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House of Blues rejects Anschutz

The Rocky Mountain News reports 5/17
that the House of Blues board of direc-
torshas rejected Phil Anschutz's Con-
certs West bid to take over its chain of
nightclubs, amphitheaters and concert
booking. Now, both Concerts West and
Clear Channel Entertainment are both
out of the running. Fred Rosen's
| Key3Media and Entercom are the two
final contenders to buy the nation’s sec-
ond-biggest concert company.

Orban/CRLI reworks debt

Orban/Circuit Research Labs Inc.
(O:CRLI) has once again reworked the
terms of the debt it owes Harman Inter-
national (N:HAR) from two years ago,
when CRLI acquired Orban for $10.5M.
For the second time, Orban/CRLI has
gotten Harman to rewrite the terms of two
notes for $5M and $3.5M. It's also gotten
several payment extensions along the
way. As things stand now, the notes,
which accrue interest at 12% (originally
8%), won't be due until 12/31/03

Jimmy de Castro gets Award

Jimmy deCastro will receive the 2002
Lifetime Achievement Award from the
Radio Broadcasters of Chicagoland at
the seventh annual Achievement in Ra-
dio Awards (AIR). The AIR Awards, which
recognize excellence in local radio and
benefit the March of Dimes, will be held
11/ 7 at the Hyatt Regency Chicago.

Howard Holder dies at 85

Howard Randolph Holder, Clarke
Broadcasting's Chairman since 1990
and former President of the Georgia
Broadcasters, died at 85 years of age
on 5/6. The Athens, GA resident had
extensive experience in radio, begin-
ning at WHBF in Rock Island, IL in 1939
After service in WWII ('41-'45), he was
an announcer at WOC-AM in Daven-
port, 1A, 1946-47

Rick Sanchez joins HBC for radio show

Rick Sanchez the former WSVN-TV
Miami anchor and new MSNBC morning
anchor has signed with Hispanic Broad-
casting (HBC) for a new weekday radio
show. Sanchez will host “Buenas Tardes
America” on Hispanic's WQBA-AM, Mi-
ami and WADO-AM, New York from 3pm
to 5pm. The show focuses on current
events and issues that affect Hispanics.

TV, radio workers get job aid in AZ

Arizona Governor Jane Hull signed
into law 5/22 a bill restricting broadcast
stations’ ability to impose contract
clauses that keep employees from go-
ing to work for other outlets. The bill
(SB1042) allows TV and radio staffersto
seek work at another station if their con-
tracts are not renewed or they are fired.
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Hollings Kkills
MErgerreview
proposal

Sen. Ernest Hollings (ID-SC) was suc-
cessful in his attempts to quash an inter-
agency agreement proposal between
the DOJ and FTC that would put all
media mergers under the DOJ’s Antitrust
Division (RBR 3/25, p. 2). The Bush
administration dropped the controversial plan 5/20. The DOJ and FTC wrote
Senate committees that they would abandon the agreement that would deem
which agency should review mergers in specific industries. DOJ would have
authority over mergers in the Internet, software, telecommunications, media
and entertainment industries; the FTC would review mergers in health care,
energy, computer hardware, automotive and biotechnology.

The administration’s notice came just days before a Senate Appropriations
subcommittee chaired by Hollings was scheduled to consider budget items for
both agencies. Hollings had threatened to cut the agencies budgets if they
carried out the agreement. The senator was against the agreement because it
gave oversight of media and entertainment mergers to DOJ instead of the FTC,
an independent agency with members from both parties. -CM

Ernest Hollings

CARP rejected; 30 days until final decision

The US Copyright Office has rejected the CARP panel’s royalty fee recommen-
dations. A final determination will be made by 6/20
Digital Medlia Association Executive Director Jonathan Potter commented that
Librarian of Congress James Billingham’s rejection of the proposed rates “offers
hope that the final royalty will be more in line with marketplace economics
RBR observation: The rejection of the CARP proposal may have saved
hundreds of webcasters

XM’s repeaters
under bipartisan
congressional scrutiny

The NAB and other broadcasters’ lobby
ing efforts may have finally paid off—
with bipartisan support at that. Two
Congressmen—Energy & Commerce
Comniittee Chairman Billy Tauzin (R-
LA) and Committee member Gene Green
(D-TX)—fired off a letter to FCC Chair
Michael Powell 5/22, objecting to XM
Satellite Radio’s patented technology that
would allow it to transmit local content
from its terrestrial repeater network. At
issue are XM's permanent repeater license applications.

From the letter: “XM has received a patent on technology allowing them to
convert a terrestrial repeater into essentially a low power radio station allowing
it to insert locally flavored programming in direct violation of their license. We
beleive the FCC needs to closely examine this possibility before making
permanent any license for XM's terrestrial repeaters Specifically, the FCC should
ascertain the exact location of every repeater, the interference issue justifying
its existence, and an explicit statement acknowledging that said repeaters will
never be utilized to feed locally differentiated programming.”

