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Temporary Licenses
Given Web Siations

IWashington Burean of RADIO DAILY

Washington—The FCC yesterday
put 11 stations controlled by the
three major nets on temporary li-
censes until March 1 of next year.
Pending charges of network rule
violations were explained by the
Commission to be serious enough to
merit such action, with specific ref-
erence to the wire of October 21,
1948, by NBC vice-president Sidney
Strotz to KHQ, Spokane.

The Commission said the tempor-

(Continued on Page 6}

New ‘Voice’ Director
Takes Gov’'t AM Post

Foy D. Kohler, former minister-
counselor at Moscow and also
Charge D’Affairs from the departure
of U. S. Ambassador W. Bedell
Smith until the arrival of Ambassa-
dor Allan G. Kirk at the Russian
capital, officially takes over the
duties of Charles Thayer as director
of the Voice of America today.

Thayer, whose new assignment
has not yet been announced by the
State Department, will sail today for
Italy. He is scheduled to wed Miss
Cynthia Dunn Cochrane, daughter

{Continued on Page 2)

Radio Receiver Sales
Increase In Canada

Montreal—Continuing the gains of
previous months this year, number
of radio receiving sets sold by Cana-
dian producers showed a sharp rise
in July. Sales in the month amount-
ed to 42,800 units with a value of
$2.847,000 as compared with 20,300
units sold for $1,290,600 in the same
month last year, according to a re-

(Continued on Page 2)

The Bomb

The signifacance of Russia’s
A-bomb activity will be discussed
by Major Fielding Eliot, military
affairs writer, in a series of three
CBS broadcasts on Nov. 14, 15
and 16, 6:15-6:30 p.m. The broad-
casts are titled “Your Safety.”
“Your Peace of Mind,” and "Your
Future. Maijor Eliot will analyze
the recent news from Russla a3 !
it touches the average American.

Finale

Dr. Walter W. Van Kirk, NBC
commentator on religious news
for the last 14 years. ended his
radio career on Saturday with
the broadcast of a final “Religion
in the News" program, Herealter
he will devote full time to his
duties as executive secretary of
the Department of International
Justice and Good Will of the
Federal Council of Churches of
| Christ in America

Three Killed As Plane
Rams WCHV Tower

Charlottesville, Va. — Three per-
sons were killed here on Saturday
when their private plane rammed
the transmitter towar of WCHYV,
Charlottesville. and crashed in
flames. The victims were Circuit
Court Judge Thomas H. S. Curd, of
Welck, W. Va.. his son, and the lat-
ter's secretary.

The only eye-witness, Mrs. R. G.
Sketchley, wife of the WCHV pro-
gram director, R. G. Sketchley Jr.,
said the plane struck the 391-foot

{Continued on Page 2)

'Says ‘Polls’ Not Vital
To 'Transit’ Decision

Washington Bureaw of RADIO DAILY

Washington — How many people
like, and how many dislike, transit
radio is beside the point, Chairman
James Flanagan of the District of
Columbia Public Utilities Commis-
sion said yesterday. He tossed out
several elaborate public acceptance

(Contjnued on Page 2)

|

At 1st District
At Hotel

FCC Answers Webs
On Giveaway Charge

The FCC. in its answer to the
network’s complaints on the “give-
away’ edict of August filed in the
U. S. District Court for the Southern
Digtrict of New York, denied that
the enforcement of the rules “will
cause irreparable injury or any in-
jury in law” to the webs and de-
clared that the rules were “duly
adopted as a reasonable exercise of
the statutory authority of the FCC,

{Continued on Page 6)

Michelson Cuts Prices
On Blackstone Series

Blackstone washing machine deal-
ers participating on a local basis
in sponsorship of the ‘“Blackstone,
Magic Detective” transcribed series
will be charged 1/3 of the costs in-
stead of, as heretofore, it was an-

(Continued on Page 2)

FM Store-Radio Report
In New Survey By NAB

Washington Bureaw of RADIO DAILY
Washington—The has re-
| ported that a test of store-broadcast-
ing by the Acme chain of super-
markets, in Philadelphia, resulted in
a 943 per cent boost in sales on
(Continued on Page 6)

|Jolson 3-Year Pact On CBS;

The Columbus Broadcasting Sys-
tem yesterday announced that it has
entered into an agreement with Al
Jolson, through the William Morris
Agency of New York under which
the veteran entertainer will per-
form exclusively for both CBS net-
work radio and television for the
next three years.

In the beginning, Jolson will limit
his performances to ruest appear-
ances on outstanding programs of

- He Starts As AM, TV Guest

jthe network in both the AM and

| video divisions. The first appearance |

of this type, it was revealed yester-
day, is scheduled for the Bing Cros-
by program the latter part of this
| menth.

Jolson has been one of the two
or three leading entertainers in the

United States for two generations, | |

on the stage and in the film indus-
try, for which he made th=2 first
talkia in 1927,

AB ATTENDANCE AT BOSTON

Over 200 Broadcasters In Attendance

NAB Meeting

Somerset

Boston — Breaking attend-
ance records for an NAB dis-
Itrict meeting this year, over
200 New England broadcast-
ers gathered at the Hotel
|Somerset yesterday for the
1st District NAB meeting
which was called by Harold
E. Fellows, general manager
of WEEI, and 1st District

(Continued on Page 5)

Special Holiday Show
Sold By NBC And (BS

Longines-Wittnauer Watch Co. has
signed with CBS for a special hour-
long Thanksgiving Day simulcast,
and Elgin-American compacts has
pacted a 90-minute all-star holiday
variety show on NBC.

The Longines show which marks
the bankroller's TV debut, will be
carried by 185 AM stations and all

(Continued on Page 7)

WFTW To Suspend
At Fort Wayne In Nov.

WFTW, 1,000-watt daytime station
at Fort Wayne, Ind., will suspend
operations in November, Edward J.
Thoms, president and general man-
ager, advised Rablo DAILY yesterday.
The station, owned and operated by
Fort Wayne Broadcasting, Inc., went
on the air in 1947 as an independent
operation using the Associated and
KBS transcription service.

| Xmas Campaign
ABC commentator Nancy Craig,
In cooperation with the Save The
| Children Federation, yesterday
| launched her second annual
Christmas drive for dolls for un.
derprivileged children. Her ap-
peals for Sl contributions and
originally . deslgned dolls las!
year netted 1,600 stocking dolls.
Prizes to be awarded to contest.
ants this yoar will Yotel §5.000.
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 FINANCIAL

(October 31)

NEW YORK STOCK EXCHANGE
Net

RCA Common 1235 121 121 — 1
Stewart-Warner . 12 'IZY 12, ..
Westinghouse 291, 281h 285 — ¥
Westinghouse ptd. 100 100 100 lz
Zenith Radio ..... 28% 28 28 —
NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 1454 143? 1435 .. ..
Nat. Union Radio.. 234 234 234 ... ..
OVER THE COUNTER

Bid  Asked
DuMont Lab. ............... 20 21
Stromberg-Carlson .......... 14 15V,
U. S. Television R % Sk
WCAQ (Baltimore) 16 o
WJR (Detroit) ...... 8 A 84

Three Killed As Plane
Rams WCHV Tower

{Continued from Page 1)
tower, lost a wing, and plummeted
into a nearby wooded area. The
flames were extinguished by Robert
C. Walker, WCHV commercial man-
ager, and Walter W. Gray, chief en-
gineer.

Radio Receiver_éales
Increase In Canada

(Continued from Page 1)
port of the Bureau of Statistics.
During the first seven months of this
year, 347,000 units were sold for $24,-
710,200 as against 225,700 for $20,109,-
500 in the similar period of 1948.

Says ‘Polls’ Not Vital
To ‘Transit’ Decision

{Continued from Page 1)

polls on musical trolleys and de-
clared that “the decision of the
Commission will not be based on
the number of people who like it
or the number who do not like it.”

The Commission today enters its
fourth day of hearings to determine
whether it should approve the in-
stallation of FM radio in street cars
and busses. The contract here calls

*{for programmings by WWDC-FM,

with eventual installation of receiv-
ing equipment on some 1500 units
of rolling stock. Over 200 are now
equipped, and they have been bit-
terly attacked by a very vocal group
maintaining that the imposition of
the music and the commercials is a
violation of personal liberty.

Called to the stand yesterday was
Dr. Winfred Overholser, director of
St. Elizabeth’s Hospital. The emin-
ent psychiatrist declared “there are
certain persons who have violent
dislikes. If they are constantly sub-
jected to a particular influence it
has a frustrating, annoying effect
which may produce a nervous
strain.” He said he was not refer-
ring only to the radio.

Also heard were Norman Reed,
WWDC program director; WWDC's
general manager, Ben Strouse, and
the consulting engineer, Frank H.
McIntosh.

Reed told of the programming,
with music from the Muzak library
and up to 12 commercials per hour.
In a typical 12-hour program day
there were introduced 87 commer-
cials and 31 public service an-
nouncements, with 199 musical num-
bers.

Strouse said there is great inter-
est in the Defense Depariment in
transit radio. Without going into
the matter in detail on the stand,
Strouse later told reporters the de-
fense authorities had been inter-
ested in it as a means of getting
word in emergency to drivers and
passengers to abandon or re-route
or to get to the nearest telephone
for two-way communication. Use
of radio-equipped busses as ambu-
lances was also mentioned.

Strouse made no attempt to evade
the fact that his primary interest
in transit radio is commercial.

Michelson Cuts Prices

[Continued from Page 1)
nounced yesterday by Charles Mi-
chelson, Inc., which packages the
show.

This move is expected to “bring
into the fold the remaining Black-
stone Washer dealers still not signed
up,” a Michelson spokesman said.
The transcribed series is currently
being carried on a total of 183 sta-
tions. The Michelson office also an-
nounced details of a sales promotion
contest among its field representa-
tives, in which prizes will be offered
for the greatest number of new con-
|tracts in each sales territory.

On Blackstone SeriesI
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New ‘Voice’ Director
Takes Gov't AM Post

(Continued from Page 1)
of U. S. Ambassador and Mrs. James
Clement Dunn, on Nov. 19 in Rome.
After a honeymoon, the couple will
return to Washington.

Kohler, a native of Oakwood,
Ohio, and a graduate of the Ohio
State University, was appointed to
the U. S. Foreign Service of the|
State Department in 1931. |

Kohler, whose status is similar to
that of Thayer's in that both are
career diplomats on rotating foreign
service, has served for the State De-
partment at Windsor, Canada; Buch-
arest, Rumania; Belgrade,, Yugo-
slavia; Athens, Greece; Cairo, Egypt;
London, England, and Moscow,
USS.R.

WNEW Renews Contract

Contracts were signed Friday by
WNEW, New York indie, and the
News whereby the station will con-
tinue its service of 24 five-minute
daily newscasts for another 14
months, it was announced Friday by
Bernice Judis, manager of the sta-
tion, and F. M. Flynn, president of
the News. News around the clock

was first started on February 16,
1942. Since that date nearly 68,000
regular editions and approximately
60,000,000 words have been aired to
WNEW listeners. William Fagan is
director of news broadcasts for the
paper.

" COMING and GOING

EMILIO AZCARRAGA, president of XEW and
director of Radio Programmas de Mexico, re-
turned by plane last night to Mexico City after
having spent two weeks in New York.

MERLE JONES, general manager of XNX and
the Columbia Pacific Network with offices in
Los Angeles, has arrived in San Francisco on
business.

CARL HAVERLIN, president of BMI, and
ROY HARLOW, director of station relations for
the organization, are in Boston for the NAB
regional meeting.

JOSE RAMON QUINONES, president of
WAPA, San Juan, P. R., ycsterday left New
York for Havana, from which point he will
return to Puerto Rico next week. Senor Quin-
ones hos spent the past month in New York
and Washington on business.

DR. PETER GOLDMARK, director of engineer-
ing and research development for CBS, yester-
day arrived in London, Englond, where today
he will address members of the radio section,
Institution of Electrical Engineering, on the
subject of the CBS color-television system.

ED REEVE, manager of research projects for
CBS, today is in Boston to address the Adver-
tising Club of that city at its meeting in the
Hotel Statler on the subject, “‘Television Re-
search.”

JOE DI MAGGIO, Yankee outtielder who

‘ doubles in brass with a program on CBS, has

left tor o two-week vacation in Honolulu.

ARTHUR R. SELIGMAN, owner of the Tap-
pan Hill Restaurant at Tarrytown, N. Y., who
is now planning @ radio program from that
point, hos returned from @ business trip to
Boston.

Home
Menagerie

to W-I-T-H.
That means that even small

call in your {eadley-Reed man.
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At first the cat was the only pet in this home. Then a stray dog
was added. And finally a baby duck. They all became great friends.

W-I-T-H has a way of making great friends, too—by producing
the lowest-cost sales of any station in Baltimore. W-I-T-H, you see,
delivers more home listeners-per-dollar than any other station in
town. And in addition to this biggest home audience, a recent
survey, made under the supervision of the Johns Hopkins University,
showed that of all radios playing in drug stores, 34.6% were tuned

investments on W-I-T-H produce

big results. If you’d like the whole, exciting story about W-1-T-H,

1TH

BALTIMORE, MARYLAND
Tom Tinsley, President « Represented by Headley-Reed
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more than

a million homes

For over 814 years, Detroit has had full employment, with over a

million workers earning the highest factory wage rates of the five largest cities in the
nation. It is this past, combined with present record-breaking automotive production figures, and a
bright future, that makes Detroit a most fertile field for planting your advertising dollars. Top
radio medium in this wealthy market has always been WWJ, NBC in Detroit, and most
familiar letters of the alphabet to Detroit’s vast radio audience. To give your
product prestige plus selling impact of a ready-made audience, get your

product story on WWJ-The Detroit News.

s
¢ ]

National Representatlives: THE GEORGE P. HOLLINGBERY COMPANY
Associate Television Station WWJ.TY

I BRR)/
FIRST IN DETROIT . . . Owned and Operated by THE DETROIT NEWS l IAM-_EE / Basic NBC Affiliate
LA
- ‘//'
AM — 950 KILOCYCLES — 5000 WATTS

FM—~CHANNEL 246—97.1 MEGACYCLES
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do it better
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MICROPHONE
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sponse... profid_{:{_ﬁgreater
tonal fidelity...jt i8 amnidirec-
tional...it is b]_és L'pn:_‘.ﬁf. shock-
proof... thera.'ia_nu ?_"alse bass
build-up . . . more 1_5:}1. acoustic
gain before _encuurﬁ:ering feed-
back . .. tiny a‘[zq' Eontributes
to remark;:abla' v.a;!;-satility of

positioningi. . extends the

fidelity of sound i;l:hnsmission.

161 Sixth Avenue
New York 13,N.Y,

§ 1161 North Vine St.
Hollywood 88, Cal.

P N+ T N —

L")

RADIO DAILY

Tuesday, November 1, 1949

California Commentary. .. !
® ® o NBC's fabulous giveaway program, “Hollywood Calling,”
will lose its sponsor in December. according to reliable sources here.
. When Justin Miller, president of NAB, winds up the coast tour of
NAB district meeting he hopes to spend the Christ-
HO].].YWOOd mas holidays with his family here. . . . Harry
Sherman, producer of the Hopalong Cassidy pic.
tures for TV, is reported dickering with Emilioc Aczarrage for the pro-
duction of some of the pictures in Mexico City. . . . Ann Richardson,
dynamic public relations executive who was long associated with the
orchestra booking business in New York, is giving the Country Club
hotel a hand in its publicity and promotion planning. . .. Paramount’s
coast TV station. KTLA. ligures prominently in the movie company's
plans to establish a nation-wide TV film network. . . . many programs
produced on KTLA have been kinescoped for national distribution. . . .
Jeanne Gray starts under her own banner as Jeanne Gray Prod.—to
produce on film a series of TV programs for eastern TV outlets. . . .
Steve Allen, disc jockey laugh master, and Frances Wayne, are ear-
marked for feature billing on ABC’s “Let There Be Stars’” program
over KECA-TV, PNe PNe PNe e
® ® O Gloria Winters, actress who plays “Babs” on KNBH's
“Life of Riley” has been signed to appear in Paramount pictures. Irving
Brecher. producer on “Life of Riley” has given Miss Winters a two.
week leave-of-absence so that she may go on location to northern
California. “Life with Luigi,” starring J. Carrol Nash, and feaiuring Alan
Read on KNX-CBS, caused a tie-up on the switchboard at CBS. Program
has terrific following among foreign language groups throughout the
country. . . . Red Skelton will be the nexi comedian to “go straight”
on the Auto-Lile “Suspense” airshow. He'll appear on Nov. 3rd, playing
a tense, dramatic role in a chiller called, “The Search for Isabel.” . . .
Margaret Whiting and Jimmy Wakely will guest on “Grand Ole Opry”
over NBC on Nov. 12th. Wakely recently signed a new five-year deal
with Capitol and now is regularly recording with Miss Whiting. . . .
Cy Howard, creator.producer-director of CBS’ “My Friend Irma’ is the
subject of an interesting picture story in the Oct. 16 issue of Parade.
the Sunday picture magazine. . . . Ben Gage is completing discussions
to air a five-times-weekly half hour quiz show from his new restaurant-
nitery, “The Trails,” beginning in December over one of the local indie

stations. ¥ ¥ ¥ ¥

® ® o Jack Smtih will transcribe his second U. S. Treasury “Guest
Star”” program this week and the Y2 hour platter will be aired on 2750
radio stations beginning in December. . . . ABC's emcee of “Surprise
Party,” Jay Stewart, is expanding his air operations here to include
a packaging setl-up similar to that of John Guedel, producer of Groucho
Marx and Art Linkletter shows. . . . Joe Graydon. ex-FBI agent whose
receni Capitol records and photogenic features this week won him a five-
a-week video show of his own on KLAC-TV and its Cinemascope “net-
work’’ bears waiching. . . . Mary and Harry Hickox, who do 12 TV and
radio shows a week here. will have to budget their time the latter part of
the month when they start a recording session on another album of
their well-known “Jump Jump” children’s stories. . . . Radio’s “Fat
Man” may move to Hollywood the first of the year for both broadcasts
and telecasts. The radio cast will be used in the video version. . . .
Multi-dialect comedienne Sara Bermer takes on her third role on the
CBS Beulah show. Sara takes on role of Aunt to Hattie McDaniel’s
“Beulah.” Blanche Thebom. sensational Met Opera star who is in LA
with the San Francisco Opera Company, was a quest star on “Queen
for a Day’ on Tuesday, Oct. 25th. . . . Smilin’ Ed McConnell played a
kindly ghost on his Saturday show over NBC. . . . Jovial Don Wllson,
announcer, is celebratlng hls 25th annlversary in radio.

CHICAGO

By HAL TATE

NE of Chicago’s most famous dize

jockeys, Ernie Simon, whose AM
and TV shows are on WJJD and
WBKB respectively, will marry Pat
Lyons, non-pro, the last week in
December. Ernie’s “Curbstone Cut-
Up” show on WBKB celebrates its
1st anniversary next month, It’s re-
portedly the longest-running con-
tinuous five-a-week show in televi-
sion. RCA-Victor is the sponsor.

The Muntz Television account has
shifted from Robert Sawdon & Asso-
ciates to the Irving Rocklin agency.

FM station WMOR has made a tie-
up with the new near-north side
Telenews Theater which opened up
Friday, to originate nearly all the
station’s night-time shows from the
Telenews lounge.

Lou (“Stop the Music”) Cowan
has sold another package show here
in Chicago. It's called “The Pet
Shop” and the sponsor is the Evan-
ger Kennel Food Company, produ-
cers of fresh frozen horse meat, of
Wheeling, Illinois. Show will be
telecast over WNBQ Tuesday even-
ings at 5:30 and stars “Proprietor”
Gail Compton and his eight-year-old
daughter, Gay.

WLS Notes: Donald E. Finlayson,
sales promotion manager at the sta-
tion for the past five years, is re-
signing to enter the resort business.
His successor is John C. Drake, for-
merly Don’s assistant. . . . Estel
Freeman, former continuity editor
at WIBC, Indianapolis, and also for-
merly in the publicity department
of the State of Indiana, has joined
th2 creative writing staff at WLS.
... New to the copy department is
LaVerne Jette.

Sports announcer Bob Elson is
planning a disc jockey show to ori-
ginate at Bill Burke’s Cameo Res-
taurant.

CBS To Air Talk
By Louis Johnson

Indianapolis, Ind.—Secretary of
Defense Louis Johnson’s address on
“Men, Money and Munitions” at a
meeting of the National Eecxutive
Committee of the American Legion
will be broadcast over CBS from
here Nov. 5, 11:15-11:30 p.m, EST.

The broadcast will be by transcrip-
tion made earlier in the evening at
the Legion meeting in the Indiana-
polis Athletic Club.

Lehman Luncheon

All branches of the entertainment
industry, including radio and tele-
vision, will be represented at a
luncheon to be held at the Hotel
Astor, New York, noon today in
honor of Herbert H. Lehman, Demo-
cratic-Liberal candidate for U, S.
Senator. Among those scheduled to
attend are Eleanor Roosevelt, Geq,
S. Kaufman, Tony Martin, Tallulah
Bankhead, Moss Hart, and Robert
F. Sherwood.
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Record Affendance
At NAB Regional

(Continued from Page 1)
chairman. In calling the two-day
session to order, Chairman Fellows
complimented the broadcasters for
their turnout and declared it was an
excellent demonstration of the vital-
ity of radio. He emphasized the im-
portance of the session as a sales
clinic and indicated that radio was
a prosperous, growing business de-
spite the expansion of TV.

Yesterday morning the broadcast-
ers heard Kenneth Baker, NAB re-
search director and acting president
of Broadcast
Measurement
Bureau, report
on the progress
of the Second
Study. Baker re-
iterated a previ-
ous announce-
ment that the
Second Study
would be ready
for distribution
around Decem-
ber 1st.

Maurice B.
Mitchell, direc-

]
P

FELLOWS
tor of Broadcast Advertising Bureau,

was introduced by Herbert L.
Kreuger, chairman of the First Dis-
trict Sales Managers, and then pro-
ceeded to present the BAB story. His
subject was “Increasing Radio’s
Share of the Advertising Dollars.”
Mitchell's presentation took most of
the afternoon with broadcasters in-
terrupting from time to time to ask
questions pertinent to their opera-
tions.

Later Carl Haverlin, president of
BMI, reported on the industry’s mu-
sic organization., He indicated that it
was a growing operation and urged
the broadcaster subscribers to take
an active interest in the popularizing
of BMI tunes.

Lawrence to be Heard

Craig Lawrence, general manager
of WCOP, and Chairman of the em-
ployee-employer relations, will open
this morning's session by introdu-
cing Charles H. Tower, assistant di-
rector of NAB Employee-Employer
relations. The discussion will cover
station operating labor costs, techni-
cal, programming and selling. Per-
sonnel costs will also come up for
discussion.

Following the morning session the
broadcasters will lunch with mem-
bers of the Boston Ad Club at the
Hotel Somerset and when the after-
noon session is resumed Justin
Miller, president of NAB, will speak
on “Radio Broadcasting—NAB and
You.”

Dempsey To Guest On CBS

Former world’s heavyweight box-
ing champion Jack Dempsey will
be the guest of N. Y. Yankee star
Joe DiMaggio on CBS’ “Joe Dimag-
gio Show,” Nov. 5, 10:00-10:30 a.m.,
EST. Big moments in Dempsey'’s
long and brilliant ring career will
be dramatized, and he will be in-
terviewed by the Yankee Clipper.

RADIO
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‘ Registl'ation For Meet Of 1st District NAB

Below is the advance registration
for the two-day meeting of the First
District, NAB, which opened yester-
day at the Hotel Somerset in Boston.
The list includes names of most of
the NAB membership in the New
England area as well as industry
executives from New York and
Washington. The names and affilia-
tions follow:

A
Amor, Addivon. . RCA Recording—N. Y. C.
Alaire, Leon, .. ... WACE—Chicopee, Mass,
A rong. A, Ir.. . WCOP—Roston, Mass,
Atwood, Jack .. . WRDty—Auguxta., Me,
Axer, Demeritt. . \WMUR—Manchester, N. 11,

B

3,
B—Washington, I, C.

Buker, Dr. Kenneth
N

Bannan, Bertha

835 Lilttle Bldg.—Roston Mass.
Barton, Charles Wi . , WARE—\Ware, Mans.
Bates, ITarold S.. .. WJIOV—DBurlington,
Batehelder, Erng F..WKNE—Kcene, N.

t.
n.
Beanvais, Jack ... . WEEI—Roston, Mass,
Bingham, George W.

WGNY
Bird. T.orelel.
Bishop, Joseph

WEKIP—I'oughkecpsie N. Y,
... . WEEI—Boston, Mass.
e K.

WMAS—Springfield, Mass.

Blackbury . WL
RBlackbu amilton Co.—Washington, D. C.
Booth, R, W....,WTAG—Worcester, Mass,

Boucher. Lounis A.
WTAG—Worcester, Mass.
Bloombherg, Ilaskell. WLLII—Lowell, Mass.

Borges, Arthar F., . WERI—Westernly, R. L
Brackett, thainey A\,

WSI'R—Springfield, Mass.

Braine, T. B......WCAX—Burlington. Vt.
Brewster, Warren 1l

WLNIl—Laconia. N, 11

Brissette........ WTAG—Worcester, Masxs.

Brown, Carlton D.. WTVIL——=Waterville, Me.

Brush, Arthar T....WIIDII—Boston, Mass.

Burleigh. W.... .\\'Gl'l{—.\prlnzﬂehl Mans.

C

Calhoun, Thomas. .. .WEEI—Boston,
Carter, llervey. R—Manchester,
Caryl, Herbert........INS—Roston,
Cervone, Larry
Gates Radio Company—Washington, D. €.
Chalmers, d.. . ... WEIM—Fitehburg, Masx.
Chandler. V....WMUR—)Manchester, N.
Clement, Earle Gi.. WBET—Brockton, )
Close, Joseph K.....WKNE—Keene, N,
Codel. E., .The Katz .Agency, Inc—N, Y.
Collins. Rohert . WM UR—DManchester, N. 1I.
Congdon, G. M....WRIM—Newport. R, L
Cunningham. Guy...WEEKI—Boston, Mass,
Curran. Charles T,
WERBKA-WBKA-FM—Brockton, Mass,
Curto. K. M.....WPRO—I'rovidence, R. 1.

D

Davis, Jack.......Wi0Y—Burlington, Vt.
Del.aney, C, G....WTlIT—Ilartford, Conn.
Del.ude, Norman..WOTW—Nashua, N. I
Deme, Johu . . WICII—Norwich, Conn,

Mass,
i &
Mass.

DeRose, C. N, SWIYD 1lolyoke, Mass.
Donahue, K... \\’\l AS—Npringfield, Mass.
Donato, N. V. I, MacGregor—N. Y, C.
Doolittle, F, M. WDRC—Ilartford. Conn.
Dorschug..........WEEI—Boston, Mass.

Duchaine, Joseph P.

WEBSM—Ncw Bedford, Mass.

Dunn, Tom........ WCOP—Boston, Mass.
E

Edwards, W. N......WEEI—Roston, Mass.
F

Mass,
Mass.
Muss,
Mass,
Mass.

.WMASN—Springfield,
. \\'.\h\S—Sprlngﬂehl,
Fellows, Ilarold . WEE1—DBoston.
Finney, Deane....... Fall River,
Fitzgerald, Dana W WLLII—Lowell,
Hsnulken. dumes M,

Capitol Records, Ine.~—{lollywool,
Fowster, Robert C,

ranl I1. Reymer Co,. Inc.—Boston, Mass,
Fricdheim, R.....World Library—N. Y, C.
Fuller, A, C « . WTAG—\Worcester, Mass.
Fuller. C, A....,.WBET—RBrockton, Mnss.

Feldman, P'anl.
Feldman, R. W,

Calit.

Garrigus, Fred. .....WEEl—Roston, Mass.
Gatehell, G, E....WGAN—TDPortland, Maine
Gittes. James. . . . WIDF—RBiddeford, Maine
Gilbert, Janet

llarold Cabot Cumpany, Inc.—Boston, Mass.
Girardin, Ray.....,.WEEI—Boston, Mass.

tiravel, R, L.....WTAG—Worcester, Mass,
Grauel. llugh M.

World llru.nlrmtlng system—N, Y, (.
Greenwood, V— Mans,
Goodman, \\. ..
Gridley, MAnsel
Guernsey,

W1 III,—II:Im.or. A\lqv

e Koo v

Tinave, . WDRC—1I1uriford, Coun,
llager, . SESAC—New York City
anigis, John W,, Jdr.

WA l—Greentield,

B....

W,
{0

Mans.
llarlow, Koy
Broadeast .\luul
Harrison, G....
1asbrook, C. I'., .. \\(

Inc.—New York City
¥ gfield, Mass.
h\\—llurlhluluu. vt.

Emphasis on Radio

Boston—Just how much em-
phasis NAB is putting on ra-
dio these days can be gained
from the fact that Emerson
Markbam, director of NAB's
video division, is present at the
First District Meeting but is
not scheduled to talk before
the meeting, Markbam is here
in the role of a TV observer
and whatever conversations he
bhas on television are of an
informal nature.

Haverlin, Cari......BMI—New York City
Haves. David.....WACE—Chicopere, Miuss.
i, J4. E,

RCA Broadcast Equip. Sales—N, Y.
ewitt, W.....,.WFCl—Providence, R. l.
Iliggins, G. T....\WLAM—Lewiston. Maine
<WTAG—Worcester, Mass.

Holbrook, C vet o s WMOU—Berlin, N. 1L
oy, F. 8., . .WLAM—Lewiston, Maine
Huher. Taul. . . WTVI——=Walerville, Me.
Hubley, B. A.. WMNB—North Adams, Mass.

sde, 1. M......WPIJB—Providence, K. I.

I
Ignacio, Loniwe.....WEKI—Boston. Mass,
J
Jaspert, G. 11.. .., WCCM—Lawrence, Mass.
Johnson, W... .WTIC—Iartford, Conn.
Jones, Arthur 11, !
Giray Research & Development Co.—
Hartford., Coun.
Jones, Ted......WCRB—Waltham. Mass.
K

Keyworth, 4. Gordon
WMNB—North Adams.
Kenney, PPeter B.
WHNB—New
Kimel, David M.
WLAW—Lawrence,
King, Gene........WCOP—Boston,
Kingsley, Walter . WCOP—Boston,
Kirby, Geral .WEEI—BRoxton, Muass.
Knight, Carter... l'.l\l—l' ftchburg, Mass.
Kopka, Anne .. WOTW—Nashaa, N,
Koster, W....WPIB—Providence, R.
Krueger, 1l. L,.. WTAG—Worcester, Mass,
Krultsehnitt, G. A,
WMMW—Meriden.
Kuhliner. Charles F.
WMNB—North Adams,

Il
P.... . WLAW—Lawrence. Mass.
WSAR—Fall River, Muass.
Lathrop, A, E. WrIB—I"rovidence, R, 1.
Lawrence, Crai < WCOPP—Rostan, Maxw,
Lewis, Gordon J,. .. WIDE—Riddeford. Me.
Lloyd, Edward......WEEI—Boston, Mans.
L.own. Bert
Assoclated Program Service—N.
Lucey, W. F.....WLAW—Lawrence,

M

Mack, B....... WMUR—DManchester,
Malo, W, F, RC—Ilartford,
Malo, W. .Ir New llaven,
Maflie, Al. ... I—Laconia, N. 1.
Marcoux, Rudolph O.

Maine Brmulrau(hlg system. Portland, Me.
Markham G. E...D .\B—\\nnlunzlun. D, C.
Marks, 1L Roy. 1! Muans.
Meyer, larold 11. Mec.
Miller, . NAB—\Waxhiington, D. C.
Milue, J, T,...WNIIC—New llaven. Conn.
Mitehell. Florence. . WEEI—Boston, Mass,
Mitchell, M,.....NAB—Washington, D, .
Mollna, II, G . WEIM—Fitvhburg, Muass,
Molina M. +. WEIM—Fitchburg, Mass.

Mass.

Britain, Conn.
Mass.
Mass.,
Mass.

Conn,

Mass,

Laffey, F,
Lahr, Melvin.

Y. G
Maes.

I .\lor:an. Alhert
3.

Monson, Paul. .. W —Npringfield, Mass,

Maontague, P, 1. . WHYN—Ilolyoke, Mass,
Moore, Gordon. WMUK—DManchester. N. b1,
WTVI~—Waterville, Me,

WTAG—Worcester, Mass,
« .o . WTIC—Ilartford. Coan.
\Inrrly.n Robert Z., Ir.
World Broadeasting Sy ~(

New York City
—MRonton, Mass,

\\hl(l—\\'rnlerly. R. L

«« WACE—Chicapes, Mass,

\\III un. . WIHDI—RBoston, Mass.
N. o \\T A G Vorcester, Mass.

\\'l WN—st, dohnsbury. Vt.
N

Newell,
WRBKA-WBKA-FM—TBrockton,
Neweomb, Arthur. . WOTW—Nashua. N. 1.

Ital
Mass.
Norwood, Mass.

D.....WLAW—Lawrence,

(o)
t'Brien, Richard J.
WMNB—North Adams,
O'Donnell, C..,,..WRJ Newport,
Oeliring, Lewin ... WKNE—Keene, N,
tizden, Clifard E,

Capltol Records. Ine.—Illollywood,
Olson, Marvey. ... WDRC—IIartford.
O'Malley, . .. WACE—thicopee,
Oury, W. I, ..... WERI—Wexsterly,

r
.WALE—Fall River,
WRREK—ittsfield,

Marss,
Maas.
—New York City

Parmed, ti.
"arsons. J.
I'II"PP. Lin,
Panl, X...Br
Peebles. It A\l.
Peters. G. J..
Pilla, Ed.
Pine. llclen. .
Pinkhiam, Charles 11,

Erwin, Wassey & Co.—New York City
PPlatt, Bernard. .. Sponsor—New York City

R

veee.INS—New York City

R..

T....

azazine—N. Y, C.
vene, N. I
w Haven, Conn.
. WOEODP—Roston, Mass.
WEEI—Boston, Mass.

Reid, Robert. .
Reinhart, Alan

arry (:nmlnnln I{ndio f'rod. N, Y. C.
Richnman, D, M.., . WIHOB—Gardner, Mass.

Rin w. L. . .\\( S11—T0ortland,
Robinson, R. WACE—Chlcopee. \lu».
Rogers, 1, E.... . WLAW—Lawrence, Mass,

Kowles, Mary V.
Broadenst Adva. Burean—New York City
M

. WBRY—Waterhbury, Conn.
000 .\\ BRY—Waterhbury, Conn.

S
Schultz. Carl W,

WMMWAVMM W-FM—D)Meriden,

Schoen, Arnold I-.. Ar,
WPRO—Providence,

Shepord, Richard L,
WBKA-WBKA-I'M—DBrockton, Mass,
WLAM—Lewiston, Maine
. Warsey & Co.—N. Y. O
.WALE—Fall River, Mass,
.\\'.\I.I-I—I-‘nll River, M.
.o WIOY—Rurling(on, Vt.
. WHRC—Worcester, Mass.

Ryder, J.
Ryder,

Conn.

R, L

shute, I-.. ., Ir.
i s, R...Krw

Aishon, G, L.
Sisson, J. R.
spokes,
Stanton,

E
Moo,
Steinhilber. Reinhold

WBET-WBET-FM—BRBrockton, Mass.

stoughton, Milton W.

WNPR—Springficld, Mass,
N..Radiotime, Inc.—(hicago, M.
. WGAN—Portland, Me.
AB—Washington, D, C,
.« WCAX—Bnrlington, Vt.

T

Tiemer, P...Paul 1. Raymer Co.—N. Y. €,
Tindal, Alan C.., WSPR—Springticld, Manss.

\4

Vaill, Charles B, 1L, . WEEI—RBoston. Mass.

stovin, 11,
Stubbs, L.

Vigue, Ilarold. .. WTVIL—Waterville, Mass.
W

Walker, W. .. ..WFCl—DPawtucket, R. L

Warner, W, W . WIHIDII—DBox~ton, Mass,

Buz. .. WAL F—Fall River. Miass.

4. 3. Werd & Co.—New York Ciy

icere
-Worth Feature I'rogrums—N, V
Whalen, Mary. Sl—Noston,
Wheeler, llarry. ..
Wildman, Jamen. .. WEF
Wilkoff, Jdohn...... WtDI*
Willinimns, Davld R.
Ktandurd Radio Trans, Sery.—N. V, C.
Woodward, tharles W., Jdr.
w I'.Ill—l‘rn\hll'm'e. R. 1.

Y

—Roston,

Voung, Willla E.
Lang-Wortls Feature I'rog. N. V. €
Youse, Cliford. .. WLAW—Lawrernce, Mans,
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Temporary Licenses
Given Web Sations

(Continued from Page 1)

ary cxtensions were agreed upon
pending determination of the merit
of the complaint of the National As-
sociation of Radio Station Represen-
tatives against network activities in
the spot field. All three nets admit
having represented some of their af-
filiates in spot sales, by-passing the
reps.

Charge by NARSR is that the net-
work spot sales activities violate the
chain broadcast rules. or are at any
rate not in the public interest.

In separate letters the Commission
yesterday notified the nets of its ac-
tion. The NARSR charges were the
only causes mentioned in the letter
to CBS, while additional complaints
from WING, Dayton, WJW, Cleve-
land, and KPRO, Riverside, Calif.,
were also mentioned in the letter to
ABC.

In the letter to NBC, the Commis-
sion refers also to the Don Lee hear-
ing, and the spot sales proceeding.
In addition, the Commission wrote:

Text of Letter

“During the course of this hearing,
at which NBC was represented by
counsel, testimony was received
from the president of radio station
KHQ, Spokane, Washington, an NBC
affiliate, concerning a proposal in
August, 1948, to continue the broad-
cast, on a national spot basis, of a
six-day per week program of the
Richland Qil Company, broadcast
during station (non-option) time,
after such program had been trans-
ferred from the NBC to the ABC.
While these negotiations were in
progress the station received the fol-
lowing telegram introduced into evi-
dence at the hearing, from Sydney
A. Strotz, vice-president of the NBC:

Western Union telegram October
21, 1948

‘I am very much surprised at the
horse trading which is going on in
connection with the Richfield deal.
You evidently forgot that you as an
affiliate have at least some loyalty
to NBC. There is no question that
we will sell this time to a very sub-
stantial account which will not only
take the eight stations involved but
all the other stations throughout our
network. If you don’t like our affili-
ation we would like to know about
it now. I will be delighted to discuss
the matter over the phone if you
care to call. Regards. Sydney A.
Strotz.’

“This testimony would appear to
present a substantial question as to
whether the NBC has violated or at-
tempted to induce or coerce its af-
filiates to violate certain of the Com-
mission’s chain broadcasting regula-
tions.”

Placed on temporary license until
next March were WCBS, New York;
WCCO, Minneapolis, WBBM, Chi-
cago and KCBS, San Jose, all CBS
stations; WENR, Chicago, WJZ, New
York, and KGO, San Francisco, all
ABC; and KOA, Denver, WMAQ,
Chicago, WNBC, New York and
KNBC, San Francisco, all NBC.

NETWORK SONG FAVORITES

The top 30 songs of the week (more in case of ties), based

on the copyrighted Audience Coverage Index Survey of

Popular Music Broadcast over Radio Networks. Published

by the Office of Research, Inc., Dr. John Peatman, Director.

Survey Week of October 21-27, 1949

TITLE PUBLISHER
A Dreamer’s Holiday........covvivininnnrnnernne o Shapiro-Bernstein
Ain’t She Sweet.......coiiiimiiin i i i e Advanced
1> T (- Chappell
Bye Bye Baby..........ciiiiiiiiiiiiiit ittt J. J. Robbins
Dime A Dozen.............iiiiiuiiuniiiiiiiiin g E. H. Morris
Don’t Cry JOB. . it ittt iae ittt e e Harms
Fiddle Dee Dee........ooiiiiiininn it iinneninnsnsse innnsnns, Harms
Hop Scotch Polka. .. ......covtitiiniieriinnnerenniionaiiin: Cromwell
Huckle Buck..........coiiiuunniiiinnnnieennnnieoioaiiiiianans United
Hush Little Darlin’...... ..ottt iiiintietiannnsanaranns Michael
I Can Dream Can’t I........iiiiuiiiioniniinnciiiinioan, Chappell
Just For Ful. ..ottt iteeieenonnasaniiionenns Paramount
Just One To Say I Love You........coviiiiuinni i ionnnnniyns Berlin
Last Mile Home........ ... iiiiieeniin i ieniiiucennicnnnnns Leeds
Let’s Take An Old Fashioned Walk..................c..con., Berlin

Maybe It's Because. ........ccovvveeennnenecnnnnas Bregman-Vocco-Conn |
Meadows Of Heaven...........covvviiunrevniieeeiniiaaiiionns Laurel
My Own My Only My All..........ooiiiiiiinnniiiinans Paramount
Now That 1 Need You, (Where Are You).................en.. Famous
Room Full Of RoSes. .....vvvtviiiiiitnnereranee i Hill & Range
Rudolph The Red-Nosed Reindeer................c....... St. Nicholas
SHppIing Around........c.civitetntniiiiieenenenenet e e irnren Peer
Someday You'll Want Me To Want You.........ooiiuuuiiiiae Duchess
Story Of Annie Laurie................ooiiiiiiiiivinina., Santly-Joy
i That Lucky Old SUN. .. .u.iiteiiietierin e enoanariniones Robbins
There's Yes Yes In Your Eyes. ......oooiiiiinnnnnnii i s Witmark
' Toot Toot Tootsie Goodbye.........ccvvviiiiiiiiiiiiiuinrannns. Felst
Twenty-Four Hours Of Sunshine............................ Advanced
Younger Than Springtime...........ccoviivievinnoaiinins Chappell
You're Breaking My Heart...........ccoviuivvnneniinnniiinnn. Mellin
You're So Understanding.....................cooooo.., Barron.Pemora
Second Group

TITLE PUBLISHER
A Wonderful Guy.......ooiuiiiiiiiiiiiiin e ioiaiiaas Chappell
Blue For A Boy Pink For A Girl........ccvviiteiiiimnrrenn- Gallico
Georgia On My Mind. .........iiiii it iiiiiatiaaiieaiiiinan Peer
Give Me A Song With A Beautiful Melody...........c... cu0- Witmark
Homework .. ....iiiiiiiiieniiiieineeneennnonaneaiiiinarinees Berlin
1 Never See Maggie Blone.......o.vvoveueneeennevronenen Bourne
I'm Throwing Rice At The Girl 1 Love.................... Hill & Range
In Santiago By The Sea.........covvvivvnvinneenenieioiiin Life Music
Its A Great Feeling...........cooiiiiiiiniiiinninanna .. Remick
Jealous Heart........ccoviiiieinniiiiiiinnnnnnianin Acuff & Rose
Let's Harmonize........ovvveiinnennneernnneesonnmunnsanis Santly-Joy
My BOlero........covviinniiiononneinnnennnnnonians Shapiro-Bernstein
My  SMreet. ..ottt e e e Campbell
Oh You Beautiful Doll.........ccotiiiiiennettnaneruiianansss Remick
Over The Hillside. ........ooviiiin i iieiiiactane oy Dreyer
SolnLove.......oiiiiiiii i i AR T. B. Harms
Some Enchanted Evening...........coovviiuaneerevannacas. Chappell
Song Of Surrender. . .....c.ccvviiiinnieneieennoenerras s iran, Paramount
Through A Long And Sleepless Night...........c. iiiiniinnin .Miller
Where Are You Blue Eyes...............ccovvvviiiin Knickerbocker
Why Fall In Love With A Stranger..................c..... Campbell
Wishing Star........coiniiiiiiin i, Broadcast Music
You Told A Lie.....vviiiniiiiiniininiininineneiononeinins Bourne
You're My Thrill.. . ....vuuit it innrinernrenanrerommnnsernnn Sam Fox

Copyright, 1949, by Office of Research, Inc.

FCC Answers Webs
|On Giveaway Charge

(Continued from Page 1)
conferred upon it by Congress as u
valid exercise of its power fo regu-
late interstate commerce.”

In the answer delivered to the
American Broadcasting Company
yesterday, the U. S. Government
and the FCC requested the court
to dismiss the complaint and that
the plaintiffs, (ABC, CBS and NBC)
be ordered to pay the court costs.

The FCC cited the allegations to
the effect that “none of such pro-
igrams constitutes a lottery, gift en-
1 terprise or similar scheme” in viola-
i tion of the Criminal Code as being
ja “conclusion of law requiring no
ranswer.” The Government’s answer
lalso described as “a conclusion of
|law” the allegation of the web that
| the Commission will automatically

. !deny the new applications or re-

newals of broadcast licenses of the
plaintiffs if the rules are upheld by
the court.

The FCC also denied the net-
works’ charge that it did not pre-
sent any arguments or adduce any
evidence at the hearings held on
Oct. 19, 1948, or at any other time
in support of its proposed rules.

FM Store-RadiAEeport
| In New Survey By NAB

(Continued from Page 1)
items plugged. Of the 50 stores
studied in the company's test, 25
were FM equipped and 25 had no
store radio.

The story of the test is one of sev-
eral in the new NAB study prepared
by the FM director, Arthur Stringer,
for distribution to the FM members
of the association. The itemized list
of stock in which FM-equipped
stores jumped their sales over non-
equipped stores included some with
increases as high as 260 per cent, he
said.

NEED RECORDING B
TAPE IN A HURRY 7§

For smargamcy um, wa  will

g [by Air if aukside
. Y. orma) up to M resls
fram our Mew York stock af
prices lisked for such quantities,

OR WRITE

today for complete
Recording Tape price
list and a Free supply of

Program Identification

Labels. i
AUDIO & VIDEG PRODUCTS CORP.J
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CANADA TV ‘WIDE OPEN‘'—-DUNTON

TELE TOPICS |

ECAUSE THEY OFFER week-to-week

continuity through established charac-
terizations and variety through changing
situations, domestic comedy shows seem
destined to occupy an increasing portion
of TV’s programming makeup. With good
scripting—the major need of most stanzas
—they may well continue indefinitely with
little or no wear. One that must be ranked
near the top in the category is “The Truex
Family,” a recent arrival on WPIX. The
members of the Truex clan—there are
more than we can count—from Ernest and
Sylvia on down to granddaughter Penelope,
age three, set out to show that actors are
people, even as you and me, but a more
talented and entertaining tribe would in-
deed be hard to find. . . . Last week a
gentleman billed as George Spelvin ap-
peared on the show as 3 stage-struck v-p
of Gimbels, program’s sponsor, and played
the hambone role to the hilt with hilarious
results. Although Spelvin is not a new-
comer to acting, he is better known in
the trade as Warren Wade, former NBC
production chief and now program manager
of WPIX. . .. Program also contains some
of the best examples of commercial inte-
gration ever seen, but we wish they'd drop
the super-imposed price tag as an article
is described. It’s disturbing and unneces-
sary. . ., Scripts, by Jim Truex and Searle
Kramer, are well above average, and direc-
tion, by Clay Yurdin, is excellent.

THE DuMONT Teletranscription depart-
ment made its 1,000th recording Sat-
urday nite when it canned “Cavalcade of
Stars.” Headed by Ed Carroll, the depart-
ment records about 80 performances a
week. . , . Charles Laughton, Eddie Albert
and Allyn McClerie will guest on the debut
of the new Paul Whiteman show on ABC
Sunday. Scripted by George Faulkner, pro-
gram is produced by Tony Stanford and
directed by William H. Brown, with TV
production by Ward Byron. . . . Frank
Dahm has joined the staff of WOR-TV
as editor of “Telefax News,” daily three-
hour newspaper scanned by the station
from 2 to 5 p.m. , . . Vincent Price will
narrate the Stokey and Ebert film produc-
tion of “A Christmas Carol” which will
be shot at the Jerry Fairbanks studios.

WAAM, Baltimore, marks its first anni-

versary tonite with a special “Birth-
day Party” show to be produced and di-
rected by Anthony Farrar. Mayor Thomas
D’Alesandro will guest. . . , Giveaway offer

‘I mentioned only once on a WCAU-TV show

last week drew 5,480 requests in four days.
.+ » The wives of three WPIX announcers,
John Tillman, Joe Bolton and Jack Mc-
Carthy, are expecting heirs within 15 days
of each other next spring, and all three
have made reservations at Doctors Hospital.

Special Holiday Show
Sold By NBC And (BS

(Continued from Page 1)

TV cutlets that can clear the time,
both live and by recording. Program
will combine the sponsor’s two AM
shows featuring the Symphonette,
conducted by Mishel Piastro, and
the Choraliers, conducted by Eugene
Lowell. Program will be aired 5-6
p.m., EST, Nov. 24. Agency is Victor
A. Bennett Co.

Elgin-American, which last year
sponsored a two-hour variety show
on ABC-TV, is buying the entire
NBC interconnected web as well as
an unspecified number of non-inter-
conneccted outlets. Headlining the
show, which will be produced by
Max Liebman, will be Milton Berle,
George Jessel and the Ritz Brothers,
the latter making their initial video
appearance. Program will be aired
Thanksgiving uight, 8:30-10 p.m. and
will originate at the International
Theater. Agency is Weiss & Geller.

WNAC-TV Sells Film Seq

Boston—Allen Furniture Co. has
signed with WNAC-TV for sponsor-
ship, through Oct., 1950, of a weekly
quarter-hour film series, “Curiosities
In The News,” produced by Walter
Fudder. Silton Brothers is the agen-
cy.

WAAM Names Carter

Baltimore — Kenneth L. Carter,
formerly with WMAR-TV, has been
named local sales manager of

WAAM, it was announced yesterday ' charge of all station sales.

Tele Private Adtivily,
Not Federal, Says Coy

Washington Burcau of RADIO DAILY

Washington — FCC Chairman
Wayne Coy has notified several
Virginia residents, through Con-
gressman Burr P. Harrison, that it
is up to private enterprise to pro-
vide them with television service.
Although the FCC is sympathctic
to their concern that it might not
be made available in small towns,
Coy rejected the idea that the Gov-
ernment could provide program-
ming. .

On the other hand, Coy pointed
to the possibility that duplicate sta-
tions might be constructed to bring
the program schedules of big city
stations to small towns.

Want Wide Distribution

Harrison announced last night
that Coy said in response to queries
that the Commission is anxious that
TV service be as widely available
as possible, and that as many chan-
nels as can be will be made avail-
able.

Will Discuss Television

Hartford, Conn.—Television will
be the topic of a talk to be given by
chief announcer Russell Naughton of
WDRC, November 16th at the Wind-
sor Locks, Rotary Club. WDRC has
a television application pending be-
fore the FCC.

by Armand Grant, recently promo-
ted to director of sales. Grant is in

Wilson Quits As ABC Veepee
As Web Slashes All Budgets

J. Donald Wilson, has resigned as
vice-president and national director
of network programs of ABC, it was
learned yesterday.

His resignation coincides with a
curtailment of the web’s TV sustain-
ing program schedule and a substan-
tial budget cut involving virtually
every department.

Wilson has been a vice-president
of the web since January of this
year, when he was transferred to
New York from Hollywood where
he was program manager.

Th2 across-the-board budget re-
duction, the second this year, means
reductions in service and/or person-
al in varying amounts for all depart-
ments. Heaviest cuts are expected in

TV production and engineering per-
sonnel as the result of the dropping
of eight hours of sustaining shows a
week, two-and-a-half hours of
which were film. Programs axed in-
clude Bowling Headliners, Actors
Studio, A Couple Of Jocs, Sleepy
Joe and I Believe.

ABC officials prefer to call the
cutback a readjustment and realign-
ment of an unwieldy and unprofit-

able program schedule. Web is going
all out to promote the new Paul!
Whiteman show for Goodycar that!
bows Sunday nitc and should other
new commercials be landed it would
undoubtedly program sustainers
around them to build block pro-
gramming continuity.

CBC Chief Scores
B’dcecasters For
TV Outlook

Victoria, B. C.—Television in Can-
ada is “wide open” for private
broadcasters to step in, but so far.
no one has shown much interest.
A. D. Dunton, chairman of the board
of governors of the CBC, said here.
He added “there has been a marked
lack of interest on the part of pri-
vate operators in establishing tele-
vision iransmitting stations in Can-
ada.”

He attributed this in part, to lack
of understanding of the extent to
which CBC has developed its TV
policy. Application for a $4,500.000
loan to CBC is now before Parlia-
ment, he said. If the loan is ap-
proved, CBC will set up video pro-
duction centers and transmitters in
Toronto and Montreal, to supply
programs directly to surrounding
areas. In addition, programs will be
recorded for use by any other exist-
ing stations in Canada.

Only on ‘Private’ Application

But, he said. so far only one pri-
vate operator has applied for per-
mission to build a TV transmitter.
He is Bill Rea, of C.K.N.W., at New
Westminister, B. C., who “will be ‘on
the air with television in a year
to a year and a half,” Dunton said.
“Of course, television is a tremend-
ously expensive proposition, but
we're authorized to subsidize pri-
vate stations by supplying them
with shows.”

Earlier, Dunton had said that TV
in Canada cannot be placed exclu-
sively in the hands of private com-
mercial interests, since such a move
would result in Canada being
swamped with U. S. programs to
the exclusion of home production.

“The tendency,” he said. “would
be for Canadian ielevision to be-
come a series of northward off-
shoots of U. S. TV instead of its
forming east-west links across Can-
ada.”

“Cost” a Big Factor

This, he continued, was nothing
more than the “result of commer-
cial arithmetic.” Canadian programs
would cost more for production than
those from the States. Therefore.
an unregulated industry would tend
to use only the cheaper U. S. pro-
ductions.

Pointing out that TV in the U. S.
is operating at heavy losses, he said
two obstacles confront the cstab-
lishment of vidco in Canada—the
higher cost per capita because of
this country’s relatively small pop-
ulation, and the distance factor.
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AGENCIES |

IL.LLARD S. FRENCH, president

of Brook, Smith, French & Dor-
rance, Inc.,, New York and Detroit,
announces the appointment of the
agency as advertising counsel for
York Corp. York, Pa., manufactur-
ers of refrigeration and air condi-
tioning equipment. The appoint-
ment becomes effective November
15th.

SIMONS - MICHELSON COM-
PANY, of Detroit, announces the ad-
dition of Helen Anderson, formerly
of WJBK-TV, to its radio and tele-
vision staff.

THE ACE ART COMPANY of|
Reading, Mass., makers of NuAce|
mounting corners, have named
James Thomas Chirurg Company,
Boston and New York, as advertis-
ing agency and merchandising coun-
sel effective January 1, 1950. The
Chirurg Boston office will be in
charge.

ARTHUR PINE ASSOCIATES
have been appointed to handle all
publicity-public relations for Gift-
Pax, New York, the hospital mer-
chandising and sampling service of
baby products to mothers.

MARLBORO SHIRT COMPANY
of Baltimore, Maryland, manufac-
turers of dress shirts, sport shirts
and outerwear, have appointed Kas-
tor, Farrell, Chesley & Clifford, Inc.,
as their advertising agents.

EXCELSIOR QUICK FROZEN
MEAT PRODUCTS, New York City,
have appointed Tracy, Kent & Co.,
Inc., to handle an extensive adver-
tising campaign in newspapers and
television for their new product,
Quick Frozen Buttiered Beef Steaks.

AFFILIATED RETAILERS, INC,
cooperatively owned by 59 depart-
ment stores, including the R. H.
Macy, May Company, and City
Stores Groups, has. appointed Ray-
mond Spector Company, Inc., as its
advertising and merchandising
counsel in connection with the pro-
motion of its store-owned “AR”
brands.

CBM Getting Power Boost

Montreal—Work has been started
at the CBM transmitter, in Marie-
ville, Quebec, on the St. Lawrence
South Bend Shore, about 30 miles|
southeast of Montreal, to boost the
station’s power from 5 to 50 kilo-
watts. It is expected that conversion
will be completed by next July.

ATTENTION: AGENCIES

Top Flight Radio Producer-director with
12 years’ experience seeks staff affilia-
tion with agency radio department. All
details on request to:

RADIO DAILY, Box # 282
1501 Broodway New York City

News Series Sched.

Amsterdam, N. Y.—WCSS presents
as a new series, “Bill Scott—Forest
Ranger,” produced by the U. S. De-
partment of Agriculture Forest Ser-
vice. This show is designed for the
younger set and stresses forest con-
servation.

WCOP Man Turns Author

Boston, Mass.—Tom Lesure, of the
WCOP news department, has an
article he had written about his
Caribbean honeymoon used in the
October 15th issue of the “Saturday
Review of Literature.” The article,
titled “Caribbean Notebook,” ap-
peared in William Rose Benet's
column “The Phoenix Nest.”

Kampe Resigns
St. Louis, Mo.—Mel Kampe, pro-
motion manager of WIL, resigned
from the station effective November
20, 1949. Kampe has been associated
with WIL for the past 11 years in,
programming, writing, publicity and
promotion. He will sail from San
Francisco aboard the SS Lurline
November 30, for an indefinite stay

in the Hawaiian Islands.

Eaton Rejoins WCCO
Minneapolis, Minn. — Gordon
Eaton will join the announcing staff
of WCCO, effective November 1. He
will come to the Twin Cities station
from WGST, Atlanta, Ga. Eaton pre-
viously was associated with WCCO

before he worked at his Atlanta

" smows | RADIO EXECUTIVES
CLUB OF NEW YORK

Luncheon-Meeting, Thursday, Nov. 3
Hotel Roosevelt

Atlanta, Ga.—Newest program on
the WSB schedule is “Moonlight
Moods” aired each Monday, Wednes-
day and Friday at 11:15 p.m. The
program includes poetry read by Lee
Jordan, and an organ musical back-
ground furnished by Bob Van Camp,
station musician.

117-119 W. 46 St
HENRY GREENFIELD Mg  Dirartnr LR RL]
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WINS Sales Contest

Rochester, N. Y.—Abe Doris, of
Katz sales force yesterday was de-
clared winner of the WARC-Katz
agency contest. Sam Townsend,
owner and operator of the Roches-
ter station, staged the sales test over
the period of August and September.
Abe’s closest competitors were Mike
Flynn and Martin Beck.

Givens Supervising Tour

Schenectady, N. Y.—Gill Givens,
WGY's supervisor of farm programs,
has been named director of the
American Farmers tour of Europe
under the sponsorship of the Nation-
al Farmers Union and TWA Airlines.
The tour is sanctioned by the U. S.
Department of Agriculture, and is
planned for Northeastern farmers
who want to study French agricul-
tural methods under the auspices of
the French Department of Agricul-
ture.

“Menjous’’ Bought By WSIX

New York—The Frederic W. Ziv
Co. announces the purchase of their
“Meet The Menjous” program by
radio station WSIX, Nashville, Tenn.
The show, starring actor Adolphe
Menjou and his actress wife, Verree
Teasdale, will be broadcast five
times weekly over WSIX,

SouTHEST

ENE DENNIS, general manager

of KWHN, Fort Smith, Arkan-
sas, has announced a further expan-
sion in his local programming by
the addition of the MGM transcrip-
tion package which includes Lionel
Barrymore at Home, Paula Stone,
Hollywood USA, MGM Theater,
Good News from Hollywood, Judge
Hardy’s Family, Maisie, and Doctor
Kildare. All MGM programs are
scheduled in the night periods to
contrast with heavy daytime sched-
ule of hillbilly and western music.
Over 40 performers are on the
KWHN roster of talent, probably
more live hillbilly and western tal-
ent than on any other station. Star
units include Delmore Brothers and
Lonnie Glosson, whose ‘original
“Why Don’t You Haul Off and Love
Me” and “Blues Stay Away From
Me” recording has now passed the
million mark in sales and placed
Ist and 8th respectively on the Hill-
billy Hit Parade. Also starred on
KWHN are the Hartford Quartette,
Ozark Rangers and Harmony Belles.
Pat Breene, femme disc jockey of
KTUL, Tulsa, Oklahoma, put more
than 150 male members of the dee-
jay fraternity in the shade when she
spun off with the honors in the
regional contest conducted by Capi-
tol Records. Pat was proclaimed

! winner by Lloyd O. Cook, branch
| manager for Capitol in Oklahoma.

GUEST SPEAKER—General William H. Harri-
son, |.T.&T. President, speaking on
“International Communications.”

SPECIAL FEATURE—Presentation of Red Cross
Certificates of Appreciation to Red

Barber, CBS

Yankees sportscaster Mel Allen.

ADMISSION—Members, $3, Non-Members,

$3.75.

For last minute reservations call Claude Barrere,

Sports Director, and

Mu 6-0238
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EXPLOSION SUSPENDS FCC’S HEARINGS

Army-Navy Football |
On MBS And NBC-TV

The Army-Navy Football Game,|
Nov. 26, 1:15 p.m., EST, (15 minutes]
before the kickoff) will be carried
exclusively on radio by MBS and on |
television by the NBC-TV network,
under the sponsorship of Gillette
Safety Razor Co., it was announced
yesterday by Joseph P. Spang, Jr.,
president of Gillette.

Over 400 MBS stations are sched-
uled to carry the traditional classic.
It also will be shortwaved by AFRS,
sans commercial. The announcers
will be named later this week.

Foote, Cone & Belding
Expanding Below Border

Foote, Cone & Belding Interna-
tional Corp., New York, has announ-
ced the completion of working ar-
rangements with seven Latin Amer-
ican advertising agencies, on an ex-
clusive basis.

The deal was handled by Luis G.
Dillon, executive v-p in charge of
the firm's Latin American opera-
tions, who returned to New York
this week from a three months’ stay
in Latin America. FCBI had previ-
ously announced the appointment of

(Continued on Page 3)

“Dr. L. Q.” Moves To ABC
As Sustaining Feature

“Dr. 1. Q.” formerly heard on
NBC under sponsorship of Mars
Candy Company, will become an
ABC web feature on Wednesday,
November 9, and will be heard at 8
p.m., EST. Lew Valentine will con-
tinue as emcee and the audience
participation show will be offered
for commercial sponsorship.

Sound Effects

A recording session of “Martin
Kane, Private Eye” in the WOR
studios the other day was inter.
rupted by a strange rustling, as
of mice in a haystack. The direc.
tor called a hall. and asked who |
was ‘mousing up’ his show. Dead
silence. Finally a hard-bitten ac-
tor stepped forward and con-
fessed: he was wearing talfeta
shorts.

Family Interest

Boston—When Rudolph O. Mar-
coux, sales promotion manager
of WCSH, Portland. Maine, regis-
tered for the 1st District NAB
meeting, he also registered for
Mrs. Marcoux. Together they at-
tended all sessions of the two-
day meeting and took special
interest in all the sales promotion
clinic discussions. They were the
only “Mr. and Mrs.” team at the
sessions.

Miller Pr;ph—e_sies
Regarding Color TV

Boston-—Justin Miller, president of
NAB, told a press conference during
the 1st District NAB meeting yes-
terday that “another ten years
would be needed before perfect
color television could be expected.”

Judge Miller believes that the
government will have to release
some of the ultra high frequency
channels controlled by government
agencies, for private use before

(Continued on Page 8)

Philco Sales Rallying
As Production Mounts

Sales and net income of the Philco
Corp. for the third quarter of 1949
fell off sharply from last year’s
totals, due principally to “a two-
week shutdown in midsummer for
factory vacations in the television
and radio division, and heavy start-
ing costs involved in getting produc-
tion under way on the new 1950
line,” it was announced yesterday

(Continued on Page 3)

Blast And Fire In Post Office Building
Destroys Commission’s Files;
Delays Hearing Plans

Says F(C Can't Rule
On Transit’ Legality

Washington Bureaw of RADIO DAILY

Washington—FCC observers were
on hand yesterday for the fourth
day of the local hearing on street-
car radio, but Assistant Attorney
General Harry Plotkin said the
Commission could not attempt to
comment on the legal questions in-
volved. The matter has never actu-

{Continued on Page 6)

WTOP’s Tape Recorder
At Wash. Airplane Crash

Washington Bureau of RADIO DAILY
Washington—WTOP, CBS’ outlet
in the nation’s capital, claimed a
tape recorder first yesterday in the
coverage of the collision of a P-38
with an Eastern Airlines DC-4 at
National Airport yesterday with the

loss of 54 lives.
Stephen Laird. CBS commentator,

{Continued on Page 6)

IT&T Prexy To Address
New York REC Thursday

Gen. William H. Harrison, presi-
dent of IT&T, will be the guest
speaker at this week’s luncheon
meeting of the Radio Executives

(Continued on Page 2)

Radio’s remarkable progress dur-
ing the last 29 years—‘“the most
phenomenal growth ever recorded
in a single industry”—was reviewed
this week by the NAB in a report
coinciding with the opening of Na-
tional Radio #nd Television Week,
Oct. 30-Nov. 5.

Gordon Gray, of WIP, Philadel-
phia, and W. B. McGill, of the West-

committee to arrange the ceclebra-
tion of radio’s 29th birthday. Thel
event is co-sponsored by the NAB
and the Radio Manufacturers Assn.

Dealer participation will center on
joint sponsorship of full-page ad-|
vertisements in more than 500 cities
and towns, tied in with local dis-|
plays of radios and TV sets. RMA |
thus far has filed orders from 574

inghouse Radio Stations, Inc., have|daily and weckly newspapers for

been named co-chairmen of a joint

{Continued on Page 6}

Washington Burcaw of RADIO DAILY

Washington Indefinite
postponement of all hearings
scheduled for Washington was
ordered yvesterday as FCC
members and employes pre-
pared to try to find out just
what documents and files have
been completely lost and what
may be recovered. In addition,

a large part of the commis-
(Continued on Page 8)

BB('s American Staff

Cut In Economy Move

Staff of the North American office
of the British Broadcasting Com-
pany in New York has been reduced
from 29 to 14 members because of
the recent devaluation of the pound,
it was announced yesterday by
Norman Luker, North American
BBC director, who recently return-
ed from a BBC conference in
London.

Among the executives who will

{Continued on Page 2)

NARND Agenda Set
For Two-Day Confab

More than 200 newsmen are ex-
pected to attend the annual conven-

|tion of the National Association of

Radio News Directors at the Com-

| modore Hotel, Nov. 11-13.

Radio Progress Highlighted
As Nat. Radio TV Week Opens

Allen Martin of WPIX, New York:
(Continued on Page 2)

Presentation

Francis Cardinal Spellman was
the recipient yesterday of a
floral presentation from 13 year-
old Betty Clark, ABC's blind sing-
ing star, in commemoration of
National Flower Week. Betty, who
was chosen as national “Flower
Girl” by the Society of American
Florists, Is presenting many simi-
lar floral gifts 1o hospitals in the
Cardinal’s name.
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NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC % 15% T + WY
Admiral Corp. ... 2715 274 27V +
Am. Tel. & Tel.. .14434 14415 14434 + V,
CBS A 20 24 2334 24
CBS B 24 2334 24 ... .
Philco 2855 273, 283, + 1V

Philco pfd 8115 81% 81V, + 1
RCA Common 123 124 12V + Vg
RCA 1st afd. 713, 71V 7134 } 54
Stewart-Warner 125 1254 1254 + 14
Westinghouse 29 2854 2834 + VW
Westinghouse pfd. 10015 9933 100% + 1,
Zenith Radio 2734 2734 2734 — VY,
NEW YORK CURB EXCHANGE
Nat. Union Radio 2% 234 234 ... ...
OVER THE COUNTER

Bid  A-ked

DuMont Lab. 14 15
Stromberg-Carlson 133, 15

Radio Week In Ohio

Portsmouth. O.—Lo~al a~tivities in
conneetion with the obs~rvan-e of
National Radio Week in~liide a soe-
eial program bv the Portsmouth
Amateur Radio Club on Saturdav
night. and a spees~h bv Huch M. P.
Higgins before the Kiwanis Club.
Higgins is vice-president and gen-
eral manager of WMOA. Marietta,
0., and was formerly assistant dire~-

tor of broadcast advertising for the nartment,
NAB.

RADIO

Wednesday, November 2, 1943 ©

DAILY=

< COMING AND GOING v

GORDON GRAY, vice-president of WIP,
Philadelphia, yesterday was in New York on
station business.

WAYNE STEFFNER, sales manager of KNX-
Columbie Pacific Network, is on a business
trip to San Francisco.

PETER DONALD has returned from a scries
of charity anpecarances in Connecticut and has
resumed his davtim2 comedy series, “Talk Your
Way Out of It,” also his weekly comedy ap-
pearances on ‘““Can You Top This’’ broadcast
over WOR.

TED ABER, of Mohawk Carpet Co., sponsors
of the Roberta Quinlan ‘'Showroom’ series on
TV, is in Amsterdam, N. Y., planning the
convention at which Roberta will sing.

WILLIE SHORE, comedy dancer, is due from
Buffalo for his guest shot this Saturday night
on the television program, ‘“‘Cavalcade of
Stars."”

WILLIAM BRENNAN, manager of network
sales in Hollywood for CBS, is spending o two-
week vacation in San Francisco.

HAL HUDSON, manager of the CBS net-
work television departmant in Hollvwood, has
arrived in Gothom on business. He'll be here
for ten days.

CHET HUNTLEY, news analyst for KNX aend
the Columbia Pacific Network, left Monday
for o six-week tour of Europe. BILL COS-
TELLO, chief of the CBS Far Eastern news
burcau, who recently arrived in the U. S., is
now on the West Coast to substitute while
Huntley is abroad.

ARTHUR CHURCH, general manager of
KMBC, Kansas City, Mo., a visitor this week
at the headquarters of CBS, with which the
station is affiliated.

