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“A SLUGGER, WITH ZING
AND SHOWMANSHIP”
.. . WALTER WINCHELL

“EXCELLENT RADIO,
FULL OF SOCK MATERIAL"

= TN,
(r ¢

.« - VARIETY

Each week the writer of a timely book defends his discussion’s fast, furious and totally uninhibited. i
views before WHN microphones and a jury of twelve “Books on Trial’’ typifies the sort of program plan- |
in the studio theatre. “‘Judge” Sterling North, literary ning and production which today distinguishes WHN !
editor of the New York Post presides while guest service. Top power...top programs...top personali-
“prosecutors’’ and “‘defense” arg;ue it out in this battle ties at their entertaining best...you get them all on

of books. Broadcast Mondays, 8:00 to 8:30 P.M., the WHN—plus the potential of America’s first market.

50,000 WATTS
1050 KILOCYCLES
®

Represented by Rambeau
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10-MoRROW

ALUTING the creative minds of Radio and
Television, RADIO DAILY presents the 1946
Edition of “SHOWS OF TOMORROW,” a com-
prehensive catalogue of new ideas in entertainment
and public service.

\ Qo

N PUBLISHING this year’s edition we acknowl-
edge, with gratitude, the wholehearted co-
operation received from the networks, independent
stations, sponsors, writers, and producers in com-
piling the data contained in this issue.

HIS YEAR'S “SHOWS OF TOMORROW?”
signalizes the advent of a new era in program-
ming. The post-war period had its challenging
problems. Today broadcasters plan for the world-
of-tomorrow. Their progressive thinking, devotion

. to public service, and high standards of program-

ming is reflected in these pages.

Publisher

}ADlO DAILY
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m a r k OQur stations tell us happily of the plus signs- in their ledgel‘;t

as they round the halfway mark this year. Put Weed an;

i
H

|

Company’s staff of seventeen men to work and watch th

plus signs multiply.
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ROGRAM PATTERNS OF 1946

e e e e By Franke Burke
- - - Editor, RADIO DAILY

.* LTHOUGH hampered by problems of reconversion, discord

; &- with AFM, and other operative annoyances which has af-

4= focted the whole structure of radio programming, broad-

xters have forged ahead with new concepts of public service

1 ws.

"'he nation’s broadcasters, who gave yeomen service to all
“irncies during World War II, are continuing their support of gov-
»mental activities in peace. Noteworthy among these contribu-
: ;ils have been the continuance of Treasury programs, the drive
d‘\" clothing for the destitute of Europe, and the current campaign
A3 save food for the relief of hunger abroad.

I \pplying public service to programs which support the United
cMjons organization and their preachment of peace, radio has
A;siwed its creativeness in many ways. Through the medium of
53 and transcribed programs, both networks and stations have
"37eloped, both entertaining and educational shows, based on the
: ;:\:sonalities and plans of the UN. The tempo of these programs
<] be accelerated with the opening of the UN general assembly
New York in September.

3

~ommercial programming have undergone some interesting
mges. Mystery shows—who-done-its, new and old, have in-
ased in numbers, both live and transcribed. Audience partici-
tion shows hypoed by giveaways which include everything
m cutomobiles to choice cuts of meat and nylons, have been
ning wild, and indications are that the cycle will continue
oughout the summer.

Serial shows or soap operas continue to hold away as morning
sgram fare on the webs. Tried and true romantic formulas and
ries of marital mixups comprise most of the scripts with occas-
1al diversion for treatment of public service messages.

H
\News programs continue to hold their own with many stations

‘doff"oughout the country putting emphasis on local news coverage.
b

¢ some instances, stations have setup their own news bureaus,
tsigned reporters for local news coverage, and are featuring this

i :al service in their news digests.

;Musiccﬂ,’ variety, comedy, dramatic, and quiz shows are still
j* entertainment leaders in both the live and transcribed program-
‘ing fields. They are tried and true formats that have satisfied
E»th the listener and client alike and have brought coveted ratings.

i The recent clarification by the FCC of its definition of sustaining
1d commercial programming aided materially in clearing up the
ontusion since the issuance of the Blue Book report. The Com-
dssion said: “A commercial program is any program the time
T which is paid for by a sponsor or any program which is in-
“rrupted by a spot announcement, at intervals of less than 14%%
Anutes.”

JADIO DAILY

radio and television

In referring to co-operative programs furnished to affiliates by
network the Commission made it clear thal programs “available
for local sponsorship are network sustaining programs, if no local
sponsorship is involved and are network commercial programs
where there is local sponsorship even though the commercial
announcement is made by the station’s local announcer.”

The Commission defined sustaining programs as follows: “"Any
program which is neither paid for by a sponsor or interrupted by a
spot announcement. A network program is any program furnished
to the station by a network or another station. Transcribed delayed
broadcasts or network programs are classified as ‘network,” not

1t

‘recorded’.
e

In evaluating programming in 1946, it is significant to note the
growing interest in television and FM. While television is still in the
experimental stage, strides have been made in the application of
dramatic shows, audience participation programs, variety enter-
tainment and special events to the visual field. The casting of
many of the live video shows indicates the revival of the art of
pantomime and personality entertaining which had its vogue in
the two-a-day vaudeville field. Audience participation shows like
"Meet the Missus,” "Breakfast Club,” and “Ladies Be Seated”
have proven excellent video entertainment. In the special events
field, television gained ground with its coverage of the Louis-Conn
fight, the atom bomb drop at Bikini, and for its treatment of boxing,
baseball, tennis matches, ond other sporting events.

FM programming, on the other hand, has not progressed as
rapidly as it should. Two factors which have coniributed to the
frustrated FM picture has been the lack of production of receivers,
transmitters, and the ultimatum from James Petrillo and the AFM
that live musital program originating on AM stations or networks
cannot be rebroadcast by FM outlets. Beccause of this Petrillo edict
the 'FM stations have confined their musical programming to tran-
scribed shows. ‘

Among educators, FM is regarded as a new service which will
enhance tomorrow’s educational programs. In Illinois, Ohio, Michi-
gan, and Wisconsin, educators have discussed plans for FM net-
works and have explored the possibility of utilizing frequency
modulation broadcasting in classrooms. These plans, like those of
the commercial broadcasters, have necessarily been tabled be-
cause of the manufacturing delays in FM receivers and trans-
mitters.

Summing up the radio programming outlook for this year, it is a
conservative prediction that the coming months will bring a healthy
revival of commercial business, and that programming will prog-
ress—keeping pace with the new era in the expanding electronic
world. The future of programming is wrapped in the future of
America and time will frame the formats and the trends.
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CITY COLLEGE OF
NEW YORK

Award of Merit
WCAU
®

More Recognition of

T

SHOWMANAGEMEN‘I

PH[[ADE[PH!A'S [EADING BADII]

WCAU

LEADERSHIP

o ‘-;_,‘,_

e o ]

FARIETY

3] ety couzer |
= or new yorx |

AWARD :
"\ =l Ratio Awart |
m—— =7 & A weau |
\ WCAU ; i e ’TAf;',;'
ﬂ PHILADELPHIA : H \\ o
CHAMBER OF :: B z 2
A COMMERC = rusuc seavice 1
R b WCAU | :
\ . B e ’
AWARDS AND CITATIONS RECEIVED BY WCAU IN -1946 FOR
PROGRAMS BUILT AND BROADCAST 1IN THE PUBLIC - INTEREST:

"THE CAREER FORUM”

Institute for Education by Radio, Ohio State University: “
radio servies, distinguished for ils originality and freshness of

. An outstanding

trealment ...”

Variety: “. . . Givic conscious VWWCGALUL. .. an auspicious project helping young

America to speak up and answer, as well as ask, questions . . .”

Chamber of Commerce and Board of Trade of Philadelphia: . In recogni-

tion of an nulslanding contrihution to the future husiness life of

Philadeiphia . .

Billboard: “. . . Local Section of National Radio Editors cites WGAU fm' its
outslam]mg public service program, The Career Forum . ..

"CRUSADE FOR BETTER DRINKING WATER”

City College of New York: “. . . Citation for the outstanding public service
program broadcast by a clear channel station ...”
“Award of Merit for the mbst effective public service program. . S

The facilities that created the programs that merited these awards are available to all WCAU advertisers.

i

- WCAU

50,000 WATTS * CBS AFFILIATE

INSTITHTIIN

RADIO DI

iy
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HEAR THEM!
BUY THEM!

Fascinating big names from Hollywood, B

absorbing 15-minute dramatizations.

exciting, 15-minute dramatizations.

the unusual and startling stories of the nat
outstanding reporters, presented by O

news.

A new Cliff Edwards with captivating new
rangements of all-time favorites in an extet
new library . . . complete with program
tinuity. :

. Star Time and Sports Star Special are “(

nique makes the local station personalif

“Name” shows that have ever been suct

Top production at moderate cost, these

programs add up to sales in any advertising campaign.

L4

Radio Subsidiary of The AsSoti
50 Rockefeller Pia:

(heck their audience appeal. Write for audition discs today.

way, and the fields of art and literaturcis

Colorful, all-time stars of the sports worlli

A big-time 15-minute bprogram series base::;

Gramling, author, editor and authority,

In” programs. The exclusive “Cue-In" 1
part of the program. These are the only¥

fully localized for local station broadcast. | .

i
3
g
i
10

4

-
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SPERRING OF 600D SHOUS

and, that “blue book”

o . Ry Phillips Carlin

4—HERE'S been an awful lot of argument lately about a cerlain
u?l- Blue Book. Various and sundry radio editors have been scin-

tillating as they echoed many of the sentiments found in this
rflest treatise on Radio. Mr. Sydney Kaye has waxed ever more
si:oquent as he took up the cudgels for us boys.

if;c;More, stations are booking more local live talent shows and
‘zore talk than they were a year ago. Some might say that these
rishoking result from a fall-off in business, but I'm sure none of us
i;lvould agree to that. There was no talent left in
whany towns during the war, which fact accounted
ipir some of the dearth of live shows. All of which
tings me to the thought that with this chit-chat and
f3form agitation (following a war) no one has de-
““ned public service. What is it ? A low rating.
W'IOW? A show without music? A program mosily
{$1k? The Story of Daniel Boone? Organ Music?
[cocal politicians? P. T. As? A string quartette?
1% bad local singer? Is it any sustaining program -
7hich hasn't been or can’t be sold? Or is public
sivervice applicable to any program which interests,
f1= ijverts, enlightens the listener regardless of its
aponsorship? ‘

: °

’ I When you nde the trains sometimes you enjoy
’ ? 1e trlp, but at other times it's purely business, or
‘!'oure going to a funeral. I suppose if you like it, then it's "“com-
*;paercml, but if you don't, it's public service. Of if you enjoy the
st cenery and the diner, you should not feel yvou're riding on a public
sivervice carrier, but should stifle your pleasure with the thought
i inat the railroads are run for a profit. In either case the scenery,
1e food, the fellow travelers and the destination are identicall
Jdn the case of radio, usually the contents of commercial programs
re better, therefore are enjoyed by more people, but shouldn't be
»ecause they are not public servicel Who says they are not
z:c5i,1b11c Service? 70,000,000 Americans or 7?
£, Perhaps if dubious, low audience connotation hadn’t been given
“tublic Service, there would be even more solid thought and in-
“Yipiration in “commercial”’ radio and fewer debates on a sustain-
’ing basis! The term ""Public Service” frightens agencies and clients
“talike. - So I say let's get a proper definition for public service and

et the critics stop implying .that any idea that's sponsored is not
sublic service and therefore must be looked at with suspicion.
Jnder the present standards sponsors are rarely given any credit
“t’or rendering a sevice of any kind.

°

It has always been my belief that a nostalgic tune or story can
soothe and charm just as effectively whether sponsored or not. 1
‘{believe that Discovery of Penicillin is just as important, exciting
tand educational under Brass & Copper sponsorship as it is under
“IMutual. I think a Kansas City coloratura sounds just as “high”
for soap as she does for Kobak. And an impersonator just as
"funny’’ for hair tonic as for Ben Gimbe] in Philadelphia.

The war taught us to “sell” ideas and drives through the rating
shows. We sold more war needs in small doses through big
audience shows than we did in large doses on special series or
“'special one-shots. If a new, clear definition of public service were
'given or if the phrase were eliminated entirely, then we perhaps
‘' might find that all radio was a service of entertainment, educa-
‘i tion, information culture and what you will. Perhaps we should

"RADIO DAILY

Vice-President In Charge Of Programs
SR Mutual Broadcasting System, Inc.

coin a new name for local public service versus national.

Perhaps the local program could be labelled “city service” or
something equally “atiractive.” And perhaps with the bovys re-
turned home local managers will drop a few records in favor of

live talent.
°

Looking chead on the national side, the commercial shows
will perhaps embrace more ideas and less escape, using the same
good talent but with more effort to channel its out-
put along consiructive and uplifling lines. As it is
today there is too little thought given to combining
entertainment with constructive suggestion for bet-
ter living. This will make the job tougher for all of
us, but I think it will have to be done to advance
the industry and bring us a more complete satis-
faction in meeting our responsibilities.

Recently “Superman’’ led dall kids shows Hooper-
wise, despite, or because it embraced a “tolerance”
theme. “Land of the Lost,” our brilliont fantasy,
has just totaled over 100,000 letters from kids telling
us grown-ups how to save food. That contest
didn't hurt listener-ship—it built it while focusing
attention on «a vital, worthwhile need for food sal-
vage. "House of Mystery” entertained while cur-
ing kids of their phobias. Our "Married for Life”
is punching for sounder marital relationships while using all the
usual devices for attracting an audience. Our new “Juvenile
Jury” will enlighten parents on child thinking, but they'll laugh
while learning. When they laugh, thev tune back. When they
tune back, clients buy.

®

"Leave it to the Girls” rolls them in the aisles, but many a heart
sick dame listening gets the right advice and wins or bounces her
man. That's public service (but try to sell that to some folks).

So as time goes on, [ believe, more and more commercials will
seek to slant or combine their talent and writers in the interest of
better living. Perhaps meanwhile we can bury the absurd concept
that commercialism means the absence of public service. Gabe
Heatter is a friend to millions and kept millions of war wives and
mothers in hope—while he sold tubes and bottles.

.

Is it public service to cheer up old men and widows with comedy
or must we ask them to keep tuned while we dramatize the life of
an ant eater? [ wish more people liked the story of the ant eater.
[ wish more people tuned in our excellent string quartette and Mr.
Haydn. Perhaps we haven't discovered yet how to combine
Beethoven, the U, N., Harry James and Jack Bailey in one gigantiz
"Queen for a Day’" show so that we get a Hooper sales, a good
editorial in a liberal newspaper, and a gold star for Public Service.
Perhaps we have become typed in our show thinking. Perhaps
we ape successes too often. But we do keep trying. Wouldn't it be
swell if the public were ahead of us, and through mass listening
would force clients to sponsor history, philosophy and forum dis-
cussions. Alas the public will not be served! So we must con-
tinue to sneak up on them hoping all the while that some day we'll
receive 100,000 letters requesting more Stravinsky. .

My editor friend, have I clearly outlined for you my ideas on
"Patterns for tomorrow” as vou requested? No? Dear Reader,
what do you think?

17
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1 “To restore Chicago to‘ its proper

‘ place in the radio picture . . . to take
‘ full advantage of excellent studio

2 facilities and staffs . . . to develop
r;radiO talent of all types . . .

22

< to stimulate production activities . . .

~ These are NBC’s aims in its expanded Chicago opera-
+i tion. Stated early in the year by C. L. Menser,
3 vice-president in charge of programs, they are being

I fulfilled by outstanding dramatic shows—today.
- Tomorrow, the importance of Chicago in radio will

o gTow with its programs—-wiﬂ hold its dominance

+1n the scope of . . .

-t AMERICA’S NO. 1 NETWORK

GRAND MARQUEE

Fascinating, {ast-moving dramas of romance—

suspended in a diverting atm;)sphere of high comedy
.. . featuring Jim Ameche, a favorite star of many

popular network programs, and an all-star cast.

THE OLMSTED PLAYHOUSE

World-famous short stories—stories of love and
romance, of valor, of jealousy, of loyalty and
friendship, of comedy and adventure—retold on
the air by a master of dramatic narration, Nelson

Olmsted, with a brilliant supporting cast.

EASY MONEY

The high-powered, topical adventures of a racket-
busting sleuth . . . exposing financial racketeers . . .
focusing the spotlight on gamblers and confidence

men who try to victimize the public.

LIGHTS OUT

The famous hair-raising “chill”” program, back on
the air with an accent on fantasy rather than pure
horror . . . thrilling, unusual. weird . . . timed to

entrance late evening listeners.

TALES OF THE FOREIGN SERVICE

Out of the sceret files of the U. S. Department of
State . . . dramatizing the daring adventures of
government agents through 170 years of State
Department activities . . . revealing, stirring

. and true.

e

e

. the National Broadcasting Company

D10 DAILY
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THE EDUCATIONAL PROGRAM—

its post-war outloo

L
s

:

Col. Harold W. Kent

Director, Radio Council—WBEZ
(Chicago Board of Education)

DUCATION is about to em-

brace frequency modulation
broadcasting as a teaching tool.
What is involved? It may be
dangerous to say that enthusiasts
for educational frequency modu-
lation radic have over-publicized
the glamour of ownership and
operation of o frequency modula-
tion station by school systems.
But such is the case. These en-
thusiasts have not supplied a
welldilled-in outline of the com-
plicated program problems, sta-
tion personnel requirements, tech-
nical difficulties and the myriad
other angles that exist in the
broadcast field.

The Federal Communications
Commission has contributed to
the confounding of educational
radio progress by slowing down
a movement that was beginning
to develop bone and sinew
through requiring that all frequen-
cy modulation broadcasting must
move to a higher frequency. This
is causing broad and expensive
revision in equipment and plans.
Even at this date educational
broadcasters cannot’ place re-
liance in having both transmitter
and adequate receivers available
simultaneously in sufficient quan-
tity to guarantee getting well
under way as- station operators
before 1947. 1t is to be hoped there
will be no further changes pro-
mulgated by the Federal Com-
munications Commission which
might again entail such drastic
consequences. (If such changes
are again made FM radio, inso-
far as educational ownership and
operation is concerned, will be a
completely dead issue.)

e

There is another problem close-
ly related to introduction of fre-
quency modulation in the school;
it is the struggle going on between

receivers for the classroom and
those supporting the school-wide
installation of central sound pub-
lic address systems. This equip-
ment feud, is often generated by
salesmen who do not understand
the true function of radio as a
teaching medium—nor are edu-
cators altogether acquainted with'
the differing functions of avail-
able sound equipment. Most
classroom teachers are still not
oriented in the intelligent integra-
tion of radioc programs with their
teaching processes. These mat-
ters are far more important than
radio people have assumed. All
of these matters suggest the ulti-
mate need of co-ordination as
among the Federal Communica-
tions Commission, schocl admin-
istrative personnel, and the great
body of the teachers.

Granted the need for this co-
ordination. How 1is it to be
achieved? The answer lies in the
pioneer efforts of present frequen-
cy modulation school. system li-
censes, radio teacher institutes,
section meetings at the School
Broadcast Conference in Chicago
and at the Institute for Education
by Radic at Columbus, and in the
support of the Association for
Education by Radio.

J. W. Studebaker

U. S. Commissioner of Education

UPILS in our elementary

schools, high schools, and col-
leges have become conscious of
radio as a force in their own lives.
The admirable work done by the
networks and individual local
stations in the educational field
as a part of their public service
has just now begun to reap re-
wards of glory. For a generation
has passed since radio began to
provide entertainment and en-
lichtenment. A new avenue of
letting America know its strength
was created and countless num-
bers of people, now the fathers

proponents of individual portable

20

and mothersv and teachers of this

| University of Wisconsin.

school generation, have utilized
radio programs for keeping this
Nation great.

Now FM has come. The twenty
channels provided education by
the FCC are fast being taken up.
This new development in educa-
tion began with great city sys-
tems such as New York, Chicago,
Cleveland, and San Francisco
and universities like the Univer-
sity of lllinocis and Kentucky. A
long list of licenses has been
granted by the Commission dur-
ing recent months. Joining the
vanguard this summer are city
systems like Kansas City, Buffalo,
Newark, Detroit, Sacramento, El
Faso, and universities headed by
Columbia, University of Ilowaq,
University of Southern California,
University of Michigan, State
University of Louisiang, and the
In Wis-
consin, two additional stations
are being erected in strategic
parts of the State.

W. D. Armentrout

President, Rocky Mountain-
Radio Council

YEAR has passed since the

atomic test bomb was ex-
proaed in the desert at Los Ala-
mos, N. M., thus creating the age
of atomic energy with all its al-
tendant problems. For decades
adult education has operated on
a small and quite inadequate
scale throughout the country.
while all students of our demo-
cralic society recognized the im-
poricnce of maintaining an in-
tormed. and alert citizenry there
was no immediate threat to dis-
turb the complacency of most of
us. Now time is a critical element.
We are faced with a race be-
tween intormation and catas-
trophe. The people of this country
and the world must be informed.
They must be assisted over sus-
picion into a world understand-
ing. There is no time for the errors
sometimes made through the

quate kncwledge. Education n
tace the challenge. It must fir:
way to reach and influence:
adult public to an extent hith
unknown.

Obviously radio is the
which can be used most e
tively to reach the public quk
and influence it profoun
I have confidence that brc
casters and educators can

the wisdom of the other to dc;
The strong purpose of the in
try is indicated by such el¢
rate, expensive and significa
pointed programs as 'Opera
Crossroads.” The impetus am
educators is equally vital.

The real task facing us is
of reaching and influencing n
audiences. The "People’s .
form,” the "University of Chic
Roundtable,” and “Amer:
Town Meeting’ are excellent:
grams. They should be contir
and strengthened. They do
however, reach down to the ¢
age man to capture his atten
and stimulate his thinking. |
grams of class appeal mus:
supplemented significantly b
ferings much more.subtle amn
direct in their approach. Since,
average person feels rather
thinks, we educators must ¢
come our tendency to prei
everything in a tightly lo¢
fashion. We must recognize
worth of programs vitalizect
emotional appeal. We must
and assist broadcasters. to.
these techniques in which
are skilled for serious object?:
Here is the challenge for eci
tors and broadcasters alikdit
1946—to develop programs |

AL BT e T |

when people acted without (|

ceed together, but it will takel
the showmanship of the one '}

very broad appeal which [E
awaken adult Americans ‘|
realization of the problems fcﬂ
them so that they may reac:

it

democratic process in the past

telligent solutions through
democratic processes. A

RADIO DA
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FI1HEY tell about the local broadcaster who met the local banker
.- at a Rotary luncheon with the latter giving his friend a rib
& about his soft racket. “You get a license from the FCC, invest
::tle money and then spend the rest of vour time filling up with
zuumercials,” joshed the old money-bags. “Not half as easy,”
=rted the broadcasters, “as opening a bank, investing a little
aital and having people come in and drop money in the teller's
't Thus it developed into a bet that the broadcaster could run
frbank better than the banker could the station, and vice versa.
r' broadcaster said he would make it easier for the banker, all
icwould have to do is concentrate on being a program director
| program the station for 18 hours or less, daily. After « little
ri-e kidding that contained a great deal of truth therein, the bemker
] ixrked out graciously but decisively.

atelligent management and good programing may be the back-
;e of good station operation. However, unless the operator has
erowexful array of programs up his sleeve, he is still out of luck,
i‘-..t were, no matter how excellent his intentions. Broadcasting is

K comparable to that of any other industry apart from show busi-

*i's. If business goes badly at a hotel, for instonce, the manage-

S oft the 10 upper stories and that's that. Nobody staying at

; = hostelry or going by knows the difference. If a retailer’s busi-

ks slides off or he is unuble to obtain goods for his shelves, he

" renches accordingly on his sales help and dresses up the
tlves and windows with dummies.

. fot so the broadcaster. The more commercials he loses, the
{e he must delve into the coffers for new and better programs
{11l the gap. His costs rise as his commercial time slips; not only
{'s he lose income but he is forced to greater expenditures via
t{itional programs. He must constantly build his cudience, both
i the sake of current and future clients, whether it is network or
i ely local operation.

®

“'hus the business of programs and programming the station or
twork is continuous. It never lags, for it is profitable for the one
th the right program idea, methods, format or whatever the case
v be. The industry stands or falls on its programs, whether
right entertainment, public interest, special event, news, music
what have you, in any category. Without a program plan, no
{rrator can see davlight. It is one matter of policy that makes or
ks

0

he station or network, in the over-all picture.

3

v

[

”
N

slobody wantz to deliberately put on a poor pregram. Some-
25 one's judgment is off, somelimes it is good and again the
rotlald plans,” ete, wind up with a first rate {lop although every-
]“ Py on paper looks like a suredire hit. No laytout contains fewer
m \ E ¢ plays, whather it is the legitimate theater

NDIO DAILY

MPHASIS ON PROGRANMMING-

perennial market for good shows

. By M. H. Shapiro
Managing Editor, RADIO DAILY

And vyet the shrewd showman can pick them with a higher bat-
ting average on successes than a hit-and-miss programmer who
goes by titles, a first script or places all his dough on a name artist.
So, the proverbial Shakespeare quote still holds good. “The play
is the thing,” if you only knew when you had the play.

Radio is fortunate in having a vast array of men and womer
who are wholeheartedly in the business of supplying programs
for the industry. This goes for both transcribed and live shows,
and script-library material. As everyone knows, the Jack Bennys,
the Fred Allens, a Joan Davis, the Jimmy Durantes, Fannie Brices,
had routines in vaudeville or musical comedy that ran for years,
more or less, with a few occasional changes of song or patter.
What got all them started in radio years later than they did, was a
fearful wonder as to where the material was coming from which
would allow for a new, fresh program every week. They didn't
thirtk it was possible and their early shows readily proved their
lack of faith in their radio future. Two examples are both Bob
Hope and Benny who were far from successful with their first

routines.
®

Here is where the radio-wise producer came in. He had the faith,
determination and courage. Which of course goes for the adver-
tising agency and its client, not to mention the network foresight
in knowing the need for new and additional talent. But the said
talent still had to be wrapped up in a “program.” Wrapped up
they were and if one takes a lock at the web and agency billings,
and the talent's income, most everybody did okay, and of course
still doing. Producers get kicked around on many occasion, but
we really do need them, whether doing a staff job or independent.
He's the guy who takes the material, good, bad of indifferent, raw
or.seasoned, and seeks to create the entertainment that holds the
audience in its chair in millions of respective homes.

The initiative on the part of the program producer is commend-
able. Every new show is a gamble vet he continues to invest his
money in order to have a client pick a winner or more from his
wares. He is always open to suggestion and amenable to the
adjustments that nearly every show needs when in course of actual
production or presentation. Tin Pan Alley is famed for the scores
of hits that sold well over a million copies, yet the same song was
hidden in some publisher's safe for years. “"Dogs” have been
turned into hits by the happy thought of inserting or changing one
phrase in the second line of the chorus. R.idio programs are not
immune to such treatment.

In the pages that follow, undoubt~1l there are programs ob-
viously good, some so-so perhaps, -« i thers in need of that little
something to put them over. Prot . il are worthy of considera-
tion, all depending on one's As has been proven in the
past, now and then a first-cl: sleeper” is discovered which
went on to make network hi v, The usual percentage of these
iz on hand judging by th- * *« number of entries. To the sell
cimd buyer., may you kot il

25
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BOARD OF ADVISORS

HONORABLE BERNARD SAMUEL, Mayor of
Philadelphia

MR. WALTER H. ANNENBERG, Publisher.
The Philadelphia Inquirer

MR. WILLIAM L. BATT, President, SKF Industries, Inc,

HONORABLE ROBERT V. BOLGER, Judge,
Orphans Court

MR. EARL D. BOND, M. D., Director of Research,
Pennsylvania Hospital

MR. EDWARD G. BUDD: President,
Edward G. Budd, Mfg. Co.

MR. RICHARD L. DAVIES, Chairman, Foreign
Policy Association

DR. THOMAS S. GATES, Chairman,
University of Pennsylvania

HONORABLE HERBERT F. GOODRICH, Judge,
United States Circuit Court of Appeals

MR. EARL HARRISON, Dean, Law School—
University of Pennsylvania

MRS. YARNALL JACOBS, Chairman, Inter-Cultural
Committeer United Nations Council

DR. ROBERT L. JOHNSON, President,
Temple University

MR. JAMES L. McDEVITT, President, Pennsylvama
Federation of Labor Unions

MR. JOHN W: NASON, President, Swarthmore College

MR. CLARENCE E. PICKETT, Director, American
Friends Service Committee

REVEREND EDWARD M. RILEY, JCD, Director,
Philadelphia Parochial Schools

MR. BENJAMIN RUSH: Chairman, Insurance Company
of North America

MR. THEODORE SPAULDING, Director, National
Association for the Advancement of Colored People

DR. ALEXANDER J. STODDARD, Superintendent,
Ph(ladelphla Public Schools

MR. LEON C. SUNSTEIN, Chairman.
Allied Jewish Appeal

HONORABLE NOCHEM WINNET, Judge,
Municipal Court

The HONORABLE OWEN D. ROBERTS,

Dstin guished
and Dynamic /

DISTINGUISHED in its sponsorshlp and its roster of outetandmd

speakers.

DYNAMIC in its spirited discussion and in its potent appcal to the
people of Philadelphia.

That’s the Philadelphia and Suburban Town Meeting, another

WFIL .program in the public interest that captures the public’s
interest.

TOPICS FOR DISCUSSION

® Will there be another war in our time?

® Do we néed higher taxes-to obtain needed city improvements?

® s Phi/ade/phié Josing its standing among Americd's first cities?

® Are the best interests of management and labor compatible?

® Should Philadelphia improve its port facilities?

® Can Communism and Democracy exist together in a World ot peace?

® Should all Americans have equal freedom of opportunity?

The Philadelphia and Suburban Town Meeting joins the roll
of well established WFIL public interest. programs such as:

THIS WEEK IN PHILADELPHIA o WITHIN OUR GATES
THE MAGIC OF BOOKS e SCIENCE IS FUN
MUSIC IN THE AIR » CULTURAL OLYMPICS
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' Incorporated

Network productions |
Transcriptions |
| |
Radio Consultants : f
16 mm. Films |

| New York 19

250 West 57th Street, Clrcle 6-4864

| Chicago 3

8 South Michigan Avenue, Randolph 2022
I— "
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 For Sale! At a price any client can afford!
‘A NEW KlNDOF TRANSCRIPTION SHOW!

Wl
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This new series of 52 transcribed half-hour programs is
more than just a collection of the best mystery dramas ever
produced—either live or recorded. For it represents a new
idea in electrical transcription—the idea that a transecribed
| show’s budget should match “live” show budgets. As a
! result, “Murder At Midnight” bows to no other program
on the air. - '

52 PROGRAMS AVAILABLE
Top-notch writers, actors, directors and producers have

collaborated on this new recorded show. Top-notch engi-
neering skill has recorded it. No expense has been spared
to make it—yet it’s offered at a price 1/2 to 1/3 lower than
you’d expect. And the result is a witch’s broth of shivers
and suspense that will knock your audience for a ghoul!

TOP-NOTCH WRITERS: ROBERT NEWMAN (Inner Sanctum, Mystery
in the Air, The Man from G-2) BILL MORWOOD
2 (Bulldog Drummond) SIGMUND MILLER (Inner
[z} Sanctum, Suspense) PETER MARTIN (Celebrity
Club, An American Portrait) MAX. EHRLICH
\ - (Suspense, House of Mystery, Counterspy) JOSEPH
3 ROS)COLL (Mystery Theater, Radio Reader’s Di-

gest).

TOP-NOTCH cAsT: Narration: RAYMOND MORGAN (This is Your
) FBI, Famous Jury Trials, Gangbusters, Counterspy)
: Talent includes: BARRY HOPKINS, BETTY
\ CAINE, BERRY KROEGER, AGNES YOUNG,
g AMZIE STRICKLAND, FRANK BEHRENS,
LAWSON ZERBE, ROBERT LYNN, and other

well-known network stars.

TOP-NOTCH DIRECTION AND PRODUCTION: Director: ANTON M.
LEADER (Radio Reader’s Digest, You Make the
News). Music Director: CHARLES PAUL (Mr.
and Mrs. North, Ellery Queen). Producer: LOUIS
G. COWAN, INC. Sales, Recording and Processing:

WORLD BROADCASTING SYSTEM. A
LOUIS G. COWAN, INC.

| .
i 250 WEST 57th STREET, NEW YORK 19, N. Y. Clrcle 6-4864

“ADIO DAILY

i
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THE WAX NETWORK TREND—

forgive us our tmnscwptl(m

By John L. Sinn
Frederick W. Ziv Company

AX NETWORK! We have heard that phrase as long as we

V V have heard radio programs. - But exactly what is @ "Wax

Network?” Obviously it means something entirely dif-

ferent today from what it meant ten years ago or flve Years ago
or even one year ago. .

Today “"Wax Network’ means that regional sponsors can have
local programs of network calibre. Not just one-man shows—but
lavish, elaborate productions with star values, big bands, top
writers. Not just music tracks thrown together by a local cnmnouncer
—but complete shows with all the showmanship of dialogue,
drama, variety, comedy, etc.

Today the "Wax Network” rivals in importomce any network on
the air. Yes, it even rivals the network in what, up until now, has
always been their chief stock in trade—name stars. Here are
just a few of the big names now available to the “less than net-
work” sponsor via transcriptions: Kenny Baker, Barry Wood,
Margaret Whiting, Vincent Lopez, Philo Vance, Wayne King,
Boston Blackie, Easy Aces.

°

Certainly these are stars that any network would be proud to
carry. ’

In program production, too, the “Wax Network” now rivals cmd
occasionally surpasses networks. Top notch writers, directors,
arrangers, conductors, technicions, many of whom rose to fame
on the networks now devote their best efforts to transcribed pro-
grams. And frequently the transcribed program turns out even
better than the network production. Schedules are not so rigid
and writers and directors have more time. And because trans-
criptions offer opportunities for “retakes” artists are sure that only
their best efforts reach the "Wax Network.” On transcribed pro-
grams, the fluffed line, the orchestra clinker, the flat top note, all

disappear.
°

In the final analysis the purpose of any radio program is to
attract om audience.
stack up against network ratings? Frequently tramscribed programs
offer the sponsor an even larger audience than competing net-
work programs. [ have before me the December-January Hooper
rating for Chicago which shows that at 9:30 Monday night “Boston
Blackie” transcribed on WGN enjoved a rating of 11.5, far exceed-
ing many nighttime network ratings. A recent Hooper in Chicago
also shows "Easy Aces’ with a 6.7 at 6:45 p.m. across the board,
ahead of most of its network competitors. Now that local Hoopers
are readily available the E. T. advertiser can measure /is program
audience too. He is learning that good programs on wox command
top ratings. : .
°

An important problem in any type of radio today—wax network
or live network—is time availability. Many national advertisers
are finding better time availabilities on a local basis than they can
find on any network. It is no deep dark secret that network avail-

30

" that a station like WKRC, the CBS outlet in Cincinnati,

How do the ratings on the “"Wax Network" '

operation. We want the networks to continue the great job thf:

abilities are few and far between. Yet fine transcribed progre
are running in choice spots on top stations all over the coun
For example our records show one of our halfhour myster
"Boston Blackie" broadcast at times like these—Chicago 9:30
Monday, Pittsburgh 8:30 p.m. Wednesday, San Francisco ¢
p.m. Tuesday, and "Easy Aces” in Chicago 6:45 across the boc
Cincinnati 5:45 p.m., Pittsburgh 6:15 p.m., New York 6:00 p.m..
mention only a few. - Yes, local availabilities surprise many ads
tisers who have learned of the big difficulty of network av|
abilities. |

Even more amazing is what wax programs do for ’ local Sp
sors. Take the local department store for example. Certainly |
pigmy, each local department store does anywhere from ten
fifty million dollars worth of business annually. Imagine a finx
that caliber having to depend solely upon whatever talent happe
to be in the market at the moment. In most markets there is rar
any local talent available worthy of sponsorship by a firm do:}
upwards of ten million dollars per annum. Obviously top talen: 4‘
fine programs on wax is the answer. '

Just what is the scope of the “wax network”? How big is.
Actually no one knows exactly. But wé do know that it is grows
all the time. Each fine new transcribed program that is produc
automatically expands the flexible “wax network.” And more ¢
more firms are producing ET programs each month. »

You get some idea of the “wax network’s"” size when you le
cart
twenty-seven half-hours of Ziv transcribed programs each week
addition to other wax shows they may broadcast produced
other transcription firms.

And vyou get a further idea of the scope of the "wax netwo:
when vou realize that one of our transcribed shows like “Call:
All Girls” was broadcast last week on 154 stations, “Easy Ace
on 167 stations. ' ’

Yes, the "wax network’ is not only here to stay, it is here
grow. For too many stations, advertising agencies and spons ;
it offers a practical and economical answer to their radio probleti

Upon reading the above it occurs to me that something 1 hc%
said might be construed as indicating that we as producerss_@.'
transcribea programs aie in competition with the networks. Thi
is no need for such rivairy. We do not consider ourselves in SLrl
competition. We feel there is ample business for both methods!

have done to date for that helps all stations and all advertise
Cur main interest in producing transcribed programs is to ena:
the less-than-network advertiser, the regional advertiser and -
local advertiser to present on the air programs which will atirf
a large audience, programs that are of network caliber, proga
that will sell merchandise.” Certainly programs on wax hc§
proved their ability to produce results for all types of sponsci
national, regional and local—large and small.

-

Uk

RADIO DALl
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A galaxy of stars
in the most lavish
quarter hour series
"ever recorded for
regional and local
sponsorship!
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" %BARRY WOOD

\ %DONNA DAE
ﬂ“ BA‘RRY,WOOI?\ SHOW"" X *'YOUR PLEASURE PARADE'* 'SINCERELY KENNY BAKER*" **THE BARRY WOOD SHOW' -

MARGARET WHITING % VINCENT LOPEZ

Loy

*k' | B * *1
Frederic W, .

"~ %DICK BROWN
CCALLING At GIR\.‘S“

*GOODMAN ACE

“EASY ACES *

*

Company  «

PRESENTS

. %THE MODERNAIRES

'YOUR PLEASURE PARADE "

% JERRY SEARS '

ASURE PARADE" ) *'SONGS OF GOOD CHEER'

rBUDDY COLE Y HENRY SYLVERN *DICK KOLLMAR

ELY KERNY BAKER” 'THE BARRY W SHOW"* ’ *BOSTON BLACK{E'

TRANSCRIBED] f
SHOWS FROM|
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Seventh Annual RADIO DAILY “Shows of Tomorrow,” which follows, presents an
alpbabetical list of shows available for sponsorship. Compilation of this data bhas been
made through the cooperation of the networks, producers, stations and other branches of the
industry. Each show bas been classified into one of eighteen categories. All information
herein was obtained by questionnaire and in each case was signed by an accredited agent or
official of the producer or station submitting the show. RADIO DAILY does not assume
responsibility for possible confliction in title, idea or other contingencies that may arise in
connection with the listings on succeeding pages.

1946 < DRAMATIC STRIP SERIAL * 1947

i

Anna Lucasta

-his. program series is based on the
vy Anna Lucasta which was essentially
tesigned as a comedy program to high-
i1 further experiences and adventures
=iinna Lucasta. The radio series begins
vivare the play ends and carries on with
+ri2» Broadway cast, There will be 3 com-
~sies of Anna Lucasta playing consecu-
-¢ti ly in America and one in London, The
hxyio adaptation is presented by John
tdberg who is also the producer of the
my and was producer of Porgy & Bess,
BLE One Touch of Venus. Predictions are
' 111t the play will run for 5 years which
7%57 give the sponsor a live hit show
tEying consecufively with the broadcast.
~'{:1 be bought with traveling cast from
‘i cily (remote) where Anna Lucasta
T gs.
viailability: Live talent or E. T.
le Units: 15 or 30 minutes, once to
o 7 times weekly .
zdience Appeal: Entire family
tiztgested for: Evening
'+ »nt Suitability: General

st nber of Artists: 15 or more depending

on characters ’

s2dition Facilities: Transcriptions
ivmitted by: Ted Nelson, 730 Fifth Ave.,
“+ lew York 19, N. Y. :

7 i Belle and Martha

t: lomey “over the back fence” dialogue
_41ween two women In a small town, with
¢iviresllng, comical eventls and problems

it arlse.

- ailability: E. T.

1e Units: 200 episzdes of 5 minutes

.4 dience Appeal: Female

s wygested for: lMoming or aftarnoon
mber of Arlists: &

ditlon Facilities: Transcriptions
7Pimitted by: Hrrry Jacobs Productions,
2320 Sunso! Blvd.,, Hollywood 46,

/‘-.1;{

L33 v

“Begond Reasonable
Doubrt™

“+% powerful, thrilling and romantic story
t sorial Jorm, starring Arlene Francis,
. “vid Ro=s, Frank Loveloy and Nick Daw-
“"31. The slory revolves around an oul
“inding criminal lawyer and his eflorts
~.4 oblain acquitial for his client, a beauti.
younqg wroman charged with murder.

o atory Isn packed full o! thrills and
“venture as the lawyer sels out lo prove
“t ianccence. “Beyond Reasonablo
“ubt” i1 a natural for anyone searching
£+ a thrilling mystery drama. The reries
niats of 78 eplrodes and is vertizally
N

Time Units: 15 minutes, 3-5 weekly
Audience Appeal: Entire family
Suggested for: Afternoon or evening
Client Suitability: Department Stores, Food
Products, Bakeries, etc.
Audition Facilities: Transcriptions
Submitted by: Exclusive Radio Features
Company Limited, 14 McCecul St.,
Toronto 2B, Ont. :

Clara, Lu, °>w’ Em
A recent four-city survey showed 52 per
cent of the women had been steady lis-
teners to this top network show and 82
per cent of these asked when the girls
would be back. The three girls act out all
lamily happenings, playing up the funny
human things, and noting in passing all
the world’s happenings from international
affairs to new recipes. Gentle, humorous
writing makes Clara, Lu ‘n’ Em a rich fare.
Availability: Live talent
Time Units: 15 minutes, 5 times weekly
Audience Appeal: Female and entire fam-
ily i
Suggested for: Morning or afternoon
Client Suitability: Drugs, Foods, or House-
hold Products
Number of Arlists: 4 to 6
Cost: On request
Audition Facilities: Transcriptions
Submitted by: W. Biggie Levin Agency,
612 North Michigan, Chicago 11, IIL

“Dearest Mother”

A dramatic serial for women listeners—
a thrilling and exciting story of a young
girl’s struggle for happiness. The story of
Rita Morgan, a young girl of twenty, who
sccks to find a place for herself in the
business world without the aid of her
wealthy family. The suspense and mys-
tery of the story is further enhanced
through the daily letters Rita writes to her
Mother. These letters contain Ritla’s
hopes, thoughts, suspicions and loneliness.
Availability: E. T.
Time Units: 143 episodes—15 minutes, 3-5
weokly
Suggested for: }Morning or afterncon
Client  Suitability: Dopartment  Stores,
Boauly Parlors, Women's Apparel,
Bakeries
Audition Facilities: Transoripticns
Submitted by: Exclusive Radis Featuros
Company  Limited, 14

»
Teronty 28, Ontario

AnCaul &t

ot

PDearest Mother
cally to appeal to the housewile. A thrill-

romance and pulan quickening action. Iis
cast includes the fineat network talent

< drailabllig: T

/ADIO DAILY

available,

Daytime serial story. Designed specifi-,

ing day by day drama of heartstrring !

[ Time Units: 15 minutes, 5 weekly

Audience Appeal: Female

Suggested for: Morning or afternoon

Client Suitability: Grocery or drugs

Number of Artists: 5

Cost: ET—pased on population

Audition Facilities: Transcriptions

Submitted by: Frederic W. Ziv Company,
1529 Madison Road, Cincinnati 6, O.

Dick and Jeannie
This musical romance weaves a hit
song into each episode with a bit of in-
triquing dialogue written by Margaret
Bangster to tell a story of a couple of
talented kids (Roy Williams and Phyllis
Creore} coming to New York City to crash
radio. Falling in love, the struggle for
recognition and success make this a hit
series. Musical background under the di-
rection of Henry Sylvemn,
Avdilability: E. T.
Time Units: 260 episodes of 5 minutes, 5
times weekly
Audience Appeal: Female
Suggested for: Morning or afternoon
Client Suitability: Home Products
Number of Arfists: 5
Audition Facilities: Transcriptions
Submitted by: Harry Jacobs Productions,
8820 Sunset Blvd.,, Hollywood 46,
Calif.
Forbidden Diary
Unusual dramatic continued story . . .
the story of the Wynns of Willowville,
starring 14 year old Judy Wynn, Hooper
surveys and fan mail response prove
Forbidden Diary outpulls network compe-
tition, Star-studded array of network tal-
ent. Unusual merchandising hook. Scripted
by one of radio’s foremost writers.
Availability: E. T.
Time Units: 15 minutes, 5 or 6 weokly
Audience Appeal: Female
Suggested for: Morning
Client Suitability: Any type
Number of Artists: Approximately 6 fJer
program
Cost: ET—Dbased on population
Audition Facilities: Transcriptions
Submiltad by: Frederic W. Ziv Company,
1529 Madison Road, Cincinnati 6, O.
“Hate. Incorporated”
WIP has joined with the Philadelphia

Fellowship Commission in presenting the |
series of exposes hitting the professional

. patriot’s clothing ag they set race against
race, religion against religion. near.
i i .

i against white, and business man, farmer:

(o feather their own polltical and .
. cial nnsts. Each vseckly segment come- |
plete story In itself, dramatizn- . un-]

hate peddlers shrouding themselves in Cost:

masking of the hale mongers trying fo

rise again from the underground wherein

they crawled immediately following Peari

Harbor.

Availability: Live talent

Time Units: 30 minutes, once a week

Audience Appeal: Entire {amily

Suggested for: Evening

Client Suitability: Any

‘Number of Artists: 10

Cost: On request

Audition Facilities: Transcription

Submitted by: WIP, 35 S. 9th St, Phila-
delphia 7, Pa.

Imperial Leader
The dramatized life story of Winsion

Spencer Churchill, England’s fighting
Prime Minister. Produced in Ausiralia with
an all-star Australian network cast, this
show tells of Churchill's early boyhood.
follows his experiences in the Army. his
first political speech, throughout his color-
ful career, and up to recent limes in war-
torn England. One of the greatest programs
of «ll time, tieing up with headlines
Churchill constantly makes., 52 quarter
hours. .
Availability: E. T.
Time Units: 15 minutes, 1

weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: Any kind of advertiser
Number of Artists: About 40
Cost: Based on population of market,

power and rates of station used
Submitted by: Kasper-Gordon, Inc., 140

Boylston St., Boston 16, Mass.

“Leisure House™

A home of today. fashioned for modern
living, Day-+to-day average American
family problems involving middle-aged,
newly weds, young mothers, bachelor
girls and boys. adolescents, and young-
sters. Drama and suspense but no nerve-
wracking agony or melodramatic corm.
Story is tied in with “Leisure House™ ser-
vice center for modern homemakers.
Availability: E. T. or scripts
Time Units: 15 minutes, 2 woekly
Audience Appeal: Entire famlly
Suggested for: Anytime
Client Suitability: Public Utilitles, Appll-
Jores, Department Stores
Nuember of Artists: 8

7i0.00 to #50.00 por episodo, do-
~ndding on population of primary
radivus .. . minimum contract, 26 epl-
sodeg

to 5 times

(0

and laborers against each other in r: ior  Audition Facilities: Transeriptions
2n- Submilted by: Goorge Logrn Prico, Inc.

946 South Mormandic Ave.,, Los £
agelas 6, Calif.
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We have, dear Sirs, a tale to tell And then, of course, there are clicks,

of WOR-thy-shows you should know well. WOR cooked up in *46.
New properties that have reaped cheers,

Take “Juvenile Jury”. All down the line
And things that have been tops for years.

The press sent it a valentine.
(TIME and NEWSWEEK, to mention two,
Made a hig-space whoopdeedoo. )

“Voick 1IN THE NiguT” . . . with Brisson the
volce

All of them, you understand,
Neatly priced and bird-in-hand,
And if not at instant beck and call,
Then open for the early Fall!

\ | * * % Is also very new and choice,

; : As is “Private Showing”, Hampden starred.
', o p

To say more clearly what we mean, Two revivals on our card!

“MyRT AND MARGE” and “Easy Acgs”,
Tested hits with fresh new faces.

Who’ve we omitted from our nest?

Ah, “DaiLy DiLEmmas” and “TELLo-TEST”,

“IT’s Up To YOUTH”, a teen-age forum,

There is, for instance, MARTHA DEANE,
Whose charming way with womenfolk
Is, to put it mildly, oke.

Or AL McCaNN, whose Pure Food stanza
Is also called ““The Sales Bonanza”’.
UncLE Don, still in the groove

With the market known as “juve”.
BESSIE BEATTY . . . she’s a prize

And that, we guess, makes quite a quorum.

At making sales and good-will rise.

Renowned JoHN GAMBLING . . . the ANSWER MaN,

Sports’ STAN LoMAX . . . MONAGHAN.

Yes, and in this roundelay,

We'll put “THE BETTER HALF MATINEE”.

FurtoNn LEWIs, JRr., too. (Why

Hasn’t some keen buyer tabbed that guy?)

RainBow HOUSE, the great youth show,
BARRY GrAY who, as you know,

Churns the air all through the night.
(Does he sell? NaTcu. Well, all right.)

NOTE: The majority of these WOR shows are

not only low-priced and sales-proved, but consistently rank
among the most popular non-network, local programs in
New York. For instance, according to the March-April

\ Hooper report, 9 of the 15 most popular local shows

z (other than news) were WOR shows.

—that power-full station

MUTUAL at 1440 Broadway, i [lew York

‘DIO DAILY

W)
[S¥]
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~ fssociated has more

FM calls for not only the finest in music but the
finest in reproduction of that music. On both scores
ASSOCIATED ranks first among all libraries!

Every test proves that ASSOCIATED’S wider range,
vertically-cut transeriptions do full justice to FM
transmission.

And now, ASSOCIATED’S exclusive new formulation.,
for vinylite assures pressings with minimum dis-
tortion . . . more freedom from surface noise . ..

Subscribers than any other Library!

more natural, life-like tone.

Programming material in the ASSOCIATED library .

meets the approval of the most critical FM audience
. . . because the artists and selections are chosen to
give.you the most hours of the best radio music.

Now, more than ever before, ASSOCIATED is a plus

© for AM, a must for FM. Want the facts, without

obligation? Write today for the ASSOCIATED LIBRARY
booklet. . , -

MOST Hours of the Best RADIO Music

- Associated Program Serw'ce g

151 West 46th Street, New York 19, N. Y.
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iy Matt and Elmer

w"l'wo old men have a filling station and
‘7ich room one mile from town. Comedy

“d drama are taken from customers who
“jtronize them. Thirteen weeks of scripis,

Hu week {o suit. Endless plot material

‘zculable. Never more than 4 characlers

ncmy script. Many of the characters are

«nubled by the main characters.

r. tailability: Live talent or E. T.

ne Units: 15 minutes, 3 or 5 weekly

:dience Appeal: Entire family

;.ggesled for: Late afternoon

‘{ent Suitability: Cereal; Oil, Any Foed

171 Stuffs, Gasoline

irmber of Artists: 3 or 4

-lidition Facilities: Transcriptions or will

i pipe live talent

iibmitted by: W. M. Ellsworth, 75 E.
Wacker Drive, Chicago 1, Ii.

s e -

¢

i
i
)

‘ihe Career of Alice Blair
2 ‘A "white collar” girl: story of Alice
rliir of Middleton who goes to the big
fur?r to find her career. Starring lovely
t7rtha Scott and Joseph Cotten, and an
iistar cast and featuring unusual theme
;'x:d mood music by an original acapella
. «ir. Remarkable success record.

v ‘ailability: E. T.

V'ae Units: 15 minutes, 5 weekly
+tidience Appeal Female

iggested for: Morning or afternoon

Jent Suitability: Grocery or Drugs
timber of Artists: 10

:"st: ET—based on population

li(dition Facilities: Tramscriptions
ibmitted by: Frederic W. Ziv Company,

The Newlyweds

This is a story of a returned veteran
and his wife, whom he married only four
days before entering the Service. They
hardly know each other. All about how
they “reconvert” is told with lots of local
color and in a local setting.
Availability: Live talent
Time Units: 15 minutes, twice weekly
Audience Appeal: Female
Suggested for: Morning
Client Suitability: Local retailer
Number of Artists: Four
Audition Facilitias: Transcriptions
Submitted by: WKZO, Kalamazoo 99, Mich,

“The Story of
Mary Marlin®
One of radio’s top rating daytime se-
rials is now available. Jane Crusinbery,
creator and author of “Mary Marlin” will
again write the new series which will be
produced in Hollywood. “Mary Marlin”
is a proved radio commodity backed by
11 years of “first three”” daytime network
Hoopers. -
Avadilability: Live talent and E. T.
Time Units: 15 minutes, 5 times weekly
Audience Appeal: Female
Suggested for: Morning or afternoon
Client Suitability: General daytime
Audition Facilities: Transcriptions
Submitted by:. Trans-World Productions,
John Marshall-John More, 6500 Yucca
St., Hollywood 28, Calif.

“Today’s Yesterday”
“Today’s Yesterday” is the story behind

1529 Madison Road, Cincinnati 6, O.

the headlines of the past. Inieresting yarns

DRAMATIC STERIP SERIAL

that made great news stories: happenings

that should be remembered, complete

with the music that was popular when

these events were transpiring. A dramatic

narration of a headline happening that

helped shape the destiny of the caval-

cading events of today. Merchandising

tiesin: For an established product, tie-in

in that product was established when

events occurred in the past. :

Availability: E. T.

Time Units: 15 minutes, 5 times weekly

Audience Appeal: Entire family

Suggested for: Late aftemnoon or early
evening

Client Suitability: All types

Number of Artists: 3

Cost: $300.00 weekly

Audition Facilities: Transcriptions

Submitted by: Radio Station KORN, Path-
finder Hotel, Fremont, Neb.

“Uncle Jimmy’ Starring
William Farnum

“Uncle Jimmy” represents the best act-
ing of William Farnum'’s long stage, screen
and radio career. It's a human-interest
drama {illed with down-to-earth philosophy
and every-day situations that will do
much to boost morale of all who hear it.
Sponsored successfully by many leading
accounts. Production of Wammer Bros.
studio.

Avdailability: E. T.

Time Units: 15 minutes, 3 or 5 times
weekly

Audience Appeal: Fomale

Suggested for: Morning or afternoon

Client Suitability: Any product with femi-
nine appeal

Number of Artists: 7 to 12

Cost: Based on population of city, power
and rates of radio stations used

Audition Facilities: Transcriptions

Submitted by: Kasper-Gordon, Inc.,

Boylstop St., Boston 16, Mass. -

140

“Young Marilynn Young”
Here is a half hour family show . . .

with Marilynn Young, her parenis and

friends living their lives for listeners.

Exceptionally well written, by a well

known writer who understands human

nature . . . and knows how to make his

fictional characters act like real people.

It's a lovable, laughable situation that

confronts the family each week.

Availability: Live talent

Time Units: 30 or 15 minutes

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any product that is sold

to a family
Number of Artists: Depending on individ-
ual scripts
Audition Facilities: Will submit script
Submitted by: Basch Radio Productions,

17 East 45th St., New York 17, N. Y

1946 - DRAMATIC SERIES 1947

‘A Voiece in the Night”
11 Here is something new in radio shows
I 2 "whodunit” with music! Carl Brisson,
q*:.‘ aitractive Dane whose rich baritone
Viice has made him an international fa-
-rite, stars in this delightful and unique
sies which mixes murder with music.
¢sson in the role of Carl Neilsson, a
tht club singer, has thrilling adventures
sulting from his hobby of amateur
ruthing. Roger Bower directs; Emerson
b'ckley conducts the orchestra.
ailability: Live talent
ne Units: 30 minutes, once weekly
ridience Appeal: Entire family
rygested for: Evening
. ent Suitability: General
‘mber of Artists: 4 to 8 cctors plus
orchestra
dition Facilities: Transcriptions
‘bmitted by: WOR, 1440 Broadway, New
York 18, N. Y.

| Adventure for Hire

“ohn Loder as Captain Clint, has adven-
e for hire. Travelling anywhere with
y kind of cargo. the Lady Denise puts
o most any port and no questions asked.
‘ch week this exciting radio program
tngs you a different voyage, a different
‘rgo, and a different tale . . . all flavored
tth mystery and adventure. This show is

Hcd for listener-appeal plus, {ast-moving,
Iicinating, thrill-packed plots holds audi-

tces of all ages all the time.
[railability: Live talent

‘me Units: 30 minutes

i1dience Appeal: Entire {amily
%:qqoslod for: Evening

“mmbor of Artists: Variablo—as depends

i cn the story
{ibmitted by:
b Nistg Corp,

711 Fifth Ave.,

< ADIO DAILY

j

Hational Concert and Ar-

Adventures of Dr.
- Worthington

Series of weird dramas combining mys-
tery and adventure based on eerie and
uncanny mental manifestations. Each story
reveals strange behaviors, unaccountable
acts, fears, prejudices resulting from com-
mon and exiraordinary mental complexes.
The fictitious Dr. Elliot Worthington, Com-
plex-Hunter, solves these mysteries of the
mind in the language of the layman. This
absorbing, thrilling program provides per-
fect escape entertainment for the average
listener and appeals to the vast ready-
made audience for thriller stories. :
Availability: Live talent
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: General
Number of Artists: 6 (minimum) to 10; plus

music
Cost: Available on request
Audition Facilities: Will pipe live talent
Submitted by: Radio Features of America,
37 West 46th St., New York 19, N. V.

Airianes, Ine.

Program story of the activities of a guy
and a gal both out of service who have
opened their own private airport in a
small town. Activities include chartered
flights which build up to exciting se-
quences.

Availability: Live talent and E. T.

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Number of Artists: 8

Audition Facilities: Transcriptions
Submitted by: WIBG,

New York,

Philadelphia 2, Pa.

Arrowhead Playhouse

Original moderm dramas designed fo
appeal to the whole family. Dramas of
suspense, mystery, fantasy—plays gquar-
anteed to hold audience intrest and enter-
tain.

Avadilability: E. T.

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Gneral

Number of Ariists: 7 or 8

Audition Facilities: Tramscriptions

Submitted by: WEBC, WEBC Building,
Duluth 2, Minn.

Blackstone, The Magic
Detective

Seventy-eight transcribed quarter hours
featuring the adventures of Blackstone,
The World Famous Magician. Each pro-
gram a complete story. Special tricks ex-
plained on each program to be performed
by listening audience. Blackstone, per-
forms amazing tricks in catching crim-
inals, all tricks used are actually per-
formed by Blackstone in his regular the-
atrical appearances. Complete merchan-
dising campaign available. Especially
suitable for point of consumption contact
with listener.

Availability: E. T.

Time Units: 15 minutes, 3 times weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Food and Drink Manu-|
adult l Client Suitability: General

" Number of Artists: Cast 8 to 10—orchestra

facturers. Makers of special
package goods.

Number of Artists: 5 {0 10
Audition Facilities: Transcriptions
Submitted by: Charles Michels

1425 Walnut St.,

Radio Transcriptions, 67 W- ‘[
St. New York 18, N. Y. '

Boston Blackie

Exciting robust sleuthing, starring Rich-
ard Kolimar as Boston Blackie, Meaurice
Tarplin and Leslie Woods, etc. Based on
stories in Cosmoplitan Magazine and cur-
rently featured in the famous motion pic-
ture series released by Columbia Pictures,
Availability:- E. T. . ’

Time Units: 30 minutes, once weekly

Audience Appeal: Entire {family

Suggested for: Evening

Client Suitability: All types who want «

large audience

Number of Artists: Approximately 10 and
music

Audition Facilities: Transcriptions

Submitted by: Frederic W. Ziv Company,
1529 Madison Road, Cincinnati 6, O.

Carrington Playhouse

"“The Carrington Playhouse” is a half-
hour dramatic show designed to give new
authors a chance in radio. Anyone is eli-
gible to submit a script. provided he is not
an established radio writer. The accent is
on discovering new talent, and the type
of material The Playhouse is looking for
is not confined to any one theme. It has
been made up of dramas, comedies, mys-
teries, and simple love stories, each com-
plete in a single broadcast.

Availability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Sugr :sted for: Evening

—-22 pieces

- Audition Facilities: Transcriptions
fSubmltted by: Mutual Broadcasting Sy:-

tem, 1440 Broadway, New York [
N. Y.
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“There’s a great radio show coming info

your life if you—

Li'sten to ABC”

STATION TIME, coverage and such
are important, but experience-
wise advertisers know ‘‘the show’s
the thing.” That’s why ABC offers
you program service that can really
deliver when you’re casting about
for a new show.

Just look at the record!

ABC has developed a barrel of
successful programs. For example,
there’s Breakfast in Hollywood, fre-
quently in first place among all day-
time shows . . . Counterspy, currently
earning a 7.1 Sunday afternoons
after showing an even higher rating
in evening periods . . . Breakfast Clubd,
another morning show that rarely
gets below second place among all
network morning shows . . . My True
Story, currently averaging a 4.8 day-
time rating . . . Bride and Groom, a
new afternoon show in the ABC
technique that Sterling Drug bought
after a few initial broadcasts . . .and
Right Down Your Alley, another
brand-new show which has just been
snapped up by an alert sponsor,
Hastings Manufacturing Company.

Interested in the Future?

Vhat have we got available for you
righi now—this minute? Just take a
good ik at these excellent buys:

FAMOUS JURY TRIALS. Becadse of
its many years of uninterrupted
broadcasting, undoubtedly one of

the best known programs on the air.-

It’s now earning a 7.8 Hooper, or a
25.2 share of audience! Offers the
advertiser one of the largest audi-

ences in radio without gamble and -

at a bargain price. Saturdays,
8:30-9:00 P. M., EDST.

FOREVER TOPS. Paul Whiteman, the
biggest name in modern music, at
his best. His new show is already
well on the way to building a steady,
loyal audience that spells sales for
some sponsor. Now on ABC Mon-
days 9:30-9:55 P. M., EDST.

I DEAL IN CRIME. Biil Gargan play-
ing Ross Dolan, ‘‘a private eye,”
puts over an outstanding job of
script writing. Listen in next Mon-
day 9:00-9:30 P. M. and see if you
don’t agree this is a show that’s
going places. ‘

SO YOU WANT TO LEAD A BAND.,
Here’s a chance to make Sammy
Kaye your star salesman! His great

new show combines audience par- -

ticipation, cash and merchandise

prizes from Sammy Kaye's famous
Band Box, swing music, vocalists,
humor and showmanship into sure-
fire entertainment for the whole fam-
ily. What’s more, you can have this
big variety show out on the road
working for you night after night—
giving your dealers a chance to mer-
chandise the living daylights out of
your product. New time—Tuesdays,
8:30-9:00 P. M., EDST.

THE FAT MAN. This Dashiell Ham-

mett detective-thriller has already

set' a record. In just a few months
it has shot up to a 7.3 rating with a
21.8 share of audience. Inthe hands
of an advertiser who knows how to
smash-promote a good show, The

Fat Man could become one of the

biggest things in radio. Mondays
8:30-9:00 P. M., EDST.

THE COURT OF MIS5ING HEIRS. Back
on the air after a war vacation, this
is the same pregrom that proved it-

self over a period of three years with-

an average Flooper of 8.4 and a high
of 13.3. Listen Wednesdays at 9:CO
P. M., EDST.

ESQUIRE SPORTS PARADE, A natural
for the manufacturer who wants a
male-appeal show. Says Variety,
¢¢Aired in conjunction with Esquire
magazine, the show has snap, good
continuity, and boasts of a very
adult job of writing by ¥en Houston
. . . timing is excellent . . . fast and
intelligent script. Outstanding is
Paul Barnes, whose deep quiet pipes
add dignity to the show.” Wednes-
days, 10:00-10:30 P. M., EDST.
Space prevents a full listing, but here
are a few more shows now being read-
ied and soon to hit the air: two brand-
new participationers— The Society of
Amateur Chefsstarring Alan Prescott,
a riot of fun in the kitchen; and Meet
Meat the Astor, with Walter Kiernan
presiding as the Tom Breneman of
New York. :

Looking for comedy? ABC is bring-
ing out two new ones! A half-hour
show starring Henry (Here’s) Morgan
and a new program built around Ray
Wencil, graduate of night clubs and
vaudeville. Ray has been wowing the
G. I.’s abroad and gives promise of
being that great new comedian
sponsors are praying for. °

When you think of radio in terms
of a new show, check with ABC.

American Broadcasting Company

A NETWORK OF 207 RADIO STATIONS SERVING AMERICA

\
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AdCavaleade of Drama®™
iwelve dramatized stories of the great-
p: names in history, “Cavalcade of
*ma’ deals dynamically and factually
%t the lives of such personalities as
kvoleon Bonaparte, Marie Antoinette,
I ar Allen Poe, Brigham Young, Johann
L uss, elc. These and many other famous
| les may now be brought to the very
{1g room of every American family to
i’ again in the reality that is radio.
{h story is complete in thirteen epi-
v3s. Written and produced by Kimball
i amt.
$ilability: E. T.
k3 Units: 15 minutes, 6 times weekly;
{156 episodes
jence Appeal: Entire family
.gested for: Evening
.nt -Suitability: Food Accounts, Auto-
- mobile Accounts, Household Appli-
y ances, etc.
lber of Arfists: 6 to 8

: Based upon the size of the stahon
and the market
l-ition Facilities: Transcriptions
mitted by: C. P. MacGregor, 729 South
Western Ave., Hollywood, Calif.

‘Cavaleade of History™
T1is historical series consists of drama-
1 “Dates-That-Made-History": events
nterest to every American, including
=laration of Independence,” “Landing
1e Pilgrims,” “Building of the Panama
‘al,” and “Betsy Ross.” A 32-piece
-d and two very fine vocalists intro-
3 and close -each of the 62 programs
-ilable singing semi-classical songs.
dutional copy offered in connection
‘1 this program.

Hilability: E. T.

*s Units: 15 minutes, 1, 2, or 3 times
weekly

lience BAppeal: Entire fomily

-gested for: Morning, Sunday aiternoon
or evening

nt Suitability: Department Stores, Util-
ity Companies, Banks, Opticians, In-
surance Companies, etc.

-aber of Artists: 50

lition Facilities: Transcriptions |
mitted by: Transcribed Radio Shows,
2 West 47th St., New York 19, N. Y.

‘hallenge of the Yulkon®
Challenge of the Yukon” consists of
en-minute dramas. Each complete in
-1f, episodes take Sergeant Preston and
:dog, King, through the Yukon territory
the period of 1898. li's packed with
t{ls—and written and produced by the
t1e top-noich staff that originates the im-
' tal “Lone Ranger.”
tailability: Live talent
“ie Units: 15 minutes, once weekly
riience Appeal: Entire {amily
! gested for: Afternoon or evening .
’-nt Suitability: General product with
mass appeal
!nber of Artists: 6
tdition Facilities: Transcriptions
ihmitted by: King-Trendle Broadcasting
Corp., Station WXYZ, 17th Fl, Stroh
. Bldg., Detroit 26, Mich.

Clud Rendezvous
letween the Copa and Leon and Eddie's
11l find Club Rendezvous whose Velvet
ith, manager, plays cupid, bounce man.
] detective to his clientele of some of
“ most interesting cross-sections of homo
siens around. There’s not a night goes
when drama doesn’t happen at one of
+ tables or in the back rooms—a debu-
e, a columnist, a prizefighter, a black-

Audience Appeal: Entire {amily
Suggested for: Evoening

Number of Artists: Variable as 1o slory
Submitted by: National Concert and Artisis
Corp., 711 Fifth Ave., New York, N. Y.

Country Sheriff
A half-hour detective comedy-drama.
featuring Sheriff Luther Bates, of Chinqua-
pin county. Although the analysis is not
quite correct, the show has been called
a “hillbilly mystery.” The action takes
place in Middle City, county seat of Chin-
quapin county and a iypical small town.
No crime laboratory wizard, the sheriff is
a kindly, shrewd philosopher who never
lets legal technicalities obscure his ideas
of justice. In his slow, easy way he out-
smarts the smarties.
Availability: E. T.
Time Units: 30 minutes, once weekly
Audience’ Appeal: Entire {amily
Suggested for: Evening
Client Suitability: Any type
Number of Artists: 6 to 12
Cost: On request
Audition Facilities: Transcriptions
Submitted by: Airshows, Incorporated, 612
North Michigan, Chicago 11, 111

Crime Files of Flamond
Flamond, a psychologist detective, deals
in the natural conflict of human personali-
ty. His methods are to analyze reactions
of the criminals, rather than use devices
such as, ballistic reports or laboratory
findings. Consisiently attracting capacity
audiences to WGN on Thursday nights,
Flamond features Chicago’s finest acting
talent.

Availability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Any type

Number of Ariists: 6 to 10

Cost: On request

Audition Facilities: Transcriptions
Submitted by: W. Biggie Levin Agency,
and WGN Inc., 612 North Michigan,
Chicago 11, Il

Crimson Trail
B hard-riding Western thriller based on
the story of the building of the Canadian
Pacific Railroad. Strong with historical
value, Crimson Trail is packed with thrills
and harrowing fights between the death-
detying Northwst Mounted Police and
ruthless Indian tribes. In the early 80’s
Western Canada was a hot-bed of law-
lessness, and Crimson Trail brings it all
to you with its exciting buffalo stampedes
. « . prairie fires . . . quicksands . . .
avalanches . . . yes, even the last--minute
rescue of a beautiful heroine almost
caught in a stampede of wild horses. Writ-
ten and produced by Perry Crandall.
Availability: E. T.
Time Units: 15 minutes, 6 times weekly;
156 episodes
Budience Appeal: Entire family
Suggested for: Evening
Client Suitability: Food Accounts, Auto-
mobile Accounts, Household Appli-
ances, etc.
Number of Artists: 6
Cost: Based upon the size of the statlon
and the market
Audition Facilities: Transcriptions
Submitted by: G. P. MacGregor, 729 South
Western Ave., Hollywood, Calif.

Danger, Death at Work

Danger, Death At Work is a highway
safety program so designed and so pre-
sented as to command attention. The public

iiler, the famous and the

us,
tailability: Live talent

infamous,
u'll see them all and hear their tales, so
‘0 you at Velvet Smith’s Club Rendez-

will appreciate the safely messages and
profit by the lesson delivered with each
broadcast. The program is designed for use
once per week at a time when it can be
heard by adults. It will render a distinct

‘me Units: 30 minutes

/ADIO DAILY

community service, will gain the supporl

DRA MA TI(

blf‘l@ﬁ l« b

of safely minded individuals, gain oxten-

sive conversalional advortising, and at-

tract a large, responsive audience.

Availability: E. T.

Time Units: 15 minules, once woekly

Audience Appeal: Adult

Suggested for: Evening

Client Suitability: Those desmng fo rend-
er dislinct public service

Number of Artists: 4

Audition Facilities: Transcriptions

Submitted by: Webber Radio Programs,
401 Shops Building, Des Moines 9, Ia.

“Deeds That Never Die”
"A biographical sketch of a famous per-

son, each week. Florence Nightingale and

then the Red Cross; Abraham Lincoln and

free men; Madamme Curie and then the

eiements that lead into the, atomic bomb;

idea is to dramatize their lives right up

to their death; commentator then picks up

last five minutes and brings to date their

“Deeds That Never Die.” Show calls for

Hollywood or New York City names.

Case of “Madame Curie” pitch would be

for Garson and Pidgeon with George

Hicks doing narration.

Availability Live talent

Time Units 30 minutes weekly

Budience Appeal Entire family

Suggested for: Evening

Client Suitabiiity: A client desiring to do
an institutional job.

Number of Artists: Varies 2 to 4; 4 to 8;
8 to 16, etc.

Cost: Hollywood names, $9500 including
20pc ork. "No names,” $3500

Audition Facilities: None but script avail-
able

Submitted by: Bob Post of Pittsburgh, 1820
Qliver Building, Pittsburgh, Pa.

- Easy Money

“Easy Money” is an absorbing half-hour
program full of action, intrigue, humor,
and pathos that exposes those who make
"“easy money” by swindling the unsus-
pecting, qullible public. Each episode is
complete in itself, starring Willard Water-
man as Mike Trent, an ex-magician
turned racketeer-detective. This show was
on the air in Chicago for 44 weeks and
won a Hcoper rating of 9.2, placing it
among the top detective programs on the
air.

Avadilability: Live talent

Time Units: 30 minutes, once weekly

Budience Bppeal: Male and female

Suggested for: Evening

Client Suitability: Insurance, Financial In-
stitutions, and General

Number of Artists: 25

Audition Facilities: Transcriptions

Submitted by: National Broadeasting Com-
pany, Inc., 30 Rockefeller Plaza, New
York 20, N. Y.

Exclusive Story

“’Exclusive Story” consisis of dramatiza-
tions based on . the fact that from the
four coiners of the world come tomorrow’s
newspaper scoops gathered by reporters
at home.and abroad. Series is full of
human interest, pathos, comedy, tragedy
and excilement. Each release is self-con-
tained.

Llisie Stapleton’s “Guide Lo
Happiness”

Dramatizations of authentic cases pre-

sented to Mrs. Elsie Stapleton., nationally

known consultant on family spending.

Vital stories of individuals and families,

who find happiness through Elsie Staple-

ton’s wise counsel on spending for happi-

ness. Elsie Stapleton has been budget

adviser at Wanamakers and Gimbels for

the past 20 years.

Availability: Live talent

Time Units: 15 minutes, 5 times weekly

Audience Appeal: Male and female

Suggested for: Afternoon

Client Suitability: General

Number of Arlists: Average—5

Cost: Moderate

Audition Facilities: Will pipe live talent

Submitted by: Douglas F. Storer, 1270

Sixth Ave., New York, N. Y,

Faet and Fable

A tightly produced fifteen minute seg-
ment featuring about five separate unusual
stories per program. Organ music inten-
sifies dramatic appeal presented by nar-
rators Terry O’Sullivan and Richard Foster.
Program has great commercial adapta-
bility, permitting stories of human inter-
est about related producis of the sponsor.
Availability: Both
Time Units: 15 minutes, 5 times weekly
Audience Appeal: Entire family
Suggested for: Anytime
Client Suitability: Any product
Number of Artists: 4
Audition Facilities: Transcriptions
Submitted by: Jack Rourke Productions,

6331 Hollywood Blvd., Hollywood 28,
Calif.

“Famous Fathers”
“America’s Famous Fathers” is a dra-
matic-interview series starring big name
personalities, one on each show, such as
Admiral Byrd, Lowell Thomas, Deems
Taylor, Lauritz Melchior, and others. How-
ard Lindsay, star of “Life with Father” is
emcee. He interviews the “guest father”
each week, and when the interview leads
up to some important event in the life of
the guest, program fades into an actual
dramatization of that event. Stories are
full of comedy, human interest and pathos,
and all are actual fact.
Availability: E. T.
Time Units: 15 minutes,
weekly
Budience Bppeal: Entire family
Suggested for: Sunday afternoon or eve-
ning
Client Suitability: General
Number of Arfists: 5 to 15
Cost: Based on market used and station
power. From $5.00 per program up
Audition Facilities: Transcriptions
Submitted by: Kermit-Raymond Radio Pro-

once or twice

ductions, 8 E. 52nd St., New York 22,
N. Y.
Famous Jury Trials

This program is unique in several re-
specis. AButhentic courtroom procedure
and custom is assured by a New York
attorney. The program has always en-
joyed the enthusiastic support of leading
law professors and legal personalities.
Some of them have appeared on the pro-

Time Units:
weekly

Audience Appeal: Entire family

Number of Artists: 5 to 7

Audition Facilities:' Transcriptions

Submitted by: G. C. Bird & Assc i3,
1745 N. Gramercy Place, H+'', vood
28, Calif.

15 minutes, once or more

grant

svailability: Live talent

Time Units: 30 minutes, once weekly *
Audience Appeal: Entire family
Suggested for: Evening

| Bubmitted by: American Broadcastin:s

Company, 30 Rockeleller Plaza, N:w
York, N. Y.
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 THE MILKMAN'S MATINEE |

o

‘WITH ART FORD
ON WNEW

) ‘“ % has the all-night
~ audience

A PULSE OF NEW YORK SURVEY (January 1946) SHOWED:

49.2% of all 12 midnight-to-6 a.m. listeners tune to WNEW '

25.6% of all 12 midnight-to-6 a.m. listeners tune to 50,000-watt network station “A” \ i
17.4% of all 12 midnight-to-6 a.m. listeners tune to 50,000-watt network station B
7.7% of all 12 midnight-to-6 a.m. listeners tune to independent station ““C"

!

