VOL. 50. NO. 1

NEW YORK. TUESDAY, JANUARY 3, 1950

TEN CENTS

PRESS POLLED ON PROGRESS OF TV

McConnell Forecasts
Good Year For NB(

NBC achieved its greatest gross
income in its history for the year
1949 ‘with record sales of the
web’s radio and TV facilities, ac-
cording to the year-end state-
ment of its president, Joseph H.
McConnell, just released. Mec-
Connell said that 1950 would be
a good year for “all of us in the in-
dustry who are nimble of foot and
mind.”

He pointed to the néw accounts
sold by NBC during the past year
which included U.S. Steel which
sponsors “Theater Guild On The

(Continued on Page 8)

Six AM, 3 FM Outlets
Get FCC Transfer OK

“Washington Burcau of RADIO DAILY

Washington—The FCC has ap-
proved the transfer of control of
six stations— three AM and three
FM—from Merrit C. Speidel to
John Ben Snow to satisfy an in-
debtedness of $1,245,000. The stations
include KDON, Santa Cruz, Calif,;
KWRN, Reno, Nev., and WKIP,
Poughkeepsie, N. Y., all AM and
FM stations KSNI, Salinas, Calif.;
KWRN -FM, - Reno and WHVA,
Poughkeepsie.

Also iokayed were transfers of

(Continued on Page 2)

Flv Tries To ‘Circumvent’
FCC. Says Pope Attorney

Attorneys for Generoso Pope,
New York publisher and licensee of
WHOM, have charged that James L.
Fly, counsel for WFDR, New York,
is trying to “circumvent a formally-
determined ocommission policy” in

(Continued on Page 2}

Scientifiec Advances
Noted By Jolliffe

The ten outstanding deovolop-
ments in radio scionco in the
past 50 years listed by Dr. C, B,
Jolliffe, executive v-p in charge
of RCA laboratorlos are: 1. Wire-
less communitation: 2. Electron
tube; 3. Radiotelephone commu-
nication; 4. Radio broadcasting:
5. All-electronic telovision; 6.
Facsimile; 7. Radio navigalion
and direction finding aids; 8. Ra-
dar; 9. Radio remote control of

" airplanes, rockets and vehicles:
and 10. Microwave radlo relay
systems.

Taylor Leaves (BS:
Other Staff Changes

Resignation of Davidson Taylor as
CBS vice-president in charge of
public =affairs highlighted the re-
alignment of executive personnel
announced Saturday by Frank Stan-
ton, president of the network.
Taylor’'s resignation came after six
executives had been assigned to new
posts in a move to improve coordin-
ation between CBS radio and tele-
vision network operations. The re-
alignment of executives follows:

William C. Gittinger, vice-

(Continued on Page 5)

March Of Dimes Staif
Named By London

Six staff members have been ad-
ded to the radjo-television division
for the 1950° March of Dimes,
Howard J. London, director of mo-

(Continued on Page 2)

Nation’s Top TV Columnists Participaté

In Radio Daily’s Second Annual

Television Survey

Burr Tillstrom’s “Kukla, Fran and Ollie,” aired five nights
a week over NBC, was voted the favorite network program
by the nation’s critics responding to RADIO DAILY’S second
annual poll of TV editors. The program just nosed out Milton
Berle’s “Texaco Star Theater” and “Arthur Godfrey & 1iis
was a close third. Others receiving votes in the:
favorite program category were “Studio One” and “Toast

Friends”

Of The Town.”

Berle, who romped away with all popularity honors in last
year's poll, was tied with Arthur Godfrey-{his year as the
favorite star of the reviewers. Runners up*inl this category

were Fran Allison, girlfriend of Tillstrom’s Kuklapohtan
Players, and Ed Wynn and Dave Garroway..-headliners of

their own shows on CBS and

NBC, respectively.

By a three-to-one margin, the edltorsVoteq Yes i answer -

Cosgrove Opfimistic
About 1950 Ouflook

Washington Bureau of RADIO DAILY

Washington — The public paid
about one and one quarter billion
dollars in 1949 for television and ra-
dio sets and servicing, RMA Presi-
dent, R. C, Cosgrove estimated late
last week. Predicting an even busier
year for manufacturers in 1950, Cos-
grove said RMA figures for the en-
tire industry point to a turnout of
over 10,000,000 sound radio sets in
1949 and 2,750,000 video receivers.

The proportion of dollar volume
accounted for by TV receivers went
from about 30 per cent in 1948 to 70

(Continued on Page 5)

Topical

Business, Labor and Agricul-
ture leaders representing six or-
ganizalions with national mem-
bership will present lhe’r views
on President Trumem’s “State of
The Union” message which will
be delivered to Congress next
week, in a series of six weekly
“Cross-Section, U. S. A.” pro-
grams over CBS starting Satur-
day, Jan. 7 at 3:45 p.m.

| Phenomenal Growth Of TV
Emphasized By Folsom

“No other new enterprise of the
past has moved ahead so far in so
short a time” as television, Frank M.
Folsom, RCA president declared in
a year-end statement released at the
week-end. The rise of TV as a new
service of mass communication “is
without precedent in the industrial
history of the United States,” he
continued.

“After only three years of produc-
tion, television achieved the going

rate of a billion-dollar-a-year indus-
iry.” He pointed to the fact that “the
automobile industry, operating in a
much higher price bracket, required
more than ten years to achieve a
similar status.”

" Looking to 1950, Folsom said that
the industry may be expected to pro-
duce and sell between 3,500,000 and
4,000,000 TV receivers in the year.
The total sets sold in 1949 was about

(Continued on Page 7)
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to the qtresmon,f Do vou thirk
television’js fultilling its pub-.
lic serv1ce‘ vreupnnSIblhtles 7’
Most of those y#io answered
in the aﬂirmatlve offered qual-
(Conﬁnﬁed on, Page 7) .

Ford Dealers Take 15
MBS Network Shows

Mutual has signed the Ford Deal-
ers of America for sponsorship of 15
programs between the period Janu-
ary 4 through 18 to promote the new
1950 Ford, Ade Hult, MBS vee-pee
in charge of sales, announced Fri-
day. The 15 evening shows, all
Mutual web “package shows,” rep-
resents a total of six-hours and five-
minutes of broadcasts f;ucmg\_the
two-week period. J. Waller Th-

(Continved on Page 3)

Spot Campmﬂn
Jersey City—Block Drug Com-
pany tomorrow will launch a
heavy spot radio campaign for
Minipoo Dry Shampoo in selected
markets throughout the country.
In New York City announcements
will be used to point out the ad-
vantages of Minipoo during the
water shortage. The New York
office of The Joseph Katz Com-

pany is handling the ddva,

o
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Six AM, 3 FM Outlets
Get FCQ Trcmsfer OK

(Conhnued h‘om Page*})
control of ’WBFY“lehcothe, 0O,
from D. C. Summerford “ahd others
to Walter A. \-n‘:aham -ahd others
for $68,000, and, of WKI:Z, Luding-
ton, Mich., from Kar} F,**and Grant
F.- Ashbacker ‘to Faymond L. Plank
for $50,000. e

Another {ransfer okayed was that
of WGAD Gadsden ‘«Ala., which
passed for $40,000 from E. L. Rob-
erts to Genexal Newmape.rs Tne.

‘\u.

Creg,

Corporate Name Change

A changeé 4 1n the name of the cor-
poration opérating WOR from
.Bamberger Broadcasting Service,
Incorporated, to General Teleradio,
Inc,, was announced on Friday by
Theodore C. Streibert, president.
The company also operates WOR-
FM, WOR-TV, New York, and tele-
I\Sisié)n station WOIC, Washington,

- In making the
Streibert said:

Ut course we are known primar-
ily by the n. OR. The only pur-
pose of the change in our corporate
name is to make it more descriptive
of our broadcastmg and television
activities.”

announcement,

WEAYV
PLATTSBURG, N. Y. °
AMERICAN -BROADCASTING CO.

CO)\SISTE;‘\’TL! SELLING oTHE NORTH .
COUNTRY’S RIC"EST MARKET
JOSEPH H‘ERSHEY McGILLVRA, Nat. Rep.
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DA_ILY_

BILL DOWNS, Columbia network’s newsman
in Berlin, and 'DAVID SCHOENBRUN, of the
web’s Parision burcau, arrived in New York
on Friday and on Sundoy participated in the
special 45-minute program on world cvents
which was aired on CBS.

ALAN HANDLEY, vidco producer for WNBT,
on Saturday left bv lanc for the British West
Indies, where he wﬂf spend g two-week vaca-
tion.

MAXINE KEITH, of the television program,
“Tonight On Broudwuy,' motored to Florida
lote last week and sow in the New Year while
in the Sunshine State.

HERB SHRINER has returned from Maryland,
where he ond PIXIE JOY, Chicogo dancer, were
recently morried. Herb now has resumed his
CBS video show.

PETER DONALD, comedian, and his wife, JO,
welcomed 1950 at Mt. Tremblont, Quecbec
winter resort.

KEN ‘MURRAY, television star on CBS, has
left for Hullywuud to begin rehearsals for his
new  video series which will start on CBS
Jan. 7. He is being accompanicd to the West
Coast by MRS. MURRAY.

"~ COMING AND GOING

HARRY WISMER, American nctwork sports-
caster, and JIM BRITT, sports announcer, Fe-
turning. from New Orlesns, where ycstcrduy
they broodcast. o play-by-play description of
the Sugar Bow! football game.

J. B. CONLEY, general manager of West-
inghouse Radio Stations, Inc., is bock in
Philadelphia and again on the job after hav-
ing recuperated in Mjami from a recent
operation. With him in Florida was MRS.
CONLEY and daughter, NANCY JEAN.

ART FORD, conductur of “The Milkman’s
Matince’’ on WNEW, accompanied by his ubi-
quitous Buswcll BUDDY BASCH, flew to Ber-
muda over the ‘week-cnd via BOAC for a five-
day holiday at Elbow Beach.

CHARLES COLLINGWOOD chairman of the
"People’s Platform' program on CBS-TV, is
back in Wushinafon, D. C., following a quick
trip to New Yor dunng which he handled the
debate on the subject, “Should cherul Taxes
Be Reduced.”

CHARLOTTE PALEY, produchon assistant to
Barry Wood, Columblu network’s supervisor
of musical programs, left yesterday for Holly-
wood. She plans to vacation for @ month in
the film capital.

March Of Dimes Staif
Named By London

(Continued from Page 1)
tion pictures, radio and television
for the National Foundation for In-
fantile Paralysis announced today.

Jeanne C., Austin, formerly of J.
Walter Thompson Company, Bar-
bara Boothe, one-time CBS writer;
Anna-Lou Davis, former writer for
Compton Advertising, Inc.; Joe
Gratz, who was a CBS producer-di-
rector; Edward E. Scovill, former
director of public affairs for CBS in
Washington; and Connie Martin
Ryan, who was CBS trade news
editor, are the new additions.

John Becker will continue as as-
sistant to London with Xirk B.
Alexander as production assistant,
Charles C. Bennett as radio script
writer and Michigan Kroll as script
editor. The campaign will begin on
January 16.

Special Holiday Program

A recording flown from Rome was
one of the featured New Year's
programs heard over WOV on Sat-
urday, . December 31. Special selec-
tions by a 100-piece Air Force band
were included. The station also
broadeast a narration by Pietro No-
vasio of the celebration of St. Syl-
vester at 6:15 p.m.

WIR Gross Sales Up
Detroit—With gross sales of ap-
proximately $3,301,000 for 1949, WJR
completed the biggest busmess year
in the history of the station, Gen-
eral Manager Harry Wismer an-
nounced. The gross sales figure for
1949 surpasses the previous station

record of $3,136,000, set in 1948.

KBRMG On The Air
Tulsa, Okla.— Oklahoma’s 50kw
station, KRMG, went on the air
for the first time on December 23
with U. S. Senator Robert S. Kerr
taking part in the dedicatory pro-
.gram.

Lo )

Fly Tries To ‘Circumvent’
FCC, Says Pope Attorney

(Continued from Page 1)

his attempt to win consideration
for WFDR's bid 10 buy ‘WINS, New
York. Pope had contracted to buy
the station from Crosley for $512,000
only to have WFDR, FM station
owned by the International Ladies
Garment Workers' Union, offer to
match the price and ask the Com-
mission to reinstate the AVCO pro-
cedure,

Fly, former Commission -chair-
man, “is here undentaking to do
indirectly” for his client “what the
Commission has already determined
cannot be done directly,” said Af-
torney Marcus Cohn for Pope.

In a statement going into the his-
tory of the Commission’s decision
to throw overboard the AVCO rule,
which provided for comparative
hearings when additional parties
offered to match the terms for sta-
tion sales megotiated by the seller
and the would-be buyer, Cohn said
“certainly the Commission must
reject any such device to accom-
plish a result contrary to its care-
fully considered and recently de-
termined policies.”

“The reasons assigned by the
Commission for the revocation of
those rules (the AVCO procedure)
are as applicable today as they
were on June 9, 1949,” Cohn said.

The latter date was when the
Commission voted to throw out the
AV:CO procedure.

KLM Newscasts For WHOM

KLM Royal Dutch Airlines will
sponsor mnewscasts and announce-
ments in Italian over WHOM: to
promote flights to Ifaly. The first
five-minute newscast was heard
yesterday, and now Monday,
Wednesday and Friday thereafter.
One - minute announcements on
Tuesdays and Fridays will also be
used by the airlines. The account
was placed by the Charles W. Hoyt

Agency.

p' R

apradiohicton, ~am

If you think a cat can’t smile,
just take a look at this kitten—
happy as can be snuggled up to
its adopted mother—an old hen.

Time buyers have found a way
to keep clients happy about their,
advertiéing in Baltimore. They
put 4the sales message on
W-I-T-H—the BIG independent
with the BIG audience.

Then they get resulis—at real
low cost—and that makes every-
body happy. You can do such
BIG things on W-I-T-H, for so
LITTLE money! Call in your
Headley-Reed man and get the
full W-I-T-H story today.

AM @{ i
/

Baltimore 3, Maryland

TOM TINSLEY, President
Reprosented by Headley-Reed
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e best . . . the usual fine quality production’ associated
M-G-M Theatre of the Air. “In slickness of production with the film capital. Superb background muuc, stories’
- this hour-long program compares very favorably with and- stars.”

Here s a Cross Secﬂon of the Scores of Sfahons
", that are Sold on M-G.- M-—_y "

"KF1, Los. Angeles s WLNH l.ucOma, N H .‘ .-
WFIL, Phﬂudelphm ¥l KEYY Pocutello, Iduho
WGN Chlcugo s KICA Clovis, N. M '. 1

- M-G-M RADIO ATTRACTIONS ARE THE BIGGEST, BI]I]MINGEST HIT ON THE AIR —TODAY!

M-G-M THEATRE OF THE AIR » AT HOME WITH LIONEL BARRYMORE - HOLLYWOOD, U.S.A. - GOOD NEWS -FROM HOLLYWOOD - THE STORY OF DR. KILDARE
CRIME DOES NOT PAY - THE ADVENTURES OF MAISIE - THE HARDY FAMILY

Adventures of Maisie. "Topflight air adaptation of pix “The 'Hardy Family’ has moved from the cameras to

serles . . .zany situations . . . bright and brmle dialogue the mikes . . . Thanks to Mickey's peppery Rooneying.”
make snappy comedy all the way.”

ﬁﬁEﬁWﬁi’bARQﬁ M-G-M Theatre of 'he Air. "Hollywood at its all-out

its network brothers. Name valve stars.”

“Offers stafions dn inexpensive way of competing with
such enterprises as NBC's ‘Theatre Guild".”

Crime Does Not Pay. "Solid commercia! package . . .

slombong entertainment.” jHOUSTON 'ERESS;

) “With all due respect to Lux Radio Theatre, and sonie
The Story of Dr. Kildare. “Crackerjack show . . . solid of those half-hour quickies, I think you'll like M-G-M
dramatic impoct . . . rising line of terision.” Theatre of -the Air best.”

Metro Yolduwyn-Mayer Radio Aitractions

Exclusive Representatives . . . . . . MUSIC CORPORATION OF AMERICA

578 MADISON AVENUE 400 N MICHIGAN AVE 9370 SANTA MONICA BLYD, 105 MONTGOMERY ST. UNION COMMERCE BIDG. 2102 N. AKARD ST. 1812 BOOK TOWER 1044 LITTLE BLOG.  NORTHWESTERN BANK 8UIDING
NEW YORK CHICACO BEVERLY HIlLS SAN FRANCISCO CLEVELAND DALLAS DETRO!T BOSTQN MIMHEAPOLIS
PHONE PLAZA 97500  PHONE DELAWARE 71100 PHONE CRESTVIEW 6.200)  PHONE EXBROOK 28922  PHONE CHERRY 4010 PHONE CENTRAL 1448 PHONE WOODWARD 2:2604 PHONE LIBERTY 2-4873 PHONE LINCOLN 786)

www americanradiohistorv com
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RADIO DAILY

AGENCIES

IM BROWN, effective immediate-

1y, has been placed in charge of
radio publicity and promotion in the
publicity department of Batten, Bar-
ton, Durstine & Osborn, Inc., it was
announced last week by William P.
Maloney, publicity director of the
agency. Brown succeeds Jim Me-
Garry, who is taking on a new as-
signment with Ben Duflfy, president
of BBD&O.

CURTIS BERRIEN has joined the
copy department of Kenyon & Eck-
hardt Inc. as copy supervisor. He
was formerly with Tatham-Laird,
Inc., Chicago, as copy chief and,
prior to that, was with the copy de-
partment of BBD&O, New York,
Lennen & Mitchell, New York, and

.+ McCann-Erickson, New York & Chi-

cago.

JOHN H. BAXTER has been ap-
pointed executive vice-president of
Robert W. Orr & Associates. The
agency has also named Eldon Sulli-
van as assistant to the president and
a member of the board.

LIQUID GLAZE, INC. of Lansing,
Michigan, has named George H.
Kahn Company, Inc. of New York,
for newspapers, television and trade

- - publications.

WILLARD HEGGEN has been
elected a v-p of Compton Advertis-
ing, Inc. He was associated with the

—Einyl~Corporation before joining
the agency in 1944,

CHESTER FEITEL is the new
representative of Walt Disney Pro-
ductions in the licensing of Disney
characters for advertising and mer-
chandising.

MRS. CATHERINE FINERTY has
been elected v-p and a member of
the plans board of Anderson, Davis
& Plate.

£ 17-119 W. 46 St.
HEHRY GREENFIELD, Mg. Oirector M.Y.19

Man About Manhattan. . . {
® ©® o WEEK.END CUFF NOTES: Well, the Ford Dealers of

America, for one, aren‘t selling II'l ol’ radlo down the river. As a matter
of fact, thoy just concluded a deal buying up most of the sustainers on
CBS and Mutual to promote the new 1950 Ford. Deal staris Jan. 4th
and will run for several weeks. This is prob’ly the blggest short term
expenditure In tho history of the medium, Involving almost a million
bux. Did we hoar somebody murmur that radio was through? . . .
CBS and NBC, who haven‘t exactly seen eye-to-eye these many months,
likewise differ on office policy regarding radio end teevee. Former has
just decided to consolidate their radlo and lelevision depariments,
while NBC has split them but definitely. . . . The N. Y. and H'wood
press departments of J. Walter Thompson can now take a bow. They
grabbed top honors in two rocent polls in the agency field so far as
public relations are concermned. . . . “Auction.aire” renewed another
13 weeks and goes West to Chicago, Detroit and Columbus, O., stariing
Jan. 13th. . . . Ben Schneider, former World-Telly city desk ace, now
publicity head of the H'wood Beach Hotel, H'wood, Florida. . . . Billy
Eckstine and his manager, Millon Ebbins, headed for H'wood, Calif., to
iron out the singer’s MGM picture deal. . . . Alan Dalo set {or the Milton
Berle show on the 10th, . . . These are the days when radlo columnists
are preparing their New Year’s Razzolutions, points out Ed Rosen.

L S * SR %
® ©® e Johnny Stearns, of the “Mary Xay and Johnny”
stanza, lost his wallet the other day and placed this ad in the
Lost & Found col’ms: “Liost: Brown wallet containing business
cards, lock of daughter’s hair, family pictures and $120. Would
appreciate the return of the $120 because of its sentimental value.”

w g % %
® ©® @ Allen Funt, star of “Candid Camera,” who triad to get into
the White House to see the Pres. but couldn’t get past the White House
guards (he did, however, get a recording of their conversation via a
hidden mike) has been chosen Top Practical Joker of 1949 by the Comedy
Wrlters Guild. Also chosen in the list of ten top jokesters were: Ed
Wynn, Marie Wilson, Herb Shriner, Betty Hutton, Herb Sheldon, Mae
West, Bob Hope, Jimmy Durante and Celeste Holm.

w w w w
e ®© e MAIN STREET SEEN-ery: Mary MarTNT at the
Fishermen’s Net, being besieged by “So. Pacific” ticket-seekers.
. . . Well-groomed Lauritz Melchior, the Dapper Dane, at Eliz
Norman’s. . . . Kate Murtah, at Lindy’s after seeing the M. Berle
flicker, said it was the first week that had two Tuesdays in it.
. . . Murray Grand, the singing-pianist at the Fireside Inn, sere-
nading Phil Rizzuto and his lovely blonde missus.

g w w g
® © o PREDICTIONS AND OTHERWISE: Throwing away our
customary 8 ball and concentrating instead on the ol’ crystal ball, here
are a couple of things you may or may not see in tho new year: The

networks will smoke the pipe of peace—but at least one of them will

forget to inhale. . . . Some H'wood star is gonna boast of his wide fol-
lowing which will consist of all his ex-wlves trying to collect back
alimony. . . . TV's good judgment will come from experience and
experience from poor judgment. . . . Some programs will bring happiness
wherever they go—while othors will bring joy whenever they go. . . .
When sponsors and agents huddle, they'll still be wary of getting deals
from the bottom of the pact.’. . . It'll be a wise television stock that
knows its own par. . . . With the continuation of giveaways, the house-
wives will learn less and less about making bread end more and more
about making dough. . . . And with that tender thawt, I further predict:
A HAPPY NEW YEAR! ’

| san ramncsa |

By NOEL CORBETT

GO-TV’s telecast of the Christ-

mas Eve midnight mass from St.
Mary’s Cathedral was a big success.
KGO-TV engineers went all out to
put this program over, even having
a special Balowstar Lens flown out
from the east.

One-man survey of how TV is
progressing in the Bay Area: Lee
Kolm, NBC master control tells us
he is having a hard time finding the
set he wants. So, the buying public
is under way.

Don Fedderson, general manager
KYA, KLAC and KLAC-TV and
Dave Lundy, general sales manager
same stations, hosted 300 radio, ad-
vertising and press people at a party
at the Fairmont Hotel for Gil Palt-
ridge, new manager KYA. At the af-
fair were Don Staley, of Katz Agen-
¢y, national representatives for
KLAC-TV; - Mike Newman, Mike
Newman Agency; Gus Maehl, KYA
sales; Hal Deal, Associated Oil;
Charles Collier, Advertising Associ-
ation of the West, and Art Primm,
special events and news for KYA.

Mel Venter's “Breakfast Gang” on
KFRC and the Don Lee Coast Net-
work (7:15 to 7:45 ayem) tried a
listening 'audience pull by offering a
picture of the Gang. They got 14,000
requests.

KRON-TV, San Francisco, televi-
sion station of the San Francisco
Chronicle, has appointed Norman
Louvau as sales manager.

Dave Scofield and Bill Nietfeld,
former KFRC newscaster and latter
newswriter, have proved a winning
three-year team. Their 8:15 ayem
newscast is the highest Hooper rated
in the Bay Area.

Here ‘N’ There ... KYA threw a
wing-ding for the press and adver-
tising people Thursday. Ty Power
was a guest of Jane Lee on “Wo-
man’s Magazine of the Air." At the
end of eight weeks of play in the
bowling league the team of Bill
i Gavin-Florence Crowell leads the
' field for first place.

NEW

‘on the Air!
NEWS
That's Fair!

Listen to

FRANK EDWARDS

Coast to Coast
Mutual Network
10 P.M., E.S.T.

Sponsored by

AMERICAN
FEDERATION OF LABOR
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Taylor Leaves (BS;

Other Staff Changes

{Continued from Page 1)
president in.charge of AM net-
work sales, relinquishes that
post to join the company’s sen-
ior management as vice-presi-
dent and assistant to the presi-
dent.

" Hubbell Robinson, Jr., vice-
president in charge of network
programs, takes over general di-
rection and supervision of all
programming, both radio and
television.

Van Volkenburg Heads Sales

J. L. Van Volkenburg, vice-
president in charge of television
operations, becomes vice-presi-
dent in charge of network sales,
directing and coordinating both
AM and TV sales.

James M. Steward, vice-presi-
dent in charge of operations, be-
comes vice-president in charge
of business affairs, network pro-
grams. He will direct all negoti-
ations and contracts for network
talent, rights and programs,

. 'literary clearance, budgets for

the program department and
CBS Package Programs, and the
business management of all CBS
program subsidiaries.

Frank Falknor, presently as-
sistant general manager of
WBBM, Columbia-owned sta-
tion, Chicago, is appointed vice- =~
president in charge of program
operations. All departments and
divisions of AM and TV having
to do chiefly with putting pro-
grams on the air, as well as vari-
ous general service departments,
will be grouped under Mr. Falk-
nor’s direction.

Sig Mickelson, WCCO, Minne-
apolis-St. Paul, who was recent-
ly named director of the divi-
sion of discussions in network
public affairs, now becomes CBS
director of public affairs suc-
ceeding Davidson Taylor.

Resignation Was Sudden

The resignation of Taylor was a
surprise development on Friday. It
came shortly after. the announce-
nent had been made of the realign-
mnent of the network executive staff.
Until now Taylor as v-p in charge
)f public aflairs operated on the
same level as Robinson v-p in
sharge of programs. Under the re-
ilignment, Taylor's operations
w~ould have been under Robinson's
wurisdiction.

Taylor told Rabnro Dary that the
reason for his sudden resignation
w~as that “I felt that I could not

wvork effectively under the plan for
reorganization” just announced.
Statement By Stanton
Commenting on the changes,
resident Stanton said: “In view of

‘he rapid and tremendous strides
hat CBS has taken in both radio
ind television during the postwar
«ears, and looking ahead to further
growth, we are taking steps toward
treater coordination between our
.‘iadio and television network opera-
‘ions.”
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Cosgrove Pleased With 1949
And Enthusiastic About 1950

(Continued from Page 1)

per cent in 1949—with the reverse
reported for sound radio sets. Cos-
grove predicted TV sales of one bil-
lion dollars in 1950 at the retail
level—for from 3,500,000 to 4,000,000
sets. “But,” he added, “in spite of
the sensational success of television,
radio can by no means be written
off as a has-been. In fact, most set
manufacturers found out too late in
1949 that there is still a healthy de-
mand for radios, not only in non-
television areas, but also in cities
well served by the newer form of
entertainment.
*ARudience Expanding”

“Actually, the radio audience has
been expanding almost as rapidly as
the television audience due to the
high rate of sales of portables and
auto sets for outdoor listening.

“Some of the more popular radio
programs and radio stars haven't
yet switched to television, conse-
quently, most families want a mod-
ern radio as well as a television set,
an dmany prefer to keep them sep-
arate so that they can tune in tele-
vision and radio programs simul-
taneously in different parts of the
house.”

Receiver Trends Noted

The past year, also developed
some marked trends in public taste
or buying habits, said the RMA
head. He pointed out that:

“One of the most interesting of
these trends was the rise in popular-
ity of the consolette or small TV
console without either radio or
phonograph. This type of console, in
the radio field, had virtually disap-
peared since World War II. Table
model television receivers, while
still a popular item in the lowest
price field, were about equalled in
number by consolettes and consoles
combined, including the large mod-
els with both radios and phono-
graphs.

“Another marked trend in 1949
was toward larger picture screens
and direct viewing tubes. During
1949, television receivers using the
12%-inch picture tube took the lead
over sets with the 10-inch tube, and
sales of receivers with the 16-inch
tube gained rapidly during the last
quarter. The 121%-inch tube and the
16-inch tube are expected to be the
most popular types in 1950.

“And radio set sales, while sec-
ondary, will add substantially to re-
tailers’ income.”

Commenis On FCC

Cosgrove cautioned that the TV
industry’s “continued growth and
high rate of set production in 1950,
however, are contingent upon the
outcome of the broad inquiry being
conducted by the Federal Communi-
cations Commission. The judgment

Wedding Bells

Barney Peck, sound cflects engi-
ncer for WOR, and Nancy Dice,
WOR receptionist, were married in
Yonkers on Saturday, December 24.

of the members of this Government
agency will vitally affect both the
industry and the rapidly expanding
television audience for years to
come.

“Of major importance in the dev-
elopment of a nation-wide television
system is the question of when the
Federal Communications Commis-
sion will lift its freeze on new tele-
vision station authorizations and will
open a new band for television’s
expansion into the ultra high fre-
quencies.

Color-Tele A Factor

“Equally important is the complex
question as to whether color televi-
sion experiments - have progressed
far enough to assure a public service
that will compare favorably with
the highly satisfactory black and
white television broadcasting of to-
day. The industry has testified to the
contrary and believes more time is
needed to develop color television.
The industry also hopes that no
color system will be authorized
which will make obsolete the more
than 3,500,000 television sets in use
today.”

Ford Dealers Take 15
MBS Nefwork Shows

(Continued from Page 1)
son Company, New York, was the
agency.

The complete roster of individual
programs to be sponsored by the
Ford Company follows: (All times
EST)

January 4—“Can You Top This?”;
6—*Mutual Newsreel”; T—“Hawaii
Calls”; 8—“The Saint”; 9—“Peter
Salem”; and “Crime Fighters,” 9:30
to 10 p.m. 10—“Mysterious Trav-
eler”; 13—“Mutual Newsreel”; 14—
“Hawaii Calls”; 15—“The Saint”;
16—“I Love A Mpystery”; Dance
Orchestra; 10:30 to 11 p.m. 17—“Offi-
cial Detective,” 8:30 to 8:55 p.m.;
18—“Can You Top This?” 8 to 8:30
p.m.

Will Continue Derby Airings

Joe Hasel and Ken Neidel will
continue, through the month of Jan-
uary, broadcasting discriptive ac-
counts of the Roller Derby to the
full ABC web. Airings will originate
on Jan. 2, 9, and 16 from Roseville
Avenue Armory, Newark, N. J. and
on Jan. 23 and 30 from the New Jer-
sey National Guard Armory in Pat-

erson, N. J.
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Sure headaches go with HewYears Day~
fike ham and 545 or corned beef and cabbage..
or-Romeo and Juliet—but hers’s no need Jo kegh
the headache all year logg.
Sales headaches vanish libe magic when in-lhe-knowr
¢ fimebugprs selec! big, potwer-packed YW

o o deliver Hheir sales message /hroglwul the heart

of The rich IHiddle Altantic Area.

The prescriblion, sim,ble—
conlac! AYLU Sales
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Tree & Plers Office.

1040 g1 Tk zﬂia(‘



www.americanradiohistory.com

e _RADIO

Tuesday, January 3, 1950

DAILY

CORST-TO-CORST |

Returns To KFH

Wichita, Kans.—Ed Stawniak, for-
merly with radio station KFH and
KFH-FM, has returned to this sta-
tion after nine months absence dur-
ing which time he was with station
KSOK in Arkansas City, Kansas, in
the capacity of program manager.

Announcer Graduates

Atlanta, Ga.-—Bob Watson, WSB
announcer graduated last week
from Emory University ‘with an AB
degree in journalism. Bob has been
featured for the past three years as
emcee of a late night record show,
the “Platter Party.”

. Takes More Duties

Akron, O. — Gretchen Goodwin,
who has been affiliated with WHKK
for the past two years as reception-
ist, secretary, and commentator on
“Listen Ladies” and other programs,
is now adding continuity director of
WHKK to her duties.

ISC Games On WOI-FM

Ames, Iowa—An announcement
by Iowa State College that it would
broadcast all college basketball
games on WOI-FM resulted in
booming sales of FM sets. Six deal-~
ers reported a sellout of FM sets in
one week’s time. WOI-FM is the
non - commercial outlet for Iowa
State College.

Airing Additional Show

Wichita, Kans.—The Ark Valley
Boys, frontier band featured by
KFH and KFH-FM, for the past ten
years, will go on the air for an ad-
ditional fifteen minutes each day,
Monday through Saturday. The boys
will now be heard each week day
morning, including Saturday from
7:45 to 8:00.

New KSTP Member

Minneapolis, Minn. — William
(Bill) L. Wallace, formerly associa-
ted with the Frederick W. Ziv Com-
pany, joined the sales staff of KSTP,
50,000-watt NBC affiliate on January
1, 1950, as an account executive.
‘Wallace was also associated with the
John E. Pearson Company, Chicago,
where he served as midwest sales
manager.

SALES MAGIC <@
‘in the “MAGIC CIRCLE"

e
WIBW

3Ae %ice o/ J(anaa TOPEKA

~ REH LUDY, Genoral Manager ~

Mutual Broadcasting System
1949 Sponsor Expenditures

Mutual Broadcastimj System
1949 Agency Gross Billings

Miles Laboratories, Inc.......$ 1,316,120
Philip Morris & Co., Lt 1,310,060
Johns-Manville Corp 1,211,665
Ralston-Purlna Co. . ... 1,196,956
Ronson Art Metal Worl 1,112,964
Natlonal Biscuit Co.......... 1,066,566
Quaker Oats Co.. v v v v vnt 956,569
Bayuk Cigars, Inc........... 919,121
Genernl Foods Corp.......... 757,106
U. S, Tobaeeo Co............ 88,810
Serutan Co. ............... 566,737
Cudnhy Packing Co 100,180
R. B. Semler Inc............ 461,612
Lutheran Laymen’s League. .. 128,689
Willinmson Candy Co......... 402,201
Wander Co. ................ 387,239
Mutunl Bonefit IIealth & Aceil-

dent Ass’n of Omahn. .. .. 373,391
Mail I'ouch Tobaceo Co...... 369,005
Holbros Watch Co........... 363,201
Noxzema Chemleal Co........ 336,070
Radio Bible Class........... 322,481
Yolce of Propheey Inc...... .. 209,130
Glllette Safety Rnzor Corp.... 278,918
Chrlstinn Reformed Church. .. 265,186
Doubleday & Co............. 197,337
Trimount Clothing Co........ 1'70 009
Rhodes Pharmaeal Co.. ... 172,332
Shotwell Manufacturing € 143,200
Carter Producets Ine..... 139,458
National Council of Protes

Eplscopal Churches ...... 128,874
Grove Laboratories, Ine.. . 122,688
Kaiser-Frazer Corp. .. ....... 103,191
Delawnare, Lackawanna & West-

ern Conl Co............. 83,6841
Piedmont. Shirt Co........... 72,016
Benjamin Moore & Co........ 50,080
Murine Co, .. ... ... ... ... 6,248
Conti Products Co., Inc....... 67,070
Untiversal Carlonding & Distrib-

uting Co. .............. 63,018
Wllson Sporting Gooads Co.. 62,771
First Church of Christ Selentist 60,876
Burrus Mill & Elevator Co.. .. 49,939
Miaml Margarine Co......... 15,060
Fram Corp. . ... 44,405
Groystono Press ............ 41,729
R. J. Reynolds Tobaceo Co.. .. 2,860
Internntlonal Milling Co...... 30,740
I1. C. Cole Milling Co........ 27,795
Georgo A. Hormel Co........ 25,660
Amoriean Bird Produets, Inc.. . 23,5664

Ace Markets, Inc............ 20,488
Perfeet Circlo Co.. ... ...... 18,759
Politienl . ................. 11,511
Capchart-Farnsworth, 11,852

Inc.
Radio Offer Co...... N 8,062

IIudson Motor Co. 8,811
IIallicrafters Corp. ... 8,800
Faydrex Corp. ........ o 5,876
Shipstnd & Johnson......... 5,340
Whito King Seap Co.......... 5,421
Wally Frank, Ltd............ 1,901
Brown Shoe Co.............. 4,618
Charles B. Silver Co.......... 1,006
Paramount Pletures, Ine... ... 2,904
Twentietl: Century-Fox Corp.. . 1,371
TOTAL .......... e $18,071,606

Note: December billings estlmated.

TV Version Of ‘Queen’
Show Debuts On KTSL

West Coast Burcan of RADIO DAILY

Hollywood—When “Queen For A
Day” inaugurates regular presenta-
tion on Don Lee Television-KTSL,
Jan. 5, at 8:00 p.m,, it marks the in-
troduction of the first big time day-
time radio show to the new me-
dium.

“Queen” goes into Channel Two
Thursday nights for 39 weeks, and
will be surrounded by other proven
successful shows, both live and
filmed. Preceding the Queen are
the ‘Norma Young Show,” ‘“Lee’s
Lair,” “Stranger Than Fiction” and
“It's A Neat Trick.” Following
“Queen” are “What's The Name
Of That Song?” and ‘“Morey Am-
sterdam Show,” with “Telenews”
co‘ncluding the evening's prograrm-
ming.

Ceocil & Presbrey, Inc......... S 1,872,202

Wade Advertising Agency..... 1,459,320
J. Walter Thompson Co....... 1,211,665
MecCann-Erickson, Ine, ....... 1,086,566
Sherman & Marquette, Inc.. .. 856,550
Neal D, Ivey Couevivvnnn.. 810,124
Gardner Advertlsing Cn 864,419
Benton & Bowles, Inc 757,196
Kudner Ageney, Inec.... (88,810
Grey Advertising Ageney, Inc.. 580,802
Roy S. Durstine, Inc......... 566,737
Willlam II. Weintraul Co., Inc. 561,503
Grant Advertising, Inc........ 190,180
Sullivan, StaufTer, Colwell &

Bayles, Ine, ............ 476,637
Erwin Wasey & Co,, Inc...... 161,612
RuthrauM & Ryan, Inc....... 456,078
Gotham Advertising Co., Inc.. . 128,589
Aubrey, Moore & Wallace, Inc,. 402,201
I}l Blackett & Co........... 387,239
Brown Radio Prmluctlonq, Ine, 360,302
Walker & Downing.......... anG,3465
Stanley G. Boynton Advortising

Co. i i 122,481
Wi cslcrn Advertising, Ine. ... .. 200,130
Maxon, Inc. ........viunnn. 278,018
o, B. Humphrey Co.. .. 221,178

1loge, Huber & Sons. 211,203
0'Nell, Larson & Mc]\lulml 172,332
Dorland, Ine. 155,917
Glenn-Jordan-Stooetzel, Inec.. . 141,668
Ilarry B. Cohen Ad\ertlslng Co. 122,688
Evans Associates Co......... 113,818
Batten, Barton, Durstine &

Osborn, Ine. ............ 100,528
St. Georges & Keyes, Ine.. .. .. 70,080
Bermingham, Castleman & Pierce,

Ine, ..., 67,070
Raymond Spector, Inc........ 63,018
Ewell & Turber Associates. ... 62,774
Traey-Locke Co., Inc......... *19,939
Ralph II. Jones Co........... 45,960
Van Sant, Dugdale & Co., Inc.. 44,105
Willinm Esty Co.,, Imc........ 32,860
Crook Advertlsing Agentey.... - 30,740
Weston-Barnett, Inc, ........ 23,6051
Kllnger Advertlsing Corp.. ... 20,188
Henrl, Hurst & MeDonald, Ine. 18,759
Charles W. Hoyt Co., Inc.. .. .. 14,560
J. M. Mathes, Inc........... 11,352
Brook, Smith, French & Dor-

rance, Ine. ............. 8,811
Sorensen & Co..o.vvnnnn.... 8,800
Counselors Advertising Co.. 5,876
Furman & Feiner Co., Ine 5,801
Raymond R. Morgan Co.. . 5,421
Smith, Bull & McCreery, Inc... 5,310
Leo DBurnett Co., Inc......... 1,618
Brooks & CO.vuvvenn i 4,006
Buchanan & Co., Inc......... 2,001
Charles Schlalfer & Co., Inc 1,371
TOTAL ........c.viiunn.. $18,071,650

WPAT Starts Schedule
Of 24-Hour Broadcasting

Paterson, N. J—With increased
power of 5,000-watts beamed on a
four-element directional antenna,
WPAT, the Herald-News station, be-
gan broadcasting on a 24-hour daily
schedule the past weekend. Herman
Bess, vice-president -in charge of
sales and programming, announced.

Increased programming has
brought many new names to the
staff of WPAT. Among them are
Milo Boulton, of “We The People”
fame; Emery Deutsch, composer and
conductor; John Henry Faulk, satir-
ist and humorist; Dave Miller, well
known disc jockey and Joe Cum-
minskey, nationally known sports
broadcaster and newspaperman.

New Galen Drake Show
A new Galen Drake show, pat-
terned after his very successful
WCBS “Housewives Protective
League” and “Starlight Salute,”
preems -over ithe full web on Sun-
day, Jan. 8 from 2:30 to 2:45 p.m.
New show is entitled “The Galen
Drake Show.” Doubleday ‘& Co.
SpONSors.

www americanradiohistorv com

NEW BUSINESS

. WENR-TV, Chicago: The Curtis
Publishing Company, through Bat-
ten, Barton, Durstine & Osborn, Inc.,
one five-minute program from 9:00
to 9:05 p.m. Friday, Jan. 6; Murphy
& Miller, through Arthur Meyerhoff
Agency, Chicago, one spot announce-
ment weekly for three weeks; Clem
Heinz Motors, Ford dealer, placed
direct, two spot announcements
weekly for three weeks; The- Fair
Department Store, Chicago, through
Ivan Hill Advertising Agency, Chi-
cago, one spot announcement
weekly.

WIND, Chicagoi Inhiston (cold
remedy) has purchased ET announ-
cements through Cecil and Presbrey,
New York; Lever Brothers (Spry)
has bought a one-minute schedule
through - Ruthrauff & Ryan, New
York; General Electric (Lamp Divi-
sion) purchased a half-minute

|schedule through BBD&O, New

York; R. J. Reynolds Co. (Camels)
renewed their schedule of announce-
ments for 52 weeks. William Esty,
N. Y., handles the account.

Lemuel Roy Hughes, Jr.

Dothan, Ala. — Lemuel Roy
Hughes, Jr., announcer for WAGF
here, was killed when his motorcy-»
cle collied with an automobile.

BALTIMORE

CHANNEL 2/}

il

TELEVISION engineers call
this the ‘“Test Pattern” of
WMAR-TV.

Sei-owners call it a suré
identification of finest in tele-
vision entertainment.

Businessmen are discover-
ing that it means the best
buyin television inMaryland!

WMAR-TV

The Sunpapers Station
CHANNEL 2 + BALTIMORE, MD.
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(mateurish to describe both.
.[nd execution the programs resembled

rofit from the early experiences of their

“I1st week were at all cognizant of com-

TELE TOPICS |

N-E CAUGHT two variety shows aired
back - to -~ back by WOR-TV last
reek and regretfully have to use the word
In concept

naterial aired two years ago when the
ioneer New York stations were groping
a1 the dark in search of acceptable mate-
:al. Perhaps WOR-TV has an excuse in
he fact that it is a new station, but we
2call that the outlet’s toppers said they
tad held up the debut so that they might

ompetitors. If the two stanzas we saw

eting program fare; it was not apparent
n a ten-inch screen. . . . Dick Kollmar's
Manhattan Sketch Book” offered a New
itear's Eve tour of Gotham nite clubs.
lere ‘'was an excellent opportunity for
ood satire which, we think, is-what they
lad in mind. But with one notable ex-
ieption the show was as flat as they come.
's one saving grace was a girl named
ydelle Robbins -who " did™"a~ take-off “on’
dith Piaf that was truly hilarious. Pro-

ril deed throw consternation back into the

'd

s
t"J&'I'PIX, has been named head of the Dra-

ol
B!

laﬂd" 1ow on CBS tomorrow nite, 9 p.m., in

1

"y

1.

\ram is produced by Kollmar and directed
1y Jerry Freedman. . . . The other stanza,
i Al Siegel's Music Shop,” was a melange
F musical numbers by a group of hard
“orking youngsters tied together with
;Jme insane chatter. Involved were Siegel,
enny Carroll, Pat Wilkes, Jimmy Dolan,
rerry Ames, Glenn Abbott and the Heath-
“rstones. Ken Later produces and Ed Re-
caux directs. [} i

i'NE ARE INDEBTED to Jim Cassidy,
l of “Station X,” Cincinnati, for the
Mlowing wire: “Have read your column
f Dec. 28 and would like to report ‘that
15 you surmised, ‘Stations X and Y’ did

-ansternation-throwing ranks of ‘Station
> In fact everybody threw so much con-
vernation - at everybody else that Cincin-
ati viewers hardly had time to open their
hristmas presents.” Many thanks, Broth-
.+ Jim, hope you all had a happy holiday.

. Rudy Bretz, formerly with CBS and

-atic workshop’s tele section. Robert
-annum, another WPIX alumnus, will be
is associate. in production,

. ® -
BE BURROWS, billed as “the hairless
"% Hildegarde,” starts his own variety

1e slot vacated by the Bigelow show.
urrows will co-produce with Alan Dine-
art, who will direct. Adolph Green and
etty Comden will guest on the preem.
lilton Delugg fronts the ork. . . . The
auble feature, held responsible by some
ir the decline of the movies, came to
V Sunday in the form of “Hudson Dou-
le Feature,” two—count ’em—two full-
" ngth films on WGN-TV bankrolled by
cal Hudson dealers, One is a feature
nd one a western. Now if the station

| Tribune:

ifying comment to take into account
the youth of the medium and its
red-ink operation.

Asked if, in their opinion, the color
versus black-and-white controversy
has retarded receiver sales in their
cities, the editors answered no by
more than two-to-one.

Commercials Improving

By almost four-to-one the editors
expressed the opinion that commer-
cials are improving. The Lucky
Strike marching cigarette films re-
ceived greatest mention as the most
effective commercial, followed by
BVD, Chevrolet, Ford and demon-
stration type commercials generally.

The editors’ opinions of recorded
shows ranged from ‘“very good” to
“lousy” with most responding that
picture quality was bad and detract-
eéd from enjoyment of a program.

TV will not replace commercial
radio, the editors answered by more
than three-to-one. Most, however,
said that big nighttime AM shows
would suffer most at the hands of
video, with radio retaining suprem-
acy in the morning and afternoon.

Crosby Is Critical

Some of the reviewers’ general
comments on programming follow:

John Crosby, New York Herald
“Too many vaudeville
shows disguised as something else.
They're using the same acts over
and over again or acts that so re-
semble one another as to be indis-
tinguishable.” - .

Mary Wood, Cincinnati Post: “I
think tremendous progress has been
made in the past year. Programs are
more varied, production is smoother
and new faces have been added. I
think, however, that the wvariety
show which depends on guest acts
is on the way out.”

(Continued from Page 1)

Frank Adler, Wilmington Sunday
Star: “Although the quality of TV
shows is considerably improving,
the industry still has to work out an
economical means to use good talent
and good shows. In finding this, I
believe the TV stations should look
away from the glamour of Holly-
wood and the big Broadway names
and employ the small communily
theaters and use its best talent.”

‘Blue” Material Scored

Nick Kenny, New York Daily
Mirror: “Too much dirt and smut—
too many sexy dames—too much fe-
male impersonation — too much
wrestling—too few Fred Warings.”

Beatrice Hynes, Indianapolis Star:
“Speaking from a non-connected
city and judging purely from net-
work films, there has been little
noticeable progress. . . . Mr. Berle,
Mr. Godfrey we love. But where are
all the new faces promised.”

Dan Anderson, New York Sun:
“Progress has been rather in
smoother handling of shows; basic
program ideas haven’t changed
much, but some programs have be-
come better to see, some have be-
come feasible.”

George Voigt, San Francisco
Chronicle: (Pet Gripe) “Weak writ-
ing on dramatic shows that could be
fine drama equal to top legit stuff.”

Emery Wister, Charlotte News:
(Pet Gripe) “Overlong commercials.
I think some advertisers are prone
to make their ads too long. This will
work itself out when advertisers see
their folly.”

Dorothy Mahoney, San Diego Tri-
bune-Sun: TV needs “better script-
ing on drama and mystery shows.
There’s no need to be so obvious.
We're not sitting in the back row of
a theater.”

The Week In Television

—=

tions operating in 58 cities. . .

an only figure out a way to sell popcorn,

ence of about 75,000,000.

www americanradiohistorv com

~. TV Sets & Stations Double “48 Figures

At the end of last year (it's theé new year now-remembei?) there were
almost 4,000,000 TV receivers in use throughout the U.S. and 98 sta-
, Exclusive TV rights to 75 J. Arthur

Rank feature films, all produced since 1944 were acq‘uired by Standard

Television Corp., according to Irving Shapiro, president of Standard,
. who negotiated the deal with Robers S. Benjamin, president of the

Rank organization in the US. . . :

Sarnoff, chairman of the bouard of RCA, said “The year 1949'114: been

2 good one for the radio-television industry and 1950 promises to

another good year” Sarnoff predicted that by the end of 1954, there

will be abont 20,000,000 receivers in~American homes for a total andi-

. A year-end statement by David

be

‘KUKLA’ VOTED CRITICS’ TOP SHOW

Second Annual TV Editors Poll Reveals
Berle And Godfrey Tied As Favorite Star;
Reviewers Cite Progress In Shows, Comm’ls

Rapid Growth Of TV
Stressed By Folsom

(Continued from Page 1)
2,500,000, he reported. By the end of
the coming year, Folsom estimated
that seven mil-
lion video sets
would be in use
with the poten-
tial television
audience at least
25,000,000 per-
sons.

The RCA offi-|,
cial indicated
that industria
capacity would§{
be increased by [}
nearly 50 - per -}
cent in the new
year to keep
pace with the
demand. One of the new RCA plants
is in Indiana, he said, and it is de-
voted exclusively to the production
of 16-inch metal-cone kinescopes.

The “high standards of perform-
ance and value adhered to by most
manufacturers” and the “rapid in-
crease in the number, variety, and
quality of television programs” are
the reasons for the public’s accep-
tance of video, the president ex-
plained. He said that there is also
much evidence to show that TV is
helping to establish closer family re-
lationships “reversing a trend set in
motion by modern developments.”
Contrary to general beliefs, Folsom
said, “television’s appeal is to the
masses—people in all economic lev-
els—and its greatest support has
come from families in the middle
and lower income brackets.”
“While the progress of television
held the spotlight during the past
year,” he went on to say, “sound
broadcasting steadily advanced. Far
from being doomed—as some pes-
simists predicted—broadcasting con-
tinued to function as the greatest.
single medium of mass communieg
tion available to the American
people.”

He estimated that eight to 10 mil-
lion radio receivers would be sold
in 1950 with a market of six to eight
million radio sets a year for an in-
definite period in the future expect-
ed.

The new 45-rpm record playing
system has also enjoyed a good year,
Folsom added. Its progress justifies
“the prediction that it will be the
standard of the phonograph indus-
try within a period of five years.”
The new records were being sold
at the rate of 20-million a year in
October and players at the rate of

FOLSOM

65,000 a month.
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Lever Radio Budget
‘Remains Unchanged

Lever Brothers, one of the heav-
iest spenders in the nation in com-
mercial radio, has appropriated sub-
stantially the same amount of
money for radio advertising in 1950
as it did in 1949 even though the
company plans to expand TV opera-
tions during the coming year,
Charles Luckman. p resident of
Lever Brothers said Friday.

Plans Video Program

The company, he said, is now neg-
otiating contracts with CBS-TV and
actress-authoress Ilka. Chase for a
weekly video program entitled “Ilka
Chase At Home” to preem over the
full TV web in February in the 9:30
p.m. time slot on Thursday. Lever
Brothers sole entry in the TV field
thus far is “The Clock,” over NBC-
TV.

Luckman said the company and its
agencies were already mulling plans
for other TV shows but he refused
to divulge what the shows were,
which products they would push, or
what TV webs would carry them.

Luckman met the press Friday in
his “temporary” New York office for
the purpose of discussing the reasons
behind the move of Lever Brothers
to New York and outlining some of
the company’s accomplishments dur-
ing 1949 and its plans for 1950.

Discusses Move To N. Y.

Discussing the company’s recent
—move from Boston to New York,
soft-spoken Luckman said it was en-
tered into as a method of integrating
Lever’'s wide spread operations. It
will cost in the neighborhood of
$2,500,000, he intimated, but will
pay for itself in overhead operations
savings in the first year.

One of the departments least af-
fected by the New York move will
be Lever's radio division for, says
TLuckman, “how much can you im-
prove a radio department that places
every one of its shows in the top
fifteen in everybody’s rating.”

Maiority In New York

Luckman said that about one-
third of Lever's lower echelon em-
ployees had moved to New York
with the firm and that about two-
thirds of its executive personnel had
done likewise. He said Lever had
expended “about $600,000” in reno-
vating the Varick Street quarters it
now operates in New York.

One of the outstanding accomp-
lishments of the move has been to
enable Lever's TV department to
service the parent company and its
many subsidiaries with a maximum
of efficiency. The Ilka Chase show
on behalf of Harriet Hubbard Ayers
products is one of the first concrete
successes conhected with the move.
In addition, Luckman said, the cen-
tralization in New York enables the
company's many advertising agen-
cies to better service the accounts of
Lever Brother subsidiary companies.

Exponding Promotion Program

Promotion - wise, Lever Brothers
just completed the purchase of the
largest premium order in the history
of the company when it bought

Tuesday, January 3, 1950"

DAILY

By BILL

HE lFOC reported that total AM

earnings for 1949 amounted to
$407,000,000, a 10.9 per cent increase
over 1947, and later in the week the
NAB estimated that 1949 earnings
hit $435,000,000. On the other side
of the ledger, however, was the dis-
mal news that operating costs in
1948 had increased 17.5 per cent and
the IMAMB also estimated an addition-
al 4 per cent increase in operating
expenses for 1949.

In his year-end CBS statement,
Frank Stanton pointed to the web’s
1949 accomplishments which-includ-
ed a record sales year, consistant
program rating leadership, many
top name talent additions to the
web’s programming during the year,
and the increased public accaptance
of Columbia’s LP records. TV-wise,
the OBS net also had a big year
with gains in billings, introduction
of new programs and expansion of
physical facilities.

David Sarnoff, RCA chairman of
the board, in his year-end statement
applauded the ‘“good year” that
radio and television experienced in
1949 and predicted another good
year for -1950. Sarnoff sald that TV
had passed out of adolesence and
was quickly coming of age. He said
1949 was the new medium's Afirst
big year and predicted that by
1954, there would be 20,000,000 TV
receivers in operation in the U. S.
with a total audience of 75,000,000
persons. He said that “eveniually”
every radio home in the TUnited
States should also be a video home.
He commented on TV’s progress in
color transmission and reception
and said that additional work would
have to be done before color TV
attained the status currently held
by black-and-white.

New sales records in the electron-
ics industry were predicted by Dr.
W. R. G. Baker, General Electric
Co. vee-pee, and the Second Study
of the BMB is still not ready for
release, according to Dr. Ken Baker,
BMB research chief, even though
21 of the “49” (including District
of Columbia) states being surveyed
are completed.

WJR, Detroit, recorded $654,533 in
renewals during the first three
weeks of December for its best
month in the station’s history.
Lever Brothers announced the com-

+ THE WEEK IN RADIO *

1949 Earnings Estimated

SILAG

pany’s’ new sales staff headed by
vee-pee W, W. McKee. . .. and NBC
and CBS -announcd plans for special
programs commemorating the turn
of the half-century.

A strike by members of the New
Yiork local of the Radio and Tele-
vision Directors Guild was averted
when the major webs granted the
Guild recognition as bargaining
agent for TV floor managers. Web
"and Guild officials, urged 1o do so by
the New <York State Mediation
Board’s Frederick Bullen, postponed
the possibility of a strike by agree-
ing to continue negotiations for
wage and hour adjustments in the
new contract for another month.

Robert Kintner announced an in-
crease in gross sales by ABC during
1949 amounting to $2,000,000 for a
total of $44,300,000. . . . WOR, New
York, announced that recording pro-
duction had increased in the sta-
tion’s studios. . . . and ‘Chevrolet
Automobile dealers announced
heavy promotion of the new 1950
models via radio and TV on WJZ
and WJZ-TV, New York.

Dean Drewry, allegedly shot by
his wife, was reported improving

Ed Gardner denied rumors
that he planned to give up recording
his show in Puerto Rico. .. . and
Henry F. Woulfe was designated
as vice-president of Lever Brothers
midwestern operations.

The week just passed saw sur-
prizingly heavy turnovers in top
network personnel with Clay Mor-
gan bowing out of NBC to form
his own Public Relations agency.
Mark Woods being upped 1o vice-
chairman of the board of ABC, Rob-
ert Kintner being named president.

Don Lee's license was renewed
by the FCC even though Chairman
Wayne Coy and Commissioner Frie-
da B. Hennock voted to refuse the
renewal petition. In another action
the Commission told Paramount
Pictures that it could not give a
quick answer on the flicker compa-
ny's application for the transfer of
all licenses now owned by Para-
mount to the newly formed United
Paramount Theaters, Inc.

Dorothy Schiff denied rumors that
she was pulling wiut of radio. . . .
Walter Winchell got a new sponsor
in the person of the William R.
Warner Co., Inc.

pieces for over-the-counter disposal
to consumers of TLever products,
Luckman said. In addition, he con-
tinued, the Swan Soap-CARE pro-
motion, originally entered into as a
good-will gesture, has resulted in
the sale of almost 3,000,000 bars of
Swan Soap and the company had
already forwarded a million and a
half bars of the soap to Europe’s
needy children.
Contest Exceptionally Successiul

Luckman said the recently com-
pleted “Lux 15 Year Old Girl” con-
test had generated more “human in-
terest” than Lever execs had anti-

more than two million aluminum

cipated with teen-age boys in local

towns even buying paid advertising
space in newspapers to plug their
favorites. The contest, heavily pro-
moted - via radio on “Lux Radio
Theater” was a huge success.
Cites Acceptance Of Surf
Commenting on the successful
tests in three cities of the company’s
new synthetic soap product “Surf,”
Luckman said that it would gradu-
ally replace Swan Soap as sponsor
of the Bob Hope Show over NBC as
it is introduced into a nationwide
market. Plans, he said, were for lo-
cal commercial cut-ins in, cities
where the soap product was avail-

able.
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‘nesday morning to broadcast direct:

Scout’s campaxgn

McConnell Forecasfs
Good Year For NBC

(Continued from Page 1) i

Air”; the Association of American
Railroads which sponsors “The Rail-
road Hour"”; Bristol-Myers Wthh
sponsors ‘“Break The Bank"; Blatg
Brewing Co. and “Duffy’s Tavern",
Gulf Oil and “We The People”
Wildroot which
sponsors ‘‘Sam
Spade'’ and
others. He said
these helped ac-
count for the . |
web's record '
year. o
He said that 82 : §
per cent of NBC
advertisers r e-
newed their ac-
counts during
the year just §
passed and said
that 27 of these
advertisers had  MCCONNELL
been with the network for mor¢
than ten years.
Radio, according to McConnell
“will more than ever be the mosf
massive and economical of the ad:
vertising media, while televisio

will continue to offer more of thq{,

unique opportunities which have al;
ready been so well capitalized upor
by forward looking advertisers.”

He said that NBC had increasec
its web of TV stations from 24 or|
Jan. 1, 1949 to 55 by Dec. 15. Of thi:‘lj
number, he said, 28 were inter-const
nected and the remainder were not
Two AM stations joined the web forf
a total of 172 and six stations con!
nected with the network 1mprovec
their power. FM stations operated ir
conjunction with  AM affiliate
amount to 93 at this date compared
with 87 on Nov. 15, 1948, McConnel
said. i

“On the basis of this record anc
with our newly realigned organiza:
tion, I am confident that NBC is ir
a favored position to meet the new
challenges as well as the new op:
portunities which 1950 will hold foj|
advertisers and their media,” Mec;
Connell said.

Tex And Jinx Program
To Herald Scout Drive
Tex McCrary and Jinx Falken.

burg will take their “Hi Jinx” show
to the Waldorf-Astoria next Wed/

ly from the Dawn Patrol Breakfas
opening the 1950 finance drive foj
the Greater New York - Counch:
Boy Scouts of America.

Aired over WNBC, the progran'
will be on the air from 8:30 to 9:1};
a.m. This will be the fourth time i1
as many years that Tex and Jiny
have carried the launching of thJ ‘

Included in the program will b| ‘
interviews with Brigadier General|
Carlos P. Romulo, President of th
United Nations General Assembl,
and Robert Merrill, former -Scoti
and singing star.
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NBC SATURDAY NIGHT TV PLAN OPPOSED

(BS Names Heller
“N. Y. Program Chief

Robert P. Heller, formerly CBS’
executive producer in New York,
'has been named New York director
 of programs for the CBS radio web,
it was announced yesterday lc'>y
' Hubbell Robinson, CBS vee-pee in
charge of network programs.
Charles Underhill will continue as
CBS-TV program director for all
video shows emanating from New
York. . .

- Hollywood programming, both AM
and TV, will continue under the di-
rection of Harry Ackerman, coast
vée-pee in charge of programs.

