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WLS to drop Dr. Laura for Hannity 

 

Political talker Hannity of ABC Radio Net-
works' will he on 9-Midnight. 

 

NetRadio shareholders vote to stop 

 

Streaming format provider NetRadio.com, 

 

which has been off line for months, is dis-

solving, said its shareholders in a vote 4/2. 

 

TRN Michael Savage to clear WABC 

 

Michael Savage will be live on WABC-AM 

 

NY in a multi-year deal. He now has 315 

 

affiliates. 

 

Eddie Fritts made $908K in 2000 

 

The National Journal's recent review of 

 

salaries for Washington trade association 

 

heads says NAB CEO Eddie Fritts earned 

 

$908,552; The National Cable & Telecom-
munication Association (NCTA) CEO Rob-
ert Sachs was paid $1M; and RIAA CEO 

 

Hillary Rosen $918,750. 

 

Entercom bonuses revealed 

 

In Entercom's annual proxy filing with the 

 

SEC, Chairman/CEO Joe Field's salary 

 

remained at$600K, but the bonus dropped 

 

from $400K to $267K. Pres./C00 David 

 

Field's salary remained at $450K; his bo-
nus was down from $350K to $267K. EVP/ 

 

CFO Stephen Fisher got $300K salary and 

 

a $175K bonus (down from $200K). 

 

Record Industry to report biggest 

 

Ins s in history 

 

The worldwide record business is about 

 

to issue its annual report 4/i6. Analysts 

 

say it will show a 10% drop in value, to 

 

$33B. It's the worst drop for one year 

 

since they've been keeping records. 

 

XM exceeds subscriber expectations 

 

XM Satellite Radio (O:XMSR) announced 

 

4/1 it has exceeded most Wall Street ana-

lyst expectations for first quarter sub-
scriber growth. "XM added over 48,000 

 

subscribers in the first quarter, exceeding 

 

its target by 15%, outpacing most Wall 

 

Street analyst expectations," said XM 

 

President and CEO Hugh Panero. 

 

S&P lowers outlook for CCU 

 

Standard & Poor's said (3/28) it had re-
vised its outlook for Clear Channel Com-
munications (N:000) from "Stable" to 

 

"Negative." However, S&P affirmed its 

 

BBB- minus rating for CCU's $9.5B in 

 

corporate debt. 

 

ChainCast Networks gets $4M 

 

ChainCast Networks announced 4/2 it 

 

has secured an additional $4M in fund-
ing, through GIC Special Investments. 

 

The money will reportedly be used to 

 

add new services and software for 

 

streaming audio and video. 

 

Silent Auction raises $25K 

 

The RAB's annual Radio Wayne Silent Auc-
tion raised $25,602 this year at the RAB2002 

 

conference. The auction, honoring the late 

 

radio exec "Radio Wayne" Cornils, benefits 

 

The Broadcasters' Foundation and The 

 

Roaring Fork Conservancy in Colorado. 

 

Sirius stock rose on rollout speed up 

 

Shares of Sirius Satellite Radio (O:SIRI) 

 

rose 14% Wednesday (3/27) to $5.06 after 

 

CEO Joe Clayton announced that the com-
pany was accelerating its nationwide 

 

rollout and had renegotiated its credit 

 

agreement with Lehman Bros. 

 

Mel Karmazin 

 

Eight is not enou 

 

The final date for comments on the FCC's look into "Rules 

 

and Policies Concerning Multiple Ownership of Radio 

 

Broadcast Stations in Local Markets" was 3/27. Many 

 

current radio group owners weighed in, defending the 

 

current rules against onslaughts from a wide variety of 

 

groups and individuals who would like to see consolida-
tion halted and if possible, reversed. 

 

Viacom KVIA), owner and operator of the Infinity Radio 

 

group, is taking a more aggressive stance. It argues in a lengthy 

 

tome that there should be no ownership caps whatsoever. 

 

Taking the Commission to task for not undertak-

ing bienneial reviews of local ownership rules in 

 

1998 or 2000 as required by the 1996 Telecommu-
nications Act, Infinity's legal team, led by Steven A. Lerman of Leventhal, Senter 

 

& Lerman PLLC wrote, "The Commission will ultimately find as a result of this 

 

review that the local radio ownership rules have outlived any purpose that they 

 

once had, and that they should be repealed." 

 

Viacom headed by president Mel Karmazin, finds a certain amount of backing for its 

 

position in recent U.S. Court of Appeals decisions which have remanded both the 350X 

 

national television ownership cap and the eight-voices local television duopoly rule back 

 

to the FCC for better justification or, failing that, revision. "The burden of proving the 

 

continued necessity of the ownership rules falls squarely upon those supporting continued 

 

regulation. In other words, the statutory presumption favors deregulation," argues Infinity. 

 

More: "As a result of...dramatic changes in the marketplace, broadcasting, particularly 

 

radio broadcasting, no longer holds a dominant position in the exchange of news, 

 

information and opinion. There is no current dysfunction in the marketplace of ideas that 

 

requires Commission intervention—Le., there is no `scarcity' of opportunities for citizens 

 

to obtain information from a variety of sources." And "Absent the scarcity justification, 

 

there can be no basis for singling out the broadcast media for second-class status under 

 

the First Amendment." 

 

Infinity notes that the DOJ and FTC are all that is required to assure fair competition 

 

in the media marketplace, and that program diversity has increased along with ownership 

 

consolidation. 

 

See related stories, on Clear Channel, others in this issue.—DS 
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DSC invites advertising venues to belly up 

 

The Distilled Spirits Council of the US (DISCUS), because of NBC-TV's recent decision to 

 

reverse its December stand on accepting hard alcohol ads (RBR 2/25, cover) said it intends 

 

to relaunch a massive lobbying effort that began in '96 to encourage radio and TV stations 

 

to accept its members' advertising. 

 

Peter Cressy, DISCUS President/CEO said the association has set up a booth at 

 

NAB2002 in Las Vegas and bought commercial time on hotel television systems to get the 

 

message out that there is nothing wrong with airing liquor ads. 

 

Said Cressy, "The nation's leading distillers continue to stand by their 68 year commitment 

 

to high advertising standards, regardless of the medium. A full public discussion regarding 

 

television advertising for beer, wine and distilled spirits is warranted to ensure high standards 

 

and fair and equal treatment."—CM 

 

RBR observation: Distillers are said to spend over $400M a year on advertising. That's a big 

 

chunk of change for anyone who can withstand the political heat. Gary Fries told the RAB Sales 

 

and Management Conference last February that the distilled spirit category could easily spell 

 

$100M for radio—the same amount spent by beer and wine companies (RBR 2/18, p.5). Handled 

 

properly by reputable radio companies, these ads could actually heighten public awareness 

 

about the proper use of alcoholic beverages--the NBC policy of requiring such messages was 

 

right on target. Bottom line: Distillers manufacture a legal product, and die First Amendment 

 

should be enough to protect their right to talk about it over the airwaves. NBC at least opened 

 

the door—maybe it's time for a responsible radio industry to walk through it.—DS 

 

Myers stands firm on pessimism 

 

If you think that Jack Myers is feeling foolish for having predicted that ad spending, in 

 

the US will drop again this year (RBR 1/14, p. 8), you're wrong. "While first and second 

 

quarter business has been stronger than anticipated, the overall media economy continues 

 

to bounce along; the bottom," Myers said last week. "'There are no firm indications that 

 

2002 media spending will significantly outpace 2001's depressed 

 

Myers thinks media companies have g{oUt'll "overly optinli,ti( ." Im'wd on anecdotal 

 

evidence that demand is picking; up. Buy Myers says the senior Ill(" 11.1 I>uyels he's been 

 

talking to say advertisers are still being; very conservative about hudg;ets. 

 

Noting, that several Wall Street analysts have rtvisc•d uI)WAId th"'ir pre ,µ VIions li>r Ad spcliding; on 

 

various m"'clia this y<<rr, MyerN says, "I'nl not c•onvin(Vd. In Inert, nl"'tlia sell"',, should IX' conCCIM'd 

 

that Ih"' g;"'n"'I.II ccononly could cµrickly gum n"'g;:ui ig ain b:Iscd on a lit [I of III; 
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Clear Channel defends 

 

consolidation 

 

Radio's leading consulidator, Clear Chan-
nel (N:CCU) has, to the surprise of no-

body, come to the defense of the prac-
tice. CCU does not go as far as Infinity, 

 

which proposes elimination of local caps. 

 

However, through attorneys from 

 

Wiley, Rein & Fielding, LLP, it wrote, 

 

..the Commission must either 

 

leave.... numerical limits, as already in-

corporated in its rules, as the sole regu-
lation governing local radio ownership 

 

or relax those limits further. 

 

"Empirical data... demonstrate that 

 

the Commission's concerns about com-

petition in more consolidated local 

 

radio markets are misplaced, as the 

 

average change in radio advertising 

 

prices is actually lower in markets that 

 

have experienced greater consolida-

tion," argues CCU. 

 

CCU also cites a study which shows 

 

that format diversity increases as the 

 

number of owners decreases. (This cor-
roborates RBRs own studies, which have 

 

indicated increasing variety in format 

 

usage for the past several years.) 

 

CCU Radio Chairman/CEO Randy 

 

Michaels contributed a page to CCU's 

 

filing, noting that decisions on news 

 

and public affairs programming are at 

 

the complete discretion of the local 

 

manager in each of . the company's 

 

markets' ' dispelling'. the notion that 

 

the company had reduced its editorial 

 

slant to one monolithic corporate 

 

viewpoint. "In no case does Clear 

 

Channel corporate management have 

 

a role in determining the content of 

 

news and public affairs programming 

 

aired on its stations," he wrote. 

 

Clear Channel also submitted a chart 

 

showing the percent of revenues con-

trolled by the top ten companies in 

 

various media companies. Out of ten 

 

categories, radio came in dead last. 

 

See related stories on Infinity, others 

 

in this issue.—DS 

 

Sector Holdings Share 

 

Movie studios $32.613/rev 

 

DBS 

 

Th"'nic parks 

 

Cable systems 

 

Outdoor 

 

LWeb sites 

 

(yp o 

 

16_2M 
subs Qi% 

 

$10.313/1-ev nA" ,a 

 

60.5M subs 81 

 

I r() wkly hits 70 

 

Movie- thcalcrs 20,000 scrns 

 

Z;,, 

 

FTV stations $15.813/rev Si 

 

Newspapers 20.7M circ Iti 

 

Radio 2,000 stns 111)1' 

 

Sources: OAAA, NATO, NAA, IAIi, 

 

Wacllovia S"'curit"'s 

 

Q: What do LA's POWER1061M , Toronto's KISS92.FM 

 

and Denver's MIX1001M know about the Internet 

 

that you don't? 
�I 

 

A: A GREAT Sounding Web Address ends in.FM! 

 

Get an Address on the Net that our Listeners will remember! 

 

Register Online @ www (]()t I i i i 
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RBR and TVBR 

 

expand sales force 

 

Veteran radio and print sales 

 

executive David Frankel 

 

has joined RBR and TVBR 

 

as a Sales Representative 

 

based in Brookfield, CT. He 

 

will be ser ping clients 

 

throughout the nation. 

 

"David's experience will 

 

be invaluable as we con-
tinue to bWd our newest 

 

publication, TelevisionBusi-
ness Report, 

" said Ken 

 

Lee, Associate Publisher 

 

and General Manager. 

 

Frankel has headed his 

 

own company, Frankel Me-
dia Sales, since 1991. Prior 

 

to that, he held sales man-

agement positions with sev-
eral publications, including 

 

Broadcast Engineering and 

 

Broadcasting Magazine. 

 

His resume also includes 

 

radio sales positions with 

 

the Mutual Broadcasting 

 

System and WPRO-AM & 

 

FM Providence, Rl. 

 

Rein in consolidation 

 

The '

N .1I it )I I.I I \'. I.II I( )I I r d I tl.lck 

 

Owned liru.ldt,lsl( rs'/aims Ill:lt 

 

cotlsolidation Ills led lu a dc-
ill Ihe number of nlinorily 

 

owners. titoppi11}; spurt of ( ;Illing 

 

for ,I (let reau• in /11(;11 slaliun 

 

owner:shil) (,11)s, NAM )It (•:Ills Ior 

 

the FCC I()lu\\(•r its Ihre sh )Id lot. 

 

"red Il.lggilig" pt'u1u)s(d station 

 

transactions, subi(•( ling more 

 

cleals to ine'reased s( ruliny. Spe-
l'it it .11l\ , it wants I lw FCC's 50/70 

 

market dI:Ire tillc"llold (which 

 

refers to the audience and rev-
enue share of a n)arket's top two 

 

owners) down to 40/60. 

 

It also wants to eliminate spin-
off xv:rivers for multi slationtrans-
actions, forcing properties over-
the current legal limit to be sold 

 

immediately. It also calls for the 

 

use of Arbitron to determine 

 

market definitions and for the 

 

return of minority tax certificates. 

