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A notorious quick draw artist who can grab and hang Considered downright dangerous, Dees is known for
onto the #! slot in your market with his double-barreled  lassoing listeners from your competition's corral and
ratings action on Rick Dess Weekly Top 40 Countdown turning their baok into a ghost town.

and Rick Dees On The Line.

To capture Rick Dees. contact your DIR deputy and claim your reward.

Wire DIR, New York N
’ (212) 371-6850 =l=

DIR RADIO NETWCRK




Shannon Rocks LA Hard!

Scott Shannon’s Pirate Radio is on the air. And it’s not CHR, it’s rock—what USA Today calls
“a new program mix that emphasizes hard rock /heavy metal.”

To promote the new station, Shannon came to Film House for a breakthrough television campaign.
And he got it. In a series of spots inspired by a concept Film House pioneered some 18 months ago, the
Pirate Radio logo literally breaks through a veil of

static as if pirate broadcasters are jamming the regu- Jhe [eader
lar television signal. .
“I called Film House for two reasons,” I
says Shannon. “One, we needed something differ-
F

ent, something to cut through the LA clutter. And ILM HOUSE, INC BROADCAST MARKETING SERVICES

two, we needed someone who could keep their

mouths shut.” 230 CUMBERLAND BEND NASHVILLE, TN 37228 (615) 255-4000
Call Film House today, and trust us to help

you break through the media clutter in your market _g) . 7‘ _g)
with a television campaign that gets results. éta/g /Z& WM

Copyright © 1989 Film House, Inc.
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FORMAT REACH CHARTS

E-.ﬂ ach radio market has its own individual audience composition. Because of this, listener format reach can differ from one market to
" another, and from one region to another. A format that may enjoy dominance in one market may be weaker in another one — but it may
- still demonstrate overall regional or national strength. The National and Regional Format Reach Charts on this and the following page
outline listener format reach throughout the US during the Fall ‘88 book.
The regions used in these charts correspond to those used by R&R'’s format editors to define their reporting regions. Each of the top 100
markets featured in this edition of the R&R Ratings Report was tallied by its respective region (using format penetration data) to develop this in-
formation. The regional numbers were then combined and averaged to arrive at the national format numbers shown here.

AC 20.0% (19.6%)

CHR 18.2% (19.2%)

Ctry 14.1% (13.7%)

‘AOR 10.7 %” (11.4%)

BM/Easy 8.8% (8.9%)

UuC 7.8% (7.8%)

Gold 68'% (6.0%)

N/T 67% 6.4%)

BBndINost 2.5% (2. O%)

Span 1.6% (1.7%)

Rel/CC  1.0% (.8%)
Clas 8% ((7%)

b

Jazz A% ((1%)
Misc A% (2%)
Sports.1% (.1%)

NAC 8% (7%)|  (Spring ‘88)

-
H

FORMAT LEGEND

AC-Adult Contemporary, AOR-Album Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listening, CC-Contemporary Chris-
tian, CHR-Contemporary Hit Radio, Clas-Classical, CR-Classic
Rock, Ctry-Country, Gold-Oldies, Jazz-Jazz, Misc- Miscellane-
ous, NAC-New AC, News-News, Nost-Nostalgia, NR-New
Rock, N/T-News/Talk, Rel-Religious, Span-Spanish, Talk-Talk,
UC-Urban Contemporary.
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We are all more
Than we believe we are. ..

Montaigne

Michel Tcherevkoff

Transforming human potential
into the spectrum of human achievement
requires a recognition
of each person’s separate importance. ..
and
abelief that we all share in

another’s success.

GROUP

RADIO

WESTINGHOUSE
BROADCASTING COMPANY

Since 1920
The - First* Name* In* Radio

WBZ Boston » WINS New York « KYW Philadelphia - KDKA Pinsbuigh
WMAQ Chicago - KODA Houston » KQZY Dallas/Fort Worth
KQXT San Antonio - KMEO-AM-FM P'hoenix
KFBK KAER Sacramento » KFWB Los Angeles « KJQY San Diego
Group W Washington News Bureau



It You Think AP Newspc
And Sports,Youve Got

With over 1,500 newspeople
in 221 bureaus worldwide, the
Associated Press covers virtually
every major story as it happens.

news capsules

like Music
Tracks, Star
Watch and

But we don't just cover the hard Show Biz.
news stories All designed
people need to let your
to hear, we listeners follow 154
also cover their favorite ~ §
the stories celebrities.
they want There are also
to hear. over twenty t
Everyday youget ~ From Bruce '_ i B other pro- .
Today in History.  Springsteen's . 3 - grams including
newest release to the latest Where Thgre’s
on the royal family. It's _ Life. Which
anything and every- . bringsyou
thing interesting, B (he off-

beatside

The Flip-Side e
Side Of Life | - .
Newspower’s § Stories _

features bring that | <

your listeners £

the lighter side &=

of thenews. 0%

Take Segue

(SEG-WAY),

Newspower's 88 " "Vrﬁe};zf;

inside look at SEESS B UsAor

show biz. ) on aroyal

It's a daﬂy ; . | 4 | estate, Segue
. \ " takes you

paCkage of _ ;"? ik / A WV hehind the

scenes.



ver Is Just News.Weather

Xnother

= commodities market all the

Where’s There’s Life features
stories that make listeners squeal.
make people roll their eyes,
shake their heads and remem-
ber there’s a flip-side of life.

Information That Counts

Newspower’s agriculture
and business reports give
listeners the latest eco-
nomic news from around
the world. Features like

2l

¥ throughout the year there

Thing Coming

Opening Wall Street will keep  in more advertisers. And more
commuters tuned in all morning  advertising dollars, too.

long. And the Sunriser reviews So if you want the power to
major farm market trendsand  attract more listeners and more
follows their impact from the ——

way to the supermarket.
For the newest develop- 47 < -
ments in health and fitness,
there’s Feeling Good. Plus
. Our Wall Street coverage
are spec1al programs that stacks up with the best.
offer Christmas gift sugges-
tions, tax tips and more. But
whether its big news or small,
its sure to be news both you
and your listeners can use.

It's Not Just Good News.
Its Good Business.

advertisers, call Rosie Oakley
at 1-800-821-4747 and ask
about Newspower. It’s the
best way to get more out of
the news. :

Every week, Newspower
delivers over 500 ready to sell I
programs like Sports Quiz, y

People in the News and Today 4
in History. And every one can \ﬂ'
be sold without AP clearance. m .

Which means that News- 4p...
power can create over Boaccay g Press
1,200 new commercial \
breaks and adjacencies each
week. Providing the o
e Assoclated Press
sure to bring
Broadcast Services



EAST

SOUTH

AC 26.2 (22.9)
AOR I 12.0 (15.2)
BBnd/Nost Hlll 3.8 (3.4)
BM/Easy NN 9.4 (10.6)
CHR I 18.5 (18.9)
Clas 8.8 (1.2
Ctry HN 6.7 (4.5)
Gold I 8.1 (7.9)
Jazz 0(0)
NAC 1.2 (1)
NIT IS 7.4 (7.1)
Rel/CC 1.4 (4)
Span 1.3(2)
Sports 1.5 (2)
uc . S.5 (5.3)
{Spring '88)

AC
AOR I 8.1 (8.2)

BBnd/Nost ll1.5 (1.2)

BM/Easy NN 7.6 (8.1)

CHR I 16.9 (18.5)
Clas 0.2 (.3)

16.6 (17.0)

Ctry I 20.1 (20.6)
Gold 4.3 (4.0)

Jazz 0 (0)

Misc 0 (0)

NAC 0.3 (4)

NIT R4 (4.2)

Rel/CC 1.8 (1.6)

Span 3.2 (2.8)

uc T 15.1 (13.8)

{Spring '88)

J TaNPAL 1
5 -

i ke ™

MIDWEST

WEST

AC 24.7 (24 1)
AOR I 11.0 (10.8)
BBnd/Nost lR1.9 (1.7)

BM/Easy INNEEESB.9 (8.1)

CHR I 18.1 (19.5)
Clas .8 (.4)

Ctry I 13.9 (14.4)
Gold I 8.8 (5.4)

Jazz 1.3 (2)

Misc 1.2 (1)

NAC 1.6 (.5)

NIT 5.1 (6.7)

ReliCC 0.5 (6)

Span 1)

uc 5.2 (6.9)

(Spring '88)

AC 15.7 (15.9)
AOR 1 3.2 (13.2)
BBnd/Nost lER 3.4 (2.7)

BM/Easy NI 10.0 (9.9)

CHR I 20.2 (20.2)
Cias 1.8 (1.3)
Ctry 1 1.5 (11.3)
Gold NN 7.4 (7.6)
Jazz 11 ()
Misc 1.2 (9)
NAC 2.5 (1.9)
NIT I 10.8 (9.6)
Rel/CC 1.4 (4)
Span 1.6 (3.5)
uc 1.0 (2.3)
(Spring '88)
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Age and sex is Zerta rnéy valuable information. Bt

if that's where ycur -ating source Stops meas Jring
you'd better hold it. Like the pictures here, the 3¢e¢
and sexes may be the same Lut vive la différence!
Differences in income, educat on, lifestyle, purckasing
habits, likes and dislikes, pros and cons, the fisL goes
on and they're all important.

Only Birch/Scarborough provides you with tae
differences that your sales staT can use to shew tre
quality and quantity of the audience you have invested
your programming dollars to gain.

Because Birch gats its information right from the
horse's mouth. One on one. Person to person.

At Birch/Scarborough, we talk directly to the people
your clients’ clients want o talk to. Because that's the
only way to get reliable, In-depth information.
Information that sells beyond cost per point.

No two people are alike. The same is true of radio
ratings services. They say people are the same. We
say the difference is like nighttime and drive time.

IR s Broueh

A VNU Marketing Infarmatien Services Company




DRIVETIME DOMINATORS

AM Drive/Top 25

Bob Steele
WTIC/Hartford

Claude Tomlinson
WIVK-AM & FM/Knoxville

Rich Michaels
WVIC-AM & FM/Lansing

Tim Burns
WNNK/Harrisburg

Charlie Boone & Roger Erickson
WCCO/Minneapolis

10 B R&R RATINGS REPORT VOL. | '89

Average Quarter-Hour Share
(124, M-F, 6-10am)

11.
12.
12.
14.
15.
16.
17.
18.
18.
20.
21.
22.
22,
24,
25.
25.

25,

. WVIK-AM & FM/Knoxville (Ctry) 38.1

Claude Tomlinson

. WTIC/Hartford (AC) 25.0

Bob Steele

. KMOX/St. Louis (Talk) 24.5

Bob Hardy, Bill Wilkerson, Wendy Weiss

. WVIC-AM & FMI/Lansing (CHR) 23.4

Rich Michaels

. WCCO/Minneapolis-St. Paul (AC) 23.2

Charlie Boone & Roger Erickson

. WNNK/Harrisburg (CHR) 22.7

Tim Burns, Dan Kamal, Dennis Edwards

. WHAS/Louisville (AC) 22.6

Wayne Perkey

. KSSNiLittle Rock (Ctry) 22.1

Bob Robbins

. WKSJ-AM & FM/Mobile (Ctry) 22.1

Wayne Gardner & Bill Dotson

. KFAB/Omaha-Council Bluffs (AC) 21.1

Don Cole, Walt Kavanagh, Kent Pavelka
KDKA/Pittsburgh (AC) 21.0

John Cigna & The K-Team
KGBT/McAllen-Brownsville (Span) 20.6
Jorge Juillen, Hugo De La Cruz

WNDE & WFBQ/Indianapolis (AOR) 20.6
Bob & Tom

WXLK/Roanoke-Lynchburg (CHR) 20.4
Sunny Joe Stevens & Kirk Patrick

WTOD & WKKO/Toledo (Ctry) 20.3

Jack Mitchell & Mary Beth

WSYR/Syracuse (AC) 20.1

Bill Baker

WRVA/Richmond (AC) 19.9

Alden Aaroe & Tim Timberlake
WIKS/Coastal North Carolina (UC) 19.6
Quincy

WTQR/Greensboro-Winston Salem (Ctry) 18.8
Dale Mitchell & Aunt Elouise
WCMF/Rochester, NY (AOR) 18.7

Brother Wease Morning Circus f/Chris Shirer & B.J. Shea
KQMQ-AM & FM/Honolulu (CHR) 18.5
Michael Qseng & Morning Madness
KUzzZ-AM & FM/Bakersfield (Ctry) 18.2
Steve Gradowitz

WQUT/Johnson City (CHR) 18.2

Steve Mann

WIOG/Flint (CHR) 18.0

Dean Myers & Roger Beaty

WHOT-AM & FM/Youngstown (CHR) 17.9
A.C. McCullough & Kelly Stevens

WRBQ-AM & FM/Tampa (CHR) 17.9
Cleveland Wheeler & The Q-Zoo
WXBQ/Johnson City (Ctry) 17.9

Dave Carter




HIGH ENEREY
LINE-UP!

W’ve created the perfect recipe for
great radio. It5 ideal for today’s active
lifestyle: high in creative content, fit
for its intended format and absolutely
no fat. It seems that some of our
competitors have become somewhat
portly, indulging in serving after
serving of program offerings

whose only purpose is to devour
your available air time while
fattening up their bottom lines.

We, on the other hand, are com-
mitted to delivering great pro-

grams that build large audiences
for our stations and our adver-
tisers. So, at Premiere Radio

Nerwnrks, we're concentrating
”_l mcmslstently tasty menus
| g |G£a§§y kly agdspedal‘ ' i




DRIVETIME DOMINATORS

AM Drive/Top 25

Rick Dees

Ross Brittain |
l KilS-AM & FM/Los Angeles

WHTZ/New York

Jim Kerr
WPLJ/New York

Jay Thomas
KPWR/Los Angeles

Judy DeAngelis, Paul Smith, Michae! O'Neil
WINS/New York

12 M ReR RATINGS REPORT VOL . | '89

Cume Persons
(124, M-F, 6-10am)

10.

11.

12.

13.

14,

15.

16.

17.

18.

19.

20.

21.

22.

23.

24,

25.

. WINS/New York (News) 1,980,500

Paul Smith, Michael O’Neil, Judy DeAngelis

. WHTZ/New York (CHR) 1,460,800

Scott Shannon, Ross Brittain

. WCBS/New York (News) 1,316,400

Jim Donnelly, Bridget Quinn

. KIIS-AM & FM/Los Angeles (CHR) 1,078,400

Rick Dees, Charleye Wright, Liz Fulton, Chuck Street

. KPWR/Los Angeles (CHR) 987,700

Jay Thomas, Jayne Johnson, Monica Brooks

. WPLJ/New York (CHR) 969,300

Jim Kerr & The Morning Crew

. WOR/New York (Talk) 923,300

John A. Gambling & John R. Gambling

. WRKS/New York (UC) 886,500

Carol Ford & Mike Love

. WGNIChicago (AC) 882,700

Bob Collins

WXRK/New York (CR) 866,000

Howard Stern

KYW/Philadelphia (News) 836,200

Pat Famack, Harry Donahue, Gene Scott
WBBMI/Chicago (News) 821,600

Felicia Middlebrooks, John Hultman
WPAT-AM & FM/New York (B/EZ) 781,100
Dell De Montreux

KNX/Los Angeles (News) 772,200

Dave Zorn, Jack Salvatore

WCBS-FM/Los Angeles (Gold) 771,500
Harry Harrison, Ron Lundy

KFWB/Los Angeles (News) 770,100
Charlie Brailer, John Leisher, Stan Bohman
WBLS/New York (UC) 737,000

Ken Webb

WQHT/New York (CHR) 731,800
Stevens & Grdnic

WLTW/New York (AC) 730,500

Batt Johnson

WLUP-AM & FM/Chicago (AOR) 714,800
Jonathon Brandmeier

KABC/Los Angeles (Talk) 684,500

Ken Minyard & Bob Arthur
WNEW-FM/New York (AOR) 681,800
Dave Herman

KOST/Los Angeles (AC) 647,300

Mark Wallengren & Kim Amidon
WNSR/New York (AC) 632,900

Bill Neil, Debbie Gross

WGCI-AM & FM/Chicago (UC) 613,200
Doug Banks with Banks & Company




INTRODUCING INTEREP’S RADIO STORE EXECUTIVES

IE————— | \'TEREP’s Radio Store is one stop shopping for radio
buying opportunities. The Radio Store is uniquely
positioned to respond to expanding the role radio
has in the advertising mix.

The Radio Store not only addresses new busi-
ness dollars, but also extends to agencies and clients
additional vehicles to support their campaign.

We believe that through The Radio Store we
serve our client’s best interest by doing
what's best for the advertisers.

We are proud to introduce to you
our Regional Executives who will be

coordinating all Radio Store efforts. INTEREP

ELLEN HULLEBERG TONY MAISANO TOM POULOS MIKE DISNEY
President Atlanta Boston Chicago

RICK FROMME JIM HAGAR JEFF DASHEV MARC GUILD
Dallas Detroit Los Angeles New York

-

BOB LION PAM LITTLE AUSTIN WALSH GARY AHRENS
New York Philadelphia San Francisco St. Louis




DRIVETIME DOMINATORS

PM Drive/Top 25

Average Quarter-Hour Share
(12+, M-F, 3-7pm)

Ed Brantley
WIVK-AM & FMsKnoxville

¢

Eddie Haskell
WXLK/Roanoke-Lynchburg

Danny Stewart
WVIC-AM & FM/Lansing

.5,
Bruce Bond
WNNK/Harrisburg

B.K. Kirkland
WIKS/Coastal North Carolina

14 B ReR RATINGS REPORT VOL. | '89

Doug Enlow
WCOS-AM & FM/Columbia, SC

10.
11.
12.
| 13.
14.
14.
14.
17.
18.
19.
20.
21.
22.
23.
24,

25.

. WIVK-AM & FM/Knoxville (Ctry) 32.1

Ed Brantley

. WNNK/Harrisburg (CHR) 23.7

Bruce Bond

. WXLK/Roanoke-Lynchburg (CHR) 22.1

Eddie Haskell

. WQUT/Johnson City (CHR) 21.5

Steve Taylor

. WIKS/Coastal North Carolina (UC) 21.1

B.K. Kirkland

. WIOG/Flint (CHR) 20.7

Rick Donahune

. WVIC-AM & FM/Lansing (CHR) 19.9

Danny Stewart

. KBFM/McAllen-Brownsville (CHR) 19.8

Dusty Hayes

. KRQQ/Tucson (CHR) 19.8

Jeff Davis

WSKZ/Chattanooga (CHR) 19.6

Mike Allison

KSSNILittle Rock (Ctry) 19.5

Ray Randall

WXBQ/Johnson City (Ctry) 18.0

Gordon Light

WCOS-AM & FM/Columbia, SC (Ctry) 17.5
Doug Enlow

KUzz-AM & FM/Bakersfield (Ctry) 17.3
Chris Conner

WCMF/Rochester, NY (AOR) 17.3

Janet Merriam
WTQR/Greensboro-Winston Salem (Ctry) 17.3
Danny Hall

WKSJAM & FM/Mobile (Ctry) 17.1

Jeff Funk

WEZN/Bridgeport (AC) 16.7

Kathryn Mills

WRBQ-AM & FM/Tampa (CHR) 16.5
Mason Dixon

KQMQ-AM & FM/Honolulu (CHR) 16.4
U Willi Moku
KGBT/McAllen-Brownsville (Span) 16.3
Hugo De La Cruz, Ramon Telles
WEAT-AM & FM/West Palm Beach (B/EZ) 16.2
Paul Dunn

WAMZ/Louisville (Ctry) 16.1

Coyote Calhoun

WTFM/Johnson City (AC) 16.0

Chuck Anthony

WHRK/Memphis (UC) 15.9

Reggie Fine




The theme for this year’s Major Market Radio Fly-In, with co-host EZ Communica-
tions, was “Taking It To The Top.” For 10 years we’ve been bringing the best of the
best in speakers and industry related workshops and seminars to our client sta-
tions. 1989 was no exception. Commissioner of Baseball Peter Ueberroth,
Astronaut Neil Armstrong, Everest explorer John Amatt and syndicated economist
Frank Capiello all contributed to g what was the best attended Fly-In

ever. We believe in pumping el TOTwe . money back into our product.
£\ () Qo

The Fly-In was our way of making sure our clients know . :

how much we value our relationship with them.

m s
2

Y
/é@

10 years later, we feel proud %%m |
wldd |

4’4/94, )&%‘? " . 3
top. Afterall, good people 7 140, g 1S business is good business.
(Ontpog oot

knowing we took it to the very

NEW YORK - CHICAGD * LOS ANGELES + PHILADELPHIA - ATLANTA » DETROIT  SEATTLE * BOSTON « SAN FRANCISCO + PORTLAND - DALLAS = ST.LOUIS - MINNEAPOLIS

& AN INTEREP COMPANY



DRIVETIME DOMINATORS

PM Drive/Top 25

Cume Persons
(124, M-F, 3-7pm)

Magic Matt Alan Fast Jiml Roberts
WHTZ/New York WWPR/New York

¢ r
*
§ o
i A
i R
Mucho Morales
KPWR/Los Angeles

Steve Roy
WLTW/New York

Bruce Vidal Bob Shannon
KIIS-FM/Los Angeles WCBS-FM/New York

16 M ReR RATINGS REPORT VOL. | '89

1. WHTZ/New York (CHR) 1,377,500
Magic Matt Alan
2. KPWR /Los Angeles (CHR) 1,020,300
Mucho Morales
3. WPLJ/New York (CHR) 979,400
Fast Jimi Roberts, Hollywood Henderson
4. WINS/New York (News) 979,300
Alice Stockton, Ralph Howard
5. WLTWI/New York (AC) 967,400
Steve Roy
6. WCBS-FM/New York (Gold) 919,600
Bob Shannon
7. KIIS-FM/Los Angeles (CHR) 906,100
Bruce Vidal
8. WPAT-AM & FM/New York (B/EZ) 899,500
Ken McKenzie
9. WCBS/New York (News) 868,100
Rita Sands, Tom Franklin
10. WQHT/New York (CHR) 859,900
Bill Lee
11. WRKS/New York (UC) 811,900
Chuck Leonard
12. WNEW-FM/New York (AOR) 736,200
Scott Muni, Carol Miller
13. WXRK/New York (CR) 723,300
Stephen Capen, Jimmy Fink
14. WABC/New York (Talk) 720,800
Bob Grant
15. WNSR/New York (AC) 714,100
Jim Douglas
16. KOST/Los Angeles (AC) 700,800
Bryan Simmons
17. WBLS/New York (UC) 659,200
Fred Buggs
18. WYNY/New York (Ctry) 647,500
Dan Daniel
19. KNX/Los Angeles (News) 613,500
Barry Rolde
20. WOR/New York (Talk) 584,100
Mark Scott
21. WGCI-FM/Chicago (UC) 562,000
Tom Joyner, Marco Spoon
22. KRTH-FM/Los Angeles (Gold) 557,600
Steve Scott, Jay Coffee
23. WY TZ/Chicago (CHR) 556,900
Brant Miller
24. KABC/Los Angeles (Talk) 556,600
Stu Nahan
25. KFWB/Los Angeles (News) 536,500
Jim Burson, Judy Ford




GO WITH THE WINNERS. DYNAMAX CTR100 SERIES

“The Chiefs at 14 of 16
Gannett Stations switched
to DYNAMAX cartridge
machines. Each Chief wants
the best in performance
reliability, and versatility.”

Paul Donahue

Vice President of Engineering
Gannett Radio

BROADCAST PRODUCTS BY FIDELIPAC®

Fidelipac Corporation

0 P.O. Box 808

0 Moorestown, NJ 08057
O USA.

0 609-235-3900

0O TELEX: 710-897-0254

0 FAX: 609-235-7779




THE RATINGS

A Step-By-Step Manual

Reps Abbreviation Key

A&A
BAN
CAB
CBS
CHR
CITl
CMBS
CRA
D-C
DOME
DONO
DUR
EAST
ER
FWS
GIL
GW
HG
HNWH
INT
JBO
KATZ
KT-H
K/P
KEY
LOTU
MK4
MAS
MMR
MMR-E
MCG
M/SS
PATT
PW
RAL
RSS
RADIO WEST
REG
RPC
REP
ROS
SAV
SCH
SEL
SSS
SBS
STR
TNS
TORBET
UNI
U/BR
VM
W&P

Alston & Associates
Banner Radio

Caballero Spanish Media
CBS Radio Spot Sales
The Christal Company
Citimedia, Inc.

Concert Music Broadcast Sales, Inc.
Crawford Broadcasting Co.
Dora Clayton Agency, Inc.
Dome And Associates
John Donofrio

Dumetti And Associates
Eastman Radio, Inc.
Eastern Radio

Frederick W. Smith

Gillis Broadcasting

Group W Radio Sales
Herbert E. Groskin

Hillier, Newmark, Wechsler & Howard
Interep

Jack Balton & Associates
Katz Radio

Katz Hispanic

Katz & Powell

Keystone

Lotus Hispanic Reps
Market 4 Radio

Masla Radio

Major Market Radio Inc.
Major Market Radio/Espanol
McGavren-Guild, Inc.
Mid-South Spot Sales

Patt Media

P/W Radio Representives
R.A. Lazar & Co.

Radio Spot Sales

Radio West

Regional Representives
Repcom

Republic Radio Inc.

Roslin Radio Sales, Inc.
Savalli Broadcast Sales
Harold S. Schwartz Associates, Inc.
Selcom Radio

Southern Spot Sales
Spanish Broadcasting System
Starcom

TN Spot Sales
Torbet/Select Radio
Unirep Broadcasting Co.
Unity Broadcasting Co.
Victor Marrero

Weiss & Powell, Inc.

As you examine R&R's “Ratings Report & Directory, Vol. |,” you will find
that the following are some of the highlights to look for in the in-depth market
breakouts.
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SHARE TRENDS

All stations in the top 50 markets which earned at least a 1.0 share, and
the top ten stations in markets 51-100 (all according to the fall ‘88 Arbitron
sweep), are listed. Trends read left to right, with the most recent results on
the right and the fall ‘87 share on the left. Results from additional surveys
(winter, spring, and summer) are shown in between. Up to five books can be
included in any market's trend report, which covers the past year. Stations
are ranked according to their Monday-Sunday (total persons 12+) average
quarter hour share, with the #1 listed on top.

STATION/FORMAT

The call letters are printed in bold type with the format of each station
listed beneath in italics.

FREQUENCY/POWER

The frequency and power for the radio station signal(s) are shown as
listed on page 3B in each Arbitron repont.

AUDIENCE RANKINGS

The six rankings to the right of each station’s format designation will
help you understand a station's core strength. The first listing shows a sta-
tion's Monday-Sunday (total persons 12+) cume rank, foliowed by five AQH
demo ranks for teens, adults 18-34, adults 1849, adults 25-54, and adults
35-64. At the bottom of those pages showing results for the top 50 markets
you will also find more detailed breakdowns on key adult demos. Top 10
stations are listed for six different categories: men and women 18-34, 18-49,
and 25-54. These rankings are again based on Monday-Sunday AQH

AVERAGE MINUTES LISTENED

The column to the immediate right of the aduits 35-64 rankings in each
market breakout chart shows the average number of minutes which a sta-
tion's audience spent listening to it. This is based upon total persons 12+,
Monday-Sunday, 6am-Midnight.

OWNER & REP INFORMATION

For the convenience of all users of the R&R Ratings Report we
designate all radio station owners and their representive affilations as listed
on page 3B in each Arbitron report.

BIRCH RADIO SHARES

To offer a comparison between the diary-based Arbitron numbers and

the telephone-derived Birch Radio estimates, we show — where available

12+ average person estimates from the fall '88 Birch quarterlies. One

note: Arbitron numbers cover approximately October-December , while
Birch results are for September-November.

FORMAT REACH CHART

The lower right corner for each top 50 market page shows a bar graph
which compares format reach within that market. Totals are computed, by
format, by adding the fall '88 12+ Monday-Sunday AQH numbers shown
in each market breakout. For example, all CHR shares are added together.



INFORMATION GUIDE

For Using R&R’s Unique
Ratings Data Features
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FORMAT LEADERS

NATIONAL ALL-FORMAT

AQH CUME |
1. WIVK-AM & FM/Knoxville (Ctry) . ... ........... 33.0 1.WINS/New York(News) ................ 2,790,000
2. WNNK/Harrisburg(CHR) .................... 20.8 2. WHTZ/New York(CHR) .. ............... 2,462,300
3. WXLK/Roanoke-Lynchburg(CHR) ... .......... 20.6 3. WCBS/New York(News) ................ 1,934,600
4. KSSN/Little Rock (Ctry) .. ................... 20.3 4, WPLJINew York (CHR).. . ................ 1,911,900
5.WIOGIFIInt(CHR) . .. ..., 20.2  5.WPAT-AM & FM/New York (B/IEZ) ... ...... 1,812,200
6. WIKS/Coastal North Carolina(UC) . .. .......... 19.6 6. WCBS-FM/New York (Gold) . . .. .......... 1,748,600
6. WQUT/Johnson City(CHR). . .. ............... 19.6 7.KIIS-FM/Los Angeles(CHR) . . .. .......... 1,720,100
8. WVIC-AM & FM/Lansing(CHR). . . .. ........... 19.4  8.KPWRI/Los Angeles(CHR) .............. 1,712,000
9. KBFM/McAllen-Brownsville . . . . .. A3, laad s 18.6 9. WLTW/New York(AC) . . ................ 1,574,000
10. KRQQ/Tucson(CHR) . ...................... 18.0 10.WOR/New York(Talk) .. ................ 1,542,900
10. KUZZ-AM & FM/Bakersfield (Ctry) ... .......... 18.0 11.WXRK/New York (Classic Rock) .......... 1,488,000
10. WKSJ-AM & FM/Mobile (Ctry). .. .. ............ 18.0 12.WRKS/New York(UC) .................. 1,476,400
13. WSKZ/Chattanooga(CHR). .. .. .............. 17.9 13.WBLS/New York(UC) .................. 1,461,500
14. KGBT/McAllen-Brownsville(Span) . . . .......... 17.7 14.WQHT/New York (CHR) ... .............. 1,456,500
15. WXBQ/Johnson City (Ctry). .. . ............... 17.6  15.WGN/Chicago(AC) .................... 1,423,100
16. KFAB/Omaha-Council Bluffs (AC) . ............ 17.2 16. WNSR/New York (AC) . ................. 1,389,000
16. WAMZ/Louisville (Ctry) . .................... 17.2  17. WNEW-FM/New York (AOR) ............. 1,360,100
18. KMOX/St. Louis(Talk) . ..................... 17,1 18. WABC/New York(Talk) ................. 1,344,800
19. WCMF/Rochester (AOR). . . . ................. 17.0 19.KOST/Los Angeles(AC) ................ 1,334,400
19. WHRK/Memphis (UC) . .. .. .................. 17.0  20. WBBM/Chicago (News) . . ............... 1,259,100
21. WCCO/Minneapolis-St. Paul (AC) ............. 16.9 21.KNX/Los Angeles(News) ............... 1,229,500
21. WCOS-AM & FM/Columbia, SC(Ctry) .......... 16.9 22. WFAN/New York (Sports) ............... 1,186,100
23. WTQR/Greensboro-Winston-Salem (Ctry) .. . .. .. 16.8 23.KFWBJ/Los Angeles(News) . ............. 1,171,400
24. WEAT-AM & FM/West Palm Beach (BIEZ) .. ... .. 16.7 24.KABC/Los Angeles(Talk) ............... 1,133,400
5. WFMZ/Allentown-Bethlehem (BIEZ) ........... 16.0 25.KYW/Philadelphia (News) .. ............. 1,106,500
AQH CUME
1. WNNK/Harrisburg-Lebanon . . . . . .. N e B 20.8 1. WHTZ/New York ...................... 2,462,300
2. WXLK/Roanoke-Lynchburg . . ................ 20.6 2. WPLJINew York ...................... 1,911,900
B.WIOGIFIint .. ... ... 20.2 3.KIS-FM/Los Angeles . . . ................ 1,720,100
4. WQUTMohnson City . ...................... 19.6 4.KPWR/Los Angeles . . .................. 1,712,000
5.WVIC-AM & FM/Lansing .................... 19.4 5. WQHT/New York . . ..........coovuunnn. 1,456,500
6. KBFM/McAllen-Brownsville . . . ............... 18.6 6. WBBM-FM/Chicago . . . ................. 1,023,200
7.KRQQ/Tucson . ............... ... ... 18.0 7.WYTZ/Chicago . . . . . ......... iy 958,400
8. WSKZ/Chattanooga . . . ... .................. 17.9 8. WEGX/Philadelphia . . . .................. 839,000
9. KQMQ-AM & FM/Honolulu . . ... .. ............ 15.9 9. KMEL/San Francisco .................... 663,600
10. WAPE-AM & FM/Jacksonville . . . .............. 154  10.KKBQ-AM & FM/Houston .. ............... 643,900
10. WRBQ-AM & FM/Tampa-St. Petersburg . . . ... . .. 15.4 11. WRBQ-AM & FM/Tampa-St. Petersburg . . . . .. 626,500
12.KZZUISpokane . . .............oiiininn. 148 12. WXKS-FM/Boston .. .................... 593,800
13.KKRD/Wichita ............. .. ... ......... 13.8  13.WCZY/Detroit .. .........c.ovviununnnnns 586,600
14. WABB-AM & FM/Mobile . .. .................. 13.4  14.KRBE/Houston-Galveston ................ 580,700
15. WHOT-AM & FM/Youngstown .. .............. 13.3 15. WHYT/Detroit . . . .. ........ ... ... . ... 549,100
16. KQKQ/Omaha-CouncilBluffs. . . .. ............ 13.1 16. WDFX/Detroit . .. . ... ... .. ... ... ... .. 526,400
1 17. WKRZ/Wilkes Barre-Scranton . .. ............. 13.0 17.WAVA/Washington ..................... 522,900
17.WRVQ/Richmond . . . ....................... 13.0 18.KEGL/Dallas-Ft. Worth . . ................. 496,700
19. WPRO-FM/Providence ...................... 12.8 19. WRQX/Washington ..................... 483,800
20. WNTQ/Syracuse . ...............ocoioninnn-. 12.6 20. KUBE/Seattle-Tacoma . .................. 474,800
21. WNCI/Columbus . ...........cooviiueneoo... 12.4  21.WBZzZ/Pittsburgh .. ..................... 472,600
21. WPXY-AM & FM/Rochester . . ................ 124 22. WZOU/Boston . ......... ..., 479,400
23. KJYO/Oklahoma City . ... ................... 12.3  23.KHYlDallas-Ft. Worth . .................. 468,600
24. WTIC-FM/Hartford . ... ..................... 12.2  24.KZZP-AM & FM/Phoenix . . ................ 427,000
25. KKXX/Bakersfield ......................... 11.9 25. WPGC-FM/Washington ... ............... 426,900
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FORMAT LEADERS

NEWS/TALK AQH CUME
1.KMOX/St. Louis(Talk) . ..................... 171 1. WINS/New York(News) . . .. ............. 2,790,000
2. KIRO/Seattle-Tacoma(NIT) ... ............... 11.0 2. WCBS/New York(News) . ............... 1,934,600
3. WKBN/Youngstown(N/T) . . . ................. 10.6 3.WOR/New York(Talk) .................. 1,542,900
4. KCMO/Kansas City(NIT) ... .................. 9.6 4. WABC/New York(Talk) ... .............. 1,344,800
5. KMJIFresno(NIT) . ... ... ... ... ............ 9.3 5. WBBM/Chicago(News) . .. .............. 1,259,100
6. KFBK/Sacramento(N/T) .. .. ............... ..8.8 6. KNX/Los Angeles(News) ............... 1,229,500
7.WWL/New Orleans(NIT) ..................... 8.6 7. KFWBILos Angeles(News) .. ... ......... 1,171,400
8.KGO/SanFrancisco(NIT) . .................... 8.3 8. KABC/Los Angeles(Talk) ............... 1,133,400
8.KTAR/Phoenix (NIT) . . ....................... 8.3 9. KYW/Philadelphia(News) . . ............. 1,106,500

10. WHIO/Dayton(Talk) . ........................ 8.1 10.KGO/SanFrancisco(N/T) ............... 1,016,400

11. KGO/San Francisco (San Jose book)N/T) ........ 8.0 11.KCBSI/SanFrancisco(N/T) ................ 844,500

12.KOADenver(Talk) ... ....................... 7.9 12.KMOX/St.Louis(Talk) ................... 698,300

12. WPTF/Raleigh-Durham(N/T) . ... ... ... ........ 7.9 13.KRLD/Dallas-Ft. Worth(News) . ............ 642,500

14. KARN/Little Rock (NIT) . . . . ................... 7.6  14.KIRO/Seattle-Tacoma(N/T). .. ... ... ... .... 621,200

15. KGO/San Francisco (N/TXMonterey book) . . . . . . . . 7.5 15.KTRH/Houston-Gaiveston (News). .......... 528,600

16. KTOK/Oklahoma City (NIT). ... .. ............... 7.3 16.WWJ/Detroit(News) . ... ................. 521,500

17.WRKO/Boston(NIT) . .. ...................... 7.2 17. WCAU/Philadelphia(News) ............... 499,000

18. KSL/Salt Lake City-Provo-Ogden(Talk) ... ....... 7.0 18.WHDH/Boston(Talk)..................... 491,900

19. WINO/West PalmBeach(NIT) . .. ............ .. 69 19. WEElI/Boston(News) .................... 455,600

19. WNIR/Akron(Talk) . ......................... 6.9 20.WRKO/Boston(NIT) .. ................... 450,000

21.KXLYISpokane(NIT) ..., ..................... 6.8 21. WTOP/Washington{(News). . .............. 440,300

22. KYW/Philadelphia(News) .. .......... ... ..... 6.5 22. WMAQ/Chicago(News) . ................. 439,300

23. WOAIl/San Antonio(NIT) . .................... 6.4 23.KFllLos Angeles(Talk) ................... 435,500

24. KCBS/San Francisco (N/T) (San Jose book) . . ... .. 6.3 24. WMCA/New York(Talk) .................. 411,300

25.KSDO/SanDiego(NIT) .. ..................... 6.2 25. WWDB/Philadelphia(Talk) . ............... 410,500

25 KXL/Portland(NIT) . . .. ...................... 6.2

IS YOUR AM STATION
LISTED IN THIS BOOK?

If not, consider the only growth
format in AM radio today ... TALK!

* 24 hours a day « Live « Total barter basis « Toll-free
listener call-in lines + Weekend specialty programs -

CALL (518) 869-4386

American Radio
Networks

LISTEN .... AMERICA'S TALKING
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FORMAT LEADERS

ADULT CONTEMPORﬁ\QIzY

CUME
1. KFAB/Omaha-CouncilBluffs . ................ 17.2 1.WLTW/NewYork . .. ................... 1,574,000
2. WCCO/Minneapolis-St.Paul ................. 16.9 2.WGN/Chicago . .. ............. ... ..... 1,423,100
3.WTIC/Hartford . ........................... 15.8 3.WNSR/INewYork . ..................... 1,389,000
4. WHAS/Louisville . ......................... 15.0 4.KOST/Los Angeles . ................... 1,334,400
5. WTFM/Johnson City ........ A X BUs TALO Y oM e 14.9 5.WKQX/Chicago ........................ 923,500
6. WEZN/Bridgeport. . . . ... ... ............ ... 14.7 6. KBIG/Los Angeles ...................... 875,400
7-WCRZIFIint - swaw vt swwars v dathom s sal s « @700 14.4 7.WJR/Detroit .. ......................... 835,900
8. WIBC/Indianapolis . . . . ........... s swds ww g 14.3 8.KIQQ/Los Angeles ...................... 769,800
9. WSYR/Syracuse. . ... ............iii 14.2 9. WCCO/Minneapolis ..................... 740,900
10. WYYY/Syracuse ............. ... ... ....... 13.8 10.WLAK/Chicago......................... 702,500
11. WMYU/Knoxville .......................... 13.7 11.WCLR/Chicago......................... 683,000
12. KDKA/Pittsburgh . . ... ..................... 13.4 12.KOIT-AM &FM/SanFrancisco ............. 632,100
13. WTMJ/Milwaukee-Racine. . . ................. 13.0 13.KDKA/Pittsburgh . ... ................... 612,300
14. WMJJ/Birmingham . ....................... 12.5 14.WFYR/Chicago......................... 596,900
15.WRVA/Richmond . . .. .. ... ... ... ... ..... 12.3 15.KIOlSanFrancisco ..................... 585,600
16. KKOB-FM/Albuquerque . ... .............. ... 12.0 16. WKSZ/Philadelphia . ... ................. 528,500
17.WSNY/Columbus . . ........................ 111 17.WSB-FM/Atlanta. ....................... 524,300
18.KISCI/Spokane . ............... ... .. ..., 10.9 18.KVIL-AM & FM/Dallas-Ft. Worth . . ... ....... 524,000
18. WLEV/Allentown-Bethlehem ... .............. 109 19.WBZ/Boston .. ........................ ..517,800
20. WBEN/Buffalo-NiagaraFalls ................. 10.8 20. WMGK/Philadelphia..................... 508,000 |
21.WICC/Bridgeport . ... ...................... 10.7 21. WSNI/Philadelphia . ..................... 504,800
22.KSSK/Honolulu .. ......................... 10.6 22. WMAL/Washington . .................... 486,100
23. KKOB/Albuquerque . . .. .................... 10.4 23. WNIC/Detroit . ......................... 465,900
23. WSB-FM/Atlanta. . .., ...................... 10.4 24.WSBJAtlanta........................... 443,900
5. WHYN-FM/Springfield . . .. .................. 10.3 25.WNUA/Chicago ............... ... ouuun. 417,000
AOR AQH CUME
1.WCMF/Rochester. .. ....................... 17.0 1. WNEW-FM/INew YOrk . ..........c.ccuvou.. 1,360,100 |
2. WFBQ/Indianapolis ........................ 14.7 2. KLOS/LosAngeles...................... 904,900 |
2.WTUEDayton. . ...........cciviiiininnn. 14.7 3. WLUP-FM/Chicago .. .. ........cccovuvnnn. 889,700
4. KMOD/Tulsa. ... ... ..., 14.4 4.KROQ/Los Angeles ..................... 856,800
5. WIMZ-AM & FM/Knoxville .. ................. 14.0 5. WMMR/Philadelphia. .. .................. 845,800
6. KEZO-AM & FM/Omaha-Council Bluffs . ........ 124 6.WBCN/Boston ...................c..o.... 499,100
7.WIOT/Toledo . .......... ... ... ..., 12.2 7.WLLZIDetroit .. ... 471,700
8. WFYV-FM/Jacksonville ..................... 11.2 8. WRIF/Detroit .......................... 471,300
8. WRXL/Richmond ... ....................... 11.2 9. KQRS-AM & FM/Minneapolis-St. Paul . ...... 452,800
10. WZZO/Allentown-Bethlehem . . .. .. ........... 11.1  10.KNX-FM/LosAngeles . ................... 449,700
11.KLAQ/EIPaso. ................ .. .c..oounn. 10.9 11. WWDC-FM/Washington . ................. 448,600
12. WEBN/Cincinnati . . . ....................... 10.7 12. WXRT/Chicago..............ovvivnnn. 428,300
13. WPYX/Albany-Schenectady-Troy ............. 10.6  13.KSHE/St.LOUIS . .. .. ..o, 426,200
14. WRDU/Raleigh-Durham ..................... 10.5 14.KLOL/Houston-Galveston ................ 390,200
15. KATT/Oklahoma City . .. .................... 10.0 15 WKLS/Atlanta . ..............ccooonnnn 388,900
16.KLBJ-FM/Austin . . ... ....................... 99 16.KRQR/SanFrancCisco.................... 381,000
17.KSHE/St.Louis . . . . ....... ... .. . ..., 8.9 17.WDVE/Pittsburgh . . . .................... 371,600
18. WMMR/Philadelphia (Wilmington book) ......... 9.7  18. WBAB-FM/Nassau-Suffolk (New York book) . . . 368,800
19. WLVQ/Columbus . . .................. .. ... 9.8 19.KTXQ/Dallas-Ft.Worth................... 352,400
19. WQMF/Louisville .. ............ ... ......... 9.8 20. WBAB-AM & FM/Nassau-Suffolk........... 339,500
21. WNOR-AM & FM/Norfolk-Virginia Beach ......... 9.0 21.KGB/SanDiego ........................ 332,900
22, WEZX/Wilkes Barre-Scranton .. ............... 89 22 KNAC/LosAngeles ..................... 318,000
23. WHJY/Providence (New Bedford book) .......... 8.6 23.XTRA-FM/SanDiego .................... 313,700
24. KQRS-AM & FM/Minneapolis-St. Paul ........... 8.4 24.KZEW/Dallas-Ft.Worth . ................. 299,600
24. WHJY/Providence . ......................... 8.4 25 KBPI-AM &FM/Denver-Boulder . ... ........ 285,200
24. WPLR/New Haven (Bridgeportbook) ............ 8.4
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FORMAT LEADERS

#

URBAN CONTEMPOI}&RY

CUME
1. WIKS/Coastal North Carolina . ............... 19.6 1.WRKS/NewYork . ... ..... .o 1,476,400
2.WHRK/Memphis............ ... 17.0 2.WBLS/INewYork .........ccoiuunininnn. 1,461,500
3. WWDM/Columbia,SC ..........cviinnnn. 15.2 3. WGCI-FM/Chicago . . .............. . ..... 959,800
4. WQUE-AM & FM/New Orleans . ............... 14.5 4. WVAZIChicago ..............ovoienenn 754,500
5.KQXL/BatonRouge ............ ... 131 5. WUSL/Philadelphia ... .................. 609,100
6.WDZZIFHnt. .. ... ot 12.7 6.KJLH/LosAngeles .. .................... 521,000
7. KPRRIEIPASO . - . =i atitits ss bigwte sl ol o anme d0n by 12.0 7.WJLB/Detroit . . ........ ... ... 508,100
8. WBLX-FM/Mobile . . .. .......... ...t 11.9 8.KSOL/SanFrancisco ...........c.conuen. 441,400
9. WXOK/BatonRouge . . ...................... 10.1 9. KKDA-FM/Dallas-Ft. Worth . . . . .. .......... 434,300
10.KIPRI/Little ROCK . . . . . . .o e 9.9 10.KMJQ/Houston-Galveston .. .............. 433,900
10. WPEG/Charlotte. . . ................... ... 9.9 11.KACE/LosAngeles............ e 416,300
12. KMJQ/Houston-Galveston . . .................. 9.8 12.WHUR/Washington ..................... 400,200
13. WWW2Z/Charleston . ........................ 9.5 13. WKYS/Washington ..................... 376,100
14. WENN/Birmingham ... ...................... 9.4 14.WVEE/Atlanta ......................... 368,100
15. WQMG/Greensboro-Winson-Salem . . . .......... 8.9 15. WDAS-FM/Philadelphia ... ............... 365,700
16. WJTT/Chattanooga . ...................... .. 8.8 16.KDAY/LosAngeles...................... 321,400
17. WXYV/Baltimore . .......... ... ... ... ... 8.7 17.WXYV/Baltimore ....................... 316,400
18. WCKZ-AM & FM/Charlotte . . . .. ............... 8.5 18.WQUE-AM &FM/NewOrleans ............. 302,900
18. WYLD-FM/New Orleans . .. ............. ... 8.5 19.WDJY/Washington...................... 251,200
20. WPLZ-FM/Richmond . . ...................... 8.2 20.KlIS/LosAngeles ....................... 228,300
20. WQOK/Raleigh-Durham . .................... 8.2 21.WHRK/Memphis........................ 226,700
22. WOWINorfolk .. ... 8.0 22.KMJM/St.Louis .............. ..o, 219,600
23.WVEE/Atlanta .. ............. ... ... .. 78 23.WPHR/Cleveland ....................... 209,800
24. WUSL/Philadelphia ............... ... ... .. 75 24.WZAK/Cleveland ....................... 198,600
25. WUSL/Philadelphia ..................... . ... 7.3 25. WAMO-FM/Pittsburgh . . ................. 191,500
25. WZAK/Cleveland . ........... ... ...t 7.3
COUNTRY AQH CUME
1. WIVK-AM & FM/Knoxville . . . . ................ 33.0 1.WYNY/NewYork . . ......cocvviiinnnn.. 1,106,300
2.KSSNI/LittleRock . . ........citiiiiinnnnns 20.3 2.KZLAlLosAngeles . ... ............. . ... 537,300
3.KUZz-AM & FM/Bakersfield . . ... ............. 18.0 3.KSCS/Dallas-Ft. Worth . . . . ............... 510,500
3. WKSJAM & FM/Mobile . .................... 18.0 4. WUSN/Chicago ............c.cooninnn. 535,000
5.WXBQlohnsonCity ....................... 17.6 5. KIKK-FM/Houston-Galveston . . . . ......... 485,900
6. WAMZ/Louisville . .. ...... ... ... .. . .. 17.2 6. WMZQ-AM & FM/Washington . ............ 459,600
7. WCOS-AM & FM/Columbia,SC .. ............. 16.9 7. WBAP/Dallas-Ft.Worth .................. 445,000
8. WTQR/Greensboro-Winston-Salem . . . . ... ... .. 16.8 8. KPLX/Dallas-Ft. Worth . . .. ............... 442,800
9. WSOC-FM/Charlotte . ...................... 15.6 9. KNIX-AM & FM/Phoenix . ................. 420,800
10. WRNS/Coastal North Carolina . . . . ............ 15.0 10. WWWW/Detroit ..............oovn 418,800
11.KASE/Austin . ............. i 14.9 11. WXTU/Philadelphia ..................... 395,200
12. WZZK-AM & FM/Birmingham .. . .............. 14.7 12. KILT-FM/Houston-Galveston .............. 391,000
13. KNIX-AM & FM/Phoenix . . ................... 14.0 13.KSAN/SanFrancisco .................... 335,800
13. WUSY/Chattanooga . . .. .................... 14.0 14.KLAC/LosAngeles...................... 316,400
15. KXXY-AM & FM/Oklahoma City .. ............. 13.8 15 WKHX-AM &FM/Atlanta . ................ 306,900
15. WYNK-AM & FM/BatonRouge . ............... 13.8  16.KEEY/Minneapolis-St.Paul ............... 300,600
17. WESC-AM & FM/Greenville-Spartanburg . . . . . . .. 12.4 17.WYAY/Atlanta .................. ... 274,300
18. WWKA/Orlando . . ... inn.. 11.9  18. WIL-FM/St.Louis . ...................... 268,200
19.KIIM/Tucson . ... ... i 11.6  19. WSOC-AM & FM/Charlotte-Gastonia . . ... ... 267,800
19. KZSN/Wichita ............... ... ... ... 11.6 20. KMPS-AM & FM/Seattle-Tacoma ........... 262,600
19. WITL-FM/Lansing . . .. ... ...t 11.6 21.WDAF/KansasCity...................... 269,100
22. WEZL/Charleston. . . ....................... 11.5 22. WQYK-AM & FM/Tampa-St. Petersburg . . . . .. 255,500
23. KFMS-AM & FM/LasVegas .................. 11.4 23. WGAR-AM & FM/Cleveland ............... 254,800
24. KHEY-FMJIEIPaso . . .................... ... 11.2  24. WKIS/Miami-Ft. Lauderdale . .. .. ... ... ....253,200
25. WDAF/Kansas City . ....................... 11.0 25 .WPOC/Baltimore ....................... 243,600
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BEAUTIFUL MUSIC/EASY LISTENING

AQH CUME
1. WEAT-AM & FM/WestPaimBeach ............ 16.7 1. WPAT-AM & FM/New York .............. 1,812,200
2. WFMZ/Allentown-Bethlehem . . . . . ... ......... 16.0 2.KJOllLos Angeles . .................... 864,1000
3. WPVR/Roanoke-Lynchburg .. ................ 13.9 3. WXEZ-AM &FMIChicago ... .............. 841,100
4. WDEF-FM/Chattanooga . . .. .. ............... 13.4 4. WEAZ/Philadelphia ... ... .. A E g b 646,400
5. WROW-FM/Albany-Schenectady-Troy . . . .. .. ... 10.7 5. KABL-AM & FM/SanFrancisco............. 504,500
6.KXTZ/LasVegas . ............ ... . 10.3 6. KODA/Houston-Galveston ... ............. 449,100
7.WEZK/Knoxville . . .. ....................... 10.1 7. WGAY/Washington . .................... 434,500
8. KKNG/OklahomaCity ...................... 10.0 8. WLYF/Miami-Ft. Lauderdale ......... o 376,700
8. KSFi/Salt Lake City-Provo ................... 10.0 9.WJOI/Detroit .......................... 373,200
10. KXYL-FM/Spokane . . . ....................... 9.9 10.WPCH/Atlanta .. ....................... 357,400
11. KMEO-AM & FM/Phoenix . . .. ................. 9.7 11.KEZK/St.Louis . ........................ 354,400
11. WJYE/Buffalo-NiagaraFalls . . . . . .............. 9.7 12.WJBIBoston .......................... 340,800
11.WRCHMHartford .. ........... ... ............ 9.7 13. WLIF/Baltimore ........................ 327,600
14, WZEZINashville . . . .. ............... ... ..... 9.6 14. KMEZ-AM & FM/Dallas-Ft. Worth . . ... ..., .. 324,700
15. WKBN-FM/Youngstown .., . .................. 9.5 15.WSHH/Pittsburgh. . ..................... 317,400
16. WHIO-FM/Dayton . . ......................... 9.1 16.WQAL/Cleveland . ...................... 281,400
16. WIUIM-FM/Lansing ................ .. ........ 9.1 17.KEMO-AM & FM/Phoenix . ................ 274,500
16. WXT2Z/Indianapolis . ........................ 9.1 18.KJQY/SanDiego........................ 262,400
19. KEZQ/LittleRock . ... ........ .. ... ... ... ... 9.0 19.KBAY/San Jose (San Francisco book) ....... 249,000
19. WWEZ/Cincinnati .......................... 9.0 20. WEZW/Milwaukee ...................... 230,100
21. WLKW/Providence . . . .. ........ .. .......... 89 21.KOSlDenver .......................... 228,400
22.KOJYIFresno ... ... it 8.8 22 WKLW/Providence .. .................... 219,000
23. KUMU-AM & FM/Honolulu .. .. ................ 8.7 23.KJOl/Los Angeles (Anaheim book) ......... 208,100
23.WLIF/Baltimore ............................ 8.7 24 WRCH/Hartford ........................ 198,600
23. WOOD-FM/GrandRapids . . . .. ................ 8.7 25.WBNS-FM/Columbus .................... 191,300
23. WRCH/Springfield . .. ....................... 8.7
AQH CUME
1. KING-FM/Seattie-Tacoma .................... 3.6 1.WNCN/New York ....................... 736,200
1.KYTE-FM/Portland .. ........................ 3.6 2. WQXR-FM/INewYork .................... 642,600
3.KBOQ/Monterey-Salinas . .. .................. 3.4 3. KFAC-FM/Los Angeles . .. ................ 485,300
4. KVOD/Denver-Boulder . .. .................... 3.2 4. KKHI-AM & FM/SanFrancisco ............. 317,900
5. WFMR/Milwaukee-Racine .................... 3.1 5. KDFC-AM & FM/San Francisco. . ........... 340,800
6. KKHI-AM & FM/San Francisco . ................ 3.0 6. WFMT/Chicago ........................ 315,700
7. KDFC-AM & FM/San Francisco ................ 2.9 7.WNIB/Chicago ......................... 275,000
7. WTMI/Miami-Ft. Lauderdale.. . . . ............... 2.9 8. WFLN/Philadelphia ..................... 249,000
9.KFSD/SanDiego .. ......................... 2.8 9. WGMS-AM & FM/Washington . ........... . 221,100
9. KFSD/San Diego (North County book) ........... 2.8 10.KING-FM/Seattle-Tacoma................. 197,100
11.WCLV/Cleveland . ... ....................... 2.7 11. WTMI/Miami-Ft. Lauderdale . . . . .. ... ...... 194,000
12. WFLN/Philadelphia . ... ..................... 24 12.WCRB/Boston ....................c.c.... 175,700
13. WGMS-AM & FM /Washington . . . .............. 23 13.WQRS/Detroit. . ........................ 172,500
14. KDFC-AM & FM/San Francisco (San Jose book). .. .2.0 14.KFSD/SanDiego........................ 147,600
15.WCRB/Boston .............. ... ... 1.8 15.KVOD/Denver-Boulder ... ................ 140,800
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'NAC AQH CUME
1.KQPT/Sacramento . . . . ................cou... 7.0 1.KTWV/Los Angeles . .................... 768,300
2. KTWV/Los Angeles (Anaheimbook) ............ 4.7 2. WQCDINew York ....................... 698,900
3.KTWV/LosAngeles ......................... 3.3 3. KBLX-AM & FM/San Francisco. . . .......... 405,600
4, KHIH/Denver-Boulder . . . .. .. ................. 3.2 4. KKSF/SanFrancisco . ................... 344,500
5.WNWV/Cleveland . ......................... 3.1 5. KOAl/Dallas-Ft. Worth . . ................. 249,000
6. KBLX-AM & FM/San Francisco. ... ............. 29 6.KIFM/SanDiego . ... .................... 183,200
6.KIFM/SanDiego ... ......................... 2.9 7. WLNR/Chicago............... ] i B0 D 169,600
8. KKSF/SanFrancisco ........................ 2.7 8. KTWV/Los Angeles (Anaheim book) . ....... 167,400
8.KNUAISeattle. ... ............. ... .......... 2.7 9.KQPT/Sacramento . ... .................. 162,700
10. KOAl/Dallas-Ft. Worth . ...................... 26 10.KNUA/Seattle-Tacoma ................... 145,900
11.KHHH/Honolulu ... ......................... 25 11.WVAE/DDetroit.......................... 144,400
11. KKSF/San Francisco (San JoseBook) ........... 2.5 12. WXDJ/Miami-Ft. Lauderdale .............. 136,800
13. WXDJ/Miami-Ft. Lauderdale .................. 24 13.WNWV/Cleveland ...................... 130,500
14.KEYViLasVegas ..................covnnn, 23 14.WTWVI/Chicago ........................ 127,100
15. WBZN-AM & FM/Milwaukee-Racine . ... ...... ... 22 15.KHIH/Denver. .......................... 126,900
15. WLOQ/Orlando . ......... .. i 22 16.KSWV/SanDiego ....................... 110,900
17. KDAB/Salt Lake City-Provo-Ogden. . .. .......... 2.1  17. WHVE/Tampa-St. Petersburg . . . . .......... 104,800
18. KSWV/San Diego (North County book) .......... 2.0 18. WQCD/New York (Nassau-Suffolk book) .. .. .. 83,500
18. KTWV/Los Angeles (Riverside Book) ........... 2.0 19.KKSF/San Francisco(San Josebook) ........ 77,000
20. KAWVITuUcsON . .. ... ... i 1.9 20. WBZN-AM & FM/Milwaukee . . .............. 71,100
20. KCWV/KansasCity . . ....................... 1.9 21.KBLX-AM & FM/San Francisco (San Jose book) 70,300
22.WQCDINew YOork . . .. .... oo 1.8 22.KCWV/KansasCity ...................... 64,800
23.KLRS/Monterey . . ... 1.6 23.KTWV/Los Angeles (Riverside book) .. ....... 59,000
23.KSWV/SanDiego .............. ..ot 1.6 24.WLOQ/Orlando ......................... 58,200
23. WRBZ/Cincinnati. .......................... 16 25.KHHH/Honolulu ......................... 54,100
GOLD AQH CUME

1.WCDX/Richmond . . .. ...................... 10.4 1. WCBS-FM/New York ... .......cov. oo, 1,748,600

2. KGOR/Omaha-CouncilBluffs . . . ............... 9.6 2. WXRK/New York (ClassicRock) .......... 1,488,000

3. WJFM/Grand Rapids (Classic Rock). . ........... 8.3  3.KRTH-FM/Los Angeles ................. 1,106,200

4. KKLZ/Las Vegas (ClassicRock) . .. ............. 8.0 4. WJMK/Chicago . ............. .. ovuun. 928,100

5. WKLH/Milwaukee-Racine (ClassicRock) . .. ... ... 7.9 5. WCKG/Chicago (ClassicRock) ............ 823,600

6. WDRC-FM/Hartford ... ...................... 7.8 6. KLSX/Los Angeles (Classic Rock) . ......... 754,000

7.WOCL/Orlando . ........... ... ivei.n. 7.6 7.KSFO & KYA/SanFrancisco. . .. ........... 732,500

8. WMFX/Columbia, SC (ClassicRock) ............ 7.4 8. WYSP/Philadelphia (ClassicRock) ......... 678,100

9. WBBG/Youngstown . . . ...................... 7.3 9. WODS/BOStON .. ..... .o 450,500
10. WKLR/Indianapolis .. ....................... 6.9 10. WCSX/Detroit(ClassicRock) .............. 403,900
11. KLXK/Minneapolis-St. Paul (Classic Rock). . . . .. .. 6.8 11. WCXR/Washington (Classic Rock). .. ....... 394,000
11. KSD/St. Louis (ClassicRock) . . ................ 6.8 12. WOGL/Philadelphia . ... ................. 388,000
11.WIBM/Lansing .. ........... ... ... oinn. 6.8 13.WZLX/Boston (ClassicRock) . ............. 370,800
14. WNCX/Cleveland (ClassicRock) . .............. 6.6 14.KLOUISt.Louis......................... 362,500
15.KFSO/Fresno .. ........ ... .. 6.4 15.KRTH/LosAngeles...................... 352,000
16. KXKL-FM/Phoenix . . ... ..................... 6.3 16.KRLA/LosAngeles...................... 346,500
17. WWSW-FM/Pittsburgh . . . .................... 6.1  17.KLXK/Minneapolis-St.Paul ............... 344,500
18. WKFM/Syracuse (ClassicRock) . . . ............. 6.0 18. WIOQ/Philadelphia ..................... 344,000
19.KIKI/Honolulu . . . ........... ... ... ......... 5.9 19.KSDI/St. Louis(ClassicRock) .............. 333,700
20. KKZX/Spokane (ClassicRock) . .. .............. 5.8 20. WCBS-FM/New York (Nassau-Suffolk book) . . . 327,200
20.KLOUISt.Louis. .. ......... ... ... . ... .... 5.8 21. WWSW-FM/Pittsburgh . . . . . .............. 313,700
20. KRTH-FM/Los Angeles (Riverside book). . . ... .. .. 5.8 22.KLUV/Dallas-Ft.Worth . .................. 313,600
20. WGFX/Nashville (ClassicRock) ............... 5.8 23. WMXJ/Miami-Ft. Lauderdale . ............. 308,500
24. KOIL/Omaha-CouncilBluffs . . . .. .............. 5.7 24. KZFX/Houston-Galveston (Classic Rock) . . . . . 307,000
24. WDRC-FM/Hartford (New Haven book) . . . . .. .. ... 5.7 25. KRTH-FM/Los Angeles (Anaheim book) . . . . .. 306,900
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BIG BAND/NOSTALGIA

AQH CUME
1. WOKY/Milwaukee-Racine (BigBand)............ 5.9 1. WNEW/New York (Nostalgia) . . ............ 834,000
2. WECK/Buffalo-Niagara Falls (BigBand) . . . . ... ... 57 2. KMPCJLos Angeles (Nostalgia) ............ 700,200
3. KMRR/Tucson (Nostalgia) .................... 53 3. WPEN/Philadelphia (Nostalgia) . . . .. T 393,800
3. WAPI/Birmingham (BigBand) ................. 5.3 4. KFRC/San Francisco (Nostalgia) ........... 386,700
5.KGVY/Tucson(BigBand) . ... ........... M. g” na 5.2 5. WJJD/Chicago (Nostalgia) ... ............. 344,100
6. WPEN/Philadelphia (Nostalgia) .. .............. 51 6. CKLW/Detroit(BigBand) . ................ 317,600
7. WAVZ/New Haven (BigBand). . . ............... 4.8 7. KQUE/Houston-Galveston (Nostalgia) .. ... .. 226,900
8. WMAS/Springfield(BigBand) . ................ 4.7 8. KMPC/Los Angeles (Anaheim book)Nostalgia) 174,900
9. WBYU/New Orleans (Nostalgia) . .. ............. 4.5 9. WJAS/Pittsburgh (BigBand) .............. 154,800
10. KORK/Las Vegas (BigBand) .................. 4.3 10. WOKY/Milwaukee (BigBand) .. ............ 149,300
10. KPOP/San Diego (Nostalgia) .................. 4.3
SPANISH AQH CUME
1. KGBT/McAllen-Brownsville . ... .............. 17.7 1.KLVE/LosAngeles ...................... 545,500
2. KIWW/McAllen-Brownsville . . ... .............. 9.7 2. WADO/New YOrk . .. ..., 504,600
3.KBNA-AM&FMIEIPaso ... ................... 8.9 3.WSKQ/NewYork ....................... 494,800
4, KKSS/Albuquerque . ........................ 7.1 4. KTNQ/Los Angeles ..................... 475,000
5.KCOR/San Antonio ......................... 7.0 5. WKDM/INew York . ..........ccouuunuo... 368,000
6. KAMAJEIPESO . ......... ... ciitiiinnnnninn 4.8 6. KSKQ-FM/Los Angeles .................. 233,700
6. KQXX/McAllen-Brownsville . . .. ............... 4.8 7.WIITINew York . ..., 251,200
8. KWAC/Bakersfield . ... ................... ... 4.5 8.KWKWI/Los Angeles. .................... 225,700
9. WCMQ-FM/Miami-Ft. Lauderdale.. . . .. .......... 4.2 9. WCMQ-FM/Miami-Ft. Lauderdale . . . .. ... ... 217,000
10. WAQI/Miami-Ft. Lauderdale. . . . ............... 3.8 10.KSKQ/LosAngeles ..................... 215,400
10. WQBA/Miami-Ft. Lauderdale . . . . .............. 3.8

HIT 'I'IIE
ROAD
JOCK!

