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1ZTANTErd 

For Ratings Rustling 

RCX EEEs 
A notorious quick draw artist who can grab and hang 

onto the #1 slot in your market with ht double- barreled 

ratings action on Rick Dees Weekly Top 40 Countdown 

and Rick Dees On The Line. 

Considered downright dangerous, Dees is known for 

lassoing listeners from your competition's coral and 

turning their book into a ghost town. 

To capture Rick Dees, contact your DIR deputy and claim your reward. 

Wire DIR, New York 

(212] 371 -0850 
DIR RADIO NE1 WORK 



Shannon Rocks LA Hard! 
Scott Shannon's Pirate Radio is on the air. And it's not CHR, it's rock -what USA Today calls 

"a new program mix that emphasizes hard rock/heavy metal." 
To promote the new station, Shannon came to Film House for a breakthrough television campaign. 

And he got it. In a series of spots inspired by a concept Film House pioneered some 18 months ago, the 
Pirate Radio logo literally breaks through a veil of 
static as if pirate broadcasters are jamming the regu- ThL Luu i/t 
lar television signal. 

"I called Film House for two reasons," 
says Shannon. "One, we needed something differ- 
ent, something to cut through the LA clutter. And FILM HOUSE, INC BROADCAST MARKETING SERVICES 
two, we needed someone who could keep their 
mouths shut." 

Call Film House today, and trust us to help 
you break through the media clutter in your market Sk T 
with a television campaign that gets results. / 

230 CUMBERLAND BEND NASHVILLE, TN 37228 (615) 255.4000 

Copyright © 1989 Film House, Inc. 
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FORMAT REACH CHARTS 

4 ach radio market has its own individual audience composition. Because of this, listener format reach can differ from one market to O another, and from one region to another. A format that may enjoy dominance in one market may be weaker in another one - but it may 
r still demonstrate overall regional or national strength. The National and Regional Format Reach Charts on this and the following page 

outline listener format reach throughout the US during the Fall '88 book. 
The regions used in these charts correspond to those used by R &R's format editors to define their reporting regions. Each of the top 100 

markets featured in this edition of the R &R Ratings Report was tallied by its respective region (using format penetration data) to develop this in- 

formation. The regional numbers were then combined and averaged to arrive at the national format numbers shown here. 

AC 20.0% (19.6 %) 

CHR 18.2% (19.2 %) 

Ctry 14.1% (13.7 %) 

AOR 10.7% (11.4 %) 

BMIEasy 8.8% (8.9 %) 

UC 7.8-% (7.8 %) 

Gold 6.8% (6.0 %) - 

NIT 6.7% (6.4 %) 

BBnd /Nost 2.5%2.o%) 1 

Span 1.6% (1.7 %) 

ReIICC 1.0% (.8 %) - i` 
Clas .8% (.7 %) 

NAC .8% (.7 %) (Spring '88) 

FORMAT LEGEND 
AC -Adult Contemporary, AOR -Album Oriented Rock, BBnd -Big 

Band, BIEZ- Beautiful /Easy Listening, CC- Contemporary 
tian, CHR -Contemporary Hit Radio, Clas- Classical, CR- Classic 
Rock, Ctry -Country, Gold -Oldies, Jazz -Jazz, Misc- Miscellane- 
ous, NAC -New AC, News -News, Nost -Nostalgia, NR -New 
Rock, NIT- News /Talk, Rel- Religious, Span-Spanish, Talk -Talk, 

UC -Urban Contemporary. 

Jazz .1% (1 %) 

I SC 1 % (.2%) 

Sports 1 % (.1 %) 
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We are all more 
Than we believe we are.. . 

Montaigne 

Michel Tcherevkoff 

Transforming human potential 
into the spectrum of human achievement 

requires a recognition 
of each person's separate importance... 

and 
a belief that we all share in 

another's success. 

GROUP w 
RADIO 

WESTINGHOUSE 
BROADCASTING COMPANY 

Since 1920 
The First Name In Radio 

WBZ Boston WINS New York KYW Philadelphia KDKA Pittsburgh 
WMAQ Chicago KODA Houston KQZY Dallas/Fort Worth 

KQXT San Antonio KMEO -AM -FM Phoenix 
KFBK KAER Sacramento KFWB Los Angeles KJQY San Diego 

Group W Washington News Bureau 



If YouThink AP Newspc 
And Sports\ôuVe Got 

With over 1,500 newspeople 
in 221 bureaus worldwide, the 
Associated Press covers virtually 
every major story as it happens. 
But we don't just cover the hard 

news stories 
people need 

to hear, we 
also cover 
the stories 
they want 
to hear. 

From Bruce 
Springsteen's 

newest release to the latest 
on the royal family. It's 
anything and every- 
thing interesting. 

The Flip -Side 
Side Of Life 

Newspower's 
features bring 
your listeners 
the lighter side 
of the news. 
Take Segue 
(SEG -WAY), 
Newspower's 
inside look at 
show biz. 
It's a daily 
package of 

Everyday you get 
Today in History. 

news capsules 
like Music 
Tracks, Star 
Watch and 
Show Biz. 

All designed 
to let your 

listeners follow 
their favorite 
celebrities. 
There are also 
over twenty 

other pro- 
grams including 

Where There's 
Life. Which 
brings you 
the off- 
beat side 
of the 
news. 
Stories 
that 

Whether 
they're born 
in the USA or 
on a royal 
estate, Segue 
tapes you 

behind the 
scenes. 



wer Is Just News Weather 
mother Thing Coming. 

Where's There's Life features 
stories that make listeners squeal. 

make people roll their eyes, 
shake their heads and remem- 
ber there's a flip -side of life. 

Information That Counts 

illNewspower's agriculture 
and business reports give 
listeners the latest eco- 
nomic news from around 

the world. Features like 

Opening Wall Street will keep 
commuters tuned in all morning 
long. And the Sunriser reviews 
major farm market trends and 
follows their impact from the 
commodities market all the 
way to the supermarket. 

For the newest develop- 
ments in health and fitness, 
there's Feeling Good. Plus 
throughout the year there 
are special programs that 
offer Christmas gift sugges- 
tions, tax tips and more. But 
whether it big news or small, 
it's sure to be news both you 
and your listeners can use. 

in more advertisers. And more 
advertising dollars, too. 

So if you want the power to 
attract more listeners and more 

NL+a_?ilT(rt&}, r . 

13 41215007 

It's Not Just Good News. 
It's Good Business. 

Every week, Newspower 
delivers over 500 ready to sell 
programs like Sports Quiz, 
People in the News and Today 
in History. And every one can 
be sold without AP clearance. 
Which means that News - 
power can create over 
1,200 new commercial 
breaks and adjacencies each 
week. Providing A 

programs that are 

Our Wall Street coverage 
stacks up with the best 

advertisers, call Rosie Oakley 
at 1- 800 -821 -4747 and ask 
about Newspower. It's the 
best way to get more out of 
the news. 

Eft 
Associaled 

Press 

Broadcast Services 



EAST 

AC 26.2 (22.9) 
AOR 12.0 (15 2) 

BBnd!Nost MIN 3.8 (3 4) 

BMIEasy 9.4 (1 o s) 

CHR 18.5 (18.9) 

Clas 1.8 (1 2) 

Ctry 6.7 (4.5) 

Gold 8.1 (7.9) 

Jazz 0 (0) 

NAC 1.2 (.1) 

NIT 7.4 (7.1) 

Re1ICC 1.4 (.4) 

Span 1.3 (.2) 

Sports 1.5 (.2) 

UC 5.5 (5.3) 

am. Joao. ......wo, or -mmirovvl 
leikr 

(Spring '88) 

MIDWEST 

AC 24.7 (24 1) 

AOR 11.0 (10 8) 

BBndlNost 11.9 (1.7) 

BMIEasy 8.9 (8 1) 

CHR 18.1 (19.5) 

Clas .8 (.4) 

Ctry 13.9 (14.4) 

Gold 8.8 (5.4) 

Jazz 1.3 (.2) 

Misc 1.2 ( 1 ) 

NAC 1.6 (.5) 

NIT 11101=5.1 (6 7) 

ReI1CC 1.5 ( 6) 

Span 1.1 ( 1 ) 

UC It5.2 (6 9) 
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SOUTH 

AC 16.6(170) 
AOR 8.1 (8 2) 

BBndlNost M1.5 (1 2) 

BMIEasy 7.6 (8 1) 

CHR 16.9 (18.5) 

Clas 
Ctry 
Gold 

1.2 ( 3) 

M1M14.3 (4 o) 

20.1 (20.6) 

Jazz 0 (0) 

Misc 0 (o) 

NAC 1.3 ( 4) 

NIT 1,4.1 (4.2) 

ReIICC =1.8 (1 6) 

Span 3.2 (2.8) 

UC 15.1 (13.8) 

(Spring '88) 

*Waft attsW 
%V 

WEST 

AC 15.7 (15.9) 

AOR 13.2 (13.2) 

BBndlNost =1113.4 (2.7) 

BM/Easy 10.0 (9.9) 

CHR 20.2 
Clas 1111.8 (1.3) 

Ctry 11.5 (11.3) 

Gold 7.4 (7.6) 

Jazz 1.1 (.1) 

Misc 1.2 (.9) 

NAC =2.5 (1.9) 

NIT 10.8 (9.6) 
ReI1CC 1.4 (.4) 

Span M11.6 (3.5) 

UC 111.0 (2.3) 

(20.2) 

(Spring '88) 

1611111tItt Att 
101111116 

-1411nrr -Pgik 



Age and sex is certa riy valuable information. BLt 
if that's where your 'atirg source stops measuring 
you'd better hold it. Like the pictures here, the ages 
and sexes may be the same tut vive la difference! 
Differences in income, educat on, lifestyle, purctasing 
habits, likes and dislikes, pros and cons, the list goes 
on and they're all important. 

Only Birch/Scarborough provides you with tie 
differences that your safes staff can use to show tre 
quality and quantity of the audience you have invested 
your programming dollars to gain. 

Because Birch gets its information right from the 
horse's mouth. One on one. Person to person. 
At Birch /Scarborough, we talk directly to the people 
your clients' clients want to talk to. Because that's the 
only way to get reliable, in -depth information. 
Information that sells beyond cost per point. 

No two people are alike. The same is true of radio 
ratings services. They say people are the same. We 
say the difference is Jike nighttime and drive time. 

1- 800-62- BIRCH 
Scarborough & Ask for Sally Phillips 

A VNU Marketing Information Services Company 



DRIVETIME DOMINATORS 

AM Drive /Top 25 

Claude Tomlinson 
WIVK -AM & FM /Knoxville 

Tim Burns 
WNNK /Harrisburg 

Bob Steele 
WTIC Hartford 

Rich Michaels 
WVIC -AM & FM, Lansing 

Charlie Boone & Roger Erickson 
WCCO /Minneapolis 

10 R&R RATINGS REPORT VOL. I '89 

Average Quarter -Hour Share 
(12 +, M -F, 6 -10am) 

1. WVIK -AM & FM /Knoxville (Ctry) 38.1 

Claude Tomlinson 

2. WTIC /Hartford (AC) 25.0 
Bob Steele 

3. KMOXISt. Louis (Talk) 24.5 
Bob Hardy, Bill Wilkerson, Wendy Weiss 

4. WVIC -AM & FM /Lansing (CHR) 23.4 
Rich Michaels 

5. WCCOIMinneapolis -St. Paul (AC) 23.2 
Charlie Boone & Roger Erickson 

6. WNNKIHarrisburg (CHR) 22.7 
Tim Burns, Dan Kamal, Dennis Edwards 

7. WHAS /Louisville (AC) 22.6 
Wayne Perkey 

8. KSSN /Little Rock (Ctry) 22.1 

Bob Robbins 

8. WKSJ -AM & FM /Mobile (Ctry) 22.1 

Wayne Gardner & Bill Dotson 

10. KFABIOmaha- Council Bluffs (AC) 21.1 

Don Cole, Walt Kavanagh, Kent Pavelka 

11. KDKA /Pittsburgh (AC) 21.0 
John Cigna & The K -Team 

12. KG BT /McAllen- Brownsville (Span) 20.6 
Jorge Juillen, Hugo De La Cruz 

12. WNDE & WFB011ndianapolis (AOR) 20.6 
Bob & Tom 

14. WXLK/Roanoke- Lynchburg (CHR) 20.4 
Sunny Joe Stevens & Kirk Patrick 

15. WTOD & WKKO /Toledo (Ctry) 20.3 
Jack Mitchell & Mary Beth 

16. WSYRISyracuse (AC) 20.1 

Bill Baker 

17. WRVA /Richmond (AC) 19.9 
Alden Aaroe & Tim Timberlake 

18. WIKSICoastal North Carolina (UC) 19.6 

Quincy 

19. W TQ RIG reensboro- Winston Salem (Ctry) 18.8 

Dale Mitchell & Aunt Elouise 

20. WCMF /Rochester, NY (AOR) 18.7 

Brother Wease Morning Circus f /Chris Shirer & B.J. Shea 

21. KOMO -AM & FM /Honolulu (CHR) 18.5 

Michael Qseng & Morning Madness 

22. KUZZ -AM & FM /Bakersfield (Ctry) 18.2 
Steve Gradowitz 

22. WQUT /Johnson City (CHR) 18.2 

Steve Mann 

24. WIOG/Flint (CHR) 18.0 
Dean Myers & Roger Beaty 

25. WHOT -AM & FM /Youngstown (CHR) 17.9 

A.C. McCullough & Kelly Stevens 

25. WRBO -AM & FM /Tampa (CHR) 17.9 

Cleveland Wheeler & The Q-Zoo 

25. WXBO/Johnson City (Ctry) 17.9 
Dave Carter 



NO FAT, 

HIGH ENERGY 

LINEUP! 
\AT 

e 've created the perfect recipe for 
great radio. It's ideal for today's active 
lifestyle: high in creative content, fit 
for its intended format and absolutely 
no fat. It seems that some of our 
competitors have become somewhat 
portly, indulging in serving after 
serving of program offerings 
whose only purpose is to devour 
your available air time while 
fattening up their bottom lines. 

We, on the other hand, are com- 
mitted to delivering great pro- 
grams that build large audiences 
for our stations and our adver- 
tisers. So, at Premiere Radio 
Networks, we're concentrating 
on consistently tasty menus 
of daily, weekly and special 
programs that are healthy 
for everyone. 

For reservations, call your 
Premiere Chef de Cuisine 
today. You'll enjoy a re- 
freshing change from 
the deep- fried, fast food 
radio they're serving 
down the street. If you 
don't do it for your - 
self, do it for 
your children. 
PREMIERE RADIO 
NETWORKS 
(213) 467-2346. 

PREMIERE 
CO JfE DF 

TwORIC Hot Hors 

D ó 
of hilarity, 15- 20 tastes artfully arranged 

comedy cooks_ 

JefAltman, Ronnie 
i John 

q 
great starter for any day 

and the legendary 
Premiere 

e 
Ro 

upo 

NATlpNgL 
longest -runni pOON'S 

TRUE 
---., 

escargot 
milkshake, g 

comedic 
creation. F 

these ton `ACTS 
Our 

2100s breakfast 
rved up ¡n 90-seconds 

unbelievable b exotic than our totally true chefRoss By acing drh 'lime 

; fully ÇENe`flppA 
fi spared .) Claénc 

UPDATE. 
` 90-second 

bed of greens. 
CRS-TV's 

The yours elf daily Updates 
short 

of order sou0- 
dtheRPSt /s se 

America's 

d on a 

THE 
morning 
ilt' talent becomes 

l the t becomes 
the 

Galloping 
COUNTDOWN 

ingredients, 
You get all t reset with this. 

We 
LIVE 

THE'sO.e 
our ?1 

The Real of the weekly, 
He 

al D Steele 
flash 

Banana 
and yellow STEELS cooks! freezes the dude FAO 

us 

buttered AT Tile FZ 
new releases and Fraze tread es from 

Ti d a 
private screening revs ening as Hers to fresh hot he previews 

the hottest 
TILE N9Tl0 T some of the classic chase, 

John Bessie LANPOONR 
kushimoments in radio Gilda Rad 

Obi R 9s 
Her, Bill Murray 

from 
lien 

smorgasbord 
Murray et at like Chevy ON77yEpHO 

WI 
hH TI-RONE A mcipe right ut of the Dear Abby 

90 seord s of humorous advice each 
Y 

c T 1-Ron gives 
distinctly 

as he whiPs up 
RADIO NETWORKS 
NEW YORK LOS ANGELES CHICAGÓ 



DRIVETIME DOMINA TORS 

AM Drive /Top 25 

Jim Kerr 
WPLJ New York 

Rick Dees 
KITS -AM & FM Los Angeles 

Jay Thomas 
KPWR Los Angeles 

Judy DeAngelis. Paul Smith. Michael O'Neil 
WINS New York 

12 RaR RATINGS REPORT VOL. I '89 

Cume Persons 
(12 +, M -F, 6 -10am) 

1. WINS /New York (News) 1,980,500 
Paul Smith, Michael O'Neil, Judy DeAngelis 

2. WHTZJNew York (CHR) 1,460,800 
Scott Shannon, Ross Brittain 

3. WCBS/New York (News) 1,316,400 
Jim Donnelly, Bridget Quinn 

4. KIIS -AM & FM/Los Angeles (CHR) 1,078,400 
Rick Dees, Charleye Wright. Liz Fulton, Chuck Street 

5. KPWR/Los Angeles (CHR) 987,700 
Jay Thomas, Jayne Johnson, Monica Brooks 

6. WPLJ/New York (CHR) 969,300 
Jim Kerr & The Morning Crew 

7. WORINew York (Talk) 923,300 
John A. Gambling & John R. Gambling 

8. WRKS/New York (UC) 886,500 
Carol Ford & Mike Love 

9. WGN/Chicago (AC) 882,700 
Bob Collins 

10. WXRKINew York (CR) 866,000 
Howard Stern 

11. KYWIPhiladelphia (News) 836,200 
Pat Famack, Harry Donahue, Gene Scott 

12. WBBMIChicago (News) 821,600 
Felicia Middlebrooks, John Hultman 

13. WPAT -AM & FM/New York (BIEZ) 781,100 
Dell De Montreux 

14. KNX/Los Angeles (News) 772,200 
Dave Zorn, Jack Salvatore 

15. WCBS-FM/Los Angeles (Gold) 771,500 
Harry Harrison. Ron Lundy 

16. KFWB/Los Angeles (News) 770,100 
Charlie Brailer, John Leisher. Stan Bohruran 

17. WBLSINew York (UC) 737,000 
Ken Webb 

18. WORT /New York (CHR) 731,800 
Stevens & Grdnic 

19. WLTWINew York (AC) 730,500 
Batt Johnson 

20. WLUP -AM & FM/Chicago (AOR) 714,800 
Jonathon Brandmeier 

21. KABC/Los Angeles (Talk) 684,500 
Ken Minyard & Bob Arthur 

22. WNEW- FMINew York (AOR) 681,800 
Dave Herman 

23. KOST /Los Angeles (AC) 647,300 
Mark Wallengren & Kim Amidon 

24. WNSRINew York (AC) 632,900 
Bill Neil, Debbie Gross 

25. WGCI -AM & FM/Chicago (UC) 613,200 
Doug Banks with Banks & Company 



The 
Radio 
Store 

INTRODUCI \G INTEREP'S RADIO STORE EXECUTIVES 

INTEREP's Radio Store is one stop shopping for radio 
buying opportunities. The Radio Store is uniquely 
positioned to respond to expanding the role radio 
has in the advertising mix. 

The Radio Store not only addresses new busi- 
ness dollars, but also extends to agencies and clients 
additional vehicles to support their campaign. 

We believe that through The Radio Store we 
serve our client's best interest by doing 
what's best for the advertisers. 

We are proud to introduce to you 
our Regional Executives who will be 
coordinating all Radio Store efforts. INTEREP 

ELLEN HULLEBERG 
President 

TONY MAISANO TOM POULOS 
Atlanta Boston 

MIKE DISNEY 
Chicago 

RICK FROMME JIM HAGAR 
Dallas Detroit 

JEFF DASHEV 
Los Angeles 

MARC GUILD 
New York 

BOB LION 
New York 

PAM LITTLE AUSTIN WALSH GARY AHRENS 
Philadelphia San Francisco St. Louis 



DRIVETIME DOMINATORS 

PM Drive/Top 25 

Ed Brantley 

WIVK -AM & FM /Knoxville 

Eddie Haskell 
WXLK /Roanoke- Lynchburg 

B. K. Kirkland 
WIKS /Coastal North Carolina 

Danny Stewart 
WVIC-AM & FM /Lansing 

Doug Enlow 
WCOS-AM & FM /Columbia, SC 
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Average Quarter -Hour Share 
(12 +, M -F, 3 -7pm) 

1. WIVK -AM & FM /Knoxville (Ctry) 32.1 

Ed Brantley 

2. WNNKIHarrisburg (CHR) 23.7 

Bruce Bond 

3. WXLKIRoanoke- Lynchburg (CHR) 22.1 

Eddie Haskell 

4. WQUTIJohnson City (CHR) 21.5 

Steve Taylor 

5. WIKSICoastal North Carolina (UC) 21.1 

B.K. Kirkland 

6. WIOGIFlint (CHR) 20.7 

Rick Donahune 

7. WVIC -AM & FM /Lansing (CHR) 19.9 

Danny Stewart 

8. KBFM/McAllen-Brownsville (CHR) 19.8 

Dusty Hayes 

9. KRQQITucson (CHR) 19.8 

Jeff Davis 

10. WSKZIChattanooga (CHR) 19.6 

Mike Allison 

11. KSSNILittle Rock (Ctry) 19.5 
Ray Randall 

12. WXBQIJohnson City (Ctry) 18.0 
Gordon Light 

13. WCOS -AM & FM /Columbia, SC (Ctry) 17.5 

Doug Enlow 

14. KUZZ -AM & FM /Bakersfield (Ctry) 17.3 

Chris Conner 

14. WCMFIRochester, NY (AOR) 17.3 

Janet Merriam 

14. WTQRIGreensboro-Winston Salem (Ctry) 17.3 

Danny Hall 

17. WKSJ -AM & FM /Mobile (Ctry) 17.1 

Jeff Funk 

18. WEZN/Bridgeport (AC) 16.7 
Kathryn Mills 

19. WRBQ -AM & FMITampa (CHR) 16.5 

Mason Dixon 

20. KQMQ -AM & FM /Honolulu (CHR) 16.4 

U Willi Moku 

21. KGBTIMcAIIen- Brownsville (Span) 16.3 

Hugo De La Cruz, Ramon Telles 

22. WEAT -AM & FM /West Palm Beach (BIEZ) 16.2 

Paul Dunn 

23. WAMZILouisville (Ctry) 16.1 

Coyote Calhoun 

24. WTFM/Johnson City (AC) 16.0 

Chuck Anthony 

25. WHRKIMemphis (UC) 15.9 

Reggie Fine 



NEW YORK CHICAGO LOS 

The theme for this year's Major Market Radio Fly -In, with co -host EZ Communica- 

tions, was "Taking It To The Top." For 10 years we've been bringing the best of the 

best in speakers and industry related workshops and seminars to our client sta- 

tions. 1989 was no exception. Commissioner of Baseball Peter Ueberroth, 

Astronaut Neil Armstrong, Everest explorer John Amatt and syndicated economist 

Frank Capiello all contributed to what was the best attended Fly -In 

ever. We believe in pumping v money back into our product. 

The Fly -In was our way of making sure our clients know 

how much we value our 
I relationship with them. 

10 years later, we feel proud .t e knowing we took it to the very 

top. After all, good people 
4494N4 

,Thp"" business is good business. 
a%IANDO, F10o0P 

ANGELES PHILADELPHIA ATLANTA DETROIT SEATTLE BOSTON SAN FRANCISCO PORTLAND DALLAS 

A AN INTEREP COMPANY 

ST LOUIS MINNEAPOLIS 



DRIVETIME DOMINATORS 

PM Drive /Top 25 

Magic Matt Alan 
WHTZ/New York 

Fast Jimi Roberts 
WWPR,New York 

Steve Roy 

WLTW'New York 
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Cume Persons 
(12 +, M -F, 3 -7pm) 

1. WHTZ/New York (CHR) 1,377,500 
Magic Matt Alan 

2. KPWR /Los Angeles (CHR) 1,020,300 

Mucho Morales 

3. WPLJINew York (CHR) 979,400 
Fast Jimi Roberts, Hollywood Henderson 

4. WINS /New York (News) 979,300 
Alice Stockton, Ralph Howard 

5. WLTWINew York (AC) 967,400 
Steve Roy 

6. WCBS-FM/New York (Gold) 919,600 

Bob Shannon 

7. KIIS-FM/Los Angeles (CHR) 906,100 

Bruce Vidal 

8. WPAT -AM & FM/New York (BIEZ) 899,500 

Ken McKenzie 

9. WCBS/New York (News) 868,100 
Rita Sands, Tom Franklin 

10. WORT /New York (CHR) 859,900 
Bill Lee 

11. WRKSINew York (uc) 811,900 
Chuck Leonard 

12. WNEW-FM/New York (AOR) 736,200 

Scott Muni, Carol Miller 

13. WXRKINew York (CR) 723,300 
Stephen Capen, Jimmy Fink 

14. WABC/New York (Talk) 720,800 

Bob Grant 

15. WNSRINew York (AC) 714,100 
Jim Douglas 

16. KOST /Los Angeles (AC) 700,800 

Bryan Simmons 

17. WBLSINew York (UC) 659,200 
Fred Buggs 

18. WYNYINew York (Ctry) 647,500 
Dan Daniel 

19. KNX/Los Angeles (News) 613,500 

Barry Rolde 

20. WORINew York (Talk) 584,100 

Mark Scott 

21. WGCI-FM/Chicago (UC) 562,000 
Tom Joyner, Marco Spoon 

22. KRTH-FM/Los Angeles (Gold) 557,600 

Steve Scott, Jay Coffee 

23. WYTZ/Chicago (CHR) 556,900 
Brant Miller 

24. KABC/Los Angeles (Talk) 556,600 

Stu Nahan 

25. KFWB/Los Angeles (News) 536,500 

Jim Burson, Judy Ford 



GO WITH THE WINNERS. DYNi1111AX CTR100 SERIES 

"The Chiefs at 14 of 16 
Gannett Stations switched 
to DYNAMAX cartridge 
machines. Each Chief wants 
the best in performance 
reliability, and versatility." 

Paul Donahue 
Vice President of Engineering 

Gannett Radio 

d 
BROADCAST PRODUCTS BY FlDEUPAC 

Fidelipac Corporation 
P.O. Box 808 

Moorestown, NJ 08057 
U.S.A. 

609 -235 -3900 
TELEX 710- 897 -0254 

FAX 609 -235 -7779 



THE RATINGS 

A Step -By -Step Manual 

Reps Abbreviation Key 
A &A 
BAN 
CAB 
CBS 
CHR 
CITI 
CMBS 
CRA 
D -C 

DOME 
DONO 
DUR 
EAST 
ER 
FWS 
GIL 
G/W 
HG 
HNWH 
INT 
J/BO 
KATZ 
KT -H 

K/P 
KEY 
LOTU 
MK4 
MAS 
MMR 
MMR -E 

MCG 
M /SS 
PATT 
P/W 
RA /L 
RSS 
RADIO WEST 
REG 
RPC 
REP 
ROS 
SAV 
SCH 
SEL 
SSS 
SBS 
STR 
TNS 
TORBET 
UNI 
U /BR 
VM 
W &P 

Alston & Associates 
Banner Radio 
Caballero Spanish Media 
CBS Radio Spot Sales 
The Christal Company 
Citimedia, Inc. 

Concert Music Broadcast Sales, Inc. 

Crawford Broadcasting Co. 
Dora Clayton Agency, Inc. 

Dome And Associates 
John Donofrio 
Durpetti And Associates 
Eastman Radio, Inc. 

Eastern Radio 
Frederick W. Smith 
Gillis Broadcasting 
Group W Radio Sales 
Herbert E. Groskin 
Hillier, Newmark, Wechsler & Howard 
Interep 
Jack Balton & Associates 
Katz Radio 
Katz Hispanic 
Katz & Powell 
Keystone 
Lotus Hispanic Reps 
Market 4 Radio 
Masla Radio 
Major Market Radio Inc. 

Major Market Radio /Espanol 
McGavren -Guild, Inc. 

Mid -South Spot Sales 
Patt Media 
P/W Radio Representives 
R.A. Lazar & Co. 

Radio Spot Sales 
Radio West 
Regional Representives 
Repcom 
Republic Radio Inc. 

Roslin Radio Sales, Inc. 

Savalli Broadcast Sales 
Harold S. Schwartz Associates, Inc. 

Selcom Radio 
Southern Spot Sales 
Spanish Broadcasting System 
Starcom 
TN Spot Sales 
Torbet/Select Radio 
Unirep Broadcasting Co. 

Unity Broadcasting Co. 
Victor Marrero 
Weiss & Powell, Inc. 
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As you examine R &R's "Ratings Report & Directory, Vol. I," you will find 

that the following are some of the highlights to look for in the in -depth market 

breakouts. 

SHARE TRENDS 
All stations in the top 50 markets which earned at least a 1.0 share, and 

the top ten stations in markets 51 -100 (all according to the fall '88 Arbitron 

sweep), are listed. Trends read left to right, with the most recent results on 

the right and the fall '87 share on the left. Results from additional surveys 
(winter, spring, and summer) are shown in between. Up to five books can be 

included in any market's trend report, which covers the past year. Stations 

are ranked according to their Monday- Sunday (total persons 12 +) average 
quarter hour share, with the #1 listed on top. 

STATION /FORMAT 
The call letters are printed in bold type with the format of each station 

listed beneath in italics. 

FREQUENCY /POWER 
The frequency and power for the radio station signal(s) are shown as 

listed on page 38 in each Arbitron report. 

AUDIENCE RANKINGS 
The six rankings to the right of each station's format designation will 

help you understand a station's core strength. The first listing shows a sta- 

tion's Monday- Sunday (total persons 12 +) cume rank, followed by five AQH 

demo ranks for teens, adults 18 -34, adults 18-49, adults 25 -54, and adults 

35 -64. At the bottom of those pages showing results for the top 50 markets 

you will also find more detailed breakdowns on key adult demos. Top 10 

stations are listed for six different categories: men and women 18 -34, 18-49, 

and 25 -54. These rankings are again based on Monday -Sunday AQH. 

AVERAGE MINUTES LISTENED 
The column to the immediate right of the adults 35 -64 rankings in each 

market breakout chart shows the average number of minutes which a sta- 

tion's audience spent listening to it. This is based upon total persons 12 +, 

Monday- Sunday, Gam- Midnight. 

OWNER & REP INFORMATION 
For the convenience of all users of the R &R Ratings Report we 

designate all radio station owners and their representive affilations as listed 

on page 3B in each Arbitron report. 

BIRCH RADIO SHARES 
To offer a comparison between the diary-based Arbitron numbers and 

the telephone- derived Birch Radio estimates, we show - where available - 12+ average person estimates from the fall '88 Birch quarterlies. One 

note: Arbitron numbers cover approximately October- December , while 

Birch results are for September- November. 

FORMAT REACH CHART 
The lower right corner for each top 50 market page shows a bar graph 

which compares format reach within that market. Totals are computed, by 

format, by adding the fall '88 12+ Monday- Sunday AQH numbers shown 

in each market breakout. For example, all CHR shares are added together. 



INFORMATION GUIDE 

For Using R &R's Unique 
Ratings Data Features 

NEW YORK 
POPULATION: 14,056,500 
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8 8kw 6 9 10 2 73 CBS CBS 3.3 

4 .6 4.0 4.6 4.2 4.2 7 WRKS 
UC 

98. 7 
50kw 10 2 5 9 10 20 83 SUMMIT REP 5.7 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 

AC 8.8 

AOR 3.2 

BBnd 1.9 

BMIEasy 4.9 

CHR -- 13.2 

CIâS 2.9 

Ctry 2.9 

Gold - 7.7 

NAC 1.8 

NIT 17.3 

Rel/CC I 1.0 

Span 5.4 

Sports 2.3 - 7.8 UC 

1 WXRK 
WHEW-FM 

3 WQHT 
4 WHIZ 
5 WBLS 
6 WRKS 
7 WPLJ 
8 WCBS-FM 
9 WQCD 
I` FAN 

1 WHTZ 
2 WLTW 
3 WRKS 
4 WQHT 
5 WPLJ 
6 WBLS 
7 WNSR 
8 WCBS-FM 
9 WNEW-FM 

10 WXRK 

1 WXRK 
2 WNEW-FM 
3 WCBS-FM 
4 WHIZ 
5 WQHT 
6 WFAN 
7 WBLS 
8 WPLJ 
9 WLTW 

10 WRKS 

1 WLTW 
2 WHIZ 
3 WCBS-FM 
4 WRKS 
5 WPiJ 

s- 

6 WNSR 
7 WBLS 
8 WQHT 
9 WNEW-FM 

10 WXRK 

1 WXRK 
2 WCBS-FM 
3 WNEW 1 

4 WFAN 
5 WHTZ 
6 WLTW 
7 WINS 
8 WQCD 
9 WCBS 

10 WBLS 

1 WLTW 
2 WCBS-FM 
3 WNSR 
4 WHIZ 
5 WPLJ 
6 WRKS 
7 WBLS 
8 WINS 
9 WSKQ 

10 WPAT-FM 
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FORMAT LEADERS 

NATIONAL ALL -FORMAT 
AQH CUME 

1. WIVK -AM & FM/Knoxville (Ctry) 33.0 1. WINS /New York (News) 2,790,000 

2. WNNK/Harrisburg (CHR) 20.8 2. WHTZ/New York (CHR) 2,462,300 

3. WXLK/Roanoke-Lynchburg (CHR) 20.6 3. WCBS/New York (News) 1,934,600 

4. KSSN/Little Rock (Ctry) 20.3 4. WPLJ/New York (CHR) 1,911,900 

5. WIOG/Flint (CHR) 20.2 5. WPAT -AM & FM/New York (BIEZ) 1,812,200 

6. WIKSICoastal North Carolina (UC) 19.6 6. WCBS -FMINew York (Gold) 1,748,600 

6. WQUT/Johnson City (CHR) 19.6 7. KIIS- FMILos Angeles (CHR) 1,720,100 

8. WVIC -AM & FM/Lansing (CHR) 19.4 8. KPWRILos Angeles (CHR) 1,712,000 

9. KBFMIMcAllen- Brownsville 18.6 9. WLTWINew York (AC) 1,574,000 

10. KROOITucson (CHR) 18.0 10. WOR/New York (Talk) 1,542,900 

10. KUZZ -AM & FM /Bakersfield (Ctry) 18.0 11. WXRK/New York (Classic Rock) 1,488,000 

10. WKSJ -AM & FM/Mobile (Ctry) 18.0 12. WRKSINew York (UC) 1,476,400 

13. WSKZIChattanooga (CHR ) 17.9 13. WBLS/New York (UC) 1,461,500 

14. KGBT/McAllen-Brownsville (Span) 17.7 14. WOHT/New York (CHR) 1,456,500 

15. WXBO/Johnson City (Ctry) 17.6 15. WGNIChicago (AC) 1,423,100 

16. KFABIOmaha- Council Bluffs (AC) 17.2 16. WNSRINew York (AC) 1,389,000 

16. WAMZILouisville (Ctry) 17.2 17. WNEW-FM/New York (AOR) 1,360,100 

18. KMOXISt. Louis (Talk) 17.1 18. WABC/New York (Talk) 1,344,800 

19. WCMFIRochester (AOR) 17.0 19. KOST /Los Angeles (AC) 1,334,400 

19. WHRKIMemphis (UC) 17.0 20. WBBMIChicago(News) 1,259,100 

21. WCCO/Minneapolis-St. Paul (AC) 16.9 21. KNXILos Angeles (News) 1,229,500 

21. WCOS -AM & FM /Columbia, SC (Ctry) 16.9 22. WFAN/New York (Sports) 1,186,100 

23. WTQRIGreensboro-Winston -Salem (Ctry) 16.8 23. KFWB/Los Angeles (News) 1,171,400 

24. WEAT -AM & FM /West Palm Beach (B/EZ) 16.7 24. KABC/Los Angeles (Talk) 1,133,400 

25. WFMZIAllentown- Bethlehem (B/EZ) 16.0 25. KYW/Philadelphia (News) 1,106,500 

CONTEMPORARY HIT RADIO 
AQH CUME 

1. WNNKIHarrisburg -Lebanon 20.8 1. WHTZINew York 2,462,300 

2. WXLK/Roanoke-Lynchburg 20.6 2. WPLJ/New York 1,911,900 

3. WIOG/Flint 20.2 3. KITS- FMILos Angeles 1,720,100 

4. WOUTIJohnson City 19.6 4. KPWRILos Angeles 1,712,000 

5. WVIC -AM & FM/Lansing 19.4 5. WORT /New York 1,456,500 

6. KBFM/McAllen-Brownsville 18.6 6. WBBM-FM/Chicago 1,023,200 

7. KROQ /Tucson 18.0 7. WYTZ/Chicago 958,400 

8. WSKZIChattanooga 17.9 8. WEGX/Philadelphia 839,000 

9. KOMO -AM & FM /Honolulu 15.9 9. KMELISan Francisco 663,600 

10. WAPE -AM & FM /Jacksonville 15.4 10. KKBO -AM & FM /Houston 643,900 

10. WRBO -AM & FM/Tampa-St. Petersburg 15.4 11. WRBQ-AM & FM/Tampa-St. Petersburg 626,500 

12. KZZU/Spokane 14.8 12. WXKS-FM/Boston 593,800 

13. KKRD/Wichita 13.8 13. WCZY/Detroit 586,600 

14. WABB -AM & FM/Mobile 13.4 14. KRBE/Houston-Galveston 580,700 

15. WHOT -AM & FM/Youngstown 13.3 15. WHYTIDetroit 549,100 

16. KOKOIOmaha- Council Bluffs 13.1 16. WDFX/Detroit 526,400 

17. WKRZ/Wilkes Barre -Scranton 13.0 17. WAVAIWashington 522,900 

17. WRVQ/Richmond 13.0 18. KEGL/Dallas-Ft. Worth 496,700 

19. WPRO-FM/Providence 12.8 19. WRQX/Washington 483,800 

20. WNTOISyracuse 12.6 20. KUBEISeattle- Tacoma 474,800 

21. WNCl/Columbus 12.4 21. WBZZ/Pittsburgh 472,600 

21. WPXY -AM & FM /Rochester 12.4 22. WZOUIBoston 479,400 

23. KJYOIOklahoma City 12.3 23. KHYIIDallas -Ft. Worth 468,600 

24. WTIC-FM/Hartford 12.2 24. KZZP -AM & FM /Phoenix 427,000 

25. KKXXIBakersfield 11.9 25. WPGC-FM/Washington 426,900 
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FORMAT LEADERS 

NEWS /TALK 
1. KMOXISt. Louis (Talk) 
2. KIRO /Seattle- Tacoma (NIT) 
3. WKBN /Youngstown (NIT) 
4. KCMO /Kansas City (NIT) 
5. KMJIFresno (NIT) 
6. KFBK /Sacramento (NIT) 
7. WWLINew Orleans (NIT) 
8. KGOISan Francisco (NIT) 
8. KTARIPhoenix (NIT) 

10. WHIOIDayton (Talk) 
11. KGOISan Francisco (San Jose bookXNIT) 
12. KOAIDenver (Talk) 
12. WPTFIRaleigh- Durham (NIT) 
14. KARN /Little Rock (NIT) 
15. KGOISan Francisco (N /T)(Monterey book) 
16. KTOK /Oklahoma City (NIT) 
17. WRKOIBoston (NIT) 
18. KSLISaIt Lake City -Provo -Ogden (Talk) 
19. WJNOIWest Palm Beach (NIT) 
19. WNIR /Akron (Talk) 
21. KXLYISpokane (NIT) 
22. KYWIPhiladelphia (News) 
23. WOAIISan Antonio (NIT) 
24. KCBSISan Francisco (NIT) (San Jose book) 
25. KSDO /San Diego (NIT) 
25. KXLIPortland (NIT) 

AQH CUME 
17.1 1. WINSINew York (News) 2,790,000 
11.0 2. WCBSINew York (News) 1,934,600 
10.6 3. WORINew York (Talk) 1,542,900 

9 6 4. WABCINew York (Talk) 1,344,800 
9 3 5. WBBMIChicago(News) 1,259,100 
8 8 6. KNXILos Angeles (News) 1,229,500 
8 6 7. KFWBILos Angeles (News) 1,171,400 
8 3 8. KABCILos Angeles (Talk) 1,133,400 
8 3 9. KYWIPhiladeiphia (News) 1,106,500 
8 1 10. KGOISan Francisco (NIT) 1,016,400 
8 0 11. KCBSISan Francisco (NIT) 844,500 
7 9 12. KMOXISt. Louis (Talk) 698,300 
7 9 13. KRLDIDaIIas -Ft. Worth (News) 642,500 
7 6 14. KIROISeattle- Tacoma (NIT) 621,200 
7 5 15. KTRHIHouston- Galveston (News) 528,600 
7 3 16. W WJIDetroit (News) 521,500 
7 2 17. WCAU /Philadelphia (News) 499,000 
7 0 18. WHDHIBoston (Talk) 491,900 
6 9 19. WEEIIBoston (News) 455,600 
6 9 20. WRKOIBoston (NIT) 450,000 
6 8 21. WTOPIWashington (News) 440,300 
6 5 22. WMAQIChicago (News) 439,300 
6 4 23. KFIILos Angeles (Talk) 435,500 
6 3 24. WMCAINew York (Talk) 411,300 
6 2 25. WWDBIPhiladelphia (Talk) 410,500 
6 2 

IS YOUR AM STATION 
LISTED IN THIS BOOK? 

If not, consider the only growth 
format in AM radio today ... TALK! 

24 hours a day Live Total barter basis Toll -free 
listener call -in lines Weekend specialty programs 

CALL (518) 869 -4386 

American Radio 
Networks Op( 

LISTEN .... AMERICA'S TALKING 
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FORMAT LEADERS 

ADULT CONTEMPORARY 
AQH CUME 

1. KFAB /Omaha- Council Bluffs 17.2 1. WLTW /New York 1,574,000 
2. WCCO /Minneapolis -St. Paul 16.9 2. WGN /Chicago 1,423,100 

3. WTICIHartford 15.8 3. WNSRINew York 1,389,000 
4. WHAS /Louisville 15.0 4. KOST /Los Angeles 1,334,400 
5. WTFM /Johnson City 14.9 5. WKQX/Chicago 923,500 
6. WEZNIBridgeport 14.7 6. KBIGILos Angeles 875,400 
7. WCRZIFlint 14.4 7. WJR /Detroit 835,900 
8. WIBC /Indianapolis 14.3 8. KIQQ /Los Angeles 769,800 

9. WSYR /Syracuse 14.2 9. WCCOIMinneapolis 740,900 
10. WYYY /Syracuse 13.8 10. WLAK /Chicago 702,500 
11. WMYU /Knoxville 13.7 11. WCLRIChicago 683,000 
12. KDKA /Pittsburgh 13.4 12. KOIT -AM & FMISan Francisco 632,100 
13. WTMJ /Milwaukee- Racine 13.0 13. KDKA /Pittsburgh 612,300 
14. WMJJIBirmingham 12.5 14. WFYRIChicago 596,900 
15. WRVAIRichmond 12.3 15. KIOI1San Francisco 585,600 
16. KKOB -FM /Albuquerque 12.0 16. WKSZ /Philadelphia 5 28,500 
17. WSNY /Columbus 11.1 17. WSB -FM /Atlanta 524,300 
18. KISC /Spokane 10.9 18. KVIL -AM & FM /Dallas -Ft. Worth 524,000 
18. WLEV /Allentown- Bethlehem 10.9 19. WBZ /Boston 517,800 
20. WBEN /Buffalo- Niagara Falls 10.8 20. WMGK /Philadelphia 508,000 
21. WICCIBridgeport 10.7 21. WSNI /Philadelphia 504,800 
22. KSSK /Honolulu 10.6 22. WMAL /Washington 486,100 
23. KKOB /Albuquerque 10.4 23. WNIC /Detroit 465,900 
23. WSB -FM /Atlanta 10.4 24. WSB /Atlanta 443,900 

25. WHYN -FM /Springfield 10.3 25. WNUA /Chicago 417,000 

AOR 
1. WCMF /Rochester 
2. WFBO /Indianapolis 
2. WTUE /Dayton 
4. KMODITuIsa 
5. WIMZ -AM & FM /Knoxville 
6. KEZO -AM & FM /Omaha -Council Bluffs 
7. WIOT /Toledo 
8. WFYV -FM /Jacksonville 
8. WRXL /Richmond 

10. WZZO /Allentown- Bethlehem 
11. KLAQ /EI Paso 
12. WEBN /Cincinnati 
13. WPYX /Albany- Schenectady -Troy 
14. WRDUIRaleigh- Durham 
15. KATTIOklahoma City 
16. KLBJ -FM /Austin 
17. KSHE/St. Louis 
18. WMMR/Philadelphia (Wilmington book) 
19. WLVQ /Columbus 
19. WOMFILouisville 
21. WNOR -AM & FM /Norfolk- Virginia Beach 
22. WEZXIWilkes Barre -Scranton 
23. WHJY /Providence (New Bedford book) 
24. KORS -AM & FM /Minneapolis -St. Paul 
24. WHJY/Providence 
24. WPLR /New Haven (Bridgeport book) 

AQH CUME 
17.0 1. WNEW -FMINew York 1,360,100 
14.7 2. KLOS /Los Angeles 904,900 
14.7 3. WLUP- FMIChicago 889,700 
14.4 4. KROQ/Los Angeles 856,800 
14.0 5. WMMR/Philadelphia 845,800 
12.4 6. WBCN /Boston 499,100 
12.2 7. WLLZIDetroit 471,700 
11.2 8. WRIF /Detroit 471,300 
11.2 9. KQRS-AM & FM /Minneapolis -St. Paul 452,800 
11.1 10. KNX -FM /Los Angeles 449,700 
10.9 11. WWDC- FMIWashington 448,600 
10.7 12. WXRT /Chicago 428,300 
10.6 13. KSHE /St. Louis 426,200 
10.5 14. KLOLIHouston- Galveston 390,200 
10.0 15. WKLS /Atlanta 388,900 

9 9 16. KROR /San Francisco 38 1,000 
9 9 17. WDVE /Pittsburgh 371,600 
9 7 18. WBAB -FM /Nassau- Suffolk (New York book) ... 368,800 
9 8 19. KTXO /Dallas -Ft. Worth 352,400 
9 8 20. WBAB -AM & FM /Nassau- Suffolk 339,500 
9 0 21. KGB /San Diego 332,900 
8 9 22. KNAC /Los Angeles 318,000 
8 6 23. XTRA-FM/San Diego 313,700 
8 4 24. KZEW /Dallas -Ft. Worth 299,600 
8 4 25. KBPI -AM &FM /Denver- Boulder 285,200 
8 4 
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URBAN CONTEMPORARY 
AQ 

1. WIKS /Coastal North Carolina 
2. WHRKIMemphis 
3. WWDMIColumbia, SC 

4. WOVE -AM & FMINew Orleans 
5. KQXL/Baton Rouge 
6. WDZZIFIint 
7. KPRR /EI Paso 
8. WBLX-FM/Mobile 
9. WXOK /Baton Rouge 

10. KIPR /Little Rock 
10. WPEGICharlotte 
12. KMJOIHouston- Galveston 
13. WWWZ /Charleston 
14. WENNIBirmingham 
15. WOMGIGreensboro-Winson -Salem 

16. WJTTIChattanooga 
17. WXYVIBaltimore 
18. WCKZ -AM & FM /Charlotte 
18. WYLD-FM/New Orleans 
20. WPLZ- FMIRichmond 
20. WOOKIRaleigh- Durham 
22. WOWI /Norfolk 
23. WVEEIAtlanta 
24. WUSL/Philadelphia 
25. WUSL/Philadelphia 
25. WZAKICleveland 

CUME 
19.6 1. WRKS /New York 1,476,400 

17.0 2. WBLS /New York 1,461,500 

15.2 3. WGCI- FMIChicago 959,800 

14.5 4. WVAZ /Chicago 754,500 

13.1 5. WUSLIPhiladelphia 609,100 

12.7 6. KJLHILos Angeles 521,000 

12.0 7. WJLB /Detroit 508,100 

11.9 8. KSOL /San Francisco 441,400 

10.1 9. KKDA -FM /Dallas -Ft. Worth 434,300 

9 9 10. KMJQ /Houston- Galveston 433,900 

9.9 11. KACEILos Angeles 416,300 

9 8 12. WHUR /Washington 400,200 

9 5 13. WKYSIWashington 376,100 

9 4 14. WVEEIAtlanta 368,100 

8 9 15. WDAS -FM /Philadelphia 365,700 

8.8 16. KDAY /Los Angeles 321,400 

8 7 17. WXYV/Baltimore 316,400 

8 5 18. WQUE-AM & FM /New Orleans 302,900 

8 5 19. WDJY /Washington 251,200 

8 2 20. KIISILos Angeles 228,300 

8 2 21. WHRK/Memphis 226,700 

8 0 22. KMJM /St. Louis 219,600 

7 8 23. WPHR /Cleveland 209,800 

7 5 24. WZAK/Cleveland 198,600 

7 3 25. WAMO- FMIPittsburgh 191,500 

7 3 

COUNTRY AQH CUME 
1. WIVK -AM & FM /Knoxville 33.0 1. WYNY /New York 1,106,300 

2. KSSN /Little Rock 20.3 2. KZLA /Los Angeles 537,300 

3. KUZZ -AM & FM /Bakersfield 18.0 3. KSCSIDallas -Ft. Worth 510,500 

3. WKSJ -AM & FM /Mobile 18.0 4. WUSN /Chicago 535,000 

5. WXBOIJohnson City 17.6 5. KIKK -FMIHouston- Galveston 485,900 

6. WAMZ /Louisville 17.2 6. WMZQ-AM & FM /Washington 459,600 

7. WCOS -AM & FM /Columbia, SC 16.9 7. WBAP /Dallas -Ft. Worth 445,000 

8. WTQR/Greensboro-Winston-Salem 16.8 8. KPLX /Dallas -Ft. Worth 442,800 

9. WSOC-FM/Charlotte 15.6 9. KNIX -AM & FM /Phoenix 420,800 

10. WRNS /Coastal North Carolina 15.0 10. WWWWIDetroit 418,800 

11. KASE /Austin 14.9 11. WXTU /Philadelphia 395,200 

12. WZZK -AM & FM /Birmingham 14.7 12. KILT -FM /Houston- Galveston 391,000 

13. KNIX -AM & FM/Phoenix 14.0 13. KSANISan Francisco 335,800 

13. WUSY /Chattanooga 14.0 14. KLACILos Angeles 316,400 

15. KXXY -AM & FM /Oklahoma City 13.8 15. WKHX -AM & FM /Atlanta 306,900 

15. WYNK -AM & FM /Baton Rouge 13.8 16. KEEY /Minneapolis -St. Paul 300,600 

17. WESC -AM & FM /Greenville- Spartanburg 12.4 17. WYAYIAtlanta 274,300 

18. WWKAIOrlando 11.9 18. WIL- FM /St. Louis 268,200 

19. KIIM /Tucson 11.6 19. WSOC -AM & FM/Charlotte-Gastonia 267,800 

19. KZSN /Wichita 11.6 20. KMPS -AM & FM /Seattle- Tacoma 262,600 

19. WITL -FM /Lansing 11.6 21. WDAF/Kansas City 269,100 

22. WEZL /Charleston 11.5 22. WOYK -AM & FM /Tampa -St. Petersburg 255,500 

23. KFMS -AM & FM /Las Vegas 11.4 23. WGAR -AM & FM /Cleveland 254,800 

24. KHEY -FM /EI Paso 11.2 24. WKISIMiami -Ft. Lauderdale 253,200 

25. WDAF/Kansas City 11.0 25. WPOCIBaltimore 249,600 
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BEAUTIFUL MUSIC /EASY LISTENING 
AQH CUME 

1. WEAT -AM & FM /West Palm Beach 16.7 1. WPAT -AM & FM /New York 1,812,200 
2. WFMZIAllentown- Bethlehem 16.0 2. KJOI /Los Angeles 864,1000 
3. WPVR /Roanoke- Lynchburg 13.9 3. WXEZ -AM & FM /Chicago 841,100 
4. WDEF -FM /Chattanooga 13.4 4. WEAZ /Philadelphia 646,400 
5. WROW-FMIA lbany-Schenectady-Troy 10.7 5. KABL -AM & FM /San Francisco 504,500 
6. KXTZ/ Las Vegas 10.3 6. KODA /Houston- Galveston 449,100 
7. WEZK /Knoxville 10.1 7. WGAY /Washington 434,500 
8. KKNGIOklahoma City 10.0 8. WLYF /Miami -Ft. Lauderdale 376,700 
8. KSFI /Salt Lake City -Provo 10.0 9. WJOI /Detroit 373,200 

10. KXYL -FM /Spokane 9 9 10. WPCH /Atlanta 357,400 
11. KMEO -AM & FM /Phoenix 9 7 11. KEZKISt. Louis 354,400 
11. WJYEIBuffalo-Niagara Falls 9 7 12. WJIB /Boston 340,800 
11. WRCH/Hartford 9.7 13. WLIFIBaltimore 327,600 
14. WZEZ /Nashville 9 6 14. KMEZ -AM & FM /Dallas -Ft. Worth 324,700 
15. WKBN -FM /Youngstown 9 5 15. WSHH /Pittsburgh 317,400 
16. WHIO -FM /Dayton 9 1 16. WQAL /Cleveland 281,400 
16. WJIM -FM /Lansing 9 1 17. KEMO -AM & FM /Phoenix 274,500 
16. WXTZ /Indianapolis 9 1 18. KJQY /San Diego 262,400 
19. KEZQ /Little Rock 9 0 19. KBAY /San Jose (San Francisco book) 249,000 
19. WWEZICincinnati 9 0 20. WEZW /Milwaukee 230,100 
21. WLKW /Providence 8 9 21. KOSI /Denver 228,400 
22. KOJY /Fresno 8 8 22. WKLW /Providence 219,000 
23. KUMU -AM & FM /Honolulu 8 7 23. KJOI /Los Angeles (Anaheim book) 208,100 
23. WLIF /Baltimore 8 7 24. WRCH/Hartford 198,600 
23. WOOD -FM /Grand Rapids 8 7 25. WBNS -FM /Columbus 191,300 
23. WRCHISpringfield 8 7 

CLASSICAL 
AQH CUME 

1. KING -FM /Seattle- Tacoma 3 6 1. WNCN /New York 736,200 
1. KYTE -FM /Portland 3 6 2. WQXR- FMINew York 642,600 
3. KBOQ /Monterey- Salinas 3 4 3. KFAC -FM /Los Angeles 485,300 
4. KVOD /Denver- Boulder 3.2 4. KKHI -AM & FM /San Francisco 317,900 
5. WFMR /Milwaukee- Racine 3 1 5. KDFC -AM & FM /San Francisco 340,800 
6. KKHI -AM & FM /San Francisco 3 0 6. WFMT /Chicago 315,700 
7. KDFC -AM & FM /San Francisco 2 9 7. WNIB /Chicago 275,000 
7. WTMI/Miami-Ft. Lauderdale 2 9 8. WFLNIPhiladelphia 249,000 
9 . KFSD /San Diego 2 8 9. WGMS -AM & FM /Washington 221,100 
9. KFSDISan Diego (North County book) 2 8 10. KING -FM /Seattle-Tacoma 197,100 

11. WCLVICIeveland 2 7 11. WTMI/Miami-Ft. Lauderdale 194,000 
12. WFLN/Philadelphia 2 4 12. WCRB/Boston 175,700 
13. WGMS -AM & FM /Washington 2 3 13. WARS /Detroit 172,500 
14. KDFC -AM & FM /San Francisco (San Jose book).... 2.0 14. KFSD/San Diego 147,600 
15. WCRB/Boston 1 8 15. KVODIDenver- Boulder 140,800 
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NAC 
1. KQPT/Sacramento 
2. KTWVILos Angeles (Anaheim book) 
3. KTWVILos Angeles 
4. KHIHIDenver- Boulder 
5. WNWVICIeveland 
6. KBLX -AM & FM/San Francisco 
6. KIFMISan Diego 
8. KKSFISan Francisco 
8. KNUAISeattle 

10. KOAI/Dallas-Ft. Worth 
11. KHHHIHonolulu 
11. KKSF/San Francisco (San Jose Book) 
13. WXDJ/Miami-Ft. Lauderdale 
14. KEYV/Las Vegas 
15. WBZN -AM & FM /Milwaukee- Racine 
15. WLOOIOrlando 
17. KDABISalt Lake City -Provo-Ogden 
18. KSWV/San Diego (North County book) 
18. KTWV/Los Angeles (Riverside Book) 
20. KAWV/Tucson 
20. KCWVIKansas City 
22. WOCDINew York 
23. KLRS/Monterey 
23. KSWVISan Diego 
23. WRBZICincinnati 

AQH CUME 

7 0 1. KTWVILos Angeles 768,300 
4 7 2. WOCDINew York 698,900 
3 3 3. KBLX -AM & FM/San Francisco 405,600 
3 2 4. KKSF/San Francisco 344,500 
3 1 5. KOAI/Dallas-Ft. Worth 249,000 
2 9 6. KIFM/San Diego 183,200 
2 9 7. WLNRIChicago 169,600 
2 7 8. KTWV/Los Angeles (Anaheim book) 167,400 
2 7 9. KOPTISacramento 162,700 
2 6 10. KNUAISeattle- Tacoma 145,900 
2 5 11. WVAE/Detroit 144,400 
2 5 12. WXDJ/Miami-Ft. Lauderdale 136,800 
2 4 13. WNWVICIeveland 130,500 
2 3 14. WTWV/Chicago 127,100 
2 2 15. KHIHIDenver 126,900 
2 2 16. KSWV/San Diego 110,900 
2 1 17. WHVE/Tampa-St. Petersburg 104,800 
2 0 18. WOCDINew York (Nassau -Suffolk book) 83,500 
2 0 19. KKSF/San Francisco (San Jose book) 77,000 
1 9 20. WBZN -AM & FM /Milwaukee 71,100 
1 9 21. KBLX -AM & FM/San Francisco (San Jose book) 70,300 
1 8 22. KCWV/Kansas City 64,800 
1 6 23. KTWVILos Angeles (Riverside book) 59,000 
1 6 24. WLOQ/Orlando 58,200 
1 6 25. KHHH/Honolulu 54,100 

GOLD AQH CUME 

1. WCDXIRichmond 10.4 1. WCBS-FM/New York 1,748,600 
2. KGOR/Omaha-Council Bluffs 9 6 2. WXRKINew York (Classic Rock) 1,488,000 
3. WJFM/Grand Rapids (Classic Rock) 8 3 3. KRTH-FM/Los Angeles 1,106,200 
4. KKLZILas Vegas (Classic Rock) 8 0 4. WJMK/Chicago 928,100 
5. WKLH/Milwaukee-Racine (Classic Rock) 7 9 5. WCKGIChicago (Classic Rock) 823,600 
6. WDRC- FMIHartford 7 8 6. KLSX/Los Angeles (Classic Rock) 754,000 
7. WOCLIOrlando 7 6 7. KSFO & KYAISan Francisco 732,500 
8. WMFX/Columbia, SC (Classic Rock) 7 4 8. WYSPIPhiladelphia (Classic Rock) 678,100 
9. WBBG/Youngstown 7 3 9. WODS/Boston 450,500 

10. WKLR/Indianapolis 6 9 10. WCSX/Detroit (Classic Rock) 403,900 
11. KLXKIMinneapolis -St. Paul (Classic Rock) 6 8 11. WCXR/Washington (Classic Rock) 394,000 
11. KSDISt. Louis (Classic Rock) 6.8 12. WOGLIPhiladelphia 388,000 
11. WIBMILansing 6 8 13. WZLX/Boston (Classic Rock) 370,800 
14. WNCXICleveland (Classic Rock) 6 6 14. KLOUISt. Louis 362,500 
15. KFSO/Fresno 6 4 15. KRTHILos Angeles 352,000 
16. KXKL-FM/Phoenix 6 3 16. KRLAILos Angeles 346,500 
17. WWSW-FM/Pittsburgh 6 1 17. KLXK/Minneapolis-St. Paul 344,500 
18. WKFM/Syracuse (Classic Rock) 6 0 18. WIOOIPhiladelphia 344,000 
19. KIKIIHonolulu 5 9 19. KSD/St. Louis (Classic Rock) 333,700 
20. KKZX/Spokane (Classic Rock) 58 20. WCBS-FM/New York (Nassau -Suffolk book) ... 327,200 
20. KLOU/St. Louis 5 8 21. WWSW-FM/Pittsburgh 313,700 
20. KRTH-FM/Los Angeles (Riverside book) 5 8 22. KLUVIDallas -Ft. Worth 313,600 
20. WG FX/Nashville (Classic Rock) 5 8 23. WMXJ/Miami-Ft. Lauderdale 308,500 
24. KOIL/Omaha-Council Bluffs 5 7 24. KZFX/Houston-Galveston (Classic Rock) 307,000 
24. WDRC- FMIHartford (New Haven book) 5 7 25. KRTH-FM/Los Angeles (Anaheim book) 306,900 

n.o ownwrrc maonor VOI 1'R9 1.45 
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FORMAT LEADERS 

BIG BAND /NOSTALGIA 

1. WOKY /Milwaukee- Racine (Big Band) 
2. WECKIBuffalo-Niagara Falls (Big Band) 

3. KMRRITucson (Nostalgia) 
3. WAPI /Birmingham (Big Band) 
5. KGVYITucson (Big Band) 

6. WPEN/Philadelphia (Nostalgia) 
7. WAVZ /New Haven (Big Band) 
8. WMAS /Springfield (Big Band) 
9. WBYUINew Orleans (Nostalgia) 

10. KORK /Las Vegas (Big Band) 
10. KPOPISan Diego (Nostalgia) 

AQH CUME 

5 9 1. WNEWINew York (Nostalgia) 834,000 
5 7 2. KMPC/Los Angeles (Nostalgia) 700,200 
5 3 3. WPENIPhiladelphia (Nostalgia) 393,800 
5 3 4. KFRCISan Francisco (Nostalgia) 386,700 
5 2 5. WJJD /Chicago (Nostalgia) 344,100 
5 1 6. CKLWIDetroit (Big Band) 317,600 
4 8 7. KQUE /Houston- Galveston (Nostalgia) 226,900 
4 7 8. KMPC/Los Angeles (Anaheim bookXNostalgia)174,900 
4 5 9. WJASIPittsburgh (Big Band) 154,800 
4 3 10. WOKYIMilwaukee (Big Band) 149,300 
43 

SPANISH 
1. KGBT /McAllen- Brownsville 
2. KIWW /McAllen- Brownsville 
3. KBNA -AM & FMIEI Paso 
4. KKSS /Albuquerque 
5. KCOR /San Antonio 
6. KAMAIEI Paso 
6. KQXX /McAllen- Brownsville 
8. KWACIBakersfield 
9. WCMQ-FM/Miami-Ft. Lauderdale 

10. WAQIIMiami -Ft. Lauderdale 
10. WQBA /Miami -Ft. Lauderdale 

AQH CUME 

17.7 1. KLVE /Los Angeles 545,500 
9 7 2. WADOINew York 504,600 
8 9 3. WSKQ /New York 494,800 
71 4. KTNO /Los Angeles 475,000 
70 5. WKDM /New York 368,000 
48 6. KSKQ -FM /Los Angeles 233,700 
48 7. WJIT /New York 251,200 
45 8. KWKW /Los Angeles 225,700 
42 9. WCMQ -FMIMiami -Ft. Lauderdale 217,000 
38 10. KSKQILos Angeles 215,400 
38 

MIT THE 
ROAD 
JOCK! 