 

Public interest group Ameri-
cans for Radio Diversity argues 

 

that local station ownership is 

 

preferable to non-local corporate 

 

ownership, and the FCC should 

 

sieze the "public interest" lan-

guage in the 1996 Telecommuni-
cations Act to promote this.—DS 

 

Congresswoman opposes 

 

CARP Panel 

 

recommendations 

 

RAIN (www.kurthanson.com) has 

 

a copy of a 3/13 letter from Con-

gresswoman Patsy Mink (D-HI), 

 

dated 3/13, to the General Coun-

sel of the Library of Congress 

 

which calls the CARP Panel deci-

sion (RBR2/25. P.2) on webcasting 

 

royalties "unduly arbitrary and 

 

biased,': which would stop the 

 

industry "dead in its tracks." 

 

From the letter: "The proposed 

 

fee structure lists $.0014 per song 

 

played, per listener to the station. 

 

Let us assume a webcaster has only 

 

one listener who is tuned in 24 

 

hours a day all year long and 15 

 

songs are played per hour, it will 

 

cost the webcaster roughly $184 per 

 

year for one listener. Do traditional 

 

radio stations pay similar rates for 

 

broadcasting to their audiences? Do 

 

stations also pay fees for ephemeral 

 

reproductions as webcasters will be 

 

required to do?"—CM 

 

Move to Iowa could get 

 

station into Lake Charles 

 

KJEF-FM, like its AM sister KJEF-

AM, is located in Jennings, LA, 

 

almost exactly at the I-10 halfway 

 

point between Lafayette, LA and 

 

Lake Charles, IA. The two burgs, 

 

both home to Arbitron survey op-

erations, are about 60 miles apart. 

 

Owner Apex Broadcasting has 

 

asked the FCC to allow to move 

 

the FM all the way to Iowa— 

I.A, III:u is �� 1111 II is Ir )(,1I(•d 

 

10 miles IO the \\'l•sl .Illd :l b.1w It'rl 

 

mill•. ()III OI Ihe I.Aw c.11,11Ir•., 

 

nnulit ip.11 .11(•.1 It wollld 1'e•III:li11 .I 

 

Class C2 O11 92 O fill l/. 

 

1�.IFF FI\I \\.I" listcd Ill(• 

 

line in Ih(• 1.111 ,nut 1..11.( 

 

Arhilron rcp )t I I I I(  

 

U'yoffl•rings, (( tut II II.ItI I(•(•n 1)!111 

 

illg 121 sh.u(, \\ 1111111 111(• 1.111} ( ul 

 

1.5 to 2,0 over .I I)\() 

 

surged to 'i.2 this 11111'• :uuund. 
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Binghamton, NY family 

 

suing CCU over Britney 

 

Spears hoax 

 

A Binghauuori, N1 lainily
, has filed 

 

last week a whopping $1.213 lawsuit 

 

nearly two years after Susan 

 

Santodonato died a day after fall-

ing in the parking lot of Clear 

 

Channel's WMRV-FM radio promo-
tion that advertised the appearance 

 

of Pop star Britney Spears. The 

 

event turned out to be a hoax 

 

The lawsuit was filed against the 

 

radio station, Clear Channel and 

 

Visions Federal Credit Union that 

 

leased property to the radio station. 

 

The 37-year-old Santodonato, 

 

mother of three, died the day after 

 

going to the promotion. She and 

 

her then-l0-year-old daughter 

 

were caught that evening in a 

 

crowd of about 100 to 150 people 

 

when Santodonato.. was pushed 

 

and/or fell, striking her head on a 

 

garage door handle while she 

 

waited for the singer to appear at 

 

a doorway, the lawsuit indicates. 

 

Husband Paul Santodonato 

 

claims that the radio station and its 

 

owners acted with negligence, 

 

which led to the death of his wife. 

 

pamages are being sought for the 

 

pain and suffering of Santodonato 

 

and her family, as well as compen-
sation for her loss to them. 

 

The 63-page suit contains 45 

 

separate causes of action, some 

 

seeking damages of $10M, others 

 

seeking damages- of $10M plus 

 

punitive damages of $50M.—CM 

 

Ginsburgs settle insider 

 

Wading charges with SEC 

 

On 3/30, Judge Kenneth Ryskamp 

 

of the US District Court for the South-

ern District of Florida, entered final 

 

judgments on Mark and Jordan 

 

Ginsburg. The two settled their 1999 

 

SEC allegations against them for 

 

$3.69M and $1.06M, respectively. 

 

Both Florida residents settled 

 

the allegations without admitting 

 

or denying them. The settlements 

 

include profits, fines and interest 

 

made from trading stock in EZ 

 

Communications after its 8/5/96 

 

acquisition by American Radio 

 

Systems for $655M. Both were 

 

accused of profiting close to $1.08M 

 

in that deal. 

 

Washington Beat 

 

WESL unable to weasel out of S1 0H tine 

 

\\'I tit.-AM, which luanlN fill') Sl. Ir 

 

of III(- Aiississilwi out "I F.1"I tit. 

 

publit lu inspect its I)ul)li( inspc( I 

 

e oll};II 111) ',101h :Is .1 re cull. 

 

Three 111th/ i(lu.11s 

 

IIIh(ulgll Ihe station said III(- III(-

the individuals wet( d( 11i(d .It ((, II 

 

not :Isk I(r :1111' s1u (II II (11:11( ILIIs, 

 

I''•sl)(1111se to the 

 

The I CC noted 111.11 the 1:lilure to aslc for sl)(•( if]( s was entirely 

 

irrelevant. All the people needed to clu was ask to see the file— 

they do not need to state a reas011—and the station is obliged to 

 

male it available inlinecliately. 

 

The baseline cost for this violation is $10K. 

 

RBR observation: Perhaps the station will he pleas(•(I Iha 

 

the FCC treated this as one incident and did not instead ( h:uge 

 

the station by the day, which could possibly have I
-
CMIlle•d in 

 

doubling of the fine.—DS 
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Tale of the tape costs CCU S6K 

 

In the Evansville, IN market, Clear Channel's (N:CCU) WGI3F-FM 

 

Henderson KY has gotten the company in a small amount of hot 

 

water. It's air talent Turner Watson called Craig Jackson Shell, 

 

a counterpart at WSTO-FM Owensboro, KY, part of the Brill Media 

 

cluster, taped the conversation, and "later broadcast edited 

 

portions of their conversation for the purpose of ridiculing [Shell]." 

 

Clear Channel has confessed to all aspects of the crime. 

 

This infraction normally carries a pricetag of $4K. The FCC 

 

noted that it had recently sanctioned CCU for a similar offense, 

 

however, and has jacked the fine up to $6K. 

 

RBR observation: Stockholders take note: The FCC release 

 

includes provisions which the fined entity must follow if it tries to 

 

duck the fine on grounds of inability to pay. If Clear Channel 

 

begins following these steps, it may be time (actually, it will 

 

probably be too late) to get out of the stock.—DS 

 

RBR Stats - Top 25 Racio Groups 

 

Rank 

 

Group 

 

Symbol 

 

Stns 

 

Rev ($000) 

 

1 

 

Clear Channel 

 

N:CCU 

 

1,231 

 

3,256,482 

 

2 

 

Infinity 

 

N:VIA 

 

183 

 

2,092,050 

 

3 

 

Cox 

 

N:CXR 

 

81 

 

428,000 

 

4 

 

Entercom 

 

N:ETM 

 

104 

 

408,075 

 

5 

 

ABC 

 

N:DIS 

 

58 

 

401,700 

 

6 

 

Citadel 

 

— 

 

205 

 

313,360 

 

7 

 

Radio One 

 

O:ROIA 

 

64 

 

287,097 

 

8 

 

Emmis 

 

O:EMMS 

 

21 

 

258,900 

 

9 

 

Cumulus 

 

O:CMLS 

 

243 

 

253,035 

 

10 

 

Hispanic 

 

N:HSP 

 

55 

 

251,600 

 

11 

 

Susquehanna 

 

— 

 

31 

 

220,900 

 

12 

 

Bonneville 

 

— 

 

20 

 

188,750 

 

13 

 

Salem 

 

O:SALM 

 

83 

 

135,975 

 

14 

 

Greater Media 

 

— 

 

18 

 

135,925 

 

15 

 

Spanish 

 

O:SBSA 

 

23 

 

127,650 

 

16 

 

Jefferson-Pilot 

 

N:JP 

 

17 

 

125,250 

 

17 

 

Beasley 

 

O:BBGI 

 

43 

 

115,650 

 

18 

 

Saga 

 

A:SGA 

 

60 

 

100,075 

 

19 

 

Journal 

 

— 

 

36 

 

69,225 

 

20 

 

Entravision 

 

N:EVC 

 

53 

 

63,950 

 

21 

 

Regent 

 

O:RGCI 

 

61 

 

63,625 

 

22 

 

Sandusky 

 

— 

 

10 

 

58,200 

 

23 

 

Inner City 

 

— 

 

17 

 

56,975 

 

24 

 

NextMedia 

 

— 

 

56 

 

48,725 

 

25 

 

Lotus 

 

— 

 

24 

 

45,900 

 

Source: BIA Financial Network 

 

Gammon Media brokem LLC  

 

Cable • Newrspaper • radio • Television 

 

Is proud to announce the appointment of 

 

Kim A. Carlson 

 

to the position of Executive Vice President 

 

How to contact us at NAB: 

 

James A. Gammon • 301-332-0940 

 

Christopher D. Miller • 480-203-3558 

 

Kim A. Carlson • 719-337-6600 
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Making opportunities h,: Pen in Media 

 

Deutsche Bank's superior performance 

 

sends a powerful signal 

 

AT&T Broadband 

 

$72 billion 

 

AT&T Broadband Merger 

 

with Comcast Corporation 

 

Financial Advisor 

 

Pending 

 

©fNTfRCOM 

 

$150 million 

 

Senior Notes Offering 

 

Joint Book Manager 

 

February 2002 

 

S a G 

 

.L,, IIIPH IMx
-
�1'rrd:�n I 

 

$310 million 

 

Senior Notes Offering 

 

Joint Book Manager 

 

December 2001 

 

C LEARC HANNEL 

 

$372.6 million 

 

9,200,000 Shares of 

 

Lamar Advertising Company 

 

Registered Spot 

 

Secondary Offering 

 

Sole Book Manager 

 

June 2001 

 

'ECHOSIARfi 

 

$27.4 billion 

 

Merger with Hughes 

 

Electronics Corporation 

 

Financial Advisor 

 

Pending 

 

$123.3 million 

 

Block Trade 

 

Sole Book Manager 

 

March 2002 

 

MIRS►AV-4 0 NnAln�at 

 

$1.5 billion $800 million 

 

Sale of Equity Stake to Senior Notes Offering 

 

Vivendi Universal Co-Lead Manager 

 

Financial Advisor January 2002 

 

January 2002 

 

G/ 

 

$250 million 

 

Senior Notes Offering 

 

Joint Book Manager 

 

December 2001 

 

/1 

 

IMP 

 

$116.9 million 

 

3,996,395 Shares of 

 

Emmis Communications 

 

Corporation 

 

Sole Book Manager 

 

May 2001 

 

acn�frn 

 

$23.5 billion 

 

Merger with Clear Channel 

 

Communications, Inc. 

 

Financial Advisor 

 

August 2000 

 

SES A GLOBAL 

 

$4.3 billion 

 

Acquisition of 

 

GE Americom 

 

Financial Advisor 

 

November 2001 

 

Ileir st-Argyle 

 

TELEVISION, INC. 

 

$160 million 

 

Radio for TV swap with 

 

Emmis Communications 

 

Financial Advisor 

 

March 2001 

 

RADIO 

 

"'UN 

 

,x[ — MDIO SPEClWfr 

 

$1.3 billion 

 

Acquisition of 12 radio 

 

stations from Clear Channel 

 

Communications, Inc. 

 

Financial Advisor 

 

August 2000 

 

r CLEARCHANNEL 

 

$1 billion 

 

FRNs of 2002 

 

7.875% due 2005 

 

Co-Manager 

 

June 2000 

 

W/ 

 

$800 million 

 

Senior Credit Facility 

 

Lead Agent 

 

June 2000 

 

Performance. 

 

Leading to results® 

 

©fNTfNCOM 

 

$206.3 million 

 

Follow-On Offering 

 

Joint Book Manager 

 

February 2002 

 

NORSEAR 7-

$700 million 

 

Senior Notes Offering 

 

Joint Book Manager 

 

December 2001 

 

E6HOSEARN 

 

$5.5 billion 

 

Bridge Loan Financing 

 

Joint Lead Arranger 

 

October 2001 

 

fflpe; °I�ofinity 

 

$13.6 billion 

 

Sale of all Outstanding 

 

Class A Shares 

 

to Viacom, Inc. 

