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BE IJ !IN. 
Tun Radio Fr quenc}r Transfornl.ers 

Lo Resistance - Lo»' Distn"buted Capacity 
are .. \\ uncL djacent coil are parallel, air insulated and so separated that while 

.. redu::.ed to mmimum, mductance is maintained at a high point of efficiency. 

Gr ater Tuning Range - Greater Selectivity 
coil, are \ery uniform, both in inductance and distributed capaciry, so that if desired they may 

red f 'ngle control of the three tuned stages. A minimum amount of material is used in the 
field of the coil. and nn anti-capacity cement is used only where the wires cross. Coils are coupled so as 
c reduce capacrt) couplmg to a minimum. Green double silk covering provides high in~ulation and 

gl'\ es fine ppearance to the coil 

Benjamin Cle-Ra-Tone Sockets 
Benjamin Oe-Ra-Tone Sockets prevent the trans· 
mi ·on of oucside vibrations into microphonic dis
turbances. Four delicately adjusted double springs 
support tlie socket- "float" ic above the base- and 
~all ja:rs and shocks. An absolute necessiry 
m portable sets. Used by leading manufacturers 
and recommeded by radio engineers in their 
most popular hookups. There are no rubber 

SPR NG SUSPEN DED"\ 
SHOCK ABSORBING 

parts to deteriorate. Bakelite is 
used wherever possible to in
s~re ~urdiness, long life and 
high msulation. Handy lugs 
make soldering easy. Still bus 

wiring does not affect the 
fle~1>iliw of the Cle-Ra-Tone 
spnngs. F umished also in gangs 
on Bak.elite sub-panels for com
pact set building, as when 
moun~ on Benjamin brackets 
there is plenty of space under

neath for mounting 
accessory equip

ment 

Benjamin 
Low-Loss, Long-Range Condensers 

Strai~t line type. Definite and positive control of 
minute changes in condenser capacity. Spreads the 
b~oa?cast range on the higher frequencies, and 
elumnates bunching of stations on the lower side 
: the ~al ~ds. sharp tuning and increases selectivity. Mini-

um msu~anon is us: d and leakage must go through long 
~~ o~tside of strongest field. Unpolished silver plate finish. 

l 
all SlZe of condenser makes it adaptable to any set regard-

ess of crowding of ' 
apparatus on sub
panel. Friction disc 
on rotor shaft adjusts 
tuning tension with· 
out throwing rotor 
plates out of align· 
ment Drilling tem
plate f urnhhed with 
~ch condenser, Made 
m three sizes : 
13 plate for 

.00025 Mfd. 
17 Plate for 

.00035 Mfd. 
25 Plate for 
.ooos Mfd. 

\J1akJ{or 
grm/~1 

Jcpomlwn 
011 

.r/101 I """""" 
t fofl(ms 

n 11 1 11 n, , ,,. 11. 1 N ti, s. ,,,,-..,,,1,, , , 1i1ir. 247 

Sell 
Allen-Bradley Perfect Radio Devi~es 
Widely Advertised - Carefully Merchandised 

1-Bradleystat-Noiseless R heost at for ALL radio tubes. 

f · · g sets 
1 - Bradleyswltch-Compact Switch or rece1vtn · 

3-Bradleydeaser-Low Loss Condenser for sharp tuning. r·························~ 
• I ALLE. ·.BR OLEY CO.. ,. I 

4-Bradlewometer- Perfect Poten tion'leter for all circuits. I 4 89 Clint<..'D St •• Mih\ ukee. \\ • I 
ti : Pie sc end us '\ '-'ur late t saldi ~ua on the : 

R 
. r "' application. I Alkn·Bl"lldlc' line ofperfoct ru u C\'l C•· I 

S-Braclleyobm- Adjustable eststor 1or ever ., 1 

6 - Bradleyleak- Adjustable Grid Leak of highest efficiency. l 1 caltt •.• • .. • • .. • .... • • l 
for Resi ta nee An1plifier · 1 

: 7-Braclleyualt- Fixed R esistor : ddrc • ...... ..•. • . . • ..•. ·•· 1 

.. b cas1"ly attached to any et. ' • I - Braclleynler -Vernier Kno , - : .. . . . . . . . . . . . . . . . . _ ....... J 
........................................................................ ~------------------
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1 \ er th1rt) ) tar been the ba is of 
<mJ gr \vth in the production of 

n 1 nJ reproduang apparatus for great 
h. Util tI 

n·IJ of pofi9 t ward the general public has di~tinguished 
mbcrg-Carl n. C\ t:r smce \\ ireless telephony has been 
. •· Rad1 ·· much o, that Stromberg .. Carlson meth .. 

pr tt:ctm u er and retailers of radio products have 
tablished present day merchandising ~randards. 

Dealers d1 playmg the Stromberg .. Carlson authorized dealer 
plaqut:, C}..Lend the responsibility of the Strombe C 1 Plant. rg.. ar son 

STROMBERG-CARLSON TELEPHONE M 
1060 U . . A ANUFACTURING Co. 

mvers1ty venue, Rochester, N. Y. 

BuilJe:s of ttpparalus for "VOiL: transmission and 'Voic 
rtcephon-standard throughout the world for thirty year:. 

No. 2 Type 
Receiver. 

Console model 
-S tubes. 

Grebe 
Binocular 

Coils 

All Grebe a ppa· 
fl\\a l 11 cove re d 
b1patent11rant· 
t d • nd Pend ln1. 

it" 11, ci H, ' A 1' 'N n, s, ,,,, ,,,1,,.1 , 1 ~12r, 219 

150 
anet rs 

240 550 
meters 

\!! 
1 Another Great Selling Point 

• 

for the Synchrophase 
It has a Tuning Range that Reaches from 

550 Down to 150 Meters 

T 0 W -WAVE stations, not reached by any other set, 
L can now be tuned by the Synchrophase. The Low
Wave Extension Circuits, a new Grebe feature, give 
it a range extending from 550 to 150 meters. 
This great coverage is accomplished by means of an automatic 
switch which enables one dial to cover two wave ranges. The first. 
from 550 to 240 meters. corresponds to the practical tuning range of 
the usual set. The second range overlaps this and extends down 

to 150 meters . 
This double range. automatically brought into play by one dial, 
makes the Synchrophase really two receivers in one, without in the 

least detracting from its simplicity of operation. 
Here is a set to offer your trade that far outstrips anything you 

have ever handled. You ought to 
Write for full detail:s of this new development, 
and other features of the Syncllrophase 

A. H. G rebe & Co., Inc., Steinway Hall, 109 West 57th St~eet, N. Y. C. 
Facrory: Van Wyck Blvd., Richmond Hill, New 'York 
\Vesttrn Branch: 443 S. San Pedro St., l.os Angeles, Ca1. 

This Comj'>any c>Ul\$ and 
operolcS su1uon• \VAHG 
and WBOQ; obo loo. .. wa~c 
u~bruaJcaslinJ 11aclo1u. 
mobile WGMU, and marine 
WRMU. 

It 11 wrinen 
' Where lh r 11 
much merll lherf 

I• re'' rewerd 
Tt C' mc-rll ft 

prO'li"O 



H - .:raceful born 
anannquc finuh,d:il· 

fuHndes n. 1mplcoflinc. 
I.rs lar.:e diaJlh~m mC2%11 
b rone. Ad.iwtahle b~ a 
curn ot thumb-screw. 

Lut 1 • 

The new Brandea phono
eraph attachment haa the 
6ame unit u the big apcak. 
~· Euv to attach. Aud ad· 
Juatable. Liat $10. 

1 

The ne~ Audio T 1'a n c
former amplifies a t a ratio 
of 1 to S. Two &teps of 
amplification may Ile u acd 

·ith out distortio n. Liat 4 . 

ow 

The improved adjuatable 
Table-Talker. The besthuv 
at its price. Liat $10. 

ltA ll lo lt 1'~'1 /\ I1, IN u, St'J>l <•ml>OI', 1~25 

Fit's a horn speaker they want-it's probably the J new Type H they'll buy. Just plug it in on any pro· 
gram. If it's a cabinet-just show 'em the new Brandes 

-and let 'em listen! 

The same unit in both speakers - the same ability to 
clarify the low tones and round the high ones. 

And, of course, there are the Phonograph Attachment, 
the Adjustable Table-Talker, and the wonderful 
Matched Tone Headsets to complete the Brandes line 
-and give you Brandes tone quality in all types of 

radio reproducers. 

And that old atandbv-the Su• 
perior Matched Tone Headset. 
Sell on'! with evcrv radio ~et. 
You ~n-at.thia new low price. 

Lt t $4.50. 

All prkt> slighdy more, •••c.st of chc.~ R, Jdcs and 
in Canada. AU Brandes flroducts ,Ji n·ibutcd it\ 
Conudu by Canadian \Vatin°housc. 

A t mt.rt mahoRM\.V cabinet. 
finished in brown. A well• 
proportio ned, well-made 
speaker. Same unit as 'Type 
H ' . Adjustable for maxi• 
mum volume. List $30. 

• 2::>l 



LUTE THE RADIO WORLD 
~~ re kmg radio distributors a 
ba I~ nes throu~hout the United s::i~ dealers in selected 

in up a distnbutin es. We are rapidly 
eel of su~cssful distrib~t~~d sales organization com-

~ ld up profitable, clean ~ and dealers who will thus 
cu own. an perm anent businesses of 

The In ing Rad aom 1° Corporation h t e of America's largest and as made connections with 

rn beautiful and effi .~';"'of radio parts and acce ·~ost rdiable manufac-
t der m t nent be rts of these institutions • ssones, and the combined 

bml' ft tlm ~'II ere condition ffi ~ brought into the , .. ogether with our own h 
• its supenonty ' e etent I . manufactur f th ' ave 

' ty and ranee. Cab~' to t<>ne 
1 

. rvmg Radio Receiv· e 
0 

e b eautiful and 
Y or "' nut w.th ' mets ere rvmg Reeeivit,g S ts mg Sets. 

a iamous perma- every insta e are now being d 

So 

statern nee, without qu . . emonstrated and in 
to ents as t h . esbon have 

•J>pOal "'the 1ar Our d" . o t e>r superiorit • exceeded our 

"" ell com.,.tib est numbcn. and ' tributo,. a d Y · 
straight front on, the pric:c range is from to meet any contracts as will n dealers will be . 
tTated and type, $65.00 for the slo . $55.00 for the profitable bu . provide for the buil g_oven such lib<ral 

• 95.00 for an en 

1 

PlllC panel type ill one of •mess for them 0 drng up of a mo•t 
most emanog and c oS<d loud speaker us- A pcru:u;e dealing with ~ur d~;t ":'~olc sales po lie y io 
Other model d wonderful radio oft . type, the We he<>-=) our stated polic1'es w1·11 cno u~ors and dealers. 

I 

an types \\ill be ann enng this year u&... n 

RV IN G 

ounced later. · CJtclusi Y urge correspo d vmce you of that. 

R 

ve saJes f n ence so A D I Q C or telephone. ranchises for fall busi as to provide for 
Q R p Q R AT I Q N ness. Write, wire 

Sales Office 14 C 0 L U M J East Broad Street 
US, 0 HI O 

It I\ I \\ It I I It, I N 0 ~ t ' I I ,, I 111111 I I I \1Zf1 

sell dependable quality 

Rlldlo panel• and tubH of 
Pbmohte combine ~rfect 
lmulation with areat phy1i· 
cat •trensth and fino 
machlnlna quality! 
PbenoUte haa a dielect~ 
~ of 700 to 1300 

tapumU. -

NATIONAL 
YVLOAKIS&D 

P
HENOLITE can be depended upon at all 
times and under all conditions to react in 

precisely the same mann r to the same forces. 
Phenolite is the perfection of radio insulation 
-uni~onn in hardness, toughness, diel ctric 
resistance and machining quality ... Whether 
you are buying panels or con1pleted s t • 

Phenolite is the standard of unvarying quality l 
Your jobber will supply you-or write us. 

National Vulcanized Fibre Co. 
PHENOLIC PRODUCTS OIVJSJON. WILMJNOTON, DEL., U 8 A. 
We operate 1hr areat plant• and malntoln 1alc1 and 1crvlc:c om u •t New 
York. Chicaao, 801ton, PhUaddphio, Pltuburah, Cleveland, :Mlh•'•ukee, Loi 
Anaclee, San Frandaeo, Dctr0lt, Rocl1utet, Blrroln&h•m, Denver, •tO., 

Toronto, OrccnvUlc, St, LoUi•, J)altlmorc... 

- "4' u • (>If 

See our &hibit in th• National Radio ~''"°"' ChJC11"11 
w .. k ol S.pt•111,,.r :J8 th 

B B 

Laminated BAKELITE 
SHEETS: RODS; TUBES: SPECIAL SHAPES 

2.,J 
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w th-

assurance that the 

E.idusn'e Selling OpportunitJ• 

The Federal proposition offers every lati
tude to do busmess on a 68tisfactory and 
profitable basb. Wholesalers are given 
liberal territonal arrangements and profit. 
making discounts. 

Retailers appointed by wholesalers are 
al o allotted protected areas m which to 
~ rk. And Federal officials may be e.x
pttted, as in the past, to take every prac
tical means to protect and encourage 
both v.holesalers and retailers to k 
money-to build prestige and 8 pe~~ 
nent, profitable radio busine s. 

Fi ld 'al " /J Ip 
Fed at \\ 1U l fore,. of c..x· 

d tCJratonal reprc ntntive 
le functmn will be to assist 
rs and ret oiler to develop n 

and m l'1C profitabl volume on 
product • 

Powerful "ationa/ Advertising 
Campai~n ;,, Jt1 afa::ines 

and 1\1 ru1spapers 

To support Federal retailers and whole
sal~s, a powerful national advertising 
campaign in magazines and newspapers 
in many leading cities is already under 
way. Impressive space and striking copy 
and illustrations wm be used. Through 
the ne\\' and revolutionary Ortho-sonic 
pnnciple and unique demonstrations, 
Federal :receiving sets and Federal re· 
tailers will be brought strongly into the 
limelight. Approximately 2otooo,ooo 
readers will be reached many times over 
between now and the holidays. And we 
are quite certain the story we have to 
tell will be read with intense interest by 
the entire public. 

We Invite l'Our Inquiries 
Federal wholesalers are now established 
in many sections. There are still many 
opportunities-territories where connec
tions are possible. Upon request, we will 
have a representative call with details. 

Retailers who realize the possibilities 
in a recognized quality line at n ew mod
erate prices may receive the name of a 
wholesaler in territory by writing us. 

THE FEDERAL RADIO CORPORATION 

Buffalo, N. Y. 
(Dit111uu1•f1 ltr f1IHOI Td•,,..,._ t1rul 

1-.Utrolli c .... -.,.,) 

g;I JJhllA r. QIM 1.11·1· tlzrouglumt •.• simp/i .. 
fin/ nmt1 ol . •• t1~w Ortlrn-sonic Pri11cip/e 
of ltHU' producf1<>t1 ••• 1lt'W range t>f 
,;wderaf t• priCt's ..• beautiful ce1hinet work 

F . Tube Receiver, Tuned Radio· 

A lo A we ploying the new 
• l' requcnc~ tyl?e~t~ E~t remcly aim 

PedcrelOrtho·•Tt~iJ':•~u~ng dials lo~ proc 
pie to operate. No other adjustments necea
uc-all~ togct!1cr. Only other instruments on 
iary U\ tuning. tume control with a filoment 
panel are: a vd . 'ts center; a sin&lc Rheo· 
1watch rn<:•unte 10 1 atureofallfivctubcs. 
atat toadJustthetet~:1°with either 'wet bat· 
Adaptc~Jor b:te:.e~;. tubes. Made with ti~tcd 
tcry or ry d ·n B well conatructed cabinet 

fi
p•ni ehl· J1~u:a~tiful brown mahogany to.ncl. 

n • e selected matcna s 
Receiver incorporates a~!llc which have mode 
and careful workm. ls O~ho-sonic principle 
the ~~~~r:~r~~tl,~~:~dvanccin tonalqual~ty. 
bi~~naions: length, 24 in., height, 11 in .. 

depth, 12 in. $75 00 
Price w1t bout eCCe$SOriea • · · • " • 

• 

'*OkTBO. SONIC- 0/, ptrtoinint to, or 
producint tont vuluts in sotmd rtprodurtion 
rorrtspnnditit txat tly to the natu,al tones 

u 20 A Five Tube Receiver of the .Tuned 
u• Radio-Frequency type employing the 
new Federal Ortho-son1c prinC1ple .. E•t.remc 
sim licit of tuning o~taincd by micrometer 
con~ola.y Station ind1cotors located behind 

1 ports All delicate parts completely 
:h~~rded Bi:~inst mechanical d!image nnd ctcc: 
tricnl disturbance•. ~ombtnatton v0f 0i~~~~ 
trol an<l filament sWltch convenient Y. "cd 
onthcpanel Temperetureofal1tubcs1svan I 
by one Rh~tat located behind t._he s ~ft~lc 
under the lid, which, one~ hlrJicqu~~Y bat· 
adjustment. Opcrat~t""1!:s e1Pa:-et convcn
tery' or 'wet battery u • 
. tly tilted Housed in e beautiful, genuine, 
1en • fi . 1 ed. nch brown tone 
mahogany cabinet, .nis l '° • Cab-
whicb harmoniz:es with al~~t~a:if b~;i~ or 
inet arranged !O acconpn unccd scnsitl\'1lY 
battery substitutes. ~no The new Ortho
and e:r;trcmely fincselcctlVJty. t advance 
aonic princip1c pro,,•1des the furtlhcs 11 30 in 
in tonal quality. Dime~ions: eng\ • • 
height, 13 in., depth, 1 ~_:0• 100. 
Pncc without accnson~.. · 

36 
The same as B-35 on1y design of cab 

B· inct has been changed 150~~~\!,11:C~~~ 
might hli ve W1dcr range from :ci&bt. 4J m • 
D1mcns1oos: lcn&th. JS an' 
depth, 21 \n. 
Pru:c \vtthout e~son" . 

ts C Receiz i1i a 
d.tion to the above ltnc which 

Federal will shortly announce oln ad~t m the radio field. I "' 11 be 
sational de\'C opm . r '-

will be a most sen ratu • very selective," ~ .. 
a contained loop ope1:1tcd i9ppa tho-. nic principle. Thi t' in • 
and abov all, employ~ng t ie o;tse the la t n ord in m t'rtl r d1 
different housings,. \\ill com:e t of operatEOr't. v.1th the l t t vrod 
equipment for the home: the r co111eruent rr t ~lil nt. 

d gners in the " Y 0 

ucts of our esi Hlh • 111. I 1. l/J •-' J+I) 
I.', .,..... ..,. • 

( al1: 

B 35 RcC'civm1 Mechanism same ns B -20 
• only in a ftoor type cabinet. Equipped 

with the beat ape.akin& mechanism Federal can 
bulld. Wonderful breadth and quality ofto~c. 
Rcceivin1 Mechanism elides in and out. to u~
stall tuba-an uclusive feature. Cabmct H 
made or mahoaany woods selected for nch and 
hannonlou1 markin1s. Beautiful t:wo-tone 
dl'ect. Space for battcrin or battery ,aubat1· 
tutee. All apparatus is designed to &1 c the 
utcr the fultcst benefit or the Ortho-aon1c pnn· 
ciplc of tone production. Dtmcn11om. lcn&tb, 
~~in ,hei1ht,43in.,dcpth,21 
aa. Price without •~ca 250.00 ,._.- n 

ortho-sonic 
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THE A 1ERICA BOSCH 
1l1AG lETO CORPORA

TIO T PRESE TS ., THE 
AMBOROLA:, THE BOSCH 
RECEM 1G SET AND" 
AMBOTO iE:· THE BO~~~ 
REPRODUCER. THESE IN-

~1~~;1TEO'TTS HAVE BEEN 
HE FAMOU 

~SDCALLH LINE OF PRECISIO~ 
THE EXPE 

TATJON ON RIMEN-
BEEN A THEM HAS 
IN THE ;5~c~PLISHED 
TORIES RA lABORA
IN THE HO THER THAN 
PURCHASE~.ES OF THEIR 

TH.E AMERICAN BOSCH "l.6A . 

SPRI n.11\.GN ETO CO 
NCFJELD; MASS. RPORATION 

H A II I (J H I I' I I I N (J '"' • '·~<11 '"''"1c1, 1i12r, 

1. BOSCH PROTECTION FRANCHISE 
NO DlSCOUNTS TO OTHER THAN 
AUTHORIZED DEALERS HOLDING 
THE BOSCH FRANCHISE. 

2.BOSCH TERRITORIAL PROTECTION 
TERRITORIAL FRANCHISE DEFINED 
AND ALL RIGHTS PROTECTED 

'3. BOSCH PRICE GUARANTEE 
TH£ DEALERS PROFITS ARE PROTECT· 
ED BY GUARANTEE AGAINST PRICE RE· 
DUCTIONS UNLESS DEALER IS REBATED 

4.BOSCH RATIFIES DEALER CONTRACTS 
ALL CONTRACTS MUST BE RAT· 
IFIED BY THE MANUFACTURER 

5. BOSCH CO-OPERATION 
EXTENSIVE CONSUMER AND TRADE 
ADVERTISING IN NATIONAL PUB
LICATIONS. CLOSE LOCAL NEWS· 
PAPER CO-OPERATION. 

6. BOSCH STABILITY 
THE BOSCH RADIO POLICY Iv1AIN· 
TAlNS THE SAME ETHICAL STANir 
ARDS WHICH HAS BEEN THE BOSCH 
PRACTICE FOR 15 SUCCESSFUL YEARS 

7. THE BOSCH DEALER 
THE BOSCH FRANCHISE JS A MAN 
SIZED. TWO FISTED OPPORTUNITY 
FOR ONE RECOGNIZED BUSINESS 
MAN IN A LOCALITY- -\\1HO IS 
ABLE TO CONDUCT AN INTEL!: 
JGENT SUCCESSFUL BUSINESS 
OVER A COURSE OF YEARS. 

ARE YOU THE MAN? 
THE AMERICAN BOSCH MAGNE'JX> CORPORATION 

SPRINGFIELD. MASS. 

2:;; 
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1:~ EREAOY HOUft 
[\l[RY Tu rsoAy 

AT 0 P. M. 
Li11trrn l)tandurd 

2'1111• 
1-''nr rul radio ~n

ju) lllt"Ot, tell }OUf <'UA· 

!:"~" r• In t un .. tn tho 
I ' urt1ndy IJroui• .. 

U roa1traal t hroui;h.:_ 
W E:AF NMt" \'nrk 

W
W JEAER l '101i1l1•111., 

I lln•lon 
:GFIR Phl111t1 ·l1>hl1 

llulTalu 
WGA E l'ltUiburl!h 
WSAI l 'h1d1111Mll 
WWJ I >ttrott 
WCCO { Mlnm·11pol11 

~t. l'aul 
WOC DUl'nport 

nd his business is 
still growing" 

iewcpaper ad\ ertising builds up a demand for the 
'ereh~dr brand, and the high standards of work

man 'P and mat . I b h' d B ena e m even· Eveready 
attery make repeat sales inevitable. . 

Dealer e\'ernd fi d . , 
E\ eread . Rad( iere _m rt profitable to handl<' 
use i ma}d f I~ Batteries, e~pecially when liberal 

e o •veready, · d d' l Remember th J h · nn ow rsp ay material. 
· d at w en rou d res - E d wm ow , · . -s an Jvcrea y 

. ou tie up with a t d . 
ad\ erti inv ··am · remen ou::. nat10nal 

to, '" pa1gn. 

Asl: your johher. 

NATJO -~anufartur,cf and guarantud by 

NewYo~AL CARBON CO~HPANY, INc. 
Atlanta Ch' San Francisco 

ica~o Dallas K c· . Canadian N t' 
1 

~ ansa~ .1ty P1tt~burgb 
• a iona Camon C L' . 0 ·• imited, Toronto, Ontario 

n Al• I II Hu I A I 1, I N IJ, :--;t' /l/ c 111l1c l', rniri 

The New 

(~l J RA "'ONE 
CLJE~ 1R /11.Vl> C<>1\TST/ Jj'JT 
13 R 0 / / J) C / /,ST R. l~ G /~ J f7 J~ R 

A 5-tuhc 'I'uncd R. F. R.cu.:1vcr 

~~~!2.IJ ong other 
. 

new in many 
ces and condens 

filarnent control n 
""'*'·~ ...... of wir-

b elite 
panel, dials and · ets; a handsome 

, and, best of all, a ne 

.-..-WiGJQ'' po:s · \vay, yet 
its ice has been r ccd. is feat 
was made possible by a 
centration of production 
careful planning for the s 
new CLARA TONE meets 
Iar demand for quality and 
it is up to radio dealers to ta 
tage of the opportunity no 

of then 

, model CLARATO 
d in it~ class. No bro 
f its quality can be ob 
approaching it. Th 
rth $7 5-Se lls for 

that. 1\Ior~ ...... 
:old this vear than anv other r . -
in their price class. 

sh is Under Wav ., 

is going over the top triurnphantly 
one \Vill be left unturned fr0n1 the p· 

(e. CLi\R.A. TONE is going to 
its field and bring profits to tl ~ 

test 

269 

WIRE OH \VRI1'E NO\V-ORDERS \VILL BE FILLED h T ROTATIO t A'"' HFCEl\'ED. 

( 
. . , . . d arelJ' behi1ul tlu: jobbo-. 

)11r Pl'l1cy- as a/U.'llJ'S '" ''"' past-ts to stall sqrt 

$39 EQUITABLE R 010 CORPOR TI0~ 1 

300 ~lad isnn 1\ venue . .... 1 ew York 



PooiM R.aJio
Phonograph 
<-Model 

1500.R.3 
Chmc:sc C P
pcn ale Sole. 
AmcrK&n ~ (. 
nut or [ng h 
brown r.::: h • 
:in, duotone 
finuh. 
Height r; • 
wutth.30',dcpth 
16 • 
EqulppcJ w ch 
Anntcr Kc t • 
tube Moad ._J 

cmpacr <.er . 
k-u11t-ln footc-Y 
floatar: g horn. 
P ole~ T" n~ 
graph in ampli· 
fving chamber. 
l'ricc complete 
lcsa tubes nnd 
b:i.ucnes-

g-
, Pooley 

THE C\\ o chief things we could 
do to nrnke Pooley an cxtr.i 

good line for you to sell were fir r ' , 
tu give you merchandise of un-
u ual saleability. Pooley Radio 
Cabinets and Radio-Phonographs 
with Atwater Kent Radio will ap
peal strongly to the public. Your 
orders ~how that you agree with us. 

The second was to tell your po~
, ible cu~ton1crs about the Pooley 
models through national advertis
ing. Here are the first advertise, 
ments. Note where and when they 
appear and watch for them. They 
will be followed by many more in 

Console Model 1400,R·l 
Louis XVI Style. En11lish brown 
mahogany, duotone 6nish. 

~~~g~:c 3fl zn, width 34", dep1h 

~ccommodo1cs anyArwara 
~cnt Set. ~('Ince f<>r set 28Yz" x 
10• 2". ' 
Price, less Set, tubes and hat• 

<-Model teric::&- $?S 
1120.R.2 

Stu::irr Style. 
American wal
lut or Eni::ltsh 
' rown moho~-

(j
any, duorone 
tn1sh. 
Hei~ht 511 11 

width 33• lepth 
15• 1•. ' 
E . quipped w Ith 
Model 20Arna. 

S
ter Kent 5-tubc 

Ct. 

$295 
rrsc:c c;Omplc:te, 
L~u 1 u lies o11d 

t .l r: lJ"dt tcric..--
l []CJ r l Cl r l r l t l [ l C: J [.. $225 rrJccull!fhtlvhl~hM • C ~ C \\'C6t o I th~· H.\JC!dOO 

CJlJlJCJfltJrJCJCJCJrJrJrJ; 

II I (I H I I A I (,I N n, Sr 11ll'111l1r1 I '•"I" I f L.11 

models are now 
nationally 

advertised 

ADIO cirnc --;-..::::.:;~ ..._ 
IJ • &e1c:n11'i ~~..,_; • 

W1rh •norhc:r c ach1('\·•rnni1- ~-
rransforrned rad nug1c- rhar o( rht . a Pttcc o( mai:ic h 

to tnto..1 hou h I •nur anJ c-r tntc anum 
Der,., St 0 d do ••llSma -P . 

• "'00d1. •nla a rnmc:nr rn n oolc:y has 
~'.'::'"' unnvali~ ~:.rc;~~rion of •ht ~nv hi,t. ore: rhan cvrr nugfcal 

i...,n, lrorn v,.,. to dlicin. tir ordrr A . 
cabinrt In• c• le ~h1nJ t lrf&llt Dcyft, lluJ!r 1n Pooloy Ro.rin h.H~ ;...., .. ., i:.,., 
I no c Pttiod d ,,. "'"' •ncf e orn of I . 

clme ~ucccs:,ion in the :>ame pub .. 

lications. The very best possible 
thing you can do is to tell your 
prospects that you have the Pooley 
models we are telling them about. 
We can :,upply mats or electros 
of m·wspapcr adve-rtisen1ents you 
can use- at once. 

r .,. o( tnronuuy d e.11n y., "'"" <ona1l.,J Si wciow <on., 
•n •rt. n-uy """""""'" mrlr •n ... ~ .... 

SU bcaurtful, n.,. Pool .,....ntly •«uuble. A ""'; 
'19S, •re iho.. tl' Radao and ~ • 

n •nJ J"<rrba.J ,n • boo Phonorraph cabin 
I.Jn thu b 'Wa11 <'<a, PnCC\l "°"' J•s "'''°'l"Ou. ..__, 't..> 

THE~oo -~~~ 
l6601nd11114A LEY COMPANY 

Have you estimated your potential 
sales-and protected yourself on 
deliverh:s? If not, get in touch with 
your Pooley distributor promptly. 
It may soon be too late. 

''• l'HII.Aoap HIA. U.S.A. 

Model 1320-R-2 

In case you don't know the Pooley 
Stuart Snlc. Finished in American wal· 
nut o r English brown mahogany-speaal 
Oriental hurl, rosewood :ind walnut inloy. 
Height 503.i', width. 291"'• depth lSlz'. 
Equipped with MoJcl 20 Atwotcr Kent 
5·tube Set. 

d' "b . istn utor in your territory write 
us direct. ' 

Price complete, less tubes and b:ittcries-

THE POOLEY COMPANY 
$ 260 

160' I di ~ n ana A venue Philadelphia, U. S. A. 

~·Model 
1000-R .. 2 

It a I ia n Style, 
American wol· 
nut or Eni.;l1sh jl~~==~~~:i2~~ 
brown moh()g• 
n n y, Juotonc 
tin1sh. 
Hclsht 41 1"1'. 
width 34\z•, 
Jcpth Hi'~•. 
tqulrped with 
Atwll!l' f Kent 5· 
t ube Model 20 
c~")n\f)aCt Set. 
Prkc, complete, 
lest tu hes and 
battcrl~&-

$200 

The t:nr vf a sena of tm1m1al radio ndtoertiscmtnU 
ro appear mon1hl, in Vo,ut, Vanic, Fair anJ House 
& Qardm, beginning S(ptembcr issues. Poole, 
cabmtU 1n 1ptcial sttringJ designed fl1 norable inrerior 
Je.."OTatars, to a;ipc.zL ro chc u•calth, high-class market. 

~fodel ~ 
l l ll1·R·2 

C n b inc t is the .... Ji-~l!lifl!l•!!J!ii~--·-~ snme ns model • 
l IZV.R·! but le Is 
~uipped "1th 
MoJ .. 110 Atw:i· 
tf'r Kent 'i tube 
open re c1,ing 

Pri ~ com1,lc-tc1 
less tube' 1111d 
b ttcrlea-

220 

ic2cJr• rlr>rJrJrJflCllJEJllr 
·CJrJrJtJEJCJtJrJrJlJlJrlrJrJrJtJrlrJrJrJrl · 

2hl 



Dealers, did )'OU know-
THAT ~ &..~ - L ~ . c country 11>1\ c 

A K
m g their rmc:rcncc f 

t1in:C alt Rri ; 

The .Meredith Pubht:tion1 and the 
~apper Pub ic:ui narcccn•lyasked th 
izrmca: .,. Wh:tt kc . c m ot n. o let do ) ou 
~ to b ~" Jn the answcn At'A";ttcr 
~·\\";!$FIRST. 

If .fo hue p;ospc:u in rura1 din:i 
there • a tip for JOll. ctl, 

h 'e be n rellinc u 
st e b ut mater 

thcr de ler ga\ e imilar test i
m nl. Althouch \\ e ad' ise all to 
open che boxes nd make ure there 
ha been no accident in tra,spor
t~tion, 1t is gratif} ine to know thac 
the} reeard it as unnece al). 

The word "In pected" on the 
pmk tag attached to the bottom of 
e\ ef) Atwater Kent ct 1s a cenifi
c;ite of character. It mean that e\'
Cf) set has been ubjected to no less 
than 140 (!aug-e and phvsical in-
pections and nineteen ;lectrical 

tests. All along the line of manu
facture the smallest defect is a death 
warrant. 

£,·en after the~· final., inspection 
"e are constantly pickino R . 

f 
., t:Cetv-

ers romthefinishedarra}•and t . 
th 

. estmg 
em agam. 

. -
... /"... . ~' . . ' 

. .. . ' , .. 
. . 

Model :o, 'lli"1thou1 tube&, f,8o 

tdodcl ·o I 1-~· ~ ' nc .... mg batte_rJ cable 

'

,. . h • ttors at t e factory sometimes 
think "e are too fu sy. ·rhat we re
e•ud a a compliment. Every dcalt•r 
know that ''fus iness" at che plant 
relie\ e the cu tomer from fu~ ing 
m the home, and makes Atwater 
Kent Radio easy to sell. 

"It i not our fault that we sell most of 
th~t make," a d"alcr told us. ••The people 
ta~e them aw.ay. Atwater K ent Radio 
h~ a go?'1 name, fastened to th" people'• 
mmd with the glue of quality.'' 

'Ve belie\'e in bein~ fus,y and shall 
continue to be. 

11 rllt f•r 1llu11ra1td b .. Hrt rtlling tht omflat ""' 
•/ Atwatrr Ka?t Radi• 

ATWATER KENT MFG. COMJ>AN Y 
.A • .Atuatu Ktnt, Prnfdnit 

4i33 \\'1sSAHIC KON An.. • PHJLAOELl'HIA, PA. 

E..-eryThursday Night-the po1en1ial audi· 
cnce of the Atwater Kent Kadio Ani1t1 who broad-
un from rcn 1tat1· ·h • . ona every i: uraday evening from 
9 to 10 (Ea.tern Standard Time) jg eatimated at more 
than ropoo,ooo. Theac are the stations: 

TEAP • • •• Nrw Yori 
W;JAR • • • Proddtne< 

WEa •••••• B•Sl•n 
WFI • • • Philadrlthia 
WCCO • Minncaf1lu-

St. Paul 

WCAB • • •• l'ittsburth 
WGR • • • • • Buffalt 
WWJ ••• , • Dttrtll 
WSAJ Cincinnati 
woe . . . Dt1t'rnt•r• 

,, 

t 'll"1tho11uubca, po • Model 20 Com I 
tery cable b111 P;ftho• ncluding bat.. 

' 1u tubet, o... Model I&, built on • p rial 
.- lncbattcrycablc but c. b ordcr,lndud. 

Wit Ollt lllbct,1100 

Model H. 
with 9' dell• 
blc cord. ,SS 

l'I I \\ \\ 111 I I , • 
\ ~ • 11tt ll111l llll l1;1Ht "' 

1 H\ \N • ' ( ,, .. 111llt1 1.t1l1111 

, l' \\ 111'11 11011NT , 

a 
..... ___.-·,_.,.. .... 1 . 

:\1. I ' 1, 1 1\11,N'I A, 
1\la11 rtl;ln~ t~tlJtor 

\\'111 , I Al\I I', .\J,Ll.Y, 
A fi ne Int·· J~dtt 11 r 

l" 1'111111111111 11~ IC.Ill tJI 

l 1 !\I 111 I \ I I 
\ 01 ol 1 1 ~1!1 1 Cll 

lk::::::::::::======-=---======I 

'The lh1t1tnut1 Mnjlnilno of •he R~ullo lnduetry 

O. l 1. CA1J1>wgLL, ~'dil<>I' 

I I ,!-:. I( l'illW J/f'llN. I ~<1Slr1 11 

1'"'''1• \\'oo'J'<IN , \Vnslii11glrn1 
1 '. C1111 NR KY , S.i n 1•'1·11 rwifl<'O 
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1<>0% Service io the 
Radio lrtdustry 

E
VE~Y McGraw-Hill publication has been founded on the 
sob~ cor~ersto~e _of "Service t.o the industry it represents." 
Rngmeenng 1nm1ng l t · · h · . h . . 1 • e ec r1c1ty, c em1stry, transportation, 

t e merchand1Slng of electrica! appliances, and now radio, are 
the fields served by McGraw-Hill papers. 

In ra?\o, as in each of the other field,, McGraw-Hill is striving 
to proVlde a complet ~ service. H ow complete it is may be gleaned 
from the following facts· 

Mc~raw-Hill is publishing Radio Retailing, "The Business 
Magazine of the Radio Industry," issued monthly and devoted to 
the trade of selling radio, and The Radio Trade Directory, listing 
every k11own radio product and radio manufacturer, and issued 
quarterly. 

Radio Retailing has the largest total circulation of any similar 
magazine; Radio Retailing has also built the largest paid circula
tion, 10,154 as of September 5, 1925; Radio Retailing is looked 
upon as the leading radio trade publication; and this after 
eight months of existence. 

The publishers of Radio Retailing have branch offices in six 
United States cities and one in Europe; Radio Retailing has 
correspondents all over the country; Radio Retailing has the most 
accurate and thorough lists of radio dealers; Radio Rdailing has 
the most intensive contact with the trade, through its large staff 
of editors and editorial representatives who are constantly cover
ing all sections of the country; Radio Retailing and The Radio 
Trade Directory carry on the closest correspondence with the 
radio trade through their mailing department, which handles 
more than 50,000 individual pieces of mail every month, all of 
which is personal correspondence of these two publications with 
the radio industry. This is exclusive oi the 2:50,000 monthly 
circulars, surveys, questionnaires, wrappers and other material 
also handled by the mailing department. 

Radio Retailing, through this efficient mailing list and mailing 
department, is in a better position to .. onduct surveys of the trad 
end secure wickspreod and representative opinions on any m3tter 
of radio interest, and does actually accompl;sh more of that type 
of service than possibly any trade publication in any field. 

Radio Retailing and The Radio Trade Directory employ over 
seventy field circulation men who arc visiting pra~tirolly ev•rv 
citv and town m America for the purpose of kecplllg thes two 

ublications in constant touch with the retail and wholesale rad• 
!>rade. and who, by means of daily repo;ts. keep dealer b t 
up to-date and keep the home office fully mfonned as to cond1 

tion" m the field. 

36t I C't t te,ll ' ro1·k, 
Tenth • ,·enue af l ~ ree . n I 
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General Bwd11P ~ J'olume .._ tart · 
Climbing in epte mber .., 

Tha the "hesitant" its purse market starts to unloose 
shown by t~:~h:~ this ttm7 of the year is 
Composite of ~ ur f at the nght, which is a 
t be an mdex of a~tors, each one considered 
Federal R--.. fiuymg trends. T hey are 

~--· ve gures 0 . retail sales and th n miscellaneous 
music store sales· r:nn.J~e department and 
larg~ electnc ~pph~ e retail sales of the 
country. ce company in the 

~li4 

I 
• 

r '' 
l ' I 

New Era in Broaclcast 
Talent and Engineering 

Paderewski (inser t, left ) from England 
and t he B erlin Symphony from Ger
many are some of the t rans-oceanic 
feat':1res reported t o be broadcast this 
comm~ se~son. A new era in quality 
rece,,no~ is predicted also, as soon as 
r~ent discoveries in transmission de
sign . are put into application . At the 
left is sh own the unique aerial at the 
Schenectady laboratory of Dr. E. F. W. 
Alex~derson, which is being used in 
expenments with " polarized " waves, 
for t he purpose of ininimizing st atic 
and fading. 

19 3•;, 

Sept . Oct. Nov Dec. 

n 
' \ H ;.; 

With Wl,h b la l n1;0111ora1c d E lectrical Retailing 
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Pierce of Evanston Says 

Service l(eeps Them Sold 
Illinois Merchant Believes Location First , Merchandise Second, and 
Service Third, the Esscnt ials in the Su ccessful Selling of Radio 

I
T WAS almost ten o'clock one 
Saturday evening las t Fall when 
a big car drew up in front of the 

Pierce radio sh op of Evanston, Ill.. 
and one of the successful men of the 
town rushed in. 

"Today is my w ife's birth day and 
I nearly forgot it. Sh e h a s been 
wanting a r ad io. Give me one of 
those -- sets over t here. H ave it 
wrapped up and I' ll t ak e it h ome in 
the car," he said. 

''I will be mighty g lad 
to sell you one of t h ose 
sets, sir, and we will 
deliver and install it for 
you," Pierce answer ed. 

"Don' t bother about 
that. I'm in a hurry I' 
have the ca r rig ht .. out 
here and I want t o get it 
honw qui<'k. " 

"\\' e have a car ou t in 
the baek and I will follow 
rou t 
: 0 your home and 
install th · t 't 18 se and have 
~ operating w ithin t h e 
our. We . k . t . m.t P it a r ule 
o in tall evel'\' "•' t ,.,e !!ell." • .~, "' 

''B t k ~t, I had intl1nded t o 

Ia e it with nw. ,-. tte '"" 
can d '-1 '-'°" 

By S. J. RYAl 
Coni-ulting Editor , " Radio Retailing .. 

set isn't sold unti l it ig properly 
installed in you r home and working 
i:atisfactorily. I know you do not 
want us to b t"eak a rule t hat is for 
your own prot ection and satisfaction.'' 

Customer Satisfaction Builds 
More Sales 

The abO\·e inciden t illustrate~ Mr. 

"Today," continued Mr. Pierce. "that 
man. is one of my biggest boosters. 
I delivered and installed h is set that 
evening and wh ile doing so I ex
plained our monthly inspection sen·
ice to our customers. H e told me 
to put him on our list immediately 
a nd I can t race more tha n one sale 
to his satisfaction with our service." .. 

The Pierce Radio Co.. Inc., is 
Pier ce's conception of service t o t he 
cust omer-or a t least a por t ion of it . locat ed in E van st on. Ill.. a suburb of 

Ch icago and is ju~t one 
block remo,·ed from the 

Pierce's Ser vice Plan for 
R adio Set Ou,ners 

Service man calls once a month to 
ins pect set. check up batteries and 
t ubes. a nd repair any troubles. 

T his monthly inspection i~ free to 
owners of sets purchased at Pierce's. 
To othe rs $1 a month is charged. 

A ll renewal.;;, batterie~ and tubes are 
~old by service man at }i .... t prices. 

T h is monthly in-..pection sen·ice costs 
Pie r ce ~~ 1 :! <' of hi ... annual ~ale .... but 
more thnn pny~ for it~elf in ... ales of bat
te ries, charging, tube.-., h1ud peake.rs_, 
and in kel'pinj'! c u ::-t omers' intere~t ahve 

business center of the 
city. The exterior of the 
~hop i~ att ractive to 
t he eye, the window are 
tastefully decorated, and 

With o what I ph·a~e 
rny own set '' 

''I' . rn sorry, l>ut that 

t he interior ha more the 
atmosphere of a mu ic 
~hop than the uhual radio 
~tore . Everything i clenn. 
ueat. orderly. Mr. Piere 
hundlt:- ... ix make· of 
radio receiver , a com
bination phonograph nnd 
radio receh·er. a populnr 
make of phonvgraµh, om: 
make of r producing 
piano, a few floor lamp . 
and the u u .. tl laud rd 
radio aece ori . but n 
part:. He al o carri 
phono rrnph I' cord an 1 

[b;;;.;;;;.;;:=;;;:;;:=-==o;;;.;;=;;;.;;;;;:;;;;;;;;;;;;;:;========;_;.J- mu · ic ro 11 n d th i u '' 

throug h good r ect>ption. 

• 



t ,. u \\ i h-
. g t a ailor 

u d n·t bu) the cloth 
hre d nd button und 

xtr< for the cutting-. 
imr ul • i delic::tt thing. 
u u t LI price on a Pt in

" nd theref re u ele . to 
pr pecth e pur ... ba er a it 

nd · and keep adding for thi" and 
dd ng or that. Sou are mighty apt 

dull that mge to \VTI. '\'hat your 
i radio reception. 

I 0 m. P.ricE- i for radio reception. 
e en mclude a batten· charger 

Then i for any rea o~ there i~ 
rnrtbmv th cu tomer doesn't want 

1 m taYinJr off instead of addin~ 
n 
''I ha \ never rut 0 price on a 
n~ard article and I ne\ er will. It 

ece ary. The et a customer 
a l undred dQJlar for in winter 

hun<l1 ed dollar in Rummer here. 
u :O;~r-1 get. 'alu_e for their 

a pe1 onahzed en ice 
t and l ('tam confi<lPnce " 

of your cu ... tomers. I came 
nd 1. nt It>d the emp}o,· of one 
foremo t automobile concern~ 

in th countrv. There I lem·ned the 
i dom of ne\ er di ~paraginJ! a com

petito1 or a competitfre machine and 
I le rned al o the good-\\ ill ,·a Jue of 

l"\ ic on thing-8 that need set\·ice." 

Pa.r 5 per Cent for Rent 

. Mr. Pierce's previous experience 
m merchandi ing, a wen a h" 

• IS 
p~e ent one in radio, ha. rom·inced 
him that the fir~t requi· 1·~~ t ..., • ~ 0 suc-
ce f:Ul ·eJiing iR locatio11. Refo1·e 
locating in E,·anston he im·estigated 
n gr~at number of location: in and 
ai·ound Chicag-o. ' 

f ~~ tood at each of these locations 
~1 . ours at a time counting- t he 

ti affic-the pedestrians and the 
her of cars and the kind f n um
and th k" d o car s e m of people in th 
foot. He talked to hem or on 
er d"t mere ant~ and 

e I agencies regarding: t . 
chasing- power and purch· . he p~r
of the people in th a~mg hab1ts 
ties-whether th ese Van ous locali-

€\' we1·e Jiv· 
to or beyond th~ ir . tng- up 
finally decided . i11comes. ffo 
t . upon his J>n )s t 1 
ion as offering th en oca-

tage of anv under e gre.atest advan-
h) order. to cons1de1·ation. 

Recure th , 1 . 
"anted. ::\1 r. Pier .. e oeation he 

Cf found that his 

l I J l l llt 

tud l ti 11ll qu 
l h nch t ) t I l'\ 

d) l tud1.. nt ot a llho. 
lllll t lllH h 1 t I dC'cid 
t ht n t. i l h.mcH~in r of 

i \ Pl th \\l ll )'O t' d • ' on 
I ikt d Hut no\\ ht had to 

t th( publi<: "ould likt' 
Tht rl'sult i th.1t ht'. 
d1 fl er nt m.11\ L , c>adi :i 

"ell kn cm n brand foa 
"lud1 thu~ i n dt~finik d1.•nrnnd 
f1 m Ou peopl 01 hi .• romnnmit '" 

l'irst of all he pickui 1.Jaulity 1;wr
th<1.n~i P because that had hf•t•11 hiK 
tr.unm~ and lw ah·Parly k1H•w lJUality 

m i·ch mdi .. e to h<• (l) tht> 1110~·t 
ntisfactory to both cui-:: tome1· and 

deal r. ( 2) the chea1wst in the long 
1·un. und :n the only kind upon 
which to build an increa~ing- pres
tige, e~JJL-•cially in a . maller com
munity. 

Then he picked for price range. 
Hi , et~ retail. completely t•quipped, 
from ..,45 to 480. \Vhere quality 
appeared equal, he picked the set 
that :eemed in greate~t public de
mand and th i.s he determined bv 
personal inquir~· amongst dealer.s 
and publk and by judging their 
advertisin~ programs. Jn the six 
makes carried, all approved circuits 
are represented. H is highest selling 
price is $280. H e push es this set 
where the customer has not already 
formed an opinion. . 

Twenty-five per cent of ~Ir. 
Pierce's business is in combination 
phonoJ!raph-radio 8ets. H e firml~ 
belit?\'es the demand for t hese com
binations w ill in(T ease. He accepts 
trade-ins, _but at his own price. In 
setting th is price, h e calculate:-> what 
he can sell t h e trade-in fo r , deducts 
an amount to c:over selling expenseR 
onlJ~ (aver aging a r ou nd 12 per cent ) 
and oft'er s the custome r the balance. 
He does not accept hom e-ma de sets 
on trade-ins. 

•'S · '' t l ervice -An Important Elemen 

So f a r he was in about the same 
position, insofar as any ad\•antagc in 
competing for the public's tra de was 
conce1·ned, as other dealers. His 
g l'eatest problem was to find ou t how 
he could attract nncl /told <'Ustomers 
ngainst competition. He· decidc}d th:1t 
" . ' d se1·v1ce' was the ~rnS\\'<' I" to this. an 
also t o at lea st a portion of the 
costly "sunanwr s lump." 

1< l', 11 H 1 1 1 1.1 N t:, ""' '''{ '"'" ,, IH2r. 2H7 

111 w C'lll tlll\(\l'l'ill ll~ . 
' ) ,, ft lHIH !\('\Pl' hucl 

pl l l1•r 

0 Utlll' in 111 1·1 thnl 
ll 1 HUl'p1·i~l'd Wh('ll 1 

,l\t \ pt•l'HOlllll f'XJll~ 1·i1•11Cl' 
tl(lll it. cl nw H i·pp·1llt1r ii1Hprr-

011, llh l 

11•Ridl'IH l' t11w11. I 11 Rlltnlllt'l' tnllny 

v11 HWH~' tn lhl'i1• Rllrn1111•1· hotaw~. 
TliiR :-:;pl'irw quill• u 11urnl1r·1· of our 
CllRt tll)l(')'8 hucl llR <'llll l'or l hei I' HPtH 

a11d pu{'lc h11<l Rhip them to lh(•ir 
HUlllll\('I' h<•lllt'H, 1111<1 <'\11'11 in Rnme 

t'fHWB ~' nd a 1111:111 up to im~tall arid 
t1~At t h<'111 l h1•r1•. \VhPn tlwy t'Plurn 

in tht• l1't1 ll , l11f1 H1' R('t.H will lH· Bent 
lnu·k lo 11w, it1sp1~et<>cl and rcinHtallc·d 
i 11 t lwii· h omf'H lwr<'. All APl'Viec• 

wm·k of thiR nalUl'P is <'h:tt'l-{c·d at 
th<> l'all' of $ 1.GO per hour, for the 
tinw the man is absl•nl from the 
shop. \V <' keep a reeor<l of all Heb~ 
Hhipped to :mmmcr home:;. If any of 
tlwsc sets fail to come back, l will 
know that particular cm~tomer necclR 
another :·ll't here in EvanHton." 

filNl in E• dntP two W< eks later and 
given t" l hP sr~rvic:P man at that 
t im<". '!'hereafter the card iH filed al
phabet iC"nlly :ind the customer placed 
on I h<> regular Hervice route. 

l < onll'''t<:'Bt 111•1'Aon \\'llR 
IJ' H l . t ll · , !'t nth• Pflil'll'tl opr•1·11-
~n n · lo " L l ~ 

Jll'l • I . ...1l'<l it 11 lllA t )(~ fl H<' I -I < r,•111 • 
t11'n ,, '\'ki• but l :il~o r1~altz1•<l 

u·{ !Jl!.!, ~ I 
IPI'' . 1 r hu i'g"Pd a cuHl onwr an 

th1lt if . OU H ~e1'Vif'{') call Whl'll 
·~ t llll . . 

1wu1 
1 cl onlY bt <>ll 111 l he housP 

h nvrn lH • f . t 
t • 1•11 titt•s sh1 would ~nl o 
f . t l'll in . , . r. 't 
Ol • t ('011Rhh•1·:if lOll tJw 111 Y 

t ~kC' 111 0 t ' l"'l . 
l r bud 81 wnt Pll rou <'. 11s 

n1inutt>S 1 • " • 
" t•i l n•act ion rn other uus1-

's the u .. 1 • l ·11 1' , 1 could not. hope to >Ut ( up 
ur ·r.''1~. " thi·oug-h that method. 
con1ll t>lll:l • • 1 

"l fina lly <.keidP<l up~n iree m Hta - ,. 
. n i1d frl'l' irn~pect10n at regulat• 

1~t1on •• . 
inten ·als thereafter. No charge ts 
made to <·w~tomerH who have pur
cha~Nl Rets from us and only a 
nominal service charge of $1 a 
month to otherR. We test the Het 
and if any r eplacements are needed, 
tell them so. They are under no 
obligation whatever to 11urchase them 
from us. In practice, however, we 
find they usually want the set fixed 
right at the tim e. In fact in most 
cases today we have the confidence 
of our ser vice customers t o the point 
where we h ave been given carte 
blanc he t o eorrect a n y defects. 

"A woman came into m y store one 
afternoon la8t Oct ober . She asked 
if we carried a cer tain m ake of radio 
receiver. I showed h er t h e merchan
dise. She said sh e h a d been driving 
through on h er way downtown to 
purchase a set when sh e noticed our 
sign. 'How much w ill t his set cost 
me, complete a nd installed in my 
home?' she asked. I told h er t hat 
the price on the tag was t he p rice 
for a complete set , installed and 
tested in her home a nd that there 
were no extra eharges of a n y nature. 
I explained that in addi tion we had 
a man call r egularly ever y m onth to 

· in~pect the set wit.hou t ~barge, and 
th~t in the e\ '<.•nt of r eplac:em cnts 
he~ng needed, only the r egular li~t 
Pnces were charged. 

''She PUl'chased a set. About a 
~·~ek before h l'i~tmns she ea me in, 
0 dd me how pl 0a st~d s he was wit h it 

an · h 
. W1t our l'c rvil't'. a nd ordt•1·ed H 

8~~ilar Ret for lw1· ()Id familv phy-
s1c1a ~ 
d . n UH a C'hris tmas pn~scnt . I 
t~hvered his sPt Chri :4tma:s EY<..'. nl-

t
<>Ugh he didn't want t o l1't m e in

s all it b \Vr ecauHf' hll w:i:s sul'e 1 lrnd U1l• 
o~g addresH. llt" is onl' of Olli" 

service . t ,.E cus ome1·s today, too. 
vanston, like mo. t ~uhurhR. i~ a 

Customers' Name~ on Pile 

Mr. J>ieret· haH a fil'~ containin~ 

the irnm<>H, add1·esHeH and other data 
of every customer who has pu1·chased 
a radio or phonograph from him 
Amee he has been m business. 
As :-won as a set is in:->talled 
and te:-;ted, the particular card is 

PiPl'<'l' says his im~pt>ction service 
(whi<'h <·osls ~q }ler ('f'nt of annual 
salN~) has wdl j uRtifie<I ib;elf. In
<l<'Pd, it ha~ mot'e than paid for itself, 
he Rays in the increa8ed saleR of 
l1aLteric8, lulwR, etc. beRides-an<l 
this is an important point-keepinJ( 
the <'UHtom1·r13' interest in radio 
stimulated through g-ood reception. 
llis HaleH of A batteries average over 
fivt· hundr~d a month and he sells 
on an avera~~e of more than one 
hundred B batteries monthly. It 
yields an all-the-year-round income. 
For example when a battery needs 
recharging, the man installs a rental 
battery at a charge of fifty cents a 
day and the sen ice charge for re
charging is one dollar, th is usually 
means a revenue of two dollars for 
a recharge and the cu:-;tomer is glad 
to pay it because the service has 
ju:-;tified it. 

Customer ~atisfaction P. 'ramid~· 'ales 
·~ • t• This rule j, nev('r bro en 

., • ci.l • t.>1 l .. aero~~ um. · · h n Ph.•rcl' dot•sn 1 meit) ~ . . ·r tht• l'ULtonwr 1 m d ur ·· 
" l l . ne~ tum l'' en • . the counh'r." l~nc ' SA e uir L • sk'lled "or kmen and motor n IC'{ 

t -·~ t hre~hctld. H'"' • 
1 

• • h. · tom ncros~ the c·u~ ome i ~ L , Id . n bll' Pierce to J!'I\ e I!": cu 
· 't 1~1der d L~ t' n • 01 t well. The l'iit:'f isn l OI ~ in t ht• broackn~thv~ rt><.•ept wn on 

until it i~ prop<>r ly _in~t a lled h<,ur· ... not•ce. 
f ' r ec'l'P· home nnd g-h ·i ng sah"' a(·, or~ 



Restrict • ·umber of Line 
Carried 

J 

The best ad .. i th to th d I .ce at can be given 

I
. e ea er m con..,idering what 

po ic1e to follo" in hi 
ment for h . part depart-
,. I e u·ict ~ E' com mg ea on will be 

he number of lines he will 

P ~~ ~~~· t~ concentrate upon those 
n lt . afforrl the utmost in 

cal sah faction and th . 
mum p ofit If th e max1-

rt t . e dealer doe.:: not 
ill ha~dl: l~~ t~e b~ ic idea that he 

f i n t o ute Y the be ·t parts 
romg tQ succeed If h . 

mpt d to offer h' . . e is 
+h ng aim t is chent.: some-

os as good ~t . 
ble a\ ing it a a consider-

. means that hi tand-

tu If ";// 1 1 in 

I lcthn1c.I 'tr\t<'<' 1 ~'t•nti,1l 
( 1uh H t I .uu) Di.ti~ for 

1 t ... 111 I 1.1n~torn1<•r lk•i-.iun 
t"' 

LO\\-LO 

l 1011-

1 " illmg to 
In 1 g. Th 

Jl I Otl ll r \\ h ll 

t tl f td of the 

In th part m. rket thi ) ar there 
"ill b found n numb r of new fac
t l ntf tmg "pecific pa1 t . Jn ~en-
r I. w-e find the tend nc) toward 

Jo" er lo es in l adio frequenc\' unit~ 
to be continuing with unus~al de
~and b~ing made by the public. This 
l part1c~larJy affecting inductance. 
~nd radio frequency trano:formers 
n the P~~t. mo .. t of the etf 01i ha~ 

?een put mto the re.'.)triction of lo es 
m ,~ariable conden er" and in th 1""' t 
t" o or three v h e as ~ ear:s t ere have arri ,·ed 

'· 1171 p zat rice Parts?'! 

The part · b · . !S usiness 1~ • f 
1 a house cleani~ng"" inL or 

. ed . ow 
pric factorv mad -
gradually eli-~inat: s.et; ":m I 
parts fro d · Jn erior 
Th rn ealers' shelve .. 

e fan who ''rolled I . !'oi, 

merelv t . , us own" 
I . o a' e money will 
onger help the .. ,, no 

manufacturer to k!!'P . parts 
duction Th - P in pro-

. e rank 
experimenter w· s. of the 
and th' 

111 
ln<'l'eas" is tvpe of -

\\ill insist. enthusiast 
efficien . . upon c1ualify and 

. c~ unmatched 
high-grade f ·t even in 

ac ory sets. 

thL m lktt a g'Pllll'OUS \'n .. 4 • • ! lPlV Of 
-c II I lo\\ lo condL'Us(lr 1 · ) 
d 

• · n t 1r 
1 mt. n t fit.Id, ho\\ \Pr dift' 1 . d • lCllflt• 

( .... ru • \\ l'Jl fi ~Ollll' C'XCU:;lH ble 
1~n<1.111Lt on th~ pnit of 11 ie nrnnu-
lll f U l U t'. h<n (' JH'f'H\Jl fl•d t}p . 

1 
t: Rclll\t• 

( IUJ\ .l Pnt ad\'HllC('S in i his fit•ld 
Ho\\ e\ er. conm1P1·ria) l't-.SNtn~h t>ngi~ 
n er han' finallv l'Olllf> ~(> {}t • ~ l l' t'Oll-

cJU 10n that low Jo~s cc>i'l., . "" ., ean he 
m,d .. ,~rnd the progrPss 1'11 ti. J' . . . . · · ns c11 rec-
tlon '~ atta.mrng promisi11g Jll · . . ·opor-
t ion~ ~a11~: rn com parsion wit.11 tlie 
old coil.. hitherto in u P 

'~rherea~ la"t sea:on :~ fairlv good 
rad10 frequency transformer ~econd
ary may have had los'-'?'-'s~ •ts h1' h "0 ~ . . ..,-=~ ' • g as 
..... o~m , ~h1~ s~ason we can expect 
~e1 ta1~ c~Ils which w~ll afford losses 
• 10" a:s 6 ohm~. with correspond
rng sharpness. 

