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BR UNS It 7 CK 

RADIO 

Thhre arc eight new models in the Brunswick 

line — priced so as to enable you to prosper, 

yet give your customers the ultimate value For 

their dollars... IF you want to sell radios profitably 

during these times. Jet us lay before you the 

1^32 Brunswick sales and merchandising plans... 

They are simple, constructive, and profitable. Write! 

s 

s 

1 

BRUNSWICK RADIO CORPORATION 

'Oivhiou of II I/n/ir Bros. Picturi's, Inc. 

MW YORK- CHICAGO • TORONTO 
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M. E. HERRING 
Publishing Director 

WE MOVE 

Its tofnnost floor 480 feet 
above the sidewalks of New 
York, the new McGraw-Hill 
Building rates as the largest 
structure in color in the world. 

Radio Retailing, 33 other 
McGraw-Hill publications, the 
McGraw Hill Book Company, 
and three more affiliated com- 
panies, will move into this 
modernistic edifice this month. 
Henceforth your editors will 
pursue their labors on the 30th 
floor. 

That famous architect, Ray- 
mond. Hood, who designed the 
Tribune Tower, Chicago, and 
who is one of the architects for 
Radio City, Ne-w York, and 
chief architectural cousu'lanl 
for the Chicago World's Fair 
commission, drew the plans for 
our new business home. 

Friends and visitors toill find 
a hearty welcome, "just a short 
walk from Times Square." 
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Meeting 

Q)MPETITION 

No. 22 Superheterodyne. A point 
of attraction on your store floor. 
Cabinet of softly colored solid wal- 
mil with gently curving front and 
sides, and curved legs reminiscent 
of age old palace pieces. This re- 
ceiver has provision for connecting 
Electrical Remote Control. 

'There is nothing finer than a 
Stromberg-Carlson' 

FOR the battle of the salesroom floor, a 
powerful weapon lies in the Stromherg- 

Carlson line. 

You don't have to prove the performance 
quality of the Receivers—that's recognized. 
Nine out of ten have a yearning to own a 
telephone-built Stromberg-Carlson if they 
can. You don't have to argue appearance 

-workmanship—long life. A single glance 
tells more than you can say. 

Price? You meet competition there just as 
easily. The difference in worth is so de- 
cided; the difference in cost is so little that 
the buyer congratulates /iimse//~upon his 
favorable purchase. 

A Stromhcrg-Carlson franchise gives you 
the security of direct-to-factory dealing. 
Means sales units large enough to leave a 
fair margin above overhead expense. Helps 
you in the collection of a reasonable finance 
charge on every time-payment sale. 

Write for details of this franchise which is 
being sought week after week by more 
high grade merchants than ever before in 
Stromberg-Carlson history. 

Stromberg-Carlsons range from $175 to $375 
/11 ... rtiicrt ■■rwlii#I»T-»rr ff . ■ I , IVT ■ » I 1 . _ V? Ir- il (lime 

iberg-Carlsons range from $1/5 to $375 
prices) including lubes. Multi-Record 

Radio, $660. Cast of Rockies. 

STROMBERG-CARLSON TELEPHONE MFG. CO., 
ROCHESTER. N.Y. 

1 894 

■v 

r DO 

MAKERS OF VOICE TRANSMISSION AND VOICE RECEPTION APPARATUS FOR MORE THAN THIRTY-FIVE YEARS 
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THE 

RDBBER5 

IN MILLIONS 

OF RADIOS 

ARE BEING 

EXPOSED 

Sensational 

Ken-Rad 

Aterchandising 

Plan 

SWEEPS NATION 

Jy^EN-RAD distributors and dealers 

A- throughout the nation are rolling 

up amazing tube sales volume through 

the marvelous Acremeter and the sensa- 

tional Ken-Rad Merchandising Plan. 

Sales increases so great that they are 

absolutely without precedent in radio 

history are being recorded in scores of" 

cities. Signed proof of these successes is 

available to all who may be interested. 

A tremendously gripping series of news- 

paper advertisements to back up live 

distributors and dealers is now being 

released. Be one of those who will profit 

hugely from it. Write or wire for the 

whole story. © 

THRILLING NEWSPAPER ADVERTISING 

ylt the right is a miniature reproduction of one of a series of newspaper 
advertisements featuring the radio robber and Acremeter service. This is 
beyond a doubt the biggest selling idea ever put into radio tube advertising. 

The Ke.v-R ad Corpor attox, Incorporated, Owejtsboro, Kentucky 

EXPD5E* 

THE 

ROBBER 

IN YOUR 

RADIO 

r 

amazing 
ACREMETEH 
re v// point out the thk x ing 
rid1,- that >3 rohhmg yop of 

( f radtn m epti'Ht 

ti 

# Ken-Rad 
S St.;.::. hit:; 

D !■; A L K K * > S I G N AT C R K T O HE K i 
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The H awley 

Moulded Diaphragm 

is the supreme achievement 

in modern speaker design » 

After Using 
Hawley Diaphragm 

; s 

•*\ .* •' » • • • • • *4. **** .-•I/ * - ■ 
• • 

Before Using • 
Hawley Diaphragm : 

o o 

sws 
■ 

The old pasted-up ood unscientifically mode 
diaphragms are as out-of-date as one-tube sets. 
The modern diaphragm is engineered to the speaker 
and moulded in one piece, from flexing ring to 
voice coil support, by the exclusive Hawley process. 

So superior is speaker performance with the 
Hawley Moulded Diaphragm that leading radio 
manufacturers of the United States and Europe 
have slandordized on Hawley Diaphragms. They 
are engineered and moulcied to suit the individual 
characteristics of each make of speaker. 

Radio sets equipped with Hawley Moulded 
Diaphragms ore easier to sell. Their response 
curves show none of the exaggerated distortions 
of pasted-up" diaphragms. The Hawley Moulded 
Diaphragm is a valuable sales asset. Feature it in 
your store demonstrations. 

HAWLEY 

MODI D E D r% DIAPHRAGMS 

THE HAWLEY HALL OF FAME 
These famous radio set and speaker manufacturers 
equip their speakers with Hawley Moulded Diaphragms 

Magnavox Jensen 
Utah Rota 
Stewarr>Warner American Bosch 

Majestic 
Stromberg-Carlson 
Crosley 

Operodio 
Lansing 
Colonial 
LaCrotse 
Best 

Trans. Corp. of Am. Melber (Germany) 
Boudette 
P. Smith Stamping 
Imperial 
Angslen 
Ouam-Nichols Co. 

Sachenwerk (Germany) 
Fetdman (Germany) 
Neufeldt & Kuhnke (Gormany) 
Platen Texldo (Spain) 

PSOOUCTS AND PROCESSES FULLY COtfEHEO 34 PATENTS AND APPLICATIONS 

HAWLEY PRODUCTS COMPANY, 205 N. FIRST AVENUE, ST. CHARLES, ILLINOIS 

www.americanradiohistory.com
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They say we're 

enthusiastic 

... and we are.. .we caught it from 

G ULBRANSEN 

Dealers and Jobbers 

AN unbroken record of "no distress merchandise" . . . 
l a service history, certified by scores of jobbers and 

dealers, to the effect that Gulbransen Radio very rarely 
requires a service call after installation . . . these are the 
reasons why we are "enthusiastic", as a trade magazine 
commented recently in quoting from a Gulbransen 
advertisement. 
The Gulbransen line, with its background of nation-wide 
goodwill, is today one of the surest profit producers in the 
industry. These modern Superheterodynes have every- 
thing that is new and wanted . . . EVERYTHING. 

There is no cheap Superheterodyne, because you know 
and we know that a ^oocf Superheterodyne cannot be 
built and sold cheaply. The low-priced Gulbransen re- 
ceiver is a time-tried TRF set of splendid performance— 
better than a cheap "Super" could possibly deliver, 

Another fact which you know and we know, is that "most 
service calls start in the factory production line". Gul- 
bransen stops 99% of them there, by the simple means of 
employing two inspectors for every three producing 
workers. 
That's why Gulbransen dealers are "sitting pretty" . . . 
and we'd appreciate an opportunity of proving this to 
you. Wire or write— 

GULBRANSEN COMPANY 
Factory and General Offices: til6 N. Kedzie Ace. 

CHICAGO. ILLINOIS 

Gulbransen 

SUPERHETERODYNE 

'J^adio 

Console OeLuxc Modvl 
ii5. 10-tube Superhetero- 
dyne (four '35 Vari-mu, 
two '47 Pentode in push- 
pull. three '27 and one '80). 
Compensatiti]; Dynamic 
Speaker, V aual Tuning 
meter (simplified distance 
tuning), Automatic and 
Manual Volume Controls, 
Tone Control, Full-Boating 
Tuning Condenser, Power 
Switch. No "blasting,'* no 
fading, no "tube" noises, 
no cross-talk. Price, com- 
plete with R. C. A. tubes, 
$113.50. 

Consule Receiver Model 
135. Seven-tube Superhet- 
erodyne, same chassis as 
Model 130, in beautifully 
designed cabinet, 40 inches 
high. 2 to 5 micro-volt sen- 
sitivity (pet meter). Tone 
Control- No tube noises or 
cross-talk. Price, complete 
with R.C.A. tubes, $79.50. 

Mantel Receiver Model 
130. Seven-tube Superhet- 
erodyne (two '35 Vari-mus. 
one '47 Pentode, two '24 
screen grid, one '27 and one 
'80>. 10-kilocycle separa- 
tion, Full-floating Tuning 
Condenser, Completely se- 
lective, beautiful in tone. 
Finest cabinet work. Price, 
complete with R. C. A. 
tubes, $69.50, 

Mantel Receiver Model 
330. Six-tube, tuned radio 
frequency, including four 
'24 screen grids, one '45 
power lube. Powerful Dy- 
namic Speaker. Selective, 
sensitive, ample volume 
and pleasing tone. Price, 
complete with R. C. A. 
tubes. $48,00. 

A 
TUNED RADIO FREQUENCY 
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w, hen a manufacturer spends 

$16,000 a page to advertise in 

THE AMERICAN WEEKLY 

he is telling 5,500,000 families, 

located in every corner of the 

country, to buy his products at 

the nearest store. Many of these 

families are your customers. 

THE. AMERICAN 

ctxL / Vav v 

Main Office: 959 Eighth Avenue, New York City 

Brar.ck Offices: Palmoi.ivh Bi.dg., Chicago ... 5 WtNTHftOP Squarr, Boston . . . 753 Bonnie Brae. Los Angeles . . , zzz Monadnulk Blug., San Francis 
11-130 Cieneral Motors Bldg., Detroit . . . 1138 Hanna Bi.dg., Cleveland . . . 101 Marietta St., Atlanta . . . International Office Bldc.. St. I tn 
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BiooEk .Quicker Sales 

for Radio Dealers who 

Amaze and Thrill the Public 

with this NEW RECEIVER... 

\ C 

rgvt all- 

^^SopcrlielerochjnQ 

10 TUBE 
SUPER-HET. 

St SB COMPLETE 

' ^ Km 

MODERNISTIC 
7 TUBE SUPER 

$79.50 COMPLETE 
%w 

• • • 

11-TUBE SUPER-WASP 

Here is the leader in a line of radio sets that you can 
sell at a profit! Pilot's new 1 1-tube Superheterodyne 
SUPER-WASP is the most powerful combined 
long and short wave receiver ever built. A stand- 
ard 7-tube superheterodyne chassis in combina- 
tion with a 4-tube converter. Pulls in every- 
thing from 11 to SSO meters. No coils to plug 
in. Nothing to change. Just a flick of a 
switch to turn from long-wave to short- 
wave. As simple to operate as an ordinary 
receiver. Converter has own power pack 
and rectifier tube, and more signal 
strength than ever before possible. Six 
wave-length tuning stages. No regen- 
erative distortion. With the SUPER- 
WASP you can turn your back for- 
ever on profitless volume and stim- 
ulate a new buying interest in 
radio. Demonstrate tit 

Tahle Model Lists at 

$99.50 
Complete with luhes 

I'iloi Radio A Tube Corp. 
lAlvreucCi Mn**. 
Semi me comptrte Jiifonnu- tion about the new 11-tiihe SuperlieteroJyiie s f I' K It- 

WASP all-wavp reeelvrr. 
Naiur   
Address 

CONSOLE 
7 TUBE SUPER 

50 COMPLETE 

PILOT VALUE IS MORE 

S TUBE 
T. R. F. MIDGET 

$42.50 COMPLETE 

THAN PRICE DEEP ^ 
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B. G. ERSKINE 

PRESIDENT Of THE HYGRADE SYLVANIA CORPORATION 
FOUNDER OF THE SYLVANIA PRODUCTS COMPANY AND NILCO LAMPWORK5 1W1 

CHAIRMAN OF RADIO TUBE GROUP AND 1932 R. M.A.SHOW COMMITTEE 

I FIRMLY BELIEVE THAT THE FUTURE 

OF EVERY DISTRIBUTOR'S RADIO 

PROFITS WILL BE BUILT UPON CON- 

STANTLY INCREASING TUBE SALES. 

// 
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en Letter to 

o 

V* Han. Co 
^ biviSi 0n 

... ^ 
■j.- iOflaas 

i£CTED 

»3?JSEr •« 
«M /"""T uTr; "•• f™ aePondnbi0 „ Poiot to ^^eatai „ 

out • airhr. ^Proc«H 
* '^onaio?® ^at tlj), 0e<WeiJ 

- 

aM6 Oo^ r 8 10 in/fh 0o«itrer , r*^Jo- TTie c* riUS£ii^ ^ 9 drtpv 

-•« V^-VtV;,-■•-...- 

rho _. . * • . ITm J!le"Ul» ""S the • 
££~sfia9a®«io tlJbo. br * * * 

^er;y tba CoatiaCcoss ofJ;U^ 
tlS"^ra 

Pe^tl0a 0*
d^tvbe%~£iicl* 

^""Gh ouf "bare or ^Ivg n, "f^T- ■ "*"1 sZ-^r repress* oe this t, v 
evety £, ®ac'iin>- -. ''hitlirBs hPsin^ 

^yZ~~-S£d 

re 

th to I s 

^SfiJSSBj ' ./te/Zzs, 
Sy, v 

vw" ««»«„« 

"■eir. 

when the 

SYLVANI A 

representative 

calls 

'Ue tS ... 

DEALERS: 
ASK VOUR JOBBKR 

AHOUT TH IS 1M.AN 
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COLUMBIA 

Tele-focal Radio 

The line of least sales resistance! 

Here is the new Columbia Tele-focal 
Radio—priced right for easy profitable 
sales. Four great models comprise this 
fast moving line., each with an eye, ear 
and purse appeal that drives sales resist- 
ance out as you tune the set in. There are 

Model C-34 

L.ow-boy cabinet, Shfiuton 
style ol design, ot rich 
walnut veneers . . . seven- 
tube Superheterodyne cir- 
cuit with Multi-Mu, Pen- 
tode. and Screen Grid Tubes. Translucent tuning 
dial with moving: light ray (an invention of Columhta 
engineers -—- pal. pending) 
... 10 in, dynamic speaUcv . , . static suppressor with 
tone control , . . complete 
with Columbia Rapid-H n big tubes. 

two low-boys and two compact models. 
Two have Superheterodyne circuits—two 
carry T. R. F. equipment. All are up-to- 
the-minute with Pentode and Multi-Mu 
tubes and all have tone, "like life itself." 

* 

/Z 

H 

Model C-32 
Beauty in simplicity is the 
keynote of this rich Colum- 
bia Console . , . the cabinet, early American in type, is of walnut veneers . . . the 
Columbia Radio is a limed radio frequency circuit, live 
tubes inel tiding Mulli-Mu and Pentode . . . static sup- 
pressor combined with tone 
control . . . vernier adjust- ment . . . illuminated dial . . . complete with Columbia 
Rapid-Heating Tubes. 

Model C-33 

The Columbia Compact . . . walnut cabinet of dis- 
tinctive design . . . seven tube Superheterodyne cir- 
cuit with all features iden- tical with those of Model C-34. In this model the 
dynamic speaker is S jn. in 
diameter . . . supplied com- 
plete with Columbia Rapid- Eleating Tubes. 

Model C-31 
This Columbia Compact has a walnut cabinet of graceful 
design. Burl maple and reeded overlays add just the 
right touch of ornamenta- tion. The radio eciuipmenl 
used is the same as is found 
in Model C-32 . . . the 
dynamic speaker is 8 in. in 
diameter . . . supplied com- plete with Columbia Rapid- Heating Tubes. 

Q 

Write for details of the Colu?nbia Radio Line, also for information on the net* Columbia Home 
Dry Cleaner and Washer, Columbia Dry Cleaning Fluid, Radio Tubes, dr-a-tonal Phonographs and 
New Process Records. 

Columbia Phonograph Company, Inc. 
55 Fifth Avenue, New York City 

Columbia^ Radios 

fV 

www.americanradiohistory.com



/fodii> Ki'tiliiillif, Ot'lithfl'. V'JI II 

P aclced witK 

PROFITS h 

8IG 2-COLOR ANNOUNCEMENT OCT. 19 

1HE saiUBPAY 

EVENING POST 
lovie 
lit ad 

tplay the Stewart •Warner Home Mov 
Camera in your window and lie-in with thi 

/or YOLI, A/1*. Radio Dealer 

STEWART-WUUVER 

four speed 

Home cYHovie Qum e/icL 

HOLLYWOOD MODEL—With every essential 
lor lalting perfect pictures—complete with sporty 

leather-bound, waterproof carrying rue 

ISO 

e 

-.."V . ■ ' 
64 

Already accepted by the established 16-nini. camera trade as a 
product of outstanding merit, the new Stewart-Warner four- 
speed, spring-wound Home Movie Camera offers you an amaz- 
ing profit opportunity. 

Why? Because this is the camera long wanted by the masses. 
It is the first and only home movie camera on the market, which 
combines simplified operation, fine quality ofworkmansbip and 
results, and low price. And that's what the public is buying. 

The Stewart-Warner Camera was designed by professional 
Hollywood cameramen for amateur use, and built to precision 
standards by Stewan-Warner. So amazingly has it been simpli- 
fied that anyone can take movies of true professional quality 
—^do it easier than taking snapshots. 

Only $50! Yet this camera incorporates feature after feature 
hitherto found only in high-priced, semi-professional cameras. 
Among them are: Interchangeable lens mount, exclusive sim- 
plified lens adjustment, four speeds including s-I-o-w motion, 
audible film counter, visible footage meter. All making for 
easier operation, better pictures. And all combined in a 
beautiful, compact unit weighing only 2 pounds, 10 ounces, 
the lightest weight camera of its kind made. 

Only dirough the tremendous production facilities and 25 
years of synchronized gear experience of Stewart-Warner is 
the price and the quality of this camera made possible. Heads 
the new Stewart-Warner Line of Home Entertainment equip- 
ment.— projectors, supplies, etc. — is heavily advertised nation- 
ally— requires no added overhead or servicing—is sold by 

simple store or home demonstra- 
tion further utilizing present sales 
force, insures a steady flow of profit 
ail the year around. 

Send the coupon now for complete 
details of the camera and the liberal 
franchise going with it. 

STEWART-WARNER CORPORATION RK 
1826 Divcrsey Parkway, Chicago, 111. 

Your cameraproposition sounds Inrcrcsrmg Without obligating us in any way, please send 
Complete details. 

Name   
Street     -  
City State 

www.americanradiohistory.com
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PUBLIC DEMAND 

for consoles increases daily 

ihtost Your Vrnflts 

I'll 

I'ushinff This 

Popuiar Model _ 

0 Feature the Lyric S-61, Console—see 

how its performance, tone and cabinet 

beauty will bring you business. S-61 

has true superheterodyne selectivity and 

sensitivity. Seven tuned circuits—large 

dynamic speaker — hum-free — beauti- 

fully designed console cabinet. It's a 

real leader at $69.50 — complete with 

tubes. 

# the Lyric S-6 is still Radio's 

Greatest Small Set VALUE 

• Big set tone, selectivity and all round per- 

formance in a small set. That's Lyric S-6. 

Full superheterodyne with seven tuned 

circuits. Pentode and variable tnu tubes. 

Beautifully designed and finished cabinet. At 

$49.50 S-6 is radio's greatest small set. 

ALL-AMERICAN MOHAWK CORPORATION 
North Tonmvarifhu ISeiv York 

SUif 
W 

yTv 

MODEL S-61 with 7 limed circuits 

MODEL 

S-6 

wi th 7 tuned 

circuits 

m 

i 

rS- 

OfMIC 

RADIO 

WATCH l Olt 

Armoimcement of Higher Priced 
Models in Lyric De Luxe 

Superhelerod> ties 

PRODUCT OF WURLITZER 
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Ohese 

SET OWNERS 

BUY 

KELLOCC CTuLa 

(Onlij 

CVERY one in your community who owns or 
operates any one of these sets, is a sure prospect 

for Kcltogg 401 A.C. tube sales. 

KELLOGG Sets — 510, 511, 512, 514, 515, 
516, 517, 518, 519, 520, 521. McMILLAN 
Sets — 26, 26PT. MOHAWK Sets. SPARTON 
Sets — 62, 63, A-C7. DAVFAN Sets — 5143, 
5144, 5145, 5148, 5158. MARTI Sets — TA2, 
TA10, DC2, DC10, CS2, CS10, 1928 Table, 
1928 Console. CLEARTONE Sets — 110. And 
the first A. C. models of the following: Bell, 
Walberl, Wurlitzer, Pathc, Shamrock, Bush & Lane, 
Minerva, Crusader, Liberty, Metro, Supcrvox, and 
Case. 

Every set listed here was actually designed for and 
equipped with Kellogg 401 tubes by the manu- 
facturers, Consequently, it is the only tube that this 
tremendous market can use to maintain the good 
performance of these sets. Take advantage of this 
opportunity. These set owners must buy 401 A.C. 
tubes. Get your share of this business by stocking 
and displaying Kellogg A.C. tubes now. Write 
department 56 for the name and address of your 
nearest jobber. 

KELLOGG 

SWITCHBOARD & SUPPLY 

COMPANY 

1066 W. ADAMS ST. CHICAGO, ILL. 

sgsiiiss 
KELLOGG 

V ^ 

■ j-;.. v 
vw;.: 

iSCr ' 

A'-.i 

• • 

m 

\ 

m 

Sf: 

m 
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f i 

Atwateh 

RAPID 

Bargaim vs. 

VALUES 

t: 

THE ONLY BARGAIN that looks goo<l to a real radio dealer is 

the one that lets him jnit away a decent proflt and keep a eus- 

lomer's friendship. 

And the only sale that brings holh prolit and friendship is the 

sale based on VALUE. 

"Thai transaction makes me feel good all over," said a dealer as 

the customer smiled his wav out of the store. "He bought an Atwaler *■ O 
Kent, and that means satisfaction for him. 1 made a fair profit, and 

it's not going to be frittered away in service expense. That means 

satisfaction for me." 

It's a one-way street to two-way satisfaction, when you join up 

with Atwater Kent to sell radio for its VALUE. 

"In limes like these," or any other times, the best deal for your 

customers is the best deal for you! 

ATWATER KENT MANUFACTURING COMPANY 
4700 WissahickoD Avenue A. Atwater Kent, President Philadelphia, Pa. 

GOLDEN VALUES with 
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\ 

Atwatem IKemt 

RADIO 

COMPACT MODEL HO—iVftrU Manitunt 
nf *rniill-*i't vnluvn . . . nmnsinff nxnmpln 
nf Atuitifr h/ iii wftrknuinshtp. 

iitmjttflf with IhIm*. 

Ml im 

ff:( ( El 

CONSOLE .MODEL HO— 
llitntl-rubhfil iinlnnt hifih- 
hny with ntidinp door*. With inititnmlic 
ro/iime control ontl tmrenna odjuricr. 
Tiifw* indtule vrririlftc-ntu '* ond two 
penlndcu. The fineat rndia that mn he 

hui/t. SI-12, rmnp/etr with tuhcu. 

>i>k M;\\ 

I 'P-TO-TH E-SIIXCTE 
I»;i2 XOIIEEM 

I'.vorv one a snper-hetero- 
dv ne—tone control and 
si a tic reducer . . . AUTO- 
\l \TIC VOLUME CON- 
TROL, optional, to counter- 
act "fadina"* . . . varialde- 
(un and pentode tubes . . , 
screen-grid . , . lO-kilocycle 
selectivitv . . . adjuster for 
anv length (>f antenna , . . 
Quick-Vision dial... velvet- 
action station selector—llie 
smoothest, easiest control in 
the world . . . volume con- 
trol and on-and-off switch 
combined . . . 0olden Voice 
electro-dynamic speaker ,,, 
special A twater Kent single- 
spot circuit, eliminating in- 
terference .. . weight-saving 
armored eliassis .. . cahinets 
of grace, heaulv, and good 
taste—a further rcfineinent 
of the eharae [eristic At- 
water Kent design, approved 
hv famous interior decora- 
tors as the kind of radio 
one likes to live with . . . 
every model complete with 
liihes. 

ttr/n-l llunir'l*, im-hniiiiii Imtfry 
act* uainff the new 2'Volt Ih/m'm 

onrl oir-r.ell hntterv. 

the GOLDEN VOICE 

• > it 

CONSOLE MODEL (to—Ex' 
ljuiaitti A mcricon ictilnnf lotr- 
hoy with autonmlic rolnnw 
rontrnlandantcnnaadjuatfr. 

$96, complete with 

COMPACT MODEL S2— Automnrie vot- 
time control utid other biff-ict Jenlurea. 
I'Oihietirch of sebm u oud, Sf> 9.30, com- 

plete with lu/icif. 
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Now! a W-d'-UL 

Q 

Fada 

with Automatic Flashograph 

New Model No. 65 
{if lustra ted at right) 

$12450 

Complete with Tubes 
★ 

A Flashograph Model at this 
Popular Price Doubles Your 
Sales and Profit Possibilities. 

The new Fada AUTOMATIC 
FLASHOGRAPH is taking ihe 
radio world hv storm. ''■It's the 
higgest thing odcred in Years." 
agree dealers. Ami now, so you 
ran ca|>italize still further on this 
attractive feature and dip into 
another and bigger market, we 
have huilt a model eqtiip[>ed with 
the new AUTOMATIC FLASHOGRAPH to sell for 
$124.50 complete with tubes. 

This gives yon a Flashograph model at three 
decided price levels—$124.50, $1 47.50, $175.00— 
an all-inclusive market on the roost popular feature 
in radio todav. 

If you have not seen and heard a demoustration 
of this newest method of visual tuning, write or 
wire us today. 

Other new features of the new 1931-32 Del.uxe 
Fada: Improved Superheterodyne Design, Pentode 
Tubes in Pushpull, MuIti-IMu Screen Grid Tubes, 
Automatic Volume Control, Tone Filler and Noise 
Suppressor, Tuning Silencer. 

Prices of the new Fada line—$69.50—$89.50— 
$112.50 — S124.50—8) 47.50—$159.50 — $175.00 
-—all complete with tidies. 

3 MODELS WITH 

AUTOMATIC 

FLASHOGRAPH 
Fada now makes three models with (lie 
new AITOMATIC FI.ASIIOCKAPH. Models 
63-48-49. 

The AtfTOMATlr. n.A.SHUOKAl'ii names 
your favorite stations by lighted call 
letters and also, by a rising column of 
red light, tells yon when you have pcr- 
feet tuning. When the red light reaches 
the highest point in the neon tube for 
any given station, it means you have 
that station "right on the button!" 

Manufactured hy F. A. D. ANDREA, INC. 
Cong (stand City, New York 

m 

fH 

  — ^ 
•eV-'-'SIS.-fi 

Model 65 
Open Face Cowboy 
10-Tnbe DeCuve 
Sn perheterod vne. 
SKii" high, 22.1.2" 
wide, 13 5 g " deep 

.. „ $124.50 

IC a d i o 

Model 48 
10-Tnbp Dei,ux«vSii|ipr- 
hetero<lyiie,4 I 1 9 bigh, 
24 12 " wifbv t 51 4 deep 
Sliding Door Lo\$l»ov 

$147.50 

Model 49 
I leLnxe 10-Tiibc Super- 
heierody 11 e*4734 b i ^ h, 
253 2 '' wide, 1531" deep 
Freneh Door ili^hhov 

$175.06 

1 9 2 0 SINCE BROADCASTING BEGAN 1931 
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"MADE TO ORDERS FOR AUTOMOBILE 

RADIO SETS, AND ALL OTHER SETS... 

4-PILLAR TUBES 

Notice the four strong 
pillars. With this solid 
I'oundaliotk the many 
f ragile parts in the 
tube ran be assembled 
with watch-making ac- 
curacy, and cannot 
move a hair's breadth 
from their fixed 
position! 

In ordinary luliog ilir 
many rlrlioule part? 
have only a Iwo-legjterf 
foiiiidatuin. Tiro sup- 
ports instead of four! 
Jolts, bumps, rough 
handling:, vibration 
from dynamie speak- 
ers— all can impair 
their rtfoi aeeiiraey. 

4-PILLAR 11 ItES ai-e built lo stand rough treatment 
, . . the kind (til tubes receive in shipment and 
haiidling. That's why these lubes are always in good 
condition . . . ready to give such superb perform- 
ance when you demonstrate them in a customer's 
radio set, at home . . . and it's why Eveready 
Raytheon home demonstrations make sales. 

Now there is a new held for 4-pUlar tuhes, where 
their superiority is even more striking. Aulomohile 
radius! They put a tube "on the spot." Engine 
vibration, constant humps and jolts ... it lakes a 
good radio, and a belter than average lube, to stand 
up under such conditions. Then there 
are those new tall, vertical radios, 
where tubes are mounted on their 
sides—these sets need a sturdy,strong 
tube too. Eveready Raytheon tubes, 
with their patented i-pillar conslmr- 
tion, are just "made to order" for 
this type of service! 

All your customers want extra-fine reception , . . 
clearer, more natural tone, quick action, and long 
life . . . and yon can sell it to them in 1-pillar 
lubes, by giving home demonstrations. 

T-pillar lubes come in all types, and fit the 
sockets of every standard A. C. and battery-operated 
receiver, un indiiig the new Air Cell sets. Ask your 
jobber or write our nearest branch. 

★ ★ ★ 
Sfrrirt'-rnptiEnCormation and miIo helps, designed for your 
use, will gladly be sent lo you free. Among tlu'in is a hlne- 
print, giving complete engineering data on 4-pillar tahe>. 

Thoiisands of servire-men are using this 
malorial to advantage. Write our nearest 
branch. 

NATIONAL CARBON COMPANY, 1\<:. 
General Office*: New York, N. Y, 

Itrnrrc/ifn ; Ctliru^n KuitSftf. 4'lly New \ orl^ 
San E'ram-ism 

f'nir «/ r"~'niui Carhun 
L etifi tletrftiih* Curfntraiiuti 

EVEREADY 

RAYTHEON 
THADft-MAtlK9 

4-PILLAR TUBES 
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c 

* c e 

o 

A new opportun 

w for you in this 

sensational introductory of 

Here is a fast-moving specialty—nationally ad- 

vertised- that you can sell. 

You can share at once in sales that are advanc- 

ing by leaps and bounds! The portable Dormeyer 

combination Food Mixer, Juice Extractor and 

Drink Mixer offers you a new source of profit. All 

you need is one Mixer. Buy it today for SI 0,00. 

Display it see how it sells! You'll order many 

more before Christmas! Use the coupon below. 

During October 

Only 

Here is our proposition; 
List price on the new 

Dormeyer _ .818.75 
Special introductory price 

to you (with attractive 
display stand) . 10.00 

Your Profit.. - $ 8,75 
This.ol'fer represents the greatest 
food mixer value on the market 
today. You can buy only one at 
this price. 

Adjustable fiuaers on hall-hearing turn-table hold 
practically any size bowl. Mixer instantly detach- 
able from stand—can be used anvwhere in kitchen. 

A DOKMKYElt MFG. CO. 
'-628 tin'onvii w Avenue, Chicago, Illinois, U, S. A. 

^ I ^"P^pen account on H) days net basis. I will pay A C. © 1 J t tansijorlalion charges. 

 I Ship c. o n , □ M. O. or clteck enclosed. N tm will pre- ^ 
Etay transjxu lahon charges. J 

At 

tjjJ 
(v'A 

AS 

\\S 

\P 

rtO 

/ % 

Xa Vy 
u" 

rm 
r,e l'1 

(I Km 

a 

k:aa 

C: 

t/o   SUlit 
Nbk Siwcial inlrotluclory price effective OcIoIxt only. 

Dormeyer 
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THE NEW SPARTONS 

Wide Mtantje of Models and Prices—the 

Greatest Valaes in Spartan History 

Sffurhm Hmlift-Phr'nogrtifth 
Mft'lfl SO 

yjiurtun Kitdiit'Phonitfzrti/ih 
%loflrl 't3 

tjtei 
Q C 

L 
i-i Spartan .Ifoiti'l S 

Spartan Mitiifl 410 
Spnrlon Model JO 

^pnrtan Moilfl 0 

LLI 

r 

i 

I u ^par/fin i uhfiiia/ii/f Rndia Model Ht r*m 

^ptirtou Maflrl 2(t S/iitrlnri Mmh-t t Spnrton Madfi 2 

p 
n 

'fiarlan ) iaianotu Modal ■/,> 

THE SPAIt KS-WlTHII\GTO> COMPANY, JACKSON, MICH., U. S. A. 
{Establiahvd 1900) 

Onlu —Jparfait /uu tAe oMmicalbeauty cSfiurfan 

SPARTON RADIO 
'Knilio's Jtirhest J'otfp" 
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s 

UPERHETERO l> V > E 

CONSOLES 

are the Sets to Sell 

Andiola salfts are at a high peak for two reasons— 
Ist, Console sets are the big sellers today. 2nd, 
Audiola Console sets win customer approval. Here 
are the Audirila features 12 reasons why you should 
begin an active selling campaign with Audiola Con- 
soles. PENTODE. VARIABLE-MU. FULL RANGE 
TONE CONTROL. FULL VISION DIAL. PHAN- 
TOM LIGHT INDICATOR. R.C.A. TUBES. JEN- 
SEN DYNAMIC SPEAKER. BEAUTIFUL CABI- 
NETS. SUPERB TONE QUALITY. EXCEP- 
TIONAL PERFORMANCE. EXTREME VALUE. 
10 YEARS' EXPERIENCE. 

AudiolA 

Known For Its Tone 

'■ft: : 

39^ In. High hy ^31/2 in. Wide 

ii 

m 

\T/vil71 ^ Seven tube FULL SIZE Superheterodyne j. 4 X pmplojinff both Pentode and Variable- 
Mu tubes. Equipped with tone control, full vision dial, 
phantom light indicator and dynamic speaker. The above Console is FULL SIZE with beautiful front panel of figured stump walnut and decorative panels of lace- 
wood and burl walnut. Uses the following tubes; 2—35; 2—24; 
1—27: 1—47; 1—SO. Cist price complete with genuine 
Cunningham or Radiotron tubes  

15995 

ago AUDIOLA 

•12Yz iD. High by 24 in. Wide. 

superheterodyne, employing in addition to 
two Variable-Ma lubes, also two Pentode tubes in push-pull, 
preceded by a first audio stage. A powerful receiver with tremendous volume output- Tone control, full vision dial, phanlom light indicator nnd large 12 in. dynamic speaker. Beautiful substantial cabinet. Uses follow- 
ing ^ tubes: 2—36: 1—24; 3—27; 2—47: i^Of^OO 

1 f\ YEARS 

B first made its appearance. 

AUDIOLA now has this record— 

10 years of snecessful manufacturing and 
merchandising—10 years of good radio 

business and profit for Audiola dealers and 

jobbers. Master radio engineers have con- 

tinued to increase Audiola quality from 

year to year. Since the 1921-1922 interval, 

Audiola has made an amazing gain in 
popularity. Today Audiola is creating 

and maintaining a strong consumer demand 
by sheer value and performance. 

An Audiola franchise today is of great 

value—there arc territories available for 

jobbers—don't overlook tins outstanding 
radio opportunity. 

%riU<uA RADIO CO 

X-—^80. List price complete with genuine 
Cunningham or Radiotron tubes.... *89' 

430 SO. GREEN ST. CHICAGO 
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CM) 
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• - tr*9 

Pattern 538 
A Jewell Tube-Seller thai em- 
bodies the utmost in coolid- 
ence-building selling appeall 
Housed in a massive ebony 
black Finished cabinet with 
chromium meter trim—it tells 
every customer who enters 
your store that you have a 
modem tube department. 
Features of the Patterns 538 
and S14: 
1. Read in terms of tube per- 

formance: Satisfactory, 
Doubtful, and Unsatis- 
factory. 

2. Ptehealer and short check. 
3. Line voltage indicator and 

compensating adjustment 
make operation independ- 
ent of line voltage fluctu- 
ations. 

4. Exclusive zero-reset test cir- 
cuit. 

5. Check all types of lubes. 

Pattern 

214 
A compact Jewell 
Tube-Seller with 
every test feature o( 
the Pattern 538, in- 
cluding the 9-inch 

"Index of merit" lest meter. 
Housed in an attractive cast 
aluminum ease. 

The TUBE-SELLER 

that Convinces 

Customers 

Tube testing that your customers can understand is the most effective 
weapon to defeat your worst competitor—worn-out tubes. 

When your customers see their tubes tested on the impressive 
Jewell Tube-Seller they are convinced by the simplicity of 
the operation and the ease with which they can actually read 
lube worth! 

When the "Index of Merit" pointer stops at the Unsatisfactory 
mark, the customer buys new tubes willingly, because the Jewell 
Tube-Seller has won his confidence. 

Only One Meter to Read 

—and that one reads directly in terms of tube performance: Satis- 
factory, Doubtful, and Unsatisfactory. The customer has no 
doubts, nor need you—for the operation of a Jewell Tube-Seller is 
so simple you can't go wrong, and Jewell's exclusive xero-rcsct 
test provides the most accurate lube lest available at a cost within 
the reach of the radio dealer. 

Mail This Coupon Today! 

