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...and to Simplify Timebuying:

Contact MMR—our national reps*—whose intentionally limited
list assures you information in depth, and tailor-made solutions
to your marketing problems.
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INTRODUCTION

From the time that television became a major medium of entertainment and infor-
mation, its older sister . . . radio . . . has had to discover new ways to attract
and hold audience.

For radio, the past twenty years has been a period of constant change, of con-
stant adaptation to changing audience needs.

In that time network radio services were drastically reduced. Today the strongest
network affiliates, like their independent competitors, rank high or low in listen-
ership mainly based on their locally produced programming.

In that time, too, radio entered its current pattern of programming specialization
. . . each station, through its programming content, catering to a specific audi-
ence taste,

Thus, to the classical music station, has been added the album music station,
the rock—n—roll music station, the modern country music station and a variety
of other music format stations that pre—select audience according to its musjcal
proclivity. And among the "‘talk’’ specialists is the relatively new information—
telephone participation station and the still newer all—news station.

Radio’s present strength, then, is in its diversity . . . but this diversity also
makes the timebuyer’s function increasingly complex.

The intention of this new reference volume is to provide the timebuyer, for the

first time, with detailed programming information in one convenient volume that
is accurate and, through its quarterly revisions, up—to—date.

wW. M. Fromm

I11



Other

Stations

Are
Competitors—

Not
Buyers

Radio-station executives who advertise exclusively in broadcast
trade magazines may impress other radio-station executives . . .
but other radio-station executives buy very little time.

In fact, they don’t buy any.

Therefore, if you are trying to interest advertising buyers in your
radio station, only Media/scope is edited exclusively for buyers
of advertising. Media/scope’s cir¢ulation concentrates on the
advertiser and agency executives who perform the media-buying
function.

Media/scope is the only magazine that concentrates on ideas,
methods, and techniques directly related to media selection.

In its short lifetime, Media/scope has attracted the most effi-
ciently concentrated magazine audience ever known to adver-
tising. It chooses its audience and delivers effective circulation
far beyond the capacity of publications about advertising in
general, or vertical publications about facets of radio or any
other single medium.

The people who decide where dollars will be invested—in time
or space or both—get Media/scope. You compete with other
media as well as other stations for advertising dollars. Doesn’t
it make good sense to reach the people who decide which media
will be used?

FOR MAXIMUM SELLING EFFECTIVENESS . . .
ADVERTISE in Media/scope, the magazine serving the media-buying function

Full detoils on request. Write or ‘phone . . .

750 Third Ave.
New York, N. Y. 10017
TN 7-0300

Media scope

5201 Old Orchard Road Robert W. Walker Co. Robert W. Walker Co.
Skokie, Ill. 60076 2411 W, Eighth St. 57 Post St.
YO 6-8500 Los Angeles, Calif. 90057 San Francisco, Calif. 94104

387-4388 781-5568
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am THE RADIO REPRESENTATIVE

sells these fine stations in the top 100 markets ‘

... individually or in the at:l Group Plan:

Listed in order of national-regional spot radia market billings as reported by the FCC.

Rank_ Rank

3 KGBS Los Angeles 47 KOCY Oklahoma City

6 WEXL -WOMC Detroit 48 KBUY Fort Worth

9 WCJW Cleveland 54 WTID Norfolk-Newport News
12 WEEP Pittsburgh 56 KPRO Riverside-San Bernardino
14 WMIN Minneapolis 57 KSOP Salt Lake City

15 KIKK Houston 59 KXLY Spokane

16 WEXT Hartford 60 KJOE Shreveport

17 WMIL Milwaukee 61 WGRD Grand Rapids

19 WZIP Cincinnati 63 KXRX San Jose

20 KSND Seattle 64 KUMU Honolulu

22 KOS| Denver 65 WQIK Jacksonville

24 KUDL Kansas City 67 WHLL Wheeling

26 KPCN Dallas 69 WHBC Canton

27 KWJJ Portland 71  WKMF Flint

28 WSHO New Orleans 74 KFD! Wichita

29 WINN Lovisville 80 KVOD Albuquerque

30 KGMS Sacramento 82 KEW! Topeka

34 WAVI Dayton 86 KOKE Austin

37 WNYR Rochester 90 KTRM Beaumont-Port Arthur
39 WYOU Tampa 91 WMGY Montgomery
4] KBER San Antonio 92 WRBC Jackson
42 KUPD Phoenix 93 WMOC Chattanooga

44 WOLF Syracuse 95 KPMC Bakersfield

46 KOZN Omaha 97 KGUD Santa Barbara

Take advantage of Ella ’s complete research
data and sales history in these major markets

Alan Torbet Associates, Inc. |

NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES DALLAS
(212) 986-2201 (312) 782-5260  (313) 963-4075 (415) 397-6187 (213) 466-5427 (214) 742-5100
ATLANTA MEMPHIS DENVER PORTLAND SEATTLE

(404) 355-796) (901) 272-7503 (303) 377-6526 (503) 228-7284 (206) 682-3377
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TOP 100 MARKETS ... BY REGION AND STATE

SOUTH ATLANTIC STATES (Cont.)

NEW ENGLAND STATES FLORIDA............ Fort Lauderdale—Hollywood
CONNECTICUT ......Bridgeport Jacksonville
Hartford Miami
New Haven Orlando
MASSACHUSETTS ....Boston Tampa—St. Petersburg
Springfield ~Holyoke GEORGIA......c..... Atlanta
Worcester - MARYLAND..........Baltimore
RHODE ISLAND ¢« ... Providence—Pawtucket NORTH CAROLINA ... Charlotte
MIDDLE ATLANTIC STATES SOUTH CAROLINA ...Charleston
Columbia
NEW JERSEY ........ Trenton Greenville
NEW YORK .cccsveees A!bany—Schenectldy-Troy VIRGINIA «+ v v+ vnnn... Notfolk—Port smouth
o Richmond
Buffalo
New York EAST SOUTH CENTRAL STATES
Rochester ALABAMA ...........Birmingham
Syracuse Mobile
Utica—Rome KENTUCKY...c.ece... Louisville
PENNSYLVANIA .....Allentown—-Easton—Bethlehem TENNESSEE .........Chattancoga
Harrisburg Knoxville
Lancaster Memphis
Philadelphia Nashville
G WEST SOUTH CENTRAL STATES
Wilkes—-Barre—Hazleton . .
York ARKANSAS ..c...en.. .. Little Rock—North Little Rock
LOUISIANA .........New Orleans
EAST NORTH CENTRAL STATES Shreveport
ILLINOIS ¢¢cceevev... Chicago OKLAHOMA..........Oklahoma City
Peoria Tulsa
INDIANA ............Indianapolis TEXAS cvcceeeeceess. Beaumont—Port Arthur
South Bend Corpus Christi
MICHIGAN ........... Detroit Dallas
Flint El Paso
Grand Rapids Fort Worth
Lansing Houston
OHIO . ccccceseoasess. Akron San Antonio
Chgeon | MOUNTAIN STATES
Cincinnati .
Cleveland ARIZONA ¢¢cccesee..Phoenix
Columbus Tucson
Dayton COLORADO .........Denver
Toledo NEW MEXICO ........ Albuquerque
Youngstown UTAH...............Salt Lake City
WISCONSIN «¢.ceeeeee.Milwaukee PACIFIC STATES
WEST NORTH CENTRAL STATES CALIFORNIA.........Bakersfield

Fresno
Los Angeles-Long Beach
Oxnard-Ventura

JOWA ..ccceveeeecss.Davenport— Rock Island—Moline, I11.
Des Moines
KANSAS ¢ccocoeeessess Wichita

MINNESOTA ««¢++....Duluth—Superior, Wisc. Sacramento . . . .
Minneapolis—-St. Paul San B.emardmo—vaetude-Ontuu
MISSOURI ..¢cec.....Kansas City San Dlego.
St. Louis :an francnsco-Olklnnd
an Jose
e HAWAII .............Honolulu
SOUTH ATLANTIC STATES OREGON ............Portland
DELAWARE..........Vilmington WASHINGTON ........Seattle—Everett
DIST. OF COLUMBIA . Washington, D.C. Spokane

Tacoma



"“*Decisions

4 East 53rd Street, New York 10022, PL 2 1785

MEMORANDUM

April 1, 1968
TO: Sales Staff
FROM: Jerry Koffler

RE: Progress Report (December Publisher's Statement)

In discussing our December 1967 Publisher's Statement please note the
following as compared with the June 1967 Statement.

1. Total qualified circulation up from 10,907 to 15, 018; all
audited copies up from 12,869 to 17, 349.

2. Of all qualified circulation, 90.2% goes to advertisers and
agencies. Last statement it was 89.5%.

3 Agency total up from 6336 to 7874
(a ) media personnel up from 2383 to 303l
(b ) account executives up from 2521 to 3685

4. Advertiser total up from 3427 to 5672
(a ) Ad managers up from 932 to 1380

(b ) Marketing, product, and sales managers up from
1122 to 1787

You can assure your prospects and current advertisers that efforts to
increase and improve qualitatively are continuing. The increase will
represent genuine sales opportunities to our advertisers. Our
circulation policy continues to be as before. Advertiser and agency
recipients must be involved (1) in national or regional advertising,
(2 ) in media decisions.

Please be sure to remind your prospects that we're the most economical

buy in the field, that our rates give them a big bonus since they're
calculated far below the circulation we now deliver.

Adv



TERMS AND ABBREVIATIONS

Metropolitan area designation: The metropolitan area appears immediately above the sta-
tion call letters. Where it is shown in brackets, as . . . Inkster, Mich. (Detroit) . . . the
station is licensed in the city indicated, but has coverage in the bracketed metropolitan
area.

Type (refers to program type): Stations were asked to identify each program and the
““overall’’ station type in accordance with the following generic categories.
Pop.-Stand. (Popular—Standard music) . . . emphasis on current hits excluding rock—n—
roll with some standards.

Stand.—Pop. (Standard-—Popular music) . . . emphasis on standards with some current
hits excluding rock—n—roll.

Stand. (Standard music) . . . current or stock versions of standards.

Contemp. (Contemporary music) . . . mostly rock—n—roll.

R & B (Rhythm and blues music) . . . mostly Negro—oriented **soul’’ music.

Contemp.—-Pop. (Contemporary—Popular music) . . . rock—n—roll and other current hits,
emphasis rock—n-—roll.

Pop.—Contemp. (Popular—Contemporary music) . . . approximately equal mixture of
rock—n—roll and other current hits.

Album . . . mostly music of a subdued nature, lush orchestral and instrumental.

Show & Movie Music

Jazz Music

Classical Music

Country & Westem Music (Modem usually indicated as Modern Country Music).

Ethnic . . . usually identified by ethnic type.

Talk —Int. —Disc. (Interview and/or discussion program)

Talk —Tel.-Part. (Telephone participation by audience)

Talk—Serv. (A service program such as farm programming, swap shop, health or beauty,
exercise, etc.)

Talk —Info. (Other than news, sports or above categories)

Religious

Drama

The format, of course, affords the stations opportunity to further define their program

types through explanation or through examples of musical selections.

IX



A New Service for Advertisers from

M‘GAVREN-GUILD-PGW RADIO, INC.

RESEARCH

—~TOP 50 MARKETS -
Competitive Information for All National Products
Within 48 Hours
Automobile Tires Corsets Hosiery Pipes
Automobiles Cough Syrups Ice Cream Polishes (Auto)
Batteries Cream (Dental) Insect Powder Potato Chips
Blankets Cream (Face) Insurance Radios
Bleach Cutlery Laxatives Razors
Boats Dairy Products Lingerie Refrigerators
Borax Dancing Schools Liniment Resorts
Breakfast Foods Dentifrices Liqueurs Salad Oils
Bus Lines Deodorizers Lubricants Shoes
Cameras Detergents Margarines Soap (Toilet)
Canned Goods Dinnerware Mechanical Toys Soap (Powder)
Candy Disinfectants Milk Soft Drinks
Carpets Dog Food Mixes (Cake) Soups
Cat Food Electric Fans Motor Oils Spark Plugs
Cereals Electric Shavers Motor Trucks Sugar
Cheese Electric Toasters Motorcycles Syrups
Chlorides Floor Covering Mufflers Tea
Cigarettes Frozen Foods Nuts Tobacco
Cigars Fruits Qil (Cooking) Tools
Cleansers Furs Pancake Flour Toys
Coffee Ginger Ale Peanuts Trucks
Condiments Grape Juice Pens Vacuum Cleaners
Cordials Gum Perfumes Washing Machines
Cosmetics Hair Tonics Pianos Watches
And Many Others!

Call Jan Carlson, Research Divector

MCGAVREN-GUILD-PGW RADIOQ, INC.

America’s Foremost Exclusive Radio Station Representatives



a AKRON
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or a multi-station spot radio campaign . .. quickly, and with great
accuracy.
Khile the listed plans are almost all station-submitted, they are of course subject to change without notice. And they do not represest all of the

plans or all of the discounts available.
All rates are for i ments unless otherwise indicated. Under the 30. d and 10 d col are p ages gf the ose-

miaute rates. Under the 26-week and 52-week columns are discounts off the applicable rates regardiess of commercial length.

MORNING AFTERNOON 3o 10 | 26w | 52W

STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME | SEC. | SEC. | DISC. | DISC.
WAKR 6 | 45. 6-10a | 32. 10-3p |40. 3-Tp 21. 17-12m 80% | 50% | 5% | 10%

12 | 40. 29. 35. 18.

18 26. 30. 17.

24 23. 15.
wCUB 6 | 18. 6-9:30a| 13. 9:30-3p{18. 3-Tp 13. 7-9p 8. 9-6a |80 | 0%

12 | 17. 12. 17. 12. 7.

18 | 16. 11. 16. 11. 6.

24 10. 10.

36 9. 9.
WHIO 6 | 28. 6 3p |32, 3-9p 22, 9-off 0% | 60f | 5% | 108

12 | 27 30. 20

18 | 25 28. 19

24 | 22. 26. 18.

30 16.50
WSIR 6 | 34. 6-10a | 27. 10-3p [34. 3-Tp 19. 9————t—ee—6a |80% | SO%

12 | 33. 26. 33, 18.

18 | 32. 25. 32. 17.

24 | 3. 2. 31. 16.

ARE YOU AN UNDERLINER? . . . A NOTER? A DOODLER? ...
THEN GET YOUR OWN COPY OF A @
THE 1968 RADIO PROGRAMMING PROFILE.

BF/COMMUNICATION SERVICES, INC,
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) MU 6-2149




{rsxggpic -2- Akron, Ohfo |Indep. Akron, Ohio
1150 ke
5,000 w WAKR [1,000 v aay WCUE
500 w night
McGavren-Guild-PGW Group One RAB | Johm C. Butler RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
i JERRY MUNDAY |Pop.- Recent addition to the WAKR _5. RALEIGH IN THE |Stend.- leigh wakes up the Akron
SHOW Contemp. All Americans. MORNING Pop. rea with lots of good muaic,
ime, temperature, and traffk
: Jerry recently joined the eggfgals Newscope IMorn1
JERRY HEALEY |Pop.- WAKR team as the 6-10 AM o, Abrohs cagt Bt
5| SHOW Contemp. | All American. He 1s a
7 veteran of Chicago radio lete news information block,
- ncludea local commentary
having done both DJ work e oE traffi t'
| and a great amount of € P e: e CRCEDITSE)
s aporta coverage. His tele- PEnUERELCE
— viaion show "Golf With Sam
Snead" Jjust finiashed 1ita
o second network run on ABC
and now goes into ayndica-
tion.
]
CHICK WATKINS Stand.- QA mixture of bright muaic.
JACK RYAN SHOW | Pop.- Jolly Jack is the radio SHOW Pop. Standards deaigned for mid-
ContempJ veteran on the WAKR peraon- day liatening.
ality ataff now in hia 1llth
year in the 10-2 time
period., Mr. Music haa been
charming as well aa aselling ewscope Noon Edition. Only
the housewlivea for over a ewa block at noon. Stocks,
decade. Jack's radio eather, commentary.
career now covers 18 years.
FRANK McHALE Stand. - aic with bright sound for
SH! Pop. rive time delivered by one
f Akron'a beat, Frank McHale,
t 4:30 the WCUE Trafficopter
TERRY WOOD SHOW| Pop.-~ Terry Wood came to WAKR n jolna Frank with traffilc
Contemp.| from Chicago radio in 1964. | reporta.
He left the air in 1966 to | 3|
become WAKR's Program Dir- | =
ector and has once again
resumed hia air career in [ g
this time period. Personal | .|
appearancea plus the many
day to day contacte with 3]
people as P.D., make him the
beat known personality in n
Akren radio.
6| EVENING NEWS Talk News-Sperta; Informatieam & NEWSCOPE Talk-NewsNewacope Evening Edition.
|| TOM WENDALL SHOW |Stand.- sy liasteni for earl
TONY JAY SHOW Contemp. A fast paced teen oriented [ 7 Pop. vexing. mﬁgly°mua§§_‘f.
personality, Clever but Kl ery little converaation.
not talky. Featurea a top
3 ten countdown every Friday 8l
night. _l
| 1
1 1
OLDIES BUT Contemp. Music in thia show 18 all
GOODIES SHOW from 1960 to as recent as
6 months ago. MUSIC Stand. [Late night good music.
UNLIMITED
OVERALL TYPE | Pop.-Contemp. OVERALL TYPE Standard - Popular
néws :1: 2%:1 ::}.:‘:;girr-{e;';ezum.dxg ggof.l::cl:g::: S WCUE'a wonderful muaic ia carefully selected and 1a a
Cleveland Indiana Baseball; Akron University Basketball, [Pattern of old standarda, lush, happy instrumentsls, and
WAKR boaasts greater news ataff thanamy other atation has popular vocala. Rock 'n Roll 1la expreaaly prohibited.
10n The Alr', a total of 10 men. With 4 Mobile News All records are carefully screened by muaic and program
directora, Their selections are placed in the atation
Unita & a flying Newa Patrol, they are far and away the
atation tuned to for dally info, each individual must have library. Ceareful attention is given to tempo, bright for
to be a particigﬂting community member. Total of 48 news- [drive times, soft at night, etc.
casts aired in hrs...late appenings every half-hour,




3 h
Indep. Akron, Ohio {’3‘28"{& 3 Akron, Jhio
0 ke ’
ct WHLO " WSLR
Robert Eastman NAB RAB (Katz NAB RAB
iuJ PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 S ROADRUNNER SHOW |C & W ews, weather and sports on
= =1 (from midnight) he hour and half hour.
Gene Bond
6{ CARL DAY Contemp. | Carl, a radio and TV vet of 6 JAY DRENNAN SHOWIC & w he "Jaybird" begsn his im-
- 12 yrs. blends quick wit and | = ressive radio career in 1944
- topical comments. An actor, | | n Tucumcari, N.M. A profess-
7 writer, and director, Carl 7 onal singer, an able magiciar
~ co-starred in a new American| _{ n excellent guitsrist, an
International film. Our ccomplished actor and a
— newest "Good Guy" brings n mooth emcee, he has become
s versatility to the early 4 ne of the nation's most
7] morning slot. ought after C&W announce:=.
| ay has been an integral part
9| JOHNNY ANDREWS |Contemp. | The "0ld Smoothle” they call| 9| f WSLR since 1966.
= Johnny in WHLO-land! The 7
| show has lots of music plus
10 U e Ll LY 19/ BOB HEYDEN SHOW [C & W  ['Bachelor” Bob Heyden 1s the
- solid foundation of service | deal cholce in Whistler's
Ol SDRIiRiene . i 0 80 ] ntertainment schedule for
second nature to Johnny. His
| interest in the WHLO cover- 1 he housewife set. Canton-
= age area is tremendous. orn, Bob got his start in
| io:dcasting w?ile szill in
school. ollowing his
N| JOE CUNNINGHAM |Contemp. | The Dean of WHLO-land per- |WN e e Navy), S
n sonalities, Joe carries the intained the shipboard
- ratings with his dynamic adio ststion, Bob returned
1 manner and charm. Always in| | o the Canton airwaves. With
- demand for personal appear- SLR Radio since 1965, Bob
ances, Joe is the bright 1so finds time to f1ll the
lunch time companion of many osition of the station's
faithful listeners in North-| sic Director.
east Ohio.
3/ pon sTEELE Contemp. | No imitations around for 2 KEN SPECK SHOW |c & W  [or 3 successive yrs. Bill-
1 Don's speclal appeal to the board has reported that Ken's
- WHLO-land youth. A fast - program is the dominant ccun-
4 moving show with current 4 try influence in Clevelanc,
— music sprinkled with teen - Akron and Canton. Conducted
information and appeal. Don his own "Nashville Sound"
3 Joined WHLO in 1967. K bsnd at Kent St. Univ. where
he was educsted.
WHISTLER COUNTRY|C & W Great country hits of alltime
~] CLASSICS 01d-new-greatest artists
7| BEST OF THE C&Ww iGrand Ole Opr, reatest show
B Cont o former chart topper in pry grea
OBBY KNIGHT . :he Washington, ng market, [ 7] GRAND OLE OPRY featuring recording of "'11ve{'
Bobby brings to Northeast s
Ohlo a proven working kncw-
ledge of the current music HE WORLD TOMORROW Reli.
world with the established REV. BILL DENTON| Relig.
WHLO sound.
KATHRYN KUHLMAN | Relig.
PAT CANNON SHOW [C & W Born in Detroit and educated
1 in Warren, Pat Cannon 18 a
vet of some 7 yrs. in C&W
radio. Since joining the
stellar staff at WSLR Radilo
" in 1965, Pat has developed a
loyal following by soft sell.
M M| ROADRUNNER SHOW |C & W IGene had his own country music
band and mansged the largest
Gene Bond IC&W entertainment spot in MB.
OVERALL TYPE Contemporary OVERALL TYPE Country snd Western
News at :55. News Headlines at :25. 15 min. news 7:45am.|Cleveland Browns football, Ohio State football, American
News Dir. Steve Fullerton, a vet of 12 yrs. was in Wash. Golf Classic, World Series of Golf, Americsn Sosp Box
D.C. for the Civil Rights March of 1963, and for the 4 Derby, PBA Tournament.
days of the John F. Kennedy funeral. Covered State Govt.
operations 1n Harrisburg, Pa. and predicted on a national |Mixture of Country Music, strong sir personalities, pro-
wire service that Gov. Scranton would become a candidate |fessionsl football, college footbsll and exclusive reli-
for the Republican nomination 2 months ahead of any other |gious brosdcasts attract a diverse, extremely loyal, un-
reporter. Years of service in Akron/Canton have made duplicated audience for WSLR in N/E Ohio.
Steve an intimate of the people who make Northeastern
Ohio go. Inner offices open to his knock. That's one
reason WHLO gets the story straight.



ALBANY=SCHEN=TROY

e
This guide is intended to help you ESTIMATE the cost of a single station or 2 muiti-station spet radio campaigs . . . quickly, and with grest
l’i;Ie the listed plans are almost all stativa-submitted, they are of course subject 10 change without notice. And they do not represent all of the
plass or all of the discouals available.
All rates are for waless otherwise indicated. Under the 30- d and 10 d col are p ages of the one-
minute ratés. UUnder the 26-week and $2-week col are di off the applicable rates regard) ial leagth.
MORNING AFTERNOON 30 10 26w | 52w
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC.
WEER 6 |17. 6:30-9a| 13. 9-4p |17. 4-Tp 13.  7-01 Drive | 50%
12 15. 11, 6-6:30a|15. . - §3
18 | 13. 10. 13. 10. Other
24 11, 9. 11. 9. - $2
36 . 7. 9. 7.
woY 12 57. T7-10a 48. 10-3p 52. 3=-Tp 29. 7 5:45a| See Jard See Jard
15 | 54. 45. 5:45-Ta(50. 27.
20 51. 43. 47. 26,
25 | 48. 40, 44. 24,
30 45. 38. 41. 23,
WHAZ 15 6.50 All T
30 5.go i e i 5% | 108
.50
wOXo 10 | 1s8. T-1la 13. 11-3 16. 7 13. -la -
15 [17; 12, R Ll | Saee 108 | 15%
20 16. 11, 14. 11,
30 | 15. 10. 13. 10.
40 | 14. 9. 12, 9.
WPTR 6 | 39. 6-10a 36. 10-4 39. 4-8 217. 8-12m
12 | 36, 33 P 36, P 55° 75% 50% 10%
18 32. 28, 32, 22.
24 | 30. 26, 30, 20.
WROW 6 | 35. 6-9:30a| 30. 9430~3930035. 3:30-7 0., 7-1 22,
12 32, 28, 32. . 33. op 21. fane e 6ok ok
18 | 31. 27. 31. 217. 20.
24 30. 26, 30. 26. 19.
WTRY 12 | 32, 6-10e 27. 10-3p | 32. 3=-7 20. 10-12a | 12, 2-
18 |31, 26. 7-10p |31, L S 12-5a | 80% | 65%| 4% | of
24 | 30. 25, 30. 18.

For just *$45 you can have your own copy
of the 1968 RADIO PROGRAMMING
PROFILE . . . including full-year updating

service.

*(ADDITIONAL COPY PRICE)

BF/COMMUNICATION SERVICES, INC.




Albany, N.Y. |NBC Affil.

OVERALL TYPE

Country & Weatern

OVERALL TYPE

Indep.

1300 ko 810 ke ~5- Schenectady, N. Y.
SECCUE WEEE [5.00 « WGY
Ralph Meeker NAB _ |Henry I. Christal Gen'l, Electric Bdatg. NAB

PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 Pop. -
3| APTER HOURS Stand.

- Don Tuttle brings a blend of
¢| BOB BACON SHOW |C & ¥ Breesy, happy morning show [g| THE CHANTICLEER | Pop. - |homespun philoaophy, inter-
el with aud. participation. _ Stsnd. |viewa, crop prices & westher

Peaturss road reports, Don Tuttle Serv. reports from around the

— traffic, sporte, news, state,

7 school cloeings, airport 7] Listening to Bill twice each
= r:gortu, weather and =1 BREAKFAST WITH Pop. - day is a powerful habit

- info. of intersst to | | BILL among Northeastern New
8 the wake-up audience. 4 8 Stand., | Yorkera & Western New Eng-
- good genserally appealing — landers. Bill's titillsting

show, tunes & quick quips have be-

ﬁ — come the area's moat popular
- :W companions,

10
sm]! LS S i‘:‘me number of women THE HARRY DOWNIE| Pop. - | Harry Joina the ladies for
stensers attracted by a -

SHOW Stand. that second cup of coffee &
unique approach, Audience |14 enlivens the sir with wit.
participation with house- ew trends 1n decorsting--
wivees attracted by special Talk View of the world,

ISR Do N Serves the needs not only of
~ PARM PAPER OF Talk the lsrge agricultural comm,

THE AIR-D, Tuttle Serv. but bsckyard gardeners.

l " "
Big Bill" returns with his
—{ THE BILL Pop. - | time-tested recipe for st-
EDWARDSEN SHOW tracting listeners - bright
Stand. | pusic - interviews with
- "Show Biz" personalities - .
well laced with humor.
3
MARK ROGERS cayv Rolling home type show ~ THE HARRY DOWNIE| Pop. - | On hia sfternoon stsnzs,
SHOW carrying the liesteners SHOW Harry sets the perfect pace™
home from work. General r Stand, for sfternoon activities
information with audience with the bright sound of
participation. current music snd engaging
chatter,

? ‘l TALK BLOCK Talk Newsa, westher, aports.

7 THE JERRY DUCIE Pop. - Jerry fills the evening
7 SHOW hours from 6:30 'til mid-

Stand. night with that sparkling
Ducie wit, snd the awinging
_" sounda of populsr hits, sll
calculated to brighten the
5:30am to local sunset evening hours.

] [

(K] [}

1 IFTER HOURS Pop, -
] Stand,

Popular - Standard

3 min, newe at :15 & :45
1 min, sports at :25
1 min, weather report at :05 and :35.

Emphaais,

New York Meta Baseball.

NBC News on the hour, NBC



Indep. -6- Troy , N.Y.
1330 ke ﬁgolntomtum Affil, Albany, N.Y.
1,000 w ke
; WHAZ |15, WOK
Direct Katz Radio
IAMI PROGRAM TYPE COMMENTS IAHI PROGRAM TYPE COMMENTS
L §[JIME SOUTHERN cC&w ALT-night show reaches
-1 —~4All=night SHOW audiences up to Canada. The
six wee hours pass easily.
6 6 :

THE BIG SARGE C&W The Big Sarge is a Country
= RELIGIOUS Relig. Syndicated religious =1COFFEE DRINKIN' boy. but as Modern as the
1= PROGRAMS broadcasts in 15 min. or || PATROL Nashville Sound. A oareer
7 half-hour blocks, mixed 7 soldier turned personality,

— with Gospel music and - he's about the brightest
community events. morning man in the field,
wl P with humor added to wake
: 8 *OKO" Ccuntry up and atom.
7 Sarge haile from WTID in
[ - Tidewater, Virginia and
9 L] brings morning rations with
= him. A smile and sincere
WHAT'S GOING ON | News Capsule-community events. appeal.
I: JOHN DOREMUS Pop. Syndicated I?_ DAVE DEWEY SHOW | C & W Housewives chores are made
Stand. easier with Dave Dewey as a
T “ companion. Helpful hints,
MUSICAL pop. modern country style music
=1 RLUD! = and an easy delivery make
i B Sl o Dave a favorite. Dave is
N N also an accomplished country
NEWS & LIFELINE | Talk = musician, and entertains in
many of the area night spots.
1| INTERMEZZO Pop. Good music mixed with some [
- Stand. talk, personality-hosted =
by Dan O'Neil
K E
2 Newsbriefs on the hour, 2
3 3| THE VOICE OF THE| C & W The "Turtle" Drives "OKO"
=1 PENTHOUSE Pop. Same type as above =| TURTLE RADIO Country home everyday, in
SERENADR Stand. PROGRAM Etyle. Also kr;own as Glenn
Newsbriefs on the hour. &) . Lewis, station program
-ﬂ - " : director the Turtle makes
the show with a brand of
3 3| humor and style all his own.
JOHN DOREMUS Pop. Drive-time (syndicated)
] sHow Stand. T
[ 6| DICK ELWOOD SHOW| C & W Young Dick Elwood, a former
—~ MUSIC BY MAIL Requests Dick West hosts this popular | — Country entertainer, enter-
listener-request program. tains OK Country nightly,
7 (religious oriented) 7 with an easy style suited
for the end of the day
1 3 chores.
8| NIGHTWATCH Relig. | Bi1l Pierce hosts (Synd.) A B TRiy TRt Selisian
L MEWS News Alex Drier
9 6am to local sunset 9 E BIBLE Religiof]
= — DICK ELWOOD SHWL C&W
10 10
7 THE WORLD TOMORRPW Religion
1 1| COUNTRY HALL OF | C & W | An hour of great country
7 ~| FAME classics with Dick Elwood
™ M| JIM SOUTHERN C&W | An all-night treat. A six
— — SHOW hour fling of modern Country
music and contests.
OVERALL TYPE Popular-standard OVERALL TYPE Country & Western
Wire service newsbriefs every hour on the hour, emphasis ABC information news on the hour.
on local, heavy on sports. OK information news on the half hour.
WHAZ programs to adults, with an emphaslis on religious
programs in the early morning and late evening. The rest
of the day, WHAZ provides pleasant music and chat, inter-
spersed with newsbriefs and weather checks,



BS

Aff11.

Indep. Albany, N.Y. Albany, N. Y
1540 kc 590 ke pi
50,000 w WPTR 500 v cay WROW
1,000 w night
McGavren-Guild-PGW NAB [Blair Capital Cities Bdcatg NAB RAR
PROGRAM TYPE COMMENTS lnul PROGRAM TYPE COMMENTS
3]ep paY sHow Contemp. | Basy delivery & service info| 3
entertains & informs aud. s S AR G S
sic 18 lush but br
6 6 MORNINGSONG Album generally up-tempo. §geauti-
={CHARLIE BROWN Contemp. | "Charlie” has been with - ful WROW Music". Smartly
| | SHOW WPTR for 4 yrs. enjoying paced--familiar standards,
7] large audiences. He has K show music & pop concert
- captured the early morning | _ selections--to match the busy
listeners with his quick morning mood in the Capital
=1 wit, assorted character —al District. Artists include
8 voices and creative humor. 8 Peter Nero, Gordon Jenkins,
7 Music, information and 7 Henry Mancini, Julie Andrews,
- comedy make up the "Charlie Robert Goulet & the Johnny
9 Brown Show". K Mann Singers.
10| 10
~{ROY URBANAS SHOW|Contemp. | "Roy" 18 a newcomer to -
WPTR, but not to great ARTHUR GODFREY |Variety
1y gor:heasg radio listeners. [
- e is a former program -
director and housewife- (s 104,00 B il ERGRT
—— oriented personality from
N| an Albany station. Roy's N Beautiful music, 1lush,choral
- strong voice and warm ={ MIDDAY MELODY Album vocals. A sparkling variety
- approach make him a natural | | of the world's best loved
[ for the distaff side of I music, beautifully arranged
- Northeast listeners. - & planned to provide accom-
paniment to everyday activi-
2 1 ties...artists such as
—| BOOM BOOM Contemp. | For the past 8 yra. the #1 ﬂ g:gg;lagggz?.l?gg::te .
BRANNIGAN SHOW radig Eer:ﬁnalttyﬂin the Teischer,Ray Charles Singers.
rea ortheast. 8 good
—E! lgmmor, excellent musig : Bright, lush instrumentals
balance and overall sense SERENADE IN THE | Album & selected vocals, Sparkling
|— of showmanship contribute _| AFPTERNOON highly orchestrated & well-
4 to his ability to consis- 4 loved melodlies...matching
I tently deliver the largest | - the sounds of afternoon in
audiences. He is in con- the tri-cities, then pacing
L stant demand for personal [} itself to the mood of the
agpearances, MCing chores, homeward-bound commuter.
etc.
Instrumental & vocal favor-
TOM SHOVAN SHOW (Contemp. | "The world's largest DJ* CANDLELIGHT Album ites scheduled especlally
came to WPTR from WPOP, SERENADE for the early evening hours.
7 Hartford in the fall of News Block - 6:35 - 7:35.
1966. His following makes Dimension - Walter Cronkite,
itself heard via long dis- Alexander Kendrick, Lowell
N tance and local calls which Thomas; Sports Time; CBS &
flood the station switch- Local News; CBS Evening re-
board nightly...calls from port; Worldwide Sports; Di-
7 states in the U.S., plus mension with Harry Reasoner.
Canada, Newfoundland, Nova Subdued instrumentals &
Scotia and Greenland. NIGHTWATCH Album selected vocals, music for
late evening enjoyment...
artists include Ray Conniff,
WILD CHILD SHOW |Contemp. | Wild Child joined WPTR this Montovani, Hollywood Strirgs
yr. He comes from Topeka, Frank Chakesfield, Knights-
Kansas (#1 ratings in 3 1 bridge Strings, Nat Cole,
different time slots).Rapid The 3 Suns & the Ralph
fire dialogue & speedy wild Hunter Cholir.
track drop-ins plus perfect
sense of timing make ex-
citing listening.
OVERALL TYPE
Contemporary OVERALL TYPE Album

WPTR Editorials 5 times daily. Using a long and varied
music playlist, WPTR programs POPULAR music...that most
desired by the greatest number of people.
panded news staff brings 4 county news coverage emphasis

A newly ex-

music director.
segments.

CBS News & Feature Programs - Local News broadcast direct
from the city room of the Albany Times Union.
local features of cultural, romantic & historical flavor.
"Beautiful Music" format, while conservative, 18 program-
med so as not to sound like background music.
Music 18 scheduled in quarter hour

Commercials are clustered, produced with music.

Many short

Full-time



Indep. -8- Troy, N.Y.

980 ke

s WTRY

Robert Eastman JAB RAB
PROGRAM TYPE COMMENTS

5| FARM & HOME SHoW| Service| Cornell University

6| BOB CONNELL SH Contemp| NEWS: On the hour, 24

7] hours, 7 days. On half

Z hour at 7:30 and 8:30 AM.

D WEATHER: U.S. Weather

Bureau Official Wire at

:20 and :35 after, and 10

: lS‘I]-:llé% EOSHETE ‘nEa minutes before the hour GOT AN IDEA FOR U_s

10}

- ( :50)

s EVENTS CALENDARS: Special TH AT CAN MAKE
N community eventa and enter-

JAY CLARK SHOW Contemp tainment schedules at :50.

SPECIAL INTEREST TOPICS: PLANN|NG AND BUYING

WTRY handling of topical

|

intereat, auch as editori-

als, nan-on-the-strest EASIER FOR YOU?

JIM BROWN SHOW Contemp| interviews, etc. at :40.

QUESTION MAN: Taped
commenta on question of
the day at :40, 12 times

daily (every other hour) TELL US ABOUT |T

seven days a week.

MIKKI MARTIN Contemp
SHOW EXTENSION HOME ECONOMIST:

Mary K. Crooker "Doorways
Ty BF /COMMUNICATION SERVICES, INC.

to Better Living" 5:25 am, 341 Madison Avenue New Yock 10017
Phoae: (212) MU 6-2149
9:40 am, 10:40 am and

11:40 am seven days a

1ol 1e 1o 1 10l 1w 18 je

week -- one minute vignettae

RONNIE KNIGHT Contemp
( to 5 am)

OVERALL TYPE Contemporary




While the listed plans are almost all station-submitted, they are of course
plans or all of the discounts available,

ALBUQUERQUE
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended 10 help you ESTIMATE the cost of & single station or a multi-station spot radio campaign. .. quickly, and with grest
sccwracy.

b h

¥ to L

notice. And they do not represent all of the

All rates are for unless otherwise indicated. Under the 30. d aad 10 d col are tages gf the one-
minste rates. Under the 26-week and 52-week columns are discounts off the applicable rates regardless of commercial length.
MORNING AFTERNOON 30 10 26w | 52w
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC.
KABQ 1(5) g. S50 All perfods 75% 50%
15 |8.50
20 |8,
25 (17.50
30 |7.
KARA # 13 [5.35 A1l perfods 3.75 | 2.35
freq.| 26 |5.20 3.50 | 2.25
rates 52 |5, 3.35| 2.15
104 | 4.75 3. 1.95
860 | 4. 2,50 1.80
520 3. 2. 1.60
KDEF 10 6. All perjods -$1 -$3
20 |5.75
40 |5.50
50 |5.25
Kaan 6 |15. 6-10a 11. 10-4p 15. 4-Tp 7. T 6éa | 80% 108
12 14. 10. 14. 6.
18 |13, 9. 13. 5.
24 |12. 8. 12, 4.
KOB 5 20. 6-10a 16. 10-12n |[220. 4-Tp -$2 10% 15%
10 |17.50 13. 1l-4p 17.50 12-1p
15 ]16.50 12,50 5:30-6a .
20 |15.50 12. -15.50
25 11.50
30 |14.50 11. 14.50
40 13.50 10.50 13.50
KQE0 €65 (2%,  6-9a 9. 9-4p 23. 4-Tp 29. T7-12a 80% | 50% 4% a%
12 |22, 18. 22, 18.
18 21§ 17. 21. 17.
KR2Y 6 |10. 6-9a 9. 9-4p 10. 4-Tp 6. 1 6a | See (ard 5% | 10%
12 8.50 7.50 8.50
18 7.50 6.50 7.50
24 6.50 5.50 6.50




Indep. =10~ Albuquerque, N. M.| Indep.
1350 ke K B’ 1310 ke Albuguerque, N. M,
1500 ABQ | i35 KARA
Savalli/Oates NAB RaAB | Hal Walton
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 5
-~ =|BEAUTIFUL MUSIC Stand.
6! 6 Pop.
- YOUR TIME KEEPER| Ethnic -
K galdo de Los (Span.)
t
| Sentos —{RELIGION Relig.
1 —
8 8
9 9
—{ MONDRAGON SHOW | Ethnic | 9:30 - 10:00 Novela —~ SPANISH MUSIC Ethnic |Spanish music and Spanish
Phil lartinez Span.
10 (Span.) [ 10:00 - 11:00 Mayor of o Stand. |D. J.
. Yale Blvd. > Pop.
L L
N N
S ={SPANISH MUSIC Ethnic Spanish music and Spenish
Span.
1 1 Stand. |D. J.
— FIESTA RANCHERA | Ethnic | 1:00 - 2100 Swap Shop of — Pop.
_:JJou Andrade (Span.) | the Air 2
-
3 3
7| TEEN TIME 5
Bill Madrid EE
3 (Span.) 3
3 g
6
— SUPPER CLUB Ethnic T:30 - 8:00 The Rosary 5 a.m. to local sunset
7| Baldo de Los (Spen.)
—| Santosa
8
=1 NOCHECITAS Ethnic
|| ALEGRES
(Span.)
Benny Herrera
] []
" 1
 OVERALL TYPE Ethnic (Spanish) OVERALL TYPE | Ethnic - Spanish - Stand.- Pop

News at :55

News :52 - Headlines on the half-hour - weather at
115 & :45 )

Popular Spanish vocalists and lush orcheatras throughout
the day. A minimum of announcer chit-chat.

Full Spanish programming.




following in town. Frank
knows night people.

3l |:| |§| Lol |.| L~

CBS Affil. =11- Albuquerque,N.M.
5 "KDEFE |5 ; KGGM
000
5,000 w KDEF [>*°"
H-R RAB NAB Avery-Enodel BAB NAB
PROGRAM TYPE COMMENTS uul PROGRAM TYPE COMMENTS
[ [
-] JIMMY PAUL Pop. Jimmy does the all night -1 oN TO DaWN Stand.
SHOW Stand. show...1ll yrs. in Alb. Joe sztng
6 6
— THE JOHN Pop. John's comedy is aimed ~ CLOCKWATCHER Stand.
LANIGAN SHOW Stand. at everything that is Tom Barsant
K Album happening both in ﬁlbu- 7
querque and everywhere -
B else. More record artists TOTAL Talk- Jack Houston - Bob Smith -
— call here than anywhere — INFORMATION News Ben Caine - Tom Barsant
8 else in Albuquerque 8
7 Radio. .
M 9] JOE PYNE Int.Disc.
BREAKFAST CLUB | Variety
10 10|
- -l RTHUR GODFREY | Varilet
THE PAUL BRITT Pop. Paul is Albuquerque's A &/
L] SHOW Stand. best known radio person-
L Album | ality...with 16 yre. in  |!l yoyse parry Variety | Art Linkletter
- Albuquerque radio. The
lady of the house has MUSIC BREAK Stand.
N known Paul as "the house- [N
- wives best friend" for - TOTAL Talk-
many years. INFORMATION News
| ]
1 CHARLIE BROWN Stand.
2| 3]
— THE DENNIS Pop. For the tired driving =
| | DAYER SHOW Stand. home group Dennis has
3 Album an ability to liven up 3 _
- a crowd...along with - AT Yogg T;ﬁ:
traffic conditions, SERVI Disé
3l news and sports. r :
_ TOTAL INFORMATION News
] JOE PYNE Int.Disc
: i TOTAL Talk- News - Education - Sports
INFORMATTION News news & Stock Market.
h Jack Houston - Bob Smith
6
=1 THE FRANK Pop. Frank has the college 2 | Hes
| | CODY SHOW Stand. crowd in the Dukes City WORLD TOMORROW | Talk
7 Album every night because he's
- a part of them. With
music for lovers from THE J.P. SHOW Stand.
ten to midnight...he
has the most romantic Jimmy Paul

OVERALL TYPE

Popular-standard & Album

OVERALL TYPE

Talk - Standard

KDEF News broadcasts five minutes of news every thirty

minutesa...with four ten minute newscasts a day.
is also the home of all UMN sports events.
is headed by 1l yr. vet. Jim Hinton.

KDEF
KDEF News
KDEF 3ports is

headed by Detroits former top sportscaster Gene Oaborm.




NBC Affil

Indep.

newscast on the half hour - 1 min. of local headlines
following NBC Network News on the hour.

KOB newa staff is the largest in this market, Full-
time reporters, mobile news cars equipped with two-way
radios, UPI/AP wire servicea.

770 ke — Albuquerque, N. M 520 ko Aleum*ex‘queE'"-o"-
0,000 1,000 w day Q
e b KOB 500 w night
Petry Hubbard Station NAB _Rap |Robert Eastman NAB RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
~S|HOLIDAY INN 1y Holiday for easy all- | 5| Muaic show, some C & W,
~{NIGHTTIME Albun Inlve’ilgkenitg, " " | JIANNY MINTZ SHOW | Contemp.| Emphasis on agricultural
TOWN & COUNTRY Serv, i g L e news throughout the show.
L] 6
| - Heavy emphasis on weather
g’:&m" DUNN Album :g;inc andmp.n:::rciga:relg e TONY DE LANEY Contempd ang other items of interest
7 Stand. easy to listen to, great- '—7 to the commuter, Sprinkling
way~-to-start-the-day show of country and western in
- Po y y . = early morning, leaning to
] P. || teens and motorists in
s ) later portion of the show.
— —
9| 9
—{ MICHAEL YOUNO Contempd Music softens to have more
’ direct housewife appeal.
7ol THE REX MUNGER Stand. |The delightful Rex Munger I Housewife participation
| SHOW keeps the talk casual & the d contests on telephone, ocon-
Pop. limgic ?r%ght}; ::me?:i:; the tinuous weather emphasis.
= ady o e hou |
R Album emphasis on easy-éo-fix 18
- recipes & household tips -
sent in by listeners.
N| NEWS & WEATHER w/{ Talk N
-4 M.Roberts-F.Joycd Mike Roberts - Frank Joyce =1 CARL BELL ContempJ Essentially same music
THE HIGH NOON Talk Ken Dunnagan:controver,topic [ | bal:nce 3219=00 -112 N seg-
1 ment, public service
—{ THE GENE PETERSON Album Relaxed chatter & good music features of general interest,
SHOW for the afternoon hours. lost and found pet service,
—1 Pop. Accent on humor & what's oontinued weather emphasis
going on} and, in season, emphasis
Stand. is also put on sports

3 5 reports,

~ DON LINCOLN ContempJ Muaic beamed to teen segment
and in later portion of the

r show emphasis on traffic

i Pop. - " el " reports. Teen contests

= Sl ¢ e aired throughout this

3 Stand. |Bright, bright sound with 3 gment.

— emphasis on on-the-spot

Aldbum traffic reports & weather
3l information.
- CHUCK LOGAN Contemp{ Essentially the same at
L) 3:00 - 6:00 p.m. segment,

7! with less emphasia on
traffic, but continued em-
phasis on sports and lost

g| THE TOM Pop. - | A young, "now" aound with and found pet service.
great appeal to the affluent Heavy teen-age promotions,
Stand. young adult group. Special
feature on the ahow - Campus
Album Notes, stresses information
on university newa & events
from all the colleges in
thia area.
M Dedications made throughout-
Album | Dolly Holiday-non-partioi- || LANEY MINTZ Contemp %:;::n:rglphogebina [T San)
ayed bac a
OVERALL TYPE Album - Standard - Popular OVERALL TYPE Contammonary
NBC Network News on the hour (5 min.) - 5 min, local News at : - (also 6:55 and T:55 a.m.). Mobile reports

are aired twenty -four hours around the clock as news
developments oocur,

Basically a rook 'n roll, but not a soreamer,
young adult and adult audience,

Lean to




SHOULDN'T YOU HAVE
YOUR OWN COPY
OF THE
1968
RADIO PROGRAMMING

PROFILE?

BF /COMMUNICATION SERVICES, INC.
341 Madison Avenue New York 10017
Phoae: (212) MU 62149

gﬁgoAifil. =13~ Albuquerque, N, Mexico
c
250 KR2ZY
Adam Young
M PROGRAM TYPE COMMENTS
H
- DANA BOWLEY caew
SHOW (from Mid)
: Strictly Country & Westem
BOB LEE SHOW caw
= Programming.
8|
K
101
“| pave krmey caw
— SHOW
1
héi
1|
MIKE YOUNG cew
3 SHOW
4
s
JOHN ROSS cew
SHOW
1
11
M| DANA BOWLEY cCa&w
-] SHOW (to 6 am)

OVERALL TYPE

Country & Western




ALLEN=EAST=BETH
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is istended to help you ESTIMATE the cost of o single statien or a multi-station spot radio campaigs .. . quickly, and with grest
accuracy.

%hile the listed plans are almast all station-submitted, they are of course subject to
plans or all of the discowats uvailable,

All rates are for ts unless otherwiae indicated. Under the 30- d and 10 d col are percentages gf the ome-
misute rates. Under the 26-week and 52-week columas are discounts off the applicable rates regardiess of commercial length.

4

[y b
&'

sotice. And they do mot represent all of the

MORNING AFTERNOON 30 10 | 26w | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | DISC. | DISC.
WAEB 6 | 24. 6-9a 20. 9-4p 24, 4-Tp 8. 1 6a |Drive | 50% s | 10%
12 | 23, 19. 23, 17. -$6
18 | 22. 18. 22, 16. Day =%
24 17. 15. Oth -4
WCRV * 13 7.75 All pexiods 6.75| 5.75
Freqd 26 7.50 6.50| 5.50
Rateg 52 7.25 6.25| 5.25
104 T. 6. o
156 6.75 5.75| 4.75
260 6.50 5.50| 4.50
312 6.25 5.25| 4.25
500 . 4.50] 3.
WEEX 6 |11, 6-9a 9. 9-4 11, 4-7 9. 7-la 5 1 2
12 | 10. 8. P 10. N 8. S-6a ot " o -
18 9.50 7.50 9.50 7.50
24 9. 7. 9. 7.
WEST 6 | 14. 6:30-10| 10. 1l0-4p 11. 4-Tp 10. 7-1:30a 80% | 50%
12 |13, 9. 10. 9, 5-6:30a
18 | 12. 8. 9, 8.
24 |11. 7. 8. 7.
30 | 10. 6. 7. 6.
WHOL * 13 8.50 All periocds
Preqd 26 8.
Ratesd 52 7.50
104 7.
156 6.50
260 .
312 5.75
WEKAP 6 |17. 6-10a 14. 10-3p 17. 3-7 11, 7-12m 5 1
12 |16, 13. 16. P 10. 3 " o
18 |15. 12. 15. 9.
24 | 14. 11, 14. 8.
36 | 12. 10. 12. T




Indep. Allentown, Pa, |Indep. -15- Washington, N.J.
790 ke WA > ?° 11580 ke (Allentown, Ps.
1,000 w EB [s©~ WC
McGavren-Guild~-PGW NAB RAB |Direct NAB
FnJ PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
L Gary programs all-night shor | 5
—~{ ALL NITE BEAT Contemp| g3 he would daytime shift. -
Gary LeVine It works too! Festures, |
6 6
— CLOCKWATCHER Contemp| From the moment Jayiopens
the mike he entertains, in-
—| Jsy Sands forms and sells, He k;epa || GOOD MORNING Stand. - Bright and lively... news,
7] his sudience interested by 7| SHOW Pop. ea;?:;, time checks, road
7] constsntly sdding new mate- | 7 con on.
- risl, which tskes his com- | | Bill Fitzgibbons
8 plete time segment out of []
-1 the DJ and into the person- -t
ality cstegory. Jsy 18 8
ol very popular personality, *;
IRENE SMITH SHOW|Talk Woman'a chit-chat, gueats.etc
10} 10
~ TOAST AND COFFEH Contemp| Ask a housewife...she knows | — BUD CLIFFORD Pop. - Eood pop and essy listening
Ernie Stiegler, ask the man SHOW Stsnd. usic... chit-chat.
7 Ernie Stiegler of the house,..he knows T
- Ernie too., Ernie is a down-
to-earth guy on & off mike,
- commanding a devoted & - SWAP SHOP Talk Sell, swap and trade show.
responsive sudience. - LUNcgfgg Pop. - [Easy to listen to and bouncy.
| HxTs PorR THE Contemp| Gene Kaye is s magnetic MELO el
| o ersonality who 1s as pro- 1
2 L e e 1] MELODY RANCH Stend. Big vand music from the 40's,
Oene Kaye Whether it's soft sell, hard 50's and 60's.
K sel} or adlib, d:::'s vei'-h
sstility comes through wit SOUND OF MUSIC |Pop.- P '
a sincerity that can't be Stgnd. gfl??"tgﬂgsrzﬂﬁe£"2n§°ck !
3 3 Paul La PFever stendards.
Joe McLaine!...the man with
=1 DISCAPADES Contemp| s few voices - not a thou- =
- sand - but oh, how he makes
4| Joe McLaine those few come through. [}
= Joe's normal voice 18 clear | —
& pleassnt, with a quality
s of difference that dis- 0
] tinguishes him as a true —] ROAD SHOW Pop.- Time checks, weather and
personality, Stand. news... road conditions.
DISCAPADES Contempl f EVENING SERENADE|Album & [Good easy to listen to music,
Show rlbuma and show.
ye
PAGING THE Contemp Lunrise to local sunset.
STARS
8
| Jeff Dean
C
10]
I: "Thought Provoking",
COMMENT g’ik "Timely", "Informative",
m el. "Educational”! some of the
M| Ray Mulligesn Part, words used to describe
n "Comment"
OVERALL TYPE Contemporary OVERALL TYPE Populsr-Standard

News at :55 - News Roundups O a.m., 12 N,, b p.m.
Weather st :30 - Sports at :00
whenever and wherever news
find the WAEB Newsmoblle...
newsmobile in the ares,

is being made locslly...you'll
the only transmitter equipped
Worldwide, Nationwide & State-
wide, WAEB News obtains on-the-spot "beep phone" reporta
from cooperating radio statilons.
flying studios on Eastern Sesboard.

WAEB has one of few

Summaries at :30.

15 min. news at 7sm, 8sm, 9am, 12:30pm, 4pm, Spm.

5 min. news every other hour on the hr.
Feature local news... bulletin bosrd of local happenings
every hour on the half hour following news headlines.
Farm extension progrsms 12:10-12:15 Mon. thru Sat.

Newa, sports, Play-by-Play footbsll and basketball...
with MOR to easy listening format.



. -16- Easton, Pa.| NBC Affil. Easton, Pa.
o 16 ’ 1400 ke (Allentown)
1,000w day > w day
3300w WEEX | 3% . WEST
Adam Young I NAB RAB

; PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 5
— NED FLEMMING Pop. - B-8:10 - Dave Reynolds news | YAWN PATROL Pop.-
|| SHOW Stand. || Stand.
6 6
L —f b
7] 7]
- . —d
8 8
CK W SH N 0 d Telephone give-away show
Rl SHA OW | Pop. - 2-12:10 - ve Reynold — =
S Dave Reynolds news | 4 posey Lymm Talk- | with some music and a great
¢ — SHOW Tel. deal of information and
! 19 Part. services. Swap Shop.
= Peggy Lynn with WEST since
1936,
1 1
JOE PRENTICE Pop.-
SHOW Stand.
N N|
NEWS BLOCK Talk
JIM LLOYD SHOW Pop. -
Contemp. | VOICE OF THE Talk-
1 1| PEOPLE Tel.Part
5] TED WIEDER Pop.-~
SHOW Stand.
3
4 K
-] JAY EDWARDS SHOW |Contemp. -
E S Talk-
S — VOICE OF THE Tel.
PEOPLE Part.
CONCEPT - NEWS |News ally Shook and Tony Dagget.
| JAY EDWARDS SHOW |Contemp. Talk-
T mp 5| NEWS BLOCK News
NIGHTBEAT Pop.-
MICK HAGERTY Contemp. Stand.
SHOW
] [
11 [N}
M M
OVERALL TYPE |Pop.-Stand. AM Contemp. PM OVERALL TYPE Talk - Popular-Standard
News - 5 min. on the hour. 3 min. on the half-hour. News at :25 and :55
Sport - 2 min. at :33 6:45 am Joe Garagiola Sports
Play-by-play football and basketball. News originates 7:45 am World News Roundup
from studio at Easton Dally Express. Dave Reynolds, News NBC Emphasis
Director. AP-UPI-UPI Audio. 25 full-time reporters, 300 4:30 pm David Brinkley Reports
stringers. Permanent news offices in Stroudsburg, Banger
(Pa.) Washington and Flemington (N.J.)




CBS Affil.
1600 ke
500 w

Allentown, Pa.

WHOL

Indep.

1320 ke
1,000w night
5,000w dsy

H-R

Rahall Group

Allentown, Ps.

WKAP

NAB

Pro Time Sales
PROGRAM TYPE COMMENTS |n4 PROGRAM TYPE COMMENTS
5 S{ MORNING MAYOR Pop.- sic, news, weather, time,
= -{ Joe Vargo Stsnd. gricultural information.
6 8] TWO ON SUNNYSIDE|Pop.-  [Perfect wsy to start the day.
=1 JIM HERBERT cavw Stand. progrsm made up of every-
|| SHOW | Psul Galgon hing. A humorous spprosch
7 7] Dopey Duncan o that time of dsy when most
- -1 verybody is grouchy. Dopey
ncsn, sn unmatched wit with
—.- 8 is strsight man Psul Galgon.
_ __ umor - music - news - weather
ime features.
9| LES BAER Pop.- professionsl musician who
CBS RADIO Variety Arthur Godfrey Time = Stsnd. dds polish to what is more
- han just sn ordinary record
i e 10 how. He begins with tele-
Art Linkletter - hone csll-in discussion of
ny things, follows with
= umor, music, time, news, etc
1 1R
TOM DAVIS SHOW | C & W TWO ON SUNNYSIDE|Pop.- algon snd Duncan return for
\'ﬁ{ Psul Gslgon Stsnd. re fun.
N Dopey Duncsn
| | OPEN MIKE Tslk- The grand-dsd of telephone
1 1| Bob Grsyson Tel.Part.csll-in shows. From early 50%
CARL STUART c&ew MUSIC Pop.- sic, music, snd more music.
—1 SHOW MUSIC Stsnd. he more the better. Westher,
MUSIC ews, sports, time, ideas for
he home, etc. But music.
3 3| jeFP DEAN SHOW |Pop.- personslity, with zip for
-1 KEN c&wvW Stsnd. he sfternoon drsg.
|| MEINHART SHOW -
Y 4
| | LES BAER Pop.- mphasis on music snd sports,
3 5 Stand. lus news, westher, time, etc,
- JOE TIMMER Ethnic - es sdds flsvor with his own
SHOW (Polka) | inging.
NEWS BLOCK Hs :
News JOE PYNE Tslk- yndicated guest interview
7 7] CHARLES WEAVER Int.Disc. how. It's tslk that has
KEN caw hem slkir_xg.
MEINHART SHOW JEFF DEAN SHOW |Pop.- sic, news, time, weather,
8 8 Stand. ports, surprises snd fun for
veryone.
9 Sign-off at local sunset
10 OPEN MIKE Tslk- [ telephone csll-in dis-
= Tel.Psrt.cussion program with the
—t Bob Grayson Emphasis on specisl guests,
1 " ews-Sports insert from
~ 10:45 to 11pm.

OVERALL TYPE

Country & Western

OVERALL TYPE

Pop.-Standard

News on the Hour.
drivetime). Sports - 4:40-4
6:15 Auto Racing News (pm)

Headlines on the hslf-hour (in AM
45pm[‘55 :40-5: 45pm.

pm Jimmy Fidler.

Our progrsmming 1s designed to be entertaining snd
informative.



A New Service for Advertisers from

M'GAVREN-GUILD-PGW RADIO, INC.

RESEARCH

Automobile Tires
Automobiles
Batteries
Blankets
Bleach

Boats

Borax
Breakfast Foods
Bus Lines
Cameras
Canned Goods
Candy
Carpets

Cat Food
Cereals
Cheese
Chlorides
Cigarettes
Cigars
Cleansers
Coffee
Condiments
Cordials
Cosmetics

—TOP 50 MARKETS—

Competitive Information for All National Products
Within 48 Hours

Corsets

Cough Syrups
Cream (Dental)
Cream (Face)
Cutlery

Dairy Products
Dancing Schools
Dentifrices
Deodorizers
Detergents
Dinnerware
Disinfectants
Dog Food
Electric Fans
Electric Shavers

Electric Toasters.

Floor Covering
Frozen Foods
Fruits

Furs

Ginger Ale
Grape Juice
Gum

Hair Tonics

Hosiery

Ice Cream
Insect Powder
Insurance
Laxatives
Lingerie
Liniment
Liqueurs
Lubricants
Margarines
Mechanical Toys
Milk

Mixes (Cake)
Motor Oils
Motor Trucks
Motorcycles
MufHers

Nuts

Qil (Cooking)
Pancake Flour
Peanuts

Pens
Perfumes
Pianos

Pipes

Polishes (Auto)
Potato Chips
Radios

Razors
Refrigerators
Resorts

Salad Oils
Shoes

Soap (Toilet)
Soap (Powder)
Soft Drinks
Soups

Spark Plugs
Sugar

Syrups

Tea

Tobacco

Tools

Toys

Trucks

Vacuum Cleaners
Washing Machines
Watches

And Many Others!

Call Jan Carlson, Research Director

MCGAVREN-GUILD-PGW RADIO, INC.

America’s Foremost Exclusive Radio Station Representatives



~19-

This guide is intended to help you ESTIMATE the cost of a single station or a multi-station spot radio campaign ... quickly, and with great

acceracy.

Fhile the listed plans are aimnst all station-submitted, they are of course

plans or all of the discounis available.

ATLANTA
WEEKLY ANNOUNCEMENT PLANS GUIDE

b, b,

bi,
ject to L3

notice. And they do aot represent all of the

All eates are for s unless otherwise indicated. Under the 30. d and 10 d col ages gf the one-
misute rates. llader the 26-week and 52-week columns are discounts off the applicable rates regardless of commercial length.
MORNING AFTERNOON 30 10 [ 26w | 52w
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC.
A — T
WAOK 6 |24, 6-10a 18, 10-4p 24. 4-8p 18, 8-12m 12-5a 80% | 50% |-$2 |[Drive
12 | 22, 16. 5-6a 22, 16. 50% of Drive -84
18 20, 15. 20, 15. i0Other
24 18, 14. 18. 14, -$3
30 16. 12, 16. 12,
WERD 6 |12, All periqds -$2 -$3
12 11.
18 10.
24 9.
wosT? 6 |28. 6-10a 24, 10-3p 28. 3-Tp 6. 7-la 75% | 50% 10%
12 |26, 22, 6-Tp 26, 14.
18 24. 20. 24, 13.
24 22, 18, 22, 12,
30 | 20. 16. 20. 10.
wIG0 6 | 20. 6-10a 17. 10-3p 20. 3=-Tp 17. T-12m 80% | 60% 10% | 15%
12 |18, 15.50 5-6a 18.50 15.
18 |17. 14. 17. 14.
24 | 15.50 12,50 15.50 12.50
30 . 11. . 11.
wIIN S | 20. A1l peripds 75% | 50% | -$3 -84
10 19.
15 |18,
20 | 17.
25 16,
35 | 15.
50 | 14.
WPLO 6 |5l. 6-10a 43. 10-3p 51, 3=-Tp 38. 7-10p 80% | 50% lo0% | 15%
12 | 50. 41, 50. 36.
18 | 48. 39. 48. 34.
24 | 46. 37. 46. 32.
30 | 44. 35. 44. 30.
36 |42, 33. 42, 28.
wQxI 12 51. 6-9a 39. 9-3p 48, 3=-Tp 45. 7-11p 21, ll-la 3% &%
18 | 48. 37. 46. 43. 19. 5-6a
24 | 46. 35. 44, 41. 18.
W3B 6 8l., 6-10a 6l. 10-3:30p| 70. 3:30-7:3Q 61. T:30-9p| 33. 9-5a See Qard See +Il“
12 | 179. 59. 5-6 68. 59. 30.
18 | 76. 58. 65. 58. 29.
24 | 72. 57. 62. 57. 28,




Atlanta, Ga.

WAOK

Indep.

1380 ke
5,000 w
RAB

McGavren-Guild-PGW Capitol Statien

Atlanta, Georgia

WERD

Lndop.
860 kc
1,0C0 w

Greener, Hiken, Sears

PROGRAM TYPE COMMENTS

PROGRAM TYPE COMMENTS

BREAK-A-DAY
GOSPEL - Esmond
Patterson

Gospel music. Weather,
time checks, news on the

Gospel
half-hr. From 4 am.

THE GLORY ROAD |Gospel Gospel music - weather -

1o

Lively broadcast featuring
listener requests, pop and
R & B mixed with news on
the half-hour, frequent
time and temperature
reports and contests
designed for morning
listening.

WAKE UP R&B

ATLANTA

Ll

Bob McKee

time -~ temperature -
traffic - all on "Top
40" type format.

| o

1 -[ 1N

Burke gives the housewife
a chance to relax with
her second cup of coffee,
keeps her informed about
news of the community,
brightens her 1life with
the latest R & B music.
Has fun with the WAOK
brand of FUN "N" GAMES.
News on the half-hour.

[

THE BURKE
JOHNSON SHOW

R&B

1o

The "Parrot" starts build-
ing to up-tempo for the
teens and the college stu-
dent wanting to relax
after a hard days school
work. Local high school,
college, regional sports
reports from three man
sports team. News on the
half-hour, time and temper-
ature reports frequently.

| = ‘J¥§l 12l a8l

THE JERRY R&B
THOMPSON SHOW

Lol 16l 31w

10

THE RIVER JORDAN |Gospel Gospel music - time -
temperature, etc. on "Top

40" type format.

1 zl :l

.|

Ll

THE GOLDEN
CHARIOTT

Gospel music on "Top 40"
type format.

Gospel

1 Ol

Up-tempo takes over WAOK
throughout the afternoon,
as the "DEMON" welcomes
the traveler - he coordi-
nates traffic reports for
the man and woman on their
way home from work. Con-
tinues with the sports
reports - as well as news
on the half-hour.

THE "DEMON"
SHOW

R&B

Dave Crawford

1 \d 1 QI | »

| o

el le

Sunrise to local sunset

1o 1~

1 ©

R&B The "Queen of Soul" takes
over nighttime Atlanta
with her own brand of FUN

"N" GAMES.

DREAM GIRL
Zilla Mays

1 ol

= |

|

= il sl e

1

OVERALL TYPE Rhythm & Blues - Gospel

OVERALL TYPE |"Top 40" Gospel

Programming is aimed at the vast Negro audience of

metro Atlanta. Five-man news staff plus three-man
sports department. Editorials are dally features 7
times daily. News every hour on the half-hour. Sports
news is featured seven times daily. At least every
station break features an item of interest to the commu-
nity. Programming leans toward R&B with liberal block
interspersing of gospel where needed. Strong emphasis
4s made on local community efforts. All designed to
reach young adult and adult buying audience.

5 min. news on the hour - National & International.
1 min, Human Interest story at :15
2 min., Community News at :30

Strictly adult audience.
America's first Negro owned & operated radio station.




MBS Affil. Atlanta, Ga nde
. pP. -21- Atlanta, Ga.
920 ke auo ke
F WGST 5., WIGO
50w night
Blair NAB RAB ard Howard NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5
-] BOB WALSH Pop.- Bright morning personality 3| R1cK uPSHAW R&B-JAZZ | from midnight
Stand., ith h oo
- "nd ng:tg(zsm:f;%) WLy |__|BOB "Skin 'n R&B Mixed teens and young adults
6 6] Bonea" JONES Dedications.
7 7
8| 8]
9 K
19 19 "
=1 LARRY O'BRIEN Pop. - Congenial and friendly per- - JOHNNY" Jive R&B Musical company for the
Stand. sonality entertains with up- Master"' PERSONS housewife. Johnny 18 great
11 tempo music and listenable Ti company for this group and
- fun. Weather and News (25 & is in constant demand for
55) record hops - emcee for
shows, etc.
N N
1 1
HOWARD HUNTER Pop.- Big voice...Big Sound. Bright
Stand. nd lively patter and going-
3 ome music, 3
-~ . . PAUL "Sir R&B The Knight of the Turntable.
iogis'?g &86.32-6:h0 Raggedy" FLAGO Paul 18 an Atlanta boy and
raldo Sports. 2 is a very popular person-
ality with the young and old
eather & News (25 & 55) An ex-marine, he stands
6 feet 3 ins. tall and
L weighs 250 pounds and it's
all "soul".
JOHNNY MURRAY Pop. - tlanta's only "TRUE" night- JAMES "Romeo” R&B James 1s a newcomer to the
Stand. ime personality. John's ROWE Atlanta scene but 18 really
usic is lively and light and tearing 'em up, as his
O are his comments. ratings show. He 18 a very
popular jock with the teen-
eather & Newa (25 & 55) agers and young adults.
M| RIck uPSHAW R&B
Until 5:30am.
Jazz
OVERALL TYPE |Pop.-Standard OVERALL TYPE | Ra

Adult programming -

Racea (in seaaon).

Local newa at :25 & :55
Weather on the half-hour and hour.

The 'Peach!

of Atlanta

Met. Opera - Georgia Tech basketball - football - Auto

Super Sound Radilo,

Total involvement

Mobil news coverage.

Community activitiesa.



Indep. -22- Atlanta, Georgia §Sg°§; Atlanta, Ga.
0 ke
27000 w WIIN |500 WPLO
Meeker NAB RAB Stone Plough Station NAB RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
S i PERRY WHELESS caw Perry rounds out the 24 hr.
I (zom nidaigat) o 97V spimmise g,
0 6
—1 JOHN FOX cavw To say that John Fox has a
well-rounded background is
5| THE WONDERFUL Stand. The best in standard and K. an understatement. John
-] WORLD OF MUSIC | Pop. popular music - tastefully | _ has run the gamut of air
laced with frequent news, jobs from news to symphony
- weather, sports, and time | — music, including a liberal
[ checks. 8 sprinkling of C&W experi-
-1 o ence through the years.
8:15 Armold Palmer Golf |
K. Tips 9
= 11:30 Stock Market Reports | _
o Weekends - The Great 10
- Outdogrs —| JOHNNY MANN C&W |Johnny captures the house-
wife audience with his
- i quick wit and tips-for-
L living. A native New Yorker,
= ) he's found his home in
Atlanta.
N
Nl miE joE PYNE | Talx- | Interesting and provocative| 7l piox prome CaWw |Rick can become at least
SHOW Int.Disc. L ica's tep iptervi !]y.: 35 different personalities
K at the switch of a mike.
l _ He has a special talent for
THE WONDERFUL | Stand. | The Wonderful World of memicry that is invaluable
—3| WORLD OF MUSIC | Pop. Music continues interr = in the production studios
spersed with news, weather, | 2| of WPLO.
1 and sports..plus alr ha
| traffic reports in PM
3 Drive Time, 3
-1 =| MAC CURZTIS cevw The Foreman of the Western
|| Stock Market Reports - | Gentlemen, Mac represents a
N 1:00, 4:30 and 5:00 pm & lifetime and career in the
- Arnold Palmer Golf Tips ~ - field of Country & Western.
5:30 PM An artist in his own right,
W Mac records on Epic and has
i The accent is on MUSIC. _f] a background of successful
records. Artist, writer,
- — Program Director, Deejay,
6| | this "Long, Tall Texan" is
- a proven success,
THE JOE PYNE SHCW Talk Masterful interviews.
7 The WIINning combination 7
— THE WONDERFUL | Stand. | of music, news and weather | —| JOHNNT “K* CEV, |TE B G ey T
|_| WORLD OF MUSIC | Pop. continues until the close | S st lants area. Bofor
of the broadcast day. 8| anta ares. poiors
L joining the "Western Gentle-
men* at WPLO, Johnny was
- Program Director of WRJH, a
Sign-off at sunset C&¥ outlet in East Point, a
suburb of Atlanta. He was
& foreman and emcee of Atlan~
] 10 ta's popular C&W show, the
- Flying Fiddler's Jamboree,
and acted as host to shows
1 staged in East Point and at
1 _‘ the Atlanta Municipal Audi-
torium.
M M
_| PERRY WHELESS cavwv Perry's background is
(to 6am) Country Music.
OVERALL TYPE | Standard-Popular OVERALL TYPEB Country & Western
Five minute newscasts on the hour and half-~hour. News at :55. Headlines at :30. Sports at :45. Market
6:30-9:00 am and 4:00 - 7:00 pm Report at 11:55am in News segment. Traffic Reports 4
9:00 am to 4:00 pm five minute news on the hour and times each hour during traffic times.
headlines on the half-hour, WPLO's "Western Gentlemen® personalities. Music Policy:
Entire format directed to adult audience. 'Wonderful Program Dir. supervises and selects C&W music of the day,
World of Music' is both trademark and constant endeavor. |.ith well known artists. Music is balanced with male,
New York Philharmonic is carried in season. female and instrumental music carefully planned.




o Atlenta, Ga. lyps are, -23- Atlanta, Ga.
5,000w day Q ESREC
1,000w night WQXI (5,006 « WSB
Robert E. Eastman NAB RAB |Edward Petry Cox Broadcasting NAB RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
S5|GARY GRANGER Pop., A real pro and his great 3| DIXIE FARM & Talk- John Moore reports from Ex-
=1(from midnight) | Contemp.|following proves 1t. A plus | —| HOME HOUR Serv, tension Service, Athens,Ga.
factor in our great ratings. Weather, tips, etc.
6 6
~1STU COLLINS Pop. One of radio's brightest, —{ WSB MERRY-0O- Pop.- Van Camp, a 25 yr. vet,
Contemp.|nuttiest young funny men. ROUND Stand. caters to the needs of
K Stu 1s young at 27, yet a = Atlanta & Georgla citizens
z vet of 9 yrs. He runs a fast Z Bob Van Camp getting ready to start the
paced, almost "kooky" show working day. Three major
— which has resulted in tre- - 15 min., newscasts, Traffic
8 mendous local impact. News 8 reports from mobile units
= headlines every 10 minutes. - and WSB Skycopter.
5 9| SOUND-OFF Talk- Audience sounds off on
~|BARRY CHASE Pop, Barry's smooth and friendly | — pave Kirschner Tel, timely topics on the air.
Contemp.| approach to his audience has Part, interspersed with music,
10| made him a top choice of the 10
- housewives. He's got the CONTACT Talk- Pat Anderson, WSB Radio
gals, the college gang and =] Dave Kirschner Tel, Women's Editor conducts
| all the rest. One of the Pat Anderson Part, Q&A quiz,Dave 1s music host
" best mid-day men in the ' pop caLL Pop. - Interesting personalities
country. <] bave Kirschner |Stand. drop, by and pay a "pop
call". Varied guests.
N N
- BOB BOLTON Pop- A recent addition to the 'PEACHTREE PLOWBOY| Talk-Sery WSB News Staff & B. Bartﬂ
Contemp.| Quixie staff from WBBQ BACK TO T, BIBLE|Relig.
— Augusta where he maintgined A HE 8 %€
! #1 ratings for Syrs. in the | .
afternoon-traffic slot. At - METRO Pop.- WSB!s show on the go. Bruce
22, Bob has an amazing 9 yrs | | Bruce Bartley Stand, Bartley covers the head-
in broadcasting and is a 2 lines, harmony & happenings
true "pro". Deep, mature of metro Atlanta. Human
voice a sure winner. :j interest vignettes. Music.
3 3
—~{ BOB HARPER Pop. Bob 1s perhaps one of the ~ WSB BEAVER Pop. - WSB's service to the home-
Contemp.| funniest, friendliest and PATROL Stand. ward bound worker. News,
3 most humanly believable per- 3 sports, traffic reports
_ sonalities in the country. A | 7| Dave Kirschner from mobile unite and
real vet. He has worked the WSB Skycopter backed
afternoon traffic and early | | by a blend of popular and
3 evening at Quixie's sister- | 5 standard music,
station, WSAI-Cincinnati, & =
early evening at WKNR-Detroit
" 61 NEWS - SPORTS Talk- Bruce Bartley-News;
KRIS STEVENS Pop. Kris has "set the town on — News Phil Schaefer - Sports
Contemp.l fire" with his warm person-
11t fast moving humor and
:nte¥é51:1ngmpattgr_ He has 7| MusiCc TIME Pop.- A relaxful atmosphere set
the younger audience swooning Bruce Bartley Stand. to music for dinnertime,
8 and the older audience capti- 8
\Irgted- ﬁ-ior::ega go;oEr;e- CARNIVAL Pop.- Bright music, fun & aud,
a ra = n Stand. tests plus i
you can bet 1it's on Kris., QERY LGRS and 323 ﬁusic? us review of
9
JIM JEFFRIBS Pop. A vet of comedy who writes NIGHTBEAT Pop.- The news, music, voices,
Contemp.| his own material. Show 1is Jim Howell Stand, the gaiety, the 1life of a
loaded with a laugh-a-minute |5 great city, reported by
and plenty of Atlanta's most roving news staff with
popular music. Jim has an Ruben in slot, Winner of
interesting unique style numerous awards.
that lends perfectly to his [I1 . N
humorous dialogue. A late NEWS - SPORTS Talk-Newg Don Baird-News-Schaefer-Sp.
evening favorite to thousarnds 750 CLUB Pop.Std, | Ron Ruben - NBC Emphasis
M M
GARY GRANGER Pop. Smooth, yet bright. A friend
- THE CLOCKWATCHER| Pop. - Music, news, sports for
(to 6am) Contemp. and companion to a city that John Doolittle Stand. nightipeoplé.
OVERALL TYPE Popular-contemporary OVERALL TYPE Popular-standard

When 1t comes to news, WQXI leads the way with its 1O-man
news team, 4 mobile units and the most modern news report-
ing equipment available today. The news team 18 led by a
man many people consider the brightest young radio news
director in the country today, Bob Neal.
Sports Director Jack Hurst keeps Atlantans well informed
with happenings in the World of Sports. Jack's a local
roduct and has a vast background including Georgia Tech
gports. He 1s also the Volce of the Atlanta Falcons,

NBC News on the hour; wSB local news on half-hour, 15-min,
newscasts, 7, T:45am, 6, 1lpm, NBC Emphasis - 12:25, 1:15,
2:30, 3:45, 11:40 & 11:50pm. Earl Nightingale - Our
Changing World 10:15am; Pro & Con - 2:15 & 6:20pm & 2:30am
Viewpoint-Sunday 2:30am, 10:15am, 2:15pm & T7:15pm; Chet
Huntley Report - 8:55£m; David Brinkley Reports 9:05pm;
Schaefer on Sports 4:45pm; Atlanta Braves Baseball 162
games; Univ, of Ga. football & Key Bowl Games; Univ, of
Ga. basketball; Aorld Series; .key H.S. sporting events,

14 man news staff. Skycopter and mobile units. Winner

of most major awards.