G. RICHARD SWIFT, general manager of
WCBS; DON MILLER, sales manager of the
station, and DON BALL, program director, off
for Asbury Park, N. J., to attend the meecting
of District 2, NAB.

WILLIAM ADLER, radio-TV violinist, is in
town for some personal appearances and to
fill an engagement ot Lo Vouvray.

JOHNNY O’‘CONNELL, account executive for
Associated Program Service, will ottend the
NAB regional meeting in Asbury Park tomor-
row, Thursdoy and Friday.

EDWIN PIERCE, president of the dancing
schools bearing his name and who has ap-
peared from time to time on television pro-
grams, has returned from @ business trip to
Washington, D. C

NARND Agenda Set
For Two-Day Confab

(Continued from Page 1)

John Madigan of ABC; Phil Newsom
of the United Press Radio; John
Cooper of INS. and Ad Schneider of
NBC will participate in a special dis-
cussion panel on TV news problems.
All radio and TV newsmen. mem-
bers and non-members, will be wel-
eomed at the various panels.

A special pre-convention tour of
the United Nations has been sched-
uled for Nov. 10 at the invitation of
UN officials headed by Benjamin
Cohen, assistant secretary general of
publie information. The convention,
itself, will be highlighted by talks
by Gen. Omar Bradley, chairman of
the Joint Chiefs of Staff, and CBS
newscaster Edward R. Murrow.

Discussion sessions will be de-
voted to profitability of news room
operations, and eoverage of disasters.
In addition there will be a demon-
stration session on TV news and a
debate between ABC news broad-
~aster Elmer Davis and New York
advertising exzcutive Charles Hull
Wolfe, on the future of AM news in
a period of TV as~endancy. Business
sessions will feature the election of
offizers for 1950 and the possible
adoption of a new and stiffer code
of standards for news operations.

"Voice” To Shortwave
Blex Dreier Newscasts

The Voice of America broadzast to
Europ~an eountries by the State De-
will earry portions of
s~ripts prepared by Alex Dreier,
NBC newsraster, for his daily pro-
gram originating from Chicago, and
heard at 8:00 a.m., EST.

Dreier recently returned from a
five-week tour of nine European

ountrics, and incorporated his on-

the-spot observations into his daily|
commentary. His material currently |
is boing translated into several lan-|

BBC's American Staff
Cut In Economy Move

(Continued from Page 1)

leave the BBC office next Monday
is Alice Stamatis, publicity director
who has been with the operation
six years. Others include Heleyne
Pauling, in eharge of traffic and
Harold Burns, head of administra-
tion.

Henry Stracker, assistant to Sam
Slade, North American program di-
rector, has been recalled to BBC
headquarters in London. No eurtail-
ment of program serviee to stations
in the United States is eontemplated
at this time, it was said.

IT&T Prexy To Address
New York REC Thursday

{Continued from Page 1)
Club of New York, to be held on
Thursday at 12:30, at the Hotel
Roosevelt. His topic will be “Inter-
national Communieations.”

Other special guests will include
Frank White, president of Mutual;
James Seward, CBS viee-president
in eharge of operations; Oswald
Buchanan, IT&T treasurer, and J. M.
Mathes, president of J. M. Mathes,
Inc.

Celebrated Anniversary
Hartford — WCCC, Connecticut’s
Good Neighbor station, owned by
Williamm and Max Savitt, celebrated
its 2nd Anniversary on October 26th
by holding open house in their stu-
dios at the Hotel Bond. Air time
from 3:00-5: 00 was devoted entirely
to personal interviews with spon-
sors, public offieials, officers and
members of the staff of the station
led by Syd Byrnes, program direc-
tor. Douglas J. Bennet., executive
secretary to Gov. Bowles led the
air kick-off followed by Hartford’s
Mayor, Cyril Coleman. Both Hart-
ford Newspapers were represented

guages for use on Voice of America.! by top officials.

{
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Great
Protector

This little 2-pound Chihuahua
feels safe on the paw of his
150-pound pal, the Great Dane.

The big dog makes
proteetor.

W.I-T-H is a great protector,
too, for advertisers in the tough,
competitive market of Raltimore.
W-I-T-H protects your profits
from advertising by providing
real low-cost results.

It’s easy to see why. W-I-T-H
delivers more loyal home listen-
ers-per-dollar than any other
station in town. And in addition
to this biggest home audience, a
recent survey made under the
supervision of the Johns Hopkins
University showed that of il
radios playing in barber shops,
49.3% 1were tuned to W-I.T-H!
That means that a little money
does big things on W-I-T-H.

Call in your Headley-Reed man
today and get the whole

/f M

WITH

Baltimore 3, Maryland

TOM TINSLEY, President
Represented by Headley-Reed

a great

(AT
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EN R. DYKE, vice-president in

charge of publicity and public
relations for Young and Rubicam,
Inc, has announced that Peter Mc-
Govern, New York publicist and
former newspaperman, will join the
agency's radio-TV publicity depart-
ment on November 1st.

JAMES J. DELANEY has been
appointed advertising manager of
the Sinclair Refining Company. He
formerly was a vice-president of
Morey, Humm & Johnstone, Inc.,
and prior to that was an account
executive with McCann-Erickson,
Inc.

WIREWAY CORPORATION OF
AMERICA, manufacturers of Wire-
way magnetic wire recorders, and
the Wireway “Secretary” dictation
recorders, have appointed Chas.
Dallas Reach Co., Inc., New York
and Newark, N. J.

SPENCER HARE has been named
to handle publicity, promotion and
public relations for Peter Puppet
Playthings, Inc., of Long Island City,
creaters and manufacturers of hand
puppets and marionettes.

Foote, Cone & Belding
Expanding Below Border

(Continued from Page 1)
other associates in Mexico, Cuba and
Brazil, and some of the smaller
Latin American countries.

The newly-added associates are:
Pueyrredon Propaganda of Argen-
tina; Puerredon, Rey Kelley, Beh-
rens & CIA., S.R.L, of Uruguay;
Publicitas of Chile; Publicidad Cau-
sa of Peru; Propaganda Epoca Lim-
itada of Colombla; C. A. Publicidad

Laif of Venezuela, and Publicidad |

Astra of Puerto Rico.

AFRS Officer Transferred

Major Klyde E. Kraft, officer in
charge of the New York office of
the Armed Forces Radio Service,
has been transferred to a new as-
signment with the Army Medical
Dept., Stuttgzart, Germany. Kraft,
who has been with the AFRS since
the Spring of 1947, is scheduled to
sail for Europe next week.

Major Ernest M. Magee, formerly
with the U. S. Air Forces in Europe
as a public relations officer, has re-
placed Kraft as officer in charge of
AFRS in New York.

William Artzt

Funeral services were held Mon-
day for William Artzt, musical di-
rector for the CBS radio series, “The
Goldbergs,” at Park West Memorial
Chapel, New York.

Mr. Artzt died Saturday, Oct. 29,
in his apartment at the Oliver Crom-
well Hotel after a heart attack. He
was 53.

The musical director also was as-
sociated for nine years with the
“Blondie” radio series.

RUTHRAUFF & RYAN, INC,, has
been named by United Florist
| Trades, Inc., for a campaign in the
New York area featuring “take-
home specials” in bouquets and cor-
sages. United Florist members in-
| clude flower growers, retailers, and
' wholesalers.

HASKELJ, BLOOMBERG, for 15
years exclusive local sales represen-
tative for the Merrimac Broadcast-
ing Company, owners and operators
of radio stations WLLH, Lowell;
WLLH, Lawrence; and WLLH-FM,
Andover, has, in addition, been
named exclusive national sales rep-
resentative for these stations.

BERMINGHAM, CASTLEMAN &
PIERCE, INC. has been appointed
by the Monarch Wine Co., Inc,
Brooklyn.

named by the Le Blanc Corp., La-
fayette, La., manufacturers of Hada-
col.

JOHN D. FITZGERALD, formerly
with CBS-TV, has joined the execu-
tive staff of Alley & Richards, Inc.

Philco Sales Rallying
As Production Mounts

! (Continued from Page 1)
by William Balderston. Philco’s
president.

776,000 this year, and net income
amounted to $508,000, as against
third quarter sales of $69,539,000 and
earnings of $2,416,000 in 1948. In
ISeptember of this year, however,
| production of Philco's new televi-
| sion models increased rapidly, and
earnings for that month were $802,-
000, Balderston said. “The marked
improvement in earnings which set

October,” he added.

WLIB Airs 2%2-Hour
Hospital Benefit Show

WLIB, New York, aired a 2% -hour
benefit program in behalf of the
United Hospital Fund, Oct. 30, 7-9:30
am. featuring speeches, music and
variety entertainment.

Hal Jackson, a disc jockey on
WINX, Washington; WOOK, Wash-
ington; WEAM, Arlington, Va.; and
WSID, Baltimore, served as emcee
on the program. Other participants
included Dr. Cecil Marquez, presi-
dent of the Mt. Morris Park Hospi-
tal; Dr. George Cannon,
secretary of the Physicians Forum;

Theater Amateur Hour; and the
Syncopators, 2 singing group.

Wedding Bells
Robert Wood, sales service man-
ager for KNX-CBS, Los Angeles,
was married Oct. 29 to Nan Harwell
at All Souls Episcopal Church.

Third quarter sales totaled $46,-|
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ERWIN, WASEY & CO., has been| _

in in September is continuing in
|

|

national ,

“Doc” ‘Wheeler, mc of the Apollo|

Disciple of Free Enterprise
Caught in the Act

He sings the praises of the “Free Enterprise that the
Founding Fathers farsightedly bequeathed us” — and
practices what he preaches. Whether he’s getting down
to cold snacks in a midnight raid on the refrigerator. or
unfreezing a hot news story in Washington. his prodigious
appetite for facts is working full time.

Said Herbert Hoover: “In these days when our precious
liberties are being menaced by the machinations of
treacherous and faithless men who masquerade as ‘liberals’
and ‘champions of the people,” his (Lewis’) lucid. fearless,
and exhauslive examinations of the vital issues of our
time are of profound importance to all good Americans.”

His lively 5-nights-a-weck broadcast—the Fulton Lewis, Jr.
programn—is currently sponsored on more than 300 sia-
tions. It offers local advertisers the prestige of a network
feature, at local time cost with pro-rated talent cost.

Since there are more than 500 MBS stations, there may
be an opening in your city. If you want a ready-made
audience for a client (or yourself), investizate now.
Check your local Mutual outlet or the Co-operative
Program Department. Mutual Broadcasting System.
1440 Broadway, NYC 18 (or Tribune Tower. Chicago 11).

<




 SOUTHWEST

FJZ, Fort Worth, and the Texas

State Network joined to present
the week’s outstanding public serv-
ice schedule in Texas. Programs,
carried on full TSN net, were: live
rémote from “Wheel Chair Chapel”
on grounds of Warm Springs Foun-
dation, Gonzales, Texas, featuring
Lions Club Ochestra from Midland;
half-hour United Nations broadcast
prepared by Radio House, Univer-
sity 'of Texas. and Goliad State Park
program, with Gov. Allan Shivers
and Brig. Ainsworth, from this
shrine of Texas history. United Na-
tions and Goliad programs were
tape recorded.

KTFS, Texarkana, has renewed
and extended its contract for use
of the World Library, according to
Dave Segal, owner of the Texarkana
Mutual affiliate and WGVM, Green-
ville, Mississippi.

The WFAA, Dallas, “Early Birds,”
the oldest live talent breakfast va-
riety show in radio, as far as this
department knows, hung up a new
record in contest mail pull with a
total response of over 30,500 entries
in only three weeks. Contest in-
volved naming a pig that was a
recent gift to the “Early Birds”
camic character, “Little Willie”
from Texas Swine Breeders Associ-
ation.

First prize will be a new Chev-
rolet sedan with 175 other merchan-
dise prizes going to aspiring pig
namers.

Bill Ring, featured in “Bill Ring
Time” programs for Taystee Bread,
was guest on “Hoffman’s Hayloft”
popular television program from
the studios of* WBAP-TV, TFort
Worth. Ring’s regular AM stint is
heard on WBAP regularly and he
made a flying trip from Houston,
where his program originates in the
studios of KXYZ, to make the guest
shot on WBAP-TV.

What was the most unusual mer-
chandising display seen in these
parts for many a moon, has just been
dismantled by WFAA, Dallas, where
it was on display at the Texas State
Fair. Exhibit followed the new
ultra-arty art form of “mobile sculp-
ture” in which multiple shapes,
planes and figures are suspended in
motion. The WFAA “mobile” dis-
played a total of 130 products ad-
vertised on the Dallas NBC-ABC
outlet, each product in motion but
never touching its neighbor. Com-
plicated machinery weighing 150
Ibs and containing 487 moving parts
—all suspended from a single point,
was designed and executed by Ray
Huffer of the WFAA promotion de-
partment.

ATTENTION:, AGENCIES

fop Flight Radio Producer-director with
12 years’ experience secks staff affilia-
tion with agency radio department. ANl
details on request to:

RADIO DAILY, Box # 282
1501 Broadway New York City
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Mainly About Manhattan. . . !

®” @ @ Moetropolitan station in a Sunday Times classified ad
offered to "risk time, talent and facilities” and “for one year guarantee
daily publicity to product or service that has merit.” Station’s call letters
were omitted from the ad, with blind box number inserted. . . . With
all the furor over color TV, postcards Alan Sands, one shade the nets

would like to see go is red—right off their books. . . . Les Mitchel,
producer-‘hosl of new CBS series, “Skippy H'wood Theater,” off for
London to record six programs for the series starring top British actors,
including John Mills, Clive Brook, Margaret Lockwood and Jean Simmons.
. . . Wdalt Framer, who started in this biz some 21 years ago as a
quizmaster and sidewalk interviewer and has since gone on to producing
and packaging his own shows, returns to his first love as emcee of a
TV quizzer, “Flashbacks.” . . . Jim Boles believes in supplying his own
competition. At 9 p.m. tonight he’ll be playing a killer on Kraft Television
Theater. Opposite him at the same hour will be his bride, Athena Lorde,
also playing a killer on DuMont’s “Plainclothes Man.” . . . Boris Karloff
being set for a B'way musical-—and Bill Bertolotti wonders if itll be
titled “Call Me Monster.”

w e e e

® o e Harry Hershfield, the most beloved guy in show biz
so far as we're concerned, knows a joke when he comes across
one—especially if he originated it himself. Which is by way of
saying that that wonderful crack attributed to Groucho Marx
(about his resigning from the Friars Club because he wouldn't
belong to any club that would accept him as a member) ap-
peared in Harry’s “Abe Kabibble” strip 28 years ago.

AY -GN S A¢

® @ @ Zendon C. (Jess) Barnes, former veepee and sales manager
at Mutual, will be associated with Calkins & Holden ad agency as of
Jan. 1st. He joins the agency as a full partner along with J. Sherwood
Smith, Rene Clarke and R. P, Clayberger. Prior to his service at Mutual,
he was veepee of Gen'l Outdoor Advertising Co., and during his seven
years at the network sales rose in an alltime peak. . . . Success of
Mutual’s Sunday afternoon operations can be largely attributed to him.
Calkins & Holden, who number among their clients such firms as Gulf
Qil, Oakite Products, etc., haven’t centered their activities too widely
on radio in the past, but it’s fairly certain that with the acquisition of
Jess Barnes, the radio and television dep’t will be swiftly expanded.

w e e e
@ e e NBC simulcast series of Ted Granik's “American
Forum of the Air” got off to a lively start with Sunday’s preem.
The debate between Sec’y of Labor Maurice J. Tobin and U. S.
Chamber of Commerce prexy Herman W. Steinkraus on the steel
strike broke the front pages all cver the country as well as radio
newscasts the following day.

x4 x4 x4 x4

® @ e THAWTS WHILE THINKING: One of the greatest little
shows on big time radio is Maggy Fisher’s delightful “Piano Playhouse”
sessions. It's celebrating its 6th ann’y on ABC this month with its co-op
line strongly on the up-curve. . . . Sid Shalit doing a terrific job of
radio coverage with Ben Gross vacationing for a month. . . . Frank
Gallop, Radio Row's best-dressed gent, no doubt eyeing Paul Douglas’
fabulous screen success with a jaundiced eye, took a flyer on “H'wood
Screen Test” the other night and emerged as a combination Herbert
Marshall and Otto Kruger. Hollywood—open up those golden gates.
Here comes the new Frankie,

*  F T &K

CHICARO

By HAL TATE

KELLY OIL COMPANY is con-

sidering using spot announce-
ments in a limited number of mar-
kets. Account is handled by Henri,
Hurst & McDonald, Chicago.

American Bakers Institute is mul-
ling over the idea of starting a net-
work show. The idea would be to
promote the sale of bakery goods
nationally. Foote, Cone & Belding,
Chicago, handles the account.

Marty Hogan emceed a half-hour
show at the opening of Chicago’s
newest theater—the Telenews at
Rush and Oak Streets. Program
went out over WCFL. Producing the
show were Bob Platt, Frank McGiv-
eran and Lee Petrillo. Celebrities on
the show included movie star James
Dunn, here for the starring role in
“The Golden Gloves Story” which
is being made in Chicago by movie
producer Carl Kreuger. Latter was
also interviewed together with State
Senator Abe Marovitz, Federal
Judge Michael Igoe, Alderman
Dorsey Crowe, Realty king Arthur
Rubloff, Jim Thompson, prexy of
the Chicago Hornets pro football
team, and Telenews executives Her-
bert Sheftel, Alfred G. Burger and
Sylvan Goldfinger.

Chicagoans are mourning the
death of the former AFRA treasurer
Al Stracke, who passed away last
week in Seattle, Wash. His brother,
Win Stracke, is well-known in local
radio circles.

An original three-act play called
“The Peanut Whistle” and dealing
with life and experiences of the per-
sonnel of a 250-watt station will be
presented by the nationally known
little theater group, The Peoria
Players next Monday night (Nowv.
7). Charles E. Barnhart of the
group’s board of directors has in-
vited trade papers and New York
drama critics to view this satire of
a small-station operation.

Out of the five national winners
in the Army’s contest to choose a
theme song for that branch of ser-
vice two were Chicagoans. They
were Thomas J. Filas, who won 2nd
prize with his song “It’'s the Army”
and Mrs. Iola Nancy Warren who
won 4th prize for her “Three Cheers
for the Army.” Band leader Vaughn
Monroe copped top honors for his
“Men of the Army.”

1949

CONFISEUR

RESTAURANT
" LUNCHEON from $2.00
DINNER from $3.00
COCKTAIL BAR |
Famous Fiench Candied
15 East 52nd St.
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This is how Chic Young, the cartoonist, makes a first rough sketch for the famous strip.
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a strip meets his approval, he makes a careful pencil rendering as above.
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BLONDIE,
LOOK AT ALL
THESE

|

' HOW ARE WE GOING
TO SAVE MONEY ?

JOIN THE PAYROLL SAVINGS
PLAN AND WE'LL GET $4.29
FOR EVERY $3.2° IN JUST
TEN YEARS!

After this, the pencil rendering is carefully inked in, as you see here.

STEP BY STEP...

that’s the way it's done successfully!

S YOU CAN SEE, Chic Young, who draws the
popular “Blondie’” comic strip, goes through
many steps to arrive at a finished cartoon.

And, cartoonist Chic Young, together with
millions of other smart Americans, will tell you
that the step-by-step method is the easiest,
surest way of doing anything worth while.

Particularly, saving money.

One of the easiest and surest ways to set

aside any worth while amount of money is to
buy United States Savings Bonds the step-by-
step method—

So set aside a regular amount week after week,
month after month, year after year. Then in 10
short years you will have a mighty nice nest egg
tucked away.

Get started now. Get your Bonds through Pay-
roll Savings or at vour bank or post office.

AUTOMATIC SAVING IS SURE SAVING—U. S. SAVINGS BONDS

THIS SPACE CONTRIBUTED BY RADIO DAILY
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KOMA Storm Warning

All grocers in the KOMA, Okla-
homa City, trade area have received
a promotion piece announcing a
“storm warning.” Piece stated that,
like most storms, this one would
come from the air but would be a
storm of demand for Nash Coffee be-
cause of the 12 o'clock news on
KOMA sponsored across-the-board
by the Nash-Finch Company of
Oklahoma City. To garner even
greater audience, grocers were told
that KOMA would use billboards,
transit ads, newspaper space and
plug announcements on the air. Pro-
motion urged grocers to make spe-
cial displays of Nash Coffee and
gather entire personnel for free
photographs that would be made
and presented to all who were in the
picture. “Storm Warning” was just
one of many stunts planned by the
50 kw, CBS affiliate to accent pro-
motion and merchandising aids to
advertisers using the station.

Says FCC Can't Rule
On ‘Transit’ Legality

(Continued from Page 1)
ally come before the Commission,
he said.

Ross H. Beville, chief engineer of
Washington Transit Radio, Inc., told
the local public utilities commission
yesterday that the audio quality of
the installations in 215 Washington
buses and trolleys is the best possi-
ble. There has been some “temper-
ing,” he said, but large sums have
been spent to insure the best re-
ceiving equipment for the FM signal.

Consideration For Driver

Beville explained that sound has
been kept low in the front of the
vehicles in order not to interfere
with the drivers.

Dr. Clifford Stanley of the Vir-
ginia Theological Seminary appear-
ed yesterday to tell the PUC transit
radio “is an affront to human dig-
nity.”

Page To Plug Radio
At Camping Group Meet

Thomas J. Page, WNBC’s farm
program director, will be the guest
of honor and the principal spcaker
at a meeting of the public rclations
directors of the American Camping
Association, November 3 at Becar
Mountain, N. Y.

His speech will be titled “Radio
As A Public Service Mcdium.”

“Cisco” In Canada

The Frederic W. Ziv Co., announ-
ces that the Wm. Wrigley of Canada
Ltd.,, Toronto, has started a three
times weekly, thirtcen week test
campaign for popular “Cisco Kid”
western thriller. Program is being
heard via CKEY, Toronto. Agcncy
is J. Walter Thompson Co., Ltd.,
Toronto.
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Radio Progress Highlighted
As Nat. Radio TV Week Opens

(Continued from Page 1)

1,025 full-page advertising mats for
joint dealer sponsorship. Special sec-
tions are being used by a number of

newspapers.
Broadcasters are planning special
programs, spots and transcribed

talks to call public attention to na-
tional radio and television week and
the “Voice of Democracy” contest
for high school students.

Surveying radio’s role in U. S. life
as the medium begins its 30th year,
the NAB notes that more than 39,-
000,000 families, or 94 per cent of all
U. S. families, listen regularly to
programs aired by the nation’s 2,800~
odd stations. An estimated 34,000,000
additional radio sets are in use in
stores, institutions, hotels, and offi-
ces, plus 10,000,000 automobile ra-
dios.

Music Popular

As for programming, the NAB re-
ports that 41 per cent of all broad-
cast time is devoted to music and
variety programs; 16 per cent to
drama; 13 per cent to news, includ-
ing spot news, commentary, and fea-
tures; 6 per cent to educational
material; 4 per cent to talks and
forum discussions. The remaining
air time is devoted to farm pro-
grams, business and financial infor-
mation, household programs, and
miscellaneous material.

Set sales have kept pace with
broadcasting’s growth, the NAB
points out, totaling more than 2,000,-
000 annually. The number of sets in
use has more than doubled in the
last decade—from 40,000,000 in 1939

to an estimated 83,000,000 in 1949.

Television, judging by its begin-
nings, “is engaged in matching that
growth,” the NAB says. “About
1,350,000 television sets have been
made in 1949. Over 2,500,000 have
been made since the end of the war,
and about 2,225,000 of these are in
use in homes.”

All of the networks and many sta-
tions have scheduled special an-
nouncements and programs in sup-
port of Radio Week’s observance. As
a special feature of the celebration,
this year as before, high school
students throughout the nation will
compete for four college scholar-
ships to be awarded for the best ra-
dio scripts on the subject, “I Speak
for Democracy,” to be voiced by the
contestants. National finals will be
held during the week of Dec. 15. The
four national winners will be chosen
from among 48 state finalists by the
following judges: Associate Justice
Tom C. Clark, of the Supreme
Court; James Stewart, the film star;

J. Edgar Hoover, director of the|

FBI; Douglas Southall Freeman, edi-
tor and historian; Edward R. Mur-
row, CBS news analyst; Andrew
Holt, president, National Education
Assn., and George V. Allen, newly-
appointed ambassador to Yugoslavia
and former assistant Seccretary of
State for Public Affairs.

The winners will get their awards
at a luncheon in Washington on Feb.
22, and later will meet the President
and participate in a worldwide
Voice of America broadcast.

WTOP's Tape Recorder
At Wash. Airplane Crash

(Continued from Page 1)
rushed to the scene of the crash
shortly after noon with a tape re-
corder. Laird claimed he was first
on the scene with any recording
equipment and at 3:30 p.m., WTOP
fed a special news broadcast of the
crash to the CBS network, direct
from the Gulf Oil docks, near the
airport. Laird’s recordings of eye-
witness interviews, and reports by
Charles Collingwood and Allan
Jackson were included in the broad-
cast. Bill Shadel read the casualty
list of persons killed in the crash.

New Kaye Series

“Sammy Kaye's Sunday Serc-
nade,” will be heard over the CBS
network as a Sunday afternoon fea-
ture starting Nov. 13, 1:30-2:00 p.m.
Program will be presented in coop-
eration with the U. S. Treasury De-
partment.

Wedding Bells

Geraldine (Gcerry) Simpson, as-
sistant to Bob Jennings, producer of
ABC’s Sunday evening “Chance Of
A Lifetime” program, will wed ABC
staff producer Bob Steen in Han-
over, Pa,, on Saturday, Nov. 5.

Chesapeake AP Unit

Elects Sartain As Head ;

{ble will be aired Monday through

Baltimore — Denis Sartain, news
editor of WWDC, Washington, was
elected chairman of the Chesepeake
Associated Press Radio Association
at its annual meeting here, Oct. 19.

Other officers chosen were: Firs{
vice - chairman, Matthew Warren,
program director of WEAM, Arling-
ton, Va.; and second vice-chairman,
Edwin Hinkle, program director of
WTBO, Cumberland, Maryland.

Max Fullerton, AP chief of bureau
in Baltimore and head of the coop-
erative’s news service in Maryland
and West Virginia, was renamed
secretary.

News Problems Discussed

News personnel from AP member
stations in Maryland, Virginia and
the District of Columbia participa-
ted in a discussion of mutual news
problems. Leading the informal dis-
cussion was William Conhurst, of
WCAO, Baltimore, chairman of the
Association’s news committee.

The group heard a report of U. S.
Weather Bureau services by George
Brancato, director of the Baltimore
weather office, and directed that a
study be made of the cost of obtain-
ing and transfitting detailed weather
reports to all parts of the Chese-
peake Bay area. By resolution, the

 NEW BUSINESS

WEWS, Cleveland: Esquire Thea-
ter, participating spots on “Dinner
Platter,” five times, thru Ohio Ad-
vertising Agency. Electric Consum-
ers Service Company (De-Frosi
Automatic Unit), participations on
“Distaff,” two a week. Direct Con-
tract. Dodge, one- minute spots,
Monday through Saturday, thru
Ruthrauff & Ryan, Inc. Reeve's
Cleaners, one - minute spot, once
weekly, November 13 through Feb-
ruary 5, 1950. Agency: Marcus Ad-
vertising. Cleveland-Sandusky
Brewing Company, 10-second spots,
once weekly, 13 weeks. Agency:
Carpenter Advertising Agency.
Hamilton Watches, five-minute pro-
gram, three times weekly. Agency:
Batten, Barton, Durstine & Osborn.

KDKA, Pittsburgh: Contract for
“Sunday Serenade,” transcribed mu-
sical show with Ed Schaughency,
has been renewed by Clearfield
Furs, Inc., Clearfield, Pa., through
the James A. Stewart Co. A half-
hour program, it is heard each Sun-
day afternoon at 1. Station break
schedule for Pictsweet Frozen Foods
has been signed through Brisacher,
Wheeler & Staff of San Francisco.
One-minute announcements in Mid-
nighters’ Club has been iaken by
L. & M. Company of ‘St. Louis,
through Shaffer- Brennan-Margulis
Adyv., St. Louis.

WCBS, New York: Standard
Brands, for Chase & Sanborn Regu-
lar and Instant Coffee, has con-
tracted for 52-weeks participations
in “Hits and Misses” and the Phil
Cook Show, Chase & Sanborn an-
nouncements in the #Hits and Mis-
ses” program starring Harry Mar-

Friday effective immediately. Pro-
gram is broadcast across-the-board
at 5:30-6 p.m. Participations in the
Phil Cook Show have been pur-
chased for Tuesday through Satur-
day effective immediately. Program
is aired Monday through Saturday,
8:15-8:30. Agency for Standard
Brands is Compton Advertising, Inc.

Association also directed that the
possibility of increasing the volume
of regional news be studied.

Prior to the business session, the
Chesapeake delegates attended a
luncheon of the Baltimore Advertis-
ing Club, at which Jake Embry,

"| vice-president and commercial man-

ager of WITH, Baltimore, presided.

Among those present were:
Charles Truitt, WBOC, Salisbury.
Md.; William F. Hardy, WFM[D.

Frederick, Md., retiring chairman of
the Association; Dave Stickle
WMAR, Baltimore; Martin Edwards,
WITH, Baltimore; Walton Rock., T.
Stanley Smith, John Mine and Ful-
lerton, AP, Baltimore; Howard L.
Kany, AP radio representative,
Washington; Brancato, Sartain, War-
ren, Hinkle, and Conhurst, and 1wuo
guests, Greg Halpin of WCBM, Bal-
timore, and John Alderson of W¥FEBR,
Baltimore.
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DuM. AGAINST ‘DELAYING’ COLOR

TELE TOPICS |

ALL IS NOT WELL in the Department

of Defense, the public prints tell us
in reporting the current and recent inter-
service feuding, but you'd never know it
from watching “The Armed Forces Hour,”
which bowed on NBC Sunday. Perhaps
the series was undertaken to counteract
the effects of the news from Washington,
or perhaps it merely demonstrates that
unification can work and that a happy
wedding has occurred in the Radio-Tele-
vision Branch, Office of Public Informa-
tion, which produces the program. These
weighty questions we'll leave to the seers
and pundits; what we're interested in is
the show itself. . . . The kickoff program
was titled “Your Defense Dollar,” and ex-
plained where the money used by the De-
partment comes from and how it is used.
Following brief intros by top Department
ofticials, the exposition was accomplished
through films and charts. Similar treat-
ment for the Army-Navy and Air Force
became a bit repetitious, but on the whole
the visual material was so well selected
and presented that the show was a most
interesting and informative documentary.

RODUCTION WAS EXCELLENT all

down the line. Film opening, accom-
panied by stirring back ground music, com-
manded one's attention immediately. Tim-
ing was perfect, with nary a fluff in the
many switches from live to film all the
way through. As good as the opener was,
future installments should be even better,
it production remains on the same high
level, because the subject matter will
allow more dramatic impact. . , . Series
is produced by Maj. Robert Keim, USAF,
and Lt, Benjamin Greenberg, USNR. Di-
rector is Charles Christensen, of NBC, and
Charles Colledge, chiet engineer of
WNBW, is technical supervisor., Lt. Cass
Bielski, USAF, and Ensign Jack Siegal,
USN, are the announcers.

THE RUMOR MILL keeps grinding out
reports about Lucky Strike's program
plans, one of the latest being a dramatic
series with Robert Montgomery. What is
definite is that the firm has looked at
just about every available show and ap-
parently has not yet made a decision. . . .
CBS is readying a weekly half-hour show
to star Red Barber for debut around the
first of the year. . .. Ted Steele, of CBS,
and Morey Amsterdam, of DuMont, will
be among this month's guests on NBC's
Roberta Quinlan show. . . . DuMont prep-
ping a network shopping show for Kathi
Norris similar to her local WABD stanza.
. .. Harold Barry, who guested on Versa-
tile Varieties last weck, has been signed

AGVA In Peace Move
Withdraws AFM Suil

The suit of the American Guild
of Variety Artists against the AFM
was withdrawn yesterday by the
former organization in a move to
bring a peaceful settlement to the
dispute between the two unions. An-
nouncement of the withdrawal was
made last night in a joint statement
issued by offi~es of the two unions.

AGVA had brought its action
against the AFM in an effort to stop
the musicians union from forcing its
members to quit the variety per-
formers union. Last night's state-
ment revealed that AGVA has re-
funded the $59 initiation fee collect-
ed from Lee Norman, musician,
some months ago. It was the pay-
ment of the Norman fee that
brought the dispute between the two
unions to a head. .

In a statement issued from his
Chicago offices, James C. Petrillo,
head of the AFM, hailed the action
taken by AGVA as creating “an at-
mosphere in which I hope and be-
lieve this labor dispute can be set-
tled.”

CBS Ups Schimmel

Clarence de Bruyn Schimmel, as-
sociate director at CBS for the past
year, has been promoted to director.
He has been with the web since 1937
and was in the shortwave division
until his transfer to TV in Septem-
ber, 1948.

Film Council Names
(ommitfee Chairmen

Appointment of chairmen and
vice-chairmen for seven National
Television Film Council committees
was announced yesterday by Melvin
L. Gold, president of the group. In
addition, William S. Roach, NTFC
vice-president, was placed in overall
supervision of the activities of the
various committees.

Committee Heads Named

Gold named the following com-
mittee heads: Distribution, chair-
man, John Mitchell. United Artists
Television; vice-chairman, W. W,
Black, Official Television, Inc. Pro-
duction. chairman, Henry Morley.
Dynamic Film, Inc.; vice chairman,
Jules Bricken, Screen Gems, Inc.
Station, Robert Paskow, WATV.
Newark; vice chairman, Helen Buck.
WCAU, Philadelphia. Membership,
chairman. Jerry Albert, United
World Films; vice chairman, Will-
iam Holland. Hyperion Films, Inc.
Film Clearance Bureau, chairman.
Paul White. International Trans-
Video Inc. Film Production Clinic,
chairman, J. A. Maurer, J. A.
Maurer Inc. Program. chairman, Ir-
win Shane, Tcleviser Magazine;
vice chairman, Helen Buck.

Sally Perle, recently elected NTFC
secretary and formerly chairman of
the press relations committee, was
named press representative for the
council.

Kansas City, Mo.—There is not in
existence today a color TV system
with which “both the public and the
industry could live” and there is no
answer to the question of when
commercial color will be available,
H. C. Bonfig, vice-president of Zen-
ith, said here yesterday in an ad-
dress before the Co-op Club of Kan-
sas City.

Long a storm center in the manu-
facturing field, Zenith had been gen-
erally considered to be in the CBS
color camp because it has coopera-
ted with the web in building equip-
ment for polychrome dcmonstra-
tions.

The impression was forcibly dis-
pclled by Bonfig yestcrday when he

rcvealed that Zenith *“had suffered

Zenith Dampens Color Claims,

Says No System Acceptable

these sets. which cost Zenith $1.700
each, “differed very little" from
color receivers that the Zenith or-
ganization had built “in our labora-
tories years earlier.”

Replying to Bonfig's speech., CBS
prexy Frank Stanton said thc web's
color system “is ready now . .. and
can be offered to the public within
a few months” after FCC authoriza-
tion.

“It is mislcading to compare the
cost of handmade models with those
mass produced,” Stanton said. esti-
mating that a 10-inch color set
would rctail at $220. If the FCC
okays the CBS system, he added.
“manufacturcrs will find that the
problecms which they arc now con-

as permanent emcee of the show. He just |a net loss of $15,400" on the CBS or-|juring up will disappcar in their

finished a four-month run at the Hotel
Biltmore.

der for 22 color sets at a contract
lprice of $1,000 each. He addcd that

'eagerness to give the public this
superior service.”

Goldsmith Queried
Re Laboratory
Advances

Wachinaton Burean of RADIO DAILY

Washington—There mav be radio
manufa~turers who would like to see
color TV delayed. Dr. T. T. Gold-
smith, DuMont research director,
said ycsterday — but DuMont is
definitely not among them. Gold-
smith was on the stand all day ycs-
terdav as the homeless FCC pep-
nered him with tuestions concern-
ing the possibility of early color
findings in DuMont laboratories.

The hearing got under wav in the
Commerce Devartment auditorium
shortly after the fire and explosion
at the Post Office Building occupied
by the Commission two blocks away.

Dr. Goldsmith said he could con-
ceive of expenditure by manufac-
turers to buy up the color tube un-
der development by Dr. Charles
Willard Geer, for instance, or to buy
up the Color Television, Inc., pro-
cess. Then, in discussion with Com-
missioner Frieda B. Hennock, he al-
lowed that a r.urpose of buying con-
trol of these developments might be
to shelve them.

The DuMont research chief stres-
sed that he was making no charge
that this was in the mind of any
competitors—simply that it was a
possibility.

Goldsmith refused to commit him-
self to any time schedule as Miss
Hennock and Commissioner Robert
F. Jones sought to get an estimate
from him when DuMont's experi-
ments with cclor might go beyond
the laboratory stages. He said his
company has been working on a di-
rect-view tube since 1945. then un-
der questioning by Jones admitted
that for the most part the develop-
mental work has bcen by a single
engineer,

DuMont attorncy. William
Robcerts, interrupted the qucstioning
during this period to protest that
some of the inatters Goldsmith was
quizzed on could not properly be
discussed publicly in view of deli-
cate patent problems. He said his
comvoany did not mind discussion
of things alrcady patented—but that
a ccrtain sccrecy concerning other
laboratory matters not yet patent-
able had to be maintained.

Goldsmith said Roberts was refer-
ring cspecially 1o matters now being
worked out between Dullont and
the Polaroid Company.

The committce on comparative
denmonstrations met last night to
work out details regarding the com-
parative showing of CBS and RCA
color and DuMont black and white.
The tcsts are slated to begin Nov. 14,




Operations Of FCC
Suspen_dgd By Fire

{Continued from Page 1)
sion’s law department and other
employes must seek temporary
quarters as the result of yesterday’s
explosion and fire which threatens
to keep them out of their offices for
from six to eight months.

Fire broke out yesterday in a
dynamo near the docket section and
spread rapidly. When firemen
trained water on the burning dy-
namo, several explosions followed
and the building sprinkler system
was thrown out of control.

Top Three Floors Hard Hit

The result is that the top three
floors of the seven story building—
almost entirely occupied by FCC
offices—is a shambles. It was impos-
sible to determine yesterday what
the story is on the files, but it was
assumed that original and duplicate
copies of many documents might be
completely destroyed. Nearly all
original notarized copies of applica-
tions and other documents were
probably damaged, if not destroyed,
by the fire or water.

The entire law department was
forced to vacate, and the Washing-
ton fire chief estimated yesterday
afternoon that it might be as long
as eight months before the offices
can be reoccupied. These offices,
flooded by tons of water, were
jammed with files on pending cases
—the crowding was so serious that
the corridors were filled with filing
cabinets dealing with active cases.

William Massing, head of the FCC
license section, said last night the
damage to Commission files might
not be as extensive as had at first
appeared. Some engineering records
were doubtless lost, he said, but
chances that there are duplicates
elsewhere are good.

Massing Not Pessimisiic

Massing’s statement appeared to
mean that actual loss of papers was
comparatively small—although ob-
servers claim that a substantial
quantity of paper flew out windows
or floated around Commission cor-
ridors. The extent of the damage to
the Commission files themselves—to
what extent water damage will
make papers illegible was still un-
determined.

One probable result of yesterday’s
conflagration will probably be a
strong move to require the micro-
filming of government documents.

Correction

Throygh a typographical error, a
story in yesterday’s Rapio DamLy
gave the erroncous impression that
the price of the Charles Michelson
transcribed package, “Blarkstone.
Magic Detective,” has been reduced.
The facts are these: instead of the
customary 50-50 cooperative split.
all Blackstone washing machine
dcalers will henceforth be charged
173 of the costs. The factory will
share with thc wholesale distribu-
tors the remaining 2/3 of the costs.
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WISN Program Changes

Milwaukee, Wis.—New afternoon
and evening programs added to
WISN's schedule have re-arranged
the line-up and brought important
changes. “Ma Perkins” has been
moved to 3:30 p.m. so that “Rose-
mary,” new daytime serial, may be
heard at 3:15 p.m. Starting Nov. 1st,
“Escape,” is now heard every Tues-
day at 8:00 p.m. On November 5th,
“Broadway Is My Beat,” will return
each Saturday at 8:30 p.m.

WSM Artists Go To Furope

Nashville, Tenn.—Headline acts of
the WSM Grand Ole Opry, as well
as NBC and WSM shows, are now
going to Europe. A twenty-day tour
of installations in England, France
and Germany will be made by the
shows beginning November 13th.
The Opry group will be flown over-
seas and be quartered by the USAF
for a number of gratis performances
before military personnel and civil~
ians employed by the U. S.

Fall Program Aired

Milwaukee, Wis.—With the first
broadcast last week, WISN’s pro-
gram “Your Common Council”
opened the fall season. The program
is heard each Saturday at 5:30 p.m.
Municipal problems of current in-
terest will be discussed each week.
The program is produced by the Ra-
dio Committee of the City of Mil-
waukee Common Council.

Air Dramas Mark Record
Philadelphia, Pa. — “Within Our
Gates,” the dramatic story of man's
contribution to all mankind, pre-

sented each week by the Philadel-|

phia Fellowship Commission on
WFIL, has established new record
in the city’s radio career in reaching
its 250th consecutive broadcast. The
drama series heard each Sunday
morning at 11:30 a.m., marked the
record Sunday, October 30.

WDRC Interviews Politician

Hartford, Conn.—When Republi-
can National Chairman Guy G. Gab-
rielson of N. J. came here for a ma-
jor speech to GOP women, he was
interviewed over WDRC on party
conditions and prospects. Gabrielson
said GOP prospects look ‘very
good” in 1950 around the country.
Jack Zaiman, political writer for the
Hartford Courant, was the inter-
viewer.

Hollace Shaw Visits WRNL
Richmond, Va. — Hollace Shaw,
soprano songstress who is known as
“the golden voice of Vivien” on “The
Hour of Charm” will make her de-
but today as guest artist for the
month on “The Sauer Show,” musi-
~al variety program. The program is
aired from 7:30 to 8:00 p.m., Tues-
day through Friday, from the stage

of WRNL Radio Center Theater.

No Germs

St. Louis, Mo.—WIL’s Sunday af-
ternoon “Dancing Party” show
claims to be first audience-partici-
pation program in U. S. to broadcast
from a germ-free origination point.
Vern King, program director, ar-
ranged to have Glycol cereseal vap-
orizers scattered throughout Mel-
bourne Hotel's Colonial Room to
filter and purify the air.

Direct From Rome

Hartford, Conn.—A description of
an audience with Pope Pius was
broadcast direct from Rome over
WDRC by U. S. Representative A.
A. Ribicoff. Ribicoff’s talk was by
telephone, and it was recorded in
the WDRC studios. During his six-

week’s tour of Europe, Ribicoff is
calling in to WDRC from various|
capitals. I

WRBL Adds Staft Members

Columbus, Ga.—George P. Murray
and James W. Biggers, Jr., both Col-
umbus men, have joined the sales
staff of WRBL, CBS affiliate. Ed
Johnson, WR BL sales manager,
stated that the addition of Biggers
and Murray to the staff was neces-
sary to provide full coverage of the
expanding Columbus metropolitan

area.

Miller Prophesies
Regarding Color TV

(Continued from Page 1)

color television will receive full de-
velopment. In the meantime, he ad-
ded, black and.white TV is making
great advances and rendering a
satisfactory commercial service.

Discussing propaganda broadcast-
ing, Judge Miller told reporters that
America must spend “much more
money” on radio propaganda to
keep up with the Russians’ propa-
ganda in foreign lands. He said that
Russia had almost 200 transmitters
that “hopped all over the spectrum”
and that Russians were effectively
jamming Voice of America pro-
grams.

Stresses Propaganda Value
Elaborating, Miller declared that
United States technicians are be-
coming increasingly alert to radio as
propaganda medium and that they
have developed a technique called
“cuddling” which he defined as

-“getting a program on a frequency

immediately adjacent to a frequency
domestically used in Russia.”

Judge Miller was the guest of
honor at a small private dinner last
night at which the heads of key
Boston industries heard him discuss
the advantages of radio advertising.
Guests included bankers, heads of
industries and members of the legal
profession.

cast over KDKA.

ahead. Its really a happy

PITTSBURGH

50,000 WATTS
NBC AFFILIATE

WESTINGHOUSE

National Representatives, Free

29 today!

29 years ago today.. November 2, 1920.. the world’s
first regularly-scheduled radio program was broad-

Big things have happened since then..
and to Pittsburgh. Even bigger things are on the way!
Today, throughout the rich Pittsburgh market-area,
vou’ll hear the riveter and see the steel skeletons of
new plants and skyscrapers. Huge civic and industrial
projects and great housing developments are rolling

every sign points to “many prosperous returns” for

advertisers who use KDKA’s 50,000-watt voice to
reach this vast and growing market!

Y WBZ ¢« WBZA ¢ WOWO + KEX s+ KYW « KDKA + WBZ-TV
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F(( Fire Damage
Appraised By Coy

W ashington Burcaw of RADIO DAILY

Washington—Fire damage to FCC
files appears to be less severe than
was at first believed, Chairman
Wayne Coy said yesterday. Commis-
sion schedules are certain to be
thrown out of whack somewhat,
he allowed, but the overall realign-
ment of work schedules will prob-
ably not be great.

Water damage to files is believed
to be severe. but probably not as
destructive as had been believed.

One top staff official said- yester-
day that while the law department
will have to find temporary quarters
for a period of several months, the
worst result of the fire and blast
Tuesday is that “we've got to put
in a rush order for a lot of new
red tape.”

BMB'’s Subscriber-Data
May Go To Non-Members

Future demand for BMB data by]
agencies and advertisers may con- |
vince broadcasters that the reports
should be made available to non- |
subscribers, it was predicted by |
BMB's acting president, Dr. Kenneth
H. Baker, in his progress report
presented to an AMA luncheon yes-
terday.

“We have sharpened the measurc-

{Continued on Page 2)

Radio License Fee
To Continue In Canada

Montreal—Revenue Minister Mc-
Cann, whose responsibilities include
the CBC, indicated yesterday there
is no foundation for reports that the

(Continued on Page 8)

While 1¢°s Hot

Cleveland — WNBK yesterday
televised a spectacular down.
town blaze while firemen were
still struggling to bring it under
control, A WNBK crew mounted a
camera with a 28.inch telephoto
lens atop the NBC building and
picked up the action sgeveral
blocks away. as flames gutted a
manufacturing plant turning out
lampshades.

Explanation

Washingion—While there was |
no agreement on an official ex-
planation for the blast which lev-
eled FCC olfices and led 1o the
firehose drenching of office equip-
ment and files Tuesday, wags
came up yesterday with one pos-
| sible answer. It was suggested
that Chairman Wayne Coy had
called Senate Interstate Com-
merce Committee Chairman Ed-
win C. Johnson and told him the
Commission had reached a de-
cision on the clear channel issue.

When Johnson reached the
Commission, according to the
dreamed-up explanation, Coy told
him the Commission was sending
out notices to all clear channel
stations that they could at once
raise their power to 750 kilowatts.
And Johnson raised the roof.

(_I;Saross Income
Up; Net Decreases

The gross income of CBS for the
first nine months of this year in-
creased "to $74.607,071 from the
$70,904,806 of last year while net
income decreased to $2.003.812 from
last year's $3,010.446, it was an-
nounced yesterday at the close of
the meeting of the web's board of
directors.

A cash dividend of 35 cents per
share was declared on the company's
class A and class B stock, payable
Dec. 2, 1949, to stockholders of rec-
ord at the close of business, Nov.
18, 1949. Earnings per share in 1949
was $1.17 compared to $1.75 per
share in 1948,

Scientific Freedo

NEW YORK. THURSDAY. NOVEMBER 3. 1949

TEN CENTS

S COMPLETE FOR ELECTION COVER

: e
| (Nelworks And Outlets In Eastern Area
Giving Full Coverage To Returns;

Video To Offer See-And-Hear

m
Urged By Sarnoff

A plea to let the world’s scientists
pursue their quests into nature’s
mysteries *“unshackled” by “false
| concepts of state or ideology” was
voiced last night by Brig. Gen.
David Sarnoff, RCA board chairman,
as he accepted the Peter Cooper
Medal for the Advancement of Sci-
ence.

Speaking in New York at cere-
monies marking the 90th anniver-

(Continued on Page 2)

NARBA Resolution
Adopted In Boston

|

Boston—A resolution opposing any
change in the station power limita-
|lions contained in the last NARBA
agreement as being “inimicable to
the interest of the U. S. broadcast-
ers” was adopted at the 1st District

(Continued on Page 6)

Industry Is Applauded
For Helping Chest Drive

William M. Ramsey, chairman of
the national radio committee for
the Community Chests of America,
yesterday announced completion of
the October campaign, and voiced

(Continued on Page 6)

2nd District Broadcasters

Meeting In New Jersey' |

By FRANK BURKE
Editor, RADIO DAILY

Asbury Park, N. J—The highly
competitive business of commercial
broadcasting in many cities and
towns of the New York and New
Jersey areas has brought a turnout
of 150 broadcasters to annual Second
District NAB meeting which gets
under way today at the Berkeley-
Carteret Hotel.

Highlighting the two-day meeting

will be a report on the status of
BMB’s Second Study and the Sales
Session which will consume most of
the time of today's session. The
broadcasters of the 2nd District are
greatly interested in both topics and
have many questions to present to
Kenneth Baker, acting president of
BMB. and Mauricec Mitchell, direc-
tor of Broadcast Advertising Bureau.
They want to know how the Second
(Continued on Page 8)

Radio and television cover-
age plans for next Tuesday’s
elections are being made by
the networks on a local level,
since the outcome will be of
state and regional importance
primarily, rather than of na-
tional interest. In the case of
the major networks, election
arrangements will be han-

(Continued on Page 8)

Two Yankee Stations
leased_TP Baybutt

WAAB, 5.000 watt station in Wor-
cester, Mass., and WMTW, 250 watt
outlet in Portland, Maine, owned by
the Yankee Network in those cities.
have been leased to John A. Baybutt
of Boston, it has been announced
by Linus Travers, executive vice-
piresident and general manager of
the Yankee Network. Purpose is to

(Continued on Page 2!

|
i Richards To Address
| Coming NARND Meeting

i The chairman of the committec
sponsoring the third Annual Voice
|of Democracy contest, Robert K
| Richards of NAB, will discuss the
|contest in a speech before the Na-

ticnal Association of Radio News

Directors in New York next week.
| Mr. Richards will be one of sev-

(Continued on Page 2)

| Quiz Kids Contest

| “The Quiz Kids” will launch

| their fifth annual ‘‘Best Teacher”
letter-writing contest on their NBC
show Sunday, 3:30 p.m. Prizes
include $2,000 in cash and a trip
to Chicago for the “Best Teacher
of 1950,” and $2.000 for the “Most
Promising Teacher.” Students who
write the prize-winning lelters will
be awarded United States secur-

l ity bonds.
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NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC 3950 Cno 73 1Yy 155 — W
Admiral Corp. ... 273, 27V, 2733 + b
Am. Tel. & Tel... 148}z 1447 145Y + 3%
CBS A .. . C2al, 24 uY + %

Philco a0og o 293, 285 293; + 1
RCA Common . 1235 125 12V, . ...
RCA Ist pfd. 72% 72 12% +
Stewart-Warner 125 12Y, 12V, —
Westinghouse . 9 2835 2834 . ...,
Westinghouse pfd. 10213 101%5 10175 + ]
Zenith Radio .. 283 281, 2835 + %4

NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 14Y% 14V, 141, — g
Nat. Union Radio.. 23, 2% 23 oo
OVER THE COUNTER

Bid  Asked

DuMont Lab. owe 14 15
Stromberg-Carlson 13 1434
U. S. Television . 3g 54

WCAO (Baltimore) 16 .
WIJR (Detroit) ... A 8%,

Stork News

Ralph Austrian, television consult-
ant, became a grand-father the past
week-end when a son was born to
his daughter, Gail and her husband,
Harry Ingram, at Lenox Hills Hos-
pital on Saturday, Oct. 29.

RCA INSTITUTES, INC.

A Service of
Radio Corporation of America
One of the leading and oldest sehoola
of Radio Teehnology in America, of-
fers its trained Radio and Television
technicians 1o the Broadeasting In-
dunstry.
Onr graduates have
1st Class Telephone License.
Address Inquiries to
Placement Direetor
RCA INSTITUTES, Ine.
3530 W. 4th St., New York 14, N. Y

] Richards To Address

Coming NARND Meeting

(Continued from Page 1]
eral outstanding speakers on the
opening day of NARND’s third an-
nual convention November 11th. The
convention at the Hotel Commodore
continues through Sunday, Nov. 13,

The Voice of Democracy Contest
is for high school students. It is
sponsored by the NAB, National
Junior Chamber of Commerce and
Radio Manufacturers Association in
cooperation with the United States
Office of Education. The contest is
now under way and continues
through Saturday.

Exhibitors Invited

Leading tape and wire recording
manufacturers have been invited
to display their newest devices to
the NARND convention. And a num-
ber have signified that representa-
tives will be on hand.

The chairman of the NARND con-
vention committee, Jack Shelly,
ncws manager of radio station WHO,
Des Moines, Iowa, points out that
the convention is not restricted to
NARND members. Anyone inter-
ested may attend.

BMB'’s Subscriber-Data
May Go To Non-Members

(Continued from Page 1)
ment this year and will make avail-
able non-subs-riber data to BMB
members,” Baker declared in de-
scribing the improvements incorpor-
ated in Study No. 2 over the origin-
al study of 1946. The stations’ report
is expected to be ready next month
with the networks’ data to follow

later, date as yet unknown.
Baker pointed out that in the 1949

measurement, “we have only about|

600 subscribers out of a potential of
1,800.” while in the 1946 study, there
were about 700 subscribers out of a
potential of 900 subscribers. The
present year's non-subscriber data
will be available only to subscribers
upon request. “Until the broadcast-
ers are convinced that BMB data
are in demand,” Baker said, “the re-
ports will not be available to non-
subscribers.” The cost of the non-
subscriber data will be determined
by the area affected.

WKBW Stages Party

Buffalo—Halloween was ushered
into Buffalo in great style by
WKBW with a radio Halloween
celebration. The weekly broadcast
of Junior Jamboree was transformed
into a Halloween Party with 1,000
youngsters appearing in costume at
the Colvin Theater in Buffalo. The
regular line of prizes were given
away during the broadcast after
which movies were shown and a
parade was featured with prizes go-
ing to the best costumes of the
gucsts.

Highlight of thc party was the
giving of a cockcr spaniel puppy by
a drawing which was a complete
surprisc. Prizes ranged from bicycles
to candy. Max Robinson was mastecr
of ceremonies at the party.
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Two Yankee Stations
Leased To Baybutt

{Continued from Page 1)
provide more individualized and
thus improved operation for the
stations.

As first steps in the expansion
program, Ray Brown, formerly man-
ager of WEAM, Washington, D. C,
was recently placed in charge of
WAAB, while Abbott Smith takes
over managership of WMTW. RA-
TEL representatives, Inc. will be the
national spot representatives for
both stations.

WAAB and WMTW continue as
Yankee and Mutual affiliates and,
in addition to their newly inaugu-
rated local programs, will partici-
pate in the recent Yankee Network
purchase of six hours weekly of
M-G-M transcribed programs.

Scientific Freedom
Vital, Says Sarnoff

(Continued from Page 1)
sary of Cooper Union, Sarnoff fore-
saw the day “when every part of the
world will become a television vista.
We shall look across the hemispheres
from nation to nation and see as
clearly as we are now accustomed to
hear by radio.” And he added: “Per-
haps this added sense of neighborli-
ness will help us better to under-
stand each other.”

Jocko
the Jockey

in the picture.
There's just one best buy in

were tuned to W-I-T-H!

|

BALTIMORE, MARYLAND
Tom Tinsley, President - Represented by Heodley-Reed

" COMING and GOING

JOHN H. NORTON, JR., vice-president of
the American network in charge aof the cen-
tral division, in New York on a short business
trip.

GERTRUDE GROVER, women’s editor of
WHCU, Columbia network outlet in Ithaca,
N. Y., is expected in town today to attend
the meeting of District 2, Association of
Women Broadcasters. She will remain here
over the week-end.

FORD BILLINGS, commerciol manoger of
WWCO, Waterbury, Conn., and BOB CRAGER,
program manager, aore back at the station
following business trips, the former to the
NAB regionol in Boston, the lotter to the
BMI meeting in New York.

WALTER WINCHELL left Tuesday for Flo-
rido. His Americon network broodcasts, start-
ing this Sunday, will emonate from Miomi.

KEN SPARNON,
BMI, is off again for an NAB regional, this
time to Asbury Park for the meeting now be-
ing held by District 1.

field representotive of

JOHNNY DEEGAN, disc-spinning emcee of
the ‘“Mid-day Revue” heard on KYW, Phila-
delphia, is in Pottstown, Pa., where tonight
he will be the princinal speaker at the Rotary
Cludb’s Ladies Night.

KEITH BYERLY, general sales manager for
WBT and WBTV, Charlotte, N. C., will be in
New York all next week for conferences with
agency officials and with executives of CBS
Radio Sales.

DON DUNPHY, American network broad-

caster, tomorrow will be in Chicago to broad-
cast the Jones-Campbell boxing bout.

There’s just one best way to ride a race horse, and professional
jockeys call it the “monkey crouch.” Jocko shows the correct style

Baltimore radio, too. It's W-I-T-H,

the big independent with the big audience.

Just a little bit of money goes a long way on W-I-T-H! That's
because W-I-T-H delivers more home listeners-per-dollar than any
other station in town. And in addition to this biggest home audience,
a recent survey made under the supervision of the Johns Hopkins
University showed that of all radios playing in grocery stores, 42.3%

So, if you want low-cost results from radio in Baltimore, call in
your Headley-Reed man today and get the whole W-I-T-H story.
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The FIRST Open-End “NAME” STAR DRAMATIC
TV 2-HOUR SHOW-—BUILT ESPECIALLY FOR TV!

Regional and national advertisers will find “THEATRE TIME™ the perfect vehicle
for use in selected markets. Now, lor the first time. local advertisers may sponsor a
big-time TV dramatic show at a cost within their budgets!

Available on 16mm Kinescope film (new hmproved Paramount process) at sensa-
tionally low cost through syndication—starting at $135.00 including 13¢¢ agency
discount!

Time allowed [or opening identification. two commercials, closing signature.

“THEATRE TIME” includes such stars as LUISE RAINER (twice Academy Award
Winner) in “THE LOST CHILD,” original stery by Alfred Bester; CHESTER
MORRIS (Boston Blackie on the screen) in “GARCY’S GIRL,” original story by

Carl Bixby: and other names.

Nationally knoewn writers, direction by Carl Eastman. Series will include mystery

comedy, melodrama. suspense. etcetera.

ARRANGE FOR YOUR SCREENING NOW!—RESERVE THE MARKETS YOU WISH!

“THEATRE TIME” is a Melco Production, produced by Chick Vincent and Gerry Law

Distributed Exclusively By

KASPER-GORDON, Inc.

140 BOYLSTON STREET, BOSTON 16, MASS.

DEvonshire 8-7357




ARE YOU DELIVERING
WHERE IT COUNTS

ON THE PACIFIC COAST?

W{EREVER YOUR IMPORTANT MARKETS ARE on the Pacific
Coast, Don Lee can be depended upon to deliver the goods . .. because Don Lee, and only Don Lee,
has a local network station in all of 45 important markets. Only Don Lee can sell your product to these
14 million people where they live and spend their 15% billion dollars a year.

Pacific Coast radio is different because of the Coast’s rugged terrain. Mountains (many over 14,000
feet high) surround nearly every important market and make long-range broadcasting difficult and i
unreliable. A great many local network stations are necessary to reach the people where they live
and where they spend their money. This is Don Lee coverage! |

Only Don Lee has enough stations (45) to broadcast your message from within the Coast’s 45 im-
portant sales markets. No other Pacific Coast network has even half as many stations as Don Lee.

Advertisers who know the Pacific Coast know that long-range broadcasting is not reliable in many

LEWIS ALLEN WEISS, Chairman of the Board -+ WILLET H. BROWN, President « WARD D. INGRIM, Vice-President in Charge of Sales

1313 NORTH VINE STREET, HOLLYWOOD 28, CALIFORNIA * Represented Nationally by JOHN BLAIR & COMPANY

Of 45 Major Pacific Coast Cities

ONLY 10 3 8 24

have stations have Don Lee have Don Lee have Don Lee
of all 4 and 2 other and 1 other and NO other
networks 1 network stations network station network station
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of the important markets. That’s why Don Lee regularly broadcasts as many (often more) regionally
sponsored programs as the other three networks combined.

When you want to sell all of the important markets on the Pacific Coast, use the only network
especially designed for the Pacific Coast: DON LEE.

Don Lee Stations on Parade: KXOA—SACRAMENTO, CALIFORNIA

Sacramento County alone has a population of 256,400. Its natural trading area (45 mile radius) has an estimated
£ population of 500,000. Comprehensive surceys show that throughout this area, radio listening is confined almost en-
tirely to Sacramento’s local stations. KXOA's clear signal on 1,000 watts gives you positive ussurance of merchandis-
ing cocerage “from within” this important market, whose metropolitun county urea ranks th highest in retail sales
| on the Pucific Coust~67th in the nation. When you buy Don Lee, you dominate the whole Puacific Coast through
local coverage from within 45 important markets —where the people live. where they spend their money.

The Natiow’s Greatest Regiona.l Network

BROADCASTING SYSTEM

2
3
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NARBA Resolution
Adopted In Bosfon

(Continued from Page 1)
NAB meeting which concluded here
on Tuesday.

The conferees also adopted reso-
lutions of commendation for the fol-
lowing: NAB President Justin Mil-
ler, for his continued efforts to se-
cure the rights of free speech for all
broadcasters; Maurice Mitchell, for
his work with BAB; Carl Haverlin,
president of BMI; Kenneth Baker,
acting president of BMB, and Harold
Fellows, general manager of WEEI,
Boston, for his contributions toward
making the district meeting just
concluded “one of the most out-
standing and successful ever held.”

Text Of Resolution

The text of the resolution on
NARBA follows:

“Whereas the NARBA conference
is now meeting in Montreal for the
purpose of perpetuating a new
treaty to replace the one recently
expired, and whereas several propo-
sals have been made formally and
informally, the effect of which
would be to change the power limit-
ations now applicable to the several
classes of stations as defined by the
former treaty, and whereas the
adoption of the proposed changes
would be inimicable to the interest
of the United States broadcasters,
now therefore, be it resolved that
the Government of the United States,
through its official delegation to the
conference, reject any proposals
which result in changing the power
limitations of the several classes of
broadcasting stations, and be it fur-
ther resolved that copies of this
resolution be transmitted to the
President of the United States, the
Secretary of State, the Chairman of
the FCC, and to the members of the
Senate and House Foreign Relations
Committee, and be it further re-
solved that the NAB take positive
action to insure the continued op-
erations of those regulations respect-
ing existing facilities as well as to
insure the future requirements of
the broadcasters of the United
States.”

Members of the resolutions com-
mittee were Carlton D. Brown,
WTVL, Waterville, Maine, chairman,
C. Glover Delaney, WTHT, Hartford,
Conn., and Gerald Harrison, WMAS,
Springfield, Mass.

Joins WHLI Stait

Walter S. Bates has joined the
sales department of WHLI and
WHLI-FM, Hempstead, Long Island,
as an account executive. He was for-
merly sales manager for the R. H.
Donnelley Corp. of Brooklyn.

AC - DC Tronscription Ployers
Tope, Wire, Disc Recorders
Soles-Rentols-Service

MILLS RECORDING CO.
161 N. Michigan Ave.
Chicago, lll. De 2-4117

Windy City Wordage. . . !

® © o Al Morgan is moving to New York and will fly back here
weekly to originate his DuMont TV show from Helsing’s Vodvil Lounge.
Al turned down a St. Louis hotel booking at $750 a week because he

sald it's “peanuts.” . . . He's already received $10,000
Chicago in record royalties for his “Jealous Heart.” . . . Larry

Kurize’s TV Service firm has moved from the Mather
Tower to the 20th floor at 630 N. Michigan Ave. His early mormning TV
show on WBKB starring Linn Burton may soon expand to an across.
the-board deal. . . . Jules Herbeveaux, Bill Ray and Jack Ryan, NBC
threesome, recently let their hair down when discussing “Inside Tele.
vision” before the Chicago Chapter of Sigma Delta Chi. They castigated
those agencies and advertisers who are bewitched by the so-<alled
glamor of Broadway and Hollywood and move their shows to the coast
when it could be done better—and cheaper—right here. Bravo!

- S S “ G A

® o e Merritt R. Schoenfield of Schoenfield, Huber & Green
is back from his New York jaunt where he discussed promotion
plans with Prentice-Hall regarding Frank Leahy’s book on football
titled “Notre Dame Football.” The “Leahy of Notre Dame” show
is having its biggest year to date—and if Michigan State doesn’t
upset Notre Dame Saturday it looks like “The Fighting Irish”
can say the same. . . . 'Gene Dyer, owner of W-A-I-T, has hired
Babe Didrickson Zaharias as golf pro at his Sky Crest Country
Club. First time a woman golfer has been given that post at a
major golf club. The Babe will fly all over the country represent-
ing the WAIT owner's club at major golf tournaments. . . .. Donald
McGibeney, one of Chicago’s ace newscasters, has resigned from
W-A-I-T to finish work on his novel and to free-lance. Several
TV stations are dickering for Don’s services.

b S * S “ S A

® ® @ Si Stern, freelance publicity man. has nabbed the Har-
monicats as his latest account. The Murad-men have just finished their
first Mercury cutting. It's “Gallop of the Comedians” and “At Dawn.”
All their old Universal masters will be released by London. All their
new stuff will come out on Mercury. . . . You can now buy a used car
on television—that is, you can bid for it. That's the “gimmick” cooked
up by the local W. B. Doner agency for their Ruby Chevrolet account.
Their show is televised on WGN.TV. Ruby’s transcribed spots so suc-
cessful they're continuing them indefinitely. . . Chicagoland FM
stations will probably elect a new president when they meet here next
week. Ralph Wood, present prexy., who was also formerly president
of WMOR, may resign. . . . Lowell Jackson and “Stu” Dawson aren't
talking but Michigan Boulevard gossip says they have a hot network
show which is on the verge of being signed by a major sponsor. Mean-
while, the “son” duo are making their temporary offices on the 9th
floor of the London Life & Guaranty Building.

- R S S 4

® o o If WIID's Ernie Simon does a TV network show it
will go on CBS. That's what his WBKB contract stipulates. Ernie
is one of the hardest working comics in town—and definitely the
highest paid. . . . Erv Victor, WGN’s new all-night disc jockey is
doing a bang-up job on the Tribune station. He’s received mail
from every state of the union—and from Panama! Erv is also
transcribing “spots” for Harold Kaye's “Mail ‘Order Network”
for use on some 30-odd stations throughout the country.

Indusiry Applauded
For Aidin_l_giampaign

(Continued from Page 1)
his thanks to all branches of the
industry for their “outstanding sup-
port.”

The 1949 Radio Committee in-
cludes the following members:
Joseph Allen, Bristol Myers; Robert
Ballin, Foote, Cone & Belding (Hol-
lywood); Robert 'W. Buckley, Ben-
ton & Bowles; Walter Bunker,
Young & Rubicam (Hollywood);
Ted Cott, Radio Station WNEW;
Ben R. Donaldson, Ford Motor Co.;
Sterling W. Fisher, National Broad-
casting Company; A. E. Foster, Lev-
er Brothers; Anthony V. B. Geog-
hegan, Young & Rubicam; Cornwell
Jackson, J. Walter Thompson (Hol-
lywood); John J. Louis, Needham,
Louis & Brorby (Hollywood) ; Gerald
Maulsby, CBS.

Also Harold McClinton, N. W.
Ayer & Son; Arthur Pryor, Jr., Bat-
ten, Barton, Durstine & Osborn; Tom
Revere, Biow Company; Wilfred
Roberts, Pedlar & Ryan, M. J. Roche,
Lever Brothers; Adrian Samish,
Dancer-Fitzgerald-Sample; Robert
Saudek, ABC; A. S. Schechter, MBS;
Edward G. Smith, General Mills;
Donovan Stetler, Standard Brands;
Wayne Tiss, Batten, Barton, Dur-
stine & Osborn (Hollywood); Lewis
Titterton, Compton; J. J. Van No-
strand, Sullivan, Stauffer, 'Colwell
& Bayles (Hollywood); Lewis Allen
Weiss, Don Lee Network; Marvin
Young, Ruthrauff & Ryan (Holly-
wood).

WRC Covers Crash

Washington—WRC, the NBC out-
let here, broadcast what the web
claims to have been a “first” on the
bulletin news establishing the iden-
tity of the EAL airliner and the
Bolivian P-38 that collided at Nation-
al Airport, Nov. 1, 11:58 a.m., six
minutes after the crash, “several
minutes before the wire services had
full information on the story.”

