Jctober 12, 1998
Wolume 15, Issue 40

MVP...
The industry
standard

in
brokerage
excellence!

BRIAN E. COBB
CHARLES E. GIDDENS
703-847-5460

| ELLIOT B. EVERS
415-391-4877

GEORGE I. OTWELL
513-769-4477

RADIO and TELEVISION
BROKERAGE « APPRAISALS

N
b

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
CINCINNATI
SAN FRANCISCO

Clear Channel is going to Zell—to get more stations ..............ccooeiieiiininnnn. 2
The rumor mill can take a well-deserved vacation. Clear Channel will add
Jacor to its portfolio in a $4.4B stock deal. Jacor management will remain.

Pacing continues strong; December almost half sold .................occiiiiininnnne 2
News analysis: Radio stock dragged down by TV, NEeWSPapers? .........ccoeeeveenens 2
USADR wants to make DAB adone deal ............c.ooeiiimiiiiiiiiins 4
Yo-ho-ho and a bottle of grum(ble)? Pirates march on FCC ................coooiiiiin, 4
RADAR 58 tells a tale of slumping networks ............ccooiiiiiiiiiiiiiiiiiiiinens 4
FCC study finds 30% shortfall for minority stations ..............c..coocivienennn. 6
NAB highlights: IBOC systems, consumer hardware ..................coocoeinennnenn 10
RBR SPECIAL REPORTS
Duopoly dimensions: Consolidation pace slowing down .......................... 12-14
Knight of the night: RBR wrings the Bell for answers .............................. 16-22
1998 deal values fall sharply .........coooeein i, 26-28

—— R SROADCAST RNVESTMENTS
Karmazin upbeat about CBS ... 30
SportsLine hits a Wall Street pothole ... 30
S&P chisels down Granite rating...........ccoovieviiiiiiiii e 32

Jacor hags FM twins in City of Angels ... 34
Ken Roberts' 103.1 simulcast will join Jacor's collection of L.A. signals for
at least $67M. Positive cash flow could take the total well to the north.

Autry’s passing will send KSCA-FM L.A. to Heftel ..................ooooiiiiiils 34
Allen wrenches KXL AM-FM from Alexander...........ccoooeviniiiiiiiiiiiiiinnnnn.. 34
Lindemanns are lining the pockets of Mega Media .........................cooinill, 34
Sino the times? Cox spins Long Island AM to Ethnic broadcaster ................... 35
$1.4M deal is Commonwealth’s Cross(ville)tobear ......................ceeininn. 35
WNNZ deal will make Clear Channel the Talk of Springfield ......................... 35
Jacor: “l owe a bundle in lowa”—$850K for Ft. Madison combo ................... 35

“Dead Doctors Don't Lie”:
Radio’s Proven Money Machine
Learn All About It At Booth 748

ZBS RADIO




Jim Carnegie ..o Publisher

Dave Seyler .........cccoovrvviiniriieninriinesenn,
Carl MarcucCi....ovvvevoeveeeeeeeeee s
Frank SaXe ........covoovvvvoeveeicerescoescees s

Jacor shocker:

Associate Publisher/GM Cathy Carnegie ..............cc........
................ Senior Editor Ronald Greene ..........................
S Senior Editor John Neff ..o,
........... Associate Editor Maggie Daley .........ccccoocvviine,
........... Associate Editor Beth Dell'lsola ......c...cocoevvvvvnne.

FCC Research Consultant April Olson ..o,

Merging with Clear Channel

By Jack Messmer

Just when Wall Street had been
lulled into believing that no sale of
Jacor Communications (O:JCOR)
would take place until stock prices
recovered, Randy Michaels sur-
prised everyone with an announce-
ment (10/8) that Jacor would merge
into Clear Channel Communications
(N:CCU]J). The dealis valued at $S4.4B.

Although there had been other
bidders—CBS (N:CBS) and Chan-
cellor Media (O:AMFM) had been
among those believed to be in the
running—Michaels said that Jacor

had sought out the Clear Channel
deal because, among other things,
it would require few station divesti-
tures and leave Jacor's manage-
ment structure in place, with
Michaels still running the group as
a Clear Channel subsidiary.

"It doesn't feel much like a take-
over to us,” Michaels said. "It feels
like a partnership to us.”

“This puts together two companies
which are very complimentary,” agreed
Clear Channel CEO Lowry Mays. “This
transaction clearly places us, without
a doubt, as the largest out-of-home

_News Analysis

Guilt by association

By Jack Messmer

Radio stocks got trashed last week by
the continuing troubles of the industry’s
revenue-disadvantaged cousins, TVand
newspapers. Wall Street traders seem
unable to differentiate between media
stocks, and the panic sell-off even ex-
tended to tower company stocks.

Could we have a show of hands: How
many station owners decided during
the 1990-'91 recession that tower rental
was a budgetitem which could be elimi-
nated to cut overhead?

RBR's weekly stock chart (p. 32) car-
ries the dismal result. Every stock was

down from a week earlier, with the sole
exception of Otter Tail Power Co.
(O:0TTR), an electric utility which hap-
pens to own a few radio stations. The
Radio Index™, compiled by Dow Jones
Indexes for RBAR and the Wall Street
Journal Radio Network, fell below 80 for
the first time (p. 35).

In sharp contrast, we have the twice-
monthly RBR/Miller Kaplan report on for-
ward pacing (right), which shows de-
mand for radio spot inventory still
strong—with no sign of any slump.

Meanwhile, most public radio compa-
nies are expecting to report record re-
sults for Q3, as Emmis (O:EMMS) already
has for its fiscal Q2 (RBR 9/28, p. 10). Is
anyone on Wall Street even listening?

.......................... VP Administration
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......................... Account Executive
........................... Admin. Assistant

advertising company in the world.”

Initial indications were that Jacor’s
stations would keep their $120-
$140M in national billings at the
Katz Radio Group (mostly with
Eastman), rather than move to Clear
Channel’s dedicated rep at Interep.
Heftel (O:HBCCA), in which Clear
Channel owns a 30% stake, also has
its rep contracts at Katz. Financial
details on page 35.

Sinclair to divest

Sinclair Broadcast Group (O:SBGI)
said it plans to divest about S500M
in radio and TV properties in Q4
1998 and early 1999. The company
did not specify which stations it
would be putting on the auction
block.

What recession?

October and November forward pacing
numbers remain solid, with December
already ahead of last year. Unlike some
other media, radio is strong and getting
stronger.

RBR/Miller Kaplan
Market sell-out
percentage report

1998 1997

‘Octl  79.3% 80.1%

Nov. 70.6% 72.6%

Dec. 47.5% 44.0%
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“Rush, Laura and Art
are great, but “Dead
Doctors Don't Lie” makes

us more money than all
of them combined.”

- Jose Novo, Station Manager
KSCO NewsTalk 1080
Monterey-Salinas-Santa Cruz

Put the Revenue Doctor
to work for you.

Visit Booth 748 at NAB Seattle and we’ll show you how.

ZBS RADIO

Syndicating Fresh New Talent Through Innovative Revenue Concepts
Distributor of “Dead Doctors Don’t Lie The Talk Radio Program”
and “Dave Alan The Nite Hawk”

For licensing and further information call Michael Zwerling at ZBS Radio Associates,
Voice: 831-477-1999, Fax: 831-477-1071, e-mail: mz@ksco.com
or call ZBS Radio 24 Hour Fax-On-Demand, 831-477-2002 from your fax machine.
Internet: Complete explanation available in Real Audio ™ anytime at www.zbsradio.com




USADR wants FCC to get moving

by Carl Marcucci

In an attempt to speed up the acceptance process for IBOC DAB, USA Digital
Radio filed a 400-page Petition for Rulemaking with the FCC last week asking
it to approve IBOC as the DAB standard for the US. While an inevitable step
that needed to be taken (partially to avoid a repeat performance of AM Stereo
where a standard was never issued and differing systems in the marketplace
hindered its acceptance), USADR hopes to use the petition to its advantage—
it has been in the game the longest and claims to be ahead of competitors DRE
and Lucent in development.

"We asked them to be very aggressive in timetables and setting a standard.
Broadcasters, listeners and manufacturers want to have the new technology
sooner rather thanlater,” said Bob Struble, president, USADR. “Certainly, we
favor our [system] over what our competitors are doing, but there’s probably
many parts of this filing that we would hope our competitors would very much
support—we asked the Commission to endorse digital in general, we asked
them to say that IBOC is the only way to do digital in the states.”

The petition details system evaluation criteria, such as no digital and
analog interference, matching IBOC coverage to existing coverage, audio
quality and a rule barring acceptance unless a system contains both AM and
FM (USADR claims to be well ahead on AM design).

All three proponents have indicated they will submit their systems to the
NRSC for standardization, but if the FCC adopts a specific standard for IBOC,
such as the existing USADR, it could knock the others out of the race—DRE'’s
system is substantially different, Lucent’s is still a question.

“I'm very confident the FCC will look at all the systems and not simply
rubber stamp one because it's in early,” said Charlie Morgan, Chairman,
NRSC, VP Engineering, Susquehanna. "I'm sure Lucent and possibly DRE will
put in counter proposals.”
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Pirates protest FCC, NAB

Roughly 50 pirate radio backers
marched on the FCC and NAB last
week as part of a pirate convention.
Frustrated with a FCC crackdown, they
claim corporate interests and the NAB
are pulling the strings of their “puppet,”
FCC Chair Bill Kennard.

Rough RADAR for many

by Frank Saxe

RADAR" 58 was a tough survey for
nearly all networks, with only four
posting increased 12+ audiences. For
all networks combined, audience lev-
els held steady at 24M listeners, de-
spite many stationsleaving affiliation
behind to concentrate on local adver-
tising dollars.

ABC's Advantage Network reported
the largest 12+ gain among the nets
with a 25.5% increase, followed by
AMFM's Diamond Network, up 13.7%,
AMFM’s Emerald Network, up 2.5%
and ABC's Platinum Network, up 1.4%.

Disney’s (N:DIS) ABC Radio con-
tinued its dominance in program-
ming, holding 19 of the top 20 pro-
grams, and Paul Harvey held four of
the ten top broadcasts. ABC has led
the way in low-inventory networks,
which has helped it hold its domi-
nance during this time of particularly
tight inventories.

While ABC's Prime Network won
morning drive, RADAR newcomer
Jacor’s (O:JCOR) Premiere, came out
of the gate with a story to tell—its AM
Drive Network snared the highest
number of listeners of any network,
cuming 5.5M weekly.

Premiere. however, _admits Dr.
Laura underperformed. in part be
cause the network ran into trouble
collecting the huge amounts of data

continued on page 6
10/12/98 RBR



Don’t touch that dial. It's In-Band On-Channel digital radio. A new broadcast technology that m

delivers high-quality AM and FM digital sound, while still maintaining your current dial position.

Stop by USA Digital Radio, booth #646 at the NAB Radio Show to see and hear this exciting D|G|TAL

new listening experience. USA Digital Radio: ready to rock...and ready to roll. RADIO

\ To learn more call 1-410-872-1530 or visit http://www.usadic’c:nM’/




continued from page 4

[rom 436 alffiliates, as required by
Statistical Research Inc. "Several key
alliliates were not airing the full three
hours,” added Kraig Kitchin, presi-
dent/COO. Premiere. The show
ranked #13 during the 10a-3p
daypart for Adults 25-54.

Dr. Laura is the first long form
daily program (o be measured by
RADAR. and whatever its numbers,
agency buyers applauded its addi-
tion. "It gains credibility,” said one.

Chancellor's (O:AMFM) AMFM
Radio Network's numbers grew
slightly, but AMFM President David
Kantor said he expects even better
numbers in RADAR 59, when 74 SFX
stations purchased by Chancellor are
fully credited to AMFM. In the top 10
and top 25 markets, AMFM drew

Minority stations bill 30% less
by Frank Saxe

While an FCC-sponsored study look-
ing into whether advertiser prejudices
are impacting minority owned and pro-
grammed stations is not yet complete,
RBRhas learned it will conclude Urban
and Hispanic programmed radio sta-
tions bill 30% less than their general
market counterparts.

Over the past few months, Civil
Rights Forum Research Director Kofi
Ofori has surveyed broadcasters,
national rep firms and advertising
agencies—many of whom have de-
clined to release information. “Some
material is impossible to unearth,
because it's embarrassing,” said Ofori.

FCC Chair Bill Kennard (D) said
last week, he intends to use the study
as a "wake up call” to the advertising
community. “Discrimination is dis-
torting the marketplace,” Kennard
told the Minority Media and Telecom-
munications Council.

The report may be the smoking
gunwhich could spura Federal Trade

considerable strength [rom
Chancellor's holdings—scoring the
top spot in several key demos.

It was another tough book for
Westwood One (O:WONE). All of its
networks had decreases among Per-
sons 12+, although two of its nets
gained in the 25-54 demo. Westwood
has been reducing compensation paid
to affiliates, and many are switching to
other networks—which hurts ratings.

Last week, CBS Radio (N:CBS) ex
tended its management agreement
with WW1 for another five yeas. It also
named WFAN-AM GM Joel Hollander
WW 1's new President /CEO. “The time
had come for Westwood One to have a
full-time CEO,” said outgoing chief
Mel Karmazin—who also serves as
CBS President/COO and CEO of soon-
to-be-public Infinity Broadcasting.

Commission investigation. "I'm try-
ing to establish a case that would
warrant that,” said Ofori.

“I'm not sure ifanyone in Washing-
ton has that power,” responds Burtch
Drake, president/CEO, Advertising
Agency Association of America. "How
advertisers spend their money is
pretty much an advertiser’s business,
not the government’s.”