A New Service for Advertisers from

M°GAVREN-GUILD-PGW RADIO, INC.

RESEARCH

—TOP 50 MARKETS—
Competitive Information for All National Products
Within 48 Hours
Automobile Tires Corsets Hosiery Pipes
Automobiles Cough Syrups Ice Cream Polishes (Auto)
Batteries Cream (Dental) Insect Powder Potato Chips
Blankets Cream (Face) Insurance Radios
Bleach Cutlery Laxatives Razors
Boats Dairy Products Lingerie Refrigerators
Borax Dancing Schools Liniment Resorts
Breakfast Foods Dentifrices Liqueurs Salad Oils
Bus Lines Deodorizers Lubricants Shoes
Cameras Detergents Margarines Soap (Toilet)
Canned Goods Dinnerware Mechanical Toys Soap (Powder)
Candy Disinfectants Milk Soft Drinks
Carpets Dog Food Mixes (Cake) Soups
Cat Food Electric Fans Motor Oils Spark Plugs
Cereals Electric Shavers Motor Trucks Sugar
Cheese Electric Toasters Motorcycles Syrups
Chlorides Floor Covering Mufflers Tea
Cigarettes Frozen Foods Nuts Tobacco
Cigars Fruits Oil (Cooking) Tools
Cleansers Furs Pancake Flour Toys
Coffee Ginger Ale Peanuts Trucks
Condiments Grape Juice Pens Vacuum Cleaners
Cordials Gum Perfumes Washing Machines
Cosmetics Hair Tonics Pianos Watches
And Many Others!

Call Jan Carlson, Research Director

MCGAVREN-GUILD-PGW RADIO, INC.

ISR o e ST AT TR
America’s Foremost Exclusive Radio Station Representatives



BAKERSFIELD
WEEKLY ANNOUNCEMENT PLANS GUIDE

paign - . . quickly, and with gremt

25—

spot radio

This guide is intended to help you ESTIMATE the cost of a single statioa or a malti

eccuracy .
While the listed plans are almost all station-submitted. they are of course subject to change without notice. And they do mot represent all of the

plans oc all of the discounis available,

All rates are for i unless otherwise indicated. Under the 30 d and 10- d col are p ges of the one-
minute rates. lnder the 26-week and 52-week columns are discounts off the applicable rates regardiess of commercial leagth.
MORNING AFTERNOON 30 10 26W | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC.
KAFY 6 23, 6-10a 20, 10-3p 23. 3=-Tp 20. T7-10p 15. 10-12m 80% 50% 4% 8%
12 20, 17. 20, 17. 14.
18 !18. 15. 18. 15. 13.
KBIS 6 ' 7. 6-9a 6. 9-3p 7. 3=6p 6. 6-8p 5. 8-12m 80% | s0% 10%
12 ¢ 6.50 5.50 6.50 5.50 4.50
18 * 6. . 6. 5. 4.
24 | 5.50 4.50 5.50 4.50 3.50
30 . 4. 5. 4. 3.
KERN 5 9. 6:30-8=3+ 6. 8:30-4:30] 9. 4:30-6p 4. 6-12m T0%
10 8., 5.50 6-6:30a 8. 3.50
15 7. 5. 7. 3.25
20 6. 4.50 6. 3
25 5.50 4. 5.50 2.75
30 . 3. 75 5. 2.50
40 4.50 3.50 4.50 2.25
50 4. 3.25 4. 2.
KGEE 5 7. 7-9:30a| 5.50 9:30-4p| 7. 4-Tp 3.50 7 Ta 75% | 50% 106 | 15%
10 6.50 5. 6.50 3.25
20 6. 4.50 6. 3.
30 5.50 4. 5.50 2.75
40 5. 3.50 5. 2.50
KLYD 5 . 6.50 6-9a 5.  9-4p 6.50 4-Tp See 4-:: % | 15%
10 6. 4.75 6.
15 5.50 4.50 5.50
20 5l 4. 5.
30 4.50 3.50 4.50
KPMC 10 ' 6. 6-10a | 4.75 10-4p 6. 4-Tp 4.75 1 6a | 75% | 50% [-T5¢ | -$1
20 : 5.50 4.25 5.50 4.25
30 5. 3.75 5. 3.75
]
KUZ2Z 5 . 6,50 ROS 5.50 | 4. (1p-sec)
10 6. . 3.75
20 5.50 :-50 2.50
30 5. . 0
40 4.50 3.50 | 2.50
KWAC S 6. T-1lp After 1llp 4.50| 3.50
10 5.75 20% aisc. 50% disc. 4.30| 3.25
15 5.50 4.15| 3.10
20 5.25 4.10| 3.
25 5. 4. 2.90




Bakersfield, Calif.'CBS Affil.

Indep. -26- Bakersfield, Calif.
550 ke 970 ke :
o KAFY [, KBIS
Rcbert Eastman RAB  [Reymer
PROGRAM TYPE COMMENTS lamM PROGRAM TYPE COMMENTS
5| JEFFERSON STONE |Contemp. 5]
~ SHOW
(from midnight) r:
6
— GARY R, FULLER |[Contemp. — AL NEALAN Pop.- Al Nealan handles the
SHOW RREY " Neie, - Snelin; Westhen SHOW Contemp. | morning time slot and has
—— . . = an impressive commercial
7 at :15 and :45. Z radio background. He's
= been with KBIS for two
- -, years.
E Currently popular music... E
H only contemporary station 9
- in the area. o
10 10
-1 DICK DIAMOND Contemp. | Pick Hits (five weekly); = [ BIBUR GUDFREY  [Neriety
SHOW TIME
i Million Seller (three per T
H _| SAM STEWART Pop.- TALENT Program Director
hour). Station Program SHOW Contemp. | Sam Stewart doubles as
| — copy and production manager
N Director controls all music N in addition to other re-
~ - sponsibilities. He's been
selection; Play l1list of 55 with KBIS for four years and
o 1 1s on the air from llam
_ records selected from _ to 2pm.
_? National Music surveys,
- local record store surveys — JAY LANG Pop. - Jay Lang, a speclal writer
SHOW Contemp. | for sports interviews on
3] and phone requests. 3 television stations in
" Los Angeles, Jjoined the
KBIS staff in 1965.
|| BOB WILSON SHOW |Contemp. w
4
B iE
c 6|
7 7| NEWS Talk world Tonight/World Sports
-1 JERRY CLIFTON Contemp.
| SHOW | DON HOWARD SHOW |Pop. Don Howard is a former
8 8 Contemp. | musician with a smooth,
— - mature and enthusiastic
sell and presentation. He
o K has been with KBIS for the
= - past four years.
c 19)
e 11
M{ JEFFERSON STONE |Contemp. -
1 SHOW n
(to Gam)
OVERALL TYPE | Contemporary OVERALL TYPE |Popular-contemporary

California Angeles baseball

Los Angeles Rams - UCLA football

Laker's basketball

CBS News on the hour

CBS Dimension on the half-hour

Sports Reports - 7:15am, 8:10am, 12:10pm, 6:10pm
local News at 6:55am, 12N, 6:55pm




MBS Affil Bakersfiel NBC Affil. -27- Bakersfield, Calif.
o KERN |5 KGEE
000 w ay
' 250w night
Avery-Knodel NAB |Bernard Howard NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5
- : SPANISH Ethnic 154 hrs, of Spaniah each
week, A popular program on
r — KGEE for 7% yrs. From 4:30
6 to 7am. Sat. from 4:30 to
={JACK FROST Pop. - - 7:30am.
._7' Stsnd, 7
- —| KGEE NEWS REPORT|Talk- NBC and local news, westher
News and sports,
p e | —
8 8
COLLECTORS Stand. A feature for 6 yrs. - music
CORNER Service | of 30's and 40's. Telephone
Ross Adkins 11
SIS Talk Features local people and
activities
| |
- OPEN LINE Talk- Highly successful phone
BOB STALEY Pop. Dan Speare Int, talk show with well 1nf8rmed
i Stand Disc. MC. Guests of national and
° ! Tel. local importance.
Part,
N
1 1
PRIVATE LINE Talk- Jerry Foust 18 an articulate
MONTY MONTGOMERY| Pop. - Int, and well informed communi-
3 Jerry Poust Diac. caster. Guests include
Stand. 3 local and national celebri-
tles. Program 1s aimed at
women, but has large male
4 4 appesl as well.
|| NEWS BLOCK Talk- 4:30 Brinkley
5 5 min, Mutual news, 25 min, L3 News 4:55 Huntley
KERN INFORMATION| News World Today, 5 min.local - 5:30 News of World - an
68 Info news,Karen Stanley,F. Lewis. NBC news great.
6
- DA Pop., - — EMPHASIS KERN News Features local people and
R o COUNTY Int, activities.
B Stand. 7] Dex Heymond Pisc.
8 8
MUSIC ALL NIGHT |Pop.- Eaay liatening - modern
Stand. sounds,
; i to 4:30 am
119 11
51 [
OVERALL TYPE Popular - Standard OVERALL TYPE Talk - Pop.-Stand,

local news at :55.

roll,

5 min. news - 10 min. farm news at 6 a.m. sign-on.
2 min, sporta at :15 - 5 min. MBS Newa at :30 - 5 min,
World This Morning - 7 - 7:10 a.m.

KERN's music programming 1s the same across the day.
Almost equal balsnce of standsrds snd pops.

No Rock &

Dodger Baseball.

NBC News on the Hour 24 hours a dsy.



Indep. -28- Bakersfield, California

1350 ke ABC Affil Bakersfield, Calif.
1560 k¢
Sk KLYD [3:50:0° KPMC
Iuccavren-mxild-m Dellar Station RAB | Alan Torbet Assocs. NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5
ﬁ% MORNING
KLYD Radio 1 ?C
0 is programming 6 . 1 Mead
DICK ROGERS SHOW [Pop.- ;Contempgragg Good Mustch, | ig’;’;:nfgiu . :’m"f’ gﬁ sp:rks -
Contemp. | We are P aying & Mcon % YRS E e | :
e singles, past Rock Hits, | Serv. | waather.
e A e casand | | WEWS BLOCK Talk- | Paul Harvey-News Around the
an: anaaras. e e ows (5] - ngale
lines to our music 1is En}g__{oiu;g_gi‘ Jog '
simply, "Is it an adult 8
oriented record...if it's —| BOB RAE SHOW Stand.

a hit or was a hit, and it Pop.
is adult orliented, we will
play it". The older Rock _| BREAKFAST CLUB | Varlety
hits that today's adult Don McNeil
can identify with are played

BOB RAE SHOW Stand,

We are not just Good Music.
Pop.

We are "Contemporary Good
Music"., A sound that is
DAN OHSE SHOW Pop.=- familiar and reflects the
Contemp. | Good Music taste of 1968.

1ol o=l lzl = |§| 1ol 1o 1l 10l @
IL15

N NET.& LOCAL NEW§ Talk Paul Harvey
We do not break for a block FARM REPORT Talk Bill Mead
of news and sports., We run 1
three UPI Audio News and — MYRON J. BENNETY Talk
sports reports each hour.
The ﬁontengoot these reports [~
run 45 to seconds. This | °* n
method of news enables us w| BOSSSERRR SIS g:;nd.
to keep our audience in- - b
ﬂ formed and also allows us 3
TOM LYNCH SHOW [Pop.- to play a maximum of music. -
Cont .
3 - | ve promote our news as "News [ 4
- when it happens", Our aud- | _|
ience knows they can count
3l on KLYD for news when it 3
happens, We don't wait for NBWS BLOCK Talk- Joe Harach-Mkt. Reports-
= a once an hour scheduled = News Earl Nightingale-Alex
= news to tell them what's Info Dreisr
6 happening, nor do we bore [
- them with the same news - MUSIC BY Album
over and over again., Our CANDLELIGH?T
7 news method has been very "7
well accepted. _
8| 8
- —
9 9 wews Brocx Talk-
— News
1 1 ‘
EERN KOUNTY cew
KOUNTRY TIME
1" 1
M
OVERALL TYPE | Popular-contemporary ' OVERALL TYPE Varied

Information Network feature at :10. Information
Network news hourly on the hour. Entertainment Network
news at :30.

KPMC provides "Foreground” listening for alert adults --
emphasis on local news and local sports. Commercial
content is conversational, convincing.




Indep. Bakersfield, Calif. |Indep. -29- Bakersfield, Calif.
800 ke 1490 kc
250 v KUZLZ 1.0 KWAC
250w night
Adam Young NAB |Savalli/Gates
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
| 5| CARLOS ZAPIAIN | Ethnic | Spanish language
n 7 (Music)
6 6
LARRY ELS & W -
] Aoy DANL ¢ Our music format is
7 11 Mod 7
Z LIRS (I LT ek - MARIA ELENA fthnic) The long standing "Grand
t . Music) | Lady" of Spanish language
o Country music n in Bakersfield - longest
- _ continuous Spanish speaking
pzogru in the area. Over
:55. — 14 years on the air in
ZESLE, LD O B 9 Bakersfield.
Hal Laffoon, News -
10 Director. 10| OPEN LINE Talk Adult Spanish talk program
LEE AKERS SHOW |C & W
N —| RAMON GARZA Ethnic
International and ' (Span)
national news at
N N
10:55am, 1:55pm, 2:55pm. -
U Y| KELLEY RAMIREZ | Ethnic
KUZZ am operates from (8pan)
2}
MIKE TYRA SHOW | C & W POE G LS D G — CARLOS ZAPIAIN | Ethnic | Includes 30-min. Novella
5 KUZZ FM is simulcast - (Span)
= curing these hours and
~al then continues to oper- ry
7 ate a full 24 hour day.
K
&
— WALLY WASSEN c& W GILBERTO Ethnic | Requests, dedications
SHOW URESTES (Span) | (Includes 4 sparate & hour
7 7 programs, interspersed.
7] Local sunrise to sunset
—i' 8
i 10
1" "
| LATIN NITELINE %thnit): Rudy Galecia and guests.
Span
— Rudy Galecila.
M
OVERALL TYPE | Modern Country & Western OVERALL TYPE Spanish

5 min. news on the hour 24 hours a day. News headlines
at :30. Sports & weather at :15. Recorded Novellas,
dramas, comedy program, etc. in Spanish. Talk programs.
Sunday Religious programming. Location remotes and

Fiestas.
24 hour Spanish language programming.




A New Service for Advertisers from

M'GAVREN-GUILD-PGW RADIO, INC.

RESEARCH

Automobile Tires
Automobiles
Batteries
Blankets
Bleach

Boats

Borax
Breakfast Foods
Bus Lines
Cameras
Canned Goods
Candy
Carpets

Cat Food
Cereals
Cheese
Chlorides
Cigarettes
Cigars
Cleansers
Coffee
Condiments
Cordials
Cosmetics

—TOP 50 MARKETS -

Competitive Information for All National Products
Within 48 Hours

Corsets

Cough Syrups
Cream (Dental)
Cream (Face)
Cutlery

Dairy Products
Dancing Schools
Dentifrices
Deodorizers
Detergents
Dinnerware
Disinfectants
Dog Food
Electric Fans
Electric Shavers
Electric Toasters
Floor Covering
Frozen Foods
Fruits

Furs

Ginger Ale
Grape Juice
Gum

Hair Tonics

Hosiery

Ice Cream
Insect Powder
Insurance
Laxatives
Lingerie
Liniment
Liqueurs
Lubricants
Margarines
Mechanical Toys
Milk

Mixes (Cake)
Motor Oils
Motor Trucks
Motorcycles
MufHers

Nuts

0il (Cooking)
Pancake Flour
Peanuts

Pens
Perfumes
Pianos

Pipes

Polishes (Auto)
Potato Chips
Radios

Razors
Refrigerators
Resorts

Salad Oils
Shoes

Soap (Toilet)
Soap (Powder)
Soft Drinks
Soups

Spark Plugs
Sugar

Syrups

Tea

Tobacco

Tools

Toys

Trucks

Vacuum Cleaners
Washing Machines
Watches

And Many Others!

Call Jan Carlson, Research Director

MCGAVREN-GUILD-PGW RADIO, INC.

America’s Foremost Exclusive Radio Station Representatives



- BALTIMORE
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended 10 brip you ESTIMATE the cost of & single station or & multi-siation spot radio campaign . . . quickly, asd with groat

sccuracy.
Khile the listed plans are almost all station-submitted. they are of course subject to change without notice. And they do not represent all of the

plaas or all of the discounts available.

All rates are for inut unless olherwise indicated. Under the 30. d and 10 d col are p ges of the one-
minute rates. Under the 26-week and 52-week col are di s ofl the applicable rates regardless of commercial length.
MORNING AFTERNOON 30 10 | 26w | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC, | DISC.
WAYE 5 20, 6:30-9a| 18, 9-3:30p| 20. 3:30-6:301 18, 6:30-0ff 80% 50% 10% 20%
10 18. 16. 18. 16.
15 16. 14. 16. 14.
20 14. 12, 14. 12,
25 12, 10. 12, 10.
40 10, 8. 10, 8.
50 8. 6. 8, 6.
WBAL 6 57. 6-10a 36. 10-4p 57. 4-8p 28, 8 5a |[Drive| 50% » 6%
12 | 54. 32, 5-6a 54. 25. 100%
18 28, 22, Other
8
VRO 10 | 16. All pexiods (20-sec) | 12. |9. 5% | 10%
20 15. 11.50]| 8.50
30 14. 11. 8.
0 | 13 10.50 7.50
WCAO 6 51. 6-10a 41, 10-3p 51. 3-Tp 33. 7-10p *Freq. 10-6a 8 5
12 | 49. 39. 49. 32. 52x 24, e
18 | 47. 37. 417. 29. 104x 23,
24 | 45. 35. 45. 217. 156x 22,
30 | 43. 33. 43. 25. 260x 21,
36 41. 31. 41, 23, 312x 20,
364x 19.
520x 18,
1040x 17,
wCB 6 | 46. 6-10a 34. 10-3 36. 3=7 17. 7-12m 10. 12-6 8
12 42, 32. ? 34. ? 16. * o o 10
18 28, . 14.
24 26, 13.
30 24, 12,
WEBB 6 14. 6-9a 10x 12, 9-3 14, 3-6 10x 12, 6-0ff - - -
11 | 13%.50 15x 11.50 P 13.50 ? 15x 11.50 ¥ 208 -8
16 13, 25x 11, 13, 25x 11.
21 12, 35x 10. 12, 35x 10,
50x 9. 50x 9.
WFBR 6 |34, 6-10a 24. 10-3p 34. 3-7 17. 8-la 8
12 32. 23, 7-8p 32, P 16. o so% 1o
18 30. 22, 30. 15,
24 21, 14.
30 20, 13,
WITH 6 24. 6-10a 22, 10-3 24, 3-7 18. 7-12m -
12 23, 21, P 23, P 17. 8ok gO;O = 15%
18 22, 20, 22, 16. Other
24 21. 19. 21, 15. 60%
30 20. 18, 20, 14.
WSID 6 13.50 All pepiads
o || p 80% | 60% 5% | 108
18 11.50
24 11,
30 10,
wrow 6 13. On~10a 11. 10-3 13. 3-6 11. 6-0ff
12 12, 10. ? 12, ? 10. 7o oo e =
18 11, 9. 11. 9.
24 10. 8. 10, 8.
WVIN 6 16. 6-10 13, 10-3p 16. 3=-Tp 13, 7-12m
- 12 15.50 12,50 15.50 12.50 so% ¥ nge Dfige
%2 ﬁ. 5 ﬁ s 15.50 12, Other | Other
30 | 14. 1. 1. 1:.%° R
54 12, 9. 12. 9.




€S and ABC Info. Affil. -32- Baltimore, Md. | 1ogo re " Baltinpugy A8,
ke
e WAYE |50.00 v WBAL
Gill-Perna McGavren-Guild-PGW Hearst Station NAB RAB
lAM PROGRAM TYPE COMMENTS IAM| PROGRAM TYPE COMMENTS
5 5 TOWN AND Talk- MC'd by stations Farm
- 1 COUNTRY Serv. Editor - armed with facts -
L_| ALL NEWS All news all the time. Conway Robinso & seney of sheiior
6 News 6
N As WINS so successfully | DICK PURTAN Pop.- Dick Purtan, WBAL's zany
- A » . Stand. morning man, has the
7 pioneered "All News" in 7] entire area waking up
4 -t wacky from 6 - 10.
New York, so has WAYE in
= -
8 Baltimore. International, | 8]
_=9‘ national, local, regional, o
- sports, weather, time, -
10 ORELREISES Simate, 10  \OLLIE MARTIN Pop.- Food Editor of the News-
1 - HOW d American - a real pro who
| traffic, business, stock S Stan Mncws dhot Uhe 6l wint.
I |
'_‘ markets and interpretive _" Jack, long approved leader
ol JACK LACY Pop.- in New York and San Fran-
a commentaries programmed LT‘- Stand. cisco, charms his audience
with good music and effec-
- in half-hour blocks. ot tive use of occasional
- - telephone calls. Light
1 1 humor is the keynote here.
2] 2
= “] JAY GRAYSON Pop.- Jay Grayson has been a
= 4 Stand. leading radio and TV per-
3 3 sonality for 20 years on
= — the Baltimore scene. His
ad 1ib humor 1s presented
n o in a smooth polished per-
& | formance that is the envy
of show people, and the
— F— best-liked entertainment
s s of Baltimoreans at home
] = and on the way home.

c 6 Galen Fromme's news-sports
- -| NEWS & SPORTS T;:l;; Director Jim West - News
- American Sports-J.Steadman

7| 7
Bill's deep rich voice 1is
L] —| BILL NEAL SHOW| Pop.- one of the most beautiful
- - Stand. sounds in the business.

8 8 Whether a commercial mes-
-1 - sage or a bit of philoso-
ﬁj phy any content is improv-
9 K ed when it 1s given the

- ' Bill Neal delivery.
1o} 10
19 HARLEY JAZZ The leading Jazz program
™ - OUT OF Jazz in this area for many yrs.
BALTIMORE Most complete collection.
1 1
~ HARLEY JAZZ
™ M
1 - g:(l’.)gg‘gr}lbo{EuDAY Stand. Quiet standard music
OVERALL TYPE News OVERALL TYPE Pop.-Standard
News 1s an important part of WBAL, and an 18 man news
dept., NBC News, affiliation with the News-American, and
years of integrity make it meaningful. Oriole baseball-
college basketball and network sports.
Metropolitan Opera
10 min. news on the hour, NBC Emphasis on half-hour.



Indep.
750 ke
1,000 w

Charles Bernard

Baltimore, Md.

WBMD

NAB

Indep.
600 k¢
5,000 w

Stone

-33- Baltimore, Md.

WCAO

Plough Stations NAB RAB

PROGRAM

TYPE

COMMENTS

PROGRAM

TYPE

COMMENTS

1 &

|

JAMBOREE

C&W

Lol e

1 8l

|

RELIGIOUS
PROGRAMMING

Relig.

HYMN TIME

Relig.

JAMBOREE

c&W

o

HYMN TIME

Relig.

|

JAMBOREE

C&W

16l 1o 1

=

Sunrise to local sunset

JACK EDWARDS
SHOW

Pop., -
Contemp.

Jack 1s an avid student of
records and recording artists
interests audience also..

1 .l 1 !J Lo

Lol

TED JAFFEE SHOW

Pop.-
Contemp.

"Yersatility" i1s the word
that best summarizes Ted's
show. 19 yr. vet of radio %
TV, the "Bright-eyed-Silver-
tonged "Morning Man", Ted is
blessed with a phenomenal
memory, ability to read and
digest scripts, programs and
bulletins in fleeting min-
utes and convert them into
sparkling messages, alded by
a golden voice that rests

1=

GENE CREASY SHOW

Pop.-
Contemp.

During the school term, Gene
broadcasts school menus -
called Classroom 60 (10-10:30
Pounds au Go, Go membership
club with prizes for all -
big with housewives,

ALAN PIELD SHOW

Pop.-
Contemp.

Alan is a fine professional
planist. who has played with
small combos in Germany ard
Conn., His quiet affable
nature bustles along at a
pleasing pace which keeps
Baltimore housewives happlly
(often profitably) enter-
tained.

1ol lal a 1 o) 1ol 1=l 12

PAUL RODGERS
SHOW

Pop. -
Contemp.

His many followers tune in
the afternoon show for the
happy sound because this :s
spontaneous fun and the
listeners love 1t., Paul :s8
much in demand for Record
Hops and personal appear-
ances and 18 in with the
"in" crowd.

o 1w

;

JOHNNY DARK SHOW

Pop. -
Contemp.

Aptly named, Johnny Dark
brings to his after-hours a
pleasing blend of cosmopo-
litan urbanity and youthful
"jole de vivre" which evi-
dently suits Baltimore
listeners to a "T".

JACK EDWARDS
SHOW

Pop.-
Contemp.

Jack's audience shares in
his interest in writing,
ainti and water ski

OVERALL TYPE

Country & Western

OVERALL TYPE

Pop.-Contemporary

News every hour at :55.
News flashes any time,
6:30am to 6:55pm.,

Music 18 recorded and selected from the WCAO survey of
record sales in Baltimore.

News Headlines every hour at :25.
Stock reports every newscast from
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S
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WCBIW, 68

Metromedia Radio in Baltimore
Represented by Metro Radio Sales

*ARB-Oct/Nov 1967. Audience data are estimates and subject to qualification as published.




Baltimore, Maryland

wcCBM

Indep.
680 kc
10,000 w day
5,000 w night

oS NAB RAB

PROGRAM

Metro Metromedia Station

TYPE COMMENTS

Baltimore, M4,

WEBB

NAB RAB

Indep. ~35-
1360 ko

5,000 w

Bernard Howard

PROGRAM TYPE COMMENTS

Wide-awake music with Balti-
more's liveliest insomniac.
Bright sounds for dark hours

S| DAVE LINDSAY

Pop.~
=1 (from midnight)

Stand.

6

—

Awaking with Lee Case is as
much a Maryland tradition as
Chesapeake seafood. Lee's
two decades on the air, his
awareness of modern music,
and his long-time dedica-~
tion to Baltimore civic and
charitable activities have
built him a following of
all ages.

LEE CASE Pop.-

Stand.

1 .l | Nl

ol

lﬂl

Since 1940,

still on,
gtill tops: E

Tel,
DOLLARS _Part

a

Tal is typical of the new
breed of radio. Bright
lively, exciting, highly
identifiable morning air-
personalities,

TAL FORREST
| | SHow

Pop.
R&B

1~

Lel

Everyone knows Larry as
Baltimore'!s favorite ladies
home companion but his
strong masculine humor, his
ever-present fishing and
hunting stories, plus his
exciting bright and bouncy
music keeps him on top with
men, too. Larry strings
all this together with fun

LARRY WALTON Pop.=-
Stand.

Lzl

|

Larry Dean is a seasoned
radio veteran, who com~
bines knowledge, skill,
personality with a crisp
personable type of delivery
that has a winning way with
the houaewives,

LARRY DEAN SHOW | Pop.

R&B

1=

features, comments“ and
games such as his "W '
the Weather!

Mike's the station's swing-
ing bachelor, the guy with

MIKE MARCH
a different tuxedo for each

Pop.~
Stand.

LES ANDERSON Les is a glib, warm, very
hip DJ with a unique style
and delivery to sell him-
gself and a variety of pro-

ducts and/or services,

Pop.
R&B

night of the week., His
program moves as fast as
his social life, brighten-
ing afternoon commuting
hours as Mike warms up for
the night's fun. The music
i8 blended with Mike'!s one-
liners, stories, voice imi-

tations and regular news
sports and weather reports.
Talkative and talked about,
John has a three year his-

1o 1ol yw

| wl

JOHN STERLING Two-Yay

Radio

"Jolly" Jerry is another
example of a radio pro who
has all the gimmicks and
tools of the trade to keep
Baltimoreans happy during
afternoon drive time.

JERRY BOULDING | Pop.

R&B

tory of turning Baltimore
on. Headline items in
world and local issues,free
form news, Sterling's in-
depth sports knowledge and
Just plain opinion keeps
drivers tuned in.

Blazing new trails in the
lively two-way radio for-
mat, Burns sparks headlines
and swamps switchboards
with his veteran newsman's
ear for a story. His domi-
nant adult audience tunes
to the real "now" sound--
the voice of the people.

All night long, the same
bright music with spark-

ling, young Dave Lindsay.

1 ﬂl Lo

Two=-Way
Radio

GENE BURNS

DAVE LINDSAY

Pop.-
( to 6 am) ta

Stand

Sign off at sunset

OVERALL TYPE Popular-Standard

OVERALL TYPE Popular-Rhythm & Blues

Baltimore Colt football Aug.-Dec.; Charlie Eckman Sports
T:35 am, 5:05, 5:35 pm; Neal Eskridge Sports,

8:35 am;Pimlico Racing, winter and spring meets;

largest all-radio news staff in Baltimore; only

station with full time legislative reporters; &4

mobile units; exclusive Metromedia news service;

AP and UPI service.

News on the hour, Sports - John Mackey, Baltimore Colt
All-Pro. Frank Robinson, Baltimore Orioles, 2 min, vig-
nettes at :15 & :U45 from 6-9am and 3-6pm, Ernie Boston &
Allan Berrig-~top two-man news team in Balt. radio. John
Mackey-twice-named Balt. all-pro tight-end for the Cclts,
Sports capsules throughout the day listened to-believed-
from a man who is part of the news,

"Serving the Negro Community through Community Service"




Indep. -36- Baltimore, Md. {gggpi Baltimore, Maryland
1300 ko (]
5,000 w WFBR |10« ays WITH
250 w nights
Blair MAB RAB |Robert Eaatman
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 5
—~4 JOE KNIGHT SHOW |Pop.- Baltimore's most entertain- = THE QUIET HOURS |Album (from 12 Midnight)
Stand. ing morning man, Joe Knights
8l bright, witty one-liners 6
- g comedy ondY | -| SUNRISE SERENADE |Album [ program of bright Broadway
blends the various ingre- - Show & ggr?éerg” andiSiEng Bop
K dients of a busy morning 7 °
= show, featuring 3 newsmen, - Movie
Trafficopter 130, Sports and
0D Business News programs. 0
- -
K
—| SERENADE IN THE |Album Pop concert, light classics
BIRDWATCHER'S Talk Tel.interview with Knight. MORNING |& carefully chosen vocal
10! 10l Light selections.
-4 BILL JAEGER SHOW |Pop.- Bill has won a large and -
Stand. loyal women's audience over Claas.
'_4 9 years. Features Bill's It
popular movie reviews., He 1is | "]
. one of Baltimore's top movie
aAnd drama critics
N . N
CONFERENCE CALL |Talk News-discussion of events. -| SERENADE IN THE | Album Light classica, pop concert
|| BILL JAEGER SHOW |Pop.- A lavge and loyal women's || ATTEON Light 3221;::30:: ;gg::a:?:gfmm
I Stand. audience for over 9 yesrs. l companiment to everydsy
7 Class. sctivities,
2 2]
— MIKE JAMES SHOW (Pop.- Mike's engaging personality —
Stand. brightena the housewife's
3 afternoon hours and keeps 3]
_ the office worker and -
business man compsny while
r they drive home., Traffi- rn
copter 130 18 a rt of his
B s be b — LIMELIGHT Album  |The transition between work
and playtime is reflected in
3 3| the selection of muaic for
- these early evening hours.
| WORLD AT 6 Talk-News| 30-min. news, weather, sports 1_;
Johnny Contino Pop.-Std.| Music for early evening.
-
g SPORTSLINE WITH |Talk- Telephone talk show about Z
RON WEBER Sports sports with guests.
8 [
= JOHNNY CONTINO |Pop.- Johnny Contino, Balitmore's -1 GASLIGHT Album Music to reflect the restful
SHOW Stand. brightest night time radio atmoaphere of later evening
ol personality. Warm, clever, [ ¢ relsxation,
- amusing. Makes you "feel -
good" listening to him,
10 10}
CONFERENCE CALL |Talk Rebroadcast of noon program | ]
') mouwLiGHT 1N |Pop.- Specially produced lush musi.|'!
MARYLAND Stand. cal show for late listening.
M| MODERN JAZZ HOUR|Jazz Mike James, oity's top Jjszz M THE QUIET HOURS | Album Lush instrumental music in-
=] Mike James music authority. ) tarspersed with selected
OVERALL TYPE | pop,-Standard OVERALL TYPE | ..,
1f -hour - hesdlines on hour. Time &
News every 30 minutes. Headlines in "B" and "C" times on [0 minutes on ha
the hour, 5 mins., "A" time every 30-minutea. AP, UPI, UPI temmtgx‘e f{'f,q“e“t,l.{ gixen S itl?x a.:i (]:.o;nng:cl:;u
Audio service. Trafficopter 130, reported by City Traffic :i‘°:°‘:° 1°gr1deeg““’ er hour w LR
Engineers during AM & PM traffic times. Fifteen minute storica ges.
newscasts 8:30sm and 11:00pm. City's only 30-min. radio "The World of Besutiful Music"”
newa program at 6:00pm. Full time sports director, Ron
Weber on 10 times daily. Music 18 bright middle of the
road, or pop-stsndard except jazz -shows.



Indep, -37- Baltimore, Md.

Igggp. Baltimore. Md. 1570 ke
1 ke
1,000 w WSID [5.0c0 ~ WTOW
UBC Mort Basaett
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 5
4 MR, "V" SHOW R&B Starts the day with rousing | _
“"soul-sound" music. "Vee"
—4 Vernon Blagmond has risen to tremendous
6 popularity in the past two 6
i years, =] TONY DONALD Pop.- Tony 18 a tradition in the
- | | Stand. Baltimore market, having
7] 7 over 30 years tenure in the
- - industry.
— —_—
8 8
—{ PAULINE WELLS Gospel As one of the best known —
9| LEWIS SHOW female personalities on the :'
. Eastern Seaboard, Pauline for
| years has outdrawn her com- | |
101 petitors for the Negro 10
- Womans market. Ad agencles -
and local sponsors alike
I know her ahow 18 their best 1
- choice to reach the Balti- _] MUSIC FOR THE Pop.- Aimed at the housewife,
more market. VALLEY SET Stand. Features music to fit the
by N| OPEN LINE WITH |Talk-
] TONY DONALD Tel.Part,
| |
—| EDDIE MORRISON |R & B Program Director and one of | — MUSIC FOR THE Pop. Music to fit the pattern
SHOW Baltimores "Big Guns" in the L_ VALLEY SET Stand, of the housewife's day.
K] Negro Radio Market. Show 2
2 starts hard, fast & moving | 3
and never lets up.
3 3
- MR "V" SHOW R&B Back again on the air "V" -
keeps up the momentum of
s WSID's hard, fast and moving [ 4
- "soul-sound”. Advertisers ] DICK FOREMAN Pop.- Dick's quick wit mixed with
comments on the high quality Stand, the best music of the day
- - of his delivery. Contest & "ﬁ creates great interest,
5 request phone lines are con- 5
-1 tinuously busy on his show, -
News-sports-aud,.part, -
6 &
— NIGHT TIME SOUL |R & B Carries the fireball of —
excitement into the early
B Kirby Carmichael evening. 7
7] . Sunrise to local sunset,
ol
1
11
qq
OVERALL TYPE R & B - Gospel OVERALL TYPE Pop. -Standard

News at :15 and :45
Sports at 4:50pm, 5:25pm (3 mins.)
Sports notes - in all newscasts when applicable.

"Super Soul Radio"

8 min, news at :15 Headlines at :45,

WTOW's music features the best of the big bands, inter-
spersed with music of the day.




ABC Aff11,
1400 ke
1,000 w

Savalli/Gates

Baltimore, Maryland

WWIN

PROGRAM

TYPE

COMMENTS

| »

SIR JOHNNY O
(frem 1 a.m.)

R&B

1o

FAT DADDY SHOW

R&B

Fat Daddy 1s a phenomenon.
His listeners include all
age groups at all economic
levels because his appeal
is so completely different
and his delivery so unusual.
The original Fat Daddy Show
is the hottest and fastest
radio program ever. It 1is
a legend in Baltimore Radlo
since 1960.

AL JEFFERSON
SHOW

R&B

He 18 known as the "Desn of
Rhythm and Blues" and 1s s
graduate of Fisk University.

R&B

—{ KELSON FISHER
SHOW

(Chop-Chop)

R&B

Kelson "Chop-Chop" Fisher
has been assoclated with
Baltimore Negro radio since
1954, He 18 a native Balti-
morean & a graduate of
Douglass High School. "Chop-
Chop", as he 18 known to
his radio audience, works
closely with The Baltimore
Urban League & many other
civic sgencies in conduct-
ing Talent Shows, acting as
Master of Ceremonies at
banquets, & presiding at
his Record Hops.

OVERALL TYPE

Rhythm & Blues

ABC hourly at :55 - local news on the hour.

Only full-time 100% Negro-programmed operation. All
personalities sre Negro.

SHOULDN'T YOU HAVE
YOUR OWN COPY
OF THE
1968
RADIO PROGRAMMING

PROFILE?

BF/COMMUNICATION SERVICES, INC.
341 Madison Avenue New York 10017
Phoae: (212) MU 6-2149




-55- BEAUMONT
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or a multi-station spot radio campsign ... quickly, aad with gremt

sccuracy.
While the listed plans are almost all statioo-submitted, they are of course subject to change withost notice. Aad they do not represest all of the

plans or all of the discounts available,

Al rates are for unless otherwise indicated. Under the 30. d and 10 are p ges of the one-
minute rates. Under the 26-week and S2-week col are di off the applicable rates regardless of cial length.
MORNING AFTERNOON 30 10 26W | 32W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME | SEC. | SEC. | DISC. | DISC.
KAYO 6 10. 6-10a 8. 10-3p 10. 3-Tp 7. Other T5% | 50%
12 9. 7. 9. 6.
18 8. 6. 8. 5.
24 7. 5. 7. 4.
&) 12 ({10, 6-9a 8. 9-4p 10.  4-6p 8. Other 80% | 508 |-$1 -1.5C
18 9.50 7.50 9.50 7.50
24 9. 7. 9. 7.
36 8.50 6.50 8.50 6.50
KLVI 6 [13. 17-9a 10. 9-4p 13, 4=Tp 6. 7-12m 80% | 50% | On Request
12 12, 9. 12, 4.
18 11, 8. 11. 3.
KOLB 6 |11. 7-9a 9-4p 11. 4-6p T-la
12 8. 6. 6-Ta 8.
18 7. 5.50 6-Tp 7. T0% of dayt
24 6.50 5. 6.50
30 4.50
50 4.
KP¥G 10 | 4.50 RoS 80% | 50%
15 4.10
25 3.75
35 3.50
50 3.25
70 3.
KTRM 5 | 12.75 6-9a 8.50 9-4p 12,75 4-Tp | 8.50 7-12m 80% | 50% | Drive|Drive
10 | 12.50 8.25 5-6a 12,50 8.25 -$1 |-8$1.50
15 12,25 8. 12.25 8. Other |Other
20 |12, 7.75 12, 7.75 -50¢ |[-75¢
30 | 11, 7. 11. 7.

ARE YOU AN UNDERLINER? . .

. A NOTER? A DOODLER? ...
THEN GET YOUR OWN COPY OF
THE 1968 RADIO PROGRAMMING PROFILE.

BF/COMMUNICATION SERVICES, INC.
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) MU 6-2149




{.ngap. T, % Beaumont, Texas Inggp. Beaumont, Texas
450 ke 1380 ke
1000 w day K A v 1,000 w KJET
250 w night C |
Katz Radio NAB RAB  Inore & Allen Gibson-McLemore Radio Stations
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
-"snon) JAC§ P1EPER| Contemp. ]
—4(Tues=-Sat =
MARC DOUGLAS
6|AL CALDWELL SHOW |Contemp. 6
n —{ CAL WEAVER SHOW |[Contemp. | Wske-up music, time and
- || weather checks, local soclal
7 7 and community news and
— - sports,
p oy o
8 8
(- | ] KING ARTHUR SHOW |[Contemp. | King has specisl appeal for
q o the gals. Smooth, easy style
BOY BROWN SHOW |[Contemp. | Boy stirs listeners with
1 I controversisl subjects and
MIKE MURPHY SHOW | Contemp. pd talks with them on the phone
1
- . WILLIE KAY SHOW |[Contemp. | "The Wonderful Willie" with
lively music and patter.
N|
- '_‘_ CAL WEAVER SHOW |(Contemp. | "Big Daddy" Cal returns for
snother big hour.
¥ Y Bov BROWN SHOW [contemp. | Here's Boy st his best as he
spins ‘em for 2 hrs. snd
— - gives what's happening in
| 2 the world of entertsinment.
3 3
—| STEVE JORDAN Contemp. _| WILLIE KAY SHOW [Contemp. | School is out and Wonderful
SHOW Willie takes over 'til
2l =l sign-off. His "Soul-a-Rama"
_ club 18 extremely popular
1 with his weekly record hops.
Kl E
Il
- Sign-off at local sunset.
Z DICK STRAUSS Contemp .
SHOW
L
1 [}
11 11
M| MARC DOUGLAS Contemp.|to 6 A M.
SHOW
OVERALL TYPE | Contemporary OVERALL TYPE Contemporary

KJET 18 100% Negro-oriented., KJET-FM follows similar
format from 12 noon until 12 midnight., 5 minutes of local
and national newa every :55. Community Calendar every :25
Weather 3 times each hour. Sports at 7:15am and 4:45pm,
Morning Home Show featurea Meatra Harrison.




as State Network Affil. aumont xas
€0 ke Hetwork A Beaumont, Te {gggp{‘ -41- Port Arthur, Texas
]
000 KLVI 2 KOLE
ohn C. Butler NAB |Jack Maala NAB__RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
[ [
BOB WILSON SHOW [Pop. Contemporary MOR music; RFD
7 Contemp. | 560 (agric. reports); news, | —| PORT ARTHUR Pop. - |15 minute news report
Serv. sports. TODAY 6:00 a.m. - 5 minute sports
6! 6l Contemp.| at 6:30 a.m. - 15 minute
_] Lee Edwards news at 7:15 a.m.
MORNING REPORT [News Roy Way - Jocal, reglonal, Dusty Rhodea
7| BOB WILSON SHOW |[Pop. More of the best adult good | 7|
- Contemp. | music. TSN News and informa- | —
News tion.- 15 min., at T7:30.
8| cOMMENT Ta%{- Listeners comment on variety | 8
7 R t 8inl| -
Don Williams Part. ggnigffresting, controver
: ART LAY SHOW Pop. Contemporary, middle-of-the 9
Contemp. | road music; news and sports. | 7]
10] 10
- ~{ CHARLIE BROWN Pop. - 15 minute newscast at
PROGRAM 12 noon.
I WOMAN'S WORLD  [Talk- | Art Lay and Dorothy Richey |!1 Contemp.
= Tel. interview guests & put S
Part. listeners' calls on air. __4
Nl rarx BLOC News S3NNewa, l9cal De¥fagvolce |N
WARREN CLOVER Pop. Contemporary. middle-of-the
1| SHOW Contemp. | road music; news; sports. 1
I = STEVE JORDAN Pop. - minute aporta show at
SHOW ¢30 p.m.
2| swAP 'N SHOP Talk- Listeners buy, trade and Contemp.
Serv. sell merchandise via the
phone,
3| JOE PYNE SHOW Talk- Nationally syndicated-con-
Int.Disc.| troversial interviews.
-} ROBERT R. RANDALLPop. A bright, funny, afternoon
SHOW Contemp. | drive shift, drenched with
2] good music.
[
- _ CHARLIE YOUNG Pop. -
NEWS - LIFE LINE |Talk-News| Information, discussion f NIGHTWATCH
THE WORLD TOMORRQW Talk | Provocative discussion. Contemp.
7 STEVE STACY SHOW |Pop. Contemporary, middle-of-the Z
Contemp. | road music; news, sports.
Note: During baseball
8 season, the Houston Astros' | 8
games are broadcast, mostly
in this time period.
1 [
11 N ]
A:I M

OVERALL TYPE

Popular-contemporary & talk

OVERALL TYPE

Popular - Contemporary

TSN News at :55 each hour plus 15 min. reports at 7:30am,
12 noon, and 6pm. KLVI carries Houston Astros baseball,

the Indianapolis 500, Port Neches-Groves and Silsbee HS
football, Southwest Conference football, Houston Cougar
football, and Dallas Cowboy football.

hour at :30.

KOLE employs
is to report

Five minutes of news every hour at :55 except during
scheduled 15 minute news segments.

Weather cast each

a full time news director whose function
the news at scheduled times and coordinate

the news department with formst.



{?ggpic -42- Port Neches, Texas | American Info. Affil Beaumont, Texas
990 k¢
500 w I:. 1,000 w I‘['l'lillﬂ'l
K NG Aian Torbet Assoc.
Direct lan Torbet Assoc, NAB
lul] PROGRAM TYPE COMMENTS ;ﬁ PROGRAM TYPE COMMENTS
3 5
7 GORDON BAXTER | Varied | Gordon Baxter is "Mr. Radio"
SHOW in this market. Top-rated
6 6 since 1945.
=IRONNIE JAMES cC&W Standard format cycle of -
ITHE 'OUTLAW! Top 50 C&W, new releases, 6:05 Farm Reporter Charles
f; classics, bluegrass, and K Schmucker
— hymn once an hour, _
7:30 Paul Harvey News
s "8
—{BUD BREEZE c&W Standard format cycle of
‘:BREEZAI.ONG Top 50 C&W, new releases,
classics, bluegrass, and
hymn once an hour. VIC LA ROCCA Varied Housewives/delight. Doubles
o 1 SHOW as on-spot newsman,
] 1
N N 12:30 Paul Harvey News
| |
“|JERRY ROWLEY c&W Standard format cycle of n
|_|THE WILDFLOWER Top 50 C&W, new releases, | | KEN SMITH SHOW | Varied | Bry wit for drive bl aat
classics, bluegrass, and musig p
hymn once an hour. P
4 4
—{TIP DURHAM SHOW | C & W Standard format cycle of =
Top 50 C&W, new releases,
8| classics, bluegrass, and 3|
ﬂ hymn once an hour. Z
6
JIM BRASHER Varied The only adult night-time
—] SHOW show. Brasher sounds like
7|
Z your old uncle at bedtime.
6:05 Sports Spectrum w/Cy
8 8 Hurst
6:40 Tom Harmon Sports
6:50 Alex Dreier
]
1" 1
M M
OVERALL TYPE | Country & Western OVERALL TYPE | Varled: Adults

voice.
commercial.

market.

News on the hour, headlines on the half-hour.
in news format and on quarter hour in weatherman's own
Trading Post 18 an on-air listener swap shop,

Weather

We are the only full time C&W in the Beaumont/Port Arthur

Headlines & Weather at :30

music format.
and pointed comment.

KTRM has dominated this market for 15 years.

Net and local news on the hour;

Mixed

Stress vivid on-spot news and sports,



-4

This guide is intended to help you ESTIMATE the cost of a single statiea or a multi-station spot radio campaigs . .. quickly, and with great

accuracy,

While the listed plans are almost all station-submitted, they are of course
plaas or all of the discounts available.

BINGHAMTON
WEEKLY ANNOUNCEMENT PLANS GUIDE

hi Y
to

} &

notice. And they do not represeat all of the

All rates are for unless otherwise indicated. Under the 30 d and 10 d col p ges of the one-
minste rates. Under the 26-week and 52-week columas are discounts off the applicable rates regardiess of commercial [ength.
MORNING AFTERNOON 30 10 26W | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DisSC.
WENE 6 120, 6-9:30a] 16, 9:30-4p| 20. 4-Tp 12, 17-la 80% | 50% 5% | 10%
12 18, 14. 18. 10.
18 16, 12, 16, 8,
24 10. 6.
WINR 6 |14. 6-10a 12, 10 TP 6. T=-12m 75% | 50% - 3
12 12, 10. S
18 11. 9. 4.50
24 |10. 8. 4.
WEKOP 5 [16. 6-9:30a 15. 9:30-4p| 16. 4-Tp |15. 7T-la 80% | 50% | 10% | 15%
10 |14. 13. 14. 13.
15 |12, 11. 12, 11,
20. | 10. 9. 10. 9.
WEBF 6 [16. 5:30-9:3() 13. 9:30-3:30| 16. 3:304Tp | 6. T=-12m 80% | 60% 10%
12 14. 11, 14. S
18 12, 10. 12, 4.50

For just *$45 you can have your own copy
of the 1968 RADIO PROGRAMMING
PROFILE .. . including full-year updating

SOrvice.  *(ADDITIONAL COPY PRICE)

BF/COMMUNICATION SERVICES, INC,
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) My 6-2149




Affil -44- Endicott, N.Y. [NBC Affil. Binghamton, N.Y.
430 ke ( Binghamton) 680 ke
,000 1,000w day WINR
WENE [550« nient
Gavren-Gulld-PGW Merv Griffin Station NAB |H-R NAB RAB
[H PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
[ s
= DICK SARGENT Pop. Dick, WENE's Program Dir., —| JIM ASHBERY SHOW|Stand.- | Area's most established
SHOW Contemp.| 15 a vet of 8 yrs. in radio.. Pop. morning personality, Local
r his witty patter and dry ol news at 325 and :55 each
=] sense of humor make his show | | hour, Up-tempo wake up show-
the biggest and brightest big and bright. Sports
LE every morning. Contests, re- | | shorts at :15 and :45 each
7 quests and Dick's birthday 7 hour, Contests for audience
= line add that little extra, | — psrticipation.
and his frequent time and
8] weather checks make this 8|
- the hottest morning show _
going.
9| SPEAK_FOR FalK- John Hunter -- see below o
— YOURSELF Tel.Part ]
10| SRERWCOD SHOW | Pop. Known &5 the Jolly Gre®m |0
- Contemp.| Glant, Sherwood 18 the house-| { PETE VAN WIEREN |Stand.- | The housewives favorite.
wives delight as well as the SHOW Pop. The only station in the ares
T delight of many of the young -4 to feature real good music
5 people through his many per- during this time period.
sonal appearances. To really | Contests designed to get
=l be turned on, you must - the audience to listen and
N listen to his show Mon. thru | N participate
- Sat. Sat. 1s special with =
his Countdown show, when he
3 unveils the new top 40 list ;
for the week as listed on VESTAL PLAZA Stand, - lpm - remote program from
E the WENE survey. = Pop., area shopping plaza,
2|
Jeuy nrcmors Pop. |Ouy is another of those all SETETVANTNIEEN Jota-Top,
Contemp.| too rar ersonalitie ]
5 e B ,ppeil‘i’ng S :h','h 5{ DON WEBB SHOW  |Stand.- | Big and bright with area's
_ adults and young adults... % Pop. brightest DJ, Don's witty
thousands of the Southern chatter and easy going
- Tier citizens "ride" home =] manner make for a grest
4 with Guy. 4 drive time slot, On the
- -t air in this time slot for
3 yrs, Area's most estab-
-3 3| lished afternoon personality.
i ] Contest for audience parti-
cipation,
| 6
- —| WINNER RADIO Stand. Up-tempo, bright and brisk,
| Pop. The beat of all kinds of
7 7| Bob Cullings music - sports results and
—| DAVE ROE SHOM Pop. Dave 1s one of the most - news bulletins,.
|| talented young DJ's to come | |
along in a long time...his 8
quick wit and polished de-
livery make Dave a favorite
with everyone. Dave's
Voice Your Choice feature
= has broken all records for
| audience participation with
1 over 800 phone calls in the |}
45 minute period. The
audience votes for the
Spectacular Sound of the
! Hour. Dave's show 1s the 1
- "in" show for this time
Tq segment.
OVERALL TYPBE Popular contemporary OVERALL TYPE | Standsrd-Pop.

area. John's plercin
to shame and make this the most challe
about feature in the area.

ABC News at :55 - Local news at :25 - Spot news at :54.
Weather every quarter hour - Sports at :15.

John Hunter, WENE's News Dir., host for Speak for Yourself,
the only telephone participation program in the market, is
one of the most informed news men or moderators in the
cross examinatioggguts Perry Mason

ng and talked

:25 Joe Garaglola
3:30pm, 7:30pm.

5
6:30pm Chet Huntley

News on the Hour,

Emphasis - 9:30am, 10:30am, 11:30am, 12:30pm, 2:30pm,
10:05-10:10sm Dottie Baker Robinson

6:25pm David Brinkley
45 & 10:45pm Bob Cullings - Sports

Big and Bright with top personalities.



ngoAﬁgil. Binghamton, N.Y. CBSOAifil. =45= Binghamton, New York
129 c
5,000w day WKOP |50 WNBF
500w night
Pro Time Sales NAB RAB| Blair Triangle Stations NAB RAPR
PROGRAM TYPE COMMENTS uﬂ PROGRAM TYPE COMMENTS
5 5
FARM NEWS Serv. Agriculture Report.
6| MICHAEL MoGOVERN|C & W 6
—| SHOW —| MORNING SHOW Pop. This program offers bright
Gary Hoffman modern adult music; Bernard
K News on the hour and 7 Fionte News; Travelers and
_ pd Area Weather; road reports;
half-hour, and Top Area Service Infor-
- | mation. Ski reports in
[ 8 season,
- Stock Report - 12:10pm, -
9 9
- 2:15pm, 4:15pm -
19 19| ARTHUR GODFREY Variety | Godfrey, orchestra, regu-
~| ALAN KENT SHOW |C & W Press Conference ~ TIME lars and guests.
UL 11:25am and 12 noon, '| BIIL PARKER Pop. Popular personality-20 yrs.
7 broadcast experience.
N| NEws BLOCK Talk- N| NewS & WEATHER Talk- gews, sports, weather,
7 News - usiness news, farm news.
RALPH CARROLL SHON Variety| Ralph with WNBF for 4o yra.
1 1
—| JOEY LOGAN SHOW |C & W =
_3\ BILL PARKER Pop. Housewife's companion. Bill
SHOW Parker, in market 18 yrs.
3 -
= AFTERNOON SHOW Pop. Bright and entertaining -
Al Fusco Al rolls listeners home
& with good muaic and service
- information.
5 _sﬁ
& REPORT 1290 Talk- World Area Newa;Busineas
=1 Parker,Cronktte News News today;Lowell Thomas;
|| }I(‘er';:riék,PMI Sporta| Sporta; W. Cronkite; The
.Thomaa orl R d
BILL CLARK C&W 7| Rizzuto ’ §p§r§s?°¥ﬂ§h§éa§8§§r ﬂ%ﬂggg;
SHOW
3 NIGHTTIME 1290 Pop. Music programmed for sheer
enjoyment - for dancing,
relaxing.
10
1 RIVER OF DREAMS | Variety| Music for late listening.
Ralph Carroll Verae & commenta by host.
M
OVERALL TYPE country & Western OVERALL TYPE Popular

Newa on the hour and half-hour
Stock Report - 12:10pm, 2:15pm, 4:15pm
Press Conference 1ll:25am and 12 noon

10 min. World & Area Newa on hr.; 5 min.on the half-hr.
6-10am, 4- th' cgs Dimenaion on the half-hour. Sportcap
every hour from to 9am and 3 to 6pm.

Weathercap every 15 minutes.
The WNBF hard nitting editorial policy ia to expreas
opiniona on mattera of cummunity importance. If subject
ia controveraial, equal time is made available to
apokesman for oppoaing viewpoint.



A New Service for Advertisers from

M*GAVREN-GUILD-PGW RADIO, INC.

RESEARCH

—~TOP 50 MARKETS -
Competitive Information for All National Products
Within 48 Hours
Automobile Tires Corsets Hosiery Pipes
Automobiles Cough Syrups Ice Cream Polishes (Auto)
Batteries Cream (Dental) Insect Powder Potato Chips
Blankets Cream (Face) Insurance Radios
Bleach Cutlery Laxatives Razors
Boats Dairy Products Lingerie Refrigerators
Borax Dancing Schools Liniment Resorts
Breakfast Foods Dentifrices Liqueurs Salad Oils
Bus Lines Deodorizers Lubricants Shoes
Cameras Detergents Margarines Soap (Toilet)
Canned Goods Dinnerware Mechanical Toys Soap (Powder)
Candy Disinfectants Milk Soft Drinks
Carpets Dog Food Mixes (Cake) Soups
Cat Food Electric Fans Motor Oils Spark Plugs
Cereals Electric Shavers Motor Trucks Sugar
Cheese Electric Toasters Motorcycles Syrups
Chlorides Floor Covering Mufflers Tea
Cigarettes Frozen Foods Nuts Tobacco
Cigars Fruits 0il (Cooking) Tools
Cleansers Furs Pancake Flour Toys
Coffee Ginger Ale Peanuts Trucks
Condiments Grape Juice Pens Vacuum Cleaners
Cordials Gum Perfumes Washing Machines
Cosmetics Hair Tonics Pianos Watches
And Many Others!

Call Jan Carlson, Research Director

MCGAVREN-GUILD-PGW RADIO, INC.

T ) R T T T
America’s Foremost Exclusive Radio Station Representatives



" BIRMINGHAM
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a siagle ion or a malti-station spot radio campaign . .. quickly, and with great

sccuracy.
While the listed plans are almost all station-submitied, they are of course subject to change withowt motice. And they do not represent all of the

plans or all of the discounts available.

All rates are for i unless otherwise indicated. Under the 30 d and 10 d col are p ages gf the one-
misute rates. Under the 26-week and 52-week col are di off the applicable rates regardless o' cial length.
MORNING AFTERNOON 30 10 | 26w | 52w
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME | SEC. | SEC. | DISc. | DIsC.
WAPI 10 | 23.40 6:30-99 21.60 9:30-3p| 23.40 3-7p |12.60 7-9p 21.60 9-12m | 80% | Driv
15 | 22.10 20.40 22.10 11.90 5-6:30a| 20.40 54%
20 | 20.80 19.20 20,80 11.20 19.20 Othen
25 | 19.50 18. 19.50 10.50 18. 50%
WAQY * 26 |11. On-10a 3.90 10-3p 11. 3-0ff 8.50| ROS
Freql 52 | 10.25 10.25 8. $3
Rated 104 9.50 9.50 7.50
156 | 8.75 8.75 7.
260 . 8. 6.50
520 7. 7. 5.75
1040 6. 6. 5.25
WBRO 6 |27. 6-10a | 18. 10-3p 27,  3-Tp 15. 7-la 80% | so%
12 | 26. 17. 26. 14, S5-6a
18 | 25. 16. 25, 13,
WCRT 5 |10. 6-9a 7.50 9 ——01f -$2
10 7.
15 6.50
20 6.
25 5.50
WENN 10 [ 12, All perieds
15 | 11.50
20 | 11.
25 | 10.50
30 | 10.
WJID 12 ig All peri¢ds except Nighk 3. 80% | 60%
18 | s.
24 7.
wsen 6 |28, 6-9a 22, 9-4p 28. 4-Tp 22, 171-10p 18. 10-12m | 80% | S0% 4% | of
12 | 26. 20. 26. 20. 17.
18 | 24. 18. 24, 18. | 16.
24 | 22, 17. 22, 17. 15.
WVOK 12 |20, 6-9a 18. 9-4p 20. 4-Tp 8o% | S50%
18 | 18. 16.50 18,
24 |16, 15. 16.
vYDR 6 | 23. 6-10a 20. 10-3p 23, 3-Tp 13.50 7 6a 80% | 50% 5% | 10%
12 | 21. 18, 21. 12.
18 | 19. 16. 19, 11.
24 |28, 15. 18, 10.




gggoAigil. Birmingham, Ala. {gggp&c -4 8= Birmingham, Ala.
50,000 day _ WAPI oo WAQY
5,000w night
Henry I. Christal NAB RAB |continental NAB__RAB
IAM PROGRAM TYPE COMMENTS IAM PROGRAM TYPE COMMENTS
5| FARMERS JOURNAL | Talk Boyd Evans-Mkt.& Farm repart 5
| | THE EARLY RISERS| Pop. Music chosen to appeal to
6| CLUB Stand. the industrial worker, the 1
- white collar worker & the
Charlie Davis early rising rural popula- For the past three years
_7 tion. Weather, time, unsur- —;IAYTON & CHARLES | Stand. -|Birminghamians have re-
passed news coverage, and sponded to the unusual sales-
-1 Charlie's wit & humor make ~|Doug Layton Pop. manship of Layton & Charles,
L. The Early Risers Club "the | |Tommy Charles who are probably the best-
8 talk of the town". 8 known radio team in Alabama.
— — Middle of the road program -
- ming.
9
—| THE HAPPY Pop. Listenable top tunes & a :BREAKFAST CLUB Variety |ABC Network show
HOUSEWIVES CLUB | Stand. liberal sprinkling of stan- Don McNell
- dards. Just what the house- IR
10| Ron Carney wife needs for relaxation. |[!O
. 10,000 ladies have been =~ KEN TREMELLING Stand. -{Music, chatter.
| issued membership cards in [ [SHOW
1 the "Happy Housewives Club! |11 Pop.
= Cash prizes awarded for —
identifying tune correct
N - N
NEWS & FARM Talk Bob Jones-Boyd Evans Juaqy open ke Talk 1 leubléc arriirs,aud.;part.
o .- R ests.
| ! JIM WHITTEN Pop. In addition to excellent Tommy Charles gl ol (B ol le ) SR
i} SHOW Stand. choice of music, frequent 1
- contest, polls, and other — KEN TREMELLING Stand. -| Music, chatter
games make this WAPI "Fun SHOW
2| Show" more than just an- 3 Pop.
_ other music show. .
3 3
-{ RON CARNEY SHOW | Pop. Ron calls this the "swing - LAYTON & CHARLES| Stand. -| See above.
Stand. session”, There are 180,000 PM SHOW
&) Alabamians on the move at Q) Pop.
~ this time and much of Ron's _| Doug Layton
music and chatter are Tommy Charles
. beamed at this vast mobile |
-] audience. Special newscasts| 3
- and sportscasts keep Ron's | —
listeners up to date.
6| NEWS BLOCK Talk Morgan Beatty, Joe Garagiola | 9
~| WAPI NEWS-SPORTS| News Chet Buntley, Bob Jones, — PRANK LEWIS SHOW| Stand. 4 Muslc, chatter.
NBC EMPHASIS,etc| Sports Gary Sanders. B i Pop.
7 BROADWAY AFTER Show& GGeorge takes listeners omn a 7
~| DARK Movie imaginary trip by late jet | 7
Jim Whitten to the Great White Way. | |
8 8
-] SPORT TALK Talk Listeners have a chance to &
talk directly to sports dir.
Z THE PEOPLE Talk- Dave pioneered the tel. Z
SPEAK Tel, forum type program almost
- Part. 10 yrs. ago. Conversations |—
10| Dave Campbell often controversial and 19
- listener emotion frequently| ]
- reaches a fever pitch. This| |
1 _program consistently has a (|1
- larger share of aud. than =
all Birmingham combined.
M M
OVERALL TYPE Popular-standard & talk OVERALL TYPE Standard - Popular

Rogers" Board, WAPI News
stant contact with local
ments...with the Alabama
national and internation
and mobile transmitters.

Auburn football & basketball. Atlanta Braves baseball.
NBC News on the hour. NBC Emphasis.

With the "Buck

Director Bob Jones is in in-

law enforcement and fire depart-
St. Troopers and with NBC for
"Hot Lines".
The "Buck Rogers®" Board is why
"Alabama's people listen to WAPI News".

Ten-man news staff

News at :40, every hour.

Sports at :20, every hour,

Weather every hour on the hour.

Mostly music with lots of humor.

A small operation,

but very well accepted in the community.



Indep.

MBS Affil. -49- Birmingham, Ala. Birmingham, Ala
960 ke 1260 ke S °
33000° WBRC |5 WCRT
Katz Taft Stations NAB RAB| Meeker NAB RAB
AM PROGRAM TYPE COMMENTS AM| PROGRAM TYPE COMMENTS
5
—| MUSICAL CLOCK Stand. | Birmingham's wake-up man Art| “| LELAND CHILDS Pop. - |Home-spun philosophy & good
Pop. Walton signs on with The SHOW humor, mixed with bright
L] Art Walton Musical Clock. Beginning - Stand. wake-up music, time &
6 with well-known hymns on the| 6 weather information, news,
= Alabama FParm Hour segment of | — sports. Childs has been in
= the show, Art proceeds to broadcasting over 35 years
7] showcase highly selective K and has a loyal audience.
- music with a 11lt & bounce I
of particular appeal to a
— mature audience, Time, —
8 weather, traffic. 8
9 9
SERENADE Std.PopJ Standards culled from albums 21 ToM DORON Pop. -
BARBARA PALMER Talk- Latest in world of fashion, Stand.
M household & cuisine hints, 0
Interviews guest celebrities ASK THE EXPERT | Talk Experts queried by listeners.
| OPRY TIME Caw Alternates with Grand 01! |- MORNING TEMPO . Pop.
! Opry and features flnest PEGGY FEREBEE Talk Daily guests & bright music.
in C & W muslic,
NI I CARNIVAL Pop. -
TALK & NEWS Talk Town Talk-Davenport Smith =] o
and,
i | MATINEE Show Noted show tunes are mixed | |
[} Stand. with smooth selection of 1
=1 Pop. standards, News on the 4
hour,
2 ) o 2
—{ BECAUSE OF YOU Stand, Lush, re-phrased arrange- o %Egli:g¥agon Ta%kl Tom Doron
Pop. ments of the all-time hits Peré
— of the past include many are,
3 favorites 3
- ’ -{ THE TOM DORON Pop. - A veteran broadcaster with
SHOW over 18 years experience,
4] mn Stand. top-notch alr salesman.
~— CARAVAN Stand. Uptempo standards and - Popular music, news, sports
Pop. vocal renditions geared driving tips.
B to appeal to an adult sl
] audlence, Time, weather,
complete information, news,|
6 6
_] NEWS BLOCK Talk- News - Fulton Lewis III; _
News World Tomorrow i > 8. G lqeal qungol
7| NEWS BLOCK Talk 7
LAMPLIGHT Stand, Excellent stylings of the | _
8 Pop. standards paced to the 8
- early evening hours, News —
on the hour,
9 9
{4 STARLIGHT Stand, Lush arrangements of popu- {4
10 Pop. lar standards played by 10
- Album well-known orchestras, -
complete Information News
1 alred in 5-minute segments [
- on the hour, -
M M|
— -
OVERALL TYPE Standard-Popular OVERALL TYPE Popular - Standard

News - in 5 min., segments on the half-hour from 4:30 to
9am & 4-6pm, Complete Information News in depth at Tam,
noon, 5pm and 10pm, News on the hour at other times,
Coverage of the news includes local, national and inter-
national happenings, featurling direct reports from any-
where in the world where news 1s beilng made, Sports,
business, weather and other items of interest are also
highlighted,

News & sports every half-hour.

Equipped with modern two-way systems to furnish on-the-
spot reports. A moblle studlo for remote broadcasts,
"The Good Music Station".




gggp;m Birmingham, Ala. Indep. -50- Birmingham, Ala.
1 ke
7000 WENN ;oo aay WJLD
250w night
ernard Howard McLendon Ebony NAB |Dore & Allen NAB
H PROGRAM TYPE COMMENTS [  PrOGRAM TYPE COMMENTS
A 5| WALTER ANGLIN  |Contemp. | WILD 18 the only Negro radio
= station on the air 24 hrs,
(from midnight) in the Birmingham avea,
6| TALL PAUL'S & B Birmingham's Morning Mayor - | & -
=] MORNING SHOW for 5 yrs. the highest rated | -f{ BIG "D" WAKE UP |R & B Shelly is a favorite with
morning show. Fast-paced, SHOW the Birmingham audience, He
B lively and interesating, Paul [~ sppeals to both old and
pl is unsurpassed in popularity | _| young with his own special
with the teena. brand of rhythm and blues.
==
8| GOSPEL CARAVAN Relig. The South's most popular and | 8
= dynamic religioua peraonality| —
| __| Rev. E.R. Faush with higheat rated 2 hr.
o segment in Birmingham radio. [ ¢
- Great air salesman. Most — GOSPEL SHIP Gospel | The Negro market is motivated
honored Negro personality. with religious beliefs.
Mol Willie McKinat Willie has been on WJLD for
19 HOUSEWIFE PARTY |R & B Maurice "Thin Man" King is |9 id 53 yra. fand 18 lnoxn 10N RN
one of the wittiest "What's | 7] salesmanship & dedication.
next" Jock in Birmingham.
-71 He offers many valuable 1
- grizes to his loyal audience.| - THE "MAD" LAD R&B Dextral, a newcomer to the
years with WENN. | | SHOW Big "D" has many years of
radio experience, His cool
N| NoONFLIGHT R&B Hard driving rock show with 'ﬂ Dextral Alexandef soulful programming has made
THIN MAN never a dull moment. Top him an overnight favorite
Ni¥s of She dhy. - -~ with all the listeners,
|| REV. E.R. FAUSH |Relig. |Great delivery, great audi- | !
7 ence, great ratings. Just =
- as his morning show. You [
2 can't be better than the
e best, and thatfs any Erskine
Faush Religious Show.
2 TALL PAUL'S R&B Tall Paul gives a repeat of 2 MOVIN' HOME SHOW(R & B During this period on WJLD
EVENING SHOW his morning show with Shelley captures a great
- special features like the —1 Shelley Stewart majority of the Negro popu-
4 Bill Cosby Show. Top per- 4 lation - especially the
- sonality, top hits, top - teens, He is their idol,
ratings.
E
= — LATE DRIVE SHOW |R & B This is a solid sound from
EVENING SPECIAL a8 80lid sender, Sam keeps
6l o entertaining the receptive
- 6am to local sunset _| Sam "00" Moore :gdience that Shelley leaves
m,
E 7]
8| 8
- — OLD GOSPEL SHIP |Gospel Birmingham'a highest rated
everding radio program for yrs
—a —a Willie McKinatry By far, the greatest oppor-
_ _ tunity to reach the mature
Negro families.
10} 10
= —{ LATE DATE SHOW |R & B Top muaic brought to you by
8 mature voice designed to
TT TT Mike Dogier appeal to listeners during
_ | this late hour.
fq M AL NIGHT SHOW |Contemp, | The midnight mover-groover
=] yalter 1in ia known for hia outstandi
‘(to alll?ng selling power, e
OVERALL TYPE Fhythm & Blues & Gospel OVERALL TYPE | R& B

News on the hour. Headlines on the half-hour. News
bulletins anytime. WENN Mark 60 Auto-News. WENN has sold
this Negro market for 17 years with professional ashowmen
and announcers, and the ratings show the station's popu-
larity. Over 300,000 Negroes in 18 countiea with E.B.I,
of $1g3 million.

News at :25 and :55
Weather at :10 g
Sporta at :

100% programming to Negro market - 40% of Birmingham
population.