PROVING THAT THE MILKMAN'’S MATINEE— NOW IN ITS TENTH YEAR ON WNEW— 7=

IS STILL METROPOLITAN NEW YORK’S FAVORITE ALL-NIGHT PROGRAM! b

! For further information on Greater .New York's all-night audience—how many people |is;fen,7who (
they are, where they live, how desirable a market they represent and why ART FORD 15

has almost half of them tuned to 1130:

501 MADISON AVENUE, NEW YORK

IFN THOUSAND WATTS-1130 ON YOUR DIAL—ON THE AIR TWENTY-FOUR HOURS A DAY

NATIONALLY REPRESENTED BY JOHN BLAIR & COMPANY

i
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5 Fat Man
{1id ‘Runyun is one of Dashiell Ham-
»s greatest creations. In addition lo
»(ng this provocative combination of
seice and humor on the air, you'll soon
cim in the motion pictures. The “Fat
Ea' tracks down criminals. Well writ-
nllghl compact, fast moving episodes,
; Implete story each week with the new
nifresh personality of the Fat Man,
{*y of action and alluring girls, Dashiell
amett’s “Fat Man™ adds up to a sure
p ier.

wilability: Live talent
LJ Units: 30 minutes, once weekly
wsence Appeal: Entire family
esested for: Evening
i1t Suitability: General
{ution Facilities: Transcriptions
fumlled by: American Broadcasting
t‘ Company, 30 Rockefeller Plaza, New
fuYork, N. Y.

.

1 Federal Agent
#1“Federal Agent” each complete pro-
riv glorifies Federal law enforcement
othe unrelenting search for law break-
i3 Series is made up of convincing,
lihatic enactments that thrill old and
rilg alike—a “crime doesn’t pay” group
jtaried cases and locales, solved by the
'ibral Bureau of Investigation, Canadian
jial Northwest Mounted Police, Scotland
vi etc,

;Lnlablhty: E.T.

iz Units: 15 minutes,
ya weekly

:ftience Appzal: Entire family

{zgested for: Afternoon or evening
¥nber of Artists: 5 to 7

£lt: Depending upon market

fulition Facilities: Transcriptions -

rmmed by: G. C. Bird & Associates,

\1745 N. Gramercy Pl., Hollywood 28,

n Calif, .

once or more

Five Star Tllcatcr

‘vae Star Theater” is a footlight pa-
cn of two-act true to life dramas. Broad-
:w( glamour, hxghly entertaining and
n_rtmg plots, smart dialogue, spontane-
’Ll humor and human interest are com-
b'2ad to assure listener loyalty and con-
hed following from the first airing.
E“:ulabﬂlty E. T

1@ Units: 15 minutes, 1 or more weekly
d:ence Appeal: Entire family

1gested for: Afternoon or evening
f*'c('nber of Artists: S to 7

3t: Depending on market
fdition Facilities: Transcriptions
lbmitted by: G. C. Bird & Associates,
ti 1745 N. Gramercy Pl., Hollywood 28,
Cczhf

H “Front Row, Center”
f""he houselights dim, and Mr. and Mrs.
’mencq are the sponsor’s guests at a
n=c1al performance of an actual Broad-
[(y production, currenily on the boards
tiNew York. This transcribed show is not
4l the listener in Chicago, Los Angeles
aDetroit . . . it's for the people in small
ﬂivns throughout the nation, people who
bnnot hop to New York to catch the latest
hadway hit. “Front Row. Center” is an
-len-end transcription, presenting each
,:y with the original stars.
{Irailability: E. T.
fne Units: 30 minutes, once weekly
fidience Appeal: Entire family
tggested for: Evening
Hient Suitability: All types
famber of Arists: 10-15
udition Facilities: Will pipe live talent
ibmitted by: International Radio & Tele-
. vision Features, 152 East 53rd St.,
New York 22, N. Y.

8 Grand Marquee
!‘ Dramatizations of the best works of

thors: adapted by top rank radio writers.
Jim Ameche,
many of radio’s best shows, heoads the
cast.
scored by a large orchestra directed by
Joseph Gallichio. Each program is differ-
ent from the others with a different locale,
and atmosphere, and written by a diffor-

favorite MC and actor on

Musical background s spocially

ent auther to give "Grand Marquee’ new

{reshness and vitality each week. The

emphasis is on a good story and these

are the stories that all America loves.
Availability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal:

Entire family |
Suggested for: Evening

Client Suitability: General
Number of Artists: 40

Audition Facilities: Transcriptions

Submitted by: National Broadcasting Com-
pany, Inc., 30 Rockefeller Plaza, New
York- 20, N. Y,

Haunting Hour
“Mystery at its best“—half-hour drama-
tizations of original psychological mys-
teries, “whodunit” thrillers—use of mood
music and sound effects set the scene for
these” exciling mystery stories—ieatures
prominent stars of stage and screen—top
flight writers {urnish original scripts—the
program creates true characters, presents
possible situations and keeps the listener
on edge—each episode is a thrilling ex-
perience.

Avadilability: E T.

Time Units: 30 minutes, 1 time weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: General

Number of Arlists; 8-14 .

Cost: Available at syndicated rates
Audition Facilities: Transcriptions
Submitted by: NBC Radio Recording Divi-
sion, National Broadcasting Co., 30
Rockefeller Plaza, New York 20, New
York, N. Y.

“Heart Room>

The human, compelling story of a Swed-

ish immigrant, Lars Svendsen, who lives

his belief in the old saying, “"Where there

is heart room, there is house room.” His

boarding-house fills with motley types,

from many streams of life, contributing

their share of smiles, problems, and heart-

aches, but all benefitting from the enor-

mous heart of Lars, who has room for all.

Availability: E. T,

Time Unils: 15 minutes, 3 times weekly

Audience Appeal: Entire family

Number of Arhsls- 4 to.7

Cost: Based on'station rates

Audition Facilities: Transcriptions

Submitted by: Arthur W. Field Productions,
6233 Hollywood Blvd., Hollywood 28,
Calif.

Here Is a Story
Individual narratives of the sea. adven-
ture tales, philosophical treatises, sagas
of human interest, criminal yarns, and
stories with a touch of mystery, eeriness,
or fantasy. The program requires one
actor who portrays the main character of
the story. Each program is a distinct type,
and a different actor would be preferred
for each program.
Availability: Live talent; Scripts for other
stations
Time Units: 15 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: . Any type client
product
Number of Artists: 1
Cost: Based upon size of station and mar-
ket
Audition Facilities: Trcmscnpnons
Submitted by: KECA, The American Broad-
* casting Company, 1440 North High-

or

/$ merica’s oulslcmdmg contemporary au-
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land Ave., Hollywood 28, Calif.
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“ilildegarde Withers”

Stuart Palmer’s famous spinister detec-
tive from books and screen arrives on the
air in this new half hour comedy-mystory
series. Nine novels, fifty-two short stories
and six motion pictures have endeared
Miss Withers and “The Inspector” to mil-
lions, Now she will claim new plaudits
via radio. Something new in comedy-
myslery.

Avdilability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for; Evening

Client Suitability: General

Audition Facilities: Transcriptions and will
pipe live talent

Submitted by: Trans-World Productions,
John Marshall-John More, 6500 Yucca
St., Hollywood 28, Calif.

AY

History In The Making

Thirteen Ya-hour episodes (more to fol-
low) dramatizing outstanding events of
World War II: This series covers such
events as the attack on Pearl Harbor, con-
version of American factories to war, the
invasion of North Africa, Rommel’'s defeat
at El Alamein, the battle for Tunisia, the
landings at Salerno, the defense of Bataan,
Guadalcanal, the bombing of Tokyo,
Wake Island, the Normandy invasion,
ete. Twenty-six programs planned, with
more' to follow.
Availability: E. T.

Time Units: 13 Ya-hour episodes; 1 or 2
weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Banks, Department

Stores, Food Products, etc.
Number of Artists: 7 to-12
Audition Facilities; Transcriptions
Submitted- by: Kasper-Gordon, Inc.,
Boylston St., Boston 16, Mass.

140

“Hollywood Radio
Theater”

A Lux Radio Theatre in miniature . . .
the only difference the length of program
running time. H.R,T., 30 minutes in length.
Stars—leading personages of Stage,
Screen and Radio—names too numerous
to mention. At present playing 18 markets
in Canada—top resulis—unexcelled by
any other transcribed show. Has bucked
leading networks with comparable results.
Availability: E. T.

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: All types—Department
Stores, Cosmetics, Jewellers, etc.

Number of Artists An average of five on
cast. Usually one “‘Star,” periodically,
two

Audition Facilities Transcriptions

Submitted by: Exclusive Radio Features
Compay Limited, 14 McCaul St.,
Toront 2B, Ontario

- Honor the Law
Highly dramatic action stories, each
complete. colorful description of fights
against gangsters by the law. Moral:
Crime does not pay.
Availability: E. T,
Time Units: 39 episodes of 15 minutes
Audience Appeal: Entire family
Suggested for: Evening [
Number of Artists: 14 .
Audition Facilities: Transcriptions
Submitted by: Harry Jacobs Prod:: “inns,
8820 Sunset Blvd., Hollyw~"1 46,
Calif.

¥ Caw’t Forget
1 Can‘t Forgot is a half-hour show of the

suspensgo typo pattorned to fit tho noods
of an advertiser socking the coverage
among a class of lisieners who have
boosted ratings for this class broadcast.
Networle talent used for cast, director,
music and stories.
Availability: Live talent
Time Units: 30 minutes, once vme]rly
Audience Appeal: Adulis
Suggested for: Evening
Client Suitability: Razors, Shampoo, eotc.
Number of Artists: Changes with each

broadcast
Cost: Low budget for Regional or TC
HAudition Facilities: Transcriptions
Submitted by: Geo. R. Bentel Agency,

6606 Sunset Blvd., Hollywood 28,

Calif,

¥ Deal in Crime

“I Deal in Crime” is a mystery series,
one of the best in radio. It is fast. packed
with suspense and thrills, leavened with
humor. The leading character, Ross Dolan,
is a “private eye,” a private detective
just back from the wars. And Ross Dolan
just naturally attracts trouble-——and wo-
men. Played by Bill Gargan, one of the
films’ most ouistanding young actors,
Dolan is tough but appealing. The story

“l Deal in Crime’ is told in slick, first

person narralion, fading into achon. It's

a great writing job.

Availability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: General

Audition Facilities: Transcriptions

Submitted by: American Broadcasting
Company, 30 Rockefeller Plaza, New
York, N. Y.

I Devise and Bequeath

Stories of strange wills made by strange
people. Written by Ken Krippene, attorney
at law, after ten years’ research into old
wills. Runs the gamut of human emotion.
Starring Warren William, with Lurene
Tuttle. Each half hour plaiter is a com-
plete story. A natural for banks, trust
companies, most manufacturers and re-
tailers. Sample titles: Mad Concerto, Dr.
Svengali, Black Interlude, Midnight on the
Moor. Audition platter $2.50 refundable.
Availability: E. T.

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: All types

Number of Artists: Varies—5 to 8

Cost: Varies by markets

Audition Facilities: Transcriptions

Submitted by: Teleways Radio Produc-
tions, Inc., 8905 Sunset Blvd., Holly-
wood 46, Calif.

In Another World

In Another World is WTAM's response
to an increasing audience demand for a
“horror series on the stroke of midnight.”
The scripts are ingeniously wrilten, each
one distinct in plot, characterization and
treatmeni. The macabre presentation is

one =f the oldest and most sure-fire ideas
in drama cnd flourishes simultaneously

!on the stage, screen and radio. This very

wepularity. is the best reason for its

' potential commercial success.

Avdilability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal Entire family
Suggesled for: Evenlng
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Availability: Live talent

-Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: General

Number of Artists: Cast 6 to 10—orchestra
18

Audition Facilities: Transcrlpnons
Submitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y.

‘aat Suilability: General

iwiber of Artists: 6-10

7z On request

L:ition Facilities: Transcriptions
ivnitted by: WTAM, NBC Building,
¥ Cleveland 14, O.

In His Steps
v amatization of the famous book of
krsame title, the circulation of which
o reached 22 million copies. . . . Pro-
1 has deep human appeal and is ex-
v nt family entertainment. . . . Carries
o:t message of kindliness and tolerance
+, a great Sunday show or institutional
.. a prestige show. Full orchestral
-wes and backgrounds

“Keeping Up With the
Wigglesworths®

A fifteen minute dramatic serialization
and. economic

t including the | combining entertainment
zous Robt. Mitchell Boychoir of 34 |education—a laugh and learn show. Each
1”28, program represents a complete episode in

4rilability: E. T.

f- Units: 30 minutes, once weekly
j-ience Appeal: Entire family

irjested for: Sunday, afternoon or eve-
7 ning )

51t Suitability: Any client or product
i that needs a high class show

vuber of Artists: 10 to 14 -

iz: Based upon pcpulation

Lition Facilities: Transcriptions
jenitted by: Edward Sloman Produc-
i; tions, 1654 Cherokee Ave., Hollywood
» 28, Calif.

the lives of the Wiggleswerth family.
Through family discussions, timely and
topical subjects of worldwide interest are
made palatable for all members of the
listening audience. The various members
of the family are porirayed by top-noich
network talent, well directed by Laurence
Hammond, with original music supplied
by Lloyd Shaffer and his orchestra.
Avdilability: E. T.
Time Units: 15 minutes, once or on a mul-
tiple basis weekly
Audience Appeal: Entire family
Suggested for: Morning, afternoon or eve-
ning
Client Suitability: General,
Banks and Bakeries
Cost: Nominal charge for discs—based on
station power and population
Audition Facilities: Transcriptions
Submitled by: New Tcols for Learning, 280
Madison Ave., New York 16, N. Y.

! Is a Young World

{3 a Young World, featuring Mr. Edgar

i:tuest, Mr. Guest's daily column is cur-

Y appearing in newspapers with a

‘zoined circulation of more than 20 mil-

iz In the show Mr. Guest talks with

rz1g men and women from farms and

cries who discuss their plans with

i¥ “It's a Young World"” capitalizes on

f:Guest’s loyal audience and great per-

zr:] popularity.

i-ilability: Live talent

[z Units: 30 minutes, once weekly

kience Appeal: Entire family

l1zested for: Afternoon or evening

% at Suitability: Any type

(uiber of Artists: Mr. Guest,

announcer and dramatic cast

7+ On request

E ition Facilities: Transcriptions
h nitted by: W. Biggie Levin Agency,
- 612 MNerth Michigan, Chicago 11, Il

including

Klondike

Romance and adventure. English news-
hound gets bumped off in Soapy Smith’'s
Skayway saloon. Rival reporter tries to
scoop gold rush. Deceased’s daughter
carries on. Lots of intrigue. Two couples
provide double love interest. Serial, com-
plete with logical ending with 39th epi-
sode. Saga of goldrush days in Alaska.
Written by Hector Chevigny. Directed by
Ted Bliss. Music by Tommy Poluso.
Avadilability: E. T.

Time Units: 39 quarter-hours ready, final

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Non-luxury Products

Number of Artists: Average 7

Cost: $100 per quarter hour for complete
U. S. rights

Audition Facilities: Transcriptions

Submitted by: Ralph L. Power, Advertis-

organist,

i Johnny Law

- hnny Laws is the type of program that
v been tried and proven both as good
»:lished fiction in the Thrilling Detective
¥:1azine and as a popular trend in radio
. motion pictures.

% ilability: Live talent

a . 3 i 3 weol
;,;}cgz‘i‘skr:ge:ltngiﬂeo?;;”;,C“HY ing,‘ 767 Castelar St., Los Angeles 14,
§ gested for: Evening Cali.
¢ nt Suitability: General appeal  for .
!onally  distributed  medium  priced | “Living PPages From the

{ Mems such as tooth paste, hair tonics,

; Rool: of Life*

. . . . Fifty-two half-hour, non-sectarian drama-
¥ ab f ts: Varios v, oact o I .
| ke DF of Artists aries with each pro tization of the world’s most-loved Bible
, drem stories popular with Christian and Jew
it Low ot {or Reginal cr TC b P e e e
F lition Facilities: Transeristions Catholic and Protestant. Done in dignified
i PR s but simple modern English. All-star Holly-

broadcast

# mitt by: co. R, Bonle c
i ":”, ‘e.d i Y‘ j”'_ l,. ntel Agoncy, wood cast: European symphony orchestra
8505 Bun Bled., Hollywond 28, . N

ot musical curtains end backgrounds.

- i Availability: E. T
; - Time Units: 30 minutes, one weekly

»
§ Jmmth‘(.m :I"r:mbh,,. Audience Appeal: Entire family
Esquire  Suggested for: Any time

“+ hali-hour, woeekly program, concemn- ]Chonl Suitability: Banks, Life Insurance,
¢ thp famlly of a small town newspaper ! Trust Companins, Department Stores,
frlisher back in the year 1805, Tho‘ Dairies,  Bakerios, Publie  Utilities,
1mlh and humanness of this show, com- f Liortuaries, Memorial Parks

ted with the nostalgic pleasantness of | ; Numbnor of Artists: 10 -verzge

i simple 1900's, makes for one of tho Cost: 1500 ‘= ‘75 00 por cpiscde on
tst listonable programs on the air.; S2-wnas sontract, d""rndin'j L on
lied on the succeesful publishing, mo. I rerabatian of p prismary arex ooren

!1 picture and Broudwcy stage promo- zfxudlllon Fucilmev Transcripticns
11 of vehicles et {n "days of yore) .Submlt(cd by: Grurae Lojgan Price,
&r‘cth:m Trimble’” has quickly gained a! nan o Honmmandie five, oo

ial ond qrowing audlience. geben B el

T
inT.,

A
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DBDRAMATIC SERIES

“Love Making, Inc.”

A show for girls from six to sixty. A
romantic musical comedy in 26 hilarious
episodes giving “lessons in love” to the
tune of music that you will hum or whistle
all day. This series was produced with an
all-star cast and original music. Audition
pressings are available on request on
lateral or vertical World pressings.
Availability: E. T.

Time Units: 15 minutes, once weekly

Audience Appeal: Female and entire fam-
ily

Suggested for: Anytime

Client Suitability: Ladies’ Ready-to -Wear,
Department Stores, Beauty Aids, etc.

Audition Facilities: Transcriptions

Submitted by: Transcribed Radio Shows,
2 West 47th St.,, New York 19, N. Y.

Manhunt
A fast, exciting mystery adventure. Su-
perbly written, expertly cast, featuring
Larry Haines, Jean Ellyn, Maurice Tarplin,
etc.
Availability: E. T.
Time Units: 15 minutes, one weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: Any type
Number of Artists: Approximately 5
Cost: ET—based on population
Audition Facilities: Transcriptions
Submitted by: Frederic W. Ziv Company,
1528 Madison Road, Cincinnati 6, O.

March of Secience

Stories that have been done so success-
fully in the movies now brilliantly drama-
tized on the air. Stories of the great men
of science such as Louis Pasteur, Edison,
Alexander Graham Bell, Madam Curie,
etc. Network actors.
Avdilability: E. T.
Time Units: 30 minutes, one weekly
Audience Appeal: Entire {amily
Suggested for: Morning, afternocn, or eve-
ning
Client Suitability: Any type
Cost: ET—based on population
Audition Facilities: Transcriptions
Submitted by: Frederic W. Ziv Company,

1529 Madison Road, Cincinnati 6, O.

“Marriage With Susan®

Jane Withers stars as “Susan” in this
delightful comedy-drama series written by
radio’s famous Jane Crusinberry. A com-
plete story each week with the added
plus of c continuous story line, will as-
sure “Marriage With Susan” a top raling
per dollar invested by a client. Audition
scripls are available.
Availability: Live talent
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening
Audition Facilities: Will pipe live talent
Submitted by: Trans-World Productions,

John Marshall-John More, 6500 Yucca
St., Hollywood 28, Calil.
Married for Life

“Married for Life” combines realism
and dramatic story with the basic appeal
that marriage and the wedding ceremony
generally have for women. It emphasizes
the seriousness of marriage and at the
same time touches that sympathetic good
feeling we all have toward young people
and their desire to have a good start in
married life. “Married for Life”” helps
every listener relive the memories of his
Bride-and-Groom-days. From the dedica
tory line “to patience, loyally, love and
understanding tha! lead to lasting mar:
riage.” through the dramatization » the

couple’s story, thelr interviews. the ‘
. tho !

poems and songs, the program is done
with dignity and good taste. “Married for
Life’” takes the whole field of daytime
radio into @ new dimension of dramatic
realism.
Availability: Live talent
Time Units: 30 minutes, 5 weekly
BAudience Appeal: Adult
Suggested for: Morning
Client Suitability: General—excellent mer-
chandising possibilities
Number of Artists: Cast 3 to 6, singer. and
organist
Audition Facilities: Transcriptions
Submitied by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y.
Meet Mr. Magic ,
Meet Mr. Magic (Steve Wayne) and fol-
low his exciting escapades as he solves
the most bafiling mysteries with the aid
of common sense magic. Steve, a magi-
cian at the famous “‘Blue Parrot” Night
Club has a secret passion for crime de-
tection. With girl friend Gloria and Police
Inspector Farrell he chases murderers, em-
bezzlers and- spies through many merry
half hour episodes. Each show teaches a
cute trick to the listener. neatly tied in
with the sponsor's product. Meet Mr.
Magic and watch him pull a termrific
Hooper rating out of his hat.
Availability: Live talent
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family

1 Suggested for: Evening

Client Suitability: Any type of product

Number of Artists: 3 requlars, 4 additional

Audition Facilities: Will pipe live talent

Submitted by: International Radio & Tele-
vision Features, 152 East 53rd St.,
New York 22, N. Y,

Mercer McLeod . . . The
Man With the Story

Eerie tales dramatized by Mercer Mc-
Leod. master storyteller—all male parts
played by Mcleod himseli—feminine
parts played by his wife, Reta—these ex-
citing, unusual stories will appeal to all—
recreate experiences of adventure, sus-
pense, mystery—some of them improbable
perhaps, but not impossible The New-
Made Grave, The Invisible Wound, The
Mysterious Drawing—these are but a few
of the intensely dramatic tales told by
Mercer McLeod—The Man With the Storv.
Availability: E. T.

Time Units: 15 minutes, 2 times weekly

Audience Appeal: Female and male

Suggested for: Afternoon or evening

Client Suitability: General

Number of Artists: 3

Cost: Available at syndicated raies

Audition Facilities: Transcriptions

Submitted by: NBC Radio Recording Divi-
sion, National Broadcasting Co., 30
Rackefeller Plaza, New York 20, N. Y.

Miuracle Doctors

The true and exciting facts about mi.
raculous medical discoveries told by Dr.
Frederic Damrau. Authenlic episodes are
dramatized by flashbacks. This series will
prove that truth is stranger than ficlion,
All programs will deal with discoveries
touching the lives and emotions of mil-

lions of listeners.

" Availability: Live talent

‘Time Units: 15 minutes, once weekly
"Audience Appeal: Fntirr\ family
Suggested for: Evening

tient Sultability: Generat

Number of Artistg; 2

Cost: Adjustablo

Audlition Facilities: Live talent

qudi- rSubmlllod by: Fredaoric Damrau, M. D.,

Park Ave., Now York 17, N, Y.
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3 ’; “Miss Marple”

'ss Marple, dramatic mystery, created
,ﬂha inlernationally’ famous author,
S(lha Christie. This unusual series of
wvery slories features the lovable little
1t who solves crimes in her own highly
inal manner. It's a really different
ti> series. Aline MacMahon, popular
k:n star, may be cast in the fitle role,
{rilability: Live talent
t Units: 30 minutes, once weekly >
|-ience Appeal: Entire family
; ;ested for: Evening

1! Suitability: General ,

(rber of Artists: Depending on indl-
1. vidual script

lsition Facilities: Transcriptions or will
i pipe live talent

jrnitted by: Basch Radio Productions,
“? 17 East 45th St., New York 17, N. Y.

' ji"Murder At Midnight>

8 “Aurder at Midnight” . . . the clock
h‘ is stabbing at the skies . . . the in-
b able heart-beat of unyielding time
irns of death! “Murder at Midnight” is
i:sweet—but brewed with drugs, dis-
izmce, dolor. “Murder at Midnight” is

; £9's best mystery-horror series! Unbe-
tribly—really unbelievably original—
p-d tales from the arsenic-dipped pens
st imerica’s best horror-struck authors.

" boolically directed by one of radio’s
jtitest directors., “Murder at Midnight”
¥show that will make America shudder,
itte, dial your station, Murder, calcu-
1 murder—at Midnight!
I-ilability: E. T.

- fr2 Units: 30 minutes, once weekly
fuience Appeal: Adults

i }igested for: Evening (midnight)

' fznt Suitability: General

"'n.ber of Artists: 10 to 12

it Based upon size of station and mar-

. 11 ket .

" E-ition Facilities: Transcription

; %\ mitted by: Louis G. Cowan, Inc., 250
i W. 57th St., New York,‘ N. Y.
i

'5 Y1 Prayer Was Answered

|f rairty-nine complete episodes, quarter
11z programs built around true experi-
i I 2s. Taken from actual newspaper ac-
' yats, and letters from listeners. Poig-
¥t with redlism. This distinctive pro-
jn is a sincere effort to present ‘he
pic human emotions in a new dramatic
'ng. A program by-and-of the people.
s program stars Hanley Stafford, better
twn as “Daddy” on the Fannie Brice
.
:tilability: E. T.
e Units: 15 minutes, 1 weekly
lience Appeal: Entire family
. b gested for: Afternoon or evening
' £nt Suitability: Banks, Mortuaries, mak-
ers of name brand household goods
. | nber of Arlists: 4 to 6 plus music
lition Facilities: Transcriptions
'mitted by: Charles Michelson, Inc.,
Radio Transcriptions, 67 West 44th
St., New York 18, N. Y.

=

-

Mystery House
‘ifty-two thrilling mystery stories. The
st flexible format of any mystery on

air ~— built arourd publishing firm
Ined "Mystery House,”” owned and op-
ited by Barbara and Dan Glenn. As
tslained in opening of each show, staff
ts out best stories belfore publishing
!m. Dovice permits wide variely of
ltectives and backgrounds and yet main-
'ns important factor of two constant
tmes. A 10.5 Hooper over WGN, Chi.
‘go.

irailability: E. T.

no Units: 20 minutes, onco weokly
udlence Appeal: Entire family
‘.ggested for: Evening, 7-10:30 p.m.

Number of Artists: 8 to 11 depending on

script

Cost: Based on size of cily

Audition Facilities: Transcriptions

Submitted by: Harry Goodman Radio Pro-
ductions, 19 E. 53rd St., New York 22,

N Y.

New York State Troopers

A series of dramatizations of true stories
taken directly from the files of the New
York State Police. Fictitious names are
used for: the characters involved but the
real names of the officers are used. This
program, originating at WHAM, has set
a record of 456 consecutive broadcasts.
Avadilability: Live talent

‘| Time Units: One-half hour weekly

Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: General

Number of Artists: Varies from 5 to 15
Audition Facilities: Transcriptions
Submitted by: Station WHAM, Rochester
4, N. Y

Nick Carter

The “Nick Carter” stories originally saw
the light of day way back in 1886. And
from then until now, the doings of this
master detective have thrilled audiences
throughout the world, wherever they've
been read, heard or seen. Nick Carter is
a man of his word; a man of forceful and
forthright thinking:; of direct and speedy
action. As a consequence, the programs
are as entertaining as the fastest-moving
detective stories of the day. Still “tops” in
its field, “"Nick Carter” should grow more
and more entertaining to radio audiences,
ior generations to come.

Availability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: General

Number of Arists: 7 to 3—plus organist
Audition Facilities; Transcriptions
Submitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N, Y.

““Nite Cap Yarns”

This program, starring Frank Grahom,
was written to appeal to the readers of
‘pulp’ magazines and comprised of five
programs weekly and was released in the
late evening. Each program is complete in
itself and comprises a varied type of
story. It was a nightly feature of the Co-
lumbia Broadcasting System’s Pacific Net-
work and originally ran for one year, The
program was repeated in this area by
public request. Open for all territories east
of Denver.

Avadilability: E. T.

Time Units: 15 minutes, 5 times weekly

Audience Appeal: Male

Suggested for: Evening

Cost: One-third of station time paid by
sponsor

Audition Facilities: Transcriptions

Submitted by: Selected Radio Features,
1583 Cross Roads of the World,
Hollywood 28, Calif.

Noises in the Night

Who has not heard Noises in the Night?
Who can truthfully say that the sudden
screech of a cal—a window opening
stealthily—or the drip of water from a
faucet, has not at some time or other
frightened them out of their wits? This
series of hair-curling stories has been
constructed around dozens of familiar or
unfamiliar sounds—Noises in the Night!
Noises in the Night aims at the terrifying
and frightening rather than the mystify-
ing . . . Noises in the Night is not «
detective show . . ., there is no attempt to

‘ient Suitabllity: General
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solve or explain,

DRAMATIC SERIES

Avdilability: E. T.

Time Units: 15 minutes, 3 times weekly

Audience Appeal: Adult

Suggested for: Late evening

Client Suitability: General-—good for Beer
accournts

Number of Artists: 4 to 5 people

Cost: Based on size and number of sta-
tions and markets

Audition Facilities: Transcriptions

Submitted by: Premier Radio Enterprises,
Inc., 3083 Locust St., St. Louis 3, Mo.

O’ Hanna—Private
Detective

A mystery series based on the short
stories of Dale Clark, well-known mystery
writer, Scene is laid at swank California
resort hotel, with O'Hanna as hotel dick.
Stories have loads of excilement plus local
color. Name star will handle title role.
Availability: Live talent
Time Units: 30 minutes, 1 time weekly
Audience Appeal: Entire family
Suggested for: Evening
Number of Arlists: 7 to 9
Audition Facilities: Will pipe live talent
Submitted by: Production Associates, 545

Fifth Ave., New York 17, N. Y.

Once to Every Family

This is a teen-age in-as-much as the
central characters are selected from that
particular group of youngsters. Stories are
written by the editor of o national maga-
zine published for children, talent is tops,
direction and music in keeping with a
splendid show.

Avadilability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening’

Client Suitability: Foods, household utili-
ties, etc.

Number of Artists: Each cast varies aside
from main characters

Cost: In accord with production

Audition Facilities: Transcriptions

Submitted by: Geo. R. Bentel Agency,
6606 Sunset Blvd., Hollywood 28,
Calif.

Parents’ Magazine on
the Air

Based on world-famous Parents’ Maga-
zine. Regular features include “Out of
the Mouths of Babes,” Father and Mother
Brown and their children, the dramatized
advice of baby experts including talks by
Advisory Editors. Complete merchandis-
ing tie-up.

Avdilability: E. T.
Time Units: Fifteen Minutes, 1 weekly
Audience Appeal: Female

Suggested for: Morning, afternoon, or
evening
Client Suitability: Department Stores,

Bakers, Dairies, Laundries, etc.
Number of Artists: Approximately 10
Cost: ET—based on population
Audition Facilities: Transcriptions
Submitted by: Frederic W. Ziv Company,

1529 Madison Road, Cincinnati 6, O.

Philo Vance
An ouistanding half hour adventure-

able for regional and local sponsorship

via transcription,

Availability: E. T.

Time Units: 30 minutes, 1 weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: All types who want a
large audience

Number of Artists: Approximately 10 per
program

Audition Facilities: Transcriptions

Submitted by: Frederic W. Ziv Company,
1529 Madison Road, Cincinnati 6, O.

Policewoman—Mary
Sullivan
The story teller will be an actress im-

personaling Mary Sullivan who for years
has been Head of Women Delectives on
New York’s Police force, The program is
devoted to a re-enactment and expose of
confidence games that are perpetuated on
women exclusively and also deals with
women criminals and how they were
caught. We believe this is the first time
any such type of program has been slant-
ed exclusively toward a woman's audi-
ence.
Availability: Live talent
Time Units: 15 minutes, once weekly
Audience Appeal: Female
Suggested for: Morning
Client Suitability: General
Submitted by: American Broadcasting

Company, 30 Rockefeller Plazq, New

York, N, Y.

“pPress Club”

A program based upon mystery stories
originating in the Editor’s office of a daily
newspaper. Each show complete in itself.
Availability: E. T.

Time Units: 15 minutes, once weekly
Audience Appeal: Entire fomily
Suggested for: Evening

Client Suitability: Any type of client
Number of Artists: Average 6

Cost: One-third of station time as paid by
the sponsor

Audition Facilities: Transcriptions
Submitted by: Selected Radio Features,
1583 Cross Roads of the World, Holly-
wood 28, Calif.

Psaim of Life

Although the Psalms of David supply
the themes for this dramatic series it is
not a religious program. It is inspirational.
It is powerful drama touching the inmer-
most depths of human emotion—a suitable
vehicle for high quality institutional ad-
vertising.

Availability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Week-end afternoon or eve-
ning

Client Suitability: Banks, Insurance Com-
panies, Public Utilities, Automobiles '
Number of Artists: 5 to 10 plus Orchestra
(optional)

Submitted by: Ann Barbinel Pred., 54
Riverside Drive, New York 24, N. Y.

spralitzer Prize Plays®
The Pulitzer Prize . . . the greatest
award bestowed upon the work of tho

detective program. Written by S. S, Van |
Dine, the Philo Vance novels have been |
the largest selling detective stories of «ll
times. All major film companies have p:o- '
duced one or more Philo Vance picturas
.+ « a total of twelve have been relrased
to date. On the network, Philo Van~» has
proved an audience-winner. Nov, avail-

writer in literature, the theatre or journal-
jem. Here is a series presenling theno
chosen works to the radio listener. Each
vreck brings to the airways the finest
plays, histories, biographies and mnews
stories, adapted for radio. There s an
ever-increasing wealth of material for thiz
show, which presents the author of occi
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.rk as ofton as ponsiblo. Pulitzor Priro
tys Is tho answor to tho cry lor lino

llo ontertalnment.  Nairator—N. Y.

~yma Crltic, Robort Coloman,

ailabllity: Live talont

‘10 Unlts: 30 (or 60) minutes, oncoe wook-

oy

;dicncc }\ppoal Entiro {amily

i jgested for: Evoning

! ant Suitabliity: All typos

i mber of Artists: Dopending an script

i dition Facilities: Will pipe livo talent

{ »mitted by: International Radio & Tolo-

| vislon Foeatures, 152 East 53rd St.,

f New York 22, N. Y,

ladw Theater of Famous
Classies™

Radio Theatre of Famous Classics” is

.all-hour dramatic show bringing 1o tho
specxul radio adaptations of the

<d's most famous writers, such as

‘war Wilde, Ibsen, Stevenson, Zola, de

upassant and others, Each show is

. \plete in itself, brilliantly produced and

icted. An outstanding cast is {featured

rl adapiations have been written by

vio’s top writers. Included at no exira

-1 is a complete press campaign book

i~ promotion tmd publicity.

sailability: Live talent and E. T.

zie Units: 30 minues, once weekly

jsdience Appeal: Entire family

tgested for; Sunday afternoon or eve-
ning

"t Suitability: Manufacturer of trade
name brand or large trade retailer

nber of Artists: 7 to 16

. «&: Transcribed show from $10 per pro-

gram up; as live network show fea-

turing name guest star lead, $3500

weekly

r.dition Facilities: Transcriptions

wmitted by: Kermit-Raymond Radio Pro-
" ductions, 8 E. 52nd St., New York 22,
N. Y.

“Salute to Song”

| 'he Musical Hit Show of 1946. This new
i ies of 52 programs features fine actors
l vocalists in dramatizations of never-
+ se-forgotten songs including: “After the
fl Is Over,” “Meet Me in St. Louis,
I s, “I'll Take You Home Again, Kath-
tn,’ and many others. Excellent produc-
‘1, grand oldtime favorites and good
fdinuity insure wide appeal. Audition
s1ssing available upon request.
% ailability: E. T.
®1e Units: 15 minutes, 1, 2, or 3 times
weekly
.dience Appeal: Entire {amily
23gested for: Afternoon or evening
‘ent Suitability: Department Store, La-
dies’ Ready-to-Wear, Jewelers

~mber of Artists: 38
audition Facilities: Transcriptions

Sbmitted by: Transcribed Radio Shows,
2 West 47th St., New York 19, N. Y.

“Seerets of the
Seeret Service”

-"Secrets of the Secret Service” . . . the
lentless pursuit of those falcons of
-atice in tracking down the counterfeiter
.id the plotters against the Government
‘1d the lives of the President and his
mily . ., what matter to them, if in their
‘1rsuit of the criminal they uncover mur-
i1, arson, espionage . . . it's in a day's
,ork. Based on the actual experiences

 Capt. Thomas J. Callaghan, for thirty-
/ven years a member of the Secret Ser-
‘ice and from actual case files, Capt.
"“allaghan in his role of narrator takes the
‘steners thréugh some thrilling escapades.

wwvailability: Live talent, E. T.

Suggontod for: Fvening

Cliont SultabiMy: Geonmual

Numbor of Arthutn: 10 to 17

ARudition Facilittos: Transcriplioun
Submitied by: Richard Bradloy Annoclaton,
90 No. Wackor Drive, Chicago 6, HL

Snow Village
This program originated in 1930 and
has boon ono of radio’s outstanding nuc-
cossos. Writton wookly by Mr. William

Ford Manley, tho two leading rolos aro
played by Arthur Allen and Parker Fon-

ly cpisodo, depict a typical segment of
Amorican lile as scon through tho oyos
ol the little New Hampshire hamlot,
known as Snow Villago.

Avdilability: Livo talent

Time Units: 30 minutes, onco woekly
Audicnco Appeal: Entiro family
Suggested lor: Evoning

Client Suitability: General

Number of Artists: 4 lo 6 plus organist
Audition Facilities: Transcriptions
Submitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, Now York 18, N. Y.

Something New

Something New is exactly what tho
name implies—a new dramatic show pre-
sented in o unique format with new
voices and new plays by radio’'s top
playwrights.

Availability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Afternoon or evening
Client Suilability: Cosmetics, Hair Oils,
Lotions, etc.

Number of Artists: Each program calls for
special cast

Cost: Low budget for Regional or TC
broadcast from Hollywood

Audition Facilities: Transcriptions
Submitted by: Geo. R. Bentel Agency,
6606 Sunset Blvd., Hollywood 28,
Calif. s

SRO—(Standing Romn
Only)

Dramas run from the mysterioso and
social problem type to dramatizations of
Public Service promotions. When straight
drama is used then 5 to 7 minutes is
allocated to a message from some Public
Service Bureau. For commercial purposes
there could be a short opening; a middle
commercial and a closing one.

Availability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Adults

Suggested for: Evening

Client Suitability: Most any type that
wants a good listening audience, to
get its message to

Number of Artists: 3 to 8

Submitted by: WEBR, 23 North St., Buffalo
2, N.'Y.

“Story Rejected”

“Story Rejected” . . . ever wrillen a
story? . . . turned down by the publisher,
eh? . .. send it to Story Rejected . . .
§f it has overlooked merit . . . it will be
dramatized for radio . . . writer will re-
ceive $100. The chance cuthors have been
waiting for. The stories' submilled will
provide all types of programs . . . sponsor
in role of public benefactor . . . aiding
writers . . . established and otherwise

. the new gimmick makes it enhcmg
‘o hslener. They love the “underdog.”
Explanation at tag end as to why story

ime Units: 30 minutes, once weekly
\Udience Appeal: Entire family

YADIO DAILY
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in original form was rejected.
| Availability: Live. talent, E. T.

nolly. The storios, complote in cach wooel-

&y, i

DRAMATIC

SIIRTES

Thno Unltee 30 mimiten, onen wookly

Rudienco Appoeal: itlee forlly

Suggontod for: venlneg

Cliont Sullabilfty: Cienorad

Numbeor of Artistn: 10 10 |7

Audllion Facllition: Transcdptions

Submittod by: Hichard Bradloy Annoclateon,
20 N Wackenr Dilve, (lxlc(u;u 6, 11

AR YT AT W

Jooif,

Suspicion
“Suspicion’ consists of noli-containod
modorn dotoctivo playlels at thoir bost
prosenting a challongo to tho audionce:
somowhore in oach story is a soomingly
unimportant fact—a hiddon cluo which
first pointod the finger of guilt to the cul-
prit: it may be a single lino, a sound,
a scone or porhaps a comploto program.
Dramatizod oxplanations completely elimi-
nate any question as to the correct so-
lution,
Avadilability: E. T.
Time Units: 15 minutes,
weekly
Audience Appeal: Entire {amily
Suggested for; Alternoon; evening
Number of Artists: 5 to 7
Cost: Dependent upon market
Audition Facilities: Transcriptions
Submitted by: G. C. Bird & Asscciates,
1745 N. Gramercy Pl., Hollywood 28,
Calif. N ;-

Talcs of a Wmulcrcr

A startling premice advanced in the first
few seconds—then an exotic, incredible
dramatic tale related by the Wanderer—
to whom the strange, the weird, the dis-
tant and inscrutable are part and parcel
of his amazing past. New lands and lo-
cales for adventure—or terror! The Wan-
derer touches the stream of countless lives
—and brings the drama to us! Eerie,
haunting, thematic music.

Availability: E. T.

Time Units: 15 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: General

Number of Artists: 3

Cost: Based on station time rates.
minimum

onco or moro

$5.00

Audition Facilities: Transcriptions

Submitted by: Arthur W. Field Produc-
tions, 6233 Hollywood Blvd., Holly-
wood 28, Calif.

amlS Uoe

The Adventures of
Jarne Arden

Jane Arden is the wellkknown comic
strip character featured in more than 100
daily and Sunday newspapers. The radio
program, like Jane Arden, stands “on its
own legs” and the successful use of the
Jane Arden radio program is not depend-
ent upon the comic strip being carried in
a market. The Jane Arden radio program
consists of 170 programs developed from
ten separate stories and incidents. A
variety of merchandising helps are avail-
able, “including special commercials by
Jane Arden.

Availability: E. T.

Time Units: 15 minutes, 3 or 5 weekly

Audience Appeal: Entire family

Suggested for: Afternoon or evening

Client Suitability: General

Audition ‘Fdcilities: ‘Transcriptions

Submitted by: Webber Radio Programs.
401 Sheps Building, Dés Moines 9, la.

The Avenger
Fifty-twvo half-hour programs, completo
fn oach opisodn, presonting tho Adven-
turon ol The Avengor” In his fight againat
crimo. Producnd arn a companion foaturo
to “Tho Shadow” thls mystery thriller
offors advertinors, agnnclos and ntationa
notvsork calibor production. The principal
charactors aro bio.chomint Jlm Brandon
{Tho Avengor), his ansistant Forn Collyor,
played by Dick Juniver and Helono Adam-
son. Tho Avenger is bullt for famlly ap-
poal v/ith adult appoal dominating,
Avatlability; E. T,
Time Units: 30 minutes, onco wookly
Audicnco Appoal: Lntire family
Suggosted for: Evoning
Cliont Suitability: Family Products,
Packeage Products
Numbecr of Artists: 8 to 14
Rudition Facilities: Trunscriptions
Submitted by: Charle; Michelson, Incor-
porated, 67 West 44th St., MNew Tork
18, M. Y.

Adult

The Dixie Radio Theater

Scries of original radio plays, of varied
types, but generally slanted for Southem
audience, featuring local talent. Series has
received favorable comment from audi-
ence. Merchandising possibilities good
if bought by local firm. or in a conlest
manner if by national.

Availability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening (now at
Tuesdays)

Number of Artists: Varies from approxd-
mately 5 to 10

Audition Facilities: Transcriptions

Submitted by: WSB, Biltmore Hotel, At-
lanta, Ga.

10:30

“The Green Hornet”

A half-hour streamlined adventure with
all new and timely dramas—each com-
plete in itself—written and produced by
the same top-notch staff which originates
the immortal “Lone Ranger.”
Availability: Live talent and E. T.

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Breakfast Cereal,
Creamery or and product with mass
appeal

Number of Artists: 8

Audition Facilities: Transcriptions

Submitted by: King-Trendle Broadcasting
Corp., Station WXYZ, 17th Fl, Stroh
Bldg., Detroit 26, Mich.

The Grey Scal—TFhe

Adventure of Jimmie Dale

A mystery story based on the Jimmio
Dale series of books written by Frank L.
Packard (author of The Miracle Man). The
Jimmie Dale series was one of the most
popular mystery novel series from 1914
through 1930, with 2,000.000 copies of the
books sold. A well-known movie star wil"
play the title role.
Availability: Live talent

Time Units: 30 minutes, 1 time weekly
Audience Appeal: Entire familv
Suggested for: Evening

umber of Artists: 7 to 9 .
Audition Facilities: Will pipe live talent
Submitted by: Production Associates, 54%

Fifth Ave., New York 17, N. Y.
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‘Hitch your

wagon to our Stars

We hitched a wagon to the stars...WBT’s stars. -
Now every Saturday night, they take listeners in
100 counties* on a carefree “Carolina Hayride”—
W3BT’s new 9:15 to 11 P. M. jamboree.
Our team of stars have a pulling power that
can’t be beat in the Carolinas. There’s GRADY
COLE, two-time winner of a personal Variety
plaque...THE JOHNSON FAMILY, whose own
show draws 61% of all listening families in the
WBT Primary Areat... ARTHUR SMITH AND HIS
 CRACKERJACKS, cited by Variety in "45 for out-
standihg performance on CBS...THE BRIAR-
HOPPERS, for the past eleven years sponsored by
the same advertiser... FRED KIRBY, famed

...WBT’s “CAROLINA HAYRIDE"

recording artist and compéser of the current hit,
“Atomic Power”...THE SWANEE RIVER BOYS,
one of the country’s best quartets... CLAUDE
CASEY AND HARRY BLAIR, both noted Victor
recording artists...and LEE KIRBY, star of a host
of successful WBT productions. ‘

After riding the airways over a.coast-to-coast .

CBS network on Saturday afternoons, “Carolina

' vHayride”now is available for local sponsorship

on Saturday niglits —in time blocKs tailored to fit
your pocketbook. To hitch your wagon to our

network-calibre stars, call us or Radio Sales about .

“Carolina Hayride”—a show of tomorrow that’s
available today on WBT. 4

*WBT Nighttime Primary Area, CBS Listening Area Study, 7th Series 1944 ‘ 1CBS Listener Diary, Spring 1945

BT

SOUTHEASTERN bRUADEAS‘TING GUMPA_N"Y ‘ L
CHARLOTTE, 50,000 WATTS - THE SOUTH'S PIONEER STATION

3 Ty R .
“eiresented by Radio Sales, the Spot Broadcasting Division of CBS « New York, Chicago, Los Angeles, St. Louis, San Francisco, Atlanta
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;[’he Meal of Your Life”

a';'he Meal of Your Life” is a dramalic
nely show featuring such big name
{onalities as Elsa Maxwell, Gertrude,
wrence, llka Chase, Burgess Meredith,
‘é‘rge Jessel, Rosemary Lame, Ned
};'’ks and many others of equal name
i e. On each show a different guest
t (in some cases more than one) ap-
v:s with an oulstanding supporting
I of Broadway and Hollywood talent.
}r1 program re-enacts an important meal
iiae life of the guest, a meal they re-
welber most vividly for something that
zoened on the occasion, Publicity cam-
««n accompanies the show.

‘rilability: Live talant and E. T.

4 Units: 30 or 15 minutes, once or
i twice weekly

jsience Appedal: Entire family

h-yested for: Sunday afternoon or eve-
i ning

#at Suitability: Food Products,
= ages and Home Appliances
tuber of Arfists: 8 to 16

i.'l:s: $4,000 weekly for live network
;i.show; one quarter of “A"” one time
}i‘rcie of station used as syndicated
i~ transcribed show

Bever-

%.ition Facilities: Transcriptions

i’hmined by: Kermit-Raymond Radio
:..Productions, 8 East 52nd St., New
# York 22, N. Y.

r Che Olnsted Playhouse

¥

iC'elson Olmsted, radio’s foremost story
fi‘r, in a new series of radio plays
oed on the world’s greatest contempo-
#17 short stories by authors such as Rex
t-ch, Somerset Maugham, Paql Gallico,
fohen St. Vincent Benet, Irwin S. Cobb,
4. others, Presented with musical back-
;. and by Joseph Gallichie and orchestra.
bisted loses none of the essential flavor
v style of the original quthor, and
cieves a new high standard.
é-xilability: Live talent

t

Fie Units: 30 minutes, once weekly
iidience Appeal: Entire family

i

igested for: Evening

! nt Suitability: General

I nber of Artists: 35

rdition Facilities: Transcriptions

‘ ymitted by: National Broadcasting Com-
pany, Inc., 30 Rockefeller Plaza, New
York 20, N. Y,

The Playhouse of
Favorites

‘eatures leading actors and actresses
the stage and screen in dramatizations
famous stories that never grow old—
tries of adventure, romance, comedy
T:l pathos—written by such great wrriters
- Dickens, Longfellow, etc. Some out-
indmg “tavorites” are David Copper-
i!d, Pride and Prejudice. Treasure Island,
»le of Two Cities—the stories remain
:thentic—are skillfully adapted into bril-
‘nt half-hour radio productions.
srailability: E. T.

"ne Units: 30 minutes, | time weekly

1dience Appeal: Entire family
".ggested for: Evening

“amber of Artists: 10-20

t: Avallable at syndicated rates
udition Facilities: Transcriptions

abmitted by: NBC Radio-Recording Divi-
slon, National Broadcasting Co., 30

The Saint

The Robin Hood of modern crimo, the
twentieth century’s brighiest buccaneer,
already known to everyone through 30
best-selling novels, 8 motion pictures, and
two previous radio series, in a new series
of the gay and exciting adventures which
have established him as the prize head-
ache of cops and crooks alike.
Availability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Number of Artists: 8-10

Cost: Depends whether
vehicle or AFRA cast
Audition Facilities: Transcriptions
Submitted by: Saint Enterprises, Inc., 314
N. Robertson Blvd., Hollywood 36,
Calif.

done as star

“The Strange Cases of Dr.
Morton—Humanologist”

The Strange Cases of Dr. Morton—Hu-
manologist is a series of physiological
murder mystery dramas. Dr. Morton is a
humanclegist dealing with inhuman and
unhuman minds, “Humanology” is a
word created by us merely in keeping
with the subject matter of thé program,
and is an imaginary science which is a
combination of all of the “ologies.” This
is a series of pure fiction based upon
actual psychiatric experience. It will fea-
ture top-flight acting talent,

Availability: Live talent and E. T.
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Any national adver-
tiser or local retail establishment

Number of Artists: 6 to 12
Cost; Upon request
Audition Facilities: Transcriptions

Submitted by: Kaye-Martin Productions,
Inc., 36 West 44th St., New York 17,
N. Y.

“The Vaguabond
Adventurer”

Tom Terriss is the last remaining sur-
vivor of the 20 people present at the open-
ing of the Tomb of Tut-ank-ahmen in 1923.
Since that time he has traveled in more
than 100.countries, making motion picture
travelogues which have played all over
the world. Tom Terriss was on the stage
for more than 20 years, and in his skeich
“Scrooge’” gave more than -1,000 per-
formances in the United States. He was
featured in the network shows “Letters
from Abroad,” ““This Amazing America,”
“We Americans,” and “Our Yanks
Abroad.” In “The Vagabond Adventurer,”
Tom Terriss dramatizes and appears in a
collection of his most bizarre and exciling
adventures. 13 stories, each consisting of
three episodes to make a 3-times-weekly
13-week campaign. Stories are set in Man-
dalay, Singapore, Paris, Merocco, Egypt.
Italy, and other far-off places in a color-
ful pageant of adventure.

Availability: E. T.

Time Units: 15 minutes, 3 times weekly
Audience Appeal: Entire family ,
Suggested for: Evening

Client Suitability: Any type of product
Number of Artists: 8 to 19

Cost: Based on population of market
Audition Facilities: Transcriptions
Submitted by: Kasper-Gordon, Inc., 140

Rockefeller Plaza, New York 20, N. Y.
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The Voice of the Moment

One brief Moment in Time—fleoting, yet
how charged with drama and power! One
Moment in History—empires fotter, or
Science discovers a secret to alter the
course of civilization forever! Drama in
the eyes of such a Moment—told by the
Voice of the Moment! A gripping format
for a series of topflight suspenseful stories.
In six months on a Pacific Coast network,
an unbelievable Hooper on Saturday after-
noons! Details on request.

Availability: E. T.

Time Units: 15 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability:” General

Number of Artists: 6 to 9

Cost: Based on station rates. $10.00 mini-
mum

Audition Facilities: Transcriptions

Submitted by: Arthur W. Field Produc-
tions, 6233 Hollywood Blvd., Holly-
wood 28, Calif.

This is America .

Patriotic programs dramatizing the
evenis which are the heritage of America.
Paul Revere’s Ride, The Signing of the
Declaration. of Independence, Washington
at Valley Forge, etc. Superbly dramatized,
historically accurate.

Availability: E. T. .

Time Units: 15 minutes, 1 weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any type

Cost: ET—based on population

Audition Facilities: Transcriptions

Submitted by: Frederic W. Ziv Company,
1529 Madison Road, Cincinnati 6, O.

This Thing Called Love

A presentation of the world’s greatest
love scenes of history and literature . . .
each program complete in itself and a
perfect cameo of romance and charm . . .
delightful orchestral themes and back-
grounds . a perfect “natural” for
women . . . each program contains the
heart of every famous love story . . . the
pinnacle of romance and charm
Avadilability: E. T.

Time Units: 5 minutes, once or 5 weekly

Audience Appeal: Female

Suggested for: Anytime

Client Suitability: Any commodity
which women are interested

Number of Arfists: 3

Cost: Based upon population

Audition Facilities: Tramscriptions

Submitied by: Edward Sloman Produc-
tions, 1654 Cherokee ., Ave., Holly-
wood 28, Calif.

in

Thrill Theater

Psychological mystery program—iast-
est climbing format of the day. Frank |
Graham does a narration-type opening
and close, with an entirely new gimmick.
Program is written and directed by Larry
Marcus, author of “Dark Venture.” Rated
as tops in this type of radio drama. Half-
hour or 15-minute strip.

Availability: Live talent and E, T.

Time Units: 15 or 30 minutes, once or 5
times weekly

Audience Appeal: Entire family

Suggested for: Evening

Number of Arlists: § !

Cost: 31,400

Audition Facilities: Transcriptions

Submitted by: Vallee-Vodra, 717 Equit-

True Confessions

A half-hour, daily, dramatic presenta-
tion, foaturing stories adapted for the air,
from the nationally-known True Confos-
sions Magazine. Designed specifically for
women, each program-—complete within
its half-hour—deals with the basic emo-
tional problems—Ilove, romance, marriage,
financial security—that interest a femi-
nine audience. Fawcelt Publications offera
an intensive publicity tie-up between the
program and their magazines.

Avadilability: Live talent

Time Units: 30 minutes, 5 weekly

Audience Appeal: Adult

Suggested for: Afternoon or evening

Client Suitability: General

Number of Artists: Average 5—plus organ-
ist

Audition Facilities: Transcriptions

Submitted by: Mutual Broadcasting Sys
tem, 1440 Broadway, New York 18,
N. Y.

“Unsolved Mysteries”

Thirty-nine true baffling tales that com-
bine to make one of the most remarkable
mystery programs of all time. Stories such
as that of the African Witch Doctor who
traveled 1,000 miles through dense jungle
in one night; 16 people vanish from a
ship in mid-Atlantic; @ man found mur-
dered with doors and windows bolted and
barred from the inside: a dead wife found
working in the Haili sugar cane fields: a
wireless message from a dead operator,
saving a ship from collision: and others.
Sponsored in more than 100 cities, includ-
ing such advertisers as Texaco and Tex-
tron. Topflight Hollywood cast in each epi-
sode. Each program complete story.
Avdilability: E. T.

Time Units: 15 minutes, 1, 2, or 3 times
weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any type

Number of Artists: 5 to 15

Cost: Based on population of market

Audition Facilities: Transcriptions

Submitied by: Kasper-Gordon, Inc,
Boylston St., Boston 16, Mass.

140

“Veterans of Victory”

Back to the days of the battlefield—and
what happened to our G.I. Joes. They are
back now. Some have no hands and
many no feet. Some are blind. What hap-
pens now? dow does a grateful nation
react? What can we do to repay our
""Heroic Valiants?” “Veterans of Victory.”
the production that will really make Amer-
icans think and act. Has the cooperation
of the U. S. Treasury Department and
Veterans Administration. Truly great, and
deserves your airing, We will sell it for
you, too. Illustrated with shield-banners
and printed history, with talks by promi-
nent men connected with Veteran Organi-
zations and Veteran Rehabilitation.
Availability: E. T.

Time Units: 30 minutes, once weekly.
Audience Appeal: Entire fomily
Suggested for: Sunday afternoon or eve-
ning

Client Suitability: General

Number of Artists: 10-12

Cost: Aired with the cooperation of the
Radio Station

Audition Facilities: Transcriptions
Bubmitted by: National Radio Features,

able Building, Hollywood 28, C rlif.

100 State St., Albany 7, N. Y.
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“Answer Mé This”

%f'-& musical quiz . . . with music . . .
xiducted by local announcer, with studio
casts as contestants, Questions are
= ven around selections and artists in the
3ociated transcription library. Listeners
ive a chance for prizes in weekly
{emory song” and “local musical his-
17" contests. Format lends excellent
ir;sibilities for promotional tie-ins with
ial music shops, motion picture theaters,
Lic clubs, etc,

Fie Units: 15 or 30 minutes, 1 time
i weekly

t:dience Appeal: Entire family

§3gested for: Morning, afternoon or

%

L evening

tidition Facilities: Scripts

Eomitted by: Associated Program Service,

1+ Inc., 151 West 46th St., New York 19,
N. Y.

éi ‘Dinner at the Maxwell
3 House”

: .ntemew-qmz of diners in ornate dining

nm of famous old Maxwell House, with
:zes and music. Music supplied by
b =alist, accompanied by accordion. Two

unouncers Questions vary, but usually

~low theme of historical information, set

7 location in famous old hostelry.

r-ailability: Live talent

7ae Units: 30 minutes, once weekly.

7dience Appeal: Entire fomily

ygqested for: Evening

~ent Suitability: General, but more es-
pecially with products associated with

i dining . . . silverware, food, ching,

s kitchen electric appliances

ymber of Arfists: 4

jidition Facilities: Transcriptions

;jbmined by: WLAC, Nashville Tenn.

b
i

' “Do Re Mi for You>

1"Do Be Mi For You” is an easy. fast,
nusmg musical game that can be played
7 everyone, and holds the interest of a
"de radio audience and en enthusiastic
ndxo aqudience, for 15 minutes each day.
l,e game is a simple reverse of the
évuess The Tune” idea, only in “Do Re
{ For You,” the listener submits the name
t a well-known published song and chal-
tiges the Organist to play it. I the lis.
Mers song is used on the program and
h Organist is not able to play it, the
glener who submitted the song title
fceives a prize. During each broadcast
i‘vproximalely 15 songs are played.
krvcnlabiln}" Live talent

f:no Units: 15 minutes, 3 or 5 times week-
oy,

tadience Appeal: Entire family
i'ggested for: Anvyiime

Yient Sultability: Anv type, partizularly
‘ Lournhold

!1mber of Artisis: 2

by On requeat

‘adition Facilities: Tromsmwiptisn
“bmitted by: WiP, % :

-

7, Pal

Phila.

Feel and Tell

Thiz Is manon-sireel show. Large box |

rcorated with station call letlers con'uing
ariety of everyday articles. Interviewee
*aches in and tries o quess arlicle

more money. Arlicles are changed each
day. I dll “article questions” are ans-
wered, participant receives the article—
alarm clock, thermometer, mouse frap, efc.
(Title and format copyrighted 1946.)
Bvailability: Live talent

Time Units: 15 minutes, 5 times weekly.
Suggested for: Monday 9-12 noon.

Client Suitability: General. Or front of
theatre or department store

Number of Artists: MC and assistant
Cost: According to market

Audition Facilities: Transcriptions
Submitted by: WXIX, Inter-City Advertis-
ing Company, Inc., 1127 Lady Street,
P. O. Box 1133, Columbiq, S. C.

Fight to a Finish

This is a half-hour audience partici-

pating quiz, slanted for the teen-age mar-

ket. Stu Wilson, one of the top mcees in

the business, handles the fast paced mus-

ical offering. The show is geared to a

definite coverage.

Availability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Juvenile

Suggested for: Saturday cternoon

Client Suitability: Sponsors of cosmetics,

clothes, beverages, etc.

Number of Artists: 1

Cost: Depending on stations used or cov-
erage wanted

Audition Facilities: Transcriptions

Submitted by: Cruger Radio Productions,
5800 Carlton Way, Hollywood 28,
Calif.

For Ladies Only

Audience participation broadcast pre-
sented from the stage of a local Theatre.
Title was chosen by client who purchased
program. Prizes in money offered on
each broadcast and in addition theatre
passes and promotional gifts will be given
on. each show. Programs embracing audi.
ence participation idea can be built.
Avadilability: Live talent
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Afiernoon
Client Suitability: Already sponsored by
Roanoke Gas Co.

Number of Artists: 4

Cost: Other programs in this category can
be built. Cost on request

Audition Facilities: Transcriptions

Submitted by: Radio Station WDBJ], P. O.
Box 150, Roanoke 2, Va.

“Going Up'

A remote control broadcast from a De-
partment Store. Contestants sclected daily
by a new twist in advertising questions!
A qift-packaged program with contostants
winning purchase certificates (amount op-
lional) to be used in any department, any
floor in the store! A solid commercial
show, (commercial listeners will hear
and remember!) A “must” in advertising
for every department store in the country,
but, when limited to one per city, the in-
crease in sales will be amazing!
Availability: Live talent

Time Unlts: 30 minutes, 5 or 6 days
! reerl

Audience Appeal: Frmale

Suqggested for: Misrnina-Prrencon

icked up, .If hr does, a certain amount
{ money Is given. It he namesz a song
onnected with the article, more monny. |

lext, a movie title rugqested by articlo—'

. YADIO DAILY

Client Suitability: Dopar

{ Number of Artists: i (Em
Jl'\ucllho"x Facilities: ..
Submll!od by: Reoiitn

Ty 2
Y

.1 Unit Cost: Depandant upmn o
© Audition Facilities:

“Guesso”

“Guesso” is a game of skill in which
the listening audience, both young and
old, may play. Here is one of radio’s new-
est, easiest and most delightful radio
games, loads of fun for everyone. Easy to
play based entirely on skill. The
game of “Guesso” is based on the
audience’s abilily to detect the name of a
vocalist, title of a song, name of a sound,
or the identity of some famous person-
ality. All of these go to make up the game
of “Guesso,” “Guesso” is conducted- by
Murray Arnold, well-known radio master-
of-ceremonies, and conductor
tried and proven radio programs. Murray
Arnold is Program Director of WIP. The
program is produced by Edward Wallis,
well-known producer of many radio and
contest games such as “Dollars To Do-
nuts,” “Musi-Quiz,”" and “Guesso.”
Avadilability: Live talent and E. T.

Time Units: 15 hour weekly

Audience Appeal: Entire family and Juv-
enile

Suggested for: Evening

Client Suitability: Varied

Number of Artists: 3

Cost: On request

Audition Facilities: Transcription

Submiited by: WIP, 35 S. 9th St.,
7, Pa.

Phila,

How Well Can- You Spell

Listeners send in words of all types but
proper names and medical names are not
allowed. Announcer picks telephone
numbers ifrom book each day at random.
People called are asked to spell the word
selected and each day the word goes un-
spelled the sender of the word gets an
additional dollar and, of course, the even-
tual speller of the word receives whatever
the word is worth the day they spell it.
Program has wide listening audience and
words sent in by listeners are innumer
able. Merchandising possibilities are
good.

Availability: E. T.

Time Units: 15 minutes, Mon. thru Fri.

Audience Appeal: Entire family

Suggested for: Afternoon

Client Suitability: Any commercial adver-
tiser could use show

Number of Artists: 1

Cost: $100 Weekly

Audition Facilities: Transcriptions

Submitted by: WLBC, Radio Center, Mun-

cie, Ind.

iIf It filad Been You

“If # Had Been You' is an qudience
and listener participation show which
presents a series of sell-tontained drama-
tized quiz playlets. In these shows the
principals are conironted with a grave
problem or crisis in which the dilference
between life and death can only be solved

by quick thinking and almost instant
action. Several courses are presented
but only one is correct. It is for the
audience to discover which is correct

from the dramatization. The solution is!
dramatized in the following episode.
Availability: E T,

Time Units: 15 minutes, once rr :o
wrnerly.,
Rudience Appeal: Afiornoon: cves

Number of Artists: § o 7

Tronaorip

of many’

i Availability:

Submitted by: G. C. Bird & Associates,
1745 N. Gramercy Pl., Hollywood 28,
Calif.

“Inter-Collegiate Quiz”
Interesting and exciting treatment of
battle of wits between teams representing
girl’s and men’s colleges. Show tours and
plays in auditoriums and gymnasiums on
the campuses. Name band with program,
plays at school prom following radio
show. Universal interest and appeal.
Prizes to individual contestants and teams.
Availability: Live talent and E. T.
Time Units: 30 minutes, 1 time weekly
Audience Appeal: Entire {amily
Suggested for: Evening
Client Suitability: General
Number of Artists: 2, plus band
Cost: Moderate

Audition Facilities: Transcriptions and will
pipe live talent

Submitted by: Douglas F. Storer,
Sixth Ave., N. Y., N. Y.

1270

“Imvitation to College®

“Invitation to College” makes radio
history with a college scholarship as
grand-prize-climax to thirteen weeks of
fast-moving quiz programs for highschool
students., This series of half-hour history
quizzes has been carefully planned to the
last detail. Scripts, operational proced-
ure, directions for the quiz-master, and a
full scholarship are tied up in an out-
standing package. “Invitation to Col-
lege’ is a network-caliber production de-
signed to raise community interest to fever
pitch as local students compete for a

college education.

Availability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Juvenils; entire family

Suggested for: Evening

Client Suitability: Highest type. Banks,
large corporations, etc.

Number of Artists: Six to ten students,
and quiz master

Cost: Based on market-area

Audition Facilities: Transcriptions

Submitted by: B. Ellis Associates, 11 E.
44th, New York City

“Let’s Play Reporter”

An qudience participation program with
a newspaper office background. Frances
Scott acls as city editor, and quizmistress.
and gives out assignments to cub report-
ers, with highly amusing results. This
quiz show is entertaining and educational
tco. Excellent for a client who wants to
promote goodwill . . . as well as amuse
the public. Schools and colleges endorse
the idea. Broadcast over NBC for 23
weeks, and telecast over ABC Telovision.
Good tic-up for both audio and video.
Live talent

Time Units: ‘1) minutes, once weekly

| Audience Appeal:

Entire family
Suggested for: Evening

Client Suitability: General
Number of Artists:

Frances Scott, quest

¢, 4 actors, orchestra and nova-
~hord )

Audition Facilities: Transcriptions or wli!
pipe live taleant

lSubmJlled by: Basch Radio Corpor ot

17 East 45th St Mew Yerk 17, 0
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“Lobby Parley”

;pwcud Jones, veteran amnouncer and
re ad libber, at 12:15 to 12:30 noon,
tiday through Friday, puts a micro-
21e under his arm and fares forth to
b Benjamin Franklin Hotel Lobby to
ks out what the “man in the street”
} ks about the world and its doings.
|: lefinite topic carefully thought out
4 dvance—is the subject of discussion
r2ach particular day’s interview. Na-
3 lly these subjects are ones that are
it resent parading through the minds of
r;yone who is alert 1o the news of the
irUability: Live talent

1 Units: 15 minutes daily, .5 times
- weekly

i-ience Appeal: Entire family

i jested for: Anytime

Ji 1t Suitability: Food, clothes, drug ad-
i: vertisers

{ ber of Artists: 2 to 3

i On request

Lition Facilities: Transcription

wnitted by: WIP, 35 S. 9th St., Phila.
¢7, Pa.

;s Man With the Hat

;".’lis is a man on the street program

vt a different twist. Don Bell, station

F2e wearing a top hat with questions
ijed to the inside band. talks to pas-
t by, then doffs his hat and asks them
zhoose one of these questions. Ques-
71 earn participants cash awards and
tr> from simple ordinary questions to
brequest to have person sing a song,
:ze a jig. or walk barefooted. to the
rer and back. Anything can happen
‘y;:how and usually does.

-~ Irilability: Live talent
&3 Units: 15 minutes, 5 times weekly
lrience Appeal: Female
nyested for: Afternoon

= Kat Suitability: General
[:ber of Artists: 1
lrition Facilities: Transcriptions

: bxﬁlted by: WJW, 1375 Euclid Avs.,
i Cleveland 15, O. :

i
i

| ‘Meet Your Neighbor”

! fleet Your Neighbor” is a half-hour
ience participation quiz show built
md the idea that neighbors don’t
1.# as much about one another as they
bt they do. Pcirs of previously selected
rhbors compete against each other for
) ¥1 prizes in an aitempt io discover
$:h one knows more about the other.
| ed contest features are “The New
}rhbor of the Week” and “The Best
Erhbor I Ever Had.” both selected on
I'basis of letters to the station.
Lilc:bilily: Live talent

'» Units: 30 minutes, 1 time weekly
‘ience Appeal: Entire family

*;esled for: Afternoon

tnt Suitability: General

{1ber of Artists: 10-12

1+ Based on size of station and market
%:nilted by: Rodgers & Brown, 200 W.
{ 20th St., New York, N. Y.

TR

<

i
I Men on the Street

! street intervievr show that is different
“»nducted by two men with sharply
{rasting personalities oand styles. Pro-
Im is kept on strictly entertainment ba-
by informal, humen-interest type ques-
l‘inq. No serious politico-type ques-
is, Show lends itself well to civic
‘motion. Stresses cooperalion with vet-

@ hs, Veterans’ intervlows bring out
‘1 service-record and one day a week
iurned over to GIs who have a housing
tblem.

{xilubﬂhy: Live talent

.y

‘\DIO DAILY

B

Time Units: 15 minutes, 5 weekly
Budience Appeal: Enfire family. (12:15
p. m.) afternoon
Suggested for: Afternoon
Client Suitability: Any product of inter-
est to the housewife

Number of Artists: 2

Submitted by: WHKK, 51 West State St.,
Akron 8, Ohio.

Movie Award

A quiz show about the motion picture
industry, stars, and stories, featuring M. C..
Wendell Niles and movie commentator,
Sydney Skolsky. Each contestant selecled
from the studio qudience is asked ques-
tions about movie subjects, combining
Hollywood gossip and human interest.
Each contestant who answers the quartet
of questions correctly becomes eligible for
the Movie Award at the end of the show.
After each contestant is quizzed by M. C.
Niles, commentator Skolsky inserts some
Hollywood human interest story suggest-
ed by the quiz question. Movie Award
winner is given all sorts of gifts connect-
ed with the picture industry.

Avdilability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Entire f{amily

Suggested for: Evening

Client Suitability: Any product

Number of Artists: 10

Audition Facilities: Transcriptions

Submithted by: Jack Rourke Productions,
6331 Hollywood Blvd., Hollywood 28,
Cadlifornia.

“My Private Opinion

Our mikes go onto the busy Randolph
Street in Chicago’s Loop-to test the popu-
lar thinking on current local, national and
international issues. This is a cross-sec-
tion of Chicago speaking and thinking as
they feel on the issues which affect them
directly or indirectly. This is the public
making itself heard as only radio can
spread their opinions. “My Private Opin-
ion” is entertaining, lively and informa-
tive.

Availability: Live talent

Time Units: 15 minutes, 5 weekly
Audience Appeal: Entire family
Suggested for: Afternoon

Client Suitability: General
Number of Artists: 1

Cost: Talent plus time rate
Audition Facilities: Transcriptions
Submitted by: WCFL, Chicago, Il

“National Guiz”

A combination battle of the sexes and
battle of the bureaqus develops in this
new-type quiz show with a ditfferent gov-
ernment bureau selected each week io
send teams of three male and three female
contestants to answer questions concern-
ing their bureau. Each member of win-
ning team receives savings bonds, losing
team flowers. With a husband and wife
combination emceeing program, lively
battle develops. All questions are pre-
pared by officials of government bureaus
concerned.

Availability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any type

Number of Artists: 2 emcees and 1 an-
nouncer

Cost: 3200 weekly

Rudition Facilities: Transcriptions

Submitted by: Cowles Broadcasting Co.,
WOL, 1627 K Street, N. W., Wash-

- Prizes include sponsor’s product as well

QUIZ PROGEADS

Pays Yo Listen

they have phones or not.

Hoopers.

Avdilability: Live talent or E. T.

Time Units: 15 minutes, 5 times weekly
Audience Appeal: Entire family
Suggested for: Afternoon

variety store, drugs
Number of Artists: 2
Cost: Varies in accordance with prizes
Audition Facilities: Transcriptions
Submitted by: KRKO, Everett, Wash.

“People Know
FEverything”

ters! . . . Fun and intezest and monmev

win through cooperation and the spirit
of loyalty to other persons,
telephone or sireet corner.
through new approach!

Avadilability: Live talent

Time Units: 15 minutes, daily

Audience Appeal: Entire family

Suggested for: Anytime

Client Suitability: General and Partici-
pating

Number of Artists: Announcer

Cost: 1996 Associates Contract or Single
Rate

Audition Facilities: Transcriptions

Submitted by: The W. E. Long Company.,
Radio Division, 155 North Clark St.,
Chicago 1, 1L

Success

“People Know Every-
thing>

"People Know Everything” is a fast
moving quiz session, conducted on the
street, from the heart of Times Square.
Three main questions are asked nightly.

as cash, Each session contains novelty
situations caused by the constantly chang-
ing Broadway audience.

Avadilability: Live talent

Time Units: 15 minutes, 6 times weekly

Audience Appeqal: Entire fomily

Suggested for: Evening

Client Suitability: General

Number of Artists: 1

Submitted by: WOV, 730 Fifth Ave., New
York 19, N. Y.

Pick A Tune

The turn around telephone quiz. M. C.
calls number at random, asks person to
pick tune. If tune can be found in one
minute on record or firanscription, it is
played as request. If not found, person
who picks it is awarded prize. Prize
winners go to store of sponsor to re-
ceive gifts or cash. Direct merchandising
tie-up thus possible.

Avadilability: Live talent
Time Units: 3 or 5, 15 minutes weekly

A new kind of money give away show
that covers your entire audience whether
Handling is
unique and can be a big pull for big

Client Suitability: General merchandise or

“People Know Everything.” . . . Audi-
ence and an income of cards and let-

outgoing to people with emd without tele-
phones! . , . Earnestness and a zeal to

Contacts by

Submitted by: Mark Boyden, WSBT, 223
W. Colfax Avenue, South Bend 26,
Ind.

“Picle the Hits>

Pick the Hits is a script show. One
local announcer does the complete pro-
duction job. Three popular tunes are
played each day. and the listener is asked
to list the three tunes in the order which
will be established by the majority of the
participants. One letter is then drawn
and if the winner has picked the hits~in
the correct order, he will win the prize.
If no winner money is carried over to
next show.

Avadilability: Live talent

Time Units: 15 minutes, one to six weekly.

Audience Appeal: Entire family

Suggested for: Morning or afternoon

Number of Artists: One local announcer

Cost: Based on market (scripts and roy-
alty)

Audition Facilifies: Transcriptions

Submitted by: Imperial Radio Productions,
444 University Ave., Toronto 2, On-
tario, Conada

“Quiz Fer Cuash”

"Quiz For Cash” is a {ascinaling, profit-
able Studio-Telephone game! The Master
of Ceremonies of “Quiz For Cash” asks a
question of the one who answers his
phone call. The correct answer wins a
prize. The phone number is drawn in the
customary manner of such programs.
It is not necessary for the person called
on the telephone to be listening to Station
WIP, or even to the radio, as the question
asked is not taken from the Program,
but is one of a general quiz value, sim-
ilar to a quiz show conducted with a live
audience in the studio.

Availability: Live talent

Time Units: 15 minutes, 1, 2, 3, 4 or S
times a week

Audience Appeal: Entire family
Suggested for: Morning or Afternoons
Client Suitability: Any type

Number of Artists: 1

Cost: On request

Submitted by: WIP, 35 S. 9th St, Phila.
7, Pa.

“Quizmaster!”’