Radio Advertising Bureau Presi-
dent/CEO Gary Fries agreed. “Who
the advertiser wants to target is truly
a business decision that is not going
to be solved by any sort of regulation
requiring commercials be placed on
certain types of stations.”

The issue came to the forefront last
Spring, when a leaked Katz Media
memo referred to minority listeners as
“suspects.” That lead to protests from
minority broadcaster and the NAACP.

Drake has met with Rev. Al
Sharpton and is working to set up a
meeting with agencies and advertis-
ers. However, Drake said most are
reluctant to place themselvesintowhat
they perceive as a no-win situation.

» RBR News Briefs

» NAB President Eddie Fritts goes on
injuredreserve. Frittstold RadioBoardmem-
bers last week he will not be attending this
week’s Radio Show in Seattle, because he
must have painful knee replacement sur-
gery atthe Mayo Clinic. Fritts will be working
from home for afew weeks, and is expected
back in the office by Thanksgiving.

» Expect it to get more difficult to get
one-to-a-market waivers. While the FCC
approved Emmis Communications’
(O:EMMS) purchase of WWVR-FM Terre
Haute, IN on a four to one vote [Cmsr.
Tristani dissented], they vowed to start
putting the requests through closer
scrutiny.

» The FCC has approved eight station
sales, aftercompleting its analysis of whether
they would impact the distribution of a
market'sradioadvertisingrevenue. The deals
were flagged in August. No comments were
filed on the proposed transfers during a 30
daywindow. The deals approved are: KAAY-
AM Little Rock, AR from KAAY, LLP to Cita-
del; and Bocephus Broadcasting's seven
stations in Blacksburg, VA, which go to Root
Communications.

» Electric Village, now going by OnRadio,
has signed all 210 Jacor stations to a
two-year contracttomanage contentand
ads on the stations’ Web sites.

» The NAB Radio Board last week voted
unamiously to oppose an FCC proposal
allowing stations to negotiate interfer-
ence among themselves. Many engi-
neers believe the plan could undermine
the FM band’s integrity (RBR 10/5, p.8).

» Republicans in Alaska have backed off
on efforts to have former small market
radio group owner John Lindauer
bumped off the Nov. ballot as the party’'s
nominee for governor (RBR 10/5, p. 10).
The AP quoted one party official as saying
of the nominee, “He's a disaster and a
pathological liar, but hey, he’s our guy.”

Mad
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Broadcasting

for the
21st Century

800 801 CMBE (2623)

Does Your Signal Suck?

Find out how to maximize your signal!

We analyze your coverage with highly accurate
prediction and measurement systems, then provide
solutions for a stronger, louder and cleaner signal. Worldwide.

www.cmbe.com

+1 530 676 43.
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It Took Alexandre Fiffel Two Years To Build One Tower.
This Year Alone We've Built Five Hundred.

. , Understand
Il the world marveled in 1889 when this Parisian landmark was opened. 984 feet. Just two short years to build. g m’;,:::eras','"eeds
An amazing feat of engineering and art In 1998, American Tower Corporation will complete our 500 newest | And Satisfy Them

towers, each engineered to perfection and absolute state-of-the-art. We can quickly find one or more Hire Good People And
Empower Them

sites best suited for your radio and DTV needs, or build the ideal site. Get it approved. Get it built. Keep it OLUIGORE - The solution,

We have a unique understanding of broadcasters’ needs due to our prior experience with American Radio Systems, Not On The Problem
and we know how to get the job done. Anywhere. So after one industry insider said we'd never be able to build Do W'&:",":';"T?‘);"”"e"‘-’
towers in Seattle, we invited him to the opening. What would Monsieur Eiffel say today--with a TV tower atop his T ol e TS

Have Fun And Play
work? Probably “Nice signal.” For more information or a site tour, contact Peter Starke at (617) 375-7559 or visit our To Win!

website at www.americantower.com. American Tower Corporation. We build solutions
We Are Guided By A Simple

— Set Of Core Prinei Jos
NVI=ERICAN <t O] Core Prvel
TOW=

CORPORATION

AMERICAN TOWER CORPORATION A 116 HUNTINGTON AVENUE, BOSTON, MASSACHUSETTS 02116 A NYSE.AMT A 1-877-ATC-SITE
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New at the NAB Radio Show

by Carl Marcucci

Lucent to give first demo
of new FM IBOC system

Five months after its inception (RBR
5/18. p. 2), Lucent Digital Radio will
already be demonstrating its proto-
type FM IBOC system. “It’s part ol our
way of doing business here. When we
decide we're going to do something,
we go after it. We come through on our
promises,” said Suren Pai, president.

When asked if this system is simi-

USADR unveils protoype
AM & FM receivers, exciters

USADR will be showing its new AM/FM “IBOC-
2000R"receivers and “IBOC-2000E" exciters, along
with an audio sound room demo comparing AM
and FM analog and digital, a video of data gath-
ered from [BOC signal tests and will host two panel
discussions: “Digital Facilities Workshop,” 10/15

lar to the previous AT&T/Amalti sys

tem, which wasn't viable due to inter

ference problems, “There’s a whole new
generation of technologies on both the
channel coding and audio coding sides
and modulation schemes. It's almost
re-designed from scratch, having

learned from some of the problems of

the other systems. I don't believe there
is much similarity to our system other
than at the conceptual level,” said Pai.
There will also be a demonstration
of Lucent’'s "PAC,” Perceptual Audio
Coding technology. Booth #732.

8A to 4P; “DAB for managers: smoke & mirrors or -5 e

the real thing,” 10/16 1:45 to 3P. USADR has also
filed a 400-page Petition for Rulemaking—see

story, p. 4. Booth #646.

FORCE

USADR'S IBOC exciter

Communications & Consultants,

LLC

Plaza Park Suites, NAB ’98

Contact us for a confidential discussion on

purchasing additional stations or the careful
marketing of your existing stations.

John L. Pierce

11 Spiral Drive, Ste. 3
Florence, KY 41042
(606) 647-0101

Hal W. Gore

1000 Olde Doubloon Dr.
Vero Beach, FL 32963
(561) 231-8928

John E. Lauer
4611 Wynmeade Park
Marietta, GA 30067
(770) 565-4465

Visit our website for additional information at
www.forcecomm.com or email us at ForceComm @aol.com

DRE to demo system,
detail field testing

Digital Radio Express will be show

ing off the outfitted van used in mo

bile field testing this summer (RBR
9/21, p. 13), along with demonstrat

ingits prototype receiver and exciter.
Like at NAB Vegas. analog and digital
signal comparisons will be also shown
under multipath environments. A
videotape will be shown of the van's
ventures in the Bay area, detailing
spectrum analyser output for analog
and digital signals in bad reception
zones. Booth #1118.

AMRC now “XM Satellite Radio”;
announces programming deals

Satellite DARS company AMRC, pri
marily owned by AMSC {O:SKY(), is
repositioning itsell as XM Satellite
Radio and announcing programming
deals—both to bring it out ol the
“other radio satellite company”
stigma.

“The basic theme is you have AM,
you have FM. and now 60 years later
you have XM—a new band, the next
generation of radio,” said CEO Hugh
Panero. “It's sort of our unveiling as
a service and as a company.”

The programming announcements:

e USA Today has partnered for a
news and information channel.

* Heftel will custom-produce five
Spanish-language channels includ-
ing Caribbean, Regional Mexican,
Romantica. Tejano and Rock en
Espanol.

* Salem will produce three channels:
traditional Christian music., Pop
Christian music and Christian Talk.

¢ C-SPAN will offer its Washington,
D.C. station, WCSP-FM, as a channel.

* John Douglas’ Asia 1 network will
program two channels: Mandarin/
Cantonese and "Taj,” which is in
Hindi (India).

More deals will be announced at
the show—Westin Presidential Suite,
47th floor.

10/12/98 RBR
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Now hear this.

(Highest quality digital audio)

Broadcasters, OEMs: Must hear new Lucent Digital Radio system at NAB Conference.
Our In-Band On-Channel (IBOC) system delivers FM-quality AM sound,

CD-quality FM (Bell Labs design) and data services.

Will create total end-to-end solution for your radio station

(from world leader in digital and wireless communications technologies).

Sounds hke best path analog to digital transition.

Hear the difference at booth #732.

Lucent Technologies
Bell Labs Innovations
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Duopoly Ilimens.ill_.li__

Mkt Size Stns Super Super% Consol Consol%
1-50 1451 754 52.0 1100 75.85
1-100 1067 537 503 773 72.4
101-150 816 381 46.7 549 67.3
151-200 827 366 443 575 69.5
201-261 815 361 44.3 558 68.5
TOTAL 4976 2399 48.2 3555 71.4
Quarter Stns Super Super% Consol Consol%
Q296 4860 985 20.3 2562 52.7
Q396 4872 1256 258 2756 56.6
Q4 97 4878 1390 28.5 2847 58.4
Q197 4863 1639 33.7 3005 61.8
Q297 4868 1840 37.8 3116 64.0
Q397 4877 1969 40.4 3195 65.5
Q498 4876 2077 42.6 3245 66.6
Q198 4939 2237 453 3432 69.5
Q298 4955 2333 47 1 3492 70.5
Q398 4976 2399 48.2 3555 714
Region Stns Super Super% Consol Consol%
Northeast 481 219 455 324 67.4
Mid-Atlantic 836 388 46.4 579 69.3
South 1286 644 50.1 918 714
Midwest 945 434 459 689 729
Southwest-Rockies 781 399 51.1 563 721
Pacific 647 310 479 482 745

Northeast (CT, ME, MA, NH, NY. RI, VT) Mid-Atlantic (DE, DC, KY, MD., NJ, OH, PA. VA, WV) South (AL
AR, FL, GA, LA, MS,NC, SC, TN) Midwest (IL, IN. IA, KS, MI, MN. MO, NE. SD. WI) Southwest-Rockies
(AZ, CO. ID. MT, NV, NM, OK, TX, UT, WY) Pacific (AK, CA, HI, OR. WA)

Bl ACKBURN&(COMPANY

I N C O R P OR AT E D
THE FIRST NAME IN MEDIA BROKERAGE

Please Visit Our Hospitality Suite
During the NAB Radio Show

SHERATON HOTEL & TOWERS
SUITE 2702

Jim Blackburn Dick Blackburn

Jack Harvey Bruce Houston
Joe Rapchak Tony Rizzo
Dick Sharpe Joe Sitrick

BIACKBURN&(OMPANY

I N C O R P O R A T E D
Media Brokers & Appraisers Since 1947

(703) 519-3703

201 North Union Street ¢ Suite 340 ¢ Alexandria, VA 22314 ¢
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Consolidation
continues, but
pace is slowing

by Dave Seyler

Radio ownership consolidation is
continuing its march, although the
pace has slowed considerably.
Superduopolies now claim 48.2% of
all stations in Arbitron-rated mar-
kets (almost 2.,400). 71.4% of all
stations are in some sort of consoli-
dated operation (superduopoly,
duopoly or LMA). Consolidation deal-
ing began most heavily in the larger
markets. but the smaller markets
have been catching up. All market
sizes are within about 4% of the
average for the nation as a whole.

The Pace of Consolidation
Consolidation dealing in Q3 1998
was the slowest since Telcom was
inked into existence. The number of
stations in a superduopoly increased
by only 1.1%. and total consolidation
was even slower with a meager in-
crease of 0.9%.

Wall Street may have had a little
something to do with the slowdown.
Afew acquisition-minded companies
were distracted by IPOs. and every-
one was distracted by tryving. with-
out much success. to dodge the bears
which have been running roughshod
over stock values for much of the
summer. In both cases. perhaps com-
panies felt that a dealing breather
was called for.

Atype of deal has not been uncom-
mon this past vear which decreases
the overall level of consolidation:
Superduopoly spin-offs either at the
behest of the DOJ or FCC or for other
reasons. An example of the latteris a
deal just struck by CBS to sell one of
its two Boston AM stations to a niche
broadcaster.

Nevertheless. it seems inevitable that
by the dawn of the new millennium.
superduopoly will claim fully half of all
stations. with three/fourths taking part
of a consolidated operation.

Consolidation by region

Warm weather seems to be a favorable
condition for growing superduopolies.
Over 50% of the stations in Arbitromn-
rated markets in the South and South

continued on page 14
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It's time we stopped fooling ourselves.
Compression is not just a smaller and more

efficient kind of audio. It’s less audio.

HOW mUCh Every time you air a compressed signal, regardless
° of the algorithm you use, you discard a large portion
aUd]O dOES yOUr of the audio. Literally throw it away. Forever. Sooner
L. or later, that means a serious loss of audio quality.
digital system
If you're tired of throwing away audio with your
th row away? digital system, listen to Digital Universe.

Digital Universe gives you 25 simultaneous stereo
signals from a single PC. Uncompressed.
T That's more than four times the
b uncompressed channels of any
3 other system. With every bit of
\\ the signal intact.

,  You'll appreciate Digital
Universe’s robust, client-server
architecture that carries even
your heaviest multi-studio
/  load without slowdowns. Your
operators will like the clean,
J uncluttered screens and having
7 just one PC in each studio. And
2 the boss will sign off on the standard
Windows™ NT hardware and open
systems approach.

Sound too good to be true? Call CBSI today
and get the whole story.

Visit booth
#724 at NAB don’t have to sacrifice quality or capacity.
in Seattle!

With Digital Universe from CBSI, you

DIGITAL

cES] >

Custom Business Systems, inc.