40 (exception Gospel)



éndep. 51— Birmingham, Alabama é;geié Birmingham, Alabama
10 ke
S WSGN 50,00 v WVOK
1,000w night
obert Eastman NAB | Edward Petry NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
[ [
—| STEVE NORRIS' Contemp, | Steve Norris, a WSGN Good - Johnny Davis is a really
GREAT AWAKENING Guy since May '65, is very THE WAKE UP Contemp. potent air salesman - asx
— quick-witted and features — SHOW any of his many sponsors.
6 Birmingham A.M. (with 3 men- 6 His happy, engaging person-
7 regular newsman, another —| Johnny Davis ality combines with Hal
|| giving sports & news briefs, | | Hodgen's informative news
7 and himself). Steve's 7 and Prof. Bigfeet's daring
— clever production ideas add | sports prognostications &
much to WSGN's ratings,., He witty remarks to make
8| often uses comedy albums, 8| everg momilr(xg : gleasant
one for WVOK listeners.
b 7] He wakes you with a smile
and fine music,
[
his air
—| THE WALT Contemp. | Walt's Recipe of the Day = o0 SIS (1, (e
WILLIAMS SHOW Contest has many Birmingham JOE RUMORE Contemp. worl: a;'ognagithe b“ii CON
0 housewives calling in to 10| °°Ph © ly ;Ppi& N
- guess the day's recipe and - Each age group feels a
1 " & his "Ba 1 home with his friendly
go?mg:r'z'e:as alg age:ggfn - style of easy listening,
| both men and women calling 1y 3;5 °beg:':1:mpgnsssgx
in items they have to sell, | - BVERDEEI n
for 12 yrs. up to 19 yrs.
N| " N At
' ruly distinctive style
BoE et e el [ SR Sty <| HAL'S DIXIE | Contemp.| and quality voice make Hal
y register f the most highl
m for daily and weekly prizes [~ HITS ggﬁgﬁt afgegocommerciil
- :Ziggt:h:ge'gns::::s::d -1 Hal Hodgens announcers in the area.
He also hosts Alabama's#.
= classic hit record to play. _QL Farm News & Mkt. info,The
© 2
- - Southern Farm Review, on
the air for 20 yrs. News
3 3
Dan has a voice and
=] ROCKIN' WITH Contemp, | Dave, our Music Director, -| DAN THE MUSIC | Contemp.| approach that really sel:.
[ RODDY has many honors to his | MAN Practically every kine of
4 credit, such as being guest [ 4 product and every type of
_] Dave Roddy DJ of the week twice on sponsor have been with Dan
Dick Clark's TV American during the past 19 yrs. on
3 Bandstand, most popular DJ 3 WVOK. When you want the
5 as voted by "Big 9" High job done, get the winning
Schools, twice honored by combination of Dan Brennan
- Billboard Magazine as #1 and WVOK. Dan the Music
& Contemporary DJ, etc. Man is a must for the
- young and young at heart.
: THE MIKE Contemp. | The newest of the Good Guy's
EDWARDS SHOW socks it to you from 7-10pm. Sunrise to local sunset.
Mike's youthful styling of
8 his show makes him an
instant favorite of all
Birmingham's teenagers.
Mike has a rapport with his
audience that's a naturasl.
1
THE EDWARD Talk- This show features prominent
DEAN SHOW Tel. guests and very controver-
Part. slal topics, Listeners call
" and argue with Edward on all
subjects, He is becoming
well-known in Birmi )
M| THE JOEY Contemp. | Joey's show is an awakening
ROBERTS SHOW experience. He keeps you
groovin' all night long.
OVERALL TYPE Contemporary OVERALL TYPE Contemporary
how. f
News at :55, News headlines at : 30 Sports at :15 ﬁ:ﬂiospggeszgo;:{ t:dtgg V'l:ﬁ ggdslgw'ugaggglﬁougrf
WSGN's Action Central News brings "first news first then a 5 m.‘,Ln newscast at 5 'til the hour. Throughout
under the perceptive and discerning guidance of its e IndeT ot.the day WVOK features news at :55 and
dynamic news director Dave Perry. Perry 1is an excellent interrupts programs for important bulletins.
air man, leg man and his ability to coordinate the events- WVOK has both UPI and AP News Services Full Mobile News
of -the-hour play a vital role in maintaining the "Award coverage for lodal news °
Ll G LRCLT WL Dbt WVOK features a combination of today's top music, with a
UP1 and AP News services. 2 mobile units and walkie mixture of all time favorites. WVOK personalities all
talkie. Four man news staff. feature a sincere approach that gets listeners and gets
results.




ABC Affil. -52-
850 ke

10,000w day

1,000w night

McGavren-Gulld-PaW

Birmingham, Ala.

WYDE

PROGRAM TYPE COMMENTS
: JERRY NELSON cC&w More news and a warm, per-
f dni sonal touch with his
(from midnight) audience.
NEAL MILLER c&wW 9 yr. vet of Birmingham
SHOW broadcasting. ABC Informa-

tion Network news on the hr.
Local & State news :05 to
:10 by News Dir. Gene Brown.
Local news 7:25, Paul Harvey
at 7:30., ABC Information
Sports 6:10am. Local sports
capsules at :20 & :40.

10| pICK FAIN AFFAIR|C & W

Relaxed and personable, Dick
Fain delivers No. 1 total
audience according to Feb.-
Mar. 1968 Pulse. Five min.
network news on the hour
followed by five minutes
local and regional news.

JOHNNY GRAY c&Ww
SHOW

Following Paul Harvey's
Noon Commentary, Johnny
Gray makes the afternoon
bright with #1 rated show
of "Countrypolitan" music
and audience participation
contests.

DUKE'S PLACE caew

LgI lg_]_gl =l IZI l;l |g_14[ lc-[ lﬂ] L&

Long established as one of
Birmingham's great radio
personalities, Duke Rumore
keeps his place happy-go-
lucky for workers on their
way home with lots of local
sports and up-tempo modern
country music, Network
news on the hour followed
by local & regional news.

BOB IVY c&W

1o 1w

Lel

Following news on the hour
and Tom Harmon Sports at
T:10pm, Bob Ivy keeps the
good life going in WYDE-
Country until midnight.

“:Inmum.son caw

Jerry's show 1s packed with
more news and a warm, person
al touch with his audience.

OVERALL TYPE Country & Western

Modern C&W format, with polished, professional person-
alities. Adult oriented with emphasis on news. Consistent
promotion, heavy on audience participation. During season,
WYDE broadcasts Atlanta Falcon Pro Football and origin-
ates Samford University Football.

SHOULDN'T YOU HAVE
YOUR OWN COPY
OF THE
1968
RADIO PROGRAMMING

PROFILE?

BF /COMMUNICATION SERVICES, INC.
341 Madison Avenue New York 10017
Phoae: (212) MU 6-2149
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This guide is intended to help you ESTIMATE the cost of a siagle statios or a multi-statios spot radio campaign .. . quickly, and with great

accuracy.
While the listed plans are almost all station-submitted, they are of course

plans or all of the discounts available.

BOSTON
WEEKLY ANNOUNCEMENT PLANS GUIDE

hi h soh

to

) 8

t notice. And they do mot represent all of the

All rates are for unless otberwise indicated. Under the 30. d and 10 d col p ages of the one-
minute rates. Under the 26-week and 52-week columns are discounts off the applicable rates regardless of commercial length.
MORNING AFTERNOON 30 10 26w | 52wW
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC.
WB2Z 1 | 100. 6-10a 85% | 60% 5% | 10%
6 51, 10-3:30| 64. 3:30-8p 30. 8-12m 12-5:30a
12 48, 60, 28, 5:30-6a( 10x 12,
20 42, 53. 25, 20x 8,
32 39. 49. 23.
40 36. 45. 21,
WCRB 6 | 27. 6:58-9a| 24. 9-4p 27. 4 11lp | 24. 1l1l-la 80% | 60% 10% | 15%
12 | 26, 23, 26, 23. 6-6:58a
18 25, 22, 25, 22,
24 24, 21, 24, 21,
WERI 6 |60. 6-10a | 50. 10-4p | 60. 4-7p |31. 7 6a | See Gard | See C#rd
12 | 55. 44, 55. 29.
21 | 50, 39. 50. 26,
35 | 44. 35. 44. 24.
WEZR 6 50, 6-10a 45, 10-4p 50. 4-Tp 217. 7-12m 80% 60% 5% 10%
12 45, 40, 45, 26.
18 | 43. 38. 43. 25,
24 40, 35. 40, 24,
30 23,
WHDE 6 |65. & 8p |33. 8-12am | 10. 12-6a | 90% | 50%
12 | 60, 30. 9.
24 | 55. 28, 8.
VLIH 10 9. 6-9a 7.50 9-3p 9. 3-6p 7.50 6-1a 80% | 50%
15 8.75 7.25 5-6a 8.75 T7.25
20 8.50 7. 8.50 7.
25 8.25 6.75 8.25 6.75
30 8, 6.50 8. 6.50
WMEX 6 | 48. 6-9a 43. 9-4p 48. 4-Tp 43, 7-10p 25, S5-6a 80% | 50% |Drive |Drive
12 | 45. 40, 45. 40, 23. -$6 -$9
18 42, 37. 42, 37. 21, Day,Ev|Day_ Ev
24 34. 34. 19. -35 -38
5-6am |5-6am
-$4 -$6
WRKO 6 | 60. 6-10a 47. 10-3p 60, 3~-Tp 35. 9-12m 15. 12-5:30{ 80% | S0% 5% | 10%
12 | 57. 44. 7-9p 57. 32. 5:30-6a
18 | 54. 41. 54. 29,
24 | 51. 38. 51. 26.
36 | 48. 35. 48, 23.




Tndep.

-54-

Boston, Mass.

1030 ke Indep. Boston, Mass.
0,000 w 1330 ke
PO WBZ |51 WCRB
lRadio Adv. Reps. Group W NAB RAB |John C. Butler NAB
E;J PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
3| NIGHT LIGHT Pop. (from midnight) ]|
=1B111 Garcia Contemp. -
L 6
—{ CARL, deSUZE Pop. Been in the market for -~ COMMUTERS Light Jim Farrell hosts program
SHOW Contemp.| 25 years. CONCERT Claas, of marches, waltzes, light
F; - concert favoritea-with time,
el 7] Jim Farrell and weather checka, with
N frequent newacasts.
3] |
=
:T ;’_—_CW‘AIN TIME Shew | The Best of Broadwav sceres
SHOWCASE Album Album-type music I——
10 10
-~ DAVE MAYNARD Pop. His ready wit, commercial -] MORNING CONCERT |Claaa, Janet Baker-Carr is hosteas
SHOW Contemp.| delivery and ability to for thia popular program
T communicate with his audi- T of the claasica.
= ence have combined to make Janet Baker-Carr|
him a listening habit with T
= people throughout New
R_IJ England. N
— LUNCHEON Light Music for the dining hour
MELODIES Class.
l 1 AFTERNOON AT Claaa. Rob Stuart-Vail hoats this
SYMPHONY program which featurea
- aymphoniea, quartets,
2| Rob Stuart-Vail oratorioa, concertoa and
- RON LANDRY Pop. Ron was the morning man sonatas.
SHOW Contemp. with WDRC in Hartford where
Ti the morning time slot more
! than tripled when he took
over. Well-timed ad 1libs,
3l hilarioua vignettea, whimsi- -‘
_ S e nAn e COMMUTERS Light Dave Tucker hosts program
2 CONCERT Class. with the afternoon edition
3| of our popular drive-time
5| pave Tucker potpourrl of music, news,
= T time & weather checks.
6|
~{ BOB KENNEDY Talk- A thought-provoking tele- :' CANDLELIGHT Light Music for evening dining.
CONTACT Tel, phone listener program SERENADE Clasa,
1 Part. series which has become
7 New England's moat popular, 7| DABLE AT POPS Class. Arthur Fiedler and the
ap discussed show. T Boston Pops excluaively
|
: : gzﬁgﬁggyAT Claaa, Symphoniea and concertos and
anno other classical favorites
F_ Sl TS oRon: - and actual concerta by the
9 Cleveland, Boaton Symphony,
— Chicago Symphony and
Syracuae Symphony Orchestras
1 1
1 11
NIGHT MUSIC Claas. Music from the concert
repertoire with the accent
NIGHT LIGHT Pop. 11 yr. vet of popular DJ M S Ly
Bill Garcia Contemp{ shows in Rhode Island, Conn.
and Masa.
OVERALL TYPE | Popular-contemporary OVERALL TYPE |Classical

Noon and 6pm.

from 3:35 to 6pm.

News and weather on the hour and half-hour with extended
reporta during morning and afternoon drive time, and at

BZ Copter Traffic Reports daily from 6:36 to Jam, and
Only Clear Channel 50,000 Watt station in New England

Programming 1s duplicated on WCRB-FM at 102.5me.
complete concerts of Boaton Symphony, Boston Pops and
Cleveland Orchestras are featured in prime time, plus
complete opera (Metropolitan in season)

Also



OVERALL TYPE

Talk-Newa-Information-Aud. Particip.

ggg :gril. Boston, Mass. {gggpi -55- Boston, Mass.
]
5,000 w WEEI [5;000 v WEZE
ouned NAB RAp |Robert Eastman
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
3| MusIc 'TIL DA Stand. (from 11:30) Jack Lazare i NIGHTWATCH Album (from midnight)
Staff
- Total news and information
6| AM REPORT Talk- Russell, Peterson and Law-|[ g
- News rence are imaginative, -
Tom Russell Info. seasoned newsmen. Business WONDERFUL WORLD | Album News at :85
B Len Lawrence news by Arthur Smith; Dr. 7
2 Gordon Peterso Leonard Reiffel's Science | 7 OF MUSIC News Briefs at :30
reports: CBS Network News;
- and award winning Editor- | | staff Stock Market Today
] ials. ] 5:55pm
9 9
- Len Lawrence is a newsman | _
LEN LAWRENCE Talk- by training,but he is also
— SHOW Tel. a performer with the gift |—
19 Part. | of provoking an argument (10 A full mobile news
- while preventing a quarrel| = staff, on a full news-
in-depth commitment,
11 T travels, records,
—~ ARTHUR GODFREY |Variety CBS - writes, edits and di-
TIME gests and delivers
—m the news in detail
N five minutes before
“1 GORDON Talk- 12-12:15-News roundup; m every hour, in brief
- PETERSON SHOW Tel. local & world with Tom | on the half-hour, and
I Part. Russell and Jack Welby. ] in bulletins when im-
=1 Peterson, also a newsman — portance of a story
conducts tel. discussion. dictates...24 hours
2‘ 2 a day.
—  PAUL BENZAQUIN| Talk- This first tel.-discussion
SHOW Tel. show in Boston. Benzaquin
3 Part has been a reporter, news | 3
caster, reviewer, AND -
moderator. The give &take
compela attentive listen- 3
ing. A clearinghouse for
7 problems and complaints. i
- Bengaquin is the little
L] man's friend at Court,
— directing listeners to
source of information.
90 mins. of news from the
- State House to sports
NIGHTLINE NEWS| Talk- arena, Vietnam to theatre.
[ e Local News Lowell Thomas; The World
News Staffs Info.| Tonight & Worldwide Sports
Telephone discussion pro-
8 NIGHTLINE Talk- gram. Host-moderator Jim
Int. Westover is also one of
Jim Westover Disc. the country's top news-
Tel. casters and announcers.
Part. Guests are used when they
can bring information
otherwise not attainable,
! or else the opinions and
information come from the
listenera.
11
1]
M gﬁﬁﬁc e Stand. Sponsored by American M
_ Airlines. _| NIGHTWATCH Album (to 6am)
Jack Lazare (to 5:30 am) Staff
OVERALL TYPE Album

CBS Network and local news; CBS Iimension
8:00 AM CBS World Newa Roundup
"The Talk of Boaton"




gggeﬁ. Boston, Mass. Nnggécandf;:ltup. Net. -56- Lonll/l.aurenc(:e, l:a.ss.
¢ w Boston
55,000 w WHDH (o v nient )
1400 ke WLLH
Blair Map Rap [Vic Piano
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
[]
3| sounps 1IN THE Stand. | (fprom 11:30 p.m.) - see —|DON BROWN SHOW (Contemp.
NIGHT Pop, below
Jazz -
6 6
=1 THE JESS CAIN Pop. - | One of the nstion's top 7]
| | SHOW Stand. morning men, integrating =
7 humor and professional com- | 7 Modern Top 40 amming
- mercial delivery. Uses = P PR )
numerous audio devices plus concepts, including excellent
B cg:cg:? t:lgszcﬁfrcl{l:‘];:iple 1 promotion, bright hip stafrf
n wit, with legitimate theate)
- background. "Skyway Patrol' and total involvement with
= trsffic reports every 15 9 POINT OF VIEW ralk-
- minutes from 7 - 9 a.m,, m Gerry Peabody nt.Disc.|our communities.
10, 10}
~ THE JIM RUNYON Pop. - | Basic appeal to housewives L-.- FRANK SUNDAY SHOW Contemp.|*WLLH has two AM trans-
SHOW Stand. and men on the rosd, spiced
il with topical humor ;ndp 0 mitters operating simultane-
- smooth delivery, -
ously... one in Lowell, one
N| N in Lawrence... 2,000 w day -
- 500 w night.
m 1
n Sports covered: Lowell
2 2 Glants Pro Football - i
— THE ALAN DARY Pop. - | Soft-sell, casual approach Lowe1l/
Stand. during the traffic hours, JACK PETERSON Contemp. |Lawrence H.S. Football -
3 A top professional with SHOW
) a r:“anir rorugr;;:th grg- 1 Lowell/Lawrence H.S. basket-
gra ng. ay Patro
~al traffic reports every 15 ball.
; minutes 4 - 6 p.m..
5 News at :30
- News at :00 during peak
6 EVENING EXTRA Talk Local, nat'l world news,UPI hours.
-t SPOTLIGHT ON BUSt News Audio;Ken Coleman Sports,
INESS; VOICE-CITY weather,financial .Dis.issues Expanded 20 min. news &
i [— Pop. - | Hank hosts a show that ERiC. TRTGRRAT e, | TEprte NS [SWgom 6 B
SHOW Stand. | swings gently. A relaxed 10 PM.
8| blend of easy wit and good
sounds. American Contemprary MNews
at :55
1
11| PINAL EDITION Talk 15 min, news roundupi 5 min.
SOUNDS IN THE Stand. Humorous, off-beat approach
M| NIGHT Pop. with the best in pop & jazz.
Norman Nathan Jazz | plus interviews with top
7 musicians & theatrical
guesta
t .
OVERALL TYPE Pop. - Stand, OVERALL TYPE [Contemp
5 min, news every hour at :30, and on the hour in com-
muter perliods; headlinea at :éo. 15 min, news at 7:30 am
6:00 and 11:00 p.m.. 5 min, sgorts at 7:35 a.m. and
5:05 p.m. - 10 min, sports at 6:15 and 11:20 p.m. - 5 min.
weather at T:40 a.m,, 12:55 p.m., 6:25 p.m. & 11:15 p.m,
Adult,dynamic responsible broadcaster-outstandin% ngL’é.
reputation, featuring atrong personalities, outstan
nesl & maJc'u' league sports, garriea all Bdston Red Sox,
Bruins & Celtics gamea plus Green Bay Packers & Harvard
University Football.



Indep.
1510 ko
5,000 w

-57-

Katz

Boston, Mass.

WMEX

NAB RAB

Indep.
680 ke
50,000w

RKO Gen'l Nat'l Sales

Boston, Mass.

WRKO

RKQ General NAB

PROGRAM TYPE

COMMENTS

PROGRAM

TYPE

COMMENTS

[
—JLARRY QGLICK SHOW | Pop.

Contemp.

L&

JOHN POWERS SHOW
(from midnight)

iContemp .

L&

LARRY JUSTICE
SHOW

Pop. =~
Contemp.

i

| of

f BOBBY MITCHELL
SHOW

!

Lo

Contemp.

An affable, Big Bear kind

of guy with a deft, light
touch to brighten anyone's
morning. Combines a good
sense of timing and humor
with a take-care-of-business
on-air sell to please both
listener and sponsor.

B_u]

MEL MILLER SHOW | Pop. -

1 Contemp.

1=|

DALE WEHBA SHOW | Pop.

Contemp.

lhl JD]

lul

19

AL GATES SHOW

Contemp.

"Gatesy" is an amusing,
humnan individual with a
sharp wit and glib manner.
He also has a knack of bring
ing out the bright side of
any situation, an indispen-
sible asset on a mid-morning
show, Sincere personal
involvement.

JOEL CASH SHOW

Contemp.

Around the middle of the
day, when the chores start
to pile up...the kids get
underfoot, Joel's easy,
fluid style will set your
frantic day back on even
keel and buoy you up for the
hours ahead. One of the
best on-air salesmen.

]
3
J.J. JEFFEY
<] sHOW
3l
5|

Contemp.

Wild...inventive...uninhi-
bited...exuberant...berserk.
Listeners have come to ex-
pect a dy ic, vibrant
afternoon program filled
with the amusing overflow

of J.J.'s fertile imagina-
tion...and they get it.

RON ROBIN SHOW Pop. -~

Contemp |

l;_[ lng!l -]

10

Int.
Disc.
Tel.
Part.,

STEVE FREDERICKS
SHOW

3

® CHUCK KNAPP
-1 sHow

Contemp.

Corny as it sounds, here's
the boy next door...a young
man on his way. The many
young folks who listen to
him are going right along...
sponsors too...and everyone
is denefitting. Being
caught KNAPPING is a good
thing.

9 GARY MARTIN
— SHOW

Contemp.

Happiness is groovin' with
your favorite sounds, find=
ing a soul-mate and listen-
ing to Gary Martin. He's
a guy vhose easy style
brings the day to a perfect
close. Pays very critical
attention to detall and
paces well for a balanced
oresentation

(to 6am)

_I JOHN POWERS SHOW Contemp.

OVERALL TYPE

Populsr - Contemporary

OVERALL TYPE

Contemporary

20/20 news, traffic reports, and weather.



A New Service for Advertisers from

M'GAVREN-GUILD-PGW RADIO, INC.

RESEARCH

Automobile Tires
Automobiles
Batteries
Blankets
Bleach

Boats

Borax
Breakfast Foods
Bus Lines
Cameras
Canned Goods
Candy
Carpets

Cat Food
Cereals
Cheese
Chlorides
Cigarettes
Cigars
Cleansers
Coffee
Condiments
Cordials
Cosmetics

—~TOP 50 MARKETS—

Competitive Information for All National Products
Within 48 Hours

Corsets

Cough Syrups
Cream (Dental)
Cream (Face)
Cutlery

Dairy Products
Dancing Schools
Dentifrices
Deodorizers
Detergents
Dinnerware
Disinfectants
Dog Food
Electric Fans
Electric Shavers
Electric Toasters
Floor Covering
Frozen Foods
Fruits

Furs

Ginger Ale
Grape Juice
Gum

Hair Tonics

Hosiery

Ice Cream
Insect Powder
Insurance
Laxatives
Lingerie
Liniment
Liqueurs
Lubricants
Margarines
Mechanical Toys
Milk

Mixes (Cake)
Motor Oils
Motor Trucks
Motoreycles
Mufflers

Nuts

0il (Cooking)
Pancake Flour
Peanuts

Pens
Perfumes
Pianos

Pipes

Polishes (Auto)
Potato Chips
Radios

Razors
Refrigerators
Resorts

Salad Oils
Shoes

Soap (Toilet)
Soap (Powder)
Soft Drinks
Soups

Spark Plugs
Sugar

Syrups

Tea

Tobacco

Tools

Toys

Trucks

Vacuum Cleaners
Washing Machines
Watches

And Many Others!

Call Jan Carlson, Research Director

MCGAVREN-GUILD-PGW RADIO, INC.

America’s Foremost Exclusive Radio Station Representatives



_ss- BRIDGEPORT
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a singic station or & multi-station spot radio campaigs . .. quickly, and with great
accuracy.
Khile the listed plans are almost all station-submitted, they are of course subject to change without aotice. And they do not represent all of the

plaas or all of the discounts available.
All rates are for inut unless otherwise indicated. Under the 30. d and 10 d col are pe ages gf the one-

minute rates. Under the 26-week and 52-week volumns are discounts gff the applicable rates regardless of commercisl leagth.

MORNING AFTERNOON 30 10 | 26w | 52w
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME | SEC. | SEC. | DISC. | DISC.
wIcc 6 [38. 6-10a | 36. 10-4p | 38. 4-8p [24. Bo——dfommmmmeer 6a | 80% | 50% 5% | 108
12 | 36. 34. 36. 20.
WNAB 6 |20. 6-10a | 15. 10-3p | 20. 3-7p |15. T-8p 80% | 50%
12 |15. 12. 15. 12.
18 | 14. 11. 14. 11.
24 |13. 10. 13. 10.
36 |12, 9. 12. 9.

ARE YOU AN UNDERLINER? . .. A NOTER? A DOODLER? ...
THEN GET YOUR OWN COPY OF _ﬂf@

THE 1968 RADIO PROGRAMMING PROFILE.

BF/COMMUNICATION SERVICES, INC,
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) MU 6-2149




{‘:ggeg. =60- Bridgeport, Conn. —
e . Bridgeport .
— WICC |13 VAB
1,000 w WNAB
McGavren-Guild-PGW NAB | pobert Eastman NAB
Im] PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5| STEVE DINA Pop.- 6am-Tpm - information and 5
— (from midnight) |Stand. service for all of Fairfield| — BOB RITZERT SHOW| Album m::i %2:‘2:‘{8“1‘.233221221
and New Haven Counties. (from midnight) | Stand. | citv's night-people
6 go::x;uter reports cover 3 = tip Nogher” F
— - _ rains and highways and air- L ridgeport's "leader Ior
Tom Whalen 6-10 ggg;\d ports. Extensive 2-county —{EAY TGERADED, 550 | SONg ﬂt’;f\y Y:BPS:IRY wakes ugth
- 1 weather reports every 15 = e metropolitan area w
7 Frank Derak 10-3 minutes. 7 Stand. bright music & his own brand
— of "one-liner" humor ad-
5t Jerry Knight 3-7 Community Calendar on the dressed to current events &
[ ] hour. —. the sponsors' products &
— _ services. Full news on the
Menus of the day and hour & half-hour & headlines
ol directions on preparation -# & weather and road condi-
4 of family meals at 9, 10 tions on the three-quarter
and llam. = hour.
10 Service 6 - several times
- each hour a 60-second Ig SOUNDING BOARD Talk Ray Carroll, Jay Clark,
vignette is featured on 25 Tel. Pantiars. Miermon St 51
i diffe;ent subjects including T
t -
tre? bravel, fasnionsooT®t" |  aav cLARK SHOW | Album | "Musical Music” is the order
- Shakespeare, sports (in - :r :he&dzg, & Jayihas tl:e
- I'N and. aste e experience to
- R e choose the best for his mid-
= day listeners.
1 Weekends: In summer, hourly|
=l Marine Weather reports from Discussion often turns to
e wmop ok crugsing g | 'g:;-l(cggr"l('m TOWN ;‘:ikpari controveray as Jay talka to
B over Long Island Sound. = his listeners.
Hourly fishing reports by 2
= Win Cyrus from his Boston — AFTERNOON SOUND | Pop. - | The brighter sound of up-
- Whaler. Compass - Weekend OF MUSIC tempo music keeps pace with
3| news feature on entertain- | 3| Stand. drive-time activity as Phil
= ment, sports, theatre, con- | -{ Phll Cutting calls on the best of the
certs, fairs, hiking... 25 popular music to accompany
0 five minute reports each ~a his cheerful personality.
L weekend. In winter, ski
reports once each hour. n
- College reporters from -
5 Connecticut schools. []
L Includea area’s only locsl
e _‘1 NIWS - SPORTS Talk aports. 3
9 5] JIM MCLEAN Album | Easy-going Jim hosts a full
- ] evening of musical enter-
Stand. tainment with a blend of
8 »—.4' the old & new sounds, in
| VIN ROBERTS Contemp. | News on the hour Pofe | ERpE TRt e
SHOW : ] style.
p—t
9| 9|
l 19
] M
- =
M
STEVE DINA Pop.- M All-night chatter - bright,
-1 (to 6am) Stand. - BOB RITZERT Album witty & pleasant music for
(to 6 a.m.) Stand. | city's night people.
OVERALL TYPE |Popular-standard OVERALL TYPE Standard-Popular
WICC 3 millivolt signal 1is listenable from the Bronx Newa Mutual and/or local on the hour & half-hour...
noi'thest to New London and from Port Jefferson on Long Weather at :15 and :45.
Island's north shore to the outskirts of Hartford. WICC's | » "
market (Fairfield and New Haven counties) rank 15th The Sound of the City" reflects local needs, local 1
nationally in population tastes, local news and public service. A bright mid
Broadeasts Bl 1?103‘:'5 . gw road programming with one instrumental for each vocal.
Commercial policy - 18 minutes an hour. LR O e e



- BUFFALO
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intcaded 10 help you ESTIMATE the cost of a single station or a multi-station spot radio campaign ... quickly, and with great

accuracy.
While the listed plans are almost all station-submitted. they are of course suhject to change without motice. And they do sot represent all of the

plans or all of the discounts available.

All rates are for unless otherwise indicated. Under the 30. d and 10 d col are p ges gf the one-
minute rates. lInder the 26-week and 52-week col are di off the applicable rates regardless of commercial length.
MORNING AFTERNOON 30 10 26W | 32W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC.
WBEN *+ 52 |52.25 6 8p | 32.50 8-12m 37.53 | 18.53
Freq.| 104 | 50.88 30.06 36.54 | 18.04
Rates 156 | 49.50 29.25 35.55 | 17.55
260 |46.75 27.63 33.58 | 16.58
312 | 44, 26, 31.60 | 15.60
6-8pn
WREBR 6 |27. 6-10a 22. 10-3:30p| 27. 3:%0=-Tp [16.50 7-2a 75% | 50% 10%
12 | 25. 20.50 25. 15.75
18 |24.50 20. 24.50 15.50
24 | 24, 19.50 24. 15.25
30 | 23.50 . 23.50 15.
WGR 6 |26. 6:15-9:30| 22. 9:30-3:3¢ 26. 3:30-Tp |19. T7-1:30a 75% | 50% 108
12 | 24. 20. 24, 117.
18 | 22. 18, 22, 16.
24 | 21. 17. 21, 15.
30 | 20. 16. 20. 13.
WKBW 6 | 60. 6-10a 50. 10-3p 60, 3-Tp 42, 7-10p 22, 10-6a 60% | 50% 8t
12 |57. 48, 57. 40, 20.
18 |55. 46. 55. 38. 18.
24 | 53. 44. 53. 36. 16.
30 | 50. 40, 50. 32. 14,
WMMJ * 13 9.25 All pexicds 5.50
Freq.| 26 8.50 5.
Rated 52 | 7.75 4.50
104 7. 4,
156 6.25 3.50
260 5.50 3.
520 4.75 2.50
1000 . 2.25
WNIA 12 150.) All periods 3.35 [127.50| 120.
18 213.75 170.85| 170.
24 270.) 218,20 21€.
30 318.75) 257.55| 25%.
50 . 404, 400.
WUPO * 13 |11.50 All pexiode 50%
Freq.| 26 o
Rateg 52 |[10.50
T 104 |10.
156 9.50
260 .
312 8.50
WWOL 3 21. 6:%0-10a 17. 10-3p 21. 3-6:30p| 15. Other 75% | 50% See #lrd
5 19. 15. 19. 13,
10 117. 13. 17. 12,
15 15.50 12. 15.50 11.
20 14.50 11. 14.50 10.
25 13.50 10.50 13.50 9.50
30 12.50 10. 12.50 .
wYSL 6 |17. 6 3p 23, 3 10p 17. 10-6a 80k | 50% 4% : 3
12 | 15. 20, 15.
18 | 14. 18. 14.
24 |13, 16. 13.




ggg crril -62- Buffalo, N. Y. ggg ﬁrril. Buffalo, N.Y.
c c
5,000 w WBEN |50~ WEBR
Henry I. Christal Nap |B-R NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
s Buffalo radio's only hour- ]
—| FARM PROGRAM g:it long service program. Com- —
Al FoOx ° modity & livestock,auctions, SOUND OF THE CITY Std.Pop.
6 6
— CLINT BUEHLMAN | Pop. - |20 years in this top-rated —|SOUND OF THE CITY Stand. | News on the hour; Sports
Stand. show, Clint provides weather, Pop. scores and news headlines
K time,music and humorous 7] Bill Kimble on the half-hour; traffic
— patter. Traffic Central - reports from WEBR heli-
traffic reports throughout. copter - 7:30 to 8:30am.
— 15 minutes news: 6, 7, 8am sl Weather Bank-basically the
s 10 minutes at 9 a.m. 2 morning man's rating of the
= day. Perfect is 1 of $1.
K 9 :
9
- —{SOUND OF THE CITY Stand. News on the hour; news
L_ Pop. headlines on the half-
10 10| Jerry Glenn hour. Parmers produce
- Ken plays popular music on - reports-10:45; two House-
KEN PHILIPS Pop.- location at area department hold hints per hour.
_| SHOW Stand stores. Games &iprizis for T
. D 8
" soppers. B Dlmensions | lsouwp or tHE 17y Stand. | News on the hour; hesalines
11 a.m. Bill Kimble Pop. on the half-hour.
N N [ .
_JSOUND OF THE CITY Stand. | News on the hour; headlines
=| ARTHUR GODFREY | Varlety EBS. 10 minutes news at Carroll Hardy Pop. on the half-hour.
1 1
-{SOUND OF THE CITY Stand. News on the hour; headlines
—| BILL MASTERS Pop. - Popular music and comments H
SHOW Stand. | with news and CBS Dimension Jerry Glenn Pop. on the half-hour.
2 features. 2]
- 10 minutes news at 1, 2, ]
3 p.m.
E 3
- ~{SOUND OF THE CITY Stand. | News on the hour; sports
Pop. scores & news headlines on
a —a| Carroll Hardy the half-hour; closing
-] JOHN CORBETT Pop. - For the housewife & com- _ stock market report 5:40;
SHOW stand muter,..weather, time, traffic reports from WEBR
= . sports, features & lively | _ helicopter - 4:30-5:30pm.
S music, Traffic Central 5
= traffic reports throughout. | —
s Y NEws & SPORTS Talk Newsman C. Bailey
~| WBEN EVENING Talk Local news, sportsé gug;-
—| NEWS News O LR s) O ~5] RADIO P.M Album Interviews with authors
7 e e 7 artists, etc. WEBR News
aness ] on the hour. Canisius
College basketball games.
8 8 Also highlights of Pres.
<] STAN BARRON Pop. - | Music, time, weather, Johnson or government
|| SHOW Stand. business report. Free official speeches or news
9 Form Sports whenever sports conferences when available.
- happen. —
News 8, 9, 10, 11, 12 p.m,
70 Headlines 8:30, 9:30, 10: 30,115l
11:30 p.m,
- —
—
i Talk
- NIGHT WATCH Album
M
= (to 2am)
OVERALL TYPE Popular - Standard OVERALL TYPE | gygpdaré-popular

10 minute news
5, 8, 9 p.m,

season.

15 minute news (local and CBS
local and CBS
CBS Dimension
Buffalo Bulls football, U. of Buffalo Football,
Buffalo Bisons Baseball, Niagara U. Basketball in

6, 7, 8 a.m., 6 p.m.
9& 10 a.m., 1, 2, 3, 4,

News on the hour 6am-llpm. Trafficopter reports -
7:30-8:30am, 4:30-5:30pm.

WEBR attempts to provide Western New York listeners
with accurate news, weather, sports, etc., plus

listenable music which avolds extremes, and features

:Li:g {tll be of service. The audience oomposition
e adult.




% ﬁrnl. Buffalo, N.Y. [rndep. -63- Buffalo, N.Y.
c 520 kc
;000 w WGR 5000~ WKBW
o Taft Broadcasting lair Capital Cities Bdcstg. NAB RAB
PROGRAM TYPE COMMENTS m PROGRAM TYPE COMMENTS
5 S|FARM & HOME SHOW Pop. Livestock & produce mkts.
- b Christian Stand. report; features from Cornell
Agric. Center; music,news.etg
6 6 Pacing, projection, excite-
_ Frank Benny uses his wit —STAN ROBERTS SHOW| Pop. 2 g
FRANK BENNY [ Pop.- | and engaging personality Stand. |Roverts. stepping out into
|| sHOW Stand, to get Buffalo moving in | doser i s P é
7 the morning. Blending the | 7] alo homes since 1963.
M best in today's popular — Music selected to get you
music with comprehensive 3{€h°2":h:a;15ht8£:°z’ mixed
— news coverage, police 8| - HRLSL A0
: traffic reports, and prizes : Hea;?:: and local traffic
for members of "Benny's SOty onsL
9l Bunch", Frank Benny makes 9
- B O aimase al " | frRED KiESTINE  [Stana. A landmark in Buffalo broad-
pleasure SHOW Pop. casting, Fred has motivated
gasure. 70| housewives to patronize his
10 - clients through his warm
“| PHIL WHITELAW Pop.- The newest addition to the approach to the ladlies! needs
- Stand. WGR staff - a bright, | and desires and the client's
[ engaging personality who 1 product. Fred 1s an out-
- surrounds WGR's music with | — standing radio salesman.
his own warm humor &
NI speclal charm. N
- IM SCOTT SHOW Stand. A salesman of the first
Pop. order, Jim Scott always has
_T 1 a slightly different approach
_ to a client's product with-
out sacrificing the sell...
a real pro.
2
<] PHIL SOISSON Pop.- Easy going Phil Soisson
| Stand. and more of the WGR blend
3 of fine listening, with 3
- music, news and a smile or DANNY NEAVERTH Pop. The Dan Neaverth scenarilo
two along the way. SHOW Contemp. |lhas entertained people for
a A the past seven years on KB.
Listeners have been known to
=] JOHN OTTO SHOW | Pop.- Longtime Buffalo favorite take the long way home so
- Stand. John Otto lends his unique they wouldn't miss any of his
5 humor and wry comments to s characters. Selling and
-1 alid Buffalonians on their entertalnment is the name of
| way home. the game. Two-man newscasts,
6 traffic, weather, and sportsa
_ -1 every 15 minutes.
7 7
—| PHIL SOISSON | Pop.- | Easy going Phil Soisson —[BUD BALLOU SHOW [ Contemp. [F42led with an o N ad-
SHOW Stand. and more of the WGR blend -ﬂ casting and approaches every
8 of fine listening, with 4 show like opening night on
- music, news and a smile or | - Broadway. One of the high-
two along the way. _d lights i1s the KB Classic Hour
9 Jonn Otto answers "Exten- | _ ;&;ig g:,p;he;g on%getzgozest
~| EXTENSION 55 Talk- sion 55" and gets calls on e removeda¥roﬁ the air for
] Disc. all subjects. Many even- |— a time and the station was
19| John Otto Tel. ings feature guests and 10 inundated with mail to
— Part. stay with one subject, 1.e.| ] continue it
LSD on campus, the John ‘
M Birch Soclety, separation 1
. of church and state, air -
and water pollution, etc.
M MKB PAJAMA PARTY Pop. A ready wit and fine know-
A —I1Bob Christian btandard [ledge of music to keep night
1bum owls happy and awake.
OVERALL TYPE | Pop.-Standard OVERALL TYPE IStand. Pop. Contemp.

NBC News on the hour.
News on half-hour.

winter, & direct mar
in the Summer.

WGR Headlines at :59. WGR Local

ear old
ne weat|

WGR Radio broadcasts such sports specials as the All-Star
Game, World Series, AFL Championship, AFL-NFL Super Bowl
Championship Football Game.
Overall, WGR Radio is a bright, fast-moving station
geared to the 20-40 { with Ski-copter reports in
r reports from the WGR Boat

WKBW Total News every hour on the half-hour. Road reports
from sheriffs of 8 counties. Farm reports. Expanded news
coverage throughout morning. Headlines on the quarter hr.
Two-man newscasts morning and afternoon. On-the-scene
reports, voice actualities, special events coverage.
Powerful WKBW Radio reaches, motivates, and sells more
people than any other radio station in Western N.Y. WKBW
is strongly personality-orented. Music 1s highly controlled
utilizing several music lists for particular periods of
gge gay. Music types will fluctuate with each period of
e day.




ABC Affi11 —64- Lancaster, N, Y,

Indep. Cheektowaga, N, Y,

i3ggo“: (Buffalo) ;gg°w“° (Buffalo)
9
WViMmJ WNIA
Vic Piano Seaport Bdostg. NAB |Jack Masla
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 5
| JACK RIVERS C&W Jack, a country-western
6 music veteran, is Buffalo's | g
- newest personality, and no | _wESTERN ROUNDUP [(C & W Country & Western Music -
stranger to a guitar himsell Tommy Thomas Frequent weather changes.
K His sincere, warm manner is 7 hgess
] winning friends daily. | TIMEXEEPER Pop. -
Contemp.
0 r§~Tonmv Thomas
9 9
—{ BREAKFAST CLUB | Variety McNeill & his regulars with | _
Don McNeill an occasional guest.
10 10
-| STEVE MITCHELL [C & W Steve's get-together has YT || SR ) NGRSt
SHOW the top music & "country Tommy Thomas
T classic", as well as the
_ time, weather & Steve's 1| MAKEBELIEVE Pop. - | Album - Contemporary - Top
friendly conversation. =1 BALLROOM Contemp.| 40 - Weather changes.
Tommy Thomas
'N| N
-1 - 1230 CLUB Pop. - Contemporary - Popular -
|| Contemp.| Standard - Top 40.
1 | Jerry Jack Weather changes.
2] 2|
3 E
4 0 JERRY JACK SHOW Pop. - Contemporary - Popular -
2l Contemp) Standard - Top 40
POLKA BEEHIVE Ethnic Stan is the Polish program-|_ |
5 Polish ming expert in Western 5
New York, from 30 years in | —
Buffalo & Detroit radio.
Surveys show wlde accept- [T
-1 ance. Mickey Walter Sporte
6:05 - 6:15.
7 —{ MELODY CORNER Request | Music by request (memory
-| HAPPY HARRY caw 7 tunes - Top 40 - Contempo-
POLKA SHOW Mike Melody rary, etc.
E 8
9
10| o
] Various public service
o PUBLIC SERVICE Serv. prqggg_‘? Discussion,etec,
11
-~ SANDMAN SHOW Pop. - Music for late listening
Stand. pleasure,
M M Mike Melody
aign-off
e ST Country & Western OVERALL TYPE Popular - Contemporary

ABC News at :55 - Local news on the hour 5 minutes.
Weather throughout the day. Traffic & skiing informatio:
aired frequently, when applicable. Complete school
closing reports when necesaary. News Director, Paul
Lotsof ,supervisea a two-man department.

Bright sound of the top country & weatern hits from the
"live 45" & the "country clasaiocs" from years gone by, in
addition to a religioua h aired every hour. News
twice hourly (local & ABC¥m2 weather four times per hour.
Community news announcements & frequent time checks.

Teletype facilities enable local coverage such as school
closings, road conditions, concise weather reports, eto.




Indep.
1080 ko
1,000 w

bcmard Howard

WUFO

NAB

MBS Affil.
1120 ke
1,000 w

Adam Young

WWOL

NAB
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Rust Craft Station

PROGRAM TYPE

COMMENTS

PROGRAM

TYPE COMMENTS

Lol

GIANT JAMBOREE
Lenny Rico

AL BRISBANE SHOW| R & B

l.[ 1N

l.l

1~

1©

SPIRITUAL Gospel

INTERLUDES

1©

Lenny Rico produces a lively
combination of original wit,
listener involvement and )
bright Country-Modern sounds
which includes frequent con-
test-ettes, opinion polls .
and request segments. His
sound is professionally
blended music, humor, news,
time signals, school closings
and sports., News at :15 and
¢45 by Dan Phillips.

C&W

AL BRISBANE SHOW

GUY CAMERON SHOW| R & B

1zl =

| 1;1 =

1S

GIANT JAMBOREE
Chris McLaughlin

C&W Chris is a bright new sound
is Buffalo, combining house-
wife-styled humor, household
hints, recipies and the fin-
est music featuring the
Nashville Sound. Chris is a
tasteful personality, fitted
perfectly to the intenselt
interested audience he draws.
News at :15 and :45 by Mike
Waters.

L@

JERRY B SHOW

lbl

2|GIANT JAMBOREE
Ramblin' Lou

C&W Ramblin' Lou (Schriver),
recording artist, band leader
promotor and WWOL Program
Director, is a 21 yr. veterap
Western New York Country
Music Personality. For 4 yrs
in a row, Billboard Magazine
has selected Lou as the No.

1 C&W figure in Buffalo.

News at :15 and :45.

l5[|ollo| ~

Sunrise to looal sunset

5
GIANT JAMBOREE
King Perry

c&W King Perry, is popular for
his wit and humor combined
with the best Modern Country
Music. King's speciality is
his ability to create, almost
instantly, the felling of
having been there. News by
Tom Sist, an experienced
newsman,

L3l

81G1ANT JAMBOREE
Dave Snow

1

C& W Dave is one of these people
you can't help but like.

His style, relaxed and his
show is chocked full of lis-
tener participation, contests
etc. Plays requests featur-
ing the best sound in C & W.
Music. Dave keeps his listen-
ers informed on the latest
events in the field. He nas
a faithful adult audience.

OVERALL TYPE

Rhythm & Blues

OVERALL TYPE

Country & Western

Job Mart 8:30 a.m., 5:29 p.m.

Local, regional and national news from WWOL News Center

broadcast on the hour.

on the half hour.,
Music: 60% current

Mutual Network News - five min.
Heavy emphasis on strong personalities.
Country hits - 20% past Country hits.

Week-ends feature programs of special interest to Buffalo
areals large and influential Polish, Italian and German

population.



{rl:ggpl.c 66— Buffalo, N. Y.

C

1,000 w day WYSL
250 w night
Avco Radio & TV _BAB

PROGRAM TYPE COMMENTS
5| currs crark Contemp.| (from Midnight)

6| BOB DAY Contemp.| Traffic reports Mon-Fri.

- 7:50-8:00-8:10-8:30 from
Helicopter.
—
8]
9
| SEAN GRABOWSKI | Contemp.| Housewife Hall of Fame.
| Best letter from family of

10 housewlife of the day gets
- Mom saluted each hour.

1
N

’_" JACK MINDY Contemp.

1

2
3
ﬁ
4
=1 KHAN L, HAMON Contemp.| Traffic reports from Heli-

- copter 4:50-5:00~5:10-5:30
5 p.m.

-

K
7|
| TIM KELLY Contemp.| Tim 1s an entertainer,

- singer, and songwriter who
s talks the teen, young adult
= talk. Most people in

- Buffalo listen to Tim and
| react to what he says.

10}

@

M curis crark Contemp.

(to 5:30 am)
OVERALL TYPE Contemporary

grams,

20/20 news - 2 min. at 20 after hour - 5 min, at 40 after
hour. 8 min. expanded news at 7:40 am,
Extensive public service and involvement in city's pro-

Bob Day, Public Service Director was volunteer speaker
for United Fund during 1967 drive.

Station on the air 24 hours a day 7 days a week,

News Dept. first with local news and leader in the city.
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WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of & single statios or a multi-station spot radio campaign ... quickly, and with great

sccuracy.

CANTON

While the listed plans are almost all station-submitted, they are of course subject to change without notice. And they do ot represent all of the
plans or all of the discounts available.

All rates are for unless otherwise indicated. Under the 30- d and 10 d col are perceatages gf the one-
minute rates. Under the 26-week and 52-week col are di off the applicable rates regerdless of cial length.
MORNING AFTERNOON 30 10 26w | 52w
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC.
WHBC 5 |22. 6-10a [13. 10-3p | 18. 3-6:30p | 13. 6:30- 6.50 11:30- = 75% | S50% | 4% | 10%
10 2l1. 12. 17. 12. 11:30p 6. 6a
15 20. 11. 16. 11. 5.50
20 |19. 10. 15. 10. 5.
25 |18. 9. 14. 9. 4.50 .
30 [16.50 7.50 12,50 7.50 .
Wolo 3 6-9a 8.85 9-10a | 19. fiat 5-9p 75% 50% | 10% | 15%
5 2:30-5p| 8.35 11:30-1:30p
6 9.60
10 7.80 7.50
12 8.80
18 8.60
20 7.
24 8.10
30 6.50

For just *$45 you can have your own copy
of the 1968 RADIO PROGRAMMING
PROFILE . . . including full-year updating

Service.  *(ADDITIONAL COPY PRICE)

BF/COMMUNICATION SERVICES, INC,
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) My 6-2149




%0 A{ril. =68 Canton, Ohio [1hgep. Akron, Ohio
¢ 1640 ke
5,000 w WHBC |- WHLO
Alan Torbet Assoes. NAR RAF [Robert Eastman NAB RAB
PROGRAM TYPE COMMENTS m} PROGRAM TYPE COMMENTS
5 ]
MORNING GO Stand. | News by Steffy & Karrenbar. | |
-; Karrenbar Pop. Farm Markets by Karrenbar. r
- Alnsnac Weathsr program. — RALPH LOCKWOOD |Contemp.
SHOW
7| MORNING GO Stand. | News & sports by Steffy. 7
| Karrenbar Pop. Weather by U.S. Froecasters. | —
8| 0
9
ABC NEWS Stand. Paul Harvey, News Around | sounny ANDREWS |Conte 1 "
- y/ l mp. ["Mister Music” they call
MORNING GO Pop. the World - Karrenbar SHOW Johnny in "Hello-Land! The
10 - how has lots of music plus
pd BREAKFAST CLUB |[Variety | News by ABC 104 hat sll-important WHLO solid
Con McNeill - oundation of service and
|| nformation. This is second
1| MID-DAY Stand. News by Steffy & ABC. | ature to Johnny. His inter-
=| Davison Pop. Timely Topics by Carol ~ 8t in the WHLO coverage ares
Adams. iis tremendous.
N[ MID-DAY Stand. Weather by U.S. Forecasters, | N PEYTO
=1 Davison News and Farm Markets by | =] N SEONan cop
Burnett.
|| MUSIC IN AIR Stand. Paul Harvey News & ABC News I
~| Pappas -1
2| MONTAGE Stand. News by Burnett & ABC —i
~1 Pappas -
3 3 -
~{ HOMEWARD BOUND Stand. News by Burnett & Morrison —| DON STEELE SHOW |Contemp.
Pop. and ABC., Sports by Muzzy.
& Pappas Stocks by Burnett. Weather 2
£ by U.S. Forecasters. Pet
Patrol by Pappas; Pedals & 7
o Keya by Daviaon.
ﬂ NEWS BLOCK Talk- News by Burnett. Sports by
and Stand. Muzzy. Dinner Serenade and .
5 DINNER SERENADE |Pop. Musical Spectrum by Hornyak. -
— ABC News. Fulton Lewis III. —| JOE CUNNINGHAM [Contemp. Joe himself 1s an easy going
Hornyeak Joseph C. Harsch, High 0
School Coaches Show. SHOW lanky young man with an ex-
8 _ii ceedingly agreeable, likesble
| MUSICAL SPECTRUM|Stand. | News by ABC. High Schools 4 RV el wi = s
Pop. play-by-play football and ogers home-spun type. The
Hornyak basketball on Fri. and Sat. [ friends of The Joe Cunningham
j | IShow are many and loyal in
- il "Hello-Land".
10 10
_| TRADIO Talk- Swap-shop type of program. |
Hornyak Serv.
11| vIEWPOINT Talk- News by Morrison. Sports by |'}
] Morrison News Muzzy. News by Hornyak.
L Viewpoint 1s telephone show |
M from 11:35 to 1:00am. M
L -
OVERALL TYPE |Standard-popular OVERALL TYPE | Contemporary
News at :55 News Hesdlines st :25 15 min. news-7:45am

WHLO News Director, Wynn Moore, was recently named by the
Ohio Bar Assn. as the winner in a statewide competition
for outstanding local reporting.
Bar Assoclation's recent meeting at the Cleveland Sheraton
Hotel, involved s series of editorials resesrched snd
written by Mr. Moore.

The award, made at the



GOT AN IDEA FOR US
THAT CAN MAKE
PLANNING AND BUYING
EASIER FOR YOU?

TELL US ABOUT IT.

BF/COMMUNICATION SERVICES, INC.
341 Madison Avenue New York 10017
Phone: (212) MU 6~2149

CBS Affil. «69= Canton, Ohio
1060 ke
o WwWOIO
Gill-Perna NAB RAB
PROGRAM TYPE COMMENTS
5
6
—{ MORNING MUSIC Pop. News, M.0.R. music. Sports
HALL Stand. with Hymie Williams,weather,
h; talk, time checks.
_| Tom Wendell
0
9 010 PARTY LINE Variety | Furman, guests & audience
=] Ronnee Furman telephone participation.
News at 9:00.
19 ARTHUR GODFREY | Variety | Godfrey, orchestra, guests
-1 TIME and regulars. News at 10:00
1]
—~ MID-MORNING Talk- News, weather, talk, Stock
SHOW News Reports, Farm Market News.
_NH Tom Wendell Info.
|
OIO ROAD SHOW Pop. News, MOR Music, time
Stand. checks, talk.
3] Lloyd Nollan
D
SPORTS Talk Hymie Williams
& OIO ROAD SHOW Pop. News, MOR Music, time
Lloyd Nollan Stand. checks, talk
YOUNG SOUND Contemp.| Contemporary music, MOR,
Pop. news, sports
7] Lloyd Nollan Stand.
8
Sunrise to local sunset
|
11
M

OVERALL TYPE

Popular-standard - Talk

Incorp. Programs: CBS News on the hour for 10 minutes.
CBS Dimension - 5 min. on the half-hour.

In the Fall, WOIO broadcasts Cincinnati Bengals football;
‘lother CBS Sports features, year round.

Indianapolis "500"



A New Service for Advertisers from

M*GAVREN-GUILD-PGW RADIO, INC.

RESEARCH

Automobile Tires
Automobiles
Batteries
Blankets
Bleach

Boats

Borax
Breakfast Foods
Bus Lines
Cameras
Canned Goods
Candy
Carpets

Cat Food
Cereals
Cheese
Chlorides
Cigarettes
Cigars
Cleansers
Coffee
Condiments
Cordials
Cosmetics

—TOP 50 MARKETS—

Competitive Information for All National Products
Within 48 Hours

Corsets

Cough Syrups
Cream (Dental)
Cream (Face)
Cutlery

Dairy Products
Dancing Schools
Dentifrices
Deodorizers
Detergents
Dinnerware
Disinfectants
Dog Food
Electric Fans
Electric Shavers

Electric Toasters.

Floor Covering
Frozen Foods
Fruits

Furs

Ginger Ale
Grape Juice
Gum

Hair Tonics

Hosiery

Ice Cream
Insect Powder
Insurance
Laxatives
Lingerie
Liniment
Liqueurs
Lubricants
Margarines
Mechanical Toys
Milk

Mixes (Cake)
Motor Oils
Motor Trucks
Motoreycles
MufHers

Nuts

0il (Cooking)
Pancake Flour
Peanuts

Pens
Perfumes
Pianos

Pipes

Polishes (Auto)
Potato Chips
Radios

Razors
Refrigerators
Resorts

Salad Oils
Shoes

Soap (Toilet)
Soap (Powder)
Soft Drinks
Soups

Spark Plugs
Sugar

Syrups

Tea

Tobacco

Tools

Toys

Trucks

Vacuum Cleaners
Washing Machines
Watches

And Many Others!

Call Jan Carlson, Research Director

MCGAVREN-GUILD-PGW RADIO, INC.

America’s Foremost Exclusive Radio Station Representatives
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CHARLESTON
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or & multi-station spot radio campaign. .. quickly, and with great
accuracy.

While the listed plans are almost all station-submitted, they are of course subject to change without notice. And they do not represent all of the
plaas or all of the discounts available.
All rates are for i unless otherwise indicated. Under the 30- d and 10. d col are p ges gf the one-
minute rates. Under the 26-week and 52-week columns are discounts gff the applicable rates regardless of commercial length.
MORNING AFTERNOON 30 10 26W | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC.
wose 6 | 12, 6-91308| 10. 9:30-4p| 12. 4-6130p Other 80% | 60%
12 |11, 9. 11, 50% of
18 10. 8, 10. Daytime
24 8. Te .
30 T 6. Te
36 6. Se 6.
WOKE * | 26 5.80 6a. 10:30p Other | 75% | S50%
Freq.| 52 .60 0%
Rate | 104 5.10 discount
156 4.90
260 4.60
312 4.40
520 4.20
1040 3.75
1560 3.30
WPAL 12 6.50 A1l perjiods -$1 |-$1.25
18 6.25
24 6.
30 5.75
50 5.50
WQSH 26 7.60 All pefiods 75%
Freq. 52 7.20
Rate | 104 6.80
156 6.40
260 6.
312 5.60
364 5.20
520 4.80
11040 4.40
WEMA 12 16. 6-%a 14, 9-4p 16. 4-Tp 4. 7-10p 10. 10-la 80s 508 49 8%
18 | 15. . . . 9. 5-6a




NBC Affil Charleston, S.C.

CBS Affil. X0 Charleston, S.C.
1340 kc
1390 ko WOKE
1,000w day
323505 WCSC ;5
|McGavren-Guild-PGWw NAB RAB |Direct
EMI PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5
: -4 WAKE WITH WOKE | Pop. Morning personality show -
AND JEFF WARNER | Stand. local calendar items, news,
r — el weather twice an hour, time
2| suwpIAL Stand.- | Standard-popular music i ST, SRR, S
Pop. format for general appeal,
B Cecil Keels middle-income-and-up 7
Bob Smith audience. News, time, '
— - LOW COUNTRY Pop. Get 'em off to work on time
- TR, PR MUSICAL CLOCK | Stand. | with local weather :15 &
h; —; AND JEFF WARNER :45, NBC World News Round-
bt ot Up at 7:30. Morning News
Block 8-8:15.
9 9
_| JOER PYNE SHOW Talk- Joe Pyne with his different
—| SOUNDTRACK Stand. igfﬁgﬁigeaigﬁﬂiﬁﬁgig in Int.Disd guests each day.
[Jo| Jim Rourk segments. Three spots 10 |
_J to a cluster. -] BREAEKFAST CLUB Variety | ABC's Don McNeill and
Breakfast Club gang.
1 1| NEWS & WOKE Talk- | News, NBC Enphasis- WOXE
o ggggﬂn GODFREY | Variety — 'PARADE Music Para&e. D
N| NEws- FaRM News Farm news & news 12-12:10. N] nEws Talk | NBC,S%.-Lcl.news,sports,etc
SWAP SHOP Talk DR. CARL McINTIRE Relig, 20th Century Reformation Hr
1 1
- MUSIC BEAT Stand. The "pulse beat" of the — AN AFTERNOON Pop. NBC News on the Hour, NBC
Pop. Coastal Carolina area, with WITH Stand. | Emphasis at :30. Local
2| Jim Roarke 1-3 the best in music & info, | z| RUSS WELBORNE weather :15 & :45. Time &
Jack Conerly blended by two of WCSC's ] temp. after each record.
3-5:45 top music men. Big, bright, Road conditions, traffic
3 beautiful music - contemp. [3| congestion reports during
"non-rock" pop hits, mil- o peak driving hours. Com-~
lion sellers, standards, munity calendar, lost &
Broadway show tunes and - found, etc. scattered
4 potential hit records. 4 throughout the afternoon.
- Selected for appeal to -1
|| buying power of market- B
3 géggi:iizg?me-and-up S| NEws Talk NBC News,sports,mkt.reperts
5 SEA Stend.| Pat Gibson-internat'l hits LIFELINE Talk | Life Line and mumic
6 NEWS BLOCK Talk All news & info 6-6:30 8 JoE PYNE SHOW Talk Different guests and topics
- Tel.Part| Tel. Part, 6:30-6:45 1 Int.Disq each day.
E I THOMAS &| Talk CBS 7
CBS NEWS-SPORESn] ] —| EVENING WITH Pop. News on the hour, .
-Pat Gibson| Jazs Stand. plays popular standards -
8 JAZz-Pa g chats with his night list-
-] NIGHTSONG Album A1l albums...soft, lush, - eners - gives weather at
relaxing mood music with :15 & :45. David Brinkley
—{ Pat Gibson accent on instrumental & Chet Huntley from NBC -
versions of familiar music. World, St. & Lcl. news &
= weather on the half-hour -
News on the hour...brief, Community Calendar twice-
| with the exception of llpm. |l an~hour-special news re-
port via telephone & NBC
Network-bits of info+humor.
! lEWS-SPORTS-etc. Complete news round-up. 11l JOE PYNE SHOW | Talk- | NBC News on the hour.
Int.Disp
| NIGHTSONG Album to 12:15am S -
M| Pat Gibson MNEWS & WOKE PARAIE Talk
N _f7M00N DREAMS Poetry Poetry~readings-soft music
OVERALL TYPE | Standard-popular OVERALL TYPE Talk - Popular-standard

CBS or local news on the hour. CBS or local feature on
half-hour. Weather watch 20 minutes past the hour. Sports
at :45.

WCSC radio is the dominant news, sports, weather and
vital information station in the market. Full time

local newsman - Bob Smith,

Atlanta Braves bageball games. Originates The Citadel
football and basketball networks. Carries U.S.C. and

Baptist College basketball. Regular hunting and fishing
reports. Major stock car races.

NBC News, Local news. Laymen's Call to Prayer & sign-off
at 1:20an.,

During football season, WOKE schedules 14 regular & 4
Bowl games for college & 26 H.S. games including re-
glonal & St. championship playoffs. During regular
basketball season, WOKE schedules 40 college games and

24 high school games. Also basketball tournament games-
11 college, 36 high school including ACC regional
playoffs and AAA high school playoffs. Plus NBC All-
Star baseball; World Series; stc.




Indep. Charleston . c.| ABC Arfil. =73 Charleston, S.C.
730 ke o Eo iuggokc 4 SN
1,000 w w days 1‘:!
: WPAL |55 W

Dore & Allen Speidel Bdcstrs. NAB | Adam Young

PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
[ [

Bright-sounding, fast-

- THE JIMMY R&B |Jimmy Stewart, veteran ~| RED DROZE N aced, tightly formatted

| | STEWART SHOW DJ, Jjoins the’select group (from 11 pm) ghow., o
6 of WPAL air personalities, 6
- starting your day on a - Extensive background in

happy note. BOB SCOTT cC&w Top 40 and Modern Country

-; w; radio means that things
M M really happen during WQSN's,

"Up and At 'em" hours.

- - Bob'!s happy sound literally
8 8 kicks 'em out of bed with
-~ - rapid fire banter profusely

peppered with one liners.
9 BIShOp David Joiner - 9
‘WMMW‘_ ]
Rev.Epps & the "Back to the RON CHILDERS cew Ron keeps up the pace with
o BIBLE Rgu.g.__mhlLEh.oma_.—l_o. an entertaining show de-
Bishop David Joiner, an ef- signed to keep the house-
=1 JOURNEY WITH Relig. | pervescent air persénality- - wives going. Bright pattex
EOEHER religion & inspiration fast pace and Modern
11 15 Country music combine to
THE FLO MYERS Charleston's only female ] b S Sl (o
STYLE R&B DJ show. Your personality,
N the lovely and popular N
Flo Myers.
! I One of the most familiar
names in Charleston radio
JIM DIAMOND cew 5 yrs. in the area - a '
consistent wit and showman.
- Fast pace and professional
timing keep things going.
3 3
= BOB NICHOLS' R&B South Carolina's first -
HARLI, t .
|| "BLUES 'N' Negro disc jockey, and CHARLIE LINDSEX| C & W | P con Enowiedas of how to.
4] BOOGIE SHOW 8till far and away the 4 blend music and personality
- beat, This is the one - | _ within the framework of a

] ?g:g rocg iizze:? you don't tight format in order to
5 » YO Gy 3| get the audience home
— - happy .
7| 7

The Vespers version of the
- IN THE GARDEN Relig. Bill is an imaginative
VESPERS 18- | renowned "In the Garden" BILL PLUMER | C & W | showman, experienced in the
3 program. Bishop David art of audience-pleasing.
Joiner closes out the broad-| 8 Fast pace, refreshing
cast day with this quiet, approach and Modern Country
:est{ultgrogrzm °§1fiith' music add up to entertain-
nspiration religious R
b » Y ing evenings on WQSN
Sign-off at sunset. 19
1 Red’s name is well known
-1 RED DROZE C&W among fans of live Country
- music in Charleston. Long
M| (till 6 am) identified with the music,
- Red ties it all together
§R88 a bright, fast paced,
OVERALL TYPE Rhythm & Blues OVERALL TYPE Modern Country & Western

100% Negro appeal featuring musical programs of religion

and inspiration plus rhythm and blues.
sented in equal portions.

segments of buying audience.

Both are pre-

Programs geared to all

weather at :15 and :
Board at random times.

resentation.

Modern Country Music, tightly formatted.
A staff of broadcast professionals who
ow how to please an audience and sell products., A

Contemporary sound with Modern Country Music.

Local and National news at :00 and :30; Complete
45; Job Opportunities and Bulletin

Contemporary



MBS Affil, T4~ Charleaton, S.C.

5000 w day WTMA

1,000 w night

Robert Eastman RAB
PROGRAM TYPE COMMENTS
5
—{ THE MORNING Pop. -
MAYOR Contemp .|
: Dave Loyd
7
D
9
— CHEF RON Pop. - ['Chef" Childera features
CHILDERS Contemp .mew recipea each day, di-
10| rected toward the housewife,
1%
N
THE JON SMITH Pop. -
SHOW Contemp
|
3
THE CHARLIE Pop. -
BROWN SHOW Contemp 4

UNCLE BOBBY NASE| Pop. -
Contemp {

1 EL,J gl 1 .I I N

|

OVERALL TYPE Popular-contemporary

5 min- Charleston-Metro newa coverage on the hour.

Mutual news at :30 - six 5 minute locally originated newa-
casts during traffic houra. Headline Capaulea on the hour
Beeper Phone - Wire Service: UPI. Occasional editorials
by atation manager. Sportscasts: 8:30 a.m. & 5:30 p.m.
Complete weather information at :15 & :45,

Excluaive pure hit-tune radio in Charleaton. Top 40 plus
20 golden oldiea., Sports play-by-play: 13 high achool
football games - 2 Darlington Stock Car Races - 2 Daytona
Stock Car Races., 125 Public Service announcements per
week. WTMA named "Station of the Year" by Charleston JC!

SHOULDN'T YOU HAVE
YOUR OWN COPY
OF THE
1968
RADIO PROGRAMMING

PROFILE?

BF /COMMUNICATION SERVICES, INC.
341 Madison Avenue New York 10017
Phoae: (212) MU 6-2149
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accuracy.

plans or all of the discounts available.

While the listed plans are almost all station-submitted, they are of course

(%) (Y
to

CHARLOTTE
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or & multi-statios spot radio campaiga ... quickly, asd with grest

t notice. And they do not represeat all of the

All rates are for one-minute announcements unless otherwise indicated. Under the 30-second and 10-second columns are percentages of the one-

minute rates, Under the 26-week and 52-week col ts off the applicahle rates regardl cisl length.
MORNING AFTERNOON 30 10 26w | 52w
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC,
WAYS 12 44, 6-10a 39, 10-3p 44, 3-Tp 34, T1-9p 27. 9-1lp 80% 50% 4% %
18 41, 360 41, 31. 25. 5-6‘
24 39. 34. 39. 29. 23.
30 37. 32. 37. 27. 21.
Other
8.
7 .
6 .
5.
wB? 6 55. 6=10a 41, 11-3p 45. 3-Tp 16. 7-12m 8. 12-5a 80% 60% 10%
12 53, 37. 42, 10-lla 15, 5-6a T.
18 50. 34. 39. 14. 6.
24 48, 31, 35, 13. 5.
30 44. 28. 32, 12. 4.
woIv 10 14,00 6-9a 11.50 9-3p 14.00 3-6p 11,50 6-12m 11.50 12-1a T5% 0%
15 13.50 11.00 5-6a 3.50 11.00 11.00
20 13,00 10,50 13.00 10.50 10.50
25 12.50 10.00 12.50 10.00 10,00
wIs? 7 11.40 6:29-9a| 9.10 9-4p 11.40 4-Tp 6.85 Other 75% 50% | 15% 20%
13 10.80 8.60 5330~ 10.80 6.50 of
21 10,20 8.10 6:29 a | 10.20 6.15 30 eeg.
40 9.60 7.6 9.60 5.80 rate
WwKTC 5 7.25 All perjods 5.75 | 50% | Less | Less
10 . 5.50 $1.25 ($1.50
15 6.75 5.25
20 6.50 .
w300 12 | 24. 6-10a | 17. 10-3p | 19. 3-Tp 11, 7-12m | 11, 12-6a | 75% | S50% 10%
18 23. 16. 18. 10. 10.
24 22, 15. 17. 9. 5
36 20, 14. 16. 7. Te
WwWoK 5 16, 6-10a 14, 10-3p 16. 3=Tp 14. 7-9p 12, Other 80% 50% 10%
10 14. l12. 14. 12. 10,
20 12. 10, 12, 10. .
30 11, 9. 11. 9. 7.




Indep. =76= Charlotte, N.C. |CBS Affil. Charlotte, N.C.
610 ke 1110 ke
5,000 w day WAYS (50,000« WwWBT
Eastman NAB RAB [Blair Jefferson Standard NAB
PROGRAM TYPE COMMENTS sl  PROGRAM TYPE COMMENTS
[ 1 [ bright 11t
J.W.'sall night request o Young bright personality
=1 J.Ww. MORGAN Pop.~- show keeps the telephones - gﬁ‘mm g‘t’gl‘ld from Nashville - 20 years
Contemp.| jumping from mid. to 6 am. | | * | old. Fresh delivery with
6 I 6| Mike McKay fine air production.
] A talking gorilla, the
JACK GALE §°p£' Doctor, Lady Hortense, Seven years of success in
i Contemp. f. n t
E f | e e e Folx ‘Singer 7| TY BOYD SHOW Pop.- | the Charlotte market.
— ¢ — Stand. Easily, the south's greatest
(all the songs requested
sound the same), Dawson alr personality and sales-
0 Bells the Poet(with reci- [ man. His enthusiasm for
- tations from his musty, 2 gtfe a;‘gy’-‘;‘g”&x::;’p‘: dign
ggsg loég W | the industry. Arthur God-
9 9 frey's summer replacement.
— - 1
JACK PRIDE Pop.- A walting 1list of loca
Stand., Jack Pride's. radio exper- clients attest to his
10 ience, big voice and hard- [0 success.
- driving work makes him a
real veteran in the
i medium, i ARTHUR GODFREY Variety
ART LINKLETTER Variety
N N
Captivating an audience 1is
. . nothing new to Big WAYS a el BT ) LRy G
MEL BLACK Pop. -~ Good Guy, Mel Black. ' JOHN EVANS SHOW | Pop.-~ easy-going, warm personal-
m ' contemp] Mel's meelo tone and h Stand. | ity relating to every day
_ ' friendly voice make him | routine and problems. In-
. ular any time of day. cluded within the show 1is
— ﬁip e e T s | e a 20 minute noon roundup of
2| m:l.:s g{: show ‘2 news, weather, editorial
- . - and markets,
E
- : Rich with the Records is
RICH PAULEY SH6W Pop.-~ typical of WBT!s overall
2 —al Stand. BRIGHT SOUND Format. His
- 1 Mike's experience in radio | ;gg&:g:gﬁ E:ﬁogam:éghﬁigh-
MIKE GREEN Pop.- 18 as varied as his ErOW= light the drive home and
3| , Contemp{ ing-up living places. In 3| the cooking of the evening
his young 25 years, Mike
- n ked in Vi — meal. An established
gggiz?rwﬁmogn% ng r= success in California & Fla
- 3 -
shire and WPVA in Peters- | § Talk- Newsday format - news
g burg, Va. In the latter | - NEWS BLOCK News | weather, sports, editorial,
- Job the station went from | | Serv. | interview, Reasoner, Thomas
7] last place to number one 7 Rizzuto, Edwards and
- while he was there. - Jifford.
n —1’ BIBLE-THE WORLD | Relig.
Ever since he lost his 8 TOMORROW-DAILY
<] LONG JOHN Pop. left eye in an automobile -| BREAD-GLAD
F SILVER Contemp accident-Long John has TIDINGS
9 :eyt gom a;; Long niohn. 9 From Canada to the Keys,
-1 e's e e y evenling .= Bill mixes middle of the
|| voice of WAYS Good Guys BILL CURRY SHOW| Pop.- road, standards and jazz
10 and plays those swingin', [yg Stand. | with his subtle, sophisti-
_ rockin! tunes that young _ cated style of humor into
and 0ld like best. one of the best major-
- market record shows any-
" 1 where in the country. Bill
- =1 is8 top drawer nighttime
talent.
b M Syndicated show by the
- J.W. MORGAN Pop. _| NIGHTIME WITH Pop.~ ynaics w by
Contemp| (to 6 am) DOLLIE HOLIDAY | Stand. :‘;22?;1"{‘;:21%;;2 R
OVERALL TYPE Popular-Contemporary OVERALL TYPE Popular-Standard
: CBS & lLocal News on the hr.
News at 355

Newscasts at :20 and :40

ID!'s
cont

CBS Dimension

News/Weather updates each hr.

WBT has introduced to the Charlotte Market, the concept

of total programming in its "Bright Sound" keyed to

contemporary young adult Carolina,
audience involvement with listener line and

1nuins audience promotion.

Anita Kerr station




Indep. Charlotte, N. C. . =77-
1600 ke wsi v {gggpko 7 Charlotte, N. C.
1,000 w day 1,000 q
560 w night 250 - :18;{ ““"I!!iiﬂl.
Bernard Howard NAB | Savalli/Gates NAB RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
: GOSPEL CARAVAN Relig. : JERRY KEARNS caw
__{ Manny Clark
6 6
~] BOB JONES Contemp.| Personality plus contemp.
| MANNY CLARK SHOW| Contemp. | music and news twice hourly
7 7] at :25 and :55. Sports newa
o — incorporated in news at :25,
Charlotte's only Negro -
8 8
radio voice.
9| HATTY '8 R&B 9i
- . —{ JAY DUNN SHOW Contemp.| Program geared toward the
HOUSEPARTY Contemp.| Newa & Weather 7, 8, 8:55 homemaker. ..features the
I Chatty Hatty ol Housewife Daily Hit Parade
a.m.; 6 and 7 O pd based on telephone requests,
GOSPEL ECHOES — oo} DEe News at :55 and Comment, in
T & T depth look at people &
HA [ events that affect people in
{ HousEpARTY SR ) D e e e R
N| FEWS Talk at 12 noon. N s he 3 N
7 — ALLEN KING SHOW | Contemp. Same as the Jay Dunn show
CURTIS MOBLEY R& B with emphasis on the golden
i Contemp. m Oldies from the years 1957
- - til 1961. Comment is run
at :25. News at :55.
2| GENIAL GENE Relig. 3
3 c 3
—| CHATTY HATTY R&B -| STEVE CANYON Contemp. Same basic format as the
Contemp. SHOW AM traffic show. QGeared a
r 3| 1ittle more toward the teen
- ALKER audience than the morning
Lapungd Ll el Bn 7 traffic show, but still
| — aimed toward the young
3 s buying adults. Comment
m = Education is run at 3:25...
| ] other news at :25 and :55.
& & Emphasis on sports during
- - the :25 news,
7 7
- — JON POX SHOW ContempJ Strong personality & the
top R & B & contemporary
8 gl R&B hits, Features oldies that
-~ RO ' | have for years been big
CIRT RAY goﬁtgmp. "Beach" hits. Two hour re-
Ray Gooding mote breadcast from local
Kl night club (midnight to
- 1 a.m.) with Jon acting aa
- MC for the club as well as
10 the show. There 18 no news
— on the Fox Show.
1
M
Contemp. -
OVERALL TYPE R& B OVERALL TYPE Contemporary
Contemporary music, with the really top R & B hits., Em-
phasis on the older oldies., Strong personality & lots of
music., Strong news, with emphasis on local. The Com-

ment News show causes good local public relations.
Response to programming well received by much larger num-
ber of adults as well as teenagers.

adult approach to contemporary radio.
1istener himself on the on-the-air telephone requests,

comments & other promotions,

WIST has taken more
Also features the



NBC Affil.

Charlotte, N.C.

