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Long Life on Tow; 
One Reason " 
_MALLORY 

` 1 i3 R ATC)R S 

arc Sia Popular 

Long life in a vibrator results from a combina- 
tion of good design and careful production. 

The design of Mallory Vibrators is a product 
of an unusual combination of engineering talent 

Mallory "2448" Vibrator Deal 
This deal gives you a handsome storage and display 
cabinet for your stock of vibrators, together with a selec- 
tion of vibrators and buffer capacitors that Hill answer 
75% of your requirements. 

You pay only the service man s 
net price for the six vibrators 
and twelve buffer capacitors. 
There is no charge for the 
attractive, convenient cabinet. 
Your Mallory distributor has 
them in stock for iuunediate 
delivery. 

and resources in electronics, electrochemistry 
and metallurgy. 

For example, the contacts in Mallory Vibrators 
are Mallory -specified and Mallory -made. And a 
patented Mallory design insures a perfectly 
balanced mechanism. 

Convincing proof that Mallory maintains care- 
ful production is the fact that more Mallory 
Vibrators are in use as original equipment 
than all other makes combined. 

You get not only long life, but dependable 
starting, and high output efficiency from Mallory 
Vibrators. No wonder they are so popular 
with radio service men everywhere-Mallory 
Vibrators are best for replacements. See your 
Mallory Distributor. 

MORE MALLORY VIBRATORS ARE USED IN ORIGINAL EQUIPMENT THAN ALL OTHER MALI?' t'ttHhINED 

P.R.MALLORYgCO..inc. 

MALLO R 
APPROVED 

CAPACITO ONTROLS . . VI 

SWITCHES . . . RESISTORS . RECTIFIERS . 

VIBRAPACK POWER SUPPLIES . . . FILTERS 

BRATORS . . . 

'Reg. U. S. Fat. Off 

PRECISION PRODUCTS; 
P. R. MALLORY Si CO., Inc., INDIANAPOLIS 6, INDIANA 
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COMMENTS ON THE UHF CONTROVERSY 

IN THIS ISSUE 

97,1,7dviediet 

APRIL, 1949 

COVER-Push Portables for Plus Profits! 
(Photo by Charles F. Dreyer. art director, RADIO & TELEVISION RETAILING) 

"You CAN take it with you in addition to using it any place in the home," Elting Harp, 

manager, Greenwich Home Appliance Company, says about that portable radio he's showing 

prospective customers. Subject of a feature article in a future issue of this magazine, 

the Greenwich Home Appliance Company, Greenwich, Conn., is an outstanding dealership, 
now going great guns with TV. The television department of this establishment has been 

known locally as "Television Center." The profitably -operated firm employs 15 people 
not including the servicers. 

Manager Harp has the following to say about trade publications: "When we first started 
in business, we subscribed for four or five trade papers for our sales employes, to keep 

them in close touch with new developments. However, after two years experience, we 

find that all our needs are well covered by RADIO & TELEVISION RETAILING and one 

other paper. We are therefore limiting future subscriptions to these two magazines." 
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First in advertising volume 
during each of the 
post-war years 
These charts show 
the ten leading 
newspapers in ad- 
vertising volume 
for the past three 
years 

CHICAGO TRIBUNE 

32,851,982 lines 

1946 

CHICAGO TRIBUNE 

37,545,637 lines 

1947 

ei 

CHICAGO TRIBUNE 

42,681,608 lines 

äai 

1948 

40,000,000 

LINES 

35,000,000 
LINES 

30,000.000 - LINES 

25,000,000 - LINES 

20,000,000 

LINES 

15,000,000 - LINES 

10,000,000 - LINES 

5,000,000 
LINES 

- 0 

As selling gets tougher, advertisers make plain the 

importance of the multi -billion dollar Chicago market-and 
of the Chicago Tribune's ability to develop sales here 

SHOWN in the charts is the total advertising linage 
carried during each of the past three years by the 

ten newspapers in the United States which led all others 
in advertising volume. 

In 1946, the first full post-war year, the attractions of 
the market delivered by the Chicago Tribune stepped this 
newspaper into first place with a lead of 4,350,491 lines 
over the next newspaper In the country. 

In 1947, advertisers testified to the results they were 
getting from this newspaper by boosting its lead over 
the next newspaper to 4,489,427 lines. 

In 1948, they reaffirmed the Chicago Tribune's status as 

a business -producer by hiking its lead over the next 
newspaper to the whopping margin of 7,608,190 lines. 

In doing so, they placed in the Chicago Tribune more 
lines of advertising than any newspaper-or any other 
publication in the world-ever before printed in one year. 

They spent for this record -breaking volume more than 

they spent in any other medium in the country, with the 
exception of two magazines and two radio networks. 

Here is fresh evidence of the importance placed by 
advertisers on the buying power and responsiveness of the 
multi -billion dollar Chicago market-and of the effec- 
tiveness and economy with which the Chicago Tribune 
enables them to develop sales here. 

To sell more today-and to build solidly for the future 
-see that your Chicago Tribune schedule is an adequate 
one. Rates per line per 100,000 circulation are among 
the lowest in America. 

nutty( QCxzlrune 
THE WORID'S GREATEST NEWSPAPER 

February average net paid total circulation: 
Daily, Over 950,000-Sunday, Over 1,650,000 
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...two brilliant new 

MODEL No. 9G42 
(shown above) comes 
in a rich mahogany 
finish. Provides ample 
storage space for record 
albums. Cabinet di- 
mensions: 36" high, 
31" wide, 171/4" deep. 

MODEL No. 9G40 
(shown above) is avail- 
able in choice of 
blonde or mahogany 
finish. Cabinet dimen. 
sions (323/4" high, 
263/." wide, 18" deep) 
make it ideally suited 
for small apartments or 
wherever space is lim. 
iced. 

Zero 
T.M RED U S. PAT OFF, 

ret 

RADIO -PHONOGRAPHS 
Here are two exquisite additions to the famous RECORDIO 
line of fine home recording instruments. Featuring the same 
electronically perfect chassis, the "Windsor" and the "Imperial" 
are encased in tastefully designed cabinets. Both models provide 
complete home entertainment-recording from microphone or 
"off the air" plus a superb AM -FM radio and an excellent auto- 
matic phonograph. Yet they both sell within the price range of 
ordinary radio -phonograph combinations. Ask your distributor 
to tell you more about the "Windsor" and the "Imperial !" 

KEEP YOUR EYES OPEN FOR 

TV by WG 
It's On the Way-America's Newest 

Television-by Wilcox -Gay! 

WILCOX-GAY CORPORATION, CHARLOTTE, MICH. 
In Canada: Canadian Marconi Company 
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Expected Changes 
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Zenith Television 
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Some facts the Public is entitled to know 
In a published letter written in the pub- 
lic interest by Senator Edwin C. Johnson, 
Chairman of the Senate Committee on 
Interstate and Foreign Commerce, dated 
February 15, 1949, to the Honorable 
Wayne Coy, Chairman of the Federal 
Communications Commission, Senator 
Johnson said among other things: 
Quote: "Also, we are concerned deeply 
with respect to the marketing of tele- 
vision sets. Television -set manufacturers 
and spokesmen for some broadcasters 
have repeatedly declared that present- 
day sets will not be outmoded in the 
near future. Nevertheless, it appears ob- 
vious to us that when and if licensing is 
authorized in the ultra -high -frequencies 
and television develops in those frequen- 
cies, television sets being manufactured 
today will be obsolescent. While it is 
contended that an attachment can be 
made which will meet such a contin- 
gency, in part, we are not greatly im- 
pressed with the efficacy of similar at- 
tachments for FM frequency shifts. We 
note that no purchaser of a television set 
today is warned or advised that such an 
attachment may be necessary or, in fact, 
that in a matter of a few months- or 
years, the set for which he is paying 
$200 to $1,000 may be junk. We won- 
der, therefore, if some action cannot be 
taken by the Federal Communications 

Commission which would result in set - 
manufacturers making clear to such buy- 
ers that caveat emptor should not enter 
into the purchase of such a highly com- 
plex and intricate mechanism as a tele- 
vision set. 

"We understand that the Federal Com- 
munications Commission has no present 
legal authority to compel such action. 
If the Commission is of this opinion 
also, or that suggestions to television 
manufacturers to correct this practice 
may fall on deaf ears, we would appre- 
ciate recommendations for legislation to 
meet this problem. The public requires 
protection." Unquote. 

Chairman Wayne Coy, by direction of the 
Federal Communications Commission, in 
responding to Senator Johnson's letter on 
February 25th, said among other things: 

Quote:... "The 12 channels presently 
available for television are not nearly 
enough to take care of the demand." 
* * * "Of course, if ultra high chan- 
nels are added there will be some ob- 
solescence. To be sure, converters can 
readily be made, which will alleviate the 
matter somewhat, but as recognized in 
your letter converters are not as satisfac- 
tory as regular receivers." End of quote. 

In its May, 1945, published report 
the Federal Communications Commission 
stated, ". . there is sufficient spectrum 
space available below 300 megacycles to 
make possible a truly nation-wide and 
competitive television system ... devel- 
opment of the upper portion of the spec- 
trum is necessary for the establishment 
of a truly nation-wide and competitive 
television system." 

In a public notice issued on May 5, 
1948, the FCC reiterated its opinion of 
May, 1945, and pointed out that the 
475-890 megacycle band would have to 
be used for television if this country 
were to have a nation-wide competitive 
system of television. 
So public notice has been given by FCC. 

FOR YOUR INSURANCE 
EVERY Zenith television receiver is 
equipped with a specially designed built- 
in turret tuner with provision for re- 
ceiving the proposed new ultra high 
frequency channels on the present stand- 
ards. 

With Zenith television no "converter" 
will be needed for proposed new ultra 
high channels. 

ZENITH RADIO CORPORATION 
Chicago 39, Illinois 
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mere from 

PHI LCO... 

PHILCO 

MODEL 793 

14 SQ. FT. OF SHELF CAPACITY... 

7.2 CU. FT. FOR STORAGE OF FOOD 

ALL IN THE FLOOR SPACE OF A "4" 

A FULL VivrH 

FROZEN -F00 P 

COMPARTMENT 

atiO to $100 less 

Than last year's 

price! 

Yes... a Revolution in 

Refrigerator Design 
at the Lowest Price 

THE day of the "strip box" is gone! For 
the first time in refrigerator history Philco 

brings to the buying public ADVANCED 
features at the lowest price! The first refrig- 
erator ever produced for the mass market 
with the greatest deluxe feature in the 
business today ... a full width horizontal 
frozen food compartment! The biggest, most 

usable food storage capacity ever offered in 
its size and at its price! The most different 

looking low price refrigerator ... unequalled 
in wanted features, in value, in promotional 
power. Nothing like this new Philco 793 

has ever been seen ... at any price. At 
$229.50*, it's a revolutionary achievement 
of Philco leadership in refrigerator design, 

value and merchandising. 

SEE IT NOW AT YOUR PHILCO DISTRIBUTOR 

PH I LCO 
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The Polaroid® 
Television Filter is 

Television's indispensable 
fastest -selling accessory 

distributors 
..it's television's fastest repeat seller!" 

Dave Wagman, 
Bruno-New York, Inc. 

..the greatest profit -maker in television 
history!" 

Bill Cone, Krich-Radisco, Inc. 
Newark 

... even small dealers reorder weekly!" 
Wm. L. Whitehead, Interstate Supply 
Company, St. Louis 

..the Polaroid Television Filter is backed 
by the hardest -selling, most intensive 
sales -promotion job in the business!" 

William Strandwitz, Raymond Rosen 
& Co., Inc. Yhila. 

...best selling most profitable accessory!" 
Ned Corbett, R.C.A. Victor Distg. 
Corp. Chicago 

Smart merchants everywhere report the Polaroid Television Filter 
their fastest -moving profit maker. It does what no other can do. 
Not just colored plastic-it is Polaroid-the greatest name In glare 
control . . . brings genuine visual comfort. 

Stock and display the Polaroid Television Filter and you tie in 
with its overwhelming consumer acceptance and its hard-hitting 
advertising and promotion. There's a Polaroid Television Filter for 
every set-sensibly priced within the reach of all: 

No. 700-for all receivers with 7" tubes $ 6.50 
No. 1000-for all receivers with 10" tubes $10.00 

No. 1200-for all receivers with 12" tubes $12.50 

No. 1500-for all receivers with 15" tubes $16.00 

No. 2000-for all receivers with 20" tubes $25.00 

No. 3000-projection model $27.50 

dealers 
"Sold 84 Polaroid Television Filters in 3 days." 

L. B., Newark 

"All our customers insist on the genuine 
Polaroid Television Filter, won't accept a 

substitute, no matter how cheap." 
D. J., Cleveland 

"Sold 29 Polaroid Television Filters one day, 
38 the next." 

J. N., Boston 

"Tests prove it works wonders and our cus- 

tomers like it!" 
A. D., New York 

"Sold 75 Polaroid Television Filters in 2 days." 

N. T. D., Buffalo 
CALL OR WRITE THE DISTRIBUTOR IN YOUR AREA: 

NEW YORK CITY: BRUNO - NEW YORK. INC., 460 WEST 34th 
STREET ALBANY: R. T. A. DISTRIBUTORS INC., 36 BROADWAY 
HARTFORD: RADIO & APPLIANCE DISTRIBUTORS, INC., 673 CON- 
NECTICUT BLVD. PHILADELPHIA: RAYMOND ROSEN & COM- 
PANY INC., 32nd & WALNUT STREETS CHICAGO: R. C. A. 
VICTOR DISTRIBUTING CORP., 445 NO. LAKE SHORE DRIVE 
CINCINNATI: OHIO APPLIANCES, INC., 659 E. SIXTH STREET 

DAYTON: OHIO APPLIANCES, INC., 430 LEO STREET 
CAMBRIDGE: THE EASTERN COMPANY, 620 MEMORIAL DRIVE 

NEWARK: KRICH-RADISCO, INC., 422-432 ELIZABETH AVENUE 
WASHINGTON: SOUTHERN WHOLESALERS, INC., 1519 L STREET 
N. W. BALTIMORE: D & H DISTRIBUTING COMPANY, INC., 
31-37 E. LEE STREET ST. LOUIS: INTERSTATE SUPPLY COMPANY, 
10th & WALNUT STREETS CLEVELAND: GOLDHAMER, INC., 2239 
EAST 14'h STREET MILWAUKEE: TAYLOR ELECTRIC COMPANY, 
112 N. BROADWAY MINNEAPOLIS: F. C. HAYER CO., 300 WASH- 
INGTON AVENUE N. TOLEDO: MAIN LINE DISTRIBUTORS, 374 
ERIE STREET BUFFALO: PROGRESS DISTRIBUTING CORP., 151 

GENESSEE STREET DETROIT: R. C. A. VICTOR DISTRIBUTING 
CORP., 1930 E. JEFFERSON STREET WEST COAST: HAROLD B. 
SHOMLER (MFG. REP.) 3543 ANGELUS AVE., GLENDALE, CALIF. 

A PRODUCT CREATED BY 

PIONEER SCIENTIFIC CORPORATION 
295 LAFAYETTE STREET, NEW YORK 12, N. Y. It by Polaroid 

aAr11r1 r TCICVIfIrIAI DCTAII 10.10 
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RADIO AND TELEVISION TUBES 

KEN -RAD 

you have the word of other experienced 
servicemen for it-Ken-Rad tubes are a 

fast -turnover line. And they give satisfaction. 
They make friends for your shop. 

By word-of-mouth endorsement alone, 
Ken -Rad tubes will gain a good name in any 
locality. They're a quality product, a better 
tube ... and such news gets around! 

But there's a faster way to bring Ken -Rad 
dependability to the notice of your cus- 
tomers. Advertise! Ken -Rad makes it easy 
for you. See the counter displays shown on 
this page. 

In a jiffy you can put one, or both, of these 
attention -getters where people coming into 
your store are sure to see them. Also, the 
Ken -Rad wall plaque, decal, and giant tube 
carton will help identify your premises. 
There are blotters, postcards, stationery, 
repair stickers-many other aids to sales 
that up-and-coming servicemen have found 
effective. Ken-Rad's new shop coats and 
uniforms already are a smash hit ! 

Phone or write your nearby Ken -Rad 
distributor. He will be glad to show you 
how Ken -Rad radio -TV tubes-a profitable 

line - can be made more so 

by taking full advantage 
of Ken-Rad's streamlined 
promotion helps ! 

KEN -RAD 
PRODUCT OF GENERAL ELECTRIC COMPANY 

Schenectady 5, New York 

say servicemen everywhere. 

RADIO TROUBLE? 

/ff11 HOP 
.Y./6WTOf'ER,/ 

CM NR Fell 
FAST. EFFICIENT' 

SERVICE 

UM -RAD 

RADIO 
TUBES 

KEN-RAD'S LIVE LINE OF PROMOTION PIECES 

HELPS TO KEEP SALES HIGH. YOUR CASH 

REGISTER WILL CHIME APPROVAL OF THESE 

NEW HIGH-OCTANE COUNTER CARDS. 

OUR 

EXPERT 
RADIO SERVICE 

/SA 

WISE 
INVESTMENT 

RADIO TYRES 

In full colors, varnished for extra brilliancy, the 

cards have a fast getaway that draws the cus- 

tomer's eye. Also, they feature the service you 

sell, not just the tubes! Supplied with built-in 
folding easel mounts. 

ASK YOUR KEN -RAD DISTRIBUTOR TO DESCRIBE 

THE MANY OTHER SALES AIDS AVAILABLE! 

The Serviceman's Tube 
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a/7 Tís geyGrrei 
In February and March alone, the Kellogg 
SELECT -O. PHONE advertisements you 
see here will reach more than 2,691,394 
readers ... the great percentage of them 
in the executive and management groups. 
These are your prospects, the kind who are 
always on the lookout for ideas and equip- 
ment that will improve their companies' 

CASTS 

SWITCHAOAAD 

CONGESTION 

Ineer..r Cells 

De Nee Oa Thra.A 
Hein Sri/ ch..r1 

operations. By explaining how SELECT- 
O -PHONE does just that, through extra 
features and more service, these ads pave 
your way to easy sales and profits. In 1949 
SELECT -O -PHONE will be the busy fine 
all year... generously supported by power- 
ful advertising. It's the easiest line for you 
to install and maintain, too. Cash in! 
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SELECT -O -PHONE DIVISION 

AELLO ,GaSWITCHBOARD ,^ na°oP"we 
COMPANY 

Distributorships In Some Territories Still Available. 
Write or Wire Today For Full Details. 

IfELLD66 SWITCHBOARD AND SUPPLY COMPANY 

SELECT- O -PHONE DIVISION 
SSO SOUTN CICCHO AVINUI CHICAGO 

NATIONAL 

ADVERTISIN 

MANES 
LIKE THIS G 

ES SELECT. 

a 
RIG 

PROFIT 0' PHONE 

MAKER FOR YOU 

INDUSTRIAL 
EQUIPMENT NEWS 

NEW EQUIPMENT 

DIGEST 

ELECTRICAL 

EQUIPMENT 

FACTS, 
FIGURES 

and lesIoNS 
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Titters.Ra n 

Never before in Emerson's history of leadership in 

Portahle values has a line been offered with such 

sales and profit possibilities. Never before such 

style, Tone, performance, at such sensationally low 

prices. Never before a line backed with such power- 

ful promotions. If you're looking for new Portable 
sales records, concentrate on Emerson. 

America's Greatest Portable Value! 

95 Emerson 
Model 560 

less batteries 

Self -powered, Superheterodyne-beau- 
tifully engineered into a light, com- 

pact, handsome maroon or green plas- 

tic cabinet - flawless tone, sensitive 
circuit designed for low battery drain. 
A really terrific value! 

EMERSON 3 -WAY PORTABLE 

Model 559 

2495 less 
batteries 

Operates on AC -DC, or 
self-contained batteries. 
Extra power, beautiful tone 
... no distortion. Alligator - 
grained plastic cabinet in 
maroon, green or sand. 

EMERSON 3 -WAY PORTABLE 

Model 568 

2 995 less 
battery pack 

Amazing sensitivity-power 
to spare-gets more stations. 
Economical to operate. 
Long-lasting single battery 
pack. In maroon, sand or 
tan. Cabinet with basket - 
weave grille. 

EMERSON SELF -POWERED 
PERSONAL PORTABLE 

Model 558 

2495 complete 
with batteries 

A handful of radio...packed 
with power. Automatic lid - 
operated switch. Sensitive 
superheterodyne circuit- 
low battery drain. In beau- 
tiful green or ivory plastic, 
gold -colored hardware. 

More People Ask For - More People Buy Emerson Portables 
EMERSON RADIO & PHONOGRAPH CORPORATION NEW YORK II, N. Y. 

RADIO & TELEVISION RETAILING April, 1949 
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4 NEW KINGS 

MODEL 806-Here is a televisior collar 
stretcher that puts sensational G -E Dayli3htTele- 
vision within the easy reach of your customers ct 
a surprisingly low price. It has everything -o win 
friends and quick sales! 10 -inch direct -view tube 
-all U. S. Charnels-hancsome mahogary fin- 
ish cabinet. $279.95* 

*Tax and installation extra, all models. Prices 
slightly higher W est and Soath, subject m change 
without notice. 

MODEL 807-Some prefer blonds-cabinets, 
that is --and here is a beasty that is styled and 
priced for instant favor of smart television buyers! 
G -E Daylight Television. 1C -inch direct -view tube 
-all U.S. channels. Distinctive cabinet in genuiie 
native American oak veneer. $289.95* 

lE 

80% BRIGHTER 
than ordinary television under the 
same conditions. The new kind 
of television bright enough to 
provide peak picture enjoy- 
ment under the ideal see- 
ing condition of normal 
room lighting! 

MODEL 809-Now your customers can 
enjoy the thrill of owning a G -E Daylight 
Television Console at little more than table 
model cost! 10 -inch direct -view tube-all 
U. S. channels. Stunning cabinet, paneled 
in genu;ne mahogany veneer. $329.95* 

10 RADIO Cr TELEVISION RETAILING April, 1949 
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Vj nFS f QOM $2399 
LOWER PRICES -UNMATCHED FEATURES FOR THE 

BIGGEST VOLUME MARKET IN HISTORY! 

EVERY one of these value -packed models is a 

high-powered sales maker! Each one carries 
a price tag that calls for immediate and vigorous 
sales action No more waiting for lower priced 
television-it's here! No more waiting for 
clearer, better, brighter television-it's here! ... 

here in a range of low-priced G -E models that 
will enable you to cash in on television's great- 
est year. It's the Bright Line for king size profits 
in '49. Call your General Electric Television 
distributor today or write to General Electric 
Company, Electronics Park, Syracuse, New York. 

(/ 
Of6 eQ"i/L,412 C07ï1,e 7//L - Y 

GENERAL 

MODEL 805-General Electric Televi- 
sion at an amuck g new low price! A 
quality performer with a dollar sign that 
will direct traffic b your store! 10 -inch 
picture tube-all U. S. channels-compact 
cabinet of moulded rich rosewood plastic 
styled in the mode, manner. $239.95 

ELECTRIC 

PERFORMANCE -ENGINEERED 
at the World Center 
of Electronic Progress 

RADIO Cr TELEVISION RETAILING April, 1949 
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MODEL PIII . . Tri - 
Powered AC - DC Battery 
Personal Portables . . 

Standard Broadcast . . . in 
brilliant Ebony, Maroon 
and Genuine Ivory Plastic 
Cabinets . 

MODEL 845 . Six 
tube AC -DC Superhet- 
erodyne Table Model 
Receiver . . . Standard 
Broadcast . . . . in 
choice of five exquisite 
colored plastic cabi- 
nets. 

MODEL 830. . Five 
tube AC -DC Superhet- 
erodyne Table ,Model 
Receiver . . Standard 
Broadcast . in Ma- 
roon. Walnut or Gen- 
uine Ivory Plastic 
Cabinets. 

MODEL 777. . Five 
tube AC -DC Superhet- 
erodyne Table Model 
Receiver . three 
bands, Standard Broad- 
cast Band, Tropical 
Band and International 
Short Wave Band . . 

Walnut or Genuine 
Ivory Plastic Cabinets. 

MODEL 790 . Fre- 
quency Modulation at 
its best! Nine tube AC - 
DC Superheterodyne 
Table Model Receivers. 

. AM and FM . . . 

in rich Genuine Ivory 
or Walnut Plastic Cab- 
inets.... 

FOR 
YES, without 

compromise - FAD A 
leadership is firmly 
entrenched with this 
Peerless 1949 Radio and 
Television Line. 

Model 895. . 121/2" direct view . Combination Console 
Television. 43 Tuhes, AM -FM Rodio and DeLuxe Two Speed 
Automatic Record Player with special provision for 45 R.P.M. 

Concert Grand Speaker . Genuine Mahogany veneer 
with Crotch Mahogany veneer door panels. 

Model 855 . Five 
tube AC -DC Superhet- 
erodyne Table Model 
Receiver . . . Standard 
Broadcast . . in Ma- 
roon, Genuine Ivory or 
Walnut Plastic Cabi- 
nets... . 

.; ;t S3 aC14,'; 
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LEADERSHIP! 
1949 

DESIGN 

COLOR 

VARIETY 

MODEL TV -30 . Full 30 tube 
54 sq. inch direct view Television 
Table Model Receiver . Ex- 
quisite genuine Mahogany, Walnut, 
Bleached Blonde Mahogany or 
Limed Oak veneer. 

MODEL 880 . 192 SQ. INCH 
Picture Screen . Projection 
Television Console in luxurious 
hand -rubbed genuine Mahogany or 
Genuine Bleached Blonde Mahog- 
any veneer. . . 

PERFORMANCE 

QUALITY 

LOW PRICE 

MODEL 930 . 12'/7 Inch Tube 
direct view Table Model Televi- 
sion Receiver . . Beautiful Genu- 
ine Mahogany, Walnut. Bleached 
Blonde Mahogany or Limed Oak 
veneer. 

. 30 tubes. 

"Pioneers in Radio and Electronics Since 1920" 

MODEL 925 16 Inch. Tube 
direct view Table Model Televi- 
sion Receiver . . . Gorgeous hand - 
rubbed Genuine Mahogany, Wall- 
nut, Bleached Blonde Mahogany 
or Limed Oak veneer . Model 
G925 same model as above with 
15'/2 inch Direct view glass picture 
tube. 31 tubes. 

Matching Tables as shown above 
are available in alt finishes, en 

all models. 

COMPANY I N C . BELLEVILLE, NEW JERSEY 
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Got a #EM/6yènd für VOI/I 

The cream of the "cash" market has been lapped 
up. It's a cat -fight for what's left of it. Now it's the "time - 
payment" buyer that offers you the greatest possibilities for 
volume sales and profit. 
There are more than thirty-three million wired homes in the 
country. At a conservative estimate, their owners and tenants 
figure to buy more than ten million appliances in 1949, with 
probably special interest in television, laundry equipment 
and refrigeration. 
Your share of this market is waiting now to be sold ... and 
your Commercial Credit representative can help you get it. 
He is a sales -minded expert on time -payment financing. It 
will pay you to consult him. 

COMMERCIAL CREDIT CORPORATION 
A Subsidiary of 

Commercial Credit Company, Baltimore Capital and Surplus $95,000,000 

MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 
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AtLMMED FOR AR/CF FOR PERFORMANCE 

TV -208 

Portable Television with Built 

in "Roto -V" Aerial 
The ONLY portable with built-in aerial . . . 

recedes into set when not in use. 

Weighs only 26 lbs. Plays wherever AC cur- 

rent is available. 
It's the LOWEST PRICED, HIGHEST QUALITY 
portable on the market. 

TA- &YU Console 

with oversize 121/2" screen 
The best in EXTRA LARGE 

picture performance ... at 
the LOWEST PRICE on the 
market. Designed of beau- 
tiful mahogany veneers. 
Cabinet doors close giving 
it a fine -furniture look. 
Compare its beauty ... its 

perfect image reception. 

RADIO CORPORATION 
540 WEST 58TH_ STREET NEW YORK, 19, N.Y. 

Tele -tone Model =195 
The set that rocked the industry. Full 

tube, powerful superheterodyne cir- 

cuit. Permanent magnet Alnic.,- 
speaker. 
In ebony polystyrene . . $ 9.9 
In ivory polystyrene . . . $11.95 

elevision 
i Every price under 

leader in the field 
latest 

television 

Every model 
a le 

feature 
the very late 

television 

the 

fea pzin9 "picture 
- 

lock" 

Every including the am new "super- 

sensitive 

- steadiness and the 
e, greater 

p°Wert 

ter rang the fastest lock" for image 
for grey with 

and 
tie-in industry. 5ensitive to 

Tele tone line in 

moving 

With d television 
radio an 

moving 

o 
TV -149 

The set that made history 
Tab! 

. soles burl 
a Model 

s t ha 
f uild-rur. Low 

a traffic 
Crystal 

clear 

builder caPriced. 
decor. ndsornelY 

styled 
ooh f °nY venlee r 

Also available 
ir; AC -DC, $169.9 * 

model 
TV 17p 

.S 

$179.95* 

` eTV-249 o" 
TV -282 52 square leader 

Table 
Model 

es 

an 
Fure 

for sure-fire 

cabine' fclearnsharp 

big 
csten television. Y veneers, 

The set 
of hand -rubbed picture. 

fire bed mahog 
profits. Also available 

in blonde $249.95* 
S* plus excise t 

wand' made/ TV -259 °x and insrallat¡on $259.95. 

Teletone Model =205 
A powerful 5 tube superheterodyne 
set in handsome walnut polystyrene 
cabinet. With built in loop antenna 
and permanent magnet Alnico 
speaker ... $12.95. In ivory, sand 

or maroon with carrying handle, 
model :215 $14.95 

Tele -tone Model =214 
A .5 tube 3 -way portable. Plays on AC 
o' DC current or on self-contained 
batteries. In ebony polystyrene . . 

$19.95. Model =190 in maroon 
and model =200 in sand ... $22.95 
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$44 LISTT 

Ue 
THE NICHOLAS MOTOR 

FOR ANY TV ANTENNA! 

COMPARE THESE FEATURES 

* Guaranteed motor and reducing gears 
totally enclosed in strong cast aluminum case. 

* Rustproof Ball Bearings on output shaft 
for smooth effortless operation without jerking 
-never requires lubrication. 

* Built on sturdy cast aluminum frame. 
Cannot warp or rust. 

* Dependable efficient chain drive to output 
shaft. 

* Simplc a child can operate this device 
without harming it. 

* 370° rotation in 11/z minutes. Instantly 
reversible at any point. 

* Takes any antenna post or mast up to 

13/4" diameter, mounts with simple clamps and 
bolts furnished. 

* Nothing else to buy. Only four connec- 
tions to make. Comes complete with 60 ft. con- 
trol wire and all controls, just plug into 60 

cycle 105-125 volt light socket. 

* Beautiful. plastic control case with finger 
tip operating switch. 

* Foolproof-can be stalled indefinitely. 

* Pilot circuit always on line. Keeps motor 
warm, resists ice and snow. 

Manufactured by NICHOLAS EQUIPMENT COMPANY, Bellevue, Ohio 

16 RADIO & TELEVISION RETAILING April, 1949 

www.americanradiohistory.com



After 10 million phonographs --- 

After 1 billion records... 

Comes the new RCA VICTOR system 

of recorded music 
CONGRATULATIONS to our associates, the RCA Victor Dealers everywhere, whose 
confidence in RCA Victor has made possible this 50 -year marketing achievement. 

To theln must go much of the praise for these two newest and finest examples 
of research and engineering-the best automatic changer ever built-the 
finest record ever made. For, without the assurance of its dealers' confidence, 
no company could undertake any major improvement in home entertainment. 

Without the confidence of its dealers in 1923, RCA Victor, founder of 
the phonograph and record business, could never have started radio 
down its billion -dollar road. Countless other improvements could never 
have reached the market if it were not for the great confidence RCA 
Victor dealers have in RCA Victor products. Include television! Here 
is a 50 -million dollar RCA investment which is today establishing 
itself as another billion -dollar business for dealers across the country. 

And, what inspires this great dealer confidence? Many things ... too 
many to enumerate here. But, proof that it is worth having, lies in the 
fact that today the RCA Victor dealer franchise is the most profitable 
in the entire industry. With the continued confidence of dealers and 
with the unique foresight of RCA Victor management, an RCA Victor 
franchise will remain the most profitable in the entire industry. 

The new RCA Victor system of recorded music is a shining example of 
management's foresight. With continued dealer confidence the ultimate 
profit is inevitable. Work started on the new system in 1939. RCA Victor 
engineers were granted complete freedom of action ... freedom from 
even the major inhibitions, such as non -standardization of record sizes, 
and speed of turntables. Engineers had but a goal ... to 
produce the finest changer and record ever conceived. 

The customers' dollars will prove that these engineers reached their goal. 
The new RCA Victor record and changer constitute the sensible, modern, 
inexpensive way to enjoy recorded music. The product is ready ... the public 
is ready. A demonstration, more than ever before, means a "close." Its advantages 
will eventually make it the only way to play music in the home. 

Meanwhile, RCA Victor will continue to provide its dealers with 78 rpm records 
and record playing equipment. This period is not one of revolution but one of 
transition. There will be plenty of time for all dealers to adjust their inventories 
in making way for this new, improved, more profitable product. 

To welcome change is to show a keen awareness of the principal factor lying 
behind all of our country's industrial progress. That factor is the constant striving 
of the American public to own something fitter. In this light, the new RCA Victor 
system of recorded music will flourish. To RCA Victor's dealers, whose confidence 
makes such progress possible, will again go a rich reward of 
bigger profits through continued high turnover. 
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1OMY6W Of 
E PLANE 

Read 

the new 

RCA -VICTOR 

FL14YER 

story in 

30 seconds ! 

World's fastest 

record 

changer!- 
Trigger-action speed! Can play more 
than 50 minutes of music without need 
of attention. And it's just the music 
the listener wants when he wants it. It 
can play up to ten records with speedy, 
silent. hardly noticeable changes. 

Silent, Record -saving Pickup!- 
The new RCA Victor player exerts a 
stylus pressure of only 5 grams. There's 
a new "Silent Sapphire" Pickup. No 
needle changing. Records sound better- 
last longer. Two vital customer "wants." 

Compact and light!- 
The changer unit occupies less 
than half the space of other types. 
This opens entirely new avenues to 
smarter console cabinet styling .. . 

to greater economies and greater 
values. The lightweight, compact 
table phonograph model can ea,iIs 
be carried from room to room. 

Big Pylon Spindle 

holds changer mechanism!- 
Changer mechanism is within the large 
spindle. No posts or clamps to adjust. 
Fewer moving parts-it's trouble free. The 
new RCA Victor changer is the surest, 
easiest operating changer ever designed. 

O 

4 QUICK INSTRUMENT 

FACTS TO TELL YOUR 

CUSTOMERS 

1. World's fastest changer. 

2. Easiest, surest operating 
changer ever...and it costs less. 

3. Automatic ... load the spindle 
-press a button once and 
that's all. 

4. Can play more than 50 min- 
utes without need of attention. 
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Wi' 0/JIM 
POPULAR ... (Black) 

OIID 

Just- a fasi- 30 seconds for the new KCA-VICTOK Record Story! 

te 
Distortion -free 

playing surface!- 
Theoretically, every record can 
have a "Quality Zone"... a 
portion of the record 
in which no distortion 
occurs. Music recorded 
beyond this zone is distorted. 
New RCA Victor records are the first to be 
recorded entirely in the "Quality Zone"-and 
they play as long as ordinary 12 -inch records. 

Lasts many times longer!- 
Made of non -breakable vinyl plastic with a special 
"Shoulder Construction," the new record lasts up 
to 10 times longer ... cuts inventory losses due to 
damage in handling and storing. The surface -saving 
shoulder keeps playing surfaces from rubbing one 
another ... prevents damage to record grooves. 

Convenient 

7 -inch size!- 
More than 150 single 
records or 18 sym- 
phonies fit in one foot 
of bookshelf space. No 
storage problems for 
your customers. You 
can display a wider, 
more complete selection 
without sacrifice of space. 

Low Cost Creates Bigger Market!- 
From the record press to the customer's purse, 
the 7 -inch record costs less ... opens a bigger 
market ... new collectors! And those who own 
ordinary records now find that it takes less money 
to buy more pleasure. The new 7 -inch record 
ensures you greater profit through faster turnover. 

CLASSICAL ... (Red) 

POPULAR CLASSICAL ... (Midnight Blue) 

CHILDREN'S (Yellow) 

COUNTRY AND WESTERN... (Steen) 

d;'8h 

BLUES AND RHYTHM ... (Cerise) 

INTERNATIONAL ...(Shy Blue) 

Sparkling identifying colors!- 
Record classification is simplified 
because a different color is used 
on the entire record .. not just on 
the label to denote each classifica- 
tion. This helps you to determine 
the type of record at a mere glance. 

4 QUICK RECORD 

FACTS TO TELL 

YOUR CUSTOMERS 

1. This is the flrst record to be 
distortion -free over its en- 
tire playing surface. 

2. No storage problems... rec- 
ords Ill ordinary bookshelf. 

3. Non -breakable ... made of 
vinyl plastic with surface - 
saving shoulder . . lasts 
many times longer. 

4. Low cost . .. only 7 inches 
. yet can play as long as 

ordinary 12 -inch record. 

ate 
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Greater 

Variety for 

Greater dales !, 

... you can offer your 
customers the new RCA 
Victor system in their choice 
of 7 magnificent instru- 
ments ... all (except the 
attachment, of course) with 
the exclusive RCA Victor 
"Golden Throat" tone 
system. 

Model 9W105 -A console with 
AM and static -free FM radio with 
a powerful 12 -inch speaker ... 78 
rpm record changer plus the new 
RCA Victor system of recorded 
music. Mahogany, walnut or blond 
finished cabinet has ample storage 
for records , .. 7-, 10- and 12 -inch. 

Model 9TW333-52-square-inch RCA 
Victor Eye Witness Television, FM -AM 
radio, 78 rpm automatic changer for 10 - 
and 12 -inch records, plus the new RCA 
Victor system of recorded music. Walnut, 
mahogany or blond finished cabinet with 
generous storage space for 7 -inch records. 

Model 9W 101 -Superb FM -AM 
radio ... and the new RCA Victor 
system of recorded music. Rich 
traditional cabinet of attractive 
walnut or lovely mahogany finish. 
Storage for 216 singles or 24 al- 
bums ... more than 38 hours of 
this great new listening pleasure. 

Model 9W103 - FM and AM 
radio, a big 12 -inch speaker, plus 
the exciting new RCA Victor sys- 
tem of recorded music. Beautifully 
finished in limed oak, walnut, or 
mahogany, the cabinet stores 33 
hours of recorded music -189 
singles or 24 of the new albums. 

The new RCA Victor system is the modern, 
inexpensive way to enjoy recorded music. It 
offers more advantages and enjoyment than 
does any other type of record or record playing 
equipment. The advantages start with low cost 
and run a course of conveniences never before 

Model 9EY3-Smartly t vled, 
compact RCA Victor Play er in 
a rich maroon plastic' cabinet 
with distinctive, gold -colored 
trim. Here is a complete phono- 
graph to offer your customers 
the advantages of this new sys- 
tern at an amazingly low price. 

Model 9JY- Easily attached 
to any make set, this fully auto- 
matic new RCA Victor Player 
brings your customers the new 
distortion -free recordings-50- 
lninute programs without need 
of attention-at a new low price! 