N7-19 W. 46 5t
HENRY GREENFIELD, Mg. Director M.Y.13
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COLOR-TEST DIFFICULTIES CITED

| TELE TOPM

OMPETITION, we are told almost

daily, is the magical substance that
turns the wheels of industry. In TV,
everyone has espoused the principle of a
nationwide, competitive allocation plan.
Competition between agencies, networks,
stations, performers is as keen in tele as
it is in any other business in the country.
With these thoughts in mind, we turned
the dial at random Tuesday nite to see
what was being offered in way of compe-
tition to Milton Berle, who presides over
the highest rated show on the air. What
we found may explain, in part, why Berle’s
Hooper remains in the stratosphere (733
on the last report) while the next rated
show (Arthur Godfrey, 39.8) is so far be-
low. It seems that there is absolutely
nothing on the air in New York between
8 and 9 on Tuesdays that stands a chance
of attracting a sizeable segment of the
audience. Our random tuning uncovered
an old cowboy film on WPIX; a film on
European DP’'s on WATV; boxing from
Westchester on WOR-TV; film of a week-
old football game on WIJZ-TV; pickup
from the six-day bike race on WCBS-TV,
and “Court of Current Issues” on WABD.
Latter is perhaps the finest discussion
show on the air, but its appeal is limited.
It's been said many times that Berle's
antics are begininng to wear. This may
or may not be true, but the best way to
find out is to put on a good show at the
same time. Only hitch is that no one seems
willing to stand up and swap punches.

[ ]

“P~ITY AT MIDNIGHT,” dramatic show
aired as a remote from the streets
of Manhattan, which drew raves following
its debut last week, went into a nosedive
in its second installment. Except for a few
lighting bugs, production this week was
much smoother than the preem, but. the
script, about a bop musician working in
a 52nd street club, was banal and boring,
while the acting, especially by the lead
players, was amateurish. We still think
the idea behind the show is sound, but
the producers will need more than pictures
of wet streets to turn it into entertain-
ment. . ., Bond Stores have taken a new
tack in men’s clothing advertising. Their
new spots plug the advantages of the
chain, rather than show individual mod-
els, with great effect. Cayton is the
agency.
[ ]
ELGIN-AMERICAN is shelling out a cool
$150,000 for time, talent and mer-
chandising on its special hour and a halt
Thanksgiving Day show. .
will be regular narrator on “Lights Out,”
which returns to NBC Monday, 9 p.m.,
with Admiral picking up the tab. . . .
Recommended reading: the report on com-
mercials in the new issue of Ross Reports.
It's the most complete job yet done on
the subject.

DuM. Wants Comparison

RCA Points To Different Studio Requirements
Of Various Systems; RMA Asks 3 Extra Days:

By All In February

If*ashington Burcan of RADIO DAILY

Washington—Possibility of a delay
in the comparative demonstrations
of rival TV systems slated for Nov.
14 was seen here yesterday as two
of the three participants pointed to
serious problems. The third, CBS,
was expected to insist upon going
through with the showings.

While DuMont asked outright for
cancellation, RCA threw a block in
the path of the demonstrations as it
notified the Commission that be-
cause of technical difficulties, “we
could not be ready by the week of
Nov. 14 if other parties also work in
the same studio room. We propose
that each party operate separately.”

Planning for the comparative test-
ing has been with the idea that the
same scenes would be aired by CBS,
RCA and DuMont, presumably from
the same studio. Dr. George H.
Brown, for RCA, maintained how-
| ever that different lighting methods
are required for the different sys-
tems and said other technical con-
| siderations would also make it im-
I possible to put on the entire three-
way demonstration from the NBC
studios at Wardman Park Hotel.

Dr. Brown said “we do not believe
that this imposes handicaps on the
comparative tests . . . much of the
suggested program material, such as
test patterns, slides, ilm, maps, pic-
tures. fabrics and commercial prod-
ucts may be duplicated. Thus iden-
tical objects may be used before the
cameras and also made available at
the receiver location for comparison
with the pictures produced on the
various receivers.

“Other of the suggested program
material, such as wrestling and
groups of people. can be transmitted
in sequence by the parties partici-

pating in the demonstration, or the
content of these programs can be
specified and e€ach party can broad-
cast simultaneously its own version
of the program item.”

At no time in its letter did
RCA ask for delay in the compara-
tive demonstrations. DuMont, how-
ever, asked for the abandonment of
the Nov. 14 demonstrations, with the
full-scale comparison of the three
color systems and DuMont black
and white slated for Feb. 6 to stand
as the only scheduled comparative
showing.

DuMont referred also to the fact
that CTI cannot participate in dem-
onstrations this month, and conclu-
ded that intelligent comparison of
the various systems will not be pos-
sible on the basis of demonstrations
this month.

RMA yesterday asked for a delay
of at least three days, because of its
own committee meetings at the mid-
year conference of RMA in New
York Nov. 14-16.

DuMont said that “what is left
would be a scattered and inadequate
demonstration of the optimum mer-
its of the Columbia and DuMont
systems, and an expensive and un-
convincing repitition of the compar-
ative demonstrations upon which
the Commission acted more than
two years ago.”

Best bet, said DuMont, would be
to hold off until all parties can par-
ticipate in February, when it will be
possible “to program adequate tests,
fair to each of the proponents, and
fully related to existing black and
white television without limitation
of equipment or reasonable cause
for complaint by any of the parties

as to the fullness of the opportunity
for hearings.”

Profit Motive Not Paramount
Among TV Mfrs.—Goldsmith,

Washington Burcan of RADIO DAILY

Washington — Commissioner Rob-
ert F. Jones of the FCC hurled the
charge yesterday that the interest
of radio manufacturers in the devel-

.. Jack LaRue

opment of color video “is in inverse
ratio to their profits from black and
white.”

DuMont’s research director, Dr. T.
T. Goldsmith, promptly took issue
with him, declaring that industry
research in cclor has been expand-
ing during the same period when

3, 1949 — TELEVISION DAILY is fully protected by register and copyright

AB(To Syﬁlital-e
"(rusade In Europe’

“Crusade In Europe,” 26-week film
series based on the book by Gen.
Dwight Eisenhower, will be syndi-
cated by ABC to affiliates for local
sponsorship beginning the second
week in January. Series recently
completed a cycle on the web under
sponsorship of Time. Inc.

Programs Re-Edited

Programs have been re-edited to
provide for insertion of local com-
mercials, Murray Grabhorn, ABC
veepee said. Main reason for the lo-
cal release, he added, is the in-
creased audience since the series
began on the web on May 5. Many
new stations have gone on the air
since then and rate of receiver sales
has increased sharply, he added.

Series was produced by the March
of Time through arrangements
with 20th Century-Fox, from which
ABC obtained exclusive video rights.

Commissioners Attend
WAAM Anniversary Show

Baltimore. — FCC Commissioners
George Sterling. Edward Webster
and Frieda Hennock and general
counsel Benedict Cottone were
guests of WAAM Tuesday as the
station celebrated its first anniver-
sary. Mayor Thomas D’Alesandro. of
Baltimore, also was present.

History of the station and excerpts
of several locally produced shows
were included in a special program.
“WAAM Birthday Party,” produced
and directed by Anthony Farrar.

CBS Names Wood, Fates
To New Program Posts

CBS producer Barry Wood has
been named production supervisor
of the web’s musical shows, effective
immediately, it was announced yes-
terday. He will coordinate musical
programming and will be responsi-
ble for budget and production ad-

awaited his turn to appear, Gold- . ministration of all music shows.

smith was kept busy all day turning
aside barbed questions from the
Commissioners. He stuck to his pitch
for immediate lifting of the freeze
on TV, with a later decision on
standards for color, although he said
that were he on the FCC he would
like to lift the freeze and set color
standards at the same time, if it
could be done.

But culor “is not ready at this

time” he said “and the public is'

At the same time, the web an-
nounced the promotion of producer
Gil Fates to the new post of super-
vising producer of daytime pro-
grams.

WNBK Sells Wrestling

Cleveland— Duquesne Brewing Co.
has signed with WNBK for sponsar-
ship of wecekly wrestling pickups
from Cleveland Arcna for 22 weeks.,

black and white has been beginning | clamoring for more television ser-' Monday night matches will be de-

to pay. As Dr. Allan B. DuMont

vice.”

| scribed by Bob Shelley.
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Election-Cover Plans
Include AM And Tele

(Continued from Page 1)
dled by the respective New York
flagship stations, with top web news
commentators and analysts aug-
menting the work of the local news
staffs in covering and interpreting
the balloting.

Analysts Listed

WCBS has assigned Don Hollen-
beck, Ned Calmer, Douglas Edwards,
Bill Leonard, Larry Leseur. and
Jack Walters to Election Night
chores, with Margaret Arlen cover-
ing the event from the women's
viewpoint. WCBS-TV plans pickups
from the CBS newsroom in New
York, and also from the headquar-
ters of the major candidates. Movies
will also be made at those locations
to be shown later in the evening.
WCBS will air its first election
broadcast at 6:15 p.m., and will re-
main on the air broadcasting re-
turns until the contests for Mayor
of New York and U. S. Senator
from New York State have been de-
cided.

NBC has assigned Kenneth Bang-
hart to handle a running election
commentary on WNBC. and John
Cameron Swayze to do the same on
WNBT. In addition, reporters will
be stationed at strategic points in
the New York metropolitan area for
direct cut-ins on “Metropolitan
News Roundup,” which will serve
as a clearinghouse for election news
and returns.

Special TV Newsroom

NBC’s Studio 3-H in Radio City
will be converted into a special tele-
vision newsroom. Starting at 8:30
p.m., all WNBT station breaks will
originate there, together with 30-
second reports on late balloting. A
special half-hour program of last-
minute returns and filmed inter-
views with the winning candidates
is scheduled for midnight. WNBT
will also send a crew and two cam-
eras to WNYC, to make use of the
city-owned station’s special election
coverage facilities.

ABC, as previously announced,
will center both radio and television
coverage of the election in its big
new TV-1 studio in its Television
Center. ABC commentators and
pundits who will be seen and heard
on WJZ and WJZ-TV Tuesday
night include Walter Kiernan, Ted
Malone, George Sokolsky, Pauline
Frederick, Taylor Grant. Gordon
Fraser, Don Gardiner, John Ed-
wards, and Julian Anthony. The
usual remote pickups from the vari-
ous campaign headquarters are also
planned.

WOR Assigns Reporters

WOR will plant reporters at the
seven campaign headqguarters and
also in the Times Square area for
color fill-ins and interviews with
candidates. Lyle Van, Fred Vande-
venter, Henry Gladstone, and Pres-
cott Robinson will broadcast the
returns from the WOR newsroom
starting at 8 p.m. and continuing
until final returns arc in. Harvey
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= . . BMB High On Agenda
NAB Registration i
S AtNAB 2nd Dist. Meet

Second District NAB meeting which
opens at the Hotel Berkely-Carteret,
Asbury Park, N. J., today follows:

Alden, Jderry. .. .. A .l—llrldgeton N. .l
Alford, W. R, Ir,. . WSYR—Syracuse, N,
Alger, Paul...... \\'h\-l—l!ridgvlon N.
Arens, I, E.. .WFAS—White Pladus, N,

Ball, Don WOEBS=—New York, N.
Bell, Robert. WCT(C=—New Brouswick., N,
Bengtson, C. A..“‘lNl{—uinzlmmton, N.

r-."~.'<:‘~.~:< :43-."

Brinkley, F, II.. .. W t—Endicott, N,
Brown, T, L.. . WGVA—CGeneva, N,
Burns, L. I.. \\l)ll\—\v“ Brunswick, N,

Casslll, Iarold W
WEOK—T7'oughkeepsie, N,
Chnrehill. Dr. €. 1L, WKBW-—Buffalo, N,

Clother, Howard, . .\\'Hl!l{—lmﬂ'nln, N,
Cottrell, I, E.. ... WLNA—Peekskill, N,
Doerr, W. Jr.,..... WEBR—Buflalo. N.
Gaines, James M.. NBC—New York, N,
Gervan, R. B....RREN—Ithaca. New Yo

Goldman, Harry L.. WROW—Albany, N.
Goldman, Simou . WITN—Ilamestown, N.
Goodman, Ilurry B., WNIR—Newark, N.
Manna, M. K....... . WIICU—Ithaca. N,
Ilanna, R. B,...WGY—Schenectady, N.
Hoffman, K, B.... .. WGR—Buffalo, N,
Keesee, F. L.
Kennedy, I. W., JIr,
¥

1AM—Rochester, N,

wt o T ot
Sl T S

McFadden, T, B.. . WNBC—New York, N. Y.
Mcilugh, Thomas, ., WMSA—DMassena, N, Y,
Miller, Don. . .... WOBS—New York, N, Y.

Moore, W, I... . WBNX—New York, N, Y.
Rintonl, 8. R.....WXKW—aAlbany, N, Y,
Riple, W. A.. LW TR\—Tr(),\, N, Y,
Rosenhans, 1. K.. . .WAAT—New: irk, N.J.
Rowan, . J.. .. WG Y—Nchenectady, N, Y.
Ryder, S. W, . WENE— ficott, N. Y.
Neitz. F. A, .\\ F;\\—“ hite P'lins, N, Y,
Silver, R. 8., Jr.. . WLNA—TI* ill, N. Y.
Snyder, C. R.. Ir... W N. Y
Stewart, E,......... N Y
Swift, G, R WCBS—New York. N. Y.
Wiiz, G, 0.. .WIHEC—Raochester, N, Y
Wilde. R. B . WABY—AlIbany, N. Y
Woodland, C. “ CNS—Amsterdam, N, Y.
Valerius, W, A, . WELM—-Elmira, N. Y,

" RCA—New York, N. Y.
.BAB—New York, N, Y.
Cervone, L...Gates Radlo—Quincy, THinois
Iardy, R. W.. NAB—Washington, D. C.
Marrison, A, F... U.P.—New York, N. Y,
Iart, Lee (Miss) . . BAB—New York, N, Y,
Ileherer, Miles

N. Y, State Radio Burcan—Albany, N, Y,
Kaye, 8, M,.......BMI—New York. N, Y.
Markham, G. E.. . NAB—Washington. D. C.

Amor, Addison. .
Batson, Charles. .

McGredy, R.......BAB—New York, N. Y,
Mitelell, M. B....BAB—New York, N. Y.
Miller, JIndge J.. . NAB—Washington, D, C,

Morrison, R,
Sparnon, K..

I8—New York, N, Y.
BMI—New York, N, Y,

Kelly, E. K...WWXNY—Watertown, N, Tower, C. 11 NAB—Washington, D. C.
King, Cy......... WEBR—Buffalo, N. Y. Willlams, D. R., .SRTS—New York, N, Y.
Call, New York Sun political re-, Radjo License Fee

porter, will analyze voting trends
for the station's listeners.

WNYC to Feed Indies

Election coverage by New York's
independent stations will be
strengthened by use of the special
facilities of WNYC, New York's city-
owned station. ‘Unable to get FCC
permission to remain on the air be-
yond its usual 10 p.m. signoff time
Tuesday night. WNY{C has offered
the other local stations use of its
lines to Police Headquarters and
other key locations. WNEW has ac-
cepted the WNYC offer, and other
New York stations may follow suit.
WNEW's own coverage will be bol-
stered further by the city staff of
the New York Daily News., which
compiles the station’s regular half-
hourly newscasts. To speed the air-
ing of election bulletins, WNEW
will put lines and microphones into
the News Building to replace the
teletype circuit normally linking
the newspaper and the station. In
the WNEW studios Quentin Rey-
10lds and J. ‘Murray Davis, political
reporter for the New York World-
Telegram, will ‘wrap up the returns
with a running commentary. Another
Daily News political expert, Lowell
Limpus, will contribute to the elec-
tiorn coverage of the paper's video
station, WPIX.

Times City Room On Air

The New York Times' station,
WQXR, will broadcast election
news and returns directly from the
Times' city room. William R. Con-
klin, of the Times staff, will handle
the commentary. WQXR’'s hourly
newscasts from the Times probably
will be lengthened to insure fullest
2lection coverage. WABD, key Du-
Mont video station, plans pickups
from campaign headquarters at in-
tervals during the evening of Nov.
3, but beyond that has made no ex-
tensive coverage plans.

To Continue In Canada

(Continued from Page 1)
$2.50 radio license fee would be
abolished next year.

Mr. McCann was replying in the
Canadian House of Commons to a
question asked by John Dienfabaker
(PC—Lake Centre). He wanted to
know if there was any basis for the
statement made by a private Liberal
member that the fee would be elimi-
nated.

“I have no knowledge of it,” Mr.
McCann said. “People who make
statements of that kind do so on
their own responsibility.”

Scholarships Awarded
! By WHOM's ‘5 Kw. Club’

. Three Columbia students from the
New York area will receive finan-
cial aid from a scholarship fund en-
dowed by members of the 5 KW
Club, made up of members of the
staff of WHOM, New York, the uni-
versity disclosed yesterday.

The club was organized as a social
group during the summer of 1948.
when WHOM's power was upped to
5 KW. The scholarship fund of $1,000
represents the proceeds of a benefit
performance staged earlier in the
year by WHOM talent at the Brook-
lyn Academy of Music. Members of
the 5 KW Club hope to make the
scholarship awards an annual event.

Coast Show Expands

San Francisco—*"Palace Personali-
ties,” half-hour weekly variety show
aired from the Palace Hotel here
over KFRC since May, will also be
carried by KHJ, Los Angeles, start-
ing Saturday, Nov. 5. The show is

sponsored by I, Magnin's, is pack-
aged and produced by Pavia Agency.

.| session.

{Continued from Page 1)
BMB audience measurement will ai«d
them in radio sales and how thex
may improve their radio sales tech-
niques through the medium of BAER.
Hanna to Report
Michael Hanna, general manager
of WHCU, Ithaca, and director of the
1st District will open today’s meet-

-|ing with a report on district activi-
*|ties. He will then turn the meeting
| over to the BMB discussion and sales

Charles Phillips, WFBL,
2nd District Sales manager chair-
man, will preside at the sales session
which will feature the presentation
by Mitchell of BAB.

Later today Carl Haverlin, presi-
dent of Broadcast Music, Inc.. will
give a report on the industry music
organization’s status.

Hosts at Cocktail Party

At 5:30 p.m. the New Jersey
Broadcasters Association will be
hosts at a cocktail party at the
Berkeley-Carteret. A special meet-
ing on ‘“Small Markets” has been
called for 8 p.m. at which time
broadcasters in the smaller com-
munities will discuss their problems
of operation,

Employee-employer relations will
be the topic of the session tomorrow
morning beginning at 10 am. Gun-
nar Wiig, WHEC, Rochester, 2nd Dis-
trict Employee-Employer Relations
chairman, will preside at the meet-
ing which will feature Charles H,
Tower of NAB as discussion leader.
Station operating labor costs, tech-
nical programming and selling are
among the topics which will come
up for discussion.

In the afternoon beginning at 1:30
p.m., the broadcasters will hear from
Justin Miller, president of NAB.
Judge Miller will speak on “NAB
and You” and will discuss frankly
some of the problems faced by the
radio industry. Judge Miller's ad-
dress will be followed by a forum
discussion.

RWG Negotiators Given
Power To Call Strike

The negotiating committee of the
Radio Writers Guild, which has been
attempting to reach agreement with
ABC, NBC, and CBS on a contract
covering staff news and continuity
writers, has been authorized to take
strike action if and when it deems
such a step necessary.

Meeting Held Tuesday

The authorization was voted un-
animously at a meeting in New York
on Tuesday of the network writers
involved. At the same time, the
Guild's negotiating committee reaf-
firmed its intention of withholding
any strike order while Commis-
sioner J. R. Mandelbaum of the
Federal Mediation Service continues
his efforts to bring about a peaceful
settlement of the issues being dis-
puted. Foremost of these, according
to a Guild spokesman, is job secur-
ity.
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SMALI.—MARI(ET SPOT BIZ SEEN GAINING

F(C Again Fundlons,
RelayHearingNov.28

Washington Burean of RADIO DAILY |
Washington—The FCC is *“back
in business,” with hearing schedules
aguin activated, but it still looks as
if it will be many months before
law department offices are reopened.
It was annnounced yesterday that
oral argument in the controversial
Commission proposal to permit in-
terconnection of TV relay systems,
private and common carrier, will |
be held Nov. 28. The whole question |
of eventual relay by private “_nre
will be explored in this proceeding,
with TV leaders to be heard along
with A.T.&T. and Western Union.

IBS CitésEcxmpus Stations
As Valuable Pro Training

The 1949 programming report of
the Intercollegiate Broadcasting Sys-
tem, released this week, disclosed
that the 73 campus stations which
are members carry some 3,000 per-
sons on their student staffs, “several
hundred” of whom enter commercial
radio each year.

The report, prepared by Prof.
Howard C. Hansen. IBS program di-
rector and MacMurray College,

(Continued on Page 6)

WLIP Remains On Air
As 12 Staffers Strike

Chicago — Twelve employees of
WLIP, Kenosha, Wis.,, represented
by two AFL unions, AFRA and the
IBEW, went out on strike Wednes-
day afternoon after what the unions
described as the unjustified firing of
an announcer and an engineer.

WLIP, a 250-watt daytime—only

(Continued on Page 2)

International Santa

Writer-producer-director Carlton
E. Morse, in cooperation with the
Foster Parents’ Plan for War Chil-
dren, has launched a campaign
for nation-wide support of an In-
ternational Santa Claus project to
provide clothes, toys and other
Christmas cheer for children
throughout the world on his week-

day "I Love A Mystery” program
over Mutual.

Eleetronic Stork

The following telegram was re-
ceived by MBS, New York, from
Al Godwin, general manager of
KFPW, Fort Smith, Ark.: “New
Ft. Smith outlet requests Mutual
affiliation operate 24 hours a day
on plenty of lung power. Soiled
Conductivity, constant wet bot-
| tom assures good reception. Made
debut Wednesday morning. Call
letters KSEG, ‘Kute’ Susan Eliza-

beth Godwin. Had fullback

and haliback. Now have cheer |

leader.” |
L

Eleven Safions Join
'Pennies’ Campaign

Eleven stations across the country
have joined the “Parade of Pennies”
campaign, in cooperation with
CARE and the American Founda-
tion for Overseas Blind, for the col-
lection of contributions to purchase
food and supplies as Christmas
packages for the ill-clothed, ill-féd
and sightless children of other lands.

The ten stations which have joined

(Continued on Page 6)

KWHK's Minor Elected
By Kansas AP Members

Lawrence, Kans. — Vern Minor,
manager of KWHK, Hutchinson,
was elected chairman of the Kansas
Assn. of Associated Press Broadcast-
ers at a meeting here marking the
group’s first anniversary.

R. M. Seaton, manager of KGGF,
Coffeyville, was named vice-chair-

(Continued on Page 6)

Expect Orders In 1949 To Exceed °18,
Says Goldman At NAB Regional;

Hanna Heard;

IT&T Chief Ouilines
Inf'l TV Development

Those who have contributed to
“the postwar industrial miracle” of
television were hailed for their cov-
erage and adventurous spirit by |
Gen. William H. Harrison, president

of IT&T, guest speaker at yesterday's
Iuncheon meeting of the Radio Ex-
ecutives Club of New York, held at
the Hotel Roosevelt.

Harrison, whose topic was “Inter- |
national Communications,” touched

(Continued on Page 7)

Top Programs Unchanged |
In Latest Nielsen Llsh

National Nielsen-Ratings for the|
week ending Oct. 1, just reported.
were at “generally higher” levels
for leading evening programs than
in the previous report. The “Top
Six” maintained their positions un-

(Continued on Page 2)

Ad Council To Conduct
Census Bureau Campaign |

The Advertising Council will con-
duct an advertising campaign for the
Bureau of the Census, U. S. Depart-
ment of Commerce, prior to April,
1950, to pave the way for the Decen-

(Continued on Page 2}

'Web Program Switches Show

Slight Change In Ratings

Of the four programs \vhlch
switched from NBC to CBS during
the past year and made both the
“First Fifteen” evening Hooperatings
of Oct, 31, 1949 and of Oct. 30, 1948,
three improved in their positions
but two dropped slightly in their
ratings.

Jack Benny moved from fourth to
second place, but dropped from 21.9
to 21.0 in program rating. Similarly,
in the 1948 Hooper report, the

“Charlie McCarthy” show had a
rating of 14.7 compared to 13.6 in the
Oct. 30, 1949, report. The proglaml
however, dropped from 14th place|
in 1948 to the 15th spot in 1949.
“Amos ‘n’ Andy” and Horace |
Heidt, which held 39th and 37th
positions, respectively. last year im-
proved this year to the 12th and 14th|
spots, in the same order. Neverthe-
less, thc ratings improved compar-
(Continued on Page 6)

| “El

Miller Today

By FRANK BURKE

Editor, RADIO DAILY

Asbury Park, N. J. — Na-
tional spot busmess for the
qmall market station is on
'the upgrade and the orders
for this year will probably
exceed the total business
placed during the past year,
broadcasters attending the
small market meeting of the
2nd District, NAB, revealed

(Continued on Page 3}

WKAQ, SanJuan, Sold
By IT&T To Publisher

Sale of WKAQ, San Juan, Puerto
! Rico, to Angel Ramos for $325.000
was announced yesterday by IT&T.
The station has been operated since
1922 by the Radio Corp. of Puerto
Rico, an IT&T subsidiary.

Ramos is a prominent Puerto
Rican businessman, and publisher of
Mundo,” the island’s largest

(Continued on Page 2)

Facsimile Transmissions
Resume Today At WFIL

Philadelphia—WFIL will resume
facsimile operations today with the
transmission of a special fax edition
of the Temple University News
from 2:30 to 3 p.m. Similar trans-
missions will be made each Wednes-

(Continued on Page 2)

Thanks From Abroad

Washington—The German So-
ciety for Education has cabled
its thanks. on behalf of Germa-
ny’s school children and teachers,
to the American public for con-
tributions which went 1o buy
radio sets for schoolrooms in
Western Germany. The funds
were raised through spot an-
nouncements on U. S. staftions.
arranged by the NAB.
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| FINANCIAL |

(November 3)
NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC .. ......... % 1% 1% ......
Admical Corp. .... 28 275% 273 ......
Am. Tel. & Tel....14515 145 145 — i
CBS A ... ...24% 23% 24 — |
CBS B .. ... .... 24y 24 24 Lo
Phitlco . ... ..... 293, 243% 29% — W

Philco pfd. ... .. 80V 8015 8015 — 1
RCA Common .... 1235 1215 12V, . ...
RCA 1st pfd. .... 73 72 73 4 34
Westinghouse ... 2874 285 — 1
Westinghouse pfd.. 1005/3 'IOO 1003 — 15
Zenith Radio ... 28) 28Y, 2815 + W

NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 1415 141, 14 + 1
Nat. Union Rudio.. 23 255 23 ......
OVER THE COUNTER

Bi Asked
DuMont Lab. 201, 1Y

Stromberg-Carlson . 1334 15
Top Programs Unchanged

In Latest Nielsen List

(Continued from Page 1)
changed—Lux, Godfrey, Mr. Xeen,
Irma, FBI, and Suspense.

The following programs shifted

position markedly: Fibber McGee &|7

Molly, from 12th place to 7th place;
Bob Hope, from 19th to 12th; Mr.
D. A, from 24th to 13th; Mr. Chame-
leon, from 25th to 14th; Mr. and Mrs.
North, from 11th to 15th; The Fat
Man, from 13th to 18th.

Stork News
Norman Ober, promotion writer
for WCBS, is the father of a girl
born Wednesday to Mrs. Obcer at the
Ncw York Women’s Infirmary. New-
comcr, weighing six pounds, eight
ounces, will bc named Doris Wendy.

Il I T
For Posterity

Hempstead. N. Y.—Copies of
two mnewscasts on WHLI de-
scribing the dedication of a new
seven-million-dollar public build-
ing have been sealed for pos-
terity in the building’s corner-
stone. The newscusts were
written by Jerome J. Karpf, Ir.
‘WHLI news director. The building |
is a sewage disposal plant. !

WKAQ, San Juan, Sold
By IT&T To Publisher

(Continued from Page 1)
newspaper. The deal covers WKAQ’s
three-story studio building in San
Juan, a 5-kw transmitter and an an-
tenna tower. The transmitter and
tower are located at Sabana Llana,
seven miles east of San. Juan. The
property occupied by the latter
equipment will be leased to the new
owner as part of the contract.

The studio building houses two
main studios, four smaller studios,
and a theater seating 150. According
to IT&T, WKAQ is “the fifth oldest
station in the world and the second
oldest in Latin America.” Although
out of the broadcasting field, the Ra-
dio Corp. of Puerto Rico will con-
tinue to operate its worldwide radio-
telephone network and direct radio-
telephone service between Puerto
Rico and her Caribbean neighbors,
IT&T said.

= |WLIP Remains On Air
As 12 Staffers Strike

(Continued from Page 1)
independent, has continued to oper-
ate with a skeleton staff of seven.
According to WLIP’s owner and
general manager, William L. Lip-
man, an NLRB hearing was to have
been held in Kenosha on Nov. 10, at
which time the certification of

8|AFRA and IBEW as bargaining

agents for WLIP employes was to
have been discussed. The contingent
on strike is composed of three en-
gineers and nine free-lance “per-
formers” and staff men.

WFDR Planning Analysis
Of Pre-Election Status

WFDR, New York, FM station

owned by the ILGWU, will air a
statewide analysis of the New York
political outlook on Sunday, 6:30-
P.m.
The program was produced by
WFDR’s special events department
in cooperation with the news editors
of seven New York stations in lo-
calities regarded as “crucial” politi-
cally. Each cooperating station con-
tributed a taped or recorded seg-
ment. These were consolidated by
WFDR, and each of the seven sta-
tions was sent a copy of the com-
pleted program for broadcast. The
stations are WJTN, Jamestown;
WGR, Buffalo; WIBX, Utica; WHCU,
Ithaca; WSYR, Syracuse; WPTR,
Albany; WHLI, Hempstead, L. 1.
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Ad Council To Conduct
Census Bureau Campaign

(Continued from Page 1)
nial Census, described as the “most
comprehensive and important popu-
lation, housing and agricultural sur-

"vey ever conducted in the United

States.”

Robert R. Mathews, vice-president ||

of the American Express Company,
has been named volunteer coordin-
ator for the campaign. Benton &
Bowles, Inc. will serve as the volun-
teer advertising agency.

“The purpose of this public service
campaign, as I see it now,” Mr.
Mathews stated, “will be to explain
to the public the significance and ob-
jectives of the census and to en-
courage every citizen to answer the

required questions willingly and ac- |}

curately.”

Henry C. Wehde, Jr., is the Coun-
cil’'s campaign executive on this
public service project. Representa-
tives of the Bureau of the Census
working with the Council on the
campaign are: Frank R. Wilson, in-
formation assistant to the director;
and Earl A. Nash, information spe-
cialist.

Facsimile Transmissions
Resume Today At WFIL

(Continued from Page 1)
day and Friday of the current school
year.

The Phila. Inquirer stations, of
which WFII. is the parent, trans-
ferred their facsimile equipment to
Tcmple University last May 4. How-
ever, WFIL supervises the fax oper-
ations and lends personnel to the
University for training and advisory
purposes.

WLIB Sets Negro Show
3 Hrs.. Across The Board

WLIB has completed its first step
in plans calling for block program-
ming aimed at New York’s 1,000,000
Ncgro listeners with the signing of
Hal Jackson, a Negro disc jockey
from Washington and Baltimore for
three hours of music, sports and
human interest stories, Mondays
through Sundays, 7-10 a.m.

The show, titled “The House That
Jack Built,” previously was aired
by four stations: WNIX and WOOK,
both in Washington, and WEAM,
Arlington, Virginia, and WSID, Bal-
timore. WLIB will start broadcast-
ing the program on Nov. 6.

Gilbert Named Director

Richard Gilbert, recording direc-
tor of Columbia Records’ Master-
works Department, has been named
director of the department, effec-
tive Nov. 1. Gilbert was recording
director of RCA-Victor Red Seal
Records before joining Columbia in
October, 1948.

Wedding Bells

George Bell, announcer for WHLI,

Hempstead, Long Island, was mar- |

ried to Edith Podel last Sunday.

“Hey, is
this all?”

Mommy, the leopard, is com-
plaining, and woe be unto anyone
who gets near enough to listen
to her! She isn’t fussy about her
food as long as she gets more!

The radio advertiser also wants
more. He wants more results at
lower cost. And in Baltimore,
that’s where W.I-T-H comes in.
W-I-T-H delivers more bome
listeners - per - dollar than any
other station in town. But that’s
not alll A recent survey made
under the supervision of the
Johns Hopkins University
showed that of all radios playing
in taverns, 67.3% were tuned to
W-I-T-H!

So if you want low-cost results
in 'Baltimore, just call in your
Headley-Reed man and get the
whole W-I-T-H story. And do it
today!

AM @f M
/

Baltimore 3, Maryland

TOM TINSLEY, President
Roprosented by Headley-Reed
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 AGENCIES |

AVERNE WALTMAN, news di-
rector of WLPO, LaSalle, 111, is
the new chairman of the Illinois As-
sociation of Associated Press Broad-
casters. He was elected at the Asso-
ciation’s second annual meeting held
in Allerton Park, and succeeds
Harold Safford of WLS, Chicago,
who has been acting chairman. The
two new vice-chairmen of the AP
group are Charles Harrison of
WHBF, Rock Island, 111, and Robert
La Mecre, WLBH, Mattoon, Il

ARTHUR S. CADY has rejoined
Geyer, Newell & Ganger, Inc.. as an
associate art director, H. W. Newel],
executive vice-president, has an-
nounced. Cady, who was associated
with GN&G 10 years ago, formerly
was art director with Hewitt, Ogilvy,
Benson & Mather, Inc.

ROBERT PASCH has joined the
copy department of Kenyon & Eck-
hardt, Inc. An engineering graduate
of the University of Michigan, he
formerly was with Buchanan.

WILLIAM DIX has joined Allied
Syndicates, Inc., New York, public
relations organization. Formerly TV
account executive with ABC, he has
been appointed assistant to the
president at Allied.

FLINT ADVERTISING ASSOCI-
ATES has been named by the Steel
Sash Service & Sales Co., Inc.

ARISTA ADVERTISING CO.,
New York, has been appointed by
Morris Hessel, Inc., furrier.

EDWARD J. ROHN has joined the
New York AM sales staff of the Ed-
ward Petry Company. He had been
in radio with Warwick & Legler for
seven years and prior to that was
with the Maxon agency in Detroit.

Missouri Broadcasters
Elect Wayne W. Cribb

Kansas City — Wayne W. Cribb,
general manager of KHMO, Hanni-
bal, Mo., was eclected president of
the Missouri Broadcasting Assn. at
the group’s annual business meeting
here Oct. 31.

Other officers elected were: Mah-
lon R. Aldridge, Jr.,, KFRU, Colum-
bia, vice-president; Harry Renfro,
KXOK St. Louis, secretary-treasurer,
Newly-elected directors are: E. K.
Hartenbower, KCMO, Kansas City;
Mahlon R. Aldridge, Jr, KFRU,
Wayne W. Cribb, KHMO; G. Pear-
son Ward, KTTS, Springfield; Harry
Renfro, KXOK, St. Louis, and Glenn
G. Griswold, KFEQ, St. Joseph.

The association includes the fol-
lowing member stations: KDMO,
KFRU, KHMO, KSWM, KCMO,
WHB, KIRX, KWOC, KTTR, KSD,
KXLW, KXOK, KWK, WIL, KSTL,
WEW, KDRO, KWPM, NFEQ,
KMBC, KICK, KTTS, KXEO, and
KWRE.
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National <Spot’ On Upgrade,
Goldman Tells NAB Regional

(Continued from Page 1)

here last night. Sponsors and time | composed of Dutch Cassill of WEOK,
buyers have found that stations in|Poughkeepsie, N. Y.; Bob Bell,
the smaller communities are an ef- | WCTC, New Brunswick, N. J., and
fective medium in penetrating the | Bud Alger of WSNJ, Bridgeton, N.
local market and many new users|J. This session, presided over by
of spots have channeled business to|chairman Goldman, discussed re-
the suburban and rural areas, Simon | quirements for good salesmanship,
Goldman, general manager of WITN, | programming, production and the
Jamestown, N. Y., and chairman ofl creation of program packages which
the Small Markets Division of the|are saleable.
2nd District, NAB, declared at the, Most broadcasters indicated that
Berkeley-Carteret Hotel session. He| news programs still top the list of
added that stations in his area re-|commercial sales and that while lo-
ported an increase in spot business|cal giveaways were proven audience
this year and that the year’s return | getters, they are on the decline in
in this field will probably surpass|local popularity.
1948's business. Yesterday’s session was devoted to
| Maurice Mitchell’s presentation in
| the interest of Broadcast Advertis-

Many new accounts are using spot | ing Bureau and Kenneth Baker's re-
radio time this year in the New | port on the progress of BMB's
York area it was revcaled.ﬁ;&mong second audience measurement study.
them are Pfeiffer Beer of etrqit;; Judge Miller To Speak Tod
Fort Pitt Beer of Pittsburgh; Vir-| Today the broadcasters wi?lyhear.
ginia Dare Wines and Ex-Lax. In|,n j4dress by Justin Miller, presi-
addition, the automobile industry | dent of NAB, and will participate in

New York Area Busy

has been buying spots through
dealer co-op managements. The
automobile manufacturers include
Hudson, Dodge, Kaiser-Frazer,
Chevrolet and Ford.

Michael Hanna, general manager
of WHCU, Ithaca, chairman of the
2nd District, confirmed the reports
of increased national spots and spoke
enthusiastically about sales clinic as-
pects of the NAB meeting. He said
that every one of the 100 broadcast-
ers present are here for business and
hope through interchange of ideas to
better their sales picture back home.

Hanna Likes Regionals

Speaking of the functions of NAB,
Hanna told the 2nd District broad-
casters that he feels NAB's first duty
is to help the broadcaster associa-
tion members improve their sales
and, secondly, to give them good
representation in Washington. He
said that he feels the regional meet-
ings are far more effective in aiding
the broadcasters than the national
NAB conventions.

The Small Market session last
night was conducted by a panel

Japan Book Will Honor
Tour Of ‘Town Meeting’

Word has been received from
Tokyo of the intention of the Japan-
ese press association, Radiopress,
Inc., to publish in book form the en-
tire series of broadcasts originating
from the 12 world capitals visited
by “America’s Town Meeting of the
Air” on its recent global junket.

The book, according to Masao
Ekimoto, Radiopress’s director, will
be in Japanese and will consist of
approximately 250 pages. Photo-
graphs will also be used to illustrate
the various Town Meetings which
were held in London, Paris, Berlin,
Vienna, Rome, Ankara, Tel Aviv,
Cairo, Karachi, New Delhi, Manila
and Tokyo.

|a discussion of employee-employer '
relations which will be conducted by
Gunnar Wiig of WHEC, Rochester,
chairman, and Charles H. Tower, as-
sistant director of NAB Employce-
Employer Relations.

" COMING and GOING

_ =

PAUL SCHEFFELS, ossistant to Thomos Vel-
otta, vice-president of the American network
in chorge of news ond s?ecicl events, hos left
for Florido, where he will remain during the
period when Walter Winchell broodcosts from
the Sunshine State.

MARIAM SPOTT, ossistont to the public
relotions aond promotion director of WHCU,
Columbio network outlet in Ithoco, N. Y., is
visiting this week ot the New York heod-
quorters of the web.

HORACE HEIDT ond the members of his
progrom compony ore in New Orleans. He will
broadcast this Sunday’'s show from the Munici-
pal Auditorium.

JOHNNY LONG ond the members of his bond
were in New York momentorily yesterday be-
fore leaving for Harttord, where today they
open at the Stote Theoter.

BILL POLGLASE ond CHIP CIPOLLA filt
their Number One assignment of the yeor
tomorrow when they go up to West Point to
broodcost the titonic bottle between the

| Army ond Fordhom, which will be ployed ot

Michie Stodium.

MLULES HERBERER, of thc New York Stote
Rodio Bureou, is ottending the meeting of the
2nd District, NAB, ot the Berkeley-Cortaret
Hotel in Asbury Pork, N. J.

ROLAND TRENCHARD, public relotions di-
rector for WAAT ond WATV, Newark, ncxt
Thursdoy ond Fridoy will be in Woshington to
ottend the meetings of the Nationol Confer-
ence of Christions ond Jews.

ARTHUR SMITH ond his Crockerjocks, vocol
group heord on WBT, Chorlotte, N. C., are
in Roleigh, copitol city of the stote, for on
engogement ot the Poll Moll Room of the
Hotel Roleigh.

o faces o facts e figures e wins e

ALLEN
BROWN'S
CORNER

Allen Brown is new to New York
listeners. A folksy, natural per-
sonality he has an enviable record
in selling advertisers’ products.
For complete details on ALLEN
BROWN’S CORNER call the near-
est WINS-CROSLEY sales office.

ALLEN BROWN'S CORNER
8:30-9:00 a.mn. daily.

WINS

SOKW NEW YORK
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\ SAN FRANCISCO

By NOEL CORBETT

*YOLLY BILL” STEINKE was host

to seventy-five blind children
from the Bay Area at KNBC’s Hal-
lowe’en party. The event is part of
the year-round program of Recrea-
tion for the Blind. Kids were taken
on studio tours and entertained in
the “fun house,” created by the en-
gineering and sound effects staffs ofI
the station.

Alan Cormack, KCBS chief en-
gineer and Roy Jensen of his de-
partment are working out their own
designs for some of the equipment
to be installed between now and the
first of the yecar in KCBS’s all-over
replacement program. Present con-
soles and bulky audio racks are be-
ing replaced with Standard RCA
Consolettes, latest 76 series, and BCS
1-A switching systems.

Here ‘N’ There . . . Foote, Cone
and Belding’s new copy chief is In-
nis Bromfield . . . William Martin
has been named director of the art
department of KRON-TV (which
opens November 15). He was for-
merly faculty instructor of set de-
sign with the Art League of Cali-
fornia . . . Jack Washburn and Joan
Transgrud of the KNBC guest rela-
tions staff are now a singing duet on |
“Light and Mellow.” !

The Pacific Telephone and Tele-
graph Company is installing two
antennae atop its New Montgomery |
Street skyscraper in the center of
the city. These antennae will be the’
San Francisco terminus of the|
microwave relay system now under
construction to carry television pro-|
grams between here and Hollywood.
Other relay terminals will be con-
structed at vantage points between
here and Los Angeles. The system
will be in operation by next Sum-
mer.

Myron Elges, vice-president of
Louis H. Caine Ad Company, tore
a ligament in his leg which has kept
him off his Palomino. Despite rain
or highwater he’ll ride the prize-
winning beastie at the big rodeo
roundup at the Cow Palace the end
of this month.

When Bing Crosby was in town he
cut a guest spot with Bill Weaver
for “Waitin’ for Weaver” and an-
other with Jim Grady for “This is
San Francisco.” Cutting was done in
the afternoon for next day’s release.
When El Bingo heard the release
would be at 6:15 and 8:00 ayem, he
said he guessed he'd miss hearing
himself.

Mainly About Manhattan. . . !

® ® ® AROUND TOWN: Dom DiMaggio has been offered a radio
. » Oxydol interested in getting
Dinah Shore for a video series. Dinah’s none too keen on the new medium
yet, but the reception to her stint on Ed Wynn’s show may change her

show in Boston similar to Joe’s here. .

mind. . . . Harry Babbitt won't be with Kay Kyser on his TV series
here. Hell be replaced by Mike Douglas. . . . Jane Pickens set for “We
the People” tonight on their first show on NBC-WNBT. She’ll sing two
numbers from her current show, “Regina.” . . . Fran Warren joins
Henry Morgan tonight as a regular. . . . CBS may drop its televising of
the Bklyn games, with WOR.TV stepping in. . . . Mark Goodson and
Bill Todman have come out with their new “Winner Take All” home
quiz book published by Crown and retailing for a buck. . . . Have the
NBC talks with Slapsi.e Maxie regarding a nightly show from a 52nd
St. bistro gone bye-bye? . .. Harvey Stone sez he turned down a radio
program under joint sponsorship. He said the joint wasn’t reliable. . . .
K] Capp has selected Bill Gernannt’s “County Fair” airer as the official
radio send-off of Sadie Hawkins’ Day Nov. 19th. . . . Upton Sinclair’s
“Lanny Budd” novels to wind up as an air series. . . . Morey Amster-
dam sez he enjoyed the Indian summer—has no squaw coming.

* w w w
® o @ THEY SAY: If radio couldn’t kill radio, television
can’t either.—Bill Vaughan of the Kansas City Star. ... When a
chorine marries a millionaire, you can tell exactly how long
it’ll last. As long as the million.—Jack Gilford. . . . A psycholo-
gist is a man, who, when a beautiful girl enters the room, watches
everybody else.—Bruce Patterson. . . . TV merely stands for Tired
Vaudeville.—Fred Allen.

* * * AY
® ® © TELLING ON TELEVISION (or views on video): Somehow
wrestling matches from Chicago have more comedy than those emanating
from N'Yawk. . . . Rex Marshall’s nifty commercials on “Suspense”
are adult sales fodder, well digested and tastefully served. . . . That
card reading on “We the People” slows down an otherwise excellent
human screen newspaper. . . You must go along with the attempt made
by “City at Midnight.”” It shows TV is getting OK, . . . “The Clock™ on
your screen shapes up as ‘tick top’ drama. . . . We don't suggest
casting usually, but somebody should tell wonderful Gertrude Berg
that “Rosie” and "“Sammy” on ‘‘The Goldbergs” aren’t Quite as believable
as past performers who have played the roles. . . . Ed Wynn is the
best reason kinescope should be tolerated. . . . “Yesterday’s Newsreels™
give the viewer the nostalgia brought on by a shaving mug, slicker
raincoats, Irene Castle and dance marathons. . . . Funny how often
those Friday night “Greatest Fights” following the live Madison Sq.
Garden bouts are better scraps than the ones you‘ve just witnessed.

w A d w w
® e e OUR HATS OFF DEPT: The genial platter-tudes
of WVNJ's disc jock, Hal Tunis. . . . Jeff Clark’s vocalizing on
the Hit Parade. . .. Ralph Young's show-stopping in the Strand’s
“Make Mine Manhattan.” . . . Jack (a la) Carter’s clowning on
“Cavalcade of Stars.”

% w % w
® ® @ SMALL TALK: Astrologer Carroll Righter guests on “Leave
It To The Girls” Sunday with his lovely client, Mrs. Tyrone Power
(Linda Christian). . . . Thyra Samter Winslow readying a video show
tagged “Uqgly Duckling,” which will try and prove how clothes and
makeup make the gal. . . . Miklos Gaini did his recent Carnegie Hall
concert with a 104 fever and his medico backstage, . . . If you're inter.
ested in firearms, see and hear newsman Edward R, Murrow, an
expert, guest on Sherriif Bob Dixon’s “Chuck Wagon” Wednesday.

 SOUTHWEST _

“PNASY DOES IT,” KTUL, Tulsa

team, is so much in demand
for civic club appearances that they
spend almost as much time in this
activity as they do on the air with
their regular program across-the-
board at 3:05 p.m. Marjean Fox is
the sultry songstress who acts as
lyrical hostess in each session and
she is backed with a four piece unit
with electric guitar, standard guitar,
violin and piano. Rotarian John
Esau, veepee and general manager,
of KTUL recently took the group to
Sapulpa Oklahoma Rotary luncheon,
and the next appearance will be at
the Tulsa Optimists Club.

A 7-day-per-week television news
program, “News Final,” on WBAP-
TV, Fort Worth, has been signed by
David Kittrell, account executive
with Crook Advertising Agency for
Linz Jewelists, leading Dallas jewel-
ry retailer. “News Final” will close
the day of televising on the Fort
Worth television station and will
feature Lillard Hill, ace WBAP
newscaster with a last minute
roundup of the day’s news using,
where practical, film strips from
earlier news programs, and showing
Hill in the studio reading news and
showing films and stills.

Green Spot Signs
2 Contracts With ABC

West Coast Bureau of RADIO DAILY

Hollywood—Green Spot, Inc., on
behalf of its “Green Spot Orange-
ade,” has purchased the five-minute
Wednesday (8:25-8:30 p.m., PST.)
“Detective of the Week” and a twice-
weekly 15-minute segment of “Sur-
prise Package,” Tuesdays and Thurs-
days, 2-2:15 p.m., PST,, over a West
Coast network of 14 ABC stations.

The deal for “Detective of the
Week” runs for nine weeks. The
contract for “Surprise Package” is
for a 13-week period. Phillip J.
Meany Co. is the agency.

Montgomery Will Move
To Earlier Time Spot

“Robert Montgomery Speaking,”
the weekly quarter-hour commen-
tary series on ABC currently aired
Thursdays, 10:10 p.m. EST, will
move to a new time period on the
same night, 9:45 p.m., EST, begin-
ning Nov. 10.

‘Montgomery is sponsored by the
Frank H. Lee Co. Grey Advertising
Agency represents Lee.

WWRL & 'Voice' To Air
Dewey Speech Tomorrow

Governor Thomas E. Dewey’s ad-
dress before the Lithuanian-Ameri-
can Congress, Nov. 5, 2:30-3 p.m., at
the Hotel New Yorker will be broad-
cast exclusively by WWRL. The
program also will be shortwaved by
the Voice of America.
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Urges TV Industry
Reducﬂbe Glare

Syracuse, N. Y.—Studies and tests
which point the way towards simpli-
fication of television sets and mark-

! ed improvement in the picture con-
trast of video tubes were revealed
here this week to members of the
engineering department of the RMA
and IRE held at the Hotel Syracuse.

W. B. Whalley of the Physics Lab- |
oratories of Sylvania Electric Prod-
ucts, Inc., Bayside, N. Y. told the
engineers that the study of TV re-
ceiver simplification “commenced
with an analysis of basic television

¢ receiver requirements capable of
yielding high-quality performance.’

A. E. Martin of Sylvania’s Physic
Laboratories speaking on “An Eval-
uation of Television Viewing Tubes,”
co-authored by Dr. R. M. Bowie,
manager of Sylvania Physics Labs
said tint or color in filters is of
questionable value. The illumination
industry would have removed un-

] desirable portions of the visible

spectrum long ago, if they existed.

The only real advantage of viewing

filters is their ability to alleviate the

loss of contrast caused by ambient

. light in the room, halation, reflection
from the back of the safety window
and ‘hot-spots’ due to reflections
from curved face of viewing tube.

i Martin stated that a Committce of
the Joint Electron Tube Council has
adopted an industry recommenda-
tion for glass tubes which recogni-
zes the apparent desirability of re-
ducing the light transmission of tele-
vision picture-tube faces.

ENGINEERS—

CORSULTANTS
| RALPH B. AUSTRIAN
‘ Television Consultant

1270 AVENUE OF THE AMERICAS
NEW YORK 20, N. Y.

Tel.: CO. 5-6848

A. R. BITTER

Consulting Radio Engineers

4125 MONROE STREET
TOLEDO 6, OHIO

Tel.: Kingswood 7631

<
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WILLIAM L. FOSS, Inc.

of John Meck Industries, Inc.,

l this concrete manner.”

Manufacturer's TV Show Aids Dealers

A TV manufacturer, who sponsors his own video show to help dealers
merchandise their sets, found in a survey that 38.5 per cent of the dealers
with sets on were showing patrons his program. John Meck, president
Plymouth, Ind., sponsors

Newscasts” four afternoons a week over Chicago TV station WNBQ.
A special telephone survey conducted by the station revealed that the
| Meck program rated higher than three others, telecast at the same time,
| by dealers viewing TV programming at that time. Meck has urged
other TV manufacturers to sponsor their own programs., saying that
| “it is necessary that all of us express our confidence in the industry in

“Meck Tele-

Col. Records Ups Gilbert

Richard Gilbert, recording direc-
tor of Columbia Records’ Master-
works Department for the past year,
has been appointed director of the
Masterworks Department, according
to an announcement by Goddard
Lieberson, executive vice-president
of the company. Gilbert assumed
his new duties November 1. Before
joining Columbia in October, 1948,
he was recording director of RCA-
Victor Red Seal Records.

Record Changer Sales Up

Sales of RCA Victor's 45-rpm
record changer now exceed 50,000
a month, according to J. B. Elliott,
vice-president in charge of consu-
mer products. Elliott revealed that
the 45-rpm instruments are being
sold at the rate of 20,000,000 annu-

I ally.

Reduction in the price of RCA
changer from $24.95 to $12.95 has
been responsible for the boost in
sales, Elliott said.

PRODUCTION PARADE

Emerson Promotes Yassar
William Vassar. for the past five

| Altec Promotions & Additions
Altec Service Corporation has

years engineering assistant to Dor-|promoted Ralph Kautzky from
man D. Israel, executive vice-presi- | Broadway service inspector to N. Y.
dent of Emerson Radio and Phono- |suburban field manager, taking in
graph Corporation, has been promo- | N. J. and upstate N .Y. J. I. Mather,
ted to the post of chief engineer.|formerly field manager in Detroit,
Vassar is chairman of the Safety|becomes ficld manager in the Wash.,
Committee of the Recciver Section| Md., and Va. arca. with a special as-
of RMA; a member of the Receiver|signment under a new Altec con-

Formerly Colton & Foss, Inc.

927 15th St., N.W. REpublic 3883
WASHINGTON, D. C.

L e

Executive Committee of RMA and a
member of the Underwriters’ Lab-
oratories Industry Advisory Confer-
ence,

Tele-tone Radios In Film

A commercial film being prepared
for the industry, depicting the power
of radio as a medium of advertising,
will show Tele-tone radio sets, both
portable and table models, in the ac-
tion of the firm. A group of the ma-
jor networks, and the NAB, are
producing the film, “Lightning that
Talks” for the All Radio Industry.
Film will be shown to advertising
agencies throughout the country and
to a large number of men’s and wo-
men’s clubs.

GE Equipment Distributor

Automatic Electric Company of
Chicago has been appointed a dis-
tributor for General Electric radio
communications equipment, it has
been announced by A. A. Brandt,
general sales manager for the Elec-
tronics Department. Officials of the
distributor recently made a tour of
Electronics Park and inspected man-
ufacturing and engineering facilities.
New developments in narrow and

| wide-band equipment and multi-
| channel microwave relay apparatus
| were revealed.

| tract with the U. S. Navy Bureau of
Ships. Altec’s enlarged responsibili-
ties under the Navy contract has re-
sulted in the addition to the service
staff of R. W. Fuller in Boston; L.
G. Schock, in Providence; W. J.
Sirms in Philadelphia; N. Markanich,
| temporarily in Newport News; Ern-
est Theiss in Washington, D. C. and
Adolph H. Baus, Jr.,, in Brooklyn.

| Air King Consolette

| A new low priced 12%-inch tele-
vision receiver with a built-in an-
tenna has been announced by R. D.
Payne, manager of sales, Air King
Products Co., Inc., Brooklyn, N. Y.

receiver will list at $239.95 in walnut

ther stated that this is the advanced
model of a group of new promotion-
al models with new features.

Marker Generator

The Model A-450 Marker Genera-
tor is a new development of Ap-
proved Electronic Instrument Corp.,
New York, N. Y. The company
claims it is a precision-built tunable
oscillator providing a marker, mod-
ulated or unmodulated, for indica-
ting frequencies on a displayed fre-
quency response of a TV or any
wide band IF amplifier, when used
with a sweep generator and an oscil-
loscope.

Known as Model A-2012, the new!

and $249.95 in mahogany. Payne fur- |

Eyes Canada TV Field,
‘Names Exclusive Rep.

In a forward looking move toward
the potentialities of a new and wide
television market, the Allen B. Du-
Mont Laboratories, Inc. have ap-
pointed the Canadian Marconi Com-
pany of Montreal, exclusive repre-
sentatives in Canada for the sale of
DuMont television broadcasting
| equipment.
| Joint announcement of this exclu-
I sive distributorship setup was made
by H. E. Taylor, Jr., manager of the
Television Transmitter Division of
DuMont and by S. M. Finlayson,
general manager of Canadian Mar-
coni.

The association of Canadian Mar-
coni with DuMont will allow the
Canadian company to place its com-
bined facilities at the disposal of
Canadian station operators interest-
ed in surveying potential TV terri-
tories, pending development of a
Canadian operated television net-

work.

A. D. Dunton, chairman of the
Canadian Broadcasting Corporation,
recently revealed that eight private
concerns in the Dominion have ap-
plied for TV licenses. Four were
from Toronto, two from Montreal,
and one cach from New Westminster,
B. C,, and Hamilton. An application
for a $4,500,000 loan for setting up
video production centers and trans-
mitters in Toronto and Montreal has
been applied for to Parliament by
the CBC.

ENGINEERS—|
CORSULTANTS

McNARY & WRATHALL
RADIO ENGINEERS
906 Natl. Press Bidg. 1407 Pacific Ave.

Washington 4,D. C. Santa Cruz, Cal.
Member AFCCE
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RADIO CONSULTANTS

219 WHITAKER BLDG.
DAVENPORT, IOWA
Phone 2.7824

GEORGE P. ADAIR

Radio Engineering Consultants

EXecutive 1230
EXecutive 5851
1833 M STREET, N.w.
WASHINGTON ¢, D. C.




Eleven Stafions Join
'Pennies’ (ampaign

(Continued from Page 1)
WDAY, Fargo, N. D, whose public
service director, Ernie Brevik, in-
stituted the annual appeals three
years ago, are: WDAE, Tampa, Flor-
ida; WNBF, Binghampton, N. Y,
WMRI, Marion, Indiana; WRAK,
Williamsport, Pa.; KELO, Sioux
Falls, S. D.; WCNB, Connersville,
Indiana: KSTP, St. Paul, Minnesota;
KLPR, Oklahoma City, Okla:
WHFB, Benton Harbor, Michigan;
KDIX, Dickinson, N. D.

The '‘Parade of Pennies” will be-
gin on the stations on Nov. 7 and
will continue through Nov. 24.
CARE and the American Founda-
tion for Overseas Blind will again
handle the distribution.

In June of this year, Brevik out-
lined his “Parade of Pennies” cam-
paign to the program directors at-
tending the NAB’s PD Clinic in
Chicago.

Vidcraft Signs Tunis
For 2 WOR Music Shows

Hal Tunis, WVNJ, Newark, N. J.
disc jockey, has been signed by the
Videraft Television Corp. of Amer-
ica to conduct two Sunday evening
record programs over WOR: “Mem-
ories in Music,” 10:45-11 p.m. and
11: 30-12 midnight.

The contract, which will run for
13 weeks, was handled through Levy
Advertising, Newark. Vidcraft will
continue to sponsor “The Hal Tunis
Show” on WVNJ.
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Senc[ girf/cc[ay
gnetingd jo—

November 4

Joan Britton Helen Dumas

Al Wilde George Barclay

Samuel Stewart Hayes

November 5

Evelyn Ames Tom Fitzsimmons

Forrest Lewis Henry M. Neely
November 6

W. I. Hamilton Martin L. Anglin

Elizabeth Jones Ole Olsen

Frank Reading Selena Royle

Gene Sullivan  Paul H. Raymer
November 7

Jerry Belcher Thomas A Hanlon

Jack Milster Richard Stark
Peter de Lima
November 8

Dave Murphy James S. Seward

Scott Wiseman Bill Taylor

Gregory Williamson

November 9

Joan Lane Rourke Bill Harding

Betty Lawson  Paul Rittenhouse

Ed Wynn Stoney McLinn

Nyles Barry Courtney

November 10

S. Hogan Bayles Charles Carroll

Jane Froman Ray McDermott
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PICTURE OF THE WEEK |

Paul Raibourn (left), president
tions, Inc., and J. Leonard Reinsch, managing director of TV stations
WSB-TV, Atlanta, Ga., and WHIO-TV, Dayton, Ohio, sign a network
affiliation agreement under which the Reinsch-managed stations will
be regularly supplied with transcribed Hollywood TV programs.

of Paramount Television Produc-

IBS Cites Campus Stations
As Valuable Pro Training

(Continued from Page 1)
Jacksonville, Ill., faculty member,
adds: “In addition to providing a
training ground for the broadcasting
industry, IBS stations represent a
powerful medium to local and na-
tional advertisers wanting to reach
the rich college market.”

Program-wise, the college stations
devote about 73 per cent of their air
time to music, as against a 52 per
cent average for all U. S. stations.
“This is probably due to the fact
that students enjoy listening to the
radio while studying and find musi-
cal programs the only type that lend
themselves to concentration,” the
report notes.

Combs, Lang To Cover
Elections For WMGM

George Hamilton Combs and Will-
iam Lang will carry the main bur-
den of election coverage for WMGM,
New York, on the night of Novem-
ber 8.

Between 8 and 8:30 p.m. WMGM
will air pickups from Democratic
headquarters in the Hotel Commo-
dore and GOP headquarters in the
Roosevelt, with Combs at the re-
mote end and Lang in the studio.
Later both Combs and Lang will be
at the WMGM studio microphones,
reporting incoming returns and an-
alyzing voting trends.

KWHK'’s Minor Elected
By Kansas AP Members

{Continued from Page 1)

man. The conferees adopted a reso-
lution pledging themselves “collec-
tively and individually to supply
news of our territories” to all AP
members. George Gow, news editor
of KANS, Wichita, declared: “We in
radio have an equal responsibility
with newspapers in reporting the
news of our area.”

Other Kansas broadcasters present
at the meeting were: Tex Wither-
spoon, KPRS, Olathe; Bob Wells and
Max Bicknell, KIUL, Garden City;
Dan Bellus, Claude Hughes and
Hank Dais, KNEX, McPherson;
Steve Madden, KPRS, Olathe; Earl
MecDaniel, KWBW, Hutchinson; Olaf
Soward, WIBW, Topeka and KCKN,
Kansas City; George Alden, KIMV,
Hutchinson; Paul F. Kelly, KAYS,
Hays, and Thad M. Sandstrom,
KSEK, Pittsburgh.

'Martha Dean’ Aids Polio Drive

Marian Young, who is WOR’s wo-
men’s commentator “Martha Deane,”
has been named chairman of the Ap-
peal Committee of the March of
Dimes drive in Greater New York.
Miss Young was invited to chair the
committee by Emil Schram, presi-
dent of the New York Stock Ex-
change and executive of the March
of Dimes campaign.

The “Martha Deane” program is
heard over WOR Monday-through-
Friday from 10:15 to 11 a.m.

Hoopers Show Little
Change In Web Shifts

(Continued from Page 1)
atively little: “Amos ‘n’ Andy” from
11.7 to 14.1; and Horace Heidt from

| 12.1 to 13.8.

On the other side of NBC-to-CBS
ledger, “Burns & Allen” held 16th
position in the Hooper report of Oct.
30 of last year with a 14.5 rating
But, the show, now on CBS, dropped
far below the “First Fifteen” of the
latest Hooper report of 1949.

Two programs which did not
change networks during the period,
Walter Winchell on ABC and “Duf-
fy’s Tavern,” on NBC dropped from
their former positions in the Hooper
listings. Winchell, who last year was
a consistent leader in the Hoopers,
dropped to eighth place this year
with a rating of 15.2. His rating at
this time last year was 23.1. “Duffy’s
Tavern,” which NBC broadcast
“live” last year, dropped below the
“First Fifteen” of this year from its
seventh position, with a rating of
17.6, of last year.

Other shows listed among
Hooper’s “First Fifteen” of Oct. 31,
1949, were as follows: “Radio Thea-
ter” in first place with 21.1; Arthur
Godfrey’s “Talent Scouts,” 3rd place
with 18.2; “Fibber McGee & Molly,”
4th with 17.1; “My Friend Irma,”
5th with 16.9; Bob Hope, 6th with
15.4; “Mystery Theater,” 7th with
15.3; “Mr. Keen,” 9th with 14.7;
“Suspense,” 10th with 14.5; “People
Are Funny,” 11th with 14.4; and
“Mr. Chameleon,” 13th with 13.9.

Other shows which made last
year’s Hoopers but did not show in
the “First Fifteen” of this year were
as follows: Phil Harris-Alice Faye,
Crime Photographer, Bob Hawk and
“Mr. District Attorney.” Fred Allen,
who took ninth place last year, did
not return to the air this year.

What's The
“Deleuidion
Stoy 7

Who will profit most from
television? The set manu-
facturers? The broadcast-
ing systems? The parts
makers? Read our new
Television Study, packed
with facts and figures and
a list of selected com-

panies. Ask Dept. RD-21.

BACIIE & CO.

Members New York Stock Exchange and other
Leading Stock and Commodity Exchanges

36 Wall Strcet, New York 5
Telephone: DIghy ¢-3600
Offices in Most Principal Cities
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STRANGE THING occurred in our

home Wednesday nite. For some rea-
son still unknown to us—pure cussedness,
perhaps—we turned off at an early hour
the voracious electronic monster that has
consumed so much of our time and de-
voted our attention to the radio, which
undoubtedly had become broken-hearted
with neglect. The results were surprisingly
satisfying. For one thing, we were able
to enjoy complete relaxation, a state that
is all but impossible to achieve while
watching TV. Secondly, we heard two
very fine programs. Qur renewed acquain-
tance with Groucho Marx reaffirmed our
conviction that he is the funniest man in
show business. While the comedy of Bing
Crosby and guest Bob Hope which fol-
lowed was rather strained, the program
as a whole was fine entertainment. The
laughter of the studio audience, however,
indicated that there was considerable by-
play between the two stars that sound
only could not bring to home listeners.
Hope especially should be an asset to TV
programming if and when he makes a
stab at it. But the act that we would
like to see on video above all others is
comprised of Messrs. Adolph, Leonard and
Julius Marx. Groucho is wonderful on
AM; can you imagine the results if he,
along with his brothers, could also be
seen? On a bi-weekly, or even monthly
schedule they’'d lift TV comedy to new
heights.

[

BALTIMORE WILL AGAIN be repre-
sented by a network program begin-
ning Nov. 18 when “Reward,” a WBAL-
TV detective series, bows on NBC in the
Friday, 9:30 p.m. spot, alternating with
bi-weekly “The Big Stery.” Packaged by
Leon S. Golnick, program recently com-
pleted a 26-week commercial run on the
Baltimore outlet. . . . Robert Mann will
produce and Alex Leftwich will direct the
Herb Shriner show which goes on CBS for
Philip Morris in place of “Ruthie” Monday.
Shriner will script with Norman Barash
and Carroll Moore. . . . Dick Pack and Jo
Ranson are working on a new text book,

“Opportunities [n Television,” to be pub-'

lished early next year by Vocational Guid-
ance Manuals. An earlier tome, “Oppor-
tunities In Radio,” is in use in schools
throughout the country.

ELVILLE BURKE, legit and movie

director, has taken over direction
of “Colgate Theater.” His first play for
the show, this Sunday, will be “Remem-
ber The Day,” which he directed on Broad-
way 14 years ago. Play ran for 122 per-
formances with a cast which included
Keenan Wynn, Frank Thomas, Sr., and Jr.,
Joe Brown, Jr., John Drew Devereaux and
Russell Hardie.

COLOR 15 YEARS AWAY—DuMONT

See Cost And 'Doubt’
Hurting TV-Sef Sales

Washington Bureaw of RADIO DAILY

Washington — The two important
reasons for resistance to sales adver-
tising of TV receivers in the Wash-
ington area are cost and “belief that
the new medium is still in a devel-‘
opmental stage,” the American Re-
search Bureau reported this week.
On the basis of one thousand per-
sonal interviews in the area, the
bureau reported that “many pros-
pective buyers hesitated to shell out
the considerable amount of money
required for a set because they feel
a lot of refinement is still necessary
to give them better reception, elimi-
nate flicker and interference and re-
duce eye strain.”

In addition, a sizeable part of
those awaiting improvement men-
tioned color as something they are
waiting for. In regard to the color
issue and others, there is a wide-
spread fear that sets bought today
may be outmoded soon.

Navy Signs For. 13 Weeks
To Get Recruits Via TV

Washington Bureau of RADIO DAILY

Washington—Contract for a new
recruiting series to run 13 weeks
on TV stations throughout the coun-
try was let by the Navy yesterday
to Graphic ‘Reports, Washington
video production outfit headed by
Michael Fooner. Eliminating the
need for film, Fooner will design
special art for each show with
“built-in animation,” accompanied
by a script for local narration by
Navy or station production people.

CBS Denies Morris Charges

. }Doubts Mfrs. Feel
Calgary (-:n}:i:;:l:mme wn || Polychrome Is
Ready Now

cerns in Canada have applied

for TV licenses, A. D. Dunton,

chairman of the CBC board of | Washington—Dr. Allan B. DuMont

governors, revealed Yesterday. told the FCC that stories about color

Four were from Toronto, two from TV being just around the corner are

Montreal, and one each from New “just fooling the public.” As a com-

Westminster, B. C., and Hamilton, mercial service comparable to black

Earlier this week, Dunton had and white, he said, color video is

scored private to broadcasters for I probably 15 years away.