“We're obviously pleased to see members of Congress raising questions about
what appears to be a very disingenuous ploy by the satellite radio folks to explore
local programming options,” NAB spokesman Dennis Wharton tells RBR.

RBR observation: Amazing that this is what it may take to finally get the
FCC to address the repeater issue. The Commission all but ignored NAB’s
filings on the matter, and all the press on it as well. BTW, RBR already has
the database of these repeaters if anyone is interested. Call April Olson @
703-719-9500 to order your market repeater report.—CM

Billy Tauzin
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Feingold introducing bill to
quash industry practices

The Chicago Tribune reports 5/23 that Sen. Russell
Feingold (D-WI) will introduce a bill likely next
month to curtail or eliminate a number of industry
practices that he says have led to higher concert
ticket prices and homogenized radio programming
that features only the most financially-backed art-
ists. The statement comes as the industry is already
under scrutiny from legislators including Rep.
Howard Berman (D-CA), who are calling for the
tide of consolidation that has concentrated power
in a handful of conglomerates, particularly Clear
Channel Communications, to be reversed.

“It is striking the
range of people that
radio deregulation has
affected negatively in
different parts of the
music industry and the
economy, Feingold
said. “It’s a sign of how
offensive this system
has become. The rea-
son I have put it high
on my agenda is the
range of people it has
affected: artists, con-
sumers, labor groups,
concertgoers and every person who listens to radio.
This is an antidemocratic trend, because a free society
is made up of a variety of voices. So to have music
homogenized and controlled by a few big companies
is a significant issue in a democracy and a culture..”

An unprecedented coalition of musicians, artists,
union groups, retailers and labels have joined Feingold
and other politicians to call for sweeping changes in
an industry. The group, which launched the cam-
paign 5/24 (after our deadline for this issue) will
release a joint statement signed by “10 of the major
organizations representing the musicians and indus
try that seek major changes in how music reaches
listeners overthe radio,” said the Trib. The group will
also call for reform of “legal” payola (labels funnel
ing promotional money to stations through indie
promoters in exchange for airplay consideration)
Since ‘96, concert ticket prices have risen 61%
Feingold’s office told the Trib, whereas the con
sumer price index has risen only 13%

Russell Feingold

Reactions from the CARP rejection

The NAB and Arbitron have both issued state
ments on yesterdays (RBR.com 5/21) news that
the US Copyright Office/Librarian of Congress
has rejected the ridiculous CARP royalty recom-
mendations (RBR 2/25, p.2)

“NAB is pleased the Librarian of Congress has
rejected the rates and terms recommended by the
Copyright Arbitration Royalty Panel for the use of
sound recordings for webcasting,” says NAB's Jeff
Baumann. “We are hopeful the Librarian’s final
determination will result in rates and terms that reflect
market reality.” Says Bill Rose, VP/GM, Arbitron
Webcast Services: “We are pleased about today’s
decision and we are eager to hear what the Librarian
of Congress will decide on 6/20. We are hopeful a
decision will be reached that will enable the webcasting
medium to continue is growth and reach its potential

| as an advertising medium”

The Media Audit

Sets The Pace In The Local Market Qualitative Audience Industry.

e The Media Audit added questions for local media website ratings in 1998.
e Two years before any other qualitative service followed suit.

If you are looking for innovative leadership
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Promotions

Bryan Farrish Radio Promotion
in Sherman Oaks (Los Angeles)
has a part-time opening for a
promotions person to work from
our office, assisting our other
promoters. If you are not in LA,
please forward this to an associ-
ate in LA who may be interested.

Promote our client syndicated
talkshows to commercial radio
for clearances. Promote our cli
ent indie artists to commercial
radio, for airplay.

Experience: Any of the
following: Talkshow affiliate rela-
tions, Indie record promotions,
Statiqn on-air, Station sales, Sta-
tion promotions, Station program-
ming, Label radio promotions.

To apply: Call 818-905-8038 x27

Clear Channel creates
“Clear Channel Advantage”

Clear Channel is reconfiguring
its ad sales divisions to lever
ape cross-platform or multi
platform deuls tor advertisers
The new unit, Clear Channel
Advantage, will sell advertis

C - §

all of its properties, lacluding

radio, TV, outdoor and live
entertainment. Clear Channel
is also merging part of CC Er

tertainment, which sells local
sponsorships, into the
company’s radio-sales group
(see other story)

Says CCU President/COO
Mark Mays: “Clear Channel Ad
vanrage leverages the power of
Clear Channel’s unique national
tootprint with our unparalleled
multi-platform advertising op
portunities. The Clear Channel
Advantage advertiser may now
exploit any combination of ra
dio, TV, outdoor and entertain
ment advertising or marketing
opportunities across geogra
phies as custom as a single
market, a regional trading area,
the entire country, or globally
Clear Channel Advantage is
poised to reach into every divi
sion of Clear Channel and ex
tract the right mix of advertis
ing—whatever the combination
of platforms—to maximize sales
for our clients