Model 9Y7-The most amazing 
table combination ever offered. 
Imagine ... an automatic rec- 
ord changer . . . powerful 
Standard Band radio plus stor- 
age space for as many as 60 
playing sides-all in one com- 
pact table model. Finished in 
walnut, mahogany or blond. 

heard of. The enjoyment starts with a distor- 
tion -free record and continues with exactly the 
music your customers want when they want it. 
This combination of advantages and enjoy- 
ment has been calculated to best suit the de- 
sires of the greatest number of your customers. 

Ifs (YA 'J(Y7 

ISION OF RADI{) CORPORA'T'ION OF AMERICA 

THE MUSIC YOUR CUSTOMERS 

WANT IS ON THE NEW 

RCA VICTOR 45 RPM RECORDS 

The Music Your Customers Love 
Best, by their favorke artists, 
is on the new RCA Victor rec- 
ords. This list is bust a small 
sampling to give you an idea 
of the variety available in the 
introductory library. Additional 
standard top -selling favorites 
and current releases will be 
added regularly. 

RED SEAL ALBUMS 
BOLERO (Ravel)-Boston Symph Orch., Serge 

Koussevitzky, Cond. WDM-1220 
CONCERTO No. 1, IN B -FLAT IIIINOR, Op. 23 

(Tchaikovsky)-Artur Rubinstein, Pianist, with 
the Minneapolis Symph. Orch., Dimitri Mitro- 
poulos, Cond. WDM-1159 

PIANO MUSIC OF MENDELSSHHN-Vladimir 
Horowitz, Pianist WDM-1121 

ROMEO, AND JULIET (Overture -Fantasia) (Tchai- 
kovsky) 
COLAS BREUGNON: OVERTURE, Op. 24 (Ka- 
balevsky) (final side)-Arturo Toscanini and the 
NBC Symph. Orch. WDM-1178 

SLEEPING BEAUTY, THE (Music from the Bal- 
let) (Tchaikovsky)-Leopold Stokowski and his 
Symph. Orch. WDM.1205 

RED SEAL SINGLES 
AH! SWEET MYSTERY OF LIFE (Young -Herbert) 

INDIAN LOVE CALL- (Harb.uh-Hammerstein 
II-Frimll-Jeanette MacDonald, Sop., and Nel- 
son Eddy, Bar., with Nathaniel Shilkret and 
Orch. 49.0200 

AUFENTHALT (Schubert) 
AVE MARIA (Schubert)-Marian Anderson, 
Contr., with Franz Rupp at the Piano 49-0136 

BECAUSE (Teschemacher-d'Hardebri) 
BLUEBIRD OF HAPPINESS (Heyman-Davies- 
Harmati)-Jan Peerte, Ten., with the RCA 

Victor Orch., Sylvan Levin, Cond. 49-0135 
CARMEN FANTASIE (Based on t'temes from Bi- 

zet's "Carmen") (Waxman)-.lancha Heifetz, 
Violinist, with the RCA Victor Orch., Donald 
Voorhees, Cond. 49-0130 

HUNGARIAN RHAPSODY No. 2, IN C -SHARP 
(Liszt)-Alexander Brailowsky, Pianist 

49-0262 

COUNTRY AND WESTERN 

ALL-TIME HITS FROM THE HIIILS-Eddy Ar. 
nold, The Tennessee Plowboy, and his Guitar 

WP -195 
MY HEART WENT THAT -A -WAY 

NO CHILDREN ALLOWED-Roy Rogers, Voc., 
with Country Washburne and his Orch. 48-0028 

ROOTIE TOOTIE (V.R.) 
TENNESSEE WALTZ (V.R.)-Pee Wee King 
'and his Golden West Cowboys 48-0003 

MUSICAL SMART SETS 

DOWN MEMORY LANE-Vaughn Monroe and his 
Orch. WP -202 

THEME SONGS-Tommy Dorsey, Ten Beneke; 
Freddy Martin; Vaughn Monroe: Wayne King; 
The Three Suns; Sammy Kaye; Larry Green 

WP -217 
YOU AND THE NIGHT AND THE MUSIC-Tony 

Martin, Voc., with Earle Hagert and his Orch. 
WP -203 

POP CLASSICS 
STUDENT PRINCE, THE (Donnelly-Romberg)-Al 

Goodman and his Orch.; Mary Martha Briney 
and Frances Greer, Sopranos; Donald Dame, 
Ten.; Earl Wrightson, Bar., with The Guild 
Choristers WK -8 

POPULAR SINGLES 

ALICE BLUE GOWN-Waltz 
SMOKE GETS IN YOUR EYES-Waltz-Wayne 
King and his Orch. 47-2718 

BECAUSE 
IF YOU HAD ALL THE WORLD AND ITS GOLD 
Perry Como, Voc., with Russ Cas- and his Orch. 

47-2728 
DANCING TAMBOURINE 

STUMBLING-The Three Suns, 
Instrumentalists 47-2756 

" Victrola" -'l'. M. Reg. U. S. Pat. Off. 

ONLY KCA VICTOR MAKES THE VICTROLA 
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Everybody wants tape recorders! 

MUSICIANS WANT 'EM - Tape reproduces a greater range of 
tones with higher fidelity than any other recording medium. 
Performances on tape give singers and instrumentalists an ab- 
solutely lifelike reproduction of their efforts. 

DOCTORS WANT 'EM - Recordings made on tape during 
examinations give doctors an invaluable reference file, make it 
easy to chart the patient's progress. Professional people find 
tape ideal for rehearsing speeches, sermons, lectures. 

EDUCATORS WANT 'EM - Speech and language classes, 
drama and music classes all benefit from this new recording 
medium. Recorded performances by individuals and groups 
mean faster learning, easier criticism. 

PARENTS WANT 'EM - Junior's first words, cute sayings, 
birthday speeches make up a priceless album of recordings on 
tape. Annual recordings of voices, instrumental renditions, 
school recitations are invaluable in later years. 

Here are some of the features tape recording offers your customers: 
1. Uninterrupted half-hour or hour-long concerts 
2. Matchless fidelity of tone 
3. Low-cost operation . . . reels of tape can 
and re -used indefinitely 
4. Freedom from needle 
snarls and backlashes 

scratch, distortion, 

ANOTHER ={(M PRODUCT 

MINNESOTA MINING & MFG. CO., St. Paul 6, Minn. 

Makers of "SCOTCH" Brand pressure -sensitive tapes, "3M" 
abrasives, adhesives, and a wide variety of other 

products for home and industry. 

General Export: DUREX ABRASIVES CORP., New Rochelle, N. Y. 
,, Canada: CANADIAN DUREX ABRASIVES LTD., Brantford, Ontario 

be erased 

crosstalk, 

5. Unlimited playbacks with no loss of tone 

Now's the time 

tape recording. 
recording can do for your business, write today to Dept. 
RT49, Minnesota Mining & Mfg. Co., St. Paul 6, Minn. 

to make your store headquarters for 
For complete details about what tape 
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NEW SPARTON TV -RADIO- 

PHONOGRAPH COMBINATION 

... PLUS Sparton's exclusive Automatic Brightness 

Control ... a large 10 -inch picture tube with 54 - 
square -inch viewing area ... 28 tubes, including 
4 dual-purpose tubes (32 -tube performance) ... 
fewer controls, yet easier tuning . . . a 10 -inch 

permanent -magnet speaker . . . and a beautiful 
hand -rubbed mahogany finish! 

YES ... check that price tag against a buyer's 
market that's in a "show me" mood. Here's a 
honey that will sweep the town ... Best yet, 
it's yours, as a Sparton dealer, to feature ex- 

clusively in your community under the SCMP 
-the Sparton Cooperative Merchandising 
Plan. If you are not a Sparton dealer, better 
write now to see whether the Sparton franchise 
is still available in your town. 

to keep Sparton dealers ahead 

in a price -conscious market! 

ONLY 

5 

Direct -view television! 

iC AM radio reception! " Static -free FM! 

Sparton single -arm, 
dual -speed record 
changer! 
(Plays long-playing and standard records) 

(14 Radio -Television's Richest Franchise 

SPARTON RADIO -TELEVISION 
Division of 

THE SPARKS-WITHINGTON COMPANY 

JACKSON, MICHIGAN 
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easier, faster TV sales in 

11C areas with C -D Converters 

REG. U. S. PAT OFF. 

o f 

0 

Input Volts: 110 V.D.C.; Output Volts: 110 V.A.C.; Watts Cont.: 
150 W.: Watts Int.: 250 W. Variable Frequency Control 

easily installed on all types of TV sets 

ore, simple design eliminates lubrication and other 
mechanical maintenance 

quiet, more efficient service at lowest cost 

a complete line to meet all needs 

For further details write to 
Cornell-Dubilier Electric Corporation, 
Dept. RT -49, South Plainfield, New Jersey 
Other large plants in 
New Bedford, Worcester, and Brookline, Mass.: 
Providence, R. I., and Indianapolis, Ind. 
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All Admiral Radio -Phonographs (from 
Combinations (from $399.95 and up) 
"Triple -Play" automatic record changer 
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sensational new 

tri p.1 e -p.1 a 
Automatic record changer 
r - 

PLAYS ALL RECORDS...ALL SIZES...ALL AUTOMATICALLY 
78 RPM STANDARD 

12-10" 10-12" 

NOW! ONE FOR ALL ... Admiral 
leads again with one for all . . . in a 
sensational new "triple -play" record 
changer that plays all records ... all 
sizes ... and all automatically. 

Popularity of all the new LP records is 
growing by leaps and bounds. They are 
being backed by the strongest record 
promotion campaigns in years. Your 
customers will want to play both the 
331/2 and 45 RPM records ... and be- 
cause most of them have extensive 78 
RPM libraries, they will want to play 
those, too! 

There is only one answer ... a de- 
pendable, easy -to -operate instrument 
that plays them all . . . and Admiral 
has it! Admiral's new "triple -play" 
changer plays 78 RPM, 331/2 RPM and 
45 RPM records . . . all sizes ... all 
automatically. Any record changer that 
fails to' do as much is obsolete! 

331/4 RPM LONG PLAY 

10-7" 12-10" 10-12" 

45 RPM 

12-7" 

ONE TONE ARM PLAYS ALL! You 
don't need an extra record player with 
the new Admiral . . . one instrument 
plays all records. Furthermore, the 
Admiral "triple -play" changer does 
away with extra tone arms ... just one 
tone arm plays all records. Plays up to 
12 records automatically with one load- 
ing. (Twelve 45 RPM records, for ex- 
ample, not merely eight.) 

Two long -life, high fidelity needles 
are provided . one for standard rec- 
ords, the other for LP Microgroove 
records. Control switch at head of tone 
arm brings proper needle instantly into 
play. Click ... and it's there! 

SEE! HEAR! ON NBC T 

1 

J 

THREE INTERCHANGEABLE CEN- 
TER POSTS. Three interchangeable 
center posts for automatic playing of 
all records. Take one out ... slip an- 
other in its place ... two seconds and 
it's done! Special receptacles provided 
on all consoles for center posts not 
in use. 

Admiral's sensational new "triple - 
play" record changer is available ex- 
clusively on all Admiral radio -phono- 
graphs and television combinations. It's 
another big plus feature that's been 
added to the hottest line in the world 
today. Admiral Corporation, Chicago 47, 
Ill.-World's Largest Manufacturer of 
Automatic Phonographs. 

E L E V I S I O N! ADMIRAL 
"BROADWAY REVUE" EVERY FRIDAY, 8 TO 9 PM, EST 

$69.95 and up) and all Admiral Television 
are now equipped with sensational new 
at no extra cost. 
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Model 178 plays 
through any radio. 
Easy to connect. 

Makes a beautiful 
console installation. 

DON'T OVERLOOK RECORDING WIRE 

FOR REPEAT BUSINESS 

WEBSTER-CHICAGO 
Pre -Tested 
Recording Wire 
...with the easy -to - 

handle Nylon 
Leaders 

Every New Spool 
of Webster -Chicago Pre - 

Tested Recording Wire has 
Nylon Leaders attached for: 

Easy Threading 
Perfect Level Wind 
Activating Automatic stops 
on W. C Wire Recorders 
Preventing Wire from running 
off the spool 
Easy handling 

These features make Webster - 
Chicago Recording Wire the 
best buy for wire recorder us. 
ers who want the finest results. 

Tell your customers about 
Nylon Leaders-and see your 
Webster -Chicago Distributor 
about stock. 

) 

HERE'S A WIRE RECORDER 

C /eGC// Transforms Any 

Radio Into a Wire Recorder Combination 

Webster -Chicago Electronic Memory Wire Recorder Model 178 
is packed with features that make it the top buy of the year 
for your customers - the top profit item of the year for you. 

1. Automatic Stops-in both directions as the end of the wire is reached. 
2. Elapsed Time Indicator for accurate location of a recording or any portion 

of it. 
3. Removable Take-up Drum for recordings of longer than one hour. 
4. Lockfast Operating Lever secures in "run", "stop" or "rewind"- releases 

with light finger pressure. 
5. Push-button selection of "record -listen" combinations is easy to use. 

6. Meter -type Recording Volume Level Indicator for accurate recording results. 

These are the features that thousands of prospective wire recorder 
users are looking for. 

Model 178 gives them all these at an amazingly low cost. It is 
easy to sell. 
Model 178 has Underwriters' Laboratories approval for your protection and increased sales. 

CALL YOUR WEBSTER-CHICAGO DISTRIBUTOR 

WEBSTERCHICA60 
5610 W. Bloomingdale Avenue, Chicago 26, Illinois 
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Sell "the Finest Picture 

Money Con Buy" 

The only top quality television franchise that allows you to make 
home demonstrations with the assurance that no competitor can cut 
the price and ruin the sale. 

BE THE EXCLUSIVE BENDIX TELEVISION DEALER IN YOUR COMMUNITY' 

Beats cutthroat competition 
How much could you make if you could compete success- 
fully for the 85% of business going to chain stores, discount 
houses and the like? You can with Bendix Radio and Tele- 
visión. Prices are competitive and quality so much finer 
that customers convince themselves of your superior values. 

DU 

Stops seasonal price cuts 
How much could you make by avoiding 
slow -season dumping and price -cuts? 
You can with Bendix Radio and Tele- 
vision. .11 their low "no middleman" 
prices. they remain bargains regardless of 
competitive price cuts-provide the 
"special offer" to build off-season business. 

Ends "free riding" on your 
advertising dollar 

How much more would your own advertising "pay off' if 
every buyer it moved to action came to your store. That 
has to happen when.you feature Bendix Radio and Tele- 
vision. No dealer down the street can steal your prospects 
or undercut your advertised prices because your franchise 
is exclusive to your community. 

Makes you sole beneficiary of 
factory advertising 

How much snore could you make if every national radio 
and television advertisement appearing in your comtnunity 
directed customers only to your store? That's exactly what 
happens with Bendix Radio and Television. 

Exceptionally liberal discounts 
Bendix Radio and Television discounts are better than 
many and equal to any-and. you don't have to give them 
away in price-euts and "here's hoping" advertising. 

What's the result of all these special franchise features? 
Year in and year out you can expect a higher net profit 
with Bendix Radio and Television-the direct -to-dealer 
plan with the biggest backing in the industry. Get the 
story nose-this franchise is limited to select dealers only. 

1 

BENDIX RADIO DIVISION of 
BALTIMORE 4, MARYLAND 

FiBFN'I)IX RADIO 

wÄRendiX X'ad/c 
and Television 

/Direc/-To - 
Dealer PLAN 
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CONVERT YOUR CUSTOMERS SETS TO 

AND MAKE A GOOD PROFIT DOING IT! 

WAAco 
TELE VUE LENS 

MODEL 7 2 list price 
For 3" and 7" tubes. 

WALCO 

WALCO 

TELE-VUELENS 

5 MODEL 719 list price 
For 7" tubes. 

list price 2'.95 
For 7.- and 10" tubes. 

TELE -VUE -CENS 
ne PAWN Puled STAND MODEL 1040 list price $39.95 For the 7" and 10" tubes. 

PICTURE MAGNIFIER 
[Morton from Any Apl.. STAND MODEL 1050 list price $49.95 For the 10" and 12" tubes. 

STAND MODEL 1075 list price $59.95 For the 10" and 12" tubes. 

MODEL 1039 list price $39.95 
For 10" and 12" sets. 

WALCO 
TELE -VUE -LENS 

The Wally Perfect 

PICTURE MAGNIFIER 
No Distortion From Any Angp, 

MODEL 1059 list price $59.95 
For 10" and 12" sets. 

tPrices slightly higher West of the Mississippi 

Your customers want the Walco Tele -Vue -Lens - the world's finest T -V 

screen enlarger! They know it gives giant screen television pictures 

with no distortion from any viewing angle! Stock, display and 

demonstrate the most complete line of T -V screen enlargers model 
YOU double your profits with TELE -VUE -LENS! 

Note to Distributors: Some territories still open. Write for details today. 

The Walco TELE -VUE -LENS 

Manufactured and Distributed by 

E. L. COURNAND AND CO., 3835 Ninth Avenue, New York City, N. Y. 

By 

WHAT'S IN IT 

FOR ME? - 

be0.4 

Yes men! Here it is ... the new 
Tele -Vue -Lens Merchandiser 
that does 995 of your selling 
job for you. Beautiful shadow- 
box effect stops traffic. Pulls 
your customers over. 

With it, your customers do their 
own demonstrating and sell 
themselves! You just wrap up 
the Tele -Vue -Lens and punch 
your cash register. 

Don't miss this big profitable op- 
portunity to convert your cus- 
tomers' 7", 10", or 12" sets to 
16" screen with Walco Tele - 
Vue -Lens. You can sell a lens to 
every customer on your list! 

This is your opportunity to make 
a fast dollar and keep your cus- 
tomers happy. Remember! 
There's no installation, no serv- 
icing! Your customers know 
they'll see a better T -V show 
with a Walco Tele -Vue -Lens! 

Make a profit with no fuss. 
Write me today. - TELEVI- 
SION MIKE, E. L. Cournand & 

Company, 3835 Ninth Avenue, 
New York City, New York, and 
I'll send complete information 
to you immediately. 
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Radio Corporation 
of America 

MADE IN U.S.A. 
Stock these fast-moving types and watch your 
business grow! VS002; VS013; VS016; 
VS019; VS036; VS047; VSO5O. 

ilitAMM... These RCA Batteries 
cover more than 80% of your portable type requirements! 

Now.. - you need handle only these seven RCA 
battery types ,to meet most of your customers' 

requirements! Here are seven types that simplify your 
stocking problems ... give you quick turnovers ... and 
a tremendous repeat business. 

And ... for your special needs ... RCA also has the 
slower -moving and "hard -to -get" types . . . locally 
warehoused for quick delivery through your RCA 
Battery Distributors. 

Remember, too ... RCA's selective distribution 
primarily to the RADIO TRADE steers customers 
back to you for repeat sales. 

Build your business with the battery that's radio - 

engineered for extra listening hours! The RCA Trade 
Mark and attractive packaging guarantee immediate 
customer acceptance! 

Put those Profitable "Portables" 
right on the Selling Line! 

Another RCA First-this compact 
counter merchandiser sells RCA Bat- 
teries on sight. Ask your RCA Battery 
Distributor about the greatest array of 
selling aids in battery history ... all 
geared to the Radio Trade. 

ALWAYS KEEP IN TOUCH WITH YOUR RCA BATTERY DISTRIBUTOR 

RADIO CORPORATION of AMERICA 
HARRISON. N. J. 
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Mr. Dealer: 
KING 
profit -making advantages , 

Jggest profit 
Margin 

es in 
field 

Lowest prlc 

Sets 

p 

THE GRAMERCY 
Unequalled walnut or mahogany 
veneer 10" table model with 
razor-sharp TELERAMIC picture. 
All TV channels, automatic 
"tele -lock." $22995 

in walnut, 
plus federal tax. 

mir 

Only TELEKING offers you the tremendous 
turnover potential, the roaringest torrent of 
runaway sales in television history. For 
TELEKING is the most amazing drawing 
card in the field. Decorative, powerful pre- 
cision instruments, priced for a mass market, 

backed by profit -producing pro- 
motion that pushes customers 
into your store ... pre -sold! What 
more can you possibly want... 
than more TELEKING? 

THE WILSHIRE 
Magnificent mahog- 
any 121/2" consolette. 
Big clean-cut TELE- 
RAMIC picture with 
automatic "tele -lock." 
All TV channels. New 
10" speaker high- 
fidelity sound. 

THE STUART 
Stunning mahogany 
veneer 121/2" table 
model. All TV chan- 
nels with automatic 
"tele -lock" to keep 
the large TELERAMIC 
picture steady and 
clear. 

THE REGENT 
Perfect period consol - 
ette in gorgeous wal- 
nut or mahogany, 10" 
TELERAMIC picture, 
all TV channels, auto- 
matic "tete -lock," 
high-fidelity 8" 
speaker 

Get in touch with TELE KING today . . , write, wire, or phone Mr. Profit, Dept. RT4, Telexing Corp. 601 West 26th St., New York, N. Y. 
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THIS DISPLAY REALLY SELLS 

VU E -SCOPE 

This Hard -Hitting 
Store -Tested Display 
IS YOURS WITHOUT COST! 

Actual tests in TEN RETAIL STORES prove that this 

terrific display DOUBLES and TRIPLES your Vue - 

Scope sales! This revolving "silent salesman" shows 

how your three fastest -selling Vue -Scope Lenses look 

and work on the television set-demonstrates the 

sensational new "Magic -Mount" Bracket. Lenses sell 

themselves! Get yours NOW! Regular Value $25.00 

Write Now! 

Write us direct or ask your distributor 
how to get a VUE -SCOPE Television 
Magnifying Lens Display without 
charge. Do it TODAY! MIMI 

CELOMAT CORPORATION 
521 West 23rd Street, New York 11, N. Y. 

Gentlemen: Yes, I'm interested in hearing more about this sensa- 

tional new Vue -Scope Display. Please send me complete details! 

Name 

Address 

City Zone State 

RADIO & TELEVISION RETAILING April, 1949 33 

www.americanradiohistory.com



AS YOU CAN READILY IMAGINE, these little fellows are tough to 
make - and make right - because they are so darned tiny. A heck of a 

lot of experience is a must. 

Hytron has it. First to telescope standard glass tubes to Bantam GT 

size. First to originate the subminiature. First to make even submini- 
atures tinier. First to build the smallest subminiature used in the war- 

time proximity fuse. 

With this background in making 'em small, Hytron manufactured 
millions of wartime miniatures like the 6AK5, 9001, 9002. Quite natur- 

ally, it began to originate miniatures too. Some of the more famous: 
6AR5, OB2, 2E30. Hytron also originated the first and only Reference 

Guide (now in its third edition) for all miniatures, regardless of make. 

Yes, when you buy Hytron miniatures, you buy the most valuable 
advantage any manufacturer can offer you. Experience. 

SPECIALISTS IN RADIO RECEIVING TUBES SINCE 1921 

MAIN O F F I C E: S A L E M, MASSACHUSETTS 
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in PROJECTION TELEVISION, too 

RCA VICTOR 
is the name your customers ask for most! 

SHARPEST 

BLACK and WHITE 

PICTURE CONTRAST 

EVER 

Model 8 -PCS - 41 

THE SET WITH EXTRA FEATURES 

and a screen nearly newspaper -page size 

Here is a projection television set you'll find easy to sell. Why? 
Because this console offers your prospects all the latest styling 
and engineering developments from RCA Victor . because this 
console gives your customer more value for his television dollars. 

When you sell RCA Victor Model 8-PCS-41, you won't have cus- 
tomers complain about yellow or blue images on the screen. The 
new RCA Victor All -Silicate Face Kinescope in this set gives the 
sharpest black and white projection television pictures ever. 

A famous name with famous features makes the difference. Only when you offer RCA Victor Eye 
Witness television can you offer all these famous "sell" features: Eye Witness Picture Synchronizer, 
Automatic Multi -Channel Station Selector, "Golden Throat" Tone System and the RCA Victor Tele- 
vision Owner Contract. 

All these convincing sales points make your selling job easier, more profitable. Remember, with RCA 
Victor you make greater profits through quicker turnover. Yes, in projection television, too, RCA 
Victor is the name your customers ask for most! 

RCA VICTOR ® 
.-» world leader in radio ... first in recorded music ... first in television 
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£k4A'TáST SELL/NG IDEA i» TP, 
Stromberg -Carlson advertising 

brings it home every month to the 

18,000,000 families who read 

LIFE TIME 

SATURDAY EVENING POST 

HOLIDAY 

BETTER HOMES and GARDENS 

HOUSE and GARDEN 

HOUSE BEAUTIFUL 

NEW YORKER 

NATIONAL GEOGRAPHIC 

-gut 

zeds(' 

STROMBERG-CARLSON 
TELEVISION 

.. with STROMBERG-CARLSON TELEVISION! That 
is the challenge and the promise you'll see and 
hear everywhere this year ! It will support your 
efforts from the pages of the magazines that have 

The LANCHESTER 
Television -Radio -Phonograph 

Mahogany 

The ROCHESTER 
Television and FM Radio 

Mahogany 

the most influence on people in your community. 
No other manufacturer can live up to such a 

convincing advertising theme with more authority 
than STROMBERG-CARLSON, famous for its tradi- 

tion of fine craftsmanship in radio since 1924 and 
in video since 1939. 

The HEPPLEWHITE 
FM -AM Radio -Phonograph 

Mahogany 

The WINDEMERE 
FM -AM Radio -Phonograph 

Blond or Mahogany 
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Established in 1922 as ELECTRICAL RETAILING 

Including Radia and Television Today 

O. H. CALDWELL, Editorial Director * M. CLEMENTS, Publisher 

1949! 

RMA's 25th YEAR .. . TELEVISION'S 10th YEAR .. . CAL DWELL-CLEMENTS' 28th YEAR IN RADIO - TV PUBLISHING 

Watch for RADIO & TELEVISION RETAILING'S 25th Anniversary Issue Next Month 

Control of U.S. Radio Airwaves Over a Span of Twenty -Five Years 
FROM HOOVER, TO CALDWELL, TO COY 

In this picture, taken at the Radio Executives Club, New York City, March 10, at 
center is shown ex -President Herbert Hoover who as Secretary of Commerce in 1921 set 
up first plans for policing the infant -radio -broadcasting industry through co-operative 
efforts on the part of the stations. Secretary Hoover and his assistant, Judge Davis, su- 
pervised and controlled all radio broadcasting until and through 1926. 

In 1927 full authority for all radio wavelengths was given to the Federal Radio 
Commission, pioneer engineer member of which was Orestes H. Caldwell (left) then 
as now editor -in -chief of this magazine, Radio Retailing, who took a leading part in 
the formative reallocations of wavelengths, spectrum planning, and radio policy deci- 
sions of 1927-8-9. 

Successor to the Radio Commission was the Federal Communications Commission, 
the present chairman of which, Hon. Wayne Coy, is seen at the right. 
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What's Ahead!-in Radio, 

NEWSPAPER ADS DISCUSSING POSSIBLE TV 
set obsolescence if and when UHF allocations come, 
stirring up a hornet's nest in the radio industry. 
According to the FCC, there is no proposal to drop the 
present 12 channels, and, furthermore, in viewing the 
situation, it is a fact that equipment for transmitting 
in the ultra -high frequency band (500 me and above) 
is still in the developmental stage. Although assign- 
ments of channels in UHF may be made later on this 
year, commercial application will have to wait until 
technical problems have been solved, and such develop- 
ments may require several years for completion. 

SHORTAGE OF GOOD RETAIL SALESMEN 
continues to be a very real problem to dealers who are 
faced with the necessity for going out after business, 
both in following up prospects and in canvassing. Some 
merchants are finding that too many of the new -comers 
to the salesmanship ranks dislike making evening calls, 
fear cold canvassing, or get discouraged too easily. 

THE SLOW -UP IN PHONO RECORD SALES con- 
tinuing, but those dealers who plan to keep records 
and plug them for all they are worth, believe that by 
the time all of the new platters and equipment are in 
stores in quantity, business will pick up. 

A GENUINE EFFORT BY THE MANUFAC- 
TURER and jobber to police list prices is not only sin- 
cerely appreciated by the profit -minded retailers, but is 
an outstanding method for obtaining and holding the 
loyalty of the dealer. Such loyalty results in increased 
sales of the product, and in willingness on the part of 
the merchant to spend money advertising the make. 

1949! RMA's 25th YEAR.. . TELEVISION's 10th 
YEAR. . . . CALDWELL-CLEMENTS' 28th YEAR 
IN RADIO-TV PUBLISHING. 

"UNFORTUNATELY, MANY OF THE EVIL 
practices that have plagued the radio industry ... are 
beginning to show up in television. Shoddy merchan- 
dise, sometimes offered at cut rates and sometimes over- 
priced ... has already shaken public confidence in some 
television areas. ... In Chicago and New York, for 
example, 'gyp' competition has so demoralized the mar- 
ket that it is possible to buy many first rate products 
from almost any dealer at discounts of from 10% -iv 
25% below list."-H. C. Bon fig, vice-president, Zenith 
Radio Corporation. 

"TODAY'S MARKET FOR APPLIANCES is rap- 
idly becoming a buyer's market for the consumer, but 
is a `salesman's market' for the wide-awake, alert 
manufacturer"-Raymond C. Cosgrove, executive vice- 
president Avco Manufacturing Corp. There is no lack 
of business for salesmen who will go after it the right 
way, Mr. Cosgrove says, adding that "Some people 
seem to be confusing the return to competition with a 
drying up of consumer needs." 

EASIER CREDIT NOW THAT REGULATION W 
has been relaxed. The down payment has been re- 
duced from 20 per cent to 15 per cent on electrical 
appliances and radios, and the monthly payments ex- 
tended to 21 months. Dealer reaction is mixed, some 
feeling that the new terms will stimulate business; 
others that the stiffer requirements had helped to curb 
poor credit risks. 

THE CHICAGO PARTS SHOW, RMA's 25th 
BIRTHDAY, and Caldwell -Clements' 28th anniversary 
in radio and TV publishing will be celebrated in a spe- 
cial issue next month. All attendance records are ex- 
pected to be broken at the Parts Show to be held at the 
Stevens, Chicago, May 17-20. 

FMA SALES CLINIC BEING HELD at New York's 
Commodore hotel, Friday, April 1, according to 
William E. Ware, 'president. Among the subjects 
to be discussed will be a report of sales results from 
special cooperative campaigns with dealers, manufac- 
turers and advertisers. 

LOOK FOR A BIG YEAR IN CARRY -ABOUT 
sets. Portables will bring profits to the dealer who pro- 
motes them in 1949. They can be sold to people in all 
age and income brackets. Another good feature about 
the portable business, is that, over the whole picture, 
list prices of the carry -abouts stand up well. 

PLAN 

NOW 

HOT WEATHER IS BUT A COUPLE OF months 
ahead. Now's the time to plan an active sales program 
on room-cooler e, electric fans, and, of course, on re- 
frigerators and food freezers. Red-hot promotion ideas 
such as "ice-cold" show -window displays, and clever 
advertising should be cooking in every merchant's 
mind right now. 

"THIS GREATER DISCRIMINATION ON 
THE part of the buying public, resulting in greater 
care on the part of store buyers, is a healthy condition 
which tends to influence the development of better prod- 
ucts, better values, and better service to the public."- 
Frank K. Runyan, president Western Mart, who com- 
mented that buying at the Mart indicates "optimism 
tempered by reasonable caution." 
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Appliances, Records and Television 

1949! RMA's 25th YEAR.... TELEVISION's 10th 
YEAR. . . . CALDWELL-CLEMENTS' 28th YEAR 
IN RADIO-TV PUBLISHING. 

"MOST OF US FAIL TO REALIZE that the 
replacement market alone for electrical appliances today 
is as large as the entire market potential of replacement 
and new owners was pre-war. Washing machines and 
refrigerators often are replaced in less than 10 years. 
Since the records show that the big majority of these 
appliances were purchased prior to 1941, millions of 
them are now ready for replacement."-From a dealer 
bulletin issued by The Harry Alter Co., Chicago dis- 
tributors. 

A LARGE RETAIL FIRM, currently employing a 
number of outside salesmen, has found a way to de- 
termine which brands to stick with and which to dis- 
card. The organization, which refuses to cut prices, 
discovered that the salesmen automatically soft-pedal 
efforts to sell certain makes which prospects claim can 
be bought at "something off." 

AUTOMOBILE SALESMEN AGAIN making in- 
stead of taking sales, as the car business commences 
opening up all over the country. Some experts look for 
the auto seller's market to end this summer, and if this 
does happen it will bring about new and very real com- 
petition in bids for the consumer's dollar. 

SEVERAL INTERESTING MERCHANDISE tech- 
niques are being employed by the Hyland Electrical 
Supply Co., Chicago to promote its new TV program. 
More than 2,000 dealers were invited to participate in 
sponsoring the show without cost to themselves. Re- 
tailers were supplied with window streamers reading, 

. "We are a participating dealer-Women's Magazine 
of the Air'." Copy called attention to the station, 
WGN-TV, and to the time of telecast. 

THE MUSIC SHOW BY THE NATIONAL ASSO- 
CIATION OF MUSIC merchants, to be held at the 
New Yorker Hotel, New York, July 25, 26, 27, 28, 
promises to be a record -breaking event, with all-out 
interest to be focussed n TV and on the 3 -speed plat- 

s , urrently eing cussed and discussed 
throughout the industry. 

DON'T PUT OFF buying TV while awaiting the 16 
inch tube, dealers should advise their customers. Rumors 
that the large size will be the most popular, and that all 
other set prices will drop considerably may ultimately 
prove true. But for 1949 the most optimistic outlook is 
that not more than 10% (or 200,000) of all the receiv- 
ers made will have these tubes. Deliveries are likely to 
be spotty, also. 

COLOR TV STILL A LONG WAY OFF. Dealers 
may confidently assure customers that there will be no 
color television for home receivers for at least five or 
ten years. There have been no recent developments in 
this field, but rumors are ever recurrent, causing pros- 
pective customers to defer buying. ' 

TELEVISION RECEIVERS IN USE reached 1,- 
410,000 as of April 1, with 60 stations on the air in 36 
cities. Eight stations listed below are due to come on the 
air in May and June, bringing the total to 68 at the 1949 
half -way mark: 

WOR-TV 
KECA-TV 
WJAR-TV 
WDEL-TV 
WFBM 
KSL-TV 
WCPO 
WHTM 

New York City, N. Y. 

Los Angeles, Calif.' 
Providence, R. I. 
Wilmington, Del. 
Indianapolis, Ind. 
Salt Lake City, Utah 
Cincinnati, O. 
Rochester, N. Y. 

FUTURE EVENTS OF INTEREST TO READERS 
APR. 4-5: West Central States, NAMM 

Regional Conference, Minneapolis 
APR. 5-7: Edison Electric Institute, 15th 

Annual Sales Conference, Edgewater 
Beach Hotel, Chicago 

APR. 11-13: Town Meeting of Radio 
Technicians, Ashland Boulevard Audi- 
torium, Chicago 

MAY 1-6: National Electric Wholesalers 
Assn., 41st Annual Convention, Neth- 
erlands Plaza Hotel, Cincinnati 

MAY 1-7: National Music Week 
MAY 7: Eastern Electrical Wholesalers 

Assn., Dinner & Dance, Hotel Astor, 
New York City 

MAY 8: Mother's Day 

MAY 17-20: Annual Radio Parts and 
Electronic Equipment Show, Stevens 
Hotel, Chicago 

MAY 19: Radio Manufacturers Assn., 
25th Silver Anniversary Banquet, Ste- 
vens Hotel, Chicago 

MAY 31 -JUNE 2: Edison Electric Insti- 
tute Annual Meeting, Traymore Hotel, 
Atlantic City, N. J. 

JUNE 19: Father's Day 
JUNE 19-24: Store Modernization Show, 

Grand Central Palace, N. Y. 
JULY 2-9: New York State Assn. of 

Electrical Contractors & Dealers, Inc., 
Golden Anniversary Convention, Sar- 
anac Inn, N. Y. 

JULY 25-28: National Association of 
Music Merchants, Annual Show, Hotel 
New Yorker, New York City 

AUG. 30 -Sept. 1: West Coast Electronic 
Mfrs. Assn., 1949 Electronic Exhibit, 
1949 IRE Western Regional Conven- 
tion, Civic Center, San Francisco 

SEPT. 30-OCT. 9: National Television 
Cr Electrical Living Show, Chicago 
Coliseum, Chicago 

NOV. 13-18: National Electrical Manu- 
facturers Assn., Chalfonte - Haddon 
Hall, Atlantic City, N. J. 

NOV. 14-18: 6th All -Industry Air Con- 
ditioning & Refrigeration Exposition, 
Atlantic City, N. J. 
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New Radios, TV, FM, Phonos 
RCA Victor COMBINATION 

The 648 -PV combines the Crestwood AM- 
FM-shortwave-Victrola phonograph instru- 
ment with big -screen television, presenting 
20x15 inch pictures, in a handsomely 
styled, traditional walnut or mahogany fin- 
ish cabinet. The latter is so styled that all 
entertainment services may be completely 
concealed by ingenious door and panel ar- 
rangements. The five services, plus a 
roomy record storage compartmeñt, are 
housed in a cabinet small enough to fit the 
average apartment: 391/2 inches high, 
481/2 wide, and 253A deep. Space economy 
is partially achieved by the use of minia- 
ture RCA Victor Preferred type tubes in the 
Crestwood roll -out radio -phonograph. The 
three -band radio and turntable with auto- 
matic record changer are integrated into a 
single compact unit which can be rolled out 
on tracks when a "drawbridge" panel of 
the cabinet is lowered. (Suggested retail 
price for the 648 -PV is $1,550.) RCA Victor 
Division, Radio Corporation of America, 
Camden, N. J.-RADIO & TELEVISION RE- 
TAILING. 

De Wald TV CONSOLETTE 
Model CT 104 is a 121/2 -inch (approxi- 

mately 75 square -inches) TV -only consol - 
ette with 22 tubes in a mahogany or wal- 
nut veneer cabinet measuring 381/2 inches 
high, 201/2 wide and 203A deep. List price 
is $399.95. De Wald Radio Manufacturing 
Corp., 35-15 37th Ave., Long Island City 1, 
N. Y.-RADIO & TELEVISION RETAILING. 

Stewart -Warner TV SET 
Ten -inch television consolette model has 

been designed to operate solely on Direct 
Current, making converters unnecessary in 
areas where this current is in use. Similar 
in appearance to the AC model AVT-1, the 
DC model will also retail at $369.95. Stew- 
art -Warner Corp., 1826 Diversey Pkwy., 
Chicago 14, Ill.-RADIO & TELEVISION 
RETAILING. 

Sparton TV SETS 

New 1949 models featuring three new 
four-way combinations; two TV table mod- 
els. Four-way combination, model 4916, 
is priced at $399.95 east of Rockies. Each 
new model has a 10 -inch screen with 54 - 
inch picture, automatic brightness control, 
28 -tube chassis, plus four dual-purpose 
tubes, and a choice of mirror -view screen 
or direct -view screen. All combinations 
have dual-purpose, single -arm, two -speed 
record changers, for 78 RPM and LP rec- 
ords at 33 1/3 RPM, played automatically. 
Model 4916, hand -rubbed mahogany, has 
two companion models, model 4917, at 
$419.95 east of Rockies, and model 4918, 
at $439.95 east of Rockies. The two new 
table models offer a choice of mahogany 
or bisque finish at $269.95 east of Rockies. 
Sparton Radio Television, Div. of The 
Sparks-Withington Co., Jackson, Mich.- 
RADIO & TELEVISION RETAILING. 