“a marked lack of interest. . . ] Pointing out that the hearing was
'called by the FCC and not by the
industry, Dr. DuMont said he doubts

in establishing television transmit-
ting stations in Canada.”
S = | that any manufacturers “think that
- color television has been sufficiently
[ . developed, nor have they asked for
IT&T (hle' ouulnes a hearing, nor do I believe that any
of the television broadcasters be-
r lieve that color television is ready,
In' I Tv Developmen' nor have they requested a hearing.
“For the first time, the Commis-
sion is asking the industry to do
(Continued from Page 1) something it is not ready to do. The
briefly on the status of television in | manufacturers and broadcasters who
various European countries, and dis- | have developed television to its
closed that a new video project now | present state of public acceptance,
in the engineering stage in France |are being accused of holding back
embodies a system of 819 lines, as|color television for their own selfish
against 441 lines in the present|interest.
French system. | “I do not believe this is so. If we
He disclosed also that the Big|can agree that allocation may take
Three of international communica-|place on six-megacycle channels
tions carriers—RCA, Western Union,'without obstacle to the later use of
and American Cable and Radio, are | color equipment as an improvement
attempting to work out among them- | of an established television system,
selves a method of “commonsense|then there is no reason why color

consolidation of facilities” to im-|cannot come when it is really ready
| prove existing service.

|and when standards of quality and
A special feature of yesterday’s|performance can be adopted.”
REC meeting, before Harrison's talk, Questioned Closely
was the presentation of Red Cross| Questioning of Dr. DuMont by
Certificates of Merit to Red Barber, Commissioners Hennock and Jones
CBS sports director, and Mel Allen, | got quite hot at two or three points.
Yankees sportcaster. The awards|although the session ended quietly
were in recognition of their support | enough. DuMont stressed that he did
on the air of the Red Cross' blood not mean color need wait 15 years to
bank campaign. come out of the laboratory, but
rather that it would take that long
before it was ready for the public.
He finally shaved his estimate to 10
years. He indignantly rejected the
idea that manufacturers were “hold-

fish ends.” Jones suggested that Du-

Of POlitical Fa’voritis,]l ing back on color for their own sel-

Cancellation by CBS of a sched-
uled telecast featuring the major
candidates in the upcoming New |
York election was termed by New-
bold Morris, Republican - Liberal-
Fusion candidate for Mayor, yester-
day as “an accession by CBS to the
will of one candidate to the unfair
advantage of the others and the
public as well.”

Contained in a wire to CBS prexy
Frank Stanton, the charge was im-
mediately denied by Joseph H.
Ream, web's executive v-p, who
acted in Stanton's absence from the
city.

In his return wire,

Ream said,

“There l_S nothing invidious to you

Mont warn purchasers of its home
receivers that there is a possibility
and your candidacy in cancellation | the sets will become obsolete, or un-
of this program and all candidates | dertake to bring all its outstanding
are equally deprived of proffered | sets in to its factory to convert them
opportunity so none is being dis-|for color reception. 1t is not neces-
criminated against.” sary to do anything of the sort, Dr.
A spokesman for Morris said that|{ DuMont said, “because color isn't
the candidate was first invited to}that close. We are not representing
appear on the show, scheduled for{our sets as anything but black and
this Sunday night, on Oct. 19, and ! white receivers, which is a fixed
accepted immediately. This week, service that will continue.”
the spokesman said, after Mayor He scored both the CBS and RCA
Willlam O'Dwyer, who is seeking systems as completely inadequate,
re-election on the Democratic ticket, stressing the small picture in the
had declined to appear on the show, CBS system and the non-uniformity
Morris was notified the program had of color in the various receivers
been cancelled. used in the RCA demonstration.
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WORDS AND» MUSIC |

By PINKY HERMAN =—=0

® ® ® AL Miller, just named to head the standard dep'ts. of
Leeds Music and its affiliated firms, is the son of Bernard Miller, of the
law firm of Miller & Miller, . . . Bernard spent his entire life in show
business and is currently recognized as one of the bestinformed and
ablest attorneys in the music industry. . . . thus Al who at 22, was «
lieutenant in the U. S. Army. and who learned the music business from

Wedding Bells Will
Soon Be Ringin’

LAUREL MUSIC CO.
1619 Broadway New York City

On Records and Transcriptions

TELL ME WHY

RYTVOC, Inc.

1585 Broadway New York 19, N. Y

his dad and Lou Levy. is one who has an appointment with destiny
. . Incidentally., Al will

and some day will be a top music executive. .

‘M wed his childhood sweetheart Dec. 4. -
HUSH LITTLE DARLIN A% K %
Derry Camo Recdrded g{,dy by ® o o Doc Berger, just back from a national tour contacting S 0 M E D A Y

Dick Haymes Curt Massey
Kay Kyser Jerry Falligant

MICHAEL MUSIC CO., Inc.
1619 Broadway Jerry Johnsen
New York City Gen. Mgr.

disk jockeys and ork pilots, will go to work on the Duchess ditty,
“Have I Told You Lately That I Love You” penned by Scotty
Wiseman. . , . the number, originally published in 1945, was given
a shot in the arm by the fine Columbia platter, made by Gene
Autry. . . . e Lon (Nick Carter) Clark who writes, narrates

(You'll Want Me To Want You)

DUCHESS MUSIC CORPORATION

and also is the ‘voice’ of about 25 different characters in the —
Mildred Fenton Children series, “The Comic Weekly Man,” is a :
natural for kidisks. . . . @ Les freres Kenny, Nick and Charlie
have another “Little Man You've Had A Busy Day,” in their
latest brainchild, “Scattered Toys,” published by Goldmine Music.

® Rex Burrows, one of England’s finest composers, flies
home tonite. . . . while here he placed “Hills of County Clare”
with Chappell & Co. . .. e Bill Darnell and Rosemary Clooney

You'll LUV this novelty!

ITMUSTBELUV

MANOR MUSIC COMPANY

1619 Broadway New York City

Making Our Debut With A Hit!

"A NEW SHADE OF BLUES"

MAYPOLE MUSIC CO.
22 F. 67th St. New York City
Phone: REgent 7-4477

open at Dailey’s Meadowbrook, Nov. 11. . . . @ WXYZ Deejay

Bill Silbert is conducting a contest to find an appropriate set of
Lyrics about Detroit. . . . winning poem will be set to music by
Ted Mossman, writer of “Full Moon and Empty Arms.” .

by the writer of “My Happiness” ® Sunset Music has a new rhythm ballad, “I'm Somebody’s
FORSTER MUSIC PUB., INC. Sweetheart Now,” cleffed by Jack Ward, Joe Schuster and Johnny
1619 Broadway, New York 19, N. Y. Tucker which sounds like it can go places. . . . @ Tin Pan
A0 & WEITE (I, CEEpth il Alleyites getting a bang out of Lyle Stuart's tome, “God Wears

Nothing Can Stop This!

"FOREVER WITH YOU"

| WISH | KNEW

Should step right out in front—
Just recorded for RCA-VICTOR

by DOLPH HEWITT
ADAMS, VEE & ABBOTT, Inc.

216 S. Wabash Ave. Chicago 4, III.

A Bow Tie,” a novel about the music industry. . .. @ Margo

replaces Luise Rainer in Monday’s NBTelecast of “His Name Is
Jason.” ... @ Dana Music has a fine novelty in “Pigtail Polka,”

A HIT Is Born!

""BLUE FOR A BOY—
PINK FOR A GIRL"

Vaughn Monroe an RCA-Victar

written by Mickey Stoner, Lou Shelley and Ben Jaffe. . .
® Beryl Richards, songstress heard on “Eddie Albert” series,
starts her twice weekly show, Tuesdays and Thursdays via NBC.

My Heart Goes With You

by Thomas G. Meshon

Al Gallico Music Co. Inc. X ¢ * Y

501 Madison Ave., New York, N. Y.
i : ® ® @ The old bromide. ‘nothing succeeds like success is truer in

show business than in any other field of endeavor we know. . . . lel a

singer, actor. or comedicn, who'd been around for years seeking a break, —® ¢ —
Ride with Gene Autry & Eddy Howard! turn in q fine performance and overnight bill collectors, congregaled
around the struggling artist's door, find themselves in danger of being

RUdOIDh lhe Red-NOSEd trampled upon by producers, agents and managers, all of whom had
] d | advised (via a secretary or recepfionist) “and don’t call us—we’ll call

Reln eer | you. . .. we just received a package of music from Southern Music

St. Nicholas MusicCo. 1619 B‘way, NYC. including a number "Georgia On My Mind.” written years ago by

JAMES MUSIC, Inc.

1650 Broadway Room 709 N. Y. C.

Stuard Gorell and Hoagy Carmichael. . . . number was published in 1930
but didn't get the plug it's gefting now because since then, Hoagy
wrote “Stardust” and many other fine compositions so the publisher
(20 years later) suddenly discovers that the song rates exploitation.

- S < S < S A4

® e o ON AND OFF THE RECORD:—The newest duet is
| Tony Martin and Fran ‘Warren whose initial Victor ‘teamwork’
is a platter of “Speak A Word of Love” reversed with Berlin’s
standard “Remember.” . . . latter side will get most of the at-
| tention. . .. @ Deejays will have a cinch of it for the next few
! weeks because they can select any one of the “Mule Train” plat-
ters and relax in the knowledge that their listeners will be

THAT LUCKY
OLD SUN

recorded and featured by
BOB HOUSTON M-G-m
FRANKIE LAINE

Brand New Novelty!

“If 1 Had A '

Million Dollars”
(1 Would Give It All to You)
TONY PASTOR’S

Sensational COLUMBIA Record |
438577 ‘

Mercury

DEAN MARTIN

Capitol

VAUGHN MONROE Victor

) pleased. . . . Victor has Vaughn Monroe in the ‘driver’s seat’ of |
FRANK SINATRA Columbio . . . . . . g |
_ the tune he sings in his forthcoming Republic Picture “Singin’ RYTVOC, Inc.
SARAH VAUGHAN  Columbio Guns.” . . . Mercury has a fine rendition by Frankie Laine while 1585 Broadway New York 19, N. Y. |‘

Decca has rushed thru a great platter by Bing Crosby.

”EOIIINS MUSIC CORPORATION
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Say'Language’ Radio
Slows Am_e_ricanizing

W ashington Biurcaun of RADIO I)--HI_.Y

‘Washington—An FCC examiner
challenged foreign language broad-
casting Friday as a force to slow the
Americanization of foreign-born
groups. Primarily because all 22 of
its directors are Boston natives and
residents of the Boston area, the
FCC examiner, Hugh B. Hutchinson,
recommended in an initial decision
that the Pilgrim Broadcasting Com-
pany be granted a new .AM station
in Boston to operate with five kilo-
watts, daytime only, on the 950

(Continued on Page 6)

Webs' Proposal To RWG
Given Com. Mandelbaum

Following a week of discussions,
ABC, CBS and NBC on Friday wrote
Commissioner J. R. Mandelbaum of
the Federal Mediation Service a
package proposal for the settlement
of their dispute with the Radio Wri-
ters Guild over the New York staff
news and continuity writers.

At the Commissioner’s request,
both sides have agreed to continue
discussions through this week and

meet at the call of Commissionerl

Mandelbaum.

WCBS Lands Sponsors
For AM-TV Election Cover

Local coverage of the New York
City and State and the New Jersey
election returns, tomorrow, will be
sponsored on WCBS radio by the
F. M. Schaefer Brewing Co.. and on
WCBS-TV by the United Fruit Co.,
it has been announced by Edmund
Chester, director of CBS News.

National election returns were

(Continucd on Page 6)

Makes The Grade

Bob Hope, California distribu.
tor for DuMont television distribu-
tors, who does some radio work
on the side, has accepted the hon-
orary presidency of the National
Television Dealers Assn. Inc. Ed-
win A. Dempsey. the group’s
executive director, said Hope was
named “because he is the most
popular and widely.known tele-
vision merchant in the country.” |

“SERIES,”

7Y

= 1

I | No Paper Tomorrow
Tomorrow is Election Day, rec-

l ognized throughout the Union as

| a legal holiday. In observance,

RADIO DAILY will not be pub- ’

lished. ‘

Earle McGill Is D_e‘aﬁd;
Was RTDG President

A requiem mass will be held at St.
Ignacious Church in New York this
morning at 10 a.m. for Earle Lewis
IMcGill. local and international
president of the Radio and Televi-
sion Directors Guild, who died
Thursday night in New York at the
|age of 52.

McGill, regarded as the dean of
radio directors, entered the broad-
casting field from the legitimate
theater and motion pictures. As a
|producer and director for CBS, he
was credited with having developed
many of the techniques now regard-
|ed as basic in the field. Among the
| many shows he directed for CBS

(Continued on Page 6)

‘Kate Smith Calls’ Cuts
Air Time In New Format

“Kate Smith Calls,” ABC's Mon-
day night show, will take on a new
format and reduce its present broad-
|cast time of 134 hours to one hour,
| beginning tonight.

The show, which will henceforth
be aired 9 to 10 p.m., EST, will in-
clude radio, stage and screen stars
as guests. Miss Smith and her radio
partner, Ted Collins, will launch the
new format by interviewing Charles
Buddy Rogers, another ABC star.

EARS, TO

NEW YORK, MONDAY, NOVEMBER 7, 1949

MBS -

WITHOwners Acquire
Balfi. Home News

Baltimore—Purchase of the Bal-
tin ore Home News, a weekly news-
paper, has been announced by
Thomas Tinsley, president of the
Maryland Broadcasting Co.,, which
operates WITH, Baltimore, and
WLEE, Richmond, Va.

Present operations and personnel
of the Home News will continue
unchanged, Tinsley said. The paper’s
business, advertising, and editorial

(Continued on Page 8)

RCA Victor to Sponsor
'Screen Directors’ Show

The RCA Victor Division will
sponsor “Screen Directors’ Play-
house” on NBC'’s full network start-
ing Jan. 6. 1950, from 10:00 to 10:30
p.m., EST, Thomas MecCray, NBC
national program manager, has an-

(Continued on Page 2)

‘Opry’ Cast To Entertain
U. S. Troops In Europe

The cast of NBC’'s hillbilly pro-
gram, “Grand Ole Opry,” selected
by Air Force personnel overseas as
“the show we would like most to
see,” will leave on Nov. 13 for a 20-

| (Continued on Page 2)

per cent of the small-market stations
covered in a recent survey pay their
time salesmen commissions from 15
to 20 per cent and this practice is
regarded as the most effective way
of getting sales results by most of
the stations, it was revealed in a
survey which was rcleased to small
i market stations at the 2nd District,
NAB, meeting at the Berkeley-
Carteret Hotel Friday. The survey

Commission Sales Preferred
By Local-Station Managers

Asbury Park. N. J.—Sfxty-four

formed the basis of a discussion by
small market broadcasters regarding
their sales forces and sales approach
and led to an almost unanimous
opinion that commission salesmen
|produce the best results.

Howard V. Cassell, general man-
ager of WEOK, Poughkecpsic, N. Y.,
| reported having five commission
salesmen on his staflf and added that
in each instance thcy were out-of-

{Continued on Page 8)

Contract With Com
Includes All-Star Baseball Games;
TV Options For 1950 Granted

GILLETTE

missioner Chandler

more than $1,000,000, for the radio
broadcasting of the World Secries
and All Star Baseball games
(through 1956), has been signed be-
tween Mutual Broadcasting System.
Baseball Commissioner Albert B.
{Chandler and Gillette Safety Razor
Company.

Under the seven-year deal, Mutual
will serve during the Series more
than 520 MBS stations, plus an aux-
iliary list of some 200 stations in the

(Continued on Page 4)

WNEW Denies Charge
0f U_nEir Firings

The American Communications
Assn.,, (CIO) released hundreds of
|helium-ﬁlled balloons in mid-Man-
hattan on Friday carrying pamphlets
[aimed, in the union's words, “at
‘cal]ing public attention to the recent
iunfair firing of two broadcast en-
,gireers by Station WNEW.” A

] A seven-year contract. involving

WNEW spokesman, meanwhile, de-
|clared that the station is an inno-
cent bystander in a jurisdictional
(Continued on Page 4)
; ———
' KYW Ad For Girl D. ].
Brings 1300 Replies

Philadelphia — For overwhelming
evidence that radio has lost none of
| its magic appeal. check with any
staffer at KYW—but wait until he's
had a few days’ rest. A total of 1,300
|girls responded to the station's
j’ (Continued on Page 2)

¢
]

‘ Cancer Benefit
Details of a $200.000 contest
were announced on Walter Win-
chell’s broadcast for Kaiser-Frazer
on ABC last night. A total of
l 1023 cash prizes ranging from
510.000 downward will be award-
ed for the best names submitted
for the firm’s new low-priced car.
Kaiser.Frazer will match each
prize with an equal amount for
the Damon Runyon Cancer Fund.
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WEST COAST OFFICES
Allen Kushner, Manager

FRANK STANTON, president of the Columbia
network; HERBERT AKERBERG, vice-president
| and manager of station relations; HUBBELL
ROBINSON, JR., vice-president and director of
programs, and JOHN KAROL, sales manager
of the web, spent Friday and Saturday in
Houston, Tex., attending a meeting of the
gth District, Columbia Affiliates ~Advisory
oard.

DON DUNPHY, American network sports-
caster, on Nov. 14 will go up to Buffalo, where
he will be toastmaster at the Sports Night
dinner of the Buffalo Athletic Club.

R. C. ALEXANDER, radio and television
director of the Ward-Wheelock advertising
agency, this week is in Milwaukee with NBC's
“Double or Nothing’® show, which is being
broadcast from that point.

JACK MANGAN, master of ceremonies for
Ship’s Reporter’” on WJZ-TV, is back in
town following a trip to three eastern seaboard
cities, where he appeared at Navy hospitals.

DR. JOHN E. BARKLEY, supervisor of phy-
sical chemistry research at the Armour In-
dustry Research Foundation of the lllinois In-
stitute of Technology, has left for London,
England, where he will confer with British
scientists on the latest developments in the
field of infra-red photocell research.

IRA MARION, American network script-
writer, and his wife, EDITH, left last Friday
on a three-week vacation. They'll make their
first stop in Washington, D. C., where they'll
spend three or four days.

RICHARD S. TESTUT, vice-president and
general manager of Associated Program Serv-
ice, is vacationing. He’ll be back at his
desk Nov. 14,

CARL MARK, executive vice-president and
general manager of WTTM, affiliate of NBC
in Trenton, N. J., and FRED BERNSTEIN, sales
manager of the station, returning from Asbury
Park,” where they attended the meeting of
District 2 of the NAB.

6423 Hollywood Blvd. Phone: Gladst 8436
WASHINGTON BUREAU
Andrew H. Older, Chlef 6417 Dahlonega Rd.
Phone: Wlisconsin 3271
CHICAGO BUREAU
Hal Tate, Manager.
360 No. Mlchlgan Ave.
Phone: Randolph 6-6650
SOUTHWEST BUREAU
Paul Glrard, Manager
Tower Petroleum Bldg.,
Oallas, Texas
Phone: Riverside 3518-9

Entered as second class matter, April 5,
1937, at the postoffice at New York, N. Y.,
rnnder the act of March 3, 1879,
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NEW YORK 5TOCK EXCHANGE

High Low Close Chg
ABC ... ... . 8 7134 8 4+ 3
Admiral Corp. . ... 2814 277 28ly 4+ 34
Am. Tel, & Tel.... 14514 145V 145V Y5
CBS A . 2455 24 Vg 4+ W
CBS B . 24V, 237 28V +
Philco . 300 293, 29% 4+ Va
Philco pfd. .. ... 79V 79V4 79V, — 114
RCA Common .... 12V, 125 1215 — 4
RCA Istpfd... . ... 73 73 73 L.
Stewart-Warner 12V 123 1234 — Y
Westinghouse 281, 28 28, — Va
Westinghouse pfd..10035 10014 10014 — V4
Zenith Radio 28% 28%; 28 ..

NEW YORK CURB EXCHANGE
Hazeltine Corp. ... 14% 14V, 14 .. ..
Nat. Union Radioc . 25 2% 255 — W
OVER THE COUNTER

Bid  Asked

DuMont Lab. = . . 14 15

Stromberg-Carlson 1334 15

Decca Earnings Down

Consolidated net earnings of Dec-
ca Records, Inc. for the nine months
ended September 30, 1949, amounted
to $427,601 after provision of $262,078
for income taxes. This equals 55
cents per share on 776,650 shares of
capital stock outstanding at Septem-
ber 30, 1949, and compares with net
earnings of $550,877 or 71 cents per
share in the corresponding period of
1948.

WEAYV

PLATTSBURG, N. Y.

AMERICAN BROADCASTING CO.

CONSISTENTLY SELLING THE NORTH
COUNTRY'S RICHEST MARKET
JOSEPH HERSHEY McGILLVRA, Nat, Rep.

KYW Ad For Girl D. J.
Brings 1300 Replies

(Continued from Page 1)
broadcast advertisement for a lady
disc jockey, and more than 900
turned up at KYW for auditions.

This group was narrowed down to
12 finalists, from among whom the
ultimate winner was chosen. She is
Marjorie Wieting, 26-year-old Col-
lingswood. N. J. housewife, and
mother of two. A newcomer to ra-
dio, Mrs. Wieting will start a Mon-
day-Saturday, 12 midnight-1 am.
disc jockey stint on Nov. 14.

RCA Victor to Sx;onsor
‘Screen Directors’ Show

(Continued from Page 1)
| nounced. J. Walter Thompson is the
agency.

The program, which features Hol-
lywood stars in adaptations of fllms,
|has been presented on Mondays
heretofore. Effective Nov. 11. the
program will be broadcast on Fri-
days at 10:00 p.m.. EST, continuing
on a sustaining basis until Jan. 6.

This is the third NBC house pack-
age to be sold in a month. The others
are “Dragnet” and “Baby Snooks.”

‘Opry’ Cast To Entertain
U. S. Troops In Europe

{Continued from Page 1)
day entertainment tour of U. S. air
bases in Europe.

The “Opry” programs for Nov. 19
and Nov. 26 will be broadcast from
Europe via shortwave. Twenty-five
members of the cast, headed by mc
Red Foley and comedians Rod Bras-
field and Minnie Pearl, will make
the trip by plane as guests of the
Air Force.

Minute Maid Renews

Minute Maid Corp. (orange juice)
has renewed its sponsorship of “This
Is Bing Crosby.” quarter-hour tran-
scribed heard Monday-Friday. 10-
10:15 a.m. on WCBS, New York, for
an additional 52 weeks, effective
Nov. 18. Doherty, Clifford & Shen-
field handles the account.

Stork News

Andrew Wiswell, vice-president
of Muzak in charge of recording
and recording director of Associated
Program Service, is the father of a
son born to Mrs. Wiswell Nov. 3.
Baby will be named Andrew M.

NEW

WV N |

“NEW JERSEY’S MOST POWERFUL RADIO STATION”
Announces the Appointment |

| of
Woalter Kaner Associates \

TO DIRECT
PUBLICITY AND PROMOTION

|
I

YORK |

IVON B. NEWMAN
. VICE-PRESIDENT

growing up
This baby bear weighed only 11
ounces at birth and was bottle-
fed. Now he’s eating ice cream
out of a container, And soon he’ll

be so grown-up that he'll be
yelling for big chunks of meat.

We've watched a lot of adver-
tising campaigns grow up on
W-I-T-H. You can do such big
things on W-1.T-H with a little
bit of money!

You see, W-I-T-H delivers
more Ahome listeners-per-dollar
than any other station in town.
And in addition, a recent survey
made under the supervision of
the Johns Hopkins University
showed that of all radios playing
in drug stores, 34.69% were tuned
to W-I-T-H!

So if you want low-cost re-
sults in Baltimore, just call in
your Headley-Reed man and get
the whole W-I-T-H story. And
do it today!

Baltimore 3, Maryland

TOM TINSLEY, President

Represented by Headley-Reed

——

e e




»

-

-

-

-

Radio ratings until now have measured
only the use of radio sets in the home. Every-
one knows that there is considerable listening
to the radio out of the home—in automobiles,
at work, in bars and restaurants, and many

other places.

For the first time @/l out-of-home listen-
ing in a community has been measured—

PULSE bhas done it for New York!

For the first time PULSE has done it, using
a common base so that out-of-home listening
can be combined with at-home listening to
obtain the TOTAL MEASURE OF THE
RADIO AUDIENCE!

The size of the out-of-home audience
ranges hourly from 3 percent to 58 percent
of the at-home audience. Advertisers are
going to find exciting, additional value in

certain times, programs and stations.

WNEW, 565 FIFTH AVENUE, NEW YORK 17, N. Y.

ITS ABOUT TIME

THAT RADIO
COUNTED THE ENTIRE HOUSE

On an over-all average, out-of-home listen-

ing adds 19 percent to the atc-home audience

each quarter-hour on weekdays, and 24 per-

cent on Sundays. In effect, the radio stations
in New York have been giving their adver-

tisers a huge bonus.

Radio has always been fabulously low in
cost in number of people reached at-home.
The PULSE study of out-of-home listening
reveals that radio’s actual audience is
considerably larger and, therefore, its cost is
considerably lower. It is high time for radio
o claim full credit for its total audience—

out-of-home as well as at-home.

Write for your copy of thedetailed findings
of the first comprehensive measurement of
the radio audience—"Report No. 1 TOTAL
RADIO LISTENING IN THE NEW
YORK AREA”

//30

DIAL

ON YOUR
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Mutual, Gilleite Sign

World Series, 7 Years|:

(Continued from Page 1)
United States, Hawaii, Alaska, Cana-
da. Cuba and Latin American coun-
tries. These games will also be made
available to the U. S. Armed Forces
Radio for shortwaving to Army
posts and ships at sea throughout
the world.

Mutual and Gillette also have
been granted the right to meet any
offer for television rights for next
year, which the Commissioner may
receive.

Sponsored Series 11 Years

Gillette has sponsored the World
Series in cooperation with Mutual
for the past eleven years, the All-
Star Games for three years, and tele
for the past three years.

Chandler said that his negotia-
tions with radio since he became
Commissioner will benefit baseball
upwards of two and a half million
dollars. The baseball players Annu-
ity and Insurance Plan, adopted in
1947 by the baseball club owners
and the Commissioner’s office, will
be specially benefitted.

Washington Bureau of RADIO DAILY

Washington—NAB this week will
send members special reports on the
new baseball broadcast rules and on
TV progress.

The baseball supplement, includ-
ing the new amendments in the
broadcast rules, along with a mem-
orandum from Commissioner A. B.
Chandler and excerpts from the De-
partment of Justice release on the
subject, is prefaced by a note from
the NAB legal department. It points
out that the amendment of the rules
“has gone far toward the opening to
broadcasters of a source of program
material formerly severely restrict-
ed.”

Five Maps Included

The television supplement con-
tains five maps showing intercon-
necting facilities between TV sta-
tions throughout the United States
and the cities with operating sta-
tions, as well as those under con-
struction.

WLAW., Lawrence, Plans
In-School Pgm. Series

Lawrence, Mass. — ‘“Pan-Ameri-
can,” a new series of 15-minute
weekly broadcasts designed for in-
school listening by fifth and sixth
grade pupils, will be launched on
WLAW, Lawrence, on Tuesday at
10:45 a.m.

Bulletins announced the programs
have been mailed by the Massachu-
setts State Dept. of Education to
libraries, educators, parent-teacher
groups, social agencies and other or-
ganizations in the area. The pro-
grams will consist of dramatic
sketches highlighting the traditions
of New England and those of the
Latin American republics. They will
be written and directed by Eleanor
Hall, executive secretary of the Pan-
American Society of New England.

Mainly About Manhattan. ., . !

® ® e WEEKEND CUFF NOTES: Several of the big time colleges
iollowing in the footsteps of pro football in barring TV. (They still insist
it fractures the gate). . . . Big complication in the rhubarb between CBS-
TV and the Bklyn Dodger ball games next season is that the web wants

iull nighttime rates for the arc light games . . . Torchlight Productions.
Inc., establishing an annual award to be presented each year to “the
person, or organization, who has done the most to promote the better.
ment of race relations within the field of American theater.” . . . Ed
Gardner has to import U. 8. musicians when he does those Puerto Rico-
based programs. Thus ruled Caesar. . . . Jerry Colonna has a video series
but he’s having frouble peddling it. The price ain't right. . . . One of the
big talent outfits planning to cut scripters of TV shows in on the package
instead of just the usual salary arrangement. . . . Now that Berle's
flicker is being previewed at Lindy’s, Geo. Wright wonders who directed

it—Preston Sturgeon? . .. Xaxier Cugat turning over half of his royalties
on his latest Columbia disc, “Thrill Me,” to Buddy Clark’s widow. Buddy
did the vocal on it. . . . Incidentally, Metronome’s 65th ann’y issue, out

today, will include a tribute to the late singer by his pal, Geo. Simon.
e w w W
® ® @ Several months ago, Dan Seymour yielded to the pleas
of his three youngsters and bought a television set just for them,
making everybody happy with the arrangement. Dan and his
wife watched the shows of their choice on one set, while the kids
were busy with the Westerns, etc., on theirs. Yesterday, however,
he got a new demand. It seems the three kids can't agree on what
to watch and they're holding out now for separate sets.
4 4 w w
® @® @ THEY SAY: “Post.war TV is the engineering botch of the
century. To jockey TV back into a position where it could realize its
stunning potential would render obsolete almost a billion dollars worth
of equipment.”—Lawrence P. Lessing, in Fortune mag. . . . “Waitch for
a new deal regarding the broadcast and telecast of future World Series.
The revenue from the pact will almost equal the amount brought in by

ticket sales.”—Dorothy Kilgallen, [See lead story. this issuel ... “Hol-
lywood is not as bad as people think. but the pictures are.”—Orson Welles.

g w w w
@ ® ¢ PUN-LINES BY TIM MARKS-MAN: A lot of TV
ideas are being nipped in the budget. . .. Experiments prove that
cannibals don’t care for TV. They prefer their actors in the flesh.
. . . A certain actor dreamed all night about bicycles. Now he’s
having himself cyclo-analyzed.

w bAd w w
® ® @ SMALL TALK: Say what you will about those rootin,’
tootin,” shootin’ Westerns on video, songstress Nancy Kenyon sez you
. . Ted Granik
arranging to fly one of the speakers for next week’s “American Forum
of the Air” session to Washington from Sweden. . . . Romolo De Spirito,
new tenor sensation, opening tonight at Place Elegante. . . . Thanks-
giving is still a few weeks off, sez Al Nevins, of the 3 Suns, but he's
already spotted several turkeys on video. . . . Publicist Walter Kaner's
“B'way to H'wood” column, now appearing in 17 papers. has added two
Queens dailies. . . . Jeff Clark, the Hit Parader, being wooed by fwo
record companies. . . . Add thumbnails: Jack Carter, on “Cavalcade of
Stars’—comedy a la Carter.

* w P by
@& ® ® Sportscaster Guy Lebow handed Lisa Kirk a box of
chocolates the other p.m. “No, thanks,” sighed Lisa, “I've got to
watch my figure.” “You mean,” retorted Guy, “that you get a
kick out of watching it, too?”

can’t deny that televiewers get a bang ocut of them. .

WNEW Denies Charge
0f Unfair Firings

(Continued from Page 1)
dispute between the ACA and the
IBEW, each of which claims to rep-
resent a majority of WNEW’s en-
gineers.

According to William Bender,
vice-president of the ACA’s broad-
cast departmen his union took to
the air via the balloon route after
WNEW declined to sell the ACA
time to tell its story. The ACA has
held contracts with WNEW for 12
years, but the station refused to ne-
gotiate a new contract when the
last pact expired on Sept. 30, Bender
said. “Despite the solemn pledges
of WNEW officials that the working
conditions and jobs of the engineers
would be secure, two of the men
were summarily fired without cause
two weeks ago,” he said. The men
who were discharged are Sol Pfeffer
and Kenneth Haile, the union said; |
the ACA is demanding their rein- |
statement.

The text of WNEW's statement on
the matter follows:

“This is a jurisdictional dispute
between unions. IBEW, an AF of L
union, claiming to represent a ma-
jority of our engineers, filed a
petition with the National Labor
Relations Board which has called a !
formal hearing. ACA, a CIO union, |
also claims majority representation.
Under the law, there is nothing we
can do but remain neutral and wait
for the National Labor Relations
Board to determine which union is
the proper collective bargaining
agent. In the meantime, we cannot
negotiate with either union on any
subject. As soon as any union is
certified by the National L.abor Re-
lations Board, we will negotiate for
a contract with that union. It would
be illegal for us to take sides with
either union and, therefore, we can
make no additional comment.”

Religious Radio Leaders
Meet Tonight In Albany

Albany, N. Y—The Rev. Edward
C. Parker, program director of the
Protestant Radio Commission, and
the Rev. Charles H. Schmitz, radio
chairman of the Syracuse Council of
Churches, will speak here on Tues-
day at the fourth annual Capital
District Institute of Religious Radio,
to be held in Cavalry Methodist
Church.

Radio executives, clergymen, and
laymen from Albany, Schenectady,
and Troy will attend the Institute, -
which opens tonight. It is sponsored -
jointly by the State Council of
Churches, the Albany Federation of
Churches, and the Troy and Schen-
ectady Coiincils of Churches.

Grauer For Swayze
Ben Grauer will handle the elec-
tion night commentary on WNBT,
New York, instead of John Cameron |
Swayze, as previously announced,
NBC said on Friday,
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Say 'Language’ Radio
Slows Anﬂicanizing

(Continued from Paze 1)
band. He called for the rejection of
bids from Beacon Broadcasting
Company, Boston Radio Company,
Bunker Hill Broadcasting Company
and Joseph Solimene.

Major stockholders of the Pilgrim
Company are Frederick W. Roche
and Richard Maguire, legal partners
in Boston, each of whom holds 10
per cent of the stock. The other 80
per cent is divided among 20 indi-
viduals, including Arthur Haley,
time salesman of WBMS, who would
be general manager.

Among the directors of other ap-
plicant companies was James E.
Markham, formerly Alien Property
Custodian here and general counsel
to the FDIC. Markham is now in
private law practice and for several
years was a stockholder in WEMP,
Milwaukee. Markham owns 51 2/3
of the stock in Boston Radio Com-
pany, with John H. McNeil, former
manager of WJZ, New York, and
now manager of commercial opera-
tions for the DuMont TV net holding
one third the stock of the company.

Applicant Naluralized Italian

Solimene, a naturalized Italian
who has for some years run foreign-
language shows on WCOP and
WMEX, Boston, had proposed a
substantial foreign language sched-
ule for his station. Examiner Hutch-
ison observed that Solimene’s plans
seemed primarily commercial in in-
tent, with little intent to “familiar-
ize (foreign-language groups) with
the history, traditions and cultural
development of this country.” He
found “of dubious merit” the pro-
posal “to use their native languages
as a medium to encourage such
groups to learn English.

“English is recognized as the of-
ficial language of the United States,”
he said, “and is spoken predomin-
antly in all sections of this country
including the city of Boston. Ample
opportunity, therefore, exists for
persons of all ages and stations in
life in this area to become familiar
with English through their daily
personal, business and social inter-
course with native American inhabi-
tants.”

Sees “No Real Necessity”

He said he sees “no real necessity”
for radio appeals to foreign language
groups. Moreover, it appears to be
fallacious reasoning to assume that
such groups which have not already
been assimilated into the political
and social life of this country would
be aided in that direction through
the broadcasting of foreign lap-
guage programs for their entertain-
ment, information and convenience.
On the contrary, he said, “we be-

WANTED
Gentleman in radio needs @ room

in midtown or village two nights a
week. Will not use it week-ends. Write

Box 283.
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Small-Market Nat’l Spot Biz Gaining

ATIONAL spot business for

small-market stations in 1949 is
expected to exceed that of last year,
according to the opinions of broad-
casters who attended the NAB’s 2nd
District meeting at Asbury Park,
N. J. Frank Burke, editor of Rapio
DaIiLy, who personally attended the
various sessions, pointed out that an
awareness of “the highly competi-
tive business of commercial broad-
casting in many cities of New York
and New Jersey” brought a turnout
of about 150 broadcasters.

About 200 other broadcasters
broke all attendance records at the
NAB’s 1st District meeting at Bos-
ton. At the opening session there,
district chairman Harold E. Fellows
described the turnout as “an excel-
lent demonstration of the vitality of
radio.” He pointed out that “radio is
a prosperous, growing business de-
spite the expansion of TV.”

Radio’s progress during the past 29
years was described as “the most
phenomenal growth ever recorded
in a single industry” by the NAB re-
port issued last week to coincide
with the opening of National Radio
and Television Week. . . . Concrete
evidence of this continued growth
was contained in the financial report
released by the board of directors of
CBS. That report disclosed that the
web’s gross income increased from
$70.904,806 for the first nine months
of last year to $74,607,071 for the
same period of 1949. The network's
net income, however, decreased
from $3,010,446 to $2,003.812 for the
two comparable nine-month periods.

Another chunk of network busi-
ness was chalked up by MBS when
Gillette Safety Razor Co. signed on

By AL JAEGGIN

lieve that, in general, such pro-
grams may tend to destroy all in-
centive to learn English, to anchor
these groups to the traditions, cus-
toms and institutions of the coun-
tries from which they are derived
and to foster in them a conscious-
ness of racial separatism which is
not conductive to assimilation into
our national life or indeed consistent
with the American ideal of nation-
wide unity of all groups and classes
of citizens on an equal basis.

“For the benefit of those groups
of foreign extraction who possess
any knowledge of English, it would
appear therefore to be far more
desirable to use this language as
the medium for broadcasting educa-
tional and other public service pro-
grams, as well as those which are
commercial in character, in order
to improve their proficiency therein,
rather than resort to their native
tongues for such broadcasts. For the
relatively small number of persons
residing in Boston who may not
have yet shown sufficient initiative
to learn the established language of
this nation, there is no argument so
persuasive as the whip of necessity
to compel these inhabitants to fa-
miliarize themselves with that lan-
guage.”

the dotted line for the sponsorship
of the Army-Navy Football game,
Nov. 26, over the full web. Gillette
also picked up the tab on gridiron
classic over the NBC-TV network.
. . . Longines-Wittnauer Watch Co.
signed with CBS for a special hour-
long simulcast for Thanksgiving
Day. . . . Elgin-American compacts
signed a 90-minute all-star Thanks-
giving variety show on NBC. . ..
Ford Motor Co. signed with CBS for
two daily pickups of the United Na-
tions General Assembly sessions,
beginning today. . . . Radio receiver
sales in Canada during July totalled
42,800 units with a value of $2,847,000
compared to the comparatively low
20.300 units sold for $1,290,600 during
the same month of last year. . . .
Although the sales and net income
of the Philco Corp. for the third
quarter of 1949 fell off sharply be-
cause of Summer vacation shut-
downs, the president of the firm,
William Balderston, said that the
“marked improvement” which start-
ed in September continued through
October. . . . Foote, Cone & Belding
International Corp. has started to
expand in South America, following
the completion of “working arrange-
ments” with seven Latin American
advertising agencies.

IT&T sold WKAQ, San Juan, P.R.,
to Angel Ramos for $325,000. Ramos
is the publisher of “El Mundo,” the
island’s largest newspaper. .. . The
Yankee Network leased two of its
stations, WAAB at Worcester, Mass.,
and WMTW at Portland, Me, to
John A. Baybutt of Boston.
Eleven stations controlled by three
major networks were put on tem-
porary licenses until March 1, 1950,
by the FCC until the complaints
against the webs acting as station
representatives can be decided. . . .
The National Assn. of Radio Station
Representatives issued, free of
charge, to agencies and advertisers
the first comprehensive analysis of
comparative time costs on 1,874 sta-
tions in 1,160 places throughout the
country. The book, known as “The
Spot Radio Estimator,” was com-
piled under the direction of NARSR
managing director, T. F. Flanagan.

FCC Chairman Wayne Coy report-
ed that the blast and resultant fire
in Washington’s Post Office building
caused less severe damage to FCC
files then at first believed. The Com-
mission went *back into business,”
with hearing schedules re-activated
on Thursday. However, the announ-
cement said that it looks as if the
FCC law department offices will not
be re-opened for many months. . . .
Earlier in the week, the FCC filed
its answer to the networks’ com-
plaints on the *giveaway” «dict. The
Commission’s answer denied that the
ruling would *“cause irreparable in-
jury or any injury in law” to the
webs. It declared that the rules were
“duly adopted as a reasonable ex-
ercise of the statutory authority of
the FCC, conferred upon it by Con-
gress.”

Earle McGill Is Dead:
Was RTDG President

{Continued from Page 1)
were “Columbia Workshop,” “Amer-
ican School of the Air,” “Report to
the Nation,” “Town Crier,” and
“Reader’s Digest.”

During the recent war he directed
many programs for the Army, and
visited the European and Pacific war
theaters, in addition to directing the
Stage Door Canteen programs for
the American Theater Wing. The
last two programs he directed were
“Smithsonian Institution,’” and
“Journey at Sunrise,” both for the
Voice of America. {

A Founder Of RTDG

McGill was one of the six found-
ers of the Radio and Television Di-
rectors Guild. He was a graduate of
Yale University, and a member of
the Yale Club, the Executive Coun-
cil of the American Theater Wing,
and the American National Theater
Academy.

He leaves a son, Douglas, a student
at Yale, a sister, Elsa McGill, and a
brother, William. Interment will be
at New Haven, Conn,, his birthplace.

WCBS Lands Sponsors
For AM-TV Election Cover

(Continued from Page 1)
sponsored on the CBS radio and
television networks in 1948, but this
is the first time a local campaign
has been sponsored on both commu-
nication mediums.

Top CBS radio and television

.Inews correspondents will partici-

pate in the election coverage, which
will include interviews at the differ-
ent headquarters and in WCBS
studios.

Gen. Bronze Buys Brach

The General Bronze Corp., Garden
City, New York, has announced ac-
quisition of the L. S. Brach Manu-
facturing Corp., Newark, N. J,, pro-
ducer of automotive radio antennas,
television antennas, and other equip-
ment. The latter firm will be opera-
ted as a division of General Bronze.

WANT TO BOOST
YOUR HOOPER?

Reach by mail a new
complete list of

TELEVISION
OWNERS

in all important TV markets.

$18.75 per M names, oddressed on
your envelopes

DUNHILL

INTERNATIONAL LIST CO.
565 Fifth Avenue, N. Y., PLaza 3-083)
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HE YOUNGER Alexandre Dumas, we|

believe, once termed his "Camille” al
mere potboiler. The accuracy of his de-
scription was best demonstrated Thursday
nite when CBS unveiled a new bi-weekly
produced and directed by Bob Stevens,
titled “Romance.” Adapted by Halsted
Welles, “Camille’” was cut to a half-hour
and transferred to this country, circa 1923,
Marguerite became a ballerina residing in
Greenwich Village and Armand became
“Dillon Whitelaw,” a student at Princeton.
Thus brought closer to home in both space
and time, the production served only to
heighten the corny aspects of the tear-
jerker, with the result that it seemed more
like a third-rate soap opera than adult
drama. . . . Production-wise, the show was
on a par with the best the medium has to
offer. Stevens knows how to stage and
direct a program as well as just about
anyone now operating. Film was tastefully
used, an elevated camera angle was most
effective, and the entire show had as much
action as the script allowed. Ruth Ford,
as Marguerite, tried too hard, it seemed
in spots, but Richard Hylton, who resem-
bles singer Bill Lawrence, was very much
the lovestruck schoolboy. Supporting play-
ers were Malcolm Keen, Barry Kroeger, |
Timothy Kearse, Dorothy Sands, King Cal-
der and Nathan Adams. Three sets, all
excellent, were by Henry May.

o

ONNY MAID VERSATILE VARIETIES

folding after the installment of the
18th. “The Black Robe” will move into
the Friday, 9 p.m. spot on NBC on the
25th. . . . Klaus Landsberg, West Coast
director of Paramount Television and man-
ager of KTLA, is personally directing one
of the station’s more popular shows, ‘‘Latin
Cruise,” weekly half-hour originating at
the Country Club Hotel in Hollywood. . . .
BBDGO and ABC hosted a celebrity party
at the Elysee Theater last nite to mark
the first anniversary of “Celebrity Time,"
bankrolled by Goodrich. . . . WOR-TV
has begun an intensive promotion campaign |
to associate the station’s call letters and
channel.

WARD FOR the “best annual report

to stockholders on film” by “The
Financial World" has gone to Hal Roach
studios for “Prospects Unlimited.” TV film
made for Union Oil Co. of California
through Foote, Cone & Belding. . . . Paul
Tripp, “Mr. |. Magination” on CBS, will
narrate his “Story of Celeste” when it is
performed by the N, Y. Phitharmonic Sym-
phony at Carnegie Hall Nov. 19. . ., Carl
King has been signed as narrator for a
new series of fairy tales by Tele-Art Films.

. Kudner agency sent out kerosenc
storm lanterns to the press Friday as a
reminder of “Lights Out,” sponsored by
Admiral. |

Para. To Do Pickups
On (BS UN Coverage

Eastern TV department of Para-
mount Pictures will handle the pick-
ups of the UN General Assembly
which will be carried by CBS under
sponsorship of Ford Motor Co. be-
ginning today. Para will supply
cameras and crews, under the sup-
ervision of Richard Hodgson, direc-
tor of technical operations, and also
will record portions of the proceed-
ings for showing on the screen of
the Paramount Theater.

Entire series, which runs until the
end of the year, will be under the
general supervision of Edmund
Chester, CBS news director. Robert
Bendick, special events chief, will
be in charge of produttion, and
Frank Schaffner will direct.

Lyman Bryson, CBS public affairs
counselor, and Larry Leseur, UN
correspondent, will share commen-
tary and interview assignments.

Facilities and personnel of the UN
public information department will
be made available for production as-
sistance on the programs, which will |
be recorded and distributed by the
UN to other member states. |

O'Brian Joins Atlas

Robert W. O'Brian has been ap-
pointed vice-president of Atlas Tele- |

— —— —

Comparaive Tests
Postponed For Week

I$’ashington Burcaw of RADIO DAILY

Washington — The FCC decided
Friday to postpone the comparative
TV demonstrations slated for next
Monday for one week. Rejecting
DuMont's proposal that the Novem-
ber demonstration be cancelled, the
Commission ordered a one-week de-
lay in order to give the parties more
time to prepare. Details of the dem-
onstration could not be learned Fri-
day, with efforts still under way to
devise some means whereby the
matter to be sent out over the RCA,
CBS and DuMont signals can be
nearly identical as possible.

Will Use Former OPA Bullding

The receivers will be set up in

temporary building, formerly the

home of the Office of Price Adminis- |

tration.

| Traviesas, Of CBS, Named

To Head TBA Committee

LY is fully protected by register and copyright

STATISTICS TO INCLUDE TV

Establishes Video
As Vital Factor
In U. 8. Life

Washington Bureau of RADIO DAILY

Washington—New recognition of
the emergence of TV as a major
consideration in the thinking of
American families was seen here
Friday as the Bureau of Labor Sta-
tistics announced it will hereafter
compile data on video receiver pur-
chases and service as a part of its
cost-of-living surveys. The move is
part of a general revision to modern-
ize the studies, which cover 34 large
cities.

BLS director Ewan Clague said

Friday the survey, hereafter to be
known as the Consumers’ Price In-
dex, requires certain modernization
|if it is to be kept abreast of the
| times. He said it had already drop-
iped silk stockings for nylon as a
significant item and that it is drop-
ping ice-boxes for mechanical re-
frigerators. Data on sound radio re-
ceivers is not being dropped.

| he TV expenditures will appar-
ently come under the “home appli-
|ances” category, rather than as ex-

Herminio Traviesas, sales service| penditures for amusement.

manager of CBS-TV, has been
named chairman of the TBA com-
mercial operations committee, it
was announced on Friday by J. R.
Poppele, president of the trade or-
ganization.

Traviesas’ committee has

vision, it was announced yesterday | working on a standard rate card
by Harry Brown, president of the |form and standard facilities con-
firm. O'Brian formerly did promo- tract for the past year and both

tion and publicity for WRGB, Sche-
nectady. .

are expected to be completed this
year.

The Week In Television

FCC Kills Hope For Early End To Freeze

The FCC virtually killed all hope for an early lifting of the freeze
when it announced that it will hold additional color hearings and tests
in February, postponing all action of allocations wuntil completion of the
color question, Two of the three companies slated to appear in compara-
tive demounstrations Nov. 14 asked postponement of the tests. RCA said
that technical difficilties would prevent them from participating on
schedude, while DuMont urged that the test be put off until February. . ..

Dr. Allen B. DuMont took the stand

at the beariug 10 state that commer-

cial color is ten to 15 years away, Both DuMont and his research chief,
Dr. T. T. Goldsmith, Jr., were subjected to sharp questioning, especially
by Commissioners Jones and Hennock. . .. A. D. Dunton, CBC board
chairman, said TV in Canada is “wide open” for private broadcasters bt
none bhas shown much interest. Later in the week, however, he revealed
that eight applications for stations bad been received. . . . Zenith also

joined the anti-color group, stating

that there is not in existence today

a color system with which "both the public and the industry could
live” ... Ford Motor Co. signed to sponsor daily pickups of the UN
General Assenibly over CBS. . . . Special Thanksgiving Day programs
were set on NBC, by Elgin-American, and on CBS, by Longines-

Wittnaner.

Studies will get under way next
week in Baltimore, Birmingham.
Boston. Cincinnati, Detroit, Jackson-
ville, Memphis, Minneapolis, Mobile.
Portland, Me, and St. Louis. The
| other 23 cities will be surveyed by

been npext March.

| Ty

Tennis Pickup Sponsored
| Coverage by WOR-TV of pro ten-
nis matches featuring Pancho Gon-
‘zales, Jack Kramer, Frank Parker
{and Pancho Segura Nov. 9 will be
sponsored by Local Chevrolet Deal-
lers Association, through Campbell
Ewald agency. Originating from
Westchester County Center, pro-
gram will be the first, and perhaps
only pickup of the pro troupe in
|the area.

Huhn Joins WFIL-TV

Philadelphia — Austin O. Huhn,
{former production supervisor of
|WPIX, New York, has joined the
staff of WFIL-TV as a producer. He
has had 11 years experience in AM-
TV production and has had profes-
sional experience on the stage and
in motion pictures.

WPIX Sells Hockey

Sixteen home games of the New
York Rovers hockey team at Madi
son Square Garden will be sponsor-
ed on WPIX by Sunset Appliance
Stores, through Arnold Cohan agen
cy. Sunday afternoon pickups begin
Nov. 13. Guy LeBow will be behind
the mike.
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Commission Selling |
(alled Best Pay-Plan

(Continued from Page 1)
town personalities rather than local
salesmen. He declared that he fav-
ored the out-of-towners because
they seemed more effective in their
selling to local merchants.

Another advocate of commission
salesmen was Paul Alger of WSNJ,
Bridgeton, N. J. Alger, unlike Cas-
sell, expressed a preference for local
resident salesmen and said he felt'
they did a better job in their market.
His station pays 20 per cent commis-
sion to salesmen.

Offered By Si Goldman

The survey which provoked the
discussion was offered by Si Gold-
man. WJTN, Jamestown, N. Y.
Goldman had queried 12 representa-
tives of small-market stations in
various sections of the country on
their sales setup. One conclusion
reached in the survey was:

“The method of compensation for
salesmen preferred by most stations
is straight commission, with 15 per
cent being the most prevalant per-
centage; 64 per cent pay on a
straight commission basis and all but
two pay the straight 15 per cent. One
that doesn't, pays 20 per cent on the
first $1.000 and 10 per cent on every-
thing after that. Four stations that
don't pay straight commissions,
pay salary-and-commission or sal-
ary and bonus. In each of the four
cases, there is a different plan. One
station pays three per cent plus sal-
ary ranging from $50 to $60 per
week. Another pays $75 to $90 in

| coRsT-TO-CORST |

RADIO DAILY

New WCOP Quiz Show

Boston, Mass.—*You Can't Lose,”
new WCOP quiz show presented in
cooperation with the United Council
on World Affairs will be emceed by
Sam Gould. Listeners are invited to
send in questions, which will be
used as the basis for the weekly
current events quiz. The program
is aired over WCOP every Tuesday
evening at 9:45 p.m.

WCCO Music Awarded

Minneapolis, Minn.—*“Let’s Listen
to the Classics,” half-hour program
of classical music presented Mon-
day through Friday at 11:30 p.m.
over WCCO, received the 1949 Phi
Beta award for outstanding contrib-
ution to fine music and speech on
the air. Award was accepted by Ed
Viehman, originator of the program,
and Robert A. Schmitt, representing
Paul A. Schmitt Music Company,
sponsors of the program.

Two ““Reps’’ Appointed

Perth Amboy, N. J.—A. De Laski,
sales manager for Circle “X” Anten-
na Corporation. has announced that Trenton, N. J.—WTTM announced |
J. E. Smith, Dallas, Tex., has been  the appointment of Malcolm E. Ken-
appointed manufacturer's represen- | nedy to its sales staff. Kennedy was |
tative for the states of Tex., Arkan- |formerly connected with Station
sas, Oklahoma, and Louisiana; and | WIP, Philadelphia. and Station
J. K. Rose & Co., Chicago, 1., has| WKDN, Camden.
been appointed to cover the states
of Ill. and Wis.

Kennedy Appointed WTTM Post

Stork News
| A seven-pound eight-ounce
WSPC Cancer Drive daughter was born to Mrs. Rush
Anniston, Ala.—WSPC went on Sawyers at Memorial Hospital Oct.
the air for funds to buy a motorized 27th. Father is chief engineer for
wheel chair for 13-year-old Bennie Station WDVA, Danville, Va.

WITH Owners Acquire
Balti. Home News

(Continued from Page 1) :
offices will move to the WITH Build-
ing at 7 East Lexington Ave. R. C.
Embry, vice-president of WITH, has
been named vice-president and gen-
eral executive of the Home News
Company. Howard A. Burman, pub-
lisher of the Home News, will re-
main as vice-president.

Tinsley said that plans to widen
the circulation area of the paper, !
and to expand its editorial coverage,
are now under discussion, and that
additional announcements will be
made later.

CBS Adds Co;ywriter

David H. Luhmann has joined the
copywriting staff of the CBS C-O
promotion service effective immedi-
ately. Luhmann previously was as-
sociated with Johnson & Johnson.
pharmaceutical manufacturers of
New. Brunswick, N. J., where he
served as assistant advertising man-
ager of the Ethicon Suture Labora-
tories.

Hollingsworth, whose leg had to be
amputated because of cancer. Mem-
bers of the “Top of the Morning
Club” heard about it and generously
responded. Bennie received the
wheel chair, a dog, and a $3,000
cancer relief fund was given to the
people of Anniston.

New Talent Find
Hartford, Conn.—Four teen age
musicians have been selected as the

the nation’s most

'WWM flight

salary plus bonus based on net earn- | “talent find” for the week of Nov. 7,
ings. Another pays $60 per week  and they will perform several of
with a percentage of net profits at | their selections on all locally-pro-
the end of the year. The other pays | duced shows on WDRC during this
$60 per week plus 10 per cent on new | week. Theyre known as
business.” Pagani and his Three Sharps.” John

Goldman explained that generally | plays the accordian; Frank Tamiso,
speaking, most small market man-|the drums; Bob Tanguay, the sax;

“John | >

agers handle the sales manager's
duties and functions.
Kaye Talks On BMI

The second district meeting heard
Sydney Kaye of Broadcast Music
Inc., give a progress report on BMI's
popularity in the popular music
field. They also received a report
from Kolin Hager, of SESAC, on
the company’s plans to enlarge their
popular music catalogue and to do
some aggressive promotion in this
field after the first of the year.

{:u»]n-

 MAINLINE

and Don Cooke, the guitar.

Maurice Mitzhell, director of Broad-
cast Advertising Bureau, and follow-
ing the session fhey discussed in-
formally the future of the BAB op-
erations. Some feel that this service
should remain an integral part of
NAB's operations and others fore-
cast it is inevitable that the bureau
will become private business enter-
prise at a latter date.

All of the sessions of the second| If BAB leaves the NAB fold, one
district meeting were “grass roots” | broadcaster said, the very structure |
approach of sales and operational | of NAB will be in jeopardy. He ad-
problems. The broadcasters were im- |ded that NAB needs the new sales
pressed with the presentation of and public relations gimmick to sus-
tain its vitality as an industry or-
ganization.

This question as well as the future
of Broadcast Measurement Bureau
will be problems for the NAB board [
to solve when they meet on Novem-
ber 15.

The usual resolutions passed at|
district meetings were adopted and
the second district group agreed that !
Michael Hanna, director of WHCU.
Ithaca, N. Y., had done an excellent
job of setting up a constructive busi-
ness session for the group.

Fly United's DC-6 Mainliner 300 'the Hollywood,”” and you
will see why it has won the favor of discriminating travelers.

Notice the courtesy and efficiency of United's hand-
picked crew; relax over the delicious full-course meals,
without question the finest aloft; then discover the unex-
pected extra services that distinguish this flight.

“"The Hollywood™ leaves at 12 noon and arrives in
Los Angeles at 7:55 p. m. Only one stop en route—at
Chicago. Another onestop DC-6 Mainliner 300 flight at
9 p.m.

UNITED AIR LINES
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Newsmen Gathering
For Nal. Convention

An advance guard of the National
Assn. of Radio News Directors ar-
rived in New York earlier this week
to wrap up arrangements for the
NARND’s annual convention, which
will open at the Commodore Hotel
on Friday and continue through
Sunday, Nov. 13.

The NARND board of directors
will hold its first pre-convention
meeting tonight at 8, and will meet
inlermittently throughout Thursday.
Visits by NARND members to Uni-
led Nations headquarters at Lake

(Continued on Page 8)

Sale of Farnsworth
Held Legal By Court

Fort Wayne, Ind.—Sale of Farns-
worth Television and Radio Corp.,
Fort Wayne, Ind., to International
Telephone & Telegraph Co. was held
valid in a recent (10-28) 31-page
opinion given by Judge Luther M.
Swygert in U. S. District Court at
South Bend.

The decision came as a result of a
suit by Robert W. Kenny, Los An-
geles, a Farnsworth stockholder,
seeking to void the sale. Salient

{Continued on Page 2)

FCC’s ‘No’ To W]R Plea
Upheld By Capital Court

Washington Bureaw of RADIO DAILY

Washington—Right of the FCC to
refuse to hear WJR's objection to
its granting a permit for a new sta-
tion on the 760 band in Tarboro,
N. C. was upheld Monday by the
United States Court of Appeals for
the District of Columbia. Last spring
the court had sent the case back to
the Commission on appeal from

(Continued on Page 6)

AWEB Resolution

A resolution urging perpetua-
tion of the Association of Women
Broadcasters by the NAB was
adopted by the district meeting
of AWB in New York on last
Saturday. The resolution was
sponsored by Dorothy Lewis of
United Nations, former director of
women’s activities at NAB and
one of the organizers of the wo-
men broadcasters group.

i

Seript Service |

A new script service is being
provided to women broadcasters
on a monthly basis by the Public
Relations Department of Barnard
College, women’s undergraduate
unit of Ceolumbia University in
New York City. Two scripts of
about two minutes each in length
will be provided to every sub-
scribing commentator on an ex-
clusive gratis basis in her city.
Material covered will include col-
lege anecdotes, information on
current topics gleaned from visit-
ing lecturers and members of the
College faculty, miscellaneous
items about student activities, and
trends of particular interest to

’ women.

MBS Sefs 6-Mo. Long
Adv. Drive In Trades

Full-scale plans for a six-month
long major advertising campaign in-
volving two-page spreads in the
trade press, starting the week of
Nov. 21, have been completed by the
Mutual Broadcasting System, it has
been announced by Robert A.
Schmid, MBS v-p in charge of ad-
vertising, promotion and planning.

The series is designed to promote

(Continued on Page 2)

Religious Video Workshop
To Be Held At Syracuse

Syracuse, N. Y.—Plans for this
year's first national religious tele-
vision workshop, to be held here
from Nov. 13 through Nov. 18, were

(Continued on Page 2)

NBC’S TV-DEPT. NOW SEPARATE ENTITY

To Be Headed By Vice-Pres. Weaver;

Two Other Organizations Readied

To Administer

Women's-Show Info
Needed,_AWB Told

“All agencies and all time buyers
need more information about wo-
men’s programs,” and when such
data becomes available, “your next
week’s pay check might be bigger,”
Linnea Nelson of J. Walter Thomp-
son told a panel discussion during
the weekend conference of the As- |
sociation of Women Broadcasters. |

Miss Nelson pointed out to the

(Continued on Page 6)

WTPS On “Unlimited”;
Other Activity At FCC/

Washington Bureau of RADIO DAILY
Washington — The FCC has an-
nounced that it has reconsidered
and granted the application of
WTPS, New Orleans, to extend its
hours from daytime to unlimited on
the 940 band. The one - kilowatt
power the station uses in the day-

{Continued on Page 2)

WMGM Sells Basketball
To Five Local Sponsors

WMGM, New York. will carry the
complete 1949-1950 schedule of the
New York Knickerbocker pro bas-
ketball team, under the joint spon-
sorship of Adler Shoe Stores, Buddy

(Continued on Page 2}

Sees Theaters Outbidding Nets
For Exclusive TV Sports Rights

St. Louis—About 25 ‘“good-sized
theaters,” interconnected and equip-
ped for large-screen TV, “can com-
pete successfully for exclusive tele-
vision rights to outstanding sports
events,” Nathan L. Halpern, TV con-
sultant to Theater Owners of Amer-
ica and Fabian Theaters, said here
yesterday.

In an address before a convention
of theater owners, Halpern pointed
out that “the profitable future” of

theater tele “lies in exclusive pro-
grams available only in the theater.
In fact,” he continued. “‘theater tele-
vision cannot be properly tested for
results until it is fed with exclusive
programs.” [

Since only 25 of the 17,000 thea-
ters in the country could sew up na-
tional TV rights. “with the equip-i
ment and interconnection of about
fifty good-sized theaters, it will be-

(Continued on Page 7)

Sound, O & O

Separation of NBC's TV network
operations from other departments
and activities of the web into their
own integrated and self-contained
organization
headed by Syl-
vester L. (Pat)
Weaver. vice-
president in
charge of tele.
w as announced

Monday by
prexy Joseph H.
McConnell.

Long rumored
in the trade, the
announcement
was the first of-
ficial action to
be made public

WEAVER
following a thorough study of all
NBC operations by the efficiency
firm of Booz, Allen and Hamilton.
Two similar organizations on the

(Continued on Page 7)

IBS, Kermif Raymond
Salvage @ Drafted

Details of a plan whereby Howard
G. Barnes, New York radio produ-
cer, will form a new corporation to
lake over the assets and operations
of the Transcription Broadcasting
System, Inc., and Kermit-Raymond
Corp. were disclosed on Monday by
a spokesman for the creditors.

Associated with Barnes in the new
corporation is Ray Bloch, head of
Ray Bloch Enterprises, New York.
The jointly-operated firms of TBS
{Continued on Page 8)

Cantor's Campaign

Eddie Cantor. emcee of NBC's
"Take It Or Leave 1I.” launched
his sixth annual “Give-a-Gift-To-
the-Yank-Who-Gave”  Christmas
campgign on Sunday’s broadcast.
Each Christmas shopper is asked
to buy a gift for a hospitalized
veteran. The gifts will be collec.
ted and distributed by the Ameri-
| can Legion, Jewish War Veterans,
and Catholic War Veterans,

|

hi e — e
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FINANCIAL

(November 7)

NEW YORK STOCK EXCHANGE
Net
High Low Close Chg.
ABC 8 7 8 . .
Admiral Corp 28V 28 2835 58
Am. Tel. & Tel. 146 14533 146 Sg
CBS A 25 243; 24% Vy
CBS B 245, 2433 24% 173
Phitco 30%; 30%s 3074 13
Philco ptd. 80Y, 804 8014 1
RCA Common 1235 120 121, |73
RCA Ist ptd. 74, 73, 74 1A
Stewart-Worner 124 1215 12:7 g
Westinghouse 2834 277, 28V, »
Westinghouse ptd. 1017, 1017

Zenith Radio 283, 283, 28%
NEW YORK CURB EXCHANGE
Nat. Union Rodio 2% 2Vp 253 — g
OVER THE COUNTER
Bid Asked
DuMont tab 20V, 21V,
Stromberg-Carlsan 1334 15

WMGM Sells Basketball
To Five Local Sponsors

(Continued from Page 1)
Lee Clothes. Dynamic Stores, Ne-
aick’s, and the New York World-
Telegram.

The Knicks will play 29 games at
home and 18 away, opening their
eason against Indianapolis in Madi-
on Square Garden on Thursday.
Ma (Gilickman will do the play-
by-play account

b
AND, OREGON i

D WITH NBC
ALLY BY EDWARD PETRY CO., INC

RADIO DAILY

WTPS On “Unlimited”; Sale of Farnsworth

Other Activity At FCC Held Legal By Court

(Continued from Page 1) [ (Continued from Page 1)
light hours will be halved after sun- | Points in the court’s opinion were
set. { (1) there was no evidence of Farns-
The Commission also granted two | WOrth officials having a personal in-
unlimited time stations, with 250 terest in the sale or of failing to
watls power, to the Clinton County | Present the facts to the stockholders;
Broadcasting Corp., Plattsburg, N. Y.| (2) the cost of the proxy campaign
and the Cloguet Broadcasting Corp. | Was judged as not being excessive;
Cloguet, Minn. The former will be | (3) despite invalid proxies, a major-
on the 1340 kc band, at an estimated | ity were above reproach; and (4) on
cost of $18.943. and the latter on the | the stockholder vote on dissolution
1450 band at an estimated cost of | ©f the Farnsworth firm. the court
$10.399. held it was not necessary for share-

Texas Company Gels Permit | holders to vote on the issue.

Daytime-only authorizations were Kenny’s attorncys charged in the
announced for the Colorado City [trial last August that ballots were
Broadcasting Company. Colorado |improperly counted when the sale
City, Texas, to operate on the 1320 |decision was made. This suit in Fed-
band with 500 watts power at an es-!|eral Court was the third unsuccess-

timated cost of $19,547, and for 1.heI
Missouri Central Broadcasters, Jef-
ferson City, Mo., to operate on the
900 kc band with 250 watts at an
cstimated construction cost of
$14.000.

The Commission also granted a
permit for a new non-commercial
FM station to operate on Channel
203, with the licensee the Texas|
Trade School. in Dallas.

!

Religious Video Workshop
To Be Held At Syracuse

(Continued from Page 1)
announced today by the Protestant
Radio Commission.

More than 15 national church offi-
cials will be instructed on the use
of television as a religious educa-
tional medium in the course of the
conclave. The Rev. Everett Parker,
director of the Protestant Radio
Commission, summarized the situa-
tion thus: “"churches had missed the
boat on learning how to produce
good religious broadcasts and had
awakened to this fact 20 years too
late. It is our job to see that church
leaders learn to help television sta-
tions produce outstanding religious
television programs.”

Brand Name Spots

The Brand Names Foundation has
sent to all U. S. stations a kit con-
taining 25 spot announcements rang-
ing in length from 35 seconds to 50
seconds, which plug the theme that
brand-name advertising helps to
provide better goods at lower cost.

| ome !All.

—rar
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SEN LUDY, Goneral Maonager

ful attempt by Kenny and Harry
Hecht, both stockholders, to block
the sale. The two men filed suits
which were heard in the New York
Supreme Court last April. but both
were dismissed.

Phillips To Run WSGW,

New Saginaw Station

Saginaw, Mich.—Robert W. Phil-
lips, formerly with WSAM, Saginaw,
has been named general manager
of WSGW, a new station scheduled
to begin operations here next spring.
He has been active in radio in the
northeastern Michigan area since
1939.

“Ladies and
Gentlemen..”

Here's the convention hall
at Philadelphia before any of
the “b’hoys’ showed up. Not
a timely picture, but it
makes a darn good point.

you're bound to end up with
cost-per-listener.

want to
in your

\

P

It's useless to talk to an empty house.
give meaning to any message.
If you remember that when you buy radio in Baltimore,

Tom Tinsley, President -

MBS Sets 6-Mo. Long
Adv. Drive In Trades

(Continued from Page 1)

the medium of network radio, parti-
cularty Mutual's web operations. A
new trade character, known as
“Mister Plus.” has been designed to
dramatize the campaign pictorially.
The character, which will appear in
each of the ads, will stress the cam-
paign theme. “The Difference is
Mutual.”

Among the basic difterences to be
highlighted in the campaign will be
“lower time costs, more homes de-
livered per dollar, maximum flexi-
bility in arranging hookups to match
| market distribution, and free ‘where
to buy it’ cut-in announcements.”

WCAU Names Kelly

Philadelphia — John T. “Chick”
| Kelly, publicity director for WCAU
and WCAU-TV for the last two
years, has been named commercial
|represenlalive for WCAU-TV, re-
porting to Alex Rosenman, vice-

I‘ N. Pryor, WCAU promotion director,
will take the additional duties of
station publicity, with the title of
director of promotion and publicity.
Robert L. Klaus. former managing
editor of TV Digest. has been added
to WCAU's promotion and publicity
department.

It takes audience to

W-1-T-H. W-I-T-H gives you

audience — big, steady, interested audience at rock bottom

W-I-T-H is the big bargain buy because it produces more
listeners-per-dollar than any other station in town. So if you
roduce BIG results for a LITTLE bit of money, call
eadley-Reed man and get the full W-I-T-H story.

1TH

BALTIMORE, MARYLAND

Represented by Headley-Reed

president in charge of sales. Robert-




<7 )
B

That’s ;
penetration/

Among all of the 257 stations heard within the WLW
Merchandise-Able Area, The Nation’s Station reccived
six hours of all listening during an average weck
between 6 AM and Midnight—as compared to an
average of less than one hour to the nine major com-
petitive stations.*

THAT'S PENETRATION!
Listeners were tuned to...
P Average of Nine Major
wiw Competitive Stations
184 minutes—6 AM to 6 PM —30 minutes
143 minutes—6 PM to Midnight—22 minutes
327 minutes—6 AM to Midnight—52 minutes

WE REPEAT, that’s penetration!
Complete information may be obtained at any of the
WLW Sales Offices:

140 West 9th St., Cincinnati 2, Ohio
630 Fifth Avenue, New York 20, N. 7.

360 North Michigan, Chicago 1, Ill.

6381 Hollywood Blvd., Hollywood 28, Calif.

*Nielsen Radio Index, February - March, 1949

when you want
penetration you want

the 'nutlon'.s most merchandise-able station

CROSLEY BROADCASTYING CORPORATION
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" SOUTHWEST |

EW WRR, Dallas, personnel in-
4V cludes Virginia Baker in copy
department, John Wolfe in sales, an- |
nouncer Eddie Hill. and Grover|
Herring, Al Welch, and Charlie Fro- |
man in the engineering department.