Equalized Dial Readings 
Demanded 

11~ tune? radio frequency this 
~ha1 pness mtroduces new difficulties 
m order to avoid oscillation but the 
res?urcefulness of the average ex
penmenter will solve this problem 
b~ .~~re acc~rate nullifying systems 
P 1 bcularly m the contl'ol of strav 
fields. " 

t In respect to tuning, the coil and 
he condenser have an unusual in-

terest this !-'eason. The bl. h 
gi·ad Jl pu IC as 

ua Y come to the realization 
that th d' 
d

. 'd e ml readings must be 
IVl ed } · th even Y In wave-lengths rather 

l 
an have a sharp increase at the 

owel' end of th l fi e .sea e. Thus, a new 
0?d of condensers i:; being offered 

said to ha\'e t . 
1 

._ s ra1ght-line-wave-
ength t · 

P 
umng characteri.,ti'cs ("'el' 

age '304) ·~ '" · · Not all of them how-
eve1· ar t · • ' . e s rictly accurate ag it is 
mtec?arncally difficult to m·tke ·1 renl 
s ra1ght -r • . , . , tne cond<->nRe1·. Or<l1w1nl\' 
othel' parts are needed \\'ith A~ch ·:; 
r.ondPl1SPI' • 
l 

· . Ill order thnt c.•alibration 
J«~ stnctly t · 1 

d
" 

1 
s raignt li1H~. Sorn<' tll'W 

1,1 s :i l'I' r1 I . h. ow >emg man uf:1dun1d 
w wh clt'V(•rly comp<>nsatt1 for tht1 

n /\ •. , " H ,, ·1·" , '·, No, R, 1,,,, 111 ,,,.,., lH2f, 269 

ii isl orti<>n · rrhe f>llSh-pu 11 transform
f1 l'S seem to be fairly well accept~ 
llR Frn1111lPrnenthry amplifying equip
m(•nL. 

ll'll' t•hculnl' plnl1 r11n-

ur h n wn\' t hn I t lrn 
I \t•nh <liRp11fWd n1fl1tlld 

, l' l • ,~ l fl' \ 
\ ll n ( l l't)l l' uf l hi < .n . 1l'Rl~ 

u1n l • 1 tll l I !' 11ill 'l'l'll if' I' rl Ill H. 
1 lll l> l ' I 11 ' ,11' 1"' 11w111R1'\\'11 A n1·0 a so 
Hr ulll r' \l,n 

1
, in nclhP demund lH•-

' l <' ll I l' t . 
1lfl of tlwii• uni\L'I\ H ~iP\l H'H 11011. 

, u l't •ill\' f'AHf'lil uilR rnt w1· 
fl l'(' • • 

Thf\ " ''" l}OW IWVl' AOllH' VPl'Y 

thnll 11111 t. ·cli·11 tir·u I d1 1 Rig-118 wh il'h 
• 111t' • 

<1n<'l t'iAl'ttc>1til'\' !'al io~ togethe1· 
ff 1·d t'fl ' • 

fl 0 t .. ·I h (' pH iwl a JIJlE'il l 'iHlCl' a 11( t 
th nt I ,\I • l 

''' to the pnsi., of tuning :i1H Llw 
add 1· i't\' of tlw eireui1. 

t'ICC I\ • } \ • )"''ittllY 1ww de,1e opment las 
No ~I.--. • . 

l
a re in th') dl~s1g11 of sockets. 

tnken P . 1 . t 
0 

rondenfi(•J'S or lug 1 l'l'>~ls ance 
fi>' 't 1\lniw pl'ohkms i1wolved in 
Ul\l ~. • • 

k t 
.,Okil>ncv d(•p(lnd more largch' 

"oc <' l • • 
\ht' eh•nwnt8 of the vacuum 

upon . . ff' l 1 
tul.H' and n Vt'l'Y slight ga~n a o~·c ec 
hv a low loss 8<>ckct is ent1 rely 
~;icrificed du(' to the inhercrnt dif
ficulti<'R of tube design. An average 
soeket is therefore more a i-;trictly 
mPrhanical propo~ ition and sale8 
arguments as to its efficiency in 
electrical work are usually exag-

gerated. 

Condenser Ratings Being 
Standardized 

Fixed condensers are generally all 
built upon the same line of design 
although the ratings are be ing 
standardized more rigidly and the 
materials used are being assembled 
more carefully. Grid leaks and other 
high resistance units afford an in
viting field for further research. A 
few new types have been evolved in 
the last seaimn but no predominant 
solution of the resistance problem 
hag yet been offered. pal'ticularly in 
the field of the variable high resist

N1•.\' I Mo11tl1- \ 

"~ 1 ''rt· I u 11111 is i" g \ 
Qut1I ity i 11 P"rls" I 

Ut•g;inninK in t lw Octolwr is- \ 
, m•, "Hadio lh'tailing" will I 
puhlh-lh n fwdc.·~-.. of mer- \ 
('lrnnclising a1·ticl<'E" on parts, \ 
('OYt•ring (•nough of the tech
nical ch·tailR ~o Hrnt dealers 
may lNat'n to differentiate I 
hct wcc.•n gooci and bad con· \ 
Rt ruction. CondcnserA, trans-

As a unit part, the vacuum tube 
will un<iuesiionahly remain a serious 
f'u li.ic·ct of study unto itself. New 

f ormerR, resistances. coi\g1 \ 

~oclwt~., etc., are Rome of the \ 
device~ to be included in this 
series of articles. \ 

I 

t 11lu-.~ ll J'P. n<1w hei ng i ntro<luced and 
the numh('I' of m:mufacturerR enter
ing th<· tulw business is increasing 
rapidly. lit\i"l'theless. there has not 
lw1m n comdstent improvement in 
overall <>flicit>ncy of tubes that has 
takPn plaee in other basic parts. 
The trend at present is toward th<> 
reduction of cost and this is a suf
fkiently important consideration to 
the public to compensate it for any 
failure to improve the quality. 

audio amplification. engineers arc 
coming lo understand how funda
mentally important good quality in 
audio am1>lification is to the ultimate 
user of the set. Last season there 
was a consistent effort made to sell 
the public on the ideals of resistance 
and im11edance coupling. Both in
volve serious difficulties but it is 
possible that this may be sol\'ed 
satisfactorily and become more and 
more adopted in general practice. A 
few practical units are already on 

the market. 

Considerable Improvement in 
Transformer Design 

However, the economy in tubes 
which the audio frequency trans
former affords guarantees for it an 
ever increasing market. More manu
facturers have turned out very credit
able types of transformers and are 
intensively improdng this equipment 
to afford almost entire absence of 

Mm;;t Know Shortcomings 
of Sets 

rrhe dealer mw:;t face one practical 
consideration in knowing how far to 
go in the direction of super efficiency 
in radio parts. He must appreciat~ 
that the sem;ith ity and selectivity 
of the \'ery best radio receh·ers is 
limited by interference. static and 
re-radiation. not to mention fading 
and local conditions. In short. only 
with the very best locations using 
aerial refinements which are too elab
orate for the average set owner and 
\\'ith circuits which are probably too 
critical for non-technical operation. 
is it possible to utilize all the ef
ficiency that radio equipment can 
afford. In short. there is no use 
spending 50 per cent of the cost for 
long distance serYice in a set when 
probably 95 per cent of the time tht:> 
set cannot take advantage of its un-

usual efficiency. 
It is therefore much better for 

the dealer to consider the mechanical 
de~ign of the con-

ance part. Rheo
l:\tats, potentiom
eters and other 
filament controls 
are Rtraight 
mechanical prob
lems with rela
tively simplt.• elec
hical considera
tions. Automatic 
filament eontrols 
are l'<>ming into 
favor but will not 
replace rheostats 
for some ti me. 

Loiv Priced Sets Reduce Parts Sales 
denser, socket or 
rheo.:tat and to 
accept uch 
parts as are con
~i:'ten tly manu· 
factured by 
organization"' of 
reputation. Such 
part do not come 
bark due to fail
ure of element 
and are uni
\ er .. ally upprOVt!d 
b cnu:e th~' •r 
rug~ d and dur
able. l'nl · o d The field of tht• 

a u d i o t r a 11 s
former will lw 
given the Vt•ry 
clo t 

I ctr1(·al d ip,n 
i bttck d up , .. 1tt 

n d 
ses ntlC'nt ion u . . rang the com-

ing season. In 
f 

.. di I volumci la)" in the parts bu1in 1 

Thl"ee \•ears ai:o 80 per cent O tuc ra o sa es . , . _.1 • • I Tod )' th•s condition '' r ,,,.r,..., 
as aeainst 20 per c.: nt 1n set sa cs. a · 

thl l t 
nan hip 
s n bl v 



he e4' rt: re an a et 
e d 2.ler Wiil derote the 

r ttt ti n t the department 
in ndards upon "hich 
an el· ·n gett"ng unusual 

Wherea three ~ ear ago 
per ent of the Eales 

me l · in the part bu iness as 
2 per cent in the et bu i

i alm t re\ e1 sed today 
+- houJd indicate mm e clearly 

h unit sale mu t be a' eraged 
in t e net profit per ale. It is 

r to ll 10 unit parts of gro s 
\ lu 25 at a net profit of 25 per 
en than to ell 1 fJO unit parts at 

g profit of $100 \\ ith a net 
.. in f 10 per cent. If thP dealer 

11 r ¥a d hi part bu .iw from 
· n 1 , he "ill not J!et into dif-

h king junk hich is a 

r \\c' 

u h ir uit 
L t on the "a a marked 

d 1 the uper-h t rodyne and 
' ri h of kit came out. Spa -

m di lution al o were afforded 
t th neutralizing problem in 
tr ight tuned radio frequency but 

neither the uper-heterodyne nor the 
neutrod\'lle has approached the same 
pr ctical value a the plain regener a
th e circuit which remains the para
gon of economy and efficiency except 
for re-radiation. 'Yhoever can de
,·elop a circuit equivalent to it which 
afford even i:::ljght R"ain has an un
usual prospect of recognition, 2.nd 
what this circuit will be is an in
teresting speculation. J ust as in th e 
book publishing field, t he public is 
continually looking for t he "gr eat 
noYe] of the year," and e\•ery t ime 
a new nm·el Reerns to off er promise 
it is read and discu~sed by most of 
the dilletante group which influences 
the reading habits of the irregular 
readers. 

According] ~·. the dealer iu his 
P~!lts department should always have 
h is ea~· close t o the ground to follow 
what is happening in circuit design. 
Unless he undei·stands the .KeneJ·aJ 
ti:end he :vm not be able to ord.-.» 
his part mtelligently. 

~ll \ 
It t nv J nt \\hi h '~r 

, n t ht ' n bt t mnnu
\ lll u t, he .noid .PJ'\ict~ 
ti t ttw bl t high-prfopd 

\t. 1 :--. lll\ oh e 1'hut i8 011<' rea
n h' t ht denlt.>1' "ill continue to 

mh ll cut m good purts, 

.l 1iniat ure Phonograph 
Re ·ord ] J~a<l io 

t-h ~rt i ~ lut>nt 

Pnnt<: d lit rature givt'n away to 
the I ublie i. often thrown away 
, ithout being read. ouvenir~ that 
are ,·alued for them:-.elves alone, on 
the other hand, do not carry with 
them the mes...,age w h ich the adver
tiser would like to g<~t over, as a 
rule allowin,:r spac:e for not much 
more than the nam e. 

A mo~t effectiYe adver t is ing me
dium was recently gott en out by the 
Rose Radio Compa ny of N ew Or
Jean~ for use in connection with a 
radio exhibit in tha t city. This con
sisted of a sm all disk record f or use 
on t he phonograph. This was 
clamped t o a cardboard bearing the 
firm name and labelled "A Message 
of Importance 2 U." The article was 
so at tractive and ingenious that the 
individual r eceiving one was bound 
t o carry it home and try it out on 
the talking machine. 

H e then h eard a message about 
as f ollo\\·~ : 

"Rose Radio BroadcaRting Station. 
After years of pioneering in radio. 
it is satisfying to know that the be~t 
result s in long distance reception m 
this community h ave come from 
those wh o ha.ve purcha sed the~ r 
equipment from t h is store. This 
may be onk a <.!oint'idcnce, but on the 
0th.er hand. it ma;\' be d ue t o the 
lifo-Iong policy of pa instaking th~r
OUflh1w s8 in selecting and in ~ervi c
ing t he i·adio sets I sell. My policy 
no\v a nd a lwavs w ill be. 'No satis
faction, no saie.' I a m t aking th!s 
oppol'tunity of going on r<'cord in 
guaranteeing r esults. I th:i. nk Y.ou. 
Rose Hadio a nd l~ lt>c'ti·ical S upphcs. 

The H \ eraj.{e dPaler . l 129 Camp S t., N t">W Odea ru~. s1gr -
can genera lly ing off." 

A1luP.rtisi11g Radio i11 E u glarul 
This Radio C oach " was designed and 
equii;ped as a n adv t:rtising medium f<;>r 
the General R adio Company. R adto 
~ouse, Rt~gcnt S trct: t , Lon do? , E~g. I t 
is fitted with an 8 · t ub e n·ceivt·r 1n the 
tonneau abovt• the rear sent· 

i'for HA~lf•t•p irt tlu> D~·ep"" 
Now that they 'v e start tel b roadcastin g 
boat races, the d eep can n o longer be 
•~used of b eing k cp y. Th annual 
larchrnont t o Glouc <: st e r y ach t racC'S on 
~b Island Sound w ere b roa<lcost 
trough WRMU the A H . Gr<.'b e C~m1-
na- ' . • , AHG t R1 ' h -'"'"'1Y • •1stcr station t o W • a l 

rnond Rill, N . Y . 

Using Rmlio 
in BusinesH 

A Chicago broker
age house keeps its 
patrons up to the 
minute in stock, 
market and crop re
reports through a 
radio receiving set. 
Along the same line, 
country banks are 
finding radio serv~ce 
for farmers an m
creasingly popular 
rural n ecessity. 

Rmlio l~1·ruls 

''"' PflrmJ,, 
The McGraw Company 
Sioux City, Ia., was Y:'ell 
represented in the Indian 
celebration by this ftnat, a 
monster receiving set 
mounted on an auto truck. 
I nsi<le the huge set was a 
real one, which broadcast 
a concert through the 
speaker on the roof. The 
big set was lined with red, 
white and blue ligh~s, the 
current being supphed by 
a SQQ.volt storage battery 
also carried on the truck. 
Souvenirs, in the .form of 
feathers, advertising the 
McGraw Company, were 
given away. 

I T' a ('llll m Tulu• Tiu• IJarges 
. um tube, the largest 

A millton-watt vacu . s more power-
in the world and ~fty ~1m~as been devel-

now rn u::.e, J 
ful than any leted by J. H. Payne, ~·· 
oped and comp. f the General E lectnc 
. the laboratones o d N. y. The 
m t Schenecta Y • 1· ht Company a . is sufficient to t~ 
power of t his t ube equal to lightm{!: 
more than l ,50~.h~e~.;-wett lamps. 
some 40,000 or in -
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~ IN VIBR~TiONS f'£R SECOND 

to other groups of v·b . 
are J ....... ram·1· a rat10n1 with wh· h ~~ •· 11ar. 1c we 

According to w W 
land Electric lllu.mi~a~·odarg, of the Cleve
comp1led this remarkabl~ngh ompany, who 
necessary in this stud c a~. "it has been 
nomena to collect datayf of vibratory phe-
mvolvmg practicall rom many source 
and though th Y all branches of . s, e valu- ga' science ..... ven b d' ' Y iffercnt 

2i2 

authorities are substant ially the same t here 
:rneceas n':1mber of ca ses where m in<>r 

0

J itfer-
ex1st. 

fie;~T~is is ~hat might ~e expect ed in a 
const 0 whi.c~ hundreds of scientists a re 
not anti~ giving their attention and it has 
of a:atbenally a ffect ed the limits or position 

Y ands shawn on the cha rt ." 
From (,'. b'. J . ,'11 ot01·. 

n ll I 0 H l I A I 1. I NG, ,'\( Jitcmbcr, 192(, 27., 

of Ours • 
1 

Receivers 111st Reach Down to Lower ftVavelengths 
f] flclp )11/r. ~loover Regulate Air Traffic 
f]J4ewe:· Stations and Better Programs a Dealer Problem 
']Legislation Necded to Co11trol Granting of Licenses 

Hy.I. A J)J{E\\1 \VH ITE 
A 1\tonthly U1•1111rlu11'nt of H1•tail Radio Comnwnt 

W
E \VgRI~ discus~ing the 
futu 1·e of our bu1n11ess, an
other rdailel' and my~elf

)et itors a I'<> getting togcth~r 
com! • ' t' ti d more and more; 1t s one o 11e goo · 
igns of the industry-and he made 

reference to some of the ::;tuff I 
~a\·e been wr iting, inquiring, "Wh.Y 
are vou getting all h et up about this 
matter of fewer stations and better 
programs; don't you think that legis
lath•e matters a re really the con
cern of the manufactu rers, not we 

dealers?" 
Can you beat that ! 

It l'f~m i nded me ot a story. in
curable habit, this Htory telling, but 
a little irrelevancy often emphasizes 
a point. So here goes. 

The1·e was a commotion in a negro 
cal>in, and a neighbor looked in at 
the do01·. A small boy lay \\•rithing 
on the bed while his mammy bent 
solicitously O\'el' him. 

Sympathetically, the visitor in

quired, "\Vhat-all'~ de matter wif 
de chi le?" 

"Too much watermillon, I'spec,'' 
replied the mother. 

"Cain't be." protested the visitor. 
"Cain't never be too much water
millon. :Mus' be dere ain't enough 

boy." 

issue is going to be settled and a 
solution of the present predicament 
workt>d out. They are already put
ting the new stations for which 
ClaR8 B ap1)licationR are pending 
down in the 200 and 250 meter 
section-which is the logical place, 
for within that fifty meter span of 
higher frequencies as many stations 
can work without interference as in 
the entire 360 to 550 wa\'elength 
band. Then here is the problem we 
are facing right now-sets which 
listeners now have are going to be 
well nigh useless on the lower scale. 
Very few of the existing ~ets are 
designed to go below 250 meters. 
There's where there ''ain't enough 
boy." 

It lcoks perfectly plain to m e that 
anything affecting the r egulation of 
broadcasting hits the list ener righ t 
off, and since it is his money that is 
keeping our stores open-why, first, 
last and just about exclus ively, it's · 
a retailer's problem. Selling a set 
means taking a customer on for 
better or worse, and ~dnce w e h aYe 
to meet that public daily. f ace t o 
face, I'll say that broadcast r egula
!ion is a subject certainly , of major 
importance. 

A
ND THERE isn't going to be 
enough boy-you'll see that, if 

at the Hoover conference or some 
other legislatiYe get-together in 
\Vashington. it is decided to provide 
addit ional wavebands for broadcast
ing. Some one of these days the 

Several million sets were sold in 
good faith to operate throughout the 
entire range of wa,·elengths used hy 
broadca~t stations: the purchaser., 
of these sets are customers of our 
retail stores; they are going to hand 
the problem right over to u~, if they 
find a lot of new station~ coming 
on the air which are not within the 
tuning range of their pre.sent re
ceivers. Some con.5ideration of th1 
dilemma therefore seem~ to quite 

The dealer whose att itude ab out 
stations is, "The more the merrier," 
can stop thinking like that right 
now. The wavebands for Class B 
stations are over-congested ; eve ry 
~hannel is occupied; time allocations 
. ave all been alloted; the re is a wait
ing list and people willing to build 
new stat' ions are be ing warned not to 
go ahead. There'll be no place fo r 
them on the air. 
e''The friendly competitor wag in-
dned to d' · . · a h ism1ss the dilemma with 
of1 ?Ug. They'll increase the range 
lle1t "';ebands in the broadca~t chan
"-' ' e figured, and if the\• t.ro down 
""AOW th · ~ ltld tba ere ~ill be more room added. 
~ t will be that. \Vhich. he 
"9 \fas no particular concern of 

ltt.aller. 

---
Loiver W aueba11ds 

~1 ust Be Used 
if all applications for broad
casting licens es a re to be 
granted. Secretary of Com
merce Hoon~r has no author
ity to refuse a license. yet 
the wavebands now in r ange 
of the average r eceh·er a re 
already overcrowded. 

One of two things mu~t be 
done. Major \Vhite says. 
E ither g ive l\tr. H oo,•er la"~ 
which will go,•e rn th<' gran t
ing of "licenses, or change re
<·eivers so as to reach 200 
meters or below. 

in order. 

F
IRST. there is the que~tion of 
whether a lot of broadca...,t ta

t ion are going to be put down iu 
the lower wavelength -..cale. \\'ho 
can ..,ay'! Radio L operating unckr 
tJ

1
e handicap of an obsolete r guln

ton· Jaw. framed thirteen year" ago. 
wh~n there wa~ no brodt• .. tin , nnd 
although n p nted effort hin b n 
made to bring thi. u1 -to-d.lt · l 01 

rre lrn~ n't yet got around t > 1t • 
ml'mn'11ih.•, the .. • rrl"ta1y f ( n 
mer<. hn~ h,ld the 1 bl t k > 

radio rt-gulation on hi h nd • 



mC:!nufact r er \\ ould 
n t "' r n m d~ to encom~ 

r-ndr-d \\a\ elPnJrth range 
r. ng a.dditfonal \\ ould be re~ 

u1r ti < f r :ire ha r of r ev~ 

Q . THE v.ho £-> , the complication 
~ u d nqt be \ery v.reat if 200 

2.., meter beer m h . . 
hunt inf S! round f:r e . prrnc1~a) 

1r < nti; rtam-

ht h 
n v. r t th 

mm r , f I d f pa age, 
r r. t rt l r pro

. n " u d h~n e 
m futur bill 

f fe\\ r ta
nd be•t r pr gram ar to h~ ve 
m; nd m e th r re man\ 1 -

tl \\h are comm cl th t the 
h Ith) srr wth of th radio bu ine s 

ire th1 kind f r tricth e ad
mini trati n, forthcorn in~ rad io Jeg:-

h,tion i the conc~rn of every 
d ler in the retail field. 

I. feel that it i omething about 
\-.; h1c:h each indh·idual hould ha\•e a 
~ef~ite opinion. If new legi lation 
J m d finitely po tponed, the new
com~rs ~ho are clamorinf( for broad
casting hcen es will ha\ e to be taken 
car€ of , pr e uma bly in the lower 
ranve of \Hn: elengths. That brings 
~P the .Problem and complications of 
alter~bon of Bf'ts, already reviewed 
But Jf. \\'ashin~rton is to be tir itself 
a nd y.1Ye u a workable radio law 
t hen thoRe who feel that th . , 
tere t of th b . e m-

e us me s will be t be 
Ren ed by reduction in the , . 
of broadcaste . quantity 

r and elevation f 
quality must linP them I o 
'ocate of the r .. eves up as ad
H~ t in the "e P taov1s1on by law to 

._., ere · ry f {' 
adequate discretiona o ommerce 
authoritv broad ry pow~rs-an 

~ enouy.h for <> 1 to requit·e stati t • xump e, 
ons o meet , d r. • 

pro;tram stand"rd . a e1m1te 
a ' a PPr1fipd d<'J.ffee 

JU n ttu t md n0 ,, 
1 ' qu 

l t n u t l 1' u1 to Ill \\ho 
I < l 1 < t 1 ''ho 1 II I 

t t udto, t \AU Ill 
1 m I 1 not uihtl(\d hi 
n td 1.tion th n thl ft) 

1111 t \ 1 u n a 011(' rnun 
'' "1th "ht t ' mnn it ion 011 ll 

ta r lh rm du)nt d <'.irriPr ,\H\t 

h 1 lh n fine Am 1 icnn 
lo).!: n t hut nll nt("n lite 

nd qm I hu nothing- to d 
ubihty to entPl'tnin. Thos~ 

rd ilu "ho me con\ inc<'d thnt it 
1 the program tl1.1 t sPUR tht• sets 
1. thu than a multiplici1y of indif~ 
f I nth p-ood stutions, hnve their 

1 on ilnHt\· in Hee>ing that JH'OJH~J 
I •i I th mea. ures arc enacted for 

01 il le 1 e t1·iction of the number of 
tnt1on . The alluring bait of toll 

churge and seJJing time on th1~ air 
to adH•rti ers is steadily attractinv 
more and more applicants. The 
thing has got to end somewhere. 

And now I h ave g iven you what 
appear to be t he essent ial reas<ms 
why a reta iler s h ould look upon his 
relation to t he s ubject of bl'Oadcast
ing as a c lose one. Which s ide of 
t he fence he is to be on is a matter 
of individual decis ion. But t here 
shou]d b e a decis ion. 

A J1a di o Gate-Keeper 
A German specialty manufacturer 

has put radio to a llew and ingenious 
use, with arresting poss ibilit ies, ac
cording to advices to the Department 
of Commerce, fr<Jm Berlin. This <l,_._ 
v ice, which the manufadurer is t rying 
to introduce on th1.! mm·ket is known as 
the radio thief cakh1.!r. It c<Jmp1·ises 
a.n electrically wired gateway, which 
is des igned to be pl:u:ed a t the exit 
of factori es and mines. A gate 
keeper with a pair of head phones 
listens as every workman paHses out 
through tht:! gateway. The electrical 
dif;char.J.!e is Ro adj uHted that when
ever an extra amount of metal iM 
lJrought through the gate a sharp 
inging noise is heard in th•) ltl•ad 

phones. Thh; 1•an he 8,, adjusted 
that the presenci> of small m1•tal 
coins, 0r a pock,.,t knife, wo11ld not be 
notic<•u, hut othm· metals co1w<.·<1led 
about any workman uver and above 
lhe e hidigpPnsubles would be im
nwdiateJy dt'tected. 
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I apid Strides Will 
adio Salc~I 

Fall an•I \\ i nl•·r St·uKun lo B·· l:t>ple lt· \Vitli SurpriH• ~ J•'eal.Hrcfi Fo1 

Li 
1 11 • .-8-in- Euro p••an and Antc ·ri<·au Prograeus lo Be Exchan gc<l-

1
1
Jica1i ,n of H• ·•·•·11t l)t•\•·lopnt• .. Hl 8 in 'l'rans111i Hsion Pronli Acd in ear 

I J I ' S l l "~ I' I . S . .. I, Futurf' ]lo\\' D• ·a c-" r Lan , ,. · >l' Oa( c ·a st111 ~ • t~ rv wt• to r''"'P'•cts 

, , inlu ilH fou l't li y1·al' o f 

I 
tJJt l'l 1 ng . . . . 

• . , 1 commcrcrnl a p pllcal aon, 
pr11ct ll ft • d . . t 

. len.:h:1ncliRing fin R in I f 
racho n . l .. th· .,. R 

t,,1• ''substc y .1 n \'-y,t 

I 
.1 gr1la ..... 

a(l ' . 1,, •111 i n<l m~try, not '~ven 
f)\ICll ' ' 

('\rl g. 1 tw British m Pr c h a n1 
(');C(IJllJJIJ{ 

<'<11·pora t ion Hlutio11 al Bound B1·11ok. 
Thal t h iH Hla t ion wi ll pl'ove a hoon to 
cleal 1"l l'H aH far W<lHt as Karnms wa s 
n•<'Pn tl~· cl cmonHtrat <~cl throuyh leRtH 

urtdPrlalw n by w<; y at Sch<~necla<ly, 
w hich a l Ac1 h :11-J a f >OWf!t" ou1 pu t of fifty 
kilowatts. C~d i forn ia, Cuba, Bri tish 
Colu mbia ancl 1~-: n gl:-rnd l'<'fHJri <·d a 
v<!1·y dPfinitrJ incr eaS<! in 011 ginal 
HtrPngth durinj( th<•se test s. Th,.~,. 

l<H':1t iorHi <'an nol'mall) l'f'ceive WGY 
during t hc- wint.cr monthR only. N 011e 

of the n·ports receiv<•d mentirmed 
;,ny dim<'ulty <·xpcl'icncP<l in tuning 
out W(;Y'H hi~h-pOWf!recl wave. 
J•:ven in Sch<:ncctady, within four 
mil<"' of the t ramunitt<·r, owners of 

rnariJ~C. l aidy in thP fol'nl Of \,roacl-
'J'hl8 SU Jo ' ~ 

elecliv<' 1wb~ r<!porb·d t he wav<' sr1 
.~harp t hat it <·ould be tuned out at 
will in favor of middl P western 

Htations then on the air. 

. tal<'nl frN! n •wRpapc 1· space, 
rasting "- · ' · 1 

h 
. 1 1.,.a{•'trch and unJVPl'HH ac-

t!'C n1ca - " ' . . 

t. n•·e of th1• puhlw voiced 
l ·r .1 .... 
on all sides. hns go~ b.P~ond 
the lJounds of st<1t11~t1c1ans. 
Ad\' P ,. tis in g m<m hav e 
placed estimates on its value 
of from $200,000,000 to 
$500.000,000 for las t year 
alfJni•. With unpl'ece clen ted 
rlP\'elopm<>nt iu 1 h<! trans
mittinv encl the past few 

monthfi and superior pro
grams in Uw f ()rmati\'e 
tagc, this Reason's Hubs idy 

a sumes sueh gigantic pro
portions that each clP<1ler's 
quota would seem to be 
mea urfthJ,. in dollars and 
cents. 

No Aladdin's Lamp <·ould 
du mon· for I ist<•111·1·s-in 
than is pr<1mised thi1-1 fall. 
Paderewr;ki from London. 
P.erlinSymphony from c;<'r
many and the l'ariR opc1·atic 
lats fr1m1 l"r:1nc" ;1r1> pos
ible feat u r1·s to be re

transmitted from thl"' new 
>II-kilowatt Rtntic1n at Buunci 
Rrook, N .. J. J>Jani-; have 
IJ;f'n Comp] ·tP1l and ar · 
hort]~ to tw annou1wed 
di' in~ about the xchang • 

flf th{' P programR betwePn 
hi Uper-Ktationl'i of Bu
''1 ctnd Ame1·1·c·1 
Th '. 1 ( F ... uropeHn prograrnH 

it nti1 11 nd m ~ fi·om l·~ngland, 
UJl<'r- lation in Ger-

l~ ' \Vill hl J)ick ·d up at 
t t Mc., and trans
~ by 'Win• tot h Hadio 

PoJ>ulation of 47,616,000 ~1it1r.in 100-
~lile Ra11g1' of W EAF's ~crv1ce-

.1 tJer Cent Hfll (> R"tlio 

1 l oo "/ d "if 12 crtit tiu .lmtma 
ll'tthin all arra o a · mat ra ru ·' Jl"E IF nd 

•. / l C , through ill station • a 
'ftltplumr at1d I r tf.."'~' om pan_>; bit 10 rta h 43 pn u1 t 
tlrvt11 othtr s/at1<Jn u rrn 11 f uiltllt ' ' a I ual h Th f II .wing fl urn art unu 
af tht p(Jpulatio11 of I t untry. 1" Ji • h 1 tt in u t nd 
111urr st to tlu radw tr ad . u tl t)' h(J v I t n

1
urn " h 1 1,. 1 

f 
' 

I P 0 pre 1 1 r rt 1 • 
al 0 tlu ptrctt1fa t o pou1 ia r 
ha td Ofl a parulf uturat1 n if ont I' t r t. f r r. 

umber P r (. nt 

' it \ 

1 C\\ Yod· Cit) 
Philadclphiu 
Boston 
Pit tshur&h 
Cindunuti 
l)drolt 
\\ u h ing,ton 
Ck,•ela nd. 

lJ tlO ll 

tlnn to 
ff \\Gt( 

nu nlo \\ c·co 
1inncapolis • 

l).n t n por t \\ 0(' 
• St..irion n it .rn n11t1 nl i 

l'opulation 
100-'.\1 tit 

o\ ft d 

10,626. 00 
5,509,000 

,7Q2,000 
4,694 .000 
4 •• ~02 ,000 

• 2 '• 00 
3,0(]7,000 
3,091,0 0 
2, l 3,000 
1, 9 7,000 
I. 7 ,000 
• ,750,000 

uf Radio arurJ· 
ti on 

1~ 
l 
12 
16 
14 
11 
16 
l 

22 
l7 
11 

\Vh ile there is m ixPtl 
opinion on the part of 
broadcasters as lo the in
terest \'alue of t rans-oceanic 
progr ams, due to the helief 
t hat th<· g reat distance in
volved will inter fere with 
qual ity, it is a <'er tainty that 
t he ch·amali<' appeal ,,f SUl"h 

a J(J"Pat ach i ~VeffiPOt WiH 
su rpasR anythinit he l'eto
f<>re attempti~cl in broad-

ur~ 

\\ill 



Play up the r , . 
do, di pla P ogram m win. 

vs a m • 
phonograph. r du ic stores do 

ecor A • 
mat!f!ly one t • pprox1-
per on ~u of e,·ery eight 

pa Ing '"'O 
J ur store has 

~'eature the "eek· ''be~t bets•' 
m ~our ne" ... paper adverti ing 
Put Your d • . a on the page of 
theatre notice rather than in 

mi sion to accornpli h th 
suit~: another med· e . ame re-

' mm-power long 

rw automobile a 
and a teleph '. phonograph 
one out of one. However, onlv 

every tw • t • 
passers-by is th en Y·seven 

d
. e own • ra Jo receivin er of a g set. 

ra~io sec~ion, and s tart it off in 
th.is fashion: ."J ohn McCormack 
will ~ntertain Dayton Thurs
day mght. etc." 

the Department of Commerce re
por!s favorably upon teRts held in 
co~Junction \•»ith t he General Elec
tric Company la.st m onth. 

Secretary of t he Navy Wilbur in 
nnnounc1·11g t h . e progres~ of expen-
me~ts in horizontal and vertical 
radio transm1'ss·o b . . d • • 1 n eing car ne on 
?Y the Na val Research Laboratories 
rn a'"'s . t' • :s ocia ion '"''ith the Carnegie 
Institute, declares t hat results 
a lreadv st·• n l "th ~ • ... < as e nea rest ap-
proach to t he key of un~o!Vt•cl proh-
1;ms that r adio has yet mad e'. The 
Naval L•tbo1"• t . . ' u 0 1·v is now 111 com-
rnunicati · 1 • on w it t pl'ad it.:allv l'\'t>l'Y 
<'OU ll t • · • ~, ~ us rng Pho rt wa \'c>hmgt hs. 
Undel'sta ndiHg of Ow p ri nc ipll'. in
volved } . 1.ts prng n •sRed to t lw po111t 
whe re it c·1 l I { ~ · J ' I t < I Je ( (1 fl nit l' lY :;i. :d (1 (1 l 1tl 

a. high-fi·c•quPnc·y t 1·a11R.mit t itw :"t:1 · 

t
thwnt C<~n lw built at a <'<>:it of $G0.000 

a w 11 · 1 grve lwttt>r nnd longt> r r :111g'l' 

than the present high-pow1•r stutions 

It J\ II I (I H I 'I' A I I I N l c.• ' ( ' o'll fl( I ' Ill flt I 
1 

l!J2ti 

.,,000,mw '"''' the· 1'11~1 11f 
II" 111 ht' l'OI l'PA\Hll\<lttl)"l~ 

t1t11l \\ ti l 1 ,, It 1 ~ ~wnifknnt ll1 1rnl1• mt 
1\\t 1 ~· JWt'il\1111tR t IOFH'l~· \lfll'Bll1'\ 

' 
1110

pnu11d1•d h~ Pr. Alt•·-
t11t•o1 ~ I 1l • Owl tlnH' u11• W(1 \\H\'1'H 

1 I '°"Oil. • • 
I ( t 1 tinlr 111111 I 1'111\Atl\\RRlllll. 

Iii lil 
0 1

1
' rH,· "'''<'. l 1111 ,\'n 118 I ht• "ho\•i-f t ti' \ ,. • 

l)llt" ll " lll'l'l\'t' bV WI\ V of l \w 
I '' n' ,, . . . t)ntn 

1 
t !IP ot lw1·, l h1• ''VP rt i<•al 

~ith Hlll I I "l " 
1 ,, L' ,,u,· 111 111•. {~' ay1•1'. 

''ll'_r, . '·~1 r·r·~ion ,•nrying- in lwig·ht. 
11 JOlll ( • 

tl l
,
31

·th 1H'l'Ol'1l1ng to almos-
\)o\l' H , ' 

twric <JOntli t ionH. 
P Ot IJt''l' dt•,•elopmPn t A which will 

t Il
l\\' bl' l't•tlPdt•d in dt•H}Pl'S' 

(\'t'll II • . • 

l 
'.ll'P OH' 1•.· p<~nments ot the 

Ills, .. 'ti 't , 1in1rhomw (.,onqrnny WI l l s ,, cs ,., . t . . 
" t"t'" "''"•km 111 r1• i·ansn11As1011, 

'' uOO~ 1 '"'• " 

I 
llw addition of Atlanta, Ga., and 

:till . 
o( \H't' Sout lwrn an cl \V t'.itcrn stat1011A 
to th<' Anwrkan Telephone and 

\VIH'n a t•onct•rt or op~ratic star 
broackaAts. arrange free con
ct•rfA in your Rtore. lnvite your 
1>rns1>el'ts, your friends and 

lle1·e iR a movement, if cnrcfulh· 
foi-lt erNl and developed by dealer~ . . ' 
will eel 1 p8<' tlw vogue of irah .Jongg 

as a society recreation. 
.Just to what extent the average 

Include the "programs" in your 
store selling. Talk about them 
to your customers and t ell them 
to ask their anti·radio f r iends 

to come to your group concerts. 
And most important of all. ask 
them for their friends· names 
and addre~ses. 
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friends' friends to come and 
listen-in that night. If the fea
ture is broadcast in the after
noon hold a ''radio tea." 

munity. In co-relating these pro
grams with dealer sales. a step-by
slcp campaign can be outlined as 
f ollowR: 

1. Write to all stations received 
in your area for advance news 
of their programs. 

2. Select the one each week 
which you think will have the 
greatest appeal to non-owners. 

3. Arrange a concert in your 
~tore and prepare to give a pub
lic hearing of the program. 

4. Print neat invitations in 
formal style, giving the time, 
place and nature of the concert 
and send them to a selected list. 

5. Talk the store concerts to 
your cu tomer.s and ask them to 
tell friends. 

6. Have a neatly-lettered cnnl 
in the window announcing the 
concert and in,·itirnr the public. 

7. De,1ote a few new.:,paper ad 
to the store concert. and include 
the week's "be't bet~" in your 

Telegraph Compan y's system of 
interlinked st a tion s . 

The ultimate object of all t h is ex
perimental work, and plans for im
}Jro\'Pd progr ams, invoh ·ing the ex
(ll.'nditure of mill ion~ of dollar8 i ~. of 
:our~l'. an nppn .. c iable im proYement 
111 ,;ht' se rviel' t o broadca8t listeners. 
. hen• is another ~ign ificant new~ 

dealer will profit by the ·e develop
ment~. rests on his ability to mer
chandise the broadcasting sen•ice 
within recei\·ing range of hi-= com-

regular ad.::. 
~- At the time of the concert, give 

out card' ~o that tho~e wishing home 
demonstrations may fill them out. 

ih•m ft • . nt mtercf\t t o radio <leak1·~ 
Which Ol"t"l ~ 1' J\ . t • t • · is ona y creeps 111 o pnn 
in Vari · · . ous cit H•s throug-lwut th\> 
t<>untrv It . held b · · is the "Hadio Tt"a~:· 

l 
r women's l' luhs. wht"n a mt-m

)er or 
1 

sonw r t~ll•b l"i1 v hn)a<lca. t .. 
•ast montl ti , CN. y 1 w \Vcstche ... t l'r County 

l'elt!b . ·) LPng u1• of \Vom \>n \'. oh"r:-; 
th rcllt!d 1hl\ fifth a nuive1· an' t'f 

e rntifi t · • · Arnend ll'a ltlll nf t lH S:uff rnge 
in th ment hy holdinl{ " l\nd in ' l\•n·" 
ing : homes of nwmbPt"', nud lL t Pn
deli'v 0 Mrs. Carri " t 'hnpman Cntt 

er a r d' ha bee a 10 addre ..,. 'rp dnt e, t h l11r0 
lntel'eftt~ no more pot Pntia l nwan < f 

ing the wome n in rndio. 

.M(•1·ch nndbe brondcn~ting nil 

0 , t>r town. from door to doo1
:: 

u "'ing ... tar':- nnme n ... "oprnrr. 
Q tT{'r prosp t>Ct home dt•mon· 

trntion~. to be ·h n ''ho1 
c I briti or otlwr ft: t ur r~ 
bro dl' s( ing. ,, tch for pr • 
•ram of int .... t to 'om n. 



J nil I 

/\ /uJ!lt.\ h'< II.\ l/_11 
'' yp" 

111 f< t 1 tor.' 

l1t t \I 1· ~Sltt1n' of th< f'a1·t.\ 'l'rade 

l't1pittlli,:.t Sp, rial l'ro}!ran1.r 

lh HI HBEHT H. FHOST . 
Pr-f""'ldf"nl. Hrrluarl H. f ro ... t. Inc., \.hi~llj.!;O, UL 

'.:! Be ag~re:ssh e as the "gyp" l'<>mpetitor and you 
\\Ill c n b too bu,y to evt•n think ol' carP what he iP> 

doing. .. 1 inet~ per ('ent of all ''gyp" 1-ltores t->Xist be
au... the) are live wire affail·~ taking a<lvuntage of 

th lugg-1, h neighborhnod dealer. You <'an attract 
u t ~l much attention as the "gyp" if you will. and 

\ u ran gain the confidence of you1· IH-'\\' <·ustomer at 
the ame time. There are dozen:- of ways of twating 
the "~Ull" to the sale. 

3. \\"hat ;peciaJ ocale~ resi.:4ancP is thl'l'P in YOUl' 

ne1J!hb01 hood? Ha\ e the landlords forbidden th<:> plac
inJ,? of aerial. on apartment hou:-;t-> roofs or just frowned 
0? the practice, and if ::;o, are you meeting thil-l situa
tion with a surance of .;;uccessfu] op~ration of ('ertain 
"eh on in ide aerials and loop8 '? Has Uw po'A <>r com
pany urwyed its line::: for transformer leaks, grounds 
· nd other cau ... es of "static:''? J:.: vou1· Joeation a "dead 
}Jot" t t · d. · o cer am istant stations? ls thPre a local tax 

on radio or the likelihood of there b<>ing one? Are 
~·~~ too near a powerful broadcasting 8tation '! These 

mg:;: had better be in\'estivated and \'our !'\a!Ps plans 
made to overcome skeptic:al questions .with intelligent 
answers. 

y 4· Don't Jet the parts bm;iness go to t he other fe llow. 
hou don't have to carry a hig Rtock i n order to get 

tte kparts busine._s in your nei~hhorhood . A :·wlected 
8 or of sta ndal'd t · y profit . · par s is all that i8 nt!t><k•d. our 
'th 18 good, turnover fast, ~rnd i t's a ll c·ash bus iness 
~1

1 
T ~~ return goodH. H iJ(h sc:hool clu bs, manua l t rain-

f
. g sc ools and the reguJa1· "ch·ed i n tlw wool" niclio 
am, an• ·di . • , t b . k . \ Hpia llYPrH of part H, Is vour ~ton~ 
110'' n to tnem ·1 v . . · . · f 

• 1 ou 1 .1tt1tud1..• towa rd thi s bra nch o 

(C1Ji1f in1u d tit! 0 11;111Hil, l'o !f•') 
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If I W 

) a lio 
Mauuf acturer 

] ~ oul<l 
J)iJtri h111 e ( )11 /J' 'f h ro II.!!/, 
Radio .Io /Jbt"rs 

~ Piii Proilurls u11 11 T {'rrit11ri11/ 
J)istrihu1io11 Sys/t'jJJ 

~ Gi'l't' s11J7irie11t J)isro11 nt to J) ealers 

By J. C. HOBRECllT 

r 'd t I ~ Jlohrerht Compan' . Sar.ramentu. Cal. 
rt'L"I c·n , • • ' >• • 

I
N MY opinion, t h ere are entirely too many 1·a<lio 
manufacturc·r~ and they have so confuHcd the public 
that people a re afraid to buy, fo1· e\'ery manufac

turer daimH his st:>t i:s t h e only one that is any good 
and the rest of them are a ll junk. 

It is mv firm convict ion t hat before the radio industry 
can in a~y way be stabi lized. it will have to be put 
upun a territorial cli s t ribution basis, both a· to the 
retailer and thl' j obber , and I believe that the manufac
turer who ins ist s that his jobber be strictly a radio 
jobber and handle n othing else, will eYentually win out. 

At present. the consume r who pays a retail price 
for a radio set is cons ide 1·ed foolish. The distribution 
todas. being th rough elect r ical jobbers. hardware joh
ben .. musit- jobbe1·s, athletic: goods jobbers and \'arious 
other and sund1·y jobber s, t hey a ll. hadng cnstome1·s in 
their \'ariou~ lineR, sell tht>~ a littl e radio. nnd t lw 
\'ar~oui; retailers trading with t h ese jobbers supply 
then· customers in all the vad ous lines with rad io set
at cost in ordt>r to g et the cu~tomer's good will on their 
other merehandiHe. R esult is. that people buyin g radio 
S£>ts get n · k t · f t · · 1 • and t 0 se rvice . th<' sets <lo not wor • :sa is . ~c 011 .) 

he whole rndio indu~tt·y is d isc1·,.,.dited the1·eb y. 

Radio 8hould Bt• J)istributed Only Throug h 
Radio Jobhl•r s 

th~: ~he otlwr hand. if rad it' wa~ dist l'ibut d only 
onh· g radio fohher ti, they \\'<'nld ..,PC that df'ah")l'S ·old 
and through retailerR who we l't' in :t p,)s it i1ll1 t o • ~n•,t: 

I really sell radio eervi<'P ·rnd 11ot nw r eh · s, t s. 
Would I · " · t t a Proftt. a so Ree that m y dealer s s<)kl rs <~10 SP s n 

Uftic· To enable thPm to do this 1 W(luld ~ 1 ve them n 
lent discount to co\•tlr the nece. surily hig h selling 

I ( ' /{"/11"t<ILI iCtO!Jtli"td t18 <Jiit' nf tiff /('(11/illf) tOllllt1tt01· . . ' . ~ • "" . l b . 1 •11)1 
d("(t/t•i·.s of l'alifnntitt, ~/<11/ lfj i1.1 the; .. r11·<'f1".1<'1~ 1ut1_11_t:'J8 llL • 

1 
uud tnuk on " 1irt/1 .'\S <1J1/llll"Ul11s 111 1!.ll.L l_l< 11 ns 11111cl. to .'lt

1 tit 
1<1.'1 • .,iliiliti<s of n iclir> and pl<111<'1'f•d i11 .t1•' ff111y i-arlt? 8i1,l'tctl 011 tl1c 

1n·c~t r.om;1t /lfJ/Jn'<: lit's rctnil , /,, 11·11•"/ 1111<l 1:ad111 s11111!lJI 11 11 11'/r, 
ttl i~1 1 ,., 11 111' nncl n.· :-;11·rct8 , S111•1111111 ntn, i.'I 1·1111s1tl•:J"•'d ti /1111 '111111-

1111 <>/ lltaf l ft/IC of 8tt11·r. 

(•xpensP and service l'O::-t and then I would see that 
he did not give any of his di scount away. . 

\Vith eveQ' Tom, Dirk :rnd Harry in the rad~o b~:-·il
nes~. the manufal'turer i~ getting a v~ry good distribu
tion, but unles:' the dea ler:' are mnkm.g money, th~re 
is sure to ue an endle ..... number of f_ailures, res~lltm~ 
. .. 1 t ~ '' ·tnd •"'tit price.;: which will deal the rndu -
1 n c o~eou ~ ' .... ~ . . 
t. , blow from which it will be n long time recovenng 
. 
1 ~da •th th' s in mind 1 ::-h1..1ulrl ay that "lf 1 \\ere n 

~•n " 1 1 ·11· l lln ·s of 
d

. a iufacture1· with les~ than a m1 ion co I r a 1 o m. 1 • · • d '• 
l'apital. T would get out while the )!ettrng Hi goo . 

·If l ,.Vt"re a Hadio f)ealer" 
. ·11 "e directlv i·eftected by your bus1 ne .._' w1 u • 

en ·h 
your 
regi ter. . nnent us an apµro,·ed 

5. \ \Then you sell on time pn. . . th t i in 
. t ··th your cu tome1 , one a 

form of contrac "l ·a lend . confidence to the trnn 
cl ar. plain lnnguage an. . tom r ign m1ything tlm' 

. Never let \'Ottl nt 'I'I t' 
. arhon. . . doubt ns to intc>rpretation l l 

hold.:- the :hgllte t . ·er l~ re-po~. P ... ion. FHn on 
the . ure~ t way of a\do.1 II • Clt tum r'. right und r 

tl wor m~ 0 1 
cli::pute O\'l.'11' ~: be broadcast to the 11~ighbo1 WbQ 
t h is l·ontrart ''ill Ct • for harp prncttr and ~' id 
n 1·e IikC>ly to put you 0'' n 

~•our tore. d /''tU< ''1) " (Cont l tH 0 1 • 



ut Be Handled 
'ideline .. 

mu t 

pm ha e un
the~ can be 

bought cheaply, but instead he 
h ~Id ~uild _hi bu ine ' upon th.:• 

b. o quahh and en·ke. It is 
rr. "t e enti<.ll that he rec:eh·e an 
act equate I rofit tc l eimbur him for 
thE demon tration ne es an· to 

e the ale und nice rendered 
ftt · the al · made. 

Our ompany \\ill not ell to con
m 1 . but r fe1" all inquirie.... to 

dt~ler account . di\·idin)! the in
q n·1~ among our dt.aler and not 
f;!I n g the same inquh ,. tu t\\o o•· 
three dealer . tht>1 eb, ca Ul'ing u1;-
ne an PXpen e. 

[J, lE.-r need considerable as!"il:ll
..... I and co-operation, and we make 

l 
n •arnest effort to tudy their proh
m and a · t · 
• 1 m the way best 
ited to O\ ercomE> thl'ir diffi~ultie . 

I l 

mo--t t.:""u1t1.ll fo1 
the de.11 r in th<> ·ale 

\\l 1 ~ om:-h If of th<' 
l tUit" tit dt l r mnk · in 
d' rt1!'.rng . t-h h bu~"' from u~. 

\\ t: furni h foldtr:". windO\\ trim". 
b 11 king 1gm:, pedt'tal.. and in fact 
\ t I~ item that Will J 0 ,jb}y 3s,i:-;t 

him m mer handisinj.!' rnriio ·t: t sue
<. s .... fulh'. 

Pn•f era bly "t: j!i\ t a deuler tht:' 
e.xclu he i le:-; right on individual 
t:t in hi to" n unle .... it be a large 

cit'. In thi.. ca a dealer would bP 
appointed in each of the following
line : Radio dealer. mu ic dealer. 

Jobbers /,ould Git·(' 
Their Demers 

Protection 
Some of the pmctical "ll'O!JR 

in ".cldch jobbers .<{lto 111d hdp 
f h fl r drn le rs are: 

1. Refer retail sa le.., to 
dealers. 

•) c t 
• -· 0:opera e with dealer~ 
1~ • paying for their adver
h~nng. 

3. Give dealer!'i exclu h·e 
... a]e rights. 

In choosing the liw·s a·. 'b <- Q IS-
T n utrn sells St<: 1·11 b 1 · 
1 

, ( 1('l•(',(! 

If " 11{1hf to ro11sidf1: 

1. Quality and reput· t' 
of the 8et. a Ion 

2. Sales policv of th 
ufacturer. · e man-

3 .F"" . inancial condition j_ the manufacturer. of 

UI l\ltUl tq 

n1 t { I nut ft, 
Pl llll\h d Hl U t 
1h°' t \II 

a lt 
1 m '<1t.1lt1' to\\n 

j I l lid 
tl ll' Plll( to hnn fo, 
uHI "t in i t upon tht 

It: l 4\d\ l U\g lht l'(' uu.._ of In 
dl l l t to tl 1 th ( pa o 1wrt . 

(. m th rdl l'l-l hm l' hPPn , <'l'\ • lie· 
t ful and m onw imitanr~ . 
ll" tun ~ bt u1 madl· from "f\\' 1 ,,, 'C'll 

p1 "'Pl l t • Onf' d( n lel' phmwd u . 
1 • <lll{ 

t. h d thnt f Ol ( ac h JH'ONJ>P t \\'{' . 1•111 

hun h '' ou1rl l'nd us an ordtll' ro, 
i d "hC't h~ r tlw p ro:llt>d was ~old 
or not. Th 1~ ho\\. t lwir nppn•c•in. 
thm of OUl' CO•O]Wl':ttion. 

\\'e "Pre the onl~ di~ft·ibutor:; in 
om· city \\ho nnoplt'd :-1 prnlc•C'th·" 
llolic~ to tht> d.-.ah•r, with tlw n·sult 
that we lnn f' built a ht l'J!t• :rnd Jll'ofit. 
.tble rndio businegs. 

Recently the writc>r organized a 
Radio Dealei·s' Cluh in a nearby city. 
The foJJowinJ,r re:-;olut ions were 
.1dopted: 

1. No deale1· would demonstrate a 
. et while the ~et of a competitor was 
in the home of the l>rospPctive cuR
tomer. 

Z. Prusµedh'e buyers must agret> 
to pa~' $15 for the installation of an 
aerial and if a set was purchased. 
an allowance of $15 would be made 
from the installed price. 

··LeaYe Sets in Homes 
Only Two Nights" 

3. Sets would not be permitted ta 
remain on demon~tration for more 
than two nights, 1n·oyided reception 
was favorable: otherwh~e they would 
be left on demonstnltion until two 
feivor ahle l'eception ni!!hts were 
heard. 

4. Cash dbcount of not more 'than 
5 per cent wou Id be allowed; or 
te1·ms not exceeding 20 per cent ca11h 
and balance 10 pPI' cent per month 
for eight months. 

5. A meeting would l>e held once 
each week and du ring- this meetin:! 
a report will he mad1' upon all pro~
pects and customers \";ho exacted 
more than j!ood me r('handi:·dng per
mitted. 

About two weeks ago our l·ompanY 
invited to luncheon tlw leading tkal
ers in our city and s uggested that 
a dealers' club. be formed here. 'fht' 
suggestion was 1·eadilv accl!pted and 
a temporary organi;,ation formccl. 
The dealers u re enthusiastic ovr-r t ht~ 
<'lub which inl'ludes dealers. joJ>\wl'S 
and manufactul'ers ' agents. 
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1-..h r A re Eight Oulslanding Factors in Building 

fitabl Retail Radio Trade 
J\(•t·orc\i11~ to the Sal<"R 
'roronto J><"·alc"'r ~ ho, in Si· 
St o('l Eve rv ~'on I h. on a 11 

Philoso ph) of a Pron1inent 

Stores, Turns Ovc·r a $50~000 
Initial ]n,•c·~ ttnf·nt of $1.000 

NY diffcn nt facto1·s must 

MA ('ombinetl into a hai·
bc 

1
·ous unit to make a suc-mon . 1 . 1. 

1 
nwrchant. Succt>sst u 

i:Jul r<l< 1< • • 
tes... J'irli('ul<t rly in radw, 1s 

1 ta1linlo{, 1 ' • f 11' 1 tt •r uf th~ uuAmes8 a rng 
1ol rt ma t · • t t 

~ th<' dealer's lap. l t is a ma er 
mlo 1 Jei·'o.1 •tbili h• to co-relate the fthe<ea .,L • 11 

• u" l)lPmt')nts that make up suc-
nir10 ° . 

f 1 mci·chanclising practice:-:. 
('I's u T 

The Toronto Hadio Co"!pany, o-
ronto, Canada, turns over ~ts $50,000 

t k e\·en· month, on an mve~tment 
~ oc • . 
of $1,000 three years ago, it~ o~ner, 

8 R. Leech. declares. Here i~ an 
u~msual achievement and the "hows" 
of its accompli=--hment are worthy of 

attention. 

First-Choosing the right location, 
with regard to traffie. rental and 
neighboring stores. 

Second-Selling the right goods: 
reputable products made by the fore
mo~t manufacturers. 

Third-Care in the !'election of 
alesmen; selecting- m en with wide 

acquaintance. 
Fourth-Getting together a high 

class mailing list for m a il and per
sonal canva:-;sing. 

Toronto Company's 11 Sul'ce.:-s fadors,'' 
Htore location, the l'ompany's first 
ston• - tlwre a1·e now :::ix -wa:-: 
t>Stahlislwd in a second floor loca
tion on a side· street just off a main 
busine~. artc1·y. At that time, the 
1 ent wa~ an important factor and 
Leech :ought a plaee where the rent 
was lo\\·, but still go situated as to 
be within hailing distance of the 
t·rowds. All hi~ buying was done in 
Detroit and Leech used to cro~s the 
bonier, buy hb product:-- and accom
pany them back personally, to $ee 
that they arrived at their de~tina
tion :'afely . 

Choo~e Location in 
Business Districts 

In choosing each of hi::::- other loca
tions, Leech, having become es
tablished, picked out place~ in the 
heart of business di~trict~, and on 
the ground floor, as he then had 

Fifth-Adequate advertising in 
newspapers and other mediums 
whi~h reach the huying puplic. 

Sixth-Home demonstration~ if de
sired, and equipping a ~tudio. sep
arate from the store, where comfort
able demonstrations may be made. 

Seventh-Selling on the time pay
~ent Plan if the customer's credit 

11 rood and he cannot pay cash. 2· . 
'loc~&'hth- Carrying a complete 
&cce Of Bets, reproducers, parts and 
de :aoriea, but buying only in suffi
d~:ntitieM to meet contempo1·ary 

au~of these factors alone may re
But a successful radio retailer. 
b~hen they are shrewdly com· 
~failure i11 an economic impos-

Gcdal baek to the first of 1 he 

lt·m ned that there was a great 
enough volume to be done to warrant 
thP increased rent the better loca
tions demanded. Careful attention 
was J.!iven to the locations from the 
:-:tandpoint of radio reception, and 
stores near big chain or department 
:-:tore~ were decirled upon. 

In two caRes, the new stores were 
opened in .June, ::-;o that they would 
he \\'ell established when the ru. h 
!'eason began. In each in~tance, thL 
plan worked out succes~fully. And 
Leech attributes the succes~ of hi~ 
~tore~ to the fact that they have . old 
only the products of respon. ible 
manufacturer~, backed by reputation 
and guarantee--products that the 
publit had lt>arned to haYe confidence 

in. 
Early last fall it was noticed thnt 

~ales.men could not giYe satbfactory 
~et demonstration~ in the . ..;tore . To 
overcome this. a studio wa~ e -



lH 
n mon h itin. 

Pt lf \\he 
out let i ·un~ thf:' 

t~1 u that the 'ale . 
l n m.' I lug 111 m) loud SJl k 

l 
. eater 

'1tl tut o of tune and thl 1. t n er-
t of the p1 o lH ·t. I~ 8 : ule i not 

n dt:, Ull customer 1. mduced to 
t kt the loud penker homl"' trnd h , 
at out for a fc\\ days with th, 

1 

d t d
. ti t un. 

U Uil mg 118l thP purch·l n • ~ • I.! IH'll't' 

".ould bl· 1· fun~e? i~ the runty de. 
u t:d to r~turn 1t ms1dc two 01• tl . ' ll l't' 

duy .. Ver~· ft•w loud SJH•uki~rn sold 
on t ln ~ bn 1 s hiwe b0e 11 rel u i·awd. I 11 
en l~ \\here a custunH11· is known h 
\\0tild not be required to pay for

1

u1: 

speaker until after he had taken it 
ho~e, t ri:d it out_ and was satisfied. 

\ ery httle eqmpment is accepted 
on trade-ins and when it is done is 
bought at a low valuation and dis
posed of at once on a bargain 
counter at used prices and is not 
guaranteed. 

Special sale~ are l'Onducted on 
Friday and Saturday of every other 
week. A complete housecleaning is 
made of obsolete and slow-moving 
sets and parts. Advertisements an
nouncing the sale are inserted in all 
the local dailies. It should be stiifu
lated that Leech has always made 
it a ~trict and rigid policy never to 
cut prices under any other conditions. 

t ],. la11dle T rad.e- n 
Her•· \i·r- lhP Ht·. ult ~ of an l~ lf'Hfii\t~ Sur\'•')' 1I~ule l>y ~~ n~ulio RP-tajl .. 

jng •• in 1 llt' Bet all Trutle ou the Suhjcct of Trading in Old Sets for 
, w hies-Fi fly per C~11t ]lo ot Ac('ept Tra<leR- ITow tl1e Otbe1· 

Fifl. l)tr Cent Figure the Allowa1H·e and DispO!;;e of l Jscd Sets 

Hl 'G tllf' pu:-\t Rt'~'Pl'Jtl mont_hR, 

D
u. 1 " \wconll' ot utmost m1-

1t \f\i"I • 

t 
Cf' to .-a<llo merchants 

poi nn . . .. , . , 
f 

.
01 

., d1•tn11te polll~ l c-
t thl'\' 01 ' thfl • 

1 
"lht'l' 01• not to accept old 

(linR \\' tc . · l 
)!nl ·t 11a \·mcnl 111 new Ha e~. 

h~ 'l8 \)Ill " . fil' • ' .
1
• ,

11
,,,.., are tlw gu1depostg 

l 1>XJ>CI I ' ',., 
1'rtR '· '(>nduct and Uadio Retail
p 1t1l\1J'I' l d 

L • 
1 

out to gle<lll, at first han • 

~old a hove t lrn allowanre have just 
about bal:n1l'Nl the losse~ on ~eb~ on 
which 1 overallowcd. lf it'R a home
made set, l make no attempt to sell 
it. I rip it apart and put the parts 

on the shelf. 
"In general, I would ~ay that 

trade-ins are troublesome. but neces
sary. They tie up my profit for a 
long time, but I can eventually get 
rid of them. Sometimes the sale of 
an old set makes a prospect' for a 
better one, and Reveral timeR I have 
made my cm~t out of an ob~mlete set 
by ~elling it, instead of a brand new 
one, to a trade-in customer." 

of lhe nc\\'Spapet'l'\ and by asking 
customet'H having the same make set 
if they have any friends that might 
hr. interested in a similar set. 'Ne 
mal'k them up 25 per cent and have 
found it lakes about 10 })er cent of 
the allowance price to put them in 
shape." 