Emerson TV SET 

Emerson model 618 has a, 91 -square 
inch picture screen (12V2" tube), in com- 
bination with FM and AM radio and 
phonograph with automatic record changer, 
encased in a console cabinet of matched 
crotch and striped mahogany veneers. 
Emerson Radio & Phonograph Corp., 111 
Eighth Ave., New York, N.Y.-RADIO & 

TELEVISION RETAILING. 

GE TELEVISION SETS 

New line of low-priced television re- 
ceivers, using a simplified circuit design 
necessitating only 17 tubes and three 
rectifiers in addition to the 10 -inch picture 
tube will comprise three table models and 
one console. Lowest priced will be a 
molded -plastic cabinet table receiver, mod- 
el 805, which will have a list price of 

$239.95. The remaining table sets, model 
806 in mahogany and model 807 in native 
American oak, will have list prices of 
$279.95 and $289.95 respectively. Model 
809, a compact contemporary console fin- 
ished in mahogany, will list for $329.95. 
(All prices are Eastern.) General Electric 
Co., Electronics Park, Syracuse, N.Y.- 
RADIO & TELEVISION RETAILING. 

Wilcox -Gay RADIO -PHONO 
COMBINATION 

Model 9G10 comprises an AM -FM radio 
and dual -speed disc -recorder and record 
player in a leatherette carrying -case. 
Recording can be made direct from the 
radio provided. Wilcox -Gay Corp., Char- 
lotte, Mich.-RADIO & TELEVISION RE- 
TAILING. 

Philmore TV KIT 
Featuring circuits similar to the RCA 

630TS and 8TS30, this kit comes with tuner, 
video and sound channels completely 
wired and pre -aligned. All components 
(tube sockets, transformers, can conden- 

sers, etc.) are mounted on the chassis by 
Philmore. Step-by-step instructions, a 36 - 
page instruction book, and six 2 by 2 
foot blue -prints are provided. Philmore 
Manufacturing Co., Inc., 113 University 
Place, New York 3, N.Y.-RADIO & TELE- 
VISION RETAILING. 

Admiral RECORD CHANGER 
Admiral Corporation has introduced a 

record changer with one tone arm that 
will automatically play every size record 

. both standard and long-playing at all the 
turntable speeds now on the market - 
33 1/3, 45, and 78 RPM. Deliveries will 
be made in this month to Admiral dealers 
of the 24 models in the Admiral line of 
radio -phonographs and television combin- 
ations so equipped. Included in the line 
are two table radio phonographs, five 
console radio phonographs, and 17 tele- 

vision combinations. All Admiral radio 
phonographs from $69.95 and up and all 
Admiral television combinations will be 
equipped with the new "Triple Play" au- 
tomatic record changer. In all television 
combinations the new record player has 
been combined with Admiral's FM -AM 
Dynamagic radio. This chassis permits 
all FM -AM circuits to be combined with 
the record player in one unit. The radio - 
phonograph is powered by the television 
power supply. Admiral Corporation, 3800 
W. Cortland St., Chicago 47, Ill.-RADIO 
& TELEVISION RETAILING. 

ZENITH RADIO 
Zenith Radio Corp., has announced the 

addition of a new "furniture styled" radio - 
phonograph console combination to Ze- 
nith's line of receivers, as well as a table 
model radio -phonograph which features 
Twin Cobra tone arms for long playing 
and standard records. The new console, 
in genuine mahogany veneer and selected 
hard wood, reflects the Hepplewhite period 
of furniture design. The set offers Zenith - 
Armstrong FM, and standard reception 
which tunes the full broadcast band from 
535 through 1620 kilocycles. The console 
is an addition to Zenith's 9H series. Sug- 
gested retail price is $329.95. The table 
radio -phonograph model, which retails for 
$99.95, is equipped with Twin Cobra Tone 
Arms and a dual -speed motor. Long play- 
ing records are controlled manually. 

Zenith Radio Corp., 6001 W. Dickens 
Ave., Chicago 39, Ill.-RADIO & TELE- 
VISION RETAILING. 

Video TV TABLE SET 

Model VS -120 is a 90 -square inch tele- 
vision -only table model receiver with im- 
proved circuits housed in a hand -rubbed 
cabinet. Model will retail for $395. Video 
Corp. of America, 385 Flatbush Ave., 
Brooklyn, N. Y.-RADIO & TELEVISION 
RETAILING. 
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BIG Pictures Mean 

rer 
Size of image is an 

important feature in selling 
receivers to the public these days as 

TV interest reaches new heights. 

The one thing that the television cus- 
tomer wants above all others is a large 
picture. He usually winds up getting 
the largest picture he can afford, since 
price has set the size up to this time. 
With set manufacturers working hard 
to resolve the paradox of larger pic- 
tures at smaller prices, solutions have 
come up which now actually give the 
customer a choice within a given price 
range. 

The dealer who is smart enough to 
offer the customer more picture for the 
same or less money is an odds-on fa- 
vorite to make the sale. A rudimentary 
understanding of the basic principles 
underlying the different values now 
available will aid the dealer in selling 
so that customer gets what he wants 
and knows what he is getting. 

In order that we may examine the 
different types, it will be necessary to 
make a few remarks on the nature of 
the TV picture. The transmitted pic- 
ture is a rectangle with an "aspect 
ratio" of height to width of 3 to 4. The 
picture tube (cathode ray tube or 
kinescope) has a round face on which 
this rectangle is "painted." 

Methods Employed 
The picture tube determines the size 

of the picture. As a matter of fact, 
in order that the entire transmitted pic- 
ture be shown on the circular tube, it 
must be considerably smaller in area 
than the face of the tube. Various 

Vast Untapped Market for Large -Screen 

Television Ready for Dealers - Fea- 

tures of Projection Video Described 

I 

methods have been worked out to get 
larger pictures on a tube as outlined 
in the February issue of RADIO & 
TET.FVISION RETAILING, but it is not 
possible to obtain à direct -view picture 
larger than the picture tube. 

The two directions in which manu- 
facturers are exploring the larger pic- 
ture problem are (1) large direct -view 
tubes, and (2) projection television. 
Dumont in particular has pioneered in 
the large tube field, with kinescopes up 
to 20 inches in diameter. Although we 
may eventually expect kinescopes to be 
produced much more cheaply than they 
are today, we at present find that the 
tubes go up in price astronomically 
with increased size. The long -heralded 
metal -envelope tube (now available in 
16 inch size) may provide the answer to 
this problem, when sufficient quantities 
become available. 

Projection Features 
The projection type screen is distin- 

guished in appearance by a flat, square - 
cornered picture. It is distinguished in 
method by the fact that we no longer 
look directly at the face of the kine- 
scope. Instead, a small tube, known as 
a projection kinescope, throws its light 
through a system of lenses and mirrors 
onto a screen. This screen may be fixed 
into the cabinet of a set (finite throw), 
or hung on a wall (infinite throw). The 
projection tube operates at high volt- 
ages (up to 27,000 in home receivers 
and 80,000 in theater types), producing 
much higher brilliance and finer detail 
than an ordinary kinescope. This is 
necessary, since any optical system 
which passes the light through lenses 
or reflects it against mirrors will lose 
some of the brilliance, and diffuse it to 
some extent. Although this is true of 
projection TV, the optical efficiency of 

the reflective optical systems used is 
actually better than fine camera lenses. 
Advocates of projection TV point to its 
large size at a relatively low cost per 
square inch, and its easy -on -the -eyes 
soft tones, which are likened to a 
matte finish photo. 

Saves Cabinet Space 
An additional feature of projection 

sets is that it is possible to obtain them 
in smaller cabinets than large -tube 
direct -view sets. This means less money 
for cabinets, as well as an easier prob- 
lem in fitting into the home. As an 
example, one model (the Scott) pro- 
duces a picture 12 x 16 inches in size 
in a cabinet 25 inches wide, 221/4 inches 
deep, and 14 inches high. Here the pic- 
ture, more than i/s larger in area than 
a 16 inch and almost as large as that 
on a 20 inch tube, is in a cabinet com- 
parable in size to a 10 inch set. 

Cabinet space is saved, in the first 
place, by the use of a smaller kinescope, 
and in the second place in the "folding" 
of the light beams (by means of reflec- 
tion off inclined mirrors) between the 
tube and the screen. The method of 
folding the light beam is comparable 
to the operation of a periscope.. 

The various picture sizes now avail- 
able are shown on adjoining page for 
comparison purposes. 

Since very few people can visualize 
the size of the picture when told either 
the dimensions or the area in square 
inches, it is suggested that the dealer 
have mounted on his wall some photos 
or cards for each size so that the cus- 
tomer can readily compare them visu- 
ally. 

The advantages of big pictures gen- 
erally, by whatever method they are 
obtained, are several. In the first place, 
the viewer needn't sit so close to ob - 
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BIG Profits 

Approximate Areas, in Square Inches, 
of Various Sizes of Picture Tubes 

3" direct view about 5 square inches 

7" direct view about 26 square inches 

10" direct view about 52 square inches 

12" direct view about 75 square inches 

15 or 16" direct view about 125-135 square inches 

12 x 16 inch projection 192 square inches 

20" direct view about 222 square inches 

15 x 20 inch projection 300 square inches 

18 x 24 inch projection 432 square inches 

20 x 26 inch projection 520 square inches 

Wall Projection 6 x 8 ft. and more 

serve detail, and more viewers can 
therefore be accommodated. 

As a matter of fact, the best viewing 
distance from an optical standpoint is 
considered to be about 6-8 times the 
picture height. For a picture about 6 
inches high (on a 10 inch tube) this 
would be 3 to 4 feet. For a 15 x 20 inch 
picture it would be 7% to 10 feet. The 
size of the living room will, therefore, 
have some bearing on the choice of the 
set. 

If the viewer sits too close (as is the 
popular tendency) so as to distinguish 
the individual scanning lines which 
make up the picture, eye -strain will 
result. 

Viewing Effects 
In the second place, the picture is 

large enough that the eye needn't wan- 
der off it when sitting at the proper 
distance. This means that it would be 
possible to view the set in a darkened 
room without constantly adjusting the 
pupil of the eye from dark to light as 
it sees first the bright screen and then 
the dark surroundings. While develop- 
ments in the art of television will no 
doubt eventually make it possible to 
get absolute black on a screen in a 
lighted room, at present the darkness 
of the black is limited to the appearance 
of the screen when the set is turned off. 
In a desire to get more contrast (that is 
difference between the light and dark), 

Demonstration of the TV sets under ideal 
conditions brings real results. All eyes are 
on video today, and the demand is increasing 
all over the country. Sell big pictures to 
make more money and to 
make more friends of cus- 
tomers. Thorough knowl- 
edge of projection operation 
and features is a must for 
every retail sales force. 

most viewers make the whites too 
bright, which is another cause of eye- 
strain. Medium sized sets should be 
viewed in a room with some light on 
(but none falling directly on the pic- 
ture) with the picture adjusted for the 
greatest number of variations in hue 
(it will be generally of a grey color), 
and viewed from the proper distance. 

Sells Actively 
As to the question which type (di- 

rect -view or projection) provides the 
best picture, there is no need to dis- 
cuss this in the printed pages of a 
magazine when the dealer has the an- 
swer on his own sales floor. Turn them 
both on and let the customer decide. It 
will be found that a large picture has a 
magnetic attraction for the customer, 
regardless of the method used to pro- 
duce it. 

Finally, we find the projection set in 
most cases offering larger pictures per 
dollar in less bulky cabinets-potent 
sales arguments which the dealer may 
pursue to up his average unit sale and 
his profit in 1949. Whether the issue is 
price or size, sell projection for all it's 
worth this year. 
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How to Cope With 
For the List -Price Minded Dealer, 

There's an Antidote for 

Today's Number One Headache 

It is not necessary to tell any dealer 
that price -cutting is on the increase. He 
knows it only too well. Nor is it news 
to him that discount -houses are mush- 
rooming in many of the large cities, 
and that established cut-price artists 
are sharpening their pencils the better 
to draw up ads featuring but one thing 
-reduced price. 

The dealer who is trying to maintain 
list -prices is deeply aware of the situ- 
ation. Merchants in or near the big 
cities are feeling the effects of the 
new wave of price -surgery more keenly 
than those in smaller areas, particularly 
the more or less isolated ones. How- 
ever, the latter group are worried be- 
cause of the constant threat of expan- 
sion of the industry's Number One Evil. 

Profit -less "Price -Fights" 
Yes, news of the out-and-out re- 

sumption of price -cutting is old -hat to 
the merchant. It's bad news, and so 
far as the industry is concerned, it 
doesn't seem likely that anything more 
will be done about it now than was 
done in the past. 

Wide -scale cooperative attack on 
price -cutting seems a long way off. 

Breast -beating will get us nowhere, 
nor will weeping in our beer serve one 

whit toward improving conditions. 
There's nothing new in the price -cut- 

ting racket. It's old stuff any way we 
look at it, but it's still the Big Bad 
Wolf of merchandising. 

Numbers of merchants thoughtlessly 
jump into the battle in attempts to get 
their share of the business by cutting 
under the other fellow. Many have 
publicized their stores for so long a time 
as headquarters for cut -prices that they 
have built a following of chiselling cus- 
tomers who demand a break or else! 
In many instances, such outlets no long- 
er know how to sell "straight." Their 
salesmen get over that "I'll -tell -you - 
what -I'm -going -to-do" line before the 
customer opens his mouth. 

The dealer, who because of narrowed 
profit margins and upped operating 
costs is trying to sell his products at 
list prices is up against a real problem. 
He knows the causes and the effects of 
price -cutting. (See accompanying pan- 
el.) He would like to see something 
done about this evil-something which 
would control the situation. But, in the 
meantime, he is faced with the necessity 
for keeping his own -business in the 
black, meeting his own payroll, and 
banking a few dollars in the form of 
profit to pay him for his long hours 
and hard work. 

So far as his own particular business 
is concerned, the merchant who sin- 
cerely desires to do so can keep his 
establishment on a level keel by main- 

taining his own prices. There are ways 
and means for so doing. Numbers of 
retailers are selling exclusively at list 
prices today. Others can follow suit. 

To begin with, the profit -minded mer- 
chant must steel himself against the 
temptation to go to the mat with the 
chiseler and fight it out on a sell -to -the - 
lowest -bidder basis. This temptation is 
very real-very potent. It's one thing 
to say, "don't cut your prices." But it's 
another thing to face shopper after 
shopper and listen to the same line- 
"I can get it cheaper at ." No 
merchant likes to see a lot of people 
walk out without buying. 

Getting a Square Deal? 
First, then, the dealer needs to stiffen 

his backbone in dealing with the "price - 
shopper," and concentrate on his good 
customers, offering them more for their 
money than the price -cutter does-and 
to stress such extra value via better, 
more courteous salesmanship. 

Let's see what sort of ingredients go 
into the formula for maintaining list 
prices, dealing exclusively with stand- 
ard, non -distressed products which are 
currently in demand. 

Looking at the whole situation in a 
realistic manner, we find that careful 
buying is of utmost importance. So far 
as a specific brand is concerned, ask 
yourself the following questions: Is 
the make being batted around to every 
Tom, Dick and Harry? Is the manufac- 
turer (and jobber) interested in main- 
taining the price? Are you advised in 
advance of the advent of new models? 
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PRICE -BUTTING Competition 

Is the make acceptable in your trading 
area? Is the price in line? 

Next, let's look into the policies of 
the supplier-manufacturer or jobber. 
Are you getting the same discount rate 
as others for same amount of merchan- 
dise bought? Are you forced to take 
assortment deals? Do you obtain fair 
adjustments on defective parts, under - 
guarantee service, etc.? 

After a careful analysis, if the mer- 
chant can satisfy himself that his prod- 
ucts- and his suppliers are satisfactory, 
he needs next to go into the selling 
end of his business. 

Service a Big Factor 
Of vital importance in justifying the 

asking of a full list price is the operation 
of a first-class service department, and 
to use such service facilities to clinch 
sales, and to give the customer more 
for his money. 

In meeting cut-price competition, the 
retailer who has a strong service organ- 
ization should use this ace in the hole 
to attack the discount house and price - 
cutter who, more often than not is 
notoriously weak on service. 

Remember that even the greatest 
chiseler on earth will think twice before 
buying a product at a slashed price if 

Sell at LIST 
NOT at AUCTION! 

he can be convinced that it may cost 
him more in service than he saved 
in original cost. 

One successful price -holding retailer 
whose business is in a trading area near 
a large city just teeming with price - 
cutters, says that he concentrates his 
efforts on good customers. Customers 
who know the value of service, and 
that he and his salesmen never worry 
over the loss of a "price -shopper" who 
walks out blissfully unconvinced after 
a sales talk. The dealer who builds up 
a reputation for being "fair" always 
obtains a following of "fair-minded" 
people. The dealer who always offers 
something "off," builds up a following 
of folk who take him for granted as à 
"cheap" merchant. 

More often than not, local organiza- 
tions such as boards of trade, can be 
made to help local businesses keep 
"cleans" Dealer groups are quite effec- 
tive in many areas, too, and merchants 
should join them in order to help along 
with the good work. 

Distressed prices are most harmful 
to brand names, and no reputable man- 
ufacturer wants to see his make bally- 
hooed hi' cut-price advertising. Far- 
sighted distributors want no part of 
price -cutting either. They know that 

Do These Things to Help Keep Your Business 
Profitable Basis - 

1. Buy with an eagle-eye-Get a fair deal 

2. Maintain and publicize top-flight service 

3. Sell-don't chisel. Use salesmanship always 

4. Give the customer something extra in service 

5. Complain about price -cutter to your suppliers 

6. Cultivate customers-bypass "price shoppers" 

7. "Shop" other stores to keep posted on prices 

8. Get reputation for being "fair"-not "cheap" 
9. Weigh value of all trade-ins before accepting 

10. Don't lose sleep over other fellow's tactics 

on a 

Here Are Some of the Things 
That Breed Price -Cutting 
Over -production 

Longer discount rates to "pet ac- 
counts" 

Assortment Deals-Dumping 

Back -door selling by distributors 

Products too high-priced or not in 
demand 

Stagnant inventories-need for ready 
cash 

Stores always featuring price -cut 
merchandise 

Disregard of need for policing prices 
by certain manufacturers a n d 
wholesalers 

Surprise launching of new models 

it's difficult to get "repeat" business 
from the dealer on products that have 
been slashed. 

The merchant who sees his competitor 
cut prices on the same merchandise 
which he stocks, and which he attempts 
to sell at list under Fair Trade laws, 
has a perfect right to hit the ceiling. 
Furthermore, he is entirely justified in 
complaining to the wholesaler and to 
the manufacturer. He has a right to 
demand an explanation ... to question 
the discount rate the other fellow 
obtained, and to otherwise fight for his 
rights. Price -cutting is an all -industry 
problem. It is a job for all of us to 
attack with vigor. 

For Full Profits 
In his own business, though, the 

problem is immediate, and, is more or 
less under the dealer's own control. 
While he participates in efforts to get 
industry -wide cooperation in "clean- 
ing house," he must first put his own 
establishment in order. He can do this 
by fighting for his rights in being his 
own "boss" so far as selecting brands 
is concerned; upping salesmanship, and 
bettering customer relationships. And 
by providing the kind of service that 
convinces even the most skeptical buyer 
that he is getting more for his money 
-even at list price. 

RADIO & TELEVISION RETAILING April, 1949 67 

www.americanradiohistory.com



Save Money on TV Servicing 
Eliminate Costly Nuisance Calls, Preserve Good -Will 

It is conservatively estimated that 
each TV set sold in the past two years 
has averaged about 6 service calls a 
year in addition to installation. It has 
been the experience of TV dealers that 
this high rate has made operation under 
the one-year warranty fee hazardous, 
and yet it is usually agreed that a large 
percentage of these calls are unneces- 
sary. 

Obviously the elimination of so-called 
"nuisance calls" would make operation 
under the guaranty more palatable to 
the dealer, and most likely profitable, 
while at the same time maintaining 
good -will and bringing in new cus- 
tomers from the recommendation of 
satisfied users. Yet the relatively sim- 
ple method of reducing the number of 
such calls is often overlooked. 

Nuisance calls result when the cus- 
tomer 1) Doesn't know how to operate 
the set properly, 2) Doesn't understand 
the nature of TV reception problems, 
and 3) Is not aware of broadcast trans- 
mission failures and weaknesses. 

This situation arises when the cus- 
tomer is either oversold on the perfec- 
tion of his purchase, or not sold at all. 

Ready -Made Customers 
Many a dealer has found to his de- 

light that customers walk into his store 
having already decided that TV is the 
greatest invention since the horseless 
carriage, and the conversation becomes 
merely a question of delivery. Such a 
customer may be laboring under many 
delusions about television itself, and 
about the particular set he has picked 

out. He may well become a source of 
nuisance calls, just as the fellow who 
is given a sales talk in which features 
are deliberately or ignorantly misrep- 
resented. 

Selling TV is a specialized job requir- 
ing much more concentration and ap- 
plication on the part of the salesman 
for this reason: unlike most of the other 
merchandise in the radio -appliance 
store with which the public has been 
familiar for years, television is a more 
or less unknown quantity. The situa- 
tion is further complicated because, due 
to the high interest in that subject, the 
air is full of rumors and misinformation 
needing clarification by the retailer or 
the salesman. 

Selling Programs 
The salesman must know all about 

the stations on the air in his area; 
what the maximum will be, and when 
other stations are expected. Some cities 
have only been allocated one TV chan- 
nel. It would be a grave error to high- 
light the "12 channel" capabilities òf a 
set in such a city without explaining 
in detail the number of stations within 
range. As a matter of fact, the maxi- 
mum allowable in any city seven 
channels. The customer should" be in- 
formed of exactly what to expect in his 
locality. 

Many customers are under the delu- 
sion that TV is the visible representa- 
tion of radio, and that they will see the 
programs they are accustomed to listen- 
ing to. It should be pointed out that if 

Sell TV sets the right way to keep them sold, to keep customers satisfied, and to save money on service. 

the set has no radio, it will not pick 
up any radio programs. 

It is wise for the dealer to keep handy 
a schedule of the local TV programs 
so as to be able to show the customer 
exactly what to expect, and at the same 
time "selling" the prospect on the good 
things on the air. 

Anticipating Complaints 
The second thing the dealer must 

know is how to operate all the sets le 
carries, with ease. The customer who 
signs on the dotted line should be 
"checked out" on the controls at least 
one time in the store. It is suggested 
that the dealer make a house call soon 
after delivery to go over this, or make 
sure that his installer does. The cus- 
tomer should be shown, not only how 
to operate the set properly, but what 
it looks like when the controls are mis - 
adjusted, so he can recognize the symp- 
toms. 

The third thing that the dealer must 
understand fully is reception. Perfect 
reception on all channels cannot be 
taken for granted, and the customer 
should not be led to believe that the 
price of the set or the reputation of its 
manufacturer has anything to do with 
this. As a general rule, weak signals, 
ghosts, diathermy, ignition interference, 
and radio -frequency interference are 
just as bad on an expensive set as they 
are on a low-priced one. It should not 
only be made clear that such things 
exist and may occur, but also that they 
are a problem of reception and not of 
the set itself. A good installation is, 
of course, mandatory, but some loca- 
tions are bad in themselves. 

In this connection, it would be a good 
idea for the dealer to keep a card file 
on his customers, noting the reception 
at each location. This will make it 
possible to check up on a given neigh- 
borhood or even a certain building in 
order to estimate the results obtainable 
there. 

Station failures and difficulties should 
not be blamed for all the customer's 
troubles. However, it will be worth the 
dealer's while to keep in touch with the 
situation closely enough so that he can 
explain these when they occur. For 
instance, occasionally a station will 
break down for a few minutes in the 
middle of a program. It is customary 
for a new user to turn off the set, be- 
lieving that it has gone bad, and next 
morning to report a dead set. If the 
dealer is aware of what happened, he 
can explain to the customer and avoid 

(Continued on page 108) 
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You'll want a big screen-one big enough 

for the whole family to watch the big events. 

All Du Mont Telesets helve large screens-none 

smaller than 72 square inches-some 

as large as 213 square inches. 

EiYou'll want a direct -view screen. A 

demonstration will show you why. The Du Mont 

direct -view pictures are clear; brilliant even 

in a normally lighted room; free from 

distortion at any angle. 

lyfYou'll want easy, accurate tuning. Du Mont's 

patented Inputuner' permits you to tune quickly 

with hair -line precision. And it stays tuned. 

Use this check list 

when you select 

a television receiver 

You'll want full range FM rodio coverage 

and all 12 television channels. Be sure 

to check this one. [ l /l Since television is something everybody 

looks at, you'll want a handsome cabinet... 

designed in good taste; made of fine woods; 

a beautiful piece of furniture that will 

enhance the other furnishings of your home. 

MI You'll want on instrument that will give you 

long and dependable service-mode by a 

reliable maker with long experience in all 

phases of television. 

Make this point -by -point check; see if Du Mont 

doesn't give you the most real value in 

television receivers. 

Do you want a complete home -entertainment instrument? 
A distinguished Du Mont console like the Colony gives you everything-and the 
finest of everything. Television on a 116 square -inch direct -view screen; high-fidelity sound 
on AM and FM radio, and a wonderful automatic record player. $945. 

Do you primarily want television and FM? 
Then a Du Mont table -top set like the Chatham will give you superb 
television in compact, inexpensive form...a 72 square -inch direct -view 
screen, plus static -free FM radio. 

$425-natural mahogany veneers> 
These ore only two of a complete line of Du Mont receivers. 

OU M ONrf.. 
Allen B. Du Mont laboratories, Inc. Gen. Television Soles Offices and Station WABD,515 Madison Ave., N.Y. 22, N. Y. Home Offices and Plants, Passaic, N.J. 
*Trade Mark Copyright 1949, Allen B. Du Mont laboratories, Inc. 
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How to Charge for 
Eliminate (atessirorl: by Systematic Methods- 

Simple Forms Require Minimum Paperwork 

The principal ingredients of the es- 
timate for repair work are speed and 
accuracy. The customer dislikes having 
to leave the set for an estimate, he dis- 
likes being asked to pay more than the 
estimate, and he dislikes waiting longer 
to get the set back than he was told at 
the time of the estimate. 

From the dealer's point of view, speed 
is important since the time spent esti- 
mating may be unproductive; and ac- 
curacy is important, since he may have 
difficulty collecting for a repair charge 
which is greatly in excess of the 
estimate. 

Working the "test and estimate" task 
down to a routine suggests itself as the 
only feasible method of attaining speed 
and accuracy. This can be broken down 
into three steps: 1) Checking to deter- 
mine the trouble 2) Evaluating the cost 
of making the repair and 3) Explaining 
the estimate to the customer. 

Keeping a Log 
In order to eliminate the guesswork 

from both estimating and repairing, it is 
suggested that a "repair log" be kept of 
all work done. One way of doing this is 
to use a sales book, and keep track of 
the repair on one of the duplicates. - 

From time to time these slips can be 
compiled until fairly reliable averages 
are obtained for most troubles. 

The original slip, a copy of which 
might serve as a receipt to the customer, 
would carry the following information: 
Customer's name and address, make 
and model of set, customer's description 

The second installment of a series. Part 
appeared in March and outlined a form- 
ula for pricing service work. The current 
installment covers estimating and guar- 
antees. 

of trouble, diagnosis of trouble by esti- 
mator, and estimated cost of repair and 
time of delivery. The copy of this slip 
which is retained at the bench would 
be further filled out with: time started 
work, work done (such as: replaced 
open C167, soldered cold joint pin 3 

6SA7, etc.), time completed work. The 
charge made to the customer would be 
entered on this slip and it would be 
filed for future reference. The custo- 
mer's slip would have the repair and 
the charge entered on it, and also the 
warranty, if any. 

The shop record would then show, for 
each repair, the customer's complaint, 
the estimator's diagnosis, the actual 
trouble and work done to repair it, the 
time spent fixing it, and the charge for 
the repair. 

A compilation of such slips could then 
serve as a guide in estimating future 
repairs. It would also serve to show 
what were the most recurrent troubles 
in all sets, what were the most recur- 
rent troubles in particular sets, and 
where to look for troubles having cer- 
tain symptoms. 

The troubles could be listed under 
three headings: Dead set, intermit- 
tents, and distorted output. Naturally 
this article on estimating costs cannot 

also be an encyclopedia on repair work, 
since space would not permit digression 
into the method of analyzing the va- 
rious troubles which will crop up. It is 
likely that the experienced servicer has 
already established short-cuts for him- 
self in diagnosing troubles under those 
three main headings. Suffice it to say 
that certain routine checks should be 
made, and that the more scientific the 
checks appear (that is, using a meter, 
tube checker, signal generator or the 
like) , the more impressed the customer 
will be that the repairer knows what he 
is talking about. 

Care in Estimating 
To the experienced servicer it may 

seem superfluous to mention that a set 
may have more than one trouble, but 
this fact becomes important in explain- 
ing the estimate to the customer. A 
dead set may turn out to be distorted or 
intèrmittent when in operation. The 
set may have troubles that the customer 
hasn't noticed (such as distortion, long 
warmup, low sensitivity, etc.) or that he 
hasn't considered important (dial cord 
slippage, pilot light out, etc.). 

The servicer obviously has two 
courses of action: to fix only the cause 
of trouble mentioned in the estimate, or 
to put the set in as good working order 
as it is possible to do. In this connec- 
tion, it will not be amiss to repeat the 
fact mentioned in the first installment 
of this series of articles, namely: the 
customer is not interested in having a 
tube or a condenser replaced. He is only 

This repair log can easily be compiled from work slips on the opposite page. It will quickly reveal the overage time and charge for typical jobs, and 

average number of jobs done per day. 

Month 

Day Customer 

YOUR Radio Co. 

Set 
Make & Model 

Trouble Work Done Parts Tubes Hours Charge 
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Profitable Servicing 
interested in having the set working 
properly and permanently. 

This immediately suggests to the 
servicer that he should describe the 
trouble to the customer in terms of its 
symptoms rather than in terms of the 
parts needed. For instance: "Sound 
tinny on high volume due to tear in 
speaker cone. Replaced cone. Sound 
o.k." If additional work was done 
which the customer might understand, 
it should be noted: "Air -cleaned set .. . 

checked reception over entire dial .. . 

bench -checked for two hours ..." 
Estimating the time the set will be 

ready involves more than just the time 
required to repair it. The dealer must 
consider the backlog of work to be done. 
In order to facilitate the estimating of 
time, it is suggested that the work slips 
mentioned earlier be kept in a promi- 
nent place attached to two clipboards. 
One of these would be for jobs not done 
yet, and the other would be for the 
finished work. The work -to -be -done 
board would, of course, be kept in order 
of receipt of the work, with each new 
job being put on the bottom. 

Where a large volume of work is 
handled, these slips may be stamped 
with a number indicating the date re- 
ceived. This number should be as large 
as possible, and a different color from 
the rest of the slip (a changeable date 
stamp and a red ink stamp -pad will do 
the trick). In this way a quick riffle of 
the slips will reveal how many days 
backlog is on hand. 

The file of completed jobs may be re- 
moved to a permanent file either daily 
or as the jobs are picked up by the cus- 
tomer. If the latter method is used, the 
clipboard of complete work will be an 
instant indication of sets which have 
lain around for quite a while without 
being picked up, especially if they have 
the red date number suggested above. 

A couple of weeks of this type of 
operation will make it possible to esti- 
mate the average number of jobs com- 
pleted each day, so that estimating time 
of completion will be simplified. 

Warranty Policy 
The final element of the repair esti- 

mate (radio or TV or record changer) 
is to have a definite policy on war- 
ranties and to make this clear to the 
customer. We have made the point 
before that the customer is interested in 
music, not new tubes. Therefore it 
seems logical that there should be a 
warranty of some sort. 

In order to impress on the customer 
that the warranty is in the nature of 
insurance involving some risk to the 
servicer, it might be handled by offering 
two charges for the repair: 1) a price 

1 

YOUR Radio Co. 

Date 
Name 
Address 
Make Model 
Serial No. 

Customer's Description of Trouble 

Estimate furnished 
Date & Time promised 

Service Dept. Record 
Work Done 

Hours $ 
Parts $ 

$ 
$ 

SERVICE CHARGE $ 
Unconditional warranty $ 

Warranty Provisions 

Return 
This Check 12 To Obtain Your Set 

Typical soles book which could serve os receipt, work record, soles slip, warren y and bookkeeping lc ord. 
1 copy goes to customer, 1 to shop, 1 to business file. Large 12 is the date stamp. 

2 

3 

for the specific repair, 2) an addition, 
probably a percentage either of the re- 
pair cost or the set value, to cover a 
guaranty of the entire set for a specific 
period. The sales slip issued when the 
repair was complete would then indi- 
cate to what extent the work was guar- 
anteed. This would ultimately result in 
a more satisfied customer than would 
be the case if the explanation came 
when the set was returned for the sec- 
ond time. The customer always feels 
that it's the same trouble it had before, 

or that it never really was fixed. 
In this connection, it is an advisable 

practice where possible to play the set 
for the customer at the time it is re- 
turned or collected to establish the fact 
that it has been repaired and returned 
in good condition. 

* * * 

The next installment of this series 
will cover the relation between service 
charges and value of set, how to collect 
for servicing, and how to promote serv- 
icing business. 
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MODEL DM-Compact 2 pole, 
shaded pole motor, already being 
widely used by many of America's 
leading radio and record -changer 
manufacturers. Simple speed 
change mechanism incorporates a 
special long-lasting molded neo- 
prene belt. Speed change lever 

extends beyond turn- 
table rim 

with a low cost, rim drive DUAL SPEED PHONOMOTOR 
FOR BOTH 33'/3 AND 78 R.P.M. RECORDS 

It's L.P. for Larger Profits when your record - 
changers and record-players will handle 
both the new long-playing microgroove and 
conventional 78 R.P.M. records. And it's 
General Industries-oldest name in the 
phonomotor field-which offers you an eco- 
nomical turntable unit to capture this pop- 
ular, profitable market. 

Like all GI Smooth Power products, this 

331/3 

RPM 

motor has undergone tests far more rigid than 
service conditions encountered in normal 
use. It is the result of years of research and 
development ... built to exacting perform- 
ance standards, but surprisingly low in cost. 

General Industries offers prompt delivery of 
this motor in quantity lot shipments. For 
additional information, specifications and 
quotations, write today. 

In addition to the Model DM, General Industries also manufactures a 

Model DR rim drive dual speed phonomotor. It is a heavy-duty 4 -pole 
shaded pole motor for use where the ultimate in performance is desired. 
Novel speed change mechanism is both simple and positive in operation. 

The GENERAL INDUSTRIES Co. 
DEPARTMENT I ELYRIA, OHIO 
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Secao« °j RADIO&TELEVISION RETAILING 

How to Demonstrate and SELL, 

RCA Victor's Record Playing System 

A powerful sales promotion campaign 
is under way by RCA Victor to launch 
the new 45 RPM record playing system. 
Advertising copy stresses the theme, 
"Ask for a demonstration of the 'new 
and sensational' system." National ad- 
vertising, customer brochures and deal- 
er displays play up this idea.-The 
might of advertising dollars is directly 
behind the dealer, and aimed squarely 
at the customer in an effort to get him 
into the dealer's store. 

Magazines, radio, television and news- 
papers have been employed to carry 
the story of 45 RPM to the public. 
A three-month period of intensive ad- 
vertising has started this month. News- 
papers in approximately 100 different 
markets throughout the United States 
carried advertisements introducing the 

4 
Record counter turnstile stocker, 43 inches high, 
16 inches deep, 16 inches wide. Unit revolves on 
circular woodbase. 

new RCA Victor records and players. 
Follow-up ads in these trading areas 
are scheduled to follow at regular 
intervals. 

RCA Victor has also provided dis- 
tributors with advertising kits contain- 
ing special spot -commercial films for 
use on TV and with sample scripts for 
local radio broadcast use. 

The barrage of 45 RPM news which 
will hit prospective purchasers from 
all sides, actually reaches its target only 
when the prospective purchaser walks 
through the door of a retail establish- 
ment. Then the dealer takes over. It 
is up to him to clinch the sale; to dem- 
onstrate the new records and equipment 
so that the listening customer will be 
impressed by what he hears and sees. 

It has been recommended that when- 
ever possible, the retailer utilize the 
45 RPM record playing attachment 
(9JY) for use with the RCA Victor 
"Crestwood," for in -the -store demon- 
stration of records. However, the com- 
plete table model phonograph (9EY3) 
equipped with its own amplifier and 
loudspeaker, can also be used with com- 
plete confidence in its ability to perform 
well. 

Complete Unit 
The 3 -tube table model phonograph 

has been hailed by the manufacturer 
as giving dealers an unprecedented op- 
portunity to sell an extra phonograph 
in the home. "A phonograph in every 
room" campaign has been suggested- 
a new trend-to get away from the 
idea of having only one major instru- 
ment in a home. Ease of operation, sim- 
plicity of loading and unloading records, 
fool -proof mechanism, small size, it 
has been pointed out, makes this unit 
ideal for use by children, in play -rooms 
and bedrooms. 

The appeal to newlyweds, or other 
families with problems of limited budg- 
ets-and space-is obvious. Dealers 
would do well to stress these two 
factors when approached by people 
who are starting or enlarging record 
collections. 

Several jobbers have already an - 

VICTOR 

CRARAtAr (If C9R0 

WORLDS RECORD CHANGER 

...., .M , er*Uree:cZoi tte,...m x, 

Demonstrator unit, 23 inches high, 21 inches 
wide, 113/4 inches deep, can be used to actually 
demonstrate the records. 

nounced their intentions of featuring 
the 45 RPM independent playing unit 
in special college promotions, playing 
up the theme of minimum space prob- 
lems, unbreakability, lower cost, and 
automatic playing. The opportunities 
for finding added promotional tie-ins 
for the new equipment is as boundless 
as the individual dealer's energy. 

It should be pointed out to customers 
that the record playing attachment will 
play through any radio or phonograph 
they presently own, regardless of make. 

(Continued on page 78) 
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means 
over 600,000 LP -equipped 

families (hundreds in your 
own community) are today 

America's biggest buyers of 
phonograph records! 

...because 
every 331 3 rpm LP player you sell 

creates a new, record -hungry 
customer for you! 

because only LP Records play up to 
50 minutes and satisfy the 

classical music lovers' desire for 
uninterrupted music. No 

other recording speed does this! 
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Larger Profits! 
,because 

every type of music is on 

Columbia LP Records- 
Masterworks, popular, 
semi -classical, folk music, 

children's selections. Also 

single selections on the new 

7 -inch Microgroove Records. 
New releases every month to keep 

your sales lively! 

every sales effort you put behind 
LP today means years of 

better business for you in 

the future! Capitalize now 
on this enthusiasm! 

