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Spring 82 Quarterly Results for the TOP 50 MARKETS

All-New Comprehensive Market Charts

Complete ARBITRON Demographic Rankings

PLUS: Spring Birch Shares for Comparison




lexibility in programming is

often a key to success.
=== That's why CNN Radlio provides
two 24 hour all news program
sources—to give you the ultimate
programming flexibility.
= In fact, CNN Radio—with its fast-
paced 30 minute news cycles from
CNN2—may just be the most flex-
ible format available today:. It’s a 24
hour total news program service that
will run around the clock without
interruption at the push of a button.
= But more importantly, its half-
hour cycles—which cover every
major news category—are designed

to be divided into segments of vary-
ing length. So affiliate stations can
use all or any portion of the continu-
ing newscast.

== But total f/ex1b///ty Is only one of
the benetits that CNN Radlio offers.
=== [t also gives you an audio link to
the 24 hour in-depth newscasts and
interviews of CNN1, a resource that
provides a wealth of material for
features and direct access to live
continuing coverage of major, late-
breaking news events.

— With daily audio tracks from
shows like Mike Douglas’ People
Now, Moneyline, and Take Two, the

If You're Looking FLEX I et

World Radio History
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First in reliability . ..
second to none in talent assist. ..

Harris MICRO MAC
Audio Console

Reliability. It's your first priority in
audio consoles, and Harris made it
theirs in the MICRO MAC.

The 99.999% microprocessor
reliability claim is based on over 400
Harris microprocessor based
systems already working long hours
in the field. That's real ""uptime”’
experience.

The advanced attenuator,
engineered of selected components,
is designed to last 20 years.

And now your talent can ply their
craft without undue distraction.
MICRO MAC systematically
eliminates common operator errors
before they happen. So air
personalities may exercise full

)
u

creative freedom—no worrying about
source, sequence, knobs and
switches.

MICRO MAC's software control
provides convenient enhancement
features...built-in flexibility and
adaptability for future digitized
audio. All without mainframe
changes!

For all its exceptional and unique
features, the Harris MICRO MAC
audio console is surprisingly
competitive in price.

Find out more. Write Harris
Corporation, Broadcast Products
Division, P.O. Box 4290, Quincy,
lllinois 62305-4290. 217-222-8200.

HARRIS

/
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MANAGEMENT PERSPECTIVES

It seems that every edition of the R&R Ratings Report focuses on

one major event that might have

affected the radio industry, and

this edition is no different. In this publication we’ll look at the
results from the top 50 markets as shown in the spring '82 Arbitron
quarterly data. One thing that broadcasters, advertisers, and other

interested readers will notice is t
Treatment (DST) on the estimates.

he impact of Differential Survey
More on DST below.

This edition contains some of our most significant improvements and refine-
ments. The market profiles have been revamped and simplified into easy-to-read,
highly informative charts, filled with new information; while the urban market

summaries have been consolidated into
features in this report include:

one section for convenient reading. Key

@ Detailed Demographic Rank-
ings — for teens and adults
18-34, 18-49 (new with this
edition), and 25-54. The
adult demos have males and
females broken out on a top
ten rank basis for each mar-
ket.

Turnover/Time Spent Listen-
ing Data — helping program-
mers to compare the efficiency
of various format approaches,
and to give advertisers an
idea about the lovalty of sta-
tion audiences.

Format Preference Charts —
the top formats both on a
national and regional basis
to give perspective to the
radio picture.

Birch Comparisons — In mar-
kets where the Birch Report
spring quarterly sweeps were
available, we’ve supplied the
overall shares for comparison
to the Arbitron numbers.
Broadcasters and advertisers
can see what differences, if
any, exist.

Format Leaders — showing
the top stations in each for-
mat, average and cume.
Drive-Time Dominators
listing the top personalities
by average quarter hour and
cume ratings in the key day-
parts.

Rep/Net Info — a handy re-
ference to help keep up with
station affiliations.

Hope vou find all of these features
and improvements useful.

As | noted above, the lead story in
this edition of the Ratings Report has

to be the impact of Arbitron’s new
technique to measure blacks, DST.
With blacks in many markets now
keeping their diaries for the first time

in over a decade, listening levels among
blacks, and thus the market overall,
are rising dramaticallv. Black and
Urban-formatted stations have posted
significant gains in many markets. Sta-
tions not appealing to the ethnic popu-
lace may thus have lost some share
strength, causing significant reshuf-
fling in the rankings. Keep this in mind
as vou flip through this volume.

I owe a debt of gratitude to many
R&R staffers and others for their un-
stinting aid on this report. Gil Bond
and the Market-Buy-Market© system
admirably generated the share trend,
rank, and turnover/time spent informa-
tion. Under the able direction of Linda
Moshontz, Assistant Editors Christina
Anthony and Sylvia Salazar along with
Melinda Milam and Jaye Case made in-
dispensable contributions to the presen-
tation of the ratings data. Art Director
Richard Zumwalt and production staff-
ers Richard Agata, Marilyn Frandsen,
Sandra Gutierrez, Lucie Morris, Todd
Pearl, Kent Thomas, and Gary Van Der
Steur did a masterful job of assembling
the report into final form. And Execu-
tive Editors Ken Barnes and especially
John Leader played their usual crucial
roles in bringing the project to comple-
tion.

Finally, ultimate thanks to vou, our
readers, whose support means every-
thing and motivates us to improve and
streamline these reports each time out
to aid the broadcasting and advertising
communities.

— [han Hiber
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GREG COPELAND

DREAMGIRLS originai cast Album

PETER GABRIEL
ADRIAN GURVITZ
SAMMY HAGAR
JOHN HIATT
JENNIFER HOLLIDAY
ELTON JOHN
JOHN LENNON/YOKO ONO
'MAC McANALLY
“JONI MITCHELL
RICK OCASEK
OXO

PREVIEW

QUARTERFLASH

SlMON & GARFUNKEL Qutside USEConodo
DONNA SUMMER

JR. TUCKER

NEIL YOUNG
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19.9

13.4
11.7

11.3

11.2

Format Legend
A/C—Adult/Contemporary, AOR—Album-Oriented Rock,
BBnd—Big Band, Blk/Urbn—Black/Urban, BM/Easy—Beautiful
Music, Easy Listening., CHR—Contemporary Hit Radio,
Clas—Classical, Ctry—Country. Gold—Oidies, Jazz—Jazz,
Misc—Miscellaneous, News—News, Rel—Religious, Span—
Spanish, Talk—Talk.



Format Preference
Charts

How do the formats vary in strength around the nation, and what was the top format among the top 50
rarkets in the spring '82 sweep? The national preference chart, as well as the regional charts, will give
'ou a quick look at preferences in radio usage across the country.

The regions used to compile the sectional data were the same as those used by our format editors to
lefine their reporting regions. Each of the top 50 national markets was tallied in its respective region, using
ne format penetration data from each market, to develop the regional information. The regional numbers
vere then compiled to achieve the national format preference chart you see here.
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Were celebrating
our one-year anniversary

with over
100 on-air affiliates.




KKIC
Country Coast-to-Coost
Baise, ID

KAAM
StarStation
Dollas, TX

wWSTD
Stardus!
Natick/Boston, MA

KQAA-FM
StarStation
Aberdeen, SD

KROW
StarStation
Reno, NV

WMBC
Country Coast-to-Caost
Columbus, MS

WAAM
StarStation
Ann Arbor, M|

KiXI
Stardust
Seottle, WA

KATX-FM
Country Coast-to-Coast
Plainview, TX

KAAB
StarStation
Batesville, AR

KBEK-FM
Country Coast-0-Coost
Lexington, MO

KBIX
Country Coast-to-Coast
Muskogee, OK

KBAS

StarStation
Bullhead City, AZ

KCNO
Country Coast-to-Coost
Alturas, CA

KFGX
StarStation
Pierre, SD

KDMS
Country Coost-to-Caost
El Dorado, AR

WJBR-FM
StorStation
Janesbaro, AR

KDON
Country Caast-to-Caost
Solinas, CA

KKYS-FM
StarStation
Hanford, CA

KECO
Country Coast-to-Coost
Elk City, OK

KLBQ-FM
StarStation
El Dorado, AR

KKAA
Country Coast-to-Coost
Aberdeen, SD

KLLA
StarStation
Leesville, LA

KNCW
StarStation
Grand Coulee, WA

KLVA-FM
Country Caast-to-Coast
Lake Village, AR

KORD
Country Coast-to-Coost
Tri Cities, WA

KPER-FM
Country Coast-to-Caast
Hobbs, NM

KTOW
StarStation
Sand Springs, OK

KSRV
Country Coost-to-Coost
Ontario, OR

KTXY-FM
StarStation
Jefferson City, MO

Next year,
maybe you can
join the party.

KQYX
Country Coost-ta-Coost
Joplin, MO

KXBQ-FM
StarStation
Ontario, OR

KUGN-FM
Country Coost-to-Caast
Eugere, OR

KZZK-FM
StarStation
Tri Cities, WA

KWOZ-FM
Country Caost-to-Caost
Botesvlrle, AR

KXNP-FM
Country Coost-10-Coast
North Platte, NE

WBCI-FM
Star Station
Williamsburg, VA

WAGF
Country Coost-to-Coast
Dothan, AL

WCBX
StarStation
Eden, NC

WANC
Country Coost-to-Coast
Aberdeen, NC

WwWCMD
StarStation
Cumberland, MD

wCou
StarStation
Lewistan, ME

WDMV
Country Coast-to-Coast
Pokomoke City, MD

WEIC-FM
StarStation
Charleston, IL

WEIC
Country Coast-to-Caast
Charleston, IL

WELL-AM/FM
StarStation
Marshall Battle Creek, Ml

WELA-FM
Country Caost-to-Caost
East Liverpoal, OH

WELM
Star Station
Elmira, NY

WFPA
Country Caost-to-Coost
Ft. Payne, AL

WEXA-FM
StorStation
Eupora, M$S

WHAY-FM
Country Coast-to-Coost
Aberdeen, MS

WBZT
Stardust
Waynesboro, PA

WHRT
Country Caost-to-Coast
Hortselle, AL

WFTA-FM
StarStation
Fulton, MS

WIFX
Country Caast-to-Coast
Jenkins, KY

WKEA
StarStation
Scottsboro, Al

WIMK-FM

Country Coost-to-Coost
fron Mountain, Mi

WKOY
StarStation
Bluetield, WV

WIST
StarStation
Charlotte, NC

WMCC-FM
StarStation
Athens, TN

WIZY-AM/FM
Country Caost-to-Caost
Gardon Macon, GA

WMOH
StarStation
Homilton, OH

WJAC
Country Caost-to-Coost
Johnstawn, PA

WMPA
StarStotion
Aberdeen, MS

WJISE-FM
Country Coast-to-Coost
Cumberland, MD

WKED
Country Coost-ta-Coost
Frankfort, KY

WPUR-FM
StarStation
Americus, GA

WKM
Country Coost-ta-Coost
Wilmington, NC

WPYK
StarStation
Dora, AL

WKMC
Country Coost-ta-Coast
Roaring Spring, PA

WQEQ-FM

StarStation
Hazleton, PA

WKXJ
Country Coost-to-Coast
Campbellsville, KY

wQlQ
Star Station
Aston, PA

WLAR
Country Coast-to-Coast
Athens, TN

WRCI-FM
StarStation
Midland, MI

Thanks to all the 175 affiliates
who have signed with SMN to date.
They're the icing on the cake.

Your Futures Looking Up.

11325 Pegosus, Suite E-241, Dallos, Texos 75238 1-800-527-4892

Satellite

Music

Network

WSKP-FM
StarStation
Sebring, FL

WNYN
Cauntry Coost-10-Coast
Canton, OH

WSUX-FM
StarStation
Seaford, DE

WPAD
Country Caast-to-Coast
Paducah, KY

WTGC
StarStation
Lewisburg, PA

WPCX-FM
Country Coost-to-Coast
Auburn, NY

WTHQ-FM
StarStation
South Bend, IN

WSCR
Country Coast-to-Coast
Hamden New Haven, CT

WTMB-FM
StarStation
Tomah, Wi

wsuz
Country Coost-to-Coast
Palatka, FL

WWWK-FM
Star Station
Warrenton, VA

WTHU
Country Caost-to-Coast
Thurmont, MD

WXKQ-FM
StarStatian
Whitesburg, KY

WTND
Country Coost-to-Coast
Orangeburg, SC

WTNN
Cauntry Coast-to-Coast
Millington, TN

WTXR-FM
Country Coost-to-Coast
Chillicothe, IL

WWWN
Country Coost-to-Caast
Vienno, GA

WEZY
StarStation
Cocao, FL

WGTF-FM
Stordust
Nantucket, MA

WYNC
Country Coast-ta-Caost
Yanceyville, NC

WZZB-FM
Country Coast-to-Caost
Centreville, MS

WBAX
Country Coast-ta-Coast
Witkes-Barre, PA

WQOK
StarStation
Myrtle Beach, SC

WITTM
Country Coast-to-Coast
Trenton, NJ

WACK
Stardust
Newark, NY

WAPE
Stardust
Jacksonville, FL

WYDE
Country Coost-ta-Coast
Birminghom, AL

KENR
Stardust
Houston, TX
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Top 25/Average Quarter-Hm_lr Share, 12+

AM Drive (M-F, 6-10am)

AM

WTIC/Hartford (a/C)

Bob Stesie

39.0
WCCO/Minneapolis (AC)
Boone & Erickson, Roger
Erickson & Bill Farmer/31.0
KMOX/St. Louis (Takk}
Bob Mardy & Bill Witkerson
295

KDKA/Pittsburgh (A.C}
Jack Bogut

291

WGY/Albany (A/C)

Don Wesks

241

WIBC/Indianapolis (A/C)
Gary Todd

214

WBEN/Buttalo (a/.C)

Joff Kaye

18.1

KIRO/Seattle (News)

Bill Yeend & Dave Stons
174

KYW/Philadelphia (News}
Bob Witten, Bill Shusta &
Harry Donahue/17 3

WKBW/Buttalo (CHR)

Dan Neaverth

160

WHIO/Dayton (A/C)

Lou Emm & Winston Hoehmer
15.9

KTOK/Oklahoma City (A.C)
Bob Riggins
152

WDAF/Kansas City (Ctry)
David Lawrence, Don Crowley
15.0

WSPD/Toledo (A/C)
Mitcheli in the Morning

14.8

WGN/Chicago (Tak)

Wally Phillips

147

WHAM/Rochester (a/C)
Charlie Greer

144

WTMJ/Milwaukee (a/C)
Gordon Minkiey

14.0

WJR/Detroit (m)

J.P. McCarthy

13.9
WPRO/Providence (A/C}
Salty Brine & Larry Kroger
139

WTVN/Columbus (AC)
Bob Conners

138

WHAS/Louisville (aC)
Wayne Perkey & Fred Wiche
138 -~

BRAREEEERGEEEE R E [ EE R EEEEEE

FM

WZZK/Birmingham (Ctry)
*'Patti & the Doc,"’
John St. Johni17.3

KEBC/Oklahoma City (Cuy)
Lynn Waggoner, Al Hamiiton
15.6

WTQR/Greensboro (Ciry)
Mark Tudor
15.2

KSTP+M/Minneapolis (AC)
Chuck Knapp &
Michael J. Douglas/14.0

=

///

”Top 25/Average Quarter-Hour Share, 12+
PM Drive (MF, 3-7pm)

AM

[1]

KMOX/St. Louis (Tak)
Jim White

16.2

WTIC/Hartford (A/C)
Tom Tayior

16.0

WCCO/Minneapolis (A/C)
Steve Cannon
15.5

KDKA/Pittsburgh (AC)
Trish Beatty
153

WIBC/Iindianapolis (AC)
Bob Simpson
12.8

WGY/Albany (A/C)
Tom McCarthy
122

N A

BEREEERAREREEQREGEERRE G KK EFEE(EF

l!%

FM

WTQR/Greensboro (Crry)
Billy Buck Blevins

18.8

WZZK/Birmingham (Cty)
Ron Wallace, Rusty Walker
171

WHIO-FM/Dayton (8m)
Bob Sweeney, Jim Jones

16 4

WTUE/Dayton (AOR)
Bob Ciark
15.7

KEBC/Oklahoma City (Ctry)
Jay Shankis
155

KGON/Portiand (AOR)}
Giloria Johnson

14.9

WIOT/Toledo (AOR)

Terry Suilivan

14.7

WEZO/Rochester 8Mm)
None

14.6

KZAP{Sacramento (AOR)
Jonah Cummings

14.6

W.JYE/Butfalo (M)

Joe Chille, Skip Edmunds
14.1

WKDF/Nashville (AOR)
Mike Back

14.0

WAIL/New Orleans (Urbn}
Barry Richards

13.6
WENN-FM/Birmingham (Bk)
Roosevelit Bonner

13.3

WHJY/Providence (AOR)
Rock O'Brien

12.8

WLQR/Toledo (AC)
Michael Searie

12.8

WPY X/Albany (AOR)

Ted Utz

12.7
KSTP+M/Minneapolis (A C}
Dan Donovan

12.6

WMHE/Toledo (a/C)

Timm Morrison
12.4

WVEE/Atlanta (urbn)
Bobby Eilsrbes
12.3

WSEZ/Greensboro (CHR)
John Michaais

12.2
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Top 25/Cume Pers

it

ons 12+

AM Drive w+, e10am)

AM

WINS/New York (News)
Paul Smith, Michae! O'Nell,
Jim McGiftert/ 1,686,000
WCBS/New York (News)
Jim Donnelly & Robert
Vaughn/1,625,000
WNBC/New York (CHR)
Don imus

1,197,500

WOR/New York (Talk)
John Gambiing

1,153,600

KYW)/Philadelphia (News)
Bob Witten, Bill Shusta &
Harry Donahue/927 300
WGN/Chicago (Tak)

Wally Phillips

881,600

WABC/New York (CHR)
Ross & Wiison
878.200

KFWBILos Angeles (News)
Jim Burson, Dan Avey
725,800

WLS/Chicago (CHR)

Larry Lufack

700,200

KABC/Los Angeles (Tak)
Ken & Bob, Michael Jackson
681.500

WBBM/Chicago (News)
Daje McCarren & John
Hultmani627,400

KNX/Los Angeles (News}
Dave Zorn & Alex Sullivan
605,300
KDKA/Pittsburgh (A/C)
Jack Bogut

587,800

KGO/San Francisco (Tak)
Jim Dunbar & Ted Wygant
571,600

WNEW/New York (BBnd)
Ted Brown

569,900

WCCO/Minneapolis (A/C)
Boone & Erickson, Roger
Erickson, Bill Farmer/ 541,900
KMOX/St. Louis (Tak)
Bob Hardy & Bill Wilkerson
530 000

BEREEEEREGREEEEE E E RN R (RN

FM

WKTU/New York (Urbn)
Joe Cavsi

1,086,900

WRKS/New York (urban)
Jatt Troy

974.100

WBLS/New York (urbn)
Ken Webb

929,300

WYNY/NEW York (aC)
Bruce Bradley

878.500

WPLJ/New York (AOR)
Jim Kerr
861,600

WFRM/New York 8M)
Jim Aylward, Joe Roberts

635,000

WCBS+M/New York (Go)
Harry Harrison

568.300

WNEW¥FM/New York (AOR)
Dave Herman

543,400

:‘)

Top 25/Cume Persons 12+
PM Drive (M-F, 3-Tpm)

AM

WCBS/New York (News)
Ben Farnsworth & Pat Parson
1.001,600

WNBC/New York (CHR)
Frank Reed

916.400

WINS/New York (News)
Stan Burns, Dan Baidwin,
Bob Howard{ 795,600
WOR/New York (Tak)
John R. Gembling

638,000

KABC/Los Angeles (Talk)
Dodger Games/Sportstaik:
Bud Furlilo, Geotf Witcher,
Rick Tailey/630,500

WABC/New York (CHR)
Dan Ingram
585,100

KFBW/Los Angeles (News)
Vince Campagna, Julia Chazez
561,300

WLS/Chicago (CHR)
Tommy Edwards
526.300

WGN/Chicago (Tak)
Bob Collins
517.600

WHN/New York (Ctry}
Mike Fitzgeraid, Dan Taylor
494,800

5 ] (= (2] [ ¥ (=]
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FM

WKTU/New York (urbn)
Paco

1,215,700

WRKS/New York (Urbn)
Mary Thomas

1,112,600

WPLJ/New York (AOR)
Pat 8t. John

1,031,500

WYNY/New York (A/C)
Dan Danle!

1,009,500

WBLS/New York(urbn)
Frankie Crocker
960,800

WCBS-FM/New York (Gold)
Dick Heatherton
637,400

WRFM/New York (B™m)
Wes Richards, Al Turk
593.900

WPAT-FM/New York (B™m)
Ken Lamb
585,000

WLS-FM/Chicago (CHR)
Steve Dahl

543,600

WNEWFM/New York (A0R)
Scott Muni

527.900

KIQQ/Los Angeles (CHR)
Jay Coftey
523.000

KLOS/Angeles (AOR)
Linda Mcinnes

510,500

KlIS/Los Angeles (CHR)
Mike Wagner

498.400

KHTZ/Los Angeles (A/C)
Joe Clpriano

497.600

KBIG/Los Angeles (BM)
Grant Nieisen, Dave Robinson
494,300

4
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Number 11 in a Series:

"The End
of the
Road.

Finished. Kaput. That’s consistently fresh easy-
where a lot of people put the listening music available any-
future of beautiful music. And,  where, with more variety and
you know what? So do we. more contemporary solo vocals,

It's true, beautiful music is targeted specifically to the 25-
down in share. And, it's equally 54 demographic.
true that it’s up in delivering an All LIVE, direct from our sat-
older audience. We'd be pretty ellite feed. No more tired
sad business people if arrangements. No more
we didn’t recognize this. burnout. No more

That’s exactly why listener turn-off.
we’ve done something At the end of this road,
about it, and created the there’s a Bonneville rain-
new Bonneville “Million bow...the new “Million
Dollar Sound”...the most Dollar Sound.”

BONNEVILLE BROADCASTING SYSTEM, 274 COUNTY RD, TENAFLY, N] 07670 (800)631-1600
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Leaders

Format

leading format.

The leading stations by format in the top 50 markets are
listed in the following section. R&R has culied the relevant
market reports and compiled lists of the top 25 average and
cume stations (or the top 10 for certain formats) in each

Please keep in mind that the rankings you'll see were based

Adult Contemporary

AOR

Beautiful Music

Big Band

Black/iUrban Contemporary
Contemporary Hit Radio

on total persons 12+, Monday-Sunday 6am-midnight, either Country
average persons share or total cume persons, on a metro News/Talk
basis, Arbitron. Spanish
Adult/ Contemporary g i
1. WTIC/Hartford.............. ..., 21.7 1. WYNY/NewYork ............ccccvnunnnn. 1.907,600
2. KDKA/Pittsburgh ....................c. . ... 20.2 2. KHTZ/LosAngeles ....................... 892,800
3. WCCO/Minneapolis............c.cuvnvinnenn.. 20.0 3. KDKA/Pittsburgh......................... 852,800
4. WGY/AIbany........coiiiiiiieiiiinannns 16.2 4. WMGK/Philadelphia...................... 731,500
5. WiBClindianapolis........................... 143 5. WCLRIChicago............covvviviennnnn, 713,500
6. KSTP-FM/Minneapolis........................ 12.2 6. WBZ/Boston ............ccoiiiinnnnannnn. 683,700
7. WLQRI/Toledo ...ttt 11.2 7. WCCO/Minneapolis ...................... 683,400
8. WHIO/Dayton ...........coiiiirininiinnnnn.. 10.8 8. WNIC-FM/Detroit......................... 649,000
8. WMHE/Toledo...........c.ciiiiiiinnnnnn. 10.8 9. WHDH/Boston ...............cccounn... 645,900
10. KTOK/OklahomaCity ........................ 10.6 10. WKQXI/Chicago ........covvveeiueennnnnn. 637,600
10. WBEN/Buffalo............................... 10.6 11. WFYR/Chicago.........cccovuvenvennnn... 617,600
12. WLWI/Cincinnati.......................... ... 10.2 12. WIP/Philadelphia......................... 553,100
13. WHAM/Rochester . .. ....... ... ... ..... ... 10.1 13. KNBR/SanFrancisco...................... 528,500
14. WVOR/Rochester................ccieieunan.. 10.0 14. KVIL-FM/Dallas-Ft. Worth ................. 510,300
14. WBAL/Baltimore................civiiiiinn.n. 710.0 15. WMAL/Washington....................... 491,200
16. KXOA-FM/Sacramento ................ccuu.n.. 9.9 16. KSTP-FM/Minneapolis .................... 481,300
17. WROWIJ/AIbany .............ciiiiiiiiiinnn... 9.8 17. KSFO/SanFrancisco...................... 477,500
18. WRKA/Louisville............ ... ..., 9.6 18. WMIX/BoStONn .......ccoinmviiunnennnnn. 462,000
18. WSPD/Toledo .............ciiiiiiiieninnnnnn. 9.6 19. WSBIAtlanta...............ccoiiieiinl, 454,100
20. WTVN/Columbus ............cciviiininnnnnnn 9.3 20. WMJICDetroit. ..........ccuviviienenen... 451,500
21. KMBZ/KansasCity...............ccooiiiin..n. 9.1 21. KIOWSanFrancisCo...........c.covuvuun... 446,000
22. KSL/SaltLakeCity...........ccoivviiineninnn. 9.0 22. KYUU/SanFrancisco...........cvvevvua.. 416,100
22. WHASJLouisville..............c.iiiiiiinnia.. 9.0 23. KRBE/Houston..............cocvvvnn.... 408,000
24, WSBJ/Atlanta ............. ... .. 87 24. WROR/Boston ............ccciiiininnn.. 406,700
25. WHDH/Boston.............cciiiiiiiennnnnnnn. 8.5 25. WPEN/Philadelphia....................... 402,700
1. WTUE/Dayton ..........cociiiiiiniinnniinnnnnns 14.4 1. WPLJINeW YOrK ...cooviiieneaneeinnnnnns 1,657,800
2. KZAP/Sacramento............ccciieineinnnnse 13.7 2. WNEW-FM/New York.........ccovuuennn. 1.078,800
3. WIOT/Toledo. ... ...cviviiiii e e iiivinancann 13.6 3. KLOS/LosAngeles ............ccoovennnnn. 929,000
4. KGON/Portland. ..........iiiivmimanrinnnnnnn 13.3 4. KMET/LosAngeles ............ccccuuuuues 883,000
5. WKDF/Nashville..............ccccvivi...i...12.4 5. WRIFIDetroit. . ........oviiiriennraanenns 807,600
6. WPYX/Albany........ ..., 11.6 6. WLUPIChicago..........coivvrminennnn, 723,300
7. KISS/SanAntonio...........c.ciiiiiiiinen.. 11.1 7. WLLZ/IDGtroit ....ccooiiiiiieeaenaeeans 683,600
8. WLVQ/Columbus...........ccoovirveiuiin... 11.0 8. WMETIChicago .........c.cimeeinnnennnn. 647,900
9. WZXR/Memphis............ ..oty 10.7 9. KROQ/LosAngeles....................... 628,400
10. WHJY/Providence ..............ccccoiiiiian.. 10.4 10. WMMR/Philadelphia.................. ... 625,100
11. WCMF/Rochester.............cciiviiiiinan. 9.9 11. WAPPINewYork .........ccvivieenennnn.. 624,900
12. WEBN/Cincinnati.............. ..., 9.8 12. WABX/Detroit...........ccvviiiuninenan. 568,500
13. KGB/SanDiego..............iiiiiiiiiiiiiinn, 9.6 13. KNX-FM/LosAngeles..................... 542,500
13. KYYS/KansasCity ............cooiiiiiiian, 9.6 14. WCOZIBoSton ........cccnvierienennnenns 541,700
15. WKZL/Greensboro..................oiiiin, 9.2 15. WYSP/Philadelphia....................... 527,900
16. KATT/OklahomaCity.......................... 9.1 16. KMEL/SanFrancisco...................... 511,300
17. WFBQI/Indianapolis ......... ..o, 8.8 17. WIOQ/Philadelphia....................... 498,100
18. WNOR-FM/Norfolk ...........ccciiiieniiinnnn.. 8.6 18. KRQR/SanFrancisco ..................... 454,700
19. WRNOI/NewOrleans ...........ccoiviuinvnnnn. 8.5 19. WWDC-FM/Washington,DC............... 423,900
19. KSJOISan Jose.......ccciiiinriniininenananns 8.5 20. KTXQ/Dallas-Ft.Worth.................... 409,500
21. WMMS/Cleveland. ..........ccciviveviiinnnn.. 8.2 21. KLOL/MHouston.........c..ciiivinnnneannn, 408,500
21. WMJQ/Rochester...........cooiiiveiiiininnen 8.2 22. KZEW/Dallas-Ft. Worth.................... 386,800
23. WMYK/Norfolk ........coiieneiiiiennnnnnnnns 8.1 23. WBCN/Boston ...........c.iieiireeenanns 383,400
24. WQMF/Louisville .........cciiiiiiiiiiiian, 7.9 24. WDVE/Pittsburgh .............cccovvnnnen 354,600
25. WIYY/Baltimore .........ccivviiiiinininn, 7.7 25. KWK-FMISt.LOUIS .....c.vvvvirneennnens 334,900
25. WGRQ/Buffalo..........cocoieiiiiieiiiin., 7.7



For more information, contact:

robert michelson,inc. 127 west 26th street
new york, new yorly 10001 212 243-2702
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Beautlful MUSIC AQH Cume
1. WHIO-FM/Dayton.............c.oiviiiinen... 15.2 1. WPATFM/NewYork ............ccnun.n. 1,266,400
2. WEZOIRochester..........cooviiviiinunnnnn. 13.7 2. WRFMINewYork .........cciieiivinnnnn 1,091,400
3. WIJYEBUffalo ..........ccoviiiiiiiininnnn. 12.5 3. KBIG/LosAngeles.................ccovunn 889,100
4. WXTZ/ndianapolis ............ccovivuienn.. 11.8 4, WPATINewYork ..........covviiiiennnn. 852,700
5. WWBA/Tampa .........cciiiiiiiiiinnnnennn. 11.0 5. KJOllLosAngeles........................ 691,900
6. WLKW-FM/Providence ....................... 10.7 6. WLOOIChicago ...........ccovviiieinnnn. 682,100
6. KSFl/SaltLakeCity ..............ciiiean.. 10.7 7. WLAKI/Chicago ...........cciiviiiivnnann. 644,600
8. WZEZINashville ............... ... ... ..., 9.4 8. KOST/LosAngeles ...............ccvcnnn. 506,900
9. KJQY/SanDiego........ ..., 9.0 9. WEAZ/Philadelphia....................... 502,500

10. WFOGI/Norfolk. .. ........ ...t 8.6 10. WGAY-FM/Washington ................... 436,900

11. WVEZ/Llouisville........ ... ccciiiiiiiiinnn. 84 11. WJR-FM/Detroit.................coovaan.. 417,100

11. KQYT/Phoenix(Easy) ..........ccvvviveunennn. 8.4 12. WWSH/Philadelphia...................... 405,800

13. KMEO-FM/Phoenix.........ccoviiiinnnnnnennn. 81 13. WVNJFMINewYork .............cocouv... 382,900

13. WROW-FM/AIbany............cciivviininnnnn. 8.1 14. WLYF/Miami-Ft. Lauderdale ............... 356,700

15. KOSHDenver .........ccovviiiiiiinnnnanennnnn 7.8 15. KFOG/SanFrancisco ..................... 347,000

16. WGAY-FM/Washington........................ 7.7 16. WIIB/Boston..............cciviiiiinnnn.. 338,400

16. WEZI/Memphis ... ... ... ... .o i 7.7 17. KABL/SanFrancisco...................... 329,900

18. WDOK/Cleveland ..............cciivinanan. 7.6 18. KODA/Houston................covvunn.... 325,800

19. WPCH/Atlanta....... ... ... ... ..cciiiiiiia.. 7.5 19. WJOIDetroit..............ccooiiiiin.n, 324,200

19. WRCH/Hartford.................ccciiiiial... 7.5 20. KOIT/SanFrancisco ...................... 294,200

21. KUPL/Portland.................cciiiiiiiinn... 7.4 21. WSHH/Pittsburgh ........................ 291,200

21. WBNS-FM/Columbus.......................... 7.4 22, KABL/SanFrancisco...................... 285,900

21. WGLDI/Greensboro.............ccciiiiiinnnn.. 7.4 23. KMEZ/Dallas-Ft.Worth.................... 283,600

24. WQAL/Cleveland ............................. 7.3 24. WAITIChicago .........ccivviieannnn.n. 275,500

WWEZ/Cincinnati............ccoiiieiinnnin.. 7.1 25. KABL-FM/SanFrancisco .................. 271,400

Blg Bond AQH Cume
1. WCOL/Columbus...........c.iiiininennnnnn. 6.6 1. WNEWINewYork......................... 964,600
1. WOKY/Milwaukee .............coiiiiieennnnnn. 6.6 2. WJJDIChicago ............ccoviiiininnn-. 505,600
3. WDAE/Tampa ..... .. ...t 6.5 3. KPRZ/LosAngeles ..............c.cuu.... 441,000
4, WMLX/Cincinnati.............. ... ... ... 5.9 4. WOKY/Milwaukee . ........o o, 217,300
5. WECK/Buffalo..................coiiiiiiiinn. 4.7 5. WJAS/Pittsburgh......................... 192,000
6. WJAIDayton .........cciiiiiiiii i 4.4 6. WHLIl/Long Island (New York Book)......... 190,100
7. KUPL-FM/Portland .............. ... ciuuuenn. 4.1 7. WDAEITampa.......ouuueeeeeenaannnnann. 180,900
8. KJLA/KansasCity..............oiiviiiiinnnn. 4.0 8. WWJF/Miami-Ft. Lauderdate. .. ............ 158,400
9. WHLI/Nassau-Suffolk ......................... 3.9 9. KEZW/Denver...........coviiieivinnnnnn. 134,700

10. WJAS/Pittsburgh ........ .. ... ... ... ..., 3.7 10. WHLlLong Island (Nassau-Suffolk Book) . ... 129,700

10. WJJDIChICago ... .covviieiiei i iinnannannn 3.7

Black/Urban Contemporary curms
1. WAIL/New Orteans (Urban) ................... 129 1. WKTU/New York (Urban)................. 2,225,100
2. WENN/Birmingham (Black) ................... 12.3 2. WRKSINew York(Urban)................. 1,908,900
3. WVEE/Atlanta(Urban)........................ 11.5 3. WBLS/New York(Urban)................. 1,714,900
4. WTLC/Indianapolis(Urban) ................... 11.0 4. WGClIChicago(Urban).................... 874,300
5. WVOL/Nashville(Black) ..................ontn 9.4 5. WBMX/Chicago(Black) ................... 811,800
6. WLOU/Louisville(Black) ...............cccunn 9.3 6. WJPC/Chicago(Black) .................... 603,000
7. KMJQ/Houston(Urban).................. ..., 9.1 7. KUTE/Los Angeles (Urban) ................ 575,300
8. WHRK/Memphis(Urban)....................... 8.9 8. WDAS-FM/Philadelphia (Black)............. 533,200
9. WXYV/Baltimore(Urban) ...................... 8.7 9. WKYS/Washington(Urban)................ 504,500

10. WKYS/Washington(Urban) .................... 8.4 10. KMJQ/Houston(Urban).................... 463,500

11. WDIA/Memphis(Black) ........................ 8.3 11. WHUR/Washington(Black) ................ 449,300

11. KWAM-FM/Memphis (Black).................... 8.3 12. WVON/Chicago(Black).................... 448,900

13. WQMG/Greensboro(Black) .................... 7.8 13. WJLB/Detroit(Black)...................... 437,400

14. KPRS/KansasCity(Black)...................... 7.5 14. KGFJ/Los Angeles(Black)................. 418,200

15. WOWI/Norfolk(Black) ............... ... ..., 7.4 15. KSOL/SanFrancisco(Black)............... 401,900

15. WDAS-FM/Philadelphia (Black)................. 74 16. KRLY/Houston(Urban).................... 372,800

17. WATV/Birmingham (Black)..................... 7.3 17. KACE/Los Angeles(Black)................. 367,000

18. WVKO-FM/Columbua(Black)................... 7.1 18. KDAY/Los Angeles (Black)................. 366,700

19. WBLK/Buffalo(Black)..............ccovviiennn. 7.0 19. WOOK/Washington(Black)................ 363,700

20. WHUR/Washington (Black)..................... 6.9 20. WGPR/Detroit(Black)..................... 357,400

21. WDAO/Dayton(Black).............coovivinan. 6.6 21. KKDA-FM/Dallas(Black)................... 352,000

21. WGClChicago(Urban) ...................oounn 6.6 22. KBLX/San Francisco(Black)............... 350,200

23. KRLY/Houston(Urban) ..................ooutn 6.5 23. WDRQ/Detroit(Urban)..................... 342,700

24. WYLD-FM/New Orleans(Black) ................. 6.4 24. KDIA/San Francisco(Black)................ 338,800

25. KNOK/Dallas-Ft. Worth (Black) ................. 6.3 25. WWRL/New York(Black) .................. 334,800
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Contemporary

Hit Radio

AQH Cume
1. WKXX/Birmingham.................co0vv.... 11.3 1. WNBC/NewYork...................... 2,113,300
2. WXGT/Columbus..............vvvvvnvvnnnnns 710.9 2. WABCINEeWYOrK .......ovvvvvvrnnnnnnns 1,896,600
3. WSEZ/Greensboro....................c...... 10.8 3. WLS/Chicago ..........covvueennnnnnnn. 1,125,700
4. WRBQITampa...........civvvnvvvrnnnnnnnn. 10.5 4. KliS/LosAngeles....................... 1,015,700
5. WMC-FM/Memphis ................c0vvvnunn.. 10.2 5. WLS-FM/Chicago..........coovuvnvvnnnnnn. 946,500
6. WLOL/Minneapolis .............oovvvvunnnnn. 100 6. WPIXINEW YOrK.......ovvvnnnnnennnnnn. 925,000
6. WWKXINashville ..............ccovvvevnnn... 10.0 7. KlQQ/LosAngeles...............covv..... 871,100
8. WKBW/BuUffalo ..............ccivviivnnnnnnnn, 9.7 8. WCAU-FM/Philadelphia................... 863,100
9. WZGC/Atlanta...............cvvvvinnvnnnnnns. 9.5 9. KRTH/LosAngeles ....................... 859,600
10. WPRO-FM/Providence...............oovvuuen.. 9.2 10. KFRC/SanFrancisco...............covuuu. 716,700
11, KTFM/San Antonio...........coovvenreennnns, 9.0 11. KFllLosAngeles ..............ccevvvnnnn.. 683,000
12. KBEQ/KansasCity..............covvvnnnnnnn. 8.7 12. WBBM-FM/Chicago....................... 664,000
13. WEZB/NewOrleans..............covvevnnnnn.. 8.6 13. KRLA/LosAngeles ....................... 613,400
14. WNCIColumbus.........coooviiinnnnnnnnn, 8.5 14. KWSTILosAngeles....................... 503,300
15. WBEN-FM/Buffalo....................c0vuu.... 8.3 15. WHYI/Miami-Ft. Lauderdale ............... 492,900
16. WKRQ/Cincinnati............coovvevunnnnn.. 80 16. WXKS-FM/Boston..............covvuun... 468,400
16. WQXI-FM/Atlanta.................ccvunn.... 8.0 17. XTRA/San Diego (Los Angeles Book) ....... 462,200
18. KTSA/SanAntonio...............ccovuvuuunn.. 7.4 18. WZGC/Atlanta ...............cvvvvununnn, 456,500
19. WPJB/Providence..............oovvveuvunnnnn. 7.3 19. WINZ-FM/Miami-Ft. Lauderdale ............ 443,300
20. WXKS-FM/BOStON...........covvvevnnnnnnnnn. 7.0 20. WPGC-FM/Washington ................... 433,500
21, WTIC-FMHartford ............covvvvnnnnnnnnn. 6.9 21. WRQX/Washington....................... 426,100
22. WRQK/Greensboro ...............o0veeeennn.. 6.8 22. WLOL/Minneapolis.............covvun.... 417,300
23. KCNR/Portland ...........coovvvennennnnnnnnnn, 6.6 23. CKLWI/Detroit...........covvvvvennnnnn... 416,500
24. WCAU-FM/Philadelphia ....................... 6.4 24. WQXI-FM/Atlanta ................coev.... 371,000
25. WGCL/Cleveland ................ccovvvununnn. 6.3 25. KEGL/Dallas-Ft.Worth.................... 370,500
25, WKJWJiLouisville ........ccoiviiininnnnnnnnnn. 6.3
25. WNBC/New York (Nassau-Suffolk Book) ......... 6.3
AQH Cume
1. WZZK/Birmingham ...............ccoovvnnnn.. 16.6 1. WHNINeWYOrk ...........cuuuueuuenn.. 980,300
2. WTQRI/Greensboro ..............co0uvuunnn.. 15.6 2, WMAQ/Chicago.........oovvvvvnrssnnenn. 810,400
3. KEBC/OklahomaCity..............c.ccovvun... 14.7 3. WKHKINOW YOrK « oo voeeeeeneennnnnnnnns 777,400
4., WQYKITampa........ooieeeeinrennnnnennnes 10.9 4. KLACI/Los Angeles ....................... 533,400
5. WDAF/KansasCity ............oovvvevennnnn. 10.3 5 KIKK—FM/HOUSION. . ..o vvrnrnnnnnnnnn. 482,600
6. KOMA/OklahomaCity................c0vuu.... 9.5 6. WBAP/Dallas-Ft.Worth ...........cco..... 466,700
7. WSIX-FM/Nashville ...............c.ccvvvvnnnn.. 9.2 7. KSCS/Dallas-Ft.Worth...........c0vve.... 460,700
8. WCMS-FM/Norfolk .........oovvvevemnnnnnnnns 8.9 8. KHJiLos Angles............coeiiiinnna., 437,600
9. KIKK-FM/Houston.............ccovvvvvnnnnnnnn. 88 9. KILT-FM/HOUSON. . .....vvvemeeennnnnnnn, 435,400
10. WIRE/Indianapolis .............covvievennnnnnn. 8.6 10. WJEZIChicago........cccveevevnnnnnnnn.. 418,200
11. WBCS/Milwaukee...............oovvvnvnnnnnn. 8.5 11. KZLA-FM/LosAngeles.................... 382,400
11. WDGY/Minneapolis................ovvvnrnnnn. 85 12. WWWW/Detroit............covvvvvnnen... 377,500
13. WNYR/Rochester.................covvvnennn.. 7.9 13, KNEW/San Franclsco.........ooveueeonenn. 360,300
13. WFMS/Indlanapolls ........................... 7.9 14, WFIL/Philadelphia...............ccuuunen. 347,600
15. KNIX-FM/Phoenix............covvvvnnnnnnnnnn. 7.8 15, WIL-FMISt. LOUIS . ..o oo eeee e e 320,400
15. WKHX/Atlanta..................0ivvnvnnnnnn. 7.8 1. WUSL/Philadelphia....................... 310,500
17. WBAP/Dallas-Ft.Worth...............ccouuenn.. 7.7 17. KSANI/SanFranciSco .........ovvuunnoeens 301,700
18. KILT-FM/Houston................cvvvvnnnnnn. 7.5 18. WCXIUDetroit ...........oouvuun..s 6000000 292,200
18. WPOC/Baltimore ............coovvvvvvvnnnnnn. 7.5 19, WDGY/Minneapolis. ...............ccc.vue. 290,400
18. KSCS/Dallas-Ft. Worth ........................ 7.5 20. WKHX/Atlanta ...............ccvvuvunnnn. 273,300
21. WKLR/Toledo ................coviiuvininnn... 7.3 21, KSD-FMISt.LOUIS.......ovverernnrnnnnnnn. 272,800
21. WAMZ/Louisville ..........ovvvinevrnnnnnnnn. 7.3 22, KPLX/Dallas-Ft. Worth . ........ooouvennn. 263,800
23. WMC/Memphis.................ooiiiininnen, 7.2 23, WPOC/Baltimore...............ocvuvuunns. 262,200
23. WCll/Louisville ...........c.ccvvvvnnnnnnnnnn. 7.2 24, KSDISt.LOUIS. ..o oonrerenee s 256,200
25. WNOE-FM/NewOrleans ....................... 6.8 25, WSUN/TaMPA. ...ooieeeeieeeeenennnnnnnes 248,800
25. WSM/Nashville...............cco0vvinnnnnnn... 6.8
25. KSOP-FM/SaltLakeCity....................... 6.8
25. KKLR/OklahomaCity.................c0un..... 6.8




IIII'I' GOUNTRY
MIGHTS?

Kick off a hot time in your town at night with the all new Music Coun- ,
try Network! It's the only satellite network package available today ’ L
that offers a live overnight music/variety country format. :
Originating out of Nashville, Tennessee, seven nights a week all
year long, Music Country Network features interviews with country
music personalities along with today’s hottest country sounds and
up-to-the-minute Associated Press news, sports and weather. \
Plus, your listeners can be part — R
of the live broadcast with a toll-free :
)

call-in line that puts them on the
air with their favorite stars.