Clear Channel Advantage
staffers will report to CC Radio
President/COO John Hogan

New Jersey cluster 0K'd,
Copps dissents

In a tliree-to-one decision, the
FCC has approved multiple deals
by Charlie Banta's Millennium
Radio Group to acquire WADB.
AM, WOBM-AM & FM, WJLK-FM
& WBBO-FM in the Monmouth-
Ocean Counties Arbitron market
in New Jersey. The Commission’s
Republican members accepted
Millennium’s argument that the
market has a high percentage of
listening to out-of-market stations,
lessening concerns about market
contentration.

Vichael Copps

The FCC’s lone Democrat,
Michael Copps, disagreed. I
cannot support the grant of
these transactions, which would
result in one owner owning
five stations in the Monmouth
New Jersey area, with a total of
63.8% of the advertising rev
enues in the market,” Copps
wrote. “While most listeners
may listen to out-of-market sta
tions, these stations do not pro
vide the local coverage that
makes radio unique

TM Century reports (2
revenues down

M Century (O:TMCI) reported

that net revenues w own 12.7
o $2.1M in itz fiscal I
ended 3,31

“The events that occurred o
September 1L, 2001 and the sub

sequent effect on the advertisin
industry had a continuing impac
on second quarter revenues for a
product lines, which historically
derived approximately 50% of rev
enue from barter ag s," the
company saic

Music service revenues were
down 15.6%, jingle revenues
dropped 21.3%, comedy network
revenues were down 27.4%. Tlow
ever, production library revenues
increased 12.9%

TM Century’s net loss for the
quarter was $256K, compared to a
loss of $223K a year earlier

CC Radio and CC
Entertainment merge local
and regional sales

Clear Channel President and COO
Mark Mays announced 5/21 the
merger of its local and regional
sales teams of the Radio division
with the local and regional Music
Group sales teams of CC Enter
tainment, effectively immediately.
Says Mays: “The combined sales
team will provide unprecedented
access for our advertisers to the
unique opportunities of our radio
and live music advertising plat
forms. [The move| offers the
Company’s sales executives the
opportunity to continue their pro-
fessional development, asthey gain
integrated sales experience while
learning other sides of the busi
ness

The merged sales force will
report to CC Radio President/COO
John Hogan. CC Entertainment
will maintain a national sales and
marketing group to sell and ser-
vice advertisers for national con-
cert, theatrical and family tours
and motor sports events, and na-
tional marketing relationships as-
sociated with the division’s live
entertainment venues

Pinnacle Holdings
announces Nasdaq
delisting notification

Tower site manager Pinnacle
Holdings (O:BIGT) announced
5/21 it received an anticipated
Nasdaq Staff Determination that
the Company failed to comply
with the minimum $1 bid price
rule requirement. Its common
stock will be delisted from
Nasdaq at the opening of busi:
ness on 5/24. The Company also

Washington Beat
CCU forms "CCPAC”

Clear Channel announced the formation of its employee-sponsored
Clear Channel Political Action Commiuee (5/20). CCPAC's pumpose
will be to communicite the company’s positions on key governmen
tal and regulatory issues, CCPAC will operate within the traditional
Political Action Commitice guidelines supporting initiatives and
candidates who favor the Issues that will help the company grow it
business and compete fairly in its industries

Says CCU Chalrman/CEO Lowry Mays: “t am pleased 10 announce
the formation of the Clear Channel Political Action Committee, @ move
that 1 believe is long ovesdue. We understand the imponance of our
relationship with government on the local, state and federal levels is
critical to the success of our company. The new CCPAC will give us the
tools to work on issues that are important to us,"—CM

House to hold webcast
royaity hearing 6/13
The House Copyright Subcomminee may further clarify issues on
webcast royalties for the US Copyright Office, which will make the key
recommendations to Librarian James Billington. After wrning down the

CARP vecommendations (RBR.com 5/21), Billington'’s final determina-
tion on rates and terms for the webcast industry will be made 6/20

RBR Stats

FCC releases new station totals
From June 30, 2001 to Dec. 31, 2001

AM stations 4,772 up 45
FM commercial stations 6,089 up 38
FM educational stations 2,259 up 25
commercial VHF stations 576
UHF commercial 740
VHF educational 125
UHF educational 254.
VHF LPTVs 535
UHF LPTVs 1649.

announced that the terms of an
amended and restated master
lease agreement between it and
Arch Wireless Holdings were
confirmed by the U.S. Bankruptcy
Court. Arch Wireless filed Chap-
ter 11 on 12/6/01. The amended
lease agreement provides Arch
with flexibility to rationalize its
network while guaranteeing the
Pinnacle a minimum monrthly
rent. Pinnacle also announced
that it has entered into 2 memo
randum of undersranding to settle
the consolidated securities class
action lawsuit that is currently
pending against Pinnacle, CEO
Steven Day, former CFO Jef-
frey Card, former CEO, Robert
Wolsey and other current and
former directors of Pinnacle