 

Financial Advisor 

 

February 2001 

 

SSU 

 

$825 million 

 

Sate of 46 of its radio 

 

stations to Entercom 

 

Communications Corp. 

 

Financial Advisor 

 

August 2000 

 

CLEARCHANNEL 

 

@650 million 

 

Senior Notes Offering 

 

6.5% due 2005 

 

Joint Lead Manager 

 

June 2000 

 

wklooP systum 

 

$8.6 billion 

 

Sale to Infinity 

 

Broadcasting Corporation 

 

Financial Advisor 

 

December 1999 

 

Deutsche Bank 

 

Certain of these securities have not been registered under the Securities Act of 1933 and may not be offered or sold in the United States absent registration or an applicable exemption from the registration requirements of the Securities Act of 1933. 

 

Deutsche Bank Securities Inc., a subsidiary of Deutsche Bank AG, conducts investment banking and securities activities in the United States. 

 



RADIO NEWS 

 

Pile tila charged that the then 

 

Evergreen Media CE0 (now-I)( 

 

Systems Chairman) Scott 

 

Ginsburg supplied insider infor-

nl;tiion to his brother about FZ'S 

 

sale before it occurred. l lis brol her 

 

told I';Itlwr ,lordan and they pur-
chasc•cl .i total of 73,800 1:% shares. 

 

The price of E7 shares had closed 

 

Up 30%, over the prior d:ly's clos-

ing. In that clay, he SEC says Mark 

 

and Jordan had profits of $664K 

 

and $412,875, respectively. 

 

The SEC also claims that Scott 

 

Ginsburg tipped his brother off 

 

about Evergreen's pending '97 

 

acquisition of Katz Media. Mark 

 

had bought 150,000 Katz slt:ues 

 

and earned a profit of $729K. 

 

In the next round of SEC claims, 

 

Bloomberg is reporting when Scott 

 

Ginsburg appears at a hearing 4/8 

 

in West Palm Beach, lie will con-

test charges that lie passed in-

sider-trading information to his 

 

brother and father.—CM 

 

XM CFO 

 

Stubblefield departs 

 

XM Satellite Radio (O:XMSR) an-
nounced 4/29 CFO Heinz 

 

Stubblefield, who's been with the 

 

company since '98 has left to be-
come CFO of Arlington, VA-based 

 

AHL Services, a provider of 

 

outsourced marketing and staffing 

 

services. XM Treasurer Greg Cole 

 

has stepped in as acting CFO until 

 

a replacement for is named. 

 

TRN launching Rusty 

 

Humphries to 50 affils 

 

Talk Radio Network is launch-

ing "The Rusty Humphries 

 

Show," 7/4 to 50+ affiliates. 

 

Humphries, 36, is the #1 syndi-
cated personality for Citadel 

 

Communications. The agree-
ment was signed 4/1. The show 

 

airs M-F 2-4P PT, just before 

 

Michael Savage. Humphries 

 

flags from KOH-AM Reno and 

 

pulls and 8.0 share P12+ there. 

 

Other affiliates include KXL-AM 

 

Portland, OR and WLOS-AM 

 

Portland, ME. 

 

"It's News/Talk, but it's re-

ally funny. It's like FM energy 

 

with AM content. Rusty's na-

tional weekend show, 'Satur-

day Night America' has grown 

 

quickly to 160 stations in just a 

 

matter of months," says TRN 

 

CEO Mark Masters. "I believe 

 

affiliate response will be 

 

equally as strong for Rusty's 

 

weekday show. He's a real 

 

entertainer, yet he has strong 

 

opinions and that's what makes 

 

his show so compelling." 

 

Humphries is a bit like 

 

Mancow—a patriot, a conserva-

tive, energetic and humorous. 

 

"Mancow is his best friend-he 

 

used to be Mancow's producer," 

 

I�1 

 

N4EDIAvENTLW 

 

PARTNERS 

 

Television • Radio • Telex, in 

 

rdd. \I;Isters. I lumpliries h;rs;rlso 

 

produced Comedy bits for Rush 

 

Limbaugl>t ("Bomb, bomb, 

 

I,()i III , -honlli, bomb Ir'acl").—t;M 

 

Redstone injured, 

 

but mending 

 

Viacom (N: VIA) Chairman and (:I?O 

 

Sumner Redstone is recuperating 

 

from two broken ribs and a col-

lapsed lung, according to the Los 

 

Angelov Times (4/ 1). No, lie didn't 

 

come to blows with Mel K.mnazin. 

 

The Times said the 78-year-old 

 

industry titan slipped and fell in the 

 

bathroom of his Manhattan apart-
ment. After treatment, he Flew to 

 

1)C for a White House screening of 

 

-We Were Soldiers" and then to LA, 

 

but Redstone's doctors ruled out a 

 

trip he was supposed to take to 

 

China last week. 

 

Suwnrr Redstone 

 

The LA Times story also con-
tains a brief update on the tension 

 

between Redstone and Karmazin, 

 

Viacom's President and COO. "Mel 

 

and I have agreed that this year will 

 

be focused entirely on driving the 

 

company's business and driving 

 

the stock, and we will not discuss 

 

the future until the end of the year," 

 

he told the newspaper. And the 

 

Times noted that he refused to 

 

discuss the subject further. JM 

 

Winning campaign could 

 

lead to co-op coup 

 

The National Association of Pro-

motional & Advertising Allow-

ances (NAPAA) holds an annual 

 

competition to honor innovative 

 

advertising produced with co-op 

 

and market development funds 

 

from retailers and manufactur-

ers. Radio is traditionally under-

represented in this competition, 

 

despite the fact that retail is a 

 

critical element in the industry's 

 

client category list. 

 

RAB is teaming with NAPAA to 

 

bring this more into balance. This 

 

year, the entry fee has been waived 

 

for worthy campaigns from RAB 

 

member stations that would like to 

 

enter their material into the contest. 

 

The ultimate goal is to raise the 

 

level of awareness about radio 

 

among NAPAA members. 

 

Said RAB President/CEO Gary 

 

RBR News Briefs 

 

AOL in talks with Jimmy deCastro 

 

The /(M I'll (11 is reporting lli;u AI )l,/Tiinc \C/;irnc•r'.s An,c•ric ;l ( )nllne i, in nl'gUlI,Illi ilrri 

 

With forluer AMFM Vice Chair/Radio h-csidc•nt Jimmy de Castro t„ bin,); hint Oil bo,.ird .rti 

 

President. The position has been open since Fc hnlary, when Jonathan Sacks announced I11,, 

 

retirenu•nt. Since de C;tstro dc•( ided not to stay will) Ocal. c:h;uutel ;after its mcrger %Vitli AMFNI, 

 

he I,;is ins c•stc•d in ;l Internet Ventures ;Intl recently opened I<CCICI's I(est;rur;ult in Chicago 

 

atom{ \Vith partner Glenn Keefer.—(A 

 

61 st Annual George foster Peabody Awards 

 

A13C News and National Public Radio were singled Out lot' thl'II' CoVCI'age of 9/11 .Ind itS aftermath, 

 

as well as a special episode of NBC's "Third Watch" which focused on 9/11 rescuers, as the h 1 st Annual 

 

George Foster Peabody Awards for broadcast exc'ellenc'e were announced. One of the highest awards 

 

also went to "Nightline," which is facing cancellation by ABC. A complete list of winner:~ appears on 

 

our website (RI3R.com 3/28). JM 

 

Arbitron expands Houston metro area 

 

Effective with the Spring '02 survey, Arbitron will add the counties of Austin, Polk and San 

 

Jacinto in Texas to the Houston Market. Houston will continue to include Harris County and 

 

seven other area counties.—CM 

 

Tribune's FitzSimons heads initial MSRC panel 

 

Dennis J. FitzSimons, President/COO of the Tribune Company (N:TRB) has been named chair of 

 

the inaugural term of the Media Security & Reliability Council. The federal advisory committee has 

 

been initiated by the FCC to "study, develop and report on the best practices designed to assure the 

 

optimal reliability, robustness and security of the broadcast and multichannel video programming 

 

distribution industries."—DS 

 

Cumulus flips WWKL-FM Harrisburg 

 

On 3/28, Cumulus flipped Oldies WWKL-FM Harrisburg, PA to Top 40/Rhythmic "Hot 92, The 

 

Beat Of Harrisburg." Newly flipped Hot AC sister WNNK-FM PD John O'Dea is the PD. Hot 92.1 

 

is currently running jockless with 10,000 songs in a row and will announce staff changes as on-

air strategies develop.—CM 

 

LPB provides Blue 5C for RBR's remote Florida studio 

 

LPB provided its second piece of equipment to RBR Radio: The Blue 5c audio console has arrived at RBR 

 

Publisher Jim Carnegie's Florida office for Publisher's Perspectives, and other yet-to-be-announced 

 

initiatives. The unit will deliver audio and content to RBR Radio's main studio in Alexandria, VA. 

 

The Blue 5c Audio Console is sort of a remote hybrid, with 10 inputs and five channels. "The Blue 

 

5c Audio Console allows you to travel with more microphones and sources than any conventional 

 

remote mixer, but does not tie you to a particular phone standard," says LPB Sales Manager John 

 

Devecka. "It has two built in independent headphone amplifiers which allow multiple functions in the 

 

same board. All of the inputs are fitted to RJ45 connections so that you can move them to any location 

 

and snap them in, no dedicated channel limitations. Multiple buses allow for mixing field microphones 

 

and local -announcers. "—CM 

 

Fries, "Retail is the largest rev-

enue category for the radio indus-

try. Even though we have been 

 

very successful in utilizing co-op 

 

to expand our advertiser's bud-

gets in the past, there is a substan-

tial amount of money left on the 

 

table each year. To focus on that 

 

potential could pay large rewards 

 

for our industry." 

 

Deadline for entries is 4/19. 

 

Call RAB for details.—DS 

 

Cornerstone acquires 

 

SuperTrends 

 

The client list of extrapolation 

 

software supplier SuperTrends 

 

has been bought by Corner-

stone Research for an undis-

closed amount. These clients, 

 

which include Infinity (N:VIA), 

 

Emmis (O:EMMS), Entercom 

 

(N:ETM), SBS (O:SBSA) and 

 

Bonneville, will be moved over 

 

to Cornerstone's own XTrends 

 

software by the end of April. 

 

SuperTrends will continue to 

 

service clients until all of them 

 

have been moved over. 

 

"We think our new subscrib-

ers coming over from 

 

SuperTrends will be very happy 

 

with the XTrends product and 

 

our commitment to service," 

 

said Cornerstone Director of 

 

Sales and Marketing Mark 

 

Schreiber.—DS 

 

Bert Goldman makes ABC 

 

exit a First priority 

 

Five-year ABC VP Engineering 

 

vet Bert Goldman has left the 

 

building to work for Dallas-based 

 

First Broadcasting. Ron Unkefer 

 

is the CEO there. The company 

 

buys stations, upgrades them and 

 

moves them into larger mar 

 

kets. Chris McMurray will 

 

serve as vice president of sta-

tion acquisitions. 

 

"It's an exciting opportunity to 

 

pursue some areas that I found of 

 

interest that I was doing at ABC 

 

with regard to upgrades and 

 

move-ins, and it's kind of an ex-

citing, entrepreneurial move for 

 

Elliot Evers, Brian Byrnes and Adam Altsuler 

 

will be available at the Bellagio Hotel at the NAB. 

 

Please call to schedule a confidential appointment. 

 

SAN FRANCISCO OFFICE (415) 391-4877 
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Through The Roof! 

 

The Big Story On 

 

The B ig  Show. 

 

Arbitron: AQH share, Summer—Fall 2001, Exact time, M— F, MSA 

 

WHTQ 

 

Orlando, FL 

 

*41 *64% 

 

Persons 25— 4 Men 25-54 

 

WIMz 

 

Knoxville, TN 

 

* 55% * 4Z% 

 

Persons 25-54 Men 25-54 

 

WKLR 

 

Richmond, VA 

 

* P
19%  * 18% 

 

ersons 25-54 Men 25-54 

 

WABX 

 

Evansville, IN 

 

*32% *50% 

 

Persons 25-54 Men 25-54 

 

MORNINGS 

 

FOR YOUR STATION 

 

Call 888.552.4321 

 

www.thebigshow.com 
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tt)e—'radio st;II ion rc;II c,lal(• dt I Ic III.' Tllc hig issue fur nit• I I g I I I 

 

now is to get ,onlu• c,I these pr()jc(I's idcnlllit•d .Ind III„ I g in Iht• r11;hI 

 

direction. Ron 111Acfcr is dclinilcly SICI,I,ing up IIIC pace A hit," 

 

Goldman Ic•Ils MIR. "I lisle• leaving ABC, Il,c0  people ;Intl 

 

a gr(,:Ill ( )IIII) M . hill I \\.I', IMRIC All 01t.1 I (()Illdn't (dust, su I(„pcal... 