Add impact to your format via satellite.
Radio remotes are exciting for listeners..
and good business for advertisers. Your
station probably has all of the facilities
needed to receive a remote satellite
transmission...from almost anywhere in
the world through IDB’s services.

Start going places with IDB!
1-800-IDB-COMM

A
Ldb 4 IDB COMMUNICATIONS
GROUP INC,
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ANAHEIM-SANTA ANA

POPULATION: 1,896,100

S

X U‘% « \& \ STATION | FREQUENCY g g g g & g j - g8
v\,( Z ’F( %;g; FORMAT POWER ¢/l /le /s /e $ y ;:oaf‘\
¢\ %\ & \i3 AN NENENENE s ¢
6.9 6.8 | 7.4 || KUSFM | 1027 Q::|: 7 |62 |GANNETT MOG
5.5|4.1]6.6 | 2| K9S e 4 |6 0 c o 12 |83 |cap CITIES/ABC [KATZ
5.2|6.a|6.0 | 3| KWR L 3 (@3 |5 |7 |17 |67 |emus HNWH
4.2 | a.a | 5.1 | o [EETCRSERSRIT 2 114 |8 |3 |3 |2 |55 |RKO GENERAL REP
5.5( 5.0 4.9 | 5| % garrs o 35 [31 |20 |16 |@] 79 |commanp BAN
2.7] 2.5 | 4.7 | & | KIWV o 15 (37 |5 |4 |4 |9 |94 |METROPOLITAN BAN
a.8|5.2| a.a | 7| KOST 5 6 |5 |9 |6 |5 |6 |60 |cox CHR
6.0|5.3]a.a | 8] K890 o 703 |a |7 [17 [32 |65 |1INFINITY TOR
4.6|3.7| 4.4 | of KBIG s 10 [11 |10 |9 | 8 |5 |70 | BONNEVILLE INTL |CBS
4.7 5.7] 4.3 |10 | RABC e 11 117 |23 |12 |6 | 3 | 73 | cap ciTiES/ABC |KATZ
3.1 3.4 | 3.7 |11 | KNX e 5 |27 |20 |14 |11 |4 |47 |cBs CBS
a.5| 3.1 3.2 |12 | K@@ g 13 10 |14 [11 |10 | 8 | 58 | WESTWOOD ONE  |HNWH
3.2 2.2 2.9 |13 55.,)'!3 e 8 |16 |17 |16 [13 |11 | 44 | GroUP W GM
2.1] 1.7 | 2.9 |1a | KBRC S siow 120 | 4 | 6 |10 |23 |a0 | 91 | FLAGSHIP K/P
a.7| 2.0 2.8 |15 | KESX i 12 115 | 7 | 8 | 9 |20 | 50 | GREATER MEDIA |MMR
2.0| 4.6 | 2.6 |16 | KMPC s 14 |38 |34 [30 |19 |10 | 50 | GOLDEN WEST DUR
1.8 2.3 | 1.9 |17 'é,fyLA ey 19 |28 [21 |15 {12 |14 | 59 | MALRITE EAST
18] 2.4 1.7 |18 | XK Lo 18 33 [33 |21 [20 [13 | 50 | cax CHR
1.8] 1.7 | 1.6 |10 | KNKFM 03 17 120 |11 |13 |15 |26 | 46 | cBs CBS
1.9 2.7| 1.6 |20 | §ING NOED 24 |36 [12 [17 |14 |19 | 80 | HEFTEL CAB
1.3] 1.a| 1.5 |21 | KIKF v 12222 |28 |18 |18 |15 | 64 | ARIES 5z

1.6| 1.5 | 1.4 |22 | KEACFEM | 823 |21 |26 {27 |29 |24 |18 | 60 | cLassic MOG
0.9 1.5 1.1 |23 | BKEMS Ioa® 25 | 9 |13 [19 |28 |30 | 62| INTERSTATE R/W
1.1] 1.4 1.0 |22 | KEBY 3w 16 | 7 |19 |24 [32 |29 | 27 | aNAHEIM --

0.8 0.9 1.0 |25 | KKGOFM | 1052 20 |30 |32 [33 |27 |22 | 60| MT. WILSON FM |CMBS

Continued on Page 145
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ATLANTA

POPULATION: 2,219,200

Q
$
2\ o \& : ¥ /s /& /& /S /& & !
~\Z2\3\%2\ 2 \&\ STATION | rrequency /& /& /& /S/&/E /S5 &
Z\2\Z \% \ T \22\ FomrMmAT POWER iy Aol gel S AP A | g s& /&
c\ 3\ \% X /NSy /R /ST §\‘.</ N
s\ e\ & \ ¢\ & \3? WL NN WS
2\S\%5 \%\ » \53 AT AFANLVEVE o S /3F
6.9 (8.4 |8.0 [9.9(10.4 o WEBEM i pas, ﬁ 8 ﬁ o o 85 |cox CHR | 8.0
7.6 [7.9 9.9 jo.1 (8.3 | 2 | WKLS ok 4| 2 0 2 | 3 [11 | 91 |GREAT AMERICAN | KATZ | 10.3
6.1 5.4 |5.8 |[5.5|7.8 | 3 | WAPW =4 § 5 o 4|4 |9 |12 |9 |susQuEHANA DUR | 7.9
9.4 10.5 0.2 |9.7 | 7.8 | 4 | WVEE 7go.3., 6 |43 |3]|2]|6 |91 summrr MOG | 11.5
8.9 /8.1 7.9 (8.0 7.6 [ 5| WPCH 98y 7 116 |11 19 |5 |2 |91 |JACOR EAST | 6.0
8.6 [7.117.4 |7.3|7.4 | 6 | WSB T30 2 |12 |12 (11 [ 7| 3 |71 |cox CHR | 4.5
7.5 8.1 6.9 |5.8| 6.6 | 7 | WKHX-AIF | 59071015 110 | 9 | 7 | 5 | 5 | 4 |9 |cap crries/asc | Rep | 6.5
5.0 |5.7 |5.4 |5.7 | 5.8 | 8 | WYAY o M| 709|665 |91 [NEWCITY MMR | 6.4
5.5 |5.4 [6.4 [5.9|5.5 | o | WZGC ] 3|13|5 |7 |11 |14 |59 [cook INLET HNWH | 8.8
WQXI-AF | 790/94.1
6.6 (5.6(5.9|4.9]|4.3 |10 CHR / 5-Tkw/100hw | 8 {14 | 6 [10 (10 | 9 | 56 |JEFFERSON-PILOT BAN 5.0
4.6 (4.3 [4.8 |4.1 |4.2 |11 | WFOX 87y 9 {10 | 8 |8 |8 |7 |53 [sHAMROCK BR. |MMR | 4.2
4.3 |3.2 [3.8 [2.9| 2.9 |12 | WAOK iLpog 14 |6 [13 [13 |12 |8 [104 |suMMIT MCG | 2.6
2.6 |3.5 (3.5 [3.5 2.5 |13 | WGST 0L 12 [13 |14 |14 [13 [10 |55 |JAacoR EAST | 3.4
3.5 3.2 |2.5 [2.9 | 2.4 |14 | WEKS 104y 13 [ 5 [10 [12 [14 |16 |57 |zaPIS DUR | 3.3
) s 0o 16 15 [15 15 {13 |80 |PHOENIX CITY | -- 1.0
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 2554 | ac I 2.0
1 WKLS 1 WAPW 1 WKLS 1 WSBFM | 1 WKLS 1 wsBFm | AOR I 5.3
2 WVEE 2 WSBFM | 2 WSB-FM | 2 WVEE 2 WSB-FM | 2 WVEE BM/Easy N 76
3 WSBFM | 3 WVEE 3 WVEE 3 WAPW 3 wsB 3 WPCH CHR I (7.
4 WQXI-FM | 4 wzGC 4 WSB 4 WZGC 4 WYAY 4 WKHXFM | Cry I 124
5 WZGC 5 WKLS 5 WYAY 5 WKHX-FM | 5 WVEE 5 WFOX NIT W 2s
6 WAPW 6 WFOX 6 WKHX-FM | 6 WFOX-FM | 6 WKHX-FM| 6§ WYAY RellCC BE 2 .
7 WYAY 7 WQXI-FM | 7 WQXIFM | 7 WPCH-FM | 7 WQXIFM | 7 WAPW e -
8 WKHX-FM | 8 WKHXFM | 8 WzGC 8 WYAY-FM | 8 WPCH 8 waxiFm | UC A
9 WSB 9 WEKS 9 WAPW | 9 WKLSFM | 9 WFOX 9 WZGC
10 WFOX (10 WPCH |10 WFOX 0 WOXIFM |10 WAPW | 10 WSB

IS YOUR
RADIO
STATION
GOING
PLACES?

IT SHOULD BE!

Add impact to your format via satellite. Radio remotes
are exciting for listeners.. and good business for advertis-
ers. Your station probably has all of the facilities needed
to receive a remote satellite transmission...from almost
anywhere in the world through IDB’s services.

Start going places with IDB!
1-800-IDB-COMM

IDB COMMUNICATIONS

GROUR INC.
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BALTIMORE

POPULATION: 1,975,900

/ Q
&
@ & s/ &/&/ &/ 6
* ~
2 \% \2\® \& \ STATION | frequency /&/ &/ &/ &/ 5/ 5/ & s
T\A\2 \%\% 3 POWER NI E & $E&/&
Z\3 1@ 8\« o;; FORMAT e) $<, NxSeSS S ¥ § I\\oq« o
S - = - b b4 3 Y A s ’ o < PR
2 \3 \& \&\ % &2 /8 8RS/ S SETAL
9.8|9.6|9.2]7.4] 8.7 o WLIF nra. 4 |14 |11 |6 |3 o 99 |JaG CHR 5.4
8.7|5.7|6.8|8.0| 8.7 | 2 %XYV Vand 5 [ 2 o 2 | 6 [103 |suMmMIT MCG | 10.3
4.4 |6.4(5.3 4.9 7.0 | 3| WWMX 1065 29| 2|2 o 4 | 79 |capiTOL BR. CO.| KATZ | 6.4
8.0 16.8(7.3|8.6|6.0 | 4| WBSB 104.3 0 0 4 |3 |6 | 9 |63 |SCRIPPS HOWARD | BAN 7.7
6.3|7.3/8.8 (8.3 5.9 | 5| WBAL 1990 3 |20 [17 |12 |7 | 3 | 66 |HEARST HNWH | 6.4
4 w
6.65.3|4.9 6.4 5.8 | 6| WpPOC g1 7113 |9 |s |4]| 2 |87 |NarIONWIDE EAST | 6.3
ry
4.6 | 5.5 (4.7 |4.4| 4.7 | 7 x\ggY s 6 | 4| 3|4 |8 |16 |68 |HEARST HNWH | 6.2
3.4 3.6 3.9/4.0]3.7| 8 &l)gsn I g {10 |12 [7 |5 |s |71 |sconnix BAN 3.4
2.3|2.5|2.6 |2.5{3.0| 9 ‘c"{,SAO g00 13 |33 |23 |17 |11 | 7 | 83 |sumMIT MOG 2.1
2.5 |3.5 2.6 [2.8] 2.8 |10 | WYST-FM | 023 10 |12 |10 |11 |9 | 8 |60 |UNITED MMR 1.7
2.7 |3.4)2.8 |2.8] 2.7 |11 g?GRX 100.7 12 |8 |6 | 9 |16 |21 |66 [SHAMROCK DUR 3.2
3.0 {3.7 {3.0 {3.1] 2.7 |12 g{GRHT sol 9 |3 |8 |13 [17 |28 [51 |coMM, MANAGE. DUR 3.0
2.9 2.4 (2.7 [2.4] 2.5 |13 X’{)VRYDC-FM o 11 |11 | s |8 |12 |27 |56 |caprTOL CHR 2.0
2.5 (2.3 2.6 [3.3| 2.4 |14 | WBGR geo 21 [17 |16 |16 [15 |10 |90 [MORTENSON ROS 2.9
WHFS 99.1
1.6 | 1.5 [1.3 |1.8] 2.3 [15 | Wi e 23 |18 [ 7 |10 |10 |20 |99 |puchossors REP 2.2
1.2 (1.1 | 0.6 |0.0] 2.3 |16 | WCBM oo 24 (32 |29 [23 |19 |12 114 |METROMEDIA KaTZ | 1.0
WITH 1230
2.1 2.4 |2.8 {1.9] 2.1 |17 | 4TI e 22 (34 [32 [33 P2 |14 |86 |wITH K/P 1.4
1.5 [ 1.9 [1.7 |2.0 | 2.1 |18 | WWIN 1400 16 [16 |14 |15 [13 [11 |70 |MEDIACOMM DUR 2.7
1.2 1]2.0 1.7 |19 | WHUR 96.3 19 |15 |13 |14 ha |17 HOWARD UNI
.2 2. .0 11.4] 1. wh ge.9. 3 60 . DUR 1.9
0.7 0.6 [1.1 |1.0] 1.4 |20 &%GC-FM g 14 | 7 |15 hs P2 [24 |45 |cook INLET BAN 2.1
1.8 [2.0 [1.6 1.2 1.4 |21 | WEBB el 17 | 6 [18 |19 P3 |23 |47 |BRUNSON cITI | 1.3
3.4 3.0 [3.9 |4.0 | 1.3 [22 | WFBR 1300 20 [19 [28 |20 18 |13 |48 |JAG CHR | 1.0
1.2 [0.9 |0.8 |0.8 | 1.3 |23 | WTOP 1500 18 |21 |26 [25 po |15 |45 |ouTLET HNWH | .8
1.9 [ 1.1 |1.3 [1.8 | 1.2 |24 | WROX foze 15 |5 {19 [21 ks [32 |41 |cap ciTiES/ABC |KATZ | 1.8
1.5 |2.2 1.2 |0.0 | 1.2 |25 | WRBS S0k bs |31 |25 |29 pe [19 |81 |PETER & JOHN LY 1.9
Men Women Men Women Men Women AC ———
18-34 L 18- - 25-54 o i
18-34 8-49 18-49 25-54 AOR IR o
1T WIYY 1 WXYV 1 WIYY 1 WXYV 1 WWMX 1 WWMX BBnd . 21
2 WXYV 2 WWMX 2 WXYV 2 WWMX 2 WXYV 2 WXYV BM/E -
3 WWDC-FM | 3 wBsB 3 WWMX 3 WBSB 3 WIYY 3 WLIF asy NN s.7
4 WGRX 4 WYy 4 WPOC 4 WLIF 4 WPOC 4 WBSB CHR I 113
5 WHFS 5 WLIF 5 WHFS 5 WPOC 5 WQSR 5 WPOC Ctry I s s
6 WWMX 6 WGHT 6 WWDC-FM 6 WQSR 6 WLIF 6 WQSR Gold I 4
7 WBSB 7 WYST-FM 7 WGRX 7 WYST-FM 7 WBAL 7 WYST-FM | N/T PR 10.5
8 WPOC 8 WPOC 8 WQSR 8 WIYY 8 WHFS 8 WBAL Rel/lCC W 3s
9 WGHT 9 WQSR 9 WBSB 9 WBAL 9 wBSB 9 WCAO uc I 13.0
10 WWIN 10 WWDC-FM | 10 WLIF 10 WBGR 10 WWDC-FM | 190 WBGR )
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BOSTON

POPULATION: 3,176,000

49
¢ ¥ /& é‘é.
ie % (%,’/, c% 2 \& \ STATION | FREQUENCY g Q‘g Q‘g Q‘g A & gf g S fe
Z\S\% o) \3_ %;; FORMAT POWER & IS [y fo S8 )8 /§ 5, /\\qu\ /i
d\%\%\2\% B SV AV YAV VS S SGYAL
7.3[7.1|6.6 |6.4] 7.4 0 wez 1§20 2 (15|14 | 8|2 0 88 | GROUP W GM | 6.4
6.916.7|7.7[7.1] 7.2| 2| WRKO 2 8 (23 /15 |12 [ 8| 2 | 98 | ATLANTIC VEN. | REP | 6.1
7.0|6.5|8.6 7.1 5.9| 3| WXKSFM| 1079 Q : (1] 0 5|12 | 62 | pyramiD MMR | 9.4
5.7/ 6.1|4.9|6.0] 5.4 | 4| W8 e 12 [31]20 [14 {13 | 4 | 97 | EMMIS MOG | 5.0
5.2|5.8]|4.4(3.9] 5.2 5| WHDH goo | a{16 |17 [13] 9| 5 | 66 | sconnIx DUR | 4.5
2.9 4.8|4.5|4.0| 5.2 6| WODS jone 7] 5| 6| 3 0 3| 71| cBs cBS | 4.1
5.2 5.4|5.8|6.1| 5.0 7| WZOU 1 5 o a| 6|1 |18 | 6a | ARDMAN EAST | 7.0
7.4|7.2|6.6|6.0] a.8| 8| WECN et 30 7| 2| 2| 3|14 | 59 INFINITY TOR | 7.1
4.4/ 3.4]2.5|3.9 a.8| of WaX Lol 9| 6| 3| a| 4|16 | 79 | COOK INLET CHR | 5.4
5.2| 4.1 4.2 4.3| 4.2 10| WER 90 6] 8/16 | 6 [15]| 9| 62 | HELEN -- 3.4
2.9 3.0f3.5(3.8] 3.6 11| WMKX 106.7 11 (14| 5| 5| 7|10 | 63 | GREATER MEDIA | MCG | 3.0
4.4(4.3| 4.3/ 4.0 3.6 12| WSSHFM| 905 13|12 |13 [11 {12 | 7 | e6 | NOBLE HNWH | 3.4
3.2( 3.5| 3.6 3.0] 3.2{ 13| WROR g8.5 10 /11|12 7| 6| 6 | 54 | ATLANTIC VEN. | REP | 2.8
3.0 1.6]| 2.4 2.3 2.6 | 1a| WILD o 21| a| 7|10 [16 |15 |158 | NASH ROS 4.5
2.7| 2.6| 2.6 | 2.7| 2.5 | 15| WVBF 1980 14 (18|11 ] 9|10 |11 | 67 | FAIRBANKS BAN 2.5
2.3| 2.1 3.3 2.1| 2.4 | 16| NBOS HE 16 | 25| 21 [19 |11 | 8 | 81| AckerLY DUR | 2.7
2.00 1.9] 1.6| 2.2| 2.1 17| WAAF i 15| 3| 8|15 |19 |20 | 59| NEWCITY KATZ | 3.2
1.4] 1.8] 1.3 1.3| 1.8| 18| WCRB L 17 {19 19 |20 |18 | 13 | 63 | CHARLES RIVER | DONO| 1.8
0.7] 0.9 1.4] 2.0| 1.5| 19| WCGY Sonly 19| 10| 10|18 |20 | 32 | 64| curT Gowpy kP | 2.4
1.5( 1.3] 1.6 1.2 1.4 20| WENX L 18117 9|16 |17 |28 | 62 mcc -- 1.6
1.6 1.7] 1.6| 1.0| 1.3 | 21| WXKS o 22| 29|33 {31 |30 21| 81| pyramip MMR .8
0.6 1.2] 1.2([1.3] 1.1 22 | BEa Tl e 20 33| 24|26 |22 |17 | 61| PLYMOUTH ROCK | -- 1.2
Continued on Page 145 ’

WXKS-1430AM

108 FM Bostons Origimal 1Hits

NEW ENGLAND'S BETTER MUSIC STATION
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BEING ALL THINGS TO ALL
PEOPLE ISN'T JUST

LIPSERVICE? .,

A ¥
2 iid,#

£
#1 Total Persons 12 + (Estimated Population 3,176 800)* ) o53l ) ?}‘q

SCALE 68000 136000 204000 272000 340000 408000 476000 544000 612000

1 WXKS A-F 673,400
2 WBZ 517,800
3 WBCN 499,100
4 WHDH 491,900
5 WZOU 479,400
6 WEEI 455,600 I
7 WODS 450,500 I —

8 WRKO 450,000 | —

9 WZLX 370,800

10 WROR 366,500 I

#1 Adults 18-49 (Estimated Population 1,843,300)*

135000 180000 225000 270000 315000 360000 405000

v
O
>
—
m
I
o
(=1
(=]
(=)
0
(=1
(=1
(=1
(=]

1 WXKS A-F 449,500
2 WBCN 440,100
3 WODS 356,900
4 WZLX 338,900
5 WROR 310,400
6 WZOU 299,500
7 WMIJX 292,200
8 WBZ 206,100
9 WSSH-FM 191,700
10 WVBF 187,300

#1 Adults 25-54 (Estimated Population 1,596,300)*

SCALE 32000 64000 96000 128000 160000 192000 224000 256000 288000

1 WBCN 314,600
2 WODS 311,800
3 WXKS A-F 295,700
4 WROR 282,500
5 WZLX 259,000 |
6 WBZ 245,300 |
7 WMJX 244,800 |
[ —————— |
|
e S |

8 WHDH 202,600
9 WRKO 197,300
10 WSSH-FM 196,500

*Boston Metro Survey Area, Mon. -Sun., 6A - 12Mid.,
Fall, 1988 Arbitron. Cume WXKS A/F.

For more information contact Jeff Messerman at

617-396-1430 or write to PO. Box 128, Medford, MA 02155.

7
I MAJOR MARKET RADIO




BUFFALO-NIAGARA FALLS

POPULATION: 995,600

Q
&
2\ % \¢ S /x /& /¥ /8 /5 /S
“\Z \ 3 \2 \S \& \ STATION | FREQUENCY S/FIS/T/S/T/~ RS
T\2a\2\2 \%& G- &/ /& /& & /& /& 3 SE&/8
EAS \ % \§ \*v \o%\ FORMAT POWER WSOV LYE WA I /\\oqq\ o
| X - : =, 2 7 ~ ’ . &
@ 70 . g % y (¢ K3 *
o\3\%\3 \% B SV ANANANCYENE 9 T [358
11.8|10.0| 8.5| 9.6| 10.8 0 ABEN oo 0 6| 10| 8| 3| 2| 65| ALGONQUIN EAST| 7.4
7.0[ 9.0 7.7| 8.8 10.7| 2| WYRK 16.5 s| 8| 3 o 2 118 | STONER MG | 7.6
8.6]10.4| 6.6 6.7| 9.7| 3| WJYE 96.1 71 9
. wJ) 961, 3|1 9] 5| 3| 87| wiYE RADIO CHR | 5.2
8.2| 8.6/10.2(11.3| 9.2| 4| WKSE L 2 o 2| 3| 4| 6| 67| prICE HNWH| 14.1
6.2 6.5 9.3| 6.6/ 8.9| 5| WBUF g 6| 11| 6| 2 o 4 | 106 | LINCOLN GROUP | MCG | 8.1
6.5 4.5| 6.3| 6.0 6.6| 6| WBLK i 1| 2| a| 5| 7| 7124 wBLk INC. DUR | 10.8
2.6| 3.6 4.3| 2.2| 6.0 7| WGRFM | 969 7| a4 o a| 9| 13| 75| rICH KATZ| 9.0
6.3| 5.1/ 5.0] 6.0 5.7| 8| WECK 1Esq 12| 18| 19| 19| 16| 8| 107 | QuID MEDIA ROS | 4.4
4.7| 3.6| 5.7| 5.7| 5.1| 9| WM i 4| 3| 5| 6| 8| 10| 54| ALGONQUIN EAST| 3.7
8.0| 7.5| 8.7| 5.5/ 4.4| 10| WHTT o s| 7|1 7| 7| 6| 9| 56| PYRAMID MMR .2
5.4| 5.7| 4.7| 7.6| 3.4| 11| WPHD {5 9| s| 8| 10| 10| 15| 49| HOWARD cBS | 4.5
a.1| 3.2| 3.1 4.2| 3.0] 12| WGR e 10| 10| 11| 11| 11] 5| 43| RICH KATZ| 3.7
3.7( a.1| 3.3 1.1] 1.6| 13| WWKB i 131 15| 14| 13} 13| 12 | 48| PRICE HNWH| 1.0
0.3 0.3 0.3| 0.6 1.0| 14| WGKT 1308 14| 16| 17| 12| 12| 11| 53| HOWARD CBS 2.0
0.9| 1.5| 1.2] 0.7| 1.0| 15| WPCX e 15| 14| 21| 15| 14| 1a | 56| crawroRD & .8
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AC I, 2.7
1 WGR-FM 1 WKSE 1 WGR-FM 1 WKSE 1 WYRK 1 WBUF AOR L[4
2 WHTT-FM | 2 wBLK 2 WYRK 2 WBUF 2 WBEN 2 WYRK BBnd NN 5.7
3 WYRK 3 wMmJa 3 WHTT-FM | 3 WYRK 3 WHTT-FM | 3 WKSE BM/Easy RSN 9.7
4 WPHD 4 WBUF 4 WBEN 4 WBLK 4 WBUF 4 WJYE CHR . 14
5 wMmJQ 5 WYRK 5 WBUF 5 wMmJQ 5 WGR-FM | § WBLK Ctry ——
6 WBUF 6 WGR-FM | 6 WPHD 6 WJYE 6 wWMJQ 6 WBEN Gold  EEEMEE 5.1
7 WBLK 7 WIYE 7 WBLK 7 WGRFM | 7 WJYE 7 wMmIQ 0 -
8 WBEN 8 WHTT-FM | 8 WKSE 8 WBEN 8 WPHD 8 WGR Rel/CC W10
9 WKSE 9 WPHD 9 wWMJQ 9 WPHD 9 WBLK 9 WGRFM uc I 66
10 WJYE 10 WBEN 10 WJYE 10 WHTT-FM | 10 WKSE 10 WHTT-FM

IS YOUR
RADIO
STATION
GOING
PLACES?

IT SHOULD BE!

Add impact to your format via satellite. Radio remotes
are exciting for listeners.. and good business for advertis-
ers. Your station probably has all of the facilities needed
to receive a remote satellite transmission...from almost
anywhere in the world through IDB’s services.

Start going places with IDB!
1-800-IDB-COMM

riy
‘ @ IDB COMMUNICATIONS

GROUR INC.
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CHARLOTTE-GASTONIA-ROCK HILL

POPULATION: 909,600

Q
&
£\ % \% ¥ /x /& /& /& /5 /8

A\Z\2\% a2 & STATION | FREQUENCY /& /& /S /& g & % A
¥ =z (o - & & '3 < < (<)
Z\ S % B\ 7 \S} FORMAT POWER WAL FENL TR $ §/ /\@‘1«‘ S
3 - - y ) . A " : : o %

e\ B\ B\ g\ %\ S/ /B )8 SE ) )& S T [a8

' WSOCFM | 103
12.1 [14.4 |13.7 [14.7 [15.6 o e Jop. 0 5| 4 000 110 |cox CHR | 11.0

r WPEG 97.9
14.2 [10.5 | 8.3 |9.4| 9.9 | 2 | M ) 6| 4l 2| 2| 2| 5 |115 |poRTON HNWH | 10.1
3.3[6.6 [9.9(0.a 8.5 | 3| WOKZAF | 1eougrs | 2 |@)| 3| 4| 5| 8| 9o |sEnsiey DUR | 12.7
8.1[5.8(8.6|7.6] 6.9 a |WRFX 9.7 7| 6 |@)| 3| 3| | 97 |prranio MOG | 9.3
7.0 [5.8(6.7[5.1| 6.0 | 5 |WBT s 4|10 |14 |11 | 8| 2 | 69 |JEFFERSON-PILOT| BAN | 4.6
3.6 [4.1]3.4 [4.4] 5.7 | 6 |WBLX Loy 11 (20 {10 |10 | 9 | 3 | 98 |KEYMARKET cBS | 1.4

| 6.7]6.95.9|7.5| 5.6 | 7 [WLVK s g |12| 9| 7| 7| 4 | 80 [capITOL BR CRP | REP | 8.9

i

| 5.2|4.2 5.8 (4.7 a.8 | 8 [ WWMG oy 10 9| 8| 5| 4a| 6|80 |vovacer KATZ | 5.8

-

. 6.5 [5.9|5.9|4.8] 4.7 | 9 [ WBCY e 32| 7|8 (10| 9 |54 |JEFFERSON-PILOT| BAN | 4.9
6.3 5.1 /5.2 |6.0| 4.7 |10 | WROQ A, s| 3| 5|91 |10 |55]|crs REP | 8.0
6.2 7.6 |6.2 |6.0| 4.6 |11 | WEZC 185 9|11 | 6|6 |67 |67 |E2 MMR | 3.4
1.0 [ 0.9 | 0.6 [0.9] 1.7 |12 |WFGWIWMIT) 107072065 |44 | g |16 {15 |14 [13 | 90 |BLUE RIDGE -- 1.3
2.0 [1.7 | 1.4 [1.0] 1.4 {13 [ WGV 190, 13 |23 |15 [13 [13 [12 | 68 |DORTON HNWH | 1.1
0.8 [0.7 [0.4 0.8 1.3 |14 | WRDX U 12 {13 [11 |12 [12 |14 | 60 |wsPT INC. sss 1.1

Men Women Men Women Men Women

18-34 18-34 18-49 18-49 25-54 25-54

AC I 6.7

1 WRFX 1 WPEG 1 WRFX 1 WSOC-FM 1 WSOC-FM 1 WSOC-FM AOR I .5
2 WSOC-FM | 2 WCKZFM | 2 WSOC-FM | 2 WPEG 2 WRFX 2 WPEG '
3 WPEG 3 WEZC 3 WPEG 3 WCKZFM | 3 WPEG 3 wezcFm | BM/Easy HEEEE 57
4 WCKZ-FM | 4 WSOC-FM | 4 WWMG 4 WEZC 4 WWMG 4 wckzFm | CHR I .4
5 WROQ 5 WBCY 5 WCKZFM | 5 WBCY 5 WCKZFM | 5 WBT Ctry AR et AR 21.2
6 WEZC 6 WRFX 6 WROQ 6 WLVK 6 WLVK 6 WRLX RellcC W17
7 WWMG 7 WWMG B i WG 7 WE T R uc I 0.6
8 WBCY 8 WROQ 8 WEZC 8§ WRLX 8 WEZCFM | 8 WWMG
9 WLVK 9 WLVK 9 WBCY 9 WRFX 9 WBCY 9 WRFX
10 WRLX 10 WRLX 10 WRLX 10 WROQ 10 WRLX 10 WBCY

IS YOUR
RADIO
STATION
GOING
PLACES?

IT SHOULD BE!

Add impact to your format via satellite. Radio remotes
are exciting for listeners.. and good business for advertis-
ers. Your station probably has all of the facilities needed
to receive a remote satellite transmission...from almost
anywhere in the world through IDB’s services.

Start going places with IDB!
1-800-IDB-COMM

GROUR INC.

IDB COMMUNICATIONS
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CHICAGO

POPULATION: 6,704,600

@

o % ‘%z c;; ‘% % \ STATION | FREQUENCY Q‘g de* Qg QY%* 5 5 g‘@ 4 8 /s
(4 (‘_x‘, 5\ %\ C;'iy FORMAT POWER §, N/x/e /8 § kY l\\oq«\ L§é_¢/
s\3\%\2\% \R O/ 8/ 8 )3/ 5/ & FE/25
8.0 9.2 9.0 (10.0] 8.6 o wan eog o 171w 8| 3 o 80 |TRIBNUE CHR | 8.3

8.019.219.217.7) 6.7 | 2| WoCHM | Jors | 2| QO 6 | 93 |cannETT mes [11.4

6.1/ 55/[4.8(5.3] 6.1 3 WXEZ-AIF| 820 i aw | 9| 10019 |16 | 4| 2| 98 |cenTury REP | 2.6

6.316.315.7/ 54/ 6.0 4| WBBM . 220117 (15 |10 | 3 | 63 |cBS cBS | 4.9

4.5/4.1]15.0 4.5 4.3| 5 WLUP-FM | 27 8| 9] 2| 2| 5|16 | 65 |EVERGREEN MMR 5.4

3.4(2.6|4.4(3.8] 4.3] 6 WCKG st W0 51 3| 38|13/ 69] cox KATZ | 5.9

2.713.4]3.7 3.7 4.2 | 7 Gwo;ldm»( s 61 713 | 4] 2| 4| 61|INFINITY KATZ | 3.0

4.5|4.3]3.03.9| 4.2| 8 Zvchz Vo2 M1 4] 4| 6| 7| 9| 74 |BROAD. PARTNERS| DUR 5.3

2.512.013.0/(3.1 4.1] 9 %Kox R 71 6 51 5| 6| 7| 59 |EMMIS EAST | 2.6

3.913.813.514.01 4.0 10 | WYTZ 9% 5 o 8| 9 (17 |22 | 56 |CAP CITIES/ABC |BAN | 4.7

3.9 4.2(3.7]3.2| 3.2 |1 wesM-FM| 297, 31 3| 714 |18 |24 | 42 |cBS CBS 4.8

3.7013.514.113.1] 3.2 [12 | WLAK ) 12 (18 |11 [10 |11 | 8 | 60 |vIacom CHR | 2.7

2.6 2.6|2.8]2.4|3.0][13 WUSN T 15 [24 118 |18 |15 | 5 | 75 |cook INLET MMR | 3.1

3.0 3.413.4|2.7| 3.0 |14 WCLR JEe 13 {13 110 [12 (12 |10 | 58 |BONNEVILLE INT.|MCG 1.4

2.112.612.3(2.9] 2.8]15 wLup i 18 (16| 9| 7| 9 [11 | 88 |EVERGREEN MMR | 2.9

1.8 11.5|1.8 (2.1 2.5 | 16 WNUA ] 19 126 112 113 [13 (12 | 78 |pYRaMID DUR | 2.7

2.5|2.2 2.5 |2.3] 2.4 |17 WXRT i 17 122 | 6 |11 |14 |23 | 74 |DANIEL LEE CBS 2.7

3.313.212.7 | 1.9/ 2.3 |18 | WD weose; 21 139 |38 |34 |27 {15 | 89 |INFINITY KATZ | 1.3

2.0 /2.2 /2.1 (2.4 1.8 |19 | WFYR o 14 |20 [14 {17 [16 |17 | a0 |summIT REP 2.3

1.8 1.7 11.7 1.9 1.6 [20 | WLS Sonw 20 [23 123 |20 |19 |18 | 56 |CAP CITIES/ABC |BAN 1.9

1.4 [1.2]0.9(1.3]| 1.4 |21 whis 8 ikw 23 {32 (28 |21 |21 |14 | 70 |NO. ILLINOIS CMBS .6

1.4 1.1 1.6 | 1.7 1.4 |22 WMAG e 16 128 129 (27 (24 |20 | 43 |GROUP W G/ 1.3

1.6 | 2.0 | 1.5 [2.0 1.4 |23 WVON el 31119 (26 (26 |28 |19 |146 [MIDWAY ROS .6

2.0 1.3 ]0.8 [1.2] 1.3 [24 | WEMT e 22 |37 |30 |25 |23 |21 | 54 |cHICAGO EDUC. |HNWH | 1.7

1.1 (2.0 | 1.4 [1.3] 1.2 |25 woJo oy 24 |14 |15 [19 {20 |26 TICHENOR MEDIA |KT-H | 1.0

Continued on Page 145

Add impact to your format via satellite. Radio remotes
are exciting for listeners.. and good business for advertis-
ers. Your station probably has all of the facilities needed
to receive a remote satellite transmission...from almost
anywhere in the world through IDB’s services.

Start going places with IDB!

1-800-IDB-COMM

A
L db 4 IDB COMMUNICATIONS
GROUR INC.

IS YOUR
RADIO
STATION
GOING
PLACES?

IT SHOULD BE!
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ANAHEIM-SANTA ANA

Continued from Page 137 POPULATION: 1,896,100

m

DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women AC I 2.0
18-34 18-34 18-49 18-49 25-54 25-54 AOR [N 5.5
BBnd M 26
1 KLOS 1 KIS-FM 1 KLOS 1 KIIS-FM 1 KLOS 1 KIS-FM BM/Easy IR a9
2 KPWR 2 KROQ 2 KRTH-FM 2 KOST 2 KTWV 2 KOST CHR r—— Y
3 KNAC 3 KLOS 3 KTWV 3 KRTH-FM 3 KRTH-FM | 3 KRTH-FM Clas Wi
4 KTWV 4 KPWR 4 KPWR 4 KBIG 4 KABC 4 KBIG Ctry . e
5 KLSX 5 KOST 5 KIIS-FM 5 KPWR 5 KISFM 5 KTWV Gold p——
6 KIISFM 6 KBIG 6 KLSX 6 KLOS 6 KLSX 6 KLOS Jazz B0
7 KROQ 7 KTWV 7 KNAC 7 KROQ 7 KPWR 7 KIQQ NAC -'“
8 KRTH-FM | 8 KRTH-FM 8 KABC 8 KTWV 8 KNX 8 KTNQ . —126
9 KNX-FM 9 KNX-FM 9 KROQ 9 Klaa 9 KOST 9 KPWR :
10 KOST 10 KLSX 10 KOST 10 KNX-FM | 10 KFWB 10 KABC g:gﬁc l-11.16

BOSTON

POPULATION: 3,176,000
Continued from Page 140

#

DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women
1834 18-34 18-49 18-49 25-54 2554 | AC I 0.3
AOR [ ER
1 WBCN 1 WXKS-FM | 1 WBCN 1 WXKSFM | 1 WBCN 1 WODS BBnd WM 2.4
2 WZLX 2 WZLX 2 WZLX 2 WODS 2 WODS 2 WBZ
3 WXKSFM | 3 WMJX 3 WODS 3 WMJX 3 WZLX 3 WXKS-FM gm‘Easy -A p—
4 wzou 4 wzou 4 WXKS-FM | 4 wWzZLX 4 WROR 4 WMIX :
5 WAAF 5 WILD 5 WROR 5 WZou 5 WBZ 5 WROR Clas s
6 WCGY 6 WBCN 6 WBZ 6 WILD 6 WBOS 6 WZLX Ctry W24
7 WODS 7 WODS 7 wWzou 7 WVBF 7 WRKO 7 WVBF Gold I 10.0
8 WFNX 8 WVBF 8 WAAF 8 WROR 8 WXKS-FM | 8 wJiB I N/T I 6.6
9 WBZ 9 WROR 9 WRKO 9 WBCN 9 WHDH 9 WSSHFM | o B 2
10 WRKO 10 WSSH-FM | 10 WCGY 10 WBZ 10 WEEI 10 WHDH I

CHICAGO

POPULATION: 6,704,600

Continued from Page 144

DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women ﬁgn __s - G
18-34 18-34 18-49 18-49 25-54 25-54 BBnd 23

1 WLUP-FM | 1 WGCKFM | 1 WLUP-FM | { WGCIFM | 1 WJMK 1 WGCLFM BM/Easy IR 6.1

2 WCKG 2 WKQaX 2 WCKG 2 WKQX 2 WGN 2 WKQX CHR I ’ 2

3 WGCIFM | 3 WVAZ 3 WGCIFFM | 3 WVAZ 3 WLUP-FM | 3 WJMK Clas 27

4 WXRT 4 WLUP-FM | 4 WJMK 4 WIMK 4 WCKG 4 WVAZ Ctry [ KX

5 WLUP 5 WBBM-FM | 5 WLUP 5 WLAK 5 WGCIFM 5 WGN Gold I .

6 WVAZ 6 WYTZ 6 WXRT 6 WYTZ 6 WLUP 6 WXEZ-FM Misc B s

7 WNUA 7 WLAK 7 WGN 7 WLUP-FM | 7 WBBM 7 WLAK NIT . 7

8 WKQOX 8 WCLR 8 WNUA 8 WBBM-FM | 8 WNUA 8 WCLR RellCC W14

9 WBBM-FM | 9 WCKG 9 WVAZ 9 WCLR 9 WXEZFM | 9 WLUP-FM Span W2

10 WJMK 10 WJMK 10 WBBM 10 WCKG 10 WXRT 10 WUSN uc N 1 0.9
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CINCINNATI

POPULATION: 1,165,500

&
2\ ¢ \¢ b A o L s /6
4% B\ 2 Z 5 \% \ STATION | FREQUENCY SRR/ R
E\S\B\5\F \ia\ rowwr | owen (F S LE e ) o SIS L
£ z _ a Py ~ (4] » X © . < Q Y &
I @ 20 . : ; O >
2\ %\ e \%\ % 23 SIS 3 Fg 5
EBN 102.7
11.9(12.4 [13.6 [11.6]10.7 0 WE| 1027 3| 2 n cn 9 | 82| gacor EAST| 17.6
9.5 9.2 9.9(10.3]| 9.2 | 2| WKRQ 101.9 2 o 2| 2| 4| 7| e8| GREAT AMERICAN| KaTZ | 10.5
CHR 50kw
WWEZ 92.5
8.8|9.6(7.5|8.2[ 9.0| 3| WW 92.5 51713 10| 8 o 100 | FEDERATED MEDTA | CBS | 7.4
9.7| 6.9]12.3 [11.4] 8.5 | a| WLW 700 0 11| 7] 6| 3| 2| 61]3acor EAST| 7.6
AC 50kw
5.3/ 4.8| 5.7 4.2| 6.4 5| WUBE 105.1 9| 6 6| 7 7 3 9 | AMERICAN MEDIA| CHR 4.1
Ctry 14kw
5.3/ 5.6 3.9(5.2| 6.1 6 X{:RRM ?S}fw 7|15 5 3 2 5 | 76 | SUSQUEHANA CHR 4.1
4.9( 5.8(4.8|4.0| 5.7 7 xJTCKY ;ggs 10 |23 |19 |16 |14 6 87 | FEDERATED MEDIA | CBS 2.7
3.4/3.4/4.6 3.9/ 5.6 | g| WWNK %1 8| 5| 4| 5| 6| 8| 75| BOOTH AMERICAN| MMR 3.5
X 94.9
2.814.6[3.0]4.4| 5.5 of WOF A 6] 8| 3| 4| 5|10 | 65| HOKER MMR | 5.9
8.0 8.1]6.9|5.9| 4.6 | 10| WKRC 30 4 |12 |11 |11 | 9| 4 | 43 | GREAT AMERICAN| KATZ | 5.5
LZ 103.5
4.4|4.5/3.3|4a.8/ 3.7|11 | W8 I9es. 11 3] 9| 9|11 |13 | 69 | pALTON REP 6.2
3.7(3.2(3.1]3.6| 3.1 12| WZF 1ofka 13| 4| 8| 8 [10 [16 | 84 | INTER-URBAN BAN | 4.1
WBVE 95.5
3.8(4.2(3.4(3.5] 2.7 (13| W8 CAT 121 9010 |12 |12 |11 | 66 | REAMS EAST | 3.3
0.6 0.7/ 0.8[0.8| 1.7 | 14 gVo,%A' u 15 [16 | 14 {14 |15 |12 | 72 | BOOTH AMERICAN| MMR 1.1
0.0 0.0[0.0|1.4| 1.6 15| WRBZ Jar 14 [18 [ 12 {13 |13 {15 | 49 | PLESSINGER HOL| K/P | =---
0.9 0.8(0.4 1.2 1.4 |16 | WNOP gL 20 {25 |20 [15 |16 |14 [146 | ALBERT BONTZ | --- .8
0.8 1.6 1.0 1.6 1.2 {17 | WMLX 1950 21 (24 |26 |24 |20 |17 |129 | HOKER - .3
Men Women Men Women Men Women | AC I 2.8
18-34 18-34 18-49 18-49 25-54 25-54 AOR I 0.7
12
1 WEBN 1 WKRQ 1 WEBN 1 WKRQ 1 WEBN 1 WRRM BBnd N o
2 WOFX 2 WEBN 2 WLW 2 WWNK 2 WLw 2 WWNK BW/Easy NN °-
3 WLW 3 WWNK 3 WUBE 3 WEBN 3 WUBE 3 WKRQ CHR IS o.2
4 WUBE 4 WRRM 4 WOFX 4 WRRM 4 WOFX 4 WOFX Ctry [ EA
5 WRRM 5 WOFX 5 WRRM 5 WOFX 5 WRRM 5 WEBN Gold I .2
6. WKRQ 6 WIZF 6 WKRQ 6 WIZF 6 WKRQ 6 WWEZ Jazz Hi4
8 WIZF 8 WUBE 8 WKRC 8 WBLZ 8 WKRC 8 WKRC N i
9 WWNK 9 WBVE 9 WWNK 9 WKRC 9 WWNK 9 WIZF : : .ss
10 WBVE 10 WLW 10 wizF 10 WUBE 10 WIZF 10 WLW uc I .
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CLEVELAND

POPULATION: 1,754,500

' &
| B &
i
i ) ¥/ /& /¥ /X/ & /9
‘ 2\ % 2\ ° \% STATION | FREQUENCY S/ S/ /S /S RN
z\ 3\ % T \3:\ FORMAT POWER S J v oL /&
LR\ P\ @ S\ . X /NSRS 3 N INEYAL
é - P & 2 3 4 4 (g LR
e\ S\ B\ 2\ B\ S/ /BB [E ) )e S T& /58
12.5 [12.4 10.2 o R ks ]o 4 o o 2 |10 | 79 |MALRITE KATZ | 14.2
7.4 |6.3 8.3 2 (RS s 25| 3|2 0 3 | 82 |BOOTH AMERICAN | CHR | 8.5
10.1 [11.4 7.5 3 (. Somw 6 |12 {14 | 9 |7 o 94 |wWIN CHR | 3.8
8.9 /8.0 7.5 4 PSR I 103|445 |e6]| s |125]|zapr1s DUR | 11.1
6.8 | 5.1 6.3 5 [SEENEE 08 3| 8| 6|6 | 4| 2 |66 |INDEPENDANT GR| EAST | 5.7
4.8 4.8 5.3 6 [E— b 717 213 | 5|13 | 90 |METROPLEX/ROBI | BAN | 6.2
8.0 | 7.1 7.0 7 [ 5o s| 9| 5| 4]|3]|5 |67 ]|Jacor EAST | 6.9
1.1 ] 2.9 4.8 g [Aeapnns =t e 11 |15 |15 [13 |12 | 7 [104 |BOOTH AMERICAN| CHR | 2.5
5.2 (7.1 5.5 o | WOARAF| 1220085 | 9 |14 |11 |8 |8 | a |74 |NaTIONWIDE HNWH | 5.5
5.3 | 4.7 7.0 | 4.9 |10 [EEUREMEN L0 4 |10 | 9 |10 |10 | 6 | 53 |INDEPENDANT GR | RAST | 4.1
3.7 | 4.4 3.3 11 [ aehe 82e 12 |16 |18 |18 |13 | 9 | 67 |METROPLEX/ROBI | BAN | 2.1
1.6 | 1.9 2.8 12 | YEAR L 8 o 8 (11 [14 [18 |51 |ARDMAN REP | 2.8
1.0 | 2.5 2.6 13 PR e 15 |26 | 7 | 7 | 9 |11 | 81 |ELYRIA-LORAIN |TOR | 3.9
2.7 | 2.7 3.4 14 | WRac 5k 13 | 2 [10 |12 |16 |14 |61 |unITED MMR | 4.3
| -
2.1 [1.8 1.6 15 | P 14 |20 [17 |14 [11 |12 |69 |RADIO seaway |cmBS | 1.9
1.0 | 1.0 0.5 16 | WEOL o 20 |17 |22 |19 |19 |15 [102 |ELYRIA-LORAIN | TOR 1.2
1.5 [ 1.5 1.4 17 | a0 o 16 [13 [16 [15 |15 [16 |54 |UNITED MMR | 1.3
1.5 [ 1.0 1.4 18 (RIS Teal 22 |11 |21 |20 |22 |17 |99 |waBg, INC. U/BR
WKDD 96.5
0.6 |0.7 1.2 19 | CHr 50kw 17 | 6 |12 [16 [17 |26 |59 |BARNSTABLE KATZ f
Men Women Men Women Men Women AC _ 21.0
18-34 18-34 18-49 18-49 25-54 25-54 BM/Easy I 3.2
1 WMMS 1 WMMS 1 WMMS 1 WLTF 1 WMMS 1 WLTF CHR I .7
2 WNCX 2 WLTF 2 WNCX 2 WMMS 2 WNCX 2 WDOK Clas M 27
3 WZAK 3 WZAK 3 WZAK 3 WMJI 3 WLTF 3 WMJI Ctry . s
4 WLTF 4 WMJI 4 WLTF 4 WDOK 4 WMJI 4 WMMS
I 5.5
5 WMJI 5 WNCX 5 WMJI 5 WZAK 5 WZAK 5 WQAL gf\'g —
6 WWWE 6 WDOK 6 WGARFM | 6 WNCX 6 WWWE 6 WZAK SH
7 WDOK 7 WPHR 7 WWWE 7 WQAL 7 WGARFM | 7 WNWV NIT et
8 WNWV 8 WNWV 8 WDOK 8 WNWV 8 WDOK 8 WGAR-FM | RellCC M1
9 WPHR 9 WRQC 9 WNWV 9 WGAR-FM | 9 WQAL 9 WNCX uc N :
10 WGAR-FM | 10 WKDD 10 WQAL 10 WPHR 10 WNWV 10 WCLV
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COLUMBUS