Changes have also been made in

(Continued on Page 8)

MoacPherson, BBC Star
Signed For WCCO Show

Minneapolis — Stewart MacPher-
son, well known BBC personality,
has been signed by the Gleuk Brew-
ing Co. for a half-hour weekly quiz
program over WCCO, Minneapolis-
St. Paul, it was announced yester-
} day by Wendell C. Campbell, WCCO

{ general manager. The program
preems on January 18.
MacPherson is best known for

his “Twenty Questions” and “Ignor-
(Continued on Page 2)

! Eight CBS Packages
Signed For Ford Drive

The [Ford Dealers of America,
following their purchase. Friday of
14 network programs to be broad-
cast in a two-week period on Mu-
tual, have also purchased eight CBS
i package programsto be aired during
}l the period of Jan. 4 {hrough 17;

|
41 (Continued on Page 2)
i

I Payoff

Radio won a decision over TV
Monday and a 1950 car and
51,000 worth of prizes for Mrs.
Bernard Petrow of Forest Hills,
i who got a TV set six weeks ago.
¢ She interrupted a TV party to
tune intc WMCA'’s “Tune-O" pro-
gram amid semi-violent protests
from her guests. Half an hour
later, Mrs. Petrow was announced

8 winner of “Tune-O’s” first jackpot.

T

G

State of the Union

President Truman's Stale of
The Union message will be car-
- ried today by all of the ‘major
networks starling at 1 p.m. (EST).
In addition to CBS' announced
series of six “reaction’’ programs,
MBS has amnounced that it will
carry a special program starting
at 10:30 p.m., Wednesday night,
to guage reactions in fourteen
major American cities eand Lon-
don to the President’s statement.

WMCA-FM On Air,
- Near Deal For Sale

WMCA-FM, which was scheduled
to go woff the air last Friday, has
continued in operation and will be
sold to an undisclosed syndicate,
it was learned yesterday by Rabnio
DaiLy. WMCA estimated that it was
costing about $25,000 a year to keep
on the air and when all efforis to
sell it previously had failed, de-
cided to cease operations.

However the offer to buy the FM
station by the syndicate changed the

(Continued on Page 8)

Barton, Kenway Head
Salvation Army Drive

The largest publicity committee
ever organized for a Salvation Army
campaign in New York has been
formed for the 70th anniversary ap-
peal which opens today, Bruce Bar-
ton, charman of the group has an-
nounced.

Ivor Kenway, v-p of ABC, will

(Continued on Page 2)

DuMont Urges The FCC To Intervene;
Charges ‘Attempt To Monopolize
Existing Video Facilities’

RCA Victor To Make
331/3 RPM Records

Long-playing 33 1/3 rpm records
will be introduced about March 1 by
RCA Victor, Frank M. Folsom, RCA
president announced yesterday. The
LP’s will be produced, Folsom said
“to serve those music lovers who
wish to play certain classical selec-
tions on long-playing records.”

At the same time, Folsom declared
that the 45 rpm record sales have

(Continued on Page 8)

Benny, Lux and McGee
Top Hooperatings First

Jack Benny leads the latest Hoop-
erating, just released, with a first
rating of 24.2 followed in positions
two and three by, respectively,
“Lux Radio Theater,” 21.0; and
“Fibber McGee and Molly,” 20.3.
Hooper reported a 0.5 drop from the

(Continued on Page 8)

FM Operator Asks FCC
To Cut AM Time On Air

A suggestion. that the FCC reduce
AM operating hours as proof of their
“avowed intention to let FM replace
AM?” has been made by Sol Chain,
manager of WBIB-FM in WNew

(Continued on Page 2)

DuMonit’s °49 Sales Double’48,
70 Million This Year Expected

With final sales figures still re-
maining to be tallied, Dr. Allen B.
DulMont, president of Allen B. Du-
Mont Laboratories, Inc., in his year-
end statement, anticipates that his
company’s sales figures “will reach
the 45 million mark, almost double
the 1948 figure,” and that “during
1950,” he expects “sales ito reach the
70 million figure for the entire com-
pany.” '

Stressing the vast strides made

by the entire television industry
during the year just ended and the
vast potential that exists during
the coming year, a great deal of
which is dependent on the FCC’s
action with respect to lifting the
15-months-old “freeze,” Dr. DuMont
said: “Television’s march of prog-
ress during 1949 leaves no doubt
that the medium has taken its place
among the leading industries in the

Washington Bureau of RADIO DAILY

Washington — DuMont yes-
terday called upon the FCC
to step into the picture as
NBC seeks to line up two-
and-one-half-hour periods on
Saturday nights for a series
of TV network shows. The
Commission was told that
NBC has offered to take the
period of 8:00 to 10:30 from

(Continued on Page 7)

Ryan, OfKFI, To Head
New NAB Adv. Group

Washington Bureau of RADIO DAILY

Washington—William B. Ryan of
KFI, Los Angeles, will chair the
NAB’s new Broadcast Advertising
Committee, President Justin Miller
announced yesterday. Serving with
him will be Gordon Gray of WIP,
Philadelphia; F. C. Sowell, of
WLAC, Nashville, Tenn.; Howard
Lane, of WJJD, Chicago, and other
Marshall Field stations and Frank

(Continued on Page 2)

Dark Future For FM
Painted By “Journal”

A dark future for FM was fore-
cast by the Wall Street Journal yes-
terday in an article by Joseph H.
Guilfoyle. The paper said that the

Al

history of FM shows “Scores of fail-

(Continued on Page 8)

Reprisal
Cecil Brown, MBS newsman
now in Europe, last Friday con-
ducted a man-in-the-sireet inter-
view with a native Berliner in
the city’s Russian Zone. Prior to
the interview, Brown had applied
for. and seemed sure of gelling,
a visa to visit Czechoslovakica.
Twenty four hours after the in- °
terview he was notified that no
visa would be granted.

(Continued on Page 3)
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 FINANCIAL

(Jannary 3)

NEW YORK STOCK EXCHANGE

Net
High Low Close Chg.
ABC ............ 8% 8% 8Yi— U
Admiral Corp. .... 1734 17V4 17V — V4
Am. Tel. & Tel.... 14614 146V 14635 — 14
CBS A .......... 29 28Y4 2855 — 1
CBS B .......... 28% 2815 28% + 4
Philco ........... 32% 3234 325 — V4
RCA Common .. .. 121 12% 123 — 14
RCA 1st pfd. ..... 7334 73V, 131 — W
Stewart-Warner ... 121, 12 12 — VY
Westinghouse ... 3234 3215 32V, — 34
Westinghouse pfd..10335 10335 10335 — 15
Zenith Radio ... .. 3213 3 Vo — Vi
NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 1634 1634 1634 '......
Not. Union Radio . 25 215 233 +
OVER THE COUNTER

Bid  Asked
DuMont Lab. ............... 1514 161,
Stromberg-Carlson .......... 11 1214

Tess Gardella

Tess Gardella, 400-pound ex-~blues
singer who originated the role of
Aunt Jemima in radio and on the
stage, died yesterday in an ambul-
ance while en route to New York’s
Kings County Hospital. She was a
victim of diabetes.

Philip Morris & Co., Ltd., has re-
newed “Crime Photographer” over
CBS for 52 weeks effective January
26. “Crime Photographer” is a CBS
package. Biow is the agency.

PORTLAND, OREGON
FILIATED WITH NBC

4

DAILY

SIG MICKELSON, formerly director of pub-
lic affairs and proéuctiun manager for WCCO,
Columbia’s O & O station in Minncapolis-
St. Paul, has arrived in New York to take
over his new duties as director of public af-
fairs for the nctwork., At the same time,
LEE BLAND, crstwhile assistant dircctor of
special cevents for CBS, has gone to the Twin
Cities to take over as production manager at
wcco

GEORGE FISHER, air columnist for “'Confi-
dential Closcups’” on NBC, is in town from
Hollywood to linc up some personal interviews
for the program.

JEAN GOLDSTEIN, knitting authority fea-
tured _regularly on “*Market  Mclodies” over
WJZ-TV, is back from a three-day stay in
Atlantic City, where she was narrator on a
fashion show scries.

PAULA CARR, of Roberts & Carr Produc-
tions, will return today from a trip to the
Middlc ‘West, wherc she demonstratcd a new
film - commercial technique to advertising
agency exccutives.

-+ COMING AND GOING

DEAN MARTIN and JERRY LEWIS, come-
dians on NBC, now completing a night club
engagement in Florida, will return tomorrow
to the West Coast, there to start on o pic-
ture for Paramount.

GENE AUTRY, Columbia nctwork cowboy
star, Is lcaving his ranch outside of Holly-
wood for a serics of onc-night stands in 35
citics with a stage company of 18 persons.
First stop will be Pucblo, Cofo., on Safurday
of this week.

BERTRAM B. TATE, investment counsclor to
radio and film companics, left yesterday for
Florida and Alabama on business.

DONALD A, STEWART, gcneral manager of
WDTY, DuMont outlet in Pittsburgh, is back
at the station after having spent the Christ-
mas holidays in Washington, D. C., with an
incidental business trip to New York,

BILL DOWNS, Berlin corrcspondent for CBS
who was in the States during Christmas weck,
left yesterday by planc on the return trip to
Germany.

FM Operator Asks FCC
To Cut AM Time On Air

(Continued from Page 1)
Haven, Conn. In a letter to T. J.
Slowie, secretary to the FCC, Chain
said “If the FCC has authority to
add more hours to FM operating
schedules, then by the same token it
can begin reducing AM operating
schedules.”

The station manager said he had
put “money, blood, sweat, tears and
years into M because 1 believed the
Commission was sincere about FM
and would do everything possible to
foster its growth.” Continuing, he
asked “where is the concrete action
to let the American public know
that FM was intended to replace
AM?”

Chain also asked the Commission
“Why cannot AM stations duplica-
ting FM be required to use some
AM time to explain FM to their lis-
teners instead of keeping it as dark
a secret as possible?”

Barton, Kenway Head
Salvation Army Drive

(Continued from Page 1)

serve as vice-chairman. Other vol-
unteers include: Milton Berle; Leo
Brecher, president of the Metropoli-
tan Picture Theaters Association;
Carlos Franco of the Kudner Agen-
cy; Douglas Leigh, president of an
outdoor advertising concern; Henry
Callahan, director of window dis-
plays for Lord and Taylor; Theodore
Oberfelder, ABC advertising, pro-
motion and research director; and
Philip A. Williams of Fortune mag-
azine.

Will Represent Ziv

Carroll Gardner, general manager
of WLEX in Lexington, Ky. has
been named an account executive
for the Frederic W. Ziv Company in
Florida and southern sections of
Georgia. Gardner, who will now
make his headquarters in Jackson-
ville, started in radio with WAPI in
Birmingham in 1929 and before join-
ing WLEX, was with WMBR in

REPRESENTED NATIONALLY BY. [OWARD PETRY-CO- INC.

Jacksonville.

Eight CBS Packages
Signed For Ford Drive

(Continued from Page 1)
all programs will advertise the new
1950 Ford. oo

The 22 program purchase is re-
portedly one of the largest ever
made-by a single advertiser over a
comparable period. J. Walter
Thompson is the agency.

CBS programs which Ford bought
include: Jan. 4—“Lum and Abner”
Jan. 6—“Pursuit” Jan. 7—‘Adven-
tures of Philip Marlowe” Jan. §—
“CBS Orchestra” Jan. 11—“Lum and
Abner” Jan. 13—“Young Love”
Jan. 15—“CBS Orchestra” Jan. 17—
“Escape.”

As a result of the short term pur-
chase by Ford, “The Show Goes
On,” starring Robert Q. Lewis,
which had been set to premiere on
January 6, will not bow over CBS
until Friday, January 20 at 9: 30 p.m.

Ryan, Of KFI, To Head
New NAB Adv. Group

{Continued from Page 1)
U. Fletcher, of WARL-FM, Arling-
ton, Va.

Robert D. Enoch of KTOK, Okla-
homa City, has been named as an
alternate on the committee, with
another alternate yet to be appoint-
ed by Judge Miller. Enoch was
chairman of the original BAB ex-
ecutive committee, which is re-
placed by the Broadcast Advertis-
Ing Committee under the NAB’s
structure realignment affected last
vear. Fletcher and Lane served on
that committee with him.

MacPherson, BBC Star
Signed For WCCO Show

. (Continued from Page 1) ’
ance is Bliss,” both of which were
heard over the BBC.

Campbell said that the station
plans an intensive teaser promotion
campaign preceding the British
star’s debut.

wWww americanradiohistory com

Presenting
the bill

When a pelican presents his bill,
it’s something pretty big.

Not like the bills W-I-T-H pre-
sents. They are so small. And the
money spent does such b&ig things!

You see, W-I-T-H provides ad-
vertisers with more home listeners-
per-dollar than any other station
in Baltimore. And in addition, a
survey made under the supervision
of the Johns Hopkins University
showed that of all radios playing
42.3%

in grocery stores, were

tuned to W-I-T-H.

That means that just a little
money goes a long way on
W-I-T-H. Get W-I-T-H on your
schedule fast! Call in your Head-
ley-Reed man for the whole story
today!

'

Baltimore 3, Maryland

TOM TINSLEY, President
Rapresented by Haeadley-Reed

i



www.americanradiohistory.com

e R e oy S e

Wednesday, January 4, 1950

country. Figures prove it to be one
of the fastest growing industries in
the nation’s history. At the end of

ilast year there were only 49 sta-
/tions on the air in 29 cities. ‘At this

writing there :are 98 stations oper-
ating in 58 cities. 1.ast year approxi-
mately- 950,000 receivers were pro-
duced by the industry. During the
past month of November alone, the
industry turned out 490,000 televi-
sion sets, making a total of more
than 2,400,000 for eleven months.
Even in those cities with but one
station and limited programming,
even in communities with no sta-
tions at all came the realization that
no home in the future will be com-
plete without at least one television
set.

“What of 19507 A great deal de-
pends upon the ¥FCC’s action on
lifting the freeze,” Dr. DuMont
stated. “Regardless of this factor,
the total investment in the tele-
vision . industry in 1950 will top 5
billion dollars. By the end of 1950,
there should be more than 8 mil-
lion receivers in homes and public

; gathering places. If the FCC ban is

|

= P

. two-television homes,

- provement
| budgets increase in line with the

lifted soon enough, there could be
100 new stations by the end of the
year, with an increase in ‘the num-
ber of sets to at least 10 million.
“1950 will see a decided increase
in industrial applications of tele-
vision. It will also mark a trend to
with extra
sets being used in children’s rooms,
maid’s rooms and rumpus rooms.
The year should also see a vast im-
in programming, as

‘added circulation. The trend to
large direct view screens should
also continue.”

Speaking of his own organization,

lish th strongest possible position
in ithis new industry. The ZEast
Paterson plant, the largest television
assembly plant in the world under
one noof, and the new cathode-ray
tube plant in Allwood, N. J.,, now
enable us to produce more of our.
products with greater efficiency. . ..
The ‘Freeze,’ which has existed
since September 24, 1948, continues
to handicap the Transmitter Divi-
sion. 1At the present time the group
is busy with industrial applications
of transmitting equipment. Units
and versatile applications fior trans-
mitting equipped which are still
in the blueprint stage, will crystal-
ize during 1950. Electronic Parts,
a new division of the company
formed during 1948, has largely
doubled its number of employes and
anticipates further expansion both
in personnel and dollar volume in
1950.

“Increased production schedules
for both the Cathode-Ray and Tele-
vision Receiver Divisions are al-
ready in operation in order to sup-
ply the ever increasing demand
for DuMont products in these fields.
The acute shortage of top quality
television receivers and our ex-
panding dealer organization has
forced us to allocate receivers to
assure an equitable distribution to
our outlets. The demand for these
receivers compels us to continue
these allocations for an indifinite
period, at least for the first four
months of 1950.

“1949 has seen extensive progress
by DuMont Television Network.
In April, the company celebrated
ten years of telecasting, a record
of which we are rightfully proud.
At this writing, there are 51 affili-
ated stations in the DuMont Net-

To Recognize AFRA

Washington Bureaw of RADIO DAILY

Washington — The NLRB has or-
dered WSTV, Steubenville, O., to
I recognize the legal right of AFRA to
. represent its program employes and
to be willing to bargain with the
. American Federation of Radio Art-
© ists on wages, hours, etc.
. The order arose from a complaint
brought in by the union in the fall
of 1948, that the management had re-
fused to recognize the union but had
instead proceeded with individual
wage negotiations.

Four members of the five-man
. board found for the union, although
Senator Abe Murdock, the fifth
member, dissented. While not chal-
lenging the union’s right to repre-
sent the WSTV employes, Murdock
held that the station’s management
had not been properly notified of
the union’s desire to negotiate a con-
- tract.

Dr. DuMont said: “During 1949 we|work, carrying programs either
equipped and opened two new man-| ‘live’ or by our Teletranscription
ufacturing plants in order to estab-|system.”
. NLRB Orders Station Cunningham & Walsh

Holds Election Of Officers

Fred H. Walsh was elected presi-
dent of the recently-formed New
York .advertising agency, Cunning-
ham & Walsh, Inc. The firm pre-
viously was known as Newell-Em-
mett Company.

. Other officers elected yesterday
were: John P. Cunningham, execu-
tive vice-president; and, vice-presi-
dents, Earl H. Ellis, George S. Fow-
ler, G. Everett Hoyt, Robert R.
Newell and William Reydel; secre-
tary, Richard L. Strobridge.

Cunningham and Walsh said the
basic purpose of the new incorpora-
tion is to permit a wider distribution
of ownership within the company
and a more flexible structure for
servicing the differing advertising
needs of clients.

Clarence D. Newell, who founded
the Newell-Emmett Company in
1919, and Clifford S. Walsh, an ori-
ginal associate, are retiring.

545891

WWW americ

RADIO DAILY

DuMont’s *49 Sales Double’48,
70 Million This Year Expected

(Continued from Page 1)

He Pulls Lumber Sales
Out of Thin Air

Says Mr. O. T. Griffin, President of the Griffin Lumber
Co., to Station WWSC, both of Glens Falls, New York:
“We are glad to send you our signed renewal contract
for our sponsorship locally of the FFulton Lewis, Jr. pro-
gram for another year. We have been thoroughly con-
.vinced by results in sales of items promoted through this
program that this tie-in with Fulton Lewis, Jr. is a most
valuable medium to get our messages across. . . . We
know that we must have the local audience because defi-
nite tests on merchandise advertised on this program
have shown increases in sales . . . and we wouldn’t trade
the program for any other one on the air locally
available.”

Currently sponsored on more than 300 stations, the Ful-
ton Lewis, Jr. program offers local advertisers network
prestige at local time cost, with pro-rated talent cost.

Since there are more than 500 MBS stations, tliere may
be an opening in your city. If you want a ready-made
audience for a client (or yoursell), investigate now.
Check your Mutual outlct—or the Co-operative Program
Department, Mutual Broadcasting System, 1410
Broadway, NYC 18 (or Tribune Tower, Chicago 11).
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CHICAGO |

By HERB KRAUS

OHN WIGGINS, midwest sales

promotion manager for CBS, has
just had one of his tunes waxed by
London Records. It's a novelty and
is entitled, “The Dog, The Cat, and
Me.Yl
" Dirk Courtenay, the conductor of
the Dirk Courtenay show over
WENR at 12:30 pm. Monday
through Saturday, topped all local
WENR shows in mail pull during his
first month back on the airwaves
with 3,500 pieces. Sponsor is a local
all-night theater in the Loop named
The Clark. Courtenay, a veteran
late-night jock, is dickering with
sponsors for two proposed TV shows
which would be aired locally. One
is a five-minute segment five times
a week and the other is a half-hour
variety show once a week.

Dr. Preston Bradley, one of Chi-
cago’s best known pastors who has
broadcast for many years over
WJJD and WGN, has inaugurated
his first video show, which began
Monday, December 26, over WGN-
TV. The famed Unitarian minister,
who presides over the largest Prot-
estant congregation in Chicago, will
speak on inspirational and philos-
ophic topics. There will be no inter-
views or personal items discussed.

Dr. Bradley broadcasts his ser-
mons from the People’s Church each
Sunday over WJJD, in addition to
his regular evening WGN show. In
addition to his religious and radio
activities, he holds honorary degrees
in law and divinity and is the author
of seven books.

Edgar R. Murrow’s “I Can See It
Now,” Volume II, was a feature
WMOR’s special New Year’s Day
program, beginning at 2:00 p.m. The
transcription is documentary in
form with actual voices of men who
made the news between 1945 and
1949 and includes the V-J Day cele-
bration, Babe Ruth’s farewell at
Yankee Stadium, Mayor La Guardia

* reading the comic strips, the Cham-
bers-Hiss affair, etc.

John Baker, WLS writer and an-
nouncer, left the Prairie Farmer sta-
tion on January 1 to become infor-
mation chief in the Chicago office of
the U. S. Department of Agricul-
ture’s Production and Marketing ad-
ministration. Baker was formerly
head of the U.S.D.A. radio service
in Washington.

Bill Turner, former merchandise
man for the Chicago Herald-Ameri-
can is now with WLS in a similar
capacity.

New ABC Series

“Art Baker’s Notebook,” featuring
Art Baker, premiered as a co-op-
eratively sponsored daily quarter-
hour program over the full ABC
web on January 2 at 1:45 p.m., EST.
Baker has broadcast the program
over KECA, the American network’s
key west coast station located in Los
Angeles. A film actor, Baker has
previously been heard coast-to-coast
as an announcer,

RADIO DAILY

Man About Manhattan. . .!

® @ o Paul Gardner's recent blast here at radio’s method of
handling news drew forth the following official report from NBC of
their News and Special Events depariment’s activilies during the past
year, quote: “Realizing that AM news was facing «a sorious challenge
in the growing TV industry and that, as time went on, we would have
to develop new techniques to maich TV's news pictures, the AM dep’t
took these major steps in 1949:

(1) We instituted the most complete and thorough-going News Dep’t
tape recording setup of any network.

(2) We began to deploy news staifs into the field to get the story
first-hand, rather than wait for the story to come to us: and by the same
token, to familiarize the nation with radio news gathering and to mine
heretofore untouched fields of news.

(3) We spent an estimated 500 hours in new recording work outside
the newsrooms in N. Y., Washington, Cleveland, Chicago, Denver, Los
Angeles and San Francisco covering amd transcribing for news presenta-
tion later, virlually ever major hearing, arrivals of important person-
ages, leading public events and news breaks.

“This growth is over and above our normal endeavor—endeavor
which can be best be summed up by these facts: In 1949, the seven
NBC Newsrooms produced for local and network co_nsumptioh 417
weekly shows, or 21,684 for the year. In 1949, our work was recognized
by: (A) The award of the Overseas Press Club to Henry Cassidy,
European news director, for the best reporting on foreign affairs by
radio; (B) The Sigma Delta Chi Award for distinguished service in
radio journalism to Merrill Mueller, our London news manager; (C)
The Headliners Award to Robert Trout for outstanding radio reporting
and (D) Stories on Morgan Beatly in both Time and Newsweek mag-
azines,

“That, briefly, is the story of the new direction our AM news is
taking,”

g g id g
® o o Irving Hoffman reports that Ralph Bellamy showed
up for a rehearsal of his video show one morning with a tired
look on his face. “Meeting of the American Federation of Radio
Artists,” he explained to his director. “H'm,” h’mmed the latter,
“the morning-AERA feeling, hey?”

g g w g
® & o AROUND TOWN: Trade talk has Henry Morgan huddling
with WNBC for a return to his daily quarier-hour sessions a la his old
WOR routine, . . . Merger of several top H'wood agencies is giving
some acts the chance to break comtracts since agreements provide
they don't have to stick with an agency when it merges. ... . There's
No Biz Like Show Biz dep’t: Herb Shriner has to split-week his honey-
moon with his brand new bride, the former Eileen McDermott. (They're
spending two weekends in Wash.) . . . NBC wants Hank Ladd to fly
to Chi to televise three shows from there—in the Garroway manner.
« + « Jean Carroll’s guest shot on Perry Como’s teevee show Jan. 15th
will be a warm-up for the comedy series Tommy Rockwell has in mind
{or her, Tommy fiqures she’ll be one of 1950's television biggies. .

g g g g '
® o o SMALL TALK: Jo (WMGM press chief) Ranson’s
missis, Nancy, is holding an exhibition of her paintings at the
George Binet Gallery from Jan. 7th to the 25th. . . . Carl King
doing the narration on the wrestling from Chi via DuMont every
Sat. . . . Edith Dick, WWRL station manager, being urged by

Queens County women’s groups to seek political office. She’s
spurned similar offers in the past.

www americanradiohistorv com
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By NOEL CORBETT

“MREATEST FIGHTS OF THE

CENTURY,” TV show which
has met with success in the east, is
now sponsored on KGO-TV -Tues-~
days by Chesebrough Manufacturing
Company. Maury Baker, station
press and promotion head gave a
preview of first showing for the
press last week. Caton, Inc., is the
advertising agency.

Heavy fan mail brought two kids
back for repeats on KNBC’s “Light
and Mellow” program. They're Joan
Trangsrud and Jack Washburn of
the guest relations staff, and accord-
ing to the mail pull, singers who're
going places.

A. E. “Shorty” Evans, chief engi-
neer of ABC’s TV and AM stations
is in his 25th year as a KGO engi-
neering man. “Shorty” opened 'GO
back in '23 before it went on the air.

Dogs are having their day on Les
Malloy’s KGO-TV show. Each
Thursday, Charley Friedrichs, head
of the San Francisco SPCA brings
dogs they’ve picked up in the past
few hours to Les’s program in an
endeavor to locate owners. Also,
some dogs who’ve been abandoned
are put on the air, and Les makes a
pitch for a new home for these
pooches.

Tony Martin, who started in these .

parts (at the Bal Tabarin) and then
went on to radio and picture fame,
is back at the Bal this week knock-
ing 'em dead. .
Another who’s known to radio, is

currently playing the Fairmont Ho- .

tel; Rudy Vallee.

George Fuerst, KJBS salesman is
the pa of two more youngsters.
Darby and Rory, they’re a couple of
twins who bring the Fuerst group of
kiddies up to six.

Wedding Bells

Herb Shriner, star of CBS-TV’s
“Herb Shriner Show,” announced
yesterday that he was married
Thursday, Dec. 21, to Eileen McDer-
mott, daughter of Dr. M. F. McDer-
mott, of Chicago, Ill, in a double
ceremony in which-Paul Gray, col-
league of Shriner, was married to
Lisa Jayne. :

The weddings took place in
Hyattsville, Md. '

1949

,g 1906

CONFISEUR

FRENCH RESTAURANI
" LUNCHEON from $2.00
DINNER from $3.00

‘ COCKTAIL BAR
15 East 52nd St. ]
.AIR CONDITIONED
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Your wife’s eyes: What will you read
in hers when she asks whether you can
afford that modest cottage that’s for sale?

Your boy's eyes: What will you see in
his eyes the day he asks whether you
can afford to send him to college?

Your own eyes: What will the mirror
tell you about them when it’s time to
retire, and take things easier?

There's no better time than right now to sit back
and think what you will see in your family’s eyes
a few years from now.

Whether they glow with happiness or turn aside
with disappointment depends, to a very large ex-
tent, upon what you do now.

So plan now for that home you plan to buy even-
tually . .. set aside money now for his college edu-
cation ... plan now for the day you can retire.

Decide now to put part of your salary, week after
week, year after year in U. S. Savings Bonds, so

that you will have the money for the important
things you and your family want.

Insure your future by signing up on the Payroll
Savings Plan where you work, or the Bond-A-Month
Plan where you have a checking account. Chances
are you won’t miss the money now, but you cer-
tainly will a few short years from now if you
haven’t got it!!

P.S. Remember, too, that every $3 you invest now
in U. S. Savings Bonds returns $4 to you in just
ten short years.

Aux‘x’rmaitic samg W Sung sawng—- US.SAVINGS BONDS

THIS SPACE CONTRIBUTED BY RADIO DAILY
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RADIO DAILY
SOUTHwEST NETWORK SONG FAVORITES A G E " c I E s
The top 30 songs of the week (more in case of ties), based .
- —_— on the copyrighted Audience Coverage Index Survey of —_—
D HYMAN, sports director of Popular Music Broadcast over Radio Networks. Published LYDE E.RAPP has been appoint-

WOAI-TV, San Antonio, prem-
iered his new “Trophy Room” with
Game Warden A. E. Hitzfelder as the
first guest. Opening program in the
new series, which will be heard
weekly, accented Texas game laws
with a particular emphasis on the
new license regulations now in ef-
fect. Future “Trophy Room” pro-
grams will feature local and visiting
sportsmen, with the trophies they
have bagged, and special hunting
and fishing films with commentary
by Hyman.

Howard Davis, owner and general
manager of KMAC, San Antonio,
has named John Paul Lee, widely
known advertising executive, as
commercial manager of KMAC and
the FM operation, KISS. Lee has
had broad experience in advertising,
as commercial artist for outdoor
companies, publisher representative,
and circulation executive. For the
past two and a half years Lee has
been doing special radio sales work
in Texas covering the markets of
Houston, Corpus Christi, Waco, Dal-
las, Austin and San Antonio.

The commercial film production
department of WBAP-TV, Fort
Worth, has been engaged to film and
produce a series of spot announce-
ments for Grand Prize Beer. Two of
the announcements will feature a
famous local colored man called
“Showboat” and the others will use
‘semi-animation with Archibald Mec-
Tuff, a character described as a
fearless hunter. The TV spots were
arranged by Bill Bryan, account ex-
ecutive for Grand Prize and WBAP-
TV will make additional prints for
use on other Southwest TV stations.

George C. Collie has been ap-
pointed merchandising manager of
WOAI, San Antonio, succeeding
Louis E. Smith, recently transferred
to the commercial department of
WOAI-TV. Collie has had previous
sales experience with several San
Antonio firms and his radio back-
ground includes announcing and
sports coverage.

"RCA-Victor To Exhibit
At Chi. Furniture Show

Chicago—RCA Victor will exhibit

its complete 1950 line of radio and

" television sets at the Winter Furni-
ture Mart Show which opens here
on January 9. Fourteen new televi-
sion models reflecting current trends
will be displayed.

Officials of the company to attend
the show include: J. B. Elliot, v-p
in charge of RCA Victor consumer
products; Henry G. Baker, general
manager; Charles P. Baxter, assist-
ant general manager; Allen B. Mills,
general sales manager of the home
instrument division; Harold A. Ren-
holm, regional manager; Dan D.
Halpin, television receiver sales
manager; Joseph P. Bannon, field
sales manager, and J. M. Toney, ad-
vertising and sales promotion man-
ager.

by the Office of Research, Inc., Dr. John Peatman, Director.
Survey Week of December 23-29, 1949

TITLE PUBLISHER
A Dream Is A Wish Your Heart Makes............oovuen. Walt Disney
A Dreamer’s Holiday......ocovvviivnns suonnnnnnnns Shapiro-Bernstein
A Thousand Violins..,....... i viimiiiiiviviaraneneenns Paramount
All The Bees Are Buzzin’ 'Round My Honey................ Santly-Joy
Bibbidi Bobbidi BoO.......c.viiiiiiiiiriiiiiiiiriaeinans lWalt Disney
Bye Bye Baby.........ooivii it ]. ]. Robbins & Sons
Charlie My Boy.....cooieuiinieiiiiniieiiiiiiieaiicaaens, ...Bourne
Daddy’s Little Girl. ...ttt iiiiiiianiniaeanas Beacon
Dear Hearts And Gentle People............covivnenenen.. E. H. Moris
Dont Cry Joe. . i iterieeriiie s ttanerineasannecsonsansninans Harms
o8 8P Encore
Yestival Of Roses....... et e et it et Witmark
Hush Little Darlin’...... ... ittt iiiaiianranianas Michael
ICan Dream Cant I......... ...ttt Ceerenens Chappell
I Never See Maggie Alone...........iiiviiiininveranananas Bourne
I Only Have Eyes For You.......ooiiiiiii i iiiiaiinnnnnss Remick
i've Got A Lovely Bunch Of Cocoanuts...........co0vvunerennnn Cornell
Johnson RAG ... ...t it it e i e, Miller
Just For Fum. ... i i ittt et ianneannanans Paramount
Mule Train. ottt et it et e iee e einnrnnes Walt Disney
Old Master Painter..........iivteinerenevernnerronneennrens Robbins
River Seime..... ...t ittt ittt iein e eneinnnas Remick
Rudolph The Red-Nosed Reindeer....................c.... St. Nicholas
She Wore A Yellow Ribbon,................cccviinnnan.. Regent
SHpPPIng  Around. .........iiiiiit ittt i e e e, Peer
1503 5 o et ettt nenaan Henry Spitzer
Slay Well .o e e e e Chappell
That Lucky Old Sum..........c.viuiiniineee e iannnnnnnns Robbins
There’s No Tomorrow...............cconu.nn ettt Paxton
Toot Toot Tootsie Goodbye. .......ovivreinriirenieneannannnnn.n. Feist
"Way Back Home...................c0euvunnnn. Bregman-Vocco-Conn
Youre My Thrill... . ... e e Sam Fox

Second Group

TITLE PUBLISHER
Ain’t She Sweet.............ooiiieiie i, Advanced
Crocodile Tears.............covueuiiiuiunnuinniin, Johnstone-Montei
Bchoes ..o Laurel
Enjoy Yourself........... ... i, E. H. Morris
Happy Times..........ciiiiinunenn i, Harms
Hop Scotch Polkat.........o.ovvrin e, Cromwell
I Must Have Done Something Wonderful................ Simon House
In Sontiage By The Sed..........covuvrversiinionnnnn . «Life Music
Merry Christmas Polkd..........ooeueiur oo, Alamo
Merry Christmas Wallz...............ooiiii . Advanced
Mistletoe Kiss.............cccoveiinininnnnnn, Shapiro-Bernstein
My Love Loves Me........uuiyiuuneeens i Famous
My SBtreet....... ... oot Campbell
Open Door—Open AMnS.......o.ouieeeeuie s, Leeds
Room Full Of Roses..................ooouiuuuinn i, Hill & Range
Sitting By The Window............................ Shapiro-Bernstein
Sleigh Ride........ ... i, Mills
Souvenir FE e Beacon
Sweetest Words TKnow..................oo0ves oo Life Music
Why Don't We Do This More Often................ Bregman-Vocco-Conn
You're Always There............................ Bregman-Vocco-Conn
You're Breaking My Heart...................co0ooeooonn Mellin
You're Different.............ooiiiiiiinnnns Santly-Joy

ed advertising director of Theo.
Hamm Brewmg Co. of St. Paul,
Minn. He is formerly of J. Walter
Thompson Company.

FERWERDA - BOONE, INC. has
announced the dissolution of the
company and the formation of a new
company, Ferwerda Co. Inc. to carry
on its activities.

ROBERT H. DAVIDSON has been
named assistant advertising man-
ager of the Jell-O division of the
General Foods Corporation.

HOBART MANUFACTURING
CO., Troy, Ohio, to the Buchen Co.
of Chicago for advertising of the
company’s Kitchen Aid division.

ROSS ROY, INC. of Detroit has
acquired an interest in C. C. Fogarty
Co. of Chicago. The Chicago com-
pany will henceforth be known as
Ross-Fogarty, Inc. Ross Roy will
serve as president with Jack Fogar-
ty, executive v-p.

STEPHEN JOSEPHS has joined

‘| Modern Merchandising Bureau, Inc.

as an account executive. He was
formerly with J. Walter Thompson
Company.

Renew Lang-Worth Series

In the past ten days 38 additional
radio stations have signed renewal
contfracts for the New 8-inch Lang-
Worth library. These stations are:
KBIO, Burley, Idaho; WICA, Ashta-
bula, Ohio; WING, Dayton, Ohio;
WFIN, Findlay, Ohio; WPFB, Mid-
dleton, Ohio; K¥FOX, Long Beach,
Cal; KXIC, Iowa City, Iowa;
WMDN, Midland, Mich.,; WKNX,
Saginaw, Mich.; KYJC, Medford,
Ore.; WISR, Butler, Pa.; WMCK,
McKeesport, Pa.,;, WMGW, Meadville,
Pa.; WJAS, Pittsburgh, Pa.; WPIC,
Sharon, Pa.; WMAJ, State College,
Pa.; KMHT, Marshall, Texas; KXLE,
Ellensburgh, Wash.; WSOY, Decatur,
I11.; WTAZX, Springfield, Ill.; KCOG,
Centerville, Iowa; KWOS, Jefferson
City, Mo.; WFAH, Alllance, Ohio;
WJIMO, Cleveland, Ohio; WHKC,
Columbus, Ohio; WTNS, Coshocton,
Ohio; WHUN, Huntingdon, Pa.;
KXIT, Dalhart, Texas; KMUR, Mur-
ray, Utah; WKZB, Muskegon, Mich.;

-KGW, Portland, Ore.; WSNY, Sche-

nectady, New York; WOOD, -Grand
Rapids, Mich.; WFUR, Grand Rapids,
Mich.,; WKNK, Muskegon, Mich.;
WPIK, Alexandria, Va.;, KOMW,
Omak, Wash.,; WGBA, Columbus,
Ga. .

Interviewing Stars

Interviews with stars wof stage
and screen are currently being spot-
lighted by Art Scanlon each morn-
ing at 7:15 on his Breakfast with
Romance program over 'WINS. Vic
Damone and Ralph Flanigan have
already appeared on the show with
Patti Page, Lisa Kirk and Fran
Warren, among others, scheduled

vvvvvv.am<ericanradiohistorv.com

to give their backgrounds in 1950.
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TELE TOPICS |

: N MOST COUNTS, “Carmen,” the
! initial offering of the Opera Tele-
i vision Theater on CBS Sunday was super-
1 lative television. Music, production and
+ direction were truly exciting, but the pro-
! gram’s faults were basic and marred what
i could have been perfection. First of all,
. it should have been done in English. Henry
i Souvaine and Lawrence Tibbett hope to
\ help popularize opera through the series,
: but they'll never do it if their audience
{ can’t understand what’s going on. Sec-
{ ondly, the acting of the principals was
i entirely too broad for the precise require-
5 ments of video. Gladys Swarthout’s Car-
s men was insipid and awkward, while Rob-
i ert Rounseville, as Don Jose, seemed to
¢ be playing .to the galleries of the Met,
s and Robert Merrill was not at his best as
5, Escamillo. By far the best performance
i was turned in by Priscilla Gillette, as
i Micaela. Most disappointing scene was
( the gypsy dance, which was static and
: colorless. Production as a whole, however,
» overshadowed these deficiencies. . . . Pro-
= gram was produced by Souvaine, staged
and conducted by Boris Goldovsky and
directed by Byron Paul. Barry Wood was
: associate producer and ‘Walter Ducloux
t: musical supervisor, with sets by Richard
b Rychtarik. ‘

1

E Y FAR the most sensational dance
number we've seen on TV was aired
+ on the Paul Whiteman show on ABC Sun-
day nite. Jim McNaughton's set was a
v striking work of art with an amazing
three-dimensional quality, even on a small
: screen. Music was the first movement of
Gershwin’s Concerto in F for which Val-
erie Bettis conceived and executed a high-
ly imaginative and tasteful routine. Skill-
ful and daring camera work, directed by
Whilliam H. Brown, Jr., blended these ele-
ments into a series of thrilling pictures
that were truly a delight to behold. Mak-
ing fullest use of ABC's huge studio, a
camera was mounted on the paint frame
| elevator and used most effectively in an
{ almost vertical shot from a height of about
¢ 35 feet. 'Twas truly a great production
n and one for which we say thanks to pro-
ducer Ward Byron and those mentioned
4 above.
i - ®
IGN OF THE TIMES: SMPE has
changed its name to Society of Mo-
5 tion Picture and Television Engincers and
has invited all video engineers to join.
. . . . Burr Tillstrom, who took part in the
. opening ceremonies of the RCA Exhibition
b Hall in April, 1947, will originate “Kukla,
Fran and Ollie” in the hall's Johnny Vic-
¥ tor Theater during his New York visit,
1 Jan. 16-18. . . . Warren Hull will intro-
duce the films making up the WPIX
“Premiere Theater” for Doubleday. Ini-
tial feature, to be aired Friday, is George

= ™~
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Loewi, In Warning Of The ‘Monopolistic’ Effects,
Points To The ‘Scarcity Of Stations’ And ‘Totally
Inadequate Cable Facilities Or Microwave Relays’

DuMont—presumably over WDTV,
Pittsburgh—at the station’s half-
hourly card rate. Actually, there is
nothing in the NBC wire to Morti-
mer Loewi, director of the DuMont
network to indicate that NBC was
not also ordering time on DuMont’s
New York and Washington stations.

The time purchases would be for
a 13-week period beginning Febru-
ary 4, but would become opera-
tive unless acceptances are received
from 15 stations.

No specific program was outlined,
merely the commitment to furnish
“quality programming,” sponsored
or not. DuMont pointed out that the
contract does not offer the right to
refuse programs “unsatisfactory or
unsuitable or contrary to the public

| interest.”

[NBC, in announcing the estab-
lishment of the plan, which it char-
acterized as “an experiment and a
vital one,” also stated that “each sta-
tion is free to accept or reject it on
the basis of its individual sales an
programming situation.”] '

Spot advertising through three
one-minute commercials each half-
hour was proposed, without identi-
fication of sponsor. Any station ac-
cepting must clear the time com-
pletely for the 13-week period, re-
gardless of how much time is sold
by NBC.

Loewi replied to the wire from
Sylvester L. Weaver of NBC that “in
view of the scarcity of sbations in
the leading markets, presently inter-

(Continued from Page 1)

connected by totally inadequate
cable facilities or microwave relays,
this order on behalf of NBC . . .
constitutes, in our opinion, an at-
tempt to monopolize the existing
facilities for television broadcasting
and is a manifest attempt to freeze
out any competitor having legiti-
mate business.”

“If never has been our policy, nor
is it now, to permit any competitor
to take unfair and unlawful advan-
tage of its financial position,” Loewi
wrote, “it is our intention to take
full advantage of all facilities at our
command, governmental and other-
wise, to see to it that this attempt
on the part of NBC to secure a mon-
opolistic position-in the TV broad-
casting field on Saturday nights is
thwarted before it starts.”

DuMont told the Commission the
NBC plan would “disrupt and de-
stroy comprehensive programming
efforts by independent broadcasters
and unreasonably burden advertis-
ers utilizing the services of such
broadcasters.”

DuMont said also that it has lost
out in the past to NBC because it
has not been able to offer AM and
FM programming as well as TV.
Expressing great alarm over the en-
tire developing pattern in TV net-
work programming competition, Du-
Mont called for immediate “prophy-
lactic action ... (rather than event-
ual) ... remedial formal measures,
or the application of licensing sanc-
tions.”

Press-Time

of the Capitol.

{ Bernard Shaw's “Pygmalion.”
: : .
\

Knomark Buys ‘Blind Date’ On ABC
Knomark Mannfacturing Co., for Esquire boot bolish, bas signed
with ABC for sponsorshiv of “Blind Date” starring Arlene Francis,
over a 25-siation hooknup. Nineteen stations will carry the show live
and five via recording. The 52-week contract, effective Mar. 16, was
placed throngh Emil Mognul agency.

Permanent TV Lights Installed In Capitol
Washington—Permanent TV lighting fixtures, for both black-and-
white and color have been installed in the Honse of Representatives.
They will be used today for the President’s State of the Union message
and for all other occasions covered by video. Equipment was purchased
from Mole-Richardson, Hollywood, and is the permanent property

K. C. R. Sells Racing Film In Washington
Duaily film of horse racing in Florida produced by K. C. R., Inc., bas
been signed by Senate beer for airine in the Washington area. The
producing firm, of which Joe Roberts is exec veedee, is now negotiating
for network distribution of the package. Program features narration
Clem McCarthy and interviews by Bill
Miami daily to go on the «ir at 11 p.um. each night.

Paragraphs

DuM. HITS NBC ‘SATURDAY’ PLAN

NBC Conn. UHF Quflef
In Operation Today

Completion of a new UHF ex-
perimental station at Stratford,
Conn., a suburb of Bridgeport, was
announced yesterday by Joseph H.
McConnell, president of NBC, who
said that this new station which
commences operation today, was a
major step in the industry toward
solving the broadcast and reception
problems of UHF telecasting.

Sees ” Vital Effect”

The experimental station is ex-
pected to have a vital effect on the
future of all TV broadcasting in
the U. 8., McConnell said. A limited
number of new experimental UHF
receivers have been designed by
the home instruments department
of RCA Victor under the direction
of D. D. Cole for engineering obser-
vation of the test transmissions
from the Bridgeport station. In ad-
dition, RCA has developed an ex-
perimental converter which can be
attached to present receivers to
make possible reception of these
UHF signals. These receivers and
converters will be placed in spe-
cially selected locations in Bridge-
port and meighboring areas during
the experimental period to evaluate
the effects of the radiated signal.
In the period between Jan. 4 and
Jan. 15, NBC TV engineers will
make adjustments in the antenna
and transmitter. Receivers will be
installed within 25 miles of the sta-
tion after Jan. 15.

May Open “Vast New Areas”

McConnell said: “We are confi-
dent that the operation of this UHF
station will demonstrate the feasi-
bility of broadcasting in the upper
reaches of the spectrum. The ex-
periments are being conducted by
NBC to unravel the complex prob-
lems confronting the industry in
the present space log-jam for tele-
vision channels. ‘If the experiment
is successful it will show the way
to opening up vast new areas for
hundreds of additional television
outlets in this country.”

‘Gloves’ Bouts Sponsored
Over WPIX By Chevrolet

Series of 13 Golden Gloves boxing
pickups will be sponsored on WPIX
by the Chevrolet Dealers of New
York, through Campbell - Ewald.

by
Corumnt and will be flown from

Series begins Jan. 11 and run$
through Mar. 8. Jimmy Powers and
Jack McCarthy will describe the

www americanradiohistorv com
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(BS Names Heller
N. Y. Program Chief

(Continued from Page 1)

the CBS press department with a
realignment of positions, according
to George Crandall, director. He said
that Michael J. Foster has been
named assistant director of CBS
press information, and Michael J.
Boscia will henceforth be executive
assistant to Crandall.

Hank Warner continues as the de-
partment’s manager of operations
and Dorothy Leffler remains as
manager of the magazine division.

The changes in the web's pro-
gramming department were made as
a result of the network’s new plan
of organization.

RCA Victor To Make
33 1/3 RPM Records

(Continued from Page 1)
soared to a rate of more than 20-mil-
lion a year. He said the RCA policy
would be to supply music for all rec-
ord players, with emphasis on the
45 system. Folsom predicted that the
w457 is “destined to lead all other
types of recorded music.”

The new RCA LP will be a non-
" breakable disc. Folsom said selec-
tions from the RCA Victor library
featuring great orchestras and musi-
cal artists will be made available.
Other appropriate additions to the
LP repetoire will be made. Orders
are now being booked for March, he
announced.

The RCA Victor 1950 line of
phonographs and radio - television
combinations include instruments
that play all three speeds, the RCA
president added. All of these instru-
ments have an independent 45 rpm
record player.

Benny, Lux and McGee
Top Hooperatings First

(Continued from Page 1)
last report in the average evening
broadcast audience but states that
AEBA is up 14 from a year ago
with a rating of 33.7.

Other programs which placed in
the “First Fifteen” include: “Ar-
thur Godfrey’s. Talent Scouts,” 19.6;
“Amos 'n Andy,” 19.1; “My Friend
Irma,” 18.8; Bing Crosby, 18.2; Char-
lie McCarthy, 17.8; and Groucho
Marx, 17.3.

Also Walter Winchell, 17.3; Bob
Hope, 15.7; “Suspense,” 15.3; “Mr.
Chameleon,” 15.1; Bob Hawk, 14.9;
and “F.B.I. in Peace and War,” 14.7.

Hooper reports that the average
evening rating is 10.2, that evening
available homes are 79.5, and that
current total evening sponsored
hours are 57 as compared with 57
last report and 66 a year ago.

Stork News
Mr. and Mrs. Robert J. O’Connor
have announced the birth of a son,
Robert John, Jr., on December 29 in
Unlon Hospital, the Bronx. He is
sports director of WOR-TV.

Wednesday, January 4, 1950

DAILY

—_—

Celebrates 520th Broadcast

Hollywood, Calif.—Harriet Harris’
“Happy Theater” for the young gen-
eration celebrated the program’s
520th dramatized story and the pro-
gram's second annixersary on the
air. For this special broadcast Har-
riet has chosen the story ‘“Snow
White and the Seven Dwarfs,” the
tale which was most often requested
by the young fans during the past
year.

Talent Time

Hartford, Conn.—A group of high
school boys, led by Elliott Reed of
here, have formed a five-piece hill-
billy band which will make its de-
but this week over WDRC. Songs
by all new ‘“‘discoveries” are played
on all local shows over WDRC dur-
ing the week devoted to their build-
up, under the general heading—
“Talent Time.”

New KXOK Show

St. Louis, Mo.—A new audience
participation program has premiered
on KXOK titled “Luncheon at the
Forest Park.” The program is broad-
cast from 11:30 to 12:00 noon Mon-
day through Friday and originates
in the main dining room of the For-
est Park Hotel. Bob Hille, KXOK
announcer, is the emcee for the pro-
grams interviewing guests in attend-
ance. Music is supplied by Emmett
Schuster, musical director for
KXOK, at the piano.

KEX Aired Spokane Choir

Portland, Ore.—Because of the
wide coverage of KEX in Western
Washington, the 50,000-watt facility
was added to a network of Washing-
ton stations by the Seattle First Na-
tional Bank to broadcast the annual
Christmas Eve concert of Mount
Saint Michael's Choir, in Spokane.
The program was heard at 8:30-9
p.m.

WWDC Appointment

Washington, D. C.—The appoint-
ment of Irving M. Lichtenstein as
director of public relations and sales
promotion for radio station WWDC
and WWDC-FM was announced re-
cently by Ben Strouse, vice-presi-
dent and general manager of the
Capital Broadcasting Co. Lichten-
stein came to WWDC in January,
1949, where he was assigned to the
AM and FM news staff. In July, he
was given the additional duty of
handling publicity for the station.

Condon Named Editor

Tulsa, Okla.—Glenn Condon, local
radio newsman, lecturer and show-
man, has been named news editor of
KRMG, new 50 ke. ABC outlet.
Condon’s radio experience runs
from editing for KTUL, production
and programming for KVOO to gen-
eral management for KOME and
KAKC, to writing, producing and
appearing in network shows. Con-

don’s newspaper experience runs|

the gamut from newsboy to man-
aging editor of the Tulsa World.

CORST-TO-COAST

WFH Program Change

Wichita, Kans. — "“Open ‘House
Party, 'up to now an hour-long
record show heard over KFH and
KFH-FM, and emceed by disc-jock~
ey Don Anderson, will now run for
90 minutes music with three KFH
personalities taking turns at the
mike. A Mystery Personality Con-
test will also be added to the new
time.

Narrating Navy Programs

Washington, D. C.—A series of 26
fifteen-minute recorded programs
for the Navy’s recruiting program,
are being narrated by Lee Dayton,
WMAL announcer. The recordings,
going to hundreds of radio stations
throughout the country, are made
with the Navy Band which is heard
coast to coast every Saturday at 11
am., over the ABC network from
WMAL.

Successful Drive

Greensboro, N. C.—When the final
count was in, the Junior Chamber
of Commerce learned that the
Phyllis Carter Blue Baby Fund had
been over subscribed by 75 per cent
—thanks to the generosity of the lo-
cal residents here, and to the assist-
ance of station WCOG, ABC outlet.
Every spot on the station schedule
where an appeal could be inserted
was devoted to the fund for Phyllis’s
operation.

WMCA-FM On Air,
Near Deal For Sale

~ {Continued from Page 1)
minds of the WMCA management

‘and the FM station will continue

operation until the deal is com-
pleted. The negotiations are being
handled by Frank Stapleton of the
firm of Engel, Judge and Miller.
Sale is subject to FCC approval.

Included in the purchase are the
FM transmitter and the WMCA-FM
channel.

Dark Future For FM
Painted By ‘Journal’

(Continued from Page 1)
ures, a few minor successes. The
outlook: More fatalities to come.”

One broadcaster was quoted as
saying “you can put FM radio down
as one of the commercial flops of the
decade.”

The paper cited continuous losses
by FM broadcasters who counted on
the new medium to eventually be-
come popular and replace AM. “But
the popularity didn’t come as ex-
pected,” the Journal said.

The Wall Street Journal pointed
out that on June 30, 1949 there were
“155 fewer firms holding FM broad-
casting licenses than there had been
a year earlier.” In the five months
since, 65 additional stations *‘con-
cluded they wanted no part of FM.”

is..

or Free & Peters.

PITTSBURGH

- 50,000 WATTS
‘ NBC AFFILIATE

Book Lovers

Practically everybody in Pittsburgh (and far
" beyond) loves books.. reference books, that
since KDKA started its Tello-Test quiz
show (6:15 PM, Mon. thru Fri.). One branch
library office reports 1,000 telephone calls a
month from answer-seekers! All this is just a
sample of the response that’s in the books for
you when you place your program on KDKA.
For alluring facts and figures, check KDKA

KDKA

;@5 WESTINGHOUSE RADIO STATIONS Inc
o’ WBZ ¢ WBZA ¢ WOWO o KEX « KYW ¢ KDKA * WBZ.TV
National Representatives, Free & Peters, except for WBZ-.TV;
for WBZ-TY, NBC Spot Sales ’

{. L ‘
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'NAB Holds Eledlons
J;To Journalism Council

! Minneapolis — NAB announced
| here yesterday the election of Floyd
| K. Baskette, associate professor of

{journalism at the University. of

I Colorado, as chairman, and Arthur

Stringer, of NAB, as secretary and

treasurer, of the Council of Radio

n Journalism. Mitchell V. Charnley,
i professor of journalism at the Uni-

'f versity of Minnesota, the council’s

1 1949 chairman, supervised the elec-

« tion.

l  Four council directors who will

(Continued on Page 6)

JBasketball ‘Boundup’
' Set By Sports Web

Philadelphia — Sports Broadcast
. Network will cover two different
! basketball contests on the same pro-
¢ gram in a new set-up beginning
lJanuary 7. The web, composed of
¢ about 150 stations from Canada to
. Florida and the West, will receive
t both the Temple-Syracuse and La-
i Salle-Bowling Green games at Con-
¢ vention Hall and the Penn-Lafayette
t and Villanova ~ Valparaiso contest
) from the Palestra on the first pro-
- gram.

The games -will be monitored by

(Continued on Page 5)

3

! Management And Labor
- Buy Air Time On WSTC

. Stamford, Conn.—The 600 mem-
< bers of Nutmeg Lodge 1887 of the
i International Association of Ma-
¢ chinists have joined forces with the
Ll management of Sohick, Inc., their
s employer, in a move to increase the
< company’s business,

:  The union's voluntary promotion

(Continued on Page 2)

Declaration

Congressman James Noland of
Indiona literally has thrownm his
hat into the ring on a TV program
presonted over WTTV in Bloom-
ington, Indiona. Noland was
asked on the interview program
about his plans for the 1950
Congressional race and he
picked up his hat and tossed it
into a ring drawn on the studio
floor.

Nostalgie

Memorable musical, dramatic
and news events will be broad-
cast by WNEW tomorrow, Jan. 6,
from 10 to 10:30 p.m. A record
of Bill Robinson dancing and
talking, scenes from great films,
records 'of Lou Gehrig’s depar-
ture from baseball and Babe
Ruth Day ot Yankee Stadium are
among the features to be heard,

Doubieday Signs MBS
For Walfon Strip

Doubleday & Co., publishers, who
have recently invested heavily in
one-shot broadcasts over various
networks, have signed with Mutual
to sponsor Sidney Walton’s news
commentaries four -times weekly
over the full web effective Monday,
January 9. Walton, who is currently
under Doubleday sponsorship for a
once-a-week news program on Sun-
day afternoons, will be heard on
Mondays, Wednesdays, and Fridays

(Continued on Page 2)

CBC Board Grants
Commercial FM License

Montreal—The board of govern-
ors of the CBS has agreed to rec-
ommend the granting of a separate
M private commercial broadcast-
ing license to the Canadian Mar-
coni Company in Montreal, it was
announced here recently by the
board.

It was emphasized, however, that
the board did not regard such

(Continued on Page 2}

— e

TWORKS WARY OF EDITORIALIZING

Survey Reveals No Such Move, Even
Though Right Has Been Granted;
Some Affiliates Use Privilege

Coe Quits WPIX Post,

Was V.-P. And Mqr.

Robert L. Coe, vice-president and
station manager of WPIX, has re-
signed, it was announced yesterday
by F. M. Flynn, president of the out-
let and of its parent organization,
the New York News. Coe’s resigna-
tion becomes effective when his suc-
cessor, who is to be named shortly,
takes over his duties, Flynn said.

Coe’s successor, according to trade
speculation, probably will be some-

(Continued on Page 7)

Production Increase Set
For Rectangular Tube

Toledo, O.—American Structural
Products Company will devote sev-
enty-five per-cent of its television
bulb production to the new all-glass
rectangular bulb by the end of the
first quarter of 1950, Stanley McGiv-

(Continued on Page 5)

Three Sponsors Renew
Alaska Station Pacts

Three sponsors have renewed
their contracts with Alaska Broad-
casting Company stations for 1950.

The R. J. Reynolds Tobacco Com-
pany will run five one-minute spots

. {Continued on Page 5)

Radio’s Aid To Adv. Council
For 47 Drives During 1949

Major radio support for 13 top-
priority campaigns and minor sup-
port for 34 other miscellaneous pro-
jects was enlisted by the Advertis-
ing Council in the first 40 weeks of
1949, a year-end statement by its
president, T. S. Reppelier, has re-
vealed. The report in general reflect-
ed the increasing interest of busi-
ness in broad human problems.

The estimated circulation for pub-

lic service “projects through the

Council’s radio facilities totaled
more than 11 billion listener-im-
pressions, Reppelier said. Some 137
network and regional radio adver-
tisers cooperated with the council by
presenting public service material
on their programs regularly, he
went on to say.

The council president said that all
of the sponsored network programs
that were carried on radio and tele-

(Continued on Page 5)

www americanradiohistorv com

In no single instance to date
have any of the four major
networks taken advantage of
their prerogatives to present
a clearly labeled exprf" n
of editorial opinion si t
right was granted ther _ .
FCC ‘relaxation’ of the May-
flower decision editorial ban
last June 2, it was revealed

(Continued on Page 8)

544 Stations Signed
For BAB Promotion

Five hundred and forty four sta-
tions have thus far subscribed to the
BAB’s All Radio Presentation Com-
mittee’s forthcoming motion picture
“Lightning That Talks,” according
to Maurice B. Mitchell, director of
the BAB and secretary of the ARP
Committee. Mitchell said, however,
that BAB’s goal was to make the

(Continued on Page 6)

Miles Named Manager
Of NBC Sales Service

Sackett Miles has been named
manager of Sales Service for the
sound broadcasting division of NBC,
Harry C. Kopf, vice-president in
charge of sales for sound broadcast-
ing, announced yesterday. Miles has
been with NBC since 1942. He suc-
ceeds Melville Greene, who resigned
last month.

Undefeated

The Benton & Bowles basket-
ball team continued its unbroken
victory skein this week by de-
feating the William Esty agency
qulntet 42-25. Last week the B&B
hoopsters sold Newsweek a bill
of goods, scooping the magazine’s
court aggregation by a score of
61 to 49, According to a report.
B&B is planning to challenge
C.C.N.Y. {

]
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FRANK BURKE :
MARVIN KIRSCH

Published daily except Saturdays, Sundays
and Holidays at lSOlt{;ro:_dwny. New Y
(18). N. Y.. by Radio Daily Corp., J. W.
Aliconte, President and Publisher; Donald M.
Merserean, Treasurer and General Manager;
Marvin Kirsch, Vice-President; Chester B.
Rahn, Vice-President; Charles A. Alicozte,
Secretary. Terms (Postage free) United
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1501 Broadway, New York (18), N. Y.
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Allen Kushner, Manager
6425 Hollywood Blvd. Phone: Gladstone 8436
WASHINGTON BUREAU
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NEW YORK STOCK EXCHANGE
ct
High Low Close Chg.
ABC .. ... ... ... 83 83 833 4+ W
Admiral Corp. .... 1815 17} 18 + 5
Am. Tel. & Tel.. . 1463; 146V; 14635 + 33
CBS A ... ... ... 303 2933 4+ 14y
CBS B ........ 29% + %
Philco ...... 3258 ......
Philco pfd. 841, 4 W
RCA Common . 12 4+ 4
RCA 1st pfd. . .... 74+ %
Stewart-Warner ... 1214 'IZ‘/Z 12V4 + VY,
Westinghouse ... 325§ 3215 325 + 33
Woestinghouse pfd.. 10315 10333 1031, + 15
Zenith Radio .... 327 32 3255 + 4
NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 1635 1633 1633 + 1
Nat. Union Radio . 233 2V 233 + V4
OVER THE COUNTER

Bid  Asked
DuMont Lab. ............... 15Vs 16V,
Stromberg-Carlson ... ...... R 12

Tompkins Gets WWTL Post

New Orleans—Bob Tompkins has
been appointed promotion manager
for WWL, Howard Summerville,
station general manager. has an-
nounced. He replaces Jack Haladay
who resigned to become promotion
manager with the Daytona Beach
Chamber of Commerce. Tompkins
was news editor for WWL,

RCA INSTITUTES, IHC.

A Service of
Radio Corporation of America
One of the leading and oldest echools
of Rodie Technology in America, of-
fers its troined Radie and Televislon
tcchnicione to tho Brondeasting In-
dustry.
Our praduates have
Ist Class Telephone Licenxe,
Address inquirics to
Plocement Dircctor
RCA INSTITUTES, Inc.
350 W. 4th S5t,, Now York 14, N. Y

RADIO

CBC Board Grants
Commercial FM License

(Continued from Page 1)
recommendation as setling a prece-
dent, and nvould examine on its
merits any similar application from
an existing “AM" licenscc.