“The Chuck Wagon Gang,” spon-
sored by Bewley Mills through
Glenn Advertising began its 18th
year on the air this week and its
12th year on WBAP-570, Fort Worth,
and the Lone Star Chain. Talent on
the show is the four member Carter
family.

WBAP-TV, Fort Worth, moves up
its sign-on time Monday through
Friday to 4:00 p.m. for two hours of
live studio programs. From 6:00
p.m. to sign off time remains un-
changed with ABC, NBC, studio and |
remote programming. |

“Foremost Young American’s
Club,” aired on WBAP-570, Fort
Worth, (11:30 a.m. Saturday) since
May, moved out of radio into televi-
sion November 5. The program is an
audience participation-talent pro-
gram for children, sponsored by
Foremost Dairies through Albert
Evans Advertising, Fort Worth.
Television version will run alterna-
ting Saturdays 5:45 to 6:15 p.m.

Moral to untelegenic sportscast-
ers: Bud Sherman, sportscaster for
WBAP-TV, Fort Worth, who handles
wrestling, high school football, etc.,
received the following note from
Smithfield, Texas: “I used to swoon
at the sound of your voice, but that |
was long before the night they|
turned the camera on you. Since|
then, I just don’t care anymore.
‘Heartbroken'.”

Latest set count released through}
Harold Hough, director, WBAP-TV, |
Fort Worth, for the Fort Worth-Dal-
las area, is 20,800 sets as of Novem-
ber 1. The station keeps close tabs
on the sets through dealer and dis-
tributor connections and a free
weekly television schedule mailing
to home set owners. |

MT-519 W. 46 SL
HENRY GREENFIELD, Mg. Director N.Y.19

California Commentary. . . !
® ® @ Could the Mexico City visit of Frank Stanton, president of
CbS. have any bearing on the TV planning of Emilio Azcarraga’s plan-

it is known that Prexy Stanton will visit with the Mexican
radio-movie tycoon. and maybe they’ll discuss an
HO]_]_YWOOd interchange of 1V {ilm. . . . Azcarraga is said to
have some definite ideas about a TV transcription
network that might become international in scope. . . . Rumored that
NBC’s coast television personnel will undergo some changes in the
reorganization of the web’s operational departments. . . . Ronson Lighters
will sponsor a new weekly musical variety program. ‘The Johhny
Desmond Show,” over the full 27l.station network of ABC starting
Weanesday. Jan. Il, 1950. Contract runs for 49 weeks. Eleanor Engel
will announce. . . . Gordon MacRae, the warbler and Mrs. MacRae are
vacationing in New York, staying at the Waldorf. no less. where
Gordon once was reiused a beliboy iob. . . . Jack Carson has booked
a second airplane tour of veterans hospitals. This one takes him to
‘Wymoing, Colorado, New Mexico, Okiahoma and Texas. . . . Garry
Moore has turned down a thurty-minute sponsor for his daytime program.
Bankroller oitered a five-a-week backing if Moore would trim his hour
to 30 minutes. Moore. who has Ken Carson and llene Woods helping
him on the chore. refused. . . . Hal Sawyer’s Hollywood TV show, "T'll
Buy That”” being eyed by national experts as a test of TV's selling
power, is sold oul, with three sponsors. Sawyer is starling another
similar program within a month.
w w g w
® @ e Jo Stafford wound up an eight-day concert tour of
the midwest by appearing at Purdue University, in Lafayette,

ning? . ..

Ind. She opens next at the Paramount in New York. . . . Doris
Day will guest on Railroad Hour over NBC when *“No, No,
Nanette” is aired. . . . Ben Gage has telecast his final “Ben Gage

Show” over CBS-KTIV and will now prep his two new video
packages, “Backstage with Ben"” and “Milestones in Showbusiness.”
. Allan Jones and Irene Hervey will guest on Milton Berle
NBC TV program in New York on Nov. 15th, when they return
from England after a seven-month concert tour. Stint will mark
first U. S. appearance of act on state-side TV. ... Beginning Nov.
15th, Art Linkletter's “People are Funny” show will be taped for
four consecutive broadcasts. Guedel, show’s producer, feels that
there will be greater advantage in taping “People are Funny”
because it will allow greater latitude for Art's great ad lib talent.
. . Jimmy Wakely plays the Fox Theater, Detroit for one week
starting Nov. 11th, before going into the Thunderbird Hotel at
Las Vegas. . . . Sara Berner is taking on title of featured vocalist
with due notice to Dinah Shore and Doris Day, Sara vocaling in
dialect on Jack Benny Show, Bob Hope Show, and on the Jimmy
Durante Program. . .. Larry Kolpack, of Larry Finley Productions
returned to Hollywood after a lengthy tour making a survey of
radio and TV stations. . . . Larry Parks, Maxie Windsor, and
Stan Laurel highlighted the sequence of Erskine Johnson's *“Holly-
wood Reel” over KECA-TV, Hollywood, Nov. 2, at 7:30 p.m,,
P.S. T.... Comedian Jack Marshall, back from his stint in Salt
L.ake and is the first actor set for Estelle Taylor’s second series
of “Taylored Lady” fashion featurettes, which will again be
filmed on 16mm for TV release. . . . Marc Lawrence, who por-
trays ganster roles on radio, TV and the screen, has reported to
MGM for his part in *“Asphalt Jungle,” produced by Arthur
Hornblow and directed by John Huston. . .. Fran Warren, Broad-
way show singer and recording artist, joined the Henry Morgan
show as featured vocalist on Friday, Nov. 4th.

.

| CHICAGO |

By HAL TATE

EN ROGERS of the Veterans

Administration has been trans-
ferred here from Washington, D. C.
| He'll be the information service rep-
resentative for radio and television
for Illinois, Indiana and Wisconsin.
Rogers has already cut three “Here's
to Veterans” shows at the local Uni-
versal Recording studios for Janu-
ary release. Featured in this 14th
series will be Orrin Tucker, Jack
Fina and Buddy Moreno. G. 1. loans
and hospital priorities are plugged
by the bandleaders in the forthcom-
ing series.

Radio and TV actress Kay West-
fall has been signed for a starring
role in “The Golden Gloves Story”
currently being filmed in Chicago
by Central National Pictures. James
Dunn has the leading male role in
this boxing yarn which is being pro-
duced by Chicagoan Carl Krueger
for Eagle-Lion release.

Fix It' To Greystone

The Greystone Press has signed
for sponsorship of “Mr. Fix It,”
| quarter-hour weekly program of
home repair suggestions, on CBS,
| Saturday, 2:30-2:45 p.m., starting
Jan. 7, on behalf of Popular Mech-
anics Complete Book of Home Re-
pairs. H. B. Humphrey. Inc, New
York, is the agency.

| ﬁﬂw 16 e
Western Echoes, ive-day a week
KMBC - KFRM feature at 5:30

| %m., stars the Rhythm Riders.

hese four young vocal-instru-

mentalists have been featured on
network programs and their

arrangements of western and
popular tunes are extremely well
received. They have a large fol.
lowing in the Heart of America,
and their personal appearancesin
the area win new fans every week.

Satished spoasors have includ-
ed Grove Laboratories, Allbritton
Motors, and other local accounts.

Contact us,orany Free & Peters
“Colonel” for availabilities!

KMBC

of Kansas City

for Rural Kansas




SAN FRANCISCO
5,000 WATTS—610 KC.
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For A WHALE of a sales job in the 2 biggest markets
in the West, buy KFRC, San Francisco and KH]J, Los
Angeles... Economy, Complete Coverage, 25 Years of
Successful Selling—All Yours with these Key Stations

of DON LEg—the Nation’s Greatest Regional Network.

LOS ANGELES
5,000 WATTS—930 KC.

Represented Nationally by JOHN BLAIR & Co.



SAN FRANCISCO }

By NOEL CORBETT

LOYD E. YODER in from KOA,

Denver, in town to referee the
Denver U-St. Mary's game at the
Lodi Grape Bowl. Sid Strotz, NBC
veepee up from Hollywood. He'll
round-table with Yoder and John
Elwood while here.

Taylor Graves, New York stage
and radio actor home-towning and
doing a featured role in “Finian’s
Rainbow.”

The Chronicle and local dealers
are giving away twelve television

ilnfo On Women’s Programs
. Badly Needed, AWB Is Told

AWB delegates that there is a grow-
ing recognition that women broad-
casters are for the most part sales
people, not only talent. She said that
she as a time buyer, finds it difficult
to obtain information of the markets
covered by women's programs
throughout the country and their ef-
fectiveness as selling media.
Maurice Mitchell, director of the
NAB's broadcast advertising bureau,
also speaking on the general topic
of “This Week's Pay Check,” de-

sets. No box tops, no "omi"g_,j_uSt:clared that the woman's program is
fill out a blank “I want a television | essentially a “framework for adver-

set, because. . . ” | tising” «
: . . 4 g” and that the “woman broad-
It is a small world. Edna Fischer |caster is in reality a commercial an-

and Arch Le Roux put out a record- |, ,,ncer who has the peculiar abil-

ing of “Small World.” Then, in iy 14 deliver a personal recommen-
checking through the KSFO record | 4ation,” as one person would deliver

library they found another tune by | i, another. He reminded the confer-
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{ IN C. GOULDON has joined the
i publicity department of Benton
at the luncheon included Adolf N.|& Bowles, Inc. He was formerly with
Hult, vice-president in charge oflThe Mutual Broadcasting System
sales, Mutual Broadcasting System;|and the New York Daily News.
Sterling Fisher, manager of public
affairs and education, NBC; J. R. BROOKE, SMITH, FRENCH &
Poppele, vice-president of WOR and | DORRANCE, INC., Detroit and New
president of Television Broadcasters | York advertising agency, announces
Association; Miss Bette Doolittle, | the addition of Boris I. Moroz to its
acting executive secretary of the|creative copy staff in the Detroit
AWB; Mrs. Gertrude Zorbaugh, as- | pjvision.

sistant secretary, ABC; William C.
Ackerman, director of reference de-
partment, CBS; George Wallace,

-

THE WASHINGTON LOAN &

| manager, sales promotion AM-TV,

NBC; Mrs. Dorothy Lewis, United
Nations; Miss Sally Work, WBEN,
chairman, District 11, AWB, and
Mrs. Doris Corwith, NBC, chairman |
of the conference.

Official hosts at the cocktail party
for women broadcasters were Mr.

the same name. Fux;thber checlf. f‘}"“u"dvees that if women broadcasters are |and Mrs. Elliott Sanger, WQXR;
that song#tles calr(xt edcopyng tf’d' going to be effective salesmen for|Robert A. Schmid and Roy Danish,
Fact of which makes Edna and Arch | i}air clients, they should concen-| MBS; J. R. Poppele and Julius See-

muchly relieved.

TRUST COMPANY, one of Wash-
ington’s largest and oldest banks,
has just appointed Kal, Ehrlich &
Merrick Advertising., Inc.,, to place
its advertising.

ARTHUR PINE ASSOCIATES
have been appointed by Gund Man-
ufacturing Company, makers of
stuffed toys, to handle their publi-
city-public relations in all media.

trate some of their efforts on learn- | bach, WOR; William Moore, WBNX;
ing about their sponsors’ problems. |Gordon Graham, WCBS; Thomas
Sally Work, the district chairman, | McFadden and Don Norman, WNBC;

Bob Moore’s KEEN disc show is|

proving a winner with Bay Area lis-I Wb LTEES FeANEE, 55 M0CK SR

have been engaged to direct publi-

teners. He plays records from every |, ceted the women broadcasters|and Miss Grace Johnsen, ABC.

era. which he has gathered over a
period of years.

The First Savings and Loan Asso-
ciation of Oakland is now sponsor-
ing “Musical Dividends” on KNBC
Tuesdays and Thursdays at 7:30 p.m.

TELEVISION engineers call
this the ‘“Test Pattern’ of
WMAR-TV.

Sci-owners call it a sure
identification of finest in tele-
vision entertainment.

Businessmen are discover-
ing that it means the best
buy in television in Maryland!

WMAR-TV

The Sunpapers Station
CHANNEL 2 - BALTIMORE, MD.

after which Gertrude Grover took
over as moderator of the first ses-
|sion. Barbara Welles of WOR de-
scribed what a woman broadcaster
| does, in answer to Who Earns 1t And
How, pointing out that the half-hour
on the air is the least of the work
entailed.

Alma Dettinger of WQXR outlined
Ithe woman broadcaster’s relation-
ship with her sponsor. Mary Eileen
Ranney of WROW, Albany, cited
other illustrations as to how the wo-

plement the work of the salesmen,
but actually be the saleswoman not
only for her program., but for her
station.

The guests at the luncheon in-
cluded Lloyd George Vennard of the
Edward Petry Associates and Mrs.
Elizabeth Colclough, program man-
ager of “Town Meeting of the Air.”
| Network and station representatives

|FCC's ‘No’ To WIR Plea
Upheld By Capital Court

! (Continued from Page 1)
WJR that its rights were not being
properly regarded.

The Detroit station, also on the 760
band, had complained of interfer-
ence from the North Carolina grant.
When the Commission refused to

man broadcaster must not only sup- |

grant it oral argument of the inter- |

ference claim, appeal was taken to
the court. Last spring the Commis-
| sion returned the case to the FCC
| with the admonition that more con-
sideration be given WJR, and asking
for the facts in the case.

Monday the court held that WJR's
[license was not adversely affected
and that, on the merits, there was no
reason to upset the Commission
grant. The court made it plain that
lit does not feel the Commission is
obliged to hear every party claiming
to be affected by any of its actions.

city and promotion for WVNJ, New-
The committee in charge of the ark.
convention included: Doris Corwith, |

NBC, chairman; Dorothy A. Kemble,|] H. B. LEQUATTE, INC., has been
Mutual, vice-chairman; Ruth Trex-|named by the Throwsters Group of
ler, ABC; Alma Dettinger, WQXR; | the National Federation of Textiles,
Linnea Nelson, J. Walter Thompson; | to promote the use of twisted nylon

and Agnes Law, CBS. |in making women's hosiery.

LES HAFNER & C. F. VETTER, JR.

announce

PRODUCTION STAGES 1,2,3 and 4

now in operation

at

MOTION PICTURE STAGES, INC.
3 EAST 57th STREET

PLaza 3-4840

e
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George Frey Named Director Of Video Sales;
Smith To Head Operations: Blackburn To Coast:

| TELE TOPICS |

BC'S HUGE NEW STUDIO in the con-
verted stable on West 66th street
was shown off to best advantage Sunday
nite in the debut of the Paul Whiteman

Goodyear Revue. The spaciousness of the
studio combined with striking backgrounds |
by James McNaughton enabled producer |
Tony Stanford to mount a variety show
that was, overall, as entertaining as any-
thing on the air. In addition, two dance
numbers were staged by Valerie Bettis in
such a grand manner, although only six
dancers were involved, that they gave
the impression of monster production num-
bers in a Hollywood musical. Excellent
camera work, concentrating on depth in-
stead of width, gave the dances a scope
and three-dimensional effect that were
truly exciting. Whiteman's music was full
and rich and the maestro handled his be-
tween-act chores in a most pleasing man-
ner. Junie Keegan, his singer, is a 13-year-
old with wistful expression and velvety

voice. Guests Eddie Albert and Allyn Mc-
Clerie were charming in a number from
“Miss Liberty,” while Darla Hood and the
Enchanters offered an amusing bit of
vocalizing. Program closed with Charles
Laughton reading from “Of Time and The
River.” His stirring interpretation made
Wolfe's beautiful prose come alive, and
almost made us forget that he was solo
on camera for almost five minutes. . . .
Program is scripted by George Faukner,
directed by Wm. H. Brown, Jr., with Ward
Byron producing for ABC. Middle com-
mercial was all fouled up as cues were
missed right and left. Agency for Good-
year is YGR.

WPIX CUTTING BACK again, plans
to axe about five shows. Staff cuts
already under way and include flack Bob
Rodgers and producer Jack Balch plus sev-
eral cameramen and engineers and others. |
.. . Wyllis Cooper, one of the best writers ’
in all radio, has joined CBS-TV as exec
producer-director-writer, He's working on
a new dramatic series to include his own
work and that of other writers. . ., WNBT
dropped the Hank McCune show, filmed
in H'wood by Showmanship, Inc., on short
notice because station execs were disap-

BS PLANNING a new dramatic series
based on the Edna Ferber-George S.
Kaufman play, “"Stage Door,” to follow the
pattern of “The Front Page.” Web also
building a comedy seg around Al Bernie
for airing in the Wednesday, 9:30-10 p.m,
slot. , . . Backstage at the Whiteman
preem, an impromptu whistling concert by
Adolph Green, who was waiting for his
wife, Allyn McClerie, and makeup man
erman Buchman attracted the attention
of Pops and the rest of the cast. They

| cial

were whistling Brahms’ Double Concerto.

Wile In N. Y. Production As

Assistant To Weaver

(Continued from Page 1)

same administrative level as TV,
one for sound broadcasting and the
other for owned-and-operated sta-
tions, are now being formed, Mc-
Connell said.

It is expected
that executive
veepee Charles
R. Denny, Jr..
will be chief of
AM activities,
with the top post
for stations still
to be filled.
James Gaines is
now director of
o. & o. outlets.

In the new TV
organization,
George Frey
manager

SMITH
of Eastern sales for
and TV, becomes director of sales
for tele.

It also is believed that Harry C.
Kopf, now administrative vcepee in

AM

charge of sales,
will be named:
to the top radio’
sales post.

Other top ex-
ecs working un-
der Weaver ini
the new set-up
are Carleton D,
Smith, who con-
tinues as direc-
tor of opera-
tions; Frederic
W. Wile, Jr., as-
sistant to Wea-
ver, who Dbe-
comes director
of production,
national

FREY
and Norman Blackburn,
program director, who moves to
Hollywood as head of TV network
operations.

Blackburn, who has had consider-

able experience in motion pictures,
will begin work at once todevelop TV
formats for NBC’s top AM stars and
other Hollywood
personalities,
Weaver said.

The following
departments will
report to Smith,
Weaver announ-
ced: controller,
headed by J. R.
Myers; film syn-
dication. Russell
Johnston; pro-
duction services,
Fred Shawn;
station relations,
Sheldon B. Hick-
ox, Jr., and tech-
nical operations,
Robert E. Shelby.

Under Frey will be grouped time
sales, with Edward Hitz as eastern
sales manager; Eugene Hogue, mid-
western sales manager, and program
sales, headed by
Robert W. Sarn-
off, formerly na-
tional manager
of program pro-
duction.

The following
departments will
report to Wile:
new program
development
headed by Fred
Coe; talent, Carl
Stanton; pro-
gram production,
with the follow-
ing producers:
Richard Berger,

WILE

BLACKBURN
William Garden, George McGarrett.

Victor McLeod. Roger Muir and
Ernest Walling., and continuity ac-
ceptance,

Sees Theaters Outb i(lding Nets
For Exclusive TV Sports Rights

(Continued from Page 1)

come possible to program exclusive
television entertainment regularly
in the theaters,” he said. “From this
number of theaters, more money can
be made available, plus profit, for
program production than is paid out
today for any regular entertainment
program in television. Thesc finan-
facts underscore the
economic structure for
theater telcvision.”

To assure the development

building

of

theater tele, Halpern said, “it is

Manufacturer Urges
Color Tests In Homes

Arco Electronics, distributors of
electronic components, on Monday
outlined to the FCC a plan which,
the firm claimed. “would enable
250,000 ‘fan experimenters’ to assist
in trial and error testing of proposed
systems of color television.”

The firm proposed that the Com-
mission “order” proponents of color
television systems to provide color
telecasts in major metropolitan mar-
kets “for a minimum number of
hours per day,” so that “interested
individuals™ could test their signal.

Arco’s letter to the FCC said in
part: “In the course of direct testi- .
mony during the past few weeks.
members of the Commission have
repeatedly sought a way to deter-
mine whether the color systems now
being proposed would be accepted
by the public. . . . We are proposing
that the Commission rely for advice
on the judgement of 250,000 experi-
menters, ... "”

Arco added that it “and several
hundred other qualified firms.” are
prepared to provide essential parts
and components, either in separate
form or in “knockdown" kits, for
the use of “fan experimenters.”

New Air Time High
Claimed By WLW.T

Cincinnati—An all time high of 11
hours and four minutes.of daily pro-
gramming during October has been
reported for WLW-T for what is
claimed to be onc of the most ex-
tensive schedules offered by any sta-
tion in the country. The report was
prepared by Don Miller, head of the
Crosley research department.

Figures for October showed a
daily increase of three hours and six
minutes over the previous month,
and five hours and 52 minutes over
the figures recorded for the station
six months ago. The increase is ac-
counted for by the inauguration of
coaxial cable service and increased
local daytime programming by the
station.

Local programming averaged six
hours and 54 minutes daily. or 62.2

necessary and desirable” for the film | per cent of the station’s total air

industry to seek allocation of chan-
nels from the FCC. Unless this is
done quickly, the industry “is in
danger of losing them by default,”
he added.

Halpern reported that four thea-

equipment installed and that an ad-

time. A daily average of four hours
and 42 minutes of this time was of
studio origin. while films averaged
one and a half hours daily. Despite
the scheduling of local football con-
tests, remotes averaged only 16

sound | ters in the country now have TV K minutes per day.

Network service accounted for

ditional six to eight theaters expect|37.4 per cent of the total hours on

to install TV in a few months.

the air during October.




Newsmen Gathering
For Nat. Convention.
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WWNI Aids School Band
Wabash, Ind.—~WWNTI hit the jack-

Employment Service
‘Hartford, Conn.—Each weekday

for Thursday. The publicity firm of pot when Bob Williams, emcee for|morning, on the 9:30 a.m., “This Is

Carl Byoir and Assoc. will act as
hosts at an NARND cocktail party
to be held at the Commodore from
6 to 8 p.m. tomorrow.
Miller to Speak

The convention opens officially
with registration at 9 a.m. on Friday.
A business session is scheduled for
10 am., with NAB President Justin
Miller speaking at 11:30 a.m. After-
noon speakers include Benjamin

Cohen, assistant secretary-general of |

the UN, speaking at 2 p.m. Friday;
Edwin S. Canham, editor of The
Christian Science Monitor, speaking
at 2:15 p.m., and Robert K. Richards,
N A B public relations director,
speaking at 3 p.m. A panel discus-
sion on “Disaster Preparedness,”
with network news chiefs partici-
pating. is slated for 3:15-5 o.m. From
5 to 7 p.m., on Friday. INS will host
a cocktail party for NARND dele-
gates at Toots Shor's restaurant.

TU Panel Planned

Topping Saturday’s agenda is a
television panel, 9:30 am.-12:30 p.m.
‘with Ad Schneider. director of TV
for NBC., as chairman. Wilton Cobb,
manager of WMAZ, Macon, Ga., will
act as chairman for a panel on
“Profitability of Professional Radio
Newsrooms,” 3:30-5 p.m. The United
Press will host a cocktail party at
the Commodore from 5 to 7 p.m.
Gen. Omar N. Bradley and Edward
R. Murrow are the featured speak-
ers at the annual banquet, starting
at 7:30 p.m., on Saturday.

A discussion of “What Will Tele-
vision Do To News Broadcasts?.”
with Elmer Davis and Charles Hull
Wolfe, of McCann-Erickson, will be
held from 10 am. to 12 noon on
Sunday. A business session will fol-
low with final adjournment set for
12:30 p.m.

Ladner Leaves NBC

Henry Ladner has resigned as as-
sistant to NBC's administrative vice-
president, John MacDonald, to open
his own law offices in New York.
From 1935 to 1948 Ladner served
as assistant general counsel in NBC’s
legal department, and for a brief
period was acting general counsel.

1906

CONFISEUR

FRENCH RESTAURANT
LUNCHEON from $2.00
DINNER from $3.00
COCKTAIL BAR
Samous French Candied
15 East 52nd St.

AIR CONDITIONED

“The Bandstand,” went on the air
with a plea for people to donate
money to send the Wabash High
School Band on their last out of
town football trip. In just a few
minutes, more than enough money
was pledged to cover this trip.

Family Partnership

Amarillo, Tex. — The FCC has|
granted transfer of 200 shares of
stock in the Amarillo Broadrasting
Co., from J. Lindsey Nunn to his son,
Gilmore H. Nunn. In the transaction
father and son become equal part-
ners. There was no money involved
in the deal.

Fire Safety Series

Portland, Ore.—“Firefighters,” a
syrdicated program for youngsters
was aired the first time over West-
inghouse, KEX. Constructed on an |
educational theme, as well as enter-
taining feature of life in a metro-
politan fire department, the Monday
through TFriday program is spon-
sored by the Grandma Cookie Com-
pany.

WCOP Halloween Party

Boston, Mass.—K. Thomas Call,
loral Swamnoscott man known to his
friends as “Tito, the Magical Clown,”
was the featured attraction at the
Halloween party given by Voltairine
Block. In addition to the songs,
games, and fun, Miss Block present-
ed a program of comedy and magic
with children in her WCOP audi-
ence taking part.

Meaney Named Director

Newark. N. J.—Don Meaney has
been appointed director of news at
WNJR. Meany was formerly a mem-
ber of the news staff. He replaces
Harry Nash, who was recalled to the
staff of the Newark News, WNJR
parent company.

Tennis Joins WORZ
Orlando, Fla—WORZ announces
the addition to its continuity staff of
Melvin H. Tennis who came to the
station after completing graduate
work in radio writing at the Univer-
sity of Chicago. |

TALENT UNLIMITED—

Seek advertising agency connection—
have had 20 years of creative and prac-
tical theatrical, radio and television
production experience—now producing
major network video show—prefer join
medium-size general ad agency staff to
round out background—age 40, person-

able. Box 284,

RADIO DAILY
1501 Broadway New York, N. Y.

Hartford” program over ‘WDRC,
Chief Announcer Russ Naughton
lists job availabilities submitted to
the station. As a result, in the past
few weeks since the “service” origi-
nated, 45 jobs have been filled.

Troxel Joins WTV/J

Miami, Fla. — Joseph R. “Dick”
Troxel has joined the technical staff
at WTVJ, Troxel formerly was a
director for Southern Television
Productions in Louisville, Ky., and
also produced television shows for
WATYV in Newark, N. J. Troxel will
replace James Loomis who left the
WTVJ staff to enter an advertising
firm.

Election News On WDRC
Hartford, Conn.—The facilities of
WDRC and the Hartford Courant

(are being combined to broadcast

Hartford municipal election results
on November 8. WDRC is setting up
a special election booth in the offices
of the morning newspaper to broad-
cast a play-by-play of election re-
turns, starting shortly after 6 p.m.
This cooperative election effort be-
tween the station and the radio has
been in effect for many years.

IBS, Kermit Raymond
Salvage Plan Draffed

(Continued from Page 1)
and Kermit-Raymond have been in
financial difficulties since the sud-
den death of Ray Green, their chief
executive, last summer.

A message to creditors sets forth
as follows the terms of an agree-
ment under which Barnes and Bloch
hope to salvage the enterprise. “Mr.
Barnes will make a capital invest-
ment to enable him to attempt the
marketing of the programs. Under
the plan the creditors will share in
the proceeds received by the new
corporation until each creditor has
received 60 per cent of his respec-
tive claim or 40 per cent if paid
within nine months.”

A list of liabilities shows that TBS
owes $32,684.63, and Kermit-Ray-
mond $82,880.46, for an overall total
of $115,573.09. Free assets of both
corporations are described by the
creditor’s spokesman, Charles Lieb,
as “negligible.” Lieb’s report to the
creditors continues:

“The inescapable conclusion
reached by the creditors committee
was that the only hope of any sal-
vage for creditors lay in the direc-
tion of the continued operation of
the business. . . . The committee
feels that this plan (whereby the
corporation headed by Barnes will
take over) offer the best hope for
salvage.”

Both led to sales!

FORT WAYNE

ABC NETWORK
AFFILIATE

Your Move?

North American Van Lines recently started a Sunday
show on WOWO at 5:45 PM. Response to the very
first program included one inquiry from a town 135

miles from Fort Wayne; another from an Iowa city.

To keep goods and services moving in a big. broad,
buy-minded Midwestern market (59 BMB counties) ..
tell your story on WOWO. For availabilities, get in
touch with WOWO or Free & Peters. It's your move !

WOWO

™ WESTINGHOUSE RADIO STATIONS Inc
Y KYW » KDKA + KEX « WBZ « WBZA » WOWO o+ WBZ-TV

National Representatives, free & Peters, except for WBI.TV;
far WBZ-Tv, NBC Spot Sales
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NAB BOARD FACES MANY 'PROBLEMS

Cuba’s Reply To NAB
Says U. §. "Hogs' Air

I ashington Bureaw of RADIO DAILY

Washington—Cuba has replied in
blistering tones to the NAB proposal
that American stations be permitted
to discontinue protecting Cuban sig-
nals, it was learned here last night.
In a letter bottled up at NAB head-
quarters, the Cuban government is
said to have accused American
broadcasters of trying to “hog” the
airwaves and to use unfair pressures
to force concessions from Cuba.

Occasion for the Cuban charges
was the petition to the FCC and the
State Department voted last month

(Continued on Page 2)

‘House Party’ Is Moving
From ABC Back To CBS

“House Party.” across-the-board
audience participation show now
heard on ABC for Pillsbury Mills,
will move to CBS with the same
sponsor starting Jan. 3, 3:30-3:55
p.m., Monday-Friday.

The program was heard on CBS
from January, 1945, through Janu-
ary, 1947, and from December, 1947,
through December, 1948. Leo Burn-
ett is the agency for Pillsbury. “The
Garry Moore Show,” which now oc-
cupies the 3:30-4:30 p.m. slot on
CBS Monday-Friday, will be heard
4-5 p.m. starting Jan. 3.

Radio, Stage Stars Cut
Spots For Cancer Fund

The Cancer Welfare Fund, Empire
State Building, New York, has an-
nounced the availability to stations
of one-minute transcribed radio and
television spots promoting the Can-

(Continued on Page 4)

Edncational

Brookline, Mass. — The public
schools of Brockline in coopera-
tion with WVOM are scheduling
a special series of educational
programs this week in observ.
ance of American Education
Week. Teachers and pupils both
from grade schools and high
schools are participating with the
programs continuing throughout
Saturday, November 12.

|
|

Slgn Of The Times

The New York Times, in a post.
mortem election story yesterday,
meurnfully quoted a police offi-
cial who blamed “radio and tele.
vision” for the sparseness and
apathy of the Times Square
crowds on Election Night. The
Times went to great lengths to
flash election returns on the light-
board that girdles its building.
and to rig up an elaborate sys-
tem whereby the election’s prog-
ress is signalled by a sweeping
searchlight beam. The beam
swept the sky on schedule but,
The Times reported biiterly, “The
pale groups in the Square were
not even moved to cheer’” It
marked, said The Times, “the
death of a tradition.”

MGM Buys 285 Spofs
On 8 N. Y. Stafions

MGM.,

in behalf of its new film
production, “Baltleground,” is cur-
rently running what is described
as the “biggest radio campaign given
to a picture in New York during
the past few years,” consisting of
285 spots on eight Metropolitan sta-
tions: WNBC, WCBS, WJZ, WOR,

(Continued on Page 8)

Radio Shares Honors
For Aid To Handicapped

Bob Hope and Don Quinn, writer
for the Fibber McGee and Molly
show, were honored Tuesday night
in New York by the National Soci-

(Continued on Page 2)

Future Of BAB BMB TV Operations
On Agenda Of Two-Day Session

Sefs-In-Use Increase
Nofed In Six Cifies

The combined quarter-hour sets-
in-use reported by Pulse, Inc., for
the periods, Sept. 6-12 and Oct. 1, 2,
13, 14, 17, 18 and 19, increased in
six Metropolitan areas and de-
creased in one city from the previ-
ous July-August report.

The combined average sets in use
in Cincinnati, Boston, New York,
Los Angeles, Washington, Chicago
and Philadelphia increased from the
21.9 of the previous report to 23.0 in
the present Pulse figures.

In Cincinnati, the average quarter-

(Continued on Page 8)

Receiver Tube Sales
Show Increase In Sept.

Washington Bureax of RADIO DAILY
Washington—Receiver tube sales
by RMA member companies went to
21,393,485 in September—the highest
figure of the year, RMA said at the
(Continued on Page 2)

Benny Far In Front
Of Pacific Hoopers

The October “Pacific Program
Hooperatings” was led by Jack
Benny in first place with 31.6 and
Walter Winchell in second place

(Continued on Page 2)

Johnson Urges FCC To Lift
TV Freeze And Allow Color

Washington Burean of RADIO DAILY

| basis of these general principles. At

Washington — Shifting his earlier | the same time, he urged full speed
all-out color stand, Secnatc Intcr-|toward opening of the UHF bands.

state Commerce Committee Chair-
man Edwin C. Johnson, yesterday
called for speed in lifting the TV
freeze.

Johnson said that thec Commission

should map out broad, gencral prin-|

ciples for the dcvdopﬁyent of a color
system, lctting the prOponents of the
various systems go to work on ihe

It was bclieved that he sought the
opcning of the UHF bands at the
same time as the setting of thc broad
general principles on color TV.

U. A. Sanabria, president of Amer-
ican Television, Inc. appeared be-
fore the Commission hearing on
color TV yesterday and offered testi-

(Continued on Page 7)

. N T

()penmc On Tuesday

Washington Burcan of RADIO DAILY

Washington — When the
NAB board of directors meets
in Washington for a three-
day session beginning Tues-
day paramount among the
problems coming up for dis-
position is the future of the
new Broadcast Advertising
Bureau, the disposition of
Broadcast Measurement Bu-

(Continued on Page 4)

100 Newsmen|InN. Y.
For NARND (onfah

Approximately 100 radio and TV
newsmen will be on hand when the
annual convention of the National
Association of Radio News Directors
gets under way tomorrow at the
Commodore Hotel in New York City
Sig Mickelson of WCCQO, Minneapo-
lis, president of the association, an-
nounced last night. He added that

(Continued on Page 4)

Hallicrafters, MBS Sign
New Quiz Show, 52 Wks.

The Hallicrafters Co., Chicago,
manufacturers of radio and televi-
sion sets and electronic equipment.
has signed a 52-week contract with
Mutual for a new audience partici-
pation show, “Hollywood Quiz,” it
was announced ycsterday by Ade

(Continued on Page 8)

Wrong Room

Governor Thomas Dewey think.
ing he was walking into Dulles
headquarters at the Hotel Roose-
velt Monday night found himself
passing the time of day and dis-
cussing politics with Leonard
Reinsch of the Cox stations. form-
erly radio director of the Demo.
cratic National Commiitee.
Reinsch’s room adiolned the
Dulles suite on the seventh floor,

e e—
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| FINANCIAL

(Notember 9)

York.

NEW YORK STOCK EXCHANGE

Net
High Low Close Chg
ABC 8 3, 13— W
Admiral Corp 291, 2834 281, g
Am. Tel. & Tel 14614 14575 14573 — g
CBS A 251 2433 25+
CBS B 25 247y 25 i
Philco 3 293, 293, — 1!
Philco ofd 80 80 80 — VY
RCA Common 123, 1214 1235 L W
RCA 15t nid 74 74 74
Stewart-Warner 12V, 12V, 123, s
Westinghouse 273, 27 273, g
Westinghouse pid. 993y 993z 9934
Zenith Radio 29 28% 28'4 — b
OVER THE COUNTER
Bid  Asked
DuMont Lab 14 15
WCAO (Baltimore) 17 20
WIJR (Detroit) 73 8

Receiver Tube Sales
Show Increase In Sept.

Continuzd from Paze 1)
weekend. and well above the Sep-
tember, 1948, total of 18.444.588 tubes
Of the overall total. 16.207,087 tubes
were packed for new sets, 4.033.127
for replacement. 925.090 for export

No Paper Tomorrow

Tomorrow, November 11, is
Armistice Day, celebrated widely
as a legal holiday. In observ-
ance, RADIO DAILY will not be
published.

Business Manager Cuba’s Reply To NAB

Says U. S. "Hogs" Air

(Continued from Page 1)
by NAB's Distriet 4 meeting, at
Pinehurst. N. C. eomplaining that

some Cuban and Mexican stations' were announced at the Society’s con-
are not living up to the terms of vention meeting in the Commodore

NARBA. It was proposed that Amer-
iean stations be permitted to extend
their hours and power without re-
gard to protecting the Cuban and
Mexican signals.

In addition, the NAB petition sug-
gested the use of economie sanctions
by the United States Government to
force the Cubans and Mexieans 1o
behave.

New WLIB Series

A new weekly program series
titled *“American Christians Present
Israel” was launched yesterday by
WLIB. New York, to be heard each

v, Sunday from 4:45 to 5 p.m. Modera-

tor for the series 1s Dr. Carl Herman
Voss, chairman of the Executive
Council., Ameriean Christian Pales-
tine Committee.

BROWN'S
CORNER

o faces o facts e figures @ wins e
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|Radio Shares Honors
For Aid To Handicapped

{Continued from Page 1)
ety for Crippled Children and
Adults, in recognition of their “out-
standing service to the nation's
handicapped.”
Another citation went to the
Needham, Louis and Brorby agency,

CBS and NBC. Fredric Mareh ae-
cepted a certificate of appreciation
| for the motion picture industry.
| Hope and Quinn wired telegraphic
acceptance of their awards, which

Hotel

Benny Fc:r.ln Front

Of Pacific Hoopers |

(Continued from Page 1)
iwith 21.6, followed by “Charlie
| McCarthy” and "“Fibber McGec &
i Molly” in third and fourth plaees,
| respeetively, both with 21.3.

Fifth and sixth places were filled
by Red Skelton and “People Are
Funny,"” both with a rating of 18.1
The remaining “First Fifteen” of
Paeific Programs follows: “Radio
Theater,” 17.8; “My Friend Irma.’
17.4; Bob Hope, 16.1; Horace Heidt
Show, 15.9; “The Whistler,” 15.3;
Judy Canova, 15.2; Bob Hawk Show,
15.0; George Burns & Gracie Allen

13.9; and "Our Miss Brooks,” 13.8

e S)}OD} ¢.S92Dj o-SUIM

and special awards were made to %

Allen Brown is new to New York
listeners. A folksy, natural per-
sonality he has an enviable record
in selling advertisers’ products,

“What’s new,
Emperor?”

That beautiful penguin on the
right is known as an emperor.
It looks as if his mate i1s asking

him for the latest news.

There’s big news in Baltimore
for radio advertisers! Not only
does W-I-T-H provide the big-
gest howie audience per dollar,

but it delivers a big #lx«s audience
besides! A reecent survey made
the the '.
Johns Hopkins University

under supervision of
showed that of all radios playing
in barber shops, 49.3% were tuned
to W-I-T-H!

Get on this gravy train for low-
cost results in Baltimore. Call in
your Headley-Reed man and get
the whole W-I-T-H story today.

and 228.181 for government

For complete details on ALLEN
BROWN’S CORNER call the near-
est WINS-CROSLEY sales office.

RCA INSTITUTES, INC.

Service of
Radio Corpoiation of America
One of the leadiog and oldest echaols
of Radio Teehnotogy in Amuerica, of.
fers ita traincd Wadio and Tebevision
teehnicians 1o the Broadeasibng Ine
dusiry.
Our graduates hace
Ist Claes Telephone Licenae,
Address ingnirles 10
Placement  Hirector
RCA INSTITUTES, tne.
350 W, 4 Si,, New York J4, N Y

ALLEN BROWN'S CORNER
8:30-9:00 a.m. daily.

WINS

S50KW NEW YORK

faces o facts e figures o wins e faces o facts

Baltimore 3, Maryland

TOM TINSLEY, President
Represented by Headlev-Reed

CROSLEY BROAOCASTING CORPORATION
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Mutual proudly announces

that this network will
broadcast the World Series

and the All-Star baseball games
exclusively for the next seven
years. To the Commissioner

of Baseball and to the Gillette
Safety Razor Co. of Boston,
sponsor of these sports classics,

Mutual says‘‘Thank you!’’

Listener interest in America’s No. 1 Sports
Network will also be stimulated—all year
round—by exclusive coverage of:

» Army-Navy Football, November 26, 1949
(Gillette Safety Razor Co.)

» All-Star Football, August, 1950
(Wilson Sporting Goods Co.)

» East-West Football, December 31, 1949
(Available)

» Blue-Gray Football, December 31, 1949
(Gillette Safety Razor Co.)

» 'Gator Bowl Football, January 2, 1950
(Available)

» Indianapolis Speedway, May 30, 1950
(Perfect Circle Piston Ring Co.)

plus:
» Championship Boxing » Golden Gloves
» Top Horseracing

MUTUAL BROADCASTING SYSTEM
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NAB Board Plagued

With Many Problems |:/%

(Continued from Page 1)
reau and policy as it relates to the
expansion of TV activities, it was
learned yesterday.

Two schools of thought exist re-
garding the operations of BAB.
Some directors think it should re-
main within the fold of NAB and
others believe it should be set up as
private enterprise and patterned
after the Broadcast Music, Inc., op-
erations.

Those who would retain BAB as
a part of the NAB believe that the
new sales and promotion service is
vital to the industry organization if
NAB expects to hold its radio mem-
bership. BAB, through Maurice Mit-
chell, dircctor, has been emphasizing
the service aspects of the new or-
ganization as it relates to radio sales
and promotion of the district meet-
ings.

BMB Future Hazy

The future of audience measure-
ment service of BMB is even more
problematic. BMB which is sched-
uled to present the Second Study
next month is expected to fold as an
NAB, AAAA and ANA operation
around the first of the year and if it
is to be continued in one form or an-
other a decision must be reached at
next week’s board meeting. Under
terms of the bureau operations,
NAB, AAAA and ANA are reported
to be liable for BMB operations for
another year.

Up to this time NAB has not an-
nounced its complete policy on TV
matters nor has arrived at a definite
schedule of dues for TV members.
It is said that NAB has been desir-
ous of merging their TV operations
with the Television Broadcasters As-
sociation but to date TBA has not
been disposed to enter into such a
deal. The prospects of NAB and TBA
getting together will probably be
explored further at next week’s
board meeting.

AC - DC Transcription Players
Tope, Wire, Disc Recorders
Sales-Rentals-Service
MILLS RECORDING CO.

161 N. Michigan Ave.
Chicago, IIl. De 2-4117

LIBEL and
SLANDER

Iavasion of Privaey
Plegiariem-Pirscy-Copyright

INSURANCE
FOR THE WISE BROADCASTER
OUR UNIQUE EXCESS POLICY

provides adequste protection.
Surprisingly Inexpeasive.
Carried Nationwide.

For detoits & quotstiens write
EMPLOYERS REINSURANCE
CORPORATION
Insuranse Exchante B0da., Kasaas City, Me.

Windy City Wordage. . . !

® ©® @ Michael Henry, ex-WBBM salesman may wind up as a

legendary fiqure in the dramatic field, just as the late Hildy Johnson

was immortalized in the newspaper field as a result of Ben Hecht's and
Charles MacArthur’s satirical newspaper classic, “The

Chicag’o Front Page.” . . . Mike Is the ceniral character in a
new play called “The Peanut Whistle” which had iis

world premiere at the Peoria Players Theater, Monday night. . . . This
satire of a 250-watt station operation was co-authored by Charles Barn-
hart, program director at WMBD, and Harry Gibbs, free lance actor
and writer in St. Louis. Mike—he's called Mike Hiller in the play—as
well as the two co-authors all worked together at a certain downsiate
Illinois station. . . . Chesterfield cigarettes will have their ears glued
to the preem of Joe Franklin’s Record Shop over WJZ Sal. morning at
11 ayem. They're considering bankrolling Joe’s “Smoke Dreams” come
January. )
A d A d A d A d

® @ o Charles Caleyy, WMBD vice-president, leaves Peoria
for Washington next week to attend the NAB board of directors
meeting. . . . WMBD has one of the most modern, station set-ups
in the country. A quarter of a million dollars was invested jointly
by the station and the building owners in the new WMBD set-up
which the station has now occupied for nearly a year. Still to be
finished is a 350-seat auditorium which will probably eventually
house WMBD's main television studio.

* L K K

® © © Like father like son. Edgar Bill's son, Howard, has gotten
his feet wet in sales at Peoria, and will be sales director at WDZ, when
the station, now at Tuscola, moves to Decatur December lIst. . . . It’s
a highly competitive situation in Peoria now with four stations in Peoria
and one in Pekin fighting for the business in the Peoria area. . . .
Fred C. Mueller., manager of WEEK., NBC outlet, is having a battle on
his hands fighting the strongly entrenched WMBD set-up. . . . If Genial
Tom Gavin’s hair wasn’t already white it certainly would be very soon.
He took over as manager of WIRL, ABC outlet, about a month ago and
he’s been doing a bang-up job.

* % * %

® @ o Miracle man of Peoria is Mike Henry, who left WBBM
early this year, to take over as manager of WWXIL, local indie.
By concentrating on sports and special events, Mike has been
able to make a dent in the Peoria sales picture. . . . Bill Kutch's
WWXL is temporarily off the air, but he hopes to reorganize
and be back on the air before the 60-day grace period given him
by the FCC expires around Christmas. . . . Three ex-WMBD
alumni, Ken Patterson, George Udry and Emil Prandoni—all
engineers—each own a third of WSIV in Pekin and have so en-
trenched themselves locally that they now show a goodly quantity
of black ink on their ledgers.

Radio. Stage Stars Cut
Spots For Cancer Fund

(Continued from Page 1)
cer Welfare Fund Drive which starts
Dec. 1.

Stations may obtain copies by
writing for them at the address
given. Transcriptions were made by
Abe Burrows, Canada Lee, Henry
Morgan, Mae West, Kay Armen, and
Ray Bolger, among others,

Phila. Basketball Team
Assigns Radio Rights

Philadelphia — Weightman, Inc,
Advertising, has announced the ac-
quisition of radio rights to all 1949-
1850 games of the Philadelphia War-
riers professional basketball club, on
behalf of its client, the Sports
Broadcast Network. The latter group
includes more than 50 member sta-
tions,

. '100 Newsmen InN.Y.

For NARND (onfab

(Continued from Page 1)
the out-of-town newscasters will be
augmented by another 50 represent-
' ing the wire services and other news
agencies in New York.

Among the early arrivals yester-
day was Major
Barney Old-
field, public in-
formation offi-
cer of the Rob-
bins Air Force
base at Macon,
Ga. Major Old-
field is here as
a military ob-
server and to
make contacts
with broadcast-
ers from Vir-
ginia, the Ca-

MICKELSON
rolinas, Georgia and Florida, five
state area covered by the Robbins
Air Force base.

Justin Miller, president of NAB,
will speak at the opening session to-
morrow morning. Judge Miller will
be heard at 11:30 a.m. Speakers
during the afternoon will include
Benjamin Cohen, assistant secretary
general of United Nations, Robert
Richards, NAB public relations di-
rector and Edwin S. Canham, editor
of the Christian Science Monitor.

A panel discussion on “Disaster
Preparedness” is slated for 3:15 to §
p.m. Network news chiefs will parti-
cipate in this discussion.

Will Receive Citation

The Government of Haiti will
present to Olga Druce, director of
Mutual's “House of Mystery” a cita-
tion for “debunking” on her pro-
gram the superstitions and voodoo-
ism often associated with the island.
The citation will be presented by
Consul General Roger Dorsinville of
Haiti at a special luncheon, Nov. 16,
Hotel New Yorker.

117119 W, 46 5L
HENRY GREENFIELD, Mg. Oirector N.Y.19
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EVERYBODY.

SHOW BUSINESS

1S TALKING ABOUT

LYLE STUART'’S SIZZLING BOOK! HERE’S WHY...

MUSIC BUSINESS: “Wherever you go, you'll find music men
and showmen talking about one thing: a book called ‘God
Wears a Bow Tie’ by Lyle Stuart. Never before has a book
been written with a genuine music industry background.
This one is dynamite. Does more to point out the psychol-
ogy of show business than anything ever before written.”

ROBERT SYLVESTER: "As far as literature is concerned, this
is certainly the theatre’s biggest year. The most striking
book is doubtless Lyle Stuart’s new novel called ‘God Wears
A Bow Tie’, which makes ‘The Snake Pit’ look like a
health resort.”

GEORGE FREEDLEY: “Journalistic, shocking novel about
what might happen to a young newspaperman who ven-
tures into the Broadway jungle. It makes exciting reading
and you will get a kick out of it, obviously. Skipping the
erotic passages, Mr. Stuart’s novel is one of the most ex-
citing and titilating to hit the stands in a long time.”

RADIO DAILY: “A hard-hitting, fast-moving novel on show-
biz with plenty of inside stuff and situations not too hard
to recognize. A combination of The Hucksters and What

Makes Sammy Run, radioites will be delighted at what
Stuart DOESN'T say about them.”

GOD WEARS o]
A BOW TIE g

A NOVEL OF SHOW BUSINESS

by LYLE STUART

$2.50 at bookstores, or send $2.50 quickly to:

GREENBERG: PUBLISHER, 201 East 57th St., New York 22, N. Y.

WALTER WINCHELL: “Tin Pan Alley would like it a heap

if Lyle Stuart’s book never came out.”

NICK KENNY: “Causing many a blush between here and Tin
Pan Alley!

DOROTHY KILGALLEN: A spicy new novel about Broad-
way.”

LOUIS SOBOL: “A peppery exposé of show business.”
DANTON WALKER “Startling . . . The ‘deity’ is just a big

shot in show business.”

BOX OFFICE: “Lyle Stuart has used the film business and
trade papers as themes for a new novel.”

TOWER TICKER by SAYAGE: “There’ll be weeping and
wailing on Broadway when Lyle Stuart’s show business
novel hits home.”

N. Y. ENQUIRER: “The background is a trade paper with
plenty of accent on the music business. More than a few
famous music men will see themselves in the pages.”

ACTORS CUES SHOW BUSINESS: “Authoritative story of
the sordid inner workings of the publication of a theatrical
trade paper. Written in a punchy journalistic style.”

.
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On Records and Transcriptions

TELL ME WHY

RYTVOC, Inc.

1585 Broadwoy New York 19, N. Y.

T e P T P WL RS
"HUSH LITTLE DARLIN'"

Recorded B
Perry Coma £ddy Howard
Dick Hoymes Curt Massey
Koy Kyser Jerry Folligant

MICHAEL MUSIC CO., Inc.
1619 Broadwoy Jerry Johnson
New York City Gen. Mgr.

You'll LUV this novelty!

ITMUSTBELU YV

MANOR MUSIC COMPANY

1619 Broadway New York City

Nothing Can Stop This!

"“FOREVER WITH YOU™

by the writer of "“My Happiness”

FORSTER MUSIC PUB., INC,
1619 Broadway, New York 19, N. Y.
216 S. Wobash Avenue, Chicago 4, lil.

A HIT Is Barn!

""BLUE FOR A BOY—
PINK FOR A GIRL"

Voughn Manrae on RCA-Victor

Al Gallico Music Co. Inc.
S01 Modison Ave., New York, N. Y.

Terrific in England!

"IN A SHADY NOOK"
(By A Babbling Brook)

STASNY MUSIC CO.
1619 BROADWAY  NEW YORK CITY

TOOT, TOOT,
TOOTSIE!

(GODD-BYE|
Featured By
AL JOLSON

In The Columbia Picture
"Jolson Sings Again"

Decca ‘i!ecords

LED FEIST, INC

;

' WORDS ANp MUSIC

By PINKY HERMAN e
® @ @ TIN PAN ALLEY OOPS:—On December 26th last. we read
somewhere the legend, ‘Only 363 more days to Christmas.’ . . . we
don‘t know ofthand the number of days remaining ere St. Nick makes
his annual visit this year but we do know for a certainty that although
it isn’t exactly just around the well known corner. it nevertheless isn‘t
very far off. . . . notwithstanding the fact that the mercury these past
few weeks has been hovering in the neighborhood of the seventies,
there are unmistable signs that the Yuletide is rapidly approaching.

. music publishers are dusting off pr 1 copies of standards
like, “Santa Claus Is Comin’ To Town,” ““White Christmas,” “‘That's
What | Want For Christmas,” “You're All 1 Want For Christmas” and
others. . . . the latest BMI pinup sheet, being sent to deejays, musical
directors and program producers, lists 21 Christmas songs. . . . not
unlike the Robin being the harbinger of spring, the music publisher,
can also be regarded as a human listening post as regards the seasons.

. 80 ye merry gentlemen of song, get ydur books up to date with
these Christimas numbers: sound effects men. see that your sleigh bells
have that jingle, jangle jingle; prop men, get out those red suits, white
beards and simulated snow.

x4 W Ay *

® @ e Broadway is beginning to look like the old days
before so many of our ‘june-moon’ lads headed for the gold coast.

. currently in town from Hollywood are L. Wolfe Gilbert, Jay
Gorney, Robert MacGimsey, Harry Tobias, M. K. Jerome, Herb
Magidson, Julie Styne, Leo Robin and Kim Gannon. ... e Local
listeners missing the Sundayem organ concerts for the past nine
years NBCast by George Crooks. . . . program is only carried on
the network. . . . @ With “That Lucky Old Sun,” still the na-
tion’s most popular number, Robbins Music has another tune by
Haven Gillespie and Beasley Smith, . .. new ditty is titled, “That
Old Master Painter.” . .. e Utilizing organ, piano and drums
(doubling on solovox, celeste and electric chimes) the Dante
Trio, featured at Jack Dempsey's Bistro on Broadway, sound like
a ten-piece band. ... e Mack Clark has been named professional
manager of the reactivated Dorsey Brothers Music Co. . . . plug
tune is “Shake That Tree,” written by Mack David and Jerry
Livingston.

g 2

w w x4 * .

®@ @ © ONEofradio’s earliest ‘whodunits.” “Chandu,” has returned
to the ether and is heard Saturday nights at 8 on ABC. . . . produced
and directed by Robert Armbruster, series has Tom Collins in the lead.
scripts by Vera Oldham and special musical effects by Paul Taubman.

® Ron Ormond’'s sleeper, “Square Dance Jubilee,” was sneak
previewed Sunday at the Manor Theater in Charlotte, home town of
Claude Casey, the WBTalented singer who wrote the songs he sings
in the hillbilly flicker. . . . ® During a show break, organist Dick
Liebert played an original melody at Radio City Music Hall. . . . pub-
lisher Benny Bloom. in the audience. liked the number and went back-
stage to ask obout it. . . that’s howcome the number was completed
under the title of “Come Dance With Me” and subsequently recorded
by Fred Waring, Ray Noble., Wayne King and Tootie Camarata. . . .
® Recommended:—Betty Clark’s ABChanting Sunday afternoons. . . .
The Korn Kobblers’ musicalisthenics via Mutual from the lceland Res-
taurant. . . . Jack Lacy’s WINSpieling every day at noon. . . . Dave
Garroway's free and easy emceeing of his Sunday TV stanzas from
NBChicago. . . . The Eileen Wilson-Gordon Jenkins Decca platter of
“Tell Me Why.” . Jack Sterling’s morning platter WABChatter. . . .
@ Marjorie Morrison flew into town yesterday to sign up ork pilot
Arturo Arturos. . . . flies home Sunday.

Ay e w w
@ © e ON AND OFF THE RECORD:—Columbia makes a

strong bid for the Christmas trade in Hugo Winterhalter's pairing
of “You're All I Want For Christmas” and “Blue Christmas.” . ..
A smooth choir blends nicely with an arrangement featuring
strings on both sides to make this platter a deejay special.

Give Me Your
Hand

LAUREL MUSIC CO.
1619 Broadway New York City

Bing Crosby, Gracie Fields,

Sammy Kaye, Johnny Des-

mond, Jo SMMord Doris Doy
I On

THE LAST MIlE HOME

LEEDS MUSIC CORPORATION

Making Our Debut With A Hit!

"A NEW SHADE OF BLUES"

MAYPOLE MUSIC CO.
22 €, 67th St. New York City
Phone: REgent 7-4477

| WISH | KNEW

Shouid step right out in front—
Just recorded for RCA-VICTOR

by DOLPH HEWITT

ADAMS, VEE & ABBOTT, Inc.
216 S. Wobosh Ave. Chicago 4, 1II.

My Heart Goes With You

by Thomas G. Meehas

— =
JAMES MUSIC, Inc.

1650 Broadway Room 709 N. Y. C.

Brand New Novelty!

“Ifl Had A
Million Dollars”’
(I Would Give It All to You)

TONY PASTOR’S
Sensational COLUMBIA Record
§38577

RYTVOC, Inc.

1585 Broadway New Yark 19, N. Y.
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LIFT FREEZE, SEN. JOHNSON URGES

TELE TOPICS

AS EXPECTED, TV coverage of the New
York elections was pretty dull. re-
flecting the one-sidedness of the vote and
the fact that the results went according
to predictions. There can be, of course,
no comparison with last year's exciting
around-the-clock grind. This was strictly
a local affair and took a back seat to
commercial program commitments. As we
roamed all over the dial, we found that
WCBS-TV did the biggest job, with sev-
eral 15-minute roundups prior to 11 p.m.
and steadily from that hour until sign-off.
Coverage was sponsored by United Fruit
Co. and was heavily sprinkled with Chi-
quita Banana spots. These animated films,
backed by the familiar jingle, were quite
entertaining, although we saw too many
in one nite. It was interesting to note
that the films were Technicolored prints;
wonder how they would have looked on
CBS color. Doug Edwards was the work-
horse for CBS, with Don Hollenbeck at
O’Dwyer headquarters and Larry Lesueur at
Morris’. Station picked up a brief talk by
Morris soon after he conceded, but we
did not see any victory announcement from
the Mayor or Sen. Lehman. After 11, Abe
Burrows showed up with Milton De Lugg
to deliver a politicai-type speech and sing
a political-type song. Both were very funny.
Unfortunately. only Burrows’ shining pate
was visible as a large table mike obscured
most of his face.

[ ]
PIX OFFERED brief roundups by |

John Tillman and Lowell Limpus
from time to time. At 10:45, as the sta-
tion’s screen was occupied with pictures
of two elongated but rather flabby gentle-
men named Carnera and Talun gently
massaging each other in what was termed
a wrestling match, Limpus’ dry voice was
heard offering the news that Dulles had
conceded. . . . Except for an occasional
bulletin, WNBT didn’t get started on the
election until 11, when it was all over.
John Cameron Swayze did most of the
work in his accustomed facile manner,
yielding on occasion to other members of
the NBC news staff and twice to Ben
Grauer, who operated from the studios of
WNYC, where a giant tally board was set
up. Grover Whalen was there and, of
course, made a speech. Station's cover
was sponsored by Schaefer beer, but we
saw only one commercial, delivered by
Win Elliot. . . . The only other election
news we saw was a brief count on WJZ-
TV around 9 o'clock. . . . Nowhere, but
nowhere, did we see a pickup from either
of the victorious camps. This, we think,
would have been the high spot of the eve-
ning. It is possible that such a pickup was
made and that we missed it, but we were
turning that dial pretty fast and couldn’t
find it. Perhaps it's just as well, however.
There isn't a politician around who could
compcte with Abe Burrows.

Pic-Exhibitors Ask
Thealer-Tele Bands

Washington—Pointing to the pos-
sibility that in some towns it may
offer “the only satisfactory televi-
sion service,” the Motion Picture
Theater Owners of West Virginia
yesterday asked the FCC to order
hearings looking toward the alloca-
tion of channels for a theater televi-
sion service. Other petitions by local

theater groups are expected to fol-
low shortly.

With particular reference to West
Virginia communities, the exhibitor
group declared that “theater televi-
sion offers a unique and unparalled
opportunity for local community
service. In addition to bringing
events of national importance and
significance to the theater-going
public, petitioner's members could
provide valuable service both in the
field of child and adult education to
the community during the off hours
when the theaters are not operating
in a conventional way.”

A further argument was that in-
stallation of theater TV equipment
could make unnecessary the instal-
lation of theater television receiving
facilities in schools, even assuming
the school systems of the small com-
munities in which some of the thea-
ters of petitioner’s members are lo-
cated could afford such installations. |

' Dillon To NBC Field Staff

John J. Dillon. formerly in the
NBC.TV operations section, has
teen named an assistant director
in the web’s field division.

Test Site Set

Washington—The comparative
demonstrations of CBS and RCA
color and DuMont black and [
white will be from the Wardman
Park Hotel studios of WNBW, it
was learned yesterday. Last
week, RCA had said it did not
see how those studios could ac-
commodate the equipment and
personnel of the three companies
for tests Nov. 14, but in view of |
the continuance to Nov. 21, it has
apparently been possible to work
it out,

Pye, Of Britain, Plans
TV Sales Drive Here

Pye, Ltd., one of Britain's largest
radio manufacturers, this month will
launch a sales drive aimed at a goal
of $5,000.000 a year in exports of
cameras and other transmitting
equipment to stations in this coun-
try.

Demonstration of all Pye products
for sale as part of the drive, with
the exception of transmitters, will
be held in Washington on Nov. 21;
Chicago, Nov. 29, and New York,

IDec. 6. at the Park Sheraton Hotel.

John Lakin, who will conduct the
demonstrations, said that all equip-
ment operates on U, S. standards,
with prices from ten to 15 per cent
lower than those of American firms.

The sales drive is a long-range
project, aimed at stations that will
be licensed after the freeze is lifted.

First Mexican TV On The Air
In Color And Black-And-W hite

Mexico City—Mexico's first TV
operation—an experimental station
owned and operated by Guillermo
Gonzales Camerena, chief engineer
of XEW (AM)—has gone on the air
here with daily live and film trans-
missions in both black-and-white
and color.

Originate At Stadium

Programs originate at National
Stadium, where a government fair
is under way and will run through
Nov. 20. A number of shows are
commercial, with some sponsored by
advertisers and others by govern-
ment agencies.

Ten of the 20-odd scts in Mexico
have becn installed by Gonzales
Camercna in department stores and

at the fairgrounds. The engincer
said that the color system “is a
Mexican process, similar somewhat
to the CBS in the United States.” He
said that the samc receivers are
used for both color and monochrome
and that no adjustments are neccs-
sary. All changes are made in the
“camera bias controls, adjustments
necessary due to the different sctting
of the lens diaphragm. and on the
black lcvel circuit on thc camera
channel,” hc added.

Gonzales Camercna hopes to ac-
quire a license for a permancnt sta-
tion hcre. Emilio Azcarraga, Mexi-
co's leading broadcaster and owner
of XEW, also has applied for video
herc.

Senator Also Asks
FCC Plan For
Color-TV

(Continued from Pace 1)
mony. Dr. T. T. Goldsmith, DuMont
research director, also was heard as
chairman of the RMA color televi-
sion committee on field testing.

Their appearance followed the
Tuesday questioning of Dr. Allen B.
DuMont who went over his earlier
statements that color is not yet
ready.

At one point in Tuesday's ques-
tioning Commissioner Robert F.
Jones asked Dr. DuMont if he did
not think the Ted Mack Amateur
Hour, recently lost by the DuMont
net to NBC, might have been re-
tained by DuMont were it in color.
Dr. DuMont replied that a real dif-
ference would have been made had
the freeze been lifted so that addi-
tional black and white stations could
take the air, affiliate with DuMont
net and provide a larger audience
for the show.

“The only color involved here is
gold,” muttered DuMont's attorney,
William A. Roberts, who then ob-
jected to Jones’ line of questioning.

Jones apologetically praised Dr.
DuMont for his pioneer role in
video. offering assurance that he
holds DuMont in high regard.

Sanabria called for extreme cau-
tion in the present expansion of TV.
He suggested that the commerciali-
zation of video be curtailed, with
black and white stations confined to
the first six VHF channels and color
assignments on the other four. He
said there should be at least two or
three years of testing on color.

The question about Dr. DeFor-
rest's appearance arose when his at-
torney, I. H. Levinson. said he might
appear in February, after the com-
parative demonstrations slated for
that month. He said DeForrest had
not seen the CBS system in opera-
tion here last month.

FCC Counsel Harry Plotkin said
DeForrest had not asked for a ticket
to last month's CBS demonstration.
He then raised the possibility that
DeForrest has a new color system to
offer, saying that if that is so the
Commission had bctter hear about
it now. It was then that the question
of a subpoena arosc. but Levinson,
indicating Dr, DeForrest has no new
svstem to propose, would appear on
request, with no nced for a sub-
poena.

New WGN-TV Commercial

Chicago—Continental Clothing Co.
has signed with WGN-TV for spon-
sorship of a new audicnee participa
tion show, Treasurc Hunt.



MGM Buys 285 Spols
On 8 N. Y. Stations

{Continued from Page 1)

WNEW, WINS, WMCA and WMGM.

The four-day *“saturation cam-
paign” was launched on Tuesday
night with spots spread throughout
WOR's four-hour election coverage.
Donahue & Coe, Inc., MGM's agen-
cy, disclosed that the remaining

spots were purchased on the New |

York stations “entirely in accord- |
| port.

ance with good availabilities.” The
campaign will end about noon of
Nov. 11. coincident with the official
opening of the picture at the Astor
Theater.

The one-half minute and one- |

minute transcribed commercials
consist of the so-called “Jody
Chant,” which opens the actual film

production and was used during thel

war by the Army Recruiting Serv-
ice, with the original lyrics changed
to plug the film.

WMGM, New York indie. will
broadcast from the lobby of the
Astor Theater tonight from 8:00 to
8:30 p.m., as a feature of the prem-
iere of “Battleground.” In addition
WNBT will televise interviews with
first nighters attending the opening
of the MGM picture.

‘Reading For Pleasure’

Sets-In-Use Increase
Reported In Six Cities

(Continued from Paze i}
hour radio sets-in-use increased
from the previous 25.7 to 26.2 in the
September-October report; in Bos-
ton, from 23.0 to 24.1; in New York,
from 219 to 23.6; in Los Angeles,
from 229 to 23.6; in Washington,
from 20.6 to 22.6; and in Chicago,
from 21.4 to 22.0. In Philadelphia,

| however, average quarter-hour sets-
{in-use for the week studied de-

creased from the previous 19.8 to
19.5 in the September-October re-

Jack Benny, “Lux Theater,” and

| Walter Winchell were the leaders in

the “Top Ten Evening” combined |
Pulse ratings for the seven cities.
The combined Pulse ratings for
the seven metropolitan areas were
19.0 for Benny, 15.5 for “Lux Thea-
ter” and 15.4 for Winchell. The fol-
low-ups were: ‘“Mystery Theater,”
125; Arthur Godfrey's *“Talent

| Scouts,” 12.5; “My Friend Irma,”

11.6; “Stop The Music,” 10.8 “Sus-
pence.” 10.7; “Inner Sanctum,” 10.7,
and “Mr. District Attorney,” 9.7.

Hallicrafters, MBS Sign
New Quiz Show, 52 Wks.

(Continued from Page 1)
Hult, v-p in charge of sales for the
web.
The new series, which wil) origin-

Panel Series On WNBC)ate in Chicago in the lobby of Chi-

“Reading For Pleasure,” a panel
discussion series on English and
American fiction by members of the

cago Theater, will be aired coast to
coast, Saturdays. 5:45-6 p.m., local
time, beginning Dcc. 10. The quiz
will feature Lee Bennett and Pierre
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in the past two months

ALFRED and |
DORA McCANN |

WOR’s “McCann’s at Home” .

1
]
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Andre as co-emcees and will spe-
cialize in questions pertaining to
film stars and movies.

faculty of Brooklyn College. bows
on WNBC, tomorrow, 7:30-7:45 p.m.

The series is designed to supple- Sorensen & Co. of Chicago repre-

ment the radio-assisted home study . R .
course offered by Brooklyn College ;;;tsed Hallicrafters in the deal with

in cooperation with the NBC Uni-

versity of the Air. Each Friday's .

program will examine the novel or wang To Be Heard
short story to be dramatized the fol- Washington — The ABC network
lowing Sunday on the “NBC Thea- will broadcast a special address of
ter.” A three-man panel will be Federal Security Agency Adminis-
present each week, with Professor trator Oscar Ewing on the subjcct of
Francis Kilcoyne of the Brooklyn “Security For All” from the studios
College English Department as the of WMAL, the web's affiliate here,
only permanent member. Nov. 14, 10:30-10:45 p.m., EST.

50,000 watts at 800kc.

Now covering a 17,000,000 population area
at the lowest rate of any major-station
in the Detroit Area!

= |CKLW

MUTUAL Detroit and Windsor
J. E. Campeau, President

Adam J. Young, Jr, Natl Rep. ® Canadian Rep., H. N. Stovin & Co.

have...

I. Acquired a larger audience than at any time in
their long history—71% larger than in '44,

2. Delivered 603,935 commercial impacts at the
infinitesimal rate of 15 impacts per-penny.

3. Sold for three sponsors who have been with
them for more than 20 years. 4

4. Ranked first among all women’s service pro- b
grams aired in New York.

5. Will you or your client let them build a record i
for you for number 5?

our address is

—that power-full station

at 1440 Broadway in New York
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STRESSES NEWS PROGRAM IMPORTANCE

Language-Radio ‘0K’
Expected From FCC

1 ashington Bureau of RADIO DAILY

Washington—The FCC law depart-
ment is expected to file exceptions
to the November 4 initial decision
by Examiner Hugh Hutcheson in
the allocation of a frequency in Bos-
ton. Hutcheson’s attack upon for-
eign-language broadcasting, which
he termed discouraging to the Amer-
icanization process of foreign-born
citizens, will be disowned by the
Commission’s law staff.

