janks of| Aa exchange prints the

bad influence by wrong living.
{1 is not apt as to

make the the world broadcast & good influence by right living rather than a [ woman wbe snot st Ler by

kit & Borse. SRe sicuid 2
nitted to carcy & »wral un
3ecome mere Drofictent & ¢

ST e

‘a0 Isck they culs ¢rbmutl &

frora the Liub of a wheel o, as Hﬂmef""d”"iptmﬂ’ of | cates this broadcasting station to the use of its friends and readers. || o iner caddy ¢ or &
= el S 3

wt to| Aurors, the rosy fingered Daughter of Dawn. Radiazion'® i it is theirs to enjoy and if we can contribute something to their! neat ~/fhe Pogdrrg Bugt

| knowledge and entertainment or to their advaneement inteliectually |

TET—————
The fsliow who WAk

or spiritually we shall feel amply repaid for what we have done |out of mole Biis 1a meve
Get your receiver and cut in.

iunm- iney are vulcastc aa
toa.

(aBove) Southern station was on-
air in December, 1922, When it
formally opened, in January 1923,
this editorial appeared in the
Sunday Commercial Appeal, the
Memphis owners of the station. A
classie, it speaks for itself. (wmc

(rigHT) First dance by radio was
pioneered at Georgia Tech, where
4FT broadecast to daneers down-
town. Amplifiers and loudspeak-
ers weren’t mueh good in 1920, so
the erowd waltzed around wearing
earphones, to the faint, ragged
strains of “Ramblin’ Reck.” Army
Signal Corps helped the Tech

perimenters; a few years later
when receivers improved, the Tea
Dance by Radio became a national
fad. (wasT)

lmon teo horridle to contemplate, bxu!hy tha production of -s¢ mueh mh»r1
1 - >

et}
Tha Turke mav ehetain i

June. 1926 28 Cents

Ghe

WIRELESS AGE

Votume 7 Nusmaer B

*Caseyl Pree! Radio,5enolls
Radistelephony ilicrot O Saland ACTRINIET TS
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(BELOW) “Sponsor” 40-Year Album
was responsible for uncovering this
original equipment, found 42 vears
later in the Dallas Fire Ilouse
Station was started by an engineer
in the I'ire Department. (WRR)

(aBove) Receiver sales hadn’t begun to boom, in 1920. One of the reasons
was that there wasn’t much for people to listen to. Furman Ferguson gof
over the problem by starting his own station, 4XD, with partner Fred
Liaxton in Charlotto. The problem seon disappeared . . . (wBT)
(BeLow) Sales promotion called for ingenuity. Cal Farley (center) used
radio 1o boost the new Goodrieh “balloon” tire: had a plane drop one from
2700 ft.: tire bounced aver 200 ft., but didu’t burst. Radio pulled a hage
crowd onto the praivie 1o wateh the demonstration. {KGNe)

wsove) Radio’s im-
age was consistently
genteel, tfor a few
vears. String quar-
tets and bow ties dis-
appeared by the
early 30’s; i this
1926 shot the voung
musician on far right
is Alex Reese, who
later became gm. for
radio and tv. (w¥aa)

wicuurt) Logbook
read ‘‘accompanist
on hand but no so-
prano: announcer on
duty  filled in with
baritone solos.” Art
Johuson, ehief anner.,
was soloist. WOAT)

(anove) Arthur Murray promoted the first dance on
radio (sce page 41) while still a student at Heorgia Tech.
Stunt was an early, ingenious tie-in; radio gave pub-
licity to Murray’s dances, which rveportedly were already
earning hine $13,000 a year while at ¢ollege. (wasT)
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..and good taste in broadcasting is still more

precious to us than our new $4,000,000 facility!

WFAA’s broadcast license, authorized in
1922, was a public trust. It has been hon-
ored each broadcast hour of the 40
wonderful years. It will continue to be
honored in years to come. Naturally, we
have sought new and better methods of
transmission and program appeal through

the years.
“NCS-61

WFAA-820

RADIO ’g DALLAS

Today, these facilities are unsurpassed . . .
anywhere! Today, WFAA RADIO con-
tinues to enjoy top popularity and respect
with its programming of news, music and
special features. In fact, there are more
homes dialed to the “820 spot” than to
any other in the entire Southwest*! We
like to think it is because we have honored

that 40-year trust.

"l i Ty

AT lle&inmw@%d G%z‘ﬂ/zf DALLAS

WFAA ¢ AM o FM o TV —THE DALLAS MORNING NEWS
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%% (OI\TLY STATION oy THE AIR)
100% OF OKLAHOMA CITY RADIO AUDIENCE

3 . ]
| )

2y

KY ”\

MAY, 1962

(one of 12 metro area slations on the air) '

52.1% of Oklaboma City radio audience
(niove thai the other 11 stations
combined )

10

\\s’teﬂed
ahoma\\s

oK irsT

now \isten 10
mosT!

RADIO 930

The WKY Television System, Inc.
WKY-TV, Oklahoma City
WTVT, Tampa-St. Petersburg, Fla.

Represented by the Katz Agency




(asove) The big money ias in radio, aud a
strong station could attract top talent. Film
star James llall became a staffer, after playing
with Jean Harlow and Buddy Rogers in “Ilell’s
Angels.” (WKY)

(BeLow) Personal appearance was nothing nn-
usual even in the early 30’s: Amos 'n Andy orig-
inated from Memphis for a week. Far right: sta-
tion gm Ilenry Slaviek. (wwmQ)

(aBOVvE) Wire service wasn’t available to radio
because of newspaper oppoesition. Problem was
overcome when stations organized coop service,
Trans-Radio: station gm Wilton Cobb edits the
first day’s bulletin, in 1935. (WMAZ)

(Lert) Backwoods humor proved one of radio’s
most enduring subjects. Lum 'n Abner served
a Texas apprenticeship before becoming national
stars, about 1929. Program was still running on
CBS into the late forties. (WBAP)
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(BtLow ) Facsimile news died stillborn
with tv’s advent, but for many years
the idea intrigued such pioneers as
G. B. Dealey, here with a copy from
the first experimental transniission li-
censed by the FCC in 1938, In this
test, facsimile receivers were set up
througheut Dallas; in public schools,
drugstores and other points where sub-
seribers could see a newspaper printed
in front of their eves. In retrospect,
faesimile’s greatest value mayv have
been in keeping open many FM chan-
iels which otherwise could have been
lost to radio; in New York, for exam-
ple, George Finch kept WGILE on the
air while trying to set up a faesimile
chain throughout the ecity, and similar
efforts were made in other parts of the
country. (WrFaaA)

(ricuir) Sales pro-
motion was ag-
oressive and imag-
inative. Lone
Ranger was na-
tionally sponsored
by a baking com-
pany; this region-
al tie-in was for
Merita bread
whose saleswmen
here are exposed
to speecially-writ
ten playlet. (wniaz)

. X

(LerT) “H.H.” was the sign-off for
Harold ITough, who was announe-
er, engineer and janitor at this
Texas station. Ile told listeners
that the initials stood for “Hired
Hand,” and this homespun char-
acter became an enduring favor-
ite. Hough has been a colorful &
familiar figure in the industry ; he
spoke at the first spoxsor Tv Pio-
neers’ Dinner, in the 50’s, and now
1s on the eve of retiremeut as
broadecast & circulation head of
the Carter Publications. (wgaAP)

TumE 1%

SHE MAMAER W dame

THE LSHE TN ;A
y A
g

BREA o -
[ S I

(aBovE) Network origination from a local station was a comparative rarity. This hour-long mysterv/adventure,
titled *“Dark Fantasy” came out of Oklahoma City, as a Saturday night network feature for many vears. Few
stations were able to mount such a lavish production; this one was notable in that it was entirely written and
produced by station staff, and all members of the cast were either staffers or local dramatie talent. (WERY)
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Miss Texas, Linda Loftis,
says...

DAY IN, DAY OUT — YEAR IN, YEAR OUT,

TOP QUALITY NEWS,
SOPHISTICATED MUSIC ..

SOCIABLE RADIO

b3

» THE ARISTOCRAT OF SOUND

—
DALLAS « FORT WORTH
Peters, Griffin, Woodward
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1,000 COUNTIES — 40 STATES

It was July 18, 1922. On this day, John Glenn cele-
brated his first birthday in neighboring Ohio and WHAS
pioneered Kentucky broadcasting as a 500-watter in
Louisville.

The years flew by and WHAS helped transform a
sprawling, backwoods Kentuckiana area into a rich,
diversified market. WHAS has continued to pioneer
with specialized departments for News, Sports, Farm,
Home and Public Affairs programming.

Today, WHAS programs are airborne by a 50,000
watt, clear channel thrust and have boosters who re-
spond from nearly 1,000 American counties in more than
40 states.

Pioneering is a good life. And in Kentuckiana, the
good life for listeners and advertisers begins at eight-
forty ... WHAS 840 Radio.

840 RADIO LOUISVILLE KY. 50,000 WATTS, 1-A CLEAR CHANNEL

\C SER|
Q\)‘\' 7 e

G
oy
Cad

Measure of a Great Radio Station

VQOER‘A?MI,V

Represented Nationally by Henry I. Christal Co., Inc.
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Disastrous Ohio flood of 1937, nation’s worst, gave radio its first great chance at cooperative service.
‘When 900 were killed and four states blacked out, 591 stations across the country broadcast appeals
every quarter-hour for medical supplies, food and money as well as continuous flood information.
Said the Red Cross: “We don’t know what we would have done without the radio. . . .” Ilere, short-
wave crews are working with equipment borrowed from other stations. (wHAS)

TGHIEE N B B = (Lerr) Training

} REL/ WY of many execu-
§ tives began at the
other side of the
mike. VP Charles
Crutehfield was
announcer in ’33
for a musieal show
which promoted
RCA disks. (WBT)

(rigET) Travel-
ling the show was
good publicity:
when a network
team came to
town, newspapers took notice. It could also help with a market problem, which may be why the
Chase and Sanborn Ilour went to Oklahoma City with Bergen and MeCarthy. (WKY)

(seLow) Travelling billboard was a good prometion deviee of the early 30’s, especially when coupled
with a soundtruck. Local station used truek to promote charities as well as programs. (WwMAzZ)




(rigut) Ingenuity
was stock in trade.
When the 1940
blizzard ripped
through, Wes Iz
zard told the story |
to NBC from Am- |
arillo. Kerosene
lamp; auto battery
and horrowed pho- °
nograph were “stu-
dio’’ accessories.
Engineers hooked
up to transmitter
via -mile of cop-
per wire and 3-
mile of barbed- j

S

(aBove) Presidential campaign by Harry Truman in 1947 coineided with radio’s great
post-war expansion. When Truman spoke at Dallas, no less than nine microphones were
on the podinm: throughout his national tour, radio was the first-line news medium, keep-
ing the electors fully iuformed on the progre « of his fight for re-election. (wer)

(apove) Newscaster for 23 (aBove) Unstinting coverage by radio was partly responsible
vears, Dorter Randall typifies for the speedy mobilization of wartime might. Only a few weeks
the day-to-day service of radio after Pearl Harbor, Memphis defense plant was humming—and
news reporting. (xkrJaz)  Robert Caffey was on the spot. (wMce)
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In

Memphis

WMC's

B 2ood music I

Jafif] . .is your key to an audience
no other station can reach!

TYPICAL PROGRAM
SEGMENT

7:35 - 8:00 a.m., Tuesday, May 29

Begin the Beguine
Frederick Fennell
Love Me Or Leave Me
Doris Day
It's a Wonderful World
David Carroll
Just in Time
Pete King Chorale
Make Somebody Happy
Perry Como
| Get a Kick Out Of You
Morton Gould

SERVING
and the Mid-South since 1923

/90 KC
w O

5000 watts

BLAIR
GROUP
PLAN
MEMBER
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all-transistorized

New Sony Sterecorder 777

the first/complete/pcrtable/all-transistorized /high fidelity PROFESSIONAL FECORDING & PLAYBACK SYSTEM

The most advanced achievement in recorder engineering to date, the superh new
remote-controlled professional Sterecorder 777 series features the exclusive and patented
Sony Electro Bi-Lateral 2 & 4 track playback Head, a revolutionary innovation that
permits the playback of 2 track and 4 track stereophonic or monophonic tape without
track width compromise — through the same head!

Included in an array of outstanding features are individual erase/rccord/playhack
heads, professional 3”7 VU meters, automatic shut-off, automatic tape lifters, an all-
solenoid, feather-touch operated mechanism, clectrical speed change, monitoring of
cither source or tape, sound on sound facilities, and an all-transistorized military plug-in
type circuitry for simple maintenance. The three motors consist of one hysteresis
synchronous drive motor and two hi-torque spooling motors.

Unquestionably the finest professional value on the market today, the 777 is avail-
able in two models, the S5-2 (records 2 track stereo) and the S-4 (records 4 track sterec).
Both models can reproduce 2 and 4 track tapes.* And, the Sterecorder 777 medels will
integrate into any existing component system. $595 complete with portable case and
remote control unit.

*Through the exclusive Sony Electro Bi-Lateral 2 and 4 track playback head.

SUPERSCOPE

All Sony Sterecorders

are Multiplex ready! The Lapeway Lo pteres

Sony has also developed a complete port-
able cll-transistorized 20 watt speaker/
amplifier combination, featuring separate
volume, treble and bass controls, mounted in
a carrying case that matches the Sterecorder
777.8175 each.

Also available is the MX-777,a six channel
all-transisterized stereo/monophonic mixer
that contains six matching transformers for
balanced microphone inpuis and recorder
outputs, individual level controls and channel
selector switches, Cannion XL type receptacles,
a switch to permit bridging of center staging
solo mike. $175 complete with matching car-
rying case.

The first/complete/ portable/all-transistor-
1zed/figh fidelity/professional recording &
playback system: $1120 complete.

Sold only at Superscope franchised dealers.
The better stores everywhere.

For additional literature and name of
nearest franchised dealer write Superscope,
Inc., Dept. 1. Sun Valley, California.




(aBovE) Penthouse studio was considered
the ultra-modern showplace when it opened
in 1941. This was atop the second unit of
the Santa Fe Building in Dallas; the layout
included five studios and control rooms,
plus 30 other rooms and offices. Nineteen
years earlier, the first studio had been a
shack on top of the News Building, where
pioneer broadcasters had to cope with vi.
bration from the newspaper presses. (WFAA)

(aBove) Sammy Snead—with hair—on right,
was featured player when shortwave crew did
a remote from Memphis Counntry Club in
1940. At left is Earl Moreland, then chief
announcer and now gm for tv outlet. (wm0)
(LerT) Postwar celebration of the Mardi
Gras, in 1946, brought thousands of people
into famed Canal Street. There weren’t any
costumes, because of wartime shortages, but
the revellers turned out in foree—and so, of
course, did radio. WWL)
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{BeLow) Rocket age was ushered in at White Sands,
N. M., with firing of a captured V2 in 1946. News cover-
age at remote site was achieved with a wire recorder, also
a war-developed device. (KGNC)

(aBove) Wartime scarcity of radio sets was
a problem, espeeially to hospital patients and
other shut-ins. Loecal appeal raised 400 old
and unused sets; (1.) . W. Slaviek, sm, with
RCA dealer E. M. Greeson. (wac)

(LEFT)  Promotion

Texas-stvle — on street-
car, for baseball’s re-
turn after the war. An-
nouneers could now dis-
cuss the chaneces of rain,
withont running afoul
the military censorship

STREHua WH(M BACR BAS[ BE musaomm - m of 104145, (WRR)
nﬂnmnmiw%4 F LH[ aia W . ks ) Mn“ﬂwu

Ruac § ;
' Wtumu(gamu A.J'c‘.f‘.m“: ‘
- Iy

(Lerr) Help for the
handicapped : artificial
leg for 3-year old vie-
tim was bought with
funds raised through
station appeal. DBetty
Washburn, Fletcher
Austin and Kurt Web-
ster took part in this;
one of the thousands
of appeals which have
demonstrated  radio’s
ability to touch the
emotions — and the
pocketbook. (wsT)
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Forty-two years ago when WRR started broadcasting...it was
far and above the best radio advertising buy in this market!
It had to be since it was the first operational radio station in
the entire South.