The recommendation followed a
request by the Canadian Marconl
Company to the board to review
separate programming operations
over station CFRCF-FM.

At the same time the
nounced that at its next meeting it
would consider passing a regula-
tion against the broadeasting of
Bingo and similar games.

Doubleday Signs MBS®
For Walton News Strip

board an-

(Continued from Page 1)
from 11:30 to 11:45 a.m. in addition
to the Sunday stint.

Mutual also announced that
Doubleday will return “Doubleday
Quiz Club” to the air as a twice-
weekly feature, effective January 8
to be heard Sundays and Fridays
and the publishers have also signed
to sponsor Galen Drake as a twice-
weekly feature on Mondays and
Wednesdays, starting January 9.
Huber Hoge Co. is the agency.

Texas Stations Shift

Dallas—A realignment of South-
west stations regionally represented
by the Paul Girard Company has
been announced by Girard. Stations
formerly represented on the region-
al level by Texas State Network
spot sales division which will move
into the Girard office include:
KRBC, Abilene, KBST, Big Spring.
KCRS, Midland, KGKL, San Angelo.
KTRN, Wichita Falls, WACO, Waco.
KRIO, McAllen, KTHT, Houston,
KFRO, Longview, and KPLT, Paris,
all in Texas.

WNDR Names Small

Franklin H. Small has been
named vice-president in charge of
sales at WNDR in Syracuse, N. Y.,
Martin R. Karig, general manager
of the station has announced. Small
was formerly managing director
of the Professor Quiz radio pro-
gram and a partner and radio di-
rector of the Burke Advertising
Agency.

‘Fat Man’ Renewed

“The Fat Man” has been renewed
over 232 ABC stations effective Feb-
ruary 10 for an addition 52 weeks
by the Norwich Pharmacal Com-
pany, it was announced yesterday.
Norwich has sponsored the detec-
tive series over the web since Feb-
ruary of 1947 on Friday nights in
the 8 fo 8:30 time slot. Benton &
Bowles, Inc., was the agency.

Correction
Weed and Co. is the national rep-
resentative for the Texas State Net-
work, not John Blair as reported
here last week. Blair is regional rep
for the network.

Thursday, January 5, 1950
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Manaqeinent And Labor
Buy Air Time On WSTC

{Continued from Page 1)

of the company’s product, clectric
shavers, was launched with a spe-
cial program over WSTC, during
which Gov. Chester Bowles of Con-
necticut, Xenneth C. Gifford, presi-
dent of thie company, and Donald
Marlin, president of the union, dis-
cussed what the governor termed
“a new ecra of labor management
cooperation.”

Washington FM Potential
Estimated In NAB Survey

Washington—The Washingion FM
audicnce potential today is 51,282
families of 179,487 persons, NAB said
in a special siudy being mailed FM
members. The actual FM audience
in metropolitan Washington on an
average day is estimated at 102,200
persons, listening an average of 106
minutes. Of these, NAB reports 87.2
say FM recception is worth the ad-
ditional cost.

The study, conducted the latter
half of October by Arthur Stringer,
secretary of NAB's FM Exccutive
Committee, is based on a survey
using diary siudy and interview
technics.

Washington has three FM-only
stations, four AM-only, ten AM-FM
and four TV.

—

" COMING and GOING

=
—

JERRY DANZIG, associate dircctor of pro-
grams for the CBS tclevision nctwork, today
is in Washington to witness a demonstration
of color video.

KEN SPARNON, of the BMI ficld staff, will
spend the week of Jan. 9 in Nashville.

HAROLD STEIN, photographer extraordi-
nairc to radio, stage and film luminarics,
tomorrow will join GENE TUNNEY and a
group of well-known sports figures on @ planc
trip to Miami Beach as guests of Eastern Air-
lines’ Eddic Rickenbacker and the magazine
Sports Aficld.

HOWARD K. SMITH, London correspondent
of CBS, hos flown back to the British capital
following o trip to New York for participation
in the special 45-minute world news round-
up on the network Sunday.

HENRY R. GEYELIN, advertising manager of
DuMont Laboratories; ERNEST A. MARX, gen-
cral monager of the recciver sales division,
and WALTER L.” STICKEL, recciver-division
sales manager, will attend the first DuMont
distributors convention, to be held next week
in Chicago.

GENE KRUPA and the members of his band,
have just completed o tour of the South.
Gene is vacationing at his home in Yonkers.

HENRY MILO, travel cditor for WINS, is
back in New York following o three-week
vocotion in Bermuda.

GEORGE FISHER, commentator in Hollywood
for NBC, arrived in New York Monday for @
week in the big town on business and pleas-
ure. He'll fly back to the West Coast on
Saturdoy.

Jocko
the Jockey

in the picture.
because W-I-T-H delivers more

were tuned to W-I-T-H!

] There's just one best way to ride a race horse, and professional
jockeys call it the “monkey crouch.” Jocko shows the correct style

There'’s just one best buy in Baltimore radio, too. It’s W-I-T—H,‘
the big independent with the big.audience.
Just a little bit of money goes a long way on W-I-T-H! That's

home listeners-per-dollar than any

other station in town. And in addition to this biggest home audience,
a recent survey made under the supervision of the Johns Hopkins
University showed that of all radios playing in grocery stores, 42.3%

So, if you want low-cost results from radio in Baltimore, call in
your Headley-Reed man today and get the whole W-I-T-H story.

Sw

BALTIMORE, MARYLAND
Tom Tinsley, President . Represented by Headley-Reed

TH
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A SALUTE TO
1050

and Best Wishes to Everyone in Radio—for the

most prosperous New Yearin Broadcasting history.
To all networks—all Radio Stations—to the
' - ~ N.A.B.—to Advertising Agenciesand their
Clients. Let’s All Tell the World
‘  in 1950 That Radio Is America’s
Greatest Advertising Medium™*

Ropresenied by: '
PETRY

THE GOODWILL STATION inc.

G. A. RICHARDS = CBS HARRY WISMER

Chairman of the board ' DETROIT Ass’t to the President

MICHIGAN'S GREATEST ADVERTISING MEDIUM

*11's estimated there will be more than 90,000,000 radio sets serving America in 1950 I

50,000
WATTS
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[Los aveetes

By ALLEN KUSHNER

LOBE MILLS, Pillsbury Mills,
Inc., Los Angeles, will sponsor
“I{'s Fun To Be Young,”’ with Jay
Stewart as emcee, over 12 stations
of the Columbia Pacific Network
beginning Saturday, January T7th.
“The order, for 52 weeks, was placed
by Leo Burnett Co,, Inc, Los An-
geles, and James Aubrey is the CPN
account executive. Program is di-
rected by Sterling Tracy, Larry
Thor does the announcing and Rich-
ard Aurandt provides the music.
Robert L. Finn writes the program.
KTAR, Phoenix, has sold two of
the MGM Radio Attractions' top
package shows. . . . “M-G-M Thea-
ter of the Air,” and “Young Dr.
Kildare.” Arizona Title Guarantee
and Trust Company signed a 52-
" week contract to air “M-G-M Thea-
‘ter.” Welsh and Son Plumbing Co.
signed a similar contract to spon-
sor “Kildare.”

- The Institute of Radio Engineers,
through its board of directors and
president, Stuart L. Bailey, has ap-
pointed Cameron G. Pierce, KECA-
TV engineering operations super-
visor, a member of its important
video techniques committee, for the
term effective immediately, ending
May 1, 1950. Pierce has accepted
the appointment.

The Coast Federal Savings & L.oan
Association, LA, is sponsoring 20
spot announcements on KNX, Los
Angeles, during a two-week period
beginning December 26th. Lee Ring-
er Advertising is the Agency, and
R. C. Lockman is the KNX account
executive.

KTKT, first indie station in Tu-
scon, \Arizona, bowed in last week
as 250 watter. QOutlet is owned by
Thomas J. Wallace, Los Angeles
businessman, who operates a tele-
vision projector business in LA.
Station, Tucson’s fifth, is being man-
aged by Gail Hummel and Phillip
R. Hurlbutt.

Howard M. Loeb has his applica-
tion in the FCC hopper for a new
station for Phoenix, Arizona. Hear-
ing on the application is scheduled
for January 23, when the Commis-
sion will consider Loeb’s bid for a
250-watter on 1230 kilocycles, for-
mer KPHO frequency. XKPHO re-
cently moved to 910 spot.

Bell Brand Foods, Ltd., T.A., has
renewed its Monday through Friday
sponsorship of KNX’s “Ten O’Clock
Wire” news show with Chet Juntley,
fior 52 weeks. The renewal, effective
on Monday, Jan. 2, was placed

through McCann-Erickson, Inc., LA,

and R. C. Lockman is the XNX ac-
count executive.

UNUSUAL OPPORTUNITY

SALES EXECUTIVE—to head New York

office of West Coast producer —

fA;ivt:rlising, Commercial and Television

ilms.

Salary Open Send Complete Resume
Box No. 100, RADIO DAILY

1501 Broadway New York 18, N. Y.
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Man About Manhattan, .. !
® © o BIGTOWN SMALL TALK: Billy Rose has an assignment
{from Reader's Digest to tell amusing anecdotes about the irouble people

go to spend one enchanted evening at “So. Pacific.” . . . Morey Am-
sterdam negotiatling with Mutual regarding a daily aflernoon radio
series. . , . Bill Williams and Joe Given taking over the 1280 Club on
WOV formerly handled by Fred Robbins, . . . NBC building a 2-hour
Sat, nite leevee session (1 hour to stem from Chi) to buck CBS’ Ken
Murray end Ed Wynn. . . . “Mother Knows Best” fading. . . . WNBI's
“Mary Kay and Johnny” show switching o Sal. nites at 9 taking over
the slot vacated by “Who Said Thai? . . . Esquire Shoe Polish to bankroll
“Blind Date.” . . . Martin Gabel makes his return o the acting ranks
this week in “Case ol Gregory Hood.” . . . Ivon Newman, WVNTJ veep,
seeking FCC approval for color TV outlet with extensive plans mapped
if okay is received. . . . Jame Pickens on Celebrity Time,” Sunday. ...
Francois Grimard emceeing the fashion show at the Waldorf next week.
. . . One of the Mystery Melody researchers on “Stop the Music” is a
famous Tin Pan Alley biggie. (Even his own secretary doesn’t know
about his ‘sideline’). . . . Bill Bertolotti sez the doctor’s first words when
Rita gave birth were Aly oop!

pAd pAd = *
® o e Buddy Rogers getting plenty of laudatory mail from
his fans since putting Tom Glaser on his “Pick A Date” stanza
last week to sing “The Ignorant Cowboy.” Song is a VD warning
and was recorded by ‘Glaser for Public Health Service spots. Mail
response satisfied Buddy that he hadn’t made a mistake bringing
Glaser on his show to sing it live.

pAd pAd * pAG
® O O A radio comic, four singers, three statesmen and two actors
were chosen today as having the len most interesting voices of the
past 50 years by a poll of students at the Abbe Institute. The radio
comic is Petdr Donald. The singers were Lillian Russell, Bing Crosby.
Mary Garden and John McCormack. The three statesmen were FDR, Wm.
Jennings Bryan and Winston Churchill—and the actors were Clark
Gable and Ethel Barrymore. (So far as we're concerned, the most colorful
voice of the century belongs to our bookkeeper on payday—emd any
‘voice’ poll that doesn't include Frank Gallop can be tossed right out
the window). ‘

pAd Al * *
Here's a query not {00 hard,
How simple the solution;
“What will get a ‘break’ this week?”
A New Year’s Resolution.

. . Harold Stein

pAd pAd * pAd
® @ @ One ol television’s dramatic programs committed an obvious
faux pas the other p.m. during « tense scene. One of the main charac-
ters, who asked his ex-wife to remarry him, received the reply by
telegram, When the actor’s grim and disappointed facial expression
after reading the wire indicated she tumed down his request, he let his
arms (with the wire in his hand) drop in despair. At that point, it was

very obvious to the living room aqudience that the telegram was com-
pletely blank.

Pome:

pAd * * Y
© @ @ Al Jolson, who knows a sentimental streak when he
sees one, is sponsoring the Lind Bros. trio, currently singing down
at the 5 O'Clock Club in Miami. Seems the boys’ pop is a B'’klyn
cantor—and the whole world knows that Jolie’s dad was one, also.

w % K %
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MIL MOGUL COMPANY, INC.

celebrating its 10th anniversary,
has named threé new vice-presi-
dents, it is announced by Charles
L. Rothschild, executive vice-presi-
dent. Myron A. Mahler, formerly
copy director, who has been with
the agency for seven years, has been
named vice-president in charge of
creative departments. Seth D.
Tobias, who joined the agency a
year ago as assistant to the presi-
dent, has been named chairman of
the plans board. Rino C. Negri in -
charge of foreign language advertis-
ing for the past four years, is vice-
president, heading the. agency’s for-
eign language division.

SIDNEY ASCHER.ASSOCIATES
has been appointed by Martin Cohen
Enterprises to handle publicity, pro-
motion and exploitation for “Cats-
kill Honeymoon,” first Yiddish-
American musical ever filmed. It
will have Broadway premiere at
Ambassador Jan. 26, George Schreler
is account executive.

HENRI, HURST & McDONALD,
INC., will move into their new offi-
ces in the LaSalle-Wacker Building,
Chicago, on January 14th. The date
previously announced was Jan, 3.

F. K. DOSCHER, vice-president in
charge of sales, Lily-Tulip Cup Cor-
poration, today will speak before
the Advertising and Selling Course,
conducted by the Advertising Club
of New York. His subject will be
“Equipping the Salesman to Sell.”
This meeting will be held at the En-
gineering Societies Building, at 6:15
p.m.

INTERNATIONAL SILVER CO.:
has appointed Fuller & Smith &
Ross, Inc., for Wm. Rogers & Son
silverplated flatware.

RENUZIT HOME PRODUCTS CO.,
makers of home dry cleaner and
other products, has named McKee
& Albright of Philadelphia.

B. HERBERT LEE is the new ad-
vertising manager of Lee Tire and
Rubber Co. of New York.

MORT L. NASATIR has been
named director of advertising for
Decca Records. He was former as-
sistant to Decca's advertising man-
ager and assistant to the sales pro-
motion manager of Ronson Art
Metal Works, Inc.
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dvertising Council
Lists Radio’s "49 Aid

(Continucd from Page 1)

ision at the same time broadeast o
umber of messages in support of
he council projects. Television sup-
ort is on the increase, Reppelier
dded, and improvements on servi-
es offered to television advertisers,
etworks and stations will be made
n 1950.

Some 140 nationally-known Amer-
can companics participated in 1949
n the advertising program donated
»y business to support the Red
“voss, Community Chests, to scll
savings Bonds, to cut down acci-
jents, ete, he continued. The com-
ng year, Reppelier said, should
show an even wider acceptance of
public service advertising.

Onc major new campaign, support
of the census, is scheduled by the
council for 1950, he announced.
Other media carrying messages cited
by Reppelier were comic books,
magazines, car cards, newspapers,
outdoor advertising and posters.

KFH Promotes Real Estate

KFH in Witchita, Xansas, has
sponsored twin houses featuring
new materials and construction.
‘Known as “Twinspirational Homes,"
ithey were opened to the public re-
cently and several thousand persons

RADIO

Institutionnl

Jaspor, Ind.-—~Jaspor Wood, ol
ftce furniture  manulaclurors,

world loadors In tho trado, are
using one hour ovory Sunday
aftornoon on WITZ to dramallzo
tho Importanco of wood procoss-
ing industrios to tho aroa. Tho
show, Tho Industrlal Hour, tolls
tho story of an Indlvidual plant
and prosonts rocorded Inlorviows
with workmon on tho job.

Production Increase Set
For Rectangular Tube

{Continued fram Page 1)
eran, president, announced yesler-
day. .

The increased production rate is
necessary to fill present orders, Mc-
Giveran said. Aboul one-third of the
production capacity will be taken up
by 16-inch rectangular bulbs in Jan-
uary while a 14-inch rectangular
bulb will go inio mass production in
February. More than 50-per-cent of
the February production will be for
rectangular bulbs.

Brown Series Starts On WNYC

A Monday - through - Friday 10-
minute news commentary by Cecil
Brown is being broadcast by WNYC
at 4:45 p.m. The series, known as

toured them.

“Cecil Brown Reports” is heard
iranscribed over WN YC and
WNYC-FM.

DAILY

Three Sponsors Renew
Alaska Station Pacts

(Continued from Page 1)
weekly for Camel’s and one spot
weekly for Prince Albert Smoking
Tobaceo. The spots will be on KINY,
Juneau, KTKN, Ketchikan, KFQD,
Anchorage, and KIFW, Sitka, Will-
fam Esty Agency placed the con-
tract. .

Cartor Ronows

Carter's Produets, Inc., for Carter's
Liver Pills, renewed thelr spot con-
tract for all seven statlons of the
network through Ted Bates & Co.
for 1050. Bates also rcnewed the
Kool cigarette contract on KFQD
and KI'RB.

Chevrolet Dealers
Buy Maryland Time

Baltimore — The 1950 Chevrolet
will be saluted on a special program
over seven Maryland stations on
Friday, January 6 from 7:30 to 8:00
p.m. The show is being sponsored
by the dealers’ association of the
state and originates in the WBAL
studios.

Henny Youngman will lead the
revue which includes such guests as
Bea Wain, Bill Harrington, Andre
Baruch, and Norman Cloutier. Other
stations carrying show are WCEM,
Cambridge; WNA YV, Annapolis;
WJEJ, Hagerstown; WFMD, Frede-
rick; WCUM, Cumberland; and
WBOC, Salisbury.

Baskethall’ Roundup’
Sef By Sporis Weh

{Continucd from Page 1)
WPEN, key station of the sports net,
where shifts will be made from one
pame Lo the other as the play waxes
or wanes. An cslimated 100 statlons
will carry the first broadcast. Spon-
sorship will be on a local basis,

Sporis DBroadcast Network was
flrst formed in August of 1049 to
foed football, fights, tennis, baseball
and basketball contests to the vari-
ous stations. Outlets are scattered in
New Jersey, Delaware, Pennsyl-
vania, Virginia, New York, New
England, the South, the Mid-west
and West. Games are carried from
many parts of the country with
many Philadelphia events being fea-
tured. As yet, the net has no outlet
in New York City.

The usc of the “round-up” type of
coverage will be used in other
games, according to Jack Rensel,
network genceral manager. Future
basketball games of this type are
scheduled on January 14, 28, and
February 18.

Wedding Bells
Renee Gottfried, secretary to Mer-
ritt Coleman, assistant director of
business affairs at CBS, announced
her engagement to Frances Ruben
of Bridgeport, Conn., on Christmas
Day.

|

* the man

—and stayed

‘who came to dinner

for nineteen years

dinner at our place.

from the day he first strolled in. °

NINETEEN YEARS AGO—about eight years after
we first began pushing sound out of this station
{ —a not very enthusiastic young man came to

Put his product on the 4ir? Pipe good money
into ozone? Buy something.he couldn’t SEE —
FEEL—COUNT the pages of? Well—he would!

" And he did! And he’s used WOR for 19 years

Today the story of his success is one of the

WOR for 19 years.

brilliant group of more than 100 success stories
we've‘ talked so much about. Flanking it is the
story of a maker of brcad who also has used

Presently a considerable number of smart
people came to stay with us.
profitably used WOR for 17 years. Another
man has had us coast his entertainment into
the homes of hundreds of thousands of people
in 430 counties in 18 states for 16 years —two

Eight of them have

Wwww americanradiohistorv com

others for 9 years—twenty, or more, for 6 years.
The only reason why WOR is here to tell
this story is the same rcason why thesc adver-
tisers are still with the station: WOR sells every-
thing—fast—at low cost—to more people—more
often—than any other station in the U.S.

our address is 1440 Broadway, in New York Wo 3
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544 Stations Signed
For BAB Promofion

(Continued from Page 1)
film available to every radio station
in the country, and that numerous
inquiries from non-subscriber sta-
tions were still coming into the
bureau.

Primary purpose of the film, ac-
cording to Mitchell, is to provide an
effective selling tool to radio sta-
tions in their relations with clients
and potential clients. Subscription
rates for the picture range through
twenty-five classifications in price
starting at $25 and running through
$1,000 depending on the individual
station’s income.

Features “Result Stories”

Mitchell said the film, produced
by Victor Ratner, now R. H. Macy
.vee-pee in charge of publicity and
promotion, is a solid documentary of
radio’s selling power and concerhs
four specific “result stories.”

He ‘said that stations would be at
liberty to show the main film, 45-
minutes running time, or either of
two - twenty - minute condensations,

. to clients or civic organizations and
schools, etc.

Scheduled to world premiere in
New York early in February, there
will be six additional premieres in
major cities around the nation prior
to February 15. After that date,
prints will be available for other
showings.

Written "By Committee”

Mitchell said that the script for
the film was written “by the com-
mittee” and said that while sufficient
funds were available to present the
picture, additional subscribers are
still welcome. .

He thanked trade papers for pub-
licizing the picture and its aims and
particularly singled out. for credit
Rapio Damy, Broadcasting, Today’s
Adventising, Tide, Billboard, and
Sponsor.

New Programming Plan
Extended By ABC Web

ABC, which injected a new ap-
proach to morning radio program-
ming with successful 30-minute com-
plete ~ in - one - installment dramatic
airers in a.m. time slots, has announ-
ced the introduction of the new
programming tactic to its afternoon
schedules to oppose the 15-minute
quarter-hour serials.

First of the new type shows which
the web has is “Hannibal Cobb”
a new five-day-a-week series of
half-hour problem mystery pro-
grams based on the Look Magazine
“Photocrime” feature. “Cobb” had its
premiere on Jan. 3.

AC - DC Transcription Players
Tape, Wire, Disc Recorders
Sales—-Rentals-Service
MILLS RECORDING CO.

161 N. Michigan Ave.
C»hicugo, il. De 2-4117

RADIO DAILY

WINDY CITY WORDAGE |

By HERB KRAUS

@ ® @ Milt Wolken, formerly divisional sales manager of Con-
sumers Aid, midwest in-store broadcasting service, has joined the
Chicago sales staff of Functional Music, Inc., Marshall Field's' new FM
’ music service which is broadcast into stores, restaur-
Chicago ants, factories. elc., via WFMF, . ., , Col. Robert R,
McCormick, editor and publisher of the Chicago Trib-
une, made one of his rare TV appearances New Year's Eve over WGN-
TV when he extended New Year's greetings to all over a speclal
program, “25 Great News Stories of 1949.” . . . Ade Hult, Mutual vice-
prez in charge of sales was back in his old Chicago stamping grounds
for o few days around the holidays. meeting with central division
officials,
W w Ae Aq
@ o o “Red” Quinlan, WBKB flack, and chairman of pro-
tion and publicity for the Chicago TV Council, has already lined
up three speakers for the second annual TV Conference to be held
in the Palmer House, March 6-8. One is Robert H. Obrien, sec’y-
treas. of the new United Paramount Theaters, Inc., who will
discuss theater video, including what plans the picture shows
have for snagging TV channels from the FCC. Beulah Zachary,
producer of the Kukla, Fran and Ollie show, and Ted Mills, pro-
gram director of WNBQ, will participate in a panel discussion
on ‘Producing, Writing, and Direction.” . . . In the meantime,
WGN-TV has begun a series of double-features Sunday aff. Spon-
sored by the Hudson Dealers of Greater Chicago at 1:00 p.m,,
the programs include one feature film and one Western movie.
w w pAd w
¢ O O
sales manager of KVOO, Tulsa, will be premiered on the National Farm
and Home Hour this Saturday over WMAQ and the NBC network. . . .
Howee Meyers, popular WMAQ sales executive and his wife, Lucia
Perrigo, publicist for the Ambassador Hotels, won themselves a seven-day
free trip to Bermuda in a Traveler's Aid Society raffle.
w w w w
® ®© o WWOA, Gary, Indiana’s new AM outlet, is building
an ambitious news staff of “string” correspondents. They have
men spotted in Michigan City, Valparaiso, Crown Point, Ham-
mond, and East Chicago. . . . New station is Gary’s first since
WIND moved to Chicago. ... Miller Brewing Company’s Law-
rence Welk Show over WENR going in for politics. State Atty
John Boyle guested last week and hizzoner Mayor Kennelly is
in the spotlight on this week's stanza. . . . Chicago-born Lola
Ameche visits the National Barn Dance over WLS and ABC this
Saturday. . . . Florence Bourke Ellis, who presents dramatic re-
views of best selling books over WGN-TV, moves to a new time—
Friday from 3:30 to 4:40 p.m. For knowing the population of
Chicago in 1912, an unemployed Chicago worker won $1500 in
merchandise on a telephone quiz featured during intermission
of the Tuesday night wrestling matches over WGN-TV. The
Fohrman Motors Quiz is unique in that it is @ show within a show.
Instead of ringside interviews between maiches, the program en-
tertains its viewers with a telephone -quiz. The story that reached
this desk on the show was also unique—nowhere in the release
did it mention the population of ‘Chicago in 1912. Maybe they're
saving the question to use again sometime.

w " w )24

® @ @ WMOR is baiiling the lack of interest in FM with another
public service show—broadcasts of the DePaul University basketball
games In the Chicago stadium, world’s largest basketball gym. Milt
Wolken is handling the play-by-play. . . . Zenith reports largest sales
of FM sels since production began. Company is making plans lo increass
production during normally slow months of January and February to
more than 100,000 per month, -

vvvvw.ameéicanradiohistorv.com

“Heaven’s Ramch,” a new tune written by Gus Brandburg,-

NAB Holds Elections
To Journalism (ouncil

(Continued from Page 1)
serve three-year terms, beginning
January 1, include Wilton E. Cobb,
WMAZ, Macon, Ga.; Karl Koerper,
KMBC, Kansas City; Arthur M.
Barnes, associate professor of journ-

|alism at State University of Iowa,

Iowa City, Iowa, and Baskette.

The other six directors are: Ken-~
neth G. Bartlett, director,” radio
center, Syracuse University; William
Brooks, NBC; Eugene Carr, director
of radio, Brush-Moore Newspapers,
Canton, Ohio; Charnley, University
of Minnesota; Baskett Mosse, chair-
man, division of radio, Northwestern
University school of journalism, and
Stringer.

The Council of Radio Journalism
was formed five years ago, as a co- -
operative enterprise for raising ra-
dio news standards by joint action of
the American Association of Schools
and departments of journalism and
NAB. .

WDZ, Oldest In Illinois,
Moves To Decatur

Decatur, I11.—WDZ, the third old-
est station in America and the oldest
in Ilinois, has moved from its for-
mer location in Tuscola, Illinois,
where it has been located for 28
years, to Decatur, 40 miles west.

WDZ, located at 1050 kilocycles on
the AM dial, has a power of 1,000
watts. Decatur’s other station is
WSOY, with 250 watts power. First
broadcast in its new Decatur studios
for WDZ was on December 11. :

Charles C. Caley, president of °
WDZ, announces that the station
will retain an auxiliary studio in
Tuscola for public service broad-
casts in Tuscola and Douglas Coun-
ty. Caley is also executive vice-
president of WMBD, Peoria, I1l., and
director of District 9, of the NARB.

117-119 W. 46 St.

HENRY GREENFIELD, Mg. Director N.Y.19 .
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ATAS 49 NOMINATIONS RELEASED

TELE TOPICS

FOR ANYONE truly interested in video
the discussion of “Television, 1950—
Is It Good or Is It Bad?” on Town Meet-
ing OF The Air this week was a great
disappointment. The debate was neither
constructive nor informative. Norman Cou-
sins, who took the “bad” side, repeatediy
pointed to the obvious faults of program-
ming, concentrating on crime shows, but
did not mention any of the medium’s vir-
tues. His opponent; Al Capp, divided his
air time between plugs for his comic strip
and forced attempts at humor. When he
did mention programming, he took the
equally unobservant stand that it's all
good. The program, we think, would have
been far more interesting to its listeners
-and better for the industry had the par-
Shcnpants been men who really know TV
—say Pat Weaver or Jack Van Volkenburg
and John Crosby or Jack Gould. That
should be something to hear. . . .
scrime shows, Crosby said the other .day
i that the industry is engaged in a “ter-
 rible competition” to see who can pile up
“the most corpses. “The outcries are al-
» ready being heard throughout the - land,”
> he continued. “Sooner or later censorship,
t either self-imposed or. by law, will be
imposed and we’ll all be the poorer. Cen-
i sorship has never improved anything yet.
For heaven’s sake, let’s use some sense.”

ENE GILBERT, of youth research
fame, has entered video via Gilbert
+ Television Research, a new organization
y that will test commercials. Gilbert will
- send interviewers into the field armed
! with a “videometer,” a portable, battery-
+ operated 16 mm. sound projector which
! will screen the commercials to be tested.
o About 20 of these projectors are now
F ready to go and plans call for production
-

y

- of an additional 30. Unlike Gilbert youth
: research, the new outfit will cover all
: age groups. Pepsi Cola is believed ready
to sign for the service, with other Biow
: accounts to follow. . . . “Around The
Town,” series of remotes from various
: places in New York, bows over NBC Sat-
?urday nite, with Bob Stanton as emcee.

= directs,

) [ ]
* CBS WILL COVER wrestling at St.
Nick's Tuesday nites from 10 to 11.
5 Web’s New York outlet will pick up at
1 10:30 because of a local commercial for
Chevrolet. Bill Johnson will handle com-
: mentary. Joseph Liss has completed
X Studio One adaptation of Nathaniel
Hawthorne's “The Scarlet Letter” for air-
: ing in April to coincide with the 100th
+ anniversary of the classic. . . . “TV -Tots
Time,” series of ‘children’s puppet shows,
- filmed in Europe for Flamingo Films, bows
on ABC Saturday on a three-a-weck
" schedule for 15 wecks. Nat Fowler set
the deal for the web with Sy Weintraub,

Anent | ¥

"Bill Garden produces and Don Hillman

Coe Quils WPIX Post,
Was V.-P. And Mgr.

(Continued from Page 1)
one not at the present time associa-
ted with WPIX.
It is likely that a top executive
of WGN-TV, Chicago, may get the
nod. WGN is af-
filiated with the
News outlet
through the Chi-
cago Tribune,
Coe joined
WPIX in Janu-
ary, 1948, six
months before
the station went
on the air. For
23 years previ-
ously, he was
with KSD and
KSD-TV, St
Louis. He served
‘in the Army Air
Force during the war. “My decision
to leave. has been a difficult one,”
Coe said, “but I believe my own in-
terest will thus be best served. I am
considering several opportunities,
but I am giving top priority to a
vacation.”

Morrow Joins WTV]

- Miami—Lynn Morrow has joined
the staff of WTVJ, Lee Ruwitch, sta-
tion manager, has announced. Mor-
row was advertising and sales pro-
motion manager for WBZ in Boston
prior to his new appointment. He
has also served as publicity director
at KDKA in Pittsburgh. Morrow will
act as administrative assistant to H.
W. Batchelder, WVTJ sales man-
ager in his new post.

COE

CBS’° Hoop Cover

The season’s first TV coverage
of Madison Square Garden bas-
ketball will be aired by CBS
Saturday, 9:30 p.m. The pickup,
to be carried as a sustainer, is
an attempt by the web to lure
a sponsor for a weekly series
and there will be no future sus.
taining pickups. According to
Garden prexy Ned Irish, CBS is
negotiating “with several possi-
ble sponsors.” Game will be the
second half of a double header,
St. John’s vs. St. Joseph's,

Barry Will Chair
Annual TBA Clinic

Charles C. Barry, ABC v-p in
charge of programming, has been
named chairman of the annual
clinic of the TBA which will be
held in the Waldorf Astoria on
Wednesday, February 8, J. R. Pop-
pele, TBA president reported yes-
terday.

To Treat Web And Local Levels

The clinic will be devoted to
problems in commenrcial and sus-
taining programming at network
and local levels.

In accepting the appointment,
Barry pointed out that from the
network standpoint, programming is
the prime challenge in building
and sustaining a large audience.
“Since there are no 50,000-watt tele-
vision stations,” he said, “program-
ming has become the key to success
and the touchstone to the entire
TV problem.

FCC Will Not Help Creation
Of Nat’l TV Standards Unit

Washington Burcan of RADIO DAILY

Washington—The FCC will not
aid in any way toward the creation
of a new National -Color Television
Standards Committee, ‘Chairman
Wayne Coy has told W. R. G. Baker
of General TElectric, technical
spokesman for RMA and JTAC.
Dr. Baker had written Coy propos-
ing the westablishment of such a
body under RMA auspices.

Coy said in a letter released by
the FCC yesterday that he had
taken the matter up during a Com-
mission meeting and that his col-

- of Flamingo.

leagues agreed the Commission had

no responsibility in the matter and
should take mno position. He had
queried his colleagues on Dr. Ba-
ker’s offer to appear before the
Commission and to explain his pro-
posal.

The FCC chairman made it plain
that the :Commission wanted to
avoid any possible implication that
it was in any way beholden to such
a Commiltee. He did, however, tell
Baker that if such a Committee is
formed within the industry, its tes-
timony at next month’s hearing—as
representative of the “interests it

‘Emmy’ To Victors
At Dinner On
Jan. 27

West Coast Burcanw of RADIO DAILY

Hollywood—Nominations for the
1949 award competitions as selected
by the Academy of Television Aris
and Sciences has just been announ-
ced. Winners will be presented with
an “Emmy” at the second annual
Awards Dinner of ATAS on January
27, at the Embassy Room of the Am-
bassador Hotel here. Nominations
are listed in alphabetical order in
their respective categories:

1. Best Live Show: Ed Wynn;
Pantomine Quiz; Your Witness.

2. Best Kinescope Show: Fred
Waring; The Goldbergs; Studio One;
Texaco Star Theater.

3. Best Children’s Show (Live,
Film or Kinescoped): Cyclone Ma-
lone; Kukla, Fran & Ollie; Time For
Beany. '

4. Most Outstanding Live Person-
ality: Tom Harmon; Mike Stokey;
Bill Welsh; Ed Wynn.

5. Most Outstanding Kinescoped
Personality: Fran Allison; Milton
Berle; Arthur Godfrey.

6. Best Film Made For and View-
ed on TV in 1949: Guiding Star;
Life of Riley; Lone Ranger; Time
Bomb; Vain Glory; Your Showtime.

7. Best Commercial Made For TV
(3 minutes or under), Live, Film or
Kinescoped. The Nominating Com-
mittee found that the category of
“Best Commercial” covered too
great an area to allow what they be-
lieved to be a fair judgment of their
choice of nominations. Voters will
write in their own selection.

8. Best Public Service, Cultural or
Educational Program, (Live, Film
or Kinescoped): Crusade in Europe,
KECA; Ford News & Weather,
KNBH; Kathy Fiscus Rescue, KTLA;
Man’s Best Friend, KTLA; Nurem-
berg Trials, KTSL; Teleforum,
KTLA.

9. Best Sports Coverage (Live,
Film or Kinescoped): Amateur Box-
ing, KTLA; Baseball, KLAC; College
Basketball, KTTV; Ice Hockey,
KTLA; USC-UCLA Football, KECA;
Wrestling, KTLA.

10. “Technical Award” chosen by
Technical Committee of the Acade-
my after consideration of all tech-
nical achievements brought to its at-
tention in 1949.

“Station Achievement” (in:
scrxbed plaque) for ‘outstanding
overall achievement in 1949. This
will be voted upon by Academy

represents” will be welcome.
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Whitaker Joins WPAY-FM
Portsmouth, O. — Following his
graduation last week from the State
University here, Robert Whitaker
has joined the staff of WPAY and
FM as full-time announcer. During
the fall, while he was a student in
Ohio State’s School of Radio Journ-
alism, Whitaker was play-by-play
announcer for all of the Portsmouth
High School football game broad-
casts on WPAY. He also worked as

relief announcer on weekends.

Tyroler Joins WAVE

Louisville, Ky.—Newest addition
to WAVE, is Jan Tyroler whose
theatrical experience with Indiana
University Radio Workshop quali-
fied her for a regular role on
WAYVE’s “The River” series, a docu-
mentary of the Ohio River written
and produced by Bill Hodapp. Miss
Tyroler is also being featured in
live television commercials on
WAVE-TV.

Anderson At KJR Post

_Seattle, Wash.—Don Anderson has
been appointed chief engineer for
KJR. L. S. Bookwalter, former chief
engineer becomes director of en-
gineering for KJR and will work
only in an advisory capacity with
both Anderson and Clarence Clark,
KJR studio supervisor.

WCOP Studios Filmed
Boston, Mass.—Scenes taken in
the WCOP master control room will
be included in the film being pre-
~pared by the Boston University
School of Public Relations describ-
ing their system of apprenticeship,
whereby students are sent out for
two-week periods to local radio sta-
tions and offices to observe and take
part in activities first hand. Several
B. U. students have come to WCOP
under this cooperative arrangement,
and the University’s movie will
show one of the students watching

operating in the control room.

East Meets West

Detroit, Mich. — Zeke Manners,
ABC's accordian artist in the Holly-
wood studios, walked into WXYZ-
ABC here taking all completely by
surprise. The reason for his unan-
nounced visit being that some spe-
cial work had to be done on his
.accordian so he flew to the accord-
ian center of the U. S. to see that the
job was done correctly. From here
he planned to stop at the ABC stu-
dios in Chicago.

WWDC Staff Gives Show .

Washington, D. C.—Gifts and cash
amounting to more than $2,000 were
distributed on Friday, December 23
by the staff of WWDC 1o the resi-
dents of the District Home for the
Aged and Infirm at Blue Plains. The
gifts were presented during an
hour-long Christmas party, under
the auspices of WWDC that morn-
ing. The first half-hour of the show
was. broadcast over WWDC at 11:00
aJan., and featured various talent.

RADIO
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Networks Don’t Editorialize,
Though FCC Grants Prwzlege

(Continued from Page 1)

yestérday by a Rapro Damwy check.
Unofficially, several network news-
men said that the determination of
an editorial policy by a network was
not within the scope of the news-
rooms, but rather was a determina-
tion of web presidents or boards of
directors. Also unofficially, some
network executives stated that the
networks could not editorialize since
the stand of the webs and affiliated
stations might differ on specific is-
sues and since they were owned and
operated by persons of varied politi-
cal, religious and social beliefs.

Webs Wanted Repeal

At the time the FCC was holding
hearings in consideration of a possi-
ble repeal or relaxation of the edi-
torial ban, all of the major networks
argued vigorously in behalf of re-
peal. Yesterday, network spokesmen
said their point was that they should
have the right to editorialize even
if they did not exercise the right.

WOR, New York, however, pride-
fully pointed out to listeners, both
before and after the FCC reversal
of policy, that they had been edi-
torializing on local issues via the
Lyle Van daily news program and
would continue to do so. Network
officials said they could not point to
specific instances but *it was possi-
ble” that affiliated local stations had
also editorialized on issues of local
importance.

The FCC ‘relaxed’ the Mayflower
decision’s editorial ban by a 4-tfo-1
majority last summer with only
Commissipner Frieda B. Hennock
dissenting. The FCC'’s ‘relaxation’ of
the editorial ban provided that licen-
sees may use their facilities for
“overt editorialization” provided
they take care to operate on an
overall standard of fairness. Miss
Hennock objected to these provi-
sions because they did not provide
for “a more effective method of in-
suring fairness.”

Industry Biggies Enthusiastic

At the time the FCC policy relax-
ation was announced it was hailed
by broadcast industry leaders “as a
great forward step in the history of
radio.”

William S. Paley, CBS board
chairman, said at the {ime that CBS
“Intends, from time to time, to
broadcast radio editorials in its
name.” To date, however, CBS has
not availed itself of an editorial
privilege even though Frank Stan-
ton, CBS president, said yesterday
that CBS “has not changed its
stand” as expressed during FCC
hearings on the question last year.

Stanton told Rapio DarLy yester-
day that the problem faced by other
networks regarding affiliate stations
dxsagreemg with the web’s policy on
specific issues did not bother CBS.
In the event Columbia chose to edi-
torialize, he said, affiliate stations
would be notified “in advance” as to
the position being taken. If they did
not want to carry the editorial they

were under no obligation to do so,
he continued.

NBC, on the other’ hand pomted
out that while they fought along
with other networks for the right to
editorialize, their policy has been
not to exercise that right because
they believe it possible that affilia-
ted stations might not be in full
agreement with their stand on: spe-
cific issues.

William F. Brooks, NBC vee-pee
in charge of news, said that NBC’s
position might be likened to that of
the Associated Press, in that the
news service provides objective
news to its subscribers but does not
editorialize because of the possible
divergence of editorial opinion
among the same subscribers.

ABC ‘maintained- that its use of
documentary programs represents
the expression on the part of the
network of an editorial opinion. The
American web says that the variety
of opinions expressed by ABC com-
mentators obviates the necessity of
currently carrying a staff of experts
to determine editorial opinion.

Statement By Saudek

Robert Saudek, ABC vee-pee in
charge of public affairs, issued the
following statement when queried
on the network’s position with re-
gard to editorializing:

“ABC has long believed in the
broadcaster’s right to editorialize. It
has done so in documentary pro-
grams because their ample review of
facts laid a firm foundation for the
expression of ABC’s opinion.

“ABC will editorialize in this way
from time-to-time in the future. If
transcendantly important issues
arise requiring other ways of pre-
senting opinion, they will be used.

“But the maintenance of a full-
time editorial staff of experts worthy
of determining viewpoints on a vari-
ety of subjects for network broad-
casts is not presently feasable in
view of the many shades of opinion
now expressed by ABC commenta—
tors.”

MBS spokesmen refused to com-
ment.

$100,000 Time Sales
Reported By WMCA

Contracts for 1950 in excess of
$100,000 have been signed by WMCA,
Norman Boggs, general manager has
announced. They include both new
advertisers and renewals.

Liebmann Breweries, Inc. has
started a 52-week spot campaign on
the station for Rheingold Beer.
Other new contracts include the
Bank for Savings in the City of New
York and the Savoy Ballroom.

WMCA renewals include Mission
Bell Wine, G. Washington Coffee,
Chase National Bank, Piel's Beer,
and R. J. Reynolds Tobacco Com-
pany for Camel and Cavalier Cigar-
ettes.

1
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WGN-TV, Chicago: Minuie Mop,
Chicago, is taking two one-minute
spot announcements for 13 weeks
over the “Florence Bourke Ellis
Show,” Monday, 3:45-4:00 p.m, and
“Front Row Center,” Sunday, 6:00-
7:00 p.m. Herbert S. Laufman and
Associates, Chicago, handles the ac-
count. Emerson Drug Co., Baltimore,

for Bromo Seltzer, sponsoring a
weekly one-minute film announce-

'ment for 52 weeks each ‘Friday

beginning January 6. Batien, Bar-
ton, Durstine and Osborn, New York,
is the agency. Square Deal Plumb-
ing and Heating,  Chicago, sponsor-
ing first half of the Wrestling
Matches from Marigold Gardens,
Saturday at 9:00 p.m. for 12 weeks,
with Kaufman and Associates, Chi~
cago, as the agency. “Chicago Cooks
with Barbara Barkley,” picking up
two one-minute spots for 13 weeks
beginning January 4. They are Rich~
ter Food Products, Chicago, and H.
C. Knoke, Chicago, with Newby and
Peron, Inc., Chicago, as the agency
for both.

WENR-TV, Chicago: Miller’s
Steak House, Chicago, sponsoring
one spot announcement weekly for
fifty-two weeks through Arthur
Meyerhoff, Chicago. Simmons Mat-
tress Company, two spot announce-~
ments weekly for thirteen weeks,
through Young and Rubicam. Alson-
ett Hotels taking twelve spot an-~
nouncements during the next four
weeks through Advertising Engi-
neers Corporation, Chicago. Petri
Wine Company, Chicago, taking one -
spot announcement weekly for thir-
teen weeks. Young and Rubicam is
the agency.

WOR Reveals Changes
In The Sales Dept. Staif

WOR" has announced several
changes in the staff of its sales de-
partment. Arthur Mundorff, former
CBS engineer and producer and un-
til recently assistant v-p and general
manager of WPAT in Paterson, N. J.,
has joined the station as an account
executive.

Frank Shakespeare, head of sales
service at WOR, has been named na-
tional spot, sales and service repre-
sentative for WOIC in Washington.

.He will remain at the WOR offices

in New York.

Warren A. King, who has served
in the sales department of Standard
Oil and United Airlines, will succeed
Shakespeare as head of sales service,

Meade Heads Comfnittee

Everard W. Meade, v-p of Young
and Rubicam, Inc., has been named
chairman of the radio and television
committee for the 1950 Heart cam-
paign, A. W. Robertson, national
campaign chairman has announced.
Meade is in charge of radio for Y&R
and was formerly assistant to the
president of the.American Tobacco
Company.
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RECORD AUTOMOTIVE SPOT BUSINESS

OK Sfafion ‘Breather”:
Other Adivity At F(C

Washington Bureaw of RADIO DAILY

Washington—The FCC yesterday
approved the request of WWOK,
Flint, Mich,, to take a 30-day
breather as the result of the station’s
financial difficulties, while negotia-
tions for the sale of the station con-
tinue. The Commission was asked
by telegram December 27 to grant
the 30-day silence period—which
actually began the night of Decem-

: (Continued on Page 3)

USSR Jams HST Talk
On State Of The Union

Washington Burean of RADIO DAILY
‘ Washington — The State Depart-
: ment reported yesterday that Rus-
i sian transmitters had jammed por-
¢ tions of President Truman’s State of
y the Union message as it was aired
* over shortwave.
{  Frequencies jammed were those
/ usually used for Russian-language
broadcasts, and that this is the first
». instance where the Soviet jammers

1 had operated on English-language|.

i programs. Whether it means an ex-
i tension of the jamming practice was
+ not known.

' N.Y.Bd. Of Ed. Approves
NBC “Theater” Series

The Board of Superintendants of
the New York City Board of Educa-
- tion has approved Brooklyn Col-
. lege’s radio-assisted “Reading For
| Pleasure” course as an in-service
. credit course for teachers, it was an-
. nounced today. Course is based on
¢ the weekly broadcasts of “NBC
I Theater.”

Teachers taking the course for in-

(Continued on Page 2)
—————————
Moran To Speak

Boston—Joseph A. Moran, vice.
president and associate director
of radioc and TV. of Young ‘&
Rubicom. will speak on the im.
portance of copy writing at «a
luncheon meeting of the Radio
Executives Club of Boston in the
Surrey Room of the Hotel Tou-
raine Wednesday, Jan, 11. Craig
Lawrence, of WCOP, is president
of the club,

Mutual, Loew’s
Again Negotiate

Loew’s, Inc., and the Mutual
Broadcasting System again are
negotiating for the purchase of the
network by the motlon picture or-
ganization, it was reported here
yesterday. Similar talks were held
last month, but “fell through.”
The film company now is said to
have made a new offer to MBS.

Philco’s 1949 Sales
Total $215,000,000

Chicago — Philco ‘Corporation’s

| president, William Balderston, re-

ported that Philco sales during 1949
approximated $215,000,000. In his
report, made to the company's dis-
tributors, Balderston said: “The
company has just ended another
year in a strong ‘financial position,
with inventories considerably lower
than a year ago, no bank loans
outstanding, and its $3,500,000 tele-
vision plant expansion program

(Continued on Page 7)

Protestant Educators
To Study Radio, Tele

A one-week study of television
and radio techniques will be made

from -42 cities in twelve eastern
states:meeting in New York begin-
ning January 8, the Protestant Radio
Commission announced yesterday.
The members of the group have
all had experience in religious
(Continsed on Page 3)

by ministers and religious educators|.

Expect Over $2,000,000 To Be Spent
On Radio, TV By Major Firms;
N. Y. Stations Deluged

(lothing Union Signs
Heavy TV Spot Drive

The Amalgamated Clothing Work-
ers of America (CIO) has signed
with ABC spot sales for one of the
largest campaigns in tele to promote
their union label for men’s clothes,
the network reported yesterday. The
union will run 275 spot announce-
ments in the form of 20-second sta-
tion breaks on each of four stations:

(Continued on Page 2)

NBC Station Group
To Meet Next Week

The first meeting of NBC’s. 1950
Station Planning and Advisory Com-
mittee will be held at NBC’s New
York headquarters on Wednesday,
January 11, it was announced yes-
terday.

An NBC spokesman said-that the
morning session will be devoted to
sound broadcasting matters while

(Continued on Page 6)

Benny., Godfrey, ‘Shadow’
Lead Nov.-Dec. Pulse

The latest Pulse survey, just re-
leased, covering the period, Novem-
ber and December 1 through 7, rates
Jack Benny first among evening
programs, Arthur Godfrey first

{Continued on Page 2)

Radw And Tele Committees
Named By NAB’s President

Washington Burcaw of RADIO DAILY

Washington—The membership of
two key NAB committees—the ra-
dio and television committees—was
announced -yesterday by President
Justin Miller. Both groups will meet
here Monday and Tuesday of next
week, both jointly and with the
new Broadcast Advertising Bureau,
to work out budget and other prob-
lems for 1950. The two groups are
constituted as follows:

Radio committee: Simon Goldman,
WJTN, Jamestown, N. Y., chairman;
Kenyon Brown, KWFT, Wichita
Falls, Tex.; Armand Hunter, WFIL,
Philadelphia; Lester. W. Lindow,
WFDF, Flint, Mich.; Robert T. Ma-
son, WMRN, Marnion, O.; William B.
Quarton, WMT, Cedar Rapids, Ia;
Glenn Shaw, KIL.X, Oakland, Calif.
and Owen F. Uridge, WQAM, Mi-

The Jargest special promo-
tional campaign on radio and
television to introduce new
autos has been launched by
many of the major manufac-
turers. It is estimated that
more than two million dollars
will be spent on these two
media alone in the early weeks
of 1950 by Plymouth, Ford,

(Continued on Page 3)

Miller, Mifchell Sef
For NRDGA (onfab

The National Retail Dry Goods
Association will give broadcast ad-
vertising plenty of consideration
during its annual convention which
opens at New York’s Hotel Statler
next week. Radio industry leaders
who have been lined up by the
NRDGA to speak include Justin
Miller, NAB prexy; Maurice B.

(Continued on Page 6)

Fry., Former ABC Sales,
Joins Kenyon & Eckhardt

George Thomas Clark Fry has
joined KenYyon & Eckhardt as assist-
ant to senior vee-pee Bill Chalmers,
it was announced yesterday. He was
formerly ABC’s national director of
network radio sales.

Fry joined ABC in 1945, first as a
member, then as director of the net-

{Continued on Page 2)

‘Radiophication’

Polskie Radio has amnounced
the ‘radiophicaticn’ of Poland
with the installation of 22,153
"loud-speakers in 20,184 towns for
the purpose of carrying Polskie’s
programs. Polskie also announced
that a “collaboration agreement”
had been signed between Polskie
Radio and the Soviet Union, for
interchange programs between °
the two countrles.

ami. Alternates, to attend meetings
(Continued on Page 6)
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 FINANCIAL |

Business Manager

(January 5) =
NEW YORK STOCK EXCHANGE N
' et
High Low Close Chg.
ABC ............ 8% 8% 8 — Y
Admiral Corp. .... 1814 18 18% + 5
Am. Tel & Tel.... 14735 14634 14734 4 5%
CBS A 300 291 29% — 114
CBS B .. 2915 29 29 — iz
Philco 33Va 32% 33 4+ W
RCA Common .... 13 12% 13 4 1
RCA 1Ist pfd. .... 75 75 75 4+ 1
Stewart-Warner ... 1215 123§ 1215 4+ 14
Westinghause ... 33 32% 32% ......
Westinghouse pfd. 10334 10334 10334 4 1,
Zenith Radia .. ... 33V 3234 33 4 3
NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 1634 1634 1634 ......
Nat. Union Radio . 3 234 3 Va
OVER THE COUNTER
Bid  Asked
DuMont Leb. ........... .. .. 154 16V,
Stromberg-Carlson . ......... 1M1 12,
Clothing Union Signs
Heavy TV Spot Drive

(Continued from Page 1)
WJZ-TV; WENR-TV, Chicago;
WXYZ-TV, Detroit; and WMAL-TV,
Washington. The contract calls for
the union to spend $138,380 over a
39-week period beginning on Janu-
ary 30 with a summer hiatus. Ben
Sackheim, Inc. is the agency.

New APS Quarters

As a result of increased activity
and expansion of personnel, the pro-
gram and promotion departments of
Associated Program Service have
moved to new quarters in New
York’s 46th Street Eaves Building, it
was announced yesterday. Move
now gives the firm four full floors
of office space.

-RADIO

Protection?
Morrill Mueller, NBC London
correspondent, Tuesday intro-

duced «a dislaif fashion nole into
the Atomic Age when he re.
ported that British scientists have
developed a plastlic protective
agent against radio-activity. No
more low neck lines, he said,
short skirts or other abbrevia-
tions so much appreciated by the
male animal.

Benny, Godfrey, ‘Shadow’
Lead Nov.-Dec. Pulse

(Continued from Page 1)
among daytime five-a-week shows,
and “The Shadow” first among Sat-
urday and Sunday daytime airers.
PULSE reported on seven metro-
politan areas including New York,
Philadelphia, Boston, Chicago, Cin-
cinnati, Washington and Los An-
geles.

Benny's rating in the number one
position was 21.0. Other programs
in the top ten evening shows were:
“Lux Radio Theater,” 18.5; Walter
Winchell, 15.7; “Amos 'n Andy,”
15.0; Godfrey’s *“Talent Scouts,”

Y. 13.8; Edgar Bergen, 13.5: Bob Hope,

12.8; “Suspense,” 12.7; “My Friend
Inma,” 12.2; ‘“Fibber McGee and
Molly,” 12.1.

Daytime programs were rated
thusly: Godfrey, 10.0; “Grand Slam,”
8.4; “Rosemary,” 8.3; “Big Sister,”
7.9; “Helen Trent,” 7.6: “Ma Per-
kins,” 76; “Our Gal Sunday,” 7.5;
“Wendy Warren,” 7.4; “Aunt Jenny,”
“Young Doctor Malone,” 7.3.

Fry, Former ABC Sales,
Joins Kenyon & Eckhardt

(Continued from Page 1)
work’s business development de-
partment; following that he was the
web’s eastern sales manager for ra-
dio and TV.

Before entering the service in 1943,
Fry was associated with the Blue
Network Company of RCA, CBS.
and Esquire.

. Friday, January 6, 195)
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N. Y.-Bd; Of. Ed. Approves
NBC "Theater” Series

(Continued from Page 1)
service credit training will be re-
quired to attend five class sessions

at Brooklyn College over a 15-week |,

period beginning the week of Feb.
12, ’

WNYC-FM will rebroadcast the
“NBC Theater” at 8:30 p.m. on
Thursdays as a special service to
teachers who are unable to hear the
regular NBC airings on Sunday af-
ternoons. The Municipal station will
follow the rebroadcasts with
WNBC'’s weekly 15-minute round-
table discussions of the drama pre-
sented. These feature, members of
Brooklyn College Faculty.

Seven Other Colleges Included

In addition to Brooklyn College,
seven other colleges and universities
offer home - study
courses in conjunction with the
“NBC Theater.” They are the Uni-
versity of Arizona, Kansas State
Teachers College, the University of
Louisville, Texas College of Arts
and Industiries, the University of
Tulsa, and Washington State Col-
lege.

Met Opera Preview Seg
- Rescheduled By ABC

“Let’s Go To The Met,” weekly
half-hour preview of the following
Saturday’s “Métropolitan Opera”
matinee broadcast, returns to the air
over ABC on Thursday, January 12
at 10:30 p.m. It will be presented in
cooperation with the Metropolitan
Opera Guild.

Program’s format calls for two
artists from the Metropolitan Opera
Company in guest appearances sing-
ing excerpts from the previewed
opera.

Soprano Carmen Gracia and John
Brownlee, baritone, will sing ex-
cerpts from “Lucia Di Lammermour”
on the premiere broadcast. Music
will be provided by the ABC Sym-
phony Orchestra under the direc-
tion of Josef Stopak. Milton Cross
will announce.

"WIN
With CKLW”

MUTUAL

Adam J. Young, Jr., Nat'l Rep. o

50,000 watts at 800k,

Now covering a 17,000,000 population area
at the lowest rate.of any major station
in the Detroit Area!

= | CKILW

Detroit and Windsor

J. E. Campeau, President

Canadian Rep,, H. N. Stovin & Co..

radio-assisted | : ... ...

Good--and
plenty of it!

Andy, up in the Bronx Zoo, gets
all the ice cream he can eat—
and that’s aplenty!

How about your results from
radio advertising in Baltimore?
The way to get good results, and
plenty of them, is to buy W-I-T-H.

Because W-I-T-H delivers the
biggest bome audience at the low-
est cost in town. And in addition,
a survey made under the supervi-
sion of the Johns Hopkins Uni-
versity showed that of all radios
playing in taverns, 67.3% were
tuned to W-I-T-H.

That means that you get big
results from small appropriations
on W-I-T-H. Call in your Head-

ley-Reed man and get the whole
W-I-T-H story today!

S8
/{ M

N

(S ‘-

S

AM

Baltimore 3, Mdfylund

TOM TINSLEY, President
Represented by Headley-Reed
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)K Sfafion 'Breather;
Other Activity At FCC

(Continued from Page 1)
ver 24. WWOXK is on the 1470 band
vith one kilowatt.

Harry Plotkin, assistant general
ounsel, said yesterday the Commis-
ion’s action in this case is not un-
1sual. In recent months a number of
imilar requests from AM and FM
stations have been granted, he said.

_The Commission also announced it]
1as granted permits for four new
AM stations — including two in
Jawaii. One of the latter goes to
Royal V. Howard, erstwhile NAB
:ngineering director, who is also a
:onsulting engineer in San Francis-
0. Howard ownes five per cent of
he stock of KXA, Seattle, and -has
1so been associated- with KSFO,
3an Francisco. v
. Howards' station will be on the
sland of Honolulu, on the 850 band
vith 250 watts unlimited. Cost of
.onstruction is estimated at $9,750
xxclusive of land and buildings.

The other Hawaii permit was to
Rural Broadcasting Company, which
vill operate on the 920 band with
ne kilowatt, unlimited, at Waipahu,
dahu. Estimated cost is $21,000 ex-
lusive of land.

There are already nine AM sta-
ions in the islands. .

Washington Permit Approved

t A new one-kilowatt daytime sta-
ion was okayed for Bayton and
licks in Pullman, Wash,, to operate
''n the 1150 band with the construc-
ion cost estimated at $23,399. Ap-
roval was granted also to the Elk
‘ounty Broadcasting Company, St.
Tary’s, Pa., to operate on the 1400
and with 250 watts unlimited. Cost
; estimated at $11,740 exclusive of
ind and buildings.

KELK, Elko, Nev., was granted a
~equency shift from 1340 to 1240 ke,
nd WEAR, Pensacola, Fla., was
kayed for a shift {from 1490 to 1230
c. WEXT, Milwaukee, won permis-
on to shift from the 1430 to the 920
and and extend its hours from day-
me to unlimited, and KBND, Bend,
re., was okayed for a boost from
30 watls to one kilowatt, with its
‘equency changing from 1340 to
270 ke.

The Commission also okayed non-
ymmercial low-priced FM stations
r Northwestern University, Evans-
n, Ill., and Oregon Technical In-
itute, Oretech, Ore.

Royalty
MBS’ “Queen of America,”
. who will be selected by the qudi-
ence at today's Hollywood.origi-
. nated “Queen For A Day” broad-
» cast, will be sent to Europe as
a goodwill ambassador to illus-
: trate to Europeoans the important
rolo American clubwomen play
. In community offairs. She will
bo chosen from among five.semi-
- finalists in Mutual's three-month
" ‘Queen Of Amerlca’” campaign.

DAILY

Expect Automotive Companies

To Set Spot?Business Record

(Continued
Buick, Chevrolet, Oldsmobile,
Dodge, Packard and DeSoto. Other
concerns are reported to be prepar-
ing special campaigns.

Only one of the firms, Ford, has
bought time on the networks as a
unit while the others have placed
their ads on a spot basis. The Ford
Dealers 6f America announced pre-
viously that they would sponsor 15
Mutual programs between January
4 and 18 and eight CBS shows at a
cost of about $500,000.

The scope of the operation on a
national scale is reflected by reports
available from agencies handling the
various campaigns. Buick, through
the Xudner Agency, placed spots on
more than 100 radio stations and
about 65 TV outlets. The Buick radio
promotion covered 28 cities while
more than 50 markefs were repre-
sented in the video coverage. The
broadcasting budget represented an
outlay of $150,000 by Buick. The
spots were concentrated in a period
of one week.

The Plymouth picture shows that
tele will be used in about 60 mar-
kets beginning on January 9 for one
month with radio spread over 250
markets on some 500 stations in one
week. The promotion is timed in
conjunction with the introduction of
new models as is the case with other
campaigns. The stations have re-
ceived anywhere from five to 30
spots in the period. N. W. Ayer is
agency.

Packard will start its drive on
January 29 in more than 80 cities
using radio. The promotion is now
being readied by Young & Rubicam,
Inc.

N. Y. Schedule Set

An indication of the saturation of
radio and television time by the auto
industry is shown by the New York
stations and those owned and opera-
ted by networks. Buick, for example,
bought 81 spots on five ABC owned
and operated radio and television

WQXR Benetit Concert

Part of a benefit concert at Town
Hall honoring Dr. Albert Schweitzer
on his 75th birthday will be broad-
cast by WQXR on Saturday, Janu-
ary 14 from 9:05t0 9:30p.m. (EST).
Wanda Landowska, well-known
harpischordist, will be heard in an
all-Bach program during the broad-
cast. The concert is an annual bene-
fit for Dr. Schweitzer’s hospital in
French Equatorial * Africa. Henry
Holt and Company, publishers of
Dr. Schweitzer's books, will sponsor
the program on WQXR.