It is likely, too, that a number of
foreign-language broadcast stations
—including WHOM, New York—will
file briefs with the FCC.

Woods, Denny Negotiate
New ‘Town Meeting’ Deal

Mark Woods of ABC and George
V. Denny of Town Hall, Inc.,, are
scheduled to continue their negotia-
tions this week looking for a new
contract for the continuation of
“America’s Town Meeting of the
Air” after the current contract ex-
pires in January, 1950.

Several managers of ABC affiliates,
during the past 10 days, have been
approached for their views on the

(Continued on Page 2)

Radio License Fee Costs
Disclosed In Canada

Montreal—Canadian radio owners
paid more than $13,000,000 in radio
license fees during the last three
years, Transport Minister Chevier
disclosed Friday in a reply tabled in
the Commons. The fee is $2.50 yearly.

Those who failed to pay and were
caught by the government’s radio in-

(Continued on Page 2)
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Howdah Remote f
Durham, N, C.—When the Bil-
ler Brothers Circus played Dur- l
ham recently, an elephant-in-the-
street broadcast was arranged.
WHHT's “Country Boy” (farm edi.
tor) scrambled to the top of Big
Ruth and aired a shaky-voiced
broadcast from the lofty “how-
dah” on her back. After the fun
was over he admitted that he had

never seen a live elephant.

Takes Chairmanship ‘

Frank Stanton, president of
CBS, has accepted the chairman-
ship of the Radio and Television
Committee for Brotherhood Week
sponsored by the National Con-
ference of Christians and Jews.
Brotherhood Week will be ob-
served from February 19 to 26
with slogan, ‘“‘Brotherhood—for
Peace and Freedom.”

Vandals Cause Break
In WABB Operations

Mobile, Ala.—The Mobile Press-
Register’s station, WABB, is offering
a $1,000 reward for tips leading to
the capture and arrest of vandals
who put the station and a large num-
ber of telephones out of commission
by severing a 26-line cable at a lo-
cation adjoining the transmitter site.

The station had continued regular
broadcasts despite a three-weeks-old
strike of union radio electrical tech-
nicians until the vandals punctured

(Continued on Page 2)

KDYL Sponsor Offers
Insurance For Dogs

Salt Lake City—Insurance policies
for dogs are being offered on KDYL
in a spot campaign for “Thanks”
dog food, launched here as a new-
product test last Monday. “Thanks”
spots are featured on the Emerson
Smith show, an hour-long cross-the-
board morning feature.

Insurance-minded dog owners fill
out a coupon attached to each can of

(Continued on Page 2)

Ohio Broadcasters Stage

President Of NARND Tells Convention
That Prestige Of News Personnel
Gaining In Radio And TV

ANA-AAAA Adopf
BMB Resolufions

Another round in the battle to
keep the Broadcast Measurement
Bureau alive has been fired by two
of its three member organizations,
the Assn. of National Advertisers,
and the 4-A’s.

In reply to a BMB request that
each of its sponsoring organizations
(NAB, AAAA, and ANA) *“carefully
analyze and describe those of its re-

(Continued on Page 6)

Radio Theater, Benny
Are Nielsen Leaders

“Lux Radio Theater” held its
leading position in the National
Nielsen-Ratings for Oct. 2-8, just
released, followed in order by Jack
Benny, “Charlie McCarthy,” Arthur
Godfrey’s Talent Scouts, and “Amos
'n’ Andy.”

Topping the second bracket in

(Continued on Page 2)

Anderson To Agency Post
As Radio-TV Director

McCann-Erickson Inc. yesterday
announced the appointment of Fred-
erick Anderson, formerly vice-presi-
dent of Compton Advertising Agen-

(Continued on Page 2)

Two-Day Radio Sales Clinic

Cleveland—An audience of 121
station executives attending a two-
day sales <clinic sponsored by the
Ohio Assn. of Broadcasters Nowv.
9-10 was told that the day of “un-
seen radio buying” is over. The
warning note was sounded by Bob
Dailey, radio director in the local
office of McCann-Erickson, Inc.

Speaking at the clinic’s opening
session on Wednesday on “Prepara-
tion of Presentations,” Dailey out-

lined the types of information re-
quired by agencies and advertisers

|eyeing the radio market. These in-

clude data on station coverage and
popularity, program appeal, audi-
ence listening habits, audience types,
composition, and loyalty, cost per
listener, program promotion, and
merchandising cooperation, he said.

Stephen A. Douglas, sales pro-
motion director of the Kroger Co.,

(Continued on Page 3)

Increasing the prestige of
news personnel within the
station, insuring the news-
man’s stake in television, and
building up membership were
listed as the immediate ob-
jectives of the National Assn.
of Radio News Directors by
Sig Mickelson, NARND presi-
dent, at the opening session

(Continued on Page 3)

Broadcasters Blast
FCCFor Sjlggishness

Sarasota, Fla.—The Florida Assn.
of Broadcasters has asked the FCC
to place a two-year maximum limi-
tation on consideration of applica-
tions by stations for improvements
in facilities.

Meeting here on Nov. 6, the Asso-
ciation criticized the Commission
for “its policy of delay and procras-
tination” in considering such appli-
cations, and went on record as fav-

(Continued on Page 3)

WOR-FM Boosts Air Time
From 42 To 79 Hours

WORJFM will increase its weekly
broadcast hours from its present 43
hours to 79 hours, beginning today,
it was announced over the weekend
by J. R. Poppele, v-p in charge of
engineering at the station.

The reasons given for the ex-
panded FM schedules, Mondays

(Continued on Page 3)
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32-Week Sponsor

General Mills, Inc., in behalf
of its “Gold Medal Kitchen Tested
Flour,” has signed a 52-week
contract with the American Broad-
casting Company for sponsorship
of the opening quarter-hour seg-
ment of “"Modern Romance,” on
ABC network. Dancer-Fitzgerald-
Sample, Inc., represented General
Mills. D-F-§ is the agency hand.
ling the G. M. account.
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Vandals Cause Break
In WABB Operations

C:ntinued from Page 1!
the -able with nails or some other
p creing dovice and poured chemi-
cals n thc hole- made in the lead
cover:ng Act on of ithe chemicals ate
ff inculation and broke the circuit.
Telcphone and radio service vere
e~ ored af-er several hours

AVAILABLE
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2ger who seehs thange Mere's a man sho has
ceme up through 1he ranks and kntws every
phas ¢! 312t ¢n eperation. Proven retord 1f
830 s 2 d promit or Thirteen years radeoc znd
newioaper bannground Eaperienced as Erogram
Airector  arfisunesr  tedy chie’ and director of

spee &l events  Consrientious  steagy family
man. 39 wrnit Boa 287 PAOIO DALY, 150)
Broaduay N s York City

ger of Crosley Broodcosting Corp., in
New York lost week for conferences with cost-
ern division solesmen He wos occomponied
by o group which included HARRY MASON
SMITH, vice-president ond soles monager;
JOHN T. MURPHY, director of television, ond
H. PETER LASXER, monager of WLW-D.

ED GREIF. of Bonner & Greif, publicists, is
baock from Hot Sorings, Ark., where he lectured
at the Annual Post Graduate VD Clinic.

GEORGE MOSCOVICS, director of saoles de-
velopment for CBS-TV, has arrived on the
west Coost.

PETER DONALD, comedion, in Pittsburgh,
where on Sundoy he spoke ot the Vaonety
Ctlub dinner.

PETER GOLDMARK, Columbia network direc-
tor of research ond cngineening development,
hos returned from Englond oboard the Moure-
tonio.

ELEANOR EDEN, radio pianist, has returned
from o tour and hos resumed her keyboarding
ot BiN Bertolotti’s.

MARTHA TILTON, co-star on “‘Curt Mossey
Time,” to Ookland, Calif., for an oppearance
ot o benetfit performance for disobled veterans.

P
;(H

HOWARD MEIGHAN, vice-president ond
generol executive of CBS on the West Ccost, |
15 in New York on o short business trip.

MRS. MILDRED FITE, winner of the Cmder-l
ello Week-end grogrom on KDKA, Pittsburgh,
will arrive in New York Nev. 18 for o round
of pleasure. I

MERLE JONES, g2neral manoger of KNX-
Columbio Pacific Network, ond WAYNE STEFF-
NER, sales manager, are back in Los Angeles
'ollo-ing o business trip to Son Francisco.

PAULA CARR, oraducer of “From Ysur Home
Town to New York,” left Fridov for Parkers-
burg West Vo. for conferences at the offices
of Diuls Bros., her smonsor. She'fl ofso visit
Cincinnoti and Columbus.

MARIE WILSON. star of "My Friend Irmg*
on radio and in the movies, 1S in Memphis,
Tenn., for Dersonal oopearances in connection
with the showing of the film.

BERT WHEELER 1s bock in town following
o personol opgearance tour He was on “Coval-
cade of Stars’’ Saturdoy over WABD.

WILLIAM SHAW, assistont sales monager of
KNX-Columbia Pocific Network, has lett the
West Coast on o two-week trnig to New York
and Chicogo.

Radio License Fee Costs
Disclosed In Canada

(Continued from Paze 1
speciors paid more than $200.000 in
court fines and costs. Figures were
tabled for C. W. Hudson (PC-Vic-
toria. Ont.)

The cost of collecting the license
fees amounted o approximately
$1,700.000 in the three years. Of this
amount $1.000.000 was paid out in the
form of commissions for those who
issued the radio-using permits.

A break-down of the figure~ shows
that radio collections are increasing.
but so are the collection costs. In the
last fiscal year. 1948-49. the govern-
meni collected $4.670.332. compared
with $4.398.495 the previous year
and $4.099.795 in 1946-47.

Collection cost climbed to $611.918
last year. $370.305 in 1947-48 and
$544.673 in 1946-47.

In the fines and cost category. fig-
ures showed that delinquents paid
$35.677 in fines and $36.472 in court
costs last vear: $35:882 and $39.393
in 1947-48 and $40.478 and $35.730 in
1946-47.

KDYL Sponsor Offers

Insurance For Dogs

{Continued from Page 1
~Thanks.” and are seni a policy.
Premiums are paid by sending in a
stamp also atiached 0 the can.
Thoroughbreds are insured for up
1o $50. less aristocratic peis for $25.

Heavy Grid Diet On CBS

CBS will air five consecutive
hours of football coverage on Satur-
day. Nov. 19 starting at 2:30 p.m. In
addition to “football Roundup.” its
round-robin coverage of several
games in progress at widelv-separa-

ted points. CBS will broadrast a
complete play-by-play account of
the Stanford-California game at

Palo Alto. starting at 5 p.m.

Woods, Denny Negotiate
New ‘Town Meeting’ Deal

Continued from Page 1. I
question of whether the web’s ser-

ies should be televised and. if so,
should it be simulcast. it was learned

by Rapio DaiLy last week. Another
question under consideration centers
on a possible reduction in the broad-

cast time of the program from its

present full-hour to one-half-hour

It has been suggested that a cut in

the broadcast time might interest

more sponsors in the co-operative

show.

Radio Theater, Benny
Are Nielsen Leaders

Continuzd from Page 1
sixth place was Fibber McGee and
Molly. followed by My Friend Ir-
ma.” Bob Hope. “Inner Sanctum.”
and “People Are Funny.” “Counter-
Spy” led the mulii-weekly evening
listings. followed by “Beulah.” and
“Lone Ranger.” Weekday pace-set-
ter was Arthur Godfrey. followed
by Ay True Story.” )

Anderson To Agency Post
As Radio-TV Director

Continued from Pa-e 1)

cy as director of radio-video plans.l

At the Comption agency Anderson
worked on the Procter and Gamble
account for eight yvears. He was suc-
cessively account executive on
Crisco account. supervisor on Duz
and for the last three years account
supervisor on Ivory.

Joins "“Johns”

Donald Hirsch. former associat~
producer for Goodson-Todman pro-
ductions on CBS. has joined the staff
of Masterson. Reddy and Nelson.
package producers. as a producer-
writer.

Housing Problem
Solved

This cat had too many kittens
to care for in her regular home.
So she found a big knot-hole up
a tree and moved her family in—
a neat solution to her problem.

There's a neat solution to any
advertising problem in the rich
market of Baltimore. You just
buy W-I-T-H, the big inde-
pendent with the big audience.

Costs so little! Does so much!
Those are the two big facts in
the W-I-T-H story. Because
W-I-T-H delivers more bome
listeners - per - dollar than any
cther station in town. In addition
to this biggest home audience, a
recent survey made under the
supervision of the Jchns Hopkins
University showed that of all
radios blaying in taverns, 67.3%
were tuned to W-I-T-H!

Call in your Headley-Reed man
today and get him to tell you
all about W-I-T-H.

WITH

Baltimore 3, Maryland

TOM TINSLEY, President
Represented by Headley-Reed

1
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Ohio Broadcasters
Stage Sales Clin

{Continued from Page 1)
who also spoke at Wednesday's
meeting, declared: “We believe ra-
dio is an excellent medium and have
for a long time.” The Kroger Com-

IC

pany has spent “close to $9,000,000"

in radio since 1941, he disclosed.

Other Wednesday speakers in-
cluded Beth Black, account execu-
tive for the Joseph A. Katz Co.;
Dr. Kenneth Dameron, of Ohio State
University; Joseph L. Brechner,
manager of WGAY, Silver Spring,
Md., and Frank Headley, president
of Headley-Reed, New York. The
meeting’s chairman was Carl E.
George, president of the Ohio Assn.
of Broadcasters, and vice-president
and sales of WGAR, Cleveland.

Miss Black stressed the need for
adequate station information in usa-
ble size and said she buys with a
long-term view and always looks
to see what the station does with
its local time.

Brechner pointed out things which
helped make his small station suc-
cessful, such as community selling
and special summer sales festivals.

‘Headley rapped rate cutting and
P. 1. business. He said, “The value
of merchandising aid is controver-
sial. Program promotion deserves
your thorough support. I think it's
time a mature industry recognized
the proper relation between spot
and network rates. Although net-
works use up the preferred evening
time and occupy a great deal of
commercial time, the total net in-
come of affiliated stations from spot
time sales is larger than total net
income of affiliated stations from
the networks.”

WOR-FM Boosts Air Time
From 42 To 79 Hours

(Continued from Page 1)
through Sundays, were “the great
increase in the ownership of FM
sets in the Metropolitan area” and
“the widened area” which the sta-
tion can serve with its new FM
antenna located on the WOR-TV
tower at North Bergen, N. J.

The former FM schedule, through-
out the week, was from 3 p.m. to
9 p.m. The new schedule will pro-
vide programs during the following
hours: Sundays, 3-9 p.m.; Monday,
10 a.m.-9 p.m.; ‘Saturdays, 1 p.n.-11
p.m.; and the remaining four days
of the week, 10 a.m.-11 p.m.

WOR-FM will carry WOR's AM
broadcasts during the foregoing
hours, except for a special weather
report, Mondays through Saturdays,
6:15, in which WOR-FM will tie in
with the Rural Radio Network for
state-wide coverage. United Fruit
Co. sponsors the weather report pro-
gram on 'WOR-FM.

Wedding Bells
Frank Tirico, announcer for
WMIK, Middleboro, Ky., will be
married on Nov. 19 to Ruth Vuhany,
of Bloomfield, N. Y.

‘News-Program I mportance

DAILY
Broadcasters Blast

Stressed At NARND Confab| F(CFor Sluggishness

(Continued from Page 1)

of the Association’s annual conven-
tion, Friday at the Commodore
Hotel, New York. Approximately
200 newsmen attended the three-day
session which ended yesterday.
Sees News Personnel Growing

"Tne number or siations within
the United >tates maintainng news
departments mannca Dy tompetent
news personnel has i .reased sharp-
1y witoin ine last uiree years, but 1t
1s suli an obvious tact tnat the vast
majority are wuung to trust to stair
membpers with no uews training ana
10 understanding o1 tne commuity
mmpact ot news, Imickeison saia.

e continued: it is also an un-
lortunate tact that news personnel
nave tar too little prestige within
tne stauion Luwselt. Somne stations re-
gard news directors as top station
cxecullves, as lney shoula, put un-
lortunately tnis 1s uol generally true.

. 1n many cases tnere 1s greater
prestige, greater responsibiiny, and
more remuneratlon outside the news
department. ‘'hat s not a pretty pic-
ture but 1ts true, and wiil be until
the news director 1s regaraed as a
person ol equal stature with the pro-
gram manager, tne sales manager,
and the chief enginecer.”

Impact of TV Cited

Mickelson haa this to say of the
video outlook, from the newsman's
viewpoint: “There 1s pienty o1 evi-
dence that we need to become much
more active in television. . . . Unly
a small percentage (lb./ per cent)
ot the television stations now on the
air have employed tompetent news
personnel to report, write and pro-
duce their own news broadcasts.
Unless we move swiftly to promote
the concept that news broadcasting,
whether it be in AM or television,
should be done by trained news per-
sonnel, we may find ourselves in an
irreparable position.”

Tells of NARND Expansion

The NARND's views on its own
membership potential were sum-
marized thus: “We have 180 mem-
bers now, but we have a potential
of nearly 2,500. Certainly one of our
objectives should be to place at least
one competent newsman in every
radio station—AM, FM, or televi-
sion.”

Among other tasks the NARND
has taken on and will continue to
carry out, Mickelson said, is that
widening and strengthening the ra-
dio or TV newsman'’s right to oper-
ate on an equal footing with report-
ers for other media. “We still need,”
the NARND president declared, “to

establish indelibly the fact that the
microphone and the television cam-
era should have access to all the
sources of news where the pencil,
and paper arc now permitted. And
beyond that, that radio should have
access to all potential sources ofl
news.” I

In line with this, Mickelson touch-
ed on the Association’s progress in‘
its campaign to secure for radio,

{Continued from Page 1)
oring the enactment by Congress of
a law embodying a two-year time
limit on improvement application, if
the FCC takes no action in the mat-
ter.

Another resolution blasted the
“do-nothing attitude and unstable
policy of the Commission as eviden-

I ced in its failure to decide the so-
called clear channel case (which) is
threatening to disrupt the entire ra-
dio industry.” The FCC was asked
also to use its authority to prevent
Cuban stations “from usurping com-
manding positions in frequencies on
which listeners of Florida, Georgia
and the Gulf states have a right to
listen to American stations.”

newsmen equal rights in protection
ot their news sources. “We have

Mickelson had a word of comfort
for “those of us who will remain in
AM news broadcasting without
much prospect in the immediate
future of getting into television.”
Their position remains “very se-
cure,” he declared. “There is nothing
new on the horizon which indicates
to me that television can in any way
compete with AM broadcasting in
the presentation of sharp, hard-hit-
ting, factual broadcasts presented
swiftly and concisely with no waste
of time between the event and the
broadcast. In short, it appears now
that AM news will remain strong
indefinitely. . . . ” | -

The most significant proof of ert K. Richards, director of public
NARND’s success during the past relations for the NAB, reported that
year, Mickelson said, is its increas- co-sponsors of the annual competi-
ing acceptance within the broadcast- tion, the United States junior
ing industry. “The voice of NARND chamber of commerce, had announ-
is now heard,” he said. “Broadcasters, ced again that there would be full
recognize the name. . .. Talk to the  participation by 48 states and by all
editor of a trade publication or the|the territories. Based upon reports
editor of a news service. You won’t|from the jaycee's 1800 chapters and
fail to note that NARND is a well | broadcasters all over the nation. he
and highly respected segment of the | estimated that upwards of one-half
radio broadcasting industry.” million students participated this

In discussing the third annual|year—almost doubling the total par-
“Voice of Democracy” contest Rob- | ticipation in 1948.
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Each time you look at radio it’s bigger.
You turn your head away and before you turn

it back it’s bigger than ever.’

Radio is bigger than anything—
bigger than magazines, bigger than newspapers,

bigger than both of them put together.

Yet in measuring the bigness of radio,
people still use obsolete yardsticks.
Yardsticks, for example, which compare

the circulation of a whole magazine with
the audience of a single network program.
(It’s like saying my apple-tree is bigger
than your apple, as Variety recently put it.)’

H

=&

Or take a yardstick like “cost-per-thousand
listeners.” In radio a more realistic gauge

1s “cost-per-million.” In radio there is

no such thing as only “a thousand” listeners.
(It’s like using a ruler to measure the distance

between the stars.)

Sometimes the only way you can tell anything

is bigger than anything is by discovering

that it’s smaller. The cost of customers

delivered to advertisers in network radio

is smaller than in any other major medium. 1 People are buying

radio sets at the rate
of 650,000 a month!

And CBS is both bigger and smaller than
2 CBS reaches 34

anything in radio— bigger because it delivers million families each
week! The country’s

more millions of listeners to advertisers largest magazine

) has a readership

than any other network; smaller because of about 15 million

. taa families per issue.
it does so at the “lowest cost-per-million.” .
*CBS’ “‘cost-per-million"’

actually delivered
to advertisers

—where 99,000,000 people gather every week comes to only $1670 —
. . or one customer for
The Columbia Broadcasting System one-sixth of one cent!
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ANA-AAAA Adop!

BMB Resolutions

{Continued from Page 1)
search needs that can best be served
by a tripartite. cooperative organi-
zation,” the ANA said in a resolution
by its Radio and Television Group
that. as far as radio advertisers are
concerned. research into station cov-
erage area is the type of activity,
falling into that category.

Improvement Seen Possible

BMB's present service in this re-
spect could be improved, the ANA
declared, by the addition of data on
*time of year,” giving seasonal vari-
ations in station coverage. In for-
warding the resolution to BMB, the
ANA's president, Paul West, voiced
“the determination of advertisers not
to slip back to the early chaotic
days in media research. . . . If we
retrogress, eventually economic ne-
cessity, brought about by more in-
tense competition and the growth of
new advertising media will force us

to regain the position we now
have. . . . "

The resolution was described by
the ANA as representing the com-
bined judgment and experience of
the 212 members of its Radio and
Television Group. It was prepared
by the group's steering committee,
whose chairman is A. N. Halverstadt,
manager of radio and television for
the Procter & Gamble Co.

Approved By Board

The 4-A statement was issued on
behalf of, and “with the entire ap-
proval” of the 4-A board of direc-
tors, an announcement by that or-
ganization said.

The 4-A statement, however, while
“endorsing the need for Broadcast
Measurement Bureau, Inc., and for
the type of audience information
which BMB supplies,” added: “We
do not feel that this additional infor-
mation or service should be specified
or spelled out at this time. It must
come, if and when it comes, as a
natural growth and to fill a definite
need.”

Senll gtrléllay
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November 14 E
Hazel Estes Morton Downey
Budd Hivlick Wanda Ellis
Dick Nesbitt Dick Powell
Johnny Desmond Martha Tilton
November 15
Franklin P, Adams Carol Bruce
Norman E. Beck =
November 16 =
Albert A. Grabe
Lucien Dumont Gordon R, Gray
Lawrence Tibbett Jean Sargent
Mary Margaret McBride
Loulse Starkey
November 17
Wiley Walker
Quin Ryan

Jim Jordan

Frank Fay
Jack Lescoulie

|
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Mainly About Manhattan. . .!

® © @ WEEKEND CUFF NOTES: Watch for more NAB member.
ship resignations if the board decides to set up Broadcast Advertising
Bureau as private enterprise. . . . many dues-paying members feel that
service of BAB is due them as members of the indusiry association.
New policy at NBC (both radio and TV) is that scripts submitted must
be read within one week. Nice consideration if they live up to it . . .
Chesterfield cigarettes considering bankrolling Joe Franklin’s “Smoke
Dreams” in Jan. . . . NBC interested in a TV show with Doris (Radio
Registry) Sharp called ‘‘Meet the Actor.” ls there no end to Doris’ versa.
tility? . . . Frank Cooper now handling Mickey Rooney. . . . Jean
Sablon, due to make a film in Paris. expected back here in Feb. . . .
Doug Storer, who started Bob Ripley’s “Believe-it-or-Not”
radio some 20 years ago and has managed it ever since, stepped into
the role of emcee on the TV version’s final stanza last week and did
a right smooth job. Series is off until Jan. 4th when it comes back bank-
rolled by Ballantine Beer. . . . Radio Row loses one of its more eligible
bachelors when Jerry Layton ties the knot March 19th with lovely Sherill
Cannold, Bob Taplinger’s Gal Friday. . . . NBC planning to adapt Clare
Eooth Luce’s “The Women" for video. . . . Peter Donald sez the reason
the preem of Berle’s film in Lindy's is off is because Lindy couldn’t find
room for the popcorn machines.

®OO% % %

® e e JUST THINKING OUT LOUD. There's no question
but that the world's greatest speakers are heard over the radio
and rarely are any of them 15 minutes or at most a half-hour
of time. In emergencies, the Pres. of the United States has spoken
longer, but it is the exception rather than the rule. Why then does
the broadcasting industry at its gatherings (such as District
Meetings, for instance) have speakers who run for an hour or
more until the original group of say 225 listeners has dwindled
down to a mere handful? Why can’t the industry put into practice
what it so finely preaches? What's more, the worst offenders in
this dep't are usually men who know better and who actually rep-
resent the industry.

S S S

® ® e TELLING ON TELEVISION (or views on video): Saturday
night is the loneliest night of the week—on television. Don't the networks
think that anybody stays home that day? Ceriainly the way the pro.
gramming goes at present, video won't keep ‘em there. . . . The new
Sunday p.m. Paul Whiteman show has too little production arrange.
ments and too much dancing. ‘Pops’ is deserving of a better tate. . . .
Poor gish i g Al Bernie. The talent is there but who is to
express it? . . . Name stars are raving about the way producer Frank
Telford handles them on CBS’ “‘Silver Theater” on Monday nights. . . .
Sidney Paul turmed in a contract-winning performance on “H'wood
Screen Test” last week. . . . Marty Glickman is easily the standout
television football reporter. His comments on a game fully reflect his
varsity background. Conversely. however, Marty does not scintillate in
his radio basketball coverage as he sirives to keep up with every
maneuver rather than describe the pattern of the play. And, as for
Marty’s over-use of the word “swish,” how about that,

- S - S < S A4

e © e SMALL TALK: ABC's sports ace, Joe Hasel, is cele-
brating his 20th ann'y in radio this month. Nice goin,’ Joe, and
here’s to the next 20! . . . “Versatile Varieties,” produced by
Frankie Scott and Charlie Basch, takes a nine-week hiatus on
the 18th leaving with a Pulse rating of 19.0—highest in their
time slot.

feature on
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IHE WEEK IN |
RALCIO

| NARND Confab Opens

ORE than 100 radio and TV
news directors attended dis-|.

cussion panels in the annual three-
day convention of the National
Association of Radio News Direc-
tors. At the weekend convention,
whose main theme was the building
up of the prestige of news directors
within stations to executive levels,
the main speakers included NARND
president Sig Mickelson of WCCO,
Minneapolis; NAB president Justin
Miller; Benjamin Cohen, assistant
secretary general of the United Na-
tions; NAB public relations director
Robert Richards; Edwin C. Canham,
editor of the Christian Science Mon-
itor; Elmer Davis of ABC; Edward
R. Murrow of CBS and General
Omar N. Bradley. ]

Among the over-all problems of »
broadcasting to be taken up at the
NAB board meeting tomorrow will
be the future of the new Broadcast
Advertising Bureau and of the
Broadcast Measurement Bureau.
The question of whether the NAB
should remain within the fold of
the NAB or be set as a private en-
terprise will be considered.

According to a survey released at
the NAB's 2nd district meeting at
Asbury Park, N. J., 64 per cent of
the small - market stations have
solved one of their sales problems
by paying their time salesmen from
15 per cent to 20 per cent commis-
sions, thereby producing the best
results. . . . WCBS landed sponsors
for both the AM and TV coverage*
of the local elections: F. M. Schaefer
Brewing Co. for radio and United
Fruit Co. for television. . . . Before p
the tumult and the shouting of the §
elections were over, MGM launched
what it described as a four-day E
“gaturation campaign” in behalf of §
its new film production, “Battle- {
ground.” The campaign consisted
of 285 spots, transcribed “Jody I
Chant” commercials bordering on
“irritation” advertising, over eight
New York stations: WNBC, WCBS,
WJZ, WOR, WNEW, WINS, WMCA
and WMGM.

lnghllghtmg the continued up-
surge in network business was the
signing of a seven-year contract for
the radio broadcasting of the World
Series by Mutual, with Gillette
Safety Razor Co. as the sponsor.
Under the deal signed with Baseball
Commissioner Albert B. Chandler,
Mutual will serve more than 520
MBS stations plus an auxiliary list
of some 200 stations in the United
States, Hawaii, Alaska, Canada, Cu-
ba and Latin America.

S —

BROADCASTERS . . .

You can set yourself a top-flight promotion
man with an outstanding record. This man has
been a radio station sales promotion director
for four years. and has had long experience at
a time salesman and In station programming.

Write RADIO DAILY, Box No. 286, 1500
Breadway, N. Y. C.
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BRITAIN TO USE CBS COLOR VIDEO

|TELE ToPIcs |

“OSRISIS,” a Chicago origination recently

arrived on the NBC web, may be
accurately described in two words—noth-
ing happens. As reviewed last week, the
half-hour format is as follows: A person
who has experienced a crisis in her life,
tells her story to reporter Adrian Spies.
When she reaches the point of decision,
her narrative is stopped and actors, who
have been briefed in the story-line before-
hand, resolve the situation according to
their own interpretation and without script.
Their decision is compared with the “real
life” action and then the routine is re-
peated. . . . On the air, the show moved
at snail’s pace. Explanation of the format
by Robert Cunningham took four minutes,
at which point Spies and the ‘‘real life”
woman took over. At 11 minutes, Cunning-
ham began to set the scene for the actors
—with Spellbound-type music as a back-
ground—and the action didn’t begin until
almost 14. The olaylet ran only two min-
utes, and then Spies and the woman took
over until 21 minutes. Setting the scene
again took three minutes and the play once
more was stopped after only two. After a
final check with the woman, Cunningham
closed with something like this: “Who can
tell what is real and what is imaginary
when all the world's a stage?” That line,
we think, embodies the show's major fault
—the plot did not seem real, and as fic-
tion it was as hackneyed as they come.

. Program is produced by Ted Mills:

and directed by Norman Felton,

[ ]
T Godfrey's on-the-air blast at an “‘over-
zealous” flack (presumably the George
Evans office) for planting teen-age girls
in the show’s audience to squeal for Bill
Lawrence two weeks ago. When the kids
became noisy during a rather dry talk on
nuclear physics, Godfrey rebuked them
and threatened to clear the studio for
future shows. Last week, however, after
Arthur had found out that the girls were
plants, he apologized to them and let go
at the p.a. instead. The original incident
prompted Berle to address his audience
on his show last week somewhat as fol-
lows: You'd better wake up or I'll send
you over to Godfrey and have him bawl

you out.
NBC IS PITCHING the Dave Garroway
show at Budweiser beer, in the hope
that CBS may not be able to clear stations
for the Ken Murray stanza. ... CBS will
do an experimental closed circuit audition
of a “Lum and Abner” TV adaptation
within the next few weeks. Web empha-
sizes, however, that it's strictly a trial
with no firm plans for a regular series for
the team. . . . WNBT has not cancelled
the Hank McCune show, as itemed here
last week. Station did knock out the

, film for one week because of a bad print.

i
HE TRADE'S still buzzing about Arthur

De Forest Tells FC(
0f 'Superior’ Coler TV

1 ashington Burean of RADIO DAILY

Washington—Dr. Lee De Forest
told the FCC Thursday that he is
working on a color video system
superior to anything yet offered. but
that it will be a year before it is
ready to show. He said his system is
not compatible, but that it will not
require a change in standards. The
76-year-old inventor, currently ac-
tive in organizing a new company
to produce home receivers, was un-
able to offer much of value for the
Commission at this time, he said. He
does plan, however, to press forward
with his developmental work.

The Commission also heard the
consulting engineer, Raymond Wil-
| motte, who spoke at some length on

the advantages of polycasting as the

'solution to the power difficulties
predicted for the UHF. Wilmotte
called for a series of low-priced sta-
tions in what today are normal ser-
vice areas to TV stations. assuring
even reception throughout the area.
These would broadcast simultane-
ously, receiving the signals from the
central studio station on two chan-
nels to protect against ghosts.

Frank McCall Named
NBC-TV News Chief

Appointment of Francis C. McCall
as director of news and special
events under NBC’s new TV reor-
ganization has been announced by
Pat Weaver, v-p in charge of tele.
Adolph J. Schneider was named
manager of operations.

McCall has been with NBC since
1937 and during the war served
overseas in Europe and the Pacific.

e
! Pulse Top Ten
| Texaco Theater, NBC...... 61.5
|]; Talent Scouts, CBS......... 46.6
"|i Godirey Friends, CBS...... 39.6
‘ Goldbergs, CBS............ 38.2
' Toast of Town, CBS....... 37.1
Stop Music, ABC.......... 32.1
Fireside Theater, NBC..... 3L.3
Kraft Theater, NBC........ 28.1
Studio One, CBS.......... 29.0
Philco Playhouse, NBC..... 27.5

Raes Up On NBC's
~ Second Web Card

' NBC yesterday issued its second
network rate card. offering an inter-
connected web of 26 stations for
$11,875 per hour, class A time. plus
23 non-interconnected stations for
. $5,550, or a total of $17,425 for the
49 outlets.

In a letter accompanying the card
to advertisers and agencies, George
Frey, director of sales. said that the
web is being used for over 21 hours
}a week by 33 bankrollers.

Rate card number one offered 21
interconnected stations for $7,600
and 13 non-interconnected stations
for $3,300. Virtually every station
listed on both cards has increased its
rates.

Emery To Hit The Road
In Personal Appzarances

Bob Emery. proprietor of Small
Fry Club on DuMont next week be-
gins a personal appearance tour of
theaters, stations and stores in Bos-
ton, Chicago and New York. Frank
Baer, program’s film cameraman
will cover the dates.

! A major step toward solving prob-

“lems of international video stand-
ards has been claimed by RCA
through development of a new re-
ceiver built to operate on the vary-
ing power line voltages and fre-
quencies prevalent in many foreign
countries, it was announced by
Mcade Brunet, managing director of
the RCA International Division.
The new non-sytichronous receiver
was designed for world markets by
engineers of the RCA International
Division in conjunction with the
RCA Victor Division. It operates

New RCA Receiver Adaptable
To Various Bands, Voltages

from any voltage between 110 and
240 and on any power frequency be-
tween 40 and 60 cycles. This powel
supply need not be thc same as the
power furnished the transmitting
station. The set operates on either
the American system of 60 fields (30
frames), 525 lines, or the proposed
European system of 50 ficlds (25
frames), 625 lines. Another fcature
is that the set will receive any ol
the 12 very high frequency channels,
in contrast with most foreign-made
receivers that pick up only one
channel.

!

'BBC In Research
With Home-Built

! Color Studie

Dr. Peter C. Goldmark, CBS di-
rector of engineering research and
development. has disclosed that the
British Broadcasting Corp. will be-
gin color TV experiments based on
the CBS color system. Goldmark
returned last week from London.
where he demonstrated the CBS
system before leading British engi-
neers at the invitation of the British
Institute of Electrical Engineers.

Goldmark disclosed at the same
time that CBS research engineers
have begun work on designs for the
first universal pickup equipment
for use in commercial color.

He said that the BBC's decision
to begin experimenting in color
video followed investigation of the
CBS color system in this country by
BBC engineers and ex=acutives. and
a study of color equipment built in
England by Pye, Ltd. The latter
equipment. built from CBS designs,
was used by Goldmark in his Lon-
don demonstration.

Goldmark said that the BBC's
color plans include the building of
complete studio and receiving
equipment, all based on CBS de-
signs. H. L. Kirke. chief of the
BBC’s research department. will
direct the British color activities,
under the general supervision of Sir
Noel Ashbridgse, BBC director of
technicsl services.

The British observers were im-
oressed by four major points in
their study of CBS color, Goldmark
said. listing them as follows: sim-
plicity. color fidelity. sharpness of
image. and ease of adaptability.

Re:urning to the subject of the
new universal TV pickuo eauipment
being designed by CBS. Goldmark
said it will have the advantages of
being “all-purpose.” simpler to build
and operate. and more compact
than present equipment.

Ziv's “Easy Aces” Film
To Be Sponsored On DuM

“Easy Aces,” auarter-hour film
program starring Goodman and Jane
Ace will be aired weekly. Wednes-
day. 7:45 p.m.. by 15 DuMont sta-
, tions. beginning Dec. 14 under spon-
sorship of Phillips Packing Co.
through Aitkin-Kynett ageney, Phil-
adelphia.

Produced by Ziv Tclevision Pro-
ductions, Inc., program is scripted
by Ace, George Foster, Mort Green
and Jack Raymond. Jeanne Harrison
directs, and Betty Garde is featured

|in the cast.
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(redifs Top TV Service
To RMA Town Meels

I ashington Bureaw of RADIO DALY

Washington — The training and
education of TV servicemen is five
years ahead of what it would be
were it not for the RMA Town
Meetings, president R. C. Sprague,
of Sprague Electric Co.. said at a
town meeting for servicemen here
in the Washington area. This was
the seventh such session in the past
two years, with over 800 servicemen
turning out for the three evening
sessions. Sprague is chairman of the
RMA Town Meetings Committee.

Calls Job “Tremendous”

In opening the three-day session
Sprague declared. “At the time this
committee took on the project of
helping the radio technician upgrade
himself to television, there was
little realization in the industry—
from technicians to manufacturer
—of the tremendous educational job
involved. Neither did the industry
realize that the center of importance
had shifted from the salesman to
the technician.

“As a result of these ‘town meet-
ings.’ our educational activities to-

day are at least five years ahead of |
where they would have been other-

wise. Individual manufacturers, the
trade press, and other services have,
I believe, been stimulated to extend
help to technicians in a manner
that is an example for all American
industry.”

ENGINEERS—
CONSULTANTS

RALPH B. AUSTRIAN

Television Consultant

1270 AVENUE OF THE AMERICAS
NEW YORK 20, N. Y.

Tel.: CO. 5-6848

A. R. BITTER

Consulting Radio Engineers

4125 MONROE STREET
TOLEDO 6, OHIO

Tel.: Kingswood 7631

WILLIAM L. FOSS, Inc.

Formerly Colton & Foss, Ine.

927 15th 5t., N.W. REpublic 3883
WASHINGTON, D. C.

 VIDEO “SKYHOOK” LIGHTS

Revolutionary new attachments for all types of TV lights have been
installed in the studios of WCAU-TV, Philadelphia. The “skyhook”

lights enable engineers to secure many lighting effects which previ-
ously required much testing and pre-setting. Lights are attached to
overhead power rails and may be suspended or angulated in any direc-
tion, plus moved to any direction on the power rails. One man can set

the studio lighting in a matter of a minute or two.

Introduce 16MM & TV
Improved Sound Track

A new type of sound track, which
offers substantial improvement in
the reproduction of sound with
average 16-mm projectors and TV
has been introduced by J. A. Maurer,
Inc., Long Island City, N. Y. In this
new track, the familiar bilateral
type of recording in a single line is
replaced by a group of six smaller
VA tracks, each a duplicate of the
other and one-sixth the width nor-
mally employed. The multiple track
thus contains twelve simultaneously
modulated, identical areas.

Capodanno Joins Emerson
As Dir. Of Engineering

R. T. Capodanno has been ap-
pointed director of engineering at
Emerson Radio and Phonograph
Corporation, Dorman D. Israel, ex-
ecutive vice-president of the com-
pany, has announced.

Capodanno was associated with
Philco for the past eleven Yyears,
where he was active in government
projects and in developing home,
auto and radio receiver designs.
Prior to this, he was connected with
the University of Illinois, Physio-
logical-Psychology Department.

A Technical Story

| The job of telling a technical story
in simple terms is done graphically
in a three-color, four-page folder
announcing American Structural
Produczts Company's new rectangu-
lar television bulb. American Struc-
tural is an Owens-Illinois Glass
|Compnny subsidiary. The folder,
| written for tube and set manufac-
turers. shows dramatically why the
'rectangular bulb is the only bulb
‘that uses all the viewing surface,
gets all the picture and provides for
reduction of cabinet size. Dimension-
al drawings are included.

| PRODUCTION PARADE

New Flex Lite

Aero-Motive Manufacturing Com-
pany announces a new addition to
their line of Flex Lites, namely a
combination Flex Lite and Exten-
sion Cord Trouble Lite to work on
110 volts in place of flashlight bat-
teries. Service men in many fields
have long wanted a small trouble
light that would fold up compactly
enough to be carried in a service
man’s tool kit. The new model 110
comes equipped with a Flex Exten-
sion approximately 12 inches long
and a ncopreme service cord 12 feet
long.

(BS Lensless Lens
For Gridiron Telecast

TV football fans who will follow
the Columbia University - Brown
football game from Baker Field.
New York, next Saturday, Nov. 19
(CBS-TV, starting at 1:20 p.m.) on
their video sets. should have a bet-
ter-than-front-row seat. if all claims
made by CBS-TV for a new lensless
lens to be used for the first time by
the network shape up to expecta-
+ tions.

Designed By Dr. Back

The revolutionary new lens,
Video-Reflector, designed by Dr.
Frank G. Back. creator of the Zoo-
mar lens, is a 40-inch lensless lens,
designed to bring sharp close-ups of
sports and news events to the na-
tion’s home TV screens.

In the new Video-Reflector lens-
less lens, the optical trick is accom-
plished with mirrors. There is not a
lens element in the entire system.
Four special reflectors bounce the
light beams back and forth to obtain
magnification so high that the figure
of a man more than a block away
|from a TV camera completely fills
the screen of a TV receiver.

Up until now, extra-long-focus
telephoto lenses were out of the
question for TV pickups. A lens
with a focal length of 25 inches
(which by old standards meant that
it had to be at least 25 inches long)
were about the longest that could be
used.

enclneen5—4
CONSULTANTS |

McNARY & WRATHALL
RADIO ENGINEERS

906 Natl. Press Bldg. 1407 Pacific Ave.
Washington 4,D.C. Santa Cruz, Cal.
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L. W. ANDREWS, INC.
RADIO CONSULTANTS

219 WHITAKER 8LDG.
DAVENPORT, 10WA
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WASHINGTON 6, D. C.

1

|

|
|
|




The National Daily Newspaper of Commercial Radio

VOL. 49, NO. 29

NEW YORK, TUESDAY., NOVEMBER 15, 1949

TEN CENTS

NAB FINANOING GETS CONSIDERATION

'(AB Takes Issue
With Dunfon On TV

The Canadian Assn. of Broadcast-
ers has challenged a statement by
A. D. Dunton, chairman of the board
of governors of the Canadian Broad-
casting Corp., on the status of Cana-
" dian television, as quoted in Rabio
DALY on Nov. 1. |

In a letter to Rapro DaiLy last
week, T. J. Allard, general manager
of the CAB, which represents 95 of
Canada’s 119 privately-owned sta-
tions, questioned in particular Dun-
ton’s assertion that television in
Canada is “wide open” for private
broadcasters. Said Allard: “This

(Continued on Page 2)
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Capital Radio Women
‘ Will Hold One Day Clinic

Washington—A publicity clinic,
designed to give D. C. women’s club,
Embassy and other organizational

" publicity chairman an insight on
how to use radio to promote their
activities, will be given Thursday,
Nov. 17 by the Nation’s Capitol
Radio Women on the American
University campus. The clinic is
sponsored by the public relations
division of the university and the
(Continued on Page 6)

Texas Co. To Sponsor
Met Opera Airings

The Texas Company will sponsor
the Metropolitan Opera Saturday
afternoon radio broadcasts over the
ABC web for the tenth consecu-
tive year starting November 26,
it was announced by George A.
Sloan, Chairman of the Board of the
Metropolitan Opera, W. S. S. Rogers,
~ Chairman of the Board of the Texas
f (Continued on Page 8)

Both Barrels
The law of averages took time |
out Sunday night on ABC's “Stop
the Music.” when two listeners
collected fat jackpots for iden.
tifying a “Mystery Melody.”” The
first tune, “Chief Hekum,” had
| gone unidentified for six weeks.
Minutes aiter it was successfully
| named, another listener hit the
bull's eye—naming the new tune—
“Rustic Dance.”

«anmum Empire State As All-N. Y. Video Mast |

Plan Xmas Drive

Camden, N. J.—Preparing for a
big Xmas drive on the 43-rmp
music reproduction system, the
RCA Victor Home Instrument and
Record Departments are readying
an intensive and complementary
program. employing national ad-
vertising, a new radio program for
children, and a variety of point-
of-sale display units to spotlight
45-rpm instruments and records
as ideal Xmas gifts fer all family
members. Special emphasis will
‘ be placed on the expanding chil-
drer’s market.

BMB To Suspend;
New Service Studied

Plans to suspend operations of
Broadcast Measurement Bureau on
December 31 except for servicing op-
erations on the Second Study which
is scheduled to be released next
month, were announced last week-
end following a meeting of the ex-
ecutive committee of BMB.

Decision to curtail operations was
made by NAB, AAAA and ANA, the
three associations which are mem-

(Continued on Page 8)

Davis Named Vice-Pres..
Of Kenyon & Eckhardt

Hal Davis, publicity director of
Kenyon & Eckhardt Agency, New
York, yesterday was named vice-
president of the agency following a
meeting of the board of directors.
Two other executives were elected
to similiar positions. They are Rob-

(Continued on Page 5)

Members Of Board

Finance Commiitee

Meet To Discuss Budget Problems
And Make Recommendations

Drewry Announces
Peahody Plans

Athens, Ga.—January 9, 1950
the deadline for entries in this
year's Peabody Awards competition,
according to an announcement yes-
terday by Dean John E. Drewry of
the University of Georgia's Henry
W. Grady School of Journalism,
which administers the awards.

Winners will be announced at a
luncheon meeting of the Radio Ex-
ecutives Club of New York on May
1 by Edward Weeks, Peabody board

(Continued on Page 2)

Twelve ABC Stations
Get Promotion Awards

Twelve radio affiliates of ABC
have won top honors in the net's
sixth annual competition for out-
standing audience promotion of net-
work programs. Award certificates
are given by ABC based on question-

(Continued on Page 6)

State Dept. to Send
Music Series Overseas

All Sunday’s programs of the New
Friends of Music chamber music
series at Town Hall, and all subse-
quent programs this season, will be
recorded by the International

{Continued on Page 4)

Shelley Named President
Of Radio News Directors

Jack Shelley, of WHQO, Des Moines,
Ia., was elected president of the Na-
tional Assn. of Radio News Direc-
tors, succeeding Sig Mickelson, dur-
ing the closing business session of
the NARND convention held in New
York last week.

Ben Chatfield, WMAZ, Macon, Ga.,
was named first vice-president; Jim
Bormann, Cedar Rapids, la., second
vice-president; Sheldon Peterson,
KLZ, Salt Lake City, Utah, treasurer,

and Soren Menkoff, WOW, Omabha,
secretary.

The following men were elected to
the NARND board for three-year
terms: Ben Cochran, WCOP, Boston;
Sheldon Peterson, KLZ, Salt Lake
City; John Bills, WQAM, Miami, Fla., |
and Tom Eaton, WTIC, Hartford.
Conn. Jack Shelley, of WHQO, was
elected to fill the unexpired one-
year term of David Kessler, WHAM,

(Continued on Page 8)

Washington Bureau of RADIO DAILY

Washington — The problem
of financing NAB operations
for the balance of the year
and effecting additional cuts
in operations came before the
Board's Finance committee at
a meeting held yesterday on
the eve of the three-day ses-
sion of the full NAB board.
It is no trade secret that the

(Continued on Page 5)

Bufler To Address
REC Luncheon Thurs.

Ralph Starr Butler, formerly vice-
president in charge of advertising
for General Foods Corp., will be the
guest speaker at the luncheon-meet-
ing of the Radio Executives Club of
New York at the Hotel Roosevelt,
Thursday, at 12:30 p.m.

Butler, pioneer in radio advertis-
ing who for 17 years supervised the

(Continued on Page 2)

Georgia Tells High Court
FCC Right In WGST Case

Washington Burcau of RADIO DAILY
Washington—The State of Georgia
| told the Supreme Court in great de-
tail yesterday that the FCC judg-
ment concerning the ability of a
radio station to serve the public
interest cannot lightly be set aside
by a state court. In the case of
(Continued on Page 4)

i
| Record TV Reception
Montreal-—A television broad.
cast was viewed here Friday
night, according to D’Alton Wood-

lock, of Iberville, Quebec. He
brought television equipment
which he built himself to the

apartment of Mr. and Mrs. Albert
Desjardins, and the three
watched a boxing match staged
in Madison Square Garden, New
York.

|

e
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Whitney In New York

George Whitney, Don Lee Gener-
al Sales Manager, is in New York
on business and is stopping at the
Biltmore Hotel. Whitney will call
n the Blair offices, Don Lee’s east-
rn sales representatives, and cli-
nts in New York, Chicago and St.
Louis. Whitney's tour concerns both
AM and TV business. He’ll return
to Los Angeles around December 1.

RADIO DIRECTOR'S
RIGIIT HAND

11 ycors proved performonce, 4A
Agencies, Sccretarial skills. Production,
scripts, E.T.'s, traftic, spot time buy-
ing, cantracts. On the ather hand;
colicge, tact, personality, Write Box
287, RADIO DAILY, 1501 Broadway,

New York City,

Butler To Address
REC Luncheon Thurs.

(Continued from Page 1)

'advertising of General Foods prod-

ucts will discuss
the subject:
‘““Early Experi-
ences with Radio
and Some of the
Lessons To Be
Drawn from
Them.” He will
be introduced by
Atherton Hobler,
Chairman of the
Board of Benton
& Bowles. Inc.

5 Another guest

speaker will be

DENNY Charles R. Den-

ny, NBC executive vice-president

who will speak in connection with
the presentation of a Junior
Achievement Award to an NBC af-
filiate.

The annual national radio award
to the best Junior Achievement ra-
dio broadcasting company in the
United States will be presented to
the Junior Broadcasting Company of
Peoria, Il

Denny will present the award (an
illuminated scroll signed by Justin
Miller, president of NAB and the
presidents of the four major net-
works) to William Allan Linsley.
president of the Junior Broadcasters
Company, who will be guest of
honor. Linsley will be featured on
broadcasts of the four major net-
works during his New York visit.

Linsley, a 16-year-old junior at
Woodruff High School, Peoria, was
elected to come to New York to re-
ceive the award by fellow-members
of the prize-winning company.

Linsley’s group broadcasts over
WEEK, Peoria affiliate, a regularly
scheduled series of Saturday morn-
ing programs covering teen -age
sports, fashions, social activities and
high school chatter. Recordings of
their broadcasts were entered in

‘| competition with the works of other

Junior Achievement radio compan-
ies. together with financial state-
ments and annual reports.

Second place award has been
made to the Big Four Broadcasting
Company, sponsored by WMBD.
Peoria. Ill.,, national award winner
in 1947. Honorable mention has been
given to Talent Unlimited, sponsored
by the New Bedford (Mass.) Gas
and Edison Light Company.

Peabody Award Plans
Announced By Drewry

(Continued from Page 1)
chairman, and Dean Drewry. Four
awards are to be made this year
in the field of television, in addition
to those in radio. Entry forms are
being mailed this week to stations
and networks throughout the U. S.

The Peabody awards are designed
“to recognize the most disinterested
and meritorious public service rend-
ered ecach year by the broadcasting
industry, and to perpetuate the
memory of George Foster Peabody,
benefactor and life trustee of the
University of Georgia.
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CAB Takes Strong Issue
With Dunton On Video

(Continued from Page 1)
statement must be compared with
the fact that, so far, no application
for a television license by any pri-
vately owned broadcasting station in |
Canada has been granted.

Allard had this rebuttal for
ton’'s statement that only one private
operator had applied for permission
to build a TV transmitter (at the
time the Nov. 1 story was written):
“To our definite and certain knowl-
edge,” said Allard, applications have
consistently and repeatedly been
made by broadcasting stations
CKEY and CFRB. Toronto, CKAC
and CFCF, Montreal. and on other
occasions by CHML. Hamilton, Mr.
Al Leary, of Toronto, and Canadian
Famous Players Limited. We are also
led to understand that an applica-
tion was made by CKLW in Wind-
sor.”

Jessel Guesting

George Jessel who is in New York
this week for personal appearance
on November 18th at the Roxy for
opening of “Oh. You Beautiful Doll,”
will also do Elgin Tele show and
“We The People” show while here.
On return trip to the west coast
he will stop over in Chicago for
p.a. then to Hollywood for Crosby
show and two Martin and Lewis
shows.

New Gnu

girl.

ers-per-dollar than any other

tuned to W-I-T-H!

Dun- |

| Kansas,

Mother Gnu poses for her first picture with her brand new
It was a big event in the Washington Zoo.

There's something new in the Baltimore radio market, 100. It's about
the big plus audience that W-I-T-H delivers.

You probably know that W-I-T-H produces more regular home listen-
station in town. Now a recent survey
made under the supervision of the Johns Hopkins University shows
that, in addition, 34.6¢; of all the radios playing in drugy stores were

This means that a little money goes a long way on W-I-T-H. It
means that from W-I-T-H you get real low-cost results. So call in your
Headley-Reed man and get the whole story today.

SWITH

BALTIMORE, MARYLAND
Tom Tinsley, President - Represented by Heodley-Reed

"J

" COMING and GOING |
= l

W. W. CHAPLIN, newscaster heard on NBC,
this weck witt broodcost his  ““Report ont

| America” trom Phoenix, Aniz., and the follaw-
ing week from Albuqucrque, N, M

JAMES HANRAHAN is in  town from
WEWS-TV, Cleveland, for conferences at the
heodquarters of th: Columbia network.

MERRILL “RED” MUELLER, London cor-
respondent of NBC, has arrived in New York,
and now is leaving for Dallas, Tex., where
he will discuss Intcrnational Forums at the
convention of Sigma Delta Chi.

G. RICHARD SWIFT, general manager of
WCBS, together with JACK STERLING and
BILL LEONARD, station pcrsonatities, spent
the nost week-end fishing off Montauk Point.

BENEDICT GIMBEL, Jr., president and gan-
eral manager of WIP, Philadelphia, today is
in New York on business, whilc GORDON
GRAY, vice-president of the station, is in
Horrisburg, attending a meeting of the Penn-
sylvania Association of Broadcasters.

WILT GUNZENDORFER, gencral manager
of KROW, Oakland, Cat, is in town on @
short business trip.

DREW PEARSON, Amcrican network com-
mentator, on Armisticc Day was in  Hays,
for @ special network program in
conncction with the Freedam Train.

HENRY MORGENTHAU,
gram director ¢t WNEW,
in the Virgin Islands.

TONI ARDEN, Columbia Recording fea-
turcd artist, is in Detroit for a onc-week
appcarance at the Fox Theater.

HOMER CANFIELD, western network man-
ag2r of NBC, is in Gotham to confer with
progrom oH-cmls of the web.

i

1tl, assistant pro-
is spending @ week

baby




“THeaTRE TiME"

The FIRST Open-End ""NAME’ STAR DRAMATIC
TV 2-HOUR SHOW—BUILT ESPECIALLY FOR TV!

Regional and national advertisers will find “THEATRE TIME" the perfect
vehicle for use in selected markets. Now, for the first time, local advertisers

may sponsor a big-time TV dramatic show at a cost within their hudgets!

Available on 16mm Kinescope film (new improved Paramount process) at

starting at $135.00 including

sensationally lTow cost through syndication

15%% agency discount!
Time allowed for opening identification, two commercials, closing signature.

“THEATRE TIME” includes such stars as LUISE RAINER (twice Academy
Award Winner) in “THE LOST CHILD,” original story by Alfred Bester:
CHESTER MORRIS {Boston Blackie on the screen) in “GARCY’S GIRL,”

original story by Carl Bixby; and other names.

Nationally known writers, direction by Carl Eastman. Series will include

mystery. comedy, melodrama, suspense, etcetera.

ARRANGE FOR YOUR SCREENING NOW!—RESERVE THE MARKETS YOU WISH!

“FHEATRE TIME” i~ a Meleo Production, produced by Chick Viaeent and Gerry Law

Distributed Exclusively By

KASPER-GORDON, Inc.

140 BOYLSTON STREET, BOSTON 16, MASS.
DEvonshire 8-7357
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CHICAGO.

By HAL TATE

RS. ION BURRIS is critically ill
l at the Illinois Central Hospitall
following a recent stroke. Seventy- !
nine years old, she is the mother of
Bill Irvin, radio editor of “The Chi-
cago Sun-Times” and the mother-in-
law of Doris Keane, owner of the
Radio Institute of Chicago.

Phillips 66 gasoline is ready to re- |
new the WLS-National Barn Dance
for the 4th consecutive 13 weeks.
Program is heard on 92 ABC sta-
tions and originates at the 8th Street
Theater. Lambert & Feasley, Inc,
N. Y., handles the Phillips account.

News commentator Moulton Kel-
sey and his wife, who was formerly
a radio actress in St. Louis. have
packaged a show titled “Home
Front” in which several stations
have expressed an interest. With the
Kelseys expecting a youngster in
March, “Home Front™ deals with the
trials and tribulations of parents-to-
be.

Georgia Tells High Court
FCC Right In WGST Case

(Continued from Page 1)
WGST, Atlanta, where the Commis-
sion insisted that the Regents of the
State University System, to whom
the station was licensed, exercise
the powers and authority to which
they were licensed, “federal power!
is exclusive,” said State Attorney
General Eugene Cook.

It was -after the FCC insisted that
the station abrogate a management
contract with Southern Broadcast-
ers, Inc., that a state court held the
station was liable for the money
which would otherwise have gone |
to the firm. A major stockholder of |
the firm is Sam Pickard, former
Federal Radio Commissioner and
former CBS vice-president.

The Georgia Supreme Court con-
cluded that the FCC was not clearly
ruling on a matter of public interest |
when it ordered the WGST licensees
to take over and terminate their
arrangement with SBI. This conclu-
sion is sharply scored by the state,
which charged also that the state
court. “in giving effect to private
contractual rights superior to and in
conflict with the power of Federal
regulation under the Communica-
tions Act of 1934, was contrary to
the prior decisions of the court.”

The Commission is expected to
file an amicus curiage brief in this
case.

California Commentary. . . !
® @® @ New York dramatic critics may not

have liked Ken
Murray’s “Blackouts” but this week he signed a one-year deal (Bud-
weiser beer) at $20.000 per week for a one-hour “Blackouts” TV show

on CBS beginning Jan. 7th. Show will originate in
HOIIYWOOd Manhattan. . . . The “Skippy Hollywood Theater.”

a transcribed feature since its first show years ago,
will go “live” on NBC immediately after the first of the year. . . . Vice-
President Alben Barkely has been added to the list of stars who will
be heard on “Kids Day Salute,” next Thursday, November 17th over
ABC network. Harry Von Zell will emcee and Edgar Bergen, Bing Crosby.
Jimmy Fidler, Arthur Godfrey. Gabriel Heatter. Bob Hope, Drew Pearson.
Red Skelton, Dinah Shore, Walter Winchell and other names wiil
appear. Gifford Phillips announced that Teevee Productions has signed
a contract with Gay Forester for a TV program tentatively titled “The
Show Must Go On.” Miss Forester will act as raconteur and mistress
of ceremonies bringing on top show business figures from the stage,
variety halls, and other phases of the industry. Show will be written
by Al Mannheimer. Fred Kohner and Frank MacDonald.

w pAd A g w

® @ e Now it's grand openings for TV stations—New Tulsa
station KTOV has appointed a Hollywood agent to round up
stars and ship 'em along for the premiere by air. . . . Ben Gage
will originate his newest video program, “Talent Time at the
Trails” featuring amateur entertainers, from his nitery beginning
this winter over one of the local TV stations. . . . Allan Jones,
ABC nectwork star, has been offered a series of four starring
musical productions this winter by the Detroit Civic Light Opera
Assn, teeing off in January with the lead in the “The Chocolate
Soldier.” . . . Kay Kyser has landed a TV show on NBC, with
Ford Dealers paying the bills, it starts as soon as the opening
show (from New York) can be whipped together. It will be
Kinescoped to the rest of the country. . . . Curt Massey set for his
first waxing session with London Records. He will open with four
sides. . . . Larry Kolpack, exec. veepee of Larry Finley Prods.
called in all his reps for a long confab over weekend for big
promotion. Taylor Holmes signed with Jerry Fairbanks
Studios for holiday video presentations. He and Vincent Price will
narrate Charles Dickens’ stories for Christmas presentation. . .
Frank Veloz, star of the KNBH “Veloz Show,” has found time to
write a screen story called "“Waltz at Dawn,” based on an early
phase of his dancing career with Yolanda.

w w w w

® ©® ©® Tommy Dorsey is negotiating three separate deals pertain-
ing to his big Casino Gardens Ballroom in Ocean Park—and all
point to television. . . . The late Buddy Clark’s recording of KFWB's
Bill Anson’s tune ‘“When | Write My Song’’ has been released. Ironically,
while several of the deejays around town have been playing it on
their programs, Anson hasn’t received a copy as yet. . . . Mark Finley
and Jim Parson of the MBS Publicity staff will address U.C.L.A. public
relations students toeday. . . . KECA deejay, Ira Cook and Mrs. Cook,
left following stint on ‘“Dollars or Doughnuts” show on Friday, for a
four.day vacation in Las Vegas. They will revisit scene of their honey-
. .. Nelson Leigh, who has portrayed Christ in the LA “Pilgrimage
Play” for many years. was signed to play the Ghost of Christmas Past
in “A Christmas Carol.” Video presentation to be filmed at Jerry Fair-
banks Studios for Stokey-Ebert Prodns. . . . Hal Roach, Jr.. who heads
Holiywood’s Television Film Producers Assn., in NY trying to talk Petrillo
out of royalties and footage demands on film production.

moon.

PROMOTION |

“Tasteful” Publicity
An unusual tie-in between an en-
tertainment-world celebrity and a

candy company was eflected re-
cently when Buddy Basch worked
out a plan for The Sweets Company
of America, makers of “Tootsie
| Rolls.” The promotion included the
|Tony Martin record “Toot Toot
Tootsie. Goodbye.”

The agreement had Sweets Com-
pany furnish Basch with cartons of
“Tootsie Rolls” for dise jockeys,
‘editors and columnists. Basch was

given 224 cartons (each has 24 5¢
“Tootsie Rolls™), of which he kept
112. He sent 16 to a Chicago asso-
| ciate and 96 to one in California. A
card attached to the cartons (print-
ed in chocolate brown) tied the
promotion together with its copy:
* ‘Tootsie Rolls’ are a good-buy and
Tony Martin’s ‘Toot Toot Tootsic.
Goodbye’ is a sweet record!”

State Dept. to Send
Music Series Overseas

(Continued from Page 1)
Broadcasting Division of the U. S.
Department of State and rebroad-
cast world-wide, exclusive of this
country, it has been announced by
Ira A. Hirschmann, president and
founder of the New Friends of Mu-
sic and president of WABF (FM),
which carries the programs locally.

The broadcasts by the State De-
partment are non-commercial and
are presented solely for the purpose
of furthering the Government's aim
to portray to the peoples of other
countries a full and fair picture of
American life, culture and customs.

The performances will be heard
in the Far East,
Europe and Africa, where American
information officers

on to broadcasting stations for local
,release.

117-119 W. 46 St
HENRY GREENFIELD, Mg. Director N.Y.18

Latin America, |

i
]

in consulates |
and embassies ‘pass the recordings |
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Financing For NAB
Given Consideration

(Continued from Page 1)

drain on the $700,000 operational bud-
get for 1949 has been heavy and
some of the factors have been the
financing of BMB's Second Study,
the 121 per cent reductions in mem-
bership dues until the end of this
year and the establishment of
Broadcast Advertising Bureau as a
radio and sales promotion service to
the membership.

Several approaches have been sug-
gested to strengthen the NAB cof-
fers. One is a drive to re-enlist some
of the membership of larger stations
who resigned this year and to bring
into the NAB fold new member sta-
tions. It has also been suggested that
the full board adopt a definite scale
of membership fees for TV stations
and that an effort be made to get all
TV stations enrolled as due paying
members.

Board Meets Today

The financing problems will have
bearing on the deliberations of the
board which meets today to iron out
operational problems. It is doubtful
if the board will underwrite any
further audience measurement re-
search and that if BMB is continued
it will have to operate as private en-
terprise.

Another knotty problem will be
the disposition of Broadcast Adver-
tising Bureau headed by Maurice B.
Mitchell. The board is faced with
deciding whether BAB should be re-
tained as a service of NAB or setup
as private enterprise.

The NAB structure committee is
expected to present the board today
a report on recent discussions with
FMA toppers, along with a broad
proposal for an offer of merger to
be approved by the board before
going to the FMA board. FMA still
does not definitely propose a mer-
ger, a high official said last night,
but it will listen attentively if NAB
does suggest a basis for consolida-
tion.

Principles Discussed

When the NAB structure group
met here last month, FMA toppers
met informally with the committee
and were told that NAB plans for
the integration of FM and TV ef-
forts would be best served by a
joining of the two organizations.
General principles for a merger
were discussed at that time, but no
definite proposal was offered by
NAB. It is anticipated that such a
proposal might this week be agreed
upon at NAB, after which it would
be forwarded to FMA for considera-
tion by the board and, if the board
approves, by the membership.

The structure committee met yes-
terday at NAB headquarters, with
Chairman Clair McCollough of
WGAL, Lancaster, Pa., presiding.
Other members include Campbell
Arnoux of WTAR, Norfolk, Va;
Everett Dillard of WASH - FM,
Washington, former president and
still a director of FMA; Paul Moren-
cy of WTIC, Hartford; John F.
Meagher, of KYSM, Mankato, Minn.;

DAILY
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SEVENTEEN-MAN committee

has been established under the
chairmanship of Earl C. Donegan, of
McCann-Erickson, Inc.,, to organize
the current United Hospital Fund
Campaign among the advertising
agencies of Greater New York. The
Fund has a goal of $3,367,000 a sum
which would offset the losses in-
curred by the 86 voluntary, non-
profit hospitals in the city which
treat all comers, regardless of ability
to pay. Serving with Mr. Donegan on
the committee are Walter R. Hine, J.
Walter Thompson Co.; Guy Rich-
ards, Compton Advertising, Inc.;
Luis Dillon, Foote, Cone & Belding;
William MacFarland, N. W, Ayer &
Son, Inc; Carle E. Rollins, J. M.,
Mathes, Inc.; Glenn Wiggins, Ken-
yon & Eckhardt, Inc.; Thayer Cum-
mings, Batten, Barton, Durstine &
Osborn, Inc.; E. J. K. Bannvart, Cecil
& Presbrey, Inc.; Florence McGrady,
The Caples Company; Paul A. Dan-
ielson, Paris & Peart; Herman Daych,
St. Georges & Keyes, Inc.; Julian G.
Braun, Hirshon-Garfield, Inc.; A. W,
Lewin Company; H. A. Thompson,
Anderson, Davis & Platte, Inc.; Louis
E. Dean, Kudner Agency, Inc.; Theo-
dore M. Seller, MacLean Advertising!
Agency, Inc.

LENNEN & MITCHELL, INC., has
been appointed by Newsweek mag-[
azine, effective Jan. 1. I

WILLIAM ROSS FRY has joined!
the Detroit staff of Brooke, Smith,
French & Dorrance, Inc.

ALBERT PLEUS has been ap-
pointed manager of sales promotion
and advertising of the Fleischmann
division, Standard Brands, Inc. He
has been sales promotion manager[
of the Fleischmann division for the |
last four years.

MELVILLE BURKE, stage and
film director, has joined the televi-
sion department of the William Esty
Co. as staff director. His current as-
signment is “The Colgate Theater.”

MARK BENNETT BYRON, for-
merly New York advertising man-
ager for Yardley of London, Inc., has
joined the William Esty Co. as a
vice-president.

KENYON & ECKHARDT has been
appointed by the Bristol-Myers Co.,
for a new product.

and Henry Slavick of WMC, Mem-
phis,

The board will be guests tonight
at a dinner tendered jointly by the
NAB president, Justin Miller, and
President Eric Johnston of the Mo-
Jdon Picture Association of America.
Although neither organization of-
fers any details on the matters to
come up, a strong possibility was
seen here that the two industry
leaders are interested in working|
out some sort of joint industry ap-
proach to common problems. [

TRACY, KENT & CO, INC, has
been named by Julian Freirich, Inc.,
Long Island City, N. Y., packer of
smoked meats.

BERMINGHAM, CASTLEMAN &
PIERCE, INC., has been named by
Virginia Maid Hosiery Mills of Pul-
aski. Va, effective Dec. 1.

WILLIAM WARREN AGENCY
has been appointed by Restaurants
of the Months, Inc.

THE WALKER CO,, radio station
representatives, has moved its offices
to larger quarters at 347 Madison
Ave., New York.

Davis Named Veepee
0fKenyon & Eckhardt

(Continued from Page 1)
ert D. Wolfe and Donald C. Miller.

Davis came to K & E four years
ago after wartime service in the
Navy. Prior to then he operated his
own public relations office and spent
six years in the publicity depart-
ment of CBS.

Wolfe, manager of the Hollywood
office, will continue on the west
coast as vice-president in charge of
their coast operations. Prior to going
west Wolfe was associate radio di-
rector in New York for eight years.