 1 

31 YEARS MAKING GOOD INSTRUMENTS 

JeweiX 

Jewel) Electrical Instrument Company, 
1642-A Walnut Street, Chicago, Illinois. 
Of course I'm Inleresled in Increasing lube sales. Send 
me descriptive lllerature and tho name of a jobber 
where 1 may see Jewell Tube'SeilerB. 

Name   • .  -    
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THE NEW fJe 

IN RADIO 

I S SELLING NOTE FOR YOU 

A broader radio market — easier radio sates—dial's wlui! 

the new Westinghouse Coiuinaire jr. and its eompanion 

sets In the Cohmiaire series and conventional designs 

mean to radio dealers. 

INEW BEAUTY—A new nole of style in radio that gives you a 
powerful new sales appeal. 

IMBKOVED BEBFOR.M A_\( T, — Better tone and better tom- 
distribution through the use of the long eolumu of air in lln- 
upright eabinet. 

FOFULAB FHIUES—Models priced front S37.5(> up. 1 he 
Columaire Jr. Deluxe illustrated is priced at $125. 

A COMF1.ETE I.IM. — Including the Midget, the Columette. the 
Columaire Jr., the Columaire .It. Deluxe. Also conventional models. 

AATIOINAE ADVERT1SI \(. — Featuring the new style note- 
six powerful advertisements in fouj- months in Collier's. 

A NEWSPAPER \I)VEHT1SL\G FLAN—Ask your Westing- 
house. Radio distributor aliont the plan for newspaper advertising 
in your territory. 

COLORFUL DISPLAYS AND FOSTERS —Here's more material 
to flash the Westinghouse style message before your prnspeets. 
\sk about the plan for billboard display, 

IJ TERATURE — Sei ling fo Iders in generous (juaiitilies thai (ell 
of the smartly styled beatify of the Westinghouse line. 

WKSTINGHOUSE ELECTRIC « VI AM FACTl RING COM PAN V 
MEKCnANUISINr, nEI'ARTMrvr MAxsi-isi.n, onn> 

Westinghouse 

- 

md 
m 

a 

i 

i 

. 
B 

■ 

c-;c 

a 
■im. 

The Columaire Jr. Deluxe — a oom- 
pletcly screened 9-tube super-hetero- 
dyne set with automatie vohii»»e con- 
troh fully gradualed lone rontiol. 
Multi-Mu and Pusb-Pnll Power Pen- 

lode tubes. 

w 
wtSTIH&MOUSt ELECTRIC 

OIVE SELLS 
THE OlH EKS 

New Super-Sue- 
lion V a c u u in 
Cleaners, includ- 
ing a low priced, 
m o t o r - dr i ven 

brush model. 

T11 e W e sting- 
honse "(lomplete- 
ly Balanced Re- 
frigerator with 
amazing improve 
men Is and new 

discoveries. 

The famous fla- 
vor Zone Ranger; 
in types, sizes and 
prices for every 

home. 
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we Mwed30SerieL 

D.C. TUBES... 

ARCTURUS i/n^rovt 

Fhcst cubes are buili to the same rigid 
specifications that make blue tubes the de- 
cided preference of critical engineers and 
progressive jobbers and dealers. 

The types 136, i37 and 138 are of the 
heater-cathode construction. This is the con- 
struction developed b}' A ret urns in pioneer- 
ing the first standard base a.c. tube. Rugged 
construction that resists shocks and jolts — 
low current consumption—longer life make 
these tubes the best yet for automobile sets. 
They have the usual quick action of all 
Arcturus Tubes. 

The low drain of 130, 131, 132 and 135 
types meets die exact needs of battery sets, 
and their sturdy construction assures effi- 
cient portable set performance, 

Arcturus Blue Tubes are the standard tube 
equipment of more manufactorers than any 
other tube. Most of this year's sets will be 
equipped with hlue tubes. What a tremen- 
dous market for renewals that means! 

Dealers who push these quality tubes find 
they reduce expensive service calls, keep sets 
sold and win the confidence of their trade. 

Arcturus jobbers have now added the new 
d.c. series to their regular stocks of Arcturus 
Blue Tubes. Stock Arcturus Tubes early and 
prepare for diis new market—and for die big 
renewal business in Arcturus equipped sets. 

Arcturus Radio Tube Co., Newark, N. J. 

2R 

TUBE wiM ttfe LIFE-LIKE TOIVE 

Y SA 

/A 

r 

0 
u* 

r 

www.americanradiohistory.com



24 Radio Reiailikyi A McCritW'Mill Publication 

A New .lira 

in recorded music 

has come 

This marvelous nerv record that plays 

30 minutes opens up a new field of 

home entertainment. . . and a new 

field of profits for you 

RCA Victor now makes the most sensational announcement in the 
history of recorded music. It presents an ingenious new 12-inch 
Victor Record that plays half an hour . , , and affords a complete 
symphony on a single record. A record of a new material that 
is lighter, flexible, and free of surface noises. Also, a 10-inch record 
that plays proportionately as long. 

Increased Victor Record sales during the past few months 
prove conclusively that there is a heavy swing back to phono- 
graph music. This revolutionary new record will speed the 
swing even faster. Sales are bound to jump higher. 

This record will bring people into your store... it will create new 
interest among your old record customers .. .and it will help you 
sell combinations, on which you can make real profits. 

A simple, inexpensive "gear shift" adapts almost any modern elec- 
trical phonograph for playing this new record. Thus, you can make 
an installation profit also. 

RCA Victor will use big newspaper space to advertise this big 
news to the public. Thousands ... in fact, millions ... of records will 
be sold. Get your share. Cash in on these new records, and enjoy a 
profitable repeat business. Put in a stock of records right away. Call 
up your RCA Victor distributor today. RCA Victor Company, Inc., 
Camdenj New Jersey, a Radio Corporation of America Subsidiary. 

Present type New type 

8 minutes 30 minutes 

u 

io IO 

OLD NEW 

New Long'Playing 

Victor Records that 

will sell 

I. Selections from "Band Wagon "... "High and 
Low," "Dancing in the Dark,""! Love Louisa." 
"New Sun in the Sky" and 5 other numbers . . . 
played by Leo Reisman and 2d-piece orchestra 
. . . 10-inch record ... SLSlh 
2. Rhapsody in Blue-— 
Parts 1 and 2—by Paul 
Whiteman's Orches- 
tra, and Victor Prize 
Selections — "Lights 
and Shadows." and 
"SonB of Bayou" by 
Victor Salon Group ,.. 
ID-inch record ., .$1.50. 
«i. Victor Herbert Mel- 
odies JWo. J—Played by 
Victor Concert Orches- 
tra and Victor Salon 
Group ... 10-inch record 
...$1.75. 

I. Symphony No. 3 in 
C Mi/tori Beethoven)— 
Parts 1 and 2 played 
by Stokowski Philadel- 
phia Symphony Or- 
chestra... 12-inch record 
...$4.5">. 

Nutcracker Suite 
( T*schaf Ao h- sIcy) — 
Played by Stokowski 
Philadelphia Sym- 
phony Orchestra r . . 
12-inch record... $4,50. 

RCA Victor 

Victor Records 

RADIOS • • • PHONOGRAPH COMBINATIONS 
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Fchophone stops the prospects 

»>dnd Starts «< 

»the Sales« 

b •» 
- \ 

Model **90" Saperhclerodyne Large Type 
Chasais, Eiyhl iMbes including two Pentodes 
Push Pull and four Variab!e-Mu, Pre-selector, 
4-gang Condenser^ 10-inch Jensen Dynamic 
Speaker, Full Vision Dial, Tone Control, Phonograph Jacks, Burl Walnut Panel . . , 

>.50 Complete $89.! 

The new Echophone line is now doing business 
in a big way. It is getting attention in the largest 
cities and smallest towns. Vou should take 
heed—there's worthwhile money to be made 
with this new line. Echophone receivers have 
always started and kept the "ball rolling." Echo- 
phone has been successful since 1921—you 
can tie-in with Echophone now and get profit- 
able sales results. Echophone is today's "live- 
wire" receiver. There's a wide range of models 
including our "midget" Echocttc and beautiful 
consoles. There's an Echophone to meet every 
buyer's need. Vou can stock Echophone re- 
ceivers in perfect safety—they'll sell—you'll 
profit. 

ECHOPHONE RADIO MFG. CO., LTD. 
Executive Offices and Factory 

WAUKEGAN, ILLINOIS 
Export Division—Ecfiophone Company Export 
44 WKitehaJ! St. New York, N, Y* 

Echoecte Model "40" four tubes including Pentode and 
Variable-Mu. Dynamic Speaker, Walnut Panelled 

$32 ,75 Complete 
Model "70" direct current superheterodyne—7 tubes 
including D.C. Pentodes and D.C. Variablc-Mu. 

Dynamic Speaker. S 5 9.50 Complete 

Oet in (oucA with i/u/- nearest ttitilributor or write us direct for romplete details. Our new line represents the hest we have vet pro- dured .— our JO^uear 
record should convince vou that it's wise to act now. 

Model "60" Superheterodyne (above) Seven tubes including Pentode and three Variablc-Mu, Jensen Dynamic Speaker. 
Full Vision Dial, Tone Control, Phonograph Jacks, Walnut 
Cabinet—6 inches deep . . . 

^53 .75 Compiet*' 
Model "80" Superheterodyne (right)—Eight tubes includ- ing two Pentodes Push Pull and three Variablc-Mu, Pre- 
selector, Jensen Dynamic Speaker, Full Vision Dial, Tone 
Control, Phonograph Jacks, 4-gang Condenser, Burl Walnut 
Cabinet 6 inchea deep . . . S^p.SO Complete 
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RADIO'S GREAT PROFIT LINE 

"V 

m 

h 

)X)kere clfAt/ihutor and iactorij meet 

"We have brought you to Dayton not to 
iisten to us, but so that we can listen to you." 
With some such remark, General Motors 
Radio executives open the monthly meeting 
with distributors at the homeoffice in Dayton, 
Ohio. Thusdistributorsarcinvitedto laytheir 
cards on the table—and as aresult of these con- 
ferences, the sales policies of General Motors 
Radio reflect the wealth of experience which 
can be gained only through actual 
sales work in the field and at the point 
of contact with the prospect. From 
North, East,South and West, distrib- 
utors bring in successful merchan- 
dising and salesplans which are pass- 
ed on, along with selling plans 
laid at the factory, to dealers all 
over the country . . . The monthly 
distributor meeting is just one of the 

CM 

GlNF.RAl, MOTORS 

RADIO 

many unique features of the General Motors 
Radio plan of operation which has led scores 
of the leading radio distributors and thou- 
sands of the leading radio dealers to "sign 
up" with the industry's "Great Profit Line" 
. . . This close contact with our distributor 
organization is also one of the reasons why 
the new General Motors Improved Super- 
Heterodyne has already won national rec- 

ognition in the radio retailing field 
. . . The eight standard models rang- 
ing in price from $39.50 to $250, with 
tubes, the eight custom-built mod- 
els ranging from $95 to $350, with 
tubes, represent the widest range of 
cabinet styles and prices offered by 
any manufacturer. It will pay you to 
investigate the profit opportunities 
offered by General Motors Radio, 

GENERAL MOTORS RADIO CORPORATION 

DAYTON, OHIO 

t-yUodei for even/ CPurse and CPreference 

www.americanradiohistory.com



Kadio Retailing, October, 1931 >7 

n 
1 

u 

•/ «s 

. ; 

y/ 

You can obtain prompt delivery of everything 
electrical from a General Electric Supply Cor- 
poration wholesale warehouse near your store- 

Y ro m my 

bleacher seat 

I GOT A 

BIG IDEA7' 

"Runners were on second and 

third and only one man was out, 

when—Wham! But the second 

baseman grabbed the ball from 

the air and retired the side. 

That play sold me on teamwork 

— in baseball or in business!" 

When manufacturer, distributor, and dealer 

follow the same plan at the same time, better 

sales result than when each works a different 

plan without coordination. Many years of ex- 

perience have taught us how to correlate sales 

programs to produce maxim tun results. 

You gain the benefits of these years of learn- 

ing how ,. , and you increase your chances of 

success for a given sales expenditure ... when 

you concentrate your selling effort on the 

standard well-advertised brands of electrical 

merchandise distributed by the General Electric 

Supply Corporation. 

GENERAL ELECTRIC 

SUPPLY CORPORATION 
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SEE THE NEW 

PACENT HOME TALKIES 

THE SENSATION OF 

THE RADIO SHOW 

i* It I i V,S : 

PiM'cnt >'o. 7.1j> IIoiik- T;iEkii> 
<'orls<>l4*f I less lulies and screen hut 
complete with projector, sound pick-up, 
synchronous turn table, amplifier and 
loud speaker   8:275.00 

I'atM-nt >»(. 751 lloints Ttilkio 
*without amplifier, and 
speaker (uses amplifier and speaker of 
radio set)   $250.00 

Paeent >«. 752 PoptaUlvt 
Iluiiits Ttilkit> I'rojt'olor. sound 
pick-up and synchronous turntable 
(uses amplifier and speaker of radio set 
or ISo. 75;}) S205.00 

■'acemt >'«. 755 I'oritthk- Am- 
plifier tuial l.ourl Spejiker for 
tise with No. 752 projector when not 
using radio set $05.00 

Home Talkies give new life to the Kadio business—fertile fields 
for double profits—profits from lite sale of Home Talkie equip- 
ment—profits from the rental of Home Talkie films. 

The Paceiit Home Talkie is a three purpose instrument. It 
can be used for playing silent motion pictures with incidental 

music for complete synchronized sound pictures or as an 

electric phonograph playing standard phonograph records, it 

presents something new — amusing — instructive — unique in 

Home entertainment—unfailing in appeal to public interest — 
a much needed stimulant for your present husiuess. 

See and hear the Paceul Home Talkies, Consolette and 

Portable. You will agree that 20 years' experience in the 

manufacture of sound reproducing apparatus is plainly evi- 
dent in the construction, operation, and perfect tone qualities 

of this latest development. Remember that more than 3000 
theatres throughout 11 countries of the world used Pacent 
Talking Picture Sound Equipment—a perfect background 

for this miniature model for the home. 

Pacent Home Talkies will put money in your till—Stop in at 
our show-room and learn more of the profit-making possi- 

bilities or write ns direct if you are unable to lake advantage 
of this splendid opportunity to actually see and hear the 
greatest value in Home Talkie eonstruction. 

PACENT ELECTRIC CO., INC. 

91 SEVENTH AVENUE NEW YORK CITY 
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W RECEPTION! 

BOTH Combined 

Sell World-Wide Reception 

The Biggest Thing in Radio! 
* 

TUDOR CONSOLE-Only 

$XC75 

65 with 
tubes 

World-wide reception is the big- 
gest thing in radio today.Notinyears 
has there been anything comparable 
to it as a radio sales stimulant, 

But while others are incorporat- 
ing world-wide reception to meet 
public demand, Stewart-Warner has 
again demonstrated its leadership— 
offers it to you NOW—in the new 
Stewart-Warner Silverjubilee Line. 

Here are sets that open up an en- 
tirely new field of fascination for 
your customers, and sales and profits 
for you. For this new line includes 
sets incorporating BOTH standard 
and short-wave reception.Not only 
can your customers hear their favor- 
ite standard wave programs with 
the famous Stewart-Warner clear- 
ness of tone, but with the same set 
they can rune in short-wave broad- 
casts from all parts of the world. 

In addition to world-wide recep- 
tion, these sets embody the most 
advanced equipment throughout— 
even to television terminals. In- 
cluded is a marvelously simplified 
superheterodyne circuit, so equip- 
ped with Multi Mu and Pentode- 
tubes as to raise all previous stand- 
ards of performance. AH in cabinets 
of irresistible beauty. And all at the 
lowest prices in radio history. 

Why sellRadio without the world- 
wide feature? Sell Stewart-Warner 
Silverjubilee Radio—and cash-in on 
this—the most powerful radio sales 
appeal of today. Behind this line is 
heavy national advertising, a liberal 
franchise, and a name famous 
for quality the world over. For 
details, write your Stewart-Warner 
Distributor—or us. Stewart-Warner 
Corporation, Chicago, Illinois. 

equipped for standard hroadcast 
reception 

Same model equipped for both standard broad- cast and foreign or domestic 4.^ 
short-wave reception, as shown. ^ 
complete with tubes . . , . . _ Distmcrive walnut cabinet. 36T/f inches high. Contains the new Stewart*Warner Simplincd Superheterodyne Circuit, using the latest 
Pentode and Multi Mu tubes. Tone Control. Television Terminals. Full Vision Dial, Elec- 
tro-Dynamic Reproducer. Other models from $23-95 to $104.75 with tubes. 

Western prices slightly higher. 

THE STEWART-WARNER 
SHORT WAVE CONVERTER 

converts virtually any A. C. or battery set of adequate sen- sitivity into a short wave receiver for world-wide reception. Quickly and easily attached. No interchanging of coils and 
tubes. Only one dial. Housed in attractive walnut finish cabi- 
net only V1!' inches high, llVi inches O ^ wide, 7;l/t inches deep. Can he set on top m W if J 
of your customer's present radio set. 

CompUte with tubes, only 

c 

STEWART-WARNER 

r a d i o 
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Dealers E VER \ WHERE 

QiDl- KO lste R ACCLAIM 

I NTE RNATION AL 

>■ o it i; hoo 
< |h >hieUI<ML if-n iuIm-. 
inl<-r»1ape iNiulilr l>au<l pa^- 
rofine«l suprrUclrrotK nr vsilli 
a n I n ma I i C volume e o n I rol, 
|iuHii'pul] 11tvM1 <h11* oufjiiil. r.i«t 
SI49.30 with iuJkii. 

EB 

■jsm 

-- 
^35 

s*m 

> 
// '* o/ 

fy//' '/if. 
".■i 

:"lll "f J, s'jjp. 

''•Hi 

UOREL KUO 
Compietelv sbicliled, Ai'Vcn lulie, hami juih- 
rcliiied j-uprrhrlrrodym-. Cabinet il «■ .s i ^ rl Iia« 
been produeeil uiih tignreil walnut front panel 
ami Oriental wnlmil JOla^tiT- nilli ileenralive 
grill. l.iMt 869.39 willi inlir-. 

The KoNii-r liileriiuti4»nul >ei> are available for 
operation on 23 to 00 evele alteruoting current 
eireuilH. 1 here are aUti imoh-lmtf llwj'i- hhme 
ilet-ignefl for (tireel enrrenl or Imllerv o|ierniion. 

Vi itli an appreciation of traditional Kolsler quality and of the signifieance 
of the fiuaucial and engineering baekgrouml of .Ilackay Radio and Tele- 
graph Company, dealers of recognized standing everywhere are welcom- 
ing the entrance of the JVew Kolsler International into the field. 

The New Kolster International represents the superheterodyne re/med 
to new high standards of performance...to new degrees of tone claritt ... 
to new measures of real radio enjoyment. It includes every latest develop- 
ment of the industry. Nothing has heen left undone to assure its readv 
aeeeptanee by the pnhlic. Nothing will he left undone to assure a fair 
profit for every responsible distributor or dealer who sells it. 

If you are interested in a set that w ill he sold only through distrihntors 
and dealers of recognized standing and only on a hasis that will pro- 
vide a fair profit for all eoneerned. write direct to 67 Broad Street, 
New ^ ork Citv. 

KOLSTER RADIO INC. 
jVeir h ork OJjicp.: Inlernalional 't elephone ami Telegraph ttnihling, 67 Itroail Sired, New York City 

/ft Canadoi KolMcr Rtulin l.til.. Tornnlo. Ciiniutn Farror\ : -TOO Thomas Strert, Newark, N. .1- 
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Eye aj>pt'al thai s/iou(s . . . LOOK I Grace- 

ful lines thai compel inspection. Mechanical 

innovalions that convince the most critical 

. . . And a PRICE THAT STOPS THEM 

HEAD IN THEIR TRACKS! 

Here's a machine that gives you something to 

TALK ABOUT! These ABC features will put 

I he needed punch in your selling attack! 

Full size—55 pounds per hour capac- 
ity. Faster, cleaner, easier washing. 
Dynamically new in conslruction and 
performance, and startling in its 
beauty. 

All surfaces gracefully curved and easy 
lo keep clean. 
Both Spinner Basket and Washer are 
of chip]ess porcelain inside and out. 
The most inquisitive child can not be 
harmed—entire mechanism sealed in. 
Spinner spins entire tub full of clothes 
dry in a few seconds. 
Fotir-bi) agitator washes the grimiest 
clothes to a new, unusual cleanliness. 
Feather pillows may be washed and 
dried lo original fluihness the same 
day. 
Butloiis and metal fasteners are not 
crushed. 

If you wish—wash, rinse, and then 
damp dry with but one handling of 
the elothcs. 
Many items need never be ironed 
when damp dried with the ABC 
Spinner 77. 

And it's S35.S0 lower in price than 
any other wringerlesB washer on the 
market today. 

The complete ABC line includes ABC 
Spinner model 60, ABC Spinner . 7, 
ABC Companion and ABC Ptuymayd 
equipped with gas or electric motors 
and ABC Apartment washer for the 
home with small space. The ABC 
Automatic Ironer and Eleclrotable 
round out the famous line of house- 
hohl appliances. Cet details NOW! 

ALTORFEU BROS. COMPANY 
(Est. 1909) Teoria. 111. 

Allorfer Bro». Co., IVoria, III. 
Gpnllemen: 
riftiuu.- me complete details cm coiire ABC line. 
Name 
AtldfCHH 
Fnivn 
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HOWARD 

with its 10 Years oF Solid, Substantial, and Continuous 

Growth Now Offers You the Finest Sales Opportunity 

in Howard History 

M 

Howard Compact Model No. 20 
New Superheterodyne circuit with Special IToward Dynamic Speaker and Tone Con- trol. Artistic Walnut compact cabinet, 17% in. high, 14% In. wide and 11% In. deep. Tubes employed: 2—27's, 1— 80, 3—Si's and 1—47. 

s69 50 iiichidijiK' tubes 

3; 

Howard Console Model No. 40 
New Superheterodyne circuit with Special Howard Dynamic Speaker and Tone Con- trol. Exquisite Walnut Console Cabinet, 39% In. high. 22% in, wide and JG% In. deep. Tubes employed: 2—2 7*3, 1—80, 3—Si's, Variable Mu, and 2— 47's Pont odes. 

iilii 

YOUR 1931-1932 radio season is destined 
for greater selling activity than Howard 
has ever before made possible, Howard 

has, since 1921, accomplished the unusual in 
radio quality. This long Howard experience, 
ability, and success has led to the present 
1931-1932 line. Our latest receiver attain- 
ments are outstanding. Present favorable custo- 
mer comment promises lively sales and de- 
pendable profit. We now offer you the highest 
Howard quality at the lowest prices in our ten 
years of receiver design and production. 
Howard has established a very fine name in the 
radio world — likewise have its dealers — now 
dealers can carry on with that name Howard 
behind them and a new Howard line that's 
bound to produce greater net profits than ever 
before. 

  

We are ready now to 
give you complete de- 
tails on the new 
Howard line. It is well 
to remember that 
Howard ha; never en- 
tered into a program of 
over production.. All 
models represent the 
latest developments in 
Radio Engineering in 
the scientific employ- 
ment of the Pentode 
and Variable-Mu tubes 

HOWARD RADIO COMPANY 

Factory and General Offices 

SOUTH HAVEN MICHIGAN 

  

$•( <|^.50 

THE 1931-1932 HOWARD LINE 

No. 10, Compact Model, TRF Circuit, with 
5 lubes, complete...    $49-50 

No. 20, Compact Model, Superheterodyne, 
with 7 lubes, complete   69.50 

No. 25, Compact Model, same as No. 20, 
with drawer table      79 50 

No. 30, Compact Console, Superheterodyne, 
with 7 lubes, complete.   89.50 

No, 35, Console Model, Superheterodyne, 
with 8 tubes, complete   99.50 

No, 40, Console Model, Superheterodyne, 
with 6 tubes, complete    119.50 

No. 45, Console Model, Superheterodyne, 
with Automatic Volume Control and 9 
tubes, complete.   129.50 

No. 60, Combination Model, Superhetero- 
dyne, with Automatic Volume Control, 
Automatic Record Changing Device, and 9 
tubes, complete.    259.50 

rflttriimr 

Howard Combination Model 
No. 60 

New Superhoterodyne circuit with Special Huward Dynamic Speaker, tone control and automatic phonograph record changing device. Walnut console cabinet. 44 in. high. 3 0 In, wide and 16% In. deep. Tubes employed: 2—2 7's, 1—30. 3—* 5 I's and 2—47'3. 
mcliidlnK tubes $259.5o ineludiug tubes 
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RADIO 

RETAILING 
HOME ENTERTAINMENT MERCHANDISING 

Established 1925 

McGraw-Hill Puellsiiino Company, Inc. 

O. PI. Caldwell, 
Editor 

So The C ustomer 

May Know 
What He G ETS 

for the Price He Pays 

JOHN CUSTOMER is in the market for a good radio set. Tor months he has 
been reading the many conflicting claims and superlatives of nationally knomn' 
set-makers. For months he has noted also that prices have steadily been dropping, 
bargain offerings have been numerous. He has read and heard much propaganda 
to the effect that highly satisfactory outfits may be purchased for $40, $50, $60, $70. 
"Why pay more 7" Confidence, in other words, has been shaken and ability to 
measure values destroyed. 

DEALER JONES, down the street, carries a full line of radio; four brands, and 
a sprinkling of mantel models. He happens to know what it costs to do business. 
Dividing total expenses by total sets sold over a given period he finds that average 
overhead is $36 per transaction. For the past six months he has been losing iiioney. 
Jones, for one. has ceased to kid, himself that he can make an actual net profit on 
any sale less than $90. What is the answer to his problem? 

UNTIL recently radio dealers have, to some degree, met the situa- 
tion created by falling prices and wavering specifications by 

''selling upA The time has now arrived, however, when "Dealer 
Jones" needs help from other branches of the industry if he would 
keep his business on a profit basis. He needs this outside help because 
he is all but licked by the following factors: (1) The public's low- 
price complex, its lack of confidence, and its inability to judge true 
tonal and other quality values; (2) His own inability to demonstrate 
convincingly the relationship of price to quality. 

The time has arrived, therefore, for the industry to set up some 
common standard for the determination and presentation of compara- 
tive values. Difficult as such a remedy appears to be, the need is 
sufficiently great, and the logic of such a procedure sufficiently clear, 
to justify every effort to establish such a standard. 

We must, in other words, set up an electrical yardstick by which 
radio sets can be simply and clearly rated in terms of performance 
and tone quality. This would be analogous to the ways of rating 
automobiles in performance or horsepower. In the early days of the 
automobile industry, nothing of this kind was available, and the pub- 
lic was not able to judge the real character or merit of a car. Now- 
adays all this is standardized, to the benefit of the public, the auto- 
mobile manufacturer, and the automobile trade. 

Such a plan of rating radios would stabilize this overwrought busi- 
ness of ours by revealing clearly to each buyer just what he is getting, 
for the price he pays. 

Radio Retailing, October, 1931 
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RADIO'S ROYAL FAMILY 

I'his year rudio not only has a nrzo queen hut also 
a prince and livo charming litlle princesses. 

Miss Harriett I.cc, contralto soloist of IVABC, was 
voted a fitting occupant for the queen's throne—or 
booth. Clementine Tonrella and Adele Kendler arc the 
princesses. Master George Breakstone, 9-year-old 
WJZ singer, guards the beauty cups. 

St 

PENS 

CUSTOM lias decreed that the fourth week of 
September shall mark the official start of fall and 
winter activities for the radio industry. Then it 

is that Clay Invin opens the doors of Madison Square 
Garden to an expectant public, that National Radio 
Week is celebrated and that the broadcasters trot out 
their stellar programs. 

Despite the predictions of the gloom prophets, the 
Eighth Annual Radio-Electrical World's Fair, at New 
York, was genuinely successful. The large public at- 
tendance, the interest manifested, and the spirit of de- 
termination shown by the many radio men who thronged 
the "headquarters" hotels, starts the season auspiciously. 

But dealers elsewhere first want the news about the 
technical trends: 

Less radio for less money, is an unpleasant observa- 
tion which must he reported after reviewing the repre- 
sentative lines at the show. Many concerns are out with 
still smaller midgets—usually embodying 4-tubc circuits, 
includtug a pentode. The consolette idea is growing, util- 
ising the midget chassis, priced particularly low, and in 
cabinets "not so good." Mere's a note o! cheer, how- 
ever: Despite these trends, general interest in small sets 
was slight and less prominence was given these numbers 
by their exhibitors. These same mannfacturers also 
have added sets at the other end of the line . . . higher 
indeed and worth the money. 

It. would appear, therefore, that business this fall will 
he chiefly in the low and high-priced models. To justify 
these expensive models designers have incorporated 
phonograph combinations—some of which are automatic 
—automatic volume control, and similar "de luxe" fea- 
tures. Each manufacturer bringing out such a high- 
priced set has endeavored to give it individuality. Some 
use two speakers in one chassis to improve tone quality. 

Radio RetaUniij, October, 1931 
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Cabinet work is excellent. Every modern improvement 
is included. 

End table models were found in many lines, several 
new ones having come in since (he Trade Show at Chi- 
cago. Although for the most part they use midget 
chassis, the novelty of cabinet design has permitted 
manufacturers to place fi higher list on these models. 
If they sell they should carry a much more interesting 
profit margin than the straight midget and consolette 
jobs. Grandfather clock models were much in evidence. 

THE Pentode tube, also the varfahle-mu type, are 
used in practically all receivers. So many include 

them that they have ceased to he particularly strong 
selling points. One manufacturer uses tubes with the 
shielding fused directly to the glass of the tube. This 
eliminates the necessity for can shields. 

Automobile radio tubes have found rcadv use. The 
perfection of this type, which will operate satisfactorily 
on d.c. voltages varying within quite wide limits, has 
caused a nnmher of manufacturers to bring out d.c. elec- 
tric models at particularly attractive prices. Due to the 
introduction of these tubes, many more d.c. models were 
to be seen at this show than heretofore. 

Automobile radio has also jumped ahead, so far as 
design is concerned, and at least half a dozen new lines 
included auto sets. An accessory manufacturer in the 
middle West will shortly annuonce a "B" eliminator, to 
be used in connection with automobile radio. This, we 
were told, would replace "B batteries as it will operate 
directly from the automobile storage battery and draw 
only two amperes. When this device is announced it will 
undoubtedly greatly stimulate the automobile-radio 

(Please luni In (aye 68) 

sets less in evidence at New 

Show—Success of "Radio 

s Fair" hopeful sign — 300 

announce "Radio Week" 

Excerpts from Mr. SaRNOFF's Speech 

" TT IS nose j/isl 100 years snice Michael Faraday 
e/ave to the scorld his researches in the induc- 

tion of electric currents. It was in the same year, 
ISM, that Joseph Henry, the American physicist, 
tapped the small electric bell a mile away by means 
of an electric current—the forerunner of the 
lelegra ph. 

"In other ways the results of radio research and 
development are being manifested. The synchroni- 
zation of sight and sound on the screen, winch 
revolutionized the motion picture industry, revital- 
izing it as an agency of public entertainment and 
education, has led to the production of a great 
many pictures of unusual merit and high dramatic 
appeal. This development is now ready for its 
entrance into the home, and I feel that next year, 
if one is privileged to indulge in a hit of prophecy, 
the theater of the home will be established, and on 
the way to become an outstanding institution. 

"Nor is the day distant when sight will be trans- 
mitted through the air to large numbers. IVe are 
on the threshold of Television, and just as the 
shalites of silence were struck from the screen, 
so will the veil be lifted from our daily broadcast." 

David Sarnoff 

JJ ho officially opened the New York 
Radio Show 

Radio Retailing, October, 1931 
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Reinhart's \arieiy Shop, (Philadelphia) 

Gross Rrf did Sales: (January to June) $84,819 

CjJ Pyverage Set Sale. 

CJJ Cash Transactions: 

By 

F. C. Emmerling 

fW 7 

% 
M 

$80.00 

27% 

m 

Harry B. Remhart's fortnula: 
salesmen and good advertising. 

else" 

"St>end money for good 
npomiiiise on cveryllting 

Wage earners shy away from 

HIGH-CLASS Imsijicss in a low-class neighbor- 
hood. Can it be done? Harry B. Rcinhart, 
Philadelphia radio dealer, does it. 

He sells, profitably, to those people labeled by the 
economists as in the "lower-price brackets." Let others 
slash prices and butcher terms, Reinhart gets his price. 
He keeps his credit losses down, finances his own install- 
ment sales and discounts all bills. 

Sales of radio items alone totaled $147,000 last year 
and ibis was ten per cent higher than in 1929. Volume 
for the first half of this year was $84,819, with the best 
half of the year yet to come. And this is clean business. 
Last year, more than 50 per cent of Reinhart's sales 
were for cash. This year, 27 per cent, has been cash, with 
many 10 day notes. 

Service was responsible for $5,272 of the gross in the 
first half of 1931. 

Most of his customers arc laborers, mechanics, mill 
workers. At least 25 per cent of these arc negroes. Up 
to this year, half of his sales were to customers living 
more than a mile away. This year, nearly two-thirds of 
them are within a mile of the store. 

Promotion Up, Occupancy Down 

WAGE-EARNIMG customers shy away from ex- 
pensive-looking stores, he observes. If, by the 

term "model store" is meant high rent, gilded fittings and 
modernistic displays, then Reinhart wants no model store. 
He runs an economical place and a place that looks 
economical. The store is located at 24th and Oxford 
Streets, removed from shopping centers. Rent is. $75 per 
month. To offset the disadvantage of an obscure loca- 
tion, to draw more trade from homes within a S mile 
circle, he advertises heavily, having emphatic though 
somewhat unorthodox ideas on this subject. 

Sd Radio Retailing. October, 1931 

www.americanradiohistory.com



usiness ma 

Low- Class 

Neighborhood 
rr 

I 

- c 

m 

rilsy stores, this itciilcr conicuils 

Publicity cost $11,913 for the first six months of 
1931, This runs about 14 per cent of gross sales, at 
first glance a dangerous expenditure. However, part 
of it has year round value. The back cover of the city 
telephone directory is one such item. And it is counter- 
balanced also by low rent and otherwise economical 
management. 

This dealer considers it not only a duly but also a good 
investment to advertise over the air. He has three 15- 
minute periods a week on WPKN and a half-hour weekly 
over WEHK. Other media used are; primary position 
billboards, newspapers and direct-mail. 

Advertising in all instances stresses completeness of 
stocks and good service after the sale. 

Store salesmen hitch up to this advertising, making it 
a tool in selling, instead of passively expecting it to work 
all by itself. Several of them, when impressing on cus- 
tomers the store's reliability, pick up the telephone direc- 
tory and point to the back cover. "People like to deal 
with a succesful firm," one salesman remarks. "We use 
this advertising to indicate that our firm is successful. 
The customer assumes there must be a reason for it." 

Good Mek, Wki.l Paid 

PRACTICALLY all sales are made in the store. Free 
trials are advertised, but the set is not left with the 

prospect unless a lease is first signed. "We find it not 
only more profitable but also easier to close sales imme- 
diately after the demonstration set is installed. In leaving 
a set in the home over night more sales are lost than are 
made," says Reinhart. 

He has experimented with "cold turkey." Success 
with this form of selling, so far, lias been only lair. 
The chief reason for this, in his community, is that excep- 
tionally close watch must be kept over credits. One out- 

KiiSH! 

These homes arc typical of the district in 
which the shop is located. They house day- 
laborers, mechanics ami mill-workers, of 

which at least 25 per cent are negroes 

side salesman placed six sets in one afternoon, and five 
of these had to be pulled later. 

Three outside men work five mornings a week. They 
also work in the store. No drifters are employed, no 
matter how many "vest-pocket" accounts they may claim 
to have. Success comes, according to this dealer, when 
"you build up personal character and business character 
and the character of your employees." He picks men 
for their character, rather than for their experience, and 
then holds them on a salary plus commission basis. 

Service men are paid on a salary basis and not a flat- 
rate of 75 cents per call, as is the general custom in the 
city. Skimpy rush jobs are avoided. These men are 
married, substantial, responsible employees. There are 
three full-time service men and five part-time, operating 
four trucks. One has been on the payroll seven years, 
another five and another three. 

Reinhart gets list price, despite the fact that every 
dollar counts with his class of trade. He docs it with 
salesmanship, convincing customers that it is cheaper to 
deal with him in the long-run. 

"When a prospect tells us about a bargain we 'cail' him 
(Plcusr turn to page 65) 
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A Dcagan door chinw 
cunccalcd behind Hte 
f/rHle Io left of arehway 

Electric 

Chimes 

The Modern Sesame 

"Open and admit our guests.1' implies the 

melodious voice in the hall Many other uses 

add to the attractiveness of these newly an- 

nounced chimes—A high class home accessory 

whose novelty should prove big attention-getter 

when displayed in store or window. 

These modern ''doorbells'' automatically 
sound the sonorous notes of the Westminster 
chimes, and other pleasing melodies, when the 
front door button is pressed. In addition single 
tones may he GGUnccted to the rear or service 
door. Special comhmations may he added for 
the purpose of summoning the maid, calling 
persons to the telephone, dinner, etc. A strik- 
ing mallet copies with one type while the more 
expensive models are supplied with "a trim 
little, keyboard." 

These devices may he quickly installed on the 
present wall or set in a special recess. An. 
artistic Swedish iron grille is available for the 
hitter method if desired (above). Both makes 
operate from a step-down transformer. 

Showitiy inlcrnai and c.vtcnnil cinuwelions for 
''IVcstmin-.ster Telechime" door ehitne, dinner f/ont/, 
rode calls, sendee doors and .nliter purposes 

ADDITIONAL PUSH BUTTON STATIONS 
. I I 
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ipfSli 
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DINNER CHIME 
BUFFET SET 

TERMINAL BLOCK 

"'•ri'— FRONT DOOR 
WESTMINSTER 

CHIME 

L'T' iBlliir 
HEAVY DUTY SIGNAL 

TRANSFORMER 
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Hand 

Tailored 
% 

Terms 

In which a cer- 

tain amount of "flexibility" is 

interjected into customer rela- 

tions—and with marked success 

NOT every dealer is in a position to vary 
the terms of sale according to the cir- 

cumstances. Nor, generally speaking, is such 
a policy to be recommended. But all dealers 
should study each prospect and fit the mer- 
chandise to the prospect's ability to pay and 
to his requirements (see article, "Match the 
Product to the Prospect," September issue). 

