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Diversity cry grows louder;
Minority ownership holds steady

by Frank Saxe

The great debate over broadcast di-
versity took center stage in Washing-
ton last week, with the White House,
Congress, the courts and the FCC all
sounding off on the issue.

Vice President Al Gore released
the government’s annual census of
minority owned broadcasters during
a speech to the National Association
of Black Owned Broadcasters. The
NTIA count shows the level of minor-
ity-owned radio stations held steady
at 2.9%, with 337 of 11,524 commer-
cial stations owned by Blacks, His-
panics and women. In TV, minority
levels dropped sharply; 13 states have
no minority owners. “We need to be
sure consolidation doesn’t lead to ‘
elimination of minority owners,” said
Gore, who also announced he is ask- |
ing the Small Business Administra-
tion to find ways to help minority-
owned broadcasters. \

“It's clear that consolidation is hav- |
ing a serious adverse impact on minor-
ity ownership in this country,” reacted
FCC Chair Bill Kennard (D), who has
begun working with broadcasters on
finding incentives to invest in minor- |
ity-owned stations. The agency is also }
preparing a study on possible adver-
tiser discrimination against Black and
Hispanic formatted stations.

The FCC will also begin collecting
information on the number of broad-
cast outlets owned by women. The

most recent census of women-owned
t
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broadcast outlets was in 1987, which
found women owned 3% of radio sta-
tions and 1.9% of TV outlets.

“It will be used as a tool to get
something done about it,” said Ameri-
can Women in Radio and Television
President Sandra Dorsey, who be
lieves that stations with women as
co-owners, like husbands and wives,
should count as female owned.

While Kennard has run into oppo-
sition from Capitol Hill in the past,
support for his minority initiatives is
growing. Senators Daniel Inouye (D-
HI) and Ted Stevens (R-AK) urged
the FCC to help minorities own more
stations. Both senators are members
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of the Commerce Committee, which
oversees the FCC.
More memogate
The fallout from the Katz memo con-
tinued last week, with Rev. Al
Sharpton calling on advertisers to
begin funneling 20% of their ad bud
gets to Black and Hispanic radio sta-
tions (RBR 6/22, p.4). Sharpton will
hold a summit with ad agencies next
month, to discuss what he said has
become a “civil rights issue.”
Sharpton called on the government
to look at whether it has awarded
federal ad contracts to agencies with
“apartheid advertising practices.”
Gore said he will order all agen-
cies toreview their ad practices, "to
ensure our government is part of
the solution.”

by Frank Saxe

7I_(ennard and Powell square off_ over HDTV

With the ranks of HDTV skeptics growing to include a fellow commissioner, FCC Chair
Bill Kennard (D) fought back last week, saying the transition to digital is inevitable no
matter how many bumps in the road broadcasters and consumers hit. Defending the
FCC's hands-off approach, Kennard said the pace of transition should be left to the
private sector. “We in government should not set up the industry for failure by creating
false expectations,” said Kennard during a speech to the International Radio and
Television Society in New York last week.

Some broadcasters and digital manufacturers have complained the FCC has not set
technical standards, instead it has left it up to the industry to decide.

Cmsr. Michael Powell (R) believes the 2006 deadline for HDTV is “extraordinarily
aggressive” and a “train wreck” waiting to happen. “You can roll out bad products to
consumers before they're ready, which will ultimately lead to a lack of acceptance,” said

- Powell, noting Congress could take a lot of heat for the debacle.

The FCC is requiring stations owned or affiliated with ABC, CBS, NBC and Fox to begin
broadcasting in digital format in the top ten TV markets next year. Those markets make
up 30% of households. The rest of the country must convert to HDTV by 2006 or risk
losing licenses. 24 stations expect to take to the air Nov. 1 with a digital signal. More TV
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Hey Randy, Are You
ink Up

Ready To Cre
Some Real Cash!?
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Call Now About “Dead Doctors Don't Lie":
Radio’s Money Machine. Over 100 affiliates signed
including 50,000 watt WEVD New York City

Syndicating Fresh New Talent Through Innovative Revenue Concepts
Distributor of “Dead Doctors Don’t Lie The Talk Radio Program”
and “Dave Alan The Nite Hawk”

For licensing and further information call Michael Zwerling at ZBS Radio Associates,
Voice: 831-477-1999, Fax: 831-477-1071, e-mail: mz@ksco.com, Internet: www.zbsradio.com,
or call ZBS Radio 24 Hour Fax-On-Demand, 831-477-2002 from your fax machine.
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FCC looses
EEO appeal
by Frank Saxe

The FCC lost its battle to revive its
EEO rule last week, when the DC
Circuit Court of Appeals refused to
review a lower court ruling which
overturned the agency's policy aimed
at increasing minority employment.