Igdepl.‘ -78- Charlotte, N. C. ngoléc
1310 ke s w
1,000 WKTC WSOoOC
Vic Piano H-R Cox Broadcasting NAB RAB
uul PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
: RON BRYANT SHOW |[C & W Ron wakes up the early : YAWN PATROL Pop.- A deep-throated charmer spins
morning Top Gun listeners Glenn Hamrick Stand wide-awake music.
| with information & enter-
6 tasinment. He gete them 6 Jack Kmight goes with the
- ready for sechool & off to —{ JACK KNIGHT SHOW|Pop.- morning coffee just like
work, Keeping them abreast Stand cream and sugar. Jack gets
K of community newe, safety 5 them out of bed & off to work
M driving tips, the weather, Z on time, With an up-tempo
and other news to make combination of music,weather,
- their day a good one, || sports and news. Jack is one
8 ] of Charlotte's leading air
- - personalities. His "Tran-
quilizer Tune" for Car-Pool
9 Many busi o N K mothers is one of radigis
- ny business rms keep — top attractions as is 8
CHRIS LEE SHOW |C & W their radios tuned to the "Pﬁppy Posse”.
ol Chris Lee Show. He enter- T
- ;:i:: ::: :g::é:frzeg - -4 JOHN HARPER SHOW Pop. - John Harper comes across very
chores a lot easier Stand big in Charlotte Radio with
T < I stimulation observations o?
t f the d d sensi-
—{ TOM BROWNE SHOW |C & W Tom, with hie deep resonant | — g{:ncgm;entsf ;Z :2 a popu-
|| voice, makes it easy on the lar man with the housewives.
N zogsew%fe :° prepare lunch _iﬂ The music bounces along with
Y or the husband to enjoy a happy pace.
|
MAKE CLOER SHOW |C & W Mike 1s the one that keeps -] H. A. THOMPSON | Pop.- With middle-of-the-road
the housewife on the go all Stand music, H.A. talks to the
afternoon, and the husband |—f housewives, helps them with
awake at work., There 1s 2 their problems, and inter-
never a dull moment, There views celebrities who come
ie alwasys something going through Charlotte. On his
3 on the Mike Cloer Show - 3 Monday afternoon show, H.A.
contests, prizes, -~ features standards from the
1930's and 40's.
4 4
— JACK KNIGHT SHOW Pop.-
(Tues.-Thurs.) | Stand
3| —s| DOUG THOMPSON
- —| SHOW-Mon.Wed.Fri
(4 - 8 PM)
& |
— TOM BROWNE SHOW |C & W Tom comes back again to — RAY GREEN Pop.- Playing a combination of
|| make driving home from work | | Stand sophisticated up-tempo
7 pleasant and dinner a 7 middle~of-the-road music
| pleasure, _ interspersed with major
league baseball, tongue in
8l 3 cheek sense of humor and
some NBC features. In
—J season, UNC basketball.
KK Sign-off at sunset.
10 10}
1] 1]
4 -
M| M Program tailored to fit the
_ | YAWN PATROL Pop.-  |hood of the all-night
Glenn Hamrick |Standard |, xers and insomniacs.
OVERALL TYPE Country & Western OVERALL TYPE Popular-standard

aired at :10.

age of 21,

News aired at :55,.,.Weather aired at :25,,.Sports flashes
Trading Post:
11:45 - 3:45 - 5:45,
cesessess95% Oof WKTC's listening sudience is above the
"Pop Gun in Charlotte"

8:45 - 10345 - 12:45 -

[An up-tempo "good music" station, big bands, top vocallsts,
as well as adult Top 4O and C&W tunes. ‘
with a four-man local news staff.
ting play-by-play of the U. of North Carolina football,
ISouthern Conference basketball, Atlanta Braves Major
League baseball.

NBC and local news
Heavy on sports origina-

|
|




PBS Af£1l. -79=- Charlotte, N.C.
1480 ke

5,000 w WWOK

Alan Torbet Aasocs.
PROGRAM TYPE COMMENTS

S| CHARLIE MILLER C&W The swing shift's best
= (from midnight) friend...from trucker to
plant worker.

MIKE CLOER C&W The Morning Mayor in OK
Kountry has worked the ranks
from Production Dir. to Acct.
Exec., now Public Relations
Dir. in charge of promotion.
Mike 1s a writer having
written for some of Nash-
ville's top stars such aa
Bill Anderaon and Jan Howard.
Also sings on some of WWOK's
remote broadcasta. 8 yrs.
radio experience qualify him
c_almost evervthing,

1 .l 1 Nl 10

i ol

for a

16

RUDY HICKMAN c&w Rudy, records and radio.
These worda are synonymous
i with our Program Dir., His
versatility and love for
country music make him a
vital part of WWOK. His

N brilliant personality both

- on and off the alr make him
a favorite in OK Kountry.

|

~ CLOYD BOOKOUT C&W A man of many talents rang-

ing from singing and playing
the trombone to acting.
Cloyd started in radio while
atill in H.S. in 1953. With
yeara of experience and a
love of country music, you
can see that Bookout's
Lookout Show 1a a favorite.

IDI |QI

4
-~ EDD ROBINSON cC&Ww Edd ia Production Mgr. for
WWOK and 1s responsible for
3 all of the commercial adver-
2 tisement heard on WWOK, but

with past experience with
aome of the nation's leading
advertising firms, Edd just
takes it "Eaay" and does a
superb job. "Easy Eda".

Lol

SAM NORMAN cC&W "Big Sam", a mixture of
humoroua peraonality -
country music and easy
going style, Chief engi-
neer of WWOK. Award winner
for farm reporting and more
recently for his morning
housewife companionship.

M| CHARLIE MILLER | c & W [cCharlie turns them on when
ﬁggg:ﬁionship ia really

OVERALL TYPE Country & Weatern

News on the hour and half-hour... MBS & local. Weather
at :15 hourly. Sporta news at :45 hourly. Tradio - a
local call-in public service - 8 times daily. Song of
Faith every hour.

Modern Country Top 40 - rotating format hourli 73% of
the listeners are between the ages of 18 and 40 years
based on a listener survey of request calls to station.




A New Service for Advertisers from

M'GAVREN-GUILD-PGW RADIO, INC.

RESEARCH

Automobile Tires
Automobiles
Batteries
Blankets
Bleach

Boats

Borax
Breakfast Foods
Bus Lines
Cameras
Canned Goods
Candy
Carpets

Cat Food
Cereals
Cheese
Chlorides
Cigarettes
Cigars
Cleansers
Coffee
Condiments
Cordials
Cosmetics

—TOP 50 MARKETS—

Competitive Information for All National Products
Within 48 Hours

Corsets

Cough Syrups
Cream (Dental)
Cream (Face)
Cutlery

Dairy Products
Dancing Schools
Dentifrices
Deodorizers
Detergents
Dinnerware
Disinfectants
Dog Food
Electric Fans
Electric Shavers
Electric Toasters
Floor Covering
Frozen Foods
Fruits

Furs

Ginger Ale
Grape Juice
Gum

Hair Tonics

Hosiery

Ice Cream
Insect Powder
Insurance
Laxatives
Lingerie
Liniment
Liqueurs
Lubricants
Margarines
Mechanical Toys
Milk

Mixes (Cake)
Motor Oils
Motor Trucks
Motorcycles
Mufflers

Nuts

0il (Cooking)
Pancake Flour
Peanuts

Pens
Perfumes
Pianos

Pipes

Polishes (Auto)
Potato Chips
Radios

Razors
Refrigerators
Resorts

Salad Oils
Shoes

Soap (Toilet)
Soap (Powder)
Soft Drinks
Soups

Spark Plugs
Sugar

Syrups

Tea

Tobacco

Tools

Toys

Trucks

Vacuum Cleaners
Washing Machines
Watches

And Many Others!

Call Jan Carlson, Research Director

MCGAVREN-GUILD-PGW RADIO, INC.

NSRS Wl T T W T
America’s Foremost Exclusive Radio Station Representatives



- CHATTANOOGA
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of & siugle statios or a multi-station spot radio campaign ... quickly, and with grest

acceracy.

plans or all of the discounts available.

While the listed plans are almost all station-submitted, they are of course sebject to chuage without notice. Aad they do not reproseat all of the

All rates are for one-minute announcements unless otherwise indicated. Under the 30- d and 10 are ages gf the ome-
misste rates. Under the 26-week and 52-week columas are discounts off the applicable rates regardless of commercial leagth.
MORNING AFTERNOON 30 10 26W | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC.
WDEP 6 12, 5-6a 15. 3-7p 12, 7-12m 75% | 50%
10-3p
12 11. 14. 11,
18 10,50 13, 10,50
24 10. 12, 10.
30 9. 9.
50 8. 8.
wDOD 5 8.10 All perjods 70% 50%
10 5.85 (20
15 5.40 sec.)
20 5.15
30 4.75
WDXB # 26 7.60 A1l perjods 5.30 | 3.80
Freq. 52 7.20 Se 3.60
Rates | 156 6.40 4.50 ( 3.20
365 5.60 4. 2.80
WrLL 12 12, 6-10a 10, 10-3p 12, 3=Tp T. Other 80% 50%
18 11.50 9.50 11.50 6.50
24 11. 9. 11, 6.
30 10 8. 10. 5.50
WHOC 6 10. 7-10a 8. 10-4p 10. 4-6p 8. Other 80% 50% 5% 8g
12 9 . 7 L 9 . 7 L]
18 8 6. 8, 6.
24 5 5. 5. 5.
WEOO * | 52 9.50 6-10a [ 8.55 10-3p | 9.50 3-8p 80% [ 60%
Freq.| 104 9. 8.10 9.
Rates | 156 8.50 7.65 8.50
312 8. T7.20 8.
624 7.50 6.75 7.50
936 7. 6.30 T.

ARE YOU AN UNDERLINER? . .. A NOTER? A DOODLER? ...

THEN GET YOUR OWN COPY OF
THE 1968 RADIO PROGRAMMING PROFILE.

BF/COMMUNICATION SERVICES, INC.
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) MU 6-2149

#O




!{l;gol\lf(fil. Chattanooga, Tenn. Ir:;depl.( =82~ Chattanooga, Tenn.
c 1310 ke
52000 % WDEF |50« WDOD
McGavren-Guild-PGW NAB RAB | Adam Young Bahakel Brdcstg.
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5| RISE 'N SHINE |C & W 5| DAVE sMITH C &W |For the busy Tennessean on
] Buddy Houts 1 (from midnight) the go.
6 "The only good reason for 6
- SUNDIAL Pop.- waking ug %ots of mornings"| = GARY KINES SHOW [C & W Gary combines the finest in
Stand. That's the way thousands of country music with all the
9| Luther Chattanoogans feel. First [ 7 latest driving conditions
| Masingill by far, in all surveys, for| _ and school information.
more than 25 yrs,..longer
— than any other morning pro-|—
8 gram now in existence in 8
. America. Young Man of the ]
- Year in '53, Citizen of -
9 the Year in '67.Advertising| 9
— Man of the Year '68. -
- Tne host of the sundial, 'Y wuc MecaRTHY | C & W [Congental Mac is the busy
LUTHER & CHOLLY| Stand. Luther Masingill and the '
housewife!s best friend with
|| SHOW Pop. host of The Roadshow, - good music and warm compan-
1l Luther Cholly Krause team up to 11 fonship
Masingill bring Chattanooga listen- = :
Chuck Krause ers the BEST in listening.
N| N
8 JACK HATCHER Stand. Household hints, special ]
>—I- SHOW Pop. interviews, dally food ]
features plus fine music 1
. make this a must for -
listeners. -
2| 2
2 "Jolly Cholly" - the Jolly | J sran avrow C&W [Stan couples wit with his
THE ROADSHOW Stand, Giant of Sound with an new breed of energy to main-
_-{ Pop. entertainment plus show — tain his listeners through-
4| Jolly Cholly that features the most - [ 4 0 TG (e
=1 Krause the most news-information- | = °
- sports - interviews - good
5 humor - and music designed ||
— for adults who are - and —
who aren't - "doing things
IC i
7 gl o 7
T Seer Ialk Sports-Weather-Religion 2| BoB corLINs C&W |Bob combines his own library
WORLD TOMORROW | Relig. G. Armstrong of records and knowledge to
8 8l keep his listeners better
NEWS Talk Public Affairs ] informed of what's happening
in the country field.
UNIVERSITY TIME Pop.Alb. % country £ie
— MUSIC MAN Stand. One whale of a night time | —
Pop. show with music, interview
[fo| Dick Davis with interesting people 10
- and features throughout ]
the evening.
11 1]
- M| pave sMiTH C & W |Nightowl Dave keeps the
n (to 6am) night lively.
OVERALL TYPE | Stand. - Pop. OVERALL TYPE C&W
%%j’g':nathéégoxd 25 Basic programming is C & W and has been since January 1965
WDOD is the area's oldest station since 1925.
Weather throughout the broadcast day News on the hour and half-hour
Sports stories and scores as they are avalilable - °
University of Tenn. Basketball, football,
A station that delivers ONLY what the people WANT TO
HEAR...WHEN they want to hear 1itl




Indep. -83- Chattanooga, Tenn.
1490 ke WDX’B {8?89;(0 Chattanooga, Tenn.
;éggoxigaz 10,000 w day WFLI
1,000 w night
[Meeker NAB Edward Petry Benna Station NAB
PROGRAM TYPE COMMENTS [am] PROGRAM TYPE COMMENTS
5 5
—J LARRY JOHNSON Pop. - Known as Larry "The Legend" | =
SHOW Stand. | Johnson, this top-notch air FARM SHOW Talk
- air personality is the talk Bill Hall Serv.
¢ o e on e Ay s ot | & wake vp wimh Pop. - | Dr. Dale 1s very active with
f t about 1 1 DALE Contemp.| local civic organizations &
— cgzigugr :ng:atigsryLagga's - is probably one of the mid-
7 S : Y 7| Dale Anthony South's most liked air
] show 1s often controversial, | _| personalities - not only 18
:§3§§§m§:t2322§§:;’ Ll Dale a top air salesman, but
8 5 : n he enjoys calling on the
- — client & selling WFLI.
9 9
—| LLOYD PAYNE Pop. - With WDXB since July 1948, — WFLI COFFEE Pop. - | Here 18 a great newscaster
S5 SRl B Gy LIh DG G 10 BREAK Contemp. & air salesman. Mike is
- alr. Known to most Chatta- | | 9 one of our two full-time
10 noogans as "Neighbor Payne". [10 Mik euslaires tors
- Frequent time checks, - e King °
weather info, and continuous
T news make show a top attrac- 10
tion. Birthday & Anniversary | _|
cake awarded dally to two
N lucky celebrants, =
| LLOYD PAYNE & Pop. - Lloyd and Brad share the
BRAD STEVENS Stand. spotlight in this time slot | —| THE JETT SESSION g°95 -
- to give our listeners the - £t ontemp 4
1 very best in music, news, 1| Tomy Je
- information and entertain- -
ment.
2 2
-
3| MOTOR HOME Pop. - Brad haa a vibrant personal- 3
= Stand. ity and a personable presen-~| ™ THE HITS WITH Pop.
| | Brad Stevens tation which has produced | [ NICK-A-LO Contemp,
4 quite a following. Good 4
- music, along with frequent —| Nick Smith
time checks, traffic info
3 and weather and news head- 5
it lines. -
6| CHATTANOOGA PM  |Pop. - Tony handles the evening 6
- Stand. show with skill and ease. —| THE JETT SESSION| Pop.
| | Tony Scott On his show you will hear | Contemp
7 the best in music, frequent [ 7| Tommy Jett
time checks, weather info, =
and all the latest scores
in football, basketball 8l
and baseball. _
9
THE NIGHT TRAIN | Pop. -
Contemp
10| Bi11ll Warren
(N ]
M M
- BARRY JAY Pop. - [ (to 5 a.m.)
BUB BELL Contemp
OVERALL TYPE | Standard-Popular OVERALL TYPE Popular - Contemporary

Traffic Tag - 5 times dally.

News 5 min. before every hr., plus news headlines.
Sports, Gus Chamberlain 5 min. Sport Shows.

Atlanta Braves baseball, Atlanta Falcons football.

Won Tennessee Assoclated Press News Award for the past
7 years.

Ten mobile units.

News at :55 - 30 second Spor
scopes - 3 times per hour.
WFLI has two full time news
equipped, moblle news cars.
Wire Service, UPI Audlo Serv
gathering & presenting news.

tscope as recelved., Weather-
Trafficscopes hourly.
directors, 7 two-way, radio
Plus AP Wire Service, UPI
ice & a8 well-tralned staff at



Chattanooga, Tenn,

WMOC

COMMENTS

WMOC "Good Guya" play the
top 40 "Town & Country"
records, plus 20 to 25

"hot extras",..paving the
way for a "much more musio"
format., Also, one record-
ing from an LP album 18
featured each hour, plus
from 2 to 4 "oldies"

per hour,

WMOC features network news
from Mutual Broadcasting
Syatem as well aa local
news at :45 minutes past
the hour ... a full 10
minutes earlier than any
other Chattanooga radio

station,

WMOC Key Card numbers are
called 6 times daily on
WMOC, each number worth

$145.,00 cash,

MBS AFFIL.
1450 ke
1,000 w day
250 w night
Alan Torbet Assocs.
PROGRAM TYPE
S| WILD BILL CARTER
= (from midnight) [C & W
6
-4 BOB RICH c&vw
7
8|
9
10
-1 TOM RAY cavw
1
el
N
PAUL WHITE C&W
|
Ffe
3
- TOM RAY c&w
4
—_—
[}
j BOB RICH cC&W
7|
8
¥ pauL wiiTE cCaw
10
11
M
_| WILD BILL CARTER C & W
(t111 6 AM)
OVERALL TYPE Country & Western

{gggpk -84~ Chattanooga, Tenn.
C
1,000 w WNOO
Dore & Allen NAR
PROGRAM TYPE COMMENTS
5
6 WNOO "rings the alarm" for
=1 KINGS KASTLE R& B early risers with R & B and
popular music. Time,Weather,
K Local News. Bright show.
8
BIG NINE JUBILEE| Relig. | Religious music and news
9
— FRANK JACKSON R&B R & B music directed to
Ladies. News.
10}
11| GOSPEL TRAIN Relig. | Brother Jackson with a
={ Bro. Jackson trainload of Gospel&Spiritual
YOUR MINISTER Relig. Minister speaks on bible
': DAVE OLIVER R& B Beamed to the ladies with
SHOW Pop R&B and POP music.Local news
items,time and weather.
|
- CLARENCE SCAIFE| R & B Fast-paced R & B Show. News
SHOW Contests, weather.
2
3
4
~{ "SWEET DADDY" R& B This is a solid seller. ROLL
ROLL CALL CALL has over 10,000 members
3| adults, and teens. Music 1s
- R & B. Some Popular. Fabu-
lous personality. Celebrity
& interviews.
7
- 6:00 to local sunset
K
OVERALL TYPE R& B

audience at all times.

WNOO 1is the only 100% Negro programmed station in 100
miles area. W-NOO has about 72% of the listening

Very strong in civic-community

and church affairs. Active in all phases of local govt.~
and one of the better liked sta
National newscast at :55; Community news at :25; Armed
Forces News at T:25 Mon. Wed. Fri; Time at :15; Weather
reports at :05; Sports reports as they happen.

tions in this market.(PULSE




For just *$45 you can have your own copy
of the 1968 RADIO PROGRAMMING
PROFILE . . . including full-year updating
$Orvice.  *(ADDITIONAL COPY PRICE)

BF/COMMUNICATION SERVICES, INC.
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) MU 6-2149




A0NOUNCIng e biggest
NEWS i new york radio
24 years..

" The dcughnut we're talking
«*#® | about is the rich ring of close-
in suburbs where they spend
more money on more things
more often than they do in
5 New York City. You can
2ot wrap up this big marketina
single efficientand effec-
tive radio buy for the first
time ever with Greater New York
Radio, a powerhouse combination of
four of the nation's top suburban stations
with audience and impact that stacks up as a
brand-new major radio station. It's one buy. One
bill. One attractive rate. When you're after the
doughnut, it doesn't make sense to put all your
money in the hole. Get the full story from your
Petry man or from Greater New York Radio. And
have your girl keep the coffee hot, we'll bring
the doughnuts. GREATER NEW YORK RADIO,
509 MADISON AVENUE. 752-1455.




- CHICAGO
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or s multi-station spot radio campaign . .. quickly, and with great
accuracy.
While the listed plans are almost all station-sebmitted, they are of course subject to change without notice. And they do not represent all of the
plans or all of the discounts available.

All rates are for one-minute ansouscements unless otherwise indicated. Under the 30 d and 10- d col are p ges gf the one-
minute rates. Under the 26-week and 52-week columns are discounts off the spplicable rates regardless of commercial iength.

MORNING AFTERNOON 30 10 26W | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | DISC. | DISC.
WAIT 6 65, 6-108 60. 10-3p 65. 3=Tp» 60. Other 80% 80%
12 60. 55. 60. 55.
18 57, 53. 57. 53.
24 54. 50. 54. 50.
30 51. 47. 51. 47.
WBEM 6 130. 6=10a 95. 10-4p |(110. 4-Tp 50. 7 6a Sep Se¢
12 |100. 80, 0. 46, Carfl Carg
24 95. 75 80. 42,
WOTL 6 75.00 6-108 | 70, 10-3p 75.00 3-Tp 70. 7-12m 15.00 12-6a | 80% | S0% 108
12 70.00 65. 70.00 65.
18 60. 60.
24 55. 55.
30 50. 50.
was 10 |155. 6-10a 85. 10-1p [115. 4-Tp T70. 1-4p 50. 8-5:30a E&
15 150. 80. 110. 65, 7-88- 45. C
20 |145. 75. 105. 60. 5130-6a] 40,
30 |140. T0. 100. 55. 35.
40 |135. 65, 95. 50. 30.
YORT 6 34, 6-10a 26, 10-o0ff Less 108 20%
12 33. 25. 87
18 324 24, Drive
24 31. 23.
30 30. 22, Lees
36 28, 20. $5
other
WIND » 1 |195. 6-10a [100. 10-3:30g 115, 33130-Tp| 50. T330-1 14. 12m-533] 75% 50%
Freqd 100 |195. 90. 5330-6a| 110. 45, flat Except
hteﬂ 300 |195. 85, 7-7:30p| 105. 40. Evening
500 190, 80, 100, 35. 80%
h000 |185. 75. 95, 30.
1500 180. Se 85, 25.
WD 6 75. 6-10a 65. 10-3p 75. 3=Tp 40. 7 6a 80% 50%
12 T0. 60. T0. 37.
18 Se 55. 65. 4.
24 60. 50. 60. 31.
30 55. 45, 55. 29.
36 50. 40. 50. 27.
w18 6 |140., 6-10e 91. 10-3p (140. 3-Tp 91, T7-12m 80% 50% 5% | 1o¢
12 130, 85. 130. 85. 5-6a
18 122. 79. 122, 79.
24 116. T2 116. T2
30 |110. 67. 110. 67.
36 105 62, 105. 62,
48 S4. 54.
nug 10 | B0O. 6-10a | 45. 10-%p | 60. 33p 35.  7-10:30 30. m:so-uﬁ 80% | sok| 5% | 108
20 | 70. 40. 55. 30. 5-6a
30 | 60, 35. 50. 25. (1-min.or
40 30. 20. less)
WMPP 10 15, 6=9a 12. 9=3330p| 15. 3330-633¢ 12. Other -$3 -$2 |-84
15 14.50 11.50 14.50 11.50 Drive Drive
20 14, 11. 14. 11, -$2 -$3.5C
25 13.50 10.50 13.50 10.50 Other Other
30 13. 10. 13. 10.
35 12,50 9.50 12.50 9.50
WHNUS 6 60. 6~10a 45. 10-3p 50. 3-Tp 40. T7-12m 12-6a 80% 50% 10%
12 55 40. 46, 35. Ratee on
18 50. 35. 41, 30. Req.
24 45. 30. 37. 25.
30 25. 32. 22,
36 22, 28, 20.
WOPA * 13 16.50 All perjode 11.50
Freqd 26 15. 10.50
Rates 52 13.50 9.59
104 12. 8.50
260 10.50 7.50
W8BO 10, All perjods
wvon 12 48. 6-10a 43. 10-3p 48, 3-Tp 43, T-i2m Rates 12 -5a 75%
24 47. 41, 47. 41, on
36 45. 39. 45. 39. Requeet
48 44. 38. 44. 38.




Indep. -88- Chicago, Illinois ggg ﬁgfil- Chicago, Ill.
820 kc
5,000 w WAIT |00~ WBBM
Major Market Radio NAB |CBS Radio Sport Sales CBS Owned NAB RAB
um] PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
3 3| MUSIC 'TIL DAWN |Std.,Cl . Jay Andres-from 1l:30am
1 TRY A LITTLE Albun John Doremus, a long time
TENDERNESS Stand. Chicago radio personality | |
6| has been with WAIT since 6| NEWSRADIO 78 News Within this segment are
- John Doremmus 1965. Named "Best Radio - Info. reports by: Alan Crane -
Personality" by the Chi. Dan Price Agriculture; Rick Weaver -
B Radio Industry. John was K Dale McCarren sports; Art Mercier -
7 the only Chicago radio outdoors; Dr. Freda Kehm
- personality honored. Time, | 7 on child care; John
- temp., weather and traffic | | Madigan on politics;
8 reports from over 30 tele- 8 Dr. Leonard Reiffel -
- phone-equipped automobiles | — Science. WBBM Weather
giving up to the minute Command with continuous
9| reports. ol weather reports oriented
_ for traveling tourists.
w News on the hour & half-
hour plus CBS news programs
10 10
ARTHUR GODFREY | Variet,
1 TRY A LITTLE Album The World's Most Beautiful | = 6o v
TENDERNESS Stand. Music includes albums, old
1 standards, popular ballads. ||
- The music does not include | o NEWSRADIO 78 News News on the hour and
rock or classical, symphon- Info. half-hour plus CBS Net-
N ic or long-hair music. N| Mal Ballairs work news programs and
) - Tom Clark featurettes. WBBM Weather
Commercials are clustered Command with continuous
- on the quarter-hour and — weather reports oriented
1 music is interspersed with 1 for traveling tourists.
- special Community features. | —
These include -"Business
B Man of the Day" award, the [ g
= "Pirst Lady of the Day" -
award, Stock Market reports
Fi throuﬁhout the day, ;Pet 3
Patrol® - a service de-
- — NEWSRADIO 78 News News on the hour and
SAEmeS. 1) LigE BSeE feate - Info. half-hour plus CBS Network
us] to report found pets - and el roirenlanalrentor
4 a pet adoption service. —3“ :t P HgBK Weather 86 - a
7 7] :1t:séont1nuo:: r:ports
Each feature is one or two
Ui oriented for trave
3l minutes in length. 5| griented ling
7 While music is the chief
o= ingredient, the WAIT news
ﬂ department has won the 6 NEWSRADIO 78 Talk- Rick Weaver reports.
- National Headliner Award —| SPORTS Sports
i and just recently the
7 Sigma Delta Chi Distin- 7| WORLD a
l gilelied Servide Spand. TONIGHT Talk and Worldwide Sports
OUTDOORS-A.Mercief Talk Fishing,hunting,camping,etc
8| 8
— —~ NEWSRADIO 78 News News on the hour and
half-hour, plus CBS Net-
ﬁ K work news programs and
At — featurettes. WBBM Weather
Command with continuous
= reports oriented for
! 10 traveling tourists.
11 Tﬁ
| | MUSIC 'TIL Stand. Peabody Award winning pro-
M M| DAWN Class. gram of instrumental and
-4 Jay Andres light classical music.
(till 5:30anm) Sponsored by Amer.Airlines

OVERALL TYPE

Album - standard

OVERALL TYPE

Talk-News-Information; Stand.-Class.

listed above.

Beautiful Music".

Newa on the hour and half hour plus community features
The "Try a Little Tenderness” concept
provides continuous radio enjoyment keyed to the mood of
each hour - the warm tender sound of "The World's Most




;m(s)oéf}{n. Chicago, Illinois | Indep. -89- Chicago, Ill,
) c 720 ke
50,000 w WCFL 50,000 w WGN
Metro Radio Sales NAB RAB Continental Sales NAB RAB
AM] PROGRAM TYPE COMMENTS lam| PROGRAM TYPE COMMENTS
ALL-NIGHT
. Jerry G. Bishop is a sea- | - SHOWCASE —— Franklyn MacCormack
] JERRY G. BISHOP| Pop. soned performer with a wide
i Contemp.| background of adult and < MILKING TIME Serv., Comprehensive farm news
-] outh .
- grggenigpiaéoﬁiiég ofﬂgon_ —{WALLY PHILLIPS |[Stand.- [A unique format of conversa-
temporary music, comedy >:_SHOW Pop .« ttggsa?gom“;é§5ht§:ffii TSe
= features and human interest| 7 p o S COPLETR);
7] savvy. His show features news on the hr. and half-hr,
=- ¥ - humor throughout.
hit music, traffic reports and zany
L and Jerry's own people o= Since coming to Chicago,
8 reaching style 8 Phillips has been the subject
E ‘ - of more publicity than any
other radio performer in
° recent Chicago broadcasting
: P "Hip swinger" with a bent | — history.
JOEL SEBASTIAN c°§£ toward intellectual inqui-
ol entemp ry into the 1issues of 10
- gggeﬁgu:gﬂ?:y'shgjaﬁd o | ' EDDIE HUBBARD  |Stand.- |Eddie's relaxed, friendly
2 f delivery works
d mentall SHOW Pop. style o ry
& bright, wild an A faster than a speedy tran-
11 stimulating with daily . 11 quilizer. Timely conversa
3 conversation line topics — . -
involvement in the music. tion, news, weather & guests.
N N 4
J {illianson 1o Jike tne | CONTRE FALR fserv. [Tam serv; Dir. Orfon Samuel
DIOK WidqeNSonN) Fop. vguy next door" with a orts and important &ests
— Contemp long track record in Chi- ; P P ) -
h cago radio. He is light &| 7} poy 1EONARD SHOW |Album Good music and light conver-
griggtt& EnERs suihithings Pop. sation when Roy presides.
- w: : aChiex apgea 1S°° — Listeners become involved
2 gre cago is going... | 2 when Roy opens the line to
4 d4ng what Uib SEMOKice i talk with his fans on a
songs are...a real nice guy wide range of subjects.
" "Chicago's Million Dollar | -
=1 JIM STAGG Pop. Music Man" knows all about
- Contemp the music we play and the
4 artists that make the 4
- music. Jim travels with ~ EDDIE HUBBARD Stand. Eddie returns with more
the Beatles and knows the - SHOW Pop. great music, news, WGN heli-
B Beach Boys well...listen- 5 copter traffic reports and
» ers come to him to find = stock market reports for
our what's happening. his mobile audience.
A "Wnat will he do next?"Ron | ® NEWS BLOCK Talk | I3 BEYENRoNZE Heve & Tato.
R ARRLTARS P empl LELDES b0 Chlcago o iY-Ohs| |MUSIC UNLIMITED |Album Beautiful music and delIght-
mp} show full of the subtle and
= n — John Mallow ful dialogue are the in-
7 Qe HEREr WSfo fe [GINGH 7 gredients to perfectly com-
- Radio" kind of bits that -
K pliment the dining and re-
eep people talking and laxing hours
8 wondering about his sanity. gl A
Skillful blending of music _] EXTENSION 720 Talk Knowledgeable guests and
7] and humor. Hosted by differtInt.Disc. lively discussions are the
| | ent WGN person- [Tel.Part. order of the night. Topics
9 "Let!s have funl" - "Turn | 9| ality nightly. from pennants to politics.
—| BARNEY PIP Pop. into Peanut Butter", and i
ol Contempl. "Tne Uoridta Worst frampet| | PUPLLC AFTALRS |Talk | Boteton Trene, CeeiecTon,
laye Barney is loud & . 5
19 guf{erh; tane it Bhe 191 \ORMAN ROSS SHOW|Class. | Music & commentary
young people of Chicago. MAGIC OF MUSIC Album Franklyn MacCormack
— He talks about them and N
' vice-versa. Music and fun ALL-NIGHT Album Exciting hour-long segments
N are the Barney Pip Show! | SHOWCASE of music and conversation.
— From show tunes to standards
M The best in new & old con- (M| Franklyn to jazz, each keyed to an
DICK BIONDI Pop. temporary music and Dick's | - MacCormack hour of the evening. One of
Contemp| well known Chicago style. midwest's most popular shows
OVERALL TYPE Popular-contemporary OVERALL TYPE |Varied

them mentally.
respond to us.
love with Chicago."

15 mins. news at 12 noon and 6 pm
5 mins. of news on the hour
Total involvement with the people we serve is our goal.
We make them laugh, play the music they want, and prod
We are their friends and WCFL listeners
They believe us when we say "we're in

half-hour.
baseball, and Chicago Bulls basketball,
Trafficopter reports during drive-times,

Stock Market reports throughout the day beginning at
9:30am.

football.

WGN broadcasts news on the hour and headlines on the
All Chicago Bears football, Chicago Cubs

College Big 10



Indep. -90- Chicago, Ill. | Indep. Chicago, Ill.
950 kc 560 ke
1,000 w WGRT | 300w any WIND
Dore & Allen NAB | Radio Advertising Raps. Group W NAB _RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
L] Light, easy chatter with a
?ggggwgzgﬁight) gggﬂa pleasing blend of music.
EDDIE MORRISON & B Eddie's warm, bright honesty
6| SHOW comes through - to you. Aftir r
ears as program dir. and
- i persoﬁaﬁty e E“f =| HOWARD MILLER | Pop.- | Some of the freshest and
| Coast, Eddie 1s the very | | SHOW Stand. most perceptive comment.
L
7 heart of "soul" - and his 71 in radio. A mixture of hit
= own million-seller record, - tunes, up-and-comers and
"Madison Time" proves that standards. After 20 years,

1 —— t111 Chicago's Number 1
s Eddie Morrison i1s synonymous [ g 5 el st
- with ENTERTAINMENT. Great - morning show.

Guy Eddie Morrison has gener-
ol ated enthusiastic response [
] from Chicagoland's Negro |
community.
'2 DADDY=-O~DAYLIE |Jazg Chicago's only jazz impres- '2
SHOW ario on AM radio, Daddy-0 LEE RODGERS Pop.- A fast, natural wit,

- has the oldest jazz program | _| SHOW Stand. Rodgers' popularity stems
1H in existance in the United 11 from his audience involve-
- States today. In radio since | — ment, his lively pace, and

1948. Listening "Great" his often copied humor.
N N| Spliced together with the
- LON DYSON R&B 28 yrs. young and growing o latest and brightest hit
SHOW bigger every day! Bachelor records.

— Lon's velvet volce caresses
! WGRT's mid-afternoon audi- ! .

7 ence with a rhxthm and blues | =| JIM HOLT SHOW Pop.- Relaxed, easy manner of

- "feet ticklin'" beat that's | | Stand. | talk and music, Believes

got Chicagoland's Negro 2l in getting to know Chicago-
community calling for more. - ans and his listeners have
So Lon makes the scene week- had much direct contact

3 ends too. Musicologist, 3| with him,

] researcher, skier, numis- 4
matist, Lon projects a total

a pergonality, ry

| MISTER VEE R&B Personality...PLUS, that's _

SHOW Great Guy "Mr. Vee," WGRT's BILL BERG SHOW | Pop.-~ Boy-next-door personality

- gift to Chicagoland's - Stand. that instantly captured
S greater Negro community. 18 | 3 Chicago listeners. Alert,
— yrs. a broadcaster, he has = quick commentary mixed with

|| a unique feel for the soul- | | compatible drive-home music
r sound that's right and tight.[ 6 selections. Amazing audi-
- "Vee" keeps WGRT traffic 3 ence reactions to small and

moving with a bright, up- large promotions.

7 tempo, AM kinda movin' soul h;

mood that's got 'em groovin!
1 from Waukegan to Kankakee -

— and from Aurora to Michigan BENSON AND Pop.- Chicago's newest nightly
8 City. "Mr. Vee," another RUSSELL SHOW Stand. | tandem. Two bantering
=1 GReaT entertainer! mimics, humorists, and

T{ commentators originating

5:30am to local sunset such campaigns as "Help
_ Stamp Out Prime Time Tele-
vision." Cholce, listenable

ol music nicely mingled with

restrained buffoonery,

11
= M| THE NIGHTWATCH | Pop.- | Chicago's oldest all-night
= n (ti11 6 am) Stand. | show,

OVERALL TYPE Rhythm and Blues OVERALL TYPE Popular - Standard

News (5 mins.) every hour at :20 and :40

5 mins. news on the hour and half-hour,




Tndep. Chicago, Ill. |apc Afr11, -91- Chicago, Ill.
890 kc
50,000 w WJJD 50,000 w WLs
Stone Plough Broadcasting NAB RAB |Blair ABC Station NAB RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
s A brisk up-tempo show with a | 3| FARM SPECIAL Talk- | Early morning agricultural-
~| DON CHAPMAN caw smooth mixture of 50% hit =] Chuck B1ll Serv., | 1sts and listeners.
| modern country singles & 50% Jim Wynne
[ LP selections--Chapman's 6
— successful approach to his — CLARK WEBER Pop. Show starts the day in
‘'audience relies on a spon- SHOW Contemp] fast tempo. Known in the
K taneous and bright type of [~ broadcasting business as
o humor coupled with a sincere | 7 a "real pro" Clark is a
relationship with the man who gives conscien-
— listener. - — tious attention to detail
8 8 and technique. Popular mix-
-1 1 ture of humor, lively
_a music, ;raffic reports,
? Features current up-tempo news and weather. High~
~] ROY STINGLEY C&W |C &W tunes & the latest . e
- album releases. With 15 yra SOt @ EH D eOn
[« as a C&W disc jockey, Ro 10|
I- can draw from ghe bg;t C&{H ~| BERNIE ALLEN Pop. The sparkling wit and
songs of the past & weaves SHOW Contemp| easygoing personality of
m in the historical events at T Bernie Allen typify WLS
. the time the tunes were most |’ | sound.
popular.
N A vibrant scintillating show | N| MID-DAY NEWS Talk Local,.regional .,national
“1 ART NELSON C&W The best top hit modern C&W
| singles and LP tunes are | | BERNIE ALLEN Pop. Full of fun-entertaining
I thoughtfully selected for 1| SHOW Contemy] talk-fast paced music.
- listening pleasurel Nelson's |
warm, sincere approach to
his audience 1s interspersed 2
ﬁ:;:pgzﬁéﬁs"ﬁﬁ adcent | o LARRY LUJACK Pop. With a way-out sense of
events, artists and songs. | SHOW Contemg humor and a great know-
3 This is good listening! 3 ledge of what is happening
_ | to teens and young people
in Chicago, Larry's style
2 -3l is readily accepted, as
A light & humorous show with well as the "now" things
“| HONEST JOHN cCaW many one liners dropped in - he informs his audience
TROTTER between selections of more | | about. Born in Quasqueton,
modern Country hits. With 5 Iowa; graduated from Cald-
his experience doing voices | — well H.S., attended Univ.
for Walt Disney Studios, he of Idaho, Moscow, Idaho.
carries on a 2-way conversa-
tion with a fictional heli- NEWS SCOPE Talk
copter traffic regorter who :
is constantly los 5 fs{gg RILEY Pop. . One of the midwest's top
L] Contemp] rated personalities Ron
RIGH OsBORN | Caw | e Ielaxise proran | o Riley Has made s multstude
WS @5 [ 6 U Bt L)y s | ond aistinctive doitvery,
Y.
tempo C&W tunes, and here & Voted DJ of the year b
there a soft, tender roman- 16 azines y y
tic ballad. Osborn has a -5 mag ° .
vast listening audience who
respond to his rich, warm, ART ROBERTS Pop. Unc:ntested as Chicago's
sincere personality. SHOW Contemp most popular teen & college
set DJ. Bright, ingenious
personality, Art constantly
runs little promotions &
contests that seem to de-
luge the station with mail
and phone calls.
EAST OF Pop. Poise and professionalism
MIDNIGHT Contemp| plus a cheery style.
Terr‘\'t !(ny
OVERALL TYPE | C & W OVERALL TYPE Popular contemporary
While WJJD can be classified as a "music station", it 1s |American Contemporary Radio News :55. Local (5 min) :25,
a personality station where the air men can talk freely Paul Harvey 8am. Howard Cosell with sports 7:%Oam.
about history, family anecdotes, current happenings, fan Chicago "Personality Radio" station, WLS the market's top
maill, etc. It 18 not a tight music format. rated station for over 5 yrs. Our personalities are the
News at :55 and News headlines at :27. Sports scoreboard |most sought-after in Chicago and the city's newspapers
at :45 in AM and PM drive times. feature them regularly. WLS completed massive & very
successful drive to help dropouts in cooperation with
the Chicago Daily News.




In the Chicago metro area,

Pulse shows our morning and
afternoon average drivetime
audience has more than doubled.

In the Chicago

ARB total survey area,

our audience has increased
by 40%.

Any other station in Chicago
could say the same if they had
Henry Cooke, Mark Edwards,
our national and local news
coverage and such good sports.

arani00/0
The Good Life

Represented Nationally by Robert E. Eastman & Co., Inc.

Sources: Mon-Fri average % hour adult share of 6-10AM
and 3-7PM. (Pulse surveys Oct/Nov 1967 to May 1968.)

ARB adult listeners — average % hour of 6-10AM
and 3-7PM. Oct/Nov 1967 vs. April/May 1968.




g?g ﬁffil Chicago, Illinois {ﬁggpﬁc -93- Chicago, Ill.
c
5,000 w WMAQ i WMPP
Robert Eastman NBC Owned Station NAB RAB | greener, Hiken, Sears HAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 5 Rev, W.L.Lofton 1s a dedi-
—| JIM HILL SHOW o 51 Night Show, ﬁgg},gpggse 4| =| GOSPEL TRAIN Relig. |cated Minister and devoted
(from lam) Stand, | with short phone interviews Christian, he conveys this
5 8 Rev. W. L.Lofton :g hisda:giencet:o:h 22 the
- _ | Informative wake-up program.| — Egan sgpanticipatlon
op.
gﬁg&y CoR gtgnd. Includes NBC News-Chicago, :gf:gﬁgunﬁtilalfh?rChi 1t
K Officer Vic Traffic Reports, - =
NBC News on the Hour, Em-
1 phasis & sports headlines, ~| EDDIE HOLLAND Contemp |Program Director. A top
- Cooke's bright adult music [ | SHOW rated, hard hitting lively
8 & dry wit ease listeners 8 air salesman. His show
- into their day. A full- — sparkles with time & temper-
service morning package. ature, His lively wake-up
9 9| breakfast party captivates
- d teenagers, young adults and
drive time audience through-
- out the area., A definite
10 10 must.
~ PAT SHERIDAN Pop. - | Pat Sheridan has all the -
SHOW Stand. right elements: experience,
m enthusiasm & believability. M3
— Current melodies & a gener- | | Jim Frazier-better known to
ous helping of standards DR, ROCK SHOW Contemp |his fans as Dr. Rock. Vet.
__{ provide the entertainment air man, over 8 yrs. experi-
N while NBC News on the Hour, |N| Jim Frazier ence & a style that is repre-
= NBC News-Chicago & a full - sentative of the typical
- line-up of Emphasis | urbanite. His show is
[ features cover the day's ] geared to the home makers
- realities, - during the remaining seg-
ments. One of the most
2 -?a popvlar D.J.'s. You Just
—| MARK EDWARDS Pop. - | The Mark Edwards Show is 2 IV L ) Eeto
SHOW Stand. | designed for the Chicagoan- |
3 qn-the-mg;g. Features 3
. Ll L) Gl e ~ SWINGING IN Contemp |Lewis "J.J, the D.J." Jeffer
Hour, NBC News - Chilcago, THE P M son - the teenagers idol.
3 the Joe Garagiola Show, r He knows their language &
Sports Shorts and Officer Lewis "J.J. the talks their talk. Conducts
n Vic Traffic Reports. = " A2 M
D.J." Jefferson a dally phone check out for
3| 3 all high schools. One of
Z the most talented personali=-
Floyd Kalber, Ben Grauer, ties in the area, he keeps
| CHICAGO TODAY News Bob Elson, Huntley-Brinkley, — his finger on the pulse of
6 Len O'Connor, Bob Thomas. & his audience with record
- hops & personal appearances
| His easy mike-side manner throughout the area.
7| FLOYD BROWN Pop. - | & enthusiastic salesmanship [ 7|
—| SHoW Stand. | happily combine with the
best, brightest current hits 5 AM to local sunset
& updated arrangements of
4 (gztzgaigxuher standards. Frequent personal s
scheduled) 1 appearances & involvement i
community affairs have
helped him become a major
factor in Chicago radio. -
10) ReBpected NEWS DPresentation (o
LD of world, nat'l, local news.| _|
] NBC CHICAGO News Local and regional newa. 1
NEWS !
Talk America's most imitated in- |M
JACK EIGEN SHOW int, terviewer, questions show -
Disc. business stars & guests.,
OVERALL TYPE Popular - Standard OVERALL TYPE | Contemporary

NBC News on the Hour,

NBC Emphasis hourly at :3C..
Station broadcasts full schedule of Chicago White Sox
Baseball games throughout 1968 season,

NEWS OF THE WORLD AND CHICAGO features Bill Ryan and
Fred Thomas.

News on the hour and half hour.
Community Billboards.



1390 ke - Chicago, Ill. Irngep. oax Park, Illinots
1490 kc Chicago
et WNUS [1{000 sy
250w night WOPA
Katez RAB | Vic Piano NAB RAB
IE] PROGRAM TYPE COMMENTS .Au] PROGRAM TYPE COMMENTS
5 5
- Tbum WNUS's new sound features
WNUS MUSIC A the world's most familiar
6 best-loved melodies of ali ]| ESTUDIO 67 ?;gﬁig
time. Each hour brings 6
i the listener a balanced
- presentation of tunes he || POLISH MORNING Ethnic Polish music, news and
7 knows, including standards [ 7| BELLS (Polish)| interviews.
- plus newer tunes which will
establish themselves as CHET GULINSKI ol Polka music-news-interviews
8| standards in time. Y
- — ELIAS PEREZ Ethnic
Exciting, lush strings such
- as Percy’Faith, Andre L SHOV (Span)
9] Kostelanetz, Hollyridge 9
-1 Strings, Mantovani, and —
|| the Boston Pops.
'2 Vocalists include the '2 DAUKUS thnic Lithuanian musio, inter-
extremely popular Frank LITPUANIAN Lithu- | views and news,
i Sinatra, John Gary, Anlta T - —
Kerr Singers, Jack Jones
- Barbara Streiaand, Andy 2 — CAS.Rgﬁ LA %;hﬁig Inoludes Spanish dramas,
|| Williams, Doris Day, and pLe P
N ey LA¥ebil N| Quo VADIS SHOW | Ethnic | Polish music, records,
Spotlighted is the de- (Polish | interviews, news.
— lightful, light and lively T
l SR e Alpert, I %A%Yé%‘”’ or {nggig) Speoial travel features.
Martin Denny, George
- Shearing, Ray Conniff, _ZJ RELIGIOUS Talk- 15 minute segments includ-
2 Laurendo Almeida along PROGRAMS Relig. ing A.A. Allen, Brother Al
— with the popular bands and | — o and Rev. Schambach.
orchestras such as
3| Lawrence Welk, Herman 3
- Clebanoff, Al Hirt, Felix - ESTUDIO 67 Ethnic
Slatkin, plus the piano (Span)
_z& stylings of Ferrante/
Teicher, Peter Nero, Roger 4| NABORHOOD HOUR Talk-EngJ Local news and interviews.
-1 Williams, and Joe Harmett.
- EVROPE TRAVEL | BERRAR
G Tibremt e ovinagnt.and | 5] ITALIAN PROGRAM| Italian| R&P Lyric Theatre(operas)
current arrangements of EUROPE TRAVEL Polish News
mn the great standards with r
:] a modern flavor. _] ITALIA NUOVA Ethmic Italian news,musio,in-
(Ital.)} terviews,
7 7| GRUNWALD PROGRAN Polish
- | _| SUNSHEINE HOUR Ethnic 15 minutes news daily
8 8] AND NEWS (Polish]
|| RADIO MARATON Ethnic There are over 400,000
E 9 (Span) Spanish speaking people
= in Chioaga
VARIES
C 10}
m@ 1
= = BILL HILL SHOW R&B Rhythm and Blues for the
- - Negro oriented audienoe.
M M
OVERALL TYPE Album OVERALL TYPE Ethnic

From 5 to 15 minutes of news every hour.

WOPA started in 1950 and changed to Negro and foreign
language programming in 1952.
are members of households in which one of the foreign
languages WOPA carries 1s spoken.
in Metropolitan Chicago is 1,200,000.

Over 2,800,000 Chicagoans

Total Negro coverage



{zzlegpl-‘ Chicago, Ill. | Indep. -95- Chicago, Ill.
c 1450 kc
1,000w day WSBC .0 WVON
250w night 250w night
Nat'l Time Sales NAB | Bernard Howard
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 S|HIGHWAY TO HEAVEN Relig. | William "Doc" Lee. Gospel.
7 WSBC is Chicago's first
foreign langggge station. || LUCKY CORDELL R&B Lucky "The Baron of Bounce"”
6| SERENATA Ethnic |[It has been in continuous 6| SHOW and Program Director of
=1 MATUTINA (Span) service since 1925. The - WVON is well kmown to the
Jose Chapa first Spanish language ggi;:ggland area. tfisa are
rogram in Chicago was K program rating
7| BOB LEWANDOWSKI | Ethnic | Bn*WSBC - and it continues | 2| at a new high.
SHOW (Polish)| ¢o feature fine Spanish
personalities. —
8| BOHEMIAN Ethnic ]
-| MELODIES WSBC is located in the -
- center of Chicago's Span-
h- mmunity.
: %gatagg::t:ft;oie 1ar§e : ED COOK SHOW R&B The "Nassau Daddy" romps
and growing by leaps and through the mid-morning
10 bounds. It is estimated 10 as a happy housewives
ITALO-AMERICAN | Ethnic | by the Consulate of Mexico helper, Ed is a Miami im-
~| HOUR (Italian)| that there are approximate- port, highly popular in
|| Amerigo ILupi ly 275,000 Spanish-speaking morning drive time. He
Iy people in the area. ] could be a "U.S. Daddy"
_ having worked in all four
The station's Spanish corners of our land.
N rogram directors are re-
N g,egt,d e R o e N BILL "BUTTER- | R & B | Bill "Butterball" ("The
who are constantly avail- BALL" CRANE High-Priced Spread")
— able for worthy causes and | SHOW started his radio career
! festivals of interest to ! as engineer.
n Mexican & Puerto Rican
Pe:ple. Their programs JOE COBB SHOW | R & B "5011"11" 303" Cobb, WVON's
2 are particularly effective —ﬁ "Young Blood" came from
- g?T%gEcigg %;hgig since listeners are respon- | — Arkansas radio to Chicago
|| Bellazapbe P sive to announcers in whom in 1965.
3 they have confidence. 3
- - E. RODNEY JONES| R & B Began his career as a band
Xgﬁﬁgkgﬁg Ethnic WSBC's programs feature SHOW musician in Texarkana. Later
- music, news & frequent in- 3 became a MC., then worked a
4 terviews with famous Latin trick in Kansas City, Mo.,
-1 artists of radio, TV, mo- 1 moved to KXIW in St. Louis
- tion pictures & stage. Our | | and WBBR in East St. Louis
5 studios are a focal point 5 for 8 yrs. In 1962, the
— for Latin American talent — "Mad Lad" moved to Chicago
whenever they're in Chicaga___ joining WVON in 1963.
Top station personalities f
are Jose Chapa, Normi Jose
Enri B amba. |—!
gg;';;; & o fop Jgiiggmt 7| HERB KENT SHOW | R & B | WVON's "Kool Gent® is a
in Mex. before coming to - Chicago boy. His first job
U.S. He is highly respected vas with WBEC, Chicago Ba.
8 1 Ethni for his newscasts & commen- | 8| of Education station. He
ITALIAN RADIO ¢ | taries. Bellagamba has pro- | | did dramatic shows, worked
BOHEMT AN Eibnic | duced thatrical productions with WGES prior to his show
with stars from Spain, Mex. [— on WHFC, WEHS-FM. When WVON
9| MELODIES & other Latin-Amer. coun— 9 arrived, the "Kool Gent" was
tries. A fixture on Chicago | 7] already there with the ex-
radio, having been on the || perience and a solid radio
I air for over 15 yrs. He is |[I0] background. Herbd is a real
particularly well known for | — Pied Piper with Chicago's
his work with charitable teens.
] institutions. Gomez has 0
been in radio for over 20 | _| HOT LINE Talk-
yrs. in Chi, & his Casa Wesley Scott Tel Parf
Madrid show has a large re- M
M sponsive audience. SPIN WITH SPANN| R & B The man with the "Basket of
=] Pervis Spann Blues" and the tops in pops
(o 4am) for the wee small honrs.
OVERALL TYPE Ethnic (varied) OVERALL TYPE R&B

sagiily - On the Scene with Bernadine (fashions, girl
11 daily - Aware (public service messages)
11 daily - What's New (club news)

11 daily - Editorials
"The Voice of the Negro" - WVON is the only station in
the Chicagoland area completely programmed to Negroes
24 hours a day, 7 days a week.



A New Service for Advertisers from

M*GAVREN-GUILD-PGW RADIO, INC.

RESEARCH

Automobile Tires
Automobiles
Batteries
Blankets
Bleach

Boats

Borax
Breakfast Foods
Bus Lines
Cameras
Canned Goods
Candy
Carpets

Cat Food
Cereals
Cheese
Chlorides
Cigarettes
Cigars
Cleansers
Coffee
Condiments
Cordials
Cosmetics

~TOP 50 MARKETS—

Competitive Information for All National Products
Within 48 Hours

Corsets

Cough Syrups
Cream (Dental)
Cream (Face)
Cutlery

Dairy Products
Dancing Schools
Dentifrices
Deodorizers
Detergents
Dinnerware
Disinfectants
Dog Food
Electric Fans
Electric Shavers
Electric Toasters
Floor Covering
Frozen Foods
Fruits

Furs

Ginger Ale
Grape Juice
Gum

Hair Tonics

Hosiery

Ice Cream
Insect Powder
Insurance
Laxatives
Lingerie
Liniment
Liqueurs
Lubricants
Margarines
Mechanical Toys
Milk

Mixes (Cake)
Motor Oils
Motor Trucks
Motorcycles
MufHers

Nuts

0il (Cooking)
Pancake Flour
Peanuts

Pens
Perfumes
Pianos

Pipes

Polishes (Auto)
Potato Chips
Radios

Razors
Refrigerators
Resorts

Salad Oils
Shoes

Soap (Toilet)
Soap (Powder)
Soft Drinks
Soups

Spark Plugs
Sugar

Syrups

Tea

Tobacco

Tools

Toys

Trucks
Vacuum Cleaners
Washing Machines
Watches

And Many Others!

Call Jan Carlson, Research Director

MCGAVREN-GUILD-PGW RADIO, INC.

America’s Foremost Exclusive Radio Station Representatives
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CINCINNATI

minute rates. Under the 26-week and 52-week columns are discounts gff the applicable rates regardless of commercial length.

WEEKLY ANNOUNCEMENT PLANS GUIDE

This gunide is intended to help you ESTIMATE the cost of a single station or a multi-station spot radio campaign . .. quickly, and with great
accuracy.
Khile the listed plans are almost all station-submitted, they are of courae subject to change without notice. And they do not represent all of the
plans or all of the discounts available.
All rates are for i

unless otherwise indicated. Under the 30-second and 10-second columas are percentages gf the one-

MORNING AFTERNOON 30 10 | 26w | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | DISC. | DISC.
wCIN 10 16.55 6-10a 13.85 10-3p 16.55 3-7p 13,85 T=m==——f——=—— 6a 80%
15 15.45 5 o4 12.95
20 14.50 12.10 14.50 12.10
25 13.55 11.40 13.55 11.40
30 12.60 10.55 12.60 10.55
35 11.60 9.75 11.60 9.75
weKY 6 37. 6-10a 34. 10-3p 37. 3-Tp 29, Jee————f-——e— 6a 80% | 60% ag
12 35, 30. 35. 26.
18 31, 28. 31, 23,
24 29, 24, 29, 20.
30 26, 22. 26. 17.
WCLU 6 15. 6-9a 10, 9-3p 15. 3-6p 8. Other 75% | So0%
12 12, 8. 12, 5
18 10. 1o 10. 5
24 8. 6. 5 5.
WERO 6 61. 6-10a | 38. 10-3p 44, 3=Tp 32.7-8p28. 8-10p 24. 10-5a | 80% | S0%
12 59. 33, 38. 30.5-6a26. 22.
18 57. 32. 36, 28, 24, 20.
24 55, 30, 34, 26, 22, 18,
wle 6 70. 6-9:30u| 63, 9:30-3p| 49. 3=-Tp 28, T-12m 80% | 508
12 60. 54. 42, 24.
18 55. 49. 38, 22,
24 50. 45, 35, 20.
30 45, 40. 31, 18.
36 43, 38, 29. 16.
48 41, 36. 27. 14.
wSAI 12 42, 6-10a 34. 10-3p 42, 3-Tp 38, 7-1lp 21, 11-l1a | so% | 608 | 3% 6%
18 40, 32, 40, 36, 19, 5-6a
24, 30. 34, 18,
WUBE 6 20. 20, 24, 3=Tp 16, T-M 8. M-6a 80% S0% | 4% 10%
12 18. 18. 21, 14. T
18 16, 16. 19. T2 6.
24 14. 14. 16. 10. 5.
WilP 10 18, 6-10e 16. 10-3p 18, 3-6p 16, 6-8ign 80% 50% 10%
20 16. 14. 16. 14. oft




{Eggp. -8- Cincinnati, Ohio |ABC Affil. Cincinnati, Ohio
ke 1530 ke
5,000 w WCIN (5o’ WCKY
Bernard Howard Rounsaville Station Blair NAB RAB
AM PROGRAM TYPE COMMENTS IAM PROGRAM TYPE COMMENTS
5| GOSPEL MELODIES Gospel 5 DROAﬁ'§HOYmidnt\ Pop.Std |For motorists & non-sleepers
] Swanson - )
A A Joined WCKY Aug.l1965 after
7 BOB HUDSON R&B 7| DON ROSS SHOW gggﬁd 2 yrs. in all phases of
=1 SHOW F— - operation at WSIU-FM;staff
7| 7| announcing at WCIL; being
= = an air personality and
- o special feature shows on
8 8 WTRC-during which time he
— —~ was also on WSJV-TV, then
WLKV-TV & WINN Radio as on
ol the air performer as well
Z 3:£§E§N - Gospel Z as creator of material for
Swanson both media.
10| cINDY HAMILTON | Variety 19 BrEAKFAST CLUB |variety
Don McNeill
11| BOB HUDSON 11
— SHOW R&B ~| DICK COUSINS Pop. Entertaining WCKY person-
SHOW Stand. ality. Show includes com-
N N ments about the trials and
- - tribulations of married
life with his real-life
— wife Carol "Irish" the
! ! innocent "heavy". His
—| GOSPEL CARAVAN | Gospel 3 family also includes 7
= |4 children, all of whom have
2| Swanson 2| names starting with the
- letter "M".
3 TOM HANKERSON R&B .
~1 SHOW — FRANE HATHAWAY,| Pop. Experienced as program
- JR. SHOW Stand. director & announcer at a
4 a number of Midwestern sta-
- - tions-most recently WLAP,
Lex. Ky. Show moves at a
— 5 brisk clip with proper pro-
5 portions of music, wit and
- - timely conversation.

6 6 Sports E§;-Compass-Editor-
— = Kggs&niggiL T;i:; ial-Paul Harvey News-Alex
| | JACK PORTER R&B »w Dreier-Tom Harmon-Bob Con-
7] SHow 7 sidine-Morgan & Schenkel.
] "] DAVE HOWE SHOW Pop. A former professional pho-
*? 8| Stand. tographer, as well as car-

toonist who has had his
n M work appear in various
- - magazines, Dave attended
9 9 schools in New York --
— — University of Rochester,
the Museum of Modern Art,
10 0| the Art Students' League,
= - and the Announcer Training
DICK PIKE SHOW Jazz Studios.
T:r 1]
g
M M| ROAD SHow Pop. Don converses and spins
| ~| Don Hiles Stand platters throu§h the night
(t0 S:30am) for coauntless l1isteners
OVERALL TYPE Rhythm & Blues & Gospel OVERALL TYPE Popular-standard

News at :55

S min. ABC News at :55. Paul Harvey at 8:55. WCKY local
news (5 min) on the hr.-between 6-9am also the half hour
ABC Reports (5 min) 12:25 & 2:25pm. Weather :20 & :40-
between 6-9am & 3-6 :10 & :50. Sports at :15 3-6pm and
3:45 & 5:45. Ed Kennedy on Sports 4:35. ABC Reports
8:25, 9:25. Editorial 8:10. Religion 12-12:30.

WCKY broadcasts all Cincinnati Reds baseball games,
Royals basketball, Xavier Univ. basketball, Cleveland
Browns football, Notre Dame football in season.




18] 1o |m

{gggpio Cincinnati. Ohio Indep. -99- Cincinnati, Ohio
550 kc
500 w WCLU (3000°w aay WKRC
1,000 w night
Adam Young NAB |Eate Taft Station
uﬁ] PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 LARRY BRUNNER Pop. From 1-6am except Sat.,
= 1 SHOW Stand. | 1-7am. Sun.
6
— COUNTRY TIME C&W —~ MAGAZINE OF Pop. Top rated radio show, on air
THE AIR Stand. 16 yrs. Interesting, little
B Jimmy Logadon Modern Country muaic K known stories prepared by
pd | Stan, coupled with music. A
format...Combinea loyalty Stan Matlock friendly, informal program,
| - offering as great a variety
8 snd reaponsaiveneas of 8 of interesting subjects as
-1 -1 several hours' reading of a
old country music pro- good magazine., Sections
K K are devoted to music that's
- gramming with an up-to- . rhythmic and melodic. Four
regular newscasts presented.
i date modern approach, o
- ~ JERRY THOMAS Pop. Highly rated show with popu-
LG C R (TR SHOW Stand. | lar Jerry Thomas. He has
— — : unusual talent for voice
" Gl R L) Chali0el B " characterizations - Granny
7] 7 & the hilarious Chinese
with arrangementa that __{ weatherman, Usual Lee Wong.
N reflect today's beat N Over 38,000 members of
1 COUNTRY TIME cCaw ~ Goodie Cat Club. Listeners
and musical taate attempt to answer tele-
1 Bob Scott ¢ ! phoned questions for sponsm
— ¢ - provided prizes.
2
-{ EKALEIDOSCOPE Pop. As name implies, show is a
Stand. blend of good music, con-
3 —3{ Bob Jones versation, and features.
Celebrity interviews are
7] segmented throughout the
- show. Program also features
4 4 bits on Cincinnati history,
- = Waite Hoyt with baseball &
sports memories, stock mkt.,
3| 8| weather news, and "Carpool
- Quig,
YOUR TOWN KELETTOSCOFE T yows see below
6 -
: Sunrise to local sunset IWILL WITH A WAY Palk- Unique Do-It-Yourself tele
phone show, hosted by Will.
|| Will Warren Tel.Part{ On the spot answers.
7 Z PARTYLINE Talk- On the air for 12 years.
Dan Young Tel.Part{ Features guest experts.
MUSIC AND Pop. Informal evening program
MC KAY Stand. | with Ted McEKay, 13 yr. vet

of WKRC and Cincinnati
radio. Ad 1lib commercials
have resulted in excellent
results for sponsors one of
which has been with the
station since the early 50%,
90% of the music is culled
from albums, mostly vocal.
News on the hour, headlinea
on the half hour, plus
sports and weather.

OVERALL TYPE

Country & Weatern

OVERALL TYPE

Pop.-Standard

gral part of the show.
Parks. Waite Hoyt, Bill Patterson, Mike Frogg

News on the hour. Headlines on the half hour 24 hrs.
Univ. of Cincinnati football and basketball games.
*Complete sports, business and stock market news; Ohio
and Kentucky Reports direct from the respective state
capitols; Perspective and an editorial.
national, international and local newscast is an inte-
Bob Jones, Dan Young, Daryl

15 min.



%aco Afeil -100 Cincinnati, Ohio
C
50,000 w WLW

Avco Radio TV Sales Avco Brdcstg,

ind
1 36
b,V

ep.
0 ke
00 w

m[Robe rt Eastman

Cincinnati, Ohio
WSAI

NAB RAB

PROGRAM TYPE COMMENTS [nJ PROGRAM TYPE COMMENTS
5 Music, news, weather, agric.- 3| BUD sTAGG SHOW Contemp.| Multi-talented Bud haa worked
—{ GOOD MORNING Pop. - | pusiness, vignettes, farm =1 (from midnight) thousands of hops for teens;
Stand. ROWS, done night club comedy.
6
: JAMES FRANCIS Pop. - | Bright, breezy host intro- -4 JIM SCOTT SHOW Contemp.| Jim joined WSAI after ex-
PATRICK O'NEILL duces pop.-standard tunes. perilence at WKBW, Buffalo
K, Stand. 10 minute news roundup at 7 and KGB, San Diego.
T:30. News on the hour & pl
n half hour. Weather & sports
- reports.
- E
K 9
=1 JONATHAN SUMMERS | Contemp.| Jonathan came to WSAI from
WKLO, Louisville, Ky.
| 101
PAT PATTERSON Pop. - | Lively music & talk show, -
SHOW News on hour & half-hour.
i Stand. Agric.-busineaa vignettea, [T
g market reports, weather in .
final half-hour,
N Cliff Lash Band and famous N
- - - W R Contemp.| Walt ined W as
50-50 cLuB Variety WLW live talent entertaén. ALT TURNER SHOW " a::d sggrrtlg magfIIs ng:“
—1 Top Hollywood screen an — o .
1| Bob Braun stage stars are gueats. 1 entertaining housewives
2l PAT PATTERSON Pop. - Lively music & talk show. |
3| sHow 4
= Stand.
3 3
=1 RICHARD .KING Pop. - | Popular music plus King's —| ROY COOPER SHOW | Contemp.| In May of 1964, Roy was
SHOW witty comments. Capsule - offered a position as
& Stand. news reports, weather, 4 Program Director of WNDR in
- sports, news, Exclusive - Syracuse, N.Y. Following
Helicopter Traffic service WNDR, he moved to WPOP,
with Lt. Art Mehring. 3| Hartford, Conn. In Sept.
1965, Roy Joined WSAI as
= the early afternoon man.
7 7,
= GENE PACKARD Pop. - Music, news on the hour & =] LARRY CLARK SHOW| Contemp.| Larry is a native Ohioan
SHOW half hour, sports reports ] and patterns his show after
8| Stand. | westher forecsst. 8 the tastes of the Queen
- - City. Began his career in
a small town near Cincinnati,
— o went to work in Columbus,
’1 Ohio and then Joined the
— - WSAI starf.
10| 10 !
- -
'_' MOON RIVER Album Program on the air since I_I
talk | 1930.
M M BUD STAGG SHOW Contemp.| Bud has worked thousands of
= MUSIC TIL DAWN Stand. Peabody Award winning show -1 " hops for teena; done night
Lee Stewart Lt.Clasg on WIW 12 years. club comedy
OVERALL TYPE Popwlar - Stasdapd OVERALL TYPE Contemporary

NBC News on the Hour - Local News on the half-hour -
Sports reports usually at :15 - Weather reports uaually
at :45 - Helicopter Traffic reporta T:10 to 8:40 a.m.,
4:10 to 5:40 p.m.

News/weather - 5 min. on the hour. Weather capsules

at :15 & :45. Traffic reports am & pm drive.

Award Winning News Staff;
and News Editors Jack McCoy, Paul Rogers, Jack Stahl.
Ohio State Bar Assoc. Radlo Award for outstanding
news coverage to WSAI for 1962-66. Only station in
Greater Cincinnati area serving listeners with both

AP and UPI.

WSAI
Rod Williams - News Dir.,



Indep. Cincinnati, Ohlo |ABC & MBS Affil. -101- Cincinnati, Ohio
1230 ke 1050 ke
1,000 w day WUBE 1,000w WZ|P
250 w night
McGavren-Guild-PaW NAB RAB | Alan Torbet Assocs. L) LY
ou PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5
3| ke scorT sHow| Pop. - | 50,000 sll-night shift Z| ALLAN PECK SHOW (C & W {:’n“:g ‘:gl::*‘g:c:*:.m.
(from midnight)| Contemp. workers on the job. eu-l.y'bu:do analigetalCin:
6| GARY CORRY SHOW| Pop. - | It's get-up-snd-go time 6 ﬁmzth::‘d? . Sn‘::dh:;;;‘
- Contemp, with Gsry! Those 1little = sound of the {; country
stebs of humor, laced with | | ieic from the 81050 s -
K importsnt drive-time newa 7 . AV
7 Local news at :55, Mutual
i snd traffic information, - News on the hour ;nd ABC
creaste 8 80lid three hours CeT) ol O T s
s of top-flight entertainment '—.* ¢
9 9
-] NICK ANTHONY Pop. - Mama relaxes with that -
SHOW Contemp, blessed second cup of
| — coffee, ss Nick comes on
10 werm and natural,.,Jjust 10| JoveMY LOGSDON cC&W Jimmy Logsdon's sparkling
- talks to ‘em...yet keeps - sHOW wit keeps the midday moving
the show moving with smooth with the bright sound of
1 professionalisam, 1 country music...plus topics
- of interest to all of Cin-
cinnati. ZIP Country Listens
N| WAYNE SHANE Pop. - | No sfterncon slowdown here! || GOOD NEIGHBOR  [Talk-
=1 SHOW Contemp. Wayne pscks a punch as the PAUL HARVEY News
- world relsxes snd gets set LIFELINE Info.
] for frantic drive-time,... 1
- but his punch 1s subtle and | | JIMMY LOGSDON cC&W
does the entertaining job SHOW
of making listeners happy! 2
3 3 BOB TIFFIN SHOW |[C & W Speeding up the afternoon
with news and information,
_JI Bob's special brand of humor
4 4 plus good country music.
BIG AL LAW SHOW| Pop. - The teens let out of achool | —
Contemp. 8nd to greet them 1s Big
3 Al! Our most requested 3]
personslity st teen p
functions and hops, Al has
that "groove",..that "sock
1t to 'em" cookin' spprosch| 6 TOM HARMON SHOW |Sports Up-To-Date sports reports.
that young people dig. -
7| JERRY KIEFER cC&aw The nighttime voice of the
SHOW country giant has gathered
A a loyal audience of country
8 BWANA JOHNNY Contemp, Then we get down to the music fans. Local news and
SHOW nitty-gritty. Bwans Johnny sporting events keeps ZIP
18 "what's happening baby" country listeners well-
during Cincinnsti night- informed.
time. Bwsans ls star-
materisl, and slams 1t
i home 88 only the young-at- [j
heart can understand.
i 11| GRAND OLE OPRY |C & W From Nashville
[ M
OVERALL TYPE Pop. - Contemp. OVERALL TYPE [Country and Western

Newa at :40,

Public affsirs spots periodically.

Local news at :55. MBS on the hour. ABC on the half-
hour, Local Sports. Indianapolis 500. Racing from
River Downs. Notre Dame Football. NFL Cleveland Browns.
Xavier University Football and Basketball., Programming
is Modern C&W with strong personalities in a tight modern
vein...strong emphasis on audience participation with
contests and promotions.




A New Service for Advertisers from

M‘GAVREN-GUILD-PGW RADIO, INC.

RESEARCH

Automobile Tires
Automobiles
Batteries
Blankets
Bleach

Boats

Borax
Breakfast Foods
Bus Lines
Cameras
Canned Goods
Candy
Carpets

Cat Food
Cereals
Cheese
Chlorides
Cigarettes
Cigars
Cleansers
Coffee
Condiments
Cordials
Cosmetics

~TOP 50 MARKETS—

Competitive Information for All National Products
Within 48 Hours

Corsets

Cough Syrups
Cream (Dental)
Cream (Face)
Cutlery

Dairy Products
Dancing Schools
Dentifrices
Deodorizers
Detergents
Dinnerware
Disinfectants
Dog Food
Electric Fans
Electric Shavers
Electric Toasters
Floor Covering
Frozen Foods
Fruits

Furs

Ginger Ale
Grape Juice
Gum

Hair Tonics

Hosiery

Ice Cream
Insect Powder
Insurance
Laxatives
Lingerie
Liniment
Liqueurs
Lubricants
Margarines
Mechanical Toys
Milk

Mixes (Cake)
Motor Oils
Motor Trucks
Motorcycles
Mufflers

Nuts

0il (Cooking)
Pancake Flour
Peanuts

Pens
Perfumes
Pianos

Pipes

Polishes (Auto)
Potato Chips
Radios

Razors
Refrigerators
Resorts

Salad Oils
Shoes

Soap (Toilet)
Soap (Powder)
Soft Drinks
Soups

Spark Plugs
Sugar

Syrups

Tea

Tobacco

Tools

Toys

Trucks

Vacuum Cleaners
Washing Machines
Watches

And Many Others!

Call Jan Carlson, Research Director

MCGAVREN-GUILD-PGW RADIO, INC.

PR ST T T
America’s Foremost Exclusive Radio Station Representatives



e CLEVELAND
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a singic station or a multi-station spot radio campaign ... quickly, and with great
sccuracy.
While the listed plans are almost all station-submitted, they are of course subject to change without motice. And they do aot represent all of the

plans or all of the discounts uvailable.
All rates are for inut unless otherwise indicated. Under the 30. d and 10 d col are p ages of the one-
minute rates. Under the 26-weck and S2-weck columas are discounts off the applicable rates regardless of commercial length.

MORNING AFTERNOON 30 10 | 26w | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | DISC. | DISC.
WABQ 12 13.40 All periods 10.59 6.70
18 12.60 10.1d 6.30
24 11.90 9.559 5.95
36 11.20 9.0q0 5.60
WERE *20 35. 6-10a 25. 10-3p 35. 3-Tp 19. 7-m 50% of 75% 50% | 10% 20»
40 34. 24, 34. 18. rvening
60 33. 23, 33. 17.
80 32, 22. 32. 16.
[*per mpnth
WGAR 6 55. 6-10a 40. 10-3p 45. 3-Tp 30. 7-10p 25. Other 80% 60% 5% 10%
12 50. 35. 40. 25. 20.
18 45. 31. 35. 23. 17.
24 43, 29. 33, 22. 16.
30 40. 27. 30. 21. 15.
WHK 12 50. 6-10a 40. 10-4p 45. 4-8p 25. &-l2m 12. 12-6a 80% 50% 10%
18 45. 35. 40. 20. 10.
24 40. 30. 35. 18. 8.
wIXY 6 40, 6-10a 34, 10-3p 40. 3-Tp 34. T7-1lp 25. 1ll-la 80% 60% 4% eg
12 36, 30. 36, 30. 22,
18 34. 26. 34. 26, 19,
24 32, 24. 32. 24, 17.
wino 6 24, 6-9a 19. 9-4p 24, 4-Tp 14. 7-12m | 12. 12-5a 80% 60% | 10% 15%
12 23. 18, 5-6a 23, 13. 11.
18 22. 17. 22, 12. 10.
24 21, 16. 2l1. 11. 9.
wiw 5 60. 6-10a 45. 10-3p 50. 3-Tp 27. 1-11p 11-6a 80% 50% | See |Card
10 55. 40, 45. 22. 12x - 75.
15 50. 38, 41. 18. 18x- 108,
20 45- 340 39. 16. 24! -132.
30 42, 28. 36. 14.
wKYC 6 60. 6-10a 40, 10-4p 50. 4-8p 31, 10-12m 5. 12-5:304 80% 50%
12 55. 35. 8-10p | 45. 28, 5150-6
18 50. 30. 40, 24. 1
24 45. 25. 35. 20.