Working for Live Audiences, “Quizmas-
ter!” selects nine contestants and brings
to stage. This is done by cutling house
lites and roving searchlight lands on
one person. They are asked question
submitted from listening audience. Either
they win double or the person submit-
ting question does. After all nine are on
stage, you turn show over to them be-
cause they’re all frustrated “Quizmasters”
announcers, producers and sponsors and
they run the show. Based on successful
game created by producer called “Quiz-
master!”

Availability: E. T.

Time Unit: 30 minutes

Budience Appeal: Entire family
Suggested for: Evening

Client Suitability: Anything selling be-
twe - 5c and $1.00

Number of Artists: "Quizmaster” and asst.

Rudience Appeal: Entire family
Suggested for: Afiernoon or evening
Client Suitability: Department stores ;
ticularly

Number of Artists: 2—M.C. and pn ¢
find tunes

1
i
1
[

ington 6, D. C.

Cost: On request

tloor men; four floor men, stage
hands, ete. :

: Cost: $3000 wkly. excluding prizes. Much,

much higher if
Berle
Audition Facilities: Transcriptions
Submitted by: Bob Post of Pittsburh, 1820
Oliver Building, Pittsburgh, Pa.

you want Milton
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riRadio Steeplechase

‘§if Hour show featuring audience

}{nes) six Studio guests (Jockeys), Four

hr]es (and homé stretch). Questions. Mu-

]-spellmg, sports and general ques-

. Homsa stretch is general question
“Jockeys” and first 1o answer is ad-

miled to wire. Prizes for “Horses” and

‘jereys” First, Place and Show. Large

y5d designed like race irack used to

2: score and show position of contes-

g1. Listeners send in names and ad-

-es and suggested name for “horse”
lir letter is drawn,

{vlability: Live talent

ti. Units: 30 minutes once weekly

tirence Appeal: Entire family

sz‘ested for: Evening .

11+t Suitability: Wide Audience appeal

! suitable for any sponsor

Irber of Arlists: Studio staif only

kxiitted by: CKSO, Sudbury, Ontario,
. Canada
" “Sho-Biz-Quiz”

‘

‘ tow has been on over year, spon-
txl, Idea fully covered format and all
oible titles.  Three of nation's best
ro'a critics which happen to be in
v are asked questions that pertain
5 ow business L.LE. motion pix and legit;
or elerence, ask lollowing gquests who
v appeared; Benny Rubin, Wild Bill
ins, Mary Jane Walsh, Charles Coburn,
irse and Lindsay, Anita Colby. Jack
k:l, Little Jackie Heller; mail pull five
itred letters per week; no audience
imcipation. Show designed for the list-
woo.

tilability: E. T.

ic Units: 30 minutes once weekly, or,
! 2an be recorded and done 15 minutes
- 1aily with open end recordings.
nzence Appeal: Entire family
wested for: Afternoon (on et's),
i -3vening (live)

dirt Suitability: Anyone trying to crack
1. he mass market

hber of Arlists: 7

*‘ Network $2800 weekly

ivtion Facilities: Transcriptions

mhitted by: Bob Pest of Pittsburgh, 1820
+.Dliver Building, Pittsburgh, Pa.

or

Iriety of Amateur Chefs
iTa Society of Amateur Chefs gives
».an exciling new angle to audience
?i:ipation shows and it can deliver
. dio program of warm. good humor
r:lots of real laughs. Name people
re slage pep up the proceedings and
¢ it more exciting than ever. It is
e, to earth and full of fun—and it all
% place in the kitchen.

¥ {ability: Live talent

I Units: 30 minutes, once weekly
t-2nce Appeal: Entire family

pested for: Evening

lit Suitability: Food cr kitchen equip-
i nent

btion Facilities: Transcriptions

¥itted by: American Broadcasting
" Jompany, 30 Rockefeller Plaza, New
i {ork.

ijware With the World”

»quare with the World”. Now you

7. them . . . those little debts . . . and

2 you don’t! Now they are . .. and

o chango . . . they are no more!

b2y for a purpose! To get you off the

! Fun in circumstances revealing of

? extravagances, necessilies and in-

118,

Mlability: Live talent

b Units: 30 minutes once weekly
.ence Appeal: Entire fomily

lll Suitability: General

‘bor of Artists: }Master of Ceremonies,

Yot al

£: Low budget

tnitted by: Music

P ey
- 0T,

ags 11, 1.

HEDIO DAILY

RS

i cipal.
i N. ]. area scheduled to participate. Papers

Swingo
Cheer up America! It's Joy Time! Swing

Time! Sing Time! The world's musical

favorites in a rollicking frolic of fun . . .

the new musical game. Swingo! Swingo

Time is all the time. One "Disc Jockey”

who can also_act as “MC.” Two ways

to play "“Swingo:” 1. Music Library—

Transecriptions and recordings. 2. Live

Bands. Audience Participation in both.

Prizes distributed.

Availability: Live talent or E. T.

Time Units: One hour, one-half hour;
one, three or five weekly

Audience Appeal: Entire {cmily

Client Suilability: Drug Stores, Chain
Stores, Grocery Stores, Automobile
Dealers, Dairles, Home Appliances,
Radio Stores, etc.

Number of Artists: One M.C. and Platter
Jockey

Cost: Depends upon areq,
sponsor and station

ARudition Facilities: Transcriptions

Submitied by: Swingo, Inc., 1103 El Cen-
tro Ave., Suite 201, Hollywood 28,
Calif.

location of

“Teacher’s Per”

Participation show in which entire listen-
ing audience can take part. Quiz mistress
is a different local school teacher each
week. Ten questions are asked and those
of previous week answered by teacher
with transcribed music interspersed be-
tween each set. Contestanis mail in an-
swers and the earliest, most accurate set
of answers wins for its submitter a cash
or merchandise prize and the title of
“Teacher’'s Pel.” Winner of previous week
is announced at end of each program.
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening 8:30-9:00
Client Suitability: Any type, but particu-
larly suited to spot announcements as
audience listens attentively to both
questicns and answers

Numbr of Artists: 2

Submitted by: Radio Station KINY., Decker
Building, Juneau, Alaska

“Teletime”

Teletime is a new angle on the tele-
phone-out quiz show. Three telephone
numbers are selected from the directory
on each program. The person is asked to
estimate the correct time within 30 sec-
onds as indicated by the master clock in
the studio. If no winner money is carried
over to next call,

Time Units: 15 minutes, 1 to 6
Suggested for: Morning or Afternoon
Client Suitability: Jewelry account
Number of Artists: 2 loecal announcers
Cost: Based on market, (royalty and
scripts)
Audition Facilities: Transcriptions
Submitited By: Imperial Radio Preductions,
444 University Ave., Toronto 2, On-
tario, Canada.

The Service Club Hour

Teams of six men from service clubs
(Kiwanis, Lions, Rotarians, etc.) meet teams
of 6 from women’s service clubs in a bat-
tle of wits, with program not only provid-
ing educational tid-bits and laqughs, but
also helping promote the various philan-
thropic & civic activities in which cJubs
are engaged thru subtle plugs throughout
program by its mcee, a high school prin-
More than 100 such clubs thruout

in their towns run before & after broadcast

. stories, with pics.

Avadilability: Live talent
Time Units: 30 minutes, once weekly

{ Audience Appeal: Entire {amily

[Suggoslod for: Evening
Corporation of Amer-{ Number of Artists: .
430 North Michigan Avenue, Chi-' Submilted by: WPAT, 7 Church Street,

13 each broadcast

Paierson 1, N. .

QUIZ PROGRAMS

Spin the Botile

unlucky throughout their lives,
subject:
Life” and featuring an all round jackpot
cquestion.

Availability: Live talent

Time Units: 30 minutes, 1 time weekly
Audience Appeal: Entire family
Suggested ‘for: Afternoon or evening

or General

Hammond organist
Audition Facilities: Transcriptions
Submitted by: Ted-Bert Enterprises,

19, N. Y.

They Said It!

Famous sayings of famous men. Public
participation show. Siage divided in two
sections. One for contestants, M, C. and
announcer. Other for actors, sound effects
and preducer. Circumstances leading to fa-
mous words by a famous person are brief-
ly dramatized: contestant is then asked
to tell that famous saying, Or the reverse:
contestant is asked to tell who said the
famous words the circumstances of which
he has just heard dramatized. Listeners
get prizes for suggestions or skeiches of
famous sayings. Highly entertaining and
educational.

Availabi‘ity: Live talent or E. T.

Time Units: 30 or 60 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: General

Number of Artists: 6-8

Cosi: Based upon size of station and mar-
ket

Audition Facilities: Transcriptions or will
pipe live talent

Submitted by: Marcel Baulu,
St. Catherine St.,
Canada.

1434 West
Montreal 25, P. Q.

“Topsy Twrvy Quiz>

“Topsy Turvy Quiz” is just what the
name implies . . . only more so! Telecast
for six weeks for ABC Television, the show
and its MC, Frances Scott, received rave
notices from Variety: made this year’s
Billboard Editors’ Poll; and received the
first award of merit from This Month Mag-
azine. Highly original reasons for giving
away money and dozens of valuable and
expensive gifts to contestanis, who really
work for what they get! It’s that rare find
. . . a show that's tops for both televi-
sion and radio, for a smart client who
wants to tie up both media successfully.

Availability: Live talent

Time Units: 30 minules, once weekly !
Audience Appeal: Entire {amily I
Suggested for: Evening !
Client Suitability: General

Number of Artists:
dual script

Depending on indivi

iAudilion Facilities: Transcriptions or wili
pipe live talent

Submitted by: Basch Radio Productic i,
East 45th Street, New York 1~ 'l

17§
Y. !

A new type audience participation show
starring Bill Slater as Spinmaster using
five contestants that claim they have been
Short
dramatizalion of letiers from audience on
“Luckiest Day Or Event In My

Music supplied by Hy Gross-
man at the Hammond Organ. Bert Knapp
announcing. This is a fast moving audi-
ence participation show with a new twist.
It is so designed to keep listener interest
throughout and questions are picked to
appeal to crosssection of listener audience.

Client Suitability: Any product in a bottle

Number of Artists: Spinmaster, 3 actors,

Inc.
1674 Broadway (Suite 704), New York

. Towuro Quiz

ward destination.
miles at end of “tour”
gift in merchandise.
Availability: Live talent
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Client Suitability: Any

Suggested for: Evening

Number of Arlists: 4

Cost: $50.00 plus prizes

Audition Facilities: Transcriptions
Submitted by: WBIR, Knoxville, Tenn.

.

“Treasure Chest’’

Program is a new version of the “"Man
On The Street” broadcast. The announcer

der, a small treasure chest along with 10
keys to open this chest but only one key
fits the lock. In the treasure chest is locat-
ed prize money and merchandise. The par-
ticipants are given questions and, if the
question is answered, they are given a
chance of opening the chest, If they se-
lect the right key and open the chest, all
of the conienis of the chest at the time is
theirs. If they fail to open the chest, they
are given a small consolation prize.
Kvdilability: Live talent

Time Units: 15 minutes, 6 times weekly.
Audience Appeal: Entire family
Suggested for: Noon

Client Suitability: General

Number of Arlists: 2

Audition Facilities: Transcriptions
Submitted by: Radio Station KMAC, Na-

tional Bank of Commerce Building,
San Antonio, Texas.

“What Burns You Up?”

“What Burns You Up” was sponsored
by Norwich Pharmacal Company., over
the Yankee Network, attaining a 10-CAB
rating. This is an audience participation
program that can go on forever. Name’
quest on each show. Excellent merchandis-
ing and promotion tie-ups with newspapers
and magazines. Here’s a tested and prov-
en program that all ages enjoy.
Avdilability: Live talent

Time Units: 30 minutes, once weekly

. Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: General

Number of Artists: 2 to 3

Audition Facilities: Transcriptions or w1ll
pipe live talent

Submitted by: Basch Radio Productions,
17 East 45th St., New York 17, N. Y.

Zing-0

An amazing radio game. Played with
cards, player irying to identify various
sounds heard on the program and mark-
ing the pictures on the card with numbers.
Instead of calling numbers, the station
plays a transcribed, dramatic episode with
sound effects. Spoken sounds serve as
clues.

Availability: E. T.

i Time Units: 15 minutes, 1 or 3 weekly

Suggested for: Anytime

Client Suitability: Any type
Cost: E. T.—based on population
Audition Facilities: Transcriptions

Submitted by: Frederic W. Ziv Company.,

1528 Madison Road, Cincinnati 6,
Chio.

53

Quiz program with questions about peo-
ple, sporis, history, etc., in State of Ten-
nessee. Correct answers worth miles to-
Contestant with most
receives largest

carries with him, strapped on his shoul-
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LA Penny for Your
Thoughts”

- 1blic participation type of program
3¢, in the lobby of the city's largest and
i3t theatre three afternoons a wool. Lis-
iy rs take part in the show insofar as
ttr: supply the questions, those of human
++est or humorous import, for which five
scxrs is paid if the questlon is used.
iz1 person interviewed is awarded “a
pe1y for your thoughts” on a small sou-
var card. The mail count averages 1000
ivrs a week.

fitilability: Live talent

Xi» Units: 4:45-5:00 p. m., three days
I+ weekly.

i7zlience Appeal: Entire family

bugested for: Afternoon

17nt Suitability: All types

Iiaber of Arlistst Fmcee and staff an-
111 nouncer

ficition Facilities: Tramscriptions

Bimitted by: WIJR, the Goodwill Station,
.7 Inc., Fisher Building, Detroit 2, Michi-
. gam.

Firunch at the Bungalow?’

“airty minutes of music and fun from
cocal restauramt, featuring an MC,
trpiano and clarinet, plus a male and
f:ale singer. A musical quiz is worked
ic: the body of the show where the MC
11 fun with. the ladies in the cudiences.
ifinilability: Live talent

Tie Units: 30 minutes, 5 times weekly.
dhlience Appeal: Entire family

Ezgested for: Afternoon

{'nt Suitability: Any product that in-
r: terests the ladies

fcnber of Artists: 5

t: $35 per day :

lition Facilities: Tramscriptions
\Sz.milled by: KRKO, Everett, Wash.

I Cafe International
Qi’m;iely—-—in an unusual setting—'Nuff
w1,

i zilability: Live talent .

e Units: 30 minutes, once weekly
izdience Appeal: Entire family

{E 1gested fors Week-end, afternoon or
- evening

ant Suitability: Any product in general
iz use

dmber of Artists: 5 or 6 plus orchestra
fomitted by: Ann Barbinel Prod., 54
77 Riverside Drive, New York 24, N. Y.

p
o

> '
t Cal Tinney’s Calendar
{ N .

5& unique musical program which stars
'l Tinney emd the full Edwin Franke
“ldman Band. a chorus of iwenty-five
i~ces, and each week features a famous
ast soloist. Every week from East to
»st there are dozens of Meetings, Con-
‘ations, Special Events, etc. The purpose
rthe ‘program is to mention as many of
3¢ happenings in the week as possible.
“ese important occasions become the
r pringboard” for an outstanding musical
togram furnishing pleasant relaxation
d delightful musical enjoyment for
ery age. .

+railability: Live talent

me Units: 30 minutes, once weekly
tudience Appeal: Entire family
t1ggested for: Evening

f,'umher of Arfists: 1 regular, orchestra,
I and variable
i1ibmitted by: National Concert & Artists

Carnival Wi th‘ Bernie West

Tho twelve-ring carnival foaturing tho
stars of tomorrow with Bornio West, late
of Cafa Socioty and Now Yorl's bost
night clubs as MC and comic. Tho sup-
porting cast includos ‘'Dr.” Henry “Hotlips™
Levine and his Lucky Sevon with guost
stars such as Tho Smoothios Quariol.
Phil Loeds, comedy star of tho Villago
Vanguard, Pat Hoseloy and Flora Me-
Michaels, comedicnnes, Yvotte, and others.
This is NBC’s showcasc for now talont.
B headliner in variety radio entertainment.
Availability: Live talent

Time Units: 30 minutes, once woekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: General

Number of Artists: 25

Audition Facilities: Transcriptions
Submitted by: National Broadcasting Com-
pany, Inc., 30 Rockefeller Plaza, New
York 20, N. Y.

Club Bobby-Sox

The floor-show for Club Bobby-Sox is

a hali-hour long, and full of songs, fun and

teen-age appeal. A hep five-piece tombo

and a cast of variety show veterans as-

sures a loyal high school audience. The

show includes live musical numbers, a

comedy sketch, and a solid-sending spe-

cial feature.

Availability: Live talent and E. T.

Time Units: 30 minutes, once weekly

Audience Appeal: Juvenile

Suggested for: Saturday morning or week-
day afternocon

Client Suitability: Department stores, or
any product with teen-age appeal

Number of Arlists: 9 to 11

Audition Facilities: Transcriptions

Submitted by: Al Burton Radio Produc-
tions, 2040 Sherman Avenue, Evans-
ton, Il

Doodlesockers

Sparkplug of this entertaining show is
indefatigable Sydney TenEyck, emcee. Lis-
teners risibilities are tickled by his facul-
ty of introducing performers with a string
of alliterative superlatives, High spot of the
program is his description of some fantas-
fic episode in the life of his fabulous
grandfather Tarbaby TenEyck, Music is
provided by Keith Wildeson’s Orchestra.
Vocals are handled by Tenor Jack Brown.
Sylvia and the Mary, Jean and Betty vocal
trio.

Availability: Live talent or E. T.

Time Units: 30 minutes, 1 time weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: General product adapta-
bility-

Number of Artists: 15

Cost: Upon request

Audition Facilities: Tramscriptions

Submitted by: WLW, 40 W. Ninth Street,
Cincinnati 2, Ohio.

Punninger-

A variety show starring telepathy by
Dunninger. Top-noich falent in music and
singing., Each week celebrities. as guest
judges watch the Master Mentalist per-
form his feats of wizardy. He reads the
minds of members of the audience and
then as startling climax he performs, a
new “Brainbuster” each week. Altogether

Corp., 711 Fifth Ave., New York, N. Y.

"AD10 DAILY

'L

ph

a masterpiece of showmanship and ex-

»
collont ontortainment ans Dunningor koops
hin audlioncos onthralled.

Availabllity: Live falont

Time Units: 30 minulon, onco waokly

Audionce Appoal: Enlire family

Suggostod for: Evoning

Numbor of Artists: 3 roqulars, a singor,
and orchesira

ARudition Facllitios:

Submitted by: Natlonal Concort & Artiotg
Corp., 711 Fifth Avonun, New York,
N. Y.

Fair Exchange

This program affords an opporfunity
to parficipants of all ages to oxchange
personal belongings and services of any
and every kind. Bartering for things they
want is not only excitling but entertaining,
Comedy or pathos lies in the story be-
hind the items offered. All exchanges are
made in the studio. Its entertainment value
is enhanced by the natural spontaniety
of the participants, and s enjoyed by
children as well as grown-ups.

Availability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any client or product

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: Mary D. Chase Productions,
875 Fifth Ave., New York 21, N. Y.

Gaslight Gayeties

A program for all who like the old
songs. It has music, drama and comedy!
Featuring a Quariet, -Girl Singer, Old
Time Orchestra, Gaslight Gayeties is
bound together with the patter of the Old
Stager who is a past-master in the art of
situation comedy. This series is based on
research of the doings in the Gay Nine-
ties.

Avdilability: E. T.

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Afternoon or Evening

Client Suitability: Furniture, Men's Shops,
Home Appliances, etc.

Number of Artists: 12

Cost: Varying

Audition Facilities: Transcriptions

Submitted by: Radio Station CKNX, Wing-
ham, Ontario, Canada.

“Glooem Dedgers”

A truly spectacular four-hour live pro-
gram featuring outstanding popular vocal-
ists, comedians, instrumentalists, of Ameri-
can show business. Aired Monday through
Saturday from 9:00 a.m. to 1:00 p.m., it is
the ideal "escape’” entertainment on the
broadcast band. Program also offers reg-
ularly-spaced 15 minute news reporis,
“Gloom Dodgers” is the only show of iis
kind in the metropolitan area. The- co-
masters of ceremonies are the gifted Morey
Amsterdam and Ward Wilson.
Availability: Live talent
Time Units: 15 minutes, 6 times weekly
Audience Appeal: Entire family
Suggested for: "Moming
Client Suitability: General
Number of Artists; 35
Audition Facilities: Transcriptions or will

pipe live talent
Submitted by: Station WHN, 1540 Broad-

Goodwill Minstrels

A daily quurtor-hour alring of u great
American Institution, the Minatrel Shows,
Votoran blackfacn comodians comblinen
with typleal music that carrion tho audi-
onco back to the days of Dockstader and
Honoy Boy Evans. It's a happy intorludn
In tho Hatening routine of any day.

Availability: Live talont

Time Unlts: 15 minutes, 5 timan srackly

Suggostod for: Fvoning

Cliont Suitabllity: Home and Farn Prod
ucts

Numbor of Artists: 9

Cost: $15.00 por program

Audition Facilitios: Transcriptions

Submitted by: Radio Station
Shenandoah, lowa

YMA,

Happiness Hotel

A half-hour night time variety show
with Tocal at “Happiness Hotel,” vacation
villa, inherited and managed by madecap
Rosemarie with Paul Regan, ex-air corps
captain back at his old job as Bell Cap-
tain, Bess Myerson (Miss America), con-
cert pianist, ailempis fo crash Hollywood
through visiting celebrities. Buddy Boylan,
male vocalist, casanova of D'Artega’s All-
Femme Ork who causes many sleepless
nights for maestro. Bert Knapp announc-
ing. A last moving musical-variety with
comedy. songs, and music with all in-
gredienis to make it a top variety show.
Availability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: (Most any type) General
Number of Artists: 5 plus orchestra
Audition Facilities: Transcriptions
Submitted by: Ted-Bert Enterprises, Inc.,
1674 Broadway (Suite 704), New York
19, N. Y.

Heart of America Barn
Dance

A DeLuxe Barn Dance Production con-
sisting of a large group of different type
Barn Dance performers using famous Hill-
billy and Western acls as Guest Stars.
Complete show including bands, trios,
choir, dancers, Producers, MC, soloists.

Availability: Live talent or E. T.

Time Units: one hour once weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suilability: General

Number of Artists: 60

Submitted by: W. M, Ellisworth, 75 E.
Wacker Dr., Chicago 1, Il

i-Sehool Jamboree

Hi-School Jamboree is a half-hour audsi-
ence-participation show for teen-agers.
Contestants are picked in a unique way,
and win prizes after completing hilarions
stunts. Jive music f{ills in the show,
Availability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Juvenile

Suggested for: Saturday morning

Client Suitability: Any product with test:
age appeal

Number of Artists: 6 '
Audition Facilities: Tremscriptions
Submitted by: Al Burlon Radio Produc
tions, 2040 Sherman Avenue, Evans-

way, New York 19, N. Y.

ton, Ill.
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predesnid

NEW RADIO PACKAGE SHOWS

ity plus! So . ..

here’'s what we offer . . .

We give you a list for your recommendation of talent and programs; a MAJOR sensation.
SPONSORS we render this-portfolio ’Cause they know advertising by radio Brings buyers, a market, prosper-
to SPONSORS from US!

To the

NEWS!

“News in a Nutshell!”

Frank Singiser

LAUGH!

Perry Ward gets the pie in his face

in riotous audience-participation.

ADVENTURE!

“Adventure for Hire”

John Loder

Accurate! Hot! Prizes! Chuckles! Fun! Swashbuckling! Exciting!

Interesting events of today! Drama on the high seas!

DUNNINGER!/

Master Mentalist . . .

MUSIC!

“Prima Donna”
Vivian Della Chiesa
Grand Opera Yesterday

EDUCATION!

; der! e . )
mind reader! Town Meeting of the Air”

Tune in with him on mental air Enlightening discussion of today’s contro-

waves topped off with fascinating Leader in its field for

versial questions.

iﬂ a e . 2
Brain Buster. over 11 years!

Tapestry of Romance

SPECIAL EVENTS

Keep in tune with the times with
“Cal Tinney’s Calendar.”

Unusual events reviewed each week accom-

MELODY!

“Melody U.S.A.” the drama that is

its story and music.

SPORTS!

“American Outdoor Sportsmen’s Show”’!

Adventure in the Great Qutdoors! America . . .

Information from Experts Magnificent Americana! 7
panied by Edwin Franko Goldman Band

and chorus.

Informative! Refreshing! Light!

MYSTERY!

“Crooked Square”
Here is murder in capsule form!
Vivid drama .
“Variety.”
Chills, thrills in complete-in-one

. won raves from

story.
So . .. 4
THINK of your product and buy it a show . . .
And . . .

WATCH the results as upwards they go!

N CAC

NATIONAL CONCERT AND ARTISTS CORPORATION

LECTURE AND POPULAR ATTRACTIONS DIVISION — DANIEL S. TUTHILL, DM ector, SELMA WARLICK, Assz. Director
711 FIEFTH AVE. PLaza 3-0820 "NEW YORK 22, N. Y.

"RADIC DAIY

!

(
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Bmﬂj Suggested for: Morning

1,4 1ighlighting honeymooners. Durward

g

Il Variely

.{ Built around the high schools of the
igrovince, with pupils from a specific
ischool participaling each week, the pro-
{ yramme keeps listeners informed of cur-
¢ ent high school evenis with special ref-
yrnce to sport, hobbies and recreational
1ctivities. A two-minute, unrchearsed act
»y teen-agers chosen from the audience, a
uizz, lots of transcribed dance music and
t well-known guest star, add to the pop-
¢ 1larity of this show among adults as well
¢ 15 school kids. .

| Availability: Live talent or E. T.

¢ fime Units: 1 hour, once weekly

i Rudience Appeal: Entire family

\ 'Suggested for: Afternoon

t Slient Suitability: Department Store
i {umber of Artists: 20 '

jubmitted by: CFRB, 37 Bloro St., W.,
Toronto, Ont., Canada.

i
)
i

o

Hits and Scores

A full afternoon fealure that brings the
istener diversity in music, news and base-
yall scores on the hali-hour, This show is
. wtremely flexible and saleable in various
i egments with spot availabilities featur-
ng the baseball scores. Hits and scores
rom the realms of music end sports.

‘ime Units: 5, 10, 15 and 30 minutes, 7
weekly

' ludience Appeal: Entire family

suggested for: Afternoon

Slient Suitability: General

jubmitted by: WHKKX, 51 West State St.,
Bkron 8, Ohio.

r

Honeymeoon in New York
A morning variely show with music

{irby., Master of Ceremonies, kmown from
:oast to coast in daytime radio, and Joy
Hodges featured vocalist and one of
Broadway's newest singing stars, inter-
view a honeymoon couple, a newly en-,
igaged couple, and an older married
! souple celebrating their anniversary. Each
couple receives an arm load of gifts for
their holiday in New York. Ideal for the
feminine angle with emphasis on music,
and romance for the morning mood.
BAvailability: Live talent
. Time Units: 30 minutes, 5 times weekly

! Rudience Appeal: Female

: Client Suitability: General
: Number of Artists: 15
- Audition Facilities: Transcriptions

« Submitted by: National Broadcasting Com-
pany, Inc., 30 Rockefeller Plaza,
New York 20, N. Y.

“It’s Bedlam Time”?

A zaney, slap-happy late hour musical
variety that rates high in popularity not
only in Detroit but in more than a dozen
states, WJR's 50,000 watlts, and a clear
channel at 11:30 p. m. EST, broadcasts
Toby David, comic announcer, emcee and
writer, backed by a 16-piece rhythm or-
" chestra with boy and girl singers. The
nightly show is packed with fasi-tempo

'and gags in an informal off-the-elbow
i manner, as well as unusually fine orches.
© tra arrangements.

¢ Availability: Live talent

4 Time Units: 11:30-12:00 p.m., 5 days

ot
i

Suggested for; Evening

Client Suitability: All types

Number of Artists: Approximately 20
Audition Facilities: Transcriptions

Submitted by: WJR, The Goodwill Station,
Inc., Fisher Building, Detrolt 2, Mich-
igan.

“Jive Junction’”

Jive Junction is custom-built for Bobby-
Soxers! The features of this teen-age pack-
age: The “Tive-Five” Ork, with vocalist
Nancy Scott, beats out the best in music;
there’s a two-minute survey of national
teen-age news; on audience-parlicipation
feature is included; and the special pres-
entation is the “Tale-of-a-Top-Tunesmith’—
a dramatic story of a music-maker, with
an ear-catching twist—spun by narrator
Mel Diamond. :

Avadilability: Live talent or E. T.
Time Units: 30 minutes, once weekly
Audience Appeal: Juvenile
Suggested for: Afternoon

Client Suitability: Department siores, or
national products with teen-age ap-
peal

Number of Arfists: 9-11

Audition Facilitities: Transcriptions

Submitted by: Al Burton Radio Produc-
tions, 2040 Shermon Avenue, Evan-
ston, Illinois.

Kilecyele Kapers

This program is a variety show featur-
ing a blues singer, organist, six piece
house orchestra and a wide awake MC.
Comedy skits can be added. without dis-
rupting format of program. Also a male
singer will be added to the program when
and if client deems necessary.

Availability: Live talent

Time Units: 30 minutes, once weekly
ARudience Appeal: Entire family
Suggesied for: Evening

rect selling)

Number of Arlists: 12

Cost: On request

Rudition Facilitites: Transcriptions
Submitied by: Radio Station WDBJ, PO
Box 150, Roanoke, 2, Va.

Let’s Build a Home

Program of informal chatty nature be-
tween man and woman. Information given
on building home of tomorrow from the
time site is chosen to interior decorating.
Has been on the air two years commer-
cially, bringing up to the minute iIn-
formation on building malerials, new gas
equipment and financing for the returned
soldier and civilian, Merchandising has
included award of a bond for best post-
war building idea. Display has been made
of several model tomorrow’s homes with
each sponsor. Set of 5 home planning and
building booklets mailed on request.
Availability: Live talent or E. T.

Time Units: 14 minutes, 29 weekly

Audience Appeal: Female and Male

Suggested for: Morning or Evening

Client Suitability: Due to reference library
compiled, is suited for lumber deal-
er, floor covering, furniture, gas com-
pany, bank, hardware, home fixtures,
plastics, china and all home commodi-
ties

Cost: Flexible depending on cmount of
promotion work, mail, etc.

waekly
{,: Audience Appeal: Entlre family

o RADIO DAILY

&

Submitted by: WICC, Box 230, Bridgeport,
Conn.

Client Suitability: General. (Good for. di-|

VARIETY

Lucky, Penny and Dean

Lucky, Penny and Dean are an oxpe-
rienced trio composed of vocalists, ac-
cordion, guitar, Hammond organ and bass
fiddle. Modeorn, western, follkk music. Two
excellent solo voices.

Availability: Live talent

Time Units: 15 minutes

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: General

Number of Artists: 3

Submitted by: W. M. Ellsworth, 75 E.
Wacker Dr., Chicago I, Il

“HFunchtizne with a
Punchiine

Thirty minutes of Variety mec'd by Peter
Roberts, who presents Clarence Fuhrman
and his 17-piece orchesira, the furious
five, as hot as they are furious, Kokomo,
the boogey-woogey piano man, Penny
Reed, that sweet singer, Roger Coleman, a
real voice, the Shelley Quartet, spirituals
with spirit, Andy Arcari, the wizard of
the squeeze box, Mary Lou Howard, a Tex-
as gal that is blue, Gene Graves, a sing-
er who always .sounds as tho’ he is sing-
ing to his one and only, Phil Sheridam,
the litile boy with the big voice. Lunch-
{ime with a Punchline draws on the above
five half-hours a week.

Availability: Live talent

Time Units: 30 minutes, 5 times weekly

Audience Appeal: Entire family

Suggested for: Afternoon, 12:15-12:45 P. M.

Client Suitability: Food

Number of Artists: 25

Cost: On request

Audition Facilities: Transcriptions

Submitted by: Westinghouse Station KYW,
Philadelphia, Penna.

Maainsireet

Everyday happenings that occur on the
main street of your home town and mine,
interspersed with the music heard today
and yester-year on the busy thorough-
fares of the midwest. Bits of philosophy
as applied to everyday life, sprinkled
with humor and the funny side of the
news, are important hits of patier included
in the program. Subjecis on the serious
gide restore balance to the program, such
as: news of the day and its probable
effect upon the daily lives of the people
along mainstreet.

Availability: Live talent

Time Units: 15 minutes, 6 times weekly

Audience Appeal: Entire family

Suggested for: Afternoon

Client Suitability: Food and household
products for the home

Number of Artists: 7 to 8

Cosi: $15.00 per program

Audition Facilities: Transcriptions

Submitted by: Radio Station
Shenandoah, Iowa

KMA,

“Musical Mailbag”

1 Availability: Live talent

Audicnce Appeal: Entiro family
Suggested for: Afternoon

Client Suitability: Agricultural

Number of Artists: 2

Audition Facilities: Will plpe live talent

Submitted by: Radio Station CKFI, Fort
Frances, Ontario

Pappy Smith & His Hired
Hands

Fast paced show within a framework of
music, fun and bits of homey philosophy.
Featuring Pat Barnes playing ““Pappy
Smith” as well as himself—Frank Noval,
virtuoso on more than 30 instruments, and
the world famous master of the accordion,
Charles Magnante, highlight the musical
portion with sparkling solos. Humor—
down-to-earth jokes and light banter, the
entire cast participating, create an infec-
tious, irresistible mood. Philosophy—sim-
ple homespun thoughts — poetry that
touches the heart, an effective balance for
a variety show.

Availability: E. T.

Time Units: 15 minutes, optional weekly
Audience Appeal: Entire family
Suggested for: Morning general

Client Suitability: General

Number of Artists: 5

Cost: Based on quarter hour daytime rate
as listed in Standard Rate & Data

Audition Facilities: Tramscriptions

Submijited by: SESAC, Inc., 475 Fifth Ave.,
New York 17, N. Y.

Ray Perkins® Show

Ray Prkins does an hour and a half of
the “piano and chaiter” for which he be-
came famous on the national networks
before the war, built the latest popular
phonograph record program giving an un-
usual twist to the laiter type of show.
Humorous or serious comment on the
music, weather, current events, etc., and
songs by Perkins are interspersed with
records combining the live personality with
the participating record show technique.
Time Unils: 5 and 15 minutes, 3 or 6 times

weekly
Suggested for: 2:30-4 p.m.
Client Suitability: Any
Number of Artists: 1
Audition Facilities: Transcriptions
Submitted by: Eugene P. O'Fallon, Inc.
KFEL, Albany Hotel, Denver 2, Colo.

Rex Allen, The Arizona
Cowby, & His Range
Riders

A musical program with a distinct West.
ern flavor. Allen sings cowboy songs and
ballads, many of his own composition.
Continuity written by Jack Holden, one
time Tom Mix scripter has a Western tang

wesl,

Old time recorded music interspersed
with interviews with studio visitors who!
may Send informal greetings to their:

friends. Excellent for reaching rura! fam- | Client Suitability: Any N
Number of artists: 6

Andition Facilities: Transcriptions
Time Unils: 15, 30 or 50 minutes, zix times | Submitted by: WLS, 1230 W. Washinglon

ily audience,
Availability: Live talent

weekly

Time Units: 15 minutes, 6 times weeklv.
Audience Appeal: Entire family
Suggested for: Morning

St., Chicago 7, Illinois.

and includes stories of the old and new _.
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THE GREEN HORNET

An already established network
show—*"The Green Hornet”’,
now being aired by the American
Broadcasting Company each
Saturday evening — has thrilled
coast-to-coastnetworkaudiences
for seven years. Two “Green
Hornet” motion picture serials
proved to be second in popular-
ity only to "The Lone Ranger”
movies,toppingeveryotherserial
produced prior to that time.
“Green Hornet” comic books
have been favorite sellers since
they hit the news stand in 1940.
All new and timely half-hour
dramas—each complete in itself,
“The Green Hornet” programs
are thrill-packed, drama-filled,
mystery adventures with assured
appeal for the entire family.

""ROADCASTING CORPORATION

i

M Avaitable for Ntional
QWMW...H

Another proven network favorite by
the producers of ““The Lone Ranger”

bREEN HORNET”

Wire or write

THE GREEN HORNET, INC.
1700 Stroh Bldg., Detroit 26, Michigan

or

The American Broadcasting Company
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| SESAC Trtm.scmptum
; ‘ Library

Diversified lranscnphon service—easily
id to all typs of sponsors. Modern
flor made 15-minute programs consist-
17 of a variety of music in the following
hlegories: Series A" — American folk
qsic, square dances, cowboy, hillbilly
+d western songs; Series ''C”"—concert
~sic; Series "H' — Hawaiian music;
iries "N’ "—novelties; = Series ‘R'“—Re-
;ious music, gospel songs, hymns, spirit-
\Is, etc.; Series “"S"”"—S8South American &
¢ anish music, perfectly paced shows with
%) talent from all branches in the enter-
rnment field.

rlailability: E. T.

Tae Units: 15 minutes, optional weekly
sdience Appeal: Entire family

.ggested for: Morning, General

:‘ent Suitability: General

t-mber of Artists: Unlimited

1st: Based on quarter hour daytime rate
as listed in Standard Rate & Data

bmitted by: SESAC, Inc,, 475 Fifth Ave.,
New York 17, N. Y.

‘Smile Time

This .quarter-hour, five-times-weekly

w, features the screwball writing,

ngs, patter and antics of Wendell Noble

=d Steve Allen, in as funny a take-off

t: radio soap opera as may be heard on

i+ airwaves.

Program never begins in same manner

ice. And Noble and Allen, proprietors

<the “Nit-Wit Network”, keep things at

nrer-heat throughout their daily stint.

r-ailability: Live talent

ne Units: Fifteen minutes, three and five
times weekly

iidience Appeal: Entire family

tggested for: Anytime

:ent Suitability: General

‘mber of Artists: Cast

musicians

71dition Facilities: Transcriptions

of 3 and 2

ibmitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York, 18,
New York

| “Songs to Remember”
Grace Wilson, “The girl with a million
‘ends,” a featured vocalist with WLS for
: years, and WLS orchestra, directed by
§srmcm Felber. Songs old and new. fea-
tring ballads Miss Wilson has popu-
izized thru the years. Fine music, well
tesented.

drailability: Live talent

me Units: 15 minutes, 5 times weekly
zadience Appeal: Entire family
iiggested for: Afternoon and Evening
tient Suitability: Any

Zimber of Artists: 23

iudition Facilities: Transcriptions

nbmitted by: WLS, 1230 W. Washington
© St., Chicago 7, Ill.

Star Time v

g 15- minute dramatizations—stars of
ollywood and Broadway, fascinating big
Tmes from the fields of art and litera-
re , . . with the exclusive, new “Cue-in”
sichnique that localizes the program.
vailability: E. T.

imo Units: 15 minutes, optional, weekly
.udience Appeal: Female

uggested for: Morning or afternoon
iUent Suitabllity: General

wdition Facilities: Transcriptions

' -ubmitted by: Press Association Inc.,

1 Personalities from the news in absorb-
i
i
i

j

|

50

“Swingphony Hall”’

B show with a double wallop. A sombre
"Professor” gives dead pan comedy in-
troductions to tunes, then cuis loose with
rater-rattling jazz. Excerpt from typical
intro: “Our next selection is performed by
the famed Hoboken String Trio. One mem-
ber of this group formerly played first
violin with the New York Philharmonic;
another played second cello with the Bos-
ton ‘Pops’: while the other played third
base with the Brooklyn ‘Dodgers’.” Em-
phasis is on dialogue, intro‘s running ap-
proximately one minute each. Contrast
between ‘““dead” delivery and hot music
gives this show a umque appeal,
Availability: E. T.

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening (8:00 or later)
Client Suitability: Has general appeal
can sell anything

Number of Artists: 1

Audition Facilities: Transcriptions
Submitted by: Station KUTA, 29 So. State
St., Salt Lake City 1, Utah

Tall Corn Varieties

Fast moving, 75 minutes, live and tran-
scribed Hill-Billy, Western and Folk Music,
interspersed with spot news and commer-
cials, live and transcribed. So diviserfied
that the tuner stays on fulldime. Spotted
between two homemaker programs, makes
ideal 2 hours listening for the ladies, but
is also a popular program for business
house tuning. Set up to be as nearly unob-
jectionable as possible for every type
listener.

Avadilability: Live talent or E. T.

Time Units: 1, 3, 5, 15, 30 minutes, 6 times
weekly

BAudience Appeal: Entire family
Suggested for: Morning, 10:00 a.m.
Client Suitability: Ideal for any type par-
ticipation. In 15 or 30 minute seg-
ments. Adaptable for Feed, Machin-
“ery, Hardware or Hatchry advertising.
Number of Artists: 8 to 12

Audition Facilities: Transcriptions
Submitted by: KFNF, 407 W. Sycamors,
Shenandoah, Ia.

Teen Age Time

Teen Age Time is an all student pro-
gram, with built up broadcast by talent of
major high schools. Open and close given
by school chorus—talk by “Miss Teen
Age” on good grooming and “Mr. Teen
Ege’ on sports wear for high school boys.
Instrumental and vocal talent is inter-
spersed with news by school newscaster.
Can be tied up with Teen Age Fashion
Show—Teen Age Recreation Centers.

Avadilability: Live talent

Time Units: 29 minutes, 30 weekly

Audience Appeal: Juvenile

Suggested for: Evening

Client Suitability: Clothing, Ice Cream,
Candy, Sports Goods, Beauticians

Number of Artists: Usually about 6 basic
(chorus additional)

Submitted by: WICC, Box 230, Bridgeport,
Conn.

“The Bandbox”

Bandbox” consists of ‘‘name”
bands and “name vocalists” performing
leading popular music. The general ap-
peal of the program is also enhanced by
the presence of Jim Ameche as emcee and
a “Name” comedian to be used through-
cut the program. Each program will star
a different “name” band, a different
“name” comedian and two different
“name” vocalists. In this fashion we will

“The

band has its own unique style. Such
“name’ vocalists as Nan Wynn, Jerry
Cooper, and others will appear and will
at times have the use of a choral back-
ground. Also appearing will be such guest
comedians as Henny Youngman, George
Guvot, Peter Donald, Jan Murray and
others.

Avadilability: Live talent and E. T.

iime Units: 15 minutes, 1, 2 or 3 times
weekly

Audience Appeal: Entire family

Suggested for: Afternoon or Evening

Client Suitability: Any

Number of Artists: 24 {minimum)

Audition Facilities: Transcriptions or will
pipe live lalent

Submitted by: Kermit-Raymond Radio Pro-
ductions, 8 E. 52nd St.,, N. Y. 22

The Burlington Buggqgy
Ride

Musical theme—"Surrey With the
Fringe On Top.” An imaginary surrey
ride around town chaiting about old
times—old streets, old buildings and busi-
ness establishments. Digging into the past.
Music suitable to chatter. Stop at one
“Buggy Riders” house with a cash or mer-
chandise gift every day. The ‘“Hostess”
must call in to chat with the surrey
“Driver” in order to collect her gift. The
hostesses name was selected from mail
received. Requests for birthdays and anni-
versaries used as often as possible.

Availability: Live talent or E. T.

Time Units: 30 minutes, 5 days weekly
Audience Appeal: Entire family
Suggested for: Morning

Ciient Suitability: Any type merchandise
Number of Artists: 1, and guests
Audition Facilities: Transcriptions
Submitted by: KBUR, Burlington, lowa

The Cliff Edwards Show

A three-way audience-builder—the in-
comparable singing of the new Cliff Ed-
wards, “The Man of Many Voices”
captivating new arrangements . . . and
sensational renditions by a swingtime in-
strumental quartet in an exiensive new
library, complete with program continuity.
Availability: E. T.

Time Units: 15 minutes, 5 times weekly

BAudience Appeal: Entire family

Suggested for: Any time

Client Suitability: General

Audition Facilities: Transcriptipns

Submitted by: Press Association Inc., 50
Rocketeller Plaza, New York 20, N, V.

The Happy Gang

The highest rated network program in
Canada now available transcribed. A
half-hour program featuring The Happy
Gang who have been on the air 10 years
in Canada. This series especially designed
for United States audiences, features
music, comedy and skits. Excellent pro-
motion piece, particularly adapted to
sponsors using regional and local cam-
paigns. The Happy Gang has been spon-
sored in Canada for 6 years by Colgate-
Palmolive-Peet Co.

Bvailability: E. T.

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Family products,

Rockefsller Plaza, New York 20, N. Y.

tADIO DAILY

achieve variety and distinction since each

household goods

Number of Artists: 12--15

Audition Facilities: Transcriptions

Submitted by: Garry J. Carter, Inc,, 67
West 44th St., New York City, 18

Town & Country Time

A combination of all successful local
gtation programming , .. live talent, home-
town news . . . farm news . . . audience
participation contests . . . makes up this
"audience-holding” Monday through Fri-
day, half-hour. Four highly versatile mu-
sicians play and sing music from Foster to
Mercer. The Harmony Hands sing the sen-
timental old-fashioned ballads; Miss Fran-
cis, the popular songs: the Valley Ram-
blers, the western tunes: and the Tune-
chasers, the sophisticated swing, Five
minutes devoted to Minnesota Valley
news-—{ive to farm happenings complete
the show.

Availability: Live talent

Time Units: 30 minutes, 5 times weekly
Audience Appeal: Entire family
Suggested for;: Noon hour

Client Suitability: Farm or home products
Number of Arlists: 7

Audition Facilities: Transcriptions

Submitted by: Radio Station KYSM, 101
North Second St., Mankato, Minn,

WAYS Playhouse

The WAYS Playhouse is a full hour
participating program (available in spon-
sorship blocks also) each day from 3:30
to 4:30 p.m. live talent in the person of
hillbillies. vocalists, instrumentalists and
guest artists are featured. Interwoven
throughout are brief features such as news
roundup. theatre guide, names in the
news, local items of interest, salute to a
daily citizen, etc. Program is conducted
very informally with complete WAYS
staff of artists taking part daily.

Availability: Live ialent

Time Units: 60 minutes, 5 weekly

Audience Appeal: Entire family

Suggested for: Afternoon

Client Suitability: Department, Grocery or.
Drug Store

Number of Artists: 10

Audition Facilities: Transcriptions

Submitted by: WAYS, Charlotte, N. C.

Welcome Inn

Fast moving half hour of variety with
music under WGAR musical director
Henry Pildner and humorous script by
Ernie Joseph . . . Musical unit is seven
piece instrumental group with special ar-
rangements by Howard Wellman, ex-
Tommy Tucker arranger. Vocals by pop
ballad stylist Joan Baird . . . Show built
around fictitious locale and character who
is owner-manager of Inn . . . Comedy
gimmicks are take off on soap operas and
“daytime review of night time radio for
people who want to go to bed early.”
Show utilizes stooge and announcer as
foils for owner-manager.

Availability: Live talent
Time Units: 30 minutes, 5 times weekly
Audience Appeal: Entire family

| Suggested for: Afternoon
" Number of Artists: 11

|
l

Client Suitability: General

| Audition Facilities: Transcriptions

and | Submitted by: WG AR, Hotel Statler, Cleve

land 1, Ohio
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Don Goddard
shifts his city desk

to the WMCA
newsroom

DON GODDARD has served New Yorkers his special edi-
tion of the daily news with breakfast and lunch for néarly
a decade. From world-moving news events right down
to the weather forecast, GobpArD’s reports carry that
personal touch which has endeared him to hundreds of
thousands of loyal listeners. Charm, sincerity, straight-
forwardness and a nose for local news—all have devel-
70ped the program and its reporter into an institution in
New York radio. |
For the past eight years, the GoppARD “newsroom” has
operated from a key network station. Now, he’s moved
his city desk over to WMCA, broadcasting the noontime
news at 12:30, p.m. Monday through Saturday. A flood

of congratlilatory mail tells us that his huge audierice is

moving right over with him. So, too, are his sponsors!

Among Gopparp’s many sponsors (he was booked

.

continuously those eight years) is the Manhattan Soap.

Company. Gopparp broadeast under Manhattan’s ban- -

ner for the past six years; Manhattan has such confidence

in his salesmanship that they immediately signed up for

half of his new WMCA series._ This leaves three broad-

casts a week still available—an outstanding name on the

right station at the right time with top-flight “sponsor

references”.

Details oh this important addition to WMCA’s exten-

sive news service are awaiting you, as always, at the

WMCA Sales Office or Weed & Company. »

first on New York's dial

® AMERICA'S LEADING INDEPENDENT ‘STATION

RADIO DAIL}

first with New York's news
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“City Desk>

" WTOP's "City Dosk” is odlitod by Joo
1cCaflrey. McCaffroy 18 a young man
! 7ith ¢ gadgot, ie: tho wiro recordor, Ho
y ollects most of his news on tho spol—
¢ oing out for interviows with overyono
j jom a momber of Congross to a mothor
: tho has just invented a now way to pin
{ iapers on her new-born baby. “City
*lesk” has local color with a capital “L"'—
:l nd listeners in the nation’s capital swear
Ly it
l:\vailability: Live talent
i-ime Units: 10 minutes, 5 times weekly
1iudience Appeal: Male and Female
jiuggested for: Late afternbon or early
:
!

g evening

¢ilient Suitability: General

¥ [umber of Artists: 1

;wudition Facilities: Transcriptions
~ubmitted by: WTOP, Earle Building,
i Washington 4, D. C,

“Community News”

i What's so “new” about “Community
t [ews?” Nothing, perhaps, except its
i rompt accurate airing of news of the
{ ¥y ommunity? This series was created to do
riastice to “Local News”—handled so
{ 1eptly and biased by local newspaper.
13} tarted January 15, 19485, its fame spread
{} ke A-bomb rays not only in immediate
ity but throughout area. Compiled and
« dited by well-known personality, Charlie
rray; aired not once but three times
4 laily. \ ‘
" ilvailability: Live talent
‘ime Units: 15 minutes, 18 times weekly
ludience Appeal: Entire {amily
uggested for: Anytime
lient Suitability: Those serving Ports-
mouth, Dover and nearby areas
lumber of Artists: In airing, 1 only; 2 in
compilation news
ludition Facilities: Transcriptions
ubmitted by: WHEB, Inc., Portsmouth,
N. H.

,

Confidentially Yours

" The original inside news show—fea-
uring stories and forecasts that provide
adio listeners with the key to what's go-
ng on behind the scenes., Confidentially
fours developed an idea unique in news-
jathering—that of collecting and sifting
lews available through private channels,
vhile maintaining correspondents in key
pots throughout the world, On the dir
‘onsecutively for more than seven years,
>onfidentially Yours is the program that
urns the headlines inside out. scoring
t :onsistent scoops on the big news behind
he news, . )
‘ivdilability: Scripts for live talent.
:lime Units: 15 minutes, 6 weekly

‘Audience Appeal: Sunday Afternoon
script or Evening, Weekdays and
Sundeay

Slient Suitability: Applicable for use by
most any type sponsor. '
‘Number of Arifists: One newscaster with
; ‘dramatic background.
Cost: Quoted on request.
Audition Facilities: Scripts
Submitted by: News Story Worldwide,
Inc., 11 West 42nd Street, New York
18, N. Y.

Copydesk—Newspaper
of the Air

This program has the unique wrinkle of

the nows ltsoll. Varlous momborn of tho
stafl roport to tho oditor wlith thelr storion
and whon ho asks thom what thoy havo
thoy givo him a summary thoroby glving
hlm that phaso of tho nows. Prop back-
ground noises conirlbute almosphore of
a busy nowspapor offico. Cablo, domos-
tic, sports, women’s financial and onter-
tainmont news ls covered.

Availability: Live talent and E. T.

Time Unlts: 15 to 30 minutes daily.
Rudience Appeal: Entire family. .
Suggosted for: Afternoon and evening.
Number of Artists: 5 to 9.

Audition Facilities: Transcriptions,
Submitted by: Bernard Estes, 15 Central
Park West, N. Y. 23, N. Y.

“Covering Chicago”

Rambling reporter, Jack Odell, travels
the Chicago news beat, tracking the
stories and the personalities which create
the news in America’s second largest city.
Odell writles and reads the copy as he
sees it, writing and reading in the style
of a veteran newsman. His gquests are
people from all walks of life, guests who
stream from Chicago’s human, endless
parade.

Avadilability: Live talent

Time Units: |5 minutes, 5 weekly
Audience Appeal: Entire family.
Suggested for: Evening.

Client Suitability: General.

Number of Artists: Two

Cost: Talent plus time rate

Audition Facilities: Transcriptions
Submitted by: Radio Station WCFL, Chi-
cago 11, Il

“Day in Review”

This up-to-the-minute radio newspaper
reviews the latest news events at the
close of the business day. The program is
devoted to both world-wide and local news
delivered in a personalized style that has
won large followings in Detroit and Michi-
gan throughout the years. With capsule
commentaries'and interpretations, the pro-
gram is aimed at keeping listeners well-
informed of the main evenis of the day
and their significance in only 15 minutes
of listening.

Avdilability: Live talent and E. T.

Time Units: 15 minutes, & times weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Any legitimate product
or utility  ~

Number of Artists: One artist

Audition Facilities: Transcriptions
Submitted by: King-Trendle Broadcasting
Corp., Station WXYZ, 17th Fl, Stroh
Bldg., Detroit 26, Michigan

“Five Star Edition”’

A complete 15-minute script news show,
based on an exclusive formula that has
given it the top daytime Hooper rating in
ten largest cities in U. S., over five-month
period. This program does not duplicate
or imitate existing news broadcasts. It
can be aired at any time during day or
evening and is designed for the advertiser
who wants something different in a news
proegram.

Avadilability: Live talent

Time Units: 15 minutes, six or seven days
weekly

Audience Appeal: Entire family.

dramatizing the presentation rather than

MmRAblo DAILY
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Suggested for: Morning anytime

Client Sultability: (Applicablo to monst any
sponsorship)

Numbor of Artlsts: Statlon's bost nows.
caulor

Cost: Quotod upon roquost

Auditlen Facilitlos: (Scripls)

Submitted by: Transradio Pross Sorvico,
Inc., 521 Fifth Avo., Now York 17,
N. Y.

“Griffin at One>

Mr, Griffin makes it his business to dig
out the actual facts bohind tho nows per-
taining to every conceivablo subject of
portinont interest to Mrs. and Miss Amer-
ica! He discusses with his womon liston-
ors the whys and wherofores, pros and
cons of such gubjects as: “Why aro there
not enough nylons?” “What would be
the real result of the lifting of OPA Coil-
ings on the housewives budget?” . . .,
“Where is the butter which used to be so
plentiful?’’ etc. etc.

Avadilability: Live talent and E. T.

Time Units: 15 minutes, daily 5 times
weekly

Audience Appeal: Female

Suggested for: Afternoon

Client Suitability: Food, Drug, Clothes Ad-
vertisers

Number of Artists: 1

Cost: On request

Audition Facilities: Transcriptions

Submitted by: WIP, 35 S. 9th St., Phila-
delphia 7, Pa.

Hometown Headlines

This is a roundup of local and regional
news, aired in mid-week, and on Sun-
days. In addition to summaries of local,
state, and regional news, there is a- 2-
minute cutin for each of the following.
a. Sports Editor; b. Farm Editor; c. Wo-
men’s Editor; d. Local News Commentator.
Avadilability: Live talent
Time Units: 15 minutes, twice weekly.
Audience Appeal: Entire family
Suggested for: Sunday morning and

Wednesday evening
Number of Arists: Five
Audition Facilities: Transcriptions

Submitted by: WKZO, Kalamazoo 99, Mich.

Journal of the Air

The four pages of the Journal include:
A persondlity in the news, a terse punchy
sketch of the man or woman behind the
news-name, local news, a five minute
roundup of important local news events,
a citizen of the day, a human interest
sketch of a local personality. Both those
whose names are in the news and those
whose  volunteer confributions have
belped the community, and lastly, an
‘editors viewpoint’, quotes from leading
newspapers on important topics of' the
day.

Availability: Live talent

Time Units: 15 minutes, 5 times weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Suitable for any product
or institution with family appeal

Number of Artists: 2 announcers and
writer

Audition Facilities: Transcriptions

Submitted by: WHEC, 40 Franklin St.,
Rochester 4, N. Y.

KDKA News

An oxcoptionally popular 10-minute
Nown program that produced outstanding
rosults for a local sponnor for over 2V2
yoars. An ostablished audionce provided
by somo of NBC’s top network shows
awalts this nowscast, Mail results provo
the wldo popularity of the program. A
map offorod freo 17 times pulled 34,904
roplios from 32 states and Canada—an
averago of 2,053 piecos of mail por an-
nouncemont. This oxcoptlonal mail count
wag roceived despito the fact thal the
offor was made in summer and despite
tho fact that two other Pittsburgh radio
stations carried the same offer made by
the samo sponsor. The results were 19 to
1 and 6 to 1 in KDKA’s favor,

Availability: Live talent

Time Units: 10 minutes, 6 times weckly

Audience Appeal: Entire family

Suggested for: Evening, 11:05-11:15 p.m.

Client Suitability: Especially suited for
male audience

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: Radio Station KDKA, 3rd
Floor, Grant Building, Pittsburgh 19,
Pa.

Main Street Editor

One of KDKA's best-known news pro-
grams. William Thomas, editor of a typical
small-town newspaper, gives a weekly
summary of the news with a Main Street
slant. His news review, carefully edited
by this experienced newsman, is concise,
simple, to-the-point. One of the leaders of
journalism in the district, Mr. Thomas has
a tremendous influence among both urban
and rural listeners, When he offered a
souvenir edition of his newspaper—a one-
time offer—he received 8.000 replies from
25 states. ’

Availability: Live talent

Time Units: 15 minutes, 1 time weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: General

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: Radio Station KDKA, 3rd
" Floor, Grant Building, Pittsburgh 19,
Pa.

Man in the Street

Informal interviews; set questions on
national and local issues. Microphone
set up in enirance of jewelry store on
city’s principal thoroughiare. Interviewees
are thus flanked by show windows whose
contents form subject of written conuner-
cials, as well as ad lib references to
client and products. Movie thealre to
which passes are given is just up the
street. Visual impact of client, product
and movie tie-in is strong and immediate.
Availability: Live talent

Time Units: 15 minutes, 5 weekly
Audience Appeal: Entire family
Suggested for: Any time

‘Client Suitability: Client with show win-
dows on sireet level, preferably with-
in sight of movie free pass tie-in, if
any

Number of Artists: One

Audition Facilities: Transcriptions

Submitted by: Piedmont Broadcasting Cer-
poration, WBTM, Hotel Danville Build-

\

ing, Danville, Va.
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70 RAISE YOUR LISTENER LEVEL

Big-name talent . . . hit tunes . . . top-flight programming
aids. Just what you need to attract new listeners and
sponsors. And just what you get in Capitol’s new Trans-
cription Service. All the elements of big-time network
shows . .. skillfully combined by the artists and techni-
cians who made Hollywood America’s entertainment
Capitol. : '

Capitol Transcriptions give you a new sales approach
to the local sponsor—the man with a relatively limited
budget. You now can give him just what he wants: net-

work-type programs at ’local’’ rates—more for his money..

RADIO DAIL/)

13
i
i
3

H
|
!
i
j
;
:
|
|

v



www.americanradiohistory.com

More Than 2000 Selections

You'll build your shows from Capitol’s basic library
‘of 2,000 transcriptions. Besides, Capitol guarantees you
a minimum of 50 brand new numbers each month. As
an extra bonu.s, production schedules indicate not 50

but 70 new monthly releases . .. and at no cost increase.

Names Everyone Knows

Every Capitol name is an audience-builder. Dozens of
Hollywood’s finest artists now rerord exclusively for
Capitol Transcriptions. Big-name singers, top bands,
western stars, and variety groups will lure more listen-

ers, sell more sponsors.

BIG NAME BANDS

Sparkiing Programming Aids
Capitol gives you all the tools to build complete shows:

Brilliantly arranged opening and closing themes for
22 programs. Voice and chatter tracks by featured ar-

tists. Musical interludes to background commercials.

4 Complete Format Service

As an extra help for your own station experts, Capitol
suggests programming for 30 hours of entertainment
each week. Dated program formats for 22 complete
shows come to you every month. It’s just like adding
Hollywood’s foremost program specialists to your own
station staff.

DUKE ELLINGTON * JAN GARBER * SKITCH HENDERSON * STAN KENTON * GENE KRUPA * EDDIE LeMAR

ENRIC MADRIGUERA * ALVINO REY
BIG NAME SINGERS

JUNE CHRISTY * HAL DERWIN * DINNING SISTERS * CAROLYN GREY ¢ KING SISTERS * PEGGY LEE

BIG NAME VARIETY

ALEUTIAN FIVE » PAUL WESTON

BIG NAME WESTERN

*®

*ﬁl*

BUDDY COLE’'S FOUR OF A KIND * FRANK DeVOL ° KING COLE TRIO * DANNY KUAANA
NN DE| PORTER AND HIS SWEET POTATO TOOTERS * JUAN ROLANDO + DICK SHANNON'S

SHUG FISHER = WALLY FOWLER » JACK GUTHRIE * KARL & HARTY + OAK
RIDGE QUARTETTE ¢ TEX RITTER * MERLE TRAVIS ¢ WESLEY TUTTLE « UNCLE
HENRY’S ORIGINAL KENTUCKY MOUNTAINEERS

Hear all the features that make Capitol
Service different. Capitol will be glad
to send you a recorded demonstration
transcription,

Red

3 CTRANSCRIPTIO
o AD'VlSIQﬁ.ér"cA'Plrp '

PROGRAM SERVICE (18 -
gl FROM HOLLYWOOD

/RADIO DAILY
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“Meet the Press”

-This half-hour once-weekly program,
:joadcast Fridays 10:30-11:00 p.m., is, in
iwsence, an unrchearsed “press confor-
i-ice of the air,”” during which four lead-
+i1 newspaper reporters from newspapers
s4oughout the nation, question the most
iippminent person of the news week. In
i#s discussion—in which "no punches are
billed”"—the persondlity is asked to ex-
‘pin and justify his position, remarks,
Ledtude, etc., on the subject of national
sierest. Off-the-record items and incidents
itc> often revealed which scoop the press
rathe country.

s:Among radio programs, ‘“Meet the
“Irss” has aftained the signal distinction
stbeing covered every week by A.P., U.P.,
id LN.S.

sirgilability: Live talent

Jine Units: 30 minutes; once weekly
tyidience Appeal: Adult

rfggested for: Evening

‘dent Suitability: Insitutional

i3mber of Ariists: Four newspapermen,
il the Expert and the Referee

ifdition Facilities: Transcriptions
fﬁbmitled by: Mutual Broadcasting Sys-
%! tem, 1440 Broadway, New York 18
‘1 N. Y.
P “Nebraska Newsreel”

%}'Nebraskcx Newsreel” is a word pic-
ite. in dramatic narrative form, of the
;fi-ek's top news in the state, plus a page
{im the history of the siate. It features
terviews with colorful and noteworthy
torsonalities plus a preview of what's to
e in the State. Show is ideally suited
# afirm which seeks to build good-
A with a tiedn as to its accomplish-
ctats. Direct sales possibilities espe-
~illy for firm dealing in agricultural
gq‘uipment end supplies.

irailability: E. T.

"ne Units: 30 minutes, once weekly
tidience Appeal: Entire family
fggested for: Late afternoon or early
5 evening

tent Suitability: All types

timber of Arlists Employed: Three
ist: $200.00 -

tidition Facilities: Transcriptions
gsbmitted by: Radio Station KORN, Path-
} finder Hotel, Fremont, Neb.

News at Noon

News at noon. This newscast features
florge Putnam, who Walter Winche]l de-
sibes as the best male voice in radio,
Irailable at noon, Monday through Fri-
ty. Coast to Coast.

Jrailability: Live talent

ne Units: 15 minutes, 5 times weekly
tdience Appeal: Adult

‘ggested for: Noon

ient Suitability: General

imber of Arfists: 1

udition Facilities: Transcriptions
tbmitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y.

“Newspapermen”

“Two actual newspapermen go ‘Out lo
nner’ at 7 p.m. They go to 'Nick's’
staurant for ‘coffee—and’ . . . you pick
>m up leaving the newsroom and they
scuss the highlights of the day’s news
" they walk along the sireet when they
ter the Greek’s restaurant, Nick greets
em as well as ‘Buddy’ the negro dish-
asher and they talk over the days
'ws as one would do in a normal vein,
ley cover the topilight international
Yws, national, statewide and local on
I subjects of news and late sports.”
vailability: E. T.

me Units: 15 minutes, 5 times weekly
(udience Appeal: Entire family

Z

Client Suitability: Anyone who would Hke
to get away {rom the stereotyped
"news broadcast”

Number of Artists: Three

Cost: 3785 woekly

Audition Facilities: Transcriptions
Submitted by: Bob Post of Pittsburgh,
1820 Oliver Building, Pittsburgh, Pa.

News Reel of the Air

This program covers the day’s news
and special events as the Readers Digest
covers the magazine field. Using the tech-
nique of a news reel, it consists of an
edited and abbreviated recordings. of the
major news evenis each day throughout
the world, condensed to 15 minutes, Names
of great and small who actually partici-
pate in the news are heard on such a
program.

Availability: E. T.

Time Units: 15 minutes, 3-5 or 6 times
weekly

Audience Appeal: Adult

Suggested for: Evening

Client Suitability: General

Audition Facilities: Transcriptions
Submitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y.

. Once Over Lightly

A humorous ireatment of the news with
Alan Scott. who touches on the lighter
side of today’s happenings and who prog-
nosticates about things unimportant with
the aid of Murdock, his voiceless stooge.
Availability: Live talent

Time Units: 15 minutes, 5 times weekly
Audience Appeal: Adult

Suggested for: Anytime

Client Suitability: General

Number of Artists: 1

Rudition Facilities: Transcriptions
Submitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y.

Report to Knoxville

A resume of the imporiant local news
of the week featuring the personal appear-

-ance of the people who helped . make the

news.
Availability: Live talent

Time Units: 15 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Any

Number of Artists: Three

Cost: $50.00 talent

Audition Facilities: Transcriptions
Bubmitted by: WBIR, Knoxville, Tenn.

Side Street, America

Side Street, America is not a parade of
evenis. The usual brass band gives way
to a warm, friendly, fireside approach.
The program has the “snap’’ of news but
the warmth of people as the two voices,
that make up the cast, hendle each story.
It is a program that brings the listener
true stories, true happenings from the
crossroads and side sireets of America.
Availability: News wire script
Time Units: 15 minutes, once weekly.
Audience Appeal: Entire family
Suggested for: Afternoon or evening
Client Suitability: General
Budition Facilities: News Wire script
Submitted by: Press Association, Inc., 50

Rockefeller Plaza, New York 20, N. Y.

Special Assignment

Exciting, gripping dramatizations, pre-
sented by Oliver Gramling, editor, author
and authority on news. A big time 15
minute program series based on the un-
usual and startling stories of the nation’s

g‘lqgosled for: Early evening

J;H%_ADIO DAILY

outstanding reporters.

Availability: E. T.

Time Units: 15 minutes, optional weekly

Audience Appeal: Enlire family

Suggested for: Afternoon or evening.

Client Suitability: General

Audition Facilities: Transcriptions

Submitted by: Press Association, Inc., 50
Rockefeller Plaza, New York 20, N. Y.

The National Hour

Robert St. John and Robert McCormick
of the NBC special evenis staff act as nar-
rators in a half-hour presentiation of the
major problems of America in a post-war
world. Through dramatizations and inter-
views with the nation’s outstanding ex-
perts, a documentation of one of these
problems is presented each week: atomic
power, post-war jobs, transportation, world
government!, trends in style and entertain-
ment, the plastics industiry and other up-to-
the-minute developments in the headlines
of the day. This is NBC’'s outstanding
news offering of the week presented with
a large orchestra and featured pickups
irom the news capitals of the world.
Availability: Live talent
Audience Appeal: Entire family
Suggested for: Afternoon or evening
Client Suitabilify: General
Number of Artists: 45
Audition Facilities: Transcriptions
Submitted by: National Broadcasting Com-

pany, Inc., 30 Rockefeller Plaza, New
York 20, New York

.“The Story Behind
the News”

The Story Behind the News.” Side-
lights on personalities end events cur-
rently in the news., Written and delivered
by Walter O’Hearn, journclist, news edi-
tor, radie writer, author. reviously on
the dir six days per week for two and a
half years, Walter O'Hearn has just fer-
minated four years as an officer in the
Royal Canadian Navy. His material and
style of delivery is mature and dramatic.
Availability: Live talent or E. T.

Time Units: 5 minutes or 15 minutes, 5 or
6 weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: General

Number of Artists: One

Cost: Based upon number of stations and
markets

Audition Facilities: Transcriptions

Submitted by: Radio Programme Produe-
ers, 317 Keefer Building, Montreal,
Caonada.

The Teen Tattler

The Teen Tattler is a fifteen-minute
round-up of Chicago high school news by
teen commentator, Al Burion. Each week
Burton not only gives the social, athletic
and incidental news of the high schools,
but he interviews a teen-age celebrity in
local or national news. On each show,
50 to 70 high schoolers’ names are woven
into the news, to bring a close-listening.
big audience.

Availability: Live talent
Time Units: 15 minutes, 1-5 times weekly
Audience Appeal: Juvenile

“Times’ News”

“Times’ Nows” is a summary of news
of Massena and Northern New York, and
immediately precedes the ABC feature,
“Baukhage Talking.” Massena news is
supplied by the Massena Bureau of the
Watertown Daily Times . .. nows of the
surrounding area arrives at WMSA by
direct telotype. Broadcast packs a punch
followed-up by arrival in Massena three
hours later of several thousand copies of
the Times. Home folks listen for news of
thejr neighbors . . . then huy!
Availability: Live talent

Time Units: 5 minutes, 2, 3, 5 or 6 weekly.

Audience Appeal: Female and male

Suggested for: Afternoon

Client Suitability: General

Number of Artists: One

Audition Facilities: Transcriptions

Submitted by: Radio Station WMSA, Cen-
tral Bldg., Massena, N. Y.

Under the Capitol Dome

Another first-flight feature, first of iis
kind in its field, an expert and lively re-
port, interpretation and comment from and
about Washington by George ]. Marder.
whose more than 18 years with the
United Press have given him unusual un-
derstanding of both national and interna-
tional news.

Time Units: 5 minutes six days a week;
15 minutes Sunday

Audience Appeal: Entire family

Client Suitability: General

Number of Artists: 1 announcer

Submitied by: United Press Radio, 220 E.
42nd, New York 17, N. Y.

Washington Views and
Interviews

Featuring Barnet Nover interviewing
ouistanding guesis on current affairs such
as Lord Halifax, General Omar Bradley.
J. Edgar Hoover, Judge Justin Miller, Paul
McNuit, Wilson Wryatt, Chester Bowles,
etc.

Avdilability: E. T.

Time Units: 15 minutes, 1 weekly

Audience Appeal: Entire foamily.

Suggested for: Afterncon or evening

Client Suitability: Any type

Number of Artists: 2

Cost: ET-based on population

Audition Facilities: Transcriptions

Submitted by: Frederic M. Ziv Company,
1529 Madison Rd., Cincinnati 6, Ohio

World News Roundup

NBC commentiator, James Stevenson.
from New York, calls in NBC correspond-
ents around the globe and from Washing-
ton, D. C., presenting up-to-the-minute
news and commentary from the world-
wide sources of the NBC news room.
These first hand reporis on the evenis of
the day from Cairo to Cape Town; author-
itative and complete, reach a large man
and woman morning audience.

Availability: Live talent
Time Units: 15 minutes, 5 times weekly

Suggested for: Afternoon
Client Suitability: Any product with teen-i

age appeal :
Number of Artists; 1 ‘
Audition Facilities: Transcriptions

Audience Appeal: Entire family
Suggested for: Morning

Client Suitability: General N
Number of Artists: 10 to 15

{ Audition Facilities: Transcriptions

Submitted by: Al Burton Radio Produc-| Submitted by: National Broadcasting Com-

tions, 2040 Sherman Ave., Evanston,
111

pany, Inc., 30 Rockefeller Plaza, New
York 20, New York
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Some two years ago,

the Program Department at WFBR

developed and produced a show “It’s Fun to Cook.”

It was sponsored by Schluderberg-Kurdle Co. pro-

prietors of Esskay—one of the best known names in
meat on the Atlantic Seaboard.

Originally it was broadcast only three days a wéek,
but devised as it was to help the young, inexperienced
house-wife, popular demand raised it to five a week.
Some weeks the mail count ran over 2,000—to date

the total mail count is 89,125. That mail has come
from every zone in Baltimore and from 18 surrounding

counties.-

And all because WFBR proved “It’s Fun to Cook.”
No cash prizes—no spectacular offers. What’s more
Esskay has been able to educate housewives to im-
proved meat buying techniques and to trace definite

~sales results.

All of which again proves WFBR delivers the real
Baltimore Listener—the orie who listens and buys.

MEMBER — AMERICAN BROADCASTING €O. + MATIOMAL REPRESENTATWE-—JOHN BLAIR & CO.

RADIO DAIL!
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“A Tour of the Woerld™

A group of 25 children (boys and girls)
i orform folk dancos in provincial Fronch
L astumes and also porform a sorlos of
i totches dealing with the particular locale
| om which they cameo.
.vallability: Live talent
{.ime Units: 30 minutos, onco woekly

j.udionce Appeal: Juvenilo

i uggested for: Morning

i lient Suitability: Children's Wear
umbor of Artists: 25 comedians—15 mu-
sicians

‘0st: Approximately $150

{udition Facilities: Will pipe live talent
i-ubmitted by: CJSO, 72 rue Du Roli, Sorel,
t P. Q., Canada

S,

I Adventure Unlimited

tl Adventure Unlimited is a geographical-

’;lr sugar-coated, educational program de-

rigned on comic strip attractiveness. Al-

bnough in serial form, each story is com-

ldlete in itself with ail the romance of

[ 9y-rings, high-acking, love interest and

ight will win in the end’ motif. It is the

-cory of two radio-minded lads who de-

t ided to search for adventure, pinchhitting

11 jobs to bring them to their next desti-

(tion. Although designed and based on

tct, the stories are pure fiction with «

tomplete happy ending’ finish.

i.vailability: Live talent

kime Units: 30 minutes, once weekly

i .udience Appeal: Juvenile and male

tuggested for: Evening

»dient Suitability: Correspondence schools,
Rubber Manufacturers, Sports’ Manu-
facturers, Food Products

lumber of Artists: 10

‘ost: Medium budget show

wudition Facilities: Will pipe live talent

ubmitted by: John Adaskin Productions,
Suite No. 315, 67 Yonge St., Toronto,
Ontario, Can.

‘Adventures in Christmas-
tree Grove”
“Adventures in Christmastree Grove” is
rerhaps the most successful Christmas toy
rrogram and promotion in the entire his-
ory of retdailing. Almost 200 department
tores have used this series successfully,
md it is perennially good. Up in Santa’s
actory, Santa makes a “Magic Whistle”
vhich Santa Junior blows and brings a
IWooden Soldier and a Mechanical Doll to
life. Santa, Mrs. Claus, Colly, Woody and
{luffo the Clown load Santa’s plane and
‘et out for the sponsor’s store, where a
tluplicate of Christmastree Grove has been
t'onstructed in the toy department. (Only
ichristmas trees are necessary for this dis-
lay.) Two comic villains, Pete and Lobo,
ry to steal the whistle. Then begins a
vieries of unusial adventures in which
‘wndreds of favorite story book characters
:ake part. (15 episodes.)
‘8vailability: E. T.
Time Units: 15 minutes, 3 to 5 times «
week
:Audience Appeal: Juvenile
i3uggested for: Afternoon
:Client Suitability: Depariment store toy
" department
Number of Artists: 8 to 15
iCost: Based upon market, station
:Rudition Facilities: Transcriptions
:Submitted by: Kasper-Gordon, Incorpora-
ted, 140 Boylston St., Boston 16, Mass.

Adventures of Archie

Andrews.
A dramatic series presenting Archie

his frlond, “Jughead,” and his hoart in.
loronta, Belly and Voronica, an loading
charactors In an adaptation of the famoun
Archle Androws of tho comic nirips and
Archie Comnlcs magazine, Each opinodoe
in comploto, Tromondourn promotion posnni-
bllitios avallable through Archiio Comlicn,
publishors, and loading newspapors coant
to coast now carrylng Archio an a dally
comic sirip, Ono of the top ralers among

juvenllo shows now on tho notworls,
Avallability: Live talont

Time Unlts: 30 minutes, 1 imo wookly
Audlence Appeal: Juvenilo and Entiro
family

Suggested for: Morning or Evoning

Client Suitabllity: Gonoral

Number of Artists: 10-12

Audltion Facilities: Transcriptions
Submittod by: National Broadcasting Com-
pany, Inc., 30 Rockofeller Plaza, New
York 20, N. Y.