FCC Chair Bill Kennard (D) was
“extremely disappointed” with the
outcome, but vowed to fight back
with new regulations that could pass
judicial muster. “l intend to present a
proposal to the Commission in the
near future to revise our EEO rule in
a way that will address the Courtl’s
concerns and ensure a level playing
field,” said Kennard.

A majority of judges said the FCC’s
rules left stations with the impression
they must hire minorities to fill what
amounted to quotas—a policy the Su-
preme Court has ruled as unconstitu-
tional. So Chief Judge Harry Edwards
said the FCC should explicitly say inits
new rules that broadcasters are not
required to hire someone just because
of their race. In his dissenting opinion,
Edwards said the Commission’s regu-
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lations would have survived judicial
scrutiny had it said so.

No rules now regulate broadcast hir
ing, but more than adozen groups have
announced they will continue aggres-
siverecruitment programs. “Broadcast-
ers are commitled to diversity in the
workforce,” said NAB President Eddie
Fritts. Fritts hosted a meeting with
Kennard and several media moguls in
July to discuss minority issues, in-
cluding EEO (RBR 7/20, p.3).

The NAACP which had joined the
fight to keep the EEO rules on the
books, will help craft a new set, said
NAACP attorney David Honig. Honig
believes EEO is no longer needed for
low-level staff jobs, but remains nec-
essary for management recruitment.

“Sad” and “disappointing” were
words used to describe the ruling, but
many of EEO's staunchest supporters
remain optimistic.

“The FCC can still find a way to
adopt rules that will prompt equal
employment opportunities,” said
James Winston, president, NABOB.

Sandra Dorsey, president, AWRT,
is hopeful new regulations will re-
move many of the headache-causing
paperwork hurdles.
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CUTTING EDGE INTERVIEWS
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- MUSIC TIME

Call 1-800-800-NEWS today to schedule an appointment for a personal, one-on-one
demonstration of Metro's cutting-edge products and services at our suite at RTNDA.

> RBR News Briefs

» It is no longer a question of if, but
when, Rupert Murdoch's Fox News
will getintoradio. Fox isanxious tolaunch
a radio product to extend the Fox News
brand, andis continuing discussions with
a handtul of syndicators.

» TV nets continue to seek cost cutting
measures in the wake of rising program-
ming costs; last week NBC announced
layoffs of 200-300 across the network.
CBS and ABC have made similar moves
in recent weeks. For more TV biz news,
seep. 8.

» FCC Cmsr. Gloria Tristani (D) is
hinting she supports microradio. She
notes there is a limited amount of spec-
trum and most licenses are held by “big,
big companies.” Tristani has received
more e-mail from micro supporters than
on any other topic. “They have a legiti-
mate concern. They would like to share
the spectrum which belongs to the pub-
lic,” says Tristani.

» After three years and the passage of
Telcom Act, it looks like the FCC could
wrap up its ownership review by the end
of 1998. “It's my hope and prayer that we
will complete that process this year,”
says Cmsr. Susan Ness (D). Even so,
there were no ownership items on last
week’s Commission meeting agenda.

» The FCC has dismissed four EEO
petitions filed by Jesse Jackson's
Rainbow/PUSH Coalition. The stations
effected are WLVL-AM Lockport, NY;
KIT-AM and KATS-FM Yakima, WA; and
KQSN-FM Toppenish, WA.

» As part of its strategy to seek out new
revenue sources beyond radio, Arbitron
has purchased a majority stake in
Northstar Interactive, which provides
custom Internet research services.
Northstar, a company with eight employ-
ees, will work with Arbitron’s NewMedia
division.