COLUMBIA RECORDS 

MICROGROOVE 

-!)da,aG¡," -' 1la..renaerke" and ®Z Trade Marks Reg. I'. 
Marcus Registradas Trade Mark 
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iii COLUMBIA 

In a letter to distributors, Columbia 
Records executives stressed the fact 
that the Columbia catalog abounds in 
superb music for Easter in both Master- 
works and popular records. A special 
Easter hanger has been prepared for 
dealer use. Available on LP records are 
the following appropriate selectijns: 
Handel's "The Messiah"; "A C coral Cor - 
cert," dePaur's Infantry Chc - 
rus; "Organ Music of Bach," 
E. Power Biggs; "Sac- 
red Songs" by Helen " ' ` 

Traubel; "Bless this 
House," Christopher 
Lynch; Rimsky-Korsa- 
kov's "Russian Faster Over- 
ture"; "Sacred Arias of Jo- 
hann Sebastian Bach," Card 
Brice. 

. er+n.ra.,.,a. 

DISC SALES 
.wícwnr+si+h1«ar.i 

ea , 
RCA VICTOR 

This is the month RCA Victor intro- 
duces its new 45 RPM record playing 
system to the public, so dealers will 
obviously stress 45 RPM to their 
customers. 

Initial release schedules call for ap- 
proximately 143 Red Seal classics, with 
a variety of "pop" classics, popular 
songs, country and Western, blues and 
rhthym, international and children's 
records to be available. 

Shellac albums of especial interest 
this month include: Jascha Heifer play- 
ing the Beethoven "Spring" Sonata 
(DM -1283); pianist Vladimir Horowitz' 
interpretation of the classic "Sonata No. 
12 in F" by Mozart (DM -1284) ; and 
Kabalevsky's Sonata No. 3, Op. 46" 
(DM -1282). Singles by Licia Alhanese 
and Marian Anderson are also worthy 
of mention. 

E 45 RPM records and equipment in use. 

W) Easter best-sellers: 
"Sacred Songs," by 
He en Traubel 'right) 
and the Christophe- 
Lyrch album siown 
bebw. 
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The Bing Crosby album pictured is 
to be released concurrently with the 
film of the same name. Extensive 
dealer promotions are taking place. 
Advertising tie-ins, local previews, 
and point -of -sale display cards have 
been utilized to further publicize and 
push the album. Another Crosby 
classic is being born. 

Decca's release of Ray Bolger doing 
the hit tunes from his show, "Where's 
Charley," is also selling well-"Once 
in Love with Amy" backed by "Make 
a Miracle," 40065. 

Leading the Easter promotion is the 
Decca FFFR release of "St: Matthew 
Passion," Bach, (EDA 43) with ex- 
cerpts by Kathleen Ferrier, contralto. 

MGM 

Tie-in possibilities for the "Easter Parade" album, 
taken from the movie sound track are limitless. This 

collection contains some perennial all-time favorites. 
A new record by MGM artist, Jack Kilty, called "Tulsa," is 

scheduled for a big build-up, tieing in on a joint promotion with the movie 
"Tulsa." National exploitation is planned. 

MARK TWAI "J' 

A ParoTour.i Pdore 

P«aw.edir ROBERT FELLOWS 

D,rocred by TAY GARNETT 

CAPITOL 
Kiddie album, shown at 

left; a natural for Easter 
children's presents. 

Inset shows the new Capitol label for 
its recently ac- 
quired , classical 
line of recordings, 

TELUUNKEY- which are to be 
sold at $1.50, $1.25, 
and $1.00, depend- 
ing on the cate- 
gory. The first 
Telefunken release 

consists off five albums and four singles, 
they will be pressed on a superior type 
material to give a better sounding sur- 
face, but are not unbreakable. 

DECCA 
ft= C O R 0 S 

IIIIITä Mt et S;7110 RAU R f(E R -C R ISCPR YIARII 

lUY FRED 

ÜARAND ASTAIRE 

FE El AVrFUF 
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RCA Victor's Record Playing System 
(Continued from page 73) 

In addition, the RCA Victor line will 
include the 45 RPM system in table 
model radio - phonographs, console 
radio -phonographs, and console combi- 
nations with television, radio and phon- 
ograph. 

In a hand-out consumer booklet 
issued by RCA Victor titled, "What's 
the Idea . . . Behind RCA Victor's 
Record and Player," the following. 
pointers are featured: new and finer 
system of recorded music; distortion - 
free record; modern, foolproof mech- 
anism in miniature; records easily han- 
dled; one seven-inch size for both class- 
ical and popular; best quality; beautiful 
tone; trigger action changer; priced 
right. 

When actually demonstrating the 
record, dealers should touch on each 
one of the aforementioned pointers. 
The rapidity of change on the player, 
reducing the lapse between the records, 
deserves comment. Customers should 

COMPARISON OF RCA 
VICTOR RECORD PRICES 

RED SEAL CLASSICAL SINGLES 
45 RPM Single $ .95 
12" Vinyl Plastic Deluxe 

Single 2.00 
12" Shellac Type 1.25 

RED SEAL ALBUMS 
45 RPM 

2 Records $ 2.20 
3 Records 3.35 
4 Records 4.30 . 

5 Records 5.25 
12" Shellac Type 

2 Records $3.50 
3 Records 4.75 
4 Records 6.00 
5 Records 7.25 

12" Deluxe 
2 Records $ 5.00 
3 Records 7.00 
4 Records 9.00 
5 Records 11.00 

SINGLES 
Popular, etc. 

45 RPM $ .65 
10" Shellac .75 
12" Shellac 1.00 

Children's 
45 RPM $ .65 
10" Non -breakable 1.00 

ALBUMS 
Popular 

45 RPM (3 records) .$2.30 
10" Shellac type 

(3 records) 3.25 
Children's 

45 RPM (2 records) $1.50 
10" Non -breakable 

(2 records) 2.25 

(Prices of 10 and 12 inch singles and 
children's albums, and all 45 RPM prices 
do not include Federal Excise Tax.) 

be encouraged to handle the records, 
note the light weight, the sturdy non- 
breakable construction, the use of 
vinyl -plastic and resulting long wear- 
ing qualities. Stress should also be 
placed on the design of the records, 
with a center shoulder providing air 
space between each record, so that the 
playing surfaces do not touch while the 
records are on the changer or in stor- 
age. 

Another eye-catching feature bound 
to impress prospects is the RCA Victor 
"color code." The black, blue, or the 
bright red, green, yellow, and cerise 
records are not only pleasant to look 
at, but permit collectors to segregate 
their libraries into categories by the 
simple means of color identification. 

Comparing prices of RCA Victor's 45 
RPM recordings with their shellac 
equivalents will prove to be another 
potent selling factor. The price com- 
parison chart shown on this page should 
be prominently displayed in the store. 

It should be made clear to purchasers 
of the new records and equipment that 
existing 78 RPM players are not obso- 
lete. All recording companies have an- 
nounced their intention of continuing 
to release 78 RPM recordings. 

Release Schedule 
The initial April 1 release of 45 RPM 

discs is being followed by a popular 
release on April 15; the first regular 
popular release to come out simultane- 
ously on both 78 and 45 RPM is planned 
for May 1; first Red Seal release to be 
issued simultaneously on both speeds 
is expected by June 1. 

Dealers can do a good advertising job 
on their own to augment the national 
effort. In addition to the original 
window display, which was unveiled at 
the conclusion of the "teaser" cam- 
paign, a hard-hitting display can be 
planned to tie-in with the May issue 
of "Life" magazine, in which RCA 
Victor has planned a 4 -color spread on 
45 RPM. 

Counter cards, booklets, mailing 
pieces, assorted window, door and 
counter streamers, record hangers, en- 
velope stuffers with space for dealer 
imprint, and badges for . salespeople 
calling attention to 45 RPM, are just a 
few of the other things placed at the 
dealer's disposal to help him do an 
all-out selling job. 

As we have repeatedly stated through- 
out the present "3 -speed" situation, the 
enterprising merchant can and will 
make money in the record business. 
Those 25 million turntables which it 
has been estimated will be in use by the 
end of 1949 will take a lot of records. 
And every new development in the 
industry gives dealers just that much 
more opportunity to cash in on the 
activity. 

Columbia Pop Releases 
"Where Is the One" backed by "Bop! 

Goes My Heart," is title of new Frank 
Sinatra disc. It is available on shellac 
(38241) and on LP (1-154.) Sinatra has 
also waxed "Some Enchanted Evenings" 
-"Bali Ha'I" two very new ballads 
from the musical "South Pacific." These 
are also available on LP and shellac. 
(10"-38446; 7"-1-174.) 

Dinah Shore's rendition of "Ravin' a 
Wonderful Wish" teamed with "The 
Story of My Life" should be another 
top favorite for this vocalist. (10"- 
38422; 7"-1-155). Miss Shore's radio 
show has proved to be a good pulling 
card in her favor. 

Decca Radio Show 
Decca Records, Inc., New York City, 

has announced that its experiments in 
recording over FM station WABF, in 
New York, was undertaken in an effort 
to expand the selection of recorded ma- 
terial heard on Frequency Modulation 
programs. Jack Kapp, president of 
Decca says "We intend to make full 
use of the entire Decca catalog to en- 
courage enlarging of the FM scope in 
the presentation of recorded material." 

RCA Victor "Review" 
RCA Victor's new publication, the 

"RCA Victor Record Review," com- 
bined with."In the Groove," made its 
debut in a completely new format. Fea- 
turing modern typography and makeup, 
issues feature both popular and Red 
Seal personalities and music. 

Concert Hall Records 
Concert Hall Society, 250 W. 57th St., 

New York City, has released two works 
out of its repertoire on twelve -inch 
microgroove plastic discs, to be played 
at a speed of 33% revolutions per min- 
ute. The playing time of each record is 
up to approximately forty minutes. The 
selections are "The Four Seasons," by 
Antonio Vivaldi, and the "Violin Con- 
certo" of Aram Khachaturian. 

Sign Artists to Contract 
Eleanor Steber, Metropolitan Opera 

soprano, has signed with Columbia 
Records for a long-term pact, accord- 
ing to an announcement by Goddard 
Lieberson, vice-president in charge of 
the Masterworks Division. Mr. Lieber - 
son also announced the signing of Artie 
Shaw, Mary Martin, Dennis Morgan, 
and Eva Gustayson to contracts. Co- 
lumbia has added to its band roster the 
bop ensembles of Jerry Wald and 
Chubby Jackson, announced Manie 
Sacks, vice-president in charge of 
popular artists and repertoire. 
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Names 
that 

make 
you 

money... 
IN 

YOUR 
NEW 

RCA VICTOR 

RED SEAL 

RELEASE FOR MAY 

ADRIANA LECOUVREUR: (Act I) lo Son L'umile Ancella 

-Cilea. DON GIOVANNI: (Act I) Batti, Batti, O Bel 

Masetto-Mozort. With RCA Victor Orchestra. D. Mar- 

zollo, Conductor. Record 12-0658, $1.25. 

2S-eelfifijatjne 
JEUX D'EAU-Ravel. IMPROMPTU No. 2 IN F MINOR- 
Fauré. Record 12-0794, $1.25. 

Me,,G-o--- 
SLEEP, NOW-Barber. AT THE WELL-Hageman. With 

Claire Stafford at the piano. Record 10-1467, $1. 

I un.uQdu 
Boston Pops Orchestra: THE QUEEN OF SHEBA: BALLET 

MUSIC-Goldmark. Record 12-0796, $1.25. 

et'ite.ixaoe-Q, 
MAGIC FIRE MUSIC-Wagner. RONDO IN D-Mozart. 
Record 12-0766, $1.25. 

The world's greatest artists are 

SONATA No. 8 IN C-Mozart. MENUET-Mozart. DM -1290, 

$2.50. (2 -pocket container) 

Boston Symphony Orchestra: DON JUAN, Op. 20-Richard 
Strauss. DM -1289, $2.50. (2 -pocket container) 

wvtl/ / 1 
San Francisco Symphony Orchestra: POEME D'EXTASE, Op. 

54-Scriabin. DM -1270, $2.50. (2 -pocket container) 

OH, PROMISE ME-Scott. SERENADE (from "The Student 

Prince")-Romberg. With Orchestra and Chorus, Warner 
Bass, Conductor. Record 12.0795, $1.25. 

Chicago Symphony Orchestra: SYMPHONY No. 3 IN A 

MINOR-Mendelssohn. DM -1285, $6.00. 

and 

;in,ÌTee,.ao2pegeo3t 
THE GOLDEN SPINNING WHEEL -Dvoiák. DM -1291, $4.75. 

CONCERTO FOR FLUTE AND HARP IN C-Mozart. 
DM -1292, $4.75. 

PRINTEMPS-Debussy. DM -1293, $2.50. 

THE BARTERED BRIDE-Smetana. DM -1294. 

ORPHEUS-Liszt. DM -1295, $2.50. 

FAUST-Gounod. DM -1300, $11, and DM -1301, $11. 

Reinstated in Catalog 
LEOPOLD STOKOWSKI with the Philadelphia Orchestra: 

Gurre -Lieder - Schönberg. DM -127, $18.50. 

BAYOU BALLADS OF LOUISIANA PLANTATION.Sung in Creole 

by Marguerite Castellanos Taggart. With Edna McLaughlin 

at the piano. MO -728, $4. 

All prices are suggested list, subject to change without notice, exclusive 
of loco/ taxes. Prices of single records do not include Federal Excise tax. 
DM albums also available in manual sequence, El extra. 

TELL YOUR CUSTOMERS ... that all the 
new 45 RPM releases (for RCA Victor's New 
System of Recorded Music) will also be 
available on 78 RPM (for regular -speed 
players). As in the past, RCA Victor will 
continue to serve your 78 RPM customers 
with all new releases! 

on RCA VICTOR records 
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....................................................... iLP FLASH! 

1 

I Alliance Announces .. . 

TWO New Record Players! 
Why Worry About Which Speed? 
End Your LP Problems with 
these two Alliance FIRSTS! 

1vw- 

Dual -Speed 33 1/3 and 45 r.p.m. Record Player 
: ( Model J.P.D.) combines both new slower speeds in 

one single player unit, complete with motor and turn- $ 
table. Ideal as a single player; it can also be adapted : to record changers! 

NEW 
Single -play 45 r.p.m. Record Player ( Model J.P. ó 45) expressly for the new 45 r.p.m. records ... a cor n - 

motor and turntable assembly. 

Starting on March 1st, Alliance announces mass pro - : duction on both new models! Like all other Alliance : Phonomotors, they are built and engineered for long 
life and trouble -free operation.o 
Retailers, Service Repair Shops and Retail Serv- s ice Dealers can order the new Alliance LP players from their regular jobber. Both players come individ- ually boxed-make ideal units for conversion work 
and for resale to customers. 

Meet the rapidly growing demand caused by the popu- 
lar trend to the new record speeds by ordering Alliance 
players from your jobber-NOW! 

alliance motors 
ALLIANCE MANUFACTURING COMPANY ALLIANCE, OHIO 

Export Department; 401 Broadway, New York, N. Y., U. S. A. 

PRINT YOUR OWN 

POST CARDS 

COMPLETE OUTFIT 

only $750 
Amazing results in sales, in- 
quiries and contacts . saves 
time and money . very easy 
to use. GEM STENCIL DUPLI- 
CATOR is ideal for Advertising. 
Announcements, Notices, Labels. 
Forms, Price Lists-hundreds of 
uses for every type of business and organization. Comes complete 
with all supplies, instructions and 60 -page Book of Ideas. 
FREE TRIAL OFFER: Try it before you buy it! Write and a 
GEM OUTFIT will be sent you postpaid, After 10 days, send only 
$7.50 or return the GEM, no questions asked. The GEM must sell 
itself ; you be the judge. 
BOND EQUIPMENT CO. DEPTSt12 

ouis6533oEnright 
SEND NO MONEY FREE TRIAL OFFER 

New TV 
Products 

Anchor TV TUBE SLEEVE 

Because the high second anode voltage 
is present over the entire cone of the new 
metal TV picture tubes, this plastic sleeve 
has been designed to facilitate mounting 

and insulating the tubes. All metal por- 
tions of the tube are covered by the plas- 
tic sheathing and the extruded plastic 
mounting ring, which covers the rim. 
Anchor Plastics Co., 533 Canal St., New 
York, N. Y.-RADIO & TELEVISION RE- 
TAILING. 

Guthman TV TUNER 
This TV front end, said to be an im- 

provement over earlier types, is available 
to set builders, experimenters and assem- 
blers of television kits. The unit can also 
be used as a remote control tuner through 
the use of an accessory converter trans- 
former. The tuner has three tubes, with 
tuned input, adjustable slug tuning and 
vernier for fine tuning. List for factory 
pre -aligned tuner is $75. Guthman Inter- 
national Corp., 75 West St., New York 6, 
N. Y.-RADIO & TELEVISION RETAILING. 

Spellman TV PROJECTION LENS 

This f/1.9 projection lens is designed for 
use with the 5TP4 projection tube to pro- 
ject pictures up to 7 x 9 feet in area. 

Mounting barrel provided which fits against 
the face of the tube. For additional informa- 
tion write Spellman Television Co., Inc., 
130 West 24th St., New York 11, N. Y. 

Transvision TV COMPONENTS 

Photos, diagrams, and ratings of 19 TV 
components, including transformers (power, 
video, audio, and sync), yokes, focus coils, 
etc., are available in the Transvision Tele- 
vision Components Folder No. P-1, which 
may be had on request from Transvision, 
Inc., 460 North Ave., New Rochelle, N. Y.- 
RADIO & TELEVISION RETAILING. 
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has a 
new meaning 

now! 

Stylus Replace 

VTHEN the big attraction hit town they hung 
W the "Standing Room Only" sign-it meant 

overflow business. 
It still means that, but the big attraction now 

drawing overflow business for distributors and 
dealers is the G -E Variable Reluctance Cartridge 
with the Replaceable Stylus. 

Why? Because record fans who 
records best wanted the finest 
reproduction possible. The G -E 
Variable Reluctance Cartridge 
gave them just that. To secure peak 
performance they often replaced 
the cartridge when the stylus was 
only slightly worn. 

Now, with the Replaceable 
Stylus, cartridge replacement is 
no longer necessary. In four easy 
steps the cartridge can be re- 
moved from the tone arm, the 
stylus changed and listening 
pleasure increased. 

Economy is the big feature but 
this redesigned cartridge has 
many other advantages. Smaller 
in size, it can be adapted to many 

know their 

.. 6FNtHtt tttCRl6 

!0R rI( rDrlr J/ rlNrt 11tlllOWirrMrl 

® VARIABLE iftUCTAMCE WOKE 
1/011 

MULE STYLUS 

The counter sized dispensing unit 
for greater sales -7 o" long, SW' 

wide,44" high at the back. 

more tone arms. Higher lateral compliance pro- 
vides more faithful tracking, hence better fidelity. 
Frequent stylus replacement reduces record wear 
and adds hours of top listening pleasure. Needle 
talk and needle scratch are negligible, giving 
cleaner, finer reproduction. 

Best of all, the cartridge is available for either 
the new LP records with 1 mil stylus or for con- 

ventional records with the 3 mil 
stylus. 

Now for the Big Extra to step 
up sales! A neat dispensing unit for 
the counter with two cartridges 
and six stylii recessed in a gold - 
flocked panel to catch the eye. The 
entire unit is finished in an attrac- 
tive blue and has a compartment 
in the rear for additional stock. 
It is a silent salesman that keeps 
selling. See your distributor right 
away for details. 

For complete information on 
Variable Reluctance Cartridges 
and Replaceable Stylii write to: 
General Electric Company, Elec- 
tronics Park, Syracuse, New York. 

cmg/A2 effliekice 

GENERAL() ELECTRIC 
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N 

E 
picks 

up 

profit 

NOW! 

ffoW . 
5LE 

every 
er 

ord'pl i record-play ec 
r 

area. 

in your PRICE $7.50 

SELL NEW 

TITONE 
PICKUP 
to every customer! 
Here's a way to quick profit 
from every player owner who 
visits your shop! Have your 
salesmen "plug" it on every 
service call! First basic pick- 
up advance in over 10 years -the original piezoelectric 
ceramic pickup, made by 
SONOTON E,famous makers 
of hearing aids and minia- 
ture tubes! 

SELLS ITSELF IN A 2 -TO -5 - 
MINUTE CALL! Fits all tone 
arms. Let all your customers 
hear TITONE. They'll say 
"SOLD!" because- 
TRANSCRIPTION TONE 
QUALITY! Full frequency to 
10,000 cycles! Real high fideli- 
ty! Bell -like supertone makes 
even old players thrilling! 
SURE-FIRE IN HUMID CLI- 
MATES! Utterly unaffected 
by climate, moisture, fungus! 
Booms sales, wins back cus- 
tomers. 
DOUBLES RECORD LIFE 
AND PLEASURE! Gives "or- 
dinary" records sparkling 
quality-revives worn favo- 
rites. Will play down to %nor- 
mal pressure. NO "needle 
talk"! 
RUGGED! PERMANENT! No 
crystals, magnets, filaments 
to fail! No pre -amplifiers. Ce- 
ramic TITONE performs per- 
fectly for years! 

NO TONE LIKE 

TITONE 
CALL YOUR JOBBER- 

or write now to 
SONOTONE, Box T-1, Elmsford, N. Y. 

Comments 
on the Present 

UHF Controversy 
Zenith 

H. C. Bonfig, vice-president of Zenith, made 
a statement to the RMA, during their nnual 
meeting at Chicago. He said in part: "There 
is an acute shortage of television channels 
which can be relieved only by the addition of 
many new high frequency channels. 

"The FCC has repeatedly stated that a na- 
tionwide competitive television system cannot 
be built on the present 12 channels and that 
development of such a system will require the 
ultra high frequencies it has set aside for 
television . . . 

"On January 25, 1949, FCC Chairman 
Wayne Coy told the Radio Executives Club of 
Boston in regard to the total number of chan- 
nels needed to have a nationwide competitive 
system 'my present thinking is that 50 to 70 
channels may be required.' 

"By our arithmetic this means that from 38 
to 58 new UHF channels may be required in 
addition to the 12 VHF channels now in use 

In the public interest, every manufacturer 
should move rapidly to provide sets which will 
operate on both the old and the new television 
channels. We know it can be done. As we are 
doing it, others can do it too. . . Since . 

changes and additions in frequencies and as- 
signments have to be made, it is better for 
the public, the dealers and the industry that 
they be made now rather than wait until the 
public has purchased additional millions of 
television receivers that will tune only the 
present channels." 

General Electric 
General Electric dealers handling the firm's 

TV sets have received a letter from W. M. 
Skillman, manager of sales, receiver division, 
stating among other things concerning the 
UHF situation that "Any prediction of com- 
mercially acceptable broadcast service within 
two years is highly improbable." The state- 
ment said that while ultra high frequency re- 
ceiver development was well developed at the 
firm's laboratories, "we consider it unsound 
and extremely hazardous to make any releases 
until we clear on two important points," the 
latter being explained as further word from 
FCC on rulings covering the extent to which 
UHF bands would be allocated for such serv- 
ice, and the knowledge that no changes in 
present standards would be required. "Until 
such basic factors are determined," the state- 
ment goes on "no manufacturer can build a 
set that could be offered to the public with 
the necessary assurance that -it would fully 
meet the standard and perform satisfactorily 
12, 18 or 24 months in the future. We believe 
that any television receiver designed for UHF 
reception must receive all of the proposed 
channels and not be limited to a specific num- 
ber. Also that, it must be capable of this 
function without major modifications at a later 
date." 

Philco 
UHF propagation tests by Philco engineers 

indicate that commercial UHF television, now 
under consideration by the FCC, "is unlikely 
for several years and when it does come will 
not obsolete present television sets," it was 
stated by David B. Smith vice-president, re- 

search and engineering, 
Smith, 

Corporation, 
under whose direction the tests were made. 

Excerpts from an official statement follow : 

"Philco tests of UHF television reception 
were made at 60 locations in the area of Wash- 
ington, D.C., at distances from 1.5 to 23 miles 
from an experimental UHF station operating 
in the frequency channel from 504 to 510 
megacycles. Results showed major advantages 
and disadvantages of television service in the 
UHF band. 

It is considered probable that it will take 
at least three years or longer' to develop com- 

merciai UHF television transmitters with the 
power output shown to be necessary by the 
Philco investigation." 

Du Mont 
Dr. Allen B. Du Mont, president of Du 

Mont Laboratories, Inc., speaking in New 
York, denied that _present TV sets would be 
made obsolete if some of the video channels 
were to be moved into ultra high frequency 
bands. He said: "I feel that no change will 
be made in the present frequency allocations or 
standards and that just as the sets we made 
in 1938 are still in use, so the sets made to- 
day will be in use in 1959 and 1969. Addi- 
tions may be made to our present channels, 
but they must and will be madt with the pro- 
tection of the public foremost in mind." 

Dr.' Du Mont in commenting on the state- 
ment made by Senator Edwin C. Johnson of 
Colorado, that present television sets would be 
obsolete by the end of the year, said it was 
one of many in the history of the industry 
"made with an effort to confuse the public. ' 

Sightmaster 
. The following statement was made by Mich 

ael L. Kaplan, president of Sightmaster Cor- 
poration, New York, who is the originator of 
a movement to form a TV set manufacturers 
association: "My feeling in this UHF con- 
troversy is that a real mjury has been done 
the entire industry by one manufacturer. There 
is nothing at present that warrants any owner 
of a television set to be perturbed about these 
UHF channels. They are still in the realm of 
possibility. There has been no transmitting 
equt ment built today that will handle the 
UHF frequencies. There is still a vast amount 
of experimentation and field testing to be done 
before the UHF channels become practical 
realities. In my opinion, this is still two years 
away. When and if these UHF channels are 
made available, adapters would be obtainable 
that could be attached to any existing set. It 
is obvious to those of us in the industry that 
what precipitated this controversy is the result 
of manufacturer whose sets were late coming 
in the television market, having produced a 
receiver that 'laid an egg' in the trade, and 
now finds it necessary to pull all stops in an 
attempt to get his product sold. The agitation 
is unfortunate and unwarranted and will re- 
tard the forward movement of the greatest 
new development in this country." 

Admiral 
Ross D. Siragusa, president, Admiral Cor- 

poration, says in a statement to dealers: "Many 
dealers are gravely concerned as to how they 
might be affected by recent advertising, in 
which one television manufacturer claims that 
has product - and his alone - has qualities 
which are so unique, that only this one brand 
can resist obsolescence which might be caused 
by possible future developments in the ultra- 
high frequency field. 

"Flamboyant advertising claims and un- 
stable predictions concerning the future are 
a heritage of every great new industry. These 
often cause aches and dislocations, which for 
a day might appear to be serious ailments- 

, but which in the main, prove to be nothing 
more critical than good old-fashioned growing 
pains. 

I say to you in all honesty and good 
faith, that Admiral television receivers are in 
no more danger of becoming obsolete than 
any other make on the market, and I, for one, 
do not believe that any well engineered stand- 
ard make faces such a threat in the foreseeable 
future. I pledge to you and to the public, 
that no expense nor effort will be spared to 
keep Admiral Products in this position." 
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FOR THE FIRST TIMT 

A Combination 78-33v--45 RPM Turntable 

Designed for High Fidelity Reproduction 

Presto 
UNIVERSAL MASTER 

(TYPE 15) 

YES, for the first time, a combination micro- 
groove and standard turntable with perform- 

ance equal to the finest broadcast transcription 
turntables! 

Takes records up to 12 -inch diameter and oper- 
ates at all three speeds -78 rpm (standard), 33 1/4 

rpm (Columbia LP type) and 45 rpm (RCA Vic- 
tor microgroove type) . 

Presto Universal Master answers all mechan- 
ical problems of record reproduction because it is 

a precision instrument-the only one of its kind 
on the market. Variations in types of grooves, 
turntable speeds, record shapes and sizes-all the 
factors that complicate the use of new -type micro- 
groove turntables-are forgotten when you use 
this superior turntable. 

For better reproduction, for longer trouble -free 
life, order Presto Universal Master from your job- 
ber today. It's a must for optimum reproduction 
of microgroove or standard recordings! 

PRESTO TYPE 15 

CHECK THESE EXCLUSIVE ADVANTAGES 

... Superior speed regulation-minimum 
and flutter. 
... Turntable noise well below signal. 
. . No rumble from blank grooves or low -vol- 
ume portion of records. 
... High -quality pickups with permanent 
sapphire stylus-microgroove and standard. 
.. Handsome walnut veneer cabinet, enameled 

and lacquered brass metal. 
... Heavy cast aluminum turntable, precision 
machined, dynamically balanced. 

RECORDING CORPORATION 
Paramus, New Jersey 

Mailing Address: P. 0. Box 500, Hackensack, N. J. 

In Canada : WALTER P. DOWNS, Ltd., Dominion Sq. Bldg., Montreal 

WORLD'S LARGEST MANUFACTURER OF INSTANTANEOUS SOUND RECORDING EQUIPMENT AND DISCS 
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gei/ $erg8V 
to v0e94Ja%ftor 

rig/ ... if you feature appliance lines that people want - nationally 
advertised lines - THE LINES DISTRIBUTED BY G 5 báR 

ytsf ... if you use good selling methods - modern merchandising and 
promotion tools - THE SALES HELPS AVAILABLE FROM YOUR 
LOCAL GM -MR APPLIANCE SPECIALIST. 

Yes, and you'll get prompt deliveries from a 
Graybar warehouse near you. 

These are a few reasons why thousands of 
dealers throughout the nation make Graybar 
their No. 1 source of electrical appliances. 

4927 

THEY SAY YtS 1471/EN 
YOU FEATURE yPGiN 

Appliance Department 
GRAYBAR ELECTRIC COMPANY, Inc. 

Executive Offices: 

Graybar Building, New York 17 

IN OVER 100 PRINCIPAL CITIES 

84 RADIO Cr TELEVISION RETAILING April, 1949 

www.americanradiohistory.com



ELECTRICAL 

Sectío# 06 RADIOITELEVISIOK RETAILING 

Show -Place Store Sells More! 
Hoosier Merchant Makes Modernization Project Peu, 

"How can I sell more kitchen appli- 
ances, and more of them at one time?" 

Jimmie Morrow (as he is familiarily 
known in Connersville, Indiana) asked 
himself this question some time ago. 
He mentally wrestled with possible 
solutions more than overnight, too. 

Last year he rolled up his sleeves, 
ready with an answer. He went about 
building one of the most beautifully 
modern small stores in his part of the 
country, with emphasis placed on show- 
ing off the "woman's castle" within her 
home-the kitchen. 

"The store cost about $12,000," he 
stated, "and the increase in sales, es- 
pecially of completely outfitted kitchens, 
has thoroughly justified the invest- 
ment." 

The new Morrow store embodies the 
central idea of visually pulling in traf- 
fic, showing off new appliances (all 
visible from the sidewalk) in an in - 

Morrow operates a "live" automatic Frigidaire 
washer as prospect whets buying appetite. 

w 

A show -place, specifically designed for elaborate displays of appliances and complete kitchens, is the 
new Jimmie Morrow's store in Connersville, Ind. 

viting bright setting-and follows up 
with installed kitchen appliances, dem- 
onstrable at the sign of a gleam in 
milady's eye! 

During the first day of a two-day 
opening, Morrow clocked some 2800 
"visitors" before the afternoon was very 
old. He wisely undertook registration 
of all comers. 

"The `live' kitchen appliances, backed 
up by our eye-catching American 
Kitchens installations, were the most 
popular items for the crowds," stated 
Morrow. "Washer, dryer, ironer, range, 
refrigerator-all were working over- 
time; and running water in the Amer- 
ican Kitchens sink, with garbage dis- 
poser in place, gained continuous in- 
terest." 

During the weeks following the open- 

ing, customers continued coming into 
Jimmie Morrow's (incidentally, that's 
the store name) and the sales record 
for his 19 years of appliance retailing, 
reached by Christmas, has not dimmed 
the unusually high sales totals entering 
the books week after week in '49. 

"Given an attractive store to start 
work with," Jimmie said, "we proceed 
on the theme that we can show cus- 
tomers how everything works, right 
here in the store. That's the big thing 
-don't say 'this refrigerator has easily 
changed shelving,' but show her; don't 
say 'you can turn this faucet on with 
your little finger, your hands full other- 
wise,' but show her; and when you are 
talking about wash -day leisure and 
ease, sit her down beside an automatic 

(Continued on page 90) 
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IGGE A N 

Here you have it-terrific selling power built into an 
intermediate -priced electric range. Never before have 
you had a feature like Universal's built-in concealed 
"Stor-O-Cabinet" with baked enamel, roller -mounted 
smooth -sliding drawers. Now you can offer balanced - 
front design at a low price. 

And there's never been anything to equal Univer- 
sal's Control -O -Mack Cooking ... for better automatic 
cooking convenience ... faster cooking speed ... bet- 
ter control ... and better baking results with Univer- 
sal's large, flood -lighted Tru-Bake Oven. 
For the hard-hitting competitive selling ahead, see...com- 

pare... feature this sensa - l new Universal Speedliner. 

ONE MORE 
STEP 

/N U,V/VERSAL'S 

6/6AN7O 

"PLANNED-PROF/r" 
PROGRAM 

FOR "49 

l/to`S`o . 8 L/,NG 
,eANEOOK / 

ETTE R ... 
CONTROL-O-MATIC 

COOKING 
in a 

NEW 
UNIVERSAL 

ELECTRIC 
RANGE 

N SENSATIONAL 

W 5,.p -CA 

FEAT 

AVAILABLE WITH LAMP AND 

TIME CONTROL AT SMALL ADDITIONAL CHARGE 

A RANGE AND WATER HEATER MODEL FOR . 
TWO OVEN HEATER -END PRICE LEADER 

RANGE RA19GE RANGE 
APARTMENT BANTAM 

RANGE RANGE 
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SALES UIL E 

NEW FROM EVERY VIEW f 
Sensational Nevi UNIVERSAL Automatic 

WATER HEATER 

Inside and out, this revolution- 
ary TEMP -O -STAT Water Heater 
is new ... better, There's new se- 

curity in its sensational Super- 
Safety Control that cuts off the 
flow of heat instantly should the 
temperature become excessive. 
New economy in its Super -Heat 
Immersion Element and corro- 
sion -presenting Anodic Rod. 
New beauty, too, in every line of 
its design. Square. Round and 
Table Tor Models...widest selec- 
tion of types and sizes. 

EVERY PURSE AND PURPOSE 

j ROUND 
MODELS TABLE TOP MODELS 

SQUARE 
MODELS R 

UNIVERSAL 
A N 0 R S. F RARY 8 CL W B' R t TAIN C+D N N 

S FO '49 
j,;, UNIVERSAL'S 

TREMENDOUS 

"PLANNED -PROFIT" PROMOTION 
PROGRAM 

Yes, the asost power. ul advertising in Univer- 

sal Range history! Big -space ads in Better 

Homes & Gardens, Farm Journal, House- 

hold, Small Homes Guide, Sunset 
and other 

top magayjpe5 
covering 

ws week -after - 

week 

coast - 

to -coast.. radio audience 
f otin of -sale "Blitz" 

week , and p 
ig dealer listing news- 

paper ads. Tie in y 

g{ y T'ATfti i'ii lit 
Itl'---., 

r111`T1141a 
. .. e 

GED for 

4 

rum 

ER 
n Pay ea;se Fight 

a Trails! 
0"eiï ., 
er1:14.1,, 

1 The ('Irvennd Nn-- 
w,,,, ,,, Housi for Ch- 

._ bs.._ Rent R 

SEE YOUR UNIVERSAL DISTRIBUTOR 

OR MAIL THIS COUPON TO US TODAY! 

Landers, Frary & Clark 
New Britain, Connecticut 
Dept. R -RT 

I would like to have the complete story on your 

Spring "Planned -Profit" Range Program. 

Store 

Name 

Street 

City 

l_ 

Zone _ State 

J 
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Universal COFFEEMATIC 
8 -cup Coffeematic features "flavor -se- 

lector", which brews coffee to pre -selected 
strength of mild, medium or strong. A red 
signal -light automatically indicates when 
the coffee is ready to serve and remains 
on until unit is disconnected. Wider glass 

top can be easily removed from the cap 
for cleaning; Universal "cold -water" pump 
starts percolation quickly and makes cof- 
fee without boiling; filter cup another fea- 
ture. Coffeematic designed with a Platina 
Panel and finished in gleaming chrome; 
mottled mahogany bakelite handle; 6 ft. 
cord. Body and handle scientifically bal- 
anced to eliminate wrist strain; non -drip 
spout. Priced at $24.95. Landers, Frary & 

Clark, New Britain, Conn.-RADIO & TELE- 
VISION RETAILING. 

Youngstown CABINET SINKS 
42 -inch standard model cabinet sink, de- 

signed as a low-cost unit, has single bowl 
and drainboard; faucet assembly, rinsing 
spray attachment; one large compartment 
makes up the undersink. 36 inches high, 
24 inches front ire back. 

Deluxe 42 -inch model sink has single 
bowl and drainboard. Equipped with rins- 
ing spray, crumb cup strainer; two draw- 
ers, one of which has a lined cutlery 
section, and two compartments in the un- 
dersink cabinet provide storage space. 36 
inches high, 24 inches front to back. Mul- 
lins Mfg. Corp., Warren, O.-RADIO & 

TELEVISION RETAILING. 

Modern WATER SOFTENERS 
Model MXR-A, combination softener and 

iron remover, softens hardest water, and 
filters out destructive and stain -forming 
iron, as well as sediment and suspended 
matter. Features single dial control valve 
controlling various steps in regenerating 
the softener. Unit also has a new type dis- 
tributor system. Model BTR-A identical, 
except it is furnished with synthetic white 
zeolite, which has somewhat less soften- 
ing capacity. Modern Water Equipment 
Co., W. Chicago, Ill.-RADIO & TELEVI- 
SION RETAILING. 

New Electrical 
Westinghouse RANGE, 
REFRIGERATOR 

Deluxe refrigerators come in 9 cu. ft. and 
1l cu. ft. size. 

Both models have I cu. ft. freezers and 
feature automatic control for maintaining 
cold in the freezer and steady tempera- 
tures in the main food compartment. 
L-shaped baffle under the freezer keeps 
excess cold air from spilling down into 
main compartment. Temperature bulb 
mounted outside of freezer responsive to 
needs of both compartments. Flexible 
shelving, new curved plastic breaker 
strips, two Humidrawers and a meat 
keeper are other features. 

Double oven "Commander" electric range 
insures even broiling to all parts of the 
meat. The new broiler is also utilized in 
other models. Commander has four Corox 
heating units on the left side of the steel 
platform; features toe space flush with the 
body of the range. Ovens have a bal- 
anced heat principle which distributes heat 
evenly no matter what the rack positions 
are. Westinghouse Electric Corp., Appli- 
ance Div., Mansfield, O.-RADIO & TELE- 
VISION RETAILING. 

Toastmaster WATER HEATERS 
Standard model line of water heaters 

has been redesigned. Standard model tank 
and shell have been made lower and 
wider, to permit installation in limited 
space. Constructed in two pieces, base is 
rectangular with openings at both front 

and back to make plumbing connections 
accessible. Electrical outlet moved to posi- 
tion high on back of shell. Top has been 
rounded into smooth, unbroken crown sur- 
face. Water heaters available in 30, 50, 
67, 82, 100, 125 and 150 gallon capacities. 
Ionodic Rod lengthened and centered in 
tank. Clark Div., McGraw Electric Co., 
Chicago, Ill.-RADIO & TELEVISION RE- 
TAILING. 

Juice King ORANGE JUICER 
Orange juicer squeezes whole fruit. 