Adventures of Diclk Cole
at Farr Military Academy
Fiftytwo hali-hour transcribed pro-
grams starring Leon Janney as Dick Cole.
Action-packed stories built to hold the
interest of a juvenile audience 6 to 16
years. A program especially adapted to
food and drink sponsors. Full merchandis-
ing campaign avdailable. Each program
a complete story. Adventures of Dick Cole
is especially built for getting Saturday
morning youngster audiences.
Availability: E. T.

Time Units: 30 minutes, once weekly
Audience Appeal: Juvenile

Suggested for: Saturday morning or eve-

ning

Client Suitability: Particularly for Soft
Drink Bottlers, Dairies, Ice Cream
Makers

Number of Artists: 8 to 10

Audition Facilities: Transcriptions
Submitted by: Charles Michelson, Inc.,
Radio Transcriptions, 67 West 44th
St., New York 18, N. Y.

Adventures of Nero Wolfe

Adventures of the well-known detective,
Nero Wolfe, famed in leading magazines
and books.

Avadilability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Early evening

Client Suitability: General

Number of Artists: 8 to 10

Audition Facilities: Transcriptions

Submitied by: Fadiman Associates, Lid.,
1501 Breadway, New York 18, N. Y.

Bedtime Story

When shadows fall and the sondmem
beckons, it’s time for another “Bediime
Story.” For the youngster all ready for
bed, this is the end of « perfect day:
that last treat before dashing into the arms
of Morpheus. Each story is complete, with
the right ingredients io make this nightly
visit into the land of make-believe a reg-
ular habit with kiddies and parents alike.
Stories are told by ““Mrs. Moonlight’, with
sound-effects and music.

Availability: E. T.
Time Units: 15 minutes, I to S times
weekly ’

Audience Appeal: Juvenile

Suggested for: Evening

Client Suitability: Children’s foods, clothes,
toys or publications (national) Chil-
dren’s shops, schools, or organiza-
tions, (locally)

‘Andrews as the typical American boy:

(IRADIO DAILY
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Number of Artists: 3

Auditlon Facilitlon: Wl psipe Hyve teddant

Submittod by: Inlornctional Hedle, 60 Fols
vilon Foatures, 157 Boast Wiid

New York City 77

s,

“RBlack Flame of (he
mamazon’’

An Intonsely appoaling progrum for
youth, bullt to also hold adult listonors.
olory i tho advonturos of exploror Harold
Moico, In pornon, and two youths on thelr
trlp to the Black Flame country at the
Amazon Rlver headwators. Program s
oxciling, fast moving and entortaining,
docondary thome is educational, endorsed
by P. T. A. "Black Flame” was cusiom
wranscribed for an elevon station network
and is now availablo for syndication. 225
sorial oplsodos,
Availabllity: E, T.

Timo Unlts: 15 minutes, 3
weokly, 245 opisodes

Audience Appeal: juvenile

wuggosted for: wviorning, lute aflernoon or
early evening

Client Suitability:
10cUl slores

Number of Artists: 4 to 7

wost: Dependent on market

Audition Facilities: Transcriptions

suvinnea py: G. C. pird o Associatles,
1745 N. Gramercy Pl., Hollywood 28,
caill.

Cdlling All Girls

Designed specitically to appeal to the
teen-age girl 1or department store sponsor-
ship. Starring Paitsy Campbell, Linda
Allen, Nancy Pepper (the nation’s fore-
most teen-age tashion authority), Dick
drown, lommy Jones, Henry Sylvern plus
guest stars inciuding Barry Wood, Xavier
cugat, Yaughn Monroe, Hichard Himber,
jeanne Cagney, Mary Small, Virginia
werdter, etc. winner ior second yedr in
ine CCNY Radio Program Awards.
Avadilability: £. T.

Time Units: 15 minutes, 1 weekly

Audience Appeal: Juvenile

Suggested for: Any time

w.1ent duitabuty: Uepartment Stores

wumper ot Artists: Approximately 12 per
program

Cost: ci—pased on population

sauathon Facilities: lranscriptions

>upmilied by: Frederic W. Ziv Company,
152Y Madison Koad, Cincinnati 6, ©.

r,

to 5 tlmos

Foods,

gasoline and

Children’s Hour

Broadcast irom 8:05 to 9:00 a.m., Sun-
day morning, Features Rita Ascot, promi-
nent Chicago actress, as Aunt Rita; How-
relerson at tne organ; and Jack
Brinkley announcer. Aunt Rita announces
Cadlren S ouulaays 10r ine coming week
telis a musical story, usually of a fairy
tale nature and with Peterson and Brink-
ley reads riddles submitted by children.
cuca riddle used on the program wins a
pencil box for the sender—usually 12
given away each week. Madail response
averages filteen hundred letters per pro-
gram.

Availability: Live talent

lime Units: 55 or 30 minutes, once weekly

Audience Appeal: Juvenile

Suggested tor: Morning

Client Suitability: Any product where a
box top premium offer might be made
or any children’s product

Number of Artists: 3

Audition Facilities: Transcriptions

Submitted by: WLS, 1230 W. Washington
St., Chicago 7, 111

wid

“Dan Dunn, Sceerel
Operative No. 183>

Rudlo vorslon of the nowspuaper car-
toon utrip of the same itle, fouturnd In
about 125 dally und Sunday papors. In
the first noquonce, Dan Dunn discovors
that a now wocrot ulrplune has boon rab-
otagod and theon bogins hir search to
smanh a spy ring, This soquonco covors
first 39 shovrn. Noxt 39 opisoder cover 3
difforont soquoncan, nplit into 13 opirodns
ocach, thus malntaining actlon. Many
unusual merchandising tie-ups, Foutures
an all-star Hollywood cast. Complotoly
tostod, usod by large accounts,
Availability: E. T.

Time Units: 1% minutes, 3,
vraokly

Audience Appeal: Juvoniln

Suggested for: Aftsrnoon

Cliont Suitabilty: Dairy, hakery,
product, dopattment store, otc,

Numbeor of Artists: 14

Cost: Bused on population of city, power
and rates of stations used

Auditlon Facilities: Transeriptions

S5 oy 6 tlmos

frord

Submitted by: Kasper-Gordon, Incorpor-
ated, [40 Boylstonn St., Boston 16,
Mass.

Fairytale Theater
Unusual dramatic strip utilizing talents

of Greater Cleveland youngsters, enacting
famous children fairytales. Produced and
directed by WGAR staifer Esther Mullin,
founder and director of children’s theater
of Cleveland’s famed Play House. Stories
adapted for radio by noted Cleveland qu-
thoress, Aldarilla Beistle. Show has built
unusually strong following in first season
and lends itself to special merchandising
with juvenile appeal. Organ background
and bridges for scene changes. Miss
Mullin also acts as narrator.
Availability: Live talent
Time Uniis: 30 minutes, once weekly
Audience Appeal: Juvenile and entire

family
Suggested for: Sunday afternoon
Client Suitability: Show currently spon-

sored by large local shoe company
Number of Artists: Average 6
Audition Facilities: Transcriptions
Submitted by: WGAR, Hotel

Cleveland 1, O.

Statler,

Fairy Tales

A collection of world-famous fairy tales
taken from the immortal stories of Hans
Christian Anderson, the Grimm Brothers,
the Arabian Nighis, end from the most
popular legends of all nationalities. “Jack
and the Beanstalk,”” “Cinderella,’” “Sleep-
ing Beauly,” and “The Valiant Little
Tailor”” are the type of stories now brought
to life in 15-minute worlds where giants
stalk through their manor halls . . . where
“wishing” does some good . . . where
horses talk and roosters sing . . . and
elves and gnomes dance again in the
mooded glens of imagination. Written and
produced by Kimball S. Sant.
Availability: E. T.
Time Units: 15 minutes, 6 weekly;

episodes

Audience Appeal: Juvenile
Suggested for: Afternoon

156

Client Suitability: Food Accounts, Automo-
bile Accounts, Household Appliances,
etc.

Number of Artists: 10 1o 12 .

Cost: Based upon the size of the station
and the market

Audition Facilities: Transcriptions

Submitted by: C. P. MacGregor, 729 Scuth

Western Ave., Hollywood, Calif.

7i
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* “For Children Only”

#This is the ideal program for children.
+-leatures hit juvenile recordings designed
+{ the younger generation with spocially
-itten material delivered by a voice with
.¢peal to children., It is a program espe-
ully for the lollipop and airplane model
st and has been described by informed
ttics as the most outstanding of the
idisks” attractions on the dair.
+[railability: Live talent
. 'ne Units: 30 minutes, 1 time weekly
- sdience Appeal: Juvenile

- tggested for: Saturday or Sunday morn-
s ing

(ent Suitability:
products
rmber of Artists: 1
=idition Facilities: Will pipe live talent
:iibmitted by: Station WHN, 1540 Broad-
way, New York 19, N. Y.

Maker of children's

i1 Hawkeye the Hunter

1 iThe famous Leather Stocking Tales by
7 Jnes Cooper have been woven into an
iisorbing series of tales for children.
~Isic plot situations and characters have
s ien retained. The early West has end
~tvays will have a peculiar fascination
i’ children of every age ... the magic
< woodcraft and ‘hunter's camp, Indian
drmishes, canoe journeys, and pioneer-
& can be adapied to any type of young
«ulio audience. The five novels in Coop-
i-e3 series furnish 13 weeks each of enter-
rhament . ., a total of 65 weeks.
ZAailability: E. T,

tT1e Units: 15 minutes, 5 times weekly
yixdience Appeal: Juvenile

i:r3gested for: Late afternoon

; Cent Suitability: Any product aimed to
: sell through the juvenile audience
virmber of Arfists: 5 to 6 -
st Based on size and number of sta-
1:  tions and markets

v#dition Facilities: Transcriptions

«iibmitted by: Premier Radio Enterprises,
=i Inc., 3033 Locust St., St. Louis 3, Mo.

Here’s Howe

t:2rogram consists of facts, jokes, stunts,
' :ks, ways to make and do things—as
jl'e. Howe says: ““anything you know
| ifu think others would like to know'"—
| {iomitted by children in listening audi-
{:ze. Pete Howe makes selection and
l1ys children from one to five dollars in
ttvings Stamps for each item broadcast.
lipeal is to children—but 78 per cent of
irs tuned in have one or both parents
t1o listening. Program has been a con-
ttnt mail puller, with high parent-teacher
vproval. Merchandising: Entire program
tisists  of merchandising material—
ks, stunts, jokes, etc.~—~which can be
liered in booklet form. Special competi-
1 ns, with store and also school coopera-
i:n, are equally practical.

| V' ailability: Live talent

 ne Units: 15 minutes, 5 times weekly

:tdience Appeal: Juvenile

"ggested for: Afternoon

ient Suitability: Children's
Cereal, Bread, etc.

: 1mber of Artists: 2

. adition Facilities: Transcriptions

Foods—

Deputy, Whitey Larson, played by Honry
Hoopel. A great merchandising plan con-
nocted with this sorles.

Availability: E. T.

Time Units: 30 minutes, 1 weckly
Audienco Appeal: Juvenile

Suggested for: Afternoon or evening
Client Suitability: Any type

Number of Artists: Approximately 7 per
program

Cost: ET—based on
Audition Facilities: Transcriptions

Submitted by: Frederic W. Ziv Company,
1529 Madison Road, Cincinnati 6, O.

population

Have Fun With Stamps

"“Having Fun with Stamps’ is especially
designed for the 5,000,000 youngsters who
are devout postage-stamp collectors
throughout the United States. The pro-
gram is arranged in such a style that it
can be presented either on the largest or
smallest of stations. Postage stamps of
various values will be offered as prizes,
and these will be furnished to the sta-
tions, plus a weekly stamp-review pam-
prhlet as publicity.

Availability: Live talent

Time Units: 30 minutes, 1 to 3 times

weekly

Audience Appeal: Juvenile and entire

family
Suggested for: Morning or afternoon
Client Suitability: Prcducts consumed by
youngsters (food, toys, etc.)
Number of Artists: 1 (emcee)
Cost: $5 to $50 per program
Audition Facilities: Sample script
Submitted by: Broadcasting Program Serv-

ice, 45 West 45th St., New York 19,
N. Y.

“Highlight Special®

“Highlight Special” is a program for
teen-agers done by a teen-ager—I18 year
old Dolores Craeg, a vivacious, enthusi-
astic and extremely able M.C. Program
features interviews with guest stars from
stage, screen and radio who have a teen-
age appeal, Hollywood gossip of interest
to teen-agers, and the recorded music
most popular with the teens.
Availability: Live talent
Time Units: 15 minutes, 5 times weekly
Audience Appeal: Juvenile
Suggesied for: Afternoon
Client Suitability: Teen-age Attire,

Drinks, Music Shops
Number of Artists: ]
Audition Facilities: Transcriptions

Submitted by: Station WHOM, 29 West
57th St., New York 19, N. Y.

Soft

Joe Palooka

Joe Palooka, idol of millions, and hero
of the world’s top comic strip in a tran-
scribed series of five fifteen-minute shows
1’ week that will appeal to millions. A
kid show, yes, but also a show that
every ex-G.I. will go for, as well as every
lover of good clean American sportsman-
ship. Audition platter sent for $2.50 C.0.D.,
refundable,

+ :bmitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y.

Lightning Jim.

J.ADIO DAILY
p

b

, | Western frontier adventure stories, fea-
* Vring U. S, Marshal Lightning Jim, played
! t¢ Francis X. Bushman and his famous

Avdilability: E. T.

Time Units: 15 minutes, 5 times weekly
Audience Appeal: Juvenile, entire family
Suggested for: Afternocn or evening
Client Suitability: Most types

Number of Artists: 5 or more

Cost: Varies by markets

_JUVENILE

Audition Facilities: Transcriptions

Submitted by: Teleways Radio Produc-
tions, Inc., 8905 Sunset Blvd., Holly-
wood 46, Calif.

Lost Empire

A powerful dramatization of the book
“Lost Empire,”” a MacMillan Company
best seller. “Lost Empire’ is the dramatic
story of Russia‘s early attempt to colonize
the West Coast of North America during
the reign of Catherine the Great. Each
episode of this dynamic drama sticks to
historical facts, yet it is told with such
intense action and romantic intrigue that
its listeners believe they are hearing some
fantastic novel. Wrilten and produced by
Hector Chevigny.

Availability: E. T.
Time Units:
episodes.

15 minutes, 6 weekly; 180

Audience Appeal: Entire family

Suggested for: Afternoon or evening

Client Suitability: Food Accounts, Automo-
bile Accounts, Household Appliances,
etc.

Number of Artists: 10 to 12

Cost: Based upon the size of the station
and the market

Audition Facilities: Transcriptions

Submitted by: C. P. MacGregor, 729 South
Western Ave., Hollywood, Calif.

“Men in Scarlet”

Dramatization of stories of the Royal
Canadian Mounted Police. Program has
had four years’ successful business for
one sponsor. Now released for general
sponsorship. Enthusiastically received by
juvenile audience, but male adult appeal
is notable. Winner of one of Canada’s
Beaver Awards, 1945, Great merchandis-
ing opportunities for any product with
juvenile appeal. Could be used as late
evening show for tobacco or cigarette
manufacturer. Glamour of the “Mounties”
suggests many merchandising features.

Avadilability: E. T.

Time Units: 15 minutes, 2 to 3 weekly
Audience Appeal: Juvenile and male
Suggested for: Afternoon or early evening

Client Suitability: Chocolate .bars, etc.
Young people’s sports equipment,
foods, etc.

Number of Artists: 3 to 7 per episode
Cost: By request
Audition Facilities: Transcriptions

Submitted by: International Production
Limited, King Edward Hotel, Toronto,
Ontario, Can.

“My Friend Flicica®

Mary O'Hara’s best sellers become the
backdrop for a new half-hour dramatic
series to be produced in Hollywood. The
characters, beloved by millions in the
books and on the screen, will enact a
complete story each week. Over 1,250,000
books have been sold to date with the
third of the series, “Green Grass of Wy- |
oming” out this fall. Here is a ready-made
audience for something fresh and new in
radio entertainment for the whole family.

Audition script now ready.
Availability: Live talent

Audionce Appeal: Entire family

Suggosted for: Evening

Cliont Suitability: Basic commodity with
family-type appeal

Audition Facilities: Script

Submitted by: Trans-World Productions,
" John Marshal-John More, 6500 Yucca
St., Hollywood 28, Calif.

“Renfrew of the Mounted”

‘New series adventure stories built
around the character made famous in
motion picture, books and radio, “Renfrew
Of The Mounted.”

Avadilability: Live talent

Time Units: 30 minutes, 1 time weekly
Audience Appeal: Juvenile

Suggested for: Evening

Client Suitability: General

Number of Artists: Average 6

Cost: Moderate

Audition Facilities: Transcriptions

Submitted by: Douglas F. Storer,
Sixth Ave., New York, New York

1270

“Robinson Crusoe, Jr.”’

Every child in the audience will par-
ticipate in the adventures of “Robinson
Crusoe, Jr..”” a rich man’s son who takes
his poor school mates on a cruise. The
story begins with the seven youngsters
being shipwrecked on Adventure Island.
After many thrilling events, the children
are rescued by a United States sub flying
Old Glory. Every youngster would live
this story if the opportunity presented it-
self. Seven outstanding youngsters in the
show. The only show in which youngsters
actually take their parts.

Avadilability: E. T.

Time Units: 39—15 minutes, 3 times week-
ly

Audience Appeal: Juvenile

Suggested for: Afternoon

Number of Artists: 15

Cost: $10.00 per program

Audition Facilities: Transcriptions

Submitted by: Transcribed Radio Shows,
2 West 47th St., New York 19, N. Y.

“Santa’s Magic Christimas
Tree”

A boy and a girl rub a “Magic Lamp”,
dream of Santa Claus, and are transported
to Santa’s Magic Christimas Tree by the
Genie of the Lamp. The Wicked Wizard.
freed from Aladdin’s spell when the lamp
changed ownership, follows them and at-
tempts to recover the wonderful lamp. In
Santa’s Magic Christmas Tree, every
branch and limb is a different “depart-
ment” where toys and Christmas Gifts are
made. 8 original and clever Christmas
songs are featured in this series, plus
plenty of good. clean excitement and fun
for boys and girls of all ages, This series
used successiully by nearly 130 stores,
and is a favorite everywhere. (15 episodes)
Availability: E. T.

Time Units: 15 minutes, 3 or 5 times
weekly
Audience Appeal: Juvenile .

Suggested for: Afternoon

Time Units: 30 minutes, once weckly

Client Suitability: Department stores,
candy, juvenile shops
Number of Artists: 9 to 20
73
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SUCCESSFUL PROGRAMS

Network, Regional and Local

ALLEN C. KAYE-MARTIN

Charm School of the Air

Judith Andrews—Modern Home Maker
Ida Bailey Allen and the Chef
John Robert Powers—The Powers School of the Air
Paula Stone—Hollywood Fanfare

Live and Transcribed Programs

KAYE-MARTIN PRODUCTIONS, INC.

36 West 44th Street o

- 74

Tribune Tower
Chicago, Illinois New York 19, New York |
Superior 0100 ' MUrray Hill 2-8198-9
L _ 3
RADIO DAIL
b
I


www.americanradiohistory.com

SUCCESSFUL PROGRAMS

Network, local and regional

' In New York
“WJZ—POWERS CHARM SCHOOL”
' Starring
JOHN ROBERT POWERS
America’s foremost authority on
Charm, Style, Fashion and Beauty
Monday through Friday, 12:35 p.m. to 1 p.m.

In Chicago
- “WGN—CHARM SCHOOL OF THE AIR”

Featuring '
Virginia Clark, Lee Bennett, Forrest Lewis

Liv¢_3 and Transcribed

IDA BAILEY ALLEN
and THE CHEFR

PAULA STONE—HOLLYWOOD FANFARE—5 DAYS WEEKLY

JUDITH ANDREWS—THE MODERN HOMEMAKER

Mystery—Drama—Quiz

KAYE-MARTIN PRODUCTIONS, INC.

Tribune Tower
Chicago, Illinois 36 West 44th Street—N. Y. C.

Superior 0100, Ext. 326 MUrray Hill 2-8198-9

A[; RADIO DAILY

§ —
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Why get the wrong number?

Philadelphia listeners don’t. They dial 950. We asked them
recently to give the dial settings of local radio stations. More of
them gave the right answer for WPEN than for'uny network

station in the city.

WPEN has won this l;ecogﬁition by giving listeners in the Phil-
adelphia area the kind of programs they prefer. Ever since
this station was acquired by The Evening Bulletin—the largest
evening newspaper in America—its programming has been
getting beiter and better. WPEN now puts on more good music,
more special events, more shows with a Philadelphia flavor

and appeal than ever before.

These are some of the reasons why so many Philadelphia

listeners have got the habit of turning to 950 for information
and enterfainment. They know that 950 means WPEN and a
good show at any hour. Advertisers know that WPEN means
a good buy.

950

WPEN

PHILADELPHIA

REPRESENTATIVES

HEADLEY-REED COMPANY

New York . Detfroit . Atlante
San Francisco . Los Angeles

NATIONAL

RADIO DAIL
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:Jost: Based upon market, station
{udition Facilities: Transcriptions

:jubmitted by:. Kasper-Gordon, Incorpor-
! rated, 140 Boylston St., Boston 16,
Mass.

.

- Skibo of the Norihwoods

A new series of adventure set in the
ti1agnificent north country wof America.
{ 1volves intrique with Indians, lumbermen,
nd hunted outlaws. Thrilling, daring,
ducational, More than a kid show, it
rill appeal to an estimated 67 million
steners, Written by Frank Dufresne,
: rorld-famous authority on wild life, and
i thief of the Division of Information, U, S.
ish and Wildlife Service. Merchandising
pportunities unlimited. Tramscribed, 5
fteer: minute weekly. Audition platters
! vailable,

wvailability: Live talent and E. T.
ime Units: 15 minutes, 5 times weekly

wudience Appeal: Juvenile and entire
family

luggested for: Afternoon or evening

slient Suitability: Dairies, Bakeries, Mil-
lers, Sporting Goods

lumber of Arists: 5 or more

tost: Varies by markets

iudition Facilities: Transcriptions

wubmitted by: Teleways Radio Produc-
tions, Inc., 8905 Sunset Blvd., Holly-
wood 46, Cdlif.

“Sonny and Susie”

- Writen by Canada’s outstanding chil-
lren’s script writer, it deals with adven-
ures of twins, Sonny and Susie. Everyday
\appenings dramatized naturally and hu-
1orously. Child appeal. The. adventures
f these two children are just what chil-
lren have, or would like to have. Mother-
ippeal: the comical doings of any child
ppeal to any mother, Sponsored by one
f Canada’s largest department stores.
;‘)uts!anding merchandising opportunities
ior children’s apparel, accessories, toys.,
| ports equipment, food, candy, etc. Mer-
t‘handising tie-ins: Sonny and Susie cut-
\uts, books, comic-strip, etc.
ivailability: Live talent or E. T.
ilime Units: 15 minutes, 2 to 5 weekly
‘iudience Appeal: Juvenile dnd female
juggested for: Afternoon
iZlient Suitability: Any product in which
“'the housewife or children are inter-
ested

*Number of Artists: 3 to 6 per episode
tZost: On request

{Rudition Facilities: Transcriptions

‘3ubmitted by: International Productions
Limited, King Edward Hotel, Toronto,
Ontario, Can.

' Streamlined Fairy Tales

Clever writing, distinctive production,
streamlined versions of your favorite fairy
tales and the Koralites. The Koralites—
six talking voices blended in precision
‘and harmony. All sound effects done vo-
cally. Laugh provoking imitations—"Kay
Kyser” as “The Pied Piper of Hamlin,”

s “Joe Penner” as “The Boy Who Cried
Wolf” and many more. Seventy-seven
different tales for kids 6 to 60.

¢ Availability: E. T.
~ Time Units: 15 minutes, one to three times
wesekly

s

Suggesied for: Morning, Saturday or Sun-

day afternoon

Client Suitability: Dalrlos, Bakorlos, Do-

partment Stores, Childron's Shops, olc.

Number of Artists: 6
i .1 .| Cost: Based on population

Audition Facilities: Transcriptions
Submitted by: Harry S. Goodman, 19 East

53rd St., New York 22, N. Y.

Teen A Theatler

Teen Air Theater features a dramatiza-
tion of a different fairy tale every Satur-
day morning at 9:00, The “Story Book
Lady” introduces the first few lines of the
story, and fades into the dramatlization by
the juvenile cast. Under the direction of
Ellen Reiswitz, the stories and dramatiza-
tions were successfully sponsored for
years by one of the nation’s largest de-
partment stores. '

Avdilability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Juvenile and female
Suggested for: Morning

Number of Artists: 5 to 15, depending upon
script

Audition Facilities: Transcriptions

Submitted by: KROW, Broadway at 19th
St., Oakland 12, Calif.

“Tex and Loco”

This is the story of Tex, a young boy,
and Loco, his donkey, their travels and
adventures on the western plains, The, story
is narrated or “remembered” by Old Jim,
a lively olddimer who played an im-
portant part in the adventures of Tex and
Loco. Packed with adventure and excite-
ment, this story is woven around animal
lore and outdoor life. It stresses better
understanding of animals and people and
a sense of fair play.

Time Units: 15 minutes, 5 times weekly'
Audience Appeal: Juvenile ‘
Suggested for: Afternoon

Client Suitability: Bread, candy, breakfast
cereal, any juvenile product

Number of Arfists: 4 or 5

Submitted by: Jim Boles, 425 East 51st St.,
New York 22, N, Y. -

- >
The BT .

The Adventures of
Pinocchio

A charming presentation of the famous
Carlo Collodi classic that every child
loves . . . full of fun and mischief . . .
high adventure and deep mystery . . .
delightful, unique characters with whom
every child falls in love. Full orchestral
themes and backgrounds of haunting and
original music. Endorsed by P.T.A.'s.
School Boards and Child Welfare Organi-
zations.

Avadilability: E. T.

Time Units: 15 minutes, 3 to 5 times week-
ly

Audience Appeal: Juvenile

Suggested for: Afternoon or evening

Client Suitability: Department Stores,
Bakeries, Soft Drinks, Dairies, Toys

Number of Artists: 12 to .15
Cost: Based upon population
Audition Facilities: Transcriptions

Submitted by: Edward Sloman Productions,
1654 Cherokee Ave., Hollywood 28,

Audience Appeal: Juvenile

A”; RADIO DAILY
A
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Calif,

_JUVENILE

The Freshest Thing in
Town

Tne adveniures of Johnny Lawrenco,
The Froshest Thing in Town. A juvenile
show. '

Availability: E. T.

Time Units: 15 minules, 5 weekly

Audience Appeal: Juvenile

Suggested for: Morning or afternoon

Client Suitability: Bakeries

Cost: ET—based on population

Audition Facilities: Transcriptions

Number of Artists: Approximately 9 per
program

Submitted by: Frederic W. Ziv Company,
1529 Madison Road, Cincinnati 6, O.

The Land of the Lost

The “Land of the Lost” is an imaginary
kingdom at the bottom of the sea, ruled
over by King Find-All. Everything that
has disappeared from earth, finds its way
there and comes to life. Two earth chil-
dren Isabel and Billy save the life of the
wise talking fish, Red Lamiern, guiding
light to the kingdom. As a reward they
are permitied to pass through the magic

‘'seaweed curtain, into the Land of the

Lost, a land of fantasy and charm, be-
loved by every juvenile and adult listener.

Availability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Juvenile

Suggested for: Saturday morning or Sun-
day afternoon

Client Suitability: Milk Companies, Cereal
Manufacturers, Bakers, etc.

Number of Artists: Cast 8 to 11 plus vocal
quartet and organist

Audition Facilities: Transcriptions

Submitied by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y.

“The Story Book Lady”

The Story Book Lady goes to the public
library each Saturday morning at 10:30
a.m. and tells stories to the children as-
sembled. The stories are selected each
week from books at the library and are
told in a dramatic manner with the story
lady talking and acting out the various
character parts, The program at present
is being operated sustaining, but is an
excellent vehicle for children’s store:
dairy: department store, etc. An average
of 300 boys and girls attend the broad-
casts each Saturday morning.

Avadilability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Juvenile

Suggested for: Morning

Client Suitability: Department stores; Chil-
dren’s Stores; Dairies, etc.

Number of Artisis: 1

Audition Facilities: Transcriptions

Submitted by: WHBY, 600 S. Lawes St.,

Appleton, Wis,

“Twilight Tales”

"Twilight Tales” stars talented Elinor
Gono, who tells storios by Hang Christian
Andersen and Jacob Grimm in a delight-
fully different style, Scripts have been
endorsed by PTA’s, Board of Educations,
and are used in classrooms by Teachers,
Series endorsed by American Council on
Education, Radio Division, and also being
listed in United States Bureau of Educa-
tion, Federal Radio Education Committee,
FREC Monthly Service Bulletin, Many of
the Hans Andersen stories are translated
direct from original Danish. Plenty of
merchandising and publicity tie-ups, plus
ad mats; publicity stories, etc. 94 one-
quarter hour episodes, ;
Availability: E. T.

Time Units: 15 minutes, 1, 2, 3 or S times
weekly

Audience Appeal: Juvenile

Suggested for: Afternoon

Client Suitability: Dairy, bakers, food prod-
uct, department stores, etc,

Number of Artists: 2

Cost: Based on population of market, pow-
er and rates of station used

Audition Facilities: Transcriptions

Submitted by: Kasper-Gordon, Incorpor-
rated, 140 Boylston St, Boston 186,
Mass.

Unele Mariner

With a parrot on one shoulder, a
monkey on the other, a strange foreign
kitten under his arm — Uncle Mariner
comes siriding into the homes of his
thousand and one nephews and nieces,
full of jolly fun and rollicking, breath-
taking stories. The animals join in, too—
for a top series of stories for youngsters
five years and up. Clean, wholesome,
enteriaining.

Avdailability: E. T.

Time Units: 15 minutes, 3 times weekly

Audience Appeal: Juvenile

Suggested for: Late Afternoon

Client Suitability: Children’s or family
food products

Number of Artists: 3

Cost: Based on station time rates. Mini-
mum $5.00 .

Audition Facilities: Transcriptions

Submitted by: Arthur W. Field Produc-
tions, 6233 Hollywood Blvd., Holly-
wood 28, Calif. -

Youth Courageous

Youth Courageous programs are based
on stories of courageous acts of youtb
taken from history, literature, and currem
evenis of the present day. Each program
is complete in itself and is approximately
eleven minutes in length. The stories are
not morbid bui maintain throughout “lLift,”
achievement, and success.

Availability: E. T.

Time Units: 15 minutes, 1, 2 or 3 weekly
Audience Appeal: Entire family
Suggested for: Evening or Sunday after-
noon

Client Suitability: Banks, Dairies, , Public
Service Corporations

Audition Facilities: Transcriptions
Submitted by: Webber Radio Programs,

401 Shops Bldg., Des Moines 9, la.
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Sailors and Scholars, Too!

The letters A.B., if you’re talking about
the sea and ships, mean an able-bodied
seaman. But if the background is a univer-
" sity, then A.B. means Artium Baccalaureus
or Bachelor of Arts. Though diverse, each
in its field, symbolizes

a certain achievement. gaéz‘cmaw P ,ZWWW effective and economical

The letters WCBM you asked what WCBM
have a diversity of can do for you?

MUTUAL BROADCASTING SYSTEM |

JOHN ELMER, President

" Free & Peters, Inc.. .. =

Exclusive National Representatives )

meaning for Baltimore’s radio listeners.
All income groups, yes, sailors and scholars
too, are represented in its audience. Radio -
time buyers recognize WCBM'’s broad
appeal as an achievement in the Baltimore
Market and use it as an

way to build sales. Have

N

GEORGE H. ROEDER, General Manager
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SPORTS PROGRAMS + 1947

;:4m erican Sportsman’s
: Show

:-ippeals to 26,000,000 sportsmen
d»ughout the country with thrills of the
izise, valuable hints for every sporisman,
=-iting stories of trips afield, and out-
=r tales for All-America: Elements of
~ma and public service integrated to
duce sure-fire attention-getter, Harris
4 th, commentator, in seventh full year
r:2is ewn radio program—knows what
47 want, how they want it. To sponsor:
F.per cent of every sporting dollar in
S., is spent on hunting and  fishing.
zalic claims: Tops! Sportsmen say: re-
7:a:le! Sponsor knows: It sells!
d1ilability: Live talent
L e Units: 15 minutes, once weekly
+dience Appeal: Entire family
“%-gested for: Evening
7's»nt Suitability: Practically any product
¢+ which would be needed by people on
; trips afield or vacaticning
nber of Artists: 4 men
d:lition Facilities: Transcriptions
£:mitted by: National Concert & Artists
Corp., 711 Fiith Avenue., New York

fnerican Sports-0-Rama

;irogram covering the entire field of
sirts in review, forecasts, dramatizations,
i sonalities, etc. Features nationally emi-
Bt quthority on sports as host-commen-
ter: a staif of nationally celebrated
rizial events sports announcers, on a
reling basis: individual sports head-
krs, as program guests, Actionful, infor-
t'ive and entertaining, this show com-
ks all the elements to attract the fans
t- followers of all lines of American
tort,

£ rilability: Live talent

I'e Units: 20 minutes, once weekly

f lience Appeal: Entire f{amily

£ gested for: Evening

¢ nt Suitability: General

b nber of Artists: 3 s'ars; 6 to 8 actors;

cius orenestra

L Avzilable on request
f lition Facilities: Wil
t mitted by: Radis Fo

e tar L oaan
Ly iest dhin ot

" Bud Watson—Sports

r n accurato compilation of the latest
b ports by one of the nation’s top sports
¢t wonalities. Bud Watson, ace mikeman
¥. sporiswriter has a background that's
}d to beatl. Before coming to WIR he
¥1 eports director of United Press {radio)
tdevw fork ond his features were used!
t hundreds of stations daily. Current!
{ grams leature capaule reconstruction
i Jotzalt Tigers home and away games.
i won great acclaim in cll of Michigaon

£ . . N
fmany stunts Including special broad.
)

Y12 directly from various schools and:
trges,

Fattability: L o

Ve Unteey 1o oo Loty
tilenen Appeals Pl Py

brgested fae: 0
Dant Sultabiliy:

Pober el Artiste

pelivinn Fax
1

mmittesd boyr

Chuel:

L'

Thompson
WIEG

%o apeclnl gpeopty broadoant nightly

-~
[ Rt ea e e

ADIO DAILY

. Client Sultability: Lirn's prn
. Humber of Artists: !

" Audition Facilities
‘ Submitted by:

devoted entirely to the interests of the

sandlot and scholastic athlete. Program

carries material about such teams, their

players and schedules. It is aired from

8:45 to 9:45 p.m. Program is a public

interest feature and is not available for

sponsorship.

Time Units: 10 minutes, 6 times weekly

Audience Appeal: Male

Number of Artists: 1

Submitted by: WIBG, 1425 Walnut Street,
Philadelphia 2, Pa. ’

Clem McCarthy Sports

Clem McCarthy, the noted turf expert
whose winged words out race the f{leetest
three-year-olds, in a nightly five minute
sports cast. This sports reporter is equally
expert in baseball, wrestling, polo, and
boxing; a man who has been covering
the great sporting events for millions, and
is known throughout the nation.
Availability: Live talent
Time Units: 5 minutes, 5 times weekly
Audience Appeal: Male
Suggested for: Evening
Client Suitability: General
Number of Arlists: 3
Budition Facilities: Transcriptions
Submitted by: National Broadcasting Com-

pany, Inc., 30 Rockefeller Plaza, New
York 20, N. Y.

Diamond Dust

A sensational baseball feature of ex-
clusive baseball yarns written new each
week during the season. Timely, exciting,
human interest stories of ballplayers past
and present—legends, behind the scene
dramas, untold stories of the diamond-—
tales of screwball rookies and faded old-
times . . . a baseball feature with «a
home-run wallop!

Availability: Live talent

Time Units: 5 minutes, 1 to 5 times weekly
Audience Appeal: Entire family
Suggested for: Afterncon or evening
Client Suitability: General

Number of Artists:

Submitted by: MMac Davis, | Montgomery
Place, Brocklyn 15, N. Y.

I commentator

Don Dunphy’s Sport
Review

Here's a man who talks the game and
knows whereof he speaks. Here's a man
who, by virtue of descriptive word pic-
tures of leading sportling events, is recog-
nized as onc of radio’s top sporis re-
porters. Here's @ man who knows the
score in the world of sports and presents
it in a fast-moving, living ““Sports Re-
view” that is vivid and accurate. Hero's
your man—Don Dunphy.
Avallability: Live tolont
Time Units: !5 minutes, 5 Hmes wookly
Audlence Appeal: o family
Suqgested for:

[SUHa b

PTETIR
et

Cost: Thein 1

PR A

Eddiec Dooley
Fegturing Eddie Dosoley., former All-
" American quarterback. editor of the “llun-
"trated Foothall Magqarine,” and foature
L writer fer the “New York Sun.” in hit foot
ball prediction: and round.up.
Availability: © e b

Time Unita: 17 o iny Tess v

v

; Audience Appeal: Male
 Suggested for: Evening

! pereonalities in the news . .

Audience Appeal: Juvenile -

Suggested for: Evening

Client Suitability: Products for Men

Number of Artists: 1

Cost: Low

Audition Facilities: Transcriptions

Submitted by: Douglas F. Storer,
Sixth Ave., New York, N. Y.

1270

Esquire Sports Review

The Esquire Sports Review digests all
the sports of the nation each week. Every
week the program will consider, in detail,
four or five distinct sports categories.
There will be no attempt to “report’” on
individual events in the manner of news-
paper sports pages or on-the-spot cover-
age. The program is always an over-view,
looking ahead to coming sporis events,
dramatizing the personalities of the people
who will figure in the events and showing
the relationship of the coming event to
the sport as a whole.

Availability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Male

Suggested for: Evening

Client Suitability: Razors
blades, hats

Audition Facilities: Transcriptions

Submitted by: American Broadcasting
Company, 30 Rockefeller Plaza, New
York

and razor

Fred Schilling Sports
Review
Fred Schilling’s Sports Review leads in
Massena, a sports-minded town. Baseball,
softball, football, hockey. harness racing
and others sports activities require expert
attention—and Fred Schiling gives just
that, as he does in the national sports
scene. Fred also covers the morning sports
picture daily at 7:20. WMSA, proud of its
sports coverage, offers both of its sports
programs for sale to the advertiser who
wants business in Northern New York.
Avadilability: Live talent '

Time Units: 5, 10 or 15 minutes, 2, 3, 5 or
6 times weekly

Client Suitability: Gas and oil, tobacco,
men's wear, etc.

Number of Artists: |
Audition Facilities: Transcriptions

Submitted by: Radio Station WMSA, Cen-
tral Bldg., Massena, N. Y.

Heartbeats in Sport
Headlines

The only S-minute script show of its
kind in America! . . . dramatic narrations
for single-voice . . . strange and amazing
stories covering all sports, also little-
known sport storics in the lives of famous

One for the Book

Five-minute sports stories transcribed
by America’s No. 1 coast-to-coast sports
commentator, Sam Balter, 4 years coast-
to-coast network. A unique program with
proved rating and remarkable record of
sales success, 192 programs recorded ...
can be used as 5-minute program or a fea-
ture part of a variety program . .. or 3
stories can be grouped as a 15-minute
program.

Availability: E. T.

Time Units: 5 minutes—3, 5, or 6 times
weekly

Audience Appeal: Male
Suggested for: Evening

Client Suitability: Any type
Number of Artists: 1

Cost: ET—based on population
Audition Facilities: Transcriptions

Submitted by: Frederic W. Ziv Company,
1529 Madison Rd., Cincinnati 6, O.

“One I'll Never Forget”

Jack Stevens, formerly sponsored by
Phillies Bayuk Cigars over a 74-station
network in “The Inside of Sports,” is
starred in this new transcribed series of
S-minute shows. 156 episodes now ready.
Stevens tells unusual and little-known
stories about sports headliners, each show
sparkling with humor and drama. Stories
were told to Stevens personally by sports
headliners in every field of sports. Spon-
sored successfully by men’s clothing com-
panies, beer and ale, men’s furnishings,
jewelers, gasoline and tire distributors
and others. Available for local or regional
sponsorship, or for national spotting in
available markets. One sponsor in a city.
Availability: E. T.

Time Units: 5 minutes, 3 or 5 times weekly
Audience Appeal: Male
Suggested for: Evening

Client Suitability: Any product with mas.
culine appeal

Number of Artists: 1

Cost: Based on population of market,
power and rates of station used

Audition Facilities: Transcriptions

Submitted by: Kasper-Gordon, Incorpo-
rated, 140 Boylston St., Boston 16,
Mass.

“Strictly Sports With
Bob Steele®

“Strictly Sports with Bob Stcele” brings
ball scores . . . game highlights

stories . . . general sports news of the
day . . . commentaries . , . predictions
. and inlerviews with outstanding per-
sonalities. Bob Steele has a sports follow-
ing second to none in Southern New
England radio. A former prolessional

. all thrilling
tales pounding with the heartbeat of the

. boxer and motorcycle racer, Bob knows
. his sports, and combined with his real

of the sports world. Always timely, al- “mike” personality. his programs are
ways new for the storles are wrilten| “musis’” for rportsmen in Southern News
from weck-to-week by America’s outstand: England.

ing radio sportswriter, Sports.story-telling
at ite best!

Availability:
Time Units: i
Audience Appoeal:
Sugqrsted for: [
Client Suitabillty: ©
Number of Artints: | ..
Auditian Faclliting
Submitted by: Y- T

P A S

Avadabality: |0 ooy
Time

Audience Appeal: 1/
1

1

Unitn: teanate s, cperens the Leord
by
Sugaented forr Froning

Cuent Suitabllity: Procjnerng

{lumbor of Artinte: - 3 1,
Audition Facilitien: 7
Submitted by: WrE ey -

RUNSN LTS
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“In the Public Interest”
also Interests Sponsors!

Emphasis placed by WTOL on programs aimed to serve cultural
and community interests, attracts and retains listener loyalty from
all walks of life. Toledoans learned to depend on WTOL during

the War years.

And in the Toledo of Tomorrow WTOL marches fprward with
greater contributions to listener entertainment and information.

Just add the 25 daily WTOL produced features to the sparkling
array of ABC programs and you have the reason for WTOL's

amazing record in listener loyalty and sponsor interest!

e

2 of the many WTOL or-iqindtions

THE HI-TEEN SHOW—

The original teen-age program. Every talented

JUNIOR TOWN MEETING—

The only radio program ever conceived that €

resulted in the formation of a national associa- tee-.n-ager Jaj‘,‘glven a starring opporlumiy.' A.

) . : b unique audition plan keeps the program a lively ;
N tion to perpetuate and enlarge its acceptance oY variety entertainment appealing to all ages. 5

America. Est. by WTOL March 23, 1942, and Now in fourth season under same department i

now broadcast by 26 stations. ‘store sponsorship.

A Basic Stdtion of the American Broadcasting Co.

Toledo’s Friendly Station w I 0 |

ARCH. SHAWD, Gen. Mgr.

MATIONAL REPRESENTATIVES: PAUL H. RAYMER COMPANY.

[

I
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t “Outdoor Life Time”

j! “Outdoor Lifo Timeo' s the opon.ond
:anscrlbed show thal has ovorything.
fho 26,000,000 mllllon huntors and fishor-
'‘on are a vast walling audionco—ihat
i 11 buy! An optlonal mail-pulling con-
i st~—combined with unusual promotional
| oces as well as a dotalled Promotional
: 'oss Book, make this transcribod show
j-1ique in its comploteness. “Outdoor Lifo
y;l‘me" has been propared and produced
+ ith meticulous care.

%fvailabilily: E.T.- )
%me Units: 15 minutes, once or three
times weekly,

.

5
jndience Appeal: Male -
‘ iggested for: Anytime

. ient Suitability: Any men's product as
best exemplified by beer, shaving
accessories, sporting good stores, gas
stations, etc.

3
f st: One-third of the time cost, with spe-
s cial minimum rates

i;"xdilion Facilities: Transcriptions
{bmitted by: Richman Productions, 10
! East 43rd Street, New York 17, N. Y.

1

| “Roll Call of Sports”

i Features Stan Lomax with up-to-the-
innute sport yarns with sports questions
1d answers to test the knowledge of
f,;ort fans on football, racing, boxing,
:lo, hockey, tug-of-war, bdseball and
:| other sports.

irailability: E. T.

‘ne Units: 5 minutes, 3 times weékly
ridience Appeal: Male

rggested for: Afternoon or evening
‘ient Suitability:
caters to men;
firm

Any business which
soft drinks or beverage‘

tamber of Artists: 3

st: $5.00 per program

fadition Facilities: Transcriptions
Ibmitted by: Transcribed Radio Shows,
2 West 47th Street, New York 19,
N. Y.

“Salty Says”

Frank Mallants as “Salty,” covers the
wth Florida picture as regards Fishing
iid Hunting and general Wildlife Con-
rvation. Reports of catches in Salt and
esh Water—complete Marine Weather
-port and stories of the sea and the
sorling life he’s lived. Now sponsored
o times weekly—available four mom-
gs at 7:35 to 7:45 a.m.

‘vailability: Live talent

me Units: 10 minutes, 4 times weekly
“udience Appeal: Male

ciggested for; Morning

tient Suitability: Sporting goods of any
- kind—clothing for sportswear—beer
damber of Artists: 1

ifudition Facilities: Transcriptions
inbmitted by: Isle of Dreams Broadcasting
Corporation, 600 Biscayne Blvd., Mi-
ami 30, Fla.

Speaking of Sports

K special script on the highlights, the
wdown the big and little which make
Dorts what they are. The most popular
" features, high in use and sponsorship.

“xcellent sports commentary and so val-
able to every sportscaster.

me Units: 5 minutes, 6 days weekly
udience Appeal: Entire family -
ilient Suitability: General

‘umber of Ariists: 1 announcer

‘ubmitted by: United Press Radio, 220 E.
© 42nd, New York 17, N. Y.

o “Sports Answer Man”

This program features the well known
‘Ports personality, France Laux, and con-

blographic materlal, and foature storlos,
This program does not Intorfore with your
rogular sports shows, but can be usod asn
an added sports foaturo, or can be tled
in with local sports news. A quarier-lhour
program, this feature can easlly be adapt-
od to a 10-minuto perlod by cutting away
from tho accurato cuo-ins supplied.
Avallability: E, T.

Timo, Units: 15 minutes, 5 times wookly
Audionce Appoal: Entiro family
Suggosted for: Afterncon or ovening
Client Suitabllity: General

Numbor of Artists: 2

Cost: Based on market area, and-or, sta-
lion card rate

Auditlon Facilities: Transcriptions

Submitted by: Sherman Productions, 334
Arcade Bldg., St. Louis 1, Mo.

Sports Curious World

A new thrilling feature prosenting three
minutes of strange, amazlng and unknown
facts from the world of sports , . . interest-
ing facts never known before—topped off
by a sock dramatic 2-minute yarn based
on one of the strange facts. Entertaining,
informative, intriguing.

Availability: Live talent

Time Units: 5 minutes, 1 to 3 times weekly
Audience Appeal: Entire family
Suggested for: Morning, afternoon or eve-
ning

Client Suitability: General

Number of Artists: 1 commentator

Cost: Based on size of station and market
Audition Facilities: Transcriptions
Submitted by: Mac Davis, I Montgomery
Place, Brooklyn 15, N. Y.

Sports Fanfare

B series of 156 programs depicting in
breath-taking eloquence those litile dra-
mas, those inside human-interest stories
of the sports world that the score boards
never reveal. Tom Carr, the story-caster
featured on the show, has at his finger-
tips an endless supply of sports doings
and his circle of intimate friends—sports-
dom’s greatest—supply much of his ma-
terial.

Avdilability; Live talent or E. T.

Time Units: 5 or 15 minutes, 3 times
weekly

Audience Appeal: Male

Suggested for: Afternoon after 5 p.m., or
evening

Client Suitability: Men's clothes,
wine, cigars, etc.

Number of Artists: 1

Cost: Based on population

Audition Facilities: Transcriptions

Submitted by: Harry S. Goodman Radio

Productions, 19 E. 53rd Street, New
York 22, N. Y.

beer,

“Sports News and Views”

Bill Cochran, with 35 missions over
Germany as a B-17 Pilot as his wartime
experience, reviews the World Of Sports
nightly at 6:15 p.m. Coverage of all main
sporting events—local, national and in-
ternational . . . with scores and results.
All local sporting evenis covered by spot
transcription or shortwave and dired
during this period.

Availability: Live talent

Time Units: 15 minutes, 6 times weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability:
i soft drink

Beer, men’'s clothing,

ists of sporis questions and answers,

DA;"&ADIO DAILY

i

[

Number of Artists: 1

SPORTS

Audition Facllitles: Tranuscriptions

Submltted by: Islo of Drowang Broadeanting
Corporallon, 600 Blscaynn  Blvd,,
Miami 30, Fla.

Sporis On Parade

Tom Manning, nationally famous sports-
castor, In a “foodbox lhuddle” wlth tho
world’s top sports talont, as thoy drop In
on the Clovoland scono. Joe Louis, Jack
Dempsoy, Byron Nelson, Honry Picard,
Don Budgo, Bob Follor and Paul Brown
are only a fow of the colebrities Tom has
had on his program. Roundtable discus-
sions of current sports toplcs by these
experts, are also on the agenda.

Avallabllity: Live talent

Tlme Unlts: 30 minutes, once weekly
Audience Appeal: Male or entire family
Suggested for: Evening

Client Suitability: Tobacco, men's clothing,
gum, soft drinks, beer, etc.

Number of Artists: Varied
Cost: On request

Audition Facilities: Transcriptions or will
pipe live talent

Submitted by: WTAM, Cleveland 14, Ohio

“Sports Parade”

“Sports Parade’” is a review of the
week’s activity in the field of sports. Per-
sonalities in Sports the Nation over are
invited to appear in person on “Sports
Parade,” to tell their own interesting
stories in interviews with Sporis Editor,
Stoney McLinn. National personalities are
also “brought in” from other stalions of
the Mutual Network. The entire half-hour
production of “Sports Parade’ is scored
against a background of tuneful salutes
played by Milton Starr and the WIP or-
chestra, making it a vivid presentation
that is easy to listen to, and complete
with information covering every field of
sports, and the men and women who
participate in. them.

Avdilability: Live talent

Time Units: One-half hour weekly
Audience Appeal: Entire family
Suggested for: Afternoon or evening
Client Suitability: Any type

Number of Artists: 15 with orchestra
Cost: On request

Audition Facilities: Transcriptions

Submitted by: WIP, 35 S. 9th Street, Phila-
delphia 7, Pa.

Sports Review

Fast, short sports bulletins. On order
of Bill Sterns’ Sports Newsreel with two
announcers. Unique, as sponsors producis
are spoken of in a manner that gives the
listener a feeling that they are listening
to another bulletin,

Avadilability: Live talent or E. T.

Time Units: 30 minutes, 5 times weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Food

Number of Artists: 2

Audition Facilities: Transcriptions
Submitted by: KOB, Albuquerque, N. M.

Sports Stadium of the Air

This program can be billed for 15 min-
utes or a half-hour in evening time. It
would be the radio newsreel of the week’s
sporting events, Instead of listening
through a full figh} or to an entire foot-

culls out, vla rocordings at the ncone, the
Important highlights, tho oxciting eventn
that take placo and bullds it inlo a fast-
runnlng program featuring Bill Slater an
tho sports narralor, a band, and sports
atara.

Availabilty: Live talont and E. T,

Timo Units: 15 or 30 minutos, once wockly
Audlonce Appeal: Malo

Suggoestod for: Evoning

Cliont Sultabllity: Razors, shaving soaps,
nlc.

Audition Facillties: Transcriptions

Submitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
New York

Sports Star Special

Colorful, all-time stars of tho sports
world in all-star dramatizations, Theso
“great’” are brought to the local listener
to re-tell their own great moments in
sports and their rise to fame. Sporis Star
Special is localized and personalized
through a new. exclusive program tech-
nique called “Cue-In.”
Availability: E. T.
Time Units: 15 minutes, optional weekly
Audience Appeal: Male and Entire family
Suggested for: Afternoon or evening
Client Suitability: General
Audition Facilities: Transcriptions

Submitted by: Press Association, Inc., 50
Rockefeller Plaza, New York 20, N. Y.

“Starring Tom Harmon®

Tom Harmon, ace All-American football
star, forecasts outcome of football games
{each week during the season), scoring
high on his predictions. Packaged for
Criterion by Vick Knight, one of radio’s
outstanding producers. Available E. T. to
stations and agencies for sponsorship
locally and regionally. Thirteen-week
series includes {forecasts of the Bowl
games. Teaming of Harmon and Knight,
plus topflight announcer and organist.
combine to make this an exceptional
sports program.

Avdailability: E. T.

Time Units: 15 minutes, once weekly
Audience Appeal: Juvenile and male
Suggested for: Evening

Client Suitability: Drug stores, oil com-
panies, bakeries, men's and boys’
clothing, jewelers, etc.

Number of Artists: 1 (plus talent indicated)
Cost: Depends upon station and market
area

Submitted by: Criterion Radio Features,
Inc.,, 360 N. Michigan Avenue, Chi-
cago 1, Il

The Sportsman
The Sportsman brings the listener the
fast-moving background of sports. It's 15-
minutes of excitement and color from the
sports world. It's dope from the dugout
... gossip from the gridiron . .. topics for
the turf fans. It's everything about every-
body in sports . . . where they are . . .
where they've been . . . where they're
going. For the complete day-to-day story
of America’s most popular pastime it is
tops.
Availability: News Wire Script
Time Units: 15 minutes, 6 times weekly
Audience Appeal: Entire family
Suggested for: Afternoon or evening
Audition Facilities: News Wire Script
Submitted by: Press Association, Inc.. 50

\

N. Y

ball game lasting two hours, this program

Rockefeller Plaza, New York 20,

’
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the possibilities of these successful transcribed syndicated shows!

84

SYNDICATED SHOWS NOW AVAILABLE

T"EONGRESS ON THE AIR™ . . ...ttt 52
Preview Forum of Congressional Agenda, with Senators and Rei)resentatwe: ‘
“EAT-ITORIALLY SPEAKING" .. ... ... . ... ittt 78
Starring Dick. Stone in the most unnsnal food progmm in the country
“"REAL ROMANCES"” ... .. e .. 52
Dramatizations of Stories in Real Romances Magazine .
"SONGS OF CHEER & COMFORT" . . ... ... ................ 52
Starring Richard Maxwell, famouns Gospel singer .
“THE THEATRE OF FAMOUS RADIO PLAYERS" | .. ......... 39
Entire cast of Hollywood network performers, in original dramatic shows.

THE VAGABOND ADVENTURER" .. ........... ... 39
Starring Tom Terris, Internationally known adventurer ‘

“FAMILY BLBUM"” ................ e e e 260
Musical Memories, featuring soloist and girl quintet

TUNSOLVED MYSTERIES" . ... ... .. . . it .. 39
Dg'amatimtiom of true mwysteries as yet unsolved

"ONE I'LL NEVER FORGET' . ... ... ... ..ttt enneenns 156
Unusual sports stories, starring Jack Stevens B
TWILIGHT TALES .. ... . ittt ittt i i e 94
Fairy tales for children, unusually told by Elinor Gene

“DAN DUNN, SECRET OPERATIVE No. 48" ................ 78
Juvenile series based on famous newspaper cartoon strip

“FUN WITH MUSIC"". .. .... P 26
Starring Sigmund Spaeth, The Tune Detective

"UNCLE JIMMY" . ................. T 156
Daytime family serial, starring William Farnum

TEFAMOUS MOTHERS ... ... ittt ittt i i aenn 78
Starring Jane Dillon. All parts taken by Miss Dillon

“JERRY & SKY, THE MELODY MEN"". . .. .................. 208
Hillbilly series; may be used as 5 or 15-minute program

SIMPERIAL LEBDER' . .. . . ittt it i 52
Dramatized life story of Winston Churchill . .
SHISTORY INTHEMAKING' . . .. ...t iiieiiiiiinenin... D2
Dramatizations of outstanding bistorical events _
"PURS OK PARADE". . . ..... ... ... ... e e e e e 39
Sponsored successfully by bundreds of fur retailers

R CHRISTMAS CBROL . ... ... i it e e 1
Original one-balf hour adaptation starring Tom Terriss ‘

SRDVENTURES IN CHRISTMASTREE GROVE" .............. 15
Sponsored annually by more than 200 department stores '

S“gANTA’'S MAGIC CHRISTMAS TREE”. . ................. 15

Another omtstanding Christmas boliday promotion

And be sure to investigate

12=hour
Y4 -hour
Vi-hour
Va-hour
1, -hour
Y =hour
4 -hour

L3 =hour

S5-minute

14 =hour

14 =hour

14 =hour |
4=hour:
S5-minute

S5-minute ‘

14 -hour

14 =hour

-4 =hour

12-hour

V4 =hour

4 =-hour

Exclusive to One Sponsor in a City—W rite or Wire for Aundition Samples and Data
KASPER-GORDON, incorporated, 140 Boyiston Street, Boston 16, Mass.
One of The Cozmtrys Largest Program Producers

7aandmiéec£ paagfmmd Thal SELL!

® As the OLDEST syndicated transcribed programproducer in the United States, and the originator of the transcribed
musical announcement and other highly successful radio ideas, we are prepared to cooperate with you as we do with agencies,
stations and advertisers from Coast to Coast. For suggestions and program ideas for your next radio campaign—whether it
is for V4-hour, V4-hour, §-minute, 1-minute, 100 word, or 30 word spots — write or wire us.
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The
100

| Bob Bright’s Bandstand
+ A record program of pop music con.
cted by Bob Bright, who embodies it
r.th just the right chatter for the type
i listener he has and with constantly
“+.w features and promotions, at the pres-
i time being the guiding spirit of a tre-
-:ndous army promotion and ‘ideal
|~‘nerican Girl” contest in which twenty-
i tht newspapers are giving him froni-
% ge support. Not only does an effective
13 for the advertiser on the air, but also
lrts him reams of free newspaper pub-
| ity.
wrailability: Live talent or E. T. :
{Tne Units: 90 minutes, 6 days weekly
nudience Appeal: Juvenile and female
;nggested for: Afternoon
+.mber of Artists: 1
thibmitted by: WPAT, 7 Church St., Pater-
1 sonl, N. I

It’s A Woman’s World!”’
“I's A Woman's World” stars Glenda
[rrell in a 15-minute three times weekly
t>man’s show, handled in « new and
rZiting manner, Miss Farrell and her al-
rys amusing taxi-driver discover the
est in homemaking aids, fashion news,
cauty secrets, health hints, ete, In addi-
“n, Miss Farrell visits each day with a
t:nous personality with a story for Mrs.
vinerica. This series combines fast-paced
rlertainment with the tried-and-true in-
rzdients of the daytime woman'’s program
with giveaways offered to assure spon-
¢ -of mail draw.
-railability: E. T.
i ne Units: 15 minutes, 3 times weekly
‘idience Appeal; Feminine
ient Buitability: Women’'s shops, mar-
kets, groceries, dairies, etc.
ggested  for: Daytime
‘mber of Artists: 2 plus guest star
idition Facilities: Transcriptions
‘bmitted by: International Transcribed
Shows, Inc., 17 E. 42nd Street, New
York, N. Y.

g “That’s My Son*’

‘This is a fast-paced 15-minute once,
‘ce, or three times weekly comedy of an
trerage American family, with the hilar-
lag situation young Jimmy, 16, and burst-
I3 with “inspirations,” manages to thrust
ion his ever-hopeful family . . . Pop, al-
‘xys fighting for that muchneeded
rilience . . .-Mom, positive her Jimmy is
1""genius” and needs special understand-
3+ .. and of course, Peggy, who lives
1xt door, thoroughly in agreement with
m that Jimmy is a bundle of hidden
*lents and it's her duly 1o siand by him
2 his trials and tribulations. Each broad-
st complete.
svailability: E. T.
me Units: 15 minutes, once, twice, or
three times weekly
“udience Appeal: Entire Family
lggested for: Evening—Saturday or Sun-
day afternoon
{lient Suitability: Practically any type
“umber of Artists: 4 to 6
‘udition Facilities: Transcriptions
~bmitted by: International Transcribed
Shows, Inc., 17 E. 42nd Sireet, New
York, N. Y.

v

) “You Women*

2 b aa

7. Glib adlibber Gene Flanagan is heard
resenling a daily women’s program from

RADIO DAILY

i
fT T —

shows listed ander this category have in some cases arrived

late for ineclusion under
a man’s viowpoint. Sparked with humor,
witticism and criticism Flanagan tolls his
fomale listonors how to caro for childron,
how men like to havo womon dress, malco-
up, and wear hairdoes. Ho advises wa-
men how to arrango homeos to suit a man'‘s
taste, discusses women in the nows as a
man seces it. “You Women” iz an intor-
estingly different women's program adapt-
able to depariment stores and foemale
products and lending itself to heavy pro-
motion and publicity possibilities,
Availability: Live talent
Time Units: 15 minutes, 3 times weokly
Audience Appeal: Female
Suggested for: Morning
Client Suitability: Women's products, food,
clothing, department stores
Number of Artists: 1 .
Audition Facilities: Transcriptions
Submitted by: Station WWRL, 41-30 58th
St., Woodside, L. I, N. Y.

“Your Box at the Opera”

“Your Box at the Opera” features re-
cordings of favorite operatic arias by the
greatest voices of all time—selected by
WTIC's music commentator Robert E.
Smith from his own personal library of
more than 10,000 records, one of the finest
in the world. Mr. Smith has many rare
recordings, and some of his programs
contain records of which there are no
duplicates in the United States. An album
of records is awarded each week to the
person who correctly identifies a “Mystery
Record” and can give reasons how he
made the identifications.

Avadilability: Live talent or E. T.

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Sunday afternon or eve-
ning

Client' Suitability: Banks, Public Utilities,
etc.

Number of Artists: 1-—Robert E. Smith

Audition Facilities: Transcriptions

Spbmitted by: WTIC Studios, 26 Grove
St., Hartford 15, Conn.

Your Gospel Singer

Edward MacHugh, nationally known
singer of Gospel hymns, has demonstrated
that there's a steady, very loyal audience
for his singing., His ratings have been
phenomenal and when he recommends a
product, that type of listener and their
loyalty means almost 100 per cent re-
sponse from a buying standpoint. Hymn
books available to sponsors at low cost.
420 transcribed programs available,
Avadilability: E. T.

Time Units: 15 minutes, up to 7 times
weekly

Audience Appeal: Entire family

Suggested for: Any time

Client Suitability: General

Number of Ariists: 2—MacHugh and or-
ganist

ost: Based on population

Audition Facilities: Transcriptions

Submitted by: Harry Goodman Radio Pro-
ductions, 19 E. 53rd St., New York 22,
N. Y.

“Your Time”

“Your Time”—TYour time to forget the
cares of the day as your baritone trouba-
dour sings, from a repertoire of over 2,000
songs, the ones which your cards and let-

.rial supplemented with notes on crops

their own respective list

tors indicalo aro your favoritos. Horo aro

the latost too-ingling rhythms, and old

musical bouquots; birthday and anni-

vorsary numbors: rollicking follt songs

and slirring spirituals, sonsitively intor-

protod to tho unobtrusive accompanimont

of a vorsatilo quitar. Your favorite tunos

—ifor your listoning ploasuro—and Your

Timo.

Availability: Live talent

Time Units: 20 minutes, 5 times weokly

Audience Appeal: Entire family

Suggosted for: Afiernoon (noon hour)

Client Suitability: General

Number of Artists: 1

Cost: Bases upon size of station and
market

Audition Facilities: Transcriptions

Submitted by: Radio Station KBUR, Burl-
ington Broadcasting Co., National
Bank Building, Burlington, Ia.

Yonr Weather Man

Richmond, Virginia, office U. 5. Weather
Bureau furnishes weekly weather fore-
cast, together with national survey for cur-
rent month of climate, long-range notes on
weather based on past records, tempera-
ture readings and miscellaneous weather
references on farming operations. Mate-

and weather from other sources. Program

angled toward farmers and week-end

travellers.

Availability: Live talent

Time Units: 5 minutes, once weekly (Sat-
urday)

Audience Appeal: Adults

Suggested for: Any time

Client Suitability: Farm, heating and air-
conditioning equipment; travel bureau

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: Piedmont Broadcasting Cor-

poration, WBTM, Hotel Danville
Building, Danville, Va.

“Yours for a Song”

A street broadcast with a musical twist
and with the audience in the “know.”
On a direct cue from the sireet, a studio
band starts a selection which is broad-
cast and which the participant on the
street does not hear. Five cues are given
to guess the melody being played. Thea-
tre tickets are the prizes, the number be-
ing won depending on the number of cues
necessary to guess the mystery tune.
Availabilily: Live talent or E. T.

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any type

Number of Artists: 3 (if records or tran-
scriptions are used)

Cost: Based upon size of station and mar-
ket

ings.

Idoal for solling to ontire family. Though
rocordod and transcribod. tho music isn
carofully solocted, timod and the program
producoed to porfoction.
Avdailability: E. T.
Time Units: 6:30 to 7:00 p.n., 7 wockly
Audionce Appoal: Entiro family
Suggostod for: Evoning 6:30 to 7
Cliont Suitability: Dopt. Stores; foods, fi-
nancial
Number of Artists: 2
Cost: Card rate plus small production feo
Audition Facilities: Transcriptions
Submitted by: Universal Broadcasting Co.,
KSFO, San Francisco 6, Calif.
“Jewish Festivals and
Other Jolly Functions”

A colorful, entertaining series poriray-
ing customs, traditions, holidays, and
other picturesque scenes from Jewish life,
with appropriate melodies. Lively, drama-
tic narration, enhanced by traditional
music, brings merry and meaningful func-
tions to life. An ideal vehicle for any prod-
uct, “Jewish Festivals and Other Jolly
Functions” is a natural for a product used
in preparation of or in connection with a
party, dinner, or gathering of any kind. A
sure-fire sales builder,

Availability: Live

Time Units: 15 or 30 minutes, once weekly

Budience Appeal: Entire family

Suggested for: Sunday afternoon or eve-
nings

Client Suitability: Food or beverage manu-
facturer

Number of Arfists: 3

Audition Facilities: Transcriptions

Submitted by: WEVD, New York

s

2 - .
“Israel Among Nations®
()

“Israel Among Nations’’ introduces men
and women whose contributions to the
progress of civilization and the welfare
of mankind have made history. Their
names include scientists, physicions, ar-
tists, musicians, statesmen, philosophers.
The highlights of their careers are por-
trayed through action-crammed scenes,
with intervening narration. Good music
furnishes tone and background. This vivid
historical series will foster good-will and
understanding—and good-will for the
Sponsor.

Availability: Live

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any type

Number of Artists: 7 to 10

Audition Facilities: Transcriptions
Submitted by: WEVD, New York

“Motel the Waiter®

A comedy serial of Jewish life, through
which a different story will be completed
each week-—a story each week within the
general format. Drama and music inter-
twined to make an entertaining and
humorous performance. An excellent ve-
hicle to put the listener in a good, re-
ceptive. responsive mood,

Availability: Live

Audition Facilities: Sample script
Submitted by: Station KROS, Clinton, Towa

“Yours to Enjoy”

30-minutes of “dinner-hour” music: salon
and popular classic. Program on air for

Time Units: 15 minutes, 5 times weekly
Audience Appeal: Housewives
Suggested for: Daytime N
Client Suitability: Food, household, or drug
manufacturer

Number of Arlists: 12 to 14 weekly
Audition Facilities: Transcriptions

three years, large listening audience,

Submitted by: WEVD, New York

85
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Here is AN OPEN-END TRANSCRlBED ”Outdoors” Program '

that has EVERYTHING

utdoor Life Time!

Produced in Association with America’s Leading Magazine for Sportsmen

*Qutdoor Life

® A READY MADE AUDIENCE NUMBERING 20,000,000

Regular appearance of America’s best known outdoor life authorities make Outdoor Life Time
- a LISTENING “MUST” for the 20,000,000 Sportsmen who buy fishing and hunting licenses each
year . . . and who spend FOUR BILLION DOLLARS ANNUALLY for equipment and supplies.

In addition . . . these same authorities will provide listening enjoyment for the multitudes of Dog lovers,
Boating enthusiasts — in fact, EVERYONE who enjoys life in the open!

@ POPULAR ENTERTAINMENT — WIDE' “HUMAN INTEREST" APPEAL

Amazing oddities and fascinating facts about life in the open — told in friendly, non-technical, “down-

to-earth” language — make Outdoor Life Time popular entertainment for every member of the
family!

@ PROMOTIONAL PRESSBOOK

A complete Promotional Kit — including, Feature Stories, biographies, station announcements as well
as photos and mats, is included with the Outdoor Life Time series.

® "MAIL-PULLING"” CONTESTS ‘AND POINT-OF-SALE PROMOTION

Sure-fire “mail-pulling” contests — as well as potent point-of-sale promotion pieces — unique in transcribed
radio — are available as optional services with Outdoor Life Time.

*Qutdoor Life Magazine is read by 1,500,000 sportsmen every month!
And Known To Millions More

Outdoor Life Time was released for broadcast June 1; and : Outdoor Life Time is an lexP%'ﬂY pmducleld program I—
within two weeks was sponsored in numerous local areas in- ~written and directed by Charles Cromer, wellknown for his

. . . versatility and creative ability; original writer of first network
cluding—Hartford, Connecticut; Knoxville, Tennessee; Tucson, outdoors program. Outdoor Life Time is transcribed on

Arizona; Halifax, Nova Scotia and Oklahoma City, Oklahoma. Western Electric High-Fidelity Equipment.

WRITE, WIRE OR PHONE RICHMAN PRODUCTIONS

FOR AUDITION RECORDING " NEW YORK 13 NEW TORK
AND DETAILS » ~ MUrray Hill 2-5854
RADIO DAl
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“Adventures Into the
Mind”

¢ Radio’s first complete course in psy-

%:f:)logy‘, conducted by Dr. Allen Fromme,

srominent clinical psychologist. Lecture

pnterial is illustrated by entertaining, in-

iviactive dramatic sketches. -Studio qudi-.

icre parficipates in question-answer pe-

ird and all scripts are available to lis-
iers. Advisory board includes some of

it{ biggest names in education circles.

“dely publicized and promoted.

i# ‘ailability: Live talent and E. T.

«1e Units: 30 minutes, weekly .

j-dience Appeal: Entire family

w:ygested for: Evening -

st Suitability: Book publisher, -institu-

-.. tiondl, etc.

\{nber of Artists: S

i#dition Facilities: Transcriptions

sromitted by: WMCA, 1657 Broadway,

v New York 19, N. Y.

P

s-.g ddventures in Western

. Michigan
5 3 igh school students from communities
i krur listening area put on the program,
4 bzhed by their teachers and thoroughly
'J,eharsed by our staff. Includes musical
-"mps and soloists. Conducted on inter-
-':mr basis and brings out information
ta hut }ustory, industries, interesting fea-
(ms of the “home town.”
‘tulablhly. Live talent
ir Units: 30 minutes, once weekly
‘wiience Appeal: Entire family
'c\ugested for: Saturday afternoon
sluber of Artists: Varies
f‘Luhon Facilities: Transcriptions
tmmitted by: WKZO, Kalamazoo 99,
i Mich.

b “Americana®

i =imericana” . . . How swiltly fly the
:saing years. And how quickly forgotten
r‘meevents of time. “Americana” remem-
‘e, “Americana” presents collections of
izicllections. . . . Life stories in review.
:%. A daily parade of people. . . . Of
::{ear-to-be-forgotlen incidents from the
‘ia to the present. Of facts from the
i kees of record, history and legend of a
*.7at America.
i 'n.ilability Live talent
‘iz Units: 5-10-15, and 30 minutes, daily
luence Appeal: Entire family
Sugested for: Morning, afternoon or eve-
i ning
illnt Suitability:
*+ lished
nluber of Artists: Announcer
“ld: 1996 Associates Contract or Single
'+ Rate
ffl {lition Facilities: Transcriptions
*nmitted by: The W. E. Long Company,
Radio Division, 155 North Clark St.,
Chicago 1, Il

General,. long estab-

merica’s Towen Mcctn!y
of the Air

- ’his program presents American people
“th both sides of current controversial
" r2stions in joint discussion with national
d international authorities. Combines
cellent showmanship and educational
“egrity to make this radio program «a
* fional institution. In 11 years it has
‘s 33 awards, and is tho only program

twice win the George Foster Peabody
"ward. Moderator Is George Denney,

Time Units: 1 hour, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Better type of merchan-
dising

Number of Artists: 1 regular and 4 guests
weekly

Audition Facilities: Transcriptions

Submitted by: National Concert and Artists
Corp., 711 Fitth Ave., New York, N. Y.

“Books on Trial”

One of the best literary free-for-alls.
Controversy is the keynote of this new
and original book program which features
each week on the witness stand the author
of a new book defended by an outstanding
critic and prosecuted by an equally weu
known literary light. Sterling North, lit-
erary editor of the N. Y. Post, is the per-
manent presiding justice of this book court
of the air, A jury of twelve men and wo-
men chosen by lot {rom the WHN Barbizon
Plaza Theatre audience votes approval or
disapproval of book. Walter Winchell
calls “Books on Trial” “A Slugger!” “Zing
and Showmanship.”

Bvailability: Live talent

Time Units: 30 minutes, 1 time weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: '‘General

Number of Artists: 5

Audition Facilities: Transcriptions and will
pipe live talent

Submitted by: Station WHN, 1540 Broad-
way, New York 19, N. Y.

Columns Write

B forum on which four editors of lead-
ing New Jersey weeklies meet each week
to give readers reaction, from canvass
made by staffs, and own editorial opin-
ions on current topics of vital importance;
to also exchange ideas on how they can
better serve the community, state and
nation through their newspaper columns.
Publicity is terrific, with not only editors
involved (25) giving each program front-
page spreads, but others commentating on
topics discussed editorial and in news
columns,
Avadailability: Live talent
Time Units: 30 minutes, orice weekly
Audience Appeal: Male and female
Suggested for: Evening
Client Suitability: Large Department Store,
National Account
Number of Artists: 25 editors of leading
New Jersey weekly newspapers
Submitted by: WPAT, 7 Church St.,
erson 1, N. J.

Pat-

“Congress on the Air”

The only Congressional Preview Forum
made up exclusively of Senators and
Representatives, discussing vital legisla-
tive problems. Participants recruited from
all sections of United States, from both
political parties. Discussions are non-par-
tisan, conducted in informal manner, At
this crucial period in our history, Amer-
ica’s domestic problems are of topmost
concern. Program has foretold course of
America’s early postwar history, and
being a preview of Congressional Agenda.
keeps ahead of Congressional action.
Moderator: Ernest K. Lindley, nationally
known columnist, chief of Newsweek
Washington Bureau. Recorded each week
by direct line from Washington, each
Wednesday, processed, pressed, and air-

osident of New York’s Town Hall
vailabliity: Live talent

'ADIO DAILY

exprossed 1o slahons carrying the pro-
grams,

Availability: Live talent and E. T.
Time Units: 30 minutes, 1 time weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Banks, insurance, finan-
cial institutions, department stores,
other high calibre advertisers accept-
able to producer.

Number of Artists: Varies

Cost: Based on station and market

Audition Facilities: Transcriptions or will
pipe live talent

Submitted by: Kasper-Gordon, Incorpor-
ated, 140 Boylston St., Boston 18,
Mass. ’

“Pistinguished Guest
Hour”

Ouistanding program stars contemporary
distinguished guests. Featured on Chi.
cago’s 50 k.w. WGN and sponsored dur-
ing the past 3 years by Carson Pirie
Scott & Co. Subjects are timely and deal
with important topics of the day. Al
guests are qualified authorities experi-
enced in public speaking. Typical variety
includes: Sister Kenny, Ely Culbertson,
James R. Young, Father Flanagan, Mrs.
Glenn Frank, Com. Donald MacMillan,
Alexander Kerensky. Kenneth Horan, Will
Durant, etc. An all-star cast that attracts
and holds listeners.
Availability: Live talent and E. T.
Time Units: 15 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Afternoon or evening
Client Suitability: Department Stores,
Banks, Insurance Companies, Quality
Sponsors acceptable to Criterion
Number of Artists; 1
Cost: Based on market and station area
Audition Facilities: Transcriptions
Submitted by: Criterion Radio Features,
Inc., 360 North Michigan Ave., Chi-
cago 1, 1.