In a certain thriving little city in Vermont, 
however, the livest radio outlet, whose owner 
knows the "household history" of practically 
everybody within its trading area, has in- 
creased volume and profit by "hand tailoring" 
its transactions. Sound judgment is, of 
course, highly essential to such a policy. 

The accompanying tabulation and analysis 
of one month's business tells an interesting 
story and points many usable morals. Note 
that this (ireen Mountain boy adapts both the 
merchandise and the terms to the situation. 

One I VI o n th •s B usiness 

Date 
Type 

Customer Type Set 
List 
Price Terms ! The Circumstances 

1 
Aug. 2( 

Working folk, 
steady employ- 

ment 
9-fcube 
lowboy 

$90 $ 10 down 
$2 a week 

Reputation Okeh. 
Sold up from $49. 50, 

Watch closely. 
2 

Aug. 22 
Married—poor 

credit risk 
7-tube baby grand S50 $5 down, $2 a 

week epecia 
(50c a month) 

carrying 
charge 

Sold down. Wanted a $70 
outfit—if meets payments 
will then sell him the 

larger set 

3 
Aug. 24 

High character 
clerk, married 

1 l-tube 
lowboy 

$(49 $20 down, 
bal. 60 days 
open credit 

A trade-up allowed $45 on 
old set. Replacement sale 

4 
Aug. 26 

Clerk, married 7-tube 
baby grand 

$50 Cash Sold by rural sub-agent 

5 
Aug. 27 

Laborer, 
married 

7-tube 
baby grand 

$50 60 days Sold by rural sub-agent 

6 
Aug. 28 

Newly weds, 
moderate 

income 
7-tube 

lowboy 
$70 1 Z-months 

to pay 
Novelty set went well in 

new home 

7 
Aug. 28 

Fair income and 
character, 
married 

7-tube 
midget 

$30 $20 down, 6C 
days limit on 

balance 
Good only for low priced 

sale. A replacement 

8 
Aug. 29 

Maiden lady 
Buainess woman 

Old ('30) 
model 

console 
$47.50 $5 down. 90 

days 
Wanted a last year's 

(bargain) mode 

9 
Sept. I 

OKeh married 
couple 

7-tube 
midget 

$50 Cash—i.e. 
(30-60 days) 

Normal transaction 

10 
Sept. 2 

Married couple 
in reduced 

circumstances 
7-tube 
mantel 
model 

$48 $5 down, $2 a 
week, 50 cents 

a month 
Watch payment closely— 

Credit questionable 

Sept. 2 
2 working girls 7-tube 

highboy 
console 

$69.50 $ 10 down 
$ 10 monthly 

Sold up—by the truck 
driver 

12 
Sept. 5 

Farm couple 7-tube 
mantel 
model 

$49 Sub-agent made Sale and 
terms, on own, guaranteed 

responsibility 
13 

Sept. 8 
18 year old boy 7-tube 

midget 
$45 Cash Special inducement for 

cash 
14 

Sept. 9 
Elderly widow 
Never owned a 

set before 
1 l-tube 

highboy 
$169 Cash, 90 days coZdwpfrom $49. 50. Tone 

"leg room" and cabinet 
design the deciding 

factors 
15 

Sept. 11 Waitress 9-tube 
console 

$89 Open account 
$3 a week Credit OKeh. told up 

16 
Sept. 15 7-tube 

midget 
$49 Cash Sold by sub-agent 

17 
Sept. 16 

Dr. Rogers 9-tube 
Conaolette 

$69 Cash Came to dealer because of 
latter'a reputation 

18 
Sept. 17 

A lady Old model $55 120 days Sold by sub-agent 

19 
Sept. 18 Widower 1 l-tube 

last years 
$147 90-day note Allowed $43 for trade-in 

IN THE first place it will be observed that while the 
$50. or less, set totaled 55 per cent of these 19 trans- 

actions the dollar volume was but 35 per cent of this 
Vermont dealer's August-September, 30-dav business. 
And in no instance was a mantel model sold to a prospect 
who could afford to buy a better receiver. Furthermore, 
in one case, it was deemed advisable to persuade an 
over-ambitious couple that, for the present, they should 
start with but a $50 obligation. 

Note the merchandising advantages of having avail- 
able a low priced outfit—in eight instances it produced 
business not otherwise obtainable; in three cases it lead 
to the sale of larger models, totaling $327. 

Real merchandisers experience no difficulty selling "up" 
when circumstances warrant it. Occasionally they 

should deliberately sell "down." 
The trade-in "problem" didn't trouble this dealer. 

Less than 10 per cent of his "New England dickers" in - 
cluded an allowance on an old set. On the other hand 

four sales were to those who wished to replace their 
old equipment with the latest wrinkle. 

Trade-ins have been held to one in ten transactions. 

How many retailers appoint—and train—suburban 
sub-agents t Here a village "representative" accounted 
for one out of every four orders. 

Don't overlook the sub-agent. But leach him salesmanship. 
And give a thought to the widows and orphans. 

Married people are not the only ones who want radio. 
Then there was the truck driver—who revealed the 

makings of a first rate salesman. Note that his order, 
No. 11, was a "sell up," 

These are the days when the least shall be first. 
While each sale was negotiated on its individual 

merits, established list prices were always maintained. 
There's still "cash money" in the land. 
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Radio 

The Experience of a Chicago Dealer In- 

dicates That Flowers, Traditional Gift 

for the Sick, Now Play Second Fiddle 

7?r Tom Blackburn 

CREDIT for introducing radio unofficially into 
hospitals probably belongs to a nurse who spent 
her night duty leisure, building sets. That was in 

1923. Coming off duty one morning, she carried one 
under her arm, its cabinet painted a neat brown—with 
iodine. 

"Looks tricky, but does it work?" called a patient. 
"Work?" replied the nurse. "Say, if you're awake 

tonight, I'll drop in and let you listen." 
The doctors at Ilenrotin Hospital, Chicago, observed 

this interest. Later, when a Montgomery-Ward em- 
ployee was carried in suffering from Pott's disease, and 
brought his radio with him, they did not scowl at its lack 
of surgical cleanliness. For they realized it was the sole 
thing that eased his last days on earth. 

However, it remained for Asa S, Bacon, superin- 
tendent of Presbyterian Hospital, Chicago, to pioneer the 
organization of a radio service for all patients. 

Bacon realized that the average patient is in the. hos- 
pital for ten days. About six of these find him awake 
and restless. Reading while lying down is difficult. 
Portable phonographs do not work out, due to the effort 
required to wind and change records. The battery radio 
is too cumbersome. Rut the all-electric, introduced in 
1928, fills the bilk 

Sets On Rollers Best 
ur W'HIERE is an objection to midget radios for 

A hospitals," says Bacon, "as we have to furnish an 
extra table, and when the tables are not in use it means 
storing, which adds to the work of hospital employees. 
A cabinet model mounted on large rubber-tired casters 
has proved most satisfactory as it (Iocs not interfere 
in an)' way with the room equipment and can be pushed 
up beside the patient for him to operate as he choses." 

Miss Veronica Miller, of Henrotin Hospital, Chicago, 
youngest superintendent in the United States, also be- 
lieves that the period of probation has passed and that 
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$1 per day is the usual charge for a rental. The hospital takes 25 per cent for housing the sets, 
taking orders and collecting 

hospitals all over the country are ready to be converted. 
"Nothing has ever rivaled radio in its ability to enter- 

tain patients. Tt takes only a turn of the hand to operate 
one and this is within the capacity of the sickest man or 
woman. Nervous people are calmed by soft music and 
men like to listen to baseball games. Only women with 
new babies seem indifferent to the charm of radio." 

Pkivate Rooms Best Prospects 

IT is easy to estimate the hospital rental market. There 
are 7,420 hospitals in the United Stales, according to 

"Modern Hospital" magazine, with a total of 953,383 
beds. These beds were 68 per cent filled in 1929 and 57 
per cent in 1930. 

There are about 200,000 private rooms, and it is from 
the patrons of this class of service that the radio renters 
are recruited. Ward beds can almost be ignored in esti- 
mating the possibilities of a hospital market. The ward 
bed is cheaper and by taking it the patient automatically 
serves notice on the world that he is in no position for 
frills. 

The business of supplying rented sets is a profitable 
one if the experience of a Chicago firm can be taken as 
a sample. This company grossed $21,164 in rentals dur- 
ing 1930. 

A dollar a day is its common rental fee for a radio, 
but at two hospitals with a wealthier patronage, the 
charge is $1.50. 

The 88 consoles used cost, on the average, $60 apiece 
wholesale, and allowing each set eight tubes apiece at $1 
—we have a merchandise investment of $5,984. To this 
must be added the cost of rubber castors and wiring. 
Against this can be charged the value of the radios them- 
selves at the end of the year. 

The hospitals received approximately 25 per cent com- 
mission for housing, taking orders and collecting. 

This left a gross return of $15,180 on an investment 
of $5,984. Truly a good business! 

One Year's Rentals 

No. of 
Private No. of 1930 

Hospitals Rooms Radios Rentals 

No. 1 83 8 $1,308 
No. 2 US 10 1,700 

No, 3 33 3 522 
No. 4 213 20 6,843 

No. 5 133 12 1,800 

No. 6 115 30 1,744 

No. 7 60 5 900 

No. 8 55 5 872 

No. 9 158 IS 5,475 

965 88 $21,164 

It is the experience of the Ravenwood Hospital, Chi- 
cago, that each radio is kept busy 174 days out of the 
year. The Presbyterian reported an average of 243 days' 
work for each instrument during the same period. 

Hospitals Store Sets 
WHEN a patient is received in a hospital, a card 

notifies him that a radio may he rented by tele- 
phoning the office. The hospital office reports orders to 
the dealer, who take an instrument out of the storeroom 
provided, rolls it to the room and hooks it up. 

When discharged, the patient finds the rental fee 
added to his hospital bill. Maintenance is reported to be 
less than with home-owned radios. Patients are too 
weak to tamper with them and the rubber-tired castors 
absorb most of the jolts of moving about. 
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Part Time 

Men 

Generally Speaking, an 

Unhappy Economic Tr end 

BUT 

jipplied to Present Radio 

Conditions 

A Sales Opportunity 

FOR more than five years the Radio Supply Com- 
pany, San Antonio, Texas, has employed only part- 
time men on its sales force. During 1929 the firm 

paid these part-time men more than $10,000 in com- 
missions. The amount was only slightly less than thai 
in 1930. During 1931, according to present perform- 
ance, the commissions paid to these men will equal those 
of 1930. 

"Since starting in business in 1925," states Hverett K. 
Moseley, owner of the company, "we have employed 
salesmen on both full-time and part-time hasis. Com- 
paring the performance of the two classes, we began in 
1928 to use part-time men only; and we have not used 
a full-time salesman since. 

"We have found it vitally important, however, to 
exercise fully as much care in hiring men who work 
only part time for us as should be used in employing 
full-time" men. We believe therein lies the secret of suc- 
cessfully using men only on part-time basis. 

"We will not hire a man merely because be has a few 
friends to whom he thinks he can sell receiving sets. 
Unless he is a salesman, and is willing to go out and 
dig up a reasonably large amount of business, we will 
not consider him. We will not pay a man a commission 
just to sell a set to a friend or relative and then consider 
our relations with him closed. We do not deal with 
anyone unless he signs a pledge to make a consistent 
effort to find business for us." 

Moseley has 10 men on his part-time staff. During 
the live j'ears lie has been handling sales on this basis, 
he has hired no more than 25 in ail. No salesman lias 

i 

m 

HE HE 

quits the shop finishes each 

job every BETT week as some 

Thursday at radio dealer's 

noon  best salesman 
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Leen with him less than a year, and most of them have 
been selling for the company three years or longer. 

"Although we have a great many men apply to us 
for part-time jobs during the course of a year," ex- 
plains Mr. Moseley, "most of them simply have in mind 
selling a few sets to friends and that does not interest 
us. We train our men as carefully as though they were 
to give their entire time to our business, and we do not 
care to train a man unless he intends to devote a part 
of his time consistently to us." 

MEX for this work arc selected largely upon the 
basis of their natural contact with logical prospects. 

Any man whose regular duties bring him in contact with 
a great many people of the class that can buy good radios 
is. other conditions being favorable, a good prospective 
salesman. 

One of the most successful salesmen the company has 
-m the staff is a meter reader for the local public service 
company. He is a young, likable sort of person, and 
bis daily work brings him in contact with many home 
owners. He makes mental or actual notes of prospects 
as be sees them during the day; and after finishing his 
regular job, he starts out after radio business, with his 
notes on logical leads. 

Another highly successful part-timer is a middle-aged 
well-to-do man who sells radios more or less as a hobby. 
In addition to his after-hours radio job, he holds a 
salaried position with a local wholesale house. His 
business and social contacts give him exceptionally good 
leads. 

Still another man who has been making consistently 
good money for the company for five years is an ac- 
countant. He is in a large office, where he contacts not 
only his associates but the clients of the concern. Dur- 
ing the best part of the radio season this man has made 
$300 per month in radio sales commissions, as compared 
to his regular salary of $250 per month with the ac- 
counting firm. 

Another salesman is a sergeant in the Army. Another 
is in the gas contract department of the local public 
service company. 

And still another case of a logical part-time salesman 
is that of a successful and exceptionally popular sales- 
man in a local men's wear store, lie comes in contact 
daily with men who are prospects for radio sets. 

BEFORE the company will enter into negotiations 
with a part-time salesman, Mr. Moseley makes a 

thorough check of the. prospective salesman's reputation 
and background. He employs only men who are rea- 
sonably certain to live in the city permanently. They 
must check favorably at the local credit bureau and 
otherwise pass inspeciton as reputable citizens. 

'I he company pays the men a commission of 1 5 per 
cent on all sales they originate and close themselves. 
If they run out of prospects and need help from the 
office, they receive a list of prospects and are. paid 10 
per cent commission on sales resulting from these. 

Sets are sold on deferred payments, the company 
handling its own paper. 

Salesmen receive all of the down payment on any 
amount less than $10. They receive half the following 
payments until they are paid in full. 

In the case of repossession, the salesman stands half 
the loss in his cominission. That is. he receives credit 
for only half of his percentage of the commission on 
the amount actually paid in. This basis makes the men 

Sun Radio 

Seconds the Motion 

The part-time salesman idea is growing! Moseley 
isn't alone in his enthusiasm for this system. Suit 
Radio, Akron, Ohio, contributes these further facts 
to help other dealers get going: 

POLICIES 

Hires only those already on a part-time 
employment basis m some other activity-^, 
thus gets reliable men 
No demonstrations—save on full responsi- 
bility, and at expense of salesman. 
Men must make own delivery on all small 
sets 
If if is a "referred" prospect—part-time 
man gets 4 per cent commission 
On sales less than $50—5 per cent commis- 
sion 
Work m store when needed—on 7 per cent 
basis 
Orders over $50—originating entirely with 
the salesman—10 per cent 
Must have own car—insured 
Runs training course—-every fall 

ADVANTAGES 

Men are content—between both jobs earn 
better than a living wage 
Will work conscientiously for moderate 
co mmission 
Have a worthwhile "following" 
W ork semi-hot- not cold -leads 

be doubly ceitain that their customers are good credit 
risks before closing them on credit. 

The company allows the salesmen the use of a rea- 
sonable number of demonstration sets; but no salesman 
is either permitted to take out and install a set for 
demonstration or bring it back in case it is not pur- 
chased. All this detail is handled by the service de- 
partment in order to he certain that reception is at its 
best and that the sets are carefully and projterly handled. 

Salesmen are impressed with the fact that no set will 
be sent out for demonstration unless the person is an 
actual prospect and is aide to buy. 11 there is any doubt 
about his buying ability, the company checks up. 

No set is permitted to remain out on demonstration 
longer than three days. Salesmen arc urged to be on 
hand (lie first night a set is in a prospect's home in 
order to show him how to operate it for greatest effi- 
ciency. 

I he company holds regular sales meetings at which 
attendance is required. Each man who joins the organ- 
ization receives a sheet of instructions as to how he 
should conduct himself and detailing the policies o.f the 
company. It is Stressed that lie is expected to follow 
strictly these policies in all dealings with customers of 
the firm. 
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CLAY TOUCHSTONE and BOB HASTY 

Have Signed for the Season 
Vfs. ManaKcr Jirum't V.t of Hie V.i'st I nd RaJift Co , has jus! siffr.ed Ihcm up!1 : llii: winter Season !" "ell Phiko rmfioi iful Krhinntor Electric He- frigriutari, and if they Set! like they've pitched for live Baiorh 'hiv i.iio:i:er. 
Ihry 11 15c tedding the radio Icar/je sure! These Vuys just v.-mi't le satisfied with anything but the best... whether it Is pltciiinj; Pall with fir Seuttetm 
Lragnr's hot o: sclliry PhdCu i ..Si . - the uarlrlU hot. EllfV jrc joir;'; to 
come out oct top' 
if you hive appreciated ti eie ctiVir- ci.-ir.ir the vumtner, give tiiern i l;reak. C-ilt 6'0GS7 and rhey will he gM lo come to your home and advise y<iy on any of your radio needs. 

I22S 
Tuscaioosa 

Avenue RADIO CO 
Phone 
6-0687 J 

Jitnmie Morgan, Mgr. 

THE appeal of radio to the great sports-loving 
American public is tremendous, Jimmy Morgan, 
himself a former professional baseball player, 

appreciates this important tie-up; is working it to the 
limit—and holding gross sales to $75,000 per annum 
because of it. 

The West End Radio Company, Birmingham, Ala.. 
James Morgan manager, employs popular baseball play- 
ers as wintertime salesmen. These fellows, alert, vigorous 
fighters with a host of followers, average far more sales 
per week than any other men Morgan has dealt with. 

But this is only one angle of the picture. West End 
is widely known for its broadcasts over local radio sta- 
tions of leading sporting events including football and 
baseball games and boxing matches. So successful has 
the company been in building a business based on the 
sports appeal that it sells radios and refrigerators in all 
parts of the city although it is located in a suburb. 

"There is a certain psychological selling advantage in 
linking radio with sports," states Manager Morgan. 
"The recreational side of a man's nature is his freest 
and most natural. During his play hours he spends 
money more freely than when at work. We try to 
make radio and sports so inseparable that he will buy 
a radio as cheerfully as he spends his money to see a 
ball game or a prize fight. The radio is featured as 
another form of: entertainment open not only to himself 
but to his family and friends as well. Many persons 
buy radios for the primary purpose of bringing athletic 
events, such as professional and college games, boxing 
bouts, track meets, derbies, etc., into their homes. Our 
selling efforts have been centered on them," 

Many well known ball players have sold radios for 
the company within the last few years. Among them 
are Ben Chapman, now with the New York Yankees 

RADIO 
COLL MN 

GOWIAVH 

BIG FIGHTTRAT 
wasn't radioeoi 
JouJIhea.r the. 
latest clearly 

overs radio /rom 

WEST ENI) 
f T RADIO CO mJ 

JIMMIE MORGAN, Mgr. 
1226 TUSCALOO^ AVE. PHONE 6-0667 fOR SlTrER SfRi'W 

COLUMN 
"I LL TELL VOV WHAT 

» DO WHEN I'M OFF 
MY GAMt, 

after dinner I 
GET MY SPLENOlO 
GOOD NATURE 

SACK BY LISTENING 
TO THE RADIO I GOT AT " 

WEST ENH 
TT radio co ml 

JIMMIE MORGAN, Mgr. 
122a TUSCALOOSA AVE. PHONE 6-0667 fOR OtTTUt U/MK 
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Gridiron 

Oct. 10—Northwestern vs. Notre Dame at Chicago- Columbia 
and NBC. 

Princeton vs. Brown at Princeton. NBC- 

Oct. 17—Chicago vs. Yale at Chicago. NBC. 
Army vs. Harvard at West Point. NBC and 

Columbia. 

Oct. 24—Navy vs. Princeton at Princeton, NBC. 
Yale vs. Army at New1 Haven. Columbia and NBC, 

Oct. 31—Notre Dame vs. Carnegie Tech at Pittsburgh. 
NBC, Also one other game over NBC not yet 
determined. 

Ill inois vs. Northwestern at Evanston. Columbia. 

Nov. 7—Navy vs. Ohio State at Columbia, Ohio. Columbia, 
Dartmouth vs. Harvard at Cambridge. NBC chain. 

Also one other game over NBC not yet deter- 
mined. 

Nov. 14—Univ. of Pittsburgh vs. Army at Pittsburgh. 
Columbia. 
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Jimmy Morgan's Winning Out Because He . . . . 

Employs prof esstonal ball players as wintertime sales- 

men . . . Sponsors local broadcasts of all leading 

sporting events . . . Builds newspaper publicity 

around sports subjects . . , Buys billboard space at 

all athletic fields . , . Makes his store ' Sports- 

men Js headquarters^ . . . Makes radio and sports 

inseparable . , . Features football news 

Proposition 

m 
rate 

ij- 
■4' * * * ^ «■ 

t 

Schedule 

Nov. 14—Navy vs. Notre Dame at Baltimore and Georgia vs. 
Tulane at Athens, Ga. NBC. 

Nov. 21—Southern Calif, vs. Notre Dame at Chicago. NBC 
and Columbia. 

Yale vs. Harvard at Cambridge. NBC. 

Nov. 26—Cornell vs. Pennsylvania at Philadelphia, Columbia 
and NBC. 

Nebraska vs. Pittsburgh at Pittsburgh. NBC. 

Nov. 28—Army vs. Notre Dame at New York; Dartmouth vs. 
Stanford at Harvard Stadium, Cambridge; and 
Princeton vs. Yale (split network) at New Haven. 
NBC. Columbia broadcast undecided. 

Dec. 3—'Navy vs. Pennsylvania at Philadelphia. Columbia 
and NBC. 

Dec. 12—Southern Calif, vs. Georgia at Los Angeles. Colum- 
bia and NBC. 

Dec. 26—Georgia Tech. vs. California at Atlanta. Columbia. 

Radio Retailing, October, 1931 

Ray Calchvcll, formerly of the Yankees but now star 
pitclier for the Birmingham Barons, and Yam Yaryan, 
former Southern League catcher, now with the Texas 
League. "Bull" Connor, well known Southern radio 
announcer of sports events, also helps this concern sell. 

"These star athletes have many personal friends and 
followers who are glad to show their approval of their 
work on the diamond by buying a radio from them," 
Morgan continues. "The players are thus enabled to 
add to their annual income and have steady employment 
the year round. Our store is the natural gathering place 
of sports followers. This gives us plenty of prospects 
to work on and much advertising as well," 

TilK West End Radio Company will broadcast some 
of the leading southern football games this fall. Since 

such broadcasts are considered a station feature, the cost 
to the radio concern is only a minimum amount, yet it 
gets full credit for the entertainment furnished. When 
a southern track meeting was held in Birmingham dur- 
ing the summer a similar broadcast was sponsored. A 
number of Young Stribling's matches were broadcast to 
his host of followers in Alabama and Georgia, 

The company's newspaper advertising also carries the 
link up with sports. An illustration of David meeting 
Goliath with the caption "One Big Fight That Wasn't 
Radioed," constituted one newspaper display. Sign 
boards at the stadium, baseball diamonds and football 
gridirons are favorite advertising mediums used by the 
West End Company, One of the hitihoards says: 
"Next time you are unable to attend the game, you may 
listen in over the radio through the courtesy of the 
West End Radio Company." 

Manager Morgan was a traveling salesman for several 
year after he left the Southeastern League, ITe believes 
in going out after business and his connection with the 
sport world in Birmingham has enabled him to keep up 
his volume in the face of a general business depression. 
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Each service call is recorded oh this form, printed .on both sides, as it is 
received. When the liiah returns from the fob he lists materials used, 
also labor time. The sendee elerk uses this iiifoniiafion for billing, 
noting the bill number on ihc form. She also checks repair materials 

requisitioned out of stock against materials actually used 

"EEr-r repair ORDER 
UATK 'fjafvir % y 

NAME PomJU*^ 
ADDRESS /(f *J' £• fy * j* 
REPAIR TAS NO.~JrY» RECEIVED > BV j.1 

EOUIPMENt RECEIVED 
"fho-cidL to* "ThtuXu 

REPAIRS KECESSARy 

"■». J^Jbn PAM jS* 

d-ti-'d 

i^bsos 

IHSTftUCriONS Mf«S. RETURN NO 
/? b*iA*jt£. o-uAs 

All repair parts and aceessories taken 
from slock by a serviceman must he 
signed for on this form, printed in dupli- 
cate. The slock clerk sends the copy 
to the service manager and the service- 
man turns in the original when the job 
is finished, listing over-materials re- 

turned to the stockroom 

CHARGES 
r- 2 O LABOR ■&' 

KAttRUL Z.J'O 
uAwnnerc /.QO 

TOTAL f ry 

u me 

4 and 5 

Porni 4 (left), in duplicate, is used 
for shop service jobs. 

The above card is the pennancnt 
customer record of the service de- 
partment. The status of each ac- 
count and flic nature of each sen ice 
call is recorded on if from the four 

worksheets already described 

Haynes-Griffin 

New York City 
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Y STEM 

These Forms 

used by 3 leading dealers 

simplify service routine 

i an Coll "Tlrhjt. NCL: i , 2 
l 

I S 
Cut! recommirrtdint; 

f^A'p h . J? /? tnie *   

-..AA±.kv..R....\J.olity  ,... mneKa. Co./tf t- ayjs' A uimo 
Address 11 OUA. 
 7 A   

fftone Bus   

Trouble. -To be done   Set   
. -p.ult. . ... . AAtf J 'iuMM. Tube: 

Sen Man 

□ R.P. Q M.G. Line Q AC ft DC 
A: Q dry 0 slor 0 elim. B: 0 dry 
0 stor 0 elim. C; 0 -dry 0 elim. 
0no/ie 0 trickle 0 relay 
Date 1-13 I  A.M. 

The name, address and probable trouble is filled in on one side 
of this job record card when a call is recck'ed. The serviceman 
who covers it checks the actual trouble found and the remedy 
on the reverse side. This information is later transferred by a 
clerk to a master record card, which closely resembles the job 
record card, as a permanent record. 
Each customer receives a card, simitar to the job record form 

lisfinc/ the trouble and the repair steps taken 

K.T... ..it ...ft L.I.L.  ft G_... 
MARK WITH CROSSES, USING RED PENCIL 
Service pcrlonned: Trouble remedied by; 
Q removed to shop for: Q Shop. □ Returned and huktup. 

nil OK. DNot OK —did work shown Iwlow: 
ADJL'SriMG; D hum control (a); O neutralization; Q power 
supply voltages; □ r.f. Qii. resonance; Q tuning control (a); 
□ speaker; □         
ADJUSTING AND CLEANING: □ rheostat (a); □ oo-off 
jjfl local—distance Q    switch (ea); □ lube aockel 
proiigs; □ tons cont ol; Q volume control; □    
CLEANING: O A batt. terniinaU; □ chassis; □ tuning con- 
densers; □           
REPAIR INC; Q inicrmiuent Q open □ short in □ antenna 
□ ground □    carl Q      transfonner 
 □   * circuit Is) □   connection(») □ lone control G       —      
REPLACING: □ A n B □ C bilterie-: □     
bi-mw □ filter litter □     - condmver(s); Q lightning 
orrestor; loudspeaker □ coily Qcone (and voice coil) 
□ rectifier; □ C Idas n divider □ grid suppressor 
□      resistorls) ; rheostat(g) □ on—off □ local— distance □  -  swrtrMet); □ lone control; □ audio 
O power Q         Iransformer(s); Q tube(t) ; 
O volume control; Q    choke; □    
TESTING AND INSPECTING: □ antenna; □ ground; 
□ lightning arreslor; jj lubes; □ selectivity; □ voltage, 
curArnt and continuity of receiver, power supply and loudspeaker 
circuits; Q volume control; Q      ,, ,, 
REMARKS:           

Battery ond B elim.: A.._.~  
Stag, Heard . - □ G □ F □ P vol. □ C □ F □ P gual. 

On Job from ,1,0.,  JJJjo CUIeeted S... 

QRV Radio Service—New York city 

SCHWEIG • ENGEL CORPORATION 
SHOP WOIUC RECORD 

M I tt Ww T—wl. i Job No. 1332 
JlwtM N** b, Ai Scot* No. 3 MmtmtU a«W4a>— b+As fl / IH.. 

WMlt.ll.ll. Rt S^UI Hk 
/? 

Nm. *f Smrricm m.. OmlpMn, C I ft 
S-W4 TktM ^>^7 7- . D.* V/ 
Sim, Wm* Ch4mm4, R 

»—u_, cCsJu^ff-7/ , t/.'*? 

***■■■■ //- (LL*jL • Hu.* r» fc ft wLo—* A 

CLAIM CHECK Job No, 1322 
THE SCHWEIG - ENGEL CORPORATION TW M « I IIS S-*. WrV. I. Ommm Ik LwU, **' I EAJTON AVK Mt* mi 4VM Mil 10 OStAND M-VD. n>i, hi 17w 

I his form, in duplicate, 
covers all installafion and 
dutsidc sendee work. It is 
filled ik tvhen a sales order 
or a 'phone call for service 
is received and cons/Ifnles a 
complete record for the serv- 
ice department files. It is 
also used by the accounfing 
department in billing for 

service zvork (Right) 

For shop ivork, this card is 
used, the detachable tab 
going to the enslomer as a 
receipt. The form is filled in 
by both the serviceman zcho 
diagnoses the trouble before 
bringing it in and the shop 
repairman who docs the zvork 

Schweig-Engel 

Corporation 

St. Louis, Mo. 

H€ 1!lW*:i€^KV<;Kf. 
i612 S. Gr.-a 6ird ' ' " - IM. PR«4mi >?S0 F£W A"™" IWr MUfWrr, «7ft fOrm 

-Wtwl Seitntifle Itidio Serrire in St. Ismu" 
t. 

Ofw No__, 
Mske M Sri 
Work >4 b* doob 

CVdw N« 52871 
vri.i tte // taTJ? 

Oil. ol AppninCTrmE Q f ~y C 
iMbMd By ^ 9 "JW • 

SERVICE REPORT 
— A" Vf.l-njn, 

-a- V<2«.«rt ffj , -V 
fff     Ar-H*".. 

FUoxlta  ________________ 

How., /fi f Jp Chon, Ho J"•/ ft 

MATERIAL 

&gnmun of Foip!ay« KbiuU"* Oil: 
  

SERVICE IS C. O. D. 

/sr. 

t>CT«" NO f f ^ 
THE ABOVE WORK (S SATlSFACTCWV; 

l-utt u.l.i d U At I 
AUdrj.! . JLP/ y k - 
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Chassis Check for Tubes 

By H. T. Paiste 
Philco National Service Station 

7b ffO V f/ne 
£ 3000/7ms 

22 V. pi/of To set Mounting Electrolytics 

By R. C. Sckmitt 

Tubes niay be accurately tested in the 
following' manner: Connect an oscillator 
to the antenna post of a chassis equipped 
with tubes known to be good. Connect 
an output meter to the secondary of the 
speaker stepdown transformer, 

Turn the oscillator and the set on and 
note the position of the output meter in- 
dicator. Leaving the oscillator dial un- 
touched substitute tubes to be tested, one at 
a time, for the standard tubes with which 
the chassis is equipped. I f the tube in 
question is as good as the standard the 
reading of the output meter will be identi- 
cal. If the tube is weak, the reading will 
be less and it it is stronger, the reading 
will be greater. 

Of course, it is necessary to use a chassis 
which employs the particular type of tube 
involved, As the majority of tubes now in 
use are types '27, '24, '45 and '80 this is 
not a difficult problem. If it is desirable 
to provide for chassis test of other types 
two chassis may be used. Or a simple 
emission tester may be constructed for odd 
types such as the '99, '01-A, '50, etc. 

This method constitutes a gain test. The 
tube, when placed in the test chassis, is 
operated under specified voltage conditions 
and normal load. 

Testing Power Transformers 

female plug. It there is a short in the 
transformer the pilot light will be illu- 
minated. 

Emergency Aligning 

B\ Joe Rnlslon 

Gang tuning condenser units that have 
no split plates may be aligned, when all 
other methods fail, by soldering an extra 
plate at an angle to the last plate on the 
rotor. 

If necessary, one such extra plate may 
he used on each of the rotor units to pro- 
vide a variable capacity for aligning with- 
out throwing receiver calibration out ap- 
preciably. 

When it is necessary to replace burned 
out paper hlter condensers, electrolytic 
types are usually most convenient. Because 
sets arc compactly designed these must 
often he mounted near but not on the 
chassis. Mountings are not difficult to find. 

A hakelite or composition socket of the 
old type used for UV tubes takes the aver- 
age 8 mid. electrolytic nicely. Take the 
prongs out and use a piece of insulating 
paper with a hole punched in it to bring 
out the high voltage lead. The condenser 
may he held in the socket with glue. 

The top cap of a standard electric bulb 
socket also makes a good mounting. The 
condenser may be soldered to the rim of 
the socket and small holes bored in this 
mounting to provide proper ventilation. 

The larger 8 mid. sections may he held 
iu coilfonns. Place the unit inside the 
form, make a series of cuts around the top 
edge of the form and bend these like 

, OOOOSmP 

Pit: Jrjc/j 
for exiernaf 
use of ho fiery 

o 

By AI Puchs 

When testing for a shorted power trans- 
former the device illustrated proves useful, 
it consists of a 21 volt pilot light in series 
with a high-wattage 300 ohm resistor. 

Remove all tubes from the receiver, plug 
the test device into the a.c. light line by 
means of the male plug with which it is 
equipped and connect the receiver to the 

O.OO! mf. 

0.0/mT 

oaf. 
Bert. 

mt 

I/OV. 

The Supreme "70" Oscillator 

This instrumont has an intermediate 
tuning- range from approximately 90 to 
500 kcv uml a broadcast frequency 
range from 500 to 1,500 kc. It operates 
directly from either a.c, or d.c, HO 

volt lines, or can be used with self- 
contained batteries. An attenuated 
variabic-raiige output meter, which 
may also he used as a high-range 

oilmmeter, is built-in 
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llanges in over the electrolytic, first setting; 
a piece of insulating paper with a center 
hold ill place under the flanges to bring 
out the high voltage lead. 

Knot for Drive Cords 

By Fred Rip pel 

A square knot should be used in repair- 
ing dial cables. This is easy to make, once 
you get the hang of it, and the tighter it is 
pulled the more secure the joint becomes. 

If there is a boy-scout in the family bor- 
row his "knot manual" for ten minutes 
A complete description of the process of 
making a square knot will be found In it. 

A 4-Voit Soldering Iron 

By C. F. Henry 

I have found a home-made 4-voSt electric 
iron very useful in service work. It is 
especially valuable when working on a 
battery set where no electricity is available 

Turned wood handle^ Brass ihreaded 

h—T7~, " 'T It "OD.P/pe' / %"carbon V r-No: 18 tamp cord pippfhrendedhere ' cad8%"long' 

and outdoors where an alcohol torch is not 
practical because of high wind. 

The iron, illustrated, works on either 4 
or 6 volts supplied by a storage battery 
and there is no waiting for it to get hot. 
If is equipped with a single 6 ft. length 
of insulated wire with a battery clip at its 
extreme end. Of course, another wire is 
necessary to complete the circuit and this 
is attached directly to the wire to he 
soldered and the other battery terminal. 
The iron draws current only when it 
actually touches the work. 

By use of the chuck arrangement the 
carbon can he pushed into the pipe when 
not in use to protect it from breakage and 
a new carbon can be inserted very quickly 
when one is used up. The length of pipe 
into which the carbon telescopes is cut 
lengthwise nearly full length to allow it 
to contract and hold the carbon tight when 
the chuck is tightened. 

How to Pep Up Four-Tubers 

By J. P. Kennedy 

Four-tube midgets may often be pepped 
up by soldering a wire to the control grid 
terminal of the. first r.f. tube and running 

it to a point close, to the grid wire of the 
detector tube. The exact point can best 
be determined by experiment. 

The slight capacity produced in this man- 
ner creates a regenerative action tfiat in- 
creased the volume considerably on a 
National Fansteel and a Crosiey Wigit 
which came into the shop. Most four- 
tube circuits are similar to these so I 
presume the stunt will work on other sets. 

Bettering High-Frequency 

Response 

By Boris S. Naimark 

Some of the older sets using push-pull 
audio and dynamic speakers over-accen- 
tuate base notes. This "tom-tom" effect 
may often be corrected by the serviceman 
without great cost. 

The first step iit overcoming such trouble 

To B S o 

is to pull the speaker about half an inch 
back from the baffle board instead of flush 
against it. If the proper spacing is used 
this will help tone and also reduce hum 
level. 

If it does not help appreciably the audio 
amplifier may next be corrected. Connect 
two midget condensers, the largest on hand, 
in the manner indicated in the diagram. 
Adjust the rotors until the most pleasing 
tone is obtained. No dials are necessary as 
the condensers need not be changed again. 

Aii Emergency "Oscillator' 

By }. liotvard Parry 

Once in a while I get stuck on a job 
without an oscillator. It is inconvenient 
to carry, with the result that I seldom take 
it along. The next best tbing is to locate 
the nearest light socket and loosen the bulb. 
By shaking tins bulb all the noise needed 
to balance a set is produced. 

How Do YOU Do It? 
Radio Retailing will pay for uc- 

ccptable letters from experienced 
servicemen describing original 
niellwds. or cguipnienl of Intcresl 
/n other shops. 

We can use dope on troubles 
peculiar to sets using variable-mu 
and pentode Inhes. 

Mail "kinks" to IV. MacDonald, 
Technical Editor. Radio Retailing, 
Inth Ave. at Mth St.. New York 
City. 

PILOT LIGHTS 

SI'ARTOK. When a hum develops in 
models using electrolytic condensers re- 
versal of the terminals of the positive elec- 
trodes will stop it for several months if the 
change has not been made before. When 
the hum reappears it will he necessary to 
install a new unit. 