Combines speedy single -stroke action with 
ease of operation. Single -blade cutter - 
strainer does the juicing job. Priced at 
$14.95. National Die Casting Co., Touhy 
Ave. at Lawndale, Chicago 45, Ill.- 
RADIO & TELEVISION RETAILING. 

Proctor IRON 
Steam -dry iron shown, features heavier 

soleplate than the Proctor Never -Lift, and 
has steam vents and provision for water 
reservoir attachments. Can be changed 
from steam or dry iron by a flick of a 

valve at the top of the water chamber, 
which is made of plastic and is filled 
through an opening at the top. Weight of 
the reservoir is 4 oz. Iron can be used as 
a dry iron with the reservoir on or off. 
Has aluminum soleplate; weighs about 4 
lbs. Proctor Electric Co., Philadelphia, Pa. 
-RADIO & TELEVISION RETAILING. 

Surf AIR CIRCULATOR 
Twenty -four -inch air circulator available 

in models for wall, floor, and table -top 
use, for industrial and commercial appli- 
cations, as well as for use in the home. 
Features: New Vi H.P. induction motor; 
three speeds, with internal switch control; 
three separate air flow adjustments; 
chrome plated fan guard; new oscillating 
mechanism prevents fan from tipping 
over. Circulator consists of the motor, 
fan and the fan guard, which are pack- 
aged as one unit; available in a choice 
of two types of pedestals or stands, which 
are interchangeable on the fan unit. The 
high stand, for floor use, adjusts from 5 
ft. to 8 ft. high. The low stand adapts the 
circulator to either counter or wall use. 
The floor models list at $124.50. The 
counter or wall model with low stand 
lists for $107.00. G -M Laboratories, Inc., 
4300 North Knox Ave., Chicago, Ill.- 
RADIO & TELEVISION RETAILING. 

Pureaire KITCHEN 
Complete kitchen unit, complete with re- 

frigerator, range, oven, sink, shelves and 
drawers. Dimensions: 48 inches wide, 34 
inches high, 24 inches deep. Two-piece 
construction for ease of handling and in- 
stallation. Ventilation designed and engi- 
neered to remove cooking odors and heat 
through outside vent. Electric oven is 16 
x 16 x 16 inches; electric range has 3 
tubular range surface units (Gas oven and j 
range also available.) The Parsons Co., 
Traverse City, Mich.-RADIO & TELE- 
VISION RETAILING. 
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Home Appliances 
Amana FREEZER 

Model 50, 42%2 inches high, 311/4 inches 
wide, 26 inches deep. Unit has capacity of 
5 cu. ft. Chest type style, with easy open- 
ing lid. Zero wall coil construction; Fiber- 
glas insulation. Finished in white Dulux 
enamel. Refrigeration Div., Amana Society, 
Amana, Iowa-RADIO & TELEVISION RE- 
TAILING. 

Everhot ROASTERETTE 
Model 857 electric casserole roasterette, 

features cooking and serving in one unit. 
Retails for $11.95. White, heat -resistant 
enamel exterior, cover of polished alumi- 
num alloy; knob and handles of plastic. 
Equipped with removable inset pan and 
trivet for maximum convenience in cooking 
and cleaning. The Swartzbaugh Mfg. Co., 
Toledo, O.-RADIO & TELEVISION RETAIL- 
ING. 

Camfield SILVER AUTOMATIC 
TOASTER 

Toaster is a Sheffield reproduction of the 
Canfield blue ribbon toaster, designed with 
ebony black base and fittings to set off the 
silver. Comes in an antique treasure chest 
of oak with metal bands. Chest developed 
to meet demand of the luxury gift trade. 
Retail price is $150.00, including federal 
luxury tax. Camfield Mfg. Co., Grand 
Haven, Mich.-RADIO & TELEVISION RE- 
TAILING. 

Fresh'nd-Aire FANETTE 
Model 80, portable fan, known as the 

"Fanette," is styled in pastel green plastic 
and is portable. It measures less than 10 
inches high, and is 9 inches wide and less 

than 4 inches thick. Plastic housing is re- 
sponsible for light weight. Weighs 3 lbs. 
Incorporates a handy carrying handle. 
U-shaped legs permits unit to stand with- 
out tipping. Retails for $11.95. Fresh'nd- 
Aire Co., Division of Cory Corp., 221 North 
La Salle St., Chicago 1, Ill.-RADIO & 
TELEVISION RETAILING. 

Duo -Therm SPACE HEATER 
Model is styled in the fashion of Chip- 

pendale furniture, finished in walnut brown. 
Rounded contours; low console appear- 
ance. Also featured are Duo -Therm dual 
chamber burner and power -air unit, which 
can be installed on either side of the 
heater. Duo -Therm Div., Motor Wheel 
Corp., Lansing, Mich.-RADIO & TELE- 
VISION RETAILING. 

Universal FOOD MIXER 
Food mixer, shown, comes complete with 

one and two -quart mixing bowls, juicer and 
strainer. Extra large stainless steel beaters 
do a better mixing job. Convenient beater 
release located at forward end of handle. 
Beater sockets are keyed so each beater 

automatically inserts properly to avoid 
jamming. Light, detachable air cooled di- 
rect drive motor has 10 speeds with gov- 
ernor insuring full power at any speed. 
Power Guide Indicator aids in selecting 
correct speed for each mixing job. Stream- 
lined appearance, with white enamel fin- 
ish and blue trim. Landers, Frary & Clark, 
New Britain, Conn.-RADIO & TELEVISION 
RETAILING. 

Tracy SINK -CABINET 
66 -inch porcelain deluxe double bowl 

sink and cabinet unit includes double 
drainboard sink top in white, acid resist- 
ing porcelain enamel, fitted with crumb 
cup strainers, faucet with spray attach- 
ment. Unit is complete with undersink 
cabinet, recessed center section, stainless 
steel handles, insulated doors and draw- 
ers, concealed ventilation, extra storage 
space. Tracy Mfg. Co., Pittsburgh, Pa.- 
RADIO & TELEVISION RETAILING. 

Red Jacket SUBMERGIBLE 
PUMP 

Red Jacket-Reda "Submerga-Pump" con- 
sists of a motor and pump combination that 
is close coupled and is installed into the 
well below the water level. Unit is in- 
stalled out of sight; does not have to be 
protected from freezing. Entire unit cooled 
by a water jacket in the well. Unit weighs 
75 lbs., and is supplied with a 120 ft. 
special two conductor submarine electric 
cable designed to resist moisture. Red 
Jacket Mfg. Co., Davenport, Iowa-RADIO 
& TELEVISION RETAILING. 

Hotpoint CLOTHES WASHER 
Washer features single dial control for 

automatic operation combined with selec- 
tion of quantity and temperature of water 
for large or small washday chores; stresses 
flexibility. Unit designed to "combine most 

wanted features with economical hot water 
consumption in a machine to retail in the 
middle bracket." Hotpoint, Inc., 56- W. 
Taylor St., Chicago.-RADIO & TELEVI- 
SION RETAILING. 

Burgess VIBRA -SPRAYER 
Electric sprayer features: removable 25 

oz. mason type jar; extra nozzle discs; 
handle and finger-tip trigger control de- 
signed for comfort; sturdy storage carton. 
Sells for $12.95 complete. Unit is light- 
weight, sprays enamel, lacquer, varnish, 
shellac, insecticides. Burgess Battery Co., 
Handicraft Div., Lake Zurich, Ill.-RADIO 
& TELEVISION RETAILING. 

Duchess WASHERS 
Model 5M, 6 lb. dry clothes capacity 

with straight blades, high vane agitator. 
List price, $99.95. Model 7M has a 23 -inch 
diameter tub, capacity of 9 to 10 lbs. dry 
clothes, list price $119.95. Model 9M has 
a 23 -inch diameter tub, and a heat retain- 
ing jacket, 9 to 10 lbs. dry clothes capa- 
city, list price $139.95. All models equipped 
with Lovell wringers. Finish is white with 
pastel blue trim. Appliance Mfg. Co., Al- 
liance, O.-RADIO & TELEVISION RETAIL- 
ING. 

New Radio Merchandise, 

pages 40, 65 

Technical New Products 

pages 98, 100 
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Show -Place Store 
Sells More! 

(Continued from page 85) 

Morrow's store interior looked like this on opening day. Improvements cost the dealer about $12,000 and 
were well worth the sum spent. Well -planned lighting is a feature here. 

Below, left, hundreds of prospective purchasers registered names and addresses at opening of the new 

store. Such visitors will be followed up; invited to coming cooking, laundering and economic classes. 
At right, Jimmie Morrow escorts a customer on a tour through the modern kitchen displays. 

washer, and actually launder clothes 
while she rests. 

"You accomplish a lot more with in- 
stalled appliances, and a kitchen at- 
mosphere with wall cabinets, sink and 
all." 

But let's look a little closer at this 
modern -as -a -minute store: 

It measures about 20 x 100 x 10 feet, 
and certainly the first thing that strikes 
you from the exterior is that you can 
see all the way back through the store 
because of the all -glass front and bril- 
liant lighting throughout. Ceiling fluor- 
escent units, 18 of them, parade in two 
lines toward the store rear, equipped 
with 4500 -degree white bulbs. 

Acoustical ceiling, light walls and 
rubber -tiled flooring are features. An 
electric eye door -opening mechanism is 
to be installed. Recessed, inside and 
outside, spot lights of 250 watts each 
make the window a showplace of its 
own. Glass brick trim at the window 
base, and glass brick counters in the 
store are also attractive. 

And the whole front of the store, 
other than the glass, is glass tile and 
aluminum (the glass window itself 
angles to the glass door entrance). 
"Jimmie Morrow's" in raised glass tile 
letters shouts from over the show win- 
dow out front. 

"The place was dark and dingy be- 
fore, and now it's the show place of 
the town," said Morrow. "But of course 
we aren't devoid of any other ideas. 
We've got a schedule of cooking 
and laundry schools, home economic 
group demonstrations, visiting consult- 
ants from Frigidaire and American 
Kitchens, and so forth. 

"We mean to show them and sell," he 
concluded. 
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Sectloa. RADIOLTELEVISION RETAILING 

Protelgram Installation, Service 

Projection TV sets utilizing the Phil- 
ips system may be considered as divided 
into two parts: the Protelgram unit, 
and the TV chassis. Servicing of the TV 
chassis will follow conventional prac- 
tice and instructions of the manufac- 
turer. An explanation of the optical 
principles of Protelgram appears else- 
where in this issue, along with pictures 
of some of the sets utilizing this system. 

The Protelgram system consists of the 
following: the optical unit and the high 
voltage (25KV) unit. Associated mir- 
rors and projection screen may be con- 
sidered as part of the cabinet. The 
optical unit is a metal box containing a 
spherical mirror, an inclined mirror 
with an elliptical hole in the middle to 
admit the tube face, and a lens in the 
top which transmits the light to the 
viewing screen (this lens is known as 
the corrector lens). On one side of the 
box is an assembly known as the "tail 
piece" which consists of the yoke, focus 

Step-by-step installation of 3NP4 is explained 

(3) 

coil, optical focusing adjusting screws, 
and the 3NP4 projection kinescope. The 
tail piece fits into a hole in the side of 
the box and is held in place with four 
thumb screws. 

The spherical mirror, inclined plane 
mirror and corrector lens are fitted at 
the factory and require no adjustments 
in the field. As a matter of fact, it is 
requested that these elements be left 
as is, and if they have any faults they 
should be returned to the factory. 

The set for installation will be com- 
pletely assembled except for installation 
of the 3NP4. This is accomplished as 
follows (relatively the same procedure 
would be followed in replacing the 
tube) : in view 1 below, the optical box 
is viewed from one side, showing the 
tail -piece in position but without the 
tube. Loosen the 4 thumb -screws "M," 
rotate the tail -piece to the left and lift 
it out of the box. The focus coil is on 
the outside of the tail -piece, and the 

above. View #5 shows completed installation, with 

M1: 

yoke is on the inside. The tail -piece 
out of the box is shown in view 2. 
The tube is inserted in the yoke so that 
the 2nd anode cup will be facing down 
when replaced in the box. Attached 
to the end -plate (see view 1) is a clamp 
to hold the neck of the tube. This clamp 
is under the end -plate and is held 
in position by two screws "E." There 
is an additional screw on the clamp 
itself. Tighten the screw on the clamp 
to hold the neck in place, and tighten 
the two screws "E" so that the neck 
will be centered in the hole in the 
end -plate. The tube socket will then 
extend slightly beyond the end -plate. 

Two springs on the yoke contact the 
aquadag coating of the 3NP4 to connect 
it to ground. The tail -piece with the 
tube in place is shown in view 3. The 
light shield is attached as shown in 
view 4, with a rubber band, which may 
also be utilized to hold the grounding 

(Continued on page 110) 

high -voltage unit placed next to projection box. 
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Ne\VE 

phil 
TELEVISION 
pee-,Q¡,yd KITS 

Top view of 
completed chassis 

and 
Channels are completely wired 

and 
Outstanding Features 
* New WIDER Screen Television Offers 

BIGGER Pictures on All Size Tubes 

* 30 RCA Tubes (inc. Rect. and Video) 

* New Improved Daylight Viewing 

* Increased Voltage Power Pack 

* Simplified Step -by -Step Instructions 

* Six Full -Scale Litho Blueprints 

* Long Range Reception 

* Complete All -Channel Tuning 

* Ideal for Custom -Built Installations 

COMPONENT 

NOW 

MOUNT 
by philmor 

imitar # 

amous RCA 

30T5 and 830T 
Circuits 

DESIGNED FOR 

10"-12"-15"-16 
PICTURE TUBES 

When balance 
of simple wiring 
is completed, no 

further alignments 
are necessary 

Jobber Inquiries Invited. For illustrated literature, write to 

hi1nìore MANUFACTURING COMPANY, INC. 

Dept. RR -4 113 University Place, New York 3, N. Y. 

GE RADIO COMBINATION 
A single tone arm, with interchangeable 

pickup heads for playing both standard 
and long-playing records, is a feature of 
a new GE lowboy FM -AM radio -phono- 
graph console. The set will be available 
in two models, 324 -LP in mahogany and 
model 328 -LP in American oak will both 
have eastern list prices of $269.50. The 
record changer in the new console is 
automatic for 10- and 12 -inch standard 
and long-playing records. Seven-inch 
long-playing records can be played manu- 
ally. General Electric Co., Electronics 
Park, Syracuse, N.Y.-RADIO & TELEVI- 
SION RETAILING. 

Video TV SETS 

A new 135 square inch direct view 
table model television receiver listing at 
$459.00 is now being scheduled for de- 
livery by the Video Corporation of Amer- 
ica, New York City. Additional models 
in the line now being delivered to dealers 
consist of a 91 square inch table model 
at $359.00 and a 91 square inch television. 
console with sliding door and hidden con- 
trols priced at $499.00. Video Corporation 
of America, 229 W. 28th Street, New York 
City-RADIO & TELEVISION RETAILING. 

Emerson FM SET 

Model 602-C is a table model AC -DC FM 
set containing 7 tubes, with a slide rule 
dial. Retail price is $29.95. Emerson Radio 
and Phonograph Corp., 111 8th Ave., New 
York, N. Y.-RADIO & TELEVISION RE- 
TAILING. 

Trans -Vue COMMERCIAL 
TV SETS 

The Trans -Vue system consists of one 
master timer and up to 10 remote -con- 
trolled television viewing units which can 
be placed in one or more rooms. Units 
were designed and engineered by the 
Raytheon -Belmont Corp. Remote viewing 
units come in two sizes, 77 and 134 square 
inches, both direct -view. For more informtr- 
tion write Raytheon Manufacturing Co., 55 
Chapel St., Newton 58, Mass.-RADIO & 

TELEVISION RETAILING. 

Industrial 5 -WAY 
COMBINATION 

The I.T.I. Century model 321, is a five - 
way combination console with 72 square 
inch direct -view television screen, an AM - 
FM tuner, and a dual -speed record player. 
This unit, like the other Century models, 
features Industrial's simplified tuning. 
Tuning is done by the use of only two 
knobs, one for station selection and the 
other for contrast control. The Century 321 
carries a retail price of $695. plus installa- 
tion in the New York area. Industrial 
Television, Inc., 359 Lexington Ave., Clif- 
ton, N. J.-RADIO & TELEVISION RETAIL- 
ING. 

Telekit TABLE SET 

Kit 10-8 provides a 10 -inch TV chassis 
for assembly, furnished with text, photos 
and diagrams said to simplify construction. 
Tuner is supplied factory -built and pre - 
aligned. Price of kit is $99.50 less tubes. 
Tube kit lists for $59.30, including picture 
tube, cabinet is $24.50. Electro -Technical 
Industries, 1432 N. Broad St., Philadelphia 
21, Penna.-RADIO & TELEVISION RE- 
TAILING. 
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Symphonic RECORD PLAYER 
Model 9 LP for playing LP microgroove 

records consists of a light -pressure tone 
arm, amplifier and 4 -inch loudspeaker in 
walnut or mahogany cabinet, to list at 
$29.95. Model 9 is similar,, except that it 
plays 78 RPM records, and lists for $19.95. 
Symphonic Radio and Electronic Corp., 292 
Main St., Cambridge, Mass.-RADIO & 

TELEVISION RETAILING. 

American LP ATTACHMENT 
This record player attachment is said to 

fit all existing types of record players for 
converting them to play LP microgroove 
records. Installation is not necessary for 
this unit, which consists of a speed -reduc- 
ing turntable and a pickup arm. The turn- 
table is placed on top of the existing turn- 
table, and removed when not in use. Amer- 
ican Microphone Co., 370 S. Fair Oaks 
Ave., Pasadena 2, Calif.-RADIO & TELE- 
VISION RETAILING. 

Microverter LP ADAPTER 
Microverter is a device comprising a 

speed -reducing turntable and a light -weight 
pickup arm which converts many phono- 
graphs from single to dual speed. A switch 
is provided to switch back to 78 RPM. 
Microverter fits over the existing turntable, 
and installation instructions are provided. 
Microverter Inc., 53 Park Place, New York 
7, N. Y.-RADIO & TELEVISION RETAIL- 
ING. 

Telvar RECORD PLAYER 
Smaller than the average portable record 

player, the new Telvar model P-20 includes 
the amplifier, speaker, 60 cycle AC electric 
phono motor and pickup. It is mounted in 
a two -toned leatherette covered case 11" 
x 12" x 6" weighing only 9 pounds and 
will play 12 -inch records. Retails at $24.95 
including tax. Audar Inc., Argos. Ind.- 
RADIO & TELEVISION RETAILING. 

Challenger DISC RECORDER 
Challenger Standard includes overhead 

feed mechanism and recording turntable 
capable of cutting records up to 131/4 -inch 
diameter at either 78 or 33 RPM, playback 
arm which will accomodate 16 -inch tran- 

scription records, a 12 -watt high fidelity 
amplifier and a full -range PM loudspeaker. 
Dealer's net is $329.95 for the complete 
unit. Rek-o-cut Co., 38-01 Queens Blvd., 
Long Island City, N. Y.-RADIO & TELE- 
VISION RETAILING. 

TELEVISION 
and Radio types 

SIMPSON 555 Tube Tester 
Basic RMA recommended circuit. Tests any tube regardless of 
base connections or internal connections of elements. 
Simpson designed 3 -position lever operated toggle switches with 
molded rotor carrying silver plated contacts, self-cleaning through 
wiping action. 
Sockets for all receiving tubes on the market. 
Provision for future tube developments. 
No adapters or special sockets required. 
Properly fused, provides for line adjustment from 100 to 130 volts; 
smooth vernier control. 
Beautiful modern panel of shining silver and black anodized en- 
during aluminum. 
Large illuminated meter for easy readings. 
Unique jewel-like molded lucite housing encloses Neon bulb 
indicating shorts and inter -element leakages. 
Line adjustment control below dial opening. Easy to operate. 
Case of sturdy plywood with heavy fabricoid covering, slip 
hinges. 
Simpson patented "No -Backlash" Roll Chart. 

SIZE: 163/4" Wide x 121/2" High x 6" Deep 
Dealer's Net Price, with Operator's Manual $79.50 

IMSTEUMEMTS THAT STAY ACCURATE 

5200-18 W. Kinzie Street, Chicago 44, Illinois 
In Canada: Bach -Simpson Ltd., London, Ontario 

See the 555 at your parts jobber or write for descriptive literature. 
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LPG Record angers 
The second in a series of articles by 

Colin B. Dale, Director of Research, The Webster -Chicago Corp. 

Part 1, which appeared in March, covered 
records, needles, needle pressures, and tone . 

arm design. 

Part 2-Tripping Mechanisms 

It is necessary to "trip" a record 
changer to make it operate, i. e., to go 
into the change cycle and place a new 
record into playing position, with the 
tone arm in the starting groove. 

This "tripping" when done automatic- 
ally is motivated by the record groove 
pushing the needle and tone arm. 

Figure 11: showing needle in eccentric tripping 
groove. 

There are three major classes of trip 
systems in use on record changers, as 
follows: 1-Position trip-where the 
needle rides the innermost groove to 
actuate, through mechanisms below 
the frame, either an electrical contact 
or a mechanical device to start the 
change cycle. 

While the position type of trip is 
simple, from the standpoint of size and 
number of parts, it has three disadvan- 
tages: First, the needle must ride the 
entire length of the unmodulated fast 
spiral groove before the trip action 
takes places. This results in an appre- 
ciable length of music silence before 
change cycle starts. Second, records 
having a diameter of inner groove 
larger than standard cannot be changed 
automatically. Third, the side needle 
pressure required to operate these trips 
may be greater than the micro -groove 
records and needles can stand without 
damage and skipping of grooves. 

2-Ratchet or oscillating trip: where 
the needle rides in the eccentric groove 
for one or more revolutions, pushing the 
tone arm outward from the record 
center, to actuate a reverse ratchet 
mechanism below the frame. On some 
models, one outward stroke is sufficient. 
On others, the outward stroke is accu- 
mulative, i. e., if the first stroke is not 
sufficient, anothér one or two may be 
necessary before the cycle starts. 

The one advantage of this type of trip 
over the position type, is that records 
having a larger diameter inner eccen- 

trio groove can be changed automatic- 
ally. Otherwise, the disadvantages are 
similar to those noted under one and 
three of the position trip. 

3-Velocity or fast motion trip: 
where the tripping action takes place 
within less than the first revolution of 
the unmodulated wide spiral groove. 
The obvious advantages are: 1) the 
non -music time is reduced to a mini- 
mum, 2) the trip will change records 
having eccentric grooves of any diam- 
eter, 3) will also change records with a 
concentric inner groove, 4) the power 
required to operate the trip (i. e., the 
side pressure on the needle) will be at 
an absolute minimum (if the trip is 
properly designed). This is an abso- 
lute essential for the successful playing 
of LP records, requiring low needle 
pressures. 

In the designt as developed by the 
Webster -Chicago Corporation, the ve- 
locity trip is so sensitive that less than 
one -gram of side pressure at the needle 
is required to operate it. At the same 
time, it is so balanced that it will not 
trip accidentally by slamming the 
drawer in which changer is mounted. 

Let us consider the basic funda- 
mentals of this velocity trip, examining 
the essential mechanical elements in 
progressive order. The first require- 
ment is instant response between a 
driving member and a driven member. 

Figure 12 

In Fig. 12, A is the driving member 
which rotates continually, receiving its 
power from the turntable. B is the 
driven member, or cam which, during 
one revolution performs all the mo- 
tions required during change cycle, such 
as: raising the tone arm and swinging 
it out and in, and pushing the next 
record onto the turntable. C is the 
pawl which, being heavy on the back 
end, tilts up to engage teeth E in the 
top driving member, when released by 
stop D. In this manner, the cam re- 
ceives instantaneous response to start 
the change cycle, as soon as stop D 
is released. 

+Protected by patents. 
`LP is the trade -mark of Colutpbia Records. 

Figure 13 

Let us next consider the release of 
stop D. The tone arm T in Fig. 13 is 
frictionally engaged to feather F which 
in turn pushes lug L on the stop mem- 
ber D which pivots around shaft S. 
When the tone arm advances slowly 
inward during record play, feather F 
pushes lug L. However, to prevent a 
continued motion of stop D, which 
would release pawl C prematurely, 
the bump B on driving member A 
pushes back the extremity of stop D, 
to "restore" the original positions of 
stop D and feather F. This "restoring" 
takes place at approximately each revo- 
lution of the turntable. 

However, when the tone arm reaches 
the fast spiral grooves, there is suffi- 
cient motion of feather F, between the 
restoring bumps to unlatch the pawl C, 
and start the cycle. 

Figure 14 

Now let us consider the forces re- 
quired to trip this system, reflected in 
terms of side pressure on the needle. 
As pointed out previously, the vertical 
tone arm shaft friction is extremely 
light. There remains the friction of 
stop lever D, consisting of suspension 
on pivot shaft S, and drag of front 
end of pawl. In Fig. 14, showing a side 
view, it is noted that the stop lever is 
suspended on a reduced diameter shaft 
at R. Being made of light weight mate- 
rial, the shaft friction is at a minimum. 
There is no friction at the lower. end 

(Continued on page 109) 
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Beanstalk? ... No! But likeihe proverbial Beanstalk 

RADIART SIMPLI-FLEX ANTENNA jd.d, 
HA V OVERNIGHT 

Wondering what all the excitement is all about? What 
is it that has shot up so quickly in demand? It's the 
RADIART line of SIMPLI-FLEX antennas! Practically 
overnight ... like the proverbial beanstalk ... these an- 
tennas have grown and sky -rocketed in popularity and 
taken the country by storm! 

AND ... the answer is simple enough ... ELECTRICALLY 
... they out -perform all others-MECHANICALLY .. . 

they are easier to install, and more sturdy when installed! 

© 0- THE RADIART CORPORATION 

IT'S RIGHT ... WHEN IT'S RADIART 

N 2 

CLEVELAND 2, OHIO 
Manufacturers of the Famous Red Seal Vibrators 
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WITH THE 

PROFIT -PROVEN 
PENTRON LINE 

NEW "TWO -CHANNEL" TAPE RECORDER 

Unmatched in tonal fidelity and quality, the new port- 
able Pentron Tape Recorder has exclusive features 

unobtainable in any other recorder at this low price. 

Studio type, does professional recording. Ideal for 

homes, schools, institutions and churches 
Check these profitable features: 

FULL HOUR'S RECORDING or playing ... continuously 
FAST SPEED, both forward and reverse. No rethreading 
SYNCHRONIZED TIMING METER indexes all recordings 
AMPLIFIER High fidelity, 6 tube, 105 to 120 volts AC 

CAPSTAN DRIVE eliminates wow and flutter 
AUTOMATIC ERASING Can't accidentally erase while 
recording 
FULL FREQUENCY RANGE, 65 to 8000 cycles 
PUBLIC ADDRESS SYSTEM, high gain 

4 -IN -1 COMBINATION WIRE RECORDER 

You have four prospects instead of one, and faster 
turnover, with this portable combination wire re- 

corder, radio, phonograph and public address system! 

Engineered for high-fidelity response and trouble - 
free operation. The Pentron 4 -IN -1 combination 
has the fastest rate of sales of any wire recorder 
on the market ... definite proof of profit! 

7 -TUBE WIRE RECORDER records, plays back own radio, 
phono or mike for 1 full hour 
SUPERHETERODYNE RADIO, highly selective, built-in 
antenna 
TRU-TRACKING PHONO ARM, Astatic L70 Cartridge 
SYNCHRONIZED TIMMING METER indexes all recordings 
TWO-WAY AUTOMATIC SHUT-OFF prevents wire 
tangle, breakage 
ONE TIME ERASURE absolutely guaranteed 

NEW COMPACT, FIDELITY WIRE RECORDER 

No other wire recorder in this price range has the 
high fidelity, tonal beauty and features found in this 
precision built instrument. Engineered to give long 
trouble -free operation. An unbeatable profit item. 

All Pentron Recorders are fully covered by 
Product Liability Insurance. 

FULL HOUR'S RECORDING or playing ... continuously 
SYNCHRONIZED TIMING METER indexes all recordings 
TWO-WAY AUTOMATIC SHUT-OFF prevents wire 
tangle, breakage 
PUBLIC ADDRESS SYSTEM, medium gain 
ONE TIME ERASURE absolutely guaranteed 
FREQUENCY RANGE, 75 to 7500 cycles, hum and 
flutter free 

FREE! TESTED DEALER MERCHANDISING AND SALES 

AIDS BUILD MORE TRAFFIC AND PROFITS FOR YOU! 

PENTRON 

TAPE RECORDER 

RADIO PHONOG 

PENTRON 
lr;t ,nnir 

WIRE RECORDER 

See us at the Radio 
Parts Show Booth 34 

Rooms 535A, 536A 
Stevens Hotel 

A Few Distributorships still available, write to PENTRON Slightly big 

LIST 

$179.50* 
COMPLETE 

Motel No. T549 

List 

$199.50* 
COMPLETE 

Model No.W748 

List 

$149.50* 
COMPLETE 

N odel No.W449 

er west of Rockiss 

THE PENTRON CORPORATION 611 W. DIVISION ST. CHICAGO 10, ILL. Export Agents-Scheel International, Inc. 
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11 . .. I .. 

WRITE OR WIRE 

YOUR NEAREST PENTRON 

DISTRIBUTOR NOW! 

CALIFORNIA 
Fresno-Kierulff and Co. 
Inglewood-Acorn Radio Supply 
Long Beach-Fred S. Dean 
Los Angeles-Figart's Radio Supply Co. 
Los Angeles-Kierulff and Co. 
Los Angeles-Radio Products Sales 
Oakland-Electric Supply Co. 
Oakland-E. C. Wenger Co. 
San Francisco-Pacific Wholesale Co. 
San Jose-Frank Quement Inc. 

CONNECTICUT 
Hartford-Hatry and Young Inc. 

FLORIDA 
Sarasota-Morley Radio Co. 
St. Petersburg-Cooper Radio Co. 
West Palm Beach-Goddard Distributors Inc. 

ILLINOIS 
Chicago-Allied Radio Corp. (Dealer Div.) 
Peoria-S & S Distributors 

INDIANA 
Evansville-Ohio Valley Sound Service 
Indianapolis-Kiefer-Stewart Co. 
Indianapolis-Van Sickle Radio Supply Co. 
Ft. Wayne-Wire Recorder Sales & Service 

IOWA 
Cedar Rapids-Webster Engineering Co. 
Davenport-Midwest-Timmermann and Co. 
Waterloo-Farnsworth Radio & Television 

KANSAS 
Wichita-Excel Distributors 

MARYLAND. 
Baltimore-Wholesale Radio Part 

MASSACHUSETTS 
Boston-The Louis M. Herman Co. 
Newton-The L. Charlton Greene Co. 

MICHIGAN 
Detroit-The True Recorder Co. 
Kalamazoo-Electronic Equipment Co. 
Lansing-Capital Film Service 
Muskegon-Fitzpatrick Electric Supply Co. 

MINNESOTA 
Minneapolis-American Typewriter Co. 

MISSOURI 
St. Louis-Hollander and Co., Inc. 
St. Louis--Recordit Distributing Co. 

NEW JERSEY 
Newark-Aaron Lippman and Co. 

NEW YORK 
Buffalo-Dymac, Inc. 
New York-Malverne Distributors, Inc. 

OHIO 
Columbus-Whitehead Radio Co. 
Youngstown-Radio Parts Co. 

OKLAHOMA 
Oklahoma City-Radio Supply Inc. 

PENNSYLVANIA 
Johnstown-Cambria Equipment Co. 
Philadelphia-Radio Electric Service Co. 
Pittsburgh-Radio Parts Co. 

SOUTH CAROLINA 
Spartanburg-McElhenney Radio Supply House 

TENNESSEE 
Nashville-Radio and Appliance Corp. 

TEXAS 
Austin-Standard Radio Supply Inc. 
Corpus Christi-Wicks-De Vilbiss Co. 
Dallas-Crabtree's Wholesale Radio 
Dallas-Southwest Radio Supply 
Fort Worth-Clifford-Herring Sound Eqpt. Co. 
Houston-Sterling Radio Products Co. 
San Antonio-South Texas Radio Supply Inc. 

WASHINGTON 
Seattle-Radio, Television & Appliance Inc. 
Spokane-Inland Sales Inc. 

WISCONSIN 
Milwaukee-Continental Engineering Co. 
Washington, D.C.-Electronic Wholesalers, Inc. 

RECORDERS OF PROVEN MERIT 

Names in the News 
Waring Products Corporation, 

through J. P. Mcllhenny, vice-president 
in charge of sales, announces the appoint- 
ment of its own salesforce in metropolitan 
and upstate New York and northern 
New Jersey. Waring Blendors and 
Waring steam irons will be handled by 
D. F. Natter in upstate New York and by 
C. M. Lynge, Jr. and B. F. Innes in 
the metropolitan area and New Jersey. 

Creation of a marketing division to con- 
solidate all sales, advertising and pro- 
motional activities of the Coleman Co., 
Inc., has been announced by Sheldon 
Coleman, executive vice-president and gen- 
eral manager. The division will be headed 
by R. W. Carney. 

Announcement has been made by John 
M. Olin, president of Olin Industries, 
Inc., East Alton, Ill., of the appoint- 
ment of W. C. Schade as manager of 
product divisions for the company. The 
announcement marks a further advance 
in the development of a product manage- 
ment form of organization for the com- 
pany. 

Robert R. Foster has been appointed a 
General Electric appliance sales rep- 
resentative in the Nashville office of the 
Company's southeastern district, accord- 
ing to J. M. Walker, district manager of 
appliance sales. 

Carl R. Busch has been appointed 
district sales engineer for the Westing- 
house Lamp Division's eastern district. 
The announcement was made by F. S. 
Kinsey, manager. 

Rodney M. Pollard has been appointed 
a General Electric appliance sales rep- 
resentative in the Seattle office of the 
Company's Pacific district, according to 
B. M. Tassie, district manager of ap- 
pliance sales. Mr. Pollard, who will 
represent GE heating devices and fans, 
attended the University of Texas, and 
was formerly with the General Electric 
Credit Corporation in San Francisco. 

C. W. Mills has been appointed sales 
promotion manager for the Northwestern 
district of the Westinghouse Electric 
Corporation, with offices in Chicago. 
He succeeds C. A Emery, who has re- 
signed to enter another line of business. 
The announcement was made by J. M. 
McKibbin, assistant to the vice-president 
in charge of advertising and sales pro- 
motion for the company. 

A. C. Sayland has been appointed 
chief engineer of the Motorola consult- 
ing service, with headquarters in Wash- 
ington, D. C., according to an announce- 
ment by Motorola, Inc., Chicago, 
manufacturers of radio and television 
equipment. 

R. J. White, a member of the Philco 
sales organization for 19 years, has been 
appointed manager of distribution of the 
Electromaster Division of the Corpo- 
ration in accordance with Philco's plans 
to sell electric ranges under the Electro - 
master name, it is announced by John 
M. Otter, vice-president and general sales 
manager of Philco. 

Cory Corporation of Chicago, manu- 
facturers of Corey coffee brewing equip- 
ment and home appliances and Fresh'nd- 

Aire electric fans, air circulators and 
humidifiers, has named E. J. Alexander, 
sales manager, commercial products. 

Appointment of three new regional 
sales managers, who will serve with two 
managers already holding similar positions 
to head up the Philco sales organization 
in the major geographical areas of the 
country, is announced by John M. Otter, 
vice-president and general manager of 
sales, Philco Corporation. Stuart A. 
Falk, east -central sales manager with 
headquarters in Cleveland, will handle the 
company's Allegheny and Eastern sales 
divisions. C. E. Lindstrom, new eastern 
sales manager with offices in New York 
City, will be responsible for Philco sales 
in the Atlantic, Capital and New England 
divisions. John E. Ramsey, southern sales 
manager in Atlanta, will supervise the 
company's Delta, Southern and Texas 
sales divisions. 

Four new Maytag regional managers 
have been assigned to sales territories east 
of the Mississippi. The new regional 
sales managers are Ted L. Rogers, with 
supervision of seven counties in and around 
Dayton, Ohio; E. F. (Jack) Glascoe, 
with twenty-nine counties in northwest 
North Carolina ; George Playford, who 
is supervising seven counties in central 
New Jersey ; and Vernon A. Bird, who 
takes over twelve counties in north central 
New York State. 

The appointment of L. S. Thees as gen- 
eral sales manager of the RCA Tube 
Department has been announced by L. 
W. Teegarden, vice-president in charge 
of technical products, RCA Victor Divi- 
sion, Radio Corporation of America. 

Herbert Stumpf has been appointed 
Coolerator district manager for Buffalo, 
New York, it is announced by William 
C. Conley, Jr., sales manager for The 
Coolerator Company of Duluth, Minn. 

Robert Hayter has been named sales 
manager for the Lyte Parts Company 
of Plainfield, New Jersey. The Lyte 
Company, manufactures TV -AM -FM 
antennas in plants in Plainfield and Du- 
buque, Ia. 

A. F. (Pete) Hellert has been named 
eastern division manager for National 
Union equipment manufacturer tube sales 
according to G. A. Bodem, vice-presi- 
dent in charge of sales. 

Following six months in the television 
and microwave engineering department of 
Raytheon Manufacturing Company, 
Waltham, Mass., William E. Neill has 
been appointed sales engineer of the de- 
partment. 

D. H. Cogan, president of Air King 
Products Company, Inc., announces the 
appointment of the Joseph Katz Com- 
pany to handle all advertising and pro- 
motion for Air King Television sets, 
radio receivers and wire recorders. 

Jack Edwards, who has managed Gen- 
eral Mills' Home Appliances in the 
Midwestern district with offices in St. 
Louis, has been named manager of the 
central district with offices in Chicago. 
J. D. Peoples was named to head the 
St. Louis office. The changes were an- 
nounced by R. P. Kelley, sales manager 
for home appliances. 
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19" high closed; base measures 3543" in 
diameter. Price with 8 feet of 300 ohm lead 
is $6.95 retail. Insuline Corp. of America, 
3602 35th Ave., Long Island City 1, N. Y.- 
RADIO & TELEVISION RETAILING. 

TV ANTENNAS, ACCESSORIES 

Towers TV -FM MAST 
This is a tubular, alloy -steel mast with 

a universal mount to which any type of 
antenna can be mounted. Mast is five feet 
long and can be built to any height with 
Towers five-foot, telescoping extensions. 
Each mast is furnished with guy -wire ring, 
eleven -inch base, and antenna mounting 
block. Mast and extensions are furnished 
in either 1" orl r/º" diameters. Towers 
Corp., 3332 E. 55th St., Cleveland 4, Ohio.- 
RADIO & TELEVISION RETAILING. 

Vee-D-X CHIMNEY MOUNT 
The chimney and vent pipe antenna 

mount fits inside the chimney or vent 
pipe. Maker claims the mount fits into any 
opening from 4 to 22 inches regardless of 
shape, and accommodates masts of 1, 11/2 
and 11/4 inch diameter. Unit lists for $7.50. 
La Pointe-Plascomold Corp., Unionville, 
Conn.-RADIO & TELEVISION RETAILING. 

G -C TV ANTENNA BRACKETS 
Model 8000 is a universal hinged mast 

bracket which permits antenna to be as- 
sembled in downward position and then 
swung up. 8001 Chimney mount utilizes 
brackets which can be spread to any 
width desired. These brackets can also be 
mounted on gables, corners, or flat sur- 
faces. Both types will hold masts up to 
1% inches in diameter, and list price on 
either is $7.50. General Cement Mfg. Co., 
919 Taylor Ave., Rockford, Ill.-RADIO & 

TELEVISION RETAILING. 