Dutch Treat Forum

Dutch Treat Forum, local business men
cooperating in a luncheon broadcast to
intelligently discuss issues of the day.
local and national. It's America’s oldest
form of expression, the open forum, which
is made doubly forceful by broadcasting.
Local business men represent the above
average thinking in a community. mold
the community, tell their thinking on
Dutch Treat Forum, a program which in-
troduces business men to radio and radio
audiences to business men.

Availability: Live talent

Time Units: 15 minutes, once weekly

BAudience Appeal: Entire family; adults

Suggested for: Noontime

Client Suitability: General

Number of Artists: Unlimited

Cost: Upon request

Audition Facilities: E. T.

Submitted by: KODY, 1521 West 12th St.,
North Platte, Neb.

“Forum of Public
Opinion>’

This is the oldest and most successful
Forum conducted by Philadelphia Radio.
The program is presenied in the public
interest by Station WIP in cooperation

sor of Economics at the Universily. Mem-
bers of the panels are drawn from top
names on the subject to be discussed.
Top names from the various branches of
our Federal Governmeni, Foreign Ambas-
sadors, Consuls, and Foreign Correspond-
enis, have appeared as authorities on the
Forum. Here is a well-established public
interest air display program that is built
to order.

Avdilability: Live talent

Time Units: 30 minutes weekly

Audience Appeal: Adult

Suggested for: Afternoon or evening

Client Suitability: Class appeal for Institu-
tional Advertising

Number of Artists: 7-8

Cost: On request

| Audition Facilities: Transcription

Submitted by: WIP, 35 S, 9th St, Phila-

delphia 7, Pa.

Good Reading

Not a book review in the strict sense
but rather a high type, dignified resume
of subject maiter, presented in an im-
peccable treatment of “voice,” “English.”
and material, not high brow but perfect
balance. A program in which any sponsor
may take pride. Audition records avail-
able. Scripts orginal, and subject matter
derived from carefully selected literature,
current and classic.

ABvailability: Live talent

Time Units: 15 minutes weekly

Audience Appeal: Entire family

Suggested for: Evening

‘Client Suitability: Banks, Ultilities,
lishers, or “General Institutional”

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: WSAY, 328 E. Main St,
Rochester 4, N. Y.

Pub-

“Halls of Congress”

Verbatim dramatization of the week’s
debate in Congress, with material culled
directly from the Congressional Record.
Professional cast brings to the air the very
words of our lawmakers in action . . .
shows listeners how their government
functions. Special Washington reporter
provides first-hand material for all shows.
Dramatic, entertaining, informative.
Availability: Live talent and E. T.

Time Units: 30 minutes, 1 time weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Institutional,
biles, Fine Stores, etc.

Number of Artists: 10

Audition Facilities: Transcriptions

Submitted by: WMCA, 1657 Broadway,
New York 19, N. Y.

Automo-

“Know Your America’

“Know Your America” . . . St. Augus-
tine to New Orleans . . . and on fo
Sacramento! Over turbulent rivers and
wide plains a restless people pushed on to
make settlements, build cities and forge
American history. Presidents were elected
and laws were passed. and lands were
set aside for parks. Wars were won . . .
and men and women marched to fame!
That is Your America. Listeners come to

with the University of Pennsylvania
Forum, for the past three years, and it
cracks a general audience. The Forum is |
a round-table discussion headed by on|

gain a special pride in all that is America

j through this program.

Availability: E. T. *
Time Units: 5-10-15, and 30 minutes, daily

outstanding moderator, either Scully Brad- | Audience 'Appeal: Entire family
ley. professor of the English Department | Suggested for: Morning, afternoon or eve-

at the University, or Edgar Cale. profes-

ning
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SALES

PRODUCTION

PRODUCING:-
The Optimist Program
Cathedral Hour
Home Service Hour
Youth Clinic
Salute to Veterans
Newspaperman Series
The Red & White Show
Texas Saddle Pals

| Old Man Sunshine

The Home Builders

ALLAN MILLER AGENCY
SUITE 308, BELL BLDG. | TOLEDO 2, OHIO
| Telephone — Garfield. 8603-04

o T e e i —
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i-'lient Suitability: General
¢ umber of Arlists: Narrator

.osl: 1996 Associates Contract or Single
" Rate

:: udition Facilitits: Tremscriptions

2:ubmitted by: The W. E. Lohg Company,
Radio Division, 155 North Clark St.,
| Chicago 1, Il1.

s Leave It to the Girls

"Leave It to the Girls” is radio’s first
undiable of romance. Each broadcast
atures five of the most beautiful glamor-
#2185 and successful girls in America who
scuss questions of romance sent in by
isteners from all over the country. One of
‘e highlights of the show is the depart-
! sent, “The Man Strikes Back!” Each week
1 well-known male gquest defends the
‘an’s point of view against the combined

R
'
i

p»vits and charm of his five lovely pro-
i igonists. Paula Stone, famous star of

:,:age, screen, and radio acts as the mod-
:wator for a weekly bevy of beautis.

b vailability: Live talent
5 me Units: 30 minutes, .once weekly
udience Appeal: Adult

1ggested for: Evening

i
¥
b
Y
1
¥
1

‘dent Suitability: Cosmetics, Foods, Wear-
- ing Apparel

{dumber of Artists: 6

ii.'udition Facilities: Transcriptions
| ibmitted by: Mutual Broadcasting Sys-

1 tem, 1440 Broadway, New York 18,
¢ NY.

i “Makers of America’’

» A series of dramatizations of .the lives
11d works of members of the National
stitute of Arls and Letiers, stressing the
ntributions of these men and women to
- & cultural life of America.

‘railability: Live talent

[,

me Units: 30 minutes, 1 time weekly

'idience Appeal: Entire family

iggested for: Evening

‘ient Suitability: Large National Adver-
tiser

‘amber of Artists: 10-12

‘udition Facilities: Transcriptions

tbmitted by: Rodgers & Brown, 200 W.
20th St., New York City, N. Y.

Nelson’s Public Opinion
Forum
Nelson’s Public Opinion Forum is one of
‘CED’s most listened to programs, main-
because it's timely and informative.
'8 unique, in that the four who make up

., e forum are representative of four re-
‘Jious groups. . . . A rabbi, a priest, a
‘otestant and the moderator. . . .
1ld by some that a program of this type

/ >uld be arranged. That four of such varied

tiths could not meet on common ground.

It was

yf:ADIO DAILY

Stantsy 3 Uhl)
RADIO PRODUCTIONS

LIVE AND TRANSCRIBED
*x k%

/.

18 East 50th
ELdorade 5-1860

=

STREET

53r«

— 7/ 7/

m

.+ . But WCED has proved that it can be

done. This program promises to be a

highlight of tomorrow.

Avaialbility: Live talent

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: The program is on the
air now and is sponsored by a fur
company

Number of Artists: 4

Audition Facilities: Will pipe live talent

Submitted by’ Radio Station WCED, 80

N. Park Place, Dubois, Pa.

Palmetio Landmarks

South Carolina is the Palmetio State
.« . full of human interest and historical
landmarks. ‘“Palmetto Landmarks” visits
(vicariously) three of these spots on each
program . . . climaxing the program
format with a favorite South Carolina
story delivered in person by an outstand-
ing South Carolinian. Two voices handle
the program, which after the first few
airings, is getting requests for scripts.
Availability: Live talent
Time Units; 15 minutes, once weekly
Audience Appeal: Entire family
Suggestied for: Morning

Client Suitability: Solid, substantial firms,
themselves landmarks in the public
mind . . . preferably firms who want
emphasis on institutional

Number of Arfists: 3

Cost: Talent cost

Audition Facilities: Transcriptions

Submitted by: WIS, 1811 Main St, Co-
lumbia H, S. C. -

“Pan American Round
Table’ Discussions

A public service program to promote
goodwill and a spirit of cooperation be-
tween the U. 5. and the Pan American
countries. Program is pmticulariy suit-
able for this area as population has large
Latin American population percentage.
It involves forums and discussions on
various issues and problems by members
of local civic organizations recognized for
their work in promoting good neighborli-
ness. Features both Spanish and English
programs.

Avadilability: Live talent

Time Units: 15 or 30 minutes, once waekly
Audience Appeal: Entire family
Suggested for: Early evening

Client Suitability: General with interna-
tional appeal

Number of Artists: No talent cost

Cost: Rate card on request

Submiited by: KPAB, Hamilton Hotel,
Laredo, Texas

Pride and Prejudice

An informal, extemperaneous panel dis-
cussion in which representatives of differ-
ent faiths and races reply to questions sent
in by radio listeners. These questions deal
with problems arising out of prejudice.
The panel includes: Dr. Leon M. Birkhead,
Director of Friends of Democracy: Rabbi
William F. Rosenblum, of Temple Israel:
Prof. Robert J. O'Donnell, of the Committee
of Catholics for Human Rights; Roy Wil-
kins, Assistant Nal. Secy.. National Asso-
ciation for the Advancement of Colored
People.

Availability: Live talent

Time Units: 30 minutes, 1 time weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Sustaining

Number of Artists; 4

Submitted by: Station WEVD, 117 Wast
46th St., New York, 19, N. Y.
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DOUBLE COVERAGE WITH WRR-KFJ

7 FOR ONE PRICE |

.

-

3

WRR and KFJZ now offer a one-two- punch at
the Billion Dollar Dallas-Fort Worth Markets. One

5000 WATTS

price, with no extra costs, will let you hit Texas’ 1310 Kc.
Jargest market area with two established 5000 ’ ;i K F J Z
. . . 5000 WATTS |
watt stations either simultaneously or at separate |
hours. | :
J\“M N
M I;\: _:_(‘E\T . _ Extensive surveys have established proof of the

listener-loyalty of WRR and KFJZ . . . a combina-
tion of the two, offers double coverage of a tre-

.5 MILLIVOLT AREA

Population ......... 1,902,700 §
Retail Sales....$ 963,424,000 & mendous market that must be included on any
Food Stores.....$ 237,279,000 s
b Gen. Mds....... $ 200,767,000 radio schedule.
) i Drug Stores....$ 51,153,000 ‘
Buying Income $1,996,237,000 .
K mo Debite. . .$9.106.710,600 Take advantage of a double opportunity and save
v g'}'Radio Homes......... 376,844 E costs at the same time.

*Fort Worth & Dallas Only %

5 +Radio Market Data Handbook S ExAS et RADIO BUY
B All other data SM Survey ]
% Buying Power // SIS,
RN

- | -~ WRR

N AT1 ONA AL R EPRTESTENTATIVE

W EED & COMPANY ’

NEW YORK @ CHICAGO d DETROIT L4 ATLANTA 4 BOSTON [ SAN FRANCISCO [ 4 HOLLYWOOD '

P
3
i
11
i
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“Pulse of the Pcople”
‘i{Pulse of the People” is a combination
.1Ns analysis and mom-on-the-street in-
trfiew program. Commentator-Interview-
briefly explains pros and cons involved
i-current controversial subject selected
£ discussion, then interviews men and
‘vmen on the street for a 15-minute
iod getting their reactions and con-
Jdes program by analyzing the opinions
ieoressed. The interview portion is trem-
ibed to enable the commentiaior to do
il subject analysis preceding the inter-
ws, and the interview analysis follow-
: the interviews.

{xilability: Live talent and E. T.

e Units: 25-30 minutes, once weekly

4. lience Appeal: Female and mdle

-gested for: Aflernoon; early evening

4 mt Suitability: Drug Products, Depart-
. 'ment or Furniture Stores

% nber of Artists: 1

}.Hilion Facilities: Transcriptions

£ mitted by: Station WHOM, 29 West
i 57th St.,

i

New York 19, N. Y.

"*{ay Zaner—Poet Scout”

1t itilizing the talent and personal mag-
“r‘sm of Ray Zaner, former Boy Scout
r(nmlssxoner for Eastern Pennsylvania,
ru\y Zaner—Poet - Scout” offers school
‘cidren an incentive for wriling original
ri:se. Judging is done by school repre-
wlatives and each winner reads his or
#:: poem on the reqular Saturday Morn-
&h program (11:45 a.m., EDT). Best poems
v he year are awarded cash prizes by
* BA and luncheon is arranged follow-
t; presentation program by the Poet
{ut

2 ailability: E. T.

e Units: 14Y2 minutes, once weekly
'.r:hence Appeal: Entire family

furgested for: Morning

kit Suitability: - Bank or any other
i1 strictly institutional advertiser

i mber of Adists: Ray Zaner, The Poet
i. Scout, Organist, Announcer

1 dlition Facilities: Transcriptions

i 'mitted by: Radio Station WSBA RFD
No. 5, York, Pa.

Report to the People

. his is a monthly thirty minute pro-
t ‘m in which all civic officials including
? Mayor, a city commissioner, a county
::« mmissioner, the Chamber of Commerce,
«| the Business Men’s Association make
f'eport on what they have done in the
I: :t month and are planning to do in the
'unq month for the betterment of the
31 and county.

vailability: Live talent

l;' e Units: -30 minutes, once monthly
3 lience Appeal: Entire family
I'1gested for: Evening

t mber of Arlists: Irregular
i

¢

b

I

g TR SRR

dition Facilities: Transcriptions
mitted by: Radio
Clarksdale, Miss.

Station WROX,

‘TAC Radio Playhouse”

'AC is York's Teen Age Center. Each

.".dnesday evening before a WSBA mi-

: phone talented TAC members sing.

ace, solo with a fine 16-piece TAC

“hestra, One program every month is a

it hour dramatic show—the remainder

sical or variety. Scripts are directed

1 produced by WSBA utilizing wealth

‘lresh, imaginative juvenile talent avail-

le.

~ailability: E. T.

“ne Units: 30 minutes, once weekly

“dience Appeal: Entire family

‘ggested for: Evening

ent Suitability: Home furnishings, Insti-
tutional or Juvenile Fashions

imber of Artlsts: 1 Professional—writer/
producer

i

o

)

o

Submitted by: Radio Statlon, WSBA, RD.
No. 5, York, Pa.

“The Church and ==
A public sustaining service program
which follows the trends in the news
through the eyes of ouistanding religious
leaders of this metropolitan area—a moral
yardstick for material living. The pro-
gram’s full title changes monthly and
presents the viewpoinis of theological
authorities in such a variety of subjects
such as ‘“United Nations,” “World Fam-
ne,” “The Atomic Age.” Neither offered
or suitable for commercial sponsorship.
Availability: E. T.
Time Units: 15 minutes, once weekly
Audience Appeal: Entire family
Client Suitability: Sustaining
Submitted by: WENR, 20 North Wacker
Drive, Chicago 6, 1.

The Inter-City Mayors’
Council (of New Jersey)

With 37 chief executives of New Jersey
cities and towns involved, 3 meet each
week to exchange ideas on municipal im-
provement, analyse pro and con pending
state legislation, offer suggested state leg-
islation of their own that assembly should
consider for the better wellare of state’s
local governments. Again, most of N, J.
papers carry stories on each program,
with N. Y. highlighting it. Moderator is
one of state’s most prominent active
judges.
Avadilability: Live talent
Time Units: 30 minutes, once 'weekly
Audience Appeal: Male and {emale
Suggested for: Afternoon; evening
Number of Artists: 37 (excepting modera-

tor), 4 each program
Submitted by: WPAT, 7 Church St.,
erson 1, N. J.

Pat-

The Mankato Forum

Inaugurated over Station KYSM in
January, 1946. Each week, "the Forum
deals with some controversial subject that
is being discussed by the public. In
choosing members fer the discussion
groups KYSM stays clear of experts and
glib speakers. Rather, ordinary people
who do ordinary jobs around town are
chosen, Five or six local residents make
up the round table each week. Program

is scriptless. Moderator: News Editor
Orrin Melton. Audience reaction has been
gratifying.

Availability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: If sponsored, best suit-
ed to institutional client

Number of Artists: News Editor, acting as
Roundtable Moderator

Submitted by: Radio Station KYSM,
North Second St., Mankato, Minn.

101

The Pulse of the Nation
Listening audience invited to submit
questions of national interest to be polled
by the POTN. Four leading questions used
in ten thousand national interviews week-
ly. Results announced and dramatized on
each airshow, in addition to the airing of
two live interviews from five different
cities and talk on top question by leading
authority on subject. Listeners invited to
sound out opinion on topics in own
neighborhood and predict the results of
each week’s poll-——with prizes for best
guessers.
Avdilability: Live talent
Time Units: 15 to 30 minutes per week
Audience Appeal: Entire family
Suggested for: Evening
Number of Artists: 3 to 5
Audition Facilities: Will pipe live talent

dition Facilities: Transcriptions

‘ADIO DAILY

Submitted by: Bernard Estes and Sydney

CULTURAL

Roslow, 15 Central Park West, New

York 23, N. Y.

“This Week in Music”

Program features Charles Dana Beas-
chler, top Washington music figure and
director of District of Columbia’s finest
choir. Beaschler discusses current music
events of the week, coming musical at-
tractions, and gives detailed biographical
sketch of prominent concert artists. These
artists are frequently interviewed and
their recordings are featured. Show draws
high level listening audience and great
amount of mail containing questions, all
of which are meticulously answered on
the program.

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Afternoon

Client Suitability: Any type

Number of Arists: 1 musical commentator
and | announcer

Cost: 350 weekly

Audition Facilities: Transcriptions

Submitted by: Cowles Broadcasting Co.,
WOL, 1627 K St., N. W., Washington
6, D. C.

Voices of Knoxville
Open forum broadcast dealing with the
political, economic, and cultural life in the
community.
Availability: Live talent
Time Units: 30 minutes, 1 weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability Publications,
ment Stores, Manufacturers
Number of Artists 2
Cost $50.00 talent
Audition Facilities Transcriptions
Submitted by: WBIR, Knoxville, Tenn.

Waich the Birdie

Shutterbugs all over the nation will go
for this one, a breezy show about photog-
raphy, America’s Number 1 hobby. Mabel
Scacheri, well-known cuthor, lecturer and
teacher of every phase of lens magic, tells
you how to take better pictures, gives you
inside tips on darkroom technique, and
chats with the best known camera crafts-
men in the couniry. Nothing high-brow
about these sessions, theyre aimed at the
amateur and conducted in non-technical
“down-to-earth” language.

Avadilability: Live talent

Time Units: 15 minutes, 1 time weekly

Audience Appeal: Entire family

Suggested for: Afternoon

Client Suitability: Best suited for local
camera stores, photo-finishing houses,
etc. '

Number of Artists: 2

Audition Facilities: Will pipe live talent

Submitted by: International Radio & Tele-
vision Features, 152 East 53rd St.,
New York 22, N. Y.

Depart-

Philadelphia Parade

Philadelphia Parade is a program
“about” Philadelphia ““for”” Philadelphians.
Charmingly narrated, with dramatized epi-
sodes. it brings to life colorful fashion and
interesting stories. Should be of particular
va'ue sponsored by old Philadelphia or-
ganizations—institutions which themselves
found inception here. Replete with civic
pride, Philadelphia Parade is designed in
fascinating manner.
Availability: Live talent
Time Units: 1-15 minutes, weekly
Suggested for: Morning or afterncon
Number of Artists: 2 to 6 (varies)
Audition Facilities: Transcriptions
Submitted by: WDAS, 1211 Chestnut St.,

WIS Public Forum

The WIS Public Forum dealing exclu-
sively in South Carolina issues and topics
. « . leaving to the notwork the discussions
on national . and international topics.
Three prominent persons in South Caro-
lina, representing the Pro, the Con, and
the Middle-of-the-Road positions on state
controversial issues, take part. The chair-
man is the WIS program director who
sums up the major pointg of issue at the
conclusion of each program.

Availability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Sunday noon day

Client Suitability: Any firm interested in
raising the level of public opinion on state
. issues in South Carolina

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: WIS, 1811 Main St.,
bia, H, 8. C.

Colum-

“Young America Answers’
Young America Answers gives an op-
portunity for the youth of San Antonio and
Texas to express their opinions of varied
subjects in a forum style program. Broad-
cast from the “Campus Club” by remote
control, this program is aimed at curtail-
ing or eliminating juvenile delinquency.
Program aims at letting the youths of the
area be the focal point, by discussing
problems which are close to their hearts.
... Program Young America Answers, is
unrehearsed and questions of the week
are selected from among those sent in by
members of the “Campus Club” and listen-
ers. .. “Campus Club” is a local organiza-
tion backed by Junior League and other
civic organizations for purpose of creating
better understanding of young people and
their problems and to have a meeting
place. where they can enjoy themselves
on a higher plane.
Availability: Live talent
Time Units: 30 minutes, 1 time weekly
Audience Appeal: Entire family
Suggested for: (Mid-Evening)
Client Suitability: General
Cost: On request
Audition Facilities: Transcriptions
Submitted by: KABC, Milam Building, San
Antonio, Texas

Your Health Forum
Lively episodes from real life concern-
ing patients who visit the doctor. De-

livered in the form of an interview be-
tween Dr. Frederic Damrau and his sec-
retary, Adeline Maneery. No serious dis-
eases are discussed. Each patient is typi-
cal of thousands of listeners who can
orofit by the same advice. Presentation:
simple, interesting and human. Educa-
tional in purpose, but without lecture style,
and in strict conformity with best medical
opinion as to the facts.

Availability: Live talent

Time Units: 15 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Drug or Health Products
Number of Artists: 2

Cost: Adjustable

Audition Facilities: Live talent

Submitted by: Frederic Damrau, M.D.. 247

.

Philadelphia 7, Pa.

Parl; Ave., New York 17. N. Y.
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Carolina Home and
Farm News

'rogram is doslgned to furnish helpful
ymation to farmers and housowives.
4'terial for broadcasts is compiled from
rrases of North Carolina State Collogo
;;, ension Service, Clemson Agricultural
( lego and the United States Department
+ Agriculture, Mecklenburg County Farm
il Home Demonstratien Agenis are fea-
@ on program with daily talks.
'0C’s Mobile Unit accompanies County
i m Office personnel to farms and
ools to give on-the-spot accounts of
penings, such as: 4-H Club Kctivities.
1onstrations of new aids to farmers,
s Broadcasts by the Mobile Unit stimu-
)i much interest omong the farmers.
[l' nscribed music suitable to the program
,J tlso used.
li,.nlcxbxlny Live {alent and E. T.
*me Units: 20 minutes, 5 times weekly
L,Lhence Appeal: Entire fcmily
Ex «gested for Lunch time

Cont Suitability: Program now sustain-
; - ing—if commercialized farm products
= should be advertised

k‘:nber of - Arfists:
5 type of program
i lition Facilities: Transcriptions
.mitted by: WSOC, Charlotte, N. C.

Number varies with

Couniry Fare

tountry Fare is a program of farm

s, market reporis, weather reports,

¢ tramnscribed music of the old time

vvely., The program is conducted by

1", Murray, WHAM's farm service, direc-
v as a special service to the thousands
iral people inn WHAM's listening area.

! ilability: Live talent

%e Units: 25 minutes’ daily

{hence Appeal: Entire family

b

(4

— gww—vv——-““"""tfr"

.gested for: Morning

nt Suitability: Farm Equipment and
. Supplies

-aber of Artists: 1

:lition Facilities: Tramscriptions
t:mitted by: WHAM, 111 East Ave,
Rochester 4, N. Y.

Farm Fair

rtogram designed to aid farmers in
tpping hard to get materials during
= and now. Although format has not
‘nged, the swaps are more popular
i1 when started. Program gives farming
‘4 Household hints and gives listener
-ortunity to buy. sell or swap any items
"wants on the show. Handled by madil
'l

‘tlability: Live talent
Y2 Units: 15 minutes, twice weekly
jHience Appeal: Entire family
i:gested for: Evening
"t Suitability: Will sell any farm prod-
- ucts or products that farmers buy.
'nber of Artists: 2

~t: $30 a show

lition Facilities: Transcriptions

‘'mitted by: Radio Station WAGM,

Presque Isle, Maine

Farm Service Hour

{ fifteen minute Monday through Sat-
'ay sustainer, humorous story, current
/’I nting conditions, notes from USDA and
‘% M colleges, music especially selected
'appeal to rural’ qudience this market,

IlleO DAILY
)D",

|

woather advisory sorvice to Insuro ade-
quate warning In plant care, interviows
with local farmers, ranchers, and county
agricultural agonts,

Availabllity: Livo talent

Time Units: 15 minutes, 6 times wookly
‘Audionce Appeal: Entire family (rural)
Suggested for: Morning

Client Sultabllity: Doalers in farm ma-
chinery, hardware, farm implements,
etc.

Number of Arlists: 1

Cost: Rale card on request
Submitted by: Station KPAB, Hamilton
Hotel, Laredo, Texas

“Farm Time”

Program designed to furnish accurate
information to the farmer, including foxm
quotations, weather report {on a remote
from the weather bureau), interviews with
county agenis—with whom he has a con-
stant field contact. Frank Schwartz is the
Farm Directior of WBNS ond has been
heard over the CBS Country Journal Pro-
gram. Also he has participated in Agri-
cultural panels at educational meetings

and koops a llvely Intorest in actual con-
lact with the farmer and farmer ropresen-

talives.

Availability: Live talont
Time Unlls: 15 minuloes, 5
Audlence Appeal: Entire famlly
Suggosted for: Noon hour

Cllent Sultabllity: Agricullural and f{arm
products
Number of Artists: |

Submitted by: WBNS, 33 North High St.,
Columbus, O,

timos waokly

On the Farm Froni
One of the oldest U-P foatures that is

showing a steady climb in cllent use and
sponsorship. There’s good reason for
that: Written by a farm news expert who
knows the needs of radio, it is timely,
colorful, authoritative . . . a report and
interpretation of the news go important to
the farmer, supplemented by regional re-
ports furnished by United Press news
bureaus in key agricultural areas.
Time Units: 5 minutes, 7 days weekly
C’ient Suitability: Farm supplies, equip-

ment, etc.

Number of Artists: |
Submitted by:
42nd St.,

announeeor
Unitord Pross Radlo, 220 E
Novw York 17, N, 7,

The Modern Farmer

Every wookday morning for one hour
this informal newsy program keeps lis.
teners up to date about the weather, nevs,
markoets, and current agricultural condi-
tiens In the great Eastern seaboard farm
arca. Don Lorch, WEAF's Farm Director,
conducts the broadcasts with guost ex-
ports. Hore is a program made to order
to roach the vast rural audionce of WEAF.
Availabillty: Live talent

Time Units: 60 minutes, 6 times weekly
Audience Appeal: Female

Suggested for: Morning

Client Suitabllity: Farm Products and Im-
plements

Number of Artists: 3
Audition Facilities: Transcriptions
Submitted by: WEAF, 30 Rockefeller Plazg,

New York 20, N. Y.

W-E-V-D

wWEVD

5000 WATTS
1330 KILO

New York’s Station of
Distinctive Features

ENGLISH
JEWISH
ITALIAN

/9%

of National and Local Advertisers have renewed
their contracts on WEVD every year since 1938.

Send for complete

WHO'S WHO ON WEVD

HeNrRY GREENFIELD, Managing Director

117-119 W. 46th ST., NEW YORK

19, N. Y.
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Adrienne Ames

srienne Ames, widely known actress
4 tge and screen, and one of radio’s
:2¢mding  attractions, brings to her
wlers a fresh point of view on the
't s-on in all fields of show business as
¥5.3s the world of fashion. Miss Ames
st wide following. Her ability to bring
i air the most important stage, screen,
4 and fashion world personalities of
:-1y and to make them tell an interest-
1g-ory is one of the many reasons why
¢ 3 such a successful buy for adver-

: ability: Live talent

{o Units: 15 minutes, 5 times weekly
jirnce Appeal: Entire family
Iiested for: Evening

i Suitability: Beauty and fashion
‘ i roducts
‘X‘Mer of Artists: 1 and guests’

¥ ion Facilities: Transcriptions and will
ipe live talent

ited by: Station WHN, 1540 Broad-
.. ray, New York 19, N. Y.

5! Here’s Heolljwood

3 arefully produced and scripted Holly-

x{human interest program, based on

¢ yaper column of same name. It feat-

= 1nnouncer, Terry O'Sullivan, Holly-

{ commentator, Jack Rourke, and or-

ims. Mood seflings developed by organ

saround gives this Hollywood ap-
rh a new twist, Great merchandising

~i:xhilities through its parent newspaper

WS:“. n.

‘;-'f',;f;rbilily: Live talent and E. T.

s‘gthnils: 15 minutes, 5 times weekly

: nce Appeal: Entire fomily

«'lf}'u-~fsled for: Anytime

\ 8¢ Suitability: Any product

‘er of Arfists: 4
“ “: ‘on Facilities: Tramscriptions
‘«dted by: Jack Rourke Productions,

; 331 Hollywood Boulevard, Holly-
% ood 28, Calif.

Hollywood Doings
~#llywood Doings” brings to the lis-
‘ i'not only the latest film and radio

sand gossip reported by Jack Parker,

‘41 picture and radio columnist, but
"t from late pictures and news of the
11 side of Hollywood” not found in

I wood columns and radio programs.
siorogram is a solid attraction for teen-

44 and ‘adult female listeners, and

“ains its own staff of “news report-

" At times, this program features “in
*vn” radio and screen stars at the re-
I of ils listeners.

< ability: Live talent and E. T.
- +'Units: 30 minutes, one time weekly
mce Appeal: Entire family
- 95ted for: Morning or afternoon

-t Suitability: Adult female and all
een-agers ’

©yer of Arfists: One and at times guest

itar

‘/‘g/ tion facilities: Transcriptions

' dtted by: Time & Space Associaies,
Tollywood 28, Cdlif.

~iVisiting the Stars With
' ‘Ona Munson®
ogram coniains all the elements that

the Motion Picture Fan Magazines, plus
the added foature of music properly wo-
von into tho program.

Availability: E. T.

Time Units: 15 minutes, onco wookly
Audience Appeal: Entire family
Suggoesied for: Aftornoon or evening
Client Suitability: Anything of interest to
the home or personal use.

Number of Mriists: 3

Cost: One third of the station rate as pald
by the sponsor.

Audition Facilities: Transcriptions
Submitted by: Seclected Radio Features,

1583 Cross Roads of the World, Hol-
lywood 28, Calif.

“Paunla Stene’s Hollywood
Revue”

Paula Stone’s Hollywood Revue is a 15
minute, 5 times a week program with 260
transcriptions guaranieed, It features
Paula Stone as principal broadcaster as-
sisted by John Christian as the announcer
actor and Dick Leibert Radio City Organist
for the background music. From time to
time it also features top-flight Hollywood
stars and introduces a ‘new candidate
for stardom” each week,

Availability: E. T.

Time Units: 15 minutes, 5 times weekly
Audience Appeal:. Entire family
Suggested for: Anytime

Client Suitability: Any national or local
advertiser.

-Number of Artists: 3

Cost: Upon request.
Audition Facilities: Transcriptions

Submitted by: Kaye-Martin Productions,
Inc.,, 36 West 44th St., New York 17,
N. Y.

“HMollywood’s Open
House”

Most ambitious and spectacular pro-
gram yet developed for use by spot local
clients through means of transcriptions.
Show matches in all respect live Holly-
wood shows. Presents guest stars chosen
from the cream of Hollywood including:
Marlene Dietrich, Jack Benny and his en-
tire company, Dick Powell, Kay Francis,
Hildegarde, Peter Lorre, Walter Abel,
Luise Rainer, Constance Bennett, Margo,
Faye Emerson, Martha Scott, Bonita Gran-
ville and guest comedians such as George
Givotl., Milton Berle, Peter Donald, Jan Mur-
ray and many other Hollywood stars and
famous comedians. Guest vocalists such as
Harry Cool, Patricia Gilmore, Jerry Cooper,
Monica Lewis, Nan Wynn, Danny O’Neil
and others appear. First series of 26 shows
feature Enric Madriguera and his orches-
tra, while second series of 26 features
Ray Bloch and his orchestra, Jim Ameche
is host-emcee on entire 52 shows.
Availability: E. T.

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Afternoon or evening’
Client Suitability: Generdd

Number of Artists: 38

Cost: $20 per program up, depending
upon market and population

Audition Facilities: 'I‘rcxﬁscripﬂons

Submitted by: Kermit-Raymond Radio Pro-

“i to make up the storles appearing in

#p1o palLY

ductons, 8 E. 52nd St., N. Y. 22, N. Y.

Of course you weren't. You know a good
radio buy when you see one. Next time you
want to cover the Philadelphia market, look
into the coverage WIP gives you in its
14,000 square mile area comprising nearly ,

8 million prosperous people.

REPRESENTED NATIONALLY BY GEO. P. HOLLINGBERY CO.

*CREDIT GARSON KANIN, PLAYWRIGHT
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Kermit-Raymond Radio Productions
| presents

RAY GREEN'S

PRODUCTION OF

HOLLYWOOD'S OPEN HOUSE”

(A Thirty Minute Transcribed Program)

STARRING AS GUESTS EACH WEEK ‘ .
THE GREATEST STARS OF HOLLYWOOD

in Radio Adaptations of Hit Pictures

The Greatest Comedians of Stage-Screen and Radio

plus

THE ORCHESTRAS OF

RAY BLOCH and ENRIC MADRIGUERA

(second series) (first series)
And the Program’s Genial Host
JIM AMECHE

TWO SERIES TOTALING A MINIMUM OF 52 HALF HOUR SHOWS
And On Each Show From Three To Five Big Name Stars
A NAME HOLLYWOOD STAR—A NAME COMEDIAN—A NAME VOCALIST

OUR GUESTS TO DATE IN ORDER OF THEIR APPEARANCE

Marlene Dietrich Peter Lorre Mifton Berle Jack Benny
Luise Rainer Jerry Cooper Bonita Granville Mary Livingstone
Allan Jones Eddie Norris Stuart Erwin Phil Harris

Ruth Chatterton Morey Amsterdam Frances Faye ““Rochester”
Eddie Mayehoff Mabe! Todd Danny O'Niel Don Wilson
Hildegarde Joseph Schildkraut Dick Powell Martha Scott
Rags Ragland George Givot Jack Pearl . Lee Sullivan
Ann Rutherford Skippy Homeier Nan Wynn Mary Wickes
Henny Youngman Neil Hamilton Erin O’Brien Moore Zero Mostel
Harry Cool * Wesson Brothers Joy Hodges ~ Kay Francis
Margo Wendy Barrie edith Fellows Faye Emerson
Glenda Farrell Jack Waldron Walter Abel Ralph Morgan
Jan Murray Jane Withers Adele Astaire Helmut Dantine
Constance Bennett . Peter Donald Dinning Sisters Lenny Kent
Harrington & Hyers Gregory Ratoff Bobby Doyle Johnny Morgan
Fay Wray Elsa Maxwell Jean Parker Roland Young
Joseph Calleia Guy Kibbee Bob Hopkins Monica Lewis
Block & Sully Richard Arlen Stroud Twins Diana Barrymore

STILL AVAILABLE IN SOME MARKETS
WIRE — WRITE — PHONE

KERMIT-RAYMOND CORP.

8 East 52nd Street Eldorado 5-5511
New York 22, N. Y. ;
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“Atl Home with Faye and Ellioll*’

with

FAYE AND ELLIOTT ROOSEVELT

“THE MOST TALKED OF RADIO SHOW OF
ITS KIND IS NOW READY!”

You've heard people talk of it . . . you’ve read of it in newspapers
and national magazines . . . you’ve heard of it on the air on such
radio shows as “WALTER WINCHELL,” “INFORMATION
PLEASE,” “HILDEGARDE,” “THE FITZGERALDS” and other
programs . . . and NOW ““T'he most talked of radio show of its

kind is ready!”

“ATHOME WITH FAYE AND ELLIOTT” is a series of quarter-
hour programs to be used three or five times weekly. The program
may be used during the day or evening howurs. The program
features a distinguished guest who visits with the Roosevelts on
each program. Jim Ameche is the announcer for “AT HOME
WITH FAYE AND ELLIOTT.”

This is the first time a program of this nature and of this 1mpor-
tance has been transcribed for local and regional sponsorship!

Some markets are still available. Phone, wire or write —

RAY GREEN — 8 East 52nd Street
NEW YORK 22, N. Y. ¢ ELLdorado 5-5511

\;;Dlo DAILY

L w— ———— 0300 amaricanradinhict
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ANSON BOND PRODUCTIONS

CREATORS AND PRODUCERS

OF
OUTSTAKBING

COMMERGIAL FILMS

Just Completed
Our Ninety-Ninth Production
The First Three of a Series of Authentic
Dramatizations on “The Bible”

“THE NATIVITY”
“THE PARABLE OF THE SOWER"
“THE WOMAN OF SAMARIA”

These Truly Beautiful Pictures to be Distributed Throughout
the World by—

—— THE AMERICAN BIBLE SOCIETY ———

Im Préducﬂﬁ@m

Thirteen Shorts for the Gruen Watch Company

’ These Pictures Demonstrate the Perfect
"“Bonding” )
of EYE AND EAR Advertising

Bvailable for Radio
“THE CRAIG RICE CRIME DIGEST OF THE AIR"”
A "BONDED” RADIO PROGRAM
With the Renowned Author of
“"HOME SWEET HOMICIDE"

AND MANY OTHER TOP MYSTERIES,
MISS CRAIG RICE
AS MISTRESS OF MAYHEM.

LET ANSON BOND PRODUCTIONS
SHOW YOU THE WAY IN
PICTURES
RADIO

and

TELEVISION

ANSON BOND PRODUCTIONS

913 NORTH LA CIENEGA BOULEVARD
HOLLYWOOD (46), CALIFORNIA

Phoné — CRESTVIEW 5.6151

1946 +« FEMININ,

¥

A Womaw’s Europe

Here is the post-war story of Europe
as seen by an American woman, the story
of European women by an American
among them, what they think, what they
wear, how they live, Cabled daily from
overseas by Ann Hagen, known by most
women broadcasters through her long ex-
perience in preparing women’s programs,
A highly useable, highly sponsorable pro-
gram by a person who lmows what

ican women want to hear.

Audience Appeal: Female
Client Suitability: General
Number of Artlists: 1 cmnouncer

Submitted ‘by: United Press Radio, 220 E.
42nd St., N. Y. 17, N. Y.

Allen Presceott . . . The
Wife Saver

A show designed for Mrs. Housewife
but one that appeals to the whole family
—features Allen Prescott as The Wife
Saver—oifers lots of laughs but at the
same {ime provides helpful household
hints for harrassed housewives—(e.g. You
can peel-tomatoes much easier if you heat
them first over an open flame)}—Prescott’s
aid is Brad Reynolds who, besides stoog-
ing for Prescott, brightens up the show
with sengs. A show that’s informative, full
of laughs and entertaining from start to
finish. . . . Allen Prescoit . . . The Wife
Saver, :

Availability: E. T.

Time Units: 15 minutes, 3 times weekly

Audience Appeal: Female and entire
family -

Suggested for: Morning or afterncon

Client Suitability: Department Stores, Cos-
metics, Feed Distributors.

Number of Artists: 3

Cost: Available at low syndicated rates

Audition Facilities: Transcriptions

Submitted by: NBC Radio Recording, Na-
tional Broadcasting Company, 30
Rockefeller Plaza, New York 20, N. Y.

Breakfast With Bill

Informal breakfast audience participa-

tion program with Bill De Marse who puis
feminine participants through  stunts,
quizzes and games.

Availability: Live talent

Time Units: 30 minutes, 5 times weekly

Audience Appeal: Entire family '

Suggested for;: Morning )

Client Suitability: Any product or service
angled mostly to women or family

Number of Artists: 2 with optional picno
team ’

Budition Facilities: Transcriptions
Submitted by: WHEC, 40 Franklin St.,
Rochester 4, N. Y.

Charm

Did yoﬁ ever shampoo your hair with
beer? Don't laugh, ladies—that's only one
of a thousand suggestions from Evelyn
Scott, glamorous radio and screen player
whose own incomparable charm is a liv-

ing example of their efficacy. A {ive-
minute strip show to give milady the lat-

feminine programs need and what Amer-.

Time Units: Five minutes, 6 days weekly V

est, smoothest hints on lipstick, ‘
coiffure—in short, the secrets of Chc i
Availability: E. T. F
Time Units: 5 minutes, 5 times wee:f
Audience Appeal: Female ’
Suggested for: Morning /
Client Suitability: Women's shops,
migrs., cosmetic goods ;
Number of Arlists: 2

Cost: Based on station size and pop-{
Audition Facilities: Transcriptions

Submitted by: Arthur W. Field I}
tions, 6233 Hollywood Blvd.,
wood 28, Calif.

Charm School of the . |

"Charm School is a departure
usual woman’s participation prog:
that it is the first to conduct an awj
charm scheel on the air and in
includes music and comedy in iis
Material is supplied by an ouist §
authority on beauty. The scene is §i
a "salon” and the characters of 1.§
all have jobs as insfructors or re}
experis in the school. Iis great ap: §
due to its informality and the fun.
Availability: Live talent
Time Units: 30 minutes, 5 weekly
Audience Appeal: Female
Suggested for: 9:30 a.m. |
Client Suitability: Cosmetics, c<¥

decocrating, ete. _
Number -of Artists: 5—Virginia Cla:§.
Bennett, Forrest Lewis, Harold ! §
and one other i
Audition Facilities: Tromscriptions : §
Submitted by: WGN, Inc., 441 N. M :
Ave., Chicago 11, 1L -

Conversation Piec ]
An ingratiating confab betweer
MC and listener. Her wish is h'§
mand, He talks. She listens. And ou '\,
the music or the info she suppose:
asked for. Program follows no forr:
is based primarily on music an
news squibs—movies-markets—of'
to distaff audience. Designed as ¢
ous Alladin’s genii. ]
Availability: Live talent or E. T.
Time Units: 15 minutes, 3-5 weekly:
BAudience Appeal: Female i
Suggested for: Morning or afternoc:
Client Suitability: General )
Number of Ariists: 1
Audition Facilities: Transcriptions : | ;:
Submitted by: XKFDM, Edson Hote “
mont, Texas

- B e
LD ke R

T Y
-

Dick Stone— |
“Eat-Itorially Speak:§
"Eat-lorially Speaking” has! 4
broadcast more than 1600 times im ki

| apolis. After the initial series ol

casis, public demand kept “Eat:fic
Speaking” on the air for more th
years. “Eat-ltorially Speaking® ii,!?%:
recipe program. It deals with ini#sk
information on hundreds of .{oodi;ml.
estingly told. In Indianapolis it SF'
sored by such advertisers as me¢P?¢
ers, groceries, public utilities, helwt
stores, soaps, bakeries, dairie; ¢
others—where it is used as «a coo,;!’ﬂli
feature. Now “Eat-ltorially Speal!d

RADIO Dyt
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d may be used by a single sponsor in a

ty, or also used as a siation participai-

g\u show, Seventy-eight quarter-hour opi-

2 ‘ailability: E. T.
}ne Units: 15 minutes, 1, 2, 3 or 5 imes |.

jx:\dlence Appeal: Female
;lggested for: Morning or afternoon

enl Suitability:  Foods, public utilitles,
groceries, etc., efc,

»mber of Artists: 2
ist: Based on population of market
z.udilion Facilities: Transcriptions

Numbor of Artists: 1
Cost: Basod on population of clly, powor

and rates of slalions used

Audition Facilitios: Transcriptions

Submitted by: Kaspor-Gordon, Incorpo-
rated, 140 Boylslon St., Boston 16,
Mass

Frances PMeGuire

The “Frances McGuire” show is a round-

up of chatter and ideas by an outstanding
authority on women's interest. Mrs. Mc-
Guire brings all the latest news pertaining
to kitchen and parlor domesticity to the
listener, and seldom misses a program in

jomitted by: Kasper-Gordon, Incorpo- which she has an interview with a cele-
itk rated, 140 Boylston St., Boston 16, brity.
Mass.

Rapid-fire delivery, which sets a pleas-

“Easy Does It

..tihelpful hints to housewives, sent in by
i hsteners and conducted by “Helping

tary.

‘Easy Does It is a program made up

" The program is a clearing house
rideas to make household work simpler
-1 more efficient, Each “hint"” which is
“I't in and used on the air is worth a
sh award to the sender. Recorded mus-
| selections are used throughout the
'gram to break up the continuous talk.
Helping Henry,” the conductor of the
1sy Does It” program, is Howard Jones,
o was chosen for his brilliant store-
1se of general information and his
aial ond’ ingratiating manner. His per-
“eriality is one that commands confidence,
1 it is quite significant that much of the
-kl comes directed to “Helpful Henry”
1er than to the ‘program.

ailability: Live talent

‘e Units: 15 minutes, 1 to 5 times a week
dience Appeal: Housewife

Pwt rgested for: Morning

,,mé mt Suxlublhty. Food, drug, clothes ad-
vt vertisers

ki nber of Artists: 1

Wit On request
0 Ll

lition Facilities: Transcription
Adomitted by: WIP, 35 S. 9th St,,
A6 delphia 7, Pa.

Phila-

“Famous Mothers®

~ .one Dillon, international artist, has
#*n called “within herself a complete
tatre. Individual and self-sufficient, she
itn entity among entertainers.” “Famous
ithers” is enacted entirely by Jane
on, Her 3-octave voice range enables
a1 to vividly portray rugged masculine
“ces, those of boys and children, and
rinine characters of every age. She
imges voice in a flash, and experts
tv/ 7ve been baffled by her performances
eﬂ over the world. In “Famous Mothers,”
P _r5-minute transcribed programs, she tells
{ h stories of some of the most famous
54 thers, past and present. Many will re-
y i :mber Miss Dillon as author and star o(
17” NBC series, “The Happy Family,”
ﬁ,re tich she also enacted all parts.
wG ‘ailability: E. T.
'3’ ne Units: 5 minutes, 3, 5 or 6 times
¢!l’ weekly :
pﬂ“{;:) dience Appeal: Female

“agested for: Morning or afternoon

ant tempo for the early moming hours, is
beautifully handled by this woman who
has a world of experience in raising a
family with all the attendant child ond
household problems.

Availability: Live talent
Time Units: Participating Sports—3 times

weekly
Audience Appeal: Female and juvenile

‘Suggested for: Morning

Client Suitability: Women's products
Number of Artists: 1

Cost: On request

Audition Facilities: Transcription

Submitted by: WIP, 35 S. 9th St.,
phia 7, Pa.

Philadel-

“Foars on Parade

A sequel to the
series which was sponsored successfully
by more than 200 stores. “Furs On Pa-
rade” is the most comprehensive radio
pregram ever produced for fur retailers.
It meets current conditions and problems
in the fur field, Each episode is divided
into two sections, dramatized, for use as
the highlights of a quarter-hour program.
Total for “Furs On Parade” is about 7
minutes. Remainder of 15-minute session
comprised of commercials and music from
slation musical transcription library.
Thirty-nine episodes in series, brought up
tc date for the 1946-1947 fur
season.

Availability: E. T.

Time Units: 15 minutes, 1, 2 or 3 times
weekly

Audience Appeal: Female
Suggested for: Morning or afternoon
Client Suitability: Furrier,
store, specialty shop
Number of Artists: 2

Cost: Based on population of city, power
and rates of stations used

department

Audition Facilities: Transcriptions

Submitted by: Kasper-Gordon, Incorpo-
rated, 140 Boylston St, Boston 16,
Mass.

“Harriet’s Diary®

A 15-minute, once-a-week night time or
Sunday afternoon show. starring Harriet
Van Horne., newspaper woman and
writer. The program consists of amusing
and interesting experiences that Miss Van
Home finds during the past week. There
is a guest star on each show, and actors

“Know Your Furs” )

selling |

a;;lenl Suitability: Dept. stores, bakers,
5c dairies, food products
ﬂ
i
‘ADIO DAILY
|0 .
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\are used in vigneites. Johnny Gart pro-

Tops In Daytime Listening
(—Hooper)

Serving New Orleans and Gulf Coast

24 Hours A Day

With 164 Hours

Monthly of Local

Live Programming

Combined With AMERICAN Network

And Other Features

000000000000000°00009000OOOOOOOOOO0000090@000000090000000000090000QOQOOOOOOOOGQOOQOOOOQQOOOOGG90000009999.0.0.0..000.069

5000 WATTS 1280 KC
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. vides the appropriate musical background,
and Bob Novak directs.

Availability: Live talent

Time Units: 15 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Any general account
Number of Artists; 5

Cost: $1,000 per broadcast

Audition Facilities: Transcriptions

Submitted by: Lester Lewis, 1 Christopher
St., New York 14, N. V.

“Hollywood Portraits®’

A program of Hollywood news gathered
from the agencies furnishing such data.
Items are rewritten to include local color
or possible showing of film in local the-
atre. Greatest amount of material centers
around “beauty.” “fashion” or “food” in
order to aitract the ladies. Autographed
photographs are offered on the program
for best letter each day on “My Favorite
Star.” Program is emceed by male an-
nouncer, script read by female.
Avdilability: Live talent and E. T.

Time Units: 15 minutes, 5 weekly
Audience Appeal: Female
Suggested for: Afternoon

Client Suitability: Cosmetics—drug store
Number of Artists: 2
Audition Facilities: Transcriptions

Submitted by: WGOV—P. O. Box 233,
Valdosta, Georgia

‘Home Is What You Make It

In cooperation with the National Con-
gress of Parents and Teachers, General
Federation of Women's Clubs, and the
American Home Economics Association,
the NBC University of the air presents a

dramatized program with Ben Grauer as
narrator on the subject of home around
the world: children, food., the family,
clothing, housing, and cultural influence.
Under the direction of Jane Tiffany Wag-
ner, director of home economics for NBC,
this lively dramatized program depicts the
home as the most important element in
American life. The program has won
wide acceptance from listeners throughout
the couniry and from organized women's
clubs, universities, and colleges.
Availability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Female

Suggested for: Morning ,

Client Suitability: Household appliances,
food, financial institutions, and drugs

Number of Artlists: 25
Audition Facilities: Transcriptions

Submitted by: National Broadcasting Com-
pany, Inc., 30 Rockefeller Plaza, New
York 20, N. Y.

Homemakers Bureau

Homemakers Bureau is presented under
the capable direction of Gail Clark, who,
for years has been a well-known expert
in the home and garden field. The pro-
gram has been running twice daily for
the past four years and is well-established
as a listening “must” by housewives in
Tacoma and vicinity. Ii deals primarily
with news of interest to women, house-
hold hinis, garden suggestions and rec-
ipes. Both the morning and afternoon edi-
tion have been nearly always completely
sold on a participating basis, allowing
three five minute segments for individual
sponsors. The program is widely pro-
moted throughout the area because of
Gail Clark’s popularity as a speaker and
lecturer in connection with garden ex-
hibits, flower shows, home.demonstration
programs, efc. )

i

FEMININE ANGLE

Availability: Live talent

Time Units: 5 minutes or 15 minutes, 10
times weekly

Audience Appeal: Female

Suggested for: Morning or afternoon

Client Suitability: Soft drinks, foods, gar-
den supplies, household appliances,
etc.

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: Radio Station KMO, 914
Broadway, Tacoma 1, Wash,

“Ida Bailey Allen and the
' Chef”

Ida Bailey Allen and the Chef is a 15
minute, 5 times a week transcribed series,
260 programs guaranteed. It features Ida
Bailey Allen noted home economist as the
principal broadcaster, assisted by Charles
Premmac the gay, globe trotling gourmet.
Dick Leibert, Radio City Organist provides
the musical background and Walter Hir-
lehy assists as an actor, announcer. While
the program concerns itself primarly with
home management problems, it is built
with those elements of variety, music and
comedy that provide good daytime enter-
tainment.

Availability: Live talent and E. T.
Audience Appeal: Female
Suggested for: Morning or Afternoon

Client Suitablty: Natonal food and house-
hold appliances, local grocers, butch-
ers, other retailers, etc.

Number of Artists: 4
Cost: Based upon size of market. Sub-

mitted upon request

Kudition Facilities: Transcriptions
Submitted by: Kaye-Martin Productior |
Inc., 36 West 44th St., New York 1§
N. Y.

“PPve Just Heard”’

The major parl of the program is ¢
voted to social news of the listening arg §
often preceded by some general newr
feature of interest to women . .. fashic
trends, women or events in the news, in |
vations in various fields, etc. Society ne«
items, mostly of organizational nature, 1.
also personal, are contributed by listene
From time to time various personalit }
are interviewed . . . some visitor in 1y
city, or occasionally local persons in ¢
nection with. a timely event. ;

£

Avdilability: Live talent - !
Time Units: 15 minutes, 5 times (Mon.-F&
Audience Appeal: Female |
Suggested for: Morning 5
Client Suitability: Department Sto !
Household furnishings and ap; i
ances; Beauty Shop k
Number of Arlists: “Margaret Lou"—F i
gram Editor i
Audition Facilities: Transcriptions
Submitted by: WSAU—Northern Bro i

casting Company, 125 Third
Wausau, Wisconsin

“Just Between Us>

Here is a combination of poetry (:f
philosophical readings, blended with 1
propriate tramscribed organ, violin ¢4},

harp buckground'mu_sic. J. B. Clark,

STAN

LEY-KRAM.

%gencg

RADIO—MOTION PICTURES—STAGE

pr oJu cers o/

“IT PAYS TO RHYME" WITH
SAMMY CAHN & JULE STYNE

"THE BARNEY ROSS SHOW”
"OUT OF THE DEEP”

6047 HOLLYWOOD BLVD.
HOLLYWOOQOD 28, CALIFORNIA

“BOY AND GIRL IN HOLLYWOOD"

“HAPPINESS UNLIMITED"
"I KNEW HOLLY SLOAN"

FEATURING TRANSCRIBED |

AND

~R-LYON

i

i

LIVE SHOWS

I

100

k1

f
i
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FEMININE ANGLE

v rrator, writes tho majority of material
r od and frequenily asks for submissions
i+ original matorial by listenors. Atmos-
' -ore created is one of romanco, friondly
» imacy, noighborly chatter., X lato ovon-
#r1 hour is suggostod as ideal broad-
st-lime, although the program has boon
«>cessful at twilight hour. Ideal for por-
-ue, cosmetic, wearing apparel firms.

it »lailability: Live talent or E. T.

fne Units: 30 minutes, 1 weekly

s\dience Appeal: Female

:ggested for: Evening

ent Suitabi’ity: Perfume, cosmetic, wear-
7~ ing apparel, photographer.

yrmber of Arlists: 1

Ist: $10 talent per broadeast

-dition Facilities: Transcriptions .
i3dmitted by: WAYS, Charlotte, N. C.

5

v “Kitchen Klinik*

'R fast-moving, homey discussion of
srd-to-get items that affect the home, in
lzneral, and the kitchen, in particular.
"’fi'n-enlly, interesting features are post-
“Irr plans for new. equipment, through
seners letters; and helpful suggestions
substitutions and clever preparation of
'ds for better menus during the short-
es. Canning discussions are popular
:ring the summer. Spotted just before
it om, it features quickly prepared dishes,
:n*[l facilitate ' lunch planning for busy
;Fusewives.

Al cilability: Live talent

{Tae Units: 15 minutes, six times weekly
\f&z.xdience Appeal: Female

ggested for: Morning

 lent Suitability: Has been Very success-
I+ ful for flour and grocery accounts.

-

= Adaptable to appliances and home

furnishings

- mber of Arlists: 1

“idition Facilities: Transcriptions

‘bmitted by: KFNF, 407 W. Sycamore,
Shenandoah, lowa

“Kitchen Koncerr”

Announcer accompanies each step of the
‘ashing ond drying of luncheon dishes
#th a transcribed or recorded tune, and
tht chatter. For example: “Now while
u girls are starfing in to wash the sil-
“rware—and it it's your Sterling, be
ire fo handle each piece separately so
u don’t scraich it—here’s....... Veeas
“th their arrangements of.............
ruveys show that housewives iry to time
i eir dishwashing 1o tempo of Program.
? feature “Women Today” read in mid-
+ogTam,.
me Units: 30 minutes, six times weekly
‘udience Appeal: Female
r\ggested for: Afternoon
lent Suitability: Hand Cream, Soap Prod-
ucls, or any other item whose appeal
is te the housewife
‘umber of Artists: Announcer only, al-
though woman commentator can
used for “Women Today” . :
Pibmitted by: Radio Station KINY, Decker
Building, Juneau, Alaska

Lady Be Beautiful

. & program designed to bring to the
nodern woman, the expert help of Holly-
_j"00d’s “glamour-makers.”

i

DAQ{'ADIO DAILY

Each program of tho woolt foaturos ox-
port on a dlifforent subjoct of fominino
boauty, Monday is makoup clinlc day.
Tuosday, a fashlon cllnlc is prosonied.
Wednesday, hat-making and hat-buying
is offorod. On Thursday, a halr-stylo cllnic
is tho topic and Friday combinos the first
four days in an ovor-all charm and por-
sonality discussion. Tho program — an
audience-participation typo daily show—
presents to all Amerlcan women tho oxport
deductions of Abe Shore, Max Faclor's
Dean of Make-Up—Renle, world-famous
designer for RKO studio—Josephl, hat do-
signer without a peer—Hazel Rogeors,
known the world over for her hair-styllng
—Rita Laroy. head of Hollywood's most
famous model school, and Ben Alexander,
of motion picture and radio fame, as
emcee.

Availability: Live talent

Time Units: 30 minutes, 5 times weekly

Audience Appeal: Female

Suggested for: Afternoon

Client Suitability: Cosmetics, Drugs, Dress
Miagrs, Soaps, etc.

Number of Artists: 6

Audition Facilities: Transcriptions

Submitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York

Maggi McNellis

Maggi McNellis, that lady-about-town
who knows all about the entertainment
world and its personalities, has won wide
acceptance from her feminine audience
for her gossipy chatter. Maggi McNellis,
a Chicago society girl who sang herself
into the hearts of Cafe Society, offers the
latest gossip from Hollywood., Radio Row,
and Broadway, gives tips on the best eat-
ing places and introduces name guests
from the stage, the night spots, and radio.
This is a participation program.

Availability: Live talent

Time Units: 15 minutes, S times weekly
Audience Appeal: Female

Suggested for: Morning or afternoon
Client Suitability: General

Number of Arfists: 1

Audition Facilities: Transcriptions

Submitted by: WEAF, 30 Rockefeller Plaza,
New York 20, N. Y.

Margaret Arlen

4

WABC's “Margaret Arlen” program sus-
tains interest throughout the week with a
wide diversity of subjects, all of interest
to women, Margaret Arlen reporis on the
leading luncheons, teas, fashion shows,
etc.: on latest events in the women’s world,
on new plays and movies, current best
sellers, fashion forecasts, and other color-
tul items. Her interview guests are among
the most famous people of the stage and
screen, science, the arts, business and
public life,
Availability: Live talent
Time Units: 15 minutes, 6 times weekly
Audience Appeal: Female
Suggested for: Moming
Client Suitability: General (Participating

Sponsorship)

Number of Artists: 2
ARudition Facililies: Transcriptions

Submitted by: WABC, 485 Madison Ave.,
New York 22, N. Y.

S. Camplell Ritohie

Our New
DIRECTOR of PROGRAMS
and PRODUCTION

® When the above job opened up several weeks ago,
Vice President and General Manager J. E. Campeaun
could have selected any one of several qualified men
to handle this important post. But he naturally turned
to “Cam” Ritchie . . . and for good reason. “Cam’s”
background of experience was tailor-made for the job.

Since 1934, when at nineteen he entered radio as a
baritone soloist, thereafter joining CKLW in 1936, he
has been an Announcer, Continuity Director, Traffic
Manager, and Producer. In 1942 he was commissioned
an Infantry Officer in the Canadian Army, serving over-
seas until June, 1944, after that, producing shows for
the AEFP (Allied Expeditionary Forces Program) .. .
as Major in charge of this service until its termination
in February, 1946. Honorably discharged May 1, he’s
ready for peacetime action once more. We assure you
that he’s adept and experienced for a job that’s mighty
important . . . especially since we at CKLW are famous
for having a far more than average alertness to world
and home events . . . plus an intelligent, friendly way
of presenting the times in which we live. It’s a formula
that makes sales for our sponsors, and builds good will
for their companies and themselves.

In The Detroit Area, It’s

3t

5,000 WATTS AT 800 KC. DAY AND NIGHT

MUTUAL BROADCASTING SYSTEM

(1]
Adam ). Young, Jr., Inc., Nat'l Rep.

Canadian Rep.: H. N. Stovin, Toronto
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Mary Margaret McBride

This is one of the top women's shows of
the nation with a long history of a sell-out
success, conducted by Mary Margaret
McBride. America’s best loved woman
commentator who aitracted 18,000 of her
loyal listeners last year to her Madison
Square Garden party observing her tenth
cnniversary in radio. Mary Margaret
McBride gets the top names for her guest
interviews, and her unique ad lib style,
freshness and sincerity always make, this
a must daytime listening., This is a par-
ticipation program.

Avdilability: Live talent

Time Units: 45 minutes, 5 times weekly
Audience Appeal: Female

Suggested for: Morning or afternoon

Client Suitability: Food, household appli-
ances, Women's wear and general

Number of Arlists: 2

Audition Facilities: Transcriptions

Submitted by: WEATF, 30 Rockefeller Plaza,
New York 20, N. Y.

Modern Homemakers
Imstitute

“Modern Homemakers ~Institute’” this
hall-hour feature -offers something of inter-
est to every “homemaker” Betty Under-
wood, who conducts this program talks on
books, modern home hihts, fashions, chil-
dren, pets. food, interior decoration and
other subjects. The merchandising tie-ups
are unlimited.

Avadilability: Live tadent and E. T.

Time Units: 30 minutes, 3 times weekly

Audience Appeal: Female

Suggested for: Moming

Client Suitability: Any product of interest
to women

Number of Artists: 2

Audition Facilities: Transcriptions

Submitted by: Jack Parker and Associates,
Box 2222, Hollywood 28, Calif.

News by E. Clnﬁsty Erk

A fifteen minute, Monday through .Fri-
day newscast by Radio Editor of two
newspapers who knows his city as a
native should. Homey, man-to-man ‘report-
ing of city. state and world news. Personal
items, birthdays anniversaries—a terrific
local slant, Guaranteed audience. A sure-
fire program for spot advertising.

Availability: Live talent
Time Units: 15 minutes, 5 weekly

Budience Appeal: Entire family

Suggested for: Evening

Client Suitability: General

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: WBRY, 136 Grand St.,
Waterbury 89, Connecticut

“Open House”

As title suggests, “Open House" is cor-
dial invitation to step into mythical home
and meet’ daily quests, bringing up-to-the-
second tips on home-making, gardening
and better living. Conducted by Hostess
Lee Spencer, who often runs remote broad-
casts from such unusual places as hos-
pitals, rehabilitation centers, home-can-
ning factories, bedsides, and circuses.
Sponsorship by “Participation” only, Mon-
day thru Friday. A program made exira-
interesting by appearances of interesting
people.

Availability: Live talent

Time Units: l-minute ad-libs, S5 times

weekly

Audience Appeal: Female

Suggested for: Morning

Client Suitability: Foods, cereals, beauty
preparations

Number of Artists: 1

KRudition Facilities: Transcriptions or will
pipe live talent

Submitted by: WHEB,
N. H.

Inc., Portsmouth,

Carwre——

FEMININE ANGLE

Our Neighborhood—
Fay Clark

As its title implies, this is a program for
the people by the people. Guesis every
day from all walks of city, state and
national life. Handled by Fay Clark in an
easy, friendly. informal way. Designed
for the housewife but the whole family
loves it. This is a radio “natural.”
Availability: Live talent
Time Units: 30 minutes, 5 weekly
Audience Appeal: Entire family
Suggested for: Afternoon
Client Suitability: General
Number of Artists; 1
Audition Facilities: Transcriptions :
Submitted by: WBRY, 136 Grand St,

Waterbury 89, Connecticut

“Pat and Mona’’

A daily women’s program with a re-
freshingly different slant is the “Pat and
Mona” series conducted by Pat Becker and
Mona Fisher a sistersleam. With wide-
spread contacis from many years in show
business “Pat and Mona” {eature infer-
views with topflight quest stars, offer tips
on homemaking, beauty, child care and
discuss news of the women’s world. Sister
team ties in with all major women events
in New York making show exiremely good
for promotion and publicity.

Availability: Live talent

Time Units: Quarter-hour, 5 times weekly

Audience Appeal: Entire family

Suggested for: Morning

Client Suitability: Women's products, food,
clothing, department stores -

Number of Artists: 2

Audition Facilities: Transcriptions

Submitted by: Station WWRL, 41-30 58
St., Woodside, N. Y.

Personal Problems

Mrs. Allie Lowe Miles, known to.m:
lions as a capable authorily on person:
problems, is featured in a series of 2t
programs. In presenting Mrs. Miles, .
sponsor gives public service and gets kee
listener interest. Mrs. Miles reads over i1
air excerpts from leiters - submitted } -
listeners needing advice or help. She the -
analyzes the problems and offers sour :
solutions. In conjunction with the progra; -
Mrs. Miles personally will answer lette
requesling advice,

Avadilability: E. T.
Time Units: 15 minutes, 3 to 5 weekly |
Audience Appeal: Female
Suggested for: Morning or afterncon ;
Client Suitability: Any sponsor wishing - !
reach large feminine audience
Number of Artists: 2—Mrs. Miles and a -
nouncer : :
Cost: Based on population
Audition Facilities: Tramscriptions oo
Submitted by: Harry S. Goodman, 19 -
53rd St ., New York 22, N. Y. .

“Real Romances”

Dramatization of stories in Real B -
mances Magazine, offering a variety : :
basic themes such as intrigue, adventur:
love, pathos, hate, jealousy, etc, By spy
cial cxrangement with the magazine pv :
lishers. we post placards at all new:
stands selling Real Romances Magazin¢
when o sponsor is signed. Placards me-.
tion sponsor, station, days and time -
broadcast. In key markets, magazine d

38 E. 57th St., New York City
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i ibutors carry banners on fleets of trucks
! Ehelp publicize series. Also supplied are
h nall space newspaper ad mals, pub-
"ny stories, and iranscribed advance
;. daser spoi announcements. ‘‘Real Ro-
i ances” is now clicking in dozens of
:-urkets, sponsored by -advertisers whose
; roducts are slanted towards the feminine
; idience. Fifty-two one-quarter-hour epi-
s;k:des in first unit, 52 more in preparation.

“iyailability: E. T.
15 minutes, 1

‘me Units: to 5 times

weekly
‘idience Appeal: Female

éqgested for: Anytime

Gent Suitability:: Dress shops, depart-
\ ment stores, millinery, food, drugs,
- cosmetics, etc.

Iimber of Artists: 5 to 12
{st: Based on population of market
-:Aidition Facilities: Tramscriptions

i~ Sbmitted by: Kasper-Gordon, Incorpo-
rated, 140 Boylston St., Boston 16,
Mass.

Special Delivery

" One of newest and freshest angles yet

*programs for the ladies. Man und wom-

ahcmdle show with small musical’ g'roup

. Jk is onything but usual with male
X -c:mpxonmg cause of men regarding
¥ws on women's clothes, habits and be-
* hvior, Woman carries on in behalf of her
iJed defending same. Scripting is far

‘a:»ve quality heard in many shows with
Ammne engle. Occasional guest appear-
azes by women ouistanding in field of
g ‘chlon. beauty ond homemaking,

ailability: Live talent

1e Units: 15 minutes, 3 times weekly
Edience Appeal: Female

1gested for: Morning or Afternoon

Cent Suitability: Dept. Store or Women's
i fashion shop

Submitted by: Radioc WOW, Inc., Omaha 2,
Neb.

“The Girl Friend”

This is an informal program, light and
airy in parts, deadly serious in others, but
always casual. It's aimed at women, not
as housewives as much as thinking indi-
viduals, interested in the world about
them. The format isn't standard it varies
with the happenings of the day. locally
and . worldly. News from the world of
books, fashion, child care, music to the
mood . . . a bit of humor . . . blended
with the shopping tips of the day.

Availability: Live talent

Time Units: 15 minutes, 5 days weekly
BRudience Appeal: Female

Suggested for: Afternoon

Client Suitability: General

Number of Arlists: 1

Cost: Based on size of station and market
Audition Facilities: Transcriptions

Submitted by: Radio Station WWNY,
Watertown, New York

“The Lady of Charw’

“The Lady of Charm,” Edythe Fern Mel-
rose, expounds daily the many feminine
angles of charm in an appealing, under-
standable (and saleable) way. Her pro-
gram is based on what she considers the
three fundamentals of a woman’s charm:
1. The way she acts; 2. The way she
looks: 3. The way she cooks. She gives
practical hints on developing the three
factors and recommends the use of various
beauty preparations, clothing, household
and food products as a means of acquir-
ing charm in the home.

Availability: Live talent
Time Units: 30 minutes, 5 times weekly
Rudience Appeal: Female

‘Nmber of Arlists: 5

Suggested for: Afterncon

FEMININE ANGLE

Client Suitability: Dept. stores, home or
women'’s products of all types

Number of Arfists: 3
Audition Facilities: Transcriptions

Submitted by: King-Trendle Broadcasting
Corp., Station WXYZ, 17th Fl., Stroh
Bldg., Detroit 26, Michigan

The Wishing Well

Program combines music, information of
interest to women and contest. Contestant
is asked to write letter describing an
article in sponsor’s store and state why
she wishes for it, That creates store traific.
Sponsor grants certain wishes weekly, and
follows up before birthday or wedding
anniversary of other contestants with let-
ter to next of kin suggesting purchase of
“wish” for a gift. That sells merchandise.
Complete promotion furnished o sponsor.

Availability: Live talent and recordings

Time Units: 15 minutes, 5 times weekly

Audience Appeal: Female

Suggested for: Morning or afternoon

Client Suitability: Department stores and
ladies specialty shops

Number of Artists: 2—an cnnouncer and
a mistress of ceremonies

Cost: Based on population

Audition Facilities:
Scripts

Submitted by: Harry Goodman Radio Pro-
ductions, 19 E. 53rd St., New York 22,
N. Y.

“This Woman’s World”

A completely new approach to women's
participation shows. Susan B. Anthony
(grand niece of famous sulfragette) and
Eunice Hill actually invites listeners as

Transcriptions and

their guesis at functions around New Yorl.

Their aim: fo get women out of the home

and into the world around them. Guest

interviews and audience shows on which

short cut products and services are dis-

played and explained—qgiving listeners

that extra time. Excellent for frozen foods,

post war products, etc.

Availability: Live talent

Time Units: Participations, 15 minutes, 5
times weekly.

Audience Appeal: Female

Suggested for: Morning

Client Suitability: Frozen foods, laundry,
post-war products, pre-cooked food,
etc.

Number of Artists: 2

Cost: $30—2 times;
—35 times.

Audition Facitities: Transcriptions

Submitted by: WMCA, 1657 Broadway,
New York 19, N. Y.

$125—3 times; $175

Topics °N° Tunes

Junior makes a car for the soap box
derby. Woman finds nylon hose. Oddities
in the news carried on in the conversa-
tional patter of Toby Wizardi who was
raised in show business as a part of a
wire act. Tunes are unsual collectors items
in the novelty manner. Women phone and
write about things that happen to them
or their friends.

Availability: Live talent or E. T.

Time Units: 15 minutes, 6 weekly

Audience Appeal: Female

Suggested for: Morning

Client Suitability: Creamery fashion shop
home appliances

Number of Artists: 1, plus announcer

Audition Facilities: Transcriptions

Submitted by: Radio Station KVAK, 4222
Commercial, Atchison, Kansas

“The 8B e Baker Show'
"/ 7 cnsiie e % WL —Radio’s brightest new musical quarter hour!
/
-\ ‘M 4 ; %CZ 4& é N —Mary O’Hara’s best seller becomes the background for a
/‘/ % mne. ‘ Cret brilliant new half hour series!
SN
"/ Mm MM{"M —The famous “top hooperater” to be produced from Hollywood!
)W . . \ \ —Stuart Palmer’s characters from 9 novels, 6 pictures and
/‘/,’ allbld@?aje ngée@i 52 short stories combine laughs and chills for a pre-sold
radio audience!
/ . of —Jane Withers stars as “Susan” in this amazing-
/‘/ \ ‘Ma}z AL %&Z‘é& g%é GHL \ amusing new half hour series penned by radio’s
9 famous Jane Crusinberry!
¥ OTHER NEW SHOWS IN PREPARATION
RANS vchL@ FRODU@ @NS
!
| JOHN MARSHALL —  JOHN MORE
Hollywood 28, California 6500 Yucca Street Hempstead 1354
/ — A
Z
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“Abbie and Slats”

) The adult comic strip, Abbie and Slats,

is known by millions through its extensive

newspaper syndication. The main charac-

ter and comic tragedian, Bathless Grog-

gins, has been everywhere and done

everything so he says. His beautiful

daughter is constantly striving to keep up

the family honor he so successiully de-

stroys. Abbie and Slats is situation com-

edy at its very best.

Availability: Live talent and E. T.

Time Units: 30 minutes, once weekly

Audience Appeal:

{amily

Suggested for: Evening

Client Suitability: Any type of clients and
their products

Number of Artists: Varies with cast and
music requirements

Juvenile ond entire

Audition Facilities: Transcriptions

Submitted by: Richman Productions, 10
East 43rd St., New York, N. Y.

“Alexander the Great®

A half hour situation comedy tran-
seribed with top cast and music. The
screwy adventures of an accidental ge-
nius who gets himself into hilarious
messes—but generally comes out ahead,
in spite of himself, Features Jack Car-
rington, Robert Regent and top radio
names.

Avdilability: E. T.

Time Units: 28 minutes

Budience Appeal: Entire family

Suggested for: Evening

-Client Suitability: Anything with home
appeal

Number of Artists: 16 and orchestra

Cost: Open

Audition Facilities: Transcriptions

Submitted by: Continental Radio-Televi-
sion Productions, 6381 -Hollywood
Blvd., Hollywood 28, Calif.

Club 99*’

This locally produced show is the fast-
est, zippiest, zaniest presentation in Knox-
ville radio. Les Sand, master of cere-
monies, takes the contestants through the
paces with the gagging of a Bob Hope
and the mischief attitude of Ralph Ed-
wards. The program is presented Monday
through Friday to a live audience in the
WNOX quditorium. Music is furnished by
Eddie Hill and his Swingsters. Club 99"
is the program that keeps all Knoxville
and East Tennessee laughing.

Availability: Live tfalent

Time Units: 45 minutes, 5 times weekly

Rudience Appeal: Entire family

Suggested for: Afternoon

Client Suitability: Children's Wearing
Apparel, Food Manufacturers, etc.

Number of Artists: 11

Audition Facilities: Transcriptions

Submitted by: WNOX, 110-112 S. Gay St.,
Knoxville, Tenn.

Easy Aces

Easy Aces network show now available
for local and regional sponsorship via ET.
Not a continued story, rather a series of
riolous comedy by America’s funniest
husband and wife. Same cast, theme and
characters which created sensational rat-
ings on the networks, and are now rating
even higher on local stations via transcrip-
tion.

Availability: E. T.
Time Units: 15 minutes, 3 to 6 weekly
Audience Appeal: Entire family"

Suggested for: Evening

Client Suitability: All types. who want a
large audience

Number of Artists: 5

Audition Facilities: Transcriptions

Bubmitted by: Frederic W. Ziv Company,
1529 Madison Road, Cincinnati 6, O.

Go Get It

The Scavenger Hunt of the Air. Where
“Go-Getter” go out and bring back vari-
ous objects, people and stuff, then go on
the air with them or it and tell about it
This qudience participation show is un-
rehearsed, unrestricled and uninhibited.
Anything can happen and usually does.
This hilarious fun-provoking show was
sponsored and topped all of its competi-
tion.

Availability: Live talent .
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family .
Suggested for: Evening

Client Suitability: Any client or product
Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: Mary D. Chase Productions,
875 Fifth Ave., New York 21, N. Y.

“Groans by Jones”

An early moming show of unusual
caliber. Conducted by Bob Jones, the
program has combined songs (“local vocal
by your local yokel”), hilarious humor
and true crusading zeal. Jones’ humor
spills over spontaneously, without im-
pediment of script. Overwhelming re-
sponses have come from his various drives
for old " clothes, Christmas presents for
hospitalized soldiers, homes for returning
veterans. Stunts, such as giving away
nylons, running for county “Lamppost
lighter,” keeps show moving fast. Partici-
pating.

® Aim their spot shots into New Yo/;k’s
FOREIGN LANGUAGE high-income family group.

® Use the power of WBNX fo sail deep into
the heart of this rich FOREIGN market!!
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Availability:.Live talent and E. T.