For information, call g
Glenn Serafin at 212/621-1520. o
And join over 71 stations
throughout the country which -/-
are using Music Country

Network to make the difference
between day and night!
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News/Talk
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I G N DO I

AQH
1. KMOXI/St.Louis(Talk)......ccvvevvirnenannnn. 21.1
2. KIRO/Seattle(News) ............ccovvvvvnnnnns 11.0
3. KGOISan Francisco (TalkSan Jose Book) ....... 9.1
4. KTAR/Phoenix(News) ....................... 8.8
4. KYW/Philadelphia(News) ... ................. 8.8
6. KGOJ/San Francisco (Talk) (San Francisco Book) . . . 8.6
7. WGNIChicago(Talk) .........ccvvviuiieinnennn. 7.8
8. KCMO/Kansas City(N/T)..........covvuiennne. 6.9
9. KABC/Los Angeles (Talk) (Los Angeles Book) .... 6.7
10. WEEI/Boston(News) ..............ccvviiunnn. 6.6
11. WOR/New York(Talk) ..........coovivvnnnnnn.. 5.9
11. WWJ/Detroit(News).............cceivvinnnn. 5.9
13. WLAC/Nashville(Talk). .........ovveeunnennnn. 5.7
13. KABC/Los Angeles (Talk) (Anaheim Book) ....... 5.7
15. KOA/Denver(Talk)........covvivvnnrnsnssnnnns 5.6
15. WXYZ/Detroit(Talk).........ccovvnvinennnnennn 5.6
17. KRLD/Dallas (News).............. S 008800800 5.4
17. WOAI/San Antonio(News)...........c.ccvenn.. 5.4
19. WAVI/Dayton(Talk) .........cvvvneennnnnnnnn.. 5.2
20. WINZ/Miami-Ft. Lauderdale (News) ............. 5.0
20. WQBK/Albany(Talk) .......covvvevenrnnnennnns 5.0
20. WPOP/Hartford(News) ............covvivnannnn 5.0
23. WERE/Cleveland(News).............cvvivnnen 4.9
23. KCBS/SanFrancisco(News) ................... 4.9
23. WBBM/Chicago(News)..............ccvivvnnn.. 4.9
S f
panish o
1. WRHC/Miami-Ft. Lauderdale................... 6.4
2, KCOR/SanFrancCisco........covviveveennnnnnns 5.5
3. KEDA/SanAntonio.............cccivveenennn.. 4.5
4, WQBA/Miami-Ft. Lauderdale................... 4.3
5. WCMQ-FM/Miami-Ft. Lauderdale ............... 3.6
6. WCMQ/Miami .......coiiivviniinrrnnennnnnnn. 3.0
7. WIUIT/INeW YOrK.....covviiiiiiiinrnnenennnnnn. 2.2
8. KNTA/San Jose.........ccoevvvenenrnennannnn. 2.0
9. KTNQ/LosANgeles ............vvvevvvneennens 1.9
9. WADO/NeW YOrK .......ccovvveenrennnnnennees 1.9

et BCOC R JC R e

-h

Earth News Radio...

grabs your market by the ears!

WINS/New York(News). ................. 2,358,700
WCBS/New York(News) ................. 2,296,200
WOR/New York(Talk) ................... 1,857,000
WGN/Chicago(Talk) .................... 1,256,000
KABC/Los Angeles(Talk)................ 1,240,700
KYW/Philadelphia(News)................ 1,219,500
KFWBJ/Los Angeles (News)............... 1,138,300
WMCA/New York(Talk).................. 1,025,400
WBBMI/Chicago(News).................... 958,200
KNX/Los Angels(News)................... 935,700
KGO/San Francisco(Talk)................. 810,100
KMOX/St. Louis(Talk)...........covvvnnn... 745,400
KMPC/Los Angeles(Talk) ................. 725,000
WCAU/Philadelphia(N/T).................. 692,400
KCBS/San Francisco(News)............... 675,400
WWJ/Detroit(News) ...................... 638,900
WIND/Chicago(Talk)..........cvvevunen... 632,100
KIRO/Seattle(News) . ..............con.... 514,100
WEEI/Boston(News)..........c.covueenn.. 503,700
KRLD/Dallas-Ft. Worth(News) ............. 447,000
WWDB/Philadelphia (Talk)................. 426,900
WXYZ/Detroit(Talk) ...........e0vvunn.... 422,600
WINZ/Miami-Ft. Lauderdale (News)......... 404,700
WTOP/Washington(News) ................ 369,400
KTRH/Houston(Talk). ..................... 339,500
Cume
WADOINeWw YOorK .. ......cvvvvvnvnnnennnns 472,200
WUHT/INewYork ......covvvvvnnnnninnennn, 397,900
KTNQ/LosAngeles .............ccovveennn. 298,000
KALllLosAngeles .............ccieueennns 248,000
KLVE/Los Angeles .................ccc..n. 242,400
KWKW/Los Angeles ...................... 207,400
WQBA/Miami-Ft. Lauderdale .............. 180,200
WQBA-FM/Miami-Ft. Lauderdale .. . ........ 138,700
WOJOI/Chicago .........covvviinnninnennns 137,300
WCMAQ-FM/Miami-Ft. Lauderdale........... 136,900

Join our host Joel Denver of R & R. For market availability
call collect at 213 - 392-8611. YOUR SOUND FOR THE 80’s!
Sponsored by Nexxus Professional Hair and Skin Care

Products
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Share the wealth. Pluginto Call Meddy Woodyard at

a one-of-a-kind call-in pro-
gramming service that keeps

k

our audience up at night.
ruce Williams and Sally

Jessy Raphael weeknights.
Bernard Meltzer soon on
weekends. So distinctive you
have to hear it to believe it.

NBC Radio collect today (212)
664-4745. Talknet. The nighttime
audience builder.
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WGY continued to lead the market, having settled in the
mid-teen range on an overall 12+ basis; and for the
second time AOR leader WPYX hit the double digit level.
The rocker grabbed its largest share ever thanks to in-
creased listening by young adult women, coupled with
almost a 52 share of teens.

Two other fixtures in the metro did well. WROW inched
upwards although the station’s male numbers slipped
again. WROW-FM bucked the softer trend nationally for
Beautiful Music stations by parlaying almost a 50% in-
crease in male shares into its best overall book in recent
sweeps.

Arbitron appears to have done a good job with this sur-
vey. The total diary return was up compared to spring '81,
with even better male 18-24 representation than usual.

Garden Grove

Anaheim-Santa Ana-
#19

N

LOS ANGELES ®

JF—’
® ANAHEIM

GARDEN GROVE® @ SANTA ANA

SAN DIEGO

There's a new number one station among the Orange
Country entries, as KWIZ rose while KEZY-FM slipped. In
the big picture, however, L.A. stations dominated as usual.

KMET's AOR sound increased its numbers this book
with a jump into the top spot, ahead of KBIG and KABC. On
the AOR format it's interesting to note that in this market
KROQ surpassed KLOS. Key to the KROQ surge was a
teen boost that garnered the station almost a 30 share of
Orange County 12-17 year olds.

Baseball did not have the impact here that might be ex-
pected. KABC, with the Dodgers, actually slipped from its
fall share (although the Dodgers were in the playoffs last
fall.) KMPC owned by California Angels proprietor Gene
Autry, usually gains in the spring books and did so again,
but the increase was not as substantial as in past years.

No major Arbitron problems here. This suburban metro
has no DST impact, and the diary return by demo was
relatively stable.
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Atlanta has been hit by the biggest shock since Sher-
man, namely the one-two punch of Arbitron methodology
adjustments and the presence of Plough's WVEE. The
Urban Contemporary station was the new leader in this
market after coming close in prior surveys.

Every time Arbitron has introduced a notable change into
its survey techniques, WVEE has been able to take advan-
tage. When ESF hit Atlanta, WVEE jumped. When the
1980 Census adjustments hit the market last fall, with
black population rising 17%, WVEE grew. Finally, with
DST in place this spring, WVEE was up again, while other
strong properties, including WSB, WZGC, WQXI-FM, and
WKLS-FM, all saw their shares slip. With overall market
listening up 26% compared to the spring '81 sweep, and
with much of that gain due to increased black tune-in,
WVEE was able to make the most of its programming effor-
ts.

Two other notable station moves this survey: WSB-FM
dropped its Beautiful Music format to go Adult Contem-
porary, and made a successful debut. That move made it
possible for WPCH, the remaining BM station, to prosper
this sweep.

A good job of obtaining diaries by Arbitron this time.
There were 31% more usable books this spring than in the
spring '81 survey. That increase means a notable reliability
boost.
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Listening levels up 13% over the spring '81 totals, a
strong showing by Black and Urban Contemporary-format-
ted stations, and WBAL hanging onto the top spot were
the highlights of the spring '82 Arbltron resuits here. As in
so many markets where DST was introduced, listening
levels rose as blacks had the chance to fill in their own
diaries. DST hit Baltimore in the winter '82 sweep, injec-
ting additional listening into the equation there, and the
spring levels were up again.

WBAL, the full-service fixture in the market, has lost
more than two shares overall since DST came into play.
Hearst's AM leader still had double digits, but how long it
will remain there may be a question.

One station to definitely keep your eye on is the Urban
Contemporary kingpin, WXYV. The station has jumped
three shares 12+ since the inception of DST and became a
solid number two in the market. WEBB, WSID, and WWIN,
all featuring ethnic programming, have also made
significant gains since last spring.

This is another market where Arbitron injected additional
sample to help the reliability of the estimates. There are
24% more useful diaries in this book than in the results
from the spring '81 survey.



RKO RADIO SALES
1982 PROGRESS REPORT

Great Trails Broadcasting
WBCS AM/FM Milwaukee

Sudbrink Broadcastmg
KPOI/KDUK, Honolulu
WNWS, Miami
WLAC/WJYN, Nashville
WJYO0/WORL, Orlando

Entercom, Inc.
WAYL/KKSS, Minneapolis

Metromedia
WWBA, Tampa
Now Represented Nationally By
VA
<’
RKO RADIO SALES

1440 Broadway, New York, N.Y. 10018 - (212) 764-6800
NEW YORK/LOS ANGELES/CHICAGO DETROIT SAN FRANCISCO DALLAS'ATLANTA
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WZZK continued to dominate this Southern metropolis,
and WKXX rebounded from a soft fali book, but the big-
gest news here was the first use of DST and the concur-
rent 76% increase in the share of WENN-FM. In Birming-
ham, as in other key markets, Arbitron was able to get
back a much larger number of usable diaries — 28% more
than in the spring '81 sweep — to make this data more
reliable and useful to broadcasters and advertisers.

Country giant WZZK has little competition in its format
and that, combined with an aggressive marketing effort,
put the station on top. There was some slippage among
the female portion of the WZZK audience, but the station's
male numbers were never larger.

Birmingham is a rarity this spring — a market where DST
was inserted without a notable increase in listening levels.
In fact, overall listening was virtually identical with the
levels from last spring.

Given that, the WENN-FM move is remarkable. The
Black-oriented station added more than five shares overall,
garnering its best 12+ shares since ESF was introduced
to Birmingham two years ago. WENN-FM became the
number two station 12+, passing WKXX. Other Black
stations, including WATV, posted healthy gains this book
as well.

Buffalo #32
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WJYE's Beautiful Music format recaptured the lead in
Buffalo, thanks both to a rebound from a soft fall book and
to the drop of WBEN, which suffered its worst overall sur-
vey in recent years. Other noteworthy developments in-
cluded a 40% rise in the share of WBLK, the leading Black-
formatted station; and the successful Country debut of
WYRK, up 64 % over its previous number.

WJYE was down notably from its spring '81 results, but
rebounded from a soft fall book to lead the market again.
The defection of significant numbers of female listeners
caused the softer book for WBEN, which lost aimost 20%
of its 12+ audience.

DST was introduced to Buffalo with mildly jarring impact.
Less than 10% of the metro population is black, and listen-
ing levels only rose 6% this sweep, compared to last
spring, not a huge jump. However, WBLK managed to
combine its programming efforts and the methodology
shift for a boost in its overall numbers, with a teen jump
contributing much of the increase.

WYRK came on strong in its first Country book. The sta-
tion posted its healthiest numbers in middays and PM
drive.



“AN OPEN LETTER TO THE RADIO INDUSTRY...”

Dear Fellow Broadcaster:

There is only one way to intelligently choose a researcher or consultant for your radio
station: Examine the Track Record!

Anyone can promise you amazing results, and some may even deliver those results, but you
owe it to yourself to be as sure as you possibly can before you sign the contract.

At Surrey Communications Research, we welcome your examination of our Track Record.
I have been responsible for the programming at WHDH in Boston, WYNY in New York,
WRQX in Washington, WABC in New York, KIMN in Denver and many other radio sta-
tions. I have not only programmed, but have been a General Manager and have held
corporate positions. This background gives me a much better insight into solving problems
with an eye to your bottom line.

Doug Jones, our Executive Vice President, has been a senior research associate with Frank
N. Magid Associates and served as Director of Research for the Greater Media Group.
Doug has also had years of practical, hands-on experience.

Kent Nichols, the Chairman of Surrey Research, is also the Acquisitions Officer for Surrey
Broadcasting and has been responsible for negotiating millions of dollars in radio station
acquisitions in the past year. Kent certainly understands your bottom line pressure.

Surrey has no magic answers — no blue sky — no smoke. We promise only to use our years
of experience to help you find practical, profitable solutions to your problems. And, we
vow to never sell you something you don’t need.

Call Surrey today, at (714) 457-5402. Let’s talk about how we can go to work for you.
Surrey offers market monitor/analysis; focus groups; telephone studies; music research,
and full service consulting.

We’re currently working for some of the best broadcasters in America. We’d welcome you
to the club.

Best wishes,

At Buudy Hur

Al Brady Law
President

Surrey Communications Research, Inc.
5677 Oberlin Drive, Suite 206
San Diego, California 92121
(714) 457-5402
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A perennially tight AM Adult Contemporary battle, a new
leader among FM A/C stations, and the decline of the lead-
ing Beautiful Music stations highlighted the spring '82 Bos-
ton results from Arbitron. WHDH recaptured the overall
lead from WBZ, which was tops in the winter survey. The
female numbers for WHDH rebounded across the board to
enable it to hold the high ground.

On the FM band, WMJX has, in its second book, taken
the market by storm. The station parlayed major female
gains, especially at night, into a stronger profile overall.

Also doing well on the FM band was WKXS-FM, which
rebounded to its best book in two years. Consistent 12-34
increases helped WXKS-FM stay atop the CHR contest.

Not doing so well were the Beautiful Music stations, suf-
fering a malady that affected many of this format in the
spring. WJIB and WHUE-FM were down 27 % from their
12+ shares in the winter report. Female losses were signi-
ficant for WJIB, especially in middays and evenings.

A reasonably stable survey in Boston experienced little
DST impact, although black in-tab was up from the spring
‘81 sweep. Overall diary return was up too, making this
survey data reliable for buying decisions.

Commumcation |
Graphics inc

WINDOW DECALS - BUMPERSTICKERS
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With the 1980 Census adjustments and Arbltron s use
of DST, Chicago has gone through some ratings upheavals
lately. The spring '82 book shows several examples. WGN
was still number one but was down almost two shares over-
all from spring '81, even though the station’s audience did
not decline drastically. On the other hand, the Urban/Black
stations have taken off and are up 36% in their overall
shares, now comprising aimost 18% of the market,

Other ratings highlights this spring included WCLR esta-
blishing a big lead over the other FM Adult Contemporary
stations; WJJD debuting nicely with its first Big Band book
after switching from Country; and the Beautiful Music sta-
tions showing the softness reflected by this format in so

many markets.
What might be causing these resuits? First, the Census

updates now show that half of Cook County is made up of
blacks and Hispanics. Also, with DST having been used
now for two books, it is apparent that the new technique
aimed at blacks garners more listening. Overall listening in
the market is up over 15% since DST was introduced, thus
explaining how WGN's share could slip more drastically than
its actual audience figures. What's amazing in this report
is that the Urban/Black stations did so well even though
the black in-tab was down one-third from the winter. His-
panics, however, were proportionately more important in
this sweep.

OUR DECALS COST LESS!

CALL US!

How can a glossier, higher quality,
screen printed decal cost less than
all those labels you get in the mail?
They last longer!
...For about the same price!

1-800-331-4438

IN OKLA. 918-258-6502




This personis filling out
an Arbitron Radio Diary.

TIME

An
Arbitron
Radio Diary —=

STARTiNG —~

THURSDAY,
SEPTEMBER 23, 1982

La b twnr yems listen in the vadia, ple:
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THURSDAY
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N

What willit take tomake
her write-in your call letters?

Right now, in markets throughout the cauntry, randomly
selected groups of people are participating in the Arbitron
radio survey. Like it or not, what those people write in their

diaries will ultimately determing the fates and fortunes of the
entire radio industry.

The goal of your station is to make sure that more people
write-in more listening to your station than to your
competitars. But, how do you accomplish that goal?

Arbitron says “it's a jungle out there”, and we know they're not
kidding. We're RANTEL RESEARCH. We're the company that
researches Arbitron. We analyze thousands of diaries each year
at Arbitron’'s Laured, Maryiand data eenter. And we've watched
the radio competition boil. We've analyzed the AOR battles, the
Beautiful Music erosion, the exodus from the AM dial.

In short, our unique vantage point has given us the abiiity

to investigate the important problems and opportunities
facing radio today.

Right now, we're using our experience in programming,
Arbitron, and marketing research to help our clients stay on top
of these developments. Stations using our Music Attitude
Reports know what songs their listeners want to hear. Stations
using our Audience Perception Studies know where they stand
in the minds of their listeners.

RANTEL Audience Information Services provides you with
research that lets you make better decisions. Develop better
strategies. Penetrate more diaries. Achieve better ratings.

Our more than 130 radio clients know what'’s happening in their
markets, while their competitors can only guess.

1If your station has a marketing or ratings problem, we think
you'll benefit from our unique approach to audience and
ratings problem-solving. Call David Tate at the Laurel,
Maryland offices of RANTEL RESEARCH at (301) 490-8700.

We'd like to show you more of what we do.

RANTEL

Audience Information Services
P.O. Box 681 ¢ Laurel, Maryland 20707 ¢ (301) 430-8700
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The “Buzzard” continued to soar over Cleveland, the
Beautiful Music race tightened, and WZ2ZP scored its best
book ever in the recent spring Arbitron numbers. AOR
WMMS, the “Buzzard,” moved into first place by holding a
strong share, while former leader WDOK slipped. WQAL,
WDOK's Beautiful Music competitor, rose, and the two BM
stations were closer than they have been in two years.

WZZP topped the Adult Contemporary list, fueled by
notable gains among women in all of the key dayparts.
WGCL copped the CHR title with a vigorous showing
among young adult females also, more than doubling its
female shares in midday.

After the initial impact of DST hit in the winter book, its
clout was less notable this survey. The Urban/Black
stations were either stable or down from the winter num-
bers, while overall black in-tab in the metro was stable.

ANOTHER Todd Wallace success story:

#21
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WLW had a good news/bad news book, WEBN was
down two shares, and with the inception of DST here over-
all listening was up over 18%. Perhaps as a result, the
Black/Urban stations WBLZ and WCIN both enjoyed larger
numbers this sweep.

WLW attained its customary spot as the top station in the
spring sweeps, largely due to Reds baseball broadcasts.
However, in the last several years WLW's spring numbers
have been eroding, so that the 12+ share for the station
this book was 30% less than two years ago. Biggest
losses have been among male tuners.

WEBN, the feading AOR in Cincinnati, fell back to almost
identically what it posted in the spring '81 sweep. Teen
slippage may have played a key part in the overall loss this
survey.

The A/C battle remained competitive, with WKRC up
slightly while WRRM had a stable book. WWEZ foliowed
the pattern seen in other markets as its Beautiful Music
format lost ground under the new ratings system, and
Country WUBE slipped and had its lead over WSAI-AM&FM
trimmed.

WXKS-FM/Boston (“KISS108-FM”)... NOW #1... 18-34 Adults and 18-49 Adults

(Arbitron Spring 1982).

Call TOLL FREE 1-800-528-6082 to find out what we can do for you.
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news center
into &

profit center!

The UPI Audio Network helps you improve your the UPI Business Reports in AM and PM drive at
Bottom Line fast! You get complete, high quality your regular local rates will probably pay for more
coverage in news, sports and business, plus a than the entire UPI Audio package.

broad range of features...with voice reports,
interviews and actual sounds of the news. It's in
modular form in a variety of lengths. You create
orograms that meet ycur needs exactly.

In addition, we help you sell...and stay “sold out!”
We provide you with hard-hitting brochures, tune-
in ads and demo tapes to use in making your
presentation to prospective sponsors.

With UP1 Audio, you keep control of your

progranrming. You decide what to run when. .. For more specific information, call your UPI

to fit your own local market conditions. And, all Regional Executive, or

of your programming can be sold locally at your Gordon Rice, VR TEy h
establisned rate card rates. This is certain to at (212) 850-8686. UPI 75
result in more revenue for you. In fact, selling only L % - 7
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United Press International |

World Headquarters: 220 East 42 Street « New York, NY 10017
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One of the tightest contests for overall supremacy this
survey surfaced in Columbus, where AOR fixture WLVQ
and CHR leader WXGT virtually tied for the 12+ lead.
WLVQ slipped for the second consecutive sweep but still
edged out WXGT, which had a stable showing.

DST was inserted into the Columbus survey scene this
sweep with interesting impact. Overall listening levels
were up significantly from last fall but not much increased
over the spring '81 figures. However, the Black-oriented
stations in town, WVKO-AM&FM, hit paydirt.Their shares
rose almost 50% over the fall data, and those numbers
were up over the spring '81 shares.

Other than the stations already noted, the only other
major shift took place at WTVN, which dropped more than
three shares from the fall. That is not unusual, however,
since the station then carried Ohio State football, more
than a passing fancy in Columbus. WTVN'’s numbers in this
book were notably better than they were in the spring '81
book.
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There’s a new number one station in the Dallas-Ft. Worth
metro as KVIL-FM improved at the same time KSCS slip-

ped. KNOX-FM, perhaps with an assist from DST, rose sig-
nificantly, and Jeff Pollack-consulted KZEW rebounded to
take the AOR lead narrowly over KTXQ.

The impact of DST has been felt in the metroplex for two
books now, and in both cases the listening levels have
been virtually identical, only about 5% higher than last
spring. One other methodology note that may have affect-
ed the AOR race: the Expanded Sample Frame in-tab in
this sweep was much higher than last spring. Overall in-tab
dropped 6% compared to the spring '81 sweep, but the
amount of diaries from those with unlisted phones jumped
from 19% of the tally in '81 to 32% this spring. ESF fluc-
tuations can have impact on AOR fortunes, since many
unlisted folks are young men who tend to be mobile or new

toan area.
Dayton +#48
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Some very interesting goings-on in Dayton this sweep.
WHIO-FM, with its Beautiful Music format, maintained a
stable showing and kept the top spot. However, WTUE,
the AOR leader, zoomed into second, past WHIO, the
foremost Adult Contemporary entity. Others of note in-
cluded WJAL, which did nicely in its Big Band format debut;
and Cincinnati's WBLZ, an Urban Contemporary station
that increased at the expense of WDAO, the local Black-
targeted property.

DST made its initial appearance in Dayton this survey,
which probably contributed to the 9% increase in listening
levels in the metro. Another Arbitron item worthy of men-
tion had to do with the diary returns.

Although the overall return in the metro was virtually
identical to the spring '81 sweep, the young male 18-24
representation was a much different matter. Last year
there were 56 diaries to account for the male 18-24
population; this year just 38, a drop of one-third. This
means the estimates for stations targeted at this group are
less stable, perhaps a factor in the surge of WTUE to its
best book ever. Another factor in WTUE's jump was the
station’s doubling of its teen shares, now in the 37 range.
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Denver-Boulder
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Running counter to the softer numbers suffered by many
Beautiful Music stations, KOSI improved this sweep and
emerged as the top station in the Denver metro. On the
frantic AOR front, KBPI retook the format leadership away
from KPKE and garnered second place overall. KAZY also
had a good AOR book, KLZ jumped to top the Country
universe, and Adult Contemporary leaders KPPL and
KHOW both slipped.

Arbltron factors here were pretty much positive. The
overall in-tab was up 19% from the spring '81 tally, and
DST is not a factor here. Especially improved was the male
18-24 return, a significant factor in a market where there
are so many AOR'’s competing for sizable audiences.
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WJR, with Tigers baseball, led the Motown metro as
usual, but there are some fascinating battles in the ranks.
WRIF (ABC) and WLLZ (Doubleday) engaged in a fierce

AOR contest, with WRIF winning the 12+ trophy and WLLZ
topping the teen category. Among the Country stations
WWWW reclaimed its leadership as WCXI slipped. It will
be interesting to see what the addition of WCXI-FM (for-
merly WTWR) will have on upcoming Country battles.
Finally, with the advent of DST, the ethnically-oriented
stations began to assert themselves. WDRQ's Urban for-
mat debuted strongly, and WGPR and WJLB cannot be
ignored as potent market factors.

No serious anomalies in the survey methodology here.
The total in-tab was up 23% compared to spring ‘81, mak-
ing these estimates more reliable than past spring sweeps.
As for DST it probably helped boost listening levels, up 9%
from pre-DST figures.
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WTQR continued to dominate the Piedmont area with
Country shares in the mid-teens, stable from previous ef-
forts. However, another double-digit station in the metro,
WSEZ, came to the fore. This CHR entry bolted to its best
12+ score ever while the competition remained level.

Other winners worthy of note included WK2ZL, which
notched its second consecutive increase; and WQMG, a
Black-targeted station. With DST hitting the metro for the
first time and helping to raise listening levels 17 % (much of
that due to increased black diary entries), it might have
been expected that some of the ethnically-oriented
stations would rise. Besides WQMG, WAAA and WEAL
saw increases in their shares. WGLD, the Beautiful Music
leader, continued to slip, however.
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And most importantly,
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WTIC just keeps rolling along, although the mighty station’s
numbers slipped this book, even with Red Sox baseball.
WTIC-FM was stable, WRCH and WPOP increased, and
WRCQ’s A/C numbers almost doubied.

Good news from an Arbitron perspective this book.
Compared to the spring '81 survey the number of usable
diaries was up almost 40% this sweep. The additional 400
diaries means users of these numbers can place more faith
in them.

WTIC was most hurt by declines in its male shares while
the station’s female numbers were firmer. WTIC-FM also
saw a decrease in its male figures but posted significant
gains among the young adult ladies, particularly in morning
drive.

For the 356+ demos WRCH and WPOP were popular.
WRCH rebounded from a soft fall ‘81 book with advances
among both genders, while WPOP made huge strides
among the female listeners. Key dayparts for the WPOP
growth among women were mornings and middays.

WRCAQ tripled its male shares compared to the previous
survey. It appears that the station’s fall numbers were soft
due to a sampling wobble.
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Unstable ethnic returns compared to the winter survey,
along with a reduced in-tab total compared to the spring
'81 report, call for close scrutiny of this Houston book.
Overall in-tab was down approximately 10% compared to
the previous spring data, while there was almost a 25%
drop in usable diaries from men 18-24. With DST having
hit in the winter book, black diaries totalled 526, but only
364 were returned in the spring, a 31% decline. Hispanic
return was down also, and Arbitron significantly under-
achieved in getting back enough completed diaries from
Hispanics. The ratings firm wanted 14% of the total return
from Hispanics, but only 8% actually came back. That
necessitated a notable amount of .weighting, increasing
the cume value of each Hispanic diary.

Perhaps at least partially owing to all the potential for un-
stable estimates, particularly for stations with ethnic or Ur-
ban appeal, Urban Contemporary KMJQ came out on top,
with another Urban property, KRLY, also showing
significant improvement. Two Country stations did well —
KIKK-FM, which remained in the runner-up spot, and KILT-
FM, which increased its share and captured third place.

Other significant showings included the increases
posted by KFMK, which took the lead among the A/C sta-
tions, and KLOL, which extended its AOR dominance.
Beautiful Music leader KODA slipped.



Spring Arbitrons Confirm

Hiber & Hart
New Perceptual Research Leader

Considering market/positioning research for your station? Join the
switch to Hiber & Hart, Ltd. You know us for ratings research leader-
ship and expertise -now look at our perceptual research track
record.

In every market where Hiber & Hart clients competed this
spring with stations consulted by other research groups,
the Hiber & Hart client won! Our clients had a competitive
edge averaging 28% more audience 12 + than stations
consulted by other researchers. New York, L.A., Chicago,
Boston and Pittsburgh are just some of the markets where
Hiber & Hart clients beat the competition.

For three years in a row, amost 90% of Hiber & Hart stations
have seen their ratings improve. If you'd like to have us on your
side, call for market availability and details. Put the Hiber & Hart
competitive edge to work for you.

m FIBER & RAG, LD,

BROADCAST RATINGS, RESEARCH AND SALES DEVELOPMENT CONSULTANTS

LISA BLINZLER,
LYNN HIBER, VP JHAN HIBER, PRESIDENT DIRECTOR OF CLIENT SERVICE

P.O. BOX 1220, SUITE'C, ARBITRON BUILDING,
PEBBLE BEACH, CA 93953 (408)373-3696 LAUREL, MD 20707 (301) 776-8855
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WIBC rebounded from some slippage in the fall '81
sweep to extend its lead in the metro. WXTZ, the Beautiful
Music standby, improved — quite an accomplishment with
the onset of DST. Speaking of DST, it may have helped
WTLC to finally cross the double-digit threshold and rank
third this book, but WTLC has consistently been a strong
factor in Indianapolis.

WENS improved on its notable A/C debut: WFBQ lost
some audience in a possible wobble; and WIKS reboun-
ded from a softer fall book. WNAP tumbled while Country
WFMS received its lowest share in recent sweeps.

Pretty stable market from an Arbitron perspective. The
total in-tab levels were basically level from spring to spring.
DST was introduced this survey but boosted the listening
levels only 9%, nothing dramatic compared to other
metros.
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WDAF continued to lead the DC metro but by a smaller
margin than before. The Country pacesetter had its third
consecutive down book, and barely held onto a double-
digit share.

A longtime factor in the market, KMBZ, rebounded from
a series of soft books. Royals baseball broadcasts helped.
Others showing notable gains this sweep included KBEQ,
which added almost two shares; and KUDL, which
recouped from slippage in the winter book earlier this year.

DST was brought to Kansas City in the winter '82 sur-
vey. Listening leveis overall have risen slightly by about
9%. The estimates here don't seem to have been signifi-
cantly affected by the use of DST.
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WE PUT THE TOP 50 AT YOUR FINGERTIPS

If you need an additional copy of the 1982 R&R Ratings Report/
Volume 2, simply send a check or money order for $20.00 to:

R&R Ratings Report/Volume 2
1930 Century Park West
Los Angeles, CA 90067

(Please akow 4-6 weeks for processing)
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And stations in Columbus, Cleveland, Detroit, Dayton, and Tampa/St. Petersburg are
already finding out what Primetime Radio can do for them.

HEY BIG SPENDERS! Primetime Radio reaches adults 35+ a market with
real buying power. You'll be a big factor in 25-54 buys, as well. Many households
in the 35+ group have two incomes, and these are their peak earning years. And
this prestigious market is attracting top advertisers by the dozens—Chrysler, |.C. Penney, Eastern Airlines,
McDonald's, Bristol-Myers and Anheuser Busch, just to name a few.

24 HOURS A DAY When you team up with Primetime Radio, you'll get music programming around
the clock, seven days a week. You'll have a consistent sound all the time. The music is the star, so you
will realize some savings in talent and news costs.

WDAE-AM HITS THE BIG TIME! WDAE-AM, Tampa/St. Petersburg, introduced Prime- |

time Radio on July 4, 1981. By: their first Arbitron book, the station’s overall 12+ ratings had |

doubled. What's more, WDAE's 12+ share has grown substantially in each Arbitron froma \
23104.610 5.7, up to a 6.5 in the spring sweep of ‘82. And WDAE beat all beautful music FM,

plus the only AM adult contemporary in 25-54.
TO GET YOU STARTED First, well deliver nearly 2,000 cartridges, all conveniently
labeled and numbered so you can get on the air right away. All our songs are the original

Primetime Radio is the hottest nostalgia format in the country. We give you the
biggest songs and the biggest names from the 30s, 40's, 50s and 60's. Pre-programmed
hour by hour. The kind of music that sets toes to tapping and hearts to singing.

versions, pre-recorded in stereo with cue tones. If youre automated or just prefer not to use carts,
this winning format is available on reel to reel designed for automation. This means live
assist will be a breeze, too.

‘LALL FOR $1.37 AN HOUR All you pay for Primetime affiliation is $1000 per month,

-

which comes to about $1.37 an hour. And Primetime Radio is one of the most flexible formats you
can buy. You set your own commercial loads, maintain local LD.'s, local news and traffic reports.

To get your station on board with the flexible nostalgia format, contact Jim Pidcock, Vice
President and General Manager, Primetime Radio, Taft Broadcasting Company, 504 Reo Street,
Tampa, Florida 33609 (813) 876-0455.
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KABC with Dodgers baseball stayed on top this sweep WRKA emerged on top this sweep, taking the lead for
but not as securely as in past spring books (down two from | the first time as competitors WHAS and WAVG slipped.
a year ago). CHR and AOR were stronger this survey, but |  Former market leader WVEZ, the Beautiful Music kingpin,
Beautiful Music and Country were softer. dropped in this book as did so many other BM stations
New strength was evidenced by KIiS and KIQQ in the nationwide.
CHR race. In addition, the AOR share of the overall L.A.
audience has jumped, largely due to the growth of KROQ. _ o _ _ _
All the leading Beautiful Music stations were down com- | DST hit Louisville in the winter '82 sweep and listening
pared to the spring '81 results, although the losses were | levels jumped at that time. Levels for the spring returns
not huge. Country shares were down almost 25%, com- were comparable, up 20% compared to the listening in the
pared to last year's spring data. If KLAC had not had the |  SPring '81 survey. One station that may have profited from
champion Lakers basketball games, the station might have | the Census and DST adjustments is WLOU. This Black-
been softer. targeted daytimer has increased its overall share almost

Keep in mind that the always difficult male 18-24 cell 50% since the Arbitron methodology changes were made,
suffered since the spring '81 survey. In that book almost | and was second to WRKA in the metro.

310 diaries were returned from this key demo. In the winter

and spring '82 data only about 240 were returned. This

significant decline may have led to instability in the esti- On the Country front the scores couldn’t be closer —
mates for stations that skew 18-24. WAMZ garnered a 9.3 versus a 9.2 for WCII.

The Ultimate Crossover Formats
“Carroll 1” — AOR ROQ of the 80’s/Modern Music
“Carroll 2”7 — CHR ROQ of the 80’s/Hip Hits

Immediate & unique positioning in your market place with proven growth and longevity. *

WE ARE THE FUTURE

RICK CARROLL = MARTY SCHWARTZ = LARRY GROVES
(2 1 3) 340—3601 *(see L.A. & Anaheim breakdown)
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That shellshocked look on the faces of some Memphis
broadcasters was because of the impact of DST on the
spring numbers in that market. Listening was up 34% on a
spring-to-spring comparison, the ethnic/Urban stations
comprised three out of the top five in the metro, and who
knows what the next sweep will bring?

WHRK, which soared after the ethnic population up-
dates were plugged into the fall survey methodology,
dropped dramatically this time, but competitors KWAM-FM
and WDIA picked up the slack. All three are neck-and-neck.

Leading the market this sweep was WZXR, the AOR en-
try, which rebounded from a softer fall book. Also recover-
ing, and ending up in second place overall this survey,
WMC-FM, the CHR pacesetter. Other notable results were
the improvement by A/C entity WRVR and the drop of
Beautiful Music fixture WEZI.

Miami-Ft. Lauderdale-
Hollywood #11
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The South Florida market is one of the most fascinating in
the nation, and this Arbitron sweep accentuated the air of
excitement. This is the first sweep in which Arbitron has
combined the Dade and Broward County metros into one

market as a regularly-produced syndicated book. Merging
the two counties means that South Florida now rates as the
11th largest metro, and one of the most disparate metros
around.

Keep in mind some key factors that go hand-in-hand with
the redefined metro boundaries. You'll note that there are
share trends listed in the book, and you may wonder how
that could be, since this is the first syndicated combined
metro report. The answer is that the previous numbers
come from the special reports done in prior years — such
specials combined the metros in much the same way that
the regular syndicated report now does.

WLYF, a Beautiful Music station, emerged from all this
as tops in the combined metro. Other formerly strong
stations did well too, with Hispanic WRHC runner-up,
followed by CHR WHYLI. Other winners included WAIA,
WAXY, WINZ-FM, WQBA, WSHE, and WYOR.

Milwaukee-Racine #25
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Another strong performance by the Country leader, a
soft Beautiful Music showing, and continued slippage on
the part of one of the former market leaders highlighted the
results here.

WBCS-FM slipped but remained tops overall as DST hit
the market for the first time (Milwaukee beat back attempts
by Arbitron to install a winter book, which would have
been the first usage of DST), while WTMJ, formerly domi-
nant in the market, slipped again for the sixth straight book.
WISN was stable for third; but WEXW, which led the
market last spring, has lost 42% of its share in the mean-
time — including a three-share drop this spring.

Other noteworthy events included WQFM taking the
AOR lead from WLPX; Urban WLUM rising to almost
double over the spring '81 book; and WOKY's debut as a
Big Band station, almost tripling its previous numbers.



DIR BROADCASTING
445 Park Avenue/New York, New York

212) 371-6850
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WCCO slipped to its lowest share in recent years, a l

“measiy” 20. But the biggest news in this Twin Cities book
was the emergence of WLOL, which more than doubled its
previous numbers with the aid of consultant Paul Christy.
WLOL's rise into double digits nibbled into KSTP-FM's
share, as that station went down more than two. KSTP-FM
was still second in the market and and topped the 12
threshold.

Other noteworthy happenings included a strong perfor-
mance by Country-formatted WDGY, as it rose to its best
share ever. Both leading AOR’'s, KDWB-FM and KQRS-
FM, slipped this survey, with KDWB-FM still on top.

DST is not a factor in the Twin Cities, since there is little
ethnic population there.
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WKDF had a stable showing this sweep and thus emerg-
ed as the top station in the Nashville area. WWKX, which
topped the fall ‘81 results, slipped owing to female losses
and ended in second, still in double digits 12+ .

ews Market Overviews Market Overviews Market Ove

There was a new major factor in the market, WVOL, the
Black-formatted station. With DST's influence in this book
WVOL rebounded aimost three shares and moved into
third place. It jumped when ESF hit the market two years
ago, but slipped in the meantime, and thus will bear watch-
ing to see if it can sustain the healthy gains posted this
survey.

Tied for third with WVOL was WZEZ, a Beautiful Music
station that seems to have consistently soft spring books.
It will be interesting to see if WZEZ recovers in the fall as
has been its pattern, or whether or not DST will be too
much to overcome.

The other key stations were WSIX-FM, which held a
level share and copped fifth overall; and the WSM stations.
WSM-AM and FM both improved, recovering from weaker
showings last fall.

Nassau-Suffolk
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WNBC was still king of the hill on Long Island, but the
king's crown has slipped lately — since last spring the CHR
leader has dropped over three shares. That slippage, com-
bined with the growth of WBLI, puts a Long Island station
within striking distance of winning its own market. That
would be a first.

Nassau-Suffolk has been relatively unaffected by all the
recent Arbitron methodology changes. DST is not a factor
here, and thus this may be one of the rare metros where
the leading Beautiful Music stations, WRFM and WPAT-
FM, did better this spring than last.

WKTU, WRKS, and WPLJ posted higher numbers here
this sweep. Part of the reason may have been the increase
in returned sample from unlisted households. The ESF
returns were up 33% over last year, a significant boost.



Statement to the Industry

[}
Dear Broadcaster:

The Birch Report has already achieved what many thought to
be highly improbable - if not impossible. We are the first major
competitor in radio audience measurement to be fully in place
and available to Radio broadcasters and advertisers on a
nationwide basis in many years.

This achievement did not occur by chance. It took us three
years to gain the grass roots support of more than 1000
broadcasters buying The Birch Report in well over a hundred
markets. By implementing tactics in a long term marketing
strategy to establish The Birch Report as a credible national
ratings service, we're now poised for the next stage of our
growth: support and use of The Birch Report by America's
advertising agencies.

Last fall, we commissioned an independent attitudinal and
perceptual study tosolicit attitudes towards the ratings services
of radio station owners, managers and group executives. Here
are the highlights:

1) A telephone based methodology was preferred by nearly
60% of the sample.

2) 96% said they'd like to see a successful competitor to
Arbitron (4% said "don’t care”. No one said "no").

3) The biggest complaints towards one of the services were
cost, small sample sizes, monopoly, arrogance and slow
delivery time. (The Birch Report was perceived as the
fastest growing and best-regarded service; and, even
then, second only to Arbitron in total subscribers).

4) Qualitative/Product Usage data was named as the most
desired information not currently available in ratings
books (at that time).

5) And, last but certainly not least - agency acceptance was
at the top of the list in evaluative criteria used to choose a
ratings service.

We're positioned for success and believe we now have a
superior service to market to local, regional and national
agencies.

Agencies want frequent reporting. The Birch Report now
provides 16 complete reports annually (12 Monthlies and 4
Quarterlty Summary Reports) in more than 50 markets,
nationwide.

O

Agencies want convenience. The Quarterly Summary Report
provides a convenient, easy-to-use ratings book that is custom-
designed for planning and buying. Convenience will be further
erhanced when Birch data is available on computer tape in the
near future.

Agencies want the complete story. The Quarterly Summary
Report provides cume duplication tables, county by county
estimates, location of listening (home, car and other away-
from-home) estimates, ethnic and demographic composition
data, and most importantly, qualitative and product usage data.
No other syndicated ratings service offers this kind of
information in a standard published report.

Our marketing efforts to local, regional and national agencies
have been accelerated. In addition to regularly scheduled
agency presentations inlocal and regional markets, we recently
began addressing the Madison Avenue agencies. The fruits of
our labors are already paying off: The Birch Report is
undergoing serious evaluations by many of the major shops. In
fact, several key national agencies and buying services are now
using the Quarterly Summary Report.

Hundreds of local and regional agencies are already relying on
Birch data to aid in buying and planning. And, like our radio
support, we're building our agency business on a solid grass
roots foundation.

Bottom line: We've systematically addressed almost every
industry requirement for a viable national ratings service. Low
cost. Monthly reports for monitoring market trends. Quarterly
Summaries for complete, in-depth analyses. The largest annual
samples in most markets. And a strong, viable methodology.
The last, and most important requirement - agency acceptance
- is now a reality in many local markets, and rapidly increasing
at the regional and national level.

If you're not a Birch Report subscriber, now's the time to join us.
We're committed to the long term. We've got the broad support
and financial strength we need to continue our efforts. But our
most valuable asset is you ... using The Birch Report to sell your
station.

In 1982, The Birch Report is an investment in the future of a
competitive radio ratings marketplace... an investment you can
make money with now.

Sincerely,
T ,\/

Tom Birch
President

3200 North University Drive / Coral Springs, FL 330065 / (305) 753-6043
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WAIL sailed on taking the top spot in the market this sur-
vey with almost a 13 share. The Urban Contemporary
station passed WEZB, the previous leader, which slipped
three shares this sweep.

Did DST assist WAIL? Possibly, since the methodology
hit New Orleans for the first time in this survey and listen-
ing levels jumped more than 26% overall. All of the
stations targeted for Urban or black appeal were up, with
the exception of WYLD-FM, which was down slightly.

WRNO bucked the tide of stations that saw share
declines in the wake of DST's jolt. This AOR virtually tied
for second and posted its best book in recent sweeps.
WTIX also rebounded from a slip in the fall survey, but it
was unable to make up all the ground lost last fall.
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Stronger Urban, AOR, and Country shares were evident
in the spring '82 Arbitron, even as CHR and Beautiful Music
slipped. With WKTU and WRKS ranking 1-2 in the market,
Urban continues to be the format for Gotham. WPLJ and
WNEW-FM both scored healthy increases this go-round,
and Doubleday’s WAPP is waiting in the wings. WHN widen-
ed its lead over WKHK both stations showed that Country
growth is still possible in the big city.

Former market kingpin WABC found it tough going in its
last CHR book, in transition to Talk. Likewise, WNBC scored
its softest report card in recent surveys. On the Beautiful
Music front things were not any better. WRFM, WPAT, and
WPAT-FM were all down from last spring and from the win-
ter '82 numbers.

Some interesting methodology notes to keep in mind
here. The Urbans and AOR’s might have benefitted from
the big jump taken by the unlisted portion of the sample.
ESF diaries were up 43% this spring versus spring '81.
Also, the amount of Hispanic return soared this survey,
with a 50% increase over the winter results. Urban sta-
tions with notable Hispanic appeal could have been the
beneficiary of this jump.

STTDITINS :

Howard University
Radio Syndications

AT HUR SYNDICATIONS, WE SET THE TREND!

Beginning September 1, HUR Syndications will offer a syndica-
tions package feofurmg the most exciting specials in network
radio today. From a two-hour oldies program to a 90 second
health report, HUR Syndications offers you a unique and
viable programming alternative. If you're interested in learn-
ing how a proven trendsetter can help you to compete suc-
cessfully in your market, call Tara Powell at (202) 232-6000.
With a consistently successful record in the D.C. market, who
knows better?




AFTER 15 YEARS
WE'RE STILL SOARING
ABOVE THE OTHERS.

It all began in 1967. Day after day, month
after month, year after year, WNEW-FM has
set the standard for rock 'n roll radio. After
15 years we're still rockin’ New York by play-
ing tomorrow’s best rock today, plus yester-
day's best rock, too. All presented by the
most rocknowledgeable personalities in
the business.