ARE YOU AN UNDERLINER? . .. A NOTER? A DOODLER? ...
THEN GET YOUR OWN COPY OF
THE 1968 RADIO PROGRAMMING PROFILE.

BF/COMMUNICATION SERVICES, INC.
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) MU 62149




Indep.

~104- Cleveland, Ohio

1540 ke CBS Affil. Cleveland, Ohio
000 ‘A’ A BQ 1300 ke
o 5,000 w WERE
Bernard Howard Booth Broadcasting CBS Radio Spot Sales NAB
lam| PROGRAM TYPE COMMENTS JAM| PROGRAM TYPE COMMENTS
5 5[ Nightline Talk Conversation on any subJject
El Mike Adams Tel-Part
|| MORNING WATCH Talk This program accents news
n 6 News features, with helicopter
=1 — Howle Lund Info traffic reports, CBS News,
Pinpoint weather service,
7 =? with feature programs on
" science, sports, business -
—~ "HOT DOG" SHOW | R & B n plus pe;aonal cémment and
= id occasional editorials.
8 8 From 9 to 10 a.m, guests are
=l — interviewed and the phone
lines opened to callers.
o s
10 10
~{ MARY HOLT SHOW Gospel 17 years on radio in —{ ARTHUR GODFREY | Variety | CBS Program. Musaic,
Cleveland. gueats, humor
" ' BILL RANDLE Talk F :
Talk- a rom 11:10 until Noon, and
—| RING-A-DING Tei.Part. = Tel.part]| from 1 to 2 p.m. the
b program features SWAP AND
N N SHOP, a personal clasaified
o -~ column conducted by phone., -
Ay cunms ol L From 2 to 4 p.m. ASK YOUR
FT W NEIGHBOR, open telephone
L = line with household and
personal problems and
= - aolutions. - Noon til 1 -
2 2 selected contemporary music.,
3 3]
| MIKE PAYNE SHOW| R & B .
4 4 1nFO Talk Local news with Bob Campbell
-1 ™ News Bob Eastman, Laura Lane,
- - Info and reports from
5 5 Huﬁh Danaceau. 4:15 to
- - 4:40 1s OPINION LINE with
- call-in comments on the
s 6 news. Bualness, sports,
-] i TV, Film, Theater criticism.
CBS News and local features,
7 7]
= ! &
e e D SPORTSLINE Talk Discussion with listeners
8| 8 Sports about sports, Occasional
= _| Pete Franklin Tel.part| gueats.
9 Syndicated talk Show with
Z e T " BARRY FARBER Int.Disc]| ontroversial gueats.
o loc sunse
|| " - CBS Features Talk News-slanted features
10 10
i ] STUDIO 13 Talk- Selected guests are
Int. interviewed, then open to
- ! Pete Franklin Disc, call-in questions,
' " Tel
—~J . Part.
™| M NIGHTLINE Talk Open-line talk show with
- B Tel.part{ telephone call-ins.
Mike Adams
OVERALL TYPE | R& B OVERALL TYPE Talk-News-Information

WABQ Tigeradio.

vee, :37,

champion, is WABQ's Sports Director.
and :52 after each hour.
Dillars - 5:50-5:55 PM.

Harrison Dillar, two-time Olympic Track
Headlines at :07,
Sports with Harrison

Mon. - Fri,

Barry Farber,
Weekend Football, in season:
games. Local race results,

CBS News and features throughout the day.
of local news features and documentaries;
copter traffic reports in drive time.

During the Baseball season (Mid-April to end Sept.)
Cleveland Indians Baseball generally from 7:30 to 10:30pm
Sportsline follows to 11:30pm, followed by

Ohio State and Notre Dame

Heavy schedule
talks, Hell-



SHOULDN'T YOU HAVE
YOUR OWN COPY
OF THE
1968
RADIO PROGRAMMING

PROFILE?

BF/COMMUNICATION SERVICES, INC,
341 Madison Avenue New York 10017
Phoae: (212) MU 6-2149

Blair

IABC Affil.
1220 ke
50,000 w

PROGRAM

-105-

Peoples Brdcstz. Station

TYPE

Cleveland, Ohio

WGAR

NAB RAB

COMMENTS

Lel

lg[ 1 gl 1 ul

R0M ARMSTRONG
SHOW

Pop.
Stand.

Strong well-known personal-~
ity in same time slot for
over 10 yrs, has been
waking resident of Northern
Ohio and making them like
it. APTRA Award winner for
“Beat Popular Radio Show"
& #1 studio announcer in
three Cleveland Press polls
*Word for Today" feature

in morning show became reg-
ular item by listener de-
mand. Produced-presented
"Calling All Cara"since
1951, Models-maintainence,

BREAKFAST CLUB
Don McNeill

Variety

Long-standing ABC program.

LADIES DAY
Betty Ott

Talk-
Int.Disc|

Cleveland's only women's

Brogrem. Iroduced by WGAR's

l-l 1

BILL COLLINS
SHOW

Pop.
Stand,

Warm, friendly show with a
bit of chatter from such
sources as the "Collins
Catalogue of Off-Beat In-
formation". Interviews,
visiting celebrities.

Paul Harvey News l-1:15pa.

1 gL 1 hl |1 &

TED HALLAMAN
SHOW

Pop.
Stand.

"Tall Ted" dishes out his
unique sense of humor...
including his "alter egos”
«+.Granny, Dmitri Popadou-
polous, Shorty Vincent,
Suedes...characters he has
created to add zest to his
patter. One of Cleveland's

fupniest airmen.,

NEWS BLOCK

Talk-
News

Complete roundup of day's
newe & eports info; late

stock mkt. info and vari-
ous commentary and feature
programs from ABC and lcl.

S

OPEN FORUM
Sid Andorn

Int.Disg
Tel.Part

Callers address questions
to guest experts.

MUSIC APTER
DARK

Joe Black

Stand.
Pop.

Joe has more than twenty
years of broadcasting -
all in hometown Cleveland,
Music in medlays for late
:vening background listen-
ng.

]

OVERALL TYPE

Popular-Standard & Talk

12-12:15 Noon News with Charles Day.

News at 6, 6:25, 7:15, 8, 9, 9: 55, 10:55 11
12:55, 1: 55. 23 55, 3:55, 4:55, 6 s T:55,
and 10:55pm

:55anm
8:55, 9:55



WHIK/ 1420

The Good Life
Metromedia Radio in Cleveland
Represented by Metro Radio Sales



[Indep. Cleveland, Ohio |Indep. .

1020 ke ) {;ggpkc 107- Cleveland, Ohlo

5,000 w WHIK (5,00«

Metro Radio Sales  Metromedia Station NAB RAB |Robert Eastman NAB

PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
i LEE GRAHAM Pop. Total format called THE GOOD | 3| JERRY BUTLER SHOWContemp, | Jerry features the top tunes
(from midnight) LIFE, Heavy college oriented.| =] (from midnight) and also plays some of the

" 4 new experimental music.

— RONNIE BARRETT [Pop. A household word in Clevelard| | The JOE FINAN 0 || e T e
and the private society of HOW

|| Tel,Part| part muslc, part talk show,

7 housewives., On the air here |— He was the number one air
for eleven yrs. A nightclub 7|

] 2 personality 8 years ago and
performer with piano and is fast becoming the number

- song. Does many society || one Morni ng

ng Man in Cleveland
8 parties as host & entertainer| 8 Politics, sex, education
— Off the cuff humor is common | — local issues, and tod o
> ay's
|| place but crisp. Constantly || music make the Joe Finan

9 %gt:ew:p:;;:r articles in 9 Show the most controversial

- papers. - program in Cleveland.

1)

I.. AL JAMES Pop. "Housewife of the Day" . JOHNNY MICHAELS |Contemp. | Johnny Michaels has a way
chosen from nominations of 5 with the ladies. H1s easy-
friends & family. Next-door |— going dellvery and sense of

E neighborish with literal " humor make the mid-morning
approach to housewife as -1 easier for his listeners,
friend. Public Serivce Dir. It's good, easy listening

[ of WHK, closely involved NI and information for the

- wi:;x many community organi- | lady of the house,
zations.

1 Il LARRY "THE Contemp. | Larry has a strong baritone

—{ BILL COLLINS Pop. éis{gé :gpg}xéegg&)bg;g. — DUKER" MORROW voice and a personable

— Articulate, bright person- |— delivery. There 1s some-

2 ality with wide range of 2 thing for everyone - enter-

- interest (astronomy, sports, | -7 tainment, music, news,
printing, cars), outstanding | | weather, traffilc reports and

3| academic background (Phi 3 the like. The muslc 18

- Beta Kappa at Ohio St). Pub-| - linked with good company.
lishes newsletter for fans.

: PAUL KING Pop. Heavily sports oriented. Don : LOU "KING" KIRBY|Contemp.| Low "King" Kirby's quick
Calo & Gib Shanley sports SHOW wit mixes well with late

| daily, Former Program Dir. |— afternoon listeners. He

5 before joining Metromedia, 5 leads drivers out of the

— Variety of accounts, — rush hour Jungle with good

[ | comedy and music, news and

r 8 traffic conditions. Whether

] ] they're going home from work

or school, the audience goes

; ; with Lou "King" Kirby.

_| JERRY LEE Pop. Sensible humor with current | _|
events twist. Former Pro-

8 gram Dir,., held on-alr posi-
tions in Los Angeles, St. 8| pICK "WILDE Contemp. | The long, tall Texan brings

I Louis, Ft. Worth. Bright, -] CHILDE" KEMP "down Home" humor together

5 adult. SHOW with today's music and the

9 result is the most listen

—{ ALAN DOUGLAS Talk=- Appears on Kalser UHF Sat, — to show on radio in Cleses‘j

TWO-WAY RADIO Tel. 27 yr. vet has won many land, Dick 1s a competent

1o Part, awards..."Alcoholism" 1o showman and never lets up.

] special, example of previous Young and old alike listen
award citations. Program m to the patter of "The Wilde

] has Producer, follows Metro- Childe", Dick Kemp.

1] media talk concept (KLAC, 1]

- Los Angeles). -

Ml tve GRALAM Pop. Total format called THE GooD |M| JERRY BUTLER Contemp, [ Jerry Butler keeps all-

-1 (to 6am) LIFE, College oriented. - 2ighters informed and enter-

ained - music, requests,etg
VERA
[o] LL TYPE Popular OVERALL TYPE Contemo.

News :55 & :25. "Newsmaker" call to major news source

alred immediately. "Freeform" news concept dictated by

flow of events, complements regular reports twice each

hour. Station is flagsiip for The Cleveland Browns Radio

Network. GOOD LIFE cancapt, newest in nation, combines

with Metromedia talk "Two-Way"' in novel fresh approach.

Sinatra, Alpert, Steve & Edie, Pet Clark., Tight format

Kromotion follow through interwoven in format. Metromedia

ews Service, Live.



Indep. -108- Cleveland, Ohio | Indep. Cleveland, Ohio

1490 ko 50 ke
1,000 w day w M‘ ' 10,000 w day
250 w night J 5,000 w night WJIW
UBC Major Market Radio Storer Broadcasting NAB RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5| BILLY T, Gospel S|TowN 'N' COUNTRY | Talk Info. for homemakers
=1 BLACKBURN SHOW
Music with a 1ilt and a
s r ED FISHER SHOW | Pop.=- bounce in the pop-standard
- Stand. vein. Time, weather and
KEN HAWKINS SOUIL{R & B road conditions supplement
—{ SOUNDS - regular newscasta on the
7] 7] hour and half-hour. Pro-
i -1 gram includes the popular
Grouch Clud" comedﬁ album
gl 1 feature at 6:45, T:45,8:45,
- - along with occasional brief
personality interviews.
| JERRY WRIGHT |R & B
SOUL CITY
-
19 ! Muaic to please the home-
n "IJW TODAY" Pop.- maker, shop and office
- Stand, workers, and man-on-the-
18 1 Tom Fletcher road. Hourly news 1a

aupplemented with weather
& servioce info.

10-min. news; great music

N| n_lr
- Show & from the beat Hollywood &
|| LI S Movie European moviea;TV themes.
l 1 Popular-Standard music for
"IJW TODAY" Pop.- the early afternoon hours;
2 rom Fletch Stand. regular hourly newa and
m Fle .
3| e o o S ol cher service features
| SOUL SOUNDS
3 3
- - Light, generally up-tempo
CARAVAN Pop. - music of the pop-standard
_ii 2 Stand. variety for thoae at home
J Carl Reese and homeward bound. Hourly
1 news and weather supple-
] - mented by variety of
s 3 service features.

|l &

RUDY GREEN SOUL (R & B
CITY

The best of new and stand-
" " ard selections in the
'JW TONIGHT ls’gg;n; beautiful music realm,
° designed to blend with

the many moods of evening.
News presented hourly.

L~

| @

'g| Lol Lol 1l l e
1ol 1o

STARLIGHT Stand. Familiar standards and
Dave Hawthorne| Jazz light jazz.
OLD SHIP OF Gospel
11| ZION 1l TOTAL News Comprehensive summary of
=] INFORMATION Info. world, national & local
NEWS H
M[ ALL NITE SHOW R&B M Stand (to 2am)
-1 (to 5 a.m.) - STARLIGHT Jazz. familiar stanuards - light
Dave Hawthorne ° _Jazz, Ne»s hourly,
OVERALL TYPE | Rhythm & Blues OVERALL TYPE | Pop.-Standard

Newscasts hourly with expanded reports in AM and PM drive
time perioda. Station editorializes daily and is heavily
News st 355 active in local community affairs programming. UPI Audio
5:30 pm Sports Subscriber. Special religious & public affalrs program-

: ming is featured on Sundays from Sam to giam and 6pm-12Mid
" " Station promotes heavily on alr-other media.

Mighty Mo Soul Radio Programming 18 Pop.-Stand, designed for primary adult
appeal. Supplementary capsule service programming 1is
designed for homemaker, do-it-yourselfer, motorist,
gardener intereat..in addition to news analysis vignette
programming.  2.5sp..-SOUND OF MUSIC, familiar standards

8:30-8:45 Unity Viewpoint




Why WJW Radio
Is a Good Buy
in Cleveland...

When making your spot radio buy
for Northeastern Ohio market
consider these ingredients...

B AUDIENCE COMPOSITION average
quarter hour in total week
W J W RADIO reaches more
adults than any other

Cleveland radio station DO

PROGRAMMING PROFILE Good music.
Standard-contemporary albums,
non-rock popular singles. Adult
personalities who are promoted,

well-identified and established

in comunity O

COMMUNITY SERVICE Special and
regular documentary public
affairs, educational features,
plus listener service of traffic
alert, boating weather and ski

reports O

The Storer Quality Station
Serving Northern Ohio
STORER RAOIO SALES

12 East 46th Street

2 WATTS

JW

W

RADIO B850

(212) 682-2660

NEW YORK, NEW YORK 10017

COVERAGE All of Northeastern
Ohio 850 on-the-dial 10 KW.
Better coverage than WGAR, WERE,
WHK, WIXY, WJMO and WABQ O

SALES SERVICE DINNER BELL for
food advertisers. Displays in
Mobile Showcase at shopping
centers, fairs, boat, sportsmen's

and home shows O

MEDIA VALUE Consistently
Cleveland's lowest CPM in

reaching adults 18-49 D

INTEGRITY A Storer station
actively supports NAB Code,
IN 42nd YEAR OF BROADCASTING O

Dats used is subject to the limitstions on accuracy inherent
in the method of survey and should be considered estimstes.

MAJOR MARKET RADIO, INC.
Offices in New York, Los
Angeles, San Francisco,
Chicago, Atlanta,

and Detroit.




NBC Affil. -110=- Cleveland, Ohio
1100 ke
50,000 v WKYC

Katz NBC Owned Station NAB RAB

PROGRAM TYPE COMMENTS
TOM DAVIS SHOW Contemp.|[RLI night show from 2 AN,

W

CHARLIE BROWN Contemp.|Material based on topical
SHOW events, taken from the days
news and interwoven in a
format of contempcrary musice.

i S

|

BOB COLE SHOW Contemp.|Bob Cole has established
himself as an endearing com-
panion to the Cleveland area
housewife. Thé "genial red-
head"” perks up the mid-
morning hours with contempor-
ary music & tips on what's
happening in Cleveland.

FRED WINSTON Contemp.|Mid-afternoon upbeat sound
SHow blended with information on
city-wide activities make up
the format of the Fred
Winston Show. His outside
participation in community
activities has made Fred a
leader in contemporary radio.

1=l 12 J_;l 18l _1e

iCHUNK DUNAWAY Contemp.|Voted by a noted Cleveland
SHOW calunnist as "the best voice
to come to Cleveland in many
years" he is a friendly,
cheerful, warm guy who enjoys
=] his fans as much as they en-
[ Joy him, Just voted one of
= the Top Ten radio person-
alities in the country by a
& leading magazine.

RADIO NEWSDAY News All news, weather and sports.

BUDDY HARRISON Contemp.|One of Cleveland's newest and
most highly regarded person-
alities, Buddy Harrison hosts
a fast-moving, teen-oriented
show with a strict Top 40
tormat.

DON KELLY SHOW Contemp. | WKYC's newest contemporary
(until 2aM) personality, Don Kelly,
follows the Buddy Harrison
Show with a hard-hitting, Top
40 sound.

OVERALL TYPE Contemporary

NBC News on the Hour.

The WKYC News Bureau is staffed by the largest radio
newsgathering force in Ohio. Bureau is equipped with
five mobile units, police & fire radio & two-way com-
munications for on-the-spot air reports; newsroom trans-
mitting system, beeper telephones, & three AP wire
machines, three UPI wires, weather and sports wire
machines.

GOT AN IDEA FOR US
THAT CAN MAKE
PLANNING AND BUYING

EASIER FOR YOU?

TELL US ABOUT IT.

BF/COMMUNICATION SERVICES, INC.
341 Madison Avenue New York 10017
Phone: (212) MU 6-2149




- COLUMBIA
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or & maulli-station spot radio campaign . .. quickly, and with great
accuracy.

Khile the listed plana are almost all station-submitted, they are of course subject to change without notice. Aad they do sot represent all of the
plans or all of the discounts available.

All rates are for onc-minute announcements unless otherwise indicated. Under the 30-second and 10-sccond columas are percentages gf the one-
minste rates. lnder the 26-week and 52-week columns are discounts off the applicable rates regardless of commercial length.

MORNING AFTERNOON 30 10 26W | 52w
STATION | PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC.
WOAY 5 13, All perjiods -83 -$3 -84
10 12, mine.| mins.
15 11.
20 10.
wCco8 12 12, 6-9a 10. 9-4p 12. 4-Tp 6. Other 80% 50%
18 11, 9. 11. 5.50
24 10. 8. 10. Se
36 L] 7. . 4'50 Ld
[)¢:] 7 18.70 6:30-1d 13.85 10-4p 15.90 4-Tp 13.85 7-12ma See C See Card
14 17.60 12.3%0 15,10 12,30
21 11.55 11.55
wWiOK +# 52 11, 6-9a 9.50 9-4p 11, 4-Tp 9.50 7-12m 75%
Freq{ 104 10. 9. 10. 9.
dates | 156 9. . 9. 8.
260 8. T 8. Te
520 7. 6. 7. 6.
1040 6. 5. 6. Se
w0IC 12 10. 6-9a 8. 9-4p 10. 4-Tp 8. T-12m 804 50%
18 9.50 T7.50 9.50 7.50 5-6a -$1.54 - 82
24 9. 7. 9. T Drive
30 8,50 6.50 8.50 6.50

For just *$45you can have your own copy
of the 1968 RADIO PROGRAMMING
PROFILE . . . including full-year updating

Service.  *(ADDITIONAL COPY PRICE)

BF/COMMUNICATION SERVICES, INC.
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) MU 6-2149




MBS Affil,

-112- Cayce, S.C.|Indep. Col
WCAY |
Pro-Time Sales Stone NAB
PROGRAM TYPE COMMENTS lam PROGRAM TYPE COMMENTS
5 5| aLL NITE Contemp.
~| FRIENDLY BEN C&wW Ben 18 known as the country | —| SATELITTE
|| SHOW philosopher and a humorist, April Black
6 His audience 18 exception- 6 World N s N N
Ben Dekle ally loyal & very responsive | _ or ews; oSporis; itwo
7 to Ben's show & his sugges- ggngULTON Contemp. challenge rounds-listenerl
K tions. He has a tremendous [— select records; weekly
inowledge of Country Music | 7] fishing report Fri.; Fre-
= after 20 years, — quent tel.interviews with
] - sports personalities. Time,
8 8 temp., complete weather
- - every 15 mins. Major League
Baseball scores; WCOS News
K
9
= - TEMPO Contemp.| Time, temp, weather every
L__ - ] 15 min. Major sports scores
10 o] Dan Moon every half-hour. News sum-
- HFUL KENT ty | Has 1 following - plays | — maries every half-hr. on
g Veriety gu:tairiechgtSOZIZgg wft:y WCOS Action Central News.
— ings. | — "Opportunity" a speclal
" top recording " service feature each day
I 1 advertises Jjobs,-employ-
B I . ment tips.
N| NEWS & SERVICE | News News - County Agents Program| M| OPEN MIKE Tel,Part
=1 BLOCK Serv, and Farm News
; — kf TEMPO Contemp. WCOSdpresents the Bulletin
Board with announcements
= ggIEggkg BEN C&w =] Rick Shaw of up-coming events around
) e Columbia.
2 2
-~ ROAD SHOW C&W Born & reared in South — TEMPO Contemp | Service features as well
Carolina, yrs. in radio, as regular Tempo music and
3| Heppy Jaok all in the C & W field. 3| Dan Moon features.
_| McCartha Has a large following on ]
WCAY and the rural area
— around Columbia, S.C., Has
4 been with WCAY one year & 4
- enjoys a large audience, - TOP 60 IN Contemp.| Time, temp., weather sum-
] || DIXIE maries plus contests &
5 3 fun games. Countdown each
_ -| Woody Windham day on Top 60 records in
the area, according to
- — 11 sales st played
6 Religious songs & readings- | §§t§uke°§°§e; and moste .
-] BOB COOPER Relig. | Cooper has been with WCAY m requested fromour WCOS DJ's
SONGS OF FAITH | 9 years. a
7 7| oPEN MIKE Talk-
7 5 a.m. to local sunaet Tel.Part
_L Int.Dis
8 8
-1 — NIGHTBEAT Contemp] Remote studioce are located
SHOW atop South Carolina's
K largest drive-in restaur-
— | Rick Shaw ant, This program fea-
tures contemporary pop.
ol - music. Time & temperature
0 10 readings are given every
- - few minutes with complete
weather summaries every
1 1 15 minutes. Contest and
- - fun games are a regular
part of the show,
™| 0
- -
OVERALL TYPE Country & Weatern OVERALL TYPE Contemporary

Weather at :15 & :45
News every hour and half-hour,

News at :55

News headlines at :30
Temperature & time checks every 15 minutes.
Clemson College & H.S. football.
College & Tournament basketball.



Standard-Popular

'Y - - 1 * *
NBC Aff1l. Columbia, S.C. | 1530 ke 13 Columbia, 3.C
0 ke 1,000 w da
360 ke WIS |};00 vy WNOK
McGavren-Guild-PGW  Cosmos NAB | Paul Raymer NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
[ 5
6| FARM HOUR Stand. Farm news with county agent, 6| FARM HOUR Serv,
=1 Gene McKay Pop. News...weather report...
masic. AUDIO Contemp
7 71 Mike Hiott
_| MORNING SHOW Stand. Gene radiates as a master _
Pop. ad-libber-displaying conta-
L Gene McKay gious humor, creative show- | —
8 manship, a thorough know- 8
e ledge of music & artists, =1
| and a great ability for in- | |
9 terpreting and delivering o
the client's message. —
|| JAY LATHAM Stand. Jay has an expert knowledge
10 Pop. of music and a warm friendly|l0 UD Cont
~ voice style that makes his | = 3 ﬁo ontemp
listeners naturally want to ack Kennedy
T buy what he advertises. I
N| WEEKDAY Stand. | Music & features with a N
“1 Maury O'Dell Pop. smooth, friendly delivery-- | =]
sincere sales talk,
: Il aupIo Contem
— SOUNDTRACK Stand. News, NBC Emphasis, weather,| — P
Pop. musié. g g 3. Stephen Greer
R — —
2 2
— -
3 3
_j - AUDIO Contemp
John Ellis
4 K
| PUSHBUTTON ONE | Stand. Light, neatly-paced car -
Pop. traffic show. A favorite
— Bill Benton with at-home and in-car 3
5 listeners for aeveral
n years. Versatile enter- =
- tainer Bill Benton pre- .
siding. &
TODAY'S WORLD News aury O'Dell with comprehen-| |
-
7| NEWS & PAINO Talk- NBC & Local News - Piano 7
PORTRAITS News Portraits - Lifeline - News AUDIO Contemp
NEWS OF THE WORL] of World-Community Service Hugh Munn
8 BILL BENTON Talk- Interesting guests with 8
~] SHOW Int.Disq something to say. Adept
interviewer. Enowledgeable.
9
—{ NIGHTTIME 56 Stand.-| Soft, pleasant music for -
|| John Wrisley Pop. late night listening.
10 10
- — AUDIO Contemp
G. Stephen
b o
m ] Green
M M
OVERALL TYPE OVERALL TYPE | Contemp.

5:

NBC Emphasis.
Sport Reports - 7:20am, 6:40pm.
U.S.C. football and basketball. Atlanta
Braves baseball. PFalcon football.

NBC and Local News on the hour.

22, 6:22pm.

Farm News - early morning and noon.

Weather 6:55, 8:15am,

News & Weather Capsule Reports every hour on the hour,

WNOK News 8am, 12 noon, 6pm (5 mins,)

20-20 Weather -- Weather capsules at :20 and :40



SHOULDN'T YOU HAVE
YOUR OWN COPY
OF THE
1968
RADIO PROGRAMMING

PROFILE?

BF/COMMUNICATION SERVICES, INC.
341 Madison Avenue New York 10017
Phone: (212) MU 6-2149

[Indep. -114- Columbia, S.C.
1320 ke
5,000w WOIC
Dore & Allen Speidel Stations NAB
PROGRAM TYPE COMMENTS
5
- WOIC MORNING R&B Music and information.
SHOW
6| B111 Terrell
7]
IC
STOP & THINK Relig. Bible readings - old &
IO TIME new hymns.
9
- SHIP OF ZION Relig. Information on community
problems. Standard Hymns
10! and Gospel music.
-
N
=1 SOUL TRAIN R&B R & B music
"N| Louis Summers
D
3
~| AFTERNOON SOUL R&B Soul music with chatter.
4] B111 Terre1rl
K
|
—{ GOSPEL TRAIN Relig. Gospel music. Bible
readins.
7] Rev. Bowman
Serv,
R&B Jazz, rock & roll and
Jazz variety of music.
Comedy
OVERALL TYPE Rhythm & Blues, Relig., Gospel
News on the hour. Some 2 min., some 5 min.
Negro oriented station.




-115-

WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or & multi-station spot radio campaign ... quickly, and with great

accuracy .

teabl

COLUMBUS

dl

minute rates. linder the 26-week and 52-week volumns are discounts of{ the app

rates

While the listed plans are almost all station-submitted. they are of course subject to change without motice, And they do not represent all of the
plans or all of the discounis available.

All rates are for unless otherwise indicated. Under the 30-second and 10-second columns are percentages of the one-

of commercial length.

MORNING AFTERNOON 30 10 26W | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | DISC. | DISC.
A BNS 6 36, 6-10a 28, 10-3p 36, 3-Tp 18, 7-11:15¢ 11. 11:15-54 80% 50% 8
12 34, 27. 34, 16. 5-6a 10,
18 32, 26, 32. 14. 9.
24 30, 25, 30. 12, 8.
30 24. 10. T.
wCOL 6 43, 6=10a 40. 10-3p 43. 3-Tp 40. 7-10p 10-12m | 80% 60% 4% 8%
12 40, 37. 40. 37. 5-6a
18 33, 33. 14x 22,
21x 18,
28x 15.
35x 10.
L1 )8 6 36. 5-9a 32. 9-3p 36, 3-Tp 26. T-12m 80% 50%
12 34, 30. 34, 24,
18 32. 28. 32, 22.
24 30, 26, 30, 20.
WRFD 5 26. 6:45-104 23. 10-11230] 29. 2-Tp Parm Pr¢gremming 80% 50%
10 25. 22. 1-2p 28. 8ign on -|6:145a
15 24, 21, T-off 11:30 - 1p
20 23. 20. 1x 36. 312x -31.
30 22, 19. 52 35.
104 34.
156 33,
260 32,
wIVE 6 46. 6-10a 40. 10-3p 46. 3-Tp 30. Other BO% 50%
12 44. 38. 5:30-6a| 44. 28.
18 42, 36. 42, 26,
24 40. 34. 5 24,
WVLO 10 10.00 6-9a 8.50 9-3:30p| 10.00 3:30-6p 85% 60% | 104 15%
20 9.50 8.00 9.50
30 9.00 T7.50 9.00
40 8.50 7.00 8.50
60 8.00 6.50 8.00




Weather every hour.

Basically the WBNS sound is addressed at foreground
adult listening.

OBS ALf11 -116- Columbus, Ohio |10d€P: TR iy 2l
1460 kc
5,000w day WBNS ;.000 w day WCOL
1,000w night 50 w night
Blair NAB RAB Robert E. Eastman
nm] PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5| ALL NIGHT SHOW Stand. Not too sleepy, and not too i ALL NIGHT SHOW Pop.
=1 Bill Corley Pop. loud...modern day music. (from midnight) |Contemp.
(from midnight) Plus news, sports, weather.
6 6
— IRWIN JOHNSON Pop. Irwin is a 25 yr. vet morn- | -4 WES HOPKINS SHOW| Pop.
SHOW Stand, ing man. He has always Contemp.
aimed at playing "today's" 7
muaic. Deep voice, urbane _
commentary, add up to daily
pleasure for Ohio listeners.|—
Weather on the hour, news at| 8
6:30, 7:00, 7:30, 8:00, -1
8:30, 9:00am. -
9
10| - e -
MARTY DEVICTOR | Pop. Marty has really moved into | = ot CORDON | Bop. SO S R S U B
SHOW Stand. this time period, and brings ‘ Playback of the 10 moat
to the morning listener the [ popular heard at 1 pm,
wealth of radio know-how he | _
has earned through almost
20 years of Columbus radio. N
=
| ARTHUR GODFREY Variety |Moat outstanding CBS Radio l
1 TIME personality.
5 BILL HAMILTON Pop. Easy lietening music and 3 Lov ¥ SHow ggﬁ;emp 2;;'{?§§§ﬁ:2sL23r§§:§Z gﬁep'
SHOW Stand. |guffews from what seems to ° test in th 0
be an inexhaustible wit =] O ok e
3 His commercials score high 3 Zzﬁﬁctzgrﬁg"°scgﬁ.§°§2§§,-
= in listener retention, and 3 changing Top 40 Hitline
- his following 1s growing = survey. Housewlves, teens,
4 every day. men heading home from work..
-1 1 all enjoy hearing Lou Henry
_4 88 he counts down Central
3| s Ohio's most immediste, most
— - valid popular record survey.
¢ 5 MIKE ADAMS SHOW | Pop Nighttime Hitline - listen
-] FEWS BLOCK T;i:; 5::: ;§3?c223§ gg:g;aig:rts n Contemp.| ers vote for their favorite
*; features; Lowell Thomas; 71 g:garg:tggd hesr them played
_ World Tonight; CBS Worldwide| | °
|| Sports; etc. Nighttime Battleline -
8 8 listeners vote for one of
two new recordings.
- WBNS MUSIC Pop. Your man Fritz continues
)| Stand. the WBNS Sound -- with good
_| Frits Peerenboon| humor, news and features. JERRY DEAN SHOW | Pop.
Weather on the hour. Contemp,
10 News at 10pm !
(N ] Culter is an expert. J 1
WE CALL IT MUSIC| Jazs SEsdo oLt
B111 Culter Pop. ggaic plus teatufes, inter-
M| \LL NIGHT SHOW |Pop.  |Modern day music, news, etc.|M| aLr nzomr swow | Pop.
-] Bi1ll Corley Stand. (t1ll 6am (t111 6am) Contemp.
OVERALL TYPE Popular-Standard OVERALL TYPE | Popular-Contemporary
Local news ahead of the hour. CBS News on the hour. Five minutes of news at :55, Headlines on the half-hour,

Vitsl, friendly announcers, the latest in news, Central
Ohio's most up-to-date populsr music, plus three newest
sudience participation featurea -- this is the winning

combination at the

New WCOL,

It keeps the Listeners

counting on WCOL for information as well as entertainment,
and enables the station to continue to earn the title of

the NEW WCOL,



MBS Affil. Columbus, Ohio|Indep. -117- Columbus, Ohio
?28010“: a WMNl gggokc (worthington)
w day w
550 w night WRFD
McGavren-Guild-PGW Avery-Knodel Nationwide Communications NAB RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 Early risers are informed & | 5
- JIM MICHAELS cCeWw entertained with news, —4 JOHNNY MARTIN Pop.- Quick-witted humor and phil-
weather, farm reports and Stand. osophy along with an amazing
— music that motivates listen-[—g knowledge and background in
6 ers to buying action. _ show business and popular
music make JM in the AM a
Carl, as Prog. Dir. 1s the
5] CARL C&W | versatile leader of the i g e A O O
WENDELKEN Country Gentlemen and daily | _ °
m leads the way in mid-Ohio
| with news, traffic air —
8 watch reports, weather, tima| 8
— A ready laugh and fast pace | -
make this brightest show. -
9 9
= RON BARLOW c&Ww Ron's versatility as a =
Country Gentleman has gained
10! top ratings on his program. |10 Easy going in manner and
pd His pleasant demeanor has ~| DAVE DREW Pop. music, Dave passes along
given him the title of "The Stand, household hints and news
—'Jl Housewife's Best Friend", Lﬁ of community activities.
! and he earns this title with .
- his warm sincere approach.
| | __| FARM PROGRAMS News Up to date market information
N N Info. Weather from the bureau,
- - interviews with agricultural
authorities.
1] 1
l DAVE DREW Pop. This hour Dave features
Stand. today's top hits
2 Here 1s the Country Gentle- | 2| SPDOK BECKMAN | Pop. Columbus® to
—| DAVE PARR C & W | man who offers a bright Stand, for 18 years? ‘s’epz::‘“lity
pick-me-up to the let down commands a major following
3 time of day. A quick wit 3 with his Bumper to Dumper
- and friendly way creates a ~ time for home-from-work
receptive mood for listenera_ drivers and many original
4 Known as "Mr. Smoothie” of | 4 features.
=] BILL ANDRICK C&W the Country Gentlemen, Bill | 7]
- without question has one of
5 the smoothest voices in -_5\
-] town. He dally soothes the | —
ruffled feathers of the
&l home-bounders and is assist-[ 4
ed by the WMNI Air Watch ]
Report in getting his
listeners safely to their
7 destination. 7
— Sunrise to local sunset
TOM GEORGE cC&w "Uncle Tom" the master
shownman is the friendly
favorite of the night owls.
Uncle Tom seems to find
his listeners at home with
his jovial voice livening
up the evening hours.
(to 2 AM)
OVERALL TYPE Country & Western OVERALL TYPE Pop.-Standard
Mutual Radio Network throughout the day.
Intense local nows coverags. News, loral, natsonat or 1,7 Nlews on ine Hour, capaule on the nair-hour. Thres
e et rcan” Consonons ot uorie fosay.  [12v Rabio and Mint recorder ans beep phone, UFI Redio &
Sports reports throughout the day Newspaper Wires, Sports Ticker and UPI Audio. Ohio State
Cg\mtr a.gd Western exclusively ° football and Cleveland Browns along with exclusive features
Sunda.yy - 11 am - Worship - Churches of all faiths. ;ikgl“h“l “18hte"83,},eikmlgl‘y gl“ge"i Kaleidoscope, Jack
R . _ - |[Nicklaus and Woman Talk. oupled with a state-wide clear
Sunday 8:35 - 11:30 pm - Drama & Public affairs program channel signal on 880 make Ohio radio...WRFD.




2?8 :grn. -118- Columbus, Ohio fpgep, Columbus, Ohio
1580 ko
§o0% u WTVN oo « WVKO
Katz Taft Station NAB Bernard Howard
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
S| BILL BLINN Std.Pop. | From 2:05am.Weather,news,etc| §
FARM SCENE Serv. Music and farm reports. n
6| JOHN FRAIM SHOW |Pop.- Uptempo music stressing big 6
n Stand. bands, spiced with some —| THE BILL MOSS R&B The "Nassau Daddy", Bill
- current pop releases. Sports SHOW Pop. Moss, with big market ex-
7 scores, traffic reports, 7 Jage perience in both San Fran-
— community bulletins, off- _ cisco and Miami, swings
beat stories about Ohio, with "Soul". Bill is an
1 weather, time checks, and _— actor, singer, and song
8 special reports. A familiar 8 writer. He is also P.D.
I voice to WIVN listeners, 9
1 John was a well-known news-
man in Columbus and WIVN 9
- news director before taking | — THE LBS BROWN R&B Les' fast paced, yet easy
the morning music slot. SHOW :o listen :obghow,tappe&lan
ol th or se as wve
19| DAVE LOGAN SHOW |Pop.- Bright, cheerful music in |19 O ne PO ife. It's an
- pd as the house e.

Stand. the modern manner aimed at action-creator, trend-setter,
| the housewives. Prizes are | | and taste-maker for Central
[ awarded to members of the 11 Ohioans. Les' many personal
— Lucky Listener Club (over - appearances indicate his

1“’020)5_ Wea:hgri gimle), news entertainment value.
™M regular scheduled. Dave's
N stﬁ,igm’{-om,,d style and N| THE JAZ2Z Jass A lunch-time morsel for the
easy-going charms are well ={ WORKSHOP jazz buff. A must for the
'_I* received by the housewives. Eddie Saunders ca.mpu; ;rowd. St::—p;s;g hr.
~ 1 iﬁim:linz‘:o: Gospel | tan Leggizsiw:rdl? City's
O B b most beloved Negro.
2 2
BOB CONNERS Stand.~ | Standard & selective pop
— SHOW Pop. tunes ideally suited go — THE BILL MOSS R&B The pace moves from house-
|| homeward-bound and at-home | | SHOW wife to going home, plus
3 audience. Time, temp., 3 teens. Mail-puller par ex-
- thorough traffic info, - cellence, Bill is in con-
weather and news. Bob's "in" stant demand for record hops
E cotapiisned nim as one of |4 R
I the listener's most trusted | —] THE BDDIE Jass And we do mean Jazz! Eddie
- personalities. Bob has | | SAUNDERS SHOW has been the OSU Jagzz Pesti-
5 fronted mikes at stations 5 val MC on several occasions
— in Buffalo, New York, San = g:n : dbggg ig ;r :1me a:é°§hge
ittsburgh. 2
6l Diego and Pittsburgh — mail and phones téll the
§ story. He sells! Eddie is
" n our Public Service Director.
- JIl(d LOHSE)SHOH gtmd.- ge very gopula.r Lohse ni
7| Lo-See op. unge" stresses a very P
- awareness of today's musical : Sunrise to looal sunset
tastes. Jim Lohse, a fine
3 musician himself, approaches 8l
the musical programming
7 with his unique knowledge of| ]
what the public wants to |
hear. Jim also composes, 9|
arranges and heads the WIVN | —
Music Library.
PAT LUCAS SHOW |Stand.~- | Music for the "night people" 10
Pop. showcases the big bands and | —
the best of the current pop | |
hits. Pat keeps his listen- (]
ers up-to-date on late news, |
weather and sports. His con-
versational approach is oM
eared to the level of his
in" audience. n
OVERALL TYPE Standard - Popular OVERALL TYPE | Jazz - R&B - Pop.
ABC News on the half-hour The News is Live at :45 every hour with Bob Chambers and
Local News on the hour. Bill Moss. Church, Praternal, Cavic and Social News on
Paul Harvey News - 9am, 12:30pm. Bulletin Board at 1:45 with Eddie Saunders. Daily sporte
Tom Harmon Sports - Tpm at 5:45. OSU football and basketball...play-by-play...
Joseph C. Harsch - 8pm on the Buckeys Pootball Network. Columbus Jets baseball
and Columbus Checkers hockey.
Sunday 7am to noon - Sermon in Songs. Pirst or second
glace in all national surveys for almost 10 years.
unday Noon to Spm-The Bill Chapman Show. Jasg,
Standards & R&B.




-11s- CORPUS CHRISTI
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or & multi-station spot radio campaign. .. quickly, and with great
accuracy.

Khile the listed plans are almost all station-submiited, they are of course subject to change without notice. And they do not represent all of the
plans or all of the discounts available.

All rates are for inut unless otherwise indicated. Under the 30-second and 10-second columns are percentages gf the one-
minute rates. llnder the 26-week and 52-week columns are discounts off the applicable rates regardicas of commercial length.

MORNING AFTERNOON 30 10 | 26w | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | pDISC. | DISC.
KOCT 5 3.50 All perfods 75% 50%
10 5
15 8.75
20 8.50
30 8.
KEYS 6 15. 6-10a 12, 10-3p 18. 3-Tp 12, T7-la 80% 50%
12 14. 1. 15. 11,
18 13, 10. 14, 10
24 12 9. 12, 9
KROB 6 10, 6<9a 8. 9-4p 10. 4-Tp
12 9.50 7.50 9.50
18 9, 7. 9.
KRYS 6 13. 6-9:308 10. 9:30- 13.  3:30-7 6.50 7-12m 80% 50%
12 12, 9. 3:30p 12. 6.00
18 11. 8. 11. 5.50
24 10, QJ 7. 10 5.00
KSIX 5 8. 6330~ T. 9-4p 8. 4-6:30p 7. 6:30- 80% 50% | Less | Less
10 7.50 6.50 7.50 6.50 12:30a $1.50 | $2.
20 7 6. 7. 6. 5:45-
6:30a
XTOD 10 | 11. 6-9a 9.50 9-4p 11. 4=Tp 9.50 Other 80% 65%
15 10. 9. 10. 9.
20 9 8, 9. 8
30 8 7. 8. 7
50 7 6. 7. 6
XUNO 5 10.50 All peTiods 75% 50%
30 8.

ARE YOU AN UNDERLINER? . .. A NOTER? A DOODLER? ...
THEN GET YOUR OWN COPY OF
THE 1968 RADIO PROGRAMMING PROFILE.

BF/COMMUNICATION SERVICES, INC.
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) MU 6-2149




Indep.
1150 ke
1,000 w

National Time Sales

IAMi PROGRAM

tol 1wl 1ol e

1~

Lol 1el |

1

OVERALL TYPE

-120- Corpus Chriati, Texas [Lndep. Corpus Christi, Texas
400 ke
KCCT |00~ KEYS
RAB {Katz NAB
TYPE COMMENTS m PROGRAM TYPE COMMENTS
5
thnic | Serving over 200,000 Mexican DICK DANIELS Pop.- Dick holds the early morn-
?Span.) Amemﬁm in 11;.'0,5 nv. B SHOW Contemp.| ing audience with a variety
area, and over 800,000 in 6l of carefully chosen musical
ita 0.1 mv. area. aelectiona, humor, tempera-
= ture and time, and a good-
For the past two years,KCCT | natured approach to problems
has pioneered, and under- 7] of getting up in the morning
taken a continuoua promotion| — Features include excluaive
al effort involving remotes, live weather report from
contesta, in-atore partiea [ g bureau, end complete fishing
and merchandiasing, and other| _| report for early morning
apecial promoticnal activi- liateners.
tiea. Thie type of activity r
has helped to enlarge KCCT'e| 7| CHARLIE BRITE Pop. Charlie is also Program Dir.
liatenerahip and advertisers SHOW Contemp.| He hoats a popular feature
- called "Trading Line" during
10 which liatenera phone in
Among KCCT'a many achieve- ~ itema for sale, trade or
menta has been the eliciting orders to buy. Theae are
of over 150,000 Pet Milk T programmed at the rate of
labela for a premium offer _ one item between each record
and 200,000 Carnation Milk
labela in a conteat. =~
= RONNIE MORGAN Pop. Features by popular Ron are
Moat recently, in conjunc- SHOW Contemp.| "Housewives Hall Of Hita", a
tion with Sixteen Magazine, "—I tabulation of listener re-
and during the annual - queats, and phone conversa-
Mothera Day Featival, KCCT tion segments on houasehold
ran a MISS 16 conteat. The }— hints, child raising prob-
participanta in thia contest| 2| lems.
received 58,155 mail-in - Tunes are selected for the
votes at KCCT's officea - busy homemaker.
and over 7,000 Mexican- 3
Americans attended thia ~ JOHNNY RINGO Pop. Johnny is the Coastal Bend's
Mothers Day Featival, and SHOW Contemp.| top personality. Bright,
MISS 16 conteat final at 3l awinging muaic with traffic
Corpua Chriatifa Memorial ] reporta, news bulletina,
Coliseum. apecial features. Included
— ia fishing report from Ann
3 Coburn, one of the area's
Alao more than 1,500 mem- — top fishermen who owns
bers of KCCT's "Club de || Coburn Marine Center.
loe Madrugadoresa" attended q
a 5-9a.m. Saturday night- -
Sunday morning dance!
KCCT alao helped aponsor 7
]
gﬁﬁ“;igga‘ agte: {éfggo — TM NIX Pop. Tom uses several unique
people turned out (another | _| SHOW Contemp.| features to capture both
3,000 had to be turned 8 teenagera and adulta during
away% to see this Bull hia program. The most
Fightl popular are an "inatant
requeat" line which permits
liateners to hear favorite
= aonga as soon as they are
requested; an "oldie" hour
10) in which only aouvenir re-
— cords are played; plus a
variety of prize give-
m away contests.
M
Ethnic (Spanish) OVERALL TYPE | Popular-contemporary
10 min. newa & weather at :55 each hour. 2 min. weather
at :25. 5 min. sports at Spm.
Programming consists of area's top musical selections, but
no screaming DJ's. Peraonalities are encouraged to parti-
cipate in community organizations and a large part of the
programming incorporates community involvement. News
director Bill McDonald supvisea on-the-apot and apecial
event coverage, documentariea and editorials as well as
regular newa programa. Also reports from the Texas State
Network.




Indep, Robstown (Corpus Chriati) Texas {gggpﬁo -121- Corpus Christi, Tex.

B KROB |:%" LA A

Jack Masla McGavren-Guild-PGW RAB
mul PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
L3 5 JImMy LEWIS Pop.
- - Stand
$ 2| JOE ETHRIDGE Pop. Lively, good music along
MIKE SMITH C&W Music, news, farm show SHOW Stand. with traffic reports,
- (6:45-T:00) K fishing reports, sports,
7 weather, comedy. 5 minute
— = news on the hour and
|| - capaule news on half hour.
8 8
9 9
d o
10 10
pd -~ J. GORDON LUNN | Pop. J. Gordon drinks a lot of
Stand, coffee with the housewives
| | — 88 he entertains with
14 15 music and chatter,
N N|
—{ JIM NoONAX c&w 20 minutes news sbout 12 l—l
= Music snd newa I
E E
3 3
_ { LEE NELSON Pop. Driving home ia a plessure
Stand, with Lee. He mixes humor
- |— with his music, Mixea in
4 4 atock market reports,
- - sports, and fishing news,
3| E
7!

7| TEX WATERS SHOW [C & W Muaic and newa DAVE HARPER Pop. It's a psrty-like atmos-
— Stand phere - music for dancing
or just good listening.
Sunrise to local sunset 8
10]
1]
M| HOLIDAY INN Stand. Nice, easy listening music
'TILL DAWN for all South Texas until
Dolly Helliday 5:00 A.M,
OVERALL TYPE Country and Western OVERALL TYPE | pop _Standard

5 Mins., News on the hour. Headline News on the half-hour.

News on hour and half hour, weather on the 45 min. WO G ) CREIAI b,

Community bulletin board 15 min. after the hour, Middle of the road musical format. Bright and enter-
Local ang area snd wire service news, taining good music - composed of albuma, million sellers,
and the better top singles of today. KRYS integrates com-
plete newacsats delivered by authoritative well-known
believsble newsmen, Winner of numerous newa awards,




Amigo Net. Affil.

Corpus Christi, Tex.

CBS Affil. -122- Corpus Christi, Texas | 1400 xe
1230 ke 1,000 KUNO
1,000 w KSIX L
H-R NAB RAB | Savalli-Gates NAB
PROGRAM TYPE COMMENTS INYi PROGRAM TYPE COMMENTS
5 5
=4 VICTOR LARA Spanish [Music, News, Weather
RFD 1-2-3 Serv, Eddie Truesdell ORTEGON SHOW
6 6
7| KLOCKWATCHER Stand. Corpus Christi Chapel - ul
- Religious, |
7| Eddie Truesdell 7|
- world News Roundup -1
8| 8
T 7| JOSE PONCE DE | Spanish [Muslc, News, Weather
L1 LEON SHOW
9| ARTHUR GODFREY |Variety i 10:00 am Cuando los Hijos
| 3 Acusan (Soap Opera)
|| 10:30 am BAZAR DEL AIRE
10 10 11:00 am E1 Dolor de un
-~ DIAL 1-2-3 Stand, - Recuerdo(Soap Opera;
FOR MUSIC Pop.
T1| Eddie Truesdell I
Cc.C. SPEAKS Int.Disc| Cliff O'Connell
N| HOME EDITION Talk- Toni Stillwell, Eddie N Music, News, Weather
~ TEXA ; Truesdell v = LULS ALONSO Spanish |Best Mariachi music from
DIAL 1-2-3 5td.Pop, | Toni Stillwell MUNOZ SHOW Mexico.
!| HOUSEPARTY Variety | Art Linkletter '
—1 JOSE MORATO Spanish | Music, News, Weather
|| - CHARTAGENA SHOW
2| DIAL 1-2-3 Stand. 2 4:30 pm Comentarios- Man on
. Pop. - the Street Show.
Toni Stillwell Remote from downtown
3] K Corpus Christi.
_ _ 5:00 pm PIDALO CANTANDO
'l K
-4 K - 6 KARROUSEL | Stand, -
Toni Stillwell Pop.
5 RHYTHM EXPRESS | Stand. -
—1 Toni Stillwell | Pop. 1
6 ' 6
LA 0 Slosi Cuify SCeramil —| JOSE PONCE DE | Spanish | Music, News, Weather,Sports
—W—Mﬁ S LEON SHOW 6:05 pm ALBUM MELODICO
7| News BLOCK News world Tonight-Worldwide Sports| 7|
ANTONIO TREVINO{ Spanish [ Music, News, Weather
— JUST MUSIC Stand. —{ PAIZ SHOW i Em Alegria en el Rancho
8 Pop. 8 7:45 pm Notlciero Mexlcano
1 Cliff O'Connell ] News from Mexico
L? K 10 pm 15 min. news roundup
- Fl 11 pm POLKAS Y CANCIONES
10 10|
= ON THE TOWN Stand, Cliff 0O'Connell with n
Pop. Tomorrow's News ]
(11| Cliff O'Connell 1
M| M|
Sign Off
OVERALL TYPE Standard-Popular OVERALL TYPE Ethnic Spanish

and roll,
gramming.

CBS News, 10 min, every hour on the hour, CBS Dimension,
5 min, every hour on the half-hour,

Music format 1s generally Standard-Popular, with no rock
Heavy emphasis on local news and sports pro-

News on the Hour.
Bulletins as recelv

6:45 am and 6:25pm Sportscast.

ed,

Weather - various times.



e DALLAS
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or a multi-station spot radio campaign. .. quickly, and with greet

accuracy.
Khile the listed plans are almost all station-submitted. they are of course subject to change without notice. And they do not represent all of the

plans or all of the discounts available.
All rates are for inut s unless otherwise indicated. Under the 30-second and 10-second columas sre percentages gf the one-

miaute rates. linder the 26-week and 52-week columns are discounts off the applicable rates regardless of commercial length.

MORNING AFTERNOON 30 10 | 26w | s2W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | DISC. | DISC.
KBOX 6 52, 6-10a 42. 10-3p 52. 3-Tp 32, T-12m 16. 12-5a 80% 50% 5% 10%
12 47. 38, 5-6a 47. 28, 14.
18 34. 24. 12,
KIXL 6 27. 6130~ 22. 27. 4-Tp See (ard
12 25, 9130a 20. 25.
18 20. 15. 20.
KuIp 6 65. 6-10a 58. 10-3p 65. 3-Tp 33. 7-10p 17. 10-6a 5% 50% 8s
12 60. 52. 60. 30, 15.
18 58. 50. 58. 29. 14.50
24 55. 48. 55. 28. 14.
30 44, 27. 13.50
36 40. 26. 13,
KPCH 5 22, 6-9a 20, 9-3p 22, 3-Tp 80% 50% 4% 8g
10 20. 18, 20.
15 18, 16. 18.
20 16. 15. 16.
25 15. 14, 15.
30 14. 13. 14,
40 13. 12. 13.
KRLD 6 75. 6-10a 50. 10-4p 65. 4-Tp 35. T-6a 80% 60%
12 60. 45. 55. 30.
18 55. 40, 50. 25.
30 50. 35. 45, 20,
KVIL * 26 15. 6-9a 12. 9-3:30p| 15. 33130- 12. CUther -82
Preq| 52 14. 11. 14. 6:30p 11.
Rates| 104 13. 10. 13, 10.
156 12. 9. 12, 9.
260 11, 8. 11. 8.
312 10. e 10. 75
WPAA 6 20. 6-7:30a( 24. 9:30- 20. 3-5p 16. 7-12m | 12. 12-6a 80% 50% 5%
12 19. 22. 12:30p | 19. 15. 11.
18 18, 20. 18, 14. 10.
24 17. 18. 17. 13, 9.
30 16. 16. 16. 12, 8.
6 30. 7:30- 17. 12:30-3| 30. S5-7p
12 26. 9:30a 16. 26.
18 24, 15. 24.
24 22, 14, 22.
30 20. 13, 20,
WRR 5 25. 6-9:30a| 23. 9:30- 25.  3:30-Tp| 23. 7T 6a | 75% 50%
12 23, 21,  3:30p 23, 21,
18 21, 19. 21, 19.
24 20. 18. 20. 18.




ﬁdep. -12k- Dallas, Texas {33,8"{: Dallas, Texas
80 kc c
5,000w day KBOX hL.oov KIXL
500w night
McGavren-Guild-PGW RABl|Avery-Knodel Strauss Gro NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5| guYy NELSON C&VW |(from midnight) 5
—I{MUSIC & NEWS Album KIXL and KIXL-FM music is
|| RON RICE SHOW csaw Ron spent 3 yrs. in the - Show& adult in concept with favaite
6 Panama Canal Zone with Armed| 6 Movie standards, Broadway melodies,
- Forces Radio. Then he — the hits of Hollywood and
worked at radio stations in the best of today's newest
5 Beaumont, Texas and Dallas. [ sounds...all presented in a
Ron says: "I've returned to chatter free atmosphere.
7] my first love in States and n However, each station is in-
- Music!® - dependently programmed.
8 8 National, International and
=) - Regional and Local news is
heard twice hourly in drive
9 9l periods and at :25 the re-
JJACK GARDINER caew ITack studied opera as a boy M mainder of each day, with
SHOW ut he paid for his lessons additional news briefs at
] y calling for square dances |— :55 on KIXL. The use of
10 in Chicago, Ill. For 6 yrs. |10 AP, UPA and local staff re-
- e led his own C&W group, i ports are all under the
| ppearing at clubs, fairs & | | supervision of a veteran
11 esorts. This combination of [|] news director. Adult in
- owledge is an invaluable — appeal are the conclse re-
L sset to KBOX and advertisers ports concerning activities
NI N on thetN&Y% ftoc: Ex;:.ha.nfzh
__ 2 presented twice hourly w
CHUCK EIRK SHOW |C & ¥ 2“2::;%:2 2%%;2%2035335 capsule summaries featured
|| - during the afternoon traffic
i ashville at WERO. He knows 1 T ilod Another adult
- y of the stars and writem| ge tures is Kixau?'a "Jet
ersonally and has been doing St: Weather" 2 3
- songwriting himself. His - eam Weather”... a special
2 interest is Country weather service for business
sic - both writing and - men and other travelers
nning it heard twice each day. Kixsul
3 . 3 offers a brief run down on
Z/ART KELLER SHOW [c & ¥  |Art Eeller was born and ] R I L
raised in the hills of Ark. portsiine at opm, an
| - Today's World of Sports at
r mear Clinton. He began his r 5:55 For the ladies
radio career as a C & W a'a Ie”:ial Homemaker Sh 1
= disc jockey in Pecos, Texas. | 7 P ted OmEMA TS IR LONILS
|| ATt's DJ shows have been || Rl ¢ each Sat\{rday
5 heard on top stations in 5 :gxrg ng from 9 to 10... on
- Tulsa, Louisville, Dallas S ‘ :
- and Atlanta, as well as in ||
6l Canada and New York. 6
7 7
—~DAN DALY SHOW caw Dan Daly was born and edu- ~
cated in Charlotte, North
el Carolina. For the past 8
_ several years, Dan has been
iwith WWOK in Charlotte, pro-
— gramming the morning show
| and acting as Program Managex
-1 He brings nearly 10 yrs. ex-
| perience to KBOX listeners
10 and advertisers.
i
M| GUY NELSON cavw Guy is a veteran perfogmer
=1 . of stage, TV, radio and a
(to 5:30am) |ssng writer of merit,
OVERALL TYPE Country and Western OVERALL TYPE
ews at :55 from 5:55am and 7:25am to 5:25pm. News at
:25am, then every :25 from 8:25am to 4:25pm., then from
:25pm to 11:25pm. News Headlines. News, weather,
ports - 5 minutes.




{?3gpﬁc Dallas, Texas [1;4ep, -125- Dallas, Texas
50,000w day L P
Blair McLendon Station NAB _RAB |Alan Torbet Assocs. NAB
mﬁl PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5| PAXTON MILLS Contemp.|Music--lots of it, excellent | 5
—1(from lam) Job of filling equally im- —| BILL MACK SHOW |C & W A vet of country music who
portant space between. || has been seen & heard not
6 6 only in Dallas & Ft.Worth
— KEN DOWE & Contemp.|Ken and his lovable Grandma — areas but in such cities
GRANNY EMMA Emma wake Dallas with lots as San Antonio & Wichita
7 of great humor. A real pro, K Palls. Successful recording
] Ken creates situatlions that M star-writes both words &
are sincerely funny & inter- music. Recently voted top
L esting. KLIF news at :20 & - C&W DJ in state and one of
8 :40, frequent traffic and 8 top three in the country.
-1 mobil news advisories. -1 Compiles & edits our public
service & community int.pgz
9 [ ' I
R Contemp. 3::1§ng°2212§21:%§2 ;eg:;ﬁf - JOE POOVEY caew Featured as sheriff of Six
— ality. Particular attention | SHOW Flags Over Texas, star of
10 glven to contests and pro- 10 nationally acclaimed Big D
m motions directed to the mid- | =1 e
day listener such as cash e ygcountIygmic e
I calls and anniversary i show=-CBS network for 3 yrs.
_ salutes. Joe's dynamic personality
n has attracted an ever in-
| creasing number of listen-
N N ers,
— MICHAEL Of'SHEA Contemp.| Using sources all around o
him, there seems to be no
m gnd to the abllity of the « 3
= tglg:;ﬁyggmgriiﬁngligéihman — GEORGE SIOCUM |C & W George serves as Farm Dir.
everything. Mid-day features SHOW °ft§PCN' having'worked in
2 such as cash calls and an- 2 :;t thednat on's mgjgi
- niversary salutes. - s. and many rural mkts.
of the southwest, 18 yr
3 3 1 radio vet.
~{ CHARLIE VAN DYKE| Contemp.| Unique on the air style. = RANDY RYDER ca&w In addition to his show,
| His humor could almost be | | SHOW Randy handles production
4 gﬁ:sﬁécagzﬁhiéifﬁ 232hR:cklee 4 of all commercial continu-
] manner his listeners love 7 ;zgt:?dcggggggggdag;oggge-
— it. Involved in almost every |—
5 activity that involves the N 2¥exg8§ts¥:§g?téI;rTeeggr
p“giig' Charlie is one of 7] of broadcasting industry
& xind. around the Dallas area.
— JIMMY RABEITT Contemp. Jimmy's stunts keep him
constantly in the public
K eye. Perpet?ates gis con- S E— —
troversial "image but is unr
n in good taste at all times. LR LI L
— Never puts his listeners on
8 and sets a good example for
- the teens. Gives honest eval-
uations of records, people.
9
— HAL MARTIN Contemp.| Hal has a winning way with
both teens and adults,
10 ﬁettinﬁ the first with
their"” music, correspon-
dents' reports from area
high schools, fan club news
11 on top recording stars, and
a pleasing personality loved
by the kids. Hal makes fre-
M quent appearances at places
where yvoung adults congre-
gate.
OVERALL TYPE Contemporary OVERALL TYPE Country & Western

5 min. news at :20
Headlines at :40
Sports at :50

Newscasts - 5 min. at :55 every hour. News headlines

at :28, Weather casts at :15, Hymn of the Hour at :45.
Ed Milton-News Dir. & handles news and weather during
morning drive time. Frank Graham covers from 10:30to
2pm, when Ken Elliot takes over until sundown. Together,
and with a network of stringers, they have made our -
"News with a Texas Accent".




CBS Affil. -126- Dallas, Texas {r{dgp;‘ Dallaa, Texas
1080 kc 50 ke
50,000 w KRLD |10~ KVIL
H-R NAB |Gill-Perna NAB RAB
p\ul PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5] NEWS & WEATHER | Talk 3
e P —
z and. 6
— A.M. NEWSFRONT Talk Members of KRLD's 33-man =1 DAVE SAUNDERS Contemp. Programming deaigned to
News news dept. deliver local &
'-7‘ area news, weather, sports, ’—7' attract teens and young
- traffic & business reports. | —
Global coverage by CBS adults, Music ia up-
- newsmen. Many "actuality® |—
8 reports by both CBS and 8 tempo and carefully
— ERLD newsmen. 7]
selected. The popularity
9
CEOCEWATOR Stiag « ﬁﬁg‘ﬁe?ﬁ{t'{‘;‘_’éﬁimﬁ”" — DAVIE LEE Contemp,| of the records played is
™ "Pact-Finder” with info, ol based on KVIL's survey
i CBS STARTIME Variety | Dear Abby (5min.) Arthur -
Godfrey-55min. of very of local record sales
lively —
I CBS & IOCAL NEW$ Talk " and liatener requests.
=1 BACK TO BIBLE Relig. 7]
NI NOONDAY NEWS- Talk- CBS-Local News; Farm News; N
PRONT News Weldon Owens' interviews. DAVID WAYNE contemp. 45-caliber news every
| ASK THE EXPERT Talk W.Evans with live interview — hour at 45 past.
| COMMENT Talk Newsmen Wes Wise & Dick —
Int. Wheeler have live & lively
e Disc. interviews with local and K
Tel. national headliners. Tele- |
Part. phone calls from listeners.
3] CBS-LOCAL NEWS | Talk 3 - cont
SWAP & SHOP T g w— ey e i R L ontemp.
Serv, ngngn.__gi.n_ham___ ~a
P.M. NEWSFRONT Talk Wide-ranging news extrava- -
News ganza for drive-time and
L home listeners. Traffic, 3|
5 weather, stockmarket, 2
- sports. Local-world news
== from KRLD & CBS. Actuality |
6 and remote reports.
[ TIFELINE Talk
SPORTS-WISE Talk W.Wise-interviews,tel.part. q
i 7
_| *SPORTS *KRLD keeps strong sports KELL Contemp, m to local sunset
image through broadcasts of DA v — =
— Astro NL baseball; SWC &
8 high school football and
- basketball, plus NFL cham-
_;J pionship and NCAA Bowl
games.
—
MUSIC POR Stand. On non-sports nights,
7o NIGHT PEOPLE Albun D. Beuret hosts music by
Kostelanetz, Mantovani,
= Weston, etc.
0
| | MUSIC 'TIL Album Tony Garrett hosts this
M| DAWN Claasicqd nightly program sponsored
- by American Alrlines.
OVERALL TYPE | a1k - Standard OVERALL TYPE Contemporary
Network-local news on the hour. CBS Dimensions thru day
and early evening. Sat. aftermoon Met Opera in winter &
spring. All interview shows allow telephone participa-
tion in Dallas-Ft. Worth and broadcast area.
ERLD, the full-time 50kw voice of Texas 1s the oldest
CBS radio outlet in the state. In '65, it won 4 out of
8 TAB awards in its population class.



:gcc ﬁgii. DlllFGSs Texas Mgfoagu -127=- Dallas, Texas
820 k WEFAA !
570 kg 5,000 A 4 WRR
50,000 w
000
%awardeetry WAR Rap |Aveo Radio & TV Sales NAB RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
Pop. owls r r as
3| JOHN DARRELL Pop.-Std) (from Mid.) Music, talk,news ‘iSHOW St:nd. the golden voice of the Glen
WFAA RFD Talk | Murray Cox & John Allen-info| |(from midnight) Gray Cass Loma band.
6 6|JIM LOWE SHOW Pop. Here's Fun Radlo at its
CHARLIE VAN Pop.-Std. Music,news,weather,time - Stand. funnlest. Music is bright,
| light and wake-uppish, the
5 NEWS BLOCK Talk- | 95 minutes of ABC, NBC and [ 7] chatter easy-going, the
- News | WFAA News, weather and —~ comedy fresh and frisky.T e
sports. Time, traffic, weather. Same
— time slot for 10 yrs., long-
8 The music is bright, rhyth- : est tenure on same station,
=1 BOBBY BROCK Pop.-8td. mic..easily identifiable to same time of anyone.
|| SHOW the listener. NBC News,
9 WFAA News, Emphasis and 9|BRICE ARMSTRONG | Pop. An underdeveloped, Steve
- Julie Benell, who 18 a — SHOW stand. |[Allen...who does impressions
world-famous food authority. and adds humam interest to
ﬁa Benell featurette offer 10 News. Library of Laffs on
4 modern homemaking tips,inter| . the 3/4 hour.
views with leading food ex-
= perts, guest celebrities - |—
L at 9:15, 9:45, 10:15,10:45, |11
- 11:15, 11:45 a.m. -
Nl yFAA RFD Service | Murray Cox-Farm,mkt.&weather N] LRNER_V1EW Tel.Part| Buice Armstrong- Hal King
HAL KING SHOW Pop. Sparkles and bubbles through
| RALPH ROBISON |Pop.-Std. ABC News, WFAA News, ABC mn Stand. |a matinee of light-hearted
! Reports, weather and market - rhythm, amialbe chatter,
- reports. authoritative news and
- - sports reports...Library ot
3{ Laffs.
— —
El 3
_|BEN SMITH SHOW Pop. Newsy, nosy commentary rides
7 Stand. along with up-tempo tunes...
=l Fina Traffic Reports,
4| MIKE MARSHALL |Pop.-Std{ ABC News, WFAA News, weather | _ L*"’:"Y of Laffs...News and
SHOW and market reports. SPOKESS
5 Complete coverage of news E
— NEWS Talk- sports, markets, business, =
News weather & timely features.
8 é NEWs BLOCK News o
peration Newsbeat-local new
—-| MIKE MARSHALL |Pop.-Std. NBC News, WFAA News and -
SHOW NBC's News of the World. pewe ’m: 3
7] 7
- —~ LEE ARTHUR SHOW Pop. Up=to-the-minute news &
Stand. sports in season for every
r 8| fan, mu;ic made for enjoy-
= _ ment and interesting com-
JIM ROSE SHOW |Pop.-Std. Nzctﬂews, WFAA News and ments along the way. Lee
= weather. | Arthur dotes on helping
) 9 folks end their day with a
- - smile and a feeling of well-
|| being. 30 yr. radio vet-
o 10 has a following of young and
o ] old alike.
11] 1]
M M| KENNY SARGENT Pop. The show that does give a
- ggg§ DARRELL  |Pop.-Std{ WFAA News and weather — sHoW (till 6am) | stand. |hoot about the night owls.
OVERALL TYPE |Pop.-Std. OVERALL TYPE | Popular-standard

of reporters and mobile units.
Local news scheduled adjacent

national affairs.

WFAA augments ABC & NBC news with its own extensive crew

to network news.

News speclals, discussion programs on current local or

In season Southwest Conference and High School football.

WRR Fun Radio adds excerpts from comedy albums every hour.
Football, bagketball & baseball in season. 96 times dail
daily-concise, authoritative news, world-wide by Mutual &
traffic reports. Our "Pop-Standard' menu serves a re-
freshing sound of current and stock singles and LP's but
excludes rock n' roll. Foreground sound. MOR music daily
includes morsils for every taste, Live broadcasters of
all major sports.




KSTT

IS

IN THE
QUINT CITIES

1st in Audience — No. 1 in metro
household share of audience, Mon.-
Fri. 6 AM-Midnight.*

*Pulse, Inc., 3-county metro survey, April 1968, Subject
to limitotions therein.

I1st in Personalities —
Loyal listeners tune in
KSTT where the pace is
light and happy through-

out the day. Lively and adept per-
sonalities combine bright music
with timely topics and ready wit, 3
interspersed with frequent news,  Johnny Novak
time and weather checks.

Sam.-%am.

-

|
I

*
J. P. Lamont Bobby Rich Don Williams Clark Anthony
10am.-3pm. 3pm.-6pm. 6pm.-10pm. 10p.m.-1a.m.

I1st in News — KSTT's
5-man staff of profes-
sional journalists, the

area’s largest radio news
department, reports in-depth the
newsworthy events of a dynamic
community in 35 daily newscasts.

Morris Alter
News Director

Dan Hibbs Jeff Blake Peter Buckley Larry Cooper
Morning Editor Afternoon Editor  Night Editor Reporter

1st in Public Affairs — ““Conversa-
tion with Ruth and Fred” is the
Quint - Cities’ only daytime tele-
phone show. For eleven consecutive
years, listeners have dis-
cussed important topics
of local and national in-
terest with two of the
most stimulating and
knowledgeable people in
broadcasting.

1st in Sports — Play-by-play cover-
age of University of lowa and area
high school football and basketball

plus frequent sports reports make KSTT a
sports leader in the Quint-Cities.

Fred
KSTT, Davenport, lowa

ABC Radio for lowa-Illinois’ 2nd Largest Market
Represented Nationally by «@ Radio Sales




DAVENPORT
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or & multi-station spot radio compaign . .. quickly, and with gremt
accuracy,

While the listed plans are almost all station-submitied, they are of course
plans or all of the discounis available.

-129-

3
)

h
L3

to “th

t notice. And they do not represent all of the

All rates are for inut unless otherwise indicated. Under the 30. d and 10 d col are p ages gf the one-
minute rates. Under the 26-week and S2-week volumns are discounts off the applicable rates regardiess of commercial length.
MORNING AFTERNOON 30 10 26w | 32W
STATION | PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC.
KSTT 6 20. 6-%a 18. 9-4p 20. 4-Tp 18, 7-10p 14. 10-1a 80% 50% 8%
12 19. 17. 19, 17. 13. 5-6a
18 18, 16. 18. 16. 12,
24 17. 15. 17. 15. 11,
Xwn? 1 8. flat %6, 5¢ | 10¢
50 . 4 Not applio.
(4wk. )
WHBP 10 22.50 5359~ 18. 10-1p 18, 3130-T 13.50 T-12m
15 20, 10a 16. 5:29- 16. 12,  1-3:3
20 17.50 14. 53158a 14. 11.50
LY 7 18. 6-9a 14, 9-11:5Q0 14. 1-Tp 11. 7-12m See Sde
11:50-13 on - 6a Card Caxd
14 16. 12. 12. 10.
21 14. 10. 10. B
wQua 12 23, 6-10a 20. 10-3p 23. 3=Tp 4. T-m 12-5a 80p | 50% 56 | 108
18 21, 3-Tp 18. 21, 13. On request
24 20, 17. 20. 12,

For just *$45 you can have your own copy
of the 1968 RADIO PROGRAMMING
PROFILE . . . including full-year updating

Service.  °(ADDITIONAL COPY PRICE)

BF/COMMUNICATION SERVICES, INC.
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) MU 6-2149




KSTT 1s the only contemporary music station in the
market. The music 18 tempered to fit the time of day.
During adult listening times, old favorites or flashbacks
are mixed with popular music. During Teen listening
times KSTT features the "Super 40" Survey Sounds. The
KSTT "Good Guys" are important personalities. KSTT's
five-man news staff represents the largest radio news
team in the market. News 18 heard 35 times dally.Sports
coverage includes University of Iowa "Big 10" Football &
Basketball plny-by-gl » Gridiron-high school football
¢overage and Basketball Tournaments.

ABgOContemp. Radio -130- Davenport, Iowa
1170 ke
1,850 KSTT
H-R NAB
uml PROGRAM TYPE COMMENTS
H
=1 REX MILLER Pop.- Five minute news at :25 and
|| vSHOW Contemp.| :55. Latest sports results.
6 Weather at :15 and :45.
- Music-News format. Traffic
information.
7
8|
9 PHONE SHOW Talk Telephone participation.
1 Ruth & Fred Discussion of current event
topics.
10|
~ JOHN NOVAK Pop.- Five min, News at :25 and
SHOW Contemp.| :55
1
REMEMBER WHEN Stand. Five min. News at :25 and:55.
0ld favorites by request.
N W8 - Farm MArkets,weatner
NEWS Talk sports reports. ’ ’
1| JOHN NOVAK Pop. Five minute news at :25 and
SHOW Contemp.| :55. Weather at :15 and :45
Music - News format.
3
-{ BOBBY RICH Pop.- Five minute news at :25 and
SHOW Contemp. :55. Weather at :15 and :45
3 Music-News format. Traffic
_ information.
5
[
=1 CLARK ANTHONY Pop. - Five minute rews at :25 and
| | SHoOwW Contemp] :55. Weather at :15 and:45.
7 Music - News format.
Featuring the KSTT Super 40
Survey Sounds.
8
-
K
10]
=] DEANE CLARKE Pop.- Five minute news at :25 and
| | SHOW Contemp| :55. Weather at :15 and:45.
11 & Stand] Music - News format. Night
= time edition of Remember
When.
™|
OVERALL TYPE Pop.-Contemp.