‘Town Meeting’ To D. C.

The Town Meeting of the Air will
move to Washington for its January
10 ABC broadcast when two Sena-
tors will debate on the issue “Should
the Senate Remove Resirictions on

Margarine Now?"

from Page 1)
stations in New York, Chicago, De-
troit, Los Angeles and the ABC af-
filiates in Washington. Seven sp6is
were placed on WOR, six on Du-
Mont, five on WCBS-TV, and five on
WCBS, all in early January.
DeSoto bought 26 spots on four
DuMont stations in addition to spots
on WOR, WOR-TV, WNBC, WCBS
and WCBS-TV. Plymouth, another
division of the Chrysler, placed 26
spots on WCBS, 15 on WCBS-TV, 13
on WNBC, four on WNBT, 61 on
four DuMont stations, six on WOR
and 12 on WOR-TV. The five ABC
stations will carry 56 radio announ-
cements and 51 TV spots. Dodge is
using 66 announcements on the Du-
Mont stations, 40 on WNBC, 50 on
WCRBS, 22 on WCBS-TV, and 50 on
WOR. These will be run over a five-
week period.

Chevrolet will run some 55 spots
on WNBT during the next three
‘months, with 30 spots scheduled for
WCBS-TV, 30 on WCBS, 56 on Du-
Mont and 60 on WOR-TV. Chevro-
let announced previously that WJZ
and WJZ-TV will also carry announ-
cements. Other plugs are being in-
serted in the WOR-TV Telefax pro-

gram for Chevrolet. :

Profestant Educafors
To Study Radio, Tele

(Continued from Page 1)
broadcasting and a number have
worked in television programs. The
sixth annual eastern Religious Radio
Workshop will meet at network stu-
dios and the Biblical Seminary.

Robert Saudek, ABC v-p in charge
of public affairs will speak before
the group at a dinner on Monday,
January 9 at the Beekman Tower.

The teaching staff will include:
Mrs. Doris Corwith, NBC director of
talks and religious broadcasts;
George Crothers, CBS director of
religious broadcasts, Frank Papp,
NBC director - producer; Dorothy
Kemble, MBS director of religious
and educational programs; Erik Bar-
nouw, Columbia University; Rev.
Everett C. Parker, Protestant Radio
Commission director; Rudolf Bretz,
television consultant; and Albert
Crews, director of production for
the Commission.

Karlsruher Named

Harold Karlsruher, national sales
manager for Emerson, has been
named chairman of the Radio and
Television Manufacturers and Dis-
tributors Division for the Greater
New York March of Dimes.

* The PULSE INC.

WINS

50KW NEW YORK
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FIRST FOR VALUE in N. Y. radio, the
Charlie Starke MUSIC SHOPPE (10 a.m.
to 12 noon), increased its audience hy
63%* in its first year on the air.

S0} @ SUIM

50D) »

Charlie Starke
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$25 now buys you 60,000 radio homes
on the MUSIC SHOPPE.
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NEW BUSINESS

WMAQ, Chicago: Fair Store, Chi-
cago, renewing George Stone News-
cast 5:00-5:15 p.m., Monday through
Friday, and the News-on-the-Spot
Show featuring Len O'Connor, 5: 05~
5:15 p.m., Monday through Friday,
for 52 weeks. Ivan Hill, Inc, is the
agency. “Here’s Norman Ross,” 11:00
a.m., Monday through Friday picked
up fifteen participating spot announ-
cements per week for 52 weeks of
1950. They are Oscar Mayer and
Company, Chicago, through Sher-

man and Marquette, Chicago; Col-|

gate - Palmolive - Peet (Lustre-
Creme), through Lennen and Mit-
chell, and Lever Brothers Company
(Surf) Chicago, through N. W. Ayer
and Son. Each sponsor is taking five
per week, while Lever Brothers is
taking an additional five station
breaks per week.

WENR, Chicago: TUnited Fruit
Company, two spot announcements
weekly for thirteen weeks, through
Batten, Barton, Durstine, and Os-
born, New York. Celanese Corpora-
tion of America, three spot announ-
cements weekly for fifty-two weeks,
through Ellington and Company.
Kellogg Company taking two spot
announcements weekly for twenty-
seven weeks, through Kenyon and
Eckhardt. Illinois Bell Telephone
Company, taking two spot announ-
cements weekly for thirteen weeks
through N. W. Ayer.

Hollywbod’s New

COUNTRY CLUB
HOTEL

® The Country Club Hotel occu-
pies a magnificent location in
the heart of the exclusive Wil-
shire residential district . .. ad-
jacent to Wilshire Country
Club and overlooking the ex-
panse of its gorgeous fairways
and greens.

® Rates from $6.00 up. Sio-
gle Kitchenette Apart-
ments Available by Week
or Month,

(OUNTRY CLUB
HOTEL

445 North Rossmore Avenue (Vine St)
Hollywood 4, Calif.
Telephone: HOllywood 9-2701

RADIO DAILY

Man About Manhattan. . . !

@ ©® o TFRIDAYDREAMING: Looks like ABC and Mutual are
swapping initials this year in their top execs, points out. Frank Zuzulo—
Kobak to Kintner and Woods to White. . . . Add odd tags: The bar
cashier at Bill Bertolotli’s is Tom Collins—and the sec’y Herb Sheldon
‘dictates’ to is Bernice Feuhrer. . . . Busy lad this Peter Donald. Today
he broadcasts from Virginia—tomorrow from Boston. . , . Geo. F. Foley,
jr.. leaving Newell-Emmeit lo take over as director of lelevision at
Cecil & Presbrey. He’s going over with Tom Maloney and bringing Auto-
Lite’s great series, "'Suspense,” with him, . . . Those of you who’ve been
missing Jack Eigen’s lively chatter from midnite to 1 a.m. since he
switched over to WMGM (and that definitely includes us) can now caich
him on WMGM-FM during that hour. After that he switches over to
AM again, natch, until 4 ayem. . . . WPIX has lined up a new series of
13 {ilms to be aired on successive Friday nites starting off with "“Pyg-
malien’ lonite. . . . Irene Forman (the Answer Man's gal Friday) leaves
that post this week aiter 4 and Y2 years as top researcher in charge of
showbiz. (If Tom Slater, Hal Davis, Mark Goodson or any of the boys
are listening in on this, here is a great gal to have in your organization
—and you can consider this an all.out recommendation). . . . Big Joe
Rosenfeld winds up his 2 to 5 ayem chatter on WOR on the 14th. Spot
will be filled by Erv Victor's Parade of Stars, stemming from Chicago.
« « « Stuart Reynolds in from H'wood with the radio and teevee rights
to the life of Will Rogers, with Will's son, Jim Rogers, skedded to play
the lead. Reynolds claims he has emough material to keep the series
running for seven years. : :

w w % b4 _
® ® o A new video and radio outfit has been formed under
the tag of Skippy Pyle Productions. Miss Pyle is best identified as
production assistant to Wm. Gargan on the radio version of
“Martin Kane, Private Eye.” Plans are already under way to set
up a series of psychological dramas, using top names, plus a
forum type of show panelled by leaders in child psychology.

w w w w

® @ O The col'm is still geffing mail from ABC stations lustily
applauding our recent (and constant) campaign to get the program
brass up there to whip up a nite-time variety show for Waller Kiernan,
who, in our book, is one of the most listenable performers on the air
today, We have no intention of telling webs how to run their business
—but we do seem to recall some years back when Walter Winchell
squared off for months before he got the big boys here interested in
bringing Arturo Godirey up from Washington. And if Kiernan isn’t
another Godirey right now, we'll be ABC's houseboy for a month,

w b w S
® o o OUR HATS OFF DEP'T: Athena Lorde’s emoting
on the “Lights Out” thriller Monday p.m. . . . The Mariners’ way
of toying around with “Be The Good Lord Willin’.” . . . Horace
Braham’s socko job as the homicidal killer on “Man :Against
Crime” last wk. .. . Herb Jeffries’ Col. record of “Sunday Isn't
Sunday Any More.” . .
Wilson Mambo.” . . . Silver-Krug and his ork at the King Ed-
ward’s Blue Room.

w w w b
® © @ SMALL TALK: Elaine Williams is unquestionably the
busiest, if not the loveliest gal in teevee atl this writing, Besides her
daily “Capt. Video” shores, she's set for « dramatic’ bit on DuMont's
variety stanza this afternoon plus the Roscoe Karns' preem tomorrow
nite in a new detective yarn. . . , Charlie Conway now handling radio
and teevee talent at the Max Richard oflice. . '

vvvvw.ameAicanradiohistorv.com

. Pupi Campo’s wax sizzler, “The Earl.

[

TLLIAM R. SETH has been

named radio and ,TV director
for O’Brien & Dorrance, it was an-
nounced yesterday by Dick Dor-
rance, the agency’s president. Seth
was formerly advertising and pro-
motion director of Muzak Corpora-
tion and previously had been associ-
ated with’ NBC, the W. B. Doner
agency, and several eastern and
midwestern radio stations.

A

WALTER N. STUCKSLAGER is
joining Henri, Hurst & McDonald,
Inc., Chicago, in an executive capa-
city. He comes to HH&McD from
Esquire Magazine where he has
served as Western adventising man-
ager.

HAMBRO HOUSE OF DESIGN,
which embraces Gray’s of London,
Inc. and Ridgway and Adderley,
Inc.,, Stoke-On-Trent, England, has
appointed the Victor A. Bennett
Company, Inc. to handle their ad-
vertising and promotion in the Unit-
ed States. .

RICHARD E. RICHMAN, for-
merly of Columbia Pictures, has
joined Lew Kashuk & Son :Adver-
tising Company as account execu-
tive. * ’

P. J. RITTER COMPANY -of
Bridgeton, N. J., food packer, has
named Lamb & Keen, Inc., Philadel-‘
phia, effective March 1.

AUGUSTINE HILTON has been
made media director of Lynn Baker,
Inc., to supervise publication, radio
and television time buying.

JOHN P. ROHRS has been made
an account executive of John E.
Pearson Company, radio and televi-
sion reps. He will be in the Chicago.
office.

RADIO REPRESENTATIVES,
LIMITED, have been appointed our
National Representatives in Toron-
to and Montreal for CKDA, Victoria,
B.C. Tony Messner in Winnipeg, and
John N. Hunt Associates in Van-
couver, complete the representative
set-up. In the United States, Forjoe
and Co. will be representing the sta-
tion, which will goé on the air on or
about January 15th.

Ice Water Needed

Baltimore—Winning a refriger-
ator on WBAL-TV's Shadow
Stumpers guessing quiz proved
to be too much for a Baltimore
contestant sitting at home watch-
ing the. program. Mrs. Stanley
Kie] who was called by Breni
Gunts, program MC. ond asked
to identify « “super stumper”
which was on the TV screen,
fainted after guessing the cor-
rect answer.
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Hyfron Bldg. Modern
Video Tube Plant

Salem, Mass.—Recently completed
cornerstone laying ceremonies for
Hytron Radio & Electronics Corpor-
ation’s new TV picture tube plant
at Newburyport, Mass. heralds the
company’s expansion plans in keep-
ing with the giant strides taken by
the TV industry during the latter
half of 1949.

Bruce A. Coffin, president, and
Lloyd H. Coffin, treasurer of Hytron,
participated in the ceremonies,
which marks the erection of an ultra-
modern new plant designed especi-

ally for mass production of televi-

sion picture tubes. With it, Hytron
will expand its production of tubes
begun nearly a year ago. Three
thousand tubes will roll off the new
production lines daily and will range
in size up to 20-inches. They will be
of both round and rectangular de-
sign, the latter design recently ori-
ginated by Hytron.

The new plant, located adjacent to
' Hytron’s present factory at New-
" buryport will give the company a
'total of approximately 400,000
square feet for tube manufacturing
facilities and its produetion will

complement the over 100,000 receiv-’

|
|
\‘ ing tubes now flowing daily from
l Hytron’s other factories.
Addition of the new plant will re-
 quire approximately 300 more em-
ployees over the 2,500 persons now
- employed by Hytron.

ENGINEERS—
CONSULTANTS

RALPH B. AUSTRIAN

Television Consulfant

1270 AVENUE OF THE AMERICAS
NEW YORK 20, N. Y.

Tel.: CO. 5-6848

- A. R, BITTER

Consulting Radio Engineers

4125 MONROE STREET
TOLEDO 6, OHIO

Tel.: Kingswood 7631

WILLIAM L. FOSS, Inc.

Formerly Colton & Foss, Inc.

927 15th St., N.W. REpublic 3883
WASHINGTON, D. C.

a total of 1wo minutes.

Tells Time And Talks Back

It had to happen, sconer or later. Now it's a talking clock, known as
tho Electrical Narrator. The Gonoral Electrlc Company has Installed a
rocording dovico in a clock, which allows advortisors to glve the timo
tholr touch. For example, a clock for a bank could bid passersby the time
of day and at the same time romind them that money deposited before
tomorrow will oarn a spocial dividend. A clock oquippoed with this dovico
can repoat the samoe mossaqgos day aftor day Indoflnitoly without having
to bo rewound or rosot, of if dosired, tho messagos could be changod
from day to day. GE sald. Messages Installod in a clcck can not oxcood

Muniz Predicts 5 Million
TV Sets Annually By ‘53

An annual production of 5,000,000
TV sets by 1953 was predicted re-
cently by Ricardo Muniz, genecral
manager of the receiver manufac-
turing division, Allen B. DuMont
Laboratories, Inc.,, at a symposium
of the American Association for the
Advancement of Science. Muniz de-
clared that 1949 industry figures will
show more than 2,000,000 receivers
produced, with the rate stepping up
so rapidly that the 5,000,000 figure
by 1953 would be very likely. He
also stated that the total payroll for
TV manufacturers would be well
over $300,000,000, a substantial in-
crease over the $190,000,000 total of
last year.

Tele-tone Shows New
1950 Television Line

Claiming price reductions $30 to
$40 lower than comparable sets now
being marketed, Tele-tone Radio
Corporation introduced its 1950 line
of four TV receivers at a dealer
showing at the Park-Sheraton Hotel,
N. Y. this week. According to S. W.
Gross, president, all 1950 models
contain built-in antennas and other
electironic improvements. Gross
stated that Tele-tone is aiming at a
production of approximately 250,000
TV receivers during 1950. Sets shown
included a 10-inch table model to
list at $129.95; a 1214-inch table
model to retail for $169.95; a 16-inch
table set for $249.95, and a 16-inch
console to retail for $279.95.

PRODUCTION PARADE

F—

Drops Extra Charge For Tube

Industrial Television, Inc., Clifton,
N. J., announced that the premium
charge for sets using the ‘“black”
1214-inch CRT is being deleted from
future billing. Since inception of the
black tube a charge of $10 has been
added at the retail level, but now
the list prices are $239.50 for the Cen-
tury 1214-inch Model 821 Table Top-
per and $299.50 for the Century 1215-
inch Model 921 Consolette, both util-
izing the new CRT.

Air King Appoints Olchak

R. D. Payne, manager of sales, Air
King Products Co., Inc., Brooklyn,
N. Y., has announced the promotion
of Samuel Olchak to advertising and
sales promotion manager. Olchak as-
sumed his new duties January 1. He
will retain associated duties of his
previous position.

New Magnavox Radio-Phono

A new radio-phonograph, The
Avenue, has been introduced by the
Magnavox Co.,, Ft. Wayne, Ind.
Adaptable to either traditional or
modern home settings and including
the Add-A-Television feature, the
new instrument houses both AM and
FM radio, a 12-inch speaker and a
three-speed record changer with a
single tone arm. As a radio-phono-
graph, The Avenue is priced at
$219.50 in mahogany and $239.50 in

white oak. .

Oxford Electric Promotion

J. D. Ceader, president of Oxford
Electric Corp., Chicago, I1l., announ-
ced the promotion of Hugo Sund-
berg to vice-president and manager
of the firm. Company specializes in
the manufacture of radio - loud
speakers, Sundberg has had exten-
sive experience in this field, having
been associated with Utah Radio
Products for twenty years prior to
his joining Oxford in April, 1949.

Telrex Appointments

Mike Ernolino, president of Tel-
rex, Inc.,, Asbury Park, N. J., has an-
nounced the appointments to its en-
gineering staff of Dr. H. Giuliani, as
chief chemical and mechanical en-
gineer, Irving Guttman, as chief
electronics project engineer and
sales engineer, and Joseph P. Steph-
anile, as associate electronic engi-
neer.

RCA Studio Boom Stand

A | lightweight boom stand for
proper mike positioning in broad-
cast and TV studios has been an-
nounced by the broadcast section of
the RCA Engineering Products Dept.
The new boom stand, Type KS-3B,
is designed particularly for pro-
grams where the best mike place-
ment cannot be achieved with a con-

Study Revealﬁhtauﬁes
Of TV Sef Failures

An interesting survey, the pre-
liminary studies of which when
fully compiled, upon completion of
the basic survey, should do much
toward cnabling TV set manufac-
turers to determine just what causes
TV sets to fail after installation, has
been undertaken by Lance Televi-
sion Laboratories, Bronx, N. Y.

According to the preliminary stud-
les made by Lance, 95 per cent of
sets that fail do so so within the first
three months of installation. George
Secidman, president of the Bronx
firm which has been studying the
reports of its servicemen, found that
one complaint of a “filmy screen;
dull picture” was taken carc of by
merely washing tiny fingerprints of
chocolate off the picture surface.

Lance handles some 1,200 service
calls weekly. Of the first 50 com-
plaints serviced on Dec. 9, for ex-
ample, 12 sets had been installed in
Dec., 1949; 10 in Nov.; nine in Oct.,
one in Sept.; two in Aug.; three in
July; one in June; three in May;
three in April, and one each in Mar.
and Feb., Of the 1948 scts in the
group, two were installed in Dec.
and two in Nov.

The servicemen’s report on the
1949 sets serviced on Dec. 9 revealed
that eight of the complaints regard-
ing poor reception were due to ig-
norance of operation by the new
owners. Four of the other sets that
“failed” needed new small tubes.

ENGINEERS—
CONSULTANTS

McNARY & WRATHALL
RADIO ENGINEERS
906 Natl. Press Bldg. 1407 Pacific Ave.

Washington 4,D.C. Santa Cruz, Cal.
Member AFCCB

L. W. ANDREWS, INC.
RADIO CONSULTANTS

219 WHITAKER BLDG.
DAVENPORT, 1I0WA
Phone 2-7824

ventional floor stand, and where a
larger boom is impractical.

WwWww americanradiohistorv com

GEORGE P. ADAIR

Radio Engineering Consultants

EXecutive 1230
EXecutive 5851
1833 M STREET, N.W.
WASHINGTON 6, D. C.



www.americanradiohistory.com

RADIO

NAB (Committees Sef
For Radio, Television

(Continued from Page 1)
in the event of absences of other
"members, are Lawrence W. McDow-
ell, KFOX, Long Beach, Calif. and
Hugh B. Terry, KLZ, Denver, Colo.
One more alternate is to be ap-
pointed.

Television commitice: Eugene S.
Thomas, WOIC, Washington, D. C.,
chairman; Hugh M. Beville, WNBT,
New York; George Burbach, KSD-
TV, St. Louis; E. K. Jett, WMAR-
TV, Baltimore, Md.; Dwight Mar-
tin, WLW-TV, Cincinnati, O.; John
M. Outler, Jr., WSB-TV, Atlanta,
Ga.; Robert D. Swezey, WDSU-TV,
New Orleans, La. and Doland Ta-
tum, KTSL, Los Angeles. One va-
cancy on this committee remains to
be filled. Alternates are Roger W.
Clipp, WFRIL-TV, Philadelphia; B. J.
Rowan, WRGB, Schenectady, N. Y.
and J. Gorman Walsh, WDEL-TV,
Wilmington, Del.

Authorized In November

The two committees are new to
the NAB committee structure, hav-
ing been created by the N.AB board
of directors at its November meet-
ing.

Thomas and Swezey, of the tele-
vision committee, are members of
the NAB board, elected at the No-
vember meeting to represent, TV
stations. Chairman Thomas has been
active in the Sales Managers Ex-
ecutive Committee, under the for-
mer NAB committee structure, and
has served as chairman of the TV
sub-committee of that group.

Quarton, Brown and Shaw, of the
radio committee are also NAB board
members, as is Terry, among the
alternates. Chairman Goldman has
also been active in NAB affairs as
head of the Small Markets Execu-
tive Committee of the former com-
mittee structure.

NBC Station Group
To Meet Next Week

(Continued from Page 1)
television will be discussed during
the afternoon.

The 1950 SPAC committee for
sound broadcasting is made up of
Clair R. McCollough, Mason-Dixon
Group; Harold Essex, WSJS, Wins-
ton-Salem, N. C.; Milton L. Greene-
baum, WSAM, Saginaw, Mich,;
Howard E. Pill, WSFA, Montgom-
ery, Ala.; Walter J. Damm, WTMJ,
Milwaukee, Wis.; Jack Harris,
KPRC, Houston, Texas; Walter E.
Wagstaff, KIDO, Boise, Idaho; and
Ewing C. Kelly, KCRA, Sacramento,
Calif.

Representing TV non-interconnec-
ted stations is John M. Outler, Jr.,
WSB-TV, Atlanta, Ga. Final ballot-
ing for the representative for the
television interconnected stations
has not yet been completed, a run-
off election being required in this
instance.

All members of 1949 SPAC who
were not re-elected have been in-
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COAST-TO-COAST

New Station In Ohio

Steubenville, O.—Construction be-
gan this week on a new radio sta-
tion, WEIR, to have 1,000 watts
power at 1430 kilocycles, and be op-
erated by the Tri-State Broadcasting
Co. of West Virginia. Station will
have studios here, and in Weirton,
W. Va. Thomas E. Millsop, mayor of
Weirton and president of the Weir-
ton Steel Co., is head of the firm.
Station is named in honor of Ernest
T. Weir, chairman of the board of
National Steel Corp., parent firm of
Weirton Steel.

Zeh Resigns From Agency

Evanston, I1l. — Robert E. Zeh,
vice-president, copy director and ac-
count executive with Henri, Hurst
& McDonald, Inc., since 1946, an-
nounces his resignation from the
Chicago agency. Formerly, he was
with the J. Walter Thompson Com-
pany for 10 years as group head and
copywriter.

Cooke National Rep For WEAM

Arlington, Va.—Donald Cooke has
been appointed national representa-
tive for WEAM, it has been announ-
ced by general and sales manager
for the station, Howard Stanley.
Cooke has offices in New York, De-
troit, Chicago, Cleveland, Los An-
geles, and San Francisco.

Adding Promotion Duties

Waterbury, Conn.—Effective im-
mediately, Jim Logan will take over
the duties of promotion manager of
WWCO, 250-watt Mutual-Yankee af-
filiate. According to an announce-
ment by Milton H. Meyers, station
owner, Logan will continue his work
as a staff announcer.

KDKA To Salute Carver

Pittsburgh, Pa.—Dr. Alma Illery,
president of the National Achieve-
ment Clubs, Inc., will be in charge
of the round-table discussion which
will be broadcast over KDKA Sun-
day, Jan. 8 at 4:30 p.m. in connec-
tion with the annual observance of
George Washington Carver Day.
The program will consist of a 15-
minute dramatization of Negro
problems, and a 15-minute discus-
sion between civic and educational
leaders.

Killeen Joins WTMJ
Milwaukee, Wis~—Joe Killeen has
joined the sales staff of WTMJ and
WTMJ-FM. He was transferred
from the Journal stations WSAU
and WSAU-FM, where he acted as

sales manager for five years.

vited to attend this first meeting in
1950. They are Martin B. Campbell,
WFAA, Dallas, Texas, who was the
1949 chairman, Harry Bannister,
WWJ, Detroit, Mich.,, Harold C.
Burke, WBAL-TV, Baltimore, Md.,
Wiley P. Harris, WJDX, Jackson,
Miss.,, and Ed Yocum, KGHL, Bill-
ings, Mont.

New Program On KFWB
Hollywood, Calif.—A new type of
religious program, “The Rosary,” is
being presented over KFWB nightly,
Mondays through Saturdays, 7:45 to
8:00 p.m. The series was introduced
with a 30-minute dramatic show on
Christmas night from 7:30 to 8:00
p.m. Theme of the program is a

daily prayer.for world peace.

New Series On KFH

Wichita, Kans.—KFH is inaugura-
ting a new series of programs de-
signed to acquaint listeners in the
state with manufacturing enterprise.
The programs will be conducted in
various manufacturing plants by
means of a wire recorder and. will
be aired each Sunday afternoon at
3:45. Designed to tell the back-
ground story of the industry, factual
information about the growth and
development, they will also include
interviews with employees. The ser-
ies, entitled “Lets Go Visiting” will
first be heard on January 8th. The
lozal Chamber of Commerce is
working closely with the KFH news
bureau in outlining the programs.
Ken Davis, KFH evening news edi-
tor, will conduoct the series.

WWCA Sets Staff
Gary, Ind.—Ten production staff
members of the new full-time AM
outlet, WWCA, which went on the
air December 9, have been announ-

ced by program director Todd Bran- |.

son. They include five announcers, a
news editor, music director, music
assistant, continuity editor, and sec-
retary to the program director.

Resigns From WLAM
Lewiston, Me. — Lavern “Miff”
Colton has resigned his announcing
position with WLAM to accept the
post of program director of WHHH,

Warren, Ohio. .

Airing Peanut Bowl

Springfield, Mass.—For the second
year, WACE aired the Peanut
Bowl Classic on Dec. 31 when West-
field High played against Georgia
champs on the football field. Last
year the classic was broadcast via
telegraphic recreation. However, this
year Chic O’Malley, WACE sports
director, motored to Georgia to
handle a play by play account of
the game. Broadcasts direct from
the train were aired as the play-
ers left and returned ¢o their home
town of Westfield.

Signs MGM Contract

Louisville, Ky.—Al Rogers, folk
singer on WAVE and WAVE-TV
has recently signed a recording con-
tract with MGM. The recording ses-
sion took place at Nashville, Tenn.,
where Al recorded Fred Rose’s
“Please Bring Back the Sunshine”
and “Forever Isnt Long Enough to
Love You.” The songs will be re-
leased nationally within the next

| few weeks.
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Miller, Mifchell Set
For NRDGA Confab

{Continued, from Page 1)
Mitchell, BAB director; and Lee
Hart, assistant BAB director.

Mitchell will be co-moderator of
the initial session devoted to sales
promotion and visual merchandising.
Subject matter for the discussion
will be “How To Put Over a Coor-
dinated Promotion.” This meeting
takes place Tuesday morning, Janu-
ary 10. : o ’
~ He will be joined by Miss Hart the
following morning in the presenta-
tion of “A Simple Formula For Buy-
ing and Using Air Time.” Also to be
featured at this session will be an
on-the-air presentation “How To
Promote Merchandise on Television”
by Arthur M. See, sales promotion
manager of Saks-34th Street, New
York. Climax of the Wednesday
morning meeting will be “A Review
of the Best Radio Programs of 1949.”

Miller will speak during a Wed-
nesday meeting on public relations.
His topic will be “Radio—Retailers—
and the 1950 campaign.”

Several hundreds of department
store executives from all over the
nation are expected to attend the
convention.

Stork News
St. Louis—Paul Wills, veteran an-
nouncer at KMOX, St. Louis, is the
father of a daughter born this week
to Mrs. Wills. Baby will be named
Toni Kathleen.

59}%1 girt%c!ay
g)raeting.d jo—

) January 6
Helen Nugent Lou Tappe
Dick Teela Trevor Adams
Maurice Hart
- January 7
Art Stander Lloyd Brownliield
H. R. Baukhage Bert Georges
Floyd D. Rogers, Jr.
Herbert Magidson
January 8
Leon Goldstein
G. W. Johnstone Hal Hudson
Sam Cowling Ralph Wonders
C. P. MacGregor
January 9
Mzrris Alischuler Crane Calder
Marion Carley ~ Nelson Yates
Gracle Fields Arthur Simon
January 10
Daniel I. Rodgers Harold Stokes
Verner Paulsen Lou Mindling
Donald Herbert Lowe
Mary Francis Cahill
Bertha Bennett
January 11
Paul Atlee Walker
Don Buckley
January 12
Patsy Kelly 8Sid Silvers
Buddy Xavier Lon Clark
) Smiling Ed McConnell
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Paul Case
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RCA, 20th-FOX RENEW VIDEO PACT

TEL€ TOPIGs |

'HE FORERUNNER of things to come

in the way of political utilization of
IV was aired over ABC ‘Wednesday nite
»y the Democratic National Committec.
Jilled as “a documentary film interpreta-
sion of the President’s: State of the Union
Vlessage,” it was instead & half-hour of
ard-hitting, bitterly partisan
yropaganda for the Democratic party,
Through films that were not of the best
wality and live narration by George Put-
1am that socked home everv line, the
srogram began in the early 1900's and re-
riewed the emergence of Wilson, World
Nar 1, the boom and bust of the Republi-
:ans in the '20s, Roosevelt and the New
Jeal, the rise of foreign dictatorships,
World War 11 and. President Truman’s
rost-war policies. Not until it was al-

nost half over did the program get into|

lhe..President’s speech. But even from
his point on it concentrated on Putnam's
rarration, with Mr. Truman’s voice, on
wdio recording, heard only briefly on sev-
rral occasions.  Script for this second
yortion sounded very much like conven-
ion oratory—‘"Harry S. Truman was once
- farmer himself. He plowed the straight-
st furrow in Jackson County.” . . . As
-+ whole, the program pointed out that
! wolitical time can be far more interesting
y han it has been in the past. However,
| ve think it would have been more effec-
| ive had a little restraint been exercised.
| ‘rogram was. prepared by Jack Redding,
} len Fry and George F. Johnston. Marshall
! Yiskin directed.
: )

':'I'HE Kiesewetter, ‘Wetterau & Baker
1 1 agency has begun asitating for TV
s ir credit to agencies, which it terms a
» 'vital problem.” Specifically, the agency
} + burned because WNBT turned down
y 's request for closing credit on the A&S
‘hildven’s Christmas Party. As far as we
E now, the question of agency credit has
! ever come up before in either AM or
'E V, but let KW&B speak for itself: “The
1 gency feels strongly that WNBT (and
3 ny others who may refuse any credit) is
E 1king a wholly arbitrary and unwarranted
}-*and against advertising agencies in gen-
! ral. Other agencies are invited to con-
% ibute their thinking on the matter so
}
1
’
)
!
}
’

13t credit may be given to the members
f the profession wherever it is due, right
n the screen where others can see it.
ieswetter, Wetterau & Baker, Inc., be-
eves that the value of such tangible rec-
znition is no more arenable than the
lue of advertising itself.” . . . Another
/ilbur  Stark - Jerry Layton package,
Rocky King, Inside Detective,” bows on
uMont tomorrow nite, with Roscoe Karns
A 1 the title role. - Material for the series

political ‘

Larson Succeeds Coe
As Manager 0f WPIX

Appointment of G. Bennett Lar-
son, vice-president of WCAU-TV,
Philadelphia, as manager of WPIX
was announced yesterday by F. M.
F'lynn, president of the News outlet.
Larson replaces Robert L. Coe, who
. resigned Wed-
nesday., Coe will
stay on at the
station until af-
ter Larson as-
sumes his new
duties Jan. 16.
Larson, who
has been with
the Philadelphia
Bulletin station
since June, 1947,
started in the
broadcasting
field 23 years ago
with KDYL, Salt
Lake City. He
joined NBC in New York in 1929 as
producer and director of leading
web shows. From 1934 until 1942 he
was with Joseph Katz Co., Ruthrauff
& Ryan and Young & Rubicam. ’

DuM Sells “Capt. Video”

DuMont yesterday snared its first
sponsor for the “Captain Video” ser-
ies when Walter H..Johnson Candy
Company, Chicago, signed to spon-
sor the children’s series on Monday
nights. Contract is effective Jan. 23
and covers WABD, New York;
WXEL, Cleveland; WCPO-TV, Cin-
cinnati; WTVN, Columbus, and
WTTG, Washington. Franklin Bruck
is the agency.

 LARSON

|

PPulse Top Ten

(Seven Cities - Dec.)
Texaco Theater...... NBC 62.2
Talont Scouls........ CBS 43.5
Toast Of Town......CBS 40.6
Godfrey Frionds....: CBS 40.3
The Goldbergs....... CBS 376
Stop The Music...... ABC 36.6
Firesido Thoater..... NBC 347
Studio One.......... CBS 29.7
Suspense ........... CBS 293
Kraft Theater....... NBC 274

First Qutdoor Pickup
In (BS Color Tesfs

Washington Burean of RADIO DAILY

‘Washington — CBS yesterday
broadcast the first outdoor pickup in
the color television test operation
being conducted here when the net-
work turned its color cameras on
Patty Painter as she interviewed a
Washington Times-Herald reporter
outside Turner’s Arena on W. Street,
Northwest. Broadcast was transmit-
ted over facilities of WOIC, Bam-
berger station in Washington.

The color pickups are part of the
intensive test operation which CBS
is conducting simultaneously here
and in New York and Philadelphia,
at the request of the FCC. Color sets
have already been installed in the
homes of six FCC Commissioners.

CBS said yesterday that it would
shortly announce the Washington
location where it will install fifteen
additional color receivers to which
the general public will have free ac-
cess. .

Philco *49 Sales $215 Million;

To Boost Receiver Production

completely paid for out of prior
years’ earnings.

“We are entering 1950 in better
shape and with finer producis than
ever before in our 57 years of active
business experience. Practically all
of the economists in the country are
predicting a great year for business
in 1950. The large inventories which
existed early in 1949 have long since
disappeared and there is a strong
resurgence of demand for all the
products which Phileo produces.”

Balderston also told Philco’s na-
tional distributors at their conven-
tion here at the Palmer House that

Il be culled from “lnside Detective”
agazine,

the company is planning to greatly

{Continued from Page 1)

expand its TV receiver production
and sales during 1950 and will man-
ufacture and sell between 750,000
and 800,000 TV receivers in the
coming year.

“The excitement and the growth
of television have exceeded even
the most opmistic forecasts and pre-
dictions,” Balderston pointed out.
“The industry’s production has in-
creased from 200,000 receivers in
1947 1o 11,000,000 - in 1948 and to
about 2,700,000 in 1949. All signs
point to' a further substantial in-
crease during 1950 with a potential
sales dermand for more than 4,000,000
television receivers this year.”

WwWww americanradiohistorv com

Agree To Expand
Co-op Research
In Thir. Tele

Twentieth Century-Fox Film Cor-
‘poration and RCA yesterday an-
nounced the signing of a new con-
tract, which in effect will signal con-
tinuation of their cooperative re-
search program toward the further
development of large-screen black
and white motion picture television.

The new contract calls for further
expansion as well as continuation of
the two companies cooperative pro-
gram which has been carried on for
the past two years. Delivery of sev-
eral new RCA equipments, includ-
ing one of RCA’s first commercial-
type instantaneous theater TV sys-
tems (Model PT-100) and the first
production model of RCA’s new in-
termediate - film TV system, are
among the agreements contained in
the new contract.

S. P. Skouras, president of Twen-
tieth Century-Fox, and Frank M.
Folsom, president of RCA, disclosed
that among the equipment that will
be delivered to Fox during the mid-
dle of this year, will be numerous
improvements in circuits, electron
tubes and other components, all of
which will be installed in the mu-
tion picture company’s TV research
laboratories in New York, where
performance of the new equipment
will be carefully analyzed for its
possible use in theaters at a later
date.

Earl 1. Sponable, technical direc-
tor of the film corporation and a
pioneer in theater TV development,
will continue to direct his company’s
research in this field under the new
contract. The confract is the out-
growth of negotiations between
Sponable and Barton Kreuzer, man-
ager of theater and film recording
activities of the RCA Enginnering
Products Department.

Commenting on the enthusiasm
expressed by various exhibitors and
theater circuit representatives who

‘have witnessed demonstrations of

instantaneous theater TV in the past
few months, W. W. Watls, vice-
president in charge of the RCA en-
gineering products department, pre-
dicted that 1950 will be marked by
significant growth in commercial ap-
plications of this new medium of
mass communication and mass en-
tertainment.

“Various groups are drafting
plans for commercial installations,
as well as for special programming
for the theater and methods of pro- °*
gram distribution,” he said, “and T
am confident that theater televisioa
history will be made in the year

ahead.”
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"HUSH LITTLE DARLIN'"

Recorded BJI
Perry Como y Howard
Dick Haymes Cun Massey
Kay Kyser Jorry Falligant
MICHAEL MUSIC CO., Inc.
1619 Broadway .lera' Johnson
New York City en.

WOR

“THE SHEPHERD"
by cden ahbez
MY STREET”
CAMPBELL MUSIC, Inc.

1619 Broadway New York City

You'll LUV this novelty!

ITMUSTBELUV

MANOR MUSIC COMPANY

1619 Broadway New York City

Nothing Can Stop This!

"FOREVER WITH YOU™

by the writer of “My Happiness”

FORSTER MUSIC PUB., INC.
1619 Broadwag, New York 19, N. Y.
216 S. Wabash Avenue, Chicago 4, Il

On Records & Transcriptions

Billy Reid's Latest

"T00 WHIT T00 WHOO"

AL GALLICO MUSIC CO., INC.
501 Madison Ave. New York, N. Y.

Revival of a Million Copy Hit!

"AM | WASTING
MY TIME ON YOU"

STASNY MUSIC CORP.

1619 Broadway New York City

JOHNSON RAG

recorded by
PEARL BAILEY
GENE COLIN

JIMMY DORSEY .
RUSS MORGAN...
ALVINO REY

Capitol
London
Victor

MlllER MUSI( (ORPORATION

e

DS AND MUSIC |

By PINKY HERMAN

@ © o TIN PAN ALLEY OOPS:—Similarity of song litles often
causes great distress among these directly involved. . . . Cases where
different songs with like titles have each become hits include “Yester-
day.” “Tomorrow,” “Shadows In The Moonlight,” I Love You,” “If 1
Had A Girl Like You,” etc. . . . titles seem to stem from Ballad Boulevard
in trends. . . . several years ago there were four ditties simultaneously
released with the word “Lucky.” . “If 'm Lucky,” “I'm A Lucky So
and So,” “Lucky” and “Lucky Day.” . today there are several
“Wonderful' songs including, “it's A Wonderful Life,” “Havin® A Won-
derful Time.” “Havin’ A Wonderful Wish,” “Wonderful Guy” and "
Must Have Done Something Wonderful.” . . . we just heard of another
title clash, this one really most unusuul, for the title is far from the
ordinary run of handles. . . . Art Mooney’s new firm, Hampshire House,
is just starting on a ballad “The Zither Serenade,” (which Mooney
waxed for MGM) and Grand Music with an exact duplicate title, the
latter by John Redmond, James Cavanaugh and Lee David. . . . that's
why it's much safer to write songs like “The Cowboy Isnt Speaking
lo His Horse” or. “Ange), Have I A Ghost of a Chance?” (we think
the Iatter is original and if it is, you're welcome to it, boys).

g ¥ g g
e e e With “Hush Little Darlin’” well up among the lead-
ers, Michael Music is starting on “Two-Faced Heari,” a cinch
for hitdom, penned by Don Canton & John Nagy.... e On a
recent trip down south, Howard Richman ran across a number
gelting quite a local play. . . . he grabbed the song, “Fairy Tales,”
written by William J. Reietz for Miller Music.. .. e The list of
honorary chairmen who'll gather to salute “The Old Sailor” Nick
Kenny, Sunday, Jan. 15 at the Waldorf-Astoria is practically
a “Who's Who In America.” . . . the songwriter-columnist rates
this tribute for the many years of service he’s generously devoted
to bring sunshine into the hearts of shut-ins, hospitalized Vets
and numerous other worthy causes. . . . we'd say, Nick (and
brother Charlie) have found their “GOLDMINE IN THE SKY”
right here on earth. . .. @ Deejay WJIWalt Kay, has added the
twice-daily “Music Box” chores to his other duties out Cleveland
way. ... O. K. Kay, fake it away. ... e Mohawk Carpet Mills,
in sponsoring an all-out drive for the local (Amsterdam, N. Y.)
Red Cross Drive, raised $5,000 by having local citizens take over
the disk jockey shows, sporiscasts, newscasts, etc., for a two-week
period over WGSS. . . . so, a low bow to Mohawk and messrs.
Ted Aber and Woody Woodland. . . . @ The series of NBTele-
casts, “Easy Does It,” beamed daily at 6:30 p.m. is as delightful
a musical treat as its title suggests. . . . features songs and patter
by Francey Lane and Johnny Andrews. ... @ Phyllis Wood will
pinch-hit for Dorothy Carless on her Wed. and Fri. WOR-TV
series when the latter makes a trek into the hinterland for the
March of Dimes. . . . o 20th Century-Fox may get an Oscar
for its Short Subject, “Midwest Metropolis,” written and narrated
by Joe King. . . . Chicago never looked or sounded better.

g g g g
® ©® @ Bob Sadoff, new pro. magr. of Knickerbocker Music. . .
firm is clicking with “Where Are You Blue Eyes” with “Sentimenial
Me.” on tap to follow. ... @ Alamo Music has a commercial novelty
hillbilly in “Mail Order Kisses.” cleffed by Joe Schuster, Lee Pearl and
Jack Fine. . . . ® We just heard Vic Damone’s soon-o-be-released
Mercury platter of a song titled, “Kiss Me.” . . . chalk up another hit
for Redd Evans who penned it with Bob Trendler, musical director of
WGN. . . . Jefferson Music is the publisher. . . ® The scheduled
preem of the Broadway show “Caesar and Cleopatra” almost didnt
take place. . . . an elevator at 711 Fifth Ave. carrying Lili Palmer (star
of the show) and the cast of the WMGM program, ““Queen Christina”
(Phil Clarke, Ray Johnson, Basil Rathbone and Cort Benson) dropped
two floors with nary a scraich fo any of them.
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Our Latest HI T T

‘‘ECHOES’”

LAUREL MUSIC CO.

1619 BROADWAY NEW YORK CITY

—

—

(There’s Something About A)

HOME TOWN BAND

" DUCHESS MUSIC CORPORATION

-

Making Our Debut With A Hit!

"A NEW SHADE OF BLUES”

MAYPOLE MUSIC CO.
22 €. 67th St.  New York City
Phone: REgent 7-4477

| WISH T KNEW

Should step right out in front—
Just recorded for RCA-YICTOR

by DOLPH HEWITT

ADAMS, VEE & ABBOTT, Inc..
216 S. Wabash Ave. Chicago 4, 1lI,

1650 Broadway

My Heart Goes With Y_ciu

by Thomas G. Mssham

—® 6—

JAMES MUSIC, Inc.

Room 709

NT.C

Brand New Novelty!

“Ifl Had A
Million Dollars”
(I Would Give It All to You)

TONY PASTOR’S
Sensational COLUMBIA Record
© §38577 '

RYTVOC, Inc.

1585 Broadway

i New York 19, N. Y. -
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TEN CENTS

D-F-$ FIRST IN 49 WEB-TIME BILLINGS

Five Execs Eledted
"RCA Vice-Presidents

Five vice-presidents of RCA were
elected Friday, following a meeting
of the corporation’s Board wof Di-
rectors in N. Y., it was announced
by Frank M. Folsom, president.

The newly elected vice-presidents,
all of whom are associated with the
RCA. Victor Division are Henry G.
Baker, vice-president and general
manager of the Home Instrument
Department; Richard T. Orth, vice-
president and general manager of

the Tube Department; John S. Car- |-

ter, vice-president and director of
(Continued on Page 8}

 Five CBS Programs
~ Top Nielsen Ratings

; Nielsen rated “Lux Radio Theater”
. in first position among the “Top
- Twenty” with a rating of 24.9 in the
- period Nov. 27 through Dec. 3, the
- latest repont” shows. In positions
. two and three were Jack Benny,
: 22.8, and Arthur Godfrey’s Talent
¢ Scouts, 20.6.

(- Other programs in the “Top
Twenty” include “Amos ’'n Andy,”
}19.4; “My Friend Orma,” 19.3; “Fib-
¢ ber McGee and Molly,” 19.1; Charlie

(Continued on Page 2)

MGM, MBS Officials Deny
i Reports Of Network Sale

k. 'Spokesmen for both Mutual and
I Metro - Goldwyn - Mayer  yesterday
 denied that negotiations dor the
¥ purchase of the web facilities by
- the film company had been we-
opened, as had previously been re-
poried.

Bertram I.ebhar, Jr., director of

(Continued on Page 6)

|

| NCCJY Dinner

! Bruce Barton, board chairman
of BBD&O, and Thomas D’Arcy
Brophy, chairman of Kenyon &
Eckhardt, will be the guests of
honor at a dinner sponsored by
New York ad agencies on behalf
of the National Conference of
Christians and Jews to be held
) Jan, 9 at the Waldorf Astoria.
r Lee N. Bristol, president of Bristal-
Myers wlll be toastmaster.

=

-

Feudin’ _

Fred Allen, who for {ifteen
yoars has carried on an air feud
wlth fellow comic Jack Benny.
will appear as the latter's guest
on January 15 for the purpose of
trading insults. The meeting on
the air is thelr first slnce last
.June, and Allen’s first appear-
ance of the current season.

'So In Love' Tops
ACI 1949 Hit List

Cole Porter’s “So In Love,” from
the musical stage show, Kiss Me
Kate, which had its New York
premiere December 30, 1948, ranks
at the top of the list of thirty-five
song favorites for 1949, according to
the Peatman annual survey of song
hits with the largest radio audiences
in the year just past.

The second most popular song on
the Peatman hit list also came from
a musical-——South Pacific’s “Some

(Continued on Page 8)

Kate Smith Show Ends
Run On ABC Jan. 30

“The Kate Smith Show” will be
dropped by ABC, effective January
30, it was announced yesterday. The
web gave no reason for discontinu-
ing the singer’s program but a
spokesman for Ted Collins, Miss
Smith’s manager, said that neither
Collins nor Miss Smith had been
happy with the program and did not
desire to go on with it.

Collins’ spokesman said that he
was mulling a variety of future pro-
gram plans for the singer but that
no decision had yet been reached.

Leads Advertising Agencies In Network
Expenditures For Sixteenth Year;

BBD&O Second; B&B Third

Leckendorf, Realfor
Joins Board Of AB(

William Zeckendorf, president of
Webb & Knapp, Inc.,, New York real-
ty firm, was yesterday named a
member of the board of directors of
ABC, it was announced. His election
raises the present membership of the
board to ten.

It was Zeckendorf who successful-
ly concluded the negotiations lead-
ing to the purchase by ABC of the
site of the present ABC Television

(Continued on Page 4)

Doubleday To Sponsor
Doubleheader On NBC

Under the heading of new busi-
ness NBC Friday announced the
signing of Doubleday & Co., publish-
ers, to sponsor, back-to-back, two
fifteen-minute programs over the
full web starting January 8. The

(Continued on Page 2)

Plans Completed For
Industry Film Preem

The premiere of the film ‘Light-
ning That Talks,’ the industry’s new
picture produced for NAB, will take
place on either February 27 or
March 1, BAB has announced. Some

(Continued on Page 2)

Industry And Gov’t Will Join

In Electric-Components Meet

Washington Burcan of RADIO DAILY

Washington—Under the sponsor-
ship of three industry organizations,
radio and electrical engineers will
meet with military and other Gov-
ernment representatives for a “Con-
ference on Improved Quality Elec-
tronic Components” in Washington
May 9-11, the committee in charge
of the program announced Friday.
Longer life for electronic equip-

ment is the aim. The three-day con-

ference will be sponsored by the
Institute of Radio Engineers, the
American Institute of Electrical
Engineers, and RMA, with the as-
istance of the military services, the
research and development board of
the Department of Defense, and the
National Bureau of Standards.
New techniques for producing
longer-life components, especially
for military, aircraft and industrial
(Continued on Page 6)
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Dancer-IFitzgerald-Sample,
Inc., heads the 1949 list of
advertising agencies in gross
radio time network expendi-
tures, according to figures re-
leased by four national net-
works. It is the 16th year
that the agency has been the
top radio agency. Gross ex-

penditures of $18,708,466 were
(Continued on Page 4)

(BS Re-Inks Godtrey
To Long Term Pact

Arthur M. Godfrey (that’'s the
way he inked it) and CBS have
signed a long-term agreement which
grants the network exclusive rights
to Godfrey’s services in both radio
and television, it was announced
Friday by Frank Stanton, president
of CBS. Terms of the agreement
were not revealed but it is believed
that it will run over a period of
several years and that Godfrey, one

(Continued on Page 2)

Charge Of CP Bartering
To Be Weighed By FCC
Washington Burcan of RADIO DAILY

Washington—The FCC said Friday
it has ordered a hearing for Feb-

ruary 28 in Lima, 0. to probe
charges that the Northwestern
Ohio Broadcasting Corporation

fried to sell its construction permit
(Continued on Page 4)

Presentatieon

A motion picture report of
Mayor William O'Dwyer’s activi-
ties atlendant to his marriage to
the former Sloan Simpson in Stu-
art, Florida was presented to His
Honor at New York City Hall on
Friday by NBC prexy, Joseph H.
McConnell. The films were shot.
by NBC newsmen and used on
news presentations over the NBC
video network.
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FINANCIAL |

(Janrary 6)

NEW YORK STOCK EXCHANGE N
4

Low Close Chg.

High

ABC ............ 8% 8% 8% + W
Admiral Corp. .... 19V, 183 1913 + 1

Am. Tel & Tel....147V5 1473 14734 ......
CBS A .......... 30 29 29% + 34
CBS B ... . 0% 29 2910 + 1
Phileo ........... 341, 33 341 4+ 1
RCA Common .... 1315 1234 13V, + 1,
RCA 1st pfd....... 7415 74V T4 — 1
Stewart-Warner ... 1234 1215 1235 + 1,
Westinghouse ... 3255 3214 32% — 14
Westinghouse pfd..10314 10314 10313 — 15
Zenith Radio . 33% 33 B+ K

NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 16% 1615 164 —
Nat, Union Radie.. 3 2% 3 ...,

OVER THE COUNTER

Bid  Asked
DuMont Lab, ............. .. 15V, 1614
Stromberg-Carlson . ... ... .. 11, 1214

Nov. Tube Sales Decline,
But Exceed November ‘48
Washington Bureaw of RADIO DAILY

‘Washington—Sales of radio re-
ceiving tubes in November dropped

- slightly below October sales, but in-

creased over November, 1948, RMA
has revealed. November sales totaled
23,911,820 tubes compared with 24,-
353,631 in October and 21,118,874 in
November of 1948.

Receiving iube sales by RMA
member-companies aggregated 174,-
946,014 tubes for the first 11 months
of 1949 compared with 185,450,214
for the corresponding 1948 period.

A breakdown of the November
tube sales shows 18,602,851 tubes
sold for new equipment; 4,485,737 {for
replacements; 697,285 for export;
and 125,947 tubes sold {o gvernment
agencies.

T ——
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" COMING AND GOING »

DINAH SHORE, Columbia nétwork singing
star, and her husband, GEORGE MONTGOM-
ERY, together with their daughter MELISSA,
have arrived from the West Coast. On Thurs-
day of this week Dinah will open an engage-
ment in thc Wedgewood Room of the Wal-
dorf-Astoria Hetel.

JACK PERLIS, radio and vidco publicist, has
returned from a motor trip to Washington,
Savannah and Miami. .

GENE RAYMOND, star of ““Amazing Mr.
Malone’ on the American network, is expected
today from Europe.

MARJORIE SHIELDS, television scripter, has
returned from @ business-and-pleasure tour
of the West Indies.

JACK STERLING, morning star of WCBS,
left Friday for Miami. He’ll be back in New
York Jan. 16.

BILL BLACK, vocalist with the Gene Krupa
orchestra, is spending a two-weck vacation
in Granite City, 1l

HOWARD K. SMITH, Europcan news chicf
for CBS, has left London for Switzerland,
where he’ll vacation for a month.

GORDON GRAY, vicc-president and sales
director of WIP, Philadelphia, will spend today
and tomorrow in Washington, D. C., attending
o meeting of BAB. '

.} back from Miami, where last Monday they

NANCY CRAIG, commentator on Mutual,
today will lcave for Helena, Mont., to attend
the - premiere of ‘“Montang,”” new Warner
Brothers film, and to visit her uncle, Montana
Supreme Court Justice Raymond V. Bottomly.
She’ll be back Thursday.

WILLIAM R, ALFORD, JR., commercial man-
ager of WSYR, Syracuse, N. Y., and WILLIAM
V. ROTHRUM, program director of the station,
are in New York on business.

FRANK DELANO, vice-president of Foote,
Conc & Belding, on Friday left for Hollywood
in connection with the selection of *'Miss
Rheingold of 1950 photos.

BOB KELLER flew down to Laurel, Miss.,
over the weck-end and today is getting his
sales promotion service under way for WLAU,
Mutual outlet in Lauref.

CONNIE DESMOND and MEL ALLEN are
covered the Orange Bowl football game.

REX LORING, formerly news editor of CHEX,
Peterborough, Ontario, has arrived in Ottawa,
to takc over his new dutics as news commen-
tator on CKOY.

JACK SMITH, singing star on CBS, has left
Hollywood for a short vacation in the West
Indies, after which he'll come on to New
York, from which point he will originate a
series of programs starting Jan. 15,

Plans Completed For
Industry Film Preem

(Continued from Page 1)
1,000 business leaders will be invited
to the premiere which is to be fol-
lowed by cocktails and dinner at the
‘Waldorf-Astoria Hotel.

An earlier date of February 5 for
the showing was dropped because of
difficulties in acquiring facilities.
The plans for the premiere were
drawn up by the Metropolitan sub-
scribers at a meeting on January 5
which was chaired by Gordon Gray
of WIP.

The committee also invited Judge
Justin Miller, president of NAB, to
preside over the dinner and pre-
miere. Lewis Avery was named to
handle the finances of the affair,
Charles P. Hammond to issue invita-
tions, Maurice B. Mitchell of BAB
to make arrangements, and Joseph
Creamer of WOR for publicity and
promotion.

Doubleday To Sponsor
Doubleheader On NBC

(Continued from Page 1)
programs—Edwin C. Hill in a series
of story narrations and “Ideas Un-
limited” featuring Ben Grauer and
Eloise McElhone—will be heard
Sundays from 4:30 to 5 p.m. Huber
Hoge & Sons was the advertising
agency.

ASCAP Story Told
“Why ASCAP?” is the question
which a booklet released recently
by the organization attempts 4o
answer. Called The ASCAP Story,
the booklet gives the 35-year his-
tory of the organization, its present

accomplishments and future object--

ives. Data on its repertory, its lead-
ers and i{s credo are also listed.

Five CBS Programs

Top Nielsen Ratings

(Continued from Page 1)
McCarthy, 18.3; Walter Winchell,
17.3; “Mystery Theater,” 17.3, and
Bob Hope 16.8.

Also “F.B.I In Peace and War,”
16.0; “Crime Photographer,” 15.9;
“Our Miss Brooks,” 15.7; Red Skel-
ton, 15.6; ‘“Mr. Keen,” 155; “Mr.
District Attorney,” 15.1; “Inner
Sanctum,” 14.7; “Fat Man,” 14.5; Bob
Hawk, 144, and “Day In The Life
Of Dennis Day,” 14.4.

CBS Re-Inks Godfrey
To Long Term Pact

(Continued from Page 1)

of radio’s highest paid performers,
will increase his income, estimated
at close to $500,000, as a result.

Negotiations on Godfrey’s behalf
were conducted by his attorney,
C. Leo De Orsey of Washington,
D. C., while CBS vice-president
James M. Seward represented the
web. .

Mass. Prison Inmates
Producing AM Programs

Boston—Broadcasts by inmates of
iwo institutions are being presented
by the United Prison Association of
Mass. through the cooperation of
three bay state radio stations.

The first broadcast was a pre-
Christmas song service from the
state prison colony at Norfolk. The
second was made on December
26 from the Concord Reformatory
from which the third program was
aired on December 31.

The three holiday shows have
been produced by George W Slade,

UPA director and former education- _

Give, Herman,
Give!

This monkey really puts his heart

and soul into his singing as he
entertains his little pals, the chi-
huahuas,

Reminds us of the way W-1-T-H
goes all out to help advertisers get
low-cost results from radio in Bal-
timore. W-1-T-H regularly delivers
more home listeners- per-dollar
than any other station in town.
And in addition, a survey made
under the supervision of the Jobns
Hopkins University showed that

of all radios playing in drug
stores, 34.6% were tuned to
W-I-T-H.

That means that a little money
does big things on W-I-T-H. Call
in your Headley-Reed man today
and get the whole W.I-T-H story.

AM @{ M

-Baltimore 3, M.arylund‘,

TOM TINSLEY, President
Represented by Hecdley-Reed

al director of WBZ

vvvvw.ameri%anradiohistorv.com
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Record Automotive Spot Biz

By BILL

UTOMOTIVE manufacturing
companies expect to spend more
than two million dollars in the
course of the next month to bally-
hoo their introduction of 1950 model
cars, a Rapio DarLy survey revealed.
Heavy expenditures in both AM and
TV have inundated the New York
market already. Plymouth, Ford,
Chevrolet, Dodge, Buick, Oldsmbbile
and Packard were reported as hav-
ing bought radio and TV time with
only Ford and Chevrolet, however,
investing in network programming.
‘All the other manufacturers pur-
chased spot campaigns in major
markets.
A Rapro DALy check revealed that
' few stations had taken advantage of
the right to editorialize which was
granted them last summer when the
FCC relaxed the Mayflower Deci-
sion. No networks have availed

themselves of the privilege even|

though ABC claimed that its uise of
documentary programs amounted to
editorialization on the part of the
web. CBS said they still intended to
editorialize. Mutual refused to com-
ment and NBC said that their net-
- work could not editorialize since it
- serviced so many stations owned by
 persons of varied social, political
- and religious beliefs. WOR, New
- York, however, editorialized on the
' Lyle Van news program before the

editorial ban was lifted by the FCC,

and continued to do so afterwards.

NBC president Joseph H. McCon-
nell and RMA chief, R. C. Cosgrove,
agreeing with most year-end prog-
nostications regarding business pros-
pects in 1950, predicted that the
coming year would be a “good one”
for the radio- industry. McConnell
said that NBC had experienced a

record year in 1949 network sales
.and offered the information that 82
per cent of NBC’s sponsors had re-
newed their accounts with the net-
work during the past year.

CBS hit the trade paper headlines
with the news of a realignment of
top brass in a move diametrically
opposed - to NBC's . separation of
audio and video broadcasting. Col-
i umbia tightened program control in
} both media by making Hubbell Rob-
¢ inson responsible for AM and TV
} programming. Davidson Taylor, who
» had been CBS vee-pee in charge of
public affairs resigned following the
announcement of the personnel
: shuffle because, he said, he felt he
could not work effectively under
the reorganization plan.

The FCC okayed the transfer of
I six AM, and three FM outlets. . . .
The WINS purchase arguments were
' still being heard before the FCC. ...
- And the March of Dimes drive
' named six top network and agency
i officials to the radio-television divi-
sion of ithe 1950 campaign.
¢ WMCA-FM, herectofore reported
as ‘going off the air because of the
heavy operation costs, decided to
continue airing as the result of an
offer to buy the station by an un-
" identified syndicate.

4TS SR et T

SILAG

RCA Victor announced that they
would introduce 33 and 1/3 rpm rec-
ords about March 1. ... Bob Heller
was named New York director of
programs for CBS. . . . William B.
Ryan will chair the NAB Broadcast
Advertising Commitlee. . . . Former
BBC star Stewart MacPherson sign-
ed for a program series with WCCO,
Minneapolis-St. Paul. . . . And Bruce
Barton was named chairman of the
Salvation Army 1950 fund naising
drive’s publicity committec.

The BAB’s All Radio Presentation
has garnered 544 station subscribers
thus far, with inquiries still coming
in. ... . The Advertising Council
asked, and received, radio support
for 47 campaigns during 1949. . . .
And the NAB announced the elec-
tion of Floyd K. Baskette as chair-
man of the Council of Radio Journ-
alism.

Mutual signed Doubleday & Co. as
sponsor of a four-times-weekly news
commentary by Sidney Walton and
also inked the publishing company
for a twice-weekly “Doubleday
Book Quiz” and a two-times-a-week
Galen Drake gabber session.

Philco reported a total of $215,000,-
000 in 1949 sales. . . . The FCC al-
lowed WWOK, Flint, Mich., a 30-day
breather as a result of financial dif-
ficulties being experienced by the
station while sale negotiations con-
tinue, . .. And the State Department
reported that the USSR had “jam-

med” President Truman’s State of |

the Union broadcast beamed to Eur-
ope via the Voice of America.

Jack Benny led both the latest
rating releases of the Pulse and
Hooper. ... The N. Y. Board of Edu-
cation approved “NBC Theater” for
in-service credit to school teachers.
... NBC’s 1950 Station Planning and
Advisory Committee will hold its
first meeting in New York next
week. '

Algonquin ‘Roundtable’
Revived By WNEW Show

~ The Algonquin Round Table, one-
time meeting and talking place for
Alexander Woollcott, Heywood
Broun, Deems Taylor, Robert
Benchley and others, will be started
again in a new series of programs to
be run over WNEW on Friday nights
from 10 to 10:30 beginning January
20. The luminaries first used the
table as a gathering place in 1918
and continued to meet there until
interrupted during the war years.