P.0. Box 67 * Reedsport, Oregon 97467 .
Telephone 541 271-3681 ® FAX 541 271-5721
E-mail: info@cbsi.org ® www.cbsi.org 4

800 547-3930 UNIVERSE




Duopoly Dimensions, state-by-state

State Stns  Super Super% Rank Consol Consol% Rank State Stns  Super Super% Rank Consol Consol% Rank

Alabama 125 2 416 36 74 592 49 Missouri 115 5 487 26 81 704 35
Alaska 24 19 792 2 19 792 14 Montana 21 5 238 49 18 85.7 4
Arizona 62 29 46.8 28 44 710 32 Nebraska 33 21 63.6 8 30 90.9 1
Arkansas 64 39 609 9 49 766 20 Nevada 47 28 596 11 36 766 20
California 448 183 408 38 321 nr 29 New Hampshire 25 14 560 16 17 680 40
Colorado 79 34 430 34 61 772 18 New Jersey 45 21 46.7 29 33 733 5
Connecticut 55 18 327 46 37 673 42 New Mexico 45 32 711 3 35 778 16
Delaware " 0 0.0 51 9 818 9 New York 247 136 551 19 173 700 36
Dist.of Columbia 33 19 576 13 28 848 6 North Carolina 162 80 494 23 129 796 13
Florida 296 168 56.8 14 215 726 26 North Dakota 40 21 55 2 30 750 24
Georgia 123 82 667 6 103 837 7 Ohio 173 87 503 22 122 705 34
Hawaii 29 16 552 18 21 724 28 Oklahoma 57 32 561 15 49 86.0 3
Idaho 20 16 800 1 16 800 11 Oregon 56 29 5138 21 44 %6 2
Ilinois 129 60 465 31 92 3 3 Pennsylvania 216 85 394 40 136 63.0 45
Indiana 121 49 347 44 76 628 46 Rhode Island 18 6 333 45 14 778 16
lowa 89 37 416 36 61 686 39 South Carolina 113 68 602 10 87 770 19
Kansas 35 15 459 3?2 28 800 11 South Dakota 33 22 667 6 27 812 10
Kentucky 64 37 578 12 50 78.1 15 Tennessee 175 b4 366 43 121 691 38
Louisiana 148 60 405 39 89 601 48 Texas 391 191 48.8 25 266 680 40
Maine 49 24490 24 43 87.8 2 Utah 34 24 706 4 24 706 33
Maryland 73 32 438 33 51 699 37 Vermont 14 4 286 48 9 643 43
Massachusetts 73 17 233 50 31 425 51 Virginia 124 69 556 17 90 726 26
Michigan 164 79 482 27 124 756 22 Washington 90 63 700 5 7 85.6 5
Minnesota 60 28 467 29 50 83.3 8 West Virginia 97 38 392 1 60 619 47
Mississippi 80 31 38.8 42 51 638 44 Wisconsin 126 53 421 35 90 74 30

Wyoming 25 8§ 30 47 14 5.0 50

Consolidation continued from page 12

! west are in a superduop. Conversely,
wWHO LI STE N NG? the northernmoit regiolils, the Nort}}ll-
east and Midwest, have seen the

smallest amount of superduopoly

construction, each coming in below

Y 46%. The Mid-Atlantic, which

straddles the North and South, and
the Pacific, which covers the entire
Western North-South spectrum, are
in the middle. When it comes to total
consolidation (superduops plus
duops), the Western climes seem to
be favorable. The Northeast and Mid-
Atlantic are the least consolidated,

ARTHUR ANDERSEN IS. THAT'S WHY WE'VE BEEN ABLE TO HELP OUR CLIENTS IMPROVE and the South is only a bit higher.
THEIR BUSINESS PERFORMANCE FOR MORE THAN 85 YEARS. PEOPLE LISTENING ARE THE Meanwhile, the three Western regions
KEY TO SUCCESS IN BROADCASTING—NOT JUST PEOPLE LISTENING TO YOUR STATION, BUT are all over 72%, with the furthest
ALSO BUSINESS ADVISORS WHO LISTEN TO YOUR NEEDS. OUR CORPORATE FINANCIAL AND West (Pacific) nearing the 75% mark.

VALUATION SERVICES GROUP HELPS ADDRESS THE NEEDS OF BROADCAST COMPANIES
AROUND THE WORLD BY PROVIDING VALUATION, MERGER / ACQUISITION / DIVESTITURES,
PURCHASE PRICE ALLOCATION, FINANCING, AND LICENSE HOLDING SERVICES.
AND THEY DO LISTEN.

Details for each region are spelled out
in the chart on page 12.

Consolidation by state
FOR MORE INFORMATION ON HOW ARTHUR ANDERSEN Is your state more or less consoli-
CAN IMPROVE YOUR BUSINESS PERFORMANCE, CONTACT dated than the national average?

ToNYy KERN AT 703.762.1143 OR JOHN LISCIANDRO AT 703.762.1145. Superduop consolidation for the na-

tion currently sits at 48.2%; the level

ARTHUR of total consolidation is 71.4%. The
ANDERSEN chart above shows where consolida-
tion stands in each state.

14 10/12/98 RBR
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JONES RADIO NETWORK"
MEDIAAMERICA, INC.
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One Company.
More Choices.
Better Radio.
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at Booth #1230 %
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24 Hour Formats
Adult Hit Radio, CD Country, Classic Hit Country, Good Time Oldies,
The Music Of Your Life, La Bonita, La Buena, NAC, Rock Alternative,
Rock Classics, Soft Hits, U.S. Country, Z Spanish

Syndicated Programming
All Access, Country’s Most Wanted, Crook & Chase Country Countdown,
Fight Back!, hardDrive, The Hit List, Jimmy Carter Entertainment Reports, Ground Zero,
McLaughlin Radio Hour, Nashville Nights, Oldies Calendar, Outdoor Life Radio,
Personal Notes, Up Close, Weekly Top 30, Your Weekend with Jim Brickman

Programming Services
American Comedy Network, ACN/PDQ, BDS/Preferred Data, Fax Off,
Facts Fax, Jones Radio Consulting & Programming, Paragon Research, Rock & Roll Fax

303-784-8700
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popular and getting more so every day. Directly uplinking to satellite

from his home in Pahrump, Nevada (closer to the infamous Area 51/
"Dreamland” base than Vegas), Art talks about alien abductions. government
conspiracies, Armageddon, out-of-body experiences—in general, the unex-
plained and underpublicized.

410 affiliates and 10M listeners strong, Bell is now the king of late night
Talk—while rarely even mentioning Bill Clinton! Acquired by Jacor’s (O:JCOR)
Premiere only this year (RBR 2/2, p. 4), it has just been announced Bell's
“Coast to Coast AM" (it’s “Dreamland” on Sundays) is now available for three
hour pre-feed syndication (9/21) of the previous night's show. In addition, “We
| are currently clearing satellite space to provide affiliates next-day airing. We
will be offering the show as a re-feed sometime during the day beginning next
year,” said Kraig Kitchin, President/CEO, Premiere Radio Networks.

Contrary to popular opinion, Art Bell is only a conduit of information for
guests and callers, not a doomsday prophet. Running his own board, he lets
the callers and guests take the podium, screening calls only for guests. He
agrees with few, but judges fewer. The topics he does agree on, however, seem

C all him an oddity or a man ahead of his time—either way, Art Bell is

to make some haunting sense...

You've had some of the most un-
usual guests on radio. What sticks
out in your mind as some of the most

. L é bizarre?
: -‘ | Mel, of course, of "Mel's Hole.” Mel
; : AL IR lived up in the state of Washington,

THE POLICE RADIO NETWORK near Ellensburg. He called me one
night and said, “You know, Art, I've
got this hole on my property that's
cordoned off and for years, people up
here, including me, have been throw-
ing things down the well—like refrig-
erators, dead cows—you name it,
they've been throwing it down. No

body (other than a bounce off the side
occasionally) has ever heard anything
hit the bottom—ever.”

So he decided one day as an experi-
ment to take monofilament line, puta
e weighton it and lower the line into the
or visit: hole. And he lowered 7,000 feet of line

i i and never hit bottom. I was taking
WWW.jSCI'_adIO.COm this story on the air.

or Mel, a day after the broadcast, tried
to go back to his property (this was
www.copnet.org

property he owned, but didn’t live on)
and here’s the military, with the whole

Call
Jarad Syndication Co.
for details
888.592.7233
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area cordoned off. Mel couldn't even
get to his own home after the broad
cast. They negotiated a long-term lease
deal. which he made a lot of money
from, and ended up taking the money
and running. He went to Australia
and what the hell the military is doing
with the hole right now nobody knows.
“Strange Universe,” the TV show—
based on my interview—went up and
looked for Mel's hole in the area de-
scribed. They didn't exactly find the
hole, but they found all kinds of
military bootprints and vehicle tracks
and other indications that the mili-
tary had been right in that very area.

What about the pilot shot down
over Area 517?
Here's a guy who calls the show and
says "Hey, I'm in an aircraft and I'm
going to settle this question. I'm call-
ing on a cellular phone and I've got a
special antenna mounted outside the
aircraft. I'm flying to Area 51 right
now.”

continued on page 18
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"Eliminate Carts for $5 OOO

Atlast! A “cart” replacement system
that works like carts, but with
digital audio quality that sounds
like compact discs.

It's Scott Studios’ new Spot Box. It's
the easiest hard disk digital system
to use!

There are two parts: A triple-deck
“cart” player on the left, and a
“Cart Wall” pick list on the right.

The triple-deck digital player has
everything you would ever want:
Big green Play buttons, bright red
Stop buttons, VU meters, large
countdown timers, flashing End-of-
Message signals, and large legible
“cart” labels.

You can start each spot manually
from the screen, from remote Start
buttons (and run lights) on the
console, or touch the Auto-Manual
button to have Spot Box smoothly
start the next deck itself.

Spot Box is really easy to use.
There’s only the one screen, so jocks
never get confused. Even though
Scott Studios uses Windows 98 or
NT, Spot Box works like carts, not a
computer.

If you use a paper log, load any cut
quickly with the blue number keys at
the bottom of the touch screen, or
type them in with a 10-key pad. Or,
pick and play any recording by
number or name from the scrolling
“Wall of Carts” showing all your
spots, promos and jingles in ABC or
123 order.

As an option, Spot Box can be
paper-free. Simply import logs from
your traffic computer by diskette or
Local Area Network.

You get detailed printouts showing
exactly which spots played and
when. With the trafficimport option,
you see at a glance the comparison
of schedule and air times.

If you have several stations, record a
spot only once. There’s no limit to
the number of Spot Boxes or hard
drives you can connect by LAN or
WAN for additional studios and
redundancy. Every spot can be
instantly played in every studios’
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CompUSA Epson PCM
247 4 :01/1:00/C CM
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Here’s the simple and easy Scott Spot Box cart replacement. It sounds great, with three channels of
uncompressed digital audio on three console channels.

Spot Box. Recordings can be locked
so they only play on designated
stations, days and times.

Scott Studios is first with a PCI digital
audio card that plays three uncom-
pressed stereo channels with over-
lap from one card while recording
or playing a fourth!

Scott’s non-proprietary 32-bit audio
card is superior to anything else:
>90db signal-to-noise, ruler flat
frequency response, and your
choice of MPEGII, uncompressed or
both, mixed at all popular sample
rates. Others use inferior 8- or 16-bit
audio cards designed many years
ago.

It's a fact: over 1,922 radio stations
have 4,162 Scott digital work-
stations, including major groups like
CBS, Chancellor, Disney/ABC, Clear
Channel, Emmis, Citadel, Cumulus
and many more.

Scott Systems are best due to:

See us in 2,000
seattle at b
Booth 721 1,250

1,000
750
500
250

the easiest user interface;

uncompressed digital audio;

3 products and price ranges:
Good, Better & Best.

Scott Studios’ digital audio is
affordable. A triple-deck Spot
Box Pentium Il recorder-player

starts as low as $5,000!

Call Scott Studios to see how a
digital system can be tailored to your
needs and budget.

Seott Studios ..

13375 Stemmons Freeway, Suite 400
Dallas, Texas 75234 USA
(972) 620-2211 FAX: (972) 620-8811

Web Site: www.scotistudios.com
0O 0 h

(800) SCOTT-77




Art Bell continued from page 16

I warned him on the air several
times: I said look, I know Area 51 to
the degree if you walk on it, drive on
it or invade it from the air, you're
either going to get shot or shot down.
But hell, this is pretty dramatic stulf.
I've got a guy who’s 20 minutes out-
side of Area 51. So I kept airing it.
What are you going to do, hang up on
the guy? I don't think so. We heard
him get shot down on the air.

How do you handle call-ins? Any
special screening methods?
When I'm in open lines, zero screen-
ing. 1 just punch up the next line
that's blinking. I do screen when I
have a guest to be sure what the
person wants to ask or interact about
is relevant to the guest.

What is your radio history before
syndication?
I spent 20 years in Rock and Roll
radijo. I did amorning show at 91-Xin
Tijuana [San Diego] just before I got
out of radio. I did Monterey, WAVZ-
AM New Haven, CT back inits heyday.
After 20 years of it, and I was pretty
successful, I got sick of moving,. sick

-
-
-
-
-
-
-
e
-

Bell at the helm of his in-house studio

of the gypsy existence and I began to
grow up. I quit, I said that’s it.

I went to work in cable TV, first in
San Diego, and then Las Vegas where
I built the microwave headend. pro-
cessing and satellite gear for Times-
Mirror. | built and maintained that
equipment for about six years ('79-
'85). I was very successful, making a
lot of money as a department head.

The building part was really cool
and fun, but [when finished], I began
to feel like a Maytag repair guy—I
was bored. Too easy, too much

SOLD!* CLOSED!