NEW-FM
102:7ROCK
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For the second straight survey WCMS-FM topped the
Tidewater metro. Aithough the station’s share slipped this
sweep, other stations suffered the same fate as DST hit
and boosted the Black station figures, so WCMS-FM re-
mained first. WFOG slipped from double digits but retained
second, tied with WNOR-FM, which climbed handily this
book. Its AOR competitor, WMYK, delisted in the fall,
came back with a vengeance and captured fourth overall.

The stations appealing largely to blacks did well with
DST in place. WOWI moved into one of the top spots in the
market, WPCE more than doubled its 12+ share, and
WRAP improved too.

Oklahoma City
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Oklahoma City had a fairly clean survey as things at Ar-
bitron go. There was no DST and the ESF percentage in
the market is not huge. Thus, the dramatic changes seen

in this book are even more noteworthy, since survey
flukes seem to be a relatively minor factor here. Country
music went wild in this book.

For the third straight book Country KEBC was tops, up
three shares to its highest ever, aimost 15. Runner-up
KTOK siipped but its A/C format was still in double digits.

Other major shifts found KOMA up nicely, into third
place; KKLR almost doubling with its version of Country;
and A/C KLTE and KLNK each adding two shares.

One other note, on the downside. KKNG, the Beautiful
Music station that formerly led the market, slipped again
and has now lost half its shares in the last year.

KYW slipped to its lowest share in memory, WMGK re-
bounded while WCAU-FM slipped, and WCAU climbed
with Phillies games. With the advent of DST, listening in
the spring book was up 19% versus the spring '81 sweep.

When the Philies went to WCAU it was thought that
KYW might slip, and sure enough, it did. WMGK and
WDAS-FM were within striking distance of knocking off
the perennial pacesetter this survey — perhaps in the
summer that will happen.

WCAU-FM slipped this sweep from its winter high.
Others moving down included Beautiful Music stations
WEAZ and WWSH. The AOR scene found WMMR strong
and stable, WIOQ up notably, and WYSP softer. Black
WDAS-FM, which rose in the winter when the DST tech-
nique first hit, was down somewhat in this report.



DON'T BE AFRAID TO ASK
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PROMOTION!

NATIONAL PROMOTION
LOS ANGELES

NASHVILLE

REGIONAL PROMOTION
ATLANTA BOSTON CHARLOTTE CHICAGO/ST.LOUIS  CINCINNATI CLEVELAND
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Portland OR #30

Portland is one of the DST-free markets, but has a domi-
nant station that apparently refuses to be thrown off course.
KGON, the AOR standard in the City of Roses, jumped
again and earned more than a 13 share of the 12+ au-
dience. A 55 share of teens didn't hurt, but KGON also
scored increases among the young adult universe.

KGW suffered a dip of one-third in its total share. KINK
and KWJJ, along with KXL-FM, were softer too. KLLB
rebounded, KUPL posted its best share ever with its Big
Band sound, and KYTE's Country appeal began to recover
strength.

Providence-Warwick-
Pawtucket +#26
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In its second book under the guidance of Jeff Pollack,

WHJY became the story in the Providence metro. The
AOR hit double digits this sweep and barely missed knock-
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ing off perennial leader WLKW-FM, the Beautiful Music
standard-bearer.

Other success stories included the rebound of WPRO-
FM, WPJB's increase and recouping from a soft fall book,
and WHJJ's best showing to date.

One station that slipped is noteworthy because of its
usual leadership stance in the Providence metro. WPRO
moved to its lowest share in several sweeps.

No DST impact in this metro, owing to the small ethnic
percentage. This may help WLKW-FM remain healthy for
some time.
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Beautiful Music KDUO continued to lead the local sta-
tions, although it showed slippage. Gains were posted by
KGGI with its CHR sound, KCKC's Country format, and
KMEN, which almost doubled with its Oldies appeal.

Several L.A. stations scored well in the Riverside metro.
KFI improved, taking 12+ honors for the market overall.
KRTH took the biggest tumble, losing more than two shares
in the latest sweep.

Good news from a survey quality point of view. In the
last year, Arbltron significantly upgraded the sample for this
metro. There were almost 50% more usable diaries in this
book than in the spring '81 data, making these numbers
more believable than ever.



“AP Radio Network
gives me 1,374 ways
to make more money
every week. Tome,
AP means Added Profit.”

Robert C. McKee

President and General Manager

WPRW, Manassas, VA.

AP Broadcast Services

Bob McKee of WPRW proved it to himself on his bottom line. AP
Radio Network is the commercial-free, problem-free profit maker. The reason
why? AP Radio Network makes your time and money earn money over thirteen
hundred times a week. Here's how Bob explains it.
it all adds up. Flexibility, programming, sales.

“Newscasts alone give us a total of 672 spots a week between donuts
and adjacancies. In fact, hard news is probably our easiest sell. Every local
merchant is a prospect: the bank, department stores, fuel companies, real
estate brokers...it's what we call an image spot.

“The Business Barometer works the same way for us. Sponsors love the
identity they get being associated with AP 94 times a week.

“I can just run down the line from there. The SportsLine and Motor-
SportsLine are naturals for sporting goods stores, the hardware shop, car
dealers, auto parts houses. They get their names and message on air 242
times a week.

“We sell Project Medicine—AP’s health feature—exclusively to the
pharmacy, the Ag reports go to our local farm equipment dealer and so on”’

A nice plus — the best delivery system.

“Despite all the fancy talk ! hear about technology, no one can match
the AP's leadership. They've got over 450 dishes now on-line and operational.
And AP’s SAT plan is the world’s largest, with 900 dishes scheduled by sum-
mer of 1983 —that’s a plan that really delivers. I'd say AP is doing it all and
doing it better”

Y Want to know more about putting your station irn the

| | money with AP? Contact AP Broadcast Services today at
l P1 50 Rockefeller Plaza,

New York, NY. 10020 (212) 621-1511 —
means or call your

] o
dded Profit e
Broadcast Executive.

Innovation for better news programming

Associated Press Broadcast Services: AP Radio Wire AP TV Wire AP Radio Network AP Newscable AP PhotoColor AP LaserPhoto
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Rochester is DST-free, a fact that may not be of much
consolation to the folks at WEZO as it continues to slip.
The star Beautiful Music station in the area has lost four
shares in the last year, most of that in this book, and fell to
its lowest ebb since ESF hit the market two years ago. The
good news is that WEZO still won in Rochester with aimost
a 14 share.

WHAM had something to be pleased about as it returned
to the double-digit category this sweep. Significant in-
creases among men boosted WHAM back to glory.

Others worthy of praise this survey were WCMF, which
took the AOR lead from WMJQ; WVOR, which entered the
double-digit universe by rebounding from a soft fall book;
and WNYR, whose Country approach paid off.
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Although Arbitron did a poor job of getting back diaries
from men 18-24, it probably wouldn't have made much dif-
ference. KZAP went up and dominated the market again,
with almost a 14 share. Jumping into a solid second was
KXOA-FM, which departed the AOR spectrum to become
an A/C station. In the process the station added four shares
and fell just short of a 10 share.

Other notable shifts included the drop of KEWT, the
Beautifu! Music leader, and KRAK, which has consistently
been one of the market fixtures with its Country approach.
KSFM also dropped, losing three shares in the process.
KGNR dropped two, but Beautiful Music KCTC went up.

#13

St. Louis

15/1,
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KMOX continued its “old man river” impression — it just
keeps rollin’ along, especially in the 25+ demos.

KWK-FM emerged as the AOR leader with a notable
edge over KSHE, which slipped. Country did well this
book, at least for the WIL stations. Both WIL-AM and FM
rose, but competitor KSD dropped this go-round.

Beautiful Music was still alive and well, with KEZK steady
as arock, in third place overall. The Urban appeal of KMJM
held strong too, as the station improved its share and held
fourth place.

DST was a factor in the Gateway City. Listening levels
gained almost 7%, a manageable boost from spring to
spring.

Salt Lake Clty-Ogden #43

There's a new leader in Salt Lake City as KSFI bucked
the trend towards lower Beautiful Music shares and
became the market winner. Former leader KSL took the
runner-up slot this time and led the A/C universe. Adult
Contemporary competitor KALL dropped almost in half. A
new factor on the A/C scene, KLRZ, debuted almost as
high as KALL.

Others with nice increases this survey included KCPX,
which tightened its grip on the AOR lead; KSOP-FM, which
won its best book for its Country sound; and KFMY, a new
CHR entry. Just ahead of KFMY in the CHR race was KRSP-
FM after an up book.
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NEW
LISTENERS

All Together Different

In the past year, the CBS FM
radio stations have added
over one and a quarter
million new listeners, making
us America’s second largest
FM group. We've got seven
innovative approaches to the
same special target —
sophisticated, big-spending
young adults. The CBS FM
Group — all together different
and all together right!

1979 1980 1981
4.0 X0 9
MILLION MILLION yiiioN

Source: Arbitron, Spring TSA Cume P12+

KNX-FM
Los Angeles
Mellow Rock

KMOX-FM
St. Louis
Adult Contemporary

KRQR
San Francisco
Album Rock

WBBM-FM
Chicago
Hot Hits!

WCAU-FM
Philadelphia
Hot Hits!

WCBS-FM
New York
Solid Gold

WEEI-FM
Boston
Soft Rock

The CBS Owned
FM Radio Stations

Represented nationally by CBS FM National Sales
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KISS became the new number one station in San An-
tonio, topping the 11 threshold this sweep, as former
leader KTFM slipped two shares.

No DST here yet — Hispanic DST will come next year.
Beautiful Music KQXT moved down by two shares. KCOR,
the top Hispanic language station, lost more than three
shares.

Some positive notes too. KKY X saw its brand of Country
do well with increased shares, and new CHR entry KLLS
more than doubled its best figures.

#20

San Diego
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Strong AOR, Beautiful Music, and Adult Contemporary
numbers highlighted the spring '82 results in San Diego.
KGB improved and took the market lead, KJQY had a
stable book with just slight slippage, and KFMB and KOGO
were vigorous. Baseball usually helps KFMB and this
spring was no exception.

Two interesting anomalies may have affected the results
mentioned above. On the AOR scene the estimates may
have been subject to wobble since there were fewer
diaries this book than in the winter, almost 30% fewer in

Market Overviews Market Overviews Market Overvi

San Antomo

fact, among men 18-24. Given that instability it's im-
pressive that KGB was able to increase its share and take
the market lead overall.

At the other end of the demographic spectrum, adults
55+ had more proportional representation this sweep than
in the winter. This meant more cuming opportunities for
stations skewing to the upper demographics, and might
have benefitted KJQY, which didn't suffer the notable
losses many other Beautiful Music stations were hit with
this sweep.

San Francisco +#4

Even with the implementation of DST in the Bay Area,
the estimates for the San Francisco metro were relatively
stable. DST hit in the winter book and there was some in-
crease in the persons-using-radio figures, but the level for
the spring '82 sweep is hardly higher than the comparable
figure for spring '81.

KGO slipped from its winter high but that's a pattern
normal for information stations. The ABC powerhouse still
topped the market by several shares, 12+ . Usual runners-
up KCBS, KFRC, and KSOL had basically stable books this
spring.

There was some positive movement, partly inspired by
baseball. KNBR (Giants) and KSFO (A's) each grew in the
latest sweep, when baseball was getting underway. Also,
CBS's KRQR made the AOR race a tight one as it improved
and closed in on Century’'s KMEL, which slipped for the
second consecutive book.

On the Beautiful Music front there was little pattern in the
overall numbers — some stations, such as KABL-
AM&FM and KFOG, were able to add to their previous
numbers. KOIT and KBAY slipped.

Country KNEW took a big step in the right direction as it
went ahead of KSAN for the title in that format contest.



AT DOUBLEDAY,
WE DO IT BOTH WAYS!

WASHINGTON’S WAVA (FM) JUMPS NEARLY 47%
IN ONE BOOK . . . WITH COMMERCIALS

These days just about everyone in the broadcast It had plenty of commercial business, and was
business has heard about Doubleday Broadcasting.  operating in our primary format. That's how it
They've heard about our incredible start-up  stayed.
operations in major markets across the country. . . . .
They‘ve%lso heard we éo it with no commercials anré In just one rating period, under our ownership, WAVA
big promotions. jumped nearty 4_7%, going from_an also-ran to one of
the top stations in the market. That doesn’t get done
Sure we promote big . .. and in a new station there  with mirrors. Anyone looking elsewhere for the secret
are always non-commercial periods that sometimes to our success is ignoring the product . . . and at
extend to entire weeks. When we took over Doubleday Broadcasting, product is what it’s all
Washington's WAVA, we inherited a going machine. about.

DOUBLEDAY BROADCASTING . . . NOBODY DOES IT BETTER OR FASTER

WAPP(FM) WLLZ(FM) WAVA(FM) KWKAM/FM KDWBAM/FM KPKE(FM)
New York Detroit Washington, D.C.  St. Louis Mpls./St. Paul Denver

‘b DOUBLEDAY BROADCASTING CO.

100 Park Avenue, New York, N.Y. 10017

Represented Nationally by McGavren Guild,
HN&W, CBS/FM National Sales and Major Market Radio ) .
WAFP(FM)/Lake Success-New York City, source: Arbitron, Spring 198
WAVA(FM)/Arlington-Washington, AQH MSA, Mon-Sun 6A to
KWK-FM/Granite City-St. Louis, KDWB-FM/Richfield, MN Midnite Subject to limitation
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A tremendous upset almost took place in this metro
when KSJO, in its second full book under the tutelage of
John Sebastian, came close to knocking off KGO for the
overall lead. Had KGO not also improved its position in the
market, KSJO would have been tops. As it was, KSJO had
to settle for being the number one station among those
home to the San Jose metro, not a bad feat for a station up
more than 400% compared to last spring.

The former AOR fixture, KOME, rebounded this survey
and passed KLOK to take the runner-up position among
the home stations. KLOK boosted its share nicely, but the
other major San Jose stations slipped.

Among the San Francisco stations that show up in San
Jose, KGO was tops, while KCBS had a stable showing.
KFRC and KSOL both slipped notably.

|

Market Overviews

Seattle-Everett-
Tacoma +#16

CLATSOP

KLICKITAT

KIRO used its heavy sports presence and consistent
news coverage to chalk up another double-digit share.
Staying in second with another consistent performance
was AOR KISW.

Two market factors slipped notably — KOMO, the top
A/C station, and KSEA, the leading Beautiful Music proper-
ty. On the plus side, however, KZOK-FM jumped to its
best share in recent sweeps to add some spice to the
AOR battle on the Puget Sound. Likewise, KMPS-FM rose
to its best showing and retained its position as the leading
Country station in the metro.

Two Arbitron notes here. No DST impact so the
estimates shouldn’t be subject to too many vagaries. How-
ever, Arbitron did not get a solid return among men 18-24
this book, making the numbers for stations that appeal to
that group slightly hazy.

Radio & Records

% EVERY WEEK R&R DELIVERS THE NEWS
@77 AND THE RATINGS FIRST!

q Why miss a single issue when it’s so easy to subscribe?
Just call Judi at (213) 553-4330.




o CHARLOTTE

WWBA reclaimed its former position as the top station in
the Tampa Bay metro, as the Beautiful Music standby jum-
ped several shares to the top. Previous leader WRBQ was
up as well, but dropped to third place, behind WQYK, the
Country leader.

WDAE continued to do well with its Big Band sound.
Black WTMP has improved since DST came into the
market in the winter book. On the downside, however,
both leading AOR's, WQXM and WYNF, slipped and are
still virtually deadlocked. Country WSUN was softer this
book also.

Toledo

#50

F;L Ax = == 1 ;
JACKSON WASHTENAW | WAYNE
® DETROI
CALHOUN
HILLSDALE LENAWEE | MONROE
BRANCH \
"
€ [sTEvpen[jmm B s s
WILLAMS| FULTON  JLUCAS @
s TOL
OE KALB T F o
DEFIANCE wooo
SANDUSKY ERIE
ALLEN - SENECA HURON
Ee PAULOING [ B TNAM |HANCOCK
1y

CRAWFORD | RICH- |4
WYANDOT LAND L

HARDIN

MARION

| [Hew

One of America's giant AOR's, WIOT, still dominated
Toledo. The station went up almost two shares this spring.

—

Overviews Market Overviews Market Overviews Mar

Former leader WLQR slipped back to the runner-up post
but stayed over the 11 threshold, while WMHE was up
slightly to hold third and remain above 10.

There were three notable shifts at other stations in the
market. WKLR continued to see its version of Country
grab more audience, up two shares this sweep. WSPD,
however, suffered some losses as the station recorded its
worst book in recent years. Finally, WTOD remained on
the soft side as its AM Country numbers may have been
harmed by WKLR.

DST was not utilized in Toledo to affect this survey in any
way.
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In one of the more notable events this sweep, WKYS,
NBC's Urban Contemporary FM, unseated ABC's WMAL
to win the top spot in the 124 derby. WMAL had seemingly
held that post forever, but perhaps with an assist from DST
WKYS became the leader.

There were some other interesting developments in the
Washington market. WLTT, formerly WJMD, became the
new leader among FM A/C stations, passing WASH. The
AOR battle intensified as WAVA gained while WWDC-FM
slipped for the third consecutive sweep. WPGC-AM&FM
remained ahead of WRQX, and WGAY-AM&FM main-
tained a strong share, contrary to the softness of many
Beautiful Music stations nationwide. Finally, on the Coun-
try front WMZQ went down, enabling WPKX-FM to be-
come the new leader in that format.
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THE RATINGS

INFORMATION

A Step-By-Step Manual For Using
R&R’s Unique Ratings Data Features

As we continue to revise and improve our Ratings Report,
you'll note there is a new layout approach to each market. The
verbal market overviews are now compiled in a separate sec-
tion so that you may quickly look through the summaries to
determine which markets you'd like to investigate in-depth.

For the in-depth ratings information we've redesigned the
look of the numbers and included some vital new features.
Here are the keys for reading and getting the most from these
data pages.

Share Trends

The 12 + shares are for all the stations in the market
achieving a one share or better in the spring '82 sweep. The
shares start with the oldest survey on the left and move to the
most recent number (highlighted), which is the station's overall
share for the spring '82 survey. The stations are ranked ac-
cording to their 124 total week metro shares in the spring
book.

Audience Rankings
To the right of the format designation for each station are

additional detailed rankings to help you get to the specifics of
each station’s strength. First of these is the cume rank, based
on a total week total persons 12+ basis for the metro.

To the right of the cume rank are four key demo rankings,
based on average persons total week metro. The demos rank-
ed are teens, adults 18-34, adults 18-49, and adults 25-54.

In addition to these four key demo breakouts, there are
more detailed male/female rankings in the lower left corner of
the page. These provide even more detail about the strength
and appeal of each of the top 10 stations in each key aduilt
demo — 18-34, 18-49, and 25-54.

Turnover/Time Spent Listening Data

Next to the adult 25-54 rankings are numbers that
demonstrate the relationship between a station’s average time
spent listening and its turnover rate. Based on average
listeners 124 total week metro, this information can provide
station personnel and advertisers data on the loyalty or
fickleness of a station’s audience. The programming efforts of

various stations and formats will be easily compared.
Continued on page 66
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THE POWER
WITHOUT
THE GLORY

Let's be honest. In spite of its proven To USE THE When knowledgeably planned. radio
power, radio remains the most over- can help make an entire media
looked and undervalued weapon in PGWER or R Anlo schedule work more effectively. But
marketers arsenals. Television has radio is a unique, complex medium.

the glamour. It gets the attention, the glory, To BUII.B And its praper use requires a specialized un-
and the lion's share of broadcast budgets. derstanding of its potential and limitations.

But advertisers have the right to s AlEs At Blair, we're radio experts. And we
u

demand the most clout from every dollar can put our knowledge and the power of
they spend. And at Blair we know that radio to work for you.
when it comes to sales clout. no medium Blair's innavative and experienced
is more powerful than radio. marketing team can help you use radio to
Only radio gives advertisers the achieve sales objectives effectively. We use
flexibility to generate both reach and the newest analytical tools and resources
frequency against specifically targetted to help advertisers target their message. We
demographic groups. But radio does ® canshow you why radio should be an
much more than help advertisers meet integral part of your media mix.
demographic goals. At Blair we're realists. We know that
Radio motivates listeners. Itsa radio works. And we want to put its power
closer, more intimate, more personal to work for you Then you too will appreciate
medium. People trust radio, like a radio’s hidden glory—its sales results.
friend. That makes it a more influential
and more powerful sales tool. And that's Bl H R d'
why radio does more than just deliver .|= e alr i a Io
. . ivision of John Blair & Company
media numbers. It delivers sales results. Reliable peopie, reliable data.

¥
FM/AM RADIO
&3
<

s




Understanding these numbers is simple. There is an in-
verse relationship between turnover and time spent listening.
The higher the time spent listening (average minutes listened
daily), the more loyal the audience and the lower the turnover
(or flux) figure to the left of the minutes number displayed. The
lower the turnover number (on the left), the more loyal the audi-
ence and the higher the time spent listening should be (the
number on the right).

For example, in New York WKTU has a turnover figure of
13, compared to 19 for WCBS. Consequently the WKTU time
spent listening number is higher (80 minutes per day) than that
for WCBS (which averages only 56 minutes per day from its
cumers).

Rep/Net Info

Based on the latest information available to R&R, designa-
tions for station network and/or rep firm affiliations.

Birch Shares

For comparison purposes we have provided total week,
total persons 12+ shares from the Birch April-June quarterly,
wherever possible. In New York, for example, WKTU had a 6.2
in the Arbitron and an overall share of 6.7 in Birch.

Format Reach Chart

The lower right corner of each data page contains a chart
showing how each format compares in the market. The chart is
alphabetized for easy comparison as you leaf through the
various data pages. The numbers are arrived at by totalling the
total week, total persons metro shares for each station that
showed up in the relevant Arbitron. Ali AOR's are added
together, all CHR's, etc.

We at R&R hope you'll find the trending, ranking, and other
data included on these pages to be useful. It's our hope that
broadcasters and advertisers will find this layout one that in-
vites frequent use.

Format Codes

Format codes were assigned based on the latest information derived from
the stations involved. R&R realizes that these codes are generalizations, but
we provide them for purposes of comparison.

Format Legend

AIC—Adult/Contemporary, AOR—AIbum-Oriented Rock, BBnd—
Big Band, Blk/Urbn—Black/Urban, BM/Easy—Beautiful Music, Easy
Listening, CHR—Contemporary Hit Radio, Clas—Classical, Ctry—
Country, Gold—Oldies, Jazz—Jazz, Misc—Miscellaneous, News—
News, Rel—Religious, Span—Spanish, Talk—Talk.

Market Overviews

R&R reserves the right to exerecise editorial judgment regarding which
stations are mentioned in the overviews and the information cited in each
market. Every effort has been made to provide the highest quality information
and data for your perusal.

This data is copyrighted by Arbitron. Nonsubscribers to Ar-
bitron’s syndicated radio service may not reprint or use this infor-
mation in any form.

Network Abbreviation

Key

ABC-D
ABC-E
ABC-F
ABC-l
ABC-R
AP
CBS
CBS-R
MBS
NBC
NBC-S
NBC-T
RKO-1
RKO-2
SHRDN
TSTAR

ABC Direction
ABC Entertainment
ABC FM

ABC Information
ABC Rock
Associated Press
CBS

CBS RadioRadio
Mutual Broadcasting System
NBC

NBC Source

NBC Talknet

RKO-1

RKO-2

Sheridan

Transtar

Reps Abbreviation Key

B HOWARD
BLAIR
BUCKLEY
CABALLERO
CARPENTER
CBS-FM
CBS SPOT
CHRISTAL
CMBS
DONOFRIO
EASTMAN
GILLIS
GROSKIN
HILLIER
HR-STONE
J W KOEHN
KATZ
LOTUS
MARKET 4
MASLA
MMR

M ROSLIN
McGAVREN
NATL TIME
PRO RADIO
P-W RADIO
RADIO SPT
RADIO TIME
R A LAZAR
RAR
REGIONAL
RKO
ROSLIN
RSR
SAVALLI
SELCOM
SMITH
SOUTHERN
STARCOM
TORBET
UNIREP
WALTON

Bernard Howard & Co.

Blair Radio

Buckley Radlo Sales
Caballero Spanish Media
David Carpenter Associates
CBS-FM National Sales

CBS Radio Spot Sales

The Christal Company
Concert Music Broadcast Sales
John Donofrio

Eastman Radio

Gillis Broadcast Representatives
Herbert E. Groskin & Co.
Hillier, Newmark & Wechsler
HR-Stone Radio Reps

John W. Koehn Company
Katz Radio

Lotus Representatives
Market 4 Radio

Jack Masia & Company
Major Market Radio

Marv Roslin

McGavren-Guild

National Time Sales

Pro Radio

P-W Radio Reps

Radio Spot Sales

Radio Time Sales International
R.A. Lazar & Company
Radio Advertising Reps
Regional Representatives
RKO Radio Sales

Roslin Radio Sales

Radio Station Reps

Savalli & Schutz

Selcom

Frederick W. Smith
Southern Spot Sales
Starcom

Torbet Radio

Unirep Broadcasting Company
Walton Broadcasting Sales




More than 80 stations nationwide

—half in the Top 50 markets! WHY?

The Ultimate In Flexibility
Affiliates take what fits their needs, as much
or as little as they want.
Programming —“Never A Moment Of Dead Air”
Focused 25—34—24 hours a day—twice monthly
nationwide Target Music Marketing, also delivered
in hard copy—commercial integrity.
Exclusive Qualitative Research
The on-going Landmark National Study of
25—-34 Heavy Radio Users.
Local Sales Support
Numerous services including Sales Packaging—
Planning — Promotions—Merchandising —
Local field contact with National clients.
Superior Technology
Custom built studios with latest micro circuit
technology —our own fully redundant Uplink—
S.C.RC. Transmission—powerful Westar [ll.

The TRANSTAR Radio Network is designed as a flexible partnership with one goal
in mind, improving a radio station’s bottom line—we call it Excessive Revenues.

<

545 MIDDLEFIELD ROAD, SUITE 170, MENLO PARK, CALIFORNIA 94025
FOR FURTHER DETAILS CALL DWIGHT CASE OR RON RUTH AT (415) 321-0953.
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- Marketplace

e Station ID's

e Commercial
Jingles

Sample us at the
NRBA in Reno.

o (OMMENTAL
y  REGORDINGS

210 SOUTH STREET BOSTON. MA 02111
617426 3131

PROGRAM DIRECTORS
Draw attention to your weekends
mnexpensively with well-known personality
Chuck Buell and a strong specialized
program tach week 3 hours of the hits
trom the 50°s, 60's, & 70’s and the stortes
behind them. Send or call for your
demo tape today (303) 756-9091
TIMBERLINE PRODUCTIONS
Box 9541 So. Station, Denver, CO 80209

Archeck L
Factory [eees
SAMPLE

As THE AIRCHECK FACTORY en
ters its 7th year of serving broad-
casters with THE WORLD'S BEST
CASSETTE RADIO we're offering
YOU a FREE 1-hour cassette sam-
ple of our monthly AROUND THE
DIALS and PROFILES. HEAR for
yourself what we're all about, AND,
all subscriptions received with a
mention of RADIO & RECORDS
receive a 10% discount (offer
ends Sept. 30, 1982) Me

Aircheck fFactory

heck /£
R e W 4984

The World’'s BEST Cassette Radio

BN Scott Sloan & Dr. Aircheck NS
1 show you how to
X ‘,\ Laugh Your .
\ Way To Number 1

* Little known tips * Explanations
* Secrets revealed at last'!! G

in the Hilanous radio spoof
“Confessions
(44
of a Comic D.J.

Only$5.50 « % % % Rating
(contains language & brts never used on radio)
Comedy Cassette Box 111 Newburgh. IN 47630

A (Send for free catalog) MU

KLOS, KMEL, WMMR, KBZT,
KBCO, KLOL, CILQ, WRBQ,
KSHE, WPHD, WQFM and over
80 stations signed already.
Hosted and Host-Your-Own
versions available.

FREE DEMO
1-800-527-5335

Toby Arnold & Assoc., Inc.
4255 LBJ #156

Dallas, TX 75234

Format
Insurance

Precise computerized control of
music rotations with the FORMAX
Music System. No hardware required.

CALL Doug Blair collect
(313)591-1483

OBEDIENT SOFTWARE
38215 Ross Ave
Livonia. MI 48154

100% Trade

® Quality Production

® Fast delivery
e Will trade 100% for time

Contact: Paula Keller

Serigraphic Services
A division of Central Management Corp

Toll free 1-800-528-6052
(602) 954-4600
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EFFECTS
FOR
SALE:

Great radio promotions
deserve great production
effects. We sell the world’s
greatest library of produc
tion tracks, jingles, sound
effects, electronics, themes,
commercial beds, promo-
tion gimmicks, sounders,

zingers and much more...

...for $139.95 complete!
Wirite for a free audio sample:
e i W ok e e Y e ke v e ok A e o oy oy oy e
L A“41IR FORCE
Q190801

Box 944-Long Beach

Exclusive Interviews!
Rare Recordings!

The New
P R JECT

il
12 hours of
“The Man and his Music™"!

FREE DEMO

1-800-527-5335
Toby Arnold & Assoc., Inc.
4255 LBJ #156
Dallas, TX 75234

(" Let Us Solve Your W
Radio Personnel
Problems

National Broadcast Talent Coor-
dinators are specialists in Radio Person-
nel placement. We offer over 30 years of
radio expertise. We deal daily with the
placement of GM's, Sales Managers,
Program Directors, News people, Sales
people and all air talent. If you are in need
of well qualified experienced broad-
casters, or are seeking entry-level per-
sonnel National can fill your needs. We
offer current air-checks (playable thru
our phone lines) and complete resumes.
Your only cost is a telephone call.

BROADCAST TALENT COORDINATORS
Dept. R, P.O. Box 20551 Birmingham, AL 35216

For complete details write or call today ‘

(205) 822-9144 )

COMEDY SERVICE

*DJ MONTHLY —
Topical one-liners
‘DJ THROWAWAYS -

Bi-monthiy
music related humor

Send for sample today,
or call (713) 984-2144

VISA
MASTERCARD

APROFESSIONAL COMEDY SERVICE
3530 TIMMONS LANE SUITE 3010
HOUSTON TEXAS 77027

e Country 80
¢ Light ‘N Easy

¢ Alive Country

¢ Casual Country
 Pop Adult Lifestyle ¢ Hispanic

¢ Grand Ole Gospel *® Question Mark

TOLL FREE 800-251-9000
NASHVILLE

Jarketplace

THE

GREEN BOOK

Has Them!

135 popular categories packed into
300 pages invaluable for
PROGRAMMING * PRODUCTION
MARKETING ¢ RESEARCH
Edited by Jeff Green

CHR » AOR » A/C « GOLD

To order, Call (213) 670-5770
or send $69.50 to:
Professional
* Desk References, Inc.
8726D S Sepulveda Bivda No A4
Los Angeles CA 90045

MONEY BACK
Tax,UPS Delivery included. GUARANTEE

o MUSICe TEENAGERS « UF0'S  SCHOOL »

SNYIONI » AL « 010VY e+ SNINYO* JOHOAIO »SNSIF 009 » SHOLJ00 * SS00

ALCOHOL « AMERICA « ANIMALS » CHRISTMAS « ASTROLOGY « BAb

A Heartfelt
‘Thank You’...

_..to all the OMs, GMs, PDs,
and Jocks who have used our
Personality Helper DJ Gag Sheet
on their way to the top. We're
in our 2nd decade of being #1,
no contest, since 1970.

For genius one-liners for your
jocks, write to us for pedigrees
and air-ready samples.

Not A Gong In A Carload

. P.O. Box 25-866
Honolulu, Hawaii 96825

(808) 395-9600
_ ’ p

e e ]
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Great air people, great promotions, great
stations! 90-minute current issue #29 has
KIIS/Rick Dees, KUTE/Charlie Fox.
KFMB/Hudson & Bauer, KFRC 'Shannon
O'Brien, Hot Hits BBM-FM. KOME /San Jose
and more! Cassettes $5 50

Classic issue #C-22 offers WCFL/Ron
Britain-1966. KCBQ/Bobby Ocean-1971,
KFRC/Charlie Van Dyke-1970, KH)/Real Don
Steele-1971. Y 100/Larry McKay-1973,
WMYQ/Roby Yonge-1973 and
WAPE /Greaseman-198|. Cassettes $10.50

Back issues always available. Write us for
a list & more info

CALIFORNIA
AIRCHECKS

Dept. RR - Box 4408 - San Diego, CA 92104

o y,

to get a good idea of
what a great idea we
have in Image
Watches . . . paste
your color Iogo here

OR EVEN BETrERs\L
Send us

your

color logo

(Any size, letterhead,
photo, brochure, artwork)

along with $14.50
and we’ll rush you a
personalized watch
sample as our convincer!
7 Ohrvstrnres /)('ﬁ}»rjﬂ/ ,(///(//7////('('('9

Your company logo in full color is the dial of a
handsome wristwatch. Goldentone case. leather
strap. jeweled swiss movement with | year
limited warranty. Men's & women's sizes.
Remarkably inexpensive even in small quantities.

IMAGE WATCHES

{manufacturers)
Suite 470 ® 9300 Wilshire Blvd.
Beverly Hills, CA 90212 @ (213) 273.9012
Attn: Mr. Glass

* Money Back Guarantee

=« ]

Marketplace

@ OO~OCfF ) i@
ATI'ENTION PD’s & GM’

Mary Ann Cooper, internationally re-&)
nowned soap opera expert and colum-
nist. is now providing exclusive informa-
tion to radio stations all over North Ameri-
ca in a very flexible, scripted form.

“"NATIONAL SOAP REVIEW” - g daily re-
cap program with which your personaii-
ty can keep lsteners posted on high-
ights of all the daytime serials, now
available on a market-exclusive basis.
For sample script and rate information
contact BRYAN VAIL
L7 0

@ o0 s

1640 New Highway
Farmingdale, NY 11735

(516)752-9454

You supply the host...
We supply the stars!
Daily interview special

FREE DEMO
1-800-527-5335

Toby Arnold & Assoc.,

4255 LBJ #156
Dallas, TX 75234

Inc.

e

@)

Albany-Schenectady-Troy............. 77 Minneapolis-St. Paul
Anaheim-Santa Ana-Garden Grove . . . . .. 72 Nashville-Davidson

Atlanta . . ....................... 73 Nassau-Suffolk ... ....... ... . .. . .. . . ..
Baltimore . .................... 74 New Orleans . ...

Birmingham ....... . ...l 75 NewYork .............c.c.eeuiiinnnnnin...
Boston . . .. 76 Norfolk-Portsmouth-Newport News-Hampton
Buffalo . ... 79 OklahomaCity ... ... ... ... .. . . .. .
Chicago . 80 Philadelphia. ... ... ... ... ... ...
Cincinnati 81 Phoenix .....

Cleveland. ... .. 82 Pittsburgh ... ... ... ... ... ... ... :
Columbus, OH .. .84 Portland,OR.................

Dallas-Fort Worth . . 85 Providence-Warwick-Pawtucket . . .

Dayton ............. . ... 86 Riverside-San Bernardino-Ontario
Denver-Boulder . .................. 87 Rochester, NY ................ :

Detrolt .......................... 88 Sacramento .................
Greensboro-Winston Salem-HighPoint .. g9 st Louis..........

Hartford-New Britain . .............. .90 SaltLake City-Ogden . .. ... ..
Houston-Galveston . ............... 91 SanAntonio................ ...
Indianapolis . . .92 SanDiego.... ...........

Kansas City 93 SanFrancisco ..............

Los Angeles 94 SanJose ..............

Louisville . .................. .96 Seattle-Everett-Tacomsa . . .. ..............
Memphis ................... 97 Tampa-St. Petersburg .

Miami-Fort Lauderdale-Hollywood 98 Toledo ........................
Milwauvkee .. .................... 100 Washington,DC . . . ..

S R Y 5
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102
104
106
107
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11
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115
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117
118
120
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-130
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134
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_ SPIHING%ZQ‘gz STATION 5 §
2 82 /¢ s &

16.2 wGY am| A/C NBC
10.7| 9.9 11.6| 2|weyx fm| AOR 11/101 | MCGAVREN | ABC-R
8.3] 9.6| 9.8| 3|wrow am|A/C 13/86 | BLAIR ABC-D
7.4 7.0| 8.1| 4|wrowsm | BM 6|15 |12 |11 | 2 [11/97 | BLAIR
8.3] 8.9| 5.9| S|wwmy am|CHR | 2| 3| 3| 3| 4|22/50 |McGAVREN | MBS
6.3] 6.5| 5.8/ 6|wey fm|cER | 5| 2| 4| 4 |10 |17/64 |EASTMAN | ABC-C
6.2] 7.5] 5.0 7|woeex am| Talk |11 |12 |13 |13 |12 |10/114 | B HOWARD | CBS
4.5 5.0/ 4.4] slwwom em| a/c | 8| 7] 7| 5| 7[17/65 | sELcom RKO-1
5.31 3.9] 4.0| 9 |woena fm| ctry [12[13] 9| 9 | 5 [11/100 | TORBET RKO-2
3.6] 5.2| 3.8]10 |werm fm|A/c | 7| 6| 6| 6 | 6 [21/51 |CHRISTAL | NBC-S
3.6] 2.8] 3.3]11 |were am|ctry | 9| 9| 8 | 8 | 8 [21/51 |EasTMan | ABC-I
2.81 1.8] 3.3(11 |woskem |aor |10 | 5| 5 | 7 |11 [15/73 |B HOWARD | CBS-R
.41 2.11 1.6 13| woxo am|cCtry |13 |14 |14 [12 |13 [19/56 |PRO RADIO | ABC-E
0.91 1.0] 1.5] 14 |wasm fm|BM |15 (17 |15 [15 [18 |10/113
1.8] 1.4] 1.2 |15 |wem Em|BM |14 |16 |18 |14 (15 |22/48
.11 1.4] 1.0 16 |wess am|A/C |17 |21 [22 [22 [20 [12/88

Men 18-34

WPYX
WQBK-FM
WGY
WFLY
WTRY
WGFM
wWwWOMm
WGNA
WPTR

WO NOOUHE WN =

=
£
[*]
®
x

POP (00): 1105

Women 18-34 Men 18-49
POP (00): 1121 POP (00): 1745 POP (00): 1804 POP (00): 1438 POP (00): 1515

1
2
3
4
5
6
7
8
9
10

WPYX
WTRY
WGY
WFLY
wwOoMm
WGFM
WPTR

WQBK-FM

WROW
WASM

Demographic Rank
- |

-
o

WO ~NDOLHE WN =

WGY
WPYX
WQBK-FM
WTRY
WFLY
WGFM
WGNA
WWOM
WPTR
WROW-FM

1
2
3
4
5
6
7
8
9
10

WGY
WPYX
WTRY
WFLY
WWOM
WGFM
WPTR
WROW

WQBK-FM

WGNA

-
o

W oO~NOOCHEWN =

Women 18-43 Men 25-54

WGY
WGNA

WRCW-FM

WTRY

WROW
WWOM

WQBK-FM

WPTR
WGFM
WPYX

Women 25-54

WGY
WROW
WTRY
WGFM
WROW-FM
WWOM
WFLY
WPYX
WGNA

1
2
3
4
5
6
7
8
9
10 WPTR

AIC
AOR
88nd
BM/Easy
CHR
Ctry
Gold
Misc

Rel

Talk

—
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| - - i . e ! 5 L o 270
S S & & S
1 5.8] 7.1] 6.7 KBIG  fm | BM 4123| 9| 4! 2|12/88 | TORBET
7.5] 5.8] 6.7 KMET  fm | AOR 3 4 |15/72 | EASTMAN NBC-S
7.3) 6.11 5.7] 3 )kAsc  am|Talk | 3|22 11| 7| 3|16/67 | KaTz ABC-I
2.6 3.2 5.4 4 | KROQ-FM AOR 9 4 6 |24 {12/89 ROSLIN
3.7} 4.4] 5.1 | 5 |[krrtw fm | CHR 6|10 2| 2 15/71 | RRO RKO-1
4.51 6.1} 4.8} 6 | xios fm | AOR 21 2] 3| 3|14 |21/52 | RATZ ABC-R
3.0 3.4) 3.5] 7 |xost  fm|BM 15 134 |29 |12 | 5 |13/84 | CHRISTAL
3.3] 3.0} 3.3 8 |xnx am| News | 7 139 |24 {14 |10 | 24/46 | CBS SPOT CBS
4.1] 2.3] 3.1 ] 9 |*xmpc  am|Talk | 8 {15 |27 |11 | 7 |21/51 | MR
3.1] 2.7} 3.0 110 [xrws  am | News [ 5 |28 {30 |20 |12 |26/42 | RAR NBC
3.1] 3.8j 2.8 11 |ewrz fmia/c fi6 |16 | 5| 5 | 9 |15/71 | SELCOM AP
3.8 3.6 2.8 |11 | kNx-Fm AOR |13 |19 | 6 | 8 | 6 |18/60 | CBS-FM
4.0] 3.6 2.7 |13 |xm am | CHR 110 { 9 |10 |10 | 8 |23/48 | CHRISTAL ABC-E
2.0 2.4 2.7 |13 |xns fm|CAR 12 | 6 | 7 | 9 [11 |20/54 | McGAVREN ABC-C
3.1 2.7] 2.3 ]15 |xion fm | BM 18 |38 38 |30 |23 ;18/61 | SELCOM
2.0} 2.7 2.2 116 |xi0@  fm|CAR |11 | 4 |12 [18 |25 |27/40 | MASLA
2.0 2.1 2.1 |17 |xzaFm Ctry |21 |24 |25 [17 |13 |16/70 |BLAIR
- - 2.0 |18 |xPRZ  am | BBnd 124 |29 [37 |34 [22 |16/69 |McGAVREN
1.1) 1.6 ] 2.0 |18 |xwiz  am |A/C |19 |17 {20 |15 [15 [19/57 | TORBET AP
1.6 | 2.2 ] 1.9 |20 |xezy-rm AOR |14 | 8 | 8 |13 |26 |24/45 | ROSLIN
3.3} 3.4 1.9 20 |K!AC  am |cCtry [20 {18 |28 [23 |18 |19/57 | EAsTMAN ABC-D
1.0 1.2 § 1.7 |22 |xns am | Ctry |22 |13 {31 |26 |21 [18/59 | RKO RKO-2
1.6 f 1.6 | 1.7 |22 |wxr fm | Ctry |30 |30 [17 |16 |16 |13/83 |PRO RADIO | AP
2.3 2.8 | 1.7 |22 |xm®a am |CHR |17 | 5 {14 (22 |33 |25/43 |MMR
1.4 0.9 1.6 |25 |kk6O  fm | Jazz |26 |21 |21 |21 |17 |17/64 |UNIREP AP
1.9 1.7] 1.5 |26 |xnos  fm Easy (25 |31 (26 |27 |20 [19/58 | GROSKIN

Continued on page 78




Atlanta #18

& "

@@ STATION g
5 $
b Q

WVEE fm| Urbn

10.6| 12.6 9.5 2 | wiGce fm{ CHR

1982 R&R RATINGS REPORTNVol. It ¢ 73

10.5| 10.2| 8.7| 3| wsse am| A/C o] 9| 11| 8| 5| 17/64 | CHRISTAL | NBC |7.6

8.9 8.6 8.0 4 | waxi-Fm CHR 3 5 2 BLAIR TSTAR (9.3
== 5.3 7.8 5| weux  fm| Ctry 5 6 5 SELCOM 8.1
6.1f 5.3 7.5| 6| ween fm| BM g{16| 8 RATZ 5.2
10.7 8.7 6.2 7 | WKLS-FM AOR 7 3 4 MASLA NBC-S |15-3
7.4 7.0 4.8 8| wiLTA fm| A/C 12| 14 6 EASTMAN AP 3.5

6.5 5.5 4.1 9 | wrPLO am| Ctry {11} 10| 12 {10 9| 15/73 | McGAVREN ABC-1I |3.7

4.3| 3.8| 4.1| 9| wsemm ac | 6| 7| 7| 9| 8|21/52 | CHRISTAL | CBS-R |5.3
4.4 5.0| 4.0|11|west am|News | 9|24)15|13]10|17/63 | KATZ MBS |[3.6
2.2| 3.0| 3.6|12|waox am|Blk |10} 4} 9 |11 }13 18/61 | B HOWARD 1.4
3.0] 1.8 3.6|12|wene am| Talk |13 [13 |17 |14 |14 | 14/76 MMR NBC-T 2.3
>ol 18] 2.2]14|woxs am| cER |14 {12 |10 |12 |12 |19/56 BLAIR TSTAR 1.8
0.8l 1.2] 1.3]15|wvze anm|Rel |17 18|16 |18 {18 | 9/118 0.4
5.4l 0.4] 1.1|16|wco am|Blk f15) 8 |14 |16 |16 |23/46 BUCKLEY 0.8