Metalace ANTENNA MOUNT 
Model CMA is a two-piece chimney type 

antenna mount designed to allow any 
space between mast brackets. Unit is pre - 
assembled, with a turnbuckle and 12 feet 
of strapping provided with each of the 
two mounts. Masts s to 21/4 inches can 
be accomodated. List is $4.75 per set. 
Metalace Corp., 2101 Grand Concourse, 
New York 53, N. Y.-RADIO & TELEVISION 
RETAILING. 

Insuline INDOOR TV ANTENNA 
The "Wasp" is a new antenna with a 

swivel base intó which two adjustable, 
telescoping dipoles are set. It features ver- 
tical and horizontal orienting. It stands 

JFD INDOOR TV ANTENNA 
"Tele-Vee" is equipped with adjustable 

telescopic brass dipoles, and features a 
marblette base which is said to be tip - 

proof. Weighing under 11/2 pounds, Tele- 
Vee is supplied with 10 feet of 300 ohm 
line. JFD Manufacturing Co., Inc., 4117 
Ft. Hamilton Pkwy., Brooklyn 19, N. Y.- 
RADIO & TELEVISION RETAILING. 

Tricraft INDOOR TV ANTENNA 
Model 600 is designed for indoor TV 

operation and in appearance resembles a 
small cylinder or tube on a stand. An- 
tenna elements are concealed, and a switch 
is provided on the outside to tune in 
different channels. Weight is 3s pounds. 
Tricraft Products Co., 1535 N. Ashland 
Ave., Chicago, Illinois.-RADIO & TELE- 
VISION RETAILING. 

Visibeam INDOOR 
TV ANTENNA 

Model C "Panel" Visibeam antenna is an 
indoor type designed to appear like a tan 
leatherette panel, for better concealment or 
harmony with interior furnishings. Maker 
claims broad band response over both TV 
bands, with sharply directional character- 
istics. Retail price is $17.50. Burnett Serv- 
ice Co., 178 W. 168th St., New York 52, 
N. Y.-RADIO & TELEVISION RETAILING. 

t Delson TV WINDOW ANTENNA 
Jiffy-Tenna can be installed in a window, 

closet or similar space without tools. Tele- 
scoping trombone ends on the folded dipole 
can be adjusted for maximum response. 
When these ends are removed, the Jiffy- 
Tenna becomes a straight dipole with re- 
flector. List price is $16.75. Delson Mfg. 
Co., 126 11th Ave., New York 11, N. Y.- 
RADIO & TELEVISION RETAILING. 

Anchor INDOOR TV ANTENNA 
The Super-Tenna is an adjustable folded 

dipole antenna mounted on a base suitable 
for standing on a table or floor, and is 
designed for indoor TV reception. Maker 
claims impedance match to 300 ohms on all 
channels. List price is $8.95. Anchor Radio 
Corp., 2215 S. St. Louis Ave., Chicago 23, 
Illinois.-RADIO & TELEVISION RETAIL- 
ING. 

Snyder PORTABLE 
TV ANTENNA 

Model PTV, Tele -Port aerial consists of 
telescopic straight dipoles on an iron base 
and is designed to be placed on the tele- 
vision set or anywhere in the room. Orienta- 
tion is provided by rotating the antenna on 
its base. Snyder Mfg. Co., 22nd and On- 
tario Sts., Phila. 40, Pa.-RADIO & TELE- 
VISION RETAILING. 

Flextron INDOOR TV ANTENNA 
Of novel design, this new indoor antenna 

features small size and easy orientation 
for TV reception without a roof antenna. 
Fifteen inches high, the indoor antenna has 

aluminum rods with a brown base. List 
price is $9.95. Electro -Steel Products, Inc., 
112-114 N. Seventh St., Phila., 6, Pa.- 
RADIO & TELEVISION RETAILING. 

Gyro INDOOR TV ANTENNA 
Gyro-Tenna type V-1 consists of two ex- 

tendable dipole elements mounted on a 
plastic base. Each element may be raised 
or lowered and the entire antenna may be 
rotated. V-1 is designed to cover all TV 
and FM channels. List price is $5.95. Pub- 
lic Operating Corp., 100 W. 42nd St., New 
York, N. Y.-RADIO & TELEVISION RE- 
TAILING. 

Jerrold INDOOR TV ANTENNA 
The Jerrold In-tenna combines an ad- 

justable dipole with a TV preamplifier, 
combining boost, tuning, and orientation in 
one unit. The In-tenna was designed for 
apartment installations where an outdoor 
antenna cannot be erected. Retail price 
is $42.50. Jerrold Electronics Corp., 121 N. 
Broad St., Philadelphia, Penna.-RADIO & 

TELEVISION RETAILING. 
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"Factory -Authorized Facts 

At My Fingertips" 
"Remember that old song, 'Every 
Little Movement Has A Meaning All 

It's Own'? Well, same thing applies 
to radios. Every make has a problem 
all its own, and I find the solution 
to the problem in Rider Manuals. At 
my fingertips are the Factory -Data 
about each model. I don't have to 
guess, I don't have to experiment 
...I know. And that knowledge 
means money to me." 

Says Mr. Leroy W. Rodde 
President and Gen. Manager 

TELE-TRONICS, IINC. 

2440 Devon Ave., Chicago, Ill. 

VOLUMES 

RIDER 

&eRIDER MANUALS 
Supply ALL the AUTHENTIC, OFFICIAL, RELIABLE Servicing Data 

Direct From the Manufacturerse..AM-FM-TV - and Allied Equipment 

Available Now! VOLUME 

2036 Pages PLUS "How It Works" 

Book and Cumulative 
XVIII Index. 

MES 

XVI, XVII, 80 

Books, Complete .............. $19 . factory -data covering 
modelAuthentic chassis of Areco d 
models and end 

and 

FM receivers than 100 wat 
of more date to 

changers up to 
manufacturers, 1949. Exclusive RIDER ,E 

)o matix" give break- 
Sof hard -to -trace multi- 

bands receivers, 
showing circuit 

wiring of each bond. 

RIDER 
Now Available! 

MANUAL -VOLUME 
TELEVISION 

M 

2000 Pages PLUS Cumulative 

Index Covering TV Volumes 
1 $1800 

and2 ........................ 

AUTHENTIC, 
OFFICIAL 

Service 
Data 

on Complete 
Receivers 

and Kits and 

from the service rde- 

partments 

direct TV manufacturers. Boosters of 57 and giant . 
Double, 

triple spreads square 
pagese that unfold 

to 4440 
forme wave s, _. 

schematics, 

Teel patterns, adjustment 
of 

voltages, 
alignment 

tables. 
schematics, late 
traps. comp 

Parts list. 

IMPORTANT NOTEI Are you receiving your copy of 

"Successful Servicing"? It's Rider's own publication of 

interest to every Serviceman. Send your name and address, 

and we'll put you on our list, FREE of charge. 

NOTE: The Mallory Radio Service Encyclopedia, 6th edition, makes reference to only one source of radio receiver schematics-Rider Manuals. 

ANOTHER NOTE: The C -D Capacitor Manual for Radio Servicing, 1948 edition No. 4, makes reference to only one source of receiver schematics-Rider Manuals. 

For 18 years, RIDER MANUALS have been the ONE and ONLY dependable 

source of data to help servicemen solve any problem on any make or 

model of radio in existence. That's because RIDER MANUALS incorporate 

ALL, and we did say ALL, the AUTHENTIC, OFFICIAL data as put out by 

the manufacturers themselves. For example, in TV MANUAL VOLUME 2, we 

show seven different chassis for the same model number. Only RIDER 

MANUALS offer you such scope, such a wealth of information, and in 

such easily -followed form. 

RIDER MANUALS 
Vol. XVIII 2032 Pages $19.80 Vol. XI 1652 Pages $16.50 

Vol. XVII 1648 Pages $16.50 Vol. X 1664 Pages $16.50 

Vol. XVI 768 Pages $ 8.40 Vol. IX 1672 Pages $16.50 

Vol. XV 2000 Pages $19.80 
Vol. VIII 1650 Pages $16.50 
Vol. VII 1600 Pages $16.50 

1240 Pages $12.50 Vol. XIV 1376 Pages $16.50 Vol. VI 

Vol. XIII 1672 Pages $16.50 Abridged Manual 

Vol. XII 1648 Pages $16.50 Vol. I -V 2000 Pages $19.80 

Rider Television Manual, Vol. 1 (Incl. HOW IT WORKS and INDEX) $18.00 

Rider Television Manual, Vol. 2 (Incl. HOW IT WORKS and INDEX) $18.00 

RIDER PA MANUAL 
The first industry -wide public address equipment Manual, covering am- 

plifier production of 147 manufacturers from 1938 to 1948. 2024 Pages 

PLUS "How It Works" Book. $1800 Complete 

Your Jobber Carries a Full Line of RIDER MANUALS 

RIDER MANUALS mean SUCCESSFUL SERVICING 

JOHN F. RIDER, PUBLISHER, Inc., 480 Canal St., New York 13, N.Y. 

Export Agent: Rocke International Corp., 13 East 40th Street, N. Y. C., Cables, ARLAB 
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NEW SERVICE AIDS 

RCA DIODE PROBE 
The twin -diode probe (WG -275) is now 

available for use with the Master Volt- 
Ohmyst (WV -95A) to make that instrument 

useful for high frequency measurements. 
The probe has a flat response from 30 cps 
to 250 mc., reading sine wave voltages in 
RMS values. RCA Tube Dept., Harrison, 
N. J.-RADIO & TELEVISION RETAILING. 

Ideal SOLDERING TOOL 
Thermo -Grip soldering tools operate on a resistance heating principle in which 

touching the work with the tool completes 
the power circuit and causes the part touched to heat almost instantly. Attach- 
ments for handling work include a "pliers" 
for holding lugs, terminals and the like, and a "pencil" attachment for spot soldering. 
The line includes 80, 450, 1000, and 2500 watt tools. Ideal Industries, Sycamore, Il11- nois.-RADIO & TELEVISION RETAILING. 

Hexacon SOLDERING IRON 
Designed for heavy duty work, this iron is powered at 700 watts, with a replace- able 1% inch diameter screw type tip. Operates on any cycle, AC or DC current, furnished for either 110 or 220 volts. List on model 700 is $27.00. Hexacon Electric 

Co., 195 W. Clay Ave., Roselle Park, N. J. -RADIO & TELEVISION RETAILING. 

Multicore ERSIN FLUX 
Ersin flux is a white resin flux for which the maker claims high resistance to corrosion as well as increased speed of soldering. In liquid form, Ersin flux comes 

in 1 gallon containers, packaged 6 to a carton at $4.00 gallon, and in 5 gallon 
drums at $3.50 gallon. For further details, 
write to British Industries Corp., 315 Broad- way, New York, N. Y.-RADIO & TELE- 
VISION RETAILING. 

Electro -Voice MIKE STAND 
Model 426 microphone desk stand fea- 

tures a newly developed shock mount to 
prevent reproduction of external shocks 
and vibration. Adapter is provided to fit 
all %-27 thread microphones. List is $20.00. 
Electra -Voice, Inc., Buchanan, Mich. - 
RADIO & TELEVISION RETAILING. 

Super -Tool MASONRY DRILLS 
A complete line of spiral -fluted, carbide - 

tipped masonry drills is available in sizes 
from t/ to 11/2 inches in diameter, and up 
to 20 inches in length. Adaptable for all 

types of work which involve drilling holes 
in brick, stone, marble, tile or slate, these 
drills will be useful for the installation of 
TV antennas on chimneys, walls, etc. Super 
Tool Co., 21650 Hoover Road, Detroit 13, 
Mich.-RADIO & TELEVISION RETAILING. 

Hamer -Dril DRILL ADAPTER 
For drilling in tile, brick, cement and 

stone, Hamer -Dril converts any 1/4 -inch 
chuck electric drill to a power hammer. 

A combination of percussion and rotation 
is provided to facilitate masonry drilling. 
Hamer -Dril, Box 158, Planetarium Station, 
New York 24, N. Y.-RADIO & TELEVISION 
RETAILING. 

Mueller TV STANDOFF 
Tenna-Clampipe is a standoff insulator 

for TV and FM downleads that clamps onto 
the antenna mast or similar support. It is 
an assembly consisting of a ground clamp 
and a screw -eye with a plastic, insulating 
grommet. There are two types, one for 
twin -lead and one for coax type round 
cable. Usable on any rigid object up to 
1% inches in diameter or thickness, Tenna 
Clampipe can be clamped on cellar pipes, 
I -beams, etc., as well as masts. Mueller 
Electric Co., 1583 East 31st St., Cleveland 
14, Ohio.-RADIO & TELEVISION RETAIL- 
ING. 

Sylvania MULTIPLIER PROBE 
When used in place of the standard 

Polymeter low -voltage probe, the new DC 
voltage multiplier extends measurements 
to 10,000 volts by multiplying each of the 
present DC voltage ranges by 10. Unit is 
provided with 48 -inch plug-in flexible lead. 
Sylvania Electric Products, Inc., 500 Fifth 
Ave., New York 18, N. Y.-RADIO & TELE- 
VISION RETAILING. 

Roto -Power POW'R-HAM'R 
Pow'r ham'r is an adaptor tool which con- 

verts an electric drill into a hammer for 
drilling into cement, stone, brick, tile, etc. 
It is provided with two holders to fit 10 
sizes of Rawlplug drill bits, Anchor drill 
bits, and others from No. 6 woodscrews to 
%". Price is $9.50 net. Roto -Power Corp., 
283 Greene Ave., Brooklyn 5, N. Y.-RADIO 
& TELEVISION RETAILING. 

Duo -Fast TWINEX STAPLER 
This automatic gun tacker for tacking 

down 300 -ohm TV transmission line is 
equipped with a special guide to make 
certain the staple is driven exactly in the 

center of the cable. By removing the special 
guide, the tacker can be used for other 
jobs. Fastener Corp., 860-902 Fletther St., 
Chicago 14, Ill.-RADIO & 'TELEVISIION 
RETAILING. 

Heller UNIVERSAL 
SCREW STARTER 

The screw -starter is designed to grip the 
screw head as you start the screw in 
close places beyond the reach of hand 
or instrument. Effective on slotted, Phillips, 
and all special screw heads. Universal 
screw starters are made in 3 lengths: 5", 
8", 11", medium and light dual bits, insu- 
lated and plain shafts. George P. Heller 
Co., 2019 Grand Ave., Kansas City 8, 
Missouri.-RADIO & TELEVISION RETAIL- 
ING. 

Custom Craft TEST -AID 
This test instrument permits substitution 

of 11 different resistance values and 11 
different capacitance values in the receiver 
under test while in operation. In addition, 
provision is made for condenser leakage 
tests, continuity checks, and approximate 
measurement of resistance and capacitance 
values. List price is $15.95. Custom Craft 
Mfg. Co., 256 E. 98th St., Brooklyn 12, N. Y. 
-RADIO & TELEVISION RETAILING 
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Here's what 
radio men 
say about 

sAHI 
ymt.") 

1.640Pc[04 010140 

0 PP 

RADIO AND TELEVISION SERVICE 
EXPERT SERVICE ON ALL MAKES 

105021 w2E. "150 

Lox ANOEL[e. CAL. 

Advertising Department 
Sylvania Electric Products Inc. 
Emporium, Pe. 

Gentlemen: 

SCURLOCII'S RADIO SHOP 
ELECTRICAL APPLIANCES -- HARDWARE 

EVERYTHING PERTAINING TO RADIO 

SUMITON, ALABAMA 

September 18, 1918 

Advertising Department 
Sylvania Electric Products Inc. 
Emporium, Pa. 

Gentlemen: 

In 1937 when we started our radio repair business, 
we used personal postal cards to get our name before our pros- 
pective customers. For a beginner, this kind of advertising 
seemed a little more then we could pay, although it did won- 
ders for our business. 

We are happy that the service industry has a great 
company behind us with national advertising and personal pos- 
tal cards. During your first co-ordinated advertising campaign 
we bought 1200 cards and Mailed them to our customers accord- 

ing to Sylvania'e specifications. The results were so effective 
that we are going to use the campaign again. We want to see 

if the campaign is really responsible for the extra business 
we are enjoying. 

The "funny cards", as our customers call them, are 
even responsible for payment of some of our past due accounts. 

Our radio sales are up. We are making allowance for old radios 
which our customers get out for us to repair after receiving 

our atomic reminder card. 

We want to personally thank Sylvania for taking an 

interest in us and giving us this low cost, yet effective, 

advertising. 

November 1, 1948 

I would like this opportunity to tell you how much the Syl- 
vania co-ordinated advertising campaign has helped my business. 

Although I have used direct mail postal cards in the past for 
soliciting new business, the tie-in with national advertising offered 
in the Sylvania campaign was responsible for an extraordinary return. 
The response I have had from your campaign has been truly amazing. 

As an example, I mailed 1000 postal cards in May at a cost to 
me of $10.00. To date this investment has brought v return of $352.19. 
During June, July and August I mailed another 1000 cards each month at 
a total cost of $30.00. To date the return from this investment has 
amounted to $760.46. 

You will note that for a total investment of $40.00 I have, 
to date, enjoyed an increase in business amounting to 41,112.65 -- all 
from new customers. I can safely say that there is still more business 
to come from these cards in future months. 

I mailed another 1000 cards to my prospect list of 12,964 
names during October and November. I also expect to mail another 1000 
cards during December. 

Speaking for myself, I would certainly like to see this cam- 
paign become a regular 'shot in the arm' at least twice a year. It will 
do much to help business in the spring and early fall when business is 
usually slow. 

Many thanks and best wishes. 

4, 05150,1M 5002 ..SIO Oils - w1 1111 ,515 I11. - 55+11.1 101 Serierr/Q.. SII 511115 ,01111 

Very truly yours 

MIKE'S SERVICE 

///.. By "iß..7 4 /(xeres.aelre 
Miohael/Yfemnan 

r 

Like these service dealers you 
can increase your business 
Sylvania's May, June, July and August campaigns 
are ready for you. Here's what you receive: 
4 Postal Card Mailings-one for each month. 
4 Window Displays-one for each month. 
4 Window Streamers-one for each month. 
8 Newspaper Ad Mats-two for each month. 
Radio Spot Announcements-several for each month. 

Send for full details now! Remember, you pay 
only the postage on the government postal cards 
you mail. Sylvania supplies everything else free! 

SYLVANIA 
ELECTRIC 
RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES; FLUORESCENT 

LAMPS, FIXTURES, WIRING DEVICES; PHOTOLAMPS; LIGHT BULBS 

Sylvania Electric Products Inc. 
Advertising Department, R-2104 
Emporium, Pa. 

Gentlemen: Send full information on your May, June, July and 
August Service Dealer Campaigns. 

Name 

Company 

Address 

City 7one 

State 
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Type 925 Hi -Lo 
Band An- 
tenna. 
Covers 13 TY 
channels. Inde- 

pendent orienta- 
tion for each sec- 
tion. Fea'ures 
JIFFY -RIG set up. 
Alf - aluminum 
construction. 

Type 960 
Super 
High -Gain 
Low Frequen- 
cy Antenna. 
Covers chan- 
nels 2-6. 

Peaked at any 
low - channel. 
JIFFY -RIG as- 
sembly saves 
ere_tion time. 15' 
Aluminum mast. 

Years of antenna engineer- 
ing and c raftsmansüp are 
reflected in TACO products. 
That's the "something extra" 

the superlative T i suits -- the best in television pies' -TACOVISEQN, for 
short 
Ask our jobber to 
show you the TACO 
Idt that best ° Hits your nee 

Type S10 
High -Low 
Band Antenna. 
Single labe 

a 
characteristic!. Features 
JIFFY -RIG assembly. Stack- 
ing adapters available. 
Aluminum mast. 

Type 444 
E:tra-High- 

Fl; Gain High- 
+jl Frequency 

Adapter. 
Channels 7- 
13 . Used 
alone in high 
-frequency 

areas.trtfacfies mechani- 
cally and electrically to 
any 30G-ohra cnterna. 

IEAC ®RADIO 
& ELECTRONIC 

EQUIPMENT 

TECHNICAL APPLIANCE CORP 

SHERBURNE, N. Y. 

IN CANADA: STROMBERG-CARLSON CO., LTD., TORONTO 4, ONT. 

Televista TABLE MODEL 
3 -gang, super -heterodyne, full size table 

model radio which will retail at $29.63. 
Televista "Sky Ranger" is built to a sen- 
sitivity of better than 15 micro -volts on 
antenna. Thic makes the "Sky Ranger" 
ideal for city areas where reception is 
generally noisy and particularly fine for 
that 50% of the nation (rural areas) in 
lower signal strength regions. The "Sky 
Ranger" is a super -heterodyne 6 -tube set, 
including rectifier. Televista Corporation 
of America, 114 East 16 St., New York City 
3.-RADIO & TELEVISION RETAILING. 

Emerson TELEVISION SET 

Model 618 is the first 12 -inch tube TV 
set made by Emerson, giving a picture 
approximately 75 square inches in area. 
The set is a console with FM -AM radio and 
phonograph and retails at $529.50. Emer- 
son Radio and Phonograph Corp., 111 8th 
Ave., New York, N. Y.-RADIO & TELE- 
VISION RETAILING. 

Auditorium PROJECTION 
TV SET 

A 20 by 26 inch picture is provided on 
this projection TV receiver, housed in a 
cabinet suitable for commercial installa- 
tions. Set features a Dumont Imputuner, 
Bausch and Lomb projection lens and 
Eastman Kodak viewing screen, and is 
similar to the Television Assembly Co., 
P-520, made by a subsidiary company. 
Snaider Television Corp., 540 Bushwick 
Ave., Brooklyn, N. Y.-RADIO & TELE- 
VISION RETAILING. 

RCA PICTURE MAGNIFIER 
Type 205PI television picture magnifier 

designed for smaller television receivers en- 
larges the images on sets with 7 -inch tubes 
to approximate equivalent in size of those 
received on 12 -inch tube. Oil -filled plastic 
lens is $24.95, complete with mounting 
brackets. Masked picture space measures 
8 x 11 inches. RCA Tube Department, Har- 
rison, N. J.-RADIO & TELEVISION RE- 
TAILING 

UST TV-RADIO CONSOLETTE 
New model to list at $625. features a 15 - 

inch television set plus FM radio. The 
floor -model type cabinet eliminates the 

necessity for a table. The picture tube is 
a flat -faced type which permits large view- 
ing area. United States Television Corp., 
3 West 61 Street, New York 23, N. Y.- 
RADIO & TELEVISION RETAILING. 
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MODEL VR -11 "THREE -SIXTY" HYPEX 
(above) 15 WATTS; 28t) CPS CUT-OFF. 

MODEL VR -241 "THREE -SIXTY" HYPEX 
(at right) 25 WATTS; 140 CPS CUT-OFF. 

TWO new Hypex* Projectors-designed for 360 - 

degree sound dispersal-are now available. With 
sound distributed horizontally in all directions, these new 
models are intended for installations where coverage of rela- 
tively large areas and suspension from the ceiling are desired. 
Like all Hypex Projectors, these radial units incorporate the 
famous Hypex formula t which results in improved acoustic 
performance. 

By the addition of the two radials to the four previously 
announced Hypex un. is illustrated below, the Hypex line 
now includes a model for every "sound" need, indoors or out- 
doors. 

JENSEN MANUFACTURING COMPANY 
Division of the Muter Company 

6633 SOUTH LARAMIE AVENUE, CHICAGO 38, ILLINOIS In Canada: COPPER WIRE PRODUCTS, LTD., 351 CARLAW AVENUE, TORONTO 

MODEL VH-24 HYPEX 
25 WATTS; 110 CPS CUT-OFF 

MODEL VH-20 HYPEX 
25 WATTS; 140 CPS CUT-OFF 

*Trade Mark Registered {Patent 2,338,262 

Write for Data Sheet 143 

MODEL VH-15 HYPEX 
15 WATTS; 180 CPS CUT-OFF 

MODEL VH-91 HYPEX 
15 WATTS; 300 CPS CUT-OFF 
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Robert M. Oliver 

Lost Na 

TONE -ARM 
CARTRIDGE 

RICHER 

RECORD FULL BAss 

LONGER 
RED 

RD LIFE 

ILSEE 

t, 
LESS SURFACE 

NOLIF 
LIFE NEE 

REREREA TO INSTALL 

LA`E YaGR TONE - 
CARTRIDGE 

With only 3 basic 
models in the HANDY 
TORQUE -DRIVE SALES and SERVICE 
KIT, you can immediately replace any one of over 
150 standard type pickup cartridges in common use. There's no 
special trip to make to your supplier for a cartridge ... there's no lost time, 
no lost sale! You make a quick profit ... you make your customer happy ... 
and you actually give him a superior cartridge! Ask your E -V Distributor or 
send for Bulletins 141-142. (New Model L14 Microgroove Crystal Cartridge also available) 
E -V Pot. Pent. Loosed ur i -r 8r rh Patens 

ELECTRO -VOICE, INC. 
BUCHANAN, MICHIGAN 

Export: 13 E. 40th St., 
New York 16, U.S.A. 

Cables: Arlab 

IT PAYS TO REPLACE WITH 

gerreirefiCS 

Mr. Oliver's appointment to the newly created 
position of general merchandise manager of the Traffic Appliance Division of Landers, Frary Cr 
Clark was announced by Bret C. Neece, vice- 
president of the company. Mr. Oliver formerly 
was vice-president in charge of soles of the 
Proctor Electric Company. 

Hytron Issues Guide 
Hytron Radio & Electronics Corp., 

Salem, Mass., announces that the third 
edition of the Hytron Reference Guide 
for Miniature Electron Tubes is avail- 
able at Hytron jobbers, or directly from 
the company, free of charge. This latest 
edition contains 91 types, 19 of them 
new; contains pertinent characteristics, 
data and basing diagrams for all minia- 
tures announced to date, regardless of 
make. 

Service Sections Moved 
The Coolerator Co., Duluth, Minn., 

has announced the transfer of its serv- 
ice departments from the factory to new 
quarters at 526 South Lake Ave. Na- 
tional service department general offices 
as well as parts and repair divisions will 
139 moved to the new location. 

Hotpoint Dishwasher 

Attractive Mrs. Helen Olson tries out the new 
automatic electric Hotpoint dishwasher that was 
awarded on a radio program for the Chicago 
Heart Association. 
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New Service 
Components 

Perfection LOUDSPEAKER 
This 2 -inch PM speaker is said to have 

low frequency response down to 240 
cycles, affording more tonal balance than 
is usually available with such a small 
cone. Different magnet weights and pot 
structures are available to suit special 
situations. Perfection Electric Co., 829 
South State St., Chicago 5, Ill.-RADIO & 
TELEVISION RETAILING. 

Permoflux REPLACEMENT 
SPEAKERS 

Four new models have been added to the 
Permoflux line of replacement speakers for 
TV sets. These new models are 4 x 6, 5" 
and 6", with 62 ohm field and 4 ohm voice 
coil and a 4 x 6 with 100 ohm field and 
4 ohm voice coil. The addition of these 
new models means that Permoflux now has 
replacement speakers for 90% of the TV 
sets now in the field. Permoflux Corp., 
4900 W. Grand Ave., Chicago 39, Illinois.- 
RADIO & TELEVISION RETAILING. 

UTC ADAPTOR TRANSFORMER 
The MA -1 Adapto is a new input trans- 

former for matching low impedance mikes, 
pickups, etc., to high impedance circuits. 
The unit matches any source from 50 to 500 
ohms impedance to grid. A standard jack 
receptacle for input and jack plug for out- 
put are provided to simplify installation. 
Stated fidelity of the unit is 50-10,000 cycles. 
For additional information write United 
Transformer Co., 150 Varick St., New York 
13, N. Y.-RADIO & TELEVISION RETAIL- 

ING. 

Telex HEADSET 
Twinset is a twin -receiver headset weigh- 

ing 1.6 ounces which can be adjusted to fit 
any size or shape head. Pressure and 
chafing of the ear is eliminated because 
of styling of the receivers. A single -cord 
connection replaces the Y -cord formerly 
used in such devices. Telex Inc., Telex 
Park, Minneapolis 1, Minn.-RADIO & 
TELEVISION RETAILING. 

Cima RESISTORS 
A complete line of power wire -wound 

resistors of vitreous enamel construction is available in a variety of types, including 
adjustable tap, fixed tapped, ribbon -wound, 
cartridge type, etc. Full specifications for 
different types and sizes may be had in 
4 -page folder 'tby writing Cima Corp., 91 
Boylston St., Jamaica Plain 30, Masa.- 
RADIO & TELEVISION RETAILING. 

Chicago ISOLATION 
TRANSFORMERS 

Three isolation transformers, with 50, 150, and 250 VA capacities are now available, 
suitable for adjusting high or low line 
voltages, and for eliminating shock hazard 
associated with AC -DC equipment. Com- 
plete description and prices may be had 
from Chicago Transformer Division, Essex 
Wire Corp., 3501 W. Addison St., Chicago 
1E, Ill.-RADIO & TELEVISION RETAILING. 

,eL 
Ì¡/GC.GW ,"' 

FOR BETTER TV & 

VEE-D-X HAS AN 

ANTENNA FOR EVERY NEED 

SUPER RD-13-The champ- 
ion of all antennas. 
Holds every record for 
long distance reception. 
A four bay, full wave, 
thirty-two element stack 
ed array. 

SECTIONA TOWER - 
10' and 20' sections for 
mounting antennas up to 
140'. Sections shipped 
assembled and painted. 
Fast low cast erection on 
ground or roof. 

SKY MONITOR DGA12 - For outstanding results 
in near fringe and pri- 
mary areas. Broad band 
antenna with tunable 
Q section, Extremely flat 
response. Low in cost. 

CHIMNEY MOUNT - The 
finest chimney mount 
available. Fits any open- 
ing - round, square or 
rectangular from 4" to 
22" for 1", It/é', and 
11/4" masts. 

JUNIOR JR -13 - A fine 
performer, yet moderately 
priced. Two bay, full 
wave, sixteen element 
stacked array, adequate 
for most fringe areas. 

LIGHT WEIGHT MAST - 
Nothing fine - or faster 
to install. Sturdy mag- 
nesium mast in 12' or 
20' lengths. Rotates with 
guy cables installed. 

CHAMPION RDH-A six- 
teen element full wave, 
four bay, stacked array, 
cut especially for any 
one of channels 7 to 13. 
Outperforms any other 
high channel antenna. 

Antennas, Masts, Towers 
Chimney, Vent Pipe and all Angle Mounts 

Guy Cable, Guy Rings and Collars 
Turnbuckles, Thimbles, Cable Clamps 

Lightning Arresters 
Transmission Line 

i 

FM INSTALLATIONS 

THE NEW 

YAGI 
sensational low cost, 

high gain antenna 

The new VEE-D-X, RDY 

Series, a four element 

beam cut for each partic- 
ular channel. Here is an 

antenna which is the most 

sensational single channel 

performer yet to be man- 

ufactured. VEE-D-X en- 

gineers have attained as- 

tonishing results in pro- 

ducing an array combin- 

ing every desirable char- 

acteristic necessary for 
optimum performance. 

z 

4 LaPOINTE-PLASCOMOLD CORP., Unionville, Conn., 

Gentlemen: Send me new literature and prices on the 
complete line of VEE-D-X television accessories. 

LIGHTNING ARRESTER - 
No need to cut transmis- g Nome .............. 
sion lines. Does not dis- 
turb impedance match, Company..... 
High di -electric, low loss. 

VEE-D-X means video distance 
Street 

City_ Zone.. State.. 
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Naturally 
the news is spreading 
like wildfire 

NN Loe' 
,V 

9Y 
-Pre' 

IS NOT JUST 
ANOTHER BOOSTER 

It's a thoroughly engineered and beauti- 
fully styled product 
Read this unsolicited 
statement by an independent service engineer 

It does have more USEABLE gain than any 
other "booster" I have seen, yie;ding snow -free 
pictures under the most difficult conditions. 

Johnson & Elliott 
Monticello, N. Y. 

It Really Performs 

As Claimed 

Where You Need a Pre -Amplifier, Install Anchor for the Best. 
IT'S NEW, DIFFERENT because: 

Simultaneous iron core tuning of grid and plate circuits 
21/2 times average gain (Voltage Ratio). 
Guaranteed coverage of low and high TV-Band. 
4 me minimum Bandwidth on all channels. 
Impedance matching to receiver. 

List Price 

$37.50 

We are also happy to announce, 

that our Indoor Antenna, 

SUPER-TENNA 
IS NOW AVAILABLE 

Better match-Clearer, brighter pictures 

WITH THE SUPER-TENNA 

over counter sales now possible 

List Price 

$8.95 
EFFICI ENT 
COMPACT 

COMPARE THESE OUTSTANDING FEATURES 
The Super-Tenna is od)ustable from position 
illustrated to a length of 48 inches. 
It is high gain folded Dipole -300 ohm match 
on any TV -frequency. 
Unique in design-beautifully styled, will not 
overbalance in any position. 
Fits on top of Pre -Amplifier, Receiver or nearby 
objects-Bose removable for wall mounting. 

HERE ARE TWO SURE-FIRE ITEMS TO INCREASE TELEVISION SALES 
AVAILABLE AT LEADING JOBBERS. IF YOUR JOBBER CANNOT 

SUPPLY YOU, WRITE US FOR NEAREST JOBBER. 

rie53¢3i.5.01513 AVE. 

NCHOR 
ADIO 

aRP 

ANCHOR 
RADIO CORP. 

221S S. St. Louis Ave. 
Chicago 23, Iii. 

Zeeet1LOIfi! 
VOLT-OHM-CAPACITY 
MILLIAMMETER 

.Lunge 4aetectemey See 
Measures resistance (.1 ohm to 10,000 meg- 

ohms), capacitance, inductance, current, voltage, 

both AC and DC. 

THE HICKOK ELECTRICAL INSTRUMENT CO. 
10923 Dupont Avenue Cleveland 8, Ohio 

International CLOCK TIMER 
Completely automatic radio clock timer. 

Known as the RC -3021, this timer, featur- 
ing a "slumber switch", automatically per- 
forms two distinct operations, being a com- 
bination of two independent timers oper- 
ated by one motor. One timer is a manual 
"on", automatic "off" interval timer (slum- 
ber switch) to control an interval up to 60 
minutes The other is an automatic "on" 
timer to "catch" a program at any time 
within 12 hours. International Register Co., 
2614' W. Washington Blvd., Chicago 12.- 
RADIO & TELEVISION RETAILING. 

Grand Utilities RADIO 
BAR CHEST 

Combination of chest, seat and bar with 
a place to hold a radio. Bar tray and stand 
folds up and fits into the chest. Radio is 
held in place with adjustable elastic straps; 
any size can be strapped in. Unit without 
bar accessories sells for $29.95, with glass- 
ware, etc., for $39.95. Radio is not included. 
Grand Utilities Corp., 201 So. Second Ave., 
Mount Vernon, N. Y.-RADIO & TELEVI- 
SION RETAILING 

Custom Built RADIO CABINET 
Ready -built cabinet of modern Chinese 

design for dealers to use with special order 
equipment. Upon receipt of measurements 
firm also builds any cabinet to dealer's spe- 
cifications. Stephen Nemes, 2631 Lehmann 
Court, Chicago 14, Ill.-RADIO & TELEVI- 
SION RETAILING 

Acro Wood TELEVISION TABLE 
Television tables made of maple and 

birch, available in walnut or mahogany 
finish. Models available to fit any televi- 
sion set on the market. Acro Wood Prod- 
ucts Corp., 47 Watkins St., Brooklyn 12, 
N. Y.-RADIO & TELEVISION RETAILING 

Tel -Craft TELEVISION CABINET 
Cabinet shown designed for use with 

RCA models using 10 -inch and 12 -inch pic- 
ture tubes. 271/2 inches wide, 19 inches 
deep, 20 inches high. Cabinet of walnut 
or mahogany, drilled for shafts, wired for 
dial lighting and ready for installation. 
Complete with necessary hardware and 
instructions, priced at $79.00. Tel -Craft Co., 
108 Havemeyer St., Brooklyn 11, N. Y.- 
RADIO & TELEVISION RETAILING 

UST COMMERCIAL TELEVISION 
Commercial television models for use in 

public places where large crowds view 
television. One unit has screen of 675 
square inches, 30 by 221/2 inches; another 
model has 475 square inches of viewing 
screen. The sets tune in 13 channels and 
have 26 tubes plus 6 rectifiers. FM radio is 
included in the new models. The larger set 
is 78 inches high, 44 inches wide, and 24 
inches deep and lists for $1795. The smaller 
unit is 69 inches high, 42 inches wide and 
19 inches deep and sells for $1595. United 
States Television Mfg. Corp., 3 W. 61 St., 
New York 23, N. Y.-RADIO & TELEVISION 
RETAILING 

Flextron MAGNIFYING LENS 
Five new suspending lenses in line. 

Shown is No. 3, round. Available in clear 
or blue, lenses adjust either up or down for 
proper focus. Electro -Steel Products, Inc., 
112-14 N. Seventh St., Philadelphia 6, Pa.- 
RADIO & TELEVISION RETAILING 
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Nantes in the News 
Camfield Manufacturing Company, 

of Grand Haven, Michigan, announced the 
recent appointment of R. H. Sutcliffe as 
district manager of the Atlantic States 
territory, which includes the states of 
Pennsylvania, Virginia, Delaware, District 
of Columbia, Maryland and New Jersey. 

Alfred S. Gartner has joined Cornell- 
Dubilier Electric Corporation sales 
organization as assistant to Arthur Wil- 
liams, sales manager of the capacitor 
manufacturing division. 

Walter T. Moreland has been appointed 
to succeed William E. Skinner as Arvin 
district manager for Texas and the south- 
western territory according to Gordon T. 
Ritter, director of sales for the Arvin 
division of Noblitt-Sparks Industries, 
Inc. 

Appointment of Albert G. Bill to the 
television engineering staff of Noblitt- 
Sparks Industries, Inc., which will in- 
troduce its new television receivers later 
in the year, has been announced by Ben 
H. Irwin, chief engineer of the company's 
radio division. 

The appointment of Kendrick H. Lip- 
pitt as chief engineer of Technical Ap- 
pliance Corporation, manufacturers of 
Taco radio and TV antennas at Sher - 
bourne, N.Y. is announced. 

J. W. Bostwick, sales manager of the 
Electric Refrigeration Division of Servel, 
Inc., Evansville, Indiana, has announced 
the appointment of James A. Madden to 
the position of district manager of the 
southern Atlantic territory. 

Setchell-Carlson Moves 
Setchell-Carlson, Inc., New Brighton, 

Minn., has announced removal of its 
company to its new factory at New 
Brighton. The following officials of the 
company remain the same: B. T. Setch- 
ell, president and chief electronic engi- 
neer; A. P. Setchell, vice-president and 
office manager; D. C. Carlson, secre- 
tary -treasurer and chief mechanical 
engineer; D. L. Johnson, sales manager. 

Remington Lowers Price 
In an effort to institute wider distri- 

bution, The Remington Radio Corp., 
White Plains, N. Y., has temporarily re- 
duced the retail price of its table model 
"1950" television from $495 to $395. The 
set features a 12" picture table, auto- 
matic gain control and the Remington 
automatic picture stabilizer. 