Today, traditionally, WRR.is still the best radio advertising
buy in this market. Add up the big, eager to buy WRR audi-
ence. .. compare the low cost per thousand delivery charges.
Truly FIRST for advertising Dollars in Dallas.

WRR reaches 52% of all
the radio families in
Dallas Metro Area each
week. (Source: Feb. 1962
Cumulative Pulse Audit)

Represented By:
Gill- Perna, Inc.
Durward J. Tucker,
Managing Director
WRR, State Fair Grounds,
Dallas, Texas. /
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50,000 Watts*
Birmingham, Alabama

*5000 Nights

Represented by Henry |. Christal Company, Incorporated



r h (seLow LEFT) Fund raising. More
than $2 million has been raised
for hospital by Shrine Bowl foot-
ball games; the late Lee Kirby
broadeast every game from 1937

[l until 1953, (WBT

(BeLow rigiiT) News coverage in
New Orleans reflects space-age de-
velopment (huge NASA plant is
nearby) which often make nation-
al headlines; can even lure ex-
newsman Murrow back to the mike
e = > | for spot report. (WwwL)

(BeLow) Local polities get
full treatment, especially
now that air-editorials are
permissible. Newsman Jay
Crouse here gets story
from floor of Kentucky
Assembly. (Wias)

(BELOW) Spot immediacy of news reports reaches the ultimate
with self-contained mobiles; here, at downtown fire. (waco)

i
!

(aBove) Traffic reports are an essential part of
radio service, and many stations have taken to
the air for coverage. Unique relationship of
helicopter and road system is clearly demon-
strated during rush-hour broadecast. WSB

e

il

=\

B T L o A
e

(aBove) Oldest radio was uncovered in station
birthday contest: winner was 1916 model which
still worked—with a 500 ft. aerial. (WaPI)
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(BeLow ) Industry service
by Harold Toueh (1)
spans 40 vears and every
board of the NBC and
ABC networks. Ilere, with
Robert Sarnoff at 1960
NAB  convention, where
ITough received plaque tor
work which included ehair-
man of committee (1941
45) whieh convineced FCC
that papers & radio should
not be divoreed. (wBapP)

k — T fﬂ

(sELOow) Road safety is
dramatized by patrol car,
which also hands  out
jackpot prize to eourte-
ous drivers, sometimes
of several hundred dol-
lars, (wRnR)

(apove) Station identity is tied
firmly to White Columns, the $1%
mtillion home of WSB radio/tv, At-
lanta. Building is not only effi-
cient, but also beautiful, and is
featured in all promotion material
released by station. (wse)

(apove) Efficient design
has produced handsome
studio for Oklahoma City
—a far ery from first
studio, which was in Ex-
change Ave. Baptist
(‘hurch. (kocy)

(rigiiT) College radio
with a difference: Wes-
levan girl students took
over complete operation
of eommercial station for
a full dayv. (waraz

o . > W 3% - S - -] £
(aBove) Local news is anything which interests
people; here, a drive of one of the few remaining
buffalo herds in New Mexico. (kenc)

(srLow) Children’s programing is still a big re-
sponsibility ; here, yvoung listeners from orphan-
ages are brought together at Xmas. (WwT.)




OCAL NEWS
o IO
ON ATIANTAS

Atlantans and Georgians catch their news while it's happening
on WSB Radio! Mobile news operations (utilizing helicopter,
news cars, and a staff of professionally trained newsmen) ATLANTA'S
enable WSB to provide accurate news coverage, fast. Leadership st fadIO
in news is another reason for WSB’s dominance of Atlanta
radio, and its ability to stimulate sales for advertisers.

Represented by

TITEILETWINEA  Affiliated with The Atlanta Journal and Constitution. NBC affiliate. Associated with WSOC/WSOC-TV, Charlotte; WHIO/WHIQ-TV, Dayton.
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(aBoveE) Radie farm service is big-time in
Texas, a fact highlichted by a global farming
tour, organized by Amarillo station. Farm
director Cotton John Smith led 36 ranchers
around the world in (40 days) and taped in-
terviews with farmers and agricultural spe-
cialists in 13 countries. Material was flown
back for use in the 114 hours of farm & ranch
programing dene daily. Here: Smith and re-
corder, 1961. (raNe)

LEFT) “Public interest” is served in many
ways; big hichway safety campaign was un-
dertaken by station in cooperation with city,
county and state highway officials last year.
Campaign ran for a full year; earned official
praise. (wsT
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the birthplace of broédcasting.

WWJ

- total radio on 9:5-0

Detroit’s basic station for 42 years

WWJ-TV

good looking channel 4
Now celebrating its 15th
Anniversary Year

Quality, integrity and believability have always been the hall-
marks of the WWJ Stations—three big reasons why the nation’s
leading advertisers prefer “The Birthplace of Broadcasting.”

WWJ (News WWI-TV

STATIONS
Owned and Operated by The Detroit News . National Representatives: Peters, Griffin, Woodward, Inc.
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e WECAZ, Carthage, Il
WMT, Cedar Rapids, Iewz
WAAF, Chicago_-IL
WGN, Chicago=Ili.
WMAQ, Chicago, Il.
WCPO, Cincinnati, Ctis
WLW, Cincinnati, Cki>
‘WSAI:Cincinnati, CEi>
WHK, Cleveland, Ctina
WCOL, Columbus, Ckis
WTVN, Columbus, Ckia
WGC, Davenport, Iowva
WING, Dayton, Citis
'NDZ, Decatur,_"IL

KSO, Des Moines, Iowa

W JR, Detroit, Mich
WW I, Detroit, Mich
WDAY, Fargo, MI.
WFDF, Flint, Mach

KF1Z, Fond du Lac, Wis
WBAY, Green Bay, Wis.
WKZO, Kalamazoo, Mich.
KMBC, Kansas City, Ma
WDAF, Kansas City, Ma.
WHB, Kansas City, Yo,
WKBH, La Crosse, Wiz
WISHM, ‘Milwaukee, Wis.

W JAG, Norfolk, I<et.
KMEO, Omaha, INek.
KEGFX, Pierre, SI.

W/ SBT, South Bend, [nd.
WCVS, Springfield. IL.
KSD, St. Louis, Mc.
WZW, St. Louis, Mc.
V/IL, St. Louis, Ne¢.
WS3PD, Toledo, Chio
KFH, Wichita, Ear.
WXNAX, Yankton, ST.



(RIGHT) Special
rental was strong
attraction of hotels,
as studio site. This
probably was pro-
gram manager’s bil-
let—note record and
copy racks on far
wall. (WKz0)
(BELOW) Call letters
often were the ini-
tials of the founder
such as Frank D. §
Fallain, In 1922 this
was the founder, ¥
gain-rider, log-keep-
er, receptionist and
platter-player in
Flint, Mich. (wrbF) ot : o

AFTER

AT
2-PM.fiom T'L

(RIGHT) Public touch was
demonstrated by one of
the first newspapers in
radio. In 1922 this huge,
wooden loudspeaker was
mounted in Detroit’s
Grand Circus Park, to
broadcast a play-by-play
of the Yankees-Giants
world series, The paper:
Detroit News. (wwJ)

(BOTTOM LEFT) Builder
of 5 of the first wireless
telephone stations was
Douglas “Tex” Perham;
here with his latest cre-
ation, WJAM, Iowa. Tex
is at the carbon “trans-
mitter” — mikes came
later—which fed a pow-
erful 20 watts to a flat-
top antenna. First pro-
gram starred “the Man-
hattan Dance Orches-
tra” playing such favor-
ites as “Don’t Bring Me
Posie When It’s Shoesies
that I Need.” First year
highlights included a
telegraphic play-by-play
of the Yankee-Giants
World Series from New
York City: A remote
from Chicago where
French Premier Clemen-
ceau was talking. (wwMT)
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END OF EACH INNING.

e Detroit News WW.J.

(aBOVE) Sweat and savvy were essential in
the building of any early transmitter, such
as this section of a 1921 rig. Wet and dry-
cell batteries and switch on wall indicate
this was the work of a wireless-telegraphy
amateur. (wpz). Early towers provided
essential altitude once the transmitters
started to move out of town. View of the
Mississippi Bluffs was excellent; more im-
portant was coverage gained from a com-
manding situation. (WKBH)
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Typieal of the way early radio ‘just growed’ was WEW,
then part of St. Leuis University. The school’s Science
Department had a seismograph station, and a meteor-
ologist, Brother Gecrge E. Rueppel, S.J. In 1912 the de-
partment built a wireless set to exchange tremor and
weather data with other seismograph centers during earth-
qguakes. In 1919 the Government used it to relay weather,
grain and livestock data from the West Coast to Washing-
ton. By April 26, 1921 Brother Rueppel began airing daily
weather reports. In July came the idea of playing a
phonograph record into the microphone. This was so
popular country banks set-up receivers so farmers could
listen. In August came daily livestcck and grain reports.
By 1922, when the Department of Commerce took charge
of radio, Brother Rueppel selected WEW as its call letters
for “We Enlighten the World.” (WEW)

AL SANSONE
T T NOR

CoMEDIAN

Aett fioaud

e s S

(ABOVE) First ham stations were battery-run so it was logical for Bob Compton, who had the battery shop in
Carthage, Ill,, to build, in 1918-19, a station and studio called “BoB” in the rear of his shop. In 1922 this became
WCAZ, was sold to Carthage College, and replaced by WTAD which Compton promoted with postcards like the
above. Later he moved WTAD to Quincy, 111, sold it, and, repurchased his first station. (wcaz
oS i = (LEFT) Big names were news and no-one knew it
better than Col. J. B. Palmer, president of this Dav-
enport, Iowa station since 1922, here interviewing
Jack Dempsey. (woc)

(BELOW) A powerhouse of midwest radio—at one
time licensed to operate at 500,000 watts—this Cin-
cinnati station always had its mikes where the
news was being made. Here at the local reception
for Charles A. Lindbergh in 1927. (WLw)
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| HULTI-VITAMINS

READ BOTH LABELS '

Call your WLW Stations” representative ... you'll be glad you did!

WLW-I WLW-D WLW-C WLW-T Wiw-A

Television Television Television Television Television
Indianapolis Jayton Columbus Cincinnati Atlanta

Crosley Broadcasting Corporation




pa !‘;uaur; 'm M

“A (uriosity Today, It ﬂ[ay Be A Commonplace Tomorrow”

So predicted the Kansas City Star in an
Radio’s
maiden broadcast 40 vears ago. The Star
The time may be
shortly at hand when families will sit home and

editorial on the eve of WDAI
went on to prophesy that .. .~

hear the opera. ... when the farmer
will get his market report without waiting
for the paper.” =" . may, a year from
now, clap a receiver to his ear in his office or
home and get the baseball score.”’s"" .. .when
anvbody who wishes may listen
in to the debates in Congress. And

wonl Congress walch its slep then, though!"
« . it is no doubt destined to be a great uni-
versal business and social agency.” » Nothing
clouded about that writer's crystal ball,
particularly as applied to the big, full,
modern sounds of today's WDAF
” radio. « [t is Kansas City's Metropolitap
2, Opera station. [t is the Midwest's
Y prime source for farm information,
sports, news and special events.
« WDAF is a "'great universal
business and social agency.’

WDAF RADIO -« SIGNAL HILL + KANSAS CITY - &

In Television:

Symbol of
Service

68

WGR-TV Buffalo
s WDAF-TV Kansas City » KFMB-TV
San Diego « KERO-TV Bakersfield
s WNEP-TV Scranton-Wilkes Barre theoriginal Station Representative

380 MADISON AVENUE o

Represented by In Radio: KFMB & KFMB-FM San

@@ Diego

City » WGR & WGR-FM Buffalo

NEW YORK 17, NEW YORK

« WDAF & WDAF-FM Kansas
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Warren R. Cor, one of the old names in radio and in (agpove) Ham operator
Ohio, started in August of 1921 with WBACS in his home gtarted with rig in his base-
on Payne Avenue, in Cleveland. By 1922 when this photo ment, which grew into
was taken he was the general manager, (For later shot wgMC. where John E.
see page 98.)

L

Every true afficiando of the Grebe receiver in the first days of
radio proudly carried this card as evidence that his set had
‘picked-up’ Kansas City and the Coon-Sanders Band. (WDAF)
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(WHK) Fetzer doubled as an-
nouncer. Today he heads
an important group oper-
ation and is also president
of Detroit Tigers (wKzo)
(RIGHT) Few women be-
came announcers in early
days; exception was Miss
V. A. L. Jones, of St. Louis
who became a glamor voice
and “received many offers
of matrimony.” (KSD)

(LEFT) All danceband re-
motes didn’t come from big
city hotels. In the later 20’s
this Bohemian Band, play-
ing in Norfolk, Neb., re-
ceived phone requests from
100 miles away. (WJAG)

(LEFT) The Tribune station
was not the first in Chi-
cago, but it always played
a vital role in giving lead-
ership to its community.
The first radio police car
was devised by Carl Mey-
ers, left, then chief engi-
neer, now vice president of
WGN, who built and in-
stalled a 7-tube set and
small horn speaker here
being tested by police in
March 1929. Station broke
into programs with police
bulletins. (WGN)
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CONSTANT “OMMUNICATION
W4 THE

POST-DISPATCH

THE MID-WEST

(ABOVE) Mobile units
1921. Even before this
St. Louis newspaper-
owned station went on
the air, Feb. 14, 1922,

§ it was testing the new

medium. This test had

2 J. Roy Stockton, in

cap, then a sports
writer, covering Na-
tional Amateur at St.
Louis Country Club
for the Post Dispatch
and KSD. (KSD)

(RIGHT) Page of orig-
inal log book of Cleve-
land’s first station. No-
tice peak program time
and emphasis on re-
motes, obviously musi-
cal. (WHK)

(LEFT) Cincinnati re-
mote. The mobile unit
was set in a stake-

= body truck and no one
® smiled at knickers and
y loud hose. (WLW)
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WHK Radw,you
key to the city

of Cleveland for
over forty vears,
serving more local
advertisers lthan
any other station.