- 0.3 1.1 116 | wxu am| Misc |16 |22 |13 |15 |15 11/98 LOTUS -

Demograj té Format Reach

Men 18-34 women 18-34 Men 18-49 Wwomen 18-49 Men 25-54 women 25-54

POP (00): 3421 POP (00): 3512 POP (00): 5370 POP (00): 5496 POP (00) 4507 POP (00): 4559 AIC 1 7.6
AOR SN 6.4
BBnd m8

1 WVEE 1 WQXIFM 1 WVEE 1 WOXI-FM 1 WKHX 1 WOXIFM BIk/Urbn peess— 6.2

2 WKLSFM 2 WVEE 2 WOX-FM 2 WVEE 2 WVEE 2 WKHX BM/Easy s 75

3 WOXI-FM 3 W2ZGC 3 WKLS-FM 3 WZGC 3 WQXI-FM 3 WPCH CHR e

4 WZGC 4 WKHX 4 WKHX 4 WKHX 4 WPCH 4 WVEE Clas  ma?d

5 WKHX 5 WKLSFM 5 W2ZGC 5 WLTA 5 WSB 5 WZGC Ctry 1.9

6 WSB-FM 6 WLTA 6 WPCH 6 WPCH 6 WLTA 6 WSB Misc —— .0

7 WLTA 7 WPCH 7 WLTA 7 WSB 7 WZGC 7 WLTA News  mmmm40

8 waxi 8 WSB-FM 8 wsB 8 WKLS-FM 8 WSB-FM 8 WSB-FM Rel mm 24

9 WAOK 9 WAOK 9 WSB-FM 9 WSB-FM 9 WPLO 9 WPLO Talk _— 3.6

10 WSB 10 waxl 10 WPLO 10 WAOK 10 WGST 10 WAOK




Baltimore 15

am
7.7 5.8 8.9 8.7 2 |wxyv fm | Urbn 3 3 2 2| 10/107| McGAVREN
8.3 9.7 7.1 7.7 3 [wiyy fm | AOR 4 2 8| 11/97 BLAIR ABC-R
6.3 6.1 7.9 7.5 4 |wrPOC fm | Ctry 611 5 3 10/112| EASTMAN ABC-D
7.8 8.5 6.8 5.3 S | WLIF fm | BM 718 |13 |10 |10 | 13/86 CHRISTAL
4.9 5.8 4.5 4.8 6 |wBasB fm | CHR 5 2 4 4 7] 16/69 TORBET ABC-C
5.6 3.9 3.4 4.5 7 | WF8BR am | CHR 2§12 8 7 34 19/56 MMR NBC-T

3.8 ‘3.2 4.3 4.3 8 |WWIN am | Blk 9 4 3 5 9| 14/78 | B HOWARD

2.4 3.4 3.5 4.2 9 |WITH am | A/C 13131 (28 |19 (12 11/98 HILLIER MBS

6.6 5.3 4.0 3.7 J10 |weBM  am A/C 8116 |10 8 6| 16/67 RATZ ABC-I

- = 2.8 3.7 110 | wrLX fm | BM 12125 |19 |15 |14 14/79 KATZ

== 1.9 4.1 3.2 |12 | wyst fm| A/C 11 8 6 6 Si 16/66 MASLA RKO-1

0.7 1.3 2.0 2.8 {13 | weBB am | Blk 15 6 |11 |11 |11)] 13/87

3.4 3.1 2.6 2.4 114 | wCAO am| CHR 10 9 9 ['12 [13] 23/47 | McGAVREN RKO-2

0.6 1.7 2.5 2.3 |15 | wsiD am | Blk 16115 [15 [14 |1 14/80 | MASLA SHRDN

1.3 2.0 1.9 2.1 [[16 | WWDC-Fm AOR 14 5 7 113 {22} 18/60 CHRISTAL NBC-S

1.1 1.5 1.2 1.5 {17 | wres fm | Rel 22422 127 |24 |19] 11/98

1.1 1.2 0.7 1.4 |18 J|wrOX fm| CHR 19 7 816 |16 | 16| 13/84 BLAIR ABC-R
1.4 0.6 1.1 1.2 |19 | WHUR fm | Blk 200123 14 17 | 18| 15/71 CBS-R
0.9 0.7 0.8 1.2 |19 | wKkTK fm| A/C 171 10 |20 20 | 20| 22/48 CBS-FM CBS-R

0.9 1.5 1.0 1.2 |19 |wTOoP am| News | 18 | 21 |24 | 21 17| 20/54 CBS SPOT MBS

1.5 1.1 0.4 1.0 | 22 | WPGC-FM CHR 23] 27 |12 |18 | 23| 16/68 TORBET ABC-C
Demographic Rank Format Reach
Men 1834 Women 18 34 Men 18-49 Women 18-49 Men 25-54 Women 25-54
POP (00). 3246 POP (00). 3279 POP (00): 5239 POP (00): 5347 POP (00): 4392 POP (00): 4522
1 Wivy 1 WXYV 1 WIYY 1 WXYV 1 WPOC 1 WXYV :’gn 27
R 0.4
2 WXYV 2 WIYY 2 WXYV 2 wPOC 2 WXYV 2 WPOC Blk/Urbn 202
3 WWIN 3 wBSB 3 wPOC 3 wass 3 WFBR 3 WBAL gmfasv S i
R .
4 WWDC-FM 4 WYST 4 WFBR 4 WIYY 4 WIYY 4 WCBM Clas a3
5 WPOC 5 WWIN 5 WWIN 5 WYST 5 WYST 5 WYST Ctry o 7.5
Misc . 9.6
6 WFBR 6 WPOC 6 WYST 6 WCBM 6 WWIN 6 WBSB News g 12
7 wBSB 7 WEBB 7 WWDC-FM 7 WWIN 7 WBAL 7 WFBR FTiellk - 2o
8 WYST 8 WCAO 8 WBSB 8 WCAO 8 WCBM 8 WWIN @ &7
9 WRQX 9 WCBM 9 WLIF 9 WBAL 9 WLIF 9 WEBB
10 WLIF 10 WSID 10 WCBM 10 WEBB 10 WBSB 10 WLIF
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13.6 | 17.7 | 16.6 wzzxk fm| Ctry s| 3 11/99 | KATZ [AP 16.9
9.1} 7.0 12.3 WENN-FM Blk 3 21 21 3| 2|10/111| SELCOM { 15.8
12.3110.5| 11.3 3 | WKXX fm | CHR 2 2 3 |14/78 McGAVREN [ABC—D 13.7
a.8| a.6| 7.3| 4|warv amiBlk | 9| 4] 815 5 | 9/118 | B HOWARD 3.9
3.8 6.7 5.9 5 | WQEZ fm | BM 5114 |10 8 6 | 15/72 BLAIR 4.5
6.4] 6.0|] 5.0] 6 |wson am|A/c | 4(10} 6 4 4 | 22/49 | EASTMAN | RKO-2 |4.9
4.7 5.5 4.4 7 | WAPLLFM AOR 6 3 5 6 |12 | 20/55 TORBET NBC-S 6.7
321 4.9] 4.3| 8 wao am[Blk | 7{ 6} 9| 917 17/62 | MASLA ABC-C (4.0
78] 3.3] 4.0] o [wew am|Blk (13| 9|12 |13 |13 [13/83 | SELCOM 3.5
55| 4.9] 3.3]10|wvox am|cery {1220 1€ |12} 9 16/68 | HILLIER |RKO-1 (2.5
a.8l 2.8| 3.1[11 [wekx fm}ROR 10} 7| £ 7 | 8 |18/60 | CHRISTAL 3.8
a.s! 4.3] 3.0f12 |weme amjaA/C g |12 | 7 |11 |11 |23/47 | McGAVREN | TSTAR {2.5
2.0 1.4 2.8 113 | wert am | BBnd |17 |19 |20 16 |15 | 10/107 | BLAIR 2.7
2.2 1.4 2.6 |14 | wBuL am | Blk 15 g |11 |10 |10 15/73 R A LAZAR | SHRDN 1.7
4.1 4.5 2.2 115 | wari am | A/C 11 |18 {15 |17 |16 25/44 TORBET CBS 2.6
2.3 3.7 2.1 )16 | woiC fm | Rel 16 115 |13 |15 |17 17/65 SAVALLI 2.7
4.6 2.3 1.9 |17 | wybpe am | Ctry |14 |13 18 |14 |14 [25/43 PRO RADIO | ABC-I 2.2
1.5 0.7 1.1 |18 | wwws am A/C 21 |21 121 |20 18 7/146 CARPENTER 1.0
Demograjl ' ! 1

Men 18-34 Women 18-34 Men 18-49 Women 18-49 Men 25-54 Women 25-54

POP (00): 1151 POP (00): 1252 POP (00): 1862 POP (00): 2051 POP (00): 1564 POP (00): 1733

AIC R 1 2.0
AOR AR 7.5

1 WZZK 1 WKXX 1 WzzK 1 WZZK 1 WZzZK 1 WZZK BEnd  mm28

2 WENNFM 2 WENNFM 2 WENNFM 2 WKXX 2 WENNFM 2 WKXX g;‘;i’,g;‘;"—sg——__”-ﬁ
3 WKXX 3 WZZK 3 WKXX 3 WENNFM 3 WKXX 3 WENNFM || chR Ll

4 WRKK 4 WSGN 4 WRKK 4 WATV 4 WSGN 4 WATV Ctry e 228

5 WAPIFM 5 WATV 5 WSGN 5 WSGN 5 WRKK 5 WSGN ';“jc — 5.

6 WSGN 6 WERC 6 WAPIFM 6 WOQEZ 6 WQEZ 6 WQEZ € -z

7 WERC 7 WAPLFM 7 WQEZ 7 WJLD 7 WATV 7 WJLD

8 WJLD 8 WJLD 8 WATV 8 WBUL 8 WAPFM 8 WVOK

9 WQEZ 9 WRKK 9 WJLD 9 WERC 9 WJLD 9 WBUL

10 WATV 10 WQEZ 10 WERC 10 WAPHFM 10 WERC 10 WENN
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8.5 9.7 8.7 7.9 8.5 WHDH am| A/C BLAIR AP 9.3
6.7 6.8 8.2 8.5 8.4 2 | WBZ am| A/C RAR ABC-E 9.2
11.1( 12.6 9.3 6.7 7.4 3| WCOZ fm| AOR BLAIR 10.3
7.1 5.0 6.1 5.8 7.0 4 | WXKS-FM CHR MMR 10.7
7.0 6.0 6.6 6.2 6.6 S | WEEI am| News CBS SPOT CBS 4.6
e 0.6 0.5 3.5 5.3 6 | WMIX fm| A/C 6 8 4 4 4 115/70 EASTMAN 3.3
3.9 4.6 Do) 5.9 4.7 7| WBCN  fm| AOR 8 6 3 3 6 (14/74 TORBET AP 7.1
6.3 4.9 5.3 6.1 4.4 8 | wiiB fm| BM 10 (14 {18 [10 |10 |13/78 CHRISTAL 4.4
5.8 5.4 5.0 4.6 4.1 9| WROR fm| A/C 7 7 5 7 5 {17/61 RKO RKO-1 4.4
3.7 3.9 4.1 3.1 4.0 (10 | wvBF fm| A/C 9 3 6 8 9 116/65 McGAVREN 2.6
3.7 3.5 4.0 3.9 3.1 |11 | WEEI-FM AOR 12 |15 7 9 8 117/61 CBS-FM CBS-R 4.9
3.2 2.5 2.8 3.1 3.0 |12 | WRKO  am| Talk [11 [21 |15 |14 | 13 19/55 RKO RKO-2 2.2
3.7 4.0 3.2 3.7 2.7 |13 | WXKS am| BBnd (19 |35 |34 |17 ] 12 9/116 | MMR AP 2.0
2.2 2.5 2.7 Sodl 2.3 | 14 | WHUE-FM BM 14 {16 21 (21|19 |16/66 SELCOM ABC-D 1.9
1.7 3.0 2.6 2.5 2.1 | 15| WSSH  fm| BM 16 |26 |16 |13 | 11 |14/75 HILLIER 1.2
2.6 2.0 2.2 1557 2.0 |16 | wits am| Talk |13 |22 17 [18| 16 [20/53 KATZ MBS 1.7
1.5 L.2 1.2 1.7 1.9 (17 | wiLD am| Blk 21 9 |11 [12 ] 15 8/123 | MASLA SHRDN 0.9
1.4 1.5 1.6 19593 1.7 118 | WAAF fm| AOR 15 5 {10 [15] 23 |19/56 KATZ NBC-S 1.5
1.4 1.0 1.4 1.7 1.4 119| WCRB  fm| Clas |18 |32 {19 19| 18 [(19/54 DONOFRIO 1.7
1.0 1.1 1.1 1.0 1.3 20| wBOS fm| CHR 17 4 113 |20 27 (22/47 B HOWARD ABC-R 1.6
0.8 0.9 0.7 0.9 1.3 | 20| WCGY fm| CHR 23 120 |12 j16| 17 |11/92 MASLA 0.8
1.1 1.1 1.0 1.3 1.3]20| WROL am| Rel 20 [19 |26 | 26| 22 |16/65 0.5

Continued on page 78
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KISS 108 FM IS BETTER HIT MUSIC

WX

Ks

1430 AM

FOR “THE MUSIC OF YOUR LIFE”




A

ﬁn/oz’
XKS

FOR “THE MUSIC OF LIFE")
430 AM

#‘l*

113*

A25-49 M-SU _6am-mid A25-49 M-F fam-mid W25-49 SA-SU_6am-mid
A25-49 M-F 3-7pm W25-49 SA-SU_6am-mid A25-54 M-F drives
W25-49 M-F__ 6am-mid A25-54 M-F 6am-mid M25-54 M-F__ drives
W25-49 M-F 3-7pm A25-54 SA-SU 6am-mid W25-54 M-F drives
A25-54 M-F J0am-3pm M25-54 M-F 6am-mid A25-49 M-F 6am-mid
A2554 M-F____3-7pm W2554 MF___6am-mid A25-49 SA-SU bam-mid

Py

}

i |
WHKS-AMIFM pOSITIONED Righ

Where it Gounts

A

MAJOR MARKET RADIO SALES

*SOURCE: Spring '82/Avg. s Hour Estimates, Metro Survey Area: All dayparts as listed.

Survey claims are based on estimates only and are not precise to any mathematical degree.
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Anaheim-Santa Ana-Ga;den Grove

SPRING /&8 & &
ST Y

] P S N S5 QLR N

2N2%\ 82 fx€ & $86 ) S8 §

2.2 1.7 1.4] 27 | xRLA am| CHR 31| 20| 19| 19| 19| 15/71 B HOWARD AP

1.8 1.1 1.2 | 28 | xezvy am| AOR 23 7| 16| 29| 38| 27/39 ROSLIN

1.0 1.2 1.1 29 | xraC.Fm Clas | 28| 32| 33| 33| 30| 22/50 McGAVREN MBS
2.3 1.2 1.1] 29 | Kwsr fm{ CHR 27| 14| 13] 24| 32| 24/45 TORBET CBS-R
1.2 1.1 1.1} 29 | KYMS-FM Rel 29) 25! 15| 25| 31| 21/52

1.7 0.9 1.0 ] 32 | xBrrY am| BBnd | 34| 26| 18| 28 | 27| 15/74 AP

Continued from page 72

Demographic Rank Format Reach

Men 18-34 Women 18-34  Men 18-49 Women 18-49 Men 25-54 Women 25-54
POP (00): 3324 POP (00): 3313 POP (00): 5311 POP (00): 5279 POP (00): 4408 POP (00): 4396 :g:n -6
23.2

BBnd . 38

Blk/Urbn 1.8
1 KMET 1 KRTH 1 KMET 1 KRTH 1 KMET 1 KRTH BM/Easy mummesesmmmy 140
2 KLOS 2 KMET 2 KLOS 2 KBIG 2 KRTH 2 KBIG CHR IR——
3 KROG-FM 3 k)05 3 KRTH 3 KMET 3 KABC 3 KNX-FM Clas -

Ciry ——— 4
4 KRTH 4 KNX-FM 4 KABC 4 Kls 4 KBIG 4 KFI iaz2 G
5 KHTZ 5 KHTZ 5 KROQ-FM 5 KNX-FM 5 KOST 5 KABC Misc — ¢ O
6 KABC 6 Kils 6 KHTZ 6 KLOS 6 KNX 6 KIS News —— 6.3
7 KEZY-FM 7 KROQ-FM 7 KBIG 7 KHTZ 7 KMPC 7 KOST gg'an -111

| AR

8 KBIG 8 KFI 8 KMPC 8 KFi 8 KHTZ 8 KHTZ Talk —
9 KNX-FM 9 KEZY-FM 9 KNX 9 KWIZ 9 KNX-FM 9 KwiZ
10 KIS 10 XTRA 10 KNX-FM 10 KROGFM 10 KZLA-FM 10 KIKF

Boston #7
Continued from page 76

Demographic Rank Format Reach

Men 18-34 Women 18-34 ~ Men 18-49 Women 18-49 Men 25-54 Women 25-54
POP (00): 5200 POP (00): 5391  POP (00): 7956 pop (00): 8283 POP (00): 6463 POP (00): 6721 AIC

AOR R 7 7
BBnd -0
Blk/Urbn mm 19

32.2

1 wWCoz 1 WXKS-FM 1 wWCoz 1 WXKS-FM 1 WBZ 1 WHDH BM/Easy mmmmmm 100
2 WBCN 2 WMIX 2 WBCN 2 WHDH 2 WBCN 2 WBZ e ——
3 WXKS-FM 3 wcoz 3 WXKS-FM 3 WMJX 3 WHDH 3 WXKS-FM Ctry :{

4 WMJX 4 WBCN 4 WVBF 4 WBZ 4 WROR 4 WMJX Misc.  enm— s

5 WROR 5 WROR 5 WBZ 5 WROR 5 WMJX 5 WROR S O

6 WVBF 6 WHDH 6 WMJX 6 WCOZ 6 WXKS-FM 6 WEEI-FM Talk _— 0

7 WEEI-FM 7 WEEI-FFM 7 WROR 7 WBCN 7 WEEI 7 WEEI

8 WAAF 8 WVBF 8 WHDH 8 WEEI 8 WVBF 8 WSSH

9 WHDH 9 WBZ 9 WEEI-FFM 9 WVBF 3 WJIB 9 WVBF

10 WCGY 10 WILD 10 WAAF 10 WSSH 10 WCOZ 10 wJiB

— ]
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[
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SPRING /85 o ( Jsss /) $ &
S\ 52\ 80 L& S [$/Q/S/SS/ &S ) s&8 /) § f
>\ %< 53 & S/N /X)X /) S8 NN & o
15.5] 11.6 12.1441: fm]| BM 4| 12 9 6 3| 11/101] TORBET 9.8
13.4| 13.1] 10.6 2 | ween am) A/C 2 6 8 7 41 14/76 EASTMAN NBC 10.3‘
9.71 8.4| 9.7 3 )|wxksw am| CHR 4 3 2)18/61 | BLAIR ABC-D |8.8
7.1 8.8 8.3 4 | WBEN-FM CHR 3 2 3 71 17/64 EASTMAN 8.9
7.6 9.7 7.7 5 | wor@ fm])] AOR 6 2 5|11 | 13/86 KAT2Z NBC-S [14.3
7.0 7.6 7.3 6 | wor am| A/C 5|10 4 KATZ ABC-E |6.4
6.2 5.0 7.0 7 | weLk fm| Blk 9 3 5 4 5 8/134 | PRO RADIO 4.7
1.6 5.1 4.7 8 | wecx am| BBnd (10| 14 {15 |12 8 | 12/91 | MASLA MBS 3.3
2.6 2.8 4.6 9 lwrek fm| Ctry | 8§13 |10 8 6 { 13/84 | MCGAVREN RKO-2 |5.9
1.7 2.2 2.8 |10 | waQ) fm| BM 12 9 |12 |11 9 | 10/105 | RKO ABC-I 1.6
0.5 2.2 2.8 10 | wzir fm | CHR 11 5 7 9 (14 {19/58 CHRISTAL ABC-R 3.4
6.4 4.3 2.7 | 12 | wpHD fm | CHR 7 7 6 |10 |10 {24/46 MMR ABC-C |4.4
1.0 1.4 1.7 | 13 | wuro am| Blk 15 8 |11 |13 |12 |13/85 SELCOM SERDN ]0.7
- 1.5 1.4 | 14 | wevur fm| A/C 14 |16 |13 |14 {15 |20/55 McGAVREN RRKO-1 2.4
3.5 3.3 1.4 ] 14 | wwoL am| Ctry |16 |18 |17 {15 |13 15/74 RKO ABC-I 1.4
0.6 0.7 1.2 § 16 | win am| A/C 22 |20 (21 (18 |18 9/123 SHRDN |--
1.1 1.1 1.1 117 | woex fm | Rel 17 117 |18 (20 |17 }16/70 1.1
1.4 1.1 1.1 |17 | wyse am | A/C 13 115 |14 |16 |16 [26/42 |MMR CBS 1.1
Demographic Rank Format Reach
Men 18-34 Women 18-34 Men 18-49 Women 18-49 Men 25-54 Women 25-54
POP (00): 1598 POP (00): 1712 POP (00): 2647 POP (00): 2834 POP (00): 2274 POP (00): 2418
AIC 221
1 WGRQ 1 WBENFM 1 WGR 1 WKBW 1 WGR 1 WKBW Qg:d e
2 WGR 2 WKBW 2 WGRQ 2 WBEN-FM 2 WBEN 2 WGR BIk/Urbn __'8_,
3 WBEN-FM 3 WGRQ 3 WKBW 3 WBLK 3 WJYE 3 WJYE BM/Easy mu—— 15.6
4 WBLK 4 WBLK 4 WBEN-FM 4 WGR 4 WKBW 4 WBEN CHR SEEES— 23.5
5 WKBW 5 WGR 5 WBLK 5 WJYE 5 WBEN-FM 5 WBLK ﬁ‘lfsyc — -7 oo
6 WZIR 6 WPHD 6 WBEN 6 WGRQ 6 WYRK 6 WYRK Rel -—” .
7 WPHD 7 WYRK 7 WJYE 7 WYRK 7 WBLK 7 WBEN-FM
8 WUFO 8 WZIR 8 WZIR 8 WBEN 8 WPHD 8 WECK
9 WBEN 9 WBEN 9 WPHD 9 WPHD 9 WGRQ 9 WACJ
10 WJYE 10 WJYE 10 WYRK 10 WECK 10 WACJ 10 WWOL
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2, 2\ SPAING 4 S Seo/ & &
Z SN ¥ /& LI S 12

PN AN N AL S /SIS ESSes) a8 /& S
AN AN AN Y LYUYSYN/XX) VSIS &L X/ shake

9.6 9.4| 9.6 | 9.2 7.8 WGN  am| Talk 17 14 | 8 13/79 |CHRISTAL 8.5

4.1 6.3 6.9 6.1 6.6 2 | WGCI fm| Urbn 5 3 2 {11/96 SELCOM 4.5

2.6 2.7 2.1 4.6 .1 3 ) wWBMX fm| Blk 6 6 2 2 4 |13/80 MASLA 5.1

7.2 6.1 6.0 5.9 4.9 4 | WBBM am| News 3 ]26 120 |19 |12 |16/65 CBS SPOT CBS 5.7
6.7| 6.1 6.5( 5.8| 4.9 4|wioo fm|BM [10 [23 |15 |10 ] 3 |11/91 |RaTzZ 4.3

5.0 5.0 4.7 4.5 .8 6 | WLS am| CHR 2 5 3 6 |20/54 BLAIR ABC-C 4.9

3.8 4.8 4.7 4.8 55 7 | WIND am| Talk |15 |24 [23 |22 |17 |11/91 RAR ABC-E 5.2

4.3 4.4 3.5 3.6 1 8 | WLS-FM CHR 4 471 4 5 |15 |19/54 BLAIR ABC-R 4.9

3.31 4.0} 3.7 4.4 3.9 owiak fm|BM 13 |22 |22 |15 |11 |14/77 | McGAVREN 3.9

3.1 3.5 4.2 4.2 .8 |10 | wLupP fm| AOR 8 2 3 6 | 23 |16/67 MMR AP 5.8

3.3 2.9 3.4 3.5 3.7 |11 | wCLR fm| A/C 9 10 6 [ 5 116/66 TORBET 2.8
0.9 1.6 1.1 1.1 .7 |11 | wJJD am| BBnd (18 |19 |28 |23 7 [11/93 MMR ABC-I 3.1

3.1] 2.7 2.5 2.5] 3.7 |11 |WSPC  am[BIk [17 | 5| 7] 7| 9 [13/78 2.6

S 4.8 4.2 3.9 3.5 |14 | WMAQ am Ctry 7 413 (17 |12 8 |19/55 EASTMAN NBC 4.4

2.4 2.2 2.7 2.1 2.7 |15 | wBBM-FM CHR 11 7 |12 |13 |18 [20/52 CBS-FM CBS-R 3.1

3.7 3.8 3993 2.9 .7 15 | WKQX fm)] A/C 14 |11 8 9114 §20/54 EASTMAN 3.4
2.8 2.6 3.1 3.8 2.5 |17 | WFYR fm{ A/C 16 (116 (10 (11 | 13 |21/51 RKO RKO-1 3.2
3.5 4.0 3.4 2.3 2.4 | 18 | WMET fm| AOR 12 8 9 |14 | 24 |23/47 KATZ NBC-S 4.2
1.5 1.4 1.6 2.0 2.4 |18 | WYON amj Blk 19 9 113 117 | 16 {16/67 SELCOM SHRDN 1.5
3.1 3.1 3.0 1.6 2.3 ] 20 | WJEZ fmf Ctry [20 [14 |16 |18 10 15/70 MMR RKO-2 2.0
0.9 0.9 1.3 1.0 .6 |21 | woJO fm| Span (27 f15 (18 | 20 19 7/146 | LOTUS 0.5
= == -- 1.3 1.6 |21 | WUSN fm Ctry {23 J12 |21 |21 20 15/69 B HOWARD ABC-D 2.5
1.3 2.1 1.6 2.0 .6 121 | WXRT fm|] AOR 22 J21 11 §16 | 22 |16/65 MASLA 2.5

3.0 2.1 2.5 2.0 1.5 | 24 | waAlTr am|} BM 24 |30 |33 [29 | 28 |16/67 KATZ 1.0
1.9 1.4 2.2 2.0 1.3 | 25 | wFmT fm) Clas |25 }28 24 |25 | 21 14/75 CMBS 2.4
1.8 1.3 1.1 1.6 1.1 | 26 | wCrL am} A/C 21 |25 |19 |24 | 25 |24/43 B HOWARD MBS 1.6
Demographic Rank Format Reach

Men 18-34 Women 18-34 Men 18-49 Women 18-49 Men 25-54 Women 25-54 A/C I 10.0

POP (00): 11526  POP (00): 11847  POP (00): 18243  POP (00): 18739  POP (00): 15264  POP (00): 15730 gg:d byl

1 wBMmX 1 WGCl 1 WGCI 1 wacl 1 WGN 1 WGN BIk/Urbn o

2 WLUP 2 WBMX 2 WBMX 2 WBMX 2 WCLR 2 WGCI BM/Easy NSNS 10.3

3 WGC 3 WCLR 3 WLUP 3 WCLR 3 WGCl 3 WLOO CHR o115

4 WLSFM 4 wWLS 4 WLS-FM 4 WLs 4 WBMX 4 WBMX Clas  wms

5 WMET 5 WLS-FM 5 WLS 5 WGN 5 WLOO 5 WLS Ctry W— .8

6 WLS 6 WKQX 6 WCLR 6 WLSFM 6 WMAQ 6 WCLR Jazz W3

7 WJPC 7 WJPC 7 WJPC 7 WLOO 7 WLS 7 WJJD x;s:s =675“

8 WXRT 8 WLUP 8 WMET 8 wKax 8 WBBM 8 WLAK Rel fo

9 wKax 9 WEYR 9 WGN 9 WJPC 9 WJPC 9 WJEZ Span  ®is

10 WCLR 10 WBBM-FM 10 wkax 10 WFYR 10 WLS-FM 10 WFYR Talk  Com—




Cincinnati #27
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9.8 8.9 7.1 5 | wwez fm| BM 10 51 12/89 EASTMAN 5.0

7.1 6.3| 6.2| 6 |wrem fm| A/C 6 9| 2| 2| 2| 14/79 | BLAIR 6.6

-- 6.1 5.9 7 | wmLx am| BBnd 9|14 |18 | 16 8| 11/99 McGAVREN RKO-2 | 4.2

4.2 5.9]| 5.6 8 | wuBEFm Ctry /10|10 | 7| 5| 4| 11/97 | McGAVREN 5.1
7.9| 6.4 4.5| 9 |weky am| N/T 8|17 |17 |15 |12 | 15/74 | EASTMAN ABC-I | 3.5
5.8] 2.6 4.4|10|won  am|Blk |11 | 3| 6| 8 |11 |13/81 | HILLIER 1.9
2.5} 5.5| 4.3{11 Jwyys fm|A/C 71 5| 51 7| 6|16/70 | MMR 5.8
2.2| 2.4§ 3.9|12 |wmz fm|Urbn {12 | 4| 8 | 9 |10 |14/77 | HILLIER 6.1

2.9 2.6 2.9 |13 | wsai am | Ctry (14 |15 |15 |14 |13 | 17/65 CHRISTAL MBS 1.3

2.6 1.3 2.4 |14 ) wsks fm | AOR 13 7 9 |11 |16 |21/52 CBS-FM RKO-2 | 2.8
2.0 1.9 | 1.9 |15 | wsairm Ctry {15 [12 [12 |12 |15 |19/56 | CHRISTAL MBS 1.5
1.3 1.3 1.7 |16 |wLyk fm | BM 17 118 (23 |18 |17 {10/108 | GROSKIN 1.1
1.4 0.8 1.5 |17 |wNoP am | Jazz (16 |22 |13 (13 ;14 |12/87 1.1
Demographic Rank Format Reach

Men 18:34 Women 18-34 Men 18-49 Women 18-49 Men 25-54 Women 25-54

POP (00): 2026  POP (00): 2094  POP (00): 3172 pQp (0o): 3318  POP (00): 2616  POP (00): 2774 AlC Leo
1 WEBN 1 WRRM 1 WEBN 1 WRRM 1 wilw 1 WKRC AOR EEE— .7

2 WRRM 2 WKRQ 2 WKRC 2 WKRC 2 WKRC 2 WRRM gﬁ(?gb — 50 )

3 WKRC 3 WEBN 3 WRRM 3 WKRQ 3 WRRM 3 WUBE-FM oy

4 WKRQ 4 WYYS 4 WLW 4 WEBN 4 WEBN 4 WWEZ gm:aEasy:o“

5 WSKS 5 WCIN 5 WUBE-FM 5 WUBE-FM 5 WUBE-FM 5 WLW Ctry  omm—10.8

6 WBLZ 6 WKRC 6 WKRQ 6 WCIN 6 WWEZ 6 WYYS Jazz -5

7 WUBEFM 7 WUBE 7 WYYS 7 WYYS 7 WYYS 7 WMLX ks

8 WLW 8 WBLZ 8 WSKS 8 WLW 8 WMLX 8 WBLZ Rel w7

9 WYYS 9 WSKS 9 WBLZ 9 WWEZ S WNOP 9 WKRQ

10 WCIN 10 WWEZ 10 WNOP 10 WBLZ 10 WCKY 10 WCIN

5 75 ! Cincinnati’s best music.
g Cincinnati’s best buy.

WYYS-FM Represented nationally by Major Market Radio Sales /I.’
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Ce veland

#21

8.0 7.3 ] 6.6 | 6.5 | 7.3 | 3 |WQAL fm| BM 5 |16 [16 | 8 | 3 [11/93 |McGAVREN 4.9
6.2 5.6 | 6.1 | 5.9 7.0 | 4 |WZZP fm| A/C 3 7 2 2 CHRISTAL AP 7.0
6.3 6.2 | 5.6 | 5.2 | 6.3 | 5 [W6GCL fm| CHR 2 5|51 7 |17/62 |MMR ABC-F | 6.6
2.8 5.3 4.9 7.2 | 5.9 | 6 |WDMT fm|Urbn 10 {3 !4 | 3| 5 |11/93 |B HOWARD RKO-1 6.9
0.4 1.0 3.4 | 5,3 5.6 | 7|WBBG am| Gold {11 |17 [19 |15 |10 |11/93 |TORBET 5.2
3.1 3.4 4.0 3.1 5.3 | 8 | WWWM fm| AOR 8 5 3 4|13 (14/73 |TORBET CBS-R 6.7
6.1 5.4 | 5.8 6.1 { 4.9 | 9 |WERE am| News | 9 [18 |18 |18 |15 |14/72 |mMR ABC-T 4.2
7.6 | 6.2| 6.7 4.8 [ 4.8 |10 | WHK  am| Ctry [13 |15 |15 |14 9 |12/87 |«karz NBC 4.2
5.7 4.2 3.2 | 3.5 4.5 [11 | WWWE am| Ctry | 6 [11 |10 | 9| 8 |18/57 |EasTman CBS 2.5
5.1 5.1 | 4.7 5.2 | 3.7 |12 | WGAR fm| A/C 719 ]6] 6| 4 (21/50 |BLAIR ABC-E [ 4.3
1.5] 1.8 1.2 3.0 | 3.2 |13 |WABQ am| Rel |20 (14 |13 (10|11 | 8/134 | LoTUS SHRDN | 0.9
2.9 2.3 2.2] 2.9 | 2.8 |14 | WZAK fm| Urbn |15 | 6 | 7 |11 | 14 |14/72 |sELcOM 2.7
2.4 3.0 2.7 2.7 2.7 |15 | WIMO  am| Blk (14 | 8 | 8 {12 16 |20/52 |Masra 1.9
3.4 8ol 3.7 3.7 2.6 |16 | WKSW  fm| Ctry (16 |12 |11 (13| 12 |16/67 |BLAIR RKO-2 | 3.7
2.2 2.1 3.0 2.7 2.4 |17 | WCLV  fm| Clas |18 |21 |17 |17/ 17 |13/79 | cMBS 3.4
3.6 S.1| 4.4 2.6 2.4 117 |WIW  am| A/C |17 |19 |21 |19 18 |15/69 | CHRISTAL NBC-T | 1.8
3.6 4.2 3.9 2.4 2.3 (19| WLYT  fm| CHR (12 | 4 | 9 (16| 19 |27/40 | MASLA ABC-R | 3.4
1.1 1.3 1.1] 1.3 1.7 | 20 | WDBN  fm| BM 21 [20 J23]21) 21 | 8/127; MASLA 0.3

Demographic Rank

Men 18-34 Women 18-34 Men 18-49

1 WMMS 1 wzzp 1 WMMS
2 WWWM 2 WGCL 2 WWWM
3 WDMT 3 WMMS 3 wzzp

4 WZZP 4 WDMT 4 WDMT
5 WGCL 5 WWwWM 5 WGAR
6 WGAR 6 WZAK 6 WGCL

7 WWWE 7 WIMO 7 WDOK
8 WLYT 8 WGAR 8 WWWE
9 WIMO 9 WDOK 9 WKSW
10 WZAK 10 WLYT 10 WHK

POP (00): 2589 POP (00): 2758 POP (00): 4196

Women 18-49

®NDOGC DL WN =

9
10

wzzp
WGCL
WDMT
WMMS
WQAL
WABQ
WDOK
WZAK
WWwWM
WGAR

POP (00): 4463

Men 25-54

POP (00): 3616

1 wzzp

2 WDOK
3 WGAR
4 WMMS
5 WWWE
6 WDMT
7 WQAL

8 WWwWM
9 WBBG

10 WKSW

Women 25-54
POP (00): 3833

1 wzzp
2 WQAL
3 WDOK
4 WGCL
5 WABQ
6 WDMT
7 WHK

8 WGAR
9 WMMS
10 WZAK

—_—

Format Reach
T ey e S | (S

A/C
AOR
Blk/Urbn
BM/Easy
CHR
Clas
Ctry
Gold
Misc
News
Rel

I 141
144
I 11 4
I | G
I s
. 2 4
I 1 O
. 5
I .4

[ ]

. 37




#1 18-34 ADULTS 21 CONSECUTIVE
ARBITRON RATING PERIODS!*

ROLLING STONE MAGAZINE RADIO
STATION OF THE YEAR 3 TIMES
IN A ROW!

CONSISTENCY — THE MARK
OF A TRUE CHAMPION!

*OCT/NOV 1975 THROUGH SPRING 1982, EXCLUDING
1981 SUMMER ARB, DUE TO NON-SUBSCRIPTION. (AVG. QTR.HR,,
METRO, MON - SUN, 6 AM - MID.)




1982 R&R RATINGS REPORTNol. Il « 84

SPRING N

&
NBC-S
CBS-R

7.3] 13.0| 9.3 3] wrvw am| A/C 2 71 5 KATZ ABC-E

10.0| 8.6 8.5| 4| wna fm| CHR 31 4 2 CHRISTAL ABC-C

7.8 6.7 7.4 5| WBNS-FM BM 6 8 8 BLAIR

3.4 4.7 7.1 6| WVKO-FM Blk 9 3 4 5 8 | 10/107 | B HOWARD SHRDN

6.3 6.3 6.7 7| wWBNS am| A/C 5 6 6 6 3(17/62 BLAIR ABC-I

7.9 7.2| 6.6| 8| weoL am| BBnd | 7| 18| 12|11 | 7| 13/82 | EASTMAN CBS

6.7] 6.2 5.1, 9| wwwmi am| Ctry | 8| 10| 9| 9 9114/76 | McGAVREN MBS

2.2| 3.1 4.5| 10| wvko am| Blk 10| S| 7| 7 |10]| 11/95 | B HOWARD SHRDN

4.6/ 3.7] 3.3| 11| WHOK-FM Ctry |12 9|10 |10 |11 |12/90 | P-WRADIO

3.4 2.6 3.0 12| wemz fm| BM 111714 |12 |12 | 16/68 | McGAVREN| MBS

1.1 1.0 1.5| 13| www am| A/C 131313 |14 |14 24/45 CBS SPOT

l1.6( 0.8] 1.4| 14| wssy fm| Jazz [ 14| 1211 {13 |13 | 15/74 | R A LAZAR

-

Men 18-34

Women 18-34 Men 18-49
POP (00): 1829 POP (00): 1881

Demographic Rank Format Reach

OO NOON &WN =

wLVQ 1 WXGT
WNCI 2 WNCI
WXGT 3 wLvVQ
WVKO-FM 4 WTVN
WTVN 5 WBNS
WVKO 6 WVKO-FM
WHOK-FM 7 WVKO
WBNS 8 WBNS-FM
WBNS-FM g WMNi

0 WMNI 10 WBBY

Women 18-49 Men 25-54 Women 25-54 —

POP (00): 2728 POP (00): 2803 POP (00): 2134 POP (00): 2194
A/C 19.8

1 wLva 1 WXGT 1 wLvQ 1 WBNS égfd S— 1.0
2 WNCI 2 WNCI 2 WNCI 2 WNCI BIk/Urbn __“'6
3 WXGT 3 wLva 3 WTVN 3 WTVN BM/Easy s 10.4
4 WVKO-FM 4 WTVN 4 WBNS-FM 4 WXGT gHR ——— 1 O.4
5 WTVN 5 WBNS 5 WCOL 5 WBNS-FM M'i'svc — 5.4 L
6 WBNS 6 WVKO-FM 6 WBNS 6 wWvko-FM | |Jazs ._14
7 WHOK-FM 7 WVKO 7 WVKO-FM 7 WcCOL
8 WBNS-FM 8 WBNSFM 8 WHOK-FM 8 WLVQ
9 WVKO 9 WMNI 9 WMNI 9 WNMI ——
10 WMNI 10 wcoL 10 WVKO 10 WVKO

A

\

' I

SHOW THIS OFFER TO A FRIEND

RATINGS
' |REPORT

Radio & Records

R&R Ratings Report/Volume 2

1930 Century Park West

Los Angeles, CA 90067

(Please allow 4-6 weeks for processing)

Now the person who's been borrowing your copy of R&R's Ratings
Report/Volume 2 can have one too. For additional copies, simply send a
check or money order for $20.00 per report to:




Dallé ' # 10 275

2\ SPRING A [sranion & o /o SnSo /S S § /

7.9 8.2 7.9 8.4 KVIL-FM A/C 6 14/79 | BLAIR 9.6
6.5 1 6.8 1 6.7 7.7 12 |weap am |Ctry | 2| 9 |10 | 6 | 3| 14/80 | EASTMAN ABC-I | 6.2
8.9l 8.3 8.4 7.5 | 3 |kses fm |ctry | 3| 7 {5 | 2 | 2|14/78 | EASTMAN 7.7
5.0 6.5 | 4.9| 6.4 | 4 |kzew fm |[BOR | 6 | 4 | 2 | 3 | 9[14/80 | MMR NBC-S | 7.9
4.7 4.3 1 a.9| 6.3 | 5 |xknoxkem [B1k |12 3 | 4 | 5| 7| 8/135| B HOWARD 5.3
4.6 4.6 6.4 6.3 5 [k xQ@ fm | AOR 5 2 3 4 |12 {15/74 | CBS-FM ABC-R | 7.2
5.6 6.4 5.2 5.4 | 7 |xRtD  am {News | 4 |21 |13 |11 | 4 | 19/58 | RATZ CBS 4.0
6.9| 6.5| 6.6] 5.2 | 8 |kkpa-rm | Blk g8| s |7 ]9 [10]15/71 | seLcom 5.5

4.9 5.0 4.1 4.7 9 | KEGL fm | CHR 7!8 10 |16 | 18/61 CHRISTAL TSTAR 5.1

5.9 5.0 6.3 4.6 |10 | xMEZ fm | BM 9|23 |14 |12 8] 14/79 McGAVREN 4.7
5.1 3.4 6.4 4.5 |11 | kPLX fm | Ctry | 11 8 9 8 5] 13/83 RKO 5.3
2.8 4.4 3.7 4.0 |12 | xmG6C  fm| A/C 10 | 10 6 7 6| 15/71 SELCOM 4.0
2.7 4.1 3.8 3.0 |13 | wFAA  am| N/T 13 17 |20 |17 {13} 16/66 MMR MBS 3.4
4.7 4.0 3.4 2.5 |14 | kOoAX fm | BM 16 | 16 |23 |19 | 15| 14/77 RAR 2.1
1.4 1.0 1.7 2.3 §15 | KAfFM  fm| A/C 15| 13 {12 |13 | 11| 17/65 TORBET CBS-R 217,

2.2 2.3 1.8 2.0 |16 | KFJZ am{ BBnd | 17 | 26 |24 |24 |21) 17/65 CHRISTAL ABC-D 3.3

3.4 1.8 1.4 2.0 |16 | xLvu fm} a/C 14 | 14 |11 |14 |14} 19/56 | MASLA 2.3
2.7 2.4 1.7 1.5 {18 | kBOX am| Ctry | 20| 22 |22 |22 | 20| 14/79 McGAVREN 2.2
0.7 0.6 1.0 1.5 [18 | kkpA am | Blk 24| 12 |15 |15 |19 11/102| SELCOM 1.0

== == 1.0 1.4 |20 | xsax am| Jazz | 21| 20 |21 |18 |18} 12/87 B HOWARD .