POPULATION: 1,088,000

2/ (—% % -« - ~
“\Z\2\2\% \& STATION | FREQUENCY & [
ZAD \% \® \© \B2\ FORMAT POWER S < /&,

C, . X2 5 \22 AN
2\ \® \&\% \&3 SESVALS
9.8 [10.0 [11.4 [12.0]12.4 o gfrf?m ?;siw [cTo 21 3] 2| 4 | 79 |[NATIONWIDE MMR [14.6
8.7 [8.9 2.1 {88 [11.1 | 2 [ NV i 2 (12| 3 | 87 |saGa Mes | 8.5
96.
9.5 [8.9]7.9 |0.2]| 0.8 | 3| MO Toion 3| 3 o 2| 3| 6 | 80 |ereaT aMERICAN [xaTZ [13.5
9.8 9.3 f10.1 [8.0]| 8.3 | a | WIVN Shw s| 7| 7|5 | a]| 2| 74 |Grear aMERICAN |KaTZ | 6.3
10.9 (9.8 [9.2 [8.6| 8.1 | 5| WENSFM | o7.1 6 [17 |10 | 7 | 6 | 3 | 78 |RADIOHIO, INC. |BAN | 4.8
8.0 |9.2 |6.8 |7.0]| 5.9 | 6 | WXCT o a|l2]|5s5|6 |8 8|50 |crEar TRAILS |cER | 9.0
4.6 [4.6 [5.9 [6.1] 5.0 | 7 | WMGG A 75| a|a| 7|16 |ss |prICE BR. ToR | 6.0
4.8 [4.9 [5.3 [5.1]4.3 | 8 [ YHOK S0k 9| 8|11 |9 |5]|s |72 |wHok cHR | 4.0
2.7 | 2.1 2.5 |4.5] a.1 | o [ WVKO Tea? 10|4a]le6e|8 |97 |9 [saca M | 5.3
1.5 | 2.6 [3.0 [2.6] 3.3 |10 | MEOL 1E3° 11 |18 |21 |21 [18 |10 | 80 |cREAT TRAILS |[cHR | 2.4
2.4 [1.8 1.2 1.7 2.6 |11 | WBNS s 8 (21 |15 [1a |13 | 3 | 30 |rRaDIOHIO, INC. |BAN | 1.1
3.8 3.2 [2.8 |2.4 [ 2.5 [12 | WMNI e 15 |16 |14 [13 |11 | o | 82 |NORTH aMERICAN |TOR | 3.1
1.8 (1.2 [ 1.1 [2.0] 2.1 [13 | WXLE e 13 |10 [ 9 |10 [10 [11 |61 [BLACK RIVER DUR | 2.2
2.1 (2.7 (1.9 2.2 | 1.8 |1a | WBBY 5039 12 |11 |12 |12 |12 |12 | 51 |mID-OHIO - 2.3
1.2 [1.6 |2.6 |1.7 ] 1.8 |15 | WW il 14 |19 {17 |15 |14 |14 |56 |7acor EAST | 2.4
1.7 [3.2 [2.3 |2.4 ] 1.5 |16 | WCKX L 16 | 6 | 8 {11 |16 |20 |59 |[Wwckx ENTERPRISE|ROS | 2.5
WR
1.3 0.9 | 1.2 |1.2 | 1.3 17 | WRFO e 17 | 9 |13 |16 |15 |15 | 53 [saLEm S8 .9
ien Wiomea |  Men Women || Men Women | ¢ N 2: 5
18-34 18-34 18-49 18-49 | 2554 25-54 AOR IS o5

1 wLvaQ 1 WNCI 1 wLva 1 WSNY 1 WSNY 1 WSNY BBnd 33

2 WMGG 2 WSNY 2 WSNY 2 WNCI 2 wLvaQ 2 WNCI BM/Easy I 8.1

3 WNCI 3 wLva 3 WMGG 3 WXGT 3 WNCI 3 WTVN CHR I 53

4 WSNY 4 WXGT 4 WNCI 4 wLva 4 WTVN 4 WXGT r—

5 WXGT 5 WMGG 5 WTVN 5 WTVN 5 WMGG 5 WBNS-FM gt% I 0

6 WTVN 6 WVKO 6 WBNS-FM | 6 WVKO 6 WHOK 6 WLVQ o .

7 WVKO 7 WCKX 7 WVKO 7 WMGG 7 WBNS-FM | 7 WHOK Jazz s

8 WBNS-FM | 8 WTVN 8 WXGT 8 WBNS-FM | 8 WXLE 8 WVKO ReliCC W13

9 WXLE 9 WXLE 9 WXLE 9 WHOK 9 WVKO 9 WMGG uc . 56
10 WHOK 10 WRFD 10 WHOK 10 WCKX 10 WLW 10 WMNI
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DALLAS-FT. WORTH

POPULATION: 3,111,900

&
&
< ¥/ &/ &/ &/ X5/ & &
s\ o
~\Z\2\%2\ 2 \&\ STATION | rrequency /&/§/8/8/5/&/ 7 & /s
Z\ S\ Z\ %\ F \33\ FoRMAT POWER SR RIAL S AL g s&/&
R o R R /r/s/0/8/8/)F & Sg /¢
~! . ® 5 20 . . : 5 { < %
G\%\S\32\ %\ S/8/8/ 3/ %/ S 3 FE/5
KVIL-A/F 1150/103.7
9.3 8.1 [10.0 [6.9] 8.3 o KVIL-A/ LS Tapy 2 |13 2 oo 2 | 9% | INFINITY TOR | B.6
4.1 /4.2 6.2 |6.2! 7.4 | 2 | KSCS 96.3 3| a4 6| 2|2 o 89 | CAP CITIES/ABC| BAN 6.7
Clry 100kw
8.6 |8.7 8.0 |6.9| 7.2 | 3 | KKDAFM | 1045 8 o a 3 | 6|11 [101 |REPUBLIC KATZ | 10.0
7.4 7.8(7.0 |6.7] 6.5 | 4| KPLX e 76| 7| 4| 3| a| 9 |SusQUEHANNA EAST | 6.8
5.3|5.3 6.7 [6.4]| 6.2 | 5 | WBAP §20. 6 (18 {18 | 9 [ 4 | 3 | 84 |CAP CITIES/ABC| BAN | 4.4
KRLD 1080
6.6 | 5.8 [4.9|5.3] 5.9 | 6 | KRL 4g80 20 [15 |13 | 7 | & | 56 |commanD KATZ | 4.3
4.9 /5.6 (5.3 |6.3[ 5.0 | 7 | KHYI o h 5| 2| 3|5 |17 |21 | 65 | EVERGREEN CHR | 7.5
6.0 | 5.6 (5.3 |5.7| 4.8 | 8 | KMEZAIF | 14801003 |10 [17 |22 [18 [13 | 5 | 93 |summIT Mo | 2.7
6.2 5.3 5.0 [4.9] 4.5 | o | KEGL S8k a | 3| 5|6 |16 17 |55 |sanpusky TOR | 9.3
3.6 [3.3 2.9 |a.8] 3.4 |10 | KLUV EE 1M1 ]s8le|e|s]|7 |67 ]|k MMR | 3.2
3.7 |4.6 | 4.0 |4.3] 3.4 [11 | KIXQ ek 9| 7| 4|7 |14 |23 |58 |cBs CBS 6.0
KLIF 1190
2.2 [2.0 [2.3 |2.8] 3.3 |12 | KF e 14 |26 |17 [17 | 8 | 8 | 76 |susQuEHANNA EAST | 2.0
3.3 3.7 |3.4 |2.7] 2.8 |13 | K@&Y 1083 16 {19 |12 |16 |12 |10 | 66 |GROUP W GM | 1.4
2.9 | 1.8 2.3 |1.8] 2.7 [1a | KOO Lr A 18 | 5 |10 [15 |15 |24 | 84 |MARK RODRIGUEZ | HNWH | 2.9
1.5 | 2.0 [3.0 [2.6] 2.7 |15 | KZPS P 13 |16 | 8 [10 | 9 |19 | 61 |BONNEVILLE INT | DUR | 2.9
2.8 | 2.7 | 2.5 [2.3| 2.6 |16 | KQAI e 17 14 [13 |14 |10 | 9 |63 |GannErT HNWH | 2.3
3.0 [2.4 | 2.0 |2.4| 2.6 |17 | KZEW il 12 |10 | 9 [12 |18 [18 | 52 |ANCHOR MEDIA |MMR | 3.0
2.4 | 2.0 |2.9 |2.6 | 2.5 |18 | KMGC 100k 15 {21 {11 [11 [11 |14 | 60 |suaMRocKk CHR | 2.0
1.6 [3.2 | 2.0 [1.7] 1.0 |10 | KHVN 7% 7akw 22 |15 [25 |21 {22 [16 [102 |GILMORE K/ 1.1
0.5 [0.4 |0.6 [1.6] 1.7 |20 | KKDA o 21 {12 |21 |20 |20 |12 | 91 |REPUBLIC KATZ | 1.1
1.6 |2.1 1.5 |2.4] 1.6 |21 | KPL2 R 19 [11 {14 [19 |19 |22 | 54 |cILMORE K/P 1.2
1.2 [ 1.6 [ 1.0 [1.3] 1.4 |22 | WAR s 20 |22 |27 [27 |21 [13 | 69 [cITY OF DALLAS |cMBS | 1.5
0.8 | 1.1 (1.7 [0.9] 1.3 |23 | KAAM il 23 |28 |29 |28 |27 |15 | 83 |BONNEVILLE INT | DUR .6
1.7 |15 {1.8 [1.6 | 1.0 |24 | KESS sk’ 25 |25 [24 |22 |24 |25 | 78 |MARK RODRIGUEZ | CAB 1.0
AC I .6
Men Women Men Women Men Women AOR N s .0
18-34 18-34 18-49 18-49 25-54 25-54 BBnd 13
1 KTXQ 1 KVIL-FM 1 KSCS 1 KVIL-EM 1 KSCS 1 KVIL-FM BM/Easy NN 4.8
2 KKDAFM | 2 KKDAFM | 2 KTXQ 2 KSCS 2 WBAP 2 KPLX CHR I o5
3 KZEW 3 KHYI 3 KVIL-FM 3 KKDAFM | 3 KVILFM | 3 KSCS Clas W4
4 KHYI 4 KEGL 4 KKDA-FM | 4 KPLX 4 KRLD 4 KKDA-FM Ctry I 20. 1
5 KZPS 5 KPLX 5 WBAP 5 KHYI 5 KLIF § KLUV Gold I s
6 KEGL 6 KOJO 6 KZEW 6 KEGL 6 KZPS 6 KMEZ-FM
' . v NAC [ PXS
7 KSCS 7 KSCS 7 KZPS 7 KLUV 7 KPLX 7 KMGC NIT [ —T)
8 KVIL-FM 8 KMGC 8 KRLD 8 KOJO 8 KTXQ 8 KQzy -
9 KRLD 9 KTXQ 9 KPLX 9 KMGC 9 KLUV 9 KOJO Rel/CC NN 46
10 KPLX 10 KZPS 10 KLIF 10 KQZY 10 KOAI 10 WBAP Span W10
uc N s s
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DAYTON

POPULATION: 802,200

Q
£
2\ e \C\ S/ ¥/ ¥/ &/&/ & &
«\Z\2\%2\ 2 \& \ STATION | FREQUENCY §/&/$/S/5/ 5 o &2/
Z\ D\ %\ &\ ¢ \B%\ rormar POWER S X&) S & s&/&
o\ @\ & \ e\ & \2b S/~ XS e Ky SR /3
2N\ \& \ @ \%&= S/ N/ 2/ X/ ) K/ S o JFg/aF
13.0 [13.4 [12.8 f1a.1|14.7 0 WTUE 194.7 o 2 0 oo 7 | 99 | summrT MG | 19.2
10.2 [11.2 [10.2 fo.5 [11.0 | 2 | WGTZ A 2 o 2| 3| 3| 8|75 |GREAT TRAILS | KATZ | 10.5
10.8 [11.8 |12.8 [10.0| 9.1 [ 3 | WHIOFM | 961 31610 [10 | 5] 2 | 73|cox TOR | 9.6
6.9(6.0 5.4 6.0/ 8.7 4| WWSN 1o7.7 56| 3| 212 o 90 | STONER CHR | 3.9
8.5|8.5|9.7|9.2] 8.1 5 \rg/kHIO 1458 4| 7| 9|12 | 8| 3 | 82]cox TOR y [
2.7(4.5[3.7|6.3] 5.6 | 6| WVUD 908 7 (15| s| a| a| a4 | 72 | unI./DAYTON REP 3.7
5.4 4.3|4.4 3.1 4.4 7 %YMJ s 6| 4| 4| 5|10 [12 | 52 | OHIO BR. ASSOC| BAN 5.3
6.7|5.45.9|6.0{ 4.3 8 g{reNE o g 10|13 |11 | 9] 5| 67| sumMIT MCG 5.9
4.3]2.5[5.7|5.0] 4.2 of WLW T 9| 8| 8| 6| 7| 9| e8 |Jacor EAST | 3.3
3.5/ 4.0| 2.6 |4.4| 3.9 10| WBVE LoD 1119 7| 9|11 |10 | 66 | REAMS EAST | 4.2
4.3]3.2| 4.2 4.6| 3.7 | 11| WBLZ 1098 » 12| 3| 6| 8|12 |13 | 74 | PANACHE REP | 6.5
2.5 2.3| 2.4 2.3] 3.5[ 12| WING A 10| 9(11| 7| 6| 6 | 58| GREAT TRAILS KATZ | 2.0
1.1 1.2 1.1 1.3] 2.3 | 13 y&W-FM < 15 13|20 |15 |13 ] 11 [103 | wpTW RADIO REG 1.8
0.6 0.6 0.9 1.1 1.0 14 &Irl;’FB-FM ;gfws 18 (20| 16 | 17 |17 | 17 79 | WPFB, INC. ROS .8
3.6 3.4 3.2| 2.4 1.0} 15 EVCDAO W 14 22|15 |16 |14 | 14 | 41| STONER -—— 1.5
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54
AC I - o
1 WTUE 1 WTUE 1 WTUE 1 WTUE 1 WTUE 1 WWSN AOR _147
2 WGTZ 2 WGTZ 2 WGTZ 2 WWSN 2 WWSN 2 WGTZ ———; )
3 WLW 3 WYMJ 3 WWSN 3 WGTZ 3 WLW 3 WTUE ghFIIIAEasy E— litea
4 WWSN 4 WWSN 4 WLW a4 WYmJ 4 WVUD 4 WVuD 1.0
5 WWUD | 5 WBLZ 5 WVUD 5 WVUD 5 WGTZ s wHio-Fm | Ctry I .
6 WBVE 6 WVUD 6 WING 6 WBLZ 6 WING 6 WYMJ Gold s
7 WYMJ 7 WBVE 7 WBVE 7 WHIO-FM | 7 WHIO 7 WONE NIT I 5.1
8 WHIO 8 WHIO-FM | g WHIO 8 WONE 8 WBVE 8 WING uc I 5.7
9 WING 9 WAZU 9 WYMJ 9 WING 9 WHIO-FM | 9 WHIO
10 WBLZ 10 WONE 10 WHIO-FM | 10 WBVE 0 WONE |10 WBLZ

IS YOUR
RADIO
STATION
GOING
PLACES?

IT SHOULD BE!

Add impact to your format via satellite. Radio remotes
are exciting for listeners.. and good business for advertis-
ers. Your station probably has all of the facilities needed
to receive a remote satellite transmission...from almost
anywhere in the world through IDB’s services.

Start going places with IDB!
1-800-IDB-COMM

IDB COMMUNICATIONS

GROUR INC.
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DENVER-BOULDER

POPULATION: 1,592,800

Q
&
¢ & /¥ /x/x/ 6

2 &) (%

2\ 3\ 2\ B \z\ STATION | FRequency EVEVEVETE TR S
T\2a\ 2\ Z\ 2 \%. /& /& /& &/ &/ & 2 S&/8
Z\ S\ %\ 8\ ¥ 8%\ FORMAT POWER OYINETVENEVETE & /\\oqq\ &

4 5 P r] 5 2% (s : : ] ; <4 > * X
2\ 3\ &\ 2\ %\ S/8/ B /3 /%)% /S S Jg/af
7.8|8.1|6.0 |8.8] 8.3 ﬁ KBCO-AIF [ 1190/87.3 | & | 49 0 0 ﬁ 6 |102 |NOBLE MMR | 6.9
7.4 |6.9|6.6 [5.9] 7.0 2| KOA Sow 0 11012 6| 3| 2 | 66 |gacor EAST | 6.9
7.816.67.2|6.8] 7.2 3 ggzs' 100 7113 {14 {12 | 5 0 96 |D&D INT 4.4
4.8|4.5|6.9(7.1| 6.3 | 4| KKKLFM | 1061 4| 8| 4| 2| 2| 4| 79 |SHAMROCK BR. |DUR | 7.8
5.8/6.3/6.0 6.5/ 5.8 | 5| KAZY 1 0icw 6| a|l 2| 3| 7|18 | 75 |summMrr MG | 6.5
7.616.9f8.0 |7.1| 5.8 | & [SHENEATRIHEDBOESE) 5 [ 2| 5| 7 J1o0 [1a | 61 |car crrrzs/ase | xamz |10.7
5.2/7.7 6.2 7.7 5.6 | 7| KBPFAFF | mi0m056 | 31 3| 3| 4| o |15 | 62 |sanousky DUR | 8.5
5.8 | 5.5 |'5.8 | 4.2] 5.0 | & [SEMGESER Saeg, 111 5] 9|8 |6 |11 |84 |JEFFERSON PILOT|CBS | 4.1
1.712.9(3.5 [4.7| 4.8 | 9 59;‘5 19dicw 8 0 7 | 9 |17 |20 | 73 |ANDERSON HNWH | 5.2
4.4 (5.4 (5.7 [4.2] 4.4 [10 | KW 195 10| 9| 6| 5| a| 8| 70 |genesis CHR | 3.8
3.0 3.2 2.2 3.5/ 3.2 |11 'él\alsoo 700kw 12 [21 |16 |13 [12 | 5 | 69 |HENRY KATZ | 3.8
2.5 1.8 2.2]|1.8] 3.2 |12 | KHH o 14 {26 [10 {10 | 8 | 9 | 76 |skro HNWH | 1.6
3.4 |2.5(2.7|3.0] 2.7 [13 | KHOW g0 13 |14 [18 [15 {13 | 7 | 59 |coumanp REP | 2.8
3.1 ] 4.1 3.6 [4.1] 2.7 |14 | KOAQ 1085, o 112 | 8 [11 |11 |17 | 42 |gacor EAST | 4.1
3.5[3.6 3.3 2.8 2.4 |15 | K2 2w 15 |24 |17 [17 |15 [12 | 74 |summIT MoG | 2.3
2.1 2.6 2.0 2.0] 1.0 |16 | KEZW 350 17 |25 |30 [31 |25 |13 | 78 |psD INT | 1.8
3.3 2.8 2.9 [1.7] 1.8 |17 | KSYY Lo 16 23 |15 |14 [14 |10 | 70 |commanD REP 1.8
2.7[1.9] 1.1 [1.0] 1.7 |18 | K¥GO o 21 |27 |22 [18 |16 [11 | 96 |JEFFERSON PILOT| CBS .6
1.3(0.8 (1.4 [1.2] 1.6 |19 539 1o 0kw 20 |22 |11 |16 [19 |25 | 82 |us mEDIA L 1.1
0.9 0.9 (1.7 [1.1] 1.2 [20 | KDKO YV 23 | 6 |13 |20 [22 |27 | 86 [srO HNWH | 1.7

Men Women Men Women Men Women AC T 1.6

18-34 18-34 18-49 18-49 25-54 25-54 AOR RS n ] 21.3

1 KAZY 1 KBCO-FM | { KBCO-FM | 1 KBCOFM | 1 KBCO-FM | 1 KBCO-FM BBnd W19

2 KBCO-FM | 2 KRXY-FM | 2 kaAzY 2 KMJI 2 KXKL-FM | 2 KXKL-FM BM/Easy I 7.2

3 KBPI-FM 3 KmJI 3 KXKL-FM | 3 KXKL-FM | 3 KOA 3 KMmJI CHR I 0.5
4 KXKL-FM | 4 KQKS 4 KBPLFM | 4 KRXY-FM | 4 KAZY 4 KOSI Clas B a2

5 KRXY-FM | 5 KXKL-FM | 5 KOA 5 KQKS 5 KYGO-FM | 5 KHIH Ctry N o.1

6 KOAQ 6 KBPFFM | 6 KYGO-FM | 6 KBP-FM | 6 KOSI 6 KYGOFM | S ——

7 KMJI 7 KAZY 7 KRXY-FM | 7 KHIH 7 KBPHFM | 7 KOA NAG —my

8 KOA 8 KHIH 8 KOAQ 8 KAZY 8 KMJI 8 KSYY -

9 KTCL 9 KOAQ 9 KMJI 9 KYGO-FM | 9 KOAQ 9 KRXY-FM NIT I 7.0

10 KQKS 10 KYGO-FM | 10 KHIH 10 KOSI 10 KHIH 10 KAZY uc Wiz
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DETROIT

POPULATION: 3,570,000

Q
&
@ & s /& /&x/& /&
@ & ¢
Z\%\2\ T \z STATION | FREQUENCY s /s /s/s @ o o™ KN
Is\a\2\z\ % \3. S/&/&/&/&/8 /& < S&/F
’:C ‘% % ‘% ' %;1 FORMAT POWER §, ANy /e &S F é" ,\\OQ“ qia
- - - 3 - 4 » d A > X o & % 3
2\3\%\3\ %\ AT AIEIETEVE S T /45
r
10.810.0 [10.6 [12.4| 9.0 0 o Y a 2|12 7 o o 72 | cap c1TIES/ABC| KATZ| 8.2
8.6|8.5|7.9|7.8 7.0 2| WHB Y 6| 2 0 o 4|12 | 93| Boors AMERICAN| MMR | 10.4
2.4| 2.8 3.4 3.1| s.a| 3| WOFX iy 4 o 5{11 16| 23 | 69 | METROPOLIS MMR | 6.5
4.9] 4.7] 4.3 | a.9| 5.1 4| WW % 510 (20|16 |12 | 4 | 65| FEDERAL EAST| 3.1
4.1]| 3.6 3.9| 4.8| 4.9 5| WNIC 190.3 o| 7| 3| 2| 3| 8| 70| FarrRMoUNT MCG | 4.6
4.1] 4.0 4.1]4.5) 4.7 6| WWWW | 1087 102011 9| 5| 2| 75| sHamrock CHR | 4.5
6.2| 5.9] 5.8 5.1 4.7 7| WO A 1328|1515 |11 | 3 | 84| FEDERAL EAST| 3.2
| 4.3|5.5|4.6|4.0] 4.a| 8| WGZY v 2| s| 7| a| e| 7| 50| porron HNWH | 4.6
4.0] 2.9| 2.6 | 3.2| 4.4| o WOMC 1955, 11]23| 9| 3| 2| 5| 73| METROPOLITAN | REP | 3.2
WLLZ 98.7
| 4.5| 4.6| 4.9]3.8) 3.8/ 10| 4oR 50iw 7| a| 2| 8|15 |27 | sa|vrEcacy BAN | 6.7
3.9] 3.4 3.4 3.0| 3.6| 11| WAF 2% ok 8| 8| a| 5| 9|21 | 52| GREAT AMERICAN| REP | 4.9
2.3) 1.9] 2.0 3.1| 3.4 12| WKSG M 15014 8|10 | 8|11 | 80| vNER CITY DUR | 2.4
4.7 4.9{ 4.6 | 5.3 3.a] 13| WA $0kw 3| 3|10 |12]14|18 | a1|cap crries/aBc| xatz| 5.0
3.7 4.7 3.3| 3.0| 3.4 14| WCSX A 12|11 6| 6| 7|15 | 56 | GREATER MEDIA | MCG 3.6
3.2 3.6] 4.6 3.2| 3.3 15| SKEW Sonw 14 26|29 {27 |22| 6 | 69| cuc REP | 2.4
wXYT 7
a.0) 3.1] 3.2)3.2] 3.1| 16| 7ak sicw’ 17 {2723 |23 [18 |10 | 82| FRITZ ROS | 2.7
WLTI 93.1
3.3| 2.8| 2.6| 2.5| 2.6 | 17| ac 26, 5kw 16 | 171313 |10 | 9 | 62| viacom cBs | 1.9
CKMR 93.9
1.2 1.0| 0.9 1.5 2.1 | 18| Gow 89kw 1919 14 |14 |13 |13 | e6 | cuc REP | 1.4
wJzz 105.9
2.1 15| 2.1 1.7 1.7 19| e 68kw 1813} 16 |18 |17 |16 | 52| BELL TOR | 2.0
WQR 105.1
1.5 1.9 1.5] 1.2| 1.5 ] 20| H2RS 50kw 21| 20] 22 |20 |21 |19 | 58 | MARLIN 1T LTD | cMBS | 1.1
wcexl 1130
1.3 1.3] 1.8 1.3 1.3 21| ciy 50-10kw 22| 30| 28 |28 |27 [ 17 | 57 | suaMrock CHR | 1.2
WMTG 1310
1.1 1.6| 1.1 0.9 1.3 22| ue Skw 27| 25|26 |19 [20 [ 14 | 87 | FAIRMOUNT MCG .9
WVAE 92.3
0.6 2.0 1.6 1.1] 1.3 23| waC 21.5kw 23 18|18 |17 [19]22 | 59 |FRITZ ROS | 1.9
WCHB 1440
1.1 0.9f 0.9 1.1 1.1 24| Re Thw 26 {16 | 21 |24 |24 | 25 | 69 | BELL TOR .9
WGPR 107.5
1.3 1.1 s 1.7] 11| 25| ve 50kw 20| 9|17 |22 |28 |28 | 41| INT'L MASONS | RA/L| 1.4
WMUZ 108.5
0.7| 1.2} 0.8 1.1]| 1.1 | 26| cc 11 5iw 24 [ 15| 19 |21 |23 | 26 | 54 | crRAWFORD CRA | 1.5
WQBH 1400
1.0 1.2| 1.0| 1.4 1.0} 27| vc Thw 25 |24 |30 |25 [25 [ 20 | 53 | DETROIT BR. PATT | .6
Continued on Page 159
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GREENSBORO-WINSTON SALEM- HIGH POINT

POPULATION: 771,900

&S
S
2\ o \2C X ¥/ &/ X/ & égl
Z\ 3 \2\ 5 \% \ STATION | FReQuENcY e VEVETVETE VR »
2\a\2\2\Z & &/I&/&/&/&/ &/ & g S &/
Z\D\Z \&\ T \23\ FoRmAT POWER Gt e S S & $ S&/&
LN 2 @ > - \3% & 0/ o S N D
®\ @ @ @ ®. \3b § -~ q;'b q;'v 6/ o & a S &/
A\ \ o \® \ ® \%&> ANV AN A S o S/ g
14.8 |18.6 [17.5 18.1|16.8 o \g;on Lo o 5| 3 oo o 127 |NEWMARKET MEDIA| MCG |[18.0
7.8|5.4]4.6|7.9] 8.0 2| WAMG | o7 6| a| 2| 3]3]| 3 [135 |muRRaY HILL HNWH | 8.4
8.6 7.4 [13.3 0.9 8.3 | 3| WKRR 150kw 2|3 o 2 | 4 |12 | 93 |DICK MMR [12.9
8.5(6.5(6.7|7.9| 6.8 | 4| WMAG Ty s| 9| s |a|2]| 2 |ass |voracer MMR | 8.2
6.0 6.27.1 (7.3 6.2 | 5| WKZL L) 3{2| 4|5 |61 |70 |[NarzONWIDE KATZ | 8.2
WKSI 98.7 E 6.6
4.9|15.5(4.5|5.9| 5.4 6 CHR 100kw 4 6 6 9 |13 65 |BAHAKEL REP 5
4.7 5.6 (4.5 3.7 5.0 | 7| WSJS 600 7 116 |19 10 |10 | 4 | g0 |NEWMARKET MEDIA| MCG | 3.9
6.9/4.9(5.0 |4.4| 3.8 | s | WBIG I 10|8|8|8 |86 |74 |BEASLEY HNWH | 3.2
2.0 [2.3 1.7 [2.0] 3.1 | o [IEEMEIEERNETEES 8 (22|77 (s |7 |ss |EVERGREEN DUR | 2.3
—1.—
4.1 (5.3 5.2 {4.3]| 3.1 |10 | WOJY 1Q0say 9{30 | 99|75 |so |uaNn MEDIA MCG | 3.0
1.8.:1.7[1.9]2.7| 2.5 |11 %MFR g 13 (11 |20 |19 [16 | 9 [111 |VOYAGER MMR 1.2
1.4 | 1.8 1.7 [ 2.4 2.3 [ 12 | MY o 11 119 [14 |11 |11 | 8 | g4 |spprEDO PRINT |kATZ | 2.0
2.2 (3.0 2.5 [2.7] 2.0 [13 | WAAA O 14 | 7 |12 [12 |13 [10 | 91 |MEDIA BR. =E 3.8
2.2/2.0 1.1 f0.8| 1.5 |14 [ WHPE Y 06kw 15 |20 |26 |25 |19 |18 | 74 |BIBLE BR. == 1.2
0.8 1.6 [1.9[1.7| 1.4 |15 | WEAL T 19 |15 |11 {15 {25 [16 | 92 [NORTH STATE HNWH 5
1.9 ]2.1 (1.1 {0.7( 1.2 [ 16 RS 105k 17 (17 [17 |17 |12 |11 | 78 |wWILLIS == 1.1
0.90.7 [1.0 [o.5| 1.2 [17 | WPCM DL 12 {13 [13 114 15 |17 |51 |RES. TRIANGLE | MasL .5
SM
0.8 0.8 0.0 |0.8] 1.0 [18 | WOMX Tone 25 [12 |23 |20 [1a |15 [100 |cosPEL mEDIA | -- .2
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54
1 WKRR 1 WKRR 1 WTQR 1 WIGR | 1 WTQR 1 WTOR AC A 20.5
2 WQMG 2 WQMG 2 WKRR 2 WMAG 2 WQMG 2 WMAG AOR N s.:
3 WTQR 3 WKZL 3 WOMG 3 WaMG 3 WMAG 3 WKRR BM/Easy Il 2.3
4 WKZL 4 WTOR 4 WMAG 4 WKRR 4 WKRR 4 WQMG CHR I 1.
5 WMAG 5 WKSI 5 WKZL 5 WKZL 5 WMQX-FM | 5 wKzL Ctry ATy SR T 21.6
6 WKSI 6 WMAG 6 WMQX-FM | 6 WKSI 6 WOJY 6 WBIG Rel/lCC N7
7 WBIG 7 WMQX-FM | 7 WKSI 7 WBIG 7 WKZL 7 WKSI uc ST (2 3
8 WMQX-FM | 8 WBIG 8 WOJY 8 WMQX-FM| 8 wsJS 8 WSJS
9 WOoJY 9 WEAL 9 WBIG 9 woJY 9 WBIG 9 WoJY
10 WROQ |10 wWOJY 10 WsJs 10 WSJS 10 WKSI 0 WMQX-FM
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HARTFORD-NEW BRITAIN-MIDDLETON

POPULATION: 969,100

Q
&
@ & «/s/s/s/ &
2\%\2\ D \s STATION | FREQUENCY /&) F)S/IS/S/ S ~
«~ \ Z b D22, i 2 X/ f/ X/ X/ &/ X/ o ¥/ 2
T\ A Z \ % T \3- T/ e/ e/ e/ /) Joa S &/ 8 |
Z 2\ FORMAT POWER
Z\ 8\ \d v/ N/ x/e/y/ &/ 4 oL/ &
B\ e\ 8\ & \ag S// /S5 E) e F £8/s8F
2\%\% \% \ > \% S/ N/ 2/ /)P o T/ 38
WTIC 1080
19.8 fi8.8 9.1 8.6 [15.8 || ¥ 1080 2 {11 [ 9|5 |3 |@)] e |cnmse KATZ | 15.6
WTIC-FM 96.5
14.8 4.6 13.9 3.8 [12.2 | 2 | WTI ge.s 00 00 2 | 4 | 70 |CHASE KATZ | 18.4
WRCH 100.5
9.3 |9.9 11.8 0.0 | 9.7 | 3 | WA 100.5 3|25 |12 | 9 | 7| 2 | 95 |RADIO CRP/HART | BAN | 5.6
WDRC-FM | 1029
8.8 7.9 6.9 [6.0|7.8 | a| WD 1029 5 18| 3|2 0 3 | 94 |BUCKLEY MG 6.2
4.0 [4.6 |5.8 [3.6 5.9 | 5 AWCIOF el 4 |12 | 5 | 3 |5 | 6 |69 |GREAT CONN. EAST | 3.5
2.0 [1.6 |2.0 [1.2{5.6 | 6 | WWYZ 92.5 9 | 7! 7|6 |4]| 5 [100 |wwyz, INC. BAN 3.5
Ctry 18kw
WHCN 105.9 -
4.9 6.2 (7.0 [6.8]5.3 [ 7 | WH 195.¢ 714] 2|4 |6 ]| 8 |65 |BECK-ROSS CHR | 8.1
5.0 [4.6 |5.6 [5.7 | 4.9 | 8 | WKSS o 6 | 2|6 |8 |9 |10 |60 [PRECISION MED. | MMR | 5.6
4.4 |5.4 3.7 |3.9|4.4 | o | WCCC-AF| 12901065 | g | 3 | 4 | 7 |8 |11 |67 |GREATER HART |[DUR | 6.4
3.5 [3.8 [2.5 [3.8]3.0 [10 | WRCQ o 14 [15 |23 (23 [21 | 7 | 97 |RADIO CRP/HART | BAN | 1.9
2.9 [2.8 [2.0 [3.0 2.7 |11 | WPOP e 10 |18 [16 [14 |11 | 9 | 51 |GREATER CONN. |EAST | 2.1
WKCI 101.3
1.1 (1.0 [1.a [1.2| 1.9 |12 | WK 101.: 11 | e |10 |10 |10 |13 | 44 |NOBLE MCG 1.9
WAQY 102.1 ‘
1.4 [2.1 (1.4 [2.0 ] 1.5 [13 | WA 102.1 13 | 9 | 8 {11 |15 |23 | 37 |SUNSHINE GROUP | KATZ | 3.0
2.0 [1.9 [1.a 1.3 ] 1.2 |1a | WFLR B 12 {13 |11 [12 [12 |15 | 31 |SOUTHERN STAR |DUR | 1.1
0.0 [0.0 0.0 [0.3] 1.1 [15 | WILFFM | g3 18 | 5 [15 [16 [17 [18 [|105 |NUTMEG -- --
HTTNAEGE Tl WILKS/SCHWARTZ
Men Women Men Women Men Women
1 WHCN 1 WTIC-FM 1 WTIC-FM 1 WTIC-FM 1 WDRCFM | 1 WTIC-FM | AOR O] SRR 12.4
2 WCCC-FM | 2 WIOF 2 WDRC-FM | 2 WIOF 2 WTIC-FM | 2 WDRCFM | BBnd 3.0
3 WTICFM | 3 WDRCFM | 3 WHCN 3 WDRC-FM | 3 WHCN 3 WTIC BW/Easy NN 9.7
4 WDRC-FM 4 WKSS 4 WCCC-FM 4 WTIC 4 WWYZ 4 WIOF CHR Pt e
5 WKSS § WHCN 5 WWYZ 5 WKSS 5§ WTIC 5 WWYZ p —
6 WWYZ 6 WWYZ 6 WTIC 6 WWYZ 6 WCCC-FM| 6 WRCH try .
7 WAQY 7 WKCI 7 WKSS 7 WHCN 7 WRCH 7 WKSS Gold TR 7
8 WPLR 8 WTIC 8 WIOF 8 WRCH 8 WIOF 8 WHCN NIT a7
9 WIOF 9 WCCC-FM | 9 WRCH 9 WCCC-FM | 9 WKSS 9 WCCC-FM
10 WTIC 10 WAQY 10 WAQY 10 WKCI 10 WPOP 10 WKCI
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HOUSTON-GALVESTON

POPULATION: 2,958,400

Q
$
¢ ¥/ /¥ /¥ & /x &
o \T 2
2 \% \2 \ T \¢ \ STATION | Fmequency /& /& /& /& 5 /& /3 2 o
T\A\%2 \%& \ & & AN 2 S B
TAS \% \S \¥ \&3\ FORMAT POWER R SYAN AN & /\\oqq\ £,
S SRR T AT 14 A o /2 [ $ a3
2\% \% \% \S & SANAN SNV 3 SE foF
7.8 |8.5 |8.8 |9.3| 9.8 o KMJQ 1021 6 | 3 o o 2 | 8 [125 |KEYMARKET CHR |[12.8
KKBQ-A/F | 790/92.9
6.1 (7.4 |6.7 |6.9(7.5 | 2 | KKBO-AIF | 790920 00 3 (3 |6 |11 |64 |GANNETT MoG | 9.2
8.3 /6.9 (8.1 (7.0]|6.8 | 3 g}r’y(K-FM o 4|6 |6 |2 o ° 78 |VIACOM TOR 8.7
5.7 [5.2 [5.2 [4.9| 6.1 | 4 [ KODA M 5 (17|95 [3]2 |75 |GROUP W GM | 3.1
6.4 7.9 (8.4 |6.0|6.0 | 5 | KRBE o 2 | 2|4 |7 |15 |14 |57 |SUSQUEHANNA DUR | 8.9
4.9 5.4 6.2 |6.5[5.7 | 6 | KTRH o 3 (18 [13 [12 |11 | 4 |60 [RuUsK cBS | 4.4
6.2 (5.6 |5.9 |5.8| 5.2 | 7 | KLOL Ao, 85| 2|4 |7/[13 |74 RUsK CBS | 5.8
5.9 /6.0 6.7 |6.2| 4.6 | 8 | KILT-FM | 1003 7 |12 (11 |11 |5 | 3 |66 |LEGACY BAN | 7.0
KFMK 97.9
4.9 4.2 (3.8 [4.a] 4.3 | 9| KF 878 13 |14 [10 | 6 | a | 5 | 84 |COOK INLET KATZ | 3.8
3.1 [3.1 (2.4 |3.3]| 4.0 [10 | KPRC 30 10 (19 |18 |14 [12 | 7 | 72 |H&C EAST | 2.5
2.8 (4.5 (3.3 [3.8( 3.8 |11 | KLTR o 9| 9| 8|10 |8]| 9|60 |cBs CBS | 2.6
4.2 |3.2 2.8 |2.8] 3.8 |12 | KKHT cr 11150 7| 9912 |69 |EMMIS REP | 3.2
4.8(3.7(3.7 3.8 3.7 |13 KFFX Lo 12 |11 | 5 | 8 |10 |16 | 68 |SHaMROCK BR. | REP | 3.5
4.2 [3.2|3.4|3.8] 3.4 {14 | KQUE 1 4 15 |16 |24 [16 |14 | 6 | 83 [TExas coasT EAST | 2.6
1.8 |2.2|3.4 |3.2| 2.5 [ 15 | KLDE 9aes 14 |10 |14 [13 [13 [10 | 54 | INTERCOM DUR | 3.0
3.1 (1.9 2.1 [2.6] 1.3 [ 16 | KLAT LY 19 [24 {17 [17 |17 [15 | 92 |TICHENOR MEDIA | KATZ o7
1.0 [ 1.7 1.1 [ 1,50 1.3 |17 (NEAEE el 20 (32 |12 {15 [16 [24 | 92 | INFINITY CAB .8
1.7 1.7 0.9 |1.5] 1.1 |18 | KYOK o 16 (22 |19 [19 [18 |17 | 63 |ALL PRO K/P .7
1.2 1.1]0.8 1.1 1.1 [ 10| KEYH 1 26 |31 |16 |18 [19 |20 [139 | ARTLITE CcaB .2
0.0]0.0/0.0 0.0| 1.0 |20 | KHYS oy 21| 4|15 |20 |22 [29 | 78 | CLEAR CHANNEL | HNWH | 1.2
0.9(1.0|1.01.4] 1.0 | 21 ﬁé‘cs ;83)({1/ 17 |21 |22 (22 (21 [18 56 {HOUSTON CHRIST. -- 1.3
Men Women Men Women Men Women AC
11.9
18-34 18-34 18-49 18-49 25-54 25-54 VA =
AOR ¥
1 KMJQ 1 KMJQ 1 KLOL 1 KMJQ 1 KLOL 1 KIKK-FM BBnd BN 34
2 KLOL 2 KKBQ-FM | 2 KMJQ 2 KIKK-FM 2 KZFX 2 KMJQ BM/E
asy I c.1
3 KZFX 3 KRBE 3 KZFX 3 KKBQ-FM | 3 KMJQ 3 KODA | cHR y R 1 5
4 KKBQ-FM 4 KIKK-FM 4 KFMK 4 KODA 4 KIKK-FM 4 KLTR .
5 KRBE 5 KLTR 5 KKBQ-FM | 5 KRBE 5 KEMK 5 KEMK Ctry I 1.4
6 KKHT 6 KKHT 6 KIKK-FM 6 KLTR 6 KODA 6 KKBQ-FM Gold I 7.3
7 KIKK-FM 7 KLOL 7 KKHT 7 KKHT 7 KILT-FM 7 KILT-FM NIT I o
8 KFMK 8 KILT-FM 8 KODA 8 KILT-FM 8 KKHT 8 KKHT Span  EEE37
9 KODA 9 KODA 9 KRBE 9 KFMK 9 KTRH 9 KLDE uc I s
10 KLTR 10 KZFX 10 KTRH 10 KLDE 10 KPRC 10 KRBE
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INDIANAPGLIS

POPULATION: 1,009,100

Q
&
< Y/ /& /& /&/&/ &

2 \%\2 \ T \z \ STATION | FREQUENCY S VETETEY &3 b v
A\A \2\Z2 \ F \3 /T /& /& /e /& /& 'S & /5
Z\a\Z\2\¢ \3 FORMAT POWER « v /v /§ < 0L /&
AR\ \S\".\5 YAV E-VAYSVE P Ky g /¢

2\%\3\3\® VATV VE S SFYEE N
13.7 [12.8 [14.9 [13.8]14.5 o] wrea il o 4 o Oo 5 |101 | GREAT AMERICAN| KATZ | 16.6
13.1 14.7 [13.1 |13.9]14.3 | 2| WIBC 1870 2 2| 9| 9| 6| 2 o 110 | scoNNIX DUR | 12.9
10.0 | 9.5 [12.2 [10.2| 9.2 | 3| WZPL o 3 o 3| 5| 9| 9| 72| BOOTH AMERICAN| HNWH | 12.7

c : c ; : CHR 50kw , .

8.0 7.0f8.6|7.6] 9.1| 4| WXIZ iy 7(12| 8| 8| 6| 2| 99|wIN REP | 6.8
13.7 11.3 10.3 [11.4| 9.0 | 5| WFMS e 5/ 6| 4| 4| 4| 3| 89 | SUSQUEHANNA MOG | 11.6
6.7|8.6|8.4]6.7| 7.1 | 6| WENS LTS a| 2| 2| 3] 5] 7| 67|EmMMIs CHR | 6.2
5.2 5.0|4.3|6.6| 6.9| 7| WKLR s 6| 8| 6| 2] 3| 4| 74 |sconnIx DUR | 4.3
8.2|8.0[7.7|8.8] 6.3 8| WILC Lo 8| 3| 5| 7| 8| 6| 8a|ranacue MMR | 10.0
4.0 4.3|4.4(3.4{ 4.6 | o WP o 91| 7| 9| 7| 8| 77 | soMERSET EAST | 3.7
3.3 (3.6 2.4 |3.6| 3.2 10| WIUX i 10 | 7 [17 |19 |16 {10 | 84 | PANACHE MMR | 1.8
0.5 0.8]|0.4|1.4] 2.2 11| WPzZ~ o 12| 5|10 |10 |11 [15 | 71 | WILLIS REG | 2.9
2.2 2.2|1.8]2.0] 1.6 |12 | WIRE 4l 11 {14 [13 |11 {10 |11 | 49 |wWIN REP | 1.0
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54
AC I 26.0
1 WFBQ 1 WFBQ 1 WFBQ | MYEES T WREG | WIRC AOR I 4.5
2 WzPL 2 WENS 2 WKLR 2 WENS 2 WKLR 2 WENS BB
nd [l 32
3 WKLR 3 WZPL 3 WFMS 3 WFMS 3 WIBC 3 WXTZ BM/Easy IS ©
4 WTLC 4 WFMS 4 wWzPL 4 wWzPL 4 WFMS 4 WFBQ asy 1
5 WFMS 5 WTPI 5 WIBC 5 WIBC 5 WENS 5 WFMS CHR I 9.
6 WENS 6 WTLC 6 WTLC 6 WXTZ 6 WTLC 6 WKLR Ctry I 0.6
7 WIBC 7 WXTZ 7 WENS 7 WKLR 7 WXTZ 7 WTPI Gold I .9
8 WTPI 8 WP2Z 8 WTPI 8 WTPI 8 WZPL 8 WZPL uc I s
9 WXTZ 9 WKLR 9 WXTZ 9 WTLC 9 WTPI 9 WTLC
10 wpzz 10 WIBC 10 WPZZ 10 WPZZ | 10 WIRE 10 WIRE

Add impact to your format via satellite.
Radio remotes are exciting for listeners..
and good business for advertisers. Your
station probably has all of the facilities
needed to receive a remote satellite
transmission...from almost anywhere in
the world through IDB’s services.

Start going places with IDB!
1-800-IDB-COMM

A
b 4 IDB COMMUNICATIONS

GROUR INC.
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KANSAS CITY

POPULATION: 1,279,200

Q
g
¢ Y/ / &/ /&/ &/ &
s \ @
2 \3 \2 \ % \% \ STATION | FREQUENCY S ETETEVETE TR >
2\a\Z2 \% \ & & S/ &/&/ &/ S/ T/ & & I/
AZAE AR TS ey /ST E $ &
2\% \% \3\ D &8 /) BB/ ) S 3 F¢/3F
12.8 [12.6 [12.9 [12.1{11.0 0 WOAF Gre 2| 810 3 oo 93 [GREAT AMERICAN | KATZ |11.3
7.6 |7.0]|5.5]6.4] 9.6 | 2| KGMO 80w 1311 7] al| 2| 78 |GANNETT MG | 6.9
7.2 9.5 [ 7.9 6.3 0.0 | 3| BRTAFL 0% | 4| 6 0 o 2| 4 [100 |sconnIx HNWH | 7.1
9.2 9.4| 9.1 8.5 7.0 a| KIS 108w 5| 5| 2| 2| 3| 7| 78 |GREAT AMERICAN | KATZ | 6.8
K .
9.8|9.5(7.9]7.5| 6.2| 5| HNBEQ 100w 3 o 6| 8|12 |13 | 57 [NOBLE BAN | 9.5
7.1 7.21 5.4 6.2 6.1 6 g/'z:'zen ?303\% 9 9 13 12 6 3 85 |BONNEVILLE INTL| DUR 3.6
7.6|6.7|5.9|6.4 6.0 7| KERS ok 12| 3| 4| a| 8|12 [102 |keRs REP | 6.6
0.9/ 0.6 1.1]2.8] 6.0 | s| KYXR oS 6| 2| 3| 5 [13]|17 | 76 |oLympIaA REP |10.3
3.1 4.0|3.2]5.1] 4a.8| of KoL T 7112 7| 6| 5| 8| 61 (sHaMROCK CHR | 3.2
3.3 4.2| 4.6 | 4.8 4.3 | 10| K 7 00kw 13| 7| 9| 9| 7| 9| 73 |sanpusky BAN | 4.4
3.4)5.1] 5.7 a.0] a.2| 11| KGEW 3 00kw 8| 4| 8|10 [11]11 | 54 |cannETT MOG | 3.1
KMBZ
5.0 3.3/ 6.7] 6.6] 4.0 12| KM % 10 [1a 17 [15 [15| 5 | 60 |BOoNNEVILLE INTL|DUR | 6.0
KCFX 0.7
3.9] 5.2] 5.3| 4.6 3.8] 13| B¢ 100w 11 (11| 5|11 | 9|16 | 62 |HOKER MMR | 6.5
KJLA 1
2.6 | 2.1 2.4 | 2.2| 3.5| 14| Bw 51 9%w 15 | 16 | 19 |20 |18 | 10 | 104 |0oSBORN ROS | 1.4
WHB
3.4 2.4| 2.7 3.7 3.0 15| Gow 10-5kw 12 (1914 [ 13 |10 | 6 | 58 |suamRroCK CHR | 2.7
1.2 1.5] 1.3 ] 1.8 1.9 16| KWV Fo 16| 17| 12 |14 {14 | 15 | 68 |WODLINGER CBS 1.5
1.6 1.6] 1.2 1.2 1.7] 17| KXTR $ookw 171515 [ 17 |16 | 14 | 63 |kxTR cMBS | 1.6
Men Women Men Women Men Women AC T 3.
18-34 18-34 18-49 18-49 25-54 25-54 AOR N 7.0
1 KYYS 1 KFKF-FM | 1 Kyys 1 KFKFFM | 1 KFKF-FM | 1 wDAF BBnd  HEN3s
2 KXXR 2 KPRS 2 KFKF-FM | 2 KLSI 2 WDAF 2 KLSI BM/Easy I 6.1
3 KFKFFM | 3 KLSI 3 KXXR 3 KCPW 3 KYYS 3 KCMO CHR IR 1 6.4
4 KCFX 4 KYYS 4 KCFX 4 WDAF 4 KCFX 4 KFKF-FM Clas [ PR
i e o WOBF 5 Kpgs 5 KCMO | 5 KupL Ctry | 2o
S s o} GHGEGEM [ 1SRERRS § KUDL 6 KUDL | 6 KCPW Gold NN 65
7 KuDL 7 KUDL 7 KuDL 7 KBEQ-FM | 7 KMBR 7 KMBR u ’
8 WDAF 8 KXXR 8 KCMO 8 KYYS 8 KPRS 8 KYYS NAC 1.9
9 KCPW 9 WDAF 9 KMBR 9 KCMO 9 WHB o keearm | NT I 5
10 KCMO 10 KCFX 10 WHB 10 KMBR 10 KXXR 10 KPRS uc I .0
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LOS ANGELES

POPULATION: 9,086,100

&
S
2\ g \2\ a & v S e e A
o Z\2\2%2 z % STATION | FREQUENCY 3 §' §/E/S/F e RN

ZAS \ %\ S\ \33\ FORMAT POWER gy o Sl b il i & $SE&/E

d\a\ e \e\ & \zb S/ /S ) ) S e Ky g /3¢

2\ @ ® ® ® \%* S/ N/ RSB SP PSS e) T /35
o 000

7.5|7.1|7.4|7.4| 7.2 o s B g 2 3 |14 | 73 |EMMIS HNWH | 9.2

6.9/6.6 6.1 |6.8] 5.8 | 2| KISFM | 1027 Q :|:|:|2]0se|camer MCG | 7.6
KO

4.5 (5.3 4.6 |5.0] 5.4 | 3| KOST ed! 34| 4] 3 0 3 | 70 |cox CHR | 5.1
KABC 790

5.5[5.816.2(5.7|5.3| 4| KA 9 6 [31 |24 |14 [ 9 | 2 | 81 |CAP CITIES/ABC | KATZ | 5.8

4.3(3.9/4.2 (4.1 4.6 | 5| KOl .7 10 {18 |32 [18 |14 o 93 | COMMAND BAN | 3.7

3.8 (3.6 4.3 [4.3] 3.6 | 6| KLOS Sl 8|10 | 3| 4|6 |23 |69 |cap crries/aBc| karz | 5.3

3.2 (3.0 (2.9 [3.1] 3.5 | 7| KNX o 4 |24 |23 |16 |15 | 4 | 50 [cBS CBS | 2.5
KBIG

4.0 (3.3 3.4 [4.2(3.3 | 8| KE iyt 4 9 |16 |14 |12 [11 | 5 | 65 |BONNEVILLE INTL| CBS | 2.7
KTWV 94.7

2.3 2.4 (1.7 3.0 3.3 | o KI¥ 3 13 |21 | 6 | 5 | 4 | 9 | 74 |METROPOLITAN | BAN | 3.1
KRTHFM | 1011 )

3.7 (3.3 (3.7 |3.1] 3.2 |10 | Goig Sown 7 (13| 9|6 |5]| 8 |50 |RKO GENERAL REP | 3.0
KROQ 106.7

3.7 3.4 3.4 |3.4] 3.2 [11 | BES 3% 11 [ 3| 5|9 |25 [36 |65 |INFINITY TOR | 4.9
KFWB i

4.2 3.3 |2.7 [3.3] 3.1 12| RN %0 5 (23 [26 |17 |17 | 6 | 46 |GroOUP W GM | 2.6

2.5 [2.8 3.1 |2.7] 2.8 [13 | KLVE oo 16 (11| 7|7 |7 |15 |89 |nEFTEL caB | 2.4

2.8 2.5 2.4 |2.6 | 2.8 |14 | KlQQ {oos 12 [12 |13 |11 [13 |11 |63 |wESTWOOD ONE | HNWH | 2.6

3.0 [3.0 4.2 |2.7| 2.8 [15 | KTNQ Loee 20 | 9 |11 |10 [12 |12 [102 |HEFTEL caB | 1.9
KZLA .

2.1 2.4 |2.1 |2.1] 2.6 [16 | ¢f R 17 |25 |18 |15 [10 | 7 | 84 |MALRITE EAST | 2.7
KLSX

3.6 3.0 | 2.7 |3.1[2.3 |17 | &5 2 14 {20 | 8 | 8 | 8 |20 |54 |GREATER MEDIA |MMR | 2.5

1.8 |2.3 [1.6 [1.6 | 2.3 |18 | KILH Jose 18 [ 8 |10 [13 16 [22 |77 |rax: RoS | 2.8
KMPC

2.5 2.7 2.4 |2.0 [ 2.1 |19 | Rog LT, 15 [33 |36 |33 |23 {13 |52 |GOLDEN WEST DUR 1.8

1.1 (1.1 {1.1 [1.0 | 1.6 |20 | KNAC (0 27 | 7 [12 [19 [32 |41 |86 |FLaGsHIP K/P | 2.3

1.6 {1.4 | 1.4 |1.a| 1.5 |21 | KFACFM | 923 19 |41 |29 [29 [28 |18 |53 |cLassic MeG | 1.1
KACE 103.9
uc

0.9 1.0 |0.9 |[1.0 ] 1.4 [22 1w 23 (17 |15 20 |21 |27 |59 |ALL PRO K/P 1.4
r*m . Continued on Page 159 |

IS YOUR
RADIO
STATION
GOING
PLACES?

IT SHOULD BE!

Add impact to your format via satellite. Radio remotes
are exciting for listeners.. and good business for advertis-
ers. Your station probably has all of the facilities needed
to receive a remote satellite transmission...from almost
anywhere in the world through IDB’s services.