 

Goldrll.ul', rc pI.I(vIlIc•nt. CL•ty steely. \\ill Ill oper.ui(aI :Ind 

 

intintc•n.ul(c• ill all Ali(: \\:Is nx>.,I rc(cn11). 

 

I )IW( 1()I OI I ngineeringforthc•:W( ILult(,c .r(1HI)III I ),IILI,. ;\Ii(:r.Idi(,hasthn c 

 

I \I, .n)d 1\\O AMs in Ihc• Dalh, In.Irl.(•I Nc d\ j(,inc•d \IW in IQIX) ;I, (I I I()I• 

 

q, I ),Illas (lust( r. slkvk \\ ill rc•p()It dir(•(tl\ lu AIiC: I:Idit, I'rc,idcnl John I 

 

MCMurray will hc IOl ,1((I1111
-
ing and Oper;Iting sc•I(•( I(•d 

 

,I:,li(,ns and clusters in emerging m.trkc•I,. lic•li)R• j()ining I`irsl lin,ad-

(.I,ling, Mc'M(II'I.t\ sewed as vice president .Ind II(nl,lun market 

 

n1,Inager for ('()\ I\'.I(liu aIid AMFM Radio, Before Alai, IIIc wits GM, SM, 

 

.Ind a((ount nl.m.tgc•r for Nationwide Cottmuu)ications. 

 

First Broadc.t,ling also announced its plan to operate its new 

 

full-market signal c>^.31 \I Kansas city move-in, which will sign on 

 

this fall. first Broadcasting's initial intro into major market 

 

ownership and operations began in 1992 with KSFO-AM and 

 

KYA-PNI in San Francisco.- CM 

 

Jupiter Media Metrix scrambling for cash 

 

Internet audience: nleasurenlent<analysis lira) Jupiter Media Metrix is in 

 

a desperate attempt to sell off some or all of its assets before its cash runs 

 

out. Reportedly, plenty of suitors are taking a look at the company's assets 

 

but may be held up trying to figure the worth on a lot of 'soft" assets. 

 

Jupiter said that it only has enough money to cover its operating expenses 

 

for the next few months and that its auditor has questioned its viability. 

 

In its annual report filed 4/1, the company said it holds only $7.5M 

 

in cash and equivalents, along with $1.4M in marketable securities, 

 

enough to hold it until the middle of Q2. Jupiters' loss from operations 

 

in '01 was $516.4M, driven largely by amortization costs of $411.3M 

 

related to new accounting rules on how quickly amortization of 

 

goodwill on past acquisitions can be charged off. 

 

Jupiter had retained Robertson Stephens to help it weigh survival 

 

options, including a strategic investor and selling one or more of its 

 

business units including Jupiter Research; its Internet traffic measure-

ment unit, Media Metrix; online advertising measurement operation, 

 

AdRelevance; and its European research and measurement arm. 

 

Jupiter filed a lawsuit against competitor NetRatings 3/01 charging it 

 

violated a patent for tracking online web usage. The two companies later 

 

announced merger intentions, but when federal regulators raised antitrust 

 

objections, Jupiter the suit back on track. Jupiter has not asked for a specific 

 

amount in the complaint; but if the company were to prevail, damages 

 

could reach into the hundreds of millions, a prized potential asset. 

 

In its 10-K filing, Jupiter said Nasdaq placed it on notice that its stock will 

 

be delisted by June, because its shares were trading below the minimum 

 

$1 price. In 4/1 trading, Jupiter's stock dropped 25% to $.15/share.—CM 

 

Does history repeater itself? 

 

It is amazing how we sometimes never learn from history. In 

 

Washington, words can be spun so quickly that what is good 

 

becomes bad. And people's words can become hollow. This time 

 

the question is why are repeaters needed for satellite radio 

 

companies and are they going to be used for the intended purposes? 

 

The NAB is lobbing and saying that repeaters are not only going to 

 

be used for coverage gaps but for local content offerings. If calls we 

 

get from readers are any indication, sotxle of the repeater locations 

 

are well outside any potential coverage problems. 

 

If you want to see why the NAB thinks that all you need to look 

 

at is satellite television. To be competitive and attract consumers the 

 

satellite guys started adding local over the air TV channels. It only 

 

makes sense that this same model will be tried with satellite radio. 

 

On the flip side of the issue is the largest radio company in the 

 

world is XM Satellite's #1 investor. Anyone providing audio 

 

content to XM must also agree to run radio commercials 

 

promoting the service - hence the reason you are hearing 

 

commercials on stations owned by radio companies like Radio 

 

One (O:RIOA), Hispanic Broadcasting (N:HSP) and Clear Chan-

nel (N:CCU) and syndicated properties. 

 

So as we fight the issue as a broadcast industry we end up fighting 

 

with ourselves. The ultimate question long term will be did we as 

 

an industry called broadcasting kill the cash cow and help create a 

 

new competitor just to drive quarterly earnings? -KL 
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No one (.uI know fur sure• ;II Ilti, point wI1;11 will happen Ic, Ilu• wcb(;Isling indu,Iry it'Ihe recent 

 

l/c'B I, 21 r(,\.Ilty rate rc((rnunend:Iu(nI, 1a(ting under the I)igil:II Nlillc•I,I,inn, Copyrighl A(I) ;Ire• 

 

a((cpIt.d h\ Ihc• 1 1) Copyright OIli(t. �, 'I \\ hilt. Ix11 Ili• MAA hops, Ilu•sc• IMCS will In ICjcv Ic•d 

 

(IheIIIAAa(1n.Ilk \\.inistlicin higllcr), Illc giilllr(•alilynlayendclp111;11onuncr(I,III.Idic,slatic,nstllatw(•I)( 1,t 

 

will h;ne to p;I\ .o (( nts per song pt•rl()rnlaIl(c• ;Ind Intcrncl (,Illy wcht;I,tcr.s . I I ((•Ills per s()Ilg. 

 

Given tht• IwII and high w;ticr IIIc• \\c l,(,t,ling industry, Il:rs g(,n(• I Ill ()uglr already h;Inl:ruptcy all( 

 

banl<rupl(\ , AID 1M, ASCAP, IiMI, you n.Iiuc• it—what ronlingcn(y pI;III, :Ir( I)Io:ulc;Islets/webcalcr, 

 

IouLulg .tt in prcp.Iialion? We did a (Irlu l( Survey. 

 

O these we l,(a,lers still in bUsinl'SS, Cahlenulsic.(onI was one of [lit- I ir,t to halt i(s stre:u)Is (IMR.conl 

 

3/15). The current message: "'1•h;u)ks for your pali(•nce while we :u(• ()Illinc. As you may have heard, 

 

license fees have beconic a hig issue I' (.),I- wel)castcl-s. We are now deciding how we will proceed given 

 

the copyright arbitration panel rate recommendations. Check hack soon and thanks again for your 

 

support! The Cablenulsic Crew." 

 

MediaAmazing switched to a subscription-only model 3/9 and eliminated all free streams. $3.95/ 

 

month/$35.55/year are the new fees. MediAmazing has been :I top Measure(;r,I- and Arbitron-rated 

 

webcaster since the ratings companies began their service. 

 

Bill Grywalski, SurferNetwork President, is already looking elsewhere for content. "We've got a couple 

 

of opportunities, an additional product line from a content point of view. We're looking at stations from 

 

out of the country and focusing on the content from places like Canada for example. And we're also looking 

 

at other types of content that are indifferent to the copyright issues, other than music." 

 

Grywalski isn't so much concerned about the SurferNetwork may have to pay, but what his client stations 

 

will do. "If this is enacted as it stands, I think we will do fine, because we've already figured out what the 

 

damage to its would be, and we could afford it. We estimated that it's going to cost us about $8K a month. 

 

The problem is radio stations just need one little thing to push them off the cliff, and this is it. So we would 

 

be in a position where we would be very vulnerable to stations just having enough and wanting to just 

 

get out and go away. ASCAP—just when you thought it was safe to go in the water, along comes the Digital 

 

Copyright Act," he tells RBR. "We've got more stations leaving than coming in. They're just scared to death. 

 

People have had enough. Why do you want to stream? There's no money in it for them of any consequence. 

 

However, if you're in it this far, though, you should wait and see what happens." 

 

Clear Channel, finally back to streaming some 200 stations after being silenced for months from the 

 

AFI'RA fees issue (RBR4/16/01, cover), was just getting psyched at its rising to the top of the MeasureCast 

 

weekly ratings (RBR.com 3/22) for the second week in a row—and in just its second week in the survey. 

 

Clear Channel Radio Interactive VP/GM John Martin is concerned what may happen if the CARP panel 

 

fees are put into law: "The onerous copyright fees that are being considered are overshadowing the future 

 

of streaming. We know the economics need to be worked out, and the business model needs to be fair 

 

and work for everyone. The current model doesn't achieve that parity. It would be a shame to see this 

 

exciting new interactive medium halted in its infancy." 

 

Hiwire, which solved the AFTRA problem for Clear Channel by targeted Intemet-only ad insertion, remeins 

 

optimistic that its clients can handle the burden from online ad revenues. Says CEO Steve Goldberg: "I can't 

 

speak for entity by entity. I can tell you that Hiwire is a strong company and that we don't believe that this is 

 

a major factor in our path towards profitability. Hiwire has a balanced mix of clients and I believe there are still 

 

opportunities for them in streaming. We're already seeing the ad market turn around a bit, so time will tell." 

 

As many are saying, the reality of those royalty recommendations passing likely mean the record 

 

industry controlling all online music. Says Grywalski: "The rumor is if you are of the mindset of a more 

 

deviant thinking individual, that the record labels are really interested in killing the business so that they 

 

can approach it themselves. They would probably exempt themselves from the copyright issues and 

 

simply stream the artists that they represent—their music. And distribute and sell music that way." 

 

One likely option is all streaming (not just Rush Liimbaugh and Major League Baseball) would end 

 

up being subscription-based to pay for the fees. According to Arbitron and Edison Media Research's 

 

"Internet 8: Advertising vs. Subscription: Which Streaming Model Will Win?," four out of 10 streaming 

 

audio listeners would be willing to pay a small amount for commercial-free content, high quality audio 

 

or content they can't find anywhere else. "For streaming subscription models to be successful, however, 

 

content providers must follow the time-tested model of offering something extra to the consumer: no 

 

commercials, and great, exclusive content," said Bill Rose, VP, Arbitron Webcast Services. "In other 

 

words, Webcasters must bring the 'HBO model' of cable broadcasting to the Internet." 

 

"I don't think the listeners are ready for a subscription-based model yet," says Grywalski. "I think it's close. 

 

I think it's popular enough where some percentage of the audience is going to say Yes, and therefore make 

 

it worthwhile to do it. Because you're going to lose most of your people—unless you offer two models-a for 

 

free model, just like cable TV with advertising and then a subscription-based with no advertising."---CM 
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MEDIA BROKERS • CONSULTANTS 

 

Visit us at the NAB 

 

Bellagio Hotel, April 8-10 

 

Call us for an appointment 

 

ANDY McCLURE DEAN LeGRAS 

 

4340 Redwood Highway • Suite F-230 • San Rafael, CA 94903 

 

Telephone • 415-479-3484 Fax • 415-479-1574 

 

Radio Business Report has spent the money and done the research. 

 

Now you too can have a copy of the longitude and latitude 

 

of every satellite repeater in your market for both XM and Sirius 

 

along with an analysis that only RBR can do. 

 

Call April at 703.719.9500 

 

to order your market list today 

 

1 is only $10 per market. 
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SALES 

 

How to Collect 

 

Money in 

 

a Recession 

 

By Paul Weyland 

 

It is logical that collections will 

 

become a bigger problem in a re-

cession economy. Here are five ways 

 

to immediately improve collections 

 

at your station. 

 

1.Never let a collection problem 

 

go more than 24 hours before 

 

you take action. 

 

The time to get busy with a collection 

 

problem is immediately upon discov-

ering that the problem exists. More 

 

"than 30 days with no payment from a 

 

new client is reason enough to be-

come concerned. The longer you wait 

 

to take action, the colder the trail 

 

becomes. To confirm that you actu-

ally have a problem, first give the 

 

client the benefit of the doubt. Call 

 

the client and say that your book-

keeping department made a mistake 

 

and failed to send invoices to some 

 

clients. Ask your client if he was one 

 

of those who didn't receive an in-

voice. If the client responds that he 

 

did not receive your invoice and you 

 

know that the invoice did in fact go 

 

out, then you've got a collection prob-
lem. Offer to hand-deliver a dupli-
cate invoice immediately in exchange 

 

for full payment. 

 

2. Keep in mind that if the 

 

client owes you money, he 

 

probably owes money to 15 

 

other vendors as well. 

 

And you will he competing with 

 

those 15 vendors for any dollars 

 

that the client does have. The old 

 

adage, "the squeakiest wheel gets 

 

the grease," definitely applies here. 