1.4 1.2 1.9 1.3 |21 | xpBC am| Rel 25|15 |16 (16 | 17| 12/93 0.7
0.9 1.6 1.2 1.2 |22 | KIXK fm| ctry | 19| 11 (18 |20 | 22| 18/61 BUCKLEY 0.7
1.4 1.2 0.8 1.0 | 23 | KLIF am| Ctry | 18| 18 |19 | 23 | 23| 23/47 RKO ABC-E 0.8

Demographic Rank Format Reach

Men 18-34 Women 18-34  Men 18-49 Women 18-49  Men 25-54 Women 25-54 AIC I 175
POP (00): 5218  POP (00): 5295 POP (00): 7879  POP (00): 8020  POP (00): 6481 POP (00): 6513 AOR SO 2.7

1 KZEW 1 KVIL-FM 1 KZEW 1 KVIL-FM 1 WBAP 1 KVIL-FM BBnd m2.0

2 KTXQ 2 KNOK-FM 2 KTXQ 2 KSCS 2 KVIL-FM 2 KSCS Blk/Urbn m— 13.0
3 KVIL-FM 3 KMGC 3 WBAP 3 KNOK-FM 3 KSCS 3 KMGC BM/Easy mmmm 71

4 KEGL 4 KSCS 4 KVIL-FM 4 KMGC 4 KRLD 4 WBAP CHR o .7

5 WBAP 5 KKDA-FM 5 KSCS 5 KKDA-FM 5 KZEW 5 KPLX Clas s

6 KNOK-FM 6 KZEW 6 KNOK-FM 6 KPLX 6 KPLX 6 KMEZ Ctry = e mai—————T
7 KSCS 7 KTXQ 7 KPLX 7 KZEW 7 KNOK-FM 7 KKDA-FM Jazz mi4

8 KPLX 8 KLVU 8 KEGL 8 KLVU 8 KTXQ 8 KNOK-FM Misc - 6.2

9 KKDA-FM 9 KPLX 9 KRLD 9 KTXQ 9 KAFM 9 KRLD News [____ X

10 KMGC 10 KEGL 10 KKDA-FM 10 WBAP 10 KMEZ 10 KLVU Rel m2.2
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Dayton

#48

CHRISTAL
9.71 10.1 | 14.4 10/108| McGAVREN
14.2 10.2| 10.8 3 | wHiO am| A/C 3119 12 5 2| 13/83 CHRISTAL CBS
7.4 9.7 6.6 4 | woAO fm| Blk 7 3 5 4 6| 12/92 B HOWARD ABC-C
8.8 7.7 6.1 5 | woJx fm| CHR 5 2 3 6 8 1 18/62 TORBET RKO-1
8.7 8.3 6.1 5 | wiNnG am| A/C 4 8 6 3 4| 19/57 KATZ ABC-I
5.8 8.2 6.0 7 | WONE am| Ctry 6|12 | 10 9 51 14/77 McGAVREN
3.1 4.9 5i. 2 8 | wavi am | Talk |12 { 20 | 15 |13 9 8/130 | B HOWARD ABC-E
1.0 1.7| 4.4 | 9 |wez fm| Urbn |11 | 4| 4| 7 |10 |10/104 | HILLIER
1.6 2.7 4.4 9 | wiai fm | BBnd 9 |11 8 8 7 |12/91 KATZ ABC-D
3.3 4.0 2.8 | 11 | wvup fm | AOR 8 5 7 |10 |11 }28/39 MASLA CBS-R
1.3 2.7 2.2 |12 | weer fm | A/C 13 |16 9 /11 {13 [16/66 SMITH
2.3 1.7 1.6 |13 |www am | A/C 10 |15 13 |14 (12 |29/37 CBS SPOT
1.0 0.7 1.6 |13 {wyys fm | A/C 15 7 j11 |12 |14 |16/68 MMR
0.2 0.7 1.1 |15 |wPTw am | A/C 23 |22 |22 23 |22 6/198 | REGIONAL
0.5 1.0 1.1 |15 | wWPTW.Fm A/C 7‘19 23 (20 |15 |15 |13/84 REGIONAL

Demographic Rank

Men 18-34
POP (00): 1298

WTUE
WHIO-FM
WBLZ
WING
wDJX
WJAI
wWvVuD
WDAO
WONE
WPBF

© O NOOUE WN -

—
o

Women 18-34 Men 18-49

-
(=]

O @@ N WM dE WN =

POP (00): 1333 POP (00): 2018

WTUE 1 WTUE
wDJX 2 WHIO-FM
WHIO-FM 3 WING
WDAO 4 WHIO
WBLZ 5 WBLZ
WING 6 WDAO
WVuD 7 WDJX
WPBF 8 WJAI
WJAI 9 WONE
WYYS 10 WvUuD

Women 18-49 Men 25-54
POP (00): 2084 POP (00): 1665

@ N U hWN =

9

WHIO-FM
WTUE
WDAO
WDJX
WING
WHIO
WBLZ
WONE
WJAI

10 wWvuD

WHIO-FM

WTUE
WHIO
WING
WONE
WDAO
WAVI
wDJX
WJAI
WLwW

Women 25-54
POP (00): 1704

WHIO-FM

WHIO
WDAO
WONE
WING

WTUE
WDJX
WPBF
WBLZ

1
2
3
4
5
6 WJAI
7
8
9
10

AIC
AOR
BBnd

CHR
Ctry
Misc
Rel
Talk

Format Reach

e ————
A 7.5

— 4

Blk/Urbn m— 11.0
BM/Easy mu— 1 5. o

I 7 4
R 6.4

. 69
B4

I 5.2

—




» /]
, : . » ' ' - I3 T'
2,\. SPRING :\’Q‘g STATI;N S AN/ /X §§§D‘$ §I §
) SN\ NS X /&/ RN/ Sl LT D
2B\ Z\&E5\ B2 L€ S /[S/N/S/5/5/ S8 ) $XE [/ &
5.7 6.9 7.1 7.8 KOSI frn. | BM 5 12/93 RAR
9.9 7.1 6.2 7.2 2 | KBPi fm | AOR 17/62 SELCOM TSTAR
5.7 5.4 5.8| 6.2 3 |kazy fm | AOR 17/63 | McGAVREN
4.1 4.5 6.5 5.9 4 | KPPL fm | A/C 14/78 MMR RKO-1
1.8 5.9 6.6 5.8 5 | KPKE fm | AOR 10 2 3 6 |16 | 12/87 CBS-FM
7.4 8.2 6.6 5.6 6 | KOA am | Talk 4122 |17 |15 |11 | 17/62 KATZ CBS
5.4 4.9 4.1 5.4 7 | KIMN am | CHR 2 5 5 3 6 | 20/54 BLAIR ABC-C
5.5 3.8 3.7 5.1 8 |KLZ am | Ctry 8 9 |11 5 16/68 McGAVREN ABC-E
4.3 5.2 5.4 5.0 9 |kHOW am | A/C 9|16 9 8 2| 16/68 EASTMAN RKO-2
5.2 6.5 5.0 4.8 |10 | k0AQ fm | CHR 6 4 6 7 |10} 18/60 KATZ
5s.7] 5.2 6.0] 4.5 |11 |xveo fm|cCtry|12|10) 8| 9| 4| 13/84 | BLAIR ABC-D
5.2 5.2 4.3 4.4 |12 | KEZW am| BBnd | 13| 21 |25 |21 |17 12/88 CHRISTAL MBS
5.9 4.2 4.2 4.2 |13 | KLIR fm | BM 11| 14 |15 |16 9| 15/71 | CHRISTAL
3.4 3.8 3.7 3.5 |14 } KvOD fm| Clas | 14| 20 |13 |13 8| 13/85 CMBS
3.1 3.5 3.6 3.1 [ 15 | KBCO fm | AOR 16 | 18 7 111 | 13§ 11/97 MASLA
2.8 1.7 2.3 2.9 [ 16 t KDKO am| Blk 19 7§12 |12 115| 10/112] M ROSLIN SHRDN
1.7 0.9 1.8 2.7 |17 | KWBZ am| Talk | 15 g 110 |14 |12 16/68
1.9 1.4 1.4 2.0 |18 | KDEN am| News | 17| 26 |23 |23 | 24| 17/65 SAVALLI NBC
= == 0.8 1.8 | 19 | KBRQ-FM Ctry| 18| 11 |19 |17 | 18 17/62 TORBET ABC-1
1.0 1.1 0.8 1.3 | 20 | KBRQ am| Ctry | 20| 15 |22 |20 | 21 20/54 TORBET ABC-I
e - == 1.2 | 21 | KJJZ am| Jazz | 23( 28 |16 |18 | 19| 11/97 LOTUS
Jemograg i :
Men 18-34 Women 18-34 Men 18-49 Women 18-49 Men 25-54 Women 25-54 AIC
POP (00): 2933 POP (00): 3027 POP (00): 4484 POP (00): 4605 POP (00): 3728 POP (00): 3812 | } soR e L |
BBnd R 4.4
Blk/Urbn smm 2.9
1 KBPI 1 KBPI 1 KBPI 1 KPPL 1 KYGO 1 KOSI
BM/E :
2 KPKE 2 KPPL 2 KPKE 2 KIMN 2 KHOW 2 KLZ CH“asy __,‘,200
3 KAZY 3 KOAQ 3 KPPL 3 KBPI 3 KLZ 3 KHOW Clas p—
4 KBCO 4 KIMN 4 KAZY 4 KOAQ 4 KBPI 4 KIMN St;y S 3.4
azz -2
5 KPPL 5 KAZY 5 KLZ 5 KOSI 5 KPPL 5 KPPL Misc S
6 KIMN 6 KPKE 6 KIMN 6 KHOW 6 KOA 6 KYGO News mmm29
7 KOAQ 7 KBCO 7 KYGO 7 KLZ 7 KOSI 7 KLIR Rel m9
8 KYGO 8 KHOW 8 KHOW 8 KYGO 8 KvOD 8 KVOD Talk — 3
9 KWBZ 9 KLZ 9 KBCO 9 KAZY 9 KBCO 9 KOAQ
10 KLZ 10 KYGO 10 KOAQ 10 KPKE 10 KIMN 10 KBPI
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Detroit

#6

8.0 7.7 7.0 4 6.1 | 3 |wttz fm| AOR 3 4|18 {16/64 |McGAVREN
4.9 s5.4| 5.3/ 6 5.9 | 4| wwJd am| News |5 (17 [17 |12 | 3 [16/66 |cCBS sSPT CBS
4.1 s5.4| 6.0} 5 5.6 | 5|WXYZ am| Talk | 9 |20 {20 |19 |11 |11/94 [BLAIR ABC-T
4.7 s5.1| 4.5] 5 5.1 | 6 | WNIC-FM A/C 4 |5 |22} 2 |19/56 [RKO
2.3 3.0 3.9 3 4.9 | 7|wePrR  fm| Blk [13 |2 | 5| 7|13 [11/97 |R A LAZAR | SHRDN
4.1 4.6| 5.1 3 4.0 8| wwww fm| Ctry |12 |14 [13 (11| 5 |14/75 |CHRISTAL AP
4.6 3.6 4.7] 4 3.9 [ 9| WIR-FM BM 10 |27 (25 |20 |15 |15/68 |EASTMAN
2.6| 2.1 2.7/ 3 3.8 |10 | wit8  fm]| Blk 8 19| 7] 6| 6 [17/62 |MasSLA
4.4 3.7 3.4| 3 3.7 |11 | wmic  £m| a/C 7 |10} 4] 5| 7 |18/58 |MMR TSTAR
3.9 4.1 3.6| 3 3.3 /12| waex fm| AOR 6 | 4] 6|10]f21 41  KATZ NBC-S
3.4( 3.9| 2.8( 4 3.1 13| wext  am| Ctry {19 |16 |18 |18 | 8 |14/76 | TORBET MBS
3.8 3.0 3.5| 3 3.1 /13| wezy fm| A/C |18 [21 |14 |15| 9 [15/71 |CBS-FM CBS-R
3.5 2.5| 2.3] 1 3.0 15| WDRQ fm| Urbn |14 | 8 | 8| 8| 16 |17/63 | SELCOM RKO-1
== - = == | 2.8 16| wCxI-Fm Ctry {15 | 6 [10 | 9] 12 |17/61 | TORBET
2.71 3.0| 3.5{ 4 2.8 (16| wioi  fm| BM 16 |28 |24 [24] 20 |17/61 |CBS SpPOT
2.5] 3.3] 3.7| 2 2.5{18| wiBs fm| Blk |17 | 7 | 9 113] 19 |19/56 | UNIREP SHRDN
1.8 2.4| 2.8] 3 2.4 19| wizzx fm| Jazz |21 |23 [12 | 14| 10 |16/66 |B HOWARD
3.5/ 3.8] 3.0| 2 2.3120| ckbw  am| CHR |11 |15 |15 |16 14 |27/39 | CHRISTAL
4.0 3.2| 2.4 2 2.2| 21, womec fm| A/C |20 |19 |16 | 17| 17 |18/57 | KATZ RKO-2
-~ -- 0.3, 1 1.4 22| exkay  fm| BBnd |24 |24 |28 | 27| 24 |15/69 | CHRISTAL
1.4 1.7] 1.5 1 1.2 23| wors fm( Clas |23 |31 |22 | 23| 22 |18/58 | cMBS
1.5 1.3} 1.8] 2 1.1 | 24| wews  am{ Blk |22 |12 |19 | 22| 25 |26/41 | B HOWARD
1.6/ 06| 1.1 1. 0| 25| WHND am| Gold |26 |18 |21 | 21| 23 |17/61 |~ ABC-C
Ra Format Reach
Men 1834 Women 18:34 Men 18-49 Women 18-49  Men 25-54 Women 25-54 AIC 141
POP (00): 6309 pOP (00): 6519 POP (00): 10050 POP (00): 10450 POP (00): 8514 POP (00): 8820 | | AOR 16.1
1 WRIF 1 WNIC-FM 1 WRIF 1 WNIC-FM 1 WJR 1 WJR BBnd  mm14
2 WLLZ 2 WRIF 2 WJR 2 WMJC 2 WwJ 2 WNIC-FM gmg;t:;_“ 153
3 WABX 3 WLLZ 3 WLLZ 3 WRIF 3 WRIF 3 WMJC CHR  wm23
4 WNIC-FM 4 WMJC 4 WNIC-FM 4 WLLZ 4 WNICFM 4 wczy Clas mm12
5 WJLB 5 WGPR 5 WwJ 5 WGPR 5 WJLB 5 WWWW Ctry E— .9
6 WGPR 6 WDRQ 6 WJLB 6 wCzy 6 WWWW 6 WJILB Gold gm0
7 WLBS 7 wWiLB 7 WABX 7 WDRQ 7 WCXI 7 WJR-FM ﬁ:’c -4 .
I 6.
8 WMJC 8 WABX 8 WMJC 8 WJR 8 WJZZ 8 WCX! News mumgmm 5.9
9 WJR 9 weCzy 9 WGPR 9 WJLB 9 WMJC 9 WXYZ Rel e
10 WDRQ 10 WLBS 10 WCXI-FM 10 WCXI-FM 10 WLLZ 10 WGPR Talk _— 56




9/117| McGAVREN 16.9

11/100] TORBET RRO-1 {14.9

10/109| KATZ 14.0

6.6 5.5 7.8 4 |woame fm| Blk 7 5 2 3 5 8/140| B HOWARD 8.3
9.5 8.4 7.4 5 | wGLp fm| BM 5 8 7 6 2| 12/89 | BLAIR 8.0
6.2 7.0 6.8 6 | wrQk fm | CHR 3 3 4 5 4 | 15/71 | EASTMAN MBS 8.3

7.4 6.8 S.J 7 | wsss am| A/C 624 {10 8 8 | 15/71 | McGAVREN NBC 7.6

2.5 3.5 4.0 8 |waaa am| Blk 9 6 6 7 6 § 11/101| PRO RADIO 1.4

3.2 3.8 3.0 9 | wBIG am| A/C 811217 |12 |11 §15/72 CHRISTAL CBS 3.2
—ﬂ

2,2 1.6 2.6 | 10 | WMFR am | AOR 11128 {23 |16 |13 | 12/92 RSR ABC-E |0.4

2.4 1.7 2.4 |11 |wear  am|{Blk |13 | 9| 8| 9 |12 |12/91 | B HOWARD | SHRDN 0.8

2.4 3.6 2.1 |12 |[waAmR am §| Blk 12 7 9 |11 {10 | 14/75 | TORBET 2.8

1.1 1.6 2.1 |12 jwwmo fm | Rel 14 |23 |11 |10 9 110/104 ==

1.2 0.8 1.9 |14 | weer am | Rel 21 {16 ,14 |14 [17 7/148 | EASTMAN 0.8
1.5 0.9 1.3 |15 | whHrE fm | Rel 16 |26 [24 |29 121 §15/73 AP 0.4
0.7 0.9 1.2 |16 | wsocC-Fm Ctry |17 |29 |13 (15 |16 |16/69 CHRISTAL -
1.1 1.0 1.0 (|17 jwcoe am | Ctry |10 |10 {12 |13 |15 |34/32 MASLA 1.3
Demograg f: Format Reach |
MEN 18-34 WOMEN 18-3¢ MEN 18-49 WOMEN 18-49 MEN 25-54 WOMEN 25-54
POP (00): 1246 POP (00): 1350 POP (00): 2016 POP (00): 2165 POP (00x 1716 POP (00): 1800

AlC I .7
1 WKZL 1 WSEZ 1 WTQR 1 WTQR 1 WTQR 1 WTQR AOR cEmmmss———— )
2 WSEZ 2 WQMG 2 WKZL 2 WSEZ 2 WRQK 2 WGLD Blk/Urbn m—— i 6.3
3 WQMG 3 WRQK 3 WSEZ 3 WQMG 3 WGLD 3 WSEZ BM/Easy s 8.7
4 WTQR 4 WTQR 4 WQMG 4 WRQK 4 WSEZ 4 WAAA CHR — 192
5 WRQK 5 WKZL 5 WRQK 5 WGLD 5 WKZL 5 WSJS C(ry = == = _ N
6 WEAL 6 WAAA 6 WGLD 6 WKZL 6 WQMG 6 WQMG Misc - 54
7 WGLD 7 WGLD 7 WAAA 7 WAAA 7 WSJS 7 WRQK Rel S 6.0
8 WAIR 8 WAIR 8 WWMO 8 WSJS 8 WAAA 8 WKZL
9 WAAA 9 WSJS 9 WEAL 9 WEAL 9 WWMO 9 WWMO
10 WZ00 10 WEAL 10 WSJS 10 WWMO 10 WMFR 10 WAIR

i | | B ———
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Hartford-New Britain +#40

SPRING

6.2 6.5 WHCN

4.7| 7.0 6.9] 3] WNCFM CHR 2 3| 2| 3| 4| 18/60 | RATZ 7.9
3.6 4.9 5.0 5| WeCCCFm AOR 4| 2| 3| 6| 12| 18/60 | SELCOM NBC-S | 7.5
3.7| 3.6 5.0 5|WPOP am| News | 6| 23| 14{11| 7| 16/70 | TORBET CBS |3.8
4.0/ 3.7 4.5 7|wwyz fm| p/C 9113 4| 4| 3| 14/76 | CBS-FM RKO-1] 3.6
7.9 5.8| 4.4| g |wkss fm| pM 11| 24| 17| 14 | 11| 14/77 | BLAIR 4.5
3.7 4.0 3.9| 9 ywor fm| A/c 110|11| 5| s{ 5| 16/68 | TORBET 3.4
1.7| 2.0} 3.7 |10 wrce am| A/C [12] 20| 12|13 |10 13/83 | CHRISTAL 4.1

S.1| 3.0] 3.3 (11 | wkno am| Blk 14| 6| 7 7113]|11/103| R A LAZAR| SHRDN (0.8

4.0 5.3 3.2 |12 | wDRC-FM CHR 7 4 8 9 9| 24/45 | McGAVREN | 3.4
4.2 3.6 3.1 |13 | wDRe am| A/C 8 8 9 |10 8 | 23/47 | McGAVREN 2.4
1.2 1.8 1.8 |14 | wkcai fm | CHR 15112 |10 |12 |14 | 18/59 | McGAVREN 2.5
1.9 1.7 1.6 |15 | wWAQY  fm | AOR 13 S|]11 |15 |16 | 28/38 EASTMAN 2.2

- - 1.6 |15 | wuvH fm | Span {26 70116 |16 |17 4/267 i

0.8 1.7 | 1.5 {17 |wme am| Ctry 17 |25 |23 {18 |15 {13/81 MBS 0.8
1.5 | 1.3 | 1.0 |18 |wPR  fm | AOR |16 {10 {13 {17 (18 | 22/48 | CHRISTAL 2.9
Demograf té Format Reach
=
MEN 18-34 WOMEN 18-34 MEN 18-49 WOMEN 18-49 MEN 25-54 WOMEN 25-54
POP (00): 1396 POP (00): 1422 POP (00): 2223 POP (00): 2275 POP (00): 1862 POP (00): 1881
AIC JB.IL
1 WHCN 1 WTIC-FM 1 WTIC 1 WTIC 1 WTIC 1 WTIC AOR R 1 5.0
2 WCCCFM 2 wwyz 2 WHCN 2 WTICFM 2 WRCH 2 WTIC-FM g'M";g;g';—’-’ 128
3 WIOF 3 WHCN 3 WCCCFM 3 WwYZ 3 WWYZ 3 WWYZ CHR —___ 55
4 WWYZ 4 WIOF 4 WwYZ 4 WKND 4 WHCN 4 WRCH Cry mm20
5 WTIC 5 WKND 5 WIOF 5 WDRC-FM 5 WPOP 5 WDRC L‘;ﬁ —?9-5
6 WTICFM 6 WTIC 6 WRCH 6 WHCN 6 WIOF 6 WORCFM |lq .0 omio
7 WDRC 7 WDRC-FM 7 WPOP 7 WIOF 7 WCCC-FM 7 WRCQ
8 WKCI 8 WDRC 8 WTIC-FM 8 WDRC 8 WTIC-FM 8 WIOF
9 WKND 9 WCCCFM g WKND 9 WRCH 9 WDRC 9 WKSS
10 10 10 10

WAQY WKCI WDRC WCCC-FM" 10 WDRC-FM 10 WKND
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%) 2\ SPRNG A< [smon /& /e (o S/ & $ /.
AN\ ED\ B2 L &S/ S 88 /€ [
13.2 | 11.2 7.7 8.1 9.1 KMJQ fm| Urbn 2 2 3 4 111/97 MCGAVREN AP 10.7
6.2 5.9 7.4 7.8 8.8 2 | KIKK-FM Ctry 7 4 12/90 TORBET 10.0
8.6 8.8 6.7 6.9 7.5 3 | KILT-FM Ctry 3 6 6| 4 3 |13/86 BLAIR 8.2
3.7 4.0 6.0 5.5 6.5 4 | KFMK fm| A/C 6 8 2 2 |13/82 SELCOM 5.9
6.2 6.6 7.0 5.9 6.5 4 | KLOL fm| AOR 4 2 3 7 9 |14/79 CHRISTAL 10.0
4.3| 5.8| 7.3| 5.3 6.5| 4| xkRLY fm| Urbn | 7 | 4 [ 5| S{ 5 |12/87 |MASLA CBS-R | 6.2
5.5 4.8 6.3| 6.0 5.7 | 7| kRBE  fm| A/C 5| s | 7| 6| 7 |16/70 |KATZ ABC-C | 6.3
5.7/ 6.4| 6.1 5.3| 4.7 | 8| xTRH am| Talk | 8 |24 {16 (12| 8 [16/69 | CHRISTAL MBS 3.6
5.2 6.5 5.5 5.3 4.6 9 | KPRC am| News (11 |26 |17 | 13| 11 |15/72 CBS SPOT NBC 3.0
5.3 5.2 5.6 5.5 4.2 |10 KODA fm| BM 10 |15 |12 9| 10 [17/64 RAR 3.9
6.2 4.9 4.1 3.5 3.9 |11 | KXYND fm| BM 12 |21 |13 8 6 |14/80 EASTMAN 2.5
1.9 2.0 2.8 3.4 3.5 | 12 | KSRR fm| AOR 9 3 8 |11 21 |21/52 HILLIER ABC-R 5.8
3.0 2.9 3.4 3.0 3.3 | 13 | KQUE fm| A/C 15 |10 |26 | 17| 12 |10/106 | MMR ABC-E 3.7
2.5 2.3 2.2 2.7 2.4 |14 | KILT am| Ctry |13 |12 |11 |10 13 21/51 BLAIR 1.5
3.3 2.8 2.0 1.4 1.9 | 15 | KENR am| Misc |14 |17 |21 | 20| 16 |21/51 KAT2 ABC-I 1.5
1.3 1.5 1.4 2.1 1.6 | 16 | KLVL am| Span |19 9 |10 | 15| 19 |14/79 NATL TIME -
1.8 1.5 1.9 1.0 1.5 | 17 | KEYH am| Span (28 |20 9 |14 | 22 9/127 | LOTUS 0.2
1.9 0.9 0.6 0.9 1.5 | 17 | KIKK am| Ctry |22 .’28 23123 17 |13/84 TORBET AP 1.6
1.4 1.9 1.8 2.4 1.4 | 19 | KLEF fm| Clas |17 718 20 { 19| 15 |19/58 CMBS 3.0
0.6 0.9 0.8 1.2 1.3 20| KCOH am; Blk 18 {19 (22| 22| 20 | 18/60 PRO RADIO SHRDN 1.0
1.9 2.1 1.6 1.7 1.3 | 20 | KULF am| A/C 16 {16 {15 | 18| 14 |26/42 EASTMAN RKO-1 0.8
0.5 0.7 0.3 2.9 1.3 | 20| xXYZ am| Span |21 |11 |14 | 16 18 |[15/70 P-W RADIO 0.6
0.7 0.5 0.4 1.0 1.1 23| XHCB  fm| Rel 26 {27 |27 | 27| 26 |13/82 -

Demographic Rank ormat Rea

Men 18-34 Women 18-34 Men 18-49 Women 18-49 Men 25-54 Women 25-54 AIC — G

POP (00): 5356 POP (00): 5428 POP (00): 8301 POP (00): 8388 POP (00): 6940 POP (00): 6926 | } 5 oR —r
Blk/Urbn S — 7.8

1 KLOL 1 KFMK 1 KIKK-FM 1 KIKK-FM 1 KIKK-FM 1 KIKK-FM gm:‘Easy .—_5 8.1

2 KFMK 2 KMJQ 2 KLOL 2 KFMK 2 KFMK 2 KFMK Clas .

3 KMJQ 3 KILT-FM 3 KMJQ 3 KMmJQ 3 KILT-FM 3 KMJQ Ctry SE—— 20.

4 KRLY 4 KIKK-FM 4 KILT-FM 4 KILT-FM 4 KMJQ 4 KILT-FM Misc S 8 2

5 KRBE 5 KRBE 5 KFMK 5 KRBE 5 KRLY 5 KRBE News 4.6

6 KIKK-FM 6 KRLY 6 KRLY 6 KRLY 6 KLOL 6 KYND Rel -9

7 KILT-FM 7 KLOL 7 KRBE 7 KLOL 7 KTRH 7 KODA Span 53

8 KSRR 8 KEYH 8 KSRR 8 KYND 8 KYND 8 KRLY Talk — .7

9 KILT 9 KODA 9 KILT 9 KODA 9 KPRC 9 KQUE

10 KEYH 10 KLVL 10 KTRH 10 KILT 10 KRBE 10 KTRH
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Radio & Records

RATINGS
REPORT

If you need an additional copy of the 1982 R&R Ratings Report/
Volume 2, simply send a check or money order for $20.00 to:

R&R Ratings Report/Volume 2
1930 Century Park West
Los Angeles, CA 90067

(Please allow 4-6 weeks for processing)

' ¢ ‘ , ' H ’f’
SPRING & /&
2D\ 27 ! S5 S
29\ 2% \ 0872 $8 /) &8
15.6( 13.5 1413(: 13/84 BLAIR
12.8( 11.1) 11.8| 2| wxrz fm| BM | 10/109 | EASTMAN 7.1
9.6] 9.3] 11.0| 3| wrne fm| Urbn 8/140 | B HOWARD 10.0f
10.3} 11.2 8.8 4 | WFBQ fm| AOR 12/93 KATZ NBC-S (16.3|
8.1 9.8 8.6 5| wire am| Ctry 11/98 EASTMAN RKO-2 |7.6
- 7.0 8.1 6 | WENS fm| A/C 3 5 3 3 5114/79 CBS-FM 8.3
8.6 8.8 7.9 7| wrms fm| Ctry 9 8 7 5 3|11/101 { TORBET AP 9.6
6.2 4.6 6.1 8 | WIKS fm| CHR 4 2 6 9 9 |18/60 MMR 9.3
10.0 7.6 5.2 9| WNAP fm{| CHR 7 4 5 8 7 117/62 BLAIR 5.6
1.2 2.7 3.4 | 10| wirFe am| N/T 1012 |10 |10 |10 | 17/63 SELCOM ABC-I |3.3
2.6 2.9 2.6 11| wam am| BM 12 | 16 | 21 {13 112 {11/103 | MASLA 0.9
3.3 2.2 2.1 12| WNDE am| A/C 11|20 |11 |11 {11 | 20/53 KATZ CBS 1.2
1.8 1.3 1.3| 13 ] werc fm| Ctry (1310 |12 |12 |13 | 16/68 PRO RADIO 0.4
Demographic Rank Format Reach
Men 18-34 Women 18-34 Men 18-49 Women 18-49 Men 25-54 Women 25-54
POP (00): 1718 POP (00): 1783 POP (00): 2725 POP (00): 2835 POP (00): 2298 POP (00): 2373
AIC l=— e Y
AOR N S8
1 WFBQ 1 WTLC 1 WIBC 1 WTLC 1 WIBC 1 WIBC BIk/Urbn  mem—1 1.0
2 WTLC 2 WENS 2 WFBQ 2 WIBC 2 WENS 2 WFMS gmsasy ==
3 WwiBC 3 WFBQ 3 WTLC 3 WENS 3 WXTZ 3 WTLC ¢t ———— -
4 WENS 4 WIBC 4 WENS 4 WFMS 4 WILC 4 WXTZ iy A — T ——
5 WNAP 5 WNAP 5 WFMS 5 WFBQ 5 WIRE 5 WIRE NEwe mmm 3s
6 WFMS 6 WIKS 6 WXTZ 6 WXTZ 6 WFMS 6 WENS Rel -5
7 WIKS 7 WFMS 7 WIRE 7 WNAP 7 WFBQ 7 WNAP
8 WXTZ 8 WXTZ 8 WNAP 8 WIRE 8 WNAP 8 WIKS
9 WIRE 9 WIRE 9 WIKS 9 WIKS 9 WIFE 9 WATI
10 WIFE 10 WGTC 10 WIFE 10 WGTC 10 WNDE 10 WIFE
WE PUT THE TOP 50 AT YOUR FINGERTIPS
¢




5.9 7.4 6.9 8.7 4 | KBEQ fm | CHR 4 3 4 8 | 14/80 EASTMAN ABC-C
7.5 7.4 8.0 7.5 5 | KPRS fm | Blk 11 3 4 6 7 7/150 | B HOWARD SHRDN
5.7 5.6 6.8 6.9 6 | KCMO am | N/T 7121 |11 |10 |10 | 13/82 MMR MBS
3.7 5.5 7.0 6.7 7 | XFKF fm | Ctry 9 4 7 7 3111/96 | McGAVREN

9.0 7.9 6.6 6.7 7 | KMBR fm { BM 8 | 17 9 8 4 112/90 TORBET

6.0 7.6 5.4 6.7 7 | XxubL fm | A/C 6 5 2 3 5| 15/70 CHRISTAL

9.5 9.1 6.5 6.4 |10 | WHB am | A/C 3 8 5 5 2 |19/58 BLAIR NBC
7.6 4.9 5.4 4.4 |11 | KCEZ fm | BM 10 | 20 |13 |11 |11 | 13/84 MMR

1.1 3.7 4.7 4.0 |12 | KJLA am | BBnd |12 |16 |16 |13 |12 | 12/92 ROSLIN ABC-1
2.0 1.6 2.9 2.6 |13 [ KPRT am | Rel 14 | 10 |12 |12 |13 9/121 | B HOWARD SHRDN
1.0 1.6 0.9 1.2 |14 | KKCI fm | AOR 15 9 |10 (14 |17 | 19/58 CBS-FM RKO-1
1.1 2.0 1.5 1.0 | 15 | KXTR fm|Clas |13 | 14 |18 |15 |14 ] 24/45 CMBS RKO-2

Demographic Rank

Men 18 34

KYYS
KPRS
KUDL
KBEQ
WDAF
WHB
KFKF
KMBZ
KKCI
KCMO

WO ~NDNDO B WN =

-
o

Women 18 34 Men 18-49
POP (00): 1987 POP (00): 2124 POP (00): 3167 POP (00): 3350 POP (00): 2699

WO NN L LW -

-
o

KBEQ
KUDL
WHB
KYYS
KPRS
WDAF
KMBR
KFKF
KMBZ
KCEZ

-
o

WO N B WN =

KYYS
WDAF
KPRS
KUDL
KFKF
WHB
KBEQ
KMBR
KMBZ
KCMO

Women 18-49 Men 25-54

1
2
3
4
5
6
7
8
9

KBEQ
KUDL

WHB

WDAF
KFKF
KYYS
KPRS
KMBR
KMBZ
10 KCMO

WDAF
KFXF
WHB
KYYS
KMBR

KUDL
KPRS
KCMO
KBEQ

1
2
3
4
5
6 KMBZ
7
8
9
10

Women 25-54
POP (00): 2800

WO NOO B WN =

WDAF
WHB
KMBR
KFKF
KUDL
KMBZ
KPRS
KBEQ
KCEZ

10 KCMO

AIC
AOR S 10.8

BBnd M 4.0

Bik/Urbn mmmmeas 7.5

BM/Easy mummmmn 111

CHR ——— 8.7

Clas m1.0

Ctry R 7.0
Gold Bs

Misc o< .9

News I 72

Rel 2.5

226

=

%)
ﬁ%a

&

B
U

Raciio & Records

EVERY WEEK R&R DELIVERS THE NEWS
AND THE RATINGS FIRST!

Why miss a single issue when it’s so easy to subscribe?

Just call Judi at (213) 553-4330.
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8.5 6.6 | 8.0 | 5.7 | 6.7 KABC _am Talk 16 |16 | 9 13/83 |KATZ ABC-I | 8.7
5.5 6.0 5.0! 4.6 | 5.0 | 2 |KBIG  fm| BM 7 [24 |17 | 8| 2 {12/86 |TORBET 3.3
4.6 | 5.7 | 4.5 | 3.9 | 4.0 | 3 |KMET fm | AOR 8 |3 2 |11 |15/70 |EASTMAN NBC-S | 6.4
3.0 2.0 2.1 | 3.1 | 3.9 | 4 Jkus fm | CHR 316 |2 3 ]18/59 |McGAVREN ABC-C | 4.2
3.6 | 4.5 ) 4.7 | 3.8 | 3.9 | 4 |[KLOS  fm | ACR 5 |2 |4 | 6|16 [16/64 |KATZ ABC-R | 6.0
2.6 | 2.9 | 2.5 | 3.1 | 3.7 | 6 |KIQQ@ fm| CHR 9 |4 | 7] 5| 5 |[16/65 |MASLA 2.3
1.7 1.8 | 2.4 | 3.0 | 3.7 | 6 |[KROQ-FM | AOR |14 Is 7 |28 11/90 |ROSLIN 4.9
3.8 3.7 | 4.4 | 4.3 | 3.6 | 8 |[KFWB am| News | 2 (20 {25 |15 |10 [22/49 |RAR NBC 4.1
3.0 3.1} 3.0 | 4.0 | 3.5 || 9 |KHTZ fm| A/C 6 12 | 5| 4| 4 |18/60 |SELCOM AP 2.5
3.8 4.5 3.7 | 3.5| 3.5 | 9 |kJOV fm| BM 12 (38 |28 |19 |12 |14/77 |SELCOM 2.6
3.8 3.2} 3.2 | 3.7 | 3.5 | 9 |KNX am| News | 4 |29 29 |16 | 8 |18/57 |CBS SPOT CBS 5.0
3.1 | 3.5 3.1 3.3 | 3.2 |12 (KRTH fm| CHR |10 14 | 3 | 3| 6 {19/57 |RKO RKO-1 3.0
== == 0.9 | 2.3 | 2.6 |13 | KPRZ am | BBnd |22 39 [40 |33 |19 [11/90 |McGAVREN 2.1
2.5 2.9 2.2 2.4 | 2.5 |14 | KR am| CHR |13 |13 |10 (10 | 7 |19/56 |CHRISTAL ABC-E | 2.9
2.5 2.3 2.0 | 2.5 | 2.4 |15 | KMPC am| Talk |11 [21 |33 |24 |17 |20/52 |MMR 2.6
2.5 2.1| 2.6 | 2.5 | 2.4 |15 | KOST fm| BM 19 (35 [27 |23 |14 |15/71 |CHRISTAL 1.3
2.8} 3.0 2.6 | 3.2 2.2 |17 | KNX-FM AOR |17 32 | 8 |11 | 9 [17/63 |CBS-FM 1.9
2.9) 2.9 2.7 2.0 ) 2.1 |18 | KLAC am| Ctry (18 |28 |35 {30 | 20 [17/61 | EASTMAN ABC-D | 2.1
3.7 2.6 ] 2.8 2.2 | 2.1 [18 | KRLA am| CHR |15 | 8 (14 |14 | 15 [20/53 |B HOWARD AP 2.9
1.7 2.0 2.5} 2.5 | 2.1 |18 | KZLA-FM Ctry |25 |42 |12 |12 | 13 |12/83 |BLAIR 1.2
1.4 2.1 2.4] 2.0 | 1.9 |21 |KGFJ am| Blk |24 | 5 [19 |22 | 32 |15/68 |MASLA AP 2.3
1.9 2.7 2.4 1.8 1.9 |21 |KINQ am| Span |30 |25 |21 {18 | 18 |11/98 | CABALLERO 0.9
2.0] 1.9 1.8 | 1.8 | 1.9 |21 | KUTE fmf Urbn (16 | 9 | 9 |13 | 29 [21/51 |MasLA SHRON | 1.5
1.4 1.1 | 0.6 | 1.3 1.5 |24 | KACE fm| Blk |26 |15 |11 |17 23 (17/63 |PRO RADIO { AP 1.5
1.4 1.1 1.4 1.7 1.5 {24 | KDAY am| Blk 27 |10 |15 {21 | 30 |16/64 |B HOWARD 1.1
1.9 1.3 1.8 | 1.6 | 1.5 |24 | KHJ am| Ctry |23 [27 [30 |29 | 21 }19/54 | RKO RKO-2 | 1.4
1.6 | 1.8 | 2.4 1.4 | 1.5 |24 | XTRA  am{ CHR |21 | 7 |18 |25 34 [22/49 |MMR 1.6

Continued on page 99

w fo pick up an easy million.
KFWB ALLNEWS 98
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Where minds meet.

This radio station plays no records.
And has no contests or giveaways.

It’s been doing the same thing
for twenty-two years.

Each week, more than a million
different people tune in, except in
summet. Then, 1t’s closer to a
million and a half.

They listen because Talkradio
1s where minds meet. Where ideas
connect. Where people turn for
help. And where a complex world
1s made more understandable.

It’s intelligent, entertaining,and
extremely successful.

And there’s nothing else like it
on radio.

KABC TALKRADIO AM 79



1982 R&R RATINGS REPORT/Vol. Il » 96

' Ll (] 4 ’("
& N
S DS X X
2\ SPRING A& S e/ $ S
. S\ 2 ' MM NIRRT S SRS NS I
22N\ FZ\&\ ‘80 LS S [S/N/S/S)5/ S ) $&& /€ Sy
8.0 9.2 8.4 9.6 WRKA fm [A/C 5 4 13/83 BLAIR ABC-D 8.8
6.3 8.0 8.7 9.3 2 |WLOU am [Blk {11 5 2 2 6 8/138| B HOWARD SHRDN 7.2
9.7 8.4 110.1 9.0 3 |WHAS am |A/C 9 8 7 4| 20/55 CHRISTAL CBS 7.6
10.4 9.3 |10.2 8.4 4 | WVEZ fm | BM 10 | 11 |10 |10 71 11/101| KATZ 7.1
8.2 7.2 {10.2 8.1 5 |[WAVG am | A/C 310 (11 |11 81| 16/67 EASTMAN TSTAR 6.0
6.1 7.7 7.4 7.9 6 |WQMF fm | AOR 6 3 5 |11} 14/75 TORBET 11.9
10.6 7.9 9.2 7.3 7 |WAMZ fm | Ctry 7 8 7 4 3|14/77 CHRISTAL ABC-E 8.7
6.7 8.4 6.9 7.2 8 jwcn am | Ctry 9 6 9 6 51 14/78 MMR MBS 6.4
5.0 6.2 4.1 7.0 9 |wWAKY am | Gold 2 7 4 3 2| 20/54 RATZ ABC-1 6.8
8.7 6.9 6.3 6.3 |10 |wkd fm | CHR 4 2 6 9 |10 20/53 MMR CBS-R 7.7
6.0 5.1 5.3 5.8 |11 | WLRS fm | AOR 8 3 5 8 91 18/61 EASTMAN NBC-S 8.4
3.6 3.3 1.9 3.3 §12 |winN am { BBnd |12 | 18 |14 |12 |12 | 15/74 McGAVREN RKO-1 2.5
= = o 7/ 1.7 {13 jwpbes am | Rel 18 | 15 |18 {13 |13 7/163 -
2.1 0.9 1.1 1.4 |14 fwxvw am | Easy |14 | 14 |12 |14 |18 14/77 SAVALLI 0.7
2.3 1.7 0.6 1.3 |15 |wwymt  am | Ctry 17 |12 |16 |16 |15 10/111| MASLA 1.0
Demographic Rank Format Reach
Men 18-34 Women 18-34 Men 18-49 Women 18-43 Men 25-54 Women 25-54 —
POP (00): 1363 POP (00): 1401 POP (00): 2154 POP (00): 2237 POP (00): 1795 POP (00): 1869
AIC I 25 7
AOR 3.7
1 WQMF 1 WRKA 1 WQMF 1 WRKA 1 WHAS 1 WRKA BBnd p—
2 WLRS 2 wLou 2 WAKY 2 WLOU 2 WAKY 2 WAMZ Blk/Urbn  ommmmmm 9.3
3 WAKY 3 WAKY 3 WLRS 3 WAMZ 3 WRKA 3 wcl BM/Easy pemmmmmmn10.5
4 WRKA 4 WKJJ 4 WRKA 4 weil 4 WAMZ 4 wLou CHR — 6.3
5 wLOU 5 WAMZ 5 WHAS 5 WAKY 5 wcll 5 WAKY Ctry EE— (5.8
6 WAMZ 6 WQMF 6 WAMZ 6 WKJJ 6 WLRS 6 WVEZ Gold — 70
7 WKW 7 wcl 7 WLOU 7 WVEZ 7 WVEZ 7 WHAS flsc - 4.4
8 WHAS 8 WLRS 8 wcl 8 WHAS 8 wLOU 8 WAVG Rel .0
9 WAVG 9 WHAS 9 WKJJ 9 WQMF 3 WQMF 9 WKJJ
10 wcll 10 WVEZ 10 WVEZ 10 WAVG 10 WINN 10 WLRS ﬁ
4 N ,
WE’VE GOT YOUR NUMBERS!
\Wﬁ’“‘ You can order additional copies of the 1982 R&R Ratings Report/

Radio &‘ Records

Volume 2 simply by sendin
copy to:

g a check or money order for $20.00 per

RATINGS
REPORT

R&R Ratings Report/Volume 2
1930 Century Park West
Los Angeles, CA 90067

(FPlease allow 4-6 weeks for processing)
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11.5] 8.8} 10.7 11/103| McGAVREN NBC-S

10.3] 9.1] 10.2] 2§ wmCFMm CHR 3] 2 3| 14/75 | BLAIR ABC-C
9.6] 16.7 8.9 3 1 WHRK fm| Urbn 3 4 3 4 6| 14/79 EASTMAN RKO-1
0.8 2.4] 8.3 4 ]XWAMFM Blk 5] 2] s| s| 7] 14/80 D-CLAYTON
5.4 7.6 8.3 4 | wWDIA am| Blk 2 5 6 B HOWARD AP
6.61 6.6 8.3 4 | WRVR fm| A/C s| 71| 4 B HOWARD

10.8] 11.2 7.7 7 | wezi fm| BM 7 9110 KATZ

11.8 7.9 7.2 8 | wmc am] Ctry 9 8 9 6 21]14/76 BLAIR ABC-I
5.1 5.1 5.0 9 | wiox am| Blk 6 6 7 8 9 |21/51 MASLA SHRDN
2.9 3.7 4.9 | 10 | wreC am| A/C 10 11 ]14 {12 |11 13/85 McGAVREN MBS
2.1 0.7 3.8 J11 | xwam am Rel 14 {10 |13 |14 |13 9/124 | D-CLAYTON
5.2 4.2 3.8 11 | wwvs fm | Ctry |13 |12 8 |10 8 |14/76 HILLIER ABC-E
6.9 4.0 3.1 |13 Jwmes am | Ctry 11 {15 [12 |11 |12 20/55 EASTMAN NBC
4.4 3.8 2.1 [ 14 jwHBQ am a/C 12 (13 f11 |13 |14 30/36 RKO RKO-2
1.4 2.0 1.4 |15 |wwee am | Talk |16 {19 |16 15 |16 |10/112 HILLIER ABC-E
1.3 0.7 1.0 |16 }xsup am | Rel 15 |16 .19 18 |15 |14/77

CONO N B WN

Men 18-34
POP (00): 1403 POP (00): 1438 POP (00):

1 WZXR
WMC-FM
WHRK
KWAM-FM
WRVR
WDIA
WLOK
WLVS
WEZI

10 WMC

Women 18-34 Men 18-49

WRVR

WMC-FM

1

2

3 WHRK

4 WZXR

5 KWAM-FM
6 WLOK

7

8

9

WDIA
wMmC
WEZI

1 WZXR

2 WMC-FM
3 WHRK

4 KWAM-FM
5 WRVR

8 WMC

7 WEZI

8 WDIA

9 WLVS

women 18-49 Men 25-54

1
2
3
4
5
6
7
8
9

WRVR
WMC-FM
WHRK
KWAM-FM
WZXR
wMmC
WDIA
WLOK
WEZ!