The program will bring together
a number of outstanding persons to
discuss famous books. The first tome
to be considered will be “The Law”
by Rene A. Wormser. Judge Anna
Cross, Charlotte Benoit, NYU law
sludent, Gilbert Seldes, Ted Cott of
WNEW and Hyman Barshay will
take part in the discussion.

The site of the meeting place is at
the Hotel Algonquin on West 44th

04 JVew year
04 J\/ew C‘ompany

ROBERT KENNETH JAMES, Inc.

Radio & Television
Packagers n

943 N. LA CIENEGA BOULEVARD
CRestview 46041
HOLLYWOOD 46, CALIF.

Street.
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D-F-Sls Iop Agency
!n_Web-l’ime Billings

(Continued from Page 1)
reported. In second place was
BBD&O with $11,068,819 expended
for network radio time in 1949. Ben-
ton & Bowles followed with $9,735,-
528 spent.

Placed $2,056,002 Spot Biz

Dancer - Fitzgerald - Sample, Inc.
- also_placed $2,056,002 for spot radio
billing in 1949 in addition to the net-
work billings.

The twenty leading agencies in
total network radio time billing dur-
ing 1949 were as follows:

Daucer-Fitzgerald-Sample. . ... $18,708,466
BBD&O......cvvvveiinann 11,068,819
Benton & Bowles............ 9,735,628
J. Walter Thompson......... 8,748,034
Young & Rubiecam........... 7,617,673
Compton Advertising......... 7,119,301
Biow.... ..ottt 6,770,044
. Wade Advertising. ........... 6,490,496
McCann-Eriekson............ 6,004,396
Newell-Emnrett. . .. .. 5,909,640
Foote, Cone & Belding. b5,245.970
Ward Wheelock...... .. b,0064,000
William Esty............... 4,021,824
Leo Burnett................ 3,741,848
Duanec Jones..........ou0aunn 3,676.679
John F. Murray............. 3.622,226
Ruthrauff & Ryan........... 3,477,061
Cecil & Presbrey............ 2,795,629
Kudner Advertising. .. c... 2.2b2,016
SSC&B . ivtiininieiean 2,181,629

Quualitative Survey
Being Made By WQXR

A qualitative survey of radio audi-

. ences is being conducted by Pulse,

Ine, for WQXR. The first results

taken during November are now be-
ing shown by the station.

The survey shows that WQXR,
The New York Times station, has
twice as many families with incomes
over $7,500 as families who do not

listen to WQXR. Also revealed is|.

. the fact that three times as many
heads of families among WQXR lis-
teners are college graduates than
there are in the non-WQXR group.

The purpose of the survey, the sta-
tion said, was to establish audience
characteristics on a comparative
‘basis. This is the first time such a
study has been made in the radio
field as a continuing research pro-
ject, according to WQXR and Pulse.

Ages, sex, size of families, educa-
tion, occupation of heads of families
and income are among gquestions
asked.

"Mark Trail’ On MBS
For Kellogg. Jan. 30

“Mark Trail,” a new children’s
program stressing conservation and
forest reclamation, will be spon-
sored over MBS eastern test net-
work of 53 stations by the Kellog
Company of Battle Creek, Mich.,
starting Jan. 30, it was announced
last week. Scheduled for thrice-
weekly airing, on Monday, Wednes-
day, and Friday in the 5 to 5:30
p.m. time slot, the program will be
heard for 22 weeks before taking a
summer hiatus to return next fall
to the full web.

" Kenyon & Eckhardt is the agency.

= 2 : 18

Man About Manhattan. . .! _ ,
® ® e WEEKEND CUFF NOTES: Earl Ebi has handed ‘in his
resignation as producer of the Kay Kyser show as of Feb. lst to return
to the coast and open up his own radio and teevee package agency.
Seymour Kulik will take over in his place. Ebi had formerly produced
the Edgar Bergen show for the past five years and also did the 2-hour
annual Elgin-American show. . . . School principals arcund the country
continuing to hammer away at TV crime storles. Say they prevent proper
rest among children and injure their schooling -the next day.
Mastice heads for H'wood and Metro screen test when she winds up
her Music Hall appearance. . ., . Marty Goodmean now producing the
ABC-TV Wendy Barrie series. . . , Bobby Colt ieatured in Marty Cohen's
filmusical, “Catskill Honeymoon,” which preems at the Ambassador
on the 26th. . . . Xavier Cugal’s new vocalovely, Abbe Lame, will be
remembered by the B'way set as Abbe Marshall, youngest chorine in
“As the Girls Go.” She’ll tour Europe and So. America with Cugie and
appear in his flickers. )
w w w *

'® o @ A Harrison, N. J, television dealer is averaging some
1000 sales weekly. How? He buys sets from stores around the
country slightly above cost—then advertises them for sale 20 to
25 per cent under retail price. What's his gimmick? Every sale
must include service. He claims he makes more dough that way
than in selling the sets.

* w w w
® ®© ® Woe seo by the papers that our old pal, Paul Alley, who
organized the NBC Television film’ dep’t some 6 years ago and who
was editor, writer and commentator of the original NBC Television news-
reel, has up and joined Wm, J. Ganz Co..to produce motion pictures.
All we can say is they got a great quy. Paul goes back a long way in
this biz, When the Model “A’ was the last word in Fords, he pioneered
the showing of such early industrial films as “Fording the Lincoln
Highway.” Following a stretch with the N. Y. Times and Editor and

Publisher, he produced a series of film shorts with Frank Seltzer. Later"

on he joined Paramount Newsreel as script writer and commentator.
Moving over to MGM News of the Day, he served as writer, then
Foreign Editor. During the war he edited the State Dep't-OWI distributed
United Newsreel, international film version of the current radio Voice of
America. In 1943 he joined NBC and became their Director of Film, With
his new connection, he’ll be Television Consultant and in charge of
Production. Like we said before, they got a great guy.
w w g w

® ® @ The March of Dimes will be represented on Times
Sq. through the medium of a mobile unit which will be stationed
at Duffy Sq. from Jan. 10th to the 31st from 6 to 11:30 p.m., and
are seeking co-operation from showbiz personalities who will
make a personal appearance during that time to make a pitch

for the cause. Contact Mrs. Helen Durall or Sam Blake in charge
of the Unit.

w T w

® ® @ In addition to the 23 air shows dalready purchased by the
Ford Dealers on CBS and Mutual to promote the 1950 Ford, they're
also grabbing off five television programs for a two-week buy apiecs.
Shows are “One Man's Family” and “Leave It To The Girls” on NBC:
“Front Page” on CBS: “Hands of Murder” on DuMont and “Super Circus
on ABC. This purchase makes it unquestionably the biggest short term
deal in the history of the biz (the whole campaign lasting only a
month) and likewise marks the greatest support any momufacturer has
ever given his product, :
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Leckendorf, Realfor
Joins Board Of ABC

(Continued from Page 1)
Center on West 66th Street in New
York. Purchase of the site, with
construction, renovation and equip-

ment amounted
. to a two and
one-half million
dollar deal.

Forty - four
year old Zeck-
endorf is the
president of a:
4 number of real-
ty firms doing-
| coast - to - coast’.
business and is
currently presi-
dent of the
board of trust-
ees of Long Is- .
land University.
. He has 'been
prominent in numerous drives of a
philanthropic and educational na-
ture.

In addition to Zeckendorf, the .
ABC board is now made up of Ed-
ward J. Noble, chairman; Mark
Woods, vice-chairman; Robert Kint-
ner, president; and Earl E. Ander-
son; Alger B. Chapman; Robert H.
Hinckley; C. Nicholas Priaulx;
Franklin S. Wood, and Owen D.
Young.

Charge Of CP Bartering
To Be Weighed By FCC

(Continued from Page 1)

at a substantial profit before pro-
ceeding with construction plans. In
announcing the hearing the Com-
mission said the comapny “has not
been entirely candid and truthful”
in replying to Commission queries
on the matter.

The question is whether the Com-
mission shall license the station,
which is on the 1150 band. A com-
peting applicant, Skyway Broad-
casting Corp., of Columbus, has
asked that the construction permit
be revoked and the Skyway appli-

ZECKENDORF

| cation be reinstated. After the Com-

mission had decided -against Sky-
way and for the Lima group, Sky-
way told the Commission last year,
a broker claiming to be authorized
by the Lima group offered the con-
struction permit to Skyway.

The Commission also wordered
hearing on a matter of dates in the
Skyway allegations, raising the is-
sue whether the Skyway charge:
was not deficient in that it included!
wrong dates.

Commissioner TRobert ¥. Jones:
was a member of the Lima group,.
then only an applicant for a con-
struction permit, at the time of his.
appointment to the ¥CC mnearly’
three years ago. He rwithdrew ras:
soon as his name went to the Sen--’
ate for the FFCC spot. :

Stork News :
Syracuse—Mr. and. Mrs. Ernest;
Cuno have announced the birth of a:
son, Kenneth, born January 4. Cuno-

is disk jockey at WSYR, Syracuse.
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Your Help
More
Bl Than Ever
B Before

NATIONAL RADIO-TELEVISION DIVISION COMMITTEE

1950 - MARCH OF DIMES - 1950

, : Chairman: JUSTIN MILLER, President, National Association of Broadcasters
. Co-Chairmen: JOSEPH McCONNELL, President, NBC; HUBBELL ROBINSON, JR., Vice-President, CBS
WILLIAM H. FINESHRIBER, Vice-President, MBS; CHARLLES C. BARRY, Vice-President, ABC

PRESENTS
The Following All-Star Programs In The Fight Against Infantile Paralysis

RADIO SHOWS - Elecfrical Transcriptions

FRANKIE LAINE with Ernie Hecksher and his Orchestra; CARMEN CAVALLERO and his Piano and
Orchestra; HOWARD BARLOW and his 50-piece Symphony Orchestra; EDDY ARNOLD, the Tennessee Plowboy;
N ELLIOT LAWRENCE and his Orchestra; DORIS DAY-LES BROWN and Orchestra; FREDDY MARTIN and
the Martin Men; HELEN HAYES; BASIL O°CONNOR; DISCS FOR DIMES and SPOTS.

TELEVISION PROGRAMS - 16mm. Sound Film

TOMMY HARMON; VICKY DRAVES, Olympic Diving Champion; RUBE SAMUELSON, Sports Writer;

- NANCY CHAFFEE, Tennis Star, in a Sports Quiz Program with Pantomime; HOAGY CARMICHAEL and his

Piano; SANDY DREAMS, headlining an All-Kid Quiz Show; GISELLE & SZONY, Famous Dance Team;

LARRY STEVENS, former singer on Jack Benny Program; JACK SMITH; MIKE STOKEY’S PANTOMIME
QUIZ with SANDRA SPENCE, VINCENT PRICE and CHILI WILLIAMS.

Please Use As Often As Good Programming Permits—January 16-31—Thanks

~ THE NATIONAL FOUNDATION FOR INFANTILE PARALYSIS—120 BROADWAY—NEW YORK 5—NEW YORK

" FRANKLIN D. 'ROOSEVELT, Founder .
HOWARD J. LONDON, Director—Radio, Television and Motion Pietures ' BEekman 3-0580
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AGENCIES

OHN H. McNEIL, former general

manager of WJZ, hhas been named
director of the television depart-
ment of Bermingham, Castleman &
Pierce, Inc.

LESTER KRUGMAN, {ormerly
director of advertising for Decca
Records, has become an account ex-
ecutive with Grey Advertising
Agency, Inc.

JEROME B. HARRISON has join-
ed Ward Wheelock Co. as an account
executive. He was vice-president of
the Charles Dallas Reach Co.

RICHARD E. RICHMAN has join-
ed Lew Kashuk & Son Advertising
Company as an account executive.
He was formerly with Columbia
Pictures.

STERLING INSURANCE COM-
PANY has named Reincke, Meyer &
Finn, Inc. Newspapers, magazines,
trade papers and radio will be used.

HUB PAINT AND VARNISH
COMPANY of Long Island City to
George N. Kahn Company, Inc. Ra-
dio and newspapers will be used.

JAMES CRAWFORD has been ap-
pointed sales manager of WPEN in
Philadelphia.

OLSON COMPANY has named E.
T. Howard Company, Inc. for pro-
motion of its screen and storm win-
dows, roofing and siding. Newspa-
pers and radio will be used.

FRED R. RIPLEY, general mana-
ger of WPTR, 50,000 watts, covering
Albany, Schenectady and Troy,
N. Y., announces the appointment
of Ra-Tel Representatives, Inc.

W. G. POWER has been named
Chevrolet advertising manager. He
was formerly manager of the Chev-
rolet Motor Division of General
Motors Division.

Vim, RCA Victor Sign
WNBT Talent Series

A new series designed to show-
case local talent will debut over
WNBT on Wednesday, February 15
at 10:30 p.m. under sponsorship of
Vim Electric Company in associa-
tion with RCA Victor. Vim and RCA
have signed a 52-week contract for
the program starring humorist Har-
ry Hershfield as emcee.

Program, ‘The Talent Battle of
the Boroughs,” will be devoted to
one of New York’s boroughs with

_ contestants being selected by audi-
tions in neighborhood RKO thea-
ters. Every fifth week, the winners
from Brooklyn, Manhattan, the
Bronx and Queens will compete for
the title of “City Champion.” The
fifth New York borough, Richmond,
will not participate in the program.
Kermit Schafer produces.

Monday, January 9, 1950
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Industry And Gov’t Will J oin
In Electric-Components Meet

(Continued from Page 1)

cleotronic equipment, will be dis-
cussed at the symposium to be held
in the new Department of Interior
auditorium. A program is now in
preparation.

“The symposium will pose the
problem of achieving the same high
degree of dependability and service
life in electronic equipment as is
possible in electrical equipment of
other types,” J. G. Reid, Jr., of the
National Bureau of Standards, who
is chairman of the program com-
miiltee, explained.

Sponsor representatives wof the
organizations supporting the confer-
ence are: Dr. W. R. G. Baker and
M. R. Briggs, of the RMA engineer-
ing department; J. G. Brainerd, of

IRE, and W. R. Clark and W. G.
Dow, of the American Institute of
Electrical Engineers.

F. J. Given, of Bell Telephone
Laboratories, is chairman of the
steering committee, and L. G. Cum-
ming, of IRE, is vice-chairman. Vir-
gil Graham, of Sylvania Electric
Products, Inc., and associate direc-
tor of the RMA enginecering depart-
ment, is chairman of the publicity
committee.

Other committee chairmen, in
addition to Reid, are: A. F. Murray,
Teletech Magazine, proceedings
publications committee; Dr. Baker,
finance, and J. C. P. Long, Bureau
of Aeronautics, Navy Department,
local arrangements.

TV-Film Actors’ Wages
Discussed At Coast Meet

IWest Coast Burcan of RADIO DAILY

Hollywood -— Proposals for wage
minimums for acting in films made
for exhibition on television, and for
additional pay for the re-use of such
films, were discussed here Friday at
a meeting of committees represent-
ing the. Television Film Producers
Assn.,, Screen Actors Guild and
Screen Extras Guild.

In a new ecffort by SAG to reach
a peaceful agreement with the East-
ern live talent unions regarding the
best method of organizing and ad-
ministering the television field, the
Guild board has requested the new-
ly-created Television Authority to
inform SAG what form of television
agreement the live talent unions are
willing to make with the film guilds.

SAG’s board sent the following
letter to the TvA board:

“If you find on reconsideration
that you are still unable to meet
with us in Los Angeles, then in the
interests of progress, forward your
views on a partnership agreement or
other working arrangement which
recognizes two fields, live and film.

“We have considered your request
that the Guild cease its negotiations
with producers of film made for
television exhibition. We have re-
viewed our actions in this regard
and find nothing that will in any
way interfere with any possible ar-
rangements which may be made be-
tween the screen guilds and TvA.”

FCC Bar Assn. Meets

Washington—Members of the FCC
Bar Association met Friday with
the BCC general counsel, Ben Cot-
tone, and assistant general counsel
Harry Plotkin in an exploratory
session to clarify the Commission
regulation regarding the filing of
management contracts by broadcas-
ters. The Bar Association will offer
a proposed clarification within the
next two weeks designed to elimin-
ate the need for filing such things

as ASCAY, BMI and union contracits,
and others, with the {Commission.

MGM., MBS Officials Deny
Reports Of Network Sale

{Continucd from Page 1)
‘WMGM, the film company’s New
York outlet, said yesterday that the
story probably originated as a re-
sult of negotiations between the
Music Corporation of America,
which represents M-G-M house
built radio programs, and Mutual’s
Los Angeles outlet, KHJ for the
purchase by KHJ of three M-G-M
built programs. He said that nego-
tiations had not been reopened and
amplified this statement by pointing
out that M-G-M was interested in
buying the web until Mutual was
unable to firm its end of the bargain.
He said that M-G-M would not seek
to reopen the negotiations and that
any move to re-open would have to
be made by ithe web.

Abe Schechter, MBS vee-pee in
charge of news and public relations,
also denied the reported negoti-
ations.

Commission Postpones
- "Phonevision’ Hearing

Washington Burcaw of RADIO DAILY

Washington—The FCC announced
Friday that it has deferred the hear-
ing on Zenith’s ‘Phonevision’ plan
slated for January 16 pending action
on the company’s recent request
that the Commissign reconsider and
grant its application to test phone-
vision in the Chicago area before a
general hearing on the subject is
held. The Commission is expected to
act on the Zenith petition before the
month is out—possibly this week.

Zenith has asked permission to
test its system in 300 Chicago homes,
installing equipment whereby resi-
dents in the participating homes can
receive advertising-free TV shows
simply by dialing a telephone num-
ber and having their receivers
cleared for the programs. A charge-
per-program goes on the subscriber’s
bill.

The Commission decided a few
weeks ago, with two members, in-
cluding Chairman Wayne Coy 'dis-
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COAST-TO - CORST

Celebrating Anniversary

Hartford, Conn—Traflic manager
Sterling V. Couch of WDRC is ob-
serving his 22nd anniversary with !
WDRC in January. Couch is one of
radio’s old-timers and is widely
known in religious and educational
quarters here because of his work in
behalf of their organizations.

WCAE Covering Games

Pittsburgh, Pa. WCAE will
broadcast all of the University of
Pittsburgh basketball games. It start-
ed Jan. 5, when Pitt played West-
minster. The games will be broad-
cast direct from Pitt Stadium gym -
where WCATE sportscaster, Ray
Scott, will give the play-by-play ac-
count, which will be wire-recorded .
for play-back at 11:15 p.m. All Sat-
urday home games will be broadcast
live,

Anderson Joins KXOK

St. Louis, Mo.—Former Marine
fighter and bomber pilot, Paul And-
erson, joined the announcing staff of
KXOK on December 27. Anderson
was formerly an announcer for
WMBH in Joplin, where he handled
special events, remote dance broad-
casts, play-by-play football and a
disc show.

WHDH Spot Renewals

Boston, Mass.—WHDH has an-
nounced renewals of 36 Chesterfield
spots per week, 18 a week for Bever-
wyck Breweries, Inc., 35 time signals
weekly for Howard Johnson and a
new Nedicks schedule of 24 time
signals per week. The spots are ex-
clusives for Howard Johnson,
Chesterfield and Nedicks in the city.

WFIL Sells Spots

Philadelphia, Pa—Monday
through Saturday participation spots
in the “Farmer Jones” program On
WFIL will be sponsored by the
Sterling Salt Co. for 52 weeks begin-
ning Monday, January 9. The show
is aired daily except Sunday from 6
to 6:55 a.m. Participations in the
WFIL “Mary Jones” show, directed
toward the afternoon women’s audi-
ence, have been bought by Bon Ami
for 52 weeks, effective Monday, Jan-
uary 30. They will be scheduled on
Monday, Wednesday and Friday.

WTIC Aids Contestants

Hartford, Conn.—In order to pro-
vide more women with' the opportu-
nity to participate in WTIC’s daily.
“Cinderella Weekend Quiz Show,”
the station has established new eligi-
bility rules which are now in effect.
Contestants who win the major
weekend prize, or who have won it
at any time in the past, will not be
eligible to appear on the program
again. :

senting, to hold a hearing on phe h
‘Phonevision’ theory before acting
on the Zenith petition—but will not

reconsider that decision.
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%Fcc QUERIES ‘SATURDAY’ PLAN

TELE TOPICS

THE MONDAY WASH: Conrad Nagel

began doubling in brass last nite when
b+ took over as producer of the Goodrich
-elebrlty Time” stanza in addition to his
iaores as emcee of the quiz. Yasha Frank,
'trmer producer of the show, was named
irector of new program development for
“lorld Video, which owns the package

43 |ncephon has been labeled as a chil-

ren’s show, |ts always been our position |

;lat no young ‘un could possibly get as

i ‘uch enjoyment from it as an adult. We

Salt pretty good, therefore, when we saw
rie American Research Bureau report for
'‘ew Yoik showing that more than half
¢ the program’s audience is made up of
zt2rsons over 16. Along the same line, we

Uiy Star. .“It (KFO) is supposed to be
l1 children’s show, but if it is, ‘Gulliver's
b ravels’ ‘is a children's book.”

‘rHE NEW Robert Montgomery show
| for Lucky Strike, slated for debut on
1IBC on Thursday, Jan, 26, is negotiatine
iith United Artists producers for TV
I ghts to feature scripts. . . . Winston
I PKeefe, founder of the American Theater
[ Ving's professional training program for
¢ets and former managing director of
lew Stages, has been named producer of
‘Ford Theater.” Garth Montgomery, who
filad produced the show since it began in
"thober. 1948, will devote full time to
I'is chores as TV director of Kenyon &
"k ckhardt. Marc Daniels continues as di-
't ector of the series. "Helpmg The
Y ilind To Help Themselves a half-hour
ilm prepared for the Industrial Home For
) "he Blind, will be aired by WIZ-TV
[ an. 11 and afterward will be made avail-
it ble to about 20 ABC affiliates. . . . Ern-
). st Lehman’s “The Unguarded Moment
Hias been named winner of the fourth
shevrolet script award. Lehman will re-
ieive the award on “Chevrolet Tele-
i Theater” Jan. 16. .

B

[ ]
_SERIES OF - 20-SECOND film spots on

‘'or the National Board of Fire Under-
‘writers by Cinemart, Inc.. and is being
sffered to all stations. Ernest Chappell
~as the. narrator. . . . Leonard Siflman's
r“New Faces” has been wrapned up for
- tele by World Video. Chlcago set
.manufacturers exnect that receiver pro-
“Juction in the Windy City this year will
iireach the two million mark. Dave
Vine is now writing material used by his
“son. Billy. on CBS’ 54th Street Revue. . . .
! Sinclair Refining, making its TV bow in
the area. has sizned with WCAU-TV,
- Philadelphia, for Alan Scott's across-the-
vboard quarter-hour news stanza, Morey,

B S

S tees -\

i
J... While Kukla, Fran and Oflie, since | 4
2

-tote the following from Harry Mac- ||
!Irthur’s column in the Washington Sun- |

" fire prevention has been comnleted |

WC(AU Names Vanda

To Succeed Larson

Philadelphia-——The appointment of
Charles Vanda asdirector of WCAU-
TV, was announced over the week-
and by Donald W. Thornburgh, presi-
dent of WCAU, Inc. Vanda fills the
post vacated by
G. Bennett Lar-
son, who moves
~to WPIX, New
York, on Janu-
ary 16, as man-
ager of that sta-
tion. Vanda’s
new duties here
will become ef-
fective simultan-
eously with the
departure of
Larson. As for-
mer executive
producer of CBS’

VANDA
western division, Vanda was the ori-
ginator of radio’s Suspense, Intrigue,
Stars Over Hollywood, and other

outstanding programs.
WCAU last September.

In announcing Vanda’s appoint-
ment, Thornburgh said that it
“maintains our policy of having the
television department manned by a
creative executive, experienced in
originating and developing new tal-
ent, programs and techniques.”

Vanda has been in the radio field
for the past 25 years and during
World War II served as chairman of
the Four Network Radio Commit-
tees and was co-prducer of the This
Ts War series. He is credited by the
War Department as being the co-

He joined

author of a plan for the formation
of the Armed Forces Radio Service.

Stations To Move
Atop Empire Stale
Plans for tho construction atop
the Empiro Stale Building of a
200-foot maslor tramsmitting an-
tenna mast, first revealed in
RADIO DAILY two months ago,
are expected to be announced
this week. WNBT, now the sole
occupant of the tower, will be
joined by WIJZ.-TV, which has
received FCC approval of the
move, WABD and WPIX. NBC is
ready to sign a new lease on
the tower site and similar pacts
will be inked by the other outlets.

(BS Cancels Three
In Program Shuffle

Widespread program lineup revi-
sion has been completed by CBS,
highlighted by the axing of three
sustainers, “Romance,” “The Front
Page” and “54 Street Revue.”

New shows to be inaugurated by
the web are “Stage Door,” a drama-
tic series based on the Ferber-Kauf-
man play, and a variety stanza star-
ring Robert Q. Lewis. “Stage Door”
will be aired in the Tuesday, 9-9:30
spot now occupied by “Actor’s Stu-
dio” which will become a full-hour
feature aired every other week,
beginning Feb. 3, alternating with
“Ford Theater” on Fridays.

Lewis probably will be spotted as
replacement for “Romance” on
Thursdays, alternating with “Inside
USA.”

No replacement has been set
yet for “Front’ Page,” which folds
after the Jan. 19 airer.

TV For Brazil This Summers;
Web Signs For RCA Equipment

Television will be introduced to
Sao Paulo, Brazil, in the summer of
1950 by the country’s largest net-
work, Emissoras Associadas with
equipment being supplied by RCA,
Meade Brunet, v-p of RCA and man-
aging director of the RCA interna-
tional division announced on Friday.
The negotiations for the tele trans-
mitter and other studio equipment
were begun in 1948 and concluded
during the recent visit to this coun-
try by Dr. Assis Chateaubriand, di-
rector general of the network,
Brunet said.

The transmitter and antenna for

“Humm & Johnstone placed the pact.

I the station will be atop Sao Paulo’s

highest edifice, the State Bank
Building. “The installation,” Brunet
reported, “will include what is
known as a three-bay super-turn-
stile antenna which is to be 520 feet
above street level and which is cap-
able of radiating 20 killowatts of
power.”

“Provisions are being made ” the
RCA official added, “for the use of
RCA microwave transmitting equip-
ment between the studio, outdoor
mobile pickup units and the main
transmitter.” Brunet ‘also revealed
that the Brazilian network has pur-
chased from RCA 11 radio transmit-
ters since 1948.
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Asks NEC | Fxplain
Series Offered
TV Stations

Washington Bureaw of RADIO DAILY

Washingion—The National Broad-
casting Company has been asked to
reply this week to a series of FCC
questions concerning its plans for a
13-week series of two-and-one-half-
hour TV network shows, it was
learned at the weekend.

It was reported that the network
is asked to tell the Commission by
tomorrow how many stations have
been asked to clear the time, by
whom the requests were sent and
other details of the matter.

The DuMont network objected
last week, saying that the NBC plan
is violative of the Commission’s net-
work rules and constitutes an at-
tempt at the establishment of mon-
opolistic control over television net-
working and television program-
ming generally. NBC has not com-
mented.

The DuMont complaint went to
the Commission with similar infor-
mation filed also with the Depart-
ment of Justice.

The Commission has asked Du-
Mont for further information.

DuMont told the Commission the
NBC plan would “disrupt and de-
stroy comprehensive programming
efforts by independent broadcasters
and unreasonably burden advertis-
ers utilizing the services of such
broadcasters.”

DuMont said also that it has lost
out in the past to NBC because it
has not been able to offer AM and
FM programming as well as TV. Ex-
pressing great alarm over the entire
developing pattern in TV network
programming competition, DuMont
called for immediate “prophylactic
action . . . (rather than eventual)

. remedial formal measures or the
application of licensing sanctions.”

KRON-TV Names Louvau

San Francisco—Norman Louvau
has been named sales manager of
KRON -TV, the San Francisco
Chronicle station. He has been with
the outlet since shortly before it
went on the air Nov. 15. Previously,
he was commercial rep for KRON-
FM.

New WPIX Commercial

Tastychip Co., through State Ad-
vertising, has signed with WPIX
for sponsorship of “The Hobby
Club,” new weekly children’s pro-
gram emceed by Alan Garrett and
directed by 'Cledge Roberts, Con-

tract runs for 13 weeks.
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So In Love' T ops
-ACH 1949 Hit List

(Continued from Page 1)
Enchanted Evening,” written by
Rogers and Hammerstein, “Powder
Your Face With Sunshine,” ranked
number three, followed by “Cruising
Down The River.”

Christmas Songs Popular

Topping the list of “Favorite
Standards for 1949,” were two
Christmas songs, the ever-popular
“White Christmas,” written by Ir-
ving Berlin, which received 5,837
ACI points, followed by “Santa
Claus Is Comin’ To Town,” with
4,844 ACI points. Another Cole
Porter tune appeared in the “Favor-
ite Standards” list, taking a third
place with 4,820 ACI points—“Begin
The Beguine,” a top favorite for al-
" most a decade now.

English Speaking Union
Honor Women B'dcaster

Eight radio executives have been
chosen as part of a panel of eighteen
judges to choose a woman radio
commentator and a woman news-
writer to receive award plaques
from the English-Speaking Union
for having contributed materially
during the past year to better un-
derstanding between the TUnited
States and Great Britain.

Radio executives selected by the
English-Speaking Union as judges
include: Robert Saudek, ABC’s pub-
lic affairs vee-pee; Pat Weaver,
NBC'’s vee-pee; James H. Gaines, di-
rector of NBC owned and operated
stations; Bill Fineshriber, Mutual
vee-pee in charge of programming;
Ted Cott, vice-president of WNEW,;
Michael R. Hanna, general manager
of WHCU; Seymour N. Siegel, direc-
tor of WNYC; and Sydney Roslow,
director of Pulse, Inc.

Also serving as judges are: Mrs.
Edward Anthony; Mrs. William Ar-
mour; Mrs. Gardner Cowles, editor
of Flair; Mrs. Murray Crane;
Charles Ferguson, Reader’s Digest
senior editor; Mrs. Leonard Hand;
Mrs. Gilbert Kinney; Mrs. Henry
Goddard Leach; J. W. Thompson
vee-pee Samuel W. Meek; Mrs. Gene
Tunney; and Professor Allan Nevins
of Columbia University.

Student Finalists Picked
In 'Voice Of Democracy’

Twelve finalists, of more than a
million original participants in the
cooperative NAB, RMA and U.D.
Junior Chamber of Commerce
“Voice of Democracy” contest for
American high school students, were
announced last week by Robert K.
Richards, Voice of Democracy Com-
mittee Chairman.

He said the four winners would
receive $500 college scholarships and
trips to Washington, D. C.

The contest, which was conducted
in 1,800 U.S. and territorial com-

* munities, will be judged by: Mor-
gan Beatty, NBC news commenta-

Monday, January 9, 1950
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veys during the year.

date—1948) .

»Some Enchanted Evening (Chappell).

Far Away Places (1948) (Luurel)....
Sunflower (Famous)
Bali Ha'l (Chappell)

A Wonderful Guy (Chappell)
Someonce Like You (Harms)

Riders In The Sky (E. H. Morris)
*Don’t Cry Joe (Harms)
*That Lucky Old Sun (Robbins)
*Younger Than Springtime (Chappell) .
*Room Full Of Roses (Hill & Range).

Red Roses For A Blue Lady (Mills)..

¢ ’—You re Adorable (Laurel}

White Christmas (Berlin)

Begin The Beguine (Harms)
Blue Skies (Berlin

'S Wonderful (Harms)
Tea For Two (Harms)

Lover (Famous)

Star Dust (Mills)

April Showers (Harms)
St. Louis Blues (Handy)

Where Or When (T. B. Harms)

Tico Tico (Charles K. Harris)

Darktown Strutters Ball (Feist).
Make Believe (T. B. Harms). ..
My Blue Heaven (Feist).....

Because (Chappell)
(Copyright Jan. 5, 1950,

"SONG HITS OF 1949

(January 1, 1949 to January 1, 1950) )
The 35 song hits with the largest radio audiences are listed
below in order of the total ACI points received in the ACI sur-
(Songs in Stage or Film Productions are -
indicated. Songs currently active are marked with an asterisk.
Songs whose activity began in the fall of 1948 are noted by the

SONG TITLE AND PUBLISHER
So In Love (1948) (T. B. Harms)... ..

Powder Your Face With Sunshine (1948)(Lombardo) 20, 291
Cruising Down The River (Henry Spitzer) 1 6

Again (1948) (Robbins)............

I've Got My Love to Keep Mc Warm (1948) (Berlin) 17.239 1239
RVt Bird Told Me (1948) (Bowrne). o 1010
*A Dreamer’s Holiday (Shapirt;'lit;r.n.sieln) ........
*You're Breaking My Heart (Mellln)

*] Can Dream Can‘t 1 (Chappell)... ..

ybe 1t's Because (Bregman-Yocco-Conn)......
Let’s Take An Old-Foshioned Walk (Berlin)......
There’s Yes Yes In Your Eyes (Witmark)........
Just One Way To Say | Love You (Berlin)........
Careless Hands (Melrose)...........
Forever And Ever (Robbins)........
Gulwcy Bay (1948) (Leeds)........ ,
I1t's A Bia Wide Wonderful World (Broadecast Music) 11,754
*Someday (You’ll Want Me To Want You) (Duchess) n,752 -
My Darling My D-rling (1948} (E. H. Morris). . 10,993
Lavender Blue (1948) (Scnﬂy -Joy). .. 0
Everywhere You Go (Lombardo).....
Fiddie Dee Dee (Harms)...........

FAVORITE STANDARDS OF 1949

NUMBER
OF WEEKS
TOTAL IN ACI
ACIPOINTS SURVEY

........... 26,552 a4
........... 25,061 34
22
........ 137 22
........... 18,327 19
........... 18,214 26
........... 7,487 22
20
........... ,805 30
16,793 14
........... 16,147 29
........... 14,276 19
13,500 16
........... 13,456 19
........... -15
........... 22
........... 21
28
25
18
14
................ 23
12,347 26
11,937 20
11,884 22
11,877 18
........... 11,829 20
........... 11,805 21
........... 11,761 17
28
25
12
........... ,855 13
........... 10,436 26
........... 9,961 18.

Santa Claus Is Comin’ To Town (Feist).........
Just One Of Those”'i'l;l.n.g.s. (Hcrms)
Somecbody Loves Me (Hcrms)
Easter Parade (Berlm)
All The Things You Are (Chappell).............
Take Me Out To The Ball Game (Broadway). ...
Winter Wonderlund (Bregman-Yocco-Conn). .

Night And Day (Harms)...........

Twelfth Street Raa (Shopiro-Bernstein). . .
Here Comes Santa Claus (Western). .
What Is This Thing Called Love (Harms)........
This Can’t Be Love (Ch.u-p.p'eil.):
Christmas Song (Burke & Van Heusen).
Alexander’s Raatime Bend (Be.rii.n.):
Sweet Georgia Brown (Remick):
September Sona (Crawford).........
It Had To Be You (Remick)........
Who (T. B. Harms). ............... -
Dancing In The Dark (Harms)......

Embraceable You (Harms)....... .

.. 23
18

19

13

........... 20
........... 18
........... 15
........... 4
15

2,660 7

,652 6

.. 2,639 13
. 2,578 10
2,319 9

............ 2,252 4
........... 2,210 4
2,188 12

........... 1006 8
........... 1,920 9
1,860 4

1,854 8

1,816 7

........... 1,776 8
........... 1,758 8
........... 1666 6
........... 1,592 6
........... 1,588 6
........... 1,533 9
1,448 . 8

1,417 8

1,396 6

........... 1,395 . 8
.......... 1,351 6

Offzce of Research, Inc.)

tor; Mrs. Raymond Clapper, author
and columnist; Tom Clark, associate
justice of the U.S. Supreme Court;
Wayne Coy, chairman of the FCC;
Douglas Southall Freeman, southern
editor and author; Andrew D. Holt,
president of National Education As-
sociation; J. Edgar Hoover, director
of the FBI; Edward R. Murrow,
news analyst for CBS:; and James
Stewart, motion picture star.

Local Junior Chamber of Com-
merce chapters cooperated in the
details of community contests. Local

prizes were given by radio dealers,
coordinated by the RMA.

From state levels onward, con-
testants were judged by means of
transcriptions and recordings made
especially for them by NAB member
stations in their communities.

State Junior Chamber headquar-
ters set up judging panels which
chose the 51 state and territorial
winners, and the Voice of Democ-
racy Committee performed the re-

'gional judging which reduced 'the

number to the 12 semi-finalists.

: (S
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Five Execs Elected

RCA Vice-Presidents

(Continued from Page 1)
the Finance Department; Paul A.
Barkmeier, vice-president and gen-
eral manager of the Record De-
partment,
vice-president and western manager

of the RCA Victor Division.
Baker joined RCA in 1943 as

purchasing agent for the company’s |
Indianapolis plant, where he re--

mained until 1944, when he was
transferred to Camden, N. J. There
he was made general purchasing
agent and later named general pur-
chasing director. He was appointed

general sales manager of the Home.

Instrument Department of RCA in
October, 1945.
Joined RCA In 1830

Orth became associated with RCA
in 1930 as a design engineer of re-
ceiving tubes at the Harrison, N. J.,
plant. With the exception of 1938-39,
during which time he obtained his
M.S. degree at M.LT., he continued
with RCA in various executive ca-

pacities at Harrison, Camden and -

Bloomington, Ind., plants. In Janu-
ary, 1949, Orth was appointed gen-
eral manager of the Tube Depart-
ment.

‘Carter first joined RCA in 1935 -

as an attorney and served as assist-
and manager of the License Divi-
sion of RCA in New York from
1939 1o 1941, when he returned to
‘Camden as assistant general counsel.
During the war, he was in charge
of renegotiation of Government con-
tracts, contract terminations and
facilities contracts. He was named
director of finance on November
24, 1947.
Also Headed Controllers Assn.

Barkmeier was appointed general’

manager of the RCA Record Divi-
sion on November 1, 1948. At the
time he joined RCA, he was presi-
dent of the Chicago Controller’s’
Association, a director of the Na-
tional Controller’s ‘Congress and a
member of the Controller’s Instl-
tute of America.

Maag " has been assomated w1th
RCA Victor for more than 20 years
as a salesman and sales executive.
On January 11, 1945, he was ap-
pointed regional manager for the
west coast area, after having served
as general manager of RCA Victor
Mexicana, S. A., RCA associated
company in Mexico. Maag’s present
offices are in Hollywood, Calif. -

-Six Join WLIB Sales

WLIB has added six radio time -

salesmen to their commercial staff,
Harry Novik, general manager has
announced. The new appointments
include: Arthur Poppenberg, former
time salesman with NBC and ABC;
Miss Helen Wood, one-time general
manager of WCCC, Hartford; Milton
Lasker, formerly of WMGM sales
department; Benjamin  Segal, who
has been in the publishing business;
and Louis Mitchell and Julius Boyd,
previously with the advertising de-
partment of the New York Age.

and Harold R. Maag, .



www.americanradiohistory.com

and Television

VOL. 50, NO. 6

NEW YORK, TUESDAY, JANUARY 10, 1950

TEN CENTS

TRUMAN ASKS SMALL HIKE IN FCC FUND

Miller Address Opens
. Commitiee-Confabs

¢ Wa:lnuglan Burcan of RADIO DAILY
‘Washington—President Justin Mil-

tar of NAB opened the joint session
4f three new association commit-
izes yesterday as he reviewed.the
jecent reorganization of the NAB
:bructure and pointed to problems
‘head of fitting the new committees
1to functioning of an expanding
irssociation designed to serve in the
cideo as well as the audio field. On
jrand were the combined member-
"hip of the new broadcast adver-

(Continued on Pagc 2)

MVMMW Is Defendant
! In Radio Test Action

t Meriden, Conn.—FCC rules pro-
jiiding that radio stations have no
lrower of censorship over material
Hroadcast by political candidates is
F‘::’ eing tested in a suit brought by a
i ‘ew England manufacturer against
L*.' candidate for mayor in Meriden
H#nd WMMW,

# The Charles Parker Company
harges that Joseph N. DePaola,
-emocratic candidate .for mayor,
‘thilsely stated over WMMW that the
51irm is now 90 per cent out of pro-

{Continued on Paze 2)

; tIme. Chianqg’s Talk
‘:\*:-Vas Public Serv. Feature

it The broadcast of Mme. Chiang
zai-shek of her farewell address to
‘Ihe United States Sunday over an
seelusive NBC network, has elicted
rorld-wide press and radio cover-
e and comment. Many stations af-
“riiated with NBC rebroadcast
yiadame Chiang’s speech and every

{ (Continued on Page 6)

i
P
X
i

Distinetion

The most representative speech
..| of the United States is spoken
| in Ohio, according to Dr. James
‘| Bender, editor of the “NBC. Hand-
c¢ book of Pronunciation., He made
i this challenging (or challengeable)
* statement in a recent speech be-
i~ fore the Ohio Society in New
"+ York., He said the book will con-
. tain about 5,000 more words than
i*' the current edition.

Duffy To Speak

The Outlock for Radio and TV
in 1950 will be the toplc of a
talk by Ben Duffy, BBD&O presi-
dent, at a luncheon of the Radio
Execs Club of New York to be
held In the Grand Ballroom of the
Hotel Roosevelt on Thursday.
Arthur Pryor, Jr., BBD&O v-p in
charge of radio, wﬂ] introduce
Duty.

Radio-TV Aiding
March Of Dimes Drive

The 1950 March of Dimes cam-
paign for the benefit of the National
Foundation for Infantile Paralysis,
scheduled to run from Jan. 16 thru
31, plans extensive radio and tele
to promote contributions, according
to Howard J. London, director of
radio, TV, and motion pictures. Ra-
dio and TV, he said, are expected to
account for a good percentage of the
“greater-than-ever” goal set by the
National Foundation.

The Foundation has already sent
platters of electrically transcribed

(Continued on Page 6)

Britain General Elections
Will Be Covered By CBS

CBS announced yesterday that the
network has made plans for all-out
news coverage of the forthcoming
general elections in Great Britain,
now tentatively scheduled for Feb-
ruary 23. Plans include shifts by
CBS newsmen from their normal
posts to England for a series of pré-
election broadcasts on the closing of

(Continued on Page 6)

President, In Annual Budget Message,
Sets $6,914,600 For Commission,
$314,600 Over Current Year

No High Court Review
0fMd. Newsmen (ase

Washington Buycaw of RADIO DAILY

Washington—The Supreme Court
refused yesterday to review the
Maryland Court of Appeals decision
in favor of several Baltimore area
broadcasters appealing a lower court
conviction for the broadcast of
crime news prematurely. Five sta-
tions and the news editor of -one had
been lield in contemnpt and fined
from $100 to $200 each in 1948, on

(Continued on Page 5)

Wildroot Renews Series
On Don Lee Coast Outlets

Wildroot Cream Oil has renewed
sponsorship, for 52 weeks, of “What’s
The Name of That Song” on the full
45 stations of the Don Lee web, 4
stations of the Aloha net in Hawaii
and station CKWX in Vancouver,
B.C.,, effective January 11, it has

(Continued on Page 2)

‘Hollywood Calling’ Cut
To Half Hr. Show On NBC

Effective January 15, NBC’s “Hol-
lywoed Calling” becomes a half-
hour show to be heard from 7 to
7:30 p.m., directly opposite Jack
Benny on CBS. “Hollywood Calling"

(Continued on Page 4)

Radio Stations Honored
For Fresh Air Fund Support

Station WVPO, Stroudsburg, Pa.,
has been awarded the 1949 radio
citation of the Herald-Tribune Fresh
Air Fund, it has been announced.
Awarded annually to the radio sta-
tion which has made the most out-
standing contribution to the fund’s
work, the citation was given WVPO
on the basis of a full 27-hours of
programming tied-in with the fund’s

) ever-active search for summer and

’

Christmas-time vacation homes for
New York’s needy children.

Other stations which were cited
by the Fresh Air Fund for outstand-
ing contributions during the past
year were WHDL, Olean, N. Y,
WWNY, Watertown, N. Y.; WKNE,
Keene, N. H.; WDOS, Oneonta, N.
Y.; WJOY, Burlington, Vt.; WEEX-
FM, Easton, Pa.; WLNH, Laconia,

{Continued on Page 5)
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Washington Burecax of RADIO DAILY

Washington — A small in-
crease in its annual budget
was recommended for the
FCC for the coming fiscal
year, it was learned yesterday
as President Truman revealed
the official budget proposals
for fiscal 1951. A total figure
of $6,914,600 was recommend-
ed for the FCC, compared

(Continued on Page 5)

Grand Ceniral Radio
(rew Is Dishanded

Terminal Broadcasting, Inc.,
which piped news, music and com-
mercials over the speakers of Grand
Central Terminal until protests
caused the New York Central Rail-
road to discontinue the broadcasts,
has ended all operations and thrown
four persons out of work, it was
learned yesterday. The general man-
ager of the operation, Sherman D.

(Continued on Page 6)

Gunzendorfer Resigns
As Manager Of KROW

Oakland — Wilton Gunzendorfer
has resigned as general manager of
KROW, Oakland, California, after
having been in the managerial cap-
acity for the past four years. Before
coming to KROW, he was manager

(Continued on Page 2)

Spot Coverage

Bob Frank and Bob Redeen,
newsmen at WOC, Davenporl,
Towa, scored a news break for
NBC with recorded on-the-spot de-
scriptions of the hospital fire there
which took forty lives, and inter-
views of the local Fire Chief
Coroner and survivors., Tapes
were broadcast on the “World .
News Round-Up” Friday and j

special program Saturday.
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FINANCIAL |

(January 9)

NEW YORK STOCK EXCHANGE

~ Net
High Low Close Chg.
ABC .............. 9 8% 8% ......
Admira! Corp. .... 2035 20 20V ..., ..
Am. Tel. & Tel.... 14735 1467 1475 — 14
CBS A .......... 2934 29V 29V — 54
CBS B .......... 2914 2914 29V — 1
Phileo ........... 36Vs4 35V, 3554 4+
RCA Cammon .... 14 135 1335 — 1
RCA 1st pfd... ... 75 75 75 ...
Stewart-Warner ... 1315 13 13% +
Westinghouse ... 3254 32V4 323 —
Westinghouse pfd. 10315 10315 1031, ... ...
Zenith Radio .. ... 343 333 34 ...
NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 1634 1634 1634 ......
Nat. Union Radio.. 3 2% 2B — WY
OVER THE COUNTER

Bid  Asked

Stromberg-Carlson ........ .. 1Y 121,

Wildroot Renews Series
On Don Lee Coast Quilets

{Continued from Page 1)

been announced. BBD&O is the
agency.
The show is consistently rated

among the top ten regional shows
currently broadcast. It features Bill
Guinn as emcee and the piano music
of Lou Maury and Vic Piemonte.
Don Lee TV station KTSL, Los
Angeles, telecasts the show on
Thursday nights under the sponsor-
ship of Thrifty Drug Stores, Inc.

ABC Casts Martin Gabel

Martin Gabel has been signed by
ABC to portray the title role in the
web’s “The Casebook Of Gregory
Hood,” it has been announced. The
program is aired Wednesdays at 9: 30
p.m. (EST). g
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THOMAS VELOTTA, vice-president of the
American network in charge of news and spe-
cial cvents, has rcturned from New Orleans,
where he supervised the web's broadeast of
the Sugar Bowl game.

NICK KEASLEY ond TOM DOUGHTON, of
Lennen & Mitchell, yesterday left by plano
for Washington, D. C., where they’ll rchearse
promincnt Government officiols scheduled to
appear on the Old Gold Amatcur Hour over
the American network to aid the American
Heart Association.

HARRY BURKE, general manager of KFAB,
Lincoln-Omaha, has arrived from Ncbraska on
station and nctwork business. KFAB is a CBS
outlet.

ROBERT NELSON is in town. He's the gen-
cral manager of WARD, Johnstown, Pa., @
CBS affiliate. He conferred yesterdoy with
officials of the web.

ERNIE HARWELL, sports announcer who
worked in radio and television with the
Dodgers last year, is in Atlanta recovering
from a recent operation. This year he'll work
the games of the New York Giants in Spring
training. .

" COMING AND GOING

JOSEPH HIGGINS, manager of WTHI, Terre
Haute, Ind., was weclcomed yesterday at the
New York hcadquarters of the Columbia nct-
work, with which the station is affiliated,

RICHARD HUBBELL, tclevision consultant,
and MRS. HUBBELL have returned from a two-
week vacation in Hollywood.

IRVING FIELDS has shoved off for the West
Indics. 1t is his first vacation in three years.

LEE B. WAILES, vice-president of the Fort
Industry Company in charge of operations, is
in town for conferences with network officials
and with Tom Harker, Fort’s veepcc in charge
of the national sales office.

EDGAR BERGEN and CHARLIE McCARTHY,
Columbia network stars, are in Houston, Texas,
for personal appcarances at the Shamrock
Hotel. They’ll be back in Hollywood for next
Sunday’s broadcast, and will have Al Jolson
as guest,

DAVID SCHOENBRUN and WINSTON BUR-
DETT, Columbia network correspondents In
Paris and Rome, respectively, are back at
their European posts following a short trip to
the States.

WMMW Is Defendant
In Radio Test Action

(Continued from Page 1)
duction and is up for sale. How
many jobs will disappear? The stag-
gering total of 1,000.” The company
says that both the station and De-
Paola refused to retract the state-
ment.

The action called the company an
“innocent bystander” and said that
the company had continued in busi-
ness. “The utterances of Mr. De-
Paola, fortunately, have not caused
The Charles Parker Company to dis-
continuc business but such remarks
might conceivably have had a disas-
trous effect.”

C. A. Schultz, president of
WMMW, said in his letter to the
company that in view of the FCC
regulations “I can not comply with
your demand by station WMMW,
such as you request.”” He added
*This controversy is entirely beyond
our control.”

Emerson Expects Volume
Of $65,000,000 In 1950

A sales volume of $65-million is
expected in 19506 by Emerson Radio
and Phonograph Corporation, Ben-
jamin Abrams said at a meeting of
company representatives in New
York to view the new line of tele-
vision receivers. The Emerson presi-
dent estimated that some five-mil-
lion tele receivers will be manufac-
tured by the industry as a whole in
the year.

Abrams predicted that 30-million
tele receivers would be in use by
1955. Continuing, he said, “I believe,
also, that 10 million radio receivers
will be produced this year to equal
the production of the year just com-
pleted. The demand for radio re-
ceivers today is still greater than the
supply and will continue unless
manufacturers step up production
more than they have done in recent

| weeks.”

Gunzendorfer Resigns
As Manager Of KROW

{Continued from Page 1)
of KSFO, San Francisco; six years
manager of KSRO, Santa Rosa, Cali-
fornia; and prior to that he was
seven years with the Don Lee net-
work.

An announcement regarding fu-
ture plans will be made shortly.

Miller Address Opehs
Committee-Confabs

(Continued from Page 1)
tising, radio and television commit-
tees.

After hearing Miller, .the three
groups split up for separate sessions,
and will come together again today.
Important matters of budget are
before them, along with the work-
ing out of some understanding of
the scope of the activities of the
various groups. -

In -addition, it was learned, there
was considerable discussion of the
conflict between audio and video
interests in the advertising problem.

It was anticipated that some <¢lear.
cut idea of how the groups will
function will come out of the two-
day sessions. Chairmen of the three
committees will talk to reporters
today in an effort to outline what
progress has been made thus far.

Wismer Honored

Jacksonville, Fla. — ABC sports-
caster Harry Wismer was awarded
a “Certificate of Merit” by the Vet~
erans of Foreign Wars last Saturday.
The award commended him for his
cooperation with, and interest in;
American veterans. He was cited as
“The outstanding sports announcer
of 1949 Clyde A. Lewis, VFW;
made the presentation between the
halves. of the Senior Bowl game:

Noft a
WOrry

in the
world

W-I-T-H produces low-cost

A little milk. A sunny day. Pleasant company. That’s
all it takes to make these puppies happy.

) And when it comes to the rich Baltimore market, it’s
just as easy to make—and keep—your clients happy. You
just let them tell their story on W-I-T-H.

You can do so much with so Iittle on W-I-T-H!

listeners-per-dollar than any station.in town. Get the full
story from your Headley-Reed man today.

SWITH

BALTIMORE, MARYLAND
Tom Tinsley, Presiden! . Represented by Headley-Reed

results by delivering more

vvvvw.américanrad iohistorv com
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LIBERTY

. PLAY BALL with
» LIBERTY?!

Largest Baseball Network in the History of Radio . . The Fastest
Growing Network in America . . Starting Its Third Season!

Millions of baseball fans in 27 states throughout
America will listen to major league baseball this
spring and summer over the Liberty Broadcast-
ing System. They’ll hear the best play-by-play
reporting on the air — the Yankees, Red Sox,
Cubs, Dodgeré, Giants — all the big league teams
— as only Gordon McLendon, the Old Scotchman,
can give it. They’'ll hear baseball every day in the

week and a double-header on Sundays!

Yes, beginning March 11, and ending October 1,

Liberty Broadcasting System will broadcast some

The Old Scotchman— GORDON McLENDON
Radio’s Favorite Sportscaster

Radio’s favorite Sportscaster, heading a staff of the most outstand-
ing S’ponsmen in the country. This year Liberry will feature both

rom the ficld and re-creative games. Direct from the field, or
re-created, Liberty gives the best in baseball reporting, Its re.created
games are completely unlike any others — more realistic, if possi-

line

ble, than games direct from the field.

“McLendon’s work s, in simplc words, flat genius, There is just no
— Amos Melton, writing in the Ft.

. other way to describe it.
Worth Press.

"He does a job that is both thrilling and flawless — a masterpiece
of radio reporting.”” — Calvin Clyde, writing in the Tyler Courier-

Times.

36 exhibition games and 173 regular season
games — an average of 7 games per week during

the exhibition season and 8 games per week

" during regular season.

Liberty will broadcast baseball — and millions
of fans will listen! It's the biggest sporting event
on radio. It’s creating thousands of baseball
fans . . boosting game attendance . . expanding
the si:orts listening audience! It’s the greatest

advertising buy in America.

23

Liberty's special re-creation methods are the particular property of the network and cannot
be duplicated. For the most part, they are within a few seconds of actual play on the field.

BROADCASTING SYSTEM, INC.

DALLAS, TEXAS

wWWW americanradiohistorv com
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Council Announces

Farm Safety Awards|:

Chicago—Awards for exceptional
service to farm safety were given
by the National Safety Council to
ABC, two regional nets, 13 U.S.
stations and one in Canada during
the NAR¥D convention in Chicago.
Sidney J. Williams, assistant to the
council president, said the awards
were established to honor outstand-
ing contributions to farm safety by
public information media.

Williams said two stations, WGY,
Schenectady, and KASI, Des Moines,
were commended for special con-
tributions in the field. WGY was
cited for its experiments in farm
safety television programs and for
its prize-winning recording of “Ac-
cident on Trial” which was made
available to the council for free
distribution.

KASI was named for its safety
talks before farm gatherings, win-
dow displays, charts, use of spots
and a good general farm safety pro-
gram. The council noted that KASI
was new and had gotten a late start.

The ABC American Farmer show
was designated for devoting a com-
plete broadcast to the official open-
ing of National Farm Safety Week
and for featuring safety in its week-
by-week programs.

The Texas Quality Network and
the Rural Radio Network were the
two regional webs receiving safety

awards. The other U.S. stations
named were: KDKA, Pittsburgh;
KFEQ, St. Joseph, Mo.; XPQJ,

Gresham, Oregon; KSOO, Sioux
Falls, South Dakota; KUSD, Ver-
million, South Dakota; KWG, Stock-
ton, Calif.; WFIL, Philadelphla;
WHO, Des Moines; WIOU, Kokomo,
Ind.; WRFD, Columbus, Ohio, and
WTIC, Hartford.

CHUM, Toronto, was the sole
Canadian station listed.

Dan Thompson, radio director for
the council, said that the stations
taking more than ordinary public
interest in farm safety deserved
special commendation. He added
that agencies and individuals are
urged to nominate candidates for
next year's awards.

The judges for the contest this
year were Hal Totten of WGN,
Chicago; Kirk Fox, editor of Suc-
cessful Farming, and Maynard H.
Coe, farm director of the National
Safety Council.

‘Hollywood Calling’ Cut
To Half Hr. Show On NBC

(Continued from Page 1)
was formerly heard for a full hour
in the 6:30 to 7:30 p.m. (EST) time
slot. It retains the same format as
in the hour-long production.

The first half of the program will
be replaced by thé Henry Morgan
show, which moves into the 6:30 to
7 p.m. time slot from its current
8 to 8:30 p.m. segment on Fridays.
As usual, Morgan will be heard
with Arnold Stang, Fran Warren
and Milton Katims.

@ © e Up AND DOWN THE STREET: Audrey Christie to star in
the tevee version of “The Women,” . . . Sammy Kaye negotiating to
buy an East Side nite spot, . . . Joe Graham will direct “Mr. President,”
starring Edw. Arnold, which returns to N. Y. Sunday, Jan. 29th. . . .
Lee Tracy mulllng over a new television series. . . . Johnny Desmond'’s
Ronson show switches from Mutual to ABC tomorrow and will follow
the Sherlock Holmes show at 8:55 every Wed. nite, . . . Victor Jory, in
town to do “Devil’s Disciple” at the City Center, has been pacted for
a new TV series to stem from the coast via ABC.TV called “Shock.,”
. . . CBS making a pitch for Martin & Lewis, . . . Bob Shaw (Mr. D, A.
scripter) vacationing in Cuba. . . . Gene Pope, Jr. and Judge J. Goldstein
have been made chairmen of the Special Groups Division of N. Y.
March of Dimes, . . . NBC aifter Ed Byron to direct a series of documen-
taries. . . . Eddie Heywood, ill for the past two years, back with a new
London recording contract. His first release was the old standard,
"“Trees,” backed by his own original, “Bebe.” . . . Jack Perles, just
back from Miami, reports the hottest enteriainer down there right now
is Sam Levinson. (As a topic of conversation down there, he runs a close
second {o the weather). . . . Hearing that La Hayworth’s hubby may
buy into the N, Y. mag field, Peter Donald is certain hell wind up
owning Rita’s Digest.

w w w w
® @ o The “Lights Out” stanza, skedded for Jan. 16th tagged
“The Green Dress,” presents an unusual casting problem—that
of identical girl twins. The role is that of one girl, 25 to 30, but
with two personalities thus making it necessary to play the part
with two actresses. In trying to cast this part, it has been found
that there is a decided unavailability in N. Y. of identical twins
that can act. It seems that most twins are either just models or in
the song-and-dance world.

w w w b2 :
® ©® e THEY SAID IT: The tragedy of ulcers is that you can have
them and still not be a success.—Celeste Holm, . . . Just so you'll be
hep: the Shubert Alley set no longer refers to a flop show as a turkey.
Now it's a “bagel.”—Dorothy Kilgallen. . . . The only imported talent
radio really needs is the talent to recognize what’s under its own nose.—
Sid Shalit. . . . I'm a girl with a low voice and morals to match.—Tallulah
Bankhead. . . . Hollywood is a place where you don't have lo be a
genius fo be a genius.—Sidney Skolsky. . .. 1 quit work purposely io
sample oblivion. I will be the first of the radio comedians to know what
oblivion is like when television really gets going.—Fred Allen,

w w w w
® e e Film star Chas. Boyer arrives in N. Y. this week to
cut audition records for a new radio dramatic series produced .by

Jackson Leighter and Walter R. Pick. Boyer will play a soldier -

of fortune in the series which has been scripted by Larry Kling-
man. The producers are currently submitting a weekly show.
“How About That!” featuring sports announcer Mel Allen.
w w w w

® @ @ As of today, Mort Nusbaum is starfing his 2nd year as
morning man on WHAM, the NBC 50,000 watter in Rochester, N. Y.
Formerly radio director for 20th Century-Fox, a free-lance press agent
in N. Y. and commercial manager of WQQW in Washington, Nusbeum
returned to his home town just two years ago this ayem, conducting
and emceeing hiz own talent show over WHAM. Last January he took
over the morning spot (6:45-9:45) daily. and is now readying a weekly
talent show for WHAM.TV, All in all, Mort's been around this radio
biz for some 15 years.

* % % %
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WU’s B.B. Line Rates
Unjustified, Says FCC

Washington Burcan of RADIO DAILY

Washington — FCC Hearing Ex-
aminer Elizabeth Smith yesterday
found that Western Union is at
fault in seeking to enforce mul-
tiple charges for its baseball serv-
ice to radio stations networking
the play - by -play accounts. She
found that under the Western Union
practice “a particular group of users
(newspaper and press association)
is receiving a service at preferen-
tial rates, by contrast to the rates
charged radio station members of
a network for the identical service.”