NAB ohjects to new
complaint system

The NAB has told the FCC that it
should not include complaints
about indecency and other pro
gramming in the Commission’s
proposed unified system for pro-
cessing informal complaints from
the public. In a formal filing, the

NAB says the proposed “one
size fits all” system just won't
work with programming com
plaints. For one thing, there's
no provision to attach tapes or
transcripts to the form. The
NAB says there’s no evidence
that there’s anything wrong
with the current system and
that programming related com
plaints by their nature require
Commission review and aren’t
going to be resolved by staff
negotiations between the com
plainant and the broadcaster
Also, the NAB warned that if
programming complaints are
routinely processed like other
complaints it could add to pub
lic confusion over the FCC'’s
authority to regulate content
beyond indecent and obscene
broadcasts. In other words, a
broadcast programming com
plaint simply can’t be handled
in the same way as a complaint
about telephone billing

NAB’s filing notes, however
that the proposed unified system
might be just fine for deating with
technical complaints involving
broadcasters —JM
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By Jefferey Myers
industry, such as April, May, October and f
These windows vary slightly due to format, but it is a
known fact that all stations have three to five months each
year where is tremendous pressure on their inventory
Let us suggest a number /S MAanagers
prevent sellouts and achieve the goal

How Did You Let Yourself
Get Sold-Out?

you let » Personal Selting Principles teaches the 5 P’s—Proper
Planning Prevents a Poor Presentation. Transla
\ tion: Plan your work, then work: your plan
in * Price y mi i budget is acl lata
90-95% sellout Il have inventory you can use to
&f win friends and influence future advertising expenditure
g » Regardl ft fi - market may be, sales
N b 1S tO '\.u’nu-fy pUL»--.. <
al f onda
W .
. 1€ actio r even major ady :uc Be prey 1
News continued... e
H&R Block moves buying biz to
Campbell Mithun
CC Outdoor buys Scottish Radio
Bertelsmann buys Napster after all Holding's outdoor division
Cumulus to reincorporate in DE
Konrad Hilbers Shawn
Fanning
Radio Unica to transmit address
S
o OMD negotiating third ne- i
acceptance survey ' )
W ) _ y XM unveils live performance studio
7
THE Parr-don the interruption

n“ss Russ Parr joins the largest African American radio network company
to make urban radio history.Welcome Russ and Olivia.

To get Russ Parr on in your market, call:

W
AW

o MORNING SHOW Glenn Bryrant Vice President Operations = 412.456.4038 AMERICAN
(@/7 y Cf ¥ Anita Parker-Brown Senior Director, Affiliate Relations - 2 | 2.883.2114 URBAN RADIO
| IVIFZ JOX  Lenore Williams Managsr Program Operations - 412.456.4098 NETWORKS

5/27/02 www.rbr.com




News Radio:

John Rosso

between the Fall and Winrer books

It looks like News/Talk in general seems to have given back a lot of what it gained in the Fall, which, | don't
think was a surprise to anybody. I would say affiliate counts haven’t really grown signilicantly in the last month
rso,” John Rosso, SVP Affiliate Relations, ABC Radio Networks. tells RBR A lot of News/Talk stations kept some

f their increases. WABC is a good example, where they had a great Fall book. Winter was down a little bir [4.0

0 3.9], but they didn’t give it all back

News product
4t musiC stations

A imber of music-intensive stations have added news product since the
say the providers. Of course, it’s not just about 9/11 anymore—news
1 aster now than ever. “Based on the world’s current volatility, Americans
1y abreast of local and national news has increased and many find themselves
tuning into News/Talk radio” says Howard Goldberg, SVP, Radio, Scarborough
] arch. “Non-News/Talk format stations are now considering their oprions to provide
ners with news and information that they had once not offered in the past. This will
n additional emphasis on the News/Talk format stations to meet the program-
ming needs of their core listeners
Tom Callahan, GM of AP Radio, says more than
150 nusic stations have signed up for AP Network
News—its flexible, live audio 24 hour network-
since 9/11. With 600 current affiliates, APNN has
n 25% growth since that day. “While I would say
e intensity of new affiliations has leveled off,
st are ever-mindful of the fact that this issue of
crisis coverage has not gone away and everyone
mbers what happened that first week or weeks
nd how they didn’t have coverage,” Callahan says
And as we have been reminded time and time
again—just when we least expect it if something
happens, we want to make sure the industry is
covered
M: ious AP affiliates increased their
se well. “Before many were getting drive
ti /s, now they're getting it 24 hours or
th etting our audio actualities services-
S Bank and Prime cuts. Those are-things that
re moving,” Callahan adds
n today’s world where everyone is so focused on the bottom line, there’s a natural
1ee-jerk reaction to cut back on news and other programming and focus on selling. But
here’s some basics of the business that can’t be ignored. On 9/11 much of the radio
industry was caught with its pants down
‘It was terrible. You work so hard to build an audience, in any sized market, and then
just to say, ‘Hey, go to television,” or ‘We'll even simulcast television on our station.' I think
that many stations, because they were not prepared for this coverage, or in all fairness,
because they were advised by someone that ‘news is not important to this format,” were
poorly mislead. And I think that unfortunately many stations, they didn’t want to do this
but had to acquiesce to television—acquiesce their brand, their audience and really turn
it over to television. I'm sure many programmers regret doing that,” Callahan explains.
He adds, “We're just saying protect your brand, protect your audience. I would say the
best way to describe this is long-term insurance for any broadcaster, and that's really how
we're positioning it: Is there a crisis today? No. But if something happens, are you
prepared, are you ready? And are you going to turn over your listeners to a TV station as