KRKT-AM

KRKT-FM
| Albany, OR |8

$3.825 M8

| KXBX-AM/FM WFOR-AM Catholic Radio
KQPM-FM The assets of WTUP-AM WHER-FM Network
KRED-EM WUPP-FM WMXU-FM , has agreed to purchase
WMBC-FM the assets of
KKHB-FM or the assets of WSMS-FM WAIV-FM Children's
KGOE-AM Wy};,(g,g; ‘:,A\/l WKOR-AM/FM WIWE-AM Broadcasting
KFMI-EM WSSO-AM Laurel-Haiesburg Corporation
Northern California plus (‘olumbu..r"gl::c....u' MS Columbus. M. or
\ $6.4 M $8.1 M $6.85 M S4.53 M $37.2 M
. CLOSED!, CLOSED! _ CLOSED!y CLOSED!y, CLOSED!
| WDDD-AM/FM [ D":f;‘:;‘;)‘::g{ KPSL-AM
WFRX-AM _
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GREG MERRILL, BiLL LYTLE, KEVIN COX,
ToM MCKINLEY, AUSTIN WALSH, BILL WHITLEY,
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MEDIA SERVICES GROUP, INC.
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money, too much politics.

And thiswas the time one of KDWN's
employees came to me and said, “Hey,
we heard that you did some Talk
radio. What do you say about coming
down and doing a weekend gig at K-
Dawn?” And it was like, Hell yeah,
sure. I'm bored.

K-Dawn had me on weekends for a
while and then a midday show. But
the real romance for me was to get on
at night. KDWN is 50kw day and
night. That 50kw at night goes to
about 13 states. So | went to the
manager there and said look, the guy
who's on now is sitting there getting
no calls—no calls with 13 states of
coverage. He's going 40 minutes at a
shot without a call. He’s reading them
the friggin’ newspaper.

One day my opportunity came—
they'd finally had enough of this guy.
[GM] Claire Reis said “Alright, try it, if
it doesn’t work, I'm yanking you out of
there real quick.” So I went up there
and did what I felt like doing, and boy,
seven phone lines are going pretty soon.
And it’s going nuts, so they left me there
and then the evolution began.

What is your syndication history?
One man in Las Vegas who had a little
bit of money and no knowledge of
radio whatsoever in ‘93 or ‘94 ponied
up some money and we got a signal
up on one satellite subcarrier. I called
and got affiliates in cities like Phoe-
nix, Portland and Seattle. We did very
well every place we went, but we had
no affiliate relations staff, no sales
staff.

Then it was purchased by another
fellow, who had a political agenda, so
we ended up running a whole bunch
of pro-gun commercials. And then,
finally, it was purchased by Alan
Corbeth [President, CBC, which Pre-
miere bought], and Alan, of course,
knows radio. That's when we began to
get an affiliate relations staff.

And lo and behold, we started do-
ing what the industry said couldn’t be
done—making money at night. The
show began to spread toward the
Midwest very quickly and then finally
the East coast. It took one book for us
to become number one in New York.

How has your show changed in the
last ten years you've been doing it?
Ten years ago—fourteen, even, | was
doing political Talk, but even then, if

10/12/98 RBR
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- Making
Your
Good Life
Even

Join America’s foremost radio psychologist
 as she broadcasts live noon-3 p.m.
from the Convention Center lobby at the
NAB Radio Show in Seattle, October 15 and 16.

Call 1-800-988-4341 for more information.




you go back to KDWN, | was doing
shows with people like John Lear. Ev-
ery week or so, | would suddenly deviate
completely, close down politics and talk
to John, whose father Bill invented the
Lear Jet, about UFOs or something and
the audience would respond...just tre-
mendously. I slowly integrated more
and more of the unusual.

What are your biggest advertisers?
C. Crane Company makes electronic
gear, they've been with me since the
beginning. Absolutely Fresh Flowers,
Play, Inc.—they make Snappy, which
takes a moving video and makes a still
photo of it. North American Trading,
which sells gold coins, NBC, AT&T
Worldnet, Zenithand tech-oriented stuft.

Alot of times, I might be talking for
a full minute before you realize I'm
even doing a commercial because |
somehow integrate the material that

I'm doing at the moment and sort of

segue into the commercial in a way
that makes it fit.

I mean, if you're talking about Y2K
and the power grid going down, it's
not too hard to talk about a radio that
you crank and don't have to plug into
the wall.

What about your Web site?
I think my program developed the first
truly interactive program on the

Internet [artbell.com]. We've got one of

the most active sites on the Web. And
it's a natural, because i 1 talk about a
picture of a UFO over Phoenix, [ can
direct people to see it over the Internet.
I don’t receive, neither does Jacor,
a penny from the Web site. It was
developed by Keith Rowland and it's
his baby all the way. It’s his income,
his work, and it still isn't in any way
connected to me financially.

When did you unexpectedly lose
your satellite uplink?

This guy calls up absolutely frantic,
screaming that they're going to Kkill
him, that they're tracing this call. He
was trying torelate things about earth
changes, Area 51 and an alien con-
spiracy. He was actually crying to-
wards the end. And then my hotline
lit up and I got a call from the network
that said "Guess what, you're off the
air—everywhere.”

I ran into the other room and looked
at my uplink. All the lights were off.
Now, to me that meant a massive fail-
ure of my uplink transmitter. What 1|

Communications Equity Associates

invites you to attend

The CEA Financial Breakfast

©

COMMUNICATIONS

EQUITY
ASSOCIATES

at the

NAB Radio Show

Seattle, Washington

with a keynote address by
Harold W. Furchtgott-Roth

FCC Commissioner

Followed by a panel of top industry experts discussing:

What does the turmoil in the

financial markets

mean for broadcasters?

Thursday, October 15, 1998

7:30 a.m. - 8:45 a.m.

Washington State Convention & Trade Center

Room 6E
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Forget lawn furniture, Art shows off what's in
his backyard

didn't think about was the satellite. |
get a call from the network 20 minutes
later, we're still off. They talked to GE
Americom. They said the satellite lost
earth lock, which is almost impossible.

What about the close encounter
with the triangular craft when you
and your wife weredriving at night?
I was about a half mile from home and
my wile was in the car with me. She
looked over her shoulder and said
what the hell is that? I pulled the car
over to the side of the road, it's very
quiet, ona Summer night about 11:40.
You could hear a cricket at a quarter
mile. We both got out of the car, and
looked at this thing coming from the
ESE, behind us. It was triangular. It
was, at the very least, 150 feet or
more from one point of the triangle to
the other. It was solid black. The
moon was just short of full, stars
everywhere. And here comes this
thing, it couldn't have been going
more than 30 mph, massive, massive
in size. There was no change in the
sound of the cricket. There was no
rushing of air, and this thing went
directly above us. The moon went
away, the stars went away.

I was in the Air Force. | know what
aerodynamic flight is and what it
isn’t, and believe me, this was not
aerodynamic f{light. What we have
here is a craft that was defving grav-
ity. It passed over us and it just kept
going out over the valley headed to-
wards the WNW, which is directly out
toward Area 51. Either this was a
craft from elsewhere, or it was one of
our crait which was using anti-gravitic
technology, possibly back engineered
from fallen UFOs.

10/12/98 RBR
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E ARBlTRON

STUDY

Radio: Over the Air or Over the Internet?

m How much radio listening is happening on
the Internet?

m What types of stations and formats stand to
benefit on the Internet?

m Can the Internet be your pipeline to increased
at-work listening?

Answers debut at 9AM, Friday (October 16) and
9AM, Saturday (October 17) in Room 605 at the
NAB Radio Show in Seattle. The Arbitron Internet
Listening Study is presented in conjunction with
Edison Media Research.

Arbitron: Helping Grow Radio’s Share
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Back engineered?

There's quite a bit of evidence to indi
cate that back-engineered technology
is all over the place in our present
society. Col. Philip Corsco told avery
credible story. He wrote the book “The
Day After Roswell.” His claims are the
Roswell crash as well as other crashes
yielded technological artifacts that
were back-engineered. Things like fi-
ber optics, the transistor, and by God,

if you start looking into the history of

Bell Labs and the transistor, there are
some strange goings on there, folks.
And it's pretty murky where the tech-
nology came from.

Corsco said he was the one, on
orders from Gen. Ramey, that began
to inject some of this technology—
hand it over to private industry and
say here, make this work.

Tell us about your book “The Quick-
ening.”

I wrote that two and a half years ago
and almost all of it is now occurring.
When | wrote it. it wasn't. 1 was
saying the weather was going to get
even more severe and people were
saying “You're nuttier than a fruit-

Larry Patrick

President

—/////4

PATRICK
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Susan Patrick
Executive Vice President

cake.” They don't say that any
more.

The Quickening boils down to
this: economically, environmen-
tally, politically, socially (ie. kids
killing kids)—in every area of
human endeavor, events are
beginning to occur at an ever
increasing, exponential pace.
And this process is going on.

Alllcantellyouiswere headed
toward a change. And it's going
to be a big change. It doesn't
mean it's going to be the end of
the world because the world is going to
continue to turn. However, whether
we continue to turn with it is an open
question. Our hold on life is tenuous.
And if you don't think that's true,
recall the dinosaurs that were a lot
heartier than we are physically—we're
using them as oil now.

What do you hear about the Y2K
crisis?

I've interviewed Gary North, Ed
Yourden, the expertsin the field. lam
preparing. Well, Galaxy 4, the satel-
lite, wentdown. And here in Pahrump,
you couldn't go to an ATM, you

' www.patcomm.com

PATRICK

| COMMUNICATIONS
at the

NAB RADIO SHOW

SHERATON SUITE 2527

Call Today to Discuss Your Brokerage
and Financing Needs

Terry Greenwood
Vice President

/// COMMUNICATIONS
>

(410) 740-0250

couldn’t pay for any food at the gro-
cery store, other than cash, because
the little cards wouldn’t work.

I asked Ed Yourden: As a broad:
caster who depends on three satel-
lites to get my voice from here to
there, what he thought would happen
Jan. 1, 2000 to me? He said to plan on
at least a month’s vacation, and he
meant it. In other words, there's no
chance I'm going to be on the air Jan.
1.2000. Why? because my show de-
pends on what? Electricity, tele-
phones, satellites—all the things that
are threatened.

What warnings/advice do you have
for our readers?

There's a lot of things they should be
doing—at least the bare minimums.
Whether you believe Art Bell and his
guests with regard to earth changes
that are coming or Y2K or weather
changes, certain facts are absolutely
true. What I tell people to do is if you
want to know what it's going to be
like, or what it could be like, go out to
the breaker box outside your house
and turn off the mains. And walk
back into your house and begin to
realize that you live in a non-func-
tioning shell. Without electricity. You
probably don't have water under some
circumstances. You don't have televi-
sion, radio, light, heat, cooling, you
don't have anything.

And then ask yourself, well, gee,
should I have the basics around? Radio,
of course, so you know what's going on,
some source of light, some source of
alternative power, some food source.
Those things you should begin to have
around for your family. And if you pre-
pare, and nothing happens, fine.

I would say, if you prepare, the
odds now are better than not in the
next couple of years you will find what
you've prepared for you will need. I've
got solar cells on my roof and a 11.5
kw generator. I'm living what I talk.

10/12/98 RBR
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| 11/l |g're the #1 FM 9" . “sic station ia Philly, probably
because the Omnia completes our all-digital studio. Now, our
sound is so loud, so clear... very well-defined with absolutely
19 11000, My-GM, PD and | all agree: The Omnia’s a keeper.”

Russ Mundschenk, Chief Engineer,
WBEB 101.1 FM, Philadelphia, PA

Russ dared to go where his
competition isn’t. Yet.

The all-digital Omnia.fm processor
from Cutting Edge delivers all the
clarity and precision of digital, with
the fullness and depth of analog.
You have rock-solid peak control.
Positively no grunge. And amazing
loudness that’s sure to blow your
competition right off the dial.

LA
\"-—-ﬂ/ -

p

Demo the Omnia in your station for
60 days*. We think everyone will
agree that the Omnia makes your
station sound better than ever. Plus,
you have a no-risk, money-back
guarantee from Cutting Edge. Call
us at (216) 241-3343 or the Omnia
dealer in your area. Because this is
Guess what! Just ¢ - where you want to go. just ask Russ.
arter we Installed +he
Omria Ffom, the s pring

Aréi-./-ron Says we're the %/
Station /n PA///y. Period.
Thanks, Cu-f-f/ny .

Eodge /
’ 9e.

Russ CUTTINGEDGE

Omnia. The promise of digital...
delivered.

2101 SUPERIOR AVENUE CLEVELAND, OH 44114

1% TEL: +(216) 241-3343 FAX: +(216) 241-4103
_.”f_"‘ : E-MAIL: INFO@NOGRUNGE.COM
= i WWW.NOGRUNGE.COM

*Demo requests must be submitted as a purchase order. Terms are available from your Omnia dealer listed below.