Statement By Miss Smith

Miss Smith wrote that “nothing
but a difference in the service ren-
dered or in the facilities furnished
can’ justify a difference in the
charges exacted from similarly sit-
uation customers by a common
carrier,”

The Western Union position would
subject broadcasters “to unjust and

vor of newspaper and press associa-
tions in that the identical service
is offered to newspapers and press
associations with no restriction
agains their iransmitting the infor-
mation to all of their customers
(other than radio stations) without
additional charge while radio sta-
tions are required to pay a charge
for each station broadcasting the
program furnished by the individual
subscribing station.” - ' i

WIND Had Complained

Complaint against the Western
Union tariff calling for an additional
two dollars per game per station
had been filed by WIND, Chicago,
which networked play-by-play ac-
counts last year for some 24 sta-
tions. XFB C, Cheyenne, Wyo.,
through which some 18 mountain
states stations have been serviced,
later intervened %o support the
complaint,

TU7-M9 W, 46 St

HENRY GREENFIELD, Mg. Director H.Y.18

unreasonable discrimination in fa- -
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lruman Budget Asks
Slight FCC Increase

(Continued from Page 1)

wvith its present budget of $6,600,000.
Che budget for fiscal year was $6,717-
51, and it was anticipated that the
wresent figure would include an ad-
litional $137,000.

i It was explained that the increase
5 accounted for by an anticipated
ieced for more personnel to process
V matters in the Commission.
On the expense side, the budget
wureau estimated a 1950 outlay of
6,967,480, compared with $7,044,807
n the current fiscal year and $6,621,-
81 last year.
. A recommendation of $11,095,548
: 7as included for the international
v roadcasting activities of the State
)Yepartment—the “Voice of Ameri-
l:a.” This was well above the 1950
i'stimate of $10,525,469 and the actual
{949 outlay of only $8,505,713. The
‘und for establishment of radio
f acilities - dropped down to only
{695,384, however, from $9,779,616 in
{he current fiscal year.

i It was pointed out that the 1951
i chedule is estimated at an average
/£ 35 program hours per day in 32
ranguages and dialects to a potential
-:udience of 282 millions.

;New Business For 1950
Reported By NBC Web

WNBC has reported its first new

'ment that F. F. Lowenfels & Sons,
1 or Hotel Bar butter, has added an
f dditional quarter-hour of sponsor-
} hip of the Tex and Jinx show on
i Iondays to their present Wednes-
b ‘ay and Friday schedule. New busi-
t 1ess and renewals were also report-
1 -d for Mary Margaret McBride, Bob
t imith and Norman Brokenshire pro-
T ;rams. .

t For Mary Margaret, the Spool
t 2otton Company, for Crown Zipper,
1as signed a fifty-two week contract
+ or participations through Kenyon &
ackhardt, Inc. A 52-week contract
1as also been signed by Nedick's,
nc., through Weiss & Geller ,Inc. on
. Monday-thru-Friday basis. In ad-
lition, the Borden Company, for
starlac, and Sell’'s Specialties, Inc.
!1ave renewed their sponsorship for
/| year. The Sell’s order was placed
il hrough Blaker Advertising. Young
1. : Rubicam is the agency for Bor-
5 len’s.

¢ New Brokenshire Order

{i- A new order for the Norman
\ 3rokenshire program has been re-
Ut :eived by the Colgate Palmolive
|[?cet Company, for Lustre Creme
21 Shampoo, who has signed a 52-week
‘innouncement order through Len-
*{1en & Mitchell, Inc, Ted Bates & Co.
‘. 1as placed a 52-week renewal order
jy) ‘or Colgate Dental Cream in the
U‘ ;ame program and has also bought,
y

t

‘or the American Home Products
Corporation (George Washington
Instant CofTee) a 26-week strip on a
Monday-thru-Friday basis. In addi-
.:ion, the Emerson Drug Company,

fiusiness for 1950 with the announce- |

Radio Stations

DAILY

Honored

For I'resh Air Fund Support

N. H. All were awarded honorable
citatlions.

Judges who sclected WVPO for
the top citalion were Frank White,
president of MBS; Mark Woods,
vice-chairman of the board, ABC;
and Niles Trammell, of NBC,

Lewis Recounis Support

Largely through the ecfforts of
WVPO, according to Frederick R.
Lewis, Fresh Air Fund director,
Friendly Town vacation homes were
found in the Stroudsburg area for
287 children. This, he said, was the
largest number of invitations re-
ceived by the fund from any one of
the 1,350 Friendly Towns.
Stroudsburg’s local paper, “The
Daily Record,” recently received an
honorable mention from the fund
for its work in behalf of Friendly
Town promotion.

WVPO is an independent station
owned and operated by the Pocono
Broadcasting Company. James H.
Ottaway is president; Elton Hall,
station manager; and Joseph Web-
ster is program director.

WHDL is affiliated 'with ABC and
KBS; WWNY with CBS; WKNE
with CBS;- WDOS with Mutual;
WJOY with ABC; and WLNH with
Mutual, Yankee and XKeystone.
WEEX is an FM operation.

. Three Finalists
Finalist of more than 60 contest
entries were WVPO, WHDL and
WDOS. Lewis said that one of the
best records achieved had been sub-
mitted by WFTR, Front Rural, Va,,
but arrived too late to be judged.

WVPO’s record showed five spot
announcements daily from July 15
to Aug. 6; three fifteen-minute rec-
ord shows built around the fund,
using spot announcements; three
disc jockeys devoting a quarter-hour
segment of their daily shows during
the campaign, and a special two-
hour benefit show in which local
talent participated.

Ironically enough, the 287 children

SESAC Waxes Choir

The 100-voice Trinity Choir of St.
Paul's Chapel in New York has been
placed on wax by SESAC and a
mumber of their discs will soon be
released to subscribers. The choir,
which was established 150 years ago
and is the oldest in the city, is di-
rected by Andrew Tietjen. The re-
cording was done in the church by
Columbia in the wee hours of the
morning because of outside traffic
noisee Auring the day.

week announcement order through
Batten, Barton, Durstine & Osborn.

For the Bob Smith Show, a 52-
week renewal has been signed by
the Emigrant Savings Bank, Monday
through Friday. The order was
placed through Kelly Mason, Inc.
Also renewing on the Smith show is
the F. M. Schaefer Company, for
Schaefer Beer. This order was re-

‘or Bromo-Seltzer, has signed a 52-

ceived from BBD&O.

(Continued from Page 1)

invited 1o Siroudsburg homes did
not spend their vacations there be-
cause of the infantile paralysis cpi-
demic of last summer. Instead, they
were seni to vacalion homes in other
towns.
Many Broadcasts Skedded

Station entries showed an amazing
scope of interest in the drive 1o find
homes for the children and io raise
contributions to the fund. In addi-
tion {o spots, fund lie-ins on regular
shows, special several - hour - long
benefit broadcasis and special gab-
ber shows, stations took paid space
in local newspapers to promote the
fund’s work and, in one instance, a
station knocked all commercial ad-
vertising off the air for one full day
substituting Fresh Air Fund pleas
for the scheduled commercials.

Lewis said that vacation homes
had doubled since the fund had
solicited radio’s aid a few years ago.
He said that there were now 275 ra-
dio stations participating in finding
vacation homes for children and in
raising money for the fund’s work.
Next year, he continued, there is a
possibility that the Fresh Air Fund
might seek additional help from AM
regional webs operating in the
fund’s 13-state primary area, and
from TV stations.

No High Courf Review
0fMd. Newsmen (ase

(Continued from Page 1)
charges of broadcasting prohibited
information in a murder case. The
high court did not say why it re-
fused to review the case, but took
the unusual step of issuing a state-
ment as it refused to take jurisdic-
tion, thereby letling the appeals
court decision stand,

Justice Felix Frankfurter, as
author of the court’s statement,
said the court's action “does not
remotely imply approval or disap-
proval of what was said by the
Court of Appeals of Maryland. It
means simply that fewer than four
members of the Supreme Court
thought it desirable to review the
case.”

NAED Asks Tax Repeal

The National Association of Elec-
trical Distributors has added its
voice to that of many manufactur-
ers and merchants in calling for the
repecal of existing excise taxes. They
specifically have asked for the re-
peal of such taxes on electrical ap-
pliances.

Charles G. Pyle, N.A.E.D. man-
aging director, said on Friday that
such a repeal would result in in-
creased buying. He said that the
taxes were wartime measures and

“are no longer a proper method.”

PHILADELPHIA

50,000 WATTS

NBC AFFILIATE

Repeating Reporier

Last week the “Esso Reporter” celebrated
his twelfth anniversary on KYW! With five-
minute news broadcasts, four times a day,
six days weekly, Esso Standard Oil Company
is now reaching an even greater audience in
the nation’s third market, thanks to KYW’s
vastly expanded coverage. You can’t go wrong
when you put KYW at the top of your
schedule in the Philadelphia market-area. For

details, check KYW or Free & Peters.

WESTINGHOUSE RADIO STATIONS Inc
WBZ o WBZA « KDKA » WOWO « KEX » KYW ¢ WBZ-TV

Nationgl Representatives, Free & Peters, except for WBZ-TV;
for WBZ-TV, NBC Spot Sales

KYW
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Radio-TV Aiding
March Of Dimes Drive

(Continued from Page 1)

shows to radio stations throughout
the nation, and 16 mm sound films
to TV stations. Designed to appeal
to the millions of radio listeners and
video viewers, the discs and films
run the gamut of personal tastes,
from symphony and drama to hill-
billy music and kid shows. Programs
will be supplemented by *Discs For
Dimes” and numerous spot announ-
cements.

Purpose of the Drive is to secure
sufficient monies to care for the
more than 42,000 victims of last
year's infantile paralysis epidemic,
and {o continue its constant research
program.

Featured on the platters are
Frankie Laine with Ernie Hecksher
and his orchestra; Carmen Caval-
lero, his piano and orchestra;
Howard Barlow and his fifty-piece
symphony orchestra; Eddy Arnold,
the Tennessee Plowboy; Elliott Law-
rence and his orchestra; Doris Day-
Les Brown and orchestra; Freddy
Martin and the Martin Men; Helen
Hayes and Basil O’Connor.

Television stations received 16 mm
sound films featuring Tommy Har-
mon, Vicki Draves, Olympic Diving
Champion; Rube Samuelson, sports
writer; and Nancy Chaffee, tennis
star, in a sports quiz program with
pantomine. Also, Hoagy Carmichael
and his piano; Sandy Dreams, head-
lining an all-kid quiz show; Giselle
and Szony; famous dance team;
Larry Stevens, former singer on the
Jack Benny program; Jack Smith;
Mike Stokey’s Pantomine Quiz, with
Sandra Spence, Vincent Price and
Chili Williams.

Chairman for the 1950 March of
Dimes National Radio - Television
Division Committee is Justin Miller,
NAB president, with co-chairmen
Joseph McConnell, president, NBC;
Hubbell Robinson, Jr., vice-presij-
dent, CBS; William H. Fineshriber,
vice-president, MBS; and Charles C.
Barry, vice-president, ABC.

Named Canadicn V.-P.

Montreal—Eugene L. Gardner has
been appointed a vice-president of
RCA Victor Co., Limited, it is an-
nounced by F. R. Deakins, president.
Mr. Gardner, who is also the com-
pany’s director of finances, assumes
the title of vice-president (opera-
tions) with responsibility for a new-
ly created materials department,
and continues to direct the financial
operations of the company. Mr.
Gardner joined the company in 1923
and has been a director for the last
several years.
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* Jingles & Jingle-Cartoons for

*RADIO & TV SPOTS

KISSINGER
PRODUCTIONS
JU 65572 1650 B'way, N. Y. C.

o454 X 2 % 2

Mme, Chiang’s Talk
Was Public Serv. Feature

(Continued from Page 1)
other network commented or report-
ed it with every news program.

In addition, the story was picked-
up for Page One treatment by every
Monday morning paper in the na-
tion, as well as by most foreign
papers.

Spokesmen for Mme. Chaing said
yesterday that arrangements for the
broadcast had been made with the
network by friends of hers. They
said that all networks had been of-
fered the speech as a public service,
but that NBC was the only nation-
wide network that was able to clear
time at “a suitable hour.”

Mme. Chiang, wife of the former
president of China who is now in
virtual exile on the island of For-
mosa, spoke Sunday shortly after
noon from the living room in the
home of her brother-in-law, Dr, T.
V. Kung, former Chinese Finance
Minister. Dr. Kung resides in River-
dale, N. Y., a surburban neighbor-
hood on the northern outskirts of
New York City.

At the time Mme. Chiang spoke,
only Bill Cochran, NBC announcer;
Charles H. Campbell, NBC engineer;
and Daniel Sutter, NBC production
man were in the room with her. Fol-
lowing her radio broadcast, the
Madame posed for TV pictures be-
fore the cameras of NBC-TV, WPIX
(which was covering the event for
a TV picture pool), and Paramount
Newsreels. NBC’s TV pictures were
on an exclusive basis and were tele-
cast later in the day.

Mme. Chiang sat at a small card
table and spoke from a prepared
script into a mike which bore a
WNBC (N. Y. NBC flagstation)
hood. Her speech meanwhile had
been released to the press wire ser-
vices and the metropolitan New
York papers by NBC teletype, from
whence it moved out to the rest of
the couniry on the press service
wires.

Para. President Sees TV
In 15 Thousand Theaters

About 15,000 of the country’s
movie theaters will eventually be
equipped for large-screen television,
Leonard H. Goldenson, president of
United Paramount Theaters, said
yesterday.

Goldenson envisioned a nation-
wide system of theater tele offering
for the most part exclusive pro-
grams on a simultaneously broad-
cast. He said that programs for pro-
jection in the theater were likely to
be of a different character than those
picked up in the homes. Although
theaters would be able to outbid any
competing sponsor for a special
event, “selectivity rather than ex-
clusivity” was likely to determine
the nature of programming.

Theater TV on a large scale will
provide a testing ground for new
video ideas, Goldenson said. As an
example, color would be tested ex-
tensively and might well make its
appearance in theaters before its
general availability in the home.
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Britain General Elections
Will Be Covered By CBS

(Continued from Page 1)
the campaign, as well as complete
reports on election returns.

Plans are also under way for a
special election broadcast over the
CBS-TV web, based on the reports
of CBS newsmen in Britain.

Edward R. Murrow will go to
London from New York, .as will
Winston Burdette of CBS Rome and
Bill Downs of CBS, Berlin. CBS’
normal British coverage is in the
hands of Howard K. Smith, CBS
European news chief, and Paul Ni-
van, his assistant.

As planned, the broadcasts will
carry reports on the closing speeches
of the campaign as well as final re-
turns of the actual election. Also to
be heard are a series of interviews
with party leaders, and the man on
the street.

Dodgers Name Scully

Vincent Scully has been named to
assist “Red” Barber and Connie Des-
mond in broadcasting and telecast-
ing Brooklyn baseball games in 1950.
Scully, a former Fordham Univer-
sity sportscaster, worked at WTOP
in Washington last summer follow-
ing his graduation and was associa-
ted with Barber in his Saturday
football broadcasts in the Fall. The
Dodger games will be carried by
WMGM under the sponsorship of
General Foods and F & M Schaefer
and for Schaefer on WOR-TV.,

Grand Ceniral Radio
(rew Is Dishanded

(Continued from Page 1)
Gregory, has joined the Transporta-
tion Displays, Inc. in an executive
capacity while one of the announ-
cers has found new employment.
Three other announcers are still
looking for work. Gregory reports,
and the one secretary in the opera-
tion is also unemployed.

The former general manager said
that bids have been received for the
equipment used for the broadcasts
and he expected most of it to be
sold. No estimate on the loss of the
three-month venture was given.

The railroad announced the end-
ing of the broadcasts after the Pub-
lic Service Commission had held a
hearing on the programs in the Ter-
minal. However, the Commission
never rendered a decision in the
case.

Blbert Foster Is WLAW Mar.
Lawrence, Mass.—Albert E. Fos-
ter, former director of media. for
the Lever Brothers Company, has
been named WLAW manager in
charge of operations and personnel
at Boston, Lowell and Lawrence
offices and studios and transmitter
at Burlington. Foster concluded his
association with the Lever organi-
zation last month when the firm
transferred its interests to New
York. '

Radio.

SUBJECT:
1950.”

bers.

Reservations:

- RADIO EXECUTIVES CLUB
OF NEW YORK

LUNCHEON-MEETING
THURSDAY, JANUARY 12
GRAND BALLROOM
HOTEL ROOSEVELT

GUEST SPEAKER—Ben Duffy, President,
BBD&O, Inc., introduced by Arthur Pryor,
Jr., BBD&O Vice-President in Charge of

"The Outlook for Radio and TV in

Admission: $3.00 for members, $3.75 non-mem-

Claude Barrere, MU 6-0238.
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LARGE-PICTURE TREND CONTINUES

_TeLE TOPICS |

EN MURRAY’'S ‘“Blackouts” was a

smash hit in Hollywood for seven and
/ a half years; it came to New York last
i fall and flopped. The TV version, after
+ going begging for several months, opened
¢ Saturday nite on CBS for Anheuser-Busch
4 amidst all conceivable contrivances of bal-
47 lyhoo, and gave every evidence of a pro-
4. duction slowly coming apart at the seams.
' On the plus side, the TV preem had Gene
'+ Lockhart and Alan Hewitt in a gripping
: scene from “Death Of A Salesman,” and
a “‘roaring '20's” production with crooner
" Nick Lukas and cute singer Darla Hood
+ that was high in nostalgia value. The re-
:i mainder of the hour-long stanza was
. spotty vaudeo most of which was neither
» novel nor fresh. There was Danny Alex-
4 ander, who danced while skipping rope;
»- an ancient poker game skit with Murray,
#: Jack Mulhall and Van Heflin; a standard
ui comedy dog act by Tom Mardo; young
v D'Vaughn Pershing, who received a “beau-
i tiful Benrus watch” for playing the piano,
. and Tony Labriola, as the drawling stooge,
: Oswald, Production. was only fair and
. became downright sloppy during the very
- weak closing, . . . Murray produces and
lo also writes the script in collaboration with
1. Hal Block and Royal Foster. Frank Saten-
lic stein supervises for ‘CBS and Herbert Sus-
|t san directs, Music is by David Broekman
\h and choreography by Virginia Johnson.
b Agency is D’Arcy.

. . [ ]

el LET'S WRAP UP and dispose of all this
eye-strain' talk with the following from
+ a report by the National Society for the
Prevention of Blindness: “It is not that
s the eyes are damaged by television but
1 rather that television is demanding more
3 accurate use of the eyes and therefore the
1 correction of small errors.to promote their

4

comfort. Paradoxically, it may eventuate

that the fatigue induced by television may

be a sight-conservation boon, for it will
1 cause the individual to seek medical at-
n tention earlier and, in a number of cases,
1 allow serious eye diseases to be discovered
- at a more favorable time than would
7 otherwise be the case.” -

[ ]

i HALF OF tomorrow morning’s Kathi
Norris show en DuMont will originate

‘ at the NRDGA convention at the Statler.
Arthur M, See, ad director of Saks-34th

i St., which bankrolls the seg, will address
" the confab on department store TV ad-
J1 vertising, using the show as an example.
ti Network viewpoint will be outlined by
Mortimer Loewi, DuM topper. . . . Olds-

:  mobile has ordered a new series of six
¢ one-minute spots to be filmed at the Jerry
Fairbanks studios. . . . Detroit and Cincin-
nati have been added to the Clark candy
spot campaign, bringing the total to 15
L. stations in ten cities. BBD&O is the
‘. agency. ... There's no truth to the rumor
that WOR-TV will move its 760-ft. tower

i
i
{
b
;

SONGS WITH LARGEST TV AUDIENCES
Survey Week of January 1-53, 1950

The Top 5 Songs Of The Weck

A Drecam Is A Wish Your Heart Makes Walt Disncy

I Can Dream Can’t I........... e e e Chappell
I've Got A Lovely Bunch Of Cocoanutfs.................. Cornell
Rudolph The Red-Nosed Reindeer.................. St. Nicholas
Toot Toot Tootsic Goodbye............... ..o iiiiie.. Feist
The 5 Favorile Siandards Of The Week
Bye Bye BIues.............. ..o i Bourne
Fine And Dandy . .....covitiiiiiiiiin i Harms
Pennsylvania Polka........covveiiiinneinennnn. Shapiro-Bernstein
There’s No Business Like Show Business.................. Berlin

Waitin’ For the Robert E, Lee......................
Copyright 1950 by Office Of Research, Inc.

First Public Showings
0f Color Begin Thurs.

Washington Bureaw of RADIO DAILY

Washington—First public showing
of color TV anywhere will get under
way here Thursday as part of the
color te sting being conducted
through January by CBS, it was an-
nounced this morning. Until now, all
showings have been restricted to
representatives of government and
industry, and to doctors who have
watched demonstrations of surgical
and medical procedures at medical
conventions. .

A battery of receivers is being in-
stalled on the street floor of the
Walker Building, in downtown
Washington, and the public will be
able to see two half-hour periods of
CBS color daily, one starting at 11: 00
a.m., the other at 1:00 p.m. These
broadcasts will be in addition to the
nighttime schedule, designed to be

Ford Signs Ten Shows
To Infro New Model

Ford Dealers of America, follow-
ing their purchase of 23 AM shows;
to' introduce the 1950 Ford, have
signed for ten TV network pro-
grams, beginning Jan. 20, as part of
the two-week campaign.

Contracts placed through J. Wal-
ter Thompson cover: “One Man’s
Family,” NBC, Jan. 20, 27; “Hands
Of Murder,” DuMont, Jan. 20, 27;
“Leave It To The Girls,” NBC, Jan.
22, 29; “Super Circus,” (second half)
ABC, Jan. 22, 29; “Front Page,”
‘CBS, Jan. 26, Feb. 2.

received on sets in the homes of
FCC members.

Programming at the Walker
Building will include fashion shows,
music and other features. Admission
will be by complimentary tickets
available at hotels and elsewhere.

KTTV, Hollywood, Sets Plans
To Syndicate Recorded Shows

Washington Burean of RADIO DAILY

Hollywood—KTTV, Los Angeles
Times-CBS station, has entered the
program syndication field with the
establishment of Television Record-
ings, Lid., a national distribution
division to be headed by Frank
G. King. )

Among the initial programs to be
offered are “The Buster Keaton
Show,” sponsored locally by the
Studebaker Dealers of Tos Angeles
County, and “Mystery Is My Hobby,”
featuring Glenn TLangan. Station’s
“Pantomime Quiz" already is aired
in New York for Chevrolet.

KTTV leases two studios, previously
announced that “Bozo’s (Circus,”
aired live on the station, would be
made available to other stations
via special filming recently com-
pleted by the recording firm.
Big Schedule A Factor
Station entered the syndication
field, it was caid, when confronted
with the problem of filling out a
recently instituted seven-days-a-
week schedule. Because of the large
pool of available talent here, sta-
tion ‘officials felt that development
of programs on a local basis for
national syndication seemed sound

to the top of the Chrysler Bidg.

Capitol Records, from whom

Tube Sales Rising;
RMA Will Hold
N. Y. Confab

Washington Burcaw of RADIO DAILY

Washington—The average size of
the home TV screen continues to ex-
pand according to RMA figures on
cathode-ray tube sales released Fri-
day for November. Of the 463,593
cathode-ray tubes sold to equipment
manufacturers in November, more
than 58 per cent were between 12
and 13.9 inches in size, while tubes
14 inches and larger accounted for
19 per cent of sales. Tubes nine
through 11.9 inches represented 17.9
per cent, and tubes six through 8.9
inches in size for 3.9 per cent.

Total TV receiver type tube sales
reported to RMA in November total-
led 485,312 units valued at $12,516,077
compared with 456,375 units valued
at $11,719,674 in October.

Sales of all types of cathode-ray
tubes including oscillographs, cam-
era pick-up tubes, etc., aggregated
490,620 units valued at $12,779,575 as
against 462,255 units valued at $12,-
038,183 in the preceeding month.

Confab Set for New York

RMA announced Friday an indus-
trial relations conference to be held
at New York’s Hotel Statler Jan. 18-
19. The conference theme will be
“the search for security.” Current
industrial relations problems, as
they affect the radio and TV indus-
try, will be discussed during “work-
shop” sessions under the direction of
authorities in various aspects of in-
dustrial relations. Topics for “work-
shop” sessions and luncheons are:

“Security through increased pro-
ductivity,” “Security through effec-
tive communications among man-
agement and employee groups,”
“Practical pension planning and the
problems of pension administra-
tion.”

The luncheon speaker on Wednes-
day, Jan. 18, will be A. F. Watters,
assistant director of personnel, RCA
Victor division, Camden, N. J. He
will discuss personnel problems as
they relate to the economic future
of the radio and television industry.
The luncheon speaker on Thurs-
day, Jan. 19, will be Godfrey P.
Schmidt, New York lawyer, former-
ly Deputy Commissioner of Labor
of New York State. He will speak
on “The Effect of Collective Bar-
gaining .on Employe Security.”

NBC Skeds ‘Eighty’
“Life Begins At Eighty,” Jack
Barry, Enright Productions package,

‘'has been signed by NBC for airings

on alternate Fridays, 9:30-10 p.m.,
beginning Jan. 13. Barry will emcee

and logical.

WwWww americanradiohistorv com
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\ COAST-TO- CORST

WHAS Off Market

Louisville, Ky.—~WHAS has been
taken off the market and no further
bids for its purchase will be accept-
ed, it was announced December 31
by Mark Ethridge, publisher of the
Courier -Journal and Louisville
, Times, which owns the station, and

Lisle Baker, vice-president and gen-
eral manager of the newspapers and
the station.

Parsons Picks Annually

Hollywood — ZLouella Parsons
named the four new motion picture
players she believed “will be the big
stars of the future” on her radio pro-
gram Sunday, Jan. 1, over the ABC
and Mutual networks. The new an-
nual feature, to be known as “Par-
sons Picks,” will include interviews
with the chosen four, selected from
the ranks of newcomers to the
screen. Marvin Miller announces the
Louella Parsons Show for the Rob-
ert W. Orr Advertising Agency. The
Andrew Jergens Company is the
Sponsor.

WMBG Appoints Roth

Richmond, Va—WMBG this week
announced the appointment of Bob
Roth to its announcing staff. Roth
joined the staff effective January 1st
for general announcing duties. Prior
to coming to WMBG, he had worked
at stations in Canada, Virginia, and
‘Washington, D. C. *

New WINX Feature

Washington, D. C.—Milton Grant,
new WINX announcer, presents
“Grant’s Good Deal,” Wednesday
through Saturday 11:05 p.m.-1:00
am. Everything on the show, in-
cluding all music and all products
advertised, is investigated and given
the “Grant Good Deal” stamp of ap-
proval. Each show includes a half-
hour feature, “Request Granted,”
for which the emcee makes on-the-
street recordings. The man on the
street requests his song, tells why
it’s his favorite, and then hears all
on “Request Granted.”

Horace Heidt On WDRC

Hartford, Conn. — Horace Heidt
and his “Youth Opportunity” pro-
gram will be on the CBS network
here, Sunday, Jan. 15, at 9:30 p.m.
broadcasting through the facilities
of WDRC. The program will origi-
nate from Bushnell Memorial Hall
here. Auditions have been proceed-
ing in the WDRC studios for several
days.

WCSS ‘50 Schedule

Amsterdam, N. Y.—~WCSS has an-
nounced the addition of several
new public service programs to its
1950 program schedule. Among these
are the brand new “Naval Air Re-
serve Show,” the 1950 series of
“Forestry Journal,” and the latest
series produced by Hadassah, the
Women’s Zionist Organization.

NETWORK SONG FAVORITES

The top 30 songs of the week (more in case of ties), based
on the copyrighted Audience Coverage Index Survey of
Popular Music Broadcast over Radio Networks. Published
by the Office of Research, Inc., Dr. John Peatman, Director.

Survey Week of December 30, 1949 - January 5, 1950

TITLE PUBLISHER
A Dream Is A Wish Your Heart Makes................ Walter Disney
A Dreamer's Holiday....... ..coovivreniiinerunnns Shapiro-Bernstein
A Thousand Violins..........covivnniniinnnniorinnneeanas Paramount
All The Bees Are Ba-z'n’ ‘Round My Homey..... ........... Santly-Joy
T > (- AN Chappell
Bye Bye Baby...........ciiiiiiiis aiiaaan, J. J. Robbing & Sons
Crocodile Tears.......ccvviemeriirinrerinerannanans Johnstone-Montei
Dear Hearls And Gent'e People....... ........c.covvenn. E. H, Morris
DOon't Cry J0e. . ittt ettt e e e e, Harms
Enjoy Yourself................ .ot E. H. Morris
DTy it tiiene ettt e e e e Encore
Happy TImMeS. ... .ovnr ittt riiiniiretren o iinnneeaanasas Harms
Hop Scolch Polka......vviirin i ineieieinneroneneannnanes Cromwell
I Cam Dream Can’t I. ... .. .. ittt it cieiinaes Chappell
I've Got A Lovely Bunch Of Czcoanuls..........0..coovuvnnnnn Cornell
Jealous Heart. . ..ooiviiiiinnin it e it inniieianneess Beuff & Rose
My Love Loves Me....uovrrniin i ittt eiiininninneas .Famous
Old Master Painter..........coovuuenvaany e e Robbins
One I Love Belongs To Sometody Else...... ................ Forster
Riders In The Sky..............cvnnn e E. H. Morris
River Selne......... ..o it i Remick
She Wore A Yellow Ribbon................ciiiiiiiiiinennn, Regent
Slipping Around..............iiitt et e Peer
Some Enchanted Evan'ng. ... .. ... i Chappell
20 20N Henry Spitzer
Stay Well ... e Chappell
That Lucky Old Sun........ .. ...ttt iiiianeiinnas Robbins
Toot Toot Tootsie Goodbye......... P Feist
Where Are YouBlue Eyes.................... ... ..... Knickerbocker
You're Breaking My Heart...................coiiiiiiiiiiinnn. Mellin

Second Group

TITLE » PUBLISHER
Bibbidi Bobbidi Boo. ... ... . ... .. . ... ... Walt Disney
Charlie My Boy............... B Bourne
Echoes ..ot i Laurel
Farewell Amanda......... ... ... ... ... ......... ..., Chappell
Festival Of RoSeS. ............ ... .. iieiniinnnn Witmark
Happy New Year Darling. ... .. .......................... St. Nicholas
Hush Little Darlin’....... ... .. ... . . . . . . . . . . i, Michael
I Never See Maggie Blene. . ... ..........c.ouiuu.on.s “........Bourne
Johnson Rag......... ... s Miller
Just For Fun... ... oo Paramount
Leave It To Love.........coviinniienennnnn., .....Broadcast Music
Let’'s Harmomize.............oiiiiinriniinnennn inens Santly-Joy
Make Believe (You Are Glcd ¥ hen You're Sorry). . . Bregman-Vocco-Conn
Maybe It's Because.................... ... .....Bregmen-Vocco-Conn
Rain Or Shine.............. .. ... .. ... ... cvuu.. Bregman-Vocco-Conn
Room Full Of Roses...........o.veveneeinennn. Hill & Range
Sitting By The Window. ... ........ i, Shapiro-Bernstein
Someday Youll Want Me To Want You.................... Duchess
There’s No TOMOITOW. .. ... ..viiut ittt e nnens Paxton
You're Always There..........ouvvvniereanan. ... Bregman-Vocco-Conn

Copyright, 1950, Office of Research, Inc,

nGENCies|

AE ELBROCH, who joined the

Emil Mogul Co. last year, has
been named time buyer for both
radio and television. Miss Elbroch
was formerly associated with
Franklin Bruck Advertising Corp.

SYLVANIA ELECTRIC PROD-
UCTS advertising now is being
prlaced by Cecil & Prebrey, Inc.

LEMAY - TEMPLETON PIC-
TURES, INC. has appointed Roy S.
Durstine;, Inc. for - its . production
“Deadfall” starring John Barrymore,
Jr. .

DAVID L. BROWN has resigned
as advertising manager of Vick |
Chemical Co. |

JOHN D. HAYES has joined the
publicity department of Wendell P.
Colton Co. He was formerly with
Peruvian International Airways.

CURTIS BERRIEN is now a copy
supervisor with Kenyon & Eckhardt,
Inc. He was copy chief for Tatham-
Laird, Inc. of Chicago.

MILTON BRADLEY COMPANY,.
Springfield, Mass. has named
Charles W. Hoyt Company, Inc.

BAB held the first showing of .
the industry’s film. Lighting That
Talks, on January 5, 10 a.m. at their :
headquarters. . .

THE HANFORD HOTEL of Mason
City, Towa, has retained Schoenfeld,
Huber, and Green, Ltd., Chicago.
Outdoor, magazine, newspaper, and
radio will be used. Venice Maid
Compvany, Vineldand, N. J., also has
appointed S H & G. Test campaigns
using newspaper, radio, and televi-
sion will begin in Buffalo, New .
York, in January.

THE SOCIETY OF MOTOR MAN-
UFACTURERS AND TRADERS
(Great Britain) has named Grant
Advertising, Inc. as its advertising
agency for the United States.

CKLW hasnamed the A, R. Gloster
Public Relations firm to direct the
publicity and promotion department
for the station. The MBS outlet has
recently stepped up its power from
5 to 50 kw.

JOSEPH A. JENKINS, manager
of WNBK in 'Cleveland, has re-
signed to accept a position as assis-
tant to Willlam Schroeder, radio
and TV director of Ketchum, Mac-
Leod & Grove Advertising Agency
in Pittsburgh.

NEW ERA GLASS COMPANY,
INC. to the Cromwell Advertising
Agency, Inc. Television, newspavpers,
magazines and trade papers will be
used. Account executive is David
Strier. -

ALFRED FONTE has joined the
Alfred Paul Berger Company, Inc.,

www ameticanradiohistorv com

as assistant art director.
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TEN CENTS

FCC REPORT STRESSES FM DEFECTIONS

"Workable’ Solufion
By NAB Commiffees

i Washington Burcau of RADIO DAILY
5 Washington — NAB president
}Justin Miller said yesterday a
{*workable"” solution to organization-
‘431 skirmish within NAB has been
:recommended unanimously by the
lcombmed membership of the broad-
'cast advertising, television and radio
jcommittees. The three bodies con-
{>luded a two-day meet here yester-
“‘day with the adoption of recommen-
i.dations to the structure committee,
(Continued on Page 6)

TWNEW Is Leaving NAB;
+  Cott To Quit Assn. Post

1 WNEW will withdraw from NAB
¥5n February 28. Bernice Judis, v-p
Vind ‘general manager of the station
l aas announced in a letter to Justin
tiMiller, NAB president. Miss Judis
: said that “in evaluating our plans
l for 1950, we feel that the money
#‘_ surrently being expended for mem-
Tioership in the NAB could be more
affectively applied to further pro-
JrIram expansion.”

Ted Coti, WNEW v-p in charge
~u>f programs, who is chairman of the
}inaffiliated stations committee of
(Continued on Page 2)

\ I AAAA Examinations Set
: For Feb. In 22 Cities

4 The fourth annual American As-
tisociation of Advertising Agencies
‘Haxamination will be held in at least
"22 cities on February 18 and 25, John
if. Wiley, chairman of the board of
‘tfuller & Smith & Ross, Ine, and
“lizhairman of the eximination com-
i nittee has announced. The examina-
rion will be held in all 16 cities
¢ (Continued on Page 2}

Reunion Luncheon

Another rcunion hunchoon of
the Radlo Pionoers will bo hold at
the Roosovsit Hotel In Noew York
City on Monday, January 16, Wil-
liam Hodges, presidont of the
Pioneers, announced yestorday.
Roports of tho membership com-
mittee, Hall of Fame commitice
and other groups will highlight
the luncheon session.

Citation

Luigi Basco, winsome immi-
grant character portrayed by J.
Carroll Naish on CBS’ “Life with
Lulgi,” last night was hailed by
the U. S. Deparlment of Immi.-
gration in a special cutin to the
show from Washington, Argyle
Mackey, deputy immigration com-
missioner, said Lulgl had worked
hard and was especially deserv-
**]| Ing of recognition.

(rosley Drops Deal
To Sell Pope WINS

The deal to sell WINS to Il Prog-
resso Italo-Americano has fallen
through, it was announced yesterday
by James D. Shouse, chairman of

the board of the Crosley Broadcast-

ing Corporation. An agreement had
been signed by Crosley, owners of
WINS, to sell the station to the Gen-
eroso Pope interests for $512,500 on
the condition that the Pope-owned
station, WHOM, be sold or a written
contract for its sale be made before
December 30th. -

However, negotiations for the
WHOM sale were not completed by

(Continued on Page 6)

Columbia Starting Drive
To Sell LP Recordings

The latest phase of the running
battle of the LP Records kicks off
next week when ‘Columbia Records,
Inc.,, will launch an extensive ad-
vertising and promotion program
on behalf of the company's 7” LP
Microgroove recornds in radio, na-
tional magazines, newspapers and

(Continued on Page 8?

Statement To Congress Cites Deletion
Of 212 Authorizations In Year;
AM Figures Show Gain

Mary Pickford Signs
For New NBC Series

Mary ©Pickford has been signed
by NBC under terms of an exclusive
contract for radio and television
services, it was announced yester-
day.

Miss Pickford will be featured in
two radio shows which will be
produced by NBC. One will be a
15-minute, five times a week, day-
time program, which will present

(Continued on Page 2)

Benny Leading Coast
Hooper Program Ratings

Jack Benny, Charlie McCarthy,
and Walter Winchell breezed home
easily in positions one, two and
three, respectively, in the latest Pa-
cific Program Hooperatings, just re-
leased. Their respective ratings were
36.4, 34.9, and 28.7.

In fourth place was “Fibber Mc-

(Continued on Page 8)

Woman Lawyer Promoted
To New ABC Legal Post

Geraldine B. Zorbaugh has been
appointed ABC’s assistant general
attorney, it was announced yester-
day by Joseph A. McDonald, ABC

(Continued on Page 5)J

Advisory Board Proposed
To Break Video Stalemate

Pittsburgh—Creation of an Advi-
sory Board to help break the current
TV stalemate by presenting imparti-
ally to the FCC the experience of
qualified leaders in research, engi-
neering, law, education, business and
public relations serving as “dollar-
a-year men” was proposed yester-
day by Walter Evans, president of
Westinghouse -Radio Stations, Inc,,
in a speech before the Pitisburgh
Radio and Television Club.

“Such an advisory board to be of
greatest help to the FCC should be
comprised of the highest type of in-
dividuals with a proper diversity of
abilities and background so that
they would be competent to help on
any of the major questions confront-
ing the Commission,” he said.

Stating that “for television, now is
the time for decision,” Evans said:

“In the technical field alone the

(Continued on Page 7)
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Washington Bureaw of RADIO DAILY

Washington — Deletion of
212 FM broadcast authoriza-
tions during the year ending
June 30 of last year was re-
ported yesterday by the FCC
in its annual report to Con-
gress. The Commission re-
lated that while 150 new I'M
stations went on the air dur-
ing the year, the total number

(Continued on Page 5)

Educafional Radio
Seeks Gov'f Support

Quebec City—A request for pub-
lic funds to aid school broadcasting
has been made by the National
Advisory Council on School Broad-
casting in a brief submitted to the
Royal ‘Commission on National De-
velopment in the Arts, Letters and
Sciences. The council asked for
$22,000 annually for two years to
provide money to finance publica-
tions supplementing the broadcasts,

(Continued on Page 8)

Legislators To Perform
For Heart Fund On ABC

ABC will carry parts of a special
program on February 2 in Washing-
ton’s Convention Hall where a num-
ber, of high-ranking government of-
ficials' will become “amateurs” for
the benefit of the 1950 Heart Cam-

(Continued on Page 6)

Radio Promotes TV

Syracuse, N. Y.—A local tele-
vision distributor has signed a
contract to sponsor a local news
show over WSYR’s AM-FM out-
lets 1o promote television set
sales in oanticipation of WSYR-
TV’s advent March 1. The distrib-
utor, B. H, Spinney Co., Is spon-
sorlng Fred Hillegas noon local
newscast which is broadcast six
days a week.
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Marvin Kirsch, Vice-President; Chester B
Bahn, Vice-President; Charles A. Alicoute,
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1501 Broadway, New York (18), N. Y.
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Allen Kushner, Manaper
6425 Hollyweod Bivd. Phone: Gladstone R43%
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FINANCIAL

— (January 10) —_—
NEW YORK STOCK EXCHANGE N

et

High Low Close Chg.
ABC ............ 83 8% 8% — 34
Admiral Corp. .... 2035 20l 2034 Vs
Am. Tel. & Tel....147V; 147 147V ......
CBS A .......... 9% 292 295 + 3%
CBS B .......... 29% 29V 29V — 3}
Phileo ......... .. 357 35 351 — W
RCA Common .... 1334 1315 1335 ... ..
RCA 1st pfd. .... 75% 7534 7534 — 4
Stewart-Warner ... 1315 13 13 ......
Westinghouse 32V, 37 32 — Y

Zenith Radio .. ... 3334 33 33 —
NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 1634 1634 1634 ......
Not. Union Radio . 3% 3 3 .
OVER THE COUNTER

Bid  Asked
DuMont Lab. .. ... ... ... .. 1514 1614

Stromberg-Corlson .......... 12, 14

Collins, Not ABC, Ended
Smith Series, Says Ted
Ted Collins, Kate Smith’s man-

ager, 'yesterday told Rapro Darmy
that “ABC had not dropped the Kate

Smith Show.” Instead, he said, the
program over ABC was terminated.

at “Ted Collins insistance.” He said
that he had not been satisfied with
the show ‘“from the day it started.”

Collins said that announcements
of Miss Smith’s future plans would
soon be forthcoming.

Np, OREGON J/
WITH NBC 3
ALLY.BY IDWARD PITRY €O., INC.

RADIO
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DAILY

i. R. LOUNSBERRY, president and general
manager of WGR, Buffalo, N. Y., visited yes-
terday at the New York headquarters of “the
Columbia nctwork, with which the station is
affiliated. :

KEN SPARNON, of the BMI field staff,
who now is in Nashville, Tenn., shortly will
go on to Louisville, Ky., where he will spend
next week on business.

HAROLD ESSEX, vicc-president and manag-
ing director of WSJS, affiliate of NBC in
Winston-Salem, N. C., has
tive contingent currently
business.

STAN HESLOP, commercial manager of
WNBF, Columbia outlet in Binghamton, N. Y.,
is spending some time here on station and
network business.

WALTER J. DAMM is in town. The vice-
president and general manager of WTMJ,
Milwaukee, Wis., is here for the station’s con-
fabs which start today at NBC.

JACK HARRIS, general manager of KPRC,
Houston outlet of NBC, has arrived from Texas
on station and nétwork business.

joined the execu-
in New York on

CLAIR R. McCULLOUGH, representing the
Mason-Dixon Group, to New York for the
meetings of NBC’s Stations Planning and Ad-
visory Committce, which opens its scssions
today at Radio City.

JOE ROBERTS, exccutive vice-president of
K.C.R., Inc., producers and distributors of
sports films for television, on Saturday will
go to Florida, where he'll ‘start film tests at
Hialcah Racetrack for “’Today’s Racing,’” a
15-minute, six-nights-a-week series.

MILTON L. GREENEBAUM, president and
cneral monager of WSAM, Saginaw, Mich., to
glcw York for committec meetings at NBC,
of which WSAM is an affiliate.

JOHN DERR,
for CBS, is sojourning in Miami.
there for three weeks.

GENE AUTRY and the members of his CBS
program company now on tour of American
and Canadian citics will appear today in
Salina, Kansas.

HOWARD E. PILL, president of WSFA, Mont-
gomery, Ala., an outlet of NBC, to New York
for conferences at the Rockefeller Center
headquarters of the network,

associate director of sports
He'll be

Mary Pickiord Signs
For New NBC Series

(Continued from Page 1)
her as a commentator introducing
guest personalities. ‘Another will be
a half-hour, once a week, program
titled, “Mary Pickford’s Theater of
Valor,” which will feature drama-

| tizations and interviews with Medal
.| of Honor winners of World War II.

The first two programs of the five-
a-week series scheduled to begin on
February 15th have been recorded
by Miss Pickford and subsequent
broadcasts will be “live” from New
York.

Mal Boyd represented Miss Pick-
ford in the negotiations. The Pick-
ford programs are being packaged
by PRB, Inc., who also represents
her husband, Buddy Rogers.

WLIB Talks To Stress
- FEPC And Civil Rights

Special programs including edi-
torials, will be run by WLIB in be-

Jhalf of Fair. Employment Practices

Commission and civil rights, it was
announced yesterday by Harry
Novik, station’s general manager.

The first broadcast will be tomor-
rqw, January 12, marking the open-
ing.of the Civil Rights Mobilization
Drive. Speakers for the program in-
clude: Jules Cohen, chairman of the
greater New York Council for a per-
manent FEPC; Henry Lee Moon,
public relations director of the
NAACP, and Walter Kirschenbaum,
executive director of the Bronx
County Liberal Party.

On January 15, 16 and 17, the sta-
tion will present two programs
daily on which editorials will be
given by the WLIB management on
behalf of civil rights. On Sunday,
the first show will be from 8 to 9:30
am. and the second from 4 to 5:30
p.m. The programs on Monday and
Tuesday, January 16 and 17, will be
on from 7 to 10 a.m. and from 4:30
to 5:30 p.m. Spots will be run in
these shows as well as the editorials.

AAAA Examinations Set
For Feb. In 22 Cities,

(Continued from Page 1)
where it was given last year in ad-
dition to Tulsa, Oklahoma City.
Houston, San Antonio, El Paso and
Jackson, Miss. Other cities in the
West and Middle West may be an-
nounced later.

The test is given to determine ap-
titude and temperament of young
people in the industry. Some 900
former AAAA candidates are now
employed in advertising, Wiley said.
Each of the candidates pays a $15 fee
and spends 6 to 14 hours on the tests.

Other centers for the exams are:
Boston, Chicago, Cincinnati, Cleve-
land, Dallas, Dayton, Detroit, Los
Angeles, Minneapolis, New York,
Philadelphia, Pittsburgh, Portland,
St. Louis, San Francisco, and Seattle.

WNEW Is Leaving NAB;
Cott To Quit Assn. Post

(Continued from Page 1)

the NAB, has also announced that
he will resign his post. However,
it is reported that he has been asked
by Miller to remain as head of the
indies committee until the NAB
convention in April when a succes-
sor will be named.

The station has in the past several
years waged battles in the NAB to
give independent stations a greater
voice among the broadcasters. Their
action has brought about increased
recognition of the status of the
indies.

Get Brotherhood Awards

Milton N. Biow, president of Biow
Co., Bruce ®Barton, chairman of
BBD&O, and Thomas D'Arcy [Bro-
phy, chairman of K&E, were pre-
sented with brotherhood awards
for “distinguished civic service,” at
a dinner sponsored by the National
Conference of Christians and Jews,
Monday night at the Waldorf As-
toria. Lee M. Bristol, president of

Pampered Persian
You're looking at a portrait of
one of the most precious cats in
the world—a pampered Persian—
highly treasured by its owners.

They .wouldn’t part with it for
Jove or money.

Lots of radio advertisers feel
fust that way about W-I-T-H in
Baltimore. Once they’ve discov-
ered how this BIG independent
produces such low-cost sales,
they stick to W-I-T-H year in,
year out. They won’t part with
W-I.T-H for love or money.
W-I-T-H provides its BIG audi-
ence at amazing low cost. It
delivers more listeners-per-dollar
than any other station in town.
It covers 92.3% of all the radio
homes in the Baltimore trading
area. And it does all this at real
bargain rates!

So if you’re not already using
W-I-T-H in. Baltimore, call in
your Headley-Reed man and get
the full story todav!

Baltimore 3, Maryland

TOM TINSLEY, President
Represented by Headley-Reed

Bristol-Myers was the toastmaster.
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RCA VICT OR announces . ..

Recordings of the World's Greatest Music

1. Tomake available to the public RCA-Victor’s
unsurpassed library of the WORLD’S
GREATEST ARTISTS AND MUSIC
recorded for all record players: 45-rpm;
78-rpm; 33%5-rpm.

2. To give the public RECORDINGS of the
finest ARTISTS and the finest MUSIC.

3. To achieve through our instruments and
records the finest possible musical REPRO-
DUCTION. _

4. To make available to the public the achieve-
ments of world-renowned scientists and en-

RCA POLICY-

gineers at work in the RCA Laboratorics,
Through scientific research and develop-
ment they created the incomparable ¢“45°°
system. Through further progress they
have also succeeded in including the same
matchlcss tonal qualities in the new and
improved RCA Victor long-playing records.

MWW

Radio Corporation of America

45-RPM RECORDS
The 45> is here to stay and is destined to
lead all other types of recorded music.

We will continue to record both classical and
popular selections on the 45-rpm records.

The ¢“45”” meets the demands of music lovers,
who want their tunes and songs on single disks,
easy to select and simple to play. It offers the
world’s greatest music and the finest artists,
reproduced with the highest fidelity.

So great has been the American public’s ac-
coptance of RCA Victor’s new 45-rpm system
that today, only nine months after its introduc-
tion—this revolutionary advance has set a new
standard of musical enjoyment in the phono-
graph field.

In recent weeks, sales of ““45” records soared
to a rate of more than 20,000,000 a year, and
the new record players were being sold at the
rate of 65,000 a month.

It is a smashing triumph in recorded music!

78-RPM RECORDS

In the interest ,of millions of homes still
equipped for playing such records, and as long
as there is a demand for them, RCA Victor will
supply a complete catalog of conventional
78-rpm records. Every new selection will be
available on both “78” and “45” disks.

33%~-RPM RECORDS

To serve those music lovers who wish to play
certain classical selections on long-playing rec-
ords, RCA Victor will introduce on or about
March 1, a new and improved, non-breakable

@ RCA

“Victrola”—T. M. Reg. U. S. Pat. Of.

PIONEER AND WORLD LEADER IN RECORDED MUSIC

long-playing record (33%4-rpm) made possible
by an exclusive RCA Victor processing method
which insures high quality and tonal fidelity. -

Selections from our musical library suitable
for long-playing records will feature such great
orchestras as:

The Boston Symphony under Koussevitzky and
Munch, the Boston Pops and Arthur Fiedler, the
NBC Symphony under Toscanini, RCA Victor
Chorale and Orchestra under Robert Shaw, the
San Francisco Symphony Orchestra under Pierre
Monteux, Leopold Stokowski and his Orchestra,
Igor Stravinsky, and such outstanding recording ar-
tists as Licia Albanese, Marian Anderson, Jussi
Bjoerling, Alexander Brailowsky, Mischa Elman,
Eileen Farrell, Heifetz, Vladimir Horowitz, José
Iturbi, Allan Jones, William Kapell, Dorothy Kirsten,
Fritz Kreisler, Wanda Landowska, Mario Lanza,
Jeanette MacDonald, Dorothy Maynor, James
Melton, Yehudi Menuhin, Robert Merrill, Nathan
Milstein, Paganini Quartet, Jan Peerce, William
Primrose, Artur Rubinstcin, Set Svanholm, Gladys
Swarthout, Ferruccio Tagliavini, Blanche Thebom,
Leonard Warren and Whittemore and Lowe,

Orders for the new RCA Victor long-playing
records are now being booked for delivery in
March. '

VICTROLA* PHONOGRAPHS

The RCA Victor 1950 line of Victrola*
phonographs and radio-television combinations
includes instruments that play all three speeds
—45, 78 and 3324 rpm. All of these 3-speed in-
struments feature an independent ‘45" record
player in order that the fullest advantages of
*45™ quality and simplicity can be enjoyed.

1CTOR +

DIVISION OF RADIO CORPORATION OF AMERICA

WwWWW -americanradiohistorv com

and Artists at ALL phonograph speeds!

The RCA “45” gives you

UNMATCHED TONE QUALITY

The 45-rpm record has the finest tone
quality in the history of the phonograph
art. Only the “quality zone” of the record’s
surface is used, and the music comes to
you completely free of distortion and sur-
face noises. There is a full range of sound
—clear and brilliant.

MUSIC YOU WANT
WHEN YOU WANT IT

One of the fundamentals of musical en-
joyment is selectivity; complete freedom
of choice in what you hear. And that's
what you get in RCA Victor’s “45”. You
buy and you play *The Music YOU Want
When You Want it!” [t's simpler, it’s
more satisfying, and it saves you energy,
time and money.

The ‘45™ has the widest possible range
of musical selection—popular, classical,

" folk, musical comedy—whatever the music

lover wants. The present ‘45" catalog
numbers more than 2,000 selections, and
is growing daily.

WORLD'S FASTEST RECORD CHANGER

The *45" record player contains the
fastest and simplest automatic changer
ever developed. Operating within the cen-
tral spindle post, the changer handles up
to ten records with a time lapse of only
5 seconds between cach one. It is silent,
and it cannot damage your records. More-
over, there is no needle to change, for the
player uses the famous RCA Victor **Silent
Sapphire”’ permanent point pick-up.

Just stack ten-records on the spindle
and, with the touch of a button, you can
enjoy more than fifty minutes of music
without touching the player again.

CONVENIENCE AND ECONOMY

The 45" record is made of non-
breakable vinyl plastic, wafer-thin and
only 67 inches in diameter. And they are
all the same size, making for ease and
convenience in storage. Each record has a
longer playing life—up to ten times as long.

The smallness and lightness of the new
*45's™ enable a new degree of spced and
economy in their distribution. This means
a betrer record at less cost to you!

Sce the RCA Victor *45™. Hear it! And
you, too, will enjoy music at its recordesl
best!
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| CHICAGO |

By HERB KRAUS

ATT SCHULIEN, one of Chi-

cago’s most fabled restaurateurs
who is known as much for his card
tricks as his German cuisine, ap-
peared on the Quiz Kids TV show
over WNBQ last Monday, and had
the precocious moppets goggle-eyed
with his prestidigitating (sleight-of-
hand to non-Quiz Kids). Proving
once again that the next generation,
as well as the preceding two, are
putty in the hands of the old
master. Matt should be a popular
TV repeater. :

Frank Edwards, AFL commenta-
tor over Mutual, is now being beam-
ed at Chicagoans via two local AM'’s.
WCFL, The voice of the AFL, car-
ries him *live” direct from WOR in
New York at 9:00 p.m. Monday thru
Friday, and WGN, Mutual’s local

outlet, rebroadcasts Edwards at 11:10
on the same evenings. Forty-two
line ads in all the metropolitan dail-
ies hail the show, which began its
AFL sponsorship January 2, as “New
on the Air! News that’s Fair.”

WLS engineers will be hot-footing
it all over the midwest during the
next three weeks, when the Prairie
Farmer station picks up the Wiscon-
sin Farm and Home Week, In Madi-
son, January 30 and 31; the annual
meet of the Illinois Veterinary Med-
ical Association in Peoria, February
2, and the Illinois Farm and Home
Week in Urbana February 6 and 7.
“Dinner Bell Time,” oldest farm
service program in radio, will be
broadcast direct from these conven-
tions.

“Fun at Johnny’s” WBBM remote
from a radio and appliance store,
skedded for TV bow January 11
over WBKB-CBS. Show features that
rising comie, Earl Nightingale, and
will be simulcast, although radio
listeners still will be able to hear it
Saturday mornings in the usual slot
from tape recording.

Burr Tillstrom'’s “Kukla, Fran, and
Ollie” troupe prepping for initial
trip East. Week of January 16 will
find Kuklapolitan Players in New
York and Philly for series of special
performances.

Jack Ryan, NBC Chicago flack
chief, is mourning the loss of his sis-
ter who died in Appelton, Wisconsin,
New Year’s day following a long ill-
ness.

ATTENTION
EXPERIENCED SALESMEN

Leading transcription fibrary com-
pany has openings immediately for
sales-minded men with well rounded
station experience. Here's a real op-
portunity for men who like to sell
and like to travel. Liberal salary and
expenses paid.

Send full details of background, ex-
perience, present connection and pho-
tograph. Information will be held
strictly confidential and interviews will
be arranged at convenient time, Mail
applications and full information to
RADIO DAILY, Box 101, 1501 Broad-
way, N. Y. C.

Yo i

RADIO DAILY

Man About Manhattan, . . !

® ® @ BIGTOWN SMALL TALK: What v.p. who has been mighty
important in putting RCA on top in news and public relations is being
offered a very lucrative posilion by a prominent company- which also is
one of RCA’s strongest competitlors? . . . Resignation of WNEW irom
membership in NAB may be forerunner of a number of indie stalions
leaving the indusiry orgamization, (Reporied that they're dissatisfied
with representation NAB has been giving them). . . . Hugh Beville, Jr..
NBC research head, will be upped to a new exec post this week with
realignment of radio and TV departments within the network, . . .
Radio will make a strong pitch to convert retailers to the use of the
medium at the NRDGA convention. at the Hotel Statler today and
tomorrow. Justin Miller, president of NAB, cnd Maurice Mitchell, director
of BAB, will be radio’s main speakers, . . . Fred Allen recently praised
NBC’s Chicago teevee dep’t as “having more on the ball than either
N. Y. or H'wood—and as a result they're trying to get him to originate
his proposed television series from the Windy City. They expect him
to enter TV late this year. . . . New TV syndicate being formed to build
a regional video network in the Ithaca-New York area. Wally Duncan,
formerly in the station and agency field, reported to be active in the
planning. . . . Eastern TV kit manufacturer will offer a 10-inch television
set priced at under $100 within the next two months. . . . Look for the
Ford Dealers to buy even more radio and television shows than have
already been announced to plug their new 1950 product. . . . Speidel.
which recently dropped the Ed Wynn show, is close to a deal on
“Blondie” via ABC.

* T w %

@ @ @ Frank Cooper, in H'wood, and Sy Fischer, in N. Y.
(producers of ABC’s “Casebook of Gregory Hood”), are looking
for a name picture star to play the title role in the television
version of the package. The attempt is to duplicate the success
of Ralph Bellamy in their “Man Against Crime” series. Latter
show, incidentally, jumped 6.1 points in the Hooper after ten
broadcasts.

* K T %

@ @ @ Baseball, boxing and the roller derby are the most popular
sporis on {elevision, according to the wopinions of 120,000 readers of
TeleVision Guide. Baseball led all sports by a wide margin—but what
surprised us the most was that the roller derby topped basketball,
wrestling, football, hockey, etc. Asked to name their biggest sport
thrill of 1849 as seen on teevee, the concensus was the Willie Pep-
Sandy Saddler bout. Tommy Henrich’s winning home run against the
Dodgers was considered the second highlight of the sports year.

* 0w % %
® @ @ Plans for the weekly televising of the current Stock
‘Car Derby each Sat. nite over WNBT from XKingsbridge Armory
have been completed, with Teldisco, Inc., distributors of Inter-
national Harvester, bankrolling. The telecasts start this Sat.,
with Duke Donaldson, famed racing driver, describing the event
and Herb Sheldon doing the ‘color.

v % w w
® @® @ Larry Gubb, chairman of the Board of Philco Corp.. came
into town for New Year's Eve, contacted his public relations mecn ond
said: “You've got to get me four tickets, You've just got to.” Fearing
the worst, the p.a. stammered: “You mean for ‘So. Pacific?’” “Naw.”
was Gub’s rejoinder, “I woant them for ‘Twenty Questions. It's my
favorite radio show.”
Year's Eve.

' 4 4 % A
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By NOEL CORBEIT

“PARANKLY FEMININE” is now
sponsored on KGO-TV, 6:45 p.m.
Wednesdays, by Millinery Bazaar
and Sheldon Furs. William Winters
produces and Bobby Lyons creates
hats and introduces actresses who
model furs. Millinery Bazaar sells
the makings for femme chapeaus.

Patrick Michael Cunning, who
spent the past several months or-
ganizing Intra-Tele Corporation of .
America (closed circuit TV in the
Andrew William Corner in Oak-
land) has resigned. Cunning will -
head up his own television package
productions, Video Center, in San
Francisco.

Mrs. Pat Lawrence has resigned
as assistant manager of advertising
and promotion at KNBC to become
Bay Area manager for Radio Re-
port’s, Inc. (Clipping Service of the
air).

John W. Elwood, general manager
of KNBC, leaves for Sacramento
where he will serve as a member of
Governor Warren’s 12-man board to
select a successor to Myrtle Will-
iams. Latter was State Director of -
Public Welfare.

Here ‘N’ There . . . Dave Bogard,
formerly with ABC press in New
York, now hustling blurbs for
Maury Baker’s ABC-KGO flackery.
... Dink Templeton, down with the
flu. . .. S. F. cop Inspector George
O’Leary will be honored on NBC’s
“Dragnet” January 12. His spot was
cut in from here.

WLYN Names Bettinson,
Strong, Parker As Execs.

Lynn, Mass.—Three new execs
have been named by WLYN, the
Puritan Broadcast Service, Inc. has
announced. Winslow Bettinson will
be director of station operations,
Kenneth. Strong is the new sales
manager and John Parker will be in
charge of all technical functions of
the station under the new set-up.

Bettinson has been program direc-
tor of WHEB in Portsmouth, N. H.
for nine years, Strong has served
with WBZ and WCOP in Boston as
a sales representative and Parker
was formerly chief engineer for
WORL in Boston.

And that's just where the Gubbs spent New

1906 1950

CONFISEUR

FRENCH RESTAURANT
LUNCHEON from $2.00
DINNER from $3.00
_COCKTAII. BAR
Samoud Srench Candied
15 East 52nd St.
AIR CONDITIONED |
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AGENCIES

;‘?IRST announcement of his own
o~ sales and program firm head-
Juartered at 366 Madison Avenue,
l[ew York, was made yesterday by
.. Maxwell Hage. For the past two
:'ears, Hage has been associated with
“1e New York Daily News Televi-
~ion and Radio News Department
;nd. previously had been active in
w-ational and local radio for many
ears. Forty stations already have
; ontracted for Hage’s initial offering.
% 'alled The Better Way, it is specifi-
‘mlly tailored for expanded AM sta-
i‘on revenue from industries and
. ther infrequent or non-users of.ra-
110,

; CAMEO CURTAINS, INC, has
tngaged Philbin, Brandon & Sar-
.ent, Inc., as its advertising agency
B the medium of television. Ewing
.. Philbin, Jr., will be account
fixecutive.