A METROPOLITAN BROADCASTING STATION, V.P. & GENERAL MANAGER, JACK THAYER, NATIONAL REP: METRO BROADCAST SALES.
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7-COUNTY PULSE REPORT

KALAMAZOO-BATTLE CREEK AREA — SEPTEMBER, 1961
SHARE OF AUDIENCE — MONDAY-FRIDAY

‘WKZO | Station “'B"" | Station "*C"
30 18 1

6 A.M. - 12 NOON
12 NOON - 6 P.M.
6 P.M. - 12 MIDNIGHT

24 16
34 13

%At the Mount Rushmore National Memorial in South Dakola,

Fhe e%/j’ﬂ/é Sations

RADIO :
WKZ0 KALAMAZOO-BATTLE CREEK
WIEF GRAND RAPIDS
WJEF-FM GRAND RAPIDS-KALAMAZOO
WWTV-FM CADILLAC

TELEVISIDN
WKZ0-TV  GRAND RAPIDS-KALAMAZOO
WWTV/ CADILLAC-TRAVERSE CITY
WWUP-TV SAULT STE. MARIE
KOLN-TV/ LINCOLN, NEBRASKA
KGIN-TV GRAND ISLAND, NEB.

WKZO Radio Can Help You Carve Out
Larger Sales In Greater Western Michigan!

Morning, afternoon, and night, WKZO commercials
reach more people in the Kalamazoo-Battle Creek and
Greater Western Michigan market than any other radio
station. Pulse Reports show WKZO outrating all
competitors in all 360 quarter-hours surveyed

(6 a.m.-Mid., Mon.-Fri.).

And the WKZO Radio coverage area is one of America's
fastest-growing markets, too. Kalamazoo alone is expected
to outgrow all other U.S. cities in personal income and
retail sales hetween 1960 and 1965. Source: Sales
Management Survey, June 10, 1960.

For all the amazing facts about the top station in the
big, fast-growing Greater Western Michigan market, see
your Avery-Knodel man!

the busts are proportionate to men 465 feet tall.

WKZ0

CBS RADIO FOR KALAMAZOO-BATTLE CREEK

AND GREATER WESTERN MICHIGAN
Avery-Knodel, Inc,, Exclusive National Representatives




(RIGHT) First lis-
teners used ‘cans’
or earphones. Then
came horns but no
great volume. One
of the first real
loudspeakers was
this electro-dynam-
ic horn, built by
Magnavox for
WJAM in Cedar
Rapids, Ia., pow-
ered by a six-volt
storage battery
which had tc be re-
charged every 20
honrs. Played from
f‘ a second story win-
= ] dow this arnplified

‘ speaker, according
to newspaper re-
ports, attracted
hundreds. (WMT}

gy

(LEPT) Kansas City
“Star’” station in
1925, after three
years on the air,
when a mike was
still novel. (wpaF)

4
mi\hﬂll)

(LEFT) Program-
| q. J__‘ ing in “public in-
0 "; }i" % terest, convenience

ke . and necessity,” in

o the mid-20’s when

the Community

Xmas Tree was a

major charity

| drive. (WKZO0)

A .
(aBOVE) Modern studio in Milwaukee when
WIAO, which started in 1922, had become
WSOE. (WISN)

BELOW) Antenna, in 1924, atop the South Bend,
Ind., Tritune Building. This 7-wire, flat-top an-
tenna, suspended from two 50-foot towers, was
in use until 1931. (WSRT)

(aBOVE) Tinkers-Evers-Chance of mid-20’s radio were called
“The Three Doctors’’ out of Chicago, Thev were Joe Rudolph,
ab piano; Ransom Sherman, playing flute; and Russell Pratt,
pow tie. Moody, mellow and mad humor. (WwMaQ)
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(aBOVE) Detroit radio on August 20, 1920.
playing “The Roses of Picardy” for transmission through the DeForest OT-
10 transmitter, on desk. Technicians were Howard Trumbe, Elton Plant and
Keith Benand. (WWJ)

(BeLow) Musicians, not golfers, in Flint, Michigan, when prchibition flour-
ished, night clubs flowered, and radio made names ¢f such musical aggrega-
tions as Frank Zeiter and his Varsity Boys. (WFDF}

(LEFT) Play-by-play baseball began
from both Wrigley Field (Cubs) and
Comiskey Park (White Sox) late in the
1924 season. At the microphone: the
immortal Babke Ruth and announcer
Hal Totten. (WGN)

(BELOW) First station in North Dakota
looked like this in the mid-20’s, a few
years after it started. (WDAY)

| !‘I.I i e

(BELOW) South Dakote’s first radio station was in the (BELow) Reunion in the LaSalle Hotel studios of
County of Yankton, City of Yankton. An early favor- an early Chicago station. Left to right: Bill
ite on that station was this local combo. The man at Hedges, then general manager, later NBC v.p.;
the apex is still known as Lawrence Welk. (wnax)  Judith Waller, seated, then station mgr., later
” : ” NBC public affairs exec.; Hazel Huntley, program

: ! mgr.; Russell Pratt, Joe Rudolph, Ransom Sher-
man, the famous ‘“Three Doctors’”; sports an-
nouncer Hal Totten; chief announcer Bill Hay,
of Amos 'n Andy fame. (WMAQ)




(ABOVE) Carl Ulrich, now chief
engineer, started as engineer, an-
nouncer, broom-handler, etc., for
WAAF. In 1929 this was the
transmitter atop the Exchange
Building. Carl Ulrich sans hat,
then (r), and now (1). (WAAF)

(LEFT) These two kept people
off the streets weeknights at ten.
Charles Correll, left, and Free-
man Gosden, the immortal Amos
'n Andy, were unknown when they
started in 1928. (WMAQ)

a

(BeLow) Second or third station in St. Louis published this weekly program schedule and bulletin. In 1928 it
had the first of a fleet of ten biplanes carrying two passengers and pilot; concert bands broadcast an hour
each evening from the roof garden studios; the Texas Fiddlin’ Wampus Cat & His Kittens, Okeh Record Art-
ists, offering music from the sublime to the ridiculous will be heard during the summer; the J. L. Freund
Jewelry Co., broadcast correct time signals six times daily; a play-by-play account of the ball game is broad-
cast “through courtesy of the Ward Baking Co.” And ‘“All programs are subject to interruption by the Chief
of Police for special broadcasting of major importance.” (wiIL)

i

| WIL NEWS

FROM “THE FRIENDLY STATION"
Studios in Hotel Melbourne, Grand and Lindell Boulevards, St. Louis, Mo.

WEEKLY—FREE DISTRIBUTION
Published by the Missouri Broadcasting Corporation i

Squadron arrived in St. Louis from the factory
at Little Rock, Arkansas. After the important
decision was made to link-up Radio with Avia-
tion, then the engineers studied carefully the
various ships manufactured that would serve

A group of great concert bands entertain
from the roof garden studios of WIL from 6
to 7:00 P. M., and are proving very popular
with our Radio audience.

Vol. 1 ST. LOUIS, MO., JULY 13, 1928 No. 28
W I L AEROPLANE FLEET LARGE MILITARY BANDS l
Flagship Arrives in St. Louis. Bauers, Poeppings and Faulkenhainers Great ‘
S>> Concert Bands Entertain From WIL.
Sunday afternoon, the flagship of the W I L D> l

the purpose desired. After visiting several fac- They play under the auspices of the Musi- |
tories, Tl:\e Command-alre, madg by the Ar- ciens’ Benefit Association and on account of the
kansas Aircraft Corporation at Little Rock was large number of Musicians in each band, WIL
selected because it is a ship of great merit and finds it necessary to place them in its large |
prany wonderf\{l improvements are incorporated spacious roof garden and extend its microphones
in its construction. We contracted for ten ships to that location. Pedestrians far below on the l
of the bi-plane type with a capacity of two streets also enjoy the music. |
passengers each beside the pilot.

It is our belief that we are the first radio
station in the United States to become actively
identified with Aviation and that owns its own HARMONY SERENADERS
feet of acroplanes. Noted Group of Entertainers Heard Over WIL

So, again, as throughout the past, WL en- ‘“The Friendly Station.”
gineers are: pioneers in Aero-Radio experi- <

ments.



Forty years of pace-setting performance — this is the heritage of Radio WIL.

From the era of crystal sets to transistorized miracles — WIL has led the way in programming
alive with the sounds of the day.

Today as in 1922, WIL is synonymous with dynamic radio — indeed, in tempo with the times.

THE BALABAN STATIONS — John F. Box, Jr., Managing Director — IN TEMPO WITH THE TIMES

WIL/St. Louis WRIT/Milwaukee = KBOX/Dallas

Represented by Robert E. Eastman & Co., Inc. Represented by The Katz Agency

7



Call your WLW Stations’ representative...you’ll be glad you did!

WLW=-C WLW-T WLW-A WLW-I WLW-D

Television Television Television Television Television
Columbus Cincinnati Atlanta Indianapolis Dayton

Crosley Broadcasting Corporation




tABOVE) Audience promotion in Wichita, Kansas. The depressian still on, tre only
station in town partnered with the Wichita Eagle in advertising for a couple willing
to be married on mike. Winners were wed outdoors, received 10 pounds flour and
sundry other items. (EFH)

(RIGHT) Newscast in
1935 was done by John
Cameron Swayze from
the Kansas City Jour-
nal-Post, now defunct
daily. (KMBC)

3 (LEFT) Fran Allison
(later to front a cou-
ple of puppets dubbed
Kukla & Ollie) wowed

$Q :
them in Waterloo, Ia,,
v with her “Aunt Fan-
( : ny” character and

doubled in brass each
noon with Les Hart-
man’s “Little German g
Band.” (wMmT)

4

(BeLow) Local talent in Cincinnati created its own type of ‘Don Becker’ soap opera,
just as Chicago was responsible for its own style of jazz. Before that there was the
live dramatic show using staff talent. Identifiable in this very early ’30 photo are:
Charles Eggleston, left; Ed Byron, who later created “Mr. District Attorney; Jack
Zoller, who later directed “Cavalcade of America’”; Mary Smith, Gertryde Dooley.
Harry Holcombe. (WLW)
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(ABOVE) First soap opera may have been “Little
Orphan Annie,” a dramatization of the Chicago
Tribune cartoon strip. In 1930 Quin Ryan was the
announcer; Shirley Benn, to his right, was Annie;
Allan Baruck, left, played Joe Corntassel. (WGN)

(BELOW) Politics and radio, the ‘old pro,” Franklin
Delano Roosevelt in Detroit in 1932 during his first
campaign for the presidency. (WJIR)

(ABOVE) “Easy Aces” were local talent in
Kansas City and popular in the hometown L
even before CBS picked up their program. ™
Goodman Ace, left, with Jane as his partner, !
Dick Smith, the dummy, is now station ops
chief. (KMBC)
(BELOW) “Vox Pop” program in Wichita, was
2 hot quarter-hour each Mon-Wed-Fri at one
pm. Vernon “Pappy” Reed, with mike, is
now County Commissioner. (KFH)

Fucsoy |
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KMBC Radio...
a tradition for
forty years

in Kansas City,
now fashioned
for modern
listening tastes
by Metropolitan

Broadcasting.

REPRESENTED BY METRO BROADCAST SALES
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They’re still doin’ the same
as their grandmas did!

UR wimmin out here in Red River Valley now, when our WDAY birthdays have increased
ain’t changed at all in the forty years we’ve from 40 to 60, you can bet your life they’ll stll
known ’em — they’re still mad about WDAY. be a-hungerin’ for ns. You see, we give them
. . g ol
They chased us in 1922, they’re still hot on what they want!
our wave length in 1962. And twenty years from If you want the details, ask PGW !

WDAY

5000 WATTS e 970 KILOCYCLES * NBC
o FARGO, N. D.

&’? PETERS, GRIFFIN, WOODWARD, INC., Exclusive National Representatives

82



NASH COFFEE

¥» HAYLOFT JAMBOREE
| SJRECT 7= WORY ... FARGD

Some stations trouped their shows in busses. This Fargo, N. D., outlet moved its units by train. (WDAY)

(BELOW) Mobile unit went into operation in 1936, served both the paper and the station. The pack transmitter, being
used by Bob Stanton, went into service in 1938. (WwJI)

(aBOVE) Vital information came to the farmner by radio from
its inception and every good station, such as this Dayton, O,
outlet, went to the farmer for program material. In those
early days before tape the station is cutting an e.t. (WING)

(BELOW) George Storer, Sr., (1) in 1937, when his Fort Co.,
now Storer Broadcasting, had only the first of 7 radio and
5 tv stations., With him: his mother, Mrs. Makel Sterer, and
v.p. & treasurer J. Harold Ryan, both now deceased. {WSPD)

(LEFT) Marian
and Jim Jordan
in 1931 when
they started in
Chicago. Their
“Smack-0ut”’
skits, on the
Farm & Home
Hour led to
their own pro-
gram — the in-
comparable Fib-
ber McGee and
Molly. (wmaqQ)

(RIGHT) Ole Red-
head was a fa-
vorite with Cin-
cinnati sports
fans long hefore
he came to
Brooklyn for
WHN and the
Dodgers, then to
Yankees. (WLW)
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(ABOVE) “Live music” was the proudest boast a sta-
tion could make, and housebands were a drawcard
all over the country. Tom Owen was the original
square dance caller on “WLS Barn Dance”; in
nearly 25 years the band aired over 6,000 live shows
and travelled over a million miles, wearing out six
cars and three buses. At the peak of the live music
era, the station had a staff of 28 musicians. (wmT)

(BeLow) Twypical library probably included The
Electric Orchestra, Gene Goldkette, and the Casa
Loma Ensemble . . . though walls are still lined
with drapes in 1934, this one-man operation already
contains most elements of a dj studio. (wecaz)
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(ABOVE} Stockyaerd fire of 1934 gutted the headquarters of
Chicago outlet; caused only major break in 40 years as “we
paused for station conflagration.” Chief engineer Carl Ul-
rich and announcer broadcast the fire, then slid to safety
on a telephone cable. Station was off-air for two months.
Stockyard location was no accident; founder Ward A. Neff.
of the Drovers’ Journal, started “radiophone” broadcasts
in 1922 to give cattlemen en route to Chicago the latest
market and weather reports. (WAAF)

8¢ THE MID-WEST



Ion Work 1in Eastern lowa

WMT began life July 30, 1922, as
W]JAM, Cedar Rapids. The call letters
were changed but their descriptive
charm lingers.

The first orchestra to play in our
studio rendered “Don’t Send Me
Posies When It’s Shoesies That 1
Need.”

CWATERLDO

In 1928 WJAM was sold to Harry
Shaw, a pioneer broadcaster and one
of the NAB’s first presidents, who
moved the studio to Waterloo and
changed our call to

\\_//U?j

Shaw latched onto 600 kc with pio-
neer cunning; he also invited CBS to
affiliate with us; they did. Our first
network program featured an orchestra
playing “Don’t Send Me Posies etc.”

or it seems like 40 years ago

CEDAR RAPIDS

In 1934 WMT was purchased by the
Cowles Brothers, who moved the sta-

tion from Waterloo to Cedar Rapids,
leaving behind a studio and a long
wire.

In 1944 The Cowles Brothers and the
Mark Family, owners of WOL (Wash-
ington, D, C.) traded stations. The
White House, preoccupied, took no
known notice of this historic event.