Time Units: 60 minutes, 6 times weekly

Audience Appeal: Entire family

Suggested for: Morning ;

Client Suitability: General, on participaisf-
ing basis

Number of Arlists: 1

Cost: Card rate plus talent

Audition Facilities: Will pipe live talen:
transcriptions

Submitted by: VWSIG OHem‘y Hote
Greensboro, N, C. i

Grouch Club B -

Only morning radio show ever to com:j
pletely pack the Hollywood Bowl at 9 a.r
Available either as a 15-minute strip ¢}
half-hour weekly. Stars Jack Lescoulie a }1
Grouchmaster, whose cynicism has diar: '
etrically opposite effect upon the listenet:)
makes humor out of woe. Prior to Jack’i,
induction into service, this show held to !
honors of any momning broadcast locall
aired in Southern California vicinity §
Penney Poll indicated a rating of 2f.
from 7:15 to 7:30 a.m.

Availability: Live talent and E. T.

Time Units: 15 to “30 minutes, 5 time |
or once weekly

Audience Appeal: Entire family

Suggested for: Morning

Client Suitability: Any

Number of Artlists: 3

Cost: $665.00 T. C.

Audition Facilities: Transcriptions

Submitted by: Vallee-Vodra Inc., 71
Equitable Building, Hollywood 2!
Calif.
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Here’s Morgan

A one mon show, Henry Morgan's dd
wit, his cogent comment on the passin
scene have won for him a following the
borders on the fenatical. He is generall
conceded to be the fresh note in radi
comedy. He has achieved wide publicit
through his unique method of handling
sponsor's commercials.

Bvailability: Live talent

Time Units: 15 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: General

Submitted by: American Broadeastini
Company. 30 Rockefeller Plaza, Ne
York, N. Y.

Niles aud Prindle Show

Excellent situation comedy show, Ie(iv
turing Wendell Niles, who is known fc |
his announcing on the Bob Hope shou
and many others, and Don Prindle, cor’
sidered to be one of Hollywood’s outstant:
ing comedy writers, Niles and’ Prind.l*{
collaborate on a fast paced thirty minute: :
of hilarity, featuring Billy Mills and h:
orchestra, vocalist Jeannie McKeon, anm:
several top ' name supporting actor:
Prindle supervises the script and the twr,
other lop writers working with him. Prs
gram ram for {wenty-six weeks on AB(¢
It got a good rating in a difficult time spe:
Avdailability: Live talent
Time Units: 30 minutes, once weekly
Audience Appeal: Entire fmmly
Suggested for: Evening
Client Suitability: Any product
Number of Artists: About 30 4
Audition Facilities: Transcriptions T
Submitted by: Jack Rourke Producuon

6331 Hollywoed Blvd., Hollywood 2 }
" Catif. -
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' { Number One Bad Boy

:*f Tom Sawyer was a Chinese young-
T, You can bet your highest Hooper
+J'd resemble Eddie Wu . . . “Number
7{e Bad Boy” of New York’s Chinatown!
111l Glick created Eddie in his best-sell-
tir book, “Shake Hands With the
:lagon.” You'll love “Number One Bad
" . a normal American boy at
‘Ime, to the exasperation of Papa and
tma Wu . . . but a tongue-in-cheek
rtinese lad outside, to the exasperation
{ cthe neighborhood!

“ailability: Live talent

{7ae Units: 30 minutes, once weekly
tdience Appeal: Entire family
it3gested for: Evening

i “ent Suitability: General

~+mber of Arfists: 6-8

.ist: $4,500 per program

{dition Facilities: Will pipe live talent
Art Henley, 88-04 63rd
Drive, Forest Hills, N. Y.

Ray Wencil Show

ast-moving half hour. Situation com-
ty. Starring Ray Wencil, new radio find;
“ly Gray., and Nina Clouden. Clocked
17 yocks in 30 minutes. One of the fun-
135t shows ever to be waxed. Al Wood-
:rry and his 20-piece orchestra with
. ti calist Betty Bradley doing musical hon-
%5, Will fill the merchandising needs of
iry night-lime sponsor.

t'railability: Live talent and E. T.

v ne Units: 30 minutes, once weekly

indience Appeal: Entire family

ggested for: Evening

iZimber of Artists: 30, including orchestra
st $3,800.00 T. C.

v/1dition Facilities: Transcriptions
bmitted by: Vdllee-Vodra, Inc., 717

»  Equitable Building, Hollywood 28,
[ Calif.

|

The Anderson Fawmily

A dramatic family comedy based on the
home, its problems, and its laughs. Oliver
Anderson, the father, is always getting
into trouble trying to help Junior Anderson,
his precocious youngster, who is always
involved in “’childhood jams.” Mary An-
derson is patient and philosophical about
it all. Homer Meistier, the next door neigh-
bor, in his ignoramt and simple way, gen-
erally confuses every situation to provide

‘the laughs.

Avdilability: Live talent, KECA, scripts
for other stations

Time Units: 30 minules, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any type client or prod-
uct

Number of Artists: 5

Cost: Based upon size of station and
market

Audition Facilities: Transcriptions

Submitted by: KXECA, The American

Broadcasting Company, 1440 North
Highland Ave., Hollywood 28, Calif.

“The Bob Warren Show

The “Bob Warren Show’ is a situation
comedy program dealing with the humor-
ous happenings in the lile of a young
comedian. The star, Bob Warren, a new
comic find, is surrounded by an outstand-
ing cast of characters. Each story revolves
around one particular incident. The show
is written by one of America’s finest
young comedy writers, and makes a
bright, sparkling half-hour of comedy,
supplemented by music and vocals.
Availability: Live talent
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family

Suggested for: Evening

COMEDY

Client Suitability: Consumer items—Food,
Drug, Household, etc.

Number of Artists: 8 actors, announcer,
orchestra, small vocal group

Audition Facilities: Will pipe live talent

Submitted by: Televisor Company, 515
Madison Ave., New York 22, N. Y.

Toby and Suzy

Toby and Suzy is an up-to-date series
of fifteen-minute programs—260 now tran-
scribed. The program has been carried for
five years in live talent form on six mid-
west radio stations and has been placed
in approximately sixty markets in tran-
scribed form. It has an outstanding record
of success based upon ability to build an
outstanding audience and achieve sig-
nificant sales resulis.
Avdailability: E. T.
Time Units: 15 minutes, 3 or 5 weekly
Audience Appeal: Entire family
Suggested for: Afterncon

Client Suitability: Bakeries, flour,
beer, dairies, farm audience

Number of Artists: 5

Audition Facilities: Transcriptions

Submitted by: Webber Radio Programs,
401 Shops Building, Des Moines 9, Ia.

~ Tune Tabloid
This is a take off on a news ddaily, as
suggested by the title. “Keystone’s Rav-
ing Reporter” gives advice to the love-

feed,

lorn, solves murders, and reports vari-

ously on topical subjects . . . each of

them is gagged to a fare-thee-well . . .
in a flash-flash newspaper jargon. This
show has possibilities for the sponsor who
is looking for a light, humorous, musical
program,
Availability: Live talent and E. T.
Time Units: 15 minutes, 3 times weekly
Audience Appeal: Entire family
Suggested for: Morning .
Client Suitability: Publishing House, Food
Concern, Sporting Goods, etc.
Audition Facilities: Transcription
Submitted by: Keystone Broadcasting Sys-
tem, Inc., 6331 Hollywood Blvd., Hol-
lywood 28, Calif.

Willie’s Got It!

Willie’s got everything at the little
general store in mid-west America . ., .
bellylaughs, drama and your product!
You’ll know the town and its people and
whenever something happens, to the town
or to the people, you'll know it'll be Willie
who'll work it out. If you're looking for
a real-life, hilarious comedy program ...
"“Willie’'s Got It!*

Availability: Live talent and E. T.

Time Units: 15 or 30 minutes, once weekly

Audience Appeal. Entire family

Suggested for: Evening, anytime

Client Suitability: General

Number of Artists: 5-7 .

Audition Facilities: Will pipe live talent

Submitted by: Art Henley, 88-04 63rd
Drive, Forest Hills, N. Y.

hoi’;

GALE, Agency
48 WEST 48th ST.

RADIO PROGRAMS and
RADIO TALENT

NEW YORK, N. Y.
LO. 3-0350

, RADIO DAILY
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THE JIM GROUCH CLUB

(Mon. thru Sat., 7:30 — 9:00 A. M.

GRIPES ALL OVER THE LOT
FROM EVERYONE EXCEPT
SPONSORS AND LISTENERS

A Cooperative Program

WPAT- VK OND:’AUL”R _ 7 CHURCH STREET

PATERSON 1, N. J.

For Dramatic
Sound Effect Records

USE THE

CATALOG!

We'ite for your copy today!

THOMAS J. VALENTIKO, Inc.

1600 BROADWAY « NEW YORK, N Y.

MISCELLANEOUS ’

Alcumdcr’s Mediation
Board
This program, broadcast commercially
since 1939, is presenily available for
sponsorship. Each week, a panel of dis-
tinguished citizens reviews the problems
of listeners throughout the country and
render a judgment which the participants,
seeking, agree to abide by. Without pom-
pousness, technicalilies or red tape, this
panel of distinguished citizens is made up
of more than 100 different people, includ-
ing public officials, industirialists, clergy-
men, authors and educators. At each hall-
hour hearing, three of these citizens, to-
gether with Mr, Alexander, preside. This:
is @ human, moving, heart-warming broad-
cast of an exitremely entertaining, as well
as service-giving, nature.
Availabiily: Live talent
Time Units: 30 or 45 minutes, once weekly
Audience Appeal: Adult
Suggested for: Afternoon or evening
Client Suitability: General
Number of Artisis: 2
Budition Facilities: Transcriptions
Submitted by: Mutual Broadcasting Sys-
tem, 1440 Broadway, New York 18,
N. Y. -

“Business Builders™.

Business Builders—5 minute {ailor-
made programs produced for specialized
businesses. Dramatized human-interest
stories to help create sales for Men's
siores, Federal Savings & Loan, Ladies’
Ready-to-Wear, General Insurance, Beer,
Optical, Jewelry, Laundry, Laundry-Dry-

& Loan Associations. From 25 to 65 pro-
grams of each one of these series are
available—also commercial fiesins of
proven value for each series, .

Avdalability: E. T.

Time Units: 5 minutes, 3 times weekly
Budience Appeal: Entire family
Suggested for: Afternoon or evening

Client Suitability: The specialized busi-
nesses for which the programs were
produced

Budition Facilities: Transcriptions

Submiited by: Transcribed Radio Shows,
2 West 47th St New York 19, N. Y,

i
“Breakfast on Nob Htll”

Program originaies !rom dining room of
Fairmont Hotel, San Framcisco, Monday
through Friday, 9:00 to 9:30 a.m., PST.

On air since Feb. 4, 1946. MC'd by Bill
Baldwin and Ruby Hunter. Different tricks
everyday. Prizes include flowers, candy,
neckties, nylons, butter, meat, etc. Break-
fast served to more than 200 people ddily.
Fraternal and industrial groups featured.
Veterans’ and civilian hospitals honored
with gifts.

Availability: Live talent

Time Units: 30 minutes, 5 times wsekly
Audience Appeal: Entire family |
Suggested for: Morning, 9:00 to 9:30 a.m,

Client Suitability: General—espbcially
foods and candy

Number of Artists: 3 :
Cost: (Available for co-sponsorship)
Audition Facilities: Transcriptions
Submitied by: Universal Broadcasting Co.,

-
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KSFO, San Francisco 6, Calif.

Cleaning, Furniture, Small Loans, Savings.

Air-0-Torials f

Air-O-Torials is a “Feature-news.c:,
sule,” as gathered, written and narrg
by Gless Connoy. It brings to the liste:
a compact 15-minute program of “Lij
known”’ and seldom told stories, oddi}
and bits of interesting information, ]
gram so named because articles on pq
being editorials, those on the air shq
rlghﬂully be called Air-O-Torials,
sor's message fils in as another "Stu
in the program, and thereby becomeg:
integral part of the show. Listeners :
invited fo write in for information, etc.
Avdilablity: Live talent

Time Units: 15 minutes, 3 times week]y
Audience Appeal: Entire family
Sugéested for: Evening :
Client Suitability: Almost any type i

product -
Number of Arfists: 1 o
Audition Facilities: Transcriptions ‘
Submitted by: Radio Station XMO, 9]

Broadway, Tacoma 1, Washingtor .

i
i
i
I
1
J

At Home in Rochester:

Two questioners visit homes in R
ester and vicinity—and chat inform:}
about the family—their hobbies, jobs:
terests and get their opinions on cur-
city and national problems. High in
man interest appeal since prog'ram
touch all income levels.

Availability: E. T.

Time Units: 15 minutes, 3 times weekl

Audience Appeal: Entire family

Suggested for: Evening ’

Client Suitability: Institutional or fo’
use product

Number of Artists: 2

Audition Facilities: Transcriptions

Submxtted by: WHEC, Inc., 40 Prtz
, Rochester 4, N Y. . i

“Crime Clues”

New series of the eminently succe:
“Crime Clues.” Exciting mystery au
tures of Spencer Dean and Dan Cas: g
Master Detectives. Top mystery sho y
over five years. - o
Availablity: Live talent 5
Time Units: 30 minutes, 1 time weekk}is
Audience Appeal: Entire family
Suggested for: Evening N
Client Suitability: General .
Number of Artists: Average 8
Cost: Moderate
Audition Facilities: Transcriptions

Submitted by: Douglas F. Storer, { :
Sixth Ave. New York, New Yc

~

“Pocket Book Mystemu

Suspenseful and exciting ful! I
dramatizations of nationally advt'f ;
“Pocket Book Mystenes," by world- f(”‘

mystery writers.
Availability: Live talent and E. T. :
Time Units; 60 minutes, 1 time wee.
Audience Appeal: Entire family ‘
Suggested for: Evening
Client Suitability: General
Number of Arlists: Average 10
Cost: Moderate
Audition Facilities: Transcriptions ar 7 f
pipe live talent i
Submitted by: Douglas F. Storer; ﬂ :
Sixth Ave., N. Y., N. V. :

|
Bk

1
!
&
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MISCELLANEOUS

Hi! Jinx
iiie All-American couple: Jinx Falken-
i, Conover model, movie and radio
fic—and her husband, Tex McCrary, re-
sty Air Forces Colonel, formerly of the
%iee York Mirror, now Executive Editor
4t e “American Mercury”—in a bright,
5¢ zy halthour of conversation of and
'nit New York—its people, problems,
‘zz-personality. Available in units of 3
vaore 15-minute segmenis a week.
s Hous guest stars—showmanship-—good
‘g r——common sense, make this a radio
‘igeliner for 1946.
4« lablity: Live talent
ii; Units: 30 minutes, 6 times weekly
iz:ence Appeal: Female
irested for: Mprning
£irit Suitability: General
fi-ber of Arfists: 2
i::tion Facilities: Transcriptions
izaitted by: National Broadcasting Com-
_.12any, 30 Rockefeller Plaza, New York
120, N, Y.

1+ Opportunity U.S.A.
¢ ‘pportunity, U. S, A.” is the story of
&7 eleven million men converted from
*#11n life into the Army are now re-
':c;t:‘rling themselves back to civilian
s What are all these eleven million
w.doing? Many are starting business,
97 are going into indusitry, many are
%1 to school, many are starting pro-
t: ins. Is there an opportunity for these
wt’ “Opportunity, U. S. A.” is handled
¥:.\vo ex-veterans, both radio experts in
dan life, who are going to tour the
t:y United States—48 states—in a jeep.
.02 lwo men, combination producer and
“'reuncer, will spend two to four or five
rr:in each community interviewing and
trning out veterans who have started
;own businesses. There is great pro-
‘¥t nal possibility in this program. The
tc-can be properly lettered, the broad-
¢ can be held from showrooms, or dis-
«# ing points connected with the spon-
business. The American Legion,
i ams of Foreign Wars, and othe;s will
griv2rate in welcoming the “Opportunity,
2. A.”” jeep into each town and giving
it free publicity.
# lability: Live talent
t' Units: 15 minutes, once weekly
_tence Appeal: Adult
L .ested for: Afternoon or evening
4.t Suitability:* General with very
i strong local merchandising possibili-
¢ ies
. 3er of Antists: 2
* tion Facilities: Transcriptions
tiitted by: Mutual Broadcasting Sys-
: em, 1440 Broadway, New York 18,
ALY,

| “Poems By Wanda®

“program unique in New York, suit-
Y for local, national or ftranscription
! :ntation, featuring “Wanda” with
‘ings of original poems written in re-
8¢ to audience requests and aired
'nst a background of appropriate
i c. Listeners are invited to send in
requests for poems written for any
. * slon, “Wanda” writes and dedicates
' " as {o listeners on each show. Weekly
'y column by “Wanda” tying In with
“Tam appears in a number ol news-
28 In Now York. Talented and
“essing an excellent voice “Wanda”
Yes for excollont listening and mer-
> adising possibilities.
Nability: Live talont
* Unfts: 15 minutes, twice wenkly

~ .DIO DAILY

i

Audience Appeal: Entire family
Suggested for: Afternoon or evening

Client Suitability: Suitable for all type
products

Number of Artists: 1
Audition Facilities: Transcriptions

Submitted by: Station WWRL, 41-30 58th
St., Woodside, L. I, N. V.

“Meet the Missus”

Here's a proven program idea to which
a variety of new stunts has been added.
The result is a show that goes just a little
farther with gags and guffaws than any
predecessor has ever gone. “Meet the
Missus” is conducted by WTOP's inimit-
able Irishman, Ed Gallaher, who presides
over a Simple Simon bowl from which he
fishes up stunis that throw contestants
into confusion and keep the audience
howling with laughter. Prizes range from
poultry and nylons to gardenias and din-
ners at top local nightspots. Participation
isn’t limited to matrons alone. Anyone
who has the mortal courage can try for
a prize. See WTOP Ad, this issue. -
Availability: Live talent
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Afternoon
Client Suitability: General
Number of Artists: 3 (including announcer)
Audition Facilities: Transcriptions
Submitted by: WTOP, Earl Building,

Washington 4, D. C.

Swap Shop

This program is truthfully a “classified
column of the air” giving listeners an
opportunity to buy and sell articles free
of charge over the radio. It is available
only to individuals operating as non-
commercial enterprises who have articles,
or need same, .

Availability: Live talent or E. T.

Time Units: 15 minutes, 5 weekly

Audience Appeal: Entire family

Suggested for: Morning

Client Suitability: Household Products

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: Radio Station WROX,
Clarksdale, Miss.

“The Singing
Weatherman®

One minute musical spots, adaptable to
chain breaks, pertaining to all types of
weather. 30 second local commercial to
be inserted between opening and closing
lyrics. Over 21 spots in series from which
daily selections are made to match local
forecast. Talent is Hayder Hendershott’s
Debonairs, produced and written by L. A.
Gifford.

Avadilability: E. T.

Time Units: One minute, unlimited weekly

Audience Appeal: Entire family

Suggested for: Anytime

Number of Artists: 4

Cost: On request—based on power and
market

Audition Facilities: Transcriptions

Submitted by: Radio Preductions, Inc.,
2901 South Moreland, Cleveland 20,
0.

What’s New
What's New is a 30-minute program
every Sunday moming, 10:00-10:30, giving
information about what is around the cor-
ner In refrigerators, automobiles, homes,
furniture, colfee-makers, new gadgoets and

- LESTER LEWIS

Rapio
ProbpucTiONS

= = -

B StErRN

ALTON ALEXANDER
SEAMAN JACOBS

LesTER LEWIS — JULIET LEWIs

Artists

Harrier Van HorNE

Writers
RoBERT Bacar

MorT LEwWIs
(Hollywood)

e

ONE CHRISTOPHER ST.
New Yorxk 14, N. Y.
CHELsSsEA 2-80233

Covers Los Angeles and Suburbs at Lowest Cost

870

Owned and Operated by
CANNON SYSTEM, Ltd.
Glendale 6, California

Sy ps cis

Kenneth O, Tinkham

General Manager -

‘mprovements on everyday usclul itoms. |

109



www.americanradiohistory.com

* Half hour audience participation
shows . . . All tested and proven
* “tops.”

“TOPSYATURVY qQuIZ”

"For both radio and television. Rave

* VARIETY review! Only tele show
making BILLBOARD EDITOR'S
* POLL . . . First television award
by THIS MONTH MAGAZINE . ..
* “Most hilarious, screwball show of

the year!”

“LET"S{PLAY{REPORTER"

For both radio and television.

* 26 Weeks—NBC Network.
Recently—ABC Television.
* “Both educational and amusing.”

“WHAT BURNS YOU UP”

> 10 CAB Rating in 8 weeks.
Spcnsored by Norwich Pharmacal
* Co.
Real entertainment at budget price.
*  LIVE PACKAGE SHOWS
* TRANSCRIBED SHOWS
SPOT CAMPAIGNS
X TELEVISION SHOWS
a complete production service
* for Advertising Agencies
*
*
*
*  RADIO PRODUCTIONS
* 17 East 45th Street

MUrray Hill 2-8877

% ""For New Trends in Radio”

'l Submitted by:

MISCELILANEOUNS

corded music of Dinah Shore., Dick

Haymes, The Les Paul Trio and a new

commercial band each week, (Joe Reich-

man, Freddy Martin, etc.). The entire show

is produced by the KROW program de-

partment.

Availability: Live talent

Time Units: 30 minutes, one time (Su.ndcxy)
weekly

Audience Appeu] Entire famlly

Suggested for: Morning

Client Suitability: Automobiles,

ances, Builders

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: KROW, Broadway at 19th

St., Oakland 12, Calif.

appli-

+ “This Is Your Day”

“This Is Your Day’” is just what the

name implies—it is the listener's day,

when he is congratulated on his birthday

or anniversary. Now broadcast Monday,

Wednesday and Friday, 8:15-8:30 a.m,

“This Is Your Day” pulls an excellent

count from Massena and its signal area.

Show immediately follows popular ABC

morning commentary by Martin Agronsky.

“This Is Your Day” is a listening must

for the whole family.

Availability: Live talent

Time Units: 15 minutes, 1, 2, 3, 5 or 6
weekly

Audience Appeal: Entire family

Suggested for: Morning

Client Suitability: General -

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: Radio Station WMSA, Cen-
tral Bldg., Massena, N. Y.

Telereel

“Telereel,” the radio newsreel. Fast
moving, “name” laden 15 minute show
with stories behind the headlines and
the people who make them. Each .show
consists of feature stories dramatically
narrated and punctuated with music and
sound effects. Narration climaxed by ac-
tual sound of evenis or voice of story
subject obiained by wire recorder on lo-
cation: sporis events, big fire, civic events,
established “nomes” with a story. etc.
Writer, Edifor: John F. Pival. Narrator:
Dick Osgood. Producer: Fred Flowerday.
Availability: Live talent
Time Units: 15 minutes, once weekly
Audience Appeal: Entire family

1 Suggested for: Afternoon or evening

Client Suitability: Varied clientele
Number of Artists: 3
Audition Facilities: Transcriptions

Corp., Station WXYZ, 17th Fl,
Bldg., Detroit 26, Mich.

Stroh

The Magic Carpet

Everybody loves a fairytale. These pos-
sess the magic touch of subilety, charm,
imagination and great musical fantasy.
A!] the fomous stories by Grimm, Ander-
son, Deulin, Ruskin, eic., all produced
with a Walt Disney style of musical ap-
proach that has never been equalled.
Great merchandising opportunities here
such as give-away condensed fairylales
for children’s bed-time reading. Winner of

| Columbia Award 1942—was broadcast

as sustainer CBC National Neiwork one
season—now available for full sponsor-
ship.

Availability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family

110

Suggested for: Sunday afternoon

The information is backed up by the re-

King-Trendle Broadcasting |.

Client Suitability: Food Products, or prod-
ucts used by entire family

Number of Artists: Dramatic—14; Musical
—18

Cost: Large budget show

Audition Facilities: Transcriptions

Submitted by: John Adaskin Preductions,
Suite No. 315, 67 Yonge St Toronto,
Ont.

The Fathers Club

A round table discussion with an M.C,,
a couple of new fathers, a baby doctor or
child psychologist. Comedy from the prob-
lems of the new fathers with all their
newly acquired worries, and good sound
advice from the authority. Timely, en-
tertaining and educational.

Time Units: 30 minutes, 1 time weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Baby -food, baby cloth-
ing, department store, efc,

Number of Artists: 4 or 5

Submitted by: Jim Boles, 425 E. S1st St.,
New York 22, N. Y.

“Time Our”

This feature takes time out from the
radio run of big news and ponderous
domestic and international problems to
provide the type of human-interest story
with proven audience-pull. lt’s the answer
fo the important need for eur-winning re-
lief from the “heavy stuff.” Ii's the big
human story of life with litlle heart-
tugging stories of little people with the
human touch everybody understands. Five
minutes for one story which people will
remember when much of the bxg news is
forgotten.

Time Units: 5 minutes, 6 days weekly
Audience Appeal: Entire family

Client Suitability: General

Number of Artists: 1 announcer

Submitted by: United Press Rcdlo 2
E. 42nd St., New York 17, N. Y.
“The Birthday Club” |

It's nice to be remembered in any eve,

or season, especially on your blﬂhd(

The pleasure and pride of having ye,

birthday remembered is as natural m‘

‘| personal as the friendly thoughﬁulm

such remembrance expresses. That uppu
is the basis of “The Birthday Club.” . "
Availability: Live talent i
Time Units: 15-30 minutes, daily weel%
Audience Appeal: Entire family
Suggested for: Morning ‘
Client Suitability: General i :
Number of Artists: Announcer
Cost: 1996 Associates Contract or Sm(
Rate
Submitted by: The W. E. Long Compcn
Radio Division, 155 North Clark !
Chicago 1, IIL '

Tintype Tales
The nostalgic days of the “Ninetfi
come to life in Tintype Tales. Radio adr
tations of famous Dime Novels produc:
in frue dramalic sense as serial skip
series. The same Dime Novels grandfat!
read behind the barn or hid under .,
pillow. Facsimile reprinis of origi
Dime Novels may be obiained -
sponsor, Tintype Tales, the answer o
oft-requested: “something new, someth
different.” S
Availability: Live talent and E. T.
Time Units: 15 or 30 minutes, 3 to 5 tir
weekly - R
Audience Appeal: Entire family o
Suggested for: Afternoon or evenmq
Client Suitability: No restrictions
Number of Artists: 8 to 10 g
Cost: On request X
Audition Facilities: Trcmscrlpilons )
Submitted by: Oliver M. Parcher, Wty
223 W. Colfax Ave., South Bend“‘f
Ind. §

Available

509 Madison Ave.

CHICK VINCERT COMPANY

Radio Productions

“ADVENTURES OF CHARLIE CHAN"
- |

*THE LONE WOLF" N

ELd. 50734 N.Y.C.

E——

Y
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Trades °N° Sales

»+1 sell, buy, swap program established
tnthe past 15 years over KMO, which for
yvears did a terrific job for a single
.snsor. During the past three years,
pgram has been broken down ‘into a
st participation’ show, " limited to four
g=nsors. All types of contacts are affect-
:because listeners write in to place
items (averaging 15 to 20 a day).
:\ for further information concerning the
‘ngs on the programs, listeners call the
irtio station for the phone nurmbers and
izlresses of those parties using Trades
iicl Sales. This program is a natural for
¢tie sponsors who particularly have bar-
1 campaigns to promote, and .in the
1 has proved one of the most success-
ifipublic service programs presented by
ir station. Phone calls average 100 per
il following each broadcast.

{2ilablity: Live talent

j("ﬂ‘e, Units: 15 minutes, 6 times weekly
Yrlience, Appeal: Entire family

_;Sn'gesled for: Morning

;j&;nl Suitability: Almost any product.
“‘-f_nber of - Arfists: 1

\wxdition Facilities: Transcriptions
“Simitted by: Radio Station KMO, 914V
: Broadway, Tacoma 1, Washington

{ “The Swap Shop”

i jach weekday our lwo folksy Swap
;F‘: p “proprietors” hit the air for a session
;¢ 'wappin’ and sellin’, Listeners send in

I'; of items they'd like to trade, acquire
- foitrade, buy, or sell. liems are described
anr the air and names and addresses
; growners are given. Interested parties

i¢1 contact owners and do business. As

fiher service of agricultural segment of
w:lience, notices of lost, strayed, or stolen
stock are read. Costs listener nothing,
ryone has fun, and sponsor’s product
¥ old.

]

MISCELLANEOUS

Time Units: 15 minutes, 5 days weekly
Audience Appeal: Entire family
Suggested for: Morning, (12:00 Noon)
Client Suitability: Any trying to merchan-
dise on "'Friend of the family” basis
Number of Artists: 2
Audition Facilities: Transcriptions
Submitted by: Station KUTA, 29 So. State
St., Salt Lake City 1, Utah

The Veterans Advisor

Lt. Comm. Ty Krum, a veteran of both
World Wars, presents this informative
program as a service fo .veterans and
their families. Commander Krum has long
been interested in veterans affairs. He
discusses current legislation and the
latest news and revelations of the Vet-
erans Administration, or other agencies
concerned with the service man or wo-
man. He interviews prominent administra-
tors and lawmakers and answers veterans
questions. This is a program well suited
for the advertiser wishing to reach the
immense veterans gudience.

Avadilability: Live talent

Time Units: 15 minutes, 1 time weekly

Audience Appeal: Male and female

Suggested for: Moming or afternoon

Client Suitability: General

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: National Broadcasting Com:
vany, Inc., 30 Rockefeller Plaza, New
York 4, New York

This Is New York, Bill
Leonard Reporting
Here is a show built around New York

and its environs . . . around the multitude
of events and stories and places which

d silability: Live tolent

make New York the busiest and most ias-

Never before in all of our 20 years
. . . have we been so thoroughly
entrenched in the Number 1 position.

F -

| s-"E'Rv_ICi:
A\, /L

| I8 (N LISTENER AUDIENEE
IST 1N PUBLIC SERVICE

VOLUME OF BUSINESS E
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Hational Reprerentotives
GILORGE P, HOLLINGBERY CO.

Southenst Representative
HARRY €, CUMMINGS

JAMES M. LaGATE, Generol Manager

P 5,000 WATTS « 610 KC » NBC
. ADIO DAILY

f
1

/

cinating city in- the world. Bill Leonard
and his staff of experienced reporters
cover New York 24 hours a day. to bring
their listeners. eye-witness reports on the
people they've met, the plays and pic-
tures they’'ve seen, the human interest
stories they’'ve witnessed.

Availability: Live talent

Time Units: 45 minutes, 6 times weekly
Audience Appeal: Entire family
Suggested for: Morning

Sponsorship)
Number of Artists: 1
Audition Facilities: Transcriptions
Submitted by: WABC, 485 Madison Ave.,
New York 22, N. Y.

Voice of John Citizen

Aimed at keeping the average Cana-
dian familiar with the topics of the day,
John Citizen, representing the public in
general, each week calls upon two or
more well-informed personages to discuss
some controversial subject. The discussion
is well balanced by having one of the
guest speakers supporting and the other
opposing the argument.

Availability: Live talent or E. T.
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family

Suggested for: Evening
Number of Artists: 7

Submitted by: CFRB, 37 Bloor St, West,
Toronto, Ont., Canada

‘“Voices of Yesterday”

Dramatized incidents in the lives of
historic personages with the actual voices
climaxing every program. These voices
have been recorded through modem meth-
ods and amplified so that they may be
heard in true historic dramatizations at
the same level as the supporting cast,
Famous persons such as King George V.,
Florence Nightingale, Will Rogers, P. T.
Barnum, Thomas A. Edison. Woodrow Wil-
son, and many others, are heard on this
serles. An educational and entertaining
series, consisting of 52 episodes.
Availability: E. T.

Time Units: 15 minutes, weekly

Audience Appeal: Entire family

Suggested for: Afternoon or evening

Client Suitability: Department Stores, In-
surance Companies, Banks, Bakeries,
Retail Stores, Drug Stores

Audition Facilities: Transcriptions

Submitted by: Exclusive Radio Features
Company, Limited, 14 McCaul St.,

Toronto 2B, Ontarip
1
M

World of Tomorrow

A novel show. A program which dram-
atizes the scientific, the political, the
social developments, many born of war,
which make the world a better place to
live in, now that peace is here. The dis-
coveries which hold great promise for the
future—colorfully told, informatively pre-
sented. A high level for combining an
educational and entertainment feature for
radio.

Time Units: 10 minutes, every Sunday,
weekly

Audience Appeal: Entire {amily

Client Suitability: General

Number of Artists: | announcer

Submitted by: United Press Ra: 20
East 42nd St., New York '~ T

Client Suitability: General (Participatingv

?

| -sTupios .

|OFF-THE-AIR|
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radio production

WOLK

Associates, Inc.

in all its phases

EDWARD WOLF

General Manager

420 MADISON AVE.

NEW YORK CITY
Plaza 5-7620

112

\

“At Home With Fuuye and

Elliotl Roosevelt”’

”At Home With Faye and Ellioit Roose-
velt” is a 15-minute transcribed program
which theoretically takes place in the
Elliott Roosevelt coltage' at Hyde Park.
Each day on the program the Roosevelts
have a guest personalily, one taken from
all walks of public life. The subject mat-
ter is dependent, on each individual pro-
gram, upon the guest appearing that par-
ticular day. Guests are very varied. Such
guests as the following appear: Hilde-
garde and her manager, Anna Sosenko,
Mr. and Mrs. Douglas Chandor (Chandor
is the artist who painted the “Big Three”
which will hang in the Capitol, and re-
cently painted Winston Churchill while he
was here). Lucille Ball and husband, Desi
Arnaz, Sgit. Mickey McKeogh, (Gen. Eisen-
hower’s orderly during the war), George
Jessel, Martha Scott; Quentin Reynolds,
Toots Shor, restauateur, together with
motion picture star, Rags Ragland, Henry
Kaiser, Orson Welles, Gen. Jimmy Doo-
litt’e and many other equally famous per-
sonalities taken from all walks of life. 260
shows avadilable.

Availability: Live talent and E. T.

Time Units: 3 or 5 times
weekly

BAudience Appeal: Entire family

Suggested for: Anytime

Client Suitability: General

Number of Artists: 6

Cost: Dependent upon market, based on
population

Audition Facilities: Transcriptions

Submitted by: A Ray Green Production,
8 East 52nd St. New York 22, N. Y.

15 minutes,

Your Psychological
Problems

Interesting case histories illustrating
common psychological problems, told con-
versationally. Delivered as an informal
interview between Doctor Frederic Damrau
(recognized psychologist and psychiatrist)
and his secretary, Adeline Mameery. No
serious mental diseases or depressing

conditions are discussed. Each patient is |

typical of thousands of listeners who can

profit by the same advice. The purpose is

educational but the program is simple,

interesting and human.

Availability” Live talent

Time Units: 15 minutes, once weekly

Audience Appeal: Entire family

Sugggested for: Evening

Client Suitability: General

Number of Artists: 2

Cost: Adjustable

Audition Facilities: Live talent .

Submitted by: Frederic Damrau, M.D., 247
Park Ave., New York 17, N. Y.

What Do You Say?

Fast-moving dialogue type show inter-
spersed with music suitable to topics, fea-
turing stories behind words, origin. with
stress on correct pronunciation of such
words as “either,” “macadam,” etc. Tells
how pronunciation came about, end how
differences in pronunciation occurred.
Availability: Live talent
Time Units: 15 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Morning, (Saturdays)
Number of Artists: 2
Audition Facilities: Transcriptions

Submitted by: WSB, Biltmore Hotel, At-
lanta, Ga.

MISCELLANEOUS

“When Lights Are Low”

human-interest
poems with organ interludes and partial

Narrator, stories and

dramatic interprefations. - Human, heart-
warming, whimsical and dramatic—anec-
dotes, friendly philosophy and poems nar-
rated by Ralph Langley. Organ melodies
with the colorful, matchless tecknique of
Gaylord Carter. . . The world’'s best songs!
Designed from ten years’ radio experience
—local Program Director to Hollywood
staff, American Broadcasting Company—
fo fill a definite need in local program-
ming. This program sells those hard-to-
please institutional sponsors—banks, mor-
tuaries, ufility or financial companies—
sponsors who demand a program with
appedl, taste, dignity.

Availability: E. T.
Time Units:
woeekly

1S minutes, 1 to 3 times

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Class merchants—insti-
tutional sponsors

Number of Artists: 2 to 3

Cost: Based on time rates—$5.00 mini-
mum :

Audition Facilities: Transcriptions

Submitted by: Arthur W. Field Produc-
tions, 6233 Hollywood Blvd., Holly-
"wood 28, Calif.

Words With Music

Program of poems and philosophy i
late evening—easy listening. Strings {y:
nish music,

Availability: Live tqlent‘or E. T.

Time Units;' 15 minutes, 6 weekly
Audience Appeal: Entire family
Suqqes!gd for: Evening ‘
Client Suitability: Client chosen by arlisl.
Number of Artists: 1 :
Cost: Station Time $15; Talent Fee $5
Audition Facilities: Transcriptions

Submitted by: Radio Station WAG]\E
Presque Isle, Me. ‘

Hot From Hollywood

Program ideal for theater exhibitors

| An excellent radio “trailer” featuring th

latest news and reviews of forthcomin
motion pictures, .

Avadilability: E. T.

Time Units: 5 minutes, once weekly
Audience Appeal: Entire family ’
Suggested for: Any time i 4
Client Sﬁilabilily: Theatre Exhibitors :%
Number of Artists: 5 :
Cost: Free

Audition Facilities: Transcriptions

Submitted by: Thomas J. Valentino, In¢
1600 Broadway, New York 19, N.< 4

Managed by GENE O'FALLON since 1923 o Represented by BLAIR since 1937
The Lengthened Shadow of Men who KNOW HOW from EXPERIENCE

RADIO DAII
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Lo The shows listed under this category bave in some cases arrived too

v ate for inclusion wnder their own respective listings.

¥

A Sports Gentleman and
a Lady

.- The most intriguing sports show in
-imerica! Something really new and dil-
~.rent. A lady and a gonileman look at
y - dorls and revoal male and fomale drama
;idden behind the human intorest storios
+.at made sports-history! Strange and
i+ nazing and weird tales told intimately
#-ad the paris men and women played to
it -ake them come irue!

¢ vailability: Live ialent
;¥ 'me Units: 15 minutes, once weekly

l.siudience BAppeal: Female, male and En-
tire family

s‘aggested for: Evening

> (jent Suitability: General

t-himber of Artists: 2 commentators
.1bst: Based on size of station and market
. k fr: ‘indition Facilities; Transcriptions

R
=/:3bmilted by: Mac Davis, 1 Montgomery
51 Place, Brooklyn 15, N. Y.

See America

31! Program highlights ' vacation possibili-
ibs of the various states based on litera-

5

tenic highlights narrated. Interesting
fcts—in history, economics, etc., spotted.
Itle known facts pointed out and drama-
~-iled where feasible. For depariment store

1 . clothing store or sporting goods—a

=

. -intural, What you can do there—will get!.

e from state Chamber of Commerce.

big attentlon, This almod at a vacatlon-
hungry audionco.

Availability: Livo talont

Time Units: 30 minutos, once wonkly
Audience Appeoal: Enliro family
Suggested for: Evoning

Client Suitability: Dopartmont store, cloth-
iers, automobilo dealer, sport goods

Number of Artists: 6 to 8

Submittod by: KFDM, Edison Hotel, Boau-
mont, Texas

“Hollywood Newsreel”

“Ho'lywood Newsreel” is an amusing
dramatized documeniary of Hollywood
highlights of the weelk. There are anec-
dotes about the stars, news flashes, pre-
view scenes of new pictures and guest
spots for interesting movietown personal-
ities. In the dramatized paris of the show,
movie stars are impersonaied by two
clever artists. The gquest stars include
actors, directors, writers, technicians . . .
in short, all the great minds of Hollywood
who helped 1o turn out motion pictures.

Availability: E. T.

Time Units:; 15 minules, 1 time weekly
Audience Appeal: Entire family
Suggesied for: Afternoon

Client Suitability: All types

Audition Facilities: Will pipe live talent

Submitted by: International Radio & Tele-
vision Features, 152 East 53rd St.,
New York 22, N. Y.

- KEEPING UP WITH
The Listenerd . . .

by

* KEEPING UP WITH

THE WIGGLESWORTHS

A Public Interest Show

ENTERTAINING!

Now Available .

- .

280 MADISON AVENUE

EDUCATIONAL!

EACH 15-MINUTE EPISODE. COMPLETE '
AVAILABLE ON EXCLUSIVE BASIS
EACH MARKET

78 Open End Programs’

A TRANSCRIBED PRODUCTION OF

NEW TOOLS FOR LEARNING.

e ° NEW YORK 16, N. Y

V Write, Wi;e of ?hone for Audition Disc — LExingion 2-8076

i :
M ADIO DAILY .

“Today's Feature Story™

Foaluros Roving Roportor Maury Far-
roll In roal:lifo iranscriptions of storion
prominent In local nows. Story may bo
human-intoront ovont, or porsonalily of
natlonal or internatlonal prominenco who
happons to pass through city. Farroll
takes it all down on portablo GE Wire
Rocordor. Samplon of rocont stories: Alcc
Temploton glving highlightn of his lifo,
with nomo of his popular imlitalions on
plano: “Life Story of a Lottor”’~—in which
Farroll followed a lotter from tlme sendor
droppod It Into mail box until it got to
postoffice, thonce into plane that flow it
out of town. Farrell is votoran sports and
nowscastor, 'scoop roporter” type. Was
rosponsible roconily for {lying bull calf to
Prosidont Truman as invitation to Birm.
ingham Rodco and Cattle Show.

Availability: Live talent or E. T.
Time Units: 15 minutes, 5 woskiy
Suggested for: Evening

Client Suitability: Any client selling to
general audience

Number of Artists: One

Cost: Station Time, plus $12.00 per prc-
gram net to station

Audition Facilities: Transcriptions

Submitted by: Radio Staticn WAPI, Birm-
ingham 3, Ala.

This Is Foolball

An exciting passing parade of the grid-
iron! Dramatic 5-minute narrations reveal-
ing the strange history, legends and ro-
mance of uniorgettable dramas of the
gridiron — incredible yarns about the
heroes who've played the game and the
hidden stories behind the moments that
made football history. A 13-week feature
available only during football season.
Availability: Live talent
to 3 stories

Time Units: 5 minutes, 1

weekly

Audience Appeal: Juvenile, female, male
and entire family

Suggested for: Afternoon or evening

Client Suitability: Beer, tobacco,
mobiles, sports shops, clothing

auto-

Number of Artists: 1—sporis commentator
Audition Facilities: Transcriptions

Submitted by: Mac Davis, 1 Monigomery
Place, Brooklyn 15, N. Y.

Hampshire County
Extension Service

Presented each Saturday morning at
7:30 a.m.. the program is conducted by the
Hampshire County Extension Service, with
five different speakers presented on «a
rotating schedule. Program presents quests
of interest to the particular audience who
discuss their peculiar {arm problems.

Availability: Live talent and E. T.

| Time Units: 15 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Morning

Client Suitability: Farm products

Number of  Artists: 2

Audition Facilities: Transcriptions

Submitted by: WHYN, 180 Hig!s 5i., Holy-
oke, Mass.

How?!

GREATER POWER
BETTER SERVICE

0 o 3

5 NOW- OPERATING ON

ON YOUR

AUSTIN
TEXAS

Unmatched coverage in the
Heart of Texas, Outstand-
ing listener rating, and
super programming—that”s
KTBC—The Biggest Show
in Town!



www.americanradiohistory.com

HOCKEY-TODAY'S BASEBALL
PRO-FOOTBALL- WARM-UP TIME
SPORTS EXTRA « SPORTS FINAL
“TAKE- A TIP-FROM-ME

50,000 WATTS

Johannes Steel

whN |°

For ten years the highest rating of
any New York City commentator.

“Radio’s Most Iuteresting Jewish Personality”

THE JEWISH PHILOSOPHER
ENIND'D VRN YT

Largest Listening Jewish Radio Audience
Oldest Continuous Yiddish Language Show on Radio
Highest Paid Yiddish Language Radio Artist
Enviable Record of Sponsors’ Sales Production
Admired and Revered by All Jewish Factions
(Rabbis—Educators—Social Workers)

9th consecutive year for Carnation Milk (Daytime)
-3rd consecutive year for H. J. Heinz (57) Company (Evenings)

Exclusively on WEVD in New York Market

2 Evening Broadcasts NOW Available:
Terms on Regquesi

Sole Personal Representatives

LUTSKY ENTERPRISES, INC.

Producers of Distinctive Radio Programs,

117 West 46th Street, New York, N. Y.
LOngacre 3-1820 ' . Suite 401, WEVD Bldq.

C. L

ADDITIONAL LISTINGS

“Movie Man>

sponsor, Program featlures Don Naylor as
Hollywood commentator . . . with Holly-
wood news . . .-gossip about the Stars .. .
Hollywood style notes . . . Hollywood
beauty tips and Hollywood recxpes (latter
only occasionally). Each program also
features «a hit tune from a Hollywood musi-
cal production. (Optional feature—tele-
phone quiz, consisting of one question
each program, concerned with Hollywood.
First person calling with correct answer.

and cash award,)

‘Availability: Live talent eand E. T.
Time Units: 15 minutes,
weekly !

Audience Appeal: Female
_ Suggested for: Afternoon or evening -

Client Suitability: Any product used by
women, or the entire family. -~
Number of Artists: Don Naylor ‘and an-

nouncer (Music is by transcription.)
Cost: On request
Audition Facilities: Transcriptions

| Submitted by: Radio Station WGST Box

674, Atlcmtcl GCL

KFH Farm and Fun Hour

A full noon hour of news—music—rvital
farm information. Four fifteen minute
shows tied together to make a full hour
of noon time entertainment for farmers
and city dwellers. Arkansas Valley Boys
play a rousing musical show from 12 to
12:30. Leading KFH News Man, George
Gow iakes over from 12:30 to 12:45 with
the latest news. The closing fifteen min-
utes features Bruce Beyhmer, a mam the
farmers respect. .

Availability: Live talent

Time Units: Four 15 minutes,
weekly

Audience Appeal: Enhre fcnmly

Suggested for: Noon time

Client Suitability: Any type of client

6 times

| Number of Arlists: 20 ;
| Submitted by: KFH KFH Building, Wichitaq,

Kam,

Diary”

This is a« one-half hour tiranscribed
show, the first 15 minutes interview ond
dramatization of events with pioneer of
the motion picture industry, such as Bryant
‘Washburn, William Farnum, Bill Hart, etc.,
with Nell Darling, noted writer, actress
and artist. The last quarter hour presents
the newer stars of motion pictures in light
comedy skits, Music by “The Sym-
phoneers” will all star cast throughout.
Availability: E..T.

Time 'Units: 28 minutes, once weekly

Audience Appeal: Entire femily.

Suggested for: Evening -

Client Suitability: Any organization desir-
ing Hollywood names and drawing
power

Number of Artists: 12 to 20 and 14 voice

ensemble

| Cost: Open
| Submitted by: Continental Radio-Televi-]

sion” Productions, = 6381

114

1 Hollywood
Blvd., Hollywood 28, Calif. o

Rrm 42 weeks, 5 times weekly, for last|

within 30 seconds, gets themre passes’

13 or 5 times '

Nell Parling’s “Holiywood

ence built over many years. Maxwelli

Submitted’ by: Station WWRL, 41-30 5"

The Sports Theater of
- the Air

It's new! It's differeni! It's exciting! ]}
novel 15-minute dramatized show presenir;;
ing true-life stories of the lives and career
of the legendary and famous heroes ‘an::’
heroines of sport. Each show a complet. ,!
quarter-hour human interest drama ¢
the songs. the legends and the treasure r_i
memories from the world of sporis. 1|
sports show with everything—novelty-
drama—musxc——humor—-—story and hemt.

Avculablhly Live talent

Time Units: 15 minutes, once weekly !

Audience Appeal: Juvenile, male an.
entire family

Suggested for: Evening

Client Suitability: General

Number of Artists: 3 to 5

Cost: Based on size of station and marke:;

Audition Facilities: Transcriptions

Submitted by: Mac Davis, 1 Montgomer
Place, Brooklyn 15, N. Y

Washington Spothght on
the Carolinas

WBT goes to Washington . . . and it '
on-the-spot notes on people and doing: ;
high in the interest of Carolinians at hom
are tramslated into an intimately interes: |
ing newscast . . . Washingion Spotligh:
on the Carolinas, news of the Carolina
and Carolinians as they fit into the Wasl.iz
ington scene . . . is like a newsletle:
home . .. welcomed and waited for...b 1]
WBT . listeners throughout the two Carc'|
linas. Another WBT exclusive; it's th}
only radio news service giving complef:
daily coverage of Carolinas news in lh* %
nalion’s capital.

Avdilability: Live talent
Time ‘Units: 15 minutes, 5 times week}y
BRudience Appeal: Female and male
Suggested for: Afternoon ’ :
Client Suitability: General
Number of Artists: Newscaster and Was! |[
ington News Bureau )
Audmon Facilities: Transcriptions or w. |
plcry live talent |
Submitted by: WBT Charlotte 2, N . {,

“The Spoitscope”

Jocko Maxwell, who has been condul
ing sports shows in New York City for
years, conducls the twice weekly "Spo
scope.” Progrum features mlervxews wi
well known sport stars, late sport net’
and sports contestants, To promole |3
sporis show Maxwell features his"WWI’
Sports Club” issuing membership car: ¥
and giving members chance to air thi
sports opinions. Program has heavy aw’

b

’1

Y3

i
)
v
N

A

extremely active in sports circles, it v

byline stories for dozen sport magazin:’,

Avcnlcxblhty Live talent

Time Units: 15 minutes, twice weekly

Aud:ence Appeal: Male

Suggested for: Evening

Client Suitability: . Men'’s products, bev
ages

Number of Arfists: 1 o

Audition Facilities: Transcriptions

- et i

St., Woodside, L. 1., N. Y.

RADIO DAIL
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« Voice of the People
cogram starts with news highlights of
‘b-lay with ad lib commentaries by staff
5:‘:::‘bers and visitors, then we rcad let-
':Z?—afrom listeners and comment on same,
i an application to radio of letters
% litors, with commentaries added. Pro-
"n \ is four years old. Has never been
'1sored. An independent survey shows
I 3 as many listeners in Norfolk as Tom
1eman and Fred Waring combined.

a1 Units: 30 minutes, 6 times weekly
“{.-2nce Appeal: Female

bigested for: Morning (10:15 a. m.)

:ki-zt Suitability: Products purchased by
;- yomen, Can be transferred to 12:45
i 1oon to reach entire family
.lner of Artists: 5
"33 $48 less quantity discounts
Y initted by: WIAG, Norfolk, Nebraska.

WAYS Party Line

J. B. Ciark, WAYS Diroctor of Special
Evonts, telephones names at random from
directory. To each he puts a quostion with
a cash reward beginning at $1 and in-
creasing until a successful answer ig giv-
en. First call, $1; second call, $2, and so
on. If no one answers, the money is car-
ried over to the next broadcast and the re-
ward beginsg to build from there. Sponsor
could substitute samples of his product
or his store merchandise for money if de-
sired. Informal friendly atmosphere is
created on calls,

Availability: Live talent

Time Units: 15 minutes, 3 or 6 weekly
Audience Appeal: Entire {amily
Suggested for: Afternoon or evening
Client Suitability: Department, drug, gro-
_cery store; dress shop, beauty shop.
Cost: $10 talent per broadcast

Audition Facilities: Transcriptions
Submitted by: WAYS, Charlotte, N, C.

i

“TAPI Model Kitchen?

b

;:?lriures Mrs. Leo Copeland, home eco-
h{:ﬂt; Jimmije Willson, emcee and com-
' irtal announcer, and Stanleigh Malotte,
iskal director. A parlicipaling program
:th form of a cooking school with pre-

WDBJ Dramatic Guild

A  half-hour broadcast of dramatic
scripts of all types. A diversified offering
of good radio drama uiilizing local talent
with professional ability. Previous run of
this program was on experimental basis
_ . |and  successfully presented half-hour
< recqz-aes. qxve.n by Mrs. Copelt?'nd, dramas for six years. Curtailed only by
i ruthoritative hinis on good cooking. | ‘ack of manpower during war, Will re-
vsal  variely furnished by WAPI's |sume: this series very shortly.

rehar baritone Jimmie Willson and Or-| Availability: Live talent

zai Stanleigh Malotte, From 30 to 40| fime Units: 30 minutes, once weekly
atomd copies of shows daily recipes Audience Appeal: Entire family

) Suggested for: Evening
wiled out annually, Has a 7-year| Client Suitability: General
yercial record. Number of Artists: Average 10
aability: Live talent

s Cost: On request
I:ieUnits: 30 minutes, 5 weekly Audition Facilities: Transcriptions
El.ince Appeal:. Female

Submitted by: Radio Station WDBJ, P. O. ® walnetto's @ adam hats @ marlin blades ® angostura bitters @

v Box 150, Roanoke 2, Va. :

t jested for: Afternoon
21 Suitability: Food and household £ : 5
5 roducts. Limited to 6 non-competitive . , £ Mr. Sponsor St 2'
i| roducts “What Do You Think?* 5 : You Too Can Jain S-
 or of Arlists: 3 A il . N - THE HAPPY SPOhNSOR PARADE 3
L e . thrilling half hour dramatic series, wit @
o'tion Facilities: Tramscriptions > The Singi i
ot : eSS 3
ot ‘itted by: Radio Station WAPI, Birm- of mental ond psychic phenomena.. Each E mging Sweethearts of Radio o
3 story complete. Based on true experiences = s
£ iigham 3, Alabama . . ”
; collected by Ed Bodin, nationally famous ° ~<
P collector and writer. © a
- ) " .. © | Avdilability: Live talent c -
PRE s N
1 I }St“rs in Your Eyes” Time Units: 30 minutes or 15 minutes o '
‘“ars in Your Eyes” . .. a new ireal. Audience Appeal: Entire family g’ ®
i 5 of the Holl d “ch ) Suggested for: Evening £
B e nHo Y“T°° chatter” type | cjieny Suitability: General (any product - >
p i @m . . . feaiuring Ann Marsters that is sold to men and women) S =
*.olumnist, movie actress . . . intimate | Number of Artists: Depending on script s 3
1. of the Hollywood stars . . , gay ... Isiu:ilicn dF clx)cilitigs: \1{1\,“113 s;bmg chCil‘ip’t g “
I . g © | Submitted by: Basc adio Productions, o o.
¢ 4% show . . . makes this one different. | ™17 Eqgy 45th St., New York 17, N. Y, " 5
#¢ rinterviews . . . male singers . . . b v =
) . . . - )
i 7x‘nhC type . . . ties-up directly with ‘ € “"LANNY & GINGER"”’ GREY ®
iwood in meny features including The Sport Glass % Z New Aﬁ‘gwc‘x\s‘xnipaﬁ"“ Shows L
_, : , = LABLE -
4 fsung song and most danced to music "The Sport Glass” Dan Tucker, covers _2 ”$|NG-A-$ENTENCE" ®
p*; “mous Hollywood spots . . . most pro-| more sport news in 15 minutes than any = .- (Drew 30,000 pieces of mail 1 year, WOR) @
‘55""“ five questions about ceriain star | other sportscaster on the air. Dan covers E Available lccal or network, 5-10-15 min., 3—'5 times weekly.
17 ded private screenings of new pic. | ©VerY major sport and even some of the "SPEAK YOUR MIND" 3
i and nylons . . . Sponsor benefits from minor ones. This feature is surethre and ® Lanny & Ginger Sing and the Radio Listeners have their say thru a b
‘ , gives the sport fan a full coverage of the “ clever gimmick on this shaw.
' pled type program. sport world. Q . Terrific mail puller at no extra cost. b3
. lability: Live idlent or E. T. Availability: Live talent c Just Completed—45 Rating-Broaking Weeks for 3
“« Units: 30 minutes, once weekly Time Units: 15 minutes, 5 times weekly = ANGOSTURA BI7TZ0S -
rience Appeal: E;ntire family Audience Appeal: Female and male 3 2nd Highest Raiing in New York 3
 Tested (of:. Evening Suggested for: Evening o (Competing Metwark Time) 3
5 . ;: S““{Q;lhiy: General Client Suitability: Any product. of interest ) ‘ AUDITION 2t 2IDS AT a
" ! ber of Artisis: 5 ) to men : c . s
itlon Fatites; Transcriptions Namoer S mretes 1 - Rk WILLIAM MORRIS 4GENCY, New York City -
-m’tted by: Richard Bradley and Asso- | Audition Facilities: Will pipe talent 8 TED ASHLEY. — Clrcle 7-2160 2
» Iclllcztes, 20 No. V/acker Drive, Chicago, | Submiited by: Jack Parker and Associates, © T
o 1L Box 2222, Hollywood 28, Calif, ® royal scarfet coffec & zdam’s clove & beeman’s pepsin gum ¢
.DIO DAILY 5
; 115
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| WJZ—-“vaers Charm
Schooi”

" he WJZ Powers Charm School is a par-
>ating program featuring John Robert
-vers, America’s foremost quthority on
, style, fashion and beauly, in «
{ hour five ilimes a week series on
ters of interest to women with respect
he subject matter of the program. Mr.
‘vers is assistied by Peggy Allenby who
; as Managing Director of the Powers
rm School Radio Program and Ken-
1 Lynch who acts as Physical Instruc-
--and Pat Hosley who acts as the teen-
I.

ik dilability: Live talent

{2 lience Bppeal: Female

Srgested for: Afternoon

7 mt Suitability: Any product or service
¢ dealing with charm, style, fashion
- and beauty

‘mber of Arfists: 4

'H: $500—S time participation, 1 major
- and 1 minor participation $200, 1
. .major participation $150

_ifdition Facilities: Transcriptions or will
¢ : pipe live talent

bimitted by: Kaye-Martin Productions,
“1, Inc., 36 West 44th St., New York 17,
YN Y.

i
]
!
5

i‘thke’e Doodle Club>

{ The Yankee Doodle Club” is written
. produced for WSBA by Helen L.
jer, author of many radio plays for

)rtE Idren and instructor of Literature at
innah Penn Junior High School. Pro-
‘tms are topical, March of Dimes, Cir-

mi{ Holidays, etc., each one dedicated to

;:.hcular occasion. “The Yankee Doodle

Club” utilizes ouistanding juvenile talent
(5 to 15 years) and is tied to ether with
dialogue. Each participant is given mem-
bership card and certificate and a chance
to appear on future programs. Preemed
in 1942, program has been consistently
fine.
Availability: E. T.
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested lor: Saturday* morning
Client Suitability: Children's Clothing, In-
stitutional or Spot Advertiser
Number of Artists: Helen L. Miller, writer/
producer, 1 announcer—professionals.
Budition Facilities: Transcriplions
Submitted by: Radio Station
RD No. 5, York, Pa.

WSBA,

You Can Keep Young

Dr. Frederic Damrau and Adeline
Maneery tell how to halt the march of
time. An quthoritative program of prac-
tical and scientifically correct information
aimed at listeners who don’t want, to grow
old. It presents authentic secrets of re-
juvenescence which can be applied in
daily life. Listening audience established
by sustaining progrum in New York since
March 7th.

Avdilability: Live talent

Time Units: 15 minutes, once weekly
Audience Appeal: Female

Suggested for: Evening

Client Suitability: Cosmetics or women's

apparel

Number of Artists: 2

Cost: Adjustable

Budition Facilities: Live talent

Submitted by: Frederic :Damrau, M.D., 247
Park Ave., New York 17, N. Y.

OFFICES IN THE WEST.

v We are equipped to

s AGENCY REPRESENTATION

RADIO PRODUCTION

PUBLIC RELATIONS

THE HOLLYWOOD OFTICE
Joserii C. DoNOHUE—Director

6253 Hollywood Blvd.,

Phone—Hollywood 8136

d: Can. We al/e[/z @aa 22

W

WE HAVE SET UP A NEW KIND OF SERVICE
ORGANIZATION DESIGNED TO ACT AS
HOLLYWOOD REPRESENTATIVES FOR A
LIMITED NUMBER OF ADVERTISING AGENCIES
WHO DO NOT NOW MAINTAIN FULLY STAFFED

MOTION PICTURE TIE-UPS

Experience Plus Responsibility -

Hollywood (28), California

handle . . .

ADIO DAILY

co-or
PR 0(1’?AZW

ABC—*Powers Charm
School”

The Powers Charm School Co-op Net-
work Program features John Robert Pow-
ers, America’s foremost .authority on
charm, style, {ashion and beauty in «
15 minute 5 day a week series on matters
of interest to women with respect to the
subject matter of the program. Mr. Powers
is assisted by Peggy Allenby who acts
as Managing Director of the Powers Charm
School Radio Program and Kenneth
Lynch who acts as Physical Instructor and
Pat Hosley who acts as the teen-ager.
Availability: Live talent
Time Units: 15 minules, S times weekly
Audience Appeal: Female .
Suggested for: Morning or afternoon
Client Suitability: Varied
Number of Artists: 4
Cost: Local time rate plus 25 per cent of
one time evening hour rate, as full
weekly talent charge

Budition Facilities: Transcription or will
pipe live talent

Submitted by: Kaye-Martin Productions,
Inc., 36 West 44th St., New York 17,
N. Y.

“Boost and Buy”’

Many types of businesses were con-
verted into making products and needs of
the Armed Forces during the war. They
are now going back to their previous
merchandise product. “Boost and Buy”
reacquaints the general public with the
product the business, professional and
industrial firms are now producing. It
makes for the general public’s acquain-
tance with their individual storekeeper
and makes towards acquainianceship
between businessman, manufacturer and
the buying public. Actually makes them
come in person and makes for better sales
and larger income,

Avdilability: E. T.

Time Units: 15 minutes, twice weekly

Audience Appeal: Entire family

Suggested for: (Mid-afternoon)

viient Suitability: General

Number of Artists: S to 7

Cost: Based on commercials purchased

Audition Facilities: Transcriptions

Submitted by: National Radio Features,
100 State St., Albany 7, N. Y.

“Ineredible, But True”

Based on true phenomena stories taken
from Dean Schaefer’s fabulous collection
of well over 50,000 authentic and care-
fully documented cases—true accounts of
Witcheraft, Dreams, Apparitions, Ghosts,
Werewolves, Miracles, Inexplicable oc¢-
currences on land and sea and in the air,
and a host of Unsolved Mysteries that
dely every attempted explanation. Cast-
ing, original music and production are
of network quality. No limit to the num-
ber of episodes to be produced.
Avadilability: E. T,

Time Units: 15 minutes, 1 to 5 weekly

Audience Appeal: Entire {amily

Suggested for: Evening

Client Suitability: All products

Number of Artists: 6 to 12

Cost: Based on station card rate and
Radio Homes Coverage

Audition Facilities: Transcriptions

Submitted by: Unusual Features . nd
cate, 203 North Wabash A-. .. Chi-|
cago 1, Nlinois !

Raymond Knight
Productions, Inc.

Pactage
Showd
Pui Up To
Take Out

HARRY HOFF

General Manager
44 West 44th Street
New York 18, N. Y.
MUrray Hill 2-8060

TOM BILEY

West Coast Manager
1860 N. Vine St.
Hollywood, Cal.
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“They're terrific. Keep 'em coming! I'm referring
to the new BMI Continuity feature, ‘tove Letters
and love Songs.”

We've already scheduled them for a local sponsor,

s0 please keep them’ coming. Incidentally, I'm hav-
ing success with ‘According to the Record,’ too.
Thanks a lot !

DON C. ROBERTS

Program Director KDB
~ Don Lee Broadcasting System

5-MINUTE MUSICAL PROGRAMS

—ready-made family shows for the =~ |
program director who wants Maxi-
mum Avudience Appeal and for the |
commercial manager who wants -
Sales and Profits. | -

Hundreds of alert program managers like Don Roberts are cashing in on
BMI Continuities.

Whether your music programming makes use of phonograph records or- » 3
electrical transcriptions, BMI CONTINUITY answers your every need . : E
sustaining or sponsored ‘shows. _ -

Each script includes the use of carefully.selected BMI-licensed music, cued
to all of the major transcription libraries and to available phonbgraph records.

All are distinctive and refreshing program ideas, smoothly and effectively
written by a staff of capable continuity writers. -

LOVE LETTERS AND LOVE SONGS—

Exciting, romantic entertainment. A complete series of 5-
minute programs scheduled to run five times per week for
52 weeks. . i

ACCORDING TO THE RECORD—

Timely facts about the unusual with’ musxcal cues that fir
neatly into a dynamic 5-minute show. Avaxlable seven times -
per week for 52 weeks.

SPOTLIGHT ON A STAR—

A headline radio show. New and unusual Soon to be avail-
able. Also 5-minutes, five times weekly.

This BMI services is provided throughout the year, without cost, to 4ll BMI-
licensed stations. Write to Russell Sanjek for your copies of these scripts,

RADIO DAIY |
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USIC N 5HOWS OF TOMORROW

symposium by the societies’

" Merritt E. Tompkins
General Manager
Broadcast Music, Inc.

)ROGRAM building is an ort

;: The proper selection of the
;ht musical selection for the
o - tht place is as important to the
{-dio program as seeing to it that
:'3 cornerstone of a building is
t used as a capstone.

Every note of music which
=mes out of the loud speaker
"mates a definite reaction upon
,l » listener. The program director
k10 selects his music with the
> me care that the artist gives to
' » composition of his canvas, the
+ chitect to his building or the
Y'flthor to his theme will come far
v:arer to pleasing the greatest
=omber of listeners and to build-
iftg good will for his program and
5 station.
, Mu51c regardless of type, is
ive of the greatest agencies in
3 world for good or evil. He who
r :elligently uses it, whose pro-
soms are designed with care
v1d focused on a definite pur-
' :se, whether it be for dancing,
.1 the interest of patriotism, re-
'1on inspiration, comedy or just
. 7in entertainment, will stand
ad and shoulders above the
‘ m who just "fills time.”

? )

- The audience for music con-
‘wues to grow steadily, the ob-
' sus reason being the influence
+ broadcasting on the public. As
3 qudience grows, the influence

© good music has its effect upon
-2 very medium that makes use
it—radio. Good music, and,
hat is more important, good
v 10ice of music programming,
m help or hinder any radio pre-
mnitation.
- Fortunately, today there is a
oser harmony between the peo-
2 who make music and those
ho present it for public enjoy-
ient. This co-operation is reflect-
1 in the general excellence of
| usical programs throughout the
“, ride scope of broadcasting, and
() '\ the efforts being made by the
U% roadcasters to develop and im-

—

The responsibility of insuring

—

casting is shared by more than
those who actually are employved
in radioc. The music profession,
consisting of the composers, the
lyric writers, the azrangers, the
publishers, the very parsons who
have a hand in distributing and
bringing music to the attention of
radio producers, are equally re-
sponsible for the results that come
through the loudspeaker.

® )

Broadcast Music, Inc., has been
able to contribute its share of that
responsibility during the few short
vears of its existence. For not
only is BMI an essential factor in
the music profession, as a per-
forming rights organization and
as a publisher of music, but in its
service to broadcasters it is recog-
nized as an important arm of the
entire broadcasting industry.

John G. Paine
General Manager of ASCAP

HE American Society of Com-

posers, Authors and Publishers
is happy to salute the broadcast-
ing industry, and to take this op-
portunity to express some
thoughts on the Shows of Tomor-
row.

Music has always been and
always will be a basic essential
of good radio shows. The reasons
for this are wvaried and, what
one might almost say, obvious.
Music is an emotional language.
It evokes memories, it can be
amusing, haunting, sad, descrip-
tive and, as was ably demon-
strated during the war, when it is
martial it is most stirring.

Radio has found music to be
the perfect prop for all types of
programs. It is a musical inter-
lude which describes Fred. Allen's
and Portland Hoffa's stroll in “Al-
len's Alley"”; on mystery and de-
tective shows it is music which
provides the eerie atmosphere
necessary for their successful pro-
jection. In short, it is the one in-
gredient of show business which
is always certain to have a large
audience appeal.

In radio shows of tomorrow
ASCAP feels that music will play

Tove music in radio.
. _»+igh standards in music broad-

' 1ADIO DAILY

an increasingly important role.

Opportunities will increase for
the broadcasting industry to con-
tribute to the public service of the
nation through musical education
and appreciation programs. Tele-
vision, most assuredly, is going to
provide a greater scope for the
teaching of music. And it is for
this reason that ASCAP invites the
broadcasting industry to more
thoroughly explore the ever-wide-
ning and comprehensive reper-
toire which is made available to
them through their ASCAP license.

Certainly the responsibility of
alert program directors to devise
ear-appealing shows will be
greater when shows also attain
eye-appeal. And the top musical
works of the leading cuthors and
composers in the country will, as
always, be available through the
American Society of Composers,
Authors and Publishers.

Paul Heinecke
President, SESAC

USIC no longer belongs ex-
clusively to musicians. It
belongs to all people. Fine music
is no longer just classical music.
It has become once more the pos-
session of the folk song groups,
school and college musical or-
ganizations and indeed the choir
loft. In fact, music is where people
live—in what they do and how
they express themselves.

From its very inception SESAC
resolved to provide through radio,
motion pictures, recording and
transcription companies, the Best
Music in America. As we go into
our sixteenth vear, this takes on a
broader and deeper meaning in
the expansion of music catalogs
and services made available to
our allied industries.

Under SESAC's banner are one
hundred and fifty important
American and foreign music pub-
lishers but we have siressed the
beautiful melodies of such prom-
inent American composers as
Edward McDowell, H. H. A.
Beach, Charles Wakefield Cad
man, Bruno Huhn, Rudolph Frin!
Victor Herbert, and many othe
The last mentioned beloved
ody maker has more tha /
works in SESAC's widel: ~Led

repertoire.

Another typically American
music interest is in its western,
hillbilly and cowboy songs. We
have devoted special effort in
gathering together a wide variety
of the best of this type of song
literature. Equal emphasis has
been given to diversified religious
and concert melodies and also
should be mentioned the score or
more of military and college band
music publishers with songs and
marches of the Universities of
Wisconsin, Pittsburgh, Ohio,
Michigan, Illinois and many other
important colleges or universities
of our nation. Nor should we neg-
lect including SESAC's official
Army and Navy hymnals and
the American Red Cross March.

But the most outstanding proj-
ect launched in mid-1945 is the
SESAC Transcription Library
Service. In less than a vear
broadcasters throughout: the
United States and Canada have
subscribed in large numbers for
their stations varying in power
from highest to lowest to this
specially built feature, ideal in
its practical approach to any and
all stations’ program needs.

But SESAC first made a nation-
wide survey through its field
representative to learn what the
broadcaster preferred in a tran-
scription library and only after
carefully weighing the great
many suggestions, brought out
what most broadcasters wanted
most—the only Two-in-One Tran-
scription service available. This
means that each record side can
either be used as a complete 15-
minute program or in regular
library routine. Each record side
is a wellbalanced program of
short selections permitting oppor-
tunity for great flexibility and use
of an adequaie number of inter-

spersed auouncements — all
within o | ominute period and
never ' ng necessary the fad-
ing :ing of any of the musi-

clions.

ol

nave great faith in this im-
wunt and youngest SESAC
rvice to the radio industry*and
pledge our every effort to mak~
it continue to be what most broc- i-
casters wanted most—an ic !
transcription library.
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1280 Club™

“\e 1280 Club” is a nlghtly program
atlucted by hep-wise Frod Robbins, and
¢ med for its hop-wlsc feature presenta-
i¢i. Mondays . . . it's "Bluc Monday”
ariring famed blues records.,” On Tues-
irs, two collectors play thoeir favorite re-
-c'ings on ‘‘Collectors’ Cornor.” Wodnos-
=-brings ""Diggin’ the Boogie,” Thursday
¢yntime-on the Beam,” presenting ro-
rcings of small combinations. A celob-
vi takes over the show on Friday's
it.est in the House.” Saturdays, it's the
wiaquest show, “Juke Box Saturday

fe o e
b

li-ilability: Live talent and E. T.

{#» Units: Minutes on breaks and 15
(+ minutes 6 times weekly

Liience Appeal: Entire family

?s;gesled for: Evening

?ZZ at Suitability: General product suit-
5. ability

Kuber of Artists: 1

famitted by: WOV, 730 Fifth Ave., New
York 19, N. Y.

i

“1600 Club>

I"1e 1800 Club” offers listeners a daily
prular record show complete with mem-
k+hip cards, prizes, contests, and inter-
wvs with bandleaders and entertainers.
£t “1600 Club” offers sponsors a heavily
p:licized and promoted New York pro-
trm reaching a large audience built over
1y years at a key listening time with
{.eavy family and teenage audience,

. izyram conductor Fred Barr is known to

“itisands of ex-G.ls for his army record

't ws in the Pacific. Program ties-in with
kil record shop ‘promotion, band con-
23, jazz concerts, and newspaper pro-
t: ions.
fitilability: Live talent

i e Units: 15 minutes daily

.

h lience Appeal: Entire family
F..gested for: Afternoon

i hnber of Arfists: 1

| £ lition' Facilities: Transcriptions

b mitted by: Station WWRL, 41-30 58th
.. St., Woodside, L. I, N. Y.

A Date With Musie

‘me hundred and thirty hour musical

~grams transcribed by Phil Brito with

s Whipple at the organ and Sammy

“ Yo at the piano. This program especi-

{ 1~ suited for promoting regular house-

1 products, and for introducing new

\} ‘ducts with feminine appeal. Music

ied on standard popular tunes from pic-

- 3s, musical comedies and operettas, A

l-knit, fast moving musical show. Ex-

sent merchandising facilities available

‘national or regional sponsors,

; ailability: E. T.

“1e Units: 15 minutes,
weekly

~dience Appeal: Female and entire fam-
ily

‘ggested for: Morning or evening

ent Suitability: Any feminine article—
or household goods.

smber of Artists: 4

dition Facilities: Transcriptions

‘bmitfed by: Charles Michelson, Inc.,
Radio Transcriptions, 67 West 44th

3 to 5 times

A Father and Three Sons

Bud Morohoad and his throo sons, with
guitar accompaniment, offer an exception-
ally fine Negro quartot specializing in
spirituals, popular and semi-classical num-
bers. On ils numorous personal appoar-
ancos the quariet is well rocelved. Tho
program provides an appealing broadcast
for almost any typo of gponsor and has
been under local sponsorship for two
years,

Availability: Live talent

Time Units: 15 minulos, onte wockly
Budience Appeal: Enlire {amily
Suggested for: Morning or eveoning
Client Suitability: Goneral

Numbeor of Artists: 5

Cost: Card rate plus talent

Audition Facilities: Will pipe live talent
Submitted by: WBIG, O'Henry Hotel,
Greensboro, N. C.

Adventures in Music

Slanted for kids from 3 to late teens.
Features varied music—good lighter class-
ics with the story it tells, recorded stories
for younger kids, a live story which ties
in with such things as the story of
Grieg’'s Peer Gynt Suile. Excellent reac-
tion to premier program. Tiedins with
schools, juvenile societies, efc., possible.
Show is records plus live story-ielling.
Avadilability: Live talent and E. T.
Time Units: 30 minutes, once weekly
Audience Appeal: Juvenile
Suggested for: Saturday mornings
Client Suitability: Makers of Juvenile
Wear, Breakfast Cereals, etc.
Number of Artists: 1
Audition Facilities: Transcriptions
Submitted by: WSB, Atlanta, Ga.

Alan Phillips Sings
An informal song show, featuring staff
singer, Alan Phillips, backed by a four-
man combo consisting of bass, saxaphone,
muied trumpet and piano. Alan sings
the songs in a sweet manner (light bari-
tone), and acknowledges requests from
listeners on Request Time in middle of
show. This is a smooth 15-minute stonza
with appropriate chatter between an-
nouncer and singer.
Avadilability: Live talent or E. T.
Time Units: 15 minutes, 3 time weekly
Audience Appeal: Entire family
Suggested for: Anytime
Client Suitability: Ladies’ shops, home ap-
pliances, cosmetics, etc.
Number of Artists: 6
Cost: $35.00
Audition Facilities: Transcriptions
Submitted By: CKNX, Josephine Street,
Wingham, Ont.

Allan Jones Show

Allan Jones Show with Ray Sinatra and
his orchestra, starring America’s favorite
popular tenor and featuring Ray Sinatra’s
{amous musical arrangements and his
piano and band. Plenty of gay patter be-
tween the boys, and song contest feature
for listener participation. Contest winners
receive free platter of Allan Jones’ late
recordings and his autograph. Will create
store traffic and fan mail. Display ban-
ners, counter cards, newspaper mats
available. Audition platter for $2.50 C.O.D.

refundable. Half hour.
Avadilability: E, T.

St., New York 18, N. Y.