 

This means that you will have to 

 

make your collection calls frequently 

 

and very personal if you are going 

 

to get the client's attention and your 

 

money. Be diligent. Remember that 

 

it is a psychological fact that people 

 

who owe you money will not con-
tact you. They will avoid your phone 

 

calls and your visits if they can. So, 

 

if you can get through to the client, 

 

make certain that they understand 

 

that you have bills to pay as well 

 

and that you were depending on 

 

your commission from this transac-. 

 

tion to help pay your bills. Commu-

nicating things that personalize your 

 

situation and make you stand out 

 

from the other creditors increases 

 

your chances of getting paid first, 

 

instead of last—or not at all. 

 

3. Always accept partial payment or credit card. 

 

If the client to I I � `-ou that he cannot pay the entire balance, ask what he can pay immediately. 

 

Obviously, offer to take cash. Find out if your company accepts credit cards. If they don't, 

 

then advocate that they do, as credit cards are a great way to help with collections. As soon 

 

as your client pays you with a credit card the collection monkey is off your back and onto 

 

the back of the credit card company. 

 

4. Set up a payment schedule. 

 

Write up a payment agreement with installments over as many weeks as it will take for your client 

 

to pay his balance. Make it a contract with a place for you and your client to sign and date. Each 

 

time you come to collect vour installment, ask the client if he could pay a little more this week. 

 

5. Avoid collection problems all together by always asking for cash-in-advance. 

 

As a rule, bars, restaUl'ants, manutactured home dealers and promoters should always pay cash in 

 

advance, no matter what. There is no reason to assume that every one of your clients automatically 

 

qualifies for credit. Incredibly, we usually offer credit instead of asking for cash-in-advance. But what 

 

harm is there in asking for cash-in-advance with every single new direct customer? Some stations 

 

offer' an incentive for CIA. For example, if a client is asking for a discount of some kind, negotiate 

 

cash-in-advance in exchange for the discount. After closing a direct sale of any kind, tell the client 

 

matter-of-factly that you need to pick up a check before the schedule begins. If the client vehemently 

 

objects, you can bet that you will probably have a collection problem at some point in the future. 

 

Paul Weyland ispresident of Paul Weyland Training Seminars. He can be reached at 

 

(512) 236-1222, by email at weyland@swbell.net and at www.paulweyland.com. 
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Sales Jobs 

 

Sales Manager & AE 

 

Talk Radio KPLS, SoCal, LA/OC 

 

is looking for a Sales Manager 

 

and experienced AEs. 

 

Fax or e-mail resume: 

 

714-282-9040, 

 

kpls®megapathdsl.net 

 

• • • • • • • • • • • • • • • • • • 

 

Sales 

 

Traffic Pulse Networks is search-

ing for talented sales profession-
als for the following markets: 

 

• St. Louis 

 

• Indianapolis 

 

Send resume to: 

 

Ron Stone, 

 

rstone@traffic.com 

 

For a complete listing of industry jobs go to 

 

http://www.rbr.com/pages/iobs.asp 
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fly Grlrl M;ucucc 

 

Arc independent radio stations 

 

getting squeezed on spot buys? 

 

Some industry sellers have been conlplainin}, Illat .1 pr()blent in spot radio unlay is the bi}; 

 

three—Clear Channel, Infinity and Ali(;--are (ling the same• thing with spol that the 

 

networks have been doing (RIM 2/18, p.-I): packaging all ()t Ilwir prinlc inventory with 

 

weaker stations and offering the packages at great r.ttes. They say these sweet (Ie:Ils :ue 

 

keeping some of the indepen(Ic•nt ,i.tions from getting on buys. 

 

Said one seller: "Say you're :I b(Iver and you're looking for 100 GRPs. CCU goes 

 

in and says, 'I want 50 GRPs,' Infinity walks in, they want 50 GRI's, ABC: wallas in 

 

and they want 20 GRPs. The big three want 120 or 130 GRI's and there's only 120 

 

to go around. So then they start to package in all these markets. If you want to get 

 

on, say WMAL-AM in DC or WLTW-FM in NY, you're got to buy the whole package 

 

of our other stations in the market. We'll give you the good inventory then. The big 

 

guys are pulling monopolistic practices and the independents are having one hell 

 

of a problem. They're getting squeezed very hard." 

 

What do the national spot buyers think? Is it a problem? "We're kind of opposed 

 

to that practice obviously because we really think that each station should stand on 

 

its own merits," says Pat McNew, Group SVP, Pentamark/PHD, who buys for 

 

DaimlerChrysler in Detroit. "Yet, the sellers are saying, 'Well, we want to take some 

 

of the less desirable elements and marry it with the more desirable elements.' Which 

 

we can certainly understand, but overall, we try to look at the CPMs that we're 

 

achieving—if 111;(t s the target or CPP and just try and drive the best deal. We have our 

 

own cost guides and things like that, but in certain cases, there's not much you can 

 

do about it—they're making deals we almost can't refuse." 

 

"First off, I don't allow it to happen. The Clear Channel groups or the Infinity groups 

 

can present all of their stations, but I make them submit rates separately and we never let 

 

them jain anything down our throats," says John Greenberg, President, DC-based 

 

American Media. "Because obviously in a group, they may not all be in demo. We'll allow 

 

them to submit combo packages or group packages. If we can get the best efficiencies 

 

for our clients we will always do so. But at the same time, their reps know that we'll break 

 

it up in a heartbeat if we have to. A lot of them say that's the only way that they'll sell, 

 

but if 'you walk away, they will come back to you in two seconds." 

 

Steve Shaw, Katz Radio Group President, represents many of those independents 

 

via Katz Radio and Christal Radio. His parent, Katz Media Group, also handles Clear 

 

Channel Radio Sales. He finds that package offers are often asked for by the agencies, 

 

not the other way around. "I think right now group deals and cluster deals are getting 

 

80% of the conversation out there, and represent about 1% of the business when you 

 

cut right through it. I think with a lot of those, the incentive on the agency side is really 

 

economic. However, the supply is starting to tighten up and as business is starting to 

 

get stronger again, I think that advantage will disappear also," he explains. "We rep 

 

Cox and Bonneville and a lot of the major independent groups out there,. If you look 

 

at the last six months, it's really when the maximum impact of some of these cluster 

 

deals have been out there, and we've grown share in those six months." 

 

Dennis McGuire VP/Senior Spot 

 

Radio Manager, Carat USA, agrees with 

 

Shaw: "I don't think the corporate deals 

 

are as pervasive as a lot of people like to 

 

think. Yes, I do know that there's a 

 

concerted effort on the part of the big 

 

players to package their radio stations 

 

and present it as an entity. But, I think a 

 

lot of buyers are balking at it, only 

 

because they do want to tailor the buys 

 

against the demographic that they are 

 

buying. If it means buying other stations, 

 

then they're going to do it. Yes, you can 

 

make an Adult 25-54 buy with Clear 

 

Channel in NY, but the Clear Channel 

 

stations may be skewed heavily female, 

 

and the Infinity stations in NY may skew 

 

heavily male. So a buyer really has to 

 

evaluate the package and make a deci-

sion as to whether lower CPMs guaran-
teed by the corporate entity are worth 

 

having a buy that may be slanted either 

 

male of female, [especially] if the client is looking for a 50/50 split." 

 

Like Greenberg, McGuire will break up the deal and negotiate it: "For the sake of 

 

argument, they may say, 'Buy our six stations and we'll be able to bring it in at 10% or 

 

15% lower than your cost per point. Maybe I might turn around and say, 'Hey, I will buy 

 

three of the stations and bring me at 5% or 7% under." 

 

Shaw says if the big corporate packages get to become an issue, he can do battle by 

 

packaging his independent groups together in markets as well. "It is something we're 

 

keeping our eye on and we're even thinking of ways to aggregate some of our 

 

independents at some point, should that become an issue." 

 

Dennis McGuire 

 

The independent~ 

 

%X1k.tl ab()ul the independents in neti()r I >() the I,I IyeI.N sec Ihent gelling s(lueeze(I oul 

 

()I buys? "1 don'I .stv it no�� , I,(•(a11,e the indel,en(lenl sl.t1 i()ns 11()1 ()Illy I ctvc Iheir ('()re listener,, 

 

but Ihey h.nt• Ilwir (v,re :ludien( e of I()t,Il buy, I . %I, (Iuin(• (•xphin, "In N1', 1()r ex,unple, 

 

Wlilti-I'Muin(1(•pen(1enl.\C'Itl.,.t�(I�,u(,n};,Ian„ I� I\(•nillwerebuyingacorporaled(.il 

 

cvlly woul(1 I 1() tilt ()Ill (,t nll buy :t su(aIg SI:tU()n IIIw a WIi1 S? Also, in NY, Ih(• Chsst(.11 

 

"I.Ilio,n, V1 QXR, IM 11 t „tI'I( nl:tking:(tt (tl„( all(• buy :Intl y()u really waill to reach Ill(. I>eopl( 

 

\\h() hav(• dit (In(I(U„n,llt ntcont(• t„ l,ul the high lickel items--o,1,(•na subs( Iil)lions, 

 

M(•rc•c•(I(•s, .lours(• lit I, ()I \ ,I(.11io,n packages—you (1()11'1 wane to be ()Il lh( (;lassic:tl stall i()I, . 

 

"1(1()11'1 think s()—n()I II Il wy'l
-c a player. If � „I t ILn ( III( (.Rings, he ()v(•rl()()k(•(I," 

 

obselvus (;reenberg. "It \, n I're number one in 11 W (I(•I I )( , .Ind you're tut indepen(1e111, people ;it-(-

going to look at you. We're buying acr()ss the courtly in the top 25 ntarkels at any given lime. 

 

I've wat(•hecl the i11(1ependent stations really be able to step up and (lo so much more• liecaus(• 

 

they're not a Clear Channel ()r all Infinity, they can wally do a lot—move faster, be nu,n(• 

 

promotionally driven, (10 nI(•rc-h:ulclising, a(I(lc(I value, everything. And a small station (;tit be 

 

represented fairly if they were to get national representation from the Intereps offhe wuI I.I 

 

One NY independent owner, Whitney Radio I'resi(lent William O'Shaughnessy, say., 

 

because Ile doesn't depend on ratings, the packages haven't huts his stations—WR'I'N-FM and 

 

WVOX-AM—a bit: "We fortunately have not had to play the numbers game. In fact, we're on(-
of the few broadcast companies in the NY metro area who doesn't subscribe to Arbitron. do 

 

we have about 100 accounts that don't use radio anywhere else. So all the enticement~ and 

 

add-ons offered by the consolidators, the conglomerateurs, to Madison Ave. have little impact." 

 

So the big corporate packages are fair, in your opinion? "I think it's fair. I find absolutely 

 

nothing wrong with it. Now if I were an antitrust lawyer, I might have some questions 

 

about it. But it doesn't bother me. WVOX and WRTN have their own special niches." 

 

Steve Shaw 

 

Consolidation's role 

 

How has consolidation increased packaging? While 

 

broadcasters have had combos and forced combos 

 

going back to the 70s, the in-market packages offered 

 

were obviously smaller. "They forced the AM and FM 

 

combos and really no one wanted the AMs back then, 

 

just the FMs," Shaw tells RBR. "It's kind of the same 

 

story now, it's just they've got six of them instead of 

 

two. However, even the major independents, if you 

 

look at Bonneville and Cox, they've got major 

 

clusters in their individual markets anyway. We've 

 

chosen not to sell them that way, we split a lot of our 

 

clusters between Katz and Christal in those markets, 

 

because I still believe that a salesperson going and 

 

selling 2-3 stations in a market is better than one 

 

going in and selling five or six." 

 

• "This concept was pretty much in place well 
-

before the consolidation, I mean even with the likes 

 

of Interep as a national sales force, between 

 

McGavren Guild and D&R, they would have several stations in a marketplace if you were 

 

buying nationally," says Greenberg. "They would all sit in a little room together and say 

 

'Lets hold CPPs.' We did the same thing back then—as soon as you break them up, they're 

 

all going to cut each other's legs out from under. We've always found that. We break up 

 

combos. It's never, 'Well, if you don't buy this station, you don't get that station'." 

 

"You can't blame the. stations for what they're doing, I mean the corporate owners. When 

 

you're a 500-1b gorilla, one of the advantages is you can use your weight. And hey, if they come 

 

across with a good deal, then you go with it," says McGuire. "It's really hard to look at 4-5-6 stations 

 

in one market and say these stations are going to give me everything I want. It's hard to say yes 

 

to something like that, unless the deal they're giving is so phenomenal, so cost efficient." 

 

Buyer beware? 

 

Can buyers get taken by over-packaging? What sounds great may not really be if 

 

you break up the "parts of the sum." Warns McNew: "I think it's definitely buyer 

 

beware. If you're not keeping track of historical rate tracking, if you're not really 

 

comparing what you have done, where you want to go and what you're objectives 

 

are, I think you can get taken on some of this and some of the independent guys 

 

can get hurt in the process." 