POt ihaia) ZICE
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In 1953 WNMT-TV was established, 2
development greeted by the WMT
staff with enthusiasm approached only
by the welcome accorded General

G. A. Custer by Chief Sitting Bull
one June day in 1876.

The acquisition of K-WMT, Fort
Dodge, in 1957 can be attributed to
(1) recognition of opportunities for
expanded service afforded by another

fine frequency (540 kc) and (2)

capitalism.

WEBC, Duluth, joined the family in
1961, an action which can be at-
tributed to (1) recognition of oppor-
tunities for expanded service afforded
by another fine frequency (560 kc)
and (2) capitalism.

“Just what,” an inquiring reporter
might ask, “is your greatest source of
pride as you look back over 40 years
of nose-grinding?”

We might answer, “Fait/ful ad/ierence
to Proviso 7 of our first license” We
quote it in full: T'%e station shall give
absolute priority te signals and radio-
grams relating to ships in distress; shall
cease all sending on hearing a distress
signal; and, except when engaged in
answering or aiding the ship in dis-
tress, shall refrain from sending until
all  signals and radiograms relating
thereto are completed.

In our forty years of broadcasting we
have never given anything but absolute
priority to ships in distress, a statement
in which our national rep, The Katz
Agency, concurs.
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(ABOVE) Big staff was essential when, by late 30’s, the strong affiliates really
hit their stride. Detroit station was teeding the net with weekly Symphony
Orchestra concerts and some live drama; was also maintaining a full local
schedule and even experiments with binaural broadcasting—now known
as stereo. For all this, large engineering andé production staff was necessary.
Starting with 11 people and 500W, the strength had grown to over 100
staff and 50,000W by Christmas, 1837. (WJIR)

(BELOW) Heavy national advertiser is Coca-Cola, whose “Pause That Re-
freshes” is translated into a netwcrk sweet-music show with Frank
Black; Coke also reverses current radio practice by putting much of its
dollar into & summer campaign. Meantime, regional bottlers also grasp
radio’s potential: Dayton company in 1935 signs for a weekly show ’til
forbid; contract and program are still running in what may be a national
record. Jack Rymer still does the Man in The Street interviews, six
days weekly, and George Lenning remains the station account executive.
For Coke, Earle Reeder’s son, Jack, continues as sponsor; the cnly thing
that’s changed is the $90 fee. (WING)

BROADCASTING AGREEMENT

RADIO STATION WSMK,
20th Floor U. B. Building,
Dayton, Ohio

Gentlemen:

Please fur.-msh the following broadcasting servics from your station:
LI

Commencing._.L 21, (6 . | Lonice odheining »\W f“flw Yoyt

Ending WA baem o i e ’mﬂ_w
G ‘ - -
On These Dates. “(‘JJ\(”\‘ A .:L/L-j h"’f‘”\‘t‘l V

s

. WG

Time of Day.. /. 2./ .
Py

.

)
Length of/period. ’/ .-..,:%{’zr 4
g

Character... 24 M., & 4 ﬂtu.—cf /

T Y ST (e e e St

ol 3

AN
Total cost wkcxbeperiat ./ =
Method of payment . /M/w::,é‘y :

T GRS S

Signed dai;..;,'/; JQ‘
i X
\{/ F o Seation WSMK,
By AL AT "".’"‘?

ACCEPTANCE

Subject to cenditions listed
on reverse sice hereof.

o
Dow En et

(ABOVE) In pre-union days the
spokesman for a product often was
the client himself: Scotch jokes were
specialty of Don Bridge, director of
Norfolk Flour Mills. His repertoire
of Harry Lauder cracks aired daily
at noeon; company still is an adver-
tiser. Art Thomas was sm 1932-51;
Huddle & Jersen now are on the
West Coast. (WJAG)

(BELOW) Sound-effects was still a
skilled trade in late 30’s—but note,
in rack on wall, recorded cues which
soon would replace Milt Brandl's
hard-won skills. (WISN)




(BELOW) Women newscasters were rare, in 1940.

And just as rare was the non-network newscaster
(sELOW) War Bond Drive on No- covering a national political convention. In 1940,
vember 10, 1943 in Carthage, at the Chicago GOP Convenntion, Elizabeth Bemis,
111. Women announcers made of Cincinnafi, interviews Wendell Willkie. By 1944
good Bond salesmen with women enough long lines would be available for local sta-
listeners. (wcaz) tion use and programs would be on mike. (WLw)
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(BELOW) Old microphones were dusted off in 1947, when this Milwaukee station was
25 years young, by station manager Gaston Grignon—the startion’s first employees.
The carbon mike he is holding, dates back to 1922. Number II is a 1930 condensor;
III a 1935 dynamic type; IV a ribbon mike; V is a cardiod. (WISN)
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1922—March—WLW Radio
went on air. Founded by
Powell Crosley, Jr. Now ranks
among top 10 of more than
4400 U. S. Radio Stations.

1928—3 of WLW original
programs are still on in
1962: “Church by the Side
of the Road,” “Moon River,”
“Mail Bag Club.”

1933—American soap opera
was born at WLW with “Ma
Perkins,” Virginia Payne,
creating a famous far-reach-
ing era in broadcasting.

1933—WLW operated first
10,000 watt international

transmitter beaming sig-
nals to Europe and South
America.

CROSLEY
> N L\

CELEBRATE 40™
ANNIVERSARY

These are the events and the people that have made WLW Radio-TV famous

1934 —WLW was first and
only Radio Station ever to
increase its power to
500,000 watts.

(Virginia Payne)

In its 40 years, the Crosley Broadcasting Cor-
poration has had a profound effect on the
entertainment world and the growth of the
radio-television industry — now including 6
WLW stations reaching 9 states and 20 mil-
lion people. So on this ruby anniversary—we
proudly look back — but even more proudly

look forward to the continued service we can
render our own audience in WLW Radio-TV
land . .. and our faithful advertisers who put
their trust in us and shared in our accom-
plishments.

Our pride and our privilege.

In show business, WLW is known as “The Cradle of the Stars.”
Here is some of the talent who performed on WLW in their climb to fame.

The Mills
Brothers

Ma Perkins Al Helfer Andy Williams

Fats Waller

Dick Noel

Red Skelton Jane Froman
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Rod Serling,
writer

Durward Kirby

McGuire
Sisters

Rosemary Ralph Moody Bill Nimmo

Clooney

Eddie Albert

Janette Davis

Frank Lovejoy



—WLW-D, Dayton, and
WLW-C, Columbus, went on
the air, forming Crosley 3-
Station regional television
network.

— WLW-T, Cincinnati,
went on the air as one of
first TV Stations in Coun-
try, first in Ohio and one of
the first NBC affiliates.

£ _Crosley constructed
and still operates 6 Voice
of America transmitters at
Bethany, Ohio. Largest do-
mestic installation of Voice

~CrosleyBroadcasting ' "' — Crosley purchased
engineers developed WLW  “Everybody’s Farm” to op-
Television experimental  erate and broadcast farm
station. Further develop-  programs from Mason, Ohio.
ment interrupted by theWer.  Now annually visited oy

1953 _wLw Television be-

came first NBC Color Affili-

ate. Now Coelor TV leader
in Nation, mzking Cincinnati
““Colortown, U.S.A.

1959 _wiLwbecame world’s
highest fidelity Radio Sta-
tion with exclusive new
AM transmission developed
by Crosley engineers.

14,000 people.

1953 _wiLw-A TV, Atlanta,
joined Crosley group.
Reaches 3 million peop'e,
68% of Georgia, parts of
Alabama, Tennessee, North
Carolina.

1959 _First to colorcast big
league baseball locally and
regionally. First to color-
cast indoor remotes with
new low-light tube devel-
oped by Crosley and GE.

the dynamic WLW Stations

WLW-T

Television
Cincinnati

WLW-D
Television
Dayton

of America.

1954 _weeT, first U. S. Ii-
censed educational TV Sta-
tion, was provided half-mil-
lion dollar Crosley facilities
for $1 a year “rent” as
public service.

1960 _First to colorcast
night-time big league base-
ball and other night-time
outdoor remotes under nor-
mal lighting conditions.

WLW-C
Television
Columbus

Crosley Broadcasting Corporation

Television
Atlanta

1955 _First Radio Station
to install Radar weather
service. Today this service
provides a range of over
300 miles in WLW Radio-
TV land.

1960 Crosley provided FM
transmitting facilities at $1
per year “rental” to Uni-
versity of Cincinnati for
educational broadcasts.

Television
Indianapolis

1957 _wLw-I, Indianapolis,
became 5th WLW-TV Station.
Reaches over 3 million peo-
ple in 63 Indiana and 13
Illinois counties.

1942-61 _ pyth Lyons an-
nual fund for hospitalized
children has collected over
2V million dollars for 59
hospitals thru WLW Radio
and TV alone.
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(ABOVE) Transmitter designs had been stabilized,
by 1946, intc installations simlilar to this unit in
LaCrosse, Wis., and still in use. Left, General Man-
ager, Howard Dahl, and Chief Engineer, Alvin
IL.eeman. (WKBH)

(BELOW) News was made, and radic always was
there, even in 1947 when 5-star General Dwight
Eisenhower visited St. Louis. (xsp)

pe i oy e -
(aBOVE) NBC Chicago gave broadcasting many a great name
including this staff annourcer who built a nationwide audience

with his midnight music program in the years after the war.
Dave Garroway. (WMAQ)

(BeLow) Selling the war effort was Victor Mature, the man of
the Merchant Marine, who did yeoman service at government
direction. One of many performers assigned to this duty he
was trouped all over the country. Here, in Cleveland. (wWHK)

(WHK)

(BELOW) Second World War: While American
troops were being trained, this Cincinnati and Mid-
eastern powerhouse station sent its mikes on ma-
neuvers for the edification of the home front. Here
they cover a field church service. (wiw)
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(rRIGHT) War effort was a
matter of grain and beef,
as well as bullets. Radio
helped farmers boost pro-
duction in Field Days,
where Armed Service dis-
plays also helped bridge
the gap between civilians
and front-line. (wNax)

(ABOVE) History of broadcasting was summarized in
life of George M. Burbach. He joined the St. Louis
Post Dispatch as ad manager in 1913; became radio
gm in 1933; remained chief broadcasting exec until
retirement in 1958, and died the following year.
Burbach talked his paper into the first postwar
commercial tv station, and put his personal reputa-
tion on the line in making the recommendation to
the Pulitzers. (KsSD)

(rIGHT) Teenagers have always been a big part of
the radio audience, long before Rock & Twist were
invented. Forties movie star Lon McAllister was
highlight of high-school dance promotion. (WHK)

(LEFT) Manage-
ment was rare job
for women, but
Judith Waller ran
Chicago station in
1922; became NBC
Central public
service director.
Quarter-century
of service was
of service came in
1947. (WMAQ)

(aBOVE) Syndicated shows were part of the industry’s
lifeblood—just as important as they later became in tv.
One of the kings of transcription was Arthur B. Church,
who among many other successes, handled “Brush
Creek” and “The Sons of the Pioneers.” Forerunner of
C&W programing, the “Brush Creek Follies” was a long-
running hillbilly show, and an outstanding example of
an independent production which not only was syndi-
cated, but also ran network. (KMBC)




{BELOW) Newscasts have real sig-
niflcance in midwest, where farm-
ers depend on radio for weather,
and market facts as well as na-
tional news. Walter Furniss has
been a dependable voice for Cen-
tral Ohio for 22 years. (wcor)
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(RIGHT) Leadership is supplied by
many farm radio services. South
Dakota station staried a 3-year
improvement program which drew
support in 5 states. (WNAX)
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tBELOW) Civil Defense, in its broadest sense, has always been a main care; early
licences enjoined stations to “give absolute priority . . . to a distress signal.” Since
then, equipment for disaster coverage has been refined, but it’s still a matter of
human endurance when a big story breaks. In the Arkansas floods of 1951, this
news crew stayed with it 24 hours a day until the worst of the danger was over. (xFH)
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(ABOVE) Long-term sponsors are far from rare in radio, but few stations have
40-year clients. One such is the Iowa power utility which, in 1922, bought 2%
hours daily for $100 a month (including $50 in cash!); still is a key client. Utility
pres. Sutherland Dows (r.) examines original logbook with station vp. William B.
Quarion, and (1} Herbert Killian, whose department store was one of nation’s first
to employ radio. (wwMT)

(ABOVE) Human touch of radio is
personified in small station which

keeps back-country Dakota in-
formed on progress of hospitalized
neighbors as well as bigger news
cf day. Listeners have no phones
cor electricity; follow folksy bul-
letins on battery sets. Service
gained Mrs. Ida McNeill a national
radio award in 1957. (KGFX)




(RIGHT) Rural radio can be
informal, but it’s got to be
geared for any emergency.
Nebraska center is typical:
it incorporates best of func-
tional design, and has been
backed by 5 remote studios
for best access to far-flung
farming region. Manage-
ment reflects the continuity
of radio pioneers: founder
was publisher Gene Huse,
who built receivers in 1912:
brother Norris was develop-
er of AP’s Wire-Photo proc-
ess; son Jerry now runs the
station. (WJIAG)

(RIGHT) New format
was heeded when tv
began to assert itself.
A blend of music and
news was mixed by
Storz father-and-son
team which re-pro-
gramed an Omaha sta-
tion in 1949. Mixture
was introduced to Kan-
sas City in 1954;
achieved one of the
early, enduring suc-
cesses of ‘modern

sound.’ R. Todd Storz °

and gm George Arm-
strong had plenty to
celebrate when KC sta-
tion lit 35 candles, in
1957. (WHB)
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«aBOVE) Killer’s capture in running gun battle was recorded
by Chicago newsman John Chancellor on a summer night in
1955. Feat won him a national Sigms Delta Chi award. This
type of on-the-spot coverage played a big part in radio’s
successful counter to the inroads of tv in the early fifties. The
full exploitation of radio’s immediacy had to await the devel-
opment of fully portable recording units: decades of experi-
ment culminated in the sturdy, battery-powered tape reccrder,

of which Chancellor used an early model.

(WMAQ)
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(aBOVE) Studio design came into its own during the Depression,
when the Rockefellers’ Radio City project gave NBC engineers a
chance to build studios from the outside-in. The days of make-
shift were over, and many of the lessons learned in New York
spread slowly across the country. TV brought its own problems;
many of these were again solved in one building, when Pereira &
Luckman designed Television City in Hollywood. The same group
was responsible for this Indiana center, housing four radio
studios and two tv studios. (WSBT)

(aBOVE) News as it happens is radio’s forte; news team was on
the spot within minutes of alarm of this year’s multi-million fire
in Ralston-Purina’s St. Louis factory. Action tradition goes back
a long way; one of radio’s first great scoops was in 1930 when
a nationwide hookup brought news and accounts of the Ohio
Penitentiary fire, in which 320 convicts died. eight hours before
papers got the news out onto the street. (WIL)
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(aBOVE) Civic affairs got even mote attention
from radio, as news coverage generally expanded
in the Fifties, Symbol of this was the mohile
studio—a valuable promotion tool as well as a
technical aid. Air-conditioned bus seen here is
an outstanding example: James Quello, station
vp; civic officer Prentiss Brown and then-Gov-
ernor G. Mennen Williams at the 1957 opening
of the Mackinac Bridge in Michigan (WJIR}

(BELOW) It still works! Original 1922 carbon mike
is hooked up for birthday broadcast alongside
its sleek descendants. Morse key is also a re-
minder of days when radio meant ‘“wireless
telegraphy.” Program director Dick Vance and
news director Max Rauer dreamed up this 40-
year trikute. (KSO}




CONTINUITY IN MANAGEMENT

41 years' EXPERIENCE
and responsible service to TOLED(

WSPD-Radio is one of the golden
circle of only 30 radio stations
which were on the air before
January 1, 1922,

Its first broadcast was April 15,
1921, just a little more than 41
years ago. In 1927, it became the
first of the Storer Stations—when
it was acquired by George B.
Storer, Sr., and his associate, ].
Harold Ryan.