Tom Callahan

4 www.rbr.com

Riding the 9/11 wave

While News and Talk lstening across the country cooled off a bit after the
historic ratings ol the 9/17 charged Fall book, most stations carrying the
formats were still up in the Arbitron Winter ‘02 hook compared to Winter ‘0]
he Winter numbers show All-News ratings typically leveled off or droppe
0 a degree. Without the immediate danger of another crisis (well, it depends
on the day..), the need for news becomes less of a priority again for some
listeners. Among some selecied All News stations in NY, WINS-AM dipped
from a 4.8 10 4.0 and WCBS-AM d opped from 3.6 t0 2.6. Tn LA, KNX-AM was
up from 2.4 1o 2.5 and KFWB-AM was down from 2.1 to |
Chicago took a dive down from 6.2 to 5.1 and
of a point. WW]-AM Detroit was down three tenths of a
Philadelphia dropped 1.1 and WTOP-A/FM Washington continues to be the
l-rated station there in the morning and drive daypars, dropping only

KB Sorce Gule
Group Directory

The RBR Group Directory is the easiest way to get all the facts plusl'
about all the radio groups. You will get up-to-date information about ea
corporate structure, stations they own, formats in each market and key
people (including mailing location and email addresses along with fax/phon:

By Carl Marcuggi

A tremendous Fall book

|
e Fall book was indeed incredible, considering ‘
the survey period didn't stan unil 9/20/01, Accord.
ing to Interep, the number of listeners 0 All-News |
stations reached their highest levels thenin 12 years, '
On average, in the Top 10 markets, ol AQH |
listening rose 1 7% over the Summer '0) book. Cume ‘
tor All News increased by 16% over sime perod. |
Overall, 23% ot P12+ listeners in the Top 10 metros
twned into All News radio during the survey period. |
fn-car AQH listening (o All News was up 25%during |
the Fall ‘01 book. In-office listening was up 15%. On
a day-part basis, weekend listening was up an

WBBM-AM impressive 25%, while combined drive times in
| WGN-AM was up a tenth creased 16%. Infinity's WI3BM-AM Chicago saw the
oint. KYW-AM

greatest increases, with AQI up 29% and cume up
29% as compared (o the Summer book. Infinity's
WCBS-AM NY was up 32% in AQIH and 18% in |
t
|

cume; its WINS-AM was up 20% In AQH and 26% |
incume. Overall, eighrout of the rop ten (New York,
Chicago, San Francisco, Philadelphia, Detroit, Bos- |
ton, DCand Touston) markets showed double-digjt
increases in either cume, AQH, or both. {

opposed to letting them hear it directly from you
through the radio?”

[ think now we have seen that there are FM
stations that want to have a form of crisis coverage
should, God forbid, another crisis occur of the
magnitude of 9/11. And that’s the business we're
in,” ABC Radio Networks President Traug Keller
tells RBR. “We have been investment spending
over the last three years in our news product
because that is the engine that drives the bus. And
at times like this when there is war or the threat
of war, or a heinous act of terrorism, the country
is searching for answers and information. I think
we found that after 9/11, where we saw an
extraordinary number of the commercial radio
stations taking our news, there was a recognition on the part of news directors and
PDs that it does, in fact, matter where you get your news

'Since September the 11", we’ve seen a tremendous increase in music-intensive
radio starions picking up news and information. Obviously, on the day of the attacks
themselves, there were a lot of stations in a variety of formars that immediately
switched to an All-News product,” says VP Radio, ABC News Chris Berry “There
were a number of stations that are already ABC Radio News affiliates, but maybe hadn’t
utilized their association with ABC to pick up special coverage. I’s not just about
marketing top and bottom of the hour newscasts. We were talking to more music
oriented stations, providing them with information—not only on our special reports
or status reports, but also on some of the longer form coverage that we're doing or
briefings and even one-hour specials that we're doing in the evenings

“It reinforces radio’s position as the first place people go to hear about breaking news
I think long-term it’'s good for the industry to have more information, even on the music
intensive stations. If all you are is a jukebox, somebody can buy a jukebox and replace
you,” Rosso warns.