B Audlo Broadcast Group 3685 Roger B, Chaffee Blvd. Grand Rapids, Mi 49548 Tel: +1 (616) 452-1596 Fax: + 1 (616) 452-1652 ¢-mall: support@abg.com
§ Bradiey Broadcast Sales  7313G Grove Road  Frederick, MD 21704 Tel: + | (800) 732-7665 Fax: + 1 (301) 682-8377 c-mail: info@bradlcybroadcast.com
1 Broadcast Supply Worldwide 7012 27th Street West Tacoma, WA 98466 Tel: + | (800) 426-8434 Fax: + 1 (800} 231-7055 e-mail: Info@bswusa.com
A Crouse-Kimzey Company P.O. Box 155999 Fort Worth, TX 76155 Tel: + | (200) 433-2105 Fax: + | (972) 623-2800 e¢-mall: sales@proaudio.com
fRadio Communlcations Unlimhed 5509 Barrington Ooltewah, TN 37363 Tel/Fax: + 1 (423) 396-3743

B Caveco 1121 Bellamy Road, North Unit #10  Scarborough, ONT MIH 389 Tel: + 1 (416) 438-6230 Fax: + 1 (416) 438-1065 e-mall: bob@caveco.com
A Marketing Marc Vallée 1067 Chemin St. Lambert  St. Sauveur de Monts, QE IOR 1RI - Tel: + 1 (514) 227-1828 Fax: + 1 (514) 227-8394 c-mall: marc@vallee. com
B Al Electric 487 Caribou Crescent  Coquitlam, BC V3C 4X7  Tel: + 1 (604) 945-5651 Fax: + 1 (604) 945-5652 e-mall: allelec@dowco. com




AMRESCO

$47,000,000

Senior Secured Credit Facility to

Nassau Broadcasting

&

AMRESCO

Proven performance. Promising future.

Offices throughout the U.S.; in Canada the United Kingdom and Mexico
Corporate Headquarters: 700 North Pearl . Dallas, Texas 75201 . (214) 953-7700
Internet: hetp://www.amresco.com . Nasdag: AMMB
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« Confidential

- Experienced

« Attention to Detail

Tom Gammon Dan Gammon

TOP PRICES e QUALITY STATIONS

OVER 2.5 BILLION IN RADIO STATIONS SOLD SINCE 1985
1476 Waterfront Road / Suite 100 / Reston, VA. 20194 / (202) 737-9000

Upped & Tapped

Bill Figenshu has just finished Juggling
juggernauts. Recently a Senior VP at Chan-

cellor, he will take the same title with CBS/

Infinity, where he will be overseeing ten
stations in Tampa and Detroit. He is known
as one of the key execs who put the viable
in Viacom.

Meanwhile, back at Chancellor, three ex-
ecs will be updating their business cards.
John Fullam, GM, WHTZ-FMN.Y . moved
to SVP, Regional Operations, where he will
oversee ops in NY, Washington, Long Is-
land and Detroit. Robert Winston was
named Director of Sales and Marketing for
the five-station L.A. superduop. Chuck

Armstrong took the reins of VP, Enter-

tainment Marketing and New Media. He,
along with John Madison, will be re-
sponsible for marketing plans to promote
new record, TV and film releases.

Sinclair Broadcast Group has promoted
Director of Corporate Finance Patrick
J. Talamantes to the post of Treasurer.
He will continue to report to CFO David
B. Amy.

Jacor's Pam Taylor will have to widen her
business card, moving up from VP/
Communicatins to Senior VP/Corporate
Communications.

John Sears, ND for KPTV Portland OR,
is now wielding the gavel for the Radio-
Television News Directors Association. The
new chairman succeeds Lucy Himsted-
Riley, ND for WSFA-TV Montgomery AL,
who stays onto serve as past chairwoman.
Sears will in turn be succeeded by chair-
man-elect Robert Garcia of CNNRadio,
who will take over the chair in 1999.

Texas broadcast group Equicom and its
sister Texas Eagle Radio Network an-
nounced promotions. Bill Hooten is the
new GM for Equicom’s Corpus Christi FM
trio. Taking over the GM reins at its O&QO/
LMA five-station cluster in Bryan will be
Benny Springer, who also retains his
position of EVP for Texas Eagle. He will be
working at the network with Charlie
Haldeman, the new Group Program Di-
rector for the Texas Eagle Country format.

Spanish station owner/network Radio
Unica has named Enrique J. Perez {0
the newly-created post of SVP/West Coast
Operations. He will be based at KBLA
1580 AM Los Angeles.

Morris Communications has a new VP. Pe-
ter D. Scheurmier wil overseeradiobroad-
casting, outdoor advertising and direct mail
for the multi-media company. Also, Dick
Johnson has been upped to GM of Morris'
Fairway Outdoor Advertising division.

10/12/98 RBR
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om Prophet Systems—
our '
commitment to you

- 1s for a

lifetime.

The face of radio continues to change at a breakneck speed. How are you going to meet the many challenges?

The AudioWizard from Prophet Systems Innovations is used and trusted by the big boys, small groups and individual stations. Take the AudioWizard
CFS32™ out for a test drive at the Fall Radio Show in Seattle and you will understand why. This 32-bit Graphical User Interface, combined with
our powerful database engine and WAN capabilities makes for one authoritative digital audio system.

Our programming department is constantly working to anticipate not just your needs for today, but for the months and years to come. And our tech
support helps anticipate bumps in the road. Our services include system evaluation, on-line training, routine maintenance, customer technical support
as well as customized on-site installation. You can count on us. (Check out our client list at : www.prophetsys.com)

Whether you are a veteran AudioWizard user, shopping the market or just a tire kicker, stop by booth #920.

Together, let’s make great radio.

'”"f;ﬁiw!

, PROPHET SYSTEMS

Audio Wizx;rd . AcADEMY WA %ﬁgr! uo?

Sales: (800) 658-4403 Support: (308) 284-8450 Sales & Support Fax: (308) 284-4181 E-mail: sales@prophetsys.com




Radio deal volume off sharply in 98 Big Big Deals

By Jack Messmer T
. _ ‘ ‘ Billion-dollar-plus deals
Despite having the second-largest deal in the history of radio, in terms of dollar

value, Q3 trading trailed the previous year's Q3 by nearly a half billion dollars.  $4.340B Radio station value of $4 9B
Year-to-date, transaction volume is off 38% from last year's record pace, at  merger of Infinity Broadcasting into
$8.57B. In short, Q4 would have to nearly equal the first three quarters ol this Westinghouse/CBS (1996)
year, combined, if 1998 trading is to beat the record of $15.29B set in 1997. What ,
are the odds of that happening? Not good. g:;;gggrcﬁgéfgr(%%gfd e

The slow-down was expected, though, since so much consolidation had taken
place in 1996 and '97 that there are fewer large groups left to be bought. There $2.600B American Radio Systems
have been only eight deals of $100M or more so far this year, and only one broke i, Westinghouse/CBS (1997)
the billion-mark—the merger of Capstar (N:CRB) with Chancellor Media (O:AMFM),
a roll-up of two companies already controlled by Hicks, Muse, Tate & Furst. $2.100B SFX Broadcasting

At right is an updated (through Q3} list of the biggest radio deals of all time.  to Capstar Broadcasting Partners (1997)

. $1.300B Chancellor Broadcasting
Qllal'tel'ly Transactlon VOlume merged into Evergreen Media, creating

Chancellor Media (1997)
$1.075B Viacom Radio
s 1997 to Chancellor Media (1997)
m [998 $500-million-plus deals

$906M Radio station value of $19.68
CapCities/ABC sale to Disney (1995)

! ‘) $859M Radio station value of $5.4B
L :

CBS sale to Westinghouse (1995)

($ billions)
S~ 0 W kR W N

continued on page 28

TOTALRADIO™

VOICETRACKED MUSIC FFORMATS
DIRECT TO YOUR HARD DRIVE

BROADCAST PROGRAMHING

PROGRAMMING SOLUTIONS

FOR TOMORROW'S RADIO
8004269082 .

A Broadcast Electronics Company
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© FM Pro Model 2000

The Writings on the Wall

“It blew away the 8200, both.inloudness and clarity.”
‘ Robert Mallery, Technical Consultant, Communication Service and Supply ..

“Heads above all the processors we evaluated.” 5
Ray Baker; Chief Engineer, Ace Radio Broadcasting,"Melbourne, Australia

“Super powerhouse p'rocessivng and a big, tight,-bone-jarring bottom’end.”
Pete Partenio, Audio Specialist, Odyssey Communications

“The station pops tight off the dial-it didn’t do that before.”
' Tom Sittner, Chief Engineer of KSJL-FM, San Antonio, Texas

“We’re getting calls from listeners commenting about the improvement in reception.”
René Engel, General Manager, KCSN, Los Angeles

APHEX Improving the way the world sounds®”

11068 Randall Street, Sun Valley, CA 91352 U.S.A

SY S T E M S s18767-2029 Fax: 818-767-2641 http://www.aphexsys.com
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continued from page 26

$655M E/ Communications
to American Radio Systems (1996)

$638M 11 SFX stations to Chancellor
Media from Capstar (1998)

$629M Paxson Radio to Clear Channel
Communications (1997)

$620M Nationwide Communications
to Jacor Communications (1997)

$300-million-plus deals

$410M Granum Communications
to Infinity Broadcasting (1996)

innovation

$395M Shamrock Broadcasting
to Chancellor Broadcasting (1995)

$375M Radio station value of $799.4M
Citicasters sale to Jacor (1996)

$373M Legacy/Metropolitan stations
to Westinghouse (1989)

$370M Chancellor Media and
Bonneville International swap stations
in New York, Los Angeles, Houston
and Washington, DC (1997)

$365M Colfax Communications
to Chancellor Broadcasting (1996)

$340M Gannett Radio (5 stns))
to Chancellor Media (1997)

FINOVA. IT STANDS FOR FINANCIAL INNOVATORS - INNOVATORS WHO HAVE

BEEN DELIVERING HIGHLY EFFECTIVE FINANCING SOLUTIONS TAILORED TO THE UNIQUE NEEDS

OF ADVERTISING OR SUBSCRIBER-SUPPORTED BUSINESSES SINCE 1987. THROUGH INDUSTRY

EXPERTISE, SUPERIOR SERVICE, COMPREHENSIVE CAPABILITY AND LONG-TERM COMMITMENT,

FINOVA CONTINUES TO WIN RECOGNITION AS "THE CAPITAL SOURCE FOR MIDSIZE BUSINESS."

CALL FINOVA TODAY FOR LEADING-EDGE SOLUTIONS TO YOUR COMMUNICATIONS FINANCE NEEDS.

FINOVA

INNOVATORS IN COMMUNICATIONS FINANCE
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$325M Radio station value of $630M sale
of Heritage Media stations from News
Corp. to Sinclair Broadcast Group (1997)

$306M Pyramid Communications
to Evergreen Media (1995)

$300M Malrite Communications merged
with Shamrock Broadcasting (1993)

$300M Radio value of $1.354B sale
of Heritage Media to News Corp. (1997)

$200-million-plus deals

$298M Chancellor Media spin-offs
to Susquehanna, Greater Media,
Douglas Broadcasting and Bonneville
International (1997)

$275M Alliance Broadcasting to Infinity
Broadcasting (1995)

$275M Six Cleveland stations
to Chancellor Media (1998)

$255M Secret Communications (7 stns.)
to SFX Broadcasting (1996)

$250M NewCity Communications
to Cox Radio (1996)

$250M Gannett swaps six radio stations
for Jacor's WTSP-TV Tampa (1996)

$243M Broadcasting Partners Inc.
to Evergreen Media (1995)

$240M Radio station value of $1.2B sale
of River City Broadcasting to Sinclair
Broadcast Group (1996)

$238M Secret Communications (4 stns.)
to Evergreen Media (1996)

$235M Radio Equity Partners to Clear
Channel Communications (1996)

$225M Westinghouse/CBS swaps
Philadelphia & Boston stations for
Greater Media’s Los Angeles stations
(1997)

$223M Liberty Broadcasting to Bob
Sillerman’s SFX & Multi-Market (1995)

$215M Patterson Broadcasting to
Capstar Broadcasting Partners (1997)

$210M Tichenor Media merged into
Heftel Broadcasting (1996)

$200M Commodore Media to Capstar
Broadcasting Partners (1996)

10/12/98 RBR
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Mel upbeat on CBS prospects

Despite Wall Street’s negative view of
the network TV business (RBR10/5, p.
19), CBS Corp. (N:CBS) President Mel
Karmazin says his company’s cash
flow margins are growing. "Our margin
as a company in 1998 will be signifi-
cantly higher than 1997.” he told re-
porters in Washington, DC (10/1).
"We're picking up market share and
we're doing a better job selling advertis-
ing this year than in previous years.”
Karmazin has been much more
successful at boosting sales and mar-
gins for CBS’ O&O TV stations than
for the TV network, but that doesn't
mean he wants to get out of the net-
work business, as some have specu-
lated. Rather, Karmazin thinks that
the TV network business could be
improved if it got a dose of the same
medicine from the FCC that spurred
the last six years of rapid growth for

radio: duopoly. "lf’ General Electric
(N:GE) decided that owning the NBC
network is not something they need
to do strategically, then we should be
allowed to be a buyer,” Karmazin
suggested. “In fact. il we owned the
two networks, then we would have
the opportunity to consolidate back
room and selling opportunities and
make the networks more profitable.”
RBR observation: Not such a far-
fetched idea when you consider that
Karmazin already has NBC Radio
teamed up with CBS Radio and Mutual
at Westwood One (O:WONE]), not to
mention handling sales and affiliate
relations for CNN Radio. Also, CBS has
already beenin talks with Time Warner
(N:TWX) about sharing some news op-
erations with CNN to help both save on
the huge overhead of around-the-clock,
around-the-world coverage.

October, 1998

This announcement appears as a matter of record only

Triad
Broadcasting
Company, Inc.

Triad Broadcasting Company, Inc. has been formed to acquire and
operate middle market radio stations. Its founders are

Norwest Equity Partners VI

Natio Vie Developpement 11 Fund
(groupe Banque Nationale de Paris)

David J. Benjamin, I11
George W. Couch, III

The above were all principals in
Community Pacific Broadcasting Company. L.P..
whose assets were sold to
Capstar Broadcasting Partners in July, 1997.