Harold M. Claflin, radio dealer of 
\Vaterville, Me .• believes that tra<le
in~ are necessary to order to hold 
previouR cm~tomers, and that the 
policy al~o means sales when the 
customer miJ,'(ht otherwise huy else-

01!1 !'el. t tht> i•adio trada~ paHt ex-
·ust W \,\ · ' • J . h·ts bt•t>ll. By paHHlng the 
H'l'll'l1('l' < ' • • ! , . , tion obtained along to 1t8 
rnf OI Jll<I • • t 

d 
. thi 8 publication hopes o 

rPa e1 ~. • . 
in' uwm the benefit of th~ expe-

g_ ., 
0

1· other merchants on the 
rwnce"' 
tiadc-in question. 

lt is impo~Hible to state whether 
trade-ins will be found pr?fitable as 
a \!eneral practice. Practically fifty 
;.e·r rent of the dealers who ~ell 
radio, declare they believe accepting 
trade-inR is "contrary to good prac
tice," while the other fifty per cent 
claim it helps them to make many 

The Nielsen Radio Supply Com
pany, Phoenix. Ariz., of which E. A. 
Nielsen is manager. takes trade-in~ 
because "it helps keep our former 
boosters satisfied and pulling for u~." 

new sales. 
Following are a few of the actual 

dealer experiences in trade-ing, 
brought to light by means rvf' P-rfi 

1 

Retailing's survey covering all types 
of retail outlet~. 

"We figure to pay 25 per cent less 
than the market will stand," Mr. 
Nielsen declal'es, .,and we know. 
when we do this, that we will trade 
dollars on used sets at the end of 
the season. We dispose of them by 
advertising in the classified section 

Exclusive Radio Stores 

)I. Goldsmith, proprietor of the 
Radio Service Shop, Perth Amboy. 
N. J., haR found that his territory 
has been so well exploited that tak
in~ trade-in~ iR necessary in order 
to make nt~\\' sales. 

"~ly maximum allowance i~ my 
l>rofit on tht• iww s\•t." :Vlr. Goldsmith 
sarR. "If 1lw old ~et is one I sold 
the rustomel', 1 allow him nw deal
er's discount: likt:>wi~e. if if~ a set 
I still handle. l f the ~Pt b in poor 
~ondition, 1 dedud Pnough t\) put it 
in shape. lf 1 don't handle th"' tl\d 
~et, and it was not lH,ught f1·om me. 

allow only u... much as l th ink l 
~an get for it. For i nstalh'P, 1 al
:wed $25 on a C't>rtain. t t mt<l ~olfl it 
0~.:ash .for th,:. samt! prire. 
ts n d1spo. in}{ o1 thP turned in 
~ ' I sell them f Gl' cR:::;h nt t hr 
ob ~unt of thr allowauct>. unles .. it i .. 

v ously worth more. The et l 've 

-- --~------\ 
Make Both Sales Sliozv 

a Profit 

is the secret in successfully 
handling radio trade-ins. Do 
not allow so much for the old 
set that the ne·w sale is made 
without a cash pr(\fit and do ' 
not re-sell the trade-ill at 
co~t. but mark it up enough 
to get another profit fn•m 

l 

that sale. 
Rome deal~rs ti!!'ure the ~ec-

ond-hand -.et worth so much 
per tube. and others fi~ure 
on aJlowing a percentage of 
the lbt JH"ice. accordin~ t.~ 
nmke. model and nae, but. 1 

the two fundament al prin
ciple, ouHint.:d in the nbo' e 
J>nrngrn1>h are foUow~d, 
('Ven· trade-in tran nchon 
can be made to ~ho" n profit. 

where. 
"I figure the allowance on trade-

ins according to condition. make and 
type of set and ib~ value for quick 
turnover. Example: A ~et in good 
order two years old that . old for 
$27f), would have a trade-in \·alue of 
$75. I figure on disposing of the 
better ~et~ in the city, to cu. tomers 
who are looking for a fair \'alue, 
and the cheaper setg in the country. 
It is best to keep a record of all 
such customer~ who come to your 
attention - keep a special file of 
those who want to buy for a price 
and when you get a trade-in. turn 
to the file and look them up. It i~ 
,:;;.afe to add ten per cent to the allow
ance price, to make up deficient 

t " par~. 

An allowance not exceeding the 
actual wholesale co~t of the set is 
the trade-in policy of R. Disheroon. 
radio deale1· of Hot pring ·, Ark. 
''We do not try to ~ell the old set 
over the counter," Ir. Disheroon 
~aY~. ''but our .:-ale man cover the 
ru.ral di-;::tricts and cheaper .. : ·tion · 
of town, di .. po .. Jng of them to I opll' 
of limited mean ·. " e mark. th m up 
15 1>er cent o1 the trade-in UO\~ 

,, 
~rnce. • 

The tar Hadio ...,hop. t.'\\ 

CitY. allo" an in era~e o 

011: tube .. ets and ithel 
at the price uf the allo' 

111 ntl thun and ll 
Th Public H· dio ~ t 'r · 
) ork Cit. , find trad 1 

help in k€ piug th t )CK 
acco1din to B J. (, ' 



.• home 
oh oJete 
t offer 

''hat 'er and the 
Pt uch merchandi 

n ' I ' ring his lesntimate profit 
uttmg him elf in th cJa • ..., of 

th '!n . 

''It h be n our experienc that 
pr pect will not buy a u .. ed radio 

et. e\·en i~ it i... offered to him at 
an ttractl\-e bargain It • . • 1 our 
opm10~ that the radio indu..,,frv i 
beco~mg more tabilized and . the 
~uestJon of trade-in. \\'ill gradualh .. 

ie out. due to the fact that radi~ 
.et bought today wilJ be !!Ood for 

) ears to come." 
The Radio Sho L . ha p, .orimor. Iowa 

but accepte~ trad.e-ins in the past~ 
must dt continue t h . 

Hov.· to d · e practice. 
become t~!P~r:b~!~he ?Id sets has 
been unable to 1 t his shop has 

so ve. 
H. L . Stewart d' 

~kCune K : ra io dealer of 
. ' an.. will 11ot tak t 
JD but h ·e r ade-' e says " h eJJ hi old et •. ' we eJp a customer 

, m every way possible." 

••A &landard 6 l 
1could have a t Pdl. ~st YPur' i; motlt>I, 

ra e-in ral f · 
per crnt of die lis1 . ue o sixty 
other lta11d ti Pr«l"e. 0,. the 
I • IP avPru 
U• I 'Par for 100 GP &et lie/ling 

P11d of thP .. • .sold toicorJ tlw 
.. ,.<Ison I 6 

frt1dP-in va[ .. n f h ' or 0. Tlw 
3~ ....:· o t I& II t 
a. Th" ll " IV01Lld bP. 

l a moa fl(; I 
1w1' d on tli " .s •ould l1e 
1 " pr<•1;en1 I" 

f ' " cuuunlPr I'< • l f '~'' riot what 
'" or it " --Charlp8 ffa., ' 

.. Iii, cantPr .:1 I 
• u~o. lit. a •u•a '' r, Clri. 

j( 

pi 
• tk rn 

• J'( .' 

b in~ 
~ fr,, ' r~ old 

u tt h n 01· fifte n 
JUll ed or sold to boy 

r 5 "ho lik to 'fu:-; ' with them. 
"A <ono·lte exan p1P of n fl'nd -in 

'' ith u fo1 xample. i : 

• t tompletc. :old at. . . . . . . . $200 
AJJ<rn anc on 4 tube trade-in . 35 

Bal. nc·~ paid u"' ........... . 165 

\\'hile "e haYe ~old a 200 outfit. 
"e mu. t . ell the trade-in before we 
ha\ e done $200 "orth of bu ine. . 
The trade-in i" then marked up from 
fi~·e to ten per c.ent. according to the 
. ize of the new :-ale, and sold OYer 
the counter. 

''Trading in i~ j!Ood busiIH:·Rl' so 
10;1g a:· a llowances are reasonable. 
': e behe~·e, howeYer, it is r id iculou:-. 
bad . busmes"' practice and reflects 
con "Iderably on the article offered 
for aJe when a dealer offer '$.-5 
for any 1h•e tube ::,et a llowed in tra~e 
on a Blank ~et ' 'Vh"' 1 a. · · d 1 aw that 
a 'ertisement b,· a "''!e''' , ,. k t I . · ~' i or s or e 

at onre wonder ed if th 
' \

'a a d" e . et offered 
!"Carded d f · h d ~ . e ective or :;econd 

an set. That kind of , . 
consider th a t1 ade we e same a j 'T I I •• 

tising.', "" !lYP ach·er-

The J . H . Bell l\fu~ic Com . • 
La wrence Kan 1 . ran~, 

' ·· on ' arce t of the same mak. 't . . P s sefa e 1 ca rn · 
Jf the set is le<::s th e Jn stock. 
the B ~JI r- ... ,. an two years old 

e '-..iOmpany fi., . • 
off and · . · . !! ui e. one-half 

' m 1 e-.,elh n 
up one-half of that g.I mar~s them 
the BeIJ c < edu<.:t1on. rr 

. . ompam· sells . 
w1thrn a year, the (' .i • et and, 
to turn it in . . URt<Jmer wants 
·et f JJ on a mo1'<> > • ~ • u Yalue i . 11 expens1\'<> 

t 
. s <l OW<>d I :) . een inten,st from 4 • ess six JIPt' 

J>Ul'chase. th" dat11 of 

"Bu1·ui<>" B 
l\foines, ,;,wa 1\uTn1t~U. of 1 hP J )<>H 

th • US1<• C1 e ti ·ade-in ()'• , 1rnp:1uy, 11h\'" ,.,.tmp !:laf • l . ~ ,., 
a Pl'ic1' that }it>. .'t 1 

'Y "off P1·inlf 
P . fit 1 m1 s a 40 ,., 'o' ." "H's follv f)er ('(•nt 

· to do ·1n,•t} · • .. l Illg 

t I " Hm·rn tt t \ "" l d 
ml t hm.x on t tlking mur~ lh1. 

m hl 'our nllm' .Hll'l small Ul( llllh • 
lllg- I to 

pt rm1t 11 10 pPt" (:t•nt m:u·k-ut) I on th{ 
J'( 1 e pr1n. mt th( l~P iA no p1·ofit . 
• d(>al, \\l ld it ctlo1w. 'J'hP )... in 

d 
· ~l l Olhl' 

m •~posf•d of 1hroug-h th.. · 
I 

. ~ ll<'\\'~-
pnpcr l n:s. ifie>d mh t rt h"h11r C'()I • . . · ,,.., unin.- ., 

\ iad1l'.1I rl1flC'1·em·p in thP .1 · 
th . II , . . "rnount ot l <l 0\\ clllC'(l l. d lSCPl'll iO)p h 

hH n the lhuns\\icl Mu. i"' 1 l-

(.1 . ] J J l • l 11 p ucngo, .. nnd thP l\lon·is 1\f .. 
} F d , . l u. I 

... 10p, or 1.rnm. Ne" y ork f'it . 
Tht Brun:\\ 1ck Shop allows hut fl~· 
ppr cent of the original l>l"ir·~ , , 1

1~1 t 
th 

11] • • ' • \ 11 t' 
e '"' OlTls Mus1C' Shop will allow 25 

per cent of the pui·chu.'t• J>l'i<"t• 1, 1 
t 

· :>0t I 
s ores r -sell the old :·wb; O\'Pl' th\ 
c-ounter, figurin~ tlw nl'u·k UJ t • - 1 ~o as 
to get at lrasi f ht1 full J>rofit of 0 • 
ne\\ sale. ll 

The Talking ~l <ll'h ine and Harlin 
Men, I11C'., a mu.sir-1·adio deal ... . t· e1~ 
a. SOCJa 1011 of Nt'W Yor k c·t' b 
) ' I ) ' e-
teves t~e trade-in question to be of 

en.ough lmportance to a ppoint a com
mittee to consider it. The committee 
plans to take up the matter of fixed 
allow.ance.::; for each st andard set at 
definite age!", a nd also the ad ,., 
b

·1· ' ):-;-
a 1 l~Y of establishing a central 
clearmg house for second hand t. t b se :::;, 
o e .supported by the members of 

the association. 

Department and Furniture Stores 

, Ta~ing i.n trade only set s sold by 
the store is the policy adopted by 
Brown's Bazaar, Lowell, Ind., I~ 

··T d · ra e-ins arp troublesomP but 
'"~cessary Th · · ey Ile up m" profit 
for a I · · ong time but et•entually I 
-;a7 get rid of them. Sometimes tire 
ja e of an old sr.t makPs a prospect 
I oh a better OIU'• and several times 

I 
ave madP my cost out of an o/J-

xo i>fp J;(>f b,., ' ,, . . • 
·' """ rn1: 1t to ti trade-rn 

t·u.~tonter." 

-M Gold · l 
• ' """' i, radio tlealer Perth 

Amboy, N. ]. ' 

handling radio trad<:"-1. " B1·ou•n'.' d' . n8. ~· 
isposes of the old set at ~lig-htl\' 

more th th · an e amount of the allow-
ance, which never cxcee<lR the net 
profit of the new set. Br~wn's al14o 
figures to make an additional profit 
<Ill th<> new 't • • 

I 
'CC<-'880l"IPS sold "ith t }lt' 

0 d liet and 1 • ' UH<'8 t 1lP lll'W :ttC.:l'H~Ol'IP~ 

t
a: a t.':dking poiut wlwu :·wiling tlw 

l:t<fP-lll • • . .' ~My1ng that f11t• cu8t onw1· 
IS g<>tbn" th 
• - ,., (I SPt at ('OH1 a11d th<1 

.ulvantagp 1. . • 
1 

. 0 llt'W <'IJll l]inWnt, all I 01 ' 

a 'Hl'ga1n pril'(' 
'l'he \V'll' . ('t. 

1 
• 1 lam l\latlwwH C'omp:u1y. 

l.t( \\'ll'kli, N. Y., fig-II l'l'H f h1• :l lll!lllllt 

11 
.. 

111
ce ns npp1·oximnlely 

1 
tl ,,,,. • 

t tir $JOO Sl' I, and other prices 
1:1 on H • ' rheY arP sold m 1cr 

0 rl wn. · · 
11 pt OP ... • nl :i tPn p l'l' cent 

co\lnt1 1 
ti t 

!1 11 k·lll
1
1juvft' Con111it1 rc ia l Company, 

'fhC "I t tak<'B only Htanclard 
. . , .. , on ., . . fi . 

1{ 1,1t. 1 l'ond it ion and gu1eH a 

t ill g-01H . • ' . h 
!;f s .. . t depr<)cwl ion , m.tkmg t e 
;')• Jll' I ( 1 I\ . t h • • } 
:. 1 7fi ]ll'l" l'Cllt. oi e or1gm a 

I ·•1 Jl{'(' ) , Io\\• Tl11· ~ of cour~c. U\>l)li e~ 
l •18l' • • pu•'C 1' • ·t~ in cxct>llC'nt condition. 

onl~' tlo ~c ~re accepted. Often t he 
~o ot lt .. 18 • . • f 11 l . t 
· . set is sold again at u IR • 
t1ndc-in · · . k · t ·· d 
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lhe huycl'S had taken advantage of 
t he p ln11. Thm~ tradP.-ins W(:re de
lihel'a lely and profitably m~ed to 
crm1le a n um ber of new and b igget· 
sales. 

Electr ical Stores 
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" Jr' h t• 11 11r ru>I ro ''"' " 11uul" 
trml1•1t. lm l I C(lll see ' "" ,rf'ill ha111> to 
tl1ill Y''"r o n th t> mor p expensirt• 
lff'l s . I Alwll figu rP tlu· flllmcnnrP 

11po11 th t• l y p t• of fo14t r umn1r " " " 
i t 11 rt>-1tt1ll' 1·nluP, comcid t>rir1g noth· 
inf{ lmt s tmllford m<1ke1'. I do ""' 
l1PI it• t't• I wmtl d sd I t 111· m or.er .r 111> 

cou11h·~ '"' it might destroy cmrfi· 
tlenrl' m m y 1ttore. We mig111 sell 
them at " lmrgllin table or in groups 
througl1 '"' auct ionPer.'· 
- John P. H<1nd, auto "upply 

tlealt>r. DarPll port. fo • 

'· lctl' seb~ aL e ta en in I a e. No ouSO . • . • D Powell. o f New Florence. 
'f. . b f. d' 

0 
lievc~ that e ore a ra to 

M0 ·
1
• • c , .. 

1
n · ~mccessfully b eat the 

dP<l el '"' ' 
l 1

•
11 

n1ai·ket. he must be a good 
tr:1< ('-
judge. not only of thl'. presebntt m ar-
ket \·alue of the rece1\ er, u ahm 

.. Tradir1g-irl is goocl business so 
loriti mi "llotoan<'t>~ a~e r.ea_sonable. 
Jf ,. lu>liet''' that It rs ridiculously 
lwl busiru•u pracrice to offer $75 
'"' 011,- set allotoed irt trade 011 er 
nen> ~et. Each i11dil'idual set to be 
traded-ir1 has its oron value and the 
t1llou1ance must be made <record· 

Elect rical Rtores, of a ll the main 
c laRseR of flto t'CR handling radio, were 
found to be the least troubled with 
trade-ins. Ninety per cent of the 
electrical 8tores surveyed were em
phatic in their repudiation of the 
entire trade-in idea. There were 
some, however, who "put forth every 
effort to sell the old set for a cus
tomer in the cm-ltomer's home," but 
without accepting it as a t rade-in. 

L .. J. Bennett. of the Arizona Elec
tric Company, Winslow, Ariz., states, 
"T o date I h ave not thought it ad
visable to take old r adio sets as 
trade-ins. It would be a hard matter 
to dispose of them because there are 
~o man )- good set~ on the market now 
t hat are not very high in price. I 
believe t hat wherever I might be 
able t o dispose of a .second hand re
ceiving set I could sell a new one 
j u~t as easy and that both myself 
and my customer would he better 
:-;atisfied." 

have. Second. only standard sets, 
current modeb. are to be considered. 
A 8tandard set, last year's model, 
would have a trade-in Yalue of 60 per 
cent of the list price, no allowance to 
be made for tubes and \'ery little for 
accessor ies. On the other hand, tht> 
average get selling lagt year fo1· $100 • 
!'Wld tow a rd the end of the season for 
$60. The trade-in Yalue on this et 
would be $:.~5. The allowance i~ 
based on the present list. not always 
on what the customer paid for 
the ::;et. 

ir1gly." 
-Frank C. Storck, music deale r, 

Red Bank, N. J. 

must be able to tell at a glance wh at 
repairH are needed, what partR 
should be replaced and what the 
co~t of such repafr~ would be. 

"If they are in too bad shape" 
say~ Mr. Powell, "do not take them 
in for any more than the good parts 
can be re-sold for, allowing also a 
15 or 20 per cent reduction. Taking 
trade-ins require~ a man with .iud)!
~ent enougl~ to k~1ow what a second 
land set will b1·mJr at retail. and 
al~o what the individual part~ art• 
worth 'f th 1 e set mm~t be dhmrnntled . ' ' 

Spear an<l Company, of Pit.t~burgh. 
Pu., ha,·e madl· a stw<:inltr of taking· 
~·~oiwgraphs a~ trade-in; and apply 

1 
e same methods t ll l"adio recei\'er~. 

;Rtn~ments in goo<l c0ndith1n m· > 

thn~etimes tradt"ci-in nt one-thini 
eu· 0 · • 

b 
. r1gmal \'a hH' that figm ~ 

eniR tl1e · ' l)\· nrnxnnum. Th()~' a1· ::> ~old 

1 
meanR of S}Wl' in l ~a le~ . 

i·at .. adst Year, th i~ <'<'Ill pa1w inaugu-
e '\ l . ~ 

n • llllquc pol iP\' that led t o 
uuw rad' . 

1n·ic~d 10 ·ales. .A g1)o<l. low 
a~ . set wm~ ad\'Pl't i8ed with t hi.:• 

u1 ance 1l t " alto , m t ull pric<> w1\uld hi! 
Wed for •t · ~ bt>tte 1 11 t 1·HdPd in for H 

The~ et within a specified period. 
. at th sets Mold e ceedin,rly well nnd. 

ee ·.. "'· ' Offer x1n1nt 1011 of the trade-in 
""'- •f \Vhen ht\enton· \\HS t 0 k 11 it .. ._ OUnd • ' " ' 

that about 20 Jl ,. cent of 

·'The Electric Shop.'' l\1orrbon
Tu r bett, Inc., South Orange, N .. J.. 
ha~ developed a good argument 
against taking trade-ins. " \Ye haYe 
only been asked to do t h is a few 
time~." the proprietors ~ay. "and 
each t ime ha\·e talked the cu~tomer 
into doing a good turn for someone 
else by donat ing hi~ old set to some 
t"haritable in~titution or organiza
tion. In each ca~e we haYe been 
"'ucces.,ful in making the cu-tomer 
~ee our point of ,·iew and they ha,·e 
g iven their ~et away and we old 
them a new one." 

Miscellaneou .... "'tores 

'L'he Ba ::. Camera Company. hi
eago, Ill. . ha" been handling trade
ins on camera~ for the fifteen year~ 
it lrn been in bu~ines~. Bu..,, i 
haudling radio trade-in now at a 
1 ~ rofit becau. e h npplie~ the method~ 
that h a Ye bel' n pro,·en by long e -
pe riPnce. The fir~t fundnmental of 
ac ept ill I-! and elli ni.r t radl'-in ur
C(~. ~fully. acrording to lrnrlt:s Ba · · 
pn•. id<>nt. i.., rnt both ~all mu t 
~how nn individual profit. 'iro 11 
th~ trndt•d-in .et nt co~t m n to 
. u. t~dn :rn R tunl los~ on tht t•ntu't 

t 1·un. u:tion. 
' 'Fil'.t ." Ir. Bu i)s, ""l "ill 

n t t kt' un' h ome-nrndt t•l 111 t 
1 &d 

at nn) pric.: , l q rn 1 dlr " of ho.' ' ·ll 
tltl'\ ' r k nnd of ttw P u1 tt ut ' 

"The dealer who takes in trade, an 
obgolete. little known ~et, is stuck, 
for he will ~ell hi: clean, live sets and 
his profit will remain on hi .. heh·e. 
in the form of out-of-date • tock. 
This truism L:; best demonstt·atecl by 
the fact thaf today we have not a 
~ingle trade-in set on hand, ha\·ing 
sold evel'y one. It }H'o\·es that if 
trading is done on a ~ound bu~is. the 
1·adio dealer ha~ nothing to fear. 

"I recenth· rea<l an articl gidn~ 
an e.xample of a trade-in whereby the 
dealer. on a trade-in tran action. got, 
in ca--h. only what th~ et had co t 
him, relying on the alP of the 
trade-in for hi~ profit. That i fool
hardy, for he ..,hould mnke th nil \\ -
:me[) ..,mall enough to get • fair profit 
on the original ale. n "ell 1 on th 
. nle of the tn1de-in.'' 

Rollin D. Anthony. of the Anthon' 
Jeweh"y C'ompan~·. Centi IJ Jiu. K .. m 

ped. to take 1 udio trud -in fut 
the fir~t time thi .. \Vinter. "'\\ \ 111. 
of COUl'-oC. allO\\ n little I ibl 
for the old t :· " 'Ir. nthon\ 
"nnd in no r,1 t: '' ill h JI '' 
e l d nw I ~1k r' h ount 

t \\" ,, ill ti ( 
I\ I, put th Ill 

t fo put 

,. 
Vl t 
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Pr mm 1 

I...ctter 1 
Market Rep l 
Quaht} 1 

t:Jsfied Cust mer I 
Fnends f Ownf"rS I 
Miscdlanrou Reason i 

th t • et fo1 e\ e1) 200 fa1·mel''", 
"bich, if it mny be taken as an 
a\ erage for the entire country, 
ho\\ the farmer market i but one

fortieth aturated. The report also 
di clo e that, in the area surveyed, 
there are 1.3 dealer per 1.000 fam
ilie · and that eae:h dealer' average 
ale per 1.000 familie. were 18.1. 

r' II Ill Pnblie,ltiou , 

] . lo\\ ft arid 'I'' a. 

om< I~ cerpt fr om the 8ur\'l'y 

f n<i w 1Hl si ;us. do114 1111 
d rlc, 'l'h~ e> c1u hl' 

i,d10 delltr j e\identb by fnr th1• 
mo t succ e ful in lrnilcling up H vol
ume of bu. in :-;~. his Rak•: av1~1·aging 
,en much hi._TIH•r 1ha11 any otlwr 
di n a whole. 1 n townR ow1· 

10.000. hardwnr dealt•rR a~hiP\'C lht• 
s und large t \'olunH', but in town" 
of It s than l 0,000, "' lect rie applianC'" 
d alt:>r .ire substantially more HUe

cc !'o;ful. P1·acticaUy all types of 
dealer. in all sizes of towns <'HIT~' 
pnrtt;t acce. so1·ies and tu hes. Be·
" een 67 per cent and 85 per ePnt 
of their total sales we1·e in complete 

ets, 3 per cent to 1:3 pe1· cent in 
parts, and 5 per <:ent to 11 per cent 
in accessories. It is very interesting
to note that at least 75 per cent or 
more of dealers in all sizes of towns 
reported the business profitable. 

JT ll(1f RPquire1n e11ts l)o Far11• Custo111ers 
De1na11d in Sets? 

Guaranteed sr1·nil'c a.<; a 1z aid to 
sales-Definite gual'anteeH and as
sm·ances on the part of the dealer. 
of service, is apparently neces:mry 
and i~ u. ed as a sales argument in 
91 per eent of the sales. Forty-nine 
per cent of sales required follow-up 
service. Dealers who are most gen
erous in making installations and 
giving service havP achieved the 
largest. ales volume to farm famili es. 

ll'hen p1·escnt. set owners will b?11/ 
another set-More than one-fourth 
of the set owners answering thi s 
question said they would buy an
other set soon. The same number 
reported they would buy within les!l 
than a year, the ~arne in one or two 
years, and the balance in four years. 
Evidently the replacement of set~, 
if this data can be depended on, 15 

going to be a substantial business. 
Since our investigators reported. t?a: 
some dealers were already g1vm.g 
"trade~in" values on old sets. t~is 
factor must be operating qUJte 
strongly now in rural distrids. The 
maximum price which present set 
owners would pay if they were to 

PRICE REQt: IRE tf. Tl' 

Una.er si: 
$50-100 
$100 15 
$150 20 

20(). 250 
250--30£1 

Over 30 

Per Cent 
4 9 

17 8 
41 1 
25 2 

6 l 
4 4 
2 6 

Tt:BE REQllREdENTf; 

l tube 
2 tubet... 
3 tubes.. 
4 tubes .. 
s tube& .. 
6 or OVCT. 

Per Cent 
2 4 
5 0 

16 4 
26 4 
42 2 

7 6 

AERIAL REQUIRtl\lENT. 

Outdoor 
Indoor. 
Loop 
Enclosed 

KJNo OF A BATTER\ 

Dry cell . . . . a 
Storage .. . ... . 

Per Cen . 
82 2 
s 5 
6 8 
5 s 

P er Cent 
38 3 
61 7 

PLACE OF LOUD ~PEAKER 

Want enclosed in set Per Cent 
29 4 

PLACE Of BATTF..RJEi;; 

Want enclosed in cabinet Per Cent 
49 2 

'l d 1wl WP 1l $I 6B 
!Wt tHlll 

tH \\ )t t (' 
' fl lO. < olllP )!18~tH tu 9 ailin Of 
tt of ' J. I • r f u n 11 l nm 
Sf dio o\\ nlllJ 
40~1wn 1 u 1 011 pt'• ' •t>nl had 

t inh I' h•\\ :t' ..,1' 111• hnln1u•1· hn1l 
11 l t n 11'1 • t • li tl'l , m111·r 1111 PH • 
\ti • OJ\P 0 1 

d in ,, lrnd li sll•tw(l tt Ill }l' I ' f't'I 
'• nt\ .thrt (' I F ·tu-~ix pt' I' Cl'lll 

\\ l • 1 l , 4 I 1 l .1 ' • 

f l 1·qtt11l ~ • 1 1 lis lt>n••<l 111 11n 
11 ~tr\' 1n< . , 

01tP~ 1 1 
• • , \'' ll 111' 1w1gh\JCH'K 1•11 • 1lt11 ll ti~ 

d;o iwls in f . • 11•1· ct1nl rf•pol't Nl 
i Fiftv- nu1 ' l 
l ome • • . ltt• rvi1~wPtl l>y Ha PH-
1 ..a twcn i 1 •l , , 
th"'' }lau . l sr•ts themAt, \t H. 

"· ~ )l' ICl'< ·• 

1en or ha< l , eut rt>pnrtt>d that 
n i ·er. 1w 1 c . 
Thirt) -t111 l 1 viAitt.•d them lll 

. lesnwn uu radio .. R 

thrir homes. 

It 11 1 11 It 1 ~ 1 A 1 1. 1 No, S1 11/1· 111lw1, l~J2f; 

H' Ii, 11 1u111-0HJ11(!1'R t .tJJJN' f lo '"' 11 

N1•11 1·Jy 011P-li11ll, 4H per <·cnl, lo he 
11xtwt.' l'f'po1·t ll\111 Uwy anlicipal~ 
buying- u Rl'l wit hi11 tlw rwxt lwelv1• 
rtl(lfll hR. ' l'eXHR l1•d l>y fa1· in thiB 
figur", 82 pc>r <'Pill exrircssing a df'
f p1•nii u11t ion to buy this fWHFHJll. 

Ohio WHH low"~t. about 25 rw1· c1•nt 
l11 •ing willing lo buy 

flti/11 t1/l)J11)1'8 t11Uf1r UrSI' of Rf'f8-

~a-~)1 JH'I ' ('t•nt t <'ported thPy make 
\HW of 1•f1dio wealhPr reports; 80-98 
p<•t' cPnt llH<' thf' mark<•t rC'ports; 
70-92 1wr ('Pnt Raid th"Y did not ob
ject to advt·1·tisin~ over lhl• air, ~4-~G 
per cent. dcclar<!d th<>y were Ratisfiecl 
with local programH. 

:t87 

Who I. lci ,,d t1f 7if'r1oro ;ru1 d,{JP.8 thr. 
fatrn ffJmif 11 li/,el-Market reports 
waR v<>l •d for hy 143 farmers out of 
427 HR thr most popular program for 
the m:i n of the hoUFrn, and 114 voted 
for the cr()p service. .J au orchestra 
came t.h i rd, p<ipular songR fourth, 
informative talks fifth and religious 
fwrviccR sixth. Classical and oper
atic music are not in the running, so 
far aB th<· man of the farm is con
cerned. l'opular songs were voted 
first \,y the maj<Jrity of farm women, 
with religious music second, inform
ative talks third, religious services 
fourth, jazz orchestras fifth and 
clas~ica l music sixth. 

.. 1 
I ... 
\" 
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Batter) 

DID ~ u ' figure out how long 
lt t. ke .. 1 battt:IY cha1 ger to pay 

r it If. Ju t about a yc:ar. Drive 
th t point home to ' ur cu tomers, 
t p ciallr the ant "h pay a battery 
enice l'-tation fr m "1.50 to S2 to 

hG\e their storage batterie charged 
and deli\"ered. Run a return coupon 
in your ne" "'Paper ad,·erti ing, say
ing that "thi coupon, filled in and 
returned to us, entitles you to have 
your torage battery charged in your 
own home at the small cost of 50 
cen~ ." Then you have the oppor
tumtr to make a home demonstra
tion of the charger and prove its 
efficiency. A Chicago radio store has 
found that 90 per cent of the 
chargers demonstrated in tltis way 
are sold. 

Another item that follows righ" 

Tell them abo t th • 
u con 1Jenrence of remote control Ii/a . 
turning tl1 ,.et on and off f ~L ment •witche• lor 

rorn Oucer roGtn• 

.. 
11tion n , r ""'' 
(I u1nt it fr·~ 

, t h th i • i ~ n wit r h I o ue 
t u.l m 1 Utt t ~o t hut the 

h th Q nrn~ hl~ th ro" 11 on 
~nnpl~ h~ thi·o" ing the 
In trul tlon on ''how to do 

it" b found on l ug1~ 303. 

1.,ube 1.,<'Stf1 rs anti' 
llt•artit1ators 

.. E\r OlllX'P of profits iR OlWlllld 

up by th di~rov1•ry that many 
\\lak tub "' may be> brou~ht back to 
life by ,ubjt~ctin~r thPm to a Rtt•adv 
:filament voltage. Thll,'L' tl1~ah.• 1·s wh~ 
han~ made a JH'Hd ise of revi\iing 
tube, know thP inte1·pst radio fans 
lwxe e,·idt>nced in t lw idea, and there 
are now on the market several in-
trument · for testing and i·eactivat

ing tubes at home. There is seldom 
a day when one or more customers 
do not ask their radio deale1· to test 
a tube for them. Every one of those 
cu:stomer.., is a prospect for a re
activator. Display the reactivators 
so that they will be brougrt t" the 
attention of customers buying tubes. 
Sho\v them how it works and offer 
to revive a tube for them. Devote 
a few newspaper ads to the process, 
along this line-"Don't Throw That 
'Dead' Tube Awa"-It. mav have . . 
three or four months· more of use 
and life as good as new. A few 
hours in a Blank tube rej uvenatort as 
easy to operate as turning on an or
dinary house light, will often bring 
an old tube back to life." 

Time Clocks 

T URNING the radio receiver on 
and off 1 1 mean s of a time clock 

or time switch iR f ast gaining in 
popularity especially since stations 
began broadcasting early morning 
exercises. Set the clock for 7.15. 
'Vhen the hour al'l'ives, the filament 
circuit closes and the progTam comes 
in from the> station at \'\.'hich the 
dialR are i::et. Or set thP dock to run 
an hour at lw<ltim<>, after tlw familY 
has "gone UpRtai1·s." [t, ~huts jt~t>lf 
off automati<•ally. A1Tangt' :1 win
dow <lPmonsfration and lwr:lld it 
\VPll in adva11te. Hook up a time 
switC'h with a iwt. :rnd display :l 

placard, "\Vatch our autonwtk fltnl'l° 
bring in the program from ~tation 

H \ 111 11 It 1· •1• 1 1, 1 N n, Sr1 111r111/11•1·, 1'•2r, 

JJ! ill u . a, l~ittle Salesmanship 
j '''"''S. orit'S Jll' iii ll,.in g G 1·t•t11t• 1· Pro /its-'fal•e 1'ltcn1 l)ou1n 

fro1n tlie Sltel/, l>ust 'flic1n 00 a11d s(~ll 'Ent 

Lo1u1 Speaker Extension 
Cords 

· ( cl'• bringing in the morning exercises automatically, A trm.z co ., 

I\ N EXTENSION cord to enable 
1\. t hP spPaker to be brought out 
onto the porch, or from one room b 
~mother, or a longer one that will 
l'cach to any part of the house, is 
almost a necessity. Use one in the 
store display, by having the speaker 
across the store from the set, with a 
connecting cord oYerhead, hung so a~ 
to attract the attention of all who 
enter the store. Neatly lettered 
81gns may be hung from the cord, 
saying, "Extension cords permit 
reception in any room,'' "Thke the 
speaker into the dining room at 
dinnertime." etc. 

makes getting up early a pleasure 

\\'OW at eight o'clock tonight." On 
. . cl1'sph v c:ou nter, have a set al

' Olli ' • . . •t h 
l Ooked Up with a time sw1 c 

ways 1 • 

tl . t 1·t mav be readily demon-
, O }cl • • 
strated. Usually, just the umqu.e ap-
pearance of the cloc~ on. ~he hd of 
the ~et will elicit mqu1nes. Run 
a series of newspaper advertisements 
pounding home the conveniences of a 

radio time clock. 

Re1note Control Switches 

an cl v.1th their increasing degree of 
perfection and efficiency, should find 
a ready market. Well heralded pub
lic demonstration~, of eliminators, 
both in the window and in the store, 
wtih the sales appeal directed at the 
"better half" of the family because 
of the neatness and simplicity of 
batteryless sets, are about the only 
exploitation stunts possible. The 
same appeal to women should be 
made in newspaper advertising. 

A REMOTE contl1 ol filament 
switch and wire so that the set 

mav be turned on and off from a 
distance is another accessory radio 
dealers can push with profit. It con
sists of ordinary bell wire and an 
electrical push o~· toggle switch. Cut 
into one of the A battery leads, it 
provides the set owner with the 
luxury of leaving the set downstairs 
and shuttir g it off from the bedside. 
~evote a window display to the idea. 
illustrating that, by means of the 
switch, the 8et can be controlled 
from any part of the house. Hang 
or install a switch, attached to a 
demonstration set. in a conspicuous 
Place in the . tort' with a placard in
v·t· 1 ing the cu tonwr to ~witch the set 
on himself, and savin(r th!lt. in the sa . o 

me manner, hP cnn l'Ont rol his own 
set from various r1u rts of the house. 

Battery Eli111i11ators THE radio in<lustr~r b on the 
hr· verge of a seas<m whirh will 

t ing unpreced~nted interest in bat
ery l' . 

Which e •m1nation. Tlw en~<' with 
of b sets may he opPratect by menns 
lllrt·attery eliminator~ will h:ivt> H 

icular appeal to feminin buyer~, 

Extra Speakers 

E
XTRA speakers. for radio recep
tion in every room, are coming 

more and more into use. l\lany set 
owners are buying two or th~·ee 
speakers. and. by use of extens10n 
cords rather than special wiring, are 
haYing reception in several part-. of 
the house. Also. the scheme of usmg 
a horn type and a cone type spea_ker 

· , to get fa1th-at the ~ame time, so a::- ., 
ful reproduction of eYery to1~e, l~ 
sp1·~3ding rapidl\·. Make a wmdohw 
.. " ' · · f t e 
display and demon~tration o 
•·two loud .speaker~" idea. 

Distilled 1J7<lter 
I\ DVISE your customer to keep 

.1\.. their storage batterie~ well filled 
with distilled water. as a dry bat 
tery will quickly lose the ability to 
hold a charge. Sell it in individual 
bottles, with proper labels. DLtilled 
water may be purchased in bulk from 
manv so~rce~. local garages or arti
ficial ice plants, drug stores or 
,,·hole.._ale drug house:-. As thb is 
an unusual accessory for a radio 
store to carry, the bottle .. mu.::t be 
prominently displayed. 

Extra Batteries and Tubet 

T
o KEEP the radio receive_r 
operating at 100 per cent effi

. in e'·tra tube ·B batterv {and c1ency, ~ .... .. · . w 

.\ batterY. if the .,et l~ a dry cdl an ,."\. • h d 
r~ceiver) should always be on nn 
Often when reception get weak or 
dies altogether the average et 



al r Furni he ... _ ar-ln 

Indoor rials 
IREC TIO ... AL loop aerial 

' · 1 ften brmg in tation 
"h h, 01 drn ri ', might g t by the 

t 1 f) out 1de ant nn . ome-
me-. the p SJtion of a n>eeiYer in 

th ro m dett:rmine~ it. ...,en.itfrity. 
A l p nerial accompli. he.., that pur
P e \\;th the greate t ea e. An 
aeri I plug, for u ing the hou e wire 
a"' n antenna, i also being pushed 

lll l \1\ • 
1 ha 

. ' . n· .. ert'tCt• 

I O 0\ FlH 0 1F Ow "fi-t 1.,_ 

1 e" p lh) "hich mnn~ a Hlt>i 

1 d d1ous, UH ~llnn of Hing 
1 d1 1 el\ er l ond1t 1011 • ervice foi 

10 01 1~ a ~ a1-, m.1kin" one ~t'l'\'
ll II n month nnd gua rnntt1 eing to 
ket p the l t in g od condition i. 
mtt tmg "it.h a ~T lt degrep of ap
pro' nl. Thi. pl'1ce, of com-. e, do('s 
not includ n w ports Ol' arl·e sorie!\ 
The accepted wa~· of inaugui·ntin~ 
thi en i is through 11..•1 urn post
c.1 rds which H la rgP n umbt1 r of 
deal r ha\'e u~t1d with sucees~. 

rrestor.~ anti Fuses 
JIGHT ·1 1G arrestors and a fuse 
Lin one of the A battery leads, 
to prevent nhort-cii·cuit ing, are re
quired by the Board of Fi re Under
writer~. Fires, although infrequent, 
have occurred through omission of 
one or the other of these two items. 
lmpre·s your customer~ with the 
fact that they will probably never 
be necessary and are simply meas
ures of protection comparable to in

sulators and lightning rodR. 

"tore ,,·ith Proe:ran1 -Cut In ''rith Own Announcements 
'-

pl!1 conc£· ... D for· •1 
A • .... I. 1(' l'l ow 1 • n ampllfip1· \\Ith tw • 1 B 111 lhl' store. 
one J1U1:<h-1>ull I u do tag<;~ of Hudio a11d 
nai to tht.- pr'1p ' Rtrt-to huilt.l UlJ th(' t11g
l1v111t of lntH·<· t h1 tlngth But lhP rnai11 
~urnd mir ro11hon .. <"Ul8 l1u\ Atl't ldt, Ut1lng a 
lllPl\al tnd ~j,, 111

11 0 thi 111og1am at 
li11 •· o nw good 

PUhlidty, ns w«>ll ns pro\'11tl11g n 1twal as
"' c t to thi> con cert. I le 11111111u11<'l'8 th•' n1t uh' 
n ud a ddn•Ha 1>f his Hlol'<' 111111 what 1nak• 0~. 
St t lH lwlng u i;Pd . Ht• hn 1:1 fo1111il tha t nrnu. 
IH ospN•tl\(' <'U1:1to1n1 1 s l11l\' t• l11 • 11 d r11 wn ~~ 
his s ho(J th1·ouf(h lwnrl11g t111' 1·011(· ••1 l 11 1 11 
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. Jlet,ailing s~' Co111plete Specyications of Speakers, 
~"'';'\~1.s a.nil Pltono 0 Taph Units Seu,son 1925-1926 
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1n(lli •ti kt•ti11in•! 1111cl 1ili11g tlwm <>ll('h month, Uw isRur-. f"or radio receive:rs, season Jt 1' p1•01\l1(•l S, WI l 1

' \ ootl <1f 1' n 1 10f thi· 
11

u1nufiw· 1h"11\P1' will 11\wuyR lwve nt rnnd Lh1• in- Hl2n-2G, set August issue, Pages 160-
11rll l<h'<' s 11 • I' , . l'ot·m 11 lio11 lw want, lo kuow about any lfili, with suppl 0 ment in this issue, 

I t\lld ut . 11111li •t1• in o• u1.1- I 1nl ·1th tll • rndio ~t·l., l ' t' pt'Ol Ul'l'I ' 0 1' ll('l'l'tUWry Pn.gl• :\17 . r"or makers of knock-down 
1 to~dht 1 " i•Ul' h pi udui•t ~R. H l\lunufudu1•('l 'R a1'P invil•"l to f.inul sd R in kit form, See ,June issue, Pages 

~·· 1 111\l\~ f J•rtdio U1•ft1 ITlll."T· c10 frnhll •' o 
11 1
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1111

, \H' lll'iit • 1wrifk11tions of Uwir products f01· 5t!i fl46. li'or portable re<'eivers and 
thh · who \ f l'Pprt>st•nlu l hrn in . llw~c tab\Ps, which loop antennas, sec May issue, Pageg 

11 r1 ,11 C1 1 • 1ith~n1l ehni·gi> 0 nny will hi• n·visPcl, brought up-lo-dal<• at1d HR 4fil. ~omplete listings of all radio 
I~ ('I itlld 18 ,i; t h1> nll'llUl'u<'lUl'l'l'R 

d a,d1 \1at~oe,:<' t'1 .t1101> ,f!/<tifillfl'fl ili•si r<' . lo puhlis lwd in rotation. For ~n~t<·rics, manufacturers and products appear in 
• 1· t ' t \wtl<•1'\' cha q~l·rs, battt•ry t•hmmutors the Radio Trade Directory d:ublished 
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;;;; Kent MfQ.. Co., 
puiladdpbia, Pn. 

i\lodd H 
:\lodd L 
1\ lo<ld H 
:'.lo<l<'l .M 

Blood Tone Arm c~::-- --:~i<'akerola H 
IIL ~pt>ukeroln C 

C ,,ago, k l I> :4pra ·Pro a 

Brandes Product• Corp., 
'i11' York City. 

Briatol Co., 
'iflttrbury, Corm. 

Chrato1 Co., 
\'~mrn, U. 

~t!>De 1!-9dlo Co., 
111cmnat1, O. 

~-ed "ood Gorp., 
go, Ill. 

---:-----~~~-! 
~~m •tsture co., 

:-\pPakc•rola E 

Tablt· Talker 
Hr:rndc•,.. H-600 

Hr:111<l1·,. < 'abini•t-700 

Hahv Crand 
~lo<lel .J 
;\lo<ll'l ~ 

Cabi1wt .:\lo<l1•l 

('\ar;t\"llX 

C k artonP 

'.\lod1•r:1 821 
:\lo•l~·ra 806 

\[ooera 807 
~lod1•J"l\ 810 

( 'ro~\1•y M ut-1i<'om• 
< ' ro:-;l<'\' .M usi<'ono 

lft-Luxt• 
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Tying Vp U)ith 
Other Lines 

The Commercial Savings 
and Loan Company a 
pro · • 1an:ment bank of Cleve-
"R d~ .. recently put on a 
g~ 10 Race," devoting a 
di la part of its window m:t y to . radio equip
'<lui · Prizes of radio 
to tt;:1e!1t were awarded 
-th Winners of the race 
the ~ who had piled up 
P<>intsar~es~ number of 
to th · oints were given 
new Ole Who brought in 
thO:~~~s to the bank, 
tUatoiner i rought in new 
~ ' or safe deposit 
!>r'OU&ht 8i:.d those who 
tn an old a $100 deposit 
~ or new account. 
~uiPmcn~d aclling radio 
tn other l' to merchants 
l>Uhlidty re. gets good 
~ blak or the dealer 
"1et -..... " for additional 

_u~ creat' ill ltdic). tn& interest 

I t:idio Windows 

Prizt~ for Solving Puzzles 
Tht: Thompson-Lockhart Electric Company. Beau• 
mont, Tex., brought itself a great amount of word· 
of-mouth advertising by means of a recent unique 
window display. The floor of the window was 
checkered off, and each square contained the title 
of a song in rebus style. Those working out the 
puzzles received a souvenir in the form of a clothes 
brush on the back of which was an advertisement for 
the Thompson-Lockhart Company. Only one in 
twenty-five solved the puzzles, yet 350 brushes were 
given away the first two days. showing that the 
window had an attendance of 8, 7 50 people in that 
time. The radio angle to the windo\J\ was supplied 
by a set and speaker on a table in the background. 
Several strings of music notes were hung from the 
inside of the speaker to the window pane. 
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A. seriou~, practical, un~cientific dis 
~u ion of the achievements of radio · j 
it~ future possibilities is containeda~~ 
~h1:s book, one of the a ut hors of which 
is S. L .. Rothaf_el , the ''Roxy" of WEA1'"' 
and alhed stat 1?11~. \Vhile written in a 
P.opular style, i t is a serious presenta
tion of present -day r a dio difficult' 
from the standpoint of broadcast ing. ies 

Who's Who on the Air 
and When 

C~>11P/'~d by G<'01·.qr T. B owden 
A u Guulc Publi:•,h er s Clevela-rzd 0 
5•) J> . , , • 

- ages. Price, $1. 

. This is a lis t of hroadcasting sta
t10ns arranged according to the time 
~hey broadcast. Each page is divided 
mto t~e seven days of the week, and 
four ti~es are given-Eastern, Central, 
I\ l oun~am ~nd Pacific. The early hours 
a re given m the first part of the book 
the hours p · · ' r ogress mg as the pages are 
t~rned. Thus it is lJOSsiblc to t ake anv 
giv<•n • t f • asc · n~mu e o the day, turn t o it, and 
· ertam what stations are broadcast
:ng at that time. In the rear of t he 
JooJc, all s tations are again listed with 
then· locat' ' r: J 

1 
. . JOn, wavelength and power. A 

< i._t og is also included. 

Dunlap's Radio Call Book 
Cor11pifrd b11 Orrin E. D11nl<tp, J r. 
~;u1 11up':-: Uadio Call Uook Sc•111icc, 

us 11119, N . Y. P1·ice, $1. 

1 
A new radio call book listing all 

mown broadcasting stations through-
out tlw '"'oi·ld 'l'l · · J 1 ~ "' • 1<.• service me uu<'S 
H
1
10nthly bulll'tins giving the month's 

c rnnges in tl1 l J . . • tl - e H'oac cast mg :-.1tu:1 t ion, 
lUS keeping the bool• up-to-d:1tl'. 

Ow1wrs < f ·t· t' . . 
l I 

' :> .1 tons, locat1011 wa\'<'· 
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I OUl' I I ~· . , . co umns a 1·c• prov icl<•d a ftt>I' l'll<'h 

Slatton for I" J • hl ,t, < 1.1 r<•1Hlmgs. 'l'lw mont Y 
c. ll<-tuges ··11 l · · •• • u < lll'W 1nfo1'1nat1on :1r<' 
pr1ntNJ · l on pape1· with on<• Ng<' 
g'UlllUH!d s t I . I La<' k 0 ley may be pastt•d m t 1e 

of the bl>ok, 
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<Jh~ 
}\ADIO CORPORATION OF AMERICA 

c./lnnounces 
a SeleClive Dealer Policy 

RCA herewith ann?unc~s its sel'ective dealer policy, to become effe~ 
tive January 3, 19~6 •. ~his pohcy has been most carefully developed with a 
twofold purpose in l view - to benefit dealers by offering an individual 
franchise and to protect the public in their purchases of RCA merchandise. 

Dealers will be chosen upon the basis of active bGsiness in Radiolas Radiola 
Loudspeakers, and RCA accessories during the months of Se~tember, 
October, November and December 1925. 

So that RCA may select its dealers on the basis of public preference, we are 
asking all our d~tributors to begin the preparation of a list of their dealers 
and to keep records of their purchases, credit and servicing performance, 
individually- furnishing us such records complete, from September 1 to 
December 31, 1925. 
Upon the basis of such preliminary evidence of public choice and satisfac
tion, RCA will issue Authorized Dealer signs. 

Our dealer distribution will be confined to those who maintain a definite 
servicing policy on RADIOLAS, RADIOTRONS, RADIOLA LOUDSPEAKERS 
and RCA accessories. Public acceptance of the prices at ·which we advertise 
these products permits the dealer a profit that is sufficient to \varrant a 
liberal and expert servicing policy "vith moderate charges. 

The RCA franchise will be a valuable franchise. The number of dealers 
will be limited mainly on the basis of the service given to the public, but 
also with a frank recognition of the fact that RCA Authorized Dealers should 
have opportunities for profitable volume. \Ve \Vant to create a pern1ane~t 
business for them because it is the only,vay in ,vhich they can serve the pub he. 

The full strength of the vast national advertising program of RCA will be 
continuously behind its Authorized Dealers. 
Public demand and interest in Radiolas, Radiotrons and Radi~l:i Loud· 
speakers and RCA accessories supported by our national advertl. mg, bas 
now reached a point where it insures to our selected dealers, not alone a 

large turnover, but a profit as 'vell. 
• 

l~ ;e 
Read the f ollotuing pages for an important an noun ement. Then 

to the nearest RCA distribut.or for deso·iptiq bull tin and atalo • 

RADl ORP RATlON 
Chicago New York 



If used ~rh Radio 

n1 tOll n u I , R 
t tt n , of frnt11 ot d .. upe,. 

nd n furiona1 n u Loud .. 
na1k anoth r p, t o, m 
of" dio to th tn•bli . Th t 

mn 1 en a bn f o Hlin of 
on of rt nendou llin • 

ec~r!ssary Ra .. 
575.,00 

er. Li t price, including 5 Radiot~ons 
.. 1 9, 1 R d1otron -120 and Adap-

ter UR-556 . . . . . . . . . 5340.00 

104,Radiola .28 ~pe~tes completely from 
th~ A.C.lig~ttng circu1~eliminating all bat
~Ce · T.un1ng mecharu m consists of new 
. ~uni-control&\ tern employing"straight 
lina~· frequency '?ondensers giving equal 
~ ~ o~ an tanons on tuning scale. 

L1 t pr~ce, including 7 Radiotrons U X-199 
I Radiotron UV 877 d . , UX-120 .. an 1 Radiotron 

. . . . . . . . . . . $260.00 

The unn rsall 1 • la 26 
uper-Heterod' popu ar portable ix-rube built-in louA........ k If. ban b. n1e provided "ith e>..1:ra and r u..opea er, se -contained loop eitii:' {a met for home u e. Adapted to List sp~ce i~r all ~ecessary batteries. 

oop or antenna operation. Has 199 pnce, including 6 Radiotrons UV .. 

Radi 
. . . . . . . . . . . . . szzs.oo 

Ne\\ RCA six tU . "ola 25 
Heterod b be, uni-control Super 
Im ban~7 o':e~t~!.~ith atta-;hed loop: ~g';\· ~':t!cnognmt ec1hanism consists of new 
~.or all n_erACc

53
..,.. ba .1th space ID c.abinet " ro System l """-<> .. .. tte H straight line" fr u emp o.ving 

Junction with Rad" nes. used in con.. l eq encycond 104, Radiola ? - iola Loudspeaker Model "'1ua spacing ofall sta . erue.rs giving 
qcleA.C Ii h-? op~t~ from 110 volt 60 List price includ" ;:.•ons on tunmgscale. 

· g ting c1rcu1t, requiring no bat.. 199, 1 Radiotron u'7 sv; Radiotrons ux .. 
..--'"""""' UX .. 120 .. 7 and 1 Radiotron 

. . . . . . . . . . . $165.00 
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_nnounces 
1 n1 ,,.,,., rlt t 

,
0

, 
1
: rnd Prot\;;ction: \V here l>Yices 

lit 1-cducecl, dealers and dL trih-
utm a,· tn otected. 

, 2· Ddh' ri : Of the neu1 1no<lels, 
0• • l f . d. omc are 1·ea< 'Y or nnnw rate 

d Ii" t')'. For the rest, orders tvill 
be accepted, and deliveries ntade 
as ,,,.0J11ction goes forward. 

Established leaders 
at new low prices 

( CJrade Prote&ed) 

Radiola Super-Heterodyne (semi-portable) 
The popular seller of the RC A Super.. ing Radiotron ux .. 120. Over 150,000 
Heterodyne group. Standard si:-'·tube sold to date. 
Super .. Heterodyne which will gain new 
popularity when fitted with new amplify- List price, less accessories •.• $116.00 

Radiola 20 
A new pacemaker for radio receivers of 
the five .. tube type. New RCA uni-control, 
tuned radio frequency receiver of balanced 
type with variable regeneration. An an .. 
tenna set which, when dry battery opera .. 
ted, gives volume considerably in excess of 
that obtainable from storage battery op
erated recei\lers in this class. Ease of 

manipulation, sensitivity, selectivity and 
quality of reproduction are outstanding 
features. Operates with relatively short 
aerial. 

List price, less accessories s102.so 
List price, packed with 4 Radiotrons UX-
199 and 1 Radiotron ux .. 120 .. $115.00 

Radiola Ill-a 
The popular price leader among RCA Ra
diolas. Over 100,000 sold to date. A four
tube Radiola which exceeds the perform .. 
ance of many five .. tube sets. Equipped 
with Balanced Amplifier for high quality 
reproduction. 

List price, less accessories . • . • $3§.00 
List price, packed with 4 Radiotro!ls W D-
11 and headphones . . . . . . . $49.50 
List price, packed with 4 Radiotrons WD .. 
11, headphones and Radio la Loudspeaker 
Model UZ-13.25 . . . . . . . . . $67.50 

Radiola III 
List price, less acce~sories . . . . s1s.oo 
List price, packed with 2 Radiotrons W D-
11 and headphones . . . . . .. $24.SO 

A receiver big in performance and loYl in 
price. Over 200,000 sold to date. No'v sold 
at a price within reach of all. A two-tube 
Radiola of extraordinary performance. 

Radiola Balanced Amplifier 
List price, kss Radiotrons . . . . 518.00 

List price, packed with 2 Radiotron \VD-
11 . . . . . . . . . . . . . . . $23.00 

' Increases the loudspeaker volume of any 
type of radio receiver. Added to Radiola 
Ill, constitutes a four-tube Radiola giving 
same performance as Radiola lll-a. 

Imo. u. s. PAT. on. ~- RCA PRODUCT 



i l Con built on che ne" 
pnn 1pl , chi 'in ne\\ clnrit) of tone 
anJ far '~~J r c ne :an c than cxi ring 
cvpe D igned or dir t connection to 

• 

11 1 , diotron~ and 
. . . . . . z45.oo 

t~ gt: of hroad a tr eh ers and P• rtk1'.i.ar
h fl r u c in conjunction with R A Ra .. 
diol. . peraced b\ ne\\' uper- power 
amplifier tube, Radio~on ux .. 210 and ne\V 
RC R tr n U"r .. 216-B. 

Li t pri e, including Radiotrons and Rec
tron . . . . . . . . . . . . . s140.oo 

r J I 1 
~utput circuit of broadcast receivers. Par
ncularly rec n1n1ended for Radiolas 20 
25 and 2 , dry battery operated. , 
Li t price . . . . . 5 .. f!! OO . . . . . . ~~· 

r l Z-1325 
diaphr~~· Requires no external batteries 
for add1uonal an1plification. 

p 

Th RCA and rd of the horn type, uni· 
' rsalk commented upon a providing 
cle rest reprod?ction of horn types ofloud· 

ers. Eqwpped :\ith an adju table Li t price . . . . . . . . . • . SlS.OO 

A. C: Rectifier-amplif1er 
. L ru .. R tt n iodel AP .. 935 

Rectifier.power a lifi · th li mp er unit-same as tained from ne RCA 
at upp ·ed with ~1odel 102 Loud" eak &. • w super-power ampJi ... 

er. :May be used f · ~P .. '>'mg tube, Radiotron UX,.,21 o. 
of loudspeaker ~r operauon of an 'l type ~ 
A. C ligh. m 60 cycle, 110 volt l' t · • nng circuit Amplifieaion ob- , ~so pr~eR complece with Radiotron UX .. 

"B" B - an ectron UX-216-B . . s1os.oo 
RC D attery Eliminators 

uo..Rectron Mod l AP 
America's first "B" b . . • e .. 93 7 
i ed attery eliminator de l gn to supply plate volta · amp, Radiotron UX s ' 

of radio broadcast re . ' ge. to any type vides uniform v • 7 4, this model pro• 
of rube up to ten iu:"er w;ing any type from minimu..:'l!~ge at ~ll current outputs 
plies plate volta o~ns 201-A. Sup. detector as well a maxu~mm. Operates 
volts with .ges at 22r2, 45, 90 and 135 110 volt 60 1

5 
amplifier tubes from 

lllaXJ.mum curr h ' eye e A C A C milliam ent output at 50 um complete! I' . • • source. • • 
pere . Through use of RCA l list price w ·t~ Rnd.1nated. g ow Rectron UX-~ 

13 
a iotron UX-874 and 

P7.o.~ ~~ ~ ... ~?7~~ ~:~ o~:~ o~~~~ 
~ ~-:~ 0~~~~:~~~:~0~:~~7~:~27~ 

Three new power amplifying tubes 
for increase of volume 

and quality of reproduction 
• • • 

Radiotron UX-120 
provides volume double that obtainable 
from uv .. 201 .. A tubes. 
List • . . . . . . . . . . . . . . $2..SO 

New RCA dry battery power amplifi~r 
tube which, when connected to last audio 
stage of a dry battery operated receiver, 

Radiotron UX-112 
ume in storage battery operated receivers. 
List . . . . . . . . . . . . . . . $6.SO 

' 
New RCA storage battery power amplifier 
tube for in1provement of quality and vol .. 

Radiotron UX-210 
plifi.ers. The most powerful audio frequency 
amplifyin~ tube on the market. Lbt. $9.00 New RCA super-power amplifying tube 

designed for u se in A.C. operated power am .. 

The standard RCA Radiotrons you now sell-some equipped 
with the new RCA standard ''VX" base-

Radiotron WD-11 
Radiotron WD .. 12 . . 
Radiotron *WX .. 12 
Radiotron UV .. 199 . 
Radiotron *UX .. 199 . . 
Radiotron UV .. 200 . 
Radiotron *UX-200 . 
Radiotron UV-201-A 
Radiotron *UX-201-A 

... $2..SO 
. si..so 
. $2..SO 
. $2..SO 
. s2.so 
. s2.so 
. s2.so 

.. $2.aSO 
. . . s2.so 

Two new RCA Rectrons-rectifier tubes 
for u£e in "B" battery eliminators and de
vices serving similar functions • 

*-A "UX" or ''\'VX'' wbe t1rot ides precisely 
the same perfonnance as the corresponding "UV" 
or "\VD" tube, the onb change b ing in che 

design of the base . 