10 WLVS

1 WMC-FM
2 wWwMmC

3 WRVR

4 WHRK

5 WEZI

6 WDIA

7 WZXR

8 KWAM-FM
9 WREC

~ O OND N HWN -

Women 25-54

2137 POP (00): 2272 POP (00): 1682 POP (00): 1852

WRVR
wWMC
WDIA
WMC-FM
WEZI
WHRK
KWAM-FM
WLVS
WLOK

0 KWAM

AIC
AOR

CHR
Ctry
Misc
Rel

Talk

Blk/Urbn
BM/Easy pummmml 7.7

I 15.3
ammmm— 10.7

r— Lk
remm—_RTRI
— 4.7

—— 54

[ R}

30.5
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11/104 CBS SPOT 5.3
5.7 9.1 6.4 2| WRHC am] Span | 21| 13} 20 9 3 4/25J CABALLER 4.5
6.6 5.2 6.0 3] whvi fm] CHR 2 4| 17/65 | McGAVREN | ABC-F |10.2
5.0 5.5 5.4 4] WINZFM CHR 2 4 4] 10| 17/64 | KATZ 6.9

*
4.4 4.8 5.0 S| winz am| News 31 22§ 21! 22} 20| 16/66 KATZ CBS 4.9
6.4 4ﬁ1 6] WNws aﬁews 5| 24| 24 24) 19| 12/87 | RKO AP 4.1
4.0 3.7 4.4 7| WSHE fm|{ AOR 8 5 2 2| 13| 12/87 | EASTMAN ABC-R | 7.7
+———1—
2.9 3.1#_4.14r 7] wyor fm§ BM 9y 28) 18] 14| 12} 12/93 | TORBET 1.8
4.6 4.1 4.1# 9] wesa am] Span | 13| 25) 14 13 8 9/128| CABALLERO 7.1
3.2 4.3 4.Eu 10} wepr fmj Blk 14 4 5 7111 9/119] R A LAZAR 1.3
—F

3.5 3.3 3.7 i#:lev fmj CHR 6 8 3 3 2) 15/73 | RKO RKO-1 4.3
3.2] 4.1 3.6 li# WCMQ-FM Span j 20 9 7 5 8/140] MMR 2.0
2.9 2.9 3.4 13| waia fmj A/C 10§ 10 6 6 5] 14/76 | CHRISTAL 3.8
3.7 3.6 3.1} 14| wiop amj} A/C 7115|2219 |15 18/61 | CHRISTAL | NBC-T 2.9
2.0 3.6 3.0f 15| wem@  am| Span | 2712} 11| 8 9 5/200) MMR 2.5
1.5 2,2 2.9| 16 | wwir fm| BBnd |16 | 21 § 12 | 10 7| 11/97 | HILLIER 1.7
3.3 2.9 2.5017) wkqs fm) Ctry [12 |14 |16 |16 |14 | 16/68 | ROSLIN 3.3
1.9 1.6 2.3) 18| wexko  fm| AOR 11 3 9|17 |29} 19/58 | LOTUS ABC-C 3.8
1.9 1.9 2.0} 19| wiey am| BM 22 1 33§31 )29 |25|11/96 | ROSLIN ABC-D 1.0
1.7 1.3 2.0{ 19 | waBsa-rm Span |19 7 (10 |15 |16 | 14/76 | CABALLERO 1.8
3.1 2.4 1.9 21 ) wwwL fm| AOR |15 | 11 8 |11 17 | 18/59 |} MASLA NBC-S 3.0
1.8 1.6 1.7 22 | wrmi fm] Clas [ 23 | 27 |29 |25 |21 | 13/85 | CMBS 2.6
1.1 0.7 1.6 23 wocN  am| Span [25 )23 |25 |26 |23 | 11/95 1.5
3.1 2.2 1.6 | 23 | woAM am| Ctry |17 |19 §17 |18 |18 | 18/60 | BLAIR NBC 2.5
2.2 1.3 1.5 25| wrep  am| Blk 28 6 113 |20 |27 |10/109 | LOTUS SHRDN | 0.8
2.0 1.1 1.3] 26 | wmL am| A/C 29 126 |33 |28 |28 | 12/90 | HILLIER ABC-I 0.8

Continued on page 99
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1.1| 0.8 1.1 1.3 | 1.3 |28] KLVE  fm| Span |33 |26 |26 | 28| 25 |13/82 | CABALLERO 0.7
1.5| 1.5| 2.1 1.4 | 1.3 |28| kWKW am| Span [35 |22 |32 | 34| 33 [10/99 | LOTUS =
2.3 1.2| 0.8 1.6 1.3 |28 | kwsT fm|( CHR |20 {11 (20| 26| 31 |28/38 | TORBET cBs-R | 1.7
1.1 1.7| 2.5| 1.2 1.2 31| <ALl am| Span [32 (30 |23 |32 27 |15/72 | MASLA 1.5

1.6 1.3 1.0 1.0 1.2 | 31| KJLH fm| Blk 31 (23 |13 |20 26 |15/69 | R A LAZAR | SHRDN 1.6

1.5 1.0 1.0 1.5 1.2 |31 | KKGO fm| Jazz [29 |31 |22 |27 | 24 |18/58 UNIREP AP 1.8

1.0 1.0 0.8 0.9 1.1 |34 | kNOB fm| Easy [34 |48 |24 | 31| 22 |14/74 GROSKIN ==

0.9 1.0 0.8 1.0 1.0 | 35| KFAC-FM Clas |28 {36 |39 |35]| 35 |25/43 McGAVREN MBS 1.1

Continued from page 94

Demographic Rank

Men 1834 Women 18 34  Men 18-49 Women 18-49  Men 25-54 Women 25-54
POP (00): 15330 POP (00): 15291 POP (00): 23953 pOP (00): 24047 POP (00): 20073 POP (00): 20121 | A/C - 3.9
AOR 1 1.0
1 KMET 1 KIS 1 KMET 1 KIS 1 KABC 1 Klis BBnd w48
2 KLOS 2 KHTZ 2 KLOS 2 KHTZ 2 KNX 2 KBIG Blk/Urbn s 8.0
3 KRTH 3 KRTH 3 KRTH 3 KlQQ 3 KBIG 3 KiQQ BM/Easy s 1.5
4 KROQ-FM 4 KROQ-FM 4 KABC 4 KRTH 4 KRTH 4 KHTZ gg’: ‘3_' 22
5 KIS 5 KlaQ 5 KHTZ 5 KBIG 5 KMET 5 KABC Ciy  mmmmss
6 KHTZ 6 KLOS 6 KROQ-FM 6 KROQ-FM 6 KHTZ 6 KRTH Jazz -2
7 KIQQ 7 KMET 7 KIS 7 KLOS 7 KFI 7 KJOI Misc. I
8 KNX-FM 8 KUTE 8 KIQQ 8 KNX-FM 8 KFWB 8 KNX-FM glews [re—— | 77.1
: pan -— 5.
9 KZLA-FM 9 KNX-FM 9 KBIG 9 KMET 9 KLOS 9 KFI Talk  — .5
10 KJLH 10 KDAY 10 KFI 10 KUTE 10 KIIS 10 KFWB
Ll - ’
. Al ( I F ' 11]1 d H
= Nl X
S R2E X &
> X A AN < S
S N/ S8 S
A o\ STANG /S S 8/ /S /S/S/ &) S S & S
2T\ 27 82 S N NN RS AN < SHARE
2.4 1.5 1.2 {27 |wvce am |A/C 24 20 |32 |32 |26 {16/67 TORBET RKO-2 0.8
2.0 1.4 1.0 |28 [woss am JA/C 18 f18 23 |23 |24 |29/37 CBS SPOT MBS 1.5
2.3 1.6 1.0 |28 |wHrr am [Span |30 [30 |15 |21 22 {12/88 McGAVREN 0.8

Continued from page 98

Demographic Rank Format Reach

Men 18-34 Women 18-34  Men 18-49 Women 18-49  Men 25-54 Women 25-54 AIC — 0.0
POP (00): 3522 POP (00): 3769 POP (00): 5860 POP (00): 6348 POP (00): 5100 POP (00): 5610 AOR ———
BBnd . 3.8
1 WSHE 1 WHYI 1 WSHE 1 WHYI 1 WHYI 1 WCMQ-FM Bik/Urbn s 6.2
2 WHYI 2 WCMQ-FM 2 WHYI 2 WCMQ-FM 2 WAXY 2 WAIA BM/Easy mmm— 3.3
3 WAXY 3 WINZ-FM 3 WAXY 3 WAIA 3 WRHC 3 WQBA CHR 1 51
4 WEDR 4 WAXY 4 WINZ-FM 4 WINZFM 4 WSHE 4 WLYF g:fys -_‘-7“
5 WAIA 5 WEDR 5 WCMQ-FM 5 WAXY 5 WINZ-FM 5 WRHC Gold 23
6 WINZ-FM 6 WAIA 6 WEDR 6 WEDR 6 WCMQ-FM 6 WAXY Misc [ren——
7 WCKO 7 WSHE 7 WAIA 7 WQBA 7 WCMQ 7 WWJF News oo 9.7
8 WHTT 8 WWWL 8 WRHC 8 WWWL 8 WWJF 8 WEDR Rel ms
9 WQBA-FM 9 WCMQ 9 WCMQ 9 WLYF 9 WLYF 9 WHYI Span EEE——— 2.9
10 WWWL 10 WQBA 10 WWJF 10 WCMQ 10 WAIA 10 WYOR

1982 R&R RATINGS REPORT/ol. Il » 99
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8.3| 9.2| 8.5 WBCS-FM Ctry | s| 7| s 12/93 | RKO CBS |7.1
10.7) 9.8 8.1| 2|wms  am| A/C 2| 12} 16| 9| 5| 15/71 | CHRISTAL NBC |6.5
10.1 8.1 8.0 3| wisn am| A/C 9 8 3 21 17/63 KATZ ABC-I|g.7
11.4| 9.4 6.6| 4| wezw fm BM 8|, 16| 15| 10| 6| 13/87 | McGAVREN 6.4
4.0 2.7| 6.6, 4|woxy am| BBnd | 7| 19| 17| 13, 8| 14/76 | HILLIER RKO-2|9.0
6.0] 5.5| 6.5| 6]warm fm| AOR 6| 2 2| 11| 15/73 | SELCOM 8.6
6.3 5.8 5.6 7 | wLpx fm| AOR 3 2 S| 13| 19/56 RATZ ABC-R | 6.2
2.6| 4.0 5.1| 8fwwm fm| Blk |13 S|, 4| 6| 7| 10/111| B HOWARD ABC-F | 3.4
3.6 3.8 4.7 9|wmrx fm|A/C |10|211| 3| 4| 4| 14/79 | BLAIR 4.3
5.3| 6.6 4.6 |10 | wzuu-rm A/C 4| 8, 6| 7| 3|21/51 | EASTMAN NBC-S | 5.9
3.9| 3.4| 4.1|11 |wkn  fm| CHR 9| 4| 7| 8|14 |19/56 | CHRISTAL ABC-C | 5.5
2.8 1.7| 2.8§12 |wrkrR fm| CHR (12| 3 {12 |15 |20 |19/57 | CBS-FM 2.6
1.9| 2.0 2.8 |12 Jwzuu am|A/C |11 |30 | 9 |11 | 9 |20/54 | EASTMAN 3.6
2.3| 2.9 2.4 |14 |wemr  fm | Clas |15 |28 {13 |14 |12 |13/84 | M ROSLIN 3.7
- - 2.4 |14 ywmn  fm | Ctry [14 |23 |10 |12 |10 | 16/68 | HILLIER 2.3
0.6 | 1.0 2.0 |16 |wAwa am |Blk (18 | 6 |11 [16 |16 |14/75 | PRO RADIO | SHRDN |1.4
0.5} 1.0 1.8 |17 |wNnov am |Blk |16 |10 14 |17 |19 |17/62 | wALTON 0.5
1.1 1.2 | 1.4 |18 [wroN am |A/C |22 {29 |26 |19 {15 |17/63 |MASLA i
- 2.0 | 1.2 |19 |wecs  am  Ctry [19 (15 |19 |18 |17 |23/47 | RKO ==
0.9 ] 2.8 | 1.1 |20 {WemP am |A/C |17 (24 |20 {20 |18 |[27/40 |BLAIR 0.9
1.3 | 1.4 | 1.1 {20 |WMAQ am |[Ctry (20 |14 |21 |21 (21 |25/42 | EASTMAN NBC 0.4
1.8 | 2.0 | 1.1 |20 |wxyy fm |BM 25 123 |25 |23 (22 |15/75 |P-W RADIO 0.9
1.1 | 1.0.| 1.0 |23 |[wesm am |News [21 (21 |22 (24 |25 (27/41 |[CBS spoT CBS 0.6

Continued on page 103

i EVERY WEEK R&R DELIVERS THE NEWS
o AND THE RATINGS FIRST!

Why miss a single issue when it’s so easy to subscribe?
Just call Judi at (213) 553-4330.




GUESS WHO’S
NUMBER ONE

MILWAUKEE

#1 PERSONS 12+
Mon-Sun, 6A-Mid, AQH
#1 PERSONS 12+
Mon-Fri, 10A-3P, AQH
#1 ADULTS 18+
Mon-Sun, 6A-Mid, AQH
#1 ADULTS 35-64
Mon-Sun, 6A-Mid, AQH
#1 ADULTS 35-64
Sat-Sun, 6A-Mid, AQH
#1 ADULTS 35-64
Mon-Fri, 6A-10A, AQH
#1 ADULTS 18+
Mon-Fri, 6A-7P, AQH
#1 ADULTS 35-64
Mon-Fri, 6A-7P, AQH
#1 ADULTS 18+
Mon-Fri, 10A-3P, AQH
#1 ADULTS 35-64
Mon-Fri, 10A-3P, AQH
#1 ADULTS 18+
Sat-Sun, 10A-3P, AQH
#1 ADULTS 18+
Mon-Fri, 3P-7P, AQH
#1 ADULTS 25-54
Mon-Fri, 3P-7P, AQH
#1 ADULTS 35-64
Mon-Fri, 3P-7P, AQH
#1 MEN 18+

Mon-Fri, 6A-7P, AQH

RADIO?

#1 MEN 18+

Mon-Fri, 10A-3P,AQH
#1 MEN 18+
Sat-Sun, 10A-3P, AQH
#1 MEN 35-64
Mon-Sun, 6A-Mid, AQH
#1 MEN 35-64
Mon-Fri, 6A-10A, AQH
#1 MEN 35-64
Mon-Fri, 10A-3P, AQH
#1 MEN 35-64
Mon-Fri, 3P-7P, AQH
#1 MEN 35-64
Mon-Fri, 6A-7P, AQH
#1 MEN 35-64

Mon-Fri, 3P-Mid, AQH
#1 WOMEN 18+
Mon-Sun, 6A-Mid, AQH
#1 WOMEN 18+
Sat-Sun, 6A-Mid, AQH
#1 WOMEN 18+
Mon-Fri, 6A-7P, AQH
#1 WOMEN 18+
Mon-Fri, 3P-7P, AQH
#1 WOMEN 25-49
Mon-Fri, 3P-7P, AQH
#1 WOMEN 25-54
Mon-Fri, 3P-7P, AQH
#1 WOMEN 25-54
Mon-Fri, 3P-Mid, AQH

#1 WOMEN 35-64
Mon-Sun, 6A-Mid, AQH
#1 WOMEN 35-64
Mon-Fri, 10A-3P, AQH
#1 WOMEN 35-64
Mon-Fri, 3P-7P, AQH
#1 WOMEN 35-64
Mon-Fri, 6A-7P, AQH
#1 WOMEN 35-64
Mon-Fri, 3P-Mid, AQH
#1 WOMEN 35-64
Sat-Sun, 6A-Mid, AQH
#1 MEN 45-54
Mon-Sun, 6A-Mid, AQH
#1 WOMEN 45-54
Mon-Sun, 6A-Mid, AQH
#1 MEN 55-64
Mon-Sun, 6A-Mid, AQH
#1 WOMEN 55-64
Mon-Sun, 6A-Mid, AQH
#1 MEN 55-64
Sat-Sun, 6A-Mid, AQH
#1 WOMEN 55-64
Sat-Sun, 6A-Mid, AQH
#1 MEN 45-54
Mon-Fri, 6A-Mid, AQH
#1 WOMEN 45-54
Mon-Fri, 6A-Mid, AQH
#1 MEN 55-64
Mon-Fri, 6A-Mid, AQH

( THE'*MUSIC OF @ LIFE” ’
™

SOURCE:

THE BIRCH REPORT,
APRIL-JUNE 1982

W

AM @20

#1 WOMEN 55-64
Mon-Fri, 6A-Mid, AQH
#1 MEN 45-54
Mon-Fri, 6A-7P, AQH
#1 WOMEN 45-54
Mon-Fri, 6A-7P, AQH
#1 MEN 55-64
Mon-Fri, 6A-7P, AQH
#1 WOMEN 55-64
Mon-Fri, 6A-7P, AQH
#1 MEN 45-54
Mon-Fri, 6A-10A, AQH
#1 MEN 55-64
Mon-Fri, 6A-10A, AQH
#1 MEN 35-44
Sat-Sun, 10A-3P, AQH
#1 MEN 45-54
Mon-Fri, 10A-3P, AQH
#1 MEN 55-64
Mon-Fri, 10A-3P, AQH
#1 WOMEN 55-64
Mon-Fri, 10A-3P, AQH
#1 MEN 45-54
Mon-Fri, 3P-7P, AQH
#1 WOMEN 45-54
Mon-Fri, 3P-7P, AQH
#1 MEN 55-64
Mon-Fri, 3P-7P, AQH
#1 WOMEN 55-64
Mon-Fri, 3P-7P, AQH

REPRESENTED NATIONALLY BY HILLIER, NEWMARK & WECHSLER.
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Minneapolis-St. Paul

SPRING
82

12.4) 14.8) 12.2 2| KSTP.FM A/C 2 4 2| 13/84 CHRISTAL
4.4 4.2| 10.0 3| wwoL fm| CHR 3 2 3 4| 14/79 SELCOM RKO-1
7.1 6.4 8.5 4| woey am| Ctry 5 6 6 4 3(11/98 BLAIR NBC
6.3 6.6 6.0 5] KbweFm AOR 4 2 3 5 9] 16/66 McGAVREN
5.6/ 6.0 4.6| 6| KQRSFM AOR 6| 3| 4| 6| 8)19/57 | TORBET ABC-R
3.8 4.4 4.4 7| WCCO-Fm A/C 7110 7 7 5 119/56 EASTMAN CBS-R
5.9 4.2 4.1 8| KEEY-FMm BM 10 9| 11 9 6|14/78 KAT?Z
4.8 4.1 3.2 9| WAYLFM BM 11|11 |16 |14 |12 }16/69 | MMR TSTAR

3.5 3.3 3.1] 10| xstp am| N/T 9] 15|12 |13 |13 | 20/55 CHRISTAL NBC-T

3.2 2.5 2.3] 11| wwrc am| A/C 12 | 13 8 8 7 {18/61 MASLA MBS

2.6 1.8 2.0] 12 | xows am| A/C 8 5 9 |10 |14 |35/31 McGAVREN

- 1.8 2.0 12 | xwo fm| Ctry |13 8 |13 |12 |10 |19/58 MMR ABC-E

1.0 0.8 1.6 14 § xTwN fm| Jazz |14 |17 |10 |11 |11 |18/61 LOTUS

2.8 1.6 1.1} 15 } KTCR-FM Ctry (18 |20 |15 |15 |15 |18/59 MASLA

1.0 1.6 1.0} 16 | xxss am| A/C 15 |19 |17 |16 |16 |25/42 | MMR

0.5 0.9 1.0] 16 | wmin am | Misc |20 |16 |21 |21 [19 |11/97 WALTON

Demograg R Format Reach
MEN 18-34 WOMEN 18-34 MEN 18-49 WOMEN 18-49 MEN 25-54 WOMEN 25-54

POP (00): 3604 POP (00): 3753 POP (00): 5417 POP (00): 5543 POP (00): 4366 POP (00): 4329

1 KSTPFM 1 KSTPFM 1 WCCOo 1 KSTPFM 1 WCCO 1 KSTPFM AIC T
2 WLOL 2 WLOL 2 KSTPFM 2 WLOLFM 2 WDGY 2 WCCO QarEasy =s“‘
3 KDWBFM 3 WCCO-FM 3 WDGY 3 WCCoO 3 KSTPFM 3 WDGY CHR — 1 0.0
4 KQRSFM 4 KDWB-FM 4 WLOL 4 WDGY 4 wLOL 4 WLOL Ctry — 2.1
5 WCCO 5 KQRSFM 5 KDWBFM 5 WCCOFM 5 WWTC 5 wcco#M ||z mis
6 WDGY 6 WDGY 6 KQRSFM 6 KDWBFM 6 WCCOFM 6 KEEY-FM News  @m 31

7 WWTC 7 WCCO 7 WWTC 7 KQRSFM 7 KQRSFM 7 KJJO

8 WCCO-FM 8 KDWB 8 WCCOFfM 8 KEEYFM 8 KTWN 8 WAYLFM

9 KTWN 9 WWTC 9 KTWN 9 KJJO 9 KDWBFM 9 KDWBFM

10 KSTP 10 KJJO 10 KSTP 10 KDWB 10 KEEYFM 10 KDWB

[r—




#25

Milwaukee-Racine

Continued from page 100

Demographic Rank Format Reach

1982 R&R RATINGS REPORT/NVoI. Il ¢ 1us

Men 18-34 Women 18-34 Men 18-49 Women 18-43 Men 25-54 Women 25-54
POP (00): 2350 POP (00): 2440 POP (00): 3712 POP (00): 3830 POP (00): 3079 POP (00): 3162
AJIC S 323
AOR I 2.1
1 WOFM 1 WMYX 1 WQFM 1 WBCS-FM 1 WBCS-FM 1 WBCS-FM By S5
2 WLPX 2 WBCSFM 2 WBCS 2 WZUUFM 2 WISN 2 WTMJ BM/Easy e 7 7
3 WLUM 3 WZUU-FM 3 WISN 3 WMYX 3 WLUM 3 WZUU-FM CHR — 7
4 WISN 4 WKTI 4 WLPX 4 WKTI 4 WMYX 4 WISN Clas -2
5 WMYX 5 WQFM 5 WLUM 5 WQFM 5 WEZW 5 WMYX Gy 122
6 WBCSFM 6 WLUM 6 WMYX 6 WLUM 6 WZUUFM § WOKY News  mio
7 wWzZuu 7 WLPX 7 WZUUu 7 WTMJ 7 WQFM 7 WEZW Talk .8
8 WZUUFM 8 WzZuu 8 WZUU-FM 8 WLPX 8 WzZuu 8 WLUM
9 WKTI 9 WRKR 9 WEZW 9 WISN 9 WTMJ 9 WKTI
10 WAWA 10 WISN 10 WKTI 10 WEZW 10 WOKY 10 WMIL
(27
] . ' H ,\
)
*
S S X &
X S S S N
SPRIN $ T /& /SN ) S S
A 2\ [ S SRQS/SIY &5/ 888 /) €
A%\ 82 A€ SIVASVAATA N/ S5 < s
1.2 1.9 1.3 27 | weznN fm) BM 32| 36| 38| 32|29 13/82 KAT2Z
0.4 -— 1.3 | 27 | wuix am | Rel 37 (25} 14 | 19 | 18 7/152| RADIO SPT
2.0 1.6 1.2 | 29 | WLIR fm | AOR 20 11 (12 |21 ]31 ) 28/38 MASLA
2.0 0.9 1.0 | 30 | WNEW-FM AOR 23 119 (13 |23 |30 | 29/36 KATZ NBC-S
Continued from page 106
.
Demographic Rank Format Reach
Men 18-34 Women 18-34 Men 18-49 Women 18-49 Men 25-54 Women 25-54 A/C 1.0
POP (00): 3302 POP (00): 3592 POP (00): 5958 POP (00): 6394 POP (00): 5308 POP (00): 5704 AOR 15.0
BBnd I 5 8
Bik/Urbn msmmm 7.0
1 WNBC 1 WYNY 1 WNBC 1 WYNY 1 WYNY 1 WYNY BM/Easy m— 12.7
2 WBAB 2 WBLI 2 WYNY 2 WBLI 2 WCBS-FM 2 WBLI CHR S 1 5.7
3 wPLJ 3 WNBC 3 WCBS-FM 3 WNBC 3 WNBC 3 WNBC Clas mm 13
4 WYNY 4 WAPP 4 WBLI 4 WAPP 4 WBLI 4 WHLI Ctry - 4.2
5 WBLI 5 WPLJ 5 WBAB 5 WCBS-FM 5 WAPP 5 WCBS-FM Gold mm 34
6 WAPP 6 WCBS-FM 6 WPLJ 6 WPLJ 6 WCBS 6 WCBS Misc. I 8 .0
7 WRKS 7 WRKS 7 WAPP 7 WRKS 7 WINS 7 WOR News I 7.9
8 WCBS-FM 8 WPIX 8 WRKS 8 WOR 8 WRFM 8 WRFM Rel -l 1.2
9 WLIR 9 WBAB 9 WHN 9 WCBS 9 WGSM 9 WAPP Tatk 6.7
10 WNEW-FM 10 WKTU 10 WINS 10 WHLI 10 WHN 10 WHN
s R WE’VE GOT YOUR NUMBERS!
g // [? You can order additional copies of the 1982 R&R Ratings Report/
: N A < Volume 2 simply by sending a check or money order for $20.00 per
,(7 TR copy to:
v‘[/ R&R Ratings Report/Volume 2
1930 Century Park West
1 LT Los Angeles, CA 90067
Radlo & Records g (Please alow 4-6 weeks for processmng)
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$ A L, N
11.9 ] 12.6 ]| 12.4 WKDF fm| AOR T 2 2 6] 12/93 TORBET ABC-R 116.8
8.2 12.9| 10.0 wwkx fm| CHR 2 3 4 16/69 MASLA RKO-1 (16.9
7.8 6.7 9.4 3 | wvoL am | Blk 7 3 3 2 5 9/124( B HOWARD 5.9
8.2 10.5 9.4 3 | wzez fm | BM 5 8 5 6 2| 11/103| SELCOM 7.7
9.4} 9.3] 9.2 ] S5 |wsix-rm Ctry | 4} 74} 6| 4 12/94 | KATZ 8.2
6.3 5.6 6.8 6 | wsm am | Ctry 32311 7 7 | 18/59 CHRISTAL | NBC 5.7
9.4 4.9 6.3 7 | wsmEm A/C 6 9 4 5 313/81 CHRISTAL | NBC-S 6.6
5.6} 6.2| 5.7] 8 fwiac am|Talk | 8|16} 7 |10 | 8 | 13/83 | RKO 6.5
2.0 3.0 3.4 9 | wivyN fm| Easy {13 |10 |12 9 9 )14/78 RKO 1.8
0.9 2.2 3.3 110 Jwusw fm| Ctry {14 |11 8 8 |12 [ 10/108 3.3
2.9 3.1 3.1 {11 {wams am | BBnd |15 |18 |18 |17 |10 | 10/108 | LOTUS MBS 1.5
3.9 4.9 2.9 |12 | wsix am | A/C 9 (14 |16 J14 §11 | 21/51 KATZ CBS 3.2
1.9 1.5 2.4 |13 {wmak am | A/C 10 4 9 |12 |15 |24/45 | MCGAVREN TSTAR 0.4
1.4 2.7 2.1 {14 {wxkos fm | CHR 12 S J10 11 |13 | 26/42 ABC-F 3.1
=S 2.5 2.0 |15 | wmak-Fm CHR 11 6 |13 |13 |14 |28/38 McGAVREN ABC-C 1.6
1.5 1.0 1.4 |16 |wkpa am |Ctry [16 |12 |14 |15 |17 |17/63 TORBET 0.7
1.9 1.8 1.1 |17 |wirs am | Ctry {17 (15 |15 |16 |16 |20/55 McGAVREN RKO-2 1.7

Demographic Rank Format Reach
- I |

MEN 18-34 WOMEN 18-34 MEN 18-49 WOMEN 18-49 MEN 25-54 WOMEN 25-54
POP (00): 1332 POP (00): 1364 POP (00): 2086 POP (00): 2166 POP (00): 1717 POP (00): 1785 AIC r—T
AOR 1 2.4
1 WKDF 1 WWKX 1 WKDF 1 WWKX 1 WSIX-FM 1 WZEZ BBnd —
2 wvolL 2 WKDF 2 wWvoL 2 WSIX-FM 2 WKDF 2 WSIX-FM BIk/Urbn s 4
3 WWKX 3 WSM-FM 3 WWKX 3 wvoL 3 WSM-FM 3 WWKX BM/Easy s 1 5.2
4 WSM-FM 4 WVOL 4 WSIX-FM 4 WKDF 4 WZEZ 4 WVOL CHR S 14 1
5 WSIX-FM 5 WKOS 5 WSM-FM 5 WSM-FM 5 WSM 5 WSM-FM Ctry . 225
6 WMAK 6 WZEZ 6 WSM 6 WZEZ 6 WVOL 6 WLAC Misc I 7.2
7 WSM 7 WJYN 7 WZEZ 7 WJYN 7 WWKX 7 WSM Rel 87
8 WZEZ 8 WLAC 8 WUSwW 8 WLAC 8 WJYN 8 WJYN Talk I 5.7
9 WUSW 9 WSIX-FM 9 WJYN 9 WKOS g WLAC 9 WKDF
10 WLAC 10 WUSW 10 WLAC 10 WUSW 10 WAMB 10 WKOS

S ———— e —i | E———




Nashville’s Number One
Aduilt Radio Station*

— = & WSX-FM
S Y 48 & METROPOLITAN
W /4 g@COUNTRY@o

TI
COMPANY INC

e

i J *ﬁgultcs 18+

6 AM-Midni ght,Mond yS nday
Source: Spring

by
Ra
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‘ / : 2
SPRING /&8 & 8% /& &
9.6 7.9 6.3 WNBC am| CHR 2 3 3 3 120/53 HILLIER NBC
4.5 5.2 5.7 2 | wsLi fm| CHR 12/86 MASLA
4.2 5.5 5.7 2|wyny fm| A/C 14/74 | HILLIER
3.1 4.5 5.0 4 | WPL) fm| AOR 16/67 BLAIR ABC-R
5.3 4.6 4.8 5 | wess am | News 2127 |19 |10 5 | 19/56 CBS SPOT CBS
4.2 4.1 4.8 5 | wor am| Talk 7129 |36 |20 |11 |14/75 RKO ABC-E
4.6 6.0 4.8 S | WRFM fm| BM 12 | 23 | 25 {15 8 [ 10/105 | TORBET AP
3.7 2.9 3.9 8 | WHLI am| BBnd |21 | 44 | 37 |22 7 8/127 | ROSLIN
3.3 3.8) 3.6 9| weas fm| AOR 9| 3| 5| 7 |26 |18/58
2.4 3.7 3.4 10 | wces-rm Gold |10 | 18 8 4 4 [17/61 CBS-FM CBS-R
3.9 3.7 3.1 11| wins am| News 3116 |15 |11 9 |28/38 RAR ABC-D
== 2.9 12| warr fm| AOR 16 | 26 6 5 6 |12/84 MMR
1.0 1.9 2.9 12 ] WRkS fm| Urbn {13 4 7 8 |16 [15/72 | RKO RKO-1
2.7 2.3 2.71 14| WHN am| Ctry |14 | 20 {18 9 |10 |15/68 CHRISTAL MBS
1.9 1.9 2.7 14 | WPAT-FMm BM 18 [ 41 |31 {26 |21 |12/83 EASTMAN
2.8 1.8 2.4] 16 [ wktu fm) Urbn |11 6 |10 {13 |22 |21/50 TORBET ABC-C
3.4 2.4 2.0] 17| wasc am{ CHR 8 9 |16 |16 |17 |34/31 BLAIR ABC-I
2.0 3.1 1.9] 18§ waLk-rm a/C 22 [ 15 |28 |24 |14 |16/64 M ROSLIN
2.1 2.0 1.9] 18| wmeca amy| Talk |15 |13 |24 {28 |27 [21/49 SELCOM SHRDN
1.6 1.4 1.9 18| wNew am| BBnd 26 |35 |33 [27 (12 |14/76 KATZ AP
1.4 2.0 1.8] 21| wesm am| A/C 27 |28 21 (17 |13 |14/77 McGAVREN
2.3 1.7 1.8 21| wkiy fmy{ BM 28 |32 {39 |31 [25 [12/87 ROSLIN
3.9 2.3 1.7| 23| weLs fm| Urbn |19 7 |11 114 }23 |19/54 McGAVREN SHRDN
1.4/ 0.4] 1.7| 23| wpix fm| CHR |17 |12 | 9 |12 |19 |21/50 |CHRISTAL
2.3 3.3 1.5| 25| wecro fm| BM 24 |17 |26 |25 (20 |19/55 |MASLA
1.6 1.8 1.5 25| wkHk  fm | Ctry |25 |33 |17 |18 |15 [19/54 B HOWARD

Continued on page 103



SPR %§ A 5
AING /3 & S /.
B foe = A~ 8 & fi
8.4] 10.6] 12.9 WAIL fm| Urbn 9/126| SELCOM NBC-S (12.1
10.3} 11.5 8.6 2| wezs fm| CHR 14/77 TORBET RRO-1 |14.5
8.1 7.3 8.5 3| wrNO fm| AOR 3 3 2 2 9| 11/101] MASLA CBS-R {10.5
6.7 8.4 6.8 4 | WNOE-Fm Ctry 7 5 7 5 21 11/98 McGAVREN ABC-E 6.6
5.6 6.8 6.4 S | WYLD-Fm Blk 8 8 4 4 S| 11/99 B HOWARD 6.5
7.7 7.5 5.9 6 ] wsyu fm| BM 9| 11| 13 9 4| 11/97 CHRISTAL 5.8
7.8 5.0 5.6 7 1 wrix am, CHR 4 6 6 6 6| 16/69 BLAIR NBC 5.7
1
5.9] s5.7] s.o] s|way fm|a/c [10[10] 9| 8| 3|12/90 | KaTZ 5.2
a3
3.9 4.8 4.8] 9flwwt am| Talk | 5| 14{12 |10 10| 17/63 | KATZ CBS 3.6
u ™1 ﬁ*
6.2 5.2 4.5) 10 | wQue fm| A/C 6 9 5 7 8| 18/62 EASTMAN 5.6
T—11
3.0 5.1 4.4 11 | wesO am| N/T 11 {17 |14 {14 |15 | 12/89 EASTMAN ABC-I 2.7
i i
5.2 3.5 3.7 12 ]| wsms am| A/C 14 |16 |16 |17 |16 | 13/85 B HOWARD MBS 2.6
2.3 2.3 3.3 113 | wnnr  am | Blk 17 |12 |15 |15 |12 7/153 | SELCOM 2.0
1.8 1.7 3.2 114 f wsox am | Blk 13 4 110 j12 (13 |16/69 B HOWARD SHRDN 2.3
1.6 1.9] 3.2 14 [wno am|Bik |12 | 7| 8 |11 |11 [16/69 |B HOWARD 2.3
. . e
2.0 2.8] 2.6 {16 fwnoe am|ctry |15 |15 [11 [13 [14 [18/60 |McGAVREN [aBc-E |2.2
2.4] 1.4] 2.3 [17 |wwiw am | BBna |16 |18 125 J1s |15 11/103 | LOTUS ABC-D 1.4
2.8| 2.4| 2.0 |18 {wsho am |BBnd |18 |13 |18 |18 [17 | 7/146 |cHRISTAL |aP 1.7

Continued on page 110

"WRIN

WORLDWIDE

POST OFFICE BOX 100

NEW ORLEANS, LA 70181

OPENING NEW FRONTIERS

UNITED STATES OF AMERICA
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[ ) ] ’f"

N &
TORBET ABC-C | 6.7
RKO ABC-E | 6.4
RRO RRO-1 | 5.5
McGAVREN SHRDN | 4.9
3.6 | 4.1 4.4 | 4.6 | 4.7 | S |WYNY f£m| A/C 6 |6 |33 15/71 |HILLIER 4.3
4.8 4.5 4.2 | 4.2 | 4.5 | 6 |WCBS am| News | 2 [16 [16 | 9| 6 [19/56 [CBS spoT CBS 5.3
4.5 4.1 § 4.5 | 4.0} 4.5 | 6 |wply fm| AOR |10 | 2 | S| 5|19 [13/78 |BLAIR ABC-R | 8.2
4.3 ) 4.4 5.6 | 5.2 | 4.3 | 8 | WINS am| News 19 {13 |12 | 9 |20/53 |RAR ABC-D 6.1
4.91 4.5 | 4.4 | 4.5 4.2 ] 9 | WRFM fm| BM 13 |29 (17 |14 | 8 | 9/111 |TORBET AP 2.2
4.6 3.91 4.5] 3.9} 3.7 |10 | WNBC am| CHR 4 |5 | 7)]6| S |21/51 |HILLIER NBC 3.5
3.6 2.7 3.8 3.9 3.3 |11 | WPAT-FM BM 12 21 |19 (20 |13 }[14/75 |EASTMAN 2.3
3.7) 4.0} 3.0] 2.7 | 3.2 |12 ] WNEW am| BBnd |17 |30 |22 |18 [11 '11/97 |KATZ AP 2.7
2.8] 2.5 2.4 | 2.5 | 2.9 |13 |wNewFm | AOR |14 |10 | 6 | 7 |14 |14/76 |KRATZ NBC-S 3.4
2.2 ) 3.7} 2.7| 2.6 | 2.8 |14 | wCBS-FM Gold |11 |12 | 8 | 8| 7 /18/58 CBS-FM CBS-R 2.1
2.4 2.8} 2.1 | 2.4 2.7 |15|WHN  am| Ctry [16 (15 |11 }11 |15 [13/78 |CHRISTAL MBS 1.5
4.6 | 3.7 | 3.1 3.8 2.6 |16 | waBC am| CHR 7 | 7 |12 |10 )12 [26/40 |BLAIR ABC-I 2.9
2.8 1.8 2.0 2.5 ] 2.4 |17 | WPAT am| BM 19 (35 |45 |33 | 26 |13/81 |EASTMAN 2.1
1.6 ] 1.9 2.5| 2.3 ]| 2.2 J]18| war am| Span |25 |13 |15 |13 ] 16 | 6/160 | CABALLERO 1.6
2.2 3.0 2.2 2.5 | 2.2 |18 | WMCA am! Talk {15 |17 [23 |25 | 24 |17/62 |SELCOM SHRDN 2.2
2.0 1.9 2.1 2.0} 1.9 J20 | wADO am| Span |23 |24 |24 |21 |18 | 9/117 2.3
1.04 1.5] 1.5 1.5 | 1.7 |21 | wknk f£m| Ctry |20 |14 |24 |16 | 17 |17/63 |B HOWARD 2.5
2.2 1.3 0.8 1.2 ) 1.6 J22|weix fm| cHR |18 | 9 | 9 |15 | 21 [21/51 | CHRISTAL 1.4
-- -- -- -—— } 1.5 J23 jwapp  fm| aOR |21 |31 |10 |17 | 20 [15/71 |MMR 0.9
1.0] 0.9 1.1 1.3} 1.1 |24 | WQXR-FM Clas |22 |36 |32 J26 | 27 |19/56 | McGAVREN 2.2
1.3] 0.8} 0.7 ] 1.1 ] 1.0 J25 ] wNeN  fm| Clas |24 |22 |26 |24 22 |1 /62 |LOTUS 1.0
Continued on page 110

FOROVER 7 YEARS
THE MOST LISTENED TO

FM ROCK & ROLL
wonssstoo SEATION IN AMERICA

MON 5 IN &€ AM 12MID MSa




IN
NEW YORK

IN
METRO
NEW YORK* *

TO REACH NEW YORK
START WITH WRKS-FM

/

q WRKS- FM RKO Radio for New York

* Spring 1982 Arbitron AID, A.Q.H. persons 12 + , 5 Boros, M-S 6A-12M. ** Spring 1982 Arbitron, average persons share, 12 +, M-S 6A-12M, Metro.
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#33

New Orleans

Continued from page 107

Demographic Rank

Men 18 34 Women 1834 Men 18-49 Women 18-49 Men 25-54 Women 25-54
POP (00): 1826 POP (00): 1935 POP (00): 2817 POP (00): 3002 POP (00): 2306 POP (00): 2451
1 WRNO 1 WAIL 1 WRNO 1 WAIL 1 WAIL 1 WAIL
2 WAIL 2 WEZB 2 WAIL 2 WEZB 2 WYLD-FM 2 wWAJY
3 WEZB 3 WYLD-FM 3 WYLD-FM 3 WRNO 3 WNOE-FM 3 WNOE-FM
4 WQUE 4 WRNO 4 WNOE-FM 4 WAJY 4 WRNO 4 WBYU
5 WYLD-FM § WQUE 5 WEZB 5 WYLD-FM 5 WTIX 5 WEZB
6 WTIX 6 WTIX 6 WTIX 6 WTIX 6 WWL 6 WTIX
7 WNOE-FM 7 WAJY 7 WQUE 7 WNOE-FM 7 WBYU 7 WQUE
8 WYLD 8 WBOK 8 WwL 8 WQUE 8 WEZB 8 WYLD-FM
9 WWL 9 WNOE-FM 9 WBYU 9 WBYU S WQUE 9 WBOK
10 WNOE 10 WYLD 10 WAJY 10 WBOK 10 WAJY 10 WRNO

New York +#1

Continued from page 108

Demographic Rank

MEN 18-34 WOMEN 18-34 MEN 18-49 WOMEN 1849 MEN 25-54 WOMEN 25-54
POP (00): 21793  pOP (00): 23371 POP (00): 35829  pPOP (00): 38578  POP (00): 30922  POP (00): 33562
1 WPLJ 1 WKTU 1 WYNY 1 WKTU 1 WYNY 1 WBLS

2 WNEW-FM 2 WRKS 2 WBLS 2 WRKS 2 WBLS 2 WRKS

3 WYNY 3 WBLS 3 WPLJ 3 WBLS 3 WCBS 3 WYNY

4 WRKS 4 WYNY 4 WRKS 4 WYNY 4 WCBS-FM 4 WKTU

5 WKTU 5 WPLJ 5 WKTU § WNBC 5§ WKTU § WNBC

6 WBLS 6 WNBC 6 WNEW-FM 6 WPLJ 6 WRFM 6 wWaT

7 WNBC 7 WNEWFM 7 WNBC 7 WJT 7 WNEW 7 WCBS-FM

8 WAPP 8 WPIX 8 WCBS-FM 8 WCBS-FM 8 WRKS 8 WOR

9 WCBS-FM 9 WCBS-FM 9 WCBS 9 WHN 9 WNBC 9 WCBS

10 WPIX 10 WHN 10 WABC 10 WNEW-FM 10 WABC 10 WRFM

Phoenix #24

Continued from page 114

Demographic Rank

Men 18-34
POP (00): 2457

Women 18-34 Men 18-49
POP (00): 2482 POP (00): 3771

Men 25-54
POP (00): 3047

Women 18-49
POP (00): 3872

Women 25-54
POP (00): 3171

1 KDKB 1 KDKB 1 KDKB 1 KNIX-FM 1 KNIX-FM 1 KNIX-FM
2 KUPD 2 KZZP-FM 2 KNIX-FM 2 KKLT 2 KOY 2 KOY
3 KZZP-FM 3 KNIX-FM 3 KZZP-FM 3 KDKB 3 KTAR 3 KQYT
4 KSTM 4 KKLT 4 KUPD 4 KQYT 4 KZZP-FM 4 KKLT
5 KKLT 5 KOOL 5 KOY 5 KZZP-FM 5 KMEO-FM 5 KMEO-FM
6 KNIX-FM 6 KUPD 6 KKLT 6 KOY 6 KOOL 6 KOOL
7 KUKQ 7 KUKQ 7 KTAR 7 KOPA 7 KKLT 7 KOPA
8 KTAR 8 KOPA 8 KSTM 8 KOOL 8 KDKB 8 KZZP-FM
9 KJJJ-FM 9 KIFN 9 KOOL 9 KUKQ 9 KJJJ-FM 9 KDKB
10 KOOL 10 KOY 10 KJJJ-FM 10 KUPD 10 KQYT 10 KPHX

Format Reach

AIC — 3 2
AOR IS 5.5

BBnd - 4.3

Blk/Urbn se— 29 0
BM/Easy s 5.9

CHR R 4.2
Ctry S 9.4

Misc S 5.4

News - 44

Rel B9

Talk - 48

Format Reach

Format Reach

AIC .0

AOR 9.8
BBnd 39

Bik/Urbn 18.5
BM/Easy mmnesSm—m 12.8
CHR [ F}

Clas - 24

Ctry N 4.4

Gold . 28

Misc I S S
News ISR 5 3
Rel 15

Span  cE— .1

Talk [ N

A/C S (53
AOR SEEEEs— 5.3
BBnd mm 36

BIK/Urbn g 4.0

BM/Easy mu—— 17.9
CHR

I 10.0
Clas 21
Ctry I 1 4.9
Misc - 36
News -
Rel mmia
Span - 31




[ [ [ [ DWD( : 5 DI $ K
& S /o/a/o/y/ S/ S N
A\ < N NSNS /S SoS S
2N 2% S [S/S/S/S)5) 8§88 ) §&§ /€
9.8 | 10.8 Ctry 3112 S 3 12/92 KATZ ABC-E
6.5] 10.0 8.6 2 [ WFOG-FM BM 6|19 | 10 6 4 | 10/106| TORBET
7.6 7.1 8.6 2 | WNOR-FM AOR 2 8 | 14/78 RKO ABC-R
10.1 == 8.1 4 | wmyk fm | AOR 2 2 4 112 | 14/77 EASTMAN
- 7.8 7.7 S | wery fm| A/C 5 6 4 2 2| 12/88 CHRISTAL
5.2 5.9 7.4 6 | wowi fm | Blk 4 3 3 5 3113/83 McGAVREN SHRDN
4.2 3.4 6.2 7 | wece am | Blk 12§11 |11 |10 5 8/133 | McGAVREN SHRDN
7.4 5.4 5.0 8 | wrar am| A/C 9 (17 |13 |12 7 116/68 CHRISTAL CBS
5.5 5.9 4.5 9 | WGH am | CHR 7 7 7 7 6 | 18/60 BLAIR TSTAR
1.4 2.6 4.2 | 10 JwWNOR am | B1k 10 4 6 8 |10 | 15/72 RKO
5.9 3.8 4.0 | 11 jwraP am | Blk 8 S 9 |11 |11 | 20/54 B HOWARD
5.9 3.7 3.2 | 12 | wwbpE fm | A/C 11 8 8 9 9 |17/62 CBS-FM CBS-R
2.5 3.5 3.0 | 13 JwNIs am | News (14 {26 |20 |17 |15 | 14/79 HILLIER NBC
2.7 2.3 2.2 | 14 | wems am| Ctry |16 |21 |15 |13 {13 |16/70 KAT?Z ABC-D
1.8 2.1 1.9 | 15 | WGH-Fm Clas |15 {14 |19 |15 |14 | 19/57 BLAIR
4.6 3.1 1.9 | 15 [wQRrk fm | A/C 13 |10 ’12 14 (16 | 25/43 SELCOM ABC~C
0.6 0.7 1.3 |17 jwuz am | Jazz |21 |25 |22 |23 |21 |11/95 SELCOM MBS
2.2 1.8 1.3 |17 |wxri fm | A/C 19 |13 {14 |16 |17 |17/64 HILLIER
4.6 - 1.1 {19 | wkez fm | Ctry |20 j16 |18 [19 |18 |18/59 EASTMAN
1.4| 0.9 1.020 |wea fm|asc |18 |15 [17 |18 [19 [22/50
Demographic Rank '
MEN 18-34 WOMEN 18-34 MEN 18-49 WOMEN 18-49 MEN 25-54 WOMEN 25-54
POP (00): 2213 POP (00): 1880 POP (00): 3261 POP (00): 2959 POP (00): 2390 POP (00): 2404 N R .
AOR .|