He also says iU's not that easy to put a number on how many siations have added news
affiliations or news product. Affiliations with large syndicators often come with a
package deal—if a station takes one product, they have rights to others in the portfolic
'l would say that there are probably in the hundreds of music stations that are now
carrying some news product using the existing ABC affiliations that they have. In rerms
of new affiliations, it would be probably 75+. How many of them now are using the news
programming that they have already been entitled to for a long time, or using more of
it is hard for us to track because we really don’t have any system that can tell us what
a station is using and not using unless it’s got a commercial embedded in it

And what Rosso has seen in the smaller and some medium markets is stations flipping
format into News/Talk at a faster rate than in the past: “This is just anecdotal, but just from
the day-to-day llow of husiness, | think we're seeing an increased interest in News,/Talk
with companies that maybe have underperforming AM stations. It might be their tertiary
signal in 2 market. They’re saying, ‘I can put on a bunch of syndicated Talk shows and
a syndicated News network. It will cost me very litrle o run because I'm not going to do
any local news, but it’s going to o better for me than whatever I'm running now

AP launched a4 one-minute newscast in March. It runs at :58 past the hour and stations
because it’s only :55, have the ability for local station 1D and sponsor IDs. “It's really a very
compelling, one-minute headline updates that are delivered in a very contemporary style

Traug Keller

Reserve your RBR Group Directory
today for the pre-publication price
of only $89. Each additional copy is
only $32; so everyone in your
company can have their own copy.

Call April Olson at

703.719.9500
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SEAN
ANNITY

Getting It Right Across America

Hannity Continues To Get Listeners Tuned In!

WABC-AM New York 224%
KABC-AM | Los Angeles 133%
KSFO-AM . San Francisco. . . 124%
WMAL-AM Washington 131%
WSB-AM Atlanta. 127%
WCBM-AM Baltimore 136%
KPAM-AM Portland OR 1125%
KSL-AM Salt Lake City 131%
WDBO-AM Orlando 132%
KXLY-AM Spokane 147%
WTKG-AM Grand Rapids 1325%
KERN-AM Bakersfield 185%
Source: Arbitron Winter 2002 v. Winter 2001, Metro, AQH Share, Adults 25-54, station exact times.
Make the Right Choice

Call ABC Radio Networks
(212) 735-1700

@RADI O NETWDR KS
america listens to abc

THE SEAN HANNITY SHOW
www.hannity.com



News/Talk by the numbers e ‘o ‘

According to arecent study by Scarborough Research,

* Currendy, 22% of American Adults 18+ listen to News/Talk

* St. Louis, Milwaukee and Seattle are the highest rankers, with 40%
39% and 37% respective Adults 18+ listening {0 News/Talk

* The lowest markets are Honolulu with 9% and Memphis at 100

* The median age of News/Talk listeners is 52

47% of the 55-64 are most likely to listen
* Seniors 65+ are 50% more likely to tune in

24% of the 45-54 group are most likely to listen

* Younger adults are less likely to tune in, with only 3% between 18 s! : est distri

24 and 11% between 25-34
* 529 of listeners are white-collar workers

r radio, offerin 10
S, ( dic s, N ws and CBS

Radio News. has added more than 100 new

* 82% that have post-graduate degrees are more likely totune in than music-intensive affiliates 9/11. “Re

the market average

member, we decided after September 11

* 37% of people with household incomes of $250K+ listen (RBR.com 9/12) for 72 hours to give oul

e 80% of News/Talk radio listeners own their own residences

news offerings to non-affiliates for free
Westwood One CEO Joel Hollander tell

e Listeners who own a second home are 34% more likely to tune in RBR. “And what that has done for us in return

to News,/ Talk than the market average

/Michael

g e ¥ ai A’* -‘r.-,_._"_'
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. DveF 325 Stations in 24 Monlh

=

CONGRESSMIN
. "l [_MMY WINNING TV HOST

AR

WEEKDAYS
| 9 12pm EST
6am9am PST

Apsets  MOTOR TREND

=L

ON WATCH Radio Magazine

Other Fine TRN programs available:

is we have signed up over 100 new affiliates
We put together a limited-inventory news

Nearing 200 Stations » Live 6 Days A Week

Nominated Radio & Records 2001
News/Talk Personality of the Year

Citadel’s Top Syndicated Host
LIVE Weekdays 5pm-7pm EST, 2pm-4pm PST

Incredible Topics
Credible Journalism

Evenings/Overnight

The Most Consistently Amazing
Information on Radio

FIGHT BACK!
David ﬁzrowitz N ews |

Talk Radio Network www.talkradionetwork.com 888-383-3733

www.rbr.com

Joel Hollander

X Lvimt A ~ s @
1

18
The 100 total includes all of our nev
offerings

Like for AP, music-intensive sta
tions understandably are going
the quick-read, so to speak. “They're
looking for more headline stuff. Qur
news offerings have ! 3 ch
more important to affiliates that did
1 11