Rectron UX-213 

301 

New RCA full-wave rectifier using input 
voltages up to 220 per plate. Provides 

current output of 65 n1illian1.pere-. 
List . . . . . . . . . . . . . . . s7.oo 

Rectron UX-216-B 
SSL\ with current output of 65 n1illiam-

New RCA half-~vave rectifying tube for 
use in "B" battery elin1inators and si1nilar 
devices. Operates at plate voltages up to 

pen~s. 
List . . . . . . . . • . . · · · · 57.so 
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or)d 

Back tp }'our 
..4 dverti-ve111 en ts 

Som lf the adi·CJ t sing 
ract ·ce tlu Bctt£ 1 Bin::incs.'i 

B1Ha bel "erf.S rPSUlt rn 
lo ~ of confidr-ncf ar1 Qf.; 

follou· : 

l. Ad' ertLing a dra tic 
cut price ale and having 
only one or t\\ o of the item 
in tock. 

2. Advertising "Blank Set~ 
Reduced $65" without giving 
the actual selling price. 

?· ~ti leading buyers into 
thinking the price include· ... 
alJ . acce . orie , when acces
sories are extra. 
. 4. l\fi leading the public 
into thinking the first pav
~ent on a time payment saie 
is the entire price of the set. 

lul• o tht 

d 1 t h l lf t Ill " e 11 kn 0,, 11 
nd1 

r t'\ l al "t' t: ks n di plny lU'd 

tt d n tht ho" \dndow of a 
m .. 't" ). ork l'PHding us 1olhwi:;: 

Reduced 6 5 Reduced 

It i "ell known that the abo\'e 
t old regularly at slightly under 

200. • TaturaHy, an opportunity to 
buy the set at $65 would carry a 
..,trong appeal to many people. ·How
ever, the store was not making any 
~uch offer, so the salesman ex
plained. 

"You are mistaken in believinl{ 
that we have reduced the price to 
$65," he said. "'Vhat we mean is 
that there has been a reduction of 
$65, so that you now may purchase 
the set for $125." 

If not actually decepth'e, this ad
vertising was capable of mi:;leading 
those who passed the :;;tore. par
ticularly in view of the very common 
practice on the part of ad,·ertifien~ 
of quoting a special ~ale price in
stead of the amount of a reduction. 
\Vhat appeared to be an exception
aJly attractive offer would take many 
people into the store. only to find 
that the wording of the ad\'ertise
ment had tricked them. In other 
word.:, they had experienced the 
lure, and :uff ered the disillusion~ 
ment of a form of bait advertising. 

PerhapR the most eommon type of 
bait advertising from whieh the 
radio fielrl has suffo1·e<l has lwen the 
practice of conveying tlw impn~ssion 
in advertisiu~ thnl. a pl'ic<' quoted 
on u set woulcl i11cl11dP all ll<'Cl'S~rnrY 
ec1uipment. 1'lw pur<'has.-• of raclio 
accessories is an it<>m with which to 
figure and a pr·ospect ivt• <'U8tornt'r'R 
enthusif.lRm is certain to bt~ dmnpened 

(C'<1ntinaed UI/ JW!11 .'JZI ) 

H 11 i 11 H 1 1 1 i \ f 1,, St'''' 111lir r 1U''l1 30. 

,,,, ,. (:>I. .f 01"' Convenience 
Jf ~ire 

nnd \ lH hat tery 1s thrown on charge by 
m &ns of a switch near th et. Here are 
tour impl hook-ups to help you sell 
n11d install hat tery chargers in the homes 
,f 1 ho e who own rec iv rs . 

. ------------. 

10-Amp. 
fu.se 

t:h01rgr.r 

.:>no;p • 
swifch 

Ta 110-volt 
mcrm 

· d blc \e double-throw switch, with the set 
Ciicuil On~ shoW11 an. ordinary. ~ tlf: charger to the other and the storage 
connected to one p111r of ~ermmThs, harger is permanently connected to the 
battery to the center bla cs. e c cans of a snap switch. To charge the 
110-volt mains ~nd controll~dtbyt~ow the pole switch from A to Band turn 
battery all that 11» m:cc&1ary is o . 
on the ;huger b y mt'ans of the anap sw1tt·h. 

~-f)ovble-drcuil jack 

Charger 

STH1p switch 

F!eJ< Ible lamp 
corrt 

ro 110-vo/I main 

JO-Amp. 
fvse 

To set 

Clrc11u Tit, ho rsh th Qn\C result lh t thtdoubl • s wa the use of a plug and JOCk to O.C'l'!On\I 1 e r 1 turned 
Gii b)' ~:t doubl~throw 1w1tC'h docs in Ch-cu1t ~".. The c:~ ~ the pl\U:.· 
?tie lftakit" a anap &witch and the charginG liitde is coim~ k"' contact 
IDtQthe contacts of the jal' k 110 to the battcry,_and the hrc the C'h er 
lllt ~· When the lllua "mscrted, thr. bnlt'C.fY 1s conn

1
ected td o1 0 in the 

~ nected from the ~t. Care must be to.ken 111 l us, an 15 rc\'Ont 
~~ thaf\"u1t, to 1ict the 1>0lan~ nght. T o make ure of tln • it 

t wires of dlfft'rent , 'Olonng be uS('(i. 

7 riple-pole, 
double- throw 
swifc/1 

Charger 

b) 

IO·Amp. 
fuse 

Bcdfery 

• · · cd he switch and uses a three-pole, doublc-throW 
Circuil 1 WO has ehmmatf c~ .. sn(fu horging the battery is accomplished by 
switch. As in the cnsc o rrcwt e, c . I d on the switch turns on the 
throwing the switch from A to B. Tb~ t~rrd ~: ~ cicrciscd in the installation 
supply current for the char&er. Care ~llh 8~~ be .w-ntccted aaainst crms-ovcn 
of this method m order that the sv.,tc W? ..... -
between the battery nnd hghung current crrcu1ta. 

-- Flexible lamp 
cora' -- ~i> 

Singk-drcuil filament 
controljad 

10-Amp 
f usc 

&rifer) 



"a.de Ml• C .. , .. • o., neu; York 
Stra ~ht line ~ui:e lencth .. 

Neuon Tool C "' 
"lt1odi!icd 0 

• new York 
1U7a1rlit line frequency" 

• , ' 

Hammarlund 11. Co •• New l'ork 
.. Strr111ht lrnr frequency., 

Signal £.lee. Mfg C M . "S . . o., enornmee, Mich 
tra1ght line frequency" • 

Bremer-Tully Ml ". e. Co Cl · Stra1eht line ., ucaeo, Ill. 
frequency" 

1l1•a-l\1an>hall, Cluca 0 Ill 
• Stroii:ht hn u ave lcn;th': 

Benjamin Elu. Mfg. Co., Chicago Ill 
"Straight line wave length" ' ' 

All American Radio Corp., Chicago, Ill. 
"Straight line frequency" 

U. S. Tool Co., Inc., Anipl!rc, N . J. 
"1\.fudifiad t · I 1• ,, ~ tt r111s it inc frequency 

,, Ml • Carp., Broohlyn, N. Y. 
CarJ&j•t l th" ,.

5
,mi-•troi,;lit wave enfl 

H n10H11 I 1• I N '1, '~1 1'if' t11/111 1 l't'H" t t MU 

Gardner and Hepburn, Inc. 
Pl1iladelpl1ia, Pa. 

"5trai11/1t line wave length" 

r 

Pacent Electric Co., New York 
"Straight line frequency" 

30., 

Service ~~l(inl~s'' for Shop and Call 
Short-C:uts in Locating an<l Repairing Radio Receiver Troubles 
That llave Been Devclopf·<l hy l{a<lio l)ealers- Central B·at
tery Switch 'fhat Permit. a Comparative ])e1non~tration of .'~t ... 

S
OME kind of h omemade equip
ment has been devised by prac
tically every radio dealer to 

facilitate serv1cmg, repairing or 
demonstrating radio receivers. Many 
items of this sort have come to the 
attention of Radio Retaili11g's edi
torial representatives during their 
travels among the trade, and a f ew 
are presented on these pages. 

The Clarke Electric Company. 
Danville, Va., has worked out a 
portable set testing outfit ( Fig. 1) 
which, according to A. S. Clarke, one 
of the ownP-rs of the shop, can test 
a recriver for very nearly anything 
that may he wrong with it. 

The Clarke company's service men 
hav~ used the outfit for the pa ~t 
yi)ar and claim that D9 pet· cent of 
the .troubles that ot.:cur in a radio 
Iecel\·er \'dll he brought to light lw 
the te ter B 'lt . w · u1 into a small leather 
ca e it . . -

• ' 1 s1mpl•• to construct com-
riact and ·1 ' it eas1 Y po1·table. Not only i 

l 
u ed for frouble-8hooting at the 

ore but 't . 
el'V

• • 1 is o de. igned that the 
ice 

l
't . men can convenit>ntlv carr" 

Wtth th ·' ·' sid em when going on an out-
e call Th d' c in which i .e or .ma r)r leath01· cnse 

about 8 in. x 10 in. a combination 
voltmeter 0-7.5-30-120, a 0-5 milliam
metel'. a high resistance rheostat so 
that the 6-volt filament batteries may 
be stepped down to 3 and 1.5 volts 
for different types of tubes, two open 
circuit jacks, a 6-point tap switch to 
set the voltmeter range, a large type 
navy socket with adapters for other 
types of tubes, and one plug with 
flexib le leads. 

In~tructions for Building 
Circuit 

To build the circuit. following the 
wiring in the diagram (Fig. 1 ) 
( l) is the negath·e B battery pole, 
goi n)! to negative A battery pole (2), 
thl.'n to n ~gative pole of rh~o tat (3), 
to 11egative pole of voltmeter 
(4 . to open circuit jack (5-6) . 
to arm of tap ..;witch (7). Fir~t 
·witch point (8) goe~ to 120-
volt tap at voltmeter (9). center 
witch point ( 10), goe to 30-\·olt 

tap at voltmeter (11). la t ~witch 
point (12) goe to 7 .5 ,·olt tap at 
voltmet0 r ( 13). Thi~ connect ion i 
tap1>ed off to po it i\·e filament P le cm 
. ocket ( 1~) and 110 ·ith·e A batten 
pole (15). Tegath·e filament l 1 1t 

tery (21 ) . 22.5 volt tap of B bat
tery 122 ) goes to open circuit jack 
( 23-24 ) which is wired to the 30-volt 
tap at \•oltmeter ( 11. ) . 

To test tulws: set voltmeter switch 
to 0-7.5 range, an<l adjust rheostat to 
proper voltage for tube being te ted. 
Rea<l milliammeter. To use voltmeter 
to te t B batteries: set voltmeter 
switch to proper range and et arm 
of tap switc'h to same voltage. In
sert plug with flexible cord in jack 
(5-G ), the cord leading to the bat
tery on te. t. The rheostat mu t b~ 
in "off'' position. 

To test for circuit continutt) . 
opens. short8, ground . et ., 
witch on voltmeter to -30 1 ange, 

clo e circuit to be tested with fie iblP 
plug 1 ads and in ert plug in J k 
(23-24). If the circuit i rompl t 
the yoltmeter will regi:ter. Thu tl 
entire circuit of n et. or mn p r 
of a circuit, or any of the purl£ n h 
circuit ma,· be te t d f ,r u1 r 1 
flow. The meter ''ill re d hrougl 
,·ery high r i tance. 

Kelley and Pl illit 
d ale1 f B1 ookh n. 
''ii dthtir tr in n 
n r to 1mphf,· th(' d m 

ltl lUgh 
of room ft 1 l>u 1lt contain. plenty 
\olt of B ~r four dry rells and 5 
Pace f .>atter~·. a well as leaving 
The or ~ools and e. ·tra tubes. 

1ng th equipment u ed in construct
e te ter i · n bak(>lit panel, 

socket ( 16) go ::- to rhe t t P l 
(17). Plnt~ pole of • ockE'l l1 ~ 
to negnti\' p le of milliamm t t 
(19). Po ith•t: 1 le of miUinnunet r 
<2 ). got to l>O ith pole of Bl. t-
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eparate Table for Every 
Repair Job 

The Bruce Electric Company, New 
London, Conn., has equipped its re
pair shop with a number of table..-. 
and each receiver brought in for 1 e
pair is given a separate table. This 
eliminates an possibility of losinv 
parts taken out of sets or confusing 
them with othe1· parts. ThiR also 
works out ~ati. factorily when cui::
tomer ask to use the workBhop. 

E-Bc.rrery 

" +SO vf~;_=-=-:.,~--f,~~~I -======== -a.ttery 
Se+ +z-- • I I I r----o +90 v. ~] 0---, I I I t I Tt, S f - : L_* I ~· I r--O +22frV. 0 e £>-, L..._ I I --~ I L ' ___ _J r-0 

--- L.. I ~ _____ _J 

----=~_J 

A-Battery 

+ 0 
- a 

0 

' .. ~ + n.-Ea.ttcry '.13 - Ba ~t . '----::.---.!~-------· 
Fig. 2-Winne o · .. er es' SO Volts 

iai:ram #or Su.'ltch p I U a:ne acd by Kelle> and Phillips to Demonstrate Set• 

out 201-A tube ba .. 
he te ter, and the ~al connecte~ to 

the sockets of th e plugged rnto 
. e et on te t Thi 

S?Ives condition of th A . R 
actual grid bia thr e battery, the 
tery and, bv ho rt . oug.h the C bat-
peaker lea~d the-~r~u1ting the loud 

The Brooklvn' Co J >attery voltage. 
,, mpan~' · 

carry \\ ith th erv1ce men em a hort . -e1rcuited 

They are as ign ~a a table which tbeY 
may use a their own individual 
workbench until th) work is finighed. 
The Bruce Company has made .a fea· 
ture of inviting customers to use it" 
work hop, as an aid to the sale of 
parts and hafl; found the service 
appreciated and us d to :l great 
extent by its cm;tomcrs. 

ll 11 • o I{ f 'l A 11 I ~ r;, Nr11t1111bc 1 , lOi, J7 

o tl e Edito '' 
th1 RLngc of :r fl<lio mC'rc·handising it 
is C'll > for rwoplf' in vnriou linc·K of 
husim· ( ~ b• tlila· u P a tad to Hm•, and 
by u1wtlural 111cthods demoTaH7x the 
hu inc s of £• longer established d"alcr 

c·nt;<;rcd thr• radio mC'l'chandi ing bu i 
nc,-s • My wife had tea d m" for 
month to purc:hafl,e a radio set. One 
l'Vf:~1ing ! ca)lcd a dca1er on the phon , 
asking him 1f he could meet me at his 

torc>, and telling him that l ante 
to 11urcha e a radio set. We met at 
eight o'cloC'k. He made· a spl nd d 
demonstration of good tonal qual1t~, 
simplicity of ope1 ation and nnexpc.."Ct· 
edly brought in station from con d 

the tn c·tr by obtaining one or 
moJ or the> eme makes of apparatus. 

The nc•w plan of al1oting dealers cx
clu ive al<' m their own town i very 
commendable and we believe will do 
mu"h toward correcting some of the 
bad condition that have cxi t'·d in th<! 
pa t. C. I.... RElD, 

Reid Motor Supply Company. 
Quine), 111. 

rable di tanc:c, that greatly pleawd 
h Jtb my wife. and my elf. Then be 
started to gh e me a lec.1ure on tech
nical radio. 

1t wa eleven-thirty when I a 
Clain1 Boston ]< hhers 

Sell at lletai'I 
finally able to break from the d ler 
Two hours and three-quarter of th· 
mo ;t unintr>re ting jumble of long, ... nd 
t-0 me, mcaningle..;s word that I had 
ever heard. My wife had gone to l~ 
an hou1· hef ore. As Poon as we W('T'e 
out of hearing of our friend hr- a ked 
me if I had bought the et. "Bought it. 
I should ~ay not, and what' m r I 
never will buy one of him," wa my 
reply. ... To doubt I was unfair, but I 

Editor, Radin llctailin[I: 
My subscription has been p1aeed be

cause of your assiEtance in killing the 
cut JU"ice discount evil. As far as I 
can ee it is simply a rank way of a 
jobber selling at retail. Almo~t every 
merchant in Boston, whether he i a 
plumber or an ice-man, seems to be 
considc1 ed a "dealer" at the countert') 
of the Boston jobbers. Cut prices are 
bad enough from "gyp" retail stores, 
but from jobbing houses it is too much 
for u,..,. 'Ve find our customers in 
whole.~ale houses all over Boston. If 
any jobber can tell us or any dealer why 
they 8hould give discounts to set build
ers, tailors, etc., we would be glad to 
know. In Boston some dealers are cut
ting out many lines of radio simply be
cause they are peddled by "gyp" whole-

was al o human. 
It was partly on the trength of thi 

Saye ~iany Sets Arrive 
Inoperati,1e 

Edit-Or, Radio Retailing: 
It ic: so ea~y to be optimistic7 we 

rom 1me:-: make our. elves believe that 
thmgi; will be, just because we want 
them to be. 

For the reason that the radio season 
w~ shortened last year, we believe 
th111 sea~n will open cor1~c::pondingly 
~rly. It i unfortunate that manu-

cturer do not ~ eem to be ready for 
\J ·h a condition. 

In the hipment of radio sets. a fair 
If r~ntage of them m·rh'e inoperative. 

ho .ese are pa ed on to the dealer. 
1~ many cnses is not in a position 

th rnaf e even mino1 1 epair~ and who 
re ore w· h hand· 1 es to return the mer-
rr~~h.the! c i. di ati faction. To 

.b.1. 1tuabon n far as ou1· own 
n t ilaty i I .t . tton t c ncernec , i 1 our Ul-

t v.h 0 unpa ·k and test all set o 
f ,en ~hc>y lea\ e our hn nd ' '" e 

r t quit(\ 11 that thev w l n in 
ing co d' . • deal r . n iti~n. \Ve believe thnt 

th ugh 1 entttled to tb1 rvi e, 
x we mu t " that it i nn 

1 on . • 
l!'latte1 of pi i 
during the la t 

va~·ed n
1
. U al 1 nn 
m of bu me 

salers. 
I received a catalo!?'Ue f rnm a Chi-

cago concern with dealers' discount.:> 
listed and an order blank sayin~, 
"wholesale only." I don't know hoVt 
many of these catalogues have been 
sent to licen,ed amateurs but I imagine 
quite a few thousand. 

I believe that radio merchandi e 
should be wbole~nled through one or 
possibly two jobbers in a territory at 
the mo t, as this '\\ill leave all respon -
ibility to that one jobber. 

G E.ORGE PROCTOR, 
S. Eugene Proctor Company. 

B ton. MOIO • 

Stu die iethodr- of Other 
Dealer-

experience that I en«:red the r dio 
merchandising field, hoping that th 
who bought from me would not ;off El' 

as I had suffered. Certainly I be\" e e 
that a dealer or sale.::;man hould thor
oughly ex1>lain the operation and p 
sibly the construction of whatever 
equipment they may be c:e11ing, but at 
t'he invitation of the buyer and then 
alway in simple everyday language 
Tell the rtory of radio as you wanted 
to hear it when it was new to }OU 

Don't be bie--headed over the big rd 
you have learned during your radw 
experience. Find out what the bu1 ' 
line of thought i , why b nt t 
ov."11 a radio ~. and v. bat: be 1 g 
to do with it when he own 1t h 
expects the c:ot to d for ht 
likes and dislike~ of rndi . Th 
,-our ale talk a ord } 
~your cu tomer, don't in: t 
"meetrng you. You are 
Re doesn't want to be m d 
becau he ha ntt l rn 
m re about :radio th n t 
enjoy a good pr gram. 

To a f \\ the back 
rk f a 

h 



. 
... przng 

n,· m(! oc urc: 
n~ thl tabiUn· 

l quit buying.'' 
f Augu t Rad·o 

Jf'e. ·eed Competition in Excellence 
· ot Decepti.on " 

IT HAS bet:n ne of th e en·bod, . ·t h e great traditions of radio 
· · m l a freeh· f · h 

t the er' ee of the P bl" B . urm ed his best u ir. ut a ur · ·· · 
t rh·ing for ex IHI mg reYersal 

th fo•ld f B batt . cellen"e, comes to our attention in 
ht: ~ irregular :;~:~: _clas" ofl goods where even the 

Ir the B u tt m resu t and sen·ice 
. a ery field there a . . · 

I n il 1£- maker who f ch . re, l eg1 ettably, irre-
c.-dg and fadJitie. are e~!c~l manufac1uring knowl

mf'time "merely look o li1;;:;ed that their product 
ardlv, leavmg to th standard goods out

e unfortunate purchaser the 

Jann t:r e .. 
.. 1 " i mming .. t the "amc 1 inw in foe 

t' th t I"' the nnomalous po ition N~w 
t lf m thi month. L:u~t yeai· there Wl'l'P 

1 , but J .. r tt:d by e\'eral weeks. Lale;. 
thE rq~ulai fi tm . thl~ amateur cmn't'ntion 

t n. nd tl tn th Brooklyn show and the 
ho" But • • rrangt ment whereby two com
h b1tion. me running simultaneously, one in 

t 1 f tht: cit~ and the other ten miles away in 
t Bi 1 x. r 11 for double expenditure by the manufac

tu r "h "ant to bring his wares before New Yorkers. 
Th n tural inclination i · to visit the show which is 
near t the neighb01 hood where the fan lives, and to 
c trh b th the l\fonhattanite and the Bronx residents 
call~ f r main~aining a booth at both exhibitions. So, 
b . u_ the riYal promoters couldn't get together, the 
e h1b1tor ·re holding the bag. 

It Get the ightseeing 
Peri.od Over Sooner 

S l!CH a thing as simultaneous rival r adio sh ows could 
only happen in an industry as young as r adio. But 

t
at tthhat, the arrangement is not a n unmixed blessing 
o e local retaile Th · t · 

1 
r. e metropolitan populace cer-tm Y gets plenty of opportunity t o collect r adio litera· 

ure and see what's what in current offerings of sets, 
parts and accessories. 

Then, remember t t h t h notoriou~ }y oor d ?0
• a t e r et ail businesR is 

Peopl : 
1
P . urmg the week of a radio show. 

e a1e ookmg not b . S shows run th . ' uym g. o at least wh en two 
shortened just \hS:trn~u~~-ek the s ig htseeing period is 

Improvements Will C . F ome 
i n orm of Slow Changes 

CERTAINLY we C" I k f . . but h " a n oo or improvement in radio 
· c a nges develop l I eighteen m·1i· s ow Y· There a re over 

J ion a u tom b ·1 . 
It is inconceivabl th 0 

i es m use in this country. 
chines did not t ~ .at the purchaser s of these ma
improvements f . a e mto cons ideration the fad that 
year will be th1 om year to. year were inevitable. This 
mobile ind t e greatest m the history of the auto-

. us ry but s I this year expect s t ure Y no one purchas ing a car 
hat autos have reached ultimate 
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Whnt t h('Y holiP\'i' i~ t hnl \\1) t'l•volu t imH11·y 
r t10ll· 1, \ Jlln1'1' wilhi11 lh1• 1n·dim1l'y lif1 of lhe 

,, 11 dl 

'fo Plug tlu~ tPoJ,s
K 1unv Your Cosl.s 

~ 1' l thl y h\l)'. 
(11 , hint . · hnosl nA 11td nA t lw mil omo\lil1•. f~<·nHl\'f' 

R dt0 ~f :~ln~il' i'lllHlgl•R t hut will r1•lHl1•1· l.lw s1•ls of 
ht tdll 

1 
ti• ,dthin a y1•a1· 01' so und ynu h:1\'P l'<'

tui \ oh \O; i
8 

probnhly \hl.., grPatl1Sl sing\l' point of 
d" 111\ t• 1 . ino't . ·"sistni\C'P. l\lany prnsp<'c tVl >HYPl'S :U'l' wa1t-

MOH 1~ important l han .. l,•gant store atmospbere, 
alt_1·actt\(' window displays and courteous sales-

1woph· 1s the m<·rchant's coAt system. This fact was 
~wcl(~ .d<'al' last spring when R"dio Retailin{I, in an 
rn.b·nR1vc survPy, dis<·oven·cl that less than five. per cent 
ot the dPalt>rs k<>pt a satisfactory check on their costs. 
:l\l any of tlwsP. n·c·onl-lc·ss <lc•alers ba8ed their prices 
an~\ "price-cub1'' on t.•ithel' gueHswork 01· on competitors' 
lH'lC<'S. hwaria\Jly the competitors did likewise, with 
unhapp~· re::mlts for all. Unless every expense that 
nicks your rol1-rent. light, sales force, deterioration, 
ctc.,-is properly accounted for, you won't know 
whether you're headed for profit or the poorhouse. 

ll
n1r1 11 • ,, • l,ni- . n .• 

1
.p,olutionary changt ... tlwt will 1H'\'t'1' co11w. 

Ill~ fol. n iwnlH in l'adio nn• in~vitahl1• uut tht•y will 
11111~,~~~ :. ohRo lt•ll PXiRting sets, within tlwii· lit'e-

1ot"1 l)o you posfH'~S a good set 11u l'cha~cd a few 
UJlll· n 

10 0 1
• do yon know of one of your custome1·s 

,eill'S 

1 
: .

1 
Has it \ H'Cll discarded 0 1· do you not find 

that l ~ec . ~njoying and using it today, as they <lid when 
t}1eY :u · • • 
• ,,..a first pun·hasNl ! it ".... . f t f l' <l . t t Han• confi<len<' l' m the t~ ure o rac 10 an 1 8 s a-
·i·t a" ·t mcrchanta l)lc· a r ticle now and in the future. 

bl I Y " • 

You Can Figure Your Prospect 

~l anu f acturers A rl~ 
Widening T heir Lines 

List at $25 per Nam e 

A
S WE come into another active radio season, it will 
pay the r et a ile r to know definitely his local market 

for receiving outfits and for accessories. Telephone 
directories, city director ies, club membership lists. 
automobile license r ecords, and similar lists, will form 
the basis for his r ecord of prospects. Then as sales 
are made, entry sh ould be kept of a ll purchasers. 
for follow-up on improved accessories, loud-speakers. 
battery-eliminators, et c. Any r ecor d system worth 
keeping," should have the divi s ions of local prospect~ 
clearly classified, t o permit the rapid handling of 
direct-mail material. R adio sales of at least $5 pm· 
capita can be counted on this season. This me'lnS $25 
per family, or $Z5 per name on your prospect list. Isn't 
the name and address of a cu8t omer who is going to 
buy $25 worth of m erchandise this year, worth 

J\S THE new radio :easons gets under way, one ob
£"\. serves a growing tendency on the part of manu
facturers to v.:iden the variety of the lines they have 
on the market. Indeed. there seems to be a definite 
3wing toward the idea that each maker shall provide 
as complete a radio sen·icc as possible. 

Companies that hitherto made only parts are this 

recording and fallowing up? 

Keep Your Eye 
on the Farmer 

!THE farmer who has no automobile or no radio 
set today, is at a disadvantage in selli ng hi ;:. 

pr~d~ce. His car is invaluable in gettin g him around. 
~ .mto town, without taking all day. B'ut his r adio 
:it~\ even mor~ m:;ef~l , per dollar iiwegted. because 
•ri: te t he or his fam1lv can s it down at home and 

U8 Il ' H • weatherm 0~ ~he market r eports and t he crop and 
Belling 1Pred~et1ons, and then he can hape hi:; whole 
otrera. Pans m the full knowledge of what t he mnrket 

The farm . . lt reni b er needs his r a dio. And once more.-be 
IOoda.e;~~ed,-the farmer is pros pering in the world's 
AIUl Wb 18 harvest will see him collecting h and omel~'· 
Piker -~n he buys a radio, he buy n first-elm~ . not a 
~ aeni Agents are already out in the field and at 
'-a .. :1 him things, including r adio. \\'ill yon let 
llnlM- ,

1 
Jou to this rich market in. ide YO\tr own 

·~ ·n•T · 

~eason expanding into the accessory market, accessory 
manufacturers are making a serious play for the set 
market. and set manufacturers haYe gone into the mar
keting of speaker~. tubes. batte1·ies and other neces~ary 
equipment. The effect of this trend, if it grows impor
tant enough to have results, will. in all probability, be 
to furthc1· stabilize the trade. It may al;;;o actuallr 
decrease the number of manufacturers for the rea'o~ 
that dealer~ will not find it necessary to buy from a 
large number of companies in order to complete a 
stock, but will be able to concentrate on fewer line--. 
At the present rate, it -:eem3 only a que-:tion of timt 
when dealer~ will be ~elling both the receiver and it 
full equipment a a unit. all of the ~ame manufacture. 

K eep the Kill-Joy 
Out of Ra,lio 

T
HE electrical indu~try ha~ been cursed for year 
with .... o-called ''courte~y discounts." The tradition 

ha~ been that all electrical men are brother.... ? • ny 
old electrical man-or hi ... friend-drop., into the Jobb. r 
and expect' a "trade di~coun~''-and. u~ually gd l 

Thi-: naturally rob.: the 1·eta1l electr~cal deakr of_ a 
very large proportion of all the eled r1 al !11 re hand1 
that is bought by the great army of elt: tr1 , 1 1~1en ar d 
their familie..: and mnnY friend . Court ) di un 
by-pa.s the retailer and be lo e• the patron 1g of t 
Hve ... t pro~p cth e ru tonwr, . h . ha.. . 

Don't l t thi .. kind of kill-JOY er P 1nto tl 
l u iue . . The jobb r ·' fi1 t oblii;a \ion i to I · tr d 
not to the friend "ho "ant to gtt 111 u1 I 
tt:>nt. E' ry hom mu t b a eu tom r f r 
dt aler. Ht: 1~ entitl d to me ourt ' t 
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Eight-tube Receiver 
I 

Pive-tube Heceiver 
• lludio l fr. t ui/111u. l"<' ril e 111ltL'I', l ll'~f· 

14 ,!'J1l~ Batt 1 r~· l 1 !4H H :11li11 ( ·.,rp o1•atit111, 

f
" 1r oad war, Ne\\ \'111'1c <'it ~· ib 1111111-

u llf'lu 1·111~ • I • ' . , q Ul'I H'. • d l\t•-tuh• ', IUllt'tl n1d10 1n· 
lig ht! ~ "' t ilf'l'lg 11111 lo op1•111 lf• 0 11 h t111!•

1 

u s ll u g l 'lll"l '• 11l. 'l'hn•t> tu11l11g di:d t! 11n f4(•r a nd till' 11\'l' l 'all di111t• l1S it1lll:l o f lilt 

mt.•:,\i" :! 4 111 . x 1 <I in . x 1 a~ 111. •rh•' 
I'll "d l't t :tll pt•i1 °I' I OI' U f!t' \ \ ith d ir t> • t 
I Pl~f( 1 ~\.n11H $ 12 41 . F'ol' nlt1• 1'1l ll ti11~ t'\11° 

• .,._ J 1. 
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r to Buy It Ni·w~ t>f l...t1tcst Pl't>tlut:Js 
< ,' "t lu• 1 t• ,/ f, ,, I Ii,. /1' I .1 ·" 1 or ..., 

/f sl101tld 111• .,w11·tl 1'1111 111/ '"""'"""''

met1H uf>pem·i11g on tlH'St' f>"J!'"' tfft• 

tmblishc•tl tc1itlt 011/ "dt•c•rli ,;,, i: ro ,,. 
i;i1/1·•·aNo'llS oj any J,·iud ,,·1/1111 "" '"zt1•r. 

Powt•r Heproducer 
/11111111 /11 /111/11111, l-'t•plC•llll){ I, 111 '!" 

'I 

'1'h• I (11cl li I I 'OI IJ(ll :t t 11111 OL A 11\f I \1•11 
\\'tlOl\\111\h Bullillng, N1•w Yol'lc, Is 111: 
trod111 111~ n n.:111 rnlu1·Pr 011111·ntlr1g cllr• 1•1 
t 111111 11 I l fl-\ ull, till 1 1~ <·11 l'\n•uit. \Vlwu 
It iR mwd wll h u ltu1llc!la :.!!'i or :t 1t1u\iol:1 
.!8 11 ~uppl l'fl th1 • g1·11\, pl11l1•, u111i tll11-
t1ll'lll \ rillllA••H thus 1 "l•lneini.; :ill lmllt 1'
ll'S. It 11111y l>t• :dioo USl'll :tl\1'1' tl11' lit'Kt 
:1U1llo ~111g" 111 ti n~· 1l'l'••i\P1·. II ill sniil 
1 lt11 t I h• vohlllll' 1·1111 ht• va d1•1l 1 r11111 
111111111111111 lu 11111xln1u111 wilhout imp11\1·
l 11~ tl11· q1111lil~ :ind nl!w thnt th•• \olunw 
It; cq111tl '" 1111' 1lt igh111l. '!'ht• int11111\t•ll 

Tube Adapter 
J{

1
11/w f{ (llfliflllfJ, ~l'Jlten1lt1'l', HI'!;:-, 

\11 111l a 11tc1 i~ l11•in J.:" n11ul1· hy tho Rml10 
C11111on1ti 1111 or Anwril·:i. \\'oo\worth 
I:uilchng. New Yol'k. whkh pt•1·mits the• 
11>6 flf thl' rww llX-1 '.!U n11liot1·on in thP 
~u1ml11 nl t y p e o f ('<J lJH:on1h super-h1·t1·0-
•l}'l1c. f\s is i-;h o \\' n in t Ii,. i \\ ust l'a t ion 
the nu :1pl(•I' ix i11Jo<cd c<l i n tlw :-!Ol"IH•I 
11lf'1' ths l lu1 v ini; h 11cl tlw tube• p l al·1·d 
in it. 'l'his l~ pe of t u h e i::: inlt·ndcd lo 
I.it• u11NI in llw lai:;t a ud io :-:tage of nnY 
d us in~ ll\'- HHI tuhel:\ w i t h 1·ei4ulL"< 

/'.alt\ to lw 1·c1u:i l t u tlw u:::1~ o( a i:;lorag•· 
h,1ltcrr t ulw undcl' tho :-::1 nw l'OtHl ition~. 
'l'hr• rnl •·1u \1·ol r·(' l :oil p l'\<'•' i" $ l .f10. 

, .. 1a1l 111 ·11 e. whid1 int'lwl••!i :11\ l'aill
oln111fl ·1 11tl 1 I'• 11 c111H, is $'.! \!'i. 

Cabinet 
Uariw U~tafli11u, '-'eptcml>cr. t!l·::; 

"Hort11•0.11x," j,.. th•' narn•• of 11n1• of tilt' 
new mmlcl - of nttr 1) 1•abinets ll rinl! 
mnnufn1 tun•tl ln· th• n:\(1i1} .!.\lust<'r l 'or-
110ratlon of Am1.:rka., Bay dty, Mich. It 
1s nmdf' f1 om wu \nut and 1·0:-c•wood "ith 
. uffkienl . pa~ e ul\owccl to C"n1•lo:-1· un:. 
,,f the rec:ula1· nHlitl rt>cC'ivini:: s1 l~ on 
t\w mark•·t at the til't"'ent time. He
hi1111 the tWi..l uppc•r f1'011t lloons ha <'otn
partrncnt in whkh to plncl' tlH' 1·a<liO .'et. 
a \ ::;(• ; 1 l>ttilt-in lwt n and \111it. 'l'hl' hot
tol!l \'ompartu1enl-" Hl'c intendPtl to ht.> 
uscil fo 1· haltt•rl~.-- anti , J111l'~l'I' 'I'll• 
, :ih im·t il h 1 . .-tratP11 ha" nn Intl 11dl.'1l t"l'-

t~.tl pric·•· 111' ,. l 'i•J. 
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1
'" .rand J\,, nut> B r 1•1•k-

>'tie rtpr~d uu1 lntrodu1'•' tl a ,;,.w t•on•• 
~lion, wh~ljl'ri .1M ~hown i11 th•' i\los
tn~lan Kl~c! ~ t~ni Hhld in gold a ml 

1~lally lrt 11 • 'l lw c ont is l l\1111': <•I 
I In, ln dll\ati d 111u ·ohnw 11t whkh is 

to oluma ad,1'wti•r . It I~ 1 q{1iup1 d ,, Ith 
bttt~o VoltM ~Htllll Ill and \\ill ::;t HtHl U)' 

... nt ta 17\ t" th11 11ln h · ' ' '',•u lt. ' l' h t 
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1
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Six-Tube Receiver 
/1111/fo /leffflli1111. ~cptcm\x'r, ltl'!'"• 

:Mo1h•I 1...-a " lT\tra1l)'llt'." n six-t11h• i -
11'1\'e1, Ii; l>••l11g manufactured b> th<• 
f'lwnllt H.aillo t'urporation, \ 1 \ E.1. t 
'l'\\1•11ty-tlfth ~tn•1;1t, 'K• w Yorlt 1..'1t~·. 
'l'h1' 1 irPult u ·t d is of tht> rndio ft l'
q1wne)' typ•'. usln!! thr•·e tub~s as 1 adlo 
I n•quelll'Y nmpllfi1•1 s, on•· as ,t 1lt•t1 ('till 
a nil two fo1· aU11io f1· .. 11w t\l'Y. \utomut ll" 
tllnnll'lll controlt> .u·i.. used. .:ual~ht- j' 
li 111 wn \'c length ..:omlcn:-t•rs ,111• i Ill or-
11u1 akd within tlw !;l"l to!!elht r with .l \ 
hullt-iu reproducer. Stora!!\.' l>.1 tt.-1 > I 
lulws al'C' u:::• d and the ::wl i~ dts gm: I 
to operate 011 dthcr outllm>r 01 111ll11or 
antenna. Thcl'l' is a\!'11 .1 1.'l•llllMrtmt>nt 
insitll' the cal>inet where the H ba.ttt·n• \ 
nmr ll1• 11la1..•l'd. only t\\ u tuning- con-
trob nrf• ui:,wd, whlt'h :ir• in the furm \ 
of 1mint1•1s mo\"in~ around tlw p1•riptw1) 
.. , 111" .. il1·11la1 ~11u iu th•· ··enter of uw I 
n1·1 i,.,.,., 'l'lw <':tuinet ii-: i..•f 5-ply 111.1h11g
a11Y '"'ll•'"t', n l'il'I\ hn1w11 1,;1)\01', a11tl 1::- \ 
tl11ii;;h11i ntT with a tw11-t1111e lln• C'uttillJ.!" 
'l'h• 11\'t•1-111\ di111eni-;illl1' .in.• !!1 l~ 111 
x 14 in. 111t••1111i·d 1 <'HI il I" kt 1.... l ,:; 



• 

r. ' 

\L{ 

Filament Toggle Switch 
liadlo Hur1JU11u, fit: pt1•mher, J W!r> 

S H. 1:1. F'niH , 11wo1JICH'fl1 Pd, 311 \V• hl 
r}.l!IPrl?r St rP• ·t , <' hl1 •ag11, 1 II., is manu· 
tctunnf'" a rww t ) ' l"' ••I' togi;li· switch 
or tllam<>nt <·ut-oll'. 11 Is made of 
~ouldc>d hak••llte, In 1•llh••r r• ·cl or hlack, 
;~d Is fast,.n••d to tlw p rrn1•l bY clrlllin~ 

o small lioll'S whkh :tr«' 'used for 
•r;.ount In~ c•re\\'S. A d• ·ah'u hln f<'a t ur" 
O 1llf' HWltd1 is that it s hows J;Oi:;fli\•f'l y 
Wh•·t11• r U1•• curr•·nt i H t un11·d on or r1ff. 

Tone Cham her 
, lladlo fl, tt11li11r1, S t•ptl'rnlJCr, I fl~ii 

34
fh: l~XcC' ltorH• Had lo Hal<•s < ·onipn ny, 

\ · ~ 1' l!:as t 'l'hlr ty-He•' Olltl Ht 11 .. 1, .N1 w 
01

1
k. has a • tJlllJ>l•• lt• 1111• of ton•'-anns fl." tono chnanli••1'H fm· ht1lt1-lu HJlenkers Ir, ) (Cl•!\ lug f:t •L1:1 ru11I <'flllBOI• H ., y110 A. 

u
1 1

ta·att d I s a ton.- rhruub1•1 · · for u1:10 In 
en ' nc I 81 fi I t t w II • ,, a <l'r, c•onRol•· 1•0111·~tll•'l n 

11
°
2 

•
1 

1 tc•, 'I h• overnll dlttw111:t11111e nre 
irl' 11• X 7R In, x 7 S ln. A eoruJll•'I• 

) ~Ht••1 Wuoll go111>t' 111 ck 6Jl0£1k01' lt! rtlso 
111,;H 

1
•
1
• liy thlK ct~Hlf'<Jl'Jl wltb an lntcndect 

'' n prk• of $10. 

HAlllnHI I I J I 313 

-atl1ered by tlie Editors 

/lnd10 JU1w1/1110 q1t mhcr. H•"& 
/\ n• w il-\olt hill• • y chorru c 1llHl 

th• · Hu111 r A" I \il'lng 1111wufnc11n• •l 
IJ~ 'h• I• I [Ull't l\l nnu l tOI Ul 111~· l '1111111Hl\)o 

t 119:! l II• •"II ll.uu•l , <'I• vllnwl, 111110. 1i 
\ ur Ill •~ Vl lt1ollnf' l:VJI•, UHIIW Rp111fll 
u1l11) 1 I• «'l 1 11tl• H v. h lch • ll11tln11t" nll th' 
.. 1.j11th111s fou11 tl 111 th• nrclin111Y IYI>• 
of till ehl11 r• ·r, ac•'11l!l l11g l•• lh1 °nmnu· 
l11.turt1'. ' I Ile "'' 1111 1 1llnllnHi11ns "" 
7 In !iL lu. fl 111. nwl tlu c h nq.;lnv- inl• 
1 ft n an (1 10 7 r11n11 • 'I'll< cha1 t-;• 'r hu H 
uu 11n1\ \Rion 111nil1 fo1 d111rgl11r r 111llo 
H \inti• 111 R (1"1 II IR tlt•!!lp;tlt'(I Jtl'lnuu ll v 
for i\ liallPt' I••!', 'Th• lt1l• n•h d 1 unh 
pr1'•1 Is 17. 

Kit of Parts 
J:wlw llM11 lll11y, Srr•t••m bcr. Hl2;) 

The l~le<'tl'it al ll•'s .. an'h Laboratori•--s 
2fiOO . ,,ottng.-. 1;rovC' Avcnu•.'. ''hk tr;o'. 
Ill., 1s innrk•>ling a tuneu rndio fr• -
queney kit, consisting of three "Erla 
balloon drclolus," which are a new type 
of c\011ghnut c•o\ls , and three Hi-pl ttl? 
t•on•l1•n i:;e1·s. 'I'his n•1ffP.senL<> the basis of 
fl f1-tub1• l'l'<'•'lver. Pi<'torial instructions 
:ir•· furnlf!hed, nnc.1 intenc.led retail priC'e 

Fixed Detector 
J/m/w Uctmlinu . :S c11t<•mber, 19'~5 

Thi' "I'~ ra tPk" fix<·d <'l'Ylital d••tector 
· 1~ b .. lnK mrrnufac•tur"d h y tlw I~ri sman 

I l.ah1,rn1oric ·s, :nl!fi B1·1Jadway , N••\V York 
<'lty. This di l•'1·tor, whi<'h rt> quirM~ no 

I 
odju8t11w11t, iii d1 •Rigrwd for U!':•' in e ithc•r 
,, crystal i:cl or a ri•!l••X rt'cc•iVf' r. C lips 
or~ su11pli1·d with th•~ d Ptl'ctor which ma y 

\ 

lw mount••d <•rl ••itlwr a 11anc·l or b aSl'
b<1ard and th<• 1•l1 nwnts ar<' :;olidlY im
t .. ·dtl1·d a~ninst pyrlt•·~. 1t alf:lo \\;ill fit 

I 
.1 i;tnndard ~rid l••al< n 1ountinf!. ln-
l•n•lt•d 1t·tail prl<'C $1.:?5. 

Radio Cabinet Light 
The Radio Retalllnu, Sc11tcmbcr, l !l:!S 

Str et OWC. 'Vhlto Company 17 He11non 
II ht d~al orct.>sh r, Mami., is mnklng .l 
tadlo cabfint>cl to ht> plru•p,} on top of a 
nau

011 
o( 11~1t In or<lPr t hn t ~o\Hl Ill um 1-

bf< had. It :t ilhd nnct lUlltl'ol ma)· 
a1 to •ec uni\" r all)' adjustnhk s o 
f t on ~ht a1w tlu;lruhh lighting d 
~ Ina e 11a11cl Vnrious st)'l1.:s of 
llho.,,.n Tfi ht Im <1 h1 sirl•'" the• oiw 
~1\U• llchtl l'Ut .r1:11t A\11'\ll~ \s fl'c..>m tlH 

P, lt t ng cl11·uH. ..Isl• <I a 'l"yp~ 
Of ti 08 llll an it1t\:ndcd 1·• tail in ice 

Fixed Condenser 
R"'lw lletalll11u, !=;eptember, Hl'!t; 

'l' lw A. It::. H UI i1 a11ufa~tul'ln~ rom· 
11any. Atlnnt.a, 1;a., is mal<ing fix• u con
d 1•n 1:wr s cumpos• d of hra:s:-: an•l mica. 
T lwy a rC' Y••ry rus::-gecl in constrU•' tlon 
and tlll' na tu r•• of th•' mat•· rials U"•' d 
I~ su•'h ai:; to JffP\'P!lt variation in <'a-
1iaclty cl ui· to ehang-•• in climatic concll
t ions. Tho ca pacitiPS range- in slz1• 
l rom .00005 to .1108 Mfdi:. 

Radio Pliers 
Rndio R ttaili11g, September. HI~:; 

T h •e> " 'illiam Schollhorn •"omvnn). 
:N •·W H av(' n , ·onn., Is manufac~urini; a 
vPrv h a n dy a nd eff1 cth·e :radio plat: r . 
• I.ii.le o f'. ~tnmi>e<l ~t .. el they are yen: 
s t ron g a nd s turdy, and nr\! ..:c:ptct~ll~ 
~uit.a hlP for turning t'ydet" of va!1ou 
s iz• ~ in bush nr w ir1•. Bet weC"n the Jaw!'. 
j ust n \Jo ,.,.,, the squ ur e reces" ~ .sl1o~vn 
in the illu"tru tion , is a tlo.t v1'.:-l1l'1: 
s u r f HCt' t•• b e u s .1 ln t\ntt1:nl11~ out th• 
l·yi> ll t n f tcr it hns been tur111:d, ~'hll~· 
bdow t h e n ce"'s is a shari> 11a1r of 
l>t1s h n r c u tt •1·::.. 

----

·~ i2t.:ill. 

\ ~=\ 1 
Socket \Vrench I 

llocflo netaillno. :::eptember, 1!125 \ 
The Sattler Tool c'ompany, Incorpor

ated, 18u .loralt:mon Street, Brooklyn, 
N. \., ts manufacturing a 5ocke t wrench \ 
d••slgn• d trJ be used to turn up bolts, \ 
nuts, ~cr•·ws, ..-•tc., in ::;pac·~s too small 
tc> 11c-rmit the tin~er::i to ht> used. Tlw I 
jaws are opctwcl by pre:<sing a button 
at th1 "nu of th? wood.~n handle a~ 
S•'• n In the illustration. The claw~ are 
mad.- of t('mpe1·ed steel. the tubln::: is of 
11oti. hC>•l stei!l, and th.;> total len:::th ol'. 
thP tool is 1 O in. In add it Ion t•J us in~ 
this tool us n wrench it is also ,.,,ry I 
l'OO\"•' llient fo r holding uu:--bars in p •):Ol
tion wh\lt' sohlering. 'The handle 1 of 
black ~namele<I wood which saft•~uaril<l 
ai;min::t cll'ctrlca l shocks. The intt..n•kd 
r.-tail price i $1. 

"
1rench Set 
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Rrin·oduccr 

-

R('producer 
f11ul/o flt'l1J1l111n ' ·• otem!J(>r, Hl'!5 \ 

'l'h• ll1111u•1· I' .111 1df'r .\l11n11fnrt11rln~ \ 
1 '11rr1111u1y, IJlllll' r··nllH. N. v .. Is Jl)'llHI 

fu<111il11g n "''' n type '"l11'i11lu•f>r m 1dPo I 
I rnn1 ll tlf'W 11r111-1 ••t1on , nt n1••ta I. 'rh•• 
1m111ufnctu1••1 r•l11ima lo hav•• i:;nlv<·d the 
~1111•11t 11111 of <'1'088 e•u1 rent lntcwferl'llCNI 
111 llrl' n111111ltk11tl1in of sound V.'LVPS 111 
lltls r1·111·01hH·er-. It is nwde in hut one 
tilz••, o 11d the• «olol'ing Is n spi>cin I sluidt> 
of rwut rnl ht'CJW'll, whld1 will liarmrmlz•· 
1>e1 fi« ·l ly with 11 n~· l'ol111· sd1eme or hornf" 
1wltlni:;. Sl11ml111i:; 22 In. hl~h. it •~ 
"<tlllpp1•tl wit It u 1 !l-i11 he>ll nrHI h lS nn 
lnk11dccl 1cl11il prl<'l of $1S. 

Sllppfom.e11t.ary Sp.eciJ!cations of ~a~io. Receivers, Season 1925-26 
( Rt•£·er vf>d Too Lall• for Classificatwn 111 .411gust Listing) 

-- - -
~ - No. l)pl'f,\I•<! (In 

~ Tracie N ume Li!it I >inJ<"nsions W1:ia:11t Tu11- l>ry •·r lfitn~"!I \Viii ~<'I 
s-11111,, 1111d ,\<idr~" 

(' Mill!;CS A ntcnn 

• ol ,M11nuf11t'I urrr 
an<l i'r11··· in lnchr« Ill in~ ::-Otoral(P Bat· IU' .\.I . <>pcratc unct. GrounJ 

.Moclcl Number l'oun<le I >inl:, Bntti;ry tl'ry :-\peaker or Loop 
~ ------

--c A iro-;\la&kr-70 60 00 llhl 1\xlO 3 ,B 2 2 Y•!'S A&G 
\l11ter orp., A iro-1\1 a:sti•r-7 S 75 00 22txl l~xl8 3 :'B 2 2 Yes A&G 

\orl Cit~ A 1ro-l\1af"tPr- l 30 130 00 4Lx I 7x39 3 :-iH 2 l Yes .\&G 
Airo-!\la&te·r-1 SO ISi.i 00 24x1Sh;S2 3 ::.B 2 2 Y•::s .\ & (., 

---------
- ' 

l\Iun·-O-J>ym-T 90 00 323 lbxlOJ 3 Eith1•r \es 2 2 \es A&G 

b« ~Ult· (.orp. • ~Iarv-< >-Dyne-I> 125 00 28xl3xl l Eithn y,'S l 3 Yt:· A,· G 
\ork City :\I arv-0-L>yue-DC 18S . OO '.hd8x42 2 Either Ye l 3 Yes A&G 

----------
;ll'JltSS Radio Corp., 

No-Bat-Ry NB-S 140 OiJ 24x l 4x 111 46 3 * ~o 2 2 Yes Both 

'11 Yori Cl! 1· 
Bat-Hy-Le), .'.'\B-6 2J0 00 24'1'.14-: 13 46 3 ** No 2 2 Yes Both 

- -- --
Qlltltnd Automobile Acccssorit.''i Co., ~up<'rton e-S 100 .00 28" 10" 11~ 30 3 ~u Nu 2 2 y,~ A&lr 

l]rl'e: 11~1. (J --- ----
;Jlll'•Rd T. Radio Mfrl,., :-;pe(·i.al-~ I 0 49 .SO 7x24 3 ::.n 3 2 Yes A & (: 

' •h Iknd, Im!. De· Luxl'""n IS 81.1 . 00 7x24 3 :-'B 2 2 \es A&G 

Consol<>-C 20 100 .00 39.x'foixl St 3 ~B 2 2 Yb . &U 
---

!lemictl Products Mf~. Co., Dymuc Selecto-S 75 .00 22:1: IOi.::9~ 20 3 ~n Nn 2 2 \es A&<..r 

P. alrnct>, I!. I . ---
llKtriC1l Research Lab:.., Erb :'tundard-S 6Q.)0 14tx22h;IO 23 3 :--H "I' l :! ~cs A&G 

,, ' Lil. Erlu l><' Lu::l.l'-5 77 .50 144x22h 10 23 3 ~n Yeo;; 2 2 Yi'S \&G 

Erin St:rndtlr<l Con..,ole 113 . so 16x21~x3Sl j7 3 ;:,H Yt 2 2 \es A &C 

F.rlu l >e L uxe O>tL'olt• 142 .50 16x21 lx3Sl 57 3 .... n \\ 2 2 \es ,\ & (.; 

- ------ -
2 2 Yt.-s \ & G 

ilillhle Radio Corp., N!'11· Yorl, Cu~ Clur:itone-124 39 00 I 9x I Ox 10 23 3 .'B 1 ·o -·- - ---
'lllhman & Co., Chas. F re),hman S-F-2 39.SO 10x20xl2 3 Either No 2 2 \ ('S & (., 

• \T \ ork City ' Fre hman S-F-4 49 50 IO:dOxl:? :l Eitltl'r No 2 2 Yes .\ & l· 

Fre .. lunnn S-F-S o0.00 9x29!x10I 3 Eithrr Ko 2 2 Yes A & lr 

3 Eithtcr No 2 l. \ l'S A &tr 

rre3hman Concert 75.00 18h2'1\x11 t\ 3 Cith~r 'No 2 2 Yes :\ & c. 
Fr•'.,.hmnn 75.00 10x32xl3f' 3 l:ither Nu 2 2 Ye .. A (, 

Fn·sbmun S-F-6 Sl..50 40x3.ls I 
3 l;ither .. 1' ti 2 2 y~ A u 

Fn·.-;bman S-F-7 89.SO 42x34xl8 2 2 Yes \ & <..: 

1•'rt>,hman I!) 00 }Qx331\x1S/t 3 I· 1tha No 
~ - ------
·~:!lies, Da~id , 

- Yes 2 3 \es ll th 
12 50 3 Ill\ 

'1' \•irk Cit\' 
ltw<>r:;l' Duph'x 4-11 IH.00 24':11. - . 

H <>tlc·x ( 4 t ulw ) - - --- -
~nde_.sct-nt Supply C 

- 2 2 \es &G 
14 3 ~u 

f'1 lwk City .u •• '· ,·11l1111ds Cubinct-1 70.00 20:1:9i 9 
32 3 ~B 2 2 \C'S A l 1 

i:'\P\\ l1111d:; l >r l.uxi:"-1 l 2'S 1.10 28 Ir; 17 
6S 3 .-B 2 2 \ ~· \ & l 

=---- ~""In nds Cou.-olc I lr l.11 <' 170 llO 2Sx I h47 - ~ -- --
~l!f Rad· - \ l. 2 \( (. 

~·Labs., .\11il1111> 1\n 1,., 'l m n:1dy11(' ISO 00 IS 27 9 2S 3 Dll -
lt - . ' 

·-- - -..-- 2 \ lo 
~Radio ,;,r;-c- ~--- -- 9 2 I 1thl'r ll :-.:on 

llllCI ltap11l l\t · 1 "·· 1'('11t <42.SO 
I r'° n 2 1'1thH 0 out 2 '(' .. \. l 

~ \\. ol ,·crine 54.SO 26 xlO 13 14 ---- ---
~~dioCorp - - ~n 

,, 5 2 \v .. I I' 

Prit> MruiJ.!hl 8-l'H-4 l6S oo 13 24d6 31 2 s 2 \ l I.I 
-.._:k<u, ., 2 • D ) ' 

17 39 ~ so --

1.-i -
l'rto :'trnight 8- PH-b 275 00 - ·--- ( r 

Mauer(' 
- . 2 2 ,, o\ 

- I 1th r 25 3 
0 (' 

' II\ M 1•rp. of nu•rka, S-T->O ,,00 9l Qlxl7l 3 I uh r .. 2 2 \ 

' It I. 125 00 15 0 3~ 11) 2 2 ' !.: 
S-'l'-14 1 1tl ' 

~-
IH 1ot 4ll 125 5 r . -

5-T-15 150 OU - ---
- - l 1l h• r z u 

\ \ 

, N J • ..u., QS 00 'J. ' \ ( 

:-:t.omrock btl r \ 
l'h111111·oc•I C'11u ult tt<' tlu 00 l 1tL r l 

~ 
-

:-.hn111N•<'l-: C'mUtola \ ;n;tl\tl 160 01! - ·- ~ -

' r r tter1r1c le - -- l l \t 
- - - 11th r \ { 

_ 11u 111 Mra. t:o., Tt•11-<>o-1h "'' f' ,\ii.tu•t ' I .hll• Hlll 00 ) I 1t lr r \ { l l 

II~~ 'l'Nl• I t~-i~ l•(' 2~-°-1 
~~-- -- I l 2 \ 

ra. eo ~B \ 

~ I 27 9 8 
1 ' l \ 

~ 
l lnrael 150 08 l\ I 

14'. 1lx12 
\ -· ----·--

1111,fnn\11 lOll 00 - -
Cllfl\.'f ·-1t 

C'\lrr 111 • t H i t \Ul'C' ooupl I .u11phtH :rhuu I l ( 11 •U 
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Hogan. l <Hlio L•ngineer of 
Cit~, and O\\ ner of u. s 

l ,014.00:!, whiC'h eon('cm~ 
. t"on.tio) of multiple tuned 
in 1:mlio, a1111ounces two new 
\\ hu~h lu1\ been permittl'd to 

u the de,rice. '!'hey are: GnrdinN' 
and Hepburn. Inc., and the Hill-Hol
gate .ilanufncturing Com)lany, Inc. 

The ~rlo) d Rudio and ElN·trk 
Company, one of the Ol'iginul ('oncerns 
Ileen ed under the ll azelt inc m'utro
dyne patent, has t 1•ansfrn ed ownership 
to. L. E. Gehman, of Newark, N. J . 
Prior to this tran fer the ('ompuny ha•l 
been operated under an agreement with 
the Ste,renson Lal>orat01·ies and tlw 
Ma~one-Lemon Company. A new model 
radio receiver will be manufactured by 
the company under the name of th~ 
Cn1·loyd • ~euti·odyne. Mr. Gehman is 
pre~1dent of thi::::: new rompnny. 

The Ju~ian S3lt•, Company, 810 
Ulmer Building, Ch:.veJan<l, 0., is a 
manufaetul'er 's agent. calling on hnrd
~v~e, ;,Iectrical n nd r n d io jobbers, nnd 
JS anxwu:s to add n ew radio and elec
trical lineR to its pre~l·nt con nections. 

Tile Sterling Holl and Record Com· 
pany, Cincinnat i, O hio h:rn taken O\''-'" 
t~e di. tribut ion of t.h

1

1> "Adl<1r -Royal" 
lme of radio 1·ec:eiv1•1-s i n tha t. te1Titory. 

:rhe Roycraft Company. 1·adio dis· 
tnbutor. of l\linneupolis, l\l inn., lrn 
moved mto itc; nc>w huil<l i n~ nt 229 
Sout h F oUJ·th Stll1ei. 

. The A. H . Grt>he Rndlo Company, 
Richmond Hill, N . Y. is h uilding n 
larJ.'"e a dditi o q to its f~ctol'~', which is 
expected t o bi• coniplc t~d b v Seph'ml>er 
l . Tlw radio s:1 l1~s policy c~ f the G1·cl!c 
C.olnpany, which has lW t> ll in r adto 
s rnce 1909, haR b~en out i::;t a n<lingly 
c!ea n and it; i lo this policv tlin t oftl· 
<'rals of th<• eompany ut ti'll>ttt~ 1 Hs ~ounil 
f~:owth. 'l'he 1ww :fa<' l or~' addition will 
~ iple t11e 1•01npnny's p1 •'Ri•llt. JH"<Hhtl • 

ti on. · 

~'Ill It i I !\ I I I N 0, ~f /1t1 t11#1 1 \' I t t i I 

hu•t ('U l' 

t 'nlt'H 

ln' In '"'rll , pre 1di: nt of thC' R \(h 
1ml 'l't!ll m~ l\111Phinl• .1 •n, Inc., N w 'ot k ( \ty, hn l<'Cf'l\f'(l the R~puhhcnn 
1101111u11tiou n 1h Lt u~t jucl <-' 1n \\ 
'oil ''ity. \ commH tee of Ml. Ku. tz' 
fnL•tHI hn bec•n fornwc\ to fut th<:'l' h1 
1•n1npnl~11 I or {'\1.•ct ion. 

l'n\\ 111·1 lr-1\ h'.'.• t ll• ('onh·o\'' l o\ ll' Ill• 
\ 1ll1lll'\ 111 l\lllt1i11\\l\I p11h11l. 1'11111 01 
1.11ult1 l\11a1lth11, ltl\1111111 ot th• 111 111 

"''l'ht• l t•lli:,~~ Sv. ilrhhonrd nnd • uppl) 
( omprrn), { h1c111(0, llt., hnH tnkC>n O\ r 

tlw F. 8, :\h•Cullou1rh C'ompnny of 
WilkinRhurg, Pl!., mul will monufncturc 
Uw ne'' Mcf'ul\ough tube 

( 11111. I h11)lpll\ pUI \llllt-; hi 11\1l11• I 
p1ol1 ut 01 •Ii c•t 1 It• II l'lli• 1111 1•1· 111~ 1t 

\'ht' 'c\lnr ha\1-G-.•rkl'n ompnn). 
Tolc•ilo, Ohio, hn fli~h·ontim1ed thl' 
m1rn11lt1<'lllll' uf binding po l~. inc\ur\in~ 
Uw ,, [\f"ntl-l•~m ,, line, ns it hn llC\!ll 

l-\lt\111 lu tlt11h of 'l\1•h11nlo~'· llul111kui , 
•• 1. 111• I 4 Hh11\\ 11 h• 11 lt>lll11 • n ,., 1 111 

"111\11;)0 "1wl11t11M wh~ tlw 111ut1111\\l\l 1 
ll\l htH\ illlh• <'h1\llt t\ll 111\' lllll'll 

Tlw l\oriu.•h Hndio Company, !itl~l 
~oulh Lu S11ll<• Sl t'1'Pt, l'hien~u. hus 
opmll•d nPW t'\ll\\p11ny nilkt•s al ~O l~n:;t.. 
.J nl'l\ un Hoult•\'H r<l, Chi1.•nv;o. 