VICTOR RE 32. To install an extra 
magnetic speaker disconnect the leads from 
the socket provided in the chassis for use 
with an external phonograph pickup and 
run two new leads from the socket to the 
plates of the 'da's. Connect the magnetic 
speaker leads to a male a.c. plug and insert 
this in the converted socket, 

MAJESTIC 60. Trouble is sometimes ex- 
perienced when heat dries out double cotton 
braid impregnated wiring. The dry cotton 
absorbs moisture on especially humid days 
causing electrical leaks. When sets show 
particularly haywire analyser readings, look 
for this. 

RADIOLA 60- When all plate voltages 
are found to he low look at the 20,000 ohm 
bleeder in the pack. This resistor, due to 
weather changes, sometimes drops to about 
3,000 ohms. 

BALK PTE B's. Poor contact sometimes 
develops between tantalum and lead at each 
jar, reducing the delivered voltage. Spark- 
ing is sometimes noticed at this point. 
Sgnccse the lead element with a pair of 
pliers ivhere the ianlalnm enters. 

BOSCH, Shorting of the grid lead of two 
'50's sometimes occurs due to insulation 
wearing off wire which touches shielding. 
This impairs quality and greatly reduces 
volume. 

PUU-CO. When socket prongs loosen, 
permitting tubes to vibrate and causing the 
set to become noisy when jolted, flatten 
the sharp end of a large nail, bend the 
nail to about a 90 degree angle, insert the 
flattened end in the socket and bend the 
prongs back into place. This is better than 
squeezing the prongs with pliers as this 
latter method wears them out. 

RADIOLA 46. The volume control shaft 
is insulated front the fastening clamp 
through which it passes by means of a 
composition washer, This washer some- 
times slips out of place, permitting the 
shaft to ground. An analyzer will show 
"no screen voltage" in this case, the symp- 
tom closely resembling that caused by a 
shorted by-pass condenser. 

DRCNSWICK, In some cases hum can- 
not be reduced below fhe ohjectionabh- 
level even hv matching '45's and changing 
detector and first audio tubes. This may 
usually he remedied by placing an external 
voltage regulator in the AC lead to the 
set. Adjust it until the hum is eliminated. 
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The £j d i t o r s 

N e w s p a p e r ^ i e w points . . . . Substitution 

Blou- Hot, Blow Cold 

Till', newspapers, avid for news and not 
always particular about its authenticity, took 

up television in a hig way. They boosted it all 
over their radio pages and caused the public to 

believe it was "here," ready to entertain the 
millions. This publicity was premature, for tele- 
vision was not quite ready for general use. The 
newspapers blew hot a bit too soon. 

Now they blow too cold. The dailies, going 
into the subject more thoroughly, have discovered 
that while the groundwork is there, television is 
still in a development stage. And, because it has 
failed to measure up to their high promises, thev 
are now engaged in "exposing" an art which thev 
themselves pushed ahead of Its time. 

I eievision is neither as good as the papers pic- 
tured it a year ago nor as bad as they say It is 
today. The principle is sound and the equipment 
will interest experimenters. Many new broad- 
casters are making it easier to tune in programs, 
and direct-pickup cameras, which record and 
transmit in the open without a "flying spot," pro- 
vide better reception. The prospects have never 
been brighter, despite the fact that television, as 
a finished home entertainment medium, is still just 
out of sight. 

Testing 'Tubes With Tubes 

Di'.ALl'.RS who cannot afford the newer tube 
testers need not sit Idly by while well 

equipped competitors gobble up replacement busi- 
ness. For tubes can be tested with tubes; in fact, 
substitution is one of the best known methods. 

Ma intain a chassis using a variety of tube types 
just for tube testing. Keep it on the counter if 
you like. When a customer brings in a set of 
tubes to be tested, place them in the chassis and 
tune in a good local signal, cutting the volume 
down so that it is just audible. Then replace 
these tubes, one at a time, with new ones and 
where a difference in tone or volume appears 
point out this difference. 

I Ins practical system mav be elaborated upon 

by connecting a modulated oscillator to the input 
circuit of the chassis anil then visually measuring 
the output with a suitable a.c. Instrument. The 
various circuits may be Impressively emphasized 
with colored lamps. A simple pre-heater will 
facilitate rapid tube comparison. And the chassis 
may be placed in a special counter-case if this is 
desirable. 

A c count ant A ecessary 

THE future success of the radio dealer will 
depend to a large degree upon his abilitv as 

a financial manager. Competition will come not 
only from rival lines but from the dealer down 
the street who knows his business facts intimately. 

Good management starts with intelligent finan- 
cial control and capital manipulation—the limit- 
ing factor of all business. And the development 
of this requisite is dependent upon a modern, 
complete, but simple accounting system properly 
supervised. 

If volume does not justify the regular employ- 
ment of an accountant, effort should be made to 
secure the part-time services of one so qualified. 
Often the small dealer can find excellent material 
in an advanced student of a local business college, 
who will work in spare hours and at a modest 
salary. 

Regardless of method, the dealer must provide 
adequate facilities for accurately gauging his busi- 
ness with a view to effecting operating economies. 
The cost will he returned many times over in in- 

creased profits. 

Radio Stocks 

WHA'I of the future of radio stocks? At 
least this much can be said: most of them 

are now selling as low as they will get. This does 
not mean that they are worth more or worth 
less. It simply means that selling has exhausted 
itself; that the public holders have completed their 
dumping and that enough investors have appeared 
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D i s c u s s 

F i n a n c i lal O on trol Si o g a n s 

to absorb the selling that now appears. In other 
words many radio stocks may now be purchased 
with a feeling that there is little prospect of them 
going much lower. Buyers are easier to find and 
sellers are becoming scarce. 

"It Is still time for keen discrimination but In 
the same breath it must be confessed that it is 
certainly no time for deep purple gloom. The 
depression we are passing through and from 
which we are gradually emerging, will eventually 
make for more stability. It is even fair to assume 
that many of the 29,000,000 shares of radio 
stock available are safely tucked away in the 
strong boxes of the country, and that the good 
ones will some day he worth much above their 
present value." 

Raymond Francis Yates, 
in August Electronics 

A Slogan 

MOTORISTS have been sold on the phrase: 
"Change your oil every 500 miles, and 

love sick swains on the sentiment: "Say it with 
flowers." Now the radio industry has been given 
a slogan: "Have your set examined semi- 
annually." 

The Paschall Company, an advertising agency, 
offers this bon rgot to stimulate radio sales. 
Quoting, in part, from its recent release for pub- 
lic consumption: 

"No piece of equipment in the American home 
will so richly repay care and attention as will the 
radio receiver. Every set, therefore, should be 
examined by a service expert semi-annualiy; to 
make certain not only that all its tubes are per- 
fect but that connections are tight, condensers and 
transformers okeh and generally that it is oper- 
ating at its highest point of efficiency. Order a 
complete examination at once, and he ready for 
the many glorious programs now going on the 
air." 

If this suggestion were to be taken literally by 
every set owner in the country, over 25,000,000 
inspections would be made yearly—affording a like 
number of sales opportunities. 

/ iarry P. Davis 

THE man whose vision brought into being 
a new worldwide art, and a whole new trade, 

—this radio business of ours—died at Pittsburgh 
last month. Harry P. Davis saw in the back- 
yard experiments of his Westinghouse associate, 
Prank Conrad, the commercial possibilities of a 
vast public service, ami immediately began the 
manufacture and sale of "radio sets for broad- 
cast listeners." 

Simple and charming in person, indomitable in 
his resourcefulness, and with insight far beyond 
that of other men, his passing will be mourned 
over a wide range of electrical and radio 
activities. 

How Radio City W// look from the air 

when finished 

v. ■f" 

'•'T 
YiTt 
iiii 

s 

■ 
J6" 

i m 
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Rejuvenating the Phonograph . 

Long-Playing 

RECORDS 

Now Available 

Should 

Improve reproduction 

Reawaken interest in recorded music 

Reduce record storage space 70 per cent 
Disassociate the phonograph from the 
idea of frequent record and needle 
changing 

Heighten the popularity of entire opera- 
tic, symphonic and musical comedy 
recordings 

Create a demand for gear shift devices, 
installation service and combination in- 
struments 

Cause releases of different price classi- 
fications: 10-inch, ^1.50, ^1.75 and 
^3.00; 12-inch, £53.00 and £54.50 

Lower the price of recorded music . . . 
An album of four, 12-inch discs com- 
prising a recording, for example, of 
Beethoven's Fifth Symphony, now costs 
£58. The new, longer-playing record of 
the same work will retail at £54.50 

By Richard Gilbert 

IS the phonograph on the threshold of a propitious 
re-birth? This is the question that naturally will arise 

just as soon as the merchandising significance of certain 
recent and fundamental advances in the science of mak- 
ing records is realized. 

Five and fifteen-minute phonograph records, long pre- 
dicted have now officially been announced. The former 
by Durium Products, Inc., New York, and the latter by 
the RCA Victor Company. Camden, N. J. The new 
Victor records arc called "Program Transcriptions" 
because they carry complete musical performances. 

Victor dramatized its premiere presentation of this 
revolutionary record before a select audience of almost 
SO musical celebrities and as many more prominent 
critics, editors, educators and business executives at the 
Savoy-Plaza Hotel, Sept. 17. 

A 

1931 

■ 
1900 

m 

1900—Brass Iwni, hand operithd. 
seconds 

Plctyina lime W 

1931 — Electrical amptificatioH, motor driven. The new 
"Program Transcription'' record, which E. A. Nicholas, 
general sales manager for RCA Victor, holds in his 
hands, will provide IP nuniiles of uninferrupfed music 

Distinguished speakers, among whom were Dr. 
Leopold Stokowski, director of the great Philadelphia 
(Orchestra; Edward E. Shumaker, president of the RCA 
Victor Company, and Dr. Alfred N. Goldsmith, general, 
engineer of the Radio Corporation of America, hailed 
the introduction of the new record as a remarkable ad- 
vance which is destined to revolutionize the radio- 
phonograph art, stimulate the industry to new growth 
and open other fields of possibilities in the world of 
music. 

Roth companies mentioned in this article obtain long- 
playing by introducing almost doable the number of 
grooves laterally cut on the playing surface as for- 
merly was deemed practicable. This feat is now possible 
because new materials are used to coat the record. The 
discs are semi-flexible, practically unbreakable and con- 
siderably lighter in weight, Victor also obtains the ex- 
tremely long-playing time of 15 minutes by slowing down 
the turntable speed from 78 to 33} revolutions per 
minute. A specially developed gear shift, which also 
permits the use of the 78 r.p.m. speed, has been developed 
and is an integral part of the engineering and merchan- 
dising picture. This new gear shift will he incorporated 

(PI ease turn to page 65) 
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Kadio Ket 

SPECIFICATIONS 

(1931-1932) 

d reference guide to new entertainment devices including 

Broadcast ... Short Wave ... Automobile ... 

Portable and Television Receivers ... Tubes ... 

16 MM. Talkies ... Phonograph Combinations ... 

Automatic ^7/?^/ Coin Operated Instruments 

(/■Jci lrical Appliances such as .Clocks, Refrigeralors, IVushers and Cleaners, appear, similarly- 
indexed, m the October issue of "Elceirkal Metthandising"—n McGraxc-THIl Publication) 

Broadcast Receivers, Combinations, Automatics 

last . 
(with 

Model Tubes) Type 
AC, I>C Overall 

or Dimensions, 
Bat. H—W- D 

TRF 
2 

AF 
2 

All-American Mohawk Corp., North Tonawanda, X. Y. (Lyric) See Page 12 
S8 $99.50 Consollette AC 33 24 27 35 27 2-47 80 

S61 69. 50 Consollette AC 24 27 35 24 47 80 R34 99.50 Lowboy Bat. 32" 32 30 32 32 33 
S6 49.50 Midget AC 24 27 35 24 47 80 
87 69.50 Midget AC 35" 24 27 33 24 47 80 
B7 72. 50 Midget Bat. 32 32 30 32 32 33 

DCS 7 Midget DC 36 36 37 36 37 2-33 
A ndrea. F. A. D., Inc., Long Island City, N. Y. (Fada) See Page 16 

51 $69.50 Midget AC 171x151x12 35 .... 24 27 35 24 47 80 
53 89. 50 Lowboy AC 37x21JxI 2 35 24 27 35 24 47 80 
57 159 50 Lowboy AC 4Ux2Dx15i 35 24 27 35 24 47 80 45 112.50 Txwboy AC 381x22^x131 35   24 27 35 27 2-47 80 
48 147.50 IjOw boy AC 4 1 fx24jx 1 5i 35 35 27 35 35 27 27 2 47 * 80 
49 175.00 ffighboy AC 47Sx25jx15 35 35 27 35 35 27 27 2 47 « 80 
65 124.50 Lowboy AC 38ix22Jxl3^ 33   35 27 35 33 27 27 2 47 ♦ 80 

*£nd Del function.? oho <>,$ auto, volume control. 
At water-Kent Mfg. Co., 4700 Wissahickon Ave., Philadelphia, Pa. (Atwder* Kent) See Pages 14-15 

80 $62.80* Compact AC I9ixl5|x97
s 35 27 33 24 47 80 

82 69.80* Com pant AC 19ixl5ix9J 35 27 35 24 47 24" 80 
82 74.80 Compart DC 19ixl5Jx9? 36 37 36 36 37 33 82 94.80t Compact Bat. I9ixl5|x9j 32 32 30 32 32 30 33 
83 89.00* Lowboy AC 38Jx232xI5i 35 27 33 24 47 80 
85 96.00* Lowboy AC 383x233xI5i 35 27 35 24 47 24 80 85Q 121,OOf Lowboy... But. 381x231x1 32 30 32 32 32 30 33 87 1 15.00 Lowboy AC 38jx23fx15i 35" V ;! 35 27 35 27 27 2-47 80" 
87 125.00 Highboy AC 45Jx26x 161 33   35 27 35 27 27 2-47 80 
89 122.00 Lowboy AC 38ix23|xl5i 33 35 27 35 27 27 2-47 24" 80 
89 132.00 Highboy AC 452x26x161 35 35 27 35 27 27 2-47 24 80 
89P 169.00 Combi nation AC 401x26Jxl7 33 .... 35 27 33 27 27 2 47 24 80 

*25 cycle. ightly higher, -[Batteries included. 9 
Aiidlola Radio Co., 430 8. Green St., Chicago, 111. {Awiiola) SeePage 20 

914 $89.00 Lowboy AC 421x24^* 35   24 27 33 27 27 2-47 80 
714 79.95 Lowboy AC 42Ix24J* 35 .... 24 27 33 24 47 80 
712 69.95 Lowboy AC 391x234* 35 24 27 35 24 47 80 
710 54, 50 Midget AC 18x 1 5* 35 .... 24 27 35 24 47 80 
506 43.93 Midget AC 1 8x 1 5* 35 33 24 47 SO 
416 34.95 Midget AC 131x104* 33 .... 24 47 80 

* Ueif/ht, width. 
Automatie Radio Mfg. Co., Inc., 112 Canal St., Boston, Maes. (Tom Thumb) See Page 84 

P43 $69.50 Midget AC 18x15x11 35 35 35 24 47 80 V45 59.50 Midget AC- 18x15x 1 1 35 35 35 24 - 47 80 P35 39. 50 Midget AC 1 5x 12x9 24 24 24 47 80 
.125 29. 50 Midget AC 13x10x8 35   24 47 80 

Radio Rcfailing, October, 1931 
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Broadcast Receivers, Combinations, Automatics 

 TUBES 

List 
{with 

Tubes) Ty |K' 
AC. IK UveralJ 

or IM mansions. 
Hal. H W t» 

TftF — 
2 3 

AkUt Kurlfo Co., Atcliisou, Kan,, {Aztec) 
30 
ri 
711 
73 
9(1 
95 

$39.90 
54, 00 
54.50 
72.00 
b9. 50 
88.00 

Midget 
Lowboy 
Midget 
Highboy 
Midget 
Highboy 

AC 
AC 
AC 
AC 
AC 
\C 

I 5|n I4x8i 
36n 19X12 
17x15x9i 
40x24x I 2 
18x I 5x I I 
40x24x12 

IE 

Raider Radio Corp , 80-4tb Ave., New York, N. Y. {Haider, K Jt ieh'rif •ker) 
635 A $49.50 Midget AC I4x»8x9i 35 35 24 24 633 A 49. 50 Midget DC 14x18x91 36 36 36 635(, 43.00 Chassis AC 131x171x8) 35 35 ' 24' 24 
633C 43.00 Chassis DC 1 3|x 171x8'. 36 36 36 

Ralkeit Radio Co., N. Chicago, 111. (Balkcil) 
L $69,50 Midget AC 18x16x10 24   

DP 59. 50 Midget AC 17ix13j\9 24 24 24 KP 49. 50 Midget AC l7Lxl3ix9 24 24 24 M 39.50 Midget AC I5xl3ix9 24 24 Super C T>owbi>y AC 35x22x15 * * * 27 
n TRF daovs us ins/ 27's 
Brown A: Manharl Los Angeles, Oil. i Hitam or) 

44 69.50 Table AC 1 7 ix 161x9-1 51 31 24 53 39. 50 Midget AC 16x121x91 51 51 24 30 29.50 Midget AC 15lx 1 3x8 51 24 

24 24 24 47 24 24 24 47 35 24 27 35 24 47 35 24 27 35 24 47 35 24 27 35 33" 27 47 35 24 27 35 35 27 47 

24 - 

Bniiiswick Radio Corp., 120 W. 42nd St., New York, N, Y. {Brunswick) See Second Cover 

47 
37 
47 
37 

47 
2-47 

47 
47 

2 47 

27 
47 
47 

10 $39.50 Midget AC     51 51 24 47 11 79.50 Midget AC   51 24 24 >1 24 47 12 89.50 Highboy AC 51 24 24 51 24 47 16 99. 50 Lowboy AC 51 24 24 51 24 47 f 7 139.50 Lowboy AC 51 24 24 51 24 2 47 24 169.50 Highboy AC   51 24 24 51 24 2-47 33 149.50 Combination AC   51 24 24 51 24 47 

A E 
2 

s 2 - ~ r v 

80 
80 
80 
80 
80 
80 

27 
27 

27 
27 

80 
80 

80 
80 
80 80 
80 

80 
80 
80 

80 
80 
80 
80 
811 
80 
80 

Capeliart Corp., 10. Pontiac St., Ft. Wayne. Ind. (Capehart) 
15 $225.00 Combination* 
20 262.50 Ooinbination* 
21 275.65 Combination* 

402 973. 45 Combinationf 
401 1,023.43 Combi nation t 
400 1,123.45 Combinationf 

*Autuinatir, 10 JO "i 12 in. records. 

AC 43x23x191 24 24 24 27 2-45 AC 45x281x18 24 24 24 27 2-45 AC 51 31 27 51 27 2 PZ AC 44-1x411x22 51 51 27 31 51 27 24 4 PZ 
AC 441x411x22 51 51 27 31 51 27 24 4 PZ AC 42jx41 Jx 22 51 51 27 51 51 27 24 4-PZ 

80 
80 
80 

2 80 
2 80 
2 80 

t-l nto/natir, 10 and in. record* /nixed, both nide*. 
Carterot Labs., Inc., 254 W, ISth St., New 

635   Midget AC 
658   Midget DC 

York, N. Y. (Cnrteret) 
r74xl5ixll 35 35 
174x154x11 36 36 

2 24 
36 47 

37 2 38 
HO 

Century Radio Products, 3007-09 N. Austin Blvd., Chicago, 111. (Century) 
4-47 $22.50 Midget AC 104x8^x8 24 
5-47 30.00 Midget AC 113x94x9-4 24 24 
5-47 42.50 Midget DC Il|x9jxl04 24 24 

Clago Radio Corp., 2909 Indiana Ave,, Chicago, III. (Mayflower) 

24 
24 
27 

61 $34.50 Midget AC 17x141x9 24 27 35 27 67 44.50 Low boy- AC %x2lx 10 24 27 35 27 72 44.50 Midget AC I7ix16x9 35 . . 24 27 35 27 73 54.50 Lowboy AC 37x22x1 1 35 24 27 33 . . . 27 34 64. 50 Bemi-higb AC 40x231x12 33 24 27 35 27 95 89. 50 Highboy AC 4>x 26x 14 35 24 27 35 27 
Colonial Radio Corp., 254 Rano St., Buffalo, X. 3' (Colonial) 

48 $49.95* Midget AC   
48 A 54.50* Midget AC   
47L 69.95* T,owboy AC   
47M 84.50* Highboy AC 
47H 99.50* Highboy AC   
3 6C 89.50* Clock \C   

* f .es» tubes . 

35 
35 
35 
35 
35 24 

Columbia Phonograpli Co., Ine-, 55 Fifth Ave., New York, N. Y. (Columbia) 
C32 Console AC 371x20^x12 31 51 C34 "»7 . 50 Console AC 391x23x131 51 C22 89. 50 Console DC 361x28x141 36 36 C3 1 Midget AC 181x14 Ax ID 51 51 C33 67. 50 Midget AC 193x15 Ax lOj 51 

See Page f 0 
24 

Harrison St., Chicago, 111. 
161x14x9 
17-1x14x91 35 .. 
381x24x153 35 , ... 

So., Minneapolis, Minn. (Crescent) 

Co in iiion weal Hi Radio Mfg. Co., 847 W. 
16 $49.75 'Midget AC 
19 69.50 Midget AC 
29 84.50 Lowboy AC 

Creseeut Radio Mfg. Co.. l026-2nd Ave., 
$98 00 Lowboy 32 volt 

78.00 Midget 32 volt 
59.50 Midget 2v.bat. 
79.50 Lowboy 2v.bat. 

t Has additional -"C! in fourth Rf stays. 
Crosiey Radio Corp., Cincinnati. Ohio (Crodey) See Inside Back Cover 

>1 27 51 36 
24 
51 27' 51 

24 27 35 
24 27 35 24 27 35 

124.1 $65.00 Highboy AC 40x23x101 35 1 24 K 75.00 I lighboy AC 40x231x1 U 35 1241. 85 00 Highboy- \C 42x24Jx131 33 1 24M 95.00 Grandfathers* VC 66Jx)6\I0J 35 I2I-IC 129.50 Highboy AC 45x25ix 151 35 
121-ID 169.50 Highboy AC 423x29lvl0| 35 124 H 49. 75 Midget \r 17x171x101 35 

35 
55 

47 
47 

2 47 

47 
47 
47 
47 

2 47 
2-47 

24 

24 

27 
2-27 
2 27 

47 
47 
37 
47 
47 

47 
2 47 
2 47 

4 38 

32t 32 32 30     30 33 32f 32 52 30     30 33 32t 32 32 30 30 33 32t 32 32 30     30 33 

80 
80 

80 
89 
80 
80 
80 
80 

35 27 35 24 2-47 .. 80 
35 27 35 . .. 24 247 .... 80 35 27 35 24 2-47   ... 80 35 27 33 24 2-47    80 35 27 35 24 2-47  80 24 2 45 , 80 

89 
80 
80 
80 

80 
80 
80 

24 27 35 27 2-47 80 24 27 35 27 2 47   80 24 27 35 27 2-47 80 24 27 35 27 2 47 8(1 35 24 24 27 27 2 47 . 80 35 24 24 27 27 2-47 80 24 27 35 27 2 47 SO 
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Broadcast Receivers, Combinations, Automatics 

TUBES   

List 
(with 

Model Tubes) Type 
AC'. I>C Overall 

or Diinensliiiis, 
Bat. II—W l> 

 THE - 
I 2 3 

Crosley Itadio Corp. (Cimtinued) 
125N 36.36 Midget AC I7.v8ixl3   
126-1 f Chassis DC   36 
28N 47.50 Midget Bat. 141x12^x9} 32 32 

Electric Clock. flnterchanneahle with 13ft series, add $7.50 cxlnt 
Custom Built Radio Co., 4267 ft. Vermont Ave., Los Angeles, Cal. (Crown) 

$39.50 Midget AC 13x14x8 24 24 
Davisoti Hay lies Mfg. Co., 717 Mateo St., Los Angeles, Cal. (A ni/eh/.-i) 

752 $59.50 Lowboy AC 33x20x 111 51 
753 69.50 H ighboy AC 41x22x13 31 

82 69. 50 Lowboy AC 33x20x1 LI 51 
83 79, 50 Highboy AC 4lx22x!3 51 
92 79 50 Lowboy AC 33x20x1 U 51 
93 89. 50 Highboy AC 41x22x1 3 51 

751 49.50 Midget AC 173x154x10 
171x154*10 

51 
81 59. 50 Midget AC 51 

Dilllllier Clock Corp., 40 VV. 17th St.. N'cw York. N. Y (Dubilier) 
6 $44.50 Midget AC    
5 34.50 Midget AC   

33 
35 

— 24   
36 37 
32   

33 24 
24 

35 
36 

24 
37 

AF- 
2 3 

47 
2 7 IA 

51 2-31 

47 

24 27 51 27 47 80 
24 27 31 27 47 80 
24 27 51 27 2-47 80 
24 27 41 27 2 47 80 
24 27 51 51 27 2 47 80 
24 27 51 51 27 2 47 80 
24 27 51 27 47 80 
24 27 51 27 2 47 ... 80 

2 4 > 
2 45 

80 
80 

Kchophone Badto Mfg. Co., Ltd., Waukegan, III. {Echophone) See Page 25 
90 
80 
70 
60 
40 

$89,30 
69, 50 
59. 50 
53. 75 
32. 75 

Lowboy 
Midget 
Midget 
Midget 
.Midget 

AC 383x223x141 
AC 17x13x6 
DC 17x13x6 
AC 17x13x6 
AC 131x11x61 35 

35 27 35 35 2-47 . . 35 80 
35 27 35 24 2 47 35 80 
35 27 35 24 47 35* 80 
24 47 80 

Electrical Research Lab., 1731 VV. 22rid St., Chicago, 111. (Kdo) 
2 IP Midget AC 13x13x81 35 24 47 
22P Midget AC 13x13x81 35 24 47 
61P Midget AC 15x131x81 35 24 27 24 47 
62 P Midget AC 15x131x81 35 24 27 24 47 
8 IP Midget AC I8xi41*101 35 24 27 35 24 47 
82P Midget AC I8XI4LX 101 35 24 27 35 24 47 
41 Midget DC 13x13x81 36 36 2-38 
67P Midget Bat. I8x 14ix 10'. 32 32 30 32 30 30 
90P Console Bat. 381x24* 151 32 32 30 32 30 30 

30 248 , , Console AC 48x28x 18 33 24 27 33 24 47 
33 
33 

Federal Radio Corp., 
F«2 $69.50 
F83 79.50 
F92 79.50 
F93 89.50 
F81 59.50 

717 Mateo St., Los Angeles (Federal Ortho-Honic) 
Lowboy AC 33x20x1 U 51 
Highboy AC 41x22x13 51 
Lowboy AC 33x20x11? 51 
Highboy AC 41x22x13 51 
Midget AC 17^x15^x10 51 

Fink Industries. 706 Sheridan St., I^anaing, Mich. (Imperial) See Page 78 

freed Television and Radio Corp., Long Island City. N. Y. (Freed Ei*&m*nn) 
FE98 $64.50 Midget AC 19x171x104 51 
FE96 69.50 Midget DC 19x171x104 36 36 
FE94 34.50 Midget AC 154x104x84 51 

24 
36 
24 

51 

French, Jesse, Mfg. Co., Newcastle, Ind. (Jesse French) 
Devon 
Tudor 
Tudor 

50 Mantel AC 181x14x111 35 24 27 35 
50 Console AC 37x21x13 35 24 27 35 
50 Combination AC 37x21x13 35 24 27 3^ 

24 
24 
24 

Frost-IVIlnton Corp., 
EM 4 $29.50 
FM5 36.50 
4PW 34.50 

12 E. 41st. 
Midget 
Midget 
Midget 

St., New York, N. Y 
AC 13x6x8 
AC 
AC 

(Frost- Minion) 
24 

13x6x8 24 
13x6x8 24 

24 
24 
24 
24 

2-4 7 
37 
47 

PZ 
VA 
PZ 

47 

4 38 

General Electric Co., Bridgeport, Conn. (G-F) See Pages 27-72-73 
S42 $89.50 Lowboy AC 38x2l}x 11J 35 

S421) 94.50 Lowboy DC 38x21ixnj 35 
S42B 99. 50 Lowboy Bat, 43*273xf 3H 32 
K62 124.75 Lowboy AC 4 3x27x 14 35 
H 32 164.50 Lowboy- AC 40}x273xl4iA 44x291x211 

35 
H72 345.00 Combination t AO 35 
TI2 37. 50 Midget AC I5AXJ0JX7| 24 
ri2D 45.00 Midget DC 15 AxlOJx?! 36 
S22 72.50 Midget AC 191x183*10 35 

S22I) 77. 50 Midget DC 191x183x10 35 
S22X 84 50 Midgett AO 191x183x10 35 
K82 179.00 Grand, clockt AC 67Jx15x12f 

77^x171x14 fj 
35 

HOI 285.00 Grand, clock t AC 35 
IT 91R 334.90 Grand, clockt AC 77lxJ7ixl4H 35 
E52 64.50 Phonograph* AC 254x23x15 

*Turntahle and pickup only in end table. f Automatic, kome-recording, two-speed turntable. lElectric dork. 

General Motors Radio Corp., 1420 Wisconsin Blvd., Dayton, Ohio (C- \f) 
32 32 201 $129.50 Lowboy I^at. 393x27x163 

250 69.50 Table AC 19x15 l
3..x9| 

251 99.50 Lowboy AC 383x22ix 131 
252 129.50 Lowboy AC 4lx241x 14 A 
253 149 50 Highboy AC 46x253* 15^ 
290 250.03 Combination* AC 46^*263x191 

See Page 26 
32 

35 
35 
35 

80 
80 
80 
80 
80 

24 27 51 27 2 47 80 
24 27 51 27 2-47  80 
24 27 51 51 27 2 47 80 
24 27 >1 51 27 2-47 . . 80 24 27 SI 27 2-47 80 

4 $24.95 Midget ACt 144x10x81 51   24 47     80 
5 34,95 Midget AC 3 144x10x81 51 24 24 47 . , 8) 
7 40.95 Midget ACt 171 x 1 5x 111 51 24 27 >1 24 47   80 
7 59.95 Console ACt 37x21x111 51   24 27 31 24 47 80 
9 84.95 Conaolef AC; 40*24xl2J 51 24 27 51 24 2-47   80 
7 99.50 Gr. clock ACt 51   24 27 51 24 47 80 
7 139,50 Combination ACt 31   24 27 51 24 47   80 
9 159.50 Cornbinationt ACt 51 24 27 51 24 2 47   80 

is type 101 voltayc reyul'iior tube. tttatt cry and DC models available. 

89 
80' 

80 
80 
80 

80 
8) 
8) 

24 27 35 27 2-45 80 
24 27 3 3 27 2 45   
32 30 32 30 30 2 30 24 27 35 27 2-47 27 80 
24 27 35 35 27 2 47 27 80 
24 27 35 35 27 2 47 27 80 
24 47 80 
36 2-38 .... 
24 27 35 27 2-45 80 
24 27 35 27 2 45 
24 27 35 27 2 45 80 
24 27 35 27 2 47 27 80 
24 27 35 3 3 27 2 47 27 80 
24 27 35 35 27 2-47 27 80 

32 39 31 31 
24 27 33 5 5 7 7 47 81 
24 27 33 35 27 47 27 8-1 
24 27 35 35 27 2 4 5 27 81 
24 27 35 35 27 2 45 27 8 > 
24 27 35 35 27 2-4 5 27 8) 
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Broadcast Receivers, Combinations, Automatics 

TUBES 

MwlH 
List 

(with 
Tubes) Type 

AC , DC Overall 
or Dimerislons 
Bat. H— W I) 

General Motors Radio Corp. 
219 
216 
217 
255 
256 
257 
258 
291 
254 

79. 50 
95.00 
95.00 

185.00 
160.00 
225.00 
165.00 

Tablet 
End-table 
End-table 
Lowboy 

Hutch table 
Highboy 
Lowboy 

350.00 Combinationt 
175.00 Lowboy 

'ontmmd 
AC 
AC 
AC 
AC 
AC 
AC 
AC 
AO 
AC 

2 5 tA x 18x 18 
23x264x14 

23.Vx 26x141- 
36|x2l|xI5| 
3 LA x 3 3x16 
40x22|xH| 
43x254x15 

38x21 Jx 194 
35x27Jxl44 

< TRF  
I 2 3 

IF  AF  
1 2 3 

"5— i < 0 as 

  24 27 35 35 27 47 80   24 27 35 35 27 47 80 24 27 35 35 27 47 80 35 .... 24 27 35 35 27 2-45 .. , 27 80 35 . . 24 27 35 35 27 2-45 . , 27 80 35 24 27 35 35 27 2-45 27 80 35 24 27 35 35 27 2-45   27 80 35 .... . . . 24 27 35 35 27 2-45 .... 27 80 35 24 27 35 35 27 2-45 27 80 
* Automatic record chinjrr. f Built-in nntsnna. 

(■iltillan Bros., Inc.. 1815 Venice liiv'd., T,os Angeles, Cal. (Gilfdlan) 
200 $79.50 I cowboy AC 38x25x 14 35 35   35 27 35 2-47   80 250 89.50 Lowboy AC 38x25x 14 35 35 .... 35 27 35 2-47   80 

Graybar Electric C«, 420 Lexington Ave., New York, X Y. {Grmjbfir) See Page 75 
9 $119.00 Console AC 44\23|x13i 35 24 27 35 ... 27 2-47   27 80 8 69. 50 Midget AC 18ix13x101 35 24 27 35 27 2-47   80 100 178.00 Console AC 44Jx265xl4 ,g 33 24 27 35 35 27 2-47   27 80 

Grebe, A. II. & Co., Inc., liic hrnond Hill, N. Y. {Grebe) 
M-l $59.75 Scout AC 19.5x18x12.5 35 24 27 35 24 47   80 M-2 79.75 Low hoy AC 41x24x16.5 35 24 27 35 47 47 80 M-3 99.75 1 lighboy \C 49x27x17 35 24 27 35 . . , 27 2-47 ... . 80 M-4 129.75 I)e Luxe AC 49, 5x27.5x17 35 24 27 35 27 2 47 80 

Grigsby-Grunow Co., 3801 Dickens Ave., Obicago, 111. : H ijestiri) See Page 83 
151 $44.50 Table AC > -fgx I 3|x9 i; •  24- 51 24 47   80 133 59.50 Lowboy AC 361x24* 12 li! 24  51 24 47 80 154 64. 50 End Table AC 23^x251x12 24 51 24 47     80 1 55 109,00 Combination \C 36ix24x 12 L:   24 51 24 47   80 251 79.50 Highboy AC 41 tx 17gx 12 51 si 27 51 2 27 2 47     80 253 99.50 Lnvboy AC 38ix241xl3J 51 51 27 51 2 27 2 47   80 351 165.00 Lowboy AC 4 1 l\251-x 161 51   51 27 51 51" 2 27 2-47   80 353 290.00 Combinationt AC 401x421x2 C 51   51 27 51 51 2-27 2-47   .... 80 

iHas 10 record automatic feature and twin spe if. ers. 

Gtilbranscn Co., 816 N. Kedzie Ave., Chicago, 111. (Gulbransen) See Page 5 
330 
130 
135 
235 

$48.00 
69. 50 
79.50 

I 13.50 

Mantel 
Mantel 
Console 
ConBole 

AC 
AC 
AC 
AC 44x24x144 

24 
35 
35 
35 

24 24 45   80 24 27 35 24 47 80 24 27 35 24 47   80 
35 27 35 35 27 27 2-47 . 80 

Halson Radio Mfg., Corp., 45 Liapenard St., New York, X. ,i. ( Hal son Diminnd) 

Jr. 

Jr. 
DeLuxe 

Midget AC I8vl0x 14 35 35 24 47 ..... . 80 Midget AC 16x 8x 14 24 24    47   80 
Midget DC 18x 1 Ox 14 01A 01A ! OLA    01A . 2 71A 
Midget DC 18x10x14 36 36 . . 36 .   37 2-33   Midget DC 16x8x14 36 36   38 33 . 
Midget AC 18x10x14 33 35 " ' 24   2 47 

Hlgli Frequency Lal>s.v 3900 N. ciaremont Ave., Chicago, 111, (fJFL) 
400 $29. 50 Midget AC I33xl01\7i 35 24 47 5 36. 50 Midget AC 162xI2|\7| 35 35' 24 47 7 49 . 50 Midget AC 173x141x91 24 35 27 35 24 47 

Horn, H. H. Radio Mfg. Co., 1629 So. Hill, T. ins Angeles, Cal. | Tiff my-Tonc) 
15VI $42,50 Mantel AC 16x12x8 51 51 51 24 47 I3M 46. 50 Mantel AC 16x12x8 51 51 51 24 47 I5M 69.50 Grandfather AC 531x14x12 51 51 31 24 47 59 59.50 Mantel AC I8x 151x8 51 51 27 " 51 27 2 47 69 69 50 Console AC- 36x23x14 51 51 27 51 27 2-47 79 72. 50 Mantel AC 18lx 141x91 51 51 27 51 27 2 47 99 89. 50 Console AC 36x23x14 51 51 27 51 27 2 47 109 107,50 Console AC 39x2.5x14 51 51 27 51 2-27 2-47 27 

Howard Radio Co. » South Haven, Miefi. (Howard) See Page 32 
10 $49.50 Midget AC I5|xl24x71 51 
20 69. 50 Midget AC 173x141x1 U 51 
25 79. 30 Midget* AC 425xl4|xl11 51 
30 89 . 50 Conaollette AC 425x161x14 51 
35 99. 50 Lowboy AC 401x224x141 51 

0 119.50 Lowboy AC 394x224x165 51 
45 129.50 Lowboy AC 39x24x17 51 
60 259.50 Combination AC 44x3flx165 51 

' Table included. 

Insullne Corp. of America, 25 Park Place, New York, N. Y. (I C A) Sec Page 86 

* For 110i>. ££0 v. sslighfly higher. '\L(:.ss tubes. XTuning range., £00-2000 kc. 