N. Y. "Reps" Meet 
The N. Y. chapter of the Representa- 

tives, at its monthly meeting, discussed 
the difficulties encountered by salesmen 
carrying heavy sample cases and un- 
able to park near the point of call, in 
New York City. The secretary was in- 
structed to write to the police commis- 
sioner requesting whether special iden- 
tification could be issued permitting 
these men to park for short periods in 
restricted areas without being subject 
to fines. 

p/f FIRST l,.. 

SUAI TUNING 
It's the natural thing to do. You tune by eye instead of ear. You 

tune the picture, not the sound. Now you can see what you're doing. 
Customers are thrilled with the new ease of tuning and with 

Century's superb picture quality. 
ITI's new Century line of home receivers brings you advanced 

circuit design - superior performance, fewer service calls. 16" 
remote control units for the class market -12" receivers for the 

mass market. Semi -automatic tuning with just two picture controls. 
Magnificent Swedish modern cabinets. Lower power consumption- 
about 33% less. A complete* line. 

If you want to make longer profits and avoid tie-in buying .. . 

stay ahead of competition w'th VTI, the vision in television. 

*The line includes: Remote Control Combination with 16" viewing unit (Model 

226) and chairside TV control unit with AM -FM -Phonograph (Model 234); Table 

top Model (Model 521); Consolette (Model 221); Consolette with dóors (Model 
421); and 5 -way Combination with AM -FM -TV, plus Regular and LP automatic 

phonograph (Model 321). All available in dark or blond mahogany. 

INDUSTRIAL TELEVISION INC. 
359 Lexington Avenue 

Clifton New Jersey 
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High -Fidelity flauland 1825 

Phonograph Amplifier 

TM FOR CUSTOñt INSTALLATION 

IT'S HERE 

1825 Amplifier 
with cover 

Boost Type 

Tone Controls 
Two separate controls pro- 

vide plenty of Bass and 

Treble boost; permit adjust- 

ment for correct tonal re- 

sponse to suit individual 

listening taste. 

Plug-in Equalizer 
Designed to compensate for 

variations in response of 

phono pickups. Proper 

equalizer is available for 

every type of pickup. 

5 -Position 
Frequency Cut Off 

Eliminates needle scratch and 

noise-in five steps of frequency 

cut off. Restores original clarity to 

favorite recordings. 

Dual Volume Controls 
Auxiliary volume control on 

power amplifier prevents "cramp- 

ing" of main volume control, and 

improves signal-to-noise ratio. 

+ 1 DB 

40 TO 20,000 CPS 

25 WATTS OUTPUT 
(5% harmonic distortion) 

Underwriters Listed 

EXCLUSIVE! 

Detachable Remote 

Preamplifier 
Preamplifier is detachable; mounts 

in any position to meet mechani- 

cal requirements of any custom 

installation. Compact; only 

23/11 x2%x 1 1". Unlimited flexibility 

for custom -builders. 

Dual Input Selector 
Two -position switch selects per- 

manently connected phonograph 

and auxiliary inputs to Preampli- 

fier. 

You'll dominate the custom -installation market with the new RAULAND 
1825 High -Fidelity Phono Amplifier. It's out in front with unprecedented 
mechanical installation features. Amazing in performance-it brings real 
tonal magic out of any recording, regardless of condition. There's nothing 
comparable on the market for features and value. Available for immediate 
delivery from stock. Get the full details today! 

See your RAULAND -BORG Distributor for full information on the RAULAND 1825 
High -Fidelity Phono Amplifier. Get your profitable share of the big market for 
quality custom installations with this fast -selling unit. It's unbeatable for advanced 
features and value custom -builders appreciate and want. 

Electroneering is our business 

SOUND 

EQUIPMENT 
INTER- 

COMMUNICATION 

RAULAND -BORG CORPORATION 4247 N. KNOX AVE. CHICAGO 41, ILL. 

For Quality Pictures - 
ZETKA 

121/2" and 15" Tubes 

For rich contrast, freedom from ion stain, long life 
and dependability there is no better tube. Limited 
quantity available now. Write or phone immediately 
as shortages are likely to recur. 

ZETKA TELEVISION TUBES, INC. 
131 Getty Ave., Clifton, N. J. 

Phone: PAssaic 2-9095. 

T V Servicing 
(Continued from page 68) 

an unnecessary service call. Further- 
more, he might explain at the beginn- 
ing, or have his installer do so, that 
when such a situation arises the cus- 
tomer should try other stations before 
assuming that the set has broken down. 
If the quality of a program suddenly 
takes a turn for the worse, a call to 
the station might reveal a temporary 
trouble. 

In discussing the relative merits of 
different sets, the dealer should try to 
stay on firm ground and not lay the 
groundwork for future misunderstand- 
ings. Often over -enthusiastic salesmen 
are actually guilty of misrepresenta- 
tion. 

A shopper recently reported two con- 
flicting sales points which came up in 
connection with a particular brand. 
Dealer "A" said that he had discon- 
tinued this brand because the picture 
had insufficient brilliance in comparison 
with the brand he now carried. Dealer 
"B" stated that he only carried the 
brand in question because he had found 
it to be the only set with a picture of 
sufficient brightness. Obviously one of 
these dealers was in error, but actually 
they probably both were. The writer 
has yet to see a set with insufficient 
brightness for normal viewing within 
a normal range from the station. 

Size of Picture 
Over and above the quality of work- 

manship and materials that different 
manufacturers may put into a set, the 
principal observable differences are: 
size of picture, style of cabinet, inclu- 
sion of additional features such as 
radio and phonograph, quality of the 
audio system (influenced partly by the 
size of the loudspeaker), and stability 
of the picture (that is, absence of ver- 
tical rolling and horizontal tearing). 

With respect to size of picture, the 
dealer should approach this subject 
frankly and clearly. Two sets with the 
same size picture tube are not going to 
have radically different sized pictures 
unless one of them does so at the ex- 
pense of losing some of the transmitted 
picture (see New Developments in TV 
Picture Sizes, February issue RADIO 
& TELEVISION RETAILING). If any 
special devices are used to get larger 
pictures, the customer should be so 
informed. 

One of the strongest selling points to 
advance in TV is the dealer's own serv- 
ice department. Since any particular 
brand set may be purchased in several 
different stores, anything extra the 
dealer may offer in the way of experi- 
ence, know-how and service is impor- 
tant in swinging the sale his way. 

All in all, it will be found that in- 
telligent, honest, "clean" selling will 
prove the most profitable since the 
customer is most likely to stay satis- 
fied with his set. 
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L P Changers 
(Continued from page 94) 

at N because this member is statically 
balanced. The pressure of the pawl 
against the stop lever, at D, consists 
of the difference in weight between the 
front end and back end of the pawl. 
The design as shown results in a trip 
device as frictionless as is practical to 
manufacture on a mass basis. 

In actual use the total friction is so 
light that it is possible to trip this 
mechanism by a puff of breath on the 
"L" end of the lever. 

This velocity trip is used on all post- 
war models of record changers manu- 
factured by the Webster -Chicago Cor- 
poration, and is one of the most im- 
portant features contributing toward 
the successful playing of LP records. 

GE District Manager 

Grady L. Roark, shown, has been appointed New 
York district manager for the General Electric 
Company's Electronics Department, announced 
Arthur A. Brandt, general sales manager. 

Names Sales Reps 
Radio Merchandise Sales, Inc., 350 

Westchester Ave., New York 55, has 
named the following representatives to 
cover its line: Leon Adelman, 25 Chit- 
tenden Ave., New York City; Norman 
R. MacInnis, 53 Youle St., Melrose, Mass. 

Garod "Tele -Zoom" 

Introduction of Garod "Tele -Zoom" television in 
the Boston area is discussed during a dealer 
showing in the showrooms of Merchants Distribu- 
tors, Inc., Boston. From I. to r. are: James 
Hayes and Max Katz, president, Merchants Dis- 
tributors; David Malkiel, Malkiel Advertising 
Agency; Louis Silver, executive vice-president, 
Garod Electronics Corp., Brooklyn, N. Y. 

#cw.. 

After two years of 
Testing and Engineering 
Development . . . 

S/C Laboratories Presents 

The New ... Low Cost 

TYPE BR 

ANTENNA 
with 

"BROAD RESPONSE" 

(.hech Jheie 
Low Cost! 
Simplified Assembly 

(no loose hardware) 
Covers All TV Channels and 

FM Bands. 

High Front -to -Back Ratio in- 
suring minimum of "ghosts" 

Unidirectional 

2eaEure3 . . . 

Broad Band Response 

Weather Proof 

Scientifically manufactured 
and Tested 

Light Weight Construction 
Can be used with 300 

Balanced line of 72 - coax- 
ial cable. 

S/C LABORATORIES 
39 GEORGE STREET NEWARK 5, N. J. 

WHY IS OPTO -VISION 
RAPIDLY BECOMING THE FASTEST SELLING 

QUALITY FILTER IN AMERICA? 

No. I-OPTO-VISION is the only 
optically approved TV filter. The sooth- 
ing green optical properties has proven 
so comforting to the eyes that tele- 
viewers recommend it unsolicited. 

No. 2-Unusual liberal discounts Jus- 
tify OPTO -VISION dealers to recom- 
mend It without hesitation toward a sub- 
stantial profit and to acquire a satisfied 
customer. 

Size 
#7 for 7" tube 
#I0 for 10" tube 
#12 for 12^ tube 
#14A for Philco Model 1150 
#14B for Phiico Model 11450 
#15 for 15" tube 
#I6 for 16' RCA tube 
#20 for 20" tube 

A for Zenith round IO" 
B for Zenith round 12" 

DISCOUNTS: Orders for I to II Filters, 50"/0: 12 or more Filters, 
50/ plus 10%: Special Cash Discount, 5%. Shipped PP, FOB, NYC. 

1 El fflo 
=¡ 

L?J FILTER SCREEN 

Litt 
S 6.00 

0.00 
2.00 
4.00 
6.00 
5.00 
8.00 

20.00 
12.00 
15.00 

TELEVISION FILTER CO., 225 West 34th St., New York 1, N. Y. 
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CHIMNEY MOUNT PAM -5 

Fast, one-man installation on any type 
chimney. Holds mast 3/4" to 11/2" 
Heavy gauge steel, cad- 
mium plated. Two -section 
construction for greater 
sa f e t y, rigidity and 
strength. 

$450 
List 
per 
pair 

STAND-OFF INSULATORS 

Attaches to any size mast in 10 seconds-just 
pull strap through a turn screw eye. Elimi- 
nates swinging lead-ins with 
broken wires. A must for every 
installation. 25c 

AT LEADING JOBBERS AND DEALERS -SEND FOR LITERATURE 

ea. 
List 

PHOENIX ELECTRONICS, INC. 
LAWRMASS. 

Highest possible forward gain ! 
PHILSON'S LOW PRICE 

TELEVISION ANTENNAS NEW! 

No. 33 Single dipole 72 ohms. High and 
low frequency antennas with reflectors. 
Semi -assembled with all bolts, washers, 
and nuts in place-no loose hardware. 
Packed I to a box. 

HIGHEST FORWARD GAIN ON HIGH AND LOW 
BANDS 
SUPER SENSITIVE FOR LONG DISTANCE RECEPTION 
INDEPENDENT ALL -DIRECTIONAL ORIENTATION 
NON-CONDUCTIVE, WEATHER -PROOFED WOOD 
CROSS -BAR 

This high -quality and low-priced antenna is 
much more sensitive for perfect TV reception 
in poor signal locations and fringe areas. 
Supplied with U bolt and profile for easy 
rotation and speedy installation. Wooden 
cross -bar eliminates possible leakage from 
antenna to ground. 

THESE ANTENNAS ARE ALSO MADE IN 
FOLLOWING STYLES 

No. 18 Stacked single dipoles, low frequency, 
and reflectors. 

No. 19 Stacked folded dipoles, low frequency, 
and reflectors. 

No. 23 Single HIGH frequency dipole antenna 
with reflector. 

No. 24 Folded HIGH Frequency dipole antenna 
with reflector. 

No. 28 Stacked single, high frequency with reflectors. 
No. 29 Stacked folded, high frequency with reflectors. 

No. 34 FOLDED DIPOLE 300 ohms. 
High and low frequency antennas with 
reflectors. Semi -assembled with all 

DISTRIBUTORS WANTED for profit- bolts, washers, and nuts in place. No 
able territories still open. loose hardware. 

WRITE FOR CATALOG 4 -TR showing complete line of TV -FM antennas 

MANUFACTURING CO., INC. 

156 Chambers Street, New York 7, N. Y. 

Protelgram 
(Continued from page 91) 

springs in place. The light shield is 
on top of the tube (180 degrees from 
the 2nd anode cup) and will shield the 
tube face from the corrector lens in 
the top of the box. The 2nd anode lead 
is inserted in the cup, held in place by 
the tight fit of its moulded insulation 
and a spring in the end of the lead. 

The tail -piece is now ready to re- 
place in the box. Watch clearance be- 
tween the tube and the elliptical hole 
in the inclined mirror when inserting 
the tail -piece. Rotate to the right to 
stops, and tighten the four thumb- 
screws "M" to lock in position. The 
bottom of the end -plate should be par- 
allel to the bottom of the box when this 
operation is complete. The tube socket 
will, of course, be attached at this 
point, and all other interconnecting 
cables should be checked. 

Leads 
The leads connecting the unit to the 

TV chassis will be explained in the 
receiver Service Notes, but briefly they 
are as follows: 2 each from the hori- 
zontal and vertical deflection coils in 
the yoke, to the appropriate output 
stages of the receiver, usually through 
the centering controls; 2 from the focus 
coil, usually one to ground and one to 
the power supply through the focus 
control; and one additional ground lead. 
The 3NP4 socket has 5 pins (#1 grid, 
#2,4 filament, #5 cathode, and #3 
ground) with a locating key. The 2nd 
anode lead comes from the Protelgram 
high voltage unit, which is supplied 
with filament and B plus voltages from 
the receiver. Sometimes a separate low 
voltage power supply is provided due to 
the importance of good regulation to 
the high voltage unit. 

With the tube installed and cables 
connected, the set will be turned on and 
tuned in, and adjustments made while 
looking down at the inclined mirror 
(rather than observing the screen in 
the cabinet) : adjustments for centering 
and size. Optical adjustments are made 
on the tail piece as follows: slightly 
loosen the five thumb -nuts "N." "O" 
is overall focus-watch center of picture 
only and bring into focus. "H" is 
horizontal focus-look at sides of pic- 
ture only and bring both sides in focus 
equally well. "V" is vertical focus- 
look at top and bottom and bring in 
focus equally well. Re -check "O" after 
adjusting "H" and "V." Then tighten 
the thumbnuts "N." 

If the picture on the viewing screen 
is not positioned properly with respect 
to the frame, it may be canted by 
changing the position of the three tilt - 
screws "T" (two visible in view 1, 
the third is in the rear). In the event 
that more canting is necessary, loosen 
the four thumb -screws "M" and rotate 
the tail -piece slightly. 

The corrector lens is covered with a 
protective glass, so it may be wiped 

(Continued on page 113) 
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Present Philco Officials With Federation Award Astatic CRYSTAL CARTRIDGE 

James M. Skinner, center, vice-president, service and parts, Philco Corp, is pre- 
sented with a plaque by the Federation of Radio Servicemen's Associations of 
Pennsylvania. The award expressed the appreciation of the group for Philco's 
television training program for servicemen. Shown at the meeting are (1. to r.): 
Lawrence H. McGuire, manager, John A. Blessing Co., Philco distributor for 
central Pennsylvania, Harrisburg; Robert W. Riedy, FRSA vice-chairman, Allen- 
town; Kenneth Kenyon, general manager, Philco Service Division; Leonard Helk, 
Scranton; John Pell, Philco television service manager; Mr. Skinner; Clifford H. 

Arthur, Jr., Philco sales representative; David Krantz, FRSA chairman and toast- 
master at the dinner, Philadelphia; John Morgan, Philco field service representa- 
tive; and John G. Rader, secretary -treasurer, FRSA, Reading. 

Astatic LQD Cartridge uses two sepa- 
rate, independent needles, one with one -mil 
tip radius to play the new LP records; the 
other with three -mil tip radius for standard 
recordings. These are the Astatic "Q" and 
"Q-33" needles, readily obtainable in the 
field. A gentle pry with a penknife or 
small screw driver lifts either of these spe- 
cial needles from its snap -in position in the 
cartridge, without removing the cartridge 
from the tone arm. Gentle pressure with 
the tip of a knife blade clicks the new 
needle into place. Removing or replacing 
one needle does not disturb the other. The 
LQD Cartridge has a stamped aluminum 
housing, frequency response 50 to 7,000 
c.p.s. Output voltages are 1.2 at 1,000 cy- 
cles with 78 RPM Audio -Tone Test Record, 
0.75 with 331/3 RPM Columbia 281 Test 
Record. and 0.5 with 33 1/3 RPM Columbia 
103 Test Record,. Recommended needle 
pressures are 15 grams for 78 RPM and 
six to eight grams for 33 1/3 RPM. Astatic 
Corp., Conneaut, Ohio-RADIO & TELEVI- 
SION RETAILING. 

Hunton TV MAGNIFIERS 

New prices have been announced for 
the Hunton magnifying lenses illustrated in 
the February issue of RADIO & TELEVI- 
SION RETAILING. The new list is as fol- 
lows: De Luxe 12 -inch, $32.95, Azure 10 - 
inch, $27.50, Regular 10 -inch, $26.25, 
Broadview 10 -inch, $24.95, Circular Z10 - 
inch, $29.95, Azure 7 -inch, $21.00, and 
Broadview 7 -inch, $19.95. Hunton Plastics 
Co., 9 So. Van Brunt St., Englewood, N. J. 
-RADIO & TELEVISION RETAILING. 

New Model Availc'ble 

In Chassis Form For 

Custom Installations. 

COMPACT REMOTE CONTROL UNIT 
Height 9" Width 13" Depth 8" 

Dealer inquiries invited. 

TRAD TELEVISION 
NEW YORK DISTRIBUTORS: IRADIOVISION OF 

CORP. 
NEW YORK, INC. 

PIONEERS IN DEVELOPMENT 

OF RADIO AND TELEVISION 

FOR PUBLIC LOCATIONS 

MFRS. OF RCA LICENSED TELEVISION 

1001 FIRST AVE., ASBURY PARK, N. 1. 

377 4th AVE., NEW YORK 16, N. Y. 
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for sharp, Clear 

Reception 
by Rotating 

Alliance Ten 
na -Rotor illus- 
trated with Am - phenol 114- 
005 antenna. 

pL ANIMAS AMpHEN 

GIVE HIGHEST G 
pIN ! 

AMPHENoi 
Where TV broadcasting stations are at wide 

angles from point of reception and re -orienta- 
tion of the antenna is required to maximize 
each station, Amphenol television antennas 
provide the greatest gain by virtue of the in - 
line high and low band folded dipoles which 
beam in a clean, narrow directional pattern. 
The high front -to -side and front -to -back ratios 
not only provide maximum signal pickup in 
the exact desired direction, but also secure 
against any interference from an unwanted 
direction. 

Durable, sturdy, aluminum construction 
withstands high wind and ice loading com- 
bined. 

Install Amphenol in single bay or stacked 
array. 

«N. me elm am MIR MOM MEW 

Illustrated at left is the standard Am - 
phenol television antenna shown in 
stacked array (Model 114-302) for 
added db gain in fringe areas .. . 
or each bay may be individually 
oriented. 

IN» 11. IM a 

Model 114-005 at right is the 
standard Am phenoLAll-Channel 
TV Antenna with brilliant re- 
ception on all channels in both 
bands. 

AM pH ENo', 
AMERICAN PHENOLIC CORPORATION 
1830 SO. 54TH AVENUE CHICAGO 50, ILLINOIS 

The Most Complete Line 
of Antenna MOUNTS 

A mount 
for every 
need 

Lowest 
priced in 
the in- 
dustry 

Ruggedly 
con- 
structed 

Model TVB-105 
Chimney Mount 

MODERN -AIRE MOUNTS are dur- 
ably constructed of 1/s" zinc plated 
steel; completely assembled ready to 
mount; welded and bolted together 
for superior strength; positive locking 
action; all models come in pairs for 
maximum antenna rigidity. Boxed in 
sets of two. 

List price 
$4.25 set 

LIST PRICES OF OTHER 
MODELS (per set) 

TVB-109 $3.95 
Vent Mount 

TVB-112 4.95 
12" Wall Bracket Mount 

TVB-106 3.25 
Corner Mount 

TVB-108 4.25 
8" Wall Bracket Mount 

TVB-118 5.95 
18" Wall Bracket Mount 

Write for catalog sheet. MODERN -AIRE MOUNTS are available at your Jobber. If he cannot supply you, write for nearest Jobber. 
Some territories still available for representation. 

MODERN -AIRE MFG. CORP. 
4434 W. Roosevelt Road 

Chicago, Illinois 

pREMal 

Covers All TV 

Channels 

Low Cost-Easy to Erect- 
Eliminates Interference - 
Stops "Trouble Calls" for 
Servicemen. 

Lo -Hi 
Antenna 

No. T-448 
An Antenna that gives sufficient signal response to minimize 
the importance of the otherwise difficult task of perfect im- 
pedance matching. Works equally well on any channel from 
2 to 13. Tests show a consistently relative response of about 
4 DB on all channels. 
Can be supplied as a to -hi assembly, or in individual units for 
low or high frequency. This antenna can at any time be con - 
verted to all -frequency reception by the addition of the Premax 
Conversion Unit. 
Sturdy ... easy to erect ... yields good profit for the service 
man making installation ... minimizes "trouble calls." 

Low -Frequency Unit No. TA -4481 
Hi -Frequency Unit No. TB -4482 
Conversion Unit No. TC -4483 
High -Low Assembly No. T-448 

SEND FOR TV BULLETIN 

PREMAX PRODUCTS 
DIVISION CHISHOLM-RYDER CO., INC. 
4906 HIGHLAND AVENUE NIAGARA FALLS, N. Y. 
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Protelgram 
(Continued from page 110) 

without danger of spoiling the lens. 
This glass should be kept free of dust. 

The high voltage unit is essentially 
a 1000 cycle oscillator (6SR7) feeding 
a saw -tooth voltage to the 6BG6 driver 
tube, which feeds the high -voltage rec- 
tifiers through a transformer. The high 
voltage transformer and the three rec- 
tifiers in a voltage tripler arrangement 
are sealed in oil inside a can within 
the high -voltage unit box. This can 
will be replaced as a unit in case of 
failure, and only the 6SR7 and 6BG6 
and associated circuits will be available 
to the servicer. Voltage and resistance 
values for checking will be available in 
the receiver service notes. It is to be 
noted that regulation in the low -voltage 
power supply to this unit is essential. 

It will be found that TV receivers as- 
sociated with Protelgram units will be 
similar to 10 -inch sets now in use with 
the exception of the following: 1) pro- 
visions for a somewhat higher video 
voltage (up to 70), 2) wider focus cur- 
rent range to allow for greater degree 
of adjustment desired for a projection 
tube, 3) a well -regulated 350V.-50MA 
DC source for the 25KV high voltage 
unit, and 4) a protection circuit to pre- 
vent screen burns on the projection 
tube in cases of sweep voltage failure. 
The latter is subject to variation with 
the manufacturer, but will usually con- 
sist of a control tube sensitive to the 
presence of current in the deflection 
yoke or deflection amplifiers, and which 
in case of failure would bias off the 
picture tube. 

G I 3 -Speed Motor 
New motor will permit playing of 

conventional 78 RPM records, 33% RPM 
records, and the new 45 RPM discs. 

The three turntable speeds are secured 
by ingeniously positioning various 
spindles in contact with the idler wheel. 

Shifting is accomplished by movement 
of a detented shift lever. Manual motor 
assemblies using 8 and 9" turn- 
tables are available in which the three - 
speed principle is incorporated. Gen- 
eral Industries Co., Elyria, Ohio- 
RADIO & TELEVISION RETAILING. 

The Original South River 
Chimney Mount Antenna Base Model No. SR 10 The Aristocrat of Antenna 

Pendingl 
Boses 

Holds tubing om 1/2" to 71/2" 
O D., Pipe from t /4"ta l t/q ''. Exceptionally 

durable. The four eye bolts en- able straps to be tight- ened evenly. Also available in two sec- tions if requested. 
List Price $7.5 Individually dividually 

Both mounts con be installed in 
minutes by one man with no spe- 
cial tools. 

See your jobber or write to 

SOUTH RIVER 
Metal Products Company, Inc. 

South River, New Jersey 

EQUALITY N 
*PRICE 
*FEATURES 
found in no other 
mounting bases. 

The New South River 

Duo -Mount Antenna Ease 

odel No. DM 37 IPat. 'ending) 

antennas frori 

yolvani/z 
Holds steel in 

hot digest eve c g . 

finish. Features special 
V bolt. 

$4.50 Indivi d.JaUY Boxed 

List Price 

.for 

INCREASED 

SALES 
and 

PROFITS... 

DeWALD CT -102 High Definition Television 

During the NEDA SHOW 
in Chicago, May 16-20 
the new DeWALD line 

of TELEVISION and RADIO 
will be on display at the 

Blackstone Hotel 

Be sure to see it! 

DE WALD RADIO MFG. Corp. 
35-15 37th Ave., Long Island City 1, N. Y 
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* Cold inorganic -cement coated * Won't blister, peel, flake, crack * Stands up under severe over- 
loads * Fixed and adjustable. 5 to 200 
watts * Wide selection of resistance 
values 

YES INDEED, GREENOHMS ARE TOUGHER! * Those green power resistors you 
find in better -grade TV sets, oscillo - 
graphs, test instruments, transmit- 
ters and industrial equipment, are 
GREENOHMS. 
Take a tip! For your "stay -put" jobs 

ECLAROSIAT 

r 

- where you can't take a chance 
with component breakdowns - when 
you don't want to lose your profit 
by going back again - use GREEN - 
OHMS. They'll never let you down! 
And they cost less! 

Ask our jobber for Greenohms. 
Try them once! 

Latest catalog on request. 

CLAROSTAT MFG. CO., INC. DOVER, NEW HAMPSHIRE In Canada: CANADIAN MARCONI CO., LTD. 
Montreal, P. 0 , and branches 

METALACE offers 

17Different Types 

of Mounts 
THE ONLY FULL LINE in the industry 
permitting you to obtain all your equip- 
ment from ONE manufacturer. A mount 
for every purpose . all constructed 
of heavy gauge steel-NOT castings- 
treated with a new and improved 
waterproof coating made to Navy speci- 
fications for complete protection against 
any weather conditions ... in a hand- 
some semi -gloss silver finish. Vise -type 
clamps accommodating masts of 3/4" to 
21/2" . . all hardware pre -assembled 
so that no time is lost in installation. 

Mounts for CHIMNEYS EAVES 
VENT PIPES WALLS . . . also 
MAST JOINERS and EXTENDERS 

METALACE SETS THE PACE 

C O R POR A TION 
Dept. 106 

2101 GRAND CONCOURSE 
NEW YORK 53, N. Y. 

Model 
CMA 

. $ 75 
4list 

IMMEDIATE DELIVERY 

Write today for illustrated circular 
and discounts. 

COAST TO COAST TV 
WITHIN FIVE YEARS 

Coast to coast TV within five years 
predicted by NBC executive Carlton D. 
Smith. By July 1, 1949, Wilmington 
(Del.) will join the cable network, Smith 
said, Hartford (Conn.) connections will 
be available in August, a Boston to Provi- 
dence channel will be provided in Sep- 
tember . . . and in the last quarter of 
the year service is due in Rochester, Erie, 
Lancaster, Utica, Syracuse, Columbus, 
Dayton and Cincinnati. By January 1, 
1950, a Los Angeles to San Francisco leg 
will have been added and in the first 
quarter of 1950 Harrisburg and Norfolk 
will be connected to the cable, and a leg 
from St. Louis to Memphis will have been 
added. Indianapolis will be added in 
March and Fort Wayne in May. Johns- 
town, Reading and York will be con- 
nected during September, Louisville in 
October, three westbound circuits out of 
Chicago will be extended to Des Moines 
and to St. Paul -Minneapolis during the 
fourth quarter of 1950. The Davenport 
tri -city area will be served by this leg. 

Increased FM Production 
Latest radio set manufacturers' fig- 

ures continued to show increased pro- 
duction of FM receivers while sets hav- 
ing AM -only facilities are declining in 
output, according to an analysis of over- 
all radio set production figures made by 
the FM Association, 526 Dupont Circle 
Bldg., Washington 6, D. C. 

QUOTES 
"In addition to realistic pricing that 

will be within reach of people's pocket- 
books, it will take aggressive salesman- 
ship to bring the television market to 
its highest potential. After all, a televi- 
sion console is one of the biggest pur- 
chases a family can make. People who 
have viewed television like it enough to 
adjust their budgets to buy it, but it 
must still be sold."-Ross D. Siragusa, 
president Admiral Corporation, Chicago. 

"Very few appliance dealers today 
have an adequate sales force to meet 
the challenge of competitive selling con- 
ditions. While manufacturers must con- 
tinue extensive advertising programs 
aimed at bringing prospects into stores, 
the best advertising in the world fails if 
it leads the prospect to an uninformed 
or prejudiced dealer or retail salesman." 
-Edward R. Taylor, manager of market 
development, Hotpoint, Inc., Chicago. 

"Philco, as a manufacturer, will con- 
tinue to give servicemen all possible 
help in the form of technical training, 
information and field engineering but 
will not usurp the servicemen's job."- 
James M. Skinner, Jr., vice-president, 
service and parts, Philco Corporation. 
(In address at meeting of the Federa- 
tion of Radio Servicemen's Association 
of Pennsylvania.) 
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News of Jobbers. Reps. 
R. M. Karet Associates, Inc., 510 

No. Dearborn St., Chicago, have been 
appointed as exclusive national sales 
representatives for the new Hi -Lo in- 
door TV antenna made by Ferris Tele- 
vision Labs. of Chicago. The new 
aerial features 12 channel coverage 
without requiring adjustment of any kind 
except orientation. List price is $9.95. 

Appointment of two new sales reps. 
to assist Arvin district managers has 
been announced by Gordon T. Ritter, 
director of sales for Arvin division of 
Noblitt-Sparks Industries, Inc. Palmer 
McMahon will work with Weldon Payne, 
Arvin district manager in Illinois, Wis- 
consin and northern Indiana. Warren 
Pringle will work with Robert Smith, 
district manager in New York, Penn- 
sylvania, Virginia, New Jersey, Delaware, 
Maryland and the District of Columbia. 

New Graybar appointments : R. L. 
Coward has become manager of the 
Graybar-Bristol branch in the Southern 
district; W. R. Windfield is district 
operating manager at Graybar Seattle, 
and J. R. Ernest has been appointed 
district operating manager at Kansas City. 

The Radiart Corporation, Cleveland, 
Ohio, announces the following appoint- 
ments : Marvin H. Kirkeby for central 
Northwest territory: the W. Bert 
Knight Co., for southern California, and 
the E. L. Berman Company, for north- 
ern California. 

E. C. Bonia general sales manager of 
Bendix Radio and Television has an- 
nounced the appointment of Jack C. 
Gardner as special sales representative. 
"Mr Gardner's long experience in the 
radio and appliance industry qualifies him 
admirably for this position," Mr Bonia 
commented. "He will be contacting dis - 
strict merchandisers and key dealers in 
arranging sales meetings and inaugurating 
sales training programs," he concluded. 

Camfield Manufacturing Company of 
Grand Haven, Michigan, has announced 
the appointment of the C. L. Cole Com- 
pany of Lexington, Mass., as factory 
representatives in the Boston territory, 
which includes the states of Connecticut, 
Maine, Massachusetts, New Hampshire, 
Rhode Island and Vermont. 

J. J. Golumbo, president of J. J. 
Golumbo & Co., exclusive distributors 
for Andrea "Sharp -Focus" television in 
the Boston area, noted at a trade showing 
of three new Andrea television models 
at the Andrea showrooms in Long Island 
City, that there are now 40,000 tele- 
vision receivers in the metropolitan area 
of Boston, and he predicted that by the 
beginning of 1950, there would be close 
to 400,000 television sets in the same 
area. He based this prediction on the 
fact that the televising of programs 
throughout the country, on a coast -to - 
coast basis is making such wonderful 
progress that many new shows are now 
available to Bostonians. 

Frank M. Brown Company, 12-16 
Free Street, Portland, Maine, has been 
appointed distributors for Arvin Radios 
and electrical appliances in the state of 
Maine and in Coas, Carroll, Belknap and 
Grafton Counties, New Hampshire. 

frnvehomsá-7511kini ubold-... 

TELEVISION ANTENNA LINE 

ALL CHANNEL 
MODEL ÁF0.2000 
List Price $19.30 

SOUNDLY ENGINEERED 

RUGGED, ATTRACTIVE 
APPEARANCE 

PRICED TO SELL FAST 

There's an RMS antenna for every 
type of Television installation ... 
new channel construction and 
heavier gauge aluminum compo- 
nents are more than adequate for 
maximum stress encountered .. . 

indestructible, weather -resistant 
polystyrene insulators. 
Write today for new RMS Tele- 
vision Antenna and Accessories 

Catalog #215-R 

RADIO MERCHANDISE SALES, INC. 550 
WESTCHESER AVENUE 

NEW YORK 55, N. Y. 

dealers 
prefer 

Complete 121/2 and 16 -inch home 
television line 

FEATURING THESE VIDEOLA 
ADVANTAGES: 

EXCLUSIVE PLAKRON COMPEN- 
SATOR in advanced circuit design 
for life -like reproduction. 
EYE -LIGHT PANEL . . . lessens 
eye -fatigue. 
AUTOMATIC LOCK -IN SYNCHRO- 
NIZER for pictures that snap into 
place. 
AUTOMATIC GAIN CONTROL . . 

picture always at right level. 
INTERMODULATION SYSTEM syn- 
chronizes sound-eliminates drift. 
FUSED CIRCUITS for greater safety. 
Manufactured under RCA License. 

No getting away from it . 

dealers like to carry the Videola 
line. Bigger dealer discounts - 
and how! Tie-in deals - abso- 
lutely none! And sales-well, 
Videola features help the dealer 
sell. Their low prices, advanced 
engineering, superior performance 
and beautiful cabinets are real 
customer "stoppers"! 
Write to Dept. E for the new 
brochure of our complete line. 
Distributors: Some territories still 
open. Wire or write today. 
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Television's Great New 
DISAPPEARING ACT! 

The CRAFTSMEN 

SLIDE -RULE* 
ANTENNA 

NOW YOU SEE IT 
With calibrated dipole arms ex- 
tended, the amazing new Slide - 
Rule antenna gives you instant, 
precision tuning of all TV chan- 
nels and FM. One simple Oper- 
ation! Works on any TV set. 

NOW YOU DON'T! 
What compactness! With the click 
of a button, antenna arms disap- 
pear smoothly, silently into a case 
so small it would fit in your pocket! 
No unsightly indoor antenna. No 
expensive rooftop installation. 

Patent Pending Sold by leading 

ONLY 

$995 
No other antenna gives you 

ALL THESE FEATURES 
INSTANT CHANNEL TUNING. Dipole arm is 

calibrated with all TV channel numbers, plus 
entire FM band. Simply extend one metal loop 
to desired channel position. Other arm extends 
automatically. Slide -rule accuracy! 

FOLDED DIPOLE DESIGN. Never before on a 
portable antenna! Rugged, efficient folded dipole 
gives sharper, better performance - with 20 per 
cent less dipole length! 

PERFECT RECEIVER MATCH. Eliminates 
"ghosts," inter -channel interference, etc., due to 
mismatching. Ample lead is 300 -ohm, twin -line 
type - correctly matches antenna and receiver! 

FULLY RETRACTING ARMS. Push button 
control silently retracts dipole into attractive wal- 
nut hammertone housing. Only 41/2" x 21/2" 
when closed! Felt bottom protects furniture. 

distributors For information, write dept. A 

7 e RADIO CRAFTSMEN Ttee, 
1341 S. MICHIGAN AVE., CHICAGO 5, ILL. 

FOR THAT "FRINGE" AREA 

A Better Picture 
and a 

Good Profit, Too! 

with 

CHAMPION 
Television Towers 

Guyed Towers 
45', 65', 85' 

Self -Supporting 
Towers 

40', 53', 67', 80' 

Make Your 
Television Sales 

Stick 

Use Champion 
Steel Towers 

Strong 
-and Easy 

to Erect 

Sold through 
Dealers and Jobbers 

Write for Literature 

Norman M. Sewell 

Inc. , 

Susquehanna Ave. 
at Derstine 

LANSDALE, PA. 

And Now a .. Introducing 

Movement with LIGHTS ! 

Model "712" 

ELECTRIC TURNTABLES 

The ACTION Display -Way 
To Boost Your Sales! 

MODEL "712" ROTO-SHO's two-way built- 
in electric outlet permits novel, self- 

contained lighting effects as well os opera- 
tion of electrical devices while the turntable 
revolves three times a minute! (Lights turn 
with table./ 

There's nothing like "712" to revolutionize 
your window trim, because motion plus cor- 
rect lighting is the key to successful displays. 
Sturdy construction, guaranteed, carries up 
to 200 lbs. Table 18" in diameter. A.C. only. 

Write for our complete ROTO -PRODUCTS 
catalog! 

GENERAL DIE AND STAMPING CO. 

Dept. TV, 262 Mott St., New York 12, N. Y. 

Tele -tone Award 

S. W. Gross, president of Tele -tone Radio Corp., 
New York City, presents a silver plaque and 
congratulatory handclasp to M. Beckwith, head 
of the company's New England distributing or- 
ganization, for achieving the highest sales record 
in 1948. 

Admiral Names Walt 
Appointment of John B. Walt as as- 

sistant advertising manager of Admiral 
Corp. has been announced by Seymour 
Mintz, director of advertising. 

Arvin Plans New Products 
The annual report of Noblitt-Sparks 

Industries, Inc., indicates that the com- 
pany will manufacture and market an 
Arvin direct -view television set in table 
and consolette types as well as intro- 
duce an automatic "pop-up" toaster and 
a new electric space heater with exclu- 
sive safety devices. The report states 
that 1948 was the greatest sales year in 
company history with a gross of $35,- 
447,580. Q. G. Noblitt, chairman, and 
Glenn W. Thompson, president, an- 
nounced that the company's post-war 
expansion projects were completed 
during 1948. 

Alliance Sales Rep 

George Petitt, above, has been appointed as a 
sales representative for the jobber division of the 
Alliance Mfg. Co., Alliance, O., il was announced 
by John Bentia, Alliance sales manager. 
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TWO -la -ONE 

REPLACEMENT... 

Where two capacitors have to 
be squeezed into the space of one, 
these Aerovox Dual Dandees do 
the trick. Type PRS -A has two 
electrolytic sections concentrically 
wound, with insulated positive 
leads at one end and common 
negative at other. Type PRS -B has 
separate -section dual units with 
separate positive and separate 
negative leads for each section. 
Colored polarity -indicating leads. 
Popular voltages, capacitances, 
combinations. 

These and other servicing aids 
are listed in latest Aerovox catalog. 
Ask for your copy - or write us. 

RADIO -ELECTRONIC A 

INDUSTRIAL APPLICA 

AEROVOXCORP,NEW BEDFORD,MASS.,U.S.A. 
Egert:13 E. 40th St, NewYork 16, N.Y. Cabie:'ARLAB' 
Si Canada: AEROYOX CANADA LTD., Hamilton, Oat. 