'l'h" !\la) oli:m Uadio ( 'oq>0ration, 
Wt)l lfro11d\\U\', t\< w Yol'k Cit\' manu
fadun•1· of tl;"' ' '1\1,\\·nlinn B ·supply," 
OJll'l'ating from both nll1>rnating nml 
dit•t>cl currt•nl, :mnounccs till' uppoint
nwnt of lhe 'l'wt>ntieth Cl'nlun· Hndio 
Corporal ion, 102 Ji'latbush ~\ \'l'l\\H', 
Brooklyn, n" it - l•~nslcrn 1·ep1·e ... llnln-

fo11111I th~ 11 . 11 . l~hy <. ompnn)', Philn-
1lt·lphill, l'n., hns lwl'n grnnled n pntcnt 
1·ovC"rin~ l hnt p111'lirult1r Lyp~ of b\nd
in~ po:L. '\'he two t•orn1rnnic.•s hnVQ cn
lt•n•tl into an a~rNnnent whereby lht' 
l•:by Compnny will supply nll binding 
posl or1lers Pl'1 viou~ ly givt•n to th• 
~la l':-hu ll-G1.1 rkt>u C'om pnny. 

l i \'t'S. 

i\n a tt t•ndancc of more than 1,00tl 
radio U\l'll and w omt•n is cxpl'<~kd nt 
thCJ ernnd annual 1·ndio indu~t l'i<"~ h nn
~~~n~t. to b1• h1•ld by th0 Nat iona l A'!-':!.0-
1, ion of lhoackns l t•r::- at HH• Hoh•l 
• ommndori•, N 1•w York C'i l y ·1 t St'\'l!I\ 

" l'lork ,., I . ' • 
thiii\ : "t' l 11 <'sduy, S l'_Pl(' mlwr 16. 1'lw 
ehf cllll~un\ COll\'l'llhon of thi~ :lSSO

n · ~0! 1 will oc1•m· ut 1 O o 'd oek tlw . umc 
1u111111g l t tl , .• \HU l l 1e C.ommo1lon~. Ofhcers 

tdat'1e cll·Cted and important bu ine=-s 
cu 11

1
1g to hroutl1·a~ ting will be> dis-

et . 

1'he- \ d\'8 \ Curpor t . 1\f(• i ut omobilt• .At•rf''"'orit•" 
a •on l " '> t 1' . . . Clli.!Q, Ill ' lw l 'H ll'W A \'('l\lll'. l hl-

lfQ\~OU ' 
1
•,, manufnct m·c rs of t h1" "NNt-

lll rec . . ~ranted e ~ \'11\~ Et' t. hn s just lw<>n 
United ~t l'l'<'IJirorn 1 tic<•n -::1• hy t h1• 
au~horizii' t~l<'s Navy lkpnd l\\('t\t , 

ce1ving .~~ it to ma nu fact n r1• 1·iHlil' r 1•
lllan1• p t lln1ll'1' tlll' . t'-r nl\Nl " Gl'l'
l' · a ()nts , •l · l ntt.ed ~lu • ' \It' 1 m·<· 11w1wd bv 1 hf' 

• h·~ GovC'rt1nwnt. . 

'l'ltt' C'hnrle~ Frt-shn\on Compnn), 
lne., New York Cily, hns opened u nc'" 
fo\'lory til Washington Hou\('vnrd nnd 
't'nlmnn Av~nue, Chicago, Ill. This 
mnk\ls the t hir1l fnctory devoted to thl' 
production or the Fre$h1\U\l\ line of 
ra1lio rceeiYcrs. 

S1.•plcmba .'.\.9: VnncoU\'t>r Radio 
Show, Hoti-l Vancouver, Vancouv<'r. 
Canada. 

September 5-12: Third Annual 
National Radio Expo::;ition, Ambas
sador Auditorium, Los Angeles, Cal. 

S1.•ptcmbcr 9-20: International Radio 
and Wireks Exhibition, Gene,·a. 
Switz rland. 

Srptcmb(r 12- l 9: Fourth Annual 
National Radio Exposition , Grond 
Central Palace, New York City. 

September 14· 19: Second Annual 
Radio World's Fair, 258th Field 
Artil\ ry Artnl)ry. Brnm:, New York 

City. 
Srpil"'mbcr 14-19 : Winnipeg Ra<~io 

Show. Royal Ale. andria Hotel, Wm· 
nipcg, Canallu . 

Srpkmlwr '2 1-26: First A.:nuual lu· 
tfoma Radio E. po,ilion. Cadle 'faber· 
uack, l ndianapoli , lnd. 

~~ptcmbcr 23-27: Intemntionat R~
lio E. p ition, Steel Pier, Atlnnttc 

Citv, N. J . 
;:cpf('mbcr 28-0 tober 3.: National 

R adio Expo itil n. Amencnn E IO· 
sition Palace, Chicago. lll. 

September 2 .().toba 4: Wn~1in. t n 
R adi<' Show, \ \fa hingt n Aud1tonmn. 

\Va~h .. D . . 
October 3- l l1: Philadelphia R ~io 

E po it\cm, The Arena, Phd d lphl • 

P tl . 

Odob,,, 5-\0: Northwest Radi~l 
E. position, St. Paul Auditorium. St . 
Pnul, MilUl. 

Odober 10-16: National Radio Show 
Citv Auditorium, Denvl"r, Col. 

Odobcr 12-17 : St. Loui Radio Ex 
position, Coliseum. St. Louis, Mo. 

O .. tobcr t 2-17: Boston Radio Show, 
l\lechnnics' Hnll, B o ton, Mn . 

October 12- l7 :Second Annua\Mon 
trenl Radio Show, Wind r Hotel. 
Montreal, Cnnadn. 

October 17-24 : Brooklyn Rndio 
Show. Twenty-third Regiment Ar 
mory, Brooklyn. N. Y. 

October 19-24: Buffnlo Rndio Shov.. 
Buffalo, N. Y . 

October 19-25: Secon<l nnual Cm 
cinnati Radio Expo_ition. Mu ic H .u. 
Cincinnuti, O. 

Octobc-1 'J.7· 'o< mkr 7: Second 
Wirele Exhibition. City Exhibiti n 
Holl. Manche ter, England. 
Nmcm~r 2-7: Second nnu l 

T oronto Radio Show, King Edw td 
Hotel Toronto. Canada 

'~ember J 8: Oett·oit Radio Sho\'•. 
Arena G rden . Detroit, Mich. 

'ot1tmbcr 7 . 15 · Cle'\ eloml .R di 1 

Show. Public Aud1tonum. le,. e 

land . O. , 
Ol mNor 11 1 S. Tlurd \\ t 

,R dio Exp ition. Nhl"' uk« 
tonum. 1ah.. uktt. \\'1 

10
, m~r 17 '2 2 • Fourth Anuu l 

Clue •o R dio how, Coll um. 
Ctuc go. lll. 



Radio tock Quotations 

1924 1925 Current 
S+-ocl:: 

1 
Market 

----- --- ___ High L~- _High __ Lov._• _ Aug 24. 

nmeocao Boscl. ~eg 
Apco Ma::t;;fa_·-"'In6 C A 
Bru:1sw1ci: -Balke Co . Co 
De F ~ Ra:d.lo 
D-.i~er Conde:nse:-
:0-.iplex Conde:is~ 
Freed Eiscmann 
Freshman Co C~. 
Ga:-oci Ra.1io 
~alE~ Comm. 
Gnmes Co 
Hazel me CO!"p 
In er °"'_can Rdb 
J ~. J ... w. Co. 
L berty P.adlo 
fanhattan El~c Supply 

- Master 
Pa ~Co A. 
R Corp Comm. 
P a Ra1io 

ttpt!' Radio 
art Warner 

T ~i!')ljyne Co. 
Th ltllJ: P..atbo 
T er Manufacturing Co. 
V :Jf T al 1ng Ma hine Co 
~ :Rad.i • 
W A 

36 

50 
28, 
33-
12 
33 
23 

322 

49, 
66-
18 
17 

1001 

19 1 

21 
28 

39 

48 
21 
32 
11 
27 
21~ 

193, 

13 
6, 
.15 
5 

33! 

38. 
19 
9 

15 
48~ 
12 

7 
18' 

-·1 :>.,. -
26 
49, 
34 
35! 
17 
33i 
28 
17! 

337' 
26! 
51, 
l4 
9 
9 

59 
21! 
92 
n~ 

14~ 
19f 
77' 
22, 
25 
24 ~ 

116~ 
40t 
261 

26~ 
'22 
24 
18! 
11 
2~ 
7 
9~ 
2 

22i! 
9 

141 

1) 
~ 

l 
6~ 

42~ 
8, 

421 
48 

31 
4! 

ss· 
6~ 
6 
5 

65 
8 

19 

33 
25 
28! 
23! 
17~ 
8f 
11~ 
16. 
7! 

333 
24 
isi 
2t 
JT 
8l 

s1· 
17 ~ 
77 
53! 
4 
6~ 

70~ 
12~ 
11 

8 
78 
141 

2~ 

Th imple R dio Compnny, Philo. 
d 11 hi , P ., ha mo\ ed its faetorv 
from 1013 Ridge A '·enue, to Rector 
._tr t, \\ ec:t of Main Street, Manavuuk 
Philadelphia. · ' 

The Sager Electrical Sup1>I) Com. 
pnn~. Bo ton, Ma~ ., operating four re. 
tsil ~tore in eastern Massachusetts, 
opened two more branches September 
first, one in Springfield and the other 
in "Worcester. 

The Thermiodyne Radio Corporation 
_ "ew York City, has engaged H. R'. 
Max on as advertising manager. Mr. 
Maxson was formerly in charge of the 
direct advertising -0f Lit Brothers, 
Philadelphia, and previous to that, was 
with the Ret•iew of Reviews and Har
per's },f aga-:in.e. 

The Adler Manufacturing Company, 
New York and Loui~ville, announces 
the appointment of the following Ad}er
Royal di-tributors: Artophone Corpora
tion, St. Louis and Kansas City; W. E. 
Fuetterer Battery and Supply Com
pany, St. Louis; Julius Andrae and 
Sons, :Milwaukee; Silas E. Pearsall 
Company, New York City. 

The Sleeper Radio Corporation, Long 
Island City, N. Y., has appointed the 

. British-American Manufacturing Com
pany, Ltd., 445 Kin~ Street, W., Tor
onto, Canadian distributor for the 
Sleeper receivers. W. N. De Foe will 
have charge of merchandising the line 
in the Dominion. The Sleepe1· Corpora
tion also announces that N. Da,·id 
Thompson ha~ been made sales repn•
sentative in Missouri, Arkansas and 
Southern TIJinois with headquarters at 
310 Central National Bank Building, 
St. Louis . 

The Radio Corporation of A mcri~n, 
New York City has reduced the hst 
price of all \VD and UV type Radio
trons from $3 to $2.50, which was ef
fective August J, this announcernent 
superseding a previous s ta tcm~nt that 
no changP. in tube prices was conte1n
plated. It is understood the Hndio Cor
poration macle satisfactory rebat<'s to 
oobhe1 s and dealers to cove1 th1" chnngc. 

A.H. Grebe and Compnny, Inc .• Rich· 
:mond Hlll, L. I., N. Y., nnnounce.R the 
rPmoval of its sales an<l exf•t•uth·e of
fices to 1 O~ West F'ift:v-sevcnth Sti cct,. 
N<>w York City. ~ 

H u10H11 11,lNl.,Sr1;trml.ir,lUi5 321 

\th l' I I i l II~ 
the pul•'ic·~ 

f 1 f 1 11>1 JW <Jt 
'O)) 

\ . ~ 
JI 10 un mhl'rt1se11wn1 

l)Olll1 • l . f 
I d thnt n Jl\llC \tlHf' 0 

thtll fin 
8

1 11 ,. is in1erestctl will 
hH 1 \'. 

t lH '' ..Jditio11ul out Ill)' of $GO 
n not • l . t l n n . t ht' ]Hice quot Pt l n if• 

Jl)(l 0\ ('I 

d' rti t n1•
11t. t d is for a sel 

)l'lCf.-' CJUO C 
1f n l d\'crtising should say 

d the a · triPJlf ' · e includes accessories, 
If th(> pr1c . d . 

. sl1ould be llste ' m-
~ oraes 

th ncce .. mes of the manufac-
• rr the Jlo • tudang 

1 
nlorc important itemti, 

of t 1e tunrs batteries an<l speaker. 
1 ,.8 tubes, • . th 

ur 1 " • 1 a difference rn e 
18 sue l • 

There f . ccessories that prospec-
l°t'' 0 .1 k qua I • 1 '"'I'S haVP a right to now 

· J)llfC t3SL • t1ve k, of equipment are m-
what ma cs 

rluded.k. bro·1dlv almost any type 
S 1ea mg ' "• . · 

of ~dvertising is bait advertising 

1 d a man or ·woman to a 
that ea :s • h t 
radio store under . the behef t a 

l dl·se is available under con-
merc lan . T 
ditions which do not exist. ~ey 

' be induced to buy something ma) . f . f . 
l t a higher price or o 1n erior 

t se, a . th t 
l.t\' but the fact remains a qua 1 • • • 1 ·t· 

ad,·ertising has not served its eg1. i-

mate purpose, which is that of gain
ing the interest of the public through 
honest, straightforv.•ard representa
tions. Radio advertising built on 
anv basis found to be deceptive, never 
ag~in will haYe quite the same appeal 
for the man or woman who has re
~ponded to it and been disappointed. 

t·what I Would Do~ If I 
Were a Dealer'~ 

(Contimu d f 1·o;n page 279) 

6. Concentrate your selling on as 
few lines as are nee<led t o coYer your 
d.emands and emphasize your selec
tions to your customers as being the 
h;st. in your opinion, in their respec
h\'e classes. Three line_ of ~ets. 
three line of 11arts and three line 
of acces..,ories will coyer all require-
111:,nts of quality, price and style. 

'· Ninety-five pPI' cent of vour 
~l"Q Pective "complete ~ ~t buver~;. are 

ffi\'St "fi d' . kn• l e I by radio. u~f'> your 

Co o~ledge in attractive t.;elling talk, 
0\ in . 

a c1ng your <'U t onwr that you 
re cap bl . lat a e of making propt::r in t.al-1on ey" • 

st ·. f'l
1v1ng proper opernt ing 111-

icructions and rend~rinlT uch r.rv-
e as m ~· 

bra ay be need<'d. Don't ju t 
edgg about ho\\ mu h radio knowl

e You t\o n .. 8. D ,. • ~ "· 0 l ou rapitalizc Rp inl pro-

'finu·ly Rcn1hulPr for E,·c·ry Ian \Vho Sell Radio 

I AM the one thnt counts. 1 nm 
· the first consiclerat ion an ct the last. 

Without me. you nre nothing. Re
member me and success is yours. 
Forg i.: me and foilurc will be written 
after your name. 1 am the one that 
counts. I am your customer. 

Remember me always. I am not 
interested in you. l am interested 
only in myself. You, however, should 
be greatly interested in me. I care 
little or nothing about your view· 
point, for yours is that of the seller. 
You should care a great deal about 
my viewpoint, for it is that of the 
buyer. I have the last word. I hold 
the pocketbook. 

Remember, there are thousands of 
others besides you after the contents 
of this pocketbook, and there isn't 
enough herein, and never will be 
enough, to go 'round. 

Remember this: no matter what 
you have to sell, all the pocketbooks 

of all your customers are just like 
mine. 

The only way to find out how to 
create within me a desire to huy what 
you have to sell, be it something sold 
at a price running into four figures or 
more, or something which sells for a 
bus fare or lt"ss, is to come to me and 
find out why l will huy and then act 
accordingly, if you are to profit. 

When you have come to me, and 
tens or hundreds like me, you will 
have secured the buyer's viewpoint; 
and, when your salesmen put this 
viewpoint back of their selling and 
when you put this viewpoint back of 
your advertising, you'll force me to 
open my pocketbook. 

Remember me, for 1 am your 
customer. The last word is mine. 
The pocketbook is mine. I am the 
one that counts. 
-From "Co-operation," publi:shed by 
Speaker- Hines Printing Co., Detroit. 

I 
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An Unusual Direct 1ail 
Circular 

\ 

grams? Have you ever tried placing 
an attractive card in your window 
reading something like this?-

"You are invited to come in and 
hear President Coolidge speak from 
Washington at 8 :45 next Thursday 
n ight." 

Your invitation will be accepted by 
twice as many people as you can 
crowd in your store-watch the sales 

\Vin ch 's Radio Shop, 4301 South 
\Vestern Ave., Los Ange!es, Cal., 
under the leadership of J. C. \Vinch, 
is using an unusual form of direct
mail solicitation that brings in not 
only set business, but parts a11d ac
cessorie- too. 

next day! 
9. \Vhat about the ''gift" and 

.. prize" business near you? G~lf
tlub tournament prizes, chanty drive 
prizes, bridge-club p:izes, high 
school club prizes, weddmg pr~.sents. 
anniversary pre.;;ents. etc. Rnd10 can 
be made "the thing" with them and 
$Orneone can get that busine.ss in 

Your neighborhooa. . 
· lO. The automobile dealer sells his 
car <"ompletely equipped with ~pot
light. .. top light. wind-shield wiper, 
spare tire and cover. etc. Do you 
offer the "~et only,'' with tubes and 
batteries. or do you offer the complete 
unit with head~et~, loud ~peaker, 
aerial and ground <'Quipment. plug~. 
extem~ion cord~. chargen, etc .•. and 
explnin the nece..,.::ity of co1n-emence 
of each item and the nd,·nutage o.f 
~1piHful ... el ction and te~ted pe1-
formance? . 

The l t'ond \ nnu1 l Broold) n H,. dao 
1': x,>o"'ition will bt• held . Octotb rr~\:\~'. 
at the T" cnt~ -third. R crm1 n Bi ~k-
n df01 d and tfont tr .' l nue : lb 

. ~ Y. Jo ph O 1nlh:). 
~jl~'i1ding. 'i' i I' nib 'dlUl, nrookl~ n. 
i in di.n !t: of th hl '· 

A letter is sent to the mailing list, 
both owners and non-owner.s, inclos
ing a bill-head saying that \Vinch's 
will be glad to quote the cost of any 
radio product or sen·ice, if the cu .. -
tomer will check off on the bill-head 
the kind and make of article or 
5ervice de::ired. 

Then fallows a list of items: 

1. Set (Make d~ired?) 
2. In,tallntion 
3. Tube~ (Type?) , 
4. A Batterie~ (Dry cell or st-0rage.) 
5. B Bntterie5 (\'oltage!} 
6. C Battery 
7. Charger 

Loud sp ker 9: Phono r ph nttachm nt 
10. He dphon 
11. Aeri l 
1~. Aerinl in t llntiun 
13. R P ii 



I 
It dt,) Ht t~1ilt·r h~ t lu 

1t tt h tn( ... lt dio Pr•lfit~ 

Phou graph \.ttach n1eut 
l)i~pl.: ~ 

The TPai::-lt Com pan . <>. 
!'ue. ('Jp, .. land o' ~. lL., Or• :..on .\\e-
'Dul<'e-T1 ne" · r· d 1llclllUfactu1 t'I of tlw 

spl 3eakt:r, has prt'p~r~~ thtalklini.: ma( hln1· 
m. dil'Jlla\· card e a l•>\'e lOb in x 

P!aC'ed at Uit- bott'>llA ~ample unit is to ' be 
\'1d\d •. illustratlni: th~ '\ h(:re spat l' ii-; J•ro
ns at is under actual Io ltJC!n of lh1• unlt 
r.!10 phon<?~aph turn t~b~1 ~t 111g l'011dltlons. 

. lett~rm:.- and ba1·k "' l 111 gr• l'll \\ ith 
t10n .·of 1>urplt> and o1 ;-r~und a V•mhma-
pro\ ided with an I ni.a~. Tlw card 1 
small card -bo.trd r~~~c::~ ''1·tek and also : 

o I> .1ct the umt on. 

The R E Th 
C 

· · omp on M ompany, Jersey Ci . r· anufacturin}{ 
a well gotten up b cyk N. J., has issued 
Campaign Sales Fooo . ~.al.led ''The '26 
complete Thompso 1r.e1' m which the 
ieceivers and 5 n krn·e o~ neutrodyne 
Heavy ~ · pea eas 1s p,.~~ t .. ~epia pape1· iv ' .,:,en ed. 
a_:ttrachve appearan .g es t1&e book an 
F r~nchise Ag1·eemecr~t" The. " 10-Point 
~h1ch Thompson l'ece· pol 1<'y under 

eted this Fall is l 1vers. will lJe mar-
alogue of dealer a l~o given. A cat
letdters, counter and elr_JS, direct-mail 
an newspaper Window dis l 
nH•nt~ i inrlu£f:J.

8
• mats and adYe~t~~~ 

''" 1" 1 .... 11 1 r H a. 

Powel Crosley, Jr., president of the 
Cro,ley Radio Corporation Cincinnati, 
0.. i~ offering n10ney prlzes, to the 
value ~f $1.000, for reports of tlH' gTeaf
est d1~tance from which broadcastinir 
i s hea1d on the new Croslcv "Pup" 
radio set. In addition to this, those 
who write the bes t letters each month 
about the set, will he given live, pedi
greed puppies. 

The Radio Corporation of America, 
~~3 Broadway. :\ c>w York Cit~' (na· 
t!onal service division), solicits ques
tions on ~ervicing Radiolas. When .suf
ficient r<>qu~st s havi> lwen received to 
treat a certain prohl<.>m, it will be full}' 
covered in the ~e n·i<:e column of the 
Towu C1·i, ,.. (Tlw R. C. A . !'ales bul
letin). Thii-; s houlcl pro\'(' to lw a verY 
valuable aid to dN1lc·1·s, and is an op· 
portunitr which :-lhoulcl not l>e over
looked, fol' there are nwny prol>kn1s of 
l'ommon int('J't'St ap1wat'ing· fr01u dtiY 
to day. 

'l'he 'l'herm iodyne Rudio Corporation. 
~Sm Broadwuv. Nc•w York City, huti 
issued, fur its · dPuh•r. ' use, a VL'

1
")' 

1~( 
tl'ac~i ve fo l!lPr, featuring the 1 !l2'l-... J 

receivers. 

HA" Ill I( I l A I 1. I No, s. ,,,, 11tlt(•1•, Hl2f1 

r 1 y I adio D velopments for 1926 
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l hiring dH• pa'-'t three ) ear!' Cro \ey t'nt!inecrs have 
~\ ~,·~·lop<'d .a W<11Hlt·r . :ircui~. the Super-Trirdyn. 
I \us comb11w-. and t1ti\1zl's tor the fir::.t time suc-
ce~~f ,,l l~, t11nl'd radio f rrquc111..·y amplifica- ' 
tion, n•g:c1wratio11 :rnd rl'lle\. audio ampli

fll'atinn-mClkin~ three tuhe' do 
thr w111 k of fl,<'. 
Comp<'titivl· tc'h- ..,how no pre:,
cnt-day set, re~ardlc :-. of price. 
capahle of better performance. 
Abo\'e: Super-Trirdyn Special 
on exqunte ' f able, together 
with !VI u::.icone De Luxe, complete, 
$ 11 2.50 and pre::-cnr a livingroom com
bination unequaled in design or appear
ancr at any pncc. Table alone1 $25. 

The ::::uner- Tnrdyn Spconl 
hall a two ton" f'Olid ma· 
hoi:;-nuy .~ab111f't <l•»•ll!'Oi'<I to 
t•ontnln rill nr1't'!;snry dry bit· 
t••ri.,.... Pri,..l', wll bout al· 
,.,.~..-orit ... , 

$60.00 

='ll\\' l ro-.lt>Y 3 Tuhe o:! "'· U. 

AnothPr 1101iular CroQley 
model improved with ne\\ 
\'en1iPr conden""r nnd worm 
type tickler. Cabin<'t con· 
tain-' ne<..>e~"'arY batt~ri~ 
Prie< • without 3L"C""ori• ~. 

The Snp<·r·Trirdyn Ree-ular in 
beautllully ftnil"lH·tl m nhoi:r;any 
c•abi1wt J!iW':'i 11a0l!' 1wrfo~ma1:we 
ae Uw SupH·Tnrdyn S1wc1a l. 
EffiriPnt. <'ompad. dt>twndable. 
l'rit'<' witbo\\t arcN;- $SQ OO 
~OTll'~. • 

THE CROSLE'\T "Pup" 

$32.Sll 

THE "~lUSlCONES" 

A getiuine .4 rmst1·ong Regeneratit•e Receitie·r 

Double 
Circuit 

Lon~ 
Distance 

fhi double-ci11.:uit rt'cein•r i, a real, '"lective lonj.?; di"· 
tanCt' . et. It j.., a de\'elopment of the famou~ ('ro ... le l tube 
~~t, Wt!h whil'h I eonard \\°t"ek, ,lf ~1inot, N. P .. heard ~he 
I
. acMill,rn Pol,1r Expediti,,n whill' lhe re-.t of .\.menca 
1 tened · · . . tn \'arn. Under an~rnge 

C<mil1t • ' 
1 

SOO 101•1 It head1lho1H' rangl' j .. 
' mile 0 • mort'. Pril·e with-

ltllt UC\'.e~sorie ' 

Rapid/31 replacin ,~ all other t)
1pes of 

lnud speakers 

It i- expected thnt no le,, than SOO,lll~O pre~ent-?J' 
•· .. •

1
11 1-~ r"lllaced b\ the I U"tl"Ulle an tbt • tt 

... pea .. er- " l-"=' " • • • l h 
0 

adJ\• unelll' or add1ttonal b.itterie-.. ,ear. • f · f ·ht 1 eprodl 
.t nted actuating u111t j .. the .. ecret o it .ilt u r of all hllle .. -not the rnue 

l\ t u-.ic,.mt> DI." l u e 1~ 5 
rd \1u icont: 

17.5 

loud 
fir t 

Better-Costs Less ___________ _ 
~------------RAD I D 

\e •bt~a11\\fat lltr1 
~n' J~ !'.Ill ... 11 d \1111lt'r 
'818149 a · ~ 11nt 11t o 

'f6 to IO~~lOar 111 11 t'<l from 
Witht\111 It '( 

1o 1noat1 



g Cole Radio 

tb A di tin tf, n u .. 
old ta Ii h d ma nu-

lactar r. 

A Franchi llin plan 
for th progr i d aler 
in ach community. 

the et " nd the ~elling 
f r the lQ2'-t<~:?6 Radio 

The Kinn- Col R d. · ~ e a 10 b not only a 
ne" dep n:ure in re eiYers but w·ill 
det ndew . t~nd~rd of ati faction and 

epeo ab1 ht~ rn Radio. 

Look o\·er. the features of the KinO' 
Cole Recen er-and if you th. k ,b 

ha,·e be - in '' e en too enthusiastic get one 
now t · · • , . _est it in anY \Va'\.· und ' 
condition d · .J er j our 
y he ~n -''0111• requirements 

ou the judge. · 

Before You decide h 
you "·ill el1 · on 1 ~ products 
the A.nvli~e JE\h1s ~easCon, investigate 
Ki . ectnc ompany Th 

Of! Cole ReceiY d · ' e 
franchic;;e O er an our sales 
one li\r~ deal ur. plan calls for just 
You be th er in each community 

e one. - · 

To sum up: 
A !'1anufacturer f b" • per1ence and . o . ata ihty, ex-

f 
. antegraty d 

o merit and real l --a pro uct 
deal sellinP. pl va ue-a aquare
and the cu:t an to protect you 

• omer. 

Let us hear from ;you! 

Features: 
T\\ 0 dia. --ea") to operate. 

ttuality of reproduction but NOT' 
at a sacrifice of range. 

Great reserve power-ample Yol
ume for loud ~peaker reception 
no ~atter . how far distant the 
tanon-w1thout forcing tubes. 

Excellence of appearance. 

Economy of operation fo b - ur tu es 

Cove rs all b d · , · I . roa casting "·aye-
engths including new low 

waves recently allotted. 

Designed to "·ork .. h h \\it storage 

A
acttery, dry battery or the new 

tubes. 

Unqualified)\- <r d . . . t--uarantee 10 eYen· 
particular. · 

List price-$80.00. 

Parts Dealers: 
Investigate the K' 
Quality p 1ng Cole Line of 

arh-A F reaclanc . . . transformers, 
e amplifier . 

square and s, an1enna wire, 
. round b b 

wire in fra t" us ar, magnet 
c 1ona l d poun packages. 

Anylite Elect . C 
FORT WAYNE, . r1c ompany 

Sl1lce 1914 INDIANA 

• lS 

The new Tugged, good ... looktng Exic!e 6--tiolt "A" 
battery with one-piece case. 

one way 

For Better Radio 
Reception, Use 
Storage Batteries 

326 

~xide 24-'ilolt "B" battery in glass 
J_ars. 6ooo miUi~mpere hour capac. 
1t"J. Made also in 48-ilolt size. 

Exide rectifier for economical re
charging of "81

' battery from house 
current. Here 

servicing hazards to reduce 
T

HE customer buys a rece1v1ng set from 
you. It is rigged and connected in his . 

home. If the set doesn't work as it should, the 
customer puts it up to you. More profit-eating 

service. 
Here is one way to reduce servicing hazards. 

When the customer selects his batteries, recom
mend storage batteries. Show him Exide Bat-
teries H 'll . · e W1 recognize the name, and respect 
ydour good judgment. Then if the customer 

oesn't c . get the proper re-
eption from his set you 

canb ' it . ereasonab1y sure that 
b is not the fault of the 
atteries. 

For every radio set there are effective, reason
ably-priced, good-looking Exide Batteries. The 
makers of Exide Batteries have been making 
and developing storage batteries for thirty
seven years. Today they are the world's larg
est manufacturers of storage batteries for every 
purpose. For many years Exide Batteries have 
been widely and forcefully advertised. Few of 

your customers will not know them. 

, 
For the 1nerchant who seeks to reduce serv-

icing hazards, ,vho looks 
to the future of his busi
ness, there is prestige and 
profit aplenty in the E ~ide 
line. 

elphi 
RADIO BATTERIES 

1 
THB bLECTRI c T "P &:. STORAGE BATTER '

1 

In Canada. E.•idc Bnit<• ic of nnodn, Llrnirnl. l J D"Jfr<io n 

t. Toronto 



Selectivity means more 
with the V alleytone 

Appearance 
The Valleytone ji; mounted in a 
solid walnut cabinet, fini i;hed iu 
tw? tones with inlaid gold 
i;tripe • lt may ah10 be procured 
i11 heOUlifuJ l'Oll8ttlC mode)i>. 
~Jitcial Valley tahle 11 with huilt 
111 loud ~penktr may lie 11h1ai11nl 
for thf' eahint't rnodt'I. 

-more sales for the dealer, 
because more satisfaction for the user. 

The Valle~ tone 5-Tuhe Ra<lio Rcceiv<·r is extremely cl<·ctivc. 
It has no trouhle cpa rating stations on wave lcnf!.t hs onl \' four 
or five meterl; apart, whether distant or local stat ions. r T'lw 
I' alley Toroidal Coils make this selectivity possihlr. 

In addition, the Valleytonc has a b:tlanccd tone. ' f'he pot1•11tifll 
1'ola11ce method of uppn·s ing oscillation makes the torn• of thi 
set clear, mellow and fn·c from t lie howls and li!Jll<'ak which 
ha\'e hecn the pla~uc · of radio. 

Radi·u· n·r«'i\'in~ sl'ts ~m· bought for the c two qualities. 'rhc 1• 

qualities arc tlw rnl'asure of s11ccc.,s
1 

of rf•s1tlts • . And 1 !'Suits rue 
what h11y1·rs " ~int. 

S<·ll rc..,ults. S1·ll batisfat:tion. Sell tlw kind ()f 1adio JWI fonn 
:tnt:l' that :.\Ir. n11d l\Jrc;. Jolin .J. Public w.mt. Sc,ll the 
V ;1 I l1·ytrmc. 

Co11l:i11 h \ 011 r J' 11hl ' · f 
5 

'I~ I 1~ 1 OJ Wiii• 11'°' or tl11 full s 1i11, qf th<, \',dlr' -
l<ini• - 11 w ){ ·1cl10 R · · c \ 7 

1 
·11 · 

1
. · e• •' 1 " 111 ~ 11rt. \ P .ill' h·llirw thnt ~hn' 

o 1111 1011c; t ''' \ r ar ii ,. · I .. 
1 

k. · 1 Ill.\~ •1:.-11it .m1 111'\\ p.1pc1 advu t1 111g • nil 
'~cd· :•rP o;i 111~ foi good dr.ill'I lo prolit "ith u on thi h

1

rtter 
1,1 II) IPlC'l\t'l. 

\ 'A I I I \ I• I I (. I Ill I 
I.. ' 0 l\11' " ' • lfo d If} I> l'f!t " , ,, • ~ I . l {) l I '\I u . s. \ . 

llrn11r h, tri l'iltl<lf'ill (lfrl'J 

Vnll • 
n.1 li1oi1111cn1 

' 11llt' 
Huitt I\ ( ' hn1 t 

I 

RA n I 11 RETA 11, l NG, s. ptt:mbP.r l'·?-,, , "-t> 

Every Tube Set Owner 
ls a Prospect for These 

VaJ1ey B- ~]in1inator 

'r'en llin 
f r ]~a h 

,.I h !all "V 

B-l~lin1in~1t~r 

. 
OU t~ 

lnit 

The Valley Battery Charger 
The Valley B-Eli1ninator 

The Vall~y B-Elin11nator take the plat.e of B batterie 
a~d i:rov1des plate current fro111 the hou:e-light\ng 
circu1t at a constant ;.•oltage all tlu.' time. 

~he ~7 alle_y B~ttery Charger a Lo \York llff the housc
hght1~g ClfCU1t and i ... the only Lharger needed for r -
charging both A and B ~torage batterie . 

The \'' alle~ B-Elin1inator i_ nt:\Y. _ "e\·t:rthde . lt h1 
inet \Yi th Ul ha hearty reteption frcH11 the tr1de th.H t: 

had t1l en lar~e our 1nanu f al:niring- f .1ci httt f r tt 1 
' proouct. 

The \T alle,· Chan!er i~ a \VCH-kno\\ n .1nd t: t.ib\ t 
radio product. \\"' e h.n e a\\\ 3) been .1hk t \ 

\\'C could 1nake. 
E'en 0\'1ter oi tub<- t: 1 

ne'' bu\ er ' t tube ~t beer 
ma ra.zme nd n ' 
product .... 

It' u t 

uiph 

\ \I I 

\ alle' 
nan r' ( ar 

Br 

'\ 

l l 

'l i c 
I tlt tcr~ t:r 



MAGNAVOX 25 
Tab! mud 1. Magnavox 
Built in Loud ~peak. r, 
endold ~ D banc11es,ex· 
r;>otc diel panel. Pncc 
w1tbout tubca or bat: 

lei. $145 

-

w 
• 1 , 

Dial 

\ 

, ~E 
LE GTH 

Last year Magnavox introduced the single dial control to 
the Radio world. 
This year the Magnavox single dial is perfected. 
Simple, of course,-a flick of the fingers makes you mat:ter 
of the air-
Sensitive-Factory tuned with the Magnavox tuning meter 
1.000 ti.!lles more sensitive than the human ear. No mul: 
tiple dial con~ol can ~qual it for fine tuning-no human 
fingers can ~dJu~t a se~1es of dials to the exact unison of the 
11agnavox Cl.I'cu1ts which are forever in perfect resonance. 

Selective-If you ~ow the wave length of a station, turn 
,out' Magnavox dial to that length-and ther "t . Th 
r ,ew Magnavox tunes through the bi rl il is. . e 
when right under them-th N g, powe ~ stations 
th T d

. l R. F e ew Magnavox circuit and 
e . oro ia • transformers do the trick. 

Small Selling Co.st-And for dem . 
vox. single dial runing will enabf.~6trations-the Magna· 
their own demonstrating and h your prospects to do 
to make three and four tim ,,

6 
eac one of your ttalcsmen 

tions as ever he did before ca ad many houtie demonbtra• 
his sales. - n 60 treble and quadruple 

The New Magnavox is a 6et o 
fidcncc, knowinu that "'n y u can 11ell with utmost con-

• " .. Y amateur a I · 1d can operate 1t with complete . f • c u , a woman 
tiatis action. ' 

MAGNAVOX 
JUNIOR 

Same circuit at MagM· 
vox 7S, but not remov
able from cabinet. A 
compact, portable set. 

Price $85 

MAGNAVOX 10 
Table model, ollo\O'il\g 
cnclo•urc of8 batterie•• 
otwniting with rllu·~n~~ 
loud t1p1·11I< .. r. Aru~U• 
r.nbinet fini•h· Pri~··· 
without tulu.•1, battcr1e• 
or luuJ •P"·'"er, 

$ll0 

R 11 1 ti ll 1 1 1 1. I N n, S1111tcwl1c:1, will 

The most advanced feature in Radio 

The Magnavox Receiver Units 

MAGNAVOX M-20 
Cabinet Loud Speaker 
Especially adapted for 
uee with Magnavox 
Modtl 10 Radio Receiv
in& Stt. Price of the M· 
20 Cabinet Model in· 
cludiDi cord and plug ia 

$25 

NEW MAGNAVOX 
Anti·Noi1e Tube 

'llt! Maannox Anti• 
f::11eTube with bake• 
da~aaeb fita c.w~rv atan• 
icb He and it uted 

• tr u a detector tube 
or an ~plifying tube, 

Pnce $2•50 

d · Radio development yet 
Here is the greatest a vance in U 't n all ~{agnavox 
achieved-All 1-{agnav?x Rec~iverrch~~~~able. Figure out 
models except the Junior. are Ul~~g service easy. Ser"Vice! 
what that means to you in m~ . stant complete. every .. 
Why, service with MagnaUvo~ 1\~n d ~to place-the old 
thing it should be. A new tut s ippe 
Unit fixed up at leisure. 
Then think of this- b 1 t If chrough r become o so e e- ' 
No Magnavox set can eve h ~{agnavox circuit next 
constant resear~h ·we. can ~~~te~l ~ur custon\er~ will need 
year a change in Units on·' is ) d te 
to b;ing their 11agnavox right up to a f :he n1an'' out· 

'"'"hi!\ advcrti ~ment has listed ~tut tw~ ..... o·-the ct which ,. . ., f h N ~"· i~ annn' , .. 
standin~ feature .o t e . ~ _ ar -
will make n,dio h1, tory th1::. ~ e • d •erd iog 

._ t Iarg~ pace a ' 
B~ckeJ by powerful, co~ ~':-te~ ~ fortunate enough to 
and a unique dcnlc-r P'-'lh1': ' t t ~ll-:ndoubtcdl , u1nkc the 

i..t ' . franc \!\C "'' l ' )' secure a !~ ngnnv'- • . • fi ble in their \l tor • 
. tll "" ~'ost pro ta conung scaS'-'n . \: ...... ~ . lnrs . once for parucu · 

\\Trite, or better till, wt.re at I' ANY 
THE ~1AGNAVOX.,C~~ ... :.d-•·· ··~ ""' 

Oakland, C h · 
1315 So. Mkhl11•m A ... -c., Chtcago 
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55!!P 
QUALITY~ AT A PRICE 
FOil TDE rmsr TIHE 

A fine. L retully de igned, sub~tantially built et that \\'ill satisfv 
the dejre of the average American fan1lly for a better product tha ~ 
it th ught It u luld :lfford. -

Tht c"rcuit i!: the inLreajngly popular 5-tubc tuned radio frc
q_uenl ~. T~e cabinet, \Vith its effective two-toned panel and Iarg~
s1~e _d1aL. 1 Lalculated to express to the eye the quality that is 
l\Tithm the ~ et. 

!he Arb1~rph01~e is 111ade by an old-established lotnpanv that is 
1n the radio bu .. 1ness to stay. -

There is ~ double a _ urance for the dtalcr who ells the Arbor
~hone.: First, that his cu ton1er is getting a considerably better 
' ::due, and second, that th~ rnan uf acturer has the Sta bi I j tv that i ~ 
a" ured b' adcquatt financial and plant re"cJurccs. _, 

Detailed i'1f ormation about tlze Arborjl/1011e d I 
·11 b an 0111" 'va/1•r proposition 

w1 e sent ttpon 1·,•qui)st. 

The Machine Specialty Company 
Ann Arbor, T\1ich. 

--- ---

tt , ,, 1 u H 1 1 '1 1, 1 N (,, :-;, i•tt ,,,,11 , , I H~r. 

VJ 'I UILT CABINElS 

1 1 -.thing Different 
in Radio Cabinets 

1 
tn•tl c r:1dio set in one of these hcauliful 

1 l ,, 11) • • • • l 1 · \ . 
1n~ta ' ··hi ·h nrc not d1 st1nct1ve y ra< 10 ca Hncts, 
cabint't~i '~,,. ·r~ of lihrarv furniture which\\ 11\ blend 

Orid p!l:l ~ ~ ~ . 1 . \ f . bl.t l l •
1 
z e \Vi th ~111 y l uu s l or pc rt <H urn it u re . 

nd ha nnun " 
•' 

~ l ·nets fini shed in lacque r, and have a buil t-
\l.i Jc~ ~ 1 

t
1
orn especially designed and tested for 

• wotJ{l t.: I\ I J 1 1 • 
ll1 

1 
ne <iualitics. \Ve uo not supp y t 1C unit, 

I " best n · d ~ · A l 
tlL he horns are so dcs1gnc to ht any unit. tnp t.: 
hut t . A ·tnd B batteries and charger. 
roolll f n t . 4 

. ct ui 1nent and forty-six }ears' ex perience in 
Ou.\d· lg )1igh-gradc furniture enables us to place 
bu; inthe public a line of cabinets of real merit and 
b~ ~rct.on -made o~ the best n1atcrial and by skilled 
d1stlllC 1 ' d . . · . . 

h nl·c·s at a vcrv mo tr.lte prtlc. 
rnec a ' -

~o. 181'1-Anliquc \\'Jlnut tmhh. Will take set up ~ 
:!7l}b.or.; in. 

Dcscri pti ve tnatter and p n ct.:s of our 

entire line sent on request. 

A fe\V dejrabk territories open for 

salestnen and ·job be rs. 

BURT BROS., INc., 2000 S. 9th St., Philadelphia 
NoRTH AMERICAN RADIO CORPORATION, 1845 Broadway, New York City 

Our !v f'.CJ Y ork Distributor 



THE 
THO PSOlJ 

SPEAKER 

THE THO ~PSON-FULLER SPEAKER. 
L11t pnce 35. A special ~peaker reproducing 
both the deep tones as well a5 the high, en
closed m a beautiful mahogany cabinet of a 
type ~·bach will grace any living-room. Un-

limited capacity for tonal volume 
without distortion. 

THE MINUET. Apart
ment House Special. List 
pnce $150. A new con
cepuon of the Thompson 
designers as to the form 
a self-contained dry bat
tery set should take. Cir· 
cula:r in shape, of beauu
ful mahogany, the front 
in itself comprising the 
cone of the new cone
tl:Pc speaker, built in. 
Single Master Control 
:for tuning all circuits 
1.\'lth a fixed 5tation-indi
cat!ng dial three times 
the ordinary size. A 
5-tube radio unit using 
self-contained dry bat
teries, but producing re
sults in distance, clarity 
and tonal volume here
tofore attained only with 

the larger storage 
battery sets, 

I( II. 11 I II It I I " I I I N 11, .~1 ,,, , I I I II I( I I \1''(1 

WHEN one designs and manu[acturc8 
·adio apparatus to be use<l by sailors on 
~h seas, soldiers on the field o[ battle 
nnd operators in. submarines and aero
planes-where ltfc ancl safety depend 

011 
faithful performance of radio-the 

idea of dependable quality is never sub
ordinated to price. 

Perhaps this influence on the labora
tory and engineering staff r of the 
R. E. Thompson Manufacturing Com
pany, which has produced some 116 d1f
f crent types of apparatus, is the main 
reason why Thompson Home Receivers 
perform with unflinching dependability. 

Today there are in use millions of 
radio receivers sponsored by manufac
turers or assemblers who are as new to 
this difficult industry as broadcasting 
itself. Many of these sets will be un
sponsored when inexperience has taken 

SUPER • THOMPSON 
DUO-TONE CONSOLE. 
List price $360. A 5-tube 
special N eutrodyne with 
single master control, large 
Queen Anne console cabinet, 
with space for all batteries or 
battery eliminator. Includes 
the newly developed Thomp
son Duo-Tone sound-repro
ducing system, comprising 
both specially designed bass 
and treble tone speakers, 
built in and operating to
gether as desired, creating 
both sound perspective and a 
range of tonal reproduction 
never heretofore attained. 

its to~l. Bctw<!cn theory and practice 
there is a gap that no manufacturer can 
cross save over the bridge of experience. 
. It is significant that three of the five 
fhompson mockls off er'-!d this fall are 
exactly the same ones that were so popu
lar. last win~er-and they bear the same 
prices. Their superiority i~ so great that 
they enter their second year undisturbed. 
These three receivers, with the two ultra
modern ones just added to the line, give 
the Thompson dealer the commanding 
position in his locality. 

Be a Thompson dealer. EnJOY abso
lute confidence in the sets you sell. 
Know what stability in radio really is. 
Write us for complete information. 
R. E. Thompson Manufacturing Co., 30 
Church Street, New York City. 

Prices slightly higher west of the 
Rocky Mountains and in Canada. 



~ e GreatNewMarwol 
Factory Backs up theundianging 
Demand' for this outstanding radio success 

Acomplete Line from$J6S."J 130 
Offers greater sales possibilities 

than et1er 
Bab\ f.rdlld '4l\;:.. 

'36~ ~e demand for a quality set at popular price 

~--------- put ~1arwot into the first rank of best selle~ 
last eason~ 

See Our Ui pla) 
at the Shows 

ept. l 2-I9-Grand Central Pulace. 
Oct. 10-16-Demer, Colo. 
Oct li-23-'!lrd Re~· .... 61ment '"-rmoq 

Brookhn. ' 

Qu:11it)' perfonnance, price maintenance, prompt 

fro
dehverank.ry. no O\'erstock policy, kept it in the 

nt · 

Now, for 1926 :M.arwol ,,.!11 be b. th ' rw a igger success 
an ever, because the Marwol lin . 

l 
. e lS now 

comp ete m everi· detail 

There is a ~{arwol set at eve . 
e\'ery radio need d d ry pnce to meet 

. fi - . an. emand, and a manufac~ 
tunng orce behind it to insur.e its delt' 

Th 
very. 

. e .Marwol at $36.50 has the same . 
circuit as the set at $BO N efficient 
trade demands in and of rad? ilitte~ what your 
enables you to make th l 

10
• e arwol line e sa e. 

No such radio values have . 
ever been offered. N J.' er been kno\.\rn or· 
justice to himself or hls ra t~ retailer is doing 
not investigate Marw l prdo t sheet, who does 

Fall b 
· 0 an con 'd · · . 

usmess building plans. M er tt m his 

The complete Marwol line 
wo\ ~dvertising policy heh~~ ~he. po~erful ~iar~ 
descnbed in the Marw I lm it, 16 pictured and 

o sa es book. Write for it. 

~l11rwol Portttbll! .. . ...... $115.00 
Con oll! Tahle ............ 4000 
Phonograph P~nel . . . . . . . . 45.00 rome Builder . . . . . . . . . . . . 35 SO 

.-oud Speaker . . . . . . . . . . . . 10.00 

Represented 
or 

MAR\\'OL RADIO COR 
. 546-548 Broadwa N PORA TION 
~11 a B>~Jt I'l11lnd1 lplun; Till' narsook . 

1 
• y, E\V YORK 

Mlri I ~,, II 1 I.lung H1-Stt•111field. Ctr .~l ••• r.ht<'ll({t•, J. I? :M .. 
. D Tutllf' Dalla Jll"k1 rlulgo, U. I •. S iJ•·l r)n, 

• Ul'S<'h <'o [)" •• v flll' 
" .!ll\ C'I ; « • 'l', 

the actual shipments! 
In August, 1924 we shipped a record

breaking number of sets-

This August we actually shipped 

more than four times as many! 
0 

0 

Our dealers tell us that the reasons 

for their. buying enthusias1n are: 

"THE NEW VALUES " -
(A new six-tube licensed Neutro-
dyne at $110; a ne'\\1 five-tube Latour 
Receiver at $75.00; and nvo oth~r 
quick-selling nc~· 1nod\:·ls at higher 

prices.) 

"BIGGER PROFIT MARGIN'' -
(Greater discounts than ever before.) 

"REAL DEALER PROTECTION''
(An iron-bound contract direct " ·ith 
the n1anufacturer through the dis-

tributor.) 
0 0 

lt is in1portant that you should get 
the details of the Freed-Eisen1ann pro-

position! 
\\'rite to the Fre~d-Ei 111ann <:xclusive 

territorial jobber, t)r "rite to us and one 
ot our ~xc.cutives will reply personally. 

9.ra(!-ht.v111n1111 .~~1tb( fr rjtr rnltt11 
M NllATl 'URlD:rllPl.AZA,BROOKL\1', \'\'. 

MASTERY IN RAD I 0 
- -



Model 300 

Antenna Kit 

Modcl Jio 
Model 310 
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It Guarantees Profit-Protection .. Permanence 
W ( h,1 vc no joh\1crs. W c have our own 
centt .tl J1stribut1on st:itions-96 all over 
the wo1 ld-fri in the United States and 
Canada. They are direct factory branches 
under the Stewart,Warner name. When 
'!:'e s.a~: Hdo," th~y do-when we sa.y 

Only One 
Stewart-Warner Dealer 

In Each Locality 

Y
OU get ALL the profit, bccauc;e there are no other 
dealers handling Stewart Warner Radio in your locality. 

No poss1b1hty of a drug store around the comer sellmg the 
same line, or some other store across the street "stepping rn" 
on a share of your profits. You are absolutely protected. 

You w~ll receive full benefit from the extensive national 
advertising program ~oon to appear. It will make a "beaten 
path" to your door-help build your success. Are you golllg 
to pass up tlus opportunity to get m on the ground floor? 

All Seu Ucuued 
U ndu 

U,5, Navy Patcntt 

Model 315 

J\Dl drat rs~ are ;rc'\ponsihle for our 
tY' \\1 l1tt n of sclhng 1.ldto. Our pbn 

, ctu~tl v rnade by the:. Jcalcrs then\' 
w:is ·' ' l . ·

1 
... ~ccording to t 1etr own statc1nents 

SC \ Tl 5, ' , d l • [what they rc~1uire to ac 1tcve succ~ss 
:to obtain their f l:111 share of protection 

1 P
rofits-to b uild a permanent, pros' 

anc . l . perous radio )us1ness. 
Strwart'W arner Matched,U~it Radio is 
a wondcrf ul li!1e- complete in .every de, 

·1-that ca.rncs plenty of prestige for the 
t31 , W M 1 <l' . dca\c.>r. Stc:wa~t' clrner ere 1an ise is 

always hkc this. 

But what is equally as important, we ha vc 
a ''clcaler.-made'' plan to merchandise our 
radio- a plan that could not be made t? 
suit your needs better , had you made it 

yourself. 
"Gyp dealers,. are barred. T here will ~e 
no "bargains" in Stewart,Warner R adio. 

"Counterfeit" dealers simply do not exist. 
No individuals can buy Stewart .. W arner 
Radio at dealers, prices. 

Our method of distnbution makes it pos' 
s1ble for us t o off er you everything you 
have hoped for. 

~to /ill Every Desir 
to lit Every Pt•rse 

don t, they don t. No other radio man, 
ufacturer has such absolute control of his 
distributors. 

T here is already a great demand for Ste\.V' 
art .. Warncr Matched-Unit Radio. How 
much greater will tlus demand be when 
we have broadcac;ted to the world the 
supenont1es of our wonderful units? 

T he demand which our advertising will 
create can only be satisfied at one placc
in your store. Purchasers of Ste\.vart .. \ \ 1

ar' 
ner Radio will come to you to buy. 

Prestige, Profit, Protection and Permanence 
in the radio business is yours, through our 
"dealer .. made" plan of radio merchandising. 

Fill in the coupon belo\v, and \.Ve \vill 
have our representative call and explain 
its advantages to you. 

STE\VART·\VARNER SPEEDO~tETER 
CORPORATION 

CJ;HCACO U •. A. 

ACCESSORIES 

D t 

• 



\\ A VE .. }\{A TER 
SrandaTd Model 

125.00 

\\7AVE .. MASTER 
Brou.'11 "' alnut Comole 

uiith inbuilt horn 

$275.00 

()ne 'runing Control 'r , 
.1 ct ( ;reater 
Sc\ect1\ it\ 

ise Radio Dealers Will 
Grasp What That Means 

Kello,,, •-tor 2 ) ear maker,., ut preci-..ion telephone in~trument and 
equipment-producer ot qualit~ part"- since radio hegan-Kellugg ha~ 
pertected a r. dio n•'-"t'i\er \\Orth~ to hear the Kellogg name. 
Li' e retailer will realize hm\ much easier it \\·ill he to 'dl the \ V AVE
~1 \ TLR than to cumpt>te again t it. \ •Vithin a few da\' afti·r thi ... 
announcement appear application for the \•al uable Kcl \, ;.,<, franc hi e 
"ill pur in frum C\ef) part of the countn. Be the tir ;~o a~k for 
) OL' R territof}. · 

A Separate Circuit for 
Each 40 ~1eter Wavelength Band 

In the new W\VE-MASTCR there 
are nine beparate circuits--one for 
e:H h 4-0 meter "a Hle11gth band. Each 
frcuit gi,·e that ma '{imum efficienC\ 
heretofore foun:i onl\ in one shurt 
"ert11Jn of the dials of ordi11an• radio 
f r~q1!ency '!:!et . Each circuit· bring,, 
\\Jt~rn the r:inge of the tuning di:il 
11 d1ffert'nt gr1Ju/ (If stations. 
Mere1_Y i;et. the pointer to the wave 
1 J'le !11 "~ich 'ou a re intere ted a nd 
tllne m ''1th the one dial. 

This dial actually has a tuning range 
of HU clegrcc ... -o,•er thrl'c tirm'" tb~ 
range of a ny other ~et. 

A ll '>ther ra<lic, frequency set" ha ve 
va rbble capac:itv which rnu the tuned, 
u~ually with thrte ditforent dials, to 

balance with their inductance coils. 

The \VA \TE-MASTER'S inductance j., 

not fixed hut va riahle and i l'a ii\' 
and quick!~· tu11e<l , with the one dial, 
to balance the fixed ~.1pacitie~. 

( )ur po\\ erful 
\\ ait e1 minutr. 

n~t;u.n,tt advC'rti ing campaiJ!n ha al ready startt·cl. I?~n't 
\ rite toda~ for our attracti\ c, mom·v-makin~ propo 1twn. 

Kellogg Switchboard & Supply Company 
10·77 W. Adams St., Dept. I Chicago, Ill. 

AVE M~.!,!!! 

HA 11 1 o H • 1 A I 1 t N t., ,"i111l1 '11i/11 r, 1uir, 

LIT 
Not Price Sells Them 

F
A R~S EE I I ' G radio dea krs and jol~lx:rs are begini~ing to 
reahzc the great n1arkct for a radio tube "f quahty. A 

tube fitting in appearance and perforn1ancc the 111ost ad
vanced radio recei,·ers-receivers ~'hose sole sales is qualitv. 

More than this-they sec the need for a tube far better than 
the ordinary tube-a tube the discri1ninating purchaser ,vill 
ah~rays buy. A tube that sells on the basis of quality alone-

. 
not pnce. 

That is why more and more of the better dealers and jobbers 
are asking for Brightson True Blue Tubes. Investigate the 

value of a True 13\ue 1~uhe Franchise. 

--
Set' tlu '/'rut 8/u1• Exhibit al tl:r Fr111rth 

Annual J 1 atir111al l?.rulir1 Expositi<J11, Grand 
Central Pa/'lcc', New Y t>rk City, Septe111'1er 

12-19. R()ot h J 1M. 

BRIGHTSON LABORATORIES, Inc. 
\v ld 

" f A · H .. \ 16 \Vc,t .H·th .-:ueet 
a or - stona ott: 

i Tew York 

George E. Hrighr..on, Pre ident (Founder of the Sonora Phonoj.!raph Co.) 

· · are t repre cntatiYc 
For information write our ne· 

u 11.,. 1 , fl• pr • ttlafk" : 
\ahr"' I.a"" 1!0i l' \\al r t .• )! .n l!.t: • Wh 

Ir and ODie~: 
~o • '. &lennlh St., rhlladelphln, I'•. 
~<'Ill 1':nuland Ut•p1rsmtaHee: 
Wm. <. Oakes , 832 l'urk S•1u11ro Bldg.,• 
llo1to11, Mua. 
~·l't!! Jt11 :11 llrfi1<A'11tatlrr: 
Triad Rates 1 o • 'I ru t :o. of N. J. llltle .• 
J tt&e)' rll)'. ~ J . 
lrooli:h1" Urprn1• nlat•": 
0. J &> .. diuan Automoth't' & 'u11vb· Io .• 
llrdlurd AH·. •l Madi on ~t , ttrn< ktfll ••• '\ · 

D troU llrp,,1•11lotlr 
A. 0. &:hulll., 2 1 '1rallot A\t , 11 ll ii. lldt. 

C •1to11 It pr 11nwflr, : 
T( ou111. Uirbh • Randall. 80!\ •. Mlrhl• n '~· 

hlea10, Ill. 

RIGHTSON 1rue 
.ntue 

r, { 

TUBE 



~-'HE flu IC lvfASTER line of 
Radio Products is complete 

and t=\ c111 item in the line is abso
lutely the very best obtainable. 

Ten St)1les of Receiving Sets 
(Etttry Successful Circuit) 

$;o to $460 

Nine "l\1ode1s of Reproducers 
(Hom-Cabinet-Pedesta.l Lamp 

and Hangers) 

$18 to $100 

AH 7')1pes and Shapes of Batteries 
(l\1ulti·Cell Dry "A'\ "B'' and "C" and 

Storage "A .. Batteries) 

$.60 to $23.50 

A Complete Line of Accessories 

n A" 1 u n i. 1· ,. 1 '·' N 11, s, ,,,, ''"" ,., iuir. 

~fiE Music MASTER Dealer 
~ Franchise is the most val .. 

uable that any Radio Merchant 

can have. 

These Franchises are not granted in, 
discriminately and not many more can 
be issued this year. If you want to 
tie up to Strength, write or wire to 
\earn whether you are in open territory. 

Modern merchandising and aggressh~e 
national advertising assure Mu~tc 
MASTER Registered Dealers a substan· 
tial volume of steady business on 

attractive terms 
Get in touch with an authorized Mu"1c 
MAsnR distributor or \J.rrite us direct, 
regarding registration to handle Music 
MAsTEJ> in your territory. 

@uslc roaster Corporation 
\\'ALTER L ECKHARDT, President 

.Ma~cn and Dic·rnbutors of H1gh·Grode Rad10 Appar11.tuJ 
128·130 N . Tenth Street, Philadelphia 

.:HtCAGO SL"-' you: l'tTTSBUll.GH )i0l).'TtEAL 

Conad1on Foctur)': Kuchtncr, Onrurio 

341 



• 
l 11t pow 

' p n\ tr dtrel t fnun arn 
I p( ) \ I .. R.. B 3 tl c f)T 

di tl: -.ale .... \ou have onh· 
" the 1~ P0\1 to be n lone in its 

the ub tantial dealer proposi-

ave approv d lh Epom "'B'' Battery Eliminator 

EPOM CORPORATION (Dept. E.) 
114 Ea$t 47th Street, New York City 

1J" Battery Eliminator 

I A 11 I lt I l I A l I l I I (I I '" l l J j I 84. 

r 
Ir 

0 ts .. 
~t 1.,11 

~1 l1at i1 i\., sllov.r it 1 o yoI1r })ros
r }1 ~ it s ~lls, 1 ar11 ;\7}1y yot1 sl'lot1ld sell 

' ... 
I . 
r al 11 

, bi g ct 111a11 ll 11 d 
-g ti 11 ~s\. \)rofits 

ll 11,,. i ot11i11~ to 
rytl1i t g t gai 11. 

for .7 

1 '/'Ju j a 111 I) I c o JJ c, its cl I 
if r1 111iu)11y biu bar~ain 

110 

81'.Ji. I OK Y0111t~~l,F. 
A111){'al'u11cc, 11rlu: uml ~utlefnclion arr whnt 
\\e h11v1 lo offet'--nOlhini:: n111re. ThC'SO 
lbree imlnt ell st>t11-11o rn It• r \\hat kind 
lb• Y nrl'. That is t>Xnctly wbnl we h vo 
bull\ lnto :M• lody radio c>l . 

A}i."10 'E CAN SELL IT. 
For lt h tll tho A Pl'EARAN"3 l'IU~E am, 
PEllll'OKMA~C1'~thut makPs

0

s11les. Deal· 
'l"B.. illa\nhutms nnd s11t; .. n11n \\ho are the· 
hliafll'\l v. tt h hl~h }111<.oes, sni 11 margin· 
rioor QU lit> am\ ove.l:'-crowdC'd ronrneuU011 
10 old lo"; moving Jines <'.111 110"' shO\\ a 
dllttnct, fast eollinc line. 

The Standard u4n 

19·95 
'end yoU1· check for $19.95 

"c'll "end the set. Try it 
oul for tivc dny , then i( you 

'' ish, return it and your 
money wil1 be rcfunJc<l. 
t )nly one to a <lealcr ut this 

special price. 

Money-l3ack 
<'"iuarantee 

--.a-~ 

Specifications that mean 
thcv are n1adc right . ~ 

J, ( trruit-1 uiw•I R1ullo I r('(luen•}. 

'!. Caltlnt>I oil h 1ml t\nl .. hf'll ln mohos:an> 
tinh;h nniJ l\\o·tune (1t>n1tlne '.\lllhoi;unr. 

3. l'.inrl-"'"rrl· I hromr" Uesuty l'ullf''. 

1. Tn.1n~fonnrtt.-Thonl 1ri;on. 

r.. ( ondtn~• u--Hh:h (:rude l~w-l&<~ dJu~tablt> 
m1iadt > • 

r.. 1('011tr<1ts-tlnl) t\\ o din! • 

; , Nil'krt-l'o1olth I" ront.l• t (}( ke-t • 

Better Radio Products, Muncie, Ind. U.S._._ 



te.5 U)ers 

te4ture i~ its 
remarkable 

t:t To hear it 

L ,.. all about the KJI ter. 
\\ nte o-- \\"l.re at once tor complete 
mrormation. 

KOLSTER 
Kolster Radio is the fl d . per ecte in ~trument designed by 
Frederick Kolster, formerly Chief of th R d. S . 
of th U . e a 10 ect1on 

e ruted States Bureau of Standards. Offered by 
the Federal Telegraph Co . b mpany (of California) headed 

y Rudolph Spreckels, the noted banker a Kolster 
franchise is a permanent! 1 bl , Y va ua e asset. 

R A o to lt B'I' A 11.' NO, Sopl< 111lJ01, 1{)26 846 

• nsat1on 
Kolster everywhere is the 
talk of jobbers and dealers 

Jobbers from every section of the 

country came directly to New York 

to close. 

Many said:" Kolster is the greatest 

sales and profit opporturuty in radio 

today. Kolster policies reduce the 

risk of jobber and dealer to the 

vanishing point.,., 

Dealers are being rapidly named. 

Don't make final arrangements 

until you get all the facts about 

Kolster. Our big advertising cam' 

paign starts September 12th. 

Double spreads in color every two 

weeks in The Saturday Evening 

Post. Big newspaper ads. 

The public will see one of the big, 

gest advertising campaigns in history. 

It will create national interest and 

demand. 

FEDERAL TELEGRAPH CO. 
(of Culifqrnia) 

Merchandi-sing Division, 
Woolworth Building, 
~ew York, N . Y. 

Kolsters are offered in four models: 
two Eights in console style-t\VO 
Sixes in table style. AH are beautiful 
cabinets, d\:signed by experts, built 
by famous \vood ... \vorking craft-men. 
Your customers \vill admire the 
beauty of Kolster sets. 



"A cabinc:.t of exquisite beauty" 

hieldedt 
r " atcr n 

Model 204 
S;x Tubes . 

Three stages of tune I 
radio frequency nculro
d1meJ. Two·dial control. 
Elhninates outside wires. 

Standard 

It II I Cl H I I " I I I N u, S1 ,,, f ""'l I I 1\12[; 347 

,VTRODYNE 
itgCEIVEN ' 

J3ecausc c~f ils record .for SEJ~ VICE, the 
NEl1V Murdocl\ 1nal~cs a record in SALES! 
This year you want to see an UPWARD slant on the profit 
curve. The NEW Murdock will help wonderfully in ac
con1plishing that happy result. How? 
By building a sales chain of supremely satisfied own·ers. Each 
owner becomes a salesman for you. 
The William J. Murdock Company - pioneers in radio have 
found that the way to compete with a good product is to 
make a still better one. In the NEW Murdock, they have per
fected a receiver that will entirely change your ideas .. of radio 

reception. 
Back of this striving for perfection' has 
been the Murdock idea of QUALITY 
giving the best that Murdock resources 
and Murdock experience could produce. 
There are opportunities for eager, ener
getic, enthusiastic merchandisers to become 
authorized Murdock dealers. Write for 
information. Every day counts just now. 
Mail your letter tonight. 

WM. J. MURDOCK 
D ept· 91. Chelsea, Mass. 

Iviodel 203 
Six. tube neutrodyne. Remark 
able _electivity and simph aty 
in twung make this trUl) fine 
rcce1\ er. 

Nlodel 200 

• S"Lnce 1904 
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he m· 

en in the D1 e 

r ref erred to for .. ourte f 

addre th r 

urer wheneYer the\ 

t f r m terial f n' 

n r "The Radio Trade 
D re t ~ in the light of the sale 

• \ ur d - 0' n pro ucts. The Directory, 

t c ur .. e due to its very nature as the 

Cat~og Carner of the radio industry i 
not. h~e a magazine. It is not read as soon 
ac: it ic: received but neither is it thrO\\~n 
a1va,.~ It · · .J. J retained and referred to 
aga n and agam. 

Here th · e pomt-the po1'nt h Dir . w ere the 
ectory directly affects the sales of your 

t '' if rut d c: ihene'Vet· 

"d, .' lt' thl' lat 
n c d b fore he pla cs his 

the\ 

"hale 11 kn \\n 111anufaLturers are 
n the D1 u. ttlr) under the prod urts 

n1uk . n 1 onl) natural for buyers 

\e e tra attention to rnanufacturers 

re n lt only Ii ted but '"hose prod-\ 

r catalQged in the J)i rectory as 

w 1. 

\~ ad\eru en1ent jn the Directory, you 

"ill notice, is not magazine type public

HJ: In .. tead it giYes data on types, sizes, 

fin1 hes, prices of products, names and 

addresses of distributors, ctc.-in other 

words all the data necessary for a buyer 

to have before he places an order. No 

wonder then th f 11 . at o a the manufacturers 

hsted in the D' trectory, buyers usuallv 
place their ord · h h · ers \Vlt t e manufacturer 
who give c l b . . omp ete uy1ng data in the 

Directory. 

H E~E i a parallel: using "cduca-
t1onal,, or " · ,, . . . . creative advertising 1n 

radio maga · zines, unsupported by "refer-

H n I 0 lC A I I I Na, 8 ,,, Jnbllr, Hl2b M9 

--·ook? 

cnce", dcatalog1
' or "buying data" ad

vertising in "The Radio Trade Di rec
tory1' is like creating a dc1nand \Vithout 

arranging to supply that demand . 

The radio manufacturer ,vho " 'ants to d l1 

a complete publicity job must place his 

catalog, in condensed form, in "The 
Radio Trade Directory,' \vherc it will 

be used befnre an order is placed. 

Cataloging your product in '•The Radio 
Trade Di rectory" i .. a su rpri -ingly ioex-

pcnsi ve investn1ent, too. 

The Radio Trade Directory 
Carrying "where-to-buy-in-a-flash" information to the radio ind11.stry 

McGraw-Hill Company, Inc., 4T Tenth Avenue, few York 



With the cnthuuaam of 
an w1thout 

th ::Ctn~ ) 
Am lme 

tdea of 

-------- • ho th,- •

1 
- ~~ ---

0 

s it 

th 
A 

( lt< 

nt '- \n b \\ ritt<;n by 
J, c.;rt1 1ng c pl 1 c for F.1dn Radio 

'-lu >ted p.1r.1gr .. lphs pu bl i~hed in 
fron1 tht T~1lking 1\1achi ne J ournal, 

u 1 

The: t:k r 't a k 'ou t ) rcaJ this editorial. Then 
' 

nt tt th.n F. A D. A 1DREA, JNC., ha~ proved 
l de("!)hir b) ..,erring "A standard of receptionH 

b' "hiLh pr cticaH) all radio perfo nnance is judged; 
ha5 111 mr:uned stability thro ug h the period of raJio 

utl1nu1n . his applied fund a1nental vision in 

des1g~, _n1 ... ~~faaure, distribution and advertising, 

• 1 d is JUStthed in applying the \\'isdo1n of this 

editorial to its U \Y n position in the Radio industry. 

And nO\\ as )OU cl .. 1) d " · · ioose your .~a 10 business 

panner. let us remind you finally of one Fada 
unalterable dealer polinr .. W d -1 · e o not u rge you 

ro bu) but help you to sell." 

Our_ selecti\ t distribution plan an<l exclusive.: Fada 
Rad10 dealer franr1 · · J . .... 115e 15 \\'Ort 1y of your irnmediate 
interest. Your P . . . 

ill h 
roinpt inguiry 1s solicited and it 

'" ave the irnmed · . ' F d . . iate attentio n < >f the appointed 
a a <l1stnburur covering )'Our . terntory. 

F. A. D. ANDREA, INC. 
1581 J EROME AVENUE, NEW YORK 

M~1111fac111,.en of TUNED 
1m11g the hioh/y ,n; . RADIO FRl!QUENCY t·cceivers 

"' f.!11Cze11t NEUTROD . . . . 
rmder Hazeltrne p YNE Jn·mriple. Ll(e11Jed 

;lentr Nos. 1,450,080 and 1,4R9.22R 
an other patum jJending 

H " I 0 It I I /\ I ' · I N u, S1 , ,, { ,,,,,, I' I 1•2G 3u0n 

,. . 
lIDPI 
says 
av en 

T11c New J)a\'en Tub 
Type 'MU-20 i1wr<"n 1•s tltc nmplifi1·ot ion of th~ 
Dav~n Supe r-Amplifie r to c 11lrn l or exceed that 
obtamablc witb tra u fonn <' r cuupliu g. A one· 
purpo e, three-«"lc m e nt tube 6-volt , 1

; nanp<'rc 
- 14.00 earh. Davl'n Powc.·r 'Tu\,o 1'ypt• M ll-6 is 
feCOllllJlended for laet or output istngc - 5.00. 

Daven Engineers 
Blaze A.nothcr Trail 

TJ{E biggest of all the l ittle things in radio is the 
grid leak. The Dav<'n Grid Leak is known thr 

world over as the brrid leak of permanent, constant 
value. It is standard. 
Almost as important is the condenser. Rut grid 