Miller, manager of the agency's
Detroit offi~e sinze February, 1928,
was formerly an executive of the

' Packard Motor Car Company.

KAY WEST and
K EX Portland, Ore.

..national winners of the
“SLIFE-LINE OF AMERICA” TROPHY
presented this week by
GROCERY MANUFACTURERS OF AMERICA, Inc.

To Grocery MANUFACTURERS OF AMERICA, many thanks for
selecting KEX’s Kay \West as the winner of the second annual

“Life-Line of America” Trophy..

the eminent award for ow

standing interpretation of the respective roles of the farmer. the
processor and the grocer in supplying America's food needs! As
time-buyers everywhere know, Kay West’s promotions of food
products really are outstanding. That's one reason why Kay West's
program (1:30-2:00 PN, Monday through Friday) is perhaps the
most popular wonen'’s show in the BIG Pacific Northwest territory!

Free & Peters has details.

WESTINGHOUSE RADIO STATIONS
KDKA ¢ KYW ¢ KEX ¢« WBZ « WBZA ¢ \WOWO ¢ WBZ-TV

Inc

Notionaol Representotives, Free & Peters, except for WBZ-TV;
for WBZ-TV, NBC Spot Sales
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WGN-TV, Chicago: Television
Forecast, Inc., Chicago. will sponsor
“Coming Attractions,” the period
just preceding sign-off. on WGN-TV,
daily for 52 weeks. The account is
handled direct. Seeman Bros., for
“Air Wick,” is sponsoring a weekly
announcement in “Spin the Picture”
on WGN-TV, Saturday, 7:00-8:00
p.m., for 26 weeks. Wm. Weintraub.
New York, is the agency. Louis Mil-
ani Foods, Maywood, California, are
sponsoring 2 additional one-minute
film announcements weekly on
WGN-TV for 8 weeks. Jourdan Co.,
Los Angeles, California. handles the
account. Home Federal Savings &
Loan Assn., Chicago, will sponsor 3
weekly one-minute film announce-
ments on WGN-TV for 13 weeks
beginning November 28. The adver-
tising Division, Inc.,, Chicago, hand-
les the account. Weingartner Mfg.
Co., Chicago, will sponsor a one-
minute live announcement on "Stop,
Look & Learn” on WGN-TV, Wed-
nesday, 7:30-8:00 p.m., for 5 weeks
beginning November 16. Lausensen
& Salomon Agency, Chicago, handles
the account. D, L. Clark Co., Pitts-
burg, Pa., (confectioners) will spon-
sor a one-minute film in “Trail
Blazers’ Theater” on WGN-TV, Wed-
nesday, 5:30-6:30 p.m., for 13 weeks
from November 16. Batten, Barton,
Durstine & Osborn, N, Y., is the
agency.

WCBS, New York: Standard
Brands, for Chase & Sanborn regular
and instant coffee, has contracted
for 52-weeks participation in “Hits
and Misses” and the Phil Cook pro-
gram. The announcements in the
“Hits and Misses” program starring
Harry Marble will be aired Monday
through Friday effective immedi-
ately. Air time is 5:30-6:00 p.m.
Participations in the Phil Cook show
have been purchased for Tuesday
through Saturday also effective im-
mediately. Program is aired Monday
through Saturday, 8:15-8:30 p.m.,
EST. Agency for Standard Brands
is Compton Advertising Inc.

Twelve ABC Stations
Get Promotion Awards

(Continued from Page 1)
naires submitted to network adver-
tisers and their agencies.

Winners in Group 1 (cities of
more than half a million) are WCOP,
Boston; KX O X, St. Louis, and
WCAE, Pittsburgh.

KCMO, Kansas City; KJP, Secattle,
and KOIL, Omaha took honors in
Group 2, (cities with populations of
between 100,000 and 500,000.)

In cities of 50,000 to 100,000, Group
3, WNAX, Yankton, Sioux City,
WENE, Endicott, N. Y., and WELM,
Elmira, N. Y. were the winners.

Honors in Group 4, stations in
population areas of less than 50,000,
went to KVOS, Bellingham, Wash.,
WHBL, Sheyboygan, Wisc.,, and
WHBF of Rock Island, Ill.

" NETWORK SONG FAVORITES

The top 30 songs of the week (more in case of ties), based

on the copyrighted Audience Coverage Index Survey of
Popular Music Broadcast over Radio Networks. Published
! by the Office of Research, Inc., Dr. John Peatman, Director. |
Survey Week of October 28-November 3, 1949
TITLE PUBLISHER ‘
A Dreamer’s Holiday.............ccoovinineennnnnn Shapiro-Bernstein |
Ain’t She Sweet......... ...ttt ittt e, Advanced
Be Goody Good Good To Me..........ccoovinivnineinnnnennnas United
| Dear Hearts And Gentle People..............cccvvennnn.. E. H. Morris
Dime A Dozen..........cooiiiniiivereeeeroninnsnneannns E. H. Morris
Don't Cry Joe. ... .ottt ittt Harms
i X Encore
| Georgia Un My Mind..........oiiiiiiiiiiiiiiii it Peer
' Headless Horseman.....................ciiiiiininnn., E H. Morris
Hush Little Darlin®............ .. oottt Michael .
© 1 Can Dream Can't I........cciiuiiiiiiiniiiiiiiennnannns Chappell |
i 1 Never See Maggie Alone............c.cvvveeeinnrrroneennns Bourne |
| 1 Only Have Eyes For You. ......oiviuiniiinrennnnnennnnnnnns Remick |
; Jealous Heart..................oviiiiiiiiiiiiiiin Acuft & Rose
Last Mile HOME.......ccootiiivnnniennieronnnnonnnnseseenans Leeds
} Maybe It's Becquse., .. .......cc.cvivnnrecionnronse Bregman-Vocco-Conn
| Let's Take An Old Fasnioned wwauk............oeeeeereennennns Berlin
’ Mule Traln. c o oo iveieiiii et tieeneennsoesosarssvenananas Walt Disney
! Now That I Need You. (Waere Are You)....oovvivnviiiiennnnn. Famous
| Room Full Of Roges.......ccovvvveiunerennnansnnnseennns Hill & Range
| Rudolph The Red-Nosed R.iacesr........................ St. Nicholas
She Wore A Yellow Ribbon...........cciiiiiiiiniiiinnennnns Regent :
SHpPING Around........coiiiiiiiiiiieiiereoenoeiiioneeneanines Peer
Someday You‘ll Want Me To Want You.............covvvunn Duchess
Story Of Annie Laurie........cceeeenieeneeenenresenenenss Santly-Joy !
That Lucky Old Sun.......ccoiiniiieeiernnsrsnnancnceervvons Robbins
Through A Long And Sieepiess INigat..............covtvieeanns Miller
, Toot Toot Tootsie Goodbye.............coviiiiiniiiiieienninnn, Feist |
: WiShing Star. .. .oviiin it iierceerernsonennsnsnnnen Broadcast Music t
Younger Than Springtime. .........c.ciiiiiiiieriienioineanas Chappell i
You're Always There...........ccovveviininaans Bregman-Vocco-Conn
‘ You're Breaking My Heart...........c.ciiiiiiiinnenenrnannnan Mellin
Second Group
TITLE PUBLISHER
Crocodile Tears.........coeieiiiieiennnernnonnseones Johnstone-Monte}
Festival Of Roses..........c.iiiiiiiiiiiiiniiieneennannnnns Witmark
Hawailan Sunset..........ovcueeereenrioeeneeennarroneennss Republic
Hop Scotch Polka..........cciiiiiiiiiiiieineieronennrennas Cromwell
Its A Great Feeling.............iiietiriiiivnnoncneniarones Remick
I It's A Wonderful Life.............cc..iiiiiiiiiiiriininiens Lombardo
Just For Fun.........vveeiiiiinnnonneeenoearinnneciononns Paramount
Let's Harmonize. ... ....ooiiieiitinenenennnnnenecnneronns Santly-Joy
| Make Believe (You Are G.cd Waen Ycu're Sorry)...Brzgman-Vocco-Conn
|  Makin’ Love Ukelele Style.........cuvuinreuenenrnrneaninnns May{air
' Meadows Of Heaven...........ccoiiiiiiiiiironeioronennonneas Laurel
My Bolero.......coiviuivnneeunacenarnonnnnonnnnsns Sacpiro-Bemnstein
My Own My Only Mz All. ... ... .. ciiiiiiiiiiiiiinees Paramount
L2847 521 %00008000000000000000000000006660000000000a000000 Campbell
River Seine.........c..iiiiiiiiiiiieiiirneeneeenreneanneanas Remick
Scattered Toys..........coiiiiiieriiiriiiite it Goldmine
Some Enchanted Eveain:..........cccciiiiiiiiciennninnanns Chappell
Song Of Surrender. . ......ooiiiit it ientennesnrirornonns Paramount
ST 6000000 060000060600a0000000000000000000000000a00000 Beacon
There's Yes Yes In Your Eyes.......cooiiiiiiiiienernniansnns Witmark

You Told A Lie...... ..ottt iiiiiiiaiiiitnneennoneenns Bourne
Copyright, 1943, by Office of Research, Inc. ‘I

liﬂ""" THE MIKE

\HE talented family personnel on

one of WWRL’s foreign programs
bill themselves as “The Hungarian
Barrymores.”

Tina Prescott, who has appeared
on the Barry Wood show and CBS
Fashions, signed for nightly piano
sessions at the swank Town House.

We'd like to toss a couple of bou-
quets to a bunch of unsung guys
who are doing a great job—the TV
crews on out-of-town originations.
We're thinking especially of the
grand job producer Vance Hallack,
director John Rogers and their crew
are turning in on Ted Granik’s NBC
simulcast, “American Forum of the
Air,” out of Washington, D. C. And
the lads use only 2 cameras.

Roberts and Carr Prod. will do a
second series of three-dimensional
commercials for the Cities Service
“Band of America” videocast—a
technique developed by artist Jack
Eisner.

Dorothy Kirsten, who co-starred
with Bing Crosby in *“Mr. Music,”
will do “Manon Lescaut” for the Met
this year.

WVNJ now devoting 85 per cent
of its time for music programming
and cutting down still further on
“talk” shows.

Bob Bright, now working in asso-
ciation with Bob Loewi, has signed
up welter champ, Sugar Ray Robin-
son, for a TV series.

Gov. Val Peterson has requested
Sid Ascher to act as his rep in for-
mally commissioning “Sheriff” Bob
Dixon an Admiral in the Great Navy
of Nebraska.

Cosmopolitan mag negotiating
\yith Morey Amsterdam for serial
rights to his book, “Bright Sayings
of My Wife.”

Capital Radio Women
Will Hold One Day Clinic

(Continued from Page 1)
alumnae chapter of Theta Sigma
Phi, national women journalists
fraternity.

Ruth Crane, director of women's
activites for WMA, WMAL-TV, will
discuss “Television, How and When
to Arrange Publicity”; Elinor Lee,
director of community service for
WTOP will talk on “Interviews and
Spot Announcements on Women’s
Programs,” and Hazel Markel, di-
rector of program service at WTOP,
will cover *“Talks, Discussions and
Public Service Programs.” Chair-
man of the radio and television sec-
tion of the clinic is Mary Burnham,
assistant director of women'’s activi-
ties for WMAL, WMAL-TV.

Ross Named Coral V.-P.

Michael Ross has been named
vice-president of Coral Records, Inc.,
New York, wholly-owned subsidiary
of Decca Records. Ross, who joined
Decca in March, 1947, will continue
to serve in his former capacity as
general sales manager of Coral
Records.
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| TELE TOPICS

HE big problem of comedians wearing

out on a weekly series was raised by
no less a personage than Henny Youngman
n “This Is Show Business” Sunday nite.
Milton Berle’s number one boy said that
he has turned down offers from eight
sponsors (sic) because he did not want to
do a show every week. A discussion of Mr.
Youngman's professed popularity among
advertisers would be out of place here,
but the problem he spoke about is real
indeed. That Berle has begun to wear thin
with many who have seen him since last
season is, we think, an accepted fact.
That several weekly dramatic shows em-
ploy two separate production crews is in
itself recognition of the toll that a week-in
and week-out grind can take, among per-
formers and behind-the-scenes personnel
alike. Similar thinking has been expressed
by agency sponsor execs, and it has been
reported that the Texaco show will go
bi-weekly after the first of the year. . . .
The premise that a commercial show

must appear every week to make a sales has rehearsal studios,

1

\KRON-TV, 3rd In S.F.,

Makes Debut Tonight

San Francisco—NBC’s affiliate in
the Bay Area, the Chronicle-owned
KRON-TV, goes on Channel 4 today.

There will be an hour-long dedi-
catory variety show which will kick-
off KRON-TV's air activity at 7 p.m.
It will be a dramatized story of San
Francisco and the Bay region. The
Texaco Star Theater will follow at
8, with a special salute to KRON-TV
by Milton Berle.

City Now Has 3 Stations

The advent of KRON-TV brings
the number of stations here to three.
The others are KPIX and KGON-TV.

KRON-TV will be on the air six
nights a week, Sunday through Fri-
day and operate from studios in the
Chronicle Building, Fifth and Mis-
sion Streets. The main studio is on
the ground floor and has 40 x 60 feet
of operating space. The second floor
cutting and

impact is a result of the old radio pattern.|dark rooms and executive offices.
TV's appeal and impact are so much, The transmission facilities are loca-

greater than AM’s that the same condi-

ted at Television Peak in the San

tions need not be aoplied to both. It is | Bruno Mountains south of San Fran-

encouraging that the ice has been broken
and that one or two bi-weeklies are on
the air and more are on the way. We
think the trend will grow to the benefit
of the industry, talent and the public.
[ J

HORT takes: Marked improvement is

evident in “Bow'ing Headliners,” now
on DuMont. Show is much smoother in
all departments, aided by Dick Shepard's
handling of a quiz portion and also by
a camera located behind the pins. . . .
Last week the character of George Bigelow,
a regular on the AM version of the
Aldrich Family, was introduced on the
TV program. Expertly played by Lionel
Wilson, the role might enhance the show
if developed further. . Add the
Charioteers, Mata and Hari and Charles
Sanford’s ork to the lineup of the Elgin-
American Thanksgiving Day show on NBC.
Mel Tolken and Lucille Kalen will script.
with choreography by Ester Junger, sets
by Fred Fox and costumes by Paul
DuPont.

[ J

AMERA CLUB,” new show wih Rex

Marshall and Fran Larsen, has been
auditioned on closed circuit at CBS for
possible bankro!ling by Pathe Cine, which
wi'l market a new Pathe movie camera
line in this country. Newell-Emmett has
the acrount, and John Peyser directed.

. Ted Streibert, Julius Seebach and
Jack Poppele, top echelon at WOR-TV,
will address the ATS meeting at the
Park-Sheraton tonite. Forum on program
and production problems will highlight
the Society’s December meet. . . . First
public stock issue of Skiatron Corp. offers
275,000 shares at 1% per.

cisco where it works in cooperation
with KNBC-FM.

Charles Thieriot is general man-
ager; Harold P. See, formerly with
WBAL-TV and WNBW, is director
of operations; Al Isberg is chief en-
gineer, Pat Crafton is program man-

Pye, Lid. To Export
Sefs To U. §. Market

Pye, Ltd., giant electronics manu-
facturing firm plans to begin pro-
duction of TV receivers for export
to this country early next year,
William Jones, spokesman for the
company, said yesterday on his ar-
rival in New York aboard the
America. The sets will be produced
at Pye’s plant at Ajax, Ontario, he
said.

Jones also attacked the British
government's lack of speed in devel-
oping TV and said, “Private enter-
prise stands ready to build the sta-
tions and then let the Government
take them over, because the Gov-
ernment is so slow.”

He added: “There is a $20 tax on
our $98 nine-inch table model in
Britain and owners have to pay a
$5.60 viewing license. 200,000 sets
have been licensed in the London
area. The radio and phonograph
business is more or less dead in
Britain bcause there is a tax of
66 2/3 per cent on them.”

ager. They head a staff totaling 23.

Programs will be transmitted on a
15,000 visual power and T7700-watt
audio power. Later, when the FCC
gives the go-ahead on using the new
antenna’s directional facilities, the
‘watt output will be upped to 100,000.

Sen. Johnson Clarifies Stand
On Color-Tele And ‘Freeze’

Il ashington Burcau of RADIO DAILY

Washington—Lifting of the televi-
sion freeze now “would be both a
scientific and economic absurdity,”
Chairman Edwin C. Johnson of the
Senate Interstate Commerce Com-
mittee wrote over the weekend.

In a letter to FCC Chairman
Wayne Coy, Johnson said
identified selfish interests are labor-

ing day and night to lift the freeze fore

“easily |

1sion to lose no time in approving

standards “for the immediate com-
mercial utilization of a larger num-
ber of channels in the UHF band so
that a realistic nation-wide com-
petitive system of television can be
developed.

“I regard it as tragic,” he said, “for
the ultimate development of televi-
sion that the VHF allocation here-
made is handicapping the

now and nothing more.” The time to adoption of a truly equitable and
lift the freeze, he said, will be “when | scientifically practical VHF-UHF al-
the proposed 42 UHF channels are | location. However, I trust that the
allocated on a city-by-city basis ' Commission’s final allocation in both

throughout the nation and standards
for their use promulgated . . . the
sooner that is done, the better.”

As for color, Johnson said he
hopes for broad general standards
as soon as possible, with competition
then to take the art toward perfec-
tion. Compatibility, while desirable,
certainly should not be the primary
basis for a decision,” he added.

Johnson called upon the Commis-

bands will take into consideration
the problems both of set owners and
television licensees and not provide
a hodge-podge for each city which
may have to be revamped again in
a few years.”

Johinson said his letter was o¢-
casioned by the inconsistency of re-
cent reports in the press on his
present attitude toward video prob-
lems.

Other Outlets May
Join NBC, ABC
Atop Bldyg.

Plans are being formulated for the
construction, atop the 102-story Em-
pire State Building, of a master
transmitter antenna mast which
could accommodate all stations in
the New York area, it was learned
yesterday.

It was reported also that RCA en-
gineers, with the approval of the
FCC technical staff, are working to
perfect a transmitting tower which
would provide equal signal service
to all outlets.

NBC Now Sole Occupant

For the past ten years, NBC has
been the sole TV occupant of the
world's highest tower. This year,
however, the building demanded a
sizeable rent boost, and NBC decided
to take in a partner on the site
rather than pay the full increase
alone. ABC has already received
permission from the FCC to move
its transmitter to the Empire State
from the Hotel Pierre and has begun
work on the project.

Recently, the building has been
sounding out other stations on the
possibility of a move. It is believed
that only two, CBS and WOR-TV
definitely are not interested. CBS
recently completed a new installa-
tion at the Chrysler Building and
feels that it is getting satisfactory
coverage. WOR-TV has its own
tower atop the Palisades and also is
getting good reception.

Three other stations, however,
DuMont, WPIX and WATV, are con-
sidering the possibilities of a switch.
In addition to providing improved
coverage because of the added
height, location of several stations
atop the building simplify installa-
tion of new receivers and antenna-
orientation of presently - installed
sets.

Okon WDTYV Flack Chief

Pittsburgh—Ted Okon has been
appointed director of publicity and
promotion of WDTV, DuMont o. & o.
station here, it was announced ves-
terday by general manager Donald
A. Stewart. Okon formerly was in
the promotion department of the
J. P. Harris Amusement Co. He is
a graduate of the University of
Pittsburgh.

Cleve. Passes 100,000

Cleveland—Sale of 13,617 receivers
in Cleveland has boosted the area’s
total to 101.358, tigures compiled by
the Bureau of Business Research of
Western Reserve University reveal-
ed yesterday. Of the total, 95,643 are
in homes.
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Rochester, N. Y. who resigned.
Holdovers on the board were Bruce
Berrington. KXOK. St. Louis; Ben
Chatfield. WMAZ, Macon, Ga.; Bob
Bodeen., WOC, Davenport, Ia.;
James Bormann, WMT, Cedar Rap-
ids; Ed Kirk, WPTF, Raleigh, N. C.;
Fred Hinshaw, WLBC, Muncie. Ind.,
and Sid Pietzach. WFAA, Dallas.

Annual Awards Announced

The following NARND annual
awards were presented at the con-
vention, on the recommendation of
the association's board of judges:

Class I: Individual contribution to
the progress of radio news.

Arthur Stringer, FM director, Na-
tional Association of Broadcasters
for his work as secretary of the NAB
News Committee, as secretary of the
Council on Radio Journalism and his
work in organizing and developing
its program of internships for radio
news teachers, for his organization
of radio news clinics throughout the
country. and for other services to ra-
dio news.

Class II:
records of community service
news.

Winner: WHAS, Louisville, Ken-
tucky.

Honorable mentions: KNX, Holly-
wood, California and WMAQ, Chi-

Radio station with best
in

cago.

Class III: Outstanding television
news presentation.

Winner: WBAP-TV, Fort Worth,
Texas.

Honorable mentions: WFIL-TV.
. Philadelphia, and WTMJ-TV, Mil-
waukee, Wis.

Among Friday's convention speak-
ers was Justin Miller, NAB presi-
dent, who decried encroachments on
freedom of speech in the field of
broadcasting. Miller centered his at-
ta~k on tightening government con-
trol of radio, and cited the situation
in England at the time of the Mun-
ich pact as an example of govern-
ment suppression of the airing of op-
position views in a time of national
crisis.

Resolutions Adopted

A panel discussion on Saturday of
“Profitability of Professional Radio
Newsrooms,” led by Wilton E. Cobb,
manager of WMAZ, Macon, Ga.
pointcd up the axiom that local
names and lozal coverage can build
a show that competes on favorable
terms with a network offering. In
fact, said Cobb, “We have found in
our area, which is an average situ-
ation among thousands of other
average situations in the United
States. that it is possible with em-
phasis on local news to build up a
higher listener rating and do a much
greater public service at a cost much
lower than the avcrage syndicated
show.” Cobb concluded: “If a station
has a good network affiliation, and
backs it with an encrgetic local ncws
department, any such station has a
good chance and every reason to
dominate the market.”

Among the resolutions adopted by | NARND
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First Male Guest

Washington, D. C.—Edward C. Van
Devanter is a brave man and will
appear on the “Lunching At the
Mayflower” program with Bab Lin-
coln over WMAL. He will be the
first man to appear on the quarter-
hour program of news of Washing-
ton society.

Waiting For Stork

Miami, Fla.—Bea Gray has taken
a six months leave of absence from
her job as traffic and copy chief at
WTVJ to await the arrival of her
child expected in January. Ann Rut-
ledge. who formerly worked in the
copy department at WKAT, has
taken over Mrs. Gray's position dur-
ing her absence.

Sandstrom Promoted To GM

Pittsburgh, Kans.—Thad M. Sand-
strom has been appointed general
manager of KSEK. Sandstrom has
been associated with KSEK since
January of this year. Prior to that
time, he was promotion manager of
KTOP. Topeka. He succeeds James
M. Griffith, who has purchased an
interest in KVAK, Atchison.

New Community Program

Silver Spring, Md.—WGAY has
just inaugurated a new program to
provide a window through which the
entire community may look in on
the organizations which perform
vital functions in community life.
The show “Suburban Spotlight,”. is
aired Monday, Wednesday and Fri-
day from 12:45 to 1: 00 p.m.

the convention at the Commodore
Hotel were:

1. Expressed apbreciation of orxanization
niembership to all who made this conven-
tionn %0 successful, in particular such pere
sois who came as Justin Miller. president
of NAB: Ben Cohen. information officer of
UN: Edward Canh past president of
ASNE: Robert Richards, public relations
director of NAB and director of Voice of
Democracy contest in achools: Gen. Omar
Bradley: Edward R. Murrow Elmer Davis:
Charles 1, Wolfe. of McCann-Erickson: and
Jack Shelley, of WHO who was convention
chairman.

2. Askr NAB to set up news clinic again
as done in the past and to revive the
nbandoned Radio News Committee of NAB
#0 as to impress on radio management the
xood value of good radio news.

3. Commended the governors of those
states in which legirlation has been passed
granting radio news men the same richt of
brivilege and right to keep confidential theit
sources of news. and resolution also asks
NARND to seek, with cooperation of man-
agement, the parsage of such legislation in
other states to wecure for radio news the
same privileges and access to news as en-
joyed by other media,

4. Ccommended the FCC for the lifting of
the Mayflower han on radio editorializing
and asking for further freedoms ro that ra-
dio might enjoy complete cditortal rights.
and asking also that management um: Ereat
dincretion in the selection of this personnel
for this function in a station.

5. Hesolution axking all news editors and
the wire serviees and stations to he more
alert to news of the United] Nations and to
make ure of that hews in helping the UN
in pursuit of world peace.

6. That NARND president discuss with
the NAR NARND awsociate sponsorship of
the NAB Voice of Democracy Contest for
achool pupile, but with no expense to

Optimist Week Programs

Hollywood, Calif.—National Opti-
mist week was keynoted over
KFWB during the week of Novem-
ber 7. The Warner Bros. station
beamed two programs in recognition
of celebration. Roy Rogers and the
Riders of the Purple Sage were
heard at 8:15 a.m. and in the evening
at 8:10 a special program starring
Lionel Barrymore in “Mr. Grumpy
Grows Up" was presented.

Carroll Appointed Manager
New Britain. Conn.—Robert E.
Carroll has been appointed manager
of radio station WHAY. Carroll
spent many of his years in radio,
both in the South and middle Atlan-
tic States and formerly held the
position of national sales manager

at WNDR, Syracuse, New York.

WDET Election Returns

Detroit, Mich.—Transmission lines
from City Hall in downtown Detroit
carried the election returns to the
homes of WDET's listeners. Bulletins
were flashed throughout the evening
and night interrupting the regularly
scheduled programs. The City Hall
assignment was handled by program
director Paul Morris and Jerry
Sherman, special events.

Seasonal Program Returns

Milwaukee, Wis.—"“Gimbie and
Ellie,” Christmas program returned
to the air for its twelfth consecutive
year over WISN. The show is broad-
cast seven times weekly: Monday
thru Saturday at 4:45 p.m. and Sun-
days at 12:15 p.m. Members of the
cast include Kermit McIntosh,
Gloria Krueger, and Charlotte Peck.
Gimble Brothers is sponsor of the
series for Gimbels Toyland.

Parent’s Program Aired

Milwaukee, Wis.—"Road To To-
morrow,” a new WISN public serv-
ice series presented by the Milwau-
kee Public School System, made its
debut last Saturday at 9:45 a.m. The
program is designed to help parents
solve some of the problems of youth
that comes up along the “Road To
Tomorrow.”

Permission Granted

Crocket, Tex.—The FCC has gran-
ted permission to the Houston Coun-
ty Broadcasting Co., to assign its
permit for $500 to the Pioneer
Broadcasting Co., composed of Ham-
ilton H. Cullen and James H. Gibbs.
Cullen was former chief engineer
for KWED, Seguin, while Gibbs was
announcer for KWED.

New Station Due

Snyder, Tex.—The Scurry County
Broadcasting Co., has been granted
a license to operate a new standard
broadcast station to be built here at
a cost of $10,500. The outlet will op-
crate on 1220 kilocycles with a
power of 250 watts daytime. The
new company is a partnership of W.
J. Harpole and Kermit S. Ashby.

BMB To Suspend;
New Service Studied

(Continued from Page 1)

bers of the tripartite bureau who
are currently working on plans for
a successor to the organization
which will preserve the tripartitc
function of the research measure-
ment service. AAAA and ANA en-
dorsed perpetuation of BMB with
refinements in resolutions released
last Friday and NAB board of di-
rectors is expected to act on the
BMB matter during the board ses-
sion which opens today in Washing-
ton.

Kenneth Baker. acting president
of BMB, reported that satisfactory
progress is being made in the sur-
vey now in process. He said that
“a very substantial percentage of
the ballots which were mailed in
March were returned; have been
processed. and study is expected to
be in the hands of subscribers the
early part of December.”

Texas Co. To Sponsor
Met Opera Airings

(Continued from Page 1)
Company, and Mark Woods, Presi-
dent of the American Broadcasting
Company. The principals have con-
tracted for 18 matinees, running
through Saturday, March 25, 1950.

Opening airer will be "Sampson
and Delila” with Rise Stevens, Ra-
mon Vinay and Robert Merrill in
featured roles. Intermission features,
The Opera Quiz with Deems Taylo1
as Quizmaster and Sigmund Spaeth.
Robert Lawrence, and Robert Bagar,
as regular participants, and The
Opera News conducted by Boris
Goldowsky and special guests again
will be heard each week. Milton
Cross will be narrator.

Speaking for the Metropolitan
Opera Company, Mr. Sloan said that
he was “happy to announce the con-
tinuance of a relationship which has
demonstrated that opera is a wel-
come visitor to millions of Ameri-
can homes each Saturday afternoon.”

On behalf of the Texas Company,
Mr. Rogers expressed ‘“keen pleas-
ure” that his company would again
present the opera as a cultural and
public service to millions of homes
which are not within reach of the
opera’s stage.

The American Broadcasting Com-
pany, Mr. Woods said, is happy to
renew the long association between
the opera, the sponsor and the net-
work.

The Kudner Agency
the Texas Company.

represents

CBS Series Returning

“Get More Out of Life,” a half-
hour program which gives guidance
and instruction in a variety of
household activities, returns to CBS
for a Saturday afteroon series 2:30-
3:00 p.m., EST, starting January 7.
under sponsorship of William H.
Wise and company, publishers of
home instruction books. Agency is
Thwing-Altman Advertising, Inc

e,
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RADIO, FILMS JOIN IN FREEDOM PLEDGE

$250 Tax On Stafions
Draws Fire Of NAB

Washington Bureaw of RADIO DAILY

Washington—NAB is prepared to
throw its full weight behind the
fight to prevent a raft of local taxa-
tion directed at broadcasters, Gen-
eral Counsel Don Petty said yester-
day. The association will file a brief
as friend of the court next week to
support the petition for re-hearing
by KGHI and KARK, Little Rock,
Ark., the two stations which have
been carrying the legal battle
against the $250 annual tax on
broadcasters and the $50 per person
tax on time salesmen. Their appeal

{Continued on Page 8)

Mayor To Use Radio
To Reach N. Y. Citizens

New York City’s Mayor William
O’Dwyer, in a press conference on
Monday, gave the back of his hand
to most of the city’s newspapers—
especially those that opposed his re-
election—and announced that start-
ing in January he will report direct-
ly to the people in monthly half-
hour broadcasts over WNYC, New
York’s municipally-owned station.

The Mayor told reporters: “Of
course, as you gentlemen will un-

(Continued on Page 2}

'‘Bride & Groom” Renewed
On 222 ABC Stations

Sterling Drug, Inc. has renewed its
sponsorship of “Bride and Groom,”
ABC audience participation show
heard Monday through Friday, 2:30-
3 p.m,, for 52 weeks effective Jan. 2.
The program, sponsored by Sterling
since Jan. 7, 1946, is aired on 222
ABC stations. Dancer - Fitzgerald -
Sample is the agency.

T
|

Newlvweds On CBS

CBS will air an account of the
wedding of Vice-President Alben
’ Barkley and Mrs. Carleton Had-
ley, on Friday from 4:35 to 4:45
' p.m., with the newlyweds them-
selves appearing on the program.
The show will be tape-recorded
at the wedding reception in St.
Louis, and rebroadcast later by
the network. Ceremony will be
at St. John's Methodist Church.

Unrchearsed

Washington—Mrs. Francis L.
McGarraghy found herself tang-
ling with a brown panther when
she wore a mink fur piece during
an appearance on the “Brunch
With Nan and Bill“ on WQQW
Monday night. Mrs., McGarraghy,
speaking for the Smith College
Alumni, and Bob Hicks, animal
trainer, were on the same pro-
gram. Hicks’ tame panther sud-
denly bolted and made a grab at
the mink. A blow by blow dis-
cription of panther’s encounter
with the fur piece enlivened the
i chatty program.

—

Radio-TV Coverage
0fRose Bowl Game

Plans for exclusive radio and TV
coverage of the Rose Bowl football
game at Pasedena, Calif.,, on Janu-
ary 2, were announced yesterday by
both CBS and Gillette Safety Razor
Company who will sponsor the pick-
up of the game.

The television cover will be sim-
iliar to the CBS coverage in 1949
with KTTV, Los Angeles, Times-

(Continued on Page 2)

TV's Role In Education
Seen As Supplementary

Atlantic City—Television will sup-
plement rather than supplant teach-
ers and texfbooks at the elementary
and secondary school levels by
“broadening the mental horizons” of
pupils, Leon Levine, CBS director

(Continued on Page 2)

NAB And MPA, Thru Miller, Johnston,
See American Principles Involved
In Fight Against Censorship

NAB To Replace BMB:;
New Corporafion Sef

Washington Bureau of RADIO DAILY

Washington—The NAB board of
directors voted yesterday to abolish
BMB—but to set up a new corpora-
tion to take over its assets and func-
tions. The new organization will
have the same tri-partite sponsor-
ship, with AAAA and ANA partici-

(Continued on Page 8)

Antihistamine Mirs.
Buy Web, Spot Time

Manufacturers of the various new
anti-histamine drugs and cold reme-
dies are making widespread use of
spot and network radio as the snif-
fle-and-sneeze season approaches its
climax. )

The Anahist Co., Inc., Yonkers,
N. Y., will make its network radio
debut on Dec. 1, with the sponsor-

(Continued on Page 4)

Canadian Set Sales
Continue Upward Trend

Montreal—Sales of radio receiving
sets by Canadian manufacturers in-
creased 35 per cent in the first nine
months of 1949 and prospects for a
bumper Christmas trade look good.

“The future looks mighty bright,”

(Continued on Page 2)

Top Network Executives

To Be Honored By U. N.

Top executives of the networks
will gather in the Rainbow Room of
the RCA Building at a United Na-
tions luncheon this noon at which
time Benjamin Cohen, assistant sec-
retary general of U.N., will present
them with certificates of apprecia-

tion for radio service rendered the

United Nations organization the past

| year.

Today’s luncheon will be the fore-

i

runner of nationwide distribution of
U. N. scrolls to 1,000 radio stations
throughout the country who have
carricd “Peace Network” program-
ming at different times throughout
the year. Similiar scrolls will be
awarded television stations who
have staged special U. N. programs.

Among the executives who will at-
tend the luncheon are Frank

(Continued on Page 5)

Washington Burean of RADIO DAILY

Washington — A pledge to
protect the birthright of free-
dom was voiced last night by
leaders of the Motion Picture
Association and the National
Association of Broadcasters.
During dinner meeting at the
invitation of association pres-
idents Eric Johnston and Jus-
tin Miller, the two groups

(Continued on Page 5)

Adv. Hall Of Fame
Names 10 Immortals

Former President Herbert Hoover
received the Plaque of Achievement
of the Advertising Club of New
York at a dinner Monday night
marking the dedication of the Ad-
vertising Hall of Fame.

Hoover compared the structure of
the American standard of living to
that of a cake, and credited the ad-
vertising profession with having
created the top layers. Without such

(Continued on Page 5)

Grigsby Advertising Mgr.
Ot Zenith Radio Corp.

David H. Grigsby has been named
advertising manager of Zenith Ra-
dio Corporation, it has been an-
nounced by H. C. Bonfig, vice-presi-
dent of Zenith. Grigsby came to
Zenith five years ago as an adver-

(Continued on Page 8!

Coufirm:tion
American Federation of Labor ||
sponsorship of a five - times -a -
week radio series over Mutual.
first announced in RADIO DAILY ||
on September 22, was confirmed
yesterday by the network head- ||
quarters in New York. The new |
series which will feature Framk |
Edwards, an Indianapolis com-
mentator. will begin on January
21, at 10:15 p.m.

|0 =
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| FINANCIAL |

(November 15)
NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.

ABC ............ 7 4 {& ......
Admiral Corp. .... 2914 28% 283, —

Am. Tel & Tel. ..146V5 14554 1457 — Y,
CBS 25y 2433 2434 —
CBS B 25V 24% 4y — Y
Philco . 293 2935 293 — 34
Philco Pfd 1 80V, 81 <+ l'z
RCA Common ... 123’. 12 124 — 1{4
Stewart-Warner 113, 1NY 1% + I
Westinghouse ... . 27 2655 27  ......
Westinghouse Pfd. IOOV 100 100V 4+ V4
Zenith Radio ..... 734 B — Y

273, 27
NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 147(. 147%%
Nat. Union Radio . 213 23
OVER THE COUNTER

8id Asked
Du Mont Lab. ............ .. 14
Stromberg-Carlson ........... 14 lS'/q
WCAO (Baltimore) .......... 17
WIR (Detroit) .........cu.... %

Cardinal To Broadcast

Francis Cardinal Spellman will
broadcast a ten-minute appeal over
CBS today at 4:35 p.m. on behalf of
the Bishop’s Thanksgiving Clothing
and Soap Collection for overseas rc-
lief. The collection is bcing conduc-
ted throughout the U. S. this week
by thc War Rclief Serviccs of the
National Catholic Welfarc Confcr-

cncce.

% |the end of September,

GEORGE M. NIXON, THOMAS PHAELAN ond
F. A. WANKEL,

DICK MASON is in town. The general man-
ager of WPTF, Raleigh, N. C., had o tete-a-tete
yesterday with station-relations officials at
N8C.

LAWRENCE ROGERS is here from WSAZ-TY,
Huntington, West Vo. He conferred Monday
at CBS offices.

SAUL HAAS, owner of KIRO, Columbia net-
work outlet in Seattle, Wash., was welcomed
yesterday at the offices of the web.

ALLAN WOODALL, manager of WDAK,
Columbus, Ga., conferred yesterday with of-
ficials of the stations department at NBC,
with which the station is affiliated.

C. P, EDWARDS, Jr., president of WKPT,
ngspnn. Tenn., an NBC affiliate, visited
yesterday ot the station relations department
of the network.

J. W. KIRKPATRICK, general manager of
WwCOV, Montgomery, Ala., is in town. Talked
for o while yesterday with afficials of the
Columbia network.

HUGH FELTIS is in town from KING-TV,
Seattle. Paid o call Monday at the head-
quarters of CBS.

ANDY McDERMOTT, sales manoger of
Horace W. Stovin’s Tomnto office, is spending
a few days in New York.

HARRY C. BUTCHER, owner of KIST, af-
filiate of NBC in Santa Barbara, Cal., is in
Gotham on station business.

HENRY MORGAN, the NBC personality, on
Friday will be in Butfalo, N. Y., where he
will be guest of honor at the luncheon of the
Circus Saints and Sinners.

JOSEPH CLOSE, owner of WKNE, Calumbia
network outlet in Keene, N. H., is in Gotham
on business.

PHIL HANNA, radio singing star, will arrive
today aboard the lle de France. He had bee
in London, featured in “"Brigadoon.”

HALSEY BARRETT, manager of the spot
sales department for the DuMont Television
Network, has arrived in Bermuda aboard the
Queen o! Bermuda. He is accompanied by
MRS. BARRETT. They plan to return in about
two weeks.

CONNIE DESMOND, Columbia _network
sportscaster, is back from Columbia, Mo.,
where last Saturday he covered the game
between Oklahoma and Missouri.

ROBERT C. FEHLMAN, station manager of
WHBC, Canton, Ohio, is here on business.

Canadian Set Sales
Continue Upward Trend

(Continued from Page 1)

said one manufacturer of radio parts.
“We have enough orders on hand
right now to keep us going at full
production for a couple of months.”

Figures released by the Radio
Manufacturers’ Association of Can-
ada showed their members (more
than 90 per cent of all Canadian ra-
dio makers) had sold 461,013 sets to
compared
with 340,576 in the same nine months
of last year, and inventories had
been cut back to 140,280 units from
170,912 on the same date last year.

Radio-Video Coverage
Of Rose Bowl Game Set

(Continued from Page 1)
Mirror-CBS television station carry-
ing the game live and other network
affiliates broadcasting filmed high-
lights of the game on the next day.

CBS sports director Red Barber
has been assigned to handle the
play-by-play radio coverage. The
broadcaster for the television cover-
age will be announced later.

Maxon, Inc., is the agency for Gil-
lette.

Ursula Halloran Promoted

Ursula Halloran, assistant trade
editor in the press department of
NBC, has been named column editor,
it has been announced by Josef C.
Dine, director of the press dcpart-

" | ment.

‘Miss Halloran joined NBC in
March of this ycar. A graduate of
thc University of Pittsburgh, she has
donc promotional work in the dra-
matic field on the Wcst Coast and
more reccntly was a copy writer for
thc Gimbel department store in
Pittsburgh.

Mayor To Use Radio
To Reach N. Y. Citizens

(Continued from Page 1)
derstand, there are newspapers and
newspapers. I may from time to time
correct misinformation that some
newspapers have given in the past,
particularly during the campaign.”
O’Dwyer charged during and after
his campaign for re-election that
most of New York's papers were be-
ing “unfair” to him, and distorting
his views and statements.

A reporter asked the Mayor if he
intended to read the Sunday comics
over WNYC, as the late Mayor La-
Guardia did in 1945 during a news-
paper delivery strike, “1 wouldn't be
surprised if the people would enjoy
what 1 have to say, sometimes,”
Mayor O'Dwyer replied, with dig-
nity.

TV’s Role In Education
Seen As Supplementary

(Continued from Page 1)
of discussion programs, told the New
Jersey Education Assn. in an address
here last week.

Television, he said, will thus take
its place with radio, records, and
films in providing additional experi-
ences for pupils to augment their
classroom instruction. “If the experi-
ence of network radio is a guide,”
Levine added, “television will not
very successfully meet the needs of
classrooms on a nationwide basis, but
only at the local level.”

AVAILABLE

Presently employed small market statlon man-
ager who seeks change. Here's a man who has
come up through the ranks and knows every
phase of statlon operatlon. Proven record In
sales and Promotion. Thirteen years radio and
newspaper background, Experlenced as program
director, announcer, copy chlef and director of
special events. Conselentious, steady famlily
man, 39. Write Box 285, RADIO DAILY, 150!
Broadway, New York City.

Hand me down
my walking cane!

This big Ringling Brothers ele-
phant is all set to go places now
that she’s got her walking cane.

Plenty of radio advertisers are
going places with their sales pro-
grams on W-I-T-H, the station
that delivers a big PLUS audi-
ence in Baltimore. W-I-T-H has
more regular bome listeners-per-
dollar than any other station in
town. And in addition, a survey
supervised by the Johns Hopkins
University shows that of all
radios playing in barber shops,
49,3% were tuned to W-I-T-H!

So get in on low-cost results in
Baltimore. Get W-1-T-H on your
list fast! Get all the facts from
your Headley-Reed man today.

Baltimore 3, Maryland

TOM TINSLEY, President
Represented by Headley-Reed




when you want
penetration you want

Among all of the 257 stations heard within the WLW
Merchandise-Able Area, The Nation’s Station received
six hours of all listening during an average week
between 6 AM and Midnight—as compared to an
average of less than one hour to the nine major com-
petitive stations.*

THAT'S PENETRATION!
Listeners were tuned to... . M
Average of Nine Major
wiLw Competitive Stations
184 minutes—6 AM to 6 PM —30 minutes
143 minutes—6 PM to Midnight—22 minutes
327 minutes—6 AM to Midnight—52 minutes

WE REPEAT, that’s penetration!
Complete information may be obtained at any of the
WLW Sales Offices:

140 West 9th St., Cincinnati 2, Ohio

630 Fifth Avenue, New York 20, N. Y.

360 North Michigan, Chicago 1, Il.

6381 Hollywood Blvd., Hollywood 28, Calif.

*Nielsen Radio Index, February - March, 1949

WLW

the nation's most merchondise-abie station

CROSLEY BROADCASTING CORPORATION



Wednesday., November 16. 1949

L0S ANGELES ||

By ALLEN KUSHNER

ILLIAM H. FINESHRIBER, JR.,

Mutual v-p in charge of pro-
grams, arrived in Hollywood on
Nov. 9th. KGER, Long Beach, Cali-
fornia, announces appointment of
Dick Walsh as its account executive
for Long Beach Area. Walsh was
formerly commercial manager for
KAFY, Bakersfield, and prior chief
of the AP radio news bureau in New
Orleans. . . . Bill Froug and Will Fi-
field will write the Columbia Pacific
Network “Jeff Regan, Investigator”
series, beginning Wednesday.
They replace E. Jack Neumann
who is resigning from the writing
stafl to acceot other radio commit-
ments. . . . Milt Samuel, director of
publicity and public relations for
Young & Rubicam, Inc. Pacific Coast
Division, has returned from a four-
week trip which took him to San
Diego, San Francisco, Oakland,
Portland and Seattle. . . . Ed Smith,
manager of the advertising service
section for Y & R in Hollywood, re-
turned to the Coast, after three
weeks in N. Y. on business. . . .
Jack Beck, CBS PN news director,
is in New York to attend the conven-
tion of the National Association of
Radio News Directors, and to confcr
with Edmund Chester, CBS director
of news. . .. Willilam D. Shaw, as-
sistant sales manager for KNX and
CBS, left for a two-week sales trip
to New York and Chicago.

Antihistamine Mirs.
Buy Web. Spot Time

(Continued from Page 1)

ship of “Counter-Spy"” over 60 ABC
stations, Thursday nights, 7:30-8
pm. The contract, which runs
through Dec. 29, 1949, was placed
through Foote, Cone & Belding. In
addition, Anahist has been sponsor-
ing a spot campaign in 30 cities
which will continue for an additional
month.

Meanwhile, Grove Laboratories,
Inc., St. Louis, a heavy user of radio
time over a period of years, has an-
nounced plans for an extensive spot
radio campaign to introduce its new
anti-histamine product, “Antamine.”
Sullivan, Stauffer, Colwell & Bayles
has been appointed to handle pro-
motion for the new product.

1906 1949

CONFISEUR

FRENCH RESTAURANT
LUNCHEON from $2.00
DINNER from $3.00
COCKTAIL BAR
Samous Srench Candied
15 East 52nd St.

AIR CONDITIONED

RADIO DAILY

Man Abont Manhattan. . . !

® ® ©® AROUND TOWN: MCA is making a sirong pitch for per.
sonal management contracts with some of the top radio-TV names.
N. Y. artists contacted by the agency include Vaughn Monroe, Arthur
Godfrey and Fred Allen. . . . Petrillo’s demands that “Duffy’s Tavern”
employ AFM musicians for their tape recordings in Puerlo Rico may
resull in Ed Gardner altering his plans to continue production of his
show down in San Juan. . . . Paramouni’'s TV film network reported
growing with some 20 slations signed for the video film service. . . .
RCA reported ready to sell the U, N, ‘all of the radio and TV equipment
which will be installed in their new headquarters in New York. . . .
Frank Sinaira and Geo. Evans, who splil a year or so ago, have kissed
and made up. . . . Rumored that NBC’s giveaway series, “H'wood
Calling,” will fold with Oid Gold’s Amateur Hour taking the Sunday
night radio spol. . . . Commodore Producti have signed up Clyde
Beally for a half-hour radio series and are readying an advertising cam-
paign. (They expect this show to duplicate the success of the Hopalong
Cassidy series, which is also their property.) , . . FCC resenting Congress.-
men tirying to pressure them on decisions will appeal to the Pres. 1o
get the pressure boys off their necks. . . . “Ilnner Sanctum” will turn
up as a sponsored video offering it tele-rights can be straighiened oul.
... A N Y. allernoon daily is planning to siash its radio-TV listings
still further.

* O * Y %

® e e TELLING ON TELEVISION (or views on video):
Louie Nizer's razor-sharp, analytical legal mind completely dom-
inated the Overseas Press Club’s discussion on dismantling of
German industries Sunday p.m. Loaded with facts, figures and
logic, Nizer toyed with the panel—one of whom actually stated
that he considered Germany to be “a peace-loving nation.” Yep,
that’'s what the man said. Nizer should’ve walked out on that
one. We did. . . . DuMont, agreeing with us that Sat. night is the
loneliest night in the week—on television, is preparing to give
it the strongest build-up of the week. ... “Garroway at Large”
scores because it is one of the few television shows geared spe-
cifically for the medium. Garroway, purveying the intimate ap-
proach, speaking totally at ease as if in your living room, succeeds
where many of the others occasionally fail. . . . The Philco “Book-
of-the-Month” adaptations each Sunday portray stories which
are so essentially over-mawkish and sentimental that there is
seldom any dramatic impact despite fairly good adaptation. Tele-
vision drama needs meat—not applesauce.

* 0w % %

® ©® e TICKER TAPE: Our Washington gumshoe is raving, but
loud, about the singing of Steve Olds (@ West Point grad and custom.
built for the films) who does his stuft daily via WTTG. (The greeling
in Wash. is no longer ‘what’'s new'—but ‘where’s Olds?’ . . . Hoyt
agency has taken over the Bloch Bros. tobacco account from Walker &
Downing in Piltsburgh and our guess is thai they‘ll soon shelve their
Fishing & Hunting series on both radic and TV. ... Geo. Hogan quitling
his announcing post at WOR afier 10 years 1o concenirate on his mail
order biz. . . . Frank Cooper now repr g the Pied Pipers. . . .
Dolly Dawn. who's been away from the local scene too long, will head-
line the new show atl Cafe Society Downtown opening on the 24th. . . .
Tex and Jinx skedded 1o go 1o Japaa in Dec. . . . Bill Slater's Messing
“Prize Party” drew something like 2000 letters in 24 hours for a write-in
giveaway, proving that people still want thing for nothing

- S < S S 4
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By HAL TATE

ILL REILLY, midwest rep for

RCA-Recorded Program Service
(formerly the NBC Thesaurus de-
partment), became a father for the
second time last Wednesday. It was a
girl, Sharon Marie, and she weighed
in at seven pounds, 14 ounces at the
Illinois Masonic Hospital. The other
Reilly youngster is also a daughter,
Margaret Ann.

Art Harre, WJJD general mana-
ger, and Frank Lane, White Sox
general manager, have closed a deal
for the Marshall Field station to
broadcast the White Sox games ex-
clusively on WJJD and its sister
FM station, WFMF, for the next
two years. Bob Elson, recognized as
one of the country's top sportcasters,
will handle the mike for the 4th con-
secutive year. Bob's been calling
‘em for 17 years except for 4 years
with the Navy during World War II.

WIND and Phil Wrigley will
shortly announce an exclusive deal
for the Daily News station to again
broadcast the Cubs games exclu-
sively in Chicago over the Atlass
outlet.

WBKB has a unique show coming
up Thursday night from 10:15 to
10:45 p.m. Purchased by the local
B’nai B'rith, the program will be
devoted to a drive for new members.
Members who have TV sets will
have parties at home and will invite
prospects to view the show. Irv
Kupcinet of “The Sun-Times” will
be emcee with Cantor Moses Silver-
man rendering a few solos and a
prominent movie star as guest.
Bernie Howard is writing and pro-
ducing this unique membership
drive TV show which is called “This
is B'nai B'rith.”

Bernie Howard is preparing and
purchasing the film spots for the
Leo P. Bott ad agency for Commu-
nity Motors, local Pontiac dealer.
First station chosen was WENR-TV
with other local stations scheduled
to be added soon.

““The Living Bible’’

Open-ended dromatic tronscriptions at
a price thot will sell . . . cut on
33-1/3 Long Playing 12 inch records.
Simple modern longuage . . . Life of
Christ from Christmas thru Easter . . .
then Old Testoment. Scripts cleared
by non-sectarion board. The perfect
program for mortuaries, banks, savings
and loans, etc.

Airmail or wire tor double-faced press-
ing and descriptive malter today . . .
$2.50 refundoble deposit.

DRAMA RECORDS

o QUALITY SHOWS e SMALL PROFITS
® QUANTITY SALES

630 LAFAYETTE ST., DENVER 3, COLO.
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Adv. Hall 0f Fame
Names 10 Immortals

(Continued from Page 1)
“subsidiaries” of the arts as radio
and publications, he said, artists and
writers would not have risen to the
top layer of the “cake.”

Names of the first ten “immortals”
named to the Advertising Hall of
Fame have been inscribed on a
bronze plaque installed at the head-
quarters of the Advertising Club of
New York. The plagque was unveiled
by Andrew J. Haire, president of the
club, which co-sponsors the Hall of
Fame with the Advertising Federa-
tion of America.

Those listed on the plaque are:

John Wanamaker, Philadelphia
merchant, who pionecered in large
use of newspaper advertising.

John Irving Romer, who played a
major part in establishing “truth in
advertising” through The Printer’s
Ink model statute he activated.

Cyrus H. K. Curtis, founder of the
publishing enterprise bearing his
name and developer of magazine ad-
vertising.

William H. Johns, advertising
agency pioneer noted for his work
in standards of advertising.

Alfred W. Erickson, another agen-
cy pioneer who helped found the
Audit Bureau of Circulations and
the American Association of Adver-
tising Agencies.

Lewis B. Jones, advertising man-
ager for Eastman Kodak Company,
who led the way in large and effec-
tive use of advertising by manufac-
turers.

E. T. Meredith, whose publishing
enterprises have been major influ-
ences in advertising progress.

Rollin C. Ayres, whose early work
in organizing advertising on the
West Coast helped establish Adver-
tising Group. ’

Theodore F. MacManus, copy-
writer and agency executive who
was identified with motor car adver-
tising from its early status to the
major position it occupies today.

Walter A. Strong, Chicago news-
paper publisher who worked for
strong advertising organizations.

Wedding Bells

Montgomery, Ala.—Earl Prentice
Andrews, Jr, WSFA announcer,
was recently married to Verda Lou-
ise Betha, in a church ceremony.

AVAILABLE AT ONCE
1, 2, or 3
400 Foot, Type SGN
BLAW—KNOX
TOWERS

AT A GREAT BARGAIN

Copper wire and ribbon for
ground nets for these towers
available in any quantity.

Phone, Call, Write or Wire

C. H. WESSER

4500 PENOBSCOT BLDG.
DETROIT, MICHIGAN
WOodward 3-1213

Joint Freedom

agreed that a continuing liaison
should be maintained to aid in the
fight to protect basic freedoms. A
joint expression of principles was
adopted as a guide in the fight
against censorship and other freed-
om curbs.

“Freedom of expression,” the
statement said, “is the birthright of
all Americans. Tonight, representa-
tives of broadcasting and motion
picture associations in America
mutually pledged themselves to pro-
tect that birthright.

“The men who wrote our Consti-
tution knew full well that the key-
stone of the arch of freedoms is
freedom of expression. They knew
that without this freedom no others
would be possible. They could not
foresee the giant printing presses of
the future; much less could they
dream of radio, the motion picture
or of television. But they had seen
free speech and their own free press
suppressed and denied under a ty-
rannical government, and they un-
derstood its importance.

“Censorship . . . Deadly”

“They knew, as we cannot in safe-
ty forget, that censorship of any kind
is deadly to that concept. We are
joined to oppose censorship from
any source, on any front, from any
direction.

“It is fundamental truth that no
one medium of expression can have
its freedom abridged without peril
to all others. The citizen himself—
the individual American—is unsafe
in his Constitutional guarantee of
freedom of speech so long as the
freedom of any agency of expression
is encroached upon.”

Radio industry executives present

Grocer's Assoc. Honors
Women's Director Of KEX

Kay West, women’s program di-
rector of Westinghouse KEX, Port-
land, Oregon, last week received the
national radio “Lifeline of America
Trophy” of the Grocery Manufac-
turers Association at a luncheon at
the Waldorf-Astoria. Miss West will
spend several days calling on clients
in New York and Chicago before re-
turning to Portland. Also on hand
for the luncheon was Walter Benoit,
vice-president of Westinghouse Ra-
dio Stations, Inc., owners of KEX
who received the association’s na-
tional radio plaque on behalf of
KEX.

WHBC Aids Needy

Canton, Ohio—For the fourth con-
secutive year, WHBC, Canton, is
broadcasting an appeal for food con-
tributions so that needy families in
the area may enjoy the traditional
Thanksgiving holiday feast. Two
hundred food baskets were distribu-
ted last year by the station. Various
city and county welfare agencies are
cooperating with WHBC in the cur-
jrent drive.

DAILY

Pledge Voiced

By Radio And Film Industries

(Continued from Page 1)

at the dinner included Harold E.
Fellows, WEEI, Boston; Michael R.
Hanna, WHCU, Ithaca; George D.
Coleman, WGBI, Scranton; Campbell
Arnoux, WTAR, Norfolk, Va.; Allen
M. Woodall, WDAK, Columbus, Ga.;
Harry W. Slavick, WMC, Memphis;
Gilmore N. Nunn, WLAP, Lexing-
ton, Ky.; Harry M. Bitner, Jr.,
WFBM, Indianapolis; Charles C.
Caley, WMBD, Peoria; William B.
Quarton, WMT, Cedar Rapids; John
F. Meagher, KYSM, Mankato, Minn.;
Robert D. Enoch, KTOK, Oklahoma
City; Clyde W. Rembert, KRLD,
Dallas; Hugh B. Terry, KLZ, Den-
ver; Glenn Shaw, KLX, Oakland,
Calif.; Calvin J. Smith, KFAC, Los
Angeles; Harry R. Spence, KXRO,
Aberdeen, Wash.
Shouse Attends

Also James D. Shouse, WLW, Cin-
cinnati; Kenyon Brown, KWFT,
Wichita Falls, Texas; Merrill Lind-
say, WSOY, Decatur, Ill; Clair R.
McCollough, WGAL, Lancaster, Pa.;
Frank U. Fletcher, WARL -FM,
Arlington, Va.; Everett L. Dillard,
WASH - FM, Washington, D. C.;
Robert D. Swezey, WDSU-TV, New
Orleans; Eugene S. Thomas, WOIC,
Washington, D. C.; C. E. Arney, Jr.;
G. Emerson Markham; Ralph W.
Hardy; Don E. Petty, Robert K.
Richards, and James Dawson.

Top Web Executives
ToBe (M By U.N.

(Continued from Page 1)
Stanton, president of CBS; and
William Paley, chairman of the CBS
board, Mark Woods, president of
ABC and Edward Noble, chairman
of the board; James McConnell.
president of NBC and Niles Tram-
mell, chairman of the board; Frank
White, president of Mutual and
Theodore Streibert, president of
WOR and chairman of the MBS
board; Fourney Rankin, represent-
ing NAB; Ted Cott of WNEW, rep-
resenting the independent stations;
Seymour Siegel of WNYC and Will-
iam Ware, president of the FM as-
sociation and Jack Poppele, presi-
dent of the Television Broadcasters
Association.

Stork News

Rock Island, Ill. — Bill Ellison,
sportscaster at WHBF, Rock Island,
is the father of a girl, Margaret
Barbara, born to Mrs. Ellison on
October 29.

Vinton Freedley, Jr., executive on
the Lucky Strike account for
BBD&O, is the father of a boy born
Nov. 5 to Mrs. Freedley at the
Greenwich Hospital. The birthday,
Nov. 5, is, incidentally, the natal day
also of the baby’s grandfather,
Vinton Freedley, Sr.

“Firefighters”. .

Oregon.

tailored. .

WESTINGHOUSE
KYW « KDKA + WBZ

National Representatives,

for young and old alike..

Firel

a syndicated show with a real punch

is sparking plenty of busi-

ness for the GrandMa Cookie Company of Portland,

Why? Two reasons: 1) it's a good program with
five-times-a-week continuity; 2) it’s aired over 50,000-
watt KEX, the most powerful and persuasive voice
in the big Oregon-Southern Washington market !

Whatever the type of show, syndicated or custom-
advertisers get better results in the Pacific
Northwest market on KEX. For availabilities, check
KEX or Free & Peters.

PORTLAND, ORE.

50,000 WATTS
ABC AFFILIATE

RADIO STATIONS inc
WBZA + WOWO + KEX « WBZ.TV

Free & Peters, except for WBZ.TV,
for WBZ.TV, NBC Spot Sales
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RGENCIES

AMES M. CECIL, president of
Cecil & Presbrey. Inc., has ac-
cepted the chairmanship of the ad-
vertising division of The Lighthouse
Men's Committee. The campaign
goal is $150,000 by December 3l1st
to support the program of 28 free
services given to the blind of all
ages, races and creeds at The Light-
house of The New York Association
for the Blind, 111 East 59th Street,
New York 22, N. Y. “Over four
thousand blind,” Mr. Cecil said, “are
currently receiving from The Light-
house physical and spiritual help.
In addition, many also receive train-
ing which gives them economic self-
sufficiency and a full life. New York
is proud of the work of The Light-
house, and now New York must
reach into its pockets and help sup-
port this great work.”

DICK SPIEGAL, president of the
Norito Co., Chicago has announced
that shortly after the first of the
year, his Norito Powder will be
introduced in a new Effervescent
form. Regular Norito will also con-
tinue to be available. He also re-
ported that, effective immediately,
all Norito advertising will be han-
dled by the Harry B. Cohen Adver-
tising Co. of New York City. Plans
are now in work for greatly in-
creased advertising on both the new
and regular forms of Norito.

FLETCHER D. RICHARDS, INC,,
New York and Chicago advertising
agency, will establish a division on
the West Coast. Effective January 1,
1950, the Harrington, Whitney &
Hurst, Inc, organization of _Sqn
Francisco and Los Angeles will join
with Fletcher D. Richards, Inc., and
will operate as Harrington-Richards,
Division of Fletcher D. Richards,
Inc., with offices located in San
Francisco and Los Angcles. Tl)e
uniting of the two organizations will
not involve any changes in clients,
lorations or personnel.

Pittsburgh FM Stations
Set Program Exchange

Pittsburgh, Pa. — WPIT-FM has
joined forces with WDUQ-FM, Du-
quesne University campus station,
in a novel program arrangement.

Since Nov. 1, WPIT-FM has becn
carrying the 5-9 p.m. schedule of
WDQU-FM, made up the program
produced by the Duguesne student
staff, under the direction of Father
J. A. Lauritis, C. S. Sp., the univer-
sity’s public relations head. The sta-
tions have also been working closely
together on football coverage, WPIT
carries on AM and FM the day
games, and on FM only the night
games, which WDUQ originates.

The campus station, which began
operations in August, 1949, beams
a 10-watt signal heard on a six-mile
radius of the university. On Oct. 21
the station received authorization
from the FCC to boost its power to
2750 watts.
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Top operating echelon of NBC television held their first conference
yesterday following the recent reorganization of the network making
the video department a self-contained unit. Left to right: Frederic
W. Wile, Jr., director of production; Carleton D. Smith, director of
operations; (seated) S. L, (Pat) Weaver, Jr., NBC vice-president in
charge of television; Norman Blackburn, director of television opera-
tions in Hollywood, and George H. Frey, director of television sales.

SESAC Sues WCKY
Charging Infringement

SESAC, Inc., has filed suit in the
United States District Court for the
Southern District of Ohio, at Cincin-
nati, against L. B. Wilson, Inc., op-
crators of WCKY. The bill of com-
plaint alleges infringement of the
following compositions:

“Turn Your Radio On,” “Take The
World But Give Me Jesus,” “If We
Never Meet Again,” “Hallelujah
Morning,” “Gathering Flowers For
The Master’s Bouquet,” and “Dream-
Boat.”

The bill of complaint secks dam-
ages at the statutory rate of not less
than $250.00 for cach infringing per-
formance, and asks an injunction
against the further use of the songs
alleged to have been infringed, plus
attorney’s fees and costs.

Answer day of WCKY is twenty
days from date of filing the com-
plaint.

Paxton and Seasongood are local
counsel for SESAC Inc.

WRNL Takes Ziv Show

Richmond, Va. — WRNL, Rich-
mond, Nolde Brothers Bakery, Rich-
mond, is now sponsoring Ziv-pro-
duced transcribed half-hour series,
“The Cisco Kid,” Monday, Wednes-
day and Friday, from 6:15 to 6:45
p.m., for Nolde's American Maid
Bread and other bakery products.
Sponsor has launched high-powered
promotion campaign to publicize the
show.

Kids Day Salute’ Skedded
By ABC Web For Nov. 17

West Coast Bureau of RADIO DAILY

Hollywood—*Kids Day Salute,” a
half - hour star - studded show to
mark National Kids Day, designed
to combat juvenile delinquency, will
be broadcast, Nov, 17, 10 p.m., EST,
by ABC in cooperation with more
than 300 Kiwanis Clubs of the Ki-
wanis International and the Nation-
al Kids Foundation.

Among the stars scheduled to par-
ticipate in the salute will be Bing
Crosby, Red Skelton, Walter Win-
chell, Drew Pearson, Edgar Bergen,
Bob Hope, Jimmy Fidler, Gabriel
Heatter, Dinah Shore, Arthur God-
frey and Harry Von Zell. Kiwanis
International president J, Hugh
Jackson will make a brief address
on the program. Music will be sup-
plied by Basil (Buzz) Adlam and
the ABC orchestra.

Sponsoring Skiing Show

Newark, N, J.—Alex Taylor, New
York sporting goods firm, will spon-
sor “Skiing on the Air,” a weekly
half-hour show of skiing news and
interviews, over WVNJ, beginning
Dec. 1, 8:00 p.m.

The contract for a 13 week period
was placed direct. Ted Johnson,
WVNJ announcer, will conduct the
series which will feature snow re-
ports, road conditions and interviews
with outstanding skiers and skiing
authorities. Promotion tie-ups are
being arranged.

'PROMOTION

p————\%

Premium Approach |

Two network shows and a New
York City television program ar¢
being used by the R. L. Watkins
Company Division, Sterling Drug
Inc, for a premium offer promoting
Dr. Lyon’s Tooth Powder, Dr. Ly- |
on’s Ammoniated Tooth Powder |
and Lyon's Tooth Paste, starting
November 21. The premium is ;
Florentine necklace, obtainable foi
25 cents plus box tops of the tootl.
paste or powder, or the paper linel
from the top of the new Ammoni-
ated Tooth Powder, distributed un-
boxed. The offer will continue for
two weeks, according to D. H. wil.
liams, divisional vice-president. The
account is handled by Dancer
Fitzgerald, Sample, Inc., New York
advertising agency.

Radio programs are “Back Stage
Wife” (NBC 4 p.m. EST, 145 sta-
tions) and “Bride and Groom’
(ABC 2:30 p.m., EST, 224 stations)
Television show is “Okay, Mother!’
(WABD, Channel 5, 1 p.m., EST)

WCAE Uses Display Ad

A special double-page advertise:
ment was run by WCAE on Novem:
ber 9 in the Pittsburgh Sun-Tele:
graph featuring many of the sta.
tion’s local and network programs
This two-page ad was another ir
the continuous campaign of WCAE
program promotion. The date o}
November 9 was purposely seclecteé
because it was the day following ar
important local eclection which hacd
wide-spread interest and increased
circulation of the paper.

Oklahoma Broadcasters
Forming State Grouy

Oklahoma City—An organizationa ™
mecting of the Oklahoma Broad-
casters Association, attended by 1t
state radio representatives, namec
Joe Bernard, general manager of
KOMA, Oklahoma City, as tempor-:
ary chairman. Only the owners and
the managers of the 39 commercia;
AM and TV stations in the state
have been invited to join the new
organization, according to Bernard
and the purpose of the group will be
to gain a “true representation of the
industry before the state govern-
ment and business.”

WWRL Program Expands
To Full Two-Hour Show i

WWRL’s “Afternoon Swing Ses-
sion,” Mondays through Saturdays. |
will be expanded into a full two-
hour show, 3:30-5:30 p.m., beginnin.
today, because of “the influx of ad
ditional sponsors,” the latest two of |,
which are Buddy Lee Clothes and
Music Hall Credit Jewelers.

The deal with the clothing firm,
handled through Henry Bach Asso-
ciates, called for two spots daily for
13 weeks, The jewelry company
signed, through Miller Advertising.
Inc., a 13-weck contract for five

minutes daily.
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HE most important part of any
dramatic show is the script. This is

“nothing new; it's been recognized by
everyone in the production field. The
validity of this axiom, which is too often
Loverlooked in TV, was graphically dem-
onstrated by two shows that appeared on

CBS Monday nite. “Silver Theater” of-

fered “Don't Give Up The Ship,” an

voriginal by Nelson Giddings, which was
as dreary an attempt at comedy as is
likely to be found anywhere. “Studio

One,” on the other hand, did “Two Sharp

*Knives,” by Dashiell Hammett, a whodunit
that is loaded with excitement and sus-
pense. Tony Miner’s series has been dis-
cussed at length in this space in the
past, so let’s see what ‘Silver Theater”
had to offer. . . . Giddings’ story revolved
about a man and wife who rent a room
<to a poor, homeless high school student.
Naturally, this student turns out to be a
tall, blonde, 26-year-old veteran, a veri-
table Adonis. Since the wife is also blonde
#and beautiful (Louise Albritton) and the
husband an easy-going guy (Henry Mor-
gan) the complications are quite obvious.
To make matters worse, the student
1(Charles Nolte} wins a giant jackpot that
clutters the house with electrical gadgets.

Wife loses husband, husband loses wife,

they are brought together in a
“trailer—one of the jackpot prizes—by
the maid (Myrtle Ferguson)}, another con-
test prize. All this was squeezed into
+a half-hour production that was rather
sloppy in several spots. . ., Frank Telford
is producer-director, and Y & R the
agency for Int’l Silver.
) ®

DVANTAGES of modern science dept.,

or, What next? NBC announced yes-
terday that it will carry on its network
“the wedding of Vice-President Barkley and

Mrs. Carleton S. Hadley via a remote

pick.up by KSD-TV, St. Louis. Cameras

will be set up in the church yard and
* yestibule of St. John’s Methodist Church
to cover arrival and departure of principals
and guests and the web expects that the
qactual ceremony also will be covered.