Active Polaroid Campaign 
Continues to Up Sales 

The Polaroid Television Filter con- 
tinues to be a sales bonanza for lead- 
ing dealers everywhere, according to 
officials of the Pioneer Scientific Cor- 
poration, in announcing that more 
than 150,000 television set owners are 
possessors of Polaroid Filters pur- 
chased at retail prices ranging from 
$6.50 for 7 -inch tube to $25 for 20 -inch 
tube. 

Remarkable sales results were ob- 
tained by an intensive advertising and 
merchandising set-up planned by Pio- 
neer Scientific Corporation with Cay- 
ton, Inc., its advertising agency. Since 
every TV set owner was a prospect, the 
advertising program was concentrated 
in television, and a sales maker cam- 
paign tied in the cooperation of dealers. 
A sales maker kit was sent to each 
dealer with his first order of filters. 
It contained a sample of a consumer 
folder, suggested sales letter and order 
card to be sent to all purchasers of 
television sets, newspaper mat service, 
illustration of the counter display, sales 
manual and a gift order for each sales 
person-a pair of Polaroid sun glasses 
and a picture. Realizing the impor- 
tance of making the entire manufac- 
turer, distributor, and dealer program a 
single, coordinated entity, these tie-in 
advertisements and promotional pieces 
were designed along similar lines. 

In city after city, spot film commer- 
cials, backbone of the entire advertising 
program, were carefully selected. In 
New York, in addition to a full spot 
schedule, Polaroid sponsored the pop- 
ular Dennis James wrestling matches 
telecast on WABD. 

Polaroid sponsored a weekly television magic 
show. Shown is Andre Baruch posing as an 
Indian fakir demonstrating the firm's product to 
viewers. 

Large space ads were taken in all 
leading newspapers of each city where 
the show is telecast, in order to assure 
as large an audience as possible for the 
telecast. And unusually attractive, 
eye-catching window streamers were 
sent to all distributors for placement 
in dealers' windows. 

Deals were set up permitting the 
mention of merchants' names in return 
for the purchase of a certain number 
of the filters. 

Another TV event sponsored by the 
firm was the sensational Howdy Doody 
Show. A tie-in premium offer was 

(Continued on page 118) 

FOUNDI 
the "MISSING LINK" to 

GOOD TV ANTENNA 

INSTALLATIONS 

IL*" 

MAST CLAMP 
LEAD-IN SUPPORTS 

Made with POLYETHYLENE 
(the ultra -low loss insulation material) 

Now you can make any old or new TV 
installation last longer, look neater, per- 
form better with the unique JFD Mast - 
Clamp Lead -In Supports. These new 
Screw Eye Insulators are JFD-engineered 
to anchor lead-ins firmly in place and 
assure better TV/FM reception. 

TLI00-350 
I" Clamp with 31/2" Screw 
Eye for Twin Lead. 
Standard C+n. 100 

15C 

List 

RGI00.350 
I" Clamp with 31/2" Screw. 
Eye for Coaxial 
Cable. 
Standard Ctn. 100 

5C ust 

DTL100-350 
I" Clamp with 31/2" Screw 
Eye for two Twin Leads. 

35c List 
Standard Ctn. 50 

DBR18TL3 
31/2" Screw Eye with wood - 
screw thread, for two Twin 
Leads. 28c List 

Standard Ctn. 50 

Mast Clamps are made in all sizes for all 
applications, individually designed to fit 
masts from 1/2" to 2" O.D. Screw Eyes 
range from 31/2" to 12" in length. 

Visit JFD Booth 117 at Chicago 
Radio Parts Show in May 

JFD MANUFACTURING CO. Inc. 

6115 16th Avenue 
Brooklyn 4, New York 

WRITE TODAY 
for Valuable 4 -page Bulletin #DBR 

© Copyright 1949 by JFD Mfg, Co. Ino. 

FIRST In Television Antennas and Accessories 

All rights reserved. No part of above work 
may be reproduced in any form except by 
written permission of the manufacturer. 
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Eliminate the Variables 
in 

Television Installation 
with the 

FIELD STRENGTH METER 
Do not depend on pi tures- 
Use absolute measurements- 

Direct Meter Readings 

Improves Installation ! ! 

Saves the Work ! ! 

Has numerous features and advantages, 
including-(1) Measures actual picture sig- 
nal strength . . . (2) Permits actual pic- 
ture signal measurements without the use 
of a complete television set . . (3) An- 
tenna orientation can be done exactly . 
(4) Measures losses or gain of various 
antenna and lead-in combinations . (6) 
Useful for checking receiver re -radiation 
(local oscillator) . (6) 12 CHANNEL 
SELECTOR . . (7) Amplitudes of inter- 
fering signals can be checked (8) 
Weighs only 6 lbs. . (9) Individually 
calibrated . . . (10) Housed in attractive 
metal carrying case . (11) Initial cost 
of this unit is covered after only 3 or 4 
installations . (12) Operates on 110V, 
60 Cycles, A.C. Model FSM-1, complete 
with tubes $99.50 

Tronsvision offers a complete line: 
Television Kits and Cabinets 
Field Strength Meter 
Sweep Signal Generator 
All -Channel TV Booster 
Remote Control Units 
Tuners Lenses Antennas 
Accessories and Parts 

All prices fair traded . . . 5% higher west 
of the Mississippi River. 
See Your Local Transvision Outlet, or 

Mail this coupon today to:- 

TRANSVISION INC 
NEW ROCHELLE', N. Y . 

Please ship THROUGH YOUR NEAR- 
EST LOCAL OUTLET:- RR 4 

( ) Field Strength Meters 
I am enclosing 10% DEPOSIT in the 
amount of $ , balance C.O.D. 

1 ) Send details of Dealer Plan. 

Name 
(please print) 

Address 

City b State ElINCoP 

Polaroid Campaign 
(Continued from page 117) 

made possible by the use of a Pola- 
roid Magic Picture. The Howdy Doody 
Magic Picture promotion was exten- 
sively merchandised. 

Another part of the merchandising 
promotion was the five color silk-screen 
display 18 x 28 inches, dramatizing 
Howdy Doody and the premium offer. 

Several weeks ago, Pioneer pre- 
miered the "Pioneer -Polaroid Magic 
Show" telecast every Wednesday eve- 
ning from 7:45 to 8:00 P. M., imme- 
diately preceding the Arthur Godfrey 
Show over the entire CBS Television 
eastern network and over many other 
stations throughout the country by 
kinescope recording. 

Cayton, Inc., is now working out a 
novel demonstration unit for dealers, 
allowing them to demonstrate the Pola- 
roid Television Filter easily and effec- 
tively on a television set. The unit fits 
over the front of a television set and 
the Polaroid Television Filter slides 
across the television screen. 

A new size Polaroid Television Filter 
to fit all 16" television sets is now avail- 
able to dealers everywhere, together 
with all other sizes, it has been an- 
nounced by Hunter Delatour, advertis- 
ing manager of Pioneer Scientific Cor- 
poration. 

Retail prices are as follows: For all 
sets with 7" tube: $6.50. 10" tube: $10. 
12" tube: $12.50. 15" tube: $16. 16" 
tube: $17.50. 20" tube: $25. 

ELINCOR 
MODEL 
300EA 
A 5 element beam adjustable 
from channels 2 to 6. 81/2 ft. 
over all. 

List Price $41.50 

List Price 
$4.35 

ELINCOR 
MODEL 
520TVA 
for channels 7- 
13, non- ad- 
justable. 
List Price 
$14.75 

ELINCOR 
MODEL 

50 
Chimney mount, sturdily con- 
structed of 11/2" steel, cadmium 
plated with 24 ft. of galvanized 
strapping. 

Send for Free "49" catalog. 

ELECTRONIC 
INDICATOR CORP. 

53 Wyckoff St., Brooklyn, N. Y. 

TELEVISION 

MAKES BUYERSOUT 

BROWSERS! 
Rembrandt proudly steps 

forward with Model 1606 
combination Television & 
FM Radio in an authentic 
consolette reproduction of 
an early Flemish Cabinet. 
Your customers will delight 
to its 72" crystal-clear pic- 
ture, it's rich, tone -pure FM 
sound reception, it's "down- 
to-earth" prices. 

Order Rembrandt today 
and turn every browser into 
a buyer! 
Model 1606-12" picture tube, FM 
Radio, mounted safety glass (easily re- 
movable for cleaning,) Remington Auto- 
matic Picture Stabilizer, Advanced Auto- 
matic Gain Control for sound and video. 
Available. in Mahogany and Walnut, 
8495. Also Maple, Blond Mahogany, 
Knotty Pine or Chinese Hand -Painted 
Finishes slightly higher. Also available 
in Model 1606-15 (similar) with 15" 
tube. 

REMINGTON 

OF 

Radio Corporation 
White Plains, New York 
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A TRYLON 

TOWER FOR 

EVERY ANTENNA 

Complete Towers at 

One Price- No Extras 

Not -Dipped 

Galvanizing 

Prefabricated Guys 

with TRYLON Pres- 

Tite Sleeves 

PALNUTS for Every 

Bolt 

Easy -to -Climb 

Ladder 

Whether it's a single dipole or a stacked 
array, TRYLON has the towers and the proper 
Attings adaptable to the antenna. They're inex- 
pensive and easy to install, and they are espe- 
cially important for dependable TV reception in 
"fringe"areas where antenna elevation is a "must." 
A ladder on one face of every TRYLON Tower 
makes easy climbing for antenna orientation. 

Buy Direct from the Manufacturer. Write for 
prices and complete details. Trylon Tower 
and Antenna Division, Wind Turbine Co., 

West Chester, Pa. 

TRYLON 
LAI)I)rR TOIMI:ItS 

Guyed Towers-F-M and Television 
Antenna Supports-Amateur Radio 

Towers of All Types 

Statement on Proposed 
IT&rr-Farnsworth Merger 

About April 20, 1949, if the plan is 
approved by Farnsworth stockholders 
and the agreement with International 
Telephone and Telegraph is consum- 
mated according to its terms, all of the 
business and properties, manufacturing 
facilities, inventories, patents, etc. of 
Farnsworth Television & Radio Corpor- 
ation will be transferred to a new com- 
pany which will become a wholly - 
owned subsidiary of International. 
"Upon the completion of this merger, 
the full force of International's re- 
sources will be brought behind the 
manufacture of Farnsworth and Cape - 
hart products," says E. A. Nicholas, 
Farnsworth president, who issued the 
following statement: 

"In the home entertainment field, i.e., 
the radio, television and record-player 
fields, there are no more distinguished 
names than Capehart and Farnsworth. 

"Steps will be taken not only to pre- 
serve the commercial values developed 
by these products, but also to assure 
distributors, dealers and the public that 
henceforth Capehart and Farnsworth 
instruments will be backed by a manu- 
facturing organization strong enough to 
meet the problems of expanding deliv- 
ery at competitive prices with fully 
adequate advertising support. 

"By linking itself to the Capehart and 
Farnsworth products, International with 
all its resources becomes associated with 
a top-ranking manufacturing outlet and 
distributor -dealer organization, thus 
providing a much larger and more ef- 
fective channel to consumer markets. 

"International Telephone and Tele- 
graph is a corporation with great 
resources and a world-wide organiza- 
tion in the field of telecommunications, 
with 31 manufacturing plants in 22 
countries, several cable and radio oper- 
ating companies, electronic research 
laboratories in the United States, Eng- 
land and France, a number of telephone 
operating companies in other countries, 
and a manufacturing subsidiary in the 
United States, Federal Telephone and 
Radio Corporation. 

"It is of particular interest that In- 
ternational has for many years been in 
the forefront of television equipment. 
Through a research associate, Federal 
Telecommunications Laboratories, it 
was one of the earliest to enter the field 
of television research, not only in black 
and white but also in color television. 

"It may be stated that in all phases 
of radio and television manufacture, 
excepting the home products field, In- 
ternational has long played an important 
part. 

"International has already advanced 
funds which are being used to start 
Capehart and Farnsworth products back 
on the road to full production. 

"Distributors and dealers will be 
assured of the strongest possible back- 
ing in quality, price, and retail sales 
promotion. No changes are contemplated 
in the present manufacture -distributor - 
dealer relationship." 

"Flip Up 
TV ANTENNA 

the revolutionary PRE -ASSEMBLED, 
PRE -WIRED TV ANTENNA that gives 
Superior Performance on ALL CHAN- 
NELS-yet COSTS YOU ONLY % the 
price of equivalent antennas! 

4 Pre -wired. 
ready for use. 

Comes with 
Guy Ring 
and Wire 

Rotatable 
Base 

,4, 

PRE -ASSEMBLED, ready for use, 

Just "flip -up" (like an umbrella) 
and install. 

PRE-WIRED-just connect your 
lead-in to the two terminals. 

Receives ALL CHANNELS 

ALL -DIRECTIONAL; can be ori- 
ented for the weakest station in an 
area with assurance that all other 
channels will be brought in equally wl. 
Extelremely Sensitive. unusual 
high gain on upper channels. Ideal 
for fringe areas. 

PRICE: $995 LIST 
Completely assembled with rotatable base, 
7 -ft. mast, guy ring and guy wire. 
Additional 7 -ft. masts, to build antenna up 
to 19 ft., at small extra cost. 

All prices fair traded . 5% higher west 
of the Mississippi River. 
See Your local Transvisian Outlet, or 

Moil this coupon today to:- 

TRANSVISION, INC. 
NEW ROCHELLE, N. Y. 

Please ship THROUGH YOUR NEAR- 
EST LOCAL OUTLET:- RR 4 

1 I "Flip -Up" Antennas 
I am enclosing 10% DEPOSIT in the 
amount of $ , balance C.O.D. 

( ) Send details of Dealer Plan. 

Name 

Address 

(please print) 

City & State 
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IN LOCAL AREAS 

Jerrold In-Tenna is the only indoor 
TV antenna that will give you clear 
pictures on ALL TV stations in your 
area. It can easily be oriented to reduce 
noise and ghosts. The tuned pre -ampli- 
fier helps eliminate all kinds of inter- 
ference from FM, TV and AM. It is 
easily and quickly installed in any home 
or apartment. The Jerrold In-Tenna will 
give your TV set the same performance 
that you could expect from a costly out- 
door installation. List $42.50. 

See the Jerrold In-Tenna at your 
radio wholesaler or parts jobber, or write 
to us for information. 

IN FRINGE AREAS 

The Jerrold TV -FM Booster has a 

gain of 20 to 30 times over the entire 
ti megacycle bandwidth of all TV chan- 
nels-plus the FM band. Because of 
its high gain, Jerrold TV -FM Booster 
pulls weak stations out of the "mud" 
to give you the clearest possible pic- 
tures. Sight and sound tune together. 
There is no regeneration whatsoever. 
All kinds of interference, as well as 
ghosts, are either greatly reduced or 
completely eliminated. 

See the Jerrold TV -FM Booster at 
your radio wholesaler or parts jobber. 
Or write to us for information. List, 
e37.50. 

JERROLD ELECTRONICS CORP. 
121 N. BROAD ST. PHILA. 7, PA. 

i:>IneSaIn ppoiulees 

Emerson Radio Cr Phonograph Corp., has named 
Stanley M. Abrams, left, new sales manager of 
the television division, and Harold E. Karlsruher, 
right, as head of the home radio division. 

GE issues "Techni-Talk" 
The Tube Division of the General 

Electric Company, Electronics Park, 
Syracuse, N. Y., has announced it will 
issue copies of "Techni-Talk" bi- 
monthly. Available through GE and 
Ken -Rad distributors, it is designed to 
keep servicemen and dealers abreast of 
the latest developments in radio and 
television, and to assist them with tech- 
nical problems encountered in the field. 
Techni-Talk is distributed by mail and 
comes to the dealer through his dis- 
tributors, without cost. 

ÌÌ 

The RAMSEY 
TV TOWER 

80e PER FOOT 
(Unassembled) 

Assemble with only a 

screwdriver. 

Join 10 foot sections to 
make towers up to 70 
feet. 

Weighs only 15 pounds 
per 10 foot section. 

All Hardware and con- 
necting links furnished. 

Non-metallic construc- 
tion won't attract light- 
ning nor cause twinex 
leadin loss. 

Easily erected by two 
men. 

Can be climbed. 

See your parts jobber 

or write 

RAMSEY TOWER CO. 
P.O. BOX 45, RAMSEY, ILLINOIS 

the S 
new 

t reamlined 
MODEL 322A 

TUBE TESTER 

Priced at only $37.95 
A tube tester downright easy to operate. This is one 
of the lowest priced tube testers anywhere, yet it permits 
accurate checking of the widest variety of old or new 
tubes-equipped with the new sub -miniature tube socket. 

CHECK THESE FEATURES 
This tube tester has provisions for checking indi 
vidual sections of multi -purpose tubes as well as 
miniature and sub -miniature receiving tubes. 
Closer tolerances are easily obtained due to special 
Alnico A.C. meter and extremely low test circuit 
voltage drop. 
Convenient jack Is provided for head -phone noise 
test to check noisy swinging. or high resistance 
internal tube connections. 
Neon lamp for rapid short and leakage tests be- 
tween elements. 
Compact, sturdy construction. 
Operates on 100-130 volt, 50/60 cycle A.C. power 
supply. 

Open -face in new hammertone grey finish steel cabinet 
with sloping panel. Size 51/4" x 12 3716^ x 6': Weight: 
11 lbs. Buy it from your local jobber. 

Send for Bulletin No. 5RT 

RADIO CITY PRODUCTS CO., INC. 

152 West 2Sth St. New York 1, N. Y. 

L 

SHOOTS TROUBLE 

FASTER!ona job oroat ervice fbencht! 

PRICE 
$9.95 

at distributor 
or postpaid. 
direct. Sorry 
no COD's. 

Ohioans add 
3% State 
Sales Tax. 

,crsgssaleiie 
MULTI -FREQUENCY GENERATOR 
In radio service work, time means money. 
Locate trouble faster, handle a much 
greater volume of work with the SIGNAL - 
ETTE. As a trouble shooting tool, SIG- 
NALETTE has no equal. Merely plug in 
any 110V.AC-DC line, start at speaker 
end of circuit and trace back, stage by 
stage, listening in sec's speaker. Generates 
RF, IF and AUDIO Frequencies, 2500 
cycles to 20 Megacycles. Also used for 
checks on Sensitivity, Gain, Peaking, 
Shielding, Tube testing. Wt. 13 oz. Fits 
pocket or tool kit. See at your dist. or 
order direct. 

G''lsppard Instrument 
Laboratory, 

Inc. 

Dept. R, 1125 Bank St., Cincinnati 14 
Qualified Jobbers write- wire for details. 
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Lb- .rUBE rRi 

mot_ 

LOW 

COST 

i10i 

QUICK 

tpsy 

TELEVISION 
FM AMATEUR 
COMMERCIAL 

Mast section is triangular in construction 
using 1" ID steel tubing with proper brac- 
ing, all electric welding. Lower unit is 
20 ft. long hinged on frame with locking 
device. Levelling device compensates for 
position of vehicle on any test location. 
Upper unit is a smaller triangle and tele- 
scopes into lower unit on rollers, which 
allow smoother operation. Cable and drum 
provided with pin assembly for safety and 
locking into any height. Antenna mast can 
be set up by two men in a few moments... 
NO GUYS - NO WRENCHES - NO BOLTS 
All bolts have 'T' handles. Demountable 
by removing two bolts in four minutes. 
Aluminum painted ready to mount. 

.250 BASIC UNIT COMPLETE 50 ft., 10 ft. pole 

251 SAME AS 250 -ORIENTATION AT ANY HEIGHT 

.252 SAME AS 251, WITH ANTENNA HEIGHT 70 FEET 

A. A. PETERS 

TRIM fMASTS 
231 N.7th Allentown Pa. 

SHIPPED F.O.B. 
ALLENTOWN, PA. 

$295 
and up 

! I 

*************************** 
LIFE-SIZE 

TELEVISION is here! 

CORTLEY MODEL 
#720 

Cortley Televi- 
sion Corpora- 
tion brings you 
the greates 
advancement in 
television since 
the invention of 
television itself. 
A Projection 
Television Re- 
ceiver that 
throws an amaz- 
ingly clear im- 
age, varying in 
size from sev- 
eral inches up 
to 6 x S feet, 
onto a screen 
-just like a 
home movie 
projector. 
Cortley instal- 
lations in New 
York have been 
tested and 
proven success- 
ful for two 
years. 

UNLIMITED SALES OPPORTUNITIES 
Your sales possibilities with the CORTLEY PROJEC- 
TION TELEVISION RECEIVER are absolutely un- 
limited. Bars, Restaurants, Schools, Clubs, Churches, 
Hospitals, Resorts-these are but a FEW prospects! 
They have been clamoring for television that can 
be seen by several hundred people at one sitting- 
and now you can supply them. 
Get in on this brand new, easy -to -sell market. Be 
the first in your community to fill the enormous 
need. Send for full information and price today! 
A limited number of Cortley Distributorships 
are still available. Write for particulars now. 

CORTLEY TELEVISION CORP. 

Dept. E 130 West 24th Street 

New York 11, N. Y. AL -5-3680 

*************************** 

RCA Victor Officials 

Allan B. Mills, above, whose- appointment os gen- 
eral sales manager of the RCA Victor Home 
Instrument Deportment was announced by Henry 
G. Baker, general manager. H. M. Rundle, be- 
low, has been apppinted merchandise manager 
of the RCA Victor Home Instrument Department, 
Mr. Baker also announced. 

New Du Mont List Prices 
Allen B. Du Mont Laboratories, Inc., 

New York City, has announced new list 
prices on nine models of its television 
receiver line, Victor E. Olson, saes 
manager of the Receiver Division stated. 
The new prices are: Chatham (mahog- 
any) $425; Chatham (Blonde) $435; 
Savoy (mahogany) $695; Savoy 
(Blonde) $715; Winthrop $695; Strat- 
ford (Mahogany) $594; Stratkax'd 
(Blonde) $605; Colony $945; Westbury 
$745. 

Alliance Announces Two 
New Phonomotor Units 

Two new record player phonomotor 
units especially designed for use with 
the slower speed LP microgroove rec- 
ords were announced by R. F. Doyle, 
president and treasurer of the Alliance 
Manufacturing Company, Alliance, Ohio. 
One model combines both speeds -33% 
and 45 RPM. This is a dual -speed 
single -play record player assembly pri- 
marily intended as a single player for 
those who will want speeds combined 
in a single unit. However, the mechan- 
ism consisting of motor and turntable 
can also be adapted to changers. 

In addition to the new dual -speed 
unit, Alliance also announces a new 
single -play 45 RPM record player as- 
sembly designed expressly for the new- 
er records which will play at this speed. 

RA O VIBRATORS 5 
dace &namee Stack Spaeese 

Visit ATR booth 
82 Radio Porto 4.,,s.. 
Show, May 16 to ,..+. 

20 -Chicago v 

A COMPLETE LINE OF VIBRATORS... 

Designed for Use in Standard Vibrator -Oper- 
ated Auto Radio Receivers. Built with Pre- 

cision Construction, featuring Ceramic Stack 
Spacers for Longer Lasting Life. 

Backed by more than 17 years of experience 
in Vibrator Design, Develop- 
ment, and Manufacturing. 

ATR PIONEERED IN THE 

VIBRATOR FIELD. 

NEW 
VIBRATOR GUIDE 

FREE 

hZf2 fZ fZf2fZ-1 

AIR 
1 

"A"BATTERY 

ELIMINATORS 

for DEMONSTRATING AND 

TESTING AUTO RADIOS 
New Models . . Designed for testing D. C. Electrical Ap- 
paratus on Regular A. C. Lines. Equipped with Fult- Wane 
Dry Disc Type Rectifier, Assuring Noiseless, Interference -Free 

7 
Operation and Extreme Long Life and Reliability. 

Fos NEW DESIGNS 
V NEW MODELS V NEW UTERATURE 

"A" Battery Eliminator, DC -AC Inverters, 
Auto Radio Vibrators 

See 9mes le66os es mac 

AMERICAN TELEVISION & RADIO CO. 

Clcrafity Pvoduci1 Since /93/ 
SAINT PAUL 1 MINNESOTA-U.S.A. 
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ó 

o 

SELF-SUPPORTING 

Easr1T 
p 

TOWER FOR 

TV ANTENNA 

i? 44P, 

* Use antenna 
and pole of 
your choke 
(Up to40lbs.) 

* One man can 
install 

* Light weight 
(65 lbs.) 

* Pre -built in 
three sections 

* Fully 
weather- 
proofed 

* Mounts on 
peaked or 
flat roof 

* Hinged to tip 
up and down 

NOW . . . SUPPLIED WITH EXTENSIONS 
Whatever height you need for your TV 
antenna in your area - it's a cinch to put 
it up there with EASY -UP TOWER - Basic 
Model consists of three prefabricated all 
steel sections. Additional 10 ft. extensions 
can be added for antenna heights up to 
100 ft. above roof top (up to 60 ft. re- 
quires only 3 guys.) Sections are quickly 
joined together at site of installation, and 
tower simply tipped up on its hinged feet. 
Investigate! 

Sold Through Jobbers Only 

Write for full details 

Easy -Up Tower Co. 
3800 Kinzie ANC. 

Racine, Wis. 

Universal Campaign 

B. C. Neece, left, vice-president and general 
sales manager, Landers, Frary Cr Clark, New 
Britain, Conn., and S. G. Fisher, sales manager 
of traffic appliances, make o last minute check 
on the new Universal Coffeematic, with the 
Flavor Selector, before starting a tour of cross- 
country meetings to bring the new appliance to 
the attention of the trade. 

Tung -Sol Expansion 
Due to increased activities in the Chi- 

cago area, Tung -Sol Lamp Works, Inc., 
have found it necessary to materially 
expand their facilities. They are pres- 
ently in their new location, 351 East 
Grand Ave., Chicago 11. 

Gibson Dealer Aids 
The Gibson Refrigerator Co., Green- 

ville, Mich., is pushing a new sales pro- 
motion hand -kit package, geared to 
present day needs of facts about the 
company's products, according to Greg- 
ory V. Drumm, manager of advertising 
and sales promotion. The kit contains 
a reprint of the full color page ad ap- 
pearing in current consumer national 
magazines. The kit also contains proofs 
of retailers' newspaper ads. The key- 
stone promotional piece in the kit is a 
tabloid broadside showing Gibson 
ranges, refrigerators and freezers. To 
promote store traffic, the broadside fea- 
tures an offer of a matched set of 
measuring spoons. Prospects are asked 
to fill out a card showing age of pres- 
ent appliances to enable dealer to quali- 
fy customers. A schedule sheet is 
provided in each kit to insure a definite 
follow-up of each dealer's advertising 
and promotional activity. 

Opto -Vision Jobbers 
Television Filter Co. (formerly Tele- 

vision Service Co.), sole U.S. repre- 
sentatives for "Opto -Vision", have ap- 
pointed 6 new distributors, it was an- 
nounced by M. C. Rosenthal, president 
of the television filter organization. The 
newly appointed distributors, all in the 
New York area, include: Video Dis- 
tributors, 214 Fulton Ave., Hempstead, 
N. Y.; Radionic Laboratories, 1010 Cen- 
tral Ave., Far Rockaway, N. Y.; Hudson 
Valley Asbestos Corp., 170 Central Ave., 
Albany, N. Y.; Tel -Rad Distributing 
Corp., 54 Clinton St., Newark, N. J.; 
Monmouth Radio Supply Co., 396 
Shrewbury Ave., Red Bank, N. J.; 
Howard E. Ellish, 46 Voorheis Ave., 
Nyack, N. Y. 

CONICAL ANTENNAS 
riefeetica Q Cutatawdú y 

7eéeuída«t Neoax 

* The ONE antenna for ALL chan- 
nels (no high frequency head 
needed) * Maximum efficiency on ALL 
channels * Better than 12 DB front to back 
ratio on all frequencies 

TELREX Coni- 
cal Antennas 
provide the 
highest possible 
gain to the re- 
ceiver - since 
the full strength 
of the signal 
las received of 

the antenna) is carried to the set with 
negligible loss-and with o definite reduc- 
tion in the strength of ghosts or reflections. 
TELREX Conical Antennas are built better. 
Note this center clamp which provides such 
o strong grip over better thon 3" of each 
rod surface. It is both a mechanical support 
and electrical contact second to none. And 
is only one of the features which result in 
improved and steadier pictures - from a 
better antenna-a TELREX antenna. 

The 4X -TV 

Hi -Gain Stacked Conical "V" Beam- 
Channels 2 to 13 

Broad Band-Full Audio and Video 
Band Pass 

Low Inception Angle, Minimum Re- 
flections 
Maximum Signal to Noise 
Better than 12 DB Front to Back 
Ratio All Frequencies 
150 Ohm Non -Varying Center Im- 
pedance 
Use 72, 150 or 300 Ohm Transmis- 
sion Lines 
Universal Mounting Clamp 

Telrex Conical Antennas are avail- 
able in a variety of models to meet 
any need. © 1949 Telrex, Inc. 

At your distributor or write 

TELREX, INC. 
ASBURY PARK 2, NEW JERSEY 
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Spark Plugs are minia- 
ture broadcasting sta- 
tions, send signals that 
interfere with radio 
reception, distort tele- 
vision. The New Auto - 
Lite "Resistor" Spark 
Plug reduces this in- 
terference.* a 

AUTO -LITE 

SPARK PLUG 
Here's How It 
Works to End 

Interference 
The "Resistor" acts 
to dampen the spark 
plug radio signal to 
an acceptable level* 
while still delivering 
the full high voltage 
discharge required to 
ignite the fuel. 

Auto -Lite Ignition Engineers, working 
with leading automotive manufacturers, 
have developed the new Auto -Lite "Re- 
sistor" Spark Plug with this built-in 
resistor that reduces spark plug inter- 
ference.* Remember, the "Resistor" also 
helps deliver smoother idling, improved 
economy, longer electrode life. Dealers 
are being supplied as rapidly as pos- 
sible. Write for Booklet M-1186 
for full information. 

THE ELECTRIC AUTO -LITE COMPANY 
Toronto, Ontario Toledo 1, Ohio 

*Under 35mv/m from 540 k.c. to 150 m.c. at 50 ft. 

Tune In "Suspense," Thursdays, 9:00 P. M., E. T., CBS 
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 Two Separate Sections 
(DISTANCE BETWEEN SECTIONS 

VARIABLE - AS REQUIRED) 

Fits Any Chimney 
(SQUARE. ROUND. ETC) 

Fits Any Size Mast 
014" to nr) 

Weather Resistant (thee uy Platte 

All Hardware & Instructions Included 

TV PROD. 
122.10 15th AYE COLLUSEUCTS'01SCOT, N. t. 

Catalogs, Manuals and 
Sales Aids 

Phoenix Speed -Mounts. A ten -page 
catalog containing photos, diagrams, de- 
scriptions and prices of the Phoenix line 
of television antenna mounts and ac- 
cessories, including standoffs, guy wires, 
turnbuckles. etc., is available on request 
from Phoenix Electronics, Inc., Lawrence, 
Mass. 

Katolight Generators. Catalog sheet 
11248 gives complete descriptive and en- 
gineering data for Kato switchboardless 
175 KW, 3 -phase AC generators. Kato 
Engineering Co., Mankato, Minn. 

Hytron Minature Tubes. The 3rd 
edition of the Hytron Reference Guide 
for minature tubes gives all data and 
characteristics for 91 types, 19 of them 
new, in a six -page booklet. Available 
free of charge from Hytron Radio & 
Electronics Corp., 76 Lafayette St., Salem, 
Mass. 

Raytheon Minature Tube Chart. 
The latest Raytheon minature tube ref- 
erence folder lists over 70 receiving type 
miniature tubes with all pertinent char- 
acteristics, applications, diagrams, etc. 
Raytheon Manufacturing Co., 55 Chapel 
St., Newton 58, Mass. 

Walden Wrenches. The new 52 -page 
catalog #142 lists all types of wrenches 
for the automotive, radio and metal trade 
industries. Copiously illustrated, the 
booklet is complete with engineering 
specifications for the tools. Stevens 
Walden, Inc Worcester, Mass. 

Electro -Voice Mikes. Bulletin #144 
illustrated bulletin gives data and infor- 
mation on the new E -V wide -range 
microphones developed for broadcasting 
work. A copy is obtainable on request 
from Electro -Voice, Inc., Buchanan, 
Mich. 

House of Television. A new 12 -page 
catalog includes illustrations, descriptions 
and specifications of television filters, 
screens, antennas, wave traps, pads, and 
other accessories. The House of Tele- 
vision, Starrett -Lehigh Bldg., New York 
1, N.Y. 

New Rider Manual. TV Manual No. 
2 takes up where Vol. 1 leaves off (June 
1948) and gives complete coverage up 
to January 1949. In addition to sets, 
boosters and tuners are included. Manual 
will sell for $18. John F. Rider, Pub- 
lisher, Inc., 480 Canal St., New York 
13, N.Y. 

Sams Manuals. Three new manuals 
have been released, the 1948 Record 
Changer Manual (including wire and tape 
recorders) , price $6.75 ; Television Anten- 
nas, a practical guide that shows what 
type of antenna to select, how to in- 
stall it and how to solve troubles, $1.25 ; 

and the Photofact Television Course, 
based on the 16 lectures originally pub- 
lished serially in the Photofact folders, 
$3.00. Howard W. Sams & Co., Inc., 
955 N. Rural St., Indianapolis, Indiana. 

Carter Converters. Converter Cata- 
log #349 is a 16 -page booklet giving 
all mechanical and electrical specifications 
for all Carter converters, including those 

for television, recording, sound recording, 
projection. and mobile communication. 
Carter Motor Co., 2644 N. Maplewood 
Ave., Chicago, Illinois. 

Sprague Capacitors. Sprague Bul- 
letin #M-249 gives complete description 
of the Sprague television replacement 
electrolytic capacitors. Sprague Prod- 
ucts Co., North Adams, Mass. 

C -D Counter Display Unit. The 
counter display unit contains 12 assorted 
Quietone filters, with an accompanying 
reference guide listing filter applications. 
Total retail value of the kit is $16.10. 
Cornell-Dubilier Electric Corp., S. Plain- 
field, N. J. 

GE Service Garments. A plan for 
supplying service garments to General 
Electric and Ken -Rad tube dealers was 
announced which will include shopcoats, 
counter coats, shirt and trouser, and 
battle jacket and trouser combinations. 
The arrangement will provide for weekly 
delivery of laundered garments. A ser- 
vice charge approximately equivalent to 
the normal laundering charge will be the 
only cost to the dealer. General Electric 
Co., Electronics Park, Syracuse, N.Y. 

Philco Business Helps. Shop Repair 
Record tags and invoice forms have been 
made available with the imprint of the 
dealer. Price for the tags is $11.43 per 
1000 and for the invoices $5.25 per 1000. 
An outdoor illuminated sign is also avail- 
able, for $7.90, and a "product strip" for 
existing signs is 50e. Philco Corp., Ser- 
vice Division, Broad and Somerset Sts., 
Philadelphia 32, Penna. 

Your Antenna Mounting Problem 

Extremely Easy To Install 
(ONE MAN OPERATION) 

Rigid -All -Steel Construction X1ISEI4Eiv Árñvc 
PM" STEEL,WELDEDI g 

'a4RF 

This antenna meenting bracket is made of )j' 
steel, heavily plated for weather resistance, and 

welded together for maximum strength, stability, 

and long-lasting durability. The CM -100 comes 

complete, ready is mount with all hardware and 

instructions. It is so simple to mount, it can be 

done by only one person, and requires approd. 

mutely 5 minutes to install. 

WITH CM -f00 
CHIMNEY MOUNT 

$ 25 
PAIR' 
LIST 

I 
6F 

¡pEATEYT 
srRMV fd,p 

M4X/M!/M S7RFrV!'i7rV 

Jobbers: Write for details of our 
attractive price and discount 
structure. 
Dealers: Contact your local job- 
ber. If he does not stock the 
CM 100, send us his name 
and address. 
WRITE NOW. DEPT. RTR4. 

!i 

TRICRAFT 
VIDEO 

ANTENNA 
for 

I1ndoor Use 
1 

1 

1 

Model "600" 
Patents Applied for 

The indoor model television antenna 
the industry has needed! 

Appearance 
Operation Principle 
Simplicity 
Reception 

Here is the new VIDEO ANTENNA you're been waiting for... 
new luxurious appearance which blends with any type furnish- 

ings...new design and operation, no mechanical adjustments to 

change stations, turn switch to channel desired, electrically 

tuned to station ... good reception for as far as 25 miles, 1 to 

1.5 standing wave ratio in each channel ... easy to use, in- 

stantly ready for use ... operates anywhere in the house, no 

landlord's permission needed . . . net weight only 3% lbs. 

a7ricraft"antennas are available at leading jobbers.lf your 
jobber cannot supply you, write us for nearest jobber. 

1{ivM'fi Pitsedvvq/rwr ea. 
1333 North Ashland Ave., Chicago 22, III. 

Manufacturer, of comploto line of Television, FM and AM antennas and accessories 
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World-famoue. artist, 
traveler and storyteller - 

brings to the television 
screen his most unusual 

and exciting tales. 

HIS FAMOUS 

Believe It or Nots 
ARE NOW WORKING 

FOR YOU 

veet.Y 
EDWIN 

JACOBS EN 
tMamiYMC4 

Sewer Member 

CAN WALK 
DOWNSTAIRS 

ON HIS 
HANDS! 

eneemeor.. 
PROMOTION 

MATERIAL. 

IS READY 

'FOR YOU 

contact your ÁIc&Ecfa distrl 

BelieveltorNot cartoons have helped 
sell enough newspapers to reach from 

here to the moon and back every day for 20 grs. 

THIS TREMENDOUS SELLING POWER 
/S NOW WORKING FOR YOU... 

every week on network 

or time and station in ' _r communia 

drring rn person R . RT R ' wì the most 

exciting most startling stories in the world. 

(0&204 AZe 4545 AUGUSTA 
BLVD. 

CHICAGO 
51 

ILLINOIS 
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RCA's new 1949 Movement and Inventory Guide helps you achieve a much larger turnover. 
Ask your RCA Tube Distributor for a copy. 

More profit for you 
in the complete line of RCA tubes 

AM, FM, or TV... practically every make 
and model receiver you're called upon to 
service can be completely re -equipped 
with RCA tubes ... from glass, metal and 
the latest miniatures to television kine- 
scopes. Your RCA Distributor carries ex- 
tensive stocks for your convenience. 

Having the tubes your customers need 
... and the brand they prefer ... means 
more business for you-from more people! 

Keep up-to-date ... ask your RCA Dis- 
tributor for the following bulletins: 

Receiving Tubes for AM, FM, and Tele- 
vision Broadcast (1275-D) 

Receiving Tube Manual (RC -15) 

Receiving Tube Price List (2F215R7) 

.New 1949 Movement & Inventory Guide 
(2FR933) 

ALWAYS KEEP IN TOUCH WITH YOUR RCA TUBE DISTRIBUTOR 

TUBE DEPARTMENT 

AND MAKE MUCH MORE! 
A proved traffic stopper is this "Top 
Performers" display in full colors- 
part of a new Display Service. Ask 
your RCA Distributor for the latest 
flyer "Stop I in 4 and Make Much 
More," for complete story. 

RADIO CORPORATION of AMERICA 
HARRISON, N. J. 
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