condensc·rs change with temperature and hU"midity. 
The mica in condensers lacks uniformity or i i1n
pure. The tin foil plates meltorchangctheircapacity. 

In th~ir constant efforts always to simplify and to 
improve, Daven cn~inccrs have n1adc a remai·kahly 
effective combination of grid leak and conden er. 

TWO-IN-ONE! 

T
HE DAVEN LEAKANDF.NS~ll i!-1 eo s imple, so t-fTt•ctiv 1~ u11il so 
turcly that you will wonder wli y it \\' US uot thought o f licforc . 

Similar jn .. iz1! to lh1• Daven Gricl I.euk, it lu~es the pl llcc. of the 
u,ual gri(l condt•n "-f"T ,\ hi1•h ha~ chunti-•11 aromul ~l th1• u ~al grid leak. 
~hdt• wi th fiv•• dilfrn•nl valui•s of grid \.•ak r e i,tnn('f', -• 3, ~. t5 °"i1 
7 :nc~ohm . The gri\l coudcn::cr capacity i s fixctl nu<l cor:recl or u 

m akP.s of J et 1' \or tube . . 
\\7ith " ' 'f'ry Lenknn1lcn er a pnir of n1•w n np fa .l<' ner l'ltp iiat du 
not permit it hl hake out. I'rc1' i ion-built. l ' n ce 1.00 enc • 

Manufacturers are invited to r;cnd fo r a s~mplc .... 
Tll'E n .. l~TOH l\l A Tt T J.. is the~ han<lho~k ofll t .' \Q~f' Couplt d 

A l
. ti. t " Al ) our dealer' 25c. By :uuul J'O tpaul 3 it. 

mp l ca 111 11 . . . • GOOD DlULll 
l>J\ \'l • l 'ROl> l CTS ARE _OLD Olll l \" lJl 

ugze J711(! f!f.J/tCrit! .. 

~Q ro(\~6WO Rv\ 
~esistoc Spocialisls· 

~ .,W l n'l.~ l\cg. t' . ~ · Pol. OIL 1~ J_!_R~~ -
NL Ai'~ - - - - - - - -- - - - - - L"Sa~rii1 rncE ouPoN c 

• e. e ••• e e ••• e I. e 

·ame ••• • •••• ·••••••• •• ••••• •••• • 

) 

THE BIG LITTLE -



The Technical 
PROO of 

RO COILS 
Indi putable 
Superiorit~r 

95 Air Dielectric 

Dopcle \\'inding 
l n< I ' f A upportmg dfipe u ed on the 
? r Coal their high frequency 
1 :ig 1 lowerel'f. 

All 1 u1·n Air Spaced 

9""' , ir 
Diel ctric 
.. ~o Dope on 

\\ inding 

411 Turn ( mf rml} llir 
Spa td 

'arl blP 11rlmarleM In 
1 lmn.J Circuit . 

fhr 
h 1111 l o I N l \lf' • 

or "11(')1'(• 

IHJ\H'rfur i wlurtnnr< C\'••1 

AERO, l'Rl)J)UC'"fS l r 
Surer 01 1 ' NC. 

' ta f' NM <.11 UAuro M ir C 
217 N I •· .o. 

ort 1 D e Plaine S t Cl . ., 11cag0 

The AEno COIL 

the tuner v. hlch . m 
m Ha\' llllCI , 1'uhn, 
Chien go. 

3 
Circuit 
'"l' uncr 

A11ot111·r n1la11· 
tntlun ol th~ 
pa tent ·1irotec. 

tr<l A• ro Coll <'on 
Hll'Ul'tJOn a111.l for thai 
rrn ou. t lw m061 Pili· 
<'lent ,J drPult tunr r 
,.,., r uffen•d, This IB 

3 :i tube Bf'l, brought 
in tho daytime in 

$8.00 

T he AERO COIL 
Radio F requency 
R egenerati ve Kit 

Coneiete of onr. tappr>d AERO COIL 3 
ClrC'Ult Tuner and Olll' AERO C:OIL An· 
ter!na Cou11lin(;' Trunsfornwr with \'uriablt' 
1ir1mnry, Mr1kPS tlw moat puwr·rlul, mo~t 
seleC't 1\'1• 4 tube n o11·rntli:.1ting set polll!ible 
lO bUlh.l. $11.0U 

The AERO COIL 
Wave Trap Unit 

A ho f 01 Crystal Sets 
By 1'f•.1so11 of t h< charnc· 
tc·1·istl1·s mud•• r>oP lbll' 
hy t l 11• A••ro Coil <'Oil 
etrU(' f io n , t his unit m:1k<'S 
u ···ry olfl<·i1•nl WU\'C tra11. 

1t rt!Eo 1·n n1Jl1•e u ••ryst:.i l set tu du tb1• 
a lmost '' u11hr•l1,.·\•nbl1'." .$ 1.00 

Tlw AERO COIL 
Oscillator / 

Fo,. Su/H11'· 
II 1•tero1/y111"i 

'l'h o da,n1·n"ter· 
1s11 "11 u· ti• t·'"'I 

f hn1ut1h 1111 u ' 
0 

I h•• J\' ru <'o il pr1nl'I· 
11111 11111ler1 o l thl ll mfl~: 

lllfllll lh• 11•111 b ' Ji ii 
111 tllf' 

I I'! llll'lldOll fy llJl'fl Rlif' ) 
c•lflt 11 ll•'Y of lh1 111ill1IOI' d rcllil Ill (i\l~O 
bU JH I ill ( { I vii) llU Jr '('! l\'1 I '. $ . 

• 

H ./\ 1> to ll 1 I A I 1, I Ni:, Sr11lc111/11,, Hl21i 

NJoJcl A. List Price $175 Model It List l'rice $125 
Sockets in ~lu- lfoJ Hcccivers are A<lupted t<> Fit All New Type Tube 

°Ifie Public Welcomes 
CiheJVew 

MU,_JllAll 
cfrqnscontinent<1I ReceiVer 

P
UBLI C response to the sensational ne\\7 i\lu-Rad Receiver \.Vi th 
th e Single Dial C ontro l h as been instantaneous. R adio enthu~i

asts throughout the Country \Vere \Vai ting for this advanced R adio 
Receiver that gives loca l and fa r-distant reception \vith an1az1ng 
clearness and volun1c \Vith the turn ing of a Single Knob. 

FAR AHEAD OF THE Tll\1ES 
The New l\I u-R ad Transcontinental R ecci\'er i- the mo t outstanding de,•elopment of 

the day in R adio. Clear, life-like reception in \'olumc ufficient for all purposes, extreme 

selccti vity and powerful range i all accompli::.hcd with 

ONE DI .. L\L CONTROL 
r To other RecciHr on the market 

A child can bring in ration' far 
Your t radc hns waited fo r n Recei\ er, uch a<> thi~. 
fill uch a tmin?r,al demand. l t i. implicit)' itself. 
and near with n light turn of the ingle knob. 

):;'Jl EE l .OCAL 1 .I.., D DI~ L ~Il 
J)\'1~ll1"'ISI 1G l~OR ~ -

Mu·R d Hc-cei' er. the' "ill 
A fust u Your cu tome r can ee ond hcur thi man cllou ne'' · · I n of Free Lo l 
b11y it. To help i.1Cl cu tomc r into our dea le r' tore "e hu'e umque P 
AJ, crti ing that "ill inter est .)'OU. Wri te, phone or "ire for particul r todo' 

MU-RAD 
FMl-O J') ': 

ASBURY P\HK, 
Nl•W Jhl~ E) 

R DIO CORPOR 
D 

TIO 
" : 

t 

3u0 
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0~01 
Jladlo's Greatest Sensation/ 

NO-DIAL with cov"r ' "moved. Rotating the cover brings 'em in! 

<:/'Revolutionizing Radio Operation~ 
The radio business is now ready for stabil ization. You dealers who ha\·e gone through the 

worry and grief o f "radio troubles" have a solution in NO-D [AL Recei\-ers. 

For NO-DIAL Receivers are just )-''hat their 
name i1nplies. Dials on sets are now old
fashioned and obsolete. 

The public has been begging for a si1nple set 
to operate. Now you can give it to the111. 
Merely rotating the cover brings in station 
after station, at its O\\'n particular point on 
the \'isible station reco rd , far and nea r- loud 
and clear. 

Tube for tube, the 1':0-D IAL rccogni::c no 
superior, and on test it has out-pcrforn1ed 
many higher priced recei , ·ers. F o r fine \·oluITlC, 
clarity of tone and long range 1':0~D I . .\L ~xccls. 

~11, Tuhr_ ~' 0-Dl .\T. for Rtora~e or dry hnttt•rle-. 
' lh' ·• I 1') Pf' liD r lc"i-. loud spenker nntl ncce~"'orit.• !o<.. Rt't;lil Prll't> $!l~.no 

THE HOME '-'F NO-DIAL 
J,, .. ., I ' 1'h ~ 1 

"''' ,. r~lrl('hlll'fl' f'nf<'fff• •II' f ' • 

e Ohio Sta~
1

1~i1~g"'~·~d Engineering Co. 
DAYTON, OHIO, U.S.A. 

WHY A NO-DIAL FRANCHISE IS 
SO VALUABLE. 

An extensive advertising campaign In all the 
leading niaga::ines and 1netropolitan new -
papers is being released, starting \\'ith Sep
tember issues. Big, do1ninant '0-D I. \L 111cs
sages will be carried into millions of ho111c<. .t•) 
real pro pects \\ho ha\'e been wa.iting f, r 
SI~ !PL[C!Tl.' in radio s1•d~ as .. 0-DL\L 
offers. 
Furthennore \\ c arc pro\·1ding a dGsc prn
t ecti\·e polic\' that will in urc .:ales protection, 
and elin1inatc unfair trade J)racticcs l· 1nall) 
we arc behind C\ cry dealer, backing hi1n U~' 
with our trc111cnd,,u organ1:at1 n, J".il r 
hcl~"S. and in:unng hitn of succt:" .. 

rill 1.'Ut the COUp011 and 111a\...c appJi1.·atic>n t' I' 

a , ·o-D 1. \L fr::inchi t< 1..Ln 
------ ----------------

Tho Oho "tump1rg & L '11> n ~! t >., 
l 1\'t l'h10. t -~ 

nJni lit 
IR dil"l."'t"'-

( I "I 

r rd 0-Dl 
ti 
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s ard 

l \l)Jl) tht ~ nr is to 
t t '-ho >tiers or \\ i II off er 

1 c I l )l )1 I P \L)}() this year 
I tght'-lt de\ cloprncnt in radio 

t (.;' int "-t bcdutl ful in a hind art 
u11 hhu.J of circuit consistent 

ff1c1cnc\ - J '()DEL l~ADIO 
tl ' 1 e t sclecuon and choice of rc
and ~cce ories C\ er designed by any 

rn nutacturer. 

In hu\ 1ng I "ODEL RADlO one buys \vith 
utmo t confiJence. For each n1odel , regard-

\~rite for new t dition ol 
our instructive booklet on 
radio operation "The 
Secret of D1t;lonce and 
Volume in Radio ·· 

LOCODYNr "H11 Puc" Con.iole 
Mvdcl. 

Fwe 1111-cs, 8tlf·l>ala11rcd 11mtd radio 
frt:q111 ncv u 111114trr /•ICCl~ m Jurr11turt: 
Jr.ur.n. A cl a 111 / ,, "11111 m<1l1of.&Jny: 
bwlt-111 luwl apruhn anti 1'n11er v arid 
c.l1arfft romfhirtmt11t' .ln,k·ll~' front 
pant[ (;(Ill I c dostd 11 l1r11 11ur 111 uit. $275 

H " I I 0 It I I I I I N fl, • I '"I Ill,,, I I H1i1t 

\\ \l 

aio1th in Radio 

Of Radio Value 
f

-.. ice is unql.tnli(iedly guan-intccd ln rep-
lc () l I \ . . f . 

tl 
utffl<>Sl in qu8 1t y, tn per nrtYlnncc, 1n 

c cnt i I . . . 1 
1 , and work111ans11p--con"c1cnt1nu~ y 
1rtt"'lt\1 l ' 1 •Jnd xpcr t ly test Cl. 
)111ll c ' 

1 
,.hoicc of n 1 ndio receiver or acccssnry, so 

l 1l ~ it hca
1

c:; the nan1c l·(()QE.L R.Al)l0, is 
long J~ 1 · · 1 • loigelY a 1 nnt tcr of pcrsonn op_in1on anl pnce-
.,11 mensurc up tn the san1e high stnnd~Jrcls set 
for 1<0r)EL J~ADlC) this yea r- the best that 

1 a<lio off crs. 

THE K.ODEL RADIO CORPOR.A1'10I~ 
503 [.

1
i>t PcCJrl Street Cincinnati, Ohio 

- wK-R -C ---~ 
crs of I<odd Broadcaiit1n~ ">tut1on Wl<RC . 
on the Alms Hotel. St:nd for program. · · 

LOGODYNE 
UN/TH.OLA. 

P11<' tubes, tuned tt1d10 
f •<'qun11.y ,jit · urt '.~t1111d
"' d upr 1ght or 'onsolc 
fll10n ogr aph, all opau
t 111 ('arts cm lo\t'<I. cusy 
to 1n111ull. $87.50 

i.OGODYNE Pancl-
Aucmbled 1'11.s 

Front and .sub-f>antls, 
bcautrft<ll)• ms:n11-c<I. ul
rcad\• .issembl, d fur
,.,~hcd lt ''" m OU" 11 n g 
br,1d;:.tl$, u 11111g, solder. 
ctr .. JJIG Fl\ I~ Model 

$h5 
STANDARD PtV£ 

$50 

I«)/)/./. "c mlol .':>1111 • 
'fhrro• t11/1ra J{,,tf, I n,.111 , ,, 
Cliff, /011 Ian tolat,• on1fr11 
an.•, brown 111ul1a11<m ,,,~ 
lfltl, rudw'a J',f• <11<~1 ~11 mfu, 

t.JO 

KOf>El. "~nld Star " 
T1110 t11ht~ •• unxt, ol1rsl 
t 11n Ill.( fl/utt' candtn o • 
11111hnr:11n y t uh inti $20 

"fl[)/· I "Crys
lt1l .Se1 .. 

• \otuf 11't", ~rt..~-
111c, b/uck lt:utli-

~~!J:~~::;~ er.tu ,ah1ntt $b 

t<nr>EL M1crop/1011c 1 nud 
Sptulur the unsut1on o/ the 
ieu&on; f!.X:Ud rc/Jl"'' of 
b1oud1.u1t111g mt< raphoneJ; 
/1as unique ~n&J1l-sl1tll born 
.,on1truct1on - 11moz1n1lv 
,frar and lottd. $20 

J<OD£L • 'Del u.x:c" 
Ampl1fitr 

i..'omb1r1t& 1ol11rr1t tJnd 
tone of hom ,,.,,, 1f'i11k· 
, r& It ctlt d1grlll\' oj ,..,b
ind t ype. a1t1SllL trtll 
0 1 er g~lden doth sac n 
beautiful. pracl1C1.1l $25 

KODEL "Gold Star •• 
One wbc. single Jwl run-
1ng; mahogany cabtntl 

11 



Better Becau e:-

.. .... l c met m maroon 

-~ -

alread)' in use 

Fast 
\Vhen ~ou buy a charger don' t let anybody sell 
~ ou an obsolete, slow 2-ampere model. 

The .. ·e\\ lmrro,ed GOLD SEAL HOtv1CHARGER, 
\\'ith its full 5-ampere rate, charges your battery over
night! Does a\\ay \Vith the long bothersome waits 
that were necessary \Vhen the slow inefficient chargers 
of last year were the best that radio offered. 

And the New Improved GOLD SEAL HOM
CHARGER charges both A and B batteries with
out additional equipment. 

Be sure ''~en you buy that you get a modern, fast 
~h~rger, ''1th a 5-ampere rate. To be absolulely sure, 
insist on the GOLD SEAL HOMCHARGER. 

The Kodel Radio Corporation 
503 East Pearl Street c· · t. Oh1·0 - 1nc1nna 1, 

~==::::::~~· --
1 ·~~·~~"~-~=======91 
r.\ Ownrrs or l<odcl Bro:idccist1ng Station \Vl:<l'lC 
~ on the Alms Hotel. 5cnd for program. 

l~ u lo HI 'I /I. J 1, IN O, Sr pt111111( 1•, llt~ff. 355 

Micadons 
--Standard fixed radio condensers 

T)•f>r 601 G has clips 
tu hold fixl'd !Jrid-lwks. 

N EA.RLY all of the l.eading n1anu
facturcrs of radio sets have 

ad opted the \ 1 i cadon as their standard. 

A layn1an tnight be fooled- not so 
these tnan u f actu re rs. They need fixed 
condensers \Vith accurately n1atcherl 

· · d thev and pennanent capac1t1es. an . 
' h b t ·'{ear after 
kn1Jr..c1 '"hich are t e cs · . . 
\tar, they buy n1illions of ~licadon~. 

Till·~ U'l'c r'ivlu/111i11g prtfercnct i./~l);lour 
. · LITY 1fl1 

mrnranrr of () U ,J · · i 
-· ; "" a·theJ/1truo11 tlto-e 111 anujt1tt111trs -' J . 

11 . the leading fixed condn1ser Jo 
/.) TI~ 
ma)' bt sati~fied 1 u. 

· bilier u IO coB.P.ORA-TlO~ 
CONDENSER AND IU\.D 

Type oOl T ha~ adj11s.t
ablt rfips v:l11l h slip 
tH.'er transformer and 
uthu binding posts. 
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r · od,ne- 1odel TF 6 on 

Spciker Table 

Canadian 
Sales Office 

D mm100 T nerm1od) n~ 
Radio Ltd 

425 Phillips Place 
fontre'll. Quebec' 

it 

This 
s through tool i ug "uh 

hllt rating nnl, '- ·' u 1m J 
' 1 ·llh1 

~lptt•m, the 1u, lhertl' 
I 1

'l slo-
t 1ern111Hi~ne \car 

n""' 111 l:\l'f\ t.ition on the 
I I I 

. , tr, 
'. a c 1 uHltI o is turned 

all i IHl'rft· re nee 
f t " I .1 n d 1 n I < nui p ca k l' r ' o l u rue ' 
pl" 1ed 1 u.cput ot arn. zingl~ pure 
. r • the r~d 10 dc111~1nd of tudnv and 

t\ , 1hcrn11od~nc111eet then1 ali. 

Th rn1iod) n '"ill s~1tisf) cYcry one of these 
d n1and in C\ er~ den1on tration. rrhennio
d~ _nc challenge . any radio receiver, at any 
pn t:. to equal it perfonnnnce under given 
condition . 

Three t t-l' of Thern1ionic Frel]uenc'· befo1·e cl ·t . · Tf · d · -' t= ector 
~1' e 1t rm 10 ~ ne a d 1~t.1nL e range not to be f o .J • 

h 
. l :1 · unu rn 

an\ lt rr uH11111er 1.1 rac 10 et. .A. thou~and rnil . b I . . J . I d e~ a re 
roui~~t in ea d1) 111 ou -sp~~ker \'Olurnc under normal 

conbc
1
1nonh, an w!1e!1 rond1t1ons are particularly fav-

lr a e, t e range 1 ~ 1nrrea~ed mna z i 11gly. · 

Thermiodyne-!\lodd TFS-
Five Tubes 

Mu lcr C'orrtrol R 1· I · 
:(UJ llrll 1 

a< "' nnlt 011 i::anw i-uc":e""-
1<·111 •~ a~ 'rF1' l't .,_ 

0

'' h\"ity <ll 
1
• ,_ 1f'11omerwl 1wlf'('-

qua1tt\· Tanc1 ·~l'ft111i:- ·1hiht.'" and tou•• 
• • " 0 St •I!•'' of Tl r · · IJ,ll• 111 >. [J..t .. ,.

101
;-' •• 1 . 1 ·rm1on u · J<'ri•-

F n querrcy r.18 ... ~~1~ (Yo? Stai:-P" of Audio 
Antu11M ~'irii 1 · 

1 1
<.:011trol. 011tLloor 

• ' ~ 11" HI 1 UO ·tllllf' \\';tlllUI 

l'ri•·t• (\ Ii I \ U>lll IU"t'l'tilllllrif>li) . "'l(lf• 
Kok '.\I • "' '· • · "' 

t' ~ • o1111ta'u •11111 ('o~ t -t t ' "" .~ II .... • • • )SI f0 

[Ther-MY-odyne] 
Uunacd wndcr Tr be 

" on4 111hcr "°""" llendllll 

• 
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• ermro 
~=================================== 

r
l \J• ltE i no .. sq,uccling .or howlin~ frotn 
fl J 1~: R~l lr(! IJ\ ~ l..._. No .intern:\\ noi ses arc 
nudihlc . 1. hcrtn1odyne dcl .1vcrs ac uratc\ y and 

Dealers are selling 
Thermiodyne 

1 
th·tt ,vlud1 t :s transrn1tt '(\to 1t through the hroad 

on' · 
cast l h:1nnel. 
B l Thc11ni11d) 11c'. i\ I astc.:r Control, more than any 

llt > r 
0 

n c r r h c rt n i o d y n e f ea tu r c, ha .. g i v c n 1"' H E R -
ot lC . , . . J . J l \' \ l l\t tOl y 1 1 1~. it 1n1n1co1atc anu .csta) 1s 1c< popularity 
1

1

hcrcver intrndul·cd. lts Aladdin-like action i altnost 
~~uillanny'' and hol.d .the li stener spcll~bound as .tation 
after s t ~1 tion , each in its proper place, 1 ~ brought in and 
~uned out as. the 1\laster Control travels through it' 

rnagic half c1 rck. 
Through l\!la gazines, Newspapers, Circulars and 
Folders, the rnerib of 'Thcrmiodync are being ernpha
sized to the people of practically every city, town. and 
villagt: in the {Jnited States. 
Double-page sprcacis in the Saturday Evening Po~ t , 
with its t\V<> and a half million circulation, and a reader 
interest several tin1es that, a re the backbone of the 
National 1'hcrn1iodyne Catnpaign. 
Tie up to the New T hermiod)lne-C ash in on T hermiodyne's 

Bi~ Advertising Campaign and Get Your Sl1ar'e of 
Thermiod)ine Sales Profits. Let us Hear From }' ou. 

Send for Catalogue illustrating and de!>cribing Thermiodyne Radio Set•;, 
Speaker Table, Console de Luxe and Loud Speakers. 

Thermiod~ne-Model TF6-Si:1.: Tube' 
Puw('rflll , smnolh·workinJ?: in ... trunu nl , with 'l"hret' :::-t 1:;L· of 
Tlwrmin111c FrPC\\lf'tH'Y hefott' th'lcctor. DPh'c to1 . 1ml Two ~tai;-c
of Aullio l<'rroc

1
111'1H' Y. .Ma:-tl'r ~ontrol. 1tulm11· 01 Outdoor 

An!1·nn11 . G .. nuiru· \\':i ln\lt C ,1hint't "Hh i111 .. 1 it11· c<
1
m 11nrtm£"11t 

fo•· "II' flattt·r.\, 
l'rk1• (\\·lthout arC'1 .. ,. .. 0 rh•!i ) .. , •...••..•..•.•...••..••. 1."10 

Hcwk~ \lou11t11h1 and Cotl'-I ~tl\h'" •••••.•••.•••• . •• • . • • • ~ 1110 

k .. U. I. hi. OL 
( Ther-itY .. odyne] 

I lit·" •U •• Yo•' 111111111 il11 a 01111d 11wr<h lll•hl!m 
11011··~ 11111 11 Hlgn t'.''lo:d\IHV1' tl'rritor. t' b<Jll 
Jl1hhp1· 11111\ <11•,dt•(', , \ 

I I • llf'•'01118t• Yo 1' 111.1lt1 • <•:.sh nd\"f'rllstn ll'lPrO· 
print Ion for 11 .... .i 11• ws11.1111 r all\'• ru-1111: to 
• tt h 11111 • ,., ry • x1 IUl!l\'C' 'fhPrmtmh 11,. d .. akr. 

II I n •. :·• 11•1' ",. l1nd~ ... , ... r~· Th('rmiodyllf' Wllh J 
\\t lllf'll i:1111rnnlPr> .1111\ "lnlltl b1•h111ol l PrY 

lllHt1'1111t'• "11111111 1 nlihi or f'X(\I·•·. 

I\' l:t•f'RllS< \H' lwh• you lo •le\f'lu1l alf'<l 
\11h1n11·: lo '"'! 1hli~h 11 .. 1111<1 11.1rtml·v.1vmenl 
1111111: amt os .. tEt ) ou 111 your a,)\· .. rtt~int:' in ~ 
•ln7t'll 1hffrr1 nt \\ •Y 

11,ermiod)ne- lodel CTFb-
Con ole Oe Luxe 

Mo ll'I TFR. rm•loc:Nl in C'on .. ot C 1l11n ' of 
i;rrnutttf' Woh1ut. ~1th bu1ll·i11 1.oud 
... P"'ula r. oml with pu1c~ for lJ<.1tlt rt "' 11~ I 
('h11rg, r All rQU111m!'nt <Oll• 11 <'I N 1 
\\ 1rt rt 11\llr<"I fl r lo .ti •I 11lu11 .. 

l'dc•t' (\\ iH1u11t ur• .., ..... orir .. ) !'; , 

Hofk~ \1011111 oiu 11ml oa"I "ldl l"" '!00 

l"'henniodync 
l~adio Corp. 

l 19 Bro d,., > 
'e" ) ork <. tt) 
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"ELECTRAD" CERTIFIED 
tbsolutely accurate, calibrated .G~ID LEAKS-
rom Y4 to l 0 me ohms. m xed resistances 

caL_binet FREE wfth orde~~h~gadny finish display 
un 50c each. s1x ozen grid leaks. 

L CT AD" Products ar 
1mpro r d radio acce ... 

on 

ln th n1, the ingenuity and 
cleverne s of the inventor is 
'On1bined with the practical 

kno'V\1ledge and skill of the 
radio engineer. 

Electrad'' Radio Essentials 
simplify the construction 
and installation of radio sets. 
They facilitate operation. 
They improve reception. 

The many distinctive 
and "handy" features of 
"Electrad" devices arouse 
an irresistible desire for 

H 11 I u It l I' I •• I N u, ·"' f ,,, ( 111111 ) I I 02[, 

0 wnersl1ip in the radio fan. 
Hence, they are easy to sell. 

"Electrad'' national adver
tising is educating your cus
tomers about all the facts of 
the "Electrad" line. They are 
being told in the leading 
"fan" magazines. 

If you are not now an 
"Electrad" dealer, but would 
like to handle a line that is 
novel without being freak
ish, a line that is in keeping 
with sound radio engineer
ing and backed by consistent 
advertising-it will pay you 
to write us. 

"ELECTRAD" LAMP 
SOCKET ANTENNA
Alwa ys a good seller. 
Simplest, neatest, most 
effective on the market. 
No outdoor aerial needed. 
List 75c. 

\\ 

INC. 

"%e Six Point 
Pressure Condenser' 

Another 
ELB-CTRJ\D 

Triumph 
~HE "ELECTRAD" Certified Fixed 
~l9 Mica Condenser is a revelation in 

accuracy and design. Ingenious, rigid 
binding and firm riveting fastens parts 
securely at Six different points, insuring 
positive electrical contact. Impervious to 
temperature and climatic variations. 
Exerts even pressure upon the largest 
possible surface-can't work loose. Bind
ing strap and soldering lug in one piece. 
Accuracy and quietness assured always. 
Value guaranteed to remain within 10 % 
of calibration. Standard capacities, 3 types. 
Licensed under Pat. No. 1,181,623, May 
2, 1916 and applkations pending. In 
sealed dust and moisture proof packages. 

List. 30c to 7Sc. 

ELBCT 
INC. 

428 BROADWAY 
EW YORK CITY 



c ign d "A"' 
hr o:r.n; rt hOU.5 

p \\er r the high -.t 
e .:t u t. end se.:1 m 
Jg. ught case tlwt fits com, 

y 1 side m ,t r. d10 cabinets. 
SO'Callej lr.ttery ehmmator 

and sh uld n t be con, 
fu j \\ th any other radio 
po\\ er de\·ice. 

7 lmpo~tant Features 
of U11ipower 

1. Unique comenience 
-Cmpower ham hes dry 
cell rene\\ als and charg, 
mg of torcige batteriec:.. 

• 
l Ul 

"~UHl n) ltU: ll 
J t l 1 oJ \\ tcr. 

faster co11trol S»'itch-Unipower's ma.-ter 
. ~,.~.-....1 \'\'lt~h operates both the radio set and 
l ir \'hf. This switch connect· Unipowl'r to 

e h use current and the radio set. \Vhcn the 
J .:> t 1 on, the house current i · off- when 

t I" off, the house current is on. 

6. Charging Unit-Uni power contains a Bal· 
k re ch rgmg unit of special dc--ign. The Gould 
Stor. 

0
e Battery C ompany p::>sse ~es the exclusive 

nghrs to this special charger when u!;e<l with :i 
b ttery in a smgle unit such as Unipowcr. 

7. Alltomatic Cut·off- It is impo-sible to 
damage Unipower through the failure to add 
\\ater when nece sary. When this happens, 
the charger automatically cuts off and prevents 
harm to the battery unit. 

, Our factoqr j~ now operating at cap::icity to 
meet the demands of the trade for Unipower::.. 
Place your order with your jobber imme<liatdy. 
Be i:;ure of getting your shipment in time for the 
Fall demand. The Gould Storage 8,itti?ry Co., 
In~ .• '.?50 Park Ave., New York; Chicago, KanSJ.., 
City, San Prancisc0. 

H 11 I 0 It l i I l ' l· I • I , , , t11 l1 I ' I l I I) l 

e1 sation in adio 

Uoipower operates from al
t rnating current, 110-125 
,~oh-60 c)'cle. lt is supplied 
in t"o t)•pcs. The 4-volt 
t>pe is for sets using U V 

199 tubes or equivalent and 
retails for $35.00. The. 6-
w lt type is for sets us1':1g 
Uy 201-A tubes or equiv
alt>nt and retails for $40.00 • 
\~'c"t of the Rockies, price:. 
arc ~tightly higher· 

• 
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The rtr\1 Line 
REC. U. S. PA r. OFF. 

EV\' A D GREATER VALUE 
the fa t~t 

n 

et built to ex-

ta ilization 

re hed panel 

-thirt) -fiH in he I 1 , . . inche h' h ( . . ong, e ~\en inchc wide and eleven 
tg ixteen inches lugj1 with built-in loud ::.peaker). 

-b) every tanda rd cf · dependability and 'J comparison, appear:.rnce, perform.ince, 

ge r c n r I t P rmit finest tuning 

!ength of en ire, 
1 H ERF ARI!.. !\O 
BETTER RADIO 
SET. 

g er t e t nmg .. cale 

re ex u1 ne pie of furniture of dark 

Super 4 

RADIO 
Reception 

ThP f'lerpN 8 
Coni.ole Tableout \\it h 

... I JO 
Tl1r ~ra h1l 
•"Omhtnattun ~~~f'ortlous of thr 
<inlly to '\\Omt ba11p al • Ill 
ta\Jlt lia a n UY• rs '.I 111 
·A ' ball• ry 'odnpai t1111>11l fo1 

V.ll"11 for 1116~ 11 •hflrgl'r with 
l ' d1 II i:t r A fllllOtH 0\18 C'llllll t 
int 1ll11llon th t••me111111t 1adio 
Y.1th tlu furru' 111\\111 hormonrz 
Liii) ]l\Jr1g lfJCJnt ll~ Of ilh1111 l 
BU10 ond fn l or lil>1nry A 
11011 at the '1~v. l!!'llt11g 1 01111J11111 

1111• of J JO . 
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The 
REG. u. s. PAT. orr. 

EXCLUSIVE AND GREATER PROTECTION 
-\·y a plan that h,1-. been con .... rnntly broa~lened a' experi
t"nce directed through a con,1derable penod of practical :-nclu,iH~ territory and sa\e, right' are granted to Author-

11ed Sleept'r Dealers 
-by the tir~t manufacturer of radio ,ets to a1\opt dealer 

operation 
-until it j, now the .... afe-.t. faire't and mo ... t profitable plan 

proiection as a permanent sale-.. policy 

· 1 lw Si·1·t·1U\d<'1 "Ith 
( 011 oh• ' l 11hh, ~ I :U> 

't •Ith moy h h I , ""' al\•I> 
111 $3G. It 1111•1.1llt a tin 
1111111t 11 I h.'111\'lll {JI ' •ll\l 11 
111" lhal I l11rro11ln111} ,1i. 

e ( ui.1 n1111d1 I b) ''"' 11ublh ' 
lh n th s 11 II\ n fin r urllu 1111rmhll'! rr.':"' r \\Ith c1n oh I hi 'l'h 

• •rt a llO\HJrful 11v11ral 

-cn1r de,der, are. 
under "hich a radio retailer can operate 

(2) exdu,i ,·e territor), 
generou' expenditure of 
\\here ~leeper merchan· 

-it off er' ( 1) price proteftion, 
(3) futle-,t co·oper . .itionaml ~~).:.i 
a1h·erti-.ing money in the ternlorte' 

protected again~t 
nl'ar-hr t'olllplti· 
tion, a~ainst cut 
prke-. .u1d other 
illegitimnte and un
fair hu"ine s pr.1c-

di-.e i-. for -.ale 
The Sleeper line j, ,old on\) b' re~ulnr appointed jobber" 

tice 
3 nd enfr:111chi ,ed den ler-. 

l 
Sttd tlu tor1por1 to.la)' for Jrlt'rc1t11rr 

}'our trn·itory may Jt oprn., -""'' full d1 ta1ls of our J11lrs plan. 

SLEEPER 
RADIO 

CORPORATION 
439 Washington A,• . 

Long l a lnnd City, 
New York 

·••·•••··••·•···••••···•••••·••············•···•····•·•·•••········•• . 
I • . 
• • • • . 
• 

"'h't 11rr H11dlo r.orpomtlon, 
(tlh ~ \\ hhlll 1011 '"""·· 

l ''"' '"' 111d ( 11>. • ' • 

: \\ l . • • . • . . • • . . . . . • . . 
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olvedJ The pace problem of the 
&tiraight .. Jine frequency condenser. Tiie new 
A 1 CO Allocating Condenser i6 ingeniously 
de igncd to ave roo1n in the cabinet-yet 
preadb th A tations ·v Anly around the dial, 

according to frequency. Greatly hnprovcs 
th 6elcctivity of the set-and F;irn p)ifies 
tuning. l hrec t>ize6-Singlc or ;~une8c. 

A h y >Ur de I T-or wtiw. f) 1H~ N 

AMSCO :>R()J)UCTS, INC. 
Broom a1 d tafoyctt Su ~ ·ttt, N ·w , d Ci1 y 
MAKLH'; ()f 'MJ Leo SI 1~1nM 1 HAI J)() JU ( J IVJ RS 

110 11 1/\lll ,,,,,,,, ,,,, H1?.1 



pr ~ent 
n "de I 

n ttr ct\ e 
AIRO . 

m c tnplete 
eL t .. ati fv 

, \I R<l 
bro idt .1,t

c1 re ~hip1nent. 

tht h ~hJ~ refined 
FrequtnL~ - t\\ l 

de: n.·l·t r -and t\\ l 

s·Tube 
Radio Receiver 

SALES BRA1 ' CHES 

ATLA "TA, GA. 
American Electric Lam C 

i - 6 ~ . p o . 
... pnng Street 

TOLEDO, OHIO 
R. . Lvnn 

8 H pitzer Buildin/! 

ML'. EAPOLI Ml'\ . 
La Salle ~lectric Supph·. Co 

f ribune A nneic: . . 

SA •• FRA. 'Cl C'O 
Facton 5alf l\<T • 

693 !\I ' . • .. e11c1e ( Q . 
• I ion treet 

~1!1111ufa<. tw d a d ( ' 
" i11n r a 11tt d bJ 

!\I RO ::\ I.A 'TER i ... di tributed thr 
e:\.cJu-.i,·e jobber \\"ithin allocated te; 
ritorie.;;, thereb\' eliminatitllT unt· . · • o air 
competition and a ... .;u r ing dean profits 
and ~ales, \\"ithuut the nece-.,itr of 
price cutting. If your jobber ca.nnot 

supply you, \\-rite to u::- the name of 
}"Qur nearest di.;;tributor. Full par· 

t icula rs and catalog will be .;ent mu 
on the line repre::-enting . 

Radio's Sterling Values. 
(Battery cords are standard equipment 

on all modeh) 

.. · o. 130, l onsol• 'l'ab lt .....•..• 130.00 
\\JI h ' l'h m 1111 I 1111 

~1ze I'! 1 7 .111 i ncht 'J 

\IRQ. 1 
lith St., Nev\' 'r ork 

l E l'ULI ' 

. Y. TE~a CORP=·. 2;7-239 W. 
er I [10 

DJ~\JH Ht 

H \II I 0 H '· ., A I 1. I N l1, St,,,, 111l1f'1' l\t~G 367 

Btlo'w is a partial list of main. chapter 
/
11

adings itt T llf M aster R ad!n Sales
ma11 Th e honk is /11// of stiling helps 
and. pro'l.>tn mrrtl111nd isinq plans. 

1. Choo,ing The Line. 
2. Building The Pro~pect List. 
3. The Demon ... tration and Clo~e. 
4-. lmpro\·ing t-.le rchandising 

l\lethod .. . 
S. Sell ing Radio to the Farmer. 

6. Training Sa\e.,people. 

This remarkable book, complete 
in itself, is but a part of the A-C 
DAYTON plan this year. 

Watch 
the A-C DAYTON 
Dealers this year! 

Retailers of A-C DAYTON Sets will go after business 
this year armed with the most remarkable merchan
dising method yet developed for radio-a method 
which organizes their radio departments along 
proven lines, which assures the personal success of 
every individual dealer. 

It is a plan of business management as well as sales. 
lt puts radio selling on the same highly organized 
basis as the automobile. It is flexible enough to be 
used by every type of radio dealer. The book, The 
Master Radio Salesman, is the backbone of this plan 
which exhaustively covers the entire field of radio 
selling. 
A-C DAYTON shoots straight with its dealers. A-C 
DAYTON Receivers have an established reputation 
for performance. The line is compact and saleable 
and will be intensively adve~ised. This year A-C 
DAYTON dealers will set a national standard for 
successful radio retailing. 

It is a big s tory For progren i11e dealers . 
Let us gicJe it to y ou. 

THE A-C ELECTRICAL MFG. COMP ANY 
Dayt o n, Ohio 

Jifaktrs of Elutrical Dt'- ias for 3fort Than T "-tnt} l' tars. 

•' for the fan W ho Believes H is Oum Ears" 

····•·············•·········•·······•••·· ·••···· ··•••• 
~······················· · • • • . 
• • • I . 
• • • • • • • • • . • • • • • • • . . 
• • . . . 
• . . 
• 

1 u c 
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Jn lu rng pe i, I ube) 

r g lt \ 11 i'-h r '' e .. t of the pock) ,. lountains 

,n oii11t ertai11l r mean a jingling 
te1- from B-Limi11ator sales c 

i1n tn B-1 1n11nat )r- to 
Th ~ h. 'c been put 

' p.. t t ... t in \Jnou radio 
h 'e bt n unqualitiedl) en

' en'' er b~ radio pu bl il a ti on .. , 
per. nd u t: .. -th1m and being in 

. u c Hundred of letter h,l' e co1ne 
t u un l l: red. telling. not only of B
L m n r r c >n\ enienct a. c nnparcd to B 
b ttc"" e . but >f n1pr0Yed reception a .. \Yell. 

\\"ah thee pre ent u .. er' telling their friends 
b rnt B-Liminat >rs, the Jd\ erti incr '"hiLh 

"e ha' c I ready done in rhe 
0 

aturday 
t\ e~1_ng P ~ and ne" papers. pl us the ad·
Y~rt1. ng '\\h1Lh we \vill do thi vear, B
Lnnrn--:orc: Lt>rtainl~ "ill n10Ye fa ... t-espe
l ally 1f y m get behind then1. You be one of 
the .de~Iers wh~ ''ill make n1oney out of 
B-L mmator th1c: year. 

J~ add~tion to our advertising. \Ye'll help vou 
\\ J~h "•mdO\V and LOUnter di ... p lay cards~ also 
a . ~~ f )f folders; and don't fo rget, put B
L1mm_atr>r~ \Yhe_re you r LUSton1ers can see 
them m ~our .windov: and about your store 
and a k your Jobber a bout the ne''' d Lcounts: 

Tl 1~10 .. S RADIO PRODUCTS COHP 
Germanto\\ n, PhiladcJphia, Pa. . 

T . MMO NS Radio Products 

H 11 1 n H 1 1· A 1 1. 1 N 11, s. 11tr111l11 ,., t !l2r, 369 
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rom your 

ouse 
curren 

Philco Socket Powers are plugged right into a 
lamp or wall socket. They transform alte~nat· 
ing current into the sn1~oth, hur?·free, direct 
current necessary {or radio reception. 

One switch controls everything- " A" power, 
11 B" power, even the radio set itself. No re
charging to think about- no dry cells to replace. 
Simply snap the one sV\itch "ON'' and "OFF.'' 

Equally important- there are no filan1ents to 
burn out-no 1novin~ parts to get out of order
no hum-no distortion- no falling off in r ecep
tion. As dependable as your electric current 
and turned on just like an electric light. 

Think \'\'hat this n1eans to the thousand"' of 
per\ons \·vho have held off f rorn huvini! radio 
~ets because of real and irnaginary ·difficulties 
nwolved in their operation. They will buy now! 

You can obtain Philco Socket Powers f rorn yo ur 
Jobhcr or \Vholcsaler. ()rdcr now or write tel 
us for complete details. 

NHLAUELPHl \ STOHAGE HATTEHY COMP NY 
N1ii1ul d p 11 il1 

,, 
'' 

an 
One switcli 
controls 
ever.9 thi"!] 

-yourApower 
-your'B' power 
-even the radio 

set itself 

For Dry Cell Titbc els-

l I 
••. U.1 oo 
• al 

RADIO J\"AND'B" 
socKET powERS 

Phil1 o nLo bu;!ds n com pit I t /;r1r of 1 rr /1 ,,. .l I tor · I " I 
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r 
f ir 

I .00. I h It, tlu hi 
p 1 I < I ' ~ l t I fl< d HI 

t ir I I c ) ou p1ofit nuo1d 

' • 

t t ir qu ht\ nc thou .111d of 

nd m >ntli <if prepa1,ttio11. 
b autiful rcprndmer _ 

nd " II h I 111ccd It . • 1IC'OU!'.tlC 

1 t flnic;.h-a pecial rich 
n hl nd-\\ ill match " fl\ f . • •• urn1turc 

r tt m. 

mplihing: unit i auto1 nat ica llr ~ul -

u t I. It compcnsat 1 ·~ for va riation i11 
1 mr u~d \Olumc due to clta11 g1· in t<"mrwra
rurr I he diaphra~m i~ spring c1mt mll1·d 

ar d '' 111 not "od· loo e. 

:'.\ 1 t h thr Sn} der against any 1wa k('r in 

}Our tore (ie]linf.{ up to $'J().(J(J. Ji,vcry 

Sn; der i ~uarantcc<l. 

O rdt>r now, thru your <)\\'n johlicr. Cold 
W<'at hcr j · ' commg-gct }Our s1w~1kcr h11 i-
nc on th· S w I 1 . • r ; t 1·r--orw rnncl1• , cirw 17 1 

one 11111 h 'J't . " · ,, . • ric casw &t l111c t11 1·;1rr,. 

llOMER J>. SNYJ)ER MFG. c:o. 
Little Fa1Js, N. Y. 

Liat 
•41.00 

Sold onl, 
tltr1111t It I /rf' 

brJt, 

'""'"'•td 
jo66,,, 
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AT LAST Aero B is ready for the radio 
1""\.. world. This perfected "B" Battery 
eliminator-which actually docs the work 
of a fully charged "B" Battery on all tube 
sets-is now ready for Radio Jobbers 
and Dealers. 

Aero B is not "just another "B" Battery 
eliminator'' rubbed on the market to meet 
a demand. It is a carefully developed 
tu he rectifying"B0 Batteryeliminatorthat 
has been slowly and painstakingly per .. 
fectcd by skilled radio engineers. ]t has 
been thoroughly tested by both profes .. 
sional experts and amateurs on all types 
of radio sets. Skeptics have been con .. 
vinced by its consistcntJy faultlc s re ults 
on Hct s that have proved the stumbling 
blocks of o ther eliminators. 

0 
inator that every jobber an<l dealer can 
depend upon. to hack up his reputation. 

Aero B is built and backed by The 
Glenn L.MartinCo. who have been build
ing radio equipped aircraft for the U.S. 
Army, Navy and post office department 
for year . This precision work, ncces i
tating the most careful fabrication tc:. 
the high government standard , has 
developed an organization noted for its 
skilled craftsman hip-an organization 
with sixteen years reputation for quare 
dealing and quality precision work. 

Jobbers and dealer will find in Aero B 
a new 6tandard of saleability. \Vrite for 
complete detail now. Try Aero B on 
any ct you choo e and let H prove it effi· 
c.icncy to your satisfaction by actual te t. The results achieved with Aero B have 

been remarkable. It is a"B"Batteryclim .. 

THE GLENN L. MARTIN COMPANY, Cleveland, Ohio 
Radio f)itdsiorz 

B BATTE RY ELIMJN.A'TO:R. 
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Con1olt Modtl of rht PrioJ St•oiaht Elahl 
A hand1ome two·tone, Inlaid , 
Walnur Conrole Cabinet with 
built In loud tpnkcr, enclose.i 
loop rotated by • \mob on the 
pand and ample the compart· 
menr for all batteries. 
Litt Price, lncludina loop anJ 
Loud Speaker, but with· $28) 
out other :icceuorle~ •. 

T'1blt Model 
<>f 1~ ,.,.~" Smi~r E"ht 

A '"'""tone Inlaid, Maho;anv 
Cabtnt• wuh banen .;ompan• 
mcnn .:in uch tide. E.tu1pped 
whh ra1tn1ed .:ollap.ible all 
bakehrt, l»w lou loop. 
~ rr1ct, C\.'ml'letc w11h loop, 
uul wht,oul • •"'C'f"N• • 11, 
orlc:a • • • • • • • • • ~ J 

the NEW-
• 

§'lrRAlHG1Bl'll'81E Jt lG lHI'll' 

-an eight tube, loop operated receiver 
having unexcelled distance getting 
ability 

T
HE Priess Straight Eight was built and de· 
signed primarily for great distance reception. 

A new patented principle in radio design is used 
that gives the Pness Straight Eight a greater en· 
ergy amphfication before the detector than any 

other set. 
Here are the distinctive Priess features that offer 
Priess dealers no class competition:-

-Loop opnauJ, 
-Eighc wbu, 
-5 stages of radio frequntcy. ~fcrrt &htdtuctor, 
-SinR"lt umini:: contTol u:ith ~:isablt u·a\'t lcngch 

indicator graduaud in one mttCT' dit isions, 
-Twnts in a scarion only on one t><>int-

no harmonia. 
-No locall)· manwf.iceurcd sracic from oscillaeir.g 

cubes, 
...:..Scnsiri\il)' contTol, 
-VolwnL control, 
-Ont .:ontrol for filament and cuning in or out 

audio stages, 
-EnclottJ loop i" .:onsolt moclds o~ates fry knob 

on txincl. 

The Priess sa!cs pol~cy give~ full and_ ~ompl~te 
dealer prottxt10n ag~mst Unfair co_m~ttnon, pnce 
cutting, price reduction, and dumping surplus stock 
on the markl't which, together ,...,1th our liberal 
deakr di5count. insur\:s rea:l. legitimate profit~. 
The loop operated Priess Straight Eight pcrnut 
•ou to sell the lightning shy pr~pcct; to sell the 

antenna forbidden apartment dwellers; to ., ll on 
dcmon~trntion while your competitor i~ erectm 
the antenn that consum .rs con~1der a mnsance 

PR1llll3SS 
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f.4CT0Rl" BR.A.\ CllE~ TUROL'GHOl'T THE U. S. 

SUPERTRON MFG. CO. 
Hoboken, N. J. 

u . . l (' t)'. 

Exhibiting at---------
National Radio Expoaition 

Grand Central p I a ace 
Sept. 12-19 

SUPERTRON 
A SERIAL NUMBER GUARANTEE 

H I• I 0 H ~ I A 1 I I I I I ,,, I "''"I' HI. I 

Jn . ur1ng ucce .. s 
f1 r the Air-Way Dealer 

by fo uring_ atisfaction 
for the Air-Way Owner 

Air-\Va) j making it wr1rl Ii wliile .for the dca\:r to 
make urc that every Air-\Vay recel\'er ol~ deliver 

1 
its owner the full measure of supcrlauvc value 

0 d' built into thi i:. wonder ra 10. 

The Air~\Vay sale plan is unique, cxclucivc with 
Air-\\7 ay, sound and constructive and it buil<ls better 
and higger business for the dealer upon the bed 
rock of satisfaction in ownership. 

The radi<1 dealer has a local responsibility that none 
but him elf can meet. That radio dealer who scn·cc; 
be t is going to profit most regardles ()f the set he 
!-.ells. Herc is what Air-\Vay i::; doing to help the 
dealer" measure fully up to hi - local recponsibility 
and to ca h in on his local sales opportunity: 

A radio receiver that wilt out-point any set nt any 
price in n parallel demonstration. 
A sel\in~ price that enables th~ Air-\\'ay dea~er 
to ell this et to the ~real b1~ moderate price 
market as well as to the limited hilf.h price market. 

A sales plan thnt compensates the dealer for mo k
ing ure of CJ\\'ner sati•daction in every sale. 

The radio dealer who sell' Air-\ Va\' i l!oing to li\'c 
long in his market and prosper. G~t the detai\c:. 

AIR-\VAY ELECTRIC APPLI 
1

CE 
CORPORATION 

Toledo, Ohio 
t'~(JOrt He11arhne11t , 0 '!U Hrunll\Hl) , ~f'" \ ork, • • • \ • 

RADIO RECEIVER 

AlR-\\7A. Y 
1o<le\ 61 

Cabinet of selected American \Valnut 
of beautiful grain with deluxe rubbed 
fini,h. lt is 290 inches lon~. l P1z 
inche high and 15 inches deep, pro
~ idina ample space for standard "B" 
batte~ies. A tuned radio frequency 
set with four stage of resistance 
coupled amplification. A demonstr~
tion proves its c:uperiority. Test 1t 

with anr set in today's market. 

··············••···•••·••················ 
··••··························· 
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T~ 1w :l10 011rr ,1es on 
,1 lull tit' l'lll'l'Clll o l 
11 O t11 i ·!-, volts. t\U 
I ~ eh .. J.t~l \11'1('<' 

'17 ;-,~I . • 

-ected with speciallr dMigned 

R CA Tube 
'?~R~' .~adio fan. knO\~·s the results he gets when 

. u. B . banery is at its best. 1~he Su per-Du con 
gn e him this top-notch 'polun1e all the tim 
The • uper-Ducon replaces the "B" b e. 
fron1 the light socket-and it is ab l I atte1y, operates 
properly installed. so ute Y ~mseless when 

.\s no\\. fu rnished the Su er D 
designed RCA tube-Re!tro~ {J~ has a specially 
Super-Ducon from your jobb · · ~96. Order a 
set- then you \'vill s~e \\'h)' 'VO~r ahnd ltdry it on your own 

·' s ou stock them. 
Tested and listed b'y th N . 

Board of Fi. U e atronal 
1 e nderwriters. 

u •• 
CONDENSER AND !I 1 r 

0 CORPORATION -

J
OS ~ JON I S, invcnmr 
an•\ m nut 1l 111ru o l "urltl 

t <'l'\lhHIO ll , ' ' hu h all 111 hi 
crt •h• o ver ~llll \1111c 111s i:: n1nt· 
cd by tht ll S 1,n c.:nt 01111 .. c . 

H 11 111 H 1 1 ' 1 1 N •·· s. ,,,,.,,,,11,, H•~r. 

rr Tl1ey l:old me it 
couldn't be done, 
so I DID it!'' 

-== -
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A Triumph of PRECISION-a Revelation in 
Performance-an Achievement in VALUE! 

( J HEN J os. "i/ . Jones produced h is first standardized, precision-made Radio Receiver, 
V experts proclaimed it co be che greatest achievement in the history of , ,,dio reception. 

And it was ! But J ones wasn't satisfied. He said it could be improved. They said it 

couldn't. So he went co work and showed them. The result of his untiring zeal and 
energy in the p6rfection of Radio Re
ception is shown in the new 1925 line 
.of Standardized, P recision-11ade Re-

Model J -75 S. P. 

Model J -100 B 

Model J -1i5 

To R etail at 

~75 
Without accessories 
S-tube, tuned radio 
frequency receiver 

To Retail at 

$100 
Without accessories 
5 - tube, tuned radio 
frequency receiver 

To Retail at 

$175 
Without accessories 
6- tube. tuned radio 
frequenc • receiver 

ceivers which bear h is name. This line 
is complete-comprising seven new 
and beautiful models at ~75, 100, 

125, ::;; L50, 175,-;. 250 and 475. 

Each is a masterpiece- each an un
beatable value- each a triumph of 
PRECISI01 , producing that perfect 
harmony in every part which has here
tofore been lacking in even the high
est -p riced r.ldio rece ivers on the 

market todav. J 

Wri.te or Wire for Franchise Terms 
'\,TOU'lL find the Jos. \\7. J ones Y: ro.n
J.. chi .... e the fairest: :-qu;iresc agreement 

ever offered n mer(hanc to ::.ign. The J o.nes 
squ.ire-deal Policy prot;et.:. } ou agam t 
the e' ils of pnce -cum ng nn~ 1 , of 
con'umer confidence. lt offers ) ou 11 

n:ttion11ll)'· d,•erti e<l line. b.t ke<l bv a 
strong organit:.itio~1 cha~ i, able :ind 
willing co HELP ): OU ~FLL 

JOS. W. JONES RADIO MFG. CO., foe. 40-46 

JOSrt,~ ~NES 
TRAD E MARK R C R I 

STANDARDIZED PRECI ION - M DE R 



ROCEEDI TG. step by step, 
alone: the path of deliberate and 
consistent progress, the Je\vett 

Radio &? Ph?nograph Company no\v 
offer~ a Receiver reflecting, in its every 
detail. that orig~ality and close a P" 
proach to perfection "''hich you have 
so thoroughly enjoyed in the Jewett 
Superspeaker. 

Deliveries arc being made 
to pre-arranged schedule. 
Distribution is through 
wholesalers and retailers 
who are under direct con' 
tract, with full territorial 
protection. 

~E\VETT RADIO & PHONOGRAPH COMPANY 
Te egraph Road Pontiac, Michigan 

l' ll l (I HI I/\ I 1. l N fl,,'{, Jiff""'"'' 111~6 
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ING 

the ~ew 

UN 
STRAIGHT LINE FREQUENCY 
CONVERTER 

T
HE modern radio receiver has abundant tone, volume and power - now it 

may have perfect, simplified control. 
The Rathbun Straight Line Frequency Converter is adapted for use on your receiver-every 
receiver-without change of equipment-except the condenser dials. Each station is given a 

distinct reading at a uniformdi-tance \ ~ ~ ! 
from the next. Real logging becomes • 

! 
Q 

r:iuons Indicated in kilocycles and '"'-a""C· 
Ilith' 1howing crowdini; with an ordinary 

capacity condenser. 

Xatlona alishtt i>artlallv separated ond tunln~ 
Y ~ rtovcd ~ th a tra1 ht Ltnc 

nc Len h C ndenKr. 

a fact. The stations are distributed 
with flawless precision over 360" -
one complete revolution of the Dial. 
There is no limitation or crowding 
as on controls using only half a dial. 
Radio control is simplified. 

The Rathbun Straight Line Fre
quency Converter provides straight 
line frequency tuning with ordinary 
capacity condensers. It is inter· 
changeable with any condenser-on 
any receiver. It is sold with the guar
antee of reliability and satisfaction 
attached to all Rathbun Radio 

Apparatus. 

Dealers-This is 'our opportunit) to 
sell a radio product» ith a real demand. 
Stock this entfrely 11£""" ... ' accessory no» 
for the season"s trade. £,ery set 

0 
ner 

is a prospect. 
JV'T<ite us toda]-

Rathbun Manufacturing Co., tn<.. 
NewYor 

Jamestown 

P111 tk.alh even acrar u n cw« ti.Lt t ~ I 
v.'Uh a ~ ·rali! t Un~ freq'"cmT Co nscr. 



100 Radio Manufacturers say 

THE 

1ade of Bakelite" 
All of the radio manufacturers listed 
a_b~ve mention Bakelite in their adver
tising. They recognize its strength as a 
sales appeal to the radio public. 

~e~ers everywhere will profit through 
g1v1ng prom~nence to radio panels, parts 
and sets plainly marked "Bakel·t " 1 e . 

M'1·itc Jor Booklet 39 

BAKELITE C~RPORATION 
247 Park Avenue Ne y 
Chicago Office· 636 ~ ork, N. Y. 

· est 22nd St. 

MATERIAL OF A THOUSAND 

' ~ 
&At<EUTE 

It the ree. .. trrcd 1nidr 
mark 1or the phmol 
resin product m•n11· 
l•cturcd under pat· 
cntt uwnrd hy th• 
8Dchte eorpor11t\oll• 

us ES 

----

H u 111 I{ I I Al 1, l N 1), Sr11ft 111/11 1 , l\12[i 

Cll':utOJl<' lutnplcte radio ~l'ts n·prl' ent thr logical development of rad.io-~o\d complete 
lw a 1 l'liable manufactun·r with te~tt•d tubes, batteries ~ontained in the cabinet, loop 
a;1d loud ~JH~ak<'r. 'rhere i · nothing extl .i to bu) ~ 

~lodcl 91 Built in Loud Speaker ............ $200 
l\lodel 90 Dctach~d Loud Speaker ........... 185 

Herr at la t j,.. a et that require no antenna or 
~round wirr, and that really perform . lt gives 
, ou loud ::.peakcr \'ol ume over great di!')tance'.'. It 
~loe~ t.•vc:rythin~ you expect a radio receiving ~et 
to do. 
A \Hmdcrful new propo::.ition for the dealer! It 
i" abo\'e the fierce competition on ordinarv five 
tuhe:> -..et---and because it i~ sold ah~olutely com-
plett--0ccupie~ a field of its own. 

The dealc:r can ea~ily demonstrate it anywhere. 
There i:-; no · bother and lo~t time and ex:pen .... e 
putting up a temporary aerial or ground con
nl'ction. Think wh:n a ~clling advantage that i ... ! 

The "et ha" :-l'\·en tubes which before ,..hipment 
arc all carefullv tested in the set where the\' will 
he u"ed. E,·eq,-thirn; i.; hooked up and ready. to go. 

You know how m JCh service trouble vou have 
ii ad beca usr of poor tubes. " -rong connection' and 

defrcti\ e acce ...... urie ... on ... et~ sold piecemeal. Thi 
new idea will eliminate much of that. 

Thi-. i5 a wonderful .... ct for everybody. lt ha ... 
a :;pecial appeal to the farm-becau ... e it u5e' dry 
hatterie::.-and in the apartment ht)U"'e because it 
require-.. no aerial. Co-.t" le~~ than good set:> sold 

eparately. 
If' ritt or ;.l·irt> noQ.L' f(Jr our 11tq;,• s1 /ling plmr ;;,t•hich 
climinatN m1llt}" o{ the Jiffirultirs you h1i:t.1e hatl. 

Facts About Cleartone Complete 
Radio Sets 

1-Sold complete in every detail with rndiotron tube·, 
Rav-0-Vac batterie•, loop and loud <:peaker. 

Noth in~ c:\tra to bu}. 
2-All b

1
tterie are dry uoJ ,elf contained in c~binet • 

3-Seven UV-199 tube" with low current consump· 

ti on. 
4--Two dial control- imple to operat~. 
5-Can be df'mon truted or u•ed an}" here-becnu e 

it i .. more mo' able than a phono~ruph. 

6 F 
. on loor No outdoor antenna n«Ni-3r)· 

-- unction' · _ Cl ~~"ntion with loop-le" inter( eren::e. 
1- corer re1:\:t· • ~ .. lf' Botten· c-on:-umption -tO t le " thnn .an ord1-

h
, ·be recei,·er-therefore Batterte" htn e 

nun· \C tu 
ot tea"t t" ice the li.fe. . .. .. 

9 
1' d . C'"'ll Botterie pro' ide ample Batter} 

-1 111e q ... . 
cupncit ,-loni.! hf e. . 
, . " udio Fr quenc\ trun former dest n 

10-Entireh· ne 'Ll _ omp re tone qu ht' 
-Cleare~t tone pt"':'" e 
"ith QO\ other rece1,•er. 

The CLE. 1 T • ~F H. 
~4- Gilb rt ~' ""'""· 

'incinn ti. Ohio 
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80 

r- elector 5 Tube Set $80 
1.1or bl} urith 

Guarant d 

E TER ITORY 

d 

i!1 p 0 

\ r lettt>rhead. 

The Langbein-Kaufman Radio Co 
51 l Chapel St o · • ept. M • Ne~ Haven. Conn. 

TUNER S 

n) et at Any Price 
A Square Deal For All 

SO 1E REASONS \WHY THE ELKAY 
IS FAR AHEAD 

A R 

l •I t b tt fl 
I '" t~ flt' I uh ""11 hou1 rhnn P 

'\ 1 x lund 1 n mi:-1 m1•nt ~f 
f t 01 tu Ill~ (I\ hfl Ill 11 

l fill '"' out 1 tr JH nu" noi ti! 
full hr1 Ill n l. .'\ remurkubl~ 

t: cont1 ollulJlt'.' nt will 

OE. TE..,. TOR 

'"ave Jeni;tus 

El.KAY VARIABLE 
Cl.ARIFVING SELECTOR 

I 

EU<AY 
FIL.AMENT 
CONTROL. 

CARTRIOVES 

SET AND KIT PRICES 

SETS, KITS 

ill uo 
~ f' Oil 
00 011 
ui oo 

H 111 t1 It 1 A 11 1 NU, St/Jf1 111 /,r1 , It 1 

M c SPO 0 
on1,pl t of ix Tube Radio Sets. 

l l 
nasnnd of H iulio 

\( • 1 · f d P ndnh• at) o ouy 

denlc1 s l no\\ the ycnr·o f tcr-ycar 
Hndio Jll'oduct h t·ing the Sham-

ro k nuJ11L:. 

0 
r n million Ha"'\io ft\ns h. 'e tried and t tcd the 

fn~1~ous Shmnrock Stun<laJ·d Parts flnd Shamrock Kits. 
'ow Sh 111rod hus produced a con1plct line o( Six· 

re1bt• ,,pot··f 1"1ll'tl Rtulio I• r"t'{/ fU'flC)I St•ts in both tahlc 
und con olc 1nodcl which re 1·cul profit makers fnr 
l)cilkl" who hove been f orLunnte cnoufth to ccure the 
c~~ht ive Shan1rock Prut eel et/ Selling Franchise. 

A PR<J1'ECTEIJ Sales Policy
that .lleally Protects 

1 he Shamrock Selling Franchise is given only to 
Dealers of unquestionable Heputation. 
Sham rock Territorial Allohncnt 1s e clu ., e and all 

right r igidly enf ore ed. 
Shamrock Factory Production i based on 
pre-dctennine<l output, a ·real a urance 

a definite 
of pnce 

stability. 
Shamrock Dealer D iscounts are uniform and insure a 
consistently substantial profit on each Shamrock Sale. 

S lta111rock National Adve1·tisi11g 
A l10nstructive Sales-1\uilding Adverti,.in~ Campaign ha heen phmned 
to increase the Full P rofits of Shamrock Dealer . This campai~n 
will co' er the entire country through neMspaper and Saturday Evening 
Post circulntion. T he Shamro.ck Protected Selling Frnnchise ha ut
tract ed representative dealers e\ eq where-You ma\ get in on the 
ground.floor-Now! \ Vrite t oday. Use the coupon. 

Con o lett"' 
{Onn or 'l'\\O Uit l t uuir<•I) 

I\•· u tlfulh tln ls h ed lluo·Tonc I renrh \\ nln n l 1binf'I 
Jlullt·l11 l :Ou d ~r~kffl' " ' "' llmple till "" htr \ uld H 
H t 1t>ri1•!.i. ~Ix Tuhi' 8 u11er-Tunro Rudio Fruqul'n<'~ 
(' Jrc uit , rm11lo \i11J:" T\\ o t ~..s of Tunt'd Rndio l tt· 
11u1•11r), Ont" l k'tM'tnr o nd 'l'hrec tn es ur re,.htt111<'<'• 
c u u11lc'd t\ mpllfkntlu11. 
1.1 .. t Prlf'r (without l'<'.f' orlt'8) 1. 0,00 

:O.ll~hth· hlgh f'r W r t of thr Rorln ' II 

MROC 
...._-....;:-:::....:.-=::...~I:.......:C>~----=s=--=:s=-~rr::.-~s;....~) 

Maker of Famnus STA D \RO ti 

196-206 \Va' rh ~' ~nuc 
Newnrk, 1e'' J e1· C ) •• • 

•• 

•• •• •• •• 

•• ... 
•• •• .. 
( 1('3 

De-Luxe Table Model 
((111e 4lr T\\ o Ulut ( ontroll 

lluo Toni'! ntln 1 lnl h 1-r_.urh """"'' 
( uhlurl, f'Xt1t1l ltf'I) drsii:111•d. with 
Mllllf'l' for J\ (11111 U t\nlh•d ..... ~iii: 'fllhll 

!'.1111rr·T1Hll'll Kculin t rr•111rr11 y C lrrult 
1·1111110) lni: 'l'\\o l'lni:rs 'h111rol lttullo l•-r4': 
1111,.111·), 0111 lklt•<tor ~Hui Th• t'!r i.t.1gl'>t 
of rr1tl1il1rn•'1"'1·nn111t•tl \mpllfku\lnn .. 
l.iht l'rko < "lthont lH'•'f'""orlf'~) it9.0<l 
.,l\ghll) hlgllf'r \\ ""' oC thf' Ro• k) Mt • 

humrock Console Grond 
(Oue nr Two Jtfal ( ontT'olt 

ThP upn'fllf' f'hl 'c-ment in r dlu rull tni 
tiou. lU gniflrit"ntb' lloi.!!hl"d lu the p 1mbr 
Uuo·Tonc I rl'nrb \\ olnut ffll' 1 t l 011t -tu 
l.uud p kf'f' nd m11ll' !\ nd B RaUer• 

p rf'. h. 'ubC' :O-upn- uned Radio n-
qut>nn (irruit OU{l)O,ffl!' 'l\\O t311 of 
Tunl"d H lo l rf'QUf'UI', Oue Of'tectur 1 
fbn-e 11.1g of rf' ht 11 ~.-ou11lffi \111(11 

flr.11lm1. 
I i•t l'riN· ("hbout r«¥ ... ri""'l 

JI hth hi htor """''of &ht' R do 

-·· .. ... .. 
•• 

.. ... .. 
... .. 

•• ..... 
•••• 

'!\l '\ 

•• ... 
•• •• [) pt \l 

•• •• • • 
•• •• 
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••••• ..... 

•• 
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ARE EQUIPPED 
SIMPLICITY CONVINCES SATISFIES 

of Operation and 
Demonstration Prospects Customers 

For the convenience and safety of t your cus-
omers and yourself leading set manufactur-

Aft d. or ing a plug and socket connection be-

ers ~ve adopted Jones I\1ulti-Plug as standard 
~u~.:1~t. and we submit for your reference 

P a ayout of these products. 

tween the radio and all outside contacts A 
~d ~ batte~ies, ground and antenna, Jones 
h ultt-Plug is as essential to the radio as 

t e cord and socket to the electric iron. 
you can demonstrate one or a 
her of sets from one set of batt ~um
all Multi-Plu s . enes as 
El" . g are interchangeable 

im1nate messy wirin . . 
connections, danger of' ~om?hcated 
burned out tubes. s Orting and 

Handle radios . 
equipped. Equipm~Jt1-plug 
now have with hose you 
adaptable to an our type BP, 

Y set. 
MANUFACTURED AND Gt;JA HOWARD RANTEEO BY 

6188.CanalStreet B. JONES 
Chicago 111· . , 1no1s USE MULTI-PLUGS 

385 

Introduces 
6-Tube OVERTONE Receiver 

With Translucent Station Finder 
f AST •car pfanstiehl plffected t~1c Ovc~conc R:ccciver-an a~complishmcnt 
.1..J fJthc firsr irnpoICancc, which ra<l10 engineers had vamly attempted 
. 
1 
~ t J l le did so by eliminating all clashing of radio energy inside the sec, 

hll )d { . .c d fl f l d c . . 

b
, l insuring a smooth, iorwar ow o t 1e ra 10 stream rrom c1rcu1t to 

t ~re )y · f <l' h k · l . ·t The super v1 brauons o ra 10 energy are t us ept mtact, exact y as 
(lf(UI ' bl • . f h l • h' h . ed and there is no urrmg or marring o t e resu tmg overtones w 1c 
rec.e1v , f . d . b 

1 
, out the beauty o voice an music. 

1 ~~is year he went a step fur~her. He still forth.er prote~ed the overtones by 
overtone loudspeaker inbuilt and sympathetically ad1usted to the receiver 

~~elf. Modulation is made perfect_. Even .through~ detached sp~aker the ton.e 
was far superior to any other obtainable m long distance recept10n. Now it 1s 

supreme. . . 
Single Dial More Efficient Than Any Multiple Control 

His single dial control immeasurably simplifies radio. It will give it a new pop
ularity with the great mass of horn~ users who are inexpert and dislik~ compli
cated tuning. It has been made poss1ble by the very same.mastery of radio energy 
in and between circuits which perfected ov.er~one recept10~. W 1th no lea~age of 
energy to disturb the electrical charactensuc of the ra?10 _st~eam o~ 1ts way 
through each circuit, THERE ARE NO INEQUALITIES. Each orcu1t 1s electrically like 
every other-ALL. tuned by on~ turn. of ~he Pfanstiehl tr~ ple unit condenser.. 

Without the simple, eguahzed c1rcu1t of the Pfansnehl system, no effioent 
one dial control is possible in a radio_ frequ~n.cy ~et. Str~y ~nergy_ and th~ 
devices employed to neutralize it create mequalmes 1n the cucwts whtCh THEN 

REQUIRE SEPARATE TUNING. . . 
It thus becomes apparent how important a? ~dv~nce Pfansuehl m~de in 

simplifying the radio frequency circuit an~ ehmmanng all c~mpe~sanng or 
neutralizing devices. It made possible perfect overtone recepuon, simple and 
dependable operation and now-single dial control. 

cActual Wa'>'e Length G LO 1VS fronz 
Illuminated Dial-No Scale Necessary 

An unique feature of the overtone panel in all models is th~ illui:iinaced scacion 
finder disc whiLh rc\·olves with the tuning knob and registers in actual wave· 

lengths rather than in arbitrary numbers. 
The disc is concealed exo.:pt for a small 
opening in the panel where the w~we
length appears, the d1.:;c being trnns1ucenr 
and illuminated from bt:hind E.·rremelv 
convenient; enable!> tuning to. he done i;1 
the dark~ shows whee her po\\'er is on or 
off; adds a brilli.mt touch to the pnnel a -
semb~y. P.mcl is of wood. five p ly co11-
struu1on, finished like rest of cnbinet. 
Much handsomer tlun bakclite or rubber. 
~ontrol nnd volume di.ds {)f inlrtid WOl><l. 

ll exposed metal pnrr- gold plated. 

A11 Sxclusil'e Frauchisc 
The Pfansciehl line is :old through 
exclu::-ive dealers a.nd jobber who 
re thus proceet d ngain::.t u~fair 

competition and price umng. 
\\1'ha.cever good-will the dealer ~r 
jobber builds up for Pfom.uehl 15 

hi' own. He njor a liberal profit 
nnd is e ·pecced in recurn co pu h 
the line ggre.::.s\, el) "1th ch co
ope.racion of che mak r. 

For furtl1er deu1ils. address 
PFANSTIEHL RADIO COl\1PANY 

11 South La Salle Street. Chicago, Illinois 

'Price$ West of the odics Slight/ Highu 

Mo DEL 1 o c-A complete 6 -Tube 
Single-dial Console Receiver with 
Overtone Speaker. Control Boud. 
Battery Charger and ComparunentS 
for Battery built in. Price $4 ~o.oo 
lless cubes and battetiesl. 

MODEL 1os-Overtone Single-J11l 
6-Tube Receiving ~et wath demount· 
able Console St111d. Overtone ~puk· 
c:r built in. Price 200.0 Uess tubfi 
and b:meries). 



B th 3i at th ,- th 
Fie d A.rtiHer' .t\.rmor' . . . 
B oth "' at ,rand 
Central Palace. 

F ~o E Loun SPEAKER 
"'-- ::xqui He in tone 