Triad Broadcasting Company, Inc.
2511 Garden Road. Building A. Suite 104
Monterey, California 93940-5376
831.655.6350
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SportsLine
disappoints Wall Street

Dow Jones—SportsLine USA's
(O:SPLN) stock plunged on a double
dose of bad news as the sports Web
site developer warned that Q3 revenue
will fall short of expectations, and that
it will pay a hefty sum to expand its
distribution agreement with America
Online (N:AOL)

The news dragged down the entire
Internet sector Wednesday (10/7), said
Jefferies & Co. analyst Bruce Smith,
who called SportsLine a "bit player" in
the industry and added that its troubles
are company-specific.

SportsLine said it will meet third-quar-
ter consensus estimates of a loss of 41
cents a share, but that revenue will be
below expectations—at about $7.4M
due to weak advertising revenue
BancBoston Robertson Stephens Inc
analyst Keith Benjamin had been
projecting revenue of $8.8 million,

SportsLine, which went public last
November, isinatightrace with Disney's
(N:DIS) ESPN.com. CBS Corp. (N:CBS)
holds a minority interest in SportsLine.

SportsLine’s shares also fell on news
that the company will pay more than
$23M in cash, stock and warrants to
renew and expand its marketing deal
with AOL. The new agreement is signifi-
cantly more expensive than the recently
expired $4.5M contract, which lasted a
bit longer than a year.
©Copyright 1998 Dow Jones & Co.

Gaylord on hotel building spree

Gaylord Entertainment (N:GET) is
fast becoming a hotel chain, as well
as a media and theme park com-
pany. After owning only one hotel for
many years—albeit the largest in the
US outside Las Vegas—Gaylord now
has on the drawing board two com-
panions for Nashville’'s Opryland
Hotel.

The latest is Opryland Hotel-
Texas, a 1,500-room facility which
will include 350,000 square feet of
meeting and exhibit space, to be
built in Grapevine, TX. just north of

continued on page 32
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AUDIO ROUTING Tpddig b CONSOLES

For Complete Studio Build-Out Solutions

Consolidating studios? You need a complete solution. One and paying dozens of different invoices. BE does it
company to call that has all the equipment, knowledge and  all and at a savings that will improve your bottom line.
expertise to complete your studio build-out on time and You'll get complete project accountability, design,
under budget. That company is BE. installation and the best studio equipment available.
From initial design to R.O.l. analysis, from WAN installation Whether you're consolidating two stations or twelve,
to consoles, BE will do it all for you. You need not worry BE’s Turnkey Studio Build-Out program will save you
about compatible equipment, managing multiple vendors time, money and headache.

GALL TODAY! [217)224-3600

Need Solutions? _
www.bdeast.com Solutions for

Tomorrow’s Radio

S55-RBR-10,11/98 1988 Broadcast Electronics, Inc. BE emblem Is a registered trademark of Broadcas! Electronics, inc




October 7—RBR Stock Index 1998

9/30 10/7 Net Pct 10/7 9/30 10/7 Net Pct 10/7

Company Mkt:Symbol Close Close Chg Chg Vol (00) Company Mkt:Symbol Close Close Chg Chg Vol (00)
Ackerley N:AK 19.750 17 687 2.063-10.45% 90 Harris Corp N:HRS 32.000 29.625 2375 -742% 4730
Alliance Beg. 0:RADO 1.062 0.906 0.156 -14.69% 2647 | Heftel Beg 0:HBCCA 37.750 31.250 -6500-17.22% 3201
Am. Tower N:AMT 25.500 15.937 9.563-37.50% 7863 | Jacor 0:JCOR 50.625 40125 -10500-2074% 12461
AMSC 0:SKYC 5.250 4 437 0.813-15.49% 590 | Jeft-Pilot N:JP 60.500 59687 -0813 -1.34% 2536
Belo Corp N:BLC 20.000 16.125  -3.875-19.38% 2398  Jones Intercable  Q:JOINA 24875 24250 -0625 -251% 1586
Big City Radio ~ A:YFM 4.500 3562  -0.938-20.84% 121 Metro Networks ~ O:MTNT 36625 31500 -5.125-13.99% 743
Broadcast.com 0:BCST 40.375 38125  -2.250 -5.57% 1029 NBG Radio Nets  0:NSBD 1.031 0937 -0094 -9.12% 249
Capstar N:CRB 15.437 12.187 3.250-21.05% 3489 ' New York Times  N:NYT 27.500 23562 -3938-14.32% 11994
CBS Corp N:CBS 24.250 22437  -1813 -7.48% 38207  News Comm. 0:NCOME 0.687 0.593  -0.094-13.68% 5
CD Radio 0:CDRD 19.000 16875 -2.125-11.18% 5373 OmniAmerica 0:XMIT 18.875 14500 -4.375-23.18% 2533
Ceridian N:CEN 57.375 50.937  -6.438-1122% 4214  Otter Tail Power  0:0TTR 37250 38875 1625 4.36% 61
Chancellor 0:AMFM 33.375 23937 -9.438-28.28% 152216  Pacific R&E A:PXE 2.250 2125  -0125 -556% 21
Childrens Beg.  0:AAHS 3.312 3.000 -0312 -9.42% 627 | Pulitzer N-PTZ 79.125 68.875 -10.250-12.95% 159
Citadel 0:CITC 20.437 16.875  -3.562-17.43% 2317 | RealNetworks 0:RNWK 34687 27687  -7.000-20.18% 8356
Clear Channel N:.CCU 47.500 37.000 -10.500-22.11% 28674  Regent Pfd. 0:RGCIP 4.000 3500 -0500-12.50% 0
Cox Radio N:CXR 35125 28.062 -7.063-20.11% 1529 Saga Commun.  A:SGA 15.750 15500  -0.250 -1.59% 27
Crown Castle 0:TWRS 9.625 7812 -1813-18.84% 2654 Sinclair 0:SBGI 16.250 9.937 -6.313-38.85% 16978
Cumulus 0:CMLS 8.125 8.000 -0.125 -154% 477 SportsLine USA  0:SPLN 17.437 7687 -9.750-55.92% 53288
DG Systems 0:DGIT 2.750 2437 -0.313-11.38% 36 TM Century 0:TMCI 0.500 0460 -0.040 -8.00% 0
Disney N:DIS 25312 24937 -0.375 -1.48% 46399  Triangle 0:GAAY 0.050 0.040 -0010-20.00% 4241
Emmis 0:EMMS 37.750 28.000 -9.750-25.83% 3216 Triathlon 0:TBCOA 10.000 9250 -0.750 -7.50% 134
Fisher 0:FSCI 68.250 58.750  -9.500-13.92% 0 | Tribune N:TRB 50.312 46750  -3.562 -7.08% 7740
Gaylord N:GET 29.812 24437 -5375-18.03% 365 Westower A:WTW 21.500 14250  -7.250-33.72% 580
Granite 0:GBTVK 6.375 4125 -2.250-3529% 1979 westwood One  0:WONE 17.875 17.000 -0.875 -490% 885
WinStar Comm.  O:WClI 23.750 14375  -9375-39.47% 32311

continued from page 30

the Dallas-Ft. Worth International Air-
port. The 77-acre site. including an 18-
hole golf course, is adjacent to Grape-
vine Mills, a giant shopping complex of
outlet stores.

Just two months ago (RBR8/17, p.
11), Gaylord announced plans to build
a 1,400-room hotel near Disney World
in Florida. However. Gaylord an-
nounced last week that it had dropped
its option on the former PTL Club
property near Charlotte, NC. where it
had considered buildinga 1.000-room
hotel and conference center.

G F PR Y Granite downgraded
and medih-iﬁaﬁ'stries, g ‘ ol .

Standard & Poor’s revised its debt
ratings outlook on Granite Broad-
a3 J casting {O:GBTVK) from stable to
financing options. e . ; 9 N ol negative (10/6). Although S&P said

g : - that Granite, the nation’'s largest Afri
can-American controlled broadcast-
ing company. had improved its busi
ness profile by acquiring TV stations
in two top-10 markets—San Fran-
cisco and Detroit—the ratings firm
said it was concerned that the sta-
tions’ upside potential may be limited
by their WB network alfiliations.

10/12/98 RBR
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Here are three ways Eventide can help:
onsolidation brings market efficiencies, but also
big headaches and challenges. It’s essential for

management to keep track of multiple stations. And
keeping a legal record of what was said and when
commercials aired is also more important than ever.
Several groups have standardized on Eventide Digital
Audio Loggers. Our economical VR204 records up to
550 hours on a tiny palm-sized cassette. VR204 records
up to 4 channels simultaneously so you can keep tabs
on the competition’s spot loads, play lists and talent
while you record your own stations. New!! Now
Eventide loggers let you record/play in Hi-Fi for full
"broadcast quality.” Ideal for show replays, time zone
delays, etc.

ventide’s BD500 Broadcast Delay makes talk
E shows run smoother and sound better, for less. The
BD500’s multiple dump feature divides
the delay time into several “slices” so Eventide
you're still safely in delay even right after e
a “dump.” It’s the hassle-free talk
solution... even when air talent is

URIABEART DFEAS

working without a producer. No
other delay offers Eventide’s high

quality patented catch-up tech-
nology for clean audio combined
with fast catch-up. And it’s the
only delay with optional digital

inputs and outputs for new all-
digital studios. Yet the BD500 costs thou-
sands less than our previous delay unit.

Eventide _PRODUCTION ULTRA- -HARMONIZER N DSP <0008

/ [t
raice

SOFT KEYS
a8t wen

Want to increase creativity without - e wm wm |
adding personnel? Add life to

drive-time shows? Win new advertisers with better sta- Beuer manageu
tion-produced spots? An Eventide Ultra-Harmonizer
brand effects processor really does all that. Designed

*  specifically for radio and production, the new ne“er so“nnlng
DSP4000B Ultra-Harmonizer features radio effects

designed by production whiz Jay Rose. Hundreds of radin Vields

comic voices, sound effects, reverbs, pitch changers

and more are instantly accessible at the touch of a but- ne“e' ’esults
C

ton. Plus, the DSP4000B has superb Timesqueeze®
time compression/expansion capability. The DSP4000B
has optional digital 1/O to interface easily with digital

editors and consoles. It's the radio effects box designed —
to bring stations more business and more listeners. vzntl e

The bhottom line: Eventide broadcast products are the next step

potent tools for today’s radio. To learn more, talk to One Alsan Way, Little Ferry, NJ 07643
your broadcast distributor, call Eventide direct at 201 Tel: 201-641-1200 Fax: 201-641-1640
641-1200, or see our website, www.eventide.com. Email: broadcast@eventide.com Web: www.eventide.com
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Jacor adds dual L.A. FMs for $67M, or maybe more

Veteran L.A. broadcaster Ken Rob- |

erts is exiting the industry again, sell-
ing his twin 103.1 mHz signals—
KACD-FM Santa Monica and KBCD-
FM Newport Beach—to Jacor Com-
munications (O:JCOR). 8S67M is the
least that Jacor will pay Roberts’ Kelsho
Communications. If trailing 12-month
cash flow at closing exceeds S5M,
Roberts will get an additional $7.5M
and the kicker goes past S20M if cash
flow tops $6.67M. An LMAwithJacor's
KIIS-FM will take effect soon, follow-
ing antitrust review.

Autry death triggers Heftel option

This month’s death of Gene Autry at ac

from Autry’'s Golden West broadcast group
L.A. since Feb. 1997, with an option to bJ. {

97, p. 12). Under the option formula, th
$112.5M minimum, minus $13M already

e 91 will trigger the sale of t
p. Heftel | OHECVHl"a:; 1A'd KSCA F'1

The letter of intent, filed with the
FCCbefore Jacoritself was sold (p.35).
states that S35M will pay off Roberts’
loan at Chase Manhattan Bank. so
he'll be walking away from the deal
with S32M to over S50M (before taxes).

RBR observation: This is Roberts’
second big cash-out in radio. He sold
KROQ-FM L.A. to Infinity in 1986 for
S45M—at the time, the highest price
ever paid for a single station. Roberts
jumped back into the business in
1991. payving S17.65M for the twin
103.1 stations.

the last prope

he station upon Autry's death (RBR 1/6
otal price now due IS Just a bit over the
ald by Heftel in option payments

Group, Inc.

Chris Devine of

Legend Broadcasting

has agreed to transfer the assets of

KTMO-FM

Kennett, Missouri
for

$4,000,000

To

Albert Kaneb of
Barnstable Broadcasting, Inc.

“Radio’s Full Service
Financial Specialists’

5080 Spectrum Drive, Suite 609 East ® Dallas, TX 75248 #(972) 458-9300
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by Jack Messmer

Allen buys close to home

Microsoft (O:MSFT) co-founder Paul
Allen’'s entry into radio may be a one
market investmment, rather than the
launch of a group. Allen associate Bert
Kolde told a Portland. OR news confer-
ence that no other radio buys are
planned. following Allen's announce-
ment that he's buying KXL-AM & FM
from Les Smith's Alexander Broadcast-
ing. The price appears to be over S40M.

In addition to his high-tech invest-
ments. Allen owns pro sports teams
in Portland and Seattle and recently
made large investments in cable TV,
becoming the largest equity owner of
both Marcus Cable—partnering with
Chancellor Media (O:AMFM) CEO
Jeff Marcus—and Charter Commu-
nications.

RBR observation: There's been
speculation at the bar after many an
NAB or RAB event in recent vears
about “"what might happen if Bill
Gates decides to buy into radio.” Now
we've gotten the next-closest thing.
his right-hand man entering radio—
with no noticeable impact on the
market. That could change. though.
if Allen were to decide to accumulate
a group. Forbes recently estimated
his net worth at 822B. which could
buy quite a few stations...