1bout static wanting to have some
type of news product and news pre
ence,” Hollander explains

9/11’s effect on the stock market
and economy also caused a surge in
demand for financial news program
ming. The attack on the WTC was not
just an attack on the WTC, it wa
literally an attack on Wall Street

“The whole incident made people
tense—about their lives, security, per
sonal safety. And after personal
afety, the next thing people worry
about is their financial safety—pro
viding for their families,” says Andy
Denemark, Programming, U 1
Stations Radio Networks

1 9 P N FOTYT
[ |

o
151, DUL LICHC SUrc 1s 4 DUIlIpPyY DUIICIl

of stocks out there. We've been do
ing the ‘Lou Dobbs NBC Financial
Reports’ for a year and a half, and
we’ve had three big surges in terms
of interest in that feature. One was
the initial launch, a second was last
May a year ago when Lou went back
on CNN, and the third surge was
after 9/11.” The show currently has
734 affiliates

ABC Radio Networks will soon com
plete a network redundancy project
(RBR 1/21, p.14) for its uplink facil
ity/network operations center in New
York so it can continue to distribute
news products and services out of DC
or Dallas, should there be an event
that would prohibit use there

American Urban Radio Networks
(AURN) currently offers its affiliates
American Urban News and SBN News
Says AURN President Jay Williams
That news product is available to them
100% of the time. We have a lot of
affiliates, many of which are music
intensive stations. However, they were
not using the news product. Post-9/11,
we’ve seen is a rise in them utilizing the
news product

Williams says stations across the coun
try including WWRL-AM New York
WOL-AM Washington, WAMO-FM Pitts
burgh, KJLH-FM LA and WHAT-AM Phila
delphia have all added extensive addi
tional news from American Urban News

' T

np d al

th yrominent in 1

added the much needed information
that their audiences wanted to know.

5/27/02



Red flag lands in the Big Easy

The receatly-announced cash-swap deal in which Clear Channel
(N:CCU) and Wilks Broadcasting propose to exchange FMs in New
Orleans (RBR 5/20, p.6) has the FCC reaching for its hanky. One half
of it does, anyway. The part where Clear Channel sends KKND-FM to
wilks did not get a red-flag notice. However, the part where Wilks sends
WRNO-FM tp Clear Channel did receive the flag.

On the face of it, this appears to be another ludicrous flag-throwing
Clear Channel will go from two AMs and five FMs to: two AMs and five
FMs. Wilks will go from four FMs to: four FMs

Both FMs are 100 kw stations with nearly identical tower heights.

Look at the latest Arbitron report for the market and the flag makes

. even less sense. Classic Rock WRNO-FM pulled a 3.6 12+ in the winter
2002 survey, while Alternative KKND-FM pulled a 3.9. CCU actually
comes out on the short end of the stick. Look back to the fall and the gap
is even greater: WRNO garnered a lackluster 3.3 rating to KKND’s 5.1

However, Clear Channel obviously values the 99.5 mHz facility-
enough to kick in $12.5M to effectuate the swap. The difference is its
city of license, which is New Orleans, right in the thick of the market.
It is also a full Class C. 106.7 KKND is licensed to Port Sulphur, and
despite the fact that its technical parameters are a close match to those
of WRNO . it is licensed as a slightly-less-desirable Class C1

Bottom line: 1) This deal does not change the count of any ownership
groups in the market; 2) Whatever the disadvantages of the KKND
signal, they are not so great as to prevent the station from outperforming
WRNO in the ratings; and 3) There is no real point to subjecting the two
radio companies and the American taxpayers to the costs of reviewing
this relatively minor transaction.—DS

Island FM brings $ 1M

A Puerto Rican station station owner is island-hopping to become a
group owner. Richard & Rita Friedman’s Pan Caribbean Broadcasting
de P.R. Inc. is paying Jonathan Cohen’s Benjamin Broadcasting Corp
$1M for WVPI-FM Charlotte Amalie, US Virgin Islands. The Friedmans
already own WMDD-AM Fajardo, Puerto Rico.