Add impact to your format via satellite. 
Radio remotes are exciting for listeners.. 
and good business for advertisers. Your 

station probably has all of the facilities 
needed to receive a remote satellite 
transmission...from almost anywhere in 

the world through IDB's services. 

Start going places with IDB! 

1- 800 - IDB -COMM 

IDB COMMUNICATIONS 
GROUP? INC. 
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ANAHEIM -SANTA ANA 
POPULATION: 1,896,100 

\ 
N 
o 1\-7 

- 

60 

;m STATION 
rr 90 ' FORMAT 

m) i0Z 

o 

FREQUENCY =Q 

POWER <u v rn h 2<u O 

Ú Q 

6.9 6.8 7.4 0 KITS FM 
CHR 

102.7 
8kw O 2 2 2 2 7 62 GANNETT MCG 

5.5 4.1 6.6 2 AOR 63.1kw 4 6 O O O 12 83 CAP CITIES /ABC KATZ 

5.2 6.4 6.0 3 
KPWR 
CHR 

70kw 3 O 3 5 7 17 67 EMMIS HNWH 

4.2 4.4 5.1 4 KRTH-FM 
Gold 588kw 2 14 8 3 3 2 55 RICO GENERAL REP 

5.5 5.0 4.9 5 áÓI 75kw 35 31 20 16 O 79 COMMAND BAN 

2.7 2.5 4.7 6 NA 
WV 94.7 

58kw 15 37 5 4 4 9 94 METROPOLITAN BAN 

4.8 5.2 4.4 7 A OST 
C 12 

5kw 6 5 9 6 5 6 60 COX CHR 

6.0 5.3 4.4 8 A000 5 6kw 7 3 4 7 17 32 65 INFINITY TOR 

4.6 3.7 4.4 9 AC 
104.3 
105kw 10 11 10 9 8 5 70 BONNEVILLE INTL CBS 

4.7 5.7 4.3 10 
KA 
Talk 

790 
11 17 23 12 6 3 73 CAP CITIES /ABC KATZ 

3.1 3.4 3.7 11 News 
1070 
50kw 5 27 29 14 11 4 47 CBS CBS 

4.5 3.1 3.2 12 AC 
nO 

5 3kw 1 3 10 14 11 10 8 58 WESTWOOD ONE HNWH 

3 .2 2.2 2.9 13 News 
KFWB 980 

8 16 17 16 13 11 44 GROUP W G/W 

2.1 1.7 2.9 14 AOR 
KNAC 

1 05kw 20 4 6 10 23 40 91 FLAGSHIP K/P 

4.7 2.9 2.8 15 
CRSX 97.1 

55kw 12 15 7 8 9 20 50 GREATER MEDIA MMR 

2.4 4.6 2.6 16 
Not 

50010kw 14 38 34 30 19 10 50 GOLDEN WEST DUR 

1.8 2.3 1.9 17 
KZLA 
Ctry 

49kw 19 28 21 15 12 14 59 MALRITE EAST 

1.8 2.4 1.7 18 
KFI 

50kw 18 33 33 21 20 13 50 COX CHR 

1.8 1.7 1.6 19 AOR 
28.1 

.5kw 17 20 11 13 15 26 46 CBS CBS 

1.9 2.7 1.6 20 Span 0 
1020 24 36 12 17 14 19 80 HEFTEL CAB 

1.3 1.4 1.5 21 
KIKF 94.3 22 22 28 18 18 15 64 ARIES -- 

1.6 1.5 1.4 22 
K /aAC -FM 92.3 

55kw 21 26 27 29 24 18 60 CLASSIC MCG 

0 .9 1.5 1 . 1 23 CC MS 3kw 9 25 9 13 19 28 30 62 INTERSTATE R/W 

1 . 1 1.4 1.0 24 
CERY 

2 5kw 16 7 19 24 32 29 27 ANAHEIM -- 

0.8 0.9 1.0 25 
FM 

Jazz 
1 

18kw kw 29 30 32 33 27 22 60 MT. WILSON FM CMBS 

Continued on Page 145 
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ATLANTA 
POPULATION 2,219,200 

z N NG T , 2 y m STATION 
Co mp l'o-,') FORMAT 

cÁ m cp m Vo 

A. c 
FREQUENCY c 

POWER a aP áP Q 0..tQ,`S PZ 

. ^ ,o(?) h 0 Z /\ 0 Q(fI c 
G . . cL Q O ? Q ti ys 

6.9 8.4 8.0 9.9 10.4 O WSB-FM 
9ÓÓkw O 8 2 O O O 85 COX CHR 8.0 

7.6 7.9 9.9 10.1 8.3 2 AOR 9ÓOkw 4 2 2 3 11 91 GREAT AMERICAN KATZ 10.3 

6. 1 5.4 5.8 5.5 7.8 3 W RPW 9óókw 5 0 4 4 9 12 90 SUSQUEHANA DUR 7.9 

9.4 10.5 10.2 9.7 7.8 4 WVEE 
j00ókw 6 4 3 3 2 6 91 SUMMIT MCG 11.5 

8.9 8.1 7.9 8.0 7.6 5 á WP 
9óó.w 7 16 11 9 5 2 91 JACOR EAST 6.0 

8.6 7.1 7.4 7.3 7.4 6 AC 55w 2 12 12 11 7 3 71 COX CHR 4.5 

7.5 8.1 6.9 5.8 6.6 7 WKHX-A/F 
Ctry 

590/101.5 
5kw/100k 

10 g 7 5 5 4 96 CAP CITIES/ABC REP 6.5 

5.0 5.7 5.4 5.7 5.8 8 WYAY 
700Ó.7 11 7 9 6 6 5 91 NEWCITY MMR 6.4 

5.5 5.4 6.4 5.9 5.5 9 WZRGC 
9ÓÓkw 3 3 5 7 11 14 59 COOK INLET HNWH 8.8 

6.6 5.6 5.9 4.9 4.3 10 WQXI-A/F 
CHR 

790/94.1 
0kw 5-ikw/10 8 14 6 10 10 9 56 JEFFERSON-PILOT BAN 5.0 

4.6 4.3 4.8 4.1 4.2 11 WFOX 
9ÓÓkw 9 10 8 8 8 7 53 SHAMROCK BR. MMR 4.2 

4.3 3.2 3.8 2.9 2.9 12 WAOK 1380 14 6 13 13 12 8 104 SUMMIT MCG 2.6 

2.6 3.5 3.5 3.5 2.5 13 WGST 921ow 12 13 14 14 13 10 55 JACOR EAST 3.4 

3.5 3.2 2.5 2.9 2.4 14 WEKS 
ÓÓRw 13 5 10 12 14 16 57 ZAPIS DUR 3.3 

0.0 0.0 0.0 1.1 1.2 15 WPBD 5kw 16 15 15 15 15 13 80 PHOENIX CITY -- 1.0 
MMEMMORIMMIII 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 AC 22.0 

AOR - 8.3 

BMIEasy - 7.6 

CHR 17.6 
Ctry - 12.4 

NIT 2.5 

ReIICC 2.9 

UC - 11.4 

1 WKLS 
2 WVEE 
3 WSB-FM 
4 WQXI-FM 
5 WZGC 
6 WAPW 
7 WYAY 
8 WKHX-FM 
9 WSB 

10 WFOX 

1 WAPW 
2 WSB-FM 
3 WVEE 
4 WZGC 
5 WKLS 
6 WFOX 
7 WQXI-FM 
8 WKHX-FM 
9 WEKS 

10 WPCH 

1 WK LS 

2 WSB-FM 
3 WVEE 
4 WSB 
5 WYAY 
6 WKHX-FM 
7 WQXI-FM 
8 WZGC 
9 WAPW 

10 WFOX 

1 WSB-FM 
2 WVEE 
3 WAPW 
4 WZGC 
5 WKHX-FM 
6 WFOX-FM 
7 WPCH-FM 
8 WYAY-FM 
9 WKLS-FM 

10 WQXI-FM 

1 WKLS 
2 WSB-FM 
3 WSB 
4 WYAY 
5 WVEE 
6 WKHX-FM 
7 WQXI-FM 
8 WPCH 
9 WFOX 

10 WAPW 

1 WSB-FM 
2 WVEE 

3 WPCH 
4 WKHX-FM 
5 WFOX 
6 WYAY 
7 WAPW 
8 WQXI-FM 

9 WZGC 
10 WSB 

IS YOUR 

RADIO 
STATION 

GOING 
PLACES? 

IT SHOULD BE! 

Add impact to your format via satellite. Radio remotes 
are exciting for listeners.. and good business for advertis- 
ers. Your station probably has all of the facilities needed 
to receive a remote satellite transmission...from almost 
anywhere in the world through IDB's services. 

Start going places with IDB! 

1- 800 - IDB -COMM 

A 
IDB COMMUNICATIONS 
GROUP INC . 
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BALTIMORE 
POPULATION: 1,975,900 

-o 0 1. 
STATION T 

2 m r" -.i)' 
90^ FORMAT 

c.. ci. co -soi 
03 F 

-k- 
FREQUENCY 2 2 P T Q QQ Q ? Q. ?Q Q US 

POWER Q á p y =<v O 4. m 
o Ó ? 2Q hP 

OJs 
ti 

9.8 

1p 

9.6 9.2 7.4 8.7 O WLIF 
10ó9w 

4 14 11 6 3 99 JAG CHR 5.4 

8.7 5.7 6.8 8.0 8.7 2 WXYV 
UC ó02w 5 

2 0 0 2 6 103 SUMMIT MCG 10.3 

4.4 6.4 5.3 4.9 7.0 3 WWMX ó06w 
2 9 2 2 0 4 79 CAPITOL BR. CO. KATZ 6.4 

8.0 6.8 7.3 8.6 6.0 4 WBSB 
R 104. 

0 0 4 3 6 9 63 SCRIPPS HOWARD BAN 7.7 

6.3 7.3 8.8 8.3 5.9 5 WBAL 
N/T 

1090 
50kw 

3 20 17 12 7 3 66 HEARST HNWH 6.4 

6.6 5.3 4.9 6.4 5.8 6 WPOC 
Ctry 

93.1 
50kw 

7 13 9 5 4 2 87 NATIONWIDE EAST 6.3 

4.6 5.5 4.7 4.4 4.7 7 
AOR Y 97.9 

6 4 3 4 8 16 68 HEARST HNWH 6 .2 

3.4 3.6 3.9 4.0 3.7 8 WOSR 
1Ó5w 

8 10 12 7 5 5 71 SCONNIX BAN 3.4 

2.3 2.5 2.6 2.5 3.0 9 WCAO 
Ctry 

600 
5kw 

13 33 23 17 11 7 83 SUMMIT MCG 2.1 

2.5 3.5 2.6 2.8 2.8 10 WYST -FM 
AC 

923 
10kw 

10 12 10 11 9 8 60 UNITED MMR 1.7 

2.7 3.4 2.8 2.8 2.7 11 WGRX 
CR 

100.7 
15kw 

12 8 6 9 16 21 66 SHAMROCK DUR 3.2 

3.0 3.7 3.0 3.1 2.7 12 WGHT 
95. 

9 3 8 13 17 28 51 COMM. MANAGE. DUR 3.0 

2.9 2.4 2.7 2.4 2.5 13 WWDC -FM 
AOR 

101.1 
22.5kw 

11 11 5 8 12 27 56 CAPITOL CHR 2.0 

2.5 2.3 2.6 3.3 2.4 14 WBGR 850121 21 17 16 16 15 10 90 MORTENSON ROS 2.9 

1.6 1.5 1.3 1.8 2.3 15 WHFS 99.1 23 18 7 10 10 20 99 DUCHOSSOIS REP 2.2 

1.2 1.1 0.6 0.0 2.3 16 WCBM 680 
kw 24 32 29 23 19 12 114 METROMEDIA KATZ 1.0 

2.1 2.4 2.8 1.9 2.1 17 WITH 1230 22 34 32 33 32 14 86 WITH K/P 1.4 

1.5 1.9 1.7 2.0 2.1 18 WWIN 1400 16 16 14 15 13 11 70 MEDIACOMM DUR 2.7 

1.2 2.1 2.0 1.4 1.7 19 WHUR 
UC 

26k3V 19 15 13 14 14 17 60 HOWARD UNI. DUR 1.9 

0.7 0.6 1.1 1.0 1.4 20 WPGC -FM 
CHR 

95.5 
50kw 

14 7 15 18 22 24 45 COOK INLET BAN 2.1 

1.8 2.0 1.6 1.2 1.4 21 WEBB 
Uc 1316021 5- 

17 6 18 19 23 23 47 BRUNSON CITI 1.3 

3.4 3.0 3.9 4.0 1.3 22 WFBR 
Talk 1300 5kw 20 19 28 20 18 13 48 JAG CHR 1.0 

1.2 0.9 0.8 0.8 1.3 23 WTOP 
óÓ3w 18 21 26 25 20 15 45 OUTLET HNWH .8 

1.9 1.1 1.3 1.8 1.2 24 CHR 
107.3 15 5 19 21 25 32 41 CAP CITIES /ABC KATZ 1.8 

1.5 2.2 1.2 0.9 1.2 25 WRBS 
9Ók1 25 31 25 29 26 19 81 PETER & JOHN - -- 1.9 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18 -34 

Women 
18 -34 

Men 
18-49 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 

AC 9.6 

AOR 9.5 
BBnd 2.1 

BMIEasy - 8.7 

CHR - 11.3 

Ctry - 8.8 

Gold 6.4 

N/T 10.8 

Rel!CC 3.6 

UC 13.9 

1 WIYY 
2 WXYV 
3 WWDC -FM 

4 WGRX 
5 WHFS 
6 WWMX 
7 WBSB 
8 WPOC 
9 WGHT 

10 WWIN 

1 WXYV 
2 WWMX 
3 WBSB 

4 WIYY 
5 WLIF 
6 WGHT 
7 WYST -FM 

8 WPOC 
9 WOSR 

10 WWDC -FM 

1 WIYY 
2 WXYV 
3 WWMX 
4 WPOC 
5 WHFS 
6 WWDC -FM 

7 WGRX 
8 WOSR 
9 WBSB 

10 WLIF 

1 WXYV 
2 WWMX 
3 WBSB 
4 WLIF 
5 WPOC 
6 WOSR 
7 WYST -FM 

8 WIYY 

9 WBAL 
10 WBGR 

1 WWMX 
2 WXYV 
3 WIYY 
4 WPOC 
5 WOSR 
6 WLIF 
7 WBAL 
8 WHFS 
9 WBSB 

10 WWDC -FM 

1 WWMX 
2 WXYV 
3 WLIF 
4 WBSB 
5 WPOC 
6 WOSR 
7 WYST -FM 

8 WBAL 
9 WCAO 

10 WBGR 
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BOSTON 
POPULATION: 3,176,000 

G 

oo 0 cvw 

\FORMAT 
STATION 

- 

z 

FREQUENCY /Á%/ POWER w . a h co ? A: Q m ec OJ ti Qí Qí rQ3 
M) 

P Ó 2T Q.- ^ ci" 

7.3 7.1 6.6 6.4 7.4 O WBZ 
AC 

1030 
50kw 2 15 14 8 2 O 88 GROUP W G/W 6.4 

6.9 6.7 7.7 7.1 7.2 2 WRKO 
N T 

680 
50kw 8 23 15 12 8 2 98 ATLANTIC VEN. REP 6.1 

7.0 6.5 8.6 7.1 5.9 3 W4KS -FM 123.74w O 2 O O 5 12 62 PYRAMID MMR 9.4 

5.7 6.1 4.9 6.0 5.4 4 WJIB a' EZ 96.9kw 12 31 20 14 13 4 97 EMMIS MCG 5.0 

5.2 5.8 4.4 3.9 5.2 5 WHDH 855ow 4 16 17 13 9 5 66 SCONNIX DUR 4.5 

2.9 4.8 4.5 4.0 5.2 6 WOOS 
10 .3w 7 5 6 3 3 71 CBS CBS 4.1 

5.2 5.4 5.8 6.1 5.0 7 CHROU 94.5 
5kw 5 O 4 6 14 18 64 ARDMAN EAST 7.0 

7.4 7.2 6.6 6.0 4.8 8 oBCN 
10 5kw 3 7 2 2 3 14 59 INFINITY TOR 7.1 

4.4 3.4 2.5 3.9 4.8 9 WZLX 
100. 9 6 3 4 4 16 79 COOK INLET CHR 5.4 

5.2 4.1 4.2 4.3 4.2 10 WEEI 
News 

590 
5kw 6 8 16 6 15 9 62 HELEN -- 3.4 

2.9 3.0 3.5 3.8 3.6 11 WMJX 
105kw 

7 11 14 5 5 7 10 63 GREATER MEDIA MCG 3.0 

4.4 4.3 4.3 4.0 3.6 12 WSSH -FM 
AC 

99.5 
32kw 13 12 13 11 12 7 66 NOBLE HNWH 3.4 

3.2 3.5 3.6 3.0 3.2 13 WROR 98.5 10 11 12 7 6 6 54 ATLANTIC VEN. REP 2.8 

3.0 1.6 2.4 2.3 2.6 14 
WILD 
UC 5kwo 21 4 7 10 16 15 158 NASH ROS 4.5 

2.7 2.6 2.6 2.7 2.5 15 
ACVBF 

138kw 14 18 11 9 10 11 67 FAIRBANKS BAN 2.5 

2.3 2.1 3.3 2.1 2.4 16 try 7k w 16 25 21 19 11 8 81 ACKERLY DUR 2.7 

2.0 1.9 1.6 2.2 2.1 17 AOR 186kw 15 3 8 15 19 29 59 NEWCITY KATZ 3.2 

1.4 1.8 1.3 1.3 1.8 18 WCRB 102.5 17 19 19 20 18 13 63 CHARLES RIVER DONO 1.8 

0.7 0.9 1.4 2.0 1.5 19 WCGY AOR 
93.7 
50kw 19 10 10 18 20 32 64 CURT GOWDY K/P 2.4 

1.5 1.3 1.6 1.2 1.4 20 AWFHNX 10W 7 18 17 9 16 17 28 62 MCC -- 1.6 

1.6 1.7 1.6 1.0 1.3 21 8Xd S 1430 kw 22 29 33 31 30 21 81 PYRAMID MMR .8 

0.6 1.2 1.2 1.3 1.1 22 Band 
99.1 
50kw w 20 33 24 26 22 17 61 PLYMOUTH ROCK -- 1.2 

Continued on Page 145 

1001' 
108 FM 

NEW ENGLAND'S BETTER MUSIC STATION 
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BEING ALL THINGS TO ALL 
PEOPLE ISN'T JUST 

LIPSERVIC 
#1 Total Persons 12+ (Estimated Population 3,176,800) 

1 WXKSA-F 673,400 
2 WBZ 517,800 
3 WBCN 499,100 
4 WHDH 491,900 
5 WZOU 479,400 
6 WEEI 455,600 
7 WODS 450,500 
8 WRKO 450,000 
9 WZLX 370,800 

10 WROR 366,500 

SCALE 68000 136000 204000 272000 340000 408000 476000 544000 612000 

#1 Adults 18 -49 (Estimated Population 1,843,300) * 

1 WXKSA-F 449,500 
2 WBCN 440,100 
3 WODS 356,900 
4 WZLX 338,900 
5 WROR 310,400 
6 WZOU 299,500 
7 WMJX 292,200 
8 WBZ 206,100 
9 WSSH-FM 191,700 

10 WVBF 187,300 

SCALE 45000 90000 135000 180000 225000 270000 315000 360000 405000 

#1 Adults 25 -54 (Estimated Population 1,596,300) * 

1 WBCN 314,600 
2 WODS 311,800 
3 WXKSA-F 295,700 
4 WROR 282,500 
5 WZLX 259,000 
6 WBZ 245,300 
7 WMJX 244,800 
8 WHDH 202,600 
9 WRKO 197,300 

10 WSSH-FM 196,500 

SCALE 32000 64000 96000 128000 160000 192000 224000 256000 288000 

* Boston Metro Survey Area, Mon. -Sun., 6A- 12Mid., 
Fall, 1988 Arbitron. Cume WXKS A /F. 

For more information contact Jeff Messerman at 
617 -396 -1430 or write to P.O. Box 128, Medford, MA 02155. 

/ll/MAJOR MARKET RADIO 1O8FM 



BUFFALO -NIAGARA FALLS 
POPULATION: 995,600 

T Z N9 
G 

7 m STATION 
2 9 r` trp 
Q 9 9' FORMAT 

vy 
en cÄ cv CP 2 01 
--1 CP C9 F 

A. 

FREQUENCY ? T Q ' 
Qv Q Q' Q' Q Q' Q' Z Q' G POWER a rn p a O m ,. a h O A. Q Q J cti 4i 0 ' 4í 

- 
* Q 

V . + nJ Q. = Q' 

11.8 10.0 8.5 9.6 10.8 0 WBEN 
AC 5kw ® 6 10 8 3 2 65 ALGONQUIN EAST 7.4 

7.0 9.0 7.7 8.8 10.7 2 WYRK 
Ctry 

/06.5 
50kw 

5 8 3 O 2 O 118 STONER MCG 7.6 

8.6 10 .4 6.6 6.7 9.7 3 B Éz E 5ók1 3 17 9 9 5 3 87 WJYE RADIO CHR 5 .2 

8.2 8.6 10.2 11.3 9.2 4 WKSE 
ásk 2 O 2 3 4 6 67 PRICE HNWH 14.1 

6.2 6.5 9.3 6.6 8.9 5 WBUF 
99kw 6 11 6 2 O 4 106 LINCOLN GROUP MCG 8.1 

6.5 4.5 6.3 6.0 6.6 6 WBLK 
50kw 11 2 4 5 7 7 124 WBLK INC. DUR 10.8 

2.6 3.6 4.3 2.2 6.0 7 AOR 
FM 92.6kw 7 4 O 4 9 13 75 RICH KATZ 9.0 

6.3 5.1 5.0 6.0 5.7 8 
BBEdCK 

1230 
1kw 12 18 19 19 16 8 107 QUID MEDIA ROS 4.4 

4.7 3.6 5.7 5.7 5.1 9 WMJQ ók 4 3 5 6 8 10 54 ALGONQUIN EAST 3.7 

8.0 7.5 8.7 5.5 4.4 10 WHTT 
50kw 8 7 7 7 6 9 56 PYRAMID MMR .2 

5.4 5.7 4.7 7.6 3.4 11 
WPHD 
CR SÓkw 9 5 8 10 10 15 49 HOWARD CBS 4.5 

4.1 3.2 3.1 4.2 3.0 12 gCGR 550 10 10 11 11 11 5 43 RICH KATZ 3.7 

3.7 4.1 3.3 1.1 1.6 13 
WWKB 
Gotd 

1520 
50kw 13 15 14 13 13 12 48 PRICE HNWH 1.0 

0.3 0.3 0.3 0.6 1.0 14 GWoPdKT ;kw 14 16 17 12 12 11 53 HOWARD CBS 2.0 

0.9 1.5 1.2 0.7 1.0 15 
WDCX 89kw 15 14 21 15 14 14 56 CRAWFORD -- .8 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 AC 21.7 

AOR 6.0 

BBnd - 5.7 

BMIEasy - 9.7 

CHR 14.3 

Ctry 10.7 

Gold 9.4 

ReI1CC I11.0 

UC - 6.6 

1 WGR-FM 
2 WHTT-FM 
3 WYRK 
4 WPHD 
5 WMJQ 
6 WBUF 
7 WBLK 
8 WBEN 
9 WKSE 

10 WJYE 

1 WKSE 
2 WBLK 
3 WMJQ 
4 WBUF 
5 WYRK 
6 WGR-FM 
7 WJYE 
8 WHTT-FM 

9 WPHD 
10 WBEN 

1 WGR-FM 
2 WYRK 
3 WHTT-FM 
4 WBEN 
5 WBUF 
6 WPHD 
7 WBLK 
8 WKSE 
9 WMJQ 

10 WJYE 

1 WKSE 
2 WBUF 
3 WYRK 
4 WBLK 
5 WMJQ 
6 WJYE 
7 WGR-FM 
8 WBEN 
9 WPHD 

10 WHTT-FM 

1 WYRK 
2 WBEN 
3 WHTT-FM 
4 WBUF 
5 WGR-FM 
6 WMJQ 
7 WJYE 
8 WPHD 
9 WBLK 

10 WKSE 

1 WBUF 
2 WYRK 
3 WKSE 
4 WJYE 
5 WBLK 
6 WBEN 
7 WMJQ 
8 WGR 
9 WGR-FM 

10 WHTT-FM 

IS YOUR 

RADIO 
STATION 

GOING 
PLACES? 

IT SHOULD BE! 

Add impact to your format via satellite. Radio remotes 
are exciting for listeners.. and good business for advertis- 
ers. Your station probably has all of the facilities needed 
to receive a remote satellite transmission...from almost 
anywhere in the world through IDB's services. 

Start going places with IDB! 

1- 800 -IDB -COMM 

A .. IDB COMMUNICATIONS 
GROUP INC. 
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CHARLOTTE-GA STONIA -ROCK HILL 
POPULATION: 909,600 

N NG 
-IA ; STATION Z 9 `9. ` ZO 

9k 
FORMAT 

p (p 
cv cp 

- .E 
FREQUENCY 

4'P Q 4- QQ Q 4- 2 4- 
POWER , a 

O 2 Q 5 ///,/ 
12.1 14.4 13.7 14.7 15.6 O WSOC-FM 

j00Ókw O 5 4 O O O 110 COX CHR 1 1.0 

14.2 10.5 8.3 9.4 9.9 2 WPEG 
UC 50kw 6 4 2 2 2 5 115 DORTON HNWH 10.1 

3.3 6.6 9.9 9.4 8.5 3 WCKZ-AIF 
UC 

1450/101.9 
lkw/100kw 2 O 3 4 5 8 91 BEASLEY DUR 12.7 

8.1 5.8 8.6 7.6 6.9 4 AÓRFX 9ÓÓkw 7 6 O 3 3 11 97 PYRAMID MCG 9.3 

7.0 5.8 6.7 5.1 6.0 5 WBT AC SÓ1w 4 10 14 11 8 2 69 JEFFERSON-PILOT BAN 4.6 

3.6 4.1 3.4 4.4 5.7 6 W/RLX 3O2.µ9 11 20 10 10 9 3 98 KEY MARKET CBS 1.4 

6.7 6.9 5.9 7.5 5.6 7 WLVK 
9ÓÓkw 8 12 9 7 7 4 80 CAPITOL BR CRP REP 8.9 

5.2 4.2 5.8 4.7 4.8 8 WWMG 9ÓÓkw 10 9 8 5 4 6 80 VOYAGER KATZ 5.8 

6.5 5.9 5.9 4.8 4.7 9 WBCY 
CHR j00Ó.9 3 2 7 8 10 9 54 JEFFERSON-PILOT BAN 4.9 

6.3 5.1 5.2 6.0 4.7 10 W ROQ 9ÓÓ1w 3 5 9 11 10 55 CRB REP 8.0 

6.2 7.6 6.2 6.0 4.6 11 
AC i00Ókw 9 11 6 6 6 7 67 EZ MMR 3.4 

1.0 0.9 0.6 0.9 1.7 12 WFGWIWMIT 
Rel 

1010/106.9 
50-. 67kw 14 8 16 15 14 13 90 BLUE RIDGE -- 1.3 

2.0 1.7 1.4 1.0 1.4 13 
UC 65k9 

0 13 23 15 13 13 12 68 DORTON HNWH 1.1 

0.8 0.7 0.4 0.8 1.3 14 AC 100kw 12 13 11 12 12 14 60 WSPT INC. SSS 1.1 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 

AC 16.7 

AOR 6.9 

BMIEasy - 5.7 

CHR -9.4 
Ctry 21.2 

ReIICC 1.7 
UC 19.8 

1 WRFX 
2 WSOC-FM 
3 WPEG 
4 WCKZ-FM 
5 WROQ 
6 WEZC 
7 WWMG 
8 WBCY 
9 WLVK 

10 WRLX 

1 WPEG 
2 WCKZ-FM 
3 WEZC 
4 WSOC-FM 

5 WBCY 
6 WRFX 
7 WWMG 
8 WpQQ 
9 WLVK 

10 WRLX 

1 WRFX 
2 WSOC-FM 
3 WPEG 
4 WWMG 
5 WCKZ-FM 
6 WROQ 
7 WLVK 
8 WEZC 

9 WBCY 
10 WRLX 

1 WSOC-FM 
2 WPEG 
3 WCKZ-FM 
4 WEZC 
5 WBCY 
6 WLVK 
7 WWMG 
8 WRLX 
9 WRFX 

10 WROQ 

1 WSOC-FM 
2 WRFX 
3 WPEG 
4 WWMG 
5 WCKZ-FM 
6 WLVK 
7 WBT 
8 WEZC-FM 
9 WBCY 

10 WRLX 

1 WSOC-FM 
2 WPEG 
3 WEZC-FM 
4 WCKZ-FM 
5 WBT 
6 WRLX 
7 WLVK 
8 WWMG 
9 WRFX 

10 WBCY 

IS YOUR 

RADIO 
STATION 

GOING 
PLACES? 

IT SHOULD BE! 

Add impact to your format via satellite. Radio remotes 
are exciting for listeners.. and good business for advertis- 
ers. Your station probably has all of the facilities needed 
to receive a remote satellite transmission...from almost 
anywhere in the world through IDB's services. 

Start going places with IDB! 

1- 800 -IDB -COMM 

IDB COMMUNICATIONS 
GROUT' INC. 
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#3 CHICAGO 
POPULATION: 6,704,600 

STATION r Z m ¿ ' 
c3 6 m cP Z 

FREQUENCY 2 v 
Q aé pa2 Q POWER 0 2 Q 

ar 
0. -r Q Q ry 

Q O Q Syr 

8.0 9.2 9.0 10.0 8.6 O WGN 
AC 

720 50kw O 17 16 8 3 0 80 TRIBNUE CHR 8.3 
8.0 9.2 9.2 7.7 6.7 2 WGCI-FM 

U C 

107.5 
33kw 

4 2 O O O 6 93 GANNETT MCG 11.4 
6.1 5.5 4.8 5.3 6.1 3 WXEZ -AIF 

B/EZ 
820 100 3 
5- ikwi6.2kw 9 10 19 16 4 2 98 CENTURY REP 2.6 

6.3 6.3 5.7 5.4 6.0 4 WBBM 
News 

780 50kw 2 21 17 15 10 3 63 CBS CBS 4.9 
4.5 4.1 5.0 4.5 4.3 5 WLUP -FM 

AOR 
97.9 
6kw 8 9 2 2 5 16 65 EVERGREEN MMR 5.4 

3.4 2.6 4.4 3.8 4.3 6 WCKG 
CR 

105.9 
4.2kw 10 5 3 3 8 13 69 COX KATZ 5.9 

2.7 3.4 3.7 3.7 4.2 7 WJMK 
Gold 

104.3 
4.1kw 6 7 13 4 2 4 61 INFINITY KATZ 3.0 

4.5 4.3 3.0 3.9 4.2 8 WVAZ 
UC 

102.7 11 4 4 6 7 9 74 BROAD. PARTNERS DUR 5.3 

2.5 2.0 3.0 3.1 4.1 9 WKOX 
Ac 1011 7 6 5 5 6 7 59 EMMIS EAST 2.6 

3.9 3.8 3.5 4.0 4.0 10 WYTZ 
CHR 

94.7 
50kw 5 O 8 9 17 22 56 CAP CITIES /ABC BAN 4.7 

3.9 4.2 3.7 3.2 3.2 11 WBBM -FM 
CHR 

98.3 
6.3kw 3 3 7 14 18 24 42 CBS CBS 4.8 

3.7 3.5 4.1 3.1 3.2 12 WLAK 
AC 

93.9 
4.6kw 12 18 11 10 11 8 60 VIACOM CHR 2.7 

2.6 2.6 2.8 2.4 3.0 13 /USN 99.5 15 24 18 18 15 5 75 COOK INLET MMR 3.1 
3.0 3.4 3.4 2.7 3.0 14 WCLR 

AC 
101.9 
4.2kw 13 13 10 12 12 10 58 BONNEVILLE INT. MCG 1.4 

2.1 2.6 2.3 2.9 2.8 15 WLUP 
Misc 

1000 
50kw 18 16 9 7 9 11 88 EVERGREEN MMR 2.9 

1.8 1.5 1.8 2.1 2.5 16 WNUA 
AC 

955 
8.3kw 19 26 12 13 13 12 78 PYRAMID DUR 2.7 

2.5 2.2 2.5 2.3 2.4 17 WXRT 
AOR 

93.1 
50kw 17 22 6 11 14 23 74 DANIEL LEE CBS 2.7 

3.3 3.2 2.7 1.9 2.3 18 WJJD 
Nos1 

1160 
50-4.2kw 21 39 38 34 27 15 89 INFINITY KATZ 1.3 

2.0 2.2 2.1 2.4 1.8 19 WFYR AC 
103.5 
4.3kw 14 20 14 17 16 17 40 SUMMIT REP 2.3 

1.8 1.7 1.7 1.9 1.6 20 WLS 
AC 

890k 20 23 23 20 19 18 56 CAP CITIES /ABC BAN 1.9 
1.4 1.2 0.9 1.3 1.4 21 /NIB 

Clas 
97. 1 

97 1 
23 32 28 21 21 14 70 NO. ILLINOIS CMBS .6 

1.4 1.1 1.6 1.7 1.4 22 WMAQ 
News 

670 
w 16 28 29 27 24 20 43 GROUP W G/W 1.3 

1.6 2.0 1.5 2.0 1.4 23 WVON 
Rel 

1450 
1kw 31 19 26 26 28 19 146 MIDWAY ROS .6 

2.0 1.3 0.8 1.2 1.3 24 WFMT 
Clas 

7 
98.7 16kw 
98. 22 37 30 25 23 21 54 CHICAGO EDUC. HNWH 1.7 

1.1 2.0 1.4 1.3 1.2 25 WOJO 8Pan 
1oá.1 
6kw 24 14 15 19 20 26 78 TICHENOR MEDIA KT -H 1.0 

Continued on Page 145 

ISYOUR Add impact to your format via satellite. Radio remotes 
b are exciting for listeners.. and good business for advertis- 

RADIO . M 1W ers. Your station probably has all of the facilities needed 

STATION 
to receive a remote satellite transmission...from almost 

i anywhere in the world through IDB's services. 

GOING A ;,; Start going places with IDB! 

" I- 800 -IDB -COMM 
PLACES ?:: 
IT SHOULD BE! 

=1, A 
IDB COMMUNICATIONS 
GROUT? INC :'':: . 
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Continued from Paae 137 

ANAHEIM -SANTA ANA 
POPULATION: 1,896,100 

DEMOGRAPHIC RANK FORMAT REACH 

Men Women Men Women Men Women AC 12 0 

18 -34 18 -34 18 -49 18-49 25 -54 25 -54 AOR 
BBnd 

15.5 

2.6 

1 KLOS 1 KITS -FM 1 KLOS 1 KIIS -FM 1 KLOS 1 KITS -FM BM/Easy NM 4.9 

2 KPWR 2 KROQ 2 KRTH -FM 2 KOST 2 KTWV 2 KOST CHR 14.4 

3 KNAC 3 KLOS 3 KTWV 3 KRTH -FM 3 KRTH -FM 3 KRTH -FM Clas 1.4 

4 KTWV 4 KPWR 4 KPWR 4 KBIG 4 KABC 4 KBIG Ctry NM 3.4 

5 KLSX 5 KOST 5 KITS -FM 5 KPWR 5 KIIS -FM 5 KTWV Gold - 7.9 

6 KITS -FM 6 KBIG 6 KLSX 6 KLOS 6 KLSX 6 KLOS 
Jazz 1.0 

7 KROQ 7 KTWV 7 KNAC 7 KROQ 7 KPWR 7 KIQO 
NAC 4.7 

8 KRTH -FM 8 KRTH -FM 8 KABC 8 KTWV 8 KNX 8 KTNQ 
NIT -12.6 

9 KNX -FM 9 KNX -FM 9 KROQ 9 KIQQ 9 KOST 9 KPWR 

10 KOST 10 KLSX 10 KOST 10 KNX-FM 10 KFWB 10 KABC ReIICC 
Span 

I1.1 
16 

BOSTON 

Continued from Page 140 

DEMOGRAPHIC RANK 

Men 
18 -34 

1 WBCN 
2 WZLX 
3 WXKS-FM 
4 WZOU 

5 WAAF 
6 WCGY 
7 WODS 
8 WFNX 
9 WBZ 

10 WRKO 

#3 

POPULATION: 3,176,000 

FORMAT REACH 

Women 
18 -34 

Men 
18 -49 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 AC 

AOR 
BBnd 
BMIEasy 
CHR 
Clas 
Ctry 
Gold 
NIT 
UC 

I 2.4 

1.8 

11. 2.4 

IN 2.6 

5.4 

9.8 

10.9 

10.0 

20.3 

16.6 

1 WXKS-FM 
2 WZLX 
3 WMJX 
4 WZOU 
5 WILD 
6 WBCN 
7 WODS 
8 WVBF 
9 WROR 

10 WSSH-FM 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

WBCN 
WZLX 
WODS 
WXKS-FM 
WROR 

WBZ 
WZOU 
WAAF 
WRKO 
WCGY 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

WXKS-FM 
WODS 
WMJX 
WZLX 
WZOU 
WILD 
WVBF 
WROR 
WBCN 
WBZ 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

WBCN 
WODS 
WZLX 
WROR 
WBZ 
WBOS 
WRKO 
WXKS-FM 
WHDH 
WEEI 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

WODS 
WBZ 
WXKS-FM 
WMJX 
WROR 
WZLX 
WVBF 
WJIB 
WSSH-FM 
WHDH 

CHICAGO 
POPULATION: 6,704,600 

DEMOGRAPHIC RANK FORMAT REACH 

Men Women Men Women Men Women AC 
24.8 

18-34 18-34 18-49 18-49 25-54 25-54 
AOR 6.7 

BBnd M 2.3 

1 WLUP-FM 1 WGCI-FM 1 WLUP-FM 1 WGCI-FM 1 WJMK 1 WGCI-FM BMIEasy 6.1 

2 WCKG 2 WKQX 2 WCKG 2 WKQX 2 WGN 2 WKQX CHR 7.2 

3 WGCI-FM 3 WVAZ 3 WGCI-FM 3 WVAZ 3 WLUP-FM 3 WJMK Clas S 2.7 

4 WXRT 4 WLUP-FM 4 WJMK 4 WJMK 4 WCKG 4 WVAZ Ctry =3.0 
5 WLUP 5 WBBM-FM 5 WLUP 5 WLAK 5 WGCI-FM 5 WGN Gold - 8.5 

6 WVAZ 6 WYTZ 6 WXRT 6 WYTZ 6 WLUP 6 WXEZ-FM Misc IM 2.8 

7 WNUA 7 WLAK 7 WGN 7 WLUP-FM 7 WBBM 7 WLAK NIT 7.4 

8 WKQX 8 WCLR 8 WNUA 8 WBBM-FM 8 WNUA 8 WCLR ReIICC 1.4 
9 WBBM-FM 9 WCKG 9 WVAZ 9 WCLR 9 WXEZ-FM 9 WLUP-FM Span /1 .2 

10 WJMK 10 WJMK 10 WBBM 10 WCKG 10 WXRT 10 WUSN 
UC 1o.s 
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CINCINNATI 
POPULATION: 1,165,500 

n 2 ?i m STATION 
o FORMAT 
v 

OD \\A cii '- S. 

FREQUENCY ¡JíIJ,,/" 
POWER Q ° a°' h 

43 V . ti rh P O Q - hr 

11.9 12.4 13.6 11.6 10.7 O AORBN 16.6kw 3 2 O O O 9 82 JACOR EAST 17.6 

9.5 9.2 9.9 10.3 9.2 2 WKRQ 
6ó3w 2 O 2 2 4 7 68 GREAT AMERICAN KATZ 10.5 

8.8 9.6 7.5 8.2 9.0 3 é WWEZ 
92.5 5 17 13 10 8 O 100 FEDERATED MEDIA CBS 7.4 

9.7 6.9 12.3 11.4 8.5 4 WLW 700w O 11 7 6 3 2 61 JACOR EAST 7.6 

5.3 4.8 5.7 4.2 6.4 5 WUBE 
Ctry 

105.1 
14kw 

9 6 6 7 7 3 96 AMERICAN MEDIA CHR 4.1 

5.3 5.6 3.9 5.2 6.1 6 WRRM 
AC 

98.5 
18kw 

7 15 5 3 2 5 76 SUSQUEHANA CHR 4.1 

4.9 5.8 4.8 4.0 5.7 7 WCKY 
153w 

10 23 19 16 14 6 87 FEDERATED MEDIA CBS 2.7 

3.4 3.4 4.6 3.9 5.6 8 WWNK 
AC 

94.1 
32kw 

8 5 4 5 6 8 75 BOOTH AMERICAN MMR 3.5 

2.8 4.6 3.0 4.4 5.5 9 WOFX 
CR 

94.9 
27kw 6 8 3 4 5 10 65 HOKER MMR 5.9 

8.0 8.1 6.9 5.9 4.6 10 WKRC 551kw 4 12 11 11 9 4 43 GREAT AMERICAN KATZ 5.5 

4.4 4.5 3.3 4.8 3.7 11 WBLZ 
10 .5w 11 3 9 9 11 13 69 DALTON REP 6.2 

3.7 3.2 3.1 3.6 3.1 12 WIZF 
100.9 

13 4 8 8 10 16 84 INTER -URBAN BAN 4.1 

3.8 4.2 3.4 3.5 2.7 13 WBVE 95..55 
kw 12 9 10 12 12 11 66 REAMS EAST 3.3 

0.6 0.7 0.8 0.8 1.7 14 WSAI 1360 15 16 14 14 15 12 72 BOOTH AMERICAN MMR 1.1 

0.0 0.0 0.0 1.4 1.6 15 WRBZ 
107.1 14 18 12 13 13 15 49 PLESSINGER HOL K/P - -- 

0.9 0.8 0.4 1.2 1.4 16 Jazz 
740 
1 kw 20 25 20 15 16 14 146 ALBERT BONTZ - -- .8 

0.8 1.6 1.0 1.6 1.2 17 
BBMLX 

1kw0 21 24 26 24 20 17 129 HOKER - -- .3 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18 -34 

Women 
18 -34 

Men 
18 -49 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 

AC 24.8 

AOR 10.7 

Band X1.2 
BMIEasy - 9.0 

CHR - 9.2 

Ctry 9.1 

Gold 7.2 

1.4 

C 1.6 

NIT -5.7 
UC - 6.8 

1 WEBN 
2 WOFX 
3 WLW 
4 WUBE 
5 WRRM 
6 WKRQ 
7 WBLZ 
8 WIZF 
9 WWNK 

10 WBVE 

1 WKRQ 
2 WEBN 
3 WWNK 
4 WRRM 
5 WOFX 
6 WIZF 
7 WBLZ 
8 WUBE 
9 WBVE 

10 WLW 

1 WEBN 
2 WLW 
3 WUBE 
4 WOFX 
5 WRRM 
6 WKRQ 
7 WBLZ 
8 WKRC 
9 WWNK 

10 WIZF 

1 WKRQ 
2 WWNK 
3 WEBN 
4 WRRM 
5 WOFX 
6 WIZF 
7 WWEZ 
8 WBLZ 
9 WKRC 

10 WUBE 

1 WEBN 
2 WLW 
3 WUBE 
4 WOFX 
5 WRRM 
6 WKRQ 
7 WWEZ 
8 WKRC 
9 WWNK 

10 WIZF 

1 WRRM 
2 WWNK 
3 WKRQ 
4 WOFX 
5 WEBN 
6 WWEZ 
7 WUBE 
8 WKRC 
9 WIZF 

10 WLW 
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CLEVELAND 
POPULATION: 1,754,500 

% -1A STATION 

A 
90 + FORMAT r 9 v \ 2Z 

FREQUENCY Á4/ 
POWER w Q / O`tcQ 

Qs 

VJ ^cti ti Q 
! 

2 Q' 
^ 

12.5 12.4 10.0 10.2 9.6 ® VJMMS 500.w O 4 ®® 2 10 79 MALRITE KATZ 14.2 

7.4 6.3 7.4 8.3 8.3 2 WLTF 
;kw5 2 5 3 2 0 3 82 BOOTH AMERICAN CHR 8.5 

10.1 11.4 8.9 7.5 7.7 3 é E«ZAL 5ókw 6 12 14 9 7 O 94 WIN CHR 3 .8 

8.9 8.0 7.0 7.5 7.3 4 
WZAK 

2i.5kw 10 3 4 5 6 8 125 ZAPIS DUR 11.1 

6.8 5.1 4.7 6.3 6.6 5 
WDOK .1 

5Ókw 3 8 6 6 4 2 66 INDEPENDANT GR EAST 5.7 

4.8 4.8 6.2 5.3 6.6 6 CWNCX á80kw 7 7 2 3 5 13 90 METROPLEX/ROBI BAN 6.2 

8.0 7.1 8.6 7.0 6.1 7 
qC Mll 105.7 

5 9 5 4 3 5 67 JACOR EAST 6.9 

1.1 2.9 3.1 4.8 5.5 8 WRMR 
BEZ 

sso 
10-5kw 11 15 15 13 12 7 104 BOOTH AMERICAN CHR 2.5 

5.2 7.1 6.0 5.5 5.2 9 WGAR-A/F 
Ctry 

1220/99.5 
50kw/50kw 9 14 11 8 8 4 74 NATIONWIDE HNWH 5.5 

5.3 4.7 8.2 7.0 4.9 10 
WWWE 
N'T 

Iloo 
50kw 4 10 9 10 10 6 53 INDEPENDANT GR EAST 4.1 

3.7 4.4 3.1 3.3 3.2 11 
WERE 5kW0 12 16 18 18 13 9 67 METROPLEX/ROBI BAN 2.1 

1.6 1.9 2.6 2.8 3.1 12 1CÑRHR 7ókw 8 0 8 11 14 18 51 AROMAN REP 2.8 

1.0 2.5 3.5 2.6 3.1 13 
WNWV 

50kw 15 26 7 7 9 11 81 ELYRIA-LORAIN TOR 3.9 

2.7 2.7 2.0 3.4 2. 9 14 
WRQC 92.3 

1 3 2 10 12 16 14 6 1 UNITED MMR 4 .3 

2.1 1.8 1.8 1.6 2.7 15 WCLV 
CIaS 

95.5 
31kw 14 20 17 14 11 12 69 RADIO SEAWAY CMBS 1.9 

1.0 1.0 0.9 0.5 1.6 16 WEOL 9k0 20 17 22 19 19 15 102 ELYRIA-LORAIN TOR 1.2 

1.5 1.5 1.1 1.4 1.3 17 
WJMO 

ikwo 16 13 16 15 15 16 54 UNITED MMR 1.3 

1.5 1.0 1.3 1.4 1.1 18 1g 
ABQ 

ikw0 22 11 21 20 22 17 99 WABQ, INC. U/BR .8 

0.6 0.7 0.7 1.2 1.1 19 CAHRDD 5Ókw 17 6 12 16 17 26 59 BARNSTABLE KATZ .8 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 AC 

21.0 

BM/Easy 13.2 

CHR 16.7 

CIaS 2.7 

Ctry - 5.2 

Gold - 6.6 

NAC 3.1 

NIT 9.7 

RelICC 01.1 
UC - 8.6 

1 WMMS 
2 WNCX 
3 WZAK 
4 WLTF 
5 WMJI 
6 WWWE 
7 WDOK 
8 WNWV 
9 WPHR 

10 WGAR-FM 

1 WMMS 
2 WLTF 
3 WZAK 
4 WMJI 
5 WNCX 
6 WDOK 
7 WPHR 
8 WNWV 
9 WRQC 

10 WKDD 

1 WMMS 
2 WNCX 
3 WZAK 
4 WLTF 
5 WMJI 
6 WGAR-FM 
7 WWWE 
8 WDOK 
9 WNWV 

10 WOAL 

1 WLTF 
2 WMMS 
3 WMJI 
4 WDOK 
5 WZAK 
6 WNCX 
7 WQAL 
8 WNWV 
9 WGAR-FM 

10 WPHR 

1 WMMS 
2 WNCX 
3 WLTF 
4 WMJI 
5 WZAK 
6 WWWE 
7 WGAR-FM 
8 WDOK 
9 WQAL 

10 WNWV 

1 WLTF 
2 WDOK 
3 WMJI 
4 WMMS 
5 WQAL 
6 WZAK 
7 WNWV 
8 WGAR-FM 
9 WNCX 

10 WCLV 
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"33 COLUMBUS 
POPULATION: 1,088,000 

ZC po 9 
TO> co C9 

STATION 
FORMAT 

Z S 

FREQUENCY P? Q 
POWER e e e e e e e Q 

ís N a °j p ? O 
Q 4c, J ti 0 h h .(-7 Q ry 2P o ti P o ,y 

9.8 10.0 11.4 2.0 12.4 O WRCI 175kw O O 2 3 2 4 79 NATIONWIDE MMR 14.6 

8.7 8.9 12.1 8.8 11.1 
' 

2 
WSNY 94.7 

22kw 2 12 3 O O 0 87 SAGA MCG 8.5 

9.5 8.9 7.9 9.2 9.8 3 AÓRVQ 18kw 3 3 2 3 6 80 GREAT AMERICAN KATZ 13.5 

9.8 9.3 10.1 8.0 8.3 4 
WTVN 610 

5 7 7 5 4 2 74 GREAT AMERICAN KATZ 6.3 

10.9 9.8 9.2 8.6 8.1 
r 

5 WBNS-FM 
13/ EZ 

7.1 97.1 
20.5kw 6 17 10 7 6 3 

. 

78 RADIOHIO, INC. 
. 

BAN 4.8 

8.0 9.2 6.8 7.0 5.9 6 
W RGT 22k w 4 2 5 6 8 8 50 GREAT TRAILS CHR 9.0 

4.6 4.6 5.9 6.1 5.0 7 WMGG 
CR 

99.7 
50kw 7 5 4 4 7 16 58 PRICE BR. TOR 6.0 

4.8 4.9 5.3 5.1 4.3 8 
WHOK 
Ctry SÓkw 9 8 11 9 5 5 72 WHOK CHR 4.0 

2.7 2.1 2.5 4.5 4.1 9 
WVKO 1kW0 10 4 6 8 9 7 95 SAGA MCG 5 .3 

1.5 2.6 3.0 2.6 3.3 10 e OL 1kw0 11 18 21 21 18 10 80 GREAT TRAILS CHR 2.4 

2 .4 1.8 1.2 1 .7 2.6 11 
WBNS 1460 

8 21 15 14 13 3 39 RADIOHIO, INC. BAN 1.1 

3.8 3.2 2.8 2.4 2.5 12 
WMNI 

1?5kw 15 16 14 13 11 9 82 NORTH AMERICAN TOR 3.1 

1 .8 1.2 1 . 1 2.0 2.1 13 WbLE 3w 5 13 10 9 10 10 11 6 1 BLACK RIVER DUR 2 .2 

2.1 2.7 1.9 2.2 1.8 14 
azBBY 30w.9 

12 11 12 12 12 12 51 MID-OHIO -- 2.3 

1.2 1.6 2.6 1.7 1 . 8 15 
WLW 
AC 5ó5w 14 19 17 15 14 14 56 JACOR EAST 2 .4 

1.7 3.2 2.3 2.4 1.5 16 
WCKX 305.3 

16 6 8 11 16 20 ' 59 WCKX ENTERPRISE ROS 2.5 

1.3 0.9 1.2 1.2 1.3 17 
WRFD 880 

17 9 13 16 15 15 53 SALEM -- .9 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 

23.8 

AOR - 9.8 

BBnd 3.3 

BMIEasy - 8.1 

CHR 18.3 

Ctry 6.8 ry 
Gold 8.0 

Jazz 1.8 

ReI1CC 1.3 

UC _ 5.6 

1 WLVQ 
2 WMGG 
3 WNCI 
4 WSNY 
5 WXGT 
6 WTVN 
7 WVKO 
8 WBNS-FM 
9 WXLE 

10 WHOK 

1 WNCI 
2 WSNY 
3 WLVQ 
4 WXGT 
5 WMGG 
6 WVKO 
7 WCKX 
8 WTVN 
9 WXLE 

10 WRFD 

1 WLVQ 
2 WSNY 
3 WMGG 
4 WNCI 
5 WTVN 
6 WBNS-FM 
7 WVKO 
8 WXGT 
9 WXLE 

10 WHOK 

1 WSNY 
2 WNCI 
3 WXGT 
4 WLVQ 
5 WTVN 
6 WVKO 
7 WMGG 
8 WBNS-FM 
g WHOK 

10 WCKX 

1 WSNY 
2 WLVQ 
3 WNCI 
4 WTVN 
5 WMGG 
6 WHOK 
7 WBNS-FM 
8 WXLE 
9 WVKO 

10 WLW 

1 WSNY 
2 WNCI 
3 WTVN 
4 WXGT 
5 WBNS-FM 
6 WLVQ 
7 WHOK 
8 WVKO 
9 WMGG 

10 WMNI 
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DALLAS -FT. WORTH 
POPULATION: 3,111,900 ; m STATION Zm 

Z , r v FORMAT r c 9 ° ÿ 
m w m 9ZFpz 

O 

-k- 
FREQUENCY 2 

POWER QT et CC 
Ct Q. 4. 2y 2 Ct- ur 4 or a ha Boa 0 á è 

UJ . by ry`' 
0' Ó 2P Q 

9.3 18.1 10.0 6.9 8.3 O KVIL -AIF 
AC 

1150/103.7 
1kw /100kw 2 13 2 O O 2 96 INFINITY TOR 8.6 

4.1 4.2 6.2 6.2 7.4 2 KSCS 966..3 3 4 6 2 2 O 89 CAP CITIES /ABC BAN 6.7 

8.6 8.7 8.0 6.9 7.2 3 KKDA -FM 
100ók5 8 O O 3 6 11 101 REPUBLIC KATZ 10.0 

7.4 7.8 7.0 6.7 6.5 4 KtPLX 99ók5 
7 6 7 4 3 4 90 SUSQUEHANNA EAST 6.8 

5.3 5.3 6.7 6.4 6.2 5 WBAP 820 6 18 18 9 4 3 84 CAP CITIES /ABC BAN 4.4 

6.6 5.8 4.9 5.3 5.9 6 KRLD 
10080 kw O 20 15 13 7 6 56 COMMAND KATZ 4.3 

4.9 5.6 5.3 6.3 5.0 7 KHYI 
94.9 5 2 3 5 17 21 65 EVERGREEN CHR 7.5 

6.0 5.6 5.3 5.7 4.8 8 KMB/EZ EZ -AIF 15 480/100. 3 
ikw /100 kw 10 17 22 18 13 5 93 SUMMIT MCG 2.7 

6.2 5.3 5.0 4.9 4.5 9 KERL 
98kw 

4 3 5 6 16 17 55 SANDUSKY TOR 9.3 

3.6 3.3 2.9 4.8 3.4 10 Gold 
V 

1700kw 11 8 16 8 5 7 67 TK MMR 3 .2 

3.7 4.6 4.0 4.3 3.4 11 AOR 1000kw 9 7 4 7 14 23 58 CBS CBS 6.0 

2.2 2.0 2.3 2.8 3.3 12 
ÑLIF 

505kw 14 26 17 17 8 8 76 SUSQUEHANNA EAST 2.0 

3.3 3.7 3.4 2.7 2.8 13 AC 
KO 

700kw 16 19 12 16 12 10 66 GROUP W G/W 1.4 

2.9 1.8 2.3 1.8 2.7 14 KOJO 
CC 9ÓÓk5 18 5 10 15 15 24 84 MARK RODRIGUEZ HNWH 2.9 

1.5 2.0 3.0 2.6 2.7 15 KR PS 9Ó0k5 13 16 8 10 9 19 61 BONNEVILLE INT DUR 2.9 

2.8 2.7 2.5 2.3 2.6 16 KOAI 106.1 17 14 13 14 10 9 63 GANNETT HNWH 2.3 

3.0 2.4 2.0 2.4 2.6 17 
W 

AOR 100kw 12 10 9 12 18 18 52 ANCHOR MEDIA MMR 3.0 

2.4 2.0 2.9 2.6 2.5 18 A 
MGC 

100kw 15 21 11 11 11 14 60 SHAMROCK CHR 2 .0 

1.6 3.2 2.0 1.7 1.9 19 Ro/ 9.274kw 22 15 25 21 22 16 102 GILMORE K/P 1.1 

0.5 0.4 0.6 1.6 1.7 20 GolDA 5 01kw 21 12 21 20 20 12 91 REPUBLIC KATZ 1.1 

1.6 2.1 1.5 2.4 1.6 21 
KDLZ 107.5 

19 11 14 19 19 22 54 GILMORE K/P 1.2 

1.2 1.6 1.0 1.3 1.4 22 
WRR 

100kw 20 22 27 27 21 13 69 CITY OF DALLAS CMBS 1.5 

0.8 1.1 1.7 0.9 1.3 23 Ñossl 
5k¡,0 23 28 29 28 27 15 83 BONNEVILLE INT DUR .6 

1.7 1.5 1.8 1.6 1.0 24 Span 5kw0 25 25 24 22 24 25 78 MARK RODRIGUEZ CAB 1.0 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18 -34 

Women 
18 -34 

Men 
18-49 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 

AC 13.6 

AOR 6.0 
BBnd 1.3 

BMIEasy 111114.8 
CHR - 9.5 

Clas 1.4 

Ctry 20.1 

Gold - 7.8 

NAC M 2.6 

NIT - 9.2 

Re1ICC 4.6 

Span 1.0 

UC 8.8 

1 KTXO 
2 KKDA -FM 

3 KZEW 
4 KHYI 
5 KZPS 
6 KEGL 
7 KSCS 
8 KVIL -FM 

9 KRLD 

10 KPLX 

1 KVIL -FM 
2 KKDA -FM 

3 KHYI 
4 KEGL 

5 KPLX 
6 KOJO 
7 KSCS 
8 KMGC 
9 KTXO 

10 KZPS 

1 KSCS 
2 KTXO 
3 KVIL -FM 
4 KKDA -FM 
5 WBAP 
6 KZEW 
7 KZPS 

8 KRLD 

9 KPLX 
10 KLIF 

1 KVIL -FM 
2 KSCS 
3 KKDA -FM 
4 KPLX 
5 KHYI 
6 KEGL 
7 KLUV 
8 KOJO 
9 KMGC 

10 KOZY 

1 KSCS 
2 WBAP 
3 KVIL -FM 
4 KRLD 

5 KLIF 
6 KZPS 
7 KPLX 
8 KTXO 
9 KLUV 

10 KOAI 

1 KVIL -FM 
2 KPLX 
3 KSCS 
4 KKDA -FM 
5 KLUV 
6 KMEZ -FM 
7 KMGC 
8 KOZY 
9 KOJO 

10 WBAP 
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DAYTON 
POPULATION: 802,200 

13.0 13.4 12.8 14.1 14.7 O 

STATION 
FORMAT 

FREQUENCY 

POWER 

AóRUE 
104.7 
50kw o 2 o o o 7 

10.2 11.2 10.2 10.5 11.0 2 WGTZ 92.9 
40kw 2 o 2 3 3 8 

10.8 11.8 12.8 10.0 9.1 3 WHIO-FM 
B/EZ 

99.1 
50kw 3 16 10 10 5 2 

6.9 6.0 5.4 6.0 8.7 4 WWSN 
AC 

107.7 
50kw 5 6 3 2 2 o 

8.5 8.5 9.7 9.2 8.1 5 WHIO 
Talk 

1290 
5kw 

4 7 9 12 8 3 

2.7 4.5 3.7 6.3 5 .6 6 WVUD 99.9 
50kw 

7 15 5 4 4 4 

5 .4 4.3 4.4 3.1 4.4 7 WYMJ 
AC 

103.9 
3kw 

6 4 4 5 10 12 

6.7 5.4 5.9 6.0 4.3 8 WONE 
Ctry 

980 
5kw 8 10 13 11 9 5 

4.3 2.5 5.7 5.0 4.2 9 WLW 
AC 

700 
50kw 9 8 8 6 7 9 

3.5 4.0 2.6 4.4 3.9 10 WBVE 
Ctry 

96.5 
19.5kw 11 19 7 9 11 10 

4.3 3.2 4.2 4.6 3.7 11 WBLZ 
UC 

103.5 
19.3kw 12 3 6 8 12 13 

2.5 2.3 2.4 2.3 3.5 12 WING 
Gold 

1410 
5kw 10 9 11 7 6 6 

2.3 13 WPTW-FM 
B/EZ 

95.7 
50kw 

15 13 20 15 13 11 

0.6 0.6 0.9 1.1 1.0 14 WPFB-FM 
Ctry 

105.9 
34kw 

18 20 16 17 17 17 

3.6 3.4 3.2 2.4 1.0 15 WDAO 
tic 

1210 
1kw 

14 22 15 16 14 14 

DEMOGRAPHIC RANK 

Men 
18 -34 

Women 
18 -34 

Men 
18-49 

Women 
18-49 

Men 
25 -54 

Women 
25 -54 

1 WTUE 1 WTUE 1 WTUE 1 WTUE 1 WTUE 1 WWSN 

2 WGTZ 2 WGTZ 2 WGTZ 2 WWSN 2 WWSN 2 WGTZ 

3 WLW 3 WYMJ 3 WWSN 3 WGTZ 3 WLW 3 WTUE 

4 WWSN 4 WWSN 4 WLW 4 WYMJ 4 WVUD 4 WVUD 

5 WVUD 5 WBLZ 5 WVUD 5 WVUD 5 WGTZ 5 WHIO-FM 

6 WBVE 6 WVUD 6 WING 6 WBLZ 6 WING 6 WYMJ 

7 WYMJ 7 WBVE 7 WBVE 7 WHIO-FM 7 WHIO 7 WONE 
8 WHIO 8 WHIO-FM 8 WHIO 8 WONE 8 WBVE 8 WING 

9 WING 9 WAZU 9 WYMJ 9 WING 9 WHIO-FM 9 WHIO 

10 WBLZ 10 WONE 10 W HI O-FM 10 WBVE 10 WONE 10 WBLZ 

99 SUMMIT MCG 19.2 

75 GREAT TRAILS KATZ 10 .5 

73 COX TOR 9.6 

90 STONER CHR 3.9 

82 COX TOR 7.2 

72 UNI. /DAYTON REP 3.7 

52 OHIO BR. ASSOC BAN 5.3 

67 SUMMIT MCG 5 .9 

68 JACOR EAST 3.3 

66 REAMS EAST 4.2 

74 PANACHE REP 6.5 

58 GREAT TRAILS KATZ 2.0 

103 WPTW RADIO REG 1.8 

79 WPFB, INC. ROS .8 

41 STONER 1 .5 

FORMAT REACH 

AC 22.9 

AOR 14.7 

BM/Easy 11.4 

CHR 11.0 
Ctry 9.2 

Gold 3.5 

NIT 8.1 

UC 4.7 

IS YOUR 

RADIO 

STATION 

GOING 
PLACES? 