Cameras will be set up also in the home

.¢f Mrs, Hadley’s best friend, where a
wedding luncheon will be held. Pickup
iwill begin at 11:45 am., EST, and run
through until approximately 1:30. Any
questions?

{

[}
1AIMERICAN TOBACCO has apparently
decided on a bi-weekly hour-long
dramatic series starring Robert Mont-
..gomery for Lucky Strike, with both CBS
‘and NBC pitching for the show. BBDGO
is handling the program. ., . CBS’s claim
to first use of Dr. Frank Back’s Video
dkeflector has been disputed by NBC which
says it used the new “lensless lens” for its
fight pickup from the Garden last Friday
nite,
F

No Color TV Chosen
For BB(—Ashbridge

Denying reports circulated last
week that BBC would immediately
begin color tele tests based on the
CBS mechanical scanning method,
Sir Noel Ashbridge, director of tech-
nical services of the BBC, informed
RCA yesterday that “‘no definite ar-
rangements have been made for spe-
cific tests nor is any practical devel-
opment in the immediate future en-
visaged.” This was announced yes-
terday by RCA.

Sir Noel said that “the only work
in color television by the BBC con-
sists purely of research experi-
ments.”

“Naturally,” he declared, “all ex-
isting and proposed systems are un-
der review. The BBC is equally in-
terested in RCA and other promising
systems. No arrangements have been
entered into with any British or
American firm so far.”

Dr. Peter Goldmark, of CBS, on
his return from London last week
had informed the press that the BBC
plans to proceed immediately with
experiments based upon the CBS
color system.

In reply to the RCA statement of
yesterday, Dr. Goldmark said, “RCA
is again attempting to ride CBS’
coattails in color television.” British
interest in color was “awakened” by
the recent demonstration of the CBS
system in London, he said, adding:
“Following the familiar RCA pat-
tern, RCA has rushed in after CBS,
as it has done in the past in this
country, to block the CBS system
and keep color television from the
public.”

Two TV Men Named
To NAB's Directorate

Washington Bureau of RADIO DAILY

Washington — Robert D. Swezey,
general manager of WDSU-TV, New
Orleans, and Eugene Thomas of
WOIC, Washington, yesterday were
named to NAB board membership—
the first two TV representatives on
the directorate. This is in line with
earlier structure committee recom-
mendations.

Integrated Plugs Best,
Starch Survey Reports

Integrated commercials are most
effective, while demonstration is ap-
parently relatively ineffective, ac-
cording to an analysis of the first
two months of the Starch Reports
on Television Commercials, released
last week. Jack Boyle, Starch’s TV
chief, warned however that these
are preliminary findings subject to
modification.

Comparisons based on the percen-
tage of viewers over non-viewers
who would buy the brand advertised
follow: integrated, 80 per cent;
dramatic, 72; cartoon and stop mo-
tion, 63; demonstration, 25; service,
14,

Masland Show Renewed

C. H. Masland and Sons Carpet
Co., has renewed Masland At Home
Show, with Earl Wrightston, for a
second 13-week cycle on CBS, ef-
fective Dec. 14. Anderson, Davis and

Platte is the agency.

Press-Time

Paragraphs

Texaco To Sponsor Opera Opening
Opening night of the Metropolitan Opera, Nov. 21, will be spon-
sored on ABC for the second successive year. Opera will be "Der Rosen-
kavalier” Pickup will start at 8 p.m., EST, and will be fed to Detrost,
Chicago, Washington, Philadelphia and Baltimore. Milton Cross will be

narrator,

Standard Rate Card Nears Completion
Final version of a standard station rate card, drawn up by the TBA
commercial operations committee, is expected to be comvleted for pub-
lication and distribution to the industry before the end of the year.
Committee, headed by Herminio Traviesas, of CBS, met yesterday to
arrange for a final review of the card before submitting it to the TBA

board.

Colleges Mulling Grid TV Ban
Methods to conteract what is alleged us TV’s detrimental effect on
attendance at college football games will be a major topic at next
month’s meeting of the Big Ten and the Eastern Collegiate Athletic
Couference. ECAC chief Asa Bushnell is expected to call for a nation-
wide ban on video pickups to bolster gate receipts.

‘NO TAKERS FOR GARDEN SPORTS

Report High Price
Asked Of Hockey
And Basketball

TV rights to three major winter
sports series at Madison Square
Garden are being offered to stations
and sponsors by Garden prexy Ned
Irish with no takers so far and pros-
pects slight it was learned yesterday.

Main obstacle to sale of college
basketball, professional hockey and
pro basketball, it was said, has been
a price tag far above the figure a
bankroller would be willing to pay.
Another hurdle has been the fact
that college basketball has been
scheduled on different nights of the
week so that a sponsor would have
difficulty buying a regular weekly
program, it was said.

Irish, however, said yesterday that
he is offering three separate pack-
ages — 15 Sunday night hockey
games, 22 Saturday night college
basketball games and 20 pro hoop
contests, mainly on Wednesday or
Saturday nights or Saturday after-
noons. He said he has “several pros-
pective sponsors” but declined to
name them. He also refused to re-
veal his asking price, saying that he
is “not negotiating in the press.”

$4,000 Per Came Reported

The original asking price for 38
college court contests was reported
to be $150,000. This would be about
$4,000 a game or $88,000 for the
present Garden package of 22 pick-
ups. Original price asked for pro
basketball and hockey was said to
be $70,000 each. It was reported
however, that these prices were con-
sidered far out of line by both spon-
sors and stations and have since
been reduced.

Only regularly scheduled sports
pickups from the Garden, besides
boxing, is N. Y. Rovers hockey Sun-
day afternoons, on WPIX, with Sun-
set Appliance Stores picking up the
tab. Last season college baskctball
and other events, such as the horse
show, rodeo, track, etc., were scan-
ned by CBS under sponsorship of
Camels and Wrigley gum. Pro bas-
ketball was on ABC last season and
Rangers hockey on WPIX for
Schacfer beer.

CBS had first call on all Garden
ecvents except boxing last yvear but
dropped the pact when it expired
this spring because of network com-
mercial commitments.

Set Sales Record In D. C.

Washington—Record monthly high
of 6,350 recciver sales was sct in
the Washington arca during October,
the Washington Teclevision Circula-
tion Committce reported Monday,
to bring the city's total to 69,550.
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§250 Tax On Stafions
Draws Fire Of NAB

(Continued from Page 1)

from an Arkansas Supreme Court
decision upholding the city authority
was brushed aside last week by the
Supreme Court, leading to the wide-
spread fear that other cities will
seek to collect revenues from radio
stations and salesmen.

If the rehearing plea is not grant-
ed. NAB has further plans., Petty
said, but they cannot be divulged at
this time. He said that as a lawyer
he felt the Supreme Court would
have impressive new legal authority
to consider in the matter, and that
if the plea gets careful attention the
chance for a reconsideration is good.

NAB's amicus curiae brief, he said.
will be an effort simply to “fortify”
the counsel for the two stations.

In the event reconsideration is de-
nied by the high court, it was be-
lieved here that NAB may anticipate
the launching of another legal battle
by one or more other Little Rock
stations, with NAB participating
more actively in the litigation.

“Everyman'’s Story” Set
By WNBC For 2nd Year

WNBC, in cooperation with the
Federation of Jewish Philanthropies
of New York, is presenting for the
second consecutive year a documen-
tary drama series, “Everyman’s
Story,” Tuesdays, 7:30-8 p.m., start-
ed Nov. 15, it has been announced
by Harvey J. Gannon, the station's
program manager.

The series is designed to “deepen
public understanding of modern
health and social service work.” It
will focus attention on the needs
and accomplishments of these ser-
vices in the New York area. The
first program, entitled “The Making
of a Surgeon,” will describe the
work being done to instruct young
doctors in hospitals and will stress
the importance of public under-
standing and support of these in-
stitutions.

Grigsby Advertising Mgr.
Of Zenith Radio Corp.

. {Continued from Page 1)
tising copywriter with a background
of advertising experience secured
from the Scholl Manufacturing
Company, the Fair Store in Chicago,
and Sears Roebuck & Company.
In his new post, Grigsby will have
full charge of the company’s na-
tional and co-operative advertising,
and in addition. will continue to be
responsible for sales promotion ac-
tivities.

BROADCASTERS . . .

You can get yourself a top-fiight promotion
man with an outstanding record. This man has
been a radio station saies promotion director
for four years, and has had fong experience ae
a time salesman and in station Pprogramming.

Write RADIO DAILY, Box No. 288, 1501
Broadway. N. Y. C.

WLAW Surgery Epidemic

Lawrence, Mass—If present con-
ditions continue, WLAW may have
to move a large share of its produc-
tion activities to hospitals. No less
than four of the station’s .personnel
have been in and out of hospitals
for surgery. Nona Kirby, Ida Jarvis,
Marion Kfoury and John Freder-
icks are the four victims.

Man With Many Voices

Charleston, S. C.—WCSC, in ad-
dition to carrying CBS’ man of
many faces, Mr. Chameleon, has
its own man of many voices, Bill
Hedgepeth. announcer. Bill can be
Little Audrey. a child of 5, Mrs.
Bruno, a gruff-voiced woman, Ras-
tus, janitor who drops in during the
show and Uncle Zeb, a typical hoe-
down from Texas with homespun
philosophy.

Contest Winners Announced

Hartford, Conn.—Jack Neusner. a
senior at William Hall High School,
has been declared the winner of
the "“Voice of Democracy” contest
conducted by the Hartford Junior
Chamber of Commerce in coopera-
“ion with Station WTIC and local
radio distributors. Second place
went to Barbara Brown, and third
place to Thomas Kavanaugh.

New Youth Programs

gun a new series of youth programs
entitled “Youth Forum of the Air.”
Produced in cooperation with the
Youth Work Division of the YMCA.
‘he series will feature round table
discussions of common adolescent
oroblems by the young people of
Amsterdam and vicinity. Air time
is 8:30 to 9:00 p.m. each Thursday.

Schile New VYice-Pres.

Salt Lake City, Utah—Frank C.
Carman, president of the Rocky
Mountain Broadcasting System, an-
nounces the election of S. John
Schile to the office of vice-president
in charge of sales. Schile has served
as sales manager of KUTA  for the
vast two years. The Rocky Moun-
tain Broadcasting System will main-
tain its offices in Salt Lake City and
will be represented nationally by
the George P. Hollingbery Com-
pany.

Interested in reaching the
trade in Chicago?

CHICAGO TALENT DIRECTORY
Merchandise Mart
DElaware 7-6619

Deadline for January, 1950
issue is December 1st,

Amsterdam, N. Y.—WCSS has be- |-
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WIOD Commercial Panel

Miami, Fla.—George Castleman,
vice-president of Bermingham,
Castleman & Pierce, led a general
discussion, last week in the WIOD
studios, of proper handling of com-
mercials, and increasing importance
of localizing national spot commer-
cials for maximum effectiveness.
WIOD staff representing commer-
cial, continuity, announcing and
promotion departments participated.

Wood Appointed New Post

Saginaw, Michigan — Milton L.
Greenebaum, president and general
manager of the Saginaw Broadcast-
ing Company, announced the ap-
pointment of Phillip Wood as his
assistant. Wood was formerly asso-
ciated with WKOW as general man-
ager at Madison.

Hicks Joins WHBF Staoff
Rock Island, Ill.—Frank S. Hicks,
Jr., has joined the announcing staff
at WHBF. He was formerly with
KYSM, Mankato, Minn.

KDKA Man Resigns

Pittsburgh, Pa.—Bill Hinds, veter-
an KDKA singer. announcer and
actor, has resigned his staff job at
the Pittsburgh Westinghouse Station
to free lance in radio and television.
Hinds started at KDKA in 1933 as a
page boy and became an announcer
three years later.

NAB To Replace BMB;
New Corporafion Sef

{Continued from Page 1)
pating as in BMB. The purpose of
this move was not immediately ap-
parent, although it was believed
that it had been discussed with
AAAA and ANA toppers.

The board also voted to extend an
invitation to the FM Association to
join NAB. A single merger was
called for, with no conditions, NAB
spokesmen said last night. It was re-
ported that private conversations
with top FMA officials have indica-
ted the FMA probably will accept
the offer. :

Another decision was to rescind
the separation plan for the Broad-
cast Advertising Bureau. The BAB
will be retained as a part of NAB,
supervised by the board, for an in-
definite future period.

Religious Spots Skedded

More than 175 network and re-
gional programs, commercial and
sustaining, will carry announce-
ments this month tied in with the
Advertising Council’s “Religion in
American Life” campaign, it was

disclosed Friday. In addition, many
independent stations will air live
and transcribed messages placed
through 3,000 local church groups.

The campaign was launched by |

President Truman in a four-network
broadcast Oct. 30.

SPEAKERS:

RADIO EXECUTIVES CLUB
OF NEW YORK

LUNCHEON-MEETING
THURSDAY, NOV. 17

HOTEL ROOSEVELT
AT 12:30 P. M.

Ralph Starr Butler,
in Charge of Advertising, General Foods

Atherton Hobler, Chairman of the Board,
Benton & Bowles, Inc.

Charles R. Denny, Executive Vice President,
National Broadcasting Company
Admission, $3 for members. non-members, $3.75.

Reservations—Claude Barrere, MU 6-0238.

formerly Vice President
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NAB’S STRUCTURE IS STRENGTHENED

Radio, Films To Pick
'Freedom’ Chairmen

Washington Burean of RADIO DAILY

Washington — To implement the
joint pledge of opposition to censor-
ship voiced here Tuesday night by
the radio and motion picture indus-
tries, through NAB and MPA, each
group is expected shortly to select
a chairman, these chairmen then to
draw up proposals for joint action.

Eric Johnston, president of the
MPA, declared yesterday that he
was much pleased by Tuesday's joint

" meeting of the two industries’ lead-

ers. The new liaison organization set
up should “really go somewhere” in
fighting censorship of radio and
films, he said.

Bergen Talks On TV
At Journalism School

Athens, Ga.—The co-axial cable
will not solve all television prob-
lems, Edgar Bergen told radio stu-
dents at the University of Georgia's
Journalism School this week. Ber-
gen said that complete local produc-
tion units will be needed if advertis-
ers are to get full benefit from tele-
vision.

He urged the students to get their
experience wherever they could, but
cautioned them against selling their

(Continued on Page 3)

Pontiac Spot Campaign
Planned For New Line

Pontiac Motors is reported plan-
ning a national spot campaign in
key center cities in connection with
the introduction of their new line of
cars on December 1. Agency for

J Pontiac is McManus, John and Ad-

ams, Detroit.

G. T. Folster's “World News
Roundup™ originates in Tokyo,
Japan. and is heard at 8 a.m. I
over the NBC network. Tuesday
morning he failed to come '
through at the appointed time
and the web was kept guessing
until yesterday. when a message
from the Nipponese capital told
of rats having chewed up the |
cable housing. halling service.

Optimistiec Note

Wilton Gunzendorfer, general
manager of KROW. Oauakland.
Calif.. who is in New York on his
semi-annual visit to agencies and
sponsors. opines that “things are
looking brighter.” Gunzendorfer
recalled that last spring a lot
of agencies were crying the blues.
Today the picture Is different.
Agency men are interested in
placing national spots in local
ma-kets and the prospects for
the new year are bright, Gunzen-
dorfer said

Compefition To Bring
New Spot (ampaign

Competition for the coach trade
between airlines and railroads oper-
ating from New York and Chicago,
Cleveland and Detroit, will bring a
campaign of spot business to radio
and TV in these cities, Rapio DaiLy
learned yesterday. The increased ra-
dio advertising schedules will result
from the eastern railroads putting
into effect a 12.5 per cent increase
of fares granted by the ICC and the

(Continued on Page 3)

“Life With Luiqi” Sold
By CBS To Wm. Wrigley

William Wrigley, Jr., Co., yester-
day announced sponsorship of CBS’
“Life With Luigi” on the full net-
work beginning Tuesday, January
10, 9: 00 to 9:30 p.m., EST,. “Life With
Luigi,” a sustaining feature on the
CBS web since September 21, 1948,
stars J. Carroll Naish and is pro-

{Continued on Page 3

|

Board’s Action Retaining BAB Dept.,
Dropping BMB, Bolsters Industry

Organization’s Operations

. |
Increased Music Fees

Sought in (anada

Montreal — The Composers, Au-
thors and Publishers Association of
Canada plans to seek an increase in
the royalties now charged for use of
works by Canadian artists.

The Association had its 1950 scale
of charges published in a current is-
sue of the Canada Gazette. The
charges have been approved by the
Copyright Appeal Board—a three-
man body headed by Mr. Justice J.

(Continued on Page 2)

Effectiveness Of Radio
Emphasized By Speaker

The effectiveness of radio tie-ins
in promoting sales of Red Ryder
western boys’ apparel and other Red
Ryder merchandise was stressed yes-
terday by John Howell, sales man-
ager of the Stephen Slesinger or-
ganization, speaking before fifty

(Continued on Page 3)

Serutan Plans Expansion
For Lindlahr On ABC

Serutan, Inc., which has been
presenting Victor H. Lindlahr's die-
tetics commentary on 72 ABC sta-
tions four times weekly including

(Continued on Page 3)

TV Time Sales Of $30,000,000
This Year Seen By Elliott

TV network and station time sales dustry would produce 3,100,000 re-
for 1949 will total $30,000,000, trip- |ce1vers next year, with retail value
ling the $10,000,000 spent for time by of about $700,000,000. This year's
advertisers last year, RCA Victor| output will be about 2.300,000.

veepee Joseph B. Elliott predicted
this week. Next year, he said, time

Growth of the industry to date
and the promise of its orderly ex-

sales will again be substantially in-|pansion to a national servic> makes
creased because the audience will be |it an opportune field for investment

nearly doubled.

institutions, he said. Comparing the

Speaking before the Philadelphia growth of TV with that of the auto-

Chapter of the American Institute of  motive industry, he pointed out that |

Banking, Elliott predictad that the in-|

{Continued on Page 7)

|
i "l‘el evision Autlwrlty’ Voted Into Existence By 4=A |
&

Action of the NAB Board
| retaining Broadcast Advertis-
ing Bureau as a service to
the membership and dropping
sponsorship of Broadcast
Measurement Bureau which
may be perpetuated as a new
corporaton, indicates that the
industry organization seeks
to hold its present member-
(Continued on Page 8)

Food Indusiry Told
Imporfance Of AM-TV

“Unless I miss my guess, the food
industry has, in television, one of
the most powerful selling tools ever
developed,” researcher Arthur C.
Nielsen told the Grocery Manufac-
turers of America at a meeting in
New York on Tuesday.

However, Nielsen cautioned. “The
food industry could scarcely make as
serious an error, at this time. as to
conclude that radio is washed up

(Continued on Page 8)

|Rocky Mountain Council
Marks 10th Anniversary

Denver, Colo—The Rocky Moun-
tain Radio Council, a mnon-profit
public service programming organi-
zation with 37 member stations in
Colorado and Wyoimming, this week
issued a report summarizing its

{Continued on Page 2)

T S et ——

25¢th Anniversary

Duluth—Originalion of the Quiz
Kids program from the Duluth
Armory next Sunday and the
personal appearance of Bob
Hope will be the entertainment
highlights of the 25th anniversary
|| of WEBC. The Quiz Kids broad-
| cast will be heard over NBC at
3:30 p.m., EST, with Joe Kelly
in his usual role as master of
ceremonies.

TURN TO
PAGE 7



MEEY

Vol. 49, No. 31 Thurs.,, Nov. 17, 1949 10 Cts.

JOHN W. ALICOATE " Publisher

R. HEBENSTREIT, owner and president of
KGGM Albuquerque, N. M., is in town this
week for conferences ot the headquarters of

FRANK BURKE : : : : :
MARVIN KIRSCH :

Editor
Business Manager

Published daily except Sa'urdays Sundays
and Holidays at 1501 Broodway, New Yor
(18), N. Y., by Radio Daily Corp., J.
Alicoate, President.and Publisher; Donald M
Mersereau, Treasurer and Gmtral Manager;
Marvin_ Kirsch. Vice-President; Chester B.
Bahn, Vice.President; Charles A. Alicoute,
thfﬂary Terms (Postage frte) United
States (other than California) $10.00 one
year; California, $15.00. Foreign, $15.00.
Address all communications to Radio Daily.
1501 RBroadway, New York (18), N.
Phone Wlsconsin 7-6336, 7-6337. 7.6338.
Czble address: Radaily, New York.

WEST COAST OFFICES
Allen Kushner, Manager
6425 Hollywood Bivd. Phone: Gladstons 8436
WASHINGTON BUREAU
Andrew H. Older. Chlef 6417 Dahlonege Rd.
Phone: Wlsconsin 3271
CHICAGO BUREAU
Hal Tate, Manager.
360 No. Michligan Ave.
Phone: Randolph 6-8650
SOUTHWEST BUREAU
Paul Glrard. Manager
Tower Petroloum Blde.,
Dallas, Texas
Phona: Riverside 3518-9

Eutered as second class matter, April 5.
1937, at the postoffice at New York, o
sinder the act of March 3, 1879.

FINANCIAI.

(Nevember 16)
NEW YORK STOCK EXCHANGE
Net

High Low Close Chg.
ABC % TV v .. .
Admiral Corp. 29 2835 29 4+ VY,
Am. Tel. & Tel. 146 1453, 146 4 %
CBS A . 24y, 2375 24 — 34
CBS B 24 24 24 4 g
Philco 2955 2935 293,
Philco Ptd. . 32? 82 82 4+ 3
RCA Common 12/1 12 12V, + %
RCA First Ptd. 733; 73 30— 3
Stewart-Warner M5 11y MY — K
Westinghouse 27y 263 27 g
Westinghouse Ptd. 100 100 100 — 13
Zenith Rodio . 28 273, 2734 .. ..
NEW YORK STOCK EXCHANGE
Hazeltine Corp. 14, 14, 14V, — 33
Nat. Union Radio 2% 23§ 2V . .
OVER THE COUNTER
Bid  Asked
Du Mont Lab. . 133 143,
Stromberg-Carlson 13, 143
WCAO (Baltimore) 17 2
WJR (Detroit) .. A% 8

Day To Lecture
Harold Day, director of AM and
TV sales development for ABC spot
sales. will address the radio school
of Fordham University today on
“L.ocal Selling By Radio and Tele-
vision.”

the Columbio network.

SALLY LOU RUSKA, secretory to the column
editar in the press dcponmem ot NBC, is in
Chicago this week on business.

RAY VIR DEN, opresident of Lennen &
Mitchell, Inc., and NICHOLAS KEESELY, vice-
president of the ogency in charge of radlo and
television, are in Minneapolis for today’s
presenta'ion of the Old Gold Amateur Hour
over ABC from the Municipal Auditorium, all
proceeds, as usual, going to local charities.

BEN LUDY is in town. The general manager
of WIBW, Topeka, Kans., was in conference
Tuesdoy at the oftices ot CBS, with which
the stotion is attiliated.

DR. E. M. HONAN, engineering manager of
Altec Lansing Corporation, has arrived from
the West Coast.

ARTHUR MORTENSEN, merchondising man-
ager of the Columbia Pacitic Network, has
lett on @ 10-day tour of the Northwest, where
he will visit web atfiliates.

DOUGLAS MANSHIP, vice-president of
WKBO, Baltimore outlet of NBC, is in New
York for talks with station relations otticials
of the web.

JOHN REICH, director ot the Television
Workshop, in Pittshurgh this week to direct
Hippolytus ot Carnegie Tech.

SIDNEY ASCHER, publicist, oftt for Wash-
ington, D. C., to conter with Vincent Gallagher,
owner of the King Cole Room.

BOB EMERY, whose “’Small Fry’’ video show
is fteatured on the DuMont network, and
LEONARD COPELAN, sales manager of Peter
Puppet Playthings, are back trom Chicago,
where Emerv made a personal appedronce
betore 15,000 ““small Fry’’ ot The Fair, big
Windy Citv deoartment store.

RCA INSTITUTES, INC.

A Service of
Radio Corporation of America
One of the leading and oldest schools
of Radio Technology In Amerlcs, of-
fers ite tesined Radio and Televislon
technicians 1o the Brosdeasting In-
duntry,
Our groduates have
1s2 Class Telephona License.
Addrens Inquiries to
Placement Director
RCA INSTITUTES, Ine,
350 W. 4th St.,, New York 14, N. Y

Rocky Mountain Council
Marks 10th Anniversary

(Continued from Page 1)
achievements since its inception in
1939. and detailing its work during
the last two years.

From Aug., 1947, to Aug.. 1949, the
Council broadcast over its 37 cooper-
ating stations and 11 other outlets
programs totalling 1,760 hours and
30 minutes. Computed at commercial
station rates, this time was worth
$197,506.69, the Council reported.
The programs ranged in type from
discussions of the United Nations to
lectures on Rocky Mountain Spotted
Fever.

Haiti Honors Olga Druce

Olga Druce, author, producer and
director, whose “House of Mystery”
program is heard each Sunday on
Mutual from 4-4:30 p.m., yesterday
was honored by the Republic of
Haiti at a luncheon in the Hotel New
Yorker. In recognition of her efforts
in bringing to Americans a better
understanding of the island republic
Miss Druce was presented a carved
mahogany bowl.

’ -
Boys’ Choir On ABC
Stanley Home Products. Inc.. will
sponsor a one-time half-hour broad-
cast of the Boys’ Town Choir over
the full ABC network on Dcec. 11,
at 5 p.m. Charles W. Hoyt Co., Inc.,

is the agency. The show will origin-
'ate at Boys' Town, Nebraska.

RADIO DAILY
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JIMMY DURANTE, in New York for o night
club engagement, conferred yesterdoy at the
press department of NBC.

LEON LEVINE, director of discussion broad-
casts at CBS, hos returned trom Atlantic City,
where he delivered an address at the New
Jersey Education Conterence.

BOB KERNS, managing director ot WLOK,
Lima, Ohio, is spendlng this week in Ncw
York tor conterences with station reps and
with Tom Harker, national sales manager of
the Fort Industry Compony.

SID DESFORS, head of the photo section
in the press department of NBC, lett Sunday
tor Europe on a tour of Air Force bases with
the program company of the network’s ““Grand
Ole Opry” show.

GENE JANUZZI, radio and drama writer for
the Pittsburgh Post-Gazette, is in New York
doing a special story on Mrs. Mildred Fite,
now in town as winner of a KDKA ‘’Cinderello
Week-End.”’

LEONARD REINSCH, managing director of
Consolidated Radio Stations, has arrived trom
Nashville on a short business trip. Visited
Tuesday at NBC,

HAL LE ROY has arrived in New York and
is reheorsing tor his video appearance Saturday
n “Cavalcode of Stars.”

HARRY COPLAN, producer and cmcee of
“Meet the Missus’” on the Columbia Pacitic
Network, is back in Hollywood tollowing o
week in Las Vegas, Nev.

MARIO BERINI, lyric tenor of the Metro-
politan Opera, also heard widely on the air,
is aboard the Mauretania bound for Europe.

He will do eight BBC broadcasts and has
scheduled o lengthy concert tour.

| Too
wet
for the
duck

Increased Music Fees
Sought in (anada

(Continued from Page 1)
T. Thorson, resident of the Exche-
quor Court.

This year, the Association charges
radio stations $272.163. In 1950, it will
seek $292.718. The amount would be
divided equally among private sta-
tions and the CBC.

Broadcast Music, Inc., will seek
$41.155 from private stations. This
year it obtained $38.880. It did not
indicate how much it will seek from
the CBC for the use of works owned
by BMI.

Fees collected by C.A.P.A.C. and
B.M.I. are paid to the authors of the
works used by radio stations, thea-
ters, dance bands and the like,
C.A.P.A.C. reclassified and increased
some tariffs, particularly on dance
band or musical performances in
various places.

Details of the changes will be ex-
plained when the Association ap-
pears before the Copyright Appeal
Board, probably next January.

Stork News
Waterbury. Conn.—Jim Logan, an-
nouncer at WWCO. Waterbury, is
the father of a son born to Mrs.
Logan October 30 at St. Mary's Hos-

| pital.

NI

The water in this tank has been treated chemically to make
it “wetter’—more effective in fire-fighting. And the poor duck
finds that it’s harder for him to keep afloat in it.

Advertisers are finding it harder to keep afloat these days
in the tough, competitive markets. And in Baltimore they are

turning to W-I-T-H to produce low-cost sales.

You can do so much with so little money on W-I-T-H! It's
the station that's famous for delivering more hsteners- er-

dollar_than any other station in town.

So if you're lookin

for a BIG BARGALIN in radio time, call in your Headley-Re#

man and get the full W-I-T-H story.
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Haverlin Starts Drive
For Radio Pioneers '—————

In a move to increase the member-
ship of the Radio Pioneers Club,
Carl Haverlin, president of BMI and
chairman of the club’s membership
committee has mailed a letter to
2,000 station managers throughout
the country with an enclosure of the
new Radio Pio-
neers bulletin
edited by M. H.
Shapiro. The let-
ter, reads in part,
as follows:

“As you know,
the Radio Pio-~
neers is an orga-
nization founded
by H. V. Kalten-
born in 1942, un-
der the name of
the ‘““Twenty
Year Club.™
Each year the
This

HAVERLIN
club elects a new president.
year, we are fortunate in having in
that office William S. Hedges, vice-

president of NBC. (I don't know
how fortunate Bill is in his cheice of
a membership chairman—only time
will tell that.)

High Goal Set

“The membership committee has
set as its goal a membership of every
man and woman who has been con-
nected with radio for twenty consec-
utive years. (Time out of the indus-
try for military service does not
count against the applicant.)

“It’s difficult for us to find all po-
tential Pioneer members, for they
are widely dispersed throughout the
country. So that all 20-year people
may know they are cordially invited
to join us, will you be good enough
to circulate this letter and the at-
tached copy of the club’s bulletin,
“Radio Pioneer,” throughout your
organization, or post both on your
bulletin board?

“Any person who has been con-
nected with radio for twenty con-
secutive years should write to me
(at Broadcast Music, Inc., 580 Fifth
Ave, New York City} or to any
member of the Pioneers membership
committee, requesting an application
blank. The names of those on the
membership committee are set forth
in ‘Radio Pioneer’ attached.

Initiation Fee Waived
“As a special inducement to mem-
bership this year, we have waived
the $10 initiation fee. The total mem-
bership fee is now only $15, which
pays for a year’s dues and the Pio-
neers lapel pin.*

Bergen Talks On TV
At Journalism School

(Continued from Page 1)
talents for too little. He also spoke
briefly on ventriloquism and gave a
short comedy skit.

The comedian won the Peabody
Award, administered by the school,
for “outstanding entertainment in
1945.”

OBERT H. RUSSELL, John

McManemin and Wallace H.
Goldsmith II have joined the staff
of Foote, Cone & Belding Interna-
tional Corporation. They will serve
as field merchandising coordinators
for The Watchmakers of Switzer-
land. Russell, who will be in charge
of western United States activities,
will headquarter in Los Angeles;
Goldsmith, covering the midwest,
will have offices in Chicago; Mc-
Manemin, eastern co-ordinator, will
work from New York City.

WILLIAM ESTY COMPANY,
INC., has named Luther Bridgman
assistant to Stanley Liomas, televi-
sion production chief. Bridgman will
head the film division of the tele-
vision department.

WILLIAM L. NEWTON has joined
Geyer, Newell & Ganger as a group
merchandising executive. He was
formerly engaged in sales, sales pro-
motion and merchandising activities
in the food and liguor fields for
eight years. During the last war he
served as a lieutenant-commander
in the U. S. Navy and saw active
duty in the European Theater of
Operations. Following his war ser-
vice, he served as account executive
with Fuller, and Smith & Ross, and
Badger and Browning.

Effectiveness Of Radio
Emphasized By Speaker

(Continued from Page 1)
representatives of the nineteen li-
censed manufacturers at the Wal-
dorf- Astoria. He said that radio had
played a considerable part in pro-
moting the current western fad with
young American boys.

The Red Ryder program, which
has been sponsored for nine consec-
utive ycars by the Langendorf Unit-
ed Bakeries over the Don Lee web,
is owned by the Slesinger organiza-
tion, as are the comic strip, comic
magazine, and motion picture rights.
The Lou Cowan organization con-
trols transcription rights.

Howell predicted that his company
and associated manufacturers,
would use radio even more in the
coming year.

Slesinger radic and television
properties include, in addition to
Red Ryder, Zane Grey’s “King of
the Royal Mounted,” “Ozark Ike,”
and “Winnie-the-Pooh.”

“Life With Luigi” Sold
By CBS To Wm. Wrigley

(Continued from Page 1)

duced in Hollywood by Cy Howard.

The program is currently heard at
9:30 p.m., on CBS opposite Fibber
McGee and Molly. In the new time
slot “Life With Luigi” will be oppo-
site the Bob Hope show on NBC.
The show will move into the new
time slot Tuesday, Mar, 22

DAILY

JULJAN FREIRICH, INC. Long
Island City, packers of smoked
tongues, porkettes, corned beef and
Canadian-style bacon, announce the

appointment of Tracy, Kent & Co., |

Inc., as their advertising agents ef-
fective immediately. Newspapers
and television participations will
be used.

ADLER SHOES FOR MEN, New
York and New Jersey chain, is spon-
soring the College and Professional
Basketball games to be broadcast
over Station WMGM during the
1949-50 season. The Frederick-Clin-
ton Co., Inc., handles the Adler ac-
count.

VETERANS HOSPITAL CAMP
SHOWS, an account of Myron Eich-
ler Associates, has named Eleanor
Glogau to handle its publicity. Miss
Glogau formerly was with MBS pub-
licity.

R. D. WERNER COMPANY, INC.,
New York, manufacturers of alumi-
num mouldings, announces the ap-
pointment of James Thomas Chirurg
Company, Boston and New York, as
its advertising agency. The New
York office of Chirurg will be in
charge of the account.

AMERICANS,
SPEAK UP!

10:45-11:00 P. M.
MONDAY

talks Dby

ship on
“Commercial

Good.”

o faces e facts e figures o wins e faces e facts

WINS

S50KW NEW YORK J

e faces o facts e figures e wins®

A series of inspiring, informative
prominent
These excellent public service pro-
grams are available for sponsor-
WINS.

Possibilities

CROSLEY BROADCASTING CORPORATION

% AGENCY NEWSCAST || (ompelition To Bring

New Spot (ampaign

(Continued from Page 1)
desire of airlines to point out that
commercial airline coach travel is
less expensive.

United and American airlines are
reported planning increased radio
advertising and the New York Cen-
tral Railroad has made inquiries on
time availabilities in New York, Chi.
cago and Cleveland. Eastern Air-
lines, not affected by the competitive
situation, has increased its spot
schedules in cities served by their
lines. Spots emphasize service to
Florida resort cities.

Serutan Plans Ex-pctnsion
For Lindlahr On ABC

(Continued from Page 1)
Sunday, will drop the Sunday quar-
ter-hour on Dec. 25, and on Jan. 3
will add two daily quarter-hours to
its schedule, thus emerging with a
straight Monday - through - Friday
lineup, 10:45-11 a.m.

At present Lindlahr is broadcast-
ing on Monday, Wednesday, Friday
and Sunday, with the Sunday airer
starting at 11 a.m. Roy S. Durstine,
Inc., is the advertising agency for
Serutan.

IM
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| SAN FRANCISCO |

By NOEL CORBETT

TYHIS is open season for writing

books about San Francisco. Herb
Caen, the Chronicle’s Chronicler,!
who has held down several air
spols with his breezy commentary,
has just come out with his “Baghdad
by the Bay.” Samuel Dickson,
KNBC writer-producer is the au-
thor of “San Francisco’s Kaleido-
scope.” His book is based on his air
series, “This Is Your Home.” Larry
Blake, whose “Blake’s Polka Party”
is a Sunday night KSMO feature,
plans to write a book featuring
jokes he uses between musical num-
bers on his show. He'll call it, *Bad
Gags by the Bay!”

KCBS NOTES. . Pede Worth.

formerly an announcer, is now
writer-producer. . Jack Clark
now permanent announcer.
Merle Jones, new general manager
of KNX, Los Angeles. in town on a
“get acquainted” trip. With him is
Wayne Steffner, sales manager of
the southland station. . Jerry
Seawell has joined script typing
staff.

Ted and Dorothy Friend started
their new KYA program this week.
It is aired from their Vallejo Street

home and is heard at 4:30 with
guests and strictly on the ad-lib side.

KPIX has several new TV shows |
in the bag which they’ll start airing
to replace those that will move to
KRON-TV. Four are local produc-
tions.

Keith Kerby, Ltd., creators and
producers of “Celebrity Commer-
cials” for radio and TV have moved
to the Russ Building. Increased
business necessitated larger quar-
ters. Steve C. Crowley has joined
the company as sales rep. He was
formerly with KJBS. New business
for the firm includes *“Celebrity
Commercials” plugging Ismak Rugs
on WIP, Philadelphia. These fea-
ture Don Wilson.

They say a cat can look at a King.
And Ruby Hunter’s tabby is appar-
ently waiting for just that opportu-
nity. When her television set is on.
the puss justs sits and watches.
Never takes its eyes off the machine.

Eileen Christopherson, songstress
on KNBC's “Boyson Open House”
is the mother of a youngster born
this week. Moppet has been named
Gregory Alan.

John H. Thompson, KNBC's man-
ager of news and public affairs, has
been appointed to the journalism
department faculty of the Univer-
sity of California for the 1950 aca-
demic year. “Radio and news writ-
ing and editing” is the course he will
conduct.

|

AC - DC Transcription Players
Tape, Wire, Disc Recorders
Sales-Rentals-Service
MILLS RECORDING CO.
161 N. Michigan Ave.
Chicago, lil. De 2-4117
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Windy City Wordage. . . !

® @® @ The FM Broadcasters of Chicagoland are planning to hold

their next meeting at FM station WFJL in the Mather Tower next Tuesday.
. An eastern group has approached Dr. Lee De Forest with an offer

to use his name and services in manuiaciuring a new
Chicago TV line of sets. They are reputed to have three mil

lion dollars in back of them. . . . George Roesler re:
signed some time ago from Hal Tate Radio Productions. Recent “Who's
Tawking?” sales of the firm include: WWCO, Waterbury. and WJMR.
New Orleans. The firm’s ““Smiley Burneite” show has been purchased
by WHLF, South Boston. Virginia. . . . WIND’s John Carey has sold
the Army-Navy football game to Gillette Razor. Maxon. is the
agency. 1he game will be broadcast exclusively in Chicago over WIND.

w hAd w b4

® © e WBKB's “Red” Quinlan had quite a scare this week
Thought his youngster, David, had polio. Tests at the Municipal
Contagious Hospital, however, showed young Quinlan had an in-
fected gland. . . . Julian Bentley, WBBM news editor, will tel
high school editors how radio news is gathered and will give
background requirements for budding radio newsmen. Occasion
is the National Scholastic Press Association meeting at the Stevens
Hotel on November 25th. . . . Nikki Kaye writes from San Fran-
cisco that after a two-week auto trip she has arrived at the Golden
Gate. Her departure is Chicago's loss and San Francisco's gain.
She was one of the top TV writers and producers in town.

w w w w

® ©® ©® '“Two Ton” Baker. WGN star and Mercury recording artist,
makes a guest appearance tonight at the Palace Theater. . . . Fred H
Schmutz has left WNMP in Evanston to return to his home in Litle Rock.
Arkansas. . . . Chicagoland will soon have a new AM station. It'll be
WWCA in suburban Gary. Indiana. Dee A. Coe is the general manager.
... Tom Robb of the A. C. Nielsen Co. tells us the research firm is
now listing sustaining programs as well as sponsored ones. . . . John
Blair. president of the rep firm bearing his name, announces that he
has hired a new salesman in New York. He's William Reed. Jr.. formerly
with WCBS, New York., and before that with WINS as salesman for
four years. . . . Rumors that Columbia Transcriptions are closing their
Chicago offices are untrue. They’'re just moving to new quarters in the
Wrigley Building. Jerry Ellis, manager of the Chicago office. recently
celebrated his 23rd year in radio. He's one of the nicest guys in the
business.

Inc..

w w % %

® @ e Michigan Boulevard still talking about the merger of
two big local agencies—Mitchell-Faust and Schwimmer & Scott
All except two of the former’s accounts have moved to S&S.
Most of the executives of Mitchell & Faust, including Paul Holman
Faust, have moved to Schwimmer & Scott. . . . Lt. Comdr. Walt
Kimmell reports that 26 quarter-hour discs of “The Naval Air
Reserve Show” are now available to stations. Series features
guest stars and Paul Weston's ork, the Starlighters and Tom
Peddy. Stations interested can get the dope from the Public
Information Officer, Naval Air Reserve Command, Naval Air
Station, Glenview, Illinois.-. . . ASCAP threw a party for the
Associated Tavern Owners of America at the Terrace Casino
Monday might. . . . “Tommy Bartlett’s Travelers Notebook” is
the title of the new syndicated column written by the popular
red-headed emcee of “Welcome Travelers.”

w % ¥ %

meulc_|5

UANITA GUERRA, head of ad-
vertising department of Produc-
tos Nestle-Mexico, Mexican manu-
facturers of Nescafe, Milo and Nido
powdered milk. was hostess to visi-
tors attending opening of new factory
plant at Lagos de Moreno, State of
Jalisco last week. . . . A radio pro-
gram featuring ceremony highlights
and also talent from Mexico City's
XEW was broadcast by this station.
. . Radio Programas de Mexico
handled transmission in hookup for
some of its affiliates. . . . “La Cadena
Azul” Radio Programas de Mexico's
Blue Network,
hookup features outstanding radio
attractions originated in XEQ
studios. . . . XEQ radio station, one
of the radio organizations owned by
don Emilio Azcarraga, observed its
eleventh anniversary last October
31st. . . . Directors Enrique Contel,
Emilio Balli and Bernardo Sancris-
tobal, received congratulations from
friends and advertisers and a series
of extraordinary programs went to
the air commemorating the occasion.
. In the evening a dinner-dance
was offered at El1 Patio night-club.
. XEDK, Radio Guadalajara, has
a new General Electric one thousand
watt plant. This station is owned by
senor Manuel Lopez Diaz, a Radio
Programas de Mexico affiliate. . . .
Luis ‘Pantoja Parra, manager of
XETK, Mazatlan, a visitor in Mex-
ico City, making arrangements for
installation of a new one-thousand
watt transmitter. . . . Percy Hodgson,
Rotary International President, and
wife, expected in Mexico City Sun-
day night from Chicago. . .. The lo-
cal Rotary Club headed by its presi-
dent, Senor Clemente Serna Mart-
inez, radio executive, will host
visitors. . . . Program in honor of
these prominent Rotarians includes
a visit to President Miguel Aleman
and a formal dinner-dance to be
held at the Mexico City Rotary Club
building.

117-118 W. 46 St
HENRY GREENFIELD, Mg. Director N.Y.19
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On Records and Transcriptions

TELL ME WHY

RYTVOC, Inc.

1585 Broadwoy New York 19, N. Y.

"HUSH LITTLE DARLIN'"

Recarded B
Perry Coma Ed;y Haward
Dick Haymes Curt Massey
Kay Kyser Jerry Falligant
MICHAEL MUSIC CO., Inc.
1619 Broadway Jerry Johnson
New York City &n_ Mgr,

 WORDS anNp MUSIC

By PINKY HERMAN

You'll LUV this novelty!

ITMUSTBELU YV

MANOR MUSIC COMPANY

1619 Broadway New York City ||

Nothing Can Stop This!

"FOREVER WITH YOU” |

by the writer of My Happiness*

FORSTER MUSIC PUB. INC.
1619 Broadwoy, New York 19, N. Y.
216 S. Wabash Avenue, Chicago 4, IIl.

A HIT (s Bora! |

""BLUE FOR A BOY—
PINK FOR A GIRL"

Youghn Manrae an RCA-Victor

Al Gollico Music Co. Inc.
501 Madison Ave., New York, N. Y.

Terrific in England!

“IN A SHADY NOOK"
(By A Babbling Brook)

STASNY MUSIC CO.
1619 BROADWAY  NEW YORK CITY

THAT LUCKY
OLD SUN i

recorded ond featured by

808 HOUSTON

FRANKIE LAINE
OEAN MARTIN Copitol
VAUGHN MONROE

FRANK SINATRA

Victor
Columbio

SARAH VAUGHAN  Columbio

ROBBINS MUSIC CORPORATION

M-G-M |

Mercury |

® @ o TIN PAN ALLEY OOPS:—With the growth in importance
of the ‘disk jockey,’ seems to that songwriters overlooked a bet in not
writing a ditty using those two words in a song. .. George Snowhill
and Willard Robison have just placed a song with Shapiro-Bernstein
& Co. entitled. “Mister Disk Jockey” {Play Our Love Song Again). .. .
the ballad can’t miss getting lots of deejay attenlion. . . . ® When
Paul Taubman’s Topiones open their ight at the Shel

Wedding Bells Will
Soon Be Ringin’

LAUREL MUSIC Co.
1619 Broadway New York City

qaqg

Corner. radio listeners might recognize the instrumentalists. for the group
includes Joe Biviano on accordion. Tony Colucci on quitar. Paul himselt
at the Hammond Organ (doubling on Celeste) and Lois Bannerman on
the harp. . . ® Mutual Music has acquired the publication rights to
“Singin’ My Way Back Home,” which Vaughn Monroe warbles in his
forthcoming Republic flicker, ‘Singin’ Guns.’ . . . ballad was penned
by Wilton Moore and Al Vann. . . . @ The musical score for the
Warner Bros. Vehicle, “Daughter of Rosie O'Grady.,” which will be
published by Remick, was written by M. K Jerome and Jack Scholl.
. .. tune you’ll be hearing lots is “My Own True Love.” ... @ Helen
Walpole, scripter of the two NBCommercials, “Stella Dallas” and “‘Lora
Lawton,” is completing her third play. “Cordelia and the Angel.” , . .
This young author is easily one of the most prolific writers to come along
in years. . . ©® Lanny Ross. who opens Monday at the Town
Casino in Buffalo, will air his MBSongiests from there during his stay.
kx4 54 w kx4

® © e When Alfred McCann started his women's service
program on WGL back in 1925, little did he dream that he was
starting an institution. . . . today, his son is completing his own
19th year as successor to the originator of the WOR series. . . .
program, now co-featuring Mrs. McCann (Dora), is a terrific
mail puller with last Monday's mail totaling over 6,300 letters.

(NoteWORthy, what?). . . . e Former Hit Parader Bill
Harrington, opens a two-week stint at Toronto's swank Club
Norman. . . . he'll be heard via CBC during the engagement.

® Dennis James is a lad on his toes. . . . he interviewed
Congresswoman-elect Edna Kelly of Brooklyn on his “Okay
Mother” program yesterday on WABD. o John Lang,
former announcer on the “Great Gildersleeve” series, is in Gotham
with several TV packages. . . . @ The Charles Pauls (he's
composer-organist of “Mr. & Mrs. North” CBStanzas) are now
three. . . . her name is Pamela Mia. . .. @ Eden Ahbez, writer
of “Nature Boy,” has placed his latest number, “The Shepherd”
with Campbell Music. . . . firm already has two platters set for
release next week, Herb Jeffries on Columbia and Gracie Fields
on London. ... @ Ork Pilot Bill Gale has penned the words
and music of Gala Music's new waltz “Honey” (Why Can’t You
Be Sweet To Me?) ... @ Bobby Colt, new WINSinger, sounds
a lot like Buddy Clark. . . . (is that bad?). ... e Add more
Christmas Carols: “The Christmas Spell,” by Jack Palmer and
Willard Robison at Harman Music and “Christmas Valley,” by
Andy Razaf and John Finke at Crystalette Music. . . . @ Sam
Fox has a revival hit in “You're My Thrill,” written 17 years
ago by Jay Gorney, whose current musical “Touch and Go” is
the stem’s newest click.

kx4 kx4 kx4 kx4

® @ e ON AND OFF THE RECORD:—Decca comes up with a
winning combination in the Andrews Sisters and Russ Morgan Orches.
tra who turn out a commercial platter of the revived “Charlie My Boy”
flipped with “She Wore A Yellow Ribbon.” .. an ace for deelay and
juke box biz. . . . @ Lisa Kirk’s debut on Victor wax via “Charlie
My Boy” flipped with “Shame On You” is a good tee-oft for the “Kiss
Me Kate” lark. . . the latter side. a cute novelty. features vocal sup-
port by 3 Beaus and a Peep. one of the finest voice blends around.
. . . As predicted in this pillar of Oct. 27, Ted Steele’s Columbia disk
of “Let's Harmonize”—"l Know | Know ! Know"” is headed for the

top. . . . currently 9th best seller at the waxe-y.

SOME DAY

{You’ll Want Me To Want You)

DUCHESS MUSIC CORPORATION

|| Making Our Debut With A Hitl

"A NEW SHADE OF BLUES"

MAYPOLE MUSIC CO.
§ 22 F.  67th S1. New York City
Phone: REgent 7-4477

| WISH | KNEW

Should step right out in front—
Just recorded for RCA-VICTOR

by DOLPH HEWITT

ADAMS, VEE & ABBOTT, Inc.
216 S. Wabash Ave. Chicago 4, 1lI.

|
| My Heart Goes With You

by Thomas G. Meshan

— ¢ ¢ —
i JAMES MUSIC, Inc.

1650 Broodway Room 709 N. V. C

Brand New Novelty!
I “If ]l Had A

Million Dollars”
(I Would Give It All to You)
TONY PASTOR'S

Sensational COLUMBIA Record
#38577

RYTVOC, Inc.

1585 Broodway

New York 19, N. Y.

] |
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4-A’S ORGANIZE TV AUTHORITY

| TELE TOPICS

AFELY ensconced in the NBC time slot
following the top-rated Berle show,
"Fireside Theater” continues to offer film
programs that are so far below quality of
live video that its shadow of mediocrity
is being cast on the entire field of TV
films. Each week two shorts, about 12
minutes each, are aired. With a few ex-
ceptions, these films have been almost
amateurish in script, acting and photog-
raphy. The weakness of the story material
is primarily due, we think, to the dif-
ticulties of developing characters and plot
in such a short time. When occasionally |
a good story is used, the adaptation is
so poor that both the production and
acting suffer as a result. (Once the show
attempted to squeeze Cooper’s*novel, 'The
Spy,” into a quarter-hour, less time for
commercials.) And photography, for the
most part has overlooked the rigid re-
quirements of the video system and the
ten-inch screen in both lighting and com-
position. . Many of the Hollywood
movie boys have long been touting them-
selves as the salvation of TV program-
ming. Their efforts. as demonstrated thusi
tar on “Fireside,” indicate that they should
acquaint themselves with the fundamentals ‘

|
I

of the new medium before trying to

save it. !
L ]

HE king-size legend about the in-

accessibility and indifference of Greta
Garbo {she has never made a radio ap-
pearance and reoortedly ignored a $25.000
offer from “We, The People”) has been
cut down 3 bit by Irving Mansfield, ven-
turesome CBS producer of “This Is Show
Business.”” About a week ago, Mansfield
wired Garbo an offer to appear on his
show. Although CBS refused to disclose
the price, it is believed to be well into
five figures. The actress answered that
she had seen the show, but wanted to,
see it again before making a decision.
After seeing this week’s edition, she noti- |
fied Mansfield that she did not want to
appear at present, especially since there
was a studio audience, Because of the!
nature of her reply, Mansfield has hopes
of signing her for an appearance, and
would eliminate studio attendance should
she consent.

L ]

N oft-repeated question heard yester-

day was: How much did NBC pay
for the rights to the Barkley-Hadley wed-
ding? . . . Ken MacClelland, legit and
movie designer, has been signed as art!
director of the Ed Wynn show. . . . Total
of 125 literary critics are participating
in the “Author Meets The Critics” poll!
for best fiction and non-fiction works of
the current year. Winners are to be an- |
nounced over ABC Dec. 7. ... Mars, Inc.,
through Grant agency, has signed

Sees TV Time Sales
At 30 Million In "49

(Continued from Page 1)

it took 12 years before sufficient au-
tomobiles were
produced to
have a whole-
sale value of a
billion dollars.
In contrast, the
cumulative
wholesale value
of sets produced
will exceed a
billiondollars
some time next
vear, he added.

There will be
about 95 stations
on the air by the
end of this year,

ELLIOTT

Citing receiver service as a repre-
sentative tributary business of set
sales, Elliott said, “The estimated
1949 dollar investment in television
servicing and service facilities is
$90,000,000 in installation and service
charges, $22.500,000 in antenna sales.
and $20,750,000 in accessory sales.”

Elliott estimated that tele will
eventually hit an annual rate of 5,-
000,000 units. absorbing vast quanti-
ties of raw materials from all parts
of the country and giving employ-
ment to many tens of thousands of
workers engaged in fabricating that
material into component parts and

Joint UnitTo Sludy
TV Effect On Sports

A special study to determine the
effect of TV pickups of sports events
on gate receipts will be undertaken
by RMA and NAB "to get the facts
of the case and to see if some satis-
factory policy can be worked out.”

Decision to make the survey, it
was said, was prompted by a ban
on TV instituted this season by sev-
eral colleges and reports that a
wide ban for next season would be
urged at upcoming meetings of the
Big Ten and the Eastern Collegiate
Athletic Conference.

RMA representatives on the new
group are H. L. Hoffman, Hoffman
Radio Corp., Los Angeles; Leonard
}F. Cramer, DuMont; A. A. Brandt,
' General Electric, and Joseph B.

I Elliott said. Average cost of station| Elliott, RCA Victor. NAB members
| equipment and facilities is $400.000.! have not yet been named.

\ The RMA position is that TV
sports pickups hypo receiver sales,
and also spur paid attendance. The
committee, it was said, will attempt
to determine the true facts.

sub-assemblies. The steel going into
TV, he estimated. may reach an an-
nual consumption of 100,000 tons;
copper, 47,500,000 pounds; aluminum.
40,000,000 pounds. glass, 83.000,000
pounds, and wood, 103,000,000 board
feet. Other raw materials going into
video include rubber, plastics, cera-
mics. mica, carbon. nickel, tungsten
and paper.

RMA Asking FCC To Form

Trade-Wide Nat’l TV Group

The TV committee of the RMA
will present to the FCC a plan for
immediate establishment of an in-
dustry - wide National Television
System Committee composed of top
engineers in the fleld and charged
with (1) presenting technical data
relative to allocation of UHF fre-
quencies and lifting of the freeze,
and (2) recommending basic stand-
ards for the future development of

| color.

“Our action is based on the in-
dustry’s experience with a similar
Television System Committee which,
in 1941, drafted and recommended to
the FCC standards for present black
and white television broadecasting,”
R. C. Cosgrove, president of RMA,
said yesterday. “At the request of

the public aridd which has permitted
steady growth and improvement in
the art of television. We believe a
similar procedure for color televi-
sion, while it is still in the experi-
mental stage, will have equally con-
structive results.”

RMA will initiate and finance the
engineering study but engineers
from all branches of the industry
will participate, including non-RMA
companies, broadcasting interests,
and qualified technical organiza-
tions. The FCC will be invited to
send representatives to all commit-
tee sessions and will receive regular

operations.
Cosgrove pointed out that the as-
sociation recognized the ultimate

a the FCC, the industry at that time|nced for such a committee in his

26-week renewal for its portion of “Howdy formulated standards for a service testimony before the FCC on Sep-

Doody” effective Dec. 5.

i which has met with the approval of , tember 27.

Will Mediate Cases
In Dispute With
Screen Guilds

Television Authority, an over-all
talent union to represent performers
for video, was voted into existence
yesterday by theinternational board
of Associated Actors and Artistes of
America (AFL).

The new organization was ap-
proved by AFRA, Actors Equity,
AGVA, AGMA and Chorus Equity,
and opposed by the two other 4-A
member unions, Screen Actors
Guild and Screen Extras Guild.

Paul Dullzell, international presi-
den of the 4-A's, said the board
voted to "approve and authorize the
formation of Television Authority
with the express understanding that
Television Authority shall agree to
mediate all matters that may be in
dispute with Screen Actors Guild
and Screen Extras Guild.”

The new group has been actively
opposed by the.film unions. which
charged that it would infringe on
their jurisdiction. This week the
film guilds announced that they
are ‘beginning to organize the TV
film field, in which they demand ex-
clusive representation, but that they
would support the other 4-A mem-
bers in their organization of live

tela.
Following yesterday's board meet-
ing at the Hotel Astor, Dullzell

said: “The 4-A’s has now given its
approval to the setting up of Tele-
vision Authoritv. Its aim is the
wroper organization of television for
the benefit of all performers and
the public., The offer of mediation
voints the way to a peaceable and
just settlement, fulfills the need of
the television performers to organ-
ize and will preserve harmony
among all actors no matter where
thev work.

“It is inconceivable that actors
should be involved in any contro-
versy when a way to avoid it could
so easilv be accented. It is sincerely
to be hoped that the actors of Amer-
ica will compose their differences
through the peaceable and tradi-
tional procedure of mediation. 1
earnestlv urge them to do so since
the need for organization is press-
ing and cannot be long delaved.”

WLW-T Names Mason

Cincinnati—Lin Mason, manager
of WWSO. Sprinefield. has been

progress reports on the committee’s| named program director of WLW-

TV. effective Dec. 1. replacing Ruth
t.vons, who has held the post for
the past several months on a tem-
vorary basis. Miss Lyons will devote
her full time to her two AM and TV
programs.
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S a result of a Margaret Arlen

CBS interview last week Lisa
Kirk and her songwriter husband,
Robert Wells, have been offered a
Mr. & Missus daily session.

Cathy Mastice starts her own air
show after her appearance in the
Radio City Music Hall Christmas
show.

Mariners Quartet's first Columbia
platter, “Island of Oahu” and “Lep-
rechaun’s Lullaby,” winning trade
raves.

Phil Hanna returns on the Ile de
France this week after alrhost a year
starring in the London company of
*Brigadoon.”

Sheriff Bob Dixon, of CBS-TV’s
“Chuck Wagon,” mulling over a
Paramount offer to star in film ver-
sions of the series.

Radio Row has discovered Bill
Bertolotti’s in the Village, at last.

Ivon Newman, WVNJ vice-prexy,
mapping extensive plans for the sta-
tion's first ann'y celebration Dec.
th.

Caroline Burke, NBC tele produ-
cer, returns this week from Calif.
where she huddled with TV biggies
there.

Food Industry Is Told
Importance Of AM-TV

(Continued from Page 1)

and that appropriations should be
shifted to other media.” It should be
borme in mind by potential adver-
tisers, he emphasized, that television
will create “profound changes” in
the character of radio, magazines,
and other media. “The food adver-
tiser who fails to watch these trends,
and act accordingly, is likely to suf-
fer serious losses or miss some im-
portant oportunities for profit,”
Nielsen said.

He continued:
television is so great that this medi-
um deserves an immediate or early
spot in your budget—even if it has
to be viewed as a ‘capital expendi-
ture.’” Those who are the first to ex-
periment will, on the average, be the
first to profit from the opportunities
offered by television.

“As televisiori grows, radio will
become increasingly important as a
means of reaching small-town and
rural markets—which are difficult
and costly to reach by other meth-
ods, but highly important to the food
manufacturer. And these markets—
larger than many advertisers realize
—are seldom given the amount of
promotion they deserve.

“As television grows, there wili be
a continual change in the city-size
characteristics of both television and
radio. While it will be possible, at
every stage in this development, to
achieve aimost any desired balance
or distribution of advertising effort
by city sizes or markcts. only those
advertisers who make a thorough,
continuous study of the subject can
hope to get maximum sales results
from their advertising dollars.”

“The potential of |
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'NAB Board Strengthens

Industry Organization

(Continued from Page 1)

ship and will campaign to bring
more broadcasters into the fold.
These conclusions come following
the three-day board session in Wash-
ington which ended yesterday.

The decisions made on the recom-
mendations of the Board'’s Structure
Committee means that the BAB will
function as a departmental operation
of NAB and that its services will be
available to the membership of the
organization. BAB under the direc-
tion of Maurice Mitchell has been
operating from New York headquar-
ters with most of its activities cen-
tered around sales promotion of ra-
dio.

Action to disband BMB under its
present operational plan was fore-
cast some time ago. The audience
measurement organization which has
functioned under the joint direction
of NAB, the American Association of
Advertising Agencies and the Asso-
ciation of National Advertisers, is
now completing the Second Study
and was in financial difficulty at
the time of the Chicago convention
of NAB last April.

BMB Recommendations Made

In recommending that a new cor-
poration be formed for continuance
of audience measurement service
Clair R. McCollough, general man-
ager of WGAL, Lancaster, Pa., and
chairman of the NAB Structure
Committee, reported to the board.
The recommendations of the Struc-
ture Committee regarding BMB fol-
low:

“That BMB as presently constitu-
ted be terminated.

“That the assets of BMB be ap-
praised.

“That a new corporation be form-
ed to take over the assets under the
following conditions:

“1. That subscribers, to the extent
of their legal rights, be offered stock
in the new corporation or cash for
their pro-rata share of the assets.

“2. That additional stock be offer-
ed to other radio stations and other
interested parties on bases to be de-
termined.

“3. That the board of the new cor-
poration have representation from
advertising agencies, advertisers and
broadcasters, under conditions to be
determined.

“4, That the new cororation pro-
ceed with research studies and other
services, as determined by the board
of the new corporation.”

BAB’s Role Defined

In rescinding the action of the
board taken at the Chicago conven-
tion in April which called for the
establishment of BAB and its event-
ual separation from NAB, the board
dissolved the BAB Board Committee
and agreed that the bureau, as other
NAB departments, in the future
should receive policy direction from
the board itself, with a five-man
broadcaster committee advising it.
The action provided that the board

may consider the “matter of termin-
ation” at a later date.
FMA Joining NAB

The NAB board's invitation to the
FM Association to merge with the
industry organization is tantamount
to FMA becoming a part of the NAB
operations. William Ware, president
of FMA, who steadfastly denied that
FMA might merge with NAB some
months ago, is reported ready to
throw in the towel. FMA member-
ship today is less than 100 and the
dues paying revenue has dropped to
the point where it is almost financi-
ally impractical for the association
to continue.

The board took action with refer-
ence to the Association of Women
Broadcasters by voting that the of-
fice of executive director be consoli-
dated with the office of the Associa-
tion president, thereby removing it
from the Public Relations and Pub-
lications Department. The name of
the latter department was changed
to the Public Affairs department.

Renaming Departments

Renaming of the “Video” and
“Audio” divisions of NAB was also
voted. The "Video” department will
be known as “Television” in the
future and *Audio” will be replaced
by “Radio.” Directors of these divi-
sions, respectively, are G. Emerson
Markham and Ralph W. Hardy.

The board also approved recom-
mendations that the present televi-
sion dues schedule be continued in
effect ($10.00 per month for stations
affiliated with member audio sta-
tions; $1,500 per year for TV opera-
tions independent of any other kind
of broadcast facility.

The board voted to receive as new
members 32 television stations, 68
AM stations, and 10 FM stations.
Nine firms were voted into associate
membership.

New Associates Voted

The nine new associate members
are Bruce Eels and Associates, Hol-
iywood, Calif. (transcription com-
pany); the National Research Bur-
eau, Chicago, 11l. (service organiza-
tion); and the following consulting
engineers: Adler Engineering Co.,
Rye, N. Y.; Chambers and Garrison,
Washington, Craven, Lohnes and
Culver. Washington;, George C.
Davis, Washington; William L. Foss,
Washington; Jansky and Bailey,
Washington; and McNary and Wra-
thall, Washington.

Georgia Broadcasters
Plan January Meeting

Savannah, Ga.—Plans are being
made for the winter meeting of the
Georgia Association of Broadcasters
to be held some time in January,
probably the 24th and 25th, at the
Hotel Dempsey in Macon. Complete
details are forthcoming. There are
forty-two Georgia stations included
in the association’s membership.
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“Sports Section’’ Guests

Hollywood, Calif.—Jimmy Phelan,
coach of the Los Angeles Dons foot-
ball team was interviewed by Sid
Ziff last Thursday evening, and on
the following evening Maxie Docu-
sen, famous undefeated lightweight
fighter, was heard discussing the
prize fight game with Ziff. Ziff's pro-
gram “Sports Section” is heard over
KFWB nightly at 7:30.

Dummy Disc Jockey

San Antonio, Tex.—"“JohnnyDugan
Time” a new disc jockey show will
make its bow over WOAI and will
be heard Monday through Friday for
45 minutes. Johnny, star of the show,
is a flip-tongue dummy created by
ventriloquist Bud Vinson. Another
feature of the show will be a daily
weather report by Henry Howell,
WOAUI’s authority on the weather.

WTTM Election Highlight

Trenton, N. J.—WTTM broadcast-
ed the election returns from 7:45
p.m. until 7:00 a.m. the next morn-
ing. Highlight of the all-night Wene-
Driscoll ballot roundup was the re-
mark of WTTM's Special Events Di-
rector, Efnie Kovacs, who aired:
“Reports in from 10 of Mercer Coun-
ty’s 179 Districts show Wene leading
by 4,500 dollars.”

WHCU Contract Extended

Ithaca, N. Y.—It is announced by
the World Broadcasting System.
that Radio Station WHCU has re-
newed and extended their contract
for continued use of World’s tran-
scribed library service. Subscribers
to the World service are supplied
with transcriptions by such top art-
ists as David Rose, Helen Forrest,
Russ Morgan, and others of that
calibre.

WCOP Wins ABC Award

Boston, Mass.—For the fourth con-
secutive year, WCOP is a winner of
ABC's award for outstanding audi-
ence promotion on ABC programs,
based on a poll of advertising di-
rectors and advertising agency ac-
count executives.

New Staff Member

Buffalo, N. Y.—Mike Mearian is
the latest addition to the WKBW
disc jockey staff. He came from
WELM, Elmira, with four years ex-
perience in radio. He originally
started at WHAM in Rochester at
the age of 10, using his talent as an
actor. Part of his Army life was
spent in the European theater of op-
erations.

New Studios Operating

Piqua, Ohio — Richard E. Hunt,
president and general manager of
WPTW, announced the opening of
branch studios in Troy, Ohio. The
Troy branch studios, located on the
second floor of the Hotel Lollis, will
be managed by Jim Flinn of the
WPTW commercial department. Six
local programs will originate each
day from the new branch studlos.
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CROSLEY OFFICIALS GET PROMOTIONS

Five New AM Quilefs
0K'd By Commission

Washington Burean of RADIO DAILY

Washington—The FCC announced
the grant of construction permits
for five new AM stations yesterday,
three to operate with one kilowatt,
daytime only. These will be in Mc-
Alester, Okla., Pasadena, Texas, and
Prineville, Oregon.

Permittee in McAlester is the
Company, which will operate on the
1460 band, with its estimated con-
struction cost $16,050, exclusive of
land and buildings.

In Pasadena the applicant was

(Continued on Page 2)

Pilot Radioc To Sponsor
News Program On WOR

Pilot Radio Corporation of Long
Island City will sponsor the 11 p.m.
news over WOR Monday, Wednes-
day, and Friday starting Nov. 21 for
its Anniversary television set. Lyle
Van is the commentator. Pilot spon-
sored the same program during 1939
and 1940 when Arthur Hale was.on
the mike. In intervening years the
company also supported other pro-
grams over WOR. Alfred Paul Ber-
ger Inc. is the agency.

New Chiquita Campaign
Set On Keystone

The United Fruit Co., has begun
a new transcribed spot campaign
featuring the jingles of “Chiquita
Banana,” on member stations of the
Keystone Broadcasting System in
23 states. Eight variations of Chi-
quita’s song are being used in a
shifting spot schedule for a 13-week
cycle. BBD&O handles the United
Fruit account. Noel Rhys, eastern
sales manager for Keystone, repre-
sented the network.

Distinetion

Dan Seymour, emcee of “We
The People,” was named one of
the nation’s ten best dressed men
by the Fashion Foundation of
America yesterday following «a
poll of the custom tailors through.
out the country. Dean Acheson,
Secretary of State: Alfred Lunt
and Alfred Gwynne Vanderbilt
were among the other gentlemen
of distinction,

Parting Shet

Washington—The NAB board
wound up its three-day session
yveslierday with passage of a
sirongly worded resolution call-
ing upon our Government to be
firm in dealing with Cuba in the
present dispute over frequencies.
declaring that our Government |
should call upon Cuba to rescind |
all grants since March which in
any way violate the siandards
of the expired NARBA agreement
and result in the degradation of
the signals of U. S. stations.

Tribue To Radio
Paid By UN Official

Paying tribute to “the outstand-
ing coverage of United Nations dur-
ing the past year by the broadcast-
ers,” Benjamin Cohen, assistant
secretary general of United Nations,
announced yesterday that apprecia-
tion scrolls had been mailed to over
1,000 broadcasters throughout the
United States.

First scrolls were represented to
network executives at a luncheon

(Continued on Page 4)

Minimum Time-On-Air
For FM May Be Upped

Washington Bureaw of RADIO DAILY

Washington—In a move designed
to test the intentions of FM broad-
casters, the FCC has proposed to
stretch out the minimum operating
hours of FM stations. The proposed
rule is in line with suggestions by

(Continued on Page 3)

AVCO Advances Shouse To Exec. Post
And Dunville Named To Presidency
Of Crosley Broadcasting Corp.

New Audience Survey
System Is Infroduced

Five subscribing Washington radio
stations last week began using the
first issue of a new audience survey
produced by the American Research
Bureau. Difference between the
ARB survey and most other audi-
ence surveys now in use is that the
new survey reports listeners in
terms of actual number of p