1 WNOR-FM 1 wLTY 1 WNOR-FM 1 WCMS-FM 1 WLTY 1 WCMS-FM B,k,U,bn_”g 0
2 WMYK 2 wWowl 2 WMYK 2 WLTY 2 WCMS 2 WFOG-FM BM/Easy s o3
3 wowl 3 WNOR-FM 3 WLTY 3 wowl 3 WOowl 3 WPCE CHR  mmmmm 45
4 WLTY 4 WMYK 4 Wowi 4 WFOG-FM 4 WNOR-FM 4 WLTY g:as -
5 WCMS-FM 5 WCMSFM 5 WCMSFM 5 WPCE 5 WMYK 5 WOWI e _13—‘“
6 WFOG-FM 6 WGH 6 WFOG-FM 6 WGH 6 WFOG-FM 6 WGH Misc a6 3
7 WNOR 7 WWDE 7 WNOR 7 WNOR-FM 7 WTAR 7 WTAR News  mm 3.0
8 WRAP 8 WNOR 8 WRAP 8 WMYK 8 WGH 8 WWDE Rel ')
9 WWDE 9 WPCE 9 WGH 9 WWDE 9 WNOR 9 WNOR
10 WGH 10 WRAP 10 WWDE 10 WNOR 10 WWDE 10 WRAP E

1982 R&R RATINGS REPORT
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Oklahoma City +#47

*

oS
§ Q§ hikci
S & SHARE

Q |

KEBC  fm| Ctry 10/105 TORBET ABC-E | 9.0

11.0) 11.3( 10.6| 2| xtox am| A/C 12/93 | MMR NBC-T (11.5
8.9| 8.0| 9.5| 3| xoma am| Ctry | 2! 8| 3| 2| 2| 14/76 | BLAIR NBC 8.0
5.3 7.4 9.1| 4 KATT-FM AOR 3110 13/81 | RKO NBC-S |16.8
3.9 3.6 6.8 S | KKLR fm| Ctry | 9 6 7 4 3| 12/94 | B HOWARD 7.3

8.5 5.7 6.0 6 | Kxxy fm| AOR 8 2 6 8| 11| 14/77 | McGAVREN | RKO-1 4.4

4.0 3.6 5.9 7 | KLNK fm| A/C 7 7 4 5 8| 16/69 SELCOM TSTAR 4.4

5.2 3.7 5.8 8 [ xurE fm| A/C 11 | 15 5 6 4| 13/86 | MASLA CBS 5.4
11.5 9.0 5.7 9 | xkNG  fm | BM 10 ) 12 |11 | 10 9 | 13/82 | CHRISTAL 5.2
8.6 7.7 5.1 | 10 | xorm fm | CHR 5 3 8 7 7 121/51 KATZ ABC-C 6.7

4.2 5.7 4.5 | 11 | wky am | Gold 6 9 9 9 5|12 /46 EASTMAN ABC-D 4.4

2.3 4.8 4.0 |12 | xaEz fm | Blk 13 5 {10 111 |13 9/119 (| B HOWARD | SHRDN 6.5

0.6 1.3 1.8 |13 |xun fm | Rel 14 |10 |12 |14 |14 |18/61 STARCOM AP 2.6

3.0 2.5 1.7 |14 |xsv0 fm | Easy (12 |14 |13 |13 (12 [23/46 | MMR ==

0.7 3.1 1.6 |15 |xocy am | Ctry |15 |16 |18 |18 |17 |16/67 | McGAVREN |RKO-1 1.9

) DET AL - 1

Men 18-34 Women 18 3¢ Men 18-49 Women 18-49 Men 25-54 Women 25-54
POP (00): 1354 POP (00): 1372 POP (00): 2076 POP (00): 2130 POP (09): 1666 POP (00): 1713
AIC P 223
AOR R 1 5.8
1 KATT-FM 1 KLNK 1 KATT-FM 1 KEBC 1 KEBC 1 KEBC Bik/Urbn mmmm 4.0
2 KEBC 2 KOMA 2 KEBC 2 KOMA 2 KOMA 2 KOMA gmsasy :“
3 KOMA 3 KLTE 3 KOMA 3 KLTE 3 KKLR 3 KKLR Ctry S 2.6
4 KXXY 4 KATT-FM 4 KKLR 4 KLNK 4 KATT-FM 4 KLTE Gold - 5
5 KKLR 5 KEBC 5 KLNK 5 KKLR 5 KOFM 5 KLNK Misc — 5.0
6 KLNK 6 KKLR 6 KOFM 6 KATT-FM 6 WKY 6 KTOK ::IWS '—527
7 KLTE 7 KOFM 7 KXXY 7 KOFM 7 KTOK 7 WKY
8 KOFM 8 KXXY 8 KLTE 8 KXXY 8 KLTE 8 KKNG
9 WKY 9 KAEZ 9 WKY 9 WKY 9 KKNG 9 KOFM 1
10 KAEZ 10 WKY 10 KKNG 10 KAEZ 10 KLNK 10 KJYO
i EVERY WEEK R&R DELIVERS THE NEWS

.,\f £ AND THE RATINGS FIRST!
Why miss a single issue when it’s so easy to subscribe?
Radio & Records Just call Judi at (213) 553-4330.
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2 2\ SPAING 4 s AL LSS S5 S €
BB\ B\ B L8 SIS s/Ss8) §38 /€
NS \ P« \2?P NS < NSR/N NS <
12.3 9.3 9.3]10.5 8.8 KYW am| News 18 8 6 2 |17/61 RAR NBC-R

ull

7.7 8.8 8.0 Yo?3 7.6 | 2| WMGK fm| A/C 3 8 2 i2/87 MMR
6.8 7.1 5.4 7.9 7.4 3 | WDAS-FM Blk 7 " 2 2 3 9/117 |8 HOWARD
3.4 4.1 6.0 7.4 6.4 4 | WCAU-FM CHR 2 6 5 7 |17/63 CBS-FM CBS-R
5.5 5.5 5.8 4.8 5.5 5| wiP am| A/C 6 |13 |10 8 5 |12/84 KATZ ABC-D
5.2 5.7 6.2 SEyll 5.1 6 | WMMR fm| AOR 5 3 4 4|14 |15/69 KATZ NBC-S
2.9 3.5 3.4 3.6 4.7 7 | wcau am| N/T 4 9 114 |14 |11 |19/57 CBS SPT CBS
6.5 5.7 5.3 5.7 4.7 7| WEAZ fm| BM 9 23 |12 |10 6 |13/78 McGAVREN
4.2 4.7 5.0 4.7 4.7 7| wwbpB fm| Talk [11 |19 [16 12 8 |11/94 HILLIER ABC-I

3.6 3.4 4.3 3.5 4.4 | 10| wioQ@ fm| AOR 10 |11 3 3 4 |14/74 McGAVREN RKO-1

4.0 4.7 4.1 4.6 4.4 | 10| wreN am| A/C 13 |22 |23 |15 12 [11/93 MMR ABC-E

312 3.7 3.5 4.1 3.7 | 12| wysP  fm| AOR 8 4 5 7118 |18/60 TORBET ABC-R

5.3 4.8 5.4 3.9 3.4 | 13| WWSH fm| BM 12 |21 |18 |18 | 15 |15/72 CHRISTAL

2.9 2.7 2.0 2.0 3.0 | 14| WSNI fm| A/C 14 |14 7 9 9 |15/68 RKO RKO-2

1.9 2.8 4.0 2.6 3.0 14| wust  fm| Ctry [16 12 |11 (11| 10 |13/80 BLAIR

2.6 203 2.1 2.4 2.5 | 16| WFIL am| Ctry |15 {17 15 [13 13 |18/60 BLAIR RKO-2

1.3 1.3 1.8 1.6 1.9 | 17| WDAS am| Blk 18 |15 |13 |17 | 17 {18/60 B HOWARD

1.5 1.6 1.7 1.6 1.8 | 18| WFLN-FM Clas |19 |24 |19 |19]| 16 |17/63 CMBS

1.2 1.3 1.4 2.0 1.8 | 18{ WHAT am| Blk 20 7 {20 |20} 20 [16/64 HILLIER SHRDN

4.4 4.4 2[5 2.0 1.6 | 20| WIRl fm| CHR 17 6 9 |16 ] 22 |23/47 EASTMAN ABC-C

1.2 0.9 1.4 0.9 1.4 | 21| WJIBR-FM BM 21 |26 |26 [ 2221 |13/78 McGAVREN

0.7 = o= 0.4 1.0 22| wrepr  am| Gold |25 |28 17 | 21§ 19 9/117 | RKO RKO-2

Demographic Rank prmat Re:

Men 18-34 women 18-34 Men 18-49 Women 18-49 Men 25-54 Women 25-54

POP (00): 6740 POP (00): 6917 POP (00): 10639 POP (00): 11064 POP (00): 8844 POP (00): 9375 Alg Coae———
AOR IR 1 3.7
Blk/Lrbn M 1.8
BM/Easy ISR 10.2

1 WMMR 1 WDASFM 1 WMGK 1 WMGK 1 WMGK 1 WMGK CHR e 9.1

2 WDAS-FM 2 WMGK 2 WDASFM 2 WDAS-FM 2 KYW 2 KYW Clas w20

3 wioa 3 wWioQ 3 WMMR 3 WCAU-FM 3 WDAS-FM 3 WDAS-FM SR o

4 WMGK 4 WCAU-FM 4 wioQ 4 WioQ 4 wioQ a WIP Misc  ummm— 5.0

5 WYSP 5 WMMR 5 KYW 5 KYW 5 WCAU 5 WEAZ ‘:e|ws — 3.5
6 KYW 6 WSNI 6 WYSP 6 WIP 6 WMMR 6 WCAUFM  |ITok am o7

7 WSNI 7 WYSP 7 WCAU-FM 7 WMMR 7 WEAZ 7 WioQ

8 WCAU-FM 8 WIFI 8 WSNI 8 WSNI 8 WiP 8 WSNI

3 WIFI 9 wusL 9 WCAU 9 WEAZ 9 WWDB 9 WWSH

10 WCAU 10 KYW 10 WIP 10 wusL 10 WPEN 10 WWDB
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1930 Century Park West
Los Angeles, CA 90067

(Proase alow 4-6 weeks for processing)

171: . 4 ),"I
2 & N &/ & &
9.2 8.2 7.4 8.8 KTAR am |News 4 |16 (14 (14 6 |12/93 CBS SPOT ABC-I 6.7
6.8 6.7 6.5 8.4 2 |[KQYT fm |Easy 3 129 |12 8 4 [12/88 EASTMAN 4.9
9.0 | 7.7 { 9.1 | 8.1 | 3 |KMEO-FM McGAVREN 5.1
7.5 7.7 8.0 7.8 4 |KNIX-FM CHRISTAL 9.9
6.5 8.5 8.2 6.8 5 |KDKB fm BLAIR NBC-S [13.0
4.4 5.2 5.3 5.9 6 |KUPD fm MASLA 8.3
6.4 5.5 5.6 5.7 7 |kOY am {A/C 6 |27 |11 5 2116/67 EASTMAN NBC 5.3
== 3.0 3.3 4.8 8 |KKLTY fm |A/C 9 6 4 3 5117/41 CBS SPOT RKO-1 6.9
5.8 4.4 6.2 4.8 8 | KZZP-FM CHR 10 5 2 4 8 |17/65 McGAVREN 5.1
== 4.6 5.3 4.0 |10 |KUKQ am |Urbn |14 3 7 |10 |13 9/119 | MASLA 6.1
5.9 5.4 5.0 3.5 |11 |KOPA fm | CHR 8 4 9 9 |10 | 23/47 TORBET ABC-C 1.5
4.2 4.2 3.8 3.3 {12 |koOL fm |A/C 11 9 8 7 7118/61 KATZ CBS-R 3.8
1.0 2.9 1.8 3.1 |13 | KJII-FM Ctry |13 |17 |10 |13 |11 | 13/85 MMR ABC-E 2.4
3.2 2.4 1.8 2.7 |14 | KLFF am | BBnd |16 | 18 |29 |23 |17 | 13/83 LOTUS 1.3
2.0 2.6 3.0 2.5 |15 § KJI) am | Ctry {12 | 11 |20 {17 (12 | 16/67 MMR ABC-E 1.2
-- 1.8 1.5 2.4 |16 pKST™M fm | AOR 201 23 6 |11 |16 | 11/102| B HOWARD 3.1
1.8 1.7 1.5 2.1 |17 | KHEP-FM Clas |19 | 24 |22 |20 |18 | 13/86 CMBS 1.7
1.5 2.1 0.6 1.6 |18 | KIFN am | Span | 25 8 [13 |16 |23 7/162| CABALLERO ==
2.6 2.1 3.0 1.5 |19 | KARZ am | A/C 18 | 20 (17 |21 |22 21/52 KAT?Z CBS 1.0
2.7 1.8 2.5 1.5 ]| 19 | kKNIX am| Ctry | 15} 12 |19 (19 |15 | 24/46 CHRISTAL 1.3
2.7 2.9 1957, 1.5 |19 | KPHX am | Span | 26 | 15 |16 |15 |20 7/158 | CABALLERO ==
1.3 1.0 1.3 1.4 |22 | KMEO am | BM 21| 28 |26 |27 |26 | 15/71 McGAVREN 0.9
1.0 1.0 L2 1.3 |23 | kzzp am | CHR 17 )10 |15 |18 |19 | 25/43 McGAVREN 0.7
0.4 0.8 0.8 1.1 | 24 | KFLR am | Rel 221 25 |21 |22 {21 | 12/87 0.6
Continued on page 110
;”f ) Crm—Ty SHOW THIS OFFER TO A FRIEND
yu RATINGS Now the person who's been borrowing your copy of R&R's Ratings
2? N Cieck o money o de 1 $50.00. bor vt 1 -P1°% STV send
= & Q/ R&R Ratings Report/Volume 2
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22,3 19.8 | 19.3 20.2 KDKA am NBC 28.2
5.8 5.1 5.8 6.1 2 |wamo fm | Blk 11 4 2 7 110/113 | SELCOM SHRDN 6.8
7.9 6.1 6.5 5.9 3 |WDVE fm | AOR 3 2 2 3 8 | 17/65 | EASTMAN NBC-S 9.8
1.7 3.8 5.0 5.7 4 |wWBZZ fm | CHR 5‘4 7 |11 | 16/68 TORBET 7.0
7.0 5.3 5.0 5.6 5 |[WSHH fm | BM 6 |16 |12 |11 5| 14/75 BLAIR 4.3
6.6 8.2 6.7 5.5 6 | WYAE am | A/C 2 8 7 4 2 |18/60 KATZ RKO-2 4.2
6.1 4.6 4.2 5.2 7 |WXKX fm | CHR 4 3 3 5 | 6| 18/59 KATZ 3.9
3.8 3.0 5.6 5.0 8 | WPNT fm | BM 10 | 32 |10 8 4]12/88 RAR 2.3
3.3 3.4 4.7 4.3 9 [xKQVv am | News 8 9 |16 |15 |14 | 15/71 EASTMAN MBS 4.0
3.9 4.9 4.3 4.3 9 |[wwsw fm | A/C 7 6 5 6 3117/62 McGAVREN ABC-C 2.8
= 5.5 5.3 3.7 |11 |WJAS am | BBnd |12 | 23 |27 {14 |12 | 14/75 HILLIER ABC-D 4.7
2.2 3.9 3.6 3.0 (12 |wyYypD fm | AOR 9 5 8 9 |16 | 21/52 MASLA ABC-R 2.7
4.2 4.7 3.4 2.8 |13 | WEEP am | Ctry |14 |14 (13 |12 |10 | 13/82 MMR ABC-I 2.4
2.5 2.2 1.9 2.3 |14 | wDsY fm | Ctry |15 | 13 |11 |10 9 | 13/82 MMR ABC-I 1.9
= == = 1.7 |15 |WIKN am | N/T 13 |18 |14 |16 |15 | 29/37 McGAVREN TSTAR -
2.7 2.6 2.0 1.6 |16 | WFFm fm | A/C 16 | 12 9 113 |13 | 18/59 HILLIER RKO-1 1.5
Demographic Rank ! 1

MEN 18-34 WOMEN 18-34 MEN 18-49 WOMEN 18-49 MEN 25-54 WOMEN 25-54

POP (00): 2919 POP (00): 3141 POP (00): 4751 POP (00): 5151 POP (00): 4112 POP (00): 4472

AlC EEE EET———(3 34

1 WDVE 1 wBZz 1 KDKA 1 KDKA 1 KDKA 1 KDKA AOR N 5.9

2 WAMO 2 WAMO 2 WDVE 2 wezz 2 WTAE 2 WTAE BBnd  mmw—.43

3 WXKX 3 WXKX 3 WAMO 3 WAMO 3 WDVE 3 WWSW g:&llélrbn R 6.1

4 WYDD 4 WWSW 4 WTAE 4 WTAE 4 WAMO 4 WPNT CHR . p— 116

§ KDKA § WDVE 5 WXKX 5 WWSW 5 WWSW 5 WSHH Ctry s 72

6 WTAE 6 WTAE 6 WYDD 6 WXKX 6 WXKX 6 WXKX MisC  m—— 9.0

7 WWSW 7 KDKA 7 WWSW 7 WPNT 7 WPNT 7 WBZZ News e 6.0

8 weBzz 8 WFFM 8 WPNT 8 WDVE 8 WSHH 8 WAMO Rel m7

9 WDSY 9 WYDD 9 WDSY 9 WSHH 9 WDSY 9 WEEP

10 WFFM 10 WPNT 10 WSHH 10 WDSY 10 KQV 10 WDSY

Radio & Record

S

RATINGS
REPORT

WE PUT THE TOP 50 AT YOUR FINGERTIPS

If you need an additional copy of the 1982 R&R Ratings Report/
Volume 2, simply sena a check or money order for $20.00 to:

R&R Ratings Report/Volume 2
1330 Century Park West
Los Angeles, CA 90067

(Please allow 4-6 weeks for processing)
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PRING /8.8
AVAS

AS STATION e §§°§ /,\§
> $ SRS &
11.1] 13.3 KGON  fm| AOR HILLIER |

6.9{ 7.3 7.4| 2| xkupPLFMm BM S|119}11| 7| 7 {12/94 | TORBET

3.2 4.9 6.6 3| KCNR fm| CHR 3 2 3 2 6 | 16/67 CHRISTAL ABC-C
9.1 9.0 6.1 4 | KGW am| A/C 3 4 4 2 | 25/44 BLAIR RKO-2
7.9 7.7 5.9 S | KEX am| A/C 4 9 8 6 18/62 MMR ABC-1
5.3 8.4 5.8 6 | KINK fm| AOR 7 8 2 3 14/77 BLAIR

4.5 6.3 5.4 7| Kxwi am| Ctry 6 10 9 8 8 [15/71 KATZ ABC-E
6.8 5.5 4.9 8 | KXL-FM BM 12 | 15 | 12 9 9 (12/89 McGAVREN

5.0 3.1 4.7 9 | KLLB fm| CHR 8 6 5 5 S |17/64 SELCOM

5.1 3.1 4.3} 10| xvxi am | News 9 (12 13 |13 |12 |18/60 HILLIER CBS
2.9 3.5 4.1] 11 | xupPL am| BBnd (11 {14 |20 |18 |11 |15/74 TORBET MBS
5.3 2.7 3.3} 12| KYTE am| Ctry |10 4 (10 {11 |13 |18/59 SELCOM AP
3.8 2.8 2.8 13| xkxey am| Talk {19 | 23 |24 |24 19 7/147 MBS
2.2 3.2 2.7] 14 | kJs fm Ctry |14 (13 |14 |10 |10 {16/70 KAT?Z ABC-E
3.2 4.7 2.7]1 14| xxu am| N/T 13 118 |25 (16 (15 [21/51 McGAVREN NBC-T
3.8 2.2 2.2 16| xofm fm Gold (16 | 21 6 |12 |14 |18/60 MMR ABC-F
1.5 0.6 1.6 17 | KKSN am| A/C 17 |25 |16 |15 |16 [22/50 MASLA AP
3.7 2.7 1.5 18, xmik fm| A/C 15 | 11 7 (14 |18 | 28/39 EASTMAN

0.8 1.2 1.4| 19| KPDQ-FM Rel 18 | 26 |18 (21 (21 |[17/65

1.3 1.7 1.2| 20| xpam am| A/C 24 S |17 [17 [20 |12/90 CHRISTAL

- 0.5 1.0) 21| xskp fm| CHR 23 7115 |19 |26 |15/73 B HOWARD

Continued on page 119
YD'S PORTI S




Providence-Warwick-Pawtucket #26

SPRING

3.7| 8.8] 10.4| 2| ww  fn| aoR
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4 7 | 10/104 | KATZ ABC-R
10.5 8.6 9.2 3| WPRO-FM CHR 2 2 2 2 | 16/64 BLAIR
8.4 8.6 7.6 4| wero am| A/C 2 6 4 4 17/61 BLAIR ABC-D

6.1 5.9 7.3 5| wpJis fm | CHR 3 3 3 3 4 |15/71 McGAVREN TSTAR

4.4 3.2 4.9 6 | WHJIJ am| A/C 6111 |11 7 6 {15/70 KATZ ABC-E

5.2 4.3 4.6 7 | WEAN am | News 7115 |24 {13 (10 |14/75 McGAVREN CBS

4.6 5.2 3.8 8 | wikw  am | BM 10 |37 |21 (20 (17 |10/100 | TORBET ABC-I

2.5 3.4 3.4 9| wam am| Ctry (14 113 |20 8 5 8/123 | CHRISTAL MBS

3.3 3.5 3.2 10 | wsne fm| A/C 8 |10 5 5 8 |16/66 EASTMAN RKO-1

2.2 3.0 2.9 )11 | wesm am  Talk (15 (17 |22 (22 |14 {10/107 | PRO RADIO NBC-T

1.8 2.1 2.7 | 12 | WXKS-FM CHR 11 4 6 9 (12 |14/72 MMR

1.2 1.1 2.2 |13 | wapk am | A/C 25 |32 |39 |30 |25 5/214 | LOTUS MBS

2.9 2.5 2.2 13 | wmys fm | A/C 12 8 9 (10 9 |16/64 CHRISTAL

2.2 2.0 1.9 | 15 | wez am [ A/C 13 (31 |17 |14 |11 |19/56 RAR ABC-E

1.5 2.5 1.8 | 16 | WsAR am | Talk |16 |29 26 |21 |21 |15/71 MMR CBS

4.7 2.0 1.6 | 17 | wcoz fm | AOR 9 5 8 (11 (20 [26/41 BLAIR

1.6 0.9 1.3 |18 | weru fm | AOR 17 9 7 (12 |16 |20/52 B HOWARD NBC-S

1.0 0.3 1.1 {19 | wcrs fm | Clas |26 |36 |31 |26 (19 |10/101 |DONOFRIO

Demograr R Format Reach

MEN 18-34 WOMEN 18-34 MEN 18-49 WOMEN 18-49 MEN 25-54 WOMEN 25-54

POP (00): 2034 POP (00): 2079 POP (00): 3148 POP (00): 3271 POP (00): 2586 POP (00): 2756 :/gﬂ 1an 2E
BBnd m s

1 WHJY 1 WPRO-FM 1 WHJY 1 WPRO-FM 1 WPRO 1 WPRO BM/Easy sum— 1 5.9

2 WPJB 2 WHJY 2 WPJB 2 WHJY 2 WPRO-FM 2 WPRO-FM CHR  S— 1 9.7

3 WPRO-FM 3 WPJB 3 WPRO-FM 3 WPRO 3 WPJB 3 WLKW-FM Clas mat1

4 WPRO 4 WPRO 4 WPRO 4 WPJB 4 WHJY 4 WPJB 8:,% e

5 WXKS-FM 5 WSNE 5 WSNE 5 WLKW-FM 5 WHJW 5 WHIM Misc o 70

6 WSNE 6 WXKS-FM 6 WHJJ 6 WSNE 6 WLKW-FM 6 WSNE News _—4_6

7 WBRU 7 WLKW-FM 7 WLKW-FM 7 WHIM 7 WHIM 7 WHJJ Rel m3

8 wcoz 8 WMYS 8 WXKS-FM 8 WHJJ 8 WSNE 8 WMYS Talk  m—1

9 WMYS 9 WCO0z 9 WBRU 9 WXKS-FM 9 WMYS 9 WHJY

10 WHJJ 10 WBRU 10 WC0z 10 WMYS 10 WEAN 10 WEAN
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Riverside-San Bernardino-Ontario

#31

CHRISTAL
6.1 6.0 5.3 2 | xouo fm | BM 10/103 | BLAIR
2.8 4.6 4.7 3 | KMET fm | AOR 13/83 EASTMAN NBC-S
3.6 3.0 4.1 4 | KGGI fm | CHR 14/74 TORBET
6.5 4.9 3.8 5 | KBIG fm | BM 7 (19 [24 |20 9 |14/77 TORBET
3.8 3.9 3.7 6 | KOLA fm | AOR 2 3 6 |21 |17/62 MASLA
3.6 3.6 3.7 6 | xosT fm | BM 13 127 |27 |23 (11 [11/93 CHRISTAL
3.4 3.5 3.3 8 | xABC am | Talk |11 |36 |26 |18 |13 [13/82 KATZ ABC-I
3.7 2.3 3.3 8 | xecke am | Ctry |14 |13 {18 |13 |10 |11/92 | McGAVREN
2.2 2.7 3.0 | 10 | xus fm | CHR 5 9 5 5 5 |18/57 McGAVREN ABC-C
3.6 4.3 3.0 | 10 | xNX am | News 9 |24 |31 |25 |17 |16/65 CBS SPOT CBS
3.1 5.4 2.8 [ 12 | xrTH fm | CHR 8 |16 | 6 4 3 118/58 | RKO RKO-1
1.9 1.5 2.7 |13 | kMeN am | Gold |21 |17 |10 7 4 111/97 TORBET
1.2 2.9 2.4 | 14 | xLo0s fm | AOR 12 6 9 (11 (27 |18/59 KATZ ABC-R
3.3 2.8 2.4 | 14 | KNX-FM AOR 16 |32 7 8 6 |15/70 CBS-FM
1.7 1.9 2.2 |16 | xBON fm | BM 28 |26 |33 |27 |23 }]10/103 | SELCOM
1.7 1.1| 2.2 /16 | xute  fm |Urbn (17 | 8 |11 | 9 (31 |14/77 |MASLA SHRDN
2.5 3.1 2.1 | 18 | KCAL-FM AOR 15 110 8 |12 |16 [l6/64 LOTUS
3.8 2.5 2.1 | 18 | KLAC am | Ctry (20 |28 |20 |24 [19 |14/73 EASTMAN ABC-D
1.7 2.0 2.1 | 18 | kNTF fm | Ctry |26 |15 [17 {10 8 |12/87 MASLA
2.3 1.2 2.0 ] 21 | xowG am | Ctry (18 [23 |14 (16 |25 |15/69 SELCOM ABC-E
3.2 2.3 1.9 | 22 | kFxm am | CHR 10 5 |12 |21 |24 |26/41 BLAIR
2.8 1.2 1.8 | 23 | KPRO am | BBnd (27 |37 [39 |36 |26 |13/79 PRO RADIO
0.6 1.0 1.8 | 23 | xQLH fm | A/C 19 (20 (13 |14 18 |17/62 B HOWARD MBS
1.3 1.0 1.7 | 25 | xBRY am |BBnd (30 |21 (19 |22 []14 |10/102 AP
0.5 1.2 1.6 | 26 | KCAL . am Span (34 |25 |15 |17 |19 8/133 | LOTUS

Continued on page 119




Portland, OR

Continued from page 116

Demographic Rank

#30

Format Reach

Men 18-34 Women 18-34 Men 18-49 Women 18-49 Men 25-54 Women 25-54
POP (00): 2006 POP (00) 2084 POP (00): 3083 POP (00): 3199 POP (00): 2624 POP (00): 2663 | | .
16.8
1 KGON 1 KCNR 1 KGON 1 KCNR 1 KINK 1 KEX BBnd 4.1
2 KINK 2 KGON 2 KINK 2 KGON 2 KGON 2 KCNR gme'asy —— 7.3
—_———
3 KCNR 3 KINK 3 KCNR 3 KGW 3 KGW 3 KINK it 123
" 12
4 KGW 4 KGW 4 KGW 4 KINK 4 KLLB 4 KGW 2 — s
5 KLLB 5 KLLB 5 KLLB 5 KLLB 5 KWJJ 5 KUPL-FM Misc .
6 KQFM 6 KXL 6 KWJJ 6 KEX 6 KCNR 6 KLLB Newk _—,[',
7 KWJJ 7 KUPLFM 7 KYXI 7 KUPLFM 7 KYXI 7 KWJJ Rel -22
8 KMJK 8 KQFM 8 KJIB 8 KXL-FM 8 KEX 8 KXL-FM Talk  mm 33
9 KYXI 9 KMJK 9 KUPLFM 9 KWJJ 9 KUPLEM 9 KGON '
10 KEX 10 KEX 10 KEX 10 KYTE 10 KJIB 10 KYTE
» 1]
je-San pernardino-Untaric : R
& sl X
S S X &
SPRING /S& S w /> /x /) $S¢ S 3
2\ &% VE S //N/R STE < &
1.5 1.4 1.6 | 26 | KFws am | News |22 |40 |29 |28 |22 |17/61 RAR NBC
0.7 0.9 1.6 | 26 | KHNY fm | CHR 23112 116 {15 |20 |17/63 GILLIS NBC
1.1 1.1 1.2 | 29 | xmpPC am | Talk |24 [30 |38 134 |30 |21/50 MMR

Demographic Rank

Men 18-34 Women 18-34 Men 18-49

1 KMET 1 KGG! 1 KMET
2 KOLA 2 KFI 2 KF}

3 KRTH 3 KIS 3 KOLA
4 KLOS 4 KNX-FM 4 KMEN
5 KCAL 5 KMET 5 KRTH
6 KMEN 6 KRTH 6 KLOS
7 KUTE 7 KOLA 7 KGGI
8 KF1 8 KCAL 8 KCAL
9 KIis 9 KHNY 9 KUTE
10 KGGI 10 KMEN 10 KIIS

POP (00): 1925 POP (00): 1936 POP (00): 2965

Format Reach

Women 18-49 Men 25-54 Women 25-54 AlC L____F&I

POP (00): 3023 POP (00): 2446 POP (00). 2511 AOR 16.5
BBnd mmEm 39

1 KFI 1 KFI 1 KFI gmg;z;—- 22 16.1

2 KGGI 2 KMEN 2 KIS CHR R 2 1.6

3 KIS 3 KMET 3 KDUO Clas ma

4 KNX-FM 4 KRTH 4 KNX-FM Ctry E—— 108

5 KRTH 5 KDUO 5 KBIG fa"z'f -—7 35

6 KMET 6 KLAC 6 KBRT Misc.  — 103

7 KCKC 7 KNTF 7 KGGI News A6

8 KNTF 8 KABC 8 KCKC Span 20

9 KOLA 9 KIS 9 KNTF Talk 45

10 KHNY 10 KNX-FM 10 KRTH

FR,

Radio & ecors

RATINGS
REPORT

WE’VE GOT YOUR NUMBERS!

You can order additional copies of the 1982 R&R Ratings Report/
Volume 2 simply by sending a check or money order for $20.00 per
copy to:

R&R Ratings Report/Volume 2
1930 Century Park West
Los Angeles, CA 90067

(Please allow 4-6 weeks for processing)
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Rochester, NY

#39

F

(& - ¥
A\ o SRE'ZNG Q{Z@Q STATION §§ gg S/ ééjzﬁ@ §8 Q&
17.8 1 16.9 | 13.7 WEZO fm| BM 2|16 | 10 4 2 |12/93 KAT?Z
9.5| 7.7|10.1 ) 2 |wHAM am| A/C 8 17/65 | MMR ABC-I | 8.2
9.0 6.7 | 10.0 3 {wvor fm|A/C 13/82 McGAVREN AP 8.2
7.2} 6.4 9.9 4 Jwemr  fm | AOR 14/76 | CBS-FM 12.8
6.7} 9.7 | 8.2 | 5 JwmiQ fm| AOR 15/70 | BLAIR NBC-S [10.1
5.8 5.1 7.9 6 | wnYR am | Ctry 8 12/89 KATZ ABC-E 5.5
3.3 6.1 5.3 7 | wexN am | A/C 9 |15 (15 |11 9 [14/76 RKO 5.3
4.5 4.2 5.1 8 | wHrm fm | CHR 7 3 4 7 7 |20/54 MMR 6.1
6.5 4.6 4.4 9 § WBBF am | A/C 6 4 5 8 S | 24/45 BLAIR RKO-1 4.4
3.5|] 6.0 3.2 |10 |wexy fm|A/C |10 | 6 [ 7 | 9 {10 |21/53 | RKRO 4.7
4.6 4.7 3.1 {11 jwokx fm { Blk 12 8 9 |10 |11 |12/92 PRO RADIO 7/0d}
1.4 1.5 2.2 |12 jwrc fm | Ctry |13 |14 (12 |13 |12 |13/85 MARKET 4 1055
4.3 3.6 1.6 |13 jwsay am |A/C 11 |13 |13 {14 |13 |32/34 HILLIER NBC 2.8
== == 1.3 |14 [wecQ fm |A/C 19 j12 111 {12 |14 7/148 | LOTUS 0.2

Men 18-34

WCMF
wMJa
WVOR
WNYR
WHFM
WBBF
WHAM
WPXY
9 WEZO
10 WECQ

O NG b WN =

Women 18-34 Men 18-49

1 WVOR 1 WCMF
2 WCMF 2 wWMJQ
3 WHFM 3 WVOR
4 WMJQ 4 WNYR
5 WDKX 5 WHAM
6 WBBF 6 WEZO
7 WPXY 7 WHFM
8 WHAM 8 WBBF
9 WNYR 9 WPXY
10 WEZO 10 WECQ

Women 18-49

WVOR
WCMF
WEZO
WHFM
WBBF
wMJQ
WNYR
WPXY
WHAM
10 WDKX

© O NOOMHh WN =

POP (00): 1432 POP (00): 1477 POP (00): 2229 POP (00): 2300 POP (00): 1853 POP (00): 1899

Demographic Rank ormat Re:

Men 25-54 Women 25-54
AIC 5 O
AOR 7
1 WVOR 1 WVOR BBnd [
2 WHAM 2 WEZO g;‘;’lgfbn - -
3 WEZO 3 WNYR aSy N
CHR  ommms
4 WNYR 4 WHAM Ctry _56‘0_‘
5 WMJQ 5 WBBF MisC  — 9
6 WCMF 6 WHFM Rel .5
7 WBBF 7 WPXN
8 wHPHY 8 WPXY ———
9 WPXN 9 wmJa
10 WPXY 10 WDKX

WA

Radio &V Records

RATINGS
REPORT

WE PUT THE TOP 50 AT YOUR FINGERTIPS

If you need an additional copy of the 1982 R&R Ratings Report/
Volume 2, simply send a check or money order for $20.00 to:

R&R Ratings Report/Volume 2
1930 Century Park West
Los Angeles, CA 90067

(Please allow 4-6 weeks for processing)
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' ‘ . N : 2P
SPRING /S5 [stamon S So /oSS /) $5 S §
pR9p) 5 1 S X/ NS TS/ A S L D 174
O AN YA S [S///E/) §8 /) SEE A
13.1| 12.01 13.7 KZAP fm| AOR 4| 11/99 | McGAVREN 20.3
6.1 5.8( 9.9 2 | xxoa-Fm A/C 2 S| 2 2 13/84 | BLAIR ABC-D | 7.7
6.3 8.3 5.8 | 3| KEWT fm| BM 71 13| 18| 14| 9| 12/93 | EASTMAN AP 9.1
5.1 4.2 5.6 4 | xcre fm| BM 91141 13 3 31 12/94 CHRISTAL 5.1
8.3| 8.2 5.6} 4 [krax am| Ctry | 5| 8| 7, 4| 2| 15/72 | EASTMAN AP 5.0
7.7 7.9 4.7 6 | XSFM fm| CHR 3 2 3 S 8 | 21/50 MMR 5.2
5.2 6.2| 4.2| 7 |xonke am| Talk | 4|11 |14 {12 | 6| 20/55 | CHRISTAL | ABC-I | 4.8
3.7/ 3.8] 3.9} 8 |xeex am| News | 6 | 17 |16 |16 |14 | 18/59 | KATZ NBC 5.8
1.9 1.2 3.9 8 | xxoa am| A/C 13|16 {23 |17 |10 | 13/82 BLAIR ABC-D 2.5
4.3 4.0| 3.3 |10 |xHVL fm| Gold |10 {20 | 5| 6 | 5|18/61 | B HOWARD | RKO 2 | 2.8
4.2] 3.4 3.3 |10 |XROY-FM AOR 8, 4| 4| 7 |15 |20/54 | SELCOM ABC-C | 5.1
2.7 3.1 | 3.1 (12 |xaer fm | BM 14 |12 ] 9| 8 | 7 {14/75 | KATZ 5.0
3.6 3.4 3.1 |12 |xpoP fm | Blk 18 3 |10 |11 |13 [11/99 LOTUS MBS 2.7
1.8 1.0 2.5 |14 |xnBR am | A/C 16 |23 |12 |10 |11 |15/73 McGAVREN NBC 1.9
3.1 3.1 2.4 (15 |xwoD fm | CHR 12 7 6 9 112 |24/45 MASLA RRO-1 2.3
3.1 2.2 2.2 [16 |[xGO am | Talk 19 {22 [24 [19 |16 |12/90 BLAIR ABC—:F 1.7
1.2 )] 1.8 2.0 |17 |xrre am {CHR |11 | 6 | & |13 |17 [30/36 | RKO RKO-1 |1.6
3.0 2.1 | 2.0 |17 |xems am [Misc {15 |21 |2C¢ |18 |19 [19/57 |MMR CBs 1.7
2.2 1.4 1.5 |19 |kroOY am | AOR 17 9 {11 (15 |18 }[23/46 SELCOM ABC-C -
0.7 1.0 1.2 20 4xaHi am |BBnd (22 |15 |26 |26 (26 |13/83 B HOWARD RKO-2 1.5
1.0 1.2 1.2 |20 |xvi0 fm |Ctry [23 |18 |17 [20 (21 |13/82 P-W RADIO 0.3
0.9] 0.7 | 1.0 {22 |kma  am |Rel [0 [25 [21 [21 [20 {21/52 1.6
Demographic Rank Format Reach
Men 18-34 Women 1834 Men 18-49 Women 18-49 Men 25-54 Women 25-54 A/C I | C
POP (00) 1808  POP (00): 1818  POP (00): 2853  POP (00): 2890  POP (00): 2340  POP (00): 2384 AOR 18.5
1 KZAP 1 KXOA 1 KZAP 1 KXOA 1 KXOA 1 KXOA gﬁ("g 1.2
2 KXOA 2 KZAP 2 KXOA 2 KCTC 2 KZAP 2 KCTC /Urbn w31
3 KROY-FM 3 KSFM 3 KHYL 3 KZAP 3 KRAK 3 KRAK BM/Easy WSS 1.5
4 KHYL 4 KWOD 4 KNBR 4 KSFM 4 KHYL 4 KWOD CHR S .1
5 KNBR 5 KROY-FM 5 KRAK 5 KRAK 5 KGNR 5 KSFM Ctry r—y]
6 KSFM 6 KRAK 6 KROY-FM 6 KWOD 6 KNBR 6 KAER Gold  mmmm33
7 KFRC 7 KAER 7 KGNR 7 KAER 7 KAER 7 KZAP Misc SR 144
8 KGNR 8 KFRC 8 KAER 8 KROY-FM 8 KXOA 8 KEWT News  WEEEA.6
g KROY g KHYL 9 KSFM 9 KPOP 9 KEWT 9 KXOA Rel -8
10 KWOD 10 KCTC 10 KPOP 10 KHYL 10 KFBK 10 KROY-FM Talk S 6.4
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/ " (377
X S
S & X X
4, SN N £ > L
AN A\ NG L s & [o /D)3 /338 Sn /S
2O\ 2L \&%\ 082 A§ S /S/N//F// S ) S€&& /&
23.6 | 21.8 |20.0 21.1 KMOX am | Talk 13 5 9/108 | CBS SPT CBS 22.5
- 6.5 | 7.5| 7.4 | 2 |xwK-Fm AOR 2 5 |14 | 12/85 | HILLIER 11.6
5.3| 6.3 | 6.0| 6.7 | 3 |wiLFm Ctry | 3| 4 | 6 | 2| 2|13/81 | CHRISTAL 6.4
5.9 6.7 6.5 6.6 4 | KEZK fm | BM 9 19 |13 9 4 110/99 TORBET 3.8
6.7| 6.1 5.9 6.1 | 5|xkmmM fm|Urbn | 4| 2 | 2 | 4 | 5| 12/84 | McGAVREN AP 6.3
3.8 6.0 5.5 5.4 6 | KSD-Fm A/C 5 6 3 3 31 14/76 EASTMAN 6.2
7.8 6.5 6.3 4.5 7 | XSHE fm | AOR 7 3 4 7 111 ) 16/67 KATZ AP 8.0
3.7| 5.2 5.0 4.1 | 8]|xs0  amfctry| 8 )15 |10 j10 | 6| 17/61 | EASTMAN MBS 5.5
4.6 4.8 3.2 4.1 8 | xsLQ fm| A/C 6 (| 10 7 6 8 | 18/58 RKO 3.3
4.2 3.6| 4.7] 3.9 |10 |WRTH am| Easy |13 22 121 {17 |12 13/80 | BLAIR ABC-I | 4.1
5.1} 3.1} 3.1| 3.5 |11 |kxok am|A/c |11]14 | 8 | 8 | 7| 19/55 | RaTz NBC 3.9
3.0/ 2.8 3.2| 3.4 |12 |kmoxrm |A/c 10|12 |12 |12 | 9 20/53 | cBS-FM CBS-R | 2.3
2.5 2.8 2.2 3.0 13 jwiL am| Ctry | 16 | 17 |14 (14 |10 12/84 CHRISTAL ABC-E 2.4
1.2 2.4 2.0 2.8 |14 | WZEN fm| Blk 18 8 9 111 J15| 11/93 B HOWARD 2.5
1.1 1.6 3.2 2.7 {15 | KATZ am| Blk 14 S |15 (15 (13| 14/74 B HOWARD 0.9
1.9 2.5§ 2.1} 2.2 |16 | xaor am| A/Cc | 12|11 {11 |13 [16] 25/42 | sELCOM NBC-S | __
1.4} 1.6 2.1 1.9 |17 | west am{Blk |17( 7 |17 16 {170 17/62 | R & LAZAR 0.9
1.1} 1.4 1.1} 1.3 |18 | xwK am|[ AOR | 15| 9 |16 |18 |19 30/36 | HILLIER 1.1
Demograf Y Format Reach
MEN 18-34 WOMEN 18-34 MEN 18-49 WOMEN 18-49 MEN 25-54 WOMEN 25-54
POP (00): 3296 POP (00): 3546 POP (00): 5359 POP (00): 5706 POP (00): 4546 POP (00): 4769 AIC 19.1
=——""——"—"§’13
E————
1 KWKFM 1 KSDFM 1 KMOX 1 KSDFM 1 KMOX 1 KMOX gg:d s L
2 KMOX 2 KMJM 2 KWKFM 2 KMJM 2 WIL-FM 2 WIL-FM BIKI) b 3 ¢
3 KSHE 3 KsLQ 3 KSHE 3 KMOX 3 KXOK 3 KSD-FM BM/Eas y 1 1.5
4 KMJM 4 WIL-FM 4 WILFM 4 WIL-FM 4 KMJM 4 KEZK Clry  e— 145
5 WIL-FM 5 KXOK 5 KMJM 5 KSLQ 5 KSD 5 KSD MisC gy 5.6
6 KSD-FM 6 KSHE 6 KSD-FM 6 KEZK 6 KSLQ 6 KMJM Rel —
7 WZEN 7 KWK-FM 7 KSLQ 7 KSD 7 KEZK 7 KXOK Talk [ == —————— A
8 KSLQ 8 KADI 8 KXOK 8 KXOK 8 KSD 8 KsLQ
9 KXOK 9 KsD 9 KEZK 9 KADI 9 KSHE 9 WRTH
10 KSD 10 WZEN 10 KSD 10 KSHE 10 KMOX-FM 10 WIL