IT SHOULD BE! 

Add impact to your format via satellite. Radio remotes 
are exciting for listeners.. and good business for advertis- 
ers. Your station probably has all of the facilities needed 
to receive a remote satellite transmission...from almost 
anywhere in the world through IDB's services. 

Start going places with IDB! 

1- 800 - IDB -COMM 

IDB COMMUN ICATIONS 
GROUP INC. 
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DENVER - BOULDER 
POPULATION: 1,592,800 

ÿ2 .5. 1. STATION 
R` C + FORMAT 

m \\%\\ ° 

FREQUENCY 
2P= 

Q2 P2 ? ?? ? 
POWER 4 Q á á <Q O 

46 A 
7.8 8.1 6.0 8.8 8.3 O ÁóR O 

-A1F 1190/97.3 1w 5 10 O O O 6 102 NOBLE MMR 6 .9 

7.4 6.9 6.6 5.9 7.9 2 
KOA 
Talk 55kw O 11 12 6 3 2 66 JACOR EAST 6.9 

7.8 6.6 7.2 6.8 7.2 3 
&USI 

100kw 7 13 14 12 5 O 96 D &D INT 4.4 

4.8 4.5 6.9 7.1 6.3 4 
KXKL -FM 
Gold 

105.1 
100kw 4 8 4 2 2 4 79 SHAMROCK BR. DUR 7.S 

5.8 6.3 6.0 6.5 5.8 5 
KAZY 
AOR 

106.7 
100kw 6 4 2 3 7 18 75 SUMMIT MCG 6.5 

7.6 6.9 8.0 7.1 5.8 6 KRXY -AlF 
CHR 

1600/107.5 
5kw /100kw 2 2 5 7 10 14 61 CAP CITIES /ABC KATZ 10.7 

5.2 7.7 6.2 7.7 5.6 7 KBPI -AIF 
AOR 

/105.9 
kw /100kw 3 3 3 4 9 15 62 SANDUSKY DUR 8.5 

5.8 5.5 5.9 4.2 5.0 8 KYYGO-FM 98.5 
11 ' 5 9 8 6 11 84 JEFFERSON PILOT CBS 4.1 

1.7 2.9 3.5 4.7 4.8 9 CHORS 100kw 8 7 9 17 20 73 ANDERSON HNWH 5.2 

4.4 5.4 5.7 4.2 4.4 10 
AMJI 

100kw 10 9 6 5 4 8 70 GENESIS CHR 3.8 

3.0 3.2 2.2 3.5 3.2 11 
KVOD 
Clas 

99.5 
100kw 12 21 16 13 12 5 69 HENRY KATZ 3.8 

2.5 1.8 2.2 1.8 3.2 12 NACH 100kw 14 26 10 10 8 9 76 SRO HNWH 1.6 

3.4 2.5 2.7 3.0 2.7 13 
KNOW 
AC 

630 
5kw 13 14 18 15 13 7 59 COMMAND REP 2.8 

3.1 4.1 3.6 4.1 2.7 14 ACOAO 
100kw 9 12 8 11 11 17 42 JACOR EAST 4.1 

3.5 3.6 3.3 2.8 2.4 15 KLZ 
Ctry 

560 
5kw 15 24 17 17 15 12 74 SUMMIT MCG 2.3 

2.1 2.6 2.0 2.0 1.9 16 BB dW 5kw0 17 25 30 31 25 13 78 D &D INT 1.8 

3.3 2.8 2.9 1.7 1.8 17 
ASYY 

100kw 16 23 15 14 14 10 70 COMMAND REP 1.8 

2.7 1.9 1.1 1.0 1 7 18 CrryGO 5kw 21 27 22 18 16 11 96 JEFFERSON PILOT CBS .6 

1.3 0.8 1.4 1.2 1.6 19 AOR 
KTCL 

100kw 20 22 11 16 19 25 82 US MEDIA -- 1 . 1 

0 .9 0.9 1.7 1 . 1 1.2 20 KDKO 
UC 1Ó 5kw 23 6 13 20 22 27 86 SRO HNWH 1 .7 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18 -34 

Women 
18 -34 

Men 
18 -49 

Women 
18 -49 

Men 
25 -54 

Women AC 11.6 
25 -54 AOR 21.3 

1 KAZY 
2 KBCO -FM 

3 KBPI -FM 
4 KXKL -FM 

5 KRXY -FM 
6 KOAQ 
7 KMJI 
8 KOA 
9 KTCL 

10 KOKS 

1 KBCO -FM 
2 KRXY -FM 
3 KMJI 
4 KOKS 
5 KXKL -FM 
6 KBPI -FM 
7 KAZY 
8 KHIH 
9 KOAQ 

10 KYGO -FM 

1 KBCO -FM 
2 KAZY 
3 KXKL -FM 
4 KBPI -FM 
5 KOA 
6 KYGO -FM 
7 KRXY -FM 
8 KOAQ 
9 KMJI 

10 KHIH 

1 KBCO -FM 
2 KMJI 
3 KXKL -FM 
4 KRXY -FM 
5 KQKS 
6 KBPI -FM 
7 KHIH 
8 KAZY 
9 KYGO -FM 

10 KOSI 

1 KBCO -FM 
2 KXKL -FM 
3 KOA 
4 KAZY 
5 KYGO -FM 
6 KOSI 
7 KBPI -FM 
8 KMJI 
9 KOAQ 

10 KHIH 

1 KBCO -FM BBnd U 1.9 

2 KXKL -FM BMIEasy - 7.2 

3 KMJI CHR - 10.6 
4 KOSI Clas 3.2 
5 KHIH Ctry - 9.1 
6 KYGO -FM 

Gold - 6.3 
7 KOA 

NAC 3.2 8 KSYY 
9 KRXY -FM NIT - 7.9 

10 KAZY UC 11.2 
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DETROIT 
POPULATION 3,570,000 

Z03 

Z m 

00 & m 
03 03 

m STATION r 0 ' FORMAT 

CA SC cP 1,1- 

4. 

FREQUENCY Q Q Q v .T 

POWER < Q 0. c0 á á .F <Q OPIiQ 
PCr 

J t; 0 . ` h .. 
V L ^J Q O 2 Q 

10.8 10.0 10.6 12.4 9.0 ANJR 50kw O 22 12 7 O O 72 CAP CITIES /ABC KATZ 8.2 

8.6 8.5 7.9 7.8 7.0 2 W3LB 5ók 6 2 0 0 4 12 93 BOOTH AMERICAN MMR 10.4 

2.4 2.8 3.4 3.1 5.4 3 5ók 4 0 5 11 16 23 69 METROPOLIS MMR 6.5 

4.9 4.7 4.3 4.9 5.1 4 
WWJ 950 

5 10 20 16 12 4 65 FEDERAL EAST 3.1 

4.1 3.6 3.9 4.8 4.9 5 
32kw 9 7 3 2 3 8 70 FAIRMOUNT MCG 4.6 

4.1 4.0 4.1 4.5 4.7 6 WWWW CIry 
106'7 
61kw 10 20 11 9 5 2 75 SHAMROCK CHR 4.5 

6.2 5.9 5.8 5.1 4.7 7 B E I 12kw 13 28 15 15 11 3 84 FEDERAL EAST 3.2 

4.3 5.5 4.6 4.0 4.4 8 CHRZY 100kw 2 5 7 4 6 7 50 DORTON HNWH 4.6 

4.0 2.9 2.6 3.2 4.4 9 19ók w 11 23 9 3 2 5 73 METROPOLITAN REP 3.2 

4.5 4.6 4.9 3.8 3.8 10 AORL2 50kw 7 4 2 8 15 27 54 LEGACY BAN 6.7 

3.9 3.4 3.4 3.0 3.6 11 
AAORIF 

272kw 8 8 4 5 9 21 52 GREAT AMERICAN REP 4.9 

2.3 1.9 2.0 3.1 3.4 12 
WKSG 
Gold 

102.7 102.7 15 14 8 10 8 11 80 INNER CITY DUR 2.4 

4.7 4.9 4.6 5.3 3.4 13 
CHR 

5ók 3 3 10 12 14 18 41 CAP CITIES /ABC KATZ 5.0 

3.7 4.7 3.3 3.0 3.4 14 CRCSX 7 94. 
13.5kw 12 11 6 6 7 15 56 GREATER MEDIA MCG 3.6 

3.2 3.6 4.6 3.2 3.3 15 BBndW 50kw 14 26 29 27 22 6 69 CUC REP 2.4 

4.0 3.1 3.2 3.2 3.1 16 
5kw0 17 27 23 23 18 10 82 FRITZ ROS 2.7 

3.3 2.8 2.6 2.5 2.6 17 ACLTI 
93. 

5kw 16 17 13 13 10 9 62 VIACOM CBS 1.9 

1.2 1.0 0.9 1.5 2.1 18 
CKMR 
Gold 

93.9 
89kw 19 19 14 14 13 13 66 CUC REP 1.4 

2.1 1.5 2.1 1.7 1.7 19 
WJZZ 
Jazz 

105.9 
68kw 18 13 16 18 17 16 52 BELL TOR 2.0 

1.5 1.9 1.5 1.2 1.5 20 Cass 
ORS 

50kw 21 29 22 20 21 19 58 MARLIN II LTD CMBS 1.1 

1.3 1.3 1.8 1.3 1.3 21 
W CXI 

ry 
110 
50310kw 22 30 28 28 27 17 57 SHAMROCK CHR 1.2 

1.1 1.6 1.1 0.9 1.3 22 UC 
MTG 

5kw0 27 25 26 19 20 14 87 FAIRMOUNT MCG .9 

0.6 2.0 1.6 1.1 1.3 23 21.5kw 23 18 18 17 19 22 59 FRITZ ROS 1.9 

1.1 0.9 0.9 1.1 1.1 24 
WCHB 
Ref 

1440 
1kw 26 16 21 24 24 25 69 BELL TOR .9 

1.3 1.1 1.5 1.7 1.1 25 
WGPR 
UC 

107.5 
50kw 20 9 17 22 28 28 41 INT.L MASONS RA/L 1.4 

0.7 1.2 0.8 1.1 1.1 26 
WMUZ 
CC 

103.5 
115kw 24 15 19 21 23 26 54 CRAWFORD CRA 1.5 

1.0 1.2 1.0 1.4 1.0 27 UCGBH 1kw0 25 24 30 25 25 20 53 DETROIT BR. PATT .6 

Continued on Page 159 
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GREENSBORO- WINSTON SALEM -HIGH POINT 
POPULATION: 771,900 

-11 

r 
ob - 

2 
` Z m 
-33 

cp ç 
CD <p Cp 

m r p o+ 
CO 
(p 

STATION 
FORMAT 

9 
y0 Z s 

P 
`? Q P=J- 

FREQUENCY T 
POWER 2 Q' Q- Q- Q <Z^ ?P Q`r o 

P h cot' 
íT O 

Q 0 29 

UJ ^n¡ 0 0 ryh 4J P O 2P Q' ti yv 

14.8 18.6 17.5 18. 1 16.8 A WTQR 
10kw O 5 3 0 0 0 127 NEWMARKET MEDIA MCG 18.0 

7.8 5.4 4.6 7.9 8.9 2 
WQMG 

10ákw 6 4 2 3 3 3 135 MURRAY HILL HNWH 8.4 

8.6 7.4 13.3 9.9 8.3 3 AWORRR kw 2 3 O 2 4 12 93 DICK MMR 12.9 

8.5 6.5 6.7 7.9 6.8 4 WMAG 
AC 

99.5 
100kw 5 9 5 4 2 2 86 VOYAGER MMR 8.2 

6.0 6.2 7.1 7.3 6.2 5 CHRZL 10Ókw 3 2 4 5 6 14 70 NATIONWIDE KATZ 8.2 

4 .9 5.5 4.5 5. 9 5.4 6 WKSI 
CHR 

98.7 
100kw 4 0 6 6 9 13 65 BAHAKEL REP 6 .6 

4.7 5.6 4.5 3.7 5.0 7 WSJS 
AC 

600 
5kw 7 16 19 10 10 4 80 NEWMARKET MEDIA MCG 3.9 

6.9 4.9 5.0 4.4 3.8 8 W¡BIG 
100kw 10 8 8 8 8 6 74 BEASLEY HNWH 3.2 

2.0 2.3 1.7 2.0 3.1 9 WMQX-FM 
AC 

93.1 
100kw 8 27 7 7 5 7 58 EVERGREEN DUR 2.3 

4.1 5.3 5.2 4.3 3.1 10 
WOJY 
AC 100kw 9 30 9 9 7 5 59 MANN MEDIA MCG 3.0 

1.8 1.7 1.9 2.7 2.5 11 WMFR 1230 
13 11 20 19 16 9 111 VOYAGER MMR 1.2 

1.4 1.8 1.7 2.4 2.3 12 WWMY 
B.' EZ 

94.5 
100kw 11 19 14 11 11 8 84 SPPEDO PRINT KATZ 2.0 

2.2 3.0 2.5 2.7 2.0 13 WAAA uC 
980 
1-.069kw 14 7 12 12 13 10 91 MEDIA BR. -- 3.8 

2.2 2.0 1.1 0.8 1.5 14 WHPE 
kw 9ÓÓ 15 20 26 25 19 18 74 BIBLE BR. -- 1.2 

0 .8 1.6 1 . 9 1.7 1 .4 15 WEAL 151 
0 19 15 11 15 25 16 92 NORTH STATE HNWH . 5 

1.9 2.1 1.1 0.7 1.2 16 WTNC 
1905kw 17 17 17 17 12 11 78 WILLIS -- 1.1 

0.9 0.7 1.0 0.5 1.2 17 
WPCM 

100kw 12 13 13 14 15 17 51 RES. TRIANGLE MASL .5 

0.8 
, 

0.8 0.0 
n 

0.8 1.0 18 
WSMX 1500 

25 12 23 20 14 15 100 GOSPEL MEDIA -- .2 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 

AC 20.5 

AOR - 8.3 

BM/Easy 2-3 

CHR - 11.6 

Ctry 21.8 

ReI/CC 3.7 
UC 12.3 

1 WKRR 
2 WQMG 
3 WTQR 
4 WKZL 
5 WMAG 
6 WKSI 
7 WBIG 
8 WMQX-FM 
9 WOJY 

10 WROQ 

1 WKRR 
2 WQMG 
3 WKZL 
4 WTQR 
5 WKSI 
6 WMAG 
7 WMQX-FM 
8 WBIG 
9 WEAL 

10 WOJY 

1 WTQR 
2 WK RR 

3 WQMG 
4 WMAG 
5 WKZL 
6 WMQX-FM 
7 WKSI 

8 WOJY 
9 WBIG 

10 WSJS 

1 WTQR 
2 WMAG 
3 WQMG 
4 WKRR 
5 WKZL 
6 WKSI 
7 WBIG 
8 WMQX-FM 
9 WOJY 

10 WSJS 

1 WTQR 
2 WQMG 
3 WMAG 
4 WK RR 

5 WMQX-FM 
6 WOJY 
7 WKZL 
8 WSJS 

9 WBIG 
10 WKSI 

1 WTQR 
2 WMAG 
3 WKRR 
4 WQMG 
5 WKZL 
6 WBIG 
7 WKSI 

8 WSJS 
9 WOJY 

10 WMQX-FM 
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.40 HARTFORD -NEW BRITAIN- MIDDLETON 
POPULATION: 969,100 

N 
-IN m STATION 2 9 9 ZC y o } FORMAT 

Ci) cv cñ CP ÿ 
cP cP cP (P 1- 1" 

y 
FREQUENCY Q P= y Pv 

Q ? ? 2 Q or POWER , 
ha a .F 2 O m 

J 5 ti V .`y ^ ti O ? Q 

19.8 18.8 19.1 18.6 15.8 O WTIC 
AC 6008w 

2 11 9 5 3 O 95 CHASE KATZ 15.6 

14.8 14 .6 13 .9 13 .8 12.2 2 W TIC-FM 25kw 0000 2 4 70 CHASE KATZ 18.4 

9.3 9.9 11.8 10.0 9.7 3 WRCH 
B/EZ 

100.5 
7. 5kw 

3 25 12 9 7 2 95 RADIO CRP/HART BAN 5.6 

8.8 7.9 6.9 6.0 7.8 4 WDRC-FM 
19 .5 
105 8 3 2 O 3 94 BUCKLEY MCG 6 .2 

4.0 4.6 5.8 3.6 5.9 5 WIOF 
AC 

104.1 
18kw 

4 12 5 3 5 6 69 GREAT CONN. EAST 3.5 

2.0 1.6 2.0 1.2 5.6 6 WWYZ 
Ctry 

92.5 
18kw 

9 7 7 6 4 5 100 WWYZ, INC. BAN 3.5 

4.9 6.2 7.0 6.8 5.3 7 WHCN 
AOR 

105.9 
16kw 

7 4 2 4 6 8 65 BECK-ROSS CHR 8.1 

5.0 4.6 5.6 5.7 4.9 8 WKSS 95.7 
50kw 6 2 6 8 9 10 60 PRECISION MED. MMR 5.6 

4.4 5.4 3.7 3.9 4.4 9 WCCC-AIF 
AOR 

1290/106.9 
.5kw/23kw 

8 3 4 7 8 11 67 GREATER HART DUR 6.4 

3.5 3.8 2.5 3.8 3.0 10 WRCQ 910 14 15 23 23 21 7 97 RADIO CRP/HART BAN 1.9 

2.9 2.8 2.0 3.0 2.7 11 WFOP 
6kw0 10 18 16 14 11 9 51 GREATER CONN. EAST 2.1 

1. 1 1.0 1.4 1.2 1. 9 12 WKCI 10 
kw 1 1 6 10 10 10 13 44 NOBLE MCG 1 .9 

1.4 2.1 1.4 2.0 1.5 13 WA 
AOR 

QY 102.1 
17kw 13 9 8 11 15 23 37 SUNSHINE GROUP KATZ 3.0 

2.0 1.9 1.4 1.3 1.2 14 AOR 5Ókw 12 13 11 12 12 15 31 SOUTHERN STAR DUR 1.1 

0.0 0.0 0.0 0.3 1.1 15 
WILI-FM 
CHR 

98.9 
3kw 18 5 15 16 17 18 105 NUTMEG -- -- 

0.3 0.4 0.0 0.6 1.0 16 WHYN-FM 
AC 

93.1 
50kw 16 14 13 13 14 14 45 WILKS/SCHWARTZ MCG 1.3 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 22.7 

AOR - 12.4 

BBnd 3.0 

gMlEasy -9.7 
CHR 20.1 

Ctry _ 5.6 

Gold - 7.8 

NIT 2.7 

1 WHCN 
2 WCCC-FM 
3 WTIC-FM 
4 WDRC-FM 
5 WKSS 
6 WWYZ 
7 WAQY 
8 WPLR 

9 WIOF 
10 WTIC 

1 WTIC-FM 
2 WIOF 
3 WDRC-FM 
4 WKSS 
5 WHCN 
6 WWYZ 
7 WKCI 
8 WTIC 
9 WCCC-FM 

10 WAQY 

1 WTIC-FM 
2 WDRC-FM 
3 WHCN 
4 WCCC-FM 
5 WWYZ 
6 WTIC 
7 WKSS 
8 WIOF 
9 WRCH 

10 WAQY 

1 WTIC-FM 
2 WIOF 
3 WDRC-FM 
4 WTIC 
5 WKSS 
6 WWYZ 
7 WHCN 
8 WRCH 
9 WCCC-FM 

10 WKCI 

1 WDRC-FM 
2 WTIC-FM 
3 WHCN 
4 WWYZ 
5 WTIC 
6 WCCC-FM 
7 WRCH 
8 WIOF 
9 WKSS 

10 WPOP 

1 WTIC-FM 
2 WDRC-FM 
3 WTIC 
4 WIOF 
5 WWYZ 
6 WRCH 
7 WKSS 
8 WHCN 
9 WCCC-FM 

10 WKCI 
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HOUSTON- GALVESTON 
POPULATION: 25958,400 

137 

STATION 
FORMAT 

FREQUENCY 

POWER 

7.8 8.5 8.8 9.3 9.8 O KMJQ 
uc 

102.1 
100kw 

6 3 0 2 I 8 125 KEY MARKET CHR 12.8 

6.1 7.4 6.7 6.9 7.5 2 KKBQ-AIF 
CHR 

790/92.9 
5kw /97kw o o 3 3 6 11 64 GANNETT MCG 9.2 

8.3 6.9 8.1 7.0 6.8 3 KIKK-FM 
Ctry 

95. 7 
100kw 4 6 6 2 O O78 VIACOM TOR 8.7 

5.7 5.2 5.2 4.9 6.1 4 KODA 
B/EZ 

99.1 
100kw 5 17 9 5 3 2 75 GROUP W G/W 3.1 

6.4 7.9 8.4 6.0 6.0 5 KRBE 
CHR 

104.1 
100kw 2 2 4 7 15 14 57 SUSQUEHANNA DUR 8.9 

4.9 5.4 6.2 6.5 5.7 6 KTRH 
News 

740 
50kw 3 18 13 12 11 4 60 RUSK CBS 4 .4 

6.2 5.6 5.9 5.8 5.2 7 KLOL 
AOR 

101.1 
100kw 8 5 2 4 7 13 74 RUSK CBS 5 .8 

5.9 6.0 6.7 6.2 4.6 8 KILT -FM 
Ctry 

100.3 
100kw 7 12 11 11 5 3 66 LEGACY BAN 7.0 

4.9 4.2 3.8 4.4 4.3 9 KFMK 
AC 

97.9 
100kw 13 14 10 6 4 5 84 COOK INLET KATZ 3.8 

3.1 3.1 2.4 3.3 4.0 10 KPRC 
N/T 

950 
5kw 10 19 18 14 12 7 72 H&C EAST 2.5 

2.8 4.5 3.3 3.8 3.8 11 KLTR 
AC 

93.7 
100kw 9 9 8 10 8 9 60 CBS CB S 2.6 

4.2 3.2 2.8 2.8 3.8 12 KKHT 
AC 

96.5 
100kw 11 15 7 9 9 12 69 EMMIS REP 3.2 

4.8 3.7 3.7 3.8 3.7 13 KZFX 
CR 

107.5 
100kw 12 11 5 8 10 16 68 SHAMROCK BR. REP 3.5 

4.2 3.2 3.4 3.8 3.4 14 KQUE 
Nost 

102.9 
100kw 15 16 24 16 14 6 83 TEXAS COAST EAST 2.6 

1.8 2.2 3.4 3.2 2.5 15 KLDE 
Gold 

94.5 
100kw 14 10 14 13 13 10 54 INTERCOM DUR 3.0 

3.1 1.9 2.1 

1.0 1.7 1.1 

2.6 1.3 16 KLAT 
Span 

1010 
5kw 19 24 17 17 17 15 92 TICHENOR MEDIA KATZ .7 

1.5 1.3 17 KXYZ 
Span 

1320 
5kw 20 32 12 15 16 24 92 INFINITY CAB .8 

1.7 1.7 0.9 1.5 1.1 18 KYOK 
Gold 

1590 
5kw 16 22 19 19 18 17 63 ALL PRO K/P .7 

1.2 1.1 0.8 1.1 1.1 19 KEYH 
Span 

850 
10kw 26 31 16 18 19 20 139 ARTLITE CAB .2 

0.0 0:.0 0.0 0.0 1.0 20 
KHYS 
UC 

98.5 
100kw 21 4 15 20 22 29 78 CLEAR CHANNEL HNWH 1.2 

0.9 1.0 1.0 1.4 1.0 21 
KHCB 
uC 

105.7 
100kw 17 21 22 22 21 18 56 HOUSTON CHRIST. -- 1.3 

DEMOGRAPHIC RANK 

Men Women Men 
18 -34 18 -34 18-49 

1 KMJQ 1 KMJQ 1 KLOL 
2 KLOL 2 KKBQ-FM 2 KMJQ 
3 KZFX 3 KRBE 3 KZFX 
4 KKBQ-FM 4 KIKK-FM 4 KFMK 
5 KRBE 5 KLTR 5 KKBQ-FM 
6 KKHT 6 KKHT 6 KIKK-FM 
7 KIKK-FM 7 KLOL 7 KKHT 
8 KFMK 8 KILT-FM 8 KODA 
9 KODA 9 KODA 9 KRBE 

10 KLTR 10 KZFX 10 KTRH 

FORMAT REACH 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 AC - 11.9 

AOR 5.2 

BBnd 1.1. 3.4 

BMIEasy 6.1 

CHR --13.5 
Ctry - 11.4 

Gold 7.3 

NIT - 9.7 

Span I 3.7 

UC 11.8 

1 KMJQ 
2 KIKK-FM 
3 KKBQ-FM 
4 KODA 
5 KRBE 
6 KLTR 
7 KKHT 
8 KILT-FM 
9 KFMK 

10 KLDE 

1 KLOL 
2 KZFX 
3 KMJQ 
4 KIKK-FM 
5 KFMK 
6 KODA 
7 KILT-FM 
8 KKHT 
9 KTRH 

10 KPRC 

1 KIKK-FM 
2 KMJQ 
3 KODA 
4 KLTR 
5 KFMK 
6 KKBQ-FM 
7 KILT-FM 
8 KKHT 
9 KLDE 

10 KRBE 

RaR RATINGS REPORT VOL. i '89 155 



INDIANAPOLIS 
POPULATION: 1,009,100 

ÿ< STATION 

T- m Z o} FORMAT 

co 03 03 IC/ 

A2 

1 G. 
FREQUENCY Q? 

2P 
QP? 

Q QP 
Qom? 

Q Q`r 
POWER , y i o- h ` Q- ^ t' 

V ry 03 e 

13.7 12.8 14.9 13.8 14.5 O AOR 52kw O 4 0 0 0 5 101 GREAT AMERICAN KATZ 16.6 

13.1 14.7 13.1 13.9 14.3 2 WIBC 
AC 5ó 10kw 2 9 9 6 2 O 110 SCONNIX DUR 12.9 

10.0 9.5 12.2 10.2 9.2 3 CHR 
5ók5 3 0 3 5 9 9 72 BOOTH AMERICAN HNWH 12.7 

8.0 7.0 8.6 7.6 9.1 4 B 
XTZ 103.3 7 12 8 8 6 2 99 WIN REP 6.8 

13.7 11.3 10.3 11.4 9.0 5 WFMS 
ctry 95ká 5 6 4 4 4 3 89 SUSQUEHANNA MCG 11.6 

6.7 8.6 8.4 6.7 7.1 6 WENS 
93ká 4 2 2 3 5 7 67 EMMIS CHR 6.2 

5.2 5.0 4.3 6.6 6.9 7 W /dLR 
92.545 6 8 6 2 3 4 74 SCONNIX DUR 4.3 

8.2 8.0 7.7 8.8 6.3 8 WTLC 
50kw 8 3 5 7 8 6 84 PANACHE MMR 10.0 

4.0 4.3 4.4 3.4 4.6 9 WTPI 22kw 9 10 7 9 7 8 77 SOMERSET EAST 3.7 

3.3 3.6 2.4 3.6 3.2 10 Bend X 531kw 10 7 17 19 16 10 84 PANACHE MMR 1.8 

0.5 0.8 0.4 1.4 2.2 11 WPZZ 95.9 12 5 10 10 11 15 71 WILLIS REG 2.9 

2.2 2.2 1.8 2.0 1.6 12 WIRE 
ctry 

1430 11 14 13 11 10 11 49 WIN REP 1.0 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18 -34 

Women 
18 -34 

Men 
18 -49 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 

AC 26.0 
1 WFBQ 
2 WZPL 
3 WKLR 
4 WTLC 
5 WFMS 
6 WENS 
7 WIBC 
8 WTPI 
9 WXTZ 

10 WPZZ 

1 WFBQ 
2 WENS 
3 WZPL 
4 WFMS 
5 WTPI 
6 WTLC 
7 WXTZ 
8 WPZZ 
9 WKLR 

10 WIBC 

1 WFBQ 
2 WKLR 
3 WFMS 
4 WZPL 
5 WIBC 
6 WTLC 
7 WENS 
8 WTPI 
9 WXTZ 

10 WPZZ 

1 WFBQ 
2 WENS 
3 WFMS 
4 WZPL 
5 WIBC 
6 WXTZ 
7 WKLR 
8 WTPI 
9 WTLC 

10 WPZZ 

1 WFBQ 
2 WKLR 
3 WIBC 
4 WFMS 
5 WENS 
6 WTLC 
7 WXTZ 
8 WZPL 
9 WTPI 

10 WIRE 

1 WIBC 
2 WENS 
3 WXTZ 
4 WFBQ 
5 WFMS 
6 WKLR 
7 WTPI 
8 WZPL 
9 WTLC 

10 WIRE 

AOR 14.5 

BBnd 3.2 

BM/Easy -9.1 
CHR - 9.2 

Ctry - 10.6 

Gold - 6.9 
UC 8.5 

NIT THE 
ROAD 
JOCK! 

Add impact to your format via satellite. 
Radio remotes are exciting for listeners.. 
and good business for advertisers. Your 

station probably has all of the facilities 
needed to receive a remote satellite 
transmission...from almost anywhere in 

the world through IDB's services. 

Start going places with IDB! 

1- 800 -IDB -COMM 

IDB COMMUN ICATIONS 
GROUP INC. 
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Kansas CITY 
POPULATION: 1,279,200 

- 
rr 

cí) -4 

z 
ci) 

9 
20 

ÿ; 
< 00 

D W 

STATION 
FORMAT 

94 
So 

FREQUENCY Q= Q2 Q2 %y2 
POWER Q á á Q 02 Qo 

^ b h 0 è 
v 

m`19 

J ^ 
ryj 0 P 

ti e P 
Q 41'64' 

12.8 12.6 12.9 12.1 11.0 O WDAF 5kw 2 8 10 3 0 0 93 GREAT AMERICAN KATZ 11.3 

7.6 7.0 5.5 6.4 9.6 2 
KC 

5Ókw O 13 11 7 4 2 78 GANNETT MCG 6.9 

7.2 9.5 7.9 6.3 9.0 3 KryKF-A/F 1340/94.1 /kw 4 6 O O 2 4 100 SCONNIX HNWH 7.1 

9.2 9.4 9.1 8.5 7.0 4 ÁOR 
S 102.1 

5 5 2 2 3 7 78 GREAT AMERICAN KATZ 6 .8 

9.8 9.5 7.9 7.5 6.2 5 CHER Q 1ÓÓkw 3 O 6 8 12 13 57 NOBLE BAN 9.5 

7.1 7.2 5.4 6.2 6.1 6 
KMBR 

91ÓÓ kw 9 9 13 12 6 3 85 BONNEVILLE INTL DUR 3.6 

7.6 6.7 5.9 6.4 6.0 7 KPRS 
1Ó30kw 12 3 4 4 8 12 102 KPRS REP 6.6 

0.9 0.6 1.1 2.8 6.0 8 CÑR 
R 

100Ó w 6 2 3 5 13 17 76 OLYMPIA REP 10.3 

3.1 4.0 3.2 5.1 4.8 9 
KUDL 

1ÓÓkw 7 12 7 6 5 8 61 SHAMROCK CHR 3.2 

3.3 4.2 4.6 4.8 4.3 10 ÁCSI 
91ÓÓkw 

13 7 9 9 7 9 73 SANDUSKY BAN 4.4 

3.4 5.1 5.7 4 . 9 4.2 1 1 CHR 
W 

1ÓÓkw 8 4 8 10 11 11 54 GANNETT MCG 3 . 1 

5.0 3.3 6.7 6.6 4.0 12 
ÁMBZ 980 

10 14 17 15 15 5 60 BONNEVILLE INTL DUR 6.0 

3.9 5 . 2 5.3 4.6 3.8 13 CR FX 1ÓÓkw 1 1 11 5 11 9 16 62 HOKER MMR 6 .5 

2.6 2.1 2.4 2.2 3.5 14 Bd 525kw 15 16 19 20 18 10 104 OSBORN ROS 1.4 

3.4 2.4 2.7 3.7 3.0 15 GádB 
710 

kw 14 19 14 13 10 6 58 SHAMROCK CHR 2 .7 

1.2 1.5 1.3 1.8 1.9 16 
KCWV 
NAC 

98.9 
100kw 16 17 12 14 14 15 68 WODLINGER CBS 1.5 

1.6 1.6 1.2 1.2 1.7 17 CIaSTR kw 9ÓÓ 17 15 15 17 16 14 63 KXTR CMBS 1.6 
i 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 

AC 13.1 

AOR 7.0 

BBnd 3.5 

BMIEasy 6.1 

CHR 16.4 

Cles 1.7 

Ctry 20 

Gold - 6.8 

NAC 1.9 

NIT 9.6 

UC - 6.0 

1 KYYS 
2 KXXR 
3 KFKF-FM 
4 KCFX 
5 KPRS 
6 KBEO-FM 
7 KUDL 
8 WDAF 
9 KCPW 

10 KCMO 

1 KFKF-FM 
2 KPRS 
3 KLSI 

4 KYYS 
5 KCPW 
6 KBEQ-FM 
7 KUDL 
8 KXXR 
9 WDAF 

10 KCFX 

1 KYYS 
2 KFKF-FM 
3 KXXR 
4 KCFX 
5 WDAF 
6 KPRS 
7 KUDL 
8 KCMO 
9 KMBR 

10 WHB 

1 KFKF-FM 
2 KLSI 

3 KCPW 
4 WDAF 
5 KPRS 
6 KUDL 
7 KBEO-FM 
8 KYYS 
9 KCMO 

10 KMBR 

1 KFKF-FM 
2 WDAF 
3 KYYS 
4 KCFX 
5 KCMO 
6 KUDL 
7 KMBR 

8 KPRS 

9 WHB 
10 KXXR 

1 WDAF 
2 KLSI 
3 KCMO 
4 KFKF-FM 
5 KUDL 
6 KCPW 
7 KMBR 
8 KYYS 
9 KBEO-FM 

10 KPRS 
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LOS ANGELES 
POPULATION: 9,086,100 

N 

Z m 
cc` 2 cc pro 

C v 
0 W c MCP 

STATION 
FORMAT 

v 
So zips 

F2 

FREQUENCY 2 c v 
POWER QP Q Q Q 2 ? Ct- c 4 

yip P b coa `r .0_ e m íT Q x e2 

GJ 
`y 0 0 ti n) P Ó P Q ti yr 

7.5 7.1 7.4 7.4 7.2 ® KPWR 
CHR 

105.9 
2 0 0 0 3 14 73 EMMIS HNWH 9.2 

6.9 6.6 6.1 6.8 5.8 2 KIIS-FM 
CHR 

102.7 
8kw ® 2 2 2 2 10 58 GANNETT MCG 7.6 

4.5 5.3 4.6 5.0 5.4 3 
KOST 
AC 10 .5 3 4 4 3 O 3 70 COX CHR 5.1 

5.5 5.8 6.2 5.7 5.3 4 520 6 31 24 14 9 2 81 CAP CITIES /ABC KATZ 5.8 

4.3 3.9 4.2 4.1 4.6 5 KJEOI 98.7v 10 18 32 18 14 O 93 COMMAND BAN 3.7 

3.8 3.6 4.3 4.3 3.6 6 KLOS 
95.5 

kw 8 10 3 4 6 23 69 CAP CITIES /ABC KATZ 5.3 

3.2 3.0 2.9 3.1 3.5 7 KNX 
News 

1070 
50kw 4 24 23 16 15 4 50 CBS CBS 2.5 

4.0 3.3 3.4 4.2 3.3 8 KBIG 104. 9 16 14 12 11 5 65 BONNEVILLE INTL CBS 2.7 

2.3 2.4 1.7 3.0 3.3 9 NACNV 58kw 13 21 6 5 4 9 74 METROPOLITAN BAN 3.1 

3.7 3.3 3.7 3.1 3.2 10 G FM 
Go 58kw kw 7 13 9 6 5 8 50 RKO GENERAL REP 3.0 

3.7 3.4 3.4 3.4 3.2 11 AOROO 5 6kw 11 3 5 9 25 36 65 INFINITY TOR 4.9 

4.2 3 . 3 2.7 3.3 3 . 1 12 News 
B 980 

5 23 26 17 17 6 46 GROUP W G/W 2 .6 

2.5 2.8 3.1 2.7 2.8 13 
Kp VE 

107.5 16 11 7 7 7 15 89 HEFTEL CAB 2.4 

2.8 2.5 2.4 2.6 2.8 14 KIQO AC 100w 12 12 13 11 13 11 63 WESTWOOD ONE HNWH 2.6 

3.0 3.0 4.2 2.7 2.8 15 KpTNO 
kw 20 9 11 10 12 12 102 HEFTEL CAB 1.9 

2.1 2.1 2.4 2.1 2.1 2.6 16 
KZLA 93.9 

17 25 18 15 10 7 84 MALRITE EAST 2.7 

3.6 3.0 2.7 3.1 2.3 17 CRSX 55kw 14 20 8 8 8 20 54 GREATER MEDIA MMR 2.5 

1.8 2.3 1.6 1.6 2.3 18 
KJLH 

2O5kw 18 8 10 13 16 22 77 TAXI ROS 2.8 

2.5 2.7 2.4 2.0 2.1 19 
Kost 

50 -10kw 15 33 36 33 23 13 52 GOLDEN WEST DUR 1.8 

1.1 1.1 1.1 1.0 1.6 20 AOR 
KNAC 

105kw 27 7 12 19 32 41 86 FLAGSHIP K/P 2.3 

1.6 1.4 1.4 1.4 1.5 21 
KFAC-FM 
Clas 

92.3 
55kw 19 41 29 29 28 18 53 CLASSIC MCG 1.1 

0.9 1.0 0.9 1.0 1.4 22 
KACE 
UC 13.9w 23 17 15 20 21 27 59 ALL PRO K/P 1.4 

Continued on Page 159 

IS YOUR 

RADIO 
STATION 

GOING 
PLACES? 

IT SHOULD BE! 

Add impact to your format via satellite. Radio remotes 

are exciting for listeners.. and good business for advertis- 

ers. Your station probably has all of the facilities needed 

to receive a remote satellite transmission...from almost 

anywhere in the world through IDB's services. 

Start going places with IDB! 

1- 800 - IDB -COMM 

IDB COMMUNICATIONS 
oeoue INC. 
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#6 DETROIT 
Continued from Page 152 

POPULATION: 3,570,000 

DEMOGRAPHIC RANK FORMAT REACH 

Men Women Men Women Men Women AC 20.9 

18-34 18-34 18-49 18-49 25-54 25-54 
AOR 7.4 

BBnd MN 3.3 
1 WLLZ 1 WJLB 1 WRIF 1 WJLB 1 WJR 1 WOMC BM/Easy 4.7 
2 WRIF 2 WNIC 2 WLLZ 2 WNIC 2 WWWW 2 WNIC CHR 13.2 
3 WJLB 3 WDFX 3 WCSX 3 WOMC 3 WCSX 3 WJLB Clas 1.5 
4 WCSX 4 WCZY 4 WJR 4 WCZY 4 WRIF 4 WCZY Cory MIMI 6.o 
5 WDFX 5 WHYT 5 WJLB 5 WDFX 5 WKSG 5 WLTI 
6 WKSG 6 WOMC 6 WWWW 6 WLTI 6 WLLZ 6 WJR 

Gold 
Jazz 
- 8.9 

M1.7 
7 WNIC 
8 WCZY 

7 WKSG 
8 WCSX 

7 WKSG 
8 WOMC 

7 WHYT 
8 WKSG 

7 WOMC 
8 WNIC 

7 WWWW 
8 WJOI 

NAC 
NIT 

1.3 - 8.2 
9 WWWW 9 WRIF 9 WCZY 9 WWWW 9 WJLB 9 WHYT 

10 WOMC 10 WLTI 10 WNIC 10 WJR 10 WWJ 10 WKSG 
ReI1CC 2.2 

UC 10.4 

LOS ANGELES 
Continued from Page 158 

POPULATION: 9,086,100 

o r 
2 9 
9 

cP 
cP 

G 
ZO 9 

.. 

CP 
cP 

STATION 

o 

2 FREQUENCY 
QT = 

..k- 

POWER i OJ ry 6 //// Q- /¿ 

1.0 1.8 1.9 1.5 1.3 23 paanKW 
1300 33 29 21 23 22 19 104 LOTUS LOTU .7 

1.3 1.2 1.4 1.4 1.3 24 
KFI 

50kw 22 34 30 27 19 16 53 COX CHR 1.6 

1.5 1.7 1.5 1.6 1.2 25 50kw 26 6 19 25 36 29 68 HERITAGE MEDIA ROS 1.6 

0.9 0.9 1.4 1.6 1.2 26 Span 51540 
60ao 

0-1 35 26 17 22 20 34 98 SBS SBS .2 

1 . 1 1 .3 1 .3 1 .3 1.2 27 Gold 
1110 

0kw 25 22 27 24 24 17 59 GREATER MEDIA MMR 1 .3 

1.3 1.9 1.3 1.3 1.2 28 ÁóR 
-FM 

28.5kw 21 32 16 21 18 30 45 CBS CBS 2.5 

1.3 0.8 0.8 0.9 1.1 29 KRRdH 
930 24 14 35 32 27 24 55 RKO GENERAL REP .6 

1.4 1.2 1.6 1.0 1.0 30 KryAC 5kw 28 30 37 36 33 25 58 MALRITE EAST 1.3 

1.0 1.2 1.0 1.5 1.0 31 KKGO -FM 
Jazz 

105.1 
18kw 

29 42 33 30 26 21 56 MT. WILSON FM CMBS 1.0 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18 -34 

Women 
18 -34 

Men 
18 -49 

Women 
18-49 

Men 
25 -54 

Women 
25 -54 

AC - 11.5 

AOR 9.6 

BBnd 2.1 

BM/Easy NM 4.6 

CHR - 13.0 

Clas 1.5 

Ctry MO 3.6 

Gold 7.8 

Jazz 1.o 

NAC IIIIII3.3 
NIT 13.2 

ReIICC 2.1 

Span 8.1 

UC Mil 4.9 

1 KPWR 
2 KLOS 
3 KIIS -FM 
4 KROQ 
5 KNAC 
6 KLSX 
7 KTWV 
8 KOST 
9 KTNQ 

10 KRTH -FM 

1 KPWR 
2 KIIS -FM 
3 KOST 
4 KLVE 
5 KROQ 
6 KLOS 
7 KIQO 
8 KJLH 
9 KTWV 

10 KRTH -FM 

1 KPWR 
2 KLOS 
3 KIIS -FM 
4 KTWV 
5 KRTH -FM 
6 KLSX 
7 KTNQ 
8 KOST 
9 KROQ 

10 KABC 

1 KOST 
2 KPWR 
3 KIIS -FM 
4 KLVE 
5 KBIG 
6 KIOQ 
7 KRTH -FM 
8 KJLH 
9 KTWV 

10 KLOS 

1 KTWV 
2 KLOS 
3 KRTH -FM 
4 KPWR 
5 KIIS -FM 
6 KOST 
7 KABC 
8 KLSX 
9 KTNQ 

10 KNX 

1 KOST 
2 KIIS -FM 
3 KPWR 
4 KBIG 

5 KLVE 
6 KRTH -FM 
7 KIQQ 
8 KTWV 
9 KJOI 

10 KZLA 
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LOUISVILLE 
POPULATION: 791,500 

N 
N 

;m STATION 
2 m r ó + FORMAT 

< 9 C 9 yv 6 Zs 

2 
r 

FREQUENCY T Q= Qi 

POWER Q áP á á Q 02 Q Gr 

^ 4 a . ? P (4' Q x P 
UJ ry á ry P O 2 Q ti yr 

14.3 16.7 16.1 17.8 17 .2 WrAMZ 9óókw 2 6 2 O O O 99 CLEAR CHANNEL CHR 13.2 

16.1 17.7 15.4 17.5 15.0 2 WHAS 50ow O 7 8 3 2 2 79 CLEAR CHANNEL CHR 13.1 

8.8 9.2 8.9 9.5 9.8 3 AÓiMF 34kw 5 3 O 2 3 9 89 WOOD/OTTINGS EAST 15.4 

9.3 9.1 10.9 8.1 9.1 4 WDJX-FM 
59kw 3 0 3 4 6 6 66 STORES REP 11.6 

9.4 7.6 8.2 7.3 7.8 5 WVEZ-AIF 
AC 

790/106.9 
5-1kw/24.5kw 6 10 7 5 4 3 75 GRIFFIN KATZ 5.6 

7.9 5.1 6.6 4.3 6.3 6 WRKA 3kW.1 7 9 6 7 5 4 65 CAPITOL BR. CRP BAN 6.2 

4.1 4.7 5.9 4.7 6.2 7 WJYL 
uc 

101.7 9 5 4 6 7 7 107 INTER-URBAN BAN 8.6 

6.3 5.3 5.8 6.6 6.0 8 WR RS 30W.3 4 2 5 8 8 11 52 KENTUCKY TECH MMR 7.8 

4.5 4.0 3.2 3.5 3.9 9 WLOU 
UC 535kw 10 4 9 9 9 8 95 JOHNSON MR 3.6 

3.8 5.8 4.4 3.4 3.7 10 WtdVG 970 
8 15 10 10 10 5 50 RADIO 970, INC. MMR 2.9 

2.6 2.4 2.5 3.0 2.3 11 WXVW 
BiEZ 

1450 
1kw 11 16 15 15 15 10 91 SUNNYSIDE K/P 2.5 

1.4 1.5 0.9 1.2 1.0 12 WTMT 
Ctry 

620 
5kw 12 12 14 14 12 12 48 JEFFERSON MAS 1.2 

1.6 1.1 0.8 1.5 1.0 13 
WXLN 

1995kw 13 11 13 11 11 14 49 RADIO 900 -- 1.2 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 AC Y9,1 

AOR - 9.8 

BM/Easy 2.3 

CHR 15.1 

Ctry 18.2 

Gold 3.7 

ReI1CC 1.0 

UC - 10.1 

1 WOMF 
2 WAMZ 
3 WLRS 
4 WDJX 
5 WJYL 
6 WRKA 
7 WHAS 
8 WVEZ-FM 
9 WLOU 

10 WVEZ 

1 WAMZ 
2 WRKA 
3 WDJX 
4 WJYL 
5 WQMF 
6 WVEZ-FM 
7 WLRS 
8 WHAS 
9 WLOU 

10 WAVG 

1 WQMF 
2 WAMZ 
3 WHAS 
4 WDJX 
5 WJYL 
6 WLRS 
7 WVEZ-FM 
8 WRKA 
9 WLOU 

10 WAVG 

1 WAMZ 
2 WVEZ-FM 
3 WRKA 
4 WHAS 
5 WDJX 
6 WJYL 
7 WQMF 
8 WLRS 
9 WLOU 

10 WAVG 

1 WAMZ 
2 WQMF 

3 WHAS 
4 WJYL 
5 WDJX 
6 WVEZ-FM 
7 WRKA 
8 WLRS 

9 WAVG 
10 WLOU 

1 WAMZ 
2 WHAS 
3 WRKA 
4 WVEZ-FM 
5 WDJX 
6 WJYL 
7 WQMF 
8 WLOU 
9 WLRS 

10 WAVG 

IS YOUR 

RADIO 

STATION 

GOING 
PLACES? 

IT SHOULD BE! 

Add impact to your format via satellite. Radio remotes 

are exciting for listeners.. and good business for advertis- 

ers. Your station probably has all of the facilities needed 

to receive a remote satellite transmission...from almost 

anywhere in the world through IDB's services. 

Start going places with IDB! 

1- 800 -IDB -COMM 

IDB COMMUN !CATIONS 
GROUP INC. 
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y MEMPHIS 
POPULATION: 878,900 

12.2 

9.1 10.5 

9.0 9.3 

8.3 

5.6 

5.2 

10.6 

5.3 

6.6 

3.4 

3.9 2.7 

2.0 

4.9 

2.3 

0.8 

2.5 

2.9 

1.7 

1.2 

11.8 13.9 

;mom STATION 
r 90 k FORMAT 

CP ÿo 

17 .0 WHRK 
UC 

FREQUENCY 

POWER 

97.1 
100kw o o o o 

12.8 

9.9 

9.2 

9.1 

9.6 

9.4 

WMC-FM 
CHR 

WGKX 
Ctry 

7.1 7.1 7.7 

99.7 
300kw 

105.9 
100kw 10 

5 122 

75 

o 85 

WRVR-FM 104.5 
AC 100kw 

5.2 6.1 6.5 

13 62 

WDIA 1070 
UC 50-5kw 84 

ADAMS 

2 O` tQ \ 
Q .** o .z Q-` 

SCRIPPS HOWARD 

BARNSTABLE 

KEY MARKET 

ADAMS 

4.9 8.1 6.3 WEGR 
AOR 

102.7 
100kw 

9.4 10.9 6.1 KRNB 
UC 

101.1 
100kw 

6.3 5.5 5.1 WLOK 
UC 

1340 
1kw 12 9 10 11 

6 

7 

10 

10 86 NEWMARKET MEDIA 

11 61 DEE RIVERS 

107 GILLIAM 

4.4 4.5 4.9 WEZI-FM 
B. EZ 

94.3 
3kw 12 13 10 78 

2.4 2.4 4.5 10 KMPZ 
CHR 

98.1 
100kw 

2.8 3.7 4.4 11 
WMC 
Ctry 

790 
5kw 

11 14 61 

10 15 11 88 

2.7 2.1 2.8 12 WREC 
BBnd 

600 
5kw 11 17 18 15 13 

3.2 3.2 1.4 13 WHBQ 
Gold 

560 
5-1kw 14 11 16 14 14 12 47 

1.4 2.0 1.3 14 KFTH 
Rel 

107.1 
3kw 15 9 13 15 18 61 

2.1 1.5 1.2 15 WRVR 
Gold 

680 
10 -5kw 13 18 12 12 12 2 40 

DEMOGRAPHIC RANK 

Men 
18 -34 

1 WHRK 
2 WEGR 
3 WMC-FM 
4 KRNB 

5 WRVR-FM 
6 KMPZ 

7 WGKX 
8 WDIA 
9 WMC 

10 WEZI-FM 

Women 
18 -34 

1 WHRK 
2 WMC-FM 
3 WRVR-FM 
4 WGKX 

5 KRNB 

6 WDIA 
7 WEGR 
8 KMPZ 

9 KFTH 
10 WLOK 

Men 
18 -49 

1 WHRK 
2 WEGR 
3 WRVR 
4 WMC-FM 
5 WGKX 

6 KRNB 

7 WDIA 

8 KMPZ 

9 WMC 
10 WEZI-FM 

Women 
18 -49 

1 WHRK 
2 WMC-FM 
3 WGKX 
4 WRVR 
5 WDIA 
6 KRNB 
7 WEGR 
8 WEZI-FM 
9 KMPZ 

10 WLOK 

Men 
25 -54 

1 WHRK 
2 WRVR-FM 
3 WEGR 
4 WGKX 
5 WMC-FM 
6 WDIA 
7 KRNB 
8 WMC 
9 WEZI-FM 

10 KMPZ 

Women 
25 -54 

1 WGKX 
2 WMC-FM 
3 WRVR-FM 
4 WHRK 
5 WDIA 
6 KRNB 
7 WEZI-FM 
8 WLOK 
9 WRVR 

10 KFTH 

ARDMAN 

POLLACK 

SCRIPPS HOWARD 

NEWMARKET MEDIA 

FLYNN 

WILLIS 

KEY MARKET 

FORMAT REACH 

KATZ 18.8 

BAN 9.0 

HNWH 8.3 

CHR 7.7 

KATZ 9.0 

MCG 9.4 

REP 11.1 

K/P 4.1 

EAST 2.5 

CHR 4.5 

BAN 2.2 

MCG 3 .3 

REP 3.0 

1 .5 

CHR 1.0 

AC 7.7 

AOR MIMI 6.3 

BBnd 2.8 

BM/Easy NMI 4.9 

CHR 
Ctry 
Gold 11. 2.6 

RelICC 
UC 

111 1.3 

14.1 

13.8 

34.7 
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11#11AMI-FT. 
LAUDERDALE -HOLLYWOOD 

POPULATION: 2,645,200 

N 
NG T 

y m STATION 
2 m fro k FORMAT c -54 am FREQUENCY S S i S 4:2- f S POWER 

h 
h 

4 
O 3 a 

, : Q 
t t à 

C' O x r , Q : y 

8.5 8.5 8.7 7.9 7.0 O B F 1001.5 
3 18 18 16 9 O 103 JEFFERSON -PILOT BAN 4.8 

2.6 2.9 2.6 2.9 4.9 2 1NHQT 
1Ó5.w 4 2 O O 12 22 75 EZ MMR 6.2 

3.6 4.1 3.2 4.0 4.6 3 
W TOD 610 0 17 15 12 6 4 67 COX CHR 3.9 

5.7 4.3 4.6 5.6 4.4 4 W ROW 9ÓÓ.w 5 2 6 18 24 79 BEASLEY HNWH 7.7 

5.3 4.6 3.7 4.0 4.2 5 Span w 41 k 14 14 11 5 3 2 108 SBS SBS 4.2 

4.2 4.0 4.0 3.1 4.0 6 AC JOY 106.7 
9 16 10 8 2 6 87 TAK KATZ 2.7 

3.7 4.4 4.2 4.3 3.9 7 GGodIXJ 100kw 6 8 13 3 0 3 70 SCONNIX DUR 5.2 

5.3 5.0 5.8 4.5 3.9 8 WEDR 9s0kw 19 4 4 2 5 16 125 WEDR, INC. -- 3.8 

3.6 3.1 3.3 2.7 3.8 9 WAQI Span 710w 18 23 29 18 13 5 120 MAMBISA KT -H 2.4 

5.4 4.2 4.8 5.4 3.8 10 50410 0kw 20 25 24 20 16 7 125 SUSQUEHANA EAST 2.7 

3.8 4.2 4.3 3.9 3.6 11 RYI 100kw 2 3 5 10 14 17 52 METROPLEX MCG 5.4 

3.5 3.4 3.7 4.8 3.6 12 Talk 5k w 10 21 19 22 23 14 77 JEFFERSON -PILOT BAN 2.3 

3.0 4.0 3.3 2.5 3.5 13 100kw 11 11 12 11 7 8 76 SUNSHINE WIRE. HNWH 4.1 

2.8 3.3 2.5 2.9 3.4 14 96kw 12 19 7 4 4 9 75 GILMORE TOR 3.4 

3.9 3.2 3.7 2.8 3.3 15 WTNZ 
9425kw 8 20 27 23 22 11 68 GUY GANNETT KATZ 2.2 

4.2 3.1 3.4 3.0 3.1 16 WAXY 
AC 

105.9 
100kw 

7 6 6 9 8 13 65 RKO GENERAL REP 4.2 

2.5 2.8 2.8 3.0 2.9 17 WTMI 
93.1kw 16 31 23 19 26 10 67 MARLIN LTD CMBS 2,4 

3.4 3.0 3.9 4.1 2.8 18 AORRTR 98kw 13 5 3 7 11 34 65 COX CHR 6.3 

2.1 1.9 1.4 1.7 2.4 19 NACDJ 9100kw 22 33 9 13 10 18 96 NEW AGE CBS 2.7 

2.1 2.2 2.1 1.7 2.2 20 Span 
107.5 

w 100kk 21 12 16 15 15 15 84 SUSQUEHANNA EAST 2.0 

0.9 1.6 1.4 1.6 2.1 21 IF 
B/EZ 

5- 1kw/5.3 
5-1 kw/56 23 36 34 34 31 23 82 J.J. TAYLOR KATZ 1.4 

1.7 1.7 2.1 1.9 2.0 22 AORHE 1100kw 15 7 8 14 21 28 50 TK EAST 2.4 

1.7 1.6 0.9 1.3 1.9 23 WCMQ 
Span 

1210 
25.2.5kw 

25 26 20 21 20 12 111 SBS SBS .8 

2.0 2.4 2.2 2.4 1.8 24 WZTA 
CR 

94.9 
96kw 17 9 14 17 19 20 53 GUY GANNETT KATZ 2.8 

1.2 1.9 1.5 1.4 1.7 25 WFTL 
1400 kw 

24 34 36 33 30 21 92 KING -- 1.0 

0.6 0.8 0.7 1.2 1.2 26 Span Skw 27 30 30 25 24 19 81 S.R. ASSOC. CAB 1.1 

0.8 1.0 1.0 1.1 1.1 27 WMBM 
Rel 

14 
l kw 

0 29 13 17 24 25 26 117 MARGOLIS K/P 1.0 

Continued on Page 169 
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MIL WA UKEE- RA CINE 
POPULATION: 1,291,500 

F 

._ 
2 

cv-- cP 

; 9 m9 

2 9 r 
11-p 

cv cvw 

STATION 
FORMAT 

9i, 

p 

FREQUENCY ?r 2 
Q-P 

". CO. 
et- POWER a 

a°j ha a .F 
4,' CZ 44° 

VJ`r ^ti ry` 0- O ? 