~~~~~~,crr~•to~,1a~1~~,,.,,~~~~~~~~~~~~!J~~~;~~x~·-~u;1·.~s;·t~·c~;·~~~:s~i·;~
1

~~:'.:~~~~~~~~~~~ Jobbers anJ rdaflera .till OJxn. iVrite. , 

PArI'J-1~ .Jxqu1sate 1n work h' 11~ PJiONOGRAP mans 1p 

-~~~~D~~P~T~.3~0~~~-=:.::..:~H~AN~1J~)lJl~A~D~~i~~~~fl~~==~==--20 GHAND AVEN ... CORPOllA'fJON 
., Uh, BHOOKLYN, N. Y. ...--

'The 

SAAL Jr. 
The nme in every respect a& 
the Sul Soft Speaker, except it 
!1'e111urc& 18~ in•tead 0£ 21~ 
uicbc1 in height. . 

$20 
w~•1 01 Rockie$, $21 00 

In Canudu. S27 SO 

The Saal S f s an ° l ~ peak er Unit i1 

"hl:h~~le of the care wit.h 
nan /t c ent!.re 1pcakcc 1 
. u11ctured Tt d ' h '' cunn d • \C t:&J' ra11m 
by• pi~cu: . to the armatuce 
action of lhh:h tcan1mars the 
di..phrall t \C armature hl tlu.• 
rnovcme': lu 11 ptuh anJ pull 
'l>rin,u t, There are no 
back nt~ •nap the dia('hraam 
whythc p,lacc, Thili c.xplains 
•IUI doe:nn cann,)t he hlash~ 
In •ttachl:ot r,et \.)Ut of ,,r.J~ '. 
p_hra11m It 1: thle pin"? the .-lia· 
Thc1e threat rcad'-.J t.•r n nut. 
are finer ~· 20l'tu th~ itn h, 
lltandard., l an ti jcwd r'11 

HA II I 0 \ { I I A I I I N 11, Nt /llf'111l111, l\12f1 ~ 7 

Wr.,, llf Rnckl, , 16 SO 
In Canada, $3'i 

Sot SPEAKER 
combines volume with a velvet tone 

I N BUYING a radio r ..?producer your 
customers need no longer choose be

tween volume and tone quality. You can 
now sell them a speaker with both. The 
Saal Soft Speaker combines volume with 

a velvet tone. 
The Saal has no blare, no blast, no metal-

lic ring. It is not a fad. It is a faithful repro
ducer of radio programs. It is properly con
structed for the accurate reproduction of 
sound. It is not straight-necked like a trum· 
pet. The neck is curved like a saxophone, 
the most melodious of all instruments. 
From the reproducing unit to the edge of 
the bell is one unbroken taper-one e\·en, 
unbroken enlargement of sound. 

The Saal Soft Speaker is made to last a 
life-time.The neck is of aluminum. The bell 
is of genuine Bakelite. There is no wood, 

no tin, no composition. It has nothing to 
warp, crack, wear out or deteTiorate. The 
reproducing unit is of all-metal construc
tion, and cannot be harmed or "blasted" 
by the loudest receiver. It maintains its 
tone with any volume. There is no adjust
ment knob to complicate tuning. 

In appearance the Saal, with its large 
black bell, black crackle throat and Grace
ful lines is the aristocrat of horns. ALo fur
nished with a brown bell and gold or ilver 
stippled throat at $5 extra. 

The Saal Soft Speaker is manufactured 
by a company long experienced in the 
music business. It is guaranteed to give 
the user satisfaction. It is thoroughly nd· 
vertised. A large plant insures prompt de
livery. Order through your jobber. Jobbers 

write to us. 

cfofi 
SIPIE~ IKIE I 

VOLUME WITH TONE QUA LI 

l\fantcfacttcr I cmd glWt'lantced b)• H. . S L 
IP. "',l 

,e., Clue o, lU. 
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Radio Dealers are Flocking 
to, tl1.is Highly Attractive Radio Line 

Radio dealers! lv1odel Twenty is the latest addition to the famous 
Kennedy line. It's a real seller-combines :oyal ~adio repro.duction 
\\'lth one dial and accurate control :f f :f This new ;-tube receiver fea.
tures a special Kennedy development. Its;" dial i~ so arranged that all 
stations are conveniently separated over the entire scale, even those 
\\·hose v:ave lengths are ordinarily "jammedn together. T.his f~ature, 
added to its high selectivity, makes Model Twenty the ideal 1nstru.
ment to operate and the ideal instrument to sell . 
Model T\\.1enty is every inch a Kennedy--designed, engineered and 
manufactured to those high standards that make all Kennedy receivers 
stay sold and free from "come.-backsn or excessive ser~ice . 

Real Protection for You in the Kennedy Franchise 
The Kennedy ~ler Pro~ective Franchise offers every radio dealer a real worki~g 
goal. It grants him exclusive sales privileges in his own community-protects him 
against encr~chment, unfair competition, overlapping, dumping, "gyp" practices 
and other evils that have menaced the radio trade ., f ., Get full details on the 
Kennedy Protective Dealer Franchise-take the road to permanent radio success . 

Colin B. Kennedy Corp. f ., 2019 Locust St. ., :f St. Louis. Mo • 

~ Spea;e:;_,.':! K E N N E D Y 
• ~ Su:T l 1 $~.oo. 

• ..., - 5 ~.J.oo. a • f tile f.aQ!a. 
• ~ 1 
• v~ 

-... --.... - ·- ·--------... --... "·---......... ---·--·---- 'Jhe ~0U17lfrt1~ n/" <£) d • -····----J""1'-.J ll"\ f!J v\a LO . ... " ....... ............ .. -
C.ohn B. Kennedy Corporation, 'loi9 Locust St., St. Louis, Mo. ·1 " 

~ou~a, .send parttculau of the r c:nnedy Prottctnx DealC'T 
1 a ' and full mformatwn on the complete: Kennedy line. 

N !Z • . . . . . . . . . . . . . . 
• ....... ADDR.I! • • • • .. • • • • • • • • • • • • • • • • CIT! "- •••••••• 

I ' · · · • · • • • • • • • • •••••••• ,O'I"AD ••••• • • • • • • • • • 

. 
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I 
Tests highest in the Laboratory 

1. dio tube on the market • 
U REC 0 is the second largest sel sng ra 

£ for UR ECO success: 
Here are 1our reasons . h 

11 
the efficiency rhat world· 

1. AD hone t •• stanJ •. up tubc~nwb~ild into it. . 1 
famou radio engineer . . .· h he 6tabillry '""''fin nca z. A manufacturing organ1tat1on, ~at t 

6oundne s. . . Ion thnt provide gcnerou prof' 
3. A scientific merdu~nda:~~~h jobber and dealer. 1 

it and full protccuon d chc d alcr•s re· e. 
4, A ale .promotion cn·ice thnt pee s up 

As'k your jobber· 

· United Radio fJ Electric ~;!~rk, N. J. 
418,...426 Centt•al Ave., Dept. 19 
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graph. The cu t10 e he ~vou Id a p hono-
,,~ ell Bear C hmer s1n1ply takes h is 
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antenna and g d an connect to 

... roun 
Each c::et is con J • · 1P ete in · inLonvenien ~ f J ts own case. No 
. Le o a toraa b 
J a dry tube oe atterv. H ere 

. success th t b .-
exceptional way t a o ta1 ns in an 
ranoe and 

1 
- ' one--~electivi t)" 1 

o vo ume - on g 
\Vrite for . · · 
t . particular cf 
o jobbers and d J ' our f ran ch i· ~e 
· 1 . ea er I""' ~ tn Ju ti on. ~xcJ usi ve dis-

The Wells R · 
2710-12 N. Ash ad10 Mf~ c land Ave Ch· 6• O. ·' tea go, Ill. 

CfheWells· 

0 R. y 
T U 8 E s UCCESS 
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Deale
. rS 

7 
This is the first of a series of 

2 full-page national advertise-
ments starting in September and appearing with 
great frequency all through the selling season. 
Read it-then write or wire for particulars of 
the valuable Operadio franchise. 

'ha OPERADIO CORPORATION, s South De rbOro Street, Chi go, 
• 



Th 

I h i~ i~ th 
BC\\ d I " ~ ,, 

1 ?io f1\: ll U nc 
l\ ~ .. 

1 ist price 7:.t. 
Ct't: oric 

I) r 11ptum 

ht colo t m hog a ti\ c hinet \ 
t l 

I e )QI\\ 
:l "• t ue ll) \ eneer '' alnut f 

1 I .. J 9a.. ro111 

l'ht' h 1 .. t ('"'entin 1 to hig • a le i a · 
1h t nabl th bigge"t numbei of iirue 

f 
Pf'o-

e to bu), and pe r 01 manl'e \\ hir.li '\I . f • \\I 
g, e at1" urt1011 to the e\ e11tun l run • 
.. urner. 

fhe · l)i,.tantone l j , e, '' M odel A and 
1odd B, at the 1emn1 kn hl · lo" p iire f 
j7, SO and $47.50, a ie w ithout n u ... 1•1l1

1 

h l 
. d . I 'Cf , , ~ ( II 

t e ugge t ra 10 'n ue out o f tht• enti re 
hel d . 

Yet p rice is not the o uly domi11:int fact 1 
hf- hind Oic;; tn nton e' , .n ..,t :;all's. 

1 

r 

A.;FIVt TUBE TUNED RAOIO FREQUENCY RECEIVER 

0 .. DI PL Y AT THE SECO rn RADIO \VORLD'S FAIR 
-Booth 7, Section 4 

·rhere can )rou find a sales proposition like this? 
T'he J)istributors' and. Dealers' propositions behind these 
1nodel _are attractive. These receivers are built upon a 
foundauon of Responsibility to our custon1ers. 

~1odel "A" 
Li t price .... 

nccessorie 

I be D1, rnmoue F" e gn e' t~\e radio public a . 
that · sen iti, . rece1Yer 

e and select1\ e. A receiver that meet th 
m dern demand t b · h e . . o rmg t rough programs of distant 
t t1011s \\hile local stat ions are in full operation Cl . 

t ne and T'olurne are I • . . ant)' 
. Th a 0 ffiDJ Or considerations iu the moderri 

el\ er. e ' n· . ' tantone Fn·e'' reproduces with 
eaut~' the ba s rumble of the organ the blare of th equal 
nd the harmonic of th . 1. ' c brass, e \ •10 111 . 

R1<•hb· flnli;h ·ti 
co1111ol 1, 

111
,.

1 
~ . M1.1hoga11y <•ahi1wt, 11ollelwd 

i;hf lf nrrrrn , xt 4 111. With 111t1•1·1or app:11·atus 
Cllld i U;1i11t; K~\: ,so thnt only 1 hu \'lll'UlHll l \lbt'S 

c 'lll·fl CIS 1111' \"l i\>1 

Distributors wanted . •. 
rn some territories 

DISTANTONE RAD 
L'{NBROOK LON(" JS} IOS, INC. 

' ' ... AND, N. Y. 

I{ 11 1 ( 1 HI 1 \ I 1. I Ni:, .1.\1 />lc mli i• , ,1,, ,.. , ...... 393 

thing to Think About 
3'\f r. Radio Dealer! 

This is a fiddle. It is a funny fiddle. It is played 
with three bows.Why?Frankly,wedonotknow . 

Now here is another radio. It has only one 
dial It is made for people like you and me. 
People who consider radio something to he.a-r. 
not just to twiddle. 

This one-dial radio is called the Mohawk. 
It will do anything any three-dial radio v:ill do. 
And a lot more! It will make more women 
want radios, as well as more men . . . There 
is only one simple dial to tune. 

What do your customers seek in a radio? 
Selectivity? Distance? Volw11e: Beauty of tone? 

Faithfulness of reproduction? They cannot ask 
for more than the Mohawk gives. All these 
iundamentals plus unmatched simpticity! 

Mohawk engineers did it. They found a way 
to balance the condensers - to synchronize 
them perfectly. Mohawk, with only one dial, is 
as well balanced as the best three-dial set made. 

This great Mohawk achievement is being 
widely advertised in The Saturday Evening 
Post and other publications. People in fast
growing numbers are learning of Mohawk's 
great advantage. These people will not be satis
fied with any other type of set. Off er them the 
Mohawk and you will get their business! 

Convince yourself. Test the Mohawk in compari· 
son with any set made. Just use your ears • • . and 
the fingers of one hand. Write today for literature 
and list of Mohawk Jobbers. 

Stledtd fTom o.mong 47 Ta.dios as stand.end equip
ment on the. Po.n-Amuican, cTa.dt bo.in of tht 
L. & N . RailToa.d. A te.st wiU .. uU you why! 

MORA WK CORPORATION OF ILLINOIS 
lnde~dentl)' Oraanit:cd in 1924 

2220 Diversey Parkway Chicago. Ill. 

Mohawk cabinets an bw.u· 
tiful in dtsign. rich in a.1>
j>ta.Tanct. H t Tt o.n the. th1u 
Mohawk Mo<Uls: 

Modd 100 (Left) . $100 
Mo<Ul 110 (Below) . $175 
Modd 115 (Right) . $225 

~lfrd. by l\loha\\·k Corporation of Illinois 
Independently Organized in 1924 · 

5 tubes-just ONE dial to tune 
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ING 
Th ntr n of ALL A 1ERICAN 
into th field of tuning instru
m hz d. as might be 

cted b.) di tinct en~neer
in d\ nces. \ hen designs. so 
rem r .. ble are presented w1th 
the ALL-A IBRICAN assurance 
of consistently· reliable manu
f cture, the combination can 
mean but one thing to the far
seeing dealer: business in highly 
profitable volume. 

ERICAN \ an ble Condensers are thor-

• 
l 

ALL-AMERICAN l 
TOROID COILS 

Type T-1 Antenna Coupler . $3.50 
Type T-2 R.F. T.raiuformcr . 3.50 
Sd of 3 coils complete. . . • 10.SO 
The R. F. Tra n sformer h&1 a 
small primary, closely coupled t o 
the secondary, entirely air-inau
lat-ed. The coupler h as taps for 
long en d short antenn a. All basea 
Qre of bakelitc. 

• s..111clded e unmatmg all body-capacity 
ei «: ~b:.it the - mmrmum capacity is as low as 
th est They provide 360l dial motion-but 
the~ have no gears or back-lash. Their rotation 
• accurate y proportional to frequency-yet 
they are small, compact and rugged. T hey are 
precis o:i-ma.de and effectively protected from 
all damage. Adapted for either single-hole or 
triple-screv. mounting. 

ALL-AMERICAN Toroid Coils provide sharpness 
of tuning never available before, through the 
self -enclosed endless magnetic field. Trouble 
from oscillation is eliminated, and new quietness 
is achieved, through the elimination of all pick
ing up of energy by the coils direct. The pro
duction of any Toroid coil is a job requiring the 
best of manufacturing skill and facilities. See 
the ALL-AMERICAN Toroids- examine them 
carefully- and you will standardize on them. 

Boston 

ALL-AMERI CAN Straight - Line · Frequency TUNING will be 
advertised in the big ALL-AMERICAN way, throughout newspapers 
and magazines. Write us at once, or telephone our nearest sales 

office, for full particulars. 

ALL-AMERICAN RADIO CORPORATION 
E. N. Rauland, President 

4221 W. Belmont Avenue, Chicago, U.S. A. 
Ph1fodelphia Atlanta Pittsburgh Buff I D . . St. Louis 

Boin L ... l a 0 etro1t Chicago Minneapolis os .... nge e.s S F 
on ronc1.sco Seattle 

OWNING AND OPERATING STATION \'\/ENR-266 METERS 

Pioneers zn Radio' Industry 

H "n, ,, tt , , A 1 1 ' N n, s, '''"""" '• ,1,ir . 

The Tungar is a G-E 
product developed in 
the great Research 
laboratories of General 
Electric. 
Two ampere Tungar 
(Eas t of the R ockies) 
Lis t . . . $18.00 

6 0 cyc/l's-110 volts 

GEN ......... 
O!Nl'RAL ELECTRIC COMPANY 
tr 

T HE Tungar is not only known 
as the original bulb charger

but holds the lead in performance. 
It is being studied unceasingly in 
the G-E laboratories, and ea~h 
new improvement is at once built 
into it. Three new points of ad
vance now place the new model 
Tungar, which charges all makes 
of storage batteries, further than 
ever in the lead. 

1. The Tungar is more s ilent than 
ever . 

2. 

3. 

It has a transformer that m eans 
absolute protection against blow
ing out R adiotrons . 

It cannot create radio interfer
enc~ in a neighbor's set. 

You can sell a Tungar to e v ery 
man who o w n s a storage battery . 

ar un 
REG. U.S. 

PAT. O F'F. 

_B_A_T_T-=E=-=R:-:-Y-;- CHA RG ER 

. ed tradem srk-i ~ found on ly 
Tuntrsr-areg1 ter .r •t on the nameplate . 

ts • Look ,or J on the genuine. 

MERCHANDISE DIVISION 
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nd E'er~ bod) is Enthu iastic 
O\er 

DY A~ electo Five 
f • repre-;ent e p l ot DY~1 AC accom
r ' hment-e' en thing t r "hich the DYl\'l.AC 
L ne h~ a n a\, tood. 

;: el} part in the electo FiH is a DY!\ IA C-

b l
de phart ":hose ~rtormance in the pa ·t has 

u1 t t e In ~IAL reputation. 

\re know that the l)) :.\1AC Selecto Fi, e will 
out-pertorm other imilarh priced et- and 
man} _much hie-her priced ~ts under ~he . 
receptmn condition . ame 

~::t~ o! ~o~ opu ahr~ not com·inced, we do not 
. u It. 

The case of the electo F" •. 
in "alnut with the 11' e Jd' mahoga~y, done 
ebon~ . pane an ba e fim hed in 

Featured a' a window d" l . 
thr DYl\1AC L. b . 1 P a\ ,,·1th the rest of 
F

. me mlt arou d · h S 
'' e will pa\ hand om I . f n . it, t e electo 

ment. · e ' or It ~pace allot-

DY1\1AC · 
News of a ~~~~nt~I. ad' eni ing tarts at once. 

- ung preads rnpidlv. 

E1 ECTHICA1 P1mu1 ~~rs 1\1 . .C 
p "d I G. 0 

"W • ro\•a ence, Rhode hi and ' 
f_.xport OIH l orl Oitlrp• If'! 

l : Ad, Aurlt·ni·, 1 ropolit.111 'fO\\~t 

The Fanner • • • • • 
~cbrn la Farmer • • • 
Kansali Farmer • • • • 
The Progrc h c Farmer 
Country Gentleman • • 

1.?9,774 
105.6 77 
1.?J,793 
12(\000 
i86,14} 

DY~lAC Selecto 
U1>t, $ii>.OO 

DY.MAC 1\pe G 
Headi.et 

Lii.t, ii.Oo 

DYl\fAC 
Vernier 
Dial 

DY.\lAC 
Loud 
Speaker 

DYM AC T ype E 
H eadset 

I.lt-t , ~a.oo 

Other DYMAC 
Acoo&~oricti and Parts 

Loml ~pc>nlit'l· U ult, $1'1.ClO 
\ utllo J•'rt'(1tu•m •Y 'J'runs· 

:0-o ldi•rh , ... I oruwr._, l('!.()0 to i' I .CHI 
· •11: ..... , ( ,.111 ndnrcl ) l('!.1>11 

l"i ll h·1ao11u•l !.; k · · · · • · • · · • ' '"'I> 
,J 111• k.,. ' I)(' t'I . • . . • • • • • ' • • • •I 

~\ ~IAI ' j ,,, To1n • • • . • • . • • • • • • • • • • • . 1\01•. lo t)lh'. 

• die • 'o. : 11, 101 !> \l.1~.c; Ala: \''I' • ll•rn~a ~ !'o. '1'i llustl11r. 11"" 'Hu i c hl1·ar.o, E. \'. l•'lnaon· C'ln1•Ju111l, 1<'111tnrY 
:~~:1•aa l 'ltl ·· \\~111 11no•u1111lls, T 11 t11' C'lt,•· lt \j'1 : \\'a1hln1t lo11, W 1 .:·~I••• )111lrn1; \lhlltl1•, 
I o.111; 1•'1111 \\nn1t" ~ lleld Hull's l'ci . " .". i\ult·~ I n.: SI. l..m1 l~. II , I• JI\ h•'I' ('11.: J~;.:1. / .. •rmulh"~ll s~~lil(O & Hl:-h111l1I; ·~ •• ~t't'i'\ <'r. Sd1111hlt ~ail's <'o. : 0 111111111. l.•'OllNI •• 

1 • 'I, \ ,.,
1
llUI o, ; Ins .\niw1;

1 
' 1•. ~· 1rtt•<l L. ' l'ornll11Ho11 ('o . : i-;;111 I' 111111·hl'lt, 

A •. 

1 
' ' 11'1 • J.. 'I'om l ln~on ('u . ; \ '11111·11u11•r, 11. I ' • 

, ,.,. • J Ill Uruutl t;t., N • l' • City "'" { .......... ~ , l ' 'Dl•t " 'l\d O I ' \ I 
~-~:hu· " ' II\ 11;\I'. ",!°". ' ' '"'' fo•· ' "'"''"' or '""' 

EVERY -p~ PRODUCT ...... ""''""' ""'"" ,.,, .. ''""'"'' . 

GUARANTEED FOR ONE YEAR 

H A 11 I (I lt 1 T /\ I 1. I N 0, ,qf!/>lcmlrnr, HJ2fi 

Dist.on replaces ••B" Batteries and gives wilh Allcrnating Current Supply greater Clarity, Volume, Distance and Sefocthity. Handsom~ 
finished in Duco with solid walnut satin finish top and bottom. Beautiful in appearane<! ancl 1>eriorm,utce. 

399 

Solves "B" Battery Eliminator 
Problem for You and YourTrade 

Diston is guaranteed to give greater clarity, volume, selectivity and distance. It is 
free from current noises and AC hum. 

That means a good substantial profit ... ,,additional on every set you have sold. It 
n1eans an extra profit on e·very set you sell this season. 

Dis ton 
J.iBt Prioos-Comphfr 
. lh 1dr for c >1,.,.ratio11 

( mclmli11g Hl'Ctltil·r 'l'ulK') 
1 to \'Olt. liO <'Hh' AC... • • • to.00 
l 10 \lilt, 50 l') dt• .. , . . • . • 4S.OO 
110 \"Olt, otlll'r than 50 

or 00 l')"cll1. • • • • • 60.00 

Diston K i t 
B r ('Ill ial ni Ion l'art.s for t ha R1.1t 

tul.l,~r •. 1 J l('~inll'11hr llllil tho mnn 
\\ 111

1 
\\lr\'fl Ins 01\11.'' f\)\i'n!\l h) 

regu ar Di hm G1111nmlN•. • 
I I 0 'olt • HU C\ du A(' $2S '\ I 
11 o 'olt f10 l·vch1 \ c:. ' ' . . . I~ ·:.r. 
l IO \oil: oth1:r than w·. ''. '·'·"1 

m 00c)do ••••. , 49.:;'5 

Backed by User Judgn1er1t Sales Policy 
and National Advertising 

You can offd Diston to your trade. on a ha is new to radio scllmb. "1al\.c 1t·-usc 1c
tm/y el'cry cl um before the rransacuon 1s do tel." Few "raJ10 "lst ·· s.c:t own1.:rs "ill go 
b3ck to ''B'' llittcries after the grc.itcr con\'Cllic.ncc~ ttsfactton .ind 1.: nom) of Dl ton 

Try Diston for Your e ,f 
Won't you, before you off\'.r D1 ton to your trade, tr> it' our t 

n Fn.-c Trial ffcr for your anH:n11:ncc. atur.illr, th • \\ h f1 t t L o " 
'arc<l for when the hcav)' scllmg., n i in full \\ m Wntc tod } or full d t 

RADIO P RODUCT , 
D pt lU't Ili lunond, 

• 



·u lia1 g 

pu:.: ~ bwld ... r, 
ur te fixed c.ond nser 

tn~ bJ.hnce. Sell 
J th y·n gd better 

th } bu} from ) au 

gu rant ed to be a~-u, 
t 1I1Jik d c:apac1t} ,and to sustain 
1'"" dltl n of service. It is solidly 
\Vn b kelit~ impen ... ious to mois, 

ru_'"e. cd fumes. o.. tau 

E boiling and free:mg \Vill not m1ure a Sangamo 
C.o densa. &lldenn0 has no a:ffect upon the capac, 

it) h \')' rur es of elcctnc current '\v1ll not break it 
d'1\\ n. hs great meck:.rucal strength gives protection 
, ..... , ......... "! chtppmg or crackmg even if dropped on hard 
cement 

A first c~ JObba.s carry fungamo Mica Condensers 

OT can qmc~ly get them for you. 

Waterproof SAN GA MO 
Accurate 
Radio Parts Heatproof 

Fumeproof 

Tms display card is now 
ready. Ask )'our jobber. 

Sangamo ~lectric Company 
Spnngfield, Illinois 

i, RADIO DIVISION, 50 C hurc11 Street, N ew York 
OFFIC'E IN ForCa d 
PRIN lPAL ForEur~a a~SangamoElcctritCo.ofCanada, Ltd ., Toronto 
CITIE') For~~thh<iangamo~ ,Pondcr1End,M1ddlcacx,Eng. 

A1h1da Enginc .. ring Co • 0,akn, Japara 

1 ' t go · the 
money" 

The Meyer-Kiser Plan 
1. Extreme simplicity. 2. Easy to explain to the cus' 
to~er. 3. No confusing "service charges.,, 4. Any de, 
tail ?f payments can be computed in half a minute. 
~·Finance_ charge is based only on unpaid balance for 
h~ exact time of the loan. 6. Immediate cash settlement 

d
with ~ealer. 7. We do not hold back any part of the 
ealer s money. 

6 
Write or wire us now. We w 1·11 send aJl details by 

rst ·1 d mai an have representative call. 

n A I) i o n i. "'A , 1. , N t:, s, ,,, , "''H ,., 1925 401 

ACME WIRE RADIO PRODUCTS 

Celatsite 
Wire 

(Single 
Stra nd) 

Tintwtl cop
pe1 bus har 
wire with a 

non - inf\amm
;1 hie '''lpaghetti11 

in .. ulation, for wir
ing radio sets. It 

can he stripped of it~ 
in,ulation ea::.ily for mak 

ing connections and can be 
bent and re-bent without 

cracking Moistureproof. High 
insulation \. alU<.', Color': red, 

yellow, green, brown and black
one for each circuit. Supplied in 30 

inch length,. "'rite for folder "E." 

Celatsite Battery Cable 
I · 1 cable S feet long fo·r connecting A and B 

A nea!, mu tip~ cur~ent supplv ~o your -.et. Compo-.ed of 
Hattenes, or ot e r ,. - d 
fi,·e Flexible Cela tsite \\ ires, re ' 

11 W 17reen brown a nd black-ve o , ,.. • . b .d 
enclo!-.ed in a b rown s ilk l ra1 ' a 
color for each te rminal. No cha nce 
of ~hort circuiting w ire-. and " blow
ing" tubes. \Vrite for folde r "E." 

Wire for 
Loop Antenna 

~take ) our own loop. w ith 
Acme loop wire f1:om an -.trm•
t ion-. in the muga7 1ne~. ~la de 
of bS tt and ~ of fine correr 

. w ire i.n-.ulnt ed "ith g reen ~i l k. 
Nt•ut : iwn-•t n ·t\ hing : fle ahle 
for folding. " . • •h' fo 1 folde r 
4 ' E-.'• 

Celatsite Wire (Flexible 
Stranded) 

Late!lt drvelopmem of Celabite. 
Flexible, -.;trandecl, tinned copper 
wire in a non-inf\ammable, mois
ture-proof "-.;paghetti" insulation. 
For sub-panel and other "point 
to point" wiring of radio '1Cl'1. 

Red, yellow, green, brown and 
black-a color for each circuit. 
\Vrite for folder "E." 

• 

Stranded Enameled 
Antenna Wire 

Seven twi ... ted 5.trand5. of enameled 
copper wire. Thi~ greatly .in
crea~e-. ~ignah by presentmg 
greater ... urface to incoming 
wave~. Enamelin~ each :-,tr~nd 
pre,·enN corro-.ion a nd re ... ulting 
weak ~igna b. 100, 1 SO . or 2_00 
foot coih, boxed. \ Vnte for 
folder "E.'' 

''Spaghetti'' 

An in,ulated co\'
ering l\1 be .. lipped 
<n-er bu' bar wire to 

t it frotn conwct 
protec . J\ Jler-

.th other "are". 
\\ I • f oil ''dan-
f ed protecuon ~r 1• 1 .. • '' I.. v•h • llt '-
ger po1ut.... Ll> r 10RE 

but ' ' or th a fl d more. d. err de o ere . 
l the or rn1H) ~ 

t 1a 11 h t{ed , ello", greeu, 
30-inch le1d1g~la.ck for' "ire • o. 10 to 
bro" n n f ld "E,, is. Write for o u · 

Flexible 
Varnished 

Tubing 

THE CME WIRE CO., ~ain t1tfice aud '' orks 

ork. 61 Vanderbilt A. vc. i Chi 



) .. ~II 

n th I r 

rnt1 eh :mtn
tu '\ 1th--or 

Jed ' t ll.ing point11 for the 
d. L\ en 0\\ ner of loud 

>mb n ti 1n-a tighth
rd t l t \\ill not kink or 

urn 1.:ting plug e\er 
PRE~llf R ! 

Li t 1.75 

Do11~t forget ~'Pren1ie1·, Jr." 

He of lighter con~truction but come in attra ctive 
rton ex>mpletf'-\\ith unh er al plug. In a vn riety 

f length for f lk ''ho \\ant till g reate lee\\ a~. 

l!:i ft length • • • . Ll .. t $J .r.o 
3,'j ft. h-11g tl1 •••••••• l . ii.t 1 . 7,1 
00 ft. fongth .••••••. 1U ist ·.!.00 

The 1 " ' T\\TIN BULB 

DY«fARGER 
Its Performance 
backs up Its Beauty 

THE rich beauty of the New TWIN BULB 
HANDY grasps and holds custom~rs' ~tten
tion, then \\•hen they learn that lt giv~s a 
faster rate of charge with absolu te qute~! 
their interest increases. The "push-pul l 
principle using both ha 1 vcs of the AC 
wave accounts for the fast economical 
charg~. Jt is ~specially adapted to ovcrnig?t 
charg111g as 1 t cannot over-ch arge or dis
charge the battery. The oversize transform
erJ'revents overheating and w ill stand con
~i ~ra blc overload. The s pccia I a ~nmt.t<::r 
1nd1cates just how fast the charge 1 s bcmg 
transmitted. 

\Vith such sales points as these you c:in 
readily sec why the New Twin Bulb 
HANDY CHARGER is so popul:tr :1nwng 
radio owners and dealers. C h arge:; A lht
teries 4-5 amperes to 6 vo l t batteries; . .B 
batteries up to 1 2.0 vo lts i11 series. Write 
for addicional i11formation. 

inll8!f'Aft ~n_ EnilC (1° 
4349 DUNCAN A VE· 
• • ST. LOUIS 

H " u , o H 1 ,, A 1 1, 1 N 1 , N1 ,,, , 111 11<,, u12r, 

The Suss.ex 
A nothc.:r tin · cx an11~lc nf the handi\\'ork. of th.c 
f\ l ~i s t c r C'r ~tft s1n cn , tor those to whon1 th1s n10(\t 

fi cd (juccn .Anne sty le appeal ·. 
1"h c Su .~e '\ j ~ 1n:1de of \\':1~nut , with hcautiful\y 

.111 \ 110 11 shcd curly gra111 walnut panels. l .n 
l lit . ( . l . . {' 1 l . 1 
dt:sicrn \vorl 1nansh1 p and h111 s 1 1t sat1 s 1c.:s t lC 11g 1 
stnnJa 'rd '- of R ~1dio l\last~r produ ct -. 

Bt.:hind it and th e other H.adio ~laster proc\ucts-

h ." 1111-. hi ghbo,,~ consolc.:s and table inodcl p onogt .• ..,, 1
' • • 1 l · 

. b . .. t . ,.. re th c ~, re at \ V a rd l n d u ~ t n c \ v I t 1 t 1 c i r 
t a 1 n c s ,, n . 1 .11 i 1 k ,. f f'in"n(·c 1natcn a s, 1111 s an( \\or -rcsou rec~ o ·~ '- , 
shops. 

(;omplct1• 1/etails of t.'11
• 

t11t1re Radio Jl1faster /1111 

or rllll' 111 ()(/1' / in it w ill /J,, 
.'en! j,, r:ulio lllflllllft1r.lur-
1?,.s. job/Jt•rs or d< ,,/, ,·s 
upon n ·qut•sl. 

• 
7'/H• U st Price of 

tli l' Suss1·.1 is S ti.On 

YMRadiO Hoste 
CORPORATIO~ 9f ... ~l'JU 

::o.A...""til'."' c::aT • • .:1.~.-

403 



I 
! 
I 

I , nonn Sold 1 in 1' rminal 

l'c OOJll 

Jvl hrr d ah•r , \\Ttlt• u111l i:•'( our nlliucil 
rlllng 11n1110 It Ion, ' fl 
Econorny crew Corporation 

t '"' of .1lt1rl1111r 8rrel/ls, fl tits 
II ' ri (l?id ""lllt>r1110 'Term iriat ' 

I.I 

5215-li-19 no,en \\ood ,e.,Chicogo,111. 

E.HILL FG CO., 
s~~ 

Size Lai:-ge. 
Siz.e 

lmt m11m11111111111111111111111111111111111111111111111111m111111111111111111111111111111111111111111111111111111111111111111111§ 

g 
E E ~ 

I "THE TUBE WITH A PEDIGREE" i · 
CO I LS 

far 

RADI01 

BaJloon Honeycombs 
~ 

Vlave \Vound Spirals 

Transformer Windin s 

Honeycomb Inductances 

We Wand For Th~ 
ManufactuTl!t Onl:> 

COTO.COIL CO. 
PROVIDENCE 

R. L 

~ 
§ 
E 
~ 

I 
= 
~ 
§ 

I 

I 
I 
~ 
~ 
2 
E 
E 
E 

~ 
m 111 1 1 111111n11m u 111 § 11 11m11111m1111m1m1111111111111111111111111111111111111111111 

§ - · 
- ~ I § -
§ 

I 
I 
I 
~ . 

A RADIO tube is ouly a:-> good as its 
characteri~tic cur\'e reading. \.\"e furni:;h 
with each MUSSELMAN CERTIFIED 
TUBE a curve sheet ~bowing the exact 
reading;~ for that particular tube. Both tube 
and curve sheet are erially numbered, 
so th~at you, or any engineer, can ,check 
our figures. 

~e.rnemher this point: That a character-
J!>ttc curve reading i~ the only way any- g 
one can rnea ure the value of a radio E 
tube, ~ 

Jobbers, manufacturers, and ~ 
dealers are invited to write -
for detail• a& to sale• § 
franchise. :: 

Nu1111/u('/l1t't'd /JV I I The Van Horne Co., Franklin, Ohio I 
: SALES OFFICE I 
! A. J. MUSSELMAN I 
I 606 Machinery Hall CHICAGO ~ 
r..1n11111111m1mr1111111111m1111111 1111111111111111n111111ii , 

1111111111111111111111111111111111111111111111111111111111111111111111111111111111 .. 11111111111111 

n "'.,, o n E ·1 A 11 .. 1 No, s, "1111111'"''· u,2r; 40G 

• f 

f1 di . 
~av r 

. I ihfl , for· their place 
r11f11c 1 1

# ,,,,,.8 ,. , tleal<'r' s l·ounf tn· on v v 

. " lluicklv <lctuchnhlc con· 
trou,.,, · I J ~ tak s J' ,..01.Js c ·tensions nnd co 

• l~ 01 c ", • 
11c 001 • l"" 1nc.;:uns '"ithout 1·c orttng 

b"' unP c: • • ,,.jr J i· t J " ( ussy" rnd10 contr1v· 
co ot11Pl1~itl c ,; .. \; both c ·pensive nnd 

,,, uc ' 
rd to innnipulntc. . 

hll . . ~ere"' di·ivcr (not a nud~ct) 
·duuu Y s · "ff d I l o o1 ~ . detaches in a Jl y-an ,,. 

nn~cts ot 
oo ca11't C<H11t.' out. 
scr·t.,U'S 

SHERMAN 
FIXTURE 

CONNECTOR 
Solderless, all brass with non· 
removable screws. A Ion~ 
popular fitting, findinit added 
uses in Radio. 

z farl5f For connectinit-

J'.11 .. nt1•1l ,\ 111111111·11 

.._\t-rlnl lt'lld-ln "lre11, i:rowul wirP 
f'xt..-rudoru1, battny t•xtt>n11lon 
\\Ire, multl11lti lwud"lrts, two 
lou<lstH~Ukt>rs, eh•. 

EXTENSION 
CONNECTOR 

,\ pair of fixture c?nnect?rs 
within a handsome insulatt>ng 
case. For-
Loud Speaker extension. 
Replace., portable jack and plug at 

le~s than a third of their cost. 
Tokes any kind of wire; expensive 

cord with metal tips not essential. 
Multiple headsets - the simplest, 
quicke~t. cheapest method. All 
double• cord extenlSions. 

To see ts to bu}' 

Handsome display cartons 
• • insure attention 

I rtun of I" I I 
fllrh-1)\-ul .. - • i.t , RO ,~ ... ll t '°' 

l'r dl1wn1111t, :tc; .,,, . 
(~1'1t011 oC :)0-lll'ukr 

1,rit•t', ~.or.. 

Send t d 
· 0 Ul' for· a ca,-fo11 of t!aclr. Tiu• 
•nvestme . I /, 

Pit is smal -the sale quic "· 

Sold bl' J obbe1·s 

r---
' I 

--

Battery Tester 

9 
I 
I 
I I 

I 
I 
I 
I 
I 
I 
I 
I 
I 

For "A" and "B" Storage Batteries ' ' I Here is a tester that will 
eliminate your customers' 

battery troubles 

M OST dcaleu who ell radios, 
must exprct to be a "clearing
hou'le" for radio trouble<1-

and well informed dealer!'! know that 
60% of faint reception" arc due to 
weak batteries, caused either through 
carele'l11nes., or by th<: u~e of an inac
curate battery tester 
Right here i-. where you come in a-. 
a dealer, because no battery is going 
''dead" if the customer u-.es an 
A Y ANBEE Batter\' Te-.ter-another 
feature i' its dual purpo~e for te,ting 
both "A" an<l "B" ... torage batteries
vou can guarantee every A\" A).:BEE 
you sell, because thev. ar~ _triple-te,ted 
bv three distinct scienuhc proces~e' 
lvhich a-.sure their po:;itive accuracy. 