Salem adds an Island AM

Salem Communications (O:SALM) is expanding its Honolulu
superduopoly with the addition of KJPN-AM. Herbert Nishida’s Inter:
national Communications Corp. is being paid $650K for the 940 kHz
signal. The addition will give Salem four AMs and one FM in Honolulu

Cumulus raises $199.2M

Cumulus Media (O: CMLS) announced 5/23 it has raised $199.2M, in
offering 11.5M shares of its Class A Common Stock. Underwriters picked
up the 1.5M-share greenshoe from Cumulus’ add-on stock offering. As
previously noted by RBR (although not announced by the company), the
selling shareholders were The State of Wisconsin Investment Board
(920,000 shares) and ING Capital (30,552 shares). Cumulus plans to use
$55.6 million of the proceeds for the previously announced buy of Wilks

ANALOG AND DiIGITAL
ROUTERS

SWITCHERS
DISTRIBUTION SYSTEMS
INTERCOM SYSTEMS

IFB SYSTEMS
MiX-MINUS SYSTEMS

ENGINES FOR CONTROL SURFACES
AUTOMATION SOFTWARE
SOFTWARE CONTROL PANELS

HARDWARE CONTROL PANELS

SAS

SIERRA
AUTOMATED
SYSTEMS

2625 No. San Fernando Blvd. Burhank, CA 91504  818-840-6748  sasaudio.com
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MEDIAR MARKETS AND MONEY

By Jack Messmer

Broadcasting, and to use the balance for general corporate purposes.

Deutsche Bank Securities acted as lead underwriter for the offering gﬁxﬁg&lﬁmﬂﬁgﬂ“’ INC. |
which was co-managed by Bear, Stearns & Co. Inc., CIBC World Markets | RADIO AND TELEVISION

Morgan Stanley, Robertson Stephens, SunTrust Robinson Humphrey,

i } | Servingtthe broadcast industry since 1952
UBS Warburg, Robert W Baird & Co. and Jefferies & Company.—CM, JM

| Box 280068 * San Francisco * 94128 |

| HE 707/996-5200
()

202/396-5200
‘.

Mixed quarter for NextMedia

Still-young NextMedia (public bonds) reported revenue and cash flow
gains for Q1, but those gains were all due to acquisitions and growth in its
radio properties. The company is continuing to deal with a drag from its
outdoor division—a media sector that’s recovering more slowly than radio.

On a pro forffia basis, Q1 radio net revenues rose 9.7% to $13.6M and
cash flow rose 20% to $4.2M. But outdoor revenues declined 17.6% to
$5.6M and cash flow dropped 55.2%t0 $1.3M. That left pro forma revenues
for the entire platform flat at $19.2M and cash flow down 14.1% to $5.5M.

Actual net revenues were up 32.4%to $19.2Mand cash flow grew 22.2%t0 $5.5M.

In announcing those results, Chairman Carl Hirsch and CEO Steve
Dinetz hailed NextMedia’s radio division for “industry leading” results, but
lamented the situation for outdoor: “The outdoor advertising environment |
has not shown significant signs of improvement, we have our management | ||
and people in place and we are implementing our local sales strategy. ’|

engr@h-e.com
www.h-e.com

Q Mona Wargo

% |

Independent Research

Analyst/Consultant for Broadcast
and Telecommunications |

Phone: 703/243-9352
Fax: 703/243-5795
Skypager: 800/759-8888,
PIN# 1207582 ‘
email: mwrsrch@erols.com
1600 North Oak St. #1401 Arlington. VA

Revenues down, cash flow up at Jones

Jones Media Networks (public bonds) is continuing to see cash flow
benefits from last year's jettisoning of some of its less profitable radio
shows and addition of some new ones. While Q1 radio revenues were
down 5% to $9.4M, EBITDA shot up 89% to $800K. Now, with the ad
market improving, the company is expecting to see Q2 radio revenues
rise 15% to $24M and for EBITDA to grow 438% to $7M.

Jones Radio Networks President Ron Hartenbaum told analysts he is
encouraged by the improvement he’s, seeing in the network radio ad
market. “Despite the network radio upfront being delayed several weeks,
we were able to deliver some solid network radio results in the first quarter
We're optimistic about the second quarter, as we have experienced solid
hookings in the scatter market. We remain cautiously optimistic that the
advertising marketplace will continue to show signs of improvement in the
second halt of 2002, assuming economic conditions continue to improve.’

For all of Jones Media Networks—including radio, cable and satellite
services—Q1 revenues were flat (up $49K) at $18.6M, but EBITDA from
continuing operations increased 206% to $2.9M

One final note: Jones has dismissed Arthur Andersen as its auditor.
From now on, its books will be reviewed by KPMG

from the Spring NAB

Listen to
RBR Ratio at
www.rbrcom

Sponsored by E

Radio Business Report ;83
2 e L s e i o = it}
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The Index moved down 265

6.169 for the week to 260

close 5/22 at 274.096. 255
5/1 5/8 5/15 5/22

| Raman
Communications I, Ltd.

has agreed to purchase the assets of

KHDY-FM

Plainview, Texas

from

KBL Broadcasting
Corporation

for

$750,000

William L. Whitley of Media Services Group’s Dallas
office exclusively brokered this transaction.
(972) 231-4500 or whitleytx@cs.com

Visit our new website!

Media Services Group

www.mediaservicesgroup.com

www.rbr.com
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