12.9 12.1 13.2 14.0 13.0 O WTMJ 
AC 

620 
5kw 2 6 12 6 4 0 92 WTMJ, INC. CHR 10.0 

9.5 10.4 9.9 
. 

9.4 9.3 2 WRTI SÓkw 0 0 2 2O 4 61 WTMJ, INC. CHR 11.4 

8.3 5.9 8.6 9.0 7.9 3 WKLH 
5Ókw + 3 5 0 0 2 8 80 SAGA MOG 10.1 

8.4 7.6 6.3 7.0 7.5 4 WEZW 
8/EZ 

103.7 
19.5kw . 

414 11 9 6 2 79 MULTIMEDIA REP 3.1 

6.7 
, 

7.5 8.0 7.0 6.7 
.. 

5 WMIL 
Ctry 

106.1 
13.1kw 6 15 4 4 3 3 93 SUNDANCE CBS 6.8 

2.4 5.8 7.1 6.5 6.2 6 WLZR-A/F 
AOR 

1340/102.9 
1kw/50kw 5 2 3 3 10 16 73 GREAT AMERICAN REP 10.0 

6.8 7.9 5.8 6.4 5.9 7 eBdY 521kw 12 11 22 16 12 6 97 SUNDANCE -- 6.4 

5.0 3.4 5.5 4.7 ' 4.6 8 
gCLTQ 

95.5kw 7 13 7 5 5 5 69 HEARST KATZ 3.0 

4.8 3.0 2.5 3.9 4.1 9 WMYX 1 

5Ókw 8 7 6 8 7 7 63 HERITAGE MEDIA BAN 3.0 

5.9 

. 

6.6 6.7 4.8 4.1 10 
WLUM 

500kw 9 3 5 7 9 12 63 ALL PRO HNWH 9.5 

2.3 3.0 2.7 3.3 3.6 11 
WISN 
News 

1130 
50-10kw 11 19 

. 

16 14 14 10 58 HEARST KATZ 2.7 

1.9 3.3 1.6 1.9 3.1 12 WFMR 
Clas 

98.3 
3kw 15 16 17 15 16 9 89 CAPITOL CLASS. CMBS 2.0 

2.0 2.0 1.6 1.5 2.7 13 WZTR 
34kw 13 8 10 10 8 11 65 PINNACLE DUR 1.4 

5.4 4.1 3.7 3.0 2.6 14 AoQFM 
92.5kw 10 4 8 12 15 22 43 SHAMROCK COM. EAST 3.6 

1.3 2.0 1.3 1.3 2.2 15 WBZN-AlF 
NAC 

1460/100.7 
.5kw/50kw 16 17 9 11 11 15 75 SRO TOR 1.8 

2.2 2. 1 2.2 2.4 1.7 16 WEMP 
Gold 

1250 
5kw 14 12 15 13 13 13 43 HERITAGE MEDIA BAN 1.6 

0.5 0.4 0.6 0.8 1.1 17 WGN 
AC 

720 
50kw 17 23 25 21 21 14 56 TRIBUNE CHR .8 

1.6 
. 

1.1 
- 

1.2 1.5 1.1 18 WNOV 
UC 

860 
.25kw 19 

. 
9 13 17 18 25 

4 

74 COJRIER -- 1.0 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 

AC 25.5 

AOR 8.8 

BBnd 5.9 

BMIEasy 7.5 

CHR 9.3 

Clas 3.1 

Ctry 6.7 - Gold 9.6 

NAC 2.2 

NIT 3.6 

UC 5.2 

1 WKLH 
2 WLZR-FM 
3 WKTI 
4 WQFM 
5 WMIL 
6 WMYX 
7 WLTQ 
8 WBZN-FM 
9 WLUM 

10 WTMJ 

1 WKTI 
2 WKLH 
3 WLZR-FM 
4 WMIL 
5 WLUM 
6 WLTQ 
7 WMYX 
8 WEZW 
9 WZTR 

10 WBZN-FM 

1 WKLH 
2 WKTI 
3 WLZR-FM 
4 WMIL 
5 WLTQ 
6 WTMJ 
7 WLUM 
8 WQFM 
9 WMYX 

10 WZTR 

1 WKTI 
2 WKLH 
3 WLTQ 
4 WMIL 
5 WEZW 
6 WMYX 
7 WTMJ 
8 WLUM 
9 WLZR-FM 

10 WZTR 

1 WKLH 
2 WKTI 
3 WMIL 
4 WTMJ 
5 WLTO 
6 WZTR 
7 WBZN-FM 
8 WLZR-FM 
9 WLUM 

10 WQFM 

1 WKTI 
2 WKLH 
3 WLTQ 
4 WEZW 
5 WTMJ 
6 WMIL 
7 WMYX 
8 WZTR 
9 WLUM 

10 WOKY 
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#19 
MINNEAPOLIS -ST. PAUL 

POPULATION: 1,944,800 

2 
FREQUENCY 2 

POWER QP 2 Q áP wP 
2 i Q 0 6 

h h . . ti Q 2 e- 

N 
STATION 

T.- 

2 2 m9oÑ FORMAT 9 
c9 cP CP y2O 
m cp cn 0 z 

1 9.4 16.9 16.6 22.3 16.9 O WCCO 
AC 

500w O 9 10 4 2 O 85 MIDWEST CBS 14.9 

8.3 9.4 9.0 7.5 9.2 2 ÁSTP 
FM 950Ókw 

5 5 
3 O O 2 84 HUBBARD MCG 8.1 

10.2 7 .9 11.6 9.5 8.4 3 KARS AlF 
AOR 

1450/92.5 
5-. Skw, 100kw 2 4 O 2 4 8 68 CAP CITIES/ABC KATZ 12.1 

4.7 5.9 5.8 5.5 6.9 4 WLTE 
100kw 6 8 9 6 6 3 69 MIDWEST CBS 4.1 

5.8 5.5 4.6 6.3 6.8 5 CR kw 90Ó 7 7 2 3 3 5 74 ENTERCOM DUR 6.5 

5.2 5.1 4.7 6.8 6.8 6 
KDWB-FM 
CHR 

101.3 
100kw 4 4 8 9 12 60 LEGACY BAN 7.3 

6.3 7.4 6.2 6.2 6.8 7 KEEY 102.1 
8 6 6 5 5 4 83 MALRITE KATZ 5.9 

8.0 8.3 9.4 6.0 6.2 8 WLOL 
01ÓÓkw 3 2 5 7 8 9 54 EMMIS HNWH 7.9 

4.0 4.1 4.3 4.0 4.2 9 KpRZ 
9 
1 

7. 10 12 7 9 7 6 77 PARKER DUR 3.4 

6.6 4.0 5.3 4.4 3.7 10 KJJO-FM 
AOR 

104.1 
100kw 

9 3 8 10 12 16 55 PARK REP 6.6 

2.6 4.2 3.0 2.6 2.9 11 
KSTP 550ów 11 15 11 11 10 7 70 HUBBARD MCG 4.0 

1.2 1.7 1.8 1.3 1.6 12 BBLnBdB 1kw0 16 17 18 18 17 15 72 LCC ROS 1.1 

2.2 1.7 1.4 1.5 1.6 13 Gold 1000kw 12 11 12 12 11 10 46 TRUMPER REP 1.1 

2.0 1.9 1.6 1.5 1.3 14 
WDGY 

520kw 13 16 13 14 13 13 47 MALRITE KATZ 1.3 

0.4 0.5 0.4 1.5 1.3 15 8 AYL 
EZ 

580 
w 15 13 16 15 15 11 58 ENTERCOM DUR 1.3 

2.0 2.1 2.7 1.8 1.1 16 
GDWB 

535kw 14 10 14 13 14 12 40 LEGACY BAN .9 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 

AC 33.0 
1 KARS-FM 
2 KLXK 
3 KJJO-FM 
4 KSTP-FM 
5 KTCZ 
6 WLOL 
7 KEEY 

8 WCCO 
9 KDWB-FM 

10 WLTE 

1 KDWB-FM 
2 WLOL 
3 KSTP-FM 
4 KLXK 
5 WLTE 
6 KEEY 
7 KORS-FM 
8 KTCZ 
9 KJJO-FM 

10 WCCO 

1 KORS-FM 
2 KLXK 
3 WCCO 
4 KSTP-FM 
5 KEEY 
6 KTCZ 
7 KJJO-FM 
8 WLOL 
9 WLTE 

10 KDWB-FM 

1 KSTP-FM 
2 WLTE 
3 KDWB-FM 
4 WLOL 
5 KLXK 
6 KEEY 
7 WCCO 
8 KQRS-FM 
9 KTCZ 

10 KOQL 

1 WCCO 
2 KQRS-FM 
3 KLXK 
4 KSTP-FM 
5 KEEY 
6 KTCZ 
7 WLTE 
8 KSTP 
9 WLOL 

10 KJJO-FM 

1 KSTP-FM 
2 WLTE 
3 WCCO 
4 KEEY 
5 KLXK 
6 WLOL 
7 KTCZ 
8 KDWB-FM 
9 KARS-FM 

10 KOQL 

AOR 16.3 

BBnd I 1.6 

BM/Easy 11.3 
CHR 13.0 

Ctrl 8.1 

Gold - 9.5 

N/T 2.9 
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NASHVILLE 
POPULATION: 807,400 

! N 
..1.\ 

-1% 2 
w 
cp \ 

STATION 
< v+ FORMAT 

9 

FREQUENCY 
42-T g- 

P2 T 
P-k- P2 ÿ ct POWER 

a ` 0 
2 

a a a i h h 2 Q .:'' c3P 

10.4 11.0 13.2 12.8 10.3 O WYHY 
ió7kw O O 2 3 7 11 76 JACOR EAST 14.1 

10.5 10.2 10.8 9.2 9.9 2 WSIX-FM 
Ctry 97Ókw 

3 12 6 2 O 2 92 HICKS MCG 8.6 

10.2 10.1 7.4 9.2 9.6 3 WZEZ 
B. 

9ÓÓkw 8 14 9 8 4 O 128 SOUTH CENTRAL DUR 5.5 

9.1 12.2 10.0 10.2 9.3 4 WSM-FM 
Ctry 9kw 2 4 7 6 2 3 83 GAYLORD CHR 10.5 

11.3 8.5 9.1 8.0 8.3 5 
AOR jppkÑ 4 3 O O' 5 7 80 DICK KATZ 11.9 

7.0 6.0 6.8 7.2 7.1 6 WLAC-FM 
AC 

105.9 
100kw 5 6 5 4 3 5 76 FAIRMOUNT DUR 7.1 

6.5 5.4 6.7 8.2 6.9 7 WOQK 3kw 7 2 4 7 9 9 91 PHOENIX REP 10.5 

6.4 5.5 6.5 6.0 5.8 8 WGFX 
100kw 6 9 3 5 8 12 73 CAPITOL BR. CRP BAN 6.5 

3.3 2.9 4.8 4.0 5.1 9 WRMX 
9ÓÓkw 9 11 8 9 6 6 70 SIGNATURE HNWH 3.8 

3.9 5.6 6.0 6.1 4.2 10 WSM Ctry 5Ó0w 10 18 12 12 10 4 65 GAYLORD CHR 3.2 

4.1 2.8 3.1 2.0 3.0 11 WLAC 
1Ó1w 

11 13 14 13 12 8 57 FAIRMOUNT DUR 2.1 

2.2 3.1 2.4 3.3 2.9 12 W VOL 
1470 12 7 11 10 11 10 84 PHOENIX REP 1.6 

1.0 1.4 0.7 1.4 1.9 13 WMDB 
250w 17 8 10 11 14 15 123 BOBS --- 1 .2 

1.6 1.0 0.9 0.9 1.0 14 
WAMB 

160w 15 17 17 19 18 14 51 GREAT SOUTHERN ROS 1.1 

0.7 1.5 0.7 1.1 1.0 15 WRLT-FM 
AC 

100.1 
3kw 13 5 13 15 15 16 39 GMX REP .9 

DEMOGRAPHIC RANK 
L--- 

FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 AC 13.2 

AOR 8.3 

BBnd /1.0 
BMIEasy - 9.6 

CHR - 10.3 
Ctry 23.4 

Gold - 8.7 

NIT 3.0 

UC - 8.8 

WKDF 
2 WGFX 
3 WYHY 
4 WSIX-FM 
5 WOOK 
I WLAC-FM 
7 WSM-FM 
8 WRMX 
9 WZEZ 

18 WVOL 

1 WYHY 
2 WLAC-FM 
3 WOQK 
4 WKDF 
5 WSIX-FM 
6 WSM-FM 
7 WGFX 
8 WRMX 

9 WMDB 
10 WZEZ 

1 WKDF 
2 WGFX 
3 WSIX-FM 
4 WYHY 
5 WSM-FM 
6 WLAC-FM 
7 WQQK 
8 WZEZ 
9 WRMX 

t0 WSM 

1 WYHY 
2 WLAC-FM 
3 WSIX-FM 
4 WQQK 
5 WSM-FM 
6 WKDF 
7 WRMX 
8 WZEZ 
9 WGFX 

10 WMDB 

1 WSIX-FM 
2 WKDF 
3 WSM-FM 
4 WZEZ 
5 WGFX 
6 WLAC-FM 
7 WRMX 
8 WQQK 
9 WYHY 

10 WLAC 

1 WSIX-FM 
2 WLAC-FM 
3 WSM-FM 
4 WYHY 
5 WRMX 
6 WZEZ 
7 WKDF 
8 WQQK 
9 WGFX 

10 WVOL 
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#12 NASSAU - SUFFOLK 
POPULATION: 2,237,400 

.IN 2 m STATION 
<\ ° + FORMAT 
12. 0 

ÿ y o9 cp Z0 Z cP W F 

4. 

FREQUENCY T 
POWER Q 

Z- a. Q OIC 

J j P CO /\ Q °3¢`-' 

U ^ 5 Q 
''Z' 4/ Q ti ye 

5.9 6.9 6.0 6.0 6.3 O WALK -FM 
45kw 6 15 4 O O O 97 AMERICAN MEDIA DUR 5.0 

6.3 6.5 5.9 6.1 5.3 2 
CHR 

7 8kw O O 8 5 8 14 60 MALRITE CHR 7 .2 

5.5 4.9 5.9 4.5 5.1 3 AOR 
AlF lkw 3kw2 

102.3 
7 4 O 3 6 23 75 NOBLE MMR 6 .3 

4.6 4.2 4.1 3.9 5.0 4 WCBS -FM 
Gad 

tol.1 
6.6kw 4 10 11 2 2 2 69 CBS CBS 3.9 

3.6 4.2 4.0 3.8 4.1 5 
Talk 

50kw 11 17 36 26 21 8 84 RKO GENERAL REP 3.5 

4.9 4.7 5.3 5.5 4.0 6 WBLI 
10kw 8 5 7 4 4 13 63 BECK -ROSS KATZ 6.8 

3.8 3.8 2.9 3.3 3.8 7 W 
CB 880 

60kw 3 21 23 16 15 4 52 CBS CBS 3 .3 

1.5 2.8 2.5 2.2 3.6 8 WKJY 
AC 

98.3 
3kw 16 25 9 7 3 6 94 BARNSTABLE KATZ 2.6 

5.2 5.1 2.8 3.3 3.5 9 BBHdLI 11kw 25 36 38 37 23 3 158 BARNSTABLE KATZ 1.7 

3.4 2.7 3.2 3.0 3.3 10 B.,' 
AlF 

EZ 5kw/5.4kw Skw /5.4kw 15 29 33 24 17 5 87 PARK KATZ 2.5 

3.0 3.7 3.5 3.3 3.3 10 
72kw 14 3 6 9 20 25 77 EMMIS EAST 4.3 

3.3 2.8 2.2 2.3 3.2 12 
WINS 

3Ó 50kw 2 27 20 15 12 7 42 GROUP W G/W 2.6 

2.8 4.0 4.3 4.1 3.1 13 
76kw 10 11 2 6 5 22 59 INFINITY TOR 4.1 

2.4 2.6 3.0 4.1 3.1 13 
105.1 13 18 3 8 7 19 71 BONNEVILLE INTL MCG 2.4 

4.4 3.9 3.0 3.8 3.1 15 RLJ 72kw 5 2 10 11 14 18 44 CAP CITIES /ABC BAN 4.0 

2.7 1.5 1.9 1.9 2.9 16 
WC TO 

3kw 20 37 22 21 16 10 92 GREATER MEDIA ROS 1.2 

1.0 0.8 1.9 2.1 2.9 16 WFAN 
Sports 

660 
50kw 9 9 12 13 9 15 50 EMMIS EAST 2.8 

3.0 2.1 2.6 2.4 2.8 18 WYyNY 103.5 
58kw 18 16 18 12 10 9 73 WESTWOOD ONE HNWH 2.8 

2.1 2.6 2.4 2.8 2.7 19 WIABC 
500w 17 40 21 23 19 17 70 CAP CITIES /ABC BAN 2.9 

2.8 3.2 3.8 3.9 2.6 20 WNEW -FM 
AOR 12 12 5 10 13 26 58 LEGACY & SILL. KATZ 4.0 

3.1 2.4 3.3 3.6 2.6 20 AC 
106.7 19 31 16 14 11 12 72 VIACOM MMR 1.9 

2.4 2.0 1.5 2.7 2.4 22 BBGdM P5kw 30 26 35 32 26 11 137 GREATER MEDIA ROS 1.5 

1.0 1.5 1.3 1.5 1.6 23 ACEZN 
297.5kw 21 19 30 22 18 16 57 NEWCITY KATZ .7 

1.0 1.3 1.4 0.9 1.5 24 M 
las 

96.3 
7.8kw 22 35 29 30 24 21 59 INTERSTATE MCG .9 

1.6 1.8 2.0 1.4 1.4 25 ADA 3kw 23 7 14 18 31 33 65 JARAD KATZ 3.1 

1.8 1.1 1.5 1.1 1.4 25 WRKS 
50kw 27 6 15 20 29 28 70 SUMMIT REP 2.5 

1 . 1 1 . 1 1.2 1 . 1 1.4 25 WBLS 10 
kw 24 8 13 17 25 34 63 INNER CITY MCG 1 .7 

1.1 1.3 1.0 0.8 1.2 28 WNEW 50kw 28 24 31 27 28 20 63 WESTWOOD ONE KATZ 1.1 

0.5 1.2 1.5 1.2 1.1 29 las 
104.3 
7.8kw 26 20 28 25 27 24 53 GAF CMBS .8 

1.0 1.0 0.8 0.8 1.0 30 ÑACCCD 
11.9 
53kw 29 23 17 19 22 27 56 TRIBUNE CHR 1.7 
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#34 NEW ORLEANS 
POPULATION: 1,085,200 

1 , 

N N ;. STATION 'z 
-r Z 9 ^ a a 

v 1\ 2 M 

A%\ 
FORMAT 

+ 
ios 

~ 
FREQUENCY 

..\-- 2' Q Q 
POWER Q 

g 
Q 

GJ 
^c ry h C.7' O 2 Q- ti yP 

15.1 14.5 15.1 13.2 14.5 O WQUE-AIF 5kw100k 2 2 O 3 97 CLEAR CHANNEL HNWH 16.3 

10.0 8.8 11.2 11.5 10.8 2 WEZB 
1ÓÓkw O 2 2 5 8 70 EZ MMR 1 1.6 

5.1 6.1 6.3 7.0 8.6 3 
WWL 

5Ókw 3 14 8 7 6 O 76 LOYOLA UNI. KATZ 6.5 

9.0 10.8 7.9 9.4 8.5 4 WYLD-FM 
UC 

98.5 
100kw 4 4 3 3 3 6 93 INTER-URBAN BAN 11.8 

2.8 4.9 6.4 6.3 6.4 5 AC 

. 

j00Ókw 5 8 5 4 2 4 73 LOYOLA UNI. KATZ 5.4 

7.3 5.9 6.2 5.9 5.6 6 
4 

WLTS iókw 6 6 7 5 4 5 67 PHASE II DUR 4.1 

6.1 6.1 4.9 5.1 5.5 7 WNOE-AIF 
Ctry 

1060/101.1 
50kw/100kw 8 9 9 9 7 2 73 WNOE MOG 8.1 

1.9 1.6 1.9 1.6 4.5 g WBtYU 
, 

1450 12 21 21 16 15 7 119 RADIO VANDER. ROS 2.0 

3.1 4.0 4.6 4.7 4.0 9 WCKW-FM 
9200.3 kw 9 7 4 6 8 16 70 222 CORP. REP 4.6 

5.6 5.5 4.3 4.1 3.8 10 WoRR NO 9óÓkw 7 

. 
5 6 8 

. 

9 14 
. 

50 GULF NORTH MMR 6.2 

4.4 4.2 4.2 3.9 3.2 11 WBOK 
Rel 

1230 
1 kw 13 11 

. 
12 12 10 9 92 WILLIS REP 1.8 

0.8 1.0 3.1 3.0 2.8 12 WYLD 
UC 

940 
5kw 

11 3 11 15 18 22 71 INTER-URBAN BAN 3.3 

9.9 7.9 6.2 8.6 2.5 13 WOXY 
Ctry 

95.7 
100kw 10 19 14 13 13 11 64 STONER CHR 2.7 

0.5 1.3 1.0 1.6 2.1 14 KHAA á kw 18 13 13 10 11 10 124 BEASLEY -- 2.1 

3.1 3.7 4.3 2.4 1.9 15 WSMB 
Talk 

1350 
5kw 14 23 20 22 22 17 

. . 

73 NORTH, INC. FWS 1.2 

1.9 0.9 1.3 1.9 1.9 16 WYAT 
Gold 

990 
25kw 16 10 10 11 12 15 81 PHASE II DUR 1.7 

- -- -- 1.4 17 KHOM 104.1 17 17 15 14 14 12 64 KHOM ASSO. TOR -- 
1.0 0.4 0.7 0.4 1.1 19 WKJN 103.3 19 18 22 17 16 13 72 STERLING CHR .8 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 AOR 3.8 

AC 12.0 

BBnd 4.5 

CHR - 10.8 

Ctry - 9.1 

Gold - 7.3 

NIT 10.5 

Rel/CC _ 5.3 

UC 25.8 

1 WQUE-FM 
2 WCKW-FM 
3 WEZB 
4 WYLD-FM 
5 WRNO 
6 WLMG 
7 WWL 
8 WYLD 
9 WLTS 

10 WYAT 

1 WQUE-FM 
2 WEZB 
3 WYLD-FM 
4 WLTS 
5 WLMG 
6 WRNO 
7 WCKW-FM 
8 WWL 
9 WNOE-FM 

10 WYAT 

1 WQUE-FM 
2 WYLD-FM 
3 WCKW-FM 
4 WEZB 
5 WWL 
6 WLMG 
7 WRNO 
8 WLTS 
9 WNOE-FM 

10 KHOM 

1 WQUE-FM 
2 WEZB 
3 WYLD-FM 
4 WLTS 
5 WLMG 
6 WNOE-FM 
7 KHAA 
8 WRNO 
9 WWL 

10 WBOK 

1 WQUE-FM 
2 WWL 
3 WYLD-FM 
4 WLMG 
5 WCKW-FM 
6 WEZB 
7 WLTS 
8 WRNO 
9 WNOE-FM 

10 KHOM 

1 WQUE-FM 
2 WLTS 
3 WLMG 
4 WYLD-FM 
5 WEZB 
6 WNOE-FM 
7 WWL 
8 WBOK 
9 KHAA 

10 WYAT 
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#1 NEW YORK 
POPULATION: 14,056,500 

No G 

2C 
I ;m 

r` 
po 

CP 
CP 

STATION 

+ FORMAT 

Z 
1; 

FREQUENCY f4/4/// 2 _ 
POWER 

.. 
U ... tL ^1 P O 2 et ry r: 

6.0 6.2 6.0 6.2 5.6 O WHRTZ 10ßw 2 O O O 3 8 67 MALRITE CHR 6.6 

6.0 6.1 5.5 5.7 4.9 2 WPAT -AlF 
&EZ 

930/93.1 
5kw /5.4kw 5 32 26 18 13 O 80 PARK KATZ 3.7 

4.5 3.9 4.6 4.3 4.7 3 WOR 7110 8 21 28 24 20 6 90 RKO REP 3.2 

4.7 4.6 4.5 3.8 4.7 4 WLTW 106.7 7 10 8 3 2 3 87 VIACOM MMR 3.2 

5.0 4.9 4.0 4.3 4.4 5 WINS 
News 

ioio 
30.50kw O 13 13 11 9 4 46 GROUP W G/W 3.7 

3.6 4.3 4.2 4.1 4.3 6 WWCBS -FM 
i ekes 6 9 10 2 O 2 73 CBS CBS 3.3 

4.6 4.0 4.6 4.2 4.2 7 WRKS 
98.7 

10 2 5 9 10 20 83 SUMMIT REP 5.7 

3.7 4.6 4.1 4.5 4.0 8 WORT 
CHR 

97.1 
7.2kw 

12 3 2 8 18 29 81 EMMIS EAST 5.5 

3.2 3.4 3.1 3.5 3.6 9 WCBS 8Ów 3 18 23 15 12 5 55 CBS CBS 2.8 

4.7 4.1 4.2 4.7 3.6 10 WPLJ 
9.5w 4 4 7 7 7 13 55 CAP CITIES /ABC BAN 4.7 

4.1 4.6 4.0 4.0 3.6 11 WELS 
1 7.5 11 5 6 6 8 14 72 INNER CITY MCG 4.9 

2.8 3.5 3.5 3.7 3.4 12 WXRK 92..3 
9 6 4 4 5 19 68 INFINTY TOR 3.7 

2.4 2.6 3.5 3.5 3.3 13 WABC 
770 15 34 21 19 17 9 72 CAP CITIES /ABC BAN 3.5 

3.3 3.5 3.6 4.4 3.2 14 WNEW -FM 
AOR 

102.7 
5.9kw 

14 7 3 5 6 22 70 LEGACY KATZ 4.0 

2.9 2.8 2.9 2.7 3.1 15 WNSR 
AC 

105.1 13 15 9 10 4 10 66 BONNEVILLE INT MCG 2.0 

2.7 3.0 2.5 2.2 2.9 16 WYNY 
Ctry 

103.5 
5.8kw 17 19 12 12 11 7 78 WESTWOOD ONE HNWH 2.3 

1.2 1.0 2.0 2.5 2.3 17 Sports 6Ó0w 16 14 14 14 15 11 57 EMMIS EAST 2.3 

1.2 1.3 1.9 1.4 2.0 18 WSKO 5kw 23 16 18 16 16 12 117 SBS SBS 7 

2.0 1.6 1.6 1.2 1.9 19 NEW No 50kw 18 33 32 30 26 16 67 WESTWOOD ONE KATZ 1.5 

2.4 1.4 2.0 1.5 1.9 20 WADO 
Span 

1280 
5kw 24 26 19 20 21 15 110 COMMAND -- .9 

1.4 1.3 1.2 1.0 1.8 21 NAC 
101.9 20 27 11 13 13 23 76 TRIBUNE CHR 2.0 

1.2 1.4 1.4 1.3 1.6 22 M 
las 

96.3 
7.8kw 23 37 35 32 25 18 73 INTERSTATE MCG 1.3 

1.2 1.2 1.0 1.8 1.5 23 WKDM 
1380 27 17 17 17 19 21 119 UNITED KT -H .5 

1.3 1.6 1.3 1.4 1.3 24 WNCN 
Clas 

104.3 
7.8kw 19 28 25 22 23 17 53 GAF CMBS 1.2 

1.1 0.7 1.9 1.2 1.3 25 WLIB 
11190 25 22 15 21 22 28 103 INNER CITY MCG 1.0 

0.9 1.1 1.1 1.0 1.0 27 WALK -FM 97.5 28 24 22 23 24 25 90 AMERICAN MEDIA DUR 1.1 

1.0 1.1 1.3 1.2 1.0 28 5kw0 32 20 33 29 27 24 114 UNITY ROS 1.6 

Continued on Page 169 

IS YOUR 

RADIO 
STATION 

GOING 
PLACES? 

IT SHOULD BE! 

Add impact to your format via satellite. Radio remotes 
are exciting for listeners.. and good business for advertis- 
ers. Your station probably has all of the facilities needed 
to receive a remote satellite transmission...from almost 
anywhere in the world through IDB's services. 

Start going places with IDB! 

1 -800- IDB -COMM 

.. IDB COMMUNICATIONS 
GROUP INC. 
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x11 MIAMI -FT. LAUDERDALE- HOLLYWOOD 
ntinued from Page 16 2 

POPULATION: 2,645,200 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18 -34 

Women 
18 -34 

Men 
18 -49 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 

AC 
AOR 
BM/Easy 
CHR 
Clas 

Ctry 
Gold 
NAC 
NIT 
Rel!CC 
Span 
UC 

4.8 

12.2 

11.7 

17.1 

9.1 

8.0 

2.9 

3.5 

5.7 

N 2.4 

11.1 

8.8 

1 WGTR 
2 WHAT 
3 WEDR 
4 WPOW 
5 WXDJ 
6 WSHE 
7 WAXY 
8 WHYI 
9 WLVE 

10 WZTA 

1 WHAT 
2 WPOW 
3 WEDR 

4 WHYI 

5 WAXY 
6 WJOY 
7 WGTR 
8 WLVE 
9 WCMQ -FM 

10 WMXJ 

1 WIOD 
2 WGTR 

3 WEDR 
4 WMXJ 
5 WXDJ 
6 WHAT 
7 WAXY 
8 WSHE 

9 WLVE 
10 WPOW 

1 WHQT 
2 WCMQ -FM 
3 WLVE 
4 WEDR 
5 WMXJ 
6 WPOW 
7 WJQY 
8 WHYI 
9 WKIS 

10 WAXY 

1 WMXJ 
2 WIOD 
3 WJQY 
4 WEDR 

5 WXDJ 
6 WGTR 
7 WAXY 
8 WKIS 
9 WCMQ -FM 

10 WLYF 

1 WCMQ -FM 
2 WJQY 
3 WLVE 
4 WMXJ 
5 WKIS 
6 WEDR 
7 WHAT 
8 WLYF 
9 WAQI 

10 WAXY 

»12 NASSAU - SUFFOLK 
Continued from Page 166 

POPULATION: 2,237, 400 

FORMAT REACH DEMOGRAPHIC RANK 

Men 
18 -34 

Women 
18 -34 

Men 
18 -49 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 

AC 11.11MMOMM1.1117 .2 

AOR 8.8 

BBnd 7.1 

BMIEasy -6.2 
CHR 15.7 

Clas 2.6 
Ctry - 2.8 

Gold - 8.1 

NAC U1.0 
NIT 13.8 

Sports 2.9 

UC 2.8 

1 WBAB -FM 

2 WXRK 
3 WNEW -FM 
4 WALK -FM 

5 WORT 
6 WFAN 
7 WNSR 
8 WBLI 
9 WHTZ 

10 WKJY 

1 WBAB -FM 

2 WNSR 
3 WQHT 
4 WHTZ 
5 WBLI 
6 WALK -FM 

7 WKJY 
8 WPLJ 
9 WBLS 

10 WNEW -FM 

1 WCBS -FM 
2 WBAB -FM 
3 WXRK 
4 WALK -FM 

5 WNEW -FM 
6 WFAN 
7 WBLI 
8 WHTZ 
9 WNSR 

10 WKJY 

1 WALK -FM 

2 WKJY 
3 WBLI 
4 WCBS -FM 

5 WHIZ 
6 WBAB -FM 
7 WNSR 
8 WOHT 
g WPLJ 

10 WLTW 

1 WCBS -FM 
2 WALK -FM 

3 WXRK 
4 WBAB -FM 

5 WFAN 
6 WNEW -FM 
7 WBLI 
8 WINS 
9 WNSR 

10 WCBS 

1 WALK -FM 

2 WKJY 
3 WCBS -FM 
4 WBLI 
5 WNSR 
6 WHTZ 
7 WPLJ 
8 WYNY 
9 WLTW 

10 WEZN 

*1 NEW YORK 
Continued from Page 166 

POPULATION: 14,056,500 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 

AC MM. 8 b 

AOR MN 3.2 

BBnd M1.9 
BM/Easy MI 4.9 

CHR 13.2 

Clas IIIII 2.9 

Ctry MI 2.9 

Gold > 7.7 

NAC M1.8 
7.3 

1 WXRK 
2 WNEW-FM 
3 WQHT 
4 WHIZ 
5 WBLS 
6 WRKS 
7 WPLJ 
8 WCBS-FM 
9 WQCD 

10 WFAN 

1 WHTZ 
2 WLTW 
3 WRKS 
4 WOHT 
5 WPLJ 
6 WBLS 
7 WNSR 
8 WCBS-FM 
9 WNEW-FM 

10 WXRK 

1 WXRK 
2 WNEW-FM 
3 WCBS-FM 
4 WHTZ 
5 WORT 
6 WFAN 
7 WBLS 
8 WPLJ 
9 WLTW 

10 WRKS 

1 WLTW 
2 WHTZ 
3 WCBS-FM 
4 WRKS 
5 WPLJ 
6 WNSR 
7 WBLS 
8 WQHT 
9 WNEW-FM 

10 WXRK 

1 WXRK 
2 WCBS-FM 
3 WNEW-FM 
4 WFAN 
5 WHTZ 
6 WLTW 
7 WINS 
8 WOCD 
9 WCBS 

10 WBLS 

1 WLTW 
2 WCBS-FM 
3 WNSR 
4 WHTZ 
5 WPLJ, 
6 WRKS 
7 WBLS 
8 WINS 
9 WSW 

10 WPAT-FM 

N 
Re11CC 1.0 

Span 's.4 
Sports 2.3 
UC 7.8 
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NORFOLK- VIRGINIA BEACH -NEWPORT NEWS 
POPULATION: 1,115,200 

,r Z m STATION 
,.--z_ < v Ñ FORMAT 

FREQUENCY Q P2 Q Pv 
POWER Q Q t* o, 7/7/ 

í 
Q O Q 

9.2 10.0 11.0 11.1 9.0 O AóROR-A/F ;kW046k' 3 6 O O 3 13 98 SAGA MCG 14.7 

9.9 9.8 8.1 7.7 8.4 2 WCMS-AlF 
Ctry 

1050/100.5 
5.37kw/50kw 7 12 8 5 5 2 105 WCMS RADIO KATZ 10.4 

7.5 10.2 9.1 9.9 8.3 3 WÉOG 
SÓkw 5 7 13 10 6 O 100 JAG MMR 5.4 

6.2 6.6 6.3 8.5 8.0 4 WOW! 
SÓkw 2 5 2 3 4 6 85 WILLIS MCG 13.0 

8.9 10.0 6.8 6.7 6.9 5 WNVZ 
50Okw O O 4 6 8 10 66 CAPITOL BR. CO. REP 8.5 

4.5 4.3 6.1 4.8 6.8 6 WLTY 
40kw 6 13 3 2 5 82 LANDMARK KATZ 4.3 

6.6 5.1 5.0 5.4 6.0 7 WWDE AC 500kw 8 10 7 4 2 4 74 EDENS CHR 4.8 

6.6 6.2 5.0 5.8 5.9 8 WMYK 
91ÓÓkw 9 4 5 7 9 11 76 EDGE DUR 5.8 

4.5 3.6 4.2 3.4 5.6 9 WJQI-A/F 
AC 

1600/94.9 
5kw/50kw 10 16 9 8 7 3 87 COLEMAN TOR 3.1 

6.5 5.9 6.6 6.0 5.0 10 W GH gkw 4 2 6 9 13 18 59 SUSQUEHANA BAN 7.0 

3.2 3.5 3.5 4.5 3.2 11 
WldAR 5kw 12 20 16 12 11 7 70 LANDMARK KATZ 2.3 

2.4 1.7 2.4 1.7 3.2 12 
WXRI 105.3 

13 14 10 11 10 12 85 CBN ROS 1.4 

3.1 3.9 3.7 2.8 3.1 13 
WPCE 400kw 14 8 14 13 12 8 90 WILLIS MCG 2.7 

3.5 2.6 3.4 3.9 3.0 14 
WRAP 531kw 11 3 11 15 16 15 65 TARGET MAS 3.0 

2.4 1.8 2.1 3.0 2.5 15 
WNIS 550w 15 22 17 16 15 9 75 WNIS, INC. ROS 2.4 

2.6 2.3 2.0 2.8 2.5 16 
WSKX 
ctry jÓÓkw 16 19 12 14 14 14 88 DOWNS CBS 1.6 

0.8 2.2 1.9 1.3 1.2 17 WKEZ 94.1 
50kw 17 18 18 17 17 16 81 EURE ROS 1.0 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 AC 21.6 

AOR - 9.0 

BMIEasy - 8.3 

CHR - 11.9 

Ctry - 12.1 

Gold 3.2 

NIT 2.5 

ReIICC 3.1 

UC 16.9 

1 WNOR-FM 
2 WOW! 
3 WMYK 
4 WNVZ 
5 WGH-FM 
6 WCMS-FM 
7 WLTY 
8 WWDE 
9 WJQI-FM 

10 WXRI 

1 WLTY 
2 WOW! 
3 WNVZ 
4 WNOR-FM 
5 WGH-FM 
6 WWDE 
7 WMYK 
8 WJQI-FM 
9 WXRI 

10 WCMS-FM 

1 WNOR-FM 
2 WOW! 
3 WLTY 
4 WMYK 
5 WCMS-FM 
6 WWDE 
7 WNVZ 
8 WJQI-FM 
9 WGH-FM 

10 WTAR 

1 WLTY 
2 WOW! 
3 WWDE 
4 WNVZ 

5 WJQI-FM 
6 WCMS-FM 
7 WFOG 

8 WNOR-FM 
9 WGH-FM 

10 WMYK 

1 WNOR-FM 
2 WLTY 
3 WOW' 
4 WWDE 
5 WCMS-FM 
6 WMYK 
7 WNVZ 
8 WFOG 
9 WJQI-FM 

10 WTAR 

1 WWDE 
2 WLTY 
3 WFOG 
4 WCMS-FM 
5 WJQI-FM 
6 WOW! 
7 WNVZ 
8 WXRI 
9 WPCE 

10 WNOR-FM 
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OKLAHOMA CITY 
POPULATION: 818,800 

STATION 
9oN FORMAT 

Zyp 
CO 

13.3113.9 14.3 12.5 13.8 

13.4 12.7 12.7 11.3 12.3 

7 .6 8.1 10.0 8.4 10.0 

7.4 9.0 4.9 7.8 10.0 

7.6 6.2 6.5 6.4 7.3 

4.8 3.6 3.5 3.8 5.1 

5.7 4.3 4.9 4.6 5.0 

6.7 6.4 5.8 6.9 5.0 

4.0 4.5 3.2 6.0 4.7 

3.3 4.8 4.0 2.5 4.7 

4.6 4.4 5.8 6.7 4.4 

5.5 4.9 6.2 6.2 3.7 

3.3 3.2 7.2 6.3 2.9 

2.2 1.8 1.1 1.1 1.4 

1.0 1.5 1.2 1.1 

0 

FREQUENCY 

POWER 

KXXY-AIF 
Ctry 

1340/96.1 
1 kw/100kw 2 4 2 O 010 

2 
KJYO 
CHR 

102. 7 
100kw o 

3 
KATT 
AOR 

100.5 
100kw 3 

4 
KKNG 
& EZ 

92.5 
100kw 6 

O 3 3 4 8 

2 2 14 

14 12 9 5 2 

5 
KTOK 
N:T 

1000 
5kw 4 

6 
WKY 
Ctry 

930 
5kw 7 

18 10 11 9 3 

15 13 13 13 6 

7 
KZBS 
CHR 

8 
KRXO 
CR 

98.9 
100kw 

107.7 
100kw 

5 2 6 8 10 11 

9 

9 KLTE 
AC 

10 
KOMA 
Gold 

101.9 
100kw 11 

5 4 4 3 12 

9 5 5 8 9 

1520 
50kw 

11 KMGL 
AC 

104.1 
100kw 

12 

10 

8 9 7 7 4 

6 8 6 6 5 

12 
KEBC 
City 

94.7 
100kw 8 7 11 12 11 7 

13 
KPRW 
UC 

1140 
1kw 14 10 7 10 12 15 

14 
KJIL 
CC 

104.9 
3kw 13 12 15 14 14 10 

DEMOGRAPHIC RANK 

Men Women 
18 -34 18 -34 

1 KATT 
2 KRXO 
3 KXXY-FM 
4 KJYO 
5 KLTE 
6 KZBS 
7 WKY 
8 KMGL 
9 KTOK 

10 KOMA 

1 KXXY-FM 
2 KJYO 
3 KLTE 
4 KPRW 
5 KATT 
6 KZBS 
7 KRXO 
8 KMGL 
9 KOMA 

10 KKNG 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

15 
KOCV 800 
Rel .25kw 17 19 19 18 15 

86 NEWMARKET MEDIA MCG 12.0 

72 CLEAR CHANNEL HNWH 13.8 

87 SURREY BAN 11.2 

102 NEW CITY CHR 5.8 

67 CLEAR CHANNEL HNWH 6.0 

54 GAYLORD CHR 2.9 

49 ZUMMA KATZ 8.4 

68 DIAMOND CBS 6 .3 

67 ENTERCOM TOR 3.6 

75 DIAMOND CBS 5.7 

62 GUY GANNETT BAN 4.4 

48 INDEPENDENCE EAST 4.3 

135 SURREY BAN 4.0 

41 SWAGGART MINI. STR 2.8 

87 BOTT -- .9 

FORMAT REACH 

Men 
18 -49 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 

AC 9.1 

AOR 10.0 

BMIEasy 1 10.0 

CHR 17.3 

Ctry 
Gold 9.7 

NIT 7.3 

ReI1CC 2.5 

UC 2.9 

KATT 
KXXY-FM 
KRXO 
KJYO 
KLTE 
KMGL 
KOMA 
KZBS 
KTOK 
KKNG 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

KXXY-FM 
KJYO 
KLTE 
KMGL 
KZBS 
KATT 
KOMA 
KKNG 
KPRW 
KRXO 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

KXXY-FM 
KATT 
KRXO 
KKNG 
KMGL 
KOMA 
KJYO 
KTOK 
KLTE 
KZBS 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

KXXY-FM 
KJYO 
KOMA 
KMGL 
KKNG 
KLTE 
KPRW 
KZBS 
KRXO 
KEBC 

22.6 
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aa ORLANDO 
POPULATION: 826,000 

Z p 
m 2 m 
9 C 

c9 c9 
cA 

R, STATION 
9oÑ FORMAT 
9ÿ 

cp yi o 
c9 cP s 

FREQUENCY 
P2 ? P2c 

POWER Q. 2 2 
a o J 4í h 

V ti 

P2 
T co. á á erQ 0 

h 
h 7,/ O 2 e- ro yz 

12.1 13.4 10.0 10.6 11.9 O WWKA 
tÓÓkw 2 8 6 2 O O 107 NEWCITY KATZ 11.0 

8.2 9.1 7.1 7.8 8.6 2 WSSP 
&EZ 

104.1 
100kw 5 11 11 10 5 2 100 GUY GANNETT CHR 5.2 

10.4 8.9 6.7 6.7 7.7 3 WBJW-A/F 
CHR 

950/105.1 
5kw/100kw 

O O 5 6 6 8 59 NATIONWIDE BAN 7.2 

3.5 4.0 7.9 7.7 7.6 4 WOOL 
1Ó5kw 6 10 4 2 3 93 AMERICAN MEDIA CHR 8.0 

9.8 8.7 9.7 8.0 7.0 5 AC 
1ó. 

3 7 3 3 3 6 68 CAPITOL BR. CO. REP 5.6 . 

3.7 4.0 4.0 5.7 6.2 6 AWORTQ 91ÓÓkw 7 4 O 4 7 13 81 TK EAST 4.7 

5.5 6.1 8.0 5.8 5.6 7 WDBO 580 
5kw 8 15 15 11 10 5 77 NEWCITY KATZ 5.3 

5.2 5.9 4.7 3.9 5.6 8 CÑHRLY 100Ókw 4 2 7 8 11 9 63 GENERAL DUR 6.0 

6.8 7.0 7.4 7.6 5.5 9 OR 
RIZ 

100kw 9 5 2 5 8 16 76 SHAMROCK COM. MMR 9.7 

3.1 3.0 7.0 12.0 5.3 10 WJHM 
281.9 11 3 8 9 9 11 91 AUGUSTA HNWH 13.4 

6.1 4.9 4.3 5.4 4.8 11 WJYO 
100okw 10 19 9 7 4 4 70 METROPLEX MCG 4..7 

3.9 4.3 3.3 2.7 4.3 12 WWNZ 541w 12 18 18 14 13 7 92 GUY GANNETT CHR 3.5 

0.4 0.6 3.5 0.9 2.7 13 
WXXO 
Rel 

5kw0 16 6 12 13 14 10 129 CHAMPION K/P 1.5 

3.2 3.2 1.6 3.3 2.2 14 qOQ 3óW., 13 13 10 12 12 15 59 LITCHFIELD BAN 3.4 

2.4 2.7 1.6 1 . 1 1.8 15 B ÉZLV 91ÓÓkw 14 20 19 19 19 14 68 PASCO PINELLAS EAST 1 .3 

0.9 1.1 1.0 1.1 1.6 16 WTLN-A/F 
Re! 

1520/95.3 
5kw%3kw 15 14 20 16 15 12 60 ALTON RAINBOW KEY 1.3 

5.2 3.6 1.8 0.8 1.1 17 
WORL 
UC 

5kW0 18 12 14 15 16 17 79 WILLIE MARTIN HNWH .4 

-- -- -- -- 1.0 18 
WONQ 

g11kw 22 23 23 21 21 18 235 Q BROADCASTING LOTU -- 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 

AC 17.4 

AOR 11.7 

BM/Easy - 10.4 

CHR 13.3 

Ctry - 11.9 

Gold 7.6 

NAC 2.2 

NIT 4.3 

ReI1CC 4.3 

Span li 1.0 

UC - 6.4 

1 WDIZ 
2 WHTQ 
3 WOCL 
4 WWKA 
5 WBJW-FM 
6 WSTF 
7 WHLY 
8 WJHM 
9 WJYO 

10 WYNF 

1 WSTF 
2 WBJW-FM 
3 WOCL 
4 WHLY 
5 WHTQ 
6 WWKA 
7 WJHM 
8 WDIZ 
9 WJYO 

10 WSSP 

1 WOCL 
2 WHTQ 
3 WWKA 
4 WDIZ 
5 WSTF 
6 WBJW-FM 
7 WJYO 
8 WDBO 
9 WHLY 

10 WJHM 

1 WSTF 
2 WWKA 
3 WOCL 
4 WBJW-FM 
5 WJYO 
6 WHLY 
7 WJHM 
8 WSSP 
9 WHTQ 

10 WDIZ 

1 WOCL 
2 WWKA 
3 WHTQ 
4 WSTF 
5 WDIZ 
6 WJYO 
7 WSSP 
8 WDBO 
9 WBJW-FM 

10 WJHM 

1 WWKA 
2 WSTF 
3 WJYO 
4 WOCL 
5 WSSP-FM 
6 WJHM 
7 WBJW-FM 
8 WHLY 
9 WDIZ 

10 WXXO 
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PHILADELPHIA 
POPULATION: 4,084,900 

4.8 6.5 7.0 6.7 7.9 

STATION 
FORMAT 

Oy 
ÿ0 

OWEGX 
CHR 

FREQUENCY 

POWER 

106.1 
23kw 3 o 3 3 4 11 79 MALRITE CHR 9.0 

8.1 7.7 7.8 8.0 7.7 2 WMMR 
AOR 

93.3 
25kw 

2 3 000 12 75 LEGACY & SILL. KATZ 9.9 

7.8 7.1 8.2 7.1 7.5 3 WUSL 
UC 

98.9 
18kw 

6 2 2 2 6 13 103 TAK MCG 10.3 

8.0 7.3 6.9 6.8 6.5 4 KYW 
News 

1060 
50kw 

O13 12 12 10 0 49 GROUP W G/W 5 .3 

7.4 7.6 6.1 5.9 5.7 5 
WEAZ 
B.iEZ 

101.1 
12 5kw 5 20 9 8 5 2 74 WEAZ, INC. MCG 4 .0 

4.6 5.9 6.3 6.6 5.1 6 WPEN 
Nost 

950 
5kw 

14 25 26 18 18 6 109 GREATER MEDIA MMR 5.4 

4.6 4.7 4.8 5.8 4.9 7 WYSP 
CR 

94.1 
16kw 4 4 4 4 9 17 60 INFINITY TOR 7.1 

5.8 5.4 5.5 4.5 4.8 8 WKSZ 
AC 

100.3 
35kw 

7 8 8 6 3 3 76 WKSZ, INC. HNWH 2.9 

4.7 4.5 4.1 4.1 4.7 9 WMGK 
AC 

102.9 
8 5kw 8 15 5 5 2 5 77 GREATER MEDIA MMR 3.1 

5.2 5.3 4.4 4.6 4.6 10 WWDB 
Talk 

96.5 
50kw 12 26 15 15 15 9 93 PANACHE REP 5.2 

3.5 4.6 4.3 4.5 4.1 11 
WXTU 
Ctry 

92.5 
50kw 13 17 14 11 7 4 86 BEASLEY REP 4.2 

WSNI 
3.3 2.8 3.4 4.6 4.0 12 AC 

104.5 
16kw 9 5 7 7 8 8 66 PYRAMID DUR 3.3 

2.9 2.6 4.1 3.4 3.2 13 
WCAU 
News 

1210 
50kw 10 14 18 17 17 10 53 CBS CBS 2.8 

1.5 
WIP 

1.1 1.0 1.6 3.1 14 Sports 
610 
5kw 11 11 13 14 12 7 55 SPECTACOR KATZ 2.2 

3.9 3.6 3.5 3.6 3.0 15 
WDAS FM 
uC 

105.3 
3.8kw 16 7 6 9 13 18 69 UNITY BAN .6 

2.4 2.5 2.5 2.3 2.5 16 WIOQ 
Gold 

102.1 
30kw 17 16 10 10 11 15 61 EZ MCG 2.0 

1.9 2.1 1.7 2.2 2.4 17 WFLN 
Clas 

95. 7 
50kw 18 30 16 16 16 14 82 FRANKLIN CMBS 2.7 

3.5 3.0 3.0 2.3 2.4 18 WOGL 
Gold 

98.1 
12.5kw 15 10 11 13 14 16 52 CBS CBS 1.9 

1.2 1.0 1.2 1.1 1.0 19 
MIDAS 
UC 

1480 
5 -1kw 21 19 20 20 21 19 68 UNITY BAN .6 

DEMOGRAPHIC RANK 

Men 
18 -34 

Women 
18 -34 

Men 
18 -49 

1 WMMR 
2 WYSP 
3 WUSL 
4 WEGX 
5 WDAS-FM 
6 WMGK 
7 WIP 

8 WSNI 
9 WEAZ 

10 WKSZ 

1 WUSL 
2 WEGX 
3 WMMR 
4 WSNI 
5 WMGK 
6 WYSP 
7 WDAS-FM 
8 WKSZ 
9 WEAZ 

10 WIOQ 

1 WMMR 
2 WYSP 
3 WUSL 
4 WEGX 
5 WIP 
6 WMGK 
7 WDAS-FM 
8 KYW 
9 WSNI 

10 WIOQ 

FORMAT REACH 

Women 
18-49 

Men 
25 -54 

Women 
25 -54 

AC 
AOR 

13.5 

7.7 

BBnd 
BM/Easy 
- 5.1 

5.7 
1 WEGX 
2 WUSL 

1 WMMR 
2 WYSP 

1 WMGK 
2 WKSZ 

3 WMMR 3 WIP 3 WEGX CHR 7.9 

4 WKSZ 4 KYW 4 WEAZ CIaS I. 2.4 

5 WMGK 5 WMGK 5 WSNI Ctry MMI 4.1 

6 WSNI 6 WXTU 6 WUSL Gold 9.8 
7 WEAZ 7 WUSL 7 WXTU N/T 14.3 
8 WXTU 8 WEGX 8 WMMR 
9 WDAS-FM 9 WEAZ 9 KYW Sports MI 3.1 

10 WIOQ 10 WSNI 10 WIOQ UC - 11.5 
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PHOENIX 
POPULATION: 1,683,300 

-IN .:Z 

<` 
á, 

t 
ci) 

N 
G ...1A 

2 
C 9 

mw ch 

ma 
STATION 

< 
.2)", < + FORMAT 

- 90 0`) W 1 

2 
FREQUENCY Q 2 _ A- 

e Q- Q- e-P Q er Q- P g o POWER , a a a O q- 
íT . 0 h rp / Q 44' 

UJ ^ry .a ti h 
P 2 Q-zv ry ,c 

17.4 14.1 13.0 1.6 14.0 O KNIX-AIF 
Ctry 6ókw%ióókw 2 5 2 O O O 101 BUCK OWENS KATZ 13.4 

13.2 11.5 9.5 9.8 9.7 2 KMEO-AIF 
B/EZ 

740/96.9 
1-. 29/100kw 4 16 14 12 8 2 106 GROUP W G/W 4.4 

10.6 11 . 1 9.5 0.7 9.5 3 KZZP-AIF 
CHR 

1310/104.7 
5-.5kw/100kw 

O 0 3 2 3 7 69 NATIONWIDE MCG 13.8 

6.3 10.2 10.5 0.3 8.3 4 N/TAR 
Skw 3 25 11 6 5 3 72 PHOENIX CBS 8.0 

6.7 6.2 7.0 7.3 7.1 5 ÁÓRD 
9lÓÓ 

kw 7 3 O 3 6 13 91 TRI-CITY BAN 11.7 

3.9 3.4 4.4 4.6 6.1 6 
KKLT 985 kw 6 6 4 4 2 4 75 PHOENIX CBS 2.9 

3.1 3.2 3.8 4.1 4.8 7 KOY-FM 
CHR 

95.5 
100kw 5 2 6 8 11 11 59 EDENS CHR 4.3 

2.7 3.7 4.1 2.8 4.6 g KOOL-FM 
Gold 

94.5 
100kw 9 10 8 5 4 6 72 ADAMS HNWH 3.4 

2.1 2.9 2.6 2.0 3.4 9 KESZ 9.9 
900kw 12 11 7 7 7 12 76 DUFFY EAST 1.2 

2.8 3.2 4.3 4.1 3.3 10 
ÑFYI 5kw 14 17 15 15 14 8 81 BROADCAST GR. REP 3.9 

3.8 3.9 4.5 4.2 3.2 11 
KS 

1Ó00kw 11 24 9 9 9 16 59 COOK INLET MMR 5.3 

3.1 4.1 4.3 3.9 3.0 12 ÁÓR 
B 91ÓÓkw 

10 9 5 10 13 20 50 SANDUSKY TOR 5 .0 

3.0 3.6 2.8 3.3 2.9 13 
KÑR R 

91ÓÓkw 8 4 10 14 

. 