New investors fuel Mega buying

Alfredo Alonso's recent buving spree.
which has added three stations to his
Spanish radio group for $10.5M (RBR
10/5. p. 20). follows a recapitaliza-
tion in which the six existing Mega
Broadcasting stations are being sold
to a new company. Mega Communi-
cations, for S13M. Alonso remains as
President & CEO and he's the
company’'s 28.8% stockholder. His
new backers, George and Adam
Lindemann, own 35.6% each.

The Lindemanns are both directors
and part-owners of The Freedom Net-
work, which owns two AM stations
and is buving a third. Adam
Lindemann is the majority owner of
KSFX-FM Roswell. NM and his father,
George, owns an 18% interest.

10/12/98 RBR




Clear Channel-Jacor still #3 in billings

The $4.4B stock-swap merger of Jacor Communications (O:JCOR) into Clear Channel
Communications (N:CCU) will take the combined company past the $1B mark for
annual radio revenues, but won't unseat either #1 Chancellor Media (O:AMFM) or #2
CBS (N:CBS).

What it will create, though, is a multi-media company with operations in 117 us
markets and, according to CEO Lowry Mays, make Clear Channel the world's
largest company in out-of-home media—by which he means radio and outdoor
advertising. While few of their radio markets overlap, Clear Channel's Eller Media
subsidiary has billboards in many of Jacor's radio markets—for example, more than
7.000 billboards in the Los Angeles market and 1,500 in Atlanta.

RBR’s Source Guide database indicates that Clear Channel-Jacor will have to divest
radio stations in Tampa, Cleveland, Jacksonville, Louisville and Dayton. The compa-
nies say they will be able to keep all nine stations in the sprawling Houston market.

This deal is structured as a tax-free exchange, with Jacor shareholders receiving
Clear Channel shares when the deal closes. Based on Clear Channel's 10/7 closing
stock price of $37, the Jacor acquisition, including debt assumption, is valued at $4 4B.

Here's how the stock conversion will be calculated:

|

25.day average closing price CCU shares
for CCU at closing date per JCOR share
Less than or equal to $42.86 1.40
Over $42.86 but less than or equal to $44.44 1.40-1.35
(calculated to value of $60 per JCOR share)
Over $44.44 but less than $50 1.35

At Jacor's 10/7 closing price of $40.125, the merger would give Jacor shareholders a
29% premium. At closing, Jacor shareholders will own approximately 25% of Clear
Channel's common stock. Slightly less than 5% will be owned by Jacor's largest
shareholder, the Zell/Chilmark fund, headed by current Jacor Chairman Sam Zell.
He'll have no role in the merged company

Donaldson, Lufkin & Jenrette was financial advisor to Jacor. Salmon Smith Barney
advised Clear Channel. Additional details on page 2.

RBR’s deal digest

Cox Radio (N:CXR) is spinning off WGBB-AM on Long Island to Josephine
Chang’'s WGBB-AM Inc. for $1.7M... Steve Newberry's Commonwealth
Broadcasting is expanding again with a $1.4M buy of WAEW-AM, WCSV-
AM & WXVL-FM Crossville, TN. Broker: George Reed, Scott Knoblauch
& Mitt Younts, Media Services Group... Clear Channel is picking up a
second big-signal AM Talk station in Springfield, MA—Celia Communica-
tions' WNNZ-AM for S1.2M. Broker: Glenn Serafin, Serafin Bros... Jacor
(O:JCOR) is adding to its lowa holdings with an $850,000 buy of Talley
Broadcasting’'s KBKB-AM & FM Ft. Madison. Broker: The Connelly Co.

Radio stock prices were
dragged down by ad worries
about TV and newspapers,
taking The Radio index™ be-
low 80 for the first time. The
index closed Wednesday (10/
7)at75.99, down 13.83froma
week earlier. The Clear Chan:

The Radio 5 : : THE WALL STREETJOURNAL
|nde)(“‘" T R aAabi1 o NETWEORK

LOSED!

WMIH (AM)
Cleveland, Ohio
from
Divine Mercy
Communications, Ltd.
to
ABC, Inc.
for
$3,900,000.

Elliot B. Evers
and
Charles E. Giddens
represented ABC.

GEORGE . OTWELL
513-769-4477

BRIAN E. COBB
CHARLES E. GIDDENS
703-847-5460

ELLIOT B. EVERS
415-391-4877

RADIO and TELEVISION
BROKERAGE « APPRAISALS

|V
A

MEDIA VENTURE

PARTNERS

WASHINGTON, DC
CINCINNATI
SAN FRANCISCO

*Subject 1o F.C.C. approval

Appointments requested

nel-Jacor merger was an- 7ol N , during NAB.
nounced the next day 9/16 9/23 9/30 1017
10/12/98 RBR
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Closed
WSGA-AM
Savannah, Georgia

Jorgenson
Broadcast @ Brokerage

Mark Jorgenson
(813) 926-9260 (408) 996-0496
_ Tumpa San Jose

Peter Mieuli

| K_nowledgeable . Confldent_ial |

( -

HAMMETT & EDISON, INC.

CONSULTING ENGINEERS
RADIO AND TELEVISION

Serving the broadcast industry since 1952...

Box 280068 ¢ San Francisco ¢ 94128

707/996-5200
[}
HE
SOLD

202/396-5200
WGUL-FM, Dade City. Fl. $3.5million

engr@h-e.com
www.h-e.com
WNET-AM, Boston, MA $5 millon
Mega Broadcasting, Buyer

NF&A
ASSOCIATES
Bernie Fuhrmann (610) 317-2424¢ Barry King (773) 248-0333
Terrill Fischer (312) 476-9457
Norman Fischer & Associates, Inc.
Media Brokerage « Appraisals « Management Consultants
2201 N. Lamar, Ste. 204 « Austin, Texas 78705 +(512) 476-9457
www.nfaine.com

Radio Acquisition Seminar

Learn how to get financing and buy right. Six hours,
one-on-one. Topics: 1998 industry update, search.
values. negotiation, market andstation due diligence
and others you choose from experienced owner.
For details call Robin Martin - 202/939-9090

TheDeerRiverGroup

HOLT APPRAISALS

APPRAISALS
AT REASONABLE PRICES!!

SAVE TIME. . .
.. .SAVE MONEY

Asset and Fair Market Value appraisers and
I expert witnessess for radio & television owners
| and lenders for over three decades. Over 3,000
projects completed on time and on budget.

Hoilt is the oldest established name in
the broadcasting appraisal field.

Insist on a Holt quote before you place
a radio or television apprassal order.

‘ The ‘Hoﬂt Medlﬁé Group-“i

‘ PH: (610) 264-4040 FX: (610) 266-64%
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The deals listed below were taken
fromrecent IFCC filings. RBR's Trans

action Digest reports on all deals that
involve assignment ol a station li

cense (FCC Form 314) and substan
tial transfers of control of a licensce
via a stock sale (FCC Form 315}, but
not internal corporate restructurings
(FCC Form 316). All deals are listed in
descending order of sales price.

$30,100,000—* KORG-AM & KEZY-
FM Los Angeles (Anaheim CA) from Ana-
heim Radio Associates, a subsidiary of ML
Media Partners, controlled by Merrill Lynch
(N:MER), to Citicasters Co. (Randy
Michaels), a subsidiary of Jacor Communi-
cations (O:JCOR). $3M escrow, balance in
cash at closing. Superduopoly with
KXTA-AM & KIIS-FM L.A., KDIF-AM River-
side, and KOGO-AM San Diego. Broker:
Gary Stevens, Gary Stevens & Co.

$6,700,000—WFUN-FM St. Louis
(Bethalto IL) from Coltre Broadcasting Inc.
(Robert E. Howe) to Arch Broadcasting LP
(Bruce Buzil, Andrew Barrett, Aaron
Shainis), whose principals control the Mara-
thon Media group. $250K escrow, balance
in cash at closing. Broker: Communica-
tions Equity Associates

$4,800,000—KFYR-AM & KYYY-FM
Bismarck ND from Meyer Broadcasting Co.
(Judith Johnson) to Citicasters Co. (Randy
Michaels), a subsidiary of Jacor Communi-
cations (O:JCOR). $480K escrow, balance
in cash at closing. Broker: Media Venture
Partners

$4,000,000—* KAVL-AM, KAVS-FM &
KYHT-FM_ancaster-Mojave-Yermo CAfrom
Antelope Broadcasting Co. (Ronald Carter) to
Citicasters Co. (Randy Michaels), a subsid-
lary of Jacor Communications (O:JCOR).
$200K escrow, balance in cash at closing.
Existing duopoly. KAVL-AM also has a con-
tour overlap with KIIS-FML.A. LMA since 9/14.
Broker: Jorgenson Broadcast Brokerage

GENERAL SALES MANAGER
RADIO PENNSYLVANIA

Enterprising leader needed for statewide
commercial radio network serving 130+
radio stations. Self-starter with outstanding
sales and interpersonal skills. Prior radio
sales and sales management experience a
must. Excellent benefits. Letter, resume,
and salary requirements to GSM Search,
WITF Human Resources, Box 2954, Harris-
burg, PA 17105. AA/EQE (Radio PA is a
division of WITF, Inc.) No calls, please.

by Jack Messmer & Dave Seyler

$3,000,000—* KCKC-AM San Bernar
dino CA from All Pro Broadcasting (Willie &
Andrea Davis) to Citicasters Co. (Randy
Michaels), a subsidiary of Jacor Commun-
cations (O:JCOR). $150K escrow, balance
in cash at closing. Duopoly with KDIF-AM
Riverside CA.LMAsince 9/1. Broker: McCoy
Broadcast Brokerage

$3,000,000—* KZMS-FM \Modesto
(Patterson CA), 100% stock sale of J.B
Broadcasting Inc. (John & Amador Bustos)
to Z-Spanish Radio Network Inc., a subsid-
iary of Z-Spanish Media Corp. (Amador &
John Bustos and others). Exercise of op-
tion under 1995 agreement, $3M cash for
stock. Continues existing superduopoly
with KLOC-AM, KMIX-FM & KCVR-FM

$2,100,000—* KAMG-AM & KVIC-FM
Victoria TX from Independence Broadcasting
Co. (Wendell Mayes Jr.) to Victoria Radio
Works Ltd. (John W. Barger). $105K escrow,
balance in cash at closing. Duopoly with
KEPG-FM Victoria TX. LMA since 8/26. Bro-
ker: Dick Chapin

$1,700,000—* WZO0O-FM Edgewood
OH from Bulmer Communications of
Ashtabula Inc. (John A. Bulmer) to
Ashtabula Broadcasting Corp. Inc. (Rich-
ard &David Rowley). $200K escrow, $1.65M
(less escrow) in cash at closing, $50K un-
der non-compete agreement. Duopoly
with WFUN-AM & WREO-FM Ashtabula OH,
which will become a superduopoly if the
FCC grants the buyer’s application for a
new FM licensed to Ashtabula.

$1,350,000—* WPAL-AM Charleston SC
fromWPAL Inc. (William Saunders)toCiticasters
Co. (Randy Michaels), a subsidiary of Jacor
Communications. Letter of intent, with com-
plete contract to be filed by amendment. The
parties have advised the FCC that the pur-

continued on page 38

FM DUOPOLY

Big Class "C™ & rights
to LMA/Buy new “C1™
on same tower serving
central AZ/Phoenix.
$7.5M cash. firm.

SERAFIN BROS.
813-885-6060

10/12/98 RBR
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FINANCING THE BEST
IN BROADCASTING

$100,000,000

10% Senior Subordinated
Notes due 2008

Lead Manager

BancBoston Robertson Stephens Inc.

©

Citadel

$100,000,000

10 /4% Senior Subordinated
Notes due 2007

$100,000,000
Exchange.lb{e Preferred Stock

Co-Manager

BancBoston Robertson Stephens Inc.

L/

l/ 4

Salem Communicatlons
Corparation

$150,000,000

91/2% Senior Subordinated
Notes due 2007

Co-Manager
BancBoston Robertson Stephens Inc.

o

$21,000,000

Senior Credit
Facility

Agent
BankBoston, NA.

Marlin Broadcasting, Inc.

m.m

broadcasling

$750,000,000

Senior Secured
Credit Facilities

Documentation Ageni
BancBoston Robertson Stephens Inc.

(@ TAELTIRRIL]

COMMUNICATIONS PARTNERS, L.P.

$60,000,000

Reducinfz, Revolver and
Term Loan Facility

Adminisirative Agent
BankBoston, N.A.

Syndication Agent
BancBoston Robertson Stephens Inc.

Chancellor3p»

MEDIA CORPORATION

$2,500,000,000

Senior Secured Credit
Facility

Managing Agent
BankBoston, N.A.

L]

CLEAR CHANNEL COMMUNICATIONS, INC.

$2,000,000,000

Revolver Credit Facility

Managing Agent
BankBoston, N.A.

MMUNICATION!

$110,000,000

Senior Secured Credit
Facilities

Agent

BancBoston Robertson Stephens Inc.

BARNSTABLE BROADCASTING, INC

$37,500,000

Aggregate Senior Credit
Facilities

Documentation Agent

BancBoston Robertson Stephens Inc.

CAPSTAR RADIO BROADCASTING
PARTNERS, INC.

$1,400,000,000

Reducing Revolving
Credit Facility

Muanaging Agent
BankBoston, N.A.

RADIO ONE OF MARYLAND, INC.