1. FRANK HOPKINS is now with
bienyon and Eckhardt, Inc, as a
}i rriter in the radio-TV commercial
[ epartment. He was formerly with
+.1e Kudner Agency.

¥ DONALD RUSSELL has joined
kne copy department of John Falk-
rer Arndt & Co., Inc.,, Philadelphia.
R]

"JOSEPH A. PROCTOR has been
-amed v-p .in charge of merchan-
dsing for the James Chirurg Com-
-any of Boston and New York.

' LUEE JASPER has joined Huber
.loge & Sons as an account execu-
| .ve. He was formerly with Weiss
i« Geller and previously secretary
ind treasurer of Jasper, Lynch &
. eld.
& ROBERT H. HOSE, of the Society
1 f Industrial Designers, tomorrow
J7 vill speak before the Advertising
;P, nd Selling Course, conducted by
he Advertising Club of New York.
Iis subject will be “Package and
’roduct Design.” This meeting will
‘| 'e held at the Engineering Societies
f;uilding, 6:15 p.m.

1. ALICE KUTZIN, former publicity
}:lirector of the American Guild of
‘|1 7ariety Artists, AFL, and recently
'11f Alice Kutzin Associates, has join-
i:d the publicity firm of Walter
‘t1€aner Associates, New York.

-

DAILY

FCC’s Report To Congress
Shows FM Loss, AM Gain|)

. {Continucd
of FM authorizations fell off by
155. The Commission reported 2179
AM authorizations by the end of
the fiscal year—I145 more than a
year earlier. Three hundred eighty-
two applications for new AM sta-
tions were pending, compared with
575 pending a year earlier. The
Commission said the decline in AM
filings *“is due in -large part to a
crowded spectrum wand, in a lesser
degree, to economic readjustment
in the broadcasting field.”

A total of 737 FM stations were
on the air at the end of June, of
which 377 held licenses. F'M service,
the Commission pointed out, is now
available to 100 million people
along the east and west coasts and
in a number of well-populated areas
of the middle west. Only 43 appli-
cations for new FM. stations were
filed during the year, and the total
number of authorizations dfell from
1020 to 865.

Explains Reduction

The reduction in FM authoriza-
tions, the FCC said, “was largely
due to economic problems and un-
certainties; the relatively small
number of FM receivers owned by
the public and the resulting limited
audience to attract substantial
broadcast advenrtising revenue, com-
petition-from standard AM broad-
cast and TV stations (as well as
other -FM stations); and high costs
of station construction. In a number
of instances permittees were dila-
tory in constructing their author-
ized stations and forfieted their
FM permits for failing to comply
with the Commission’s requirement
that they either complete construc-
tion or commence operation with
in_t,erim equipment. Said the Com-
mission:

“Some FM permittees withdrew
from the field because of their ac-
tive desire to engage in television
broadcasting. Although most FM
stations are at present operating at
a deficit, only a few stations ceased
operation during the year.”

The Commission estimated that
3,500,000 FM receivers were in use
at the end of the fiscal year and
predicted that although production
of FM sets is disappointing “the
appearance of AM-FM receivers in

iNoman Lawyer Promoted
i To New ABC Legal Post

(Continued from Page 1)
' 7ee-pee and general attorney. She
f'1as been assistant secretary of ABC
' ind a member of the web’s legal de-
1§'Jartment sincc 1943,
*° Miss Zorbaugh, a member of the
New York Bar, was graduated from
:New York University and NYU Law
!"School. Prior to joining ABC she
was associated with the New York
Law firm of Crawford & Sprague.
She is an active member of the As.

Public Service In Advtg.
Stressed In NAB Booklet

Washington Burcau of RADIO DAILY

Washington—NAB has announced
the compilation of a bibliography on
‘.‘Public Service Aspects of Advertis-
ing.” The publication was prepared,
said NAB, in response to requests
for specific information on the use
of advertising technics “in the bet-
terment of the public, as distinguish-
ed from the selling of goods and
rarvices,”

A limited supply of copies beyond

sociation of Women Broadcasters.

NN

those already distributed is avail-
able.

from Page 1)

practically all price ranges indi-
cates that the M audience will
grow in the future.” Reference was
made to the growing number of
small FM sets on the market and
the FM bands on a great many TV
sets.

The Commission also reported,
from June 30, 1948, to June 30, 1949,
increases in TV authorizations from
109 to 117, experimental TV author-
izations from 124 to 205.

‘Chicago led in total authoriza-
tions, among the cities, with Texas
showing the largest total among the
states. A total of 34 authorizations
was reported by Chicago, including
16 AM, 14 FM and four TV, while
New York was second with 14, 12
and six respectively. Los Angeles,
third among the cities, reported
12 AM, 10 FM and seven TV stations.

Teéxas had 178 AM stations, 39
FM and six TV, while California’s
total of 220 authorizations—only
three less than Texas had—included
only 147 AM but 62 FM and 11 'TV.
Pennsylvania came third with a to-
tal of 186—108 AM, 71 FM and
seven TV; New York followed with
a total of 171—93 AM, 64 FM and
14 TV—and North (Carolina was
next with 132 authorizations—90
AM, 40 M and two TV.

 PROMOTION|

Schofield Copy Sells
Sales promotion brochures devel-
oped by Arthur C. Schofield, direc-
tor of advertising and sales promo-
tion for the DuMont Television net-
work, are credited with creating
sponsor and agency interest in Du-
Mont TV package shows. Schofield,
with the use of photographs, charts
and punchy copy, dramatizing the
visual value and drawing power of
DuMont attractions. Samples of his
brochures are being used as text
books in several advertising courses

of study in the New York area.

Aids Football Team

“WKBW,” Buffalo, co-operating in
a city-wide drive to keep the Buffalo
Bills professional football club in
Buffalo, went on the air for almost
five hours from 8:30 to 1:15 a.m. on
Saturday, January 7th, asking the
sports loving citizens of Buffalo and
western New York for their pledges
for season tickets for the Bills-foot-
ball games.

At the WKBW studios staff of
switchboard operators received over
twelve hundred pledges for tickets
during the period when Roger Baker
and Bill Mazer went on the air in-
terviewing prominent personalities
in the Buffalo-Bills football club as
Bert Bell, Albert T. O’Neill, presi-

dent and Jim Alinger, chairman.

Put your program on

tiser, KDKA produced

PITTSBURGH

50,000 WATTS
NBC AFFILIATE

C. P. L.

Looking for low C.P.L. (cost per listener)?
recently made by a leading national adver-

cost recorded in a list of more than 50
stations. KDKA programs have a habit of pull-
ing mail, and creating sales, throughout county

after county of a rich, rewarding, tri-state mar-
ket. For details, check KDKA or Free & Peters.

KDKA

WESTINGHOUSE RADIO STATIONS Inc
WBZ » WBZA » WOWO o KEX « KYW « KDKA + WBZ-TV

National Representatives, Free & Peters, oxcept for WBZ-TV;
for WBZ-TV, NBC Spot Sales

KDKA! In a survey

business at the Jowest

WwWww americanradiohistorv com
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"Workable” Solufion
By NAB Commilfees

(Continucd from Page 1)
which meets here in two weeks and
will pass on the proposals, possibly
altered, to the board meeting next
month in Phoenix, Ariz.

While NAB maintained strict sil-
ence on the nature of the proposals,
it was learned that the BAB director,
Maurice Mitchell, was apparently
well satisfied—which would seem 10
mean that his authority has been
strengthened at the expense of
Ralph Hardy, radio division head,
and G. Emerson Markham, TV di-
rector. There has been a great deal
of confusion in attempting to work
out a line of authority among -the
three, with questions whether TV
advertising matters belong to the TV
division, for instance, or the broad-
cast advertising bureau.

Impression left here last night was
that Hardy and Markham would
have little executive power if the
solution agreed upon by the three
committees is adopted by the board.
Judge Miller was careful not to
commit himself to support the solu-
tion, saying merely that it appeared
workable, rather than desirable.

Impressive List Attended

Here for the meeting were the fol-
lowing of the broadcast advertising
committee: Chairman William Ryan
of KFI, Los Angeles; Gordon Gray,
WIP, Philadelphia; F. C. Sowell of
WLAC, Nashville; Howard Lane of
WJJD, Chicago, and Frank U.
Fletcher, WARL-FM, Arlington, Va.

Also on hand were the following:

Radio Committee: Simon Gold-
man, WJTN, Jamestown, N. VY.,
chairman; Kenyon Brown, KWFT.
Wichita Falls, Tex.; Armand Hunter,
WFIL, Philadelphia; Lester W. Lin-
dow, WFDF, Flint, Mich.; Robert T.
Mason, WMRN, Marion, O.; William
B. Quarton, WMT, Cedar Rapids,
Ia.; Owen F. Uridge, WQAM, Miami,
Fla.; Walter W. Wagstaff, KIDO,
Boise, and Lawrence W. McDowell,
KSOX, Long Beach, Calif.

Television committee: Eugene S.
Thomas, WOIC, Washington, D. C,,
chairman; George Burbach, KSD-
TV, St. Louis, Mo.; E. K. Jett,
WMAR-TV, Baltimore, Md.; Dwight
Martin, WLW-TV, Cincinnati, O
John M. Outler, Jr., WSB-TV, At-
lanta, Ga.; Robert D. Swezey,
WDSU-TV, New Orleans, La.; Don-
ald Tatum, KTSL, Los Angeles, and
B. J. Rowan, WRGB, Schenectady,
N. Y.

WNBT Sells Auto Races
To Teldisco And I. H.

Teldisco, Inc., in association with
the refrigerator and freezer division
of International MHarvester, will
sponsor a weekly hour-long pickup
of the Stock Car Derby from Kings-
bridg- Armory over WNBT begin-
ning Saturday, 10.30 p.m. Duke
Donaldson and Herb Sheldon will
describe the races. Agency is Elliott

California Commentary

nonas.

By ALLEN KUSHNER

® ©® o Armed with unique presentation showing clear photographs
of LA TV station signals taken from receivers in San Diego, Calif. sales
manager Paul Jones of AM stallon KSDO in that city is selling sponsors

of LA TV shows on buying spot packages over his
Ho]_]_ywood station to promote larger looking qudience in

southern city. Jones clalms momy video advertisers
In that city dont realize they have bonus audience of over 15,000 sets
in San Dlego. . . . The Bohemian Dist. Co., for ACME Beer, will sponsor
a four-week series of seven weekly spot announcements on KNX begin-
ning January 15. The agency for the order is Foote, Cone & Belding.
Hollywood, and Clark George is the KNX account executive. . . . Man-
ager Jack Gross of KFMB and KFMB-TV, Sem Dlego has agreed with
policy of LA radio-owned video stations by splilting sales staff into
two groups: one AM, the other TV. . . . Rexall Drug Co. through the
BBD&O agency, has placed the “Cavalcade of Bands” program on Don
Lee Television-KTSL for 52 weeks, renewable in 13-week cycles., Hour
is scheduled for Tuesday from 7:00-8:00 p.n. and starts January 31.
Program is a Dumont teletranscription,

" W w "

® @ @ A special Arizona edition of “Richfield Reporter” was
launched Sunday over KTAR in Phoenix and the six other sta-
tions of the Arizona Brnoadeasting System, which include KVOA,
Tucson; KYUM, Yuma; KiYCA, Prescott; KWJB, Globe; KGLU,
Safford; and KAWT, Douglas, Program will be heard at 10:30
p.m. Sunday through Friday. “Richfield Reporter” has been aired
via KOY, CBS outlet in Phoenix. Contract with Arizona Broad-
casting System is for 52 weeks. ABS stations are affiliated with
NBC. ... The Masterson-Reddy-Nelson firm has signed ‘Westbrook
Van Voorhies, former “March of Time” narrator, as moderator for
“Rebuttal,” firm's new radio show. Sponsored by Muntz Tele-
vision, the program will tee-off Sunday, Jan. 15th over the
Mutual Broadcasting System. John Reddy, currently in Hollywood
for the holidays, will return to New York to produce the show.

. The Union Pharmaceutical Co., New York, will sponsor a
13-week series of five weekly spot announcements beginning
Monday, Jan. 16, over KNX, Cecil & Presbrey, Inc. is agency. . . .
Lee Strahorn will join the radio and teevee department of Young
& Rubicam, Inc., it was announced by Everard W. Méade, vice-
president in charge of the department. Strahorn, on the produc-
tion staff of NBC from 1936 to 1941, was in charge of production
of Lucky Strike shows for Foote, Cone & Belding {from 1941
until June 1, 1948. . . . Life magazine has been spending several
days at KTTV shooting four programs as outstanding and repre-
sentative of Southern California television. Approximately five
full days were devoted phobtographing ‘“The Buster Keaton Show";
Dave Willock and Cliff Arquette as representing an unusual
“how-to-do-it” show of which apparently none is seen in Eastern
TV; Walter Carle re-enacting his donating blood for the Red
Cross blood donation cause and Alan Mowbray’s unusual behind-
the-scenes information about Motion Pictures.

* 0w K %

® @ O Have you heard Capitol Record’s “I Pledge Alleglance
To The Flag” by Tex Rilter emd the Starlighters? It's a heartwarming
experience. Should be in every home. Jimmy Fidler and top Radio
shows will feature “T Pledge Allegiance” on their programs. . .. Larry
Finley Productions’ package “Small Talk” was kinescoped this week
at NBC as audition for and Eastern sponsor. The 30-min. TV show
features kiddies from four to eight years of age who discuss present
day world problems. Al Ganoway is M.C. with Larry Kolpack as writer
and director, . . . Teddy Hart will make a p.a. in Chicago January 14
and San Francisco Jan. 20 end while on the junket will conduct a survey
of public likes and dislikes in connection with the television produc.
tlons he will produce.

—

. ..| agency.

(rosley Drops Deal
To Sell Pope WINS.

(Continued from Page 1)
the date set. An- extension of one
weck was granted, but the sale was :
still not completed by the January 5 -
deadline. Shouse said that the FCC"
had been notified of the expiration
of the contract.

The Crosley official added that he
was not authorized to negotiate with
any other purchaser and that the
Avco executive committee had not
decided what it will do with WINS.
Avco is the parent company of
Crosley.

The management of WHOM said
that the preliminary negotiations for
the sale of WHOM had been con-
cluded, but the serious illness of one
of the principal buyers had made it
impossible for a written agreement
to be drawn up. “For this reason,
therefore, it was not possible to com-
plete arrangements for the sale of
WHOM within the time limits pre-
scribed in our contract with the
Crosley Corporation,” the spokes-
man said.

WINS would have become a for-
eign language -station, if sold to
Generoso Pope. This fact brought
about a protest from WINS employ-
ees saying that most of them would
lose their jobs under the proposed
transfer.

The ILGWU also entered into the
picture with a proposal that they be
given the right to purchase WINS
from Crosley. The union said it
would use the same type of pro-
gramming as now used by its FM
station, WFDR.

Leqislators To Perform
For Heart Fund On ABC

(Continued from Page 1)
paign. The all-star line-up includes
Senators, Congressmen, Supreme
Court Justices, Cabinet members,
military officials and “talented” am-
bassadors .

The network will broadcast por-
tions of the performance as part of
The Original Amateur Hour heard
from 9 to 9:45 p.m. (EST). The show
will launch the heart fund drive for
the year.

Among the performers will be
Representative Albert Gore of Tenn.
who will play a violin in hillbilly
style and Rep. Paul Kilday of Texas
who will imitate Winston Churchill
addressing the U.S. Congress. Other
acts include a chorus of Senators
and Representatives under the di-
rection of the wife of Senator
George Malone of Nevada.

Pontiac CBS One-Shot

Pontiac has signed with CBS for a
one-shot pickup from the. General
Motors show at the Waldorf-Astoria
Jan. 18, 9:30-10 p.m., with Arthur
Godfrey describing the new cars
and -interviewing GM execs. Mac-
Manus, John and Adams is the



www.americanradiohistory.com

|
’
]

Section of RADIO DAILY, Wednesday, January 11, 1950 — TELEVISION DAILY is fully protected by register and copyright

EVANS URGES FCC ADVISORY BD.

‘ TELE TOPICS

HE ROBERT MONTGOMERY show for
Lucky Strlke, an hour-long bi- weekly
s ramatic series, has been scheduled in the
1:30-10:30 slot on Mondays over NBC,
‘ucking heavy opposition in “The Gold-
rgs” and “Studio One,” both of which
e in the top ten. Montgomery will have
t:n active role in produchon of the show,
i‘ 1 addition to appearing as narrator and,
i:n occasion, in lead roles. In addition,
hie’ll probably do production work on other
L IBC shows. . .. A TV air-check servnce,
birst of its kind to our knowledge, is be-
f1g opened -in Chicago by Joseph W.
Ulcks. public relations exec. 'Twill pro-
fide stills or sound-on-film movies of
Emws and commercials together with a
ertified statement of time, station, and
}onditions of reception, Hicks says. . . .
ktuMont's WDTV, the only station in
{mtsburgh celebrates its first anniversary
nday. Affiliated with all four webs, sta-
tton carries nine of the top ten network
‘| nows.

UR NOMINATION for the busiest gal

in TV is Carol lrwin, who, although
't 1e has been in the package field only
k-nce she left Theater Guild about a year
‘F:nd 3 half ago, will have three network
"] hows on the air by the end of this month.
In Tuesday, the 31st, “Stage Door,” based
n the Kaufman-Ferber play, joins her
I Mama” and “Young and Gay” on the
t :BS roster. All three will be scripted by
fi rank Abelson and directed by Ralph Nel-
on. Starring in “Stage Door” will be
‘cott McKay, Berry Krocger, Oliver Thorn-
| yke, Tom Redi and Rosemary Rice. But
‘1 * personally producing three weekly shows
“} rere not enough, Miss Irwin is now work-
“} 1g on two new shows, based on plays by
~¥1iose Franken, “Claudia” and “When Doc-
Yors Disagree,” and is prepping “l Free
“he Innocent™ in association with Colin
“tHiller.

®
RENE CASTLE has been signed to a
personal management pact for AM-TV
.t y Mal Boyd who is building a video show
round the former dancing star. . . . Philip
Aorris dropping the Herb Shriner strip on
'BS next month. . . . Sherman Billingsley
il appear on Philco Playhouse Sunday to
itroduce the play “Murder At The Stork
Jlub.” His role in the play will be filled
'ty Jay Jostyn and Franchot Tone will play
he lead as a private eye. . . . Also in the
clebrity dept. is the intelligence that
Ford Theater” has invited a flock of top
§ 2git names to do walk-ons in “The Bark-
i r Friday nite for $15 cach. Invitations
trere sent to Fredric March, Lilli Palmer,
% Walter Hampden, Basil Rathbone, Judy
i {olliday and manv others. . Mike
i teilly, author of “The Music Goes Round
! nd Round” (remember?). replaces Milt

i

NAB Would OK Music
With TV Test Patterns

Washington Burean of RADIO DAILY
‘Washington—NAB proposed to the
FCC yesterday a rule change to per-

with their test patterns for 15-min-
ute periods immediately before
starting program schedules. The
NAB statement, in the matter of pro-
posed rules on ‘‘separate operation
of aural and visual transmitter of
television stations,” said:

“The Commission’s proposed
amendment to Section 3.661 (B) of its
rules and regulations recognize some
practical problem of television sta-
tions and embodies many of the sug-
gestions made by interested parties,
including those expressed by this as-
sociation in a letter to the acting
chairman on July 20, 1949. By pro-
viding for the separate use of aural
transmitter during emergency ‘fills’
in case of visual equipment failure
or delay, and by allowing the limi-
ted use of aural newscasts and pro-
gram announcements behind a test
pattern or unrelated stills, the Com-
mission has recognized the legiti-
mate needs of television broadcast-
ers without impairing the interests
of other broadcasters.

“One additional change appears
desirable. That would be to allow
the broadcast of music behind the
test pattern for the 15-minute period
immediately preceding the commen-
cement of the program schedule.
Such a practice would allow viewers
who wished to tune in on the first
program to do so prior to its com-
mencement without being annoyed
by the single tone or series of vari-
able tones now required as aural ac-
complishment to a test pattern. At
the same time, it would encourage

mit TV stations to broadcast music |-

Competitive

During WPIX coverage of the
Silver Skates Monday night,
sponsored by R&H beer, the name
of a competing brew was men-
tioned constantly during one of
the races. A contestant got out
in front early in the race and
won easily. There was nothing
announcer Jack McCarthy could
do but describe his position at
every turn. The skater’s name—
Arthur Ballantine,

DuM Distribs. Meet
In First Naf'l Confah

Chicago—DuMont receiver distri-
butors will meet foday at the Drake
Hotel here in the first national con-
vention of the receiver sales divi-
sion, Allen B. DuMont Laboratories,
Inc.

Vice-president Leonard F. Cramer
heads a list of DuMont officials on
hand for the meeting to take an ac-
tive part in the discussions on 1950
merchandising policies, sales, promo-
tion, advertising and service which
make up bulk of the one-day session.
Other top DuMont executives here
include Ernest A. Marx, the receiver
sales division’s general manager,
sales manager Walter L. Stickel, ad-
vertising manager Henry R. Geyelin,
Ricardo Muniz, general manager of
the receiver manufacturing division,
E. A. Merriam, manager of the Tele-
set Service Control department and
Irving Rosenberg, who heads Du-
Mont’s cathode-ray tube division.

viewers to utilize a proper warm-up
period so as to avoid oscillator drift
and the consequent necessity of re-
tuning during the program.”

TV Authority Reveals Terms
- For Agreement With SAG.

The board of directors of the 4-A’s
Television Authority has made its
first official offer to Screen Actors
Guild of an all-embracing partner-
ship in TV, George Heller, national
exec secretary of TvA announced
yesterday.

‘Offcr is predicated on agreement
by TwvA and the screen guilds on
certain unresolved points which
came up in previous partnership
discussions between the two groups.

Chief among these points, TVA has

i YeLugg on “A Couple Of Joes” over ABC

informed SAG are:

wwWw americanradiohistorv com @

1. Basic to any partnership ar-
rangement in TV must be some
machinery for breaking deadlocks
which may arise between the two
groups.

2. On all important actions, such
as calling «a strike of all TV per-
formers, members of both TvA and
the screen guilds must meet jointly
for discussion and action.

3. Film sequences, film commecr-
cial spots and Kkinescope of what-

.| tists and labora-

Group Would Help
FCC Formulate
Tele Policy

(Continued from Page 1)
possibilities of such a program be-
come apparent. The technical mem-
bers of the advisory board would be
in a position to
draw upon theg
technical socie- §
ties, the scien-

e

tories of the ma- ¢
jor elements of
the industry and
of colleges and}
universities for#¥
needed assist-
ance. The dupli-
cation of such af
facility by the
government
would, even if
the personnel =
were available,
be financially
impractical and at best would be a
wasteful duplication of facilities and
effort. Therefore, it is apparent that
private industry is a source of much
of the information, experience and
knowledge which the government
must have to make practical and
workable decisions in this field and
unless they get it, public, govern-
ment and industry will suffer heavy
and needless loss.”
Discusses Makeup Of Board

Discussing the composition of the
board, Evans said that *“eligibility
would be confined to representatives
unaffected in private or business
life by the decisions of the Commis-
sion. For example, several names
could be proposed by the American
Bar Association for the legal repre-
sentatives, from the Institute of Ra-
dio Engineers for one or more tech-
nical members, and likewise from
the ranking organization in the field
of education, in business adminis-
tration and in public relations. Once
a list of candidates had been nomin-
ated, the Commissioners themselves
would select the board members.
The board would serve without
remuneration in the same manner

EVANS

that the dollar-a-year man has
served during two wars.”
“Such an advisory board,” he

pointed out, “would in no way de-
tract from the statutory responsibili-
ties of the Commission. As the name
implies, its function would be ad-
visory but the major policy decisions
of the Commission if supported by
such a group, would be less vulner-
able to criticism from the public,

ever nature should be solely within
the responslbility of TvA.

the bench, the industry, or ecven,
Capitol Hill.”
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Educational Radio
Seeks Gov't Support

(Continued from Page 1)
to buy transcriptions {o be made
available to schools and to purchase
television equipment for experimen-
tal programs.

The brief submitted by Dr. W. P.
Percival, director of Protestant ed-
ucation in the Quebec Department
of Education, outlined the rapid
growth of Canadian school broad-
casts in recent years. An cstimated
half-million young pcople and an
equal number of adulls now hear
the broadcasts.

The council said that nearly $100,-
000 is being spent yecarly on educa-
tional programs. This amount docs
not include broadcasts produced by
the CBC or technical facilities pro-
vided by CBC for provincial school
programs.

The brief explained that the pub-
lications would be sold at a nominal
sum to students as “aids.” The
transcriptions would make it pos-
sible for the teacher to repeat class
utilization of school broadcasts.

The report said that the views of
the council have bcen endorsed by
the Canadian Federation of Home
and School. Further support was
given by the Ontario Department
of Educalion.

Columbia Starting Drive
To Sell LP Recordings

{Continued from Page 1)

nation-wide window display cards.

According to Xen McAllister,
Columbia Record’'s director of ad-
vertising and promotion, the cam-
paign will be directed primarily at
the estimated 800,000 owners of au-
tomatic TP players. 1t will “focus
attention” on the many LP advan-
tages of economy, quality, and space
savings “inherent in the Columbia
33 and 1/3 LP system,” he said. In
addition, he continued, the cam-
paign will stress the need dor only
one speed-—33 and 1/3—*for the best
in recorded music of all types.”

Radio-wise, Columbia will coop-
cratively sponsor local station pro-
grams and spot announcements with
dealers, and will insert special plugs
on the “Masterworks of Music” pro-
gram which is now heard on more
than 100 local stations.

Benny Leading Coast
Hooper Program Ratings

(Continued from Page 1)
Gee and Molly” with 22.6. Other
programs which placed in the “first
fifteen” were:

Bing Crosby, 22.4; Bob Hope, 21.2;
Red Skelton, 20.7; “My Friend Irma,”
20.2; Radio Theater, 19.7; Groucho
Marx, 18.3; “Our Miss Brooks,” 17.9;
Horace Heidt, 17.7; “Pcople Are
Funny,” 17.3; “Great Gildersleeve,”
172; Arthur Godfrey’s “Talent
Scouts,” 16.8; and Louclla Parsons,
16.8.
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COAST-TO-COAST |

“Wards’' Of WTAM

Cleveland, O.—When a Christmas
card, postmarked Sharon, Pa, ar-
rived at WTAM, addressed to “Gor-
don Ward,” il posed quite a prob-
lem inasmuch as WTAM has three
Gordon Wards on ils stafl. Since
none of them happened to have any
friend In Sharon, thcy made the
opening of the envelope a joint af-
fair, The crowning f{ouch came
when thie signaturc was. . . .*“Gordon
Ward”! WTAM's Wards wrote to
Sharon's Ward and received a reply,
“T heard an announcer identify him-
self as Gordon Ward and thought
I'd drop him a Christmas greeting,
. . . little realizing that I'd hit the
jackpot.”

Trophy Awarded Posthumously

Coral Gables, Fla.—During the '49
football scason WTTT conducted a
listcner poll to determine who {he
pcople of greater Miami thought
was the ouistanding local high
school football player. The voting
favored Julian “Red” Daniel of
Edison High. The presentation was
to be made during a fiftecen-minute
air shlow over WTTT, but Julian
Daniel accidently drowned while
duck hunting the day before. The
trophv was later presented to his
parents.

New WMID Progrom

Atlantic City, N. J.—The first
steps toward an ultimate intra-state
network program were taken re-
cently when Weather-Seal inked the
~ontract with WMID. The program
is aired across the board. Monday
through Saturday, from 8:30 to 8:45
72, m., featuring “Sleepy Jim” (Jim
Grohman). The show will also be
ecarried by WKDN, Camden. “Wat-
cha’ Doin',” is titlc of the program.

Scoson Sport Twist

Omaha, Neb.—With all the foot-
ball Bowl games scheduled for Mon-
day, Jan. 2, Sports Director Jack
Sandler, of XOWH, came up with
a new twist for New Year's Day.
Using an old Wesiern Union tele-
graphic report, the KOWH sports
announcer did a rebroadcast of the
vlay-ofl game between the Cleve-
land Indians and the Boston Red
Sox, originally played on October
4, 1948. During the course of the
broadcast Sandler asked for tele-
vhone calls as to what the fans
thought about it. The switchboard
was swamped with calls with 99 to
1 in favor of it.

WTTM Dircct Weother Report

Trenton, N. J—WTTM-NBC is
now airing a five-minute across-the-
board weather broadeast direct from
the local Weather Bureau, by per-
mission of the United States Weather
Bureau. This newly-inaugurated
weather feature is heard at 7:30 a.m.,
Monday through Saturday, through
the courtesy of the Tattersall Com-
pany, local distributors of fuel and
heating equipment.

et
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WCOP Wins Pcabody Award

Boston, Mass—For the sccond
consecutive year, WCOP has re-
ceived the George Foster Peabody
Award (Mass. Committee) for its
G: 15 news, presented by news dirce-
tor Ron Cochran. For the third year,
honors have gonc to onc of WCOP's
children’s programs. This year's
award has been given to “Professor
Teeny.” heard Saturday mornings,
10:00-10:15 a.m. Preseniation was
accompanied by a citation honoring
WCOP's over-all efforts in children’s
programming,

Firc Prevention Campaign

Washington, D, C. — A scries of
transcriptions are being made by
Fire Chiefs for WMAL in the inter-
est of fire prevention, and to draw
attention to “The Firefighter” pro-
gram, a five times a wcek WMAL
show, transcribed and sponsored by
the Charles Schneider Baking Com-
pany. Chief Fire Marshall J. A. May-
hew made the first recording asking
people to be more carcful of fire.

Show For Farmers

Norfolk, Va.—WLOW has added
the “Early Bird” show to its morn-
ing schedule. Station management
feels the farmer in the area is being
inadequately serviced by existing
programs, and the new three-hour-
long show will lean heavily on crop
information, weather reports, hog
and market reporis and helpful farm
information for the rural arcas. Erik
Paige will produce the new series
for WLOW,

Resigns KFAB Post
Omaha, Neb.—Robert M. Dooley,
for five years national sales manager
for KFAB, announced his resigna-
tion. His future plans will be an-
nounced after a {wo-week vacation
in the South.

Colombia Priest Sets Up
"Radiophonic School’ Net

A network of 90 *“radiophonic
schools” has been set up in Colum-
bia, South America by a young
Catholic priest, Father Joaquin Sa-
loedo, it has been reported.

The schools, located on roadsides,
in farm houses and on public plazas,
are serviced by a main transmitting
station which sends out lessons over
the airwaves. The teacher, who sets
up a short wave receiver next to his
blackboard, writes the lessons on
the board to be copied or learned
by the students. The schools have
an enrollment of more than 7,000
students.

Father Saloedo expects to increase
his pupils by several thousand as
a result of his having recently pur-
chased a 1 kw transmiilter and 750
shortwave receivers from General
Electric.

Transmission headquarters are
Jocated at Sutatenza, about 75 miles
from Bogota. -

Arkansas Stas. Form
Co-op Promofion Unif

Hot Springs, Arkansas—A cooper.
ative organization to obtain national
and regional advertising for Arkan-
sas radio stations, The Arkansas
Group, is now in opcration, Frank
Browne, general manager of KWFC
and general manager of the new
group has announced. The net set.
up will permit adverlisers to buy
the stations as a group in addition
to acting as representatives for the
various outlets, Browne said.

The Arkansas Group is now pre-
paring a presentation to tell the
story of the stations as a whole and
individually. It will contain data
sheets, BMB maps, sales totals by
produce and typc store, value of
crops and other information, the
general manager added.

Browne declared that the new
group would *“not conflict with the
Arkansas Broadcasters Association.”
He said it would endeavor to create
new business and serve as represen-
tatives for the stations. Headquar-
ters will be in Hot Springs.

There are 32 stations operating at.
present in 25 cities in Arkansas with
several new ones scheduled to go on
the air in 1950.

Ford Will Sponsor
Sports Dinner On MBS:

Mutual will broadeast, under
sponsorship of the Ford Dealers of
America, the 2nd Annual “Top Per-
former” dinner from New York's
Hotel Astor at 9:30 p.m., on Jan. 19,:
it has been announced. The dinner
is given each year by Sports Maga-
zine to honor the top athletic per-
formers of the previous year.

This brings to twenty-three, the
total number of programs spon-
sored by Ford to promote interest
in their 1950 model cars.

Bill Slater will describe the pre-
award ceremonies for the home
audience following which Tommy:
Henrich will be presented the “Ath-
lete of the Year” award. )

1949's “Top Performers” who will
receive “Oscars” along with Hen--
rich are: JACKIE ROBINSON,
baseball; LEON HART, college foot--
ball; OTTO GRAHAM, pro football;,
ALEX GROZA (now a pro), college:
basketball; RAY ROBINSON, world
welterweight boxing champion;
GEORGE MIKAN, pro -basketball;
SAMMY SNEAD, golf; SID ABEL.
hockey; PANCHO GONZALES, ten-
nis; MEL PATTON, track; STEVE:
BROOKS, jockey, and JOE VER--
NEUR, swimming.

Hastie Named WUSN Mar..

Charleston, S. C.—J. Drayton Has--
tie, a director and commercial man--
ager of WUSN, has been named gen-
eral manager of the station. He will:
replace B. M. Middleton, who has:
resigned to form a firm specializing !
as station consultants. Middleton:

will have offices in Charleston and'
Ashville. : .
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RADIO AWARDS ANNOUNCED BY' NRDGA

IBC Defers Action
Ei On Sateve TV Plan

« Wa:lnngton Bitrean of RADIO DAILY

)| Washington—NBC has assured the

“'CC it will hold off any action on

1S proposed 214 hour Saturday

1ght TV programming, which last
i -eek drew a stiff protest from’ the

iv .uMont TV network.

s

L

The NBC assurance was said to
jve been received by the FCC late
uesday, but thus far the Commis-
t on has refused to make public the
wply to its request to NBC for in-
srmation. Neither has NBC sent a
iypy of its reply to DuMont.
The DuMont network objected

(Continued on Page 7)

wrend In Commercials
- Stressed By Speaker

Boston—Declaring that the inter-
ation of commercials with artists
1d intertainment in radio to be a
-+ aw and effective trend, Joseph A.
‘oran, vice-president in charge of
ypy writing for Young & Rubicam,
» 1., New York, yesterday addressed
i1e Radlo Executives Club of Boston
. the Hotel Touraine.
© Moran stressed the importance of
: )od commercial copy and indicated

(Continued on Page 2)

| lew Alaskan Affiliate
Pl Announced By CBS Web

:'} Station KIFW, Sitka, becomes the
|

xth CBS affiliate station in the
"t eb’s Alaska Group, cffective im-
¢1i ediately, it was announced yester-
<41y by Herbert V. Akerburg, web
:e-pee in charge of station rela-
- ons.
? Other Alaska Group afliliates are
{Continued on Page 8)

Opposes Mobile TV

Albany—Senator Thomas Des-
mond, of Newburgh, introduced
a bill barring television sels in
qutomobiles operated in New
York State. He said operation of
a car was sufficiently dangerous
under present conditions; "that
television sets WOULD distract
drivers and cause accidents. The
Senator “looked with horror” on
the thought 3,500,000 cars in this ||:
state might be equlpped with
television.

Anniversary

Scranton, Fa—The 25th anni.
vorsary of WGBI s being marked
. today with salutes by oxecutives
and stars of CBS as woll as civic
"' officlals. The station which began

{ . with ton watls In 1925, is now
eoperating on 1 kw daytime and
500 at night and is a CBS alllli.
ate. The station operators, tho
Scranton Broadcasters, Inc.. aise
operate an M and shortwavo.

Norfon Named V.-P.
In NBC Realignment

In conformance with NBC's previ-
ously announced network realign-
ment policy, Victor T. Norton has
been named vice-president for Ad-
ministiration, a newly created posi-
tion, it was announced yesterday by
web president Joseph H. McConnell.
Norton has been president of Amer-
ican Home Foods, Inc.

In his new position, Norton will
be in over-all charge of a number of
staff and operating functions and
reporting directly fo him will be

(Continued on Page 8)

Dr. Mdier Dies Suddenly:
Produced ‘Lutheren Hour’

The “Lutheran Radio Hour” will
broadcast a special eulogy program
next Sunday in honor of the Rev.
Dr. Walter A. Maier, its former con-
ductor. Dr, Maier died yesterday fol-
lowing a heart attack.

The program, which has beeh on

(Continued on Page 8)

Annual Citations To Stations And Stores
Made At Retailers Convention
During Yesterday’s Session

Hails Courf Ruling
In Balfimore (ase

Washington Bureaw of RADIO DAILY
Washington—NAB president Jus-

1 tin Miller yesterday hailed the U.S.
| Supreme Court’s refusal to review

the crime news “gag rule” case in

1 which the conviction of five Balti-

more broadcasters on charges of
contempt of court was reversed, as
an important new step in the fight
to preserve radio’s freedom.

Miller said, “the refusal of the

(Continued on Page 3)

NBC Completing Plan
To Cover British Elections

NBC news and special events yes-
terday announced plans for exten-
sive coverage of the forthcoming
British general elections which in-
clude special broadcasts, up-to-the-
minute election coverage on all reg-
ular major newscasts, and a tempor-

(Continued on Page 2)

Georgia Broadcasters
To Meet On Jan, 17-18

Macon, Georgia — Plans for the
winter meeting of the Georgia As-
sociation of Broadcasters to be held
on January 17 and 18 have been
announced. The program will get

(Continued on Page 8)

TV Set Price Reductions
Highlight Chicago Show

Chicago—Price reductions ranging
up to 30 per cent—on top of addi-
tional 30 per cent cuts last July—
led the big news in the television
production field as the 25th annual
winter market of the American
Furniture Mart got under way this
week.

Chief innovations are the virtual
abandonment of 10-inch screens, in-

creased use of built-in antennas for

city use, and the inclusion of three-
speed changers in console AM-FM-
TV combinations.

While most manufacturers main-
tain there are no price reductions,
only increased value for the money,
one of the largest TV buyers in
Chicago confided that price cuts av-
cerage on over-all 30 per cent. Value
and improvements, however, have

{Continued on Page 3)
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Winners of the National
Retail Dry Goods Association
radio program contest were
announced yesterday at the
association’s 89th annual con-
vention in the Hotel Statler.
The citations were presented
by Maurice B. Mitchell, direc-
tor of BAB which co-sponsor-
ed the contest with NRDGA :

(Continued on Page 8)

Lworvykin, DuM Top
TV Insfitute Speakers

Among the many television ex-
perts who will speak at the 1950
Television Institute to be held at
the Hotel New Yorker from Feb-
ruary 6 to 8 are: Dr. Vladimir
Zworykin, inventor of the iconoscope
tube; Dr. Lee de Forest, inventor
of the vacuum tube; Dr. Allen B.
DulMont, founder of the DuMont
network; Dr. Alfred N. Goldsmith,
engineering consultant to NBC and
RCA; Dr. T. T. Goldsmith, color

(Continued on Page 5)

Callahan Joins WQQW

In Promotion Position

Washington Burcan of RADIO DAIIY
Washington — Vincent Callahan.
former Washington reporter and ra-
dio executive, has been named direc-
tor of promotion and public service
for WQQW, M. Robert Rogers, sta-
(Continued on Page 5)

Weather Station

A thermometer and wind-veloc-
ity indicator have been installed
on the WOR.TV tower in North
Bergen, N. I. by the Weather
Bureau to gather information
from a fixed high lovel station.
The Instruments are located 1,000
feot above the Hudson River near
the top of the 8l0-foot towor, «
quarter-mile from the edge of the
Palisades.
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FINANCIAL |

(January 11)
NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC ............ 8% Vo 8V ......
Admiral Corp. .... 2314 20V, 2254 4+ 2V
Am. Tel. & Tel.... 1474 147 1474 4+
CBS . 293 29% 29%h — W
CBS B . 29V, 29V4 29V, + 3%
Philco ... 357 3514 35, 4+ 34
RCA Common + W
RCA Ist pfd....... — %
Stewart-Warner ... 13354 1314 1334 |+ Vi
Westinghouse .... 3214 317 32V, + 1,
Westinghouse pfd. 10334 10335 10334 + 4
Zenith Radio ..... 337 33V, 33% 4+ %

NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 1634 1614 1634 ......
Nat. Union Radio.. 3%3 3 3% ...,
OVER THE COUNTER

Bid  Asked
DuMont Lab. ............... 1514 1614

Stromberg-Carlson 12V, 14

Vonn Sked For WNYC

Fredric Vonn, radio-TV and con-
cert pianist, will be featured on the
Keyboard Masters series on WNYC,
Sunday, January 15, at 8:30 p.m. His
program will include compositions
by Rachmaninoff, Debussy and im-
provisions on “Begin the Beguine.”
Vonn will also present some of his
own works.

RCA INSTITUTES, INC.

. A Service of
Radio Corporation of America
One of the leading and oldest schools
of Radio Technology in Ameriea, of-
fers its trained Radio and Television
technielans to the Broadeasting In-
dustry,
Our graduates have
13t Class Telephone License.
Address inquiries to
Placemient Direetor
RCA INSTITUTES, Inec.
350 W, 4th St., New York 14, N. Y.
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|NBC Completing Plan

To Cover British Elections

(Continued from Page 1)
ary re-shuffling of newsmen sta-
tioned in FEuropean capitals. The
election has been set for Feb. 28.

NBC spokesmen said that Henry
Cassidy, NBC Paris, and Ed Haaker,
NBC Berlin, would be dispatched to
London to report speeches, election
issues and candidate and man-in-
the-street reactions to the campaign.
Cassidy is NBC's European news
chief. Also, election events will be
covered by Merrill Mueller and Ed
Newman, NBC newsmen regularly
stationed in Great Britain.

In addition, the network has ar-
ranged for three special- 15-minute
weekly programs beginning Satur-
day, Feb. 4 at 5:30 p.m." (EST). Leon
Pearson will narrate and the pro-
grams will carry special recordings
of campaign speeches and comments
by Labor and Conservative leaders
as well as analyses picked-up from
the BBC and from NBC’s on-the-
scenes commentators.

. Meanwhile, starting next Satur-
day, NBC'’s “Voices and Events” pro-
gram will initiate a series of exam-
inations of the factors contributing
to the British political scene. This
special attention to British politics
will continue up to the Saturday
preceding the election. First in the
series will be a resume of critical
moments experienced by the Social-
ist government during the past year.

Wednesday, February 22 will
bring resumes of pre-polling activi-
ties on regular news shows and, on
Election Day, the web will devote
periods of all regular news shows to
first returns, man-in-the-street re-
actions and other news pertinent to
the event and George Hicks will be
heard in a special 15-minute pro-
gram at 1:30 p.m. on that day.

The British polls will close at 4
p.m. New York time and the web
has planned running accounts of re-
turns on all news shows until Mor-
gan Beatty broadcasts the “News of
The World” at 11:15 p.m.

If final returns are not in by that
time, NBC will do other special pro-
grams at 12 midnight and 12:50 a.m.
(EST) on Thursday morning.

Three “wrap-up” programs will be
aired on Friday, February 24 at 8
a.m,, 9:30 am. and 12:15 p.m.

C. G. Roberts

Charles Greenwood Roberts, Jr.,
product manager for radio and tele-
vision broadcast equipment in Gen-
eral Electric’'s commercial equip-
ment division at Electronics -Park,
Syracuse, N. Y., died January 7 at
Syracuse Memorial Hospital after a
short illnéss. Mr. Roberts was well-
known throughout the broadcast
equipment industry, abroad as well
as the United States.

To Debate Mercy Killings

Undoubtedly brought on by the
Sander case in New Hampshire, a
debate on the provocative subject of
“Mercy Killings—Pro and Con” will
be aired on CBS’ “Peoples Platform”
on Sun_@ay, Jan. 15 at 12:30 p.m.

Thﬁrsday, January 12, 1950

DAILY

Trend In _lCommercials
‘Stres_r.__sed By Speaker

{Continued from Page 1)
that the day was past when spon-
sors and agencies would allot $10,-
000 for talent and $200 for commer-
cials on a network show.

During the luncheon meeting five
members were elected to complete
the executive board of the club.
They are: Harold Fellows, WEEI,
representing Boston radio-TV sta-
tions; Gerald Harrison of WMAS-
WLLH, Springfield-Lowell, repre-
senting out of town stations; Paul
Provandie of Hoag & Provandie,
representing agencies; Stacey
Holmes of Filene’s, representing ad-
vertisers and Bert Georges of Trans-
cast Corp., representing allied radio
services.

Louis Wheelock

Philadelphia — Louis Wheelock,
former advertising executive, died
on Tuesday at his home in nearby
Swarthmore. Wheelock, who was
79, began in 1905 in the -advertising
business with N. W. Ayer and later
worked with Stephen F. Whitman
& Son. He resigned from the candy
firm in 1931 to form his own agency.

He served as president of the
Poor Richard Club .in 1928-29 and
was 2lso a director of the Ludwick
Institute and a member of the Union
League, the Academy of Natural
Scientes and the Friends of Frank-
lin,

"COMING and GOING

]
—

JOSEPH H. REAM, exccutive vice-president
of CBS; HERBERT V. AKERBERG, vice-presi-
dent in charge of station relations; HUBBELL
ROBINSON, JR., vice-president and director :
of network programs; JOHN KAROL, sales |
manager, and LOUIS HAUSMAN, director of |
advertising and sales promotion, leave this |
afternoon” for New Orleans to ottend the .
meetings of District 4 and 5, Columbia Affili-
ates Advisory Board. )

ED YOCUM, general manager of KGHL, af-
filiate of NBC 'in Billings, Mont., is in New.
York for the meeting of web’s Stations Plan- -
ning and Advisory Committee.

MERLE JONES, general manager of KNX,
Columbia station in Los Angeles, and WAYNE!
STEFFFNER, 'sales manager of the station,
leave today for San Francisco, where they will
spend twa days on business.

HAROLD C. BURKE, general manager of :
WBAL-TV, Baltimore, is in New York for con- .
ferences at headquarters of NBC, with which
the station is affiliated.

ED GREIF, of Banner & Greif, publicists, is
leaving tonight for Cleveland to handle pub-
lic relations for the Plant Maintenance Show !
from January 16-19.

ART FORD, of the "’Milkman’s Mgatinee’ on-
WNEW, and BUDDY BASCH, publicist, have.
returned via BOAC from Bermuda. Buddy's
man Johnny Long opens with his band today:
at the Hotel New Yorker.

WALTER E. WAGSTAFF is in town. He’s the:
vice-president and general manager of KIDO,t
Boise (Ida.) outlet of NBC.

EWING C. KELLY, president and generald
manager of KCRA, Sacramento, Calif., is con-
ferring at NBC.

“Okay, Louie,
the coast
IS clear...”

work. Might be the

more,

town,

1TH

BALTIMORE, MARYLAND
Tom Tinsley, President -

One word from his ggrtner and this cat-nipper is going to
, iggest haul of the year for the alley
. brigade up around Fulton Fish Market in New York.
And speaking of big hauls, (legitimate variety) you time-
buyers ought to see what W-I-T-H can do for you in Balti-
For just a little money, you can produce big results.
W-I-T-H is the big bargain buy in Baltimore. - It regularly
provides more listeners~per-dollar than any other station in -
W-I-T-H has a BIG audience, too—it covers 92.3% of
all the radio homes in the Baltimore trading area. '

Call in your Headley-Reed man and get the full story today.

oW

Represented. by Headley-Reed
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Y Receiver Prices

Show Sharp Dedline|

(Continued from Page 1)
een added to almost all
nodels.

RCA-Victor came under the $300
vire for the first time with a 16-inch
'V screen with all three record
hanger speeds. Unlike most manu-
acturers, however, RCA includes
wo changers with each set—one 45
pm, and one 33 1/3 and 78 rpm's.
"he lone 10-inch model was drop-
ed to $169.95. Innovations include

Philco Sales Goal Set
Chicago—A sales goal of be-
tween 800,000 and one million
TV receivers bas been set by
i Philco for 1950, according to
John M. Otter, v-p and general
manager of the corporation in
an address at the anntal mid-
 winter Philco sales convention
* at the Palmer House. The of-
ficial added that “\We are look-
ing to 1950 for greatly in-
creased sales of all our prod-

- nets” .

1950

:'tore compact sets with a shorter
{ 'V tube and dual circuits for multi-
.;le apartment installations.

i Philco is discontinuing 10-inch
‘1bes and starts with a 1214-inch
}1 1be retailing just under $200. A $120
i2duction was made in the 16-inch
lible model set with 20 tubes, which
row sells at $299.95. No-glare optical
ibes and electronic tunable built-
i antennas are new features.

i ‘Admiral; which announcés 24 néw
+ 10dels for 1950, is dropping its 10-
. 1ch set completely and pushing a
+1214-inch plastic job for $179.95, ten
'(:er cent cheaper than its 10-inch set
):ist year. Its 1214-inch console re-
1ils at $199.95. A hundred dollar re-
uction was made in the 16-inch
:actangular cabinet model, called
Ije “Home Theater,” which retails
1115t under $300.00.

i Heavy Adverilsing Budget
! |Admiral is budgeting $15,000,000
<ior advertising this year, a six mil-
l.on dollar increase over last year,
v shile planning production of one
iaillion sets” with $200,000,000 gross
:1les. Main improvements in this
-2ar’s models are larger tubes for
"Hetter pictures, which they claim
il eliminate the need of large
»moms for bigger screens.
Westinghouse released price re-
uctions on three table model sets,
:d by the 16-inch set which took a
rop to $299.95. The ten-inch model
-ropped $20 to $179.95, and the 1214-
. 1ch model was similarly reduced to
i249.95. Improvements include an
lectronic magnifier,” which is
ilaimed to make possible an en-
hrged picture without distortion.
.Jong with most other major manu-
-icturers, Westinghouse is also offer-
1g the three-speed record changer
nd an outlet for a tuner to “con-
ert” to ultra high frequency when
10se channels are opened.
Sparton is presenting seven mod-
Is for 1850 ranging in price from

!
)
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OM SLATER has been elected a
vice-president of Ruthraull &
Ryan, Inc. He will continue to
handle network relations, program
and talent development, as well as
Canadian radio operations. Prior to
joining R&R in Scptember, 1946,
Slater had 12 years of radio experi-
ence in producing, performing and

‘executive capacities. His last ap-

pointment before joining R&R was
director of special events and sports
for the Mutual network.

FRANK BRESLIN has joined

.Headley-Reed Company. Previously,

he was associated with NBC for 12
years, later with Young and Rubi-
cam for two years as a time buyer,
and more recently with John E.
Pearson Company as a radxo sales-
man.

WILLIAM J. FROST has been
elected a vice-president of Kenyon
& Eckhardt, Ltd., Toronto, Ontario,
Canada, a subsidiary of K&E Inc,,
New York, according to an announ-
cement from that company. Frost
joined K&E as head of its Canadian
office in October, 1947. For 20 years
prior to that he was with the Tor-
onto Star, where he planned and di-
rected all promotion work as well
as extensive product and publication
research.

FRANK HOPKINS has joined
Kenyon & Eckhardt, Inc. as a writer
in the radio-TV commercial depart-
ment. For the past several years, he
had been with the Kudner agency,
and, prior to that, with Federal Ad-
vertising Agency, Inc.

$399.95 for a 16-inch console. Reduc-
tions run from 15 to 20 per cent over
last year. Two new series, known
separately as town and country,
have been introduced, with the
town line the more inexpensive of
the two.

Bendix is announcing three new
models and price reductions of 20 to
30 dollars apiece on continuing lines.
Improvements include a *“revolu-
tionary” simplified chassis with few-
er parts and more direct circuits.

A. A. Juviler, president of Olym-
pic TV, announced ten new models,
divided into (standard) and (de-
luxe) sets. Price reductions range
from $70 on the 12I4-inch table
model to $50 on the 16-inch sets. The
deluxe models are built to accom-
modate both the standard and the
new high frequencies.

Motorola, DuMont Unquoted

Hallicrafters is introducing a 16-
inch rectangular tube set with AM-
FM and three-speed changer, but
has not yet released prices. William
J. Halligan, president, estimates that
present production of 700 sets per
day will be upped to 1,000 daily by
June. . .

Motorola and DuMont models and
prices are still under wraps, but are
scheduled to be released to view by
Wednesday when their distributor

169.95 for a ten-inch table model to

Y

‘conventions begin.

4 AGENCY NEWSCAST \

JEROME G. KAHN, formerly with
Alfred J. Silberstein - Bert Gold-
smith, Inc., has become an azcount
executive with Ben Sackheim, Inc.

J., & J. SLATER SHOES has
named George N. Kahn Co. Inc. The
firm has stores in New York, New
Jersey, Washington and Connecticut.

C. GILBERT NORTON has been
appointed a media director of O. S.
Tyson & Co., Inc.

MARFREE ADVERTISING CORP.
has been appointed radio advertis-
ing agency for the Kay Novelty Co.,
of Jersey City, N. J. and Allyn & Co.,
of Memphis, Tenn.

WNAO, Ralecigh, N. C, and
WDUK, Durham, N. C, both ABC
affiliates, have appointed Weed &
Company as their exclusive station
representatives.

“SOME QUESTIONS AND AN-
SWERS ABOUT ADVERTISING,” a
pamphlet published by the Adver-
tising Federation of America, has
reached a distribution of nearly 100,-
000 in 11 months. Individual copies
may be secured free from the AF.A.,
330 West 42nd Street, New York 18.

Hails Court Ruling
In Balfimore {ase

(Continued from Page 1)
Supreme Court to grant certiorari
in the case of State of Maryland vs.
Baltimore Broadcasting Corporation
leaves the decision of the Maryland
Court of Appeals final and deter-
minative so far as concerns the law
of that state. This means that hence-
forth radio stations and newspapers
may report news concerning crime
committed in Maryland, in azcord-
ance with the generally accepted
American rule, rather than the Eng-
lish rule which formerly prevailed
in that state. The English rule rep-
resents a philosophy of government
abridgment of speech and press
which was rcpudiated by Constitu-
tion of the United States. This case,
therefore, constitutes one more step
in establishing firmly the American
concept of free speech, and recogni-
tion by one more state of the limita-
tions properly imposed upon the use
of the judicial power t{o interfere
with the report of news.

“The militant broadcasters and
their attorneys who carried this case
successfully through the courts
merit the warm appreciation not
only of ali broadcasters, but of the
people of our country for the pro-
tection of rights guaranteed to them
in the first amendment.”

WILMINGTON
DELAWARE

HARRISBURG
PENNSYLVANIA

YORK
PENNSYLVANIA

WDEL-TV

WILMINGTON
DELAWARE

LANCASTER
PENNSYLVANIA

WRAW

READING
PENNSYLVANIA

EASTON
PENNSYLVANIA

WGAL- TV
LANCASTER
PENNSYLVANIA

STEINMAN STATIONS
Clair R, McCollough, Managing Direclor

represemed by ROBERT MEEKER ASSOCIATES

Chicago San Francisco

New York Los Angeles
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Manhattan Visitors

Mr. and Mrs. Melvin Mathews of
Dumas, Texas, the national winners
for November in THESAURUS's
“new era” program series “Claude
Thornhill presents Win A Holiday,”
have just spent a weekend in New
York City as the guests of RCA

Recorded Program Services.

Mrs. Mathews, who is 17 years old,
became the first national winner
in the transcribed local-national
radio contest by submitting the
most appropriate title for an original
Claude Thornhill tune to KGYN,

Guymon, Oklahoma.

The Mathews' weekend in New
York—which incidentally was their
honeymoon —was ‘highlighted by
personal greetings from Claude
Thornhill who helped them register
into the Statler Hotel, where the

couple were guests of honor.

Besides hotel accommodations,
they. received round-trip plane
transportation, supper and night
club revue at Billy Rose’s Diamond
Horseshoe, tickets to a top Broad-
way show, and for winning the
local contest at KGYN, the latest
RCA Victor record album produced
by Claude Thornhill and the orch-

estra.

Charm Contest

A poise and ocharm contest for
Negro women in the New York area
has been started by WWRL’s Negro
husband-wife team, Ernest and Eva
Callaway. The contest is being run
on their program, Uptown in the
Mornin,” which is heard daily from

9:30 to 10 a.m.

Four scholarships and ten home
courses are being offered as prizes.
Contestants submit letters on “Why
I would like to atlend a charm

. school” with a photograph of them-

selves.

-

HENRY GREEHFIELD, Mg. Dire

117-119 W, 46 St.

ctor
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Man About Manhattan. . . !

@ ® © AROUND TOWN: Hot rumor sweeping TV buyers to -the
effect that sensational new developments in television sets will be ready
alter April 1st. . . . One of the major webs had an embarrassing ex-
perience not long ago. No c;.xdience showed up for the laperecording
session on one of ils big audience participation shows, Reason: No
ducats had been sent out. . . . MGM’'s already sunk hali a million in
its two FM stations. . . . That deal for Bob Burns to do a 5-minule news
commentary on radio is gelting warmed up again. . . . Andy Russell
and his lovely bride aren’t superstitious, at any rate. They open at
the Roxy on Friday the 13th.for a 13-day engagement for $13.000. . . .
Dick Shack now radio and TV head of the Elliot Nonas agency. . . . Ted
Lloyd setling up a TV deal for Herb Sheldon, who's come a long way
under his wing. . . . John Cameron Swayze launches a new TV show
around March 15th tagged “Brain-Storms.” . . . Rob‘t Monigomery
gelting a big push from Westchester County fans who want him to run
for Congress. . . . ‘Sheriff’ Bob Dixon signed by Admiral Records to wax
kiddie discs. . . . Transit Radio is reported planning to invade the
N. Y. market with their mobile FM radio adverlising on busses this
year. Company expected to use two FM stations, one in Bklyn and
another in Manhattan to air pidgra:ms to the busses. Preliminary testing
is already under way. v

pAd pAd w pAd

e © e MAIN STREET SEBEN-ery: Java-drinking Jimmy
Cannon joining Caffein Society at Lindy’s. . . . The Danny Kayes
partaking in the country-like picnic of toasting marshmallows
and weenies at the open blazing fireplace at the Elizabeth Norman.
. . « K-K-K-Kate Murtah, the darling of “Texas, Li'l Darlin’,”

sipping a soda in a 57th St. sweetery. . . . Imogene Coca, the
comedientertainer, flirting shamelessly with two poodle pups in
an 8th Awe. pet shop window, Coca-quette?. . . . Host Liou Simon

always knows when songwriter Dick Rodgers has been at his

Fireside Inn. The only evidence Simon needs are sugar cubes -
left on the table pencilled with musical notes. . . . Margaret

Truman applauding Mimi Benzell at the Pierre.
W v % w

® @ © Spokesmen for Wm. Zeckendorf, newly-elected ABC board
member, and the network ilself yesterday denied Radio Row rumors
that he was representing interests other than his own in his new
position. The spokesmen said that Zeckendorf was prob’ly elected to
the ABC board “in the inleres! ol the network’'s many real estate holdings
throughout the country.” He is president of Webb & Knapp, the realty
firm, and it was supposedly as a result of his swinging the deal for
ABC gigantic new TV studios on New York's upper West Side that he
was elected to the board. Since his election there have been rumors
that he was representing H'wood interests on the ABC board and that
his election was supposedly the opening wedge in a deal that would
eventually result in the sale of network facilities ta a film company.
Zeckendorf had reportedly previously represented both Floyd Odlum
and Howard Hughes in eastern financial operations.

w w w w

® o e SMALL TALK: Nobody asked us, but Lisa Kirk was
GREAT on the Berle show this week. Always did have the voice,
but now she’s developed poise to match. . . . Pals of Al Hodge
(formerly the Green Hornet) will be happy to learn that he’s
out of the hospital after a year’s confinement and is back on
Radio Row again rarin’ to go. He can be reached through Artists
Service, . .. If’s @ baby boy at the Allen Franks. .. . Ruth Chat-
terton the latest to sign up with Roger Kay.

o
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By HERB KRAUS

'WO-TON Tony Galento makes his
Chicago TV wrestling “bow”
Wednesday from the Rainbo Arena
over WENR-TV and the ABC net-
work. He will wrestle the semi-

finals with Pierre La Sartess.

WBBM newscaster John Harring-
ton will act as toastmaster at the of-
ficer installation meeting of the Chi-
cago Press Photographers in the

Morrison Hotel, Wednesday.

New shows in Chicago are boom-

ing with the new year. Among them
are Edwin C. Hill in “The Human

Side of the News,” coming back to

Chicago over WCFL Monday thru -

Friday at 6:00 p.m., beginning this
week; “Auction-Aire,” sponsored by

Libby, McNeill, and Libby over

WENR-TV, beginning Friday; “Bible
Stories,” featuring Kay Morrow,
over WENR-TV, beginning Sunday,
which will be beamed to the entire
network; and a two-hour symphony,
recorded, seven nights per week,
10: 00 to 12: 00 p.m., over WMOR-FM.,
“Auction - Aire,” incidentally has
been seen by East coast feleviewers
for the past 13 weeks, but was un-

available to Chicagoans until this

week.
More than 300,000 people attended

WENR. AM broadcasts during 1949,
while 115,000 saw WENR-TV tele-

casts. The Don McNeil Breakfast

Club maintained its leadership as
number one in popularity with 145,-
000 guests. Welcome Travelers,
Ladies Be Seated, and The Morris B.
Sachs Amateur Hour ranked behind
the Breakfast Club in that order,
while Super Circus pulled 40,000
guests to lead video show attend-
ance.

Comings And Goings: Joseph
Francis Rossiter, Jr., writer-announ-
cer from KODY, North Platte, Neb-
raska, has joined the production
staff of WMOR. Jameson Brink-
meyer, genial late-night disk jock,
leaves his evening stint, after break-
ing many records.