International All-Wave Radio Corp., Ann Arbor, Mich. {International) 
K90 $69.50 Lowboy AC 40x22x12 35 
K93 79.50 Lowboy AC 41x23x13   
K85 49.95 Midget AC 17x15x10 35 

80 
80 
80 

80 
80 
80 
80 
80 
80 
80 
80 

24 47 . . 80 51 27 51 27 47   80 
51 27 51 27 47 . . 80 
51 27 51 27 47 80 
51 27 51 27 2-47 SO 
51 27 51 27 2-47 ... 80 
51 27 51 27 2 47 . . ".'; 27 80 
51 27 51 27 2-47 27 80 

Inmil. $35.50t Midget AC* 134x11x8 35 24 47     80 
Env. 56.OOf Midget AC 18x15x9 35 35" 24     47   80 
Env. 56.OOf Midget DC 18x13x9 36 36 36     2-33   
TusuL SO.OOf Midget J AC* 134x11x8 35 24   47 80 
Env. 73.50t Midget + AC 18x15x9 35 35' 24   47   80 
Env. 73.50+ Midget + DC 18x15x9 36 36 36     2 33   
Env. 99. 50+ Midg. comb. AC 23x15x10 35 35 24   47   . ^ ' 80 
Env. 109. 50+ Midg. comb. DC 23x15x10 36 36 . , . 36     , 2-33   
Env. 1 18.00+ Midg. coirib.+ AC 23x 15x 10 35 35 24     47   80 
Env. 1 28. 00+ Midg comb. X DC 23x15x10 36 36 36     2-33   

24 27 35 27 27 47 80 
24 27 35 27 27 47 80 
24 27 33 27 2? 47 80 
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Broadcast Receivers, Combinations, Automatics 

TUBES 

List 
(with 

Model Tubes) Type 
AC, DC 

or 
Bat. 

Overall 
Dimensions, 

II W—D 
— TRF 

J 3 
- IF - 

1 2 
 AE- 

I 2 
Jackson-Bell Co., Ltd., 6500 Mc Kin ley Ave., Los Angeles, Cal. (Jackson-BfU & Peter Pan) 

84 
87 
87 
88 
88 
89 
89 

$29.95 
49.95 
59.95 
39 50 
69.50 
69.50 
79.50 

Midget 
Midget 
Console 
Midget Console 
Midget 
Console 

AC 
AC 
AC 
AC 
AC 
AC 
AC 

111x9^x61 
15|xI3ix8i| 

39ix23Jxl2| 
I7|xI4}x94 

39tx23Jx12$ 
I7jxl5jx11 

39|x23Jxl2S 

24 
51 
51 
51 
51 
31 
51 

24 
24 
24 
24 
24 
24 
24 

27 
27 
27 
27 
27 
27 

51 
51 
51 
51 
51 
51 

27 
27 
27 
27 

51 27 
51 27 

47 
47 
47 
27 
27 

2 47 
2-47 

47 
47 

Jackson Research Labs., Maiden, Mass. (Jackson) 
N.T32 
X.T 8 

R9 
*Or 21 

$69.50 
79.50 
99.50 

Chassis 
Chassis 
Chassis 

AC 
AC 
AC 

Kennedy Corp., Colin B., South Bend, Ind (Kennedy) 
1656 
1952 
1852 

$89.50 
63.50 
49. 50 

Lowboy Lowboy 
Midget 

AC 
AC 
AC 

40x24x14 
37x21x12 
18x I 5x n 

24 
35^ 
35 

51 
5) 
51 

24 24 
24 
24 27 

27 
24 
24 

24 
24 

27 45 
24 45 

2-47 . . . . 

80 
80 
80 
80 
80 
80 
80 

80 
80 
80 

24 27 51 27 2-47 , . 80 
24 27 51 27 47 80 
24 27 51 27 47   80 

Koistcr Radio, Inc.. 
K60 $69.50 
K70 99.50 
K80 129.50 
K90 149.50 

67 Broad St. 
Midget 
Lowboy 
Highboy 
Console 

New York, N, Y, ( Kolstcr International) See Page 30 
AC 
AC 
AC 
AC 

35 
33 
35 
35 

24 27 35 24 47 80 
24 27 35 24 47   24 80 
24 27 35 27 2-47   . . 24 80 
24 27 35 "35" 27 2-47 . 24 80 

My-Own Radio Inc., 1800 Grace St., Chicago, 111. (My-Own) 
MO $17.50 Midget AC 12x7x6 24 24 27 27 

Par.sons Labs., Inc., , 1471 Selby Ave., St. Paul, Minn. (Parsons) 
1 $92.50 Console Bat. 34ix22ix]4| 32 32 32 30 30 231 .... 

Patent Development Co., South Bend, Ind. 
Wren $39.50 Mantel AC I3MItx9J 31 51 24 1>Z 80 
Lark 59.50 Table AC 17x15x9$ 51 51 24 27 24 24 PZ 80 
Wren 49. 50 Lowbov AC 38x22x13 51 51 24 PZ 80 
Lark 69.50 Highboy AC 40x235x43 51 51   24 27 24 24 PZ 80 

Patterson Radio Co 1320 S. Los Angeles St. , Los Angeles, Cat (Pailerson) 
831 $49,50 Chassis AC 51   51 27 51 27 2 47 80 
108 55.50 . AC 341x21x13 51 51 27 31 27 2-47 80 
208 59. 50 Lowboy AC- 36x23x14 51   51 27 51 27 2-47 80 
308 69,50 ] .uwboy AC 44x25x15 51 51 27 51 27 2-47 80 

1031 59. 50 Chassis AC 51 51 27 51 51 27 27 2-47 80 
210 69.50 Loboy console AC 36x23x14 51   51 27 51 51 27 27 2 47 80 
310 79.50 1 .oboy console AC 44x25x15 51 51 27 51 51 27 27 2-47 80 

Pblladclpliia Storage Battery Co. Ontario and C Sts., Philadelphia, Pa. (Philco) 
112 $149.50 Lowboy AC 40x27 b: 13 24 24 27 ■ 24 24 2 27 27 2 45 . . 80 
112 169.50 Highboy AC 44x27jxI5 24 24 27 24 24 2-27 27 2-45 .... 80 
90 109.75 Highboy AC 40x24x 13$ 24 24 27 24 2 27 27 47   80 
90 89.75 Lowboy AC 37 $x 24x12 24 24 27 24 2-27 27 47 80 
70 65.73 Highboy AC 39$x23iX 12 24 24 27 24 24 47 80 
35 75.00 Highboy Bat. 39Lx23|xl2 32 32 30 32 30 30 ' 33" 
46: 76.75 Highboy DC 39$x23jx 1 2 14 14 ! !'' 14 17 2-71A . 
50 49.95 Rowboy AC 37x23Jx 11 24 24 24 47 80 

212 295.00 Combination* AC 45x28-1x18$ 24 24 27 ' 24" "24 2 27 27 2'45 ■' 80 
270 1 10. 00 Combination AC 371x2 Ix 15 24 24 27 24 24 47 80 
90 69. 50 Baby grand AC 18$x 17ix 1 2 24 24 27 24 2-27 27 47' 80 
35 59. 50 Baby grand Bat. 18x 16jx 1 1 32 32 30 32 30 30 33   
70 49.95 Baby grand AC 18x161x11 24 24 27 24 24 47 80 
50 36.50 Baby grand AC 16x141x8 24 ' 24' 24 47 80 
46: 60.95 Baby grand DC I8x16$x 11 14 14 ... 14 17 2-71 A 

370 69. 50 End table AC 23x23x13$ 24 24 " 27 24 24 47 80 
*Aulomntic record chanfler. $ Uses tf/pe 2 ballast tube for 110 c. and tape S for 220 r. 
Pierce Airo Inc., 510 6tb Ave., New York, N V. {Deicald, Pier a dire) See Page 88 

646M Chassis AC 35 35 . . - 24 47 24 80 
647M Midget AC 35 35 24 47 24 80 
746M Chassis AC 35 24 27 35 24 47 27 80 
747M Midget AC 35 24 27 35 24 47 27 80 
637 Chassis DC 36 36 36 37 2 38 
638 Midget DC 36 36 . . 36 37 2-38 . 
447 Midget AC 35 24 47 80 
735 Chassis AC 35 24 27 35 24 47 80 
736 Midget AC 35 24 27 35 24 47 80 
546 Chassis AC 35 35 24 47 80 
547 Midget AC 35 35 24 47 80 
535 Chassis AC 35 35   24 47 80 
536 Midget AC 35 35 24 47 80 

Pilot Radio & Tube Corp., Lawrence, Mass. (Pilot) See Page 7 
C162 $89.50 Console AC 39x22x12$ 51 24 27 51 27 47 80 
C163 89. 50 Console DC 39x22x 1 2$ 36 36 37 36 37 2 38 
C15 3 128 00 Console AC 4 Ix24$x15$ 51 51 27 51 51 27 2-47 27 80 
C154 146.00 Console AC 42x24jx16 51 51 27 51 51 27 2-47 27 80 
S167 42. 50 Midget AC 1 7$xl5x9 51 51 . . 24 47 80 
SI 68 42.40 Midget DC 17|x 1 5x9 36 36   37 2-38 SI 69 Midget Bat. 171x15x9 36 36 37 2 38 St 64 79.50 Midget AC 18|x15fx9i 51 24 27 51 27 47 80 
SI65 79. 50 Midget DC 18|x15Jx9$ 36 36 37 36 37 2 38 
S 166 75.00 Midget Bat. 18ixl5$x9t 36 36 37 36 37 2 38 Sl4ft 69. 50 Midget AC I8ixl6$x91 51 24 27 51 27 47 80 
SI 49 69. 50 Midget DC I8ixl6jx9i 36 36 37 36 37 2 38 
S150 65.00 Midget Bat. 183x161x9$ 36 36 37 36 37 2-38 V 1 9 1 39.50 Table AC !0$xl4ixl2; 24 24 27 80 
V 192 39. 50 Table DC I0$x14$x12$ 36 36 37 80 
VI93 39.50 T able Bat. I0«xI4ixl2| 36 36 37 80 
cm 86,50 Consollette AC 33x191x13 51 24 27 51 27 47 80 
C152 86,50 Consollette DC 33s19$x13 36 36 37 36 37 2 38 

RCA-Vletor Co., Camden, N. J, (RCA-Victor) See Page 85 
R5 $37 50 Midget AC* 151x11^x71 
R7 69.50 Midget AC 19x14x10 
R9 89.50 Console AC 40x22^x11 fi 

Tubes used: 2-24, 47. 80 
Tubes used; 2-35, 24. 2-27, 2-43, 80 
Tubes used: 2-35, 24. 2-27, 2-45, 80 
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Broadcast Receivers, Combinations, Automatics 

List 
(with 

Model Tubes) Type 
AO, DO 

or 
Bat. 

Overall 
Dimensions, 

H W D 
TR I' 

2 
IF AF 

2 
R( ■ A -Viet or Oo.—Co nt in u&i 

III I 
KE26 
J143 
1150 
R55 

UAE59 
RE 73 

RAE 7 9 
KMao I>C. 

119. (JO Console 
247,50 Combinationf 
99.50 Console 

137.00 Console § 
178.00 Console 
350 00 Combinationt 
I 14. 50 Combination 
995. 00 Combination X 

i Aittomatic. XAutomatic, remote control, ho me •recordin <i 

AC 46x23ixl35 
AC 46x294x20 
Bat, 41x252x131 
AC 424x274x14 
AC 44.}x 26 2x14 A AC 46x298x19 ft 
AC 46x27?xI8A 
AC 565x324x20J 

Tubes used: 2-35, 
Tubes used; 2-33, 
Tubes used: 5-30, 
Tubes used: 2-35 
Tubes used: 2-35, 
Tubes used: 3-35, 
Tubes used: 4-24, 
Tubes used: 3-35, 

24. 2-47. 3-27t 80 
24. 2-47, 3-27, 80 
3-32 
24. 2-47. 3-27, 80 
24. 2-47, 3-27, 80 
24. 2-47, 3-27, 80 
2-45, 27. 80 
24. 4-47, 3-27. 2-80 

§.1 uto. volume control. 

, San Francisco, Cal. (Htviler) 
2! $29.90 Migdet AC 124x10x7 31 

1 1 39. 50 Midget AC 17x16x9 24 
15 49. 50 Midget AC 17x16x9 31 I5C 69.50 Rowboy AC 38x22x13 31 
190 84. 50 Lowboy AC 40x24x13 51 

24 
24 47 80 
24 47 80 
24 27 51 24 47 80 
24 27 51 24 47 80 
24 27 51 24 27 2-47 .. . 

Kevrre Radio Corp., Ashland, Ohio {Revere) 
39 $39.95 Midget ACt 17x132x7! 31 51 24 47   . 80 Bat, 47.30 Midget ACt I6x 14x81 3l 51 24 47   . . . . , 80 59 59.95 Console ACt 40x21.x 121 51 31 24 47 .   80 79 79.30 Ball clock ACt 6x19x 101 51 31 24 47 80 

t.'Bso nvaUable in bat. and DC models. 

Servlie Electric Co., Ltd., Indianapolis, Ind. 
Aida $560.00 Combinationt AC 44x22x14 35 33 33 24 27 24 24 24 2-47  27 80 
Coda 109.50 Lowboy t AC 38x24x12 35 33 33 24 27 24 24 2-47   . 80 

Cresta 67.50 Midgett AC 17x 1 7x 11 33 24 27 24 24 47 ,   80 
Black 29.50 Midget AC 1 1x10x8 35 24 47     80 
St en ode" circuit. 

Silver-Marshall, Inc., 640! W. 63th St., Chic ago, ill. {Silver-Marshal}) 
G6 $109.30 Highboy AC 48x28x163 51 24 27 51 >1 27 27 2-47 . . . 80 
1)1 89.50 Lowboy AC 40x24x145 31 24 27 51 51 27 2-47   80 
F5 69. 30 Lowbov AC 40x23x 14 24 27 51 51 27 47   80 
F4 59.30 Midget AC 18x 14! x 12 24 27 51 51 27 47 . . 80 

Simplex Radio Co., Sunduaky, Ohio {Simplex) 
.1 
.1 
K 

*AUo 

$71.20 Console 
61. 20 Midget 
39.50 Midget 

DC. 

AC* 
AC* 
AC* 

36x2 Cx 10! 
I7yXI3iX7i 

12x9x6! 
33 
33 ■  

24 
2C 
24   

35 
35 
35 

24 
24 
24 

47 
47 
47 

Sparks-Wlthlngton Co., Jackson, Mich. {Spartan) See Page 19 
5 $43.00* Midget AC 1SJxI2|x8^ 33 35 27 43 

410 4 5.00* Midget ACt I9ixl5tx9j 24 24 27 2 83 9 62.50* Consollette AC 361x21^x10 33 33 27 43 
10 69.50* Midget AC 185x15x10 35 35 27 35 27 47 
15 99.50* Lowboy AC 391x234x 12 35 35 27 33 27 47 25 136.00* Highboy AC 46Jx24Jx121 35 33 27 33 35 27 2 45 26 163.00* Highboy AC 454x25x135 35 33 27 33 35 27 2-43 30 235.00* Combination I AC 444x27^x19 35 33 27 33 35 27 2 43 35 385.00* Combination^ AC 46Jx36x21 35 35 27 33 35 27 2-27 2-30 

51 79.50* Midget Bat. 184x15x10 32 32 32 32 30 31 32 99.30* Lowboy Bat. 39!x234xl2 32 32 32 32 30 51 9A 62.50* Midget AC 364x21Jx10 24 24 27 2 83 

80 
80 
80 

8 - 
8 
8!) 
8C 

27 80 
27 80 
27 80 
27 80 
27 2-81 

80 
*XVextern prices sli'ffUly higher. \Avail'ible for 2a ri/cles. XAutomatic, IS, 10 and 12 in. records. Llatom'itic, mixed records. 

Stein itc Mfg. Co., 8440 S. Chieag. Ave , Chicago, 111. (Sieitiittd 
700 $49 50 Midget AC I8|x 1 5 

194x161 
35 33 24 47     80 

703 59.50 Midget AC 35 24 27 35 24 2-47   80 
706 69. 50 Midget AC I9!xl6i 33 24 27 35 .. . 24 2-47     80 64213 79.50 Lowbuy AC 40x24x13 35 24 27 35 ... 24 2-47  80 
723 99. 50 Highboy \C 45 High 33 24 27 35 24 2-47   80 
OF 99. 50 Crandfathcr \C 60x13x 12 33 24 27 35 24 2-47     80 

Sterling Mfg. Co., 2831 Prospect Ave., Cleveland, Ohio {Sterling) 
V $37.95 Table AC 15x12x9 51 31 24 47 . .   80 VI 54. 50 Table AC 19x15|x 1 1 | 31 24 '27' 31 24 47 80 VU 69 50 Lowboy AC- 38x 23x 1 4 51 24 27 51 24 47   80 

VIII 99. 50 Lowboy AC 38x23x 14 51 24 27 51 24 47 80 

Stewart-Warner Corp., 1826-52 Diversey Pkwy., Chicago, III. {Stewart Warner) 
500 A $52.95 Midget AC* 
500C 52.95 Midget DC 50 IA 34,95 Midget AC* 
50 IC 34.95 Midget DC 
503A 63. 75 Console! \c* 
50 3C 65. 75 Console! DC 50 5 A 71,75 Console! AC* 
305C 71. 75 Console! DC 507A 82. 75 Console! AC* 
507C 82.75 Cousolet DC 
50 9A 67. 75 Console Ji AC* 
509C Console jt DC 

GO cy.. also available for 25 eg., (11). U- 

194x14x1 I) 
194x14x1 11 
I5ixi2jxl0 
154x121x10 

51 
36 

■fAll consoles are lowhogs. 

Page 29 
24 27 51 24 47 
36 37 36 36 37 2 33 
24 47 
36 2 33 24 27 51' !! ^ ' 24 47 
36 37 36   36 37 2-33 
24 27 51 24 47   
24" ' "27" si" 24" 47" 
24 27 51 ""; 24" 47' 
36 37 36 36 37 2-33 

-Waves" for phono- c 0 tnbinutio n. XSi m.t-portable, rnhh 

80 
80 
80 
80 
80 
80 

- tired castors. 

Story & Clark Radio Corp., 175 N. Michigan Ave., Chicago, III. iStorg A Carl:) 
74 
75 
77 
78 
44 
45 

 !_ All cabinets 
  uptional 

AC     35 35 27 35 27 27 47 27 80 
AC 35 35 27 35 27 27 2 47 27 80 1 AC   35 35 27 35 27 47   80 

1 AC   35 35 27 35 27 1 47 89 
I AC 33 33 47 80 
' AC . . 35 35 35 47 80 
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Broadcast Receivers, Combinations, Automatics 

TIBKS 

35 
35 
35 24 
24 
24 

31) 36 

5 i 
51 
51 
51 

33 
55 
35 

List AC, DC Overall * TRF   - * I*1 

(with i>r Dimensions, , 7 « 
Model Tubes) Type Bat, H—W l> 12 3'- I 

Stroill1>erg-Carbon Tel. Mfg. Co., 100 Carlson ltd., Rochester, N. Y. {Stromberg-Carhon) c?ee Page 2 
19 $195.00 Console AC 42x25x151 35   35 27 
20 225.00 Console AC 48ix26ixl7 3>   3? 27 
22 375.00 Consolet AC 48x27x!9i 35   3? 27 
25 175.00 Console AC 43x271xl6| 24 24 27 
26 210.00 Console I AC 48Jx27|xl6| 24   24 27 
27 365.00 Consolet AC 48|x27|xl7J- 35 . .. .... 24 27 
14 660.00 Combination t§ AC 47x31 jx20^ 24 24 24 27 ...... 

*3mI drirrtnr perfiirms Hit fimetum. fSilmt vitwil hinimi. tSptct prmnded far separate phonograph methutiam 
L. Tiifr.. Produi.'ts Corp., I^eco-ah, Iowa (L. Tntrir) SeePasc 77 
cm   DCf ■ ■ W • ■ 57 

l-IS Voii Farm Lightina System. No "B" batteries required, 
'I'roiisforuier Corp, of America, Keeler and Osden Avw,. Chicas.i. III. (Cliri'oit) 

84 $69.50 I-owboy AC 40x2211121 51 51 27 
94 89.5(1 tfsghboy AC 40x24}il3} 51 5 27 
95 129.51) HiRtibov AG 44ix2J|x125 5l 51 

85 49.95 Midcet AC I9ixi6ivll 51 .51 17 
40 39.51) Midget AC 171x14x 10 51 51 24 . 

Trav-Lcr Mfg. Corp., St, Louia, Mo. (Trav-Ler) See Page 84 
S9 $69.50 iiighboy AC 40x24x15; J5 ....... . 24 27 
S9 59.95 T.mvboy AC 35x21x11} 35   24 27 
K 49.95 l.owboy AC 34x20x-tl 35 35 .... 24 
S9 49 93 Midget AC I8x16ixl0! 33   24 27 
DX 49,95 Midget DO 195x164x10; >2 32 32 12A   
K 39. 95 Midget AC 165x15x10 35 35 .... 24 
t 29,95 Midget AO l2ixMix8S 35 24 ... 
L 22.50 Midget AC 12x11x8 24 ... 24 

Y'Trav-Idtti". *3nd detector performs this function. 
Trojan Kadto Corp., 5862 S. Hoover, T.os Angeleg, Cal. (IVo.wn) 

Tiny $29.75 Midget AC 11x9x6 51 ... 24 . 
Baby 47.50 Midget AC 8x 12x14 51 51   24   
Junior 59.50 Midget AC 9ixl5xl7 51 51 ... 24 
Giant 69.50 Midgt AC 11x141x17 51 51 51 24 
Junior 79.50 Conaole AC 15x24x39 31 51 24 ... 
Giant 89, 50 Console AC 15x24x39 31 5! 51 24 

United Air Cleaner Corp., 9705 Cottage Grove Ave.. Chicago, III. (Sentinel) 
109 $99.50 Conaole AC 41x25,1k13 35   24 27 
108 A 69.50 Lowboy AC 37x21x12! 35   24 27 
108 A 59.31) Table AC 171x15x114 35 , 24 27 
III 37,50 Midget AC 141x10x8; 33 . . 24 
106 89,50 Portrolat AC 25x124x10) 24 .... 24 27 
115 38.50 Table AC 164x131x7; 35 35 24   
116 39.50 Table AC 164x134x71    2^  

"[Semi-porttibl#. 
Cnlted American Bosch Corp., Springfield, Mass. (American Boschi See Page 70 

20J $89.50 Console AC 38^x24x12} 31   51 27 
20K 99.50 Console AC 39x24x14 51   51 27 
201$ 139.50 Console AC 441x251x14* 51    31 27 
31H 67. 50 Console AC 39iVx2l 12* .. . 31 27 

5 A 43.50 Midget AC 8|xl4x6M 24 24 .. 24 
5R 33.50 End tiible AC 32ixj7Jx10s 24 24 24 

l iiiled States Radio & Television Corp., Marion, Ind. ( U. S. Apex, Gloritone) 
26P $39.95 Table AC 171x131x8} 24 24 2* 
26 H 57.30 Console AC 37x22x1 1 24 24 24 

8 A 59.50 Table AC I7|xl6xll| 35 35 27 
8B 99.50 Console AC 41x25x151 35   35 27 

I0B   Console AC 4l}x25}xl5l 35 35 27 
1 niversal Radio & Television Corp., 234 W. 54th St., New York, N. Y. 

86 $52.50 Lowboy AC   35 35 35 27 
93 69. 50 Highboy AC   35 35 33 33 
42 29.95 Midget AC   35 35 24 
83 39.95 Midget AC   35 3> 33 27 

35 
35 
35 
24" 
35 

51 
51 
51 
51 

35 
35 
35 

27 
27 
27 
24 
24 
27 

2 45 
2-45 

27 
2-45 
2-45 

27 
27 

2 45 
2-45 27 

$12 record (lolowitzV, 10 and 12 in. disk 

37 36 2 38 

80 
80 
80 
80 
80 

2 80 
2 80 

24 
24 
24 
24 

27 
27 
27 

47 
47 
47 
47 
47 

27 
27 
47 
27 
12 A 
47 
47 
27 

47 
47 
27 
27 
27 

2 47 
2 47 
2-47 
2 71A 

80 
24 SO 
24 80 

80 
80 

80 
80 
80 
80 

47 
47 
47 

1-27 2 47 

24 
24 
24 
27' 
24 

27 
27 
27 
24 

27 
27 
27 

2-47 
47 
47 
47 

2-45 
47 
47 

2 47 
2-47 
2 47 

47 
47 
47 

47 
47 
47 
47 
27 2-47 

80 
80 
80 

80 
80 
80 
80 
80 
80 

80 
80 
80 
80 
80 
80 
80 

80 
80 
80 
80 
80 
80 

  80 
80 

27 80 
27 80 
27 80 

47 
47 
47 
47 

27 
27 
27 

Virginia Lineoln Furn. Co., Marion, Va. (Virainia-Lincol/i) 
2510 $99.50* Or. cloekt AC 69 high (7 tube superheterodyne) 

luhes. tWith Hammond Synchronous Clock, amilahle with Westinohouse Mwenumt and Westminster Chimes at $30 extra. 
Ware Mfg. Corp. 

SHF   
SBF   

480 Lexington Ave., New York, N'. Y. 
Midget AC 17}x 15|x 9 

Conaollette AC 34x18}x 11 
35 
35 

Westlnghouse Fleet- & Mfg. Co., Mansfield, Ohio (Westtnghouse) -SeePage 22 
WR5 $157.20 Conaole AC 43x27x 14 24 
WIf6 194.20 Highboy* AC 48x27x16 24 
WE7 299,70 Combination* AC 46x27x 171 24 
WR8 194 20 Columairet AC 60x121x11} 24 
WK10 69.50 Columette ACS l8-}x 13x9} 33 
Will 2 88.50 Midget AC 52x13x9} 35 
Will 4 37.50 Midget ACS I5}xM}x7} 24 
Will 5 125.00 Midget AC OlixUjxIZ 35 
WR9 68.00 Phonograph + AC 26}x26xl4}   ■      

* Remote control %65 extra. t Remote control $66,50 extra. tArm chair, turn tilde and pickup only. §DC sHghUy hiyhe 

24 27 35 24 47 
24 27 35 24 47 

24 27 24 24 27 2 45 
24 27 24 24 27 2 45 
24 27 24 24 27 2 45 
24 27 24 24 27 2 45 
24 27 35 27 2-47 il 
24 27 35 27 2 47 II 
24 47 
24 27 35" 27 2 47 

80 
80 
80 

27 80 

80 
80 

27 

II Early models S-k;'> 

Zenith Radio Corp., 3620 Iron St., Chicago, 111. {Zenith, 2.mcite) Seepage 81 
LH $49.95 Table AC 18x16x9* 31 
WH 69.95 Console AC 40x22jx11 51 
Ml I 79.93 Highboy AC 43x251x14* 51 
90 135.00 Highboy AC- 47x26x17 51 
91 155.00 Highboy AC 4 3x-29x16 51 
92 195.00 Highboy AC 50gx28|xl7L 51 

103 290.00 Highboy AC 50^x281x17 51 
Has volt xyt reynlntor inhc. 

80 
80 
80 
8!) 
80 
8!) 
89 
89 

24 27 51 27 47 80 
24 27 31 27 47 89 

80 24 27 51 27 47 
31 27 51 27 47 24 80 
31 27 51 27 27 2-45 24 80 
51 27 51 27 27 2-45 24 80 
24 27 51 ' 31 27 2 27 2 45 * 24 30 
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Short-Wave Equipment 

Model Liat 
(with Tubes) Type Ilange 

(Meters) AO, DC 
or Bat. Dimensions 

l H—W—D) 
Brunswick Kadlo Oorp** 120 W, 42nd St., New York, N, Y. {Brunswick) See Second Cover 

25 $225.00 Convt.-bdcst. comb.   AC 
Crosley Radio Corp., Cincinnati, Ohio (Crodeu) See Inside Back Cover ; 

7-IF $49.00 Adapter 10-201 AC 9^x121x104 
Horn, II. II. Radio Mfg. Co., 1629 So. Hill, Loa Augelea, Cal. (Tiffany-Tone) 

100 $129.50 Convt.-bdest. comb. .... AC 39x25x14 
Y. (ICA) See Page 86 

S-W (kit) f 
Insuliue Corp. of America, New York, N 

Conq. $59.50* 
Conq, 69.50* S-W (kit) f 
Conq. 59.50* S-W (kit) t 

*Less tubes. f Assembled, not wired, without cabinet. 

14-1000 
14-1000 
14-1000 

AC 
DC 
Bat. 

International All-Wave Radio Corp., Ann Arbor, Mich. (International) 
D100 $79.50 Short and long wave 
DUO 69. >0 Short and long wave AC 

AC 
40x22x12 

I 6 jx 14x9,' 
Jackson Research I 

JC 
i ibs-. Maiden, Maes. 

$59.50 
(Jackson) 

Converter AC 
J-.VI-P Mfg. Co., Inc., Milwa ukee, Wis, (Submiriner) 

Sub.   Adapter 
* A'n extra tubes or special power supply required. 
Kennedy, Colin B. Corp., South Bend, Ind. (Kennedy) 

1754 $42.50 Converter 
ISalional Cu. Inc., 61 Sherman St., Maiden, '.Mass. (National) 
ACSW5 $79.50* S-W (kit)t 
ACSW45 79.50* S-W (kit)t 
DCSW5 75.00* S-W(ldt)t SW3 55,00* S-W (kit)t 

SW3 55.00* SW-(kit)t 
5800AB 34.50* Power packf 
5880ABS 37.00* Power pack 

AC 104x14xI0( 

*Les3 tubes. fCan be obtained wired <d additional cost. 
§ Power pack for ACS Wo, completely assembled and wired. 

ACt 
AC I 

Bat,: 
AC: 

Bat. 
AC$ 
AC'j 

tPower packs not included. 
' Pouter pack for .4f 'SB'4 h completely asscrnbh il * nd i 

Pilot Radio & Tube Corp., Uawrence, 'Mass. (Pilot) SeePage 7 
T170 $99.50 Short and long wave 
T177 99.50 Short and long wave 
TI78 99.50 Short and long wave 
C179 119. 50 Short and long wave 
C189 II9.50 Short and long wave 
CI90 119.30 Short and long wave 

Tubes 

5-24, 2-51. 2 47. 27. 80 

24. 27. 80 

5-27, 24. 3-51. 2 -47. 80 

35. 2 27, 47, 80 
36, 2 37. 2-38 
32, 2-31. 2 35 

3- 24, 2 35. 27, 47, 80 
3-24, 2-35. 27. 47. 80 

24. 27. 26 

24. 27 

2-35, 5 27 
2 35. 2 45 

(31 
2 35. 27 
2 36. 37 

80 
SO 

AC 
DC 
Hat 
AC 
DC 

Bat. 

18-lx33x I D 
183x33x 111 
18'x33\ 111 
4 l\24 A I Si 
4 l\24lx I >1 
4 l\ 241\ I 5{ 

3-24, 3-27, 2 51. 47. 2 80 
5-36. 3-37, 2 38, 2 80 
5-36, 3-37, 2 38. 2 80 

3 24, 2 51. } 27, 47, 2 80 
5 36, 3 27. 2 38. 2 80 
3 36, 3 27. 2 38. 2 80 

Shortwave & Television Labs., 104 Brook line Avc., Boston, Mass. 
35 $124.40 Shortw. and telev.* 

* Audio amplifier suitable for either use. Detector can be made to regenerate. 
16 520 AC 10x19^x13 3-24. 2 37. 45. 1311 KKCT 

Stewart-Warner Corp.. 1826 Divcrscy Pkwy, Chicago, 111. (Stew iri- liMrnrr) SeePage 29 
301A 
504 A 
50 6A 
508A 
5 I OA 
51 2 A 

$23.95 
87.75 
93.75 

104.75 
90.75t 

148.50t: :f Available for 125 cycle as well as 00 cycle. 

Converter ....... 
Convt.-bdcat. comb.   
Convt.-bdcst. comb. ...... 
Convt.-bdcst. comb,   
Convt.-bdcst. comb.   
Convt.-bdest. comb,   

fCM rubber-tired casters, semi-portable. J ff ts automatic reco- i ch t 

AC* <>1 xl 4x7J 24. 27 AC* 3 24. 2 27. 51, 47, 80 
AC* 3-24, 2 27. 51, 47, 80 
AC* 3-24, 2-27. 51, 47. 80 AC* 3 24, 2-27. >1, 47. 80 AC* 3 24. 2 27. 51, 47. 80 

Automobile & Portable Models 

List 
(with 

Model Tubes) Type 
AC, DC 

or 
Bat. 

Overall 
Dimensions, 

II W D 
fRF . 

2 3 
At water-Kent Mfg. Co., 4700 Wissahickon Ave., Philadelphia, Pa. : Atuntrr-Kcnt> 

81 $89.50 Auto Bat  36 36 36 37 
Automatic Radio Mfg. Co., Inc.. 112 Canal St., Boston, Mass. (Autormdir) See Page 84 

Sit, 
.IB. 

$79,50 
74 50 Auto Auto Hat. 

Bat. 
12x7x7 
12x7x7 

24 
24 24 

24 
Brown & .Manhart, Los Angeles. Cal. (Roamcr) 

$69.50 Auto Bat. 6^x10x7 3b 
Carteret Labs., Inc., 254 W. 18th St., New York, N. Y (Moto-ltadio) 

AB33   Auto Bat. 8^x8^x8^ 36 36 
Century Radio Products, 3007-09 Austin Blvd., Chicago, 111. (Century) 

A 6 $55.00 Auto Bat. 6x8^c7| 36 36 
A5 45.00 Auto Bat. 6ix5ix6J 36 36 

Commonwealth Radio Mfg. Co., 847 W. Harrison St., Chicago, 111. (Ajax) 
A $79.50 Auto DC    24 24 

Crescent Radio Mfg. Co., l026-2nd Ave., Minneapolis, Minn. (Crescent) 
... $69.50 Port, and auto A.C-and Bat  24 24 
Crosley Radio Corp., Cincinnati, Ohio (Koimio) 

92 $59 SO Auto Bat. 102x13x51 
Dijfnlier Cloek Corp.. 40 West 17th St., New York, N V. (Jiubilier) 

501 $44.50 Port. AC   35 

24 
27 

24 

(Uilvin Mfg. Corp., 847 W, Harrison St., Chicago, ill {Motorola) 
DeLuve $79.50 Auto Bat  24 24 24 
Stand. 59.50 Auto Hat.   24 24 24 

24 
27 

37 

36 

37 C 

24 

IF 
! 2 

AF 
I 2 3 

2 38 

2-47 2- 12A 

37 2 38 

37 2 33 . 

37 33 33 
37 38 

01 \ 2 12A 

27 71 

37 71A 

2 43 

37 2 38 
38 71 
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List AC, DC Overall TRF , a % 
(with or Dimensions, O 

Mwlel Tubes) Type BaL H—W—D 12 3^ 
Orand Rapids Radio Mfg. Co., 965 Lake Drive, Grand Rapids, Mich. (Gupsa) 

1200 $69.50t Auto Bat. 9s4|x9 36 36   37   
F1200 69.50t Auto Bat. 5x7x7 36 36   37 .... 
Tattler 69,50t AutoJ Bat. 5x7x7 36 36 .... 36 .... 

t/ndwdcs batteries. *Shortwave, 115-200 meters for police work. 
Graybar F.Icetrlc Co., 420 Lexington Ave., New York, N. Y. (Orayl ar) Bee Page 75 

4 $37.50 Port. AC 15xlUx7 24   24   
Grlgsby-Orunow Co., 5801 Dickens Ave., Chicago, 111. (Majestic) See Page 83 
Motor $87.50t Auto Bat  36 36 36 37 .... 

fIncluding installation, less aeriat. 
Iimiline Corp. of America, New York, N. Y. (ICA) See Page 86 

Univ. $39.50t Port. t I2xllx8i 36    37 .... 
Masc. 38.50t Port* AC 12x124x9 51   24 .... 

*For 220 t . . oO, For £00-2,000 mticrs, $53.00 fLess tubes. t-lC, DC or Bat. ( Universal). 
J-M-P Mfg. t'o., Milwaukee, Wis. (Loraine) 

L $39.50t Auto DC 74x54x104 24 24   24   
fInstalled. 
Philadelphia Storage Battery Co*, Ontario and C Sts., Philadelphia, Pa. (Transitone) 

3 $65.00 Auto Bat  24 24 24 71 At   
tOR-OLL 
Service Electric Co., Ltd., Indianapolis, Ind. 
  $49.50 Auto ACt 12x11x10 35   24   
t Used with DC AC converter, 6/110 volts, supplied with set. 
Sparks-IVithington Co., Jackson, Mich. (Sparton) Seepage 19 

40 $99.50 Auto Bat. '   36 36   36   
50 99.50 Autof Bat  24 24 24   
55 145.85 Police, AC 91x22x134 24 24 24   

f Police type. IPulice barracks model. 
Trav-Ler Mfg. Co., 1818 Washington Ave.r St. Louis, Mo. {Tr i '-L^r) See Page 84 

88 $49.95 Auto Bat  36     36 37 
Universal Auto Radio Mfg. Co., 1223 So. Michigan Ave., Chicago, III. ( Universal) SeePage 78 

60 $69.50 Auto Bat. 74x6x94 51 51   24   
50 59.50 Auto Bat. 7ix9ix6 51 51   24   

Van Slcklen Corp.. Elgin, 111. (Fan SieMen) 
89 $89.50* Auto Bat. 75x64x74 35 24   24 .,,, 

*Cornp('li . less installation. ^Obtained without special tube. 