From WSPD and from the exper-

ience and skills developed in
Toledo has grown The Storer
Broadcasting Co.—one of the na-
tion’s leaders in responsible
electronic communication, enter-
tainment and service.

From that first day in 1927 under
Storer management, WSPD has
earned and maintained a dominant
influence with the people of Tole-
do, Northwestern Ohio and South-
ern Michigan.

WSPD, Toledo—in 1921, the first station in North-
western Ohio; today, still first in audience among all

: stations serving this bustling, prosperous corner of
the Buckeye State.

Represented by The Katz Agency, Inc. w14

LOS ANGELES | PHILADELPHIA § CLEVELAND MIAMI TOLEDO DETROIT S 0
KGBS WIBG Wi WGBS WSPD IWIBK :’ ' l ! E,: l !
NEW YORK MILWAUKEE CLEVELAND ATLANTA TOLEDD DETROIT BROADCASTING COMPANY
WHN WITLTI WII-TF IPAGA-TV WSPD-TV IWJBK-TV
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(rIGHT) Talent is where
you find it: the first ‘voice’
often was a technician or
other hired-hand who had
to drop tools and rush to
the mike when a perform-
er failed to show. Tradi-
tion is continued at 4l1st
birthday party; listeners
were entertained by engi-
neering super, Bill Rup-
pert; programer Jack Wil-
liams, and Judy Gern-
hauser, secretary. (wspp)

(BELOW) Weather-eye has
been open ever since the
first announcer stuck his
head out the studio win-
dow. Today, stations not
only relay weather reports,
but also help collect the
data. Microwave tower at
this center also houses in-
struments for a $5000
weather station which has
been approved by the U. S.
Weather Bureau. (wWkzo)

(RIGHT} Pop music business is booming by the
late Fifties, and it’s time for the “First Disc

Jockey Convention,” held

in Kansas City.

D-j’s, recording stars, salesman and broad-
casters gather, under aegis of the Storz
Broadecasting Company, in a session which
historically marked the pinnacle of popular-

ity for the platter-spinners.




(aBOVE) Clear channels need clear space; in this case, 14 acres
of Chicago’s north side. Ogpened last year, this may be the
nation’s largest center to house a single broadcast company.
On hand at ribbon-cutting are J. Howard Wood, publisher of
the Chicago Tribune; mayor Richard J. Daley and Ward L.
Quaal, executive vice-president. {WGN)

(ABOVE) Pioneers are fortunately still
around to be congratulated. Warren R.
Cox, founder of one of the nation’s first
five commercial stations, receives “Mr.
Cleveland Radio” award in 1957. He’s
holding a mike last used for Babe Ruth
interview at station in 1922. (WHK)
(RIGHT) “Kiddies’ Hour” was an insti-
tution: radio was the first mass medium
to take children’s needs seriously. For
nearly 25 years, kids had fun and also
learned a lesson at this annual Fire
Prevention Week party. (WKBH)

(aBOVE) Emngineering progress is vividly illustrated in comparison of mobile units employed
by Cincinnati station in late 20’s () and currently. Chief engineer Vern Milton (r) is
holding a compact signal-measuring device which is only a fraction of the bulk of the
“field intensity measuring set” of 40 years ago. (WSAI)
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(ABOVE) Ad agencies were the flrst to hear the news when
WAAF celebrated its 40th, which (according to the FCC)
made it Chicago’s oldest station. (BeLow) Newsgathering
has come a long way since the rip-and-read era; today is
a skilled, fulltime operation. Here are Jack Holt, Bob
Parkin, Irv Poznan, Austin Bridgman (editor), Dick Weiss
and Ken Moore; part of a St. Louis news team. (KSD)

e

(seLow) Remote studios are flourishing in
the Sixties, as radio follows people out to
the suburbs. This one is in a shopping
center, where dj John Lynker originates
several hours daily. (ww3a)

(BELOW) Both sides of the mike are repre-
sented when H. V. Kaltenborn, early &
great news analyst, presents the first an-
nual Broadcast Pioneers Award. Recipient,
on behalf of station, is James B. Shouse,
chairman of Crosley Corporation. (WLwW)
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to the ever growing northern California area.
KFBK, Beeline Radio’s Sacramento, Cali-
fornia station began operation in 1922 and has
been under the McClatchy banner through-

McCLATCHY BROADCASTING COMPANY

delivers more for the money in Inland California and Western Nevada

PAUL H. RAYMER CO. — NATIONAL REPRESENTATIVE

out its entire history. Forty years devoted to
building listener loyalty through exceptional
service and quality programming.

KOH RENO » KFBK SACRAMENTO « KBEE MODESTO « KMJ FRESNO « KERN BAKERSFIELD =



KOB, Albuquerque, N.M.
KRE, Berkeley, Cal.
KVOR, Colorado Springs, Colo.
KIMN, Denver, Colo.
KLZ, Denver, Colo.
KRKO, Everett, Wash.
KFBB, Great Falls, Mont.
KFKA, Greeley, Colo.
KFI1, Los Angeles, Cal.
KH]J, Los Angeles, Cal.
KNX, Los Angeles, Cal.
KMED Medford, Ore.
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KDIA, Oakland, Cal.
KEWB, Oakland, Cal.
KGY, Olympia, Wash.
KOY, Phoenix, Ariz.
KTAR, Phoenix, Ariz.
KGW, Portland, Ore.
KFBK, Sacramento, Cal.
KCPX, Salt Lake City, Utah
KSL, Salt Lake City, Utah
KGB, San Piego, Cal.
KCBS, San Francisco, Cal.
KNBC, San Francisco, Cal.
KSAN, San Francisco, Cal.
KOL, Seattle, Wash:
KTW, Seattle, Wash.
KHQ, Spokane, Wash.
KLYK, Spokane, Wash.
KXLY, Spokane, Wash,
KMQ, Tacoma, Wash.

KGU. Honoluly, Hawaii
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(z1cHT) Theatrical companies read-
ily lent their stars: in Denver, a
strong road-show town, enterpris-
ing station got a complete, live
opera from backstage, 1921. (xLz)
(BELow) Research labs were first
home for many stations; at New
Mexico’s engineering school, Dr.
Ralph Goddard (center) founded
the H0-watter, Hxn. (xoB)

(Le¥T) Before I'CC
was created, signals
weren’t controlled
and elaborate, diree-
tional antenna was
not necessary. Most
stations started with
a wire strung be-
tween two handy
points; even a flag-
pole would do, as
with this 100-watt
transmitter which
got easy coverage of

SNan Franeisco from

© vantage point above
- the Bay. (KsaN)

(r1GHT) Air-age had
a natural affinity
with radio; early
aireraft had a
healthy, roaring
sound which broad-
cast well, and most
aerial displays left
plenty of room for
ad-lib announecing,
Planes & radio were
both shrinking the
world; the two com-
bined in Hawaii
when first airmail
came across the Pa-
cific, 1925. (xaU)

(aBovi) Recorded music has been mainstay
ever since radio began ; wind-up Vietrola on
hench at KQW did service as early as 1913.
Station’s founder, Dr. Charles Herrold
(standing center) hegan regular transmis-
sion 1909; claimed world ‘first.”  (xoBs)
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(aBoveE) Press cover
of radio’s growth
was frequent and
copious, reflecting
both glamor and lo-
cal pride. On Spo-
kane station’s sixth
birthday, power was
boosted to 5000W
for world-wide
broadcast. Review
called this ‘‘preten-
tious,”’ but meant
only that it was elab-
orate. (xHQ)

(LEFT) Stunts & gags
were common as ra-
dio fought for pub-
licity in newspapers.
A glamor girl was
good for Press pix
(singer Emily Har-
dy later went on to
the Met), or a red-
hot celebrity like
Bobby Trout, the av-
iatrix. (KPo/KNBC)
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A bridge is a faster way to cross a river. When you take

it—you buy time.

Actually, to get our work week done, all of us purchase

this commodity from one another. When you hail a cab,
board a plane, or just pick up your phone you

buy time. We could go on.

When you buy SPONSOR you buy time,
and you ought to know just how much you're buying for
how little.

You buy informative time:—a staff of the best reporters
in the field deliver up to the minute news every week, 52
weeks in the year- You buy analytical time:—

the keenest minds in the broadcast industry give you

studies in penctration of the important trends of the

day. You buy digested time:—assembled and assimilated by
experienced hands o bring you the most comprehensive
picture of the broadcast field.

You're buying thousands of hours of this sort of time for
just 15¢ per issue—52 issues for $8 a year. Can you afford
to be without it?

‘% Q N S O R THE WEEKLY MAGAZINE TV/RADIO ADVERTISERS USE




(BuLow) Marine service was essential role of
many early stations, and Burean of Naviga-
tion controlled radio up to the early 20°s. With
d/f antenna and a typewriter, technician Paul
O’'Hara was ready to receive ship-to-shore
messages; today he is audio chief. (xNxX)
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(aBove) Hotel buildings were
favorite headquarters, since
hotel often was tallest build-
ing in town, and also would
usually agree to a trade-out.
When prohibition closed the
Shirley-Savey’s Tavern, a
Denver station moved into the
stained-glass har, (KLz)

(aBoveE) Audience promotion had its problems,
when most people hadn’t vet heard the sound of
radio. PPortland pioneer solved the problem by
public re-broadecasting from a car, parked care-
fully m line-of-sight with transmitter. (waw)

(BELOW ) Grand piano was cssential equipment in
case the phonograph broke down. Even after
networks began supplving programs, a studio
upright stood-hy in case of emergencies. Inset
shows motor dealer Karle Anthony’s Los An-
geles showrooms, home of his station. (xFI1)
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o= {aBovE) Radio and the Talkies explored a mutually exciting world; there

were films set in radio stations and, in a reverse twist, radio mikes in movie-
houses picked up the soundtrack of the first talkies and broadcast the voices
of the stars to listeners at home. Here, the much-married Peggy Hopkins
Joyee appeared as a radio performer in the film ““Sky Rocket,””> with Mar-
shall Neilan. (xF1) (BELOW) Studio Equipment and design became more
recognizable in the early 30’s. For sound-proofing, drapes and curtains
gave way to acoustic tile; folding chairs became a standard accessory, and
the great ‘cannonball’ or omni-directional mike made its appearance. But
programs changed slowly ; in Denver the Early Riser Club continued for 15
years ; here are Tom Mc(Clelland, engineer; Matty McEniry, Walt Hacken-
son and Elsie Reynolds on the West’s earliest (5:30 a.m.) program. (xL2)
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(aBovE) Regional flavor
is pronounced, as radio
taps available talent.
East will contribute
crooners a la Colombo
and Vallee; West is the
inspiration for a flock
of bunkhouse boys, and
also of Spanish music
which becomes a per-
manent part of Musi-
cal America. (XTar)

(ricHT) Showmanship
is the breath of life to
new industry. When
Earle Anthony (1)
heads East, reporters
note that radio receiv-
er is installed in his
private car, so that
Anthony can monitor
his station’s signal
strength. With him go
associate George Bury
and movie promoter A.
C. Blumenthal. (xr1)
(BELOW ) House band is
a ‘““must’ for strong
local stations during
Big Band era. (xsL)

Le

(aBovE) Programs are station’s
biggest asset by mid-30°s. It’s
reflected in official lineup at
groundbreaking for $2 million
CBS studios in Hollywood ; man-
agement’s team includes pro-
gram dir. Charles Vanda (1);
announcer Gary Brelker and
music head Lud Gluskin (ex-
treme r.) (x¥x)
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In 40 years of radio broadcasting service to the Southern California area, KFl policy has been !
-E.
:

dedicated to the best interest of both the advertiser and the listening public.

With this in mind, KFI keeps commercial interruptions to a minimum. So strictly does KFIl adhere
to this policy, that announcement schedules may be refused if acceptance necessitates additional
interruptions beyond those provided within the framework of standard programming. Con-
sequently, your sales message is not “crowded or bunched” with a lot of others.

THIS BIG PLUS assures the listener a full measure of entertainment and information and creates
a greater receptivity for your advertising message.

Continued audience-loyalty and unqualified commercial success serve as a total endorsement
of this policy by the public and the advertising industry.

In radio broadcasting, as in any other field of endeavor, there is no substitute for quality. The
time-tested broadcasting integrity of KFl is now in its 41st year.

KFl 640
bonte @ Gy e

NBC For Los Angeles

50,000 WATTS-DAY & NIGHT- CLEAR CHANNEL

Measure of o Great

Radio Station Represented Nationally by HENRY 1. CHRISTAL CO., INC.
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(BELOW) Newspaper link is forged early by the more
far-seeing of publishers. Some regional news chains
(as with the MecClatehy papers) seize the opportu
nity; radio at first is a step-child, but soon begins to
outgrow the parent. Many stations are still a minor
adjunct in early 30’s, but some attain dignity of sep-
arate operation and buildings. (KFBK)

(aBovE) Remote shows hecome more and more
common, as engineers work out the bugs in
equipment ; produce a sturdy mike and portable
power-packs. ‘On location’ is a good time-filler
and, with a few thousand people around there’s
a chance that a few of them will see—and re
member—the station call-letters. (x6U)
(Burow) Advertising revenue comes from pro-
grams rather than time-slots. Sponsor identi-
fication is heavy, as most advertisers buy across
the board for the full week, ‘til show and product
become synonymous. A 1934 sales promo flyer
has only one participation program. (x¥x)
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(ricET) Outdoor
pickup like this is
not feasible until
S. H. Patterson
(left, white shirt)
brings in short- (aBOVE) Pioneering spirit of the West is re-kindled as
wave gear for Col- M o radio opens up new frontiers. Among those who stake
orado Spring re- NS B m out a claim are S. H. Patterson, whose forbears came
mote of cowboy RACHS g C‘L“&me t0 out in covered-wagon days, and who repeats their pio-
band. (RKVOR) h— neer performance by producing and selling programs
7 1 1n early 20’s; by mid-30’s has built West Coast chain

of stations; in 60’s still is pioneering with proposals
for vhf/uhf tv programs in San Francisco. (xsaN)
(LEFT) Station affiliation is lifeblood of the networks,
and the battle develops around ‘‘the greatest shows
in radio.”” For local stations it’s also a matter of

. pride, and home-town promotion is heavy on the na-
tional stars: Fred Allen and Portland Hoffa, Edear
Bergen and Charlie McCarthy, and a rising young
comedian named Hope. (KDYL/KCPX)




[/ hy it pays

to advertise your station

i a broadcast book

BECAUSE THE TIMEBUYER IS KING

There’s nobody better quali-
fied to advise you how and
where to invest your national ad-
vertising dollars than your own
national representative.