In lowa-
lllinois’

2nd Largest
Market

KSTT

Dominates

ST

ST

ST

ST

in metro household share of audi-
ence Mon.-Fri. 6 AM-12 Noon, 12
Noon-6 PM and 6 PM-Midnight.*

in number of metro 18-49 adults
Mon.-Fri. 6-10 AM, 10AM-3 PM,
3-7 PM and 7-12 Midnight.*

in number of different households
and persons reached daily and
weekly in metro area.”

in 6-county survey area among 18
stations in number of different
households and persons reached
daily and weekly.**

*Pulse, Inc. 3-county metro survey, April 1968 **Pulse, Inc. 6-county survey,
April

1968. Subject to limitotions therein.

Davenport/Rock Island/Moline

Represented Nationally by g @ Radio Sales



MBS Affil. Davenport, Iowa | CBS Affil. ~131- Rock Island, I11.
1580 ke NT 1270 ke (Davenport)
530 w KW 5,000 w WHBF
Gill-Perna RAB | Edward Petry NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
: THE JACK RAMSER| Pop. Likeable, listenable Jack
SHOW Stand. helps start the day right
- with his particular musical
6 6 mixing of pop tunes and old
~| MORNING SHOW cC&wW Morning show presents :;g?g;fgg i?tgog:;g d:g:;'
’ .y
31 Jim Hobb modern Country music - news K weather forecasts and other
m Hobbs sports, etc., and Lifeline-
_ 15 min. of commenta — info. to plan the day. He
Farm Fax with Bob R:ginson features jokes, homemaker
- is th hints, teen tips and other
8 thoche only gomplete farm |8 info. tidbits sent in by
-1 ° 1 listeners. Jack feels close
| to his audience and uses
[ 9 music & info. they want.
HAL RAYBORN C&W | Modern Country Music - time,| | MARTHA BOHLSEN | Talk
0 SHOW temP. etc, The "Trade A 10
] Way" portion of the show | JACK RAMSER Pop.
allows for audience phone Stand.
- c;lls to buy, sell, trade. T
Alred via beeper (average [ HEWS=DEAR _ABRY |
. 125 calls per hr.§ - ROIIND THE TOWN | Talk Nancy Geramanis
MUSIC-DICK STUARY Pop.Std. Mostly up-tempo pop & stds.
N N| NEWS - FARM NEW$ Talk
JIM HOBBS SHOW c&w Farm News, Chicago live- MUSIC-DICK STUART Pop.Std.
— stock market direct via —T
] beeper. I| ARTHUR GODFREY | Variety
-1 Modern C & W music, time,
|| temp., etc., Help Your D
2 Neighéor feature alred via gggwnxcx STUART g:gﬁd.
_ beeper. Discussion of
household problems, exchange
_5{ of recipes, etc. 3
r K
=1 HAL RAYBORN c&w C & W music, time, temp.etc.| -
SHOW
E 15 min, News & Sports by 5
Bill Stern. — NEWS BILOC Talk Business news, Lowell
News Thomas, local and network
';1 Around the Track with Hal = Sports | news, news features, sports
i8 the only Stock Car et and CBS Dimension.
T Racing program in the
- market. -
7 7
STEVE HYETT SHOY Pop. Popular music, sprinkled
N Sunrise to local sunset 8 Stand. | with Steve's own particular
brand of comments and
service information such
as weather, scores, club
activities and things-to-
do.
1 ]
1 Il FLY BY NIGHT Pop. More up-tempo and recent
-1 Steve Hyett Stand. pops designed for the
older teens and young adults
M
M 2 Sign-off
OVERALL TYPE Country & Western OVERALL TYPE Pop.-Standard

Mutual Network News on the hour and half-hour all day
long.

Twoghours of telephone participation each day.

KWNT is programmed 100% with the modern country music
sound, formatted tight operation. We are the only
station airing C & W in the market, thus the audience 1is
unduplicated and loyal.

15 min. local newscasts at 6, 7, 8am, noon, 3:30, 5 &
10pm. CBS 10-min. news on the hour followed by 5 min.
Dimension. World News Roundup at 7:15am. Local news -
5 min. at 6 and llpm.

Generally bright middle-of-the-road - heavy on news and
community service. Do not emphasize personalities. Use
some programs other than music (Point of Law, Martha
Bohlsen, Farm News, Business News, Round the Town, etc.)




Indep. -132- Davenport, Iowa |Indep. Moline, Ill.
1420 ke woc 1230 ke ) (Davenport)
5,000 w 1,000 w day
s 250 w night WQUA
Bleir Palmer Bdotg, NAB | Robert Eastman NAB
PROGRAM TYPE COMMENTS p\n] PROGRAM TYPE COMMENTS
3 s
=1 DON MANLEY Pop. Bright, wakeup type music =
MORNING SHOW Stand. | along with complete weather MUSIC Pop.-  |Morning man on WQUA, Jim
= and sports info as well as | @ NEWS Stand. McShane does a fast paced
6 hews gach half hour from show with lots of humorous
= the largest broadcast news —] Jim McShane bits. Jim comes to us by
- e“ugn fa the cusd - way of WMCA, WBBM, WHB...
7] cgties q 7| need we say anymore?
— —
— —
8 8
9 9
= TOM PARKER Pop. MOR music policy prevails -
MIDDAY SHOW Stand. with continued frequent
10 uge of information on 10l
- weather, etc. and news on
the hour.
W carn BILL ralk- | Comments by Bill Gress with|!ll Music Pop.- |Bob Allen knows what the
-1 GRESS Tel. listener participation by = NEWS Stand. |busy housewife likes to hear
Part phone., || and provides it. Bob comes
N[ Complete local & national N| Bob Allen to WQUA with a wealth of
EWS - experience. Now 28, Bob
:QENEUEBH}E gel, Phone participation spent his earlier years with
i — m KTKT in Tucson,later shift-
= _ ing to the Midwest, includ-
DIRECT LINE Talk- Conference calls with ing a stint at WIRE, Indians
|| WITH CHARLES Tel. national figures plus - polis.
2| KING Part. phone participation 2
- locally. -
i :_'J Earl Spencer, 30, does the
DOUG DAHLGREN Pop. MOR music including MUSIC Pop.- afternoon drive-time show,
—4 MATINEE SHOW Stand. complete weather and L1 NEWS Stand. plus high school football &
4 sports with news at the 4 basketball, With a degree
- top of each hour. = Earl Spencer in announcing and engineer-
i - ing, Earl picked up his
5 S| early experience with Cali-
- - fornia and Illinois stationa,
His programs are contempor-
r 1 ary, yet very adult in all
NEWS FINAL News Complete news, weather, respects.
-1 FoR 6 sports and comment. =
7 7
"] rapIO PM WITH Stand.| Easy listening sounds
0 ERNIE MIMMS chosen with a musician's 8| Music Pop.- Bob Gann, 26, comes to
2] touch for three hours of 7| nEws Stand. WQUA with a background be-
relaxation. Light, quiet ginning at KGRN in Grinnell
- mood music. || Bob Gann Iowa; WROK in Rockford,Ill;
9 and WOC in Davenport, Iowa.
-1 - Working in the Quad-Cities
while finishing college,
10} Complete news, weather 1 Bob 18 a very talented air
NEWS FINAL AT 10 News sports T i 1; personality with an easy,
relaxed style.
— CONTACT WOC Talk- Listener participation —
' wITH BOB Tel. phone show with occasional |!!
| ALLARD Part.,| guests both live and via m
- conference call. = = :
Ml ~ AW 18 & Very scrong per-
2 ] '?::: Joms Pop.- sonality of the "madcap”
(to 5am) Stand. nature, with loyal audience.
OVERALL TYPE Popular - Standard and Talk OVERALL TYPE Pop.-Standard
WOC Radio programs for those in the "Yo Adult" News: Ken Buel i8 in charge of Public Affairs. Steven
thruR"Medigarg" category. - Steffa 18 News Director. Total-four man news staff.
Services of UPI and UPI Audio. Four 15-minute newscasts
a day. Five-minute newscasts on the half-hour throughout
the day. First Quad-City station to editorialize,begin-
ning 1960.
Sports: University of Iowa Basketball and Moline High
School sports, Notre Dame football.
Music: Featuring a liberal or contemporary middle-of-the-
road music format 24 hours a day, with the exception of
classical music 8-11 pm Sunday. The music format is
1along the lines of WNEW, WIP, KSFO, et al.



o DAYTON
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or & multi-station spot cadio campaign . .. quickly, and with grest

sccuracy.

While the listed plans are almost all station-submitted, they are of course subject to ch
plans or all of the discounts available.

All rates are for i unless otherwise indicated. Under the 30 d and 10 d col are
minute rates. Under the 26-week and 52-week columns are discounts off the applicable rates regardless of commercial length.

ge without notice. And they do not represent all of the

pe ges of the oae-

MORNING AFTERNOON 30 10 26w | 52w
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | DISC. | DISC.
WAVI 6 24. 6-10a 21. 10-3p 24, 3-Tp 21, Other 80% 50% 5%
12 22. 19. 22, 19.
18 20. 17. 20. 17.
24 18. 15. 18. 15.
WING 6 42. 6-10a 37. 10-3p 42. 3-Tp 32, T-12a 80% 60% 5% 10%
12 40. 35. 40 30.
18 38 33, 38 28
24 36 30. 36 26
WONE 6 40. 6-10a | 36. 10-3p | 40. 3-Tp 32. T7-12m 12p-6a 80% 50% 5% 104
12 36. 32. 36. 29. On request
18 32, 28. 32, 26
24 28 24, 28 23

ARE YOU AN UNDERLINER? . . . A NOTER? A DOODLER? ...

THEN GET YOUR OWN COPY OF _ﬂf@
THE 1968 RADIO PROGRAMMING PROFILE.

BF/COMMUNICATION SERVICES, INC.
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) MU 6-2149




- CBS Affil. Dayton, Ohio
Indep. -134- Dayton, io 1290 kc
1210 ke 5,0
250 w WAVI WHIO
Alan Torbet Assocs. NAB__ |maward Petry Cox Brosdcasting NAB RAD
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 5
"1 . MORNING SHOW Pop. = Program Director Lou Emm
- Stand. conducts first 5 hours.
6|BILL HAMBY SHOW [ C & W Country music hits, plus 6] Lou Emm Emm has been a radio person-
= "gports shorts", weather and | — ality in the Dayton area
08| news, requests and for 27 years. Dayton adults
7 dedications. K by the thousands begin
=i - their day by "Dialing Emm
for Music". The tempera-
— — ture, weather and heli-
s 8 copter traffic reports -
= -1 music and humor make this
—d - show a must.
9| 9
10| 10|
—| JAY WILLIAMS C&W Country music hits plus ARTH FREY
SHOW half-hour "Music Explosions® | ~] TIMEUR GoD Variety
] of constant country music.
1 . News on the hour and half 11 MORNING SHOW Pop. -
I hour, =1 Norm Swenson Stand.
N| BRADY WATSON C&kW Drive time country music N
- SHOW hits with requests and - 3-D Pop.= Music, News, Information
dedications, traffic Norm Swenson Stand.
h—l bulletins, salutes to the " "
industrial plants. I| CONVERSATION Talk- Conversation Pilece" 1s a
n =] PIECE Tel, telephone program that
Lou Emm Part. gives listeners a chance to
2 2| Ted Ryan ask questions of today's
-] JAY wiLL1aMs C& W |Hatfield show has country lls newssakers.,
SHOW music, evening weather
3 LR el CLE R e 00 3| ROAD SHOW Pop.- Helicopter traffic reports,
I =1 Stand. and topical bits of infor-
- || Winston Hoehner mation,
4 4
S| NEWS AND INFO News, Stock Mkt., Sports. | 5|
| | BRADY WATSON C&W Show until sign-off. - Local News-weather-business
6| SHOW 6] NEWS BLOCK News news-sports-Cronkite Report
= - Let's Talk Sports, Lowell
Thomas, Sports Time, The
K, 7 World Tonight, World-Wide
_ Sports-Reasoner-Kendrick,
Sunrise to local sunset.
8 g| CARAVAN Pop.- Music with news on the
- | Stand, hour, CBS features sports,
Tom Molloy news. CBS Dimension.
S—
9
10| CONCEPT IN Pop.- Evening mood music
- MUSIC Stand.
Lou Emm
1
] CARAVAN Pop.= Music with news on the
- Stand. hour.
M| Tom Molloy
OVERALL TYPE | Country & Western (Modern Country) OVERALL TYPE Popular-standard
Network news on the half hour CBS News on the hour
Local news on the hour - actualities CBS Dimension
News in Depth porgrams 7:30 AM, 12N & 5PM Farm News, 5:05 AM, 5:‘&0 5:50 AM, 12:15 PM
Features: Country Music "Hall of Fans" Cashbox "Easy Listening" Chart
"Dayton's Finest" (salute to individual The morning & afternoon drive time makes use of comely
lzayton Pouﬁomen) excerpts featuring many of the top tips in humor.
Town Crier" (Commumity events) WHIO music covers the whole spectrum of middle-of-the-road
music.




{ﬁ‘{gpf‘c -135- Dayton, Ohio Eggeﬁé Dayton, Ohio
5,000 w WING p:00 v WONE
Eastman McGavren-Guild-PGW Group One Station RAB
hﬂl PROGRAM TYPE COMMENTS AM" PROGRAM TYPE COMMENTS
5 5
= STEVE KIRK Contemp.|Steve'a jokes and long time
sidekick, Walter the Poet, KELLY SHOW Pop.
&l make a smooth blend with the g Stand.
- top music of the day...the ]
time, temperature and
- weather..as well as traffic |
7 reports, sports and news. 7
=1 Years of experience at WCOL -
- in Colorado and WSAI in
8 Cincinnati have made Steve 8|
- ohio's Big, Big, Big AM Gun. _
9 L
-1 — RICK STEVENS Pop.
|| SHOW Stand.
10| 10|
-~ JAY ELLIOTT Contemp.| Jay Elliott has a way with
"multiplying" listeners.His
T very professional approach T
- comes from years of toe
experience before the mikes’* n
o= of some of the best known
N radio stations in the Nation | N
1 Jay began his radio days in =1 WAYNE MOSS Pop.
F 1959 in Kansas City at WHB. | |SHOW Stand.
I Among other statlons were 1
— WLS, Chicago..KBTR, Denver.., | —
1 and WNOR, Norfolk.
2
~ FRED WINSTON Contemp.| Fred Winston 1s a "bug" on —
music. Good thing! Because
K] in addition to being WING's 3
N "Prime Mover" in afternoon
traffic hours--he's Muslc ~] BOB LYONS SHOW Pop.
- Director for WING. Winston | Stand.
4 18 a musician in his own 4
= right, playing drums and -
- electric bass..and actually
5 having played professionally [ g
— with a band at one time in _
his career.
¢ K
— JOHN ALEXANDER | ContempJ WING's "Knight Commander"of | —
- the Night is just a quarter
7| century old. Still, hﬁ 7
- rules the alrwaves of "WING ]
Island" with firm authority. KENT SHOW Pop.
N Began his radio career at A Stand.
_ WOMP in Bellalr, Ohio..later
worked at WING'a sister i
| station WCOL in Columbus,O.. | |
9] then to WING as a newsman, 9
- before turning to music.John | —
loves "Night People" best!
10 10|
- JERRY DENNIS Contemp| "Jumpin" Jerry Dennis calls 2
Dayton his home..and has
rl—l been an avid radio buff
since his high school days |11
. when he helped produce a -
al weekly Junior Achievement
TV show. Jerry has spent M
- over 8 years in Ohio radio JIM HOWELL SHOW | Pop.
stations. Stand.
OVERALL TYPE | Contemporary OVERALL TYPE | Popular-standard
News at 20/20; 5 mins. at :40, 2% mins, at :20; full five
during drivetime. Up=tempo middle-of~-the-road music, newa and sports.
Sporta report - one per hour- 1 minute; 10 minutes at
5:50 P.M.




A New Service for Advertisers from

M‘GAVREN-GUILD-PGW RADIO, INC.

RESEARCH

~TOP 50 MARKETS—
Competitive Information for All National Products
Within 48 Hours
Automobile Tires Corsets Hosiery Pipes
Automobiles Cough Syrups Ice Cream Polishes (Auto)
Batteries Cream (Dental) Insect Powder Potato Chips
Blankets Cream (Face) Insurance Radios
Bleach Cutlery Laxatives Razors
Boats Dairy Products Lingerie Refrigerators
Borax Dancing Schools Liniment Resorts
Breakfast Foods Dentifrices Liqueurs Salad Oils
Bus Lines Deodorizers Lubricants Shoes
Cameras Detergents Margarines Soap (Toilet)
Canned Goods Dinnerware Mechanical Toys Soap (Powder)
Candy Disinfectants Milk Soft Drinks
Carpets Dog Food Mixes (Cake) Soups
Cat Food Electric Fans Motor Oils Spark Plugs
Cereals Electric Shavers Motor Trucks Sugar
Cheese Electric Toasters Motorcycles Syrups
Chlorides Floor Covering Mufflers Tea
Cigarettes Frozen Foods Nuts Tobacco
Cigars Fruits 0il (Cooking) Tools
Cleansers Furs Pancake Flour Toys
Coffee Ginger Ale Peanuts Trucks
Condiments Grape Juice Pens Vacuum Cleaners
Cordials Gum Perfumes Washing Machines
Cosmetics Hair Tonies Pianos Watches
And Many Others!

Call Jan Carlson, Research Director

MCGAVREN-GUILD-PGW RADIO, INC.

PR A Bk Gl Mol T e
America’s Foremost Exclusive Radio Station Representatives



DENVER

=137~
This guide is intonded to help you ESTIMATE the cost of a single station or a mlti-station spot radio campaign. .. quickly. and with gremt
accuracy.
'ly:ile the listed plans are almost all station-submitted, they are of cosrse subject to change withowt notice. And they do not represent all of the
plans or all of the discounts available.
All rates are for oae-minute announcements unless otherwise indicated. Usder the 30-second and 10- d col are pe ges of the one-
minute rates. Under the 26-week and 52-week col are di Qff the applicable rates regardless of ial leogth.
MORNING AFTERNOON 30 o 26w | 32w
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | DISC. | DISC.
KBTR 5 15. 6-10a 15. 10-3p 15. 3=-Tp 11, 7-12m 2, 12-5a 80% 60% 15% | 20%
10 . . . 10. 5-6a
15 11. 11, 11. 9.
KDEN 10 a.50 mws (*} days) 6.50 | 4.50 5% 10%
20 8. 6. 4.30
30 7.50 5.50 | 4.10
40 7. 5.25 | 3.90
50 6.50 5. 3.70
60 6. 4.75 | 3.50
70 5.50 4.50 | 3.30
80 5. 4.25 | 3.10
100 4,75 375 | 2.70
KIKO 6 | 15. 6-10a | 12.50 10-4p | 15.00 4=7p 12,50 Other 75% | 50% | 5% | 0%
12 12.50 10,00 12.50 10.00
18 10.00 8.00 10.00 8.00
Krsc * 26 5.40 3.95| 75%
Freq. 52 5.30 3.90( of
Rates | 104 5.20 3.801 30
156 5.00 3.70 [ Sec.
208 4.80 2.60
260 4. 3.50
312 4.40 2-40
365 4.20 3-30
500 4.00 3.00
KaN0 12 6. All perjlods
18 5.50 l+ oo 5% 108 | 20
24 5.
36 4.75
48 4.50
60 4.25
72 4.
100 3.50
KBOW 6 42, 6-9a 33. 9-3p 42, 3-6 22, 6 e
12 36, 30. 36, ? 20, s - e e
18 33. 27. 33. 18.
24 30. 24. 30, 16.
30 28. 22, 28, 14.
KIom 6 12,
12 | 13tas 70% | 50% | 10% | 15%
18 10.50
24 9.75
36 9.
48 8,
| o1 . § 6 45. 6-10a 36. 10-3p 45, 3=Tp 32, T-a Mid-6am 6
12 40. 34, 40, 30. (Package - 36- e o% 10%
18 37. 30, 37. 28, 60's per week
24 37. 28. 37. 26, at $600/mo.)
KLAK 6 23. 6-9a 19. 9-4p 23, 4-7 14, T-12m
12 20. 17. 20. ? 12, 8ok e 1o%
18 17. 14, 17. 10.
24, 15. 12, 15. .
3 6 6-10a | 30. 10-1119 4-7p | 0. 7-12m
12 212 40. 27. 12-4p 1x 35.; 21. oo = 1o
18 260x 33, 24. 260x 30. 24,
24 22, : 22,
KOA 6 50, 6-10a 38, %0;121 2 b 45, 12-;8-1 29, 7-10p 22, Other 80% 60% 4% as
12 46, 35. 41, B 27, 19.
18 43, 2. 38, 25, 18.
24 40. 29. 35. 2%. 17.
30 . 26. 33, 21. 16,
K081 6 14, 6-9a 12, 9-3p l4. 3-6 9. 6-12m
12 13. 11, 13. P 8. g:.:'d g
24 12. 10. 12. T.
KQX1 6 Te  6-9a 6. 9-3p Te  3-6 6. 6-8ign prf
12 6.75 5.75 6.75 ? 5.75 & . 50% |. 2% 20%
18 6.50 5.50 6.50 5.50
24 6.25 5.25 6.25 5.25
48 5.50 4.50 5.50 4.50
KT8 6 | 30. 6-10a | 23, 10— 6:30p | 17. 6130- 80% [ so%| 10% | 208
12 28, 21, 16. 12m
18 . 19, 15.
24 26, 18, 14.
30 25, 17. 13.
24, 16. 12,




ABC Info. Net. -138- Denver, Colorado ndgpl.‘ Denver, Colorado
710 ke R el
5,000 w KBT ; KDEN
John C. Butler Mullins Bdcstg. NAB RAB [PRO Time Sales NAB
puJ PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 iHAKE-UP TIME Album Transition from nighttime
| NEWSRADIO 71 | All News| ABC INFORMATION NETWORK ReySRlae SR [ 0 ) Lt 1
L NEWS ON HOUR, EVERY HOUR, r
¢ All the | 7 AM to 11 PN, 10 MINUTES | % oroCKWATCHER Album | "History Quiz" shorts keep
= Time SPORTS Stand. | listeners tuned in. Current
- = L_{ Tim Sullivan local interest subjects
7 BT - 'gfu5 AM - 33 Min, 7| such as metropolitan lunch
- :10 PM IOT::.‘n - menus. Tim is alded by
Harmon, 0 Glenn Howard with news, and
0 LOCAL - vaery h°“§§ N sports personality Bill Reed
o 115 and : _ with a T7:25 sportscast. Time
checks constantly & weather,
- COMMENTARY -
9 ABC. - 8:05AM Paul 9
- Harvey — AMOLE'S CORNER Album Pop & jazz. Interviews -
- 12:00 N Paul Shirley Jones, Jack Cassidy,
—] Harvey ol Gene Amole even inmates from State Peni-
10 - 6:20 PM Alex Dreier| | tentiary, keep listeners in-
- LOCAL - 7:30 AM-12:30 PM formed on "What's Happening".
| & 4:35PM - Carl Humor whenever possible.
(L Akers with "This ] Gene is well knwon for his
- and That" - witty philosophy and person-
alized ad-1ib commercials.
N BUSINESS NEWS - N
- - after hour - SAND CASTLE Album Up=-to-the-minute music mixed
Don Best Stand. with nostalgic "Music of the
- BULLETIN BOARD- -~ Past" by Don, a well-known
| - i155 arter hour | Denver Radio personality.
SKI/FISHING REPORTS -
E - 125 weekends 2f MATINEE WITH Album | Chatter, a couple of comedy
- LLOYD Stand. selections and modern, but
WEATHER REPORTS - Lloyd Knight not hard rock music.
= - :10, :20, :40 and |3
ﬁ 150 after hour _| THE HAPPY HOUR | Album | Fast-paced program of music
Stand. and news, interspersed with
— BULLETINS~ 2l Gene Amole typical l’\mole comments and
4 - at any time, humor. First portion of a
- 24 hours a day . traffic time show.

5 3| INFORMATION Talk Don Best-News;Phil Jensen-
=1 = News weather;Fred Leo-Sports;Jim
- Steel-Financial;E.Nightingale
| _6_' DOWN TO EARTH Album Ethnic folk music from Amer-
- John Wolfe Folk ica and foreign countries.
1 - John is foremost authority.
— — CONCERT Album Each night, John presents a

Class. major symphonic work and
D g| John Wolfe occasionally an interview
_ _ with local personalities
about local productions.
- | Brief commentary interjected
9 preceding some selections
- about the composer, or the
work, or both.
10
| THE RADIO Don calls this music "under-
PROGRAM ground’. It's the first music
—{ Don Best in many yrs. which offers a
" valid music form in the popu-
= lar vein. Some might call it
a type of rock -~ it i8 not.
M| NIGHTTIME Album Easy listening vocal & in-
-1 Dolly Holiday Stand. strumental music with a
minimum of cenverseation.
OVERALL TYPE | All News OVERALL TYPE | Album - Standard
Total of only 12 commercial minutes per hour, News 1s presented each hour, on the hour, for five minutes,
KBTR five complete mobile units with 2-way radio & mobile |KDEN carries the local football games in addition to the
phone communication. Employs UPI Audio, UPI broadcast Notre Dame football games (in season) and Colorade Univ.
wire, AP Radlo, Western Union Sports Wire, UPI "A" Wire, |basketball games (in season)
Bell System Weather Wire, ABC Information Network.



Indep.
1510 ko
1,000 w

.Greener, Hiken, Sears

Denver, Colo.

KDKO

Indep.
1220 ko
1,000 w

National Time Sales

-139-

Denver, Colorado

KFSC

NAB RAB

PROGRAM TYPE

COMMENTS

PROGRAM

TYPE

COMMENTS

5

=1 BOB ALLEN R&B

1ol 15| ol

L ol

HONEY BEE

=

1

JOHNNY COOL R&B

1 cJ [Jg[ | -l 1L Z

DR. DADDY O R&B

| NI 1 QI 1 ul 1 »

NITE HAWK R&B

1 914,1 ®

| 3l

1 2 =)

SUSIE SOUL R&B

KDKO 18 the only all-Soul
radio station in the
Denver market. Disc
jockeys are elther Negro
or White. Denver has
but two contemporary
sound radio stations;
KDKO being one of the
two. News, five minutes
on the :45 ; headlines

on quarter -hour. Separate
News Department. Within
10am newscast Civic

News and Soclety News,
etc,

Bob Allen show, Dr.

Sports news in the

Daddy O's show and the
Nite Hawk show,

| Ql | @

1

1 0[ l.l

18l

1=

Lo |

1 Ol

Ethnic

(Span.)

Since it went on the air in
mid-1954, KPSC has 1ived up
to its intentions, as ex-
pressed in its FCC applica-
tion:"...to serve the public
interest, convenience &
necessity in Spanish",

As the only station in
Denver serving its sizable
Spanish-speaking community,
KFSC has received hundreds
of citations, awards &
letters of appreciation from
civic organizations through-
out its marketing srea in
cognizsnce of 1its service to
& influence of the Spariish-
spesking population in
Colorado's number one market.

There are over 90,000
Spanish-speaking people in
the primary service area of
KPSC, of which an estimated
55,000 are in the Denver
metropolitan area. A8 an
1llustration of the impor-
tance of KFSC - it is re-
sponsible for the develop-
ment & growth of the Good
Americans organization, com-
posed of the Spanish-speak-
ing people. Paco Sanchez,
owner of KFSC, 1s founder &
President.

An average of 5,000 people
visit the GAO community
center monthly & during the
fiesta months of June, July
& September, an average of
20,000 people come each
month to enjoy the activi-
ties. No other medium pro-
motes this facllity of the
GAO - which has grown to an
organization worth $150,000
in assets!

KFSC programming revolves
around varled music, news &
the personalities of Paco
Sanchez whose "La Hora
Guadalajara" has been on
the air over 10 years, Levi
Beall & George Sandoval,
plus others.

The loyalty of the Spanish-
speaking people, axiomatic
to those famillar with the
warm-hearted, loysl Latin,
is particularly true in Den-
ver where, out of 18 local
AM and FM stations, only
one for Spanish listeners.

OVERALL TYPE

Rhythm & Blues

OVERALL TYPE

Ethnic - Spanish

24 hours a day

Denver's negro population has increased 25% in past
24 months; now metro area has 52,700 negros.

Sunrise to locsl sunset.



Indep. -140- Denver, Colo.
1150 ke

1,000 w

Pro Time Sales RAB

KGMC

Indep.
630 ko
5,000 w

Radio Adv. Reps.

Denver, Colo.
KHOW

NAB

PROGRAM TYPE COMMENTS

PROGRAM TYPE

COMMENTS

3
=

5| §1ck DADDIS
(from midnight)

Pop.
Stand.

The diminutive Daddie
blends warmth, vitality, &
tidal wave of active music,

K]

BOB HALLGREN | Varied

Music programmed to
include "The iest of Three
Worlds."

WAYNE VANN Varied
The concept not only
includes the million-
seller hits of yesterday,
but the best of the EZ
listening, adult
contemporaries, and pop
country of today.

B_u[ 1ol 1~

This instantly recogniz-
able music is backed by
smart production, and
augmented by congistent
"Instant News" breaks,
up=to=-the-minute news

and sports coverage, plus
personalities with great
warmth and enthusiasm.

Varied

STEVE SCOTT Varied

(-]

"DETROIT LEEB" Pop.

Stand.

l.l,l Nl

ol

"Detroits™ in Denver. Adds
chaos to geography and gen-
tle, contemporary humor to
Denver morninge. His in-
volvement, theatrically, .
in N.Y., Detroit and lo-
cally add an extra dimen-
sion to his constant con-
versation-motivating
flighte into A.M. wilder-
ness,

EILMER POX Pop.

Stand.

[

"BUZZ & BARNEY" Pop.
Stand.
Bugs Lawrence

Rosemary Barnwell

ol 1=l p2]

Denver radio's "quiet man”
utilizes an intimate ap-
proach with which to pound
home the eignificant iesues
Controversy, wit, community
involvement - that's Fox!

*The Bickersons" enjoy a
vicarioue, totally epon-
taneous rejuvination
through "Buzz & Barney".
Buzgz Lawrence, one of the
impeccable music minds in
bdcstg. & Roeemary Barnwell
(former Miss Colo.-Universe

PERRY ALLEN Pop.

Stand.

Lol o gLAJ,oI | @

6am to local sunset

1;] L~ QI n_n_[ Lal lul |gl 1-[ lz[ | =

During 21 yr. bdcstg.

stint from Buffalo, N.Y.
to L.A. and Seattle, Wash.,
Allen has copped Sigma
Delta Chi awards for work
as a documentarian...he'e
written for TV & top comice
...he's knee-deep in a de-
luge of self-contrived,
controversial funnies.

PROFESSOR K-HOW
Dave Baysinger

Talk-
Tel.
Part.

1 N

|

Dave Baysinger guides the
fortunes of this high-
powered give-away quis-
opus which enjoys a singu-
larly unique position in
today's broadcasting.
Queetions range from the
comedic to the "brain-
bueter”. Ten incoming
phone lines are never dark
during this provocative
time-segment. Baysiner
integrates sporadic bursts
of music to add yet an-
other facet.

OVERALL TYPE Varied

OVERALL TYPE

Popular-standard

KGMC is programmed for young adults who have outgrown
h;rd rgck, plus mature adults who like a great variety
of music.

The 1150kc middle-of-the-dial frequency is well
separated from other Denver stations ... and the
non~directional signal reaches out to cover most
of the populous Northern Colorado towns.

In depth news on hour and half-hour. Mobile ground
units, aircraft and editorialising serve to create a
total news image.

airs Airforce Acade football and basketball.
Constant heavy promotion (including outdoor) plus com-
prehensive traffic coverage contributes significantly
to the overall station-image.




Indep. Golden, Colorado éggsgé =141~ Denver, Colorado
17000 w L 5,000 w KIMN
Direct Metro Radio Sales Metromedia, Inc. NAB RAB
TYPE COMMENTS PROGRAM TYPE COMMENTS
FRogRAM 5| DON BELL SHOW  |Pop.- News to ALINIght Show. bon
s 4 (from midnight) Contemp.| has been with KIMN on week-
7 Stand. ends for two years.
CONTINUOUS MUSIC| Album 15 minute programs from y
6| Stsnd. 6] ROSS REAGAN SHOW |Pop.- Ross features the best of
-~ THROUGHOUT THE T a.m. to 9:30 a.m. - Contemp.| today's pop music, albums
Stand., and standards hits of the
——| ENTIRE DAY John Gsry Program K past. His mellow, deep voic
7 ] voice and pleasant, informal
-1 Connie Francis Program style combined with a naturs’
— al wit makes the early morne
T Ray Coniff Program 8 ing rush hours more enjoye-
- -1 able.
Mantovani Progrsm
9 9| ROBERT E. LEE  |Pop.- “The Fastest Tongue in the
z Mitch Miller Program - SHOW antemp. West", is the way Bob bills
Stand. himself, and it could be th
- Percy Fsith Progrsm 10| "The Fastest Wit in the
10 - West". His quick one-liners
- Sinatra Program and humorous anecdotes have
— made him the housewives fav-
I Luboff Program Ly oricei Fun-{illed program a
= a to all ages.
7 Kostelanetz Program L 2
NI CLIFF SAUNDERS Pop.=- Deep and mellow--a smooth
) Nst Cole Progrsm E.SHOW antemp. and simple addition to the
m Stand. | hougsewives time of day.
- — Cliff had deep voice and
] ! friendly appeal to all ages.
- 7 Cliff is from Texas and is
- our most recent addition.
—ﬁ 2
E 3| BILL WESTERN Pop.- Witty, clever, cynical--all
- =1 SHOW Contempd these adjectives apply to
Stand, extremely talented Bill
— 4 Western. His show is "some-
. — thing to think about", A
7 rarly gifted individual
— whose every comment is hile
E 5 arious. A tremendous
- n addition to drive time
Denver
f DON WEST SHOW Pop.~ Don West has one of those
Contempd fascination radio voices
Sunrise to local sunset - Stand, which gives hin instant
71 7 empathy with any audience,
- - young or old. Enthusiam so
genuine that anyone listen-
8| ing to Don knows that he
_ truly enjoys his work,
9| DANNY DAV1S SHOW Pop.- Dan's easy conversational
- Contemp. style and current knowledge
| Stand. | of the teen disc scene makes
10| him a part of daily life for
- the "in" crowd. Danny is a
recent acuisition from the
] Northwest Territories.
M| DON BELL SHOW Pop.- Fast, glib, and personable,
- Contemp. Don presents informative and
Stand.
OVERALL TYPE Album & Standard OVERALL TYPE |Popular-Contemporary-Standard

Air Alert: 7:15-8:15am and 4:15-5:45pm. Weather at :20
and :40, News on the scene - Mobile Unit reports 24 hours
a day at "55., Agricultural Review between 5-6am. Award
winning news staff of seven men, supplememted by hundreds
ofstringers and contracts. KIMN is the top hews station
in the market, having won Colorado Broadcasters/UPl News
Awvard for Excellence for 4 of the past 5 years. KIMN's
Production Dept. also awarded Colorado Broadcasters Assoc.
Avard for Excellence in 1966. Emphasis on family appeal




Indep. -142- Denver Colo. CBS Affil.
1600 ke 560 ﬁcr Denver, Colo.
5,000 w night KLAK |30 KLZ
McGavren-Guild-PGW LD Katz Time-Life Broadcast Station NAB RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
S|GARY CANTRELL C&W friendly long-time associa- s
—4 SHOW tion with night people. —] EVAN SLACK SHOW | Talk - Agric. degree, Mo., field
(from 2am) Farm News ~ 4-6 AM. News experience - author, reports
ry 6 Service| on agriculture, farm, ranch-
_|CON SCHADER C&W A 20 year veteran behind the interviews. Music - news.
SHOW mike, Con has devoted many of Sew o T n
- these years to keeping _ n reigns as top morning
7 KLAK's large and vital early [ 7 D R e Gy ggand. man in the area with bright
] morning audience on time, M p. music, frequent news,weather
and entertained with his and time reports, plus fea-
n genial personality. Con is [— tures such as word of tL\e
2 a real pro...he also serves |98 day" and "sound of money .
as KLAK music manager. - Lee Berg, KLZ's "constant
| | contact car" man, short
9 waves on-the-scene coverage.
MARTHA BOHLSEN | Service | Household hints galore
I 10}
PRl 11285 C&W |As host of KLAK!s mid-day —| ARTHUR GODFREY | Variety | Arthur Godfrey and guests -
SHOW hours, Johnny is tops. His
music and fun.
; u.ntl:.ere delivery really T
sells the product. Johnny - Telephone show - housewives
has a wide background in - FAT SR T;l.!:'v. asking for and giving
N production know-how. recipes, etc.
': KLZ NEWS News - CBS coverage, Evan Slack
Serv. from Stockyard studio; Bob
L ut Bob te-local new
! [
n DON COLE SHOW Stand.- | Don sets the mood for easy
|| Pop. afternoon listening by
JERRY SCHAFER cC&wW More than 10 years behind the| 2| housewives, plus big in-car
SHOW the mike...Jerry is the vital| — audience. In addition to
1ink to the afternoon popular music, news, time &
traffic audience. A smooth [ 3 weather, Don involves listen-
= talker, Jerrv is a top man i ers in features such as
with commercials. "gound of money" contests.
E =
S 3 Local & Network newscasts,
~ NEWS & SPORTS Talk - ;s)%ua §tarr Ye%land "ILgsigi
| | BLOC News ory  commentary - we
GLEN OWEN SHOW c& W 8 years with KLAK...Glen is 9 serv. ggg“‘;;érz::g:ogfﬁzz? :::s,
also a station accoun exec. 7] ‘g?sh. news. Also ingpira-
His warm delivery sells. - onal broadcast at Y
CBS Wide World of Sports
—| SPORTS & TALK Talk- Dimension and World Tomo;'row
8 CkW Andy's humor and remarks make| 8 ;ea;ur: tai.k mspirat;ional.
SHOW make him a solid favorite | _| JOE PYNE SHOW | Talk - :gius ‘ﬁ_ annenverd o4 ﬂ{“
with his many listeners. Int.-Disd HacionalLy nown and popuiar
cC&W An excellent background and 9 MUSIC FOR Stand i
.- stenable popular music.
strong desire to play Coun 1 DENVE
Mmig makes Jack an out- i D 5 Lt el
standing addition to the 10}
KLAK staff. Jack really B Talk- qg::f;u%gigo{ntgf-é;?smagg
keeps the night people alive INFORMATION Info. | 22%41 s p
with the best. T scusalon prograse.
.| JOE PYNE SHOW Talk- Different tape of earlier
Int.-Disq show each night.
N_‘ NEWS & WEATHER | Talk - Midnight news, weather &
News sports roundup.
OVERALL TYPE | Country & Western OVERALL TYPE | News-Stand.Pop.
—_—
Yews every hour at / minutes before each hour. Denver
forecast each 15 minutes. Tom Moran heads the news team. gg;sng:e::xi(’:ot_lrtg.l:‘guzgzsth:rl;z-grvlrs.
Tom's outstanding background compliments the KLAK Mobile |pyring baseball season, KLZ airs exclusive play-by-play
N;Ul facilities, police and fire communications monitors, | of Denver Bears ga.mes.’ During hockey season - U. of Den-
UPI Wire and audio services in presenting top notch local | yer hockey team. Don Cole at the mike for both features.
news coverage.



.Indep. Denver, Colo.|Indep. -143- Aurora, Colo.
*850 ke K o ;.uggokc (Denver)
20,000 A oo KOSI
*Blair NAB |p1an Torbet NAB RAB
ﬂul PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS

5| 3 ALL DAY, EVERY DAY: THE

TIMEKEEPER Pop. Don communicates with warmth b

~] Don Toland Stand. |& dignity rather than bounce| — WORLD'S MOST BEAUTIFUL MUSIC
r and brass. _z ON TIME SHOW Varied Extravagantly beautiful

- PETE sMmyTHE Pop. Farm & Ranch Time-Chuck 2 Tusic 1s the most important
| srow Stand. %:élgiétor S lineup. It spans the entire

7 Al g t Ti Col M 7 _7-7:15 NEWS News range from contemporary fav-
- oR-as ncup, Go.o., Mayor| -] orites to the classics..pro-

ete Savihe prévides feal | | on e varted | Granea waih o’ vechniqus

8 genuine feeling for the 8| 8 - 0:150 NEWS | News ggr;g::grrggm gg:r:elggtigﬁf
- friendliness of the 01ld West| — oed o crovide Seaks and

] has won him a host of loyal ON TIME SHOW Varted | 020, 0 P tunerul intorest
9 listeners who would rather [Tg varyiﬁ from hour to hour,
- let their cattle starve than| _| t 15 in h witﬁ

miss his daily wit. yel a .ways armony

| 15 minute news - 7:45am a richly-entertaining, in-
10 ¢ N 10 triguing musical pattern.

And 1t's music all the way.
=| SHOW CASE Varied

|| HELIO NEIGHBOR | Talk- | Sparked by the feminine | | RIS TG M s o
" Int. charm of Merrie Lynn, the [y] vice announcement,vignette--
— Merrie Lynn Disc. | show includes homemaking - everything but the news--it®

_ hints and recipes. all introduced by, under-

N| NEwS Talk N scored and punctuated with

- - appropriate music.
FaRM & RANCH | malk | OO O e e widely | | MATINEE verted

—HR.-Chuck Muller | Serv. = No Rock - No R & B - No Jazz

1 keeping them up-to-date. [ No C & W.
WAYWARD BARKER | Pop. 1:15 Today with Merrie Lynn 7]

—1 SHOW Stand. | for special features and [ Sprinkled liberally through-
2 interviews for women. 2 out the KOSI breadcast day
—1 Bill Barker Urbane, drgll, Billbspins - ;g:t‘r';sngzzg-iggggz Eﬂgogf

— records and makes observa- s > o~
: ions on'people and  things. [ 3 T A
. —| LIMELIGHT Varied vice reports on traffic and
2 3 road conditions.
=1 ROAD SHOW Stand. | A special favorite of the - COMMUNITY SERVICE is an

- Album driving-home-from-work set. | | essential ingredient of KOSI
5| Tom Cramer Show & 5| programming. In addition to
— Movie — conxributiﬂg time to nation-

al "causes KOSI also act-
NEWS Talk News; News of the World 1vel H
N y solicits announcements
News f-——— S OF 1B DAJ] News and programs from local
clubs, schools, churches
ROY GUNDERSEN |Pop.Std. | Music from the old master. | | ggpppyapE IN Varied | social and fraternal groups.
7| rounD ABOUT Show & | Tom is noted for excellent . 7| THE EVENING A top writer-producer pre-

7 Tom cramer | Movie | misic proramming. N Cono e e

8 ROUND ABOUT Show & | Tues. Youth Forum;-fihrs. fjﬁ full integration into over-
1 . all programming.
E Varied rams dail
s SRR G p | [ b | JRALSR G el 0 o el — FUN COLORADO tells what to
”] ROUND ABOUT Pop. do and where to go for
Stand. family fun.

19| WAYWARD BARKER | Talk- | In-studio guests from all i e

~] SHOW Int. walks of life in free- chgrch socisl and fr ternai
Disc. wheeling discussion of un- groups’ SgHOOL LUNCHQMENUS

Il Bill Barker limited topics. .|: provide a personal service

to mothers.

M Sign-off M
-

OVERALL TYPE Popular-standard & talk OVERALL TYPE Varied

weather reports.
the Rocky Mountain West. Quiet, folksy humor of Pete
Symthe, & the sophisticated, urbane humor of Bill Barker
The finest in news reporting from KOA's top 15-man staff
and NBC. Feminine touch with Merrie Lynn and The Hello
Neighbor Show.

4:30pm Dateline-commentary-Bob Palmer. 4:35pm Emphasis,
Colo., with Clyde Davis-commentary on local items. John
Henry Sports 8:05am, 5:10pm, 6:10pm, 10:20pm.

News £5 min) on half-hour

News

or headlines) on hour
Sports & ,PROFILE brings listeners up-to-date on what has happened
Largest broadcast news organization in-to a man or woman from the headlines of yesteryear.

SOMETHING TO THINK ABOUT jogs the mental processes.



Amer. Enter. Affil. -144- rarvadas Eoe e A1 Dermer ;. Qg
1500 ke Denver
10,000 w day KQXI gs000 ¥ KTLN
PRO Times Sales Edward Petry NAB RAB
AM PROGRAM TYPE COMMENTS AM PROGRAM TYPE COMMENTS
5 5
- —|DENVER THIS Talk- 8 yr. vet of KTLN, Ray has a
|| MORNING Tel. light, bright approach to
i ' 6 Part. the morning hours into which
o] TOmaRe weEE fownskm | B e Lige. sy | Ray Durkse he injects humor with his
are up together looking for question of the day. Time,
7 the toast that popped up and [ 7 weather, driving conditions,
never came down...along with| | school menus, etc. Regular
B Tom's thirty second theater, news coverage from Mutual &
et 100's of drop-ins, different Intermountain Networks &KTIN.
8 voices and bad jokes. Tom 8| NEWS Talk News & Politics 168.
- does his best to clear up —| FEEDBACK Talk- Jud Milton, KTLN Program Mgr
|| hangovers and family spats. | | Tel. is moderator of one of the
9 9| Jud Milton Part. oldest and most popular dis-
- — cussion programs, Feedback.
Jud has degrees in both Eng-
0 70l 1lish & Psychology and 1s an
| MAC ALLEN SHOW |Contemp.| A real swinger from the i avid reader. He has a faclle
cool school. This is the mind, is articulate and pro-
- hippest of the hip. Mac, - vocative. This together with
11 the bearded one, has earth 1 22 yrs. broadcast experlence
-l shattering appeal for all — eminently qualifies him as
|| young modernse Feedback's moderator.
t N| NEWS Talk News, weather, Market report
- DI ALOGUE Talk- Young, knowledgeable Jim
K 1 Tel. McCullough combines research
-1 — Jim McCullough Part. with reason on Dialogue
every weekday and on Denver
2] JACKSON SHOW Contemp.| Jackson came from a poor 2| PM Sat. night. Jim is in-
- family...they could only — volved in many community
afford one name. Jackson activities and has a keen
- has been with the top sta- 3 interest in urban problems.
3 tions around the coungryl He i1a an articulate and well
= KC Mo., Phoenix and Bad S versed commentator on the
1= Water, Miss. He had to . many diverse toplcs raised
4 leave most of them because | 4 by KTLN listeners.
- his vibrant voice kept — News, weather and Stock
ghattering the watercooler. Market report.
B He also shatters the house- [ 5
| wives 80 it evens out.
SPORTSLINE Talk- Sports Dir. with 15 yr. exp.
6 &) Sports | in Denver Sports Brdcstg.
NICK ST JON Contemp.| The boy DJ. Need we say _] Bob Martin Tels: Authoritative "Volce of the
-1 sHOW more except that he cools Part. Denver Broncos'
- it 7 days a week on the
7| hottest kilocycles in town. | 7
2 — DENVER PM Talk- U.S. citizen born in South
6am to local sunset. Tel. Africa of American parents,
8 —g| John Vezmar Part. |[John brings to KTLN's listen-
_ ers a vast background of
] world travel and broad and
- —1 varied experience. Knowledge-
9| 9 able on a vast number of
+ -1 subjects, he has a delight-
1138 ful sense of humor and, of
(10| 10| course, a very distinct
1ol . British accent.
" 11| NIGHTLINE Talk- | Gary numbers among his fans
& Tel. night workers, professional
=5 | | Gary Robertson Part. people on call, people who
[ M retire late and arise early,
- = as well as general insomniacs
He never lacks for phone calle
OVERALL TYPE | Contemporary-Top 40 OVERALL TYPE | Talk- telephone participation

PM,

3 min. local news at 6:30AM, 6:50AM, 7:55AM, 8:55AM, 7:55
S min. Network News every hour on the half hour.
Daily traffic by gal flying reported in drive times.

News staff equipped with mobil units on ground and in the
air for strong local news coverage.

KQX1 is the strongest, hardest, swinger in the market.

Mutual News on the hour and half-hour throughout the day.
Farm News 4:55am. Stock Market Report 7:55am, 5:10pm.
Local news & weather frequently throughout the day. Sports
6:30am, 7:45am, 5:30pm. 12:10 Market report.

Discussion meant to inform, explore and entertain. Contro-
versy for the sake of controversy 1s not part of KTLN's
broadcasting philosophy. KTLN is the key sports station in

Denver, broadcasting the AFL Denver Bronco games and the
Colorado University Buffs football games.



e DES MOINES
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of s single sistion or o walti-station spot radio campaign .. . quickly, and with great
acceracy.

While the liated plans are almost all station-submitted, they are of course subject to change without notice. And they do not represent all of the
plaas or all of the discounts available.
All rates are for one-minut unless otherwise indicated. Under the 30- d and 10 d col are p agee gf the one-
. wminute rates. Under the 26-week and 52-week col are di off the applicable rates regardiess of cial length,
MORNING AFTERNOON 30 10 26W | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC.
KCBC 6 8. All periods T70% 50% { 10% 15%
12 7.50
18 7 L
24 6.50
36 6.
48 5.
KIOA 12 354 6-10a 28. 10-3p 35. 3=-Tp 28. T7-10p 22. 10-12m | 80% 50% 4% 8%
18 33. 27. 33. 27. 21.
24 32. 26. 32. 26. 20.
KRNT 6 35. 6-9: 3(4 26,  9130-4p 32. 4-Tp 17,  T==—--e p———-— 6a 75% | S0% 10%
12 34. 25. 31. 16.
18 33. 24. 30. 15.
24 32. 23. 29. 14.
48 31. 22. 28. 13.
KSO * 13 13. 7-9a 9.50 9-4p 11.50 4-6p 6.75 Other See
Freq 26 11. 8. 10. 6-Ta 5.50 Card
BRates| 52 10. 7. 9. 4.75
104 8.50 6. 8. 4.
260 8. 5. Te 3.50
520 6. 3. 4. 2.50
wHO 7 66. 5:59-8:31a 47. 5:29-5:59a27. 4:59-5:29% 12m-4:59%a Jee S
14 62, 11:54-1:06 40. 8:31-11:5422. 7-12m 10% of Morn.| Card Ca.
21 58, 5:29-6:31p 34. 1:06-5:29p18. Drive Rate
25 54. 29. 6:31-Tp 15.




e AfLil, -186- Des Moines, Iows | 5uohe Des Moinea, Iowa
1390 ke 10.000 w
days
1,000 w KCBC 5.600 w nights KIOA
, Walton Robert Eastman Swanco NAB RAB
PROGRAM ' TYPE COMMENTS PROGRAM TYPE COMMENTS
5 5
={ DICK LEMMON Stand, 6:10 Farm News with Ralph =
Pop. Vogel, a member of the
m ) National Association of r
: Farm Broadcasters, - (! e PEOIL
7 7
8| 8|
K ’ o
- — PETER McLANE Contemp | Pete is program director
of KIOA, He is married
10 O 10 and came to Swsnco Broad-
pd pd caating from KWMT, where he
» waa program director for
’ four vears
L : g Sandy comea to KIOA with
' ~| sanpY SHORE Contem | o baskground of T yrs.
- in Cedar Rapids radio &
N N TV where he was program
WHEELER 2 - director & hosted the
JIM ;gg;?d' mid-dsy show for 5% years.
1 11 Cedar Rapids is Sandy'a
i home town and he knows
Iows and Iows people.
| E
3
- STU ADAMS Contemp | Stu is KIOA's Muaic Dir-
ector and came to us by
3 2 way of tranafer from our
] sister atation, KLEO,
T Wichita... He is snother
- | midwesterner & a family
5 3 man, Hia home town ia
- =1 Kansas City, Kansas,
6 K
|| Pop. -
7| 7]
: zi
1]
: TOM RHODES Contemp
L]
| 1
I 11
M M
OVERALL TYPE Standsrd-popular OVERALL TYPE Contemporary
Local news 5 mins, before the hour followed by 5 mins, of | Newa at :55 and from 5-9 AM at :25
national news; sports for 5 minas, at 4:15 & 5:15, Broad- Weather at least 3 times per hour )
casts direct from the Weather Bureau at 6:30, 7:30, 8:30 | Selected snd controlled by Music Director, Listener
12:30, 5:30 & 6:30pm. requests in late evening segments, Hard Rock restricted
We are baasically a Standard-Popular music station with between 6 AM & 7 PM, Specisl PSatures: Pick Hit,
news, sports, service and westher features not exceeding Memory Tune, Albums,
five minutea.




CBS Affil.
50 ke 1 Des Moines, Iowa isgoAﬁgil. -1h7- Des Moines,TIowa
5,000 ¥ KRNT [5.00~ KSO
Katz Cowles Communication NAB |Edward Petry Stoner Bdcstg, NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
[) [
Bright, newsy morning show
|| WALT RENO SHOW | Stand. | with frequent time, temp., "1™ FRANK Pop. - [The between Rocker and
6 Pop. and weather reports. Walt | 6 Stand, |Rocking Chair Modern music
7 presents a bulletin board | ] with a bright uptempo ap-
|| of local announcements and proach to Jim's comments.
7 community events. The K KSO Instant Action Local
M program proceeds at a M reporters each hour and
rapid pace, with lively American Information Network
| music and comedy. - news follows on the hour,
8 8 FIRST REPORT SPORTS and
= -1 KSO ALL POINTS WEATHER,
9 DICK EATORS Stand. A well-balanced blend of 9
=1 SHOW Pop. musical selections, news, =
weather, community calendar
19| ARTHUR GODFREY | Variety 10
TIME BOB BEERS Pop. - A veteran entertainer, singer
| Stand, & TV star plays modern
1| HOUSE PARTY Variety | Art Linkletter 1" albums & singles., Fits
- today'sinewsrstorie: into a
Stand. reflection of how the young
N gﬁgs EATONS Pop. ‘iﬂ adult reacts to it. Cur-
i rently conducting a campaign
Bill airs both sides of to corner the market on
| PARTY LINE Talk- the phone conversation. = Harold Stassen buttons.
N Tel. The numerous "Party Liners" Paul Harvey News 12 noon
Bill Riley Part. help each other by supply- | |
— ing answers to questions
2 of general interest, dis- 2
-1 cussing current issues of CHARLES MARTIN Pop. - |[Charles gives pace with
the day's news, predicting Stand, polish to his drive-time
3| weather conditions, swap- 3 program. Sports & news
ping r - features. Charles 18 the
A fun-filled session punct- wise-guy who's being out-
—a| WALT RENO SHOW | Stand. uated by irresistable, pro-[g witted by his private
- Pop. vocative humor. The record secretary & personal engl-
selections run the full R neer...and llking 1t.
- range of public taste from [— (voices)
L novelty tunes to "Memory s
- Joggers". Walt i1s master |
of character voices.
Local news - Lowell Thomas
NEWS BLOCK Talk- Sports Time-Alex.Kendrick- | — WILLIAM MICHAEL Pop. - Yes, we have a Quirk in our
Rews world Tonight-World Wide QUIRK Stand, programming. As unprﬁdict-
7 Sports - Reasoner Report. '—7 able as hiﬁ features "Op Art
of the Air", etc...The Quirk
Nightwatchman Del Hull is | | electric radio show 18 a
NIGHTWATCH Stand. on hand with the best in fight agalnst the blight of
8 Pop. recorded music, old and 8 ho hum night time radio.
Del Hull new, almed at the listen-
ers relaxing at home and
[ at the sizable in-car aud-
- ience. Along with musical | _|
selections, Del intersper-
10 ses service announcements ol
such as frequent time
] checks, weather reports & |~
- Krick weather forecasts, ||
1 news from CBS and KRNT 1
- newsroom, and direct repts.| —
from KRNT News cruiser.
[ [
OVERALL TYPE Standard - Popular OVERALL TYPE Popular-standard

Bud Sobel Sports 6:35-6:45 pm; Ron Gonder Sports 10:20-
10:30 pm; Krick Weather 10 times a day; CBS News on the
hour---CBS Dimension; CBS Features such as Capitol Cloak-
room, The Leading Question, Science Editor.

KRNT offers complete and authoritative local news. The
KRNT News Staff covers the local and state picture
thoroughly with nine full-time, professional newsmen. A
news cruiser, equipped with 2-way radio and monitoring
facilities, enables KRNT to cover local news quickly and

effectively.

KSO, the big one...l460 Stoner Broadcasting, Des Moines




NBC Affil. -148- Des Moines, Iowa
1040 ke

30,000 WHO
Blair Palmer Bdostg. NAB
PROGRAM TYPE COMMENTS
SlcounTry MUSIC USA|C & W Mike Hover
- Keith Kirkpatriock, Lee Kline
'—6‘ LLEL o) Tgi‘,‘.‘, News, Farm 1nfo.,'Weather-
watch, Spotlight on Agric,
__| THE GOOD MORNING| Pop,
7| sHow Stand.
|| Don Warren
8
9 The radio program all Iowa
—{ PHONE FORUM Tﬁ:' is "talking {g", and WHO 1s
° the only radfo station that
10l ?::nenfg.‘:ett g::c. accepts and receives collect
pu Par;: telephone calls from any
¢ place in Iowa.
Il TRADE CENTRAL | Tel.Part| Buy and sell
FARM PROGRAMMING Talk- Herb Plambeck, Keith Kirk-
NI Serv. gatrick. Livestock News,
CALL JIM ZABEL Talk-~ A highly diversified con-
1 Int, versation show, giving
— Disc. Iowans a chance to tele-
Tel, phone to express views on
ol Part. any subject.
TRADE CENTRAL Serv, Buy and sell
3
=1 THE FOX'S DEN Pop.
- Stand.
4
E
6 RING AROUND Talk- Bob Henry, Joe Gargiola,
— THE WORLD News Sports Roundup, Farm Round-
up, Weatherwatoh,Emphasis.
7
| CLEAR CHANNEL Talk-
CONVERSATION Tel,
D Part.
il
9|
10)
|| COUNTRY MUSIC C&W Today's most popular C&W
11| Usa "Nashville sound" music by
artists known throughout
Mike Hoyer the U.S, Stars make fre=-
™M quent "in person" and phone
appearances on show and
"premiere" new releases,
OVERALL TYPE | Popular-standard - Talk

News on the Hour, NBC & Loocal, NBC Emphasis, looal sports
Minnesota Twins baseball. Iowa & Drake basketball, Iowa
football., Music - conforms to the Pop. Stand. format -
current & stock singles and LP's. No rock 'n roll.

For 29 yrs, WHO-Radio has proudly served midwest agrio,
with radio's most respected Farm Service Dept. Herb
Plambeck, Keith Kirkpatrick and Lee Kline creatively pro-
duce and present over 80 separate Farm programs weekly.
Herbd Plggbeck, WHO Farm Service Director haa received
nearly ma jor awards,

SHOULDN'T YOU HAVE
YOUR OWN COPY
OF THE
1968
RADIO PROGRAMMING

PROFILE?

BF/COMMUNICATION SERVICES, INC.
341 Madison Avenue New Yock 10017
Phone: (212) MU 6-216




s DETROIT

WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or & multi-station spot radic campaign . .. quickly, and with great
accuracy.

Khile the listed plans are almost all station-submitted, they are of course subject to change without notice. And they do not represest all of the
plans or all of the discounts available.

All rates are for inute unless otherwise indicated. Under the 30 d and 10 d col are p ges gf the one-
minute rates. Under the 26-week and 52-week col are di off the applicable rates regardless of ial length.
MORNING AFTERNOON 30 10 26W | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC, | DISC.
CKLW 6 | 715. 6-10a | 65. 10-3p | 75. 3-Tp 55. 7-10p | 45. 10-l1a | 80% | S0% | 5% | 10%
12 70. 60. 70. 50. 40,
18 65. 55. 65. 45. 35.
24 60. 50. 60. 40. 30.
30 55. 45. 55. 35.
WOHB 6 31, 6-9a 24. 9-3p 31. 3=Tp 21, T-la 80% 65%
12 27. 22. 27. 19. Less
24 26, 21, 26, 18. $2
36 25, 20. 25, 17. (6a-1a)
48 24. 19. 24. 16.
WBXL 5 30. 6~10a 25. 10-3p 30, 3-Tp 17.50 7-12m 12.50 12-6a | 80% | 50% | 5% 10%
10 26. 22. 26. 15.50 11.00
15 24, 20. 24. 14.00 10,00
20 22. 18. 22. 12.50 9.00
WIEK 12 44, 6-10a 33, 10-3p 44. 3-Tp 22, 17-6a 80% 50%
18 40, 30. 40. 20.
24 37. 27. 37. 18.
30 34, 24. 34, 16.
wJLB 6 32. 6-9a 25. 9-3p 32. 3-Tp 22, T-1l2m Rates 80% 50% | ~1.00 }-2.00
12 28. 23. 28. 20, on
24, 27. 22. 27. 19. request
36 26, 21, 26. 18.
48 25. 20, 25. 17.
WJR 5 |195. 6-9a 120, 9-3p 195. 3-6p 8:30- 80% 60%
10 |185. 115. 6-8:30p| 185, 65, 11:30p
15 |180. 110. 180. 5-6a
20 |170. 105, 170. 60.
25
30 55.
WKNR 6 70. 6-10a 60. 10-3p 70. 3-=Tp 7-10p 10-12m| 13, 12- 6a | 80% 50% 10%
48, 32. flat
12 64. 58. 64. 46. 30.
18 60. 56. 60, 44. 28,
24 54. 42, 26.
30 52. 40. 24,
WPON 10 9,20 6a 10p Other 80% 65%| 8.05 7.50
20 8.65 70% of 7.50 | 6.90
30 8.35 Lay 6.90 | 6.35
40 8.05 6.65| 5.75
WYTE 6 48. 6:30- 32, 9:30-30 48, 3-Tp 32, T-off Sep JSee
12 45, 9:30a 31. 45. 31. Capd Caxd
18 42. 30, 42, 30.
24 39. 29. 39. 29,
30 36. 28. 36. 28.
WTAK 6 26, 6-10a 18. 10-3p 26. 3-Tp 8us 50%
12 22, 16. 22,
18 18. 14. 18.
24 16. 12. 16.
30 14, 10. 14.
WWd 5 75. 6-9a 48. 9-3p 75. 3-6p 30, 7 6a 80% 5
10 70. 45. 6-Tp 70. 25. =
15 65. 42, 65. 22.
20 60, 38. 60. 20,
30 55. 35. 55. 18.
40 50. 30. 50, 16.
WXYs 10 74. 6-10a 48, 10-3p 66. 3-8 30, 7-12m by hour
20 72. 44. 62, P 28, 7 = iy
30 70. 42. 58. 26,
40 68, 40, 56. 24,
50 66. 38. 52, 22.




Indep. -150- Windsor, Ont. | Indep. Inkster, Mich,
800 ke (Detroit) i“ggok: (Detroit)
stk CKLW WCHB
RKO Genl. Natl, Sales RKO Genl. Bdcstg. Dore & Allen
AM| PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
S{FRANK BRODIE Pop. A Canadian broadcast vet at 3
~{sHow Contemp. |26, Frank takes care of | THE RON WHITE | R & B 583&3’1‘%‘;3%?," gfd{f‘;;h:m‘
(from midnight) business all-night. SHOW Super soul plast e
:CHUCK MORGAN Pop. "The Chucker” starts the day | & Bill starts thousands on
SHOW Contemp. jon CKLW and what a pleasure -1 THE BILL R&B their way every morning.One
= it is to enjoy his zany WILLIAMS SHOW of Detroitland's favorite
Vi humor. Chuck joined The Big 7 personalities, his morning
— 8 in '67 from his perch on — drive-time show is fast-
| WFIL in Philadelphia. paced and dynamic. He gives
s —. his loyal audience the best
_ ] in music with traffic re-
ports, sports headlines and
— the weather. - Rock & Roll-
9|MARK RICHARDS Pop. The Mark of Richards scores | 9 Rhythm and Blues - all
—|SHOW Contemp. |big in the Motor City and = blended together to Top the
| ] area housewives love his Morning on WCHB,
10/ easy-going style. The city's||ol
- most eligible bachelor hails | _ Ray, the thin lad from the
from Toledo, Ohio. THE RAY R&B Tar Heal State, swings into
T —{ HENDERSON SHOW mid-morning with a warm &
1y " witty show that makes life a
7 - little easier for thousands
- who Jjoin him daily. A mild-
N[J1M EDWARDS 80 | Pop. "Big Jim" makes early after- | N S ST LTy ALY (8
=1 SHOW Contemp.|noons a listening treat on = established himgelf in the
u CKLW, His personable hearts of young and old.
1 ! apgroatf:h behind the mike is 1
— a big favorite with young - Enoch Gregory, the Dixie
and old. g‘lggu GREGORY R&B Drifter, pushes WCHB's early
'—2" B afternoon program, tying
music, commercials, time,
weather, all together, and
making it swing. Great in
3|MIKE RIVERS Pop. A Storz vet, Mighty Mike is | 3 the early PM.
=] sHOwW Contemp.|now gettin' it on for the n
- ' folks every afternoon on The
4 Big 8. His humor and fast- | 4| NEWSBEAT 1440 Talk Local,national & world news.
paced action make Mike the
rat leader in thi riod,
3 ing b —54 THE JAY BUTLER | R& B This personable DJ has tre-
SHOW mendous sales appeal. A
. favorite with the young
| set.
TOM SHANNON Pop. Tom is one of the areas top | 9
SHOW Contemp.| personalities and his 4 year |
atint 6n CKLW has turned him | |
7 into a legend in the Great 7|
Lakes region. He's the -
Motor City's main man. His
N home town is Buffalo. 8
_ I | Another key member of WCHB's
K THE ROBEIE DEE R& B integrated staff of perform-
| SHOW ers. Robble's distinctive
9 style and torrid delivery
—{ SCOTT REGEM Pop. “Scottie" joined The Big 8 - have made him one of the
SHOW Contemp.| in early '68 following a most listened to and imita-
I tremendous career on Detroit [jol ted disc jockeys in the area
| Detroit's WKNR. CKLW's one- | _| You've got to hear him to
o two punch is Shannon and believe him. And Detroit-
- Regen. - land does.
(K] 1
M| FRANK BRODIE Pop. (to 6am) oy
— SHOW Contemp. 7]
OVERALL TYPE ° Popular-Contemporary OVERALL TYPE R& B
News and weather at :20 and :40. Public Service and News headlines l4 minutes after the hour - news reports
Religious broadcasting from 6 am to 9:30 am Sundays. The |{(5 minutes) at 40 minutes after the hour.
Million Dollars Weekend with the greatest hits of all NEWSBEAT 1440 3:30-3:45 PM features Gene Elzy reporting
time runs 3 pm Friday to 12 midnight Sunday. the latest local, national and world news, Detroitland's
only locally produced 15 minute daily news show high-
lighting stories with special significance to WCHB's
primary audience.




ABC Info. Affil, Detroit, Mich, | MBS Affil. -151- LA IS G
1340 ke 1500 ke W BK
250 w night WEXL 50,000 w day ‘-'
1,000 w day 5,000 w night
Alan Torbet Assocs,  Sparks Bdostg, NAB | MeJor Market Radio Storer Broadcaating NAB RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
-] DAVE CARSON SHOW C & W i DON THOMPSON Pop. - Music for early morning
(from midnight) SHOW Stand. wake-up.
f JIM MITCHELL cC&w Jim continues 24 hour f MARC AVERY SHOW| Pop. - Careful selection of the
SHOW format of best in modern Stand. best in bright, happy,
| country music, Bright, | up-tempo contemporary
7 peraonable commentary on 7] music featuring the popular
— the mualc, weather and -1 adult artista, moderately
morning news developmenta faat-paced with tight
n greet Detroit area risera. [ g production,
] 7 Van Patrick Sports at
K ol 8:30 a.m.
— -
10| 10
= LR R Country mualc, plus mid- |’ CONRAD PATRICK | Pop, - | Careful selection of the
Brisk"gn d bouncy Dave SHOW Stand. beag in brig:t, happy,
1 i up-tempo contemporary
L! g:gvtggshgiggwir:huckle I: muaic featuring the popular
Co 1ty calenda; 1istings adult artiata, moderately
| £ mmu?1.3o o faat-paced with tight
N rom l1l: . N production,
- 12:05 -p.m. Shirley Eder -
7 1 "That's Show Businesa"
2 2]
— BILL MANN SHOW [ C & W Knowledgeable authority -
on country music, 1ita
3! atars and activitiesa,..
_ Bill adda that extra polish HANK O'NEIL Pop, - Careful selection of the
that keeps C & W fana SHOW Stand. best in bright, happy
- liatening attentively, | — up-tempo contemporary
4 5 minutes of aports at 6:15 4 muaic featuring the popular
-1 Brightly moving | - adult artists, moderately
drive-time ahow. ] fast-paced with tight
IE 5 production,
i
T Van Patrick Sports at
5:¢30 p.m,
JACK NORTH SHOW| C & W Continuation of drive-
time tempo. Bright
sounding country music,
Emphasis on selling the 7| TOM DEAN SHOW | Pop. - | Careful selection of the
counts to evening llatenera Stand. beaz in bright, happy
3 Jack 1s the easy to listen [ g up-iemgo gonzempgﬁary
to night-time companion mua.c leaturing o
¢ i adult artista, moderately
faat-paced with tight
K production,
7 T Bi1ll Stern Sports st
o 16 7:30 p.m,
(N 1
[ M|  NIGHTTIME Pop. - Dolly Holiday and appro-
_| DAVE CARSON C&w Leader of the all-night
SHOW (T111 6am R e (to 5 a.m.) Stand. priate overnight mood music
OVERALL TYPE C&wW OVERALL TYPE Pop. - Stand,

Newa every hour - featurea st 20 to each hour -
Pepper country-wide jingles - remote shows,

Detroit'a exclusive country music ststion...with over
50,000 signed country club membera,

dally.

5 minute newscaats every half-hour, weather and traffic
reports throughout the dsy, aporta capsules eight times



Indep. - - Detroit, Michigen
1400 ke 152 ’ €97 1cBs arf11. Detroit, Mich.
1,000 w day | 760 ke
250 w nights WJLB 50,000 w WJR
Bernard Howard NAB |[Henry I. Christal Cepital Cities Station NAB RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
? ' 5| MARSHALL WELLS | Pop. Comprehensive farm newe-
Tl BRISTOE'S PLACE| R & B Gospel/Spiritual - Stand. livestock prices; traffic,
- xmhmni_znmxdad_muin_
6
: - MUSIC HALL Pop. Bright music, cheerful en-
Stand. tertainment. Sports briefs,
7 7 J.P. McCarthy traffic, road conditions.
WJR News 7, 8, 9am, Dave
-] KEN BELL R&B News 20 past and 20 to the | — White delivers WJR News in
SHOW hour. Specilal festures on 7 & 9 spots, Oscar Frenette
N the hour end half hour. M at 8. 8315 Bud Guest.
= - J.P. McCarthy is Detroit's
favorite entertainer.
- -
: : JACK HARRIS Variaty | Every show business star
SHOW drope by, when in town.
9| pErHESDA MIS- | Relig. 19| ADVENTURES IF | Class. Clessical music with a
MUSIC-Karl Haas crewcut explains popularity
7] MARTHA JEAN R&B QUEEN'S CALENDAR 45 past W gaiE Skillful blend of recorded
= SHOW the hour. Interesting - mnxaggggrs 3::?: music and dramatic narra-
. interviews, tive. (Msually Amerioana)
N N J.P. talks with all sorts
- - goguchCa.rthy ’:l[!:%k;)isc of people on all sorts of
| e ° subjects—-serious, humoreus.
! | ARTHUR GODFREY | Variety Ever popular Arthur pre-
. -1 SHOW sente songs, chatter, humor
On the WJR route home
VsliA{g!:' ALLEN R&B Newe 20 past end 20 to the MUSIC HALL Pop. Jimmy frequently stop; for
hour, Speolesl features on Stand.
the half hour Jinmy LAUNCE news headlines, weather,
K] . 3 traffic, lively conversa-
3 = tion...but mostly it's good
music to help hours go by.
4 ERNIEDURHAM | R& B | News 20 pest and 20 to the | 3| SE D PO
=] SHOW hour, Speciasl features on Liv WJR News av 4.
5 the hour and half hour. Matt Surrell with WJR News
5 3 at 5.
-
¢ o Dave Taylor local, regional
B -] NEVS BLOCK T;‘]e':; nat'l, 1nternat'1'news; Bob
- || Sports Reynolds WJR Sporta Baro-
7 7] Sery meter; Bud Guest, Time Tra-
_ ° veler - unique persons or
ts from past, present &
| | porisn Bthnic | Polish language & music. || Suen e
8| VARIETIES 15 minute Polish newscast | 8 future of Mich.; 0SS blogks
- & commentsry. | PANORAMA Talk Music, CBS Dimensions, pub-
| Music lic affairs specials. .
CONTINENT, Ethnic German lenguage & music,
:f MELODIES AL & ﬁ KALEIDOSCOPE Drama Repeat of a previous show
D
Rudl Reddig,Dir ENCORE Music -
18] GREEK HOUR Ethinic | Oreek Isnguage & muslic. 10) POCUS ENCORE | Talk Repeat of dally "Focus®
- " = show., 10-10:15 WIR News.
| | LEON ISAAC R&B =
1l sHow N WJR Final Miition; WJR
- Y wmes - spoRPs [Talk | Pinal Sports Edition
o || MUSIC TIL DAWN |Class. CBS-Amer. Airlines show.
M M Lt.Class| Recently won the Peabody
=1 - Jay Roberts Award for excellence in
radio entertainment.
OVERALL TYPE R&B Ethnio OVERALL TYPE | Popular-standard

CBS News at 10, llam, 1, 2, 3, 4:10 & 8pm.
at 5, 6, 7, 8, 9, 12 Noon, 46 26

2:10pm Dimension on Health.
12:10pm Farm News Roundup.

2:30pm Dear Abby.

World Tonight.
Vide Sports.

6:45pm Lowell Thomas.
7:15pm Business Report.

7:30pm Reasoner Report.

oral groups).

83215 nd IR BT BRI R TR

zzuto.

WJR News
6, 9, 10, 1llpm.

am CBS Morning Report.
2:55pm In Hollywood.
7:00pm The
7:20pm World~
7:35pm Choral
7:55 It's

Etc. Seasonal- Mich.

State football; Det.Tiger baseball; Golf Tournaments.



Indep. Detroit, Mich. |Indep -153- Pontiac, Michigan
’ 1460 ke = (Detroit) &

3,000 WKNR |00~ WPON

Metro Radio Sales Knorr Bdcstg. NAB RAB [Meeker RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
3| DAVE FORSTER Pop. 5| TOWN AND COUNTRY | C & W
(from lam) Contemp. —1SHOW
6 "6|Arizona Weston
— J. MICHAEL Pop. An all round air personality|
WILSON Contemp.| Speclalizes in creating
K humor as it comes along. The 7
_ high pitched voice of "Rod- NEWS Talk
ney Rodent" heard on the

— alr each day is Mikefs brain| |MORNING SHOW Pop. -
] child. Both he and Mike de- | 8

= light listeners with their —{Bill King Stand.

humor.
9 9|
- RON SHERWOOD Pop. -
Contemp.

10| 10

- -~ MUSIC FROM THE Pop. -
- MALL Stand.
i I

Jerry wWhitman

DAN HENDERSON Pop.
Contemp.

1z| |
l—l IZI 1

1 =

2] 2
- ~{ AFTERNOON SHOW Pop. -
3 3| Pst Appolson Stand.
— SEAN CONRAD Pop. -

Contemp.
i K
B 5|
° 6/ NEWS & INFO Talk
- =1 BLOCK News
7
— BOB HARPER Pop. MUSIC TIL Pop. -

Contemp. MIDNITE
3 Stand.

John Irons
ALAN BUSCH Pop.
Contemp .
M
OVERALL TYPE Popular-contemporary OVERALL TYPE | pgp, - Stand. 90% C & W 10%

15 minute newscasts at 5:25, 6:25, 7:25 and 8:25am. Five |jNews every hour on the hour from 6 a.m. t111 7 p.m..
minute newscasts at 1ll:15am, 2:15, zzls and 11:15pm. 15 min. cgsts at 7, 8 a.m., noon, 5, 6 p.m.. ?