Private Equity

Preferred Stock
Financing

10/12/98 RBR

BancBoston Capital

To discuss how BankBoston can help you meet your growth objectives,
please call Lisa Gallagher (617) 434-7156.

\‘%

BankBoston

BancBoston Robertson Stephens Inc. is a wholly-owned subsidiary of BankBoston Corporation and is a meinber of NYSL/NASD/SIPC.
BancBosion Roberison Stephens Inc. transactions noted above were closed under the former name BancBoston Securities I

bankboston.com
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Transaction Digest
continued from page 36

chase price is $1.35M. Superduopoly with
WLLC-FM, WXLY-FM, WEZL-FM & WRFQ-FM.

$775,000—* KKHB-FMEureka CA from
NCC 2 Inc. (William Groody) to Bicoastal
Media LLC (Kenneth R. Dennis, Kevin P.
Mostyn, Don Bleu). $30K escrow, balance
in cash at closing. Superduopoly with
KGOE-AM, KATA-AM, KRED-FM & KFMI-

Is Digital Audio your
favorite topic? Do
you understand live
assist, digital audio
compression and PC
networking? CBSI,
the leader in radio broadcast computer
systems, needs you on the team for Digital
Universe, our new state-of-the-art digital
audio system. Immediate openings for:

® Regional Sales Managers

DIGITAL

UNIVERSE

® Qperations Manager
e |nstallation/Training/Customer Service

cBES]

Custom Businass Systems, Inc.

HR Mgr. PO Box 67
Reedsport, OR 97467
e-mail HR@cbsi.org
FAX 541-271-1401
www.cbsi.org

multiple openings: EOE

* Outstanding Investment Opportunity *

ABSOLUTE
AUCTION

REGARDLESS OF PRICE
RADIO STATION -1570AM (WBUX)

IncL. BRoADCASTING FACILITY ON 10+ ACRES

40 Rickerts Road
Doylestown, Bucks Co., PA 18901

— Sale on premises —

THuURsDAY, OCTOBER 15
AT 1:00pPm

Located approx. 10 miles north ot
Philadelphia, stanion s posittoned within 30
mule radius of 4.5 milbion population. Over
$340.000 10 recent upgrades including tour
new towers, Model AM-50 5600 wart trans
mutter, broadcast production and ar studio
ottices, computer svstems X supportng
cquipment. Station power: 5,000 watts day

ume: 900 wartes mghrume

| Broker Partcipation Invited

Terms et Sale: 30,0010 depositin certinied tands attine of sale
For Complete Terms of Sale, including a detarded desarp
fahn & mspection nfo., contact Auctioneer

Wollam Z. Tox, Auctioneer, NA'

P Nuction Lic, #A000234]]

- MICHAEL FOX

?-_INTF_R\ATIO'\IAL

£C00-722.3334

" 410653-4000 » FA-X 410-653-4069

FM. Note: 12 stations in market. Broker
Media Services Group

$700,000—* KGND-FM Kecichum OK
from Lee May Broadcasting Co. (Jack Lee)
to Northeast Oklahoma Broadcast Network
Inc. (Larry & Janell Hestand). $10K escrow,
additional $90K in cash at closing, $600K
note. Duopoly with KGVE-FM Grove OK

$390,000—KFEL-AM Pueblo CO from
Metropolitan Radio Group inc. (Gary L.
Acker) to Wellspring Harvest Ministries Inc.
(Allen Bickle, Roger Brown, Mike Strantz).
$57.5K escrow, additional $57.5K in cash
at closing, $275K note.

$375,000—KEYL-AM & KXDL-FM
Long Prairie-Browerville MN, 100% stock
sale of Prairie Broadcasting Co. Inc. from
Donald & Charleen Schermerhorn and
Darrell Anderson to G&C Ventures Ltd
(Gene Sullivan, Charles Leverich and
Steven, Raleigh & Eric Sandberg). $25,073
downpayment, additional $50,145 payment
for stock due as LMA payments and at
closing, $298,800 debt assumption.

$312,500—* WCLS-FM Oscoda M| from
Spectrum Communications Inc. (James C.
Leighty) to Ives Broadcasting Inc. (Robert M.
Currier). $312.5K in cash at closing. Chain of
duopolies with WHSB-FM Alpena Mi and
WHST-FM Tawas City MI. LMA since 1/1.

$300,000—* KKRR-FM (new on 1025
mHz) Casper WY from Robert R. Rule d/b/a
Rule Communications to Mount Rushmore
BroadcastingInc. (JanCharles Gray). $300K
cashinadvance. At closing, the selleris to
pay the buyer 8% annual interest for the
period from contract to closing
Superduopoly with KVOC-AM, KQLT
FM & KASS-FM. Note: 13 stations in
market

$260,000—WSPW-AM Bridgewater
NJ from Bridgewater Broadcasting Co
Inc. (John D. Lake) to New Jersey AM
Radio LP, controlled by New Jersey
Broadcasting Inc. (E. Burke Ross Jr.)
$26K escrow, balancein cash at closing
Note: No contour overlap with the buyer's
four other NJ stations

$233,000—WKPE-AM Orleans MAfrom
GramCam Communications Inc. (David A
Roth) to University of Massachusetts, a
non-profit educational institution adminis-
tered by a board of 19 trustees. Donation
for appraised value of $233K. Note: The
seller is retaining WKPE-FM.

$208,000—WXCE-AM Amery Wl from
Badger Broadcasting Corp. (Steven T
Moravec) to Johnson Tower Partnership
(Robert & Lois Johnson). $20.8K escrow,
balance in cash at closing. Broker: W
Donald Roberts, Kozacko Media Services

Jacor Communications, Inc.

Randy Michaels, Chief Executive Officer

has agreed to purchase

WZLE-FM

Lorain, Ohio
from

Victory Radio, Inc.

Vernon R. Baldwin, President

for

$8,000,000

The undersigned initiated this transaction and acted as exclusive advisor.

fF\,

'("Q

o
Media Brokerage & Investment Banking

The Crisler Company ¢ 441 Vine Street, Suite 3900 ¢ Cincinnati, Ohio 45202
Telephone (513) 381-7775 ¢ Facsimile (513) 381-8808

—
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Malrite Communications Group, Inc.

Aglobal software information tradeshow and

conference company consisting of
WOIO-TV, Cleveland, Ohio

WUAB-TV (LMA), Cleveland, Ohio ‘
WXIX-TV, Cincinnati, Ohio S?}Norld
WFLX-TV, West Palm Beach, Florida

WNWO-TV, Toledo, Ohio

WLII-TV, Puerto Rico
WSUR-TV, Puerto Rico

A

has sold 100% of its stock to

Imark Communications

has been acquired by

We acted as financial advisor to and !

Ra ycom Media , Inc. assisted in the negotiations as the exclusive representative ot

Interactive Group

The undersigned acted as financial advisor to
Malrite Communications Group, Inc

August 1998 [

in this transaction

September 1998 VERONIS, SUHLER & ASSOCIATES INC.

— — S ——— ——— e e

The Orion Publishing Group Ltd. Universal Media, Inc. |

One of Britain’s leading consumer book publishers |
f Britain ¢ 7 has sold the assets of

has sold a majority equity interest to TRAVEL AGENT Magazine
the number one magazine serving travel agents in the United States,
Hachette Livre S.A. and Travel Agent International, Official travel Industrv Directory,

France’s largesi book publisher Travel Agent Customn Publishing, Travel Agent Trade Shows, {
and Smart Fax

We initiated the transaction, acted as financial to
advisor to and assisted in the negotiations . .
as the representative of Advanstar Comm Unlcatlons, | nc.

The Orion Publishing Group Ltd.
We acted as financial advisor to and assisted in
the negotiations as the exclusive representative of
Universal Media, Inc

August 1998
August 1998

VERONIS, SUHLER & ASSOCIATES INC. VERONIS, SUHLER & ASSOCIATES INC.

ince its founding in 1981, Veronis, Suhler & Associates has completed more than 420 communications industry

transactions with an aggregate value exceeding $21 billion. We have worked with - and completed transactions in

- virtually every segment of the industry, ranging from consumer and business-to-business publishing, business and

professional information, newspapers and consumer books, to marketing, advertising and promotion services, plus
broadcasting and entertainment.

To learn more about Veronis, Suhler & Associates’ financial advisory services or discuss possible initiatives in complete
confidence, contact:

FRANCIS L’ESPERANCE
Managing Director

lesperancef @vsacomm.com

Dedicated to the communications, media, publishing,
broadcasting, interactive digital media and information industries.

VERONIS, SUHLER & ASSOCIATES INC.

350 PARK AVENUE °* NEW YORK, NEW YORK 10022 °* (212) 935-4990 * web site: www.vsacomm.com




1998 Bankers Trust Corporation and its affiliated companies. These announcements appear as a maiter of record only. Member SIPC. BT Alex. Brown is the marketing name for Bankers Trust's investment banking activities conducted in the United States by BT Alex. Brown Incorporated

The signal 1s clear.

JuL

$745.806,694

iz
AMERICANTOWER
AMERICAN TOwER COrP.

UNF
$42.500.000

{1t an)
AMERICAN TOWER
AMERICAN Towig Cone,

$1,350.000,000

"‘
=)
=

B=

CAPSTAKR BAIO BROADCASTING

Py .
sas Ly & Sl ARTNERS. INC
$5010.000,000
S . RivoLs 1se. C laciunt
COMMON STOCK Criar GHANNE $.50,000,000
COMMUNICATIONS, INC. Tin LOAs A Faciliny
$.,400,000,000
FiaM Loan B Faciny
CO-MANAGER FINANCIAL ADVESOR ADMINISTRATIN] AGENT/C6) ARRANGER
JUNE 1gyg 1y MAK o o

$100.000,000

CAPS1AK BROADCASTING

12% SEMOR EXCHANGEARLE
PREFERRED S$10CK DUE 2009

$2.500,000.000

Chancel@

wioia Avamatian

CHANCELLOR MIEDIA
CORPORATION OI LOS ANGELES
$1.600,000,000

RIVOLVING CREDIT Faciuary
$900,000.000

TERM LOAN A FACILITY

$1.032.400.000

Chancell_(_)D

CHANCELLOR MEDIA
CORPOKATION

COMMON SOCK

$584,000,000

=

CAPSTAR BROADCAS TING
CORPORATION

COMMON STOCK

"
$500.000,000

ChancellorJ»

weois coarona "

CHANCELLOR MEDIA
CORPORATION

8.125% SENIOK SUBORDINATED NOTLS
DuE 2007

LEAD MANAGER SYNDICATION AGENT/CO-ARRANGER JOINT-BOOK MANAGER I.FAD
JUNE (gy8 JUNE 1998 MARCH o MARC
$300.000,000 $940,000,000 $594.800,000 $500,000,000
1!} k'j s 1!]
b
CLEAR CHANNEL Ci EAR CHANNE! CrEar CHANNEI CLEAR CHANNFI
COMMUNICATIONS. INC. COMMUNICATIONS, INC. COMMUNICATIONS, INC. COMMUNICATIONS. INC.
$125.000.000 LAS AC
QUIK
6.625% SENIOR NOTES DUE 2008
oo CoMMON STOCK 2% SENIOR CONVERTIBLE NOITES
$175.000.000 Moke Grour

6.875% SENIOR DEBENTURES DUE 2018

CO-MANAGER

FINANCIAL ADVISOR

LEAD MANAGLF

DUE 2003

LEAD MANACER

OCTOBER g9
$66,200.000
LGHUSIAN <.
EctoS1ak COMMUNICATIONS
CORPORATION

COMMON STOCK

JANUARY 1ggt

$238.600,000

H{sL

HiFTEL BROADCASTING
CORPORATION

Crass A COMMON STOCK

JUNE 1998

$212,600,000
IAMAR

LAMAR ADVERTISING COMPANY

Comnox STacK

SEPTEMBER 14y

$200,000,000
IAMAR

LAMAR ADVERTISING COMPANY

8% SENIOR SUBORDINATED NOTES
DUE 20067

CO-MANAGER L EAD MANAGER LEAD MANAGER ) MAMGE

JUNE 199- FEBRUARY 1gg8 PRIT (998 SEPTIMBER 199
$500,000,000 $150.,000,000 $467.800.000 $193,500.000
outdoor S-Uste'ms SBAm SINCLAIR BROADCAST GROUP SINCLAIR BROADCAST GROLP

OUTDOOR SYSTEMS, INC.

87% SENIOR SUBORDINATED NOTES
DUE 2007

CO-MANAGER

SBA COMMUNICATIONS
CORPORATION

12% SENIOR Discount No1ES
DUE 2008

LEAD MANAGER

SINCI AIR BROADCAS T (GROUP

CLass A COMMON STOCk

CO-MANAGER

SINCLAIR BROADCAST GROUP

CLass A CoMMON STOCK

CO-MANAGER

SEPTEMBER 199

$150.000.000

sBG

SINCLAIR BROADCAST GROUP
—

SINCI AIR BROADCAST GROUP

6% CONVERTIBLE EACHANGEABLE
PREFERRED STOCK

CO-MANAGER

APRIL 1998

$2,3

-8,200,000

UNivERSAL OUTDOOKR
HOLDINGS. INC

HAS BEEN ACQUIRED #Y

C1EAR CHANNEI
C.OMMUNICATIONS, INC.

FINANCIAL ADVISOR

ALGLST 199

$206.900,000

3

UNIVERS A1 OUTDOOR
HoLDpines, INC.

CoMMON STOCK

LEAD MANAGER

FEBRUARY 1gg

$836.000,000

UNIVISION
COMMUNICATIONS. INC

Cuass A Common STock

CO-MANACGER

£ Bankers'Trust

Anrchitects of Value