 

"Caveat emptor. Absolutely. I think that the buyers have to look at the demographic 

 

skew of the stations that they're buying in the corporate deal," adds McGuire. "They 

 

have to look at the audience composition. The composite of the stations, the 

 

cumulative audience—does it mirror people they're trying to reach for their client? In 

 

this package are they willing to buy a very strong 18-34 station, because the other 

 

stations are giving theirs more in the package? Or are they better off either breaking 

 

up the package or just buying on a regular station-by-station basis? The buyers are not 

 

being put into an untenable position. They just have to say, 'No, it doesn't make sense 

 

to me.' It's only if somebody is coming in and maybe strong arming a buyer who is 

 

not particularly strong hire or herself. But any buyer worth his mettle is going to know 

 

when a deal is good for them. A smart buyer should know offhand if the stations he 

 

or she is getting is giving them everything their client needs. And generally, it's not." 
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Parr-don the interruption  

 

Russ Parr joins the largest African American radio network company 

 

to make urban radio history. Welcome Russ and Olivia. 

 

To get Russ Parr on in your market, call: 

 

Glenn Bryrant Vice President Operations - 4 12.456.4038 

 

Anita Parker-Brown Senior- Director, Affiliate Relations - 2 12.883.2 1  14 

 

Lenore Williams Manager Program Operations - 4 12.456.4098 
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RBR Radio comes to the Las Vegas Hilton 

 

for the Spring NAB. Now you can sound off 

 

on the issues of the day and be recorded 

 

for our internet radio station. Jim Carnegie, 

 

Publisher will be conducting live to tape 

 

interviews on topics ranging from today's 

 

economic issues, sales and marketing 

 

strategies and technology. 

 

Meet The Author Party 

 

Talk with one of the authors of 

 

Radio Deals at the NAB in Las Vegas 

 

Equipment provided by Broadcast Electronics. u�)A 

 

Erwin G. Krasnow 

 

Attorney at the law firm 

 

Shook, Hardy and Bacon 

 

John Neff 

 

Senior Account Executive 

 

will be on the floor during 

 

the NAB to talk with You 

 

about your advertising needs. 

 

Cell # - 301.802.4892 

 

When 

 

Tuesday April 9 

 

from 4:30 to 6:30 

 

Where: 

 

Central Tower 

 

Las Vegas Hilto' 

 

RBR Suite 215 

 

RADIO DEALS 

 

A Step by Step Guide 

 

Erwin G. Krasnow & Enc T.Werner 

 

.R,adio. 
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Report 
M 

 

Business 

 

Voice Of The Radio Broadcasting Industry 

 

Radio Business Report 

 

Las Vegas Hilton Central Tower , 

 

Suite 2150 - 702.732.5111 

 

You can also reach 

 

Ken tee, Associate Publisher 

 

at Cell # - 703.216.8214 

 

a 

 

Jim Carnegie, Publisher 
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PROFILER 

 

by Dave Sayler 

 

GreaterMedia: 

 

Rooted strongly in the mainstream 

 

There• is money to be had in the in.lrkets radio group owner Greater Medi;I calls home, 

 

and as a rule the group takes a direct route when going alter it. OI' the I.t major format 

 

groups we use at RBR, GM makes significant use of only three—Adult Contemporary, Rock 

 

and Classic Rock or Hits. Those three formats account for ovet• 709/o of its total listener;ship, 

 

based on 12+ results from the Arbitron Fall 2001 survey. 

 

If a group's format lineup can be compared to a station's playlist, you'd have to say that 

 

the Greater Media lineup is exceedingly tight. It has a presence in only four of' the 

 

remaining 11 format groups, completely ignoring fully one half of the possibilities. 

 

This is clue in large part to its eschewal of niche formats. Among the ignored are Urban, 

 

Spanish-Ethnic, Religion, Smooth Jazz and Classical. 

 

Two formats closer to the mainstream are also on the ignored list. CHR and Oldies are 

 

absent from the GM lineup. 

 

The other four formats in the Greater Media lineup fall into the Standards, News-Talk, 

 

Country and Alternative categories. Of those, its reliance on Standards is high above the 

 

national average. The other three are considerably below. 

 

See the separate chart and story on p.11 for a look at Greater Media's format usage. 

 

Shooting for the money demo 

 

ltenietnber the old C iiicagu tune I wenty-five or Six to Four?" The theme song for Greater 

 

Media could almost be "Twenty-live or Six to Fifty-Four." It's incredibly strong presence 

 

in the AC and Classic format groups almost guarantee that it will outperform its 12+ 

 

numbers when buyers dig a little deeper into the Arbitrons. 

 

In Philadelphia, all three of the group's FMs do better 25-54 than they do 12+; In Boston, 

 

three of five FMs have a 25-54 spike (and the other two miss matching their 12+ results 

 

by the barest of margins); and in Detroit all three FMs have 25-54 numbers which blow 

 

away their 12+ results. 

 

The biggest exception to this rule is the group's lone big-market AM station, WPEN in 

 

Philadelphia. In keeping with the group's musical tendency, the station plays Standards, 

 

rather .than relying on some form of News-Talk like a lot of similar stations. In the 12+ 

 

derby, the station has fallen into a bit of a rut—it's gone from ratings in the low fours to 

 

the low threes over the course of the past year. Its performance in the age demos mirrors 

 

that of most Standards stations, which is to say it barely shows up at all in the younger 

 

demos and is significantly devalued even in the oldest cell which Arbitron reports results 

 

for, the 35-64 demo. Its ratings in that demo were less than half of its 12+ results, which 

 

tells you that the vast preponderance of listeners are age 65 and older. 

 

If you throw out WPEN, the rest of the Greater Media lineup has better than a 25% spike 

 

in the 25-54 "money" demo. 

 

Going up against the best 

 

Greater Media's strong results are all the more impressive when you note that the group 

 

is going up against the biggest and best radio companies in the country in all three places. 

 

It faces off against the big two in all three locations. Clear Channel (N:CCU) and 

 

Viacom's Infinity (N:VIA) are all but everywhere in the top 50 markets. , 

 

In Philadelphia, Greater Media must also contend with Radio One (O:ROIA), Beasley 

 

(O:BBGI) and WEAZ, the latter of which operates perhaps the strongest standalone station 

 

in the entire country. Entercom (N:ETM) is a force in Boston, and Radio One and Beasley 

 

both have a smaller presence. In Detroit, Disney's (N:DIS) ABC is a force, and Radio One 

 

is also in this town as well. 

 

The Morning Shoo 1. i„ R. ( 'v ihia C'an!v, 

 

An Harper, Mike Bradley and Linda Lanci. 
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Illc pXSI year has IO Irl%(• lu en its highly 

 

successful flip fn,n, Ith�lhn,ic t)Iclies to 

 

Adult Contemporary in DCIruit. 

 

The old Alternative WXI)G-I'M gut 

 

into Rhythmic Oldies in the spring of 

 

1999. It hit a 3.1 12+ ball 1999, but novel 

 

again broke out of the two's, The flip to 

 

Adult Contemporary as WMGC-1'M took 

 

place July 2001. The flip can only be called .ul unqualified success. 

 

One of the highlights: The station vaulted into a tie for first place among persons 25-54. 

 

The incumbent AC in town was Clear Channel's WNIC-FM, which was by far the top 

 

station 12+ in the market Fall 2000. Fall to fall, WNIC went from 7.6 all the way down to 

 

4.8 and suffered huge drops W25-54 and W35-64. It's not too hard to see where Magic's 

 

new audience came from. 

 

In fact, a good bit of WNIC's ratings came over in the most direct way possible, 

 

in the form of Program Director/morning host Jim Harper, who after many years 

 

left WNIC and took on the same roll at WMGC. Signing Harper was perhaps the major 

 

reason AC was the format of choice for the station. It was also the reason for thc• 

 

rapidly-realized success of the flip. 

 

"He brought with him the members of the 

 

morning team, and these folks and their 

 

experience with the audience, they've just 

 

built this amazing emotional bond with their 

 

listeners, and they just came right over," 

 

Operations Manager Bill Fries told RBR. "In 

 

the process we've recruited some new listen-

ers, too, from other sources in the market." 

 

With Harper behind the mic, WMGC 

 

easily bested WNIC during morning drive. 

 

Fries on the swift change in the station's 

 

fortunes: "It came as a surprise to us—we 

 

didn't expect it to happen that fast. But we 

 

still have our work cut out for us. We're way 

 

ahead of where we projected we'd be—but that doesn't mean we're coasting." 

 

'On competing with WNIC: "WNIC is a great radio station. They've spent many years 

 

perfecting their AC. product. For Jim, its interesting, because he's having to program 

 

against himself basically—he built that radio station. Now he's on the other side of the 

 

fence with us, having to attack his own product. In a way, that's one of the most 

 

challenging things you can do."' " 

 

Magic commands a huge portion of the adult female audience in town. Although it gets 

 

a only tiny piece of the W18-34 cell, it claims a big chunk of W25-54, and an even bigger 

 

share of W35-64. It is #1 in the market in both categories. 

 

Effecting the flip was a group effort. "There is no programming guru who dictates what 

 

we do," said Fries. "It's definitely a team effort. From the top all the way down everyone 

 

was involved. [Greater Media CEO] Peter [Smyth] is great—when we do research projects, 

 

Peter is there. With Clear Channel and Infinity, [CEOs] are not attending research projects 

 

at individual stations. Peter does." 

 

WMGC uses Bob Harper and Associates for research: Gary Berkowitz consults. 

 

L to R: Bill Fries and Jiro Harper 

 

showing off the Fall book. 

 

P Radio Introduces 

 

the Fastest News 

 

in America 

 

Every hour at :58, AP Radio now offers a fast paced, one minute update 

 

for music stations who want the headlines and want them fast. 

 

Delivered in a rapid, contemporary style, AP Radio has designed 

 

our new one-minute update for today's listening habits. 

 

The update is :55, allowing stations to brand it, sell it, and make 

 

it their own. The new one-minute update from 

 

AP Radio. How can we help you today? 

 

www.apbroadcast.com 
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Phormats true to phorm in Phillie 

 

Greater Media's three Philadelphia FMs program its three favorite format: Rock, Classic Rock 

 

and AC (the Hot strain in this case), but its strongest station in town is the aforementioned 

 

WPEN-AM. It appeals to the over-65 crowd, and as such is off of the Arbitron demographic 

 

'radar screen. However, its sales staff has little to fear in the way of competition from its sister 

 

stations, and no doubt has little competition from any other Philadelphia station. It's listeners 

 

more than likely have Infinity's juggernaut Newser KYW on the car radio push-button array; 

 

after that this audience no doubt scatters in small numbers across the rest of the dial. 

 

Rocker WMMR-FM is strong 25-54. It is even stronger in the 18-34 demo, and does a 

 

particularly good job attracting male listeners. The M18-34 cell comes with well over twice 

 

as much ratings value as its overall 12+ number. Its results with women are below the 12+ 

 

benchmark across the board. 

 

Classic Rock WMGK-FM is at its best in the 25-54 demo. Its strongest demo is M25-54, 

 

but it manages to attract a balanced male-female audience with only a slight edge among 

 

males between the two groups. On the flanks of 25-54, it has greater strength 35-64 than 

 

18-34, although it turns in respectable numbers across the board in all cells. 

 

IA 
When 2001 began, Greater Media's 95.7 mHz facility was called WEJM-FM, and it was 

 

laying Rhythmic Oldies. Last summer it abandoned the flagging format and installed a Hot 

 

C or Adult CHR format with new calls WMWX-FM "Mix". It seems to be an astute move, 

 

with only one other market station in the format. However, that station is market-leader 

 

WBEB-FM, the legendary WEAZ big-market standalone. It has lost ground since its Rhythmic 

 

Oldies days, turning in consecutive 1.5 12+ books. It wasn't doing that much better before, 

 

though, going 2.1-2.0-1.7 before the flip. It skews toward women, doing best in the W18-

34 cell, which more than doubles its 12+ number. 

 

Fall-to-fall, all four stations suffered declines in their 12+ numbers. Almost a share of that 

 

was at the expense of WPEN, and that is a trend which is unlikely to be reversed, although 

 

the station's ratings appear to have stabilized for the time being. If WMWX can get some 

 

traction, with a little bit of a bounceback from the Rock and Classic Rock outlets, Greater 

 

Media could quickly build its shares back up. 

 

The group is firmly entrenched in third place in the market, behind Clear Channel and 

 

Infinity. It has little chance of catching either; on the other hand, nobody further down the 

 

chart has much of a chance of catching Greater Media. 

 

Steady as she goes in Beantown 

 

AC WMJX-FM is consistently in the top three among Boston stations. We should say it is 

 

consistently either 2nd or 3rd—Infinity's Newser WBZ owns the top spot. WMJX anchors 

 

.a strong five-FM cluster that follows the group's tendency to avoid duplication. 