John Scott Keck has joined Henri,
Hurst, and McDonald as director of
radio and TV. He was formerly re-
cording manager at NBC. Dorothy:
Day, formerly of McCann-Erickson,
is now copy chief at Schoenfeld.
Huber, and Green.

Jules Pewowar, program director

of aggressive FMer WMOR, joins
Herbert S. Laufman and Associates,
TV producers, in the same capacity
this week. Pewowar will handle

production of present three video:
shows—*“Woman’s Magazine of the.

Air,” The Fair Teen Club, and:

Florence Bourke Ellis, all on WGN-

TV, and plan new shows. He will re- -
tain connection with WMOR as vice- -

president of the corporation.

Two low priced TV set manufac- |

turers are displaying their newest:
models at the Winter Furniture Mar-
ket here this week. They are the

Arvin and the Teléquip, relative

newcomers to the field.

}
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i!worykin, DuM Top
ng Institute Speakers

i (Continued from Page 1)
xpert of the DuMont Labs; Sena-
or Edwin C. Johnson, chairman of
:ae Senate Interstate and Foreign
idommerce Committee, and J. R.
:‘oppele, president of TBA.
. ‘Other experts who will take part
: 1 discussions are: Theodore Strei-
ert, president of WOR; Charles
.olden, operations chief of ABC-
V; Mordi Gassner of COBS-TV;
-ired Coe of NBC-TV; Ed Evans of

“JIPIX; Robert Paskow of WATV;|

1'ommander Mortimer Loewi of Du-
. Tont networlk, and Paul Adanti of
1 THEN-TV, Syracuse.

i «C. E. Hooper, Charles Batson of
1-AB, John Boyle of Starch & Asso-
.ates; Wallace Ross of Ross Tele-
\ision Repornts, and Horace Schwer-
1 of Schwerin Research will rep-
ssent the poll takers.

i " "Lighting” On Agenda

n Video lighting problems will be
iscussed by George Gill of Kliegl
qirothers; Stanley McCandless of
b entury Lighting Company, and
{7. D. Buckingham, inventor of
i Testern * Union’s new light Tele-
M aare.

£ Programming will be talked over

1.ideo, dnc., Mark Goodson of CBS-
£V, Bert Gold of WKTV, Utica,
ﬁ\ ired Coe of NBC-TV, and two
Firogram researchers.

4 A sponsors and time-buyers panel
-ill be headed by Myron Kirk, v-p
21d tele director of Kudner Agency.
4 “ther panel members include Ro-
E'L' ind Gillette, Young and Rubicam
-p, George Foley, video director
{ Benton & Bowles, Bob Jawer of
| TPTZ, Philadelphia and John Boyle
‘1 £ Daniel Starch & Associates.

A “Roundtable of Medium Size
A gencies” will be chaired by Wil-
am Cayton, president of Cayton
. dvertising, Inc. Ely :A. Tandau of
[oss Agency, Ewing R. Philbin of
! hilbin, Brandon & Sargent, Inc.,
4 oseph Baily of Grey Advertising,
M. J. MacWilliams of Smith-Taylor-
{ ankins, and John ‘W. Brooke of
 ree & Peters complete the round-
ible.

Will Discuss Color-TV
i Color tele will come in for its
~aare of discussion by Dr. T. T.
:0ldsmith, Senator Johnson, Ches-
ir W. Kulesza of BBD&O, Mordi
¢ -assner of WCBS-TV, and Charles
i [olden of ABC-TV.
! Petrillo’s music film demands,
< inescopes, film rental basis and
‘ther grievances by both stations
“!nd film companies will be talked
“t ver by Ralph Cohn of Columbia
‘tiYictures, Ed Carroll of DuMont,
7id Evans of WPIX, Henry Morley
+{ Dynamic Films, Elaine ®Phillips
"f WSPD-TV in Toledo, Mel Gold
if the National Television Film
i+ souncil, Bob Paskow of WATV and
thers.
;. Employment and training will be
", onsidered by Lynn Poole of Johns
fopkins University, Prof. Kenneth

§

f
.‘3artlett of Syracuse University, Ray

.y Henry White, president of World |.

RADIO

DAILY

WWJ Receives Award
Detroit, Mich.—During a spccial
broadcast at 7:30 p.m., December 21,
Harry Bannister, gencral manager
of WWJ, WWJ-FM, WWJ-TV, ac-
cepted an outstanding achievement
award for the stations excellent and
valuable cooperation in the promo-
tion of personnel and traffic safety
programs during 1949. The presenta-
tion was made by Police Commis-
sioner Harry S. Toy.

Two Join KAUS

merly with KSTP, Minneapolis, and
Ken Soderberg, formerly with
WMUS, Muskegon, Michigan, have
joined the staff of KAUS. Butula
becomes sports editor and announ-
cer. He will do play-by-play on all
local baseball, football, and basket-
ball games. Soderberg will assume
duties in sales promotion and pro-
gram production.

Junior Safety Series

Canton, O.—Junior Police and
Deputy Sheriffs who have taken the
‘'oath to protect their classmates
when crossing heavy traffic streets
and highways, are now appearing on
the annual series of round-table dis-
cussions set up by WHBC. Deputy
Sheriff Ivan Ray acts as moderator
on the “Junior Safety Council of the
Air” series title, which is heard
Saturday at 12:45 p.m.

Buys Sign-Off Spot

Morristown, N. J.—Through ar-
rangements completed by WMTR
and the Sawson Advertising Agency
of New York, WPAT has contraczted
for a sign-off -plug when WMTR
completes its broadcast day at 5:00
p.m. WPAT, Paterson, recently ex-
tended from a daytime operation to
a 24-hour, around-the-clock service.

Cooking Emcee

Hartford, Conn. — Program man-
ager Harvey-Olson of WDRC will
be the master of ceremonies Jan. 16
and 23 at a cooking school to be held
on the stage of the Allyn Theater
here. Martha Logan, home economist
and demonstrator for Swift and
Company, will describe the actual
cooking details.

New York, Warren Jacober of Mt.
Saint Joseph’s Teacher’s College in
Buffalo and Bob Harris of Televiser.
Luncheon speakers include Dr.
Millard Faught, a researcher; Mrs.
Clara Burke, housewife-viewer of
Pleasantville, N. Y.; Bob Cochrane
of WMAR-TV in IBaltimore; Jim
Hanrahan of WEWS-TV in Cleve-
land; Don Stewart of WDTV in
Pittsburgh and possibly Commis-
sioner Robert Jones of the FCC.
The Institute is sponsored annu-
ally by Televiser, a trade magazine.
Irwin \A. Shane is the general chair-
man, Dr. Alfred Goldsmith is lun-
cheon chairman on Monday, Febru-
ary 6 and J. R. Poppele is chairman

. Abel of Television Workshop of

of Tuesday, February 7.

www americanradiohistorv com

Austin, Minn.—Frank Butala, for-|

| CORST-TO-COAST |

WTAG Gal Honored

Worcester, Mass, — Julie Chase,
star and director of WTAG's week-
day *Julie ‘n’ Johnny"” program, won
a handsome desk clock as award for
the best local one-minute news
story of the week (December 9) in
Benton and Bowles’' promotion for
WTAG-CBS’ “Wendy Warren and
the News.” The story was read on
the full CBS network, Miss Chase
hasn’t yet seen her prize, as she’s
recuperating from an appendectomy
in a local hospital.

(allahan To WQQW
In Promotion Posi

(Continued from Page 1)

tion general manager announced
yesterday. Callahan will head a2 new
department at WQQW created to ex-
pand the station’s civic activities in
the capital, -for publicizing the sta-
tion’s programs and for sales promo-
tion.

He has formerly been sales man-
ager and publicity director for WRC
and WMAL, general manager of
WWL in New Orleans and WBZ in
Boston, and was a reporter for the
Washington Times-Herald.

654

Dear Radio Editors:

" Daily polls.

dependable service

publicity coverage.

efforts. to serve you,
our clients.

DOA:rm

DAVID 0.ALBER ASSOG) 1:/55,

NEW YORK 2I[1-N-Y
TEMPLETON B-8300

Many many thanks for voting us the
top- independent publicity office in
both the Billboard and the Motion Picture

We have endeavored for the past 17
vears to give you the most complete and

Not only is this a service to you,
but also to our clients, for whom we
strive to obtain the widest possible

. Please be assured that in 1950, as in
the past, we will put forth our utmost
in the interest of

Sincerely,

 Dosnd A

Vente

January 11th, 1950.

DAVID 0. ALBER.
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o hit — A Hit — A HIT

"TWO-FACED HEART"

Recorded by Eddic (Piano) Miller
ON RAINBOW RECORDS

MICHAEL MUSIC CO., INC.

1619 Broadway Jerry Johnson
New York City Gen. Mgr.

"THE SHEPHERD"
by cden ahbez ’
MY STREET"”
CAMPBELL MUSIC, Inc.

1619 Broadway New York City

You'll LUV this novelty!

ITMUSTBELUYV

MANOR MUSIC COMPANY

1619 Broadway New York City

Nothing Can Stop This!

"FOREVER WITH YOU™

by the writer of *’My Happiness”

FORSTER MUSIC PUB., INC.
1619 Broadway, New York 19, Y.
216 S. Wabash Avenue, Chlcugo 4 .

On Records & Transcriptions

Billy Reid’s Latest

100 WHIT T00 WH00"

AL GALLICO MUSIC CO., INC.
501 Madison Ave, New York, N. Y,

Revival of a Million Copy Hit!

"AM | WASTING
MY TIME ON YOU"

STASNY MUSIC CORP.

1619 Broadway New York City

 THEOLD
MASTER PAINTER

recorded by

PHIL HARRIS
REICHARD HAYES .
DICK HAYMES
SNOOKY LAHSON london
PEGGY LEE-MEL TORME, Capitol
JACKIE PARIS National
Columbia

with others 1o follow

ROBBINS MUSIC CORPORATION

 'WORDS AN» MUSIC

By PINKY HEBMAN smm—————r

® @ e TIN PAN ALLEY OOPS:—For years eflforts have been put
forth to curb certain actions and chiseling tactics on the part of some
orchestra leaders and singers (and in the past couple of years, some
radio producers) . . . MPPA (Music Publishers Protective ABssociation}
and Music Publishers Contact Employees Union have often tried to
cope with the problem but to no avail, . , . however, at an important
meeling held recently, the Contact Union voted to take active steps 1o
uncover and punlsh violators, . . . last Friday a directive was sent to
all members of the Contact Union by President Bob Miller advising
that {(quote) “at « méeling held Jan. 4. 1950, (the Union) has placed
Vincent Lopez upon .our unfair list because of his continued and flagrant
practices which are detrimental to the best interests of the music pub-
lishing industry and to our membership. You are further advised that you
are to refrain from contacting Mr. Lopez in connection with your work
until further notice.” (unquote). . . . An orchestra leader or singer needs
the services and cooperation of contactmen and or publishers and if
placed on the ‘unfair list’ must either play fair or find himself banished.
..+ we hope Mr. Lopez eventually is restored to the good graces of the
music industry but the important thing is that this step is rather a leap
in the right direction and can do more to keep other violators in line
than pleas or threats. Fortunately the great majority of artists are honest,
sincere and decent citizens who merit the respect and esteem of the
music industry. There is no room for the others.

- G S S S ¢

® o o With “Rudolph The Red-Nosed Rheindeer” safely
home at the North Pole resting up from his rather hectic descent
last month. . . . his composer-pappy Johnny Marks has started
work on a new song, “Mist On The Moon,” which he penned
with Carmen Lombardo. . .. St. Nicholas MMusic is the publisher.

& TRalph Paul's breezy, witty and smooth ad-libbing on the
daily “MBSecond Honeymoon” series stamps the handsome lad
a comer. . . . @ WJack Archer exits the William Morris Agency
to head the One-Niter Division of the (Billy) Shaw Artist Corp.
... @ Chalk up as one of the better jobs the spieling of com-
mercials Glenn Riggs turned in when he subbed for Sid Smith
on Admiral’s NBTelecasts the past few Monday mites. ... @ The
torchy ballad, “What Do You Want From Me?” recently intro-
duced by Janette Davis on the “Godfrey Program,” was cleffed
by Announcer Joe King. . . . (words AND Music no less). . . .
@ Will Rossitter’'s ace contactman, Kishwaukee Jack, has been
called many things but this is probably the first time he's been
called Psychic. . . . for the past several years he’s passed out
small bottles of water (laken from the Kishwaukee River) to
orchestra leaders, singers, columnists et al here in town. . . .
(could he have forseen the water shortage?).

w " W 0%

® ® o ON AND OFF THE RECORD:—Deejays and Coin Box can
just latch onto Bill Eckstine’s latest MGMasterpiece, a coupling of two
ballads, “Sitting By The Window” ond “Lost In A Dream.” . . . with
vocal support by the Quartones backed by Russ Case’s Orchestra, this
pancake is @ MUST. . . . @ Henry Jerome's initial platter for London.
features a job on "Daddy’s Little Girl” which should earn him lots of
new fans. ... @ Decca has signed Arlie Shaw and his new 17-piece
band. . . . Artie will also be featured as soloist. . . . ® Doris Day
turns in a likeable biscuit for Columbia in pairing two bouncy rhythm
tunes “Mama What'll I Do” and “Save A Llittle Sunbeam.”
ported by Ray Noble’s Ork.

woo% % %

® e o ADD SHARPS AND FLATS:—John Gart has been
assigned the juicy plum of composing original scores and con-
ducting a large orchestra to be featured on the new hour-long
“Robert Montgomery Show” which will soon be TVeed Mondays
for Lucky Strikes.

« .« . SUP-

- \WW\W\_

PLUG TUNRES

Our Latest HI T

‘‘ECHOES”’

LAUREL MUSIC CO.

1619 BROADWAY NEW YORK CITY

THE WEDDING SAMBA

DUCGHESS MUSIC CORPORATION

N
WHERE ARE
YOU BLUE EYES?

Russ Morgan - Decca 24819
Merrie Musette - Victor 25-1134
KNICKERBOCKER MUSIC PUB. INC.
1619 Broadway New York, N. Y.

| WISH | KNEW

Should step right out in front—
Just recorded for RCA-VICTOR

by DOLPH HEWITT
ADAMS, VEE & ABBOTT, Inc.

216 S. Wabash Ave. Chicago 4, III.

My Heart Goes With You

by Thomas G. Maehan

—¢ ¢ —

JAMES MUSIC, Inc.

1650 Broadway Room 709 N. 7. C

Brand New Novelty!

“If 1 Had A

Million Dollars”
(I Would Give It Ail to You)

TONY PASTOR’S
Sensational COLUMBIA Record
438577

RYTVOC, Inc.

1585 Broadway New York 19, N. Y.

pee—e-..
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FCC TO HOLD THEATER-TV HEARING

 TELE TOPICS |

!;HORT TAKES: WOR-TV Opera Con- |

‘ cert is another one of those shows
11at makes fine listening but. is a com-
.lete washout for anyone who likes to see
taings on television. Present are the sta-
jlon's fine concert orchestra, conducted.
iy Sylvan Levin, and two singers—this
.veek Herva Nelli, soprano, of La Scala
cfilano, and Nicola Moscona, basso, of
Lae Metropolltan Attired in formal
(lothes, as is maestro Levin, the singers
‘tand snffy in front of the stage curtain.
“‘ach sings two arias and they join in a
juet for the closing. For all who like

| peratic music, here is a fine program to |

sten to. Emerson Buckley is associate
i wsic director and Frank McCarthy di-
, ects. . .. One of our most enjoyable TV
ti xperiences was seeing “Pygmalion™ over
JVPIX last week. 'Twas at least the third
+ime we had seen the film, but its attrac-
uon was as strong as ever. Picture quality
i1as good, but the sound was a bit scratchy,
ind both were noticeably jerky in spots
:there ‘cuts “had-been made.-~But if the
ther films in the Doubleday series are
'lrs good as the opener we'll be happy in-
eed. A bow to Robert Q. Lewis for
_Jq is handllng of the Faye Emerson show
in CBS Monday nite. With guests Paul
ind Grace Hartman he turned in a quar-
er-hour of laughs, and no one could ask
upor more from any 15-minute show.
: [ J
3\ |BC PLANNING a sizeable reshuffle
i in its production department with
teveral directors reportedly slated to de-
tart soon. . . . Format of “Fishing and
ilunting Club of the Air” on DuMont is
“eing revised to cover all sports and hob-
ties and provide for name personalities as
: wests. Title has been changed to “Sports
(for AILY Hollywood Television Pro-
,ucnons, whlch claims it can bring in a
i-alf-hour film complete for 2 G's, starts
“hooting in a week or so on a series of
: 3 documentaries for a candy manufactur-
t. « . . United Fruit has signed for
JiStranger Than Fiction,” recorded quar-
l er-hour seg on WNAC-TV, Boston,
¢ hrough BBDGO, in addition to a spot
7:ampaign in the Mub and New York.
. J
" | LKA CHASE starts a weekly 15-minute
1 personality-type stanza over CBS for
g * darriet Hubbard Ayer, Inc., Feb. 16, 9:30
i nm. Pact was signed through Federal
t1igency. . Ezra Stone takes over as
+roducer-director of “The Aldrich Family”
I ext week on tcmporary assignment con-
““ingent on a previous legit commitment.
! 4¢’ll continue to play Henry in the AM
*ersion. . Rlchard Goode has resigned
t rom NBC to join Allcn Funt as director
1 f “Candid Camera.” Schwerin Re-

5

-

. earch will conduct an on-the-air test of

*‘The Black Robe” tonite. Two other sus-
*-ainers have received this treatment and

(BS Color Test Today:;
Gets Gov't Adapler

Washington Burcan of RADIO DAILY
Washington—A survey of public
reaction to color TV gets under way
here today as CBS starts its series of
public showing of polychrome pro-
grams. ‘A questionnaire to be filled
in by members of the public watch-
ing the color shows calls for com-
parison of color and black and white,
reactions to picture -quality, bright-
ness, clearness, and other aspects of
the picture. Results of the survey
will go fo the FCC.

‘Will Bulld, Test Adapter
The Commission revealed yester-
day that it has agreed to permit CBS
to construct and test the small adap-
ter developed by FCC engineers
to permit CBS color sets to bring in
black and white programming. The
device was developed by Edwin W.
Chapin and Willmar XK. Roberts of
‘the Commission staff, and patent
rights have been assigned to the
U.S. Government.
CBS has asked permission to con-
struct and test the device, which
would mean far less bulky instru-
ments than are presently required
with the equipment developed by
CBS and manufacturers. The com-
pany will be required to report back
to the Commission, will have no ex-
clusive right to work on the adapter
and is forbidden to carry on its work
for commercial purposes.

NB( Defers Action
On Safeve TV Plan

(Continued from Page 1)

last week, saying that the NBC plan
is violative of the Commission’s net-
work rules and constitutes an at-
tempt at the establishment of mon-
opolistic control over television net-
working and television program-
ming generally.

The DuMont complaint went to
the Commission and also to the De-
partment of Justice.

It was said that a good deal of
what NBC filed fell under the cate-
gory of network-station relations
and therefore will probably be kept
confidential.

Chicago Cubs Home Sked
To Be Aired By WGN-TV

Chicago—WGN-TV will carry all
home games of the 'Chicago Cubs
for the third consecutive wyear, it
was announced by Frank Schreiber,
manager of the station, and James
T. Gallagher, general manager of
the team. Price for the TV rights
were ‘was said to be $30,000.

According to 'Cub prexy Philip
K. Wrigley, TV, if “handled with
imagination and understanding, will
bring baseball closer to vast num-
bers of Americans, and will result
eventually in bringing many more
persons to the ball parks. .. .”

Television made the page one
headlines of the “New York World
Telegram and Sun” yesterday -in
connection with a story about an
intcnsive search for a 12-year-old
Yonkers girl who has been missing
for six fays.

Story was the paper’s lead in the
night edition and a four columa
headline read: “TV Joins Search
For Missing Girl.,” Unprccedented
in New York, the story said that
police officials were planning to
air a photo of the girl in a “unique.
almost last-hope” plan to find a
clue to her whereabouts.

The appeal for TV time by Yon-
kers Deputy Commissioner of Pub-
lic Safety William J. Comey drew
immediate response from New Yorl-
stations and at least four aired a
picture of the girl last night. WPIX
carried the appeal on news shows

noth were sold soon afterward.

at 6:30 and sign-off; WNBT on

TV Search For Missing Girl
Grabs N. Y. Press Headlines

“Easy Does It” and again on the
NBC Camel newsreel; CBS on the
Douglas Edwards news show at
7:30, and 'WABD several times in
afternoon and -evening.

Also plans were made to place
before the cameras a girl of the
same size and appearance of the
missing girl. This model will be
dressed in clothing similar to that
worn by the missing girl when last
seen, and if no information is re-
ceived by today, the model will go
on the air in another appeal for
clues.

Yesterday, Phillips H. Lord au-
ditioned about 100 young girls and
with the aid of the missing girl’s
mother selected one to impersonate
her on “The Black Robe” over NBC
tonight in another attempt to locate
her. Police authorities have ap-
proved Lord’s plan and are cooper-
ating, it was said.

Date Not Yet Set;
Extends Permits
Of Fox, Para.

Washington Burcau of RADIO DAILY

Washington—With the actual date
uncertain, the FCC announced yes-
terday that it will hold a *prelim-
inary fact-finding hearing with re-
spect to theater television.” It will
take testimony on “whether theater
TV transmission requirements can
be satisfied by common carrier fa-
cilities, or whether such a service
would be sufficiently in the public
interest to require the allocation of
frequencies and the promulgation
of rules.”

The ‘Commission said it was ex-
tending to April 3 in the light of
these proceedings, Paramount and
Fox temporary authorizations to
experiment with big-screen video
in the New York area. It is antici-
pated that this extension will be
renewed then if there has been no
decision.

Filing Deadline Feb. 27

If a single Commissioner presides
at this hearing, it was said yester-
day, it could be held in the Spring
—possibly even concurrent with the
present hearings on home television
standards, but there is no assurance.
Interested parties are asked to file
notices of appearance by February
27, and invited to file briefs of writ-
ten statements by that date. Replies
to these comments should be in by
March 15.

The issues of the hearing, the
Commission said, are extensive, in-
cluding both technical and program-
ming policies and problems of thea-
ter TV. There will be a close study
of the possible alternatives to the
use of radio frequencies—wire, ca-
ble or common carrier facilities for
intra-city and inter-city relay and
programming.

The Commission stressed its in-
terest in all technical data on recent
experiments in theater TV, then
stated its intention also to seek out
“full information concerning any
non-technical data obtained in ex-
perimental operations” in the field
—including the public interest in
theater video, its commercial pos-
sibilities, uses for the service and
the determination of whether the
relaying of programs should be
considered a common carrier oper-
ation or non-common carrier “and
if, on a non-common carrier basis,
the conditions under which such
service would be made available.”

Tuchman Joins KTTV

Hollywood—Ralph G. Tuchman.:
formerly Hollywood news editor of
Broadcasting, has joined KTTV as

sales service coordinator.
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Station Citations
Made By N.R.D.G.A.

(Continued from Page 1}
Awards were- made in six classifica-
tions which in turn were divided by
volume group. Prior to announcing
the awards, Mitchell and Miss Lee
Hart, BAB assistant director, used
examples from the stores winning
the awards to demonstrate a formu-
la for buying and using radio time.

The BAB executives told the
group of retailers that before buying
radio time the questions of “What
kind of results do I want?” and
“What’s the best program and time
to produce these results?” should be
answered. Two other pointers for a
retailer when using radio time were
to use it to sell and to measure it
for results, Mitchell and Miss Hart
added.

Mitchell pointed out that radio
doesn’t require great experience and

can be used easily without extensive‘

personnel.

Following a telecast of the WABD
program, Your Television Shopper,
and talks by Arthur M. See of Saks-
34th Street and Mortimer Loewi, di-
rector of the DuMont Television
Network, Mitchell named the win-
ners. The programs cited were
broadcast over 28 stations in this
country.

Judges for the contest were:
James M. Gaines, director, owned
and operated stations of NBC; Nor-
man R. Glenn, publisher and editor,
Sponsor; Oscar Katz, director of re-
search, CBS; Victor M. Ratner, v-p
of Macy’s; Frank Silvernail, BBD&O
chief time buyer; and Isabel B. Win-
gate, professor of retailing, NYU
school of retailing. |

Dr. Maier Dies Suddenly:
Produced ‘'Lutheran Hour’

(Continued from Page 1!

the air since 1935, is heard in this
country sponsored by the Lutheran
Layman’s League over 178 ABC: sta-
tions on Sunday at 3:30 p.m. (EST).
It is also transcribed into a number
of foreign languages and is heard
over a total of 1,200 radio stations
throughout the world each week.

Following the eulogy program, the
“Lutheran Radio Hour” will be con-
ducted by Lt. Col. Arthur Carl Piep-
korn for several weeks until a per-
manent successor to Dr. Maier is
named.

Lt. Col. Piepkorn is the com-
mandant of the U.S. Chaplain’s
School.

Will Carry Governor’s Address

The address of Governor Alfred
Driscoll of New Jersey to be de-
livered at a dinner at the Hotel
Statler tomorrow night, January
13, honoring Alice Morrison Nash,
director of education, Training
School, Vineland, New Jersey, will
be transcribed and broadcast by
WVNJ on Saturday, January 14
from 10 to 10:30. The toastmaster

on the occasion will be Pear] Buck.

Thursday, January 12, 1950

DAILY

I Radio Awards Announced

Annual awards to retailers and ra-
dio stations doing the best merchan-
dising jobs during 1949 were an-
nounced yesterday at the convention
of the National Retail Dry Goods
Association in New York. The
awards follow:

For programs beamed to a General
Family audience in the over 15-mil-
lion volume group of stores:

First Prize—Goldblatts Dept.
Store, Chicago, I11. on WGN.

Second Prize—Marshall Field
& Co., Chicago, 1. on WNMP.

In the five to 15-million volume
group of stores:

Grand Award and First Prize
—Schuneman’s, Inc., St. Paul,
Minnesota on WDGY. :

Second Prize — ZCMI, Salt
Lake City on KSL.

Third Prize—Maas Brothers,
Tampa, Fla. on WSUN.

Fourth Prize—Pomeroys, Inc.,
Reading, Pa. on WHUM.

Up to 5 million volume group of
stores:

First—Sears Roebuck & Co,,
Burlington, Vt. on WCAX,

Second—The John Bressmer
Co., Springfield, Ill. on WCVS.

Third—Pomeroys, Inc., Potts-
ville, Pa. on WPAM.

For programs beamed to a wo-
men’s Audience—in the over 15 mil-
lion volume group:

First—Sibley, Lindsay & Curr,
Rochester, N. Y. on WHAM.
First—Polsky’s of Akron Ohio
on WAKR.
Five to 15 million volume group:
First—Pomeroy’s, Inc.,, Read-
ing, Pa. on WHUM.
Second — ZCMI, Salt Lake
City, Utah on KALL.
Third—Maas Brothers, Tampa,
Florida on WFLA.
Up to 5 million volume group:
First—George Wyman & Co.,
South Bend, Ind. on WSBT.
Second—L. L. Stearns & Sons,
Williamsport, Pa. on WWPA .

. Third—Luckey, Platt & Co,

Poughkeepsie, N. Y. on WEOK.

For programs beamed to a teen
age audience—in the over 15 million |
volume group:

First—J. L. Brandeis & Sons,
Omaha, Nebraska on KFAB.

Second — John Shillito Co.,
Cincinnati, Ohio on WSAIL
Five to 15 million volume group:

First—ZCMI, Salt Lake City,
Utah on XUTA. .

Second—P-omeroy’s, Inc.,
Reading, Pa. on WHUM.

For programs beamed to a chil-
dren’s audience~—in the over $15,000,-~
000 volume group of stores:

Grand Award and First Prize
— Lit Brothers, Philadelphia,
Pennsylvania on WFIL.

Second — Miller & Rhoads,
Richmond, Va. on WRNL.

Third — Sage-Allen, Hartford,
Conn. on WCCC.

Five to 15 million volume group of
stores:

First—ZCMI, Salt Lake City,
Utah on KSL.

Up to 5 million volume group of
stores:

First — ‘Benjamins, Salisbury,
Maryland on WBOC.

For programs beamed to a men’s
audience—in the 5 to 15 million vol-
ume group of stores:

First—ZCMI, Salt Lake City,
Utah on XDYL.

Second—Pomeroy’s,
Reading, Pa. on WRAW.
Stores winning awards for groups

of beamed programs were:

Grand and TFirst Prize to
ZCMI, Salt Lake City for five
programs over stations KSL,
KALL, XUTA, and KDYL.

Second prize to Pomeroy’s,
Inc., Reading, Pennsylvania, for

“four programs over stations

WHUM and WRAW.

Third Prize to the Golden
Rule, St. Paul, Minnesota, for
eight programs over stations
WMIN, WLOL.

Inc.,

New Alaskan Affiliate
Announced By CBS Web

(Continued from Page 1) ...
KFRB, Fairbanks; KINY, Juneau;
KTKN, Ketchitan; KIBH, Seward,
and KFQD, Anchorage.

Owned by William T. Wagner, the
Alaska Broadcasting Company, the
station will operate on 250 watts on
1260 kes. CBS affiliates now number
186.

AMVET 'C. O." On WMGM

Harold Russell, National Com-
mander of AMVETS and Academy
Award winner, will be interviewed
by Marty Glickman over WIMGM
between the games of a pro-baskét-
ball doubleheader at Madison
Square Garden on January 22. Rus-
sell is making an appeal in behalf
of the U. S. Treasury to World War
II vets to use their G. I. insurance
dividend money wisely.

.

Georgia Broadcasters
To Meet On Jan. 17-18

(Continued from Page 1)
under way shortly after 3 p.m. on
Jan. 17 with a .party being given
by ‘WBML, WIBB, WMAZ and
WNEX. The opening banquet will
follow with McKibben Lane, general
council of the Bibb Mianufacturing
Company as guest speaker.®

The business sessions of GAB
will start on Wednesday morning
with reports on the 1950 Radio In-
stitute and other
agenda.

Bradford Kid Disks In Work

Two records for children cut by
John Bradford, WINS m.c. on the
Three Corner Club will be released
early in February by Peter Pan
Records. One disc features Pinoc-
chio while the other is on: Live

items on the|’

Norlon Named V.-P.
In NBC Realignmen

(Continued from Page 1)
vice-president John H. McDonald,
whe is in charge of company-wide
financial planning; O. B. Hanson,
vee-pee in charge of staff engineer-

charge of integrated services; Ernest
de la Ossa, director of personnel;
and Hugh M. Beville, director of
staff plans and research.

Was Cudahy Veepee

in 1927 as a salesman for the Jewel

president. He left in 1933 to join the
Cudahy Packing Co., Chicago. At
‘Cudahy he was general sales man-
ager, later vice-president in charge
of sales and merchandising, and then
was placed in charge of the manu-
facture and distribution of the Cud-
ahy Packing House, dairy and poul-
try products, as well as advertising,
public relations and research.

In 1945 he joined Kenyon & Eck-
hardt as merchandising consultant
in New York, later was named vice-

| president and director in charge of

the Chicago office, and subsequently
returned to New York as a member

vising several major accounts. .
Norton joined American Home

year became president.

Loewi Hails Co-Ops
As Tele Biz Booster

Development of low-cost co-op
programming was advocated yester-
day by DuMont web director Morti-
mer W. Loewi as the best method
for bringing the nation’s retailers
into video. Speaking at the National
Retail Dry Goods Association con-
vention, he said that retailers al-
ready using the medium have found
it to be one of the most effective and

its use.

Comparing co-op shows with
newspaper syndication features,
Loewi said that through co-ops, re-
tailers in all parts of the country
and with varied advertising budgets
can use TV according to their means.
Pointing to DuMont’s “Television
Shopper” and “Shopper’s Matinee”
as examples, he said “both were
conceived and are fashioned in. a
way to buy as much television time
as they can afford.” o

He added that 10 stations: are
taking “Matinee,” a boost of four -
since it began Dec. 12. .

Stork News

Berlin—A six-pound, '1014-ounce

son born to Mr. and Mrs. Bill (CBS)
Downs here yesterday. Father is

CBS Berlin correspondent, mother

is Rosalind Gerson, former scripter

Brave Sambeo.

for WCBS’ Margaret Arlen program. °

ing; William S. Hedges, vee-pee in

Norton began his business career .
Tea Co., Inc., Barrington, I11., where ;

he held various executive positions,
including that of assistant to the

of the agency’s plans board, suiper- -

Foods, Inc, in 1947, as executive ,
vice-president and later the same

economical sales weapons available, -
but costs must be reduced to widen

|
I
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MILLER SELLS N.R.D.G.A. ON RADIO USE

Jdquor Bill Stand
Opposed By Sen. ICC

| Washington Burcan of RADIO DAILY

: Washington—As hearings got un-
er way yesterday before the Senate
‘hterstate Commerce Committee the
ICC asked to be excused from tak-
‘1g a position on a bill to prohibit
iquor advertising in interstate com-
ierce. The bill, by Senator William
tanger of North Dakota, would spe-
[fically rule out use of the air to
jroadcast liguor advertisements and
stould also prohibit the placing of
- 1ch copy in publications enjoying
iiterstate distribution.

r Chairman Wayne Coy wrote, in a

{Continued on Page 6)

f.i}few ARBRC News Program
Set For Debut On 17th

it “Gentlemen Of The Press” is the
it tle of a new ABC show which will
iizemiere over the full web at 8:30
.F m., Tuesday Jan. 17. Format calls
ir the appearance of five or six of
.1e nation’s top reporters to recount,
/- T the radio audience, their own
LI rraphic accounts” of the “greatest
! ory I ever covered.”

¢ Prepared by ABC in co-operation
1!ith the net’s affiliated stations, the

; (Continued on Page 6)

‘adio Arfists Featured
{ln March Of Dimes Rally

t Arthur Godfrey, Helen Hayes and
‘{tinah Shore will headline an all-
gjrar cast participating in the opening
:i:lly of the 1950 March of Dimes
r1mpaign on the steps of New York’s
ity Hall, Jan. 16 at 12 noon.
:nAlso heralding the start of the
l mpaign will be Acting Mayor Vin-

{Continued on Page 2)

Sibling Rivalry
NBC's switch of the “Henry
Morgan Show” into the Sunday
night 6:30 to 7 p.m. (EST) time
! slot opposite Mutual’s “Nick Car-
ter” may be the cause of a rift
in the MacGregor family, 1t seems
/.« that the “Henry Morgan Show"
"~ is directed and produced by Ken
"t MacGregor, while “Nick Carter”
- airs under tho supervision of

/‘;Iack MacGregor, his brother.

i

R
3
|
|
K
te
i

Expand Schedule

An expanded radio adverlising
schedule in behall of Resistab,
antihistimine cold tablet, was an-
nounced by the Bristol-Myers
Company through the Kenyon
& Eckhardt, Inc., agency yester-
day. One-minule radio spots and
chain breaks are being placed
on over 250 radio stations in 81
market areas.

Radio-TV Separation
Under Way With NB(

First steps to divorce the radio
and television departments of
owned -and operated stations of
NBC are under way with the-"Wash-
ington re-organization announced
and James Gaines, v-p., in charge of
station operations, in Chicago to
effect the separation of the deparnt-
ments there,

The staff changes in the opera-
tions of WRC, WRC-FM and
WINBW in Washington were an-
nounced yesterday by William R.
McAndrews, general wmanager of
the stations. These changes affect all

(Continued on Page 6)
Trammell Salute Fecature

Of NBC's SPAC Meeting

The two-session, one-day, first 1950
meeting of NBC’s stations planning
and advisory committee, held in
New York Wednesday, resulted in
an expression of “appreciation” to
Niles Trammell, and the appoint-
ment of a sub-committée to seldct a

{Continued on Page 5) *

NAB’s President Stresses Sales Value
Of Medium At Retailer Convention;
Promises Full Co-Operation

Transit Radio Group
Holds Sales Confah

Forecasting expansion of {ransit
radio during 1950, representatives of
eighteen stations affiliated with
Transit Radio, Inc., have been meet-
ing in New York this week for their
second annual national sales conven-
tion at the Hotel Roosevelt.

An increase in public service pro-
gramming and limitation of com-
mercials were stressed during the
discussions. Copy limit of 65 words
on announcements and 30-seconds
on transcribed commercials, with

(Continued on Page 5)

NAB Members Vote
On New Directors

Washington Bureau of RADIO DAILY
Washington — NAB reported yes-
terday that forms have been sent to
all member stations for nominations
for the election of directors-at-large
and directors for the even-number-
{Continued on Page 2)

Kate Smith To MBS Web,
52 Wks., Probably Co-Op

Ted Collins last evening concluded
an agreement with Mutual calling
for a solid 52-week, hour-long pro-
gram over the web facilities star-

{Continued on Page 2}

Sales To Dictate TV Costs,
Duffy Tells REC Members

While television production costs
should be kept as low as possible,
advertisers would be willing to use
the medium even if its cost-per-
thousand is higher than other media
provided TV pays off and sells mer-
chandise more efficiently, Ben Dufly,
president of BBD&O, said yesterday
in an address before the Radio Ex-
ecutives Club at the Hotel Roosevelt.

TV is a “great medium,” Dufly
said, and its sales effectiveness will

www americanradiohistorv com

be the determining factor in the
problem of rising costs. But, he
warned, the advertiser is not forced
to go into tele and if its costs go too
high the bankroller will switch to
other media. This competition be-
tween media, he said, will provide
the best assurance of keeping TV
costs down.

Pointing out that video generally
has now rcached the merchandisable

(Continued on Page 7)

Declaring that retailers are
now the largest single cus-
tomer of radio with retail ad-
vertising doubling in the last
four years, Justin Millr, pres-
ident of NAB, ple~_ d ‘he
support of the broadecasting
industry in the nation-wide
retail public relations cam-
paign which will be sponsored

(Contirued on Page 5)

Ready For Color TY
Now, Says Johnseon

Washington Burcan of RADIO DAILY

Washington—Chairman Edwin C.
Johnson of the Senate Interstate
Commerce Committee told the FCC
Bar Association the FCC has decid-
ed that “we are ready for color tele-
vision now.” He said he is confident
the report of the committee headed
by Dr. Edward U. Condon, national
bureau of standards head, will “for-

(Continued on Page 5)

Co-Managership Plan
Announced By WREN"

With the resignation of John S.
Major as general manager of WREN,
Topeka, Kansas, the stockholders
announced the station would operate
under a co-management plan. Fred
L. Conger was named business man-
ager, along with Max G. Falken-
stein as program manager, and Carl

{Continued on Page 5)

Honored Guest

Paul-Henry Spaak former Pre-
mier of Belgium and now the f{irst
President of the Consultative As.
sembly of European Nations,
guest of the University of Penn-
sylvania for their Convocation
this week here, vislted the tele-
vision and radio plants of Philco
Corporation Wednesday and was
honored at a luncheon atiended
by Philco executives.

<
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" FINANCIAL |

(January 12)

NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC .. .......... 8% 8% 8% —
Admirol Corp. .... 24 22 22 — 4
Am. Tel. & Tel.... 14754 147 147 — W
CBS A .......... 297% 29% 2914 ......
CBS B .......... 297 29 2915 ......
Phileco ........... 3633 331, 34 — 11,
Philco pfd. ....... 51, 85 85l 4+ 15
RCA Common .... 14 13 1315 — 354
RCA 1st pfd. .... 73% 73V 73 — 34
Stewart-Warner ... 133 1234 13  — 34
Woestinghouse L 32V, 31, 31V, — 34
Westinghouse pfd..104 10334 104 4 14

Zenith Rodio . 343 32V, 32% — 1

NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 1634 16V 16V, — 4
Nat. Union Radio . 31 3 3
OVER THE COUNTER

Bid  Asked
. DuMont Lab. ............... 15Va 16V4

Stromberg-Carlson . ......... 12V, 14

Hospitalized
Muriel Kalish, WINS traffic man-
ager, is recovering in French Hos~
pital following an appendectomy.

ATTENTION
EXPERIENCED SALESMEN

Leading tronscription library com-
pany has openings immediately for
sales-minded men with well rounded
station experience. Here’s a real op-
portunity for men who like to sell
and like to travel. Liberal salary and
expenses poid.

Send full details of background, ex-
perience, present connection ond pho-
tograph. Information will be held
strictly confidential and interviews will
be arranged at convenient time. Mail
applications ond full informotion to
RADIO DAILY, Box 101, 1501 Broad-
way, N. Y. C.

»

‘New York today from Washington.

RADIO

Friday, January 13, 195(

DAILY

CHARLES DENNY, cxecutive vice-president
of NBC, tomorrow will embark on a two-weck
voyage to Bermuda, Havana and Nassau, in
the Bahamos.

TED HUSING will return to the WMGM air-
waves next week following a three-weck vaca-
tion. During his absence his place on the
““Bandstand’’ is being taken by Andre Baruch
and Bea Wain.

MINDY CARSON, new NBC singing star, is
expected bock in New York today following
a singulorly successful engugement at the
Copa City in Miomi Beach.

CHARLES COLLINGWOOD, chairman of the
*People’s Platform*’ on video, will arrive In
He will
preside over a debate on the subject of For-
mosa, with Dorothy Thompson, newspaper col-
umnist, os guest.

FRANK WHITE has left New York to visit
Mutual stations in Texas, Oklahoma and other
parts of the Southwest.

WILEY P. HARRIS, general manager of
WJIDX, Jackson, Miss., in New York this week
for the mecting of NBC’s Stations Planning
and Advisory Committec.

 COMING AND GOING *

KENYON BROWN, gencral manager of
KWFT, Columbia network outiet in Wichita
Falls, Texas, is in town on business.

ADDISON AMOR, Eastern sales representa-
tive of RCA Recorded Program Services, has
left on ‘a Thesaurus field trip through Penn-
sylvania.

- ELAYNE FOX, of Apex Recording Studios,
is leaving over the weck-end on onother of
her frequent Floridian jaunts, and for the
Eexf hfortnight will adorn the sands of Miami
coch.

LOUELLA PARSONS, Hollywood columnist
heard on ABC, on Sunday will arrive in New
York. Her programs during the next three
weeks will come from Radio City.

ANDREW M. WISWELL, vice--president of
Associated Program Service in chorge of re-
cording, will leave shortly for Chicago, where
he will tape the first group of tunes by Dick
Jurgens, recently signed by APS.

JACK AISTROP, newly-appointed radic and
television officer to the British Information
Services, on Monday will return from a good-
will tour to North and South Carolina.

NAB Members Vote
On New Directors

(Continued from Page 1)
ed NAB districts, to take office for
two terms beginning with the com-
ing annual convention at Chicago in
April.

The forms must be returned to
NAB secretary-treasurer C. E. Ar-
ney, Jr., by Jan. 25. Persons receiv-
ing five or more valid nominations
will be eligible for places on the
final ballots.

Under NAB by-laws, all active
member stations are eligible to vote
in the nominations and election pro-
cess in their respective classifica-
tions and districts. Only those per-
sons listed on the official certifying
lists, which accompany the nomina-
ting forms, are eligible to be nomin-
ated and elected.

Eight directorships in even-num-
bered districts among the 17 NAB
districts, and ten directorships-at-
large, are involved in the nomina-
tion and election process now under
way.

Radio Artists Featured
In March Of Dimes Rally

(Continued from Page 1)

cent Impelliteri, speaking for Mayor
O'Dwyer who will be in Florida on
vacation; George Montgomery, film
actor; radio singer Jack Smith; orch-
estra leader Elliot Lawrence; and Al
Capp, creater of “Li’l Abner,” and
Ken Strong, a college and profes-
sional football great.

In addition, participants will in-
clude Basil O’Connor, president of
the National Foundation for Infan-
tile Paralysis, and 8-year-old Wanda
Wiley, poster girl for the 1950 cam-
paign accompanied by four other
poster children of previous cam-
paigns.

Municipal station WNYC will
broadcast tape-recordings of the
event from 4 till 5 p.m. the same
day.

Kcate Smith To MBS Web,
52 Wks., Probably Co-Op

(Continued from Page 1)

ring Kate Smith starting February
20th. The show, the format of which
still has to be worked out, will fill
the Friday night 8 to 9 p.m. (EST)
Miss Smith bows off her current
ABC program at, according to Col-
lins, his insistance at end of January.

No sponsor has yet been signed
but it is generally believed that the
program will go co-op.
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January 13
Elmer Davis Fayette Krum
Jeanne Harper Irving Morrow

January 14
Jeanne Poli Spencer Beniley
George McCoy  George Ansbro
Bill von Zehle Ken McKenzie
George Herman
January 15
Kathleen Wilson Goodman Ace
Alvin Robinson H. S. Goodman
Thomas B, Smith
January 16
Charles Stark Irving Mills
Ethel Merman Babs Ryan
John B. Kennedy
January 17
Warren Hull Halsey Barrett
Bob Davis Betty R. McKean
Frank Foster Edward Saxe
January 18
Art Kassell Donna Munson
Ruth Lyon Lucille Wall
William A. Schudt, Jr.
January 19
Norman Barry  Dick Granville
Charles Henderson Lew Preston
Lanny Ross Roger Williams
Fair Taylor Gene Kraemer
Merrill E. Joels Robert E. White
Henry Untermeyer Paul Small i
Robert Stone  Franklin Pulaski |
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Cutest trick
of the week

This tiny kitten seems to think
that the reins on the donkey make
an ideal trapeze. Just how the kit-
ten got ’way up there, nobody
knows. But everybody agrees that
it’'s a right cute trick.

There’s a cute trick to buying
radio time in Baltimore—that is,
if you're looking for a station that
will produce the greatest results
for the least amount of money.
The station is W-I-T-H, the BIG
independent with the BIG audi-
ence.

W-I-T-H delivers more listeners-
per-dollar than any other station
in town. It covers 92.39 of all the
radio homes in the rich Baltimore
trading area. It’s the station fa-
mous for low-cost results.

So if you want the real bargain
buy in Baltimore, call in your
Headley-Reed man and let him
tell you all about W-I-T-H,

Baltimore 3, Maryland!

TOM TINSLEY, President
Represented by Headiey-Reed



www.americanradiohistory.com

'PLAY BALL with
LIBERTY!

Largest Baseball Network in the History of Radio . . The Fastest
Growing Network in America . . Starting Its Third Season!

Millions of baseball fans in 27 states throughout
America will listen to major league baseball this
spring and summer over the Liberty Broadcast-
ing System. They’ll hear the best play-by-play
reporting on the air — the Yankees, Red Sox,

Cubs, Dodgers, Giants — all the big league teams

Radio’s Favorite Sportscaster

36 exhibition games and 173 regular season
games — an average of 7 games per week during
the exhibition season and 8 games per week

during regular season.

Liberty will broadcast baseball — and millions

£

s — as only Gordon McLendon, the Old Scotchman, of fans will listen! It's the biggest sporting event
B;; can give it. They’ll hear baseball every day in the on radio. It’s creating thousands of baseball
g week and a double-header on Sundays! fans . . boosting game attendance . . expanding
;‘ Yes, beginning March 11, and ending October 1, the sports listening audience! It's the greatest
L“';‘ Liberty Broadcasting System will broadcast some advertising buy in America.

ol .

ol

W The Old Scotchman— GORDON McLENDON

] .

,l Radio’s favorite Sportscaster, heading a staff of the most outstand-
1y ing S‘ponsmen in the country. This year Liberty will feature both

; line from the field and re-creative games. Direct from the field, or
re-created, Liberty gives the best in baseball reporting, Its re-created
games arc completely unlike any others — more realistic, if possi-
ble, than games direct from the field.

1 “"McLendon’s work is, in simple words, flat genius. There is just no
. other way to describe it.” — Amos Melton, writing in the Ft.
Worth Press. i
“He does a job that is both thrilling and flawless — a masterpiece
%f_ radio reporting.”’ — Calvin Clyde, writing in the Tyler Courier-
mes.

Liberty’s special re-creation methods are the particular property of the network and cannot
] : be duplicated. For the most part, they are within a few seconds of actual play on the field.

LIBERTY BROADCASTING SYSTEM, INC.

DALLAS, TEXAS
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By ALLEN KUSHNER

HET DARWIN, former KOOL,

Phoenix staffer, will assume
management of XCLF, Clifton,
Arizona, when ihe station goes on
the air the early part of February.
Dwight Harkins Amusement Enter-
prises, Inc., will operate the 250-
watter. Before joining KQOL, Dar-
win was on the news and special
events staff of WKOW, Madison,
Wisconsin.

David W. Adams has been pro-
moted drom commercial manager
to general manager of KCBS, San
Bernardino, (Calif.,, ‘independent.

ABC's new Vine Street Studios
in Hollywood have been attracting
lJots of attention since the new
ABC signs, valued at $15,000 were
installed atop the old Tom Brene-
man restaurant building at 1539
Vine St., Hollywood. The huge 12-
foot-high wmicrophone outlined in
neon lighting, a sign reading
“American Broadcasting Company”
in large neon-lighted lefters, and
a smart marquee, complete with
interchangeable letters are very
attractive.

The Thrifty Drug Stores Compa-
ny, LA, will renew its seven weekly
spot announcements on KINX, Hol-
lywood, on Sunday, for 52 weeks.
Milton Weinberg Advertising Co.,,
LA, is the agency and Meredith
Pratt is the KNX account executive.

New sponsor in the Al Jarvis
“Make Believe Ballnoom” television
program on KLAC-TV is Dolly
Adams Syrup through the Charles
Ross Advertising Agency.

The (Ford Dealers Advertising
Association of Southern California
has renewed sponsorship of the
“Ford News” (daily, 12:00 noon to
12:15 pan.) on KILJ for a period of
26 weeks. Sid Fuller is the Ford
Newscaster, J. Walter Thompson
is the agency; Howard Wheeler is
the Don Lee account executive.

The CBS Hollywood payroll, ac-
counting and purchasing depart-
ments, under John Minkowsky,
manager of accounting and pur-
chasing, will move to new quarters
at 5111 Sunset Blvd, it was an-
nounced by A. E. Joscelyn, direc-
tor of CBS operations, Hollywood.
The department's former quarters
will be assigned to the Network
Program department.

Mr. and Mrs. R. K. Wittenberg
were holiday visitors in Hollywood.
Mr. Wittenberg is president of the
Sierra Broadcasting Co., (KATO)
Reno, Nevada.

Man About Manhattan. . . ! ,

®@ @ o THE MORNING MAIL: The following letter speaks for
jtsell. There is little I can add—except, maybe tears of admiration and
affection, For sheer guis, its writer, the beloved Nellie Revell, cannot
be maiched. That's not a stalement—it's a guarantee. “Dear Sid,”
writes Nellie. “Your old friend is on her way to the hospital (Park East
Hosp., 112 E, 83rd St) for that eye operation, and for goodness sake,
son, keep your fingers crossed for me. I have cataracts on both eyes and
am having a re-tread at a time I do not dare hope you will find time to
come to see me, But if you can write anything about me, please stress my
newspaper work and sense of humor. I am a darn good ad libber
and would make a good emcee, as you know, I iried lo gel on ‘This
1s Showbusiness.” I think I'd be a natural for that, don't you? (Ed.
note: And howl). A lot of water has flowed under the bridge since
you and I used to pound out scripts. Remember how I used to rough-shoe
you into taking some job you seemed afraid of? Well, I'm not afraid
of any job. So like the good friend I know you are, say something
about me that will wake the boys up. The last time you mentioned
me, you lold about all the fan mail I'm siill geiling from ‘Neighbor
Nell, in spite of the fact it's been off the air for years. God knows
that this old world could use some of its oplimism right now. I will
need a job when I come out of the hospital, Sid. I hope you will help
me get one.” All I can say, Nellie, is that if radio doesnt find a spot
in its heart for you—then you can’t convince me that it's got a heart.
(Nellie's permanent address is at the Hotel Flanders on W. 47th St.)

w w w w
® o ¢ FILLER-DILILERS: Herb Shriner reporis an ad in
his hometown paper which read: Man wanted to work in dyna-
mite factory. Must be willing to travel. . A B'way comic,
according to Peter Donald, is @ guy who’s constantly trying fo
get something off his jest. . . . Herb Sheldon sez a private eye
is a guy who tries to prove that clues make the man. ... Trouble
with showbiz, points out Roberta ‘Quinlan, is that your friends
keep knocking so loudly sometimes that it’s impossible to hear
opportunity.
w 224 w Y

® ©® @ CHATTER: Joan Crawford set for transcribed dramatic
series with Dee Engelbach directing. . . . Aside to M. Berle: Is Decca
pitching a recording contract to yez? . . . The Police Gazelte adding
a radio and television section. . . . Wendy Barrie, Ham Fisher and
Paul Denis will panel Hal Tunis’ new show preeming on WATV
Monday the 16th. .. . John Tillman readying a disc jockey series. . . «
One of the wailch compamies is planning a shrewd spot campaign on
a real bargain-basement pitch, It plans to air the plugs all around
the clock over a 250,000-wait station in Mexico close enuf to our
borders to get plenty of coverage in the States. . . . Liddie Murphy,
the International song favorite, off on « theaier tour throughout the

South. . . . WHOM now mrmg a Sunday p.m. amaleur talent stanza -

parily in English and parily in Iialian,
A d * g ®

® o o OUR HATS OFF DEP'T: Kathi Norris’ terrific shot
in the arm to daytime teevee—her ‘remote’ Wed. from the Hotel
Statler at the convention of the Nat'l Retail Dry Goods Ass'n.

. The consistent excellence of “The iGoldbergs” both on radio
and TV. No wonder. Gertrude Berg puts in 40 hours a week
writing and rehearsing the show. . . . Bill Tabbert’s magnifisinging
at the Penthouse Club. . . . Herb Jeffries at the Shelburne Lounge.
Bill Proctor’'s production and direction on “The Big Story.” (On
INBC yet—despite the fact that he’s Bill Paley’s cousin).

2 SR A S S 4§
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ENDLE - CAMPBELL ENTER-
PRISES, INC., of Detroit, Michi-

gan, have retained Jack Perlis, pub- .
licist and public relations consultant,

to represent their radio and televi-

sion properties—“The Lone Ranger,”

“Challenge of the Yukon,” “The -
Green Hornet” and ‘“Ned Jordan,

Secret Agent.”

. GENERAL PANEL CORPORA-

TION, Burbank, Cal. makers of Gen-

eral Panel Homes, have appointed
as their advertising agents R. T.
O’Connell Company of New York,
and its affiliated agency, Lockwood-
Shackelford Co. of Los Angeles.

LISSONE - LINDEMAN U. S. A,
INC., wholesalers of international .
travel, has appointed the Victor A.
Bennett Company to handle their
advertising, effective immediately.

NORMAN P. TATE has joined N.
W. Ayer & Son, Inc, in New York,
to handle art duties in the radio-
television department. He was for-
merly with Newell-Emmett.

JOHN YEARGAIN has become a :
partner of Jackson & Co.

GILBERT R. LESSER, former v-p |
of Arnold Cohan Corp., has been
named an account executive of Les- -
ter Harrison,-Inc.

"Hollywood’s New

(OUNTRY CLUB
HOTE,

® The Country Club Hotel occu- -
pies a magnificent location in:
the heart of the exclusive Wil- .
shire residential district . . . ad--
jacent to Wilshire Country.
Club and overlooking the ex--
panse of its gorgeous fairwaysi
and greens.

® Rates from $6.00 up. Sio-
gle Kitchenette Apart-
ments Available by Week
or Month. o

(OUNTRY CLUB
HOTHL

445 North Kossmore Avenue (VineISL).!T
Hollywood 4, Calif. |
Telephone: HOllywood 9-2701 .



www.americanradiohistory.com

viday, January 13, 1950

v

i |
‘eady For Color TV
| Now,S_aE Johnson

(Continued from Page 1)

'y and bolster” this contention. He
id the essential problem before the
Lymmission is “a decision for the
‘tag pull; not something that will
{i sase a few powerful economic in-
i ~ests for today’s profits.”

Because the public has a right to
t 2 best that can be provided, he
W.d, it is in the public interest to
¢iromulgate broad and sufficiently
. neral standards for color so that
s delightful improvement may be
i-veloped naturally in the tradition-
¥ American free enterprise, non-
onopolistic manner. Since it is
aerally agreed that color is prac-
4-al, most emphatically the public
tizerest would not be served by
1ydting until 30 million families
've invested upward to six billion
Lfdlars in black and white sets be-
ce switching to color.”

lohnson also suggested United
tiates assistance to Cuba and the
ribbean area to enable broadcast-
111 in those countries to switch from
i to FM.

2

i‘ammell Salute Feature
Of NBC’'s SPAC Meeting

(Continued from Page 1)

'i> for the 1950 NBC affiliates con-
ration.

“he morning session was devoted
, p@ greeting from Trammell, an ex-
rnation of the company’s reorgan-
r ttion by president Joseph H. Mc-

1

Lk

‘nnell, a discussion of sales pros-
its by Walter Scott, eastern sales
ranager, a discussion of program
ims by Thomas McCray, national
Fogram manager, and a discussion
promotional activities by vee-pee
‘arles P. Hammond. Executive
k-2-pee Charles Denny presided.
The afternoon meeting dealt with
¥ leo, with TV vice-president pre-
b iing. The group heard a discussion
“*3: TV sales prospects by George
.+ 2y, director of video sales.

i
be
il

—
=

i

( Dinner Concludes Meeting

A dinner at the Hampshire House
~acluded the meeting,.

VMiembers of the 1950 SPAC at-
nding the meeting were: Clair Mc-
‘lough, Mason-Dixon Group; Har-
kil Essex, WSJS, Winston-Salem,
¢ C.; Milton Greenebaum, WSAM,
iiginaw, Mich.; Howard Pill, WSFA,
ontgomery, Ala.; Walter Damm,
TIMJ, Milwaukee, Wis.; Jack Har-
1:;, KPRC, Houston, Texas; Walter
Cagstaff, KIDO, Boise, Idaho; Ewing
“2lly, KCRA, Sacramento, Calif.;
l\[ 'hn M. Outler, WSB-TV, Atlanta,
1”

Py

3
gt

o

2., and John Murphy, WLWT, Cin-
anati, Ohio.

" Also attending the meeting were
'e members of the 1949 SPAC who
t ere hot re-elected:

}Martin Campbell, WFAA, Dallas,
i.2xas; Harry Bannister, WWJ, De-
oit, Mich.; Harold Burke, WBAL-
V, Baltimore, Md.; Wiley Harris,
JDX, Jackson, Miss.,, and Ed Yo-

i §

o

by the National Retail Dry Goods
Association. Miller was speaking at
the public relations session of the
NRDGA convention yesterday at the
Hotel Statler in New York City.
Pointing to NRDGA's campaign on
the theme, The Miracle of America,
the NAB president urged the retail-
ers to contact their local broadcast-
ers for any assistance they might
need. He said there was a great need
for educating the people on the ben-
efits they enjoy under the American
system,

There are “people in and out of
government who would  like to
change our form of government,” he
said, and there is a need for aggres-
sive interest on the part of the
broadcasters to help make the
American way of life understood.
What is in the public 'interest
“should be something that is thor-
oughly understood.”

“It is easy to write an indictment
against our way of life,” he said, but
more difficult to prove. However,
Miller declared, some people sit
quiet while enjoying the benefits of

Co-Managership Plan
Announced By WREN

(Continued from Page 1)

B. Bliesner, technical manager. This
change became effective the first of
this year.

All three men are former employ-
ees of WREN. Conger, former pro-
gram director for two and a half
years, came to WREN from WBAA,
Purdue University. Falkenstein,
midwestern sportscaster and com-
mentator, has been with WREN for
eight years and has risen from an-
nouncer to program manager. Blies-
ner, a Baker University graduate,
has been chief engineer for WREN
for 17 years.

Will Honor Paul Winchell

Paul Winchell, radio and TV ven-
triloquist, will receive a special
award for furthering the fight
against intolerance' at the annual
Anti-Defamation League dinner
meeting of the New York Cinema
Lodge of B’nai B’rith at the Hotel
Astor on Thursday evening, January
19th. Benjamin Epstein, national di-
rector of A.D.L., will be the princi-
pal speaker.

Thornburgh Is Host

Philadelphia—Donald W. Thorn-
burgh, president of WCAU stations,
represented the board of directors of
Phila. Museum of Art as host at a
dinner last night when thirty repre-
sentatives of the press and radio met
with Museum officials to hear plans
announced for the Museum’s dia-
mond jubilee exposition to be held
in the Autumn and the Winter of

im, KGHL, Billings, Mont.
e
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Miller Cites Value Of Radio
In Address Before NRDGA

{Continued from Page 1)

the American system and frcquently
the indictment comes to fit the need.

Miller assurcd the retailers that
the campaign which has been devel-
oped “to fit the needs of retail stores
in educating their customers to the
benefits they enjoy as American
citizens” will be supported by the
industry. He said that “the broad-
casters will be glad to participate
with you in this highly important
job.”

The NAB president cited the long
period of friendly relations between
his organization and the NRDGA
and the “growing realization of all
concerned of the importance of re-
tail advertising.”

Miller also noted that the NAB
had received many letters urging
the association to oppose liquor ad-
vertising on radio. He asked“why
should people get so excited about
the advertising of hard liquor?” He
added that the interest speaks for
the potency of the medium.

In regard to color television, Mil-
ler stated “it’s here—now.” He said
its demonstration has been “highly
satisfactory” in surgery. Further-
more it has'a “tremendous potential
for advertising purposes.”

Transit Radio Group.
Holds Sales Confah

{Continued from Page 1)
comme