16 22 44 BROADCAST GR. REP 4.6 

4.6 3.0 3.2 3.2 2.8 14 
KAMJ-AIF 1230/101.5 

13 22 12 11 12 9 64 EZ BAN 2.5 

2.5 2.4 2.4 1.7 2.6 15 
GOOL 

5kw 15 7 19 13 10 5 75 ADAMS HNWH 1.7 

2 .6 1.5 1 . 7 1.7 2 . 0 16 B B n d F 
1360 t k w 1 ' 1 20 26 26 22 10 87 CANYON - - 1 . 1 

1.1 0.5 0.0 1.0 1.2 17 
KP VA 8kw 

21 8 13 16 17 23 92 BETACOM LOTU .6 

1.2 1.1 1.5 1.2 1.0 18 ÑOY 550 16 21 23 20 20 14 44 EDENS CHR .9 

1.2 0.9 1 . 1 1.4 1.0 19 
ÑGRX 100.3 

w 20 15 16 17 16 
- 

17 62 DAYTONA -- 1 .2 
N 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 

AC - 12.3 

AOR -10.1 
BBnd 3.0 

BM/Easy -9.7 
CHR 17.2 

Ctry . 14.0 

Gold - 10.4 

NAC 11.0 
NIT 11.6 

Span I 1.2 

1 KUPD 

2 KNIX-FM 
3 KDKB 
4 KSLX 
5 KZZP-FM 
6 KOY-FM 
7 KOOL-FM 
8 KKFR 
9 KESZ 

10 KTAR 

1 KZZP-FM 
2 KKLT 
3 KUPD 
4 KNIX-FM 
5 KESZ 

6 KOOL-FM 
7 KOY-FM 
8 KKFR 
9 KAMJ-FM 

10 KDKB 

1 KNIX-FM 
2 KUPD 

3 KZZP-FM 
4 KSLX 
5 KDKB 
6 KTAR 
7 KOOL-FM 
8 KKLT 
9 KOY-FM 

10 KOOL 

1 KZZP-FM 
2 KNIX-FM 
3 KKLT 
4 KOOL-FM 
5 KESZ 
6 KUPD 

7 KOY-FM 
8 KAMJ-FM 
9 KMEO-FM 

10 KOOL 

1 KNIX-FM 
2 KTAR 
3 KOOL-FM 
4 KSLX 
5 KUPD 

6 KZZP-FM 
7 KKLT 
8 KDKB 
9 KOOL 

10 KFYI 

1 KNIX-FM 
2 KKLT 
3 KZZP-FM 
4 KESZ 

5 KMEO-FM 
6 KOOL-FM 
7 KOY-FM 
8 KAMJ-FM 
9 KOOL 

10 KUPD 
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°18 PITTSBURGH 
POPULATION: 1,964,400 

G -c\ ?: 
m r r } 9 

(D CO yZCZ. 
CP CO I` 

STATION 
FORMAT 

FREQUENCY 

POWER 

14.3 

11.3 

8.2 

5.6 

3.4 

3.6 

3.1 

5.2 

4.2 

4.9 

3.2 

5.5 

2.2 

2.2 

1.1 

0.3 

13.2 15.4 16.9 13.4 o KDKA 
AC 

1020 
50kw o 10 12 7 2 o 

9.7 10.3 10.4 8.4 2 WBZZ 
CHR 

93.7 
41kw 2 o 2 2 3 9 

10.3 7.4 7.7 8.2 3 WSHH 
B/EZ 

99.1 
10.5kw 5 16 11 9 6 2 

5.7 5.4 6.4 8.0 4 AWDVE 102.5 
55.1 kw 3 2 o o 4 10 

5.8 5.4 5 .6 6.1 5 WWSW-FM 
Gold 

94.5 
50kw 6 6 5 3 o 3 

3.2 4.0 3.6 5.0 6 WTAE 
Talk 

1250 
5kw 4 20 13 11 11 6 

4.0 3.0 4.8 4.9 7 WLTJ 
AC 

92.9 
47kw 8 13 6 4 5 4 

5.6 6.2 6.3 4.6 8 WAMO-FM 
uc 

105.9 
72kw 10 3 3 5 9 11 

4.1 3.5 3.7 4.5 9 WDSY 
Ctry 

107.9 
50kw 11 5 10 10 8 5 

3.6 3.8 4.7 4.4 10 WHTX 
AC 

96.1 
50kw 7 11 7 6 7 7 

3.6 3.8 2.9 4.2 11 WJAS 
BBnd 

1320 
5kw 13 18 25 24 16 8 

5.4 6.4 5.5 3.6 12 WMYG 
CR 

96.9 
45kw 9 8 4 8 10 14 

2.9 2.9 1.9 2.2 13 KOV 
News 

1410 
5kw 12 23 20 20 19 12 

3.1 2.0 2.9 1.9 14 WYDD 
CHR 

104.7 
50kw 14 4 8 12 14 25 

1.3 1.7 0.7 1.7 15 WMXP 
AC 

100.7 
50kw 15 7 9 13 12 20 

0.5 0.7 0.6 1.1 16 WYTK 
Ctry 

95.3 
3kw 31 26 14 14 13 17 

CO 

CO 
Q íl 

/r Q 2 * 4., O 2Q- - 

85 GROUP W G/W 12.6 

69 EZ BAN 10.8 

101 RENDA EAST 7.2 

83 GREAT AMERICAN CHR 9.4 

76 SHAMROCK BR. MCM 5 .2 

61 HEARST KATZ 4.1 

91 WLTJ INC. DUR 2.7 

93 SHERIDAN HNWH .9 

95 ENTERCOM CBS 5.2 

66 HEARST KATZ 3.0 

105 RENDA EAST 2.0 

66 BENNS MMR 5.9 

54 CALVARY 1.7 

49 GATEWAY ROS 2.2 

51 PENN MEDIA 1.5 

20 5 WASHINGTON BR DOME .6 

DEMOGRAPHIC RANK 

Men 
18 -34 

1 WDVE 
2 WMYG 
3 WWSW-FM 
4 WBZZ 
5 WAMO-FM 
6 WHTX 
7 WYDD 
8 WMXP 
9 WTAE 
0 KDKA 

Women 
18 -34 

1 WBZZ 
2 WAMO-FM 
3 WLTJ 
4 WWSW-FM 
5 WDVE 
6 WHTX 
7 WMYG 
8 WDSY 
9 WYDD 

10 WMXP 

Men 
18 -49 

1 WDVE 
2 WWSW-FM 
3 WMYG 
4 WBZZ 
5 WHTX 
6 KDKA 
7 WLTJ 
8 WAMO-FM 
9 WTAE 

10 WSHH 

Women 
18 -49 

1 WBZZ 
2 WLTJ 
3 WAMO-FM 
4 WWSW-FM 

5 WSHH 

6 WHTX 
7 KDKA 
8 WDSY 
9 WDVE 

10 WMYG 

Men 
25 -54 

1 WWSW-FM 
2 WDVE 
3 KDKA 
4 WHTX 
5 WMYG 
6 WBZZ 
7 WDSY 
8 WLTJ 
9 WSHH 

10 WTAE 

Women 
25 -54 

1 WBZZ 
2 KDKA 
3 WLTJ 
4 WSHH 

5 WWSW-FM 
6 WHTX 
7 WDSY 
8 WAMO-FM 
9 WDVE 

10 WTAE 

FORMAT REACH 

AC 
AOR 8.0 

BBnd MN 4.2 

BMIEasy 8.2 

CHR - 10.3 

Ctry 5.6 

Gold 9.7 

NIT 7.2 

UC 4.6 

24.4 
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PORTLAND 
POPULATION: 1,334,200 

N 

1-Z-- 

cPO 3 ;0` STATION - - c- v - 

r- 
m9 ZC c9 vy 

FORMAT 

& cD m d) 'a° " cv cv cv CP 1:5- 

.. 

FREQUENCY T c Q co C r Q Q- et Q e- Q 
. Q- 2 Q- c., POWER 41 

4a 
bo, nv. 

O.' 
4' 2 m 

Jr ti c6 h h _. Q / ry rP V L Q O 2 Q 

8.0 10.8 9.1 9.3 8.2 KKR ZfM 
100kw O O 3 4 11 69 GREAT AMERICAN KATZ 11.8 

5.9 5.4 4.9 5.7 7.7 2 

. 

KXLz -FM 
. 

95ó.w 8 17 9 11 10 2 112 KAYE -SMITH MCG 3.3 

5.3 6.7 5.6 8.0 7.3 3 
KXYQ 

1Ó5.w 2 2 2 4 12 13 74 DAYTONA BAN 9.6 

6.9 6.9 6.5 7.2 7.1 4 
KIN 

5 11 3 O O 5 86 KING MMR 6.8 

4.6 4.4 7.2 6.0 6.6 5 AC 
10 
1000kk w 3 3 5 2 2 6 70 TRUMPER DUR 4.9 

7.9 5.9 6.9 7.3 6.2 6 
NT 

5Ö10kw 4 21 15 13 8 2 67 KAYE -SMITH MCG 5.3 

5.7 7.6 6.3 5.7 5.5 7 KEX 
AC 50kw 6 23 14 9 6 3 75 GREAT AMERICAN KATZ 5.3 

5.9 6.4 5.7 8.1 5.2 8 KUPL -FM 
Ctry 

98.5 
g 7 10 7 3 80 SCRIPPS HOWARD BAN 5.5 

5.6 4.5 5.0 5.0 4.6 9 KGON 92ó.w 7 4 6 6 9 12 64 ACKERLY HNWH 7.4 

5.1 4.2 5.2 5.2 4.3 10 KMJK 
1Ó68w 12 16 4 5 5 15 74 ENGEL CHR 5.3 

5.3 2.8 3.1 3.8 3.6 11 KYTE -FM 
Clas 

to11 
100kw 

10 8 13 12 11 8 56 HENRY CHR 3.5 

2.4 4.5 4.7 3.9 3.4 12 KKSN -FM 
Gold 

97t 
100kw 13 6 12 8 7 7 64 HERITAGE EAST 3.4 

3.6 5.1 4.1 3.7 3.4 13 EB dE 
970 14 13 19 18 17 9 81 HENRY CHR 2.3 

0.0 0.0 0.6 0.0 2.6 14 KZRC 
1010 23 10 7 10 15 23 251 DAYTONA BAN .9 

1.5 1.7 1.8 1.5 2.2 15 KKPDQ -FM 
Rel 93ó.w 15 15 21 17 14 10 63 SALEM -- 2.3 

4.9 4.1 3.1 1.8 2.1 16 Kq W 620 11 14 8 14 13 16 35 KING MMR 2.1 

3.5 3.1 3.4 2.3 1.6 17 KWJJ -FM 
Ctry 

99.5 
100kw 16 24 16 16 16 14 56 PARK REP 3.5 

0.0 0.0 0.8 0.5 1.6 18 KBMS 
120kw 22 5 11 15 20 20 120 CHRIS BENNETT -- -- 

0.9 1.1 1.0 1.3 1.0 19 KUPL 
Ctry 1330 5kw 20 19 20 20 19 17 69 SCRIPPS HOWARD BAN .9 

DEMOGRAPHIC RANK FORMAT REACH 

AC 12.1 

AOR 14.3 

BBnd 3.4 

BM /Easy - 7.7 

CHR 15.5 

Clas 3.6 
Ctry 7.8 

Gold - 9.8 

NIT 6.2 

RelICC 2.2 

UC 1.6 

Men 
18 -34 

Women 
18 -34 

Men 
18-49 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 

1 KMJK 
2 KKRZ 
3 KGON 
4 KXYQ 
5 KINK 
6 KZRC 
7 KKCW 
8 KGW 
9 KYTE -FM 

10 KXL-FM 

1 KKCW 
2 KKRZ 

3 KINK 
4 KXYQ 
5 KGON 
6 KMJK 
7 KZRC 
8 KBMS 
9 KUPL -FM 

10 KXL-FM 

1 KINK 
2 KMJK 
3 KKRZ 
4 KGON 
5 KXYQ 
6 KKCW 
7 KKSN -FM 
8 KZRC 
9 KEX 

10 KXL 

1 KKCW 
2 KINK 
3 KKRZ 
4 KXYQ 
5 KUPL 
6 KGON 
7 KMJK 
8 KEX 
9 KXL-FM 

10 KKSN -FM 

1 KINK 
2 KMJK 
3 KKCW 
4 KGON 
5 KKRZ 
6 KKSN 
7 KUPL -FM 
8 KEX 
9 KXL 

10 KYTE -FM 

, 1 KKCW 
2 KINK 
3 KUPL -FM 
4 KKRZ 
5 KEX 

6 KXL -FM 
7 KKSN 
8 KXL 
9 KMJK 

10 KYTE -FM 
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"28 PROVIDENCE- WAR WICK-PA WTUCKET 
POPULATION: 1,259,400 

\2 ;m 
\ STATION 

9 << Á+ FORMAT 

as \ y2p1 

FREQUENCY 

POWER 

13.5 15 .4 16.8 14.3 12.8 o WPRO-FM 92.3 
39kw o OOO3 85 

11.3 10 .5 12.4 8.0 8.9 2 WLKW 
8/EZ 

101.5 
50kw 

3 15 15 7 5 0 105 

9.7 8.4 7.9 8.2 8.4 3 WHJY 
AOR 

94.1 
50kw 

2 2 2 2 2 11 88 

5.6 4.0 5.4 4.0 6.1 4 WSNE 
AC 

93.3 
50kw 

4 14 3 3 3 4 84 

6.3 6.0 4.9 6.1 6.1 5 WWLI 
AC 

105.1 
50kw 

6 7 4 4 4 2 91 

7.1 6.7 6.3 6.9 5.3 6 WHJJ 
N,' T 

920 
5kw 

5 35 16 12 9 5 79 

5.0 5.7 4.4 4.8 3.6 7 WPRO 
AC 

630 
5kw 

7 16 21 14 11 6 59 

1.8 

3.3 

2.7 1.7 1.7 3.0 WMYS 
AC 

98.1 
50kw 11 33 9 8 6 7 88 

2.7 2.2 3.8 2.8 9 WBRU 
AOR 

95.5 
20kw 8 3 5 5 8 19 54 

1.5 3.3 2.2 1.9 2.6 10 WHIM 
Ctry 

1110 
5kw 19 37 28 16 13 9 129 

CAP CITIES /ABC 

WILKS/SCHWARTZ 

F EDERAL 

BAN 

CHR 

BECK -ROSS 

TMZ 

14.7 

7.0 

KATZ 10.8 

EAST 

FEDERAL 

MCG 

6.7 

4 .6 

KATZ 

CAP CITIES /ABC 

HALL 

BROWN BC SERVICE 

1.6 1.3 2.1 2.3 2.4 11 WWAZ 
Band 

790 
5kw 13 25 36 33 29 10 100 

2.0 2.2 2.1 2.6 2.3 12 WWRX 
AOR 

103.7 
50kw 10 12 7 6 10 17 68 

1.0 2.3 2.7 4.0 2.3 13 WODS 
Gold 

103.3 
12.5kw 9 6 14 10 7 8 65 

0.8 0.9 1.7 0.8 2.0 14 WZLX 
CR 

100.7 
50kw 17 10 6 9 12 29 96 

2.2 1.2 0.7 2.5 2.0 15 WBSM 
N T 

1420 
5 -1kw 22 28 32 32 24 14 125 

1.1 0.9 1.2 1.1 1.8 16 WPLM-FM 
BBnd 

99. 1 

50kw 16 40 31 30 35 13 87 

0 .0 0.0 0.3 2.3 1.8 17 
WWKX 
UC 

106.3 
3kw 14 5 8 11 23 39 80 

1.2 0.6 1.2 1.1 1.6 18 WZOU 
CHR 

94.5 
11.5kw 12 4 10 13 17 21 66 

1.2 1.4 2.1 1.5 1.3 19 WBZ 
AC 

1030 
50kw 21 22 35 26 25 15 80 

1.1 1.2 1.4 0.6 1.2 20 WICE 
CR 

550 
ikw 18 27 25 15 14 12 60 

0.7 1.5 1.0 1.1 1.1 21 WALE 
Talk 

1400 
1 kw 28 18 39 37 37 35 106 

1.7 1.1 1.2 1.2 1.0 22 WBOS 
Ctry 

92.9 
1 7kw 24 21 23 21 18 16 82 

1.0 0.6 0.6 0.8 1.0 23 WBCN 
AOR 

104.1 
19.5kw 23 13 11 17 15 31 

DEMOGRAPHIC RANK 

Men 
18 -34 

1 WHJY 
2 WPRO-FM 
3 WSNE 
4 WZLX 
5 WBRU 

6 WWRX 
7 WWLI 
8 WBCN 
9 WWKX 

10 WODS 

60 

EAST PROVIDENCE 

TMZ 

WESTERLY 

BAN 

5.8 

3.6 

1.9 

3.3 

2.1 

1.2 

CBS 

COOK INLET 

SAGE 

PLYMOUTH 

DUR 2.0 

CBS 2.2 

C HR 1.9 

CHR 2 .6 

GROUP W 

BEAM 

INFINITY 

.9 

REP 4.1 

EAST 1.8 

G/W 1.6 

REP .7 

MCG .5 

DUR 1.0 

TOR .4 

FORMAT REACH 

Women 
18 -34 

Men 
18 -49 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 AC 

AOR 
BBnd 
BMIEasy 
CHR 
Ctry 
Gold 
NIT 
UC 

1111114 2 

3.6 

5.5 

1.8 

8.9 

8.4 

20.1 

14.5 

14.4 

1 WPRO-FM 
2 WHJY 
3 WSNE 
4 WWLI 
5 WBRU 
6 WWKX 
7 WMYS 
8 WWRX 
9 WZOU 

10 WXKS-FM 

1 WHJY 
2 WPRO-FM 
3 WSNE 
4 WWLI 
5 WWRX 
6 WZLX 
7 WBRU 
8 WLKW 
9 WODS 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

WPRO-FM 
WWLI 
WSNE 
WHJY 
WMYS 
WBRU 

WLKW 
WWKX 
WODS 
WZOU 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

WHJY 
WLKW 
WPRO-FM 
WSNE 
WWLI 
WODS 
WWRX 
WBRU 
WHJJ 
WICE 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

WPRO-FM 
WWLI 
WSNE 
WHJY 
WMYS 
WLKW 
WODS 
WHJJ 
WHIM 
WBRU 10 WHJJ 
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RIVERSIDE-SAN BERNARDINO __gm 
POPULAON: 1,074,800 

.11 2 
G 

7 < 20 

03 di c. cP 
cP en 

5. 
STATION 

< v' o } FORMAT 

CP ÿ'o 
CP 1-z 

A. 

FREQUENCY 2 Qtr v 
CZ- Q Q Q Q Q 2 2 Q POWER , , y , a a .O Q ' 

rz- Jír .. a 
h Q 

CZ x cr 
V ..`ti ^í ti ch vr O 2 Q roy 

7.3 8.1 8.1 5.6 8.0 DZUO 
88kw 5 34 34 15 8 134 HENRY KATZ 3.0 

7.0 7.4 6.3 8.9 7.7 2 KGGI 31kw O O O O 2 5 68 AMERICAN MEDIA MCG 11.5 

5.0 4.8 5.4 6.5 5.8 3 KRTH -FM 
Gold 

101.1 
58kw 3 10 5 2 0 2 71 RICO GENERAL REP 5.4 

6.2 6.0 6.0 4.8 5.3 4 KIIS -FM 
CHR 

102.7 
8kw 2 2 4 5 5 6 61 GANNETT MCG 7.5 

5.7 4.1 4.5 3.6 4.7 5 
KCAL -FM 
AOR 

96.7 
3kw 9 9 2 3 4 16 88 SBR TOR 6.3 

4.2 5.9 5.1 5.6 4.4 6 BOOS 63.1kw 6 8 3 4 3 14 75 CAP CITIES /ABC KATZ 9.4 

3.6 4.1 4.1 3.6 3.5 7 AOST 
C 

103.5 
12. 4 11 11 6 6 3 53 COX CHR 3.5 

2.6 3.2 3.2 2.8 3.5 8 News 
1070 

10 36 18 21 14 7 67 CBS CBS 3.1 

3.7 2.8 3.2 3.2 3.4 9 alk 50kw 7 20 15 8 7 4 58 COX CHR 2.5 

2.0 1.5 2.6 1.8 2.7 10 AO 5.6kw 13 3 6 9 22 46 74 INFINITY TOR 4.3 

1.3 2.2 2.4 2.3 2.4 11 BBndM 1kw 17 41 28 31 33 18 96 HENRY KATZ 1.3 

2.3 2.5 2.3 2.0 2.4 12 ACBIG 105kw 11 16 16 12 10 8 56 BONNEVILLE INTL CBS .9 

2.8 2.6 4.3 5.1 2.3 13 CtryKC 535kw 16 19 27 24 17 9 82 RIVERDINO HNWH 1.5 

1.0 2.1 1.7 2.2 2.3 14 Cfy 
92.7 

18 17 12 14 13 10 100 RIVERSIDE COU. BAN 1.2 

1.2 0.6 0.0 1.2 2.3 15 1kw0 25 7 7 7 12 22 146 INLAND EMPIRE KT -H -- 
2.6 3.1 2.6 1.6 2.3 16 (CHOR 

A 
381kw 8 4 8 11 18 28 42 KOLA, INC. BAN 2.9 

1. 0 1.2 1 . 1 1.2 2.0 17 áóÁ 
-FM 93.1 

28.5kw 15 37 9 10 9 15 72 CBS CBS 1 .0 

1.6 2.1 1.0 1.5 2.0 18 NACVV 58kw 14 45 14 13 11 11 64 METROPOLITAN BAN 1.9 

2.3 2.7 2.0 2.1 1.6 19 
KWR 
CHR 72kw 12 5 10 16 28 41 43 EMMIS HNWH 3.5 

1.8 0.8 1.2 1.4 1.4 20 ACOO 53kw 20 14 19 18 15 13 65 WESTWOOD ONE HNWH .8 

2.3 2.0 2.3 2.5 1.3 21 TekBC 
790 

23 44 25 30 29 34 69 CAP CITIES /ABC KATZ 1.2 

0 .6 0.5 0.8 0.6 1 .3 22 Gold 
A 

5ó 20kw 27 13 24 19 16 12 86 GREATER MEDIA MMR . 2 

0.4 0.6 0.4 0.3 1.2 23 BJEZZI 
98.7 

34 25 38 36 38 21 102 COMMAND BAN .6 

1 .7 0.9 1 . 1 1 .9 1. 1 24 Sp nn 

1410 kw 22 23 13 17 21 16 57 SBR LOTU -- 

0.7 0.3 1.1 1.4 1.1 25 5kw0 24 42 21 20 19 25 62 AMERICAN MEDIA MCG .9 

0.6 0 . 3 1 . 1 0.4 1 . 1 26 AOR 
KNAC 

1. 5kw 29 6 17 22 43 48 81 FLAGSHIP K/P . 8 

3.0 2.9 2.3 1.0 1.0 27 ACOLH 50kw 19 12 30 25 24 20 48 MAJOR MARKET EAST .7 

2.3 1.8 1.8 1.5 1.0 28 
Ktry 

3kw 31 43 33 28 25 19 82 BEST -- 1.8 

1.2 1.6 1.5 1.7 1.0 29 Ctry 49kw 36 46 20 23 20 26 106 MALRITE EAST 1.6 

1.3 1.0 0.4 0.4 1.0 30 
KFAC -FM 
Clas 

92.3 
55kw 26 21 39 29 26 17 62 CLASSIC MCG 1.1 
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ROCHESTER 
POPULATION: 832,200 

\ 
N 

? m STATION 
< v' c Z o + FORMAT c ÿ 

cP 6 o tP 2OS 
cv w o (P x 

1 

o 

- - 
FREQUENCY Q P Q 

Q- Q Q- Q Q- Q- 2 Q- Q 
POWER , p , p p O l 

p h , Q m e J ti 4í <ó h h , 'R- <4./ ry ZP ^ ti ^) R- O 2 Q y 

13.7 15 .2 16 .0 16 .5 17 .1 ® AOR 
96.5 
50k 2 2 O O O 6 106 STONER TOR 19.7 

14.4 14.9 13.4 14.5 12.4 2 WPXY-A/F 
CHR 

1280.i97.9 
5kwi50kw 

®® 2 2 
. 

5 8 78 PYRAMID MMR 
. 

14.4 

8.4 7.7 11.3 7.9 9.6 3 
WBEE 

5ók 6 13 5 5 3 O 111 HERITAGE MEDIA KATZ 7.1 

11.1 9.4 9.6 8.2 9.2 4 WVOR 
AC 8ó0w 3 4 4 3 2 2 74 LINCOLN GROUP MCG 10.7 

8.2 8.7 10.7 8.9 8.5 5 WHAM 
AC 90kw 4 12 8 8 7 3 79 LINCOLN GROUP MCG 7 .0 

6.0 6.4 6.1 6.9 7.8 6 WRMM 
AC 

101.3 
27kw 5 7 3 4 4 5 82 DORTON CHR 5.9 

8.0 6.9 6.4 6.2 5.9 7 WIB- 
EZ 

SH 95.1 
50kw 8 15 10 9 9 4 97 GREAT LAKES REP 3.6 

3.9 5.9 3.9 4.6 4.6 8 WDKX 
8kw9 9 3 6 7 8 10 79 MONROE ROS 8.5 

5.8 4.5 4.0 7.0 4.3 9 
WKLX 

5ókw 7 6 7 6 6 7 54 ONTARIO SHORE DUR 4.9 

2.7 3.2 2.9 2.2 3.4 10 WEZO 595kw 10 18 17 10 10 
- 

9 92 
r 

DORTON CHR 1.4 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 AC 25.5 

AOR 17.1 

BBnd 3.4 

BMIEasy 5.9 

CHR 12.4 

Ctry 9.6 

Gold 4.3 

UC 4.6 

1 WCMF 
2 WPXY-FM 
3 WBEE 
4 WVOR 
5 WRMM 
6 WDKX 

7 WHAM 
8 WKLX 

9 WMJQ 
10 WGR-FM 

1 WCMF 
2 WPXY-FM 
3 WRMM 
4 WVOR 
5 WDKX 

6 WKLX 

7 WBEE 
8 WZSH 
9 WHAM 

10 WMJQ 

1 WCMF 
2 WVOR 
3 WPXY-FM 
4 WBEE 
5 WRMM 
6 WKLX 

7 WHAM 
8 WDKX 
9 WZSH 

10 WGR-FM 

1 WPXY-FM 
2 WCMF 
3 WRMM 
4 WVOR 

5 WBEE 
6 WKLX 
7 WDKX 
8 WZSH 
9 WHAM 

10 WEZO 

1 WCMF 
2 WVOR 
3 WBEE 
4 WRMM 
5 WPXY-FM 
6 WHAM 
7 WKLX 
8 WDKX 
9 WZSH 

10 WEZO 

1 WVOR 
2 WBEE 
3 WRMM 
4 WCMF 
5 WPXY-FM 
6 WKLX 
7 WDKX 
8 WZSH 
9 WHAM 

10 WEZO 

HIT THE 
ROAD 
JOCK! 

Add impact to your format via satellite. 
Radio remotes are exciting for listeners.. 
and good business for advertisers. Your 

station probably has all of the facilities 
needed to receive a remote satellite 
transmission...from almost anywhere in 

the world through IDB's services. 

Start going places with IDB! 

1- 800 -IDB -COMM 

IDB COMMUNICATIONS 
GROUP INC. 
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SA CRA MENTO 
POPULATION: 1,157,300 

N 
ÿ ÿ STATION 

m r o+ FORMAT 

OD 
m m OD 

15. 
co 

2 

2 
FREQUENCY R ,?' 4 

POWER a a a F O e 

O 2 Q ti 0 P 

8.3 8.9 7.8 8.8 8.8 O KFBK 
ó53w 2 9 11 9 6 0 83 GROUP W G/W 8.5 

8.0 7.5 5.5 9.0 7.1 2 KRAK -FM 
Ctry 

105.1 
50kw 

6 6 7 O 2 3 85 EZ KATZ 8.4 

10.1 11.4 8.7 7.5 7.0 3 KCTC 
B;EZ 

96.1 
50kw 

7 8 12 12 7 2 87 TRIBUNE CHR 3.4 

1.1 0.0 2.7 4.3 7.0 4 KOPT 
NAC 

100.5 
115kw 

8 10 5 3 O 4 89 DUCHOSSOIS REP 5.2 

8.0 8. 1 6.9 6.8 5.9 5 K 
AC 

XOA-FM 
107. 

3 7 4 2 3 6 58 BROWN BAN 5.3 

4.1 6.7 5.8 5.8 5.8 6 
KR O 93.7 

9 4 O 5 12 20 77 FULLER- JEFFREY TOR 10.4 

4.7 4.0 5.4 5.3 5.5 7 KROY 
96.9 4 O 6 8 9 15 65 GREAT AMERICAN HNWH 4.6 

6 .4 5.1 6.2 5.6 5.2 8 KSFM 
M ó02w O 3 3 7 11 16 49 GENESIS MMR 8.8 

7.2 7.0 7.3 6.2 5.2 9 KZAP 
9Ó.w 10 13 2 4 5 9 68 NATIONWIDE MCG 7.0 

2.2 2.7 4.1 4.2 5.1 10 KHYL 
Gold 

101.1 
36.3kw 11 11 9 6 4 7 68 PARKER EAST 5.6 

3.1 3.4 3.4 3.5 4.2 11 KRAK 
Ctry 

1140 
50kw 

13 16 14 13 8 5 78 EZ KATZ 2.8 

6.2 6.5 4.6 3.5 4.1 12 KWOD 
1065 5 2 8 10 14 18 49 ROYCE INTL CBS 3.9 

3.0 3.7 3.1 3.0 3.3 13 KAER 
52ká 12 5 10 11 10 17 59 GROUP W G/W 3.9 

2.1 1.9 2.8 2.5 2.7 14 KXOA 1470 15 25 23 20 19 8 86 BROWN BAN .9 

1.9 1.8 1.5 1.2 2.0 15 KpRCX 
5-.5kw 20 18 13 14 13 10 123 FULLER- JEFFREY LOTU .7 

1.7 1.0 1.4 1.8 1.6 16 KGQ 8105 16 24 21 18 17 11 54 CAP CITIES /ABC BAN 1.8 

1.1 0.9 1.4 1.5 1.4 17 KGNR 
Gold 

1320 
5kw 

14 15 18 15 15 12 42 TRIBUNE CHR .8 

2.3 1.0 1.6 1.1 1.3 18 
KSMJ ó3w0 

17 21 15 16 16 13 53 GENESIS MMR .8 

0.5 0.8 0.7 0.7 1.0 19 KFRC 
Nost 

610 
5kw 

23 23 25 25 23 14 77 RKO GENERAL REP .7 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18 -34 

Women 
18 -34 

Men 
18 -49 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 

AC 9.2 

AOR 11.0 

BBnd 3.7 

BMIEasy 7.0 

CHR 14.8 

Ctry - 11.3 

Gold - 7.8 

NAC 7.0 

NIT - 10.4 

Span 2.0 

1 KRXQ 
2 KZAP 
3 KXOA -FM 

4 KSFM 
5 KHYL 
6 KQPT 
7 KWOD 
8 KRAK -FM 

9 KAER 
10 KROY 

1 KROY 
2 KSFM 
3 KQPT 
4 KXOA -FM 
5 KZAP 
6 KRAK -FM 

7 KAER 
8 KRXQ 
9 KWOD 

10 KHYL 

1 KRXQ 
2 KZAP 
3 KRAK -FM 

4 KHYL 
5 KQPT 

6 KXOA -FM 
7 KFBK 
8 KRAK 
9 KSFM 

10 KWOD 

1 KXOA -FM 

2 KRAK -FM 

3 KQPT 
4 KROY 

5 KSFM 

6 KHYL 
7 KCTC 
8 KWOD 
9 KZAP 

10 KAER 

1 KZAP 
2 KRAK -FM 

3 KOPT 
4 KHYL 
5 KFBK 

6 KXOA -FM 

7 KRAK 
8 KRXQ 
9 KCTC 

10 KSFM 

1 KQPT 
2 KXOA -FM 

3 KRAK -FM 

4 KHYL 
5 KCTC 
6 KFBK 
7 KROY 
8 KZAP 
9 KAER 

10 KSFM 
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ST. LOUIS 
POPULATION: 2,037,500 

N 

ì%\\\\\\\ 
STATION 

9 FJRMAT 

c9 CP c9 

o 2 
ÿ 

FREQUENCY 
P2 Q2 Q2 

POWER o a .F 

O 2T Q 
y2P2 

VJ`r ^cy W 0 ryh h c". 

22.1 21.3 25.0 23.5 17.1 KMOX 
Talk 50kw 

9 8 3 O O 94 CBS CBS 18.6 

9 . 9 10 .0 9.5 9. 9 9.9 2 K SRHE 9ÓÓkw 2 4 O O 2 7 89 EMMIS KATZ 13.2 

7.1 5.9 6.0 7.0 8.4 3 KEZK 
8/EZ 

102.5 
100kw 

4 11 7 7 4 2 91 ADAMS MMR 5.1 

3.8 5.3 5.3 5.6 6.8 4 KSD 
CR 

93.7 
100kw 

5 6 2 2 3 9 79 GANNETT MCG 5.7 

8.2 7.0 6.4 5.6 6.5 5 KMJM 
UC 

107.7 
100kw 

10 2 3 4 9 12 114 KEY MARKET CHR 9.9 

4.9 6.0 4.8 5.4 5.8 6 Kol Qkw 3 5 6 7 5 61 CBS CBS 5.7 

4.2 5.4 6.2 5.3 5.8 7 WyL-FM 
9ÓÓkw 8 5 11 8 5 3 83 HERITAGE MEDIA BAN 6.3 

3.9 5.0 4.0 2.9 5.1 8 KC KY 9ÓÓkw 7 8 4 5 6 6 73 EZ MMR 5 .2 

3.0 3.0 3.2 3.7 3.6 9 WKBQ 
98b5w 6 3 6 10 14 17 47 MACDONALD REP 5.8 

3.2 2.0 3.7 2.5 3.5 10 KRJY 
AC 

9ÓÓkw 9 13 9 9 8 4 59 RICHARD MILLER BAN 2.6 

1.7 1.8 2.1 3.0 2.4 11 WKKX 
Ctry S00kw 

11 24 13 11 10 8 73 GATEWAY RADIO -- 2.2 

2.1 2.2 1.9 1.6 2.0 12 Kold Z 5kw0 19 15 16 13 11 10 95 UNITY K/P 2 .4 

2.6 2.0 2. 7 1.5 1.6 13 AóMRY 
50kw 13 26 10 12 12 22 58 RIVER CITIES TOR .8 

0.0 0.9 1.3 1.7 1.6 14 
KSTZ 105.7 12 10 12 14 13 20 53 LEWIS TOR .8 

1.8 1.6 1.8 1.7 1.4 15 
KIUSA 

5k° 14 23 26 20 16 11 51 GANNETT MCG 2.0 

1.4 1.1 1.1 1.2 1.4 16 
WESL 
Rel 

i9kw 23 12 22 21 19 15 97 WILLIS K/P .5 

1.2 1.3 1.0 1.1 1.3 17 cIFUO-FM 9ÓÓkw 15 19 18 19 17 14 49 LCMS CMBS .6 

0.5 0.5 0.4 0.6 1.3 18 ÑXOK 
bkw 17 22 21 22 22 16 57 CHESTER HNWH .5 

2.0 1.0 1.8 1.5 1.1 19 I2dLD 
51380 

16 14 19 15 15 13 48 CHASE REP 1.0 

1.2 1.0 1.0 1.8 1.0 20 KATZ-FM 
UC 

100.3 
50kw 18 7 14 17 21 25 50 UNITY K/P 1.8 I1 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 

1 KMOX 
2 KEZK 
3 KYKY 
4 WIL-FM 
5 KSD 
6 KSHE 
7 KLOU 
8 KRJY 

9 KMJM 
10 WKKX 

AC 10.2 

AOR 11.5 

BMIEasy - 8.4 

CHR 3.6 

CIaS 11.3 

Ctry - 9.6 

Gold 15.7 

NIT 18.4 

ReI1CC II 1.4 
UC 7.5 

1 KSHE 
2 KSD 

3 KMJM 
4 KMOX 
5 KYKY 
6 WKBO 
7 KLOU 
8 WMRY 
9 KEZK 

10 WIL-FM 

1 KSHE 
2 KMJM 
3 KSD 

4 KYKY 
5 KLOU 
6 WKBQ 
7 KEZK 
8 KRJY 
9 KSTZ 

10 WIL-FM 

1 KSHE 
2 KSD 

3 KMOX 
4 KMJM 
5 KLOU 

6 KYKY 
7 WIL-FM 
8 KEZK 

9 KRJY 

10 WMRY 

1 KSHE 
2 KYKY 
3 KMJM 
4 KSD 

5 KEZK 
6 KLOU 
7 KMOX 
8 WIL-FM 
9 KRJY 

10 WKBQ 

1 KMOX 
2 KSHE 

3 KSD 

4 WIL-FM 
5 KEZK 
6 KLOU 
7 KYKY 
8 KRJY 
9 KMJM 

10 WKKX 
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"38 SALT LAKE CITY -OLDEN -PROVO 
POPULATION: 999,300 

N N STATION 
2 m vo + FORMAT 

(9 CP (P CP CO So y 
CO 7 

FREQUENCY 
Q Q Q Q- Q 2 Q 2 0.. /F// 

POWER , a ,a a .F 
24 .O m 9 . ^ a 2 xe UJ 

Á 0 0 N y 
0. 

Ó cP Q' yr 

11.0 9.8 7.9 7.0 10.0 O I 25kw 5 7 9 4 2 O 87 SIMMONS FAMILY CBS 4.0 

10.8 8.9 9.0 11.4 9.6 2 KK 
Ctry 2°kw 4 6 3 O 2 83 BROWN BAN 10.4 

7.2 7.8 10.6 9.3 7.9 3 KISN 
26kw 3 2 2 2 4 9 67 SUN MOUNTAIN MCG 8.1 

7.8 8.4 9.3 8.3 7.3 4 KCPX 
X 

98.7 
2 O 4 5 9 10 56 PRICE BR. KATZ 10.4 

9.3 7.9 7.2 7.4 7.0 5 KSL 1160 O 22 10 7 3 3 49 BONNEVILLE INTL MMR 8.6 

6.9 7.8 8.9 7.6 6.3 6 KRSP-FM 
AOR 

103.5 
27:5kw 6 3 O 3 6 11 58 CARLSON COM INT DUR 9.8 

6.8 5.2 6.1 8.3 4.2 7 KSOP-AlF 
Ctry 

1370/104.3 
5-.5kw/25kw 

7 11 14 12 10 4 59 
I 

KSOP, INC. MMR 5.1 

2.1 3.4 2.6 2.2 4.1 8 KBER 
1000kw 10 4 5 8 17 28 74;DEVINE TOR 4.1 

3.2 4.3 4.0 3.6 4.0 9 KMßR 
AC 1ÓÓkw 11 27 7 6 5 7 82;TRANSCOLUMBIA HNWH 2.7 

3.3 3.9 2.1 2.4 3.7 10 
KALL 

5?1kw 8 18 18 13 11 5 61 COM. INVESTMENT EAST 4.2 

1.6 2.5 2.8 1.8 3.4 11 
elTkKK 635kw 

14 17 23 21 13 6 99 D&B -- 3.2 

1.7 2.2 2.5 3.4 3.3 12 Gold 2gkw 12 26 6 9 8 16 69 COOK INLET CHR 4.4 

5.0 3.7 3.6 3.2 3.2 13 gCCY 4Ók¡y 9 10 11 11 10 8 58 COM. INVESTMENT EAST 2.4 

0.0 0.4 1.4 2.8 3.2 14 AOR 9ÓÓkw 15 5 8 12 19 24 97 
i 

SGS -- 4.3 

2.0 3.0 2.1 1.8 2.1 15 ÑDAB 25 16 24 12 14 12 12 72 ALBIMAR HNWH 2.1 

1.3 0.8 0.8 1.0 1.5 16 AC 50kw 18 12 15 16 14 15 59 SUNRISE MEDIA CHR .7 

1.2 0.6 1.0 1.7 1.5 17 Gad 
106kw 17 15 20 15 16 13 56 CARLSON COM INT DUR 1.1 

1.0 0.4 0.8 0.0 1.4 18 
M 

5Ó kw 26 31 31 31 31 17 106 GENERAL -- 

0.0 1.0 1.2 0.8 1.3 19 gpRO 1055kw 25 8 13 19 27 31 86,KARGO CHR .8 

1.6 1.3 1.7 1.6 1.2 20 Gold N 1ÓÓkw 20 14 22 17 15 14 57 KARGO CHR .2 

1.6 1.4 1.2 2.0 1.1 21 Gold 55kw 13 13 17 18 18 21 314COOK INLET HNWH 1.0 

1.3 0.8 0.9 1.7 1.1 22 gpR B 
26kw 19 9 16 20 22 27 42'UTAH RADIO CHR .5 

1.9 1.7 1.0 1.6 1.0 23 
KDYL 5?5, 21 29 30 30 29 19 57ISIMMONS 

I. 

FAMILY CBS 1.3 

0.0 0.7 0.4 
- 

0.0 1.0 24 
- 

KSRR 
- 

1400 23 19 
- 

29 
- 

28 26 20 641 POSITIVE COMM EAST . 5 
I 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 AC 13.4 

AOR 16.0 

BBnd h 1.0 

BMIEBsy - 11.4 

CHR 15.2 
Ctry 13.8 

Gold -7.1 
NAC 2.1 

N/T - 10.4 

1 KRSP 
2 KBER 

3 KKAT 
4 KLZX 
5 KCPX-FM 
6 KISN-FM 
7 KJON-FM 
8 KMGR-FM 
9 KSL 

10 KDAB 

1 KISN-FM 
2 KCPX-FM 
3 KKAT 
4 KRSP 

5 KMGR-FM 
6 KLCY 
7 KSFI 
8 KJON-FM 
9 KSL 

10 KBER 

1 KKAT 
2 KRSP 

3 KBER 

4 KLZX 
5 KSL 
6 KSFI 
7 KISN-FM 
8 KMGR-FM 
9 KCPX-FM 

10 KJON-FM 

1 KKAT 
2 KISN-FM 
3 KCPX-FM 
4 KSFI 
5 KMGR-FM 
6 KLCY 
7 KRSP 

8 KSL 
9 KSOP-FM 

10 KALL 

1 KKAT 
2 KSL 

3 KRSP 
4 KSFI 
5 KLZX 
6 KMGR-FM 
7 KISN-FM 
8 KALL 
9 KSOP-FM 

10 KDAB 

1 KKAT 
2 KSFI 

3 KCPX-FM 
4 KISN-FM 
5 KMGR-FM 
6 KLCY 
7 KSL 
8 KSOP-FM 
9 KALL 

10 KUTR 

182 RaR RATINGS REPORT VOL. 1 '89 



#36 SAN ANTONIO 
POPULATION: 1,027,900 

n ÿ 9 Oma 
STATION 

7 y < s < O 9 < o FORMAT 
r 

y..2 

FREQUENCY 
Pte/ 

Q2 Q ? Qtr Pv 
Q Q' Q Q at Q Q O.Q 

evr 
POWER ^ a 4. 

C hb Op _ /:\ Q 
44'' 

4.4 6.6 7.7 5.8 10.3 O KCYY 
ry i00.w 

5 O O O 92 NEWCITY KATZ 9.5 

7.7 8.3 8.6 4.8 7.6 2 KQXT 
8/EZ 

101.9 
100kw 

6 25 12 9 5 2 101 GROUP W G/W 4.4 

7.7 8.0 9.1 9.2 7.0 3 KITY 
9ÓÓ.w 

2 O 4 6 14 17 69 GENESIS CHR 12.7 

9.7 4.9 8.4 6.0 7.0 4 KCOR 
an 

ák50 15 18 11 10 6 3 155 TICHENOR MEDIA KATZ 3.7 

6.2 5.6 4.6 6.4 6.4 5 WOOAI 
1200 50kw 

5 24 14 13 9 4 83 CLEAR CHANNEL HNWH 4.9 

8.0 8.2 8.0 6.8 5.7 6 KTF M 
102.7 

3 2 6 7 7 11 61 WATERMAN BAN 8.7 

5.2 5.5 4.4 4.6 5.5 7 KAJA 
9ÓÓ.w 4 7 7 3 2 5 69 CLEAR CHANNEL HNWH 6.4 

3.1 2.8 3.6 5.1 5.4 8 KSMG 105.3 8 8 5 2 4 7 75 AMERICAN MEDIA CBS 5.4 

8 .4 7.6 6.9 5.6 4.7 9 KISS 
99Ó.w 

7 4 2 5 11 19 63 ADAMS MMR 8.6 

3.0 4.1 3.8 3.3 4.5 10 KR 
104.5 w 1ÓÓ.w 

10 9 3 4 3 13 79 LOTUS TOR 4.7 

3.8 2.6 2.9 4.3 3.9 11 KKYX 
ry 680 k7 14 15 18 16 13 6 85 NEWCITY KATZ 3.8 

2.8 3.2 1.4 2.0 3.5 12 KTSA 550 5kw 12 10 17 15 12 8 69 WATERMAN BAN 2.3 

2.9 2.7 2.7 3.2 3.4 13 KSAQ 
9ÓÓ.w 9 3 9 12 21 23 51 INNER CITY EAST 4.2 

4.6 5.4 4.9 3.8 3.4 14 KMMX 
AC 106.7 11 22 8 8 8 12 66 VISION G/W 2.9 

2.5 5.2 4.2 4.1 2.9 15 KONO 
Gold 

86kw 
5-1 

13 19 13 11 10 9 63 GENESIS CHR 4.3 

2.9 3.3 4.4 3.2 2.2 16 KZVE Span 
107.5 17 12 10 14 17 16 98 TK LOTU .7 

2.5 3.3 2.3 2.7 2.0 17 pEDA 
an 

1 40 16 11 16 18 16 10 68 D &E CAB 1.4 

1.1 1.2 1.1 1.8 1.3 18 KSLR 
CC 

530 19 16 19 19 15 14 64 SALEM MEDIA -- 2.4 

0.0 0.0 0.3 1.8 1.1 19 8 /E AN 1ÓÓ.w 18 23 21 17 18 15 54 GILLESPIE EAST .2 

2.1 0.8 0.8 1.1 1.0 20 KRAH Sn 1207 20 14 15 21 20 22 60 GANADORES CAB .4 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18 -34 

Women 
18 -34 

Men 
18 -49 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 AC 6.9 

AOR - 4.7 

BMIEasy _ 8.7 

CHR 16.1 

Ctry 19.7 

Gold 12.8 

NIT - 6.4 

ReIICC 1.3 
Span 12.2 

1 KISS 
2 KZEP 
3 KCYY 
4 KSMG 
5 KITY 
6 KTFM 
7 KAJA 
8 KSAQ 
9 KZVE 

10 KCOR 

1 KCYY 
2 KITY 
3 KMMX 
4 KTFM 
5 KSAQ 
6 KZEP 
7 KAJA 
8 KSMG 
9 KCOR 

10 KZVE 

1 KCYY 
2 KISS 
3 KZEP 
4 KSMG 
5 KAJA 
6 KITY 
7 WOAI 
8 KQXT 
9 KONO 

10 KTFM 

1 KCYY 
2 KSMG 
3 KTFM 
4 KAJA 
5 KITY 
6 KMMX 
7 KCOR 
8 KSAQ 
9 KQXT 

10 KZEP 

1 KCYY 
2 KZEP 
3 KISS 
4 KAJA 
5 KSMG 
6 WOAI 
7 KQXT 
8 KONO 
9 KKYX 

10 KMMX 

1 KCYY 
2 KCOR 
3 KAJA 
4 KSMG 
5 KTFM 
6 KOXT 
7 KMMX 
8 KZEP 
9 KTSA 

10 KONO 
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#16 
SAN DIEGO 

POPULATION: 1,985,100 

,- ` 
8.8 

9 
CP 

8.7 

G 

m 

9.0 

0 

8.9 

v, 

9.5 4 

STATION 

KKLO -A!F 
CHR 

FREQUENCY /IÁ/i/4'/14/ 
POWER a lV O r a h o A, Q 

449 
sr of 41. 

,.w . ti cy P 0 2Q Q v 

600/106.5 
5kw /50kw O 2 2 10 79 EDENS CHR 10.8 

7.0 6.3 9.0 7.4 7.0 2 AO R 
101.5 

3 5 0 2 4 13 76 LOTUS KATZ 13.5 

7.3 7.8 6.1 6.3 6.3 3 ACM 36kw 2 2 4 3 7 56 MIDWEST TV MCG 6.5 

6.1 8.1 7.3 6.8 6.2 4 
KSDO 
WT 1ö5kw 5 16 19 13 11 3 80 GANNETT DUR 6.9 

8.5 7.9 6.8 6.9 6.2 5 BrEz 36kw 6 9 25 14 10 O 85 GROUP W G/W 4.2 

5.8 4.8 3.7 5.8 5.9 6 KS 
M 60.3 

50kw 8 10 9 5 3 2 90 JEFFERSON -PILOT BAN 4.8 

4.8 5.3 7.0 7.1 5.3 7 ACME 
760 

7 12 13 9 5 4 77 MIDWEST TV MCG 6.5 

4.9 5.4 5.2 5.2 5.1 8 
AORRA -FM 100kw 

4 3 3 4 12 21 59 NOBLE MMR 8.8 

3.4 3.1 4.9 2.8 4.3 9 
Noss 1360 

17 6 28 19 18 5 129 BROWN KATZ 1.2 

3.6 3.4 3.1 5.4 3.6 10 ACC XY 41kw 12 14 10 6 6 6 74 PARKER HNWH 3 .6 

2.2 2.2 1.6 2.6 3.2 11 A 
KYY 

22kw 9 7 5 7 9 12 61 SANDUSKY TOR 2.7 

3.4 3.6 3.6 4.1 3.0 12 GGolldBQ 
-AIF 

5ó 5k/w 29kw 13 18 6 8 7 11 64 ERIC CHANDLER REP 3 .3 

2.9 4.7 3.4 4.7 2.9 13 NACM 28kw 10 16 12 10 8 9 57 AFC CBS 2.7 

4.1 2.8 3.2 2.2 2.8 14 
100kw 

11 4 7 11 16 17 59 MORROW K/P 3.4 

3.2 2.8 1.9 2.7 2.8 15 
K1aas 

100kw 14 19 19 17 14 8 69 LOTUS HNWH 2.6 

2.0 1.5 1.6 2.3 2.0 16 CR 
MG -FM 102.1 

18 28 8 12 13 20 63 XHITZ, INC. BAN 1.4 

1.5 2.1 2.0 1.5 1.6 17 
KSWV 
NAC 

102.9 
32kw 20 24 14 15 15 14 54 GANNETT DUR .7 

1.0 1.4 1.8 1.1 1.5 18 
XHTZ 
CHR 

90.3 
100kw 15 8 11 16 17 36 39 XHITZ, INC. -- 1.4 

1.9 1.6 1.6 1.7 1.4 19 News 
1070 
50kw 19 23 31 30 22 16 44 CBS CBS 1.0 

1.3 1.3 0.7 0.9 1.2 20 
KSON 1240 

21 22 39 26 20 15 60 JEFFERSON -PILOT BAN 1.2 

2.1 1.0 1.4 1.0 1.0 21 WTRA 50kw 16 30 24 21 19 18 30 NOBLE MMR .4 

0.0 0.4 0.5 0.0 1.0 22 Re1RZ 10 -1kw 22 27 22 24 23 19 69 SALEM -- -- 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18 -34 

Women 
18 -34 

Men 
18 -49 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 

AC 16.4 

AOR 12.1 

BBnd 4.3 

BMIEasy 6.2 

CHR -11.0 
Clas 2.8 

Ctry - 7.1 

Gold 5.0 

NAC 4.5 

NIT - 8.6 

Rel /CC Ito 
UC 2.8 

1 KGB 

2 KKLO -FM 
3 XTRA -FM 

4 KGMG -FM 
5 KFMB -FM 
6 KFMB 
7 XHRM 

8 KKYY 
9 KCBQ -FM 

10 XHTZ 

1 KKLQ -FM 
2 KFMB -FM 
3 XTRA -FM 

4 KKYY 
5 KGB 
6 KSON -FM 
7 XHRM 
8 KCBQ -FM 
9 KYXY 

10 KIFM 

1 KGB 

2 KKLO-FM 
3 XTRA -FM 
4 KFMB -FM 
5 KSON -FM 
6 KFMB 
7 KSDO 
8 KGMG -FM 
9 KCBQ -FM 

10 KYXY 

1 KFMB -FM 
2 KKLQ -FM 
3 KKYY 
4 KYXY 
5 XTRA -FM 

6 KSON -FM 

7 KJQY 
8 KGB 
9 KIFM 

10 KCBQ -FM 

1 KGB 
2 KSON -FM 
3 KFMB 
4 KFMB -FM 
5 KKLO -FM 
6 KSDO 
7 KCBQ -FM 
8 KGMG -FM 
9 KIFM 

10 KYXY 

1 KFMB -FM 

2 KYXY 
3 KJQY 
4 KSON -FM 

5 KKYY 
6 KKLQ -FM 
7 KFMB 
8 KIFM 
9 KCBQ -FM 

10 KGB 
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SAN FRANCISCO 
POPULATION: 4,954, 500 

;mom STATION 
FORMAT 

CP 

FREQUENCY 

POWER Q- 
kr , ' 

O ( <13' 4/ 

8.0 6.8 8.4 7.1 8.3 O N/T 50kw O 16 14 5 o O 73 CAP CITIES /ABC BAN 8.7 

4.9 6.1 5.7 5.8 5.6 2 KMEL 
CHR 506. 4 O O O 8 17 74 CENTURY CHR 6.8 

5.4 4.7 5.4 4.7 5.0 3 KCBS 
N/T 

740 
50kw 2 29 18 11 7 3 52 CBS CBS 3.5 

4.8 5.8 6.2 5.6 4.7 4 KABL -AIF 
B/EZ 

960/98.1 
5kw /100kw 

7 26 28 19 9 2 83 SHAMROCK CHR 3.7 

3.8 3.2 4.5 3.3 4.2 5 KOIT -AIF 
AC 

1260/96.5 
5 -1 kw /33kw 4 8 9 4 2 4 59 BONNEVILLE INT TOR 2.6 

2.7 3.5 3.6 4.0 3.9 6 IATI 
101.3 125kw 5 7 3 2 3 6 60 FAIRMOUNT DUR 3.2 

2.8 3.1 3.5 4.4 3.7 7 KSFOIKYA 
Gold 

560/93.3 
5kw /7.5kw 3 22 10 3 4 5 46 KING MMR 3.1 

3.3 4.3 2.8 3.4 3.4 8 KFRC 5kw 11 32 44 34 21 7 78 RKO GENERAL REP 3.1 

1.3 1.1 1.8 1.7 3.0 9 AIF 
Clas 

1550/95.7 
10.5kw /8.8kw 18 17 20 20 19 11 83 BUCKLEY HNWH 2.2 

3.0 3.3 2.8 2.4 3.0 10 KITS 105.3 
/14 2 4 9 15 35 77 ENTERCOM REP 2.7 

2.9 2.4 1.9 2.5 2.9 11 KBLX -AIF 
NAC 

1400/102.9 
l kw /6.6k 

9 25 5 7 6 9 64 INNER CITY HNWH 2.3 

1.9 2.4 2.4 2.0 2.9 12 KDFC-AIF 
Clas 

1220/102.1 
5kw /33 kw 

16 15 15 18 14 14 76 SUNDIAL CMBS 1.2 

1.7 2.5 2.9 2.6 2.9 13 K 
QR 87.3 12 10 2 6 9 27 67 CBS CBS 2.9 

4.7 4.4 3.7 3.3 2.8 14 KSOL 89kw 8 3 7 10 17 16 57 UNITED MMR 6.1 

2.7 2.4 2.4 2.2 2.7 15 IN A SF 103.7 
15 40 6 8 5 13 70 BROWN BAN 2.2 

3.1 2. 1 3.6 4.3 2.2 16 A 
NBR 0 50kw 13 24 27 19 16 12 51 NBC MCG 2 .3 

2.8 2.3 2.7 2.7 2.2 17 CHR 
X 9.7 

45kw 10 5 11 11 18 23 48 EMMIS MCG 1.6 

3.4 3.2 2.9 2.3 2.2 18 
KSAN 
Ctry 30kw 17 44 17 12 9 8 57 MALRITE KATZ 2.8 

1 .8 2.8 2.0 1.7 2.0 19 KIEZ 
14 5kw 20 51 38 25 20 10 72 UNITED MMR 1 .2 

2.1 2.2 1.7 2.1 1.8 20 AO 
104.5 19 23 13 13 12 18 57 SESQUEHANNA EAST 2.8 

0.8 1.3 1.2 1.6 1.6 21 AORO 50kw 21 14 12 16 20 34 62 NARRAGANSETT KATZ 2.7 

I . 1 1.5 1.4 1.7 1.6 22 OO 
ME 

12.5kw 22 13 8 15 22 37 63 INFINITY TOR 2.2 

0.9 0.6 1.5 1.4 1.2 23 KHQT 
165kw 24 4 21 30 38 39 58 ANAHEIM HNWH 1.8 

1.1 1.1 1.0 1.2 1.2 24 p1aann1 100 -5kw 34 42 25 29 27 20 101 ORO SPANISH CAB .8 

0.5 0.6 0.7 0.9 1.1 25 AEZR 
500kw 30 35 16 21 23 24 67 ALTA CHR 1.3 

1.4 1.5 1.4 1.6 1.1 26 CtryEW 
910 23 46 34 28 25 15 52 MALRITE KATZ 1.9 

1.0 1.1 0.8 1.1 1.0 27 AARA 105.7 
50kw 27 21 19 22 26 26 51 EMPIRE EAST .8 

.1.7 1.7 1.1 0.7 1.0 28 915kw 25 6 22 26 33 33 47 NATIONWIDE MCG 1.2 

Continued on Page 187 
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#29 SAN JOSE 
POPULATION: 1,198,600 

T 2 -3) 7 m 
STATION 

9 ZC r ó9, FORMAT 

co CÁ cO CÁ li0 

FREQUENCY Q? Q Q= Q Q %v 4 
POWER t hQ rQ OQ4' SP 

J ty q1 qj 4í 4) O Q QIV ryZP 

8.3 7.2 7.7 6.8 8.0 O 
KGO N/T 810w O 13 9 4 O 2 68 CAP CITIES /ABC BAN 6.9 

4.6 4.1 4.6 4.6 6.3 2 KCBS 740 2 23 14 8 4 3 61 CBS CBS 3.4 
N/T 50kw 

4.7 9.7 6.8 4.5 6.2 3 KBAY 100.3 3 26 22 9 2 O 84 UNITED BR. CO. MMR 3.8 
B/EZ 14.5kw 

2.8 4.5 3.1 5.3 4.7 4 KSJO 
92.3 

7 8 O O 8 20 71 NARRAGANSETT KATZ 7.0 

3.2 2.5 6.0 5.6 4.4 5 KNOT 
CHR 9.7kw 

5 O 8 12 18 30 64 AHAHEIM HNWH 6.7 

3.1 2.5 2.5 3.5 4.4 6 KIOI 
AC 101.3 

6 9 3 3 3 4 66 FAIRMOUNT DUR 2.6 

3.0 4.6 3.8 4.1 4.3 7 
KOME 98.5kw 8 7 2 2 10 24 66 INFINITY TOR 5.8 
AOR 

6.4 6.5 4.9 2.7 3.6 8 KWSS 94.5 4 3 7 7 13 16 52 NATIONWIDE MCG 4.4 
CHR 1.15kw 

1.7 2.3 2.7 3.4 3.6 9 KEZR 106.5 12 21 5 6 5 5 67 ALTA CHR 3.4 
AC 50kw 

3.8 3.9 3.0 3.8 3.5 10 KARA -FM 105.7 10 16 6 5 6 8 57 EMPIRE EAST 3.3 
AC 50kw 

2.3 2.0 2.5 2.6 3.1 11 KITS 105.3 15 4 4 11 24 38 77 ENTERCOM REP 3.1 
CHR 15kw 

2.7 2.5 3.2 3.0 2.7 12 KOIT-AIF 1260/96.5 9 15 15 13 9 7 43 BONNEVILLE INTL TOR 1 .7 
AC 5- 1 kw /33kw 

3.4 3.8 3.6 2.8 2.6 13 KMEL 
CHR 

606µ1 13 2 11 17 26 38 58 CENTURY CHR 4.4 

1.2 1.6 2.3 1.3 2.5 14 
K 

SF 73.7 19 33 10 10 7 10 70 BROWN BAN 1.7 

1.9 1.4 1.4 1.7 2.5 15 KLIV 1590 23 40 39 35 35 17 92 EMPIRE EAST 1.9 
BBnd 5kw 

1.3 1.7 1.4 2.1 2.3 16 KBRG 104.9 29 11 13 14 20 22 115 RADIO AMERICA LOTU 1.4 
Span 3kw 

3.9 2.8 2.2 2.2 2.2 17 KSOL 1007k7 17 5 12 17 19 26 57 UNITED MMR 3.6 

1.7 2.1 2.0 2.8 2.1 18 KSFOIKYA 560/93.3 11 20 16 15 11 14 37 KING MMR 2.2 
Gold 5kw /7.5kw 

1.7 2.1 2.0 1.9 2.0 19 KDFC-AIF 1220/102.1 22 35 28 22 16 11 62 SUNDIAL CMBS .8 
Clas 5 -.15kw /33kw 

4.4 2.5 3.6 2.2 2.0 20 KSAN 
Ctry 

94.9 
30kw 

14 27 25 16 12 6 47 MALRITE KATZ 3.1 

2.5 1.5 2.9 4.2 1.9 21 KNBR 
AC 680w 

16 25 24 20 15 9 48 NBC MCG 1.6 

0.8 1.9 1.3 1.1 1.8 22 FOG 79kw 28 24 17 19 14 13 78 SUSQUEHANA EAST 1.1 

3.0 1.7 1.7 2.7 1.7 23 K1EEN 
1370 5kw 24 45 31 28 21 15 67 UNITED BR. CO. MMR 1.9 

1.3 1.4 2.0 1.9 1.4 24 KBLX -AIF 
NAC 

1400/102.9 
1kw /6.6kw 

20 44 20 20 15 18 43 INNER CITY HNWH 2.5 

2.3 1.4 1.8 1.4 1.3 25 KABL -AlF 960/98.1 26 39 30 31 27 19 53 SHAMROCK BR. CHR 1.3 
B /EZ 5kw /10Okw 

3.5 3.2 2.2 2.3 1.3 26 KATD 95.3 18 6 20 24 31 32 34 ETHNIC DUR 2.2 
CHR .375kw 

0.3 0.6 0.7 0.8 1.3 27 KFAX Rel 1ó0w 
35 29 29 29 29 23 81 SALEM .8 

2.0 2.5 2.5 2.2 1.2 28 KXXX 
t 

99.7 20 12 15 26 30 27 34 EMMIS MCG 1.3 

1.2 0.9 0.9 1.5 1.2 29 KoFRC 610 27 36 40 39 37 25 53 RK0 GENERAL REP 1.2 

2.0 1.1 1.1 1.0 1.2 30 KLOK 
AC 1Ó 0w 32 19 18 23 22 28 65 DAVIS- WEAVER LOTU .7 

KKHI -AlF 1550/95.7 25 31 36 30 28 12 44 BUCKLEY HNWH .8 0.8 0.9 0.8 1.2 1.1 31 
Clas 10.5kw /8.5kw 

0.8 0.5 1.2 0.6 1.1 32 KHRTT 
150 33 18 21 25 23 30 64 NARRAGANSETT KATZ 1.3 

0.7 1.0 0.8 1.2 1.1 33 KEKS -FM 24kw 31 28 27 27 25 21 57 FULLER -JEFFREY MCG .8 
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RIVERSIDE- SA N BERNARDINO 
Ccntinued from Page 178 