Start going places with IDB!
1-800-IDB-COMM

i)
@ IDB COMMUNICATIONS

GROUR INC.
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DETROIT

POPULATION: 3,570,000
Continued from Page 152

DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women AC R ———
18-34 18-34 18-49 18-49 25-54 95-54 e i : 2

1 WLLZ 1 WJLB 1 WRIF 1 WJLB 1 WJR 1 WOMC BM/Easy I 4.7

2 WRIF 2 WNIC 2 WLLZ 2 WNIC 2 WWWW 2 WNIC CHR [ BEM

3 WJLB 3 WDFX 3 WCSX 3 WOMC 3 WCSX 3 WJLB Clas Wi

4 WCSX 4 WCZY 4 WJR 4 wczy 4 WRIF 4 wczy Ctry N 5.0

5 WDFX 5 WHYT 5 WJLB 5 WDFX 5 WKSG 5 WLTI Gold A ;o

6 WKSG 6 WOMC 6 WWWW 6 WLTI 6 WLLZ 6 WJR Jazz i

7 WNIC 7 WKSG 7 WKSG 7 WHYT 7 WOMC 7 WWWW NAC B3

8 wczy 8 WCSX 8 WOMC 8 WKSG 8 WNIC 8 WJOI NIT m

9 WWWW 9 WRIF 9 weczy 9 WWww 9 WJLB 9 WHYT RellCC Wl 22 '

10 WOMC 10 WLT! 10 WNIC 10 WJR 10 wwyJ 10 WKSG uc _ 104

LOS ANGELES

POPULATION: 9,086,100

Continued from Page 158

Q
&
2 o\ ¢ - NS ¥ /& /¥/ & é&
<\%\ 2\%2\ 2 \& \ STATION | Frequency 5 §' SIS [E)E) S i
Z\D3\Z\% \ ¢ \B%\ FoRmaT POWER A AT AP AT AT ATE | & S&/E
. - 3 L a2 \2» LI ES o v /0 /o < N oL
[o>] o3} Z0 s i X > « o T Q &
2\2\3\3\ %\ S/ )% )% )6/ /S s S§[af
1.0 [ 1.8 [1.9 [1.5] 1.3 |23 | KWKW iy 33 {29 |21 [23 |22 (19 [104 |LoTUS LOTU .7
1.3 (1.2 1.4 [1.a] 1.3 |22 | KB Sonw 22 |34 [30 |27 {19 |16 | 53 [cox CHR 1.6
1.5 1.7 | 1.5 [1.6 1.2 |25 | KOAY o000 26 | 6 |19 |25 (36 |29 | 68 |HERITAGE MEDIA | ROS 1.6
0.9 0.9 1.4 |1.6] 1.2 |26 | §KQ 30 okw 35 |26 |17 |22 |20 |34 | 98 |sBs SBS ;2
11313 )1.3] 1.2 |27 [ KREA L e 25 |22 |27 |24 |24 |17 | 59 |GREATER MEDIA | MMR 1.3
1.3 1.9 1.3 | 1.3] 1.2 {20 |MERKFM S8 1. 21 132 |16 |21 |18 |30 | 45 [cBS CBS 2.5
1.3]0.8]0.8]0.9| 1.1 |20 | KRTH T 24 |14 |35 [32 |27 [24 | 55 |RKO GENERAL REP .6
1.4 1.2]1.6|1.0] 1.0 |30 é,';yAc 2y 28 {30 |37 [36 [33 [25 | 58 |MALRITE EAST | 1.3
1.0 [1.2 1.0 1.5 1.0 |31 z'z(zGO'FM {051 29 {42 |33 |30 |26 |21 |56 [MT. WILSON FM | CMBS | 1.0
Men Women Men Women Men Women ACR I 5
18-34 18-34 18-49 18-49 25-54 25-54 AOR NN o c
‘ BBnd M 21
1 KPWR 1 KPWR 1 KPWR 1 KOST 1 KTWV 1 KOST BM/Easy N 46
2 KLOS 2 KNS-FM 2 KLOS 2 KPWR 2 KLOS 2 KISFM CHR I 3.0
3 KIIS-FM 3 KOST 3 KIISFM 3 KIIS-FM 3 KRTHFM | 3 KPWR Clas  M1s
4 KROQ 4 KLVE 4 KTWV 4 KLVE 4 KPWR 4 KBIG Ctry kX
5 KNAC 5 KROQ 5 KRTH-FM | 5 KBIG 5 KIIS-FM 5 KLVE Gold  IREEEEN 7.
6 KLSX 6 KLOS 6 KLSX 6 KiQQ 6 KOST 6 KRTH-FM Jazz B0
7 KTWV 7 KIQQ 7 KTNQ 7 KRTHFM | 7 KABC 7 KIQQ NAC  Blls3
8 KOST 8 KJLH 8 KOST 8 KJLH 8 KLSX 8 KTWV NT e —]
9 KTNQ 9 KTWV 9 KROQ 9 KTWV 9 KTNQ 8 KJoI Rel/CC M 2.1
10 KRTH-FM |10 KRTH-FM |10 KABC 10 KLOS 10 KNX 10 KZLA Span [ s.1
uc . 20
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LOUISVILLE

POPULATION: 791,500

9
&
2 s/s/&/5/&/5/ &
2 @\ <
A2 \3\2 \ T\ \ STATION | rrequency /&/S/S/5/8/ & = /s
2\32 \Z \% \ T \23\ FORMAT POWER RIE S X/ L& & 5&/ &
CAR N\ O\ o \sy &n/s/2/8/ &) T 5 SL/ 8y
5 \ @ P \ o \ & \%D ~ S s S6) 6 ) €
e\ \ 2 \g\ B \28 S/ N/ B/ R/ 8/ &/ F S Fg/F
14.3[16.7|16.1 [17.8] 17.2 0 WAMZ 98 2| 6| 2 0“ ° 99 [CLEAR CHANNEL |CHR [13.2
16.1(17.7 [15.4 [17.5|15.0 | 2| WHAS 840 Q| 7| s 3| 2| 2| 79|cuear chamEL |cHR [13.1
WQOMF _
8.8| 9.2| 8.9 9.5 9.8 3| 32 e, 5| 3 ° 2| 3| 9| 89|WOOD/OTTINGS |EAST [15.4
WDJX- :
9.3| 9.1110.9] 8.1| 9.1| a| WDJXFM| oo.7 3 0 3| 4| 6| 6| 66|sTorES REP |11.6
VEZ-
9.4| 7.6 8.2| 7.3| 7.8| 5| WVEZAF| 7901065 | ¢| 10| 7| 5| 4| 3| 75|GRIFFIN KATZ | 5.6
7.9| 5.1] 6.6 4.3| 6.3 6| WRKA i 7| 9| 6| 7| 5| 4| 65|CAPITOL BR. CRP BAN | 6.2
4.1] 4.7| 5.9| 4.7| 6.2| 7| WYL L2kl 9| s| a| 6| 7| 7 |107 |INTER-URBAN BAN | 8.6
WLRS . .
6.3/ 5.3| 5.8|6.6| 6.0 8| Cur o 4| 2| 5| 8| 8|11 | 52 |KENTUCKY TECH |MMR | 7.8
wLO
4.5 4.0 3.2 | 3.5 3.9 of WLOU Feer 10| 4| 9| 9| 9| 8| 95 |JoHNSON MMR | 3.6
WAVG
3.8 5.8| 4.4 3.4| 3.7 | 10| &&% 0 81510 |10 |10 | 5 | 50 |[RADIO 970, INC.|[MMR | 2.9
WXVW
2.6] 2.4 2.5 3.0 2.3 11| 25 b 11|16 |15 |15 |15 | 10 | 91 |sunnysIiDE K/P 2.5
WTMT 620
1.4} 1.5 0.9) 1.2 1.0 12| &, L% 12| 12| 14 |14 |12 | 12 | 48 |JEFFERSON Mas | 1.2
WXLN ‘
1.6 1.1 0.8 1.5 1.0 13| & Pt 13011713 |11 |11 |14 | 49 [RADIO 900 -- 1.2
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AC I - ©. 1
1 WOMF 1 WAMZ 1 WOMF 1 WAMZ 1 WAMZ 1 WAMZ AOR I o 8
2 WAMZ 2 WRKA 2 WAMZ 2 WVEZ-FM | 2 WOMF 2 WHAS BM/Easy 2.3
3 WLRS 3 WDJX 3 WHAS 3 WRKA 3 WHAS 3 WRKA CHR I 1 5.1
4 WDJX 4 WJIYL 4 WDJX 4 WHAS 4 WJYL 4 WVEZFM | oy I, 152
5 WJYL 5 WOMF 5 WJYL 5 WDJX 5 WDJX 5 WDJX y )
6 WRKA 6 WVEZ-FM | 6 WLRS 6 WJYL 6 WVEZFM | 6 WJYL Gold .37
7 WHAS 7 WLRS 7 WVEZFM | 7 WGMF 7 WRKA 7 wamp | RellCC =1'°
8 WVEZ-FM 8 WHAS 8 WRKA 8 WLRS 8 WLRS 8 WLOU uc 10.1
9 wLou 9 wLou 9 wLou 9 wLou 9 WAVG 9 WLRS
10 WVEZ 10 WAVG 10 WAVG 10 WAVG 10 wLOU 10 WAVG

IS YOUR
RADIO
STATION
GOING
PLACES?

IT SHOULD BE!

Add impact to your format via satellite. Radio remotes
are exciting for listeners.. and good business for advertis-
ers. Your station probably has all of the facilities needed
to receive a remote satellite transmission...from almost
anywhere in the world through IDB’s services.
Start going places with IDB!

1-800-IDB-COMM

IDB COMMUNICATIONS

GROUPR INC.

160 B RaR RATINGS REPORT VOL. | '89




MEMPHIS

POPULATION: 878,900

Q
$
@ \ g & fo Ly Lo S fae KT
T e Z T \& \ STATION | FRequency /& S /s /S /s /s /S & /e
2\ \Z\%\ ¢ 2\ Formar POWER b st e s gy I SR ¢ L /8
. X
s\ \g\&\ % \& A VENENLTENE S S AT
14.0[12.2{11.8 [13.9[ 17.0 ° WHRK iy 00 o ° 2| 5| 122 |aDamMs KATZ |18.8
9.1(10.5(12.8( 9.2| 9.6 | 2| WMCFM | 907 2| 5| 2| 2| 4| 8| 75|sCRIPPS HOWARD [BAN | 9.0
9.0 9.3] 9.9 9.1 9.4 3| WGKX s al10| 6| a 0 o 85 |BARNSTABLE HNWH | 8.3
6.7 8.3 7.1 7.1| 7.7| 4| WRVRFM| 1045 31 7| a| 3| 3| 13| 62|kevmarkET CHR | 7.7
WDIA 7
5.7 5.6| 5.2| 6.1| 6.5| 5| M 565w 6| 6| 8| 7| s| 4| sa|apams KATZ | 9.0
5.4/ 5.2| 4.9/ 8.1 6.3| 6| WEGR et 8| 4| 3| 5| 6|10 | 86 |NEwmMaRET MEDIA|MCG | 9.4
8.4(10.6 | 9.4 (10.9| 6.1| 7| KBNB 188k s| 3| s| 6| 7|11 | 61|pEE RIVERS REP | 11.1
6.8)5.316.3]|5.5 51| g| WLOK e 12/ 910 {11 [10 ]| 6 |107 |[cTLLIAM K/P | 4.1
6.2| 6.6 4.4|4.5/ a.9| of WEZFM | g3 91213 |10 | 8| 3| 78 |aroman EAST | 2.5
4.0 3.4 2.4 2.4 4.5 | 10| KMPZ v, 71 2| 7| 8|11 |14 | 61 |poLrack CHR | 4.5
3.9(2.7| 2.8(3.7| 4.4 [ 11| WMC 2y 10 (15 (11| 9| 9| 7 | 88 |SCRIPPS HOWARD |BAN | 2.2
WREC 60
2.5(2.0]|2.7]2.1| 2.8 | 12| HRE o 111718 {15 [13 | 9 | 58 |NEWMARKET MEDIA| MG | 3.3
W
2.9)4.9|3.2|3.2| 1.4 13| WHBQ ey 14 [11 |16 (14 [1a |12 | 47 |[FLYNN REP | 3.0
1.7 2.3 1.4 2.0 1.3 [ 14| KETH o 15| 8| 9|13 [15 |18 | 61 |wrLLs -~ 1.5
1.210.8[2.1]1.5[ 1.2|15| WRAVR ots, 13 |18 |12 [12 {12 | 2 | 40 |kEYMARKET cR | 1.0
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AC T 7.7
1 WHRK 1 WHRK 1 WHRK 1 WHRK 1 WHRK 1 WGKX AOR T 6.3
2 WEGR 2 WMC-FM 2 WEGR 2 WMC-FM 2 WRVRFM | 2 wmcFm | BBnd 2.8
3 WMC-FM 3 WRVR-FM | 3 WRVR 3 WGKX 3 WEGR 3 WRVR-FM | BM/Easy N 4.9
4 KRNB 4 WGKX 4 WMCFM | 4 WRVR 4 WGKX 4 WHRK CHR RN
5 WRVR-FM | 5 KRNB 5 WGKX 5 WDIA 5 WMC-FM | 5 WDIA Ctry o
6 KMPZ 6 WDIA 6 KRNB 6 KRNB 6 WDIA 6 KRNB Gold 26
7 WGKX 7 WEGR 7 WDIA 7 WEGR 7 KRNB 7 WEZI-FM Rel/CC W13
BEWOIA Bkp2 ol || 8 WESFRRY f ORWGL || SiWECK B Lk
9 WMC 9 KFTH 9 WMC 9 KMPZ 9 WEZIFM | 3 WRVR uc 3a.
10 WEZFFM | 10 WLOK 10 WEZFFM | 10 WLOK 10 KMPZ 10 KFTH
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MIAMI-FT. LAUDERDALE-HOLLYW0OD

POPULATION: 2,645,200

§
2\ g \€\ o ¥/ /& /& /F/% 6‘0
~\% 3\2\ 2 %“; '\ STATION | FREQUENCY 5 f f 5 5‘ 5 7 % & )r
A\ %\ §\ , \BY\ FORMAT POWER /NSy )8/ ) F Y LT
2\ 3\ s\ 3\ 5 \R Slije /e[ /s /&) & [FE[IF
8.5 8.5 (8.7 |7.9] 7.0 o gt 1015 3|18 18 |16 |09 o 103 | JEFFERSON-PTLOT | BAN | 4.8
2.6 2.9 2.6 [2.9] 4.9 | 2 | WHOT 105.1. 4] 2 o o 12 |22 | 75 |EzZ MMR | 6.2
3.6 |4.1 (3.2 {4.0| 4.8 | 3 ”/I}OD Sokw 0 17 |15 (12 | 6 | 4 | 67 |COX CHR 3729
5.7|4.3 4.6 5.6 a.a | 4| WPOW | ges 5 o 2| 6 |18 |24 | 79 | BEASLEY HNWH | 7.7
5.3 | 4.6 | 3.7 [4.0] 4.2 | o |[SEESGNHERAEE 14 {14 {11 | 5| 3| 2 |08 |sBS sBs | 4.2
4.2 4.0 4.0 |3.1] a0 | 6| WHOY L s olte|10| 8| 2|6 |87 |raK KATZ | 2.7
3.7 4.4 4.2 |43 3.0 7| WMXJ jERe 6| 8|13]|3 Q 3 | 70 | scomnix DUR | 5.2
5.3|5.0 5.8 4.5/ 3.9 8| WEDR aay 19| 4| a| 2| 5|16 [125 |wEDR, INC. -- 3.8
3.6 3.1 3.3 }2.7] 3.8 | 9 A i 18 |23 [29 {18 [13 | 5 [120 | mAMBISA KT-H | 2.4
5.4 4.2 4.8 [5.4] 3.8 [10 | WABA 1140 20 |25 |24 |20 |16 | 7 |125 | SusQuEHANA EAST | 2.7
3.8 |4.24.3 |3.9] 3.6 [ 11| WY A 2| 3| 5|10 |14 |17 | 52 | METROPLEX MCG | 5.4
3.5 3.4(3.7 |4a.8] 3.6 |12 | WNWS 50w 10 |21 | 19 |22 |23 |14 | 77 | seFFERSON-PILOT | BAN | 2.3
3.0 4.0 3.3 |2.5] 3.5 13| WKIS 98 11 |11 {12 |11 | 7| 8 | 76 | SUNSHINE WIRE. | HNWH | 4.1
2.83.3)|2.5 2.9 3.4 [1a ]| WLVE 939 12 (19| 7| a | a| 9| 75 |cILMoRE TOR | 3.4
3.9(3.2]3.7 2.8 3.3 |15 | WINZ el 8 |20 |27 |23 |22 |11 | 68 |GUY GamNETT KATZ | 2.2
a.2|3.1]3.4 [3.0] 3.1 |16 | WAXY R 7| 6| 6| 9| 8|13 | 65 |RKO GENERAL REP | 4.2
2.5|2.8|2.8|3.0] 2.9 17| WM m 16 |31 |23 |19 |26 |10 | 67 | MARLIN LTD cvBS | 2,4
3.4(3.0[3.94.1] 2.8 18| WGTR 2 13 5| 3| 7|1 |38 ] 65 |cox CHR | 6.3
2.1 1.9]1.4|1.7] 2.4 |19 NWééDJ o 22 (33| 9|13 |10 |18 | 96 |NEW AGE cBS | 2.7
2.1 2.2 2.1 | 1.7 2.2 | 20 | WOBAFM | 1075 21 |12 |16 |15 [15 [15 | 84 | SUSQUEHANNA EAST | 2.0
0.9 1.6 | 1.4 |1.6| 2.1 |21 | WEAT-AF | 850/1043 |53 |36 |34 |34 [31 |23 | 82 [J.J. TAYLOR KATZ | 1.4
1.7 1.7 2.1 [ 1.9| 2.0 | 22 | WSHE e, 15| 7| 8 |1a |21 |28 | 50 [Tk EAST | 2.4
1.7] 1.6 0.9 1.3 1.9 |23 | WCMQ 1219, |25 |26 |20 |21 |20 |12 [111 |sBS SBS .8
2.0 | 2.4|2.2]2.4] 1.8 |24 | WITA o 17 | 9|14 |17 |19 |20 | 53 | GUY GANNETT KATZ | 2.8
1.2 1.0 1.5 | 1.a] 1.7 |25 | WFTL W 24 |34 |36 {33 [30 |21 | 92 |kING = 1.0
—

0.6|0.8|0.7|1.2] 1.2 |26 | WSUA e 27 |30 |30 |25 |24 [19 | 81 |s.R. AssocC. cAB 1.1
0.8 | 1.0 1.0 1.1] 1.1 |27 | WMBM A 29 |13 | 17 |24 |25 |26 |117 | marGOLIS ke | 1.0

Continued on Page 169
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MILWAUKEE-RACINE

POPULATION: 1,291,500

E|
r‘ Q
&
| @ 3 éS/
€ X >
Z\ %2\ 2\ © \z STATION | FREQUENCY /3 v IS
“\ Z D Z -% 2 < /8 & < S&/38
E\2s\Z2\ 8\ 8%\  FORMAT POWER /A § g,u S L /&
k . 2 5 . 5% ; ’ &/ X
2\ 2\ 2\ 2\ & \2® S/ (¢ S
12.912.1 |13.2 |14.0|13.0 0 AL %o 2| 612 WIMJ, INC. CHR | 10.0
9.5[10.4] 9.9 9.4 9.3 | 2| WKTI ) oo 2|2 4 | 61 |wrmy, INC. CHR | 11.4
8.315.9]8.6|9.0f 7.0 3| WKLH e 3]s o o 2| 8 | 80 |saca MOG | 10.1
8.4/7.6]16.3|7.0 7.5 4| WEZW g 4|14 {11 |9 ]|e6]| 2|79 |MoLrIMeEDIA REP 3.1
6.7 7.5|8.0]7.0] 6.7} s ‘C’W'L oa, 6 |15 4| 4 ]3] 3| 93|sunNpance CBS 6.8
2.4|5.8|7.116.5} 6.2 6| WLIRAIF | 13401029 | 5 | 5 | 3 | 3 |10 |16 | 73 |GREAT amErICAN| REP | 10.0
6.87.9]5.8|6.4] 5.0 7| WOKY 70 12 [11 [22 |16 |12 | 6 | 97 |sunpancE = 6.4
5.0 |3.4]5.5|4.7| 4.6 | 8| WLTC 1 7113175 5|5 |60 |uearst katz | 3.0
4.813.012.5(3.9| 4.1 9 X‘(’;MYX ggﬂw 8 7 6 | 8 7 7 | 63 |HERITAGE MEDIA | BAN 3.0
5.9(6.6 6.7 |4a.8] a.1 |10 | WLUM 1% 913|5s |7 ]|9l12 |63 [aL proO unwH | 9.5
2.3 3.0 2.7 3.3 3.6 |11 | WISN oao. 11 {19 [16 [14 |14 |10 | 58 |uEARST KATZ | 2.7
1.9[3.3)1.6 [1.9] 3.1 [12 | WEMR 98.3 15 {16 |17 [15 |16 | 9 | 89 [caprToL crass. |cmBs | 2.0
2.0 2.0 1.6 1.5]| 2.7 |13 | WZTR -5 13 | 8 |10 [10 |8 |11 |65 |[pInNAcLE DUR | 1.4
5.4 [4.1]3.7 [3.0] 2.6 [1a | WAFM e 10 | 4|8 |12 |15 [22 |43 |sHAMROCK coM. |Easrt | 3.6
1.3 [2.0 [ 1.3 [1.3] 2.2 |15 | WBENAF | 14000007 16 |17 | o [11 b1 |15 |75 |sro TOR | 1.8
2.2 (2.1 2.2 {2.4] 1.7 |16 | WEMP s 12 |12 |15 |13 h3 |13 |43 |HERITAGE MEDIA [BAN | 1.6
0.5 0.4 |o.6 |o.8| 1.1 [17 | WGN Sokw 17 |23 |25 |21 p1 |14 |56 |TrRiBUNE CHR .8
1.6 [ 1.1 1.2 [1.5] 1.1 [18 | WNOV gooes 19 [ 9 113 [17 |8 |25 |74 |couriEr - 1.0
Men Women Men Women Men Women AC R T A 05 5
18-34 18-34 18-49 18-49 25-54 25-54 AOR IR s.c
1 WKLH 1 WKTI 1 WKLH 1 WKTI 1 WKLH 1 WKTI BBnd N 5.5
2 WLZR-FM | 2 WKLH 2 WKTI 2 WKLH 2 WKTI 2 WKLH BM/Easy NN 7.5
3 WKTI 3 WLZRFM | 3 WLZRFM | 3 wLTQ 3 WMIL 3 WLTQ CHR L K]
4 WQFM 4 WMIL 4 WMIL 4 WMIL 4 WTMJ 4 WEZW Clas B 5.1
5 WMIL 5 WLUM 5 WLTQ 5 WEZW 5 WLTQ 5 WTMJ Ctry .7
6 WMYX 6 WLTQ 6 WTMJ 6 WMYX 6 WZTR | 6 WMIL Gold R 9.6
7 WLTQ 7 WMYX 7 WLUM 7 WTMJ 7 WBZN-FM | 7 WMYX e W22
8 WBZN-FM | 8 WEZW 8 WQFM 8 WLUM 8 WLZRFM | 8 WZTR :
9 WLUM 9 WZTR 9 WMYX 9 WLZR-FM | 9 WLUM 9 WLUM NIT . 5.6
10 WTMJ 10 WBZN-FM |10 WZTR 10 WzTR 10 WQFM  [10 WOKY uc s 2

R&R RATINGS REPORT VOL. | '89 B 163



MINNEAPOLIS-ST. PAUL

POPULATION: 1,944,800

$
&
@ s/ /s /s /s/&/ 6 *
‘i3 <
£\% \2\ S \g \ STATION | rrequency /&/&/&/&/&/&/ 3 4
3\&a\2 \2\ % \A. /T /& /T /& /&) & S S&/g
NS \% \ %\ r \BR\ FORMAT POWER /Ny /e /)& /) § g /\\oqq\ "o
5 35 % % 5 25 o v A ! : o RN x $
s\ \&\&2\ %\ () )88 8 ) S FE/F
19.4 [16.9 [16.6 p2.3[16.9 o bt g o 910 | a]2 o 85 | MIDWEST cBS | 14.9
8.3|9.4[9.0(7.5| 0.2 | 2| KSTPFM | o945 5| s (1] Q| 2 | & |uummar MG | 8.1
10.2 [ 7.9 |11.6 |9.5| 8.4 | 3| KORSAIF| 1440025 | > 4 o 2| 4| 8| 68 |cap crries/asc| karz | 12.1
4.7]5.9|5.8[5.5| 6.9 | a| WLIE o 6| 8| 9| 6| 6| 3| 69 |MIDWEST cBS | 4.1 ;
5.8 (5.5 |4.6 6.3 6.8| 5| KLXK L 7] 7] 2| 3| 3| 5 | 74 | ENTERCOM DUR | 6.5 }
5.2|5.1|4.7 |6.8| 6.8 | 6| KDWBFM| 013 a 6 4| 8| 9|12 | 60 | LEGACY BAN | 7.3 |
6.3|7.4]6.2 |6.2]| 6.8 | 7| KEEY el 8| 6| 6| 5| 5| 4 | 83| MALRITE KATZ | 5.9
8.0 8.3|9.4 6.0/ 6.2 | 8| WLOL o 3| 2| 5| 7|8 9] sa|emurs HNWH | 7.9
- :
4.0 |4.1]4.3 |a.0| 4.2 | of KICZ N e 10 (12| 71 9| 7| 6 | 77 | paRKER DUR | 3.4
6.6 4.0 5.3 |4.a| 3.7 10| KHOFM | 1047 9| 3| 8|10 [12 |16 | 55 |paRrk REP | 6.6
2.6 |4.2[3.0|2.6| 2.0 11| KSTP 1500 11|15 |11 |11 |10 | 7 | 70 | HUBBARD MOG | 4.0
1.2 1.7] 1.8 |1.3] 1.6 |12 | KLiBB sl 16 [17 |18 |18 |17 |15 | 72 |Lce ROS 1.1
2.2 1.7] 1.4 1.5] 1.6 | 13| KaQL Yl 12 |11 |12 |12 {11 |10 | 46 | TRUMPER REP 1.1
: 1
2.0 1.9]1.6|1.5] 1.3 |14 !‘LBGY e 13 [16 | 13 |14 {13 |13 | 47 | MALRITE KATZ | 1.3 |
0.4]0.5]0.a|1.5] 1.3 |15 | WA¥L ik 15 113 |16 |15 [15 |11 | 58 | ENTERCOM DUR | 1.3
2.0 2.1( 2.7 ] 1.8] 1.1 | 16 |AGEEES es 14 [ 10 [ 14 |13 |1a |12 | 40 | LEGACY BAN .9
Men Women Men Women Men Women
- - - -4 25-54 25-54
1558 LS Lol Lon AC N 3.0
1 KQRS-FM | 1 KDWB-FM | 1 KQRSFM | 1 KSTPFM | 1 WCCO | 1 KSTPFM | AQOR e
2 KLXK 2 WLOL 2 KLXK 2 WLTE 2 KQRS-FM | 2 WLTE BBnd Bis
3 KJJO-FM | 3 KSTP-FM | 3 WCCO 3 KDWB-FM | 3 KLXK 3 wWCCo BM/Easy M1
4 KSTP-FM | 4 KLXK 4 KSTP-FM | 4 wLOL 4 KSTP-FM | 4 KEEY = y m
5 KTCZ 5 WLTE 5 KEEY 5 KLXK 5 KEEY 5 KLXK CH I 1 3.0
6 WLOL 6 KEEY 6 KTCZ 6 KEEY 6 KTCZ 6 WLOL Ctry S
7 KEEY 7 KQRS-FM | 7 KJJO-FM | 7 WCCO 7 WLTE 7 KTCZ Gold I 9.5
8 WCCO 8 KTCZ 8 wLOL 8 KQRS-FM | 8 KSTP 8 KOWB-FM | N/T 2o
9 KOWB-FM | 9 KJJO-FM | 9 WLTE 9 KTCZ 9 WLOL 9 KQRSFM
10 WLTE 10 WCCO |10 KDWB-FM | 10 KQQL 10 KJJO-FM | 10 KQQL
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NASHVILLE

POPULATION: 807,400

&
S
¢ 3 /s /s/&/&
: & ¢
2\ %\ %2\ ©\%\ STATION | FReauency S/ /&) E/s/S/ 7 ~ .3
S\Z\2\Z2\ Z\3 S/F/ &/ &/ /&) & & S&/3
k4 Z =2 S\ FORMAT POWER » N & S/ L
AT AEATIRA NAYEVATE TSV N &8 /o8
- - = - > v ’ 4
2\ 2\ &\ &\ H\2% S/ N/ B/ B/ /B S o SE VAT
10.4 f11.0 f13.2 h2.8 |10.3 ° WYHY 1075 0“ 2| 3|7 |11 |76 |gacor EAST |14.1
10.5 [10.2 0.8 |9.2 | 9.9 | 2 \Cl\{r§|x-FM 978 3 |12 6 | 2 a 2 | 92 |u1cks MCG 8.6
10.2 10.1 | 7.4 |9.2| 9.6 3 B“/(EZZEZ ?5&% 8 |14 9 | 8 |4 a 128 |[SOUTH CENTRAL | DUR 5.5
S.1 [12.2 10.0 0.2 | 9.3 | 4 g{?M-FM A 2|14 7|6 | 2| 3 |83 |GAYLORD CHR |[10.5
11.3 [8.5 [9.1 [8.0] 8.3 [ 5 [ WKDF 1093 4| 3 o a 5 | 7 | 80 |prck KATZ [11.9
7.0 6.0 (6.8 [7.2]| 7.1 | 6 | WLACFM oo 5|1 6| 5|4 |3]| 5 |76 |FAIRMOUNT DUR 7.1
6.5 5.4 |6.7 |8.2|6.9 | 7 | WAQK L3y 72| a|7 |99 |91 |pHoENIX REP [10.5
6.4 |5.5 [6.5 [6.0 5.8 | 8 | WGFX ok 6 | 9| 3|5 |8 |12 |73 |cAPITOL BR. CRP|BAN | 6.5
3.3 (2.9 (4.8 [4.0 5.1 | 9 | WRMX 5 9 (11| 8|9 |6 |6 |70 |SIGNATURE HNWH | 3.8
3.9 (5.6 |6.0 [6.1]4.2 |10 ‘g{SM e 10 (18 {12 (12 [10 | 4 | 65 |GAYLORD CHR 3.2
4.1 |2.8 [3.1 |2.0 [ 3.0 [11 | WLAC bl 11 |13 |14 [13 |12 | 8 | 57 |FAIRMOUNT DUR 2.1
| 2.2 [3.1 2.4 |3.3 | 2.9 |12 | YHOL o 12 | 7 |11 |10 |11 |10 |84 |PHOENIX REP | 1.6
1.0 1.4 (0.7 |1.4 | 1.9 [13 | WMDB g 17 | 8 |10 [11 |14 [15 [123 |BoBB -—- | 1.2
1.6 [ 1.0 [0.9 [0.9| 1.0 |14 | WAMB R 15 {17 [17 |19 |18 |14 |51 |GreaT sournErwn | ROS | 1.1
0.7 [1.5 |0.7 |1.1 | 1.0 |15 | WRLTFM 1} 1007 13 | 5 |13 [15 [15 [16 |39 |oMx REP .9
Men Women ,r Men Women Men Women
18-34 18-34 | 18-49 18-49 25-54 25-54 AC I 3.2
_ A OR . s
WKDF 1 WYHY | 1 WKDF 1 WYHY 1 WSIX-FM | 1 WSIX-FM an d Wio
2 WGFX 2 WLAC-FM | 2 WGFX 2 WLAC-FM | 2 WKDF 2 WLAC-FM :
3 WYHY 3 WQQK 3 WSIX-FM | 3 WSIX-FM | 3 WSMFM | 3 wsmFm | BM/Easy I o.c
4 WSIX-FM | 4 WKDF 4 WYHY 4 WQQK 4 WZEZ 4 WYHY CHR I 10.3
5 WQQK 5 WSIX-FM | 5 WSMFM 5 WSMFM 5 WGFX 5 WRMX Ctry T 24
& WLAC-FM | 6 WSM-FM | 6 WLAC-FM | 6 WKDF 6 WLAC-FM| 6 WZEZ Gold I .7
T WSM-FM 7 WGFX 7 WQQK 7 WRMX 7 WRMX 7 WKDF NIT M o0
8 WRMX 8 WRMX 8 WZEZ 8 WZEZ 8 wWQQK 8 WQQK
9 WZEZ 9 WMDB 9 WRMX 9 WGFX 9 WYHY 9 WGFX uc = 4 5
& WVOL 1Q WZEZ 10 WSM 10 WMDB 10 WLAC 10 WVOL
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NASSAU-SUFFOLK

POPULATION: 2,237,400

@
2 &

2 % U% c;; ’% %\; '\ STATION | FREQUENCY Q‘f Q?e* Q‘f éj A &/ s
E\S\%\%\ ¥~ B FORMAT POWER /Ny § .éa S L :g},
2\ % \% \2\ B \28 S/ N/ % 9 T/ 35
5.9 16.9 |6.0 [6.0 6.3 o s e 6! 15| 4 AMERICAN MEDIA | DUR | 5.0
6.3 |6.5 [5.9 |6.1 5.3 | 2 | WHTZ e o o 8 MALRITE CHR | 7.2
5.5 [4.9 5.9 (4.5 5.1 | 3 | WBABAF | 1240 1023 7| a o 3| 6|23 | 75|NoBLE MMR | 6.3
4.6 (4.2 (4.1 |3.9|5.0 | 4| WCBSFM | 1071 a1 11| 2| 2| 21 69 |cBs cBS | 3.9
3.6 |4.2 [4.0 [3.8 4.1 | 5 | WOR g 11| 17| 36 | 26 | 21| 8| 84|RKO GENERAL REP | 3.5
4.9 (4.7 |5.3 |5.5 | 4.0 | 6 | WBU ona 8| s| 7| 4| 4| 13| 63|BECK-ROSS KATZ | 6.8
3.8 |3.8 [2.9 |3.3[3.8 | 7 | WCBS oy 3 21| 23|16 |15| 4| 52|CBS CBS | 3.3
1.5 |2.8 |2.5 |2.2 3.6 | 8 | WKJY L 16| 25| 9| 7| 3| 6 | 94 |BARNSTABLE KATZ | 2.6
5.2 [5.1 [2.8 [3.3]3.5 | o | WHU 4 25| 36| 38|37 [ 23| 3 |158 |BARNSTABLE KATZ | 1.7 |
3.4 |2.7 3.2 [3.0 | 3.3 |10 | WEAT-AF oY 15| 29| 3324 | 17| 5 | 87 |pARK KATZ | 2.5 |
3.0 (3.7 |3.5 [3.3 3.3 [10 | WOQHT a7 14| 3| 6| 9|20 25| 77 |EmmMIs EAST | 4.3 |
3.3 (2.8 2.2 [2.3 | 3.2 |12 | WINS L 2| 27|20 |15 12| 7| 42 |GROUP W GM | 2.6 ,
2.8 [4.0 [4.3 [4.1]3.1 [13 | WXRK vl 1011 2| 6| 5|22 | 59|INFINITY TOR | 4.1 |
2.4 |2.6 [3.0 |4.1 3.1 [13 | WNSR E0ka 13[18) 3| 8| 7|19 | 71 |BoNNEVILLE INTL{McG | 2.4
4.4 [3.9 [3.0 |3.8 (3.1 |15 | B Hr 5| 2| 10 |11 |14 |18 | 44 |[CAP CITIES/ABC |BAN | 4.0
2.7 [1.5 [1.9 [1.9] 2.9 |16 | WETO P 20| 37| 22|21 |16 | 10 | 92 |GREATER MEDIA | ROS 1.2
1.0 0.8 1.9 |2.1 2.9 |16 | WFAN o008 9| 9| 12213 | 9|15 | 50 |EMMIS EAST | 2.8
3.0 [2.1 2.6 |2.4 | 2.8 |18 ‘(%NY e 18|16 18 {12 |10 | 9 | 73 |WESTWOOD ONE | HNWH | 2.8
2.1 |2.6 [2.4 |2.8 [ 2.7 |19 | WABC o 17| 40| 21 |23 |19 | 17 | 70 |CAP CITIES/ABC | BAN 2.9
2.8 |3.2 [3.8 |3.9 | 2.6 [20 | WHEW-FM| 7027 12 12| 5|10 |13 |26 | 58 |LEGACY & STLL. |KATZ | 4.0
3.1 2.4 [3.3 |3.6 | 2.6 |20 | WLTW JO%T 19(31] 16 |14 [11] 12 | 72 |viacom MMR 1.9
2.4 [2.0 [1.5 [2.7 | 2.4 [22 | WGSM 25k 30 {26 | 35 [32 |26 [ 11 | 137 |GREATER MEDIA | ROS 1.5
1.0 [1.5 | 1.3 [1.5 [ 1.6 |23 | WE2N 27 3w 211930 [22 |18 | 16 | 57 |NEWCITY KATZ L
1.0 [1.3 |1.4 |o.o| 1.5 |24 | WOXRFM | 063 223529 |30 |24 |21 | 59 |INTERSTATE MOG .9
1.6 1.8 [2.0 {1.4 | 1.4 |25 | WDRE 3 23| 7|14 |18 |31 |33 | 65 [JaRAD KATZ | 3.1
1.8 | 1.1 |1.5 |1.1 ]| 1.4 |25 UWCRKS S0kw 27| 615 120 (29 |28 | 70 |[SUMMIT REP 2.5
1.1 1.1 [1.2 {101 [ 1.a [25 | WBLS s 24 | 8{13 )17 |25 |34 | 63 [INNER CITY Mes | 1.7
1.1 |1.3 1.0 |0o.8 | 1.2 |28 | WNEW e 28 [ 24131 |27 |28 |20 | 63 [WESTWOOD ONE |KATZ | 1.1
0.5 |1.2 |1.5 [1.2[1.1 |20 | WNCN e 26 [ 20| 28 |25 [27 | 24 | 53 |GAF | cms .8
1.0 [1.0 [o.8 [0.8] 1.0 |30 | WQCD 5 3kw 29 |23 17 |19 |22 | 27 | 56 |TRIBUNE CHR | 1.7

%
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NEW ORLEANS

POPULATION: 1,085,200

=
2\ao \&\ «
A\Z2\3\2\ 3 \% STATION | FREQUENCY & /2
Z\§\% ?% T \3:\ FORMAT POWER s&/E,
1 3 2y N Q &
5\ o : %% 3 » 5§
Cea\g\ 2 \3\ % \z8 SEVAL
15.1 [14.5 15.1 h3.2 14.5 0 WQUE-AIF | 1280/93.3 2 0_1910 3 | 97 | CLEAR CHANNEL | HNWH | 16.3
WEZB 97.1
10.0 | 8.8 [11.2 i1.5|10.8 | 2| WE S 00 2| 2| 5| 8| 70|Ez MMR | 11.6
| WWwWL 870
5.1|6.1[6.3|7.0 8.6 | 3| WV Sow 3lua|ls| 7]e o 76 | LOYOLA UNI. KATZ | 6.5
WYLD-FM | 8.5
9.0 [10.8[7.9|9.4] 8.5 a| W 98.8 a| a| 3| 3| 3| 6| 93| 1nrER-URBAN BAN | 11.8
WLMG 101.9
2.84.9|6.4 6.3 6.4 5| W 1919 5| 8| 5| 4| 2| 4| 73|vrovoLa UNI. KATZ | 5.4
7.3|5.9)6.2|5.9] 5.6 | 6] WLTS e 6| 6| 7| 5] 4| 5| e67|punse 11 DUR | 4.1
6.1[6.1[4.9(5.1]| 5.5 | 7| WNOBAF| 1060m01t | a) of ol o 7| 2 | 73 |wnoE MG | 8.1
C1.9f1.6f1.9]1.6] 4.5 8 e 1450 12 |21 {21 [16 |15 | 7 [119 | RADIO VANDER. | ROS | 2.0
| WCKW-FM | 923
3.1 4.0 a6 [4.7) 4.0 o W 928 9| 7| a| e | 8|16 | 70222 core. REP | 4.6
' WRNO 995
5.6 |5.5]|4.3[4.1( 3.8 |10 | WA 99.5 7|1 5| 6| 8] 9|1 |50 |cur nort MMR | 6.2
4.4 4.2 4.2 {3.9] 3.2 |11 AESK 1280 13 111 |12 |12 |10 | 9 | 92 |wILLIS REP 1.8
WYLD 940 ‘ =
0.8 1.0|3.1]3.0f2.8]12]| W 940, 11| 3|11 |15 |18 {22 | 71 | INTER-URBAN BAN | 3.3
' waxy 95.7
9.9(7.9]6.2 |8.6 2.5 |13 | WG 95,7 10 |19 |1a {13 [13 [11 | 64 |sTONER cHR | 2.7
[ —
| KHAA 106.7
0.5 [1.3]1.0|1.6[ 2.1 14| Kt 1067 18 [13 |13 [10 |11 |10 |124 | BEASLEY -- 2.1
|-
3.1 (3.7 4.3 |2.4]| 1.0 [15 | WSMB o 14 |23 |20 |22 |22 |17 | 73 |NoRrTH, INC. FWs | 1.2
1.9]0.9| 1.3 |1.9| 1.0 |16 | WYAT S 16 |10 |10 |11 |12 |15 | 81 |pHASE 11 DUR | 1.7
== - == --| 1.4 f17 | KHOM joai 17 |17 |15 [14 |14 |12 | 64 |knom asso. TOR | --
1.0 |0.4 | 0.7 0.4 1.1 |19 | WKIN L 19 [18 [22 |17 |16 [13 | 72 |sTERLING CHR .8
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AOR | kX
FEER e
1 WQUEFM | 1 WQUEFM | 1 WQUEFM | 1 WQUE-FM | 1 WQUEFM | 1 wauesm | AC 20
2 WCKW-FM | 2 WEZB 2 WYLDFM | 2 WEZB 2 WwL 2 WLTS BBnd M 45
3 WEZB 3 WYLD-FM | 3 WCKW-FM | 3 WYLD-FM | 3 WYLDFM | 3 WLMG CHR I 108
4 WYLD-FM | 4 WLTS 4 WEZB 4 WLTS 4 WLMG 4 WYLD-FM | Ctry ——
5 WRNO 5 WLMG 5 WWL 5 WLMG 5 WCKW-FM | 5 WEZB Gold  [EEENEERN 7>
6 WLMG 6 WRNO 6 WLMG 6 WNOE-FM 6 WEZB 6 WNOE-FM NIT R 10.5
7 WwWL 7 WCKW-FM | 7 WRNO 7 KHAA 7 WLTS 7 WwL
s 3
8 WYLD 8 WWL 8 WLTS 8 WRNO 8 WRNO 8 WBOK EEIICC S 25
9 WLTS 9 WNOE-FM | 9 WNOEFM | 9 WwL 9 WNOE-FM | 9 KHAA 8
10 WYAT 10 WYAT 10 KHOM 10 WBOK 10 KHOM 10 WYAT
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NEW YORK

POPULATION: 14,056,500

@
s % ‘% C;; “\,‘; % \ STATION | FREQUENCY ¥/
e\ \% \8\* \Bz\ rForwar POWER SL/E,
5\g \% \%\% & $E/38
6.0 (6.2 |6.0 |6.2] 5.6 o g 00K 2 ° 0 3| 8 | 67 | MALRITE CHR 6.6 |
6.0 [6.115.5(5.7| 4.9 | 2 | WPAT-AF | 930931 5032 |26 |18 [13 o 80 | PARK | 3.7
4.513.9 /4.6 4.3/ 4.7 | 3| WOR 7100 8 |21 128 |24 |20 | 6 | 90 |RKO REP 32
4.7 |4.6 | 4.5 [3.8] 4.7 | 4 | WLTW 1984 7110 | 8| 3| 2] 3 |87(viacoM MMR 3.2
5.0 /4.9 4.0 {4.3| 4.4 | 5 xﬁlw'gs L o 13 |13 |11 | 9| 4 | 46 |GROUP W G/M™W Ko7
3.6 (4.3 /4.2 [4.1] 4.3 | 6 | WOBSFM | 1011 6 | 910 | 2 0 2 | 73 |cBs cBS | 3.3
4.6 14.0 14.6 |4.2) 4.2 | 7 | WRKS o, 10 2| 51 9 (10|20 |83 |symmIT REP 5.7
3.7 /4.6 | 4.1 |4.5| 4.0 | 8 ggHT o7 AT 12 | 3| 2| 8 |18 |29 | 81 |EMMIS EAST | 5.5
3.2 /3.4 3.1 13.5| 3.6 | 9| WCBS 880 3 |18 {23 |15 |12 | 5 | 55 |cBS CBS 2.8
4.7 (4.1 4.2 [4.7] 3.6 |10 | WPLJ 955 4 (4| 717 |7 (13 |55 |CAP CITIES/ABC | BAN 4.7
4.1 4.6 [4.0 |4.0| 3.6 [11 | WBLS HoR 1| 5| 6|6 |8 |14 |72 |INNER CITY MOG | 4.9
2.8 3.5 3.5 3.7 3.4 [12 | WXRK S 9| 6| 4|4 |5 |19 |68 |INFINTY TOR 5.7
2.4 [2.6 3.5 [3.5] 3.3 {13 | WABC g, 15 |34 |21 [19 [17 | 9 | 72 |cap crTiEs/aBc | BAN | 3.5
3.3 3.5 (3.6 |4.4] 3.2 [14 | WNEWFM| 1027 14| 7| 3|5 |6 (22 |70 |LEGACY KATZ | 4.0
2.9 (2.8 2.9 |2.7] 3.1 |15 | WNSR [ 13 [15 | 9 |10 | 4 [10 | 66 |BONNEVILLE INT | MCG | 2.0
2.7 3.0 |2.5 [2.2] 2.9 |16 | WYNY s 17 {19 [12 [12 |11 | 7 | 78 |WESTWOOD ONE | HNWH | 2.3
_ 1.2[1.0 /2.0 {2.5| 2.3 [17 [ WFAN G 16 (14 [14 |14 |15 {11 | 57 |EMMIS EAST | 2.3
S 1.2 (1.3 | 1.9 (1.4 2.0 |18 | WSKQ o 23 [16 |18 |16 |16 |12 [117 |sBS SBS 17
2.0 [1.6 | 1.6 [1.2| 1.9 [19 | WNEW na 18 (33 |32 [30 |26 |16 | 67 |wesTwoop oNE | kaTZ | 1.5
' 2.4 (1.4 [2.0 {1.5] 1.9 |20 sl na2g 24 |26 [19 |20 |21 {15 [110 |commanD -- .9
1.4 [1.3 1.2 [1.0| 1.8 |21 | WacD Ao 20 {27 [11 [13 [13 |23 | 76 |TRIBUNE CHR | 2.0
| 1.2 [ 1.4 (1.8 | 1.3 ] 1.6 |22 [EERCRSUREEE 23 (37 |35 [32 |25 |18 | 73 |INTERSTATE Mo | 1.3
D12 (1210 |1s| s |2 e o - 27 |17 [17 |17 |19 |21 |119 |uniTED KT-H | .5
1.3 [1.6 [ 1.3 [1.4] 1.3 |24 [ WNCN gosis 19 |28 |25 |22 [23 [17 |53 |cGaF cvBS | 1.2
L 1.1 0007 1.9 | 1.2 ] 1.3 |25 | WLB iieg 25 |22 |15 [21 |22 |28 [103 |INNER cITY Mee | 1.0
L 0.9 11 [1a1 |10 1.0 27 | WALKFM | ens 28 |24 |22 (23 [24 |25 | 90 |AMERICAN MEDTA |{DUR | 1.1
L-1-.0 1.1 (1.3 [1.2] 1.0 |28 | WWRL g 32 |20 |33 [29 [27 |24 [|114 |uwrTy ROS | 1.6 |
e A T T i v e e s R e T —

Continued on Page 169

Add impact to your format via satellite. Radio remotes
are exciting for listeners.. and good business for advertis-
ers. Your station probably has all of the facilities needed
to receive a remote satellite transmission...from almost
anywhere in the world through IDB’s services.

Start going places with IDB!

1-800-IDB-COMM

A
Ldb 4 1DB COMMUNICATIONS
GROUPR INC.

IS YOUR
RADIO
STATION i
GOING
PLACES?

IT SHOULD BE!

168 & R&R RATINGS REPORT VOL. | '89




MIAMI-FT. LAUDERDALE-HOLLYWOOD

Continued from Page 162

POPULATION: 2,645,200

DEMOGRAPHIC RANK FORMAT REACH

Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54
1 WGTR 1 WHQT 1 WIOD 1 WHQT 1 WMXJ 1 WCMQ-FM
2 WHQT 2 WPOW 2 WGTR 2 WCMQ-FM | 2 WIOD 2 wJay
3 WEDR 3 WEDR 3 WEDR 3 WLVE 3 wJQy 3 WLVE
4 WPOW 4 WHYI 4 WMXJ 4 WEDR 4 WEDR 4 WMXJ
5 WXDJ 5 WAXY 5 WXDJ 5 WMXJ 5 WXDJ 5 WKIS
6 WSHE 6 wJay 6 WHQT 6 WPOW 6 WGTR 6 WEDR
7 WAXY 7 WGTR 7 WAXY 7 wJay 7 WAXY 7 WHQT
8 WHYI 8 WLVE 8 WSHE 8 WHYI 8 WKIS 8 WLYF
| 9 WLVE 9 WCMQ-FM | 9 WLVE 9 WKIS 9 WCMQ-FM| 9 WAQI
10 WZTA 10 WMXJ 10 WPOW 10 WAXY 10 WLYF 10 WAXY

AC
AOR
BM/Easy
CHR
Clas
Ctry
Gold
NAC
NIT
Rel/CC
Span
uc

I 2.2
B 48
KN
R 8.0

L PX]

M 35

. 5.7

H2a
R 1 1.7
111
I 7.1
A s

NASSAU-SUFFOLK

Continued from Page 166

POPULATION: 2,237,400

AC RN TR TR 7
Men Women Men Women Men Women AOR NN s
18-34 18-34 18-49 18-49 25-54 25-54 BBnd NN 71
1 WBABFM | 1 WBAB-FM | 1 WCBS-FM | 1 WALK-FM | 1 WCBSFM | 1 WALKFM BM/Easy HEEEENN .2
2 WXRK 2 WNSR 2 WBAB-FM | 2 WKJY 2 WALK-FM | 2 WKJY CHR ARSI S
3 WNEW-FM | 3 WQHT 3 WXRK 3 WBL) 3 WXRK 3 WCBS-FM Clas Bl 26
4 WALK-FM | 4 WHTZ 4 WALK-FM | 4 WCBS-FM | 4 WBABFM | 4 WBLI Ctry B 2s
5 WQHT 5 WBLI 5 WNEW-FM| 5 WHTZ 5 WFAN 5 WNSR r—
6 WFAN 6 WALK-FM | 6 WFAN 6 WBABFM | 6 WNEW-FM | 6 WHTZ ﬁ;’\'g B io '
7 WNSR 7 WKJY 7 WBLI 7 WNSR 7 WLl 7 WPLJ :
8 WBLI 8 WPLJ 8 WHTZ 8 WQHT 8 WINS 8 WYNY NIT ———
9 WHTZ 9 WBLS 9 WNSR 9 WPLJ 9 WNSR 9 WLTW Sports 29
10 WKJY 10 WNEW-FM | 10 WKJY 10 WLTW 16 WCBS 10 WEZN uc | FX

NEW YORK

Continued from Page 168

POPULATION: 14,056,500

DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women AC [
18-34 18-34 18-49 18-49 25-54 25-54 Qg:d : 3-2
1 WXRK 1 WHTZ 1 WXRK 1 WLTW 1 WXRK 1 WLTW BM/Easy N 4.9
2 WNEW-FM | 2 WLTW 2 WNEW-FM | 2 WHTZ 2 WCBS-FM | 2 WCBSFM CHR R 132
3 WQHT 3 WRKS 3 WCBS-FM | 3 WCBSFM | 3 WNEW-FM | 3 WNSR Clas 29
4 WHTZ 4 WQHT 4 WHTZ 4 WRKS 4 WFAN 4 WHTZ Ctry | EX
5 WBLS 5 wPLJ 5 WQHT 5 WPLJ 5 WHTZ 5 WPLJ Gold  NENNEER 77
6 WRKS 6 WBLS 6 WFAN 6 WNSR 6 WLTW 6 WRKS :;‘;C -‘-““m
7 WPLJ 7 WNSR 7 WBLS 7 WBLS 7 WINS 7 WBLS RalcE Wis :
8 WCBS-FM | 8 WCBSFM | 8 WPLJ 8 WQHT 8 wQch 8 WINS Span N5
9 wWQCD 9 WNEW-FM | 9 WLTW 9 WNEW-FM | 9 WCBS 9 wskQ Sports EN23
:o WFAN 10 WXRK 10 WRKS 10 WXRK 10 WBLS 10 WPAT-FM uc I 7.5
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NORFOLK-VIRGINIA BEACH-NEWPORT NEWS

POPULATION: 1,115,200

Q
4
¢ & /& /s/s/ &
2A\R2\2\ 3 \% STATION | FREQUENCY §/&/F/F/S/S/ 3 e
T\EAa\2\Z\ Z \3. /) &/ /&) T/ & 'S &/
AT \Z |\ ®\ ¢ \B3\ FORMAT POWER /NS v/ Sy ) S & o L/&
A2\ O\ L\ STAYE-VATEIE I § L W5
2\E\ S\ %\ & \%&2 /)RR E ) o T/ |
9.2 10.0 11.0 fi1.1] 9.0 0 WNOR-AJF | 1230/98. 7 3| e o o 3|13 | 98 | saGa MOG | 14.7
9.9/9.8(8.1(7.7| 8.4 | 2| WOMSAF| 10590008 1 7|12 | 8 | 5| 5| 2 [105 | wcus RapIO KATZ | 10.4
7.5 |10.2 9.1 {9.9| 8.3 | 3 | WFOG 92.9 s| 7] |10 |6 |@|roo]|oac MMR | 5.4
6.2 /6.6 6.3 |8.5[8.0 | 4| WOW 1929 2| 5| 2|3]|4]| 6|85 |wILLIS MOG | 13.0
8.9(10.0 | 6.8 [6.7] 6.9 | 5 | WNVZ 194 o o 4| 6| 8|10 | 66 | CAPITOL BR. CO| REP | 8.5
4.5 4.3 |6.1|4.8| 6.8 | 6| WLTY 2] 6 13| 3| 2 0 5 | 82 | LANDMARK KATZ | 4.3
6.6 5.1[5.0|5.4|6.0| 7| WWDE tape gf{10| 7] 4| 2| a]| 7a|EDENs CHR | 4.8
6.6 6.2 5.0 [5.8[ 5.9 | 8| WMYK o 9| afs| 7|91 |76 |EDcE DUR | 5.8
4.5 3.6 | 4.2 [3.4| 5.6 | o WJQHAIF | 1600849 140 |16 | o | 8 | 7| 3 | 87 |coLEmMaNn TOR | 3.1
WGH 97.3
6.5|5.9|6.6 6.0 5.0 10| WG aEs a| 2| 6| 9|13 |18 | 59 | SUSQUEHANA BAN | 7.0
3.2 |3.5]3.5 [4.5] 3.2 | 11 [EaES s 12 (20 |16 |12 |11 | 7 | 70 |LANDMARK KATZ | 2.3
2.4 | 1.7 2.4 [1.7] 3.2 |12 | WXRI Ll 13 |14 |10 [11 [10 |12 | 85 | cBN ROS 1.4
3.1(3.9(3.7 2.8 3.1 )13 | WPCE s 114 | 814 [13 |12 | 8 | 90 |wriLrIs MG | 2.7
3.5(2.6(3.43.9] 3.0 14| WRAP 100 11 ] 3|11 |15 |16 |15 | 65 | TARGET MAS 3.0
| 2.4[1.8]2.1/3.0] 2515 e e 15 |22 |17 16 [15 | 9 | 75 | wNIs, INC. ROS 2.4
r
| 2.6 2.3|2.0|2.8] 2.5 16 | WSKX s 16 |19 [ 12 |14 |14 |12 | 88 | Downs CBS 1.6
=
| o.a|2.2] 1.9 1.3 1.2 [ 17 |SEEEE sl 17 |18 |18 [17 [17 |16 | 81 |EURE ROS 1.0
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 | AC TR R M 210
AOR IR o.0
1 WNOR-FM | 1 WLTY 1 WNORFM | 1 WLTY 1 WNORFM | { WWDE BM/Easy SRS 5.5
2 WOWI 2 WOWI 2 Wow! 2 WOWI 2 WLTY 2 WLTY y -
3 WMYK 3 WNVZ 3 WLTY 3 WWDE 3 WowI 3 WFOG CHR [ 1
4 WNVZ 4 WNOR-FM | 4 WMYK 4 WNVZ 4 WWDE 4 wcms-Fm | Ctry T 12 1
5 WGH-FM 5 WGH-FM 5 WCMSFM | 5 WJQIFM 5 WCMS-FM | 5 wiyalFM | Gold 2
6 WCMS-FM | 6 WWDE 6 WWDE 6 WCMS-FM | 6 WMYK 6 WOWI NIT 25
7 WLTY 7 WMYK 7 WNVZ 7 WFOG 7 WNVZ 7 WNVZ RellCC W 3.4
8 WWDE 8 WJQI-FM 8 WJQI-FM 8 WNOR-FM 8 WFOG 8 WXRI uc RSB 16.9
9 WJQFM | 9 WXRI 9 WGHFM | 9 WGH-FM | 9 WJQ-FM | 9 WPCE
10 WXRI 10 WCMS-FM | 10 WTAR 10 WMYK 10 WTAR 10 WNOR-FM
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OKLAHOMA CITY

POPULATION: 818,800

)
\5\% c% T \& \ STATION | FREQUENCY &/ s
t3 ;“; Z\ % v %;:;( FORMAT POWER S L/ Su
o\e \ e \e\ & \38 s YL/
A\NE \& \®\ > \5> > NV AR
13.3]13.9|14.3|12.5| 13.8 o R 2| 4| 2 oro o 86 NEWMARKET MEDIA| MCG |[12.0
13.412.7(12.7|11.3} 12.3| 2| YO | Odicw 00 3| 3| a4, 8| 72|CLEAR CHANNEL |HNWE [13.8
7.6| 8.1]10.0| 8.4[ 10.0| 3| KATT s 3| 3 o 2| 2| 14| 87|surrey BAN [11.2
7.4| 9.0| 4.9| 7.8/ 10.0| 4| KKNG o 6| 14| 12| 9| s| 2| 102|vew ciry CHR | 5.8
7.6| 6.2 6.5| 6.4] 7.3| s| KIOK o’ 4|l 18| 10| 11| 9| 3| 67|CLEAR CHANNEL |HNWH | 6.0
a.8| 3.6| 3.5| 3.8 s.1| 6| NKY e 701 15| 13|13 13] 6| s4|cavLorD CHR | 2.9
5.7 4.3| 4.9 a.6| 5.0] 7| KZBS S onw si 2] 6| sf10| 11| a9|zomma katz | 8.4
6.7 6.4 s.8| 6.9| 5.0| s| KRXO 10y 9| 5| a| 4| 3| 12| e8|piamonp cBs | 6.3
a.0| 4.5 3.2| 6.0| 4.7| of KLTE T 11| of s| s| 8| 9| 67|enrErRCOM ToR | 3.6
3.3| a.8] 4.0 2.5| 4.7 10| KOMA 500w 12| 8| 9| 7| 7| a| 75|p1amonD cBs | 5.7
4.6 4.4| 5.8] 6.7| 4a.a| 11| KMGL o 10| 6| 8| 6| 6| 5| 62|cuy GanNETT BAN 4.4
s5.5| 4.9) 6.2] 6.2| 3.7| 12| %EBC S 0kw 8| 7/ 1| 12|11 7| 48|INDEPENDENCE |[EAST | 4.3
3.3| 3.2] 7.2 6.3] 2.9] 13| KERW e 14| 10] 71 10 {12 15 | 135 |surrey BAN | 4.0
IR IERIERIRRIEA B S | 13| 12| 15|14 |14 | 10 | 41|SWAGGART MINI. [STR | 2.8
1.0 1.2] 1.5] 1.2] 1.1 15| KAV e 17| 19] 19| 18 | 15| 13 | 87 |BOTT -- .9
Men Women Men Women Men Women
H x 5 18- - 25-54
18-34 18-34 18-49 8-49 25-54 e E—
1 KATT 1 KXXY-FM | 1 KATT 1 KXXY-FM | 1 KXXY-FM | 1 KXXY-FM | AOR IR, 10.0
2 KRXO 2 KJYO 2 KXXY-FM| 2 KJYO 2 KATT 2 KJYO BM/Easy M 10.0
3 KXXY-FM| 3 KLTE 3 KRXO 3 KLTE 3 KRXO 3 KOMA CHR I 17 -3
4 KJYO 4 KPRW 4 KJYO 4 KMGL 4 KKNG 4 KMGL Ctry _22.6
5 KLTE 5 KATT 5 KLTE 5 KZBS 5 KMGL 5 KKNG o =5
6 KZBS 6 KZBS 6 KMGL 6 KATT 6 KOMA 6 KLTE Go . 9.
7 WKY 7 KRXO 7 KOMA 7 KOMA 7 KJYO 7 KPRW NT I 73
8 KMGL 8 KMGL 8 KZBS 8 KKNG 8 KTOK 8 KZBS ReliIcC W 25
9 KTOK 3 KOMA 9 KTOK 3 KPRW 9 KLTE 9 KRXO uc 2o
10 KOMA 10 KKNG 10 KKNG 10 KRXO 10 KzZBS 10 KEBC
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ORLANDO