 IF  
I 2 

-AF- © 2 
=l 

37 
37 
37 

38 38 
38 38 
38 38 

47 

2-38 37 

37 2-37 
47   

2-37 
80 

27 38 

01A 71A 

47 

36 38 
27 I 2 \ 
27 83 

37 2 38 

. . 80 

80 

37 38 
37 38 

38 24 
24 

27 2 71 

Television Scanners & Tuners 

Model Type (It 
List 

sa tubes) 
Ki fc or 

Complete 
Range 

I mtra.) 
AC or 

DC Motor 
Auto 

Approx. Syn- No of No of 
Pirt. Size chronixed Lines Frames 

98 Park Place, New York, N. V. (Find-Mi) 
$49.50t Kit 100-150 AC 
69.50t Chasa. 100-150 AC 

Allied Kngineering Institute, 
FA Receiver only 
PA Receiver only 

1" With tubes. 
Freed Television & Radio Corp., 22-19 Wilbur Ave., Long Island City, 
  Scanner only $56.00t Kit   
FE97 Receiver only 84.00t Kitt 100-150 
f With tubes. tAvailable factory wired at extra cast. 
Gold Seal Electric Co., Newark, N. J. (Gold-Seal) 
TV20 Scanner only   Kit ....... 
SW30 Receiver only $45.50 Kit 

None 
None 

N. V. (Freed-Eisemann) 
AC Ed-cur. 
AC None 

1x1 2 in. No 60 

100-200 
AC 
AC 

Synch. 2x2 i 

Insullne Corp. of America., 25 Park Place, New York, N, V, See Page 86 

Jenkins Television Corp., 346 Claremont Ave., Jersey City, N. J. (Jenkins) 

Trav-Ler Mfg. Co., 1818 Washington Ave., St. Louis, Mo. (Trav-Ler) SeePage 84 
$70.00t Kit   70.00t Kit     
150.001 Kit     
175.001 Coirip.   

t With tubes 

Scanner only 
Receiver only Scanner and reevr. 

Scanner and reevr. 

20 

1254 Scanner and reevr. $200,001- Comp. 75-200 AC Synch. No 60 20 1260 Scanner and reevr. 475.00t Comp. 73-200 AC Synch. No 60 20 1255 Scanner only 75.00 Kit AC Synch. 5x5 in. No 60* 20 1256 Scanner and ampl. 99.50t Kit AC Synch. 5x5 in. No 60* 20 1257 Receiver only 59. 50 Kit AC 
1257 Receiver only 69.30 Chaes. AC 
1276 Scanner only 37.50+ Kit AC No 60 20 

and iS line discs available. +Includes neon lamp. t Projected. 

A Scanner and reevr. $119.50 Kit 95-180 AC Synch. No 60+ 70 B Scanner and reevr. 214.50 Kit 95-180 AC Synch. Yes 60+ 70 C Scanner and reevr. 169.00 Coin pi. J 95-180 AC Synch. 1 \ in,s<|- No 60+ 20 D Scanner and reevr. 264.00 Comp. t 95-180 AC Synch, 11 in.sq. Yes 601 20 E Scanner and reevr. 283.00 Comp 95-180 AC Synch. 7 in.sq. No 601 20 F Scanner and reevr. 335.00 Comp. 95 180 AC Synch. 4 in.eq. 60+ 20 J K 20 Receiver only 69. 50 Kit 95-180 AC 
J-T) Receiver only i 50.00 Comp. 95-180 AC- J-DS Receiver only 175.00 Comp. 95-180 AC Yes RK2 Scanner only 42 50 Kit AC Svrich. No 60+ 20 

tOther discs also available. IWithout cabinets 
Shortwave and Television I. iabs., 104 Brookline Ave., Boston, Mass. 

26 Scanner only $80.00+ Kit AC Ind Ix 11 in. Yes 60 70 36 Scanner only 100.00t Comp. AC Ind. 1 x 1J in, Yea 60 20 35 Receiver only 124.40t Comp 16 >20 AC 
f Includes neon lamp. t With tubes. 

5-24, 45. 80 
5- 24, 45, 80 

None 2 24. 2-27, 5 I, 45, 80 

None 
2-35, 3-27, 45. 80 

47, 24. 2-35, 80 
2-51. 2 24. 2 50. 2 81 

2 51. 24. 47. 80 
2 31. 24. 47, 80 

None 

45 
45 

24. 2 27. 45, im 
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RECEIVING 
Tubes listed in the aocqmpanyiny; "characteristic"' chart arc made by manufacturers 

Arctums Radiit Tube Co,, Newark, N. J. ■* ee Page 23 • 
Kond Electric Corp., 257 Cornelius Ave., Jersey City, N. J. 
Cable Radio Tube Corp., 230 N. 9th St., Brooklyn, N. Y. 4 ee Page <9,; 

Caiiatsey Neon Tube Co., 512 Wyandotte St., Kansas City, Mo. 
Ceco MTg, Co., 1200 Kddy St., Providence, 11. I- 
Champlon Radio Works, I 190 Pine St., Danvers, Mass. 
Continental Corp., 1603 E. Michigan Ave., Chicago, III. 
Cunningham, K. T., Inc., New York City. See Front Cover 
l)e Forest Radio Co., Pass a in, \ J. 
Diamond Vacuum Products, 4053 Uiversey Ave., Chicago, III. 
Duovac Radio Corp.. 360 Farm an St., Brooklyn, Y. 
Ergon Tube Corp., 22 Bergen St., Brooklyn, N. V. 
Cold Seal Mfg. Co., 127 S. I 5th St., Newark, N. J. 
Oflg^by-Grunow Co., Chicago, III. ■c ee Page 83 
Hygrade Sylvanla Corp., Emporium. Pa. f ee Pages 5-9 

llylron Corp., Salem. Mass. 
Hyvac Radio Tube Co., 86 Shipmau St., Newark. N J 
^ohnsonburg Radio Corp., Johnsonburg, Pa. 
Kellogg Switch & Supply Co.. 1066 W. Adams St., Chioago, III. ^ee Page t3 
Ken-Rad Corp., Owensboro, Ky. ^ee\Page 3 Munder Electrical Co., 97 Orleans St., Springfield, Mass. 
National Carbon Co., Inc., 30 East 42nd St., New York City ^ee Page 17 
National Union Radio Corp., 400 Madison Ave., New York. N. Y. 
Ferryman Electric Co., 4901 Hudson Blvd., North Bergen. N. .1. 
Philadelphia Storage Battery Co., Philadelphia. Pa 
Pilot Radio &. Tube Co., Lawrence, Mass. ^ " Page ,v 

Republic Radio Tube Co., 76 Coil St., Irvington. N. 1. 
RCA-Racliotron Co,, 4 I 5 S. 5th St., I larrigon, N. J. 4 eeliaek Cover 
SparkM-Withington Co., Jackson, Mich. f€e Page 19 
Triad Mfg. Co,, lne„ Pawtucket, K. I. 
Tnng-Sol Radio Tubes. Inc., 95 Eighth Ave., Newark, N. J. 

Dimensions Rating Test Data Average 

Type 1 'urpow Base |l 
j c 

Filament (or Heater) 

^ | 1 j t 

' M ! 1 

X 

s 

j 
■-* s 
G'C c > 
u 

VJ JC 

Negative 
Grid Bias 

Vnlts 
DC AC 
«>M Utl 
Fil. Fil 

£ 

c 

9 
I 

1 ||s ill 
g - 

as 2 
* v. C III = .l - ~ c 

c 
£ 

wd-ii I>et or Amp.1 WD-II 41K Fil. i i 0.25 DC 135 9J 
135 

4 5 
10 5 " 

2,5 
3 0 

15500 
15000 

423 
440 

6 6 
6 6 

15500 
18000 

7 
35 

$3 00 

WX-12 Del .orA nip.1 UX 4' lie IMs Fil. I I 0 25 DC- 135 90 
133 

4 3 
10 5 " 2 5 

3 0 
15500 
15000 

425 
440 

6.6 
6 6 

15500 
18000 

7 
35 

3 00 

12-A Det. or Amp.1 MX 41H fi I1 Ms Fil. 5 0 0 25 DC 180 90 
135 

4 5 
9 0 

5.2 
6 2 

5600 
5300 

1500 
1600 

8 5 
8 5 

5600 
8700 

30 
115 

1 50 

99 
99 

Det. or Amp,1 

Det. or Amp.1 i:V-99 
i:x 

3ti> 
4's 

IH0 
Difl 

Fil. 
Fil. 

3 3 
3 3 

0 063 
0 06 

DC 
DC 

90 
90 

90 
90 

4 5 
4.5 

2 5 
2.5 

15500 
15500 

425 
425 

6.6 
6 6 

15500 
15500 

7 
7 

2 75 
2 50 

00-A Det. UX 41111: Fil. 5 0 0 25 DC 45 45 Grid 
tt>(—) 

return 
Fiia. 

1 5 30000 666 20 4 00 

01-A Det. or Amp 1 ux 4" Ho I Ftl. 3 0 0.25 DC 135 90 
135 

4 5 
9 0 

2 5 
3 0 

11000 
10000 

725 
800 

8 0 
8 0 

II000 
20000 

(5 
55 

1 10 

14 Det. or Amp. UY 5k« I;li 14 0 0 3 DC 
180 
180 
250 

1.5 
3 0 
3.0 

75 0 
90 0 
90 0 

4.0 
4 0 
4 0 

400000 
400000 
500000 

1050 
1000 
1050 

420 0 
400.0 
525 0 

2 10 

17 Det. or Amp. OY 41H o 14 0 0 3 DC- 
90 

135 
180 

6 0 
9.0 

13 5 
"VE 

2,7 4 5 
5.0 

11000 
9000 
9000 

820 
1000 
1000 

9 0 
9 0 
90 

1 35 

22 R. F A nip. EX 5H DHe Fil. 3 3 0 132 DC 135 67,5 135 
135 

1.5 
1.5 

45,0 
67 5 1 5 

3 3 
850000 
600000 

350 
480 

300 
290 

4 50 

22 A.F. Amp UX 3H 11B Fil. 3 3 0.132 DC 135 67.5 180:i 1 5 22.5 0 3 2000000 175 350 

24 K.F. Amp UY 5H IHIr. Heat 2 5 1.75 AC or DC 275 90 180 
180 
250 

1.5 
3 0 
3 0 

1 5 
3 0 
3.0 

75 0 
90 0 
90 0 

4 0 
4 0 
4 0 

400000 
400000 
600000 

1050 
1000 
1025 

420 
400 
615 

1 50 

24 Biased del UY 5 > t I'-liu Heat 2 5 1 75 AC or DC 275 90 275* 5 5 20-45 Plat current 
with 

to be 
ue in' 

djlisted to 0 1 
>iit signal 

ma. 

24 A. F. Amp. UY 5H 1 i;,ir. Heat 2.5 I 75 AC or DC 275 90 250' 10 1 0 25 0 0.5 2000000 500 1000 
24A Amp. IV 5'. DMii I leat 2 5 1 75 AC or DC 275 90 250" 1.0 1 0 25 0 0 5 2000000 500 1000 2 00 

26 Amp. IX 41 1 Hi D-Mfl Fil. 1 5 1 05 AC or DC (80 
90 

135 
180 

5 0 
8.0 

12 3 
6 0 
9,0 

13 5 
3 8 
6 3 
7 4 

8600 
7200 
7000 

955 
1135 
1170 

8 2 
8 2 
8 2 

9800 
8800 

10500 
30 
80 

180 
1 25 

27 Det. or Arnp.1 UV 41 H.6 ID io 1 lent 2.5 1 75 AC or DC 275 
90 

135 
180 
250 

6 0 
9 0 

13 5 21 0 

6 0 
9 0 

13 5 21 0 

2 7 
4 5 
5 0 
5 2 

11000 
9000 
9000 
9250 

820 
toon 
foon 
975 

9 0 
9 0 
9 0 
9 0 

14000 
13000 
18700 
34000 

30 80 
165 
300 

I 25 

27 Biased det. UY 4l 1 m DHs 1 Teat. 25 1.75 AC or DC- 275- 273 30 0 30 0 Elate current 
with 

,o be ftdjuete 
no input eh. 

1 to 0 2 
tnfti 

ma. 

30 Det. or Amp.1 IX 41, l?1o Fil. 2 n~ 0 06 DC 90 90 4.5 1 8 13000 700 9 3 15000 16 1 60 

32 It. F. Amp UX 5H D-.'ii Fil. 2 0 0 06 DC 150 67.5 135 3 0 67 5 14 1f 50003 505 580 2 30 
32 Biased Del. UX 5H I Di'o Fil. 2 0 0 06 DC 150 67.5 174 6 0 67 5 Platt current 

with i 
to be 
o inpi. 

adjusted to 0 
it signal 

2 ma 

52 A F. Amp. UX 5.Ei Dv'lo Fil. 2 0 0.06 DC 150 67.3 I80;t 1 0 22 5 0 25 
35 H, F. Amp i: v 511 ID i o Heat 2 5 1 75 AC or DC 275 90 180 

250 
1 5 
30 f 3 

3 0 
75 
90 

5.8 
6.5 

350000 
350000 

1100 
1050 

385 
370 

2 20 

36 It. F Amp IV 4'Ho 19A o 1 Icat 6.3 0 3 DC 135 75 90 
135 

i 5 
i 5 

55 
67.5 

1.8 
3.0 

200000 
300000 

850 
1030 

170 
315 

2 75 

37 Det. or Amp.1 rv 4" i 1 Vi o Heat 6 3 0 3 DC 135 90 
135 

6.0 
9 0 

2.6 
4 3 

11500 
10000 

780 
900 

9 0 
9 0 

17500 
14000 

30 
80 

1.75 

40 Voltage Amp. IX 4'Ho DHo Fil. 3 0 0 25 DC 180 I35:1 

I80:t 15 
3.0 

0,2 
0 2 

150000 
150000 

200 
200 

30 
30 

3 00 

51 A mp, rv Ski l:li Heat 2.5 1 75 AC or DC 250 3 0 4 0 500000 1050 525 2 20 

64 E )ct. or A mp. uv 5H DMn Heat 6,3 0 4 DC 135 1.5 67 5 3 0 350000 1050 370 0 2 75 

65 A mp. uv 51-4 Heat 6.3 0 4 DC   135 1 5 67 5 5 0 190000 1000 190 0 2 75 

67 Det. or Amp. uv 5H Heat 6 3 0 4 DC 135 9 0 5 0 8200 1100 9 0 1 75 

R4 Det. or Amp. UY I Heat 3 0 1 4 AC 180 10 0 3 0 8500 1400 n 17000 160 2 00 
84 A Det. or Amp, IJ Y 1  Heat 3 0 1 6 AC 90 

180 
3 0 
9 0 

5 0 
6 0 

10800 
9300 

1150 
1350 

12.5 2 50 

J 

ns 
O 

b 
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bks 
sing the [ollnwing lisi. Xot all companies, however, produce all the types shown. 

Otnu'itsions Haling 
Filament (or Heater) 

Test l>ala Average 

Type 

H5 Det. or Amp. rv 4'H,! l,:Hfl Heat 3 0 1 3 AC 

401 Det, or Amp, ux   Heat 3.0 1.0 AC 

401-A Det.or Amp. UY 4'W« 3 0 1 25 
K Dct.or Amp. UY 4IMn l'M« Fil. 3.0 0.25 DC 135 
{*22) Amp. 15.0 0 35 AC 
(*26) Dot. 15 0 0.35 AC 
(*28) Amp, 15.0 0.35 AC 
(*S2) A mp. 15 0 0.35 AC 
CiS) Amp. 15 0 0.35 AC 

* 
~ £ 

i 
r*< JS 

•t C. „ ~ -t-i 
Nee 

Chid 
Vr 

ij 

X 
^ 'Z- DC 1 on 

Fil. 
\C 
on 
FiL 

! 
p-i j 3 
m'^O 

O ■£ 
I ' 

aj d efi 
O -3 jj 
pmoH 

90 
180 
90 

135 
180 

135 | 
90 
90 

(35 
90 

3 0 9 0 
5 0 
6 0 

6 0 
9 0 

12 0 
2 5 
3 9 
5 8 

3 0 4 0 
4 8 

15 43 0 2 0 

1 5 7.5 
13 7 3 
3 0 1 5 
4,5   4.5 

10800 1150 
930O[ 1350 

13390 750 
11700 
10500 
10000 
11000 

475009 
9000 
9000 

850 
952 

1250 
1130 
630 

1165 
1165 

10 0 

12 5 
12.5 

300 0 
10.5 
10.5 

32000! 
9200, 

940 
1185 

30 0 
10 9 

26600 
23400 
21000 

25 
75 1 

165 

3 00 
7 50 
4 00 
3 00 
3 00 
3.00 

F1 

r-^ 
o 

'Sl 
> 

> 
"1 

"d 

1 For rrid-leak detection—plate voltfl 45, grid return to + filament or to cathode. 
' Applied through plate coupling recietor of 250000 ohms. 5 Applied through plate coupling reeiator of 200000 ohms. 

^ Applied through plate coupling resiator of 50000 ohms. 
* Applied through plate coupling reeietor of 250000 oh ma or 500 henryehoke ahuntad 

by 0.25 megohm resistor. 7 Applied through plate coupling remator of 100000 ohms. 

C/i 

C-fO) Power Amp. | ...... 15.0 0.35 AC 180 I 27 0 j 22.0 3500 1085 3.8 3 00 
(*40) Power Amp. 15.0 0.40 AC 180 40 5 . .. 21 0 2000 1500 3.0 3 00 
12-A Power Amp. FX 4'Ms I'He Fil. 5 0 0 25 AC or DC 180 135 

180 
90 

13.5 
n.5 
16 0 

6,2 
7.6 

5300 
5000 

1600 
1700 

8.5 
8.5 

8700 
10800 

115 
260 

1.50 

20 Power Amp. FX 4!b 1^6 Fil. 3.3 0.132 DC 135 90 
135 

16.5 
22 5 

3 0 
6.5 

8000 
6300 

415 
525 

3 3 
3.3 

9600 
6500 

45 
110 

3 00 

68 Power Amp. UY 5M l,:Hc Heat 6 3 0 4 DC 135 13.5 135 0 14 0 65000 1400 90.0 650 2.75 

71-A Power Amp. FX 4'Ms Il3i6 Fil. 5 0 0 25 AC or DC 180 
90 

135 
180 

16 5 
27 0 
40 5 

19 0 
29.5 
43 0 

12 0 
17 5 
20 0 

2250 
1960 
1850 

1330 
1520 
1620 

3 0 
3.0 
3.0 

3200 
3500 
5330 

125 
370 
700 

1,40 

71-AC Power Amp. UX Fil. 5.0 0.5 AC 180 40 5 20 0 1850 1620 3.0 5350 700 1.40 
71-C Power Amp. UY 4M Fil. 6.5 0 275 DC 135 12 5 10 0 4500 1400 6.5 2.75 

10 Power A mp. UX S-}- s 2;H« FiL 7 5 1.25 AC or DC 425 
250 
350 
425 

18 0 
27 0 
35 0 

22 0 
31 0 
39 0 

10 0 
16 0 
18 0 

6000 
5150 
5000 

1330 
1550 
1600 

8 0 
8 0 
8 0 

13000 
11000 
10200 

400 
900 

1600 
7.00 

31 Power Amp. UX 4M Fil. 2.0 0,130 DC 135 135 22 5 6 8 4950 760 3 8 9000 150 160 
33 Power Amp. UY 4'M(t mu Fil. 2.0 0.26 DC 135 135 135 13 5 J358 14 0 50000 1500 75 0 7000 700 2.75 
38 Power Amp. UY 4'H» Whs Heat 6.3 0.3 DC 135 135 135 13 5 135° 9 0 102000 975 100 13500 525 2 75 

45 Power Amp. UX 5j-4 2Mfi Fil. 2.5 1.5 AG or DC 275 
180 
250 
275 

33 0 
48 5 
54 5 

34 5 
50 0 
56 0 

27 0 
34 0 
36.0 

1900 
1750 
1670 

1850 
2000 
2100 

3.5 
3.5 
3 5 

3500 
3900 
4600 

780 
1600 
2000 

1 40 

47 Power Amp. UY 5J4 2}i r. Fil. 2.5 1.75 AC or DC 250 250 250 15 0 16 5 2500 32 0 35000 2500 90 0 7000 2300 1.90 

50 Power Amp. UX 6H 2>Mo Fil. 7 5 1 25 AC or DC- 450 
250 
350 
400 
450 

41 0 
59 0 
66 0 
80 0 

45 0 
63 0 
70 0 
84 U 

28 0 
45 0 
55 0 
53 0 

2100 
1900 
1800 
1800 

1800 
2000 
2100 
2(00 

3.8 
3.8 
3 8 
3.8 

4300 
4100 
3670 
4350 

1000 
2400 
3400 
4600 

6 00 

82K Power Amp. UX 5-H 2:i [ B FiL 5 0 1 25 AC or DC 250 35.0 18 0 3330 1500 5,0 2.50 
83 Power Amp. UX 5H 2^1« FiL 5.0 1.25 AC or DC 200 

250 
42 3 
62.3 

45 0 
65.0 

20 0 
26.0 

2000 
1500 

1500 
2000 

3.0 
3.0 

2 20 

403 Power Amp. UX Heat 3 0 1.5 AC1 135 
180 

27 0 
40 0 

15 0 
20.0 

2500 1200 3.0 5000 360 
660 

PZ Power Amp. rv   FiL 2 5 1 5 AC 250 16.5 250 32.5 38000 2500 95.0 1 90 
PA Power Amp.   6.3 0,6    180 167 167 (2 5 167 0 22 0 56000 1700 95,0 7500 850 I  

o 

w 

> 

tn 

Hcreen currant 3.5 milliampcros. Screen current 2.5 milliarnparea. » Screen current 3.5 milliamperes. 

Full,ware Rec.UX m 2h Fil. 5 1) 2 0 • I) 
<2 f AC voltage per plate (maximum volts ItM.S) . 

\ DC Output current (maximum MA.)  400 
NO 

$1 4(1 

AC voltage per plate (volts KM Si 350 
: DC output current (maximum MA) 125 

i AC voltage per plate (maximum volta KMS) . >50 
(3) DC output current (maximum MA.) . 135 

| choke of at least 20 henries. 
81 Half-wave Ree UX 6H 2316 Fil. 7.5 1 25 AC AC plate voltage (maximum volts RMS).. 700 

DC output current (maximum MA.) 85 
5 00 

88 Full-wave llec. UX 5"'.y FH. 5 0 2 0 AC voltage per plate (Max. RMS) 500 DC output current (Max. Ma.) 300 
KH Full wave llec. UX 4H 1 I'Ws (las No Fil. or Heat AC voltage per anode (Max. RMS) .350. DC outut ourreut (Max. M U 12) 4 50 
HA Full-wave Kec. UX 5'H 27, s Gas No Fil. or Heat AC voltage per anode ( Max. K M Si 350. DC output current (Ma* Ma) 350 7.50 
74 Volt. Regulator UX 5H Sir. Operating voltage, 90 DC. Starting voltage, 125 DC. Operating current, 10-50 Ma. 4 75 
76 Cur. Regulator Mog. 8 2Viii Operating current, 1 7 amps. Voltage range, 40-60 6 50 
•86 Cur. Regulator Mog 8 2M« 1 Operating current, 2 05 amps. Voltage range, 40-60 6 50 
These arespc^ciat 15 volt filament tubes designated by manufacturer in two numbers only. They should not be confused with more common types having three-uumer maiiufacture.rs designHtion. 
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16 MM. "Talkie" Devices 

List 
(with 

Model Tubes) 
Port- 
able 

Dimensions 
H-W-D 

Built-in 
Radio No. of 

Tubes 
Built-in 

Amp. and 
Speaker 

AC, DC 
or 

Univ. 
Screen 
Inch 

A in pro Corp., 2$39 North Western Ave., Chicago, 111. (Ampro) 
$573. OOt Yes t No 4 

fLcss tubes. tin two leatherette, portable cases. 
Yes Univ. No 

Max. Max. Proj. 
Pict. Diat. 
Size (Ft.) 

100 

Auto. 
Rewind 

33^ or Lamp 
78 RPM Watt, 

Both 

Auditone Co.r 23 S. Jefferson St., Chicago, III. (Auditone) 
F $375,001 Yes   No 3 Yes Univ. No 

fTurntable, amplifier and speaker only. Unit for use with Bell tfc Howell, Victor or Ampro 16 MM. projectors. 
Bell & Howell Co., 1801 Larchrnont Ave., Chicago, jII. (FUmophone) 

  No   Yes   Yes AC No 
..... Yeaf   No   Yes AC No 

i//( two separate cases. 

33i 

Hollywood Film Enterprises, Inc., 6060 Sunset Blvd., Hollywood, Cat (CineVoice) 
A t Yee 18x22 No $ No Univ. 

fTurntable only, from $105 to $150, depending upon make of projector with which it is used. 
I Does not include am pU jeer or speaker, designed to operate in connection with radio or with separate amplifier listing at %S0 with tubes. 
^National Theatre Supply Co., 92 Gold St., New York, N. Y. {Animatophone) 

5 $460.00 Yes 18x18x7^ No 5   Univ. 
5 510.00 Yes   No 5     

* Distributed by V id or Animatooraph Co. 

No 

No 
No 

Both 

Both 

9x12 
9x12 

80 
80 

No 
No 

Both 
Both 

Parent Electric Co., Inc., 91 Seventh Ave., New York, N. Y. (Pacent) 
750 $279.80 No 
751 230.00 No 
752 205,00 Yes 
753t 69.80 Yee 

PTM 575.00 YeaJ 

37ixI7xl7J 
372xl7xl7J 
20U I Ix 174 

I5x13x8 
I8xllx22§ \ 

21x1 Iix21i / 
f Portable amplifier and speaker only for use icith No. 752. 

No 
No 
No 
No 
No 

See Page 28 
Yes AC 
No AC 
No AC 

Duly AC 
Yes Univ. 

XTwo portable units. 
Peko, Inc., 2350 W. Madison St., Chicago, 111. (Peko) 
Port-A   Yes 10ixl7x20   
Cab-A   .... 18x26x51 Yes 

Yes 
Yes 

AC 
AC 

No 
No 

6x8 
6x8 

75. 
75 

AC + 
Q-R-S-DeVry Corp., 333 N. Michigan Ave., Chicago, III. (Cine-Tone) 
16MM. 322.25 Yest   No 3 Yes 
f Portable in two units. tComerter available extra for dc operation. 
Sparks-WUhlngfon Co., Jackson, Mich. {Visionola) Bee Page 19 

45 $550.00 No 5Ux32ix24J Yes 13 Yes AC 
fOn enclosed screen. Larger pictures possible vyith special lens and projection up to 50 ft. 
Sprague Specialties Co.. North Adams, Mass, (Fj.mnjr) 

No 

18x24 

Ves 
^ica 

\'es 

Both 
Both 

33.1 

Both 

375 

250 
250 

No 6x8 40 Ves Both 165 No 6x8 40 Ves Both 165 No v.. 6x8 40 Ves Both 165 
No 9\ 12 75 Ves 331 250 

100 
100 

250 

200 

A 145.00 Semi.   No N.>+ AC Not 9ixI2 18 Yes Both 100 
B 60.00 Semi.   No 3 \ esf AC 
C 215.00 No   No 3 \ OS AC Not 94x12 18 Ves Both 100 
C 295.00 No   Ves 5 Yea AC Not 9.J\-12 18 Vea Both 100 

tModel B is the amplifier and speaker unit for model A. XScre' ■// $10 extra. 
Synchrophone Co., 2141 West Austin Ave., Chicago, 111 {Synchropkone) 

A +   AC 8 wide 40 V pa 331 200 
B r   AC 1 2 wide 40 Ves Both 250 

f Projector and turjiiahle only. For inclusion in rndto cabinets or use with extern'U amplifier and speaker. 
Talklofa Corp., 1600 Broadway. New York, N. Y. (Talkiola) 
Cab. $505.20 No 51x30x23 Yes 6 \ es AC Vea 7x9 50 Ves Both 250 
Port, 403.20 Tees 16x34x21 No 4 \ es AC Ves 7x9 50 Ves Both 250 

*Vlctor Anlmatograph Co., Davenport, Iowa 
5GA $460.00 Yres   No 5 

^Distributor for National Theatre Supply Co. iSpeaker for AC. 
Ves Univ. t No 12 ft. 105 

J Provision for operation on different voltages, slightly higher in price. 
Both 200 [ 

Coin-Operated Entertainers 

IJst Dimensions 
Model (with Tubes) Type Cabinet (II—W—D) AC or DC Record Cap. Coin Cap. Tubes 

Allen-Hough Carryola Co., 115 W. Walker St., Milwaukee, Wis. (Carryola) 
  $195.00 Phono Midget 20ix2l}.xl5^ AC 10 3t 24.2-45.30 
  295.00 Phono Lowboy 43 x27 x17 AC 10 201 24, 2-45.80 

t Wall coin box with 20 coin capacity, $25 extra. X Attachment for wait box av iilable. 
Uapehart Corp., Fort Wayne, Ind. {Capehart) 

4 $198.50 Phono   20x20x17 AC 10t 20* 27,47,80 
1 598.50 Phono   45x32ix20i AC I4t 20* 27, 2-45,80 
It 680.00 Phono   45x32ix20J AC 14t 20* 2-27. 2-50, 2-81 
2 480.00 Phono   30}x3Hx2Ii AC 14+ 20* 27. 2-45, 80 
1\ 550.00 Phono   30ix3Jtx2|s AC 14: 20* 2-27,2-50. 2-81 
5 345.00 Phono   42tx25ixl7J AC 10+ 20* 27, 2-45, 80 

* Available for nickels, dimes or Quarters. ilO and 12 in. *10 in., both sides, confinnOJisly and aulomaticolLu. 
Link Piano Co.. Inc., Binghamptoa. N. Y. (A^fown^) 

  Phono .......   AC 20+ 20   
tOnT side only. 
Mills Novelty Company, 4100 FuDerton Ave., Chicago, HI. (Troubadour) 

871 $1,330.00 lladio-Phono Lowboy 52x44x24 Both 12 15 
lllstaiicrat. Inc., Kaukauna, Wis. (TNstawcrai) 

A   Phono Lowboy 49 Jx 37^x201 AC 12   
Western Electric Piano Co., Black hawk St., Chicago, 111. 

Select   Phono   . .      8+ 
WMD-Series   Phono      ...... 15 + 

Cath.   Phono Console     15t 
]Selective type. XBoth sides. 
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A High Class Business 

immediately. Suppose a woman says: 'I can buy this 
set for $15 less.' Then I asked her: 'Did you ever buy 
anything on Market Street?' (cut-price section) 'Yes!' 
'Were you satisfied?' 'No.' 'Was it guaranteed?' 'Yes.' 
'Did they live up to the guarantee?' 'No.' 

"We say: 'Here are tubes priced from $1.10 up. 
Pick up any newspaper and you will see them advertised 
anywhere from 9 to 39 cents. Why? Because they are 
nearly always "seconds" that won't last. In the end they 
cost you more and in addition, they don't sound as well 
while you are using them.' " 

"Here is an example of 'bargains,'" Reinhart con- 
tinues. "Some time ago a junk man came into our store 
and bought up some old eliminators for 50 cents each. 
Within two months, two of them were picked up again 
by our servicemen. They had been re-sold by some 
dealer for $5.50." 

These methods are useful in selling wage-earners, a 
class of customers constantly subjected to circus mer- 
chandising, bargaining and bickering. Reinhart admits 
that it might not work so well under other conditions. 
His class of trade is responsive to such aggressive, in- 
formative selling couched in unsophisticated terms. 

Service reliability is the most effective weapon with 
which to combat price-cutting. A good store reputation 
is, obviously, necessary. 

As a general rule, no trade-ins are allowed on sales 
under $100. And when these must be taken they are 
generally re-sold in the neighborhood in short order. 
Credit losses are negligible simply because Reinhart 
knows the people to whom he is selling, (tie has been 
in the retail game on this corner for 23 years). 

(Continued from page 37) 

REINHART studies trends closely. He keeps a 
, "want slip" system. And he experiments with new 

items. He gets a sample set, puts it on the floor and if 
it sells quickly, stocks up. He has just taken on re- 
frigerators (Copeland, Norge, Servel, Welsbach) hut 
has not sold many to date. As yet, no salesman has 
concentrated on this business. 

He believes in stocking more brands of radio than 
anyone else. (Apex, Atwater Kent, Bosch, Brunswick, 
Clarion, Colonial, Crosiey, Echophone, Fada, General 
Electric, General Motors, Jackson-Bell, Majestic, Philco, 
Sparton, Stewart-Warner, Stromberg-Carlson, Victor, 
RCA, Westinghouse, Zenith). About $10,000 is in- 
vested in this stock at present. 

"It is my nature to diversify," he explains. "When 
I sold newspapers I had all there were on the stand. 
When I opened a cigar store in 1908 I stocked every com- 
monly known brand. Once I sold 16 different kinds of 
brief cases and 80 kinds of head-phones. Naturally, it 
would not pay everybody to try my stunt. One man's 
meat is another's poison." 

Interesting are Reinhart's ideas about radio and cus- 
tomers in general. "I have a lot of respect," he states, 
"for poor people. Radio is a godsend to them. The 
rich have a lot of diversions, but radio is the best my 
customers can afford so I give them their money's worth." 

A placard hung on the wall, over a somewhat anti- 
quated but well filled showcase, aptly tells a true story. 
It reads: 

"We have customers who go out of their way 
to trade here because we go out of our way 
to please them." 

The New Longer Playing Records 

in the new combination instruments which Victor wilt 
shortly place on the market. For the thousands who 
already have electric phonographs, an inexpensive gear 
shift arrangement, or attachment, for playing the new 
records at their slower speed, which any qualified radio 
service man can install, will soon be made available. This 
accessory should find a ready market. It may be fitted to 
almost any modern phonograph instrument it is claimed 

According to Victor executives, 34 of the better- 
known classical and semi-classical compositions already 
have been recorded by the new process. Arrangements 
have been completed to record the complete musical 
score of the present Broadway hit, "The Band Wagon," 
as the first step in preserving similar performances for 
the many who ordinarily cannot hear these musical offer- 
ings. Truly, the phonograph art now marches abreast 
with radio. 

New, long-playing needles also have been developed 
for use with the new records, and also with ordinary 
records. These needles are not interchangeable. They 
are colored differently for identification. One type will 
play approximately 25 of the new 15-minute discs with- 
out replacement; the other kind will play 100 or more of 
the ordinary type record. These new needles should 
make a small but remunerative sales item. 

Durium Products, in addition to a five-minute playing 
time, claims these additional advantages for their record; 
Notwithstanding the reduced thickness of the wall, they 
can be played three times as often as the old style 

(Continued from page 52) 

The new records play longer, 
last longer and are unbreakable 

record; can he sold at much lower prices than present 
scale; will be available at many convenient points of sale, 
such as cigar stores, and a new selection each week will 
be produced each week. 

Columbia dealers will be gratified to know that the 
Columbia Phonograph Company, New York, has also 
been working on a longer-playing record and will have 
an important announcement to make soon. 

This department will review the new longer-playing 
records as soon as possible and further information on 
new apparatus and accessories will be passed along. 
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Out On the 

October, 1931 A Swift Survey of 

TUBE SUITS AGAINST RCA SETTUED 

BY CASH AND LICENSE GRANTS 

TO 21 CLAIMANTS 

De Forest Gets $1,000,000—Government May Settle 

Its Coses Out of Court 

ANNOUNCEMENT of the settlement of a number of infringement 
and damage suits, and acceptance of RCA tube licenses by a group 

of manufacturers, the principal active ones being the De Forest and Arc- 
turus companies, came with the payment September 22, of $1,000,000 to 
the De Forest Company, and smaller amounts to some of the other concerns, 
by the Radio Corporation of America, 

Under the new plan a 5 per cent license fee will be paid, although it is 
understood this may later be reduced to 2^ per cent. The licensees are not 
limited to any quota amounts, hut eventu- 
ally such quotas may be introduced to 
guard against overproduction. The agree- 
ment entered into covers only radio receiv- 
ing tubes, and does not authorize sales for 
export purposes. 

This cross-license settlement completes 
the licensing of all lube manufacturers, and 
is declared by those entering into it, to be a 
move for stabilizing the business, and a 
step of advantage to both the individual 
manufacturers and the industry generally. 

Following is the complete list of com- 
panies entering into the settlement in addi- 
tion to RCA, De Forest and Arcturus. A 
number of those on the list, as will be 
noted, are now out of business. It is not 
considered likely that such defunct con- 
cerns will return to active manufacturing: 
Mellotron Tube Company, Vesta Battery 
Company, Van Home Company, Schicker- 
ling Products Corporation, Gold Seal Elec- 
tric Company, Universal Electrical Lamp 
Company, Republic Radio Tube Company, 
Mutual Electric Lamp Company, Conti- 
nental Corporation, Sunlight Lamp Com- 
pany, Marvin Radio Tube Corporation, 
Radex Corporation, Globe Electric Com- 
pany, Duratron Radio Tube Corporation, 
Gold Seal Manufacturing Corporation, 
Supertron Manufacturing Company, Clear- 
fron Vacuum Tube Company, Diamond 
Radio Tube Company and the Poughkecp- 
sie Gold Seal Company. 

The settlement follows the recent court | 
decision against RCA in the Clause 9 case, j 
as a result of which some $47,000,000 of 
damage suits were filed against the Corpo- 
ration. On the other hand, a large num- 
ber of infringement suits had been entered 
by RCA against the independent manu- 
facturers. All of these suits are now 
cleared by the new agreement, and the 
receiving tube patents held by the De 
Forest Company are also made available to i 
the licensees. 

Meanwhile it is intimated from Wash- 
ington that the Government's suit against 
the Radio Corporation may be withdrawn 

RADIO SHOWS 
Kan sas City 
Los Angeles 

9th Annual Radio 
trical Exposition. 

Oct. 3-10 
Oct. 16-18 

and Elec- 
Special 

and building, cor, Fairfax 
Wiltshire 

Milwaukee Oct. 6-10 
National Assn. of Broadcasters 

Oct. 27. 28, 29 
To be held in Detroit, Mich. 

Chicago Jan. 18-24 
10th Annual Chicago Radio 
Show and Electrical Exposi- 

tion, Coliseum 

Chicago Show Postponed 
Announcement of the postponement of 

the 10th Annual Chicago Radio-Electrical 
Show until after the middle of January 
1932 has been made by G. Clayton Irwin, 
Jr., genera! manager. 