 

The WMJX audience is heavily weighted toward women, and its almost identical rating in 

 

the 25-54 and 35-64 demos is close to double its 12+ number. For that matter, it does very well 

 

in the W18-34 cell as well. While its male numbers are OK, they are below 12+ across the board. 

 

The sexually balanced audience of Classic Hits WROR leans male, although it draws good 

 

numbers on both sides of that fence. Mostly ignored by the younger set, it outperforms its 

 

12+ numbers by a significant amount 25-54 and does best with the 35-64 group. 

 

Boston is not the most fertile ground one could imagine for a Country station, but 

 

'Greater Media has been running WKLB there for quite a while now. They're doing it with 

 

a decided female slant—the W18-34 demo is at par with the station's 12+ number, with 

 

the audience growing significantly into the older female demos. Men 35-64 are tuning in 

 

about on par with 12+, and then less as you go younger. 

 

News-Talk is the dominant format group in the large markets, but Greater Media's lone 

 

top-10 entrant is not in the AM mainstream. FM Talker WTKK appeals primarily to the older 

 

male demo, and does pretty well among M25-54. The women, for the most part, tune 

 

elsewhere, although the station's W35-64 is almost at par with its 12+ benchmark. 

 

Finally, Adult Alternative WBOS-FM weighs in. Straight Alternative stations tend to attract 

 

M 18-34 more than any other group—this one does best with women 18-34 and 25-54, each 

 

with results which nearly double the station's 12+ total. It doesn't do half bad with men either, 

 

also bettering its 12+ number among M18-34 and M25-54, although not as significantly as 

 

with the women. However, the Alternative battlefield is unusually crowded in this market. 

 

Most places, it's a one-station niche. Here, WBOS trails WBCN, but does better than WFNX 

 

and WXRV. (Is there another market anywhere with four Alternative stations? And I didn't 

 

even count WFNX satellite WFEX, which scored an above-the-line 0.1 Fall 2001). 

 

Fall-to-fall, the Greater Media cluster was basically flat. It gained one tenth of a share 

 

over the year. Improvements at WMJX, WROR and WTKK were balanced by drops at 

 

WKLB and WBOS. 

 

Overall, the cluster is solidly in second place behind Infinity, enjoying a sizable lead 

 

over &3 Entercom and #4 Clear Channel. 

 

Doubling down with doctored Detroit station 

 

WEJM Phillie wasn't the only Greater Media station to abandon Rhythmic Oldies last 

 

summer. Detroit's WGRV-FM also kissed the format good-bye, coming back as "Magic
-

WMGC-FM, sporting a mainstream Adult Contemporary sound. Although this is probably 

 

still a work in progress, it is also already an unqualified success. The station has doubled 

 

its 12+ rating fall-to-fall and is now the highest rated station in the Greater Media three-

FM cluster. It is also ties for first place P25-54. For more on WMGC, see P.10. 

 

The station WMGC is tied with for the P25-54 first place honors is another Greater Media 

 

station: Rocker WRIF-FM. Despite this lofty status, it was a more difficult year for the 

 

station, which dropped almost a full share fall-to-fall and over a full share spring-to-fall. 

 

However, its ability to deliver its target demo—M18-34—appears to be only slightly 

 

diminished. It still scores double digits. It is also very strong M25-54 and well above par 

 

even with M35-64. Women, for the most part, do not give this station the time of day. 

 

Classic Rocker WCSX stayed on an even keel all year. It does a great job of zeroing in 

 

on M25-54 and M35-64, and even pulls M18-34 above its 12+ level. It is more even-handed 

 

than Rocker WRIF, in that women don't totally ignore it. It almost achieves par in the W25-

54 and W35-64 demos. W18-34 barely know that it exists. 

 

The big gains at WMGC outweighed the loss at WRIF, allowing the cluster to pick up 

 

1.6 shares fall-to-fall. Greater Media currently holds down 4th place in the Detroit market. 

 

Infinity and Clear Channel, with six and seven stations respectively, are out of reach, but 

 

it would not take much at all for Greater Media's cluster to overtake the 1 AM-217M duopoly 

 

run by ABC and grab third place. 

 

Greater Media: Adults only 

 

Although Greater Media stations are not 

 

unknown to listeners younger and older the 

 

25-54 age group, the group's programming 

 

is firmly rooted in the middle, money demo. 

 

GM mixes it up in the usually hotly con-

tested Adult Contemporary scene, where 

 

the adults and the advertisers—are. 

 

As careful as the group is to be in the AC 

 

battle—it has an entrant in all three of its 

 

top ten market clusters—it is equally dis-

tant from the CHR wars. For the most part, 

 

GM leaves the kiddies to someone else. 

 

The percentages below are based on 

 

Arbitron 12+ numbers from the Fall 2001 

 

survey, adjusted for market size and 

 

excluding out-of-market stations and 

 

other forms of lost listening. They show 

 

what percent each format is of total 

 

Greater Media listenership. The US in-

dex compares Greater Media's use of the 

 

format to total national usage; Mkt (mar-

ket) index compares GM to total use in 

 

its specific markets. 100 is par. For ex-

ample, GM's use of Rock is almost four 

 

times the national average. 

 

GM 

 

Format 

 

US Mkt 

 

Pct. index index 

 

AC 

 

29.6 211 173 

 

Classic Rock 21.4 

 

357 

 

334 

 

Rock 20.8 392 315 

 

Standards 

 

10.8 

 

348 

 

338 

 

News-Talk 7.0 44 35 

 

Country 6.4 58 139 

 

Alternative 4.0 95 70 

 

CHR 

 

0.0 0 0 

 

Urban 

 

0.0 

 

0 

 

0 

 

Spanish 

 

Oldies 

 

Religion 

 

0.0 

 

0 

 

0 

 

0.0 0 0 

 

0.0 

 

0 

 

Jazz 

 

Classical 

 

0 

 

0.0 0 0 

 

0.0 0 0 

 

Sources: Arbitron, 

 

RBR Source Guide database 

 

PROPHET SYSTEMS INNOAtATInNS 

 

Design your own broadcast digital automation 

 

system for as low as S9,999. No kidding! 

 

NexGen Digital NS from Prophet Systems is proof that you don't have to give up quality to get 

 

value. NexGen Digital NS stores audio directly on the workstations, giving it most of the features of 

 

our server based system at a fraction of its cost. 

 

Add what you need-skip what you don't: 

 

• Single workstation NexGen Digital NS 

 

• An additional station 

 

• Voice Track Recorder 

 

• Digital Reel to Reel for background recording 

 

Introducing cArophet, Your complete online digital store. 

 

Now you can shop, configure and order your own NexGen Digital NS 

 

digital automation system. Log on at www.prophetsys.com/NS and see 

 

the future of digital technology or call us at 1.877.774.1010 to receive 

 

more information, or an individually configured quote. Prefer to view 

 

the software in person? We'd he happy to come to your site and 

 

giv- : demonstration. 

 

1 
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Big City using less red ink 

 

big City Radio (A:YFM) posted 

 

improved financial results for 04, 

 

although it continued to operate 

 

with negative cash flow. Net rev-
enues for the mostly-Spanish sta-
tion group declined 19% to 

 

$4.5M. But dramatic cuts in ex-
penses reduced the company's 

 

negative broadcast cash flow 

 

(BCF) to $93K, compared to -
$771 K a year earlier. 

 

The picture was much the 

 

same for Big City's full year 2001 

 

results. Net revenues declined 

 

14% to $20.5M. Negative BCF 

 

was $758K, a vast improvement 

 

over -$2.2M in 2000. That doesn't 

 

include an additional $1.5M or 

 

so in operating red ink each year 

 

for Big City's Internet operation, 

 

TodoAhora.com. 

 

Big City's 10-K filing with the 

 

SEC included a warning from its 

 

auditor, KPMG, that there were 

 

doubts about the company's 

 

ability to continue as a going 

 

concern. But KPMG had in-
cluded a similar warning in its 

 

2000 audit—and Stuart 

 

Subotnick's radio group is still 

 

in business a year later. 

 

After selling its Phoenix sta-
tions to Hispanic Broadcasting 

 

Corp. (N:HSP) for $34M and 

 

paying off a bridge loan, Big 

 

City had approximately $18,2M 

 

in cash on hand as of 12/31/01. 

 

A semi-annual interest payment 

 

of $9.8M on its public bonds 

 

last month (3/15) left that dwin-
dling pile of cash at $6.5M. In 

 

its SEC filing, Big City noted 

 

that it will have to raise new 

 

equity, find a way to borrow 

 

money or sell additional assets 

 

in order to make the next $9.8M 

 

interest payment, which will be 

 

due 9/15. In addition, if Big City 

 

misses that interest payment 

 

and hasn't reinvested the 

 

$18.2M in net proceeds in 

 

oroadcasting assets prior to 10/ 

 

31, it is required to make an 

 

offer to repurchase its $174M 

 

in outstanding bonds—some-
thing it obviously can't do. 
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Farid's first cast lands a 

 

Kingfisher FM 
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perhaps scilllething like Beasley (O:BBGI). And he'll likely want a large outdoor 

 

platfoml to operate with radio. There's only one of those left Lunar (O:LAMR). 

 

Cumulus juggles Texas signals 

 

Cumulus Media (O:CMLS) is buying a station in market #9 to downsize so 

 

it can upgrade a station in market #133. That's not as crazy as it sounds, since 

 

KSTB-FM Crystal Beach, TX is hardly a full-market signal in the Houston-
Galveston market as it stands. Although it puts a signal into Galveston as a 

 

Class C3, it doesn't city-grade any part of Galveston—let alone come close 

 

to Houston. Cumulus is buying the 101.5 mHz signal from hwin Davis for 

 

$2.5M to downgrade to a Class A—which will still put a signal into Galveston 

 

from a somewhat closer tower site. 

 

That will make it possible for Cumulus to upgrade KLOI-FM Silsbee, 

 

TX (Class C3 on 101.7 mHz) to a new tower size just east of Beaumont 

 

and north of Port Arthur, giving it full market coverage. Cumulus bought 

 

KLOI last year for $2.1M as a replacement for its Beaumont-to-Houston 

 

move-in, now KRWP-FM. 

 

Doyle Hadden of Hadden and Associates brokered the KSTB sale. 

 

Edwards comes home for 83M 

 

Dale Edwards is expanding D&E Communications to his home market, 

 

Cleveland, with a $3M deal to buy Gospel WABQ-AM from John Linn. 

 

An LMA of the lkw daytimer began 3/15. D&E already owns Gospel 

 

WPAO-AM & Classic R&B WRTK-AM in the Youngstown market. 

 

Until rel entl, Edwards had been Director of Religious Programming 

 

for Radio One's (O:ROIA) Cleveland cluster, even while owning the two 

 

stations in Youngstown. "I never anticipated purchasing a station in 

 

Cleveland," he said, but the opportunity to buy WABQ happened to 

 

come up as he was having differences (which he won't go into) with 

 

CATIO 

 

FRoM MORTENSON BROADCASTING 

 

& THE ASSETS OF 

 

FRo`z ROLOFF EVANGELISTIC ENTERPRISES, INC 

 

JOHN PIERCE & COMPANY, LLC WAS THE EXCLUSIVE BROKER FOR BOTH TRANSACTIONS 
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K-Love heads to the border 
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Mickey enters Toledo, eying Jacksonville 

 

It appear:, Dlsnu) ( \:IAN) Is l)uking up anulher tot)-100 market O&U 

 

for Radio Disney. AISC Inc•. is paying Thomas Wolfe's Wolfe Broadc'asl-
ing Corp. $750K for WFRO-AM Fremont, OH, While the transmitter is 

 

closer to Sandusky than Toledo, the directional pattern is aimed right 

 

at Toledo and the 2.0 mV/m contour blankets virtually the entire city, 

 

ABC is buying only the license and transmitter site, so Wolfe will keep 

 

the call letters and all of the assets associated with WFRO-FM. Look for 

 

broker Greg Guy of Patrick Communications, who handled the sale of 

 

the AM to ABC, to find a buyer for the FM as well. 

 

While ABC doesn't own any other radio station in Toledo, it does 

 

have a TV station, WTVG-TV (Ch. 13, ABC). In fact, the subsidiary which 

 

will own the AM license is WTVG Inc. So, Disney had to file extensive 

 

paperwork for this deal to show that the Fremont, OH acquisition is 

 

permitted under the radio-TV crossownership rule and the local 

 

ownership rules for radio. In addition to having contour overlaps with 

 

WTVG-TV, WFRO-AM is fully encompassed by the contour of WJR-AM 

 

Detroit, but doesn't have any contour overlap with ABC's Detroit FMs, 

 

Jacksonville, FL is next in line for a Radio Disney O&O. According to the 

 

,Jacksonville Times-Union, Cox Radio (N:CXR) is selling WBWL-AM to ABC, 

 

which plans to flip the format from Sports to its kiddie net. Jacksonville will 

 

still have one Sports station, Clear Channel's MCCU) WFXJ-AM. 