POPULATION: 1,074,800 

DEMOGRAPHIC RANK FORMAT REACH 

Men Women Men Women Men Women AC IIi 8.3 

18 -34 18 -34 18 -49 18 -49 25 -54 25 -54 AOR 14.9 

1 KLOS 1 KGGI 1 KLOS 1 KGGI 1 KRTH -FM 1 KGGI 
BBnd 
BM/Easy 

2.4 -9.2 
2 KCAL -FM 2 KCAL -FM 2 KCAL -FM 2 KIIS -FM 2 KLOS 2 KRTH -FM 

CHR 16.9 
3 KGGI 3 KIIS -FM 3 KRTH -FM 3 KRTH -FM 3 KCAL -FM 3 KOST 

1 KIIS -FM 4 KLOS 4 KGGI 4 KOST 4 KGGI 4 KIIS -FM Clas 11.0 
8.9 

5 KRTH -FM 5 KOLA 5 KIIS -FM 5 KCAL -FM 5 KIIS -FM 5 KDUO Ctry 
MIME 7-1 

2.0 ß 

7 

KROQ 
KDIF 

6 KNX -FM 
7 KROQ 

6 

7 

KFI 

KDIF 

6 KOLA 
7 KLOS 

6 

7 

KFI 
KOST 

6 

7 

KNX -FM 
KCAL -FM 

Gold 
NAC 

3 KWDJ 8 KRTH -FM 8 KOST 8 KBIG 8 KTWV 8 KBIG N/T 8.2 

KPWR 9 KOST 9 KROQ 9 KNX -FM 9 KRLA 9 KFI Span 11.1 

1r) KTWV 10 KPWR 10 KTWV 10 KDIF 10 KNX 10 KLOS UC 11.1 

SAN FRANCISCO 

Ccntinued from Page 185 
POPULATION: 4,954,500 

DEMOGRAPHIC RANK FORMAT REACH 

Men Women Men Women Men Women AC 12.4 
18 -34 18 -34 18 -49 18 -49 25 -54 25 -54 AOR - 7.9 

1 KMEL 1 KMEL 1 KMEL 1 KIO1 1 KGO 1 KIOI BBnd IIM 3.4 

2 KRQR 2 KIOI 2 KRQR 2 KMEL 2 KCBS 2 KOIT -FM BM/Easy 6.7 

3 KITS 3 KRQR 3 KGO 3 KOIT -FM 3 KIOI 3 KGO CHR 13.4 

4 KSJO 4 KSOL 4 KIOI 4 KGO 4 KKSF 4 KBLX -FM Clas S 5.9 

5 KOME 5 KBLX -FM 5 KITS 5 KBLX -FM 5 KRQR 5 KMEL Ctry = 3.3 

6 KIOI 6 KITS 6 KKSF 6 KKSF 6 KOIT -FM 6 KKSF Gold =I 3.7 

7 KKSF 7 KOIT -FM 7 KBLX -FM 7 KSOL 7 KBLX -FM 7 KABL -FM NAC -5.6 
8 KFOG 8 KXXX 8 KSJO 8 KROR 8 KMEL 8 KCBS N/T 13.3 
9 KBLX -FM 9 KKSF 9 KCBS 9 KXXX 9 KFOG 9 KSAN Span 1.2 

10 KGO 10 KEZR 10 KFOG 10 KITS 10 KITS 10 KSOL UC MI 2.8 

SAN JOSE 
Ccntinued from Page 186 

POPULATION: 1,198,600 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 

AC 17.3 

AOR -10.8 
BBnd MO 3.7 

BMIEasy ®7.5 
CHR 17.3 

CIaS 11113.1 

Ctry l= 3.7 

Gold li 2.1 

11.. 5.0 

NIT - 14.3 

ReI1CC 11.3 
Span 2.3 

UC 2.2 

1 KSJO 
2 KOME 
3 KITS 
4 KGO 
5 KEZR 

ì KCBS 
' KWSS 
ß KBRG 
0 KHOT 

10 KARA 

1 KIOI 
2 KARA 
3 KEZR 

4 KWSS 
5 KHQT 
6 KOME 
7 KGO 

8 KSJO 
9 KITS 

10 KOIT-FM 

1 KSJO 
2 KOME 
3 KGO 
4 KCBS 
5 KITS 

6 KEZR 

7 KKSF 
8 KARA 
9 KBRG 

10 KBAY 

1 KIOI 
2 KARA 
3 KEZR 

4 KWSS 
5 KGO 
6 KBAY 
7 KHQT 
8 KSJO 
9 KOIT-FM 

10 KSAN 

1 KGO 
2 KCBS 
3 KBAY 
4 KOME 
5 KSJO 
6 KKSF 
7 KEZR 

8 KARA 
9 KIOI 

10 KFOG 

1 KIOI 
2 KBAY 
3 KGO 
4 KEZR 

5 KARA 
6 KCBS 
7 KKSF 
8 KSAN 
9 KSJO 

10 KOIT-FM 
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#14 SEATTLE - TACOMA 
POPULATION: 2,131,400 

o 

N ~ N 
G STATION FREQUENCY v 

. ' Z 9 3 e- 2P 
r 

: ' FORMAT POWER a v O Q 

//di4/ 
h P O 2 Qw ry 

hr 

11.3 8.9 10.4 10.6 11.0 O KIRO 
7Ó0w O 12 5 2 ® 0 66 BONNEVILLE INTL TOR 7.2 

6.3 9.4 7.9 9.1 8.1 2 KUBE 
CHR 100kw 2 2 0 0 3 15 64 COOK INLET MMR 10.5 

5.5 5.5 7.7 6.3 5.8 3 CHHRZ 100kw 4 O 5 17 19 62 GOLDEN WEST DUR 7.7 

5 .9 4.6 5.4 6.0 5.5 4 KMPS-AIF 
Ctry 

1300/94.1 
5kw /700kw 5 11 12 7 2 2 70 EZ MCG 6 .7 

5.4 5.5 4.7 4.7 5.5 5 KC 
1000 3 13 17 12 5 3 58 FISHER KATZ 4.8 

4.6 4.5 4.3 3.7 4.3 6 
AOR XRX 

96.5 7 5 3 3 6 18 66 SHAMROCK BR. KATZ 5.3 

3.8 3.6 4.1 4.6 4.2 7 Bid 88tOkw 10 23 27 24 24 7 87 NOBLE REP 3.5 

4.2 6.1 3.8 4.2 4.2 8 B/ED 
103.7 17 18 21 17 11 4 96 ENTERCOM REP 1.4 

3.8 4.7 4.8 5.7 4.1 9 AORW 100kw 6 4 2 4 12 23 63 NATIONWIDE MCG 7.3 

3.4 2.4 2.4 3.9 3.6 10 
KING FM 
Clas 

98.1 
kw 00 9 19 18 15 13 6 68 KING MMR 3.1 

3.1 1.9 3.3 3.9 3.3 11 GoBb 
G 

100kw 8 6 8 6 4 8 54 VIACOM TOR 3.4 

4.2 3.9 3.3 3.4 3.1 12 
BEEZ 100.7 16 17 25 22 19 5 70 BONNEVILLE INTL TOR 2.1 

1.7 2.0 1.8 2.2 3.0 13 
NIT 

50kw 14 27 22 21 18 9 67 KING MMR 2.3 

2.4 2.6 1.8 1.9 2.7 14 ACTX ióókw 12 15 10 10 9 12 57 ACKERLY HNWH 1.5 

2.3 1.7 1.5 2.7 2.7 15 
NNUA 

100kw 18 22 6 9 7 17 69 GANNETT DUR 2.1 

2.4 3.9 3.3 3.3 2.6 16 A 
MGI 107.7 

13 14 11 8 8 10 58 NOBLE REP 2.0 

4.4 2.7 2.2 3.4 2.6 17 
KRPM-AIF 

1kw /100kw 20 26 13 16 15 14 72 HERITAGE MEDIA CHR 3.0 

3.0 3.2 2.8 2.5 2.4 18 
KZ 

ióókw 11 10 7 11 10 21 52 SRO BAN 3.1 

2.9 3.8 2.7 2.0 2.2 19 
KLSY 

100kw 15 8 9 13 14 20 49 SANDUSKY BAN 2.7 

2.5 2.2 2.6 1.9 2.0 20 
KVI 
Gad 

570 
5kw 19 9 20 14 16 11 52 GOLDEN WEST DUR 1.7 

1.7 2.1 2.3 1.1 1.6 21 
KCMS 

115k w 22 3 14 18 22 24 S5 CHRISTA RSS 2.4 

2.3 2.3 2.1 1.4 1.6 22 CRR 
950 

21 16 19 20 20 16 44 ACKERLY HNWH 1.5 

2.4 1.9 1.9 1.2 1.4 23 
KEZX-AIF 

5kw/100kw 23 29 15 19 21 22 51 PARK REP 1.8 

0.9 0.7 1.1 0.5 1.1 24 
KKFX 

5kw0 24 7 16 23 25 27 71 RADIO HOLDINGS HNWH 1.4 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18 -34 

Women 
18 -34 

Men 
18-49 

Women 
18-49 

Men 
25 -54 

Women 
25 -54 

AC 13.0 

AOR 9.8 

Band MI 4.2 

BM /Easy - 7.3 

CHR - 13.9 

CIas M3.6 
Ctry 111 8.1 

Gold - 9.3 

NAC U 2.7 

NIT 14.0 

Rel /CC 11.6 
UC 11.1 

1 KXRX 
2 KISW 
3 KUBE 
4 KIRO 
5 KNUA 
6 KZOK 
7 KPLZ 

8 KBSG 

9 KLTX 
10 KMPS -FM 

1 KUBE 

2 KPLZ 

3 KISW 
4 KLSY -FM 

5 KXRX 
6 KMGI 
7 KCMS 
8 KIRO 

9 KLTX 
10 KBSG 

1 KIRO 
2 KXRX 
3 KISW 
4 KUBE 

5 KBSG 
6 KZOK 
7 KNUA 
8 KPLZ 

9 KLTX 
10 KVI 

1 KUBE 
2 KPLZ 
3 KMGI 
4 KOMO 
5 KIRO 
6 KLTX 
7 KLSY -FM 
8 KISW 
9 KBSG 

10 KXRX 

1 KIRO 
2 KBSG 

3 KXRX 
4 KNUA 
5 KUBE 

6 KZOK 
7 KISW 
8 KOMO 
9 KMPS-FM 

10 KLTX 

1 KUBE 
2 KOMO 
3 KIRO 
4 KMPS -FM 
5 KMGI 
6 KSEA 

7 KBRD 

8 KBSG 
9 KLTX 

10 KLSY-FM 
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z1 TAMPA -ST. PE TERSBURG-IJLEAR WA TER 
POPULATION: 1,756,400 

o 

STATION FREQUENCY 

r Zm 
2 

m90 ÿ p 
ni) CP cis CP ly 

cp w CP 

^ FORMAT 
r 

OZ 

.,..,1- 2 
.-.,.... i PQ'`s r 

POWER 2 2 QP Q ,..s- 
l/ ^ P P ` '`'s /`O 0 4i i ry 0 Q) h h , ry U ti Q 2 2 5 

15.6 17 .4 17 .1 16.6 15.4 O NRBQ-AIF 
CHR bwóów kik 000 O O O 93 EDENS CHR 19.4 

10.8 10.5 9.6 5.9 9.4 2 WWRM 
AC 

107.3 
100kw 2 10 6 4 4 2 94 COX REP 6.7 

8.0 8.7 8.2 6.9 7.9 3 WQYK-A/F 
Ctry 

1010/99.5 
50kw/100kw 4 6 7 5 2 3 110 INFINITY KATZ 7.3 

4.8 5.9 7.0 7.4 6.9 4 WYNF 
AOR 

94.9 
100kw 3 2 2 2 5 13 92 CBS CBS 10.9 

3.2 3.0 3.0 5.8 6.4 5 WDUV 
B'EZ 

103.3 
100kw 

7 13 19 20 14 7 109 SUNSHINE STATE CHR 3.4 

4. 8 5.2 6.0 5.7 4.8 6 WUSA 
AC 

100.7 
100kw 

6 8 5 3 3 5 79 GANNETT MCG 3 .9 

5.1 4.4 5.9 4.7 4.7 7 WFLA 
N/T 

970 
5kw 

9 12 12 9 10 6 91 SCONNIX EAST 4.7 

4.1 4.7 4.6 2.9 4.3 8 WFLZ 
AC 

93.3 
100kw 

8 7 8 8 6 4 73 SCONNIX EAST 2.5 

4.0 5.2 4.0 5.9 4.1 9 WNLT 
AC 

95.7 
100kw 5 4 4 6 7 10 66 METROPLEX MMR 5.4 

3.2 3.8 4.0 3.8 3.7 10 WKRL 
CR 

97.9 
100kw 10 9 3 7 8 15 80 SANDUSKY BAN 4.5 

5.2 3.2 3.3 3.7 3.2 11 WGUL-A/F 
BBnd 

860/105.5 
.5kw/3kw 12 28 24 22 19 12 110 CARL MARCOCCI MAS 4.5 

2.2 2.9 2.1 3.7 2.7 12 WDAE 
BBnd 

1250 
5kw 14 15 28 17 16 9 104 GANNETT MCG 3.2 

2.7 3.4 3.7 2.4 2.7 13 WSUN 
Ctry 

620 
19kw 11 18 15 11 9 8 73 CBS CBS 2.1 

-.7 1.8 2.3 2.3 2.1 14 WTMP 
UC 

1150 
5kw 15 3 9 12 12 17 92 WESTERVILLE HNWH 1.2 

2.4 1.3 1.7 1.0 1.6 15 WXCR 
Clas 

92.5 
50kw 16 23 20 18 17 14 72 ENTERCOM CMBS 1.1 

2.2 1.8 2.0 1.6 1.4 16 WHVE 
NAC 

102.5 
100kw 13 29 11 10 11 11 48 SUSQUEHANNA Q HNWH 3.7 

0.6 0.5 0.4 1.6 1.4 17 WLFF 
Nast 

8k0 23 25 14 19 23 22 138 CENTURY -- -- 

0.5 0.0 0.4 1.0 1.2 18 WLVU 
Nos[ 

106.3 19 14 23 28 29 21 71 PASCO PINELLA -- -- 
0.8 0.7 1.4 1.1 1.0 19 WRXB 

UC 
1590 
5kw 22 17 10 13 15 23 95 ROLLINS RA/L 1.0 

Q'EMOGRAPHIC RANK FORMAT REACH 

Men 
18-34 

Women 
18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 
25-54 

AC 22.6 

AOR 6.9 

BBnd - 8.5 

BM/Easy 6.4 

CHR 15.4 

CIaS 1 1.6 

Ctry - 10.6 

Gold 3.7 

NAC 11.4 
NIT 4.7 

UC 3.1 

1 WYNF 
2 WRBQ-FM 
3 WKRL 
4 WNLT 
5 WFLZ 
6 WQYK-FM 
7 WUSA 
8 WWRM 
9 WFLA 

10 WTMP 

1 WRBQ-FM 
2 WYNF 
3 WNLT 
4 WUSA 
5 WWRM 
6 WKRL 
7 WQYK-FM 
8 WFLZ 
9 WRXB 

10 WTMP 

1 WRBQ-FM 
2 WYNF 

3 WKRL 
4 WFLZ 
5 WQYK-FM 
6 WUSA 
7 WNLT 
8 WFLA 
9 WWRM 

10 WHVE 

1 WRBQ-FM 
2 WUSA 
3 WWRM 
4 WYNF 
5 WNLT 
6 WQYK-FM 
7 WFLZ 
8 WKRL 
9 WRXB 

10 WTMP 

1 WRBQ-FM 
2 WYNF 
3 WQYK-FM 
4 WFLZ 
5 WKRL 
6 WFLA 
7 WUSA 
8 WWRM 
9 WSUN 

10 WNLT 

1 WRBQ-FM 
2 WUSA 
3 WWRM 
4 WQYK-FM 
5 WNLT 
6 WFLZ 
7 WYNF 
8 WKRL 
9 WTMP 

10 WRXB 
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WASHINGTON, DC 
POPULATION: 3,077,200 

N NG .n y 
ma 

STATION 

29 
Z mI << i!, FORMAT 

A 
+ 

C 

- 1c E 

FREQUENCY = Q2 Q Q P v 
POWER Q Q Q Q Q Q .4Q. ./ 

<U ^ a a a O /q:' Q a h G0 2 ,C 

ti 

7.3 5.7 7.3 7.6 7.1 0 WMZQ -AIF 
Ctry 

1390/98.7 
5kw /50kw 4 10 9 3 2 0 83 VIACOM CHR 7.0 

7.4 8.1 6.6 6.0 6.8 2 WGAY 99. 7 13 15 11 4 2 85 GREATER MEDIA MMR 4.5 

6.5 6.2 6.4 5.5 6.2 3 WKYS 
93.9 

11 5 0 0 0 5 89 ALBIMAR EAST 6.6 

4.9 4.6 5.6 5.0 6.0 4 WPGC -FM 
CHR 95ká 

8 0 3 2 5 9 76 COOK INLET BAN 9.0 

6.5 6.2 5.3 4.7 5.7 5 WMAL 
AC 

630 
5kw 

2 16 18 15 12 3 64 CAP CITIES /ABC KATZ 4.6 

5.0 5.2 5.3 5.2 4.9 6 WHUR 
UC 

96.3 
24kw 

9 8 4 4 3 8 67 HOWARD UNIV. DUR 5.8 

4.5 5.2 4.8 5.2 4.5 7 WAVA 
CHR 1Ó5w 0 3 5 7 13 18 46 EMMIS HNWH 6.1 

4.3 3.8 3.8 4.4 4.5 8 WROX 
CHR 

107.3 
50kw 

3 2 7 9 9 13 50 CAP CITIES /ABC KATZ 4.3 

5 .6 5. 1 5. 1 5.7 4.2 9 WOWDC -FM 
io 5kw 

5 6 2 5 11 17 51 CAPITOL CHR 7.4 

4.7 4.4 3.8 4.1 3.7 10 WTOP 
News 

1500 
50kw 

6 19 16 16 14 6 45 OUTLET HNWH 2.7 

4.0 3.4 3.9 4.6 3.7 11 WCXR 
CR 

105.9 
28kw 

10 7 6 6 10 16 50 LEGACY MCG 5.3 

3.4 3.6 3.1 3.0 3.5 12 WLTT 
AC 

94.7 
22.5kw 

13 31 8 8 8 10 66 CBS CBS 2.8 

2.3 2.7 3.2 3.2 3.4 13 WXTR 
1045 

12 9 13 10 6 4 64 MEDIACOMM MCG 2.9 

2.9 2.5 3.0 2.4 3.2 14 WASH 
97.1kw 

14 17 11 12 7 7 62 OUTLET HNWH 2.1 

3.6 3.9 3.4 2.5 2.4 15 WDJY 
UC 

100.3 
40kw 

15 4 10 13 17 21 51 UNITED MCG 3.3 

2.7 3.3 3.1 2.4 2.3 16 WGMS -A!F 
Clas 

570/103.5 
5- 1kw /47kw 16 22 20 17 16 11 57 CLAS ACQ PART REP 2.5 

2.3 2.3 2.4 3.8 2.3 17 WWRC 980 17 26 22 21 19 12 68 GREATER MEDIA MMR 2.6 

0.9 1.7 1.6 1.4 1.6 18 WHFS 
AOR 

99.1 
50kw 

19 21 12 14 15 19 62 DUCHOSSOIS REP 1.5 

1.7 1.5 2.2 2.4 1.6 19 WOL 
UC 

1450 
1kw 

20 11 21 19 18 14 74 ALMIC K/P .9 

1.7 1.7 1.5 2.4 1.3 20 WJFK 
CR 

106.7 
50kw 

18 12 14 18 21 23 41 INFINITY TOR 1.8 

1.5 1.3 0.9 1.0 1.2 21 WYCB 
Rel 

1340 
1 kw 

22 18 27 22 22 15 86 HOWARD SANDERS -- 2.0 

0.8 0.7 0.7 0.5 1.0 22 WCPT 
UC 

730 
5 -.02kw 

24 14 24 20 20 20 85 LEGACY MCG .6 

0.4 0.0 0.0 0.3 1.0 23 WPOC 
Ctry 93.1 

25 25 17 23 23 29 83 NATIONWIDE EAST -- 

DEMOGRAPHIC RANK FORMAT REACH 

Men 
18 -34 

Women 
18 -34 

Men 
18 -49 

Women 
18 -49 

Men 
25 -54 

Women 
25 -54 AC 12.4 

AOR 5.8 

BMIEasy a 6.8 

CHR 14.0 

Clas 2.3 

Ctry 8.1 

Gold 8.4 

N/T - 6.0 

Rel /CC 11.2 
UC 16.1 

1 WWDC -FM 

2 WCXR 
3 WPGC -FM 
4 WKYS 
5 WHUR 
6 WAVA 
7 WRQX 
8 WMZQ -FM 

9 WDJY 
10 WHFS 

1 WKYS 
2 WPGC -FM 

3 WHUR 
4 WRQX 
5 WAVA 
6 WLTT 
7 WCXR 
8 WASH 
9 WMZQ -FM 

10 WWDC -FM 

1 WWDC -FM 

2 WKYS 
3 WCXR 
4 WPGC -FM 

5 WHUR 

6 WMZQ -FM 

7 WAVA 
8 WXTR 
9 WLTT 

10 WHFS 

1 WKYS 
2 WMZQ -FM 

3 WPGC -FM 
4 WHUR 
5 WLTT 
6 WRQX 
7 WASH 
8 WAVA 
9 WGAY 

10 WXTR 

1 WKYS 
2 WMZQ -FM 
3 WWDC -FM 
4 WHUR 
5 WGAY 
6 WXTR 
7 WPGC -FM 
8 WCXR 
9 WLTT 

10 WMAL 

1 WMZQ -FM 
2 WKYS 
3 WHUR 
4 WASH 
5 WGAY 
6 WROX 
7 WPGC -FM 

8 WLTT 
9 WXTR 

10 WAVA 
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AKRON 
POPULATION: 536,600 

N9 m STATION 
2 < o FORMAT 
Q. < . P r 

di cP 

u2 r r X r r Y 
FREQUENCY Q Q Q QQ ? ÿ 

POWER tu ^ 
ha 

e. 2 0= QQ mUW 

Ú 0 Ó h CJ è Q tÚ * rc 
Q O 2 it 

7.1 8.6 8.7 O WMMS 
CHR 32kw O 3 O O O 11 71 MALRITE KATZ 11.2 

10.3 11.3 8.4 2 laDD 
SÓkw 2 O 3 3 6 13 70 BARNSTABLE KATZ 10.1 

4.3 6.7 6.9 3 WHIR 300.1 
kw 4 15 7 7 4 O 80 MEDIA-COM K/P 6.8 

7.6 7.5 6.7 4 WAKR SkWo 3 17 19 13 9 2 59 SUMMIT MCG 4.4 

6.2 6.8 6.6 5 WONE-FM 
R 92.5kw 5 6 2 2 3 14 79 SUMMIT MCG 8.8 

5.6 6.5 4.6 6 WWI 
AC 

2ókw 7 16 4 4 2 6 65 JACOR EAST 5.4 

2.8 3.6 4.3 7 WGAR-AIF 
Ctry 

1220/99.5 
50kw/50kw 

4 

8 8 10 6 5 3 65 NATIONWIDE HNWH 3.2 

5.1 4.7 4.2 8 WLTF 106.5 
6 4 5 5 7 8 57 BOOTH AMERICAN CHR 5.4 

3.3 4.4 3.8 9 WDOK 102.1 
11 10 11 8 8 7 65 INDEPENDENT GR. EAST 3.2 

2.1 1.2 3.6 10 s HBC 
5Ókw 13 13 18 17 18 9 80 BEAVERKETTLE CHR 

w/.IIIIIIIIIIIIIIIIIIIIII 

1.0 

ALBANY- SCHENECTADY -TROY 
POPULATION: 721,000 

N 
9 

--1 0, 

9 
acv Cg) 

m STATION 
r` 

po + FORMAT 
yy 

CO FpZ 

o 

FREQUENCY 
2 

P22 Q2 P2 Q22 Q2 
POWER á oQ et- et- ßr`2 Q 02PttQ . P h 0 2 ,c Q o Q4, 

C./. 

6J .`y ^ w ti h O 2Q Q ry Z 

9.0 10.7 11.5 8.5 10.7 WROW -FM 
8/EZ 

95.5 
12kw 5 7 11 9 5 108 RADIO TERRACE CHR 6.7 

10.6 11.3 12.4 11.7 10.6 2 AORYX 15 5kw O 4 O O O 7 80 CAP -TOWN MCG 13.9 

14.1 11.8 10.0 10.6 8.9 3 
GY 

AC 50kw 2 5 8 7 3 2 73 EMPIRE STATE EAST 8.8 

6.3 6.1 5.3 5.8 8.0 4 
WGNA -FM 
Ctry 

107.7 
12.6kw 8 9 6 5 4 3 110 TEAM ONE RADIO REP 5.8 

8.6 7.8 9.4 7.4 7.6 5 
WFLY 
CHR 

92.3 
17kw 3 4 3 6 8 71 ALBANY BR. KATZ 10.1 

5.8 7.1 4.9 5.9 6.6 6 AC 
100.9 
3kw 6 8 2 2 2 6 72 PREMIERE BR. DUR 5.2 

6.1 6.8 4.4 4.9 5.0 7 
CHR 

99.5 
4 3 5 6 8 10 47 EMPIRE STATE EAST 5.8 

3.8 3.9 4.6 4.2 4.8 g WQBK -FM 
CR 

103.9 
3kw 7 6 3 4 9 16 64 WQBK, INC. HNWH 5.8 

5.8 5.3 6.2 5.3 4.6 9 
WQBK 
Talk 

1300 
5kw 10 13 18 12 10 5 92 WQBK, INC. HNWH 4.5 

7.0 5.1 5.5 5.5 3.7 10 Goo 5kw 9 10 9 8 7 4 57 CAP -TOWN MCG 6.9 i 
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ALBUQUERQUE 
POPULATION: 444,800 

m 
STATION 

9 
9N 

FORMAT 
9 

?Y ?Y 
FREQUENCY Q 7 2 Q ' 

Q 
POWER .1.r p c 4, ? 

s ry é Ú Qí 
O ? Q r 

13 . 1 11.0 12 .0 O K 
KOB-FM 

2s.5kw O 8 O O O 2 80 FAIRMOUNT MCG 1 2.8 

1 1 . 1 11 . 3 10 .4 2 K 
KOB 50w 2 16 7 4 3 0 77 FAIRMOUNT MCG 10 .5 

9.9 10.9 9.4 3 KRST 
9ÓÓkw 3 7 3 2 2 3 90 WAGONTRAIN KATZ 9.7 

5.6 5.5 7.5 4 KKJY 
B/EZ 

100.3 
100kw 

7 20 9 7 5 4 95 MBC BAN 2.2 

6.7 7.9 7.2 5 KZRR 94.1 
kw 

4 6 2 3 4 11 77 ANCHOR MEDIA REP 10.4 

7.1 6.9 7.1 6 KK SS 9ÓÓkw 6 O 5 6 8 13 84 SUNGROUP -- 9.6 

6.0 6.6 5.3 7 KFMG 
AOR 

107.9 
22.5kw 

5 5 4 5 7 14 61 COASTAL COMM. HNWH 8.5 

4.6 3.3 3.3 8 KIVA 
CHR 

105.1 
100kw 

8 2 12 14 16 17 44 DAYTONA BAN 5.8 

2.6 3.5 3.0 9 KMGA 
22.5kw 10 11 11 8 6 5 62 PENN KATZ 2.2 

4.8 3.2 2.9 10 KNMQ 
jÓÓ.9 9 3 6 10 15 19 45 MESA GRANDE CHR 2.6 

2.2 2.7 2.9 10 KDEF 
BBnd 

1150 
5-.5kw 

15 15 22 21 17 6 98 MATTEUCCI ROS .9 

ALLLN Ì t"!'vvN-t"st i HLEHEM 
POPULATION: 567,100 

N T ÿ li STATION 
Z y 

m r p FORMAT 9 
m W m y° 

CO 
. 

FREQUENCY 7 Ni- 

P POWER Q Q Q Q ? 2 
O m 

Gr 4 0, a F 

P `ry T. 
0) ó Q z 

13.4 12.3 12.6 13.4 16.0 O WFMZ 
13-EZ 

100.7 
50kw 

2 27 6 4 3 0 126 MARANATHA CHR 8.3 

12.4 9.8 10.7 10.7 11.1 2 WZZO 
AOR 

95.1 
12kw 

4 3 O O 2 6 92 HOLT CORP. BAN 15.5 

10.9 9.2 11.8 7.9 10.9 3 WLEV 
AC SÓk1 

3 4 3 2 O 2 89 TMZ MCG 11.0 

6.6 9.0 9.1 14.0 9.8 4 WAEB-FM 
CHR 

104.1 
50kw 

O O 2 3 4 5 73 CRB KATZ 13.8 

5.7 6.2 5.2 5.6 6.3 5 WAEB 
AC 

790 i 

1kw 
6 8 8 7 5 3 90 CRB KATZ 4.3 

1 8.5 9.9 8.7 7.2 5.2 6 W000 
SÓ kw 

5 2 5 5 6 7 57 WILKS/SCHWARTZ EAST 7.9 

5.6 4.2 3.2 3.6 3.6 7 WBST 1400 10 7 17 20 21 8 113 T. NZ MCG 2.1 

4.4 3.5 4.5 3.1 3.4 8 WXKW 
Ctry 

1470 
5kw 

9 15 14 9 7 4 89 HGF REP 2.0 

4.7 6.2 4.5 5.1 3.2 9 WKAP 
BBnd 

1320 
5-1kw 

8 17 25 23 18 9 83 HOLT BAN 4.7 

2.2 2.9 2.9 2.4 2.6 10 WYSP 96kw 7 5 4 6 8 24 62 INFINITY TOR 3.1 
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#58 AUSTIN 
POPULATION: 630,500 

n 

r` 
1 

9 2 9 
;m- r Ao 

TO 
CA 

STATION 

+ FORMAT 

Zi 

FREQUENCY 
g2r 

P2 2 2 Q2 Tk 
2 

POWER Q á á 2y i íT 

GJ ^ti ^í 
. ? re 

e 
13.5 14.4 15.9 12.6 14.9 O KrySE 

1ÓÓkw O 11 2 000 108 KVET BR. KATZ 15.6 

7.6 8.8 10.2 10.1 9.9 2 
KLBJ-FM 
AOR 

93.7 
f00kw 2 3 O 2 2 4 72 LBJ CO. EAST 13.0 

7.1 8.5 10.6 8.0 9.1 3 KBTS 
CHA 

93.3 
100kw 

3 O 3 4 5 11 72 GENESIS CHR 10.5 

11.5 10.5 10.0 9.5 8.9 4 KKMJ 95.5 
AC 100kw 4 6 5 3 3 2 76 KEYMARKET CBS 8.5 

5.4 4.0 3.2 4.2 6.8 5 KEYI 103.5 
AC 100kw 6 5 6 5 4 3 70 HICKS CHR 6.0 

6.8 8.2 7.2 9.5 5.4 6 KHFI 98.3 5 
CHA 1.3kw 2 4 7 9 10 54 ENCORE REP 6.5 

4.7 4.6 5.1 5.3 5.3 7 N/TBJ 
590 
5 -1kw 8 8 9 9 7 

4.3 3.9 4.0 4.3 4.5 8 KQFX 
CR 

96.5 
50kw 7 7 7 6 6 

4.2 5.8 3.6 4.1 3.5 8 KPEZ 
AOR 

102.3 
3kw 9 4 8 8 8 

3.5 3.5 2.6 2.7 2.9 10 KAPT 
8/EZ 

94.7 
100kw 10 9 10 10 11 

BAKERSFIELD 
POPULATION: 352,500 

4 64 LBJ CO. EAST 3.6 

6 51 CAPITOL CO. BAN 3.3 

14 44 CLEAR CHANNEL HNWH 5.3 

7 72 NEW THINKING DUR 1.1 

- -IN ;m, STATION 
2 r ó} FORMAT 

co cp co 92xT 

4u= r r r r r r 
FREQUENCY 4^ Q' Q 

é2 ? QQ 

POWER <u Á v h oa 
_ L 

V A/Z6 w N O 2T Qu 

( 24. 1 15 .4 18 .0 O CtruyZZ-A/F 
550/107.9 

2 4 3 O O O 106 BUCK OWENS KATZ 

0 .0 6.7 11 .9 2 
KKXX 

5Ókw O O 2 2 2 6 72 SALEM BAN 

6 .3 6.8 8.0 3 GZM 4 gkw 4 6 13 7 3 2 108 KERN CHR 

1.1 5.2 8.0 3 ÁÓRB 3kw 5 8 Q 3 5 11 113 CLAYTON REP 

7 .9 9.6 6.2 5 CHOR 
R 

4.5kw 3 2 4 6 8 13 53 EAGLE CHR 

4.7 4.6 5.0 6 KERN 
1kw0 6 13 13 10 9 4 73 BRANDON CHR 

2.1 5.0 5.0 6 dE0 1230 
7 15 6 5 4 3 80 KERN MCG 

4.5 3.3 4.5 8 AC 22kw 8 10 5 4 6 8 77 BUCKLEY HNWH 

6.5 3.4 4.5 8 Sp1NnAC 
ikw0 9 5 7 8 7 5 95 KMAP, INC. LOTU 

5.3 2.0 2.4 10 
SpaFY 

1k0 11 7 8 9 10 9 75 McGAVREN-BARRO CAB 

2.6 2.1 2.4 10 KBOS 916.5kw 
12 3 10 11 12 10 70 RADIO FRESNO CBS 
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"78 BATON ROUGE 
POPULATION: 445,500 

% 
m - 

STATION 
2 t < o } FORMAT 

y 
p1 

FREQUENCY Q 2 
Q 

Q 
Q Q- Q' Q' Q' Q' 2 i 2 Q o 

POWER 4, ^ d, v, a V. .F O 
0 W h h 

. L °) P 

10.8 13.8 18.3 14.6 13.8 O WYNK-AIF 
Ctry 

1380/101.5 
5w/100kw 2 5 5 2 O O 88 NARAGANNSETT KATZ 12.9 

9.9 10.9 11.5 14.0 13.1 2 
KOXL 
UC 50kw 4 3 O O 2 5 107 CITY WIDE BAN 16.2 

10.8 11 . 1 9.5 9.4 11.2 3 
W RMF 1Ó0kw o 2 2 3 3 4 71 BATON ROUGE BR HNWH 9.8 

12.4 10.1 9.1 12.8 10.1 4 
WXOK 
UC 

1460 
5-1kw 5 4 4 5 5 3 98 WINNFIELD LIFE TOR 7.8 

9.9 12.0 9.1 9.1 8.9 5 CHR 9ÓÓkw 3 0 3 4 6 9 67 GUARANTY KATZ 12.0 

6.7 9.3 5.7 7.4 6.7 6 WKJN 100Ókw 
6 7 7 6 4 2 80 STERLING CHR 6.0 

2.4 3.7 5.1 4.1 4.3 7 WCKW 
CR 

92.3 
100kw 

9 16 6 7 7 10 79 222 CORP REP 4.6 

3.3 2.5 3.5 2.3 3.9 8 BDEA 
EZ 9ÓÓkw 

10 14 12 13 12 7 107 KDEA INC. -- 1.4 

6.2 4.5 3.7 3.0 3.8 9 WJBO 
5150 7 11 11 9 8 6 57 BATON ROUGE BR HNWH 4.0 

5.2 4.8 4.7 6.2 2.7 10 
AóRGE 100.7 

8 18 8 8 9 13 47 VETTER REP 3.4 

#51 
BIRMINGHAM 

POPULATION: 767,600 

(I' 

.0 

t. STATION 
N 

m 

9 FORMAT 
C") C") -p 

ca ó> cv 05 CO SO, 
(5) cP 

2 

FREQUENCY 
g'. 

POWER p 
C O 
/1/ p 4/ p 

Q ''',21' Qr ¿ h ' 
.R s- T t, e 

^ í .. P O c Q tiy 

17.1 16.6 14.8 14.5 14.7 0 WZZK-AIF 
Ctry 

610/104.7 
5kw/100kw 

O 7 5 2 2 O 98 NEWCITY KATZ 14.5 

10.9 11.6 13.8 11.2 12.5 2 WMJJ 9ÓÓ 
kw 2 4 0 0 0 2 % CAPITOL BR. CRP BAN 10.1 

9.2 10.7 10.9 10.0 9.4 3 WENN 
100Ó.w 5 3 4 3 3 6 92 BOOKER T. WAS HNWH 12.8 

10.1 9.1 9.8 11.7 9.0 4 WARPI-FM 
9ÓÓkw 

4 0 3 5 4 10 74 DITTMAN GROUP CHR 12.6 

9.9 10.8 10.0 9.9 8.0 5 WKXX 
CHR 

106.9 
100kw 

3 2 2 4 6 12 65 SUN GROUP MCG 14.4 

5.3 3.2 2 . 7 3.6 5.3 6 WAPI 
50 5kw 8 20 16 15 12 5 82 DITTMAN GROUP CHR 2.9 

3.9 3.6 3.3 2.4 5.0 7 WAGG 
Rel 

1320 
5kw 11 10 9 11 11 4 115 BOOKER T. WAS HNWH 3.1 

5.9 4.7 5.6 5.5 4.9 8 
WERC 960 6 12 10 9 8 3 69 SUN GROUP MCG 3.8 

3.5 5.5 4.1 5.0 4.8 9 WATV 
UC 

900 
1/.165kw 10 6 6 7 7 8 97 BIRM. EBONY ROS 2.6 

3.9 4.2 3.8 4.2 4.2 10 WLTB 9ÓÓkw 7 11 7 6 5 7 64 REBS, INC. EAST 3.1 ! 
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BRIDGEPORT 
POPULATION: 378,900 

n cN m STATION 
7 Z v< 0 FORMAT 
<< < ó cp 2--5- 

=moo 

r r r r r r 
Q Q FREQUENCY Q Q Q Q Z 

POWER 
2 _ 2 Q 

Zw á h G 2w ° á m re- 
re Ú ,ry / Ñ :' ,- 2Q Qw 

'''c 

13.4 13.5 14.7 WEZN 
275kw 2 16 4 2 0 0 112 NEWCITY KATZ 8.4 

15.5 13.3 10.7 2 5kw o 4 6 5 4 2 76 TRIBUNE CHR 7 .7 

10.4 10.5 8.9 3 
WEBE 17 

50kw 4 10 2 0 2 3 94 ML MEDIA BAN 7.7 

7.7 9.2 8.4 4 AO 50kw 
1 

5 2 0 3 3 5 96 SOUTHERN STARR REP 6.6 

10.1 9.3 7.7 5 W RC! 110kw 3 0 3 4 5 6 70 NOBLE MCG 8 .7 

3.9 3.3 2.8 6 WCBS 
News 

880 
50kw 6 13 20 14 10 4 42 CBS CBS 4.1 

1.7 3.4 2.7 7 50kw 10 3 7 7 7 11 97 SUMMIT REP 2.2 

1 .7 1.4 2.7 7 5kw0 18 33 33 22 21 8 159 D'ADDARIO K/P 2.1 

1.8 1.3 2.3 9 
WOR 
Talk 50kw 13 21 22 21 14 10 88 RKO GENERAL REP 2.5 

1.1 2.7 2.1 10 58kw 12 31 13 8 6 7 81 WESTWOOD ONE HNWH 1.6 

1.1 0.0 2.1 10 
WGSM 
Nost 

740 
25kw 31 

. 
35 35 35 22 13 262 GREATER MEDIA CHR -- 

4 

CHARLESTON 
POPULATION: 407,300 

--% 
4 
m STATION 

. 0 + FORMAT 
% 9 

w 9Zo 
C:0 -f Z 

r 
FREQUENCY QQ . /Q 

POWER T 

U 

/ 2 2 
? h ró 

ti Q 

Q- 

O 

11.7 12.1 11.5 o WEZL 
Ctry 

103.5 
100kw o o 95 PRICE BAN 10.7 

8.8 7.4 9.5 2 WWWZ 
UC 

93.5 
3kw 

4 2 3 0 2 2 106 MILLENNIUM HNWH 9.9 

7.3 9.0 7.8 3 
WKQB 
CHR 107. 3 0 5 6 7 8 69 TRIDENT EAST 11.3 

5.3 6.0 6.9 4 WSSX 
95.1 2 6 ® 4 5 14 61 FAIRCOM KATZ 6.4 

7.1 6.8 6.9 4 WXTC -FM 
AC 

96.9 
100kw 

5 11 4 3 3 10 77 McGAVERN GUILD MCG 6.3 

6.8 5.4 6.5 6 WAVF 
AOR 

96.1 
100kw 

6 3 2 5 8 16 84 CORDES STREET CHR 9.0 

6.7 6.8 6.5 6 WPAL 
UC 

730 
1 -. 1 kw 

7 5 9 8 6 4 86 WPAL, INC. -- 4.8 

4.9 4.7 4.6 8 WXLY 
Gold 

102.5 
100kw 

8 10 8 7 4 7 61 BAHAKEL REP 4.4 

7.1 3.8 4.5 WDXZ 
B/EZ 

104.5 
28kw 

11 15 14 11 10 108 

4.9 4.7 4.0 10 
WMGL 
UC 

101.7 
3kw 11 17 77 

CARAVELLE 

COASTAL 

EAST 2.2 

DUR 7.2 
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#96 CHATTANOOGA 
POPULATION: 357,300 

T T m 
v < FORMAT 

9 
co 6 í 

u2 
Y Y Y Y Y Y 

Q Q Q Z 
POWER 

2 2 =Q 
ó 2 

/2/W W 
Q 

Ú Ñ ? g 

19.2 18.4 17 .9 O W SKZ 
1ÓÓkw 0000 2 5 104 BLOOMINGTON CHR 23.8 

11.6 13.5 14.0 2 WUSY 
Ctry 1ÓÓkw 3 3 4 2 O® 122 COLONIAL MCG 10.0 

10.3 10.8 13.4 3 WDEF-FM 
B/EZ 

92.3 
100kw 

2 8 8 5 4 2 115 PARK KATZ 7.9 

4.6 8.4 8.8 4 
UC 3kw 6 2 3 4 5 6 128 JETTCOM HNWH 11.0 

14.3 7.6 8.6 5 WLMX 305w .5 4 4 2 3 3 4 81 CHATTANOOGA REP 11.9 

8.0 10.3 7.8 6 WDOD-FM 
Ctry 

96.5 
100kw 

5 5 7 6 6 3 84 BAHAKEL BAN 10.0 

5.5 4.2 3.9 7 WNOO 
Gold 

1260 
5kw 

9 9 5 7 8 7 113 SOUTHERN STARR EAST 2.4 

3.6 4.2 3.1 8 WDEF 
5kw0 

7 11 10 10 10 8 58 PARK KATZ 3.7 

3.5 5.1 2.1 9 WYVY 302.3 
kw 

8 6 6 8 7 10 47 PIE-WATTS EAST 2.1 

2.3 2.0 1.8 10 WDOD 
Ctry 15310 

10 12 13 12 14 9 61 BAHAKEL BAN 1.3 

COASTAL NORTH CAROLINA 
POPULATION: 416,800 

r''.._,,, 
STATION 

2 r 0 FORMAT 
ÿr0 j m Z 

Z 

Y Y Y Y Y 
FREQUENCY 

cc 
Q 

cc cc 
= 2 QQ 

POWER <u _n v rn ? 
Ú ^i ^Ú 

Ñ 

o 

= 
Z 

C? 
O Q 

Q 
0 

Q 
2 2 

Q 

24.9 23.1 19.6 O WIKS 
100kw p p o p 2 3 121 JOYNER REp 

16.1 14.4 15.0 2 WRNS 
100kw 3 4 4 2 O O 121 BEASLEY MCG 

9.5 11.6 9.6 3 100kw 2 2 3 4 6 6 65 TAR HILL BAN 

4.3 7.0 8.2 4 
ORYC 

100kw 4 3 2 3 4 7 100 BD MCG 

8.7 5.8 7.9 5 B 
NCT 

100kw 6 12 10 6 5 2 113 ROY H. PARK KATZ 

5.6 7.8 6.2 6 WSFL -A /F 
AC 

1380/106.5 
5kw /100kw 5 6 5 5 3 4 80 CARAVELLE EAST 

1.9 2.0 3.9 7 
98.7 

7 14 9 8 7 5 89 WINFAS, INC. EAST 

3.2 3.1 2.9 8 AOROR 3kw 5 8 8 6 7 8 13 66 MARINE MK4 

-- -- 2.9 8 WHTE 
103. 11 5 7 9 19 16 159 SEA -COM MCG 

1.1 0.6 1.9 10 WELS 
1 -75kw 15 21 12 14 13 11 113 PAGE & HANKINS -- 

1. 1 1 .4 1. 9 10 W 
590 
5kw 19 23 21 21 17 12 169 WILLIS SSS 
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*93 
COLUMBIA, SC 

POPULATION: 375,200 

T m STATION 

i'" 
2 r CD'' FORMAT 

Ci, c 9oz 

r 
FREQUENCY Q 2 QW 

QQ QQ Q Q 
POWER <, n d. o =tu O k m w 

G T m ry Q Ó 2 Q' 'ci. 

18.0 20.6 16.9 0 WCOS-A/F 
Ctry 

1400/97.9 
1kw/100kw O 3 4 2 O O 121 GHB MCG 18.2 

18.9 18.7 15.2 2 
WWDM 

j00Ókw 3 O O o 2 3 122 GAMECOCK CITY HNWH 21.8 

7.8 8.8 10.1 3 
WROK 104.7 

2 2 2 3 5 9 70 AUDUBON KATZ 11.5 

8.4 5.4 7.7 4 B/ÉZEZ 3kw 8 13 9 7 7 2 110 RIDGELY BAN 3.9 

4.9 6.0 7.4 5 WMFX 3oW.3 
5 6 3 4 3 10 82 SIGNATURE DUR 8.1 

4.1 5.0 6.4 6 
WTCB 106.7 

6 7 5 5 4 6 83 KEYMARKET CHR 6.0 

4.6 5.8 5.4 7 WVOC 560 
4 12 12 9 8 4 58 RIDGELY BAN 3.9 

5 .6 6.0 5. 1 
8 wsca 100. 1 7 10 7 6 6 5 67 CONGAREE REP 4 .6 

5.7 3.5 3.6 9 
WOIC 1320 

5-2.5kw 10 8 8 10 9 7 74 ALPHA BAN 2.8 

0.0 3.1 3.4 10 WYYS 
CHR 

96.7 
3kw 

9 4 6 8 11 11 58 UNIVERSAL -- 2.9 

"80 EL PASO 
POPULATION: 443,600 

N T STATION 
v y v. 
< c 9y FORMAT 

OD OS OS ci) 92p 
cv m CA x Z 

2 
FREQUENCY 

Q' 2P 4- 4- 4- 2`' 4, 2`r ur 
POWER a a op coa 

_( h0 
J CO h h O x 

eQ 
U `y . N 0, Q- O 4- 4v6; 

6.1 8.6 13.1 11.7 12.0 O KPRR 
UC j003kw 2 O 3 3 7 11 99 TRANSCONT. TOR 14.7 

9.3 10.5 10.0 8.4 11.2 2 
KHEY-FM 

jÓÓkw O 5 2 2 O 2 90 KHEY, INC. KATZ 12.8 

11.4 10.3 10.6 16 .0 10.9 3 AOR 
O 

jÓÓkw 4 3 0 0 3 10 99 D&F HNWH 18.3 

8.0 8.7 8.4 8.2 8.9 4 KBNA-A/F 
Span 

920/97.5 
1-.5kw/59kw 5 6 8 4 2 O 99 TICHENOR KT-H 7.5 

10.0 10.7 9.0 9.8 6.4 5 KEZB-A/F 
CHR 

93.9 
1-.38kw/ 3 2 4 6 10 15 56 KEZB, INC. CHR 6.2 

7 .0 6 .4 6.5 4. 9 5.9 6 é 
ESM-FM 9.09kw 9 20 11 11 9 3 94 TRI-STATE HNWH 5 .6 

5.7 4.9 3.7 3.8 5.6 7 GoldO ó6kw 7 17 6 5 4 6 78 RIO BRAVO REP 4.5 

7.0 6.8 5.9 6.1 4.8 8 KAMZ 
UC 

93.1 
30kw 6 4 7 8 11 11 58 PINNACLE EAST 5.9 

9.1 6.7 5.1 6.6 4.8 8 
KP MA jp01kw 10 12 10 10 8 4 96 PINNACLE CAB 3.7 

5.3 3.4 5.1 6.1 4.4 10 
GOFX 

j3Ókw 8 7 5 7 5 13 66 ELP MCG 3.6 

2.6 2.4 2.6 4.2 4.4 10 
GROD 5kw 13 8 9 9 6 5 107 D&F HNWH 2.9 
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FLINT 
POPULATION. 351,600 

r 
STATION 

99 FORMAT 

a \\% cP 

FREQUENCY Q 
Q'T 

QQ Q QQ 
Z Z /// POWER a a 

J h h ,- ("V 813 

2 

Ó ?Q e 
ry 

19.3 22.3 20.2 O WIOG 
CHR 8ókw 0000 2 3 102 BOOTH KATZ 23.7 

13.2 13.1 14.4 2 
WCRZ 107.9 

50kw 2 3 2 2 0 0 96 FAIRCUM KATZ 11.1 

13.4 17.4 12.7 3 WDZZ 
UC 92'7 3kw 3 2 3 3 3 2 106 FLINT METRO HNWH 16.3 

6.3 4.5 6.7 4 WFDF 
AC 5-1kw 6 14 25 10 9 5 97 FLINT METRO HNWH 4.1'; 

6.3 5.6 5.7 5 WWCK 
AOR 

105.5 
3kw 5 4 4 4 6 11 69 MAJAC EAST 8.3 

8.0 6.0 5.0 6 ÁCJR SÓkw 4 19 11 7 5 6 60 CAP CITIES/ABC KATZ 5.7 

3 .4 4.0 4.8 7 WKMF 
Ctry 

1470 
5-1 kw 

8 8 14 9 7 4 105 FAIRCOM KATZ 4.4 

4.0 3.8 3.7 8 WTRX 
AC 

1330 
5-1kw 7 7 8 5 4 7 73 GETZ CHR 3.1 

4.2 2.9 2.7 9 WKCQ CO, 
98.1 
50kw 9 21 6 8 8 8 59 MACDONALD CHR -- 

1.3 1.3 2.5 10 WFLT 
5-?144kw 14 17 5 6 11 9 119 NILMASON -- -- 

FRESNO 
POPULATION: 494,600 

9 gym. 
STATION r 2 

2 dir 1 90 } FORMAT r 9 G 9 9 r 
cP 

m 
c9 c cCP 

FREQUENCY Q 2 = Q Q=2 Q v 
POWER Q á á á .F2 i O QQ e ° í a ` 0 ,t. 

Q m e OJ ^ct; 0 h T 2 et ^ yrc 

8.4 10.0 9.5 8.8 9.3 O NIT 5kw 2 15 11 9 5 2 86 HENRY KATZ 9.4 

7 .8 6.8 6.4 6.8 8.8 2 
COZY 

19kw 5 17 8 8 2 O 101 RADIO DINUBA MMR 2 .9 

8.4 9.9 9.0 9.2 7.0 3 
KM 103.7 O 2 2 3 7 10 60 OLYMPIC CHR 9.1 

1 .8 4.5 5.9 7. 1 6.4 4 Gold 
O 

19kw 6 21 6 2 0 3 79 AMERICAN CBS 5 .0 

6.9 6.6 7.6 7.7 6.1 5 AOR 
105.9 

8 4 0 0 3 8 77 PACIFIC QUAD DUR 10.1 

5.4 6.8 5.7 4.5 5.9 6 
GHBDS 94. 

16.59 3 0 4 6 9 11 57 RADIO FRESNO CBS 11.2 

7.8 7.6 5.3 6.2 5.2 7 KYNO -FM 
CHR 

95.7 
50kw 4 3 3 5 10 15 58 BROWN BAN 5.9 

6.7 6.7 5.9 5.5 4.9 8 CNAX 
48kw 9 16 9 10 8 4 71 FIRST SIERRA HNWH 6.1 

4.4 4.8 4.6 4.3 4.5 9 
ACIG -AlF 1430/101.1 

7 5 5 4 6 6 55 DAVIS- WEAVER EAST 5.8 

2.1 2.3 2.3 2.3 3.7 10 AC 
YE 

88kw 10 11 7 7 4 7 62 HENRY KATZ 1.8 
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GRAND RAPIDS 
POPULATION: 538,200 

IN 
ÿ , ÿ m STATION 

r m Zc m ó FORMAT 9 1 
So, m 6 m C - -- 

FREQUENCY TÁ44Á// 
Q 2 

POWER á a a F -O 1 h 0 c S Q x Q 
UJ 41; 

ryh P O 2 Q ti yr 

6.7 5.0 7.8 6.2 8.7 O W GRD 13kw O 2 3 4 7 11 62 REGIONAL GROUP DUR 9.3 

9.9 10.7 7.1 10.7 8.7 O B OOD-FM 
265k7w 3 12 10 8 5 3 81 UNITED ARTISTS KATZ 7.7 

2.6 2.4 3.3 8.7 8.3 3 320kw 4 5 2 O O 5 80 CARL LEE MCG 6.7 

11.5 10.0 7.8 6.5 7.8 4 AORAV -FM 
50kw 8 4 0 2 4 9 87 ADAMS MMR 6.9 

8.3 8.9 9.0 6.6 7.3 5 5ókw 6 8 5 3 2 4 74 LIGGETT REP 7.8 

8.8 8.8 11.8 7.7 7.1 6 
CHR 

50kw 2 O 4 6 10 12 54 BLOOMINGTON EAST 10.1 

8.6 6.8 6.1 8.3 6.9 7 
WCUZ -FM 
Ctry 

101.3 
50kw 7 7 7 5 3 2 73 FEDERATED MEDIA CHR 5.9 

7.3 8.0 7.3 5.6 6.3 8 WOOD 5kw0 5 11 12 11 6 0 61 UNITED ARTISTS KATZ 7.5 

2.7 2.9 4.9 5.0 4.7 9 WSNX -FM 
CHR 

104.5 
507k5 50kw 9 3 6 7 13 15 62 GOODRICH BAN 6.0 

3.6 4.5 3.6 5.3 3.3 10 Wry UZ 1kw0 11 13 13 13 11 6 62 FEDERATED MEDIA CHR 2.5 

GREENVILLE- SPA R TANBURG 
POPULATION: 517,000 

r Z S m Z m ORMION < 1) C 9 ÿ 6 m y2FQS 

FREQUENCY 

POWER ^ a á ha a O C m 4, 

GJ ry' P Q 4141. yPe 

14.8 14.9 14.0 11.4 12.4 WESC-A/F 
Ctry 

660/92.5 
50kw/100kw 0 12 6 3 0 0 102 BR. COM/CAROLI BAN 11.6 

6.2 10.7 10.4 9.4 11.2 2 WANS 
100Ókw 

2 0 0 0 4 8 89 RADIO AMERICA CHR 12.4 

9.0 8.2 12.2 7.8 10.6 3 WSSL-A/F 
Ctry 

1440/100.5 
5kw/100kw 4 6 2 2 2 2 91 STERLING CHR 9.6 

10.4 6.6 9'.2 8.8 8.7 4 WFBC-FM 9ióókw 3 8 3 4 3 3 71 MULTIMEDIA KATZ 10.2 

8.0 9.5 6.4 7.4 8.1 5 WSPA-FM ióókw 6 10 8 8 5 4 104 SPARTAN MCG 3.9 

1.1 9.1 8.0 6.7 5.3 6 WLWZ 
UC 

103.9 
3kw 

8 2 7 6 6 7 90 AMERICAN COMM. HNWH 9.8 

6.8 5.4 3.6 6.3 5.0 7 WMYI 10.5 
w 
025 9 5 5 7 9 62 AMCOM GENERAL REP 7.0 

4.2 5.0 5.0 6.2 4.5 8 pRKN 1ÓÓkw 7 5 4 7 10 17 60 CAROLINA BR. DUR 6.9 

6.5 2.3 3.9 3.8 4.1 9 WHYZ 
bÓkw 10 29 12 9 8 5 120 21st CENTURY HNWH 3.0 

2.0 2 . 3 1 . 9 0.6 3. 3 10 WORD 5110 
w 12 7 15 10 9 6 113 BROOKS BR. MAS . 6 
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"74 HARRISBURG -LEBANON - CARLISLE 
POPULATION: 493,900 

N 

Z 

c 

No STATION 
-. 

< 

G 

7 m m O FORMAT 
-53 C 13 

m 

9 . 
FREQUENCY T Q 

? 
T ,4- 

Q QQ-Q' Q 2 Q. 
K- POWER pi 

m 
¢ o , ,\ d 0) ,. Q 2 

J 
a h 

P 
P 

41; m 
Q O Q- ; 

20 .2 19.5 21.7 17 .3 20 .8 O WRNK 
2P 5kw 000000 92 KEY MARKET CHR 26.3 

6.6 8.1 8.0 7.8 7.7 2 WRKZ 
6006w 

5 9 5 4 3 2 97 PENN TOR 9.7 

7.7 7.7 6.1 5.6 7.1 3 WHP AC 5k° 
4 15 15 9 7 3 86 WHP INC. KATZ 6.4 

3.7 2.9 5.5 6.0 6.4 4 WIMX 36w 2 5 3 2 2 5 73 HUDSON GROUP EAST 7.4 

3.3 5.4 6.7 6.0 6.0 5 AóRPA 
3kw 8 4 2 3 4 9 90 QUAKER STATE REP 9.9 

5.3 5.6 5.0 7.7 5.9 6 é NCE 101.3 
50kw 7 16 19 10 8 4 85 HALL TOR 2.8 

7.1 7.1 5.1 5.8 4.6 7 WHP-FM 
AC 

9 7. 3 
17kw 3 18 4 5 6 7 55 WHP INC. KATZ 3.3 

3.8 3.5 3.1 4.7 4.2 8 WOXA 
50kw 6 2 7 6 9 11 56 HGF MEDIA KATZ 4.1 

4.8 6.0 3.9 5.0 3.3 9 WHYL-AIF 
Ctry 

960.102.3 
5kw.%3kw 11 8 17 8 5 6 74 RFLJ, INC. HNWH 5.6 

3.5 2.3 2.5 3.4 2.9 10 WLBR 
621k°- 12 27 22 14 13 8 71 LEBANON BR. K/P -- 

- 

HONOLULU 
POPULATION: 690,700 

FORMAT 

STATION FREQUENCY 
4- 

Q 
p 4, POWER 

O 

14.4 14.2 14.2 16.3 15.9 O KQMQ-AlF 
CHR 

690/93.1 
10kw/54kw 

O 2 O O O 3 84 NORTHPARK CHR 

13.0 11.2 12.5 11.5 10.6 2 
KSSK 
AC 

5kW 2 5 7 2 2 2 82 HEFTEL EAST 

4.9 9.0 8.3 10.3 9.7 3 
KMAI 

9óókw 3 0 3 3 8 11 83 HENRY HAWAII KATZ 

10.6 7.0 8.4 9.9 8.7 4 U-A/F 
9ÓÓ kw 5 19 8 8 3 0 91 JOHN HUTTON TOR 

9.5 6.3 5.0 5.0 7.0 5 KXPW W 9ÓÓkw 4 3 4 5 7 12 63 HEFTEL EAST 

8.7 6.3 6.4 7.1 6.7 6 áIT, l áókw 6 4 2 4 5 11 74 KILOHANA REP 

6.6 7.3 8.4 5.9 6.1 7 KRTR 
AC 

95kw 7 7 5 6 6 9 70 MAVRA KEA TOR 

5.2 5.8 6.2 4.4 5.9 8 Gótdl epw 9 6 6 7 4 5 80 HENRY HAWAII KATZ 

3.8 4.0 4.1 3.8 4.1 9 
KHVH 990 

8 11 13 11 9 4 53 KHVH, INC. HNWH 

4.8 3.7 3.6 2.7 3.5 10 ÑGU ?Ókw 10 8 14 15 13 6 53 CHARLES GIVENS BAN 

4.4 5.5 3.9 3.9 3.5 10 McCN ókw0 11 13 10 9 11 7 60 KCCN RADIO ROS 
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"52 JACKSONVILLE 
POPULATION: 759,500 

N 

-n 2 ?i m STATION 
R` 2^^ poÑ FORMAT i V' ` 13-',, 

cP cPw m cP y ó 
C9 CD - 

FREQUENCY Q 2 ? 
POWER 4- P P 

'Sr- 

o r , ( hO Q '4° J tti 0 h 4 j , Tie <(, x Q 
Ú . . ti nJ Q O Q L gr 

20.5 16.8 18.7 17.2 15 .4 0 w RPE-A1F 
50kw9500kw 0000 3 5 93 EVERGREEN CHR 20 .7 

9.6 7.8 7.5 10.3 11.2 2 AWoRYV 
FM 

iÓÓkw 4 3 2 2 O 8 11 1 METROPLEX MCG 12.9 

11.6 8.9 11.7 11.6 10.5 3 WGIK-A/F 
Ctry 

1320/11.1 
5kw/100kw 

2 6 6 4 2 O 93 JACOR EAST 11.4 

7.8 7.8 6.9 8.7 6.7 7.7 4 WAIV 
AC 

96 5 10 3 3 4 3 78 EZ MMR 5.3 

4.0 3.9 5.8 7.4 6.7 5 
WPDQ 
UC 

3kw 7 2 5 6 7 10 113 WILLIS REP 7.6 

6.7 7.9 6.2 8.5 6.5 6 
WIVY 
AC 1ÓÓkw 3 11 4 5 5 6 63 GILMORE TOR 7.2 

3.8 5.5 7.1 4.2 6.1 7 WCRJ 
Ctry jÓÓkw 6 4 8 7 6 2 90 HOKER KATZ 5.3 

2.6 3.1 2.4 1.1 3.8 8 WCGL 5kw0 11 15 10 11 12 13 168 ANTELOPE K/P 3.3 

4.0 6.4 3.4 4.1 3.7 9 
WEJZ 1óókw 

8 9 11 9 8 4 80 WIN CHR 2.2 

3.4 2.6 2.3 2.4 3.0 10 
WZAZ 1400 

10 19 7 8 9 11 96 PRES-JAS, INC. ROS 3.5 

JOHNSON CIT Y-KINGSPOR T-BRIS TOL 
POPULATION: 378,300 

-O m STATION 
ZC 7r ó9ÿ FORMAT 

C9 W d> VS' 

FREQUENCY 

POWER <u 
J 

U 

Y r Y 
7 2 cc v 

ti 4) W 

r 
12- 

h 
Ñ 

r 
QQ 

Y 

2 
G .S 

Q O 

Q 
02Q 

Q <U 2 Q 

r 
mQw 
rt c wr 

24.1 22.6 19.6 O WQUT 
CHR i>'w 0000 3 3 87 BLOOMINGTON KATZ 27.4 

17.9 19.4 17.6 
,. 