POPULATION: 82€,000

Q
&
¢ ¥ /& /&/&/ &
@
Z\%\2\ T \z STATION | FREQUENCY S/ &/F/F/S/T/T i
\2\2\2\ & \3. &/&/&//&/&/ & & &/
T\ S B\%\ ¢ 6%\ FORMAT POWER /Ny /e/8/&/ F g SL/&,
2 3 $ 2 £ 2% ] y b ; : o N S QN
2\%\S\2\ %\ /) )8 )8/ )& 3 S&/4F
WWKA 923 »
12.1 [13.4 [10.0 [10.6{11.9 o iy 923 2| 8| 6| 2 o o 107 | NEWCITY KATZ | 11.0
WSSP 104.1 - .
8.29.1|7.1|7.8| 8.6 | 2| WSS 1041 5 {1111 [10 | 5| 2 [100 | Gur GannNETT CHR | 5.2
WBJW-AIF [ 950/105.1
10.4 [8.9]6.7 [6.7[ 7.7 | 3| WB 950/108.1 oo s| 6| 6| 8| 59 |NATIONWIDE BAN | 7.2
WOCL 105.9
3.514.07.9|7.7| 7.6 | a| WO 1059 6 10| 4 0 2| 3 | 93 | AMERICAN MEDIA| CHR | 8.0
9.8 (8.7|9.7 8.0 7.0 | 5| WSTF gt 3/ 7| 3| 3| 3| 6| 6s|capIToL BR. CO| REP | 5.6
3.7 4.0 4.0 |5.7| 6.2 | & | WHTQ S 7| a 0 a | 7]13 |81k EAST | 4.7
5.5/6.1|8.0|5.8| 5.6 | 7| WDBO Eo0 g [15 |15 |11 [10 | 5 | 77 | NEWCITY KATZ | 5.3
5.2|5.9|4.7 |3.9| 5.6 | 8| WHLY 108.7. al 2| 7] 8 [11| 9| 63 |GENERAL DUR | 6.0
6.8(7.07.4|7.6| 55| o| WDz iy 9| 5| 2| 5| 8|16 | 76 | SHAMROCK CoM. | MMR | 9.7
3.1[3.0[7.0 iz.0] 5.3 | 10 | WJHM o 11 3] 8| 9| 9|1 | 91 avcusTa | HNWH | 13.4
6.1]4.9]4.3[5.4] 4.8 |11 | WIYO oz 10 |19 | 9| 7| a| 4 | 70 | METROPLEX MCG | 4.7
3.9(4.3[3.3 2.7 4.3 [ 12| WWNZ i 7 12 [18 |18 |14 [13 | 7 | 92 |GUY GANNETT CHR | 3.5
0.4 0.6]3.5|0.9| 2.7 | 13| WXXO e 16 | 6|12 |13 |14 |10 [129 | cHAMPTON kP | 1.5
3.2 3.2 1.6 |3.3] 2.2 |14 | WEOQ ! 13 [13 [10 |12 [12 |15 | 59 | LITCHFIELD BAN | 3.4
2.4 2.7 1.6 |1.1] 1.8 | 15 | WWLV s 14 |20 {19 |19 |19 |14 | 68 | PASCO PINELLAS| EAST | 1.3
0.9 1.1 1.0 [1.1] 1.6 | 16 | WILN-AIF} 1520953 | 15 | 14 |20 |16 |15 |12 | 60 |ALTON RAINBOW | KEY | 1.3
5.2|3.6|1.8]0.8| 1.1 |17 | WORL 1gre 18 |12 | 14 |15 |16 |17 | 79 | WILLIE MARTIN | HNwH | .4
- | =] --] --] 1.0 | 18| WONG L s 22 {23 |23 [21 [21 |18 [235 |Q BROADCASTING | LOTU | --
Men Women Men Women Men Women AC I (7.4
18-34 18-34 18-49 18-49 25-54 25-54 AOR . 1 7
1 WDIZ 1 WSTF 1 wocL 1 WSTF 1 wocL 1 WWKA BM/Easy NN 10.4
2 WHTQ 2 WBJW-FM | 2 WHTQ 2 WWKA 2 WWKA 2 WSTF CHR I .
3 WOCL 3 WOCL 3 WWKA 3 WOCL 3 WHTQ 3 WJYO Ctry IR 1.9
4 WWKA 4 WHLY 4 WDIZ 4 WBJW-FM | 4 WSTF 4 wocL Gold NS
5 WBJW-FM | 5 WHTQ 5 WSTF 5 WJYO 5 WDIZ 5 WSSP-FM NAC 22
6 WSTF 6 WWKA 6 WBJW-FM | 6 WHLY 6 WJYO 6 WJHM NIT et
7 WHLY 7 WJHM 7 WJYO 7 WJHM 7 WSSP 7 WBJW-FM s
8 WJHM 8 WDIZ 8 WDBO 8 WSSP 8 WDBO 8 WHLY ell 43
9 WJYO 9 WJYO 9 WHLY 9 WHTQ 9 WBJW-FM | 9 WDIZ Span W10
10 WYNF 10 WSSP 10 WJHM 10 WDIZ 10 WJHM 10 WXXO0 uc I 6.4
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PHILADELPHIA

POPULATION: 4,084,900

Q
¥
2\ g \& 3 ¥ /& /&/& &
A2 \%\2\ " \g \ statioN | rreaueney /& /E/S/E/S/E /S g
S Z, 2 Z ‘\g S Q? /o /o Q‘.T Q‘.T © ¥ /2
Z\® \Z \& \ & \B%\ FORMAT POWER DiE/ T § & s5E&/&
2 o b x & /A /o / ¥/ /3 oK« /L
S\ \ & \s\ B &l EVAVETAYE ISV & SE /8
2\ % \® \%® \ o \&* /8 /%)% /& /%[ 5 Sg/aF
4.8 |6.5 7.0 |6.7] 7.9 o p - ool 3 o 3|3 |4 |1 |79 MALRITE CHR | 9.0
8.1 (7.7 7.8 [8.0| 7.7 | 2 | WMMR 933 2 |3 o 0 12 | 75 |LEGACY & SILL. | KATZ | 9.9
7.8 (7.1 8.2 7.1 7.5 | 3| Wust - 6 |2 2|26 |13 [103|TAK MCG | 10.3
8.0 |7.3|6.9 |6.8| 6.5 | a| KXW Tosg o 13 [12 [12 |10 0 49 [GROUP W GM | 5.3
7.4 7.6 |6.1]5.9]5.7| 5| WEAZ Jots s 2| 9|8]|s| 2|74 |weaz, INC. MG | 4.0
4.6 |5.9]6.3|6.6] 5.1 6| WEEN 350 14 |25 |26 |18 |18 | 6 [109 |GREATER MEDIA | MMR | 5.4
4.6|4.7|4a.8(5.8| 4.9 7| W¥SP 941 4| a| a| a| 9|17 |60 |INFINITY TOR | 7.1
5.8|5.4|5.5 4.5 4.8 | 8| WKSZ 1003 7| 8| 8| 6| 3] 3|76 |wksz, INC. HNWH [ 2.9
4.7 4.5 |a.1|4a.1] 4.7 | o WMGK S gl | 5| s | 2| 5|7 |GREATER MEDIA | MMR | 3.1
5.2 5.3]|4.4|4.6| 4.6 10| WWOB g 12 |26 |15 |15 |15 | 9 | 93 | PANACHE REP | 5.2
3.5 | 4.6 4.3 a.5] a1 [ 11| WXTU fe= 13 {17 |14 |11 | 7| 4 | 86 | BEASLEY REP | 4.2
3.3] 2.8| 3.4 | a.6| 4.0 | 12| WSM e ol 5| 71 7| 8| 8 | 66 | PYRAMID DUR 3.3
2.0| 2.6 4.1 3.a] 3.2 ] 13| WCAU 1250 10 | 14 | 18 |17 |17 | 10 | 53 | cBS cBS | 2.8
15 1] 1.0 1.6] 3.1 | 1a| W ik 1111|1314 |12 | 7 | 55| spECTACOR KATZ | 2.2
3.9 3.6| 3.5 3.6| 3.0 15| WPASFM| 1089 16| 7| 6| 9|13 |18 | 69| unrry BAN .6
2.4 2.5| 2.5| 2.3] 2.5 | 16| WiOQ ) 17 |16 | 10 |10 |11 |15 | 61| Ez MCG | 2.0
1.9] 2.1] 1.7 2.2| 2.4| 17| WELN -y 18| 30| 16 | 16 | 16 | 14 | B2 | FRANKLIN cuBs | 2.7
3.5| 3.0| 3.0| 2.3| 2.4 18| WOGL -, 15[ 10| 11|13 |14 [ 16 | 52 cBS cBs | 1.9
1.2| 1.0] 1.2 1.1 10| 19] WPAS e 21| 19] 20 |20 |21 | 19 | e8| uniTY BAN .6
Men Women Men Women Men Women AC I .5
18-34 18-34 18-49 18-49 25-54 25-54 AOR I .7
1 WMMR 1 WUSL 1 WMMR 1 WEGX 1 WMMR 1 WMGK BBnd N s.
2 WYSP 2 WEGX 2 WYSP 2 WUSL 2 WYSP 2 WKSZ BM/Easy NN 5.7
3 WUSL 3 WMMR 3 WUSL 3 WMMR 3 wip 3 WEGX CHR I 7.9
4 WEGX 4 WSNI 4 WEGX 4 WKSZ 4 KYW 4 WEAZ Clas __PX]
5 WDASFM | 5 WMGK 5 WIP 5 WMGK 5 WMGK 5 WSNI C
try . 4.1
6 WMGK 6 WYSP 6 WMGK 6 WSNI 6 WXTU 6 WUSL Gold N &
7 WIP 7 WDASFM | 7 WDAS-FM | 7 WEAZ 7 WusL 7 WXTU :
8 WSNI 8 WKSZ 8 KYW 8 WXTU 8 WEGX 8 WMMR NIT IS 4.3
9 WEAZ 9 WEAZ 9 WSNI 9 WDAS-FM | 9 WEAZ 9 KYW Sports W 3.1
10 WKSZ 10 wioQ 10 wioQ 10 wioQ 10 WSNI 10 wioQ uc RN 1.5
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PHOENIX

POPULATION: 1,683,300

Q
&
o AL
@ & s/ s/5/ &/ 6
£ \% \2\ T \g STATION | FREQUENCY /SIS RS
T\2a\2 \2 \ & B AT IETE IR IS & &/ g
z @ \ Z A  \B° FORMAT POWER w & & &/ &
“AZ\e \D \ "3 AV IR IE IR TN & L/ g
= . 3 - v, . ! : > S o x
3 \% \% \3\%S 2R of ) 3/ 3/ &) &/ & S SLYAL)
17.4 f14.1 h3.0 fi1.6 [14.0 0 TR > | s | - o o 0 101 | BUCK OWENS KATZ | 13.4
13.2 11.5 | 9.5 |9.8| 9.7 | 2 | KMEO-AF| 740960 | 4 (16 |14 [12 | 8 | 2 |106 |GrOUP W GM | 4.4
10.6 1.1 f9.5 10.7 | 9.5 | 3 | (ZZPAF | goicil \QDIQD) 3| 2| 3| 7 | 6o |narromwroe Mos | 13.8
6.3 10.2 10.5 0.3 | 8.3 [ 4 | KTAR 0 3|25 [11 |6 |5 | 3 |72 ]|pHoENIX cBs | 8.0
6.7 6.2 (7.0 7.3 7.1 | 5| KUPD Il 7] 3 0 3|6 |13 | 91 |[rrRI-CITY BAN | 11.7
3.9 (3.4 (4.4 |4.6| 6.1 6| KKLT L 6| 6| af|al|2]|a]75|pHoENIX CBS 2.9
3.1 [3.2 3.8 [4.1] a8 | 7| KOYFM | e55 51 2| 6| 8 |11 |11 | 50 |epENs CHR | 4.3
2.7 (3.7 |4.1 |2.8]| a.6 | s | KOOLFM] cas 9|10 | 8|5 |46 |72 |apams HNWH | 3.4
2.102.9 2.6 [2.0] 3.4 | o KESZ e 12 |11 7| 7|7 |12 | 76 {pUFFY EAST | 1.2
2.8 3.2 4.3 {4.1] 3.3 |10 ]| KEYI e 14 |17 |15 |15 |14 | 8 | 81 |BROADCAST GR. | REP | 3.9
3.8 3.9 4.5 4.2 3.2 [11 | KSLX o 11 |24 [ 9] 9] 9|16 |59 |cook INLET MMR | 5.3
3.1 4.1 4.3 3.9 3.0 |12 | KDKB H 7 10| 9| 5 |10 |13 |20 | 50 |sanpusky TOR | 5.0
3.0 [3.6 [2.8 |3.3] 2.0 |13 | KKER T50kw 8 | 4 |10 |14 |16 |22 | 44 |BrROADCAST GR. |REP | 4.6
AMJ- /101,
4.6 |3.0 3.2 [3.2] 2.8 |14 | KEMEMRE 12300085 113 122 |12 {11 |12 | o | 64 |ez BAN | 2.5
2.5 |2.a [2.4 [1.7] 2.6 |15 | KOOt Show 15 | 7 119 {13 |10 | 5 | 75 |aDAMs HNWH | 1.7
2.6 |1.5[1.7 [1.7] 2.0 |16 | KLFF Laeo. 17 |20 |26 |26 |22 |10 | 87 |canvon = 1.1
1.1 (0.5 [0.0 [1.0] 1.2 [17 | KVVA B 21 | 8 {13 |16 [17 {23 | 92 |BETACOM LoTU | .6
1.2 (1.0 {15 [1.2] 1.0 |18 | KOY 228 16 {21 }23 |20 [20 |14 | 44 |EDENS CHR .9
1.2 |0.9 1.1 1.4 1.0 |10 | KGRX 2350 20 |15 |16 [17 |16 |17 | 62 [pAvTONA — 1.2
Men Women Men Women Men Women AC I 2.
18-34 18-34 18-49 18-49 25-54 25-54 AOR R 10.1
1 KUPD 1 KZZP-FM 1 KNIX-FM 1 KZZP-FM 1 KNIX-FM 1 KNIX-FM BBnd Ml .0
2 KNIX-FM 2 KKLT 2 KUPD 2 KNIX-FM 2 KTAR 2 KKLT BM/Easy NN s.7
3 KDKB 3 KUPD 3 KZZPFM 3 KKLT 3 KOOL-FM | 3 KZZPFM CHR IR 17 .
4 KSLX 4 KNIX-FM 4 KSLX 4 KOOL-FM | 4 KSLX 4 KESZ Ctry P 1 2.0
5 KZZPFM | 5 KESZ 5 KDKB 5 KESZ 5 KUPD 5 KMEOFM | Gold NS 10.4
6 KOY-FM 6 KOOL-FM | 6 KTAR 6 KUPD 6 KZZPFM | 6 KOOLFM | 810 ;
7 KOOL-FM 7 KOY-FM 7 KOOL-FM | 7 KOY-FM 7 KKLT 7 KOY-FM 1.
8 KKFR 8 KKFR 8 KKLT 8 KAMJFM 8 KDKB 8 KAM»Fm | NIT IR 1 1.5
9 KESZ 9 KAMJFM 9 KOY-FM 9 KMEO-FM | 9 KOOL 9 KOOL Span B2
10 KTAR 10 KDKB 10 KOOL 10 KooL 10 KFYI 10 KUPD
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PITTSBURGH

POPULATION: 1,964,400

F\ &
| g
@ S
2\ % \G \n \z N/ |
\Z\2\2\2 &, STATION | FREQUENCY & /o a & [ |
Z\S\% \© = \B2\ FORMAT POWER Y /S L S & /&4 |
o \g\ 3 \e\ S \Ba s s& fof |
@ ® *® ® o %3 VAN |
|
KDKA | 1020
14.3[13.2 [15.4 [16.9]13.4 o o 18g0 GROUP W GM | 12.6 |
WBZZ 93.7 |
1.3 (9.7 [10.3 [10.4| 8.4 | 2 | WB §27. EZ BAN | 10.8
8.2 [10.3 | 7.4 |7.7| 8.2 | 3 | WSHH B 5|1 |11 | 9| 6| 2 [101| rRENDA EAST | 7.2
5.6 | 5.7 | 5.4 |6.4| 8.0 | a | WDVE 1035 3| 2 o o a |10 | 83| crear aMercan| cir | 9.4 |
3.4 5.8(5.4 [5.6] 6.1 | 5 | WWSWFM 945 6| 6| 5| 3 o 3 | 76 | SHAMROCK BR. | MOG | 5.2
3.6 [3.2 4.0 |3.6] 5.0 6 | WTAE geee 4/20{13 |11 |11 | 6 | 61| HEARST KATZ | 4.1
3.1|4.0]3.0 [4.8| 4.9 | 7 [MT $&2 8|13| 6| a| 5| 4| 91|wLry INC. DUR | 2.7
5.2 | 5.6 [ 6.2 |6.3| 4.6 | o [ANEEERINLIGS 10 3 3| 5| 9111 | 93| SHERIDAN HNWH | .9
WDSY 107.9
4.2 (4.1[3.5 3.7 4.5 | o | A i 11| 5[1 [10 | 8| 5 | 95| ENTERCOM cBs | 5.2
4.913.6 3.8 [4.7] 4.4 |10 | WHTX goye 71| 7| 6| 7| 7| 66 |HERRST KATZ | 3.0
WJAS 1320
3.2 (3.6 [3.8 2.9 4.2 [11 | WA s 13 [18 {25 [24 [16 | 8 [105 | RENDA EAST | 2.0 |
5.5 [5.4 | 6.4 |5.5| 3.6 |12 | WMYG e 9| 8| a| 8 |10 |14 | 66 | BENNS MMR | 5.9
,F
2.2 2.9 2.9 |1.9] 2.2 |13 | KQV e 12 [23 [20 |20 |19 |12 | 54 | cALVARY -- 1.7
> wYDD 104.7
2.2 | 3.1 (2.0 [2.9] 1.9 14 | WY 1058 14 | 4| 8|12 |14 |25 | 49 | GATEWAY ROS | 2.2
WMXP 100.7 =
1.1 1.3 1.7 fo.7 | 1.7 |15 | W Jas 15 7| 9[13 [12 |20 | 51 | PENN MEDIA 1.5
0.3 (0.5 (0.7 [0.6| 1.1 |16 | WYTK g 31 |26 | 14 [14 (13 [17 |205 |WASHINGTON BR | DOME | .6
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AC TSRS 2 ¢
1 WDVE 1 WBzZ 1 WDVE 1 WBZZ 1 WWSW-FM | 1 WBZZ AOR I 5.0
2 WMYG 2 WAMO-FM 2 WWSW-FM | 2 WLTJ 2 WDVE 2 KDKA BBnd N 5.2
3 WWSW-FM 3 WLTJ 3 WMYG 3 WAMO-FM 3 KDKA 3 WLTY BM/Easy S o.2
4 WB2Z 4 WWSW-FM | 4 wBz2Z 4 WWSW-FM | 4 WHTX 4 WSHH CHR . 0.3
5 WAMO-FM | 5 WDVE 5 WHTX 5 WSHH 5 WMYG 5 WWSW-FM | Ctry I
6 WHTX 6 WHTX 6 KDKA 6 WHTX 6 wWBZZ 6 WHTX Gold [ KX
7 WYDD 7 WMYG 7 WLTJ 7 KDKA 7 WDSY 7 WDSY
8 WMXP 8 WDSY 8 WAMO-FM | 8 WDSY 8 WLTJ 8 WAMO-FM Sg I 7.2
9 WTAE 9 WYDD 9 WTAE 9 WDVE 9 WSHH 9 WDVE - 46
10 KDKA 10 WMXP 10 WSHH 10 WMYG 10 WTAE 10 WTAE
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PORTLAND

POPULATION: 1,334,200

Q
V.
@
& ¥/ ¥/ ¥/ X/ X/ 9
2\2\2\ T \z \ STATION | Frequency §/IT/S/S/S/ ~ 3
«\ Z 2 Z 7% e g S/ &/ & &/ & < &/ F
Z\2 \Z \® \ ¢ \B:\ FORMAT POWER N YEYE; < s</ &
F\® \ 0 \Z\ T \5Y ~/ S/ ¥ e s Fg/°¢
e\ \g\2\ B \& IR o ST
8.0 [10.8}9.1|9.3] 8.2 o el TS 000 3| 4|11 | 69| GREAT AMERICAN| KaTZ | 11.8
KXL-FM 95.5
5.9|5.4|4a.9[5.7] 7.7 | 2| KX 955 gl 9|1 ]| 2 |12 ] kavE-smITH MG | 3.3
KXYQ 105 1 =
5.3/6.7 (5.6 [8.0] 7.3 | 3| KXI 1061 21 2| 2| 4 12|13 | 74 | payToNa BAN | 9.6
6.9/ 6.9[6.57.2] 7.1 a| KINK o' 5|1 3 00 5 | 86 | KING MMR | 6.8
4.6 |a.a]|7.2|6.0| 6.6 [ 5| KKCW i 3| 3| s| 2] 2| 6| 70| TrompER DUR | 4.9
| 7.9]5.9]6.9|7.3| 6.2 6| KXt B al21 |15 13| 8| 2| 67| xaveE-smrTn MG | 5.3
I
| 5.7017.6]6.3|5.7| s.5| 7| KEX e 6|23 |1a| 9| 6| 3| 75| creaT aMErICAN| KATZ| 5.3
KUPLFM | 985
5.9/6.4[5.7|8.1] 5.2| 8| KU 98.5 o 7] | 7] 3|@)| e |scrires Howaro| Ban | 5.5
KGON 92.3
5.6(4.5]|5.0[5.0] 4.6 | 9| K& A 7| a| 6| 6| 912 | 64 |ackerLy HNWH [ 7.4
KMJK 106.7
5s.1|4.2]5.2|5.2| 4.3 [ 10| KN 1067 12 16| a| 5| 5|15 | 74 | EncEL CHR | 5.3
KYTE-FM 101.1
5.3/ 2.8 3.1|3.8| 3.6 | 11| KY foLt 10| 813 12 |11 | 8 | 56 | HENRY CHR | 3.5
2.4 4.5|4.7]3.9| 3.0 )12 | KKSNFM} ozi 13| 6|12| 8| 7| 7 | 64 | HERITAGE EAST| 3.4
3.65.1]4.1]3.7] 3.4 | 13| KYTE S 14 |13 |19 |18 |17 | 9 | 81| HENRY CHR | 2.3
KZRC 1010
0.0 0.0| 0.6 0.0 2.6 | 14| KZH o 23 10| 7|10 |15 |23 |251 | pAYTONA BAN .9
KPDQ-FM | 937
1.5 1.7 1.8 1.5| 2.2 |15 | KP o\ 15 [ 15|21 |17 |1a [ 10 | 63 | sALEM -- 2.3
KGW 620
a.9|4a.1|3.1|1.8) 2.1 16| KS 620 1101 | 8|14 |13 |16 | 35| kING MMR | 2.1
KWJLFM [ 905 '
3.5[3.1)3.4]2.3 1.6 17| KW 9905 16 |24 | 16 |16 [16 | 14 | 56 | PARK REP | 3.5
KBMS 480 - e
0.0/ 0.0 0.8]0.5| 1.6 |18 [~ e 22 5|11 |15 |20 | 20 [120 | CHRIS BENNETT -
0.9 1.1 1.0 1.3[ 1.0 19| KUPL i 20 {19 20 |20 |19 | 17 | 69 | scriPPS HOWARD| BAN .9
Men Women Men Women Men Women AC T 2.1
18-34 18-34 18-49 18-49 25-54 25-54 AOR I .3
1 KMJK 1 KKCW 1 KINK 1 KKCW 1 KINK 1 KKCW BBnd W34
2 KKRZ 2 KKRZ 2 KMJK 2 KINK 2 KMJK 2 KINK BM/Easy I 77
3 KGON 3 KINK 3 KKRZ 3 KKRZ 3 KKCW 3 KUPL-FM CHR I 155
4 KXYQ 4 KXYQ 4 KGON 4 KXxYQ 4 KGON 4 KKRZ Clas s
5 KINK 5 KGON 5 KXYQ 5 KUPL 5 KKRZ 5 KEX Ctry i
6 KZRC 6 KMJK 6 KKCW 6 KGON 6 KKSN g Gold [N °-¢
7 KKCW 7 KZRC 7 KKSNFM | 7 KMJK 7 KUPLEM | 7 KKSN T —p
8 KGW 8 KBMS 8 KZRC 8 KEX 8 KEX 8 KXL , -
9 KYTE-FM 9 KUPL-FM 9 KEX 9 KXL-FM 9 KXL 9 KMJK Rel/CC 22
10 KXL-FM 10 KXL-FM 10 KXL 10 KKSN-FM | 10 KYTE-FM | 10 KYTEFM J uc M6
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PROVIDENCE-WARWICK-PAWTUCKET

POPULATION: 1,259,400

A2 \2\¢ \® \ STATION | FREQUENCY >
A\A\2 \Z2\Z @. S8/ s
ZA® \% \& \¢ Be\ FORMAT POWER SC/&
(( > @ » < 2% é\é} ;béy

2\% \% \2 \% &3 8/ %8/ 3/ ST
13.5 [15.4 [16.8 [14.3[12.8 a WPRO-FM | 92.3 ]0“ a aa 3 | 85 |CAP CITIES/ABC | BAN | 14.7
CHR 39kw
WLKW 101.5
11.3 [10.5 [12.4 | 8.0| 8.9 | 2| WL 101 3|1515| 7| 5 0 105 | WILKS/SCHWARTZ | CHR | 7.0
WHJY 94.1 2
9.7 8.4[7.9]8.2] 8.a| 3| WH gat 2| 2| 2| 2| 2|11 | 88 |FeDERAL KATZ | 10.8
5.6 4.0 5.4 4.0 6.1| 4| WSNE 93.3 al1a| 3| 3| 3| a| 84 |BECK-ROSS EAST | 6.7
AC 50kw
6.3|6.0|4.9/6.1| 6.1 | 5| WWL 105.1 6 7| a| a| 4| 2| 91 |T™M2 MCG 4.6
AC 50kw
7.116.7[6.316.9] 5.3 6| WHI 920 5 (35|16 [12 | 9| 5 | 79 |FEDERAL KATZ | 5.8
5.0|5.7|4.4|4.8| 3.6 7| WPRO 830 7116|2114 |11 | 6 | 59 |CAP CITIES/ABC | BAN 3.6
1.8 2.7 1.7 1.7 3.0 8| WMYS T 11(33| 9| 8| 6| 7 | 88 |HALL -- 1.9
3.3|2.7|2.2|3.8| 2.8 | o WBRU el 8| 3| 5| 5| 8|19 | 54 |BROWN BC SERVICE| MMR | 3.3
1.5|3.3|2.2|1.9] 2.6 [ 10 | WHIM ey 19 |37 |28 |16 |13 | 9 |129 |EasT provipENCE |K/P | 2.1
1.6 (1.3 2.1 2.3] 2.4 | 11 [EEHAE 240 13 |25 | 36 [33 |29 [ 10 [100 |TMZ MOG | 1.2
2.0 | 2.2 2.1 | 2.6 2.3 | 12 [ o 10 (12| 7| 6 |10 |17 | 68 |WESTERLY DUR | 2.0
1.0 2.3] 2.7 | 4.0] 2.3 [ 13 [REEES L) 9| 6|1 10| 7| 8| 65]|cBS cBS | 2.2
0.8]0.9|1.7|0.8] 2.0 [ 12| WZLX (g 17 10| 6 | 9 {12 |29 | 96 |COOK INLET CHR 1.9
2.2 | 1.2]0.7|2.5] 2.0 | 15 | WBSM Lo 22 |28 |32 [32 |24 [14 [125 [SAGE CHR | 2.6
1.100.9] 1.2 1.1 1.8 | 16 | WPLMFM | s5.1 [16 |40 {31 {30 [35 |13 | 87 |PLYMOUTH -~ .9
0.0 {0.00.3|2.3] 1.8 |17 | WWKX s 14 | 5| 8|11 |23 |39 | 80 |ocEAN sraTE REP | 4.1
1.2 |0 1.2 | 1.1 1.6 | 18 [IEEES ] 12| 4|10 |13 |17 [21 | 66 |[ARDMAN EAST | 1.8
| -
1.2 1.4 2.1 [1.5] 1.3 10| WBZ %0 21 |22 |35 |26 |25 [15 | 80 |[GROUP W GM | 1.6
1.1 1.2 1.4 jo.6| 1.2 |20 | WICE e 18 |27 |25 |15 |14 |12 | 60 |BEAM REP .7
0.7 [ 1.5 1.0 [ 1.1] 1.1 [ 21 | WALE e 28 [ 18 |39 [37 |37 [35 |106 [NORTH AMERICAN | MCG .5
1.7 | 1.1 1.2 [ 1.2] 1.0 | 22 [SEEEEE g 24 |21 |23 |21 |18 |16 | 82 |[SCONNIXK DUR | 1.0
1.0 0.6 |0.6 [0.8] 1.0 |23 | WBCN o 23 |13 |11 {17 |15 |31 | 60 |INFINITY TOR .4
Men Women Men Women Men Women
ST SRR CorR g 20,
18-34 18-34 18-49 18-49 25-54 25-54 AC 2041
ISP AR
1 WHJY 1 WPRO-FM | 1 WHJY 1 WPRO-FM | 1 WHJY 1 weroFm | AOR 145
2 WPRO-FM | 2 WHJY 2 WPRO-FM | 2 WWLI 2 WLKW 2 wwul BBnd HEE42
3 WSNE 3 WSNE 3 WSNE 3 WSNE 3 WPRO-FM | 3 WSNE BM/Easy NN s.9
a4 WZLX a4 WwWL| 4 WwLl 4 WHJY 4 WSNE 4 WHJY CHR R 14.4
5 WBRU 5 WBRU 5 WWRX 5 WMYS 5 wwLl 5 WMYS Ctry B 3.6
6 WWRX 6 WWKX 6 WZLX 6 WBRU 6 WODS 6 WLKW Gold s
7 wwLl 7 WMYS 7 WBRU 7 WLKW 7 WWRX 7 WODS NIT Pr——
8 WBCN 8 WWRX 8 WLKW 8 WWKX 8 WBRU B WHJJ ue . :
9 WWKX 9 wWzou 9 WODS 9 WODS 9 WHJ 9 WHIM Wis
10 WODS 10 WXKS-FM |10 WHJJ 10 Wzou 10 WICE 10 WBRU

RzR RATINGS REPORT VOL. | '89 B 177



" RIVERSIDE-SAN BERNARDINO

POPULATION: 1,074,800

Q
- G
w A
L ¥ /& /& /& /& /& /8
2 \% \Z \S \g \ STATION | erequeney /& /& /&/S/S/S/.° VRN
T\a \2 \Z2 \ & G- /& /& /& J& /& /& 3 & /S
z Z \& \ ¢ ®B:\ Formar POWER i & S < /&
A\ \% \D \7. o /NSy /RS /S /T s NEYAL
& - 2 . 2 "y 7 , : : o PGS
2\3 \3 \% \ & &2 ARV AIANLVENE, 3 W AT
7.3 |8.1|8.1|5.6] 8.0 ° Keyo e, 5 [34 |34 |15 | 8 0 134 | HENRY KATZ | 3.0
T T
7.0 | 7.4 |6.3 |8.9]| 7.7 | 2 | KGG! 991 QOO O :| ;| o rerieawmnn|us 115
1SS M |
5.0 4.8 (5.4 [6.5| 5.8 | 3 | KRTHFM | 1011 3 (10 5|2 (@) 2|71 |reo cenerar | rep | 5.4
S " -
6.2 6.0 6.0 |4.8|5.3 | 4| KISFM | 1027 2| 2| 4|5]|5|6|e61]|canmerr MG | 7.5
5.7 [4.1 [ 4.5 [3.6] 4.7 | 5| KCALFM | 967 9| 9| 2|3|a 1 |s8s|ser TOR | 6.3
4.2 (5.9 5.1 |5.6| 4.4 | ¢ | KLOS €3 Tiw 6 | 8| 3| 4| 3|14 |75 ]|cap crries/asc| xarz | 9.4
R e T .
3.6 4.1 |4.1 3.6 3.5 ] 7| KOS 19%iw a4 |11 | 6|6 3]|53]co CHR | 3.5
(Tl T KNX 107
2.6 [3.2 (3.2 (2.8 3.5 8| Nows Sohw 10 [36 |18 |21 [1a | 7 | 67 |cBs cBS | 3.1
3.7 |2.8 3.2 |3.2]3.4 | o X Sotw 7 (20|15 |8 | 7]| 458 |cox CHR | 2.5
2.0 11.5 2.6 |1.8] 2.7 |10 5590 5%k 13 3| 6] 9 (22 |46 74 | INFINITY TOR 4.3
1.3 2.2 )2.4 (2.3 2.4 |11 ggnﬁM oo 17 (41 |28 |31 |33 |18 | 96 | HENRY KATZ 1.3
- BIG i
2.3 2.5 [2.3 |2.0] 2.4 |12 | K& 108w 11 {16 |16 |12 [10 | 8 | 56 |BONNEVILLE INTL| CBS .9
- P KCKC 1350
2.8 2.6 4.3 |5.1] 2.3 13| cry 5 5kw 16 [19 |27 |24 [17 | 9 | 82 |RIVERDINO HNWH | 1.5
KwWDJ 92.7
1.0 [2.1 1.7 |2.2] 2.3 |14 | cwy Jhw 18 [17 [12 |14 [13 |10 [100 |RIVERSIDE cou. | BAN | 1.2
KDIF 1440
1.2 (0.6 [0.0 [1.2] 2.3 |15 | cuy Thw 25 | 7| 7| 7 |12 |22 |146 |1NLAND EMPIRE | KT-H | --
KOLA 99.9
2.6 [3.1 2.6 [1.6]| 2.3 |16 | chr 37hw 8| a| 8|1 |18 |28 | 42 |koLa, INC. BAN | 2.9
1.0 [ 1.2 [ 1.1 [1.2| 2.0 |17 | KOXFM | g21 15 (37 ] 9 |10 [ 9 |15 | 72 |cBS cBS | 1.0
1.6 [2.1 1.0 [1.5] 2.0 [18 | KWV Sicw 14 |45 |14 |13 [11 {11 | 64 |METROPOLITAN |BAN | 1.9
2.3 2.7 [2.0 [2.1] 1.6 |10 | KEWR 1988 12| 5 |10 [16 |28 [41 | 43 |EMMIS HNWH | 3.5
I N Kl 00.3
1.8 0.8 1.2 |1.4] 1.4 |20 | KOO 5 20 (14 |19 |18 [15 |13 | 65 |WESTWOOD ONE | HNWH | .8
P — - —
KABC 790
2.3 2.0 [ 2.3 [2.5] 1.3 |21 | Tk Skw 23 |44 |25 (30 |29 |34 | 69 |cAP cITIES/ABC | KATZ | 1.2
] KRLA 1110
0.6 0.5 0.8 |0.6] 1.3 |22 | Gow 50-20kw 27 |13 {24 [19 |16 |12 | 86 |GREATER MEDIA | MMR .2
R KJol 98.7
0.4 0.6 |0.4 [0.3]| 1.2 |23 | BEz 75kw 34 |25 |38 |36 [38 |21 [102 |commanD BAN X6
1.7 {0.9 | 1.1 [1.9] 1.1 |20 | KCAL 5o 22 |23 [13 [17 |21 |16 |57 |sEr LOTU | --
—— s
0.7 [0.3 [1.1 |1.a| 1.1 |25 | KMEN g 24 [42 |21 |20 |19 |25 | 62 |AMERICAN MEDIA | McG .9
u N 05.5
0.6 0.3 |1.1 [0.a] 1.1 |26 | KNAC [ Cstw 1290 | 6 [17 |22 |43 |48 | 81 |FLAGSHIP K/P .8
|E— e —
3.0 2.9 |2.3 [1.0| 1.0 |27 | KS&H Soiw 19 12 |30 |25 [24 |20 | 48 |MAJOR MARkET |EAST | .7
AR Sabi
KNTF 93.5
2.3 1.8 1.8 [1.5] 1.0 [28 | cwy Skw 31 |43 |33 |28 |25 [19 | 82 |BEST -- 1.8
4 KZLA 93.9
1.2 1.6 | 1.5 |1.7| 1.0 |20 | ciy 40w 36 |46 |20 [23 |20 |26 [106 |MALRITE EAST | 1.6
| KFACFM | 923
1.3 (1.0 0.4 [0.4] 1.0 |30 | Cis S5iow 26 |21 |39 |29 |26 |17 | 62 |crassic McG | 1.1
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ROCHESTER

POPULATION: 832,200

Q
\ 5
% e \ & ¥ /& /X é&
\2\3\% T \& \ STATION | rReauency /§ /& /& A7 s FON
Z\3 \% \® \© \B2\ FoRmar POWER §'¢ L v /& & $&/E
- - . 2 - Dy N © N o &
. \zo . RN Q &
2\% \%\% \ o \&3 S/ S FE)3F
WCMF 96.5
13.7 |15.2 6.0 [16.5 [17.1 o b 2 i 2] 2 o STONER TOR | 19.7
WPXY-AIF | 1280/97.
14.4 14.9 [13.4 a.5[12.4 | 2| W& LABQ/TS io o 2| 2| 5| 8 | 78 |pyramMIiD MMR | 14.4
WBEE 92.5
8.4 7.7 11.3 [7.9/ 9.6 | 3| &5 2 6 |13 5| 5|3 o 111 | HERITAGE MEDIA| KATZ | 7.1
. ; WVOR .
11.119.4 9.6 |8.2| 9.2 4| W 0 o 34 4| 3| 2| 2| 74 |LINCOLN GROUP | MCG | 10.7
8.2 8.7 [10.7 |8.9( 8.5 [ 5 | WHAM L 4 (12| 8| 8| 7| 3| 79 |LINCOLN GROUP | MCG 7.0
6.0 (6.4 6.1 6.9 7.8 | 6| WRMM k] 5| 7| 3| 4| 4| 5 |8s2|DorroN CHR | 5.9
8.0 [6.9]6.4 |6.2] 5.9 | 7| WISH i1 8 [15 |10 | 9 | 9| 4 | 97 |GREAT LAKES REP | 3.6
WDKX 103.9
3.9 (5.9 /3.9 |4.6| 4.6 | 8| [C Tokw 9136|7810 |79 |monroE ROS 8.5
WKLX 98.9
| 5.8 14.5]4.0[7.014.3 | 9| Gom 20kw 76| 7|6 |6 | 7 | sa|onTARIO SHORE | DUR 4.9
1 WEZO 990
[ 2.7 3.2 2.9 (2.2]3.4 [10]| Mo 52, 5kw 10 |18 [17 |10 [10 | 9 | 92 |DORTON CHR 1.4
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AC I 255
1 WCMF 1 WCMF 1 WCMF 1 WPXY-FM | 1 WCMF 1 WVOR AOR I 71
2 WPXY-FM | 2 WPXY-FM | 2 WVOR 2 WCMF 2 WVOR 2 WBEE BBnd N34
3 WBEE 3 WRMM 3 WPXY-FM | 3 wRMM 3 WBEE 3 WRMM BM/Easy I s.o
4 WVOR 4 WVOR 4 WBEE 4 WVOR 4 WRMM 4 WCMF CHR N 1 2.4
5 WRMM 5 WDKX 5 WRMM 5 WBEE 5 WPXY-FM | 5 WPXY-FM | oy e——— )
6 WDKX 6 WKLX 6 WKLX 6 WKLX 6 WHAM 6 WKLX ry 9.6
7 WHAM 7 WBEE 7 WHAM 7 WDKX 7 WKLX 7 WDKX Gold B a3
8 WKLX 8 WZSH 8 WDKX 8 WZSH 8 WDKX 8 WZSH uc I 16
9 WMJQ 9 WHAM 9 WZSH 9 WHAM 9 WZSH 9 WHAM
10 WGR-FM 10 WMJQ 10 WGR-FM 10 WEZO 10 WEZO 10 WEZO L_
Add impact to your format via satellite.
Radio remotes are exciting for listeners..
and good business for advertisers. Your
station probably has all of the facilities
needed to receive a remote satellite
transmission...from almost anywhere in
the world through IDB’s services.
Start going places with IDB!
1-800-IDB-COMM
@ IDB COMMUNICATIONS
GROUR INC.
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SACRAMENTO

POPULATION: 1,157,300

Q
&
< o \ & - Y/ e/ X/ &/ X $
2\ 32\2\ » \& STATION | FREQUENCY s/ &/Ss/s/5/ 5/ &S
Z\A\Z\%\ € \32 e/&/ I/ /) &) & & &/ 8
z o Z w c \3® FORMAT POWER & v/ v/ § & O L/ £
- » @ » W Nk = XS/ R/ © ©/ o g‘\' 4\.\‘3 *q,ég
- - - Y , -
s\ \%\2\ %\ S/ ) BB S 9 FE/ o8
8.3|8.9|7.8|8.8| 8.8 o i Loge 29[| 9]e 0 83 | GROUP W GM | 8.5
0 7. . . . ‘ KRAK-FM 105.1
8 515.5]9.00 7.1| 2| KR 15 6| 6| 7 o 2| 3| 85 | EZ KATZ | 8.4
10.1 [11.4 .7 . . KCTC 96.1
8 7.5 7.0 | 3| KCT 981 7| 8|12 |12 | 7| 2 | 87 | TRIBUNE CHR 3.4
1.1 . . . . KQPT 100.
0.0 [ 2.7 | 4.3 7.0 | 4| Kai 100.5 g|10]| 5| 3 0 4 | 89 | DUCHOSSOIS REP 5.2
.0 <1 . . . KXOA-FM 107.9
8 8 6.916.8| 5.9 5| K 107.¢ 3|1 7| 4| 2| 3| 6 | 58 | BROWN BAN 5.3
— 4 o ¥ - - g G A e
. - 5 s . KRXQ 93.7 -
4.1/6.7 /5.8 5.8 5.8 6| KRX 93.7. 9| 4 0 5 |12 |20 | 77 | FULLER-JEFFREY| TOR | 10.4
4.7 /4.0 5.4 |5.3| 5.5 | 7| KROY ga0° 4 0 6 8| 9|15 | 65 | GREAT AMERICAN| HNWH | 4.6
6.4 . . . . KSFM 102.5
5.116.2 |5.6| 5.2 | 8| KSF 102. 0 3| 3] 7 |11 |16 | 49 | GENESIS MMR 8.8
. . . . . KZAP 98.5
7.27.0 7.3 |6.2] 5.2 | 9| Kz 98.5 10 |13 2| 4|5]| 9 | 68 |NaATTONWIDE MCG 7.0
2.2 .7 . B . KHYL 101.1
2 4.1 |4.2{ 5.1 [10 | KH 1or1 1M |11 | 9| 6| 4| 7 | 68 | PARKER EAST | 5.6
A .4 . . K KRAK 1140
3 3 3.4 13.5) 4.2 [ 11| KR 1140 13 |16 |14 |13 | 8 | 5 | 78 |EZ KATZ | 2.8
. . . . J KWOD 106.5
6.2 6.5 4.6 3.5]| 4.1 [12 | KW 196 5| 2| 8 |10 [14 |18 | 49 |ROYCE INTL cBS 3.9
3.0 [3.7 [ 3.1 3.0 3.3 [13 | KAER S, 5 110 [11 [10 |17 | 59 [Grour w G/M 3.9
KXOA 1470
2.1 (1.9 j2.8 |2.5| 2.7 [14 | KXO 1470 15 |25 |23 (20 [19 | 8 | 86 |BROWN BAN .9
1.9 [1.8 1.5 [1.2] 2.0 [15 | KRCX 2und 20 (18 |13 |14 |13 |10 (123 |FULLER-JEFFREY | LOTU | .7
1.7 (1.0 1.4 |1.8| 1.6 |16 ,'390 lds 16 [24 |21 |18 |17 {11 | 54 |CAP CITIES/ABC | BAN 1.8
1. . . . . KGNR 1320 .
1]0.9 (1.4 [1.5] 1.4 [17 | KGI 132 14 |15 [18 |15 [15 |12 | 42 |TRIBUNE CHR .8
. . . . KSMJ 1380
2.3 1.0 [1.6 [1.1] 1.3 [18 | KSH 138 17 [21 |15 [16 |16 [13 | 53 |GENESIS MMR .8
0.5 0.8 |0.7 [0.7] 1.0 [19 ﬁfsﬁc ] 23 |23 |25 (25 (23 |14 | 77 |RKO GENERAL REP .7
Men Women Men Women Men Women AC —Tr
18-34 18-34 18-49 18-49 25-54 25-54 AOR I 10
1 KRXQ 1 KROY 1 KRXQ 1 KXOA-FM 1 KZAP 1 KQPT 8Bnd W37
2 KZAP 2 KSFM 2 KZAP 2 KRAK-FM 2 KRAKFM | 2 KXOA-FM BM/Easy I 7.0
3 KXOA-FM | 3 KQPT 3 KRAK-FM | 3 KQPT 3 KQPT 3 KRAK-FM CHR e 4.5
4 KSFM 4 KXOA-FM 4 KHYL 4 KROY 4 KHYL 4 KHYL Ct I 1.3
5 KHYL 5 KZAP 5 KQPT 5 KSFM 5 KFBK 5 KCTC ry; ’
6 KQPT 6 KRAK-FM | 6 KXOAFM | 6 KHYL 6 KXOA-FM | 6 KFBK Gol R 73
7 KWOD 7 KAER 7 KFBK 7 KCTC 7 KRAK 7 KROY NAC N 7.0
8 KRAK-FM | 8 KRXQ 8 KRAK 8 KWOD 8 KRXQ 8 KZAP N/T I 0.4
9 KAER 9 KWOD 9 KSFM 9 KZAP 9 KCTC 9 KAER Span M 20
10 KROY 10 KHYL 10 KWOD 10 KAER 10 KSFM 10 KSFM
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Q
&
2\ ¢ \% 5
Z\3 \2 % \& \ STATION | FREQUENCY &/ & er ¥/ s
2 \Z \® \ ¢ \22\ FORMAT POWER sl & S&/ &€
2\ \D SERVAS 3/ S ry L/ Sg
- 7 ; e
® 5\ % & S FE/IF
121.3 23.5({17.1 o R fit8o CcBS CBS | 18.6
KSHE 94.7
9.9(10.0 9.9| 9.9 | 2| Kst 97 EMMIS KATZ | 13.2
KEZK 102.5
7.1 6.9 7.0| 8.4 | 3| KEZ 1925 ADAMS MMR | 5.1
*3.8] 5.3 5.6 6.8 | 4| KSD Yok s| 6| 2 2| 3| 9| 79| GANNETT MCG 5.7
8.2 7.0 5.6| 6.5 | 5 [N 1072 10| 2| 3| 4| 9|12 |[114 | KEYMARKET CHR 9.9
| I —
4.9 6.0 5.4/ 5.8 | 6| KLOU 1 %N 3 01 s| 6| 7| 5| 61|cBs CBS | 5.7
— 4 . -
4.2| 5.4 5.3| 5.8 | 7 [CHEEEERE S 8| s| 1| 8| 5| 3| 83|HERITAGE MEDIA| BAN | 6.3
3.9 5.0 2.9| 5.1 | 8| KYKY ;o 7| 8| 4| 5| 6| 6| 713|Ez MMR | 5.2
- 4 s -+
3.0 3.0 3.7} 3.6 | o| WKBQ L 6| 3| 6|1 |14 |17 | 47 | MACDONALD REP | 5.8
e e
3.2| 2.0 2.5| 3.5 | 10| KBJY oo 9(13] 9| 9| 8| 4| 59| RICHARD MILLER| BAN 2.6
1.7 1.8 3.0| 2.4 11| WKKX L 1124|1311 [10 | 8 | 73| GATEWAY RADIO | -- 2.2
2.1| 2.2 1.6 2.0 12 RS 5P 19|15 | 16 |13 |11 [ 10 | 95| unITY K/p | 2.4
- - ——t—— =ap=—
2.6 2.0 1.5] 1.6 | 13 [SREAAY AR 13| 26| 10 |12 |12 | 22 | 58 { RIVER CITIES | TOR .8
e ———
0.0[ 0.9 1.7] 1.6 | 14 JUESRE oo 1211012 |14 |13 |20 | 53| LEWIS TOR .8
— 4
1.8 1.6 1.7] 1.4 | 15 |EEESH 2w 14 23|26 |20 |16 | 11 | 51| GANNETT MG | 2.0
— — % — 4+
1.4 1.1 1.2 1.4 16| WESL a0, 23| 12| 22|21 |19 |15 | 97| wiLLIs K/P .5
—
1.2{ 1.3 1.1 1.3 | 17 [RERECIRI R ge 15|19 18 |19 |17 | 1a | 49| Lews cMBS | .6
+— B G 2 e 1
0.5| 0.5 0.6/ 1.3 | 18| KXOK iy 17 | 22| 21 |22 |22 | 16 | 57 | CHESTER HNWH| .5
il el -
2.0| 1.0 1.5| 1.1 | 19| KGLD 150 16 | 14 [ 19 [ 15 |15 | 13 | 48 | CHASE REP | 1.0
-4 — - 4+
et [ 18| 7| 14|17 21|25 | 50| untTY k/p | 1.8
Men Women Men Women Men [ Women _
18-34 18-34 18-49 18-49 25-54 25-54 | AC 10.2
1 KSHE 1 KSHE s o e | mmn et —
1 KSHE 1 KSHE 1 KMOX 1 KMOX BM/Eas 8
I s
2 KSD 2 KMJM 2 KSD 2 KYKY 2 KSHE 2 KEZK | opn y Ty
3 KMJM 3 KSD 3 KMOX 3 KMJIM 3 KSD 3 KYKY | '
4 KMOX 4 KYKY 4 KMIM 4 KSD 4 WILFM s wiem | Clas H13
5 KYKY 5 KLOU 5 KLOU 5 KEZK 5 KEZK 5 KSD Ctry EiERR O 5
6 WKBQ 6 WKBQ 6 KYKY 6 KLOU 6 KLOU 6 KSHE ‘ Gold UISTETR SR G 7
; KwLOU 7 KEZK 7 WILFM 7 KMOX 7 KYKY 7KOoU | NIT LR T (5.4
MRY 8 KRJY 8 KEZK 8 WIL-FM 8 KRJY 8 KRJY RellcC W14
9 KEZK 9 KSTZ 9 KRJY 9 KRJY 9 KMJM 9 KMJM uc r— T
10 WILFM | 10 WILFM | 10 WMRY 10 WKBQ 10 WKKX 10 WKKX ’
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SALT LAKE CITY-OGDEN-PROVO

POPULATION: 999,300

&
&
§ 3 /5 /&/&/ &
(@) < X F
2\%3\2\3 \s STATION | FREQUENCY $/S/S/S/s/ s/ RS
a\Z\2\2\Z 5. &/ &/&/&/&/&) & 3 SE&/8
'{1( D)) % AR %h;( FORMAT POWER §, V) /&/ 3 &é‘/ l\\OQ‘L Q@Q@
5 i 4 = ‘ k4 ; ‘ : 3 ¢ < X > X
a\2 \3 \&\ % \23 S/ 8/ 3/ 8 /&) K/ S o S&g/38
11.0] 9.8} 7.9/ 7.0[10.0 o Re! 1ele s| 7] of a4 2 o 87|SIMMONS FAMILY |CBS | 4.0
10.8| 8.9| 9.0 11.4| 9.6 | 2| KKAT b al 6| 3 0° 2 | 83|BROWN BAN [10.4
7.2| 7.8[10.6| 9.3 7.9| 3| KISN i 3| 2| 2| 2| 4| 9| 67|SUN MOUNTAIN [MCG | B.1
7.8| 8.4 9.3( 8.3 7.3| 4| KGPX g8l 2 0 4| 5| 9|10 | s6|PRICE BR. KATZ [10.4
9.3| 7.9| 7.2| 7.4| 7.0| 5| KSL L o 22/ 10| 7| 3| 3| 49|BONNEVILLE INTL{MMR | 8.6
6.9 7.8] 8.9| 7.6/ 6.3| 6| KRSPFM | 1035 6| 3 o 3| 6| 11 | 58|CARLSON COM INT|DUR | 9.8
KSOP-A/F | 1370/104.3
6.8/ 5.2| 6.1 8.3 4.2| 7| &7 W 7| 11| 14|12 |10| 4| 59{KSOP, INC. MMR 5.1
2.1] 3.4] 2.6 | 2.2| 4.1| s| KBER 1965, 10| 4| s| 81728 | 74 |pEVINE TOR | 4.1
3.2| 4.3| 4.0 3.6| 4.0| o KMGR 0% 11|27 7| 6| 5| 7| 82|TRANSCOLUMBIA |HNWH | 2.7
3.3| 3.9] 2.1 2.4 3.7| 10| KALL 3w g8| 18| 18|13 |11 5| e1|com. INvESTMENT| EAST | 4.2
KTKK
1.6] 2.5| 2.8 1.8 3.4 11| T 8w 1417|2321 ]13| 6| 99|psB -- 3.2
1.7] 2.2| 2.5 3.4| 3.3] 12| KLZX D3 12| 26| 6| 9| 8| 16 | 69|cook INLET CHR | 4.4
s.0| 3.7| 3.6/ 3.2| 3.2| 13| KLCY oy 9| 10| 11{11 10| 8| 58|coM. INVESTMENT| EAST | 2.4
0.0| 0.4] 1.a] 2.8 3.2| 14| KJON S 15| s| 8| 12|19 24| 97]ses -- 4.3
2.0| 3.0| 2.1| 1.8| 2.1| 15| KDAB 1918 16| 24| 12 | 14 [ 12| 12 | 72 |ALBIMAR HNWH | 2.1
1.3] 0.8| 0.8] 1.0| 1.5| 16| KYTR oy LI 18| 12| 15| 16 | 1a | 15 | 59 [SUNRISE MEDIA |cCHR .7
1.2] 0.6| 1.0| 1.7 1.5] 17| KBSP iy 2ol 17| 15| 20 | 15 | 16| 13 | s6 |carRson com T/ DUR | 1.1
KF. 7
1.0 0.4 0.8 0.0| 1.4| 18] KEeM 8% kw 26| 31 31|31 [ 31|17 | 106 |GENERAL --
KzZQQ 55
0.0] 1.0] 1.2] 0.8 1.3] 10| %X&Q 1859w 25| 8| 13| 19|27 31 | 86 |KaRGO CHR .8
KRPN 7.9
1.6 1.3 1.7 1.6] 1.2| 20| Gow 19Gicw 20| 14| 22|17 [15] 1a | 57 [kaRGO CHR .2
1.6 1.4 1.2| 2.0[ 1.1] 21 'és,?L &2iow 13| 13) 17|18 { 18| 21 31 {COOK INLET HNWH | 1.0
1.3] 0.8] 0.9] 1.7| 1.1] 22| KKGB oA 19| 9| 16|20 |22 |27 | 42{uTAaH RaDIO CHR .5
1.9 1.7| 1.0] 1.6| 1.0| 23| KDY 3250 21| 20| 30| 30 [ 29| 19 | 57 |sIMMONS FAMILY | CBS | 1.3
0.0| 0.7| 0.4| 0.0 1.0] 24| KSRR 800 23| 19| 29| 28 | 26 | 20 | 64 |POSITIVE COMM | EAST .5
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AC I 3.4
1 KRSP 1 KISNFM | 1 KKAT 1 KKAT 1 KKAT 1 KKAT AOR I 6.0
2 KBER 2 KCPX-FM | 2 KRSP 2 KISN-FM 2 KSsL 2 KSFI BBnd B0
3 KKAT | 3 KKAT 3 KBER 3 KCPX-FM | 3 KRSP 3 KCPX-FM BM/Easy SN 11.4
4 KLZX 4 KRSP 4 KLZX 4 KSFI 4 KSFI 4 KISNFM CHR T
5 KCPX-FM | 5 KMGR-FM [ 5 KSL 5 KMGR-FM | 5 KLZX 5 KMGRFM | r—
6 KISNFM | 6 KLCY 6 KSFI 6 KLCY 6 KMGR-FM | 6 KLCY p % : )
7 KJON-FM | 7 KSFI 7 KISN-FM | 7 KRSP 7 KISN-FM | 7 KSL < I 7
8 KMGR-FM | 8 KJON-FM | 8 KMGR-FM | 8 KSL 8 KALL 8 KSOP-FM NAC 21
9 KSL 9 KSL 9 KCPX-FM | 9 KSOP-FM | 9 KSOP-FM | 9 KALL NIT I 10.4
10 KDAB 10 KBER 10 KJON-FM |10 KALL 10 KDAB 10 KUTR
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SAN ANTONIO