I 

' I 
I 
I 
I 
I 
I 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

There j, no battery tester ~hat enjoys 
such nation-wide popu\anty as the 
A YANBEE-it offers an unu-..ual op
portunity for quick turno,·er and ~lg 
profit-.-always keeps ~u. tome rs. satis
fied. Get in touch with your 1obber 
TODAY. 

List Price 75c. 
Prepare for the big 
season ahead, be
cause thi5 will be a 

banner year 

I 
I 
I 
I 
I 

I 
I 
I 

Kant-Stick 
BATTERY 
TESTER 

Th<'t'e j, fiHeen Y<'ll~ of 
<'ienUflf' ma t<'r crnft mBU
h' Oc:>hlnd thi, Battery 
~·J~er-no 110 -.iblc w Y {or 
tto t to Slll:'k to barJ'(' -
·1IWl\Y1:> nccurnto and. lstuN.lf 
'.-rubber 1mrt" n<'U -au·oo" 
whi<'li ll ·UI'(' Ion~ ltft>. Tlli 
· hi!;' 11rufit m \l;:er--n ver 
~~1y di snuE-fodicm <kj b~r 
ordt•r to your o r 
TODAY. 

List 
Price 
$1.00 

"Unf11s tlu Flo it 
u R1q/1t, 

tht Rtad111q 
is II rong' 

The Scranton Glass Instrument Co., Inc. 
Scranton, Penna. 

lb--- -

I 
I 
I 

I 
I 
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The 

''WIN D,HAM'' 
Variable Condenser 

Small 
Rigid 
D urable 

A NEW J ~TEANDARD OF EXCELLENCE 
ASURE OF WORKMANSHIP 

· DEGREE OF SATISFACTION 

For Tho•e Wh A S k o re ee ing Better Thing• in Radio 

Let ug tell you mor L ~ • 
1uperior conden e 

8
1XJUt thH 

price with" th •er that 1ell1 at a 
in e reach of all. 

De•irable territory 
you write today. may be l1ad, if 

I 

~ 

I 
THE GOYER COMP ANY ~ 

4:m!!:i1ll1r.111::w:i:;wulllllllmWilll illimanlic, Coon., U. S. A . ~ 
' II 1111111 ltnlllllJlltllllDDlllll ~ 

11111 tummmH1111mm1111w11 1m111111111111u1111111111tt1Km~ 
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1etropol~~: ~~~~i~v~:.s I 
De MoinP" l ow ~ 
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I BINDING POST STRIP 
~ 

A Q~;~e~na~ f J26Jable;~; -===-

~mateur set builders have been quick to appre
~iate the advantages of the new ·EBY Strip. 
. even posts engraved in the most popularmark
mg_s ar_e mounted on a polished hard-rubber 
stnp Wt~h nickel-plated brackets and mounting 
screws mcluded E h . . · d" . · ac stnp 1s packed m an 
m iv1dual display carton. 

25 Different Markings g 
make EBY p t h -
the market os 5 t e mo~t complete line on ~ 

==-===- for q · k . They are priced and packaged jr -::.§ 
. u1c ' profitable sales The 15 ~ 

nationally advertised ·. · C ~~~ ~ = e · pnce is i..,~ ~ 

~ The Tops Don't Come Off! te I 
I The H. H. EBY MFG. CO. EBY I 
~ Philadel h · p Afurif.e..I ort r: - P •a, a. Ec•t•I/ Jlusc E 
w111111m11111111111111111111 ~ 111111111111111111111111111111111111 1111w1111 111111111111111111111111111111111111111111111111111111111111111111111111111111111
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waves with t li11 d up for the short 
~__:___--------• W ASllBURN fnterchangeable 

f re<1uen,cy kit -t1111etl ra.dio 

Kit No. 3 
224-555 l\l,t::1 ers 

$').(}O l I I 

Kit No. 2 
}()().:\00 M et eri; 

$8.00 Lii;t 

.K it No. 1 
J (). I09 Meters 

$7.00 List 

~lto11 \Vov1•s 1111• heir \V<'" ., 
' • I I Oii 18 

111111.:ts, J\li-1\ \ dlnu 11n 40 mt!le i s, KDKA 
o11 «14 meter -n•hroadcaf.ling n111l 
11irt11y la rg<· 1 rn11 atlautic lilatious-~tll 
011 1il1111 t w.1v1•s, ' l'he .111-w"ve fu• I 

f 1 
•• ···• urcs 

11 \~ n
1 

li~111 1r!1 l 11~crdi.111~eahle Coil 
a 11• 11g 11 m 1111· with thi new clevelop-
111e111. 

Tunes 30 to SSS Meters 

Each J.;it co11t.d11.; thrt>e matched low
lo~is1 "ha r p tuning lnterchan~eahle 
co1h• ancl compll'te wiring diagram for 
h ui lding five tube, tuned radio fre
qut•ncy, all-wave receiver for rlear 
powerful reception. Coib ~re all built 

1111 lwk1•lite l1L1t1e'I for socket mounting 
h11w11 here. 

) ,,ow in Cost 
The c-ost of huilding an all-wave 
1 cceivcr i hut little more than the 
~·11 t 11f huil<ling a Fet with fixed tun
lllJ!. 1 :rngr. 
\ "ou \~ Ill 111&\'o df'1111u11l11 for 11horl \\U\OO 

11urlH thl11 tH•m;on. <:t>t. rt'!ld)' now wlth 
1111p11l )" of \ \m1hhur 11 Int1•rt•h;m~eubl1• ('o\ls. 
\ ltrudlv•• r1•p1·11t b1t1;int>s - m.dlo fon11 ore 
not i.utl11flt>d untU t h .. y h1.n~ all three eta. 

P acked in Attractive Counter 
Carton 

-
Sold Through Jobbers. Order Samples T o-day 

THE WASHBURN BURNER CORP. 
Kokomo, Indiana 

HERE ARE TWO NEW SUPERADIO PRODUCfS TO SEl~L 

j 

Sup d" era to D'"·n . • J . l h 1 ometer ts equtppe ''it l 
eud phone nnJ plug. 

VACUUM TUBE 

DYNOMETER 
Thi~ 1 evolutionary meter meas
ures easily with po~itive accur
acy, the power of any vacuum 
tube on the market. It tell' the 
best radio or audio amplifier 
~md detector t ube and how it 
will work. 

Al readv the public i~ demand-
. 1 .... ·1., '"'rl"' I"' I ) 'l' l 'l~l mg !.~ !. U ){'' . lC)' 

want to know what they are 
huying. 

Et•erJ• .. et or Tube A1 mm· 
f t1ctrll"P•·, euer"J' Jobber· o.
JJen/e,- will want this fl l'C· 

,,sstlt"J' 111 et er·. JJ' rite f 01" 

f1,,-th1'r d ·tails. 

SUPER DIO 
RE CTOD"Y~E 

T hi set operate~ on n r::idicalh ne'"' prindple 
- inductive renction. U"cillation nutomnticalh 
controlled. U t: of km lo"'• tr igbt line frequenc) 
conden er and highl) de' doped ol noid r. f. 
t rnn forme r" a -.ure" the nthled punch to ttet 
th t di tant tntiou. \ Vondt"rful tone, tt"rrttic 
po\Hr. Onh· l" o baud "' needed to oper te 

R e/iable J)ea/t'r · IV tmted 

DE WITT LA FRANCE CO., I C. 
54 W 

( ,. n1bridgc 
ashburn f\ ve. 111 c ) Rl PltF 

Martin BOSTON IU~PRl• 'l• NT TIVH : \\ 111i an • \\ lt 
' llanley & De\\'itt Saleit Co., 99 Bedford St. 
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DURHAM& CO .. Inc. 
0 St .. Phihdelpbia , 
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The 
RE '.O 

TRU PET 
Concert T} pe 

It ac:lmorzdedtes 110 

superior! 

\\' e ha' e found the 
ecret for beautiful 

tonal qua) itv with 
'olurne in all th~ re"is-

h
. e 

ter a!!'h or low. 

It ha been tested 
against every loud 
peaker of importance 

and acknowledges no 
List Price $25·00 superior. 

Send f r a amp) d be . fi · h . e 311 COD\ anced. Beautifulh· 
eel ID cry tal Hack and grained mahoganv '' ith 

anoque g Id detail. · 

RE:\10LA CO. ·cERT CABINET 
Ha ' m \ 

R mo 
A 
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I 
i = E 

~ 
~ 
c g 

II II l!Ulllhllfllllllllllllllllllllllll llllllll!lll illll lllllllfli lFo 

' Dou bl \ l ohun n 

odel Dulce .. Tone 
1Y Radio R P•·oducer ! 

P LUG in the ne\v ' 'doubl volume" Dulce
Tone agrunst the best loud speaker you 

ha' e on ) our shelves. You'll get a real 
demonstr tion of the ne·w Dulce-Tone•s 
remarkably fine tone qualities, clearness-
.and' olume! 

Make this conclusive test now; before 
your fall rush commences. 

The TEAGLE Co. 
112 S Oregon A'·enue 
CLEVELAND, OHIO 

I 
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! Pacent 
Achieve
ment! 
True Straight Line Frequency Condenser 
for Proper Spacing Between Stations. 

S TATIONS can be easily divided on the d ial with th18 

sturdy, compact P acent T rue S traight L ine Fre
iuency Condenser . Absorption losses a re negligible· 

~ O~bperly placed ISOL~NTITE gives pe rfect insulation· 
R" _er features are: R ive ted and solde red brass plates· 
l~gid Channel frame con struction. P e rma n ent plate 
~!riment. f:x~ra t ie ba rs. Oversize. dust-pro_?f. uni-

ng. Pos1t1ve e nclosed stop. D esign provides for 
um-control tande m mounting. 

SUPPLI ED M!~/a~t~~,.ST~~?,~RJ~bb~~PACITIES I 
PAC ENT 

1~~~·~;;:~ P;~~;·~NY, Inc. I 
91 Se venth Avenue, New York City : 

= \\llf<hlngton ~ t ::; ~ ;~t:i:r.~ acen: ~~~f.1,~l!·11>lllll ~ 
--"'-- 1h1111·11pulll! I 11•1 roll s __ 

Hlnutngh:uu ~1111 t rnud~<'0 
E Jackw11\lllo ft ADJO At 1 oulM "':::;: 
E •"A ESSENTIALS P ill uurgh 
E C'a11~dla11 I II' • § E nae••. \\ hlto ltn<ilo, J,lmlled, Hamilton, Oot. S 

i rt"DoN'T • 1MPROv1sE-:::--PACENTIZE'"' I 
fiHlllllllhlllll!tt ir; 11in11111•1111111111ui1111111111 111111u11111

1 
11111111111111111111111110111111n11111111111111111111111111111111111111111111111nu

111111 

R u 1 o H 1 1 11 1 N •• s. /lf f! 111br1, rn2r1 409 

lllt11S ll'Clt ln !1 .\fotlel .;t /ol" ··. 1" llrt tt n ie 0 11/v 

$18~ 
J.l ... l' 

iUodt'l A·ll for ".I " 11111/ " II" ll11tt erie f'hf1raes 
.1 J: H B tlf terie " " " " ltcm e.ott /IJ 

, In e.r1en,i1•f' t111tio11al ad1tc' i' · 
tU.i1111 caw 11aio1i is 11 mfrr 
1u11v. Ca~h in Im 11tor,,·i11g •11> 
011 ,f,t UN.ii TRON~. 

$22~~1 -- ·1· 

A better Charger Backed 
by a po'\verful sales policy 

• 
.lH on• charger sales mJJ p1·ofits f 01· YOU 
There i no charger made today-so itnple, 
~o efficient, o satisfactory, so full of en
sible scllin~ points. Study the facts and 
see for yourselL 

Back of FUL-WA VE is a powerful sales 
and advertising policy that will help you 
sell more chargers to your trade. Every 
radio owner is a prospect. 'Ve will help 
you make hin1 a profitable cui;;tomer. 

J o b b t' r ·" , R e ta ii e ,. s 
write for full detail.'> 

JI iG/.'.._tTRn~-.: art' 11 ad '" 
tlin~ 1111~: DC fOlil DC 
l!l9 ond [)('- J99 I rg ba 
11nu• . W HIV not 

sz.so 
LIST 

ar~ built with the- preci~ ion, . kill. a~1d. ccur• 
acv of prcci. ion in tr~unent . R1 id in p. c· 
. · ~ d i·opcr packan ar other feal\n 

uon on P 
that .. PP nl to fon 

" 7hen you sell ~I GN.ATR 0 1 rs you do 
two things; you sell tubes thut ~,·ill not 
come hack, to custon1e1·s " ·ho will come 
back- satisfie d . Because l r\GNf\ TRO 

1
S 
\'\.) IU E:s. !\l 1gn. tron Huildin . Hoboken. i 1. J. 

CONNE\VEY HLH THl 1...A HO H 

-
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Ill e 
::: 

umplifiC'1 s, 

an\ good cit cu it hettC'r. 

t d d h, a gunr~ntee thnt's lwck<'d hy 
f c:-'t bit he I re·1\utntwn nnd 1e po11siliilit). 

C. E. MANUFACTURING COM PANY, Inc. 
702 Edd) Street, Providence, R. I. 

J 8 

PERADIO ii Molded 
uper-h terod ne ( I Bakelite 

E\·eryone "'ants to bui Id the Su per
heterodyne. Here is the Kit for best 

for 

I Radio 

re ults. A sure-fire propo ition 1 and everv = ~=-====-I customer a ati fied one. -

~:: ~~~~~ J '\!Jtf"nr a. Ccuph•r, I 0 >-dllntor "_§:: 

1 il P ~ pt'(.'"J&I \ nnnhlf' (ondf'rllif'r l T unNI 
C. 1ra~..r an formPr, 3 \Jot('hf'd lnt'l"l"nu'(!ialf' B k 1· 

i_=_== ~=:J~~~Y~e •o:,u~ ~21:1.'b" roe~'r.11aWl1'1~~,p~:r:o~~pu\o;,~~· u:k:t lt:a:::~ r~::s~:~s~~:e~:·:~::d:~::9; =--~=-~ 
: \\'rite toda~ for ,- ition. end plates, and other part , produced 

~ D tJy our large and experiencuJ Mold- E 

~ EWITT·LAFRA, 'CE Co. INC ¥ ;ng Orgouizot;on. I 
I-~ 54 \Vasbbur n A \ c., Cambridge, l\1ass.. - -

llm'Wn Rf>prf'kn tatl\f"• ~ A • ~ 
1artlu Harllpy &: h r \\ ht 1-'a·I ( t 'hl1iago Rf'1•rrt.f-utnth1• - ~ mer1can Insulator Corp. I 

99 l~!ordF't ~ 0• \\illiu111 A. \\¥It) Ac t 'o . g g 
~umm1111rutCJ.UJJIJ~Tl! • aG&. i;;iut fit . ~ ~-= 52 Vanderbilt Avenue New York City 

11n111111u11u111111111111111n1111m1111111 t1111111111111111111111111111111u1111111E'r.. , l'l 
.';11u11111111 11 u B 

11111111111111111111111111111111 111111111111 111111111111u111111111111111111111uu11111111111111111111111111111111111111111111111111111111111111111 

it 11. u, o u "l A 1 1, 1 N n, ,({, '''"""'"' • Hi"'r, 41l 

hie cconn111icnl rtJHl 1 011,·e11icu.t pl.1t1• 1'11ri.cnt 
A llcrr.nlla .' 1 , unif orlll voltage at all t1me:s. Kcquires 

I , t•urn1i;1ts .. ~ 11·, II I/ ' / ::.llfll' }· • 
1 01wrator utter 1nsta .1t111n. ~ 1111 11 ' y 

3 \lt 1111011 I 0111 
llll "'' i11<J 11/it'f tlf/01/. nu /i11W ' • • . · ,, of a d1y storagl' hattcry, togethl'r with 
'fhi li un it hcot11ilS "·itt·ii·liinellt huilt into a ha11d1rnnw.ly fin -. kl , • t11ge1 .. ' ' 
:i 11 11 l 

1 'Tl •re is 110 acid to 8pill nnd then· a1·e no 
i~hcd c!llH'. l

11 i•~t out of order. It incorporate~ all 
• , 1)·1tt11 o .., • f 1 • rn11,· 111~ ' • t f wet "B" batteries with none o t 1c1r 

1hc goocl P0111 6 rt is· exceptionally well conistructed. The 
clisnd,·antages;. l ~d with t>orceluin covers. 111 solid wul-
celh1 a re J> rt~\ l l c • . 
nut case. List p nee $3 S. 

I . t' 1's i1 tltr. r.co11omical and drprndab/I' 
V ra n.1, '' · I I k ' . t ' I itt <Hunrrs /Jaq.ir long irn1 oo mg 
11ntl ' 1a · · I II' ·. t d 
J 11 ,will r111uy fl rrfldy sa "· 1 lie. o fl}' 
or. d d" t fur in formation mr IJl"Oltn s. 

'lhe Andrews ~ 
Paatllewlaeel•Colll 

A new low-loss coi l of ideal char
acte ri ~t1ics. Jlas r.xcrptionally high 
ratio of indurfa.na to rrs~stanrt. 
Losses a r e negligible. lhecl in An
d rews D ER ESNAD YNE and BUCK
I NGH A M Receive rs. 

Cives maximum r a nge and v olume " ith e!1tire freedom 
from di tortion. Inc reases selectiv ity and improve-. tone 
quality. Supplied in three ty pes, ada~ting it to _nearly 
all standard hook-ups. \\'e ca n furnish blue-pr~nt::- '?f 
many well-known r ecei\ e rs a nd circuib using _th1 :--. c~1l. 
Our Technical D e partme nt w ill an~wer a ll inquine-.. 
l.i-,t price, $3 . 

A better loop for fans 
who are particular about 
the .lppearance and per
formancr of their -.cb. 
~eat a11J compact in de
i.ign. llu1lll"omelr fin-
ished in silver and ma -
hogany. Ha ih·l' red 
dial grn1l11att•<l in de-
grees, Folds rl.'adily and 
can be u ed n1wwhcre. 
A s/lf<ial model jor r. ••rry rin uit. 
an indi vidunl ho:1;. 

1 · d h nu 1 •c111ll r~ 
l.i t l'rii (\ ~.~• 

E.ir h loop p eked 1l1 

· fl (' er· 
.lu1t l l'lmltt' <'II toll/ { r,· dF111aml (1J1 IQ<''""" '" Jf'Od 
trn it t'111 •Ult •t1' t i f'll and tlloro11c1lilJJ dt111rmlnblr I 
11('16. II r ltr /01· t 011111frtr 111/ur111otio11 1od1111 

.. ~Ilm©o 
1317 First Ave. l\lop\ ood, Ill. 

l'erkloa Electrla, l . td .. Montn:: 1. T•1ron,u, W11mh1 

_.:__ here's the panel . ' you want- rt s a 

FIBROC-BAKELITE! 
In l!oo<l ra<lio stores the country ewer thi 
finest of all panels is being sold to match 
the efficicn<:y of thr he t part--. 

'The demand thi~ fall will be for set:> that 
will afford grrater selectivity and greater 
di-;tance. U µon the panel depend-:, tht: 
~ati~.tactor\' operation of every part ~ l>U 

sell. Yot; cannot afford to sell other than 
the very be-.t-Fl BROC-BAKELlTE. 

By any te-,t-tt'n::.ile -,tren~tl.1, dielectric 
strength, appearance, worka~1hty ~t~d ~l!r: 
abilitr-you'll find FL BROC-BAKELl l r: 
far it; the lead. 

To good dealer we offer the only kind of 
propo~ition that will intere-.t them--one 

l k ·.1 lib0 rnl lH·ofit nuw, and pyra-t mt ma · c~ .. 
mid:- them on future bu,iness. Get the 

detail-.. now! 

Fibroc-Bakelite 
Features 

lliglt Jir/u11·ir strr119th ll.wiring 
/or;ust die/utric /ossr~. Great ll'n
silr slrtng//J. II' ill 1101 r;~·arp, ~'" k, 

, .,, fulllur or cold flo:;.t·. EtmlJ 
(lllt" • d I 
(i.~·orJud. Ruul~ly rngra<N' · ~ 
bltrrk. /Jiglt P.olulr . or mat finult · 
mahogany, rirc1usu111 ~' ~/nut 0l 

oturil/ fi11islt. St imlczr,I su: s t'll 
11 pockul in illdi~idual tnulopt. 

Fibroc Insulation Co. 
258 Lincoln Ave., 
V lparaiso, Ind. 
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Crowe Metal 
Cable Markers 

lllllllllllllllll I 

~ 

E, el} et O\"\ ner will appreciate the ~afety 
and com enience afforded h) the e marker~. 

Cro'\\e 
tached 
plier~. 

marker are quickl) and ea ilv at

to cable with a pair of ordinary 

Supplied m all tandard markings. 

Dealer and Jobber• are invited to 
ask for •ample• and price•. 

Crowe Name Plate & Mfg. Co. 
1749 Grace St., Chicago 

B90V 

I 
~ 
~ 
E = s 

1111111mu uuuun urn un muumm ~ 
UlllinUlllllllllllUllllllllllt11111111111111111111111111111111111J 

l C\\ ·in 
ndio , nn i 
1 oltrn t~r 

of , 

I 
I 

I 
~ 

I 
I de in ingle and double ronge for mca urin~ ~ 

fit ment ond batten· 'oltn e l they hove nn C:Xl'ep. = 
tionalh high internal re istance-125 ohms per volt. ~ 
ne ulorl) mode "ith n block tini;;h nnd narrow ftnnge ~ 
tq>e of ca e; fastened to the panel with ll i;pecial type I 
of clamp upplied ''ith each in trument. ~ 

For f ttrthrr lr:fortnatior1 Address 

e_ \\ E TO. 1 ELECTRICAL h 1
.., TRUMENT CORP. 

25 Weston A'enue, & 1ewerk, N. J. 
§ 

~ ~Alln-tHE.Wt\Al.h6Ym 

=,,,,I : 'G'f:I "WESTON 
?ion.eers since 188 8 

giiiiil ................................................ ... 
~11Ul111111!1t1JnllllUlllllllllllllHIDlllllllWllllll1111111111111111111Hllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllrni 
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I "Big 6" 
A Great Value at $90. 

Also a new five tube model at $60. 

UDIOL 
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Radio C I olllpanY I 
~ 430 Sou th Green St. a I Chica~o I 
~ "A udiola Protects Jobbn·.•/' § 
~ 1111111111111111111111111111111111111 11111111111111~ 

1111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111
1111111 

~ 
rooLS 

II 1Hio~d iight 
tade " r. ii 1 Put upon 

_ theY. e J" 
1
,18 v en nls. 

ctl''e 1 
' • ff att•• "in(J' 1h1s o er 

\ ' are Ula" "' l l . ' e I ' o11 r a rt>: n < > 
> tirol\l ti • 

tc, li'-triln1t1on. 
"ade l 

f l l "o" Rrq11rst f nt11 og ,. 

• ~7!) W1·t·Ol'h S1•I . :-;o. . t ,,,..,, 
J:lctails a ·~"~ · 

ror EvrrY lt1•x Nut 
lit• to ~~ lm:h 

F 
So t:Jo S<'nh1•r. 
·&et ail!! a t •!:-w. 

f'or Act•m·atl' Layout 

n A", c1 1t • ·1 "' 1 "' N •• , s. ,,,, 111111, , 1112r, 413 

Sample 
Offer 

10 best sellers 
The ten bigge~t ~ellin~ radio tool. 
c:elccted from our whole line will 
be ~ent to any dealer at the "pecial 
introductory price of 'I'wo Dol
lars t Just fill in and mail this 
coupon with --rwo Dollars at
tached. ·n1ere are no strin~ tied 
to It. 

~o. 4!> ::!crew Driv•·r . 
R..,tail!! at 1 :-1c. 

No. 490 Wrt>n eoh Set 
R Pt:iilR at. Sl.00. 

Rnd Wn>n cheR and 
Scu>k<'ltl t or All Size 

H•!X Nut~. 

............... 
-·············································· : • • • • 
\ 'I ht• Urhl11:•1•nrl Hur1lwurc '' h:. Corf'. ~ 
: 8rltli;f'{lt1rl, ( ' 01111 . 1 mi•le ~f ttt ! 
• I p trt " •~n· P • 
• 1~wlnH1l l\nil l\liO ilo\ u • 
; 111 t oo\R n 1t\t 1•rt \ 1t •I ! 
: u,4,t.i\1 , ulut~ $a,tU\. ': 
• • 
: 0 •• I I I 0 0 0 I 0 I I I I I ! 
• ='""" I I I I I Io O Io I I 

1 

I • 

: 1• o o o o Io o o I I I I I ':. 

: , \1 \1\Je: • I I I I I I t I o I I 0 o I I I : 

: I I I I 0 I I I I 0 0 I I o 0 I I' I I I ~ 

e J 11hh,•r '1' .~wtittH•, • • • •' • • • e 
: I. I I I I I I I I Io o I : 

: ······ ... ············ ······· ................ ~ 
; ···········••··••·····•· 

···-r1r ............ ···--J-0-BB_E_RS _ ___, 

\ Aak for Our Propoa;t;on 

No 4 i\O Wirinir P li1.•1· 
R•·t aib; at 3i1c . 

1"nrm~ P Pr f Pct E y<'lC'I" 
o f Any !:)izc. 

.:-lo. 44~ Nu t F o r •-eri. 
Ret.ailtt at Olk. 

!<' it'! All Sizf' Hex :uni 
Knurlt><l :Nu td . 

4 MM· 

&' +0 ::"o . 410 Center P um.h 
F or markiDI!" .pot fo r 
d r illin l? in p on el ... . e tc ~o. -1:·.w T cmplatc·

Rl'tails a.t 50c. 

lncli.-a te s Location for 
Drill in::-

~o. -tti:i R l•amer. 
R'•taib at :!5c. 

Any Size Hole to 
~ Inch. 

:No. !O:i Co un ter-inlt 
H.1,l.1i1" a t 1:-,c. 

!<'or Sh apini;- Hol1,,.. in 
A ny P u111•l )l a t1>rin l . 

- 11 drill., will ,..tart 
.,trail?ht 

Worlt. 

THE BRIDGEPORT HARDWARE MFG. CORP., BRIDGEPORT, CONN. 

EVERY KIND 
of ANTENNA WIRE 

SOLID-in copper 
in tinned 
in enameled 

BRAIDED-in tinned 
in enameled 
in bronzed 

16 strands and 20 strands 

STRANDED-plain copper 
tinned 
enameled 

7 by 22 and 7 by 24 

FLAT RIBBON-in copper 
in tinned 
in enameled 

17 5trandi and 25 strand1 

.· a5 well a' Litz wire. 'fen to 65 
\Ve al~o make ~ilk and cotto!' co~rered l~of " ire, ·~' :tnd a, thi ... j, our entire bu ... ine~ 
-..trand~. \Ye make ~pt•cial wire' tor :-.pe\'.'ta pu/rpo/~e' '1 pr·,·~r and QUI K DFLIV-

. · · · , .... . the b st at t 1e ou,1es · ' 
we <l re m ,\ po~itwn t\l gl\ l ) 'l\l t 

FR 1 ES. J u-:-t tell u~ "·hat you need. 

Dealers everywhere a k you.r jobb. r for 

Literature and Sales-pulling pnc 

ROSS WIRE COMP ANY 
69 

Bath Str t, P1·ovid nc , R. I. 



BODI TE ELECTRIC CO. 
2242 '\'V. Ohio Street, Chicago, Ill. 

The 
sults 

unusual re
obtained by 

the use of 
N AXON TOROIDAL 

TRANS FOR 1\1 ERS 
a re due to the ap
pl i·ca tion of the 
following 
ci pies:-

pnn-

external primary. 
coupling with minimum 

H \ I• I 0 H 1 i ' I I l I'. (,, ,"\, ,,, ( "' l1r I 
• l \12 I 41 I 

Tandem Condensers 

Type 248-F Price ~6.50 
2 section& of .0005 MF capac1ty each 

Type 248-N Price $6.15 
t . n 5 of 00035 MF capacity each 2 11.'C 10 • 

Type 248-K Price $5.75 
2 sections of .00025 MF capacity each 

for Multiple Tuning 
l'hc tl'11d1•11t·~ i 11 r 1· 1 . 

• • J u 111 Im .1\ 1 to sirnplifv the opcrntion of a re-
' t>I\ 111g set liv retluc' · 1 · · • , 

• J 111~ 11 1n1m wr 111 «'ontrols. I he most ponulur 
am\ 1•llectl\'t t11l'll11 I f I · · \ ,. • 11 • t omg so 1" 1y the use of tandem onden er 
for the nnultaneous t1111i11~ ol 1w11 circuits particularly in tuned radio 
ftCl\\IClll') sd, 

I 11 a t.uute~n co111lt:n•e1 it i of thl· utmost impo11.1nce that the group"' 
11 1 plates Ill hot.h u~1i1 h:I\ c the same capacity anll be accurately 
pl,H·ecl 011 oppo!-1te s1tlc-; uf tl11• sh,1ft , 

I he plates of Ceneral llatlio c·1111tlen e1s ate asscmhled i11 peciall} 
clei\i~ned jig ... \\hich permit only ltit plates of the proper thickne's to 
he U!-.ed, 

\Vhen the~e plaLes are arranged in the jig thcv are firm1y soldered. 
Thi p rovid6 po,iti ve elect r ica I cont act, !l""U re~ perf eel n lignment of 
plate' permanently and gu.nantees the equal interval between all 
plnte-c thot i-. e"sential to oht:iin identically matched cap11citie~. 
I >ealer-,-pre,ent indication seem to fa \'or the tuned radio frequency 
circuit a, the popular circuit for the com~1g ea,on-with .1 m:uke1l 
tendency to reduce the number of tuning controk 
Be ready to ab,orh your share of profit, from part' -.ale-., by bein~ 
adequately stocke1l with the new tnndem co11den-..er' and other popular 
< ieneral Radio item when the ~ea on ~ets into it-. full tride. 

Send for New Price List and New Partlil Catalog No. 922-R 

GENERAL RADIO CO., Cambridge, Mass. 

A High Quality Hard Rubber Panel with Individuality 
D ll P l "Look A lil~e " No Longer o a ane s \. . d for be t Radio result (low 

THE HOOD FLORENTINE PANEL has all the proper~i~~l re;:~~grave) but also has a ri~h and 
dielectric t'onstant phase angle difference. etc., very easy.fito n r 

8~et and blends with any cabmet or 
d' f · · ' · · · ~ and beaut1 es an) is mctive fm1sh wluch decidedly 1n1pr_ove~ ·~ fi . h lso means 
scheme of furniture or interior decoration. Thrs 11115 8 

/ 

fi 
. t , udaes or scraic 1es 

No n1ore nger prrn s, :>nl ~ · t t ale aid to both 
b "lder and are impor an ..., 

These points n1ake a strong appeal to the set buyer or set u1 
m · ultin in anufacturer and dealer. eamng two panels 111 one, r 
One side has Florentine finish, other plain black or !\tlahogany m k T 

d Q . ker Stoc urn 
Increased Sales an uic 

liOOD PANELS also niad in J.)lain black and lVIahoga~~L HOOD ENVELOPES your 
AfL Hoon PANELS ARE PA KED IN JNDIVID t distributor. 
0 HOO<! quality. Write for sample and" m of neare- Q 

~rd Rubber Dept. HOOD RUBBER c . 
w t rto , 



Guaranteecl Produd• 
Boost Your Profit• 

6 ONE TUBE SET 
1,500 Mile Range 

Eat) to Sell-Stay So1d 

Eureka 

dford Hillaidc, Mau. 
mpl R f H 'r E :: 

111111111m1mm11 111umm111111m11m111111um1 ,, ~ 

mr 111111ru1111n11m111111m11111111111111mu111 m1m11111~ 

E 
~ 

Di I P'ointer ~ e 
\.. 

51 polnteu 

mounted on 

hand6ome 

r our-color di&· 
play card! 

Co11111 you 
3.25. Sell& for 

$5.10! 

~ 
E 
~ 
~ e 
€ :: 
:: :: 
:: 
E 

~ 
~ 

I e 
i 
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~--c ___ W. BUTTS, INC .• 4;a;;!~~;~d :race, East Orange, :N. J. ~ 
·---~·:::;.:::..---:;:~':::Jftm!ITTITT,IDOIU!l 5 11 rmm111u11mm111rn111111111111111111111111111111111111111111111111m1n111111nn1111111 tr. 
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Collapsible I 
Loop Aerials I 

Standard of the Radio Jnduslr); ~ 
Ponular pi Jl'(' nattonol ndvPr\lt11111:'. 

91~~' 
tb1 reromm!:'n<1at 1011 uf oner UE<' r <l § 
i.IJlu\l!r•r. have made f ... lllroln Loo1111 1~eu 1 5 
rs in tlu lr fi<'l<'I J,inr1il11 'f oui • ~l~l -

J lPI td Loo11 11 t nt !'I oo · ~im ~ 
w C.. ntPr 'l'oppH.1 1~0011 ul u . .,o. 'E 

ntCo~": catofoa full>' de•crlbing l.incoln I .. oops, Low-Lo
5
s § 

uNCOi.tt R'.ZD~~c·~~R;~·;;TI'ON ! 
224 North Wella St., Chicago, m. j 

•nru 111111 111111w1111111nn1t11111111111 11111111111111111111111u1111111111ut1111111
1
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huprov Mod 1 
Ev n r ater Range! 
l\'tor Volume! 
E treme Selectivity! 

Without a 
Doubt Superior 
to an Outside 
Aerial! 
The N t' w l m p r o \' e 1l 
EH A RSF E., in tei>t" con
ducted hy cxpe rts, 'ha 1no,·ed 
be,ond a douht it~ uperio1 • 
ity oYcr out ide aerial of a 11 
t} pr~. 

' f\, ile the 1 ange and vol
ume with lrss hattery con
~umption,'' tiays a Youngs· 
to\\n radio man; a Kan :is 
dealer picked up Canada, 
C'uba and Mexico, some· 
tlung he couldn't do with un 
outside wire· "San Fran-. '· c1 rn, 3 t SO miles aw av on 
\ht loud speaker," ':};):S a 
New York e11thu"iast. · 

The Improved hf'FARSEE 
will co11si'-te111ly outperform 
811 outs1Je wire, when \'Ill

ume, <l.i lilnce, ~clecti,·ity 
and clarity are jurlged. 

Th.ia Season Make Every Set Sale ''Stick" 
With Every Set Install an EFF ARSEE ! 
!t:e1':f r;hvc~ EFF ARSEE for many dealcrfi, hns taken the 
•eta are de trouble man." 70 <'t. of all troubles with new 
an EFFARSE~o ~auh)• outside aerials. This year install 
•nd bettt! with every act you sell. It inaures proper 
cu•torner: per~ormance from an>' act, will crcat sntl&ficd 
and euie; tah e dyou additional profits, and it is cleaner 

0 an le than rolls of wire, insulators, etc. 

T l YPe IXL (Large Size) .......... $4.00 List 
YPe BXL (Small Size) . . . . . . . . . 2.50 List 

I •11 "r ttl t 1t Bf" ount - 11w1·• .t"'t '' Hive rt1 1111r urnh 
Jobt n A"', 8t.E ~ p1 t1fitn hlc prupui;1tion :for 

C\lll cit nl(lr Wrllt for I' 1rll• uJnr 

T~E FISHWICK RADIO CO. 
02 Edwards Bldg., Cincinnati, Ohio 

417 

This Loud Speaker 
has shattered all 

records for fast sales! 

f'fheKODEL 

LOUD SPEAKER 
Not since the days when people stood in line 
to buy crystal sets has there been such a 
sensational radio seller as the new I<odel 
Microphone Loud Speaker. 
An exact replica, in actual size ~nd appearru:ce of the 
transmitting 1nicrophone use~ l!" broadcas~.ng: The 

ff
.cient Kodcl reproducing \.m1t ts 1nountcd inside the 

e 1 • ·1 1 ll 
microphone case with on ingenious new sna1 -s le 
ham-produces a volume and quality of tone equal to 

• of the larger speakers-its non-vibrating inetol 
an) 1· · 11 d" ti tone cha

1
nbcr absolutely e 11n1nates a 1stor on. 

$15 model incorporates the Kodcl, Jr. ';'11it~ 20 n1odel 
-ontains the larger standard Kodel unit. 

Ask ~r 
10

Hlcr to sfum: :vat' the KcxUl M r P ~ L,aud 
s..,~ er v.r11e dvtd 1;,, le npt• tit~r.it 
r- ient i{ 1'.odd ~ul ., Rt«• .s and 

onncumtn - ·' G..ld ~eal H J\J.lr .r ll1 th 
prin; d A a1"" ~ 

THE J<ODEL RADIO CORPORATIO 
503 E. Pearl Street CJnclnn tl, 0 
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DUPLEX CONDENSER & RADIO CORP. ~ 
34 Fla.bu!lh Ave>nue Extension, Brooklyn, N. Y. ~ 
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i Eight distinctive models from $39.50 to $1 15. 
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} '<Jll 
t e111 lVl1at They Ask For! 

llut ) 011 <:au Satisfy Uv cT)' C11slo1n1T Jflitll 

Nl'f'l"lOl.J 
J unJcr t lo~on Putenl 

1 im" t: No. l ,014 ,00Z 

. 1. wavl' length double 
• at• ... ht 11\1 ~11..... 1.,_i•Tlll.'ll to sepa 1:lt 1• 

te11~1· 1 l , ., .., 
colll ~ 11' 111.,th 1a1iu11s .n1d t11 
I "''"" l'.'> f I' '!" !"f·· th• operntinw; o qua tty 
sUlll! I ' l 'U!l:H' ities of < on1icn er 
I I l'C I \' ~ I ~ • \ " j ·1 · ·1 tt'ld1t•d an.· t'qua IZCI 
n11d COi !i ' • j }" i" • ti~· \w pat1•11te1 .., it 1ng 
Iler nH\fH 11 .; ' f 

I 
Once .. e1-alway pl'r ect. 
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Li!!I J'rkt>S 
'I t t)t10:!Cl COil •• · • • • • ~0 .00 
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ONl)ENSltl~S 
\\Ith thi f't1111plel<' line of n.11ic111 illy-known 
p1 l'<'i 11111 in 1 r~111H•111 ~n your i.IH1(l evc 1 y 
t 1111d1·11 l'r n•qu111111c11t 1i; ltllcJ to t\1e s111i 
{cu 1io11 of holh ~tore r111d • u tomer. Pr otu 
.11e hig, nlt>s ttt<' mnny, and there are'"' 
''• onwlrnt'l•"" lhlc 10 pllor workm 111 hip. 
( "n11tl1·11hl • tl•~uh1uf\rlN I'> n~ul) to flll l'lll) you If 
;) our l•1hl rr t u1111ot. 

G 1-\RDJNEH & llEPBUHN, lnc. 
ol 1 Widener l\ld~., Philndelphia, Pa. 

CONDENSERETTE 

JU lOR 
The Perfect Vernier 

Cot11 i nenta I "Lo Lo " Junior doe 
,1w.1y with all friction and geared 
vernier <lcviu! . It is a miniature 
l on<len"cr Je igncJ with eicacth 
the ~a me low lo" , rigid t'on .. trm -
tion !!ml preci ion workman hip a" 
all Cunl inem.d Con1\enscr .... 

~hunted ,1cro .. .;; ~rnndnrc\ con1len"
er , thi" little j unior give .. anrnz
in~ result . \Ve ,o\d thou.and~ and 
thou:.a1Hb. ,,f them \a-.t i.e:\i.on ill 
·pite of the fact that they ''ere 
not pl.1ce1\ •ll\ the market until 
J anu,iry. Li t Pn.-. 1.'?r, 

. . c~i 't• 11 ~ sh· btb lo ...... than the inwrnal 1·a11a<'ity of a. vncuum tulx' an•l m 1....:unum equal 
Hni:; 3 1111111u1un1 •• 1• • '"' l t • 
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the Neutrnli.zin~ Conden er 

to wic•· ' f · 
1 10 

lie an o•xc. llPnl 11, utr.1\ii• r in tnkini:- thoJ -•1U"al out of the >• \ltNdrnc, :,u1"1er· 

It hll' lll't 'll O\llll ' • ( t p I • 50 • . . .• tl .rt hw.: 11 h'<'tiUt'll'-') -.·11 .. mt". .1- 1 .. , •· 
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Cabinet 
Solid :\lahogany 

Finish 
'I'wo Tone polished 

.. 11 "A'' and "B'' bat
teries stand a rd large 

sizes contained in 
Cabinet 

NEUTRODYNE DE LUXE 
i\lodel B-2 
. t 'O uuh de_ervin~ of the n.unc 

In the \Yho le rad in field 1 s n< 1 nst rtunen ~ -
"\Teriphnne" (true tone)· . . 

1 
. ffi .·1"'11 t ·eutro<-·hnc t·lcc-

• • • .l> • • • • 1 ~ t 1e n10::-t e l '" ... -
BevH.ies 1ts exceptt )nal tone and .,l.'. ll~~tl\ lt\. 1t •. ni within the ~o\id n1.lhog, ny 
tril·a lly. 1 t ()pl.·nltC$ t>n dry l attenes a 11 cont.ltnn 
la bi net. J t.,. i ie ·iun HH• p.1ten "t · 

I 
• { ~ \fP of c_)l\f l)\\11 { - h '\ • • 

t.. rad11> frl'l\U<?nl'y tran5 orn1er~ ~ '" . · · \udtnl - d d dealer proposu.10_11, 'llh. r-
T'he ·\ 1 eri nhnnr brin!!5 ,_·ou n. ~plen .1 fl t ,. ._, ttin er eh ,., (. 
territnr1e_ and prtl tel.'tion agaan~t pncc 1.:u t->' • 

I f\1ETROPOI.J I'f Er 1 

AH1 1E) B llLllL. 

Radio !~ rcqucncy ' rransfor1ncrs 
our 0\\'11 design. 1 ntentcd. 

Sl~l 

n trirtt :t 



a little 

~ nt r pon ibl 
for complet 

The Premier Radio Corporation 
D 6 nee, Ohio 

Split-hair D'ial Movement 
by a New Principle 

th a m ement that can be as closely controlled as 
e pen 1 e eared dials, and at a price that makes 

r ler to e; er} set builder. 

b 'hi h the dial movement is controlled is 
hni al} kno n a the "viscous drag'' effect, produced b}· a 

u tan coated upo'l a disc back of the dial. The 
i exerted upon the contact ends of polished flat steel 

nng u t ich are rigidly fastened to the back of the dial. 
The effe OT ordinary friction. 

The Hint\ moothne of dial movement obtained with the Visco 
tal nllows uncommon1y delicate tuning. There is no b::icklash, no 

"obble, and broad or fine ndjustments are instantly available. 

v· d" I 1 co 11 arc easy to install, mounting in the same manner as a 
tand::i rd dial over a center bushing. 

The retail price ia only $1.00. Discounts upon request 

Aa illuitrated-3 ~~ incbes 0-100 

Al10 large size-reading 1 OC-0 

The Monosmith Brothers Co. 
Spencer, Ohio 
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Hi hi)' 
p(lll•ht1d 
Nickel 
plated 

Hti1110 ll1 1 111uu •• ~q1trm/ict,l{lz, 421 

f 01 1 dio 
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ap Bindin, Po t 

givt CXfll I 

in ertc<l ind 
ma ui l'ulnted. 

Genuine 
Uak•lil 
Knob. 

l rogr s and rofi s 
since 1894 

'/" • t wit lJ .. 1111tJ 11r,1tr11 ugo- tlir- Connecticut 
'I' I . P "Pho1w 1rntl 1i:ll·c1 ri<; Company began j t 
<'lll'P"r hf pior-..:w1 iug. 8i11ec tla<·u-

1 t l 111H ltlf11 <·hr·tl Aho11 Id(• r t,o Rhouldcr wil h 
1111· i 111p1I)\1•uu·11 t <>f tlw 'J 'r.lcplwne. 

11. iM 1111' ll·tuli11g ch·vclo11~r and makf·r of 
/nit r-1·111111111111ir111i11g 'J'efrplumea and Sir!11.ltl-
I
. b 

'"If ,\'!JHit'ms. 

A 11u 111g llu· 11r•1 y Jfrat to enter the llwlio 
fi1·ld-

c-.necticut 
is idcm.tifi<'<l wi I h 11mny essential and hflsic 
lladio dcvi:lop1111•11 ts. 

This is the ro<'k-fou1ulation <>f <lerders' 
!'.ll<'<'<•.ss, and c·11sto111<~1·s' satisfaction, with 
•·Connccticu t,'' Hu<lio products. 

Three quick -selling specialties 

Connecticut 

Connecticut 
75-16Y Toggle Switch 

Hns S1>lid body of Cetcc (our 
own c•ohl moulded i1uulation 
-<1urnhl'.!. hii;:hl~· tlielcctric). 
01mrr.1<'t1 ~olcl or nickel ftnU;h, 
i;im:lc hole panel mount. 

Triple Range Condenser 
/\ oomhination of thrc•e rani:t•!! i11 
one smr11l,1·ompa<'t 1111i t. ~ckgr .... : 
tlird, I.ow lo . Very popular. 

Connecticut 
Universal Transformer 

t'11usualh· !:ood tone quatit}·. \"Ol
umc \\ j thou t J ii.tortiou. Unaffl'Ct
e<I h>· climatic conditions. lndi-
" i<l un I h cartnued. 

Hcml Sets- Radio S" itchc.:.- Batte.ry 

Switcl1cs- Sinl!le Hol~ Mountin!t 

Switches- hoth iu push -and-pull and 
toggle types 

c111necticut 
TELEPHONE& ELECTBIC. 

Company 
MERIDEN, COl\TN. 

AchiC'VCnlNlt built on thirt>• )'Cars of c,,ycrlcnoc 
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forl'! " B .. 1-:H m iuo t or 

36.00 1..ia t 

'J \oh 1111 .amplifying 
r rcu1t I m 1x1m•11n. llt ll'' tor 
1 p drl1\ rr (rom 0 10 60 \ oltti. 
Both • r< m• 'a riahlc. 

• Co. 
Your Jobb r can 1up p]y you 

ASK FOR OUR LITERATURE 

Sale• Department 

The Zinke Company 
1323 So. Midaiaa n A o Vt•,, 

Chicago, 111 . 

A Cabinet 
wit/1 

Broad Appeal 

I ull 
Uf fJ J 

( ab;1 ( t 

c,f '''°d 
It p( p tl rit 

fl () JI J lfJ ,111 d the 
tl r )o' <nou 'h t o 

' 'm' r 

At .itrr-

'I JH, llARPO . OLA COM PA 
c <-1 111 ~. Ohio 

1, hon o l!ra I' h s 

y 

J?rulios 

Jl A 11 I I I J I A I I I 

\il I• posil ion for 1hc JphuilJing 
of the H ud1o I 1 dust t) 

ttit•r ~lmwCt m r nt mu/ p, oft t 8/"'ti11g 
( o·nfl', ' 

IO AL A 
Radio E position 

""" 
j\]lied Jladio Congre 

Ccunbinc d 

to be held in the An1crican 
Exposit ion J>alacc, ( .. hicago 

Scptcrnhcr 28 to Octohcr 3, inclusive , )<J25 

'I I i; !'; l',,.,ition will he u,nductt·d along line<:. ap-
11 I 'I . ' J l . t I 'l . provi·d hy tlw ''" 11 11ttir"i. • wt 1'>, eri<:11 1·x 11 >1tr1r 

ill Mtll1" a inl'1J1hr1 ,,f tlw1 r hrm t<1 ·rvc 'rn the 
;\po ition v 1m1ni1f1·1· w ho wi ll pa'-.., up.on all pr)lici1·, 
or 

1
n1·th1,d ::, 11f t:1>nd uct and all cxp<:nrl ttun· . 

Thi~ Alliccl Radio C"n~rc~~ will he a gcrwral gct
w·wtlwr of the Ka1lio ln<l u'!,t ~. <)pcn- l·orum di"ir: i(im; will he lwld un all !-iubjcct5 of pr<'<,cnt 
monll'nt tr1 tlw Radio lndustr}· 

\'ital pr"hl"m"' affcctirw , .. i·q hrand 1 CJf the Radio 
lnrlu i:itry ,di! he :1nal .. :ll·d , <li ~s ·ct ·d and the be t 
thout!;hts ,,f the i.:<HJlll ri Lallcd in to h ·Ip find the 

1.olution. 
~'l an ufacturcrs' ~'1 cc ting 

'Jhil'i mcc1i11~ will h e t1i ctly a d o cd m•eting 
for mu11ufo< 11111· ri;. 1' c11rnmi11ec of manuf 1c
turer" ha 'i lie •11 "clt-r tcd tr1 p:t ~ upon th e ne
de11ti.1I'< of c.Hh 111 :111 wh•i wi hes 10 t nl.e pnrt 
i11 the n1,11111f.u.111rcrs' 11wcting. 

The 11amcs of 111a11uf.1cturcn ,.., ho \ \ ill lead in 
1li11r11'i1i1111'i :111d d r•hri ti· a re a I ( 1 d e i red. \\

7
horn 

do you re:• ommcnd ? 

.J ohbcr ' ~ l ccting 

\\'c nl"'o '" ,111t tht 11.11nc uf jobber who "ould 
!orm an ,1rccp1ahle 111mmittee to p a"" upon the 
JOhhcr11 \\ho .11c to Htkc part in the. meetin,::, 
al1111 11anu·11 of jr1hlwr •tlrnlificd to oq~a11i1c dc-
halt" .• 111<1 di •' lHi" l•1t111. I he johl er hould l 
prrrn111c:.rt to c11ntr•1I tht· i r O\\ It 111re t1ng an I 
h11111lle rt a 11 clo"l'd meeting fu r johl r . 

The Radio l)calcrs 1\ sociation of \ 1n 
will handle the dealer ' tllCcting. 

For '''" u1m 1/1 1 IQ /n ,., l lr 

or tl11r inf rrn"lf , 

L R 1>10 E rp{ SJ'I J< 
440 South llearhom StrHt ( lmaan 111 

. 
n 11 

O, • '/i l r ml1rr, 1{12' 4 

o]d to elected J)ealer 
lJ nder a Protecti e l~ ranchi 
That Really ean Protection-

lf )OU are otlt: of the hun
dred~ of dealer , .. ho h ' 
been carching and , .. um 
for a re lly ncellcnt rarho 
recei\Cr - lo \: no fur1her 
You nerd onh Ii ten to th 

\\ .1\ 

In 1he • Eleetrola 'i p rfe t d 
•hilt .. hich radio t<ng111 
h 'c o long ought t r , m 
pli h, name!}·, a tunrd r 
frequenC\ circuit 1h 1 d 
n t emplo n r rrq ir 
' ri hlr 1 eutr la ·, 

trol 1 I t: rrH< r ) ti II 

\ II l\ll • 

I 
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'\\hr heud11honl't> nrf' 
1ndi J)t"Ik'Qlble to tht> 
f'nlo> ment of rndio-
rr.iMin" "h> ,.-ou ran 
ll ake on e:ao:tra profit 
II) llini; thrm ! 

t ill n >U 

• t Ul ·1d. ) hi ll · nt 

.. 'er) dealer \\·ith a 

de ire t 

SHlCCfP 

er,·e his custon1ers 

and n1ake a real success in 
H.adio, \\·ants to sell the best 

recei' er. Only a deliberate 

and careful con1parison can 
hov, you \vhich is the best 

Jladio set. 

Hear the Slagle. v\7 e feel 

certain that you \vill like its 
quality, its reliability and its 
appearance. All vve ask 
fron1 any dealer is an in1-

partial test of \vhat any 

Slagle lladio \vill do-anv ~ 

. 
tln1e, any\vhere. 

Tf1 rite fr),. full details 

Slagle Radio CotnpanY 
Fort Wayne, Indiana 

n 11 1 n H 1 1 

1 '• ' IJ Nou I - It ' ~ " ' - It' ,, .. ,.. 
• 
1.V r 

u d 1nonito1· in in ny 
t tion . 

J,uptrrl mu/ lppro1•1•tl h11 I'm/hi 
/lromfl fl\I Jl J r1qar:.i1H'. 

s, i1 nt itl1·1dh t'onst rm tt•tl 

t)ET' t•:C'T'OR. 

11.\V I· I~/\ nm.ES 
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- Sterling New 
and 

RADIO Popularly 
Priced 

1111mmm1 
Instruments 

SERVICE That the 

EQUIPMENT 
Set Owner - Needs 
and Wants 

"ll lCllh compl11el cln l'il-110 ca twhi kt•r 
" I . I .. Opt 1,1ti11n s 1mp l'- •e. t poslll\'t• 

I 1
·
1
,. IH' i l1• 1· 1-~oml volu11w-g1eat seh·ctivity 

1 Jill\ q11.1 I • • I )" 1 ~ t ax111Hllll 1:,o1tance 

Fi:xl'd detecto r 

' · lt·df1t'• l by expe1 t to be the finl'sl u!ied in <111)1 

~ 
I 
~ 
~ e = g 

S.tc1 ling '' l lome" Tube Testers and Sterling: Tube Reac
tivator::. nationally adverti~t·cl and backed up by "Sterling's,. 
18 year-old reputation, arc al ready being sold by the 
thousands, an<l as the radio 'cason ad vancc::. they will sell. 
faster and faster. Cash in on the demand. 

= 
~ 

Au.i10\\ ~ , ' Rl'lll'lC or ( rys tal Set 

J'r i• 11-and r "" If' ill Buy i\I '"'J' to S1•1! ~ 

I FLASH RADIO CORPORATION ! 
' Manufacturero of <E3Y Product• I 
~ 127 federal Street ~--: 
!~=_=:::_ BOSTON, MASS., U.S.A. __ 
_ Jobber• and Dealers Write for 

Territory and Terms 
i 1111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111t11i 
t 118u11111111111a•11111111111111111111 1 
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I Rad~u~~~inets I 
!=_=:. Our line of radio cabincb !-=--= 

i ::-. complete. Our design" 

'-= are original an<l the "f·or
1
k- -~~---

manship and fini:,h o t \C 

i best. I : = I s'''" ><o. "'"" Wri".,f ;'P~~::10~•" I 
i.:~.~ .. ~.~~ ... ~.~~:.:.~~ .... ~~.:.: ... ~.~.~.~=~.: .. ~~.~:.J 
?"11111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111
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\ Charlotte I 
I R~o I 
\ Cabinets I 

lour will .till •;;_=_=-

requirement~ 

§ 
No. 8 ~ 

~~ --§~ 
r.. wo. <"Glolou11t aml 

r ordtr• '" t!arl11. = 

Cliarlotte Furniture Co., eharlotte, Mich. I 
ftllllllllltll Ill 11111111111111111111111111111111 U II 1111111111 Ill ll HI H Ill II II II II II Ill Ill II II Ill Ill llllUlllll ii 

R 401 " Home" Tube Tester 

R 403 Tube Reactivator 

''Home" 
Tube Testers 

For testing plate current 
of vacuum tubes. Plugs 
into rece1vmg et and 
meter shows whether tube 
is poor, fair, or good 
amplifier by reference to 
table furni~hed v;ith in
strument. Li~t Price $8.50. 

Tube 
Reactivators 

~cw "l11tl dt>flnite re ... ults in 
tube reacth·ation ure ob
tained with this metrument 
because it is equipped with 
a filamtut e111i sio11 meter. 
Thi::: meter indi1•at1• ... whether 
reacti\•ation is nt:<:c-"nry. and 
measuri•;; tulx' filam••nt cm1-
s1on after trentmont-1"('· 
mov•'-" the ~U{"""wol:k for 
tube real!tivation. 
Invaluable for matchmg 
tubt ... in -et---a profit mnkPr 
for the tube dealer-a tubt.
sa,•er for the ... ct owmr. 
Roe a ct i v a t e s CY-':!01 A. 
c-:JOlA. UY-H1!l, nnd C-~9!l 
type- o[ tube-. SpedfY cydt-
for 110 \"oil. 
Li"t Price-;.. :s I :!.50 and 1 l. 

f . l'' "Pro ess1ona 
Tube Testers 

R 40Z Professional Tube Tester 
. . struments are nationall> adi crt1sed 

Thes neu' Sterdhngh an " rite #or detcufed circular&. 
Crt bchrn t cm. 

TERLING MANUFACTURING CO. 
THE S 2831-53 Prospect Ave., Cleveland, Ohio 

Dept. R . 



The handiest radio tool of ~ii" 
A •el of tool• all en one u.;rench 

t:l • 

I 

zt1111e11t 

nd 
m le teno.: 
manufat: 

1t. Plea ant 

Sorn Srnnn 
nd Larg~ 

""t 11·i tori 
Open! 

'e .. Ncvvark, N. J. 
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I 
CORRECTION 

Through error, an A-C J)ayton radio 
,1d\ert1 en1ent intended for hard,varc 
trade papers \\·as ent to Radiu 
Retailing and published in th~ 
Au ~u t 1 u e. \ \1 c hope th i \Vi 11 ex -
p]ain \Vh) an advertisen1ent read b' 
r~diodcalersgenerallv,va addre sed 
direLtly to hard\\'rtrc ~i1crchanL. 
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Fits all radio nuts and screws- ~ 
holds wire for soldering 

Sattler "Grip-It" S k· t W oc e rench 

$100 
Retail 

S~~~~t~ BROOKLYN, N. Y. 
' I 1111 II •111111! 11111 llllflllllllllllllllUilllllJlllllllll lllll1Ullllllll111ll Mllltlll 1111 Jlllllhlllll 'llllll 

TOOL CO I ., n~, 186 Joralemon 
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COl .. l PSll\I E 

Srl<rl1\1I\ Plu 
J) I I .till(' 

Pd~e $1t:i 60 

hOH'\111 tll'lllH 
I ·• ,>0 

~AOIO CO., 20 E. J ckaon St .• ChicRco. Ill. 
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I H igh-gradc Cords for all make of Headset. and Loud pcakers I 
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SEARCHLIGHT SECTION 
SURPLUS STOCKS-BUSINESS OPPORTUNITI~!'.~. a 
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1 ·''of lhlK• Ule tu a11 r:11·niou • ,,.. 'l' l s nro 
1h·o1i')'fit011r. design . P 0 _ 
held nnd relon.t!ed ... !',.~o~~cn 
l'.llllY nnd nro cone .... 
ltll!PrtL'li. 50c 
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List 

T ill!. new B.M.s .. ~erni-juetcr gives 
ruzur-l'dge seleC'tl\'1ty. Not ju!U 11 

tlinl with mukeshift vernier attachment!\ 
h,11t. ~n ncc'.1r11te, well-made mechuni m. 
I 11s1uve uctton-1 S : l gearing. Insulated 
friction clutch eliminates body cnpacity
no tools whatever are required to attach 
it. From every angle it's a seller. 
Write for detail5 of the complete line. 

n. I, S. Cord 
Ruppllll<t with eonnmor Vf!rY 
Ponvenlent for lr.nqthenlng loud 
E'TW!akcr o<>r<l'J Furnlllhcd com
''" tr. with 20 fefil ol hlgh-grada 
PbOUtj WN, 

$\~ 
List 

Brooklyn Metal Stamping Corp 
718-728 Atlantic Ave., Brooklyn, N. y . 

.. c.')11 11¢• .. 

See us at Booth 115, Grand Central Palace 
.. c)( 19 .. 

B·M:S 
R~DIO PRODUCTS 

n. )1. s. l'antail .Jllcks 
Fnnui.11 cupp('(l lugs ror e:lSY 
sol<lertng llnk<·lltl' lnsul:itlon. 
sterling e:ilver cont.nets. Mad4 
In t>U ruiia. 

U.S. PatcntNo.1,S4<1,308 
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= ~ = H tzrdware Electrical R adio = i Distributors, J obbers, Dealers \ 
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€ ~ i "The V oice from the Sky" i 
I A ~~n~P;:~:~ of ' 

Its bea uty excelled only by its 
plea~ing reception. 
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The ~1ost Beautiful 
Speaker on the ~larket 

With its artistic de:sign and 
qual itie' it h as a double 
value and is a n att ractive 
of furniture. 

tonal 
~ales 
piece 

A Utah l nit is used in the base. 

The o\1erall H~ight i:- 24-in., with 
a bell diamete r of 12-in. 

\Vill appeal t o the most di~crimi· 
nating buyer . 

List Price $30.00 
Write fot· Frtrtltc•r 

lnformalion mul Diuormts 
De ion Patented 

B11 L. ROJJ.tSELLl 

llfmmfactm·cd b}1 

Florentine Art Productions, Inc. 
§ I 838 W. Austin Ave., Chicago, Ill. 

I KABi~i~·;t&'' co. L:: 54 W. Lake St., Chioogo, 111. 
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I Please Write for Details ' 

! Patented Storage Battery I 
l To Replace Expensive Batteries i 
= c ~ E 
§ Unconditional € 
§ e 
~ Guarantee ~ 

One 'l'tar 

Lasts with c re 
E 10 years' i service 

~= Tried, te~ted and ap-

=~=====- ~;;~·:~a~le t::rtle.o~it~: 
not hort-circ:uit 11 r 
bed materi l n o I' 

buckle due to its con-

uuction. 

Replace the dry cell battery. ize of b tter} S in bv t 
E ~ in. Price 1.so. Pritt of charger for rtcbar ' cell >SO 

= § §; E 
o. HELIOS BATTERY 

~ g 
~ ~ 
= § 

71 Chestnut St., Boston1 bu. 