The change from October 19 of this year, 
was made at the request of leaders in the 
industry who were of the opinion that an 
exposition in this major market after the 
first of the year would do more to stimulate 

Irwin, "they also are desirous of making 
use of all of the merchandising tools at 
their command. Since the Chicago show is 
one of the important tools upon which 
they depend, we are very happy to change 
the date to a time that will be most bene- 
ficial to the industry." 

"Bushwhackers" 

is known that the Administration does not | 
desire to go into an election year with a 
case of this kind on hand, and every effort 
will undoubtedly made to effect a settle- 
ment. 

Largely dependent upon the outcome of 
the Government's case, was the $30,000,000 
triple-damage suit filed by the Grigsby- 
Grunow Company, makers of Majestic 
sets, but if the Department of Justice suit 
is dropped, it is believed this Grigsby- 
Grunow suit will be pressed independently 
to a court decision. 

Dd* *-vf ViO :i 

4 

sales nationally than if the show followed 
and the case settled out of court by the set- ' the New York affair so closely, 
ting up of a patent pool, either "open" or | "While industry leaders are enthusiastic I 
limited to present operating concerns. It I over prospects for business/' states Mr, i 

What's time among friends? Charles 
b'orrest (center)* managing director of 
rnternational Radio Company, Ltd.. 
Sydney, New South Wales, deliber- 
ately missed his boat—next sailing 
for Australia three weeks later—in 
order to further enjoy the pleasures 
of the northern Wisconsin "bush" with 
Tom White (left), sales manager for 
Jensen, and Norbert Beerend (right), 
high factotem with the United States 
Advertising Corporation, Toledo. 

New York Dealers Organize 
At last it appears that the dealers of 

Greater Manhattan are to have an houcst- 
to-goodness radio association. Two hun- 
dred retailers and all the representative 
jobbers of New York gathered at a lunch- 
eon at the Hotel Taft, Sept. 18, and most 
of them, before leaving, signed up. 

This rousing rally was addressed by 
0. H. Caldwell, editor of Radio Retailing, 
by Curtis Wessel. and by H, G. Erstrom. 
The latter is executive vice-president of 
the National Federation of Radio Asso- 
ciations. 

In a masterly climactic speech Erstrom 
outlined the necessity for local trade organi- 
zations, especially at this time, and the 
many vital things that such cooperative 
elTort could accomplish, 

Ren Gross, of Gross Brennan, represented 
the wholesalers, "We distributors," said 
Mr. Gross, "want you dealers to organize. 
We would like to see you have your own 
association and would lend to such an activ- 
ity financial and other support." 

It is hoped, eventually, to sign up every 
worthwhile dealer within the New York 
trading area and to parallel, in objectives, 
those of other successful associations. 

Newton R. Barrett is the managing direc- 
tor of this new association, to be known 
as the Radio Trade Organization. Head- 
quarters will be maintained at the Park 
Central Hotel. 
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Firing Line 

the News Bombardments New York, N. \, 

Dealers, Broadcasters, 
Boost Radio Week 

Although some cities have not yet re- 
ported, the results from Radio Week ex- 
ceeded expectations. Under the stimulation 
of the National Federation of Radio Asso- 
ciations, over 300 broadcasting stations 
mentioned this event in their announce- 
ments and 24 chain programs were dedi- 
cated to it. Two radio hook-ups carried 
special announcements in programs of 
unusual merit. Furthermore, requests for 
30,000 streamers and posters were received 
at the Chicago headquarters of this dealer- 
jobber organization, Wichita, Omaha, 
Denver, Los Angeles, Cleveland and Phila- 
delphia dealers, through cooperative effort, 
featured Radio Week with store displays, 
newspaper advertisements and "open 
house" receptions. Not less than 20 cities 
registered this annual event on the public 
mind and many report a distinct increase 
in sales as a result. 

President Hoover s 
Endorsement 

The following letter of endorsement was 
received by H. G. Erstrom, director of 
Radio Week, from President Hoover: 

"Within a decade, radio has become an 
important factor in all systems of sound 
communication. The result has been as 
far reaching as its life has been dramatic. 
As a medium for the universal expression 
and dissemination of ideas, it is an impor- 
tant factor. It is invaluable in the forma- 
tion of sound public opinion and tbe pro- 
motion of good citizenship. It is in fact 
an art and utility of indispensable worth 
in our national life, 

"National Radio Week, sponsored by the 
National Federation of Radio Associations 
and associated organizations, has come to 

be an important event both to the industry 
and to the public. 

"I shall appreciate it if you will extend 
my heartiest congratulations to those con- 
nected with its observance." 

Herbert Hoover. 

Undaunted! 

Thougrh paralyzed from the waist 
down, R. W. Hornung, Lyric dealer 
of Lavelle, Pa., has become a success- 
ful pilot. He recently flew his plane, 
which is equipped with special con- 
trols, from Shamokin to HarrisburK, 
Pa., in 35 minutes, to attend a dealer 
meeting there. 

G-E to Help Dealers 

Diversify Sales Effort 

Typical of the plan of the General 
Electric Supply Company to merchan- 
dise an entire line of home appliance and 
radio products through the electrical and 
radio retailer was a recent meeting at 
the Pennsylvania Hotel, New York. 
Similar affairs are being held through- 
out the country by this company's whole- 
sale representatives. 

Cinderella Dances Again 

16MM EXPOSITION 

AT THE VICTORIA 

First Gathering of Its Kind 

The home talkie manufacturers and film 
producers stood up and were counted for 
the first time last month. Although the 
first exposition under the auspices of the 
16MM Motion Picture Board of Trade 
naturally was a modest affair—this new 
industry is still in its infant stages—its 
exhibits were completely representative and 
its guests were there for serious business 
purposes. 

With a score of makers of 16mm appa- 
ratus preparing to invade the market this 
winter it was well that much of the work 
of the sessions had to do with the impor- 
tant matter of providing for a suitable 
Him supply mechanim. 

International Organized 

Just prior to the exposition there was 
organized the International 16MM Pic- 
tures, Inc. This concern proposes to estab- 
lish film libraries in various large centers, 
to provide for suitable film productions 
and to establish a plan so that dealers 
can rent films at reasonable rates. Rudolf 
Mayer, brother of Louis B. Mayer of 
Metro-Goldwyn-Mayer, will head this much 
needed enterprise. 

Already this concern has obtained the 
material cooperation and endorsement of 
many of the home talking device manu- 
facturers, who would share in the rental 
profits from these 150 proposed libraries 
as well as would the retailer of projectors. 

Among the exhibits at the Victoria were: 
Sparton-Visionola, Sprague-Visivox, Talk- 
iola, Pacent, Rex, Peko, and Home-Film. 

There are now more than 100 industrial 
enterprises in the United States interested 
in the 16mm industry. Silent and talkie 
motion pictures are offered the Ibmni field 
by such producers as Paramount, Universal, 
Pathe, Fitzpatrick and Columbia. 

Though the age of fairy godmothers has past, the ability of Cinderella to 
eiiterfain has again been demonstrated. Dainty Rena Buchanan, taking the 
part of she of the tiny tinkling feet, drew hundreds to the booth of Black and 
Decker, at the American Fair, Atlantic City, recently. Incidentally Miss 
Buchanan is the daughter of G. M. Buchanan, exhibit manager for this wash- 
ing machine manufacturer. 

Federated''s Strong Position 
Because of the present tumultuous 

times the question has arisen, "What is 
the present status of NFRA?" 

Pointing to its recent successful spon- 
sorship of Radio Week and to the many 
constructive policies which its local 
dealer association affiliates recently have 
instituted, James Aitken, president of 
the National Federation of Radio Asso- 
ciations, replies: 

"Federated is in a strong position and 
is waging its fight for 'a square deal for 
the square dealer' more aggressively than 
ever. It will hold its annual national 
convention in February as heretofore. 
At that time the treasurer's report will 
reveal a balanced budget, with ample 
margin to carry forward our plans for 
many new activities during 1932." 
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BROADCASTERS 

ARE BATTLING 

Not a little concern is felt over cer- 
taitt battles now goinfj on bcliinti the 
scenes in broadcasting. The actual and 
proposed acquisition of more stations by 
the chains, the sparring between the 
rival networks for commanding positions 
and the efforts of more newspapers to 
get into radio arc among the important 
developments. 

Having acquired four stations on the 
West Coast recently at a more or less 
forced sale (KJR, KG A, KEX and 
KYA), NBC shortly thereafter pur- 
chased half interest in Station WMAQ, 
of the Chicago Daily News. The chain 
takes over the station on Nov. 1, at a 
price reputed to exceed |500,000. 

Now Station WMAQ is a primary out- 
let of the Columbia Broadcasting System 
in Chicago, and that network, having lost 
WMAQ to its rival, finds itself left with 
only one other Chicago outlet—-Station 
WBBM, which its owns but which has 
only four-sevenths time on its clear 
channel. 

On the heels of the WMAQ deal, 
word went out that Station WGN, of 
the Chicago Tribune, may shortly sever 
its chain connection with the N.B.C 
Thereupon various nunors were rife that 
Columbia might make some connection 
with that station. Certain it is that 
Columbia must find some additional out- 
let or outlets in Chicago. 

In Washington, Columbia's expansion 
plans propose the placing of a "booster" 
station on the clear channel of its New 
York key station WABC, and the sever- 
ance of its present affiliation with 
WMAL, in order to give more chain 
programs to the nation's capital. This 
radical step has disturbed some broad- 
casters considerably, indicating that the 
chains may some day synchronize full 
networks of booster stations to a single 
wave length and thus divorce them- 
selves from independent local stations. 

Meanwhile, N.B.C. officials have been 
in heavy conferences for several week: 
on other of their own expansion plans. 
Having taken over the management of 
all the General Electric stations, includ- 
ing recently WGY, Schenectady, the 
N.B.C. very likely will shortly take over 
the three Wcstinghouse broadcasting 
units, namely, WRZ-WBZA. Boston: 
KDKA, Pittsburgh, and KYW, Chicago. 
If this is consummated, the N.B.C. will 
own or control about a dozen outlets, most 
of tlicin on clear channels. 

Pilot Radio Tube Builds 

National Distribution 

Appointments just announced by the 
Pilot Radio & Tube Corp., Lawrence. 
Mass., give it new distributors at stra- 
tegic points. Wede! & Co. has taken on 
exclusively the entire line for the North- 
west territory. Wedel's Portland Office 
will cover Oregon and its Seattle office 
will handle Washington. 

For the inter-mountain territory, the 
Felt Radio Company, Salt Lake City, has 
been appointed. 

R. J, Loock & Co., Baltimore, ha? 
been named set distributor for Mary- 
land. Massachusetts, west of Worces- 

ter, will be covered by the Whittemore 
Bros, of Worcester, John B. Varick & 
Co., Manchester, N. EL, will have ex- 
clusive distribution in New Hampshire 
and Vermont. 

New York City, Chicago and San 
Francisco areas will continue to be 
served by Pilot's branch offices. 

Among Those W ho Took a 
Spotlight How Last Month 

Carleton Dyer 
M cm a gin y director 
of Philco's London 
branch. For the 
past three pears, 
tcc omit executive 
with MTWin, Wasey 
d- Co. 

(right) 

m 

Gere Burns 
hi his position as 
a ss is i a u i ft € n era I 
manager of sales 
of R plrmtid. Get''- 
/> urns will be close I p 
associated icith Tld. 
McCarthg, whom he 
worked with when 
at GriffSbp-Gmnove-. 

Fran K 
R El CU M ANN 

Pioneer among speaker producers. 
Has joined hands 
with E. R. Potter 
in the formation of 
Oxford Products 
Co., subsidiary of 
Potter Co.. Chicago. 

Robert C. Elweli 
With Arcturus to 
operate through 
Midwest territorg. 
Formerly sales jtr'o- 
motion manager for 
jobbers in south 
and michr^st. 

(left) 

Sam MacDonai.ii 
Will have heath 
quarters in Wash- 
ington, acting as 
sales manager of 
the District of Co- 
lumbia and Vir- 
ginia for Colin h. 
Kennedy Corp. 

Royal Smit 11 
A valiant banner 
carrier for Ken- 
Rad in the state of 

Texas. 
(left) 

Oxford to Make Speakers 

The fore part of September witnessed 
the formation of the Oxford Products 
Company, Inc., as a snbsidiary of the 
Potter Company, North Chicago, Illinois. 
Imperial, Inc., Chicago, lias been absorbed 
in this consolidation. This combination 
links two of the oldest members of the 
radio fraternity, E. R. Potter and Frank 
Reichmaim, The latter is one of the pion- 
eers among speaker producers. 

Oxford will concentrate on the manufac- 
ture of speakers. Its plant, with a capacity 
of 5,1)00 reproducers per day, also will be 
located at North Chicago. 

The Season Opens 

(Continued from Page 35) 

market, according to gossip at the show. 
Technically, little has happened since Chi- 
cago. Perhaps for this reason, manufac- 
turers searching for sometliing new have 
rediscovered short-waves. Short-wave con- 
verters were everywhere, several manu- 
facturers including these devices in stock 
long-wave models, and others supplying 
the devices separately. With so many 
manufacturers concentrating on it, short 
waves will undoubtedly result in much 
extra business this winter. 

That newcomer, home talkies, attracted 
large gatherings. Six concerns staged ex- 
hibits. This was supplemented by a spe- 
cial showing of projectors at the Hotel 
V ictoria—reported elsewhere. 

Television, as usual, was publicised by 
the Show press agents and given liberal 
space in the daily press. As an attraction 
it was easily a winner. Several kits and 
three complete jobs were exhibited. The 
"big noise" in television was in the shape 
of a gigantic (for television) screen— 
10x10 ft.—suspended at one end of the 
main auditorium. Reproductions of tele- 
vision artists, made in a special studio in 
the basement of the Garden, came through 
with somewhat indifferent success. Tech- 
nical difficulties, and the fact that the Gar- 
den was fully illuminated, were held re- 
sponsible. 

Television receivers exhibited indicate 
that little real progress has been made 
since the exhibition at Chicago. Mechani- 
cal scanning discs are still in general use. 
One manufacturer has equipped his scan- 
ning disc apertures with magnifying lenses. 
This makes it possible to use a translucent 
screen about six inches square connecting 
with the receiver, instead of a large single 
magnifying lens. The advantage in this 
procedure is that the image can be seen 
over a much wider angle than heretofore- 

One of the cleverest attraction "stunts" 
was direct reception of European broad- 
casts. Show-goers were provided with 
headsets for this purpose. A large map 
indicated, by signal lamps, the station be- 
ing brought in. 

Although this year, as far as the senti- 
ment of the show management was con- 
cerned, electrical appliances were given 
equal representation with radio products, 
the latter dominated. Primarily, it wa-. 
radio that the public wanted to see. The 
electrical industry was well represented, 
especially by the refrigerator manufac- 
turers and Its exhibits well patronized. 
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Ml 

A 

SUPERIOR IN EFFICIENCY 

SUPERIOR IN CAPACITY 

SUPERIOR IN DESIGN 

SUPERIOR IN VALUE 

NO RISKS 

NO SERVICING— 

NO DULL SEASONS 

With Dl' ETTE products you make money, while 
finding prospects for other merchandise. 

DUETTE QUICK DRY CLEANING FLUID is 
all CASH business, which is continuous and ever 
growing. It is to the Radio retailer what the Rec- 
ord business used to he to the Talking Machine 
dealer in the good old days. 

When you sell a DUETTE, you are helping 
your customer to SAVE MONEY. Dry cleaning 
bills are a serious item in many a home. With the 
DUETTE HOME DRY CLEANER a garment can 
be thoroughly dry cleaned—IN FIVE MINUTES 

FOR AS LITTLE AS FIFTEEN CENTS 
DUETTE FLUID 

IS NON- EXPLOSIVE 
PERFECTLY SAFE 
IT CLEANS IN 5 

AND DRYS IN 15 MINUTES 

DUETTE PRODUCTS 

will bring every dealer 

MORE BUSINESS AND 

MORE PROFITS 

DUETTE 

CASH 

LINE 

D 
DPY 

SAFE 
easy 

ouUlW 
Sssss. 

m BUSKOP*? 

WITH EVER 

INCREASING 

REPEAT 

BUSINESS 

DUETTE MACHINE 
$7.50 

DUETTE FLUID 
Per Gallon $1.95 

DUETTE Is an Easy and Fast Seller 

The fact that the prominent houses mentioned 
below and SCORES of other pre-eminent stores 
throughout the country are daily using, selling and 
re-ordering DUETTE products proves their superior 
saleahilily and quality. 
MARSHALL FIELD 
JOHN WANAMAKER 
B. ALTMAN 
LORD & TAYLOR 
FRANKLIN SIMON 
L. BAMBERGER & CO. 
ABRAHAM & STRAUS 
LOESERS 
BLOOMING DALE BROS. 
STERN BROS. 
McCREERY 
RUSSEKS 

GIMBEL BROS. 
FILENES 
JORDAN MARSH 
KAUFMANNS 
LEWIS & CONGEE 
HAMMACHER, SCHLEMMER 
WEED & CO. 
THE FAIR 
L. S. AYERS 
EASTERN HARDWARE CO. 
STEWART & CO. 
GRIFFITH VICTOR DTST. CO. 

It Will Pay You 

To Fill Out And Mail This Coupon 

IM M E D IA T E L Y 

Sfitrl me full particulars about DUETTE PKODUUTS ami your selling 
plans for [1 Dealers I ] Distributors 

City State. 

Mail this to 
SCIIREYEK, HAMILTON COMPANY 

SALES DIVISION. RUSKO PRODUCTS €0, 
'i'Zl FOURTH AVENUE, NEW YORK CITY 

Phone AUgonquin 4-3553 

www.americanradiohistory.com



70 Radio Retailing, A McGraw-Hill Piihlication 

AMERICAN BOSCH 

siiii 

BADIO 

■Mi 

/marvelous 

NEW 

SUPER 

HETERODYNE 

V 
■ ■ / COMPLETE 

V-r # WITH TUBES 

O i ; I =(:« X M^ M d 'M7MZ: t*xa I 'J 4 4 ri 4RVi H : ■ i>J -■] ^ 

TilH one out.standinf;, popular radio of the 
season—the superb American Bosch Super- 

heterodyne, designed and built to American Bosch 
standards and sold at the amazing price of $67.50 
complete with tubes! 

This is the newest thing in a super-heterodyne 
— and it includes features found in no other set. It 
has a perfect tone control, permitting a brilliant or 
mellow reception — single station selector—Linc- 

O-Lite tunings—It is thoroughly selective and un- 
usually sensitive. A perfect super-heterodyne re- 
ceiver in a walnut veneered cabinet 39 1,16 inches 
high—all for the low price of $67.50 complete with 
tubes. It's your 1931 leader. 

Write at once to the factory or the nearest 
branch for complete details on the American Bosch 
Radio Line. 

UNITED AMERICAN BOSCH CORPORATION 
SPRINGFIELD, MASS. Branches; NEW YORK CHICAGO DETROIT SAN FRANCISCO 

American Bosch Radio is licensed under patents and applications of K. C. A. VVeslerit prices slightly higher. 
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ft ARK-TIME 

S 

II I I 

% 

it 

i 

'vS.' 
r»fMnn 

tmbook 

The Mark- 
T i in e Switch 
will help you sell 
more new sets and 
move more trade-ins 
off your floor. Home 
and store demonstralions 
will be easier and result in 
more profitable sales if you oper- 
ate with Mark-Time under the 
Prospectors' Plan. 

■ 

—turn over your 

inventory faster 

In these days of decreased profit p'er unit sale, in- 
creased resistance and consequently fewer sales, 

there is only one way to show a profit. Make more 
sales. More sales per day. At reduced selling costs. 

That's what the Mark-Time Switch will enable you 
to do. You will make money selling the Mark-Time 
Switch itself. But more important than that, you 

will be able to make more sales and greater profit 
from your major lines. How? The Mark-Time 

Prospectors' Guide Book tells the whole story. 
Write for your copy today. 

M. H. RHODES, INC., 
Originators of the Mark-Time Switch^ 
1009A American-Industrial Building, Hartford, Conn. 

Yes, I'd like to make more sales. Send me complete details of 
the Prospectors' Plan for speeding up my turnover. 
NAME ... 
STREET. 
CITY. 
PREFERRED JOBBER 
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and discover one of the big reasons 

for G-E 5 tone superiority 

■ 

a 
,:.W 

f BMP ■ir 

KM ■ 

11 

> X 

I ■ 

'EHS 

THE NEW G-E 

TONE EQUALIZER 

•3 /it, '-l* 

GENERAL ELECTRIC 
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NEW TONE EQUALIZER 

EXCLUSIVE V/1TH G-E 

ADDS VASTLY TO RADIO TONE 

 m  MM'; 

Hrre is one of the most significant radio 

developments of the year. It's a development 

which you can point out to your customers 

as an exclusive G-E feature. It's a concrete 

selling advantage possessed by no other radio! 

For G-E engineers have now perfected the 

"Tone Equalizer". This vitally important 

device completely wipes out "box resonance" 

and its resulting tone distortion . . . which is 

something never before offered in any set regard- 

less of the cost or design of the chassis. 

Your radio buyers will quickly recognize 

the Tone Equalizer as something they've 

always wanted. It's a marvelous sales point. 

It is an exclusive G-E feature—something that 

only the G-E dealers can offer their custom- 

ers. And it is only one of the outstanding sell- 

ing features of the G-E Popular Console. 

Added to G-E's now famous "believe your 

own ears" sales story, this new development 

brings G-E dealers a still more powerful sell- 

ing advantage. And there never was a time — 

never—when selling advantages counted for 

more than they do to-day. Get in touch with 

your nearest G-E Radio distributor — now! 

e ' ' 

m 

A" 

G-E Popular Console 

A nine-tube superheterodyne with 2 Pentode 
output tubes. Automatic volume control and 
Tone Equalizer. Superb cabinet of brown wal- 

nut, with rich-grained butt walnut overlays. 
Price, complete with tubes, $124.75. 

RADIO full range performance 
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mgsrnrnm 

12 

m 

No. 71 f —-Tki.ar.at:m. I11uminftte& dial irith rheostat control for hripht or ilhu. 
Kon-tainishinff tuctol case. I'.tfctr ic alar in. He tail price, S9.95. 

No, R-300—Lota!-. Mohopovy case. WcstininsPr (himrs. Retail. $29.75. 
No. R-50Q—I.ova i.. S'inie pattrrn Hour a mi luitf-hour ^tr ike. lUlail, $22.75. 

THESE SIX WAYS OF SAYING MERRY CHRISTMAS 
// 

ARE PRICED TO MAKE SALES FOR YOU 

^ u# 

W ft 

y.rt 

No. 694—RuLLriNCii. Mahoganv. (floss 
poti'Is. 10 V*" hi oh, Ih tall price, $ i 9.7 5. 

l .Ci—— ■ 

Tklechron self-starting clocks will be 
even more popular — and profitable — this 
Christmas than ever before — particularly 
the six models illustrated here. All six will 
be featured in full-page color advertising 
during the next three months—with special 
emphasis on Telalarm and Loyal. 

Because of the excellent service given 
by lighting companies, current interrup- 
tions are rare today. Tclechron self-start- 
ing clocks give satisfactory service under 
all normal conditions. For remote locali- 
ties where interruptions may possibly 
occur, there are various models of Tele- 
chron clocks which will run right through 
such interruptions. For full information, 
address Warren Tclechron Company, 310 
Main Street, Ashland, Mass. 
The Revere Clock Compani/, of f 'incimirtfi, Ohio, nioiiif- 
f act ores strike (ivd chime rl-icks irith Tclechron 

motors, priced from ¥^2.7.5 to SU5(>. 

Ul 

it eg, U. S. Tat. Off, by Warren Tekahrou (' 

^ .V 
■ 

T: ■■'A- 
■mi: 

mmSm 

r-yf~ 

( 

r 

ID 

V .Mr 

No. 327—Salisfvtry. Mtrhognu!/ case, 
high, lUtail price, $9.75. 

No. 454—llosTirpft, Mouhh'l nmc. Choice of seven colors. 
Retail price, S9.73. 

ri.YMOFTH, Mnhogang case. Louis XVI de- 
sign. Westminster chimes. Retail price, $l(fl. 
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GraybaR 

S'll 

I Mok 
for the shivhl 

of tfiiuttly 

jL/ie peak of radio 

development! 

r 

•iii 

The Graybar lOQi 

The new Graybar "100" radio has been described as the highest 

development of the radio art. And no wonder! Pentode tubes 
...the famous Super-Heterodyne Circuit with its remarkable 

sensitivity and selectivity . .. beautiful walnut cabinet. And 
that's not all! There's a band pass tone control and a resonant 

absorber to make reproduction even more perfect. And the 
new automatic volume control to stabilize volume irrespec- 

tive of changes in signal strength ... And price? Only $178,00 

complete with Radiotrons... .One thing more. Behind this qual- 
ity radio stands the backing of Craybar's own reptitation for 

quality in everything electrical — a reputation that goes back 
62 years . . . Investigate; todav. For details write the Graybar 

Electric Gompany. 
Gravbar Buildins 
New York, K. V. 

1 rH:K« l!N 7tt I'KI MtlCAIL CITIES- KXECUTIVE OFFICES: CKAVUAtt h Tl I I.H I XC, XEtV YOU K, N. 
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this important 

help in^cinching 

the sale / 

Every argument helps to put the '"soid" 

ticket on the receiver. 

Centralab's prestige is sure to appeal to the 

prospect—but still better is the "demonstra- 

tion" that enables you to "step up" the 

volume noiselessly, smoothly, without a 

suggestion of sputter or crackle. 

Good sets are 

CENTRALAB 

equipped for super- 

lative performance. 

You'll find it easier to 

sell a receiver that is. 

fRL 
CENTRAL RADIO LABORATOEUE £ 

If 

s^S 

MAIL COUPON NOW 

CENTRAL RADIO LABORATORIES 
920 Kccfe Ave., Milwaukee, Wis. 
Enclosed find 25c. for which send me your new VOLUME 
CONTROL GUIDE. 

Name       

Address 

City State 

• - 

Complete data on the construction 

and repair of modern radio sets 

THESE three books cover the entire field of building, repairing 
and "trouble-shooting" on modern broadcasting receiving sets. 

The Library has been brought right-up-to-the-minute in every 
respect, and is based on the latest 1931 developments in the 
design and manufacture of equipment. The recent interest in 
television and short-wave reception is rcffectcd in sections dealing 
with the construction of these types of receivers. 

Radio Construction 

Library 
{1931 Edition} 

Including Short-Wave Receivers and Television 
Three volumes, 993 pages, 6x9, 561 illustrations 

By JAMES A. MOVER and JOHN F. WOSTREL 
Mass a elm set Is Department of Education 

THESE three books embody not 
only a thorougb home-study 
course but a ready means of 

reference for the experienced radio- trician. Step-by-step information ib 
given on wiring, "Lrouble-shooting." installation and servicing to get the 
best tone quality, distance and 
selectivity in broadcast reception In 
all types of sets. 

Practical data is given on radio 
equipment such as antenna systems, 
battery eliminators, loud speakers, 
chargers, vacuum lubes, etc., etc. 

A section is devoted to the identi- 
fication of common faults in re- 
ceivers and methods of making 
workmanlike repairs. 

The three books are profusely 
illustrated with understandable 
diagrams of hookups, connections, 
loud speaker unite, installation work and antenna erection—as well as numerous photographs, tables and 
charts which clarify the text. 

CONTENTS 
V 

VOLUME I.—Practical Radio; 
This volume presents the funda- mental principles of radio so 
clearly and simply, that anyone 
of average training will be able 
to read, understand and apply them. In one chapter alone, ii 
gives actual working drawings 
and lists of materials necessary 
for the construction of seven 
typical sets. 
VOLUME II.—Practical Radio 

Construction and Repair: 
All of the elementary principles 
of radio construction and repair 
are given full consideration. An explanation of the necessary 
steps together with a description 
of the accepted practices, for repair and construction of 
radio sets are covered, 
VOLUME III.—Radio Receiving Tubes: 
In this volume the essential 
principles underlying the opera- lion of vacuum tubes are ex- 
plained in as non-technical a manner as is consistent with 
accuracy. It gives the con- struction, action, reactivation, 
testing and use of vacuum 
tubes and applications for dis- 
tant control of industrial proc- esses and precision measure- ments. 

See this Library 
for 10 Days Free! 

No Money Down—Small 
Monthly Payments 

it is your privilege to examine this 
Library for 10 days without cost. If the books prove satisfactory, send an initial payment of only $1.50 and $2.00 a month until $7.50 has been paid. Otherwise return the books. 

f Mc GRAW- Hi mm 
FREE EXAMINATION COUPON! 

McGraw-Hill Book Co., Inc., 370 Seventh Avenue, New York. 
Gentlemen:—Send me the RADIO CONSTRUCTION LIBRARY, 
all charges prepaid, for 10 days' Free Examination, If satisfactory 
1 will send SI.50 in ten days and S3.00 a month until $7.50 has been paid. If not wanted I will return the books at your expense. 
Name    
Home Address . . . . 
City and State  
Name of Company 
Occupation  R.R. 10-31 

To insure prompt shipment, write plainly and fill in all lines. 
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STARTLING NEWS 

for RADIO DEALERS 

The entire history of nulio eontains no develop- 

ment more sensational than the L. Talro 32 Volt 

Superheterodyne. The L. Tatro has been accord- 

ed a consumer acceptance that is unparalleled in 

scope. 

Without exaggeration — let us say that the 

L. Tatro 32 Volt Superheterodyne brings you the 

biggest opportunity in the industry today. 

NEW LOW LIST PRICES 
Now all farm light plant owners can 
obtain modern radio reception — the 
L. Tatro 32 Volt Superheterodyne is 
light socket operated — eliminates "A" 
batteries — no more costly replace- 
ments of "B" batteries every few 
months — economical operation, uses 
less than 33 watts — marvelous lone — 
beautiful cabinet — every modern 
radio circuit and tube feature. 

>7S 32 

VOLT 

SUPERHETERODYNE 

A VIRGIN FIELD TO 

■ ■ Farm light plant owners have long wanted just 
F™ j | such a radio as the L. Tatro — they welcome 

the opportunity to utilize the facilities of their 
light plant to bring them modern radio reception. Never 
before have they been aide to obtain it. 

The L. Tatro is the original light socket operated radio — 
It is the pioneer in the field and has won national recognition. 

BIG NATIONAL ADVERTISING PROGRAM 

Leading National and State Farm Papers will carry a large, regular campaign of L. 
Tatro advertisements. The total circulation of all pub) ieations is more than 10.000,000 
— Your territory will be completely covered. 

This great campaign will make sales for you — take advantage of it. 

WRITE OR WIRE 

For complete details of the L. Tatro unusual dealers sales plan — It presents 
a real opportunity. 

* .;. DECORAH, IOWA L. TATRO PRODUCTS CORP. 
IWPT. RR 

www.americanradiohistory.com
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Hrre is the Remote 
Control—the only 
part of the Uni- 
fersal you see in 
the car. Right at 
the finger tips for 
convenient tuning. 
No back-lash and 
cannot detune on 
rough roads. In- 
cluded with all 
UnwerSiils of NO 
extra charge. A 
big selling feature! 

Distributors! 

D 0 3.1 0 r S ! Here is a 

Money - Making Opportunity 

franchises granted those who can qualify to 
work with aggressive sales policy that means 
permanent business. Open territory is going 
fast. Write, wire or come to Chicago at 
once, to investigate livest item in radio field. 

tmversal DeLuxe. tubes with Pen to. i- 
lealure; Automatic Volume Control; tte- 
mote Control; Super-Dynamic speaker 
complete with latest type tubes and ALL 
accessories     Si (,9.50 

Universal 
EXCEPT Stuiulard, i TUBES . . 

ions $59.50- 

NOW—Distant Stations with 

BEAUTIFUL TONE QUALITY 

UNIVERSAL introduces a new brand of radio reception to automobile 
drivers. NOW—everyone can "Drive to Music" and be satisfied, yes, 
delighted by getting reception equal to home reception. Instead of 
being an adapted home radio, Universal is engineered to the exacting 
requirements of an automobile. Dealers and distributors have been quick 
to recognize this fact. Here is a set that sells easily—at the right price— 
and gives the satisfaction that means repeat business. Compare specifi- 
cations! Performance! Price! Then you'll choose UNIVERSAL! 

UNIVERSAL AUTO RADIO CORP. 
1221 S, Michigan Ave. Chicago 

□kji 
jMi'lJ'"] 

© 

^iiiBiiiiiiiiiiiiiiiiiiiiiiiiniiiitiiiiiiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiJiiliiiiniiiiiiiJiiiiiiiiiiiiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiir     

10 

T 
/Jd/i/stame 
i Sliding 
iCiips 

i_-/ Good 

SERVICE JOB 

EASILY DONE 

in Maif die Time. 

RUVOLT RESISTORS load in 
service work because ilicy save 
time, expense, labor and they 

cost less. 

The exclusive Truvoll Sliding Ad- 
justable Clips are quie.kly set tor 
exael voltages required. The unique 
open-air winding insures superior 
eooliiifr and more stable perforin- 
anee. 
Use Tit UVOLT Adjustables 
and you need fewer resis- 
tor sizes, less investment 
in stock, fewer parts in the 
serviee kit and you give 
prompter serviee to your 
customers. a ■v 

Mail Coupon for 
TRUVOLT 

Catalog. j 

* d A 

175 "Var IcK. St., New Tfoi-h., W.V. 
E1ECTRAD 

✓ . A>V 
- A. c 2 
/ V ^ 

* NV" ^ 
^ N- ^ y A 

FINK'S 

IMPERIAL 

RADIOS 
^ _ 4-tube 
$0 A.95 Var. Mu and 

Pentode 
^ _ 5-tube 
$Ttt-95Var. Mu and 

lieuiti Pentode 
. . a V-tube 
$ilQ-95 Var. Mu and 

' He,iml Pentode 

Superheterodyne 
ALL ELECTRIC, BATTERY 

or AUTOMOBILE 

7-tube 
Console 

9-tube 
Console 

*59 

*84 

All prices are compiete with 
Dynamic Speakers and tubes. 
Here's a line of which you 
can be proud, one that will 
meet competition and make 
you a red profit. Literature on 
request. 

Fink industries 
706 SHERIDAN STREET, LANSING, MICHIGAN 

jflllllllllllllllltlllllllllllfBIIHMIHPIIIIHIM IIIIIHIII lilllMIII] IIIIIIIIIH1111111111 llllllllf IIIIIIIMIIIIIHIIU MilMinil UiilililHi ininliU 11 mnn .i|||nmil<llllllllllfllll<IIMUIMmiUtt1lllllllilJlllllllltllMIIIIIIUIIIIIIIIIIfllllllllMlillllllllir((lillllllllltllllllllMMIIIIIIilllllllllllllii|t| 
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WEBSTER ELECTRIC CO. 

Wherever 

Sound Must 

Fill Great 

Places Like These Need 

Modern Sound Distribution 

Systems 

faces 

Electric 
W 'Power Jmpiifiers 

IS, - 

PUBLIC BUILDINGS SCHOOLS AND COLLEG SWIMMING POOLS 

ill 

STADIUMS AND ARENAS APARTMENTS ANtTHOTELS PARKS AND AMU5EM ENT C 

r 
'3S - - - ,■,, ^ ■    . M ■U--Ssmsm i. 

■ff i'iffisc! All •Ml 
ESQ 
^ L £"S \ f \ , 

i: 

, MBMB 
iilllll 

COUNTRY AND OTHER CLUBS 

SOUND DISTRIBUTION SYSTEMS—their sales, installation 

and servicing — offer a rich field for men or organizations with 
sales ability and engineering facilities. 

These systems require amplifiers . . . Webster Amplifiers, the 
product of an institution specializing in the manufacture of delicate 
and precise electrical apparatus for nearly a quarter of a century. 
They are the product which provide an opportunity to enter 
the Sound Distribution field for well established organizations. 
Our complete line includes models ranging from small, base 
type amplifiers for portable or home use to "Rack and Panel" 

types for the largest permanent installations. We solicit inquiries. 

e- 

:: 
dt; MitBEitfC 

TU!:: aa 

Webster Electric ConxpaiMj 
ESTABLISHED IPOS 

Raciive Wiscorvsiix 

Webster Transformers .... Webster Electric Pick-ups .... Webster Power Amplifiers 
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"Kester^KesteV' 

who's got the 

Kester? 

gnangg 

EiaaaBagag 
cQoptft-a hardware 

m JONKS tr JOHiS HARDWARE CD HAH HOME ■ L *    
•3WaBl CO. I MOHAROWABB^ rm 91 

m 

Here's the Complete 
Kester Line 

Kester AciJ-Core Solder—for 
general home repair use. 
Small Metal Mender Pack- 
age, 1, 5 or 20 lb. spools. 
Kester Rosin-Core Solder— 
used principally for elec- 
trical and radio work. 
Small Radio Solder Pack- 
age, I, 5 or 20 lb. spools, 
and 5 lb- boxes of 18-inch 
sticks. A/so Kester Paste- 
Core Solder, Body Solder, 
Bar Solder and Solid-Wire 
Solder for home and in- 
dustrial uses. 

The big boy in this picture is 
supposed to be The Composite 
Solder Consumer. He used to 
be small and relatively unirm 
portant to you. Now he's a big 
fella, representing almost every 
man, most women, and a lot of 
youngsters in your neighbor' 
hood , . . and he means big, 
steady profits for you. 

He's learned from Kester 
that soldering is simple. He 
knows that Kester carries its 
own flux, leaving nothing for 
him to do but apply heat. He 
knows he can get perfect re- 
sults the very first time. And 
he knows that by doing his 
own soldering he can save a 
lot of money on repair bills. 

So... he's out to buy solder. 
But remember this . . , it's 
Kester Solder , that he wants 
. . . the solder that's easy to 
use , . , the solder he reads 
about in almost every mag- 
azine he picks up. Stock Kester 
Metal Mender and Kester 
Radio Solder both . . . some of 
the larger Kester Spools, too, 
for the regular solder users. 
Order from your jobber now,' 

Kester Solder Company, 4^62 
Wright wood Avenue, Chicago, 
Illinois. Incorporated 1899. 