Seven-man news department - winning 1965, 1966 and 1967 10 min. casts at 1 p.m.

Associated Press Local News, Regularly Scheduled Document- 5 min. casts at 6, 9, 10, 11 s.m., 2, 3, 4, 7 p.m..
ary and General News Presentation Awards. WKNR has pro- r ’ A ’

duced, during the last three years, a speclal news album
featuring actualities of newsmakers and events. Highly
acclaimed news department.




Indep, Monroe, Mich, | Indep. -154~ Garden City, Mich.

560 ko (Detroit) 090 ke (Detroit)
00w WQTE " WTAK
John C. Butler NAB RAE Direct Malrite Station RAB
PROGRAM TYPE COMMENTS M PROGRAM TYPE COMMENTS
5 5
6 6| WARREN PIERCE Talk- Warren Pierce is alert,
= MUSIC FOR THE Stand. |Only standard populsr albums | —]SHOW ;:i;, ;322:“51:“§.3§§“2§; p:::e
YOUNG AT HEART Pop. — ringing with listeners par-
7 are used, progrsmmed in z ticipation on light-hearted
n seven to ten minute uninter- exchange of fun.
gl _ | B|JOE PYNE SHOW Talk- Rough, tough and highly
: rupted segments, Personal - Int. competent Joe with guests
ities, as such, are non- Disc, from all walks of life.,
K 9| TRAD10 Talke Swap Shop gives listeners
- existent...the music does - Serv., an opportunity to buy, sell
and trade.
10 the talking. Time and 10| PAUL WINTER. Talk- Veteran broadcaster and
- tand. =1 SHOW Tel. educator in a lively ex-
ALBUM TIME gop. temperature siven avery two Part. c!unge of ?pinionn as
T listeners “sound off"
i recorda in drive time and [j fssues and problems:
are bracketed by clustered
N N|J, J. scort Talk- |W-TALK's open forum takes
J commercials. =1 sHoW Tel, on still another dimension,
] Part. with J,J. Scott. He presents
- 1 a contrastion point of view
l Commercials are limited to | totally different and ex-
it .
14 per hour - below the NAB || SR
CAROUSEL Stand, | maximum,
Pop.
3 3[ PAUL WINTER Talk- |Listeners and Paul ex-
- — SHOW Tel. change opinions on issues
| ] Part. and problems facing indi-
4 n viduals, cities, states and
J nations.
3 E
r 6 a.m. to local sunset 6/J. J. SCOTT Talk- Exciting dialogue growing
] — SHOW Tel. out of the main stream
Part. conservative tradition in
B 7] American life.
D 8 Sunrise to lacal sunset
2 -
— _&
, c
11 T‘
m M|
OVERALL TYPE Stand. - pop. OVERALL TYPE | Talk-Tel.Part; Int, Disc.
6 s.m. - Farm News. 8:15 a.m, - Joe Fall Sports, News S min. news reports on the hour. Team of well-trained,

at :45, 5:15 p.m. - Business Show. 4:15 p.m. - Sporta versatile, local newsmen augmented by UPI Audio Network.
Newa. News in 5 min. aegments at a quarter to each hour. | gpgcial sports features including Michigan State foot-

UPI ia used together with the UPI Audio Service which ball, Indianapolis 500 Race, Daytona 500.
provides live plckupa dally from all the world's news
centers plus special feeda on outstanding events. 1:55-2pm-Here's Heloise-Famous syndicated newspaper

colunnist gives household hints of interest to housewives.




NBC ALfil. -155- Detroit, Mich. %oﬁgﬂ- Detroit, Mich.
950 ke
5,000 w WWJ 5,000 w WXVZ
McGavren-Guild-PGW NAB RAB | Blair ABC Station NAB RAB

PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
S| OVERNIGHT Pop.Std, | Bob Charlton from midnight | 3 Detroit's many 24-hr. factor-
Lo 2 igh - gggm RANDALL gg:’na ies add to the already large
° all-night audience.
6] MORRIE CARLSON Pop.- Friendly, chatty Morrie 6 Martin & Howard's tremendous
- Stand. C‘”‘“i‘ pr:lrid:s perfict =1 MARTIN & HOWARD | Pop.- success in Cleveland has now
|| O O DRCOIgCar .Y SHOW Stand. | moved in, lock, stock and
7 1istenerg at lgome and in 7 barrel to the motor city.
- Ll 1? roduces . - Harry Martin Without question, the flnest
Detroit's G E s at h:r - Specs Howard on-alr live salesmen, Martin
3 sgortg str psiand the bes ol and Howard actually make
i OURUIOCE ETpmUE ZCh = Detroit laugh in the morning
no small task. Local and
- ABC News round out Detroit's
9 Listeners phone-in their 9 most exciting AM sound.
~] ASK YOUR Talk- questions to Bob Allison,and | 7
| NEIGHBOR Int. friendly neighbors who are
isc. list 11- 8 .
il sy e masc  |IiScening call-in answers. [10 BREAKFAST CLUB | Variety | Nationally recognized host
Part. |an old-fashioned party-line Don McNeill.
—li and packed with interesting T
information.
- =1 DANNY TAYLOR Pop.-~ "The Golden Voice", Danny
SHOW Stand. Taylor, guides his well-
N = N produced show directly at
MIDDAY REVIEW Talk George Kendall-News,Food Mktg o the Detroit housewife.
Local and national news.
(3] MARTY McNEELEY | Pop.- Bright, entertainment-packed [
Stand. |matinee with special listen- | _|
er-participation features.
2] 2
— DAVE PRINCE Pop.- The ultimate in PM Drive.
SHOW Stand. Dave Prince presents the
3 3| good life, along with
= - traffic reports and inter-
esting talk. Prince has
D 3 been regarded locally as one
of the finest "voices" for
- i advertiser commercials.
5 E

1 NEWSTIME Talk- |Two full hours of news, ]

K i i s Bt 8 NEWsCOPE Talk- | 4O mins. local,national,bus-
_ - News-Infq iness news & editorial,sport
7 7] DIAL DAVE DILES| Sports | Telephone sports show
=] SPORTSLINE Talk- Running reports on sports

Sports | scores, feature sports
8| Larry Adderly Pop.- |stories and interviews DAVE LOCKHARDT | Pop.- Relaxing nightime hours are
Stand |together with music. SHOW Stand. spent with the smooth and
witty Dave Lockhardt. Dave
presents the sound of the
good life, news, weather,
and interesting chatter. The
good life stretches into the
I night.
1
OVERNIGHT Pop. A warm personality and a
Stand. knowledgeable musician,
Bob Charlton Charlton provides interest-
('til 5:30am) ing comments & good music.
OVERALL TYPE | Pop.Std.-Talk OVERALL TYPE | Pop.-Standard

Farm & Weather 5:55 am 3 R

'WWJ News-Weather-Sports 6-6:30am, T-7:30am,8-8:30am Editorial & ABC l:ewe ::hJO.h Lgcal newg at .00d .

NBC News and local news each hour; NBC Emphasis;WWJ news | UP Beat good music, with emphasis on modern good music,

11-11:15pm ri‘.e.. Si{ua.na giasa{) Sinatra,tBrasgll 66, ?:nne;;téi .

WWJ calls its sound "Audio-68" - an overall description ancy 8on . [ofiowsbusinessiatiospuenos .0l ven Cecl cane

of its varied programming that appeals to young ang young | & "day" to personality in market (Sinatra Day, Bennett

thinking adults. Music is modern but without extremes. Day, etc.)w13§m:n 13";} newg :JE‘“ cgns}stentl]{ Sl

Strong emphasis on news and special events is a tradition | 8tanding. WXYZ has dominate awards for past 3 yrs.

R e o ro D G T Recipient of Sigma Delta Chi award.




DULUTH= SUP
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or a multi-statioa spot radio campaign ... quickly, and with great
accuracy.

Khile the listed plan- are almost all stalion-submitted, they are of course subject to change without notice. And they do not represent sll of the
plans or all llhe discounts hble

-156-

All rates are for o unless otherwise indicated. Under the 30- d and 10 are pe ges gf the one-
minute rates llnde the %weel and 52-week ¢ lulnu are discounts off the applicable rates regardless of commercial length.
MORNING AFTERNOON 30 10 26w | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC.
KACH 12 6.00 All periods 75% | 50% | 10% | 20%
18 5.50
24 5.00
30 4.50
KDAL 6 | 26. 6-10a | 21. lo-4p | 26. 4-Tp 8.50 7-12m | 30% 12-6a | 80% | S50% 10%
12 25. 20. 25. 8. of am
18 24. 19. 24. 7.50 drive
24 23. 18. 23. 7.
. All iod 7.80 Sep
wxl 3| e T 820 carf
15 7.30 5.80
20 6.50 5.20
4BBC 6 17. 6-9a 16. 9-4p 17. 4-Tp 16, 7-12m 5% 50%
12 16. 15. 16. 15.
18 15. 14. 15. 14.
WMPFG * 26 5.45 All pqriods
Freq. 52 5.30
Rates 65 5.15
130 4.85
156 4.55
260 4.25

ARE YOU AN UNDERLINER? . . .

A NOTER? A DOODLER? ...
THEN GET YOUR OWN COPY OF _ﬂf@
THE 1968 RADIO PROGRAMMING PROFILE.

BF/COMMUNICATION SERVICES, INC.
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) MU 6-2149




115'33"1:.': -157- Duluth-Superior, Minn, 21138 ffil- Duluth, Minn.
c
500 w KAOH 500~ KDAL
Savalli/Gates NAB |Edward Petry NAB RAB
mu] PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 5 ACATIONLAND Pop. :£%$t1$,{29".:£3h popular
-1
SKIP JOHNSON C& W Skip Johnson is K-O's per- b HOME T Farm news & comment
| SHOW sonality. The morning show Eﬁﬁgnﬁ___________ging, ¢ £ —
6 is paced for wake-up and 6
— drive-time till 9. News on | — HUNTER COMO Pop. Morning anchor man since
the hour and half-hour. SHOW 1948. Pirm radio-habit for
—# Weather-community info.- K Duluth-Superior. Market's
] traffic info. - sports. q best news coverage, weather
Music requests. traffic, road reports from
- - wide area. Contemporary
8 8 music, but no rock.
PAT CADIGAN Pop. Top personality. Contemp.-
9 9| SHOW no rock. Weather, informa-
—{ TIM MICHAELS C&W News on the hour - weather — tion, conversation, for
COFFEE TIME and community information. pleasant homemakers' radio.
7ol Tim eases the pace for mid- 0
d morning-companion to the -1 ARTHUR GODFREY | Variety
audience: hints - tips - TIME
- recipies.
1
JOHN RUSSELL Pop. Mugic, newg, weather, tra-
- - SBOW B vel Thfo." £r sisigofs?
boating news & features.
N{HOME SHOW C&W Tips & information for home., | N -
- Reserved for home product o; o] UEBEERS 68 Hoon T;i§ ﬁigggnefgilalnﬁfzzrw§33§°r-
service information. John Russell Part & 4 '
1| K-O COUNTRY C&W Old Fashioned Swap Club !
s g ashloned Swap Club or | 4 I¥FO 68 Pop. Co-hosted by John Russell-
and community information, Dottie Becker-guests,news,
2| PARTY LINE Talk - |Telephone show = local 2| ANTHONY ANSWERY Talk- Special topic for discus-
- Tel.Part.;::::: top new show in the = %:}% sion each day. Spirited.
3 3 ’
—| TIM MICHAELS C&W Tim turns to an upbeat C&W | BRENT TURNER Pop. Continues the friendl
ROAD RUNNER SHOW style for home and traffic. ? radio fare. Contemp-ng
X News on the hour and half- Al
4 hour - weather and road : PAT CADIGAN & | Pop. Great pair for late after-
reports. BRENT TURNER noon homemaker and traffic
L | SHOW time. Lots of weather and
: L ;;:if;c information. CBS &
- ews,
| ] lolgiEzze newscast with
GlEVENING INTHE |C & W |A relaxed s ¢ . T Il Tam ean.
_ tyle of eveni
COUNTRY entertainment till local = | ] e et
- sunset. 0
Z 7| WORLD TONIGHT | Talk CBS
3 - AT NIGHT SHOW Pop. Spirit;d music. Contemp.
no rock. Variety of in-
- -~ Jack Thomas formation. News ! weather
and road condition report.
K K Pulse of community
|| 2
19 19| yEws ROUNDUP | Talk Marsh Nelson-KDAL News
- AT NIGHT SHOW | Pop. Jack continues with more
) m of "At Night"
I - Jack Thomas
™ M| YACATIONLAND Pop. KDAL News on Hr. KDAL hi-
to 5'303111) }ite,iwgztmtc. Show
® or nlg 2
OVERALL TYPE [Country & Western OVERALL TYPE Popular

18 newscasts per day - 5 minutes on the hour and half-
hour (6-9 a.m.) (4-6 p.m.)
K-O Weatherscope = hourly
Information Service Desk - quarter hourly - local events.
Background - Voices of Newsmakers - 10:30, 1:30

The only C & W station for 200,000 people of the Duluth,
Minnesota - Superior, Wisconsin market.

Ratings/Response Radio

CBS news on the hour.
roundup 6:50, 7:55am, 5:20pm.

Local news at :55. Weather

CBS Dimensions.



ABC Aff1l. Duluth, Minn, =
970 ke Superior: Wisc. l;lg(s) ;‘t:tu. 156~ SEEED, LT
00w days
e cow WAKX |°~ WEBC
Katz NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
[ 5
6| WORLD THIS Pop . Roy Murdock-top local & nat'l 6| DAVE GORDON Contemp.| The Northland wakes up each
~| MORNT NG news . =| SHOW Pope. morning to Dave's bright
|| - easy-going humor and music.
7 7 He plays lots of oldies and
| LEw LATTO pey. President and Genl, Mgr. | emphasizes news and sports
of WAKX. 14 years radio with local news reports at
) experience in Duluth- — 6:25, 7, 7:25, 7:55, and
: Superior market. 8 8:25 with MBS sports at 7:25,
= Bob Holets reports most lisg~
|| tened to newscast in the
Y opEN MIKE Talk Top talk show in mkt, Aud- 9 Northland at 7 AM 6 days a
Keith London Tel. ience participation-tele- 4 week.
Part. phone discussion show.
10}
«{ KEITH LONDON Pop. Program and Music Director I_o_ LEE RICHARDS Contemp.| Lee is from the Twin Ports
of WAKX. Native of Minne- SHOW Pop. and has many local fans. He
-—ﬂ apolis, Minn, Music beamed | plays much more music and
I at housewives who've been I his oldies are many and go
- listening to Open Mike, - back to the early 50's just
|| || for old times' sake. Bob
| N Holets has another 15-minute
o - newscast at 12 noon.
! Talk- Popularity of morning Open i
m ggmmlglggci'“‘ Tel. Mike forces addition of PM i
y Part, session.
2 2
ROY MURDOCK Pop. Roy Murdock is Public Affairs| | SCOTT CARPENTER | Contemp.| The Carpenter Show is now a
and News Director. A native SHOW Pop. driving home habit.
3 of Wisconsin, his previous |3 Scotty's show really moves,
- radio experience in Calif. 'ﬁ Just like his motoring lis-
:l:?.:r'. The oldies start to
out as Scott gets busy
K| r_i with some real Rockin' by
—~ - late afternoon,
E E
: 6am to local sunset 6 j
-{TH: wORLD Relig-Ed| Garner Ted and Herbert .
7 TOMORROW Armstrong
—{ J. SCOTT ALLEN Contemp,.| Boy, does J. Scott ever play
|| SHOW more music. About 560 miles
N per hour 6 nights a week.
_ His program really moves witk
wild voices and bits and
| newsy info. about everyone's
9 favorite artists. He really
— knows his musicl
10}
11
M
OVERALL TYPE Popular OVERALL TYPE Popular-Contemporary
Sports at :20, Weather at :15 and :45, WAKX has abandoned| MBS Kews at 30 past the hour proceeded by local and
the "Rock Image" to program to the forgotten 18-45 age regional news and followed by sports and weather. Other-
group. The House of WAX now plays the best of todays wise, it's music for 52 minutes each hour. Programming
popular music, featuring established stars such as Alpert,| consists mostly of news, sports, and public affairs. We
Sinatra, etc., plus the 'cream' of todays newer groups. rock, with the slowerstuff beamed right at the housewife
New stress on listener involvement. ABC News on the hour, | until 3 or 4 o'clock.
followed by local news at :05. 15 min. newscasts at Tam &
12 noon, Commentary by Alex Drier 7 days a week at 6:10pm,
open Mike AM & PM top women grabbers in the market.




Ingep. =159~ Hibbing, (Duluth) Minn,
1240 kc
1,000 w day WMFG
250 w night
Direct __ NAB RAR
PROGRAM TYPE COMMENTS
L]
6| RURAL ROUNDUP C&w Nat'l news on the hour -
- farm news Wed, & Thurs,
Special farm programs.

: THE MORNING Pop, - Keith Knox wakes em up
SHOW Stand, from 6:30 to 12:00 with
|— bright, happy music., News
8| Keith Knox on the hour and headlines

I on the half-hour,
K
10}
|
N News, weather, aports, ana-
NEWS Ta;g"; lysis and features for the
full hour,
1| ALBUM TIME Album Uninterrupted listening,
AFTERNOON SHOW Pop. - Dick in the afternoon
2 Stand, continuing with good music
Dick Nordvold and news on the hour,
Headlinea are on the hslf-
hour, Special interviews
_ and reports.
&
=y
5
EVENING SHOW Pop. - Easy tempo music featured
Stand. on Howle's show., News on
Howie Jackson the hour continues with a
15 minute summary at 10,
Howie's last hour features
dreamy music,
8
|
1
Sign off,
M

GOT AN IDEA FOR US
THAT CAN MAKE
PLANNING AND BUYING

EASIER FOR YOU?

TELL US ABOUT IT.

BF/COMMUNICATION SERVICES, INC.
341 Madison Avenue New York 10017
Phone: (212) MU 6-214

OVERALL TYPE

Pop. - Stand,

unit,

season,

News and sports director, Dick Nordvold, handles on-the-
spot reports, interviews and specisl play-by-plays.
On-the-spot news events covered by WMFG remote mobille

Programming 1s directed mainly at adults, with easy to

liaten to top forty used.
Minnesota Twins Baseball - Minnesota Gophers Football -
Minnesots Vikings Football - All local sports in




PRESTIGE RADIO SERVING EL PASO

K' s ET Reaches TWO NATIONS

. and BOTH understand U.S. products

SPOT ANNOUNCEMENTS . and BOTH love KSET radio for RESULTS.
Spats may be combined for frequency discaunts. MORE LOCAL ADVERTISING THAN ANY OTHER STATION
CLASS AA ASSC BY OWNERSHIP WITH
PER WEEK: 1 MIN 30-SEC 10-SEC OVER 300 FOOD STORES
Fixed pos. & less than 6 12.00 9.60 6.00
6 teeeoeooosoassoe 10.00 8.00 5.00
12 ti cvceeovcasconnse 9.00 7.20 4.50
18 ti v e coevvessssne 8.50 6.80 4.25
24 ti v . ittt 7.00 5.60 3.50 K - s E
{1 O 6.50 5.20 3.25 I
CLASS A COVERS WHAT NEEDS COVERING
1 MIN- 30-SEC 10-SEC
Lessthan 6 ti .. .. ... 10.00 8.00 5.00
6 tieeeeooenanaas 8.00 6.40 4.00
12 % i e e e o v ooasosse 7.50 6.00 3.75
18 ti e o cocoveevsons 7.00 5.60 3.50
24 ti o s 0 cv 0 os s 6.50 5.20 3.25
30 ti eoooovosacacsos 6.00 4,80 3.00
CLASS B
1 MIN 30-SEC 10-SEC
Lessthan§ ti .. ... .. 8.00 6.40 4.00
6 tHueoeoeeaoaooonos 7.50 6.00 3.75
12t o e coocovasonse 7.00 5.60 3.50
1 I R 6.50 5.20 3.25
24 ti o o ce v 00 s cn us 6.00 4.80 3.00
30t e coeeocasocss 5.50 4.40 2.75
(1 MIN)
One-third in each time periad ar may be baught an
BTA basis.
20 ti week . o s oo a0 e s ee e 6.00 each
30tiweek . .o i e e 5.00 eoch
BTA (Best times available)
TIME CLASSIFICATION M National Representative
CLASS AA - 6:00-9:00 A.M., 4:00-7:00 P.M. g mcgavren-guild pgw company inc.

CLASS A -9:00 A.M. - 4:00 P.M.; all day Sat.
- 7:00 0A

P.M. - 6:0

CLASS B .M.; all day Sun.

WE HANDLE OUR
ACCOUNTS WITH

KID GLOVES!
L]

P.0O. BOX 20,000 EL PASO, TEXAS 79998
PHONE 915-532 4979
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plans or all of the discounts available.

All rates are for

EL PASO
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or a multi-station spot radio campaign ... quickly, and with great
accuracy.
While the listed plans are almost all station-submitted, they are of course subject to change without notice. And they do not represent all of the

minute rates. Under the 26-week and 52-week columns are discounts off the applicable rates regardless of commercial length.

» unless otherwise indicated. Under the 30-second and 10-second columns are percentages of the one-

MORNING AFTERNOON 30 10 | 26w | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | DISC. | DISC.
KELP 6 20. 6-9a 18, 9-3p 20. 4-Tp 14,50 7-12m 80% 50%
12 16. 12. . 10.
24 12. 10, 12, 8.
36 10. 9. 10. Te
KHEY 6 12, 6-9a 10. 9-4p 12. 4-Tp 6. TJeme—e—fmm—————e 6a 80% 50% 10%
12 11. 9. 11, 5.50
18 10. 8. 10. 5
24 . Te 9, 4.50
30 8. 6. 8. 4,
KROD 5 8, 6-9a 5.50 9-12n 8. 4-Tp 3.25 7-la 80% 40%
10 7.50 12-1p 5. 1-4p 7.50 3. 5-6a
15 . 4.50 . 2.75
25 6. 3.50 . 2.25
50 5. B 5. 1.75
KSET 6 10. 6-9a 8. 9-4p 10, 4-Tp 750 Toemem—pm—em -—-ba 80% 50% | 5% 10%
12 9. 7.50 9, 7.00
18 8.50 5 8.50 6.50
24 Te 6.50 7. 6.00
30 6.50 5 6.50 5.50
KTSM 5 12, 6-10a 9. 10-3p 10. 3-Tp 7. 1T-12m 80% 50% 10%
80% aM 10 11.50 8.50 5:30-6a] 9. 6.50
only) 15 11. 8. 8,50 6.
20 10.50 7.50 8.25 5.50
30 10. . 8. Se
50 9. . Te 4.
XBJ 1(5) g. All perfiods 80% 60%
15 T7.50
20 7.
25 6.
XELO 5 14.25 All perjlods 75% 50%
10 13.50
15 12.75
20 12.00
25 11.25
3Q 10.50




ABC Affil,

690ke El Paso, Texas g;geﬁ. -162- El Paso, Texas
c
10,000 w KHEY |50 < nen KELP
1,000 w day
Meeker NAB RAB Alan Torbet Assoos, John Walton Station RAD
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
THE CHARLIE Contemp.
— DON SMITH C&wW (from midnight) ﬂ e mp
6 o r
=| BOB BUTLER C&wW ABC News on the hour, S
Local and regional news
B live at 7 and 8 am, 7
- -
—— —
8 8
K
- 3 THE JOE PIERCE | Contemp.
SHOW
1 (10
1§ GARY PERKINS caw 10:00-10:15 Myers Show !
- . 10:30 Swap Shop
. Paul Harvey News from ABC
t .
'.'f gwaglazs:ggnat 12:30 " THE DENNIS Contemp.
AEC News on the hour. FORSYTHE SHOW
Ml i
2
3| DON DARNELL C&Ww ABC News on hour. 3
- Swap Shop at 2:30 and 4:30 | | gggs:g% Contemp,
B k
-
s s
9 6 THE PAT WHITE | Contemp.
. “| SHOW
L—| RAY GLOVER C&w ABC News on hour —
7| Swap Shop at 6:30 & 8:30. 7]
- News Wrap-up - ABC - 10 PM =
| ] Tom Harmon Sports 6:30 PM [ |
8 Alex Dreier News at T7:30 PM | 8
K K
10} 10}
@ '—-'f
M M
-| DON SMITH cC&w (t11l 6am) I
OVERALL TYPE Country & Western OVERALL TYPE Contemporary

ABC News on hour
ABC Fleir Reports on half hour,

KHEY Radio is Country Western music 24 hours a dsy.
Our 10,000 watts make up the moat powerful station in

the southwest...at 690 on the dial.

News on the hour (5 min).

Headlines at the half hour.

Sports at :45 every hour around the clock,



Indep. El Paso, Texas | MBS Affil, =163 El Paso, Texas
600 ke 1340 ke
5,000 KROD |#o~ KSET
Petry Doubleday Bdcstg. NAB | McGavren-Guild-Paw NAB RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5| woopy HATFIELD |Pop. 3| kSET MIDNIOHT |Album | KSET 1s called and con-
PROGRAM Stand. TO DAWN sidered "Prestige Radio for
[ 5 minutes News on the Hour. El Paso”, playing music for
6 6 KSET MORNING Album adults of all ages, KSET's
- Headlines on the half-hour, | ] high level of music pro-
| | Up-tempo orchestral gramming 1s 1nd1cat?d by a
7 Sports - 8:05am, 6:05pm, 7] arrangements, time and SEDCy O 000 EELRETS L
Z| MARTY SULLIVAN Pop. 2 weather. Devotional at recording orchestras: Percy
PROGRAM Stand. Sports Briefs at 145 6:15. Weather Parade 6:45 igitﬁét?"x""% end::exfs(%%-
sl g| and 7:15. News and weath-| .~ i It ’d 3;, £ s :1 h
2 Weather at :15, -] er on the hour and half- slgt 81 r:mmerom e
hour. Editorial at 7:45, | I¥@ yr ns rntal ver-
- County Agrioultural Agent || Book Review at 9:15. o Gy Ll R el
: Sam, 9| Music becomes popular in-| Wa¥ and Hollywood.
=1 strumental, movie and On KSET, the station has
5 Liveggg:lncl Report (M-W) o Broadway tunes. the peréonality. Our mature
_| JOE PYNE SHOW T§1¥- '_ anno:ncer: %ive gglytv::ither
nt. sports, station iden ca-
| Disc. Hommgg::gﬁsilﬁggg - tion, and time signals.
1 ° 11
= GARY GALLUP Pop. - KSET l1isteners are adults
PROGRAM Stand. of all ages with buying
NI N power,..the housewife, the
__ -l KSET APTERNOON | Album office worker, professional
people, and the businessman,
- — _ KSET's' production dept. pro-
[ 1| mentol s movhe e prostway.| duces spots that sell with-
7 A weekly survey of all | Sports at 12:45, 1:45, out insulting the intelli-
- the principal record | 3:45, U:45, News and gence of this audience,

2 dealers in E1 Paso and 2| weather on the hour and Never any triple-spotting,
surrounding towns provide ~ half-hour. F,B.I. report or distractions from your
us with a 1ist of the @0 at 2:15. Stock Report at | commerclal announcement,

3 best selling albums, This | 3| 2:45. Editorial at 5:15, | KSET gives all sponsors 15

- paur BaIN Pop. 118t provides the back- - minute product protection.

PROGRAM Stand. bone of our musical pro-
—al gramming with additional —al KSET's prestige format
material selected from appeals to the prestige

= all time best selling -t business firms: Banks,
popular music. department stores, major

8| 5| automobile firms, bottling

ol = companies, local induatry,

and products that like good
11 A company .
- ~ KSET NIGHT Album El Paso 18 the largest
| Popular string music American city on the Mexi-
7 DON BURTON Pop. 7| from Broadway & Holly- can border. Across the Rio
—| PROGRAM Stand. -1 wood. News and weather Grande 18 Juarez, the
- on the hour and halfe largest Mexican city on
s 8] hour. Stock Report 7:00, | the American Border...a
_ -] Sports at 6:45, T:45, combined population of over
8:‘45, 9:115, & 10:“5. 700,000. KSET covers the
_ﬂ‘ 9| Weather Parade - 9:00. mariet completely, Our in-
Bulletin Board at 10. strumental format knows no
= ] Editorial at 9:15, language tarrier. Greater
|| Devotional at 11345, transmitter power could
10| 10 reach no greater audience
_| JOE PYNE SHOW T%%g- _ in this market}
Disc, ||
11 11
- DON BURTON Pop, -
PROGRAM Stand.
| —
Ly M| KSET MIDNIGHT | Album
n -1 TO DAWN £6am)
Music & News
OVERALL TYPE Popular-standard OVERALL TYPE Album

Editorials 3 times daily.

News and weather every half-hour,

9 Sportscasts and 3 complete reports from weather bureau.
Two book reviews Mon, thru Fri,

Two Stock Market summaries dally Mon, thru Fri,

Morning & Evening Devotionals daily.



NBC Affil -164~
1380 kc
5,000w day

500w night
Avery-Knodel

El Paso, Texas

KTS

NAB

Ciudad Juarez, Mexico
(E1 Paso)

XEJ

National Time Sales

PROGRAM TYPE COMMENTS

PROGRAM TYPE COMMENTS

Lw

Broadcasting exclusively in

HOWARD PFOX Howard Fox holds down the
reat morning happenings.
-8 NBC News; weather;

local sports; Chicken Man;

Today's weather; Regional

News; Joe Garagiola; Local

news; Earl Nightengale.

Pop.
Contemp.

l~ﬂ 1 o[

l.l

Ethnio

(Span) the Spanish language since

it was founded in 1931 by
Pete Meneses, XEL has been
in the forefront in bring-
ing to over 175,000 Mexi-
cans residing in the sta-
tion coverage area in the
United States, plus
300,000 nearby in the
Juarez area, the kind of
entertainment, news and
programming they want.

Lol

LET'S TALK

1 e

TV Weatherman Ted Bender,
and radio's crack play-by
play sportscaster Jud
Milton (also Prgm, Dir,)

TR

Part.

1 ol

XEJ's modern office and
10,000 watt transmitter
are located in Juares,
just a stone's throw from
the downtown business dis-
trict in El Paso. Its

1 8l |4L1-| Ll

CHRIS RUSSELL | Pop.

Chris with the amidday
Contemp

happenings.

L= 12l

GREG GREGORY Pop.

Contemp |

1 OI | &

L al

Spanish-speaking audience
on the U.S. side of the
border is just as enthusi-
astic as that on the Mexi-
can side. Dozens of El
Paso retailers have used
XEJ and its all Spanish
broadcasts for years -
from small grocery outlets
to large department stores
like J.C. Penny & Co.

Indicative of the type of
talent used by XEJ in its
own productions is the
fact that many of the peo-
ple who broadcast for XEJ
a few years ago are now
top Mexican movie and re-
cording stars, like Marilu
and Lina Montes, With rov-
ing reporters in El Paso,
Juarez and Mexico City, XEJ
brings- the latest local,

1=

|

1 Ol 1 & l

Lal

MIKE MILLER Pop.

Contemp .

|

1 o

national and international
news while it is bel

made. In addition, XE.
provides for personal in-
terviews with the leaders
of the sports, cultural
and theater world, like
Pedro Vargas and Ricardo
Montalban among others, as
well as the latest quis
shows, dances and the like.

Among the sports shows
carried by XEJ Radio in-
clude the annual World
Series baseball games,
bullfights from Mexico
City and Juares, U.S.
championship fights as
well as the annual Pan
American Auto Race. Im-
portant local baseball
games are also carried by

-

EIE=ENER gl Lel 1~ QI

OVERALL TYPE

Popular-contemporary

OVERALL TYPE

Ethnic - Spanish

NBC News on the Hour, NBC Emphasis on the half-hour.
Local news happenings at :57. 24 weather at:15. During
baseball season, 24 min. Sports happening at :45. Hour
of news 7-8am and 5-6pm. Complete newscasts at 8:05,
9:05am, & 12:05pm. NBC Hot-Line reports. Local remote
reports by El Paso's great news team - Ted Bender, Jack
DeVore, Neil Thomas, Jeff Gates, Pete Heinlein. Univ. of
Texas at El Paso football & basketball. S.W. Conference
football. H.S. football. Memorial Day Race. Houston
Astros baseball. Sun Carnival basketball tournament.

XEJ has excellent facilities for studio and audience-
participation programs, utiligzes well-known and person-
able disc jockeys and general personnel, features many
daily dramas and live variety shows, and has a top re-
putation not only with listeners but with E1l Paso re-
tailers as well.




|

gggeﬁ- -165-~ El Paso, Texas
c
150,000 w XELO
Savalli/Gates
PROGRAM TYPE COMMENTS
5
- EL GALLITO Ethnic "Early Morning Rooster"
MADRUGADOR (Span.) | Spanish language program,
5l The top morning wake-up
Jesus Soltero show, Features include
-1 language instruction, news,
| crop, weather, sports,
7 Questiona on any subject
- are answered. Very popular
wake~-up show,
8| LA HORA thni Frangisco Coronado 'Coffee
| DEL CAFE | | Time
_| REVISTA XELO Ethnic Transcribed Soap Opera
9| Francisco (Span) 9:15-9:45am, XELO Record
-{ Coronado Review,
' LA HORA 800kcs | Ethnic Spaniah Language Program
F. Coronado (Span) "The Hour"
" CANAL DESPEJADO | Pop. The Clear Channel Specilal
:j Hector Salazar Francisco Coronado & hits,
': FIESTA XELO Ethnic Spanish language program -
Hector Salazar | (Span) U.S. and Mexican tunes.
1
Women's show embracing
— LAS POLLITAS Talk-
Hector Salazar Info. 3388?23%? & pelSnd
2 REVISTA MUSICAL | Ethnic Musical Review. - Span,
| (Span) with Francisco Coronado
3|
-4 LA HORA DE USTED Ethnic Original, all request show,
(Span) Suave, silky, smooth,
—a| Francisco Francisco, Jjust can't be
| Coronado copled. Features latest
pop, music by request.
3| EXPRESO MUSICAL | Ethnic Music from Mexico Spanish
=1 Jose Munoz (Span) Language program,
: HOP DE LAS SEIS |Contemp.| A show for teens that also
Jose Munoz attracts adults,
7|MUSIC TO REMEMBER| Stand. English language program
§ELIGIOUS SHOW Relig. Transcribed - English
<A, en
2 Herbert  Awat language program.
MUSIC TO REMEMBER| Stand. English language program,
ﬁ RECORD ROOST Contemp. | Frank's helpers, Robert
Lion, Rex Beagle, Chuck
Frank Album Rooster & Joe Stallion,

Mild rock music. Fan mail
from 36 states, Canada and
Canal Zone.

OVERALL TYPE

Ethnic (Spanish)

Weather, time and temperature on the hour 5am to 1llpm.
News headlines on the half-hour 5:30am - 10:30pm.

Serving two countries in two languages.
entirely in Spanish from 5Sam to Tpm.
programs from Tpm to llpm Mountaln Standard Time,

XELO programs
English language




A New Service for Advertisers from

M‘GAVREN-GUILD-PGW RADIO, INC.

RESEARCH

~TOP 50 MARKETS—
Competitive Information for All National Products
Within 48 Hours
Automobile Tires Corsets Hosiery Pipes
Automobiles Cough Syrups Ice Cream Polishes (Auto)
Batteries Cream (Dental) Insect Powder Potato Chips
Blankets Cream (Face) Insurance Radios
Bleach Cutlery Laxatives Razors
Boats Dairy Products Lingerie Refrigerators
Borax Dancing Schools Liniment Resorts
Breakfast Foods Dentifrices Liqueurs Salad Oils
Bus Lines Deodorizers Lubricants Shoes
Cameras Detergents Margarines Soap (Toilet)
Canned Goods Dinnerware Mechanical Toys Soap (Powder)
Candy Disinfectants Milk Soft Drinks
Carpets Dog Food Mixes (Cake) Soups
Cat Food Electric Fans Motor Oils Spark Plugs
Cereals Electric Shavers Motor Trucks Sugar
Cheese Electric Toasters Motorcycles Syrups
Chlorides Floor Covering Mufflers Tea
Cigarettes Frozen Foods Nuts Tobacco
Cigars Fruits 0il (Cooking) Tools
Cleansers Furs Pancake Flour Toys
Coffee Ginger Ale Peanuts Trucks
Condiments Grape Juice Pens Vacuum Cleaners
Cordials Gum Perfumes Washing Machines
Cosmetics Hair Tonics Pianos Watches
And Many Others!

Call Jan Carlson, Research Director

MCGAVREN-GUILD-PGW RADIO, INC.

SRS T NS ) R
America’s Foremost Exclusive Radio Station Representatives



6 FLINT
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or a multi-station spot radio campaign . .. quickly, aad with great
accuracy.

Rhile the listed plans are almost all station-submitted, they are of course subject to change without notice. And they do not represent sll of the
plans or all of the discounts available.

All rates are for inut unless otherwise indicated. Under the 30. d and 10 d col are p ges gf the one-
winute rates. Under the 26-week and 52-week col are di s off the applicable rates regardless of commercial length.

MORNING AFTERNOON 30 10 | 26w | s2w
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC, | SEC. | DISC. | DISC.
WAMM 6 6. ROS 80% =75¢ | -%1
12 5.75 (39vk)
18 5.50
24 5.25
30 5.
wrDP 6 29, 6-10a 20. 1u-3p 23,  3-Tp 13, 7 la 80% 50% 10%
12 27. 19. 53:30-6a 22. 12, 4:45-|5:30a
18 26. 18, 21. 11.
30 25. 17. 20. 10.
WKMP 6 21, 20. 21. 19. Evening 80% 50% 5% 10%
12 20, 19. 20. 18. rate Lees:
18 19, 18, 19. 17. 15%
30 18. 17. 18. 16.
WTAG 6 30. 5:30~ 24. 9:30- 30. -7 18. 7-10 15. 1u-12m 1
12 | 28. 3i308 |22, 0P| 5. TP 17. A VN o Bl B )
24 26, 20, 26. 16. 13.
WTHM 5 4.50 A1l pexiods 3.95
10 4.40 3.70
20 4,25 3.55
25 4,20 3.40
30 4.10 3.30
50 3.55 2.85
WIRX 12 |[18. 6-10a 13. 10-3%p 16. 3=7 10. 7-12m 9 5
18 |17. 12, 15. P 9. o 7 o =




Flint, Mich NBC Affil. -168- Flint, Michigan
’ ° 910 ke
Indep.
1420 ke. WAMM 3,000  day WFDF
500 w 5 w night
Greener, Hiken, Searsa RAB Katz MB
mq PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
[ L
DON PRESSMAN SHCWContemp.| Wakes up Flint with comie Dan hita the vea be-
™ volcea, plenty of time snd =] EBARLY BIRD Stand. fore the cracgiggad:wn :1th
tempersture checka, traffic | | Pop. newa, old hits, time,
bulletins snd "sll that mus.| 6] Dan Hunter weather, temperature an-
= nounceménta. Music ia
MARCELLUS WILSON| Contemp, Marcellus, s show-blz veter- bright and lively. Dan's
7] SHOW an gets the day on its K commenta are quick and
M way with 8 warm peraonal ] pertinent and afford
style hard to realat. His commerciala an opportunity
- "scrambled time bresks" - to "ateal the show". Dan
8 shake even the most dedicat-| 8 Hunter, feature morn
S ed 5 more minute sddicts out| - peraonality, is alao WFDF's
- of bed on time. chief snnoumcer.
:‘ 9 A pefect blend of enter-
= TED JOHNSON Stand. tainment and information,
3 | | SHOW Pop. with gay, modern musical
] g " 10 sound geared for mature
| TONY KING SHOW | Contempd Mony King 28 Mesmom through| — tastes, with such popular
her mid morning chores recording artiesta aa Frank
m w Sinatra, Connie Francisas
15 snd warms up the kitchen 1 4 H
- for lunch. - Tijuana Brass, Barbra
Streiaand and featurea as
—~+ MercelTus ' nioon show 18— |ai Sporta Shorts, Food News,
Nl MARCELLUS wILSOM| Contemp] called the "Marcellus for | M o e rarorin: el
SHOW lunch bunch". He reminds :a 3 1ta ein 2 ;‘ ©
- the youngsters of achool - avorite aince 1952.
| times and snnouncementa. !
|| cont Durinthhe alow'arzernoon PARTY LINE Talk
TONY KING SHOW ontemp{ hours Tony King'a tempo K
3' 1 whialé? d:iveratho%ithrg:gh i3 Betty Clarke
Flint's heavy traffic w Jack Shannon, well-known
3 s smile. Tony snd his littlel—o  JACK SHANNON Stand.| personality in Flint and
I buddy voice sre guaranteed | %  gHow Pop. Northeaatern Michigan,
laugh producers, appliea the "good muaic"
- - taate and production know-
4 4 how that make a tight,
- - faat-moving good listening
B afternoon show. Jack
5 K] highlights asuch features
- "Sweet Ssm, The Csndyman” - as "Tripper-Upper",Sporta
SAM WILLIAMS ContempJ 1a a "soft-sell sslesman" Shorts, time,temp.,& newa.
hz SHOW who does more D-J dsnces 8
than sny other Flint radio NEWS Talk- News, special talk
] peraonslity. Sam's forte ] News featurea, aports.
is consiatancy in what he
f? plays and says. 7 Talk Provocative interviews,
-{ JOE PYNE SHOW ;nt’ moatly dealing with
|| ° controversial subjects.
: Sign off at sunset : Night Line puta the
NIGHTLINE Stand. emphasis on good adult
_d - Pop. liatening with a carefully
9 Jerry Whitman selected variety of pro-
- -1 Bob Burchett greasive modern music
culled from the fineat
I 10 record albums, occasion-
- - ally enhanced by a touch
of adult-level contempor-
- p—w ary. The Night Line
i 1 format is principally
-1 1 deaigned to appeal to
- || musical tastes ranging
M M from college level to more
- - mature interest.

OVERALL TYPE

Contemporary - News oriented.

OVERALL TYPE

Standard - Popular

News, sports and weather st
"Community Calendar”

Editorisls.

stant market research.

:15 and :45 every hour.

"Aware" --Public Service Feature
"Futureacope” - Daily horoscope
WAMM 18 an integrsted station serving both the Negro

snd blue-collsr sudiences in Flint.
achieved through deep community involvement and con-

This balsnce 1is

adult listening.

NBC News on the Hour

NBC Emphasis on half-hour
Local News twelve times daily
WFDF Radio is adult-oriented in program and news
presentation, and is effectively integrated in community
service, and enjoys continuing leadership in mixed



ﬁgmAﬁfil- -169- Flint, Mich. gggeﬁ. Flint, Mich,
c (
5,000w day WEKIMF | 100w ay WTAC
1,000w night 500 w night T
Alan Torbet Assocs Nap | McGavren-Guild-PGW Fuqua Comm., Inc. RAB
PROGRAM TYPE COMMENTS mul PROGRAM TYPE COMMENTS
5 5
COUNTRY SWING cC&Ww Modern country music with JOHNNY COLE PO J
- _ - Pe - ohnny Cole runs an in-
ﬁggm Gary g‘i’g‘gig},gg!‘ selections (from WAKE UP SHOW Stand, formative and cheerful
= ing show directed
6| FACTORY WHISTLE | Stand., | Program 1s specisl presenta-| 6 forn
~ SHOW Pop. tion of Buick Motor Division| - toward the entire family,
Bill Lamb Public Relations Emphasis 18 on news, sports,
|| weather, etc, for the
7] 7 various factory shifts,
~{ COUNTRY MUSIC C&W | Modern country music fea- n We also run four Farm
|| TIME tured with some older - Report: in the 5 - 6 a.m,
8| Doug Smith favorites. 8 segment.
— -
K 9
10 10
~| BREAXPAST CLUB VB CE7 égmng“::::g;:n:m%:::ugs 2| GaRY RAYMOND Pop. - | Music 1s softened with
music 1nterviews etc HOUSEWIFE SHOW Stsnd. housewives in mind,
T — = s i Community activities, eto.
— COUNTRY MUSIC c&Ww Modern country music -
TIME featured with some older
— Jim Harper selections, ——
N| Doug Smith N
=] Dave Norris 1
- e -
| |
E 2]
3 3
SR Oh s AI‘BU"ﬂ_ C_& w _ii_m Har_ggr spotlights C & W —-| BOB DELL SHOW Pop., - Our program director
FACTORY WHISTLE | Stand. | Program 18 a special presen- Stand. covers this important
l—i— SHOW Pop. tstion of Bulck Motor Divi- [ drive-time segment. Agsin,
Bill Lamb sion - Public Relations, many factory shifts are
1 on the road. Bob handles
|| ?{IU"{‘OP(KII&'YDEDAILY C&W gg:t;:;sago C & W tunes - || a great show with the
5 Dave Norris ° H] modern music, and has the
— — ability to be number one
with the teens and the
Jerry Kelly features songs | 6l adults,
DY ARNOLD SHOW [ C & W | pOFE¥ rer ¥ 3§ ng - f
'HE WORLD TOMORROY Comment | Garner Ted Armstrong comment
Z Z PETER C. Pop., - Pete Cavanaugh talks the
CAVANAUGH SHOW Stand. language of the young
8| COUNTRY MUSIC C &W | Modern country music fea- | 8| poderns but :,:n;°§d£:§"§§°'
- TIME z:g:: with some older selec-| — elicit phone comments and
M - audience participation,
ol Dave Norris o] Program features a heavier
__ - concentration of "diamond
discs".
10 10
11| GRAND OLE OPRY | C & W | World famous country music | |
show from Nashville, Tenn,
M| COUNTRY SWING Cc&w |(to & am) Modern country M|
- AROUND music featured with some -
Gary Ballard older selections,
OVERALL TYPE | Country & Western OVERALL TYPE Pop., - Stand.
Local . 5 minute news each hour at :55 - headlines at :27,
stat1oﬁe'ﬁ§s°§e§3e12rtn253a?’53§§§’3?m§§§ g:g:grgoon } hr. 9 editorials each day. Play-by-play Michigan State
modern country and western music with jingles, features, | SPoTts.
etc. incorporated. Definitely sn adult appeal station. A modern station, but not an electronic juke box. Top
news coverage with five short-wave mobile news units,
20,000 Country Club members. WTAC serves the entire Saginaw Valley - Flint, Saginaw,
Bay City, Midland and points north.



Indep.
1530 ko
5'000 w

Direct

Lapeer, Michigan
(Flint)

WTHM

NAB

Indep.

1330 ke

5,000 w days
1,000 w nights

obert E

-170-

Flint, Michigan

WTRX

BAB

PROGRAM

TYPE

COMMENTS

PROGRAM

TYPE

COMMENTS

jw

Lw

JOHN PAUL JONES

1o

MORNING SHOW

o 4l

Lol

Stand.

Good music, farm news,
weather, Sherriff report.

1 .l 1 ﬂl 1 Ol

1 Ql

Stand.
Pop.

COFFEE BREAK
CLUB

Stand.

Trade market, birth reports
and music, etc.

MORNING SHOW

-

Stand,

Daily obituary report.
Music.

[t 4

NOON HOUR SHOW

Talk-

COmglete newe summary
Market Quotes from Detroit,

!
—{ AFTERNOON SHOW

1

i OI

Stand.

Music, time, weather, good
listening.

DINNER HOUR
SERENADE

Stand.

Easy listening musioc.

1ol 1o 1~ jol 1w

L 8l

L 2] .;ﬂ

Sunrise to local sunset.

TOM JONES

|

Lzl

|

Lol

Stand.
POP.

DAVY JONES

1 ul 1 bl

Lol

Stand.
Pop.

I N

CASEY JONES

| 1w

Contemp

The whole town's talking
about the Jones Boys and
hearing the advertiser's
commercials. The Jones
Boys make many personal
appearances. WTRX pro-
gramming i1s bright,
exciting, and one of
showmanship.

J.P.J. Show has strong
male appeal...using such
program features as
Business man of the day,
sports, school lunch

menus, and traffic reports.
Women's appeal programming:
what's cooking contest,
Shopping Spree contest.

Programs are interrupted
for news bulletins...5
radio equipped mobile
units, .AP, .Emphasis on
local news...Beeper Phones
used on news stories...

31 newscasts per day.

Editorials are broadcast
regularly.

Traffic information:
Morning drive times plus
emergency traffic alerts
as they occur.

Source: 5 moblle units
that report regularly in
the AM drive times, and
calling in whenever an
accident or emergency
vehicle is delaying
traffic. Also check with
city to know where road
construction is taking
place.

OVERALL TYPE

Standard

OVERALL TYPE

Standard - Popular

UPI News service.

Middle-of-the-road music, with emphasis on standards,
News on the hour, emphasis on local and ‘'Thumb' news.
Frequent sports, live high school play-by-play football,
basketball and baseball, Our WTHM mobil unit 18 at a
different location throughout Michigan's THUMBLAND.

Programming designed to fit the mood of the largest
possible audience at any one given time,
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Khile the listed plans are almost all station-submitted, they are of course

FORT LAUDERDALE
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is inteaded to help you ESTIMATE the cost of s single station or & multi-station spot radio campaiga . .. quickly, and with grest
sccuracy.

plans or all of the discounis available.

A}l rates are for

4

gl tto o

d col are

unless otherwise indicsted. Under the 30- ad and 10

minute rates. Under the 26-week and 52-week columns are discounts off the applicable rates regardless of commercial length.

¥

-

h ithout motice. And they do not represent all of the

af the one-

MORNING AFTERNOON 30 10 | 26w | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME | SEC, | SEC. | DISC. | DISC.
wreL 6 14. Drive 11.50 14, Drive | 11 50 11,50 80% | 60%
12 12, 10 .50 2. 10 50 10.50
18 1., 9.50 11, 9 50 9.50
WaMA 5 8. RO8 6. 4.50
10 7. 5. 4.
20 6. 4.50| 3.50
30 5. . 5
wIXX 7 10, 6-10a 8. 10-3p 10. 3-7p 80% 50% 10%
13 9. 7. 9.
19 8. . 8.
WREBD 12 | 12.00 All periods 80% | 50% 10%
24 11.50
36 11.00
48 10.50

For just *$45 you can have your own copy
of the 1968 RADIO PROGRAMMING
PROFILE . . . including full-year updating
service.

*(ADDITIONAL COPY PRICE)

BF/COMMUNICATION SERVICES, INC.
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) MU 6-2149




Indep. Pt. Lauderdsle, Florida {gggpl;c = Hollywood, Florida
O]
%, WEFTL |50~ WGMA
Jack Masla RAB | Adam Young
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
S{ALL NIGHT CONCERT|Album from 11:30pm Primarily mus. 5 p?UL BELgﬁg C&W 6 yrs, of ¥ajor Mkt. broad-
=1 (from ML t cast experience
[PROGRESSIVE R&B Primarily rhythm and blues ( & ) *®
—zEERENADE and hyms, Luther Holland 6
— Programming includes World, —{ FRANK WILTSE C&W A vet of Country music in
[BOB ROBERTS SHOW | Stand. National, Local news on the SHOW :2gesg:gﬁaiiortgilaiggw:ng
7] Pop. hour, Radar weather and third| 7 listgner andyartist alike y
- dimension (editorial comment | — Drive_time program is fast &
- on local items); on the half-| | informativep Agwell repared
s hour sports round-up, Earl 8 program of Ehe very gesg in
— Nightingale, Community Calen-| _ Countrypolitan music from
dar of the Air, Golf Tips Music Cit
|| o c y, U.S.A., Nashville
with Arnold Palmer, Primar T "
9 1ly Personality Show e LR an Se ) Ll B
- freshing. "A great way to
start your day."
10 10
- Programming includes World, GALE BROOKS SHOW [ C & W Gale Brooks, Music Dir., was
JACQUES TRIPLETT | Stand. |Natl, Local News on the Hour, a Program Dir. in Orlando,
11snow Pop. Radar weather and third di- 1 Fla. for several years and
_ menaio: locathedé:ggigl ngw has be:g nemed Music Dir
comments) on e -hour of WGMA, Gale has been
| Book Review, Community ' credited with helping the
N Calendar, Adventures in N careers of such upcoming
-1 Real Estate. Primarily stars as Arleen Harden,
Personality Show, - Donna Odom, John Hartford,
m 1 and David Rogers.
2 inu'rcu WALKER c&Ww Tuttle "Dutch" Walk i
“[OHN LUPTON SHOW | Stand. |Programming includes World, Siteh Proeram Dir. of e 05
- Pop. Natl, Local News on the Hour,| shi%t Y 1d out with s
3 Radar Weather and Third di- | 3 e s D B
— mension (local editorial - ng g coau
comments) on the half hour, ere 2§:c:mggt2Mg§r::ngglet
3 Community Calendar. Fred & aﬁgic" In dema:d ~ :2 ;g
- Pettijohn with humor in the | _ Dutch feels as much at home
news, Sports, Closing Stocks, in front of & 1i ilence
e Golf Tips with Arnold Palmer.|— RS S e
S Primarily Personality Show. s It tion gp h
— Point of Law - ng a major portion of Sout!
M Florida's radio listeners,
6OOLD COAST Stand 9
- and. Programming includes world -
MUSICAL REVIEW |Album  |Natl., Local News on the TOM LESLY SHOW | C & W |Tom is a well known DJ from
= hour, Sports and Third Dimen-[~3] ety Ll L) e
7 ’ 7| to the WGMA staff, he was an
Z|John Corrigan sion on the half-hour, How M outstanding announcer in
to Become a Proper Person, ket d 4
- Community Calendar, Earl - Ma%or Marfe g‘ b Ll 0
s Nightingale. Primarily 8 M e B
_ Music Show _ Music in South Florida as
well as in Kentucky.
K C
10} 10}
Tl @
ALL NIGHT Album Includes news at midnight &
CONCERT 5:25 am, weather hourly on
’: ) half hr: Loc. civic news. ’: PAUL BELDEN casw
(to 5:30am) Primarily Sweet Music.

OVERALL TYPE

Standard - Popular - Album

OVERALL TYPE

Country & Western

Miami.

Station.

What Ft. Worth is to Dallas, Ft.
Ft. Lauderdale is a mid-western burg; Miami
418 New York with palms -- as alien to the folks in
Ft. Lauderdale as New York City is to Toledo.
up on this prejudice with heavy emphasis on LOCAL news,
LOCAL public service, has made WPFTL #1 Adult Music

Lauderdale 18 to

Playing

selling-est sound.

WGMA "Modern Country Music" station.
acceptance of the "modern sound of Country/Western music"
encompasses the largest market in the Southeast...the
South Florida Gold Coast. The impact of this modern con-
cept 18 excitingly framed in a continuous, bright, ex-
citing flow of music, sports, features, community services
and authoritative award

The vast national

news...on the Gold Coast's



Indep.
1520pko Fort I.auderdwalel,l;‘idxs iﬂggpk -173%- Ft. Lauderdale, Fla.
1000 w €
5,000 w WRBD
Direct Greener, Hiken, Sears NAB
PROGRAM TYPE COMMENTS hul PROGRAM TYPE COMMENTS
[ [
6 6
- —| GOSPEL SONG TI Gospel An ordained minister, Mother
gﬁggLE"E" GEORGE | C & o :1;:1y, up-beat tempo music Myrtle L. Franc Frances has been outstanding
- orge's "Good Morning gospel personality for years,
7Ge et Sunshine, 1it's greaE to 7
JGeo
Lyie Reed B D S oo naivy | | J0B FISHER SHOW R & B |Entertainer - MC - Personal-
— personality. Local & world |— ity Joe Fisher 1s a popular
8 wide news with Lyle Reeb 8 favorite in North Broward &
- formerly with Mutual New; - Palm Beach Clubs. Joe works
| snd Channel 13 in NYC, Desn closely with local high
9 of Broward County Neu;men ol schools and recreation
_ * _ centers and hosts a weekly
program featuring talented
- - teens from these areas. His
10 10 show sets a fast pace and
- his technique is a mixture
that appeals to listeners of
I - i all ages. His first hand
— MID-DAY JUBILEE | C & W :::;u:hzgggg muﬁé:lgig? I: knowledge of music and per-
Fame" with céuntry classica formers 1s readily evident.
N g%ggdPe;ery day 12:30 - N WRBD's religious reins are
. * o =1 GOSPEL SONG TIM% Gospel in her hands on a regular
] - daily basis to play record-
1 1| Myrtle L. ings by top gospel & spiri-
- - "Mother" Frances tual personalities of the
day. Her word is law!
2 The "Crown", so dubbed by
-~ McKINLEY WILLIANS his legions of fans, sets a
L | | sHow R&B fast and lively pace to cap-
FRANK WILTSE C &W | Prank Wiltse, "The Bearded | > IS U0 CIEHELRD) e s
-1 SHow o ’ - ard-Palm Beach to the
- = 223 ﬁoéfcg:?gizzely z;:ys Bahamas. A local talent who
2 apt to say and dgsénything 2 has proven his ability in
- LA other maﬂor markets. Mac
such as do his show from 1s "home" as listener reac-
- his houseboat, in an tion constantly reaffirms.
5 elevator in 8 12 story busy | § His interest in local
- office building or on the — affairs, and personal con-
|| beach with his bikini-clad || tact with the community at
fans, large, plus his airability
make him one of the strong-
est air-salesmen in SouthFla
7
6:00 AM to local sunset
7:15 sign off
]
(]
M
OVERALL TYPE Country & Western OVERALL TYPE Gospel & R & B

World & Locsl news on the hour. News headlines on the
half-hour. Weather at :15 and :Ng. Bill Weeck Sports
8:30 AM. Bud Wilkinson Sports 4:45 PM. Driving time
news - Hugh Downs at 8:30 sm and 5:05 pm. Exclusive
coverage of top suto races thru the yesr such as
I:disnapolis 500. Daytona 500, Crscker 500, Dsrlington,
etc.

5 min. News on the hour

News highlights on the half-hour.

Sports report at 5:30 p.m.

Job Opportunities at :15; Community News at :45;

S min. Church and Religlous News at 6:30 a.m. and 1:30p.m.

Powerline (Man on the Street) 7:30 a.m.

Cap't. Soul (Adventure Comedy; 7:15 a.m. & 5:15 p.m.

gThe Most Powerful All-Negro Station on the Southeast
oast

"Rockin' Big Daddy Radio"

"Super-Soul Radio
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FORT WORTH
WEEKLY ANNOUNCEMENT PLANS GUIDE

plans or all of the discounts availsble.

o 'y

seh

¥ to o

This guide is intended to help you ESTIMATE the cost of a single staticn or & multi-station spot radio campaign . . . quickly, and with great
eccuracy.

While the listed plans are almost all station-submitted, they are of courae notice. And they do not represent all of the

All rates are for unless otherwise indicated. Under the 30. d and 10 d col are peo ages gf the one-
minute rates. Under the 26-week and 52-week columas are discounts off the applicable rates regardless of commercial length.
MORNING AFTERNOON 30 10 26W | 52w
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. SEC. | DISC. | DISC.
KBUY 5 16, 6-%a 13. 9-4p 16. 4-Tp 13, T7T-12m 80% 50%
10 15. 12, 15. 12.
13 14.50 11.50 14.50 11.50
20 14. 11. 14. 11.
25 13.50 10.75 13.50 10.75
30 13. 10.50 13. 10.50
40 12.50 10.25 12.50 10.25
| § 2 F7 6 28. 6-10a 25. 10-3p 28, 3=7 14. 7-10p T. 10-6a 75% 50% 3
12 27. 24. 27. 13. 6.50
18 26, 23. 26. 12, 6.
24 25. 22. 25. 11. 5.50
30 21. 10. 5e
36 20, 9. 4.50
KJin 6 13. 6-%a 11. 9-4p 13. 4-Tp See 50% 5% 10%
12 12, 10. 12. Card
18 10. . 10.
24 8 T. 8.
30 7. . 7.
KNOK 12 15. A1l periods 80%
18 14.50
24 14.
30 13.50
36 13.
42 12.50
48 12.
KXOL 6 23. 6-9a 21, 9-4p 23. 4-Tp 16. 7-10p 9. 10-6a 80% 50% 4% 8
12 22, 20. 22. 15. 8.
18 21, 18. 21. 13. T
24 20. 16. . . 6.
WBAP 6 19,80 6-9a 14.40 9-3:300 19.80 3:30- 12.60 7 51 30a 80% 50%
12 18.70 13.60 5:30-6a] 18.70 6:30p 11.90
20 16.50 12. 6:30-T 16.50 10,50




}‘gza-ksnco Network Ft. Worth, Texas {!é?gpi =-175- Fort Worth, Texas
c c
50,000 w day KBUY | 500« KFJZ
1,000 w night
Alan Torbet Assocs. John Walton Station NAB RAB Blair AR
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
3| THE ALL NITE C&W The last hour of six solid [3
— SHOW hours of the best in country| — GEORGE ERWIN Contemp George Erwin has been the
(from midnight) music. SHOW morning personality for
6| BILL MACK SHOW |C & W Bill has been the morning | & over 20 years. Strong
- mayor of Fort Worth's ] Adult appeal, Good topi-
country music audience for cality.
E; the past 7 yrs...a big K
M favorite because he lets
listeners know what's going | |
- on in the world...takes ]
8 requests and constantly 8
- keep KBUY listeners in- -
formed with KBUY News
K Central. °
7 —| BOB WHITE SHOW | Contemp Programming and contest
] geared to the housewife
10| RON RICE SHOW C&W Ron starts his third year 10 with the music selection
- on KBUY with his program - goftened to fit this time
geared to the housewife. period. Strong personali-
10 Strong personality adult i ty adult appeal.
] appeal. -
N N
7 | "SKEETER" Contemp Programming and contest
—T — GORDON SHOW geared to the housewife
! with the music selection

] n softened to fit this time
period. Strong personali-

2| GENE KELLY SHOW [C & W | Gene Kelly has to be Fort | 2 ty adult appeal.

- Worth's funniest radio per- | 7|

| sonality. Home town boy -
3 now in his 6th yr. in Ft,. 3
- Worth radio. Fast-paced
show with radar locations
n and traffic reports. 4] MARK STEVENS Contemp Zany, humorous with stress
- - SHOW on showmanship and person-
ality. Geared to both
j 3| teens and adults.
LARRY GLENN C&W Larry Glenn does 6 solid :
SHOW hours of country pop
favorites plus requests
7 from 9 to midnight...plus 7
::::o’i:m the Texas State ~| RANDY ROBINS Contemp Strong personality, good
° SHOW topicality, programming,

8 8 contest and music. Geared
to the young adult and
teens.

10} 10]
11 1
M| THE ALL NITE C & ix sol M
W >ix solid hours of the best JIM DYE SHO ont Stro rsonalit
-] SHOW (to 6am) in swinging country music. = (to 5 2m)" Contemp ng person Yo
OVERALL TYPE |Country & Western OVERALL TYPE | Contemporary

Sports at :15,

K-BUY is the sound of "Swingin' Country Music".
music is geared to fit modern times and to keep the
overall country music lover happy.

K- BUY has 5 min. news on the hour and half-hour.
High school football on Friday nights.

Our

sense.

and commun

5 Min. News on the hour
Sports at :20
Weather at :30
The music format i1s contemporary, but not in the strict
The popular hits are played, the contemporary
Top 40 and the easy listening Top 40 with the music
selection geared to the time period and the audience.
vVery stronf personality DJ's with stress on topicality
ty identification.



ndep. «176- PFort Worth, Texas 5’7'8”’ Ft, Worth, Texas
70 ko ke
50 w KJIM | 1000 KNOK
Lohn C. Butler NAB | Bernard Howard NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
[ [
ﬂ —
6 6[BLUES AT SUNRISE |R & B Rhythm and Elues. A show
- - with strong audience appeal-
"THE SOUND OF Stand.- Andy Williams, Al Hirt, Reuben '"Mad Lad" interepersed with news,
B Pop. Montavani, Ray Coniff, —7|Washington community activities and a
— GooD Music" Robert Goulet, Frank ] style that means results for
Sinatra, Peter Nero, Pete you.
Fountain, Barbara Streisand,—J
T T1juana Brass and the best | 8
1 of the Nashville Sound T
| Class Country. -
[ 9| THE GOSPEL TRAIN | Gospel Current and old favorite
- Alr personality is second- | —{Part 1 Gospel and Spiritual music,
ary to the total sound of plus funeral and church
10 the music, however, an- I—okoy Johnson announcements.
pd nouncers use their names
:guﬁg"““““ Lt s THE GURTIS R&B |Rhythm and Blues. Swinging
T Jim Pitts 6-9 77| SHELBY SHOW -ound-nftom KNOK "Soul Fifty
- Walter Vaughan 9-12 - Survey" .
- Lee Bale 12-3
N Michsel O'Shea 3-6 N[THE JAMES R&B |Rhythm and Blues ; music with
- = CLEMONS SHOW a beat & humorous patter.
m 5 min. news on the hour. N
News headlines-2 min. on THE GOSPEL TRA i
. the half-hour. Showcased | “|roy Johnson IN [ Gospel | Contifuation of Gospel Train.
- weather at :15 & :45.
Wall Street Report at :15 20 MAD L R&DB Rhythm and. Bl . P 1
from 10:15 to 2:15... - s;ll-gﬁ" ® no{mdo from thu:.m.\rt:np: ::d
local office of Merrill, ng "
Lynch at 11:15 and 3:15 -3k . avorite” rhythm and blues
H : . d .
2 Otherwise UPI Audio. 2 euben Washington recording greats
5 min, detalled sports
= reports at 8:05am and ‘
_ 5:05pm. 2| THE CURTIS 'R & B |Rhythm and Blues. Swinging
BHELBY SHOW sounds from KNOK "Soul
- _ﬁ Fifty",
[ [
. -
f Sunrise to local sunset _
7 7| THE GENE R&B |Rhythm and Blues from the
-1 —|McINTYRE SHOW KNOK "Soul 50 Survey"“.
L —E' AM Sign-off at local sunset.
10] 10
b — - —e
1 1
M I
OVERALL TYPE | Standard-popular OVERALL TYPE | Rhythm & Blues & Gospel & Jazz

News and Weather at :55.

Headlines at :30.

KNOK-970 AM and KNOK-107.5 FM feature simulcast program-
ming from 6 A.M. until local sunset from AM broadoasting
with continous FM programming until midnight.

“The Rhythm and Blues Station in North Texas".



Ingep. Ft. Worth, Texas gngosnd Algg 35511- =177~ Fort Worth, Texas
1360 ke 2 w, s w
5,0004 day KX OL |50 . 820’k WBAP
1,000w night
Robert Eastman NAB RAB |Henry I. Christal NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
s 5| GOSPEL MUSIC Reli
~ JacK MURRAY Contemp. | —£-
| Pop. FARMERS ALMANAC gggx‘id. For production worker as
arm Director alsh wit
¢ S| PARM & RANCH | Service
= 1 BANN . Gene O'Bannon keeps the
7 7 g% 9 - ls;g;n 4 morning alive on WBAP Radio
~ - Alive! Genial Gene provides
the listeners with music,
‘—. 8| news, and short features,
_ - Of course, there are plenty
of time and temp.reminders.
[ 9
— RICK REYNOLDS Contemp. < — BREAKFAST CLUB | variety | ABC Network
Pop. Don McNeill
10} 10|
B =] DON HARRIS SHOW | Stand.
L - Pop.
L lq
N N| noon EDITION News B B s pay
=| CHARLIE PRO Contemp .4
- Pop. NOON ROUNDUP Service | Ted Gouldy
? |
_ l Hal's pleasing personality
HAL CHESTNUT Stand. and subtle wit are combined
= i SHOW Pop. with a format of music,news
2 and short features. The
-1 -1 show 18 moderately paced.
= Hal 1s a good radio compan=-
3 3 ion for early afternoon
- - listening. Format includes
JOHRNY MAY g::femp.. standards,pops, & albums.
K a
n “| MIKE HOEY SHOW | Stand. The musical format 1s best
] Pop. described as "standard-pop
L It includes standards,
-1 selective pops, memory
tunes, and featured albums,
K About 50% of the musical
il numbers are vocals.
7| NEWS AND News Edward P. Morgan, Alex
PHIL ROBBINS Contemp. -1 COMMENTARY Dreier,etc.=-ABC Network
{(Includ
" WORLD TOMORROW Relig, erbert st
— MUSIC MAN SHOW | Stand.
Pop.
Len Boden
Warren Anderson
1
1
M
h_‘_ DON MILLER Contemp »
(to Sam) Pop. |
OVERALL TYPE | Contemporary -Popular OVERALL TYPE Standard - Popular
. . Basic format includes 10-minutes of news per hour (5 mins
5 min, News at :55 gy By Lo B2kl local and 5 mins. Network); additional S-mins. local news
KXOL News- award winning leader in local coverage. on half hour added during drive time periods.
WBAP Radio shares time with WFAA Radio on two frequencies
24 hours a day. Programming is primarily musical with
strong emphasis on newa and program features of adult
interest. The same format is used on both WBAP-820 and
WBAP-570.




A New Service for Advertisers from

M‘GAVREN-GUILD-PGW RADIO, INC.

RESEARCH

—TOP 50 MARKETS—
Competitive Information for All National Products
Within 48 Hours
Automobile Tires Corsets Hosiery Pipes
Automobiles Cough Syrups Ice Cream Polishes (Auto)
Batteries Cream (Dental) Insect Powder Potato Chips
Blankets Cream (Face) Insurance Radios
Bleach Cutlery Laxatives Razors
Boats Dairy Products Lingerie Refrigerators
Borax Dancing Schools Liniment Resorts
Breakfast Foods Dentifrices Liqueurs Salad Oils
Bus Lines Deodorizers Lubricants Shoes
Cameras Detergents Margarines Soap (Toilet)
Canned Goods Dinnerware Mechanical Toys Soap (Powder)
Candy Disinfectants Milk Soft Drinks
Carpets Dog Food Mixes (Cake) Soups
Cat Food Electric Fans Motor Oils Spark Plugs
Cereals Electric Shavers Motor Trucks Sugar
Cheese Electric Toasters Motorcycles Syrups
Chlorides Floor Covering Mufflers Tea
Cigarettes Frozen Foods Nuts Tobacco
Cigars Fruits 0il (Cooking) Tools
Cleansers Furs Pancake Flour Toys
Coffee Ginger Ale Peanuts Trucks
Condiments Grape Juice Pens Vacuum Cleaners
Cordials Gum Perfumes Washing Machines
Cosmetics Hair Tonics Pianos Watches
And Many Others!

Call Jan Carlson, Research Director

MCGAVREN-GUILD-PGW RADIO, INC.

[C 7~ o SR SRl s
America’s Foremost Exclusive Radio Station Representatives



75 FRESNO
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide in intended to help you ESTIMATL the cost of a single station or a multi-station spot radio campaign . .. quickly, and with great
accuracy.

While the listed plans are almost all station-submitted, they are of course subject to change without notice. And they do not represent all of the
plans or all of the discounts available.

All rates are for inut unless otherwise indicated. Under the 30. d and 10 d col are per ges of the one-
minute rates. Under the 26-week and 52-week columns are discounts off the applicable rates regardlesa of commercial length.