He’ll tell you that the time-
buying system really works.
Which means that at any of the
top 50 (or top 100) advertising
agencies placing national spot
business the recognized time-
buyer, backed up by his super-
visors, decides which stations get
the nod. Sure, there are excep-
tions to the rule. Of course there
are some account executives and
ad managers that exert a heavy
influence. But, by and large, the

timebuyer is king.

Reaching the timebuyer, and
the other men and women who
strongly influence a spot buy,
is a job for a specialist. That’s
why the several thousand time-
buyers (by job title and job
function) who buy national spot
read the broadcast books. More-
over, they rely on them. They
rely on one or two favorites al-
most to the exclusion of all
others.

Buy broadcast books to give
your national campaign impact
where it will do the most good

. at least cost.

a service of

SPONSOR
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(L¥T) Box-office ap-
7 el was proof of ra-
dio stars’ popularity;
live appearance within
a stage show could
bring the SRO sign at
a local theater — fact
which helped draw mil-
lions of dollars into the
war effort. (xaw)
(.weBT) Campargning
tcck on a new dimen-
sicn after the Fireside
( hats’ success: when
Wilkie ran in 1940 the
hizgest problem was to
keep him from being
ohscured by micro-
phones. (xoB)
(LeFT) Local origina-
/ion was an important
part of network devel-
o ment, and local sta
tions frequently set
technical and quality
levels which matched
the best. Tabernacle
Choir, from Salt Lake
(ity was carly nation
al success. (xsL)

2

(aBovE) Good talk came to millions of listeners every
week, when the bell rang for ‘ America’s Town Meef-
ing of the Air’’; when Levant or F.P.A. sparkled on
“‘Information Please,”” or a mike hidden in a bowl of
roses eavesdropped on William Paley’s dinner guests
for ““CBS Platform.”” In Hollywood, swing v. Sym-
phony was debated by Gordon Jenkins, Red Nichols,
Dr. Wallace Sterling and Constantin Bakaleinikoff :
moderator Sterling now is Stanford U pres.  (knx)




(aBove) Battlefront stories came from sta-
tions as well as nets: Howard Pyle spent
100 days with troops in Pacific. (KTAR)

(BeLow ) Peacetime service was not neglect-
ed ; 1947 cruise of USS Towa, with Governor
Blue of namesake State, was covered by
S. H. Patterson in person. (xsAN)

(aBovE) GI morale was special care of radio; meSETTTN
Forces’ sweetheart like Jean Ruth (‘*Reveille g o
with Beverly’’) hit Life’s front cover; was

basis of Ann Miller movie. (KFEL/KIMN)

(BeLow) Taller towers, needed as pestwar
boom cluttered the airwaves, created mew
problems in design against stress. (xHQ)

-tn

= THE SPOKESMAN-REVIEW

G M A= SRR

NT WINDS CAUSE DESTRUCTION ACROSS INLAND EVPIRE

Aveoni KNQ Tower Snapyed in Hait by Tremendius Spotane Wind  85.3ile Gust Topples Half
s L 1 s l of Radin Tewer: omes
-4 —~_ | Power Lines Suffer

-

KHQ STILL HEARD
FROM FAR AWAY . ~
U bete e &)

(asove) Transcription discs were only way
to preserve spot stories — wire recorder
came late in war—when Jack Brundage and
Chet Huntley covered the Navy. (xLz)

(aBove) Network expansion continued in im- (aBovE) Radio mews exchange between na-
mediate postwar era. When KPO changed fions was daily task during war ; continued
hands in 1947, Governor Earl Warren pre- inte peace. When John Cobb set world land
sided, with John Elwood and Sid=sy Strotz. speed record in 1946, Utah coverage went to
New call-letters were °-.gotten in rush; im- CBS from the local station; then to Can-
provised from cardboard! (xkxBc) ada and Britain. (xsL)
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Represented

Nationally By

. John Blair
Denver’s Oldest Commercial Radio
Station In Continuous Operation & GO.

K l ¥ | E R Consistently No. 1 in Denver
l - : : on Hooper & Pulse!

5,000 WATTS AT 950 » 24-HOUR OPERATION
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(zicut) Fan mail was
only way station could
chart success in pre-
Crossley rating era.
Letters still are proof
of pudding; tasting
these are d-j’s Tom
Wavman, Ken Erick-
son, Rex Wallgren, Bill
Curtis. (xCPX)

(BELOW) Disc-jockey
evolved as indie’s an-
swer to net programs;
camne into his own dur-

ing and after war. As
stunt, these two d-j s
drummed-up rain for
drought relief.

(xoLn)

(Lerr) Leife and death of
live drama echoed the
changing role of radio.
““One Man’s Family”’
. started on KPO in 1932,
and ran until 1960, Au-
thor Carlton E. Morse
(center) reminisces dur-
ing station’s 40-h birth-
day celebratien, with
sales exec Will.am An-
drews, the first announe-
er on show, and actor
Michael Raffeto who
played Paul. (xro/kNBC)

/
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FOR EXTRA COPIES OF
THE 40-YEAR ALBUM

Hard cover edition $5 per copy;
Soft cover edition $1 per copy.*
Your order will be promptly handled
while the supply lasts. Your name
in gold on the hard cover edition,
$1 additional. Write SPONSOR,

555 Fifth Ave., New York 17.

*Soft cover edition free with an $8 subscription to SPONSOR.



(asove) Specialized programing is as old as radio—and it’s most
madern expression is in the Negro-appeal station. Pittsburgh had its
. lovak shows; Detroit often heard the Polish polka, and New York
was a cenier of Yiddish and Ttalian programs. Unlike its predeces-
sors, Negro-appeal radio doesn’t necessarily have a different sound,
but certainly has a distinet flavor, and in facilities and operating
standards the best stations are second to none. (KsAXN)
(sELow LErT) Public service is challenge to ingenuity ; Seattle became
a cleaner city when station manager Archie Taft offered a cent
apiece for election posters; collected and burned 35,000. (KoL)

(vELOW, RIGHT) Mobile equipment has brought a new dimension to
news reportine. Here, Jack Williams goes directly on air with an
r/t link from Phoenix train erash.

(roY)

(vrLow) Chenging format meets
diverse needs of new listeners and
advertisers; is aided by mnew

meothods of pre-recording on tape

and is dramatized by one sta-
tion’s weighty new ‘‘Policy and
(xMmo0)

Operating Manual.”’

(aBove) Tape decks replace turn-
table in modern studio ; symbolize
precise control which is helping
set new standards. (xsL)
(Le¥T) Rapid growth, in less than
one lifetime, is pointed up by con-
tinuing active interest of many
radio pioneers. Here are Fred
Hart and Ira Smith, 20’s owner
and manager respectively, with
present manager Jules Dundes
at 40th re-union. (KQW /KCBS)




(ricHT) Promotion has
come a long way since
stations boasted of
distance-logged ; today
the accent is on cover-
age in depth. Typical
promotion now satu-
rates local community
with air announce-
ments ; newspaper ads,
mailings, distribution
downtown—plus 1000
silver dollars and 10
pretty girls. (xaw)

(aBOVE) Recording indusiry got its first plug  (anove) Architectural style has been created by
from Frank Conrad, for Vietrola, in 1919; radio and tv, as new, functional studios display
since has been indissoluble partner. (kxx)  best of modern design to many ecities. (xHQ)

= . = 2
==

(aBove) Compact stations give full radio/tv  (asove) High cost of strong news operation is
service to smaller communities; refleet best of  horune by individual stations; typical fleet includes
management/engineering efficiency.  (xmEp) ground and air mobile units. (K1MN)
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40-YEAR STATIONS gf

CANAD

CFAC, Calgary, Alta. CFCF, Montreal, Que.
CFCN, Calgary, Alta. CKAC, Montreal, Que.
CJCA, Edmonton, Alta. CHAB, Moose Jaw, Sask.
CKOC, Hamiltor,, Ont. CKCK, Regina, Sask.
CFPL, London, Ont. CFUN, Vancpuver, B.C.

SHORTY,

CALGARY, CAN.

3/ (LEFT) Furst broadceast in the Dominion of Canada was
reportedly in the vear 1919, hhom the Marconi factory
in Montreal. Although many experimental transmis-
sions were accomplished prior to that date, the Marconi
broadcasts were on a regular schedule. |. V. Argyle and
J. O. G. Cann on opening night. (CECF)
(BELOW) Long-run rerord may be elaimed by country &
western show that began in 19214, and is still running.
Program began as “Cy, Ebenezer and the Kid,” with two
fidles and a guitar; now airs on Calgary station as ““The
Old Timers.” Pictured here are nine working cowboys
who lormed an early chorus; they were ranch-hands who
got a kick out of appearing on radio. In the back row is
pioneer W. W. Grant. one ol those credited with found-
ing Canadian commercial radio. (CFCN)

MiKE, C.ECN.  BripLz BiLL. BADGER.

RADio CRANT.{.--—

CANADA 119



1. First studios in the Dominion were at
Montreal. Jack Dempsey crossed the border
in 1922 for an early interview. (CFCF)
2. “Serving Alberta” was more than a catch-
phrase; radio proved vital aid to isolated com-
munities. In 1928, station was guide to planes
bringing in anti-toxin to fight diptheria epi-
demic in the outback; coached \Viley Post
during his solo round-the-world flight in ’33.
Since this mail-piece was issued, however, the
relative status ol newspapers and radio has
changed. (CJCA)
3. French-language programing was a dis-
tnctive Canadian development which evolved
into two separate-but-equal services. By 1929,
a pioneer French-language station was able to
mount regular weekly concerts with the La
Presse Symphony under Edmond Trudel—
though it was something of a miracle if car-
bon mikes didn’t blow out. (CKACQC)
4. Prairie pioneer was Bert Hooper, who put
Regina Leader newspaper’s station on air 29
July 1922, By August, the Leader was getting
(and printing) letters from enthusiasts as far
away as North Dakota: “using the Magnavox
we could hear it over a block [rom the house.
Your station is the loudest. We look forward
to next winter when we get away from the
static.” (CKCK)
3. Listener support kept this Suskatchewan
station alive for the first 11 years; it was op-
erated by unpaid volunteers and financed by
annual donations. Studio was on third floor
of Bellamy’s furniture store in Moose Jaw,
after carljer sites in fire hall and local YMCA.
Commercial station operators took over in
1933. (CHAB)
6. Political success came to Premier Aberhart
long before FDR discovered radio. Alberta
politician began broadcasting for an hour on
Sundays, in 1924; credited radio with spread-
ing the word which enabled his Social Credit
government (o eventually gain power in 1935.
His party stll is on the Government bench,
and Premier Manning continues the regular
broadcasts. (CFCN)
4. War effort was aided by radio in myriad
ways for recruiting, bond drives, home-front
morale and battlefront news. In typical pro-
motion, station facilities were (urned over to
Women’s Army Corps for a day: khaki femmes
sold ads, announced programs and operated
controls. (CKCK)
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1. Good-neighbor policy leads Canadian stations in-
to variety of community service projects. USA bene-
fits from this one, which raises funds for majorettes
to compete at New Orleans Mardi Gras and Miami
Orange Bowl competitions. Footballers are station
personalities who play match against girls each year.
(CKOC) 2. Public service is honored by Canadian
Association of Broadcasters, which presents John J.
Gillan Award annually; in 1958, to Jack Moflat (r.).
Award also links two countries, since it is named
after American broadcaster who for many years acted
as unofficial ambassador of goodwill to Canadian in-
dustry. (CHAB) 3. Sports programing is popular

with both French and English-speaking audiences; in
Montreal the French-language station is naturally a
supporter of the Canadiens ice-hockey team. Maurice

“Rocket” Richard (r.) is interviewed by Jean
Duceppe, with announcer Real Giguere and pro-
ducer Jean-Pierre Comeau, standing. (CKAC) 4.
Modern operations are epitomized in spit-level struc-
ture which houses Alberta station—with studias un-
derground. (CFAC) &. Merchandising tie-in is pro-
moted by alert stations on both sides of the border.
In this one, Canada’s largest shopping center, at
Hamiiton, Ont., was the client: station threw z bar-
becue and, for 314 hours, gave away a hot dog every
two seconds and a soft drink every three seconds.
(CKOC) 6. Repeat performance was staged by
Frank Freeze in opening new Calgary studios last
vear. He’'d cut the ribbon before in 1922 when, as
president of the Board of Trade, he was in charge of
ceremonies during inaugural broadcast. (CFAC)

1




(Continued from page 9)

starts drive for lower radio rates,
citing inroads of television on radio
audience.

September: (ieneral Foods drops Jean
Muir from Aldrich Family after pro-
tests against her appearance from
“g number of groups™; Joint Com-
mittee Against Communism elaims
credit for her removal, announeing a
drive “to eleanse” radio and televi-
sion of Pro-communist actors, direc-
tors, writers. Miss Muir denies any
communist affiliation or sympathies.
Schenley International Corp. buys
time on Hawaiian and Alaskan radio
station to advertise whiskies.
October: Liherty Broadeasting Sys-
tem starts operating as fifth national
network, feeding more than 10 hours
of programs a day to 240 station af-
filiates.

NBC presents four-part radio plan
to affiliates: Operation Tandem, ro-
tating participation by six sponsors
in five separate hour-long programs
on different mights; Night and Day,
three-advertiserr participation in two

daytime and one nighttime period on
rotating three-week schedule; Sight
and Sound, three advertiser rotating
participation on a half-hour radio
and half-hour television program;
“This Is Television.” radio show
made up of excerpts from six tele-
vision shows to be sold to the televi-
Sion SPONSOTs,

1951
January: NBC shelves proposed
nighttime rate cut for its radio net-
work after majority of affiliates reg-
1ster opposition.
AFM sets 509 incrense in base pay
plus employment quotas; seen as
tripling music costs as price for sign-
ing new contracts at radio-television
network key stations in New York,
Chicago and Hollywood.
February: NAB board revises by
laws to provide a board chairman-
ship and television participation;
changes name of organization to Na-
tional Assn. of Radio & Television
Broadeasters; grants active member-
ship privileges to radio and televi-
sion stations and networks; creates
autonomous 25-membher radio and 13-
member television bhoards of diree-
tors.
March: Special Test Survey Commit-
tee, founded at proposal of Stanley
G. Breyer of KJBS San Fraueiseo.
This committee will try to determine
whose ratings are best, and conduet

field tests to show why different sur-
vey techniques agree or disagree.
Renewing drive for lower radio rates,
ANA asserts that inroad of televi-
sion on full networks now amounts to
1929, for NBC, 1949 for CBS—
compared to 1499 for both networks
in summer of 1950.

ABC offers sponsors of afternoon
programs on NBC 459% disecounts on
one-fourth of full hour rate, plus
$1,000 a week toward program costs,
to switeh these shows to ABC.
April: CBS cuts radio rates 10-159
as of July 1; ABC says it will mateh
this reduction.

May: NBC announces 10-15% ecut in
vadio rates, ecomparable to that of
(CBS; ABC and MBS plan similar re-
ductions.

June: U. S. Couwrt of Appeals for Dis-
triet of Columbia orders WWDC-FM
Wuashington and Capitol Transit Co.
to cease commereial announcements
in street ears and buses as depriving
“ohjecting passengers of liberty with-
out due process of law.” Appeal
planned.