 

KDB rescue effort falls short 

 

The University of California, Santa Barbara fell well short of its goal of 

 

raising $3.6M to buy KDB-FM and keep it Classical (RBR 1/28, p. 7). In 

 

announcing that the university had failed to raise the cash by the deadline 

 

of 3/31 set in its agreement, Chancellor Henry Yang said he still hoped 

 

to see the station stay Classical. "Right now we must support the owners 

 

in their efforts to find another party that has the resources to buy the 

 

station and the determination to retain its Classical music format." 

 

RBR observation: That won't be easy. Pacific Broadcasting has 

 

reportedly been offered $5-6M for the station by groups who want the 

 

Class B signal on 93.7 mHz, but not the Classical format. According to 

 

BIA, KDB is not only out-billed by every other Class B and B1 in the 

 

market, but by several of the Class As as well. Clear Channel (N:CCU) 

 

is the market's biggest player, followed by Cumulus Media (O:CMLS). 

 

Bozeman CP brings 8400K 

 

A construction permit for Bozeman, MT is changing hands, but it isn't 

 

landing in one of the existing clusters. Spanish Peaks Broadcasting, 

 

100% owned by Kevin Terry of Salt Lake City, is buying the CP for 

 

$400K from Ron Muri's Gallatin Broadcasting. The unbuilt station is to 

 

be a Class C1 on 103.5 mHz. 

 

Stone buys rest of Southern Broadcasting 

 

Paul Stone is going to become the sole owner of Southern Broadcast 

 

ing, after buying out the estate of his late partner, Charles Giddens 

 

Under the contract just filed with the FCC, Stone will pay Gidden, 

 

widow, Joanne, $15M for 50% of the radio group's stock and real estate. 

 

She'll also receive additional compensation, should Stone sell the 

 

stations to someone else over the next several years. Southern owns 10 

 

stations in Georgia and is in the process of buying two others. 

 

Excelsior buys Dial Communications 

 

Excelsior Radio Networks announced 4/3 it has acquired Dial Commu-
nications and merged Dial with its Global Media Division. The new' 

 

division will operate under the name Dial Communications-Global 

 

Media Inc. and will be led by Dial principals Jeffrey Gasman, David 

 

Landau and Ken Williams who will act as co-Presidents. The deal 

 

creates a national sales rep company with anticipated 2002 revenues of 

 

$50M and a client roster of 40 radio programs/production companies. 

 

What does the ad community thinI0 RADAR! "I haven't been presented 

 

with the strategy of the company going forward, so I'm not sure to what 

 

extent we will be supporting the new entity." Mindshare SVP, Dir./Radio 

 

Negotiations Reyn Leutz tells RBR "I will say, however, that I am 

 

encouraged by the fact that smaller suppliers are getting bigger through this 

 

type of merger. We will now expect that a new organization like Global-Dial 
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will be financially capable of raising 

 

their accountability in the industry, 

 

through better measurement, ie. RA-

DAR and improved clearances." 

 

i Excelsior, a subsidiary of Franklin 

 

-
Capital (A:FKL), was formed last 

 

summer by Franklin, Sunshine Wire-
less and Change Technology Part-
ners with the purchase of Winstar 

 

Radio Networks, Winstar Global 

 

Media and Winstar Radio Produc-
tions. Excelsior reps over 25 clients, 

 

including Jefferson-Pilot Radio Net-

work, The Mann Group, Waitt Me-

dia, Stephan Productions and Wall 

 

Street Journal Reports. Excelsior's 

 

production division produces/dis-
tributes 50 programs and services. 

 

Dial was founded in `89 by 

 

Gasman. In 11/00, Landau and Wil-
liams became partners in the com-

pany after leaving EVP/Sales slots at 

 

Premiere. Dial reps over twenty 

 

clients, including 60 Second Inc., 

 

WOR Radio Network, Multi-Net Mar-

keting, TM Century and TRN's 

 

Michael Savage Show.-CM 

 

Drake is back with 

 

Backyard Broadcasting 

 

Veteran radio exec Barry Drake 

 

has entered the ranks of ownership 

 

with the acquisition of a pair of FM 

 

stations in the Jackson, MS market. 

 

WTYX-FM and WVIV-FM are being 

 

bought from Mike McRee's Pro-

teus Investments for $SM. 

 

Proteus bought WTYX from the 

 

Holt Corp. for $1.9M (RBR 6/12/ 

 

75) and picked up WVN a few 

 

years later from Bobbyilmbragulio 

 

for $850K (RBR 3/9/98). 

 

Drake, who is President/CEO of 

 

Backyard, is a veteran on Sinclair 

 

.Broadcast Group (O:SBGI), where 

 

'ie was CEO for both TV and radio, 

 

ind was also President of 

 

Keymarket Communications. 

 

Jackson is just the beginning for 

 

Backyard. "We think it's a great time 

 

to get into radio. We're. looking at 

 

several opportunities right now-

nothing Ican discuss today," Drake 

 

:old RBR. "We're looking at markets 

 

with 100K-500K in population, 

 

Where these is still an opportunity to 

 

ind good properties and do great 

 

ocal radio." 

 

Backing comes from Boston Ven-

tures, which counts among its ranks 

 

Barry Baker, who also put in some 

 

time at Sinclair. Broker: Frank 

 

Higney, Kalil and Co.-DS 

 

Cumulus pays cash 

 

dividend on preferred 

 

Cumulus Media (O:CMLS) says it 

 

has paid cash dividends total of 

 

$4.6M-to holders of its Series A 

 

Cumulative Exchangeable Redeem-
able Preferred Stock. The 4/1 pay-
ment of the Ql dividend was made 

 

to shareholders of record as of 3/15. 

 

RBR observation: Cumulus 

 

doesn't have to pay cash dividends on 

 

the preferred issue yet. Cash pay-
ments aren't mandatory until July of 

 

2003. But if it didn't pay cash, the 

 

company had to make the dividend 

 

payment in additional shares of 

 

preferred stock. With its stock price 

 

up sharply from the dark days of 

 

past years, Cumulus' management 

 

decided that paying cash was the 

 

better course. However, the com-

pany notes that it retains the option 

 

to select either payment option-at 

 

least for the next few quarters. 

 

Susquehanna's KC buy 

 

capped at $37M 

 

The annual report that Susquehanna 

 

Media just filed with the SEC reveals 

 

a bit more about its deal to acquire a 

 

Kansas City move-in on 105.1 mHz 

 

(RBR 2/26/01, p. 12), now known as 

 

KFME-FM. As reported, Susquehanna 

 

paid $lOM for a 400/6 interest in the 

 

licensee, FrankCopisdas'Jesscom, 

 

and has an option to buy the remain-

ing 60% after three years for the fair 

 

market value. The SEC filing reveals, 

 

however, that there is a floor and 

 

ceiling for that fair market value. 

 

Copisdas is to receive no less that 

 

$15M for that remaining 609/&-and 

 

no more than $27M. So 

 

Susquehanna's total price tag for its 

 

fourth KC station, which signed on 

 

6/18/01, will be in a range of $25-
37M. That deal was brokered by 

 

Mike Bergner of Bergner & Co., 

 

representing Copisdas, and Zany 

 

Patrick and Terry Greenwood of 

 

Patrick Communications, represent-
ing Susquehanna. 

 

How's that IPO doing? 

 

Radio IPOs were hot in the 1990s. Not as hot, perhaps, as dot-com IPOs, but plenty hot. We 

 

all know now, with 20/20 hindsight, that most of those hot dot-corn IPOs were nothing but 

 

a way to burn money. But what about the new radio stocks? RBR has taken a look back to see 

 

just how much radio stocks have risen-or fallen-since their initial public offering. 

 

While it's not possible to pin down an IPO price for some companies that are the merged product of many 

 

parts, such as Viacom (N:VIA) and Hispanic Broadcasting (N:HSP), RBRdid go back in time to include even 

 

the ancient IPOs of Clear Channel (N:CCU) in 1984 and Saga Communications (A:SGA) in 1992. 

 

Company 

 

Beasley 

 

Big City 

 

Clear Channel 

 

Cox Radio 

 

Cumulus 

 

Emmis 

 

Entercom 

 

Entravision 

 

Interep 

 

Radio One 

 

Radio Unica 

 

Regent 

 

Saga 

 

Salem 

 

SBS 

 

Radio IPO progress through Q1 2002 

 

IPO IPO 

 

Symbol Year Price* 

 

O:BBGI 2001 $15.50 

 

A:YFM 1997 $7.00 

 

N:CCU 1984 $0.48 

 

N:CXR 1996 $18.50 

 

O:CMLS 1998 $14.00 

 

O:EMMS 1994 $7.75 

 

N:ETM 1999 $22.50 

 

N:EVC 2000 $16.50 

 

O:IREP 1999 $12.00 

 

O:ROIA 1999 $8.00 

 

O:UNCA 1999 $16.00 

 

O:RGCI 2000 $8.50 

 

A:SGA 1992 $3.39 

 

O:SALM 1999 $22.50 

 

O:SBSA 1999 $20.00 
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Close 

 

$14.91 

 

$0.90 

 

$51.41 

 

$28.40 

 

$17.90 

 

$26.74 

 

$54.87 

 

$14.80 

 

$3.31 

 

$21.76 

 

$1.65 

 

$8.24 

 

$25.20 

 

$23.70 

 

$13.55 

 

Net 

 

Change 

 

-$0.59 

 

-$6.10 

 

$50.93 

 

$9.90 

 

$3.90 

 

$18.99 

 

$32.37 

 

-$1.70 

 

-$8.69 

 

$13.76 

 

-$14.35 

 

-$0.26 

 

$21.81 

 

$1.20 

 

-$6.45 

 

*Adjusted for subsequent splits 

 

Source: SEC fllinR.s, company information, all calculations by RBR 

 

Percent 

 

Change 

 

-3.81 

 

-87.14% 

 

10,610.42% 

 

53.51 

 

27.86% 

 

245.03% 

 

143.87% 

 

-10.30% 

 

-72.42% 

 

172.00% 

 

-89.69% 

 

-3.06% 

 

643.36% 

 

5.33% 

 

-32.25% 

 

HAMMETT & EDISON, INC. 

 

CONSULTING ENGINEERS 

 

RADIO AND TELEVISION 

 

.Serving the broadcast industry since 1952... 

 

Box 280068 •San Francisco • 94128 

 

HE 

 

707/996-5200 

 

202/396-5200 

 

engr@h-e.com 

 

www.h-e.com 

 

rn 

THE 

 

F_m[E 

 

Ted Hepbu 
Palm Beach, F7., 

 

Phone: (561) 863-8995 

 

Cell: (561) 371-1706 

 

Email: tedhep@aol.com 

 

KOZACKO 

 

MEDIA SERVICES 

 

Dick Kozacko will be available for 

 

meetings at the NAB and may be 

 

contacted at the Las Vegas Hilton. 

 

(702) 735-5111 

 

To set up an appointment prior to 

 

NAB call (607) 733-7138 

 

email: rkozacko@stny.rrcom 

 

www.kozackomediaservices.com  

 

FCC Researcher 

 

Mona Wargo 

 

Phone: 703.243.9352 

 

SkyPager: 800.759.8888 

 

PIN# 1207582 

 

Wait mwrsrch@erols.com 

 

Your information 

 

source featuring: 

 

1 on 1 Interviews, 

 

Conference Calls 

 

and 

 

The Daily Newscast 

 

The Radio IndexT"" returns to record highs 

 

The Radio IndexT'" shot back up to record levels in the latter part of 

 

Q1 2002 as Wall Street investors became convinced that the ad 

 

recovery was underway. The previous record of 256.060, set 12/31/ 

 

99, had held for more than two years as radio suffered through the 

 

dot-corn collapse, interest rate hikes by the Federal Reserve and the 

 

national recession which followed. But the old record fell on 3/15/ 

 

02-and that record high was eclipsed twice more before the month 

 

and quarter ended a bit lower. For now, the all-time high for The 

 

Radio IndexT"' is 272.299, set 3/21/02. 
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MEDIA VENTURE 

 

PARTNERS 

 

Television •Radio ♦Telecom 

 

Empire 

 

Broadcasting Corp. 

 

has conveyed the assets of 

 

KARA (FM) 

 

Sun Jose, CA 

 

to 

 

Hispanic Broadcasting 

 

Corporation 

 

for 

 

$589000,000 

 

Media Venture Partners reirresented 

 

EmiHre in this transaction 

 

"In the sale of KARA, MVP provided the knowledge and the guidance 

 

that our Board of Directors and I were seeking. We are very grateful 

 

to them for making the sale process smooth, pleasant and profitable. 

 

It's a delight to work with the MVP Team." 

 

- Bob Kieve, President and General Manager, Empire Broadcasting Corporation 

 

,� SAN FRANCISCO OFFICE (415) 391.4$77 
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