“ADIO DAILY

Time Units: 30 minutes, once weekly

Audience Appoal: Entio fennlly
Suggesnted lor: Aftornoon or avondieg
Cilont Sultability: All lypon
Number of Artists: 14

Cont: Varion by markoln

Audiiion Facllitfos: Trangeriptions
Submitted by: Tolowayn Radlo Produe
ttors, Ine., 8905 Sunusot Blvd.,, Holly-

wood 46, Callf.

Aristocrals

Pcriecl mixiure of swoot and swing by
a fine instrumontal unit of six. Spoclal
arrangemonts and dircction by Howard
Wellman longtime foature insirumontalist
and arranger for Tommy Tucker. Included
in current 25 minuie sog are three vocals
by Tommy Terrell, romantic tenor. Format
includos special waltz number by orches-
tra and violin solo by Julius Martesak.
Script for show is by James Orgill.
Availability: Live talont
Time Units: 15 or 30

weekly
Audience Appeal: Entire family
Suggested for: Morning or afternoon
Client Suitability: General
Number of Artists: 8
ABudition Facilities: Transcriptions
Submitied by: WGAR, Hotel Statler, Cleve-
land 1, O.

minutes, 5 times

“Ballads From
Broadway”

Show tunes from Broadway productions
arranged in an imaginary ‘tour’ of the
Great White Way. Sireet sounds are used
between numbers, and each selection is
from a different musical and a different
theater, viz: “Our Broadway stroll takes
us now to the St. James Theater where
“Oklahoma” is still running, and as we
sit down Alfred Drake makes his entrance
to sing: ""People Will Say We're in Love!”
“Lullaby of Broadway’’ is used as theme
song. though “Give My Regards to Broad-
way”’ or similar tune could be used.
Time Units: 30 minutes, 6 times weekly
Audience Appeal: Entire family
Suggested for: Evening 7:30-8:00
Client Suitability: Music Store or Record

Shop
Number of Artists: Announcer only if re-
corded and transcribed music is used

'| Submitted by: Radio Station KINY, Decker

Building, Juneau, Alaska

“RBea Wain’s Juke Box
Jubilee”

A 15-minute once to five-times-a-week
musical program, starring Bea Wain and
Andre Baruch, with an outstanding musi-
cal combination of Johnny Blowers, Hank
D’'Amico, Bobby Haggart, Carl Kress, and
Dave Bowman. This is a make-believe
record company that provides discs for
the juke boxes and homes. Written by
Alton Alexander, it is an informal musical
session that should appeal to a wide
audience.

Bvailability: Live talent
Time Units: 15 minutes,

_ weekly
Audience Appeal: Entire family
Suggested for: Afternoon or evening
Client Suitability; Any general account !
Number of Artists: 9 -!

Cost: From $1350 to $5000 |
Audition Facilities: Transcriptions

Submitted by: Lester Lewis, 1 Chrisi pher
St., New York 14, N. Y.

1 to 5 times

|
|

Between the Verses
A quartor-hour of “poniry sot to munlc”
--highlights tho tvilight hour at 7:45 p.m.
ovor WDSU, Shirloey Kilgore, narrafor,
brings listonors bitn of philonophy, poomau
to it ovory mood, and a “vignotto {rom
IHfo'*~—novs and thon. The background in
orgun music of a starlit mood, Hoard
Monday through Friday at 7:45 p. m.
Avat'ability: Llve talont and BT
Timo Unlta: 5-10 minutes, 16 timeos vookly
Rudience Appoal: Entlre {omily
Suggosted for: Any thne
Cliont Suitability: Gaonaral
Numbeor of Artinta: 1 (narrator)
Audition Facilities: Transcriptions or wrill
plpe lve talont
Submitted by: Stophons  Broadeasting
Company, WDSU, Hotel Monicleono,
New Orleans 12, La.

Burean of Missing Tunes
Gay and informal is tho mood of this

song-packed program. Favorite tunes of a

few months or years ago which are now

missing from the airlanes are brought out

and brushed up by singing emcee, George

Carrol, Equally enjoyable are the harmo-

nizations in the modern style by the two

teenage Clooney Sisters. Clarinetist Jimmy

Wilbur leads the 15-piece orchesira play-

ing the numbers that listeners long to

hear.

Availability: Live talent or E. T.

Time Units: 15 minutes, 3 times weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: General

Number of Artists: 18

Cost: Upon request

HAudition Facilities: Transcriptions

Submiitted by: WLW, 140 W. Ninth St.,

Cincinnati 2, O.

Captain Stubby and the
Buccaneers

Here is one of the most versatile group
of radio entertainers in the business. Each
one is a musical artist in his own right
. . and as a combination, they are
capable of sweet legitlimate harmony, a
raz-ma-taz tune with washboard and
bicycle horns or a comedy novelty that is
always a Buccaneer specialty. These boys
are just out of the service where they

spent two years enlertaining the Gls
around the world.
Availability: E. T.
Time Units: 15 minutes, 3 or 5 times

weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: General
Number of Artists: 5
Cost: Based upon Station’s own time cost
Audition Facilities: Transcriptions
Submitted by: Transcription Sales, Inc.,
117 West High St., Springfield, O.

Carolinag Hayride and
it Parade

Musica! merriment from the heart of

the Carclinas, as refreshing, gay and

carefree as a summer vacation shared

with friends. Carolina Hayride and Hit

Parade paints a well-loved picture . . .
etched with slow, rich rhythms of the
cotton fields . . . plaintive heritage tun¥s of
the hills . . . crisp, sparkling melodies for
dancing feet in the Town Square Saturdey
night . . , heartspun philosophy of a peo-
ple who have always found time to laugh
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IT CARRIES ' THE NAME OF SUCH
POPULAR RECORDING ARTISTS
As |
HAL MCINTYRE |
LARRY CLINTON ,
, PAT KIRKWOOD - _ |
-KAYE CONNOR® = & TUBBY THE TUBA
‘ - DOLORES O'NEILL
DALLAS BARTLEY _ |
KEN CARSON

Release-An Invitation To Pleasure

| SLEEPY VALLEY PIVE
) . and tht% inimitable comedienne SHIRLEY BUUTH

S RADIO DALY
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«1 live .. . WBT's invitation to audionco
‘oyment. . . . Tho Carolina Hayrido and
x Parade.
i2ailability: Live talent or E. T.
_he Umls~ 10:15 to Midnight, Salurdqys,
) "15 or 30-minute blocks; once
weekly
.Adience Appeal: Enlire family
d igested for: Evening
7 mt Suitability: General
:nnber of Artists: 24
Jdition Facilities: Transcriptions or will
+ pipe live talent
:fhmitted by: WBT, Charlotte ‘2, N. C.

wiicago Theater of the Air
lizl full hour of the world's greatest
ras adapted for radio and presented
an all-star cast and chorus, numbering
{¢:r 100 performers each week. This is
a1 of the finest musical shows ever
iridcast and presenis—besides the opera
dicted for the week—a commentary by
‘donel Robert R. McCormick, editor and
in-lisher of the Chicago Tribune, who
iihaks brieﬂy on some interesting “‘topic
m) he times.” '
{#ilability: Live icalent

f*re Units: 60 minules, once weekly
tilience Appeal: Entire family

#ligested for: Evening

£&nt Suitability: Cosmetics, Drugs, Fuels
'Dfnber of Artists: Over 100 each week.
i:; Soloist, chorus and orchesira

‘Frlition Facilities: Transcriptions
fumitted by: Mutual Broadcasting Sys-
it tem, 1440 Broadway, New York 18,
N. Y.

10 Deb Dyer’s Gospel

| Singing Bee

ﬁl fine choir properly lrcxmed for hymn
riying all the old church songs. A good:

ri-ler and conductor.

Li'nnlcxblllty. Live talent or E. T.

fire Units: 15 or 30 minutes, once weekly

¥ lience Appeal: Female

Bigested for: Afternoon

t1aber of Artists: 8 to 10

#ilition Facilities: Tremscriptions

E mitted by: W. M. Ellsworth, 75 E.

. Wacker Dnve, Chicago 1, Il

:' Do You Remember?

’'eminiscent melodies of years gone by.
sttlled by Paul Reed at the pipe orgam.
toration by Rex Howell woven into the
fr:jram identifies selections by significant
ti:penings that took place during the
%t the selection was written, or reached
i‘ 1seak of popularity. Emphasis is on old
t’ads and familiar folk songs.
-iilability: Live talent
‘e Units: 30 minutes, once weekly
2 lience Appeal: Entire family
?gesled for: Evening
L nt Suitability: Readily adaptable to
¢ wide variety of types of sponsorship.
1 aber of Artists: 2
{ t: Upon application
# dition Facilities: Transcriptions
?:milled by: Western Slope Broadcasting
i 'Co., KFX], Box 30, Grand Junction,
Colo.

Ry T T

¢ Down Memory Lane
i Jom and Pop were spooning to this
isic. Early recording artists join the
*w to bring back memories of long ago.
~3ic comes from private collection of
/ sty disks.”” This is a series with appeal
L'\ both young and old. Close your eyes,
“ich yourself wind up the old grama-
1 Tone. Remember Mary's first beau—re-
g 'mber Sousa’s band concert in the town
‘1are, Stroll down Memory Lane.
o cailability: Live talent or E. T.
Fl’ﬂ 1€ Units: 15 minutes, 3 or 5 weekly
dience Appeal: Entire family
“1gested for: Evening

' ADIO DAILY
Jr -

lishod Dopartmont  Storo.
Numbor of Artista: 2 lo 4
Audition Facilitios: Transcriptions
Submittod by: Radio Station KVAK, Alchi-
son, Kan.

“Dr. Hcch;.cl and Mr. Jive”

Transcriptions and rocordings aro used
in a novol and interesting way to provo
entertainingly that many of the popular
tunes have been stolen directly from tho
classics. Reprosentlng the classicists is
Dr. Heckel, with Mr. Jive upholding tho
moderns.

Avdilability: Live talent

Time Units: 30 minutes, once weekly

Budience Appeal: Entire family

Suggested for: Evening

Client Suitability: General-—Music Store

preferred

sumber of Arflists: 2

Budition Facilities: Transcriptions

“ubmitted by: Ceniral New York Broad-
casting Corp:, WSYR, 224 Harrison
St., Syracuse 2, N. Y.

“Dream Boat®

Poetic narration with organ background.

Availability: E, T. o

Time Units: 15 minutes, once weekly

Audience Appeal: Adults

Suggested for: Evening

Number of Artists: 2

Cost: One-third of the station rate paid by
sponsor i

Audition Facilities: Transcriptions

Submitted by: Selected Radio Features
1583 Cross Roads of the World, Holly-
wood 28, Calif.

Dulce’s Mixture

A musical program of fifteen minutes
duration daily at 5:00 p.m., CST, featuring
“Duke and His Uke,” Duke Palmer is a
fine musician,, and really Plays His Uke—
not just a strummer, He features ukelele
solos and sings with a well trained voice.
MC’s his .own show with a clever line of
paiter and sings the popular and past
popular songs. Young and old alike enjoy
his music, songs, patter and friendly pro-
gram, .

Avdilability: Live talent

Time Units: 15 minutes, 5 times weekly

Audience Appeal: Entire family

Suggested for: Afternoon, 5:00 pm CST

Client Suitability: General

Number of Artists: 1

‘Audmon Facilities: Transcriptions or will

pipe live talent

Submitted by: Radio Station KNET, 219

" Municipal Building, Palestine, Texas

“Family Albumn’

Two hundred sixty quarter-hour pro-
grams of familiar songs, sung by top male
vocalist, with backaground of girl quintet,
piano- and Hammond electric organ. All
special arrangements of songs everybody
loves to sing, with clever introductions to
each selection. Time allowed for brief
middle commercial, as well as customary
opening and closing plugs. Series is now
in production, and total of 520 programs
anticipated. Old songs sometimes “swung"”
fo give them new twist.
Availability: E. T.

Time Units: 15 minutes,
weekly

Audience Appeal: Entire family

Suggested for: Anytime

Client Suitability: Any type

Number of Artists: 8

Cost: Based on market, station

Audition Facilities: Transcriptions

3 or 5 times

Submitted by: Kasper-Gordon, Incorpo-
rated, 140 Boylston St., Boston 16,
Mass.

Cliont Suilubllllyﬁ Banks or Long Lotab- |-

MUﬁll '/IL

First PPiano Quariel

Four concort artists at four concert
grands. Havo oxcitod the allontion of
music-lovers and musicians throughout
the country with thoir arresting arrango-
monts of the popular classics and truly
novel musical approach, Not only 1s this
tho only group of its kind in tho musical
world, but thoy mako all their own ar-
rangoments since there is virtually no
music writton for four pianos.
Availability: Live talent
Time. Units: 30 minutes, onco woeockly
Audience Appoal: Entire family
Suggested for: Aflernoon or evening
Client Suitability: General
Number of Ariists: 4
Audition Facilities: Transcriptions
Submitted by: Fadiman Associates, Ltd.,

1501 Broadway, New York 18, N. Y.

Forever Tops

This is a musical-variety program with
an idea and the biggest name in modern
music—Paul Whiteman. Whiteman acts
as MC, using bright, interesting copy and
selecting and playing the top tunes of
past years and itoday. He also tells per-
sonal anecdotes about the music or the
people who introduced i, from his own
experience. With Whiteman and the 35-
piece orchestra there are a male vocalist,
female vocalist and a mixed chorus of
twelve voices.

Availability: Live talent

Time Units: 25 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: General

Submitted by: American . Broadcasting
Company, 30 Rockefeller Plazcx, New
York, N. Y.

Four Notes

This program highlights composer-
celebrittes and includes thumbndail
sketches of these music makers and their
smash hit tunes. Also includes interesting
notes on Broadway productions and Holly-
wood films . . . a real “clef-dwellers”
show., We recommend this program for
record companies, institutions, food and
drugs, etc.

Availability: Live talent or E. T.
Time Units: 15 minutes, 3 weekly
Audience Appeal: Entire family
Suggested for: Afternoon or evening
Client Suitability: Record Companies, In-
stitutions, Food and Drugs, etc.
Audition Facilities: Transcriptions
Submitted by: Keystone Broadcasting Sys-
tem, Inc., 6331 Hollywood Boulevard,
Hollywood 28, Calif.

“Fun With Music” Starring
Sigmund Spaeth

Sigmund Spaeth, The Tune Detective, is
known all over the world as an outstand-
ing cuthority on music, Author of a score
of books which have made music easy to
take for the masses, he goes even further
in this transcribed series of 26 shows, and
demonstrates how easy it is to have fun
with music, with any kind of instrument.
In the series are quartettes, string groups.
swing bands, oy instruments, soloists,
etc. Series has been sponsored in a score
of cities with success. Ad mats, publicity,

Cliont Sultability: Beaker, daity, fond, draeg,
dopartmant store, music doalor, bank:

Number of Artints: Aboul 60 In sorios

Cost: Based on population of markot,
powor and raton of stationg unad

Budition Facilities: Transcriptinng

Submitted by: Kanpor-Gorden, Incorpo-
rated, 140 Boyiston 5t., Boston 16,
Mass.

Gypsy Holiday

A famous balalaika ensemble and «
vocal soloist, all oxperionced notwork
arlists, in a romantic, tuneful, colorful, se!-
up, with commercials woven in as part
of the script.

Avdilability: Live lalent

Time Units: 15 minutes, 2 to 6 times week-
ly

BAudience Appeal: Female

Suggested for: Morning or afternoon

Client Suitability: Cosmetics, Perfume, Ac-
cessories, Jewelry

Number of Artists: 4 to 7

Audition Facilities: Transcriptions

Submitted by: Ann Barbinel Prod., 54
Riverside Drive, New York 24, N. Y.

Nymn Time With
Smilin’ Ed McConnell

A quarter-hour transcribed program of
hymns done in the well known style of
Smilin’ Ed McConnell with Elaine at the
organ. Especially suited for sponsors
reaching older audience age groups. This
program has been used successfully by
Lever Bros. and various independent local
sponsors.

Availability: E. T.
Time Units: 15 minutes, 1 to 3 times
weekly

Audience Appeal: Entire family
[ Suggested for: Morning or evening
Client Suitability: Insurance Companies,

Banks, Mortuaries, Producis for
older people
Number of Artists: 3
Audition Facilities: Transcriptions
Submitted by: Charles Michelson, Inc.,

Radio Transcriptions, 67 West 44th St.,
New York 18, N. Y.

“Hymn Time”
Johnny Dixson sings familiar old Hymns
with organ accompaniment The script is
brief, with the story of one hymn each
day. The introductions are quotations or
thoughts for meditation as logical tie-ins
with the hymn,
Availability: Live talent
Time Units: 15 minutes, 6 times weekly
Audience Appeal: Entire family
Suggested for: Afternoon, 1:45 p.m.
Client Suitability:
for Church Supplies,
adaptable for Florists
Number of Artists: Soloist
panist
Audition Facilities: Tramscriptions

Submitted by: KFNF, 407 N. Sycamore,
Shenandeah, Ia.

Has been successful
also readily

and Accom-

Inprization (o « Symphony
Half hour musical record show . )

etc. with series.
Availability: E. T.

Time Units: 15 minutes, 1 or 2 tmes,

weekly
Audience Appeal: Entire family
Suggested for: Morning, aftert . or
evening

feataring master symphony weekly with
commentation on composer and musiccxl
work. Program handled in « dignified

manner. Merchandising includes giving a
light short selection unannounced at theo

Eand_thh a tag asking for requests as to
its title and composer, also informatics: on
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irigram given to music clubs throughout
lening area.

;&uildbilily: Live talent.

11e Units: 20 minutes, 30 weekly

i dience Appeal: Entlre family

& jgested for: Evening

1 ent Suitability: Jewelers—Public Utility
* Concerns

: 'mber of Artists: 1

lx »mitted by: WICC, Box 230 Bridgeport,
;a Conn.

i ' - |
3 “Jaclc Parker Sings”
I:Tack Parker Sings.” This program
ii'es back to 1921, when Mr. Parker,
'{de his radio debut in Chicago, his
n ce now as then, has held the attention
.-both the male and female listeners to
:E t1 last note. The sympathetic appeal in
r:4 voice sells the product of his sponsor
fra very satisfactory manner. Old and
inw songs are featured with organ back-
fund,
ldagilability: E. T.
15 minutes,

ju"Li.e Units: 2 or 3 times

§

i: - weekly
sidience Appeal:

Entire family
i2.rgested for: Afternoon or evening
;'vnber of Artists: 2—singer and organist

:+dition Facilities: Transcriptions

I
"}S:.umitled By: Time & Space Associates,
i Box 2222, Holllywood 28, Calif.

P “Jazz Pathways®

Iz .. weekly half-hour broadcast, given in
{izcperation with the National Jazz Foun-
f!:con of New Orleans—heard Saturday
itiats ai 9:35 p.m. Aired by Albert Diket,
p-x historian, the program traces the his-
31» of Jazz from “‘Basin Street to the Big
r:je’” and is presented in narrative form
:r._rh interludes of collecior-item records.
iieners hear early recordings of the
}-tinal Dixieland Band—Bunk Johnson,
’Jly Roll” Morlon, Fate Marble—King
2!rer and other pioneers of Jazz who
myed their way!”

izilability: Live talent and E. T.
iie Units:
weekly

15 minutes, once to twice

{
i
19
t
!
l
dience Appeal: Entire family
ygested for: Afternoon or evening
»nt Suitability: Most any
. Inber of Artists: 1 (Mr.
[ narrator and writer)

G R

s

Diket is both

;i'.:lition Facilities: Transcriptions or will
4 pipe live talent
smitted by: WDSU, Stephens Broadcast-

ing Co., Hotel Monteleone, New Or-
leans 12, La.

‘Jimmie Willson Sings>’

+ features WAPI Program Manager
mmie Willson “with a song in his heart
for you!”” This afternoon series is based
on listener requests for all types of
1sic and is conducted by WAPI's popu-
: baritone in. an intimate and homey
rle. Willson is accompanied by WAPI
:ynoters,  with Stanleigh Malotte,
ganist. Keynoters are a piano-string-
el quitar combination of top instru-
“entalists, Both Willson and Malotte are
steran radio and theatre showmen with
i1 amazing commercial record on sta-
s throughout the nation,

vailability: Live talent or E. T.
me Units: 15 minutes, 3 weekly
) ‘udience Appeal: Entire family
)/ aggested for: Late afternoon

‘lient Suitabllity: Any client interestod In
family audience

Cost: Station Urne plus $10.00 per pro-
gram net to station

Audition Facilities: Transcriptions

Submitted by: Radio Station WAPI,
mingham 3, Ala.

Bir-

'

Johnny Grant’s “Gooed
Morning Neighbor”

An early morning strip show chock full
of vitaminized entertainment that starls
the day right . . . skips the kids happily
off to school . . . and merrily zooms the
family breadwinners to their appointed
chores. “Good Moming Neighbor” is an
hour long variety program, emceed by
g'ib Johnny Grant, featuring tramscribed
wake-up music cheerfully blended with
time signals, weather reports, news
flashes and topped off with Johnny’s in-
comparable “on-the-spot” interviews with
personalities of stage, screen, radio and
sports.
Availability: Live talent or E. T.
Time Units: 60 minutes, 6:times weekly
Audience Appeal: Entire family
Suggested for: Morning
Client Suitability: General
Number of Artists: 1 and guests
Cost: Rate card plus talent
Audition Facilities: Will pipe live talent
Submitted by: WINS, 28 West 44th St.,
New York 18, N.' V.

“Just in Passing”

Late evening program of organ melodies
interspersed with the ‘small fry’ stories of
the day. The lighter, human side of life
and living combined to create easy listen-
ing. Music features the melodies of yes-
terday and tomorrow.

Availability: Live talent -
Time Units: 30 minutes, 5 weekly

Audience Appeal: Entire family

Suggested for: Evening (latej

Client Suitability: Florists, Real Estate, Soft
drinks, clothing.

Number of Artists: 2

Cost: Talent plus time rate

Submitted By: Radio Station WCFL, Chi-
cago 11, 1L

Just Musie

“Just Music” is the favorite program of
light classical music which has con-
tnually been one of the top programs of
all New York stations, networks and non-
networks between 11 p.m. and midnight.
Well-known semi-classical, operetta and
rausical comedy selections, played in tran-
ccription, comprise “Just Music,” making
it a procgram of continuous restful music.
Volume of mail from listeners requesting
that “Just Music” be reinstated was so
areat that the program has been resched-
aled on WQXR.

Avdilability: E. T.
‘ime Units: 30 minutes, 7 days weekly

RBudience Appeal: Entire family
Suggested for: Evening

Client Suitability: General
Number of Artists: Announcer

Audition Facilities: Transcriptions

Submitted by: Radio Station WQXR, 730
Fifth Ave., New York 19, N. Y.

Keystone Sunday
Symphony

This program as its name suggests, is a
well roundcd one, presenting best known

“umber of Artists: 3

o

P V.ADIO DAILY

classics. with program notes on the com-

MUSICAL

posers and the music and would tie in
well for institutional advertising.

Availability: Live talent or E. T.
Time Units: 30 minutes, 1 weckly
Audience Appeal: Entire {amily

Suggested for: Morning, afternoon or
evening

Client Suitability: Institutional Advertis-
ing

Audition Facilities: Transcriptions
Submitted By: Keystone Broadcasting Sys-

tem, Inc., 6331 Hollywood Boulevard,
Hollywood 28, Calif.

.

Latin American Rhythms

Authentic music of Latin-Americana,
from the record collection of Evans Clark,
make up this program. Melodies from the
Rio Grande to the southernmost tip of
South America are included in this col-
lection offering the blendings and shad-
ings of the age-old music.

Availability: Live talent or E. T.

Time Units:
weekly

Audience Appeal:

30 minutes, once or twice
Entire {family
Suggested for: Evening

~.dent Suitability: General

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: Radio Station WQXR, 730
Fifth Ave., New York 19, N. V.

“Le Fevre Trio”

Trio—two men and one womean—singing
religious songs, with piano and quitar
acccompaniment, Has consistently main-
tained large local following for about 7
years. Very large mail pull. Jimmy Kirby
announces the show and takes part in
personal appearances in Atlanta and
surrcunding cities.

Availability: Live talent and E. T.

Time Units:
weekly

15 minutes, 1-3 or 5 times

Audience Appeal: Entire family

Suggested for: Morning or afternoon

Client Suitability: Patent Medicines, Flour,
Poultry Feeds, Soft Drinks

Number of Artists: 4

Cost: Upon request

Eudition Facilities: Transcriptions

Submitted by: WGST, Box 674, Atlanta,
Ga.

Let’s DBance

Program has been running ten years as
request show, conducted by mail, week-
days and telephone on Saturday. A 45-
minute informal session with the kids to
play their tunes and read their names.
Show has sold everything and has the
‘argest mail count of the station.
Availability: Live talent or E. T.
Time Units: 45 minutes, 6 weekly
Audience Appeal: Juvenile

Let’s Make Musie

Completely new formula for presenting
music—will have unusual appeal and
ready listenership. Built around outstand-
ing young American composer—conductor
with years of successful broadcasting over
major network with consistent high rating:
program utilizes special talent of his,
never before aired. Also features re-
nowned musical figure as commentator
and outstanding guest soloist appearing
as integral part of program.
Availabality: Live talent
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: General

Number of Arlists: 2 stars; 1 or 2 guest
soloists and large orchestra

Cost: Available on request
Audition Facilities: Will pipe live talent

Submitted by: Radio Features of America,
37 W. 46th St, New York 19, N. Y,

Lines for Living

This is a program of related verse with
connected continuity. The musical back-
ground may be either alive or transcribed.
It follows the almanac of days in observ-
ing special holidays and anniversaries.
Human interest and appeal are its strong
values and it is a natural for hard-to-
please sponsors who want programs that
are simple and yet have dignity. Res-
taurants, clothiers, mortuaries, cosmetic-
ians, florists, and hospitals have spon-
sored this show.

Availability: Live talent or E. T.

Time Units 15 minutes, 5 days weekly
Audience Appeal: Female and male
Suggested for: Anytime

Client Suitability: Anyone
beauty in any form

who sells

Number of Artists: Narrator and organist

Submitted By: Script Associates, 822 S.
Parkview, Los Angeles 5, Calif.

Little Show

The “Little” Show is a 15-minute musi-
cal program, built in honor of the Red
Cross, and presented by WHAM once a
week. It features music by the WHAM
orchestra and a soloist. Mr., Walter Hast-
ings is the representative of the Red Cross
and tells interesting facts and stories on
each program.

Avadilability: Live talent

Time Units: 15 minutes, weekly
Audience Appeal: Entire {amily
Suggested for: Evening

Client Suitability: General

Number of Artists: 5 to 20

Audition Facilities: [ranscriptions
Submitted By: WHAM, 111 East Avenue,
Rochester 4. N. Y.

“Larer’s Lane®

Hevw - ¢ smooth night-time show de-

Suggested for: Afternoon

Client Suitability: Currently doing bang u;
job for Music Wholesale House

Number of Arlists: 2

Cost: Station Time No. 30, Artists §7

Audition Facilities: Transcriptions

Cubmitted By: Radio Station
Presque Isle, Maine

v AGM,

sign: ‘o altract teen-agers and up. Un-
spted musical program—all smooth,
-mmental, ballads including pop and
tunes.

1

~landard Commercials inserted

with harp or celeste in and out to music.

i Selections bridged with more of same.

Appeals to sentimentalists—gocd for iner-

chandising cosmetics, diamonds or jcw-
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elry, beauly aids or {eminine loveliness
appeals,

Availability: Live talent or E. T.

Time Units: 30 minules, 6 times weekly
ARudience Appeal: Femalo

Suggested for: Evening

Client Suitability: Cosmetics, jeweler, or
ladies’ storo

Number of Artists: 1 1o 2
Cost: Based upon length of contract
Audition Facilities: Will pipe live talent

Submitied By: Radio Stalion WCBI, Co-
lumbus, Miss,

“Male Belicve Ballroom®
"'Make Believe Ballroom’ is an unusual
type of record program tha! in Detroit
has always enjoyed (1) a large radio qudi-
ence, (2) impressive Hoopers, (3) enthusi-
astic sponsors. It is a three-quarter hour
show presenling the name bands of
America playing the music the aqudience
wants to hear. In a mythical setting of a
popular distinctive ballroom with realistic
applause, laughter, background table and
dancing conversation sound effects, the
leading orchestras and quesis are pre-
sented on records ot their peak per-
formance by Eddie Chase as Master of
Ceremonies.
Availability: Live talent

Time Units: 45 minute periods, 5 times
weekly; one hour period, Saturday
night and Sunday morning

Audience Appeal: Entire family
Suggested for: Afternoon or evening
Client Suitability: Any product or client
Number of Artists: 1

Submitted by: King-Trendle Broadcasting
Corp., Station WXYZ, 17th Fl., Stroh
Bldg., Detroit 26, Mich.

Melodic Moods

This program combines light classical
and salon tunes with a once-a-week quiz,
and noles about people in the news. The
quiz program includes brain teasers ‘on
all subjects, from Hollywood siars 1o in-
ternational affairs. The notes about nota-
bles center around personalities of the
day. This program might well be recom-
mended for institutions, fashions, publish-
ing houses, efc,

Availability: Live talent or E. T.

Time Units: 15 minutes, 3 to 5 times

weekly .
Audience .Appeal: Entire {amily
Suggested for: Anytime

Client Sultability: Institutions, fashions,
publishing houses, food and drugs,
elc..

JAudition Facilities: Transcriptions

Submitted By: Keystone Broadcasting Sys-
tem, Inc., 6331 Hollywooed Boulevard,
Hollywood 28, Calif.

“Melodies by Mason®

Musical program—{eaturing Baritone,
Buddy Mason, singing popular love songs.
Accompaniment—Instrumental Trio, with
Hammond Organ, Electric Guitar and
Piano. Although program has ‘been on
the air only a few months, it has a tre-
mendous following, as indicated by mail
pull,

Availability: Live talent and E. T.

Time Units: 1-3 or § times
weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any product for’ women,
or use of entire fomily

Number of Arlists: 5

Cost: Upon request

Audition Facilities: Transcriptions

Submitted by: Radio Station WGST, Box
674, Atlania 1, Ga.

15 minutes,

MUSICAL

Melodies That Linger

Melodies That Linger is a program of
smooth—swest music, favoriles, old and
new, by an ensemble without the harsh-
ness of brass, The program, Melodies That
Linger, can be readily tied in with any
product. Audience appeal is primarily
designed for women, and should be eflec-
tive when used with a women’s product.
Music, good music such as this, is always
welcome, that is why Melodies That

Linger will be an ouistanding program for

you.

Availability: E. T.

Time Units: 15 minutes, 3 times weekly
Rudience Appeal: Female; entire {amily
Suggested for: Any time

Client Suitability: Can be built for any
client, but specifically for cosmetics

Number of Artists: 9 to 11

Cost: Based on size and number of sta-
tions. and markets

Audition Facilities: Transcriptions-

Submitted by: Premier Radlo Enterprises,
Inc., 3033 Locust St., St. Louis 3, Mo.

“Memory Lane”

A musical program composed of 3 men.
1. Vocalist; 2. Organist; 3. Pianist. Pro-
gram works and is built around the old
saying “Something old, something new,
something borrowed, and something blue.”
A musical stroll down Memory Lane. The
vocalist is a male baritone; and a Ham-
mond Organ is used as well as piano for
accompaniment. The program is ballad
type as well as rhythmical. History of
the tunes are briefly given as well as in-
teresting facts concerning composers.
Availability: Live talent

Time Units: 15 minutes, 3 times week]y‘

Audience Appeal: Femc}e and male
Suggested for: Evening supper hour
Client Suitability: Most any type
Number of Arlisis: 3

Audition Facilities: Transcriptions

Submitted by: Radio Station WHBY B
S. Lawe, St., Appleton, Wis. i

Mirth and Melody

Program is a quarter-hour of live Ha
mond Organ music interspersed w!

humorous items in the news, Program:
and o

conducted by staff organist
announcer,

Availability: Live talent
Time Units: 15 minutes, 5 days
Rudience Appeal: Entire {amily

Suggested for: Morning or afternoon .

Number of Artists: 2
Audition Facilities: Transcriptions

Submitted By: Radio Station WHOT, ' "

seph & Monroe Sts., South Bend. :
Ind.

Mood Music

A complete library of thematic d |
bridge music for your dramatic prod}
tions, 'skits, plays. elc., contains 153 ¢ |
ferent original compositions averaging :{

to 20 seconds, in 2 albums. Recorded !
vinylite pressings, 78 rpm.
Availability: E. T.

Rudience Appeal: Entire {amily
Audition Facilities: Transcriptions

Submitted by: Standard Radio, 360 |
Michigan Ave., Chicago 1, IlL e

BARTON MUSIC CORP

Gua You the Songd of Tomorrow

FULL MOON and EMPTY ARMS

BUDDY KAYE and TED MOSSMAN

- SOMETHING OLD, SIMETHING NEW

"RAMEZ IDRISS and GEORGE TIBBLES

;‘l‘a

W CUTE C

AN YOUS

BILL CAREY and CARL FISCHER

BE?
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e TR s et NP ey /N

O

e
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NEW YORK

SHERMAN HRANDE
BERT BROOUKS

LESTER SACKS—Prof. Mgr.

BARTON MUSIC CORP.—1619 BROADWAY—N. Y. 19, N.
CHARLES ROSS—Ge’l Prof. M’g’r

CHICAGO
NORMAN FINK

HOLLYWOOD
'MACK MARTIN
SAMMY FRIEDMAN
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’M oon Ihreams

‘on Dreams-—featuring a gypsy vlo-
afDel Castillo’s genius at the organ,
il Warren Whito, Hollywood’s groat
i, with the Romanticlst Bold, reader of
»ontic poems to a musical background.
sivmed for late evening, Moon Dreams
4::als to all ages, It's a relaxing show
+¢t the listener at ease. No special type
pesor suggested, for it's a natural for
st any business. Promotion helps
weiable. Half-hour, Audition platter sent
5+2,50 C.0.D. refundable. ’

14 lability: E. T.

30 minutes, 1 to 5 times

Yimi Units:
“weekly
io:ence Appeal: Entire family
.beested for: Afternoon or evening
list Suitability: All types
‘Juver of Arlists: 5

=t Varies by markets

v{ion Facilities: Transcriptions

anitted by: Teleways Radio Produc-
‘.rions, Inc., 8905 Sunset Blvd., Holly-
i wood 46, Calif,

Mr. and Mrs. Melody”

. and Mrs. Melody, played by Bess
urn and Glenn Taylor (a talented
ivze with years of stage and radio ex-
‘nce to their credit) spend o half hour
¥rr Saturday afterncon listening to their
r1ite recorded tunes. The ta'k (between
.12 unes) is pleasantly domestic, whim-
ic1: romantic by turns. Occasionally a
51 word or two is spoken when Mrs.
5ody overdraws her account or forgets
iy a bill. But, on the whole, this young
15:ed couple has a lot of fun—and so
tihe folks who listen to them.
L"i;labililyz Live talent
' i4#¢ Units: 30 minutes, once weekly

iz'ence Appeal: Female and male

hz.esled for: Afternoon or evening
"iix t Suitability: General

.J'.\ ser of Artists: 2

[1 tion Facilities: Transcriptions

n sited by: WTOP, Earle Bldg.,
t>.ngton 4, D. C.

Wash-

!‘ Music A La Mood

¥'renty-five minutes daily, a full-hour
nays of the finest classical and semi-
litical transcribed music, which has
htup, in the five years of its existence,
fzone of the best-rated programs for its
k:on the air, with a large class-audi-
liz, - faithful following. A program that
ie:oeen guarded jealously, commercially
iotherwise, by the station’s manage-
#7 to the point where its acceptance
Iaaranteed,

?'ilabilily. E T
£ Units: 25 and 90 minutes, dcnly——
5 Sundays

F- ience Appeal: Entire family
#rested for: Afternoon

7 2t Suitability: High grade
{"ber of Artists: 1

i nitted By: WPAT, 7 Church Street,
( Paterson 1, N. J.

Music at 6:15

j'ogram on Monday, Wednesday and
{ ay features organ, piano and male
t'1list, Program on Tuesday ond Thurs-
/'- feature two piano teams.

%dlability: Live talent

e Units: 15 minutes, 5 times weekly
Ylience Appeal: Entire family
3.gested for: Evening

Numbor of Artists: 3 and 2
Rudition Facllitlos: Transcriplions

Submitted By: WEBR, 23 North Streal,
Buffalo 2, N, Y.

Music Box Matinee
Disc Jockey Show from 3:00 to 5:00
p.m. daily, from conclusion of to bogin-
ning of now baseball season. Program
sold in 15-minute periods, featuros Dicle
Mabry, crackerjack sales plugger. Nows
at 3, 4 and 5 for five minutes.
Availabiiily: Live talent
Time Units: 15 minutes,
weekly
Budience Appeal: Juvenile, entire family
Suggested for: Afternoon
Ciient Suitability: Mabry can sell any-
thing
Number of Artists: 1 on show, 1 for news
Submitted By: WIBG, 1425 Walnut St.,
Philadelphia 2, Pa.

3 or 6 times

“Music By Martin>

A series of 156 or more quarter-hour
radio shows featuring the music of Freddy
Martin and His Orchestra and The King's
Men as quest stars, giving the “Martin
touch” to the popular tunes of the day.
and popularizing such classics as
Tschaikowsky’s Piano Concerto in B-flat
miror, the Warsaw Concerto, Liszt’s Hun-
garian Rhapsody, and many others. The
Martin band features such outstanding
vocalists as Artie Wayne, Gene Conklin
and the Martin Men, as well as the famed
pianist Jack Fina.

Avadilability: E. T. ]

Time Units: 15 minutes, 3 times weekly
Budience Appeal: Entire family
Budition Facilities: Transcriptions

Submitted by: Standard Radio, 360 N.
Michigan Ave., Chicage 1, 1l

“Mausie From the Theater”

B 3D-minute parcel of the outstanding
musical compositions that first saw the
light of day in a theatrical’ production.
Tunes that all ages hum and sing. The
special arrangements are written by Al
Boss and the 17-piece orchestra is con-
ducted by Clarence Fuhrman with vocal
interpretations by Roger Coleman. The
show currently enjoying a 10.2 rating.
Avadilability: Live talent
Time Units: 30 minutes, 1 time weekly
Audience Appeal: Entire family

Suggested for: Afternoon (Sunday) or any
evening

Client Suitability: General

Number of Artists: 19

Cost: On request

Audition Faciilties: Transcriptions

Submitted By: Westinghouse Radio Sio-
tion KYW, Philadelphia, Pa.

“Music of the Americas’

B gay, fast-paced musical show—fea-
turing Broadway tunes and Latin-Ameri-
can music, Highlight of the broadcast is a
3-minute Spanish lesson from ’‘Interna-
tional House”—conducted by Marion Bur-
mudas. Shirley Kilgore, as the pupil—asks
questions from a listeners point of view.
Ed Prendergast of WDSU, announces the
program, Heard Monday through Friday
at 5:45 p.m.,

Availability: Live talent and E. T.

Time Units: 15 minutes, 6-7 times weekly
Audience Appeal: Entire family
Suggested for: Any time

“nt Suitability: Any

D10 DAILY
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Client Suitability: General

.Number of Artists:

MUSICAL

Numbor of Artists: 3

ARudition Facilitios: Transctiplions or will
pipo live talent

Submittod by: Stophony Broadeanting Com-
pany, WDSU, Hotal Montoleono, Now
Orloans 12, La.

“Music of the Masters”

Oulstanding program of the best in tho
field of music classics. Produced from
outstanding musical recordings. Each
program complete, including appropriate
continuity and formal. Has boon sustain-
ing and institutional on station for past
six years. Now being offered commercial-
ly for first time. Large listening audionce
already established.

Availability: Live talent

Time Units: 45 minutes, Monday through
Friday weekly

Rudience Appeal: Entire family

Suggested for: Afternoon 3:15-4:00 p.m.

Client Suitability: Adaptable for any type
of sponsorship

""Recorded”’

Submitted By: WSAY, 328 E. Main St.,
Rochester 4, N. Y.

“ Musical Jewel Box”

A program containing the interesting
stories aboul rare gems and jewels and
their interesting legends with organ music
blended into the stories.

Avdilability: E. T.

Time Units: 15 minutes, 1 times weekly

Audience Appeal: Adulis

Suggested for: Evening

Client Suitability: Excluswely designed for
jewelers

Number of Artists: 2

Cest: One-third of the station rate as paid
by the sponsor

Audition Facilities: Transcriptions

Submitted By: Selected Radio Features,

1583 Cross Roads of the World, Holly-
wood 28, Calif.

Musical Revetile

Presented Monday through Friday, 7:15-
8:00 a.m. Popular tunes of the day mixed
well with standard favorites. Time, news,
local bulletins-—all are part of this across-
the-board package which over the years
has built an established audience, all
ages and occupations.

Availability: Live talent and E. T.

Time Units: 45 minutes, 5 times weekly

Audience Appeal: Entire family

Suggested for: Morning

Client Suitability: Bread, milk, cereal, de-
partment store

Number of Arlists: 1 or 2

Audition Facilities: Transcriptions

Submitted By: WHYN, 180 High St.,
oke, Mass.

Holy-

My Country Sings

A program series devoted entirely to the
men who write the popular melodies My
Country Sings. Here are ‘the true life

and story. In oach, four uppropriate mu-
uical soloctlons aro suggostod—for rocord,
franscription or live porformances. Sov-
oral alternates are also named. As a pro-
gram serlos based on the songs all
Amorica has boon singing from the turn

is porfoctly attuned to the musical tastes
of our timo.

Time Units: 15 minulaos, 3 times wosokly

Rudience Appoal: Entire {amily

Suggosted for: Afternoon or evening

Number of Artists: | (announcor—mean or
woman)

Submitted by: ASCAP, 30 Rockefeller
Plaza, New York 20, N. Y.

“Naughty Marietia”
Concert presentation of this famous,
sparkling operetta, bringing all the ro-
mance and allure of its music and charm.
Yvonne Chalfonte is a French lyric so-
prano of concert, opera and radio reputa-
tion.

Availability: Live talent
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Almost any type of firm
that could use a musical program

Number of Artists: |

Budition Facilities: Will pipe live talent

Submitted by: Estelle Lutz Artists Bureau,
25 E. Jackson Blvd., Chicago 4, Il

‘Neath the Souithern Moon

An uninterrupted half-hour of unusua!l-
ly fine transcribed music selected by our
musical director. Aired each night except
Wednesday, when we carry CBS’ “Invita-
tion to Music.”” Week nights it is com-
posed chiefly of semi-classical or sweet
and light popular melodies, on Sundays
of pure classics. The transcriptions are
especially selected for pleasant late-eve-
ning listening. Several prospective spon-
sors have been rejected. Program has a
distinguished listening audience, requires
sponsor of dignity and established repu-
tation.

Avdilability: E. T.

Time Units: 30 minutes, 6 times weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Financial, furniture, in-
surance or cosmetic company, bank

Number of Artists: None

Cost: Card rate

Audition Facilities: Transcriptions

Submitted by: WBIG, O'Henry Hotel,
Greensboro, N. C.

Notes From Frances

A very good man-woman handling of
music and chatter. Frances is a piano
boogie-woogie specialist. She can “‘boog-
ie’ any thing, popular or classical . . .
and she does, for 15 minutes each week,
while a male announcer, who joins her
occasionally in a duet harmony vocal,
swaps informal repartee with her, Every
program built around an idea to which
all music and chatter contribute. In other
words, every program “adds up to some-
thing.”’

Availability: Live talent

stories of the top-light composers and
lyricists of the past four decades, wrmenl
around their own hit tunes. The script re-

calls their beginnings, their experiences |

Time Units: 15 minutes, 1 time weekly
Audience Appeal: Juvenile and Female
! Suggested for: Morning or afternoon
Number of Artists: 2

on the way up, and how they came to Audition Facilities: Transcription

write their most successful numbers.
a 15-minute, 3.a-week program of song

It is | Submitted By: Station WIS,

1811 Main
Street, Columbia H, S. C.
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On the Sunny Side

Taking its title and tempo from the
theme song, this program is as cheerful
as any on the air. Basic elemenis are
bright music and delightful choral sing-
ing, Clarinetist Jimmy Wilbur leads the
15-piece band in perennial favorites and
latest hits. The Harmonaires, unique
group of twelve male voices, thrill with
their beautiful rendition of hymns and
spirituals. A novel feature is the Sunny-
side Herald—chailty news report about
folks in the listening area.

Availability: Live talent or E. T.

Time Units: 1 to 3 times
© weekly

15 minutes,

Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: General
Number of Artists: 27

Cost: Upon request

Audition Facilities: Tramscriptions

Submitted By: WLW, 140 W. Ninth Street,
Cincinnati 2, Ohio

“One Hour at the Opera®

A one-hour program dramatizing the
librettos of the world’s most famous operas
in an effective easy-to-understand manner.
The dramatizations, which are true to the
plot and story of the opera, are high-
lighted by recorded selections of the
principal songs.

Availability: Live talent and E. T.
Time Units: 60 minutes, 1 time weekly
Audience Appeal: Entire family
Suggested for: Afternoon

Client Suitability: Wines, cheese products,
department stores

Number of Artists: 8
Audition Facilities: Transcriptions

Submitted By: Station WHOM, 28 West
57th Street, New York 19, N. Y.

Organ Treasures

Over 200 organ solos of familiar folk
songs, sacred music, Southern spiritual
and classical compositions. Some vocal
‘and instrumental renditions with organ ac-
companiment. Recorded on 12 inch lateral
cut, 33-1/3 rpm, Vinylitle pressings, 3 se-
lections to a side. Provides the ideal
musical fare for building slumbertime
“music for listening” programs. Avdilable
on ouiright purchase basis.

Availability: E. T.
Audience Appeal: Entire family
Audition Facilities: Transcriptions

Submitted by: Standard Radio, 360 N.
Michigan Ave., Chicago 1, Il

“Passport to Romance®

A luxury liner, moonlight nighis, en-
chanting” visits to alluring. ports, soft
music. The perfect radio setting for musi-
cal romance between Mifzi Green and
Larry Brooks. These two Broadway stars
play the leading roles in this new musical
comedy series which skillfully blends
story and song into a delightful half-hour.
Eddie Nugent heads the supporting cast,
and Sylvan Levin conducts the orchestra.
Availability: Live talent

Time Units: 30 minutes, 1 time weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: General

Number of Artists: 5 to 10 actors :plus
orchestra }

Audition Facilities: Transcriptions on the
Air

Submitted By: WOR,

1440 Broadway,
New York 18, N. Y.
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Pleasure Parade

An up-to-the-minute musical with a
huge cast of famous names including
Jimmy Wallington, The Glenn Miller Mod-
ernaires, Paula Kelly, Bob Kennedy (sing-
ing star of “Oklahoma”), Dick Brown and
Vincent Lopez and the Pleasure Parade
orchestra.

Availability: E. T.
Time Units: 15 minutes, 3 or 5 times
weekly

ARudience Appeal: Entire family
Suggested for: Anytime
Client Suitability: Any type

‘Number of Artists: 10 and orchestra

Cost: ET—based of population °

Audition Facilities: Transcriptions

Submitted By: Frederic W. Ziv Company,
1528 Madison Rd., Cincinnati 6, Ohio

“Prelude to Slumber”

Soft, melodic, relaxing music at the close
of the day, uninierrupted beiween sign-on
and sign-off. Popular, semi-classical,
operatic and classical music represented,
the only restriction being as to its quiet,
tranquil character. Ideal merchandising
medium for perfume or cosmetic company,
becutician, florist, phonograph record
manufacturer, eic. \

Availability: E. T.
Time Units:
weekly
Budience Appeal: Entire family
Suggested for: Evening 11:30-12 Mid,

Client Suitability: As described above, or
any other

15 or 30 minutes, 7 times

Number of Artists: Announcer

Submitted by: WBNX Broadcasting Ceo.
Inc.,, 260 E. 161st St., New York 51,
N. Y. :

Ray Perkins Show

Ray Perkins does an hour and a half
of the “piano and chatier”” for which he
became famous on the national networks
before the war, built the latest popular
phonograph record program giving an
unusual twist to the latter type of show.
Humorous or serious comment on the
music, weather, current events, etc.. and
songs by Perkins are interspersed with
the records combining the live personality
with the participating record show tech-
nique.

Availability: Live talent

Time Units: 5 and 15 minutes, 3 or 6

times weekly ‘

Audience Appeal: Entire family

Suggested for: ‘Afternoon 2:30-4 p.m.

Client Suitability: Any

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted By: Eugene P. O'Fallon, Inc.
(KFEL), Albany Hotel, Denver 2, Colo.

Record Bar

Show carried on in imaginary record
shop the “Record Bar” with crowd heard
buying records, etc. Music used is select-
ed through the results of various popular-
ity polls—mumber of times played on
jukes—sheet music sales—radio plugs,
etc. A natural for record sales.
Avadilability: Live talent or E. T.

Time Units: 30 minutes, 5 times weekly

Audience Appeal: Entire family

Suggested for: Afternoon

Client Suitability: Record manufacturer or
music store

Number of Artists: 2

Audition Facilities: Transcriptions

Submitted By: Radio Station KVAK, Atchi-
son, Kans.

- MUSICAL

Reminiscing With
Singin’ Sam

Show features the familiar melodies of
Singin’ Sam in a brand new series. Sam
is ‘assisted by the Mullen Sisters and the
orchestra of Charlie Magnante. Sam him-
self is radio tradition. Add to that the
streamlined appeal of those three lovelies,
the Mullen Sisters and the accordion of
Charlie Magnante and you have one of
the most appealing musicals of the present

‘| day. Oh yes Singin’ Sam is available to |

transcribe each local sponsors’ message.
Availability: E. T.

Time Units: 15 minutes, 5 times weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: General

Number of Artists: 10

Cost: Based upon stations own time rate
Audition Facilities: Transcriptions

Submitted By: Transcription Sales, Inc.,
117 W. High Street, Springfield, Ohio

Restful Musice

Qur distinguished Concert Ensemble
(three violins, viola, cello, string bass,
piano—sometimes joined by organ) fea-
tured in classical, semi-classical and musi-
cal comedy selections. Directed by Mar-
garet Banks, the Ensemble has played
concert dinner music for important oc-
casions throughout the South and was in-
vited to play at the White House. The
program has been sponsored by an In-
surance Company for three consecutive
and more than ten intermittent years.
Avdilability: Live talent
Time Units: 15 minutes, 5 times weekly
Audience Appeal: Entire family
Suggested for: Morning or evening

Client Suitability: Financial, furniture, in-
surance or cosmetic company, bank

Number of Artists: 7

Cost: Card rate plus talent

Audition Facilities: Will pipe live talent

Submitted by: WBIG, O'Henry Hotél,
Greensboro, . N. C. : .

Rhythm and Romance

_ A real . audience getter with a great

romantic tenor. Excellent musical back-

ground and a blend of romantic stories

that makes it a sure bet for the women.

Availability: Live talent

Time Units: 15 minutes, 5 times weekly

Audience Appeal: Female

Suggested for: Morning

Client Suitability: Women's wear, beauty
parlors, cosmetics

Number of Artists: 3

Cost: $18.50 per day

Audition Facilities: Tromscriptiohs
Submitted By: KRKO, Everett, Wash.

“Rythm by Rami”’

Toni Rami, a song stylist extraordinary,
is a young singer of versatile talents, who
despite her youth has already created a
epecial niche for herself among the more
unusual song and entertainment artists.
Miss Rami vocalizes in the Latin-Ameri-
cm style with Bill Knight at the piano.
In “Rythm By Rami” she sings modern
Spanish and: Latin-American numbers with
a flair and genuine feeling that is only

| Submitted by: Station WHN, 1540 Br i

ber is introduced by clever leading;
tinuity. : ‘
Availability: Live talent and E. T,
Time Units: 15 minutes, 1 16 5 weekly;
Audience Appeal: Entire family ;
Suggested for: Afternoon or evening
Client Suitability: General

Number of Artists: 2

Cost: Based upon time and station

Audition Facilities: Transcriptions or:
pipe live talent

Submitted by: Republic Radio Fean
64 East Lake St.,’Chiccrgo 1, 1.

Robert . Lewis

A colorful disc jockey who is hi:
every afternoon and evening except
day. Freshness of spoken material as -
as skillful use of all types of curren::
cordings mark the Lewis programs, L.
brings to the microphone top m
makers, song writers and publishers
plays the top discs of the week, and g
complete resumes of activities in the
cording indusiry. -He is one of few.
jockeys who covers the trade angle i
oughly. Zany satirist. Appeals to yc
and old. Unique sales-pulling persono
Avdilable on a participation basis,

Availability: Live talent £
Time Units: 15 minutes, 5 or 6 4 |
weekly . S

Audience Appeal: Entire family
Suggested for; Evening

Client Suitability: Any client

Number of Artists: 1 and guests
Audition Facilities: Will pipe. live tale:

way, New York 19, N. Y.

Serenade To Americe:

A distinctive 25-minute musical, 1}
days thru Fridays, feaiuring outstan i}
vocalists under the baton of leading -}
work conductors, presenting Amer i}
favorite music, old and new, popular: |
classic. Featured vocalists are Tho. if
Hayward, tenor; Marie Ragndahl, s¢
no; and other stars of opera and oper i}
Ideal as a show for the entire family.
Avadilability: Live talent
Time Units: 25 minutes, 5 times week:
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: General
Number of Artists: 25
Audition Facilities: Transcriptions
Submitted by: National Broadcasting (

pany, Inc.,, 30 Rockefeller Plaza,
York 20, N. Y.

“Shepard’s Serenade’ .
“Shepard’s Serenade”
mood show combining the romantic :
tone voice of Dick Shepard with spec |
composed light verse and distinctive

is a. me'

oy

sical arrangements—guaranteed to .

listener appeal and to spur sales of/

sponsor.” “Shepard’s Serenade” is ar
veteran produclion. born and tested i’
tough audience, the overseas G.L E
program was selected -by the comltd
officials of the Armed Forces Radio '}
ice to be the first American broar®|

possible to one of Latin blood. Each num-

aired over the entire network as ar "

RADIO DAY

1
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ple of modorn  Amorican programming
1 musical tronds!

i; ilability: E. T,
\S e Units:
y,‘:,‘ wookly
jidience Appoal: Entire family

‘tiigested for: Morning and aflerncon
-;)(‘.mt Suitability: Women

[1nber of Artists: 4

-hdition Facilities: Transcriptions
L:imiﬂed by: Broadcasting Program Serv-

i iice, 45 W. 45th St, New York 19,
; N. Y.

15 minutes, 1 to 3 times

)’v
I
:

1

“Show Music¢>

;’he music which enjoys probably the
.} rest approach to universal appeal is
it of the successful operettas, or musical
tredies, “Show Music” offers excerpts
Ti\i%ril this entire field, from DeKoven's
.57thin Hood” and the Gilbert & Sullivan
; biprioire, through the famous productions
;iv[erbert Friml, Romberg, Kern, Gersh-
, ‘5 Youmans, Berlin, Lehar, etc., to the
eiint “Oklahoma” and the current Harold

e Le hit “Call Me Mister.”
nx\xlabxhly. E T.
Y m Umls. 15 or 30 minutes, once weekly

.;gesled for: Evemnq 8:30-9:00

f:lint Suitability: All

' uber of Arlists: ]

“timitted by: WBNX Broadcasting Co.
i Inc., 260 E. 161st St., New York 51,
N. Y.

ndncerely Kenny Baker
r_f;!arring America’s favorile romantic
. temr singing America’s favorite romantic
1S, assisted by Donna Dae, the smooth
rivet music of Buddy Cole and his men,
trem Jimmy Wallington as master of cere-
' icies.
vilability: E, T.
15 minutes—1 to S

R times
mr N
i mence Appeal: Entire {comily

= ngesled for: Anytime

udint Suitability: Any type

uber of Artists: 6

--id: ET—based on population
M idition Faciilties: Transcriptions

‘tumitted By: Frederic W. Ziv Company,
11528 Madison Rd., Cincinnati 6, Ohio

¢

“Sincerely Yours™
itimate, appealing conversation, -plus
2)mms, sayings and music, make “'Sin-
o t*ly Yours” « sincere invitation to good
+’iening. Pianist Phyllis Iovine, vocalist
e Boak, do full justice to this informal
:"fiaday through Friday quarter-hour. Mu-
ful bridges, and soft background to
‘“1ms and chatter, lend this simple show
iuch listenable good will and power.

' Aailability: Live talent

‘!'

fne Units: 15 minutes, 5 days weekly
Fm‘}‘ﬁdience Appeal: Entire family

A ‘ent Suitability: Ladies apparel, beauty
©'  preparations, department stores

A% \mber of Artists: 2

i idition Facilities: Transcriptions

¢ bmitted by: WHEB,

s N. H.

Inc., Portsmouth,

+ Soliloquies in Black and
5 White
»¢ Here is o program whose essence is

‘mplicity. An uninterrupted program of
tano music. This show is KFX]'s answer

format for a successful program s a large
orcheslra and a comodian! This program
has provod to bo ocasy and pepular lis-
tening for wostorn Colorado hounowlvos,
ovory altornoon. Emphasis is on old pop-
ular numbors and ballads,

Availabillly: Live talont

Timo Units: 15 minutos, week days
ARudionco Appeal: Fomale

Suggested for: Aflernoon

Client Suitability: Cosmetics, Food, Drug,
or Women's Apparel

Number of Artists: 1

Cost: Upon application

Audition Facilities: Transcriptions

Submitied by: Western Slope Broadcast-
ing Co., KFXJ, Box 30, Grand Junc-
tion, Colo.

Song Shep

General fromework is a shop which
sells songs as merchandise. Script made
up of whimsical banter between an-
nouncer (The Boss), girl soloist (who sings
the songs so'd as merchandise), and the
pianist (who erccompanies sonas ond
plays solo numbers). Product sponsoring
program is vplugged along with songs—
increasing the products “sold” by the
Song Shop, so to speak.

Availability: Live ialent

Time Units: 15 minutes, 5 times weekly
Female
Svggesind for: Afternoon

BAudience Appeal:

Client Suitabilily: Music Shops a natural,
but any product aiming at women
audience

Number of Arlists: 3

Audition Facilities: Transcriptions

Submitted by: P~dio Stotion WBNS, Co-
lumbus 15, O.

“Song Shop”

The Song Shop—the locale is a busv
little sheet music emporium where imaa-
inary customers call for ‘hits of tod~-
ond yesterday’ and the proprietors give
them a once tbrough for the customer.
Penny Reed and Phil Sheridan handle
the ballads with Fred Sbimmins doing the
piano accompaniment. The program pre-
sents America’s song hils in a novel and
pleasing manner.

Availability: Live talent

Time Units: 15 minutes, onre weekly

Audience Appeal: Entire family

Client Suitability: General

Number of Artists: 5

Cost: On request

Audition Facilities:: Tronscriptions

Submitted bv: Wastinghouss Radio St~
tion KYW. 1619 Walnut St., Philadel-
phia 3, Pa.

Seng Stories

Hymns, fo'k songs and “old favorites”
—one each vrogram. Theme: “On Wings
of Song.” )150-200 word scripts based on
background material, with copies offered
to listeners,” Emphasis placed on un-
usual or particularly interesting circum-
stances conunected with composition of
words or music, such as romantic, re-
gional and topical associations: com-
poser influenced by strong feeling of
Arief, nostalgia. religious experience, etc.
Availability: Live talent and E. T.
Time Units: 5 minutes, 3 weekly
Audience Abpeal:
Suggested for: Any time
C'ient Suitabhility: Any
Number of Artists: 1
Audition Facilities: Transcriptions
Submitted by: Piedmont Broadcasting

Entire family

> the network contention that the only

ytADIO DAILY

Corporation, WBTM, Hotel Danville
Building, Danville, Va.

MUSICAL

“Songs of Cheer And
Comfort”

Richard Maxwoll in gospol songs and
hymns, plus down.fo-earth phllosophy
which has mado Dick Maxwoll one of the
best loved personalitlos In radlo, Max-
well was rated 13th most popular artist
in tho entiro country, In a 40-city poll con-
ducted by the Now York Daily News, Ono
hundrod sevonty-six Richard Maxwoll
Clubs havo been formoed in 21 states. This
recorded series now bolng used by balkors,
drug stores, insurance company, joweler,
memorial parks, morlicians, retail storos,
and others. Adaptablo for use by any
sponsor, Each show allows lor opening,
middle and closing commercials. Fifty-
two episodes.

Availability: E. T.

Time Units:
weekly

Audience Appeal: Entire family
Suggested for: Anytime

Client Suitability: Any

Number of Artists: 2

Cost: Based on population of market,
power and rate of station used.

15 minutes, 1 or 2 tiimes

Audition Facilities: Transcriptions

Submitted by: Kasper-Gordon, Incorpo-
rated, 140 Boylston St., Boston 16,
Mass.

Songs ef Gooed Cheer

A musical show containing a galaxy
of gorgeous voices. Featuring Willard
Young, Lydia Summers, Mary and Henry
Shope, Philip Duey. Stanley Carlson, etc..
the program includes carefully selected
tunes from famous operettas and from the
pens of Victor Herbert, Gershwin, Cole
Porter, Friml, Sigmund Romberg,
ranged by that brilliant young compeser-
arranger Gerald Allaire Sears and cen-
ducted by Vladimir Silensky.
Availability: E. T.
Time Units: 15 minutes, 3 or 5 weekly

ar-

Audience Appeal: Entire family
Suggested for: Any time

Client Suitability: Any type
Number of Artists: 15

Cost: ET—based on population
Audition Facilities: Transcriptions

Submitted by: Frederic W. Ziv Company.
1529 Madison Road, Cincinnati 6, O.

Sparky and Dud
Musical variely program transcribed
by these scamps of the army carps,
those renegades of the regiment, *Pri-
Sparky and “Strictly Private” Dud.
Featuring Happy Jim Parsons, Fred Hall
and Lazy Dan. Songs old and new, and
a million laughs. Special appeal to every-
one who has someone in uniform. Spe-
cial song books for merchandising offer.
Availability: E. T.

Time Units: 15 minutes, 3, 5, or 6 weekly
Audience Appeal: Entire family

vate”

Special Event(s and
Holiday Progrums

An ASCAP program norics commenoral-
Ing all datos of national and intornational
importance throughout the yoar. Half-hour
scripts, they ftreat of four namos, datos
and evenis In world history~—Lincoln’s
Birthday, Pan-American Day, Easter Sun-
day, V-E Day. Christmas, as woll as such
Interesting colobratlon daton as New
Yoar‘s Eve. Valentino’s Day, Mother’s and
Father’s Day. The program format is de-
signed for tho performanco of ecight mu-
sical soloctions, but can bo easily adapiod
to any desired longth or manner of pro-
duction. Sixteen suggestod selections ac-
company the script. ASCAP issues ap-
proximately 50 such programs during the
year.

Audience Appoal: Entire family

Suggested for: Afternoon or evening

Number of Arlists:
woman)

Submited by! ASCAP, 30 Rockefeller
Plaza, New York 20, N. Y.

1 {(announcer—man or

Standard Program
Library

The Library of Tomorrow—Today for FM
and AM. Contains over 3000 basic selec-
tions, 80 monthly releases, running the
gamut of transcribed musical literature
from symphony to swing. Recorded to
NAB lateral recording characteristic. Fifty
12,000 cycles on Vinylile pressings. Cur-
rent subscribers total more than 425 radio
stations in the U. S. and Canada,

Availability: E. T.

Audience Appeal: Entire family

1
Audition Facilities: Transcriptions

Submitted by: Standard Radio, 360 N.
Michigan Ave., Chicago 1, Il

Sunlight and Shadows

This half-hour program is tailored to
fit the female audience. The music is
recorded and transcribed, carefully se-
lected from KROW'’s more than 25,000-
library. Only instrumental orchestrations,
by large aggregations (Kostelanetz, Ray-
mond Paige, David Rose, elc.) are used
in the program. Each selection is intro-
duced by a reading of the first few lines
of the lyrics over the music. Each day a
different poem (sent in by listeners) is
read,

Availability: Live talent or E. T.
Y2-hour,

Time Units: 25 minutes or 5

times weekly
Audience Appeal Female
Suggested for: Afternoon, 4:00 p.m.
Client Suitability: Household Items, Wc-
men’'s Wear, Furniture, Cosmetics
Number of Artists: 1
Audition Facilities: Transcriptions

Submitted by: KROW, Broadway at 19th
St., Oakland, Calif.

Symphony Hall

Prestige. listenability and audience are
the three important factors of “Symphony
Hall.” Presenting the favorite classical

Suggested for: Any time

Client Suitability: Popular priced product:
Number of Arfists: 2

“ost: ET—based on population
Audition Facilities: Transcriptions

Submitted by: Frederick W. Ziv Companv,
1528 Madison Road, Cincinnait 6, O.

works of the masters, “Symphony Hall”
‘has been on WQXR since 1936 and has
been rated the most listened-to classical

i program of any daily symphonic program

on the dair.
Availability: E. T.

Time Units: 55 minutes, 7 days weekly
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Audience Appeal: Female and Male
Suggested for: Evening

Client Suitability: General

Number of Artists: Announcer
Audition Facilities: Transcriptions

Submitted by: Radio Station WQXR, 730
Fifth Avenue, New York 19, N. V.

“Symphony Sid”’

Backed by a repuiation and listening
circle of more than 10 years of playing
records in New York City, “Symphony
Sid” is rated as the conducior of New
York’s Number One Jazz and Swing Show.
“Sid”’ feaiurgs juke box favorites, latest
jazz recordings, and a line of patler and
chatter that has made him an ouistanding
favorite among New York's Neqro popula-
tion. In addition to his daily record show
“'8id” serves as master of ceremonies at
New York jazz concerts and mghi clubs,
Availability: Live talent
Time Units: 15 minutes, 6 times weekly
Audience Appeal: Juvenile
Suggested for: Afternoon
Client Suilability: Juvenile market items,

products aimed at Negro market

Number of Artists: 1
Audition Facilities: Transcriptions

Submitted by: Station WWRL, 41-30 58th
St., Woodside, L. I, N. Y

Tea Time Tunes
Although this show is scheduled three
times each week, it is broken up as
follows: a once a week romantic interlude
with a Spanish Senorita . . . the adven-
tures of a sad-eyed gypsy another day. ..
and a tea time chatter program . . . with
matching mood music, national and in-
ternational. This program might well be
recommended for, fashions, food and
drugs, depcxrtmeni stores, etc.
Availability: Live talent or E. T,
Time Units: 15 minutes, 3 weekly
Audience Appeal: Entire family
Suggested for: Any time
Client Suitability: Fashions,
Drugs, Department Stores
Audition Facilities: Transcriptions
Submitted by: Keystone Broadcasting

System, Inc., 6331 Hollywood Boule-
vard, Hollywood 28, Calif.

Food and

The Barry Wood Shew

Fifteen minutes of the smoothest en-
tertainment ever available for local and
regional sponsors. Featuring Barry Wood
as singing star and master of ceremonies,
Margaret Whiting, the “It Might As Well
Be Spring” girl, The Melody Maids and the
silken strings orchestra under the direc-
tion of Henry Sylvern.

Availability: E. T.

Time Units: 15 minutes, 3 or 5 weekly

Audience Appeal: Entire family

Suggested for: Morning, afternoon or eve-
ning

Client Suitability: Any type

Number of Artists: 6 and music

Audition Facilities: Transcriptions

Submitted by: Frederic W. .Ziv Companv,
1528 Madison Road, Cincinnati 6, O.

“The Beatrice Kay Show”

Beatrice Kay stars in this sprightly
variety show blending gay tunes and
humorous situations. Featlured is Peter
Lind Hayes, master impersonator, night
club singer and actor. Miss Kay and
Hayes in the ro'es of friendly rivals in
the same theatrical office are at their
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Yest in this fast-moving program with a

show-business setting, Sylvan Levin con-

ducts the orchestra.

Availability: Live talent

Time Units: 30 minutes, once weeklyr

Budience Appeal: Entire family

Suggested for: Evening

Client Suitability: General .

Number of Ariists: 5 to 10 actors and
orchestra

Budition Facilities: Transcriptions; On the
air

Submitted by: WOR,
New York 18, N. Y.

1440 Broadway,

“The Bonnie Baker Show”
A bright new musical quarter hour star-

ing inimitable Bonnie Baker, who shares’

vocal honors with Ernie Newton. Chick
Floyd arranges and conducis to provide
something really fresh in musical enter-
tainmeni. The show format is available as
a one, three or five time a week strip,
with unusual musical guest artists and
idea for each night of the weelk. Audition
transcriptions are available.
Availability: Live talent and E. T.

Time Units: 15 minutes, 1, 3 or 5 times
weekly

Audience Bppeal: Entire family

Suggested for: Anytime

Client Suitability: -Any product that has
need to reach a wide audience

Sdition Faciiities: Transcriptions

Submitted by: Trans-World Productions,
John Marshall- John More, 6500 Yucca
St., Hollywood 28, Calif.

The Fred Waring Show

The biggest show in daylime radio,
chosen as tops in daylime listening by
three nation-wide polls. :Thirty minutes
daily of Fred Waring’s music with the
Waring orchestra and famed glee club.
Honey and the Bees, Jimmy Atkins, Gor-
don Goodman, Jane Wilson, Joan Weatley,
ond the entire Waring organization—plus
Fred Waring himself as Master of Cere-
monies. A real high-spot for the daytime
cudience. The best in radio for the spon-
ror who wants true listener dividends.

Lvdilability: Live talent

Time Units: 30 minutes, 5 times weekly
Budience Appeal: Female

Zuggested - for: Morning

Zlient Suitability: General

Number of Artists: 70

Audition Facilities: Transcriptions
Submitted by: National Broadcasting Com-

pany, Inc., 30 Rockefeller Plaza, New
York 20, New York

The Gordonaires

Here’s the program you’ve been look-
ing for. A smartly arranged 15 minute
musical variety in the very 11:00 a.m.
~pot that Fred Waring made famous be-
fore time change. With Lee Gordon hand-
ng out the beat to WTAM's own Or-
chestra and lovely Dorotha Brooks doing
*he contralto vocals, it's a “hate-to-miss”
with the Cleveland morning audience.
Remember this program goes on in
Cleveland at 11:00 EST. when the Net-
work competition is out for lunch. Inci-
dentally, Lee Gordon is WTAM’s Music
Director, Composer and program maker
de luxe. His arrangements are the talk of
the town.

Avadilability: Live talent

Time Units: 15 minutes, 3 times weekly
Audience Appea’: Entire family
Suggested for: Morning

Client Suitability: General

‘Audition Facilities: Transcriptions

MUSICAL

Number of Artists:
Cost: ' On request

18

Audition Facilities: Transcriptions
Submitted by: WTAM, Cleveland 14, O.

The Music Box Playhouse

Original musical comedies with music
and lyrics by Irvin Graham, book by J.
Gotllieb and 8. H. Samuels. Orchestra
and chorus handled by Lyn Murray. Well-
known stories, time-honored plots and his-
torical material will be used as theme
sources.

Availability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Number of Artists: 45

Cost: $8,800 weekly

Audition Facilities: Will pipe live talent

Submitted by: Production Associates, 545
Fifth Avenue, New York 17, N. Y.

The Musical Informat'wn
Quartet

The Musical Information Quariet (com-
posed of Dr. Sigmund Spaeth, Dr. Felix
Guenther and Dr. Hans Rosenwald, all
of whom are famous names in the world
of music. ‘The fourth person comprising
quartet is chosen from the sponsor's
group) A very unusual pregram, compris-
ing entertainment, fun, laughter, wit, satire,
plenty of piamo playing to “illustrate,”,
never a dull moment.

Availability: Live talent and E. T.

Time Units: Can run from 15 minutes to 1
hour

Audience Appeal: Entire family

Suggested for: Evening

Clients Suitability: Colleges, bié clubs,
educational institutions, musical firms

Number of Arfisis: .4

Costs: $1000 per performance

Audition Facilities: Will pipe live talent

Submitted by: Estelle Lutz Artists Bureau,
25 E. Jackson Blvd., R 1321, Kimball
Bldg., Chicago 4, lllinois.

The NBC Symphony
Orchestra

One of the outstanding orchesiras of the
nation, the NBC Symphony Orchestra un-
der the direction of Maestro Toscanini
comprises some of the finest musicians.
many of them distinguished soloists in
their own right, with world famous soloists
from the opera and concert stage, and
Toscanini himself as the guiding genius,
recognized everywhere as the greatest
symphonic conductor of them dll, this
program has become the most dis-
tinguished musical offering on the air.
Other equally famous guest conductors’are
featured inc'uding Dimitri Mitroupolis,
Leonard Bernstein, Fabian Sevitzky, Vlad-
imir Golschmann, Effren Kurtz, and others.
Listeners and critics alike have called this
the outstanding cultural program on the
air.

Avadilability: Live talent

Time Units: 60 minutes, 1 time weekly
Audience Appeal: Entire family
Suggested for: Afternoon

Client Suitability: General

Number of Artists: 110

——

Submitted by: National Broadcasting: C(
pany, Inc., 30 Rockefeller Plaza, N
York 20, New York :
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“The Nite-Mayor of the
~ Town”

Comes night-time, dials spin, raqd ¢
blare, Marconi turns over in his grave,, ;
the Nite-Mayor comes on the air! True,:}
has set radio back ten, years, but Wl
pleasanter way to commit hari-kari? Wk
the Nite-Mayor takes over, nothing esca;
his eagle eye . . . nothing can stop J [
acid tongue. Things may not be run™
orthodox methods while his honor rexq\ {
but oddly enough . . . he has swung}
unique way into a thousand hearis,
Availability: Live talent.

Time Unils: 45 minutes, 6 times week]) ,
Audience Appeal: Entire family
Suggesied for: Evening 11:15-12:00 mid. ¢
Client Suitability: General -
Number of Artists: 1

Cost: Time available in amounts up
I-minute spots i

Audition Facilities: Transcriptions

Submitted by: Central New York Bro |
casting Corp.—WSYR, 224 Haric
St., Syracuse 2, New York. 1

The Sons of the Pioneei

The Sons of The Pioneers—ZAmerici |
favorite singers in a transcribed seriesaf
songs we all love to hear and sing. B ¥
lads, classics, popular numbers, wesl |
songs, hymns, barber shop harmony, a;
sengs that never die. The Sons of T'F
Pioneers are stars of six new molitk
pictures annually. Guested on practica - |;
every top radio show. Known the coun: |
over. Fifteen minutes five times week: |
Audition plaiter sent for $2.50 C. O. .
refundable.

Availability: E,' T. : (
Time Units: 15 minutes, five times weel b
Audience Appeal: Entire family
Suggested for: Anytime B
Client Suitability: All types L%
Number of Arlists: & §
Cost: Varies by markets
Audition Facilities: Transcriptions )

Submitted by: Teleways Radio Prod:{:
tions, Inc., 8905 Sunset Blvd., Ho!
wood 46, Calif.

&
The Tune Chasers |
Modern music in a delightfully diff §;}

ent style.—Four solid characters v
play nine different instruments!—A sin¢ 2
featured in the past at favorite nite sp:i
throughout the country!—Named in a :§’
tional $1000.00 prize contest! A nalu
for all products! Music that catches att! |
tion and builds up a listening audier
from 6 to 60. They will never go wanti}
for a sponsor! A
Avadilability: E. T. N

Time Units: 15 minutes, 7 times weekly \:
ARudience Appea’: Entire family
Suggested for: Morning :
| Client Suitability: All types ]
?

Cost: Upon request
Audition Facilities: Transcriptions

Number of Artists: 4 ' i
!
Submitted by: KMBC, Pickwick Hotel, Ki |

sas City 6, Missouri.
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"?'te Wayne King Show

cgayne King, America’s Waltz King,
sn| familiar on the networks and
4r:gh his recordings and radio pro-
irois again delights the radio audi-
t1¢ in this new half hour series. Star-
ioz vocalists Nancy Evans and Larry
Yrlas and the voice of your favorite
pzuncer, Franklyn MacCormack, in-
rorcing in his own pleasing style the
cr'w music of Wayne King, the Waltz
Yir. and orchestra of 17 men.