2 
WXBO 

6ókw 2 4 3 3 2 O 102 BRISTOL MCG 17.6 

11.9 17.1 14.9 3 WTFM 
9ÓÓkw 3 3 2 2 O 2 96 HOME NEWS REP 14.2 

9.9 7 . 2 7.2 4 W ÿC W 
5 l kw 4 12 6 6 4 4 92 BLOOMINGTON KATZ 4 . 3 

3.2 3.5 4.4 
. 

5 WZXY CHR 

. 
j 4kw 5 2 4 5 6 15 68 

90 

BAHAKEL BAN 5.4 

2.2 3.1 4.0 6 WKPT 
AC 

0y0 7 20 8 7 7 5 

. 

HOME NEWS 

. 

REP 2.0 

3.4 3.1 3.4 7 WrySJ 99w .3 6 8 5 4 5 6 63 TRI-CITY DUR 3.2 

2.6 2.2 
I 

2.5 8 wCtIVK-A/F 
ry 

990/107.7 
10kw/100kw 9 18 10 9 8 7 104 KATZ 2.6 

2.4 1.7 2.0 9 WMCH 
11 kw0 14 27 17 23 14 11 121 

,DICK 

WALLACE -- .9 

0.5 2.4 1.7 10 
WOPI 
Nov 

149 
12 28 28 22 19 8 94 DICK -- . 3 
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KNOXVILLE 
POPULATION: 508,900 

N 

T Z m STATION 
7 9 < tr Z to oN FORMAT 
< 9 G 9 -p v 

ci) ab ci) cP li-C) 
CO CO CO CO 1,-' 

F 

FREQUENCY Q 
P P Q 

POWER Q 
b a a 

Q' 
O2 

,U 

ír . b h cot.' 
Q 

m Q 
.s: cy Qí 2í h h O ^ P ^ Q U N O 

34.9 35 .6 35.5 35.8 33.0 WryVK AIF 95ow o1 pokw O 4 2 O O O 112 DICK KATZ 36.0 

11.9 10.6 16.4 15.3 14.0 2 WIMZ-A/F 
AOR 

1240/103.5 
1 kw/100kw 3 2 O 2 3 4 99 STONER CHR 15.8 

13.7 11.1 8.7 11.5 13.7 3 WMYU 
j00Ó.1 2 3 3 3 2 3 74 JACOR EAST 14.5 

10.7 11.9 12.0 10.2 10.1 4 WEZK 
B,/EZ 

97.5 
100kw 5 10 5 5 4 2 96 SOUTH CENTRAL CHR 6.6 

6.1 9.3 7.2 9.2 9.1 5 WOKI 
CHR 

100.3 
100kw 

4 O 4 4 5 6 68 OAK RIDGE HNWH 12.6 

1.3 1.3 2.1 1.1 2.2 6 WGAP 
Ctry 

1400 
1 kw 

g 12 13 12 9 5 90 WGAP, INC. M/SS 1.2 

0.9 1.1 0.8 0.6 1.8 7 WORE 
Nost 

1040 
2.5kw 10 11 10 11 10 7 121 SEQUOIA IA -- ' - 

0.9 0.8 1.2 1.0 1.3 8 WKNF 
Nost 

94.3 
3kw 6 9 6 6 7 8 48 KEY " .3 

1.5 1.8 1.4 1.2 1.2 9 WRJZ 
5kw 7 7 8 8 8 10 45 TENN MEDIA -- .9 

1.0 1.8 0.7 1.2 1 . 1 10 WKGN 
1kw0 9 5 7 7 6 9 54 TELSTAR ROS 1.0 

LANSING -EAST LANSING 
POPULATION: 357,200 

N 
STATION ÿ ̀ 

cla- 

FORMAT 

CO 

`2 

,..0 <4 ='S>' Q 
$ FREQUENCY 

O P 

POWER 
m 

aG 

e 
v/3 

2 Q- 
e- 

20.0 19.5 22.0 22.0 19.4 O 1NRIC-A/F 
5kw/49kw 00000 2 

89 GOODRICH KATZ 28.4 

15.1 15.2 15.5 15.8 11.6 2 WryL-FM 55kw 2 6 4 2 2 0 93 MSP MCG 14.6 

7.6 8.5 6.4 5.6 9.1 3 
WJIM-FM 
&EZ 

97.5 
28kw 4 11 8 6 5 3 89 MICH-A-MEDIA TOR 4.9 

5.1 8.3 5.9 7.5 7.3 4 
WFMK 99.1 

3 4 5 3 3 8 71 LIGGETT REP 6.4 

5.8 4.1 5.2 4.7 6.8 5 
WBM 

5ók1 6 10 3 4 4 4 86 CR MMR 5.3 

4.7 4.6 5.2 4.5 6.1 6 óRXQ 
106.1 
50kw 7 3 2 5 6 6 79 CHR CHR 6.0 

3.0 4.9 5.3 5.3 5.1 7 CHRNZ 
92.1 

5 2 6 7 10 11 55 LANSING MMR 6.9 

6.7 4.1 4.5 5.6 4.5 8 ÁCJR 5ÓRw 8 20 18 10 7 9 60 CAP CITIES/ABC KATZ 3.8 

4.6 4.2 4.1 4.7 3.3 9 
WMMQ 
CR 

92.7 
1.5kw 9 8 7 8 8 13 47 OTTAWAY HNWH 6.2 

4.4 
r 

4.4 2.5 2.9 2.1 10 
WILS-FM 
AC 

101.7 
3kw 10 14 10 9 9 12 35 NORTH STARR BAN 

- 

1.7 
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LAS VEGAS 
POPULATION: 520,700 

ÿ Nom ?, STATION 
1- 

9} 
FORMAT 

m 6 c CP Sq. 

O 

FREQUENCY ? Q Q et? 2v "Q o et- POWER ^ rhp ,tea a .F ?4/ 0 Q m 

OJ ^9i cy` n,` 0 2 4 ry 
Ore 

Tr 

9.5 10.9 10.9 12.7 11.4 O ryMS -AIF 50'O00kw 2 3 4 2 O 2 118 BROADCAST ASSO. KATZ 12.0 

9.6 13.1 11.0 9.2 10.3 2 ÉZZ 94Ó.w 5 9 12 8 3 O 139 PARKER DUR 7.8 

11.3 10.7 10.6 10.9 9.1 3 CHR 9ÓÓ.w O 2 3 7 12 76 NATIONWIDE MCG 10.5 

4 .7 8.6 7.1 9.3 8.0 4 KR 
LZ 9ÓÓ.w 4 5 0 0 2 8 106 SOUTHERN NEV. BAN 8.6 

8.2 5.3 8.0 6.2 6.4 5 CHR 
K 

100kw 3 2 5 5 12 17 74 ANCHOR MEDIA MMR 8.9 

6 .0 4.9 6.1 4.8 5.5 6 A 
M2 Q 

100kw 7 4 6 5 4 4 82 COMMONWEALTH REP 3.3 

7.1 4.4 4.8 6.0 5.0 7 AAORMP 
100kw 

6 6 3 4 6 10 70 LOTUS CHR 8.1 

5.9 2.7 5.2 4.4 4.3 8 
KOR 

5 ?5kw 10 14 19 15 14 3 98 ANCHOR MMR 3.4 

1 .7 3.5 3.1 2.1 4.2 9 A 
RLV 106.5 9 7 7 6 5 5 83 A&A EAST 4 .2 

3.9 3.7 2.1 3.2 2.8 10 
KDWN 
Talk 

720 
SOkw 11 13 18 14 13 7 81 RADIO NEVADA BAN 2.4 

LITTLE ROCK 
POPULATION: 420,300 

N09 .n %. STATION STATION 
FORMAT 

w so 1i 

4u2 k. 
Y r r r r r 

FREQUENCY QQ QQ QQ 
QT 

Q Q 
2 Lk POWER tu ^ v. o, v v . u 4, a ú c 

ry //!/ Ì Q< + 
0) 0 = Q :-.1' yN 

20.6 20.3 20.3 0 KSSN 
95Ó.w 0 4 O O O O 112 BARNSTABLE KATZ 21.1 

3.2 7.5 9.9 2 uIPR 9ÓÓ.w 8 2 2 2 2 11 145 CORNERSTONE BAN 12.0 

10.5 11.6 9.6 3 KIKRYK 
103.7 2 0 4 3 3 4 64 SNIDER BAN 11.8 

8 .8 11 .2 9.0 4 KEZO 10 237 4 9 10 7 4 3 88 KEZO MMR 7 .4 

9.1 6.8 8.2 5 KZOU -FM 9ÓÓ.w 3 3 3 4 6 7 71 ENCORE REP 10.5 

6.8 6.2 7.6 6 KARN 920 6 13 9 9 8 2 91 SNIDER BAN 4.5 

4.9 5.7 5.6 7 ÁÓR X 105.1 7 7 5 5 7 10 76 COASTAL HNWH 9.6 

6.9 6.4 5.2 8 KHLT -FM 
AC 

94.1 
100kw 5 5 7 6 5 5 59 SIGNAL MEDIA CHR 4.2 

2.1 2.9 3.7 9 KZLR 
9ÓÓ.w 9 8 6 8 9 13 68 SOUTHERN STARR DUR 3.8 

6 .0 3.2 2.6 10 KWTD 
100kw 10 6 8 10 10 6 74 MRS . DUNN ROS 2.5 
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McALLEN-BRO WNS VILLE 
POPULATION: 473,000 

N ? m STATION 
v Z < ;, FORMAT 9 Ú 9+ 

Vi. °'m m y?°s 

<4. 
o 

e.o 

FREQUENCY Q P Q= V ',?10.. 
423.- POWER 2 Q Q Q 2 <vQ O e ^ 

7p P hp rop 
ít 

Q 
0 Q,4, 

O S1 x v 
UJ ^ (If e,- O Q - z 

14.0 11.2 15 .0 17 .0 18 .6 tCHBß 
M 

1ÓÓkw 0000 3 4 101 ENCORE REP 24 . 1 

15.2 19.4 20.6 18.3 17.7 2 SpanBT 50 0kw 2 3 6 4 2 O 135 TICHENOR KATZ 13.4 

8.6 8.9 8.2 9.7 9.7 3 span 9óókw 3 5 2 2 O 2 81 MAGIC VALLEY MCG 8.1 

7.8 8.2 9.2 9.1 8.4 4 
KryXF 100.3 

4 4 3 3 4 6 91 TATE CHR 13.0 

4.8 4.8 4.2 4.9 6.0 5 K/VZY e 1óók 8 12 9 7 6 3 106 TIPPIE TOR 5.0 

7.0 5.7 6.9 8.2 5.5 6 
AKELT .5 

9Ó0kw 5 6 4 5 5 9 80 TICHENOR KATZ 8.1 

5.2 7.1 4.6 5.0 4.8 7 
KQXX 

01óókw 7 7 8 8 7 5 81 BRAVO CAB 2.5 

5.6 5.1 3.7 5.8 4.7 8 AORX 9ÓÓkw 6 2 5 6 8 13 74 DAYTONA BAN 6.9 

2.7 5.2 3.7 3.6 2.2 9 
SpRT 

153kw 10 8 11 11 10 7 68 RIO CAB 6.9 

2.1 2.3 1.8 1.7 2.2 9 KJAV 
3k w9 13 16 7 10 11 11 136 PAULINO BERNAL -- -- 

MOBILE 
POPULATION: 385,600 

N° STATION 9 m 

2 9- FORMAT 

C < TO Zs 

r r r Y r 
FREQUENCY Q Q 7 

4 

Q Q ;t- 

2 

éZ Q Ó POWER tu n a rn a o F <u 

ú 
ro c h h 2 ` Q ry U N O Q 

17 .9 17 .7 18 .0 O W/KSJ-A/F 1270/94. 
k 04w O 4 3 2 O O 1 13 CAPITOL BR. BAN 16.0 

16.9 14.9 13.4 2 WABB-A/F 
CHR 

1480/97.5 
5kw/100kw 

2 O O 3 4 6 88 VOICE OF MOBILE CHR 19.2 

17.3 12.9 11.9 3 WBLX-FM 
UC 9Ókw 3 2 2 O 2 3 100 BEASLEY HNWH 19.1 

7.3 8.5 6.9 4 WGOK 
UC 

90ókw 4 5 

. 

6 

. 

7 6 4 89 ROBERDS ROS 3.5 

4.5 3.3 5.4 5 AC 9ÓÓkw 5 10 9 4 3 2 77 TMCI DUR 3.9 

2.6 4.9 4. 9 6 WMML 
UC 

5kW0 8 3 5 8 10 16 10 1 BRIDGEWAY K/P 3. 1 

4.5 5.0 4.4 7 WKRG-FM 
9ÓÓkw 6 15 7 

. 

5 5 7 66 WKRG-TV KATZ 6.0 

4.4 4.6 4.0 8 WKRG 710 
5kw 7 13 11 11 9 5 66 WKRG-TV KATZ 4.8 

1.2 2.4 3.0 9 AÓßCX 1óókw 9 9 4 6 8 20 72 WESCOM GROUP REP 3.1 

3.4 3.6 2.9 10 
WDLT 98.3 10 16 10 9 7 8 71 JAB REP 2.2 
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!!!}! jONTEREY-SALINAS -SANTA CRUZ 
PULATION: 487,600 

N , 
STATION 2 

Z 
t < 

Do FORMAT 9 G 9 il -7 

'2°1 

4, o 2 
g 

FREQUENCY 
-k- 2 i 

POWER P QT. 
pP 

áY a 2 pQ os 

. o. h o 2 ,` Q m Qg 

ti` `' o Q`` , P 

6.8 8.8 8.9 9.2 8.7 KDON-FM 
18 5kw O O O O 5 17 72 HENRY KATZ 10.6 

6.8 8.3 7.6 7.5 7.5 2 ÑGO 'só°w 3 23 17 11 9 O 94 CAP CITIES/ABC BAN 7.4 

7.8 6.9 7.3 8.8 6.8 3 KWSS 
CHR 

9415kw 2 2 3 5 3 10 63 NATIONWIDE MCG 9.3 

4.3 4.2 3.9 3.0 5.9 4 KWAV 968.k9 4 4 5 2 O 5 75 BUCKLEY HNWH 3.6 

4.9 3.3 3.3 3.0 5.2 5 KOCN 
95kw 10 8 4 4 2 3 106 C.R. PASQUIER TOR 3.5 

4.9 5.8 4.2 4.2 5.0 6 áÓ BY 9tkw 5 7 2 3 4 11 76 C&C BAN 8.8 

4 .8 4.0 3.4 4.4 4.2 7 
KryOM-FM 9 o W 

6 12 13 8 6 2 75 COMMUNITY PAC. MMR 5.4 

1.4 0.7 1.2 1.7 3.9 8 B ÉDC 
FM 

8kw7 14 15 20 18 11 20 131 CARMEL BR. CHR .8 

7.0 3.8 5.3 4.0 3.4 9 BÉZAY 145kw 8 20 23 23 18 21 67 UNITED MMR 3.6 

3.6 3.2 2.2 2.5 3.4 9 KBOO 
9kw 9 18 16 13 13 

6 70 A. WILLIAM LEE DUR 3.8 

°89 NEW BEDFORD -FALL RIVER 
POPULATION: 414,700 

-o STATION 
2 9 FORMAT 

mN 

2r 2.1r ////// 
FREOUE:NCY QQ 2 Q Q, l 

POWE_R u a o 2u p tc m 
ni a 2 Q 

Ú Qí W Q ti 2 O 2 ¢ 

11.4 15.5 10.1 wRRO-FM 92.3 
2 2 2 2 70 CAP CITIES/ABC BAN 14.7 

9.2 9.0 8.6 2 AÓRJY 5ó.w 2 e O O 3 13 92 FEDERAL KATZ 10.8 

4.7 4.1 7.4 3 WMYS 
AC 5ókw 

r 
e 4 3 O O 105 HALL -- 1.9 

6.7 2.1 5.9 4 

, 

WBSM 
Isi/T 51-10 

42 6 i 21 22 10 

I 

4 125 SAGE CHR 2.6 

4.3 3.1 4.9 5 WSNE 
AC 

93.3 
50kw 4 

s 
3 4 4 9 81 BECK-ROSS EAST 6.7 

10.6 6.6 4.1 6 WiÉZKW 500kw 

. 
5 

. n 
0 

. 

18 13 7 6 72 WILKS/SCHWARTZ CHR 7.0 

3.8 3.3 3.4 7 WWLI 
AC 50kw 10 t 19 7 6 3 84 TMZ MCG 4.6 

2.6 2.7 3.4 7 WPLM-FM 
BBnd 

99A 
50kw 14 e e 32 28 27 8 106 PLYMOUTH ROCK -- .9 

2.2 4.8 3.3 
. 

9 WODS 12 5kw 7 

. . 
n 

11 5 

. 

5 

I 

5 78 CBS CBS 2.2 

2.8 2. 0 3.2 10 w ROU 
94.5kw 9 
d 
e 5 6 9 15 78 AROMAN EAST 1.8 

2.2 3.1 3.2 
1 

10 WALE 
Talk 1400 16 

m 
29 27 

. 
25 22 

a 

120 

a 

NORTH AMERICAN MCG .5 
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"89 
NEW HAVEN 

POPULATION: 384,700 

o STATION 
20 ` ó -P9 FORMAT 

cv VI- 

2Y 2 = 2 2 2Y 
FREQUENCY QQ Q Q Q 4- Q 

'Z. 2 <* 2 
POWER rL v CO CO 

=tu pQ men Q 
Ú ¢ m 

op Q O 2T Q yS 

1 1 . 1 12.9 11 .7 W RCI 
10kw ®O 2 0 O 3 79 NOBLE MCG 1 3.6 

10.7 9.9 10.1 2 WELT 
AC 960 2 13 9 6 2 O 84 CLEAR CHANNEL BAN 7.6 

10.3 8.2 7.1 3 WPLR 
AOR 9Ók1 3 2 O 2 5 15 67 SOUTHERN STARR DUR 13.6 

5.1 6.7 6.6 4 WEZN 99.9 4 8 8 7 6 2 78 MEWCITY KATZ 4.7 
AC 27.5kw 

5.4 3.7 5.7 5 WDRC -FM 
Gold 

102.9 
19.5kw 5 9 3 3 3 7 77 BUCKLEY MCG 4.2 

4.9 4.4 4.8 6 WAVZ 
BBnd 

1300 
1kw 

8 21 17 15 14 4 92 NOBLE MCG 2.4 

4.4 4.2 4.7 7 WNHC 
1340 lkw 13 4 6 4 4 9 110 WNHC, INC. SAV 3.8 

1.7 0.5 4.4 8 WWYZ 
Ctry 

92.5 
18kw 10 6 13 11 8 6 88 WWYZ, INC. BAN 5.4 

6.9 4.4 3.9 9 WKSS 
R 95.7 6 3 4 5 10 16 56 PRECISION MMR 6.6 

2.9 4.9 3.5 10 e RCH 100.5 15 18 20 16 12 5 106 RADIO COR /HART BAN 2.7 

OMAHA - COUNCIL BLUFFS 
POPULATION: 505,300 

11,._ 1-2, m STATION r m 5'0 
Ñ FORMAT r 9 G 9 ÿ 

c9 cv w c W 71.0 
OD cv cP s 

FREQUENCY 2 _ 
POWER Q- Q- Q 2 Q 2 Q rr 

^ v y°j v 
cov 4 O m ez 

J`r ti ryh ' , Ó 2P Q re 
V 

22.3 17.0 16.1 14.8 17.2 o KFAB 
AC 

1110 
50kw O 4 7 5 2 O 78 HENRY CHR 15.1 

10.4 12.1 10.4 11.6 13.1 2 
KQBKn 

9ÓÓkw 2 2 2 4 6 77 MITCHELL EAST 14.2 

14.7 15.4 17.7 14.7 12.4 3 
KEZO-A/F 

ikwlÖOkw 4 3 O O O 9 89 ALB IMAR KATZ 17.5 

9.1 10.8 11.9 11.1 9.6 4 Kc,ádOR 995kw 3 2 3 3 6 7 70 HENRY CHR 9.3 

7.0 6. 1 7.5 5.7 9. 1 5 
WOW FM 

01ÓÓkw 5 5 6 4 3 2 105 GREAT EMPIRE TOR 10.6 

9.8 8.7 7.4 6.1 6.6 6 
KESY-A/F 
B:EZ 

1420/104.5 
1-.3kw/100kW 8 10 11 8 8 17 91 SUN GROUP MCG 4 .2 

3.0 4.8 4.7 6.6 5.7 7 
GOdL 

5kw0 6 7 5 6 5 5 69 VALLEY BAN 4.6 

6.4 7.8 5.4 6.5 5.4 8 KEFM 
9óókw 7 8 4 7 7 8 67 WEBSTER MCG 4.8 

6.5 4.4 4.3 5.6 4.8 9 
W yOW 

5kw 9 13 10 10 9 4 70 GREAT EMPIRE TOR 4.2 

0.0 0.0 3.5 3.3 1.4 10 
KOMJ 103.7 

50kw 10 11 8 9 10 11 46 VALLEY BAN 2.9 
- NI - 
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RALEIGH- DURHAM 
POPULATION: 575,000 

N 
-NA 

;m STATION r ? 
1.3= 
ZC 9 9oÑ FORMAT 

cÁ cÁ cD ch ca yZ Oy 
cv W CA x 

ÿ2 
FREQUENCY Q ? Q= Q P i,! POWER F tv 

h 2 9 
% i 0 h hcP 
V . 44). . ti O ? Q 

6.5 8.3 10.7 10.9 10.5 O WRDU 106.1 
100kw 2 5 O O O 7 91 VOYAGER MMR 11.6 

9.1 7.4 7.3 6.0 8.8 2 WQDR 
9ÓÓkw 4 24 6 5 2 O 108 DURHAM LIFE MCG 9.8 

6.7 9.4 9.0 10.3 8.5 3 WDCG 
R jÓÓkw O O 2 3 6 6 68 DURHAM REP 8.6 

7.4 6.4 6.5 7.1 8.2 4 
UC 900kw 7 4 3 2 4 5 109 JOYNER HNWH 9.1 

8.9 8.2 6.5 9.0 7.9 5 WPTF 50kw 
5 25 15 10 8 2 98 DURHAM LIFE MCG 6.0 

9.9 9.4 6.5 7.5 6.8 6 
AC jÓÓ.S 3 8 5 4 3 3 67 CAPITOL BR. CO. KATZ 7.3 

3.1 9.2 7.0 6.1 5.5 7 WFXC 
iosk5 6 2 4 6 7 10 69 PINNACLE EAST 11.0 

6.3 3.6 4.2 5.7 4.6 8 WYLT 
98kw 

9 17 8 7 5 4 68 METROPLEX MCG 3.5 

4.1 2.8 3.2 2.4 2.8 9 ti ZU 
9ÓÓkw 8 3 9 9 13 17 38 JIM HEAVNER TOR 3.4 

3.2 3.6 3.6 2.1 2.7 10 WDUR 1490 13 10 10 11 10 9 108 PINNACLE EAST 1.3 

"55 RICHMOND 
POPULATION: 700,200 

` 

2 ;STATION 9 m 
9 c 1-- 0+ 
Ay 

p 1y 

o 

J- F -k- : 
FREQUENCY 

Q TQ 
Z 

yr //y/ 
12.1 13.2 14.5 14.2 13.0 O CÑRVQ 2ÓÓkw O O 2 O 3 4 86 EDENS CHR 14.6 

13.3 14.6 12.7 11.7 12.3 2 
WRVA 

50kw 2 8 8 6 6 O 85 EDENS CHR 9.8 

13.2 13.2 10.8 13.9 11.2 3 
pRXL 

140/n,y 3 3 O 2 2 9 106 CAPITOL BR. CO. KATZ 15.4 

3.8 6.3 9.5 9.2 10.4 4 
WCDX 
UC 

92.7 
3kw 5 2 3 3 4 6 111 SINCLAIR TELE. ER 14.6 

12.2 9.5 8.6 7.7 8.2 5 
WPLZ-FM 
UC - 

99.3 
9kw 6 4 4 5 5 7 99 PACO-JON MCG 10.5 

6.8 7.9 8.6 8.7 7.9 6 WMXB 
AC 

103.7 
20kw 4 6 5 4 2 85 RAGAN HENRY DUR 6.5 

4.3 2.9 2.7 3.3 6.0 7 WKHK cuy 95.3 
3kw 8 5 7 7 7 3 85 ABS HNWH 5.6 

6.9 5.6 7.3 5.2 5.6 8 1NTVR-A/F 
Ctry 

1380/98.1 
Skw/50kw 7 15 9 8 8 5 75 PARK REP 3.9 

5.2 6.3 3.9 4.2 3.3 9 WQSF 
B EZ 

96.5 
50kw 9 12 10 9 9 8 68 RICHMOND RADIO HNWH 2.9 

2.2 2.8 2.1 2.9 2.6 10 WLE E 
BBnd 

1480 
5kw 11 20 15 21 19 10 108 WLEE, INC. HNWH .9 
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ROAN OKE-L YNCHBURG 
POPULATION: 371,900 

-n 
o\ 

-A gym, STATION 
ZC rr ó99 FORMAT 

zY ?/(-./.. FREQUENCY 

POWER ski 

zY zy 
QQ Q 

=4, 02Q_ 

Q O Q 

22.7 20.9 20.6 WXBLK 93kw 0000 2 89 CEBE INVEST. TOR 

13.4 11.0 13.9 2 B/ 
100kw 2 10 6 4 3 0 107 JIM GIBBONS HNWH 

1 1 .0 12.7 10.0 3 Wry YD 20 5kw 4 3 4 3 2 3 94 WINAS, INC. EAST 

6.5 8.2 8.5 4 ACSLO 200kw 3 9 2 2 4 5 72 MEL WHEELER KATZ 

4.8 5.1 5.1 5 5 -1 kw 5 8 13 10 7 4 86 MEL WHEELER KATZ 

3.6 4.6 3.9 6 9089kw 11 4 7 5 5 8 113 COMMONWEALTH K/P 

3.3 2.6 3.6 7 WEIR 960 
7 6 15 15 13 6 69 JIM GIBBONS HNWH 

3.4 2.6 3.6 7 1- 24kw 12 16 3 6 6 9 110 CRS K/P 

3. 1 2.6 3.1 9 WKZZ 
3kw 6 2 5 7 11 16 55 LYNCHBURG, IND. REP 

3.8 4.6 2.6 10 3kw 9 12 12 9 8 7 651 WRIS -- 

SAN DIEGO NORTH COUNTY 
POPULATION: 562,500 

T 2 .11 

m STATION r ZO 
p°+ 

wrn cvw 

\\FORMAT 
CD 

FREQUENCY Q 
=r 

Q- 2 Q Q Q 2 Q 2 2 Q POWER ^ a hy 
a O 

e 

9 1 111.7 9.1 7.4 7.8 0 Á 
FMB-FM 50ów 0 2 0 0 2 3 65 MIDWEST TV MCG 

10.5 8.8 9.1 10.2 6.1 2 á ÉZOY 
103.7 

5 18 31 14 7 0 94 GROUP W G/W 

3.9 4.9 3.6 4.5 6.0 3 
KKLO-A/F 
CHR 

600/106.5 
5kw%50kw 0 4 4 6 11 57 EDENS CHR 

5.2 4.4 4.6 5.1 5.3 4 KG MG-FM 
igkw 6 20 2 2 O 9 82 PAR BAN 

5 . 1 5.8 6.0 6. 1 4.6 5 gC MB 
760 8 12 20 7 3 2 78 MIDWEST TV MCG 

4.9 4.9 5.1 5.8 4.5 6 gÓ R 
101.5 
50kw 4 6 3 3 4 19 68 BROWN KATZ 

4.4 3.2 4.8 4.6 3.8 7 ÁÓR 
A FM 91ÓÓkw 

3 3 5 6 11 33 52 NOBLE MMR 

1.7 2.3 1.1 2.2 3.7 8 KKYY 
2zkw 10 8 6 5 5 10 69 SANDUSKY TOR 

4.2 2.9 3.3 2.3 3.2 9 KSON-FM 
Ctry 

97.9 
5okw 7 10 12 11 9 8 53 JEFFERSON-PILOT BAN 

4.1 

I 

2.1 3.5 2.2 3.0 10 
ÑNX 

500kw 9 24 29 24 13 5 54 CBS CBS 
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#98 
SPOKANE 

POPULATION: 355,400 

Nog 
m STATION .11 ( ZO < 90 Á. FORMAT ` 2 

Z 

Y Y Y Y Y 
FREQUENCY 

POWER 

Y 
Q 

=cu O 
2Q Q- 

15.2 16.9 14.8 O CHR 
92.9 0 0 0 2 7 95 OLYMPIC 

8.3 8.4 10.9 2 KISC 
AC 

94kw 3 3 2 2 O 3 115 HOME NEWS KATZ 

10.7 13.8 9.9 3 K/EZY 
-FM 99.. 4 6 9 6 5 O 105 SPOKANE EAST 

11.1 6.8 8.9 4 KDRK 
Ctry 93.7 

2 17 5 3 3 2 91 PRICE BR. EAST 

6.3 5.1 6.8 5 KXLY 
920 5 13 8 10 8 5 84 SPOKANE EAST 

4.4 3.9 5.8 6 KHKZX 
98.9 7 5 3 4 4 12 82 MEDINA BAN 

7.0 6.4 5.6 7 AORE 10050kw 6 4 4 5 7 10 73 KAYE -SMITH MACG 

6.1 4.5 5.5 8 
KG 1510 

50kw 8 9 11 7 6 4 79 PRICE BR. EAST 

3.0 3.3 3.8 9 
KVO 
CHR 

1 

3kw9 10 2 7 9 14 14 67 AL HOCKSTADT DUR 

5.4 5.1 3.1 10 KKPL -AIF 
AC 

/ 1 

kw ók w 
9 11 6 8 9 13 50 ALPHA RADIO REP 

2.8 2.7 3.1 10 ÁAQQ 5kw 11 12 17 11 10 6 69 HOME NEWS KATZ 

SPRING FIELD 
POPULATION: 502,500 

N 

Z m STATION 
c Z po FORMAT 

A 
cÁ CP 

cv W 

FREQUENCY T Y Y QY T 
2Y 

PY co 

POWER Q g:- 4-- á Q 
ír n J P h z J cÿ Qí í h S 

U .. ry Q O 

Pv 

O /»' 
MCG 

4 

9.8 10.6 8.5 7.0 9.5 10.3 O WHYN-FM 
50kw O 4 4 O 2 2 78 WILKS/SCHWARTZ 

8.6 9.0 9.8 9.1 10.2 2 WMAS-FM 
AC 50kw 3 7 3 2 O 3 91 LAPPIN BAN 7.0 

9.0 9.4 10.0 8.9 8.7 3 e RCH 05.kW 6 20 19 13 7 O 106 RADIO CO/HARTF BAN 3.6 

10.0 7.7 10.3 7.2 8.2 4 AÓRQY 
102.1 4 2 O 3 3 6 76 SUNSHINE GROUP KATZ 14.3 

7.1 9.3 9.0 9.2 7.9 5 WTIC FM 
2Ókw 2 O 2 4 4 10 64 CHASE KATZ 10 .4 

5.6 7.1 8.6 5.6 5.5 6 WHYN 5s1kw 5 8 9 5 5 4 60 WILKS/SCHWARTZ MCG 6.0 

8.3 7.3 7.1 6.3 4.7 7 AS 
BBnd 
WM 1450 

ikw 8 12 26 24 14 5 97 LAPPIN BAN 5.0 

2.3 2.5 1.9 2.1 3.2 8 HMP-FM WCHR 99.9 
3kw 10 3 6 7 15 19 67 NORTH HAMPTON K/P 2.4 

2.7 2.5 2.4 1.3 2.5 9 WCCC-A/F 
R AO 

1290/ 
5kw/213kw 

08.9 7 9 5 6 11 22 45 GREATER HART. DUR 3.1 

2.4 1.5 2.0 5.0 2.5 9 
WRAF 

i86kw 9 5 7 8 9 18 53 NEWCITY KATZ 3.5 

3.2 3.4 2.8 4.7 2.5 9 WDRC-FM 
Gold 

102.9 
19 5k 11 10 8 9 6 8 56 BUCKLEY MCG 2.7 
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#90 STOCKTON 
POPULATION: 381,500 

STATION 
o t FORMAT 

< OW ` yZ 

FREQUENCY Q 
POWER 

OJE 

4i/ 
2 _ 

uz 

Ott/ 

O 

Nh Ot e 

5.6 6.3 9.1 0 
Ctry K C 50kw 2 19 11 3 3 0 110 EZ KATZ 6.9 

4.3 5.0 6.5 2 
KFMR 

ák01 3 33 7 O O 2 87 CARSON GROUP CBS 4.2 

6.6 6.1 5.5 3 
KBEE 

50kw 5 31 17 9 5 3 87 PRICE REP 3.5 

7.0 6.5 4.4 4 KHOP 50kw 0 0 2 5 6 14 44 FULLER -JEFFREY MCG 7.8 

5.2 5.2 4.1 5 Gold 
0 

11kw0 14 29 6 2 2 4 101 CENTRAL VALLEY KATZ 4.7 

4.9 7.3 3.6 6 
CHRN 3kw 4 2 4 10 14 17 55 SNELL BROS. MMR 4.5 

3.7 2.5 3.6 6 Go 
BB 10 

3kw9 6 20 3 4 4 9 67 CENTRAL VALLEY KATZ 3.5 

1.9 3.8 3.3 8 KRAK -FM 
Ctry 

105.1 
50kw 13 24 12 7 8 8 82 EZ KATZ 2.6 

5.2 2.9 3.2 9 KCBS 
50kw 8 13 20 16 12 7 59 CBS CBS 2.8 

3.9 5.6 3.2 9 AORK 
95.1 12 14 O 6 9 23 76 GOLDRUSH EAST 4.9 

SYRACUSE 
POPULATION: 540,300 

N 

-c% ; STATION Z 9 m < 
a 

Z ro < 90 + FORMAT 
9 

CÁ CI) 
CP CA 

FREQUENCY ?Y Y ?Y 
-k- ?Y ?Y 

Q 
POWER á 

<b 

4Q á 
Q 

/ P C 

. 0 ? 

44,2 

J g i 
NEWCITY 

? 

Q 

KATZ 9.7 11.8 13.7 12.2 11.6 14.2 O WSYR 
AC 

570 3 8 8 5 2 0 93 

13.5 13.7 15.2 17.2 13.8 2 WYYY 9ÓÓkw 0 3 O O O 2 77 NEWCITY KATZ 14.1 

13.2 13.6 12.8 10.6 12.6 3 
WRT 

97kN 2 0 2 2 3 6 78 OSBORN MOG 14.0 

7 . 1 5.6 9.0 5 .3 8 .0 4 AOR WACIX 95.7 
25kw 4 2 3 3 5 10 79 AGK MMR 1 1.3 

5.7 5.8 2.9 5.6 6.6 5 WRHP 
5Ókw 9 9 10 9 7 3 113 PARK BAN 4.1 

7.0 5.7 5.2 6.7 6.0 6 WKFM 
CR SÓkw 5 4 4 4 4 15 73 WILKS/SCHWARTZ CHR 7.0 

3.9 5.7 5.8 7.2 4.8 7 WSEN-AIF 
Gold 

1050/92.1 
2.5kw/25kw 

7 26 5 6 6 5 67 BUCKLEY HNWH 6.0 

4.0 3.0 5.6 4.1 4.6 8 WHEN 
5-1kw 6 15 6 7 9 7 58 PARK BAN 2.5 

7.2 8.2 6.5 4.8 4.2 9 WEZG 
B/EZ 

100.9 
3kw 

8 5 12 8 8 4 71 LORENZ DUR 1.9 

-- -- 0.8 0.4 2.2 10 
WPCX 48kw 10 12 9 10 10 8 80 SCOTT MK4 1.8 
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TOLEDO 
POPULATION: 502,400 

7 STATION 
FORMA 

Y 
ci GS 

yr g 

FREQUENCY ÁÁ/ 
POWER 

^ 
Q 

nJ P fp 
á 

, 
m 
e 

Q 
4- Q 

^) Q 0 T 
Q, ti 

9.7 8.8 9.6 10.3 12.2 O A1ólOT 507 3 30® ® 11 97 REAMS EAST 16.1 

10.0 9.5 14.4 10.6 10.7 2 WKKO 
Ctry sók 5 11 5 5 2 O 105 BOOTH AMERICAN MMR 6.9 

5.2 6.3 5.7 7.2 9.0 3 RaN 93.5 2 ® 2 4 5 12 64 wPQN, INC. REP 11.6 

15.3 15.4 11.0 10.8 8.9 4 WMHE 
CHR Sákw 

2 3 2 4 7 56 WAITE CHR 11.9 

7.9 6.2 8.7 6.2 7.6 5 WWWM 
AC 

105.5 
2.7kw 

4 6 4 3 3 3 74 MIDWESTERN DUR 7.8 

10.2 9.8 11.5 8.1 7.4 6 
EW EZ 15kw 

6 13 7 7 6 2 80 TOLEDO BR. KATZ 7.0 

4.7 4.8 4.8 3.0 6.1 7 WTOD SK80 12 14 18 10 11 4 149 BOOTH AMERICAN MMR 3.3 

6.5 8.3 6.2 7.2 5.2 8 WSPD 5k70 7 8 10 11 10 6 60 TOLEDO BR. KATZ 5.3 

6.9 4.0 4.2 5.5 4.7 9 VR bókw 8 18 8 9 9 5 73 CAP CITIES/ABC KATZ 4.2 

2.7 3.8 3.1 4.3 3.9 10 BBndW 50kw 10 10 17 17 15 8 87 CUC REP 2.5 

TUCSON 
POPULATION: 543,600 

N N G 
m STATION Zm 

Z ó } FORMAT 
< 9 c 9 py 

cP 

4, 0 
2 ` 

FREQUENCY 2 2 " 
POWER Q T áT w Q O= Q 

^ a h CO 2 Q me 
VJ ti6 OO 2P Q ; yrP 

15.8 19.3 20.5 22.4 18.0 KKK) 
94kw 0000 2 3 97 NATIONWIDE MCG 29.0 

8.5 10.4 11.2 10.2 11.6 2 K1ryM s3k 2 4 3 2 ® O 109 REX KATZ 7.1 

9.2 8.7 7.6 8.8 7.6 3 gÓRX 
96 1 

93kw 3 2 2 3 3 8 75 LOTUS HNWH 9.4 

9.5 9.2 9.0 8.4 6.1 4 KWFM 
AC 

92.9 
93kw 4 3 4 4 4 9 66 AMERICAN MEDIA MMR 7.6 

12.6 10.4 9.5 8.2 6.0 5 fl,EZK 97k 5 16 5 5 5 2 77 DUCHOSSOIS CHR 4.9 

2.4 0.3 0.7 1.5 5.3 6 
KMRR 2350w 17 16 15 13 5 132 GOLDEN STATE REP 2.2 

2.5 2.8 1.9 2.2 5.2 7 KendY 1080 13 22 22 21 19 7 181 JOE CRYSTALL -- 3.8 

4.0 3.6 3.7 3.0 4.4 8 
ÑNST 9425kw 

6 10 9 6 6 4 63 NATIONWIDE MCG 4.6 

4.2 3.5 3.7 2.4 3.2 9 
KCUB 

ikw0 7 14 15 13 10 10 73 REX KATZ 3.1 

1.8 2.1 2.5 2.1 2.9 10 Kp W 1kW0 18 9 17 11 11 6 138 ARIZONA LOTUS LOTU 2.1 
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TUL SA 
POPULATION: 649,100 

tL 
T 2 

N, 
ma 

STATION 
9 r 2 oN FORMAT 

9 4 9 ÿv 
cD cp cv cP y°Z 

w co CP F 

,k- 2 FREQUENCY Q P 
Q T Q 

Q Q Q' Q- Q- ? Q c Q G2 POWER 0, rn p p ,F O e 
^ w Q 

m e J ti m h h Q <v ^ rP U . ti O ? Q- 

13.8 12.5 13 . 1 12.2 14.4 O KóROD 
97.5 

3 3 O 0 0 10 122 CLEAR CHANNEL HNWH 17.1 

10.2 8.7 9.4 10.1 9.2 2 
KRMG 50 5kw O 18 9 7 4 0 67 NEWCITY KATZ 8.7 

9.0 10.1 10.4 9.8 9.0 3 KARI ióókw 2 O 2 2 7 11 73 NARRAGANSETT KATZ 14.3 

12.8 12.9 12.1 9.1 8.4 4 
KWEN 

1ÓÓkw 4 4 5 3 2 3 74 NEW CITY KATZ 10.4 

7.8 8.8 8.2 9.1 8.0 5 
BEZ 9ÓÓ 

kw 5 13 11 8 6 2 77 WIN CHR 4.7 

7.4 8.4 9.7 8.6 7.2 6 
KVOO 

5Ókw 8 11 12 9 8 4 88 FIRST STUART HNWH 5.0 

4.4 5.7 6. 1 5.6 6.2 7 
KMYZ-A/F 

11k7078kw 
5 

6 2 3 5 10 12 60 SHAMROCK COM. EAST 5.5 

6.8 6.7 5.6 5.1 6.1 8 KRAV 
1ÓÓkw 7 7 4 4 3 7 73 KRAVIS CO. CHR 4.4 

3 .2 2.6 3 .0 4. 0 4. 9 9 q M 1ÓÓkw 9 8 6 6 5 8 76 TEXOMA BAN 2.7 

4.7 4.7 3.2 3.2 4.3 10 KryFX 
áóókw 12 5 7 12 12 6 77 CENTRAL -- 4.4 

#53 WEST PALM BEA CH-BOCA RATON 
POPULATION: 723,700 

N, m STATION T Z 9 < 20 
9 
ÿ FORMAT 

CO cp cÁ cv i0 
co (ID ó CP s 

o 

FREQUENCY 
P 

,f2- CC' 
Q-P - Q- - 2, Q' P . V? 

POWER a h a 4 tc, \O 
m J h h O P Qe 

Ü ry ^ ^J Q O 2 Q ti g2 

12.9 14.6 12.0 12.4 16.7 O WEAT-A/F 
13/EZ 

850/104.3 
5 1 kw/5ókw O 28 23 13 5 O 122 J.J. TAYLOR KATZ 11.0 

8.9 8.4 7.0 8.8 8.8 2 WRMF 9ÓÓkw 
2 12 O O O 2 90 FAIRBANKS BAN 8.5 

5.9 7.9 5.7 9.5 6.9 3 wTNO jkWO 3 27 21 11 7 5 84 FAIRBANKS BAN 6.2 

5.2 6.2 3.8 5.0 5.3 4 
WIRK 
Ctry ióókw 7 11 8 2 2 3 106 PRICE COM. HNWH 6.2 

2.6 3.1 3.0 2.8 4.4 5 
WNGS 

3kw 9 26 11 4 4 4 94 PEARL EAST 3.7 

3.7 3.7 3.4 2.5 4.0 6 GwoIMdXJ ióókw 6 7 6 3 3 6 76 SCONNIX DUR 3.1 

1.8 2.9 3.1 2.3 4.0 6 WHOT 
ióókw 8 0 7 10 16 7 82 EZ MMR 4.1 

1.6 2.3 4.9 3.4 3.5 8 WORVV 
1ÓÓkw 5 2 3 8 8 17 57 SOUTHWIND MCG 4.2 

5.1 3.1 4.4 3.1 3.4 9 
WHYI 

ióókw 4 3 9 7 9 8 45 METROPLEX MCG 4.8 

2.1 1.4 3.2 2.3 2.6 10 APR iÓÓkw 10 6 4 6 10 20 68 TK EAST 3.3 
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WICHITA 
POPULATION 390,700 

1 

N. STATION 
Z < 9FORMAT rr 
C ` 0 

cv m 2 y 
cP 

o 
2 

POWER Qi 

FREQUENCY 

///f/Vc://f/f/: 2 
O 

2Q 

O k 
Q 4 2 2 

eW 

* T .2 (r 

14.0 15.9 13.8 O KKRD D 
100kw O O O O 4 6 77 KKRD, INC. HNWH 16.6 

10.0 7.6 11.6 2 KZSN 
Ctry 102.1 5 4 5 2 O 2 106 SOUTHERN SKIES KATZ 9.5 

10.6 12.6 9.5 3 KFDI -FM 
Ctry 1ÓÓ.w 3 17 6 6 2 78 GREAT EMPIRE TOR 10.7 

8.8 5.5 8.0 4 KXLK 
AC 

100. 4 5 3 3 3 5 66 SEDGWICK BAN 7.7 

10.4 7.1 7.8 5 MOT 
AOP 00 6 2 2 4 5 12 77 LAKODUK MOG 11.1 

7.3 7.4 7.6 6 K¡,FyDI 10 70w 7 9 13 10 7 3 79 GREAT EMPIRE TOR 7.1 

7 .5 7.3 7 .5 7 
CHR N 103.7 

100kw 2 3 4 5 6 8 56 LONG -PRIDE EAST 6. 1 

5.2 5.7 5.5 8 &OEZ 
700kw 8 12 11 9 8 4 76 KJRG, INC. ROS 2.7 

4.3 4.0 4.0 9 BBndO 541kw 12 13 19 17 15 7 86 SOUTHERN SKIES KATZ 2.2 

3.9 2.2 3.0 10 KRZZ -FM 3kw 9 14 7 7 9 10 57 NEW WEST DUR 4.7 

#59 WILKES BARRE - SCRANTON 
POPULATION: 624,000 

r 2 N ;^ STATION 
m ó FORMAT 9 G 

m cp 
v 

CS, Cg W it 

FREQUENCY ÁÁÁ// tQ POWER 
p 6 ro 

p2PQ 
4 , : Q 40 o6 46 

O 
c 

P ; hr 

11.5 13.9 12.3 14.7 13.0 401 WK 
RZ 87kw 00 2 000 75 KEYMARKET KATZ 16.4 

10.8 6.9 9.7 9.0 8.9 2 AWRZX 
3ó7.1 

3 4 O 2 2 7 107 SCRANTON TIMES CHR 10.3 

6.4 5.2 7.2 7.2 6.8 3 
WARM 590 

2 5 8 6 5 2 71 SUSQUEHANNA EAST 7.2 

6.3 4.6 5. 9 4. 8 5.1 4 
WGBI-FM 1OW 3 

6 9 3 4 4 5 89 MEGAREE TOR 3 .9 

4 .7 5.0 6.4 4.5 5.0 5 
WMGS 

5 3kw 4 16 4 3 3 4 73 SUSQUEHANNA EAST 4.4 

4.3 7.3 5.3 4.9 5.0 5 9 NAK kw 
8 8 32 32 19 9 97 SEVEN-THIRTY BR K/P 4.4 

4.7 3.1 4.3 5.2 4.8 7 WWSH 
&EZ 

97.9 
50kw 7 24 17 11 8 3 84 LUZERNE KATZ 2.6 

5.5 3.9 3. 2 5.0 3.5 8 ChHRLG 3kw 
3 

5 2 5 8 9 15 54 FUTUREMARK MCG 6.8 

3.0 2.8 2. 9 1 .8 3. 1 9 CAÑRLM 3 5kw 12 6 7 5 6 6 118 MIE BAN 2 .4 

0.7 1.2 0.9 1.3 2.9 10 GwoíSdGD 
94.3 
520kw 10 21 11 ~ 7 7 8 98 SAGE REP 2.7 
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WILMINGTON 
POPULATION: 466,400 

,r T ;m STATION 
ZC 90 FORMAT 

o 
co ob y 

Y Y Y Y Y Y 
FREQUENCY 

CC 2 Q Q Q QQ Q 
POWER , ^ a rn h ,F =, p 

J v 
G 

ti q q Ñ =Q 2 
6.9 7.3 9.7 0 AO 25 w 2 4 O O 3 12 92 METROPOLITAN KATZ 

8.2 10.5 9.1 2 WSTW 
50kw 0 3 2 2 2 2 70 DELMARVA EAST 

11 .1 10.0 8.8 3 WJBR-FM 
5ó 
w 3 6 5 3 0 0 95 CRB KATZ 

9.0 7.3 7.3 4 WUSL 
18k.9 6 2 3 4 4 9 109 TAK MCG 

4.1 6.5 6.2 5 WDEL 
5kw 7 15 31 16 12 3 95 DELMARVA EAST 

4.0 3.8 4.6 6 WERG 208.1 5 0 6 8 11 19 67 MALRITE CHR 

3.8 4.5 3.9 7 WEAZ 
j 0 5kw 11 14 12 11 8 7 81 WEAZ , INC . MCG 

3.2 4.7 3.8 8 WYSP 94.1 4 5 4 5 7 21 50 INFINITY TOR 

4.1 4.6 3.6 9 WKSZ 
35kw 8 8 9 6 5 4 62 WKSZ, INC. HNWH 

3. 2 3.2 3.6 9 Wry TU 50kw 9 9 8 7 6 5 74 BEASLEY REP 

YOUNGSTOWN- WARREN 
POPULATION: 422,000 

STATION c 2 D . 
m oN FORMAT 9 

V 

Y 
FREQUENCY r Y Y 

et- Q' Q Q 2 2' 2 2 Q o POWER 
t1` ^ 

UJ c1 
" 0 ` Q Ó ?P Q ry yP 

15.6 16 .0 15.4 13.3 13.3 0 W ROT-A/F 531kw/15.8kw 0 0 0 O O 4 75 WHOT, INC. EAST 15.7 

9.3 11.8 9.2 9.0 10.6 2 
WKBN 5kw 3 20 9 8 7 3 90 WKBN BR. KATZ 6.6 

8.6 10.6 9.3 7.8 9.5 3 
WKBN-FM 
B/EZ 

98.9 
4.5kw 2 23 7 6 5 2 78 WKBN BR. KATZ 7.3 

8.6 7.8 10.9 8.2 9.5 3 
WOXK 

85kw 5 11 6 5 4 0 109 LINCOLN GROUP MCG 7.5 

3.5 2.7 2.0 7.6 7.3 5 
WBBG 93.3 6 5 5 2 2 5 87 H&D -- 9.7 

9.0 10.1 9.8 7.2 6.6 6 WYFM 
AC 

102.9 4 6 3 3 3 6 63 SHARON DUR 8.6 

0.0 0.0 3.5 9.4 5.4 7 WNR D 9kw. 1 
8 3 2 4 6 12 74 WN TOR 10 .7 

5.7 5.5 5.5 5.3 5.2 8 WBBW 
NiT 

1240 
1kw 7 25 17 16 11 7 69 MAHONING VALLEY CHR 2.8 

4.2 3.9 5.3 2.5 4.3 9 WMGZ 95.9 
9 2 4 7 8 13 70 NATIONAL K/P 3.3 

3.4 1.8 3.2 3.2 3.4 10 ÁCFMJ 5kw0 10 12 19 17 13 8 60 WFMJ UNI 4.3 
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DIRECTORY INDEX 
"A" Train Management & Consulting 24 AMS industries, Inc 38 Beck -Ross Communications, Inc. 84 
A &IA 98 Ray Amsterdam 21 Beckerman Associates 55 

ABI; Contemporary Radio Network 87 Anchor Media 84 Beethoven Satellite Network 68 
ABC Direction Radio Network 67 Anderson Media Services, Inc. 68 Lawrence Behr Associates, Inc. 26 

ABI; Entertainment Programming 67 Anderson Stations 84 Belge Cave Comedy Network 68 
ABC Entertainment Radio Network 67 Andrew Corp 38 Beier Electronics 39 

ABC FM Radio Network 87 Andrews University 20 Belly Lefts 68 
ABC information Radio Network 67 Henry Ansbacher, Inc. 44,55 The Benchmark Company 28,114 
ABC Radio Networks 67 The Answer 68 Benmar Productions 62 
ABC Rock Radio Network 87 Bob Anthony & Associates 26 Rob Bennethum Radio Production 82 
ABC: Talkradlo 67 Nick Anthony & Associates 26 Frank Bennett Media Ventures 88 
About Radio Enterprises 24,67 Antilles 98 Susan Berkley's Voice Over Workshops 36 
Lee Abrams, Inc. 24 Antonelll Media Training Center, Inc 20 Bertech Organization 39,82 
Academy Of Country Music 47 AP Network News 68 Bertram, Ewing & Assoc. Ltd. 124 
ACC -Broadcast Marketing 48 Apache 98 Best of the Oldies Radio Network 88 
Accend Broadcast Services 24,112 Aphex Systems 38 Best Performances, Inc 48 
Accu -Weather, Inc. 67 Ira Apple & Assoc. 26 Best West 99 

Accuracy In Media 47 Arbitron Ratings Co. 112 Beveridge Business Systems 26 
Acksrly Communications 83 Arista 98 Beyer Dynamic Inc. 39 

Active Markets 67 Stephen Arnold Music Productions 68 Beyond Bourbon Jazz Productions 70 

ADISYSTEM 54 Toby Arnold & Associates 48,60,88,124 BGM 99 
Adams Communications 83 Arrakis Systems, Inc 38 BGW Systems 99 
Tom Adams Productions, Inc. 87 Arrow Communications 84 Blamp Systems Inc 39 
ADM Technology Inc 37 Aspen 98 Big Time 99 
Advanced Recording 37 Assistance in Broadcast Marketing 48 Bins Custom Software 21 

Advantage 98 Associated 98 Birch /Scarborough Research 114 
The Advantage Group, Inc. 48 Associated Production Music 61 Bird Corp 48 
Ad% entures International 24 Associated Radio Resources 26 Bishaben Productions /V.I.P. 36 
AEC Bayly, Inc 37 Association of Unity Churches 68 Black -Hawk, Blue Heron 99 
Aegis 98 Astor Broadcast Group 84 Blackburn & Company 55 
Aer al Dimensions, Inc. 48 At The Top Audio /Video, Inc 61 Blackburn & Co. Capital Markets Group 44 
Aer ntetic Balloon Advertising 48 Atco 98 Blast First 99 
Affe r Midnight Records 80 ATI -Audio Technologies, Inc. 38 Bloomington Broadcasting Corp. 84 
Afte rgiow Productions 67 Atkinson Consultants 26 Chuck Blore & Don Richman, Inc. 124 
Agf.r Corporation 37 Atlantic 98 Blue Note 99 
Air Pro Software 21 Atlantic Entertainment Group 59 BM Productions 70 
Air Science Consultants, Inc 24,67 Atlantic Ventures Corporation 84 BMI 47 
Airborne 98 Attic Witt 68 Bolton Research Corporation 26,114 
Aircheck Factory 36 Audience Direct, Inc. 26,48 Bonneville Broadcasting System 70 
Aircraft Music Library 60 Audio Broadcast Group 38 Bonneville international 84 
Airforce Broadcast Services 60 Audio Creations 61,68 Boom Media 48 
Airlines 67 Audio Logic 38 Booth American 84 
Always 87 Audio Services 61 Botik Broadcast Services 26 

AKG Acoustics, Inc. 37,67 Audio Technica U.S., Inc 38 Lee Boyan & Associates, Inc. 26 

Aibimar Communications 83 Audio Video Research Group 38 Mike Boyd Funeral Planning 70 

Algoma Custom Bags (Net Co.) 48 Audio Yearbook 61 Frank Boyle & Co 55 
Alikrisrah Broadcast Consultants 21,26 Audlopak 38 Bradbury Communications (BRADCOM) 70 
Alive Films 59 Audltronlcs, Inc. 38 Bradley Broadcast Sales 99 
All Media 87 Audltronlcs/Tapscaster 38 Bradley Communications, Inc. 70 
All Pro Broadcasting, Inc. 83 Auratone Corporation 38 Jim Brady & Associates 26 
All Star Radio 88 Author Services 48 Brainstorm Productions, Inc 70 
Allegheny Mountain Network 83 Auto -Jock 21 Bravo Publications 62 
Allegiance 98 Autogram Corp. 38 Bill Brazzil Associates, Inc 44,55 
Allen & Heath 37 AVC Systems 38 The Breeze 70 
Allied Broadcast Equipment 38 Avista 98 Dick Brescia Associates 70 
Allied Tower Company Inc. 38 AVTI 20 Brill Media Co., Inc. 84 
Alligator 98 AYJAY Productions 61 Brink's Production Workshop 82 
The Aloha Radio Network 68 B & B Systems Inc 38 Bristol Broadcasting Co. 84 
Alpre Audio Acoustics 38 B &B Advertising 48 Brite Voice System 39,48 
Alpire 98 Back Lot Studios 61 British Promotions, Ltd 48 
Alto motive Programming, Inc 68 BAF Communications Corp. 38 Broadcast Arts 124 
Amber Electro Design 38 Dale Begin Broadcast, Inc 68 Broadcast Audio Corp 39 
American Comedy Network 68 Bahakel Communications 84 Broadcast Automation, Inc 39 
Amt ricen Gramaphone 98 Bailey Broadcasting Services 68 Broadcast Cart Rewinding Service 39 
Ame rican Image Productions 80,88 Bainbridge 98 Broadcast Cartridge Service 39 
Ame risen Leisure Network 68 Baker Scott & Company 36 Broadcast Center 20,36 
Ame rican Media 68 Bank of New England 44 Broadcast Credit Association 47 
Ame rican Media, Inc 83 Banner Barn 48 Broadcast Custom Services 38 
Ame ricen Pie 60,68 Banner Radio 108 Broadcast Data Consultants 21 

Amt rican Radio Brokers, IncJSFO 54 Billy Barber Productions 61 Broadcast Development Group 28,82 
Ame rican Radio Job Market 36 Barclay's American Business Credit 44 Broadcast Direct Marketing 48 
Amt rican Radio Network 68 Barker /Billie Analytics 112 Broadcast Electronics 39 
Ame rican Radio Networks 68 Barking Pumpkin 99 The Broadcast Group 84 
Am, rican Security Bank 44 Bob Barnes Creative Services, Inc. 61 Broadcast Investment Analysts 28,44 
Ame risen Sign and Marketing Services 48 Barnstable Broadcasting, Inc. 84 Broadcast Job Services 36 
Ame rican Society of Composers, Authors, 47 Barrett Associates Inc. 38,68 Broadcast Media Associates 55 
American Technical institute 20 Bateman Eichler, Hill Richards, Inc. 44 Broadcast Parnters 84 
American Videogram 124 BayBank Boston 44 Broadcast Print Marketing 48 
American Women in Radio & Television, Inc. 47 Lee Bayley & Associates 26 Broadcast Products, Inc. 49 
Ame ricom Radio Brokers, Inc 54 BC Productions 62 Broadcast Programming, Inc 28,70 
Ameritrust 44 BDR Advertising Specialties 48 Broadcast Promotion & Marketing Executives 47 
AmeritrustSpsclsl Industries 44 Beach -Schmidt Group 84 Broadcast Properties 88 
Amh erst 98 Beasley Broadcast Group 84 Broadcast Software International 21 
AMPEX Corporation 38 Chris Beck Communications 26 Broadcast Supply West 39 
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DIRECTORY INDEX 