July: Failing in its attempt to raid
NBC, ABC introduees its own set of
daytime serials.

September: Sen. Wm. Benton (D-
Conn.) proposes that a limited
amount of radio and television time
be given free to responsible candi-
dates for federal office as a means of
redueing eampaign costs.

Bostonians don’t
need a Paul Revere
to arouse them to
good radio listen-
ing...They’ve been
awake to it for 40
years on 50,000 watt
WNAC Radio-
680 in Boston...

*CELEBRATING OUR 40th ANNIVERSARY IN BROADCASTING / Key Station 0f The Yankee Network /AN RKO GENERAL STATION 3¢
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October: Revamping its policies,
NBC Radio eliminates “must buys” to
et advertiser pick the stations he
wants; changes in network rates of
affiliates, some up, some down.

Major league baseball teams drop
“territorial” rules eramping radio-
television rights; Department of Jus-
tice starts court effort to break
down professional football’s hans on
hroadeasting.

November: Federal Distriet Court or-
ders KSFO San Franciseo to make
fiune available for campaign hroad-
cast for communist candidate as re-
fusal would constitute ecnsorship be-
vond authority of licensee.

NBC Radio offers to gnarantee to de-
liver 5.3 million messages a week at
cost of $2.75 per thousand for three-
program deal; rebate to he made to
advertisers if Nielsen audit shows
total listener-impressions is below
gnarantee at end of 13 weeks.
December: NBC affiliates reject its
“guaranteed  advertising attention
plan”; ask network to delay its new
rate formula until new research de-
termines present radio values; ap-
proves establishment of an NBC mer-
chandising department but turns
dewn its “market hasket plan” of
merchandised advertising.

Upholding lower ecourt. U. S. Su-
preme Court holds that Lorain Jour-
nal violated antitrust laws when it
refused to sell advertising to loeal

advertisers  who bought time on
WEOL, Elyria, Ohio.

Westinglhiouse Eleetrie Corp. buys $3
million eampaign package on CBS
Radio & CBS Television, ineluding
conventions, 13-weeks-get-out-the-vote
campaign and election night coverage.

1952

January: Phileo Corp. huys for $3.8
million NBC radio-television coverage
of political conventions and election
night.

Admiral Corp. buys eonvention and
election coverage on ABC radio and
television networks for reported $2
million; Dulont announces its cov-
erage, 1n cooperation with LIFE
magazine, will be available for loeal
sale by alfiliates on eo-op husis (of-
fer later withdrawn and Westing-
house buys DuMont as well as CBS
coverage).

February: Liberty Broadeasting Sys-
tem sues 13 of the 16 major league
ball teams for $12 million, triple dam-
ages allegedly suffered through loss
of Game of The Day broadeasts;
MBS announees that nine teams have
contracted for participations in its
Game of the Day broadeasts.

April: Wallace A. White, Jr, for-
mer Republican senator from Maine,
co-author of the Radio Aet of 1927
and active in eommunieations during
his 32 vears in House and Senate,
dies at 74.
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[ May: Liberty Broadeasting System,
unable to break broadeasting restrie-
tions of major haseball leagues, sus-
pends operations,

June: Overruling Court of Appeals
finding that transit broadeasts de-
prived riders of their liberty without
due process of law, U. S. Supreme
Court holds that D). C. Publie Utili-
ties Commission was within its rights
In permitting radio programing for
street ears and buses in the nation’s
capital.

NBC launches promotion drive for
combined use of radio and television
as most effective advertising buy.
July: Radio Writers Guild ealls
strike against ABC, NBC, CBS over
issue of extra pav for writers on
commercial programs.

President ITarry S. Truman signs Me-
Farland Bill, tirst major overhaul of
Communications Aect of 1934, permit-
ting FCC to issue cease and desist
orders in addition to revoking license
prohibiting hroadeasters from charg-
ing more for politica! advertising
than for normal ads: deletes permis-
sion to F'C'C to revoke license of those
found guilty in federal eourt of anti-
trust violations among other speecifi-
cations.

August: CBS Radio aftiliates approve
diseounts tantamount to a 259 re-
duetion in nighttime rates and ac-
cepts 2 15% cut in network compen-
sation, but win a restoration of the

YEARS

of PUBLIC
SERVICE

March 10, 1922, KLZ Radio received a
commercial broadcasting license, start-
ing a cycle of achievement unparalleled:
in the West. Indicative of the type of
pioneer spirit that still pervades at KLZ
is the constant search for the new idea
.. . for the means to better serve the
Rocky Mountain Area. Thatts the reason
why each passing year means more than
just a birthday...at KLZ, it means meet-
ing the ever present challenge of excel-
lence in presenting ... BETTER THAN

560 First On The Dial

KLZ radio

€8BS IN DENVER



1951 109 cut for daytime serials and
an inerease of 5.5% in their pay for
carrying these shows; network also
gives affiliates assurance that its
card rates won’t be eut for at least a
vear and that “deals” are out for
good-
September: NBC cuts rates through
new disecounts, an average of 25% at
night, with affiliates taking a straight
149% eut in ecompensation; raises day-
time rate 11.19 to restore 109% cut
of 1951, but revises discounts so in-
crease to advertisers will be only 4%
in morning and none in afternoon.
ABC Radio revises discounts to low-
er evening rates an average of 25%;
raises morning rates by 5%.
Max Ule of Kenyon & KEekhardt is
named head of committee to set up
ideal standards for broadeast rating
measurcments, subecommittee of Ad-
vertising Research Foundation com-
mittee on radio and television ratings
methods whose ehairman is Dr. E. L.
Deckinger of the Biow Co.
October: MBS reduces nighttime time
costs 309 in television areas, 10%
in areas not vet served hy television.
December: Don Lee DBroadeasting
System aunounces single rate, 7 a.m.
to 1 p.m.

1953
January: BBDO had hroadeast bill-
ings of $10 million in 1952, making it
top agenev customer of radio-televi-
sion for that year.

February: Federal Court in New
York, in two-to-one decision, says
FCC(C’s giveaway rules misconstrue the
lottery law and represent “censor-
ship” of sort forbidden by First
Amendment to the constitution.
Merger of American Broadeasting
Co. & United Paramount Theatres is
approved by FCC in 5 to 2 decision.
March: Station Representatives Assn.
launehes Crusade for Spot Radio;
asks stations to underwrite national
promotional ecampaign with fees of
one-half one-time one-minute rate per
month.

May: Ending vears-old argument,
ASCAP aceepts broadeasters’ posi-
tion on network co-op programs;
agrees on payment at loeal instead of
national rate.

Listener protests of bait-switeh ad-
vertising on air draw attention of
hoth FCC & FTC.

June: WWDC FM Washington and
Capitol Transit Co. discontinue 4-
vear-old service.

July: Mutual presents plan to affili-
ates, eutting option time from nine
to five lhours a day, to stop paying
them for network commereial pro-
grams in option time in money but to
give them 14 hours a week of “high-
est calibre” programs for local or na-
tional spot sale; majority of MBS
affiliates must approve deal by Au-
gust 1 for it to hecome effective in
October.

September: Broadcasters protest ac-
tion of International Boxing Club in
restricting blow-by-blow ecoverage of
Mareiano-LaStarza fight to newspa-
pers and wire services, prohibiting
radio-television recreations or simu-
lations, exelusive video rights having
been sold to Theatre Network Televi-
sion.

N. Y. State Supreme Court denies In-
ternational Boxing Club an injune-
tion to stop WOV New York from
hroadeasting a summary of action at
end of each round of Mareiano-La-
Starza fight, but forbids hroadeast
ing of present tense re-creations.
November: MBS executives agree to
drop plan of paying for time in pro-
grams rather than dollars at end of
year.

Bureau of Budget orders FCC and
other licensing agencies to draw up
sehedules of fees which broadeasters
and others should pay for privilege
of holding government licenses.
Tederal Court Judge Allan K. Grim
rules a professional foothall ieam
may ban telecasts of other teams
playing in its area when it is playing
at home, but not when it is away;
han on radio broadeasts is held eom-
pletety illegal.

TCC sets five television, seven AM
and seven FM as maximum number
of stations whieh any one entity ean
own.
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HOW TO GET 3-WAY PENETRATION OF
THE $780 MILLION EMPIRE MARKET!

Use the three Beef Empire Stations . ..
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PAUL RAYMER CO.
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The Beef Empire Stations
saturate Northern Nebras-
La’s 628,000 consumers!

o $1.2 billion income
o $780 million sales
o $161 million feed sales

o $132 million automotive sales

WIAG =

Best in Midwest
Farm Radio Since 1922
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December: BBDO and Y&R are
1953’s biggest agency spenders for
television and radio advertising.

1954

March: Sen. MeCarthy demands
equal time of CUBS and NBC to an-
swer Adlai Stevenson’s March 6
speech, which was earried without
charge. The two networks resist Sen.
MeCarthy and win Pres. Eisenhow-
er’s blessing in the face of the sena-
tor's condemnation and threat “to
teaeh them the law.”

The “equal time” issue continues to
plague networks in the wake of tem-
pest stirred up by Sen MeCarthy.
Having earried a 15-minute talk by
Pres. Eisenhower, the networks which
failed to give equivalent time to the
Democratic National Committee for
reply are accused by Demoeratie Na
tional Chairman Stephen A. Mitehell
of giving the minority party the
“dimout” treatment.

April: By an 8-0 ruling, the U. S.
Supreme Court turns down an FCC
appeal from 1953 three-judge special
N. Y. court decision holding that one
of the Commissions kev provisions in
its lottery regulations is invalid;
court finds the FCC execeded its au-
thority in attempting to define listen.
ing to a radio program or watehing
a television show as a “consideration”
in the meaning of the lottery statute.
May: CBS Radio reduces nighttime
rates ahout 209 effective in fall, in

1922-1962
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effect establishing a single day-night
rate for the network; give affiliates
70 seecond station breaks in evening
hours; agrees not to follow NBC Ra-
dio plan to sell spots on the nctwork;
affiliates aceept proposal.
Mutual proposes to aftiliates plan for
network to sell spots within a half-
hour morning and half-hour afternoon
program. Aftiliates to carry first spot
m each period without pay but to be
paid for others.
July: The Pulse reports new instan-
taneous radio-television rating serv-
1ce,
ABC Radio backs music-news formula
to holster radio.
August: Qnality Radio Group (high
power radio stations) is organized to
produee, sell night radio shows.
House Commeree Committee issues re-
port rebuking hroadeasters for heer-
wine ads, calls for industry data, ve-
port on remedial aetions.
December: Top radio-television agen-
cies hill a total of $699.2 million for
1954.
FCC reports 1953 radio-tv gross was
$905  million—$475.3 million radio.
$132.7 million television.
Advertising Research Foundation
study represents first move to stand-
ardize radio-television ratings among
various rating serviees.

1955
March: FCC authorizes funetional
musie or other secondary program-
ing via multiplex for FM stations.

April: NBC announces “Monitor”
programing for weekends with time
to be sold under magazine concept :
heginning of major revision in radio
selling, schedule.

Woolworth signs with CBS for its
first use of network radio.

June: Musicians’ 1951 income from
radio-tclevision reaches $24.7 million,
with radio leading television in em-
ployvment of musicians.

FCC forbids stations in one city from
entering into network affiliation pacts
whieh prevent stations in nearby
cities from ecarrying the same pro-
grams,

Mutual fixes single rate for day, eve-
ning; establishes single discount table.
Network also revises program format
to “Companionate Radio” plan.

July: CBS reaches agreement with ra-
dio affiliates for a single day-night
network rate, affiliates to take a 209,
cut in eompensation; deul must still
be negotiated individually with affil.
iates.

August: Westinghouse Electriec Co.
will sponsor 1956 Presidential cam-
paigns from conventions to eleetion
ou CBS Radio and CBS TV at $5
million eost.

Combination diary-recorder method
of Audienee measurement comes close
to mecting “ideal” established by Ad-
vertising Research Foundation’s Ra-
dio-Television Ratings Review Com-
mittee.
September:

NBC Radio proposes to

FORTY YEARS OF PUBLIC SERVICE devoted to building listener
loyalty through quality programing.

e, Wichita and the Great Southwest's oldest radio station with more
than 306,000 radio families in 38 counties.

24-hour operation.

The most listened to, persuasive farm and urban voice in Kansas.

A
AWARD WINNING EDITORIALS BLAIR
. GROUP PLAN
5000 Wotis...CBS...1330 KC - AM STATION




BMI
SALUTES
THE
AWARD WINNERS

The great honors from distinguished organizations, presented
in the month of May, reflect the significant contributions being
made to the music of our time by composers and publishers
affiliated with BMI.

We congratulate these award winners and take great pride
in having their honored works in the BMI repertoire.

1962 PULITZER PRIZE

ROBERT WARD NARAS AWARDS

"The Crucible,” ) '
an opera after the play by (National Academy of Recording
Arthur Miller Arts and Sciences)
* Records of the works of the
NEW YORK MUSIC CRITICS following writers whose music
CIRCLE CITATION is licensed by BMI
ARTHUR BERGER
“Quartet” RAY CHARLES
ELLIOTT CARTER
“Double Concerto” JIMMY DEAN
ROBERT WARD
T Rl iz e Bl MAHALIA JACKSON
* GALT MacDERMOT
1962 HENRY HADLEY MEDAL
From the Nuational Association of ELAINE MAY
American Composers and Conductors
for Outstanding Service to Ameri- PERCY MAYFIELD
can Music
HENRY COWELL PETER NERO
* MIKE NICHOLS
LILI BOULANGER MEMORIAL
AWARD SI ZENTNER

CHARLES WUORINEN

(co-winner)

NATIONAL INSTITUTE OF
ARTS AND LETTERS

LEON KIRCHNER
Elected to Membership

3

GRAND PRIX AWARD
(The News Society of Italy)

Best Jazz Album of the Year
“Mingus Presents Mingus”
CHARLES MINGUS
X
OBIE (Off Broadway) AWARDS
Best Musical
“Fly Blackbird”
written by
C.JACKSON,

JAMES HATCH
and

JEROME ESKOW
Eo3

IVOR NOVELLO AWARDS
For QOutstanding Contributions to
British Popular and Light Music
Most Performed Work of the Year
"My Kind of Girl”
written by
LESLIE BRICUSSE
3¢
Year's Outstanding Light
Orchestral Composition
""The Secrets of the Seine”
written by
TONY OSBORNE
Xt
Year’s Outstanding Jazz Composition
" African Waltz”
written by
GALT MacDERMOT
3¢
MOE (Music Operators of America)
Most Popular Record of the Year
“Big Bad John"
written by
JIMMY DEAN
3¢
1962
GUGGENHEIM FELLOWSHIPS
GUNTHER SCHULLER
EZRA SIMS

* BROADCAST
MUSIC,
INC.

/\ 589 Fifth Avenue
New York 17, New York




extend “Monitor” to weekdays re-
duce station compensation by 25%
and open up additional evening pro-
grams for network sale of participa-
tions.

Radio, veeovering from the impaet of
television ecompetition, announced “on
the way up in audience and sales.”
October: MBS cuts personnel 259, in
“belt-tightening” program reportedly
designed to free more money for pro
graming.