KESTER 
artUX-COItu 

Radio Cabinets 
Xo. 15—Fits ail High- boys—both consoles ami combinations. Jf> (16.75 
Colorado and West.) No. 12—Fits all Low- 
boys and console models not over 12 inches high. S I ($4.50 Colorado and West.) No. 11—Fits all very small Midget sets of 4 
ttibes or less. $1.25 <$1.60 Colorado and West.) No. 10—Fits all Junior Table models of from 5 to 9 tubes. $2 ($2.50 Colorado and West.) 
Washing Machines 
No. 18—Fits ail round or SQiiare tub washers; either wringer or spinner models S.'l ($3.50 Colorado and West.) All covers shipped par- cels post C.O.IX, postage paid. On open account if you have account with us. 

WEATHER-PROOF 
PADDED COVERS 

—for ALL Radios and 
Washing Machines 

Universal Covers are made to fit ALL 
radios, from the smallest midget set 
to the tallest highboy—and ALL wash- 
ing machines; round or square tub 
types, either wringer or spinner 
models. Perfect protection against 
damage in delivery. Made of strong, 
weather-proof brown drill, padded 
with thick layer of high grade com- 
fort cotton—guaranteed not to sep- 
arate unless actually torn. Adjustable 
heavy webbing tightly straps cover 
around cabinet or washer. 

MAISH BEDDING CO. 
1501 Freeman Ave., Cincinnati, O. 

--.iimmiiiimMiumimimiiimiiiiimnitiiimnmiimmimmiiiiiimi'MmiiiiiiiiiimmniiiiimmniiuiiiiiiumuiiimiMmMiiiumr; 
miiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiiiiiimiiiiiiitiiiiiiiiiiiiiiiiiiiiiiiiiiiiitmiiiiiiniiiiiiiiiiiiiiiiiiiiitmiiiiiiiiumiiiiiiiiiinMiiiiiiiuiiiiimiu 

Model "BB* 
List Price 

00 
25 

THE ATVF HEAVY DUTY 
MODEL"BB" 
The Talk of the 
Radio Industry! 

The masterpiece in microphone 
construction. Hairline precision. 
Nearly twice as heavy as any other 
microphone of its size. Extra Heavy 
24 Kt. Pure Gold Spot Centers. 
Duralumin diaphragms. Three de- 
grees of sensitivity. Fully guar- 
anteed. 

1 UNIVERSAL MICROPHONE CO., Ltd. f 
1163 Hyde Park Blvd., Inglewood, Calif., U. S, A. | 

^miro     
    nut       

A 
£ 

Arid-Cure I'aste-Core llosijui-Core 

TO 

Westinghouse 

Dealers and Distributors 

Designed especially for "Westinghouse 
Midgets (WR-I0 and WR-14), this 
exquisite and inexpensive Adler-Royal 

| Cabinet is taking the trade by storm. 
Already many of the foremost West- 

i inghouse distributors have placed their 
orders. Have you? Send for prices 
and full details today! 

I ABLER MANUFA'CTURINC CO.. Incorporated, LOUISVILLE 

ADLLRROmL 

CABINETS 

jinuimiiiiiimimiiimiiMHiiiiiiuiiuuimuiiiiiiimJiiiiiimniiiimuiimiiiiimiiimiiiiiiuimimiiiimiiiimmiimimmiiimimm.- 
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aRew! I^ew! ^Rew! 

JUST INTRODUCED AT THE NEW YORK SHOW, SEPT. 21ST 

7-tube 

SUPER-HETERODYNE 

w piTun 

MADE BY ZENITH RADIO CORPORATION 

WITH FOUR-GANG CONDENSER 

Tofte-Shading Control . . , Even Volume 
Control . . . High Safety Factor Power 
Transformer . . . Full Illuminated Drum 
Dial . . , Kilocycle Calibration . . . 

Smooth Vernier Tuning Control . . , Easy 
"slip-on" Control Knobs . . . Sturdy Plated 
Chassis, thoroughly shielded , . . Pen- 
tode . . . Full range Dynamic Speaker . . . 

*49 
95 ^995 t 

79 

95 

Here they are.,. with a new type, new construction, new idea Super-heterodyne with FOUR-gang Condensers (no 
"cross-talk", no "riding in"), and Zenith-built chassis, and Zenith-built REAL furniture... ac prices competition 
CANNOT meet. Biggest value "scoop" in radio history. Your Zenith Distributor is ready to ship TODAY! 
Get in touch with him NOW! Made by the makers of Zenith receiver; . . 

$r3<) to $2go 

MODEL WH 
Lowboy 

^69.95 Complete 
with Zenith 
Quality Tubes. 

MODEL LH 
Table Model 

$49.95 Complete 
with Zenith Quality Tubes 

Pncts slightly higher Far Western United States and Canada. 

MODEL MH 
Highboy 

$79.95 Complete 
with Zenith 
Quality Tubes. 

ZENITH RADIO REET, CHICAGO, ILL. 
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£uiiiii|iii*iuiiiiiiiin«iiiiiiimiiiiiiiii;uitiiiiiiiwiiiiiiiiiiiiiiiiiiituiiiiiiiiii:                         lit 

□ 

RADIO 

INC IN THE DOUARf 

The present demand for Replacement Tubes furnishes opportunity for "Bring- 
ing In The Dollars,'7 and this demand can he materially increased by the 

employment of modern merchandising methods. There are two things highly 
essential in securing more than your share of lite business and the dollars. 

(1 ) A DayraD Direct Keatling Tube Tester 

(2) The DayraD Business-Getting Plan 

Send for details of both today. No cost or obligation is involved. Get started 

on a proven merchandising plan. 

The lilM Products CoMpANy 

5th & Norwood Dept. R Davlon, Ohio 

r!|ll||||tUIIIIIIMIIIIRinillllllltiMlllllll|ltl|IIIHItlllllll<lllllllllltlllllHltllllinill(llllllllilllllllM(ll>llll|ltinillllllirillllllll]JIIIIIIIIIUilllllllll1IIIIIIIIIIHIIIIIIIIIIIIIIIIIIHIIIIIIIIIID|iiilll)lltllllllllUlllllli;tlllllllhllllllllllRtlllirilUflllllUIIIRFIIIIIIIIlR]IIIMII)!JIFIIIlllllllRUIIIIIiT 
          £.tiiiiiiiii»iiiiiiiiiiiiiiiiiimiiiiiiiiiiiiiiiiiiiiiiiiniiiiiriiiiiiiiiuiimiimiiiiiiiitniiiiiiiiiuiiiiiiiniiiiiniiiiimiiiiiiiiuiiiiiiiniiiinniii'j: 

radio tubes are fast forging to the front. 

The reason is obvious—OUALITY. 

■pRESirtEUT 
CABI..K RADIO TfTRK OORl'. 

- :  

» 
fm ... 

Get the SPEED 
Full-Vision 

Tube Checker 

FREE 
on our easy pur- 
chase plan. It is 
a beauty and will 
more than double 
tube sales. Write 
for details. 

I rn mediate de- 
livery of all 
types—includ- 
ing the new 
6 - volt tubes 
233-236-237- 
238. 

CABLE RADIO TUBE CORP. 
230-240 N. 9th St. Brooklyn, N. Y. | 

^niTnmirrfrfijiiiiinrirMiiiiiiiiirmiiiiiiii»i)iiiiiiii(iiiMiiii»iiiiHiiiiHiiiiiiiiriiiiiniimiiiimmiiimtiiiiiiimmiiiiiintniimiiiiHJtiiilj 

RADIO WIRE PRODUCTS 
ANTENNA WIRE EEAD-IN WIRES 
ANTENNA KITS HOOK-UP WIRES 
ANTENNA ACCESSORIES ANNUNCIATOR WIRES 
LIGHTNING ARRESTERS CABLES 

WRITE FOR CATALOG AND PRICES 
If Your Jobber Cannot Supply You— 

CORNISH WIRE GO. 
Makers of the Famous 

Order Direct 
■TO CHURCH ST.. 

NEW YORK, N. Y. 

BRAIDITE HOOK-UPWIRE 
| ■a)iniini)iliiiilllllllllllllJ IIIIIIIIKIIIIII'llllillllllllUIIIIIIIIIIilllllllUllllllllUIIIIIIIIIIMIIIIlHIIIII llllll   
= »<imiiiiitiiiiiiiiiMiiiiiiiiiiMim!iimiiiiimMiiiiiiiiiiJiiiiiiiitiijiiiiiiiiiiiiiiiiitiJiiiiiiiiiiiiiiiiiiitiiiiiimtiiiiiiiiiiiiirriiiiiiiiimiimiii^ 

Converters for >2 11-1 ami 330 volt D.C. MILLIONS 
OF A. C. RADIO 

PROSPECTS 
With the introduction of the 

JANETTE 
Rotary Conveitcr | 

every ramier with a D.C. = Ilghliuj,' plant now he- = cornea a luoapect for an S l,C- ratlin set—plus a = .fanette Cnnvertsr. = 
Lotv prices on Janette = C'nlivci ters liieau quick = Sales —- generous dealer = discounts. Makes possi- E ble finest radio reception. = 
Write for Bullelitt id I-It. ~ 

JANETTE MFG. CO. | 
ij.T.T West Monroe St., Chicago, 1)1. = 
Singer Bldg.. 1-19 Broadway, Xew ^ \ V Rial Kstato Trust B'dg., = Harrisoii sales Co.. ;; I 1 Ninlli Are.. N.. Seattle. Wash = 

= jl*wu<wiu on,.", v-j., 32-1 N". San Pedro Arc.. Los Angeles. Calif. 
7iiiiti!iimiiiuiiiimitimmiiiuiiiiiiiiuiiiiinii]itiiiimtt)iiiiiiiiMiiiimmtiiiiiiiniiiiiiiiiiMiii[iiiiiiiiiii<iiiiiiMiiiiiiiiiiiiiiiifiiiiiiiiiit; 

Philadelphia. Pa. 
Lombard Smith ft 
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i ii' sS 

r w!lh NEW DEVELOPMENTS 

...and MAJESTIC 

No one can maintain leadership if con- Dealers Are Making 
tent to rest on pasi performance. Majestic 
rose to prominence in the radio industry ■ . 
on a new concept of what the public 4-1-> J-i I I" I tc I 
wanted. It gave the world outstanding I 1 I w UIVJ I I I I IO < 
radio performance at low cost. 
Aggressively daring engineering discovered the 
way to make a better radio. Stupendous facilities 
for maintaining that quality under the difficulties 
of mass production slashed costs iu unhelievaldc 
jumps. Spectacular inerchandising methods made 
the whole country Majestic-conscious over night. 
Majestic dealers rode into local leadership on 
that national sensation. 
Last January, Majestic gave the public the only 
complete line of Superheterodynes .... Majestic 
pioneered the Mulli-Mu Tube .... and Majestic 
Dealers gold the merchandise last spring. 
RIGHT NOW it is Majestic Dealers that are 
reaping the profits on Majestic's spectacular sur- 
prise line of eight great models built around 
those EXCLUSIVE Majestic features Spray- 
Shield Tubes, Twin Power Detection and tlic 
"Modulated" Circuit. All are superheterodyne, 
Mulli-Mu and Pentode, of course. 
Don't come to the end of this season saying, 
"I wish I'd been a Majestic dealer." BE one 
 give the Majestic distributor an opportunity 
of showing you clearly and completely the value 
of a Majestic franchise with its year-'round profits 
on Home Radio, Motor Car Radio, Radio Tubes 
and Majestic Refrigerators. 

GRIGSBY-GRUNOW CO., CHICAGO, ILL. 
Jt of liis Largest Manufacturers 
of COMPLETE Ratlio Receivers 

Prices slightly 
higher West of 

the Rockies 

MAJESTIC HAVENWOOD 
E^veptionalty selective and beau- 
tifully toned. Gcoripau design. 
Famous Majestic superheterodyne 
chassis providing tone control, 
Spray-Shield and Pentode tubes, 
lull dynamic speaker. 

w - « * 

MAJESTIC COLLING WOOD 
Tudor period cabinet with 
matched butt walnut doors. 
The 10 - lube Majestic super- 
heterodyne chassis' Auto- 
matic Volume Control, Twin 
Pentode Output, Spray-Shield 
tubes and Twin Grand Opera 
Speakers. Complete ^ 1 C C 
with tubes wpLOO 

MAJESTIC 
CHELTENWGOD 

Hepplewbite design in 
matched butt walnut 
and imported boxwood 
inlays- Majestic9-tube 
superheterpdyne chas- 
sis with Twin Power 
Detection, Twin Pen- 
tode Output. Spray- 
Shield Tubes, tone con- 
trol and Grand Opera 
Speaker. Com pi etc 
rmU.V $79.50 

majestic 
BRENTWOOD 

Jacobean Lowboy. The 
Majestic superheterodyne 
chassis uses 9 tubes, in- 
cluding Spray Shield, 
Multi-Mu and Twin Pen- 
tode Output, Twin Power 
Detection, tone control and Grand Opera Speaker. 
wf,h . $99.50 

# 

Licensed under patents and 
applications of R. C, A,, 
Uaz*tluitKf La Tour, and 
Lowell & Uunmore. 

Complete with tutjes $44.50 

Superheterodyne 

RADIO 
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$35.00 

• !• : * :<>. *< i $12.30 

5 ' s ■' ■ ~v 4. 

KEYSTONE 16mm. 

MOVIE CAMERA 

#3500 

A Wonderful Buy!! 
100 Ft. Capacity—Spring Motor Driven—Ilex F3,5 
Lens—Diaphragm Lens—Film Indicator—Light 
Weight—Light-tight—Full Vision View Finder— 
easy to load and handle. 

A Guaranteed Product 

KEVSTOXE MFG. COMPANY 
Manufacturers of Home Projectors for 12 Years 

288 A Street Boston, Massachusetts 
NEW YORK SHOWROOM: 2O0 FIFTH AVENUE 

Motor Driven Projectors from 
$12,75 to $50.00 Retail 

^iiiniiiiiiiiiiiiiDtiiiiiiiiiiFiiiiiiiiiiKtiiiiiiiiiifiiiiiiiKiiiiiiiiiiiiiiiiiimiiiiiiiJiiiiiiiiiitiiiiiiiiiiJiiiiiiiiiiiiiiiiiiimiiiiiiiiriiiiiiiiiiDiiic 
| Useful, Durable ■ 
| Steel 50-Drawer il K 14, It,. ^ ' 
| Resistor Cabinet • , , ; 
I (Drawers 8i3i2%-In. inslile. Case is 33Tl<Ux8%-tn.) ■ 
| with our Special Introductory 
| Deal on 

I 

L ^iiiiiHiiiiiiifiiiiiiiir.iiiiiinitiiMiiniiuiiiMiMiiiiiiiiiiJiiiiiMMuiiiiiiiUMiiiiinirciiiii 

LYNCH ► 
METALLIZED—PRECISION WIRE WOUND fj Metallized -^ . 1, 1 ^, 

RESISTORS II 2 arK' 3 waus 

Wrtte today for details of this 
Unusual LIMITED offer. 

LYNCH MFG. CO,t Inc. 
Dept. R, 1775 Broadway, N. Y. 

■^r 

Precision Wire Wound PiElall and Cartridge Types 

SmiIijhJ Armler a egBSllTOBPfdr 
0arjESm Extcnna Aerial Eliminalnr 

lermtat 

iJejender 
Arrester Home (runrri ^ 

A rreMtiT 
-round (.lamp 

I ON E CONTROL 

ctAsa insou.tpr 
Liu,, in,u/. 

BUO I AI iTT. 

= j m \j Vmhrelia Mux 
I hhiiIJI I Aerml M a.U 

F.. 

Complete Aerial Omlit.s ^»l5pr^ 

^ f 

The Complete Line From One Source 
TRENTON. M. M. FLERON & SON, Inc. NIW 

TillllllllimillllllllinillMlllllliltlinilllllllllllllllllllllllllMllllinillllMMIIIIIIIIinilMIIIIITIIIIIIIIIIIIIIIIIIMIHIIIIIMIITIIIIIIIIIIllllllllHllr, 
llllllllllll IIIIIIIIIIIIllllllllllllllllllMllllllllllllltlllllllll IIIIMIIIIIIIIIIIIllllllllllllllllllMFIIIIIIIIIIITlllllllllllllllllllllllllllMDIIIIIIIIillh^ 

FLERON RADIO 

AERIAL ACCESSORIES 

RADIO RECEIVEKb 
AUTO-RADIO RECEIVERS 
www (AND 
TELEVISION RECEIVERS 
LICENSED BY B.C.A. i AFFILIATES 

Tmr~imMFG.com> 

• • SAINT LOUIS • • 

'riiiiiiiiniJiiiiiiiiiniiiiiiintiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiitiiiiiiiiiiiiiiiiiiiiDiiiiiiiiiDiitiiiiiiiiniiiiiiiimHiniiii^ 
aiiiiiiiiniiiiiiiii))iiiiiiiiiiiiiiiiiiiiiiimiiiii]iiiiiiiiiijiiiiiiiimiiiitiiiiiiiiiiiiit..iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiiittiiiiiiiiiiuiniiiiii^ 

MADE RIGHT—PRICED RIGHT—ALL RIGHT 

To 

M T 
H 

U 

CLOCK MODEL—P45 
6 Tube 

3—235 1—247 1—22 4 1—280 

PENTODE 

RADIOS 

MODELS IN FOUR, 
FIVE AND SIX TUBES 
CABINET OR CHASSIS 

Embodying all the latest 
features. Pentode—variable 
mu—full-vision dial. 

!'Vrile immediately for prices 
and available territory. model— 

AUTOMATIC RADIO MFG. CO. 
112 Canal St. CA"LfuTKAM"SS: Boston, Mass. 

iiiimiimiimiiiiimiiimiimiMiiiiimiiiiiiititiiiiiiiimmmimiiiiKiimimiiiiiiimiimiMiMiiiiiiiiMMimiiiiiiMiiiinimiimiiiimiuii uiiiiiimiiimiiimmiimHilllllimmiillllllBimillimiiimilHllllllllimillliMiHiiiiiiiiiitEiiiiiiimiiiiiiiiiiiiiimiiiiiiiiinMiiiiiimtlll 

www.americanradiohistory.com



Radio Retailing, October, 1931 85 

Read this Good News 

and Cheer! 

The New De Luxe Line Thai 

Carries a BIG Profit! 

"1 Model R-50. 10-tube De Luxe 
_i_ i Super - Heterodyne with Pentode 

Complete itn^ Super-Control Radiotrons and ali the features of the Synchronized 
Tone System. Beautiful walnut cabinet in new 
hand-rubbed wax lacquer finish. Two RCA 247, 
one UX 280, one UX-224, thiee UY-227, three 
RCA-235 Radiotions. 

^TQ ModeIR-55.SamechassisasModel 
A * O RAO, including the Synchronized 

Complete Tone System. Slightly taller, with door cabinet in same hand-rubbed 
wax lacquer finish. An exquisite radio set in every 
derail of design and of performance. 

Model RAE-59.The sensation of 
Ot3vf the season. lO-tube De Luxe Super- 
Complete Heterodyne with the new Synchro- nized Tone System, New-type 

electrically reproducing phonograph that plays new Victor Program Transcriptions, which give 
four times as much music from a single 10-inch 
record. New automatic record changer ttiat takes 
10 ten-inch records, old type or new. Home re- 
cording with broadcast studio type microphone. 
Noise-fret tone—even a new type of needle! See 
it—and sell it! 

. ^ 7,1 * f mine! For these 

F„r T~- Sjr-™ 
0 ..olo-s «» <'"■ BCA b "P"-1''"""""" 

""  PO-. 

■ Super-efficient RCA Victor 
Super-Heterodyne circuit. 

New RCA Victor Pentode 
^ tube with push-pull ampli- 

frcation. 

•S Shock-proof, rubber 
mounted chassis. 

| Continuous band-pass van 
able tone control. 

Noise eliminating powe 
transformer. 

— New RCA Victor automa- 
* dc volume ievelet that cor- 

rects fading. 

J» Three-point shielding 
(tubes, chassis, cable.) 

Scientiftcally impregnated 
condensers. 

able tone control. perfect acouS[1c Synchroni- 

Over-size electro-dynamic |«F 2ationofchassisandcabinet. 
speaker. 

Complete RCA Victor line — built around 

new 10-point Synchronized Tone System 

— at lowest prices in RCA Victor history 

— puts real profits back into radio! 

Midget sets. Battery sets. Consoles. 
Phonograph combinations. A model for 
every market — a price for every purse. 

Automatic volume control. Pentode. 
Super-control. Not one new feature — 
but ten—that make the revolutionary, 
new, Synchronized Tone System exclu- 
sive to RCA Victor! 

There's an answer to every reputable 
dealer's selling situation in this new RCA 
Victor line. Prices that pull in buyers, 
Values that the eye can see. 

The models shown here are just part 
of the story. Three De Luxe models that 
are a linc-within-a-Iine. Other radios in 
a price range from $37.50 to $179. Other 
combinations from $129.50 to ,$995. All 
of them backed up by two great trade- 
marks— RCA and Victor, 

Get the whole story from your RCA 
Victor distributor—and be in position 
romakesomemoney thisfall. RCA Victor 
Company. Inc., Camden, N.J , Lf S. A. A 
RadioCorporationofAmcrica Subsidiary. 

RCA Victor 

RADIOS PHONOGRAPH COMBINATIONS 

VICTOR RECORDS 
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Just Out . . . 

THE LATEST IN 

KATO KONVERTERS 

100% MORE 

EFFICIENT 

The ISetv 
No. 1.0 for 32 \'o!i> 1 

ac. | 
find | 

No. 20 for 110 volt* | 
n.c | 

tOO W atts fiaparit> = 

NEW LOW 

PRICES 

200 
TO 
600 

MFTHRS 

NEW 19 3 2 

EnvoY 

OK 
DC. 

(.IfHRFN T 

And Tiii 

BALL BEARING, quiet running. Highly Eco- 
| nomical Konverter which consumes less current than 

any Konverter made for 110 volt A.C. Radio Sets. 

Performance Simply Wonderful 

| Ml Complete with cord, plug and receptacle 
List Price Only $49-50 

: Carried in stock at Lancaster, Pa., New York City, 
Seattle, Wash., San Francisco, Calif., and Mankato, 

| Minn., for prompt shipment. Ask for folder—Also 
^ write for circular on Kato 110 Volt A.C. Electric 
i Plants. 
= OKPT. H. 
i KATO ENGINEERING GO. 
I Manknto. Minn. 
          

| I.C.A. EnvoyLongfellow | 
1 200 ro 2000 METUHS—-A.C. OR D.G. CTtRRENT | 
| Entirely new circuit, Pentode and Variable-Mu lubes, better | 
| (one, sharper tuning, cross station interference eliminated, 1 
| tone control, phonograph switch, full volume dynamic speaker | 
| —everything that is new and better—all encased in a com- | 
| pact American walnut cabinet, 18 in. high by 15 in. by 9 in. | 
| With the Longfellow the turn of a knob switches you from | 
| intermediate to long wave. 1 

? SEND FOR NEW 44-PAGE FREE CATALOG ! 
1 It. inetures uih! ilfserihes the world's most <otnpii'te line of radio = 
= and tflavisiou sets, jiarts sind mr<'rssorles and quotes new low prU-es. = 

INSULINE CORPORATION 
I OF AMERICA " 

| 1 2,3-25 PARK PLACE NEW YORK CITY = 
    

          MIIIIIIIIMI     

Searchlight Section 
Continued on opposite page 

        HUH mi       IMIIII     
POSITIONS WANTED 

. tiiiiiiiriiiiiiiu hiiiiiiiiiiiiiiniiviMilliii kiiniiiiiii 

RADIO department manager, now employed, de- •ires to make change. Capable taking- charge 
•»tea, eervice and repaira. Excellent references. 
PW'146. Radio Retailing-. Bell Telephone Bids'.. 
St. Louis, Mo. 

SALESMAN AVAILABLE 

SALES—Would like to associate with firm need- ingr oxeculi ve sjifesman with broad sclli n- i xrnTidice in electrical, radio field. Previous 
eonneelions district ealcs niannjrep. developin-' territory, e.stablisbinjr jobberR. Traveled greatcr 
part ol country: especially Hoquamted with New Englarul, KasUin. South Atlnntie trade, ('haraeter and iniegrity of the bisrhesi past 
record open to muRl minute inspection. Afro 41). Christian. Pre hp eonnectiou in air con- dilioiiinjr-refriReialion industry. SA la'L Radio 
Relailimc Tenth Ave. ill. UUtli Si.. New York. 

r ^ 
REPRESENTATIVES 1 

WANTED 

A fast-moving, extremely low-priced, i 
quality midget receiver. Using new | 
pentode and screen grid tubes. 
Write for full details and territorial i 
rights. I 

R W-151. Radio He I ailing- 
Tenth Ave. at .'5Gth St.. New York City = 

IMIIIIIIIIIMI 
Power Packs, all typos, repaired and built 

at inviting- prices. Transformers. for every type circuit, 
wound to specifications. ALL WORK GUARANTEED—SERVir I] Ptihlic Addi'i'SH t nits  Stiucti Equipment Centra] ized Ilaetio Flotol TlnJts Suund Trucks Fault to spec-ifipailoiiK. 

AKCE1 RADIO CO.. 3201 N. North Ave. Chicago, III. ' i >iiiiii< i MitiiiinHiimni i mimiiiiiiiiimimmiimi 

PJoARtA* recordings t£)uc^s=TT MADE TO oiiDerL, 
24 Hour Service. Finest Quality new metal alley recordings; For Announcements: I'uhlic Address Sound Truck Advertising, Ktc, Low cost, long life, light weight, unbreakable records; all sizes Write for details. ROYALRECORDI NG & FII.M STUDIOS. Dep t R. (i61 N. Michigan Ave., CHICAGO. 

WANTED 

WOULD buy cash job lots electric relrigvralors; must be repulalde make, in original packing- 
boxes, with OH-cycle motor or without any; four, five or seven en.ft.; state quantity and 
price f.o.b. cars New York. Write Radio Retailing-. Tenth Ave. at SGth St., New York. 

TOR SALE 

Crosloy l('3l)all KtTrigeratnr 
Slig-hfly nseti. Very grooii condition. Consists Of uprigtn eabinel, door on side and unit, 
Donald Brown, Morriee, yTii'hiffaii. 

^.IIIIIIIIK tllllllll l lllllllII»tllllllllf>UIIIMII IIIIIIIIIIIUIIIIIIIIIIIIIIMMIIIH Mllllliotlllllllll^ 

SELL PORTABLE 

I Talkie Sound-on-Film ; 
To Theatres, Schools, 

Churches, Clubs 
| Write for manufacturers' prices on | 
I Soundheads, Photocells,Optical Systems, I 
| Rectifiers, Amplifiers, Horns. Faders, | 
I Synchronous Motors, Projectors, Lamp- i 
I houses. Screens, Microphones, etc. 
I Dept. RR—S.O.S. CORP. 

1609 Broadway, New York CiQ 
Cable Address "SOSOUND' 

BUYERS 

in tile mnrkef look here fqr rvhat 
the\ need. Advertise your snr- 
plus eiiinpment ;ind turn it into 
CAS H. 

Searchlight Departmen; 
T«?ntli Avo. at 36th St., N. Y. 

G ■ I ' iMiiliniraiilillllUMiillliiilllMlllMiM t 
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Kadio Kiiailiiui. Oiluhri', 19.V 87 

EAMCHOGHT 
EMPLOYMENT and BUSINESS OPPORTUNITIES—SURPLUS STOCKS—DISCONTINUED MODELS 

CNBISPLAYED—RATE PER WORD; 
f'ositions Wanted, 5 cents a word, minimum 

?i.OO an insertion, payable in advance. 
Positions Vacant and all other classifiea 

tions, 10 cents a word, minimum charge 
$2.00. 

Proposals. 40 cents a line an insertion. 

INFORMATION : 
Box Numbers in care of any of our ofllce> 

count 10 words additional in undlsplayed ads. 
Discount of 10% if one payment is made in advance for four consecutive inser 

tions of undisplayed ads (not includinn 
proposals). 

DISPLAYED—RATE PER INCH 
1 inch  $7.50 2 to 3 inches  7.25 an inch 
4 to 7 inches  7.00 an inch 
Rates for Jaroer spaces, or yearly rates. on request. An advertising inch, is measured vertically 

on one column. 3 columns—-30 inches— 
to a pag-e. Radio Retailing 

Radio Dealers! 
Radio Service Men! 

New Low Prices 
Guarante'd Replacement Condenser Blocks 

and Transformers Net Atwater-Kcnt 37 Cond. Block with chokes. $3.95 
Atwater-Kent 37 Power Transformer 2.95 
Atwatcr-Kent 40 Pack Complete  6.50 Zenith ZE9, Stewart-Warner. Mohawk 

Blocks   3.45 
Majestic "B11 Eliminator Cond Block 2.95 
Electrolytic Condenser, 2 Anorfe 2.10 
Electrolytic Condenser, 3 Anode 2.75 

Hard-to-flct parts—We have them Send «s your repair work lor estimate 
Write for our FREE CATALOGUE 
Grant Radio Laboratories 

6519 South Halsted St.. Chicago, 111. 

I 

F YOU do not find what you want 
in the Searchlight Section of 
RADIO RETAILING 
, » » . then advertiste for it! 

SPECIAL NOTICE : 

To the Radio Industry 

Advertising in connection with legitimate 
offers of surplus stocks and riiscontlmicd 
models of radio merchandise is acceptable 
in this section of "Radio Retailing." 

Extreme care will be exercised by the pub- 
lishers to prevent the use of advertising 
in the Searchlight Section to encourage 
price cutting on current models of mereh- 
axidlse or equipment. Nor will advertislnj: 
which invites violation of the dealer's eon 
tract with the manufacturer be acceptable. 

All merchandise offered in the Searchlight 
Section must be accurately and fully de- 
scribed and must be available on order. 

WAIT! UNTIL YOU HAVE SEEN- 

* ★ 
«■* v-* 

V 
r 

H-' 

* 

^ RADIo 

Buyers 

glide 

J 

4c* 
+ * 

New Low Prices 
Rebuilt—Tested and 

Fully Guaranteed 
\ A'FIONA LLY A DYE RT1SE1Y 

VACUUM CLEANERS 
I'remler-Heva 
Ko.val-Univer>al I 
Western Ffcclric 
Hamilton Reach J 
Enrekii ........ 
Hoover   
Premfcr Duple 

10.25 
1 2.50 
13.50 

All cleaners equipped with new cords, 
new bags, new brushes. Look and 
funetion like new. Sold on 10 day 
money baek approval plan. 

20% with order. baJatice C.O.D. 
Empire State Tube & Electric Co. 

303 Fonrfh Ave. N. V. Citv, NT. Y. 

RADIO JOBBERS— 

9.K Thousafuli of . 
Radio \i^ 

Barfains 
Every 
Item 
a Special 

THE MREX CO., Inc., 
1.7-It ( Olt l'I.AMn ST.. 

NEW YORK. V V 

Special Replacement Part Issue 

—Dealers—Servicem en 
Here is your FREE Copy 

Of Our Latest 
WHOLESALE 
RADIO CATALOG 

Don't Wait!—Write Today! 
Dixoit Radio fi Electric Corp. 
110-112 East Z3rd St., New York, 

N. Y., U. S. A. 
Cable Code for Catalog "BARCAI" 
Cable Address "DIXRAD" New York 

GUARANTEED ARMOUR RADIO TUBES 

The Armour Radio Tubes are sold 
on a 90 day guarantee. They 
represent the best quality Tubes. 
The price is the lowest possible 
consistent with the quality offered. 

280 
201A 
227 
226 
281 
222 
210 

.35 

1.10 

Prirt* Type 
112A 
245 
199X 
199 V 
256 
237 
238 

.45 

.75 

Triri' Typr 
235 Vari Mu 
551 Vari Mu 
247 Pentode 
401 Kellog Type 
282 Span on Type \ 
284 Span on Type J 

.75 

1.65 

.85 

171A 
224 
250 
230 
231 
232 

20% with order,* balance C.O.ZX 

KUCKER RADIO AND ELECTRIC COMPANY, 

.35 

.50 
1.10 

.75 

for full remiffance. 
67 CORTLANDT STREET 
NEW YORK CITY, N. Y. 
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as Radio Retailing, A McCraiv-Hill. Publication 

A RADIO CHASSIS 

FOR EVERY PURPOSE 

AT NEW LOWER PRICES 

]>eWAU> 

PENTODE SUPER SERIES 1932 
LICENSED UNDER R. C, A. PATENTS 

MOIHOT. T.iij { UASSIS 

• ■rivf 

MODEL 735 
Pentode Variable- 
Mu Super Het 
chassis. Same 
chassis with 8 tubes 
— Model 746 M. 
For A.C. current. 

ri 

MODEL 547 A 
NEW 5 TUBE MIGHTY CUB OF THE AIK 

MODEL 535 
Pentode 5-tube 
Super-Tuned radio 
frequency. Variable- 
Mu chassis of tre- 
mendous power. 
For A.C, current. 

MODEL 637 
Pentode 6-tube di- 
rect current chassis; 
employs all heater 
type tubes and pro- 
vides for wide va- 
riation of line cir- 
cuit. 

MODEL 547 A 
Pentode 5-tube 
Super-Tuned radio 
frequency, Variable- 
Mu. The mighty 
"Cub" of the Air. 
For A.C. current. 

IVriie to Jay for new 1932 circular illustrating and describing 
the entire line of DeWald Receivers, which you 

can merchandise at a profit. 

PIERCE - AIRO, Inc. 
510 Sixth Ave. 
New York City 

MANTI-ACTCRFRS OF FINK RADIO SETS FOR TEN YEARS 

T ▼ ▼ 

ALPHABETICAL INDEX 
TO ADVERTISEMENTS 

Pag^e 
Adler Mfg. Co  80 
All-American Mohawk Corp.... 12 
Altorfer Bros  31 
American Weekly  6 
Andrea. Inc.. F. A. D  16 
Avoturus Radio Tube Co.  23 
At water Kent Mfg". Co 11-15 
Audiola Radio Co.... -  20 
Automatic Radio Co  84 

Brunswick Radio Corp. 
Inside Front Cover 

Cable Radio Tube Corp  82 
Central Radio Lab  70 
Columbia Phonograph Co., Inc.. 10 
Cornish Wire Co - 82 
Crosley Radio Corp. 

Inside Back Cover 
Cunningham, Inc., E. T..Front Cover 

Dormeyer Mfg. Co....,  18 

Echopb.one Radio Mfg. Co  25 
Elecfrad. Inc   78 

Page 
Fink Industries  78 
Fleron & Son. Inc  84 

General Elec, Co 72-73 
General Elec. Supply Corp..... 27 
General Motors Radio Corp  26 
Graybar Elec. Co  75 
Grigsby-Gmnow Co   83 
Gulbransen  5 

Hawley Products Co.   4 
Howard Radio Corp  32 
Hygradc-Bylvania Corp 8-9 

Insuline Corp. of America .... 86 

Janette Mfg. Co   82 
Jewell EJec. Instr. Co   21 

Kato Engineering Co  86 
Kellogg Switchboard & Supply 

Co  13 
Ken-Rad Corp.. Inc  3 
Kester Solder Co  80 

Page 
Keystone Mfg. Co  84 
Kqlster Radio Co  30 

Lynch Mfg. Co  84 

McGraw-Hill Book Co  76 
Maish Bedding Co  So 

National Carbon Co  17 

Paeent Elec. Co  28 
Plerce-ALvo, Inc  88 
Pilot Radio &. Tube Corp  7 

RCA Kadlotron Co., Inc. 
Back Cover 

RCA Victor Co.. Inc. 
(Radioia Div.)  24, 85 

Radio Products Company  82 
Rhodes, Inc.. M. H  71 

Sohreyor, Hamilton Co.. .    69 
Sparks-Withington Co  19 
Stewart Warner Radio Corp. .11,29 
Siroml)erg-Carlson Tel. Mfg. Co.. 2 

Page 
Tairo Products Corp  77 
Travler Mfg. Co  84 

United American Bosch Corp. , . 70 
Universal Auto Radio Corp  78 
Universal Microphone Co  80 

Warren Telechron Co  74 
Webster Electric Co  79 
Westinghouse Elec. & Mfg. Co.. 22 

Zenith Radio Corp  31 

Searchlight Section 

C las si fed A d vertising 
Page 

BUSINESS OPPORTUNITY . . . 8(5 
EMPLOYMENT   8(5 
RADIO SERVICE  8(5 
RADIO STOCKS 

Ancel Radio Co  86 
Airex Co.. Inc  87 
Dixon Radio & Elec. Corp., , 87 
Empire State Tube & Elee. Co. 87 
Kucker Radio & Elect. Co.. . . 87 
Royal Recording Film Studios 86 
Grant Radio Laboratories . . . 87 
S.O.S. Corp  86 

This index is published as a convenience to the reader. Every 
care is taken to make it accurate, but Radio Retailing 

assumes no responsibility for errors or omissions. 
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Is Your Set Selling 

Twice As Hard 

As It Should 

Unknown Tuhes 

in the Sockets 

Mean Time and 

Effort Wasted 

Job 

v— 

D, oes set selling take up an unusual 

amount ol your timeDo you 

have to uo into a long explanation 

of the kin^l of tubes that are in the 

secIs it diHkult to convince the 

customer chat these cubes will |jive 

the kind of reception he expect- 

from his new receiver ? This is 

usually the case when sets are equipped with 
tubes of unknown quality. 

The buyers of to-day arc more careful than the 

spendthrifts ol rite post-war era ; they 

are lookintt tor value for their money. 

Equip your sets with RCA Radiotrons 

— known to all who are interested in 

radio—and watch your radio set sales 

resistance drop. RCA Radiotrons KcJ/i 

sell even the finest radio receiver. In- 

sist that your distributor deliver your sets with 

RCA Radiotrons. 

RCA RADIOTRON CO., INC. ~ HARRISON, N, J. 
A Radio Corporation of Artie»ica SubuJutr} 
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