Broadcast Systems Corporation 21 Christian Science Monitor Syndicate, Inc. 71 Curb 100 

Broadcast Technology PartnerslFMX 39 Chrysalis 99 Custom Business Systems, Inc. 21 

Broadcast Time 62 Chrysler Capital Corp 45 Custom Productions 124 

Broadcast Training Network 20,36 Cinema 99 Ron Cutler Productions 72 

Broadcast Voice and Talent Consulting 28 Circuit Research Labs 39 Cutting Edge Technologies 29,40 

Broadcasters Bulletin Board 49 Citadel Communications 88 Cypress 100 

The Broadcasting Connection 70 CKO, Inc. 86 D.A.B. Audio Consultants 82 

Broadcasting Institute of Maryland 20 Donald K. Clark, Inc 55 D.B. Productions, Inc. 72 

Broadcasting Partners, Inc 86 Wally Clark Productions 21,28 Dally Briefs 72 

Broadcasting Unlimited, Inc. 28,49 Clausen Communications 28 The Daily Feed 72 

Broadco, Inc. 88 Clean Cut 99 Daily Insider 72 

Brooklyn Bronx Connection (BBC) 99 Clean Sheets, Inc. 82 The DAT Store 43 

Brown Bag Productions 62,70 Clear Channel Communications, Inc. 86 Data Express 49 

Brown Broadcasting 88 Cleveland Institute of Electronics 20 Davatone Production Ltd. 100 

James Paul Brown Entertainment 70 Clover Park Vocational -Technical Institute 20 Davidson Technical College 20 

Larry Bruce Communications 28 Ciuff & Company 28 E. Alvin Davis & Associates 29 

Brystonvermont 39 CMI 124 Davis -Weaver Broadcasting 87 

BSM Systems 39 The Co-Op Connection 28 DBA 72 

Buckley Broadcasting 88 Co-Opportunities 21,28 dbx 40 

Bullet Productions 70 CodylLeech Broadcast Architecture 21,28,114 DCC Compact Classics 100 

Burkhart/Douglas & Associates 28 Lita Cohen Radio Services 71 DDP Media Computer Systems 21 

Burns Media Consultants, Inc 28,114 Coleman Research 114 DDS Sales Training & Consulting 29 

Alan Burns & Associates 28 Collins Broadcast Services 28,71 Deer River Group 87 

Burr, Egan, Deleage and Co. 44 Coitan Communications, Inc. 71 Chuck Dees Associates 29 

Business Broker Associates 55 Columbia 99 DeLaurentils Entertainment 80 

Business News Broadcasting 70 Columbia College, Hollywood 20 Delta Electronics, Inc. 40 

Business Radio Network 70 Columbia Pictures 80 DeMers Programming /Marketing 29 

The Bustany Biggs Company 70 Columbia School of Broadcasting 20,38 Bill Dennis Computer Consultant 29 

BUYGROUP, LTD 39 Columbine Systems, Inc. 21,28 Denon 100 

Caballero Spanish Radio 108 ComCapltalGroup 45 Designs for Growing 29 

Cable Car Productions 70 Comedy Warehouse 28 Destinations Unlimited 49 

Cable Value Network 49 Comedy WarehouselCW Media 71 DeWolfe Music Library 82,72 

Cadena Radio Centro 70 Commend Communications, Inc. 87 DI -Tech 40 

California Alrcheck 38,82 Communication Graphics, Inc. 49 Diamond Communications 72 

Caliper 28 Communications Equity Associates 55 Diary Experts 118 

Cameron Communications, Inc. 28 Communications Investment Corp 87 DIC Digital Supply Corporation 40 

Cannon Films 59 Communications Properties, Inc. 87 DigiPrep 82 

Canton North America 39 Community Pacific Broadcasting Corp. 87 Digital Audio Information Systems 21,40 

Canyon Creek 99 Compulink 39 Digital Music Products (DMP) 100 

Capital Cities /ABC, Inc 88 Computer Concepts 21 Digital Programming, Inc. 72 

Capitol 99 Computer Sports World 21,71 Digital Radio Network 72 

Capitol Broadcasting Co 88 Concept Productions 39,71 Digital Radio Systems 21 

Capitol Broadcasting Corp. 86 CMBS (Concert Music Broadcast Sales) 108 DigiTech 40 

Capitol Co-op Consultants 28 Concord 100 Dimension Music á Sound Effects 82 

Capitol Production Music 62 Condor Communications 71 DIR Broadcasting Corp. 72 

Capstone Communications 55 The Otls Conner Companies 62 Direct Mall Express 49 

Caravelle Broadcast Group 86 Constant Communications 87 Direct Marketing Results 49 

Carey Promotional Products 49 Contemporary Comedy 71 Direct Radio Strategies 49 

Cariboo Central Interior Radio 86 Contemporary Group 29,49,71 Disco Beats, Inc 72 

CarieylTroyk Screen Printing Corp 49 Contemporary Radio Network 71 Discovery Systems 49 

Carlson Communications International 86 Continental Recordings 82 Discovery /Trend 100 

Carney Productions 70 Continuum Broadcasting Network 71 Disctronlcs 40 

Carolina School of Broadcasting 20 Cook inlet Radio Partners 87 Welt Disney 80 

Jack Carter 21 Cooley -Strickland Management 82,71 The Dittman Group 87 

Cal Casey, Radio Programming Consultant 28 Copley Entertainment 71 DMR Broadcast Consultants 29,49,72 

Cat Trax, Inc. 71 Copley Radio Network 71 DOD Electronics 40 

Catero 99 Countdown USA 71 Dolby Laboratories, Inc 40 

The Catholic University School of Law 20 Country Consultants, Inc. 29 Dolce & Nuit 100 

Catspaw Productions, Inc 62 Country international 100 Dolly Dimples Hit Parade 72 

CBN Radio Network 71 Country Music Association 47 Dolphin Industries 49 

CBS 86 Country Music Entertainment 62 Donnelly Media 72 

CBS Radio Networks 71 Country -Phonics 71 Door Knob 100 

CBS Radio Representatives 108 Covenant House 71 Dorrough Electronics 40 

Celebration 49 Cox Enterprises, Inc. 87 Double Think 72 

Celestial Harmonies 99 CR Broadcasting, Inc. 87 Dow Jones Radio Network 72 

Center for the Communications Arts 28 Crackerjack Advertising 49 Doyle Peterson & Associates 58 

Central Trust Company 44 Mitch Craig Productions 82 Drake Cheneult Enterprises, Inc. 29,72,118 

Century Broadcasting 86 Crawford Broadcasting 87 Drexel Burnham Lambert, Inc 45 

Century 21 Programming, Inc. 21,28,39,82 CRB Broadcasting Corporation 87 Duck Logic Comedy Service 72 

Cetec Vega 39 Creative Air Talent 29 Duffy Broadcasting 87 

Caxton 99 Creative Marketing Services 49 Duncan's American Radio, Inc 118 

Robert A. Chaisson, Inc. 55 Creative Media Management 29,49 Durpetti & Associates 108 

Chameleon 99 Creative Radio Network 71 Dave Dworkin's Ghostwriters 83 

Chapman Associates 55 Creative Sound Corporation 40 Dynamic Displays 49 

Chapman Associates Financial Services Division .... 44 Creative Technology, Inc. 124 Eagle Marketing Services, Inc. 83,128 

Chart Facts 71 Credit Union National Association 71 Eagle Media Productions, Ltd. 49,72 

Charterhouee Media Group 45 Creeyadio 72 Early Broadcasting, Inc 87 

The Cheat Sheet 71 R.C. Crisler & Company 55 Eastern Broadcasting 87 

Chemical Bank Broadcast Group 45 Critical Mass Media, Inc. 49,114 Eastman Radio, Inc 108 

Chicago Radio Syndicate, Inc. 62,71 Critique 100 Easyriders Radio Network 72 

The Children's Health News Network 71 CRN International 72 Edens Broadcasting 87 

Chrlstal Radio 108 Cross- Country Communications 29 Edge 100 

Christian Countdown America 71 Crown international 40 Bob Edwards Enterprises 21 

Christian Countdown USA 71 Craig L. Culp Radio Station Brokerage 45,55 EFM Media Management 72 

216 RsR RATINGS REPORT VOL. 1 '89 



DIRECTORY INDEX 
Elç ht Ball 72 Gammon Brokers, Inc 56 The Ted Hepburn Company 56 
MI :heel Eisele and Associates 49 Gannett Radio 88 Heritage Media Corporation 89 
Ml:hael A. Eissinger 21,29 Guy Gannett Broadcasting Services 88 Heritage Professional Search 36 
EKB Enterprises, Inc 29 Clifton Gardiner & Associates, Inc 56 Harsch, Diener, Raphael & Co. 46 
Ele ctrlc Weenie 72 Garlin Sound Enterprises 73 Hickman Associates 56 
Electro-Volce, Inc. 40 Anita Garner 73 Higher Octave Music 101 
Electronic Media Rating Council 47 Gaylord Radio Services 73 Highest Joy Entertainment 50 
Elektra/Asylum /Nonesuch 100 Gazette Broadcast Group 88 Hightone 102 
Elkins Institute In Dallas, Inc. 20 GE American Communications 63 Hillier, Newmark, Wechsler & Howard 108 
Doc Elliot & Associates 29 Geffen 101 HLC 83 
Don Elliot Creative Services 29,63 Genesis Broadcasting, Inc. 88 Hoberg Communications Consultants 30 
Eiway Research 118 Gentner Electronics Corp 40 Hogan- Feldmann, Inc. 56 
Emerald City Sales 49 GHB Broadcasting 88 Hoker Broadcasting, Inc 89 
EMI 100 Ghostwriters Comedy Service 73 Hollywood Hotline 73 
Emmis Broadcasting 87 Dave Gifford Seminars 30 The Holt Corporation 58 
Emmis Research 118 Gillen Media & Associates 30 The Home News Company 90 
Enigma 100 Gillis Broadcasting Representatives 108 The Home Shopping Network 73 
EnnCee Radio Services 21 Gilmore Broadcasting 88 The Hook Factory 74,118 
Entertainment Communications(Entercom) 88 Givens Radio Network 73 Jim Hooker & Company, Inc. 30 
Entertainment Merchandising 29 Global Pacific 101 Hot Air Meloons 74 
Entertainment Radio Inc 72 Global Satellite Network 73 Hot Mix Radio Network 74 
Entertainment Research Group 49 GNP Crescendo 101 Hot Spots 60 
Ent re Computers 21 Gold Castle 101 House of Music 74 
Epi:IPortraitICBS Associated Labels (EIPIA) 101 Gold Mine 73 Howe Technologies Corp. 41 
Epley- Stadien Radio Group 29,118 The Gold Vault 83 Hubbard Broadcasting 90 
Frei ,k Erikson Marketing 49 Golden West Broadcasters 89 Hudson Group Ltd. Partnership of PA. 90 
Ery tstl Communications Group 83 Good Time Tickets 50 Rick Hull Volcetracks 83 
ESI 40 Goodrich Broadcasting, Inc. 89 Humber Valley Broadcasting Co., Ltd. 90 
Event Transportation System 49 Art Good's Jazz Tres 73 Hype ink 74 
Eventide, Inc. 40 Gorich Radio Corp 89 ICE 21 
Everett Enterprises 73 Gorman Media 30,118 Ichabod Caine 83 
Evergreen 101 Gotham Audio Corp. 41 Ichlben 102 
Evergreen Media Corporation 88 Grace Media, Inc 63 IDB Communications 83 
Ewing & Co. 128 W. John Grandy 56 IDEAS 83 
Excel Communications Systems, Inc 40 Graphics 3 50 !GC/Strategic Communications 30,83 
Excel Communicatlons/Powerpipes 73 Greet American Broadcasting 89 IGM Communications 41 
W it lam A. Exiine, Inc. 56 Great Empire Broadcasting 89 The Image Generators 74 
Expansion 101 Great Empire Research 118 Image -Izers 50 
Exposure Promotions Unlimited, Inc. 49 Great Scott Broadcasting, Ltd. 89 in- Fisherman Communications Network 74 
EZ Communications 88 Great Southern Company 50 The independent Group of Companies 50 
F &L 101 Great Trails Broadcasting 89 India Navigation 102 
Facsmakers, Inc. 50 Greater Media, Inc. 89 Infinity Broadcasting 90 
Falrcom Inc. 88 The Green Book 73 Info Bits 74 
Fairfield Broadcasting Co 88 The Greenfield Group 30 Infocom Broadcast Services, Inc. 74 
Fairmont Communications Corporation 88 Greenwood Performance Systems 30 Ingels, Inc. 30 
Fair west 29,50 Greyhound Financial Corporation 46 Inner City Broadcasting 90 
Fan ily Stations 88 Groma Corporation /Funny Fillers 73 The Inner Ear Report U.S.A 74 
Fantasy 101 Group W Radio 89 Innerview, Inc. 74 
Far Nest Communications, Inc 21,29,63,73 Group W Radio Sales 108 Inside Track Productions 83,74 
Fed 'rated Media 88 GRP 101 Interep 108 
Frank Felix & Company 29 Grudge 101 Interep Broadcast Financial Services 48 
Fidelipec Corp 40 Grundy Broadcasting Co. 89 IntereplThe Radio Store 108 
Fllmhouse, Inc. 126 D. Guardino 73 International College of Broadcasting 20 

Financial Broadcasting Network 73 Gull Publishing 73 International Cube Corporation 50 

Financial News Network 73 Gwenn's Kitchen Telk 73 International Graphics 83 

First Communication Capital 45 Habitat Industries 50 The international Lutheran Laymen's League 74 

First Marketing Group 50 Hagen Media Research 118 International RadioTelevislon Society 47 

FirerCom 50,63 Hall Communications 89 International Tapetronics 41 

Firs. mark Financial 45 Donna Helper & Associates 30 Interplay 102 
Norman Fischer á Assoc. 56 Happy Hare Radio Theatre 73 Interstate Satellite Network 74 
Fieli Broadcasting 88 Harmony Street 101 The Interview Factory 74 
John Mack Flanagan Broadcast Services 29,73 Bob Harper's Company 30,118 I.R.S 102 
Fleet Mezzanine Capital, Inc 45 Harris Broadcast Division 41 IS, INC. 74 
Fleet National Bank 45 Harris Communications Corp 30 Island 102 
Flying Fish 101 Harris Enterprises 89 Island Pictures 80 
FMF Associates, Inc 118 Harris Marketing Group, Inc 30 J-R Radio Announcer School 20 
Fociis on Youth, Inc. 73 Harrison Systems, Inc 41 'Jackie The Joke Man' 74 
For he People Foundation, Inc 73 Harry Turner's Originals, Inc. 73 JACOR Communications, Inc 90 
Milton O. Ford & Associates 56 Harte -Hanks Broadcast Direct Marketing 50 JAG Communications, Inc. 90 
Richard A. Foreman Associates, Inc. 56 Hazel's Fantasy Factory 50 JAM Creative Productions, Inc. 83,74 
Formula Impressions 50 Health Newsfeed 73 Jameson Broadcasting 74 
Fostax Corp 40 Hearst Broadcasting Group 89 The Jazz Life 74 
Fountain 101 Hearts of Space 101 Jazzmanla 102 
Fourth & Broadway 101 Heavens Above 73 Jazzology 102 
Michael Fox Auctioneers, Inc 58 Heavy Lenny Promotions, Inc 50 JBL Professional 41 

Frazier, Gross & Kadlec 30 Hecht Enterprises Alrchecks 36 JCI 102 
Kerl Fretty Enterprises 50 Hedberg Broadcasting Group 89 JDK Music Production 83 
Frontier 101 Michael Hedges, Inc 118 Jefferson Pilot Data Services, Inc 22 
Fuller Jeffrey Broadcasting Companies, Inc. 88 Hell Enterprises 73 Jefferson -Pl lot Communications 90 
The Funny Business 73 Helier Financial 46 Jesup Broadcasting Corp 90 
0 Fine 101 Bob Henabery Associates, Inc. 30 Jewel, Paula, Ronn 102 
Gags R'Us 73 Bill Hennes & Associates 30 Iry Joel & Associates 30 
Galaxy -LA. Air Force 73 Henry Broadcasting 89 Joey Boy 102 
Eddie Gambino 63 Henry Engineering 41 Johnson Electronics 41 
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Joint Communications International Corp 30 

Jones Eastern Radio, Inc. 90 

Susan B. Anthony Jones 74 

Mike Joseph 31 

JoxFax 74 

Joy Products 50 

Joyner Communications, Inc. 90 

JSA 31 

Matt Judge Comedy Service 74 

Julio Productions 74 

Just for Laughs Creative Services 74 

Justin Time 102 

K & K Insurance Agency, Inc. 31 

K-Tel International 102 

K. Kommunicatlons 83 

Paul Kagan Associates, Inc. 31 

Kahn Communications 41 

Kalamuslc 74 

Kaleldophonic Jazz 74 

Kaleldophonlcs 74 

Kalil & Co., Inc 57 

Kamlkazee Airways 74 

John Kane, English Psychic 74 

Kansa 102 

Gary Kaplan & Associates 31 

E. Karl Broadcast Consulting 31 

Mark Kassof & Co. 118 

Katz & Powell Radio 110 

Katz Radio 110 

Katz Radio Group 110 

Kaye -Smith Radio 90 

Kearney Systems 22 

KEEPERS 50 

KEFFCO, Inc. 90 

Don Kelly & Associates 31 

JKCS 83 

Kenetics Radio Entertainment 74 

Kensington Falls Animation 126 

Lee Kent Productions 84 

Kepper, Tupper & Co., Inc 57 

Keymerket Group 90 

Keystone Printed Specialties Co., Inc. 50 

Kidder, Peabody & Co., Inc 48 

Kldsounds, Inc. 78 

Kilian Creative Productions 84 

King Broadcasting 90 

Kltsuiller Promotions 76 

Klemm Media, Inc 31,120 

KM Records, Inc. 50 

Knight (Duality Group Stations 90 

Knobby Krefters 50 

Knockers', 78 

Koss Corporation 41 

Kozacko-Horton Company 57 

Krane Manufacturing 50 

Krause Publications 50 

Kuiper Stations 90 

KWHK Broadcasting 90 

L & R Productions, Inc. 64 

L.A.F. Productions 76 

H.B. La Rue, Media Brokers 57 

Lallest Communications 76 

Laffline 76 

Lakeland Broadcasting Company 91 

Landmark 102 

Landsman Media 31,120 

Chris Larko Productions 64 

Lars Clutterham Music 64 

Merk Larson Programming & Production 31,76 

Laser 102 

Laser Systems Development Corp. 31,50 

LaughLine 76 

Jett Laurence 64 

Martin A. Lave Marketing, Inc 50 

R.A. Lazar& Co. 110 

LBA Technology, Inc 41 

Andy Lea's Reel Thing 76 

Legacy Broadcasting, Inc 91 

Leibowitz & Spencer 31,46 

Lasso, Inc. 91 

Let's Talk 31 

Lexicon, Inc 41 

Lifesong 102 

Lift Dlscplay, Inc. 22,41 
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Liggett Broadcasting 91 

Limb' Roiling Billboards 50 

The Lincoln Group, Ltd 91 

Liners 'N Legais 64 

Jayne Lipman Marketing & Promotion Services 50 

Little Ricky Rocko Productions 76 

Living Music 102 

Local Marketing Corp. 31 

Scott Lockwood Enterprises Int'I 31,64 

Lodestar 102 

Logitek 41 

Jim Long Companies 31 

Lontos Sales & Motivation 31 

Lotus Communications 91 

Lotus Hispanic Reps 110 

Low Noise Productions 64,76 

R.M. Lowry & Company 31,120 

Loyalty Marketing Systems 22,50 

LPB, Inc 41 

Lund Consultants To Broadcast Mgt., Inc 31,120 

Chris Lytle & Associates 31 

MaccabeesiWhorf Productions 76 

MacDonald Broadcasting Company - 91 

MacMusic Master 22 

Macole 102 

Chesley Maddox & Associates, Inc. 46 

Magic Broadcasting Companies 91 

Bobby Magic & Associates 31,57,64 

Frank N. Magid Associates 120 

The Mahlman Co. 31,57 

Mall America 51 

Major Market Radio Sales 110 

Major Marketing, Inc 31 

Malaco 102 

Malarkey -Taylor Appraisals 46 

Jack Maloney 57 

Mainte Communications Group 91 

Mainte Research 120 

Mammoth 103 

Man From Mars Productions 36,64 

The Management 22 

Manwatchers, Inc. 51 

Marathon Communications, Inc 91 

Marathon Products Company 41 

Market Buy Market 120 

Marketing Entertainment Group of America 31 

Marketing Horizons, Inc 32,120 

The Marketing Works 32,51 

Martelgh Radio Syndicators 76 

Bruce Marr & Associates 32 

Marshall Arts 76 

R.A. Marshall & Co. 57 

Martguild, Inc. 51 

Marti Electronics 41 

Martin Communications 76 

Pat Martin & Associates 32 

Master Software Systems 22 

Matta Media Group, Inc 51 

Msxagrld, Inc. 22,32 

Manx 103 

MCA 103 

McCormick Broadcasting Corporation 91 

McCoy, Bohn Media Inc. 32 

McCurdy Radio Industries 41 

McGavren Guild Radio 110 

McGhan Radio Productions 51,76 

M.C.T. -America 31 

McVay Media, Inc. 32 

R.E. Meador & Associates 57 

Meadowlark 103 

Media America 76,110 

Media Broadcasting Group 91 

Media Capital Inc. 48 

Media Communications, Inc 32 

Media Designs 129 
The Media Gallery 51 

Media General Broadcast Services, Inc. 76 

Media Headquarters, Inc 126 

Media Jobs Journal 36 

Media Marketing 36 

Media Perspectives 32,120 

Media Research Graphics, Inc 32,120 

Media Sound, Inc. 94 

Media Strategies 32 

Media Touch Systems, Inc. 22 

Media Venture Partners 57 

MedlalScan 51 

MedlaComm 91 

Mediator 57 

Mediamark Research, Inc. 120 

MediaVision Ltd. 32 

MedlaWorka 32 

Megaforce 103 

Melcor Broadcasting Company 76 

Merchants National Bank and Trust Co. 48 

Mercury 103 

Metal Blade 103 

Metro Networks, Inc. 76 

Metro Traffic Control 76 

Metropiex Communications 91 

Meyer Communications, Inc 91 

MGM 80 

Charles Michelson & Sons 78 

Robert Michelson Inc 78,128 

Mid- America Radio Group Inc 91 

Mid -West Family Stations 91 

Midwest Alrcheck 36 

Midwest Communications 91 

Midwest Communications, Inc 122 

Miller Design 64 

Miller, Kaplan, Arase & Co. 46 

Paul Miller & Company 110 

Mini BingolRadlo Racetrack 78 

Jay Mitchell Associates 32,51,122 

MJI Broadcasting Inc. 78 

MJM Research 122 

ML Consulting 32 

MNN Radio Networks, Inc. 41,78 

Mo' Money Associates 51 

Mobile Fidelity 103 

Modern 103 

Modulation Sciences 41 

Moffat Communications, Ltd. 91 

Moffitt Communications, Inc. 32 

The Montcalm Corporation 32,58 

Moody Bible Institute of Chicago 92 

George Moore & Associates 58 

K.P. Moore Productions 64 

Tim Moore & Assoc 32 

Mopro 103 

Morgan Stanley & Co. 46 

Mortenson Broadcasting 92 

Moseley Associates 41 

Moss 103 

Moss Broadcasting Comm. 78 

Motorcycle Touring Live 78 

Motorola AM Stereo 41 

Motown 103 
Mr. Hollywood 78 

M.R.N. Radio 78 

MRS Development 32 

MSA (Music Service Associates) 64 

MTN Broadcasting, Inc 92 

Muddy Mitch Productions 84,78 

Mugs Unlimited /Ashtray Sales Unlimited 51 

Multi Media Travel Promotions, Inc. 61 

Multimedia Broadcasting 92 

MuselSavoy Jazz 103 

Music Awareness Travel Promotions 51 

Music Data Bank 22,122 

Music Director Programming Svc. 64,78 

Music Internationalllndego 103 

Music Media International 78 

Music Of Your LitelFairwest 78 

Music Radio Software 22 

Music Research Specialists 32,122 

Music Star Agency/Horizon Management 38 

Music Unlimited Productions /Consultation 32,78 

Music West 103 

Music World 84 

Musica En Flor 32,78 

Musical Starstreams 78 

MusicMinder 22 

Musicrulse 103 

MUSICSCAN 22 

Musicworks, Inc 64,78 

Mutual Broadcasting System.. 78 

Negra Magnetic Recorders, Inc. 42 
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N. 4.M.E. (Brand) 103 Pacificorp 47 R &R Job Hotline 37 
Na rada 103 Packer Communications 33 Joel Raab, Country Programming /Marketing 34 
NErwood Productions Inc 78 Palmer Communications, Inc. 93 Radio & Television Commission 79 
National Academy of Songwriters 47 PAMS Jingles 65 Radio Advantage Group 110 
National Association Of Broadcasters 47 Pan American Services 65 Radio Advertising Bureau, Inc. 48 
National Association Of Farm Broadcasters 47 Pandisc 104 The Radio Almanac 80 
Na tlonal Association Of Media Brokers 48 Paragon Research 122 Radio AMEX /AMEX Business Talk 80 
National Assoc. of Recording Merchandisers 48 Paramount Pictures 80 Radio Broadcast Communications 20,34 
Na tlonal Black Network 78 Park Communications 93 Radio Cinema 80 
National Broadcast Talent Coordinators 36 Parker Communications, Inc. 93 The Radio Comedy Company 80 
National Broadcasting School 20,36 Parking Meter Advertising 51 Radio Computing Services 22 
National Education Center 20 Parkway /Muas, Inc. 79 Radio Connection 37 
National Wildlife Federation 78 Pasha 104 Radio Et Cetera 34 
Nationwide Communications 92 Passport 104 Radio Expenditure Reports, Inc 122 
Nationwide Sound 103 Pathfinder Consulting 33 Radio Express 80 
NEC Radio Network 78 Patrick Broadcasting Consulting 33 Radio index, Inc. 122 
Neer Perfect Productions 64 Patt Media Sales 110 Radio information Center 122 
J.F . Nelson Productions 64 Byron Paul Volces 79 Radio Links 80 
Network Production Music, Inc. 64 PD Newsletter 79 Radio Marketing Concepts 34 
Nave 42 Pendragon 104 Radio Network Association 48 
New Century Broadcasting 78 Penninsula Productions 65 Radio Networks, Inc. 80 
New England Digital 42 Pennsylvania Network 79 The Radio Newsreel 80 
New England Media, Inc 58 Penthouse 104 Radio OJT 34 
New Hope Communications 64 The Perceptor 22 Radio On 34 
Nec School for Social Research 20 Perrygraf 51 Radio Plus 34 
Nee World Audio Express 42 Personnel Services Group 37 Radio Program Director Report 34 

New World Pictures 60 Peters Productions, Inc. 33 Radio Program Services /Barrett Associates 80 
Ne "City Communications 92 Peterson Media Services 33 Radio Programming & Management, Inc. 80 
Ne 'Market Media Corp 92 Phantastic Phunnles 79 Radio Research Co. 122 
Ne 's Horizons 32 Phase) 65 Radio Resources, Inc. 42 

Newsletter Services 78 Philadelphia Music Works 85 Radio Sales Training Institute 20 
Newsmaker Interviews 78 PIA 79 Radio Shorts, Ltd 80 
Ne ct Plateua 104 Pickwick Music Group 104 Radio Systems, Inc. 42 
Niç htengale- Conant Corporation 32 Pie In the Sky 51 Radio-Television News Directors Association 48 
No ilmark Broadcasting 92 John L. Pierce Associates 58 Radio Time Sales /international 110 
No )1e Broadcast Group 92 Plzzolato & Pizzolato 33 Radio Today Entertainment 80 
No i -Stop Productions 78 Planet Productions 79 Radio Ventures 80 
No th America One 78 P.M 104 Radio Weather Network 80 
Noth American Network 79 Point of Purchase Radio Corp 85 Radioactivity, Inc 34,58,122 
Noth Star 92,104 Pollack Broadcasting 93 Radiocraft, Inc 80 
Northeast Broadcasting School 20 Pollack Media Group 33 RadioVisions 34 
Noithstar Broadcasting 92 Pollack Media Nashville 33 RadloWare 22 
Northwestern College Radio Network 92 Irwin Pollack Radio Sales Seminars 33 radloWAVE 80 
Nostalgia Notes 79 Polydor 104 Radioworks 80 

Novi, Inc 51 Margie Poole Creative Services 33 RAG Electronics 42 
NPR Satellite Services 51,64 Post -Production Services, Inc 128 Rah Rah Productions 22 
NUAUD Corp. 79 Prairie Broadcast Training institute 20,37 Rahn Productions international 65 
Nurnark Electronics 42 Premiere Radio Networks 79 Rainbow Communications, Corp. 93 

111 Market Airchecks 36 Price Broadcasting Co. 93 RAM Broadcast Systems, Inc. 42 
O'Brien & Shore Broadcast Enterprises 32 Price Communications 93 Lee Randall 34,122 
Jack O'Brien Broadcast Services 33 Price Waterhouse 47 Rental Research 122 
O'Connor Creative Services 64,79 Priority 104 Jim Raposa 65 
Der O'Day 33 Prism Productions, Inc 60,126 Ras 104 

O'Grady & Associates 58 Pristine System 42 Stan Raymond & Associates, Inc. 58 

()liners 79 Private Music 104 RBM international, Inc. 52 

An Ocean of Comedy 79 Pro Audio Makers 37,65,79 RCA 105 

Bobby Ocean, Inc. 84 Pro India 104 RCM Management 80 

Ogden Newspapers 92 Pro-Jazz 104 Reams Broadcasting 93 

Ohio School of Broadcast Technique 20 The Producers Studios 126 Recognition Services 52 

Robert Oland 65 Producers' Audition Hotline 65 Record Time Company 52 

Jeff Oliphant 33 The Production Department 65 Redwood 105 
Olivia 104 Professional Radio Networks 79 Reel Fun Productions, Inc. 42 

Olympia Broadcasting Corp. 92 Profile 104 Reel Good Productions, Inc. 85 

Olympia Broadcasting Networks 79 Program Distributors 79 The Regional Group 93 

Omn!music 65 Programming Co-Op 33,122 Regional Reps Corp. 110 

Omnlsoft Systems, Inc. 22 The Programming Works 33 Thom Relnstein Productions 80 

On Air Software, Inc. 22 ProMedia 79 RelativltylCombat 105 

On The Radio Broadcasting 79 Promotion & Marketing Monthly 51 REMN Communications Corp 80 

Oponing Acts, Inc 79 Promotion Consultants International 34,52 Renaissance Radio Theater 80 

Optimism 104 Promotion Newsletter 52 Renda Broadcasting Corp 93 

Orange Productions 79 Promotional Ventures 52 Reprise 105 
Orban Associates 42 PUNCHLINERS 79 Republic Radio 110 
Original Sound 104 Pure Rock Network 79 The Research Advisory 122 
Orlon Pictures 80 Pyramid Broadcasting 93 Research Concepts Company 34,122 
Osborn Communications 92 OE1 Corp. 42 The Research Group 34,122 
Ostrander-Wilson Stations 92 OSC Audio Products 42 Reservoir 105 
Ofari Corp. 42 Quabbin 104 Resort Broadcasters 93 
Ott & Associates 33 Quantum Audio Labs 42 Rex 80 
Overture 104 Quantum Concepts Unlimited 85,79 Reymer & Gersin Associates 122 
Pacúflc Audio Makers 79 Quark 104 Gary M. Reynolds & Co . 52 
Pacific Northwest Broadcasting 92 Questcom 58 Rhino 105 
Pacific Recorders & Engr. Corp. 42 QuestStar Financial Corp 47 Rhode Island Hospital Trust National Bank 47 

Pacifica Foundation 93 R &A 104 Cecil L. Richards, Inc. 58 
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Richardson Electronics, Inc. 42 Simmons Market Research Bureau 122 Stoner Broadcasting System, Inc.. 95 

Richardson Programming Services 122 Sire 105 Strata Marketing, Inc 24 

Riley Representatives 58 Six- One -Five 105 Strategic Radio Research 124 

J.L. Ritter Productions 65 18th Avenue 105 Stratford Research - 124 

RKO General 93 Sixty- Second LP Inc. 81 Streamline Communications Corp 52 

Roberts & Ble 80 Sixty- Second Preview 81 Street Baby 126 

Dave Roberts & Associates 34 SJP Enterprises 81 Street Pulse Group 124 

Rock Air Productions 80 SJS Entertainment 81 Studer Revox America, Inc. 43 

Rock -It Studios 65 Barry Skidelsky & Associates 35 Studio Center 126 

Rodgers Broadcasting Corp. 93 Sklar Communications 35 Studio 140 66 

David Rogers & Associates 34 Skywaiker 105 Suburban Radio Group 95 

Kevin Rogers 37 Slash 105 Success Broadcast Marketing 35,52 

Rosier Creative 126 Sleeping Bag 106 Sudbrink Broadcasting 95 

Roslin Radio Sales, Inc 112 SmertClock 22 Sudbury Services Inc. 95 

Roth Communications 93 Clark F. Smidt, Inc 35 Sugar Hill 108 

Rounder 105 Smith and Company 35.122 Sugarscoop 106 

Robert W. Rounsaville & Associates 58 Snowden Associates 58 Summit Communications Group, Inc 96 

RPMC, Inc 52,80 Society National Bank 47 Sun Networks, Inc 81 

RRN Inc. Promotions Division 62 Solar 106 Sundance Broadcasting 96 

RSN Promotions 34 Solitaire Productions 37 SunGroup, Inc 98 

Carol Rushman & Company 80 Denny Somach Productions 81 Sunkyong International, Inc 43 

J.R. Russ 34,122 Songtracker(BIS Software 24 Sunrise Media Group 96 

Rykodisc 105 Sonic Atmospheres 106 Sunshine Group Broadcasting 96 

S & S Broadcast Software, Inc. 22 Sono -Meg Corporation 43 Sunstar Radio Representativ 112 

W R Sabo Inc 34 Sony Professional Audio 43 SuperRadio Network 81 

Sacred Heart Program, Inc. 80 Sorenson Broadcasting 95 SuperSpots 35,126 

Saga Communications 93 Sound Approach, Inc. 52 Supertran- Production Services 88,81,126 

Sailors & Assoc 58 Sound Creations 65 Supertronics 108 

Salem Communications Corp 94 Sound Data Research, Inc 24,35,122 Susquehana Radio Corp 98 

Jeff Salgo & Assoc. 34 Sound Decisions 35,122 Sutra 108 

Salomon Brothers 47 Soundcraft, USA 43 Sweet Heart 106 

SalsburylZlglar Marketing Associates 80 Soundscapes 81 Terry Sweet & Associates 66 

San Diego's Audio Duplicator 65 Soundsetz 52 Symetrlx 43 

Sandier Capital Management 47 SoundTech 43 Syndicom 81 

Sandusky Radio 94 Soundtrack 65 The Systemetlon Corporation 24,43,81 

Santa Cruz Studios 128 Soundwings 106 TA Associates 47 

Ray Sasser & Associates 34 The Source 81 Tabu 106 

Satellite Music Network 80 South Central Communications 95 TALENTMASTERS 37 

Savalll Broadcast Sales 112 Southeast Plastics 52 Talknet 81 

SAVE 37 Southern Minnesota Broadcasting Co 95 Tannebring Rose Assoc., Inc. 128 

Sawtooth Software 22 Southern Trax Production Co 65 TAPSCAN 24 

SB Management 34 Southwest School of Broadcasting 20 Target Tuning, Inc 52 

School Watch (Dynatech Newstar) 22 Sovereign 106 J.J. Taylor Co., Inc 98 

Kathryn Schumacher & Associates, Inc 52 SP ProductionslTechsonlcs on CD 66 TBA 106 

Sconnix Broadcasting Company 94 Space -Crafts, Inc 52 TC Concepts 37 

Score Productions 52 Sparrow 106 TD Productions 81 

Scorpio Music 105 Spartan Flag Co. 52 TEAC of America, Inc. 43 

Scotti Brothers 105 Specialized Business Systems 24 Technldisc, Inc 43,86 

Scotti Brothers Pictures 60 Specialty Programmers 24 Techsonics on CD 81 

Scrambl -Gram 52 Specs Howard School of Broadcast Arts, Inc 20 Tele-Joke 82 

Scripps Howard Broadcasting Co 94 Spectrum Research 24,124 Tele- Talent, Inc. 52,86 

SCS Satellite Network Services 65 Spencer Broadcast 43 Telegenics, Inc 52,68 

Sea Breeze 105 Spindletop 106 Telemedia Corp 96 

Seaton Stations 94 Sportcom Associates 81 TelePrograms, Inc 82 

SECK 42 Sports Ticker 81 Tesset Inc. 35 

Secret identitee Merchandising 52 Sportsline USA 81 TessetInc.lHit- Picker 24 

Seehafer Broadcasting Corp. 94 Spot Services 65 TFT, Inc. 43 

Select 105 Spotwise Productions 126 TGM Evaluations, Inc. 35 

Selkirk Communications, Ltd 95 Spring /Posse 106 That's Entertainment, Inc 54 

Semper- Berrls, Inc 34,52 SRI Research Center, Inc. 124 The News That Didn't Make The News 82 

The Senate Today Newsfeed 80 SRO Broadcasting 95 THINGS CO. ... ................. 54 

Sennheiser Electronics Corp. 42 SST 106 Thoben VanHuss & Associates 59 

SESAC 48 Stan's 106 Johnny Thomas Productions 66 

Shade Communications 80 Standard Broadcasting 95 Thompson Creative 66 

Shadow Traffic Network 80 Stanton Magnetics, Inc 43 Pat Thompson Co. 59 

Shamrock Broadcasting 95 Star Communications 52,81 Three 'R' Premiums 54 

Shamrock Communications, Inc. 95 StarDate 81 3M Magnetic Media Division 43 

Shanachie 105 Howard E. Stark, Media Broker 59 3- Strikes Custom Design 54 

Shane Media Services 96,122 Starmagic Radio 81 Thumbs Up 106 

Shaw-Spelling Associates 81 Starstream Communications 52,81 Tichenor Media System, Inc 96 

Shazam Vans 52 Startrak Studios 66 Timm Enterprises 96 

Shepherd Enterprises 95 State Street Bank & Trust Co. 47 TK Communications, Inc.. 96 

Sheridan Broadcasting 95 Statesman Broadcasting Network 81 TM Communications 66 

Sheridan Broadcasting Network 81 Station base 24 Tobin Communications, Inc 35,124 

Sheridan Broadcasting Networks 81 Statlras 106 Tommy Boy 108 

Sheridan Eison Gourvltz 126 Stauffer Communications, Inc. 95 Tony Rlzzinl Associates 82 

Barry Sherman & Associates, Inc 35,47,87 R.D. Steele Creative Services 66 Tony Weasel Report from Hollywood 82 

Shively Laboratories 42 Steffen Marketing 52 Top Cats Customized Air -Talent Specialists 37 

Shure Brothers, Inc 42 Step One 106 Torbet Radio 112 

(SIC) Products 81 Sterling Communications Corp 95,124 Edwin Tornberg & Company, Inc. 59 

Signature Broadcasting 95 Sterling Consulting & Research 35 Total Experience 108 

The Silverman Companies 47 Sterling National Bank 47 Ric Tower's Hot Sheets 82 

Silverman Productions. 
Sllvertree, Inc. 

126 

65 

Gary Stevens & Co. 

Kris Stevens Enterprises 
59 

66,81 

Transit Advertising Displays, Inc. 

Transmedla 

54 

82 
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DIRECTORY INDEX 
Transorbital Productions, Ltd 82 Steve Vaus Productions 66 Western Front Broadcasting 83 
Tranetar Radio Network 82 The Very Best Videos 82 Westwood One Radio Networks 83 
Tranetar Special Programming 82 Vestron 60 Westwood One Stations Group 97 
Tree Dimensions 43 Veterans Radio Network, Inc. 82 Westwood Personalities 37 
Tri-Star Pictures 60 Viacom Broadcast Group 97 WFMT Fine Arts Network 83 
'Mauna Broadcasting 96 Viacom Broadcasting 35 What' 107 
T-buns Radio Network 82 Video Protection Company 54 Wheeler -Lewis Productions 83 
T lient Audio USA 43 Video Viewer 82 Ron White Radio Program Consultant 36 
Tills Werks 82 Viewfacts, Inc. 124 Gary Whlteaker Corp. 67,83 
TR41 Group 112 Virgin 107 Whiteco Metrocom 54 
Mo'rie Trumbie & Associates, Inc. 82 Visual Music 107 Who's Who In Jazz 107 
Trumpet' Communications 96 Don Vogel 82 W iederkehr inflatables 54 
TSL Systems 24 Voice of Authority 66 W ilkslSchwartz Broadcasting 97 
TSR 106 Voice Over L.A ?? George Williams Communications 36 
Tuesday Music Productions 66 Voicebox' 66 Willis Broadcasting 97 
Tulin Key Micro Systems 24 Volcetech 66 Willy's Comedy Shack & Burger Emporium 83 
TV_ 107 VolceWorks Studios 66 WIN CommunlcatlonslM.L. Media 97 
29h Century Fox 60 Voyager 107 WinCom Radio Group 97 
271.1 Dimension B8 Voyager Communications Group 97 Windham Hill 107 
Tw niTone 107 V.S.O.P. 107 Winfas, Inc. 97 
2B System Corp. 54 Walker Media, Inc 59 Wing 107 
Uniyne Communications 54,82 Rusty Walker 35 Winton Communications, Inc. 36,83 
UnEax College 20 Wall Street Journal Radio Network 35,82 Withers Broadcasting ... 97 
Union Ticket Agency 54 Todd Wallace Associates 112,124 Bob Wood Organization 67,83,126 
Usi ad Artists B0 Hugh Wallace, Inc 112 Wooding & Associates 59 
Usi ad Broadcast School 20 Walrus Research 124 Woodward Communications 97 
Usll:ed Broadcasting 98 Walt Disney Pictures 60 Woolfson Broadcasting Corp. 97 
UP I. Radio Network 82 Ward - Beck Systems, Ltd 44 World Beat 83 
Uni ed Stations Programming B2 Warner Bros. 60 World Masters 54 
Unt ed Stations Radio Networks 82 Warner Brothers 107 World Space Report 83 
Universal 187 Warner Stations 97 World Tower Company Inc 44 
Universal Broadcasting 96 Jim Warren Entertainment 54,82 WorldSource, Ltd. 54 
Universel Pictures 60 Washington international Teleport 66 Wright Radio Services 83 
UREI 43 WB Enterprises 82 The Write idea 54 
USA Radio Network 82 Weather Scan 82 WTG 107 
USA. TODAY Decisionline & Lifestyle Reports 82 Ken Webb Enterprises, Inc 82 Wynnco Enterprises 54 
U.S Tape & Label 54 Weadock Radio Network 83 Xanadu 107 
Utli ty Tower Co. A- Corporation 43 Weemaway Amusement Co. 83 Yamaha Corporation of America 44 
Valentino, Inc. 88 Welk Record Group 107 Yancey Marketing Corp 36,54 
Valley international, Inc. 43 J.N. Wells Company 59 Yesterday Sounds 67 
Vaille Consulting 35 Weiwood International, Inc 126 Rob Young 83 
Vanda Productions 82 Wescom Group, Inc. 97 Youngs, Walker & Co. 36 
Vantainkle Syndication 82 Wescom Media Services 35 Thomas R. Zareckl, Consultant 36 
Varian Continental Electronics 43 West 107 Zephyr Press 54 

Jim West Company 35 

HIT THE 
ROAD 
JOCK! 

Add impact to your format via satellite. 
Radio remotes are exciting for listeners.. 
and good business for advertisers. Your 

station probably has all of the facilities 
needed to receive a remote satellite 
transmission...from almost anywhere in 
the world through IDB's services. 

Start going places with IDB! 

1- 800 -IDB -COMM 

IDB COMMUNICATIONS 
GROUP INC. 
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MARKETPLACE 

AIR TALENT SERVICES 

Need A Great Tape? 

Ipl Be surprised at how good you /,Jt really do sound. Editing is only the 

beginning. Call or write today, we 

MUM INS can help. 

P.O. Box 4087. Signal Hill, CA 9080412131597 -8344 

AIRCHECKS 

AIRCHECK COLLECTORS 
Why waste your money on what the others 

select for you, when you can choose the air - 
checks you want from our 75 page catalog? 

Send $3.00 worth of postage and wéll 
express mail a copy of the Man From Mars 
Aircheck Catalog. PLUS a free cassette demo. 

Act now! 

MAN FROM MARS PRODUCTIONS 
159 Orange Street. Manchester. New Hampshire 03104 

BROADCAST SOFTWARE 

YOUR FORMAT IN A BOX! 

Computer & Set -Up Included. 

AFFORDABLE! 

Call Richard Irwin 

916- 927 -3537 

216 Grace Ave. 
Sacramento, CA 

95838 Mt'SICMINDER 

Call for your "no risk" special of this 
revolutionary computer music 

scheduling system. 

SmartClock© 
* No Hardware /Software * 

Call or Write NEW LOCATION. PO Boy 401, Clovis, CA 93612 

Lee Nye (209) 2228854 

MUSIC LOG -$895 
MD's love us! Broadcasting's best computer 

playlist value. Fast, flexible, & ez to use. Op- 

tional interface to traffic. IBM -PC -HD compatible. 

The Mangement, Ft. Worth, TX 800- 334 -7823 

COMEDY t VAC' b1yAhCOMEDYaEDITOrRIAL 

program we have on the air. Sold it to the 

first sponsor contacted." WSW/Fairfield 

Call Mike Messer, Collect 805. 543.9214 

SYNDICOM©, PO Box 12837, San Luis Obispo, CA 93406 
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CUSTOM VOICE OVERS 

PowerPipes- 
Nuclear ALL 

FORMATS Weapons for 
the Battle! Call Today 

For Rates and 
VA Phone Demo 

Custom Voice Overs - Any Length! 
State -Of -The Art DIGITAL EFFECTS! 
EXCLUSIVE RIGHTS in your MSA! 

e 612- 784 -3989 
Ervasti Communications Group 

CONSULTANTS 

Loyalty 
Marketing 
Systems 415793.7088 

Telemarketing 
Direct Mail 
Database Software 

39110 Argonaut Way Suite 464 Fremont, CA 94538 

FEATURES 

0/K1 I have 
Gentner 

900A 

English psychic & radio personality. Currently working Major 

Markets & resident psychic on Nationally Syndicated Show. 

Let's raise a little KANE in your market! Info & Demo 

(606) 259 -1933. 

GAG SHEETS. 

TELE -JOKE 
A WEEKLY /DAILY Joke Service 

Pre- tested, topical one -liners. FAX Subscriptions available. 

For a free sample call (209) 476 -1511 or write: 

TELE -JOKE, Suite 33 -376, 4555 N. Pershing Ave. 
Stockton, CA 95207 

IDs, JINGLES, SWEEPERS 

TM 

You deserve the Jingles that STAND OUT 
AND SINK IN -- 'Dynamltef'M CHR & AC. Be 

sure to ask for the NEW TRANSITION CUTS. 

Also great Hot Acoustic Country. Lite. 
AOR, and more CHR Jingles.Call for FREE 

DEMOS. Ask for John or Kyri. 

612-342-4444 
. REEL GOOD Productions, inc 

Minneapolis. U.S A 

612 - 342 -4444 

PROGRAMMING 

OLDIES ON TAPE 
FULLY TESTED LIBRARIES FOR AC .. 

CHR ... COUNTRY. 

Available on DAT or Analog reels. 

Call or write for information and list of titles. 

OwlimbivacDmErroRff 
PROGRAMMING SERVICE 

POST OFFICE BOX 51978 

INDIAN ORCHARD, MASSACHUSETTS 01151 

413- 783 -4626 

Marketplace -- the shortest distance 
between two stations ... move now! 
Call Ilsa or Dave at (213) 553 -4330. 

SHOW PREP 

Chart Facts 
Used on 300 stations with formats from 
AOR to New Age. Our prep sheet profiles 
more than 70 charting songs every week. 
For FREE SAMPLE CALL 800- 776 -7770 

and see what you've been missing. 

IDs, JINGLES, SWEEPERS 

` Techsonics is the best library I've ever used! It's changed our 
radio station over night! If you could have only one library, get 
Techsonics! ... and get it before the guys across the street do!" 

Brian Wilson, Production Director at Y -95 Dallas 

ThOEISOÑ C5 
Production Library with 400 powerful cuts on CD! 

Music & Contest Beds, New Generation of Laser Zappers, Sweepers, ID Stagers, Wild Works Parts, 

Laser Drums, Explosions, News- Traffic & Weather Beds, & Seasonal Cuts. 

CALL 804-547-4000 -4000 



MARKETPLACE 

SHOW PREP 

1-111E WERUS 
* Trivia is great ... but its a pain in the N 
r neck to prepare! Well send you (6) pages g 
-n of TRIVIA every month ... over 50 

W 
questions in each issue! 

m SEND SASE on station letterhead for FREEBEE! m 

The TRIVIA WERKS 497 Weimar Dr.. c a 
Bay Village, OH 44140 216 -892 -8509 

WkAL/Wash., D.C. KILT -FM /Houston WONC /Detroit 

THE MOST COMPLETE SHOW -PREP 
service in the industry is the Wireless Flash. 
Twice -a -week service includes lifestyle news, 
trivia, a format -specific entertainment sec- 
tion, Brad Messer's daily almanac, a daily 
horoscope, music charts, interview sound and 
more! Find out why more personalities than 
ever before are "...getting it in a Flash!" 

WIRELESS FLASH 
350 Camino de la Reina /San Diego. CA 92108 

FREE TWO -WEEK SAMPLE! 
(800) 445 -4555 

Calif., Alaska, Hawaii & Canada, call collect (619) 293-1818 

Australia /New Zealand. Contact The Radio Shop. (02) 908.1200 

PRODUCTION SERVICES 

HUNGRY FOR FRESH PRODUCTION EFFECTS? 
HERE'S LUNCH. Over 100 stereo cuts r=IJTURE 

EFFECTS 
solo & compound sweeps stingers blooms 
blasts musical accents & beds 

On CD or reel unlimited usage one low price 

For free demo: Audio Vision 1102 17th Ave. So., #200, Nashville, TN 37212 (615) 321 -3612 

SYNDICATION SERVICES 

DUBBING 
AND DISTRIBUTION 

Of our 

Radio Program 
By 

SAN DIEGO'S AUDIO DUPLICATOR 
t'uh, R ork R .Music For Radin 

16191 670 -9598 FAX: 16191 670 -3094_ 

Get a jump on the hottest 
job listings! Get R8R's weekly 

Opportunity classif ieds before 
the papers published R &R 
Job Hotline is mailed to you 
separately. Call 213 -553 -4330 
to subscribe today. Visa Master - 
Card,AmEs Hotline 

WEATHER SERVICES 

The Weather's Changing... 
To Custom Format. Personalized Forecasting 

Now get an accurate. localized weather forecast 
!rom meteorologists with professional radio experience 

Interaction with on -air talent 
Daily taped presentations 
Backed by color radar 
AM /FM package discounts 

To hod out how SKYWATCH can custom 
la a forecast package to your station 
call today 

T M. 
W E A T H E R C E N T E R 

347 Prestley Road Bridgeville. PA 15017 412 221 -6002 

GAG SHEETS 

RADIO'S #1 
GAG SHEET*.. 
and WE can prove it! 

* The American 
Comedy Network 
subscriber poll of 
outside comedy 

services 

ELECTRIC WEENIE 

O'Llners 

Contemporary Comedy 

Wireless Flash 

The Standard By Which The Other Services Are Measured 

FREE 
SAMPLES! 

Call 
1- 800 -225-5061 

Ex #248 

(FAX) 617 -749 -3691 
or write: 

P O. BOX 2715 QUINCY MA 02269 

Ir:t_Tit 

Ettrwck, 
WEENIE. . 

IDs, JINGLES, SWEEPERS 

100 BUCKS 
GETS YOUR STATION 5 CUSTOMIZED 

JOCK SHOUTS! HOT SINGERS WILL FIT 

INTO YOUR CURRENT PACKAGE 

ALSO 
KILLER CONTEST PROMOS W /UPDATES 
IMAGE BUILDING STATION LINERS! 
ACT NOW TO LOCK OUT YOUR MARKET! 
FREE STEREO DEMO W /LETTERHEAD 

CURRENTLY HEARD ON: KTSA -WING- 
WFLA/Z-93-WKIX- WSGD -WSEN and more! 

(813) 39-SPOTS (813)397 -7687 

9692 123 Way N. Seminole, FL 34642 

IS YOUR 

RADIO 
STATION 

GOING 
PLACES? 

IT SHOULD BE! 

Add impact to your format via satellite. Radio remotes 
are exciting for listeners.. and good business for advertis- 
ers. Your station probably has all of the facilities needed 
to receive a remote satellite transmission...from almost 
anywhere in the world through IDB's services. 

Start going places with IDB! 

1- 800 -IDB -COMM 

A 
IDB COMMUNICATIONS 
ciRQue INC. 
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MARKET INDEX 
Akron (65) 191 Hartford -New Britain (40) 154 Portland, OR (25) 176 

Albany-Schenectady-Troy (54) 191 Honolulu (56) 200 Providence -Warwick -Pawtucket (28) . 177 

Albuquerque (79) 192 Houston -Galveston (10) 155 Raleigh- Durham (60) 207 

Allentown-Bethlehem (61) 192 Indianapolis (37) 156 Richmond (55) 207 

Anaheim -Santa Ana (20) 137 Jacksonville (52) 201 Riverside -San Bernardino (35) 178 

Atlanta (13) 138 Johnson City- Kingsport- Bristol (92) .... 201 Roanoke -Lynchburg (94) 208 

Austin (58) 193 Kansas City (27) 157 Rochester, NY (43) 179 

Bakersfield (99) 193 Knoxville (69) 202 Sacramento (31) 180 

Baltimore (17) 139 Lansing -East Lansing (97) 202 St. Louis (15) 181 

Baton Rouge (78) 194 Las Vegas (67) 203 Salt Lake City -Ogden (38) 182 

Birmingham (51) 194 Little Rock (82) 203 San Antonio (36) 183 

Boston (7) 140 Los Angeles (2) 158 San Diego (16) 184 

Bridgeport (91) 195 Louisville (49) 160 San Diego North County (62) 208 

Buffalo-Niagara Falls (39) 142 McAllen -Brownsville (76) 204 San Francisco (4) 185 

Charleston, SC (85) 195 Memphis (42) 161 San Jose (29) 186 

Charlotte- Gastonia (41) 143 Miami -Ft. Lauderdale (11) 162 Seattle- Tacoma (14) 188 

Chattanooga (96) 196 Milwaukee- Racine (26) 163 Spokane (98) 209 

Chicago (3) 144 Minneapolis -St. Paul (19) 164 Springfield, MA (71) 209 

Cincinnati (30) 146 Mobile (88) 204 Stockton (90) 210 

Cleveland (22) 147 Monterey -Salinas -Santa Cruz (75) 205 Syracuse (64) 210 

Coastal North Carolina (83) 196 Nashville (47) 165 Tampa -St. Petersburg (21) 189 

Columbia, SC (93) 197 Nassau-Suffolk (12) 166 Toledo (72) 211 

Columbus, OH (33) 148 New Bedford -Fall River (84) 205 Tucson (63) 211 

Dallas -Ft. Worth (8) 149 New Haven -Meriden (89) 206 Tulsa (57) 212 

Dayton (48) 150 New Orleans (34) 167 Washington, DC (9) 190 

Denver-Boulder (24) 151 New York (1) 168 West Palm Beach (53) 212 

Detroit (6) 152 Norfolk- Virginia Beach - Wichita (87) 213 

El Paso (80) 197 Newport News (32) 170 Wilkes Barre -Scranton (59) 213 

Flint (100) 198 Oklahoma City (46) 171 Wilmington (77) 214 

Fresno (73) 198 Omaha -Council Bluffs (70) 206 Youngstown -Warren (81) 214 

Grand Rapids (66) 199 Orlando (44) 172 

Greensboro-Winston Salem (50) 153 Philadelphia (5) 173 Numbers following market listings indicate 
Greenville- Spartanburg (68) 199 Phoenix (23) 174 market rank in the Fall '88 ratings period. 
Harrisburg -Lebanon -Carlisle (74) 200 Pittsburgh (18) 175 

ADVERTISER INDEX 

American Radio Network 131 Group W Radio 5 Radio Retailing Network 51 

Ameritrust 45 Hagen Media Research 120 Rantel Research 123 

Arbitron Ratings 115 -117, inside back cover Ted Hepburn & Co. 56 RCS (Radio Computing Services) 23 

Associated Press 6 -7 Hillier, Newmark, Wechsler & Howard . . 111 Reel Good Productions, Inc. 222 

Associated Production Music 61 HLC 2 Dave Roberts & Associates 30 

Bailey Broadcasting Services 70 IDB Communications Group 136 San Diego's Audio Duplicator 223 

The Benchmark Company 114 Interep 13 Shane Media 112 

Birch Radio 9 Jameson Broadcasting 76 Skywatch!Air Science Consultants .... 112 

Braiker Radio Services 75 Kalil & Co. 57 SmartClock 222 

Broadcast International Analysts (BIA) .. 46 John Kane 222 Spectrum Research 118 

Alan Burns & Associates 33 Mark Kassof & Co. 119 Strategic Radio Research 113 

Century 21 Programming back cover Jeff Laurence Productions 223 SuperSpots 127 

Chart Facts 222 Loyalty Marketing Systems 222 Syndicom 222 

Craig Culp Radio Station Brokerage .... 55 Major Market Radio 15 TechsonicslSP Sound Productions .... 222 

E. Alvin Davis 27 Man From Mars Productions 222 Tele Joke 222 

DIR Broadcasting inside front cover The Management 222 TNNR 69 

Durpetti & Associates 109 McVay Media 25 Trivia Werks 223 

Electric Weenie 223 Media Venture Partners 58 Trumper Comunications 85 

Emmis Research 125 The Music Director 222 U.S. Tape & Label 53 

Excel CommunicationslPowerpipes ... 222 Musicminder 222 Vallie Consultling 26 

Fidelipac 17 Paragon Research 121 WIN Communications 94 

Filmhouse 1 John L. Pierce Associates 59 Wireless Flash 223 

Financial Broadcasting Network 77 Premiere Radio Networks 11, cover WXKS 140, 141 

Future Effects 223 Pro Audio Makers 222 Xerox 19 
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DIGGER 

SAL'S 
start at the county line. 
Radio County Coverage delivers the 
county -by- county ratings you need to 
boost your station's sales. It's the 
perfect targeting tool. 

Target retailers where you'll get results. 
Target newspapers where you're most 

effective. 
Tnvsrvtnrmmntinn where vniir rin11 rs 

count. 

We deliver! We've published County 
Coverage like clockwork for 10 years. 

Order now! Order before May 15 for 
your 10% prepublication discount and 
get ready to bring in more sales for your 
station. 

Ar?a/ i r?vN 



The Best jingles 
Get jingles with innovative new ideas, the 
finest quality, fast delivery and unequaled 
service from Century 21 Programming! 

Follow the leaders like Capital Cities /ABC, 
CBS, Westwood One, Emmis, Gannett, 
Cox, Bonneville, Jacor, EZ, Susquehana, 
Sconnix, Westinghouse, RKO & others 

(800) 937 -2100 
(214) 934 -2121 
FAX: (214) 788 -1054 

who now get their station ID jingles from 
Century 21. 

Call toll -free or write for our free jingle demo 
CD. You'll discover why so many majors 
are making the move to 

century2l 
PROGRAMMING, INC. 

14444 Beltwood Parkway 
Dallas, Texas 75244 -3228 