U. S. Supreme Court refuses to re-
view decision of New Mexico Supreme
Court that state sehool tax of 29 on
gross incomes is legal on loeal reve-
nues of broadeast stations; KOB Al-
buquerque has fought tax for 10
vears on basis that broadeasting is
interstate commerce and so exempt
from state and loecal raxcs,

ABC Radio affiliates praise network’s
plan for evening programing based on
personalized listening erncept; plan
calls for 2% hours to be programed
and sold in five-minute s~gments.
Jaek WWrather, Johkn 1. Loeb and
Richard Buckley buv WNEW N, Y.
for #4 million, top priee to date for
a radio station.

December: 1954 was first vear that
hroadeasting revenues passed hillion-
dollar mark, FCC reports, with radio-
television total of $1,042.5 million;
also first year that television passed
ridio, with $595 million for video to
$449.5 million for audio hroadeasting.
Young & Rubieum is top ageney user
of hroadeast media in 1955, spending
$72 million for radio-television ad-
vertising in behalf of its elients.
FCC tabulation for fiseal 1955 (ended
June 30) shows 2,840 AN stations,
582 Television stations and 552 FI
stations authorized.

1956

January: Broadcusters fuce probe by
Senate Commerce (Magnuson) Com-
mittee on tv networks and alloeations,
radio-tv coverage of presidential elee-
tion vear activities and demands for
free politieal air time.

February: Kadio sales in 1955 at es-
timated $455.6 million, up from 1954
slump.

MBS cuarantees cirenlation to adver-
tisers, buased on Nielsen ratings.
Senate and Touse Commeree Commit-
tees hear usual pro-con testimony on
hills to han aleohol ads.

March: Pres. Eisenhower uses radio-
television to announce intention to
run. Demoerats ask for equal time,
Colorado Supreme Court favors radio-
tv court coverage in lListorie ree-
ommendation.

June: CBS Radio announces 6149
hoost in rates to affiliates.
July: SRA reports national
spot sales well ahead of 1955.
Westinghouse Broadeasting Corp. ra-
dio stations drop NBC Radio affilia-
tion, to sell its time in an overall
spot basis.

radio

October: Announcers & dise jockeys
get requests to broadeast free mes-
sages on behalf of Democratic candi-
dates. Republicans eall move “time
stealing.”

November: NARTB’s Radio Research
Committee names subcommittee to
study past and present radio research
methods and to outline procedure
which may be used as all-industry
standard.

At RARs second annual National Ra-
dio Advertising Clinie, Joseph Stone
of J. W. Thompson says singing ecom-
mereials are “no longer flighty little
jingles,” but “fine works of art.”

All radio and tv networks give
Gov. Stevenson time to answer Eisen-
hower simunleast as FCC balks on
Equal Time ruling, FCC says ques-
tion is too involved and complicated
for immediate answer.

NBC Radio affiliates get hoost. Com-
pensation rate to stations goes up
7.57% as of January 1, 1957, partially
restores  reduetions which affiliates
have taken since impaet of television
began to be felt 5 yrs. agn.

Pulse reports gain of 1.69, in out-of-
home radio listening in past summer
over similar period in 1935 aceounted
for “largest out-of-home radio audi-
ence in history.”

December: Cumulative hillings of top
40 ad agencies for radio and televi-
sion amounted to $963.8 million in
1056.

Production of broadeast receivers for
1956 is running for radio ahout 209,
ahead of 1955; for television about
9% behind last vear.

RAB to spend $820,000 in 1957 for
cumulative audience veports and lis-
fening habit studies to inerease radio
sales.

SRA figures show spot radio time
sales estimated at $150 million for
1956,

Rising demand for home portable &
clock radios is shown by RETMA re-
ports of set shipments for first 10
months with 1956 running 209 ahead
of 1955,

FCC reports total 1955 radio reve-
nies come to $453.4 million.

I'CC reports purchase and sale of ra-
dio and television stations in 1956
reached new high with 1,085 applica-
tions for station transfers with more
than $75 million involved.

1957

January: NBC Radio all set to go
into operation with their revitalized
program schedule including eontro-
versial 5 minute newscasts on the
hour.

February: All records hroken in 1956
as retail sales rise to 8.3 million radio
receivers.

Network radio’s first major rate ad-
Justment in two years was initiated
by CBS Radio proposal to raise day-
time rates 5% and eut nighttime
prices by a third.

April: Highest billing reeord in ra-
dio history registered in 1956 topping
$485 million with national spot & lo-
cal elassifications aceounting tor prin-
cipal share—over 869 of all new
cars sold in 1956, radio equipped.
Ageney and advertiser opinion | els
stations should ent down on nwmumber
of commerecials slotted in 7-9 a.m. &
4-6 p.m. time periods,

May: 130,498,400 radio rececivers in
use around the world, not counting
the 91,000,000 home sets in the Unit-
ed States and the five million plus in
Canada—represents inerease of about
209% since July 1954. Radio has 1.9
listeners per listening home in aver.
day minute—about 1.4 billicn man-
hours per week.

June: CBS, radio says its daytime
hours are 909 sold. NBC 1 ports it
now has more different companies as
advertisers—49 of them—thrn »
other point in the network's Listory.
July: Spot radio billings for first
quarter of 1957 hit $18,827,000 a
10.59% leap over same quarter in 1956.
October: WNXNEW, N. Y.—d:dyv of
the straight “music and news” radio
stations, will switeh to more flexible
policy saying that playing the irost
popular hits exelusively “almost «lim-
inates the creative programing urge,
the ingenuity and imagination upon
which the future of radio will de-
pend.”

Number of radio stations at all time
high of 3,626.

November: FCC issued rew blast
against stations which engag: ir mer-
chandising arrangements and ovocery
chains and advertisers who buyv time
on such stations.

December: Radio is entering the sib-
liminal area in at least two mk s
WCCO, Minneapolis & KLTI, Long-
view, Texas—using what thev eall
“Phantom Spots” and “Radio Aetive
Iso-Spots” {o sneak messages to the
subeonseious. WCCO is using I’han-
tom Spots only for program nromo-
tion and publie serviece whil' KLTT's
Radio Active Tso-Spots are heing sald.
Network spokesmen disclaimed plans
to use subliminal methods ot this
stage. Both NBC and CBS have di-
rected a hands-off policy on anv ma-
terial prepared for subliminal pereep-
tion.

any

1958

April: Total radio =et sal s in 1957
amounted to 15.2 million.

Radio’s first two-hour “e~lm” extrav-
acanza announced for Moy 4 hy CBS.
The show will attempt to translate
color into the radio medium throueh
musie, sound and sketeh-s. Aceord-
ing to the network, it has e n proven
that certain words, sourds or pi ces
of musie earry, psvehole~ieally very
strong color eonnotations.

July: National spot revenne st all-
time high of $46,171,000 durine first
quarter of '58.
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September: Caught between rising ex-
penses and a stable income level, the
typieal radio station suffered a profit
deeline of one cent on the sales dollar
in 1957 aecording to NAB survey,

1959
February: CBS-NBC rivalry heeame
more pronounced as CBS Radio acti-
vated its ‘“Program Consolidation”
plan elaiming 85% affiliate aceeptance
and #45 million in new business.
NBC Radio counterelaimed $7.24 mil-
lion in new and renewed husiness and
proceeded to pick up several stations
which disaffiliated from CBS.
The industry began acting on alleged
“diseriminatory double rates” Sev-
eral stations began eharging uniform
rate for hoth loeal and national ad-
vertisers, urged other stations to do
same,
Network and station reps joined All-
Industry Radio Musie License Com-
mittee seeking eourt action against
ASCAP for “reasonable rates.” In
the meantime, the networks and 0&0
stations aceepted one year extension
of ASCAP contraets. Networks and
American Federation of Musicians
signed new 5 year paet px'ovidi{]g for
wage inereases and pension plan.
May: A growing number of sources
are heginning to eriticize prevailing
rating and audience measurement
techniques.
RAB reports more than 3,650,000 new
automobiles with radios sold last year
bringing ewrrent automohile audience
up to more than 38 million ears.
ABC Radio continues to expand—
now has 346 afiiliates.
September: Over 709 of the nation’s
boats have radios ahoard—an audi-
ence of 37 million.
October: Second quarter hilling (na-
tional spot) up 10% over last year.
November: NBC Radio will expand its
news & information serviees and put
entertainment shows on a pay-as-vou-
2o hasis.

1960
January: Reports show spot hillings
for 1959 rose 7% while network bill-
ings dropped 139,
May: Kenyon & WKekhardt reports
summer time spent with radio eoe
up 9% —out-of-home listening 25%.
People spend average of 14 hours and
29 minutes per week with radio in
winter, 15 hours and 32 minutes in
the summer.
July: NBC Radio, after cight vears
of operating in the red, savs it now
shows a profit; CBS Radio eclaims
profit in final quarter of 1959 and
first quarter of 1960. Mutual almost
breaking even. ABC still in the red.
August: RAB reports almost 156.4
million working radio sets in U. S,
set ownership growth of 989 sinee
1949 7% gain in radio’s daily reach.
U. S. sales of Japanese transistors
from 641,000 in 1957 to 4 million in
1059.

|

SRA reports national spot radio busi-
ness for first quarter of 1960 $40.08
million. Number of AM & IFM sta-
tions on air, end of May: 4,206
3,479 am, 727 fm.

October: CBS Radio annonnees ter-
mination of all davtime serials —the
last of the “soap operas” which
reigned for 20 years.

I'CC reports at end of August there
were 752 FM stations on the air, 190
approved but not operational and 83
new station requests pending.
December: Top 50 broadeast agen-
cies placed approximately $48 million
in network radio in 1960. N. W. Aver
top spender with %17 million.

1961

February: FM hoasts 709 inerease
in additional eireulation in 1960 over
1959, Number of FM only and FM-
AM radio sets produeed by U.S. has
doubled in past two years. Approx.
1.7 million Fm-tuning units put on
U.8. retail market in 1960.

August: Radio Press International
news serviee, with only 14 station eli-
ents and deeply in deht a year and a
half ago, now has 80 station sub-
seribers and is doing volume of ap-
proximately half million.

RADB questions U.S. Census figures for
1960 showing radio homes saturation
dropped from 95.79 in 1950 to 91.39
in 1960. NAB requests re-check.
September: According to survey of
its members, National Community
Television Assn. reports over $1 mil-
lion a vear is spent on loeal radio sta-
tions by eommunity antenna svstems.
October: FCC Commissioner, Fred W,
Ford questions if government should
do something ahout the over popula-
tion of radio stations hecause of an
“economy of saturation.”

November: Some station vepresenta-
tives defended agencies ugninst
charges buvers are no longer inter-
ested in hearing spot radio presenta-
tions hut representatives feel strong-
er selling is needed.

Mixed reactions to FCC proposal for
drastic changes in rules governing
FA alloeations and operations. NAB
expressed general approval. Assn. of
Federal Communieations Consulling
Kingineers sav its “uneconomieal” &
“unrealistie.” Multiplex savs it’s “un-
demoeratic.”

December: RAB presented its plan to
hoost national radio advertising vol-
ume by %30 million yearly. Savs it
will solicit radio buvs from top 100
advertisers, offering in-depth studies
& tailor-made presentations — ealls
for use of radio as major part of ad-
vertising program rather than supple-
ment. Bureau will eontinue in super-
vising role including seleetion of mar-
kets, stations and time periods and
commercials. RAB will eonduet peri-
odic research. Stations will he asked
to pay 10% of billing RAB brings
them.

Station Representatives elaim sta-
tions aceepting time-barter eampaigns
at rates as low as 10¢ on the dollar
are hurting the whole industry.

NAB rvadio eode stuek to its code
strueture despite strong complaints
from subseriber stations. Number of
subseribers now at 1,460 AM and FM
stations.

FCC ficures show first half of 1961
total revenues were up on 499% of
the ecountry’s radio stations, loeal
revenues higher on 589, spot sales
higher on 36%. Second half total
revenues ahead of last vear on 639,
local on 62%, spot up on 40%.

1962

January: Robt. Pauley reports Dec.
61 was ABC Radio’s highest in gross
billing sinee same period in mid
1950’s—a total of $4.7 million in new
and renewed business. SRA shows
national Spot radio up 7.9% in 3rd
quarter 1961 over same time in 1960.
House Subecommittee on Regulatory
Agencies will investigate the rating
surveys and station promotions
planned to coineide with rating sur-
vevs.

February: RAB has drawn up a new
plan for revitalizing radio. Plan in-
volves simiplified buving and ideas for
stimulating new interest.

March: The Psyvchological Corp. study
of radio listenevs for WMCA shows
the typieal listener to be loval, toler-
ant, patient and inquisitive in his lis-
tening habhits.

April: T. S. Census Bureau released
figures showing radio penetration at
89.99%—a drop from 1960's 91.3% and
considerably lower than the 95.79
penetration of 1950.

At the NAB convention in Chieago,
NAB president, LeRov Collins sug-
gested a eommittee io investigate the
overpopulation of radio and the re-
sulting economie problems.

A report at the NAB convention
shows the U, 8. with 1,976 radio sta-
tions in 1950 with a total revenue of
$340,891,476 as opposed to 3,300 sta-
tions in 1960 with revenue of $560,-
315,34%. Income, however, remained
almost the same in the 10 year peri-
0d—$55,113.872  (hefore taxes) in
1950, %55,200,977 in 1960,

RAB questioned U. S. Census figures
on radio penetration—says there are
only minor changes in 1950 and 1960

ficures. Savs radio is being sold
short.
May: The FCC, in an attempt to cut

down the number of AM stations,
announced it would aceept no appli-
cations for new or changed facilities
unless station would brine primary
service to a minimum of 259% of pro-
posed coverage area, would not cause
interference with existing stations,
would he on one of the 13 clear chan-
nels. and would inerease power up to
1KW for existing Class TV stations.
Radio celebrates its 40th anniversary.
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IN RADIO'S WONDEXFUL WORLD

—

What makes the listener turn the dial to your FM station?
Quaiity. And quality alone. Programming at such levels
virtually demands highest fidelity transmission. To achieve
such standards the unquestioned choice of knowledgeable
FM stations 1s RCA’s unmatched Direct FM Transmitter.
This system is easiest to tune and holds its adjustment best.
Whatever the power class, you are assured minimum dis-
tortion and wide frequency response. Such performance is

the happy result of RCA’s long background of pioneering
and achievement in the wondertul world of radio.

RCA designs and builds its complete line of transmitters
to accommodate stereophonic signals and an SCA multi-
plex subchanncl. For complete technical details on any of
RCA’s Direct FM transmitters, see your RCA Broadcast
Representative. Or, write: RCA Broadcast and Television

Equipment, Dept. ].264, Building 15-5, Camden, N.J.

The Most Trusted Name in Radio
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®® the pioneer-and most ‘

successful ‘all talk’
programming .. WOR9® )
BILL GREELEY, VARIETY 7

®® WOR has a simple and ~ *
. astonishing formyla.. TALK ®% y
TIME MAGAZINE : ,_',}

@® A booming 50,000 watt | ;
voice of intelligent programmirig 99
JACK O'BRIAN, N.¥-JQURNAL-AMERICAN

o Jorerunner of
radio’s new era 99
RICHARD K. DOAN, N.Y.HERALD TRIBUNE