POPULATION: 1,027,900

Q
\ &

2\ g \S\ = s/ /& /s /5/5/ 6
~\Z\2\2\= % STATION | FREQUENCY $/&/s/&/8/5/ o & /e
E\B\%\§\* e\ romwar | rowen [ S5/E/E/E/ S/ S8 g [EE/E

b 3, - L 3 Py ~ (4] w © IS g

& @ \3% S W QS & X g 3

2\ \%\%\ > \&> S/ /8 L/5 )& 9 SE/IF

4.4 6.6 |7.7|5.8[10.3 o KCYY 100.3 0 5 0 00 92 | NEWCITY KATZ | 9.5
Ctry 100kw

7.7|8.3|8.6 |4.8| 7.6 | 2| KQXT 101.9 6|25 |12 | 9| 51| 2 {101 |GROUP W GM | 4.4
B/EZ 100kw

7.7|8.0[9.1]9.2] 7.0| 3| KITY 92.9 2 o 4| 6 |14 |17 | 69 | GENESIS CHR | 12.7
CHR 100kw

9.7/4.9|8.4|6.0| 7.0 | 4 §p§,?n 1350 15 [18 |11 |10 | 6 | 3 [155 | TICHENOR MEDIA| KATZ | 3.7

6.2 | 5.6 4.6 [6.4| 6.4 5 AV)/IPN 12a 5|24 114 [13 | 9| 4 | 83 | CLEAR CHANNEL | HNWH| 4.9

8.0 |8.2|8.0 6.8/ 5.7 6| KIFM 102.7 3| 2| 6| 7| 7)1 | 61| WATERMAN BAN 8.7
CHR 100kw

5.2|5.5|4.4[4.6| 5.5 | 7| KAJA 97.3 a| 71 7] 3| 2| 5| 69 | CLEAR CHANNEL | HNWH| 6.4
Ctry 100kw

3.1 2.8| 3.6 [5.1] 5.4 | 8| KSMG 105.3 8| 8| 5| 2| 4| 7 | 75 | AMERICAN MEDIA| CBS 5.4
Gold 100kw
KIS 99.5

8.4|7.6(6.9|5.6| 4.71 9 AORS iy 7| 4| 2] 5|1 [19 | 63 | ADAMS MMR 8.6
KZEP 104.5

3.0/ 4.1]3.8(3.3] 4.5 10| Kz paE 10| 9| 3| 4| 3|13 | 79| LoTUS TOR 4.7
KKY 680

3.8 2.6| 2.9 4.3] 3.9 11 C"yx i o0 14 15|18 [16 |13 | 6 | 85 | NEWCITY KATZ | 3.8

2.8) 3.2| 1.4 | 2.0] 3.5 12| KISA 320 12110 |17 |15 [12 | 8 | 69 | WATERMAN BAN | 2.3
SAQ 96.1

2.9] 2.7| 2.7 3.2| 3.4 | 13| KS¢ A1 9| 3| 9|12 |21 |23 | 51| INNER CITY EAST| 4.2
MM 106.7

4.6| 5.4 4.9| 3.8 3.4 14| KMMX 1098 11|22| 8| 8| 8|12 | 66| VISION GM 2.9
KONO 860

2.5| 5.2| 4.2 4.1| 2.9 15| KON S 131913 [11 |10 | 9 | 63| GENESIS CHR 4.3
KZVE 07.5

2.9| 3.3| 4.4 3.2| 2.2 16| KV 107.5 17 |12 10|14 |17 |16 | 98| TK LOTU .7
EDA 1540

2.5| 3.3| 2.3 2.7| 2.0| 17| KED e 16{ 11| 16|18 |16 | 10 | 68| D&E CAB | 1.4

1.1 1.2} 1.1 1.8 1.3] 18| KSLR o 19| 16| 19| 19 | 15 | 14 | 64 | SALEM MEDIA -- 2.4

0.0/ 0.0/ 0.3 1.8 1.1] 19| KEAN o 18| 23| 21 [ 17 [ 18| 15 | 54| GILLESPIE EAST| .2
KSAH 720

2.1 0.8 0.8] 1.1| 1.0| 20| K5S¢ T30, 20| 14| 15| 21 [ 20| 22 | 60| GANADORES CAB .4

Men Women Men Women Men Women

18-34 18-34 18-49 18-49 25-54 25-54 AC SRR 6.0
1 KISS 1 KCYY 1 KCYY 1 KCYY 1 KCYY 1 KCYY AOR hittd
2 KZEP 2 KITY 2 KISS 2 KSMG 2 KZEP 2 KCOR BM/Easy IS 5.7
3 KCYY 3 KMMX 3 KZEP 3 KTFM 3 KISS 3 KAJA CHR R 16,1
4 KSMG 4 KTFM 4 KSMG 4 KAJA 4 KAJA 4 KSMG Ctry . 19.7
5 KITY 5 KSAQ 5 KAJA 5 KITY 5 KSMG 5 KTFM Gold | 12.3
6 KTFM 6 KZEP 6 KITY 6 KMMX 6 WOAI 6 KQXT N/T =y

: 6.4
7 KAJA 7 KAJA 7 WOAI 7 KCOR 7 KQXT 7 KMMX RellCC 1.3
8 KSAQ 8 KSMG 8 KQXT 8 KSAQ 8 KONO 8 KZEP s —
9 KZVE 9 KCOR 9 KONO 9 KQXT 9 KKYX 9 KTSA pan l2:2
10 KCOR 10 KZVE 10 KTFM 10 KZEP 10 KMMX 10 KONO
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SAN DIEGO

POPULATION: 1,985,100

STATION FREQUENCY
FORMAT POWER

(@)
KKLQ-AIF | 600/106.5 o “I
CHR Skw/50kw

2 o 2 10 79 |EDENS CHR 10.8
7.0 |6.3 |0.0 [7.4 [7.0 | 2 | KGB 0k 3| s g 2 | 4 |13 | 76 |LoOTUS KATZ |13.5
7.3 |7.8 [6.1 [6.3 |6.3 3 ngB'FM 5%’3@7 2 2 4 3 6 7 56 [MIDWEST TV MOG 6.5
6.1 [8.1 17.3 |6.8 |6.2 | a | KSPO I 5 116 |19 [13 |11 | 3 | 80 |GANNETT DUR | 6.9
8.5 |7.9 (6.8 [6.9 [6.2 5 5{9" :lgf;f 6 9|25 [14 |10 “ 85 |GROUP W G/ 4.2
5.8 |4.8 [3.7 [5.8 |5.0 | ¢ [EErtarMNSEE g 10| 9| s | 3| 2| o |JEFFERsON-PILOT BAN | 4.8
4.8 |5.3 |7.0 [7.1 (5.3 | 7 | KEMB 280 711213 ] 9! 5| a | 77 [mIDWEST TV MOG | 6.5
4.9 [5.4 [5.2 [5.2 |5.1 | g | KIRAFM (o1t a| 3] 3| a|12]21 |50 |NoBLE MMR | 8.8
3.4 |3.1 |a.0 |2.8 4.3 | o | KFOP 5o 17 | 6 |28 |19 |18 | 5 [129 |BROWN KATZ | 1.2
3.6 [3.4 [3.1 [5.4 |3.6 |10 | K¥XY i 12 |14 |10 | 6 | 6 | 6 | 74 |PARKER HNWH | 3.6
2.2 |2.2 1.6 |2.6 {3.2 |11 | KEYY 25w ol 7| s]7]9]12 |61 |sanpusky TOR | 2.7

KCBQ-A/F | 1170/105.3
Goid

3.4 |3.6 |3.6 (4.1 (3.0 |12 50-5kw 2 9kw 13 (18 6 8 7 |11 64 |ERIC CHANDLER REP 3.3

2.9 (4.7 |3.4 (4.7 |2.9 [13 'A(/A'E-:M 28kw 10 (16 (12 (10 [ 8 | 9 | 57 |AFC CBS 2.7
4.1 |2.8 [3.2 [2.2 [2.8 |14 | XHRM $50kw 11| 4| 7 [11 |16 [17 | 59 |MORROW K/P 3.4
3.2 (2.8 |1.9 (2.7 |2.8 |15 'c(/fsso $00kw 14 (19 [19 |17 {14 | 8 | €9 |LOTUS HNWH | 2.6
KGMG-FM | 102.1
2.0 (1.5 [1.6 |2.3 |2.0 |16 cfa; ; 10k 18 |28 | 8 (12 {13 |20 | 63 |XHITZ, INC. BAN 1.4
KSwWV 102.9
1.5 (2.1 [2.0 {1.5 [1.6 |17 | NAC 32kw 20 [24 [14 |15 |15 |14 | 54 |GANNETT DUR -7
XHTZ 90.3
1.0 [1.4 1.8 [1.1 [1.5 |18 | cHA 100kw 15 { 8 |11 [16 [17 |36 | 39 |XHITZ, INC. 25 1.4
KNX 1070
1.9 1.6 {1.6 [1.7 | 1.4 [19 | News 50kw 19 |23 [31 |30 (22 |16 | 44 [CBS CBS 1.0
KSON 1240
1.3 (1.3 [0.7 [0.9 | 1.2 |20 | Cmy Thw 21 [22 |39 |26 |20 |15 | 60 |JEFFERSON-PILOT|BAN | 1.2
XTRA 690
2.1 1.0 [1.4 |1.0 |1.0 |21 | NT 50kw 16 |30 |24 |21 |19 |18 | 30 |[NOBLE MMR -4
0.0 0.4 [0.5 0.0 [1.0 |22 | KERZ LA 22 (27 |22 |24 |23 |19 | 69 [SALEM -- P
AC AT RS O .
Men Women Men oS il Women | Aom IS 121
’ - : 1 - - '
18-34 | 1834 18-49 8-49 25-54 2554 | Bnd W43
1 KGB 1 KKLOFM | 1 KGB 1 KFMB-FM | 1 KGB 1 KFMB-FM | BM/Easy [N 6.2
2 KKLQ-FM 2 KFMB-FM 2 KKLQ-FM 2 KKLQFM | 2 KSON-FM | 2 KYXY CHR R 11.0
3 XTRA-FM 3 XTRA-FM 3 XTRA-FM 3 KKYY 3 KFMB 3 KJay Clas W23
4 KGMGFM | 4 KKYY 4 KFMB-FM 4 KYXY 4 KFMB-FM | 4 KSONFM | . .1
5 KFMB-FM 5 KGB 5 KSON-FM 5 XTRA-FM 5 KKLQ-FM 5 KKYY y = )
6 KFMB 6 KSON-FM 6 KFMB 6 KSON-FM 6 KSDO 6 KKLQ-FM Gold 2
7 XHRM 7 XHRM 7 KSDO 7 KJay 7 KCBQ-FM 7 KFMB NAC -5
8 KKYY 8 KCBO-FM | 8 KGMG-FM | 8 KGB 8 KGMG-FM | 8 KIFM NIT T o o
9 KCBQ-FM 9 KYXY 9 KCBQ-FM 9 KIFM 9 KIFM 9 KCBG-FM | RellCC W10
10 XHTZ 10 KIFM 10 KYXY 10 KCBQ-FM | 10 KYXY 10 KGB uc |__FX:
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SAN FRANCISCO

POPULATION: 4,954,500

\
s\ e \C\ = S/x/&/&/ 5/ & 550
\Z\3\%2\ 2 % \ STATION | FREQUENCY 5 S 5 5 5 5 L ¥/ »
E\S\ %\ G\ ¥ \B3\ FoRmar POWER NN YEVE & S/ &,
e\ &\ & \ @&\ & \%5 S/ S8 S S 8/ 58
-+§ > re ® ® \%* (SN ~ NG ALV AN T ) S/ &F
8.0 |6.8 8.4 [7.1] 8.3 @] KO Sokw Q< | |5 @€ 73 |car crres/asc|san | 8.7
4.9 6.1 5.7 |5.8[ 5.6 | 2 | KMEL i 4 o o 0 8 |17 | 74 |cENTURY CHR 6.8
5.4 14.7 |5.4 |4.7| 5.0 | 3 | KCBS 1% 2 |29 |18 |11 | 7| 3 |52 |cBs CBS 3.5
4.8 | 5.8 |6.2 5.6 4.7 | 4 | KABL-AIF | geoeg 1 7 |26 |28 |19 | 9 | 2 | B3 |SHAMROCK CHR 3.7
3.8 (3.2 |4.5 (3.3 4.2 | 5 | KOITAF | 1260965 {als|o9|a|2]4a]s59 |BoNEVILLE INT| TOR 2.6
2.7 [3.5]3.6 |4.0] 3.9 | 6 | KlOI 1000, 51 7] 3| 2]3]| 6 |60 |FAIRMOUNT DUR 3.2
2.8 | 3.1 [ 3.5 |4.4| 3.7 | 7 [RESTOMYAUREREEESS 3 (22 (10 |3 |45 |46 |kING MMR | 3.1
3.3 /4.3 2.8 [3.4| 3.4 | s | KFRC 1 11 (32 |44 [34 [21 | 7 | 78 |RKO GENERAL REP | 3.1
1.3 | 1.1 | 1.8 [1.7] 3.0 | o | KKHFAFF | 1580/95.7 145 (17 |20 |20 [19 |11 | 83 |BUCKLEY HNWH | 2.2
3.0 (3.3 2.8 |2.4] 3.0 [10 | KITS jasa ha | 2| 4 | 9 [15 |35 | 77 |ENTERCOM REP | 2.7
2.9 2.4 { 1.9 |2.5] 2.9 |11 | KBLX-AIF '} 140011029 | g |25 | 5 | 7 | 6 | 9 | 64 |INNER CITY HNWH | 2.3
1.9 | 2.4 | 2.4 |2.0]| 2.9 |12 | KDFC-AIF | 122011021 145 |15 |15 |18 |14 |14 | 76 |SUNDIAL cMBS | 1.2
1.7 | 2.5 | 2.9 |2.6| 2.9 [13 | KROR 7.3, 12 (10| 2|6 | 9|27 |67 |cBS cBS | 2.9
4.7 [4.4 (3.7 |3.3| 2.8 |14 | KSOL e 8 [ 3] 7 |10 [17 [16 |57 |uniTED MMR | 6.1
2.7 | 2.4 | 2.4 2.2 2.7 |15 | KKSF Y 15 ta0 | 6 | 8 | 5 [13 | 70 |BROWN BAN 2.2
3.1 2.1 (3.6 |4.3] 2.2 |16 | KNBR oo 13 |24 |27 |19 |16 [12 | 51 |nBC Mee | 2.3
2.8 2.3 (2.7 |2.7| 2.2 |17 | BRI Aok 10 | 5 [11 [11 |18 |23 | 48 |EmMmIS MCG | 1.6
3.4 3.2 2.9 2.3 2.2 |18 | KSAN Soicw 17 (44 |17 [12 | 9 | 8 | 57 |mALRITE KATZ | 2.8
1.8 | 2.8 | 2.0 |1.7] 2.0 |19 | KBAY e 20 |s1 |38 {25 |20 |10 | 72 |uniTED MMR 1.2
2.1 (2.2 1.7 |2.1| 1.8 [20 | KEOG o 3 19 |23 {13 |13 |12 |18 | 57 |SESQUEHANNA EAST | 2.8
0.8 1.3 1.2 |1.6| 1.6 |21 | K340 2o 21 |14 |12 [16 [20 |34 | 62 |NARRAGANSETT | RATZ | 2.7
1.1 11.5 1.4 |1.7] 1.6 |22 §gnME ?g:gkw 22 |13 | 8 |15 (22 (37 | 63 |INFINITY TOR 2.2
0.9 (0.6 | 1.5 |1.4] 1.2 |23 | KHaT 7 65kw 24 | 4 |21 |30 (38 |39 | 58 |ANAHEIM HNWH | 1.8
L[ 10 | 1.2] 1.2 |20 | KIS 10 % 34 (42 |25 [29 [27 |20 [101 |oRro spanIsH CaB .8
0.5 0.6 0.7 0.9] 1.1 |25 | KE®R o0 30 |35 |16 [21 |23 |24 | 67 |aLTa CHR | 1.3
1.4 | 1.5 [ 1.4 | 1.6 1.1 |26 | KNEW o 23 {46 |34 (28 [25 |15 | 52 |MALRITE KATZ | 1.9
1.0 [ 1.1 0.8 | 1.1 1.0 |27 | KARA o 27 121 {19 |22 |26 |26 | 51 |EMPIRE EAST .8
1.7 (1.7 1.1 [ 0.7 1.0 |28 | KWSS oy 25 | 6 |22 |26 [33 |33 | 47 |NATIONWIDE Mes | 1.2

Continued on Page 187
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SAN JOSE

POPULATION: 1,198,600

)
5 A\ G
2\%2\2\ 3 \s STATION | FREQUENCY 3
-« a B Z 7% A V'Q.é T
2\ A\ Z \ %\ T \25\ FORMAT POWER 5S¢/ &L
[ X @) & 3
T ’9_ O‘ ‘9‘ 6) -&,6 & q LG
A3
s\ \&\2\ B \&2 S FE/5
8.3 |7.2 |7.7 |e.8 | 8.0 o KGO 810 o 13109 a OT 2 | 68 |CAP CITIES/ABC | BAN | 6.9
NT 50kw
4.6 |4.1 |4.6 |4.6 | 6.3 2 | KCBS 740
KC 140 2|23 (14 | 8| 4| 3 | 61 |CBS CBS 3.4
4.7 |9.7 |6.8 |4.5 [ 6.2 3 | KBAY 100.3
' KBA 1908 3126 |22 | 9| 2 o 84 |UNITED BR. CO. | MMR | 3.8
T 2.8 [4.5 [3.1 [5.3 4.7 | 4 [KSJO 92.3 7] 8 8 |20 | 71 |NARRAGANSETT | KATZ | 7.0
| AOR 50kw
" 3.2 [2.5 |6.0 (5.6 |4.4 | 5 [KHQT 97.7 o
KH( A0 5 g8 |12 |18 |30 | 64 |AHAHEIM HNWH | 6.7
3.1 |2.5 [2.5 |3.5 .4 KIOI 101.3
4 6 | Kl oy 6| 9| 3| 3| 3| 4 | 66 [FAIRMOUNT DUR 2.6
3.0 (4.6 |3.8 |4.1 .3 7 | KOME 98.5
4 o e 8 7 2| 2 |10 |24 66 |INFINITY TOR 5.8
6.4 (6.5 (4.9 [2.7 | 3.6 8 | KWSS 94.5 4 3 [/ 7 {13 |16 52 |NATIONWIDE MOG 4.4
CHR 1.15kw
1.7 |2.3 |2.7 |3.4 [3.6 | 9 | KEZR 106.5 12|21 5| 6| 5| 5 | 67 |ALTA CHR 3.4
AC 50kw
3.8 [3.9 (3.0 [3.8 | 3.5 |10 | KARA-FM |105.7 10|16 | 6 | 5| 6 | 8 | 57 |EMPIRE EAST | 3.3
AC 50kw
2.3 |2.0 [2.5 |2.6 3.1 |11 |KITS 105.3 15 | 4| 4 |11 |24 |38 | 77 |ENTERCOM REP 3.1
| CHR 15kw
ﬁ2.7 2.5 3.2 [3.0 | 2.7 [12 | KOIT-A/F 1260/96.5
| K¢ 126096.5 90115 |15 |13 | 9 | 7 | 43 |BONNEVILLE INTL| TOR 1.7
!
3.4 |3.8 [3.6 |2. 2. 1 KMEL 106.1
| 8 6 |13 | KM 108.1 13| 2|11 |17 |26 |38 | 58 |CENTURY CHR 4.4
Co1.2 . . . KKSF 103.7
\ 6 |2.3 (1.3 2.5 |14 | KKS 109.7 19 {33 (10 [10 | 7 |10 | 70 |BROWN BAN 1.7
1.9 |1.4 {1.4 [1.7 | 2.5 |15 |KLIV 1590 23 |40 [39 [35 |35 |17 | 92 |[EMPIRE EAST | 1.9
BBnd Skw
1.3 /1.7 |1.4 {2.1 [ 2.3 |16 | KBRG 104.9 29 {11 |13 |14 |20 |22 [115 |RADIO AMERICA |LOTU | 1.4
| Span 3kw
3.9 |2.8 [2.2 2.2 |2.2 |17 | KSOL 107.7 17 512 [17 [19 |26 57 |UNITED MMR 3.6
uc 8.9kw
1.7 (2.1 {2.0 |2.8 | 2.1 |1 KSFO/KYA | 560/93.3 .
8 |KSF s60/93.3 11 |20 |16 |15 [11 |14 | 37 |KING MMR 2.2
1.7 (2.1 {2.0 |1.9 | 2. 9 | KDFC-AIF | 1220/102.1
| 0 |1 KD¥ j220/1021 |22 |35 | 28 |22 [16 |11 | 62 |SUNDIAL CMBS .8
' a. . . R KSAN 94.9
| 4.4 (2.5 3.6 |2.2 2.0 |20 |KS! T 14 |27 |25 |16 [12 | 6 | 47 |MALRITE KATZ | 3.1
KNBR 680
2.5 [1.5 |2.9 (4.2 | 1.9 |21 | KD L) 16 |25 |24 |20 |15 | 9 | 48 |NBC MOG 1.6
KFOG 104.5
0.8 [1.9 |1.3 |1.1 | 1.8 |22 |KFC 1045 28 124 |17 |19 |14 |13 | 78 |SUSQUEHANA EAST | 1.1
3.0 [1.7 [1.7 2.7} 1.7 |23 5,',5,,5" L2ao 24 |45 |31 |28 |21 |15 | 67 |UNITED BR. CO. |MMR 1.9
o . . 5 . KBLX-A/F | 1400/102.9 .
1.3 |1.4 [2.0 |[1.9]| 1.4 |24 |KBL 1400/102. 20 |44 |20 |20 |15 |18 | 43 |INNER CITY HNWH | 2.5
2.3 [1.4 |1. 1. 1.3 5 | KABL-AIF | 960/98.1 Al 3 .
8 4 25 | KAE 86098.1 26 |39 |30 |31 |27 |19 | 53 |SHAMROCK BR CHR 1.3
3.5 .2 . . . KATD 95.3 I .
3 2.2 (2.3 1.3 |26 | KAY 95,3 18| 6|20 |24 |31 |32 | 34 |ETHNIC DUR 2.2
0.3 |0.6 |0.7 |0.8 1.3 |27 gFAX 1100 35 |29 |29 |29 |29 |23 | 81 [SALEM .8
! 50kw i
KXXX 99.7
2.0 |2.5 |2.5 (2.2 | 1.2 |28 | KX) ag 20 [ 12 |15 |26 |30 {27 | 34 |EMMIS MOG 1.3
1.2 |0.9 |0.9 |1.5 | 1.2 |29 5;'}0 810 27 |36 | 40 |39 |37 |25 | 53 |RKO GENERAL REP 1.2
KLOK 1170 -
2.0 [1.1 |1.1 1.0 [ 1.2 |30 | Bx o 32 19|18 |23 |22 (28 | 65 |DAVIS-WEAVER LOTU )
KKHI-A/F 1550/95.7 H .
0.8 0.9 |0.8 [1.2 | 1.1 (31 |KKI 15500957, |25 (3136 |30 |28 12 | 44 |BUCKLEY HNW 8
KHTT 1500 .
0.8 [0.5 [1.2 |0.6 | 1.1 |32 | KH] 1500 33 18|21 |25 [23 |30 | 64 |[NARRAGANSETT KATZ | 1.3
KLRS-FM 99.1 - )
0.7 {1.0 [0.8 [1.2| 1.1 (33 |KLR 99.7 31 |28 |27 {27 |25 | 21 | 57 |FULLER-JEFFREY | MCG 8
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RIVERSIDE-SAN BERNARDINO

POPULATION: 1,074,800

Ccntinued from Page 17.8

DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women AC A s 3
18-34 18-34 18-49 18-49 25-54 25-54 AOR S, 1 2.9

BBnd M2s

1 KLOS 1 KGGI 1 KLOS 1 KGGI 1 KRTH-FM 1 KGGI

2 KCAL-FM | 2 KCALFM | 2 KCAL-FM | 2 KIS-FM 2 KLOS 2 KRTH-FM ngaSY __9-2169

3 KGGI 3 KIS-FM 3 KRTH-FM 3 KRTH-FM 3 KCAL-FM 3 KOST :

1 KIS-FM 4 KLOS 4 KGGI 4 KOST 4 KGGI 4 KIS-FM Clas 1.0

5 KRTH-FM | 5 KOLA 5 KIISFM 5 KCAL-FM 5 KIS-FM 5 KDUO Ctry [ EX

5 KROQ 6 KNX-FM 6 KFI 6 KOLA 6 KFI 6 KNX-FM Gold I .1

7 KDIF 7 KROQ 7 KDIF 7 KLOS 7 KOST 7 KCAL-FM NAC W20

3 KWDJ 8 KRTH-FM 8 KOST 8 KBIG 8 KTWV 8 KBIG NIT IR ¢ -2

9 KPWR g KOST 9 KROQ 9 KNX-FM 9 KRLA 9 KFI Span Wi

10 KTWV 10 KPWR 10 KTWV 10 KDIF 10 KNX 10 KLOS uc | ER

SAN FRANCISCO

POPULATION: 4,954,500

Ccntinued from Page 185

m

DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women AC O o
18-34 18-34 18-49 18-49 25-54 25-54 AOR R 5

1 KMEL 1 KMEL 1 KMEL 1 KIOI 1 KGO 1 KOl BBnd [N 34

2 KRQR 2 KIOI 2 KRQR 2 KMEL 2 KCBS 2 KOIT-FM BM/Easy RN ¢.7

3 KITS 3 KROR 3 KGO 3 KOITEM | 3 KiOl 3 KGO CHR N 3.4

4 KSJO 4 KSOL 4 KIOI 4 KGO 4 KKSF 4 KBLX-FM Clas I 5.9

5 KOME 5 KBLX-FM 5 KITS 5 KBLX-FM 5 KRQR 5 KMEL Ctry 33

6 KIOI 6 KITS 6 KKSF 6 KKSF 6 KOITFM 6 KKSF Gold  WEE 37

7 KKSF 7 KOIT-FM 7 KBLX-FM 7 KSOL 7 KBLX-FM 7 KABL-FM NAC | X

8 KFOG 8 KXXX 8 KSJO 8 KRQR 8 KMEL 8 KCBS NIT L BEK

9 KBLX-FM| 9 KKSF 9 KCBS 9 KXXX 9 KFOG 9 KSAN Span W12

10 KGO 10 KEZR 10 KFOG 10 KITS 10 KITS 10 KSOL uc X

SAN JOSE

POPULATION: 1,198,600

m

Centinued from Page 186

DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women AC . 173
18-34 18-34 18-49 18-49 25.54 25.54 AOR IS 108
BBnd 7
1 KSJO 1 KIOI 1 KSJO 1 KIOI 1 KGO 1 Kiol BM/Easy NN 7.5
2 KOME 2 KARA 2 KOME 2 KARA 2 KCBS 2 KBAY CHR T
3 KITS 3 KEZR 3 KGO 3 KEZR 3 KBAY 3 KGO Clas "X
1 KGO 4 KWSS 4 KCBS 4 KWSS 4 KOME 4 KEZR Ctry I
5 KEZR 5 KHQT 5 KITS 5 KGO 5 KSJO 5 KARA Gold lz1'
5 KCBS 6 KOME 6 KEZR 6 KBAY 6 KKSF 6 KCBS NAC -'50
7 KWSS 7 KGO 7 KKSF 7 KHQT 7 KEZR 7 KKSF : .
3 KBRG 8 KSJO 8 KARA 8 KSJO 8 KARA 8 KSAN i I .3
9 KHQT 9 KITS 9 KBRG 9 KOIT-FM 9 KlOI 9 KSJO Rel/CC W13
190 KARA 10 KOIT-FM | 10 KBAY 10 KSAN 10 KFOG 10 KOIT-FM ﬁga" = 2
2.2

RaR RATINGS REPORT VOL. |1 '89 W 187



SEATTLE-TACOMA

POPULATION: 2,131,400

188 i RaR RATINGS REPORT vol._/ ‘—6_3-9

Q
/ &
@ x & L& S e
2 \% \% \3 STATION | FREQUENCY S/ /S/S/S/F/ 3 o]

3 \2 \2 \2 \Z ©. &)&/& /& )E/F /& g S&/s
2 \8 \% \& \* A FORMAT POWER VANV YEVA g@ Qoq«\ jf*
NG : s \® ©o NULT S Th e e R
2 \% \% \& \B & SV AVEFEILTE VE S ¢/
11.3 | 8.9{10.4 |10.6|11.0 o i L 0 125 |2 o o 66 |BONNEVILLE INTH TOR | 7.2
6.3 | 9.4|7.9)0.1| a.1| 2| KYBE o 2 |||=a 3 |15 | 64 |cook INLET MMR | 10.5
5.5 | 5.5|7.7|6.3| 5.8 | 3| KPLZ s 4 o a |5 |17 [19 | 62 |GOLDEN WEST DUR | 7.7
5.9 {4.6|5.4|6.0| 5.5 4 | KMPSAF | 1300841 | 5 |11 |12 |7 {2]|2 70 |6z MG | 6.7
5.4 |5.5|4.74.7] 5.5 | 5 | KOMO o 3|13 (17 |12 |5 | 3 |58 |FIsmER KATZ | 4.8
4.6 |4.5|4.3|3.7| 4.3 | 6 | KXBX 96.5 7 15| 3| 3|6 |18 |66 |SHAMROCK BR KATZ | 5.3

3 ° ° AOR 81kw o 2
KiXi 880
3.8 |3.6)4.1|4.6] a.2| 7 | KX 8g0 10 |23 |27 |24 |24 | 7 | &7 |woBLE REP | 3.5
4.2 |6.1 (3.8 [4.2]| 4.2 | 8 | KBAD a0 17 |18 |21 [17 [11 | 4 | 96 |EnTERCOM REP | 1.4
3.8 4.7 4.8 [5.7]| 4.1 |9 KiSw o 6 | 4| 2|4 |12 |23 |63 |xaTIONWIDE MOG 7.3
3.4 |2.4|2.43.9] 3.6 [10 | KINGFM | 951 9 [19 |18 [15 |13 | 6 |68 |KING MMR 3.1
3.1 |19 | 3.3 | 3.9 3.3 [ [ Bz 8|6 | 8|6 |als |54 |viacom TOR | 3.4
4.2 |3.9(3.3|3.4] 3.1 |12 | KSEA LooNs 16 [17 |25 [22 |19 | 5 | 70 : 2.
. . - . . BEZ 100iw BONNEVILLE INTL] TOR p
1.7 [2.0 | 1.8 ]2.2| 3.0 13 | NG 1 14 |27 |22 |21 |18 | 9 |67 |kInG MMR | 2.3
2.4 2.6 |1.8[1.9] 2.7 [1a | KLTX 9547 12 (15 {10 |10 |9 [12 |57 |ackerLy HNWH | 1.5
2.3 [ 1.7 [ 1.5 [2.7] 2.7 |15 | KNUA (a0, 18 |22 | 6 | 9 | 7 {17 |69 |gamErT por | 2.1
2.4 [3.93.3 [3.3] 2.6 |16 | KMG! 1908 13 |14 |11 | 8 |8 |10 |58 |noBLE REP | 2.0
KRPM- /106.
4.8 |2.7 2.2 {3.a] 2.6 |17 | KRPMARF | 770060, |20 |26 |13 16 [15 |14 |72 |msriTAGE MEDIA |cHR | 3.0
3.0 |3.2 2.8 |2.5] 2.4 |18 | KFOK 192, 11 {10 | 7 [11 {10 |21 |52 {sro BAN | 3.1
2.9 | 3.8 2.7 |2.0| 2.2 [19 | KLSY pasw 15 [ 8 | 9 |13 |14 |20 | 49 |sanDusky BAN 2.7
2.5 [2.2 2.6 |1.9] 2.0 |20 | KW 279 19 | 9 |20 |1a |1 1.7
. . . ) ) Ad S 4 [16 {11 |52 |GOLDEN WEST DUR )
1.7 2.1 (2.3 [1.1] 1.6 [21 | KEMS o2l 22 | 3 |14 |18 |22 |24 |55 |cHRISTA RSS 2.4
2.3 2.3 2.1 [1.a] 1.6 |22 | KR 3w 21 116 |19 |20 [20 [16 |44 |ackerLy HNWH | 1.5
K -AlF 1 8.
2.4 |1.9 [1.0 [1.2| 1.4 |23 | KEFXAF | 1100988 123 |20 [15 |19 |21 22 |51 |parc Rer | 1.8
KKFX 1250
0.9 [0.7 1.1 |o.5| 1.1 |24 | uc Sow 24 | 7 |16 |23 |25 |27 |71 |raDro HoLpINGs | mwwH | 1.4
Mmm—aa o
= o e e e D ,
Men Women Men Women Men Women AC R 1.0
18-34 18-34 18-49 18-49 25-54 25-54 AOR I 5.5
EE | I L | N S | |
1 KXRX 1 KUBE 1 KIRO 1 KUBE 1 KIRO 1 KUBE gB"g . a2
2 KISW 2 KPLZ 2 KXRX 2 KPLZ 2 KBSG 2 KOMO M/Easy NN 7.3
3 KUBE 3 KISW 3 KISW 3 KMGI 3 KXRX 3 KIRO CHR I 1 3.9
4 KIRO 4 KLSY-FM | 4 KUBE 4 KOMO 4 KNUA 4 KMPSFM Clas Ml :s
5 KNUA 5 KXRX 5 KBSG 5 KIRO 5 KUBE 5 KMGI Ctry I
6 KZOK 6 KMGI 6 KZOK 6 KLTX 6 KZOK 6 KSEA Gold N .
7 KPLZ 7 KCMS 7 KNUA 7 KLSY-FM | 7 KISW 7 KBRD NAC =y
8 KBSG 8 KIRO 8 KPLZ 8 KISW 8 KOMO 8 KBSG NIT —— .
9 KLTX 9 KLTX 9 KLTX 9 KBSG 9 KMPS-FM | 8 KLTX d
10 KMPS-FM | 10 KBSG 10 KVI 10 KXRX 10 KLTX 10 KLSY-FM Eg”cc :1-5
1.1




TAMPA-ST. PETERSBURG-CLEARWATER

POPULATION: 1,756,400

‘ &
g
\' ¢ S /x /& /& /5 /& /&
Z 1) (& <
“\Z\32\2\ T \&\ STATION | rrequency /& /& /S /& /S/S /0 YA
Z\3\% \%® \ T \B:\ FoRMAT POWER FHRA T LT S ) S g s& /&
FAB S \S\ T\ /)28 )& )5 & WA
: : 5 : 5% R s o S o x £
2\%\%\3\ %\ YEVEVETATE VL S SRS
: 1380/104.7
15.6 |17.4 |17.1 |16 .6 [ 15 .4 o WRBQ-AIF | 80 ok 000 00 0 93 | EDENS CHR | 19.4
.3
10.8 110.5 | 9.6 | 5.9 9.4 [ 2 [ WWRM e 2 (10| 6| a| 4| 2| 9a|cox REP 6.7
- 1010/99.5
8.0|8.7|8.2(6.9/ 7.9 3 g,?YK AIF | 101098 5w | 4| 6| 7| 5| 2| 3 |110 | INFINITY KATZ | 7.3
4.815.9(7.017.4] 6.9| 4| WYNF s 3] 2| 2| 2] 5|13 | 92|cBS CBS | 10.9
AOR 100kw
3.2 3.0|3.0 5.8/ 6.4 5| WDUV 103.3 7 (13|19 |20 |14 | 7 |109 | SUNSHINE STATE| CHR 3.4
B/EZ 100kw
4.8(5.2[6.05.7| 4.8 | 6| WUSA 100.7 6| 8| 5{ 3| 3| 5| 79| GANNETT MOG 3.9
AC 100kw
5.114.4(5.914.7) 4.7 | 7| WFLA g70 91212 | 9 |10 | 6 | 91| SCONNIX EAST | 4.7
4.114.7 (4.6 |2.9| 4.3 | 8| WFLZ 93.9 8| 7| 8| 8| 6| 4| 73| SCONNIX EAST | 2.5
AC 100kw
95.7
4.0 5.2/4.0 5.9/ 4.1 | 9| WNLT - 5| 4| 4| 6 | 7|10 | 66 | METROPLEX MMR | 5.4
97.9
3.2(3.8| 4.0 3.8 3.7 |10 | WKRL b 10| 9| 3| 7| 8|15 | 80 | SANDUSKY BAN 4.5
3 - 860/105.5
$.23.213.313.7| 3.2 | 11| WGUL-AFF | 8807105 12 (28 | 24 (22 |19 [ 12 [110 | CARL MARCOCCI | MAS 4.5
2.2 2.9 2.1(3.7]| 2.7 | 12 | WDAE 1250 14 |15 |28 |17 |16 | 9 |104 | GANNETT MOG 3.2
B8nd Skw
2.713.4|3.7}2.4] 2.7 |13 | WSUN 620 11 (18|15 (11| 9| 8 | 73| cCBS CBS 2.1
Ctry 19kw
718 (2.3 2.3 2.1 114 ) WIMP L1 151 3| 9|12 [12 |17 | 92 | WESTERVILLE HNWH | 1.2
2.4 1.3[1.7]1.0] 1.6 | 15 | WXCR go 16 {23 120 (18 {17 [14 | 72 | ENTERCOM CMBS | 1.1
Clas 50kw
e 102.5
2.2 1.812.0|1.6| 1.4 | 16 | WHVE Joes 13 129111 |10 [11 [ 11 | 48 | SUSQUEHANNA HNWH [ 3.7
0.6|0.5/0.4|1.6| 1.4 |17 | WLFF 689 23 (25|14 [19 |23 |22 |138 | CENTURY -- --
Nost w d
0.5]0.0[0.4]1.0f 1.2 18| WLW 408 19 |14 [ 23 |28 (29 (21 | 71 | PASCO PINELLA | -- --
Nost £/
0.8)0.7| 1.4 1.1 1.0 | 19 \JICRXB U5 22 |17 | 10 |13 |15 [23 | 95 | ROLLINS RA/L| 1.0
DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women AC I 2
18-34 18-34 18-49 18-49 25-54 25-54 AOR I .o
1 WYNF 1 WRBQ-FM | 1 WRBQ-FM | 1 WRBQ-FM | 1 wRBa.FM | 1 wregrm | Sond I 55
2 WRBQ-FM | 2 WYNF 2 WYNF 2 WUSA 2 WYNF 2 WUSA BM/EGSV I .4
3 WKRL 3 WNLT 3 WKRL 3 WWRM 3 WQYKFM | 3 WWRM CHR I .o
4 WNLT 4 WUSA 4 WFLZ 4 WYNF 4 WFLZ 4 wavyk-Fm | Clas | RN
5 WFLZ 5 WWRM 5 WQYK-FM | 5 WNLT 5 WKRL 5 WNLT Ctry I 0.5
6 WAYKFM | 6 WKRL 6 WUSA 6 WQYK-FM | 6 WFLA 6 WFLZ Gold R
7 WUSA 7 WQYK-FM | 7 WNLT 7 WFLZ 7 WUSA 7 WYNF NAC Bis
8 WWRM 8 WFLZ 8 WFLA 8 WKRL 8 WWRM 8 WKRL NIT -
9 WFLA 9 WRXB 9 WWRM | 9 WRXB 9 WSUN 9 WTMP i
10 WTMP 10 WTMP 10 WHVE 10 WTMP 10 WNLT 10 WRXB uc | R
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WASHINGTON, DC

POPULATION: 3,077,200

&
<
¢ s/ s/ &/ 5/ &/ &/ &
< <
A2 \%5\2\ T \s\ STATION | rrequeney / &/ &/ &/ &/ S/ &/ 5 &3/ .
z\2A\Z \ &\ © \3z e/ F/ I/ T/ &) &) & s &/ 3
< (_\‘x\) % (_\‘x\) ¢ \o3 FORMAT POWER $/ YA VA & & S él/ /\\O QQ £o
SN LA L N T\ NS T S N )
2\3\3\%\ % \8 /) %)) &) &) & S &) 38
MZQ-AIF | 1390/98.7
7.3|5.7(7.3|7.6| 7.1 n g{,y WE 4|10 91| 3| 2 o 83 | VIACOM CHR 7.0
7.4 8.116.6 |6.0| 6.8 2 | WGAY 99.5 7 {13 [15 |11 2 85 | GREATER MEDIA MMR 4.5
B/EZ 27kw
6.5/6.2]6.4 5.5/ 6.2 | 3| WKYS 93.9 1] s n o n 5 | 89 | ALBIMAR EAST | 6.6
uc 50kw
4.9/ 4.6 (5.6 |5.0| 6.0 4 | WPGC-FM | 955 8 3 2 5 9 76 | COOK INLET BAN 9.0
CHR 50kw
6.5 6.2 | 5. 4.7| 5.7 5 XD‘I:MAL ggo 2116 {18 [ 15 |12 3 64 | CAP CITIES/ABC| KATZ 4.6
w
5.0 [ 5.2 | 5. 5.2 4.9 | 6| WHUR 96.3 9| 81 4| 4| 3| 8 | 67 | HOWARD UNIV. DUR 5.8
uc 24kw
4.5|5.2|4.8|5.2| 4.5 | 7| WAVA 105.1 0 3] 514 7 |13 |18 | 46 | EMMIS HNWH | 6.1
CHR 50kw
4.3 /3.8(3.8 (4.4 4.5 8 | WRQX 107.3 3 2 7 9 9 |13 50 | CAP CITIES/ABC | KATZ 4.3
CHR 50kw
-FM | 1011
5.6 {5.1(5. 5.7 4.2 9 %%IDCF RO 5 6 2 5 {11 [17 51 | CAPITOL CHR 7.4
4.7 | 4.4 | 3. 4.1 3.7 | 10 | WTOP 1500 6 |19 [16 |16 |14 | 6 | 45 | OUTLET HNWH | 2.7
News 50kw
4.0 (3.4 13.9(4.6| 3.7 [11 | WCXR 105.9 10 2 6 6 (10 |16 50 | LEGACY MCG 5.3
] CR 28kw i
3.4 (3.6 3. 3.0 3.5 |12 | WLTT 94.7 13 31| 8| 8| 8|10 | 66 |cBS CBS 2.8
AC 22.5kw
a . .2 . g WXTR 104.1 .
2.3/2.7|3 3.2 3.4 {13 wx Taar 121 9113 {10 | 6 | 4 | 64 | MEDIACOMM MCG 2.9
2.9 2.5 | 3. 2.4 3.2 |14 | WASH 97.1 14 |17 |11 (12 | 7 | 7 | 62 | OUTLET HNWH | 2.1
AC 26.5kw
3.6 [3.9 /3.4 [2.5]| 2.4 {15 | WDJY 100.3 15 | 4 {10 |13 |17 |21 51 | UNITED MCG 3.3
uc 40kw
WGMS-AIF | 570/103.5
2.7 13.3 3.1 2.4 2.3 |16 | WG groinoss, 116 (22 120 [17 |16 (11 57 |CLAS ACQ PART | REP 2.5
2.3 2.3 2. 3.8 2.3 |17 \TIE{IkWRC ggg 17 |26 |22 |21 |19 |12 | 68 |GREATER MEDIA | MMR 2.6
il -
0.9 (1.7 |1 1.4 1.6 {18 | WHFS 99.1 19 [21 |12 |14 |15 |19 | 62 |DUCHOSSOIS REP 1.5
AOR 50kw
1.7 1.5 2.2 {2.4]| 1.6 |19 L\%OL 1‘:;- 20 |11 |21 [19 |18 |14 74 |ALMIC K/P .9
1.7 11.7 |1 2.411.3 |20 ‘c%"FK 106.7 18 |12 114 [18 (21 |23 | 41 | INFINITY TOR 1.8
w
1.5 | 1.3 | 0. 1.0 1.2 |21 RWIYCB A 22 |18 |27 (22 [22 |15 | 86 |HOWARD SANDERS | -- 2.0
e
0.8 (0.7 0.7 |0.5]| 1.0 |22 | WCPT 730 24 114 |24 |20 [20 |20 85 |LEGACY MCG .6
uc 5-.02kw
0.4 0.0 |0.0 |0.3]| 1.0 |23 | WPOC 93.1 25 |25 |17 (23 (23 |29 | 83 |NATIONWIDE EAST | --
Ctry 50kw
Men Women Men Women Men Women Al
R 12.4
18-34 18-34 18-49 18-49 25-54 25-54
AOR N s 5
1 WWDC-FM 1 WKYS 1 WWDC-FM 1 WKYS 1 WKYS 1 WMZQ-FM BM/Easy NN 6.8
2 WCXR 2 WPGC-FM 2 WKYS 2 WMZQ-FM 2 WMZQ-FM 2 WKYS CHR [ )
3 WPGC-FM 3 WHUR 3 WCXR 3 WPGC-FM 3 WWDC-FM 3 WHUR ol e :
4 WKYS 4 WRQX 4 WPGC-FM 4 WHUR 4 WHUR 4 WASH as 2.3
5 WHUR 5 WAVA 5 WHUR 5 WLTT 5 WGAY 5 WGAY Ctry NSSCHELNN 8.1
6 WAVA 6 WLTT 6 WMZQ-FM 6 WRQX 6 WXTR 6 WRQX Gold SN 5.4
7 WRQX 7 WCXR 7 WAVA 7 WASH 7 WPGC-FM 7 WPGC-FM N/IT B 5.0
8 WMZQ-FM 8 WASH 8 WXTR 8 WAVA 8 WCXR 8 WLTT Rel/CC B12
9 wDJY 9 WMZQ-FM 9 WLTT 9 WGAY 9 WLTT 9 WXTR uc _16.1
10 WHFS 10 WWDC-FM | 10 WHFS 10 WXTR 10 WMAL 10 WAVA
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<Q
&
sii& [ §
¥ /¥ /x 2
. S STATION | FREQUENCY /& & & g g & Py Ky
Z\ Z \ & \22\ FORMAT POWER v /N /v Jo /3 /x| § g S
AR $1518/8/318/81 & /&
: 3\ &\ & \B S /Y /2/2 /R /® [z o <
7.1| 8.6 | 8.7 (@] WMMS 10.7 Q : Q| |71 [waLrire KATZ
CHR 32kw 0 0 N el N
WKDD 96.5
10.3[11.3 | 8.4 | 2 2 3 |3 |6 [13 |70 |BARNSTABLE KATZ | 10.1
‘ CHR 50kw 0 =
r 4.316.7| 6.9 | 3| WNIR pol a4 |15 |7 |7 |4 o 80 |MEDIA-COM K/P 6.8 |
7.6| 7.5 6.7 | 4 [JEEEE 1590 3 {17 |19 |13 |9 |2 |59 |summIT MCG | 4.4
6.2| 6.8 6.6 | 5 [SNENEENISE s |6 [2 |2 [3 [14 |79 |summIT McG | 8.8
; | 88
5.6/ 6.5| 4.6 |6 | WM 105.7 7 [16 |4 |4 |2 |6 |65 |Jacor EAST | 5.4
2.8| 3.6 4.3 |7 | WOARAF | 12200995 | g | 8 |10 |6 |5 [3 |65 |narzonwIDE HNWH | 3.2
5.1| 4.7] 4.2 |8 | WLTF Jogo 6 |4 |5 |5 |7 |8 |57 |BoOTH AMERICAN |CHR | 5.4
et
3.3| 4.4 | 3.8 [ o | WDOK 92 11 |10 [11 |8 |8 |7 |65 |INDEPENDENT GR. |mAST | 3.2
2.1| 1.2 3.6 [10 | WHBC #] 13 [13 |18 |17 [18 |9 |80 |BEAVERKETTLE |[CHR | 1.0

ALBANY-SCHENECTADY-TROY

POPULATION: 721,000

&
]
@ ¥ /s /& /& /& /& /&
m c . T
A\% \% 2 T \& \ STATION | FREQUENCY TSR o
AR \Z \® \ T 22\ FoRMAT POWER A AR A A g b &
CANP D\ o \2% SANANANANA N N
2\% \% \% \ > & S ANAVENLYLNE 9
9.0 [10.7 |11.5 | 8.5 [10.7 G NDOW-FM| 285 s| 72|11 | 9]s o 108 | RADIO TERRACE .7
28 ol BILAS
WPYX 106.5
10.6 [11.3 [12.4 [11.7[10.6 | 2| MR 15 5kw 0 4 00“ 7 | 80 | cAP-TOWN MOG | 13.9
WGY 810 g
14.1 [11.8 [10.0 [10.6| 8.9 3 AC 50kw 2 5 8 7 3 2 73 | EMPIRE STATE EAST 8.8
F , 0 | )
6.36.1|5.3|5.8| 8.0 | 4| YONAFM] 1077 8| 9| 6| 5| 4| 3 [110 | TEAM ONE RADIO| REP | 5.8
8.6 7.8 9.4 7.4 7.6 [ 5| WELY gen 3 o a| 3| 6| 8| 71]|aLBANY BR. KATZ | 10.1 |
e mae— —
5.8|7.1[4.9 5.9 6.6 | 6| WKU 1009 6{ 8| 2| 2| 2| 6| 72|PREMIERE BR. | DUR | 5.2 |
6.1)6.8]| 4.4 |4.9| 5.0 7| WGY-FM | o5 4| 3| 5| 6| 8|10 |47 |empIReE sTATE | EAST | 5.8
3.8(3.9/4.6 |4.2]| 4.8 | 8 | WABKFM | 1030 71 6| 3] 4| 9|16 | 6a|womk, INC. HNWH | 5.8
- /il RN Pl T
5.8(5.3[6.2(5.3| 4.6 | of WOBK 5o’ 10 [13 [18 [12 [10 | 5 | 92 |woBK, INC. HNWH | 4.5
WTRY 980 o
10 Gold 4 57 | CAP-TOWN MOG 6.9
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ALBUQUERQUE

POPULATION: 444,800

5 ‘% 3 %\?‘ﬁ STATION | FREQUENCY 5 5 5 g g g ;J ~ 5’@“ 3
e\ % < o%; FORMAT POWER ¢/n /s e/s/s g v S5/ &
o\ & \ & \2» /N /)28 /88 5 Fg/EF
13.1[11.0 [12.0 ° engatle T O - QOO :| =0 rarvour MCG | 12.8

| 11.1{11.3]10.4 | 2| KKOB o, 216 | 7| a| 3 |@)| 77| Farruount MOG | 10.5
 9.9(10.9| 9.4 | 3 i I 3/ 7| 3| 2| 2| 3| 90| WAGONTRAIN KATZ| 9.7
:r 5.6| 5.5| 7.5 4 g}é}lY TG 712 | 9| 7| 5| 4| 95| MBC BAN 2.2
6.7] 7.9 7.2 | s i 2 Joge 41 6| 2| 3| 4|11 | 77| ANCHOR MEDIA | REP | 10.4 |
7.1 6.9 7.1 6| KKSS 973 6 o 5| 6| 8 |13 | 84| suNGROUP -- 9.6 |
6.0 6.6 5.3 7 !AﬁggﬂG IR | 5| 5| 4| 5|7 |14 |61 COASTAL COMM. |HNWH| 8.5

- 4.6[3.3[3.3 | 8] Kva 1051 8| 2|12 |1a |16 [17 | 44| payToNa BAN | 5.8
2.6 3.5 3.0 9 s s 10 |11 (11 | 8 | 6 | 5 | 62 | PENN KATZ| 2.2
4.8| 3.2 (2.9 |10| KNMQ iy 9| 3| 6 (10 |15 |19 | 45 | MESA GRANDE CHR | 2.6
2.2 2.7]2.9 |10 ggsF sl 15 {15 (22 [21 |17 | 6 | 98 MA’I'I‘EUCCi ROS .9 -

ALLENTOWN-BETHLEHEM

POPULATION: 567,100

{
Q
&
2\ 9 \& s/ /&/&/&/ & &
2\3\z2\ % \% STATION | FREQUENCY S/S/S/S/S/ S "
T\AVR \E2\ B B IR IR IR T & RETT
CEADS\Z \®\ © \B%\ FoRmar POWER VAN EVEYR VYA & SL/ &
& E 5 P ® \zh o A : ' Ic, N ey <&
2\ \B\%\ @ \%2 S/ N/ B/ /%) K/ & 9 g/ 5
13.4 |12.3]12.6 |13.4|16.0 o WFMZ 100.7 2127 6] 4| 3 o 126 | MARANATHA CHR 8.3
B/EZ 50kw
| 12.4| 9.8|10.7 [10.7]11.1| 2| wzzo 95.1 4| 3 oo 2| 6 | 92| HOLT CORP. BAN | 15.5
| AOR 12kw
10.9] 9.2(11.8| 7.9/10.9| 3| WLEV 96.1 3| 4] 3 20 2| 89| ™™z MCG | 11.0
AC 50kw
6.6 9.0 9.1 [14a.0| 9.8 4| WAEBFM| 1041 oo 2| 3| 4| 5| 73| cre KATZ | 13.8
CHR 50kw
5.7| 6.2{ 5.2 | 5.6 6.3| 5 X\Z:AEB 790 6| 8| 8| 7| 5| 3| 90| crB KATZ | 4.3
8.5 9.9 8.7| 7.2| 5.2| 6| WwaQa 99.9 5 2 s| s| 6| 7| 57| WILKS/SCHWARTZ| EAST| 7.9
CHR 50kw
5.6| 4.2| 3.2 3.6| 3.6| 7| WEST 1400 10 7117|2021 8 [113]| Tz MCG 2.1
L BBnd Thw
4.4| 3.5| 4.5] 3.1| 3.4 | 8| WXKW 1470 9|15 14| 9| 7! 4| 89| HGF REP 2.0
8 Ctry Skw
. . . . WKAP 1320 BAN 4.7
4.7| 6.2 4.5 5.1 3.2| 9| WK 1320 8| 17| 25|23 |18| o | 83| HOLT
INFINITY
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AUSTIN

POPULATION: 630,500

Q
$
2 \e \C\ = ¥/ &/ & & &
etz AN\ T \s STATION | FREQUENCY s/ /S o L ~
\2\Z2 \Z2\ e 3 /&) & /&) & S/ 3
CE\T \% \S\ . \B%\ FoRmar POWER 0 Z s/ N gf s&/&,
z 2 5 : ® \zh ad £ o S 2 &
2\%\%\%\% \& S $ s F&/35
13.5(14.415.9 [12.6| 14.9 |(€J)| KASE 1907 Q | : 108 | KVET BR. KATZ | 15.6
7.6| 8.8(10.2 [10.1| 9.9 | 2| KLBHFM | o7 2| 3 Q 2| 2| a| 72| B3 co. EAST | 13.0
7.1| 8.5[10.6 [ 8.0{ 9.1| 3| KBIS 938 3 o 3| 4| 5|11 | 72| cenEs1s CHR | 10.5
| 11.5(10.5[10.0 | 9.5| 8.9| 4| KKMJ R 4| 6| 5| 3| 3| 2| 76| KEYMARKET CBS | 8.5
5.4 4.0/ 3.2/4.2| 6.8| 5| KEVI o3 6| 5| 6| 5| 4| 3| 70| HICks CHR | 6.0
6.8)8.217.2|9.5| 5.4 6| KHFI i 5| 2| 4| 7| 9|10 | 54| ENCORE REP | 6.5
4.7/ 4.6[5.1(5.3/ 5.3| 7| KLBJ = 9
. KLl e 8| 8 9| 7| 4| 64 |LBI co. EAST | 3.6
‘ _
| 4.3|3.9]|4.0[4.3| 4.5 8| KOFX o e 71 7| 7/ 6| 6| 6| 51|capzTOL CO. BAN | 3.3
4.2|5.8[3.6|4.1| 3.5 | g| KPEZ 44 9| 4| 8| 8| 8|14 | 44 | CLEAR CHANNEL | mNwH| 5.3
3.5(3.5|2.6 (2.7 2.9 |10 | KAPT o3 10 910 [10 [11]| 7 | 72 |NEW THINKING | DUR | 1.1

BAKERSFIELD

POPULATION: 352,500

gﬁ i
. ‘% o \& STATION | FREQUENCY g g g g g g ;” T 5 g
% 1@_ E %;; FORMAT POWER ¢/r/s/e/3/8/ ¥ Y L Qu?
g\ 2 \ & \%& S/V /3 /888§ 5 ¥ J
24.1(15.4|18.0 Q)| KUZZAF | ss0/107.5 2 3 | Q)€ @ |06 | Buck owens KATZ
0.0| 6.7]11.9 | 2| KKXX Sokw QO : 2|26 |72 saem BAN
6.3 6.8 8.0 | 3] KGFM R 4 |6 |13 |7 |3 ]2 [108]|kerN CHR |
1.1 5.2| 8.0 | 3 'A&',‘,?B S 5|8 o 3 |5 |11 |113 | CLAYTON REP
7.9] 9.6| 6.2 | 5 | KAXR Tohs 32|46 |8 |13 |53]|EacLE CHR
4.7| a.6| 5.0 | 6| KERN 1w’ 6 [13 |13 [10 | 9 | 4 | 73 | BrRANDON CHR |
2.1] 5.0| 5.0 | 6 | KGEO 1e° 7 {15 |6 |5 |4 |3 |80 |kern MCG
4.5| 3.3 a5 | 8| KLLY S 8 |10 |5 |4 |6 |8 |77 |BUCKLEY HNWH
6.5/ 3.4| 4.5 | 8| LA ] 9|5 |7 |8 |7 |5 |95 |kmap, INC. LOTU
5.3 2.0 2.4 |10 | KAFY g0 11 |7 |8 |9 |10 |9 |75 |mceavrReEN-BARRO |caB
2.6| 2.1 2.4 |10 | KBOS ! 12 | 3 |10 |11 |12 |10 |70 |RAaDIO FRESNO  |cBS
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BATON ROUGE