————lC
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[] L = ' ! , - H g ’,”
Ng A Q\J X
A\ 4 SERING [ STATION & §q > §
2B\ 2% \ 04 € $ s&& /&
9.2 8.9 10.7 KSF1 fm BM BLAIR
11.1 10.5 9.0 2 | KsL am{ A/C TORBET CBS
6.3 7.1 7.6 3 | KCPX-FM AOR KAT?Z
6.6 6.4 6.8 4 | KSOP-FM Ctry MMR
4.8 5.0 5.8 S | KRSP-FM CHR SELCOM
7.5 6.9 5.5 6 | KxLuB am | BM McGAVREN NBC
= 4.7 5.1 7 | xFmy fm | CHR MASLA
3.8 4.6 4.6 8 | KISN fm | A/C McGAVREN NBC-S
4.5 3.2 4.0 9 | KDAB fm| A/C B HOWARD
6.8 7.2 3.8 110 | xALL am | A/C EASTMAN ABC-1I
1.7 2.5 3.7 | 11 | xrsp am | A/C SELCOM AP
2.0 3.5 3.4 | 12 | KALL-FM A/C EASTMAN RKO-1
6.4 5.0 3.2 |13 | xcPx am | CHR KATZ ABC-C
- - 3.2 |13 | xRz fm | A/C HILLIER
4.2 4.0 3.2 |13 | KZAN fm | Ctry |15 {13 |10 |10 8 |116/69 CHRISTAL RKO-2
5.8 2.1 3.0 |16 |xrGO am | Ctry [16 |14 |14 |14 9 116/69 CHRISTAL ABC-E
1.6 2.3 2.0 117 fxsop am |Ctry |17 {15 |17 |17 |14 [23/48 MMR
0.5 1.9 1.6 |18 [kLo am |BBnd (18 |17 |22 (18 |18 |19/57 EASTMAN
1.0 2.7 1.6 |18 |xwms am |News (19 [19 (21 |20 |19 17/65 BLAIR ABC-D
- 0.9 1.2 |20 lkwno am |Clas {23 |25 |23 (25 |21 12/94 HILLIER
1.7 1.7 1.1 |21 }|xJQN am | CHR 20 8 |16 |19 |20 [20/53
Demographic Rank , .
Men 18 34 Women 18 34 Men 18-49 women 18-49 Men 25-54 Women 25-54
POP (00): 1554 POP (00): 1582 POP (00): 2295 POP (00): 2335 POP (00): 1803 POP (00): 1821 | } 5, EE— 1
1 KCPX-FM 1 KISN 1 KCPX-FM 1 KSFI 1 KSFI 1 KSFI AOR 7.6 '
2 KRSP-FM 2 KCPX-FM 2 KSFI 2 KISN 2 KSL 2 KSL BBnd -22
3 KCPX 3 KDAB 3 KSL 3 KSL 3 KSOP-FM 3 KSOP-FM BM/Easy — 162
4 KFMY 4 KSFI 4 KSOPFM 4 KSOP-FM 4 KALL 4 KISN g:*ﬂ EEE—— 152
5 KSOP-FM 5 KSL 5 KRSPFM 5 KCPXFM 5 KCPX-FM 5 KALLFM || 2% Boc 150
6 KSL 6 KLRZ 6 KALL-FM 6 KDAB 6 KRGO 6 KLUB Misc — O 3
7 KISN 7 KFMY 7 KALL 7 KLRZ 7 KALL-FM 7 KALL News mm16
8 KDAB 8 KSOP-FM 8 KCPX 8 KFMY 8 KZAN 8 KLRZ
9 KSFI 9 KRSP-FM 9 KISN 9 KZAN 9 KLUB 9 KZAN
10 KALL 10 KZAN 10 KDAB 10 KALL-FM 10 KISN 10 KFMY
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San Antonio

#38

o
SPRING $
82 &
NBC-S
12.4
11.6 7.9 7.4 3 | x1SA am | CHR 3 5 4 18/62 BLAIR AP 7.1
8.3 8.4 6.5 4 | xQxXT fm | BM 5123113 (10 51|12/91 KAT?Z 4.6
8.4 6.1 6.4 5 | kkvyx am | Ctry 4 8 | 10 7 4 114/78 CHRISTAL RKO-2 | 7.1
-- 6.0 6.0 | 6 |xkaua fmlCtry {10| 5| 4| 3| 6 |11/97 | cBS-FM 6.0
8.5 8.8 5.5 7 | xcor am | Span |12 |12 |17 |12 |12 9/118 | CABALLERO 2.8
6.1 5.7 5.4 8 | woai am | N/T 8 124 /15 113 {10 | 14/80 CBS SPOT NBC 5.6
5.6} 4.0 4.9, 9 |koNO am | A/C 9|11 | 6| 6 | 3 {14/78 | MMR TSTAR | 5.6
- 2.1 4.6 |10 | kus fm | CHR 7 7 3 5 111 | 16/67 RKO 7.3
2.9 4.4 4.5 |11 | kepa am | Span |14 | 14 8 8 7 9/117 | SELCOM 0.6
4.4 4.0 4.2 |12 |xsucsm ctry |11 |13 | 9 |11 | 9 |13/82 | easT™aN aBc-1 | 1.0f
5.2 4.8 3.8 |13 | kiry fm | CHR 6 4 7 9 118 | 20/54 MMR ABC-F | 6.3
3.0 2.3 3.6 114 |kccw am | Ctry |13 |15 |18 [16 |13 |14/80 RKO 4.0
1.0 1.2 2.4 |15 | kmrm fm | Clas |17 6 |11 |15 ;16 |10/113 | GROSKIN MBS 2.2
2.0 1.2 2.1 |16 |kaPE am | Blk 20 9 (12 {14 (17 7/147 | PRO RADIO SHRDN | 1.9
3.3 3.2 2.0 |17 §xsuc am {Ctry |16 |21 |20 |20 |19 |12/93 EASTMAN ABC-I |5.1
1.3 1.8 1.7 |18 |kuka am | Span |18 |17 |19 |18 |15 }12/92 0.6
3.3 1.7 1.7 |18 Jkvar fm | Span |19 [16 (14 (17 {14 {11/98 LOTUS 1.1
0.7 = 1.1 |20 (xwep am |Misc |21 {18 |24 24 |31 9/118 -
Demographic Rank , ‘
Men 18-34 Women 18-34 Men 18-49 Women 18-49 Men 25-54 Women 25-54
POP (00): 1745 POP (00): 1690 POP (00): 2613 POP (00). 2653 POP (00): 1990 POP (00): 2148 | | A/C — o
AOR 1 1.1
1 KISS 1 KTFM 1 KISS 1 KTFM 1 KTFM 1 KTSA Blk/Urbn mm2.1
2 KTFM 2 KLLS 2 KTFM 2 KTSA 2 KISS 2 KTFM BM/Easy mummmmm 6.5
3 KONO 3 KISS 3 KAJA 3 KLLS 3 KONO 3 KKYX CHR —  WIK]
4 KAJA 4 KTSA 4 KONO 4 KAJA 4 KTSA 4 KONO Clas - 24
5 KTSA 5 KAJA 5 KTSA 5 KISS 5 KAJA 5 KaxT Strv 227
6 KLLS 6 KONO 6 KLLS 6 KKYX 6 KKYX 6 KEDA N:;fs —4.24
7 KITY 7 KITY 7 KEDA 7 KONO 7 KOxXT 7 KBUC-FM A ”—
8 KEDA 8 KBUC-FM 8 KOXT 8 KEDA 8 KEDA o LSl Span  m— 3.
9 KAPE 9 KEDA 9 KKYX 9 KBUC-FM 9 WOAI 9 KAJA
10 KBUC-FM 10 KKYX 10 KITY 10 KITY 10 KLLS 10 KLLS
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6.7 | 6.6 8.2 | 9.1 | 9.6 nxcum AOR 2 6 [11/93 |KATZ NBC-S
9.0 | 7.6 | 7.9 | 9.2 | 9.0 | 2 | KJQY fm| BM 4 114 N5 | 7| 2 | 9/112 |RAR
5.9 3.9 3.7 4.4 | 7.3 | 3 |KFrMB am| A/C 2 |6 | 8|2 15/71 |McGAVREN AP
4.3 4.1 | 5.7 | 5.5 | 4.9 | 4 | XTRA-FM AOR 3 4 { 9|18 [19/56 |[MMR
3.9 2.6 | 3.9 3.3 | 4.5 | 5 | KFSD fm| Clas |12 (17 |11 | 8 | 4 [12/90 |LOTUS
4.8 5.1 4.7 ] 4.4 | 4.4 | 6 | KPRY fm| AOR 8 |3 |2 4|17 |15/68 |EASTMAN
5.4 6.4| 5.9 | 5.3 | 4.4 | 6 | xSDO am| News | 7 |21 |21 |18 | 8 116/67 |CBS SPT NBC-T
2.2 2.2 3,7 2.8 4.3 | 8| KOGO am| A/C 9 |8 |13 |12 5 |15/68 |EASTMAN AP
2.2 4.4 2.7| 5.4 4.2 | 9| wyxy fm| a/C J10 11 | 5| 3| 3 [14/77 |CBS-FM
3.4 4.1 3.8| 3.7| 4.0 |10 | XHRM fm| Blk 19 | 4 | 3] 5]19 {10/107 { B HOWARD
2.2 3.81 4.4 3.5 3.4 |11  KBZY  fm| A/C [12 |13 | 7 | 6| 7 (14/74 |CHRISTAL ABC-F
0.8 1.4 1.9 2.9 | 3.0 {12 | KCBQ-FM Ctry J21 {15 |12 |11 12 {11/95 |RKO RKO-1
3.3 2.7| 3.4| 2.5| 2.9 |13 ]| KEZL fm| A/C |13 |12 |17 |16 | 10 |15/70 |CBS SPT ABC-D
2.6 2.71 2.7] 3.1 2.9 |13 | KSON-FM Ctry 115 | 9 |14 |13] 9 |14/72 | BLAIR MBS
3.2 2.3%1 3.0 2.5] 2.7]15| KIfMm fm| AOR |17 |16 | 6 | 10| 11 |[15/70 | CBS SPT CBS-R
2.7 3.4) 2.5 1.6 2.7 15| KSON am| Ctry |18 |25 [19 | 19| 13 |15/69 | BLAIR aBC-1
3.8 4.2 3.0] 2.7| 2.7]15| XTRA  am| CHR 5 | s |10f15| 16 |30/35 | MMR
3.9 3.1| 4.5] 4.0 | 2.5] 18| KFMB-FM CHR 6 | 7] 9]14] 15 |29/37 | McGAVREN
3.3 3.9] 2.5| 4.0) 2.5|18| kMLO am| BBnd |23 |28 25| 25| 20 |10/106
3.4 3.2 3.9 3.5| 2.4|20| xcBQ am| Ctry |16 |18 |18 | 17| 14 |17/61 | RKO RKO-2
2.0 2.3] 2.0] 2.1 1.6] 21| KNX am| News |14 |24 |26 | 24| 22 |27/39 | CBS SPOT CBS
2.20 1.4 1.3] 1.3| 1.4] 22| KJFIM  fm| BM 24 |19 | 24| 26| 25 | 11/92 | MASLA
3.7 2.7 1.7 1.9 1.3] 23] KCNN am| News |20 |30 |23 ] 21| 21 | 29/37 | KATZ AP
Demographic Rank Format Reach
Men 1834 women 18.:34 Men 18-49 Women 18-49 Maean 25-54 Women 25-54 _
POP (00): 3669 pOP (00): 2986 POP (00): 5258 POP (00): 4624 PQP (00): 3717 POP (00): 3741
AIC 229
AOR 1.6
1 KGB-FM 1 KYXY 1 KGB-FM 1 KYXY 1 KFMB 1 KJQy gm}b -2
rbn e 4.0
2 (il 2 KGBFM 2 KPR 2 KJQy 2 KGB-FM 2 KFMB BM/Easy MEESS— 113
3 XHRM 3 XHRM 3 KFMB 3 KFMB 3 KJQY 3 KYXY CHR — 6 6
4 XTRA-FM 4 KBZT 4 XTRA-FM 4 KBZT 4 KFSD 4 KFSD Clas 5
5 KFMB 5 KIFM 5 XHRM 5 KGB-FM 5 KSON-FM 5 KOGO gtfy _67 1a
isC [ 12
6 KIFM 6 XTRAFM 6 KCBQ-FM 6 KFSD 6 KYXY 6 KSDO News el
7 KCBQ-FM 7 XTRA 7 KSON-FM 7 XHRM 7 KCBQ-FM 7 KBZT Talk =
8 KBZT 8 KFMB-FM 8 KFSD 8 KIFM & KOGO 8 KEZL
9 KYXY 9 KPRI 9 KBZT 9 KOGO 9 KBZT 9 KSON-FM
10 KFSD 10 KFSD 10 KYXY 10 XTRA 10 KCBQ 10 KIFM
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San Francisco

#4

4.8 | 5.4 | 5.4 | 4.5 | 4.2 | 4 |KFRC  am | CHR 2 7 |21/50 |RKO RKO-1 | 5.0
4.0 | 4.2 | 4.7 | 4.2 | 3.7 | 5 [ksrO am| AOR 5 14 ((1)] 2|15 |17/61 |CHRISTAL AP 5.4
5.0 | 3.2 | 2.9 | 3.3 | 3.7 | 5 |KMEL fm| p/C 6 |12 lls 8 |16/66 | MMR MBS 3.4
4.1 | 3.0 | 3.5 | 2.5 | 3.5 | 7 |KNBR am| p/C 4 |15 |13 | 8| 4 [19/57 |McGAVREN NBC 2.6
1.2 | 1.4 | 1.4 | 2.6 | 3.3 | 8 |KRQR fm|{ AOR 7 |6 | 4] 626 [17/61 |CBS-FM CBS-R | 5.0
2.6 3.0 2.6 | 3.3{ 3.2 | o |kBLx fm| Blk {12 |11 | 2| 3| 3 [13/78 |BILLIER SHRDN | 3.1
2.2 3.7 3.1 | 2.9 | 3.1 |10 |KFOG fm BM 13 |22 |23 {21 14 [14/75 |RAR 2.3
3.3 3.1 2.7 3.1| 2.9 |11 (KOl  fm| a/C 8 19] 6| 7|11 {19/54 |SELCOM ABC-C | 2.8
3.1 3.0 2.9 | 2.1 | 2.9 |11 [KNEW am]| Ctry |11 |14 |17 |13]| 6 |15/69 |RaTZ ABC-E | 2.1
0.8 1.2 1.5| 2.6 | 2.8 |13 XSO fm| a0R 17 | 2 | 7 |11 ] 44 |13/79 | ROSLIN NBC-S | 3.9
1.6 | 2.2 | 1.9 | 2.6 | 2.7 |14 | KDIA  am| B1k (14 | 5 |12 |12 | 17 [15/69 |B HOWARD SHRDN | 2.4
2.2 3.0| 2.8| 2.3 | 2.5 |15 |KABL am| pM 15 |26 134 |26 | 19 |16/65 | CHRISTAL 1.4
4.0} 2.6 2.5| 2.3 | 2.5 15 |KYUVWU fm| a/c (10 | 8 | 8| 9| 10 |21/51 | McGAVREN 3.0
2.3 2.5) 2.0 2.5] 2.4 {17 | KON  fm| BM 19 |23 |26 | 20| 13 |15/70 | TORBET AP 1.2
2.1 1.9 2.0 3.1 | 2.4 17 KSAN fm| Ctry |18 |25 {14 /10| 5 |15/68 | KATZ 3.5
3.6 2.2 2.7 3.0| 2.0 |19 | KABL-FM BM 16 |36 [32 | 29| 20 |20/52 | CHRISTAL 2.3
1.0 2.6 2.0 2.0| 1.9 {20 | KYA  am| Gold |20 |20 |11 |15) 12 |18/58 | EASTMAN RKO-2 | 1.8
2.6 1.9 2.0| 1.6 | 1.8 (21 |KOME fm| A0OR (21 | 7 | 9|18]| 29 |18/57 | TORBET 1.2
1.3} 1.5 1.4| 1.4| 1.7 [22|XWHT  fm| a/c |22 |13 |10} 17| 18 |20/53 | EASTMAN RKO-2 | 1.5
1.6 1.4 1.9| 2.0 1.7 [22|XLOK am| a/c |23 |16 {18 | 19| 16 |18/57 | RATZ AP 1.3
1.8] 1.2 2.4 1.7 | 1.5} 24 | KBAY fm| BM 26 |27 |31 |24 22 |16/66 | MMR 1.6

Continued on page 129

KRQR 97FM
the rocker

Northern California's Hot New Rocker!
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SUCCESS SYMBOLS

PolyGram Records.
The One Company.

World Radio History
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: JSCE & C 2%
S
AN %\ SPIRING 5@
AR 82 <
7.9| 8.8| 7.6| 9.1 ABC-1I
2.0 4.9 8.1 8.5 NBC-S
7.6 4.8 3.8 5.3 3 |KOME fm | AOR 3 3 2 2 6 | 16/65 | TORBET
4.8 5.2 4.4 5.2 4 [kLOK am | A/C 4 5 4 3 2 116/65 | KATZ AP
6.2 7.0 5.3 4.7 5 | k8AY fm | BM 70115 (14 6 3115/71 MMR
3.3 4.9 4.1| 4.1 | 6 |xcBs am|News | 5|28 |20 |15 | 7 |20/53 | CBS SPT CBS
5.6 4.5 4.3 3.9 7 | KEZR fm | CHR 8114 3 4 |10 {17/63 | SELCOM TSTAR
3.7 4.9 4.0 3.5 8 | KFRC am | CHR 6 2 9 |11 |18 | 23/46 | RKO RKO-1
5.6 5.1| 4.3] 2.9 | 9 |kso. fm|ucrbn |17 | 4 | 8 |14 |30 |13/77 | MAsLA
3.4 2.5 2.5 2.8 |10 | KEEN am | Ctry |15 |17 {23 {13 4 |15/69 | MMR
1.4 2.0 2.8 2.7 |11 |xSAN fm | Ctry {14 |21 |18 |12 5 |16/65 | KATZ
2.4 2.9 3.7 2.6 |12 | kiOl fm | A/C 9 (12 7 8 {14 |24/44 | SELCOM ABC-C
1.6 3.0 2.8 2.6 |12 | KLV am | BBnd |21 |33 {30 [24 {17 |14/76 | B BOWARD
3.3 2.9 1.9 2.6 |12 |kNBR am |A/C 11 |19 |17 |17 |12 |21/51 | McGAVREN NBC
1.9 2.5 1.7 2.4 15 |KkeLx fm | Blk 26 9 5 9 |13 {11/98 | HILLIER SHRDN
1.5 1.2 1.4 2.4 |15 |KPEN fm [ A/C 24 | 26 6 7 8 [12/87 | RADIO TME
2.6 2.3 3.1 2.4 |15 |xYuu fm {A/C 10 11 10 |10 |11 }24/43 [ McGAVREN
3.3 2.8 4.0 2.1 |18 |kARA fm |Gold (12 §20 |11 |16 9 §21/51 | B BOWARD
2.4 1.3 3.2 2.1 |18 |KFOG fm | BM 22 |35 (22 |25 |23 |16/67 | RAR
0.5 1.6 1.4 2.0 {20 JKNTA  am jSpan |38 |30 [15 §23 |19 5/213 | LOTUS
3.1 2.3 2.5 2.0 |20 fkoIT fm | BM 16 118 [R5 |21 j16 |20/53 | TORBET AP
2.8 1.1 0.8 2.0 |20 {ksFO am |A/C 19 (22 [Ré6 J22 |21 |18/58 | MMR MBS
1.9 1.2 1.6 1.6 {23 | KFAT fm {Ctry |23 {32 [19 j18 {15 |19/55 | BILLIER
0.4 0.4 1.1 1.5 |24 | KLHT fm |A/C 20 |24 13 |19 |20 |24/44 | EASTMAN RKO-2
1.1 1.3 2.3 1.4 |25 |KMEL  fm | AOR 13 |10 16 j20 {26 §30/35 | CHRISTAL AP
1.6 1.1 0.8 1.3 |26 | KABL am | BM 25 |36 §31 |36 |27 |23/47 | CHRISTAL
0.7 0.8 1.5 1.2 |27 | KKHI-FM Clas |32 |41 |38 [28 |24 |15/70 | HILLIER

Continued on page 129
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1.8 1.7 § 1.4 | 1.4 | 1.4 |25 | KDFC  fm| Clas (25 |44 |25 |23 |21 |18/60 | GROSKIN 1.4
0.7 0.5 | -—- 1.8 | 1.4 |25 [ xiQt  am| Span |40 |19 {24 (33 ] 23 | 5/184 | CABALLERO ==
1.3 1.1 | 1.7 | 0.8 | 1.4 |25 | KMPX fm| BBnd (28 |38 (37 |32 24 [15/69 |ROSLIN 0.6
1.0 0.8 | 1.3 ) 1.5 | 1.3 |28 | KKHI-FM Clas |27 |45 |36 |28 | 25 |[18/58 |HILLIER 1.0
1.5 0.9 1.0 1.2 | 1.1 |29 | kezR fm| CHR |29 }21 |15 |22 | 31 |17/62 | SELCOM TSTAR | 1.9
1] 1.8] 2.1 1.6 1.1 |29 | KGO-FM Talk |24 (10 |20 |30 | 34 |29/36 |BLAIR ABC-D 0.4
Continued from page 126
Demographic Rank Format Reach
Men 18-34 Women 18-34 Men 18-49 Women 18-49 Men 25-54 Women 25-54 AIC 175
POP (00): 8955 POP (00): 8802 POP (00): 13671 POP (00): 13586 POP (00): 11272 POP (00): 11252 égr?d — 129

Continued from page 128

1 KRQR 1 KSOL 1 KMEL
2 KMEL 2 KBLX 2 KRQR
3 KBLX 3 KFRC 3 KBLX
4 KSJO 4 KMEL 4 KGO

5 KSOL 5 Kiol 5 KSOL
6 KOME 6 KYUuu 6 KSJO
7 KFRC 7 KLHT 7 KFRC
8 KIOI 8 KRQR 8 KIOI

9 KNBR 9 KEZR 9 KOME
10 KGO 10 KDIA 10 KNBR

KSOL
KFRC
KBLX
KGO

KIOt

KMEL
KYUU
KNBR
KDIA

KLHT

O O ~NOD VL WN =

-
[=]

© O ~NOOOMHEWN =

-
[=]

KGO

KCBS

KBLX

KSAN

KYA

KNBR

KNEW

KSFO

KICI

KMEL 1

COP®NOBYHEWON =

KGO
KNBR
KFRC
KCBS
KNEW
KSOL
KSFO
KBLX
KSAN
KYUuu

Blk/Urbn mm—m 10.7
BM/Easy mum— ' 1.8

CHR 5.3
Clas - 3.6

Ctry — 7.3
Gold 25

Jazz 2

Misc. S 6.5
News mammm 49

Rel m5

Span K

Talk I 9.7

0.9 0.6 0.6 1.1 |28 | xise am | Clas | 34 ] 39 J27 |31 | 29| 14/74 | GROSKIN
=0 - 1.3 1.1 |28 | XKRQR fm ]| AOR 18 6 J21 |27 | 33| 35/30 | CBS-FM CBS-R
21/49 KATZ AEBC-E

Demographic Rank

Men 18-34 Women 18-34 Men 18-49 Women 18-49 Men 25-54 Women 25-54
POP (00): 2416 POP (00): 2383 POP (00): 3663 POP (00): 3624 POP (00): 2997 POP (00): 2956
1 KSJO 1 KEZR 1 KSJO 1 KLOK 1 KGO 1 KGO
2 KOME 2 KBLX 2 KOME 2 KEZR 2 KOME 2 KLOK
3 KPEN 3 KLOK 3 KPEN 3 KBAY 3 KPEN 3 KBAY
4 KEZR 4 KYUU 4 KGO 4 KGO 4 KLOK 4 KEEN
5 KLOK 5 KIOI 5 KLOK 5 KBLX 5 KCBS 5 KYUU
6 KIOI 6 KOME 6 KEZR 6 KYUU 6 KBAY 6 KSAN
7 KFRC 7 KSJO 7 KCBS 7 KEEN 7 KSAN 7 KBLX
8 KGO 8 KSOL 8 KFRC 8 KOME 8 KFAT 8 KARA
9 KSOL 9 KLHT 9 KIOI 9 KSJO 9 KEEN 9 KEZR
10 KFAT 10 KFRC 10 KNBR 10 KSAN 10 KEZR 10 KCBS

AlC 18.7
AOR 16.7
88nd w33
Blk/Urbn e 5.6

BM/Easy pummmm——m 10.8
CHR s 7.4

Clas [ kX

Ctry IR 8. 5

Gold 2.7

Misc —— 5.4

News mmmm 4.1

Rel ma

Span =20

Talk R ©.5

Format Reach
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Seattle-Everett-Tacoma

#16

2.3 4.1 3.9 5.4 4 |KZOK-FM AOR 5 2 2 3 |17 | 16/70 | CBS-FM NBC-S 6.7
5.2 6.1 6.1 4.9 5 | KSEA fm | BM 7|18 |23 |17 8 | 14/77 | TORBET 3.9
4.8 3.1 3.1 4.3 6 | KVI am | N/T 6 |15 |16 9 4 |19/58 MMR MBS 4.5
1.9 5.3 5.2 4.1 7 | KUBE fm | CHR 8 4 3 4 |21 ] 16/68 RKO 5.8
2.6 2.7 2.0 3.6 8 | KMPS-FM Ctry | 16 7 |12 |12 3] 12/94 EASTMAN 2.7
4.7 2.8 3.2 3.3 9 | KJR am | A/C 4 6 5 7 |11 | 26/42 | McGAVREN AP 3.6
2.8 3.7 3.0 3.2 |10 | XZAM fm | AOR 11 | 12 4 6 6| 15/72 SELCOM TSTAR 3.0
2.3 3.6 3.9 3.1 |11 | KING-FM Clas | 14| 20 |19 (10 51 14/77 BLAIR 3.6
2.4 3.0 3.7 3.0 {12 | KBRD fm | BM 15 | 23 |22 {19 9] 15/74 MASLA 3.4
4.2 2.8 3.6 2.6 |13 | xNBQ fm | CHR 10 3 |10 |18 |22 | 20/55 B HOWARD 3.7
3.1 3.3 2.4 2.6 |13 | KPLZ fm| A/C 12 ] 31 7 8 7| 19/58 MMR ABC-F 2.4
1.7 2.2 1.8 2.6 |13 [ KRPM  fm | Ctry {21 | 26 |13 |14 |10 | 11/97 2.1
4.1 2.7 2.0 2.4 |16 | KING am| A/C 9111 8 |11 J13 | 24/44 BLAIR 1.6
1.6 1.1 1.9 2.3 |17 | KGDN  am | Rel 26 | 33 |24 25 |25 9/122 0.8
2.5 2.1 2.5 2.2 118 | KEXX fm | A/C 20 | 16 9 (13 115 13/81 HILLIER ABC-E 2.0
2.6 2.9 1.7 2.2 118 | XMPS am | Ctry |18 | 21 |27 |24 |18 | 16/68 EASTMAN AP 2.7
1.8 2.0 1.6 2.1 | 20 | xBIQ fm| Rel 19 9 J11 |15 |14 | 16/68 RADIO SPT 2.2
3.3 3.0 2.7 2.0 | 21 | xiXs am | BM 22|25 |30 |29 |24 | 14/79 CHRISTAL AP 2.1
--= 1.5 1.4 1.7 | 22 | KJzZ am| Jazz | 27 | 24 |21 |16 |16 ] 11/99 SELCOM 0.9
4.5 2.4 2.8 1.7 | 22 | XYYX fm| CHR 13 5 |15 |22 | 23| 27/40 | CHRISTAL ABC-C 2.3
4.0 2.5 2.7 1.6 | 24 | KIXI-FM A/C 17| 32 |17 |21 |19 22/49 CHRISTAL 2.5
0.5 0.4 0.5 1.6 | 24 | XKFX  am{ CHR 24| 10 |14 |20 (26| 14/77 P-W RADIO 3.3
0.4 0.6 0.7 1.2 | 26 | KINT amj A/C 32| 27 {33 |32 |33 8/133| B HOWARD 0.4
2.4 1.7 1.7 1.2 | 26 | KXA am| Gold | 25| 29 (18 |23 | 20| 17/63 CHRISTAL 0.7
1.4 1.1 1.0 1.1 ] 28 | KTAC am| A/C 23 8 |25 | 26 | 27| 24/46 MASLA ABC-D 0.7

Continued on page 136

”. %



MUSIC
OF TH=

80°S

R O M

R=CORDS

A N D

RECORDS



1982 R&R RATINGS REPORT/Vol. Il » 132

. 17 o : 2 (] \ ] (A0
2\ SPAING A4S /&
N o\ 2\ 5P &S s /1 S
2B\ 2% \&S\ 82 A€ N
10.5 8.4 7.7 11.0 WWBA fm | BM
9.3 8.4 9.3 10.9 2 |WQYK fm | Ctry TORBET 10.3
8.8 9.7 110.3] 10.5 3 | wWRBQ fm | CHR EASTMAN RKO-1 16.0

6.9 7.3 7.3 6.6 4 [WSUN am | Ctry 2 7 8 5 3|15/73 McGAVREN ABC-E 7.5

2.3 4.6 5.7 6.5 5 |WDAE am BBnd | 8 |16 |16 |12 5| 11/99 | KATZ ABC-I 4.5
4.1 5.1 4.5 5.3 G | WFLA am | A/C 5|10 |10 8 7117/66 BLAIR NBC 4.5
7.8 7.2 6.6 5.2 7 |wdyw  fm | BM 7112 (11 {10 9 | 15/72 CHRISTAL 6.8
6.0 4.6 5.2 5.1 8 | wCKX fm | A/C 6 5 2 3 4 |15/70 SELCOM ABC-C 5.5
3.3 3.4 3.9 4.6 9 |WTMP  am | Blk 13 3 4 6 8 8/130 | MASLA SHRDN 2.9

6.9 4.9 5.2 4.2 |10 [wQexm fm | AOR 9 2 5 7 |12 | 16/70 McGAVREN NBC-§ 4.4

3.6 5.0 5.1 4.1 |11 | WYNF fm | AOR 10 4 3 4 |13 ) 15/70 KATZ ABC-R 7.5
5.1 5.7 4.7 3.6 |12 | WFLA-FM BM 11 |15 {18 |15 |14 | 15/70 BLAIR 1.9
2.8 2.3 2.9 2.2 |13 |wWPLP am | Talk [14 [ 14 |17 |17 |18 | 16/66 LOTUS MBS 3.2
o 1.5 1.9 1.9 |14 | WNSI am | News |12 |19 |19 |18 |15 | 24/45 EASTMAN CBS 2.9
2.0 2.8 2.2 1.9 |14 |WSRZ fm | A/C 15 | 18 7 9 110 | 14/75 CBS-FM 4.0
1.7 1.6 2.3 1.8 [16 |WWLF am | BBnd |16 | 24 |13 |14 |11 | 14/76 MMR 0.9
1.2 2.9 1.8 1.6 {17 |WGUL am | BBnd | 21 | 21 |23 |24 |24 6/182 | SOUTHERN 0.7
1.5 1.7 == 1.4 |18 |WRXB am | Blk 20 8 9 |13 {16 8/137 | R A LAZAR 0.8

Demographic Rank

MEN 1834  WOMEN 18-34 MEN 1849  WOMEN 1849 MEN 25-54  WOMEN 25-54
POP (00): 1874 POP (00): 1916 POP (00): 2995 POP (00): 3165 POP (00): 2522 POP (00): 2755 | | A/C ss— 13 s
AOR  sm— 102

1 WRBQ 1 WCKX 1 WRBQ 1 WRBQ 1 WRBQ 1 WRBQ BBnd e 9.9
2 WYNF 2 WRBQ 2 WQYK 2 WCKX 2 wavk 2 WQYK Blk/Urbn mmmmmm 6.0

3 WQxXMm 3 WTMP 3 WYNF 3 wWQYK 3 WSUN 3 WCKX BM/Easy mu e 20.7
4 WSRZ 4 WYNF 4 WSUN 4 WTMP 4 WSRZ 4 WSUN CHR o 10.5

5 WTMP 5 WQaYK 5 WOXM 5 WYNF 5 WDAE 5 WWBA Ctry  — 7.9

6 WaYK 6 WSRZ 6 WCKX 6 WSUN 6 WFLA 6 WDAE Gold g5

7 WSUN 7 WRXB 7 WSRZ 7 WJYW 7 WWBA 7 WTMP Misc S 83

8 WCKX 8 WQXM 8 WTMP 8 WFLA 8 WTMP 8 WFLA Talk w22

9 WFLA 9 WJIYW 9 WFLA 9 WWBA 9 WJIYW 9 WJYW

10 WRXB 10 WSUN 10 WWBA 10 WDAE 10 WCKX 10 WWLF

T ————————




The Only Way
to Buy

Tampa Bay.

The WRBQ Q-105 FM and WNSI News-1 Radio combo is the only way to buy the
Tampa/ St. Petersburg Market. WRBQ is one of America’s great contemporary FM stations.
Tampa Bay's radio leader for close to a decade, WRBQ is the area’s only full-service FM station with
news, sports, weather, airborne traffic and the famous Q-Morning Zoo. WNSI News-1 Radio is the
all news, sports and information station, bringing you exclusive CBS Radio News as well as
the World Series, the Super Bowl and ABC Talk Radio.

We’ve Got the Numbers

#1 Adults 18 + #1 Adults 18-34  #1 Adults 18-49

#1 Adults 25-49 #1 Adults 25-54  #1 Adults 35-64

The WRBQ/fm & WNSI/am
Combo

Represented Nationally by Eastman Radio % harte-Hanks rRaDiO

Source: Spring 1982 Arbitron, M.S.A., A.Q.H., MON.-SUN. GAM-12MID, Subject To Limitations Given In This Report
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Toledo

#50

S X
SPRING Se /8
82 /) S& /&
13.6 McGAVREN
13.1} 12.9 11.2 BLAIR
11.04 10.2 | 10.8 3 | WMHE fm| A/C 3 2 2 2 13/86 CHRISTAL ABC-F
10.3| 11.8 9.6 4 | wspp am| A/C 2 9 8 6 3|15/73 KAT?Z NBC
3.8 5.2 7.3 S | WKLR fm| Ctry 7 6 4 4 4} 11/94 MASLA ABC-1
8.3 6.6 6.7 6 | WIR am | Misc 6|18 | 10 8 6 | 14/76 EASTMAN NBC
4.6 4.2 4.6 7 |woHo am| A/C 5 5 5 5 5 | 21/52 MMR ABC-E
8.4 7.8 4.5| 8 |wrop am | Ctry (11| 8 |11 |10 | 8 |11/102 | MASLA AP
3.2 2.3 3.8 9 | wewa am | Gold (10 |14 |16 [12 |10 {17/65 McGAVREN
1.7 4.5 3.4 |10 | wxez fm | AOR 8 4 3 7 |13 |23/46 MMR NBC-S
2.4 2.5 3.0 | 11 | ckw am | CHR 9 7 7 9 9 125/44 CHRISTAL
== 2.1 2.3 |12 | wvol am | Urbn |13 3 (12 |11 |11 [11/102 | LOTUS
0.6 0.5 1.2 |13 |wvmo fm | Ctry |15 |19 |21 |19 |16 |16/69 J W KOEHN MBS
2.0 0.8 1.1 |14 | wuz fm | AOR 12 |10 9 |13 |22 [23/47 McGAVREN
1.7 1.2 1.0 {15 [wwww fm | Ctry |16 |17 |15 |16 (14 |19/58 CHRISTAL AP
Demograr Format Reach
Men 18-34 Women 18:34 Men 18-49 Women 18-49  Men 25-54 Women 25-54 —
POP (00): 1158 POP (00): 1177 POP (00): 1790 POP (00): 1834 POP (00): 1444 POP (00): 1490
1 wioT 1 WMHE 1 WIOT 1 WMHE 1 WMHE 1 WLQR -
2 WMHE 2 wioT 2 WMHE 2 WIOT 2 WKLR 2 WMHE ACR ps—tos
3 WXEZ 3 WOHO 3 WKLR 3 WLQR 3 WLQR 3 WSPD (B:I':(glrbn-zj
4 WKLR 4 WXEZ 4 WXEZ 4 WKLR 4 WSPD 4 WOHO Ciry L‘“
5 CKLW 5 WKLR 5 WLQR 5 WOHO 5 WIOT 5 WKLR SN [
6 WLOR 6 WLQR 6 WJR 6 WSPD 6 WJR 6 WJR Nows ge e N
7 WTOD 7 CKLW 7 WSPD 7 WXEZ 7 WTOD 7 WIOT
8 WOHO 8 WSPD 8 WTOD 8 CKLW 8 WCWA 8 CKLW
9 WJR 9 WVOI 9 CKLW 9 WJR 9 CKLW 9 WTOD
10 WSPD 10 WLLZ 10 WOHO 10 WVOI 10 WOHO 10 WVOI

Radio & Records

EVERY WEEK R&R DELIVERS THE NEWS
AND THE RATINGS FIRST!

Why miss a single issue when it’s so easy to subscribe?

Just call Judi at (213) 553-4330.




: T0 ) i § 270
\

2B\ £% S /s
6.0 7.9 8.1 9.7
7.1 7.9 7.8 7.9 7.7 2 | WGAY.FM BM 5 9 |14 8 4 112/91 MMR 6.2
8.6 8.8 [10.6 9.7 7.5 3 | WMAL am| A/C 3 |14 |16 6 14/79 McGAVREN ABC-1 8.1
4.6 5.7 6.2 7.6 6.9 4 | WHUR fm| Blk 4 7 2 2 2 [14/80 CBS-R 7.3
7.3 4.9 5.2 4.9 5.3 5 (WPGC-A/F CHR 2 5 3 4 7 |18/59 TORBET ABC-C 5.0
6.6 5.2 3.8 4.2 4.9 6 | WRQX fm| CHR 6 4 5 5 8 [18/59 BLAIR ABC-R 5.3
6.0 6.0 5.1 4.7 4.5 7 | WWDC-FM AOR 7 6 |10 |14 |20/55 CHRISTAL NBC-S 5.8
3.6 4.4 4.4 3.3 4.4 8 | WLTT fm| A/C 12 |12 4 3 5 |14/76 HILLIER 3.8
4.4 3.2 3.4 2.9 4.3 9 | WRC am| Talk (13 (23 119 |17 |13 |14/75 EASTMAN NBC-T 3.4
3.7 4.2 3.5 3.9 4.2 |10 | wOOK fm| Blk 9 6 8 7 9 [18/60 MASLA SHRDN 2.9
4.5 3.7 3.3 2.8 4.1 |11 | wAvA fm| AOR 10 3 7 111 |19 |lé6/66 CBS-FM 5.8
3.1 2.3 4.0 3.8 3.6 {12 | WTOP am| News 8 |26 |17 |15 | 10 }21/51 CBS SPOT MBS 2.7
5.0 5.4 4.6 4.5 3.5 |13 | WASH fm| A/C 11 |10 9 9 6 |18/60 KATZ RKO-1 2.9
2.6 3.6 3.2 2.9 2.9 |14 | WPKX-FM Ctry |14 8 (11 {13 |16 |15/72 SELCOM ol
4.1 3.1 3.3 3.0 2.7 |15 | wmMzZQ fm| Ctry |15 |11 |13 |14 |17 |l6/68 B HOWARD AP 3.8
2.3 2.7 3.4 3.2 2.3 |16 | WGMS-FM Clas |16 |24 |15 |16 | 12 |18/60 RKO RKO-2 4.1
- 0.4 0.3 0.5 2.2 |17 | WXTR-FM Gold (17 (15 |10 |12} 11 |14/78 MASLA 1.4
1.3 1.7 1.0 1.9 2.1 |18 | wycB am| Rel 19 |16 |18 [ 18 | 15 |12/91 SAVALLI 1.4
2.4 3.1 3.2 1.8 1.9 |19 | WEZR fm| BM 18 |22 |20 |20 18 |15/70 GROSKIN 1.4
0.8 0.8 1.4 1.2 1.3 | 20 | WHFS fm| AOR 20 |13 J12 (19| 20 |16/66 P-W RADIO 2.1
1.6 0.6 0.6 1.1 1.1 | 21 | WPKX am| BBnd (23 |34 |27 |21 21 |16/68 SELCOM 0.9

Demographic Rank Format Reach
L __ = =——— ————f-—=—— —— ——

MEN 18-34 WOMEN 18-34  MEN 18-49 WOMEN 18449  MEN 25-54 WOMEN 25-54

POP (00): 5030  POP (00): 5413  POP (00): 8014  POP (00): 8441 POP (00): 6835 POP (00); 6955 AIC ———C
AOR N 10.5

1 WKYS 1 WKYS 1 WKYS 1 WKYS 1 WHUR 1 WMAL gﬁ?g,bn -”_'9’9

2 WHUR 2 WHUR 2 WHUR 2 WHUR 2 WKYS 2 WGAY-FM BM/Easy mmmmmm—— o 3

3 WWDC-FM 3 WRQX 3 WWDC-FM 3 WLTT 3 WMAL 3 WKYS CHR L KX

4 WAVA 4 WLTT a wLTT 4 WROX 4 WGAY-FM 4 WLTT e

5 WPGC 5 WPGC-FM 5 wava 5 WPGCFM 5 WLTT 5 WHUR Gold wm22

6 WOOK 6 WOOK 6 WOOK 6 WMAL 6 WXTR-FM 6 WASH Misc N 50

7 WLTT 7 WASH 7 WGAY-FM 7 WASH 7 WASH 7 WPGC-FM RoWs -

8 WRQX 8 WWDCFM g WPGC-FM 8 WGAY-FM 8 WPGC-FM 8 WRQX Talk ——

9 WHFS 9 WAVA 9 WMAL 9 WOOK 9 WRQX 9 WOOK

10 WXTR-FM 10 WPKX-FM 10 wRQX 10 WPKX-FM 10 WTOP 10 WYCB

e — ——
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Seattle-Everett-Tacoma +#16

Continued from page 130

Demographic Rank Format Reach

Men 18-34 Women 18-34  Men 18-49 Women 18-49 Men 25-54 Women 25-54
POP (00): 3720 POP (00): 3598 POP (00): 5640 POP (00): 5507 POP (00): 4569 POP (00): 4502 AC
AOR  — | 2o
1 KISW 1 KISW 1 KISW 1 KIRO 1 KIRO 1 KIRO o
2 KZOK-FM 2 KUBE 2 KIRO 2 KISW 2 KOMO 2 KOMO Clas _3—‘0'O
3 KZAM 3 KPLZ 3 KZOK-FM 3 KUBE 3 KISW 3 KING-FM Ctry E— 0.9
4 KUBE 4 KJR 4 KZAM 4 KOMO 4 KZAM 4 KBlQ Gold 12
5 KIRO 5 KZAM 5 KUBE 5 KJR 5 KMPSFM 5 KSEA Jazz am'7
6 KJR 6 KZOK-FM 6 KVI 6 KPLZ 6 KVI 6 KEZX :"SC‘ — .
7 KPLZ 7 KBIQ 7 KOMO 7 KelQ 7 KBRD 7 KPLZ Rl e 15
8 KMPS-FM 8 KEZX 8 KJR 8 KEZX 8 KPLZ 8 Kvi M
9 KING 9 KING 9 KPLZ 9 KING-FM 9 KRPM 9 KMPS-FM
10 KVI 10 KNBQ 10 KMPS-FM 10 KZAM 10 KING 10 KJR

-
MARKET INDEX

Albany-Schenectady-Troy . ..................... 71  Minneapolis-St.Paul ......................... 102
Anaheim-Santa Ana-Garden Grove . . ... .......... 72 Nashville-Davidson .......................... 104
NTEGTE S n o e e A T I T 73 Nassau-Suffolk ............................. 106
Baltimore .. ... vttt 74 NewOrleans ............. ...ttt 107
Birmingham .. ......... ... ... 75 NeW YOrK .. ... 108
BOStON . ..ttt e 76 Norfolk-Portsmouth-Newport News-Hampton. . . . .. 111
BUffalo ... .o oot e 79 OklahomaCity . ........ ... 112
ChiCago) . ¢ .1 « - - 3 st i omedh g b oo g g oo 80 Philadelphia.......... ... ... .. 113
cincinnati . ....... ... i e e 81 PRhoenix ....... ... e 114
Clevelandl. .| 5w b o 8ems n £ #e f B B8 e 9% - o oo ey 82 Pittsburgh .. ....... ... ... 115
Columbus,OH . ... .. ... ... ... 84 Portland,OR........... ... . ... 116
Dallas-FortWorth. . . ................ ... ... 85 Providence-Warwick-Pawtucket . ............... 117
Dayton . .........niiniii i 86 Riverside-San Bernardino-Ontario .............. 118
Denver-Boulder . ........ ...« ... 87 Rochester, NY ........ ... ... .. . 120
Detroit .. ... ... .ottt 88 Sacramento .. ... ... 121
Greensboro-Winston Salem-High Point . .. ........ 89 St.llouisy. . . ... RISV (R 122
Hartford-New Britain .. ........................ 90 SaltLakeCity-Ogden......................... 123
Houston-Galveston ..................c......u. 91 SanAntonio . .............i 124
Indianapolis . . .. ....... ... 92 SanDiego...... ... 125
KansasCity ......... ...t 93 SanFrancCisco ............. ...ttt 126
LosAngeles ......... ...ttt 94 SaANJOSEe ... ... e 128
Louisville . .. ... e 96 Seattle-Everett-Tacoma . . . .................... 130
Memphis . .......iiiiiii e 97 Tampa-St.Petersburg . ....................... 132
Miami-Fort Lauderdale-Hollywood .. ............. 98 Toledo ........ ... ... 134
Milwaukee . .. ... e 100 Washington,DC. . ... ........................ 135
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YOU'RE ALWAYS #1 IN OUR BOOK.
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21 Carriage Ln. Suite 200 Stlouis, MO 63108 (314} 361-6666

THE BEST TRACK RECORD IN AOR !