{xdability: E. T. .
12 Units: 30 minutes, 1 weekly

i_%.;:ence Appeal: Entire fomily
heested for: Evening

it Suitability: All types who want a
-.arge  audience
¥ ber of Arfisis: 4 and music

iwtion Facilities: Transcriptions

i;bniued by: Frederic W. Ziv Company,
#1529 Madison Road, Cincinnati 6, O,

7 “This Is Vernon”

“rmon White, authority on recorded
nve, reviews and introduces the newly
elrsed and re-issued discs of wide pop-
sl appeal. He gives his listeners an
nrate picture of the popu'ar band
_iezers, singers and instrumentalists re-
~sting for all record makers and inter-
7ir's many of them, in person, on tranm-
iscrtion. Each show is accompanied by
‘ticket of the records and a perfecily-
1drd cue sheet. Vernon is a top disc
. iory with “Hollywood connections.”
Eilability: E. T.
 lire Units: 30 minutes, 3 times weekly
"F,}‘:'ence Appeal: Juvenile; entire family
‘terested for: Any time

1t Suitability: Perfect for Music
- Stores; ideal for Food, Drugs and
tHousehold Products

.1i-ber of Artists: 1
On request

™5

irition Facilities: Transcriptions

Senitted by: Universal Broadcasting
! . Co., 6757 Hollywood Blvd., Holly-
Tt wood 28, Calif.

< “This Week’s Music®

i

. ;ds program of the world’s finer mu-
i: the high quality arrangement and
:¢nent by the eminent music critic, Ed-
% H. Schloss, the appearances of world-
#us guests and word-of-mouth pub-
itr achieved in a short time throughout
3. cal circles, makes “This Week’s Mu-
”.li! a number one musical offering.
lirilability: Live talent- E. T.
-I7s Units: 12 or 1 hour
#vience Appeal: Entice family
b yested for: Afternoon, Evening, Sunday
;Pf“ at Suitability: Any
I"1ber of Artists: 2
2 On Request
f:ition  Facilities: Transcription
‘®'mitt~1 by: WIP, 35 S. gth St., Phila.
7. Pa.

. hythmic melodies that will set your
. tapping provided by The Three Suns,

of America’s greatest trios—featuring
als by Artie Dunn al the Hammond, Al
“+in’s electric guitar and Morly Nevins’
“ ordion—it's music that gives you a

Audience Appeal: Entire family

Suggested for: Anytime

Client Suitability: General

Number of Artists: 5

Cost: Syndicated for low cost

Audition Facilities: Tramscriptions

Submitted by: NBC Radio Recording, Na-

_tional Broadcasting Company, 30
Rockefeller Plaza, New York 20, New
York. -

Tiec Toe Time

This is a straight musical program
{eaturing orgam, piano, guitar, accordion
and bass. Male and female vocalists,

Availability: Live talent

Time Units: 2—15 minute programs, 10
times weekly

Audience Appeal: Entire family

Suggested for: Morning or afternoon

Client Suitability: Any

Number of Artists: 7

Audition Facilities: Transcriptions

Submitted by: WEBR, 23 North St., Buf-
falo 2, N. Y.

Time to Sing With
Lanny and Ginger
Featuring the boy-girl team who has
delighted listeners from coast to coast . . .
Time To Sing With Lanny And Ginger
Grey is best described as “young love
in harmony” . .. Love songs, ballads, cute
novelties are all included in their unend-
ing reperioire Appealing songs are
bridged by happy patter. It’s the bright-
est little show in radio.
Availability: E. T.
Time Units: 5 minutes, 3 times weekly
Audience Appeal: Entire family
Suggested for: Morning or Afternoon
Client Suitability: General
Number of Artists: 2
Cost: Syndicated for low cost
Audition Facilities: Transcriptions
Submitied by: NBC Radio-Recording, Na-
tional Broadcasting Company, 30
Rockefeller Plaza, New York 20, New
York.

“Toast to Toast>

Johnny Marshall, veteran waker-upper,
presents music of the day. weather,
sports, time signals, philosophy and hu-
mor daily. Display windows (2) avail-
able for products plus letters to retail
trade.

Availability: Live talent

Time Units: 30 minutes, 6 times weekly

Audience Appeal: Entire family

Suggested for: Morning

Client Suitability: Anything except beer,
wine, and soft drinks

Mumber of Artists: 1

Auditior. Facilities: Transcriptioons

Submitted by: WLAV, Keeler Building,
Grand Rapids 2, Mich.

“Yariely Matinee”

"Variety Matinee” is a fast-paced
iamboree of music, comedy, patter, and
outstanding features styled for anyone
who likes a free-and-easy half-hour of
good listening. The show, which made

¢ ~arrangements that are distinctive,
r erent! Such lovely song stylists as Nan
“nn. Dorothy Claire, Irene Daye and
! Armen further enhance the smooth
 thms of The Three Suns. A sparkling

#w of music and song, The Three Suns |

' 1 a Starlet!
" ailability: E. T.
10 Unlts: 1S minutcs, 2 times woekly

‘ADIO DAILY
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its debut on April 1, already has found
a big—and ever increasing aqudience.
§(Iusl look at all the fan mail and the
| Tooper rating!) “Variety Matinee” high-

|
! *amed French-Canadian comedian
i teese,”” the WTIC orchestra with Mary
; Osborne and Larry Mayo taking voca’

honors, and other outstanding WTIC tal-
i ent and feafures.

lights amiable emcee Bob Tyrol, thel
! “Ba-

MUSICAL

Availability: Live talent
Time Units: 30 minutes, 5 times weekly
Audience Appeal: Entire family
Suggested for: Afternoon

Client Suitability: General
Number of Artists: 17 or more
Audition Facilities: Transcriptions

Submitted by: WTIC Studios, 26 Grove
St., Hartford 15, Conn.

Wade Lane’s Homé Folks

Hit tunes and heart throbs sung and
read by former grand opera, chautauqua,
lyceum, and musical comedy star known
throughout English-speaking world as
radio’s “Strolling Tom.” Songs of all types,
including classie, ballad, musical comedy,
popular. No hill-billy. Friendly philoso-
phy. Warner Bros. organ background.
‘Availability: E. T.

Time Units: 15 minutes, 1 to 5 weekly
Audience Appeal: Entire family
Suggested for: Anytime

Client Suitability: Banks, trust companies,
insurance, finance, provision houses,
food stores, general stores, profes-
sional service, mortuaries, memorial
parks

Number of Artisis: 2

Cost: $10.00 to $35.00 per episode depend-
ing on population of primary radius;
52 episodes minimum coniract

Submitted By: Gecrge Logan Price, Inc.,
946 S. Normandie Ave., Los An-
geles 6, Calif.

“Wauke Up, New York”

"Wake Up, New York” is a daily early
morning program conducted by pert Peggy
Lloyd. Program is built to make early
mornings happy ones consisting of musical
request numbers, hot-off-the-wire news,
and sprightly chatter by Peg Lloyd. Pro-
gram also includes features in the public
interest, such as “Tips to Tots,”” which
gives good advice to children about cross-
ing streets, coming straight home from
school, ete.

Availability: Live talent and E. T.

Time Units: Minutes and 5 minutes, 6 times
weekly

Audience Appeal: Entire family

Suggested for: Morning

Client Suitability: General client suit-
ability ‘

Number of Artists: 1

Submitted by: WOV, 730 Fifth Ave., New
York 19, N. Y.

“Wax Muscum® With
“Studs’ Terkal

A liberal mixture of waxings of the
ages from Beethoven to Mugsy Spamier's
"Livery Stable Blues” with inimitable char-
acter narration by Louis “Studs” Terkel
. . . the musings of a PhD mind expressed
in Dead-End vocabulary. The highlight
is a slangified operatic libretto iniroduc-
ing an aria. This highbrow-lowbrow sales
vehicle has sold beer, accident insurance,
and newspapers. “Where can I find a ‘dif-

Audition Facilities: Transcriptions

Submitted by: WENR, 20 North Wacker
Drive, Chicago 6, Illinois.

Wendell Hall’s One Man
Show Varieties

The Red-Headed Music Maker, Com-
poser, Poet, Director, the Dean of American
Radio . Stars — personality — versatility —
originality, singing all types of songs. Let
him build you another Eveready. Majestic,
Fitch, Gillette Show—at the peak of Voice
and Experience Wendell Hall Adsongs
heard on 550 stations in U, S. A. and
Canada.

Availability: Live talent

Time Units: 15 minutes, 5 times weekly
(or Y2 hour, one time weekly)

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: General

Number of Artists: 1 (or with orch. 12)

Cost: Based on market

Audition Facilities: Transcriptions

Submitted by: Wendell Hall Music Maker

Production, 4355 N. Paulina St., Chi-
cago 13, Ill.

What’s the Name of
That Song

A musical aqudience-participation show
built around ability of studio-participants
to recognize the songs of yesteryear. Con-
testants are awarded prizes, depending
upon number (1-3) of songs he can identify,
as well as on his ability to recall “first
lines” and actually to sing the first two
!ines of a chorus. Athome listeners par-
ticipate by sending in groups of three
songs for studio-participants to identify,
Dud Williamson acts as emcee and
creates enough interest to receive from
20.000 to 30,000 letters weekly.

Avadlability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Afternoon or Evening
Client Suitability: General

Number of Artists: 1 plus 20 musicians
Audition Facilities: Transcriptions
Submitted by: Mutual Broadcasting Sys-

tem, 1440 Broadway, New York 18,
New York.

WROX Youtlhh Chorus

The Knoxville Youth Chorus is com-
posed of 40 picked voices, which repre-
sent the cream of Knoxville High School
choruses. Ruth Beavers, veteran of radio
and stage. is director. WNOX makes the
chorus and soloists available to various
civic, social and business organizations.
The primary purpose of the chorus is to
give talented boys and girls an oppor-
tunity to further their talents in the field
of music. The entire program is presented
to a live audience each week in the
WNOX quditorium.

Availability: Live talent or E. T.
Time Units: 50 w.inutes, once weekly
Audience Appeal: Entire family

ferent’ program?’’—Here!

Availability: Live talent and E. T.

Time Units: 15.30 minutes, 1 to 5 time:s
weekly

Audience Appeal: Entire family

Suggested for: Evening

Number of Artisis: |

Suggested for: Merning or afternoon

Client Suitability: Clothing Manufacturers,
i" Jd Manufacturers, etc.

v amber of Arlists: 50

Audition Fact'ities: Transcriptions or .will

pipe live talent

‘Submiﬂed by: WNOY, 110-112 3. Gay St.,

Knoxville, Tenn.

131


www.americanradiohistory.com

132

DU MONT'S WABD

THE WORLD’S GREATEST TELEVISION STUDIOS

Du Mont's WABD

on the air. from the world’s newest, biggest, most
elaborate television installation . . . Du Mont’s John Wanamaker Studios

A central studio as large as a city lot and fifty feet
high .. . a half million cubic feet of space ... one
of the largest concert organs in New York City . ..
such is the splendor with which Du Mont’s John
Wanamaker Studios open this new era of television
entertainment.

A WHOLE AMAZING NEW WORLD
AWAITS YOUR DISCOVERY . . .

Spacious foyers . . . ramps that command the whole
vista of Control Room and Stage . . . 2 vast Main
Balcony holding more than 700 visitors! Here you
may watch all the backstage action . . . while the
broadcast program appears before you on viewing
screens.

11 TELEVISION CAMERAS

A huge central studio with four new-type “live

talent” cameras . . . two other “live talent” studios
with two and three cameras . . . special studios with
cameras for motion picture projection and pickup . ..
a grand total of 11 cameras for any conceivable
program. These, the world’s Jargest and most com-
pletely equipped television studios, will be the pro-
duction center and originating station of the Du
Mont Television network. -

NOW . .. SEE DU MONT TELEVISION
FROM BROADCASTING TO
PERFECT RECEPTION
Spectator tickets required only at broadcasts. Write
Station WABD.
tickets from 10 A.M. to 5:30 P.M. every day except

Studios open to visitors without

Sunday.

DU MONT’S JOHN WANAMAKER STUDIOS . . . ENTRANCE UNDER THE FAMOUS

WANAMAKER BRIDGE ON WANAMAKER PLACE JUST EAST OF BROADWAY

-
Copvright 1946, Allen B, Du Mnnt Laborataries, Inc.

ALLEN B. DU MONT LABORATORIES, INC. ®
515 MADISON AVc., NEW YORK 22, N. Y.

GENERAL SALES OFFICES AND STATION WABD,
HOME OFFICES AND PLANTS, PASSAIC, N. |J.

RADIO DALl
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“A Day At the Cireus”

Opening Main Tent to the Circus; (aud-
ience used as ticket buyers) comedy with
Rube, Cry-baby, (litlle girl) fresh kid (boy)
ticket seller—inside to Main Tent; ring-
master, comedy band. circus and variety
acts. Candy Butcher, Soda Pop Boy (com-
mercial comes in here) recorded music
for background, etc. Plenty of opportunity
for sight commercials; fast moving show
thru-out. Programme can be followed up
"with other program, using circus ideas
which we have.

Availability: Live talent

Time Units: 29 minutes, once weekly.

Audience Appeal: Entire family

Suggested for: Anytime

Client Suitability: Beverage concern

Number of Artists: Ranging from 5-7 char-
acters; plus Variety Acts and Aud.

Cost: $1000.00

Audition Facilities: Will submit outline

Submitted by: Jimmy Daley Attractions,
1650 Broadway, New York 19, 'N. Y.

Bob “Believe It Or Not”’
Ripley

A

World famous explorer of the unknown
recently returned from lecture tour, avail-
able in new series of exciling dramatized
“Believe It Or Not" stories. Also avail-
able for radio.

Availability: Live talent.

- Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: General

Number of Artists: Average 6

Cost: Moderate

Audition Facilities: Will qudition

Submitted by: Douglas F. Storer,
Sixth Avenue, New York, N. V.

1270

Boss in the Sky

-New York Careerist, Steve Dawson,
cosmopolitan—but with a “touch of Texas”
in his heart, returns, out of necessity to
the old home town, to save his deceased
Father’s “pride and joy,” the Bar 8—
About a boy who came to live in the
wide open spaces to find that a man's
soul’s his own but a pretty girl usually
* holds first mortgage. Almost anything
can happen in this humorous serial drama
—And does.
Avdilability: Live talent and film
Time Units: 29 minutes, once weekly
BAudience Appeal: Entire family
Suggested for: Evening
Client Suitability: All types
Number of Artists: Varies w.ith the se-
quence ’
Cost: Quoted upon recuest
Audition Facilities: Will audition,
submit film; will submit outline
Submitted by: Stage 8 Television Produc-
tions, 6530 Sunset Blvd., Hollywood
28, California

will

Charles Weidman’s Ballet
Theater

Mr.
grealest modern male dancer by both

Charles Weidman, acclaimed the

pany in a video program that makes it
possible for the average viewer not only
fo comprehend modern dance forms, but
also to derive genuine pleasure from their
performances. All of Mr. Weidman's most
popular specialties have been adopted

for television presentation; several new
ballets planned expressly for television
have been completed. Striking costumes’
give this program added tele value,
Availability: Live talent

Time Units: 15 or 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Any client or product
Number of Arists: 3 to 15

Cost: On request

Submitted by: Mary D. Chase Produc-
tions, 875 Fifth Avenue, New York 21,
N. V.

“Connie’s Caricatures”

~ Show would present Mr. Conrad Rasin.
ski of Terryloons Inc. in a caricature of
members of the studio cudience with light
gay conversation. Mr, Rasinski would
work at a large board, sketching certain
comical “naturals” selected beforehand
from the audience, mixing along in with
the caricature a constant siream of lively
banter, Merchandising could be worked
out through newspapers, magazines, win-
dow placards, cover of prOt_iuct itsell.
Availability: Live talent
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: Any pencil,
paper account
Number of Artists: 1 :
Audition Facilities: Will audition
Submitted by: Wm. J. Hoffmann, Jr., 120
Center Avenue, New Rochelle, N. Y.

crayon or

Dinner At 9—Starring
Captain and Mrs. Tim
Healy

Dinner At 9 is inherenily a show of

‘spontaniety. The charm of the Healys is

the salesmanship of the Healys. That sales-
menship is personal, subtle and in the
finest of taste. There is no “punch.” They
live surrounded by the niceties of life
which you sell. They enjoy nice silver,
lovely table linens, beautiful china and
glassware. They like good food, delicious-
ly prepared. They have thoughttully plan-
ned the lovely furnishings of their house.
The variety of things they can admire and
sell-—your product—is unlimited.
Availability: Live talent
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: Any food, household or
housewares product
Number of Artists: 3 to 5
Audition Facilities: Will qudition

Submitted by: Lee Wallace Teleshows, 222
East 40th St., New York, N. V.

Paughtier of the Devil

A story whose fiber is faith and under-
standing. Our boy and girl meet while

critics and audiences, presenis his com-
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the trumpets are sending solid at Jake’'s

| In the meantime, show is switched to film

Dime-a-Dance Palace — Two people in
love, snubbed, ridiculed, taken-advantage-
of—by litlle people whose only satisfac-
tion in life is glorious seli-interest. Hand-
in-hand, completely in love they meet and
overcome their problems. A Tele-serial
by Marcia Drake which met with wide
approval when telecast, on the Wes!
Coast as a starring vehicle for Osa Mas-
sen, Now being recast and prepared for
Telecine production,
Availability: Live talent, film, combination
Time Units: 20 minutes, once weekly
ARudience Appeal: Entire family, adults
Suggested for: Evemng
Client Suitability: Soap cmd/or Bread -
Number of Artists;
quence _
Cost: Quoted upon request
Audition Facilities: Will audition;
submit film; will submit outline ;
Submitted- by: Stage 8 Television Produc-
tions, 6530 Sunset Blvd., Hollywod 28,
chllformc

Varies with the se-

will

Doug Allan’s “Thrills and
‘Chills”

Doug Allan opens show—greets audi-

ence and introduces gquest for the evening.-

Guest is an explorer, adventurer or simi-
lar type, and he relates his experiences.

(usually film taken by guest of his ex-

periences). Program is suiled for amy

type of client or product because of its

universal appeal.

Availability: Live talent and film combi-
nation

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Number of Artists: 1 and guests

Audition Facilities: Will submit Qutline

Submitted by: WABD, DuMont, 515 Madi-
son Ave., New York 22, N. Y.

“Flashbacks”

Vignettes of yesterday. Glimpses of.
the entertainment, drama, music, fashions,
philosophy. great news stories and hu-
mor of the past. A cavalcade of enter-
tainment ranging from dramatic sketches
to Gay Nineties Comedy.

Avdailability: Live talent

Time Units: 1 hour weekly

Audience Appeal: Entire family

| Suggested for: Afternoon, Sunday

Client Suitability: Any

Number of Artists: Optional

Audition Facilities;: Will audition

Submitted by: Don Lee Television (Don
Lee Brodacasting System) KTSL
(W6XAQ), 3800 Mount Lee Drive,
Hellywood 28, California

Glimpse of Gotham

Gotham’s ‘“‘characters” and folks with
odd occupations show them off on this
power driven show. Some of the guests
already lined up are the Mayor of. the
Bowery. a lady detective, a tattoo artist,
a wig maker, an oyster opener, a donut

server, an oriental rug weaver, a mo"
stunt man and the monkey tenders ut 5’
zoo! ‘ ?}
Availability: Live talent ;“
Time Units: 20 minutes, once weekly. .
Audience Appeal: Entire family ;
Suggested for: Afternoon or Evening
Client Suitability: Any type
Number of Artists: Master of Ceremor
and 2 guests
Audition Facilities: Will qudition Jig

Submitted by: Lee Wallace Teleshows, f
East 40th St., New York N. Y.

ccﬂereis‘ Looking At Yo'u.jf;

Variety  Cocktail. “The mczkings,'i:
skillfully blended and dispensed by I
Master of Ceremonies—vary with ecy:
program but always combine surefd:
known talent with one or two ‘‘unkno"
ingredients.” The mnet result—includi’
informal commercials—adds up to
smooth concoction guaranteed to leave t‘f
audience feeling no pain.

Avadilability: Live talent. A blending‘
“name” talent with potential te,
vision stars selected from the ar f
of newcomers by audition

Time Units: 30 minutes, 1 hour, once ,:;
twice weekly !

Budience Appeal: Entiré family
Suggested for: Evening '
Client Suitability: All or any
Number of Artists: Optional
Cost: Dependent on above i
Audition Facilities: Will qudition / -‘-
Submitied by: Don Lee Television (D
Lee. Broadcasting. System). KT{*

(WBXAQ), 3800 Mt. Lee Drive, Hol
wood 28, Calif.

Tl

“I’s Up To Youth”

One of the problems facing toda
youth is dramatized on every progra
Following this, a panel of three teen-age
guided by an authoritative moderator, d
cusses the problem, probes for the caus
and offers possible solutions. The di
maiizations are based on case histori
and siress the reasons for maladjustme
rather than "juvenile delinquency.”
Availability: Live talent
Audience Appeal: Entire family ;
Submitted by: WOR, 1440 chxy, N.:

18, N. Y. :

Kuthemne Dunham Ana
Her Company

These legit and concert headliners pi;
sent their celebrated Cuban rhumbt;.
Brazilian folk dances and Haitian vood:
rites, all staged and costumed for te'
vision by Miss Dunham personally, W
is presented as narrator as well as dm
ing star. Her first program was produc“
on WCBW and got sensational irade 1}
tices, all critics heralding it as a genul"
television event. .

Availability: Live talent i
Time Units: 15 or 30 minutes, once week
Audience Appeal: Entire family
Suggested for: Evening '
Number of Artists: 4 to 20

Submitted by: Mary D. Chase Prodli
tions, 875 Fifth Avenue, New York H

holer, @ mannequin sculptor, a process

N. Y.

—
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; Lee Wallace
Improvisation Group

‘r2re is the practical approach to the
z¥ision dramatic serial. This group of
t7 theatre and television trained actors
w} improvise, carry a fifteen minule
i3 comedy episode once, twice. three
:m.ve times a week, with even less re-
izsal than is required for a scripted
inv of the same length., This technique
stof wishful thinking, but has been
srren—ihe first three episodes having
ar1 produced on a closed circuit at
iT3W. The results were three top calibre
s about the lighter, brighter side of
771g married troubles.

Liilability: Live talent
2 Unifz: 15 minutes, 5 times weekly
Zrience Appeal: Entire family

suysted for: Evening

Ziat Suitability: Any type.
iiber of Artists: 4 to 6
Lrition Facilities: Will cqudition

nitted by: Lee Wallace Teleshows,
. 1222 Erst 40th Street, New York, N. V.

“let’s Go Shopping®> and
“Food Facts”

.-/ood Facts”—A real “whattobuy.”
‘zwdo-cook-it” “Tele-Menu” for today.
fcl economics, dietetics and cooking
iz'ol all rolled into one as a public ser-
vis fo New York’s housekeepers. ‘Let's
4:Shopping”“~—Milady New York in the
=tfortable surroundings of her own
n.e, can browse through specially se-
#»d items ddaily. Brief demonstrations
i7i be given together with full informa-
mon prices, delivery, and ordering in-
rotions. Here, truly, New York’s home-
rxers will often get a more complete and

would at a crowded store counter. Best
of all, if you see something you want—
just telephone. OQur irained shoppers will
place your order.

Availability: Live talent

Time Units: 5 minutes

Audience Appeal: Entire family

Suggested for: Morning or afternoon

Client Suitability: Retail outlets, consumer
goods manufacturers, household ap-
pliances

Number of Artists: 2 actors. Cooking ex-
pert "Food Facts”—3 actors; Mer-
chandising person for "Let's Go Shop-
ping”

Audition Facilities: Will submit outline

Submitted by: WOR, 1440 Broadway, New
York 18, N. Y.

“Let’s Play Reporter”

An audience participation program with
a newspaper office beckground. Has a
record showing for television, for ABC
Television, as well as for radio over NBC.
Frances Scoll acis as city editor, and
quizmistress, and gives out assignments
fo cub reporters, with highly amusing ra-
sults. This quiz show is enteriaining and
educational too. Excellent for a client
who wanis 1o promote goodwill . . . as
well as amuse the public. Schools and
colleges endorse the idea.

Avdilability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: General

Number of Artists: Depending upon orig-
inal script

Audition Facilities:
submit outline

Submitted by: Basch Radio Productions,

Will audition; will

_driled analysis of an item than they

17 East 45th St., New York 17, N. Y.

TELEVISION

Little Hep School House

A bright, swiftly paced program. set in
a traditional little red school house, pro-
viding a flexible format into which almost
any type of variety entertainment can be
incorporated. Lends itself exceptionally
well to the integration of informal com-
mercials. Expertly scripted by experi-
enced t{elevision writers, and features a
basic cast of veleran camera performers.
Easily adaptable to the merchandising of
either one or several products on each
show,
Avadilability: Live talent

Time Units: Half hour,
weekly

Audience Appeal: Entire family

Suggested for: Afterncon, week-end, eve-
ning

Client Suitability: Any type

Number of Arlists: 7 to 20 (1 set), Cos-
tumes optional

Audition Facilities:
submit outline

Submitted by: Charles M. Strom Co., Inc.,
50 East 42nd Street, New York, N. Y.

once or twice

Will audition; will

Magic Lantern

A copyrighted children’s program that
is both educational ond entertaining — «
program that holds the viewer’s attention
by its interesting and unusual video ef-
fects which help make the facts stick,
Highly recommended by educators and
parents as a radio program. Magic lan-
tern is even more effective in its television
adaptation.

Availability: Live talent and film

Time units: 15 minutes, 1 time weekly
Audience Appeal: Juvenile

Suggested for: Morning or Afternoon
Client Suitability: Publisher, bank, cam-

eras, breakfast foods, etc.
Number or Arlists: 5 to 7

Audition Facilities: Will submit outline

Submitted by: Ann Barbinel Productions,
54 Riverside Drive, New York 24,
N. Y.

“Material Witness*

Skillfully scripted series of original mur-
der mysteries wrilten especially for tele-
vision by experienced writers of detective
fiction—and offering amateur sleuths in
the audience a chance 1o parlicipate in
the solution. Immediately following the
denouementi—in which the murderer is
revealed, but the clue which led to his
detection withheld—a special line con-
necting with the stage is open for calls,
and a government bond awarded the first
“material witness’ who phones in the cor-
rect solution.
Availability: Live

players

talent, studio stock

Time Units: Half hour, once weekly
Audience Appeal: Entire family, adult
Suggested for: Evening

Client Suitability: Any

Cost: Dependent on above

Audition Facilities: Will audition

Submitted by: Don Lee Television (Don
Lee Broadcasting System) KTSL
(W6XAQO), 3800 Mount Lee Drive,
Hollywood 28, California

Glails!

i

Continental . .
and top rating shows

. one of the oldest names in electrical transeriptions
. announces

TRANSCRIPTIONS FOR TELEVISION

with 16 mm film, with the famous RADIO TRAVELOGUE as its
Correspondence invited for distribution in several areas.

first series.

TRANSCRIBED SHOWS AVAILABLE

for regional and national release

CONTINENTAL RADIO-TELEVISION PRODUCTIONS

Kis

NELL DARLING'S “HOLLYWOOD DIARY”

the actual voices of vour pioneers of motion picture history . . .
the deligrhtful NELL DARLING as m.c. and the melodious voices of

THE SYMPHONEERS

undoubtedly one of America’s outstanding choral groups,

For Prices, Available Territory, efec.

Sinee 1428

I HOLLYWOOD BLVD.

HOLLYWOOD (25), CALIFORNTA

I"hone
HIimp-tead =171

with g
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A TELEVISION
SERVICE

Serving the Industry for the
Past SIX Years

Offering a Wealth of Unique and Val-
uable Material and Services for Present
and Future Telecast Programming

OVER 500 FEATURE PICTURES
OVER 1000 SHORT SUBJECTS

Over 10,000,000 Feet of
STOCK SHOTS

Material to Fit in with
Every Possible ldea

DRAMAS - COMEDIES
SERIALS- MUSTCALS
TRAVELOGS
CARTOONS

DOCUMENTARY AND
EDUCATIONAL SUBJECTS

A Combination of Live Shows and Film
Programs Offering. Exceptional
Production Value

Many Pictures and Serials That Wil Fit
in with a SPONSOR’S Product

All Films Can Be Cut to Meet
Your Required Showing Time

Projection Rooms—
Cutting Rooms—
Shipping Service—
Program Dept.
Film Storage Facilities

A Production Department
Producing Pictures and
Live Shows for Advertisers
Who Plan to Use Tele-
“vision Commercially.

‘plays.

ADVANCE TELEVISION

PICTURE SERVICE
INC.

729 Seventh Avenue, New York City
Telephone BRyant 9-5600-1-2-3-4

“piorning Neighbor!”

The “home-grown philosopher” looks up
from his coffee and Sunday paper, or
leans over the back fence, to chat about
the news. A brief. once-a-week analysis
of what's going on in the world, seasoned
with humor and common sense and pro-
viding an antidote to alarmist rumors and
scareheads. Lends itself to.the type of
down-to-earth commercial that is doubly
effective because it makes no exagger
aied claims.

Availability: Live talent

Time Units: 5 or 10 minutes, once weekly
Audience Appeal: Entire family
Cuggested for: Morning, Sunday morning
program opener

Client Suitability: Any

Number of Artists: 1

Audition Facilities: Will audition
Submitted by: Dor Lee Television (Don
lee Broadcasting System) KXTSL
(W6XAQ), 3800 Mt. Lee Drive, Holly-
wood 28, California

NEBC Television Theater

The video audience wants plays—good
That's why the NBC Television
Theatre is a favorite with every television
family. Viewers and critics unanimously
acclaim Blithe Spirit, Mr. and Mrs. North,
and Angel Street—with top-flight Broad-
way casts, expert camera work and the
deft direction that makes NBC Television
the trademark for a hit show. Every Sun-
day night's a first night on WNBT with
Broadway brought right inio your home.
Bvadilability: Live talent
Time Units: 60 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening
Number of Artists: Dependent on individ-
ual production.
Cost: Dependent on individual produc-
tion
Submitted by: National Broadcasting Co,
Station WNBT, 30 Rockefeller Plaza,
New York 20, N. Y.

“Opera Miniature”

A fifteen minute show consisting of the
leading arias and scenes of a public do-
main opera on a miniature set with pup-
pets and phonograph records. Narration
leading up to scene and denouement
thereof. Ex: Carmen, Aida, Traviata,
Tosca, Flying Duichman, Othello, etc. If
the account were sold to Texas Co.. stunt
could be worked out in collaboration with
Saturday afternoon broadcasts from the
Metropolitan Opera House.

Availability: Live talent _

Time Units: 15 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any product that would
associate itself comiortably with the
opera . . . soap, perfume, etc.

Number of Artists: 3

.| Audition Facilities: Will submit outline

Submitted by: Wm. J. Hoffmann, Jr., 120
Center Avenue, New Rochelle, N. Y.

Pageant Playground

Exposition of favorite parlour games.
Theme is woven about five dull people
getling together at a party with un-
successful results until they hit upon the
‘Playground’ page of Pageant Magazine.
Treatment, with the aid of off-stage voice,
is similar to a Pete Smith movie short.
Games are: Musical Chairs, Coffee Pot,

The Game, Duich Band, Pin The Tai:

TELEVISION

| appeal to vignettes set to music.

(with penalties for those missing), Auc-
tion It Off, etc.

Evailabililyi Live talent

Time Units: 30 minutes, cnce weekly
Audience Appeal: Entire family
Suggesle‘d for; Evening

Client Suitability: Any

Number of Artists: 7

Audition Facilities: Will submit outline

Submitted by: WOR, 1440 Broadway, New
York 18, N. Y.

Paper Moon

A nostalgic mood dramatization of
songs you like to remember. Retrospec-
tive—easy to listen fo and easy to watch,
as skilled Tele-stock Players brings vivid
It is
an inexpensive show designed to please
anyone who is old enough to remember
when—

Availability: Live talent and film

Time Units: 14 minutes, 5 times’ weekiy

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any type (adaptable)

Number of Artists: Varies with sequence

Cost: Quoted upon request

Audition Facilities: Will audition; will sub-
mit film; will submit outline

Submitted by: Stage 8 Television Produc-
\tions, 6530 Sunset Blvd., Hollywood
28, California

Pateh in the Pm'lm'_ _

One set, some novel visual gimmicks,
lots of fast action in terms of good com-
edy situations, warm chdracters and
bright humorous lines . . . all this and
“Patch,” a lovable kid who gets his name
rom . . . but you'd better drop into the
parlor to find out . . . all these things
make “Paich in the Parlor” an entertain-
ing, economical, selling television pro-
gram!

Avdilability: Live talent

Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening, anytime
Client Suitability: General

Number of Arists: 6-8

Audition Facilities: Script

Submitted by: Art Henley,
Drive, Forest Hills, N. Y.

88-04 63rd

Prize Winners

This is a series of stage plays., screen
plays and novels that have won recogni-
tion and awards during the 20th Century.
This is strictly a high calibre program
styled for viewers who demand the best
in telecasts. Its commercial possibilities
will appeal to national sponsors only.
Budgets can be arranged for “name” tal-
ent or general casting.

Time Units: 1 hour

Audience Appeal: Entire family
Suggested for: Evening, 6 or 8-p.m.

Client Suitability: Perfumes, cosmetics,
etc. .

Number of Artists: Varies with each dra-
matization

Cost: $10,000

Audition Facilities: Will submit film

Submitted by: Cruger Radio Productions,
5800 Carlton Way, Hollywood 28,
Calif.

' Shall We Dance présents a shori |
-structive session in a different step—

-School Days

A light, happy and entertaining scri :
Using the schoolroom and human em
tions, as exemplified by kids, for a sprin’
board, the writers have produced a swij.:
ly paced well motivated and punc[?
script of laughter, gags, songs, and ng?*
elty numbers. There is no limil to i
flexible and diversified entertainme;
The format is especially adaptable to 1] §
requirements of the sponsor’s intend:]
audience. "3
Availability: Live talent and film
Time Units: 14 minutes, 5 times weekly';
Audience Appeal: ‘Entire family
Suggested for: Evening A
Client Suitability: Any type (adcrptable:
Number of Artists; 5 to 20

st: Quoted upon request
Audilion Facilities: Will audition; W
submit cutline ,
Submitted by: Stage 8 Television ProdL :
tions, 6530 Sunset Blvd., Hollywu{
28, California

Shall We Dazncg?

!

- P A At et Y e L, e

the way from the polka to the polonais
and the bolero to the bunny hug! A ¢
ferent set of characters is psed for e
show, and an original, amusing situati
created around each new step presente.
With a brief, entertaining tele-lesson, 1.
and Mrs. ]. Q. Public can see for the |
selves how easy it really is to becor{.
proficient in one of the most fascinath
of all sports—dancing, and the client ¢
see for himself the salability of sug
coated entertainment-education.

Availability: Live talent ; :[

Time Units: 30 minutes, once weekly. -

Audience Appeal: Entire family

Suggesied for: Evening

Client Suitability: Any type

Number of Artists: 3 to 5

Audition Facilities: Will Audition =~ |1

Submitted by: Lee Wallace Teleshov.|s
222 East 40th Street, New York, N. M

“Stand By To Clash”
“Improbable Interviews. "
r

A program that subjecis its guest s }-f
to a “humanizing routine” calculated: b
give the average public relations coun:f
a bad case of jitters. A gracious aulh"ut
ity on efiquette finds herself sparring v {4
bally with an interviewer who turns 1bn
to be a “professional insulter’”; a pro
nent politician is third-degreed on !
“hot” subject he is most. determined:
avoid; “a glamourous film star flound"
her way through the answers 1o
embarrassmg questions.” Not even i,
sponsor’s product is spared. It must prt! ]

I o )

= OE1

it can take it ;:‘Qh
Availability: Live talent 3 [
Time Unity: Half-hour weekly ' ;1 t
Audience Appeal: Entire family ’:]
Suggested for: Evening i:\‘l
Client_Suitability: Any Ay
Number of Artists: Optional : {i’hl
Cost: Optional ‘;1]
Audition Facilities: Will audition . |y
Submitted by: Don Lee Television & §':‘

Lee Broadcasting System) Killy

(W6XAO), 3800 Mt. Lee Drive, Ho'l}
wood 28, California
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“Such Pecople We
Shouldn’t Know?”

‘1 humorous serlos of programs dealing
+h divers kinds of human pests. On
Jall, Inoxponslve sets, the {ollowlng ait-
vions would be worked out largely In
sxatomime with a caustic commeontary by
4} announcor: pests in the movlos, com-
aiting, busses, stores, rosiaurants, olc.
4i» account boing an insocct oxtermina-
¢4 tlo-ins could bo worked out in pla-
od display, box of the product, nows-
yoers and magazines, otc. Audition
#ipt has twist of one of the characlers
cing the commercial,

sailability: Live ialent

e Units: 15 minutes, once weekly
Idience Appeal: Entire family

£ygested for: Evening

Cent Suitability: Insect killer product
‘timber of Artists: 7 or 8

~1dition Facilities: Will submit outline
‘pmitted by: Wm. ]. Hoffmann, Jr.,, 120
'} Center Avenue, New Rochelle, N. Y.

“Televiews”
Behind the News”

iffot News breaks off the wire and onto
lih television screen in minutes. News,
ile bits of life and history in the mak-
i7, crystalized and reenacted by a spe-
alized, top-flight telestock unit which
fough seven years of experience is
gared lo the demands of immediacy.
towmanship and resourcefulness, A
#rific, audience compelling, show that
71l -be the answer to the local adver-
ier. In this show the audience will
1> the news—Especially recommended
r, newspapers, oil companies.
firailability: Live talent

i tme Units: 14 minutes, 6 times weekly
»hdience Appeal: Entire family

tggested for: Evening

“izddent  Suitability: Local Advertiser—
:;{ newspapers, oil companies, depart-
ment store

:Jiimber of Artists: 1 to 20

+ Hst: Quoted upon request
tfadition Facilities: Will qudition
sibmitted by: Stage 8 Television Produc-
tions, 6530 Sunset Blvd., Hollywood
28, California

The Bench

“#1"The Bench”” provides the maximum in
11/st moving drama with a minimum of sets
ad actors. Each program reaches a high
- dtch of suspense which is resolved at
‘~'le close of the program leaving the
vewer with a feeling of completeness.
vailability: Live talent

4me Units: 30 minutes, once weekly
iludience Appeal: Entire family
':—#xggested for: Evening

‘umber of Artists: 5 to 8

#udition Facilities: Will submit outline
rtibmitted by: Ann Barbinel Productions,
‘ 54 Riverside Drive, New York 24,
N. Y.

"+ “The ‘Ike’> On Sports”
) } A fast moving sport show geared for
+'iamily entertainment from the very young-
st to the oldest member. Starring well
nown sports commentators Bill Slater
. Ind his borther, Tom Slater and featur-
© 1g guesis such as Benny Leonard, Lou
“vlova, John Kieran, Johnny Farrell, eic.,
svho are not only interviewed but who
10 through various demonstrations in their
s»wn particular field. Du Morit sponsored
i his sustaining for 1945 season and it had
i op program ratings from public. “The

I

Avallability: Live taloent and {ilm

Time Unita: 30 minulos

Audlenco Appoal: Entlre family
Suggested for: Lvoning

Client Sultabllity: Any typo of clont
Cost: 1750.00

Auditlon Facllittos: Will submit {ilm; will
submit outline

Submitted by: DBob Loowi Productions,
Inc., 11 Wost 42nd Streot, Room 303,
Now York

“The New York Shopper”

Program consists of Miss Now York
Shopper, against an appropriate back-
drop of montaged Now York storos, show-
ing the bost buys In Now York stores,
using onoc-minute spots lor cach itom of
morchandise. Before cach now ltom, a
chime is hoard, and the now item of
merchandise agaoinst an appropriate set-
ting is faded in, while Miss New York
Shopper gives hor solt, smooth, swillly
paced commentary. Each item is spon-
sored by a different department store or
advertiser. "

Availability: Live talent, film or combina-
tion

Time Units: 15 minutes, twice weekly
Audience Appeal: Female

Suggested for: Afternoon or early evening
Client Suitability: Women shoes, hand-
bags, hats, gloves, hosiery, {urs, jew-
elry, elc.

Number of Artists: 3

Audition Facilities: Will audition or will
submit outline

Submitted by: The Television Workshop
of New York, 11 W. 42nd St., New
York 18, N. Y.

The Television Reperiory
Players

An inexpensive dramatic series with
Broadway actors in repertory plays. First
of this series was televised sustaining for
Du Mont, May 24, “Angels Don’t Marry.”
The Television Repertory Players plan to
televise , well-lknown plays especially
adapted for television. A group of Broad-
way actors will be featured who have
had special training in television tech-
nique and have a repertory of plays at
their command with minimum of rehear-
sal. Presently the company leaves for a
session of summer stock in Fairhaven,
Mass. in which they plan to brush up on
the plays and players. (Directed by Tony
Farrar, and produced by Bob Loewi)
Availability: Live talent
Time Units: 30 minutes
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: Any type
Number of Artists: Varies in each play

Audition Facilities: Will audition; will
submit outline

Submitted by: Bob Loewi Productions,
Inc.,, 11 West 42nd St.,, Room 303,
New York

The Television Workshop
Presents. ..

A dramatic series consisting of one-act
dramatic programs of the suspense type.
The series has been produced steadily
for WRGB for the past year., Many high-
ly talented actors with long dramatic ex-
perience are employed. Numerous spe-
cial effects are worked in to give added
dramatic suspense. The series is pro-
duced by Irwin A. Shame, and directed by
Stuart Nedd.

.“lke’ on Sports” features answers to ques- .

,\fions sent in on sports by illustrating
"3 he answers with film inseris as well as
he guests participating, for example,
Benny Leonard gave us a few lessons in

oxing: and Johnny Farrell demonstrates

Avdilability: Live talent

Time Units: 30 minutes weekly
Audience Appeal: Entire family
Suggested for: Evening

Client Suitability: Any

Number of Artists: 3 to 5

?hputting technique.
i

#
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+how to stand in playing golf as well as

Cost: 3500 to $1000 per broadcast

TELEVISION

Audition Facllition:
subimit outling

Submitted by: Tho Talavision Workshop
ol New York, 11 W. 42nd Straot,
Now York 18, N, Y.

Will audition or will

“Tie This—(Commercial
for Ben Pulitzer
Creations)

A last moving audieonce participation
show with film Inscrtions in which the
onlire audionce participates competitivoly
as well as the home audience. “Tio
This” stars Bill Slater and guost acts, and
foatures compolitive races and games in
which the audionce participatos. The
commorcial is woven into the show by
such foatures as tio tying contests and
prizes for winning contestants. (Pro-
duced and dirocted by Bob Locowi).

Availability: Live talent and film

Time Units: 30 minutes, bi-monthly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Any type of client

Cost: $450.00

Audition Facilities: Will submit outline

Submitted by: Bob Loewi Productions, Inc.,
11 West 42nd Street, Room 303, New
York

“Tom Sawyer”

Mark Twain’s beautiful story adapted
to television, and set to music. All of
the wonderful “Tom Sawyer” scenes and
more, woven into a nostalgic, lovable
story about kids of long ago. Tom Sawyer
as a musical, heart warming thrill, In-
augurating Lew Hersher’s songs in the
celebrated Sam Fox's—"“Tom Sawyer Song
Folio.” Played to a large and receplive
audience on the West Coast—substan-
tiated by the “mail bag.”

Availability: Live talent, film, combination

Time Units: 14 minutes, 5 times weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Concerns using Nation-
al Advertising

Number of Artists:
quence

Cost: Quoted upon request

Audition Facilities: Will audition;
submit film; will submit outline

Submitted by: Stage 8 Television Produc-
tions, 6530 Sunset Blvd., Hollywood
28, California

Varies with the se-

will

To-Morrow’s The Day

A new kind of fashion show developed
specially for Television in such a way
as to hold the viewer’s interest with the
least effort. The sales message is pro-
jected through hidden commercials to keep
the show moving without interruption.

Availability: Live talent

Time Units: 30 minutes, once weekly

Audience Appeal: Female

Suggested for: Morning or afterncon

Client Suitability: Manufacturers or dis-
tributors of women’'s clothes and ac-
cessories

Number of Artists: 6 to 20

Audition Facilities: Will submit outline

Submitted by: Ann Barbinel Prod., 54
Riverside Drive, New York 24, N. Y.

“Topsy Turvy Quiz

“Topsy Turvy Quiz” is just whai the
name implies . . . only more so! Telecast
for six weeks for ABC Television, the
show and its MC, Frances Scot!, received
rave notices from Variety: made this
year's Billboard Editors’ Poll: and re-

colvad tho first award of morlt from Thir
Month Magazine.  Highly original rea-
nons for glving away monoy and dozens
ol valuablo and exponsive gifin 1o con-
tostants, who roully work for what thoy
got! It's that rare {ind . . . a show that's
tops for both telovision and radio, for o
nmarl cllont who wants fo tle up both
media successfully,

Availabllity: Live talent

Time Unita: 30 minutes, onee weakly

Audicnce Appeal: Entire {rmily

Suggoestod for: Evaning

Client Sultabiliyt: Grneoral

Number of Arlisis: Doponding upon indi-
vidual seript

Audition Facilities:
submit outline

Submitied By: Busch Raodio Preductionsz,
17 East 45th St., New York 17, M. 7.

Will vriil

audition;

“Vacationland”

“Vacationland” is designed primarily
for the Spring and Summer seasons, The
basic idea is o present via maps, slides,
and {ilm, short weekend automobile trips,
vacation safaris, desirable tourist rests,
and other ways of spending a summer
period of recreation. The sponsor, being
a motor fuel or gasoline account, would
be merchandised by road maps, placards,
outdoor signs, etc. Thus, a potential va-
cationer could find out easily how to get
where he’s vacationing by consulting his
sponsor’s road map.

Avadailability: Live talent and film combi-
antion

Time Units: 30 minutes, once weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Preferably a motor oil
or gasoline outfit: or National Hotel
Association

Number of Artists: 1

Audition Facilities: Will qudition

Submitted by: Wm. ]. Hoffman, Jr., 120
Center Avenue, New Rochelle, N. Y.

We AUl Make Mistualces

Half-hour quiz based on common errors.
Both audience and viewer-participating.
Splendid merchandise tie-ins intended to
increase foot traffic in local outlets,

Availability: Live talent

Time Units: 30 minutes, once weekly

Rudience Appeal: Entire family

Suggested for: Anytime

Client Suitability: Program appeal in gen-
eral and will merchandise any popu-
lar priced commodity

Number of Artists: Not over 5

Cost: Depending on coverage wanted

Audition Facilities: Will audition.

Submitted by: Cruger Radio Productions,
5800 Carlton Way, Hollywood 28,
Calif.

World ¢f Silence

Lee Wallace Teleshows brings another
“first’ to television. The skill of the actor
is brought into the foreground as he per-
forms without dialogue, depending upon
the artistry in his eyes, face, and hemds °
to convey the characters, plot and de-
nouement. This out-Hitchcock’s Hitchcock!
Availability: Live talent
Time Units: 15 minutes, twice weekly
Audience Appeal: Entire family
Suggested for: Evening '
Client Suitability: Any type
Number of Artists: 1 to 3
Audition Facilities: Will Audition

Submitted by: Lee Wallace Teleshows,
222 East 40th Street, New York, N. Y.
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ROY ACUFF .
FRED ROSE ' " WESLEY ROSE
GENERAL MANAGER

PUBLICATIONS

220 CAPITOL BLVD.
NASHVILLE 3, TENNESSEE

Date, Anytime

To: Mr, Advertiser, Radio Agency, and Program Director:

- We humans are funny, When we run'up against something that we do not under-
stand, we slough it off as something bad and classify it as wrong. BUT ARE
WE RIGHT? Let's study the subject of "FOLK-LORE" for a moment, and analyze
it:

"FOLK~LORE" comes to us from "good American folks" who are highly
sympathetic in nature., They realize the other fellow has troubles
too, and they sympathize with him, and we sophisticates might be a
lot better off if we had a little more compassion for a fellow
traveler, ‘

WFOLK-LORE" is a type of entertaimment that comes to us in a simple
form, and, being the truest kind of simplicity, more people can
understand it, even though, we ourselves, are too "educated into
difficulty" to see the simple likes and dislikes of those who sur—
round us, THIS TRUTH REMAINS A FACT, REGARDLESS OF WHETHER WE BE-
LIEKVE IT, OR NOT.

We pride ourselves in being "a very intelligent people" and. good Americans,
BUT ARE WE? We put on our best "bib and tucker" and make quite an affair of
spending an enjoyable evening being entertained with Italian, Russian,
French, etc, "FOLK-IORE", (we call it "OPERA" and "LIUSIC APPREGCIATION"), We
read all kinds of books that will give us an understanding of foreign "FOLK~-

LORE", but what do we say and do about our owvn good ol! American "FOLK-LORE"? "v 2

We call it "Hill-billy" music, and sometimes we're even ashamed to call it
music., I think, if we took the time to check-up on it, we would find that all
the wrong and bad is in our conception of "FCIK~LORE", not in "FOLK-LORE" it-
self, ‘

REMEMBER, 75% OF ALL THE PEOPLE IN THE UNITED STATES LIKE, AND LOVE SIMPLE
THINGS, AND STMPLE MUSIC (FOLK~LORE), AND ALL OF THEM ARE POTENTTAL BUYERS OF

YOUR PRODUCT. ??

Maybe it's time to think, I am
Gratefully yours,

Fred Rose

i

i
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or appreciation. To say we do not like is merely to indicate

that we do not appreciate. Except for the absolute neces-
is of life, our sense of appreciation determines the value of
h gs, especially art and music. For instance, a Rembrandt has
¢ value than the Sunday Comics as for as some people are
f cerned. This does not mean that one who appreciates a Rem-
tradt is in any way superior to, or better than, one who does not;
| aly means that they appreciate different things. The same is
h» of music. The musical works of so-called masters of music
b upon the ears of many people not as musical master-pieces,
nrcxs a lot of noise that the world would be better off without.
u, 1e people would no doubt stand in the rain to hear Bing Crosby
n, or to hear Harry James blow a trumpet. On the other hand,
vare not likely to find those who love the works of musical
niters shouting the praises of popular music. Music, without a
lcbt, is a matter of individual appreciation. A
it. this day and age, when almost every home, apartment and
)l room is considered empty without a radio, the music ear of
% individual must be given careful consideration by those
sged with the responsibility of operating the broadcasting busi-
3. For every Radio station and Network is operated for the
i purpose of getting, maintaining and interesting listeners.
irrdcasting is strictly big business; and hke all other big business,
#-tly commercial.

}»)UR likes and dislikes are determined by our sense of taste
\

I

i 'so happens that there are only two types of Radio shows that
k.eve and maintain a consistent and faithful audience: one, the
(’z ‘phonic or classical; two, the folk music programs, better known
{ hillbilly” and "western” Barn Dances. The latter type is the
mt expensive, and requires far less exploitation; yet neither
{’» show depends upon outside exploitation for success.
it se kind of programs have two entirely different audiences, but
[L oeople who make up these two audiences are every ready and
t ng to turn their radios on and listen. The admirers of the
#sics will seldom be caught listening to the Grand Ole Opry,
[f to people who view Saturday night wasted unless they hear
t Grand Ole Opry, the Boston Symphony is a waste of time.
t, these listeners constitute the most dependable audiences
»wn to Radio.

..ost folk songs appeal to the sympathetic side of people, since
lt of them tell a story either of love gone wrong or the details
g )rne tragic incident. Practically everyone is sympathetic when

~ observe or hear about a one sided love, even tho’ they are
personcdly acquainted with the parties involved. This is be-
L se they, themselves, have at one time or another been emotion-

t‘ entangled and know how it feels, or think they do. The:

t'pathetic feelings of people like these made folk songs like
! body's Darling But Mine,” "It Makes No Difference Now" and
¢ Letter Today' very big hits.

t'ght here is a good place to point out that a Folk Song is never

v ract; it appeals more to memory and feeling than to imagina-
¢, In fact, many Folk Songs serve as community history books,

‘quse they relate the details of some community occurrence

rch'is never found in history. “The Death of Floyd Collins,”
f se James,"” "Billy RlChCII‘dSOI’l s Last Rlde,” "The Wreck of Old

" "Little Marion Parker,” “Casey Jones,"” and other such songs
i the actual stories of people and deeds set to music. Folk Songs
le than once have preserved the name of men and incidents

rch would have been forgotten.

- important appeal (and very strong one, too) of Folk Songs is

'DIO DAILY
"

By Riley Shepard

President, American Federation of Folle Artists

its own thru the vears.

it goes on dand on

the way they teach moralily. Many ol them not only tell a story
but also relate a moral. The teachings of ‘right living’ is always
evident in these songs. Where can we {ind a better example of
the evils of illicit love and jealousy than in the musical story,
"Frankie and Johnny"? And where can we find a better lesson
on "crime does not pay” than in such songs as, “The Prisoner's
Song,” ""Moonlight and Skies,” “The Gangster's Warning,” “Lamp
Lighting Time in the Valley,” "The Convict and the Rose” and
“John Dillinger? Folk Songs have taught the advaniages of
good citizenship and rightlul living {or generations.

Unfortunately, Folk music does not enjoy too much respect in the
world of commercial music. That is to say, the American Folk
Song doesn’t. Major music publishers have spent fortunes on folk
music of other nations; they import it, exploit it to the nth degree,
and sell it to the American Public as something ‘classical.” That,
they have made money, I don't deny, and I suppose they know
what they're doing, but it seems to me they could have made much
more money—{it that is their aim)—if they would give a litile more
attention to the Folk Songs of America. They are just now begin-
ning to realize that they have overlooked millions of dollars by
ignoring American Folk Songs, and they are at present giving
much more attention to ‘good old mountain music’ than would have
been considered sane a decade ago. This sudden interest came
about when Folk Songs like "You Are My Sunshine,” "There's a
Star Spangled Banner Waving Somewhere” and “Pistol Packin'
Mama' became such tremendous hits without any of the cost and
usual nation-wide plugging that goes into the making of a hit song.

®

In Radio, Folk Songs and singers have always fared well—tho’
their real value has never been tested. But the facts can speak for
themselves. The oldest shows on the air today are ‘hillbilly’ pro-
grams. ,The National Bam Dance, originating from WLS in Chi-
cago and carried by NBC, has seen many big-time shows come
and go in its successful career. And it is a bigger show today
than it ever was.

The Grand Ole Opry, aired from WSM in Nashville and also
carried by NBC, is another ‘hillbilly’ program that has maintained
In fact, independent stations that can't
afford any other kind of live talent, usually find a way to air at
least one ‘hillbilly’ show. Many independent stations exist with
and by such talent. And the popularity of such programs are not
limited to any ‘specific locality as some may believe. From Cali-
fornia to Maine 'hillbilly’ shows meet with success. Even in the
heart of Broadway, ‘hillbilly’ shows manage to pack ‘em in. Over
in Philadelphia, WFIL wanted to build a barn dance; and while
the skeptics looked on and advised against it, WFIL imported
cowboy singer Jesse Rogers from Texas, The Sleepy Hollow Cow-
boys and Cowgirls from the Middle-west and they, together with
program director Jack Stock, put together one of the best 'barn
dance programs' in the country. Now carried by ABC, the show
is enjoying nation-wide popularity, and shows no signs of letting up.

Make no mistake about it, these entertainers are real musicians
and singers. Cowboy and Hillbilly bandleaders and singers like
Bob Wills, Spade Cooley and Red Foley can play and sing any
kind of music, but they prefer Folk Music. Talent such as they
possess is bringing to American Folk Music universal recognition
and respect. Of course, it would not be fair if I failed to mention
composers of Folk Songs such as Fred Rose, Steve and Ed Nelson,
Milton Leeds, Jenny Lou Carson (and many others too numerous
to list), who are composing music and writing lyrics that will stand
the test of time.

139



www.americanradiohistory.com

RILEY SHEPA

(THE COWBOY PHILOSOPHER)

RECORDINGS . . .
MUSICRAFT RECORDS
RADIO
AMERICAN BROADCASTING CO

UNDER CONTRACT TO

'LEEDS MUSIC CORP.

RKO Bldg. Radio City, New York

AMERICA’S FAVORITE WESTERN HUMORIST
AND FOLK SONG STYLIST
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Barber Shop Time

;:Down 1o earth dramatization of the
2neral happenings in a typical small
{:wn barber shop with the ever present
iztber Shop Quartette; The champion
t1ll Story Teller; RFD McGee, the local
.-ral mail carrier; The local wit; an oc-
. isional traveling salesman or guest ar-
t; and all the other local characters
sven in. Has humor, home spun philos.
ohy, pathos, and vocal harmony remin-
zent of the good old days.
. vailability: Live talent or E. T.
i'me Units: 15 min., 5 days weekly
iadience Appeal: Entire family
-iggested for: Evenings between 6.00 and
8:00
Jent Suitability: Any preduct used in
the barber shop as well as the home.
Hair Tonics, Shave Cream, ete.
jiltmber of Artists: 7
niiidition Facilities: Transcriptions
:3ibmitted by: American Institute of Folk-
lore, 1697 Broadway, New York,
N. Y. :

i
y
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e W S g g
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Barn Dance Jamboree

7 One hour air show presented in connec-

¢ i1 with 22 hour stage show from down-
jl.om Cleveland auditorium seating 2,000
[ »ple. Barn dance type of show with
t~1sic and comedy. Show often features
srxdience participation games, such as
; smtry store, etc. Provides beautiful mer-
ti-zmdising possibilities along many lines.
i.lr'e audience of 1.500 to 2,000 people
izech Saturday night.

1iPailability: Live talent

“Tlne Units: 60 minutes, once weekly
12Edience Appeal: Entire family
v:3ggested for: Evening

}“Cent Suitability: General

i~Nmber of Arlists: 20 people

r-2dition Facilities: Transcriptions
2‘tbmitted by: WJW, 1375 Euclid Ave.,
V Cleveland 15, O.

Blues in the Night

: Starring Josh White, one of America’s

| fest Negro folk singers and gquitarists,

i ed his five-year-old son, Little Josh, work-

¢ iy with an insfrumental group. As master

1 ¢ ceremonies, White sings favorites out

# (the great book of American folk song,

“-ad tells the story of each song to his

| nung son. Regqular guests include stars

{"“ho represent in their music an important

-spect of American life. Each program

}'atures a dramatization of the story of

#'"hite’s principal song,

livailability: Live talent

¢ime Units: 15 or 30 minutes, optional

! weekly

‘udience Appeal: Entire family

1ggested for: Evening

lient Suitability: Any client

tumber of Artists: 7-12

ubmitted by: Mary D. Chase Produc-
tions, 875 Fifth Avenue, New York 21,
N. Y.

i
!
i

Farm & Home Hour

Usual live talent old time music pro-
ram, with station’s top Hill Billy enter-
liners, broadcasting regularly for the
ast eleven years, will top audience re-
‘ponse of any program on the station.
‘live times weekly, Monday-Friday, 11:15.
:1:45 a.m. Client suitability general. Eight
_trlists, Market and stock reports, weather,
Availability: Live talent

fime Units: 30 minutes, 5 times weekly
fudience Appeal: Entire family

Submitted by: Radio Station WPAR, Park-

Footl Pattin® Time, With
Granpa Hawlins

This is a record show, consisting of
Hillbilly and western tunes. One man
does the entire show. Granpa Hawking
and the announcer are one. Now drawing
nore mail than all other shows on sta-
lion combined. Almost impossible to guess
hat one man does the whole show. The
contrast between Granpa’s voice, and
that of the announcer is amazing. Fun,
music, patter, poetry.

Availability: Live talent or E. T.
Audience Appeal: Entire family

Time Units: 30 minutes, 5 times weekly
Suggested for: Morning or afternoon
Client Suitability: Farm Products, Farm
Machinery, Bakery, Grocer, etc.
Number of Artists: 1

Cost: Bdsed on size of station and market
sudition Facilities: Transcriptions
.ubmitted by: KOB, Albuquerque, N. M.

Green Mountain Ramblers

Although this is a hillbilly show, it is
not the average., Rather than rough and
choppy lunes, they feature smooth, slow
tunes with a hymn and thought for the
day during the show.

Availability: Live talent

. Time Units: 25 minutes, 5 times weekly

Audience Appeal: Entire family
Suggested for: Early morning

Number of Artists: 5

Audition Facilities: Transcriptions
Submitted by: Radio Station WHOT, St.
Joseph and Monroe Sts., South Bend
4, Ind. :

Half Past Roon

An outstanding hillbilly variety quarter-
hour featuring top-notch folk singers and
instrumental combinations capable of pre-
senting a well-rounded selection of the
"toe-tickling, foot-pattin’“ rhythms. The
musical portion of the program is en-
hanced by the sage comments and home-
spun humor of emcee, “Chick Martin.”
Included as a special feature of “Half
Past Noon” is the “on-the scene” inter-
view of Merrill Langfitt, KMA Farm Direc-
tor. These interviews are friendly, infor-
mative and of ¢ human interest nature,
Merrill Langfitt travels from farm to farm
with his wire recorder as he visits the
outstanding farmers located in lowa, Xan-
sas, Missouri and Nebraska and later airs
such interviews -over “Half Past Noon.”
Availability: Live talent
Time Units: 15 minutes, 3 times weekly
Audience Appeal: Entire family
Suggested for: Morning
Client Suitability: Dealer
Number of Artists: 8-3
Cost: $15.00 per program
Audition Facilities: Transcriptions
Submitted by: Rdadio Station
Shenandoah, la.

KMA,

“Hiram’s General Store>

Every day, “the boys” gather down at
Hiram’s General Store for some idle gossip
and music-making. The cast includes reg-
ulars, Hiram: Zeke, manager: Dymnamite,
clean-up man; and constant loungers,
Grenpaw. Rosco, and Ernest . . . all char-
acters in their own right. Much humor is
written into the script, with the various
characters always talking in hillbilly dia-
lect, with musical friends who give out
with song at the “store.”

‘| Avdilability: Live talent

Time Units: 15 minutes, 5 times weekly

ersburg, W. Va.

v .
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Audience Appeal: Entire family

Suggested for: Afternocn, 12:45-1:00 p.m.

Client Suitability: Products with appeal
for rural folks

Number of Artlists: 3 or 4

Audition Facilities: Transcriptions

Submitted by: Central New York Broad-
casting Corp.—WSYR, 224 Harrison
St., Syracuse 2, N. Y.

Home on the Range

This is a scripted western musical, with
top male quartette. and one other male
vocalist backed by five-piece western
instrumental ensemble. The owner of the
mythical ranch emcees the program, dis-
cusses with the audience and his boys
daily happenings in their lives, and in-
troduces the musical numbers.
Availability: Live talent
Time Units: 30 minutes, once weekly
Audience Appeal: Entire family
Suggested for: Evening
Client Suitability: Household Products or
Farm Implements

Number of Artists: 11

Submitted by: CFRB, 37 Bloor St., W.,
Toronte, Ontaric

Jerry & Sky,
The Melody Men

Jerry and Sky are from the Smoky
Mountains of Tennessee—hillbillies with
the “real touch.” They both play gquitars,
banjoes, harmonicas, sing and yodel.
They have been on scores of radio sta-
tions, and have won popularity and favor
in every city where they appeared. 208
S-minute episodes available, or this series
may be used as a hillbilly library, for
making one-quarter hour shows.
Availability: E. T.

Time Units: 5 or 15 minutes, 1 to 5 weekly

Audience Appeal: Entire family

Suggested for: Morning, afternoon or eve-
ning

Client Suitability: Any type

Number of Artists: 2 (Jerry & Sky)

Audition Facilities: Transcriptions

Submitted by: Kasper-Gordon, Inc., Boston
16, Mass.

KNET Korral

A twenty-five minute nightly program
of popular cowboy music, 9:30 to 9:55
p.m. Music furnished by one of the larg-
est recorded and transcribed libraries in
the state, of Cowboy and Western Music.
Full variety of entertainers, and MC’ed
by one of the most popular Western Disc
Jockeys in this neck of the woods, “Cow-
boy-Gene” Meyers. Show is so popular
that it is carried in preference to net-work
shows which are available over Mutual
lines at the same time.

Avadilability: E. T.

Time Units: 25 minutes, six days weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Anything of general
family appeal

Number of Artists: Disc Jockey only

Audition Facilities: Transcriptions

Submitted by: Radio Station KNET, 218
Municipal Bldg., Palestine, Texas

“Korn Kobblers”

1946 =« « HILLBILLY : « I947

in New Yorlt, thereby proving a Metropoli-

tan as well as a Rural interest. 130 epi-

sodes.

Availability: E. T,

Time Units: 15 minutes, 3 to 5 weekly

Audience Appeal: Entire family

Suggested for: Anytime

Client Suitability: All types

Audition Facilities: Transcriptions

Submitted By: Exclusive Radio Features
Company, Ltd,, 14 McCaul Street,
Toronto 2B, Ont.

Maybelle Carier Family

This clever group of Mountain family
entertainers features Maybelle, one of the
original Carter Trio and her clever daugh-
ters, Anita, June and Helen, together
with Dock and Carl. They do a lot of solo.
harmony, group singing and yodeling.
Instruments include the zither, five string
banjo, harmonica, rhythm and take off
accordion, bass and mandolin. -
the MC and Barn Dance caller,
doubles as Aunt Polly, a comedy charac-

guitar,

June,

ter with monologue and dance.

Availability: Live talent

Audience Appeal: Entire family

Suggested for: Morning

Number of Artists: 6

Submitted by: W. M. Ellsworth, 75 E.
Wacker Dr., Chicago 1, Il

Melody Round-Up

Hillbilly, Western and Folk music pre-
sented in half-hour format and emceed
by Cliff Rodgers. who has lived with this
music as a major interest. The effect with
which his personality ties the show to-
gether is reflected in the mail-pull without
other incentive. Rodgers’ experience with
this type music both before and during the
war when he built shows for the ETO,
resulls in brief and informative comments
that interest in the listener.

Avadilability: Live talent cr E. T.

Time Units: 30 minutes, 5 weekly
Audience Appeal: Entire family
Suggested for: Afternoon

Client Suitability: General

Number of Artists: 1

Submitted by: WHKK, 51 West State St,,
Akron 8, O.

Morning Round-Up

Starring Tex Fletcher and his famous
cowboy quartette of radio, records and
the movies, A program of interesting
anecdotes and songs of pioneer days
spiced with informal quips and chatter
to interest school kids. Has a gimmick
tie-in and brings a school child to the
radio station once a week as gquest on
the air. Tex to give recitals in schools
and personally select each guest.

Availability: Live talent or E. T.
Time Units: 15 minutes, 3 to 5 times week-

Bright, gay music, featuring Allan Court-
ney and Red Evans, as Masters of Cere-
monies. The “Korn Kobblers” is a Novelty- f
Instrumental group, with an entirely new
interpretation of music and song. The:
“Korn Kobblers” are being heard over
thirty-five Canadian and American Sta-
tions, and are proving to be audience
builders. At present, they are appearing

ly during school months

Budience Appeal: Juvenile

Suggested for: Mornings before school
hours

Client Suitability: Mirs. of
foods, juices, or beverages.

ARudition Facilities: Transcriptions

Submitted by: American Institute of Folk-

lore, 1697 Broadway, N. Y. C.

breakiast
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“THE VOICE OF THE HILLS"”

RED FOLEY

SINGING

STAR
OF
PRINCE ALBERT'S

“GRAND OLE OPRY™

NBC
- COAST TO COAST

‘ FROM .

WSM, NASHVILLE, TENN.
DECCA RECORDS
MONOGRAM PICTURES

PERSONAL MANAGEMENT

WILLIAM ELLSWORTH

UNDER CONTRACT TO

LEEDS MUSIC CORP.
RKO BLDG., RADIO CITY, NEW YORK

75 E. WACKER DRIVE, CHICAGO, ILL.

RADIO DAILY
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‘Sons of the Pioneers”
“{vo hundred selections of folk music
emphasis on hill-billy and Western
s. Recorded on 12" lateral cul, Viny-
:pressings, 33 1/3 rpm. Available on
ght purchase basis.

tilability: E. T. o

ience Appeal: Entire family

ition Facilities: Transcriptions

mitted by: Standard Radio, 360 N.
Michigan Ave., Chicago 1, Il

| ““The Night Riders”

is program is striclly for eniertain-
- of the very best sort. The band is
;> up of four men who are not only
cians, but definite radip personalities,
:1g their programs, the boys rum the
ut of mood, tempo and type, giving
:d entertainment to a general qudi-
t. And here’s the good part: the show
aited to any product or advertiser.
pversatility of the artists allows a pro-
1 of cocktail as well as hillbilly music.

-lability: Live talent

- Units: 15 minutes, 6 days weekly
.ence Appeal: Entire family

rrested for: Early morning or early
evening

at Suitability: All types

tber of Artisis: 4

: Based upon size of station and mar-
ket

ition Facilities: Transcriptions

hitted by: Radio Station WWNY, Wa-
tertown, N.Y.

The Texas Rangers

America’s finest music of the man on
horseback.—Music with mass appeal.—
Music that makes the West live again.
Young and old alike thrill to these vocal-
ists and instrumentalists of stage, screen
and radio fame. So flexible is the library
of "America’s finest western musical unit,”
that literally thousands of different pro-
grams can be created without repeating
the same show twice. Here is the answer
to your needs for a program that never
grows old.
Avdilability: E. T. :
Time Units: 15 minutes, 7 days weekly
Audience Appeals: Entire family
Suggested for: Evening
Client Suitability: All types
Number of Artisis: 8
Cost: Upon request
Audition Facilities: Transcriptions
Submitted by: KMBC, Pickwick Hotel, Kem-

sas City 6, Missouri.

The Village Barn Dance
A half hour Saturday night show fea-
turing the best cowboy and folk artists
of the country, vocalists and instrumen-
talists. To emanate from New York's
famous country night club, The Village
Barn and will come on the dir with a real
live square dance. Will have full co-
operation of the proprietor of Barn.

Avdilability: Live talent

Time Units: Half hour weekly.

Audience Appeal: Entire family
Suggested for: Saturday night, 8:30 or

9:30

Client Suitability: Patent Medicine, Syrup,
Tobacco Mirs.

Number of Artists: 10 to 20, depending on
budget

Audition Facilities: Transcriptions or will
pipe live talent

Submitted by: American Institute of Folk-
lore, 1697 Broadway, N. Y. C.

Western Serenade

This is a program out of the West . . .
smell of leather, buckin’ broncos, and
romance, with a special weekly bam
dance. The tunes combine the old tradi-
tional folk music with present day cow-
boy and hillbily music. This show
recommended for institutions, advertisers,
sporting goods, automotive manufactur-
ers, etc.
Availability: Live talent and E. T.
Time Units: 15 minutes, 7 weekly
Audience Appeal: Entire family
Suggested for: Morning

Client Suitability: Institutional, Sporting
Goods, Automotive Manufacturers,
etc.

Audition Facilities: Transcriptions

Submitted by: Keystone Broadcasting Sys-
tem, Inc., 6331 Hollywood Blvd., Hol-
lywood 28, Calif.

Westward Ho

Much of the world’s greatest music has
come from Western America. Curley
Bradley has taken the best of our wes-
tern music and woven it into an easy
listening five-minute production—in real-
ity a song story of the West. A sprinkle
of Curley’s friendly philosophy, added
to each western ballad makes each show

a masterpiece of showmanship. This

Stark-Glenn production is the answer fo

the radio stations’ programming problem

and a sound investment for the adver-

tiser.

Availability: E. T.

Time Units: 5 minutes, 5 times weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: General

Number of Artists: 3

Cost: Based upon station’s own time rate

Audition Facilities: Transcriptions

Submitted by: Transcription Sales, Inc.,
117 West High St., Springtield, O.

Arthur Smith and His
Crackerjacks
Hayloft hilarity at its best . . . mountain

lighted by distinctive rhythmic arrange-

ments of current popular tunes . . . all

served up by Arthur Smith and His

Crackerjacks, four type-true vocalists with

accompaniment of accordion, fiddle, and

“the smoothest guitar in the South.” An

increasingly enthusiastic farm and in-

dustrial audience — plus packed-house

personal appearance dates—prove that

for a show especially sponsorable locally

. « . it's Arthur Smith and His Cracker-

jacks.

Availability: Live talent or E. T.

Time Units: 15 minutes, 5 times weekly

Audience Appeal: Entire family

Suggested for: Anytime

Client Suitability: General

Number of Artists: 4

Audition Faciilties: Transcriptions or will
pipe live talent

Submitted By: WBT, Charlotte 2, N. C.

1946 + FOREIGN IANGUAGE « I947

lewish Women’s Hour”

labraces the gamut of Jewish taste in
irtainment, including racial, classical.
tious and popular music; drama; ben-
ent, charitable, religious and public
ice features., This program has been
he air over our facilities uninterrupt-
- for over 12 years—a ready made
ence for any type of advertiser.
ilability: Live talent and E. T.

iy Units: 1, 15 or 30 minutes, 5 times
weekly

ience Appeal: Entire family

-yested for: Afternoon, 4-5:30

at Suitability: All

iber of Artists: 2 to 8

nitted by: WBNX Broadcasting Co.,
Inc., 260 East 161st St.,, New York 51,
N. Y.

ts Aventuras de Dexter
Randolph
.as Aventuras de Dexter Randolph”
i: serial of adaptations in the Spanish
t Portuguese languages, The English
tion is wellknown to all, for it car-
“ a great universal appeal. It is a
‘-man shop, and, thus, suitable for
:ientation on the smallest of stations.
j1ilability: Live talent or E. T.
'¢ Units: 15 minutes, 1 to 6
i wockly
llence Appeal: Entire family
t'gested for: Afternoon or evening
inber of Artists: ]
tlition Facilitios: Sample scrip!s

timos

_“\D10 DAILY

PR

Submitted by: Broadcasting Program Ser-
vice, 45 West 45th Street, New York
19, N. Y.

Latin-Americen News
Blanca Estrella, bi-linquist of Cuban
birth, broadcasts full summary of world
news in Spanish six times weekly at 1:50
to 2:00 p.m. This is a reportorial service
for Spanish speaking listeners in South
Florida and Cuba. Interviews with prom-
inent Latin-American personalities fre-
quently included.

Avdilability: Live talent

Time Units: 10 minutes, 6 times weekly

Audience Appeal: Entire family (Spanish)

Suggested for: Aftemoon

Client Suitability: Any manufactured ar-
ticle with Latin-American distribution

Number of Artists: 1

Audition Facilities: Transcriptions

Submitted by: Isle of Dreams Broadcasting
Corporation, 600 Biscayne Blvd,,
Miami 30, Fla.

Prittsburgh Star Italian
Hour

Program consisis of distinctive popular
and classical lalien music with Italian
spoken commercial spot announcements
and dramatic series. Program covers Tri-
Stale area of Pennsylvania, Ohio, and
West Virginia.
Avadilability: Live ialent and E. T.
Time Units: 45 minutes, Sunday through

Friday, weekly

Availability:

Audience Appeal: Entire family

Suggested for: Afternoon

Client Suitability: General

Number of Artists: Vary

Cost: Based on type of program and dur-
ation

Audition Facilities: Transcriptions

Submitted by: Pittsburgh Star, 904 Web-
ster Ave., Pittsburgh 19, Pa.

Polish Varieties Program

Both

Time Units: 1, 5, 10 minutes, daily

Audience Appeal: Entire family

Suggested for: Afternoon

Client Suitability: Bread, Scap, Beer, Drugs

Number of Artists: 7

Cost: On application

Submitted by: Polish Broadcasting Bureau,
WHLD, 754 Fillmore Ave., Bufifalo 12,
N. Y. .

“The Horseman of
Justice” (In Italian)

"The Horsemem of Justice” deals with
an Italian Robin Hood, whose purpose is
to see that the poor are defended and
justice is done. His various adventures
are catalogued in the series.
Availability: E. T.

Time Units: 15 minutes, 5 times weekly
Audience Appeal: Entire family
Suggested for: Morning

Client Suitability: Varied products
Number of Artists: About 10

Audition Facilities: Transcription:

Submitted by: WOV, 730 Fiith Ave., New
York 19, N. Y.

The Hour of Happiness
(In Italian)

The Hour of Happiness is a parficipating
program composed of comedy sketches
and appropriate recorded music. Main
characters are a comedy team who use
Italian dialects.

Availability: Live talent and E. T.

Time Units: 60 minutes, 6 times weekly

Audience Appeal: Entire family

Suggested for: Afternoon

Client Suitability: Varied products

Number of Artists: 2

Audition Facilities: Transcriptions

Submitted by: WOV, 730 Fifth Ave., New
York 19, N. Y.

“The Unkrown Womanr®
(In Italian)

A murder has been committed, which
has been made to appear accidental.
Serial deals with the search for the
murdered.

Availability: Live talent

Time Units: 30 minutes, 6 times weekly

Audience Appeal: Entire family

Suggested for: Evening

Client Suitability: Varied products

Number of Artists: About 10 '

Audition Facilities: Transcriptions

Submitted by: WOV, 730 Fifth Ave.. Mew
York 19, N. Y.
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