POPULATION: 445,500

BIRMINGHAM

POPULATION: 767,600

&

S

A

) (2]

STATION | FREQUENCY - ~ 3

& & &/ &
FORMAT POWER S & S/ &
: § NP WARE 4
9 T/ a5
WNIGAIR] Magoanls NARAGANNSETT | KATZ | 12.9
9.9 [10.9 [11.5 fla.0[13.1 | 2 | KQXL 105 CITY WIDE BAN | 16.2
10.8 [11.1 | 9.5 | 9.4 {11.2 | 3 &ZMF 105k BATON ROUGE BR| HNWH [ 9.8
12.4 [10.1 [ 9.1 2.8 |10.1 | 4 | WXOK 1850- s| a| a| s | 5| 3 |98 |WINNFIELD LIFE| TOR | 7.8
9.9 [12.0 [9.1 [9.1]| 8.9 | 5| WGGZ Bk 3 o 3| 4|6 | 9 |67 |GUARANTY KATZ | 12.0
6.7 9.3 (5.7 (7.4| 6.7 | 6| WKN ooy 6| 7| 7|6 | 4| 2|80 |STERLING CHR | 6.0
2.4 [3.7 5.1 [4.1| 4.3 | 7| WCKW =1 9 (16 | 6 | 7 | 7 |10 | 79 | 222 corp REP 4.6
3.3 [2.5[3.5|2.3] 3.9 | 8| KDEA Sl 10 [14 |12 [13 [12 | 7 [107 |KDEA INC. -- 1.4
6.2 4.5 3.7 [3.0| 3.8 | o | WJBO P 7 |11 {11 | 9 | 8| 6 | 57 |BATON ROUGE BR | HNWH | 4.0
5.2 |4.8 [4.7 |6.2] 2.7 |10 | WIGE it A g |18 | 8|8 |9 13|47 |vErTER REP | 3.4
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&
&
4y N
7 o 9
A\ B\ 2\ 2 S \%\ STATION | FREQUENCY & L /s
7 e s X &

Z\ S\ 3\ 8\ ¥ 23 FORMAT POWER >/ §, ,\\Oeq“\ ‘Ziv
5 'y P 5 PR ko) g %
2\ B\ 5\ &\ @ \% 9 FE/3F

17.1|16.6 |14.8 [14.5| 14.7 o e i A o NEWCITY KATZ | 14.5

10.9 [11.6 |13.8 [11.2[12.5 | 2 WM -y CAPITOL BR.CRP| BAN | 10.1
9.2(10.7 [10.9 [10.0| 9.a| 3| WENN AR 5| 3| 4| 3| 3| 6| 92|BOOKER T. WAS | HNWH | 12.8

10.1] 9.1| 9.8(11.7| 9.0| 4| WAPLFM | 945 4 o 31 5| 4| 10| 74|DITTMAN GROUP | CHR | 12.6
9.9(10.8[10.0 [ 9.9| 8.0 | 5| WKXX 1069, 3| 2| 2| a| 6| 12| 65| Sun GrouP MoG | 14.4
5.3 3.2 2.7 3.6 5.3| 6| WAPI 15w sl 201615 12| 5| 82|DITTMAN GROUP | CHR | 2.9
3.9| 3.6| 3.3 | 2.4| 5.0| 7| WAGG fRec 110 10| 9|11 [ 11| 4 [115|BOOKER T. WAS | HNWH| 3.1
5.9/ 4.7| 5.6 | 5.5 4.9| 8| WERC 860 612110] of 8| 3| 69 |sun GrouP Mo | 3.8
3.5| 5.5| 4.1 5.0{ a.8| of WATV 900w |10| 6| 6| 7| 7| 8| 97|BIRM. EBONY ROS | 2.6
3.9| 4.2| 3.8 4.2 4.2 10| WLTB PR 71| 7| 6| 5| 7| ea|REBS, INC. EAST [ 3.1




BRIDGEPORT

POPULATION: 378,900

CHARLESTON

POPULATION: 407,300

Q
&
sileluie i jalé
U’ ~
3\ o \% STATION | FRequency /% /5 /s /8 /8 /5 /. 33
INZ\ T % ¢ /¢ /e /e /& /d [ o I&/3
z 10 . o9 FORMAT POWER Y /IN /9 fo /x» /» /F < oL /g,
"\ \ o \3% S/c /2l /S8 /e s 5g /28
2\ % \ & \&3 S/ /2 /2 /0 /% /S 9) S VAT
13.4|13.5|14.7 [o b AE i P 2|16 al| 2 o 0 112| NEWCITY KATZ| 8.4
15.5[13.3 [10.7 | 2 | WcC 1 o 4| 6| 5| 4| 2| 76| TrIBUNE CHR | 7.7
10.4|10.5| 8.9 | 3 | WEBE 10729 al1w| 2@ 2| 3| 94| v MeDIA BAN | 7.7
7.7| 9.2| 8.4 | 4| WPLR 5 5| 2|@)| 3| 3| 5| 9| sourHERN STARR|REP | 6.6
10.1] 9.3| 7.7 | 5 | WKCI e 3(@)| 3| 4| 5| 6| 70| nomrE MG | 8.7
3.9/ 3.3 2.8 | 6 | WCBS E0, 6132014 |10 | 4| 42| cBs CBS | 4.1
|
1.7] 3.4 | 2.7 | 7| WRKS L e 10 3| 7] 7| 7|11 | 97| summrr REP | 2.2
1.7] 1.4 2.7 | 7 | WD e 18|33 |33 |22 |21 | 8|159| D'apDARTO K/ | 2.1
1.8 1.3 2.3 | o | WOR e 13| 21|22 21|14 |10 | 88| RKO GENERAL REP | 2.5
!
1.1 2.7 2.1 |10 | WYNY 5o 12|31 13| 8| 6| 7| 81| WESTWOOD ONE | ENwWH| 1.6
1.1 0.0 [ 2.1 [10 | WGSM 230w 31(35|35 [35 |22 | 13 |262| GREATER MEDIA | CHR | --

§ g
x /s /s /& ¥ /s /§

o % « \& \ STATION | FREQUENCY f f f f f f é; ¢ S /s
Z\% \ & \63\ Fommar POWER ¢ /n/g /e /s /x /F v OL /&
o\ & \ & B3 S /9 [3 /8 [6 [6 /8 s S a5
11.7)12.1]11.5 o WEZL 1095 o 9|6 | 2 oo 95 | PRICE BAN | 10.7
8.8 7.4 0.5 | 2| WWWZ | s a| 2|3 |@) 2|2 |106mILLennum HNWH| 9.9
7.3| 9.0 7.8 | 3| WKaB 197.5 3 (@) 5|6 |7 |8 |69 rIDENT EAST| 11.3 |
5.3/ 6.0 6.9 | 4 | WSSX 951 2| 6 o 4 |5 [14 | 61| FAIRCOM xatz| 6.4 |
7.1 6.8 6.9 4 X%XTC-FM ?gb%(w 5 111 4 3 3 |10 77 | McGAVERN GUILD MCG 6.3 !
6.8 5.4| 6.5 | 6 | WAVF o6 1 6 | 312 |58 [16 |84 | CORDES STREET |CHR 9.0

' E,_;{ 6.8] 6.5 | 6| WPAL 730 7| 5| 9|8 |6 |4 |8s6|wpaL, INC. -- 4.si
4.9| 4.7 4.6 | g | WXLY 102.5 8 |10 | 8 |7 |4 |7 |61|BAHAKEL REP | 4.4 J'
7.113.814.5 |o B\A/IEDZXZ Ve 11 |15 |14 (11 (10 | 3 108 | CARAVELLE EAST | 2.2 !
4.9 4.7 [4.0 |10 | WMGL 101.7 9|4 |7 |9 |11 [17 |77 |coasTAaL DUR | 7.2
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CHATTANOOGA

POPULATION: 357,300

Q
;
x /e /s /x/x/5/86
[{}) ~
~\ 2 \ o \& \ STATION | FREQUENCY S/E/E/&F g/&/e $3 /s
2\ % "F( % FORMAT POWER w /n /v /o /3 /5 /§ § S £
S\ @ \ & \%3 S/a/&/a/d /s /¢ § c&/:f
2\ % 5 \%3 S/ /2 /2 /& /5 )3 o DY FETS
19.2(18.4(17.9 Q)| W32 1065 Q © Q| 2|5 |04 |Broommeron CHR | 23.8
11.6]13.5[14.0 | 2| WUSY 100.7 33|42 @@ )22 | comona MCG | 10.0
10.3|10.8[13.4 | 3 | M OEERM o 2| 8| 8|5 |42 |115]PeaRK KATZ[ 7.9
4.6| 8.4| 8.8 | 4| WJTT e 6| 2| 3| 4|5 | 6 [128|JETTCOM HNWH| 11.0
14.3| 7.6| 8.6 | 5| WLMX 105 4| 4| 2|3 |31 4| 81| CHATTANOOGA REP | 11.9
8.0/ 10.3| 7.8 | 6 \grBOD'FM 968 s | 5| 7| 6| 6| 3 | 84| BAHAKEL BAN | 10.0
= -
5.5| 4.2 3.9 | 7| WNOO 1260 9| 9| 5| 7| 8| 7 |113 | SOUTHERN STARR | EAST| 2.4
3.6| 4.2| 3.1 | 8| WDEF g7 7 |11 [10 |10 [10 | 8 | 58 | PARK KATZ| 3.7
l 3.5 s5.1| 2.1 | o FESSCEX ui 8| 6| 6|8 | 7 |10 | 47| PIE-WATTS EAST| 2.1
(= —1-
| 2.3] 2.0] 1.8 [10| WDOD e 10 |12 [13 |12 |14 | 9 | 61| BAHAKEL BAN [ 1.3

COASTAL NORTH CAROLINA

POPULATION: 416,800

- "«’% - %31\% SFT/;TIOTN FREQUENCY g g g Qv_é'k g g ;) 4 3
((‘ % (( O’,‘,% ORMA POWER §lu A /9 g /& 0; éu ’:Ooft
2\ % $  \%3 S N/o /9[RS & (9) ¢
24.9|23.1|19.6 Q)| WXS 100w (1) (1) Q@ | 3 |21 sormer RED
16.1]14.4 [15.0 | 2| WENS B 3| af| a2 a Q|21 | seasiey MOG
9.5/11.6 | 9.6 | 3| WBLX 3Ok 2| 2| 3] 4| 6| 6| 65| rar HILL BAN
4.3| 7.0| 8.2 4 XIOZRYC ;33)& 4 3 2 3| 4 7 (100} BD MCG
8.7| 5.8| 7.0 | 5| WNCT 1 Obicw 6112 (10| 6| 5| 2 [113| roY H. PARK KATZ
5.6| 7.8]6.2 | 6| WSFL-AF| 138001065 | 5| 6| 5| 5| 3| a | 80| caraveLLe EAST
1.9| 2.0 3.9 7 X’{,’}CM 28'& 7 |14 9 | 8 7 5 89 | WINFAS, INC. EAST
3.2 3.1{2.0 | 8| WXOR iy 8| 8|6 | 7|8 |13 |66|MARINE MK4
- | -- |2.9 | 8| WHTE e 1M 5]| 7| 919 |16 [159 | sEa-com MCG
1106 1.9 10 e s 15 [21 [12 [14 [13 [11 [113 | PAGE & HANKINS |--
| 1.1 1.a 1.9 |10 R 14 19 23 |21 |21 |17 |12 |169 | wiLL1s sss
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COLUMBIA, SC

POPULATION: 375,200

EL PASO

Q
&
L s i
¥ /& /x /& 2
=
- ‘&’) « \& STATION | FREQUENCY 5 5 5 5 & 5 & i (TN
Z\ % E AN T FORMAT POWER  In /v Jo /3 /v /§ I ST /g,
Gy (2 g 3% § ~ I v © © o § 5[?; :,$
2\ % \ & 5 S /Y /2 /2 /R /8 /3 o R AT
= 7.
18.0|20.6 [16.0 (@) WCOS-AF| 1400675 €Y | 3 |4 |2 Q0O o= Mce |18.2
18.918.7 |15.2 | 2 | WWOM s 3 0 0 o 2 | 3 [122 | GAMECOCK CITY |HNWH|21.8
7.8| 8.8 |10.1 | 3| WNOK 1 22123 ]|5s |9 |70 |aupuson KATZ | 11.5
8.4|5.4]7.7 | a| WEF? e g (13 |9 |7 |7 |2 |110 | RIDGELY BAN | 3.9
4.9] 6.0 | 7.4 | 5| MMFX v 516 |3 |4 |3 |10 |82]|SIGNATURE DUR | 8.1
a.1|5.0|e6.a | 6| YeTCB L 6|75 |5 |4 |6 |83]|KEYMARKET CHR | 6.0
4.6 | 5.8 | 5.4 7 XL’%’°° 232 4 (12 |12 9 |8 |4 58 | RIDGELY BAN 3.9
5.6 6.0 5.1 | 8| Wsca 8! 7110 |7 |6 |6 |5 |67|CONGAREE REP | 4.6
5.7 | 3.5 [3.6 | o WOIC b 10 | 8 |8 (10 |9 |7 |74|aLPHA BAN | 2.8
0.0 [ 3.1 3.4 [10]| WXYS e 9| 4|6 |8 |11 |11 | 58] UNIVERSAL -~ | 2.9

POPULATION: 443,600

&
&
¢ & s/s/&/ &/ &
2\ $\ ¢
Z\ 2\2\ % \& \ STATION | FREQUENCY /&) &/ S/ ES) S ~ 3
I\ A\ 2\2\ % \3: /&) /&) &) & z X&/ g
ZN\ e\ E\2 \ T \32\ FORMAT POWER < $ & S&/ €
e AR R T /Sy e/3) &) 3 $ L) 34
A LECIL I ! 5% T Apveb e i) g «
e\ 2\ $\3\ % \L& S/ N/ B/ B/ L) S 3 g/ 5
6.1| 8.6[13.1[11.7]12.0 o EDA e 2 o 3| 3| 7|11 | 99| TRaNscONT. TOR | 14.7
9.3(10.5[10.0 | 8.4[11.2| 2| KHEY-FM | <¢co o 5 2 2 | 90| kuey, 1INC. KaTZ | 12.8
11.4(10.3[10.6 [16.0| 10.9 | 3| KLAQ £0 T a| 3 o o 3|10 | 99| DsF HNWH | 18.3
8.0| 8.7 8.4 (8.2 8.9 a| KBNAAIF| 920078 L | 5| 6| 8| 4| 2 o 99 | TICHENOR KT-H| 7.5
10.0[10.7| 9.0 | 9.8| 6.4 | 5| KEZB-AF | 939 3 2| 4| 6|10 |15 | 56| kEZB, INC. CHR | 6.2
7.0| 6.4| 6.5 4.9 5.9| 6| KISMFM| ¢899 92011 |11 | 9| 3| 94| TRI-STATE HNWH| 5.6
5.7| 4.9| 3.7 3.8| 5.6 | 7| KLTO 5 7117 6| s| 4| 6| 78| R10 BRAVO REP | 4.5
f
7.0/ 6.8|5.9]6.1| 4.8| 8| [AMZ 30kw 6| 4| 7| 8|11 |11 | 58| pINNACLE EAST| 5.9
7
9.1 6.7|5.1| 6.6 4.8| a| KAMA 10%1kw 10 12|10 [10 | 8| 4 | 9% | PINNACLE caB | 3.7
5.3 3.4|5.1[6.1] 4.a | 10| KX 7 50kw 8| 7| 5| 7| 5|13 | 66| ELP MOG | 3.6
2.6 | 2.4 2.6 4.2| 4.4 10| KROD S {13]| 8| 9| 9| 6| 5 [107 | DsF HNWH | 2.9

R3R RATINGS REPORT VOL. | '89 B 197



Q
g
A
. ¥ /x/x/s/x/x/8
A\ VR STATION | FRequency /f /s /s /5 /8/58/ o3
s\ 2\ 3 \%. ¢ /o /d /T /x/x /g @ SL/3
2\ % \ & \®k\ FORMAT POWER g/n/ls/le/s/a /5 g S&/&,
4 - 2 7 2 : { ; S a '3
o\ & \ & \2& AN ENENENEFE & Sg/3F
|
WIOG 102.5 '
19.3(22.3120.2 @] WIS 102:¢ (1 (1] 2 102 | BOOTH KATZ | 23.7
WCRZ 107.9
13.2(13.1|14.4 | 2 | W ik 20322 |@|@] s |rarrcom KATZ | 11.1
DZZ :
13.4|17.4|12.7 | 3| W o7 3023 (3]3 106 | FLINT METRO HNWH | 16.3 |
6.3| 4.5 6.7 | a | WFDF Ll 6 [1a |25 |10 97 | FLINT METRO HNWH | 4.1
6.3 5.6| 5.7 | 5| WWCK | 1055 5 14 |4 |4 69 | MagAC EAST | 8.3
WJR |
| 8.0|6.0|5.0 oL Tt 4 |19 |11 |7 60 |CAP CITIES/ABC |KATZ | 5.7
| 3.4( 4.0 | 4.8 | 7 | WKMF e 8 |8 |14 |9 105 | FAIRCOM KATZ | 4.4
|
4.0| 3.8 | 3.7 WTRX i 717 |8 |s 73 |GETZ CHR | 3.1
) WK .
4.2|2.9|2.7 | o | WKCa T 9 [21 |6 |8 59 |MACDONALD CHR | -- |
WFLT
cc NILMASON
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S {
G
2\ o \¢\ a Lol eslcS &/ &/ &
s\Z\32\2\ 2 \& STATION | FREQUENCY s/ &/ S/ E s S EES
A\ \Z \®\ ¢ \B3\ FORMAT POWER Sp S o] &f S KL & & L&/
(57 (P SR s 3 3% MAN/ ¥/ R/3) S cf § s Q« §g
® P ’: h 3 3
2\ g\ &\ 3\ B \22 S/ v/ %3/ % S/ S S g/ o8
8.4 110.0 | 9.5 [8.8] 9.3 o K pi 201511 | 9| 5| 2 | 86 |uenry KATZ | 9.4
7.8|6.8|6.4 6.8 8.8| 2| K& i s|{17]| 8| 8| 2 0 101 | RADIO DINUBA | MMR | 2.9
MGX 3.7
8.4 9.9]9.0 0.2 7.0 3| KM 00w o 21 2] 3| 7|10 | 60 |oLymrIC CHR | 9.1
K 92.9
1.8|a5)s5.9]7.1| 6.a| a| KESO 76kw 6|21 6| 2 o 3 | 79 | AMERICAN cBS | 5.0
6.9/ 6.6|7.6|7.7] 6.1| 5| KEPI 2w 8l 4 o o 3| 8 | 77 | pacIFIC QUAD | DUR | 10.1
5.4/6.8/5.7|4.5| 5.9} 6 55;98 78 3w 3 o 4| 6| 9|11 | 57 | RADIO FRESNO CBS | 11.2
7.8| 7.6 | 5.3 |6.2| 5.2| 7| KYNOFM] g57 al| 3] 3| s |10 |15 | 58| BROWN BAN | 5.9
6.7|6.7|5.9]|5.5| a.9| 8| KNAX 910 9|16 | 9|10 | 8| a | 71 |FIRST SIERRA | HNWH | 6.1
2.4|a.8|a6|a.3]| as| of KEIGAF | 14300011 | 5| 5| 5| a| 6| 6 | 55 |DAVIS-WEAVER | EAST | 5.8
2.102.302.3]2.3] 3.7 10] KEYE e 10|11 7] 7| al 7| 62 |uENrRY KATZ | 1.8




GRAND RAPIDS

POPULATION: 538,200

Q

o /& |
3 é%\ U*’;/) %; “\‘2 % \ STATION | FREQUENCY q‘-‘é— Q,_g* q‘-‘é— q‘-‘é— & g gf . A3
zZ\ % 1@ 3\ ¢ ’é& FORMAT POWER /Sy )8/ cf go R ‘é}‘
s\%\%\3\%\B S/ )3/ 3 )8/ ) E S SE/34
6.7|5.0|7.8 6.2 8.7 o NaRe 58 o 2| 3| a| 7] | 62 |rucronar crove [our | 0.3 |
9.9 [10.7 [ 7.1 [10.7| 8.7 o oo R N Ve 3|12 |10 | 8| 5| 3 | 81 |UNITED ARTISTS |KATZ | 7.7
2.6 |2.4[3.3[8.7| 8.3 | 3| WJIFM ol 4| 5| 2 Qo 5 | 80 |CARL LEE MeG | 6.7
1.5 [10.0 | 7.8 |6.5| 7.8 | 4| WEAVFM | g9 8 | 4 o 2| 4| 9 | 87 |apams MMR | 6.9
8.3]8.9]9.0 6.6 7.3| 5| WHHT 2ok 6| 8| 5| 3| 2| 4| 74 |L1GeETT REP | 7.8
g.8|s.8l11.8[7.7] 7.1 | | WKLQ 20 2 o 4| 6 |10 |12 | 54 |BLOOMINGTON EAST (10.1
8.6|6.8|6.1[8.3| 6.9 7 !‘,’S“Z*‘M 1013 71 7| 71 5| 3| 2| 73 |reDERATED MEDIA|CHR | 5.9
7.3]|8.0]7.3|5.6| 6.3 | 8| WOOD n 511112 (11| 6 o 61 |UNITED ARTISTS |KATZ | 7.5
2.7 2.9[4.9|5.0] 4.7 | o| WSNX-FM| 1045 9| 3| 6| 7|13 |15 | 62 |GOODRICH BAN | 6.0
3.6] 4.5 3.6 |5.3] 3.3 | 10 [REEVE o 111313 [13 |11 | 6 | 62 |FEDERATED MEDIA|/CHR | 2.5

B &
&
2\ ¢\ < s v Jx s[5 /s /S
2 o
a\Z\ 32\%2\ = \& \ STATON | rrequency /& /& /S /S IS/ /> FURS
2\ 3\ %\ ®\ ¢ \3%\ FoRmar POWER ST AT T AT & s&/E
SR NG B R R STAATANS TS P S £R /2&
i A\ 2\ o\ B\ o \%> /N /XSRS S o Jg /35
14.8 |14.9 [14.0 [11.4[12.4 ol WEsc-AF| sgoozs (@ 12| o | 3 @)@ 02 | r. comscarorr| san | 11.6
6.210.7 10.4 | 9.4[11.2 | 2| WANS b 2 o 00 4| 8 | 89 | RADIO AMERICA | CHR | 12.4
9.0|8.212.27.8/10.6 | 3| WSSLAF| 14401005 | 4| 6| 2| 2| 2| 2 | 91 |STERLING CHR | 9.6
10.416.6|9.2|8.8| 8.7 4| WFBC-FM | 937 3] 8| 3| 43| 3| 71|MULTIMEDIA KATZ | 10.2
8.0 9.5/6.4|7.4| 8.1 5| WSPAFM | 960 6 (10| 8| 8| 5| 4 [104 | sParRTAN MCG | 3.9
1.1 9.1]8.0|6.7| 5.3| 6| WiwZ 103.9 8| 2| 7| 6| 6| 7| 90| AMERICAN coMM.| HNWH | 9.8
6.8/ 5.4|3.6|6.3 5.0| 7| WMVl 102, 5| 9| 5| 5| 7| 9| 62 |aMcom GENERAL | REP | 7.0
4.2 5.0/5.0|6.2| 4.5| 8| WCKN e 7| 5| 4| 7|1 |17 | 60 |caroLINA BR. | DUR | 6.9
6.5| 2.3| 3.9 3.8| 4.1 | o WHVZ Ly 10 |29 (12 | 9 | 8| 5 [120 | 21st CENTURY | HNWH | 3.0
2.0| 2.3| 1.9 0.6] 3.3 [10| WORD 810 12| 715 |10 | 9| 6 [113 | BROOKS BR. MAS .6
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HARRISBURG-LEBANON-CARLISLE

POPULATION: 493,900

=
; 4

i % %\ 2\ T\ %\ STATION | FreQuENcY £ & J & 0;7@ o

EANE % %1\3 ‘?_ ’e; FORMAT POWER \g? & g‘t & .;‘.3 S £ ép:
2\ 3\ B\ 3\ B\% 5/% g/ & [5E/F
20.2[19.5[21.717.3/ 20.8 o vl el o o o 92| KEYMARKET CHR | 26.3
6.6 8.1 8.0| 7.8 7.7| 2| WRKZ e 5| 9| s 97 | PENN TOR | 9.7
7.7 7.7] 6.1| s.6| 7.1 3| WHP b | al15| 15| 9| 7| 3| 86| wHp INC. | xatz| 6.4
3.7| 2.9] 5.5] 6.0] 6.4| 4| WIMX ok 2| s| 3| 2| 2| s| 73] nupson Group | EasT| 7.4 |
3.3] 5.4| 6.7 6.0[ 6.0| 5| WIPA 93.5 | 8| 4| 2| 3| 4| 9| 90| QuakErR STATE | REP | 9.9 !

| 5.3 5.6| 5.0) 7.7 5.9 6| MWNCE 1005 7 16| 19| 10| 8| 4| 85| HALL TOR | 2.8 |

| 7.1] 7.1 5.1 5.8 a.6| 7| WHPFM | era | 3| 18| a| s| e| 7| s5| wnp e, Katz| 3.3 |
3.8| 3.5[ 3.1| 4.7| a.2| 8| WAXA L ¢ 6| 2| 7| 6| 9| 11| 56| HoF MEDTA KATZ| 4.1
a.8| 6.0| 3.9 5.0] 3.3| 9| WHYLAR 9601023 | 11| g| 17| 8| 5| 6| 74| RFLJ, INC. HNWH| 5.6

I——a 5| 2.3| 2.5] 3.4 2.9] 10 -an pa 12| 27] 22| 1a | 13| 8| 71| LEBANON BR. K/ | -- |

HONOLULU

POPULATION: 690,700

Q
2 g
Z ) C . &/ 9

A 2\ 2\ 2\ T \% STATION | FREQUENCY s/ 3 2
AEAEARAEAL S &/ &/ & 3
z\ S\ Z\ %\ T \ 23 FORMAT POWER 3 & 5 &
c\ > LUt .\ 2% s/8/ T NI /\\O =
o\ 2\ &\ 3\ @ \32 g S c &

= ® *® ® [+ 2} %2> < (e} <&
14.4 [1a.2 |14.2 |16.3]15.9 o KENRARY walan oT 2 84 | NORTHPARK CHR
13.0 1.2 [12.5 [11.5]10.6 | 2| KSSK e 82 | HEFTEL EAST
4.9)9.0|8.310.3] 9.7 | 3| KMAI A 83 | HENRY HAWAII | KATZ
10.6 | 7.0| 8.4 | 9.9 8.7 | 4| KUMUAF| os7 91 | JOHN HUTTON TOR
9.5|6.3] 5.0 5.0 7.0 5| KXPW 923 . a| 3| 4| 5| 7|12 | 63|HEFTEL EAST
8.7 6.3| 6.4 7.1| 6.7 & | KPOI 97.5 6| 4| 2| 4| 5|11 | 74| KILOHANA REP

AOR 80kw

6.6 7.3| 8.4 5.9 6.1 7| KBIR 96.3 7] 7| 5| 6| 6| 9| 70| mavra kEA TOR
5.2| 5.8 6.2 | 4.4] 5.9| 8| KK 430 9| 6| 6| 7| 4| 5| 80 | HENRY HAWAII | KATZ
3.8] 4.0] 4.1 3.8| a.1| of KHVH s gl11 |13 11| 9| 4| 53|kuevH, INC. HNWH
a.8| 3.7 3.6 2.7] 3.5 10| KV Tow 10| 8|14 |15 [13] 6 | 53| CHARLES GIVENS| BAN
a.4] 5.5 3.9 3.9 3.5| 10| KN P 1113 10| 9|11 | 7| 60| kcen rapIO ROS
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JACKSONVILLE

POPULATION: 759,500

Z % % “ \z
~\Z \ 2 ;; z @ STATION | FREQUENCY ¥/
EAD \% \§ \F B\ FoRwar POWER s&/&
2\%\3 \2\% & S SE/f
20.5 [16.8 [18.7 [17.2]15.4 0 AR Seskes b o o oa 3| 5 | 93 | EVERGREEN CHR |20.7
9.6 7.8] 7.5 [10.3[11.2 | 2 |REERSENEREEEETES a| 3| 2] 2 8 |111 | METROPLEX MCG | 12.9
11.6 [ 8.9(11.7 [11.6|10.5 | 3 “3{9“"‘“ e 2| 6] 8| a | 2 0 93 | JACOR EAST | 11.4
7.8| 6.9]8.7|6.7| 7.7 | a| WAV REd s|1w| 3| 3] 4|3 |78]Ez MMR | 5.3
4.0 3.9| 5.8 7.4| 6.7 | 5| WPDQ g 7| 2| 5| 6| 7|1 |13 |wiLLIsS REP | 7.6
6.7| 7.9| 6.2 | 8.5| 6.5 | & [ISE. Homes 3|1 | a| 5| 5| 6| e3]|crLmore TOR | 7.2
3.8/5.5|7.1|4.2] 6.1 7 ‘é‘,’,‘fm e 6| a| 8| 7| 6| 2| 90 |HoKER KaTZ | 5.3
2.6 3.1] 2.4| 1.1| 3.8 o[ WCGL 5’ 11 |15 |10 [11 [12 | 13 [168 | ANTELOPE K/P | 3.3
4.0 6.4| 3.4 a.1| 3.7| of WESZ =G 8| 9|1 | 9| 8| 4| s0|wIN CHR | 2.2
B v el PRES-JAS,

STATION FREQUENCY g g g g g g ;? i 5 f z

FORMAT POWER v /n/ls/e /g /s /% Y Lo [ou

AN ENENENENE S5 S )35

waut s Q QOO : : |57 sLoommeron [karz | 27.4

Lol e e 2 |4 |3 [3 |2 102 |BRISTOL oG | 17.6

11.9 [17.1 ha.9 |3 | WIFM 988 3 (3 |2 (2 |@)|2 |96 [Home wews REP [ 14.2
9.9] 7.2 7.2 | 4 [EESES i 4 12 |6 |6 |4 |4 |92 |BLOOMINGTON [xkarz | 4.3
3.2 3.5 4.4 |5 | WZXY o s [2 |4 |5 |6 [15 |68 |BAHAKEL BAN 5.4
2.2 3.1 4.0 |6 | WKPT 408 7 |20 |8 |7 |7 |5 |90 |HOME NEWS REP 2.0
3.4[3.1]3.4 |7 | WUSJ 99.3 6 |8 |5 [4 |5 |6 |63 [PRI-CITY DUR | 3.2
2.6 2.2 2.5 |g | MIVKAF |esomerrw | 2 |18 10 |9 |8 |7 fJoa |prck 2 | 2.6
2.4]1.72.0 |o | WMCH Lhdia 14 [27 7 p3 fh4a j1  J21 |WALLACE o .9
0.5 2.4 ]1.7 }o :M!,SP' i 12 [28 ks p2 fi9 [8 [94 |DICK - .3
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KNOXVILLE

POPULATION: 508,900

G ;
Q
g
@ s/s/x/s5/5/ &5/ &
0
A 3\% $ \% \ STATION | FREQUENCY s/ &/ /5 Q§' F/ o ¥/ .
A = >
Z\A\Z \&\ % \3:\ FORMAT POWER TR A & s&/ &
CAR N\ \®\ G \3p S/ e S i i
N\ @ s \3% ® \&3 S/ N/ B/ X/ R E 9 &/ 3
34.9(35.6 [35.5 [35. -
35.5 [35.8/33.0 o WIVK-AF | sgaiorr o al| 2 ooo 112 | prck KATZ | 36.0
11.9{10.6 |16 .4 WIMZ-A/F 1240/103.3
15.3114.0 [ 2 [ e 3| 2 2| 3| 4| 99| STONER CHR | 15.8
13.7 11.1 . . .
8.7 [11.5|13.7 ] 3 )‘A(’:MYU T 2| 31 3] 3| 2| 3| 74| Jacor EAST | 14.5
10.7 {11. . ] 3
9112.0 |10.2[10.1 4 yEZZK 30 sl10]| s 51 4| 2 96 | SOUTH CENTRAL | CHR 6.6
6.1 9.3 7. . . b
7.2[9.2[ 9.1 5| Woki 100.3 4 o a| 4| 5| 6 | 68| 0ak RIDGE HNWH | 12.6
1.3 1.3 2.
2.1 | 1.1 2.2 6 ggAP ;:go 8 (12 |13 |12 9| 5 90 | WGAP, INC. M/SS 1.2
0. .
9|/1.1/0.8|0.6| 1.8 7 NWOgBB 2o 10 [11 |10 |11 |10 | 7 {121 | SEQUOIA -- --
0.9|0.8[1.2]1. . WKNF 94.3
| 0| 1.3 | 8| WK b 6|1 9| 6| 6| 7| 8 | 48 |kEY -- .3
1.5]1.81 1.4 1.2 1.2 | 9 )Q{?,RJZ §20 7|1 7| 8| 8| 8|10 | 45 | TENN MEDIA -- .9
1.0 |1 KGN 1340
8 g,,d [ 9| 5| 71| 7 TELSTAR ROS 1.0

i
‘ Q
§
s\ @ \¢ &
“\Z\2\% T, \& \ STATION | FREQUENCY h YA
ZA\TD\% \& \¢ \B%\ FORMAT POWER § & SE&/8
e\ e\ 3 \s\cé \35 - Y WAL
2\ \%2\2\% &8 9 SE/IF
20.0 [19.5 22.0 p2.0{19.4 o WAIC-AIE T ew GOODRICH KATZ | 28.4
15.1 |15.2 15.5 [15.8]11.6 | 2 | WITLFM | 1007 MSP MCG | 14.6
7.6 | 8.5] 6.4 |5.6] 9.1 | 3| WUMFM | o o al11]| 8| 6| 5| 3| s |mcu-a-mep1a | TOR | 4.9
1
5.1/8.3|5.9|7.5| 7.3 | 4 chFMK Soiw 3| 4| 5| 3| 3| 8| 71} LIGGETT REP 6.4
94.1
5.8|4.1]5.2]4.7] 6.8| 5| HEM S0kw 6l10| 3| 4| 4| a| 8 |cr MMR | 5.3
106.1
4.7 46| 5.2| 4.5 6.1| 6| SO S0kw 71 3| 2] 5| 6| 6| 79|cmr CHR | 6.0
3.0| a.9]5.3]5.3) 5.1] 7| WENZ S s| 2| 6| 7]10 |11 | 55| LaNsING MMR | 6.9
6.7| a.1| 4.5 5.6] 4.5 | 8| MR Sokw gl20| 18|10 | 7| o 60| cap ciries/apc| kaTZ| 3.8
4.6 4.2 4.1 4.7| 3.3| ©° &MMQ ??slw o| 8| 7| 8| 8|13 | 47 | OTTAWAY HNWH| 6.2
o 101.7
| a4l a.a| 2.5] 2.0 2.1 | 10| JOSTM G 101410 o| 9|12 | 35| NORTH STARR BAN | 1.7
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LAS VEGAS

POPULATION: 520,700

\ $

<

o A

2\ g \g\ 1\, F
ANz \ S ;; ¥ \& STATION | FREQUENCY 2 Q é;/ &/
Z\ a2 \Z \®\ T \B2\ FORMAT POWER s & S/ &,
0 R R A P T B ‘ s F8/.5¢
2\d\3\%\ %\ o SETAT

9.5 [10.9 [10.9 [12.7]11.4 o o g L LT BROADCAST ASSO.| KATZ | 12.0

9.6 [13.1]11.0 | 9.2[10.3 | 2| KXJZ ooy PARKER DUR | 7.8
11.3 [10.7 [10.6 [10.9| 9.1 | 3| KLUC sfes oo 2| 3| 7|12 | 76 | NATIONWIDE MOG | 10.5
4.78.6|7.1)9.3] 8.0 | 4| KKLZ G al| s o o 2| 8 |106 | SOUTHERN NEV. | BAN | 8.6
8.2|5.3[8.0 6.2 6.4 | 5| KYRK [ 3| 2| 5| 5|12 |17 | 74 | aNCHOR MEDIA | MMR | 8.9
6.0 4.9|6.1|4.8] 5.5| 6| KMQ e 71 4l 6| 5| 4 4 | 82| cCoMMONWEALTH REP 3.3
7.1| 4.4 4.8|6.0| 5.0 7| KoM o 6| 6/ 3| a| 6|10 | 70| LoTUS CHR | 8.1
5.9 2.7|5.2|4.a| 4.3 | 8| KQBK 57w 10 |14 |19 |15 14 | 3 | 9 | ANCHOR MMR | 3.4
1.7 3.5 3.1]2.1] 4.2| o KBLV L4 g 9|71 7186 |5|5|83|nsa EAST | 4.2
3.903.7]2.1]3.2| 2.8 |10 | KDWN iy 1113 |18 |14 {13 | 7 | 81 |RADIO NEVADA | BAN | 2.4

LITTLE ROCK

POPULATION: 420,300

ik Q
&
s /s /s /s /s /s /6
o g
A\ 32\« \& STATION | FREQUENCY /& /& /& & /& Py e I8 /s
2\ % % \%e FORMAT POWER w IN v Jo /¥ /v /S Iy oL /g,
= O_ 5 ’_,;.;, g n » ¥ u‘)o ¥ o § 5‘3 ;"Dg.
| e\ & % \%% S/ /2 /2 /8 /8 /3 o) I3
20.6(20.3(20.3 @] KSSN 700kw Q - (1] QOO :|srusman: KATZ| 21.1
3.2| 7.5| 9.9 | 2| KIPR AN g8 | 2|22 |2 |11 [145 | CORNERSTONE BAN | 12.0
10.5{11.6| 9.6 | 3 | KKYK 1087 2 (@] 4|3 |3 |4 |64 |snER BAN | 11.8|
8.8{11.2| 9.0 | 4 | KEZQ AL 4 |9 (10 |7 |4 |3 |88 |KEZO MMR | 7.4
9.1| 6.8 8.2 | 5 | KZOUFM | 985 3 /3|3 |4 |6 |7 |71 |ENCORE REP | 10.5
| 6.8 6.2]7.6 |6 KARN 250 6 (13 [9 |9 |8 |2 |91 |SNIDER BAN | 4.5
4.9| 5.7 5.6 | 7| KMJX 0% 7 |7 |5 |5 |7 |10 |76 |coasTAL HNWH| 9.6
6.9/ 6.4| 5.2 | g | KHLT-FM | 941 |s |5 |7 |6 |5 |5 |5 |siGNAL MEDIA  |cHR | 4.2
2.1] 2.9 3.7 | 9| KZR ) 9 |8 |6 |8 |9 [13 |68 |SOUTHERN STARR |purR | 3.8
6.0 3.2 2.6 |10]| KWTD oy 10 |6 [8 |10 [10 [6 |74 |MRS. DUNN ROS | 2.5

RaR RATINGS REPORT VOL. | '89 B 203



MCcALLEN-BROWNSVILLE

POPULATION: 473,000

&
o
@ x /¥ /¥ /¥ /6
2\ @ & $
2\ 3\Z2\ T \z STATION | FREQUENCY $/S/IS/S/s /) RN
< 2 z \3 S AW X /o O3 S
2A\NZ\Z2\ & \3= T/ /e /e /X/Q /& & L& /e
z ! 5 o FORMAT POWER @ v/ w S & O« /£
(r ‘S)_ O_ b (_ .9; 23 »i\ f')v g’ “ © o § /\\13 *Qé/
2\ 5\ e \2\ % \23 S/ N/ B/ B/ L/ % /& o R WAT
14.0 {11.2|15.0 {17.0|18.6 o KBFM T oo o o 3| 4 [101 | ENCORE REP | 24.1
15.219.4 |20.6 |18.3[17.7 | 2| KGBT - Sor R 2| 3| 6| a| 2 135 | TICHENOR KATZ | 13.4
96.1
8.6|8.9]8.2]9.7] 9.7 3| KWW 100kw 3| 5| 2| 2 o 2 | 81| MAGIC VALLEY | Moc | 8.1
7.8|8.2|9.2] 9.1 8.a| 4| &XF 100iow a| a| 3| 3| a| 6| 91| TaTE CHR | 13.0
4.8| 4.8 4.2 4.9 6.0 5 5‘5’2” ;35)& 8 | 12 9| 7| 6| 3 |106 | TIPPIE TOR 5.0
7.0|5.7| 6.9 8.2 5.5 6| KELT 777 s| 6| a] s| 5| 9| 80| TICHENOR KATZ | 8.1
5.2 7.1] 4.6 | 5.0| 4.8 | 7| KOXX I 71 7| 8 8| 7| 5| 81| BrRAVO CAB 2.5
5.6|5.1]3.7]5.8] 4.7 8| KBX Al 6| 2| 5| 6| 8|13 | 74| DAYTONA BAN | 6.9
2.7|5.2] 3.7 |3.6f 2.2| of KBT 1662 10| 8{11|11]10| 7| e8| RrIO CAB | 6.9
2.1( 2.3 1.8 1.7] 2.2 o [HEmY¥ o 13 16| 7|10 |11 |11 |136 | PAULINO BERNAL| -- -

MOBILE

POPULATION: 385,600

Y/
9
SR STATION | FREQUENCY g g g g f g ; = /2
Z\% \ % %f,; FORMAT POWER ¢ /n/ys/e/s/s /% g SL /8,
s\ %\ & \&B AN VENE VL VE N &[5
17.9{ 17.7[18.0 |@)| WKSHAF | 12700949 ©Q : | :|: QO carrron = BAN | 16.0
16.9) 14.9(13.4 | 2| WABB-AFF) 1480075 | , o o 3| 4| 6 |88 |VOICE OF MOBILE|CHR | 19.2
17.3[ 12.9| 11.9 | 3 [EEESTEESENEC 3| 2] 2 @) 23 |100|Beastey HNWH| 19.1
7.3| 8.5| 6.9 | 4| WGOK Sag % 45| 6| 7|6 |4 ]|so|RoBERDS RoS | 3.5
4.5 3.3| 5.4 | 5| WAVH LY 5|10 | 9| 4a]|3]|2]|77]TMex buR | 3.9
2.6 4.9] 4.9 | 6| WMML et 8| 3|5 |8 [10 [16 [101|BRIDGEWAY K/P | 3.1
4.5 5.0| a.a | 7| WKRGFM| s9.0 6|15 |7 |5 |5 |7 |66|wkrG-1v xatz| 6.0 |
4.4| 4.6| 4.0 | 8| WKRG S 7 [13 |11 |11 | 9 | 5 | 66 | wKRG-TV KATZ | 4.8
1.2| 2.4| 3.0 | o} WaGcX fae 9| 9| 4|6 |8 |20 |72|weEscom GrRoUP |REP | 3.1
3.4| 3.6| 2.9 |10 | WOLT S 10 |16 [10 {9 |7 |8 |71|3a8 REP | 2.2

204 B R&RRATINGS REPORT VOL. | '89



MONTEREY-SALINAS-SANTA CRUZ

POPULATION: 487,600

Q
&
¢ & s/ /&/5/ ¢
@ \ € g
% BV E NS STATION | FREQUENCY S/S/F/3 . P i RN
o Z, \ 2 Z \ = \2 ¥/ S/ S8/ &/ &/ &/ & \§ 2
z Z © \Z%\ FORMAT POWER AT S/ s & s&/&
TAD\ B \D\*, &t $/n//p/8/8/ 5 & 8/ s
- = - 2 > % . A : 5 g O * X
2\ %\ % \2\ % \88 S/ /8 )8/ 8/ &) & 3 S/
6.8 |8.8|8.9 9.2 8.7 o KIDAN-FM. i} s 00 o 5 | 17| 72 | HENRY KATZ | 10.6
6.8(8.3|7.6 |7.5| 7.5 | 2| KGO y i 3|23 |17 |11 |9 o 94 |CAP CITIES/ABC| BAN | 7.4
7.86.9|7.3 |8.8| 6.8 | 3| KWSS A 2| 2| 3|5 (3| 10| 63 |NATIONWIDE MCG | 9.3
4.3 (4.2 |3.9 [3.0| 5.9 | 4 | KWAV s a|als|2 o 5| 75 | BUCKLEY HNWH | 3.6
4.9 (3.3 3.3 |3.0]5.2| 5| KOCN 1048 10 | 8| a|a|2]| 3|106|C.R. PASQUIER | TOR | 3.5
4.9(5.8 4.2 [4.2|5.0 | 6 | KMBY e s |7 2|3]a]| 11| 76]csc BAN | 8.8
4.8 4.0 3.4 [a.a| 4.2 | 7| KIOMFM | 1007 6 [12 {13 |8 |6| 2| 75|communiTy Pac. | MMr | 5.4
' KXDCFM | 101.7

1.4 0.7 [1.2 [1.7| 3.9 | 8| Bz sk 14 {15 |20 |18 |11 | 20 |131 |cARMEL BR. CHR .8
7.0 [3.8 5.3 4.0 3.4 | o | KBAY 19%5k0w 8 |20 [23 |23 [18 | 21 | 67 |uniTED MMR | 3.6
3.6 | 3.2 |2.2 |2.5] 3.4 | o | KBOO Tow 6| 70 |a. wILLIAM LEE | DUR | 3.8

g ,
o q% o \& \ STATION | FREQUENCY g g g g g g ,,}? &5 |
Z\% \ % \&&\ FoRwaAT POWER ¢ /n s /e Jx /s [ § SZ /8, |

s\ % \ & B S [y [3 [ [8 [8 /€ 5 TR
1

11.4[15.5[10.1 |@)] WEROFM | 023 Q| |2]2|2]27]c crrres/ac [Ban | 14.7
9.2| 9.0| 8.6 | 2| WHYY P 2 2 QO : |92 reoera KATZ | 10.8
4.7 4.1| 7.4 | 3| WMYS g slo]als (1] (1 JREN T -- 1.9
6.7| 2.1| 5.9 | 4 | WBSM il 6 | i [21 [22 [10 | 4 |125 | sAGE CHR | 2.6
4.3] 3.1| 4.9 | 5| WSNE e a|°f3lal|a]o |81]nEck-Ross EAST| 6.7
10.6]| 6.6] 4.1 | 6 | WLKW Jog4 5 | o s {13 |7 |6 |72|wiks/scawarrz |cur | 7.0
3.8 3.3| 3.4 | 7| WWL el 10 | ¢ [19 |7 |6 |3 |8a]Tmz MCG | 4.6 |
2.6| 2.7] 3.4 | 7 (BEEENCEMIS 14 | o |32 |28 [27 | & |06 | PLymMoUTH ROCK |-- .9
2.2| 4.8] 3.3 | o | WODS 2 70" |11 ]s s |s |78 ]|ces cBS | 2.2
2.8| 2.0] 3.2 |10 | WZOU s 9 : 5 |6 | 9 |15 | 78 | ARDMAN EAST| 1.8
2.2| 3.1| 3.2 [10 | WALE il {16 | o [29 |27 [25 |22 [120 | norru amErICAN |Mco g
R i
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NEW HAVEN

POPULATION: 384,700

- .
4
A
X X X X X X (2]
[43]
A%\ « \&\ STATION | Frequency /& /& /S /S /8 /& /o S35
2\ Z \ Z \2%\ FORMAT POWER v /n /v /o /> /¥ | § &g Sz /&, |
"( [} & .%“fy § ~ o W ©0 © £ § /tt% f’é‘-’ |
a3\ % \ & \& /Y /3 /2 /& /&8 /3 3 TE/)3
1.11z.9 1.7 (@) WKC! 101.3 (1) 2 |QI@|3 |70 |vosee MCG | 13.6
10.7] 9.9 [10.1 | 2 | WEL 960 2 (13 (9 6 2 |@)|84 |cLEar cuawneL [BAN | 7.6
WPLR 99.1
10.3| 8.2 7.1 | 3 | WPI 90.1. 3|2 |@)|2 |5 [15 |67 |SOUTHERN STARR [DUR | 13.6
WEZN 99.9
5.116.7| 6.6 | 4 | WE 999 4 |8 |8 |7 |6 |2 |78 |mEWCITY KATZ | 4.7
5.4 3.7| 5.7 | 5 | WDRC-FM | 102.9 5 19 (3|3 |3 |7 |77 |BUCKLEY MCG 4.2
Gold 19.5kw
4.9| 4.4| 4.8 | 6 | WAVZ 1300 8 |21 {17 |15 [14 |4 | 92 |NOBLE MCG 2.4
BBnd Tkw :
4.4| 4.2 4.7 | 7| WNHC e {13 |4 |6 |4 [4 |9 [110 |wNHC, INC. sav | 3.8
1.7/ 0.5 4.4 |8 | WWYZ aoia, 10 |6 [13 |11 |8 |6 |8 |wwyz, INC. BAN | 5.4
6.9| 4.4 | 3.9 | o | WKSS S 6 |3 |4 |5 |10 |16 |56 |PRECISION MMR | 6.6
2.9| 4.9| 3.5 [10 | WRCH o 15 [18 [20 [16 |12 |5 [106 |RADIO COR/HART [BAN | 2.7

OMAHA-COUNCIL BLUFFS

POPULATION: 505,300

- &
2y % % %; '% % \ STATION | FREQUENCY Qg Qg ¢£§ é\* g g éav@ g o
E\S \% \S \ %‘;'1 FORMAT POWER VAN EVEVLEVEYE $ /\qu‘\ 5
2\%\% \3\% & /8 /)8 /8 /% /& s S&/aF
22.3 |17.0 {16.1 a.817.2 o RER Lie o a|l 7] 5|2 o 78 | HENRY cHR | 15.1
10.4 112.1 |10.a h1.e|13.1 | 2| KKQ Ak 2 o 2| 2| 4| 6 | 77 | MITCHELL EAST | 14.2
14.7 [15.4 [17.7 ha.7]12.a | 3| KEZFOAF | 1400825 | 4| 3 o o o 9 | 89 | ALBIMAR KATZ | 17.5
9.1|10.8 1.0 11.1] 9.6 | 4| KGOR 195w 3| 2| 3| 3| 6| 7| 70|neNry CHR | 9.3
7.0 6.1] 7.5 | 5.7] 9.1| 5| WOW-FM | ot v s| s| 6| a| 3| 2 |105 | GreaT EMPIRE | TOR | 10.6
9.8 8.7 7.4 |6.1| 6.6 | 6| KESY-AIF | 1420 0t sw| 8|10 11| 8| 8|17 | 91 |suN Group MoG | 4.2
3.0 a.8|4.7|6.6] 5.7| 7| KO v 6| 7| 5| 6| s| 5| 69 |vaLLEY BAN | 4.6
6.4 7.8| 5.4 | 6.5 5.4 | 8| KEFM o 7| 8| a| 7| 7| 8 | 67 | weBsTER MG | 4.8
6.5| 4.4| 4.3 5.6 4.8 o WOW Y 9l13]10 |10 | 9| 4 | 70 | GREAT EMPIRE | TOR | 4.2
0.0 0.0] 3.5] 3.3 1.4 10| KoM A 10|11 | 8| 9|10 |11 | 46| vaLLEY BAN | 2.9
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RALEIGH-DURHAM

POPULATION: 575,000

&
@ A &
2 ¥ /& /& /& ¢

T % Z S \% \ STATION | FREQUENCY &/ &/& & & oy . /s

Z\B®\ %\ 8§\ © \B}\ FORMAT POWER ¢ NEVEVLYEVE & SE/Su

S5 \2% o ; ; 3 g < * X

. . ) < . o / o X &

S\E\S\%\ % \%2 S/ )8/ /&) )& 3 g/

6.5 8.3 10.7 [10.9[10.5 o oL 1061 2| s o O° 7 | 91 | VOYAGER MMR | 11.6

9.117.4|7.3 6.0/ 8.8 | 2| WADR i af2a| 6| 5|2 o 108 | DURHAM LIFE MG | 9.8
WDCG 105.1

6.7 9.4 (9.0 10.3] 8.5 | 3| WD 4 °o 2{ 3| 6| 6 | 68 | DURHAM REP 8.6

7.4|6.4 6.5 7.1/ 8.2 4 mQOK 97.5 71 4| 3| 2| 4] 5 {109 | JoYNER HNWH | 9.1
100kw

8.9(8.2({6.5(9.0] 7.9 5 W’TF sg0 5 {25 |15 |10 | 8 | 2 | 98 | DURHAM LIFE MCG 6.0

9.99.4 /6.5 7.5/ 6.8 | 6 | WRAL 101.5 318|514 3| 3 |67 |CAPITOL BR. CO.| KATZ | 7.3
© 100kw

3.1 (9.2 |7.0 |6.15.5 | 7| WFXC jor.1 6 | 2| 4|6 |7 |10 |69 |PINNACLE EAST | 11.0
. w

6.3 3.6 [4.2 [5.7 4.6 | 8 | WYLT g 9 {1718 |7 |5 | 4 |es |METROPLEX MoG 3.5
wzzu 93.9

4.1 2.8 [3.2 [2.4| 2.8 | 9 | WZ 93,9 8 | 3| 9|9 |13 |17 |38 |JIM HEAVNER TOR 3.4

3.2 (3.6 (3.6 |2.1]2.7 |10 XZPUR 1490 13 (10 |10 |11 |10 | 9 [108 |PINNACLE EAST | 1.3

. Th Q
&
s /s /&
¢ ¥ /& /& /% &
2\ %9\ \ S/ /3
“\Z\32\2\ » \& STATION | FREQUENCY 5‘ 5 5‘ 5‘ S /& /o . &
2\ 32 \Z \% \ © \3:\ FoRmAT POWER INWANYINYE $ S< /€,
T\ % o\ S\ .\ INSX SRS ) S 3 NI NALS
720 k) A 5o é \2% § ~ %‘25 S je /8 /e A N AVARS
@, % % % ® %% O .S’ ~ ~ v (1) < O S /Y
12.1]13.2[14.5 |14.2[ 13.0 o o (o SN 2 00 2 o 3| 4 | 86 |EDENS CHR |14.6
13.3)14.6]12.7|11.7[ 12.3| 2| WRVA 1A o 2| 8| 8|66 0 85 | EDENS CHR | 9.8
13.2013.2(10.8[13.9] 11.2| 3| WRXL 1Sod, 3 3 0 2 | 2| 9 [106 |caprTOL BR. CcO. KATZ | 15.4
3.8( 6.3| 9.5| 9.2/ 10.4| 4| WCDX | ¢27 s| 2| 3|3 | 4| e [111 |SINCLAIR TELE. | ER | 14.6
12.2| 9.5| 8.6| 7.7| 8.2| 5| WPLZFM| 993 6| 4| a|5| 5| 7 |99 |paco-gon McG | 10.5
6.8| 7.9| 8.6 8.7| 7.9| 6 %MXB 533&] 4 (6| 5|4 0 2 | 85 [ RAGAN HENRY DUR 6.5
4.3| 2.9| 2.7| 3.3| e.0| 7| WKHK "} s59 85| 77|73 |es |aBs HNWH | 5.6
6.9] 5.6] 7.3| 5.2| 5.6 s |SHINRAIFEIB000H 7|15 9|8 |85 |75 |park REP | 3.9
WwasF g6.5 9 (12 {10 | 9 | 9 | 8 | 68 |RICHMOND RADIO | HNWH | 2.9
5.2| 6.3 3.9| 4.2| 3.3| of W& g6.5 |
2.2| 2.8| 2.1] 2.9| 2.6| 10| WLEE L0 11 20 |15 |21 [19 |10 [108 |wLEE, INC. HNWH [ .9 |
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ROANOKE-LYNCHBURG

POPULATION: 371,900

- % « \& \ STATION | FREQUENCY g g g g g g f g2
Z\% \ & \B3\ FoRwaT POWER g /n/s /e /s /s /f I S&
s\ % \ & % S /3 /g /3 /8 /¢ /¢ & 5§
22.7(20.9 20.6 @] WXK 24 00 QOO . o ce:nvesr | 1or
13.4|11.0 |13.0 | 2 | WEVR e 2/ 10| 6| 4| 3 107| JIM GIBBONS HNWH
11.0 [12.7 |[10.0 | 3 | S¥¥D e a| 3| a| 3| 2| 3| 94| winas, 1Nnc. EAST
6.5 8.5 4 X%SLQ ggb’kw 3 9 2 2 4 5 72| MEL WHEELER KATZ
a.8| s.1|s.1 | 5| WSLC ¢ 5| 8| 13|10 7| 4| 86| MEL WHEELER KATZ
3.6| 4.6 3.9 | 6| WIOY . 11| a| 7| s| s| &|113] coMmonwEALTH | K/P

| 3.3 26|36 |7 e i 7! 6| 15|15|13| 6| 69| JIM cIBBONS HNWH
| 3.4 26|36 |7 S s 12 16| 3| 6| 6| 9 |110| crs K/P
3.1 2.6 3.1 | o [lEEE= T 6| 2| 5| 7|11 |16 | 55| LYNCHBURG, IND. REP