MORNING AFTERNOON 30 10 | 26w | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | DISC. | DISC.
KaRM 6 15, 6-9:30a| 12. 9:30-4p| 15. 4-Tp 12, 7-12m on 80% 50% | 10% 15%
12 14. 11, 14. 11. reyuest
18 13, 10. 13, 10.
24 12, 9. 12, 9.
KEAP 6-10a 10===c-le—ee—n 8ign off
6 10. 116 7. 80% | 50%
12 9. 6. 6.
18 8. 5.50 5.50
24 7. 5. 5.
KFRE 6 24, 6-10a 18, 10-4p 24, 4=Tp 14, 17-12m 75% 50%
12 23. 17. 23, 13.
18 22. 16. 22, 12.50
24 15. 12.
KMaK 6 26. 6-9:308 22. 9:30-4| 26. 4-Tp 22. 7-10p | 14. 10-6a 80% So% | 5% 10%
12 24, 20. 24, 20. 13.
18 22. 18. 22. 18. 12,
24 21, 17. 21, 17. .
36 20. 16. 20. 16. 10.
KXEX 2 5.50 5.50 5.50 5.50 75% 5% 10%
3 5.00 5.00 5.00 5.00
4 4.50 4.50 4.50 4.50
KYNO 6 30, 6-10a 26. 10-3p 30. 3-Tp 26, 7-9p 22, 9-12m | 80% 50% 5% | 1o#
12 | 27. 23. 27. 23. 19.
18 26. 21. 26. 2. 18.
24 25. 20, 25. 20. 17.
12m-5a

kates on reguept




ARG Info Aff1l. -180- Fresno, Calir.|I0dep. T, SR
1430 ke
5,000 w KARM [~ KEAP
Avco Radio TVSales NAB|Adam Young NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5
: BREAKFAST CLUB | Variety | 00-05 News SABC; -
Don McNeil 30-35 News (ABC
r BOB ADAMS SHOW |[C & W A native Fi'gsgan,tnob ha:
6| morNING MAGIC | Pop. - | Standard pop, instrumental | O Do A A nic life He
- Stand. and vocals alternated in m
1 joined KEAP 4 years ago and
_| Terry Nolan lush arrangeme?ts. News E has become Fresno's favorite
7] gn ;hﬁahour, T:30 - 7235 - 7] "Country Boy" awakening
= au EVEY, Fresno to Country Music
- e every morning.
[ 8
. H
10| 10|
<« MUSIC FROM Pop. - Music as above, a bit - LEE ROSS SHOW cC&W From Bob Will's Texas play-
CLOUD NINE Stand. slower in tempo. Accent on boys, Lee as featured singer
= adult hits of past and 11 wrote auch big Country Hit's
I§ Carl DeWing present., News on the hour | ] as "My Shoes Keep Walking
—{ John Franklin 12 - 12:15 p.m, - to You", "Heart to Heart
| Paul Harvey. | Talk" and "Curtain in the
N Ni Window". 1In 1960, Lee
= - became a member of "America's
foremost Country Radio
m m Station, KFOX". After 8
— - years as afternoon drive
time man there, Lee moved
B — to Fresno to r:alax, raise
horses and play country
J q music on Fresno's KEAP,
3 3
—| ACCENT ON MUSIC| Fop. - | Music as above, out of DON HILLMAN SHOW|C & W |3 times nominee of the
nd. quicker tempo for drive Country Music Academy's
—t Terry Nolan time, News on the hour O
4 » Top Radio Personality of
_| Carl DeWing 5:05 - 5:15 p.m, - the Year Award", drives
Tom Harmon Sports, home the country hits every
—_ 6:05 - 6:15 p.m. - = afternoon for the Central
s Alex Dreier : California commuters. A
1 year vet of Fresno Radio
_J and television, with a 3 yr.
stint in Bakersfield, "The
- -1 Country Music Capitol of
the Weat", where he worked
7 71 closely in several endeavors
7| MUSIC A LA Pop. - Music as above, programmed | _| with Buck Owens, Merle
CARTE Stand, for the dinner hour (of Havard, Billy Mize, Boby
D medium tempo). News on 0 au;téxit, Tommy Collins, and
Bob Funnell the hour, e mpson,
K 5:45 to local sunset
THE STRING Pop. - Music as above, programmed
SHIFT Stand. for late night listening.
(to 6 a.m,) News on the hour, ;
Bob Love
M
OVERALL TYPE | Pop., - Stand, OVERALL TYPE Country & Western
Fresno's only full-time Standard-Pop music station with | News at :55 - Headline news and weather at :25 each hour.
Local News headlines preceding every ABC: Network newscast | K-E-A-P's 1968 Ford wagon is equipped to transmitt
on the hour, Personalities have limited adllb time for directly from the car in a radius of 75 miles from
time and temperature announcements, and brief weather Fresno. During each of the traffic times (7:30 thru
forecasts, Music in segments, commercials separated 9am and 4:30 thru 6pm) K-E-A-P features direct reports
(never back-to-back), and limited to 16 minutes per hour, | from 98 on traffic conditions in the metropolitan Fresno
Format 1s much 1like KPOL, Los Angeles, a bit brighter area - providing Fresno commuters with information on
than WPAT, KABL, etc. alternate routes to avoid traffic conjestion. K-E-A-P
News can and does Iroll to the scene of any news happening
and reports live & direct to Fresno listeners. The only
Fresno station with UPI wire and audio service.




oBs ACL11, Fresno, Calif, | Indep, -181- Fresno, Cslif.
940 kc 1340 kc
50,000 KFRE |00 ay KMAK
250w night
Blair Triangle Stations NAB _RAB | McGavren-Guild-POW
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 5
ﬁ
Pop. - |Pop, tunes - All American
» wal] Henieees $9854. | muBic DICK CARR SHOW | C & W | Dick has had a habit of
CBS World News Roundup,Calif.| © bullding s name as s real
— FARM PROGRAMMING | Talk Farm Front, World Neusp; Std. | - personality. Lots of tel-
Serv. | parm Reports Agric., Bus. ephone contests, jokes snd
7 7 fun. A real live wire in
~{ poN ELLIOT Pop. - |Bright, sparkling personal-. | — the community.
ity---seven years with
8| Stand, station. All-American music [g
- & news. _
9 9
=1 AL RADKA Pop. - | Spsrkles with the "one-of-
a-kind" wit and humor of
0| Stand. 3 t 10|
19 o B veaady oo up- |'0] 1M SANDS sHW | ¢ & W | Jim brings his violin into
beat music, festures, etc. the studio every morning and
- with KFRE 20 years. CBS or | tries to play it. Actually
11 KFRE news every half-hour 1 if he got serious, he might
- Dimensions at :55. ’ — not sound bad. Jim also
has a bunch of other gimmick
g1 like tricks including maxi-
! FARM PROGRAMMING | Talk News, Farm Almanac, Field N mum amount of audience
Report, Farm Review, Farm - rticipation
Serv. | 1ine Agric. weather. pa P :
I I Not to be out-done by Jim
- ;?:gﬂﬁ GODFREY | Variety — Sand's violin, Marv plays
| | MARV ALLEN SHOW | C & W the harmonica. He proved
2 2 his following by the large
—| ANDY KAY Pop. - |Long-time Fresno favorite--- | — traffic Jam caused when he
on station for nine years. got lost and the statilon
3] Stand. | Local boy well-known as 3 put up a reward for his re-
o emcee and charming host. - turn. His easy going per-
News, Dimensions, Ststlon sonality has won over Fresno
— Features & Music.
4 4
BOB FULLER SHOW caw Bob 18 perhaps the least
5| B talsnted mueician of the
| KFRE NEWS Talk Complete CBS evening news. - bunch...hs plays the kazoo.
CBS NEWS Local news & CBS & local Probably the deepest voiced
—; KFRE & CBS News sports---Gus Zernlal, Sports &l announcer in the West. Bob
SPORTS NEWS Dir., Oakland Athletics alwaye makes it a point to
] Baseball, Raider Football & | become a real part of the
- community,
7 Fresno State College 8sports. 7
7| BILL ALBERT Pop. - | Better known to Central 7| carY D. sHOW C &W |Gary turns his listeners on
8| Calif. radio audiences as 8| with music and much phone
Stand. | "Big" Bill Albert, this participation. He takes
7 veteran broadcaster needs 1 solid stand on 1ssues. His
only to be heard to esta- knack is for getting peonle
—?ﬁ blish his superb announcing mad at him yet laughing
- abillities. Albert 1s truly with him. Gary says- "l
one of the finest radio don't saddle up to come in
I personalities to ever appear second."
_ on the local 8cene.
o
M
OVERALL TYPE Pop. - Stand. OVERALL TYPE cC&W

CBS News on the hour, local news, personalities, middle-
of -the-road music, farm & local & national sports.
(Oakland A's Baseball, Ralder Football & Fresno State
College Football, Basketball & Baseball.)

News on the hour and half. Weather at :15 and :45 past
every hour., Sports as part of news. Traffic reports
every ten minutes 7-8:45 am; 5:15-5:45 pm. Full News
department manned all day. Heavy emphasis on per-
sonality, promotion and audience participstion known

as "The Modern Sound of the wWest".



Indep. -182- Fresno, Calif. | Indep. Fresno, Calif
1550 kc 1300 ke y
500 w 5,000 w day KYN
KXEX [53%9" & o
National Time Sales NAB Robert Eastman NAB RAB
AM| PROGRAM TYPE COMMENTS AM PROGRAM TYPE COMMENTS
5 5
-1 — BILL STEVENS Pop. =
Contemp J
| Reros musicar | Bthnic | Musical variety show-appeal| ®
(Span) | to better musical tastes =1 LEE DUNCAN Pop. -
) i i || Contempy
7| LA HORA Ethnic | Talk show with music. 7 All of the shows consist of
| PACHANGERA n
|| playing U45's---and LP's of
E EXITOS KXEX Ethnic Slant on better musical E_ popular music---fast,
tastes tr¥ing to reach
financially able smooth pace
9 9 ¢
LA HORA DEL CAFE Ethnic Musical variety 2| BOB TAYLOR Pop. -
GASQS I COSAS Ethnic | comedy series || Contemp
lOVOCES Y GUITARR Ethnic Better taste music-varlety. I-O_
MENSAJE MUSICAL Ethnic Better taste music-variety
—
l__l_ BURBUJAS Ethnic | Musical with audience l_:
MUSICALES participation.
N N|
- RANCHERAS Y Bthnic | Talk show with muslc — GARY MITCHELL Pop. -
TEJANOS Congemm
] ]
EXITOS KXEX #I1] Ethnic | Better taste music-variety | |
EW Ethnic | Discussion-talk show 3
WFI’EM SU Ethnic Musical variety-better
3 3]
_{ MUCHO RITMO Ethnic Musical variety-better =
type.
4 4
DISCOTECA Ethnic Musical variety-better
- - D F 5 O
POPULAR type. WV J EPREIE gggtemp'
5 5|
—| LA HORA Ethnic | Talk show with music. -t
PACHANGERA II
6 K
_| VOCES Ethnic | Better type musical _
CAMPIRANAS variety.
—_
7 7
— JERRY MANN Pop. -
| - Contemp
8 8
~ -
L 4
9 9
10} 10}
- =
@ N
.
——
M M
R — BILL STEVENS Pop. -
Contemp
OVERALL TYPE Ethnic - Spanish OVERALL TYPE Pop. - Contemp.
5 min. news broadcasts every hour at :55. 2 min. news p
headlines every half hour at :28. 5 min. farm news et L
broadcasts at 12:30 & 4:30pnm.
KXEX began operation in September 1962. All Spanish
station with new type of program, the first all Spanish
station in the San Joaquin Valley. KXEX serves 160,000
Spanish speaking people. KXEX sells to a semi-rural
market, the largest agriculture producing county in the
United State.
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GRAND RAPIDS

WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended 1o help you ESTIMATE the cost of a single station or a multi-station spot radio campaiga .. . quickly, and with preat

accuracy.

Khile the liated plans are almost all station-submitted, they are of courae subject to change without notice. And they do not represent all of the

plans or all of the discounts available.
All rates are for
minute rates. Under the 26-week and 52-week col

are di off the applicabl

rates regardless of commercial length.

unless otherwise indicated. Under the 30-second and 10-second columns are percentages gof the one-

MORNING AFTERNOON 30 10 | 26w | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | DISC. | DISC.
WERX 12 5e T-9a 4.50 9-3%p . 3-Tp 4.50 Other T0% 50%
18 4. 4. 4.50 4.
- 24 4. 3.50 4. 3.50 ]
WGRD 10 10. 6-10a| 9. 10-3p 10, 3-Tp 80% 50%
20 9. 8. 9.
WHIC » 1 5. 6 11p
PFreq{ 26 4,75
Rates 52 4,50
104 4.25
wIEP 6 13. 6-9:304 11. 9:30-3p 13. 3-6p 6. T-la 80%, 50%
12 12, 10 6-Tp 12, flat
18 10. 8 10
24 8. 7 8
30 T. 6 7
WLaV 6 25, 21 80% 50%
12 24, 20
18 23, 19
24 22. 18
wOOoD 6 35 6-10a | 23. 10-3p | 26. 3-7p 17. 17-12m | 17. 12-5a | 80% 50%
12 33, 22, 5-6a 24, 16. 16.
18 32, 21, 23, 14. 14.
24 30. 20. 22. 13. 13,

ARE YOU AN UNDERLINER? . .. A NOTER? A DOODLER? ...

THEN GET YOUR OWN COPY OF
THE 1968 RADIO PROGRAMMING PROFILE.

BF/COMMUNICATION SERVICES, INC.
341 MADISON AVENUE, NEW YORK 10017
PHONE (212) My 6-2149

#O




{;gngc =184~ Orand Rapids, Mich. Indep. Grand Rapids, Mioch.
o
500 w WERX 1,000 w WGRD
Stone |Alan Torbet Assoocs.
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
S [}
- -
6 6
— BOB STEELE Pop. Combines M-0-R Sinatra — 10U BOND SHOW Contemp.| Bright and bouncy morning
Stand. type music with news and Pop. show with audience parti-
7 sports from the American K cipation at least once
i Information Network and each hour
local news with Bill = °
— Jarrell. Mort Crim from -
8 The American Information 8
Network for 15 minutes -
of News Around the World. _#
10 10
- =| WAYNE THOMAS Contemp.| Houeewivee companion.
| SHOW Pop. 11-12 Wayne Kookie Kitchen.
L I Listeners call-in with
- — their guees of days secret
recipe - clues every 15
N| NEWS Talk Network news N| T
JIM KING Pop.Std.
1 WAYNE COREY Talk Most controversial Western !
Michigan talk show. 7
2§
=] JIM KING Pop. Combines M-O-R music with JIM FRANCIS Contemp. The "In" sound for young
| Stand. complete news coverage, SHOW Pop. adults, high school and
3 sports reports, stock mkt., 3 college students.
local news, etc. -
. -—.1
-
:j iq
NEWS BLOCK Talk News Around the World, Tom | 9
m Harmon, Alex Dreler. 1 6am to local sunset
7 7|
— NIGHTLIFE Pop. M-0-R music plus Network -
Stand. news and features.
8 8]
- -
- Sunrise to local sunset
1 ¥
(1 by
™ M
OVERALL TYPE Popular-standard OVERALL TYPE Contemporary-popular

WERX 1s an up-tempo M-O-R station striving for the adult
audience with an emphasis on news & speclal event coverage.

News on the hour and half-hour.

Original Polka Show, Sun. 1:30-4pm. Lou "Wesoley" Bond
M/C. Polish audience of almost 20 years. Show usually
sold out.

Special contest at least once each hour for prise give-
aways.,




L!BS Aff1l,

lMBS Affil. Holland, Mich, -185- Grand Rapids, Mich.
1450 kcd (6rand Rapids) (1230 ke
1,000w day 1,000w day
e ment WHTC 35t WJEF
IGeorge T. Hopewell Avery-Knodel Petzer Bdcstg. Station NAB RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 [
i - JEF JAMBOREE cC&w
6 8| "Cousin Conrad"”
— CLOCKWATCHER Pop. A % hour and a 10 minute -
Stand. religious program within
| E4 Verschure this segment. A
8| K
: MORKING ROUNDUP| Talk- Show also includes news & 5
Mary Emma Young| Int.Disc| Earl Nightingale.
F v~
:'ﬂ TAIK OF THE TOWN| Talk- '2 ARTHUR GQODFREY |[Varliety | A CBS feature
Juke Van Oss Tel.Part
' rRADING POST ralx- Buy-sell show with audience|'!|JEF JAMBOREE  [C & W
. ticipation.
S| I e | | JEF NoONTIME  |C & W [ "Cousin Conrad” in the first
N N| TUNETIME portion, "Cousin Kent"in
~| MUSICAL CARAVAN| Pop. Cedric Foster Commentary - the second.
| Stand., MBS
1| Ed Verschure 1
n -] JEF C & W HIT cC&wW A program featuring the
| | PARADE top 30 Country and Western
2| YIEWPOINT Talk B, Gargano in an audience 2 g in Kent" tunes in western Michigan.
T (Mon.Wed,Pri,) | Tel.Part| phone participation show, | =] vOu®
3 3|
— SUNNYSIDE OF Pop. -
STREET
: Ray Carey :
3 3]
— NEWS BLOCK & Talk- World, state & local news., | —
DINNER MUSIC News Speaking Sports and Van
Pop. Patrick Sports. 6
Stand. - JEF COUNTRY cC&w "Cousin Conrad"
SPOTLIGHT
7 7]
EVENING Pop.
SERENADE Stand. REASONER REPORT | News CBS feature, Harry Reasoner
8 8
Ray Carey _| JEF RADIO C&w A phone-in dedication
RANCH program where the listenera
— may send songs out to other
? 9 "Cousin Conrad" listeners.
'ﬁ 10]
—
11 11
) M|
OVERALL TYPE Popular-standard OVERALL TYPE Country & Western

:Mutual News on the hour and half-hour. We broadcast live
all season long Detroit Tiger baseball - in fall & winter
‘we broadcast live football and basketball from 3 local
high schools and one college (local) plus district, re-
glonal and state finals in basketball. Schedule includes
;almost 100 local sports broadcasts throughout the fall
rand winter season.

Local news-6,6:30,7,7:30,7:55,9:10am, 12:00,5:10,6,11pm
and midnight. 8ports- 6:20, 7:25am, 12:10, 6:10¥?.

CBS Dimension features - 9:30,11:30am, 12:55,1:55,2:55,
3:55,4:55,6:40,6:45,6:55,7:00 & 7:15pm,

WJEF places heavy emphasis on local news, Newscasts are
broadcast during the early morning "rise" and "drive"
times and in the early evening - a total of 12 times
daily. CBS News every hour on the hour to keep our liasten-
ers well informed on the national and international
scenes,




b Grand Rapids, Mich. |jpo arey1. -186- Grand Rapids, Mich.
© 1300 kc
1,000 w day
1,000 x day WLAV 5o WOOD
Meeker Shepand Broadcasting Corp. %AB |Katsz Time-Life Broadcast NAB RAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 s P & th Info
BUCK BARRY SHOW |C & W arm news & weather. -
<] BILL MERCHANT | Pop.- Bill has over 10 yrs. in m mation furnished by Mich.
|| SHOW Contemp.| radio in Grand Rapids mkt. | St. Univ. Ext. Serv. Buck
6 He also does a daily TV 6 sometimes plays the gultar.
=1 show. Pace is set for
- DO (G CRERCAE Ly BRUCE GRANT SHOW Stand. |This unique air personality
7] emphasi: onltime :?giweath- 7] b Pop. 18 on hand with time, temp.,
- er cheg 8 plus trl c " - weather and news as well as
?gndit °“’ﬁ Local news a bright cherry music and just
3| :25 every hour. 3| the right touch of humor to
p - blend into a lively morning
show.
9 9
=] JACK HOPPUS Pop.- Aimed specifically for =1
|| SHOW Contemp.| housewlives, Jack has over
10 15 yrs. in business. One 10
-~ of the most sought after ~| BILL STRIKE SHOW Stand. | The musical selections act
talents in western Michigan Pop. as an ideal background for
i for commerclal work. T relaxing or attending to
] ] household chores. Included
in the format are the best
of the current popular
N N music.
=4 JACK EVANS SHOW| Pop.- Jack also directs his show
- Contemp. to the housewife. Paul
1 Harvey news at 12:30 every [ |
- day i8 featured during .,
Jack!s show.
2
3 —| TOM QUAIN SHOW | Stand. Peatured host Tom Quain
Pop. occasionally interrupts
3 3 the atmosphere set by the
music for a rundown of
=| TOM ROBERTS Pop. Tom is Grand Rapids most = titles, time, weather,
|| SHOW ContempJ popular afternoon person- | | news and the "Town Crier®
4 ality. Request line is :r with community activities.
- open on Tom's show, plus
other constantly changing _J
5] promotions. Tom keeps it 3
_ interesting by coming up -
with something new dally.
6| WLAV 5 STAR NEWE News This area's only 4 hr. news. _4': DOUG HEEMAK SHOY Stand.
WLAV INSTANT Talk- Phone-in show with guests Album
7| OPINION Tel. on controversial topics. 7
Part, 7| JOHN DOREMUS Stand. NBC News. Album, lush
SHOW Pop. arrangements of music.
8] GEORGE ARTHUR Pop. Pace is set for high school | 8
-{ SHOW Contemp| and college audience. - DOUG HEEKMAN SHOY Stand. WCOD-Radio offers three
George's show 1s more popu- Pop. hours of melodious mood
ol lar than any night show in |4 music representing top-
7 the market. notch listening enjoyment
for the entire audlence.
1 1
| 1
GOLDEN SOUNDS Stand. The best in lush arrange-
ments of nostalgic and
M traditional numbers.
OVERALL TYPE | Pop.-Contemp. OVERALL TYPE Standard-Pop.

ABC News at :55

mature adults.

This fe

director{. As of Jan.
ature runs from

Local news at :25 and :54

This station is formatted towards the young adult and

Heavy news, sports, and active features

keep the pace lively and attractive.
calls to area homes picked at random from telephone
%968 over $12,000 given away.

am to 6 pm d

WLAV makes cash

aily.

NBC News on the hour 7am to 12 midnight. WOOD News
7:05-7:10, 8:05-8:15, 9:05-9:10 in the morning -12:05pm,
5:05-5:10,6:05-:10p in the afternoon. WOOD Weather
6:55-7 am, 7:55-8pm. WOOD Sports 8:30am, 5:10-5:15pm.

WOOD is Grand Rapids leading adult oriented station.

:00?415 the only full-time 5,000w station in Grand
apids.
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GREENVILLE

unless otherwise indicated. Under the 30.

h

to g

d and 10

notice. And they do mot represent all of the

d col are percentages gf the one-

minute rates. Under the 26-week and 52-week columas are discounts off the applicable rates regerdloss of commercial length.

WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or a multi-station spot radio campaign .. . quickly, and with great
accuracy.

While the listed plans arc almost all station-submitted, they are of course
plans or all of the discounts available.

All rates are for i

MORNING AFTERNOON 30 10 26w | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | DISC. | DISC.
WESC 6 17. 6-10a 14. 10-3p 17. 3-Tp 80% 60%
12 16. 13; 5
18 15. 12. 15.
24 14. 11, 14.
30 13. 10, 13.
W¥BO 6 17. 6-9a 12, 9 12m 5% 50%
12 16. 10.
18 15. 9.50
24 13, 9.
30 11. 8.50
WHYZ 6 12. All p*ﬂods 75% 50%
12 11.50
18 11,
24 10.50
30 .
WMRB 6.00 6-9a 5.20 9-4p 6.00 4-Tp 5.20 7-12m
WMUU * 1 5. (plus $1 4.
Frey{ 13 4.80 6-81 30am) 3.85
Hates 26 4,60 3.70
52 4.40 3.55
104 4.30 3.48
156 4.20 3.40
260 4.10 3.33
312 4. 3.25
WQOK 12 14. 11. 14. Te on request 80% 50%| 10% 15%
18 13. 100 13. 6'50
24 12. 9. 12. .
30 11. 8. 11. 5.50
36 10. 7. 10. .




Mutual News Affil. -188- Greenville, S.C. ggol‘igil' Greenville, S.C.
660 ke
s 8 WESC |50 WFBC
Adam Young NAB | Avery-Knodel NAB
lam| PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
_5. WAYNE SUMMER c&w Farm news at 5:30 & 6:30am i BEN SEEGERS Stand.
including stock quotations SHOW Pop.
L — and agricultural market
6 summary. Extended weather. 6 Station's top personality--
=1 =1 MONTY DuPUY Stand, time, temperature, weather
|| SHOW Pop. forecasts, interviews with
7 bi outstanding personalities,
- WALLY MULLINAX | C & W "Mr. Greenville", person- —~ and civic leaders, Fre-
ality on WESC since 1949. quently long distance phone
= Good natured ‘'feuding with = interviews with people
8 city officials. Accent on 8 around the world. Monte
" local news, traffic in- 7] has 16 years broadcasting
cluding radar reports .ﬁ experience with WFBC..Is at
: MAX MACE caew Up-tempo C&W helps Green- K EfTiediEHio TV peromER,
ville area housewives
o through morning chores. Jo| STOWE HOYLE Stand. Strictly housewife appeal
b Mace is very popular air | SHOW Pop. type program with general
personality - in Green- information, features and
- ville since 1950. - news., Steve, with 11 years
1) 1 experience does production-
- - type sketches.
N N
~ JERRY HOWARD C&W The bright, happy sounding =
personality. Excellent
| production work. Authority 1
- on the Nashville Sound in | o rpee prerDS Stand. | Standard pop music with
- |__| SHOW Pop. emphasls on Broadway show
2 2 and top movie tunes, news,
-~ -~ information - tight format.
3 3
- BOB HOOPER cC&w Hooper is happy...the -
sound is big and up-tempo.
m Drive time begins early in a
_ Greenville because of 3 N Standard pop album music
and 4pm textile shift BILLY POWELL Stand., with continuous time, temp.,
- changes. Traffic reports (— SHOW Pop. weather. Program provides
5 emphasized. 5 music with minimum of talk
& n beyond essentlal informa-
tion. 5 min. news features
6 L included., Strong appeal
—{ JERRY HOWARD c&w Drive 'em home Jerry makes - for the drive-home audienca
you feel good. Good mix-
7] ture of news, sports and 7
weather plus modern day ]
g C&W. WORLD OF Stand. Soft, romantic appeal -
WONDERFUL MUSIC| Pop. relaxing music handled by
8 8 a personality with original
- To local sunset —{ Herb Scott introductions to set the
mood. Time, temperature
9l 9| and news included.
10 10
-1 -
—d -
1 1
™ I
OVERALL TYPE Country & Western OVERALL TYPE Standard - Popular
:00 :55 AM News = 7:30-7:35 AM Weather - 7:55-8AM News
5 min. news every hour at :30 - every hour on_the hour | [gogd Ke?,? at :28 - NgC3News32n the hour 12:05??2:15 PM
in traffic times. Weather & local news at :15. World News Roundup; 5:40-5:55 PM Sports; 5:55-6PM News
Sports at :45. 11:55-12 Midnight News
Modern day format of C&W. Weekly music sheet published .| »3157¢4c Braves baseball; Clemson Tigers football and
No "Uncle Zeke" announcers. Smooth, bright format with basketball; WFBC covers all City Council and Chamber
ample listener contests and quizes. Station presents of COmmerc:a meetings.
Grand Ole Opry stars in personal appearance at Greenville
Memorial Auditorium six times yearly.




{gggpi Greenville, S,C. gESOAifil. -189- Greenville, S. C.
c C
50,000 w WHYZ 100 ay
: 1,300 v an WMRB
Dore & Allen Gill-Perna NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
[ 8|
=1 KICKAPOO KID R&B Probably the finest DJ in o
] Greenville area with a
6 fine professional music 6
_ background, "The Kickapoo" | - prLI KRIEGER Pop. - Krieger came to Greenville
kid 1s a houaehold word in | | ghow Stand. |Radio 13 years ago. Also a
K ;hetNegro part of the Upper TV sportscaster in the area.
o Ngxahaga;oa:atg:munbertxeso ] grgadgasts Red Raiders (High
00 ames.
- the hour, Fast paced show, ¢ ) e
8| with top General Audience 8| OLE COFFEE Pop.- Music to accompany that 2nd
=1 ratinga and absolute tops =1 SIPPER Stand. cup of coffee, and easy-go-
among the Negroes, Frank Cope i Framk Cope to go with
9
— ARTHUR GODFREY | Variety |Godfrey, his guests, regulars,
Orchestra. CBS.
! Doug Douglas presides and |19 yONDERFUL WORLD
COFFEE BREAK R&B Pours on thia lively aeg- =1 oF Music
RN I i
] gd 8 ut still tightly 1 gygryn BRoCK Talk- |The only woman's show in
l'nhhedA d 1
HE O SIDE |R & B Feminine appesl, softer SHOW Serv. Greenville Radlo. Women'a
muaic; Negro philosophy
intermixed with poetry. N NEws/BIBLE Relig.
- LUNCH CALL R&B Back to faster pace and -
N general audience appesl. t| WONDERFUL WORLD | Pop.-
_ Sonny Woods provides the - OF MUSIC Stand.
_m‘ musical know how,
3 3
= ROAD RUNNER SHD“ R&B Big Fat Dougle Baby starts -
off with an authentic |
K "Road Runner" call and 4
- never slows down aa he -
diahes from the WHYZ Top
Twenty interspersed with
L L] Greenville's oldest,continu-
-j Ouher of jihe newer RiB — OLE LAZY MAN Pop.- |ous personality show. Frank
i &4 Cisc Stand. |Cope in Greenville radio 19
“ ~6| Frank Cope yrs.,organized WMRB and is
- 4 AM to local sunset =
—7] — NEWS BLOCK 'r;lk- News, sports, features.
ews
D 3] WONDERFUL WORLD| Pop.-
- OF MUSIC Stand.
L
10]
— —
11
M
OVERALL TYPE | Rhythm & Bluea OVERALL TYPE | Pop.-Standard

Negro Oriented, but with upgraded type of Negro pro-
gramming. Not a way out New Breed type of thing, except
as the atation tries to follow a persiatant courae of
keeping the Negro public informed - but with a middle

or moderate approach,

As the only Negro oriented atation for over 100 miles

in ANY direction - we devote a great deal of time, in
small segment, to public aervice, with aa much community
involvement as poasible,

News on the hour.

CBS Dimension on half-hour.

Weatherscope at :10, :35, :58

"The Quality Voice of Greenville Radio"

During baseball season, WMRB broadcasts Chicago White Sox
games. On Saturdays in Fall, University of South Carolina
f:g;ball; in Winter, University of South Carolina basket-
b .




Indep.

dep. s -
1266 ke e Greenville, 8.C. [juuo ke Greenville, S.C.
5,000 WMUuU o WQOK
Fred W, Smith RAB IStone RAB
PROGRAM TYPE COMMENTS IAM PROGRAM TYPE COMMENTS
] S
HEAVENLY Relig. Recorded sacred music An exciting, appealing show
=] HARMONIES —{ KEN DEE SHOW SOP{;' with that %éspecially for
= = ontemp. | you" touch. The brightest in
6 6 music, the latest in news,
- a happy smile and a quip,
SUNNY SIDE UP Light make listeners gather here.
[ Class, 7:45 Dr. Bob Jones-religious| 7|
-~ Chuck Lee program —| JOHN HUDSON SHOW |Pop.- WQOK Prgm, Dir. John Hudson
Contemp. | has proved a favorite of the
UP ht Recorded 1lght class 1 e housewife as well as the man
8 ggggﬁg - 8i S8, musgg N - i E on the go., A little nostalgla
D added through hits from the
§9§8REE¥?H§Y Relig. Carl McIntire o oy 4
9| QUIET TIME Relig. Recorded 9
&EESBEY INTO aiggg. Chuck Lee
10 10
OWERHOUSE Relig. Recorded
POWERHOUS . ~ KEN DEE SHOW Pop.- A happy smile, good solid
CHAPEL HOUR Relig. Bob Jones-Unilv.Chapel Message | Contemp, | music and a qulp make the
'] recIPE FOR Light | Chuck Lee d Noore fass of Orebmviile
—] GOOD LISTENING Class -1
% gathers in the late morning.
N|CHRISTIAN CRUSADE| Talk Information-Billy Hargls N
- —{ NOEL BELUE SHOW |Pop.- Noel 18 a 12 yr, vet of
LUNCHEON Light Recorded light classical Contemp. | broadcasting, most of his
L1 CRUSADE Class. -
1 1 career spent greeting early
-{ GOSPEL HOUR Relig. | Oliver Green — risers.
BIBLE STUDY Relig. o
2 2
-4 MUSIC PARADE Light Recorded -
Class,
— . —
3 3
4 CHILDREN'S HOUR Recorded 4
- ={ TEDDY VEE SHOW Pop.- A teenage favorite, he also
EVENSONG Relig, Vel Eubanks - Contemp. | enjoys an adult audlence,
[3 s When Greenville drives home
1 gsgg%icAT gigg; Recorded — Teddy 1is along with completé
o weather information, news &
A =§ music. He closes out hls
_| SUNSET SERENADE | Light Recorded - show with a solid hour of
Class, golden hits from the past.
7|FAMILY ALTAR PGM,| Rellg. Lester Roloff K
7] soNgS OF FAITH | Relig. | Recorded ]
8 8
SURY OF Class, Recorded
. ggféslxjgs 8 € ~| NIGHTBEAT WITH | Pop.- Carl's mostly music show
CARL STUBBS Contemp.| features a young adult
o K interest in the top hit
A _J sounds, with a well-balanced
emphasis on hits of to-
10 io morrow and the best of the
CONCERT Light Recorded oldies, Carl is an audlence
"1 Class. ~ pleasing veteran with dem-
| onstrated high listener
11 11 loyalty for top rated
SACRED CONCERT Rellg. Recorded _ Carl Stubbs Show.
™ M
OVERALL TYPE | Religlous - Classical OVERALL TYPE Pop.-Contemp.,

Newz every hour on the hour with 15 min, casts at 9, 12,
5 & 10,
Aésociated pPress, UPI Audio, Local reporters.

News and Weather at :15 and :45, Weather at :00 and :30.
4:50am Volce of Clemson College (agric.) 6:30am Farm News,
Sports: Coverage of local sports events and scores of
major games in season are lnserted throughout regular
programs, Furman University football and basketball
games and some high school games.

1-5am: PETE DAWLEY SHOW,

WQOK is the only 24 hour station in the Piedmont South
Carolina area.




-191-

plans or all of the discounts available.

All rates are for

HARRISBURG

minste rates. Under the 26-week and 52-week columns are discounts off the applicable rates regardless of commercial length.

WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended 1o help you ESTIMATE the cost of e single station or a multi-station spot radio cempaign . . . quickly, and with gremt
-Ctlll'at)-

Khile the listed plans are almost all station-submitied. they are of course subject to change withost notice. And they do mot represent all of the

unless otherwise indicated. Under the 30-second and 10-second columns are percestages gf the one-

MORNING AFTERNOON 30 10 26w | 52w
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | DISC. | DISC.
WCMB 6 16. 6-9a 14. 9-4p 16. 4-Tp 14, 7-la 5% 50% | 5% 10%
12 13. 11.50 5-6a . 11.50
18 12, 10.50 12. 10.50
24 11. 9.50 11. 9.50
30 10. 8.50 10. 8.50
w¥BC 6 17. 6=9a 16, 9-4p 17. 4-Tp 8., 7 6a 80% 50%
12 15. 14. 15, 7.
18 13, 12. 13, 6.
24 12. 10. 12, Se
WHP 6 25. 6-10a 18. 10-3p 21. 3-Tp 18, 7-8p 12, 8-6a 80% 50% Drive
12 24, 17. 20, 17. 11, -4.00
18 23, 16. 19. 16, 10. Bve {-3.00
24 22. 15, 18, 15. 9. Nign{-2,00
WHYL 5 8. All p¢riods 75% 50%| less| 1less
10 5 $1 $1.50
20 7.
30 6.50
WK BO 6 14. 6330~ 10. 10-4p 11, 4-Tp 10, 7-la 10, 80% 50%
12 130 10a 9. 10. 9. 9.
18 12. 8. 9. 8. 8.
24 11. 7. 8. T 7.
30 10. 6. T. 6. 6.

For just *$45you can have your own copy
of the 1968 RADIO PROGRAMMING
PROFILE . ..

service,

including full-year updating

*(ADDITIONAL COPY PRICE)

BF/COMMUNICATION SERVICES, INC.

341 MADISON AVENUE, NEW YORK 10017

PHONE (212) MU 6-2149




HB% AL£11. -192- Harrisburg, Pa.| Indep. Harrisburg, Pa.
1460 ko 1400 ke
5,000 w WCMB | oo« WFEC
2§Ow night
H-R McGavren=Guild-PGW
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 3{CURT WHITCOMB Pope. With his vast experience,
— SHOW Coatemp.|this young man is very well
(from midnight) known .
—{ ED GONZALES Pop. Same personality for past
6| sHOW Stﬁnd, 11 yrg. Boostery(uub 811:11 6|BOBBY MITHCELL Pop. One of the great young pro-
- over 8,000 members. Sports | ~|SHOW Contemp. teuic'mal.o in modern radio.
scores. Weathercast direct Bobby's background includes
71 from Weather Bureau. 7 major market experience in
af Local news: 5:30, 6:30 _ Boston and Washington, D.C.
: 5:30, 6:30,
6:55, 7:55am, World News: His lively, informative morn-
- 5:05, 6:00, 7:00, 8:00am. [T ing show is designed for the
Ly Daily Diary (personal = (LD GRS
column) 6:45am, Earl
Eightingale 7:30sam. =
9
— TOM CRANE SHOW | Pop. Personality music show -
Stand. incorporates contests,
10 gg;gg;;ggdgogggzﬁgg. 10{poB JANIS SHOW | Pop. The operations/program man-
- Featurette: "Back Fence" “ Contemp.|ager of WFEC, Bob has a dis-
|| allows one "pro® and one - tinguished record in the
T ncon" phone-in on a topi- 1K east, He applies the smooth
cal subject daily. Awards - t.::uch cg :“ mig-mi:}.ns
daily. Ten winners weekly. | | g':’ v cd :mt"’ o
N Crane was city's top-rated [N mation and fun for everyone.
al morning personality prior
to Jjoining WCMB.
1| BOB BENSON SHOW Pop. Another top-flite vet
.l_ GEORGE JENNINGS| Pop. Personality music show. cgﬁc...p. forme:l.y 32&: a :op.w:m-
SHOW Stand. Lively approach to pop-std. ton, D.C. outlet, Bob Benson
- format. Merchandise priges is a real showman, who makes
for gimmick contests aimed the afternoon bright with
- at housewives. his friendly approach.
::{ RED McCARTHY Pop. Area's top radio personal- 5
SHOW ity. Sold out nine years.
Guest atars in paraom
4 4
- DAVE HUNT . TONY MONTGOMERY | Pop. “IM" in the PM is a must for
sHow Sthad. | enploys a mumber of wausual| | SHOW Contemp.| central Pennsylvania listen-
3| novelties. Hunter is a pro-| § °’:°:°‘“’£‘3 h°““;l This top-
< feeelonal nightclub act and rated performer has enjoyed
ventriloquist. Dummy "Archie g‘m:“‘f“' success in
-—04 does weathercast and is in '{: 'u‘fg’laf“’: a long-
and out of show frequently. ;t: 13 R0 0
-1 Excellent sports coverage, °:y1°“ the ‘{:‘ s top-rated
L] good editorial features, ra PSrSon&tLtys
7] top local news within this
— block.
8 8! 5. J. MORGAN Pop. A lively performer in a top-
i gnImow! McCARTHY | Contemp. 8?1.:(;.1:;8 °’3 "1n-1;eric;x;"s %1;‘:' SHOW Contemp.| rated slot, J.J. Morgan is a
?Q;m h!ﬂfmiﬁxgeu personable professional with
a crisp delivery.
j BOB FOOR SHOW Pop. Adult oriented music.
Stand. Former big league ballplayer .
10| WAMBACK APTER | Pop. Music for Mom and Dad type |'
DARK Stand. of show. From bright show
tunes to memory tumes.
(N
u) PARTY LINE Talk- Former press secretary to
Pete Wamback 331! Pi! Govgrnor. Hot-line ex-
M M| CURT WHITCOMB Pope. A Legend in Harrisburg radio
BOB FOOR SHOW Pop. Adult oriented music SHOW (till Gam) Cor e
- pes| Curt is well-known to young
Stand. | (t1l1l 2am) and old alike.
OVERALL TYPE Popular-standard OVERALL TYPE | Popular and Contemporary
WFEC - the only 24 hour station in Harrisburg.



CBS Affil. Harrisburg, Pa. |Indep. -193- Harriaburg, Pa,
580 kc 960 ko
5,000 w WHP |5.00« WHYL
Katg NAB RAB |ppo Time Salea NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
[ [}
| FARM SHOW Talk- Livestock news, weather,
A John. “°ffm—l  features - USDA Penn. ' —5] SUNDIAL WAKEUP | Pop. 6:30 Farm News
. Stand,
— SUNRISE SERENADE Stand. Ron makes frequent use of —
: Pop. "Professor Schnitzely Penn. gﬁgi'ggogggginsa R LILi9as
K Ron Drake Dutch character, and re- K
M corded one-liners. "Bird- | _|
watchers Club" began
- through Ron's references
8 to "Scarlet Teenager” and 8
3 other mythical birds. Mem- | —| MUSIC ALA WHYL |Pop. 8:10 Robert St. John
bership over 5,000. - Stand, 8:15 Weather
9| ARTHUR GODFREY | Variety| Godfrey, orchestra, regulam| 9| Bill Raihall 8:30 Sports Review
- guests. = 9:00 Back to the Bible
9:30 %’ou're on the ?11'
10| Aud,.Tel,Part.
19 RON DRAKE SHOW | Talk- | Man-on-the-street inter-  |'9) 11:30 Behind the Headlines
Int. views. Topical, provocative
Disc is =
" CONFERENCE CALL| Talk- | Callers voice opinions, "
Jim Forney Tel, discuss topics in the news
Part ar of general intereat
N N
_ NEWS & SERVICE |Talk World Report, Editorisl
- NOON EDITION T;ifs =1 BLOCK News Sports, Locai News, Heléing
|| COMMENT PART I | Talk- Host engages guest in 15min !
~| Brod Seymour Int. conversation, leaving ques- | 7 MUSIC ALA WHYL ngx'xd
Disc. | tions unanswered. Then - Madd Stand.
COMMENT PART 1| Tel: listeners call to question [ 2| Ed on
-1 Brod Seymour Part. the guest and lively give -
ym and take evolves. -
3 3
-4 TEMPO Stand. Music and chatter with Jim -
Pop. O'Leary as host. Music is
—t Jim O'Leary played, not “"featured". Up- 2
4 tempo pace - but far from
m hectic. Current area acti- | =] MUSIC ALA WHYL |Pop.
vities Stand,
] Joe Termin
EVENING NEWS Talk- Jim Stowe is anchor-man.
EDITION News CBS News is featured.
Jim Stowe Local news, sports, stocks,
John Price etc. are covered.
1 Jim O'Leary
5 Sunrise to local asunset
WORLD TOMORROW | Talk Ted Armstrong-syndicated
8 NEWS-LIFELINE | Talk CBS News, Dimension.
-
NIGHTWATCH Stand. A variety of good music
Pop. for night owls with adult
tastes. First part balanced
music with moderate beat.
] 4 hr. pre-1945 tunes.
John Price hosts. Appro-
priately called "Memory Isne
I'll WHP RADIO REPORT News News, sports, weather, etc.
NIGHTWATCH Stand. Pace slows down, lush or-
M Pop. chestral stylings highlight
strings for mood music. In
tempo for quiet evening.
OVERALL TYPE Standard-Pop. OVERALL TYPE Popular-standard

CBS News on the Hour - 10 mi
CBS Dimension - 5 mins. befo

ns.
re the hour.

News on the hour,



l{ggoAigil. -194- Harrisburg, Pa. g?g"ﬁ' York, Pa.
c

1,000 w day WKBO 500 oy WSBA
250 w nignt 1,000w night
Meeker Steinman Owned NAB RAB |Robert Eastman Susquehanna Bdcstg. NAB__RAB

PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 5| GIL DAVID SHOW | Pop. from lam.

—{ GARY BROOKS Pop. Music and NBC News and KBO ON THE FARM Serv. ggggmr:s;:ggéésr:ﬂe::rsme
6 Stand. | Local News, Traffic reports | © rogram. WSBAland f fami
- and bright sounding Mr. —~ AL WOLFPE SHOW [ Pop. programn. and farm fsm.-

gh ng lies get comprehensive news

- Brooks the leader of "Gary's coversge of local, state &
7 Gang", free albums each day [ 7 national fsrm happenings
= and the use of Gary's voice | < ngs,

including westher, markets,
tract, which sounds like he's
& guests such ss the County
i working with 100 other —
s Teo “Sports (2 min) each| & Agent. As manager of Sinking
= geop - l&p ( ) e l Springs Farms - one of the
our at :45 lsrgest in the srea - Herman
9 ;.s a 25 yr. vet of WSBA's
_| VOICE OF THE Talk Hosted by News Director arm hr, A member of NAFB
PEGPLE Dick Day. Harrisburg's LEN WOLOSON SHOW| Pop. the Pa. Artificisl Breedera
first talk show. Assoc., A Dir., of the Hol-

[} | stein Breeders Assoc,., &

CHARLIE ADAMS Pop. Music and Money and the former member of the Ps.
Stand. Movies (movie passes glve-a- State Legislature.

10 way each day) KBO Cash Calls[j

= WSBA has dominated Central
Penn, for 10 consecutive
= years (5 County Pulses-1958
N N thru 1967). Stsff of 40 pro-
~ LARRY HALL SHOW |Pop. fessionsls creste s balsnced

| listening fare of service,

1 ] news, information & enter-

— tainr'nent.

2 News & Information-8 newsmen
provide: tra c o.; road

DOUG McKAY Pop. Music and each day Doug conditions; emergency fea-
Stand. plays the "son of triva" tures such as Operation Con-

3 game with prizes from 3 tsct, Operation Snowflake;

albums to Passes to the ~| DAN DONAVAN SHOW|Pop. weather services include
Il Hershey sports arena, Also Contemp. private TRC feeds dally,
r KBO cash calls thruout the [7g plus U.S. Weather Bureau;
= afternoon. Traffic reports | UPI Audio; Station editori-
during dr:l\sre. Stock Market alizes frequently; Flash-
= Report at 6:05 P.M. q back.
5
-
Public Service-Meaningful

- projects clude charity
6 j dr:.‘ves; Look Up to Learning;
- safety csmpaigns; etc, WSBAB

DON STEELE SHOW gggée‘p numerous awards attest to
7 7 * | importance station attaches
to publi .
- ToBY YOUNG Pop. Music and interesting items | -1 public service
- Stand. from Harrisburgt!s own Toby 3l Entertainment-Professional
:| Young. g!mrsoqu!tﬁs pliy tod
3 r , carefully selecte
music, plus Cash Call
seasonal contests, auc,uenoc
BRYSON LEIDICH | Pop. The evening affair with - participations, etc.
Stand. Bryson Leidich. Music
t111 1 A.M. I
PETER PORTER Pop.
T SHOW Contemp.
OVERALL TYPE Pop.-Standard OVERALL TYPE Pop ., -contemp.
NBC News on the hour. NBC Emphasis at night on the half- |y 15-min. newscast 7:30-T:U4Sam, Monda
- o $30-T: y-Saturday. MORNING
r:g\;riorlcgomligagsnews on the Half(Local News at night at grgm.. 22155,"12. “ﬁ"’ﬁ'{i“ st 35?, and at88=2‘jam &
Sports at :45 te8) hour. Phillies baseball, Eagles :25pm. -min. Hesdline capsules st :25.
mibﬁi gﬂr§ﬂ£:‘::u§°::bgé' High school Basketballdpzjianced popular music, Pick Hit, Million Sellers, memory
S deoo tunes, album selections, Music ia varied from day-part
NBC Monitor throughout the week-end. to varioua audience segments.




105 HARTFORD
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cest of a single staticn er & multi-station spot radio campaign . .. quickly, and with great

sccuracy.
While the listed plans are almost all station-submitted, they are of course subject to change without notice. And they do ot represent all of the

plaas or all of the discounts available.
All rates are for i unless otherwise indicated. Under the 30- d and 10- d col are p ges of the one-

miaste rates. Under the 26-week and 52-week columas are discounts gff the applicable rates regardless of commercial leagth.

MORNING AFTERNOON 30 10 | 26w | 52W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME | SEC. | SEC, | DISC, | DISC.
WDRC 6 |48. 6-10a 43, 10-3p 48, 3=-Tp 33. 7-10p 25. 10-6a 80% 67% 5%
12 | 45. 40, 45. 30, 22,
18 | 43. 38, 43, 28, 19,
24 36. 25. 15.
30 34, 22, 13,
WEXT * 52 {11.40 All perfods 9.50
Freq. | 156 10.80 9.
Rates | 260 [10.20 8.50
312 9.60 8.
WPOP 6 |34. 6-10a 28, 10-3p 34. 3=-Tp 25, 7-10p 80% 50% 4% %
12 | 30. 27, 30, 24,
18 |29. 26, 29, 23,
24 |28, 25, 28, 22,
30 | 27. 24. 27. 21,
36 | 26. 23, 26. 20.
WRCH 6 |38. 6-lla 32, 11-3p 38, 3-7p 32, 7-10p See (ard 4% s
12 | 36. 30, 36. 30.
18 | 34. 28, 34. 28,
24 | 32. 26, 32. 26.
30 |30. 24, 30, 24,
36 |28, 22, 28. 22,
WRYM s [10. A1l perfods 80% s50% | 10% | 15%
10 9.75
20 9.25
30 9.
40 8.75
50 8.50
WTIC 12 | 178. 6-10a 1. 10-3p - 178. 3=Tp 36. 11-11:35p 19. 11:35-5a | See Jaxrd See (ard
15 | 74. 68, T4. 34, 5-6a 18,
20 |10, 64. 70. 32, 17.

30 |é66. 60. 66. 30. 16.




{ggspi -196- Hartford, Conn,
c
5,000 WDRC

Metro Radlo Sales A Buckley Sta.

MBS Affil,
1550 ke
1,000 w

Alan Torbet Assocs.

Hartford, Conn.

WEXT

AM PROGRAM TYPE COMMENTS AM] PROGRAM TYPE COMMENTS
5| SANDY BEACH'S Pop. Sandy's humor ventures out i
—| "BEACH PARTY" Contemp | quite far, much to the
- amusement of his morning -
6 "Beach-Goers"., Sandy is 6
= one of the most refreshing
things that has happened
7 to Hartford Radio in yeara. [ y COUNTRY MUSIC Adults
] wWwhen his show 1s on, the = Mixed
volume 1s up, for his fun Jay Norman
- quips are strictly fore- -
8 ground listening. 8
K 9
- —
10 10
=1 JOHN ROADY SHOW | Pop. Coffee breaks are getting ~| COUNTRY MUSIC Adults
e Contemp { longer in Hartford, and [ Mixed
" WDRC's John Roady 1s the 1l Hal Gardner
- reason, Women are absolute-~ | —
1y fascinated with Big "D"s
NI big-voiced mid-day person- N
= ality. Besides Roady's 5
quick wit and warm style,
- he entrances the ladles
[} with his vivid descriptions I
- gg the pliceziand people he | —| COUNTRY MUSIC Adults
s seen in 8 gypsy- sl Mixed
2 like travels, 2| Tex Pavel
3 One of Connecticut's most ﬁi
—| KEN GRIFFIN Pop. popular DJ's 1s Ken Griffin,
|| SHOW Contemp |Ken has been in broadcasting [ |
4 since he was 14 yrs, old, 4
o The reason for his popular- -
ity 1s because he enjoys
5 his work and works at being [ s|
iy an entertalner, Ken's
enthusiasm 1s reflected in
- his showmanship. He has =1
L developed a close rapport 6
-1 with his audience, taking ~
their problems seriously, L]
7] This has gained him thelr 7
Al respect, -
8 DICK ROBINSON | Pop.  |One of Hartford's favorite | |
~1 SHOW Contemp |teenage listening habits 1s
- Dick Robinson, Coupled with {
9 the top hits and his "Go-Go" | 9
— personality, the show =
really swings, and once it
70l starts rocking, nothing 10|
a1 stops it, He really gets -
around too! Dick is in-
- volved with the community -
1 and 1s always making appear- "
= ances, as well as speaking 1
|| to high school groups and &=
M other organizations, M
OVERALL TYPE | Popular-Contemporary OVERALL TYPE | Country & Western

5 min, of News on the Hour, with emphasis on local and
regional news, plus 5 min, on the half-hour during
morning drivetime. Each newscast contalns at least one
"Actuality", a first person report of a story. 6 Man
News Department, 30 stringers and Mobile Units,

WDRC 18 Connecticut's oldest station, yet known as your
"Fun Station" to hundreds of .thousands in Central Conn,
and Western Mass, WDRC's superb alr personalities in-
volve listeners with games, contests, and promotions--
both by mail and phone--along with entertaining them.
Emphasis--young adults throughout.

Mutual news on the half-hour.
Local news on the hour.
Modern Country and Western.




Indep. Hartford, Conn. | ABC Affil. -197- Hartford, Comn.
1410 ko 910 ke
5,000 WPOP |5.00« WRCH
Blair NAB RAB MoGavren-Oulld-PaW NAB
IMJ PROGRAM TYPE COMMENTS m PROGRAM TYPE COMMENTS
3| GARY QIRARD SHOW| Standard| News :55;weather :15 & :45 | 3
=] REVEILLE Stand. Programming does not
—| BILL WINTERS Standard| News at :24 and :54, - Pop. vary from hour to hour
6| sHow Weather, hourly in the 6 Album or from day to day.
= news plus at :15 and :45, - There i1a of course some
A 12 yr, vet of radio and variation with regard
K TV, was active at WICY, _71 to time of day but this
= Tampa, WDAM in Miami, and | is negligible,
WKYC, Cleveland prior to
— Joining WPOP, Bill hosts -
8 the "Housewife Hit Parade: 8 The morning drive pro-
9 during his show. S gram is brighter than
those later in the day
9 5 5 9 and information and
—~ WILLIAM BLAND JR Standard| News at :24 and :54, — PSO t . service is accented
SHOW Weather, hourly in the L) L gog?d more heavily. This 1is
m news plus at :15 and :45 ol Album done within the frame-
pd "Ask Any Questions" a ! work of a strict regi-
special feature of the mented format of good
- show, Born in Anchorage, - music,
s Alaska, attended UCLA, L
-1 former combat correspondent | —
with USMC, joined WPOP 1966, This station has no
N N "air personalities”.
— LARRY BLACK Standard| News at :24 and :54 ~ MATINER Stand. Programuing at WRCH 1s
th hourly in the Pop. LitLEg 8 our only
|| SHOW LCERACE b Wi i — P product, and our main
1 news plus at 315 and :45 1 Album appeal."l‘his 28 not to
= = say that WRCH lacks
| ] personality or is color-
2 less or simply a "back-
- q ground music" station.
3 3] "
— DAN CLAYTON Standard| News at :24 and 154 - Blended with -god o
|| SHOW Weather, hourly in the flow of creative pro-
4 newsiplixsdat 315 °"€ 45 4 motional activity both
- Dan includes character -| HIGHLIGHTS OF | Stand. on and off the air,
voices in his popular show. HARTFORD Po
0 Gained 1967 title of "Fast- i Pe
est Qun in the West" 1n
- . WRCH has been on the
faat draw competition. air for nearly two years.,
r & Today 1t ia Hartfords
most talked about radio
-1 STEVE O'BRIEN Standard| News at :24 and :54 - station, Overall, pro-
| | SHOW Weather, hourl{ in 1'.he“5 gramming is a tasteful
7 news plus at :15 and : 7 blend of creativity and
NETWORK NEWS Talk-
. 7| & COMMENTARY News uncompromising quality.
K . ABC News at :55
- - H
OASLIGHT gg;na. Headlines at :30
| Special features like
DICK HEATHERTON | Standard| News at :24 and :54 — Businessman of the Day,
SHOW Weather hourly and at | ] Citizen of the Week, Eto.
1 :15 and :45 101
1 1
M M|
OVERALL TYPE | Standard OVERALL TYPE Standard-Popular-Album

Gary Girard Show from lam to 5:30am,




ABC Affil. -198- New Britain, Conn.
840 ke (Hartford) qg%oAﬁgn‘ Hartford, Conn.
1,000 w WRYM 50,000 w WTlc
Vic Piano Henry I. Christal NAB
IAM PROGRAM TYPE COMMENTS lAM| PROGRAM TYPE COMMENTS
3 i THE FRANK ATWOOD({Stand. Agricultural items - news,
SOUND OF MUSIC Album WRYM's beautiful music from SHOW Pop. weather, Light stand-pop.
- selected albums 1s comple- Live & recorded interviews,
6| pnil Hale mented by the effervescent | ©
- personality of Phil Hale, =] BOB STEELE SHOW |Stand. Southern New England's most
who presents music from || Pop. popular morning man - light
=7‘ Broadway and Hollywood, 7 standard - novelty muslic,
— favorite vocallsts, impress-| news, weather, sports, time
ive choral arrangements, signals.
= plus time, weather, sports, [—
8 road and traffic conditions, 8
3 special events, business =
L reports and employment -
9 opportunities. 9
10 10[ THEATRE OF Show& Knowledgeable comments
~ BREAKFAST CLUB Variety| From ABC Network =1 MELODY Movie stem from his varied musi-
Robert E. Smith cal background.
Ul CAROUSEL Album Les Ross - beautiful music |!l[ JEAN COLBERT Int. Int. with personalities of
~ SHOW Dise, fashion, art, show world.
- LET'S SING Stand. Features vocal groups.
N| BINNEY MONTOOTH Ig:o- Swzpﬁop N|_NEWS Talk News & Weather
~ SHOW e ir\:s:c e —1 MEET ME AT Stand. Emghasis swing era music.
THE PLAZA Pop. Qutdoor man-on-street ints.
1 | NEWS Talk News & Weather
-] MUSIC BOX Album Continuous beautiful music
| | | MIKELINE Talk- Exchange of info. between
2| Les Ross 2 Tel. listeners, via tel. Subjects
— 4 rotating Part. from landscaping to histori-
staff announcers cal. 1600 call in 45mins,
3| SERENADE Album Continuous beautiful music 73
n - THE 'TIC Pop. Music, news, weather,
Phil Hamel AFTERNOON Stand. sports, community events,
— EDITION
4 4
7| LIMELIGHT Album Continuous beautiful music | |
5| Phil Hamel [}
- -
6-6:35pm, News, Market Re-
| — 2] port, weather, sports.
& &
- -
A K= Interviews-people with inter-
: - oy 1 ¢ 3 ﬁ%ﬁlgeﬁ el T%%.Disc est Vo g gs ations
| SANESSCRUPRN-SHLTIH A NEWS Talk News, sports, commentary
8 8 poP CONCERT Pop. Show music and light
2 ] Class. classlics are featured.
K 9
. — NIGHTBEAT Stand. Music and special recorded
Pop. features,
10 10
'_'1 n NEWS Talk Business news,weather,sport
- | | THE OTHER SIDE |Album Music, news, sports, and
M M| OF THE DAY weather, Ti1l1l1 5am,
- -1 Art Johnson
OVERALL TYPE Album OVERALL TYPE |Standard-popular and talk
News on the hour and half-hour NBC Emphasis. NBC News & local news on the hour and half-
Stock Marketugt 5:35. hour. 7:25-7:30pm David Brinkley Report. 4:50-4:55pm
Spomps St 5 " o Sportstalk. 11:25-11:35pm Sports Final. 6:15-6:20pm Market
WRYM's concept 1s to program co::zmercials in a clu's'ter b Reﬁort. 7:05-7:15pm New England Ski Report (Thursday) .
eachdgu:.rt;{ hg\;r. Thehsponsor s message will be "show- |7, 5-7:50am Joe Garaglola Sports. 7:55-8pm Emphasis,
case o highlight each announcement. 6:25-6:35pm Strictly Sports. 11:15-11:20pm Business and
Financial Report. 10:30-1lpm Saturday Showcase., 9:55-1lpm
Sunday Showcase.



. HONOLULU
WEEKLY ANNOUNCEMENT PLANS GUIDE

This guide is intended to help you ESTIMATE the cost of a single station or & malti-station spot radio campaign . .. quickly, and with gremt

acceracy.
While the listed plans are almont all station-submitted, they are of course subject to change without notice. And they do mot represent all of the
plans or all of the discounts available.
All rates are for inut unless otherwise indicated. Under the 30. d and 10 d col are p ges gf the one-

winute rates. Under the 26-week and 52-week columas are discounts off the applicable rates regardiess of commercial leagth.

MORNING AFTERNOON 30 10 | 26W | 32W
STATION |PLAN DRIVE DAYTIME DRIVE EVENING NIGHTTIME SEC. | SEC. | pIsc. | pIsC.
KaHU 10 6.25 All pdriods 4.75
20 5.75 4.25
30 5.25 3.75
40 4.75 3.25
50 4.25 2.75
KAIM 7 8. All pdriods 75% 50%
14 7.50 90%of this (AMonly)
28 7.
42 6.50
56 6.
KCCH 6 13.50 6~10a 6.75 10-3:30g 10.25 3:30-| 3.35 6:30-| 2.85 12-6a 7 5 1
12 13, 6.50 9.50 6:30p| 3.25 12m 2.75 e e = &
18 12. 6. 9. 3. 2.55
24 11. 5.75 8.25 2.85 2.40
30 10. 5.50 7.50 2.70 2.30
KanB 3 36.75 5330~ 12.50 10-3p 15. 3-8p 5:30-| 50% Se
6 31.50 10a 11. 13.50 10 c
-$10
Uther
-$3.9
9 6p
KGU 3 12. 5-9a 7.50 7.50 4.50 6-12m 60% 4% 8$
6 11.50 . 7. 4.
12 10.50 N 6 3.50
KHVH 6 12.50 7o 12.50 4. 4, 80% 50% 5% 108
12 10.50 6.50 10.50 3.50 3.50
18 9.50 6. .50 5% 3.
24 8.50 5.50 8.50 2.75 2.75
KIKI # 13 8.90 624 2.80 85~
¥reql 26 7.80 936 2.60 90%
Rates 52 6.80 1248 2.50
104 5.80 ROS
156 4.80 Clgss a (5-8am&4 ) add 25%
208 3.80
260 3.40
312 3.00
XKUA 6 20. 6-9a 17. 9-3p 20. 3-6p 13.  6-————fr—meee 6a 80% 50%
12 18. 15. 18. 1.
18 16. 13. 16. 10.
24 14. 11. 14. 9.
30 12. 10. 12. 8.50
KORL 6 9. 6-9a 7.  9-3p 9. 3-6p T T SE—— Y 80% 50% 4% 8%
12 8.50 6.50 8.50 4.50 (15
18 8. 6. 8. 4. se
24 7.50 5.50 7.50 3.50
30 7. 5. 5 3.25
36 6.50 4. 6.50 3.
KPOl 5 24. 6-9a 17. 9-3:3% 24. 3330- 17. 6350~ 11. 10-6a 75% 50% 5% 10%
10 23, 16. 23,  6330p 16. 10p 10.
20 22. 15. 22, 15. 9.
KUMU 12 10, 6-9a 6.50 9-3p 10, 3-6 on request on reguest
24 9.50 6.00 9150 7 ¢ * 80% | 60k 1lo0% | 158
36 9.25 5.75 9,25
48 9.00 5.50 9.00




Indep. -200- Waipahu (Honolulu) Hawaii gndep. Honolulu, Hawail
940 ke 70 ke
16,000 KAHU >~ KAIM
Bernard Howard NAB |Direct NAB
IAM PROGRAM TYPE COMMENTS AMI PROGRAM TYPE COMMENTS
5] woses cLavERIA | C & W | (from 4:30 am) S| FILIPINO HOUR |Ethnic | Mostly talk, some muaic.
SHOW - Show i1s usually sold out.
Tony Cocatiean
6 6
~y — MORNING FESTIVAL|Semi- Bright sparkling music -
RISE AND SHINE C&w Class., pops & pop concert. Increas-
7] SHOW %? Dean Clark ingly popular with the
-4 = younger set. Large audience
8| 8|
9] 9|
10 m COFFEE CONCERT Album Mostly music...some women
o - Semi- talk. From album to pops.
KAHU KOUNTRY C&wW Audrey Miretti | Clasa.
_| KORRAL
1 1
] — LUNCHEON CONCERT] Semi- Semi-classical - pops
— || Class. concert - good audience.
N N
-t -
] 1 o
- — CONCERT MATINEE | Class. More familiar light claa-
sics & concertos &
2 (2} symphonies.
TOWN & COUNTRY | C & W 7
—3| TIME 3
- —~ HIGHWAY Semi=- Bright, sparkling, lignht,
CAVALCADE Class, familiar music, Popular
& 4] Brandt Gustavson music - popular show.
~ _| Stokes Snyder
=1 —_—
5 5
-3 — NEWS IN DEPTH Talk Complete news roundup-UPI
r INTERLUDE IN IVORY Class, Piano & organ music.
- f DINNER CONCERT | Semi- Mixture of light classical
WESTERN SUNSET C&wW Class. & pop concert.
| SHOW |
7 7 Semi- MIxture of 1ight cIlassical
- N ETY HOUR Class, & pop concert,
0 Seml.Claap Light clasaic to classic.
8 8
—| GRAND OLE OPRY C&W | CONCERT Class. Classics and chamber
CLASSICS music,
9) [ 9
=1 WESTERN SUNSET C&W —
|| SHOW
10 10
-1 — MUSIC FOR Class. News = 15 min, at 10
THE QUIET
=] HOURS
11 WESTERN STAR C&wW "
TIME to 4:30 AM
™M
“
OVERALL TYPE Country & Western OVERALL TYPE Classical

5 mins. news on the hour.
Storles of local and regional importance to the people
of the State of Hawall are emphasized.

Radlio KAHU 1s the only Hawallan Station which con-
centrates on the big audience attracted by Country
and Western music. Selections of top quality by lead-
ing artists, are preaented 1in a diatinctive format.

News at :55 - bulletins as needed, till 5:30pm,

15 min, of news at 5:30pm and 10pm. 10 min. news 12~
12:10pm. Stock RePorts 7:05, 12:10, 5:10pm.

KAIM is billed as "The Good Music Statlon for all
Hawall". Emphasis is on good music and the classica.
Play down of personalities. The only all claasic radio
avallable - very popular,




{Eggpi Honolulu, Hawaii I;geﬁ. =201= Honolulu, Hawaii
C 5 c
5,000 w KcCN 5,000 w KGMB
J.A. Lucas NAB |Edward Petry NAB
AN] PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
: S{A.B. SMYTH Pop. Bright KGMB sound-from Mid,
J. AKUHEAD Pop. Aku (Hal Lewis) is a legend
6 6| PIPULE in Haweii, He 1is irresis-
—~ LUCKY LUCK Hawaiian | Although reared in Waco, - table and habit forming. His
Texas, Robert Melvin “Lucky"| format just as off-beat as
K is as Hawalian as poi, pine-—; he is, piques, provokes,
apple and pipikaula to his rouses and entertains, Show
= thousands of island listen- | ~ includes "up" music which
- ers., He is Hawaii's clown - Aku selects -- news every
] prince of dialects and Ha- 8 half-hr, with personal
- wailan sayings. His parents | — asides and commentary, phone
ran a large carnival and he calls to celebrities, wit,
'iﬁ traveled the country with ‘; pace, heart without senti-
- them which explains much of | _] ment...commercials listeners
his universal humor. He has like.
10| 119
-~ BIG JOE Hawaiian| Cecil "Big Joe" Seavey is -4 POGO POGE Pop. Pogo 1s best known for his
from Colorado, but knows world records, in snake pits,
T3 Hawaiian music like a nat1v311 on ferris wheels - and his
islander. "Nui nui" (big) in lively every-day radio show..
m his selection of island = music, "Free For All" games,
| music to keep housewlves in | | prizes and fun,
N particular happy. N
3] DOUG "MOKI" Hawaiian| "Moki" dispensea island ;
_| MOssMAN music with a happy modern _] KIM CHEE Pop. "Kim Chee" 1s a favorite
beat and conversation that local delicacy and the name
- is not only witty but as - also fita KGMB's KIM CHEE,
2 proper as a Harvard law 2 Fast-paced show with muaic,
- professor. This, from a S "Free For All", upbeat camedy
young man born and reared
3 right here in Kalihi.
—~ GRANNY GOOSE Pop. Granny is a bright, enthusi-
astic yo Hewaiian - who
—a] LUCKY LUCK Hawaiian| Lucky's love of Hawail's 2 thro % ;rif many-hued heri-
people and his knowledge of 7 tage (French, Portugese,

-1 our music, both old and new Japanese, Hawailan, etc,)
- has carved for him an in- reflects the composite that
5 delible place in the Enter-|[ § is Haweii, His performing
- tainment History of Hawail. talents are refreshing. More
] of Hawaii's favorite muaic,

6
7| 7
GEORGE KENNEDY |Pop. George adds his warm, en-
gaging personality to the
night KGMB music, George's
"Kennedy's Kwazy Kuestions"
have taken the State by storm,
Audience phone participation
makes 8 to Midnight an ac-
tive part of the KGMB broad-
cast day.
MhGarITO BENNINGTON Pop. The newest bright person-
-1 SMYTH (to 5:30am ality that kﬁeps KGMB lively
through the "wee" hours,
OVERALL TYPE | Hawaiiar OVERALL TYPE Popular

All Hawasiien...all the time, 24 hrs. daily. Hawailan music
by all artists from Sammy Kaye's Hawaiian music to Dixie-
land-Hawalian by Bobby Hackett, Heavy emphasis on strong
alr personalities. Kent Bowman with voice character
"Senator K.K. Ka'umanua" featured throughout the day in
vignettes, 30 to 90 seconds in length. Special events
broadcast if they are Hawailana, such as Aloha Week Parade
News emphasis is 70% local-30% national and international
with 5 min. news each half-hour during traffic hours and
once per hour, on the hour otherwise. 3-man news staff.

A light, bright, lively sound 24 hours a day, adroitly
held together by the flavor and force of the Coconut
Wireless News Service.,



Nzc Aff1l. -202- Honolulu, Hawaii ‘S: A§ § ﬂ:- Hololulu, Hawaii
760 ke A .
102080 v KGU [ KHVH
» w
Avco Radio & Television Sales Uohn C. Butler & Co., Inc, NAB
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
5 5|PROSE MARTINEZ Ethnic Philippine Language/ Music
—4 SAM SANFORD SHOW| Stand. Sam comments on current
Pop. community issues, ad 1lib INF ORMATION Talk- This is a 3% hour "wheel® of
8 humor. News every half _6'CENTRAL/AIRHATCH News local, regional, national
hour. Contests. - news. In Honolulu, the time
- Morning Edition lag between Hawail and the
- __J mainland makes the morning
7 newspaper feature last night"
- - night's news. KHVH tells its
|| listeners what happened "this
—; s morning" .
_j 9|wES AWANA sHOW [ Ethnic [Modern Hawaiian Music
10 10
~DICK COOK HOURS Ethnic Modern Hawaiian Music
RON COOPER SHOW | Stand. News every hour and half
Pop. hour. —
1 15
N N| INFORMAT 10N Talk=- Up to the minute news (local,
~CENTRAL News national & international)
Noon Edition plus latest sports and stocks
1 lNA LE1I O'HAWAILL Ethnic |Modern Hawaliian Music
Ed Michelman
2 2
ED BURKNS & Stand. | Special one min. features; .,
| MOKI the MENFHUME Pop. ad 1lib humor, news every L
3 hour and half-hour.
- Contests.
—ﬂ K
] INF ORMATION Talk- |Because of the time lag, KHVH
) —3|CENTRAL/AIRWATCH | News can now give Hawail the
p complete days events from the
Afternoon Editio mainland.
© NEws IN DEPTH | Talk- | Joe Rose with NEC, UPI, Arthur Godfrey | Variety
News Hukilau network, KGU staff.
7| SOUNDS OF THE Ethnic |Hawalian Music. No host.
= TRACEY TRACE Stand. News every hour and half PACIFIC
| | SHOW Pop. hour, Contests.
8 8
)
10 1
WALIKIK1 AFTER Ethnic Live remotes from leading
@ 1 DARK Waikiki nightspots.
M SAM FISK'S Talk- sm’ Halld.ng encyclopedia, M|SOUNDS OF THE Ethnic Hawailan Music. No host.
~| UPSLEEPABLES Tel.Part] answers listeners questions. | |PACIFIC
OVERALL TYPE Standard-Popular OVERALL TYPE | Ethnic - Hawaiian Music
NBC Emphasis. Special events - surfing championships, KHVH Alrwatch Helicopter fries during both the Morning and
outrigger canoe races, International Billfish Tourney, Atca;no:: NE::u;“‘ :f Ini:;'m;Cﬁn c;ncral. ]
Trans-Pacific Yacht Race. CCA franchise held by KGU. L5 Lok s Roundup with Da 18 Covne o sam and 8:50
KGU station image for 45 yrs. has been predominantly Richard C. Hottelet Central, at 5:45am, 7:l5am and 8:30am.
adult radio with emphasis on news and sports such as The CBS World Tonight Report is scheduled within the
San Francisco Glants, 49'ers football and UCLA football | A&fternoon Edition of Information Central at 4:45pm and
4Oopm.
gi{‘o;hggggg\{:.mél:gm:gcgég:?bﬁg,sg:g:?bnl, e News - The lsland;s biggest and best news staff.
ABC & CBS News actualities augment local and regional
coverage.




Indep. Honolulu, Hawaii | Indep. -203- e RIS
830 ke EooNKs KKUA
18,006 w KIK] | 100~
Jack Masla H-R Reps
PROGRAM TYPE COMMENTS PROGRAM TYPE COMMENTS
3 3| ALL NIOHT SHOW |contemp.| (from midnignt)
ﬁgﬁgﬂﬁ§¥$8§Y Talk Reverend McIntrye discussion Larry Evans
6 6
- SOUNDS OF MUSIC Variety | Curly Huebener - MOR music - | — JIM SCOTT Contemp, | Top forty format with
news - weather
K K middle-of -the-road type
= . delivery.
s 8|
-~ L.A. DODGER Sports Direct broadcast Grapefruit
BASEBALL league. Full live direct
K broadcast sports calendar
! year round, UCLA basketball, | _
L.A. Dodger baseball, NFL
- football and USC Trojans
10} football. '
Tl i RONNIE KING Contemp.| Top forty format
= SOUNDS OF MUSIC Variety | Curly Huebener - MOR music - | -
news - weather |
N N
Taped broadcast, humor and
WELCOME TO Talk- s
1 talk with guest., MC Marion
1| WAIKIKI Int.Disc Saxton: :
MUSIC FO = =
| LISTENINS VS ::::O? sgizg:r. MO, Wi RICK TROY Contemp.| Top forty for all age
- groups.
3
4 4
n | LOU WATERS Contemp.| Top forty for all age
- groups,
i KIKI MILLION Variety | Complete b'way musicals & .
DOLLAR MATINEE star variety show featuring n
Jerry Walker MC,
[
— g%:; LISTENING Variety | MOR music - news - weather -
7] "7| MARK O'HARE Contemp.[ Top forty.
8
[] []
11 11
M M| ALL NIGHT SHOW | Contemp.| Programmed for all-night
Sign-off Larry Evans listeners.
(to 6 am)
OVERALL TYPE Variety OVERALL TYPE Contemporary

AP News and weather every half hour.
Extensive public service.

News every half hour 24 hours.

in the news as is sports.
Surf reports twice hourly.
Top forty programming with continuous contests.
Audience participation in evening hours.

Weather incorporsted



Indep.
650 ke
10,000 w

Savalli/Gates

=204~

Honolulu, Hawaill

KORL

Indep.
1380 ke
5,000 w

McGavren-Gulld -POW

Honolulu, Hawail

KPOI

Colgreene Stations

PROGRAM

TYPE

COMMENTS

PROGRAM

TYPE

COMMENTS

L

FILIPINO
REPORTER

News

1w

DAVE NELSON SHOW
{from midnight)

Pop.-
Stand.

Dave has a subtle humor
that is needed to keep nite

owls rolling with laughter,

1o

MORNING
CROSSROADS

1o 1o

Lol

Stand.
Pop.

10
SOUNDS OF
AWAKEA

1

1L Z

Stand.
Pop.

MUSIC IN MOTION

L@

Lal

Stand.
Pop.

Lol 1wl

CANDLELIGHT
AND SURF

1~

Stand,
Pop.

EVENING IN
THE PACIFIC

Stand.
Pop.

M
_[CORAL NIGHTS

Stand.
Pop.

Station uses the cluster
format.

No commercials are ever
run back to back, there
is always a separator
between them.

Music has a modern beat.
No heavy music., Two in-
strumentals to a vocal.

Always a different voice
on the news.

Actualities in the news
ia a big feature. Full
time news director on
the go all the time.

Weather and temperature
and surf conditions
broadcast for all islanda
as station covers the
entire atate.

1 ﬂl | o

1 .l

TOM MOFFATT SHOW

Pop.
Stand.

An island legend has 1t
that "Uncle Tom" broke into
radio alongside Marconi., A
longtime favorite even if
that 18 a bit exaggerated.
Tom 18 the only DJ in the
world to be named DJ of the
year twice by 16 Magazine.

13l 18l 1e

JIM PETERS SHOW

Pop.
Stand.

Jim 18 the newest of the
Poi-boys and is rapidly be-
coming the most popular.

He keeps the mid-morning
pace moving with his out-
standing selection of musioc

(4

|

BOB LOWRIE SHOW

Pop.
Stand.

Known to all as "The Beard-
ed Bard", Bob is to Hawail
radio what Commander White-
head i8 to quinine water.
His 8sly wit is tempered
with a aincerity which
Islanders know and respeot.

ol 1

»)

STEVE NICOLET
SHOW

Pop.
Stand.

Steve'a firat love 1a his
listeners, and he's got a
lot of them. He always
comes up with something for
everyone. Steve walks away
with the honor of "Hand-
somest Poli Boy" and the
girls don't let him forget.

I Y

L.A. SHOW

Pop.
Stand.

L.A. 18 the most contro-
versial Poi-boy and keeps
many a listener hanging on
the edge of their chairs
waiting to hear what he'll
say next.

GENE DAVIS SHOW

Pop.
Stand.

Gene is aecond in line for
the Handsomest Pol-boy
award. However, he does
hold the "youngest" Pol-boy
honors, Gene finishes the
day for thousanda of Islard-
ers every day.

DAVE NELSON
(t111 6am)

Pop.
Stand.

OVERALL TYPE

Standard-popular

OVERALL TYPE

Popular-standard

News every hour on the
hour 24 hours a day.

hour with headlines on the half-

Full time News Dept. is employed.
Community Calendar once an hour.

K-POI dedicates 25% of its program time to news,
News on the hour and half-hour,

Winner of AP Award for Local News Coverage Excellence.




P Ban)

Indep. «205= Honolulu, Hawaitl
1500 ko
7,000 v KUMU
Alan Torbet Assocs. John Hutton Corp. NAB
hlL PROGRAM TYPE COMMENTS
5| MUSIC TILL DAWKN | <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>