3.8 4.6 ] 2.6 [10 | SIM Jiew 9l 12|12| 9| 8| 7| 65| wris --

SAN DIEGO NORTH COUNTY

POPULATION: 562,500

Q
&
2\ ¢ \¢ & e

“\Z\2\% T \& \ STATION | FREQUENCY E & FRN
Z\ 3\ %\ &\ T \2s\ FoRmar POWER v /& & s&
B\ e\ 3\ s\ e \3% ¢ /o § S8
2\ © e \ %\ o \%> S 3 Y
9.1 11.7 | 9.1 {7.4] 7.8 0 P o T 4 65 |MIDWEST TV MCG
10.5 (8.8 [9.1 0.2} 6.1 | 2 | K9Y 30kw 94 |GROUP W G/M
3.9/4.9 (3.6 [4.5] 6.0 | 3 | KKLQ-AIF| 60071065 57 |EDENS CHR

5.2 4.4 |4.6 [5.1]5.3| 4| KGMGFM[ 1021 82 [PAR BAN
5.1/5.8|6.0 6.1 4.6 | 5| KEMB fic 78 |MIDWEST TV MCG

KGB 101.5

4.9]4a.9[5.1(5.8] 4.5 | 6| KSE g a|e6| 3| 3]|4a]|19 |68 |BrROWN KATZ
4.0 [3.2 4.8 26|38 ]| 7| KTRAFMI S 303| 5|6 |11[33 52 |noBLE MMR

1.7 [ 2.3 1.1 |2.2] 3.7 | 8| KEYY 35iw 10| 8| 6|5 |5 |10 |69 |sanpusky TOR

4.2 |2.9]3.3 2.3 3.2 | o ERONFM| 972 7 [10 |12 |11 | o | 8 | 53 |JEFFERSON-PILOT| BAN

1
-
4.1 2.1 3.5 2.2 3.0 |10 | KNX 1970 9 [24 |29 |24 [13 | 5 | 54 |cBS CBS

——— e e — et !
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SPOKANE

POPULATION: 355,400

5 q%z e %‘»g STATION FREQUENCY g g g g g g ;o ~ 5‘5
z\% \ & \Bh\ FoRMAT POWER g/nlsle s/ /$ g S
s\ & \ & %8 RN NENE N VE 5 Fg
15.216.9|1a.8 (@] KZ&Y Boicw (1] Q@2 |7 | ouewc
8.3 8.4(10.9 | 2 | KISC 981 3 (3|22 (@]3 [115 |HOME NEWS KATZ
10.7(13.8 9.9 | 3 (I a6 9|6 |5 |05 |SPOKANE EAST
11.1| 6.8| 8.9 | 4 ggﬂK Tk 2 |17 |5 |3 |3 |2 | 91|PRICE BR. EAST
6.3| 5.1| 6.8 | 5| KXLY 1 5 (13 |8 |10 |8 |5 |84 |SPOKANE EAST
4.4| 3.9 5.8 | 6| KKzX (- 7|5 (3|44 |12 |82]|MEDINA BAN
7.0| 6.4| 5.6 | 7| KEZE e 6|l alals |7 |0 |73]xave-surmn MACG
6.1| 4.5 5.5 | 8| KA ok 8| 9|1 |7 |6 |a|79]|PRICE BR. EAST '
3.0| 3.3 3.8 | o K¥XO e 10| 2|79 |14 [14 |67 |aL HOCKSTADT DUR
v |
5.4] 5.1] 3.1 [10 [RRERET TSR o {11 |6 |8 |9 [13 |50|ALPHA RADIO REP ;
2.8] 2.7| 3.1 |10 | KAQGQ 590 11 |12 [17 [11 |10 | 6 | 69 | HOME NEWS KATZ '
w

SPRINGFIELD

POPULATION: 502,500

$
e
s\ ¢\ & ¥ /& /& /x5 /5/& &

A%\ 2\% T \% \ STATION | FREQUENCY §/&/)S/S/s/s /) R
Z\ 3\ %\ \F \3%\ FoRmAT POWER $"Q NIATLATATETE & s&/8,
. 4 5 - ~ L] » © - S A

@ - ; ; g : o =~ Q Ly
2\ S\ S \2\ S S/ B)BSG ))& S FE/35
10.6 | 8.5 | 7.0 [ 9.5(10.3 o WHYNGEW | ot 0 a| 4 0 2| 2 | 78 | WILKS/SCHWARTZ| MOG | 9.8
8.6 9.0 9.8 |9.1[10.2 | 2| WMASFM | 947 30 7] 3] 2 0 3 | 91 |LAPPIN BAN | 7.0
9.0 | 9.4 [10.0 [8.9] 8.7 | 3| WRCH o 6|20 [19 |13 | 7 o 106 | RADIO CO/HARTF| BAN | 3.6
10.0 | 7.7 [10.3 | 7.2 8.2 | 4 | WAQY L4 a| 2 0 3| 3| 6 | 76 | SUNSHINE GROUP| KATZ | 14.3
7.1 9.3 9.0 [9.2| 7.9 | 5| WVICEM | ge5 2 0 2| 4| a|10 | 6a|cuasE KATZ | 10.4
5.6|7.1]8.6|5.6]5.5| 6| WHYN Jon s| 8| o|l s| 5| a| 60 |wiks/scawarTz| MG | 6.0
8.3(7.3]7.1)6.3| 4.7 7| WMAS P g 12|26 |24 [14 | 5 | 97 | LapPIN BAN | 5.0
2.3 | 2.5 1.9 [ 2.1] 3.2 | & (ISR 10| 3| 6| 7|15 |19 | 67 | NORTH HAMPTON | K/P | 2.4
2.7 2.5 2.4 [1.3] 2.5 | o | WEGCC-AF| 12001069 | 7| 9| 5| 6 [11 [22 | 45 | GREATER HART. [ DUR | 3.1
| 2.4|15]|20]5.0]|25] 9 g 19 chw 9| 5| 7| 8| 9|1 |53 |nmwciTy KATZ | 3.5
RC-FM | 102
2 1%k 11 |10 6 | 8 | 56 | BUCKLEY MOG | 2.7
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STOCKTON

POPULATION: 381,500

Q
5
¥ /¥ /x/x/x/x /6
[4y) <
A\ 3 « \& STATION | FREQUENCY 5 s/s/3% f s/J ¥3/.
2\8 > \32 = sbee el g < /& o TLE/o
% 2 % o3 0 POWER w /N vy /o i B Y QL /£
(‘ 1 Y -%70 § ~ ™ v © © Ak § S Q :Dé‘!
e\ % ® \&* /)2 /2 /8 /& /)3 o Sg/aF
56| 6.3|9.1 @ HRAK Bie 2 [0 h1 13 |3 | @) 110] ez KATZ| 6.9
| 4.3| 5.0 6.5 2 'é,',:YMR 523" 3 (33 |7 a a 2 87| CARSON GROUP CBS 4.2
6.6|] 6.1| 5.5 | 3 | IEEEE fsa 5 (31 [17 |9 |s |3 | 87| PrRICE REP | 3.5
7.0| 6.5| 4.4 | 4 | KHOP s a 0 2 |5 |6 |14 44| FULLER-JEFFREY |MCG | 7.8
5.2 5.2| 4.1 | 5| KWG tale 14 |29 |6 |2 | 2 | 4 |101| CENTRAL VALLEY | kaTZ| 4.7
a.9) 7.3]| 3.6 | 6 fuiHdN 1o 4 |2 |4 |10 ha 17 | 55| sNELL BROS. MMR | 4.5
3.7} 2.5 3.6 | e [ SHRE S’ 6 |20 |3 |4 |4 |9 | 67| centraL vaLLEY |kaTz| 3.5
1.9 3.8] 3.3 | o | KRAKFM | 1051 13 |24 |12 |7 |8 |8 | 82| Ez KATZ| 2.6
5.2 2.9] 3.2 | o | KCBS o 8 [13 |20 [16 |12 |7 | 59| cBs cBS | 2.8
3.9] 5.6| 3.2 | o| KDJK - 12 (12 (@)|e6 | o |23 | 76| GoLoRusH EAST| 4.9

SYRACUSE

POPULATION: 540,300
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Q
&
2\ 2\ €\ /) s/s/ 5/ s/ S
~\Z\ 2 zZ\ = EN STATION | FREQUENCY &/ &/ s SS5s o & '
ZAD\ %2\ %\ © \B3\ FORMAT POWER o s s &f BF B A DL & s&/&
A RACaYEN @ \2h S/ NS/ L e E3 58/ 3¢
2\NB\ 2 \%\ @ \%* S/ 8/ 3/ 3/ ) ) S o) J&/ 35
11.8[13.7]12.2 {11.6] 14.2 o ) e 3| 8| 8| 5| 2 o 93| NEWCITY KATZ| 9.7
13.5[13.7|15.2[17.2{ 13.8 | 2| WYYY Sy o 0 o 2| 77| wEwcrTy KATZ| 14.1
13.2(13.6|12.8 [10.6[ 12.6 | 3| WNTQ 3G 2 o 2| 2| 3| 6| 78| oSBORN MCG | 14.0
7.1 s.6| 9.0 5.3| s.0| 4| WAQGX o 4| 2| 3| 3| 5| 10| 79| ack MMR | 11.3
5.7/ 5.8 2.9( 5.6| 6.6| 5| WRHP L o 9l 10| of 7| 3|13 park BAN | 4.1
7.0| 5.7| 5.2 6.7| 6.0 6| WKFM 18s7 s| 4| 4| 4| 4|15 | 73| WILKS/SCHWARTZ| CHR | 7.0
3.9/ 5.7| 5.8 7.2| 4.8 7| WSEN-AIF| 10s0021 | 71| 5| 6| 6| 5| 67| BUCKLEY HNWH| 6.0
4.0/ 3.0/ 5.6| 4.1] 4.6 | 8| WHEN e 6{15| 6| 7| 9| 7| 58| rar BAN [ 2.5
7.2| 8.2| 6.5| 4.8| 4.2| o WEZG i 8| 5| 12| 8| 8| 4| 71| LoRenz DUR | 1.9
w
-~ | -~ | 0.8] 0.4] 2.2| 10| ¥PCX 1008 10| 12| 9|10 |10]| 8| 80| scorr MK4 1.8




TOLEDO

POPULATION: 502,400

&
&
A /e /& /& /& /& /&
Z ) e g
AR T STATION | FREQUENCY SNV ENENENEVENE v 3
S\2\2 \2 \ & G /& /& /&) /& /& & S&/2
Z\3 \% \% \ ¢ & FORMAT POWER WSOV § é /S Y/
\e Ve \e \ @ B WA I S q /3¢
2\E \%S\%\ D \&2 S AVANENCYENE S T [35
9.7| 8.8| 9.6 [10.3]12.2 0 wiot 1047 3| 3 000 11 | 97 | REAMS EAST | 16.1
10.0| 9.5|14.4 [10.6[10.7 | 2 ‘g}y‘KO 99.9 s111| 5| 51 2 o 105 | BOOTH AMERICAN | MMR 6.9
5.2 6.3| 5.7| 7.2| 9.0| 3| WRON 93.5 2 o 2| 4| 5|12 | 64 |wroN, 1INC. REP | 11.6
15.3(15.4 |11.0 [10.8| 8.9 | 4| WMHE st o 2| 3| 2| 4| 7| 56 |WAITE CHR | 11.9
7.9 6.2| 8.7 6.21 7.6 5 %WWM L 4|l 6| 4| 3| 3| 3| 74 | MIDWESTERN DUR 7.8
10.2] 9.8|11.5| 8.1} 7.4 6 M‘ZQR PRI 6|13| 7| 7| 6| 2| 80 |TOLEDO BR. KATZ | 7.0
| 4.7| 4.8|4.8|3.0/ 6.1 7 g";'oo v L 12| 14| 18 |10 | 11| 4 {149 | BOOTH AMERICAN | MMR 3.3
1
6.5|8.3]|6.2|7.2] 5.2| 8| WSPD 1870 21 8110111 10| 6 | 60 |TOLEDO BR. KATZ | 5.3
i
| 6.9/ 4.0|4.2|5.5 4.7| of W o g|l1| 8| of of s | 73 |cap crriEs/aBc | kaTz | 4.2
[ 2.7 3.8] 3.1 4.3 3.9 10| SKLW 80 10 10|17 [17 |15 | 8 | 87 |CUC REP | 2.5

&
S
2 ¢ S Jx Jx Jx Jx /s /6
@ .
A2\ 5 \Z2\ T \% STATION | FREQUENCY SIF)F/F[F/TF/3 - I
o =Y 2 Z '% > Q‘l' < Qg- & Q? QX' o < |
ZA\S\E\® \ ¥ \o FORMAT POWER & - S & SL/ES
FARN\O NS\ T\ VL VAL £ L& /8¢
: 7 > P z 4 ; ) ; : o
2\%\%\%\ o AV NEN VAV S SR YAT N
15.8[19.3 |20.5 |22.4] 18.0 01 R e 0 00 o 2| 3| 97| NATIONWIDE MG | 29.0
8.5[10.411.2[10.2[11.6 | 2 ’c(,','yM oy 2} a| 3| 2 o o 109 | REX kaTZ | 7.1
9.2 8.7| 7.6 | 8.8 7.6| 3| KLEX iw 3| 2| 2| 3| 3| 8| 75| Lorus HNWH | 9.4
9.5| 9.2| 9.0| 8.4 6.1 af KWFM A a| 3| a| a| 4| 9o 66| AMERICAN MEDIA| MMR | 7.6 |
KJYK 94.9
12.6(10.4| 9.5[ 8.2| 6.0| 5| KI¥ LA s|16| s| s| s| 2| 77| pucHosso1s CHR | 4.9
KMRR 1330

2.4| 0.3/ 0.7] 1.5| 5.3| 6| KM e 8| 17|16 |15 | 13| 5 [132| GOLDEN STATE | REP | 2.2
2.5| 2.8 1.9 2.2 s.2| 7| KGv¥ 1080 13} 22| 22 {21 |19| 7 |181| J0E CrYSTALL | -- 3.8
4.0| 3.6| 3.7 3.0| a.a| 8| KNST gfom 6|1 | 9| 6| 6| 4| 63| NATIONWIDE MCG | 4.6
a.2| 3.5( 3.7| 2.4| 3.2| o KCUB iy 7] 1a|15|13 10|10 | 73| REX kaTz | 3.1
1.8| 2.1 2.5) 2.1| 2.9| 10 '§p’§§w il 18| 9| 17|11 |11 | 6 |138| ARIZONA LOTUS | LOTU| 2.1
e e e e T e e e e e s e e ey
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@
2\ %\%2\ S \a\ STATION | FREQUENCY ~ 3

a A = Z A% I&/3
Z\ 2\ Z\ %\ © \23\ rommAT POWER & /&

CAS N\ \BN\ TG £8 /¢
A\ g\ B\%\ B\ A
13.8 J12.5 [13.1 [12.2]14.4 0 KMoD o0 3| 3 00]0 10 [122 | CLEAR CHANNEL | HNWH | 17.1
10.2|8.7] 9.4 [10.1| 9.2 | 2| KBMG LAt 0 18| 9| 71| a o 67 | NEWCITY KATZ | 8.7
9.0 [10.1(10.4 |9.8| 9.0 | 3| KAV i 2 0 2| 2| 7|11 | 73 | NARRAGANSETT | KATZ | 14.3
12.8 [12.9 [12.1 [ 9.1] 8.a | 4| 'SNEN i a|l a| s| 3| 2| 3| 74| new cITy KATZ | 10.4

7.8|8.8]8.2|9.1] 8.0 5| K22 o s{13|11 ]| 8| 6| 2| 77|wiN ciR | 4.7 |

1

|

7.4|8.4|9.78.6| 7.2| 6| K¥OO S0 B|11 12| 9| 8| 4 | 88 |FIRST STUART | HNWH | 5.0 |
a.4|5.7]6.1|5.6| 6.2| 7| KMYZAIF} 1570045 | ¢ | 2| 3| 5 |10 |12 | 60 | sHAMROCK coM. | EAsT| 5.5

!
I

| 6.8|6.7]5.6]5.1] 6.1 8| KBAV e 71 7| a| al| 3] 7] 73|«kravis co. CHR | 4.4
3.2 2.6|3.0|4.0] 4.9 | of KM Sestd ol 8| 6| 6| 5| 8| 76 |TEXOMA BAN | 2.7
a.3 |10 | KIFX 103.3 77 | CENTRAL -- 4.4

Q
&
s/ &/ 6
¥/ &/ X/ X
STATION | FREQUENCY /S S/ E & & = &2/
FORMAT POWER Pog il e NI - & S&/ &
/N s/e/3) ) > S S/ 3
" ’ ’ { ! 3 ® 1
S/ 8/ B/ )R &) S S &/ 35
12.9]|14.6 [12.0 |12.4| 16.7 ol WERTF] hEpbs c 82313 5 o 122 | J.J. TAYLOR KATZ| 11.0
8.9| 8.4| 7.0| 8.8| 8.8 | 2| WRMF e 2| 12 cco 2 | 90 | FAIRBANKS BAN | 8.5
5.9] 7.9| 5.7| 9.5| 6.9 3| WJINO A 3027|2111 | 7| s | 8sa| FaIreanks BAN | 6.2
5.2| 6.2] 3.8 5.0| 5.3| 4| MAK 100 71| 8| 2| 2| 3106 PRICE CoM. HNWH| 6.2
2.6| 3.1| 3.0| 2.8 4.4| 5| WNGS 3w 9|26 | 11| 4| a| 4| 9a| PEARL EAST| 3.7
3.7] 3.7| 3.4| 2.5/ 4.0| 6| ¥MXJ 1 0w 6| 7| 6| 3| 3| 6| 76| sconnix DUR | 3.1
1.8 2,90 3.1 2.3] 4.0 6 - 0L 8 o 7010 (16| 7| 82| Ez MR | 4.1 |
f T 1
1.6 2.3| 4.9| 3.4] 3.5| 8| WOW 2 s| 2| 3| 8| 8|17 | 57| sovrHwIND MG | 4.2
L os.1| 3.1 aa | 3.1] 3.4 of WV s i a| 3| 9| 7| 9| 8| 45| METROPLEX MG | 4.8
T
| 2.1| 1.4 3.2] 2.3 2.6 | 10| WSHE 5 10| 6] a| 61020 | e8| Tk EAST| 3.3
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WICHITA

POPULATION: 390,700

\ ¥ /& ‘g
&
- % - ?«a) STATION | FREQUENCY g g g g 5 5 é’;’l L F&/s3
% %2\ % bR\ FORMAT POWER Y/r/lx/e/a/s § _é/ L& 5-‘5'
o\ & \ & \B /N /38 /2 /8 /%8 3 S&/33
Il o el 10 S D 100kw (1] (1] 4 | 6 | 77 | KKRD, INC. HNWH | 16.6
10.0| 7.6|11.6 | 2| KZSN - 5 | 4 j 2 (@] 2 |06 | sournErn sk1es |kaTz| 9.5
10.6[12.6] 9.5 | 3 [NEEMSSERPUEES 3 (17 |6 |6 |2 78 | GREAT EMPIRE |TOR | 10.7
8.8| 5.5{ 8.0 | 4 | KXLK A 4 |5 |3 |3 |3 |5 |66 |SEDGWICK BAN | 7.7
10.4( 7.1| 7.8 | 5| KICT 1 6 | 2 |2 |4 |5 |12 |77 |Lakobuk MOG | 11.1
7.3 7.4| 7.6 | 6| KD i 7 |9 (13 [10 |7 |3 |79 |GREAT EMPIRE |TOR | 7.1
7.5 7.3] 7.5 | 7 R g 2|3 |4 |5 |6 |8 |5 |LONG-PRIDE EAST | 6.1
| s.2|s.7|s5.5 |8 | EBF% . 8 |12 |11 |9 |8 |4 |76 |kJRG, INC. RoS | 2.7
4.3 4.0 4.0 | o | KLEO e 12 [13 |19 [17 15 |7 |86 |SOUTHERN SKIES |KATZ | 2.2
| 3.9] 2.2 3.0 |10 | ISEEESENEY S8 9 (14 [7 |7 |9 |0 |57 [NEW weST DUR | 4.7

WILKES BARRE-SCRANTON

POPULATION: 624,000

S |
&

< o &

2\ 2\2\ & \% \ STATION | rReauency /&/8/8 ~ -
s\a\2\z2z\ 2 \3. &/T/& & S S&/3
e\ S\ %\ ' \3%\ FORMAT POWER w /A S & S&/&E
S\ 5\ &\ g\ & \&2 S/x - s &g /28
A\S\2\%\ o \& S/ 9 T¢g/a8
1.5 [13.9 }12.3 14.7[13.0 o o e e 00 KEYMARKET KATZ |16.4
10.8|6.9]| 9.7 | 9.0| s8.9| 2| WEX jor1 3l a 0 2| 2| 7 | 107 [scranToN TIMES | CHR [10.3 |
6.4|5.2|7.2|7.2] 6.8| 3| WARM o 2| 5| 8| 6| 5] 2| 71 |SUSQUEHANNA EAST | 7.2

1
B 6.3| 4.6]5.9]| 4.8 5.1| 4| WGBHFM |} 1013 6| 9| 3| 4| a| s | 89 |MEGAREE TOR | 3.9
L
| 4.7|5.0|6.4|a.5] 5.0 5| WMGS o al16| a| 3| 3| 4| 73 |susQuEHANNA EAST | 4.4 |
= !
| 4.3]|7.3| 5.3|4.9] s.0| 5| WNAK ne 8| 83232 19| 9 | 97 |SEVEN-THIRTY BR| K/P 4.4
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NectPlateua .. ... ............ .. .. e .......t04 : Plckwick Music Group . .. ... .. " arwewnd - Som 104 : Radlo Systems,Inc. .. ....................... .. 42
Nightengale-Conant Corporation .. ...... ... .....32 : PieintheSky ............. ... ... .. R . S 51 Radlo-Television News Directors Assoclation. . . ... .. 48
Noalmark Broadcasting . .................... o..92 John L. Plerce Assoclates . ... ..... . ... S.......58 Radlo Time Sales/International .. ................ 110
Noble Broadcast Group .. .. ....... ... ... .. ... . .92 H Plzzolato & Plzzolato . ... ............... ... 338 Radio Today Entertalnment . . . ... ........... . .... 80
Non-Stop Productions .. ... ....... e 78 Planet Productions. .. ...... ... ... .. .. 8. . 79 : RadloVentures . .......... ... ... .. ........... 80
North AmericaOne ............... . A .78 : P.M.. i ST 1 PR i Yo B Ay e 104 Radlo Weather Network . .. .. ................. .. 80
North AmericanNetwork . . . ... ........... ... ... 79 Point ol Purchuss Radlo Corp ..... T o P 65 H Radloactivity,inc.. . ...................... 34,658,122
NoithStar .. ... ... ... . ... .. . 92,104 : Pollack Broadcasting . ... .......... ... ... ... .. 93 Radiocraft,inc. .. ........ ... ... ... .. ... ...... 80
Northeest Broadcasting School . .. ... . ... ......20 Pollack Media Group ... ... ... ............ ...33 : RadloVislons . ... . ... ... T AR 34
Northstar Broadcasting . . .. . ... e L e 192 : Pollack Medla Nashvllle . ..................... .33 2 RadloWare ................................... 22
Noithwestern College Radlo Nstwork a0t B m o hets § 192 : Irwin Pollack Radlo Sales Seminars ... ... ......... 33 radIOWAVE s aaiodh . v odt (o hmaiiens . cmbemidboa. 80
Nostalgia Notes .. .................. .. o 79 POIYAOr . . ... 104 : RAIOWOTKS . . . . ... 80
Novl,lnc........... .. ... P 51 : Margle Poole Creative Services . . .. .. T k | RAGElectronles . . ............ ... ... ... ...... 42
NP1 Satellite servlces ,,,,,,,,,,,,,,,,,,,,,, 51,64 Post-Productlon Services,Inc.. . ................. 126 : RahRahProductlons ... ....................... 22
NUAUDCorp. . .......... e e e s .79 : Pralrle Broadcast Tralning Institute . . ... .. ... . . 20,37 Rahn Productlons International . . . . . . NE S . 65
Numark Electronies ... ......... ..... ..., 42 Premiere Radlo Networks . . ..... ... .. ome N - 79 : Rainbow Communications, Corp. ................. 93
#1Aarket Alrchecks . ...... . ... ... ... ... .. .. .36 : Price BroadcastingCo. ... ... .. I = 23 RAM Broadcast Systems,Inc. . ................... 42
O’Brlen & Shore Broadcast Enterprises . ......... .32 Price Communleations ............ . ... ........ 93 : LeeRandall .......................... ... 34,122
Jack O’Brien Broadcast Services ... .. ... L......33 H Price Waterhouse ..... oooa ™% 00000 n000aa00a 47 RantelResearch. . ....................... e a122
O’Connor Creative Services ... .. ... ... .. ... . 64,79 Priorlty .. ... ciimumsa: o - cmmd et g 2 .....104 : Jim Raposa . .. ... PP =ty PL=t 85
DanO'Day ........................ .. ... ....33 : Prism Productlons, Inc = 0w a0 e T 80,126 : RES . . . b e wemim oW s W mrin o v m B feabeincmnn 104
O’Cirady & Assoclates .58 Pristine System ... ... .. ST iaddhew. ... 42 Stan Raymond & Assoclates,Inc. . ................ 58
o'Liners ... ......... 79 f PrivateMusle . ... .......... ... ... ... L.......104 : RBM international,inc.. ... ...............

An Ocean of Comedy . . 79 Pro AudioMakers..................... .. 37,85,79 RCA .. ..o,

Bobby Ocean, Inc. R o 84 : Proindle .. ...... . s 3 e B e mergromee A e o o e @ 104 : RCM Management . ... ..

Ogtlen Newspapers .. ......... L 92 Prodazz . ..................... ... ....... ...104 Reams Broadcasting . . .

Ohio School of Broadcast Technlque ....... .20 : The Producers Studlos . ........... ............ 126 : Recognlition Services . . .. ....... .. ....

Robert Oland. . . ... » A R AR AT = A nnan 65 : Producers’ AudltionHotline . .. . ... ... .. ........ 65 H Record Time Company. .. ...

JefiOliphant .. ................... TRTAE U 33 The Productlon Department . ..... ... ........ ... 65 Redwood

OHME oo e ..., . 104 : Professional RadloNetworks . . . ... ....... .. ... 79 : Reel Fun Productions,inc.. .. ..........

Olympia Broadcasting Corp. .. ... ........... ... 92 e s S o S S 104 2 Reel Good Productlons, Inc. . ..

Olympia Broadcasting Networks . . .............. .79 Program Distributors . ........... ... R 79 The Reglonal Group .. ... ..

OMAIMUSIC . . . oo 65 : ProgrammingCo-Op ... ... ............ ..... 33,122 : Reglonai Reps Corp. . ... ...

Omnlsoft Systems, Inc. ........ .. = 22 : The Programming Works . . . . . S wy JRNCHS J= I 33 : Thom Reinsteln Productlons

On Alr Software, Inc. . .......................... 22 ProMedla ... ... ... .. P TP ] Relatlvity/Combat. .. .. .. ...

On The RadioBroadcasting . .. ... ................ 79 : Promotlon & MarketingMonthly ... ... ... ... ... .. 51 : REMN CommunlcationsCorp. . ...................
Opening Acts, inc. . .......... . o .79 : Promotlon Consultants international . . . . 34,52 Renalssance Radlo Theater . . . ... ..... ... ..... ...
Optimism ... ....... L o 104 Promotion Newsletter .. . .. e e e FE . 52 : Renda BroadcastingCorp.. ... ...................
OrangeProductions . .. . ............... ...... {] Promotional Ventures . .............. .. - 52 ROprise . .o smea. . i o mmmii cigae
Orban Assoclates ..... .. .. e PR 42 PUNCHLINERS . . .. .79 RepublicRadlo. . .............................
Orlglnal Sound . ... .......................... 104 Pure Rock Network. R ... 79 : The Research Advisory ........................
OrlonPictures ................ e A SR 60 Pyramid Broadcasting .. ......... 7. gravean e . - 93 g Research Concepts Company ..

Ostorn Communlcations . .. ... ... ... .. o....92 QEICorp. ............ B R ceeee. .42 : The Research'Group .. ......................
Ostrander-Wilson Stations . . .. .. ... .. .92 QSC AudloProducts . ... ... .................. 42 ' ReSOIVOIF .. .. oo

OtariCorp. ...... T D - - - S NEOmA e -] T 42 Quabbin . ... R LR 104 K Resort Broadcasters ...........................
Oft & Associates .............................. 33 Quantum Audio Labs ... ... ... 42 H [ LT O - <t AR S 1Y )3 ¥, S =
Overture . .. .. T T ... 104 Quantum Concepts Unilmlted .. .......... ... ..6579 . Rey & Gersin A 1 oo b R o R e e £
Pacific Audlo Makers ...................... .79 Quark ... 104 8 GaryM.Reynolds &Co. . ........................
Paclfic Northwest Broadcasting .. ........... ... .92 QUBSICOM . ... ..oouiin i 58 ROINO! . . o i e i i iy i i T
Pacific Recorders & Engr. Corp. . ... ......... .. .42 : QuestStar Financial Corp e ceee . 47 g Rhode Island Hospital Trust National Bank

Pacifica Foundation .. ... .............. ... o....83 REAS . . . widimsib - - R o o b A 104 g CecllL. Richards, INC. .......................... 58
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Richardson Electronics, inc. . .. -
Richardson Programming Services . . .......... .. 122

Riley Representatives . .. .......... 58
J.L.Ritter Productions . . ... 65
RKOGOReral ..............covuvernnnionnnnnns 83
Roberts &Ble . .. .............c...cioiannnns 80
Dave Roberts & Assoclates . .. .. .. ... 34
Rock AlrProductlons . ....................... ...80
Rock-It Studios ... ... .. e B AN 85
Rodgers Broadcasting Corp G+ -+ e AR 93
David Rogers & Assoclates .. . ................... 34
Kevin Rogers ................. e 37
Rosler Creatlve . ..., ... ....... e 126
Roslin Radlo Sales, Inc. .. ... ... .. ............ 12
Roth Communlcations . .. ............... ... 93
Rounder . .........coovieininnnnns 10§
Robert W. Rounsavlile & Associates . . ............. 58
RPMCLINCTaL - A i b - -« i clmlwbabe - - & 28 52,80
RRN Inc. Promotions Dlvislon ... ...... ... 52
RSN Promotions . . ... p P00 o W 0 e Aimni e ol e 34
Carol Rushman & Compuny B WY SR 80
JRBUSS . ...cooiiiiiii i 34,122
RYKOOISC. . ... ..ot e 105
S & S Broadcast Software, Inc X AR - - - 22
WRSabolInc. .........covie:ineinas ei.....34
Sacred Heart Program, Inc. .. .................... 80
Saga Communlications. . . . ............... ... 93
Sailors & Assoc. .. ... ... ... " 58
Salem CommunicationsCorp. . ... ................ 94
Joff Salgo & Assoc. ...... ... .. =
Salomon Brothers ............... At YN TR 4
Salsbury/Ziglar Marketing Assoclates .............80
San Dlego’s Audlo Duplicator . .......... ....88
Sandler Capltal Managemenft ... . ... .. . adke A7
Sandusky Radio . .. .. .. + ealfiEam, 1 © 0 0 G 94
Santa Cruz Studlos .. ...  oios0 om B 5 5 T & ...126
Ray Sasser & Assoclates .. .. ............ L......34
Satellite Music Network . . . . .. DEEge .. L..:....80
Savalll Broadcast Sales ............... ey - - - 112
SAVE 13 umienls]. . cwowrrim Bhbok s . . - B b uad Be -

Sawtooth Software
SB Management ... .. .. SR
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ScorploMuslc ............ . 105
ScottiBrothers . .. ........... ..ot 105
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Scrambl-Gram . ... ... ... 52
Scripps Howard BroadcastingCo. . ... .. ........... 94
SCS Satellite Network Services . . ... ........ .65
SeaBreeze .. ... e A e L G G 105
Seaton Statlons . ......... . ... . ... .94
SER oovsatTit oo _rite

Secret identitee Merchandising
Seehafer Broadcasting Corp.
Select e
Selkirk Communications, Ltd. . . ..
Semper-Barris, inc. . .
The Senate Today Newsteed . . . .. ..
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SESAC ...  mniwe. .. 4 .EaEiEian
Shade Communications ..
Shadow Tratfic Network . .
Shamrock Broadcasting. . .
Shamrock Communications, inc.. . .

...... ....108

Shanachle ...............

Shane Media Services. . . .. .. oo . 35,122
Shaw-Spelling Assoclates . .. ....................81
Shazam Vans . . .. o 3C e N - - - e PUAEE - 52
Shepherd Enterprises ... . .. - b i ewe ¢ e 98
Sheridan Broadcasting . ......... SN B W e Wy ome 95
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Sheridan Broadcasting Networks . ... ......... 81
Sheridan Eison Gourvitz . .. ...... .. .. 126
Barry Sherman & Assoclates,inc. . ........... 35,47,87
Shively Laboratories . . .. A R 42
Shure Brothers,Inc. .. .................... ... 42
(SIC) Products .. ... A .81
Signature Broudcnsﬂng ...... o ....95
The Slilerman Companies .. .................. .47
Sliverman Productions. . ... ... .. 126
Silvertree,Inc. .. ... .. ... .85
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Simmons Market Research Bureau . .. ......... ... 122
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Sono-Mag Corporation . . . ..
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Sorenson Broadcasting
Sound Approach, Inc. .. ..
Sound Creatlons ............
Sound Data Research, Inc. . . .
Sound Declslons . . .. .....
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Soundsetz ..................
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SpectrumResearch ... ......... .. .. ........ 24,124
SpencerBroadcast. .. ........ ... ... 43
Spindietop .............c.ciiin 106
Sportcom Assoclates . . ................... R 1 |
Sports Ticker . . ... ........ = { ol | B W 81
SportslineUSA . .. ... ... ... ... .ol 81
SpotServices .. ....... ... 65
Spotwise Productlons .. ......... ... ... 126
Spring/Posse ... ... ... ... 106
SR! Research Center,inc. .. ... .......... . 124
SROBroadcasting . ... ... ................. .95
......... 106

....... 106

StandardBroadcasting . ... ... ...... . ....... ... 95
Stanton Magnetics, Inc. . ... ... ... 43
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StarDate ... ............. a6 L e 81
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Starstream Communleations .. ................ 52,81
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Krls Stevens Enterprises .. ........ .. ......... 66,81
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Stoner Broadcasting System,inc. ... . ...... ....95
Strata Marketing, inc.. . .
Strategic Radlo Research .
Stratford Research . .
lina O eath

StreetBaby............
Street Pulse Group. .. .....
Studer Revox Amarica, Inc. .
StudloCenter . ... ..........
Studlo 180 o sgrie pinccg - - -
Suburban Radio Group ... .

Success Broadcast Marketing

Sudbrink Broadcasting .. . . VUL g ———— L
Sudbury ServicesInc. ..................... 453895
SugarHin .. ... ... .108
Sugarscoop ........... b - - - b1 08
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SunGroup, Inc. ... ......... B S . 98
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Sunstar Radio Representatives . .. ... ............ 112
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Syndlcom ................ s ]
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Tele-Joke . ... ...
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Telegenics, Inc. . .
Telemedia Corp.. . . ...
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TETIne: 5: e . et
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That's Entertainment, Inc. . »
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THINGSCO. . ........... A A
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Johnny Thomas Productions . .
Thompson Creatlve . . ............
Pat ThompsonCo. . ............
Three 'R’ Premiums .. .......

3M Magnetic Medla Division .
3-Strikes CustomDesign .. .................
ThumbsUp ............cvvvuicenunn.
Tichenor Media System, inc. . . .
TimmEnterprises. . ......... ... .....
TK Communications,inc.. . ... ... ...
TM Communications ... ... .. A
Tobin Communications,inc............

Tony Rizzini Assoclntos .........................
Tony Weasel Report from Hollywood

Top Cats Customized Air-Talent Specialists. .. ...... 37
TorbetRadio. . ............. enenn e e B e 112
Edwin Tornbarg & Company, Inc ........ cev.....59
Total Experlence . .....................«....0. 106
Ric Tower’sHotSheets .. .......................82
Transit Advertising Displays, Inc .............. 54
Transmedia ... ............... .82
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Transorbltal Productions, Ltd. 82
Trenstar Radio Network .. . ... .. .. ... .. ... 82
Trenstar Speclal Programming . . .82
Treo Dimenslons ... .. P L M 43
TrkStarPictures . ... ................... .80
Trioune Broadcasting .. ... ... . . ... ... .. .96
Trloune Radio Network . .............. ... .. 82
TridentAudioUSA ... ... .. ... ........... .43
Trivla Werks . ... ...... . 82
TRMGroup .................... 112
Mo-rle Trumble & Assoclalas. Inc. ..... .82
Trumper Communications . . . . 96
T3.Systems . ............. .. ... ... .... .24
TR simsase . o R Pl T oL 106
Tuusday Muslc Producllons B .66
Tumn Key Micro Systems .24
TVE . . goms . v pm oo 107
20t CenturyFox .. ............... ..., .60
27t Dimension . ... ... .. .. e o e cadmime - S e 6
TwniTone. .. ......... .. .. ... ....... ...107
28 SystemCorp.. ... ... ... ... .. 54
Unklyne Communlications . .. 54,82
UnfiexCollege . ... ................... .20
Unbon Ticket Agency .. .. ... ... ...... ..54
UnltedArtists . ... ... ... ... ....... .60
United BroadcastSchoof . ... ....... ... ... ..... 20
Usited Broadcasting . . .96
UP |.RadloNetwork. . ... ... .. ... .. . 82
Unked Statlons Programming . . ... .. .. .82
Unfed Stations Radlo Networks . . A~ T .82
Universal ... .. ... . .. ... .. .. 5000 ..107
Unlversal Broudcastlng ........ . 96
Unlversal Pictures . . . . 60
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USA TODAY Declslonline & Llfes(yle Reports 82
U.S Tape&lLabel ...... ... . ... .. . .. .54
Util'ty Tower Co. A-Corporation .43
Velwntino,Inc. ............... .66
Vslley International,inc. . .. ........ ... ... ... . .. 43
VeileConsulting . ........ ... ... ... .. .. .35
VendaProductlons . ... ... ... . ... ... ... . ... 82
VanWinkle Syndication . . . . .82
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Steve Vaus Productions .
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Viacom Broadcast Group . . .
Vlacom Broadcasting .
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Viewfacts, Inc.
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.112,124 H Bob Wood Organlzation. .. ... . ... ... 67,83,126
L1112 Wooding & Associates. . . ... .. .. .. .59
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HIT THE

Add impact to your format via satellite.
Radio remotes are exciting for listeners..
and good business for advertisers. Your
station probably has all of the facilities
needed to receive a remote satellite
transmission...from almost anywhere in
the world through IDB’s services.

Start going places with IDB!
1-800-IDB-COMM

A
\dbg

IDB COMMUNICATIONS

GROUR INC.
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MARKETPLACE

CUSTOM VOICE OVERS IDs, JINGLES, SWEEPERS

PowerPipes-

|

AIR TALENT SERVICES
Need A Great Tape?

»»\[Pm@ Be surprised at how good you
) AUDIO really do sound. Editing is only the ALL

U beginning. Call or write today, we Nucleay FORMATS
VMAKERS help. 7 e Call Today

For Rates and

P.0. Box 4087 Signal Hill, CA 90804 (213) 597-8344 A Phone Demo

® Custom Voice Overs - Any Length!

m @ State-Of-The Art DIGITAL EFFECTS! You deserve the Jingles that STAND OUT
® EXCLUSIVE RIGHTS in your MSA! AND SINK IN— *Dynamite!™ CHR & AC. Be
612-784-3989 sure to ask for the NEW TRANSITION CUTS.

Ervasti Communications Group eAlso great Hot Acoustic Country. Lite.

AIRCHECK COLLECTORS

AOR, and more CHR Jingles.«Call for FREE
DEMOS. Ask for John or Kyrl.
Why waste your money on what the others
select for you, when you can choose the air-

checks you want from our 75 page catalog? 6 ] 2-342 -4444 m

’ pr NP ==
Send $3.QO worth of postage and we'll y REEL GOOD Productorns, InC UW@|3

express mail a copy of the Man From Mars ’ Minneapolis. U.S A [ERsSin-cigiriogd

Aircheck Catalog. PLUS a free cassette demo. loya/ty " 612-342-4444 venert

Act now!

Marketing
Systems 415079307088 - PROGRAMMING
Telemarketing OLDIES ON TAPE

BROADCAST SOFTWARE Direct Mail FULLY TESTED LIBRARIES FOR AC . . .
Database Software | | CHR .. . COUNTRY.

MAN FROM MARS PRODUCTIONS

159 Orange Street. Manchester. New Hampshire 03104

) Available- on DAT or Analog reels.
Call or write tor information and list of titles.

| “THEMUSIC DIRECTORY
FEATURES. PROGRAMMING SERVICE

Computer & Set—Up Included. ‘ POST OFFICE BOX 51978

39120 Argonaut Way ® Suite 464 ® Fremont, CA 94538

YOUR FORMAT IN A BOX!

INDIAN ORCHARD, MASSACHUSETTS 01151

AFFORDABLE! WD/W | +413.783.9626
900A

Call Richard Irwin English psychic & radio personality. Currently working Major Marketplace -- ﬂ_'e shortest distance
916-927-3537 Markets & psychic on ity Syndicated Show. between two stations . . . move now!
A Let's ralse @ little KANE in your market! Info & Demo Call llsa or Dave at (213) 553-4330.

216 Grace Ave. (606) 259-1933.

Sacramento, CA

Cail 1 3 1 of th — —
alt for your “no risk’ special of this
revolutionary computer music | aaasaseaan TELE_JOKE 1
scheduling system. n- aa-s

A WEEKLY/DAILY Joke Service

S m a rtc I o c k© Pre-tested, topical one-liners. FAX Subscriptions available. Used on 300 stations with formats from

% No Hardware/Software * ' AOR to New Age. Qur prep sheet profiles

For a free sample call (209) 476-1511 or write: more than 70 charting songs every week.

Call or Write  NEW LOCATION. PO Box 401, Clovis, CA 93612 TELE-JOKE, Suite 33-376, 4555 N. Pershing Ave. For FREE SAMPLE CALL 800-776-7770
Lee Nye (209) 222-8854 Stockton, CA 95207 and see what you’ve been missing.

MUSIC LOG-$895

MD'’s love us! Broadcasting’s best computer
playlist value. Fast, flexible, & ez to use. Op-

otk ntertac i dio. IBMAC H K emetle “Techsonics is the best library I've ever used! If's changed our
IP e HAWodReIEh AR radio station over night! If you could have only one library, get
Techsonics!...and get it before the guys across the street do!”

m Brian Wilson, Production Director at Y-95 Dallas
b‘@"‘;‘sﬁ\““‘-q TECHS ICS

&\“T‘C““‘ A COMEDY EDITORIAL \ Production Library with 400 powerful cuts on CD!

"Probably the most talked-about feature

rogram we have on the air. Sold it to the Music & Contest Beds, New Generation of Laser Zappers, Sweepers, ID Stagers, Wild Works Parts,
grsx sponsor contacted.” WFFW/Fairfleld Laser Drums, Explosions, News-Traffic & Weather Beds, & Seasonal Cuts.

Call Mike Hesser, Collect 805-543-9214 \ | CALL 804-547-4000

SYNDICOMO, PO Box 12837, San Luis Obispo, CA 93406
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MARKETPLACE
SHoW PREP

—HUNGRY FOR FRESH PRODUCTION EFFECTS?

¢* THE TRIVIA WEDKS * ¢
Trivia is great . . . but it's a pain in the - y
E neck to prepare! We'll send you (6) pages 2 HERE s LUNCH. Over 100 stereo cuts F Tl ' —
3 Gl WLIRAYY Oy DS o o over 20 > * 30i0 & compound sweeps ¢ stingers ¢ blooms u =
= questions in each issue! : « blasts ¢« muslical accents & beds --——CTS
& SEND SASE on station letierhead for FREEBEE! 3 <crerres
B The TRIVIA WERKS 497 Walmar Dr ] On CD or reel « unlimited usage ¢ one low price
Q 4 ~
o Eayivilege, OWId4ITa0 ™ 2ila3a92:8509 g For free demo: Audio Vision 1102 17th Ave. So.,#200, Nashville, TN 37212 (615) 321-3612— -
WNAL/Wash,, D.C. @ KILT-FM/Houston ® WONC/Detroit ¥
THE MOST COMPLETE SHOW-PREP [e——— DUBBIN G =——————
sarvice in the industry is the Wireless Flash. | |
‘Twice-a-week service includes lifestyle news, | AND DISO'E‘!"BUTI('N
trivia, a lormat-specific entertainment sec- Radi PO‘"
tion, Brad Messer's daily almanac, a daily adio rrogram
horoscope, music charts, interview sound and By -
more! Find out why more personalities than SAN DIEGO’S AUDIO DUPLICATOR | The Weather’s Chang""g'
" ing it i B Voice Work & Music For Radi ) :
iepbeigraigiel - gelitng/ijfin|aElash 619) 635995901; . F;;l(r~ &:19: 6“:'0 094 | To Custom Format, Personalized Forecasting
| — it FAX: (619) 670-3094 spmsmen| Now. get an accurate. localized weather forecast
WIRELESS from meteorologists with professional radio experience
* Interaction with on-air talent
— = Daily taped presentations
o Get a jump on the hottest » Backed by color radar
350 Camino de la Reina/San Diego, CA 92108 job listings! Get RER’s weekly RR. * AM/FM package discounts
FREE TWO-WEEK SAMPLE! Opportunity/ciassifieds before oy & RIS To find put how SKYWATCH can custom
: the paper's pubiished. R&R tt a forecast pacmge 10 your Staton.
(800) 445-4555 Job Hotline is mailed to you - cail tpday 1
separately. Call 213-553-4330 .Y w
Calil, Alaska, Hawaii & Canada, call collect {619) 203-1818 to subscribe today. Visa/Master- 0 I n e on b
Australia/New Zealand: Contact The Radio Shop, (02) 908.1200 Card/AmEx. WEATHER CENTER
347 Prestiey Road Bridgevitie. PA 15017 « 412-221 6002

- e e e — S G e e e S e S S e o —— —— o S — — S f— o — —

The Standard By Which The Other Services Are Measured . .o ooy quimcy. ma 02260

' FREE
: R A D ’ o ’s # 1 * The American ELECTRIC WEENIE 47 % SAMPLES!

‘ Comedy Network - . Call
| o . O'Liners 25%

subscriber poll of 1-800-225-5061

: GA G s H E E T s « | “outside comedy Contemporary Comedy 1% Ex#248
1 . services Wireless Flash 1% (FAX) 617-749-3691
| and WE can prove it! B
1

_—.—--..___-.___—___——__.._—________——-—__——_____________....__———___—

IDs, JINGLES, SWEEPERS

ALSO =
* KILLER CONTEST PROMOS W/UPDATES j E' E

« IMAGE BUILDING STATION LINERS!

« ACT NOW TO LOCK OUT YOUR MARKET! LAUFE.N(:‘E

N
N

GETS YOUR STATION 5 CUSTOMIZED « FREE STEREQ DEMO W/LETTERHEAD )
JOCK SHOUTS! HOT SINGERS WILL FIT CURRENTLY HEARD ON: KTSA-WING- (813) 39-SPOTS (813)397-7687
INTO YOUR CURRENT PACKAGE WFLA/Z-93-WKIX-WSGD-WSEN and more! 9692 123 Way N. Seminole, FL 34642

Add impact to your format via satellite. Radio remotes
are exciting for listeners.. and good business for advertis-
ers. Your station probably has all of the facilities needed
to receive a remote satellite transmission...from almost
anywhere in the world through IDB’s services.

Start going places with IDB!
1-800-IDB-COMM

e
L db 4 1DB COMMUNICATIONS
GROUP INC.

RzR RATINGS REPORT VOL. | '89 ® 223

IS YOUR
RADIO
STATION
GOING
PLACES?

IT SHOULD BE!




MARKET INDEX

AKEONI(65)! = 1a it I Ay e % ans =5 g s 191
Albany-Schenectady-Troy (54) ... .. .. 191
Albuquerque (79). ... ......... e ti92
Allentown-Bethlehem (61) . . ... ... ... 192
Anaheim-Santa Ana(20) ............ 137
Atlantal(18)F s rinei i o uli d b s divd @ ue 138
AUSHIN(58).5 = e ximirs 3 0 0 Ak e 7 pmg e as 193
Bakersfield(99) ... ............... . 193
Baltimore (17) .................... 139
Baton Rouge(78) . . ................ 194
Birmingham(51) . ................. 194
BOStON|(7) 1 s ats v ¢ 1ra 8 s 530 4 00 54 ' 1 140
Bridgeport(91). ... ......... ... ... . 195
Buffalo-NiagaraFalis(39) ........... 142
Charleston,SC(85) ................ 195
Charlotte-Gastonia (41) . . ........... 143
Chattanooga(96) . .. ............... 196
Chicago(3) ...................... 144
Cincinnati(30) . .. ................. 146
Cleveland(22) .. ... .............. 147
Coastal North Carolina(83) .......... 196
Columbia,SC(93) ................. 197
Columbus,OH(33) .. .............. 148
Dallas-Ft. Worth(8) ......... ... .... 149
Dayton(48). .. ....... . ... ........ 150
DenverBoulder(24). ............... 151
Detroit(6) .. . ..................... 152
El Paso (80) s . sqent mgmlanipioass 197
ElNt(100).c e eone om0 2 50 @044 B sl 198
Fresno(73). . ... ... .. ............ 198
Grand Rapids(66) . . ......... ... ... 199
Greensboro-Winston Salem (50) .. .. .. 153
Greenvifle-Spartanburg (68) . ...... .. 199
Harrisburg-Lebanon-Carlisle (74) . .. .. 200

Hartford-New Britain (40) . . ... ... .. .. 154
Honolulu (56) . . .. ....... S 40T 314 T 200
Houston-Galveston (10) . .. ... .. ... . 155
Indianapolis(37) .................. 156
Jacksonville(52) . ... .............. 201
Johnson City-Kingsport-Bristol (92) . . . . 201
KansasCity(27). ... ............... 157
Knoxville(69) . . ................... 202
Lansing-EastLansing(97) . . ... .. .. .. 202
LasVegas(67) . ................... 203
LittleRock(82) . ... ...... .. ......... 203
LosAngeles(2) ................... 158
Louisville(49). ... ................. 160
McAllen-Brownsville (76) . . .. ... ... .. 204
Memphis(42) . . ... ... ... .......... 161
Miami-Ft. Lauderdale (11) . .......... 162
Milwaukee-Racine(26). ... .......... 163
Minneapolis-St. Paul (19) . . . .. ... .. .. 164
Mobile(88). .. ................ ...204
Monterey-Salinas-Santa Cruz (75) . . . .. 205
Nashville (47) .. ................... 165
Nassau-Suffolk(12) .. ... ... ... .. ... 166
New Bedford-Fall River(84) .. .. ... ... 205
New Haven-Meriden (89) .. ... ... ... 206
NewOrieans(34) .. .. . ... ... ..... 167
NewYork(1)...................... 168
Norfolk-Virginia Beach-

NewportNews(32) . . ........... .. 170
Oklahoma City (46) .. ........ i b 0741
Omaha-Council Bluffs(70). . . . .. ... .. 206
Orlando(44). . .................... 172
Philadelphia(5) . .............. ... 173
Phoenix(23)........... ... .. ..... 174
Pittsburgh(18) . . . . ............. ... 175

sesessesrestacessatnenn

Portland, OR(25) . ... .............. 176
Providence-Warwick-Pawtucket (28) . . . 177
Raleigh-Durham (60) ............... 207
Richmond(55) ... ................. 207
Riverside-San Bernardino (35) . . ... ... 178
Roanoke-Lynchburg(94) ............ 208
Rochester,NY(43) .. .. ............. 179
Sacramento(31) . ......... .. ... ... 180
S TOU I S](115 ) e e el e 2 rikeie 1 e 181
Salt Lake City-Ogden(38) .. .. ....... 182
San Antonio(36) . ................. 183
SanDiego(16) .. ................. 184
San Diego North County (62) . . . .. .. .. 208
SanFrancisco{4). .. ............... 185
SanJose(29) . .................... 186
Seattle-Tacoma(14) . .. ... .......... 188
Spokane(98) ... ... ...... ... . ..., 209
Springfietld, MA(71). . ... ... .. ... ... 209
Stockton(90) .. ... ................. 210
Syracuse(64) ... .................. 210
Tampa-St. Petersburg (21). . ... ... ... 189
Toledol(72) <o st n bwt i reis mae s ensm3 7 211
Tucson(63) .. ... ... ... ... ....... 211
Titlsal(57). =t b e b R A b SR A v 212
Washington,DC(9) .. .............. 190
WestPalmBeach(53) . ............. 212
Wichita(87) . ... ...... ... ... ... .. 213
Wilkes Barre-Scranton (59) ... ... 20:-213
Wilmington(77) . .. ...... ... ... .. .. 214
Youngstown-Warren(81). .. ...... ... 214

Numbers following market listings indicate
market rank in the Fall '88 ratings period.

ADVERTISER INDEX

American Radio Network . .......... 131
AMEritruSt wu v N e b s T raes 2 vpiade s 45
Arbitron Ratings 115-117, inside back cover
AssociatedPress . .. ............... 6-7
Associated Production Music .. .. ..... 61
Bailey Broadcasting Services ... ... .. 70
The Benchmark Company . . ......... 114
BIitCNIRATIO] gt » b mm i 3wt 1 0o 0 0 st b 9
Braiker Radio Services. . . . ... ........ 75
Broadcast International Analysts (BIA) . . 46
Alan Burns & Associates . .. .. ........ 33
Century 21 Programming . . . . .. back cover
ChaTHEACES] 5 ia1.5ie00 0 L mireoman e w0 Glhow 222
Craig Cuip Radio Station Brokerage . ... 55
EL /AN DaVIS| 5t wim v hiinia s mibiiaa W08 b 27
DIR Broadcasting . . . . ... inside front cover
Durpetti & Associates . . . ........... 109
Electric Weenie . . .. ............... 223
Emmis Research . .. ............ ... 125
Excel Communications/Powerpipes . . . 222
Fidelipac - v . o : auwas apsraansmaagme s 17
FIlMhOUSE & # p s gl a gt b ok €' 665 55 mid ol 1
Financial Broadcasting Network ... ... 77
FutureEffects . .. ............... .. 223
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GroupWRadio ..................... 5
Hagen Media Research .. .. ...... ... 120
Ted Hepburn &Co. . ... ........ ....56
Hillier, Newmark, Wechsler & Howard . . 111
HLC ... . . . s 2
IDB Communications Group . . . ... ... 136
INtETeP o rniiwe m mers neiem »ntouDQMa s ... 13
Jameson Broadcasting . ............. 76
Kalil & C0: wu wimmetc B8 b i BB AR 2R L 57
JohnKane . ...................... 222
MarkKassof &Co. . . ............... 119
Jeff Laurence Productions .. ........ 223
Loyalty Marketing Systems . . .. . ... .. 222
Major MarketRadio . .. .............. 15
Man From Mars Productions . . .. .. ... 222
The Management . ................ 222
McVayMedia...................... 25
Media Venture Partners .. ........... 58
The Music Director . . .. ............ 222
Musicminder . .. .................. 222
ParagonResearch . .. ............. 121
John L. Pierce Associates . . .. ........ 59
Premiere Radio Networks . . . . . .. 11, cover
Pro AudioMakers ... .............. 222

Radio Retailing Network . ... ......... 51
Rantel Research .. ................ 123
RCS (Radio Computing Services) ... ... 23
Reel Good Productions, Inc. ... ... ... 222
Dave Roberts & Associates . . ... ... ... 30
San Diego’s Audio Duplicator . .. .. ... 223
ShaneMedia ..................... 112
Skywatch/Air Science Consultants . . .. 112
SmartClock . ..................... 222
SpectrumResearch. .. ............. 118
Strategic Radio Research . ... ....... 113
SuperSpots . .. ............. . 127
SYNAICOM 4 5 u e wuiin,smmy wiidmssnmemys b 222
Techsonics/SP Sound Productions . . . . 222
Tele JOK & vz uivassmmes on o dionmio - 222
TNNR . .. e 69
Trivia Werks . o sits ahd wiosiciem—es bmd 223
Trumper Comunications . .. .......... 85
U.S.Tape&lLabel .................. 53
Vallie Consultling .. ................ 26
WIN Communications . .. ............ 94
WirelessFlash. ... ................ 223
WXKS s sibx o sms o pmewyae 140,141
XOTOXs rm s w s w i w18 e A8 e 0w b bl A - - 19
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Radio County Coverage delivers the
county-by-county ratings you need to
boost your station’s sales. It’s the
perfect targeting tool.

Target retailers where you'll get results.

“Target newspapers where you're most
effective.

Target promotion where your dollars
count.

We deliver! We've published County
Coverage like clockwork for 10 years.

Order now! Order before May 15 for
your 10% prepublication discount and
get ready to bring in more sales for your
station.

AARBITROI
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The Best Jingles

Get jingles with innovative new ideas, the
finest quality, fast delivery and unequaled
service from Century 21 Programming!

Follow the leaders like Capital Cities/ABC,
CBS, Westwood One, Emmis, Gannett,
Cox, Bonneuville, Jacor, EZ, Susquehana,
Sconnix, Westinghouse, RKO & others

(800) 937-2100

(214) 934-2121
FAX: (214) 788-1054

who now get their station ID jingles from
Century 21.

Call toll-free or write for our free jingle demo
CD. You'll discover why so many majors
are making the move to

4 :; T gl A W | N