» The New York Times, available in 156
markets, will be classified in 1999 as a
national newspaper in Competitive Me-
dia Reportings'(CMR) calculations of ad-
vertising expenditures. The NYT joins
other national papers such as USA To-
day and The Wall Street Journal.
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FM Pro Model 2020

The Aphex Model 2020 FM Pro
The Writings on the Wall

“It blew away the 8200, both.in loudness and clarity.”
. Robert Mallery, Technical Consultant, Communication Service and Supply

“Heads above all the processors we evaluated.”
T Ray Baker, Chlef Engineer, Ace Radio Broadcasting, Melbourne, Australia

“Super powerhouse processing and a big, tight,-bone-jarring bottom end.” -
Pete Partenio, Audio Speciallst, Odyssey Communications

“The station pops right off the dial-it didn’t do that before.”
Tom Sittner, Chief Englneer of KSJL-FM, San Antonio, Texas

“We’re getting calls from listeners commenting about the improvement in reception.”
René Engel, General Manager, KCSN, Los Angeles

ApHEX Improving the way thé world sounds®"

11068 Randall Street, Sun Valley, CA 91352 U.S.A

S Y S T E M S 8187672029 Fax: 818-767-2641  http://www.aphexsys.com




Competing Media

by Katy Bachman

National spot radio leads the media pack

Step aside cable. Here comes national spot radio, which has overtaken Cable
TV Networks with an outstanding 18.9% growth at mid-year, besting all other
media, according to Competitive Media Reporting (see table, below). Outdoor
is also pacing well, up 16.2% compared to last year.
It's not all good news for radio, though. Network Radio is down 1.6%.
Even with radio’s growth, network and national spot still only make up 3.5%
of the total national media expenditures.

Competing Media Ad Expenditures

) ($000)

i Jan-Jun '974? Jan-Jun '98 _;  %chg

National Spot Radio | 768,814.3 | 914,461.3 ] 18.9%
l\ietwork Radio { 428,007.4 g 421 ,297._8 | __-1.?% _!

| Cable TV Networks B | 2,752,402.9 ; 3,139,694 4 14.1%

Syndicated Television | 1,186,844.4 | 1,314,391.1 | 10.7%

Spot Television | 6,663,364.0 | T 72841627 | 93%

I\Jetwork Te_ale_avision T = ! - 7,479,715.3 1_3:261 ,908.9 1 10.5%
Outdoor | - 694,4158 806,938.2 | 16.2% |
'National Newspapers 1 780,811.5 859,692.4 ] 10.1% |

N_ewspagers_ . — | o 7_,514,!358.1_1 — 8,083,615.9 ]‘ 7_.6%_1
| Sunday Magazines P A | ! 501,342.3 505,798.6 0.9% 1
| Magazines B 5,951,985.1 6,504,484 .8 : 9.3%

'!'otal_ 34,722,561.141[ 38,096,476.1_J‘_ - 9.7% |

Source for all data: Competitive Media Reporting

r

FILED

August 1998

Fuller Broadcasting, Inc.
Gary Fuller, President

has agreed to sell the assets of

WKKR-FM, WMXA-FM,
WCIM-FM, WZMG & WTLM

Opelika-Auburn, Alabama

to
q Root Communications Group, L.P.
Jim Devis, President

We represented the seller in this transaction.

SERAFIN BROS.

Broadcast Brokerage & Finance

P.O. Box 262888, Tampa, FL. 33685
PHONE (813) 885-6060 ¢ FAX (813) 885-6857
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Radio’s top advertisers
at mid-year

Network radio

The top 25 advertisers in network
radio have a significant impact on the
health of the network radio ad seg-
ment; together the top 25 account for
52% of the dollars.

Total dollars may be flat, but Warner-
Lambert Co., the #1 advertiser at mid-
year is spending 28% more than the #1
advertiser at this time last year, Sears
Roebuck & Co. So far, Sears, one of
network radio’s mainstay advertisers,
is spending 50% less this year.

Chattem, (Gold Bond Medicated
Powder), the #2 network advertiser at
mid-year, has upped its spending by
125%. The #3 network advertiser,
Reading Genius Home Study, has also
increased its spending by 64%.

While some significant advertisers
such as Procter & Gamble and AT&T
have exited the top 25, other advertis-
ers of note have taken their place
such as Barnes & Noble, Vlassic
Foods, JC Penney, Morgan Stanley
Dean Witter, and Dow Jones Inc.

Top 10 Network Spot Radio Advertisers
Jan-Jun 1998

. Ear;k i Companies M ] il W

[ 1 1 Warner-Lambert Co | 219208 |
|~ 2 | ChattemInc. 21,233.9
3 | Reading Genius Home Study | 200200
|4 |Barnes& NobleInc. ] 12,698.3
| _g_ | Telecard Investments | 9.1511
6 | Sears Roebuck & Co. T 8477.4
|7 [Viassic Foodsint. | 83330
8 | American Home Products [ 8,1335
__Q__r Himmel Nutriton LLC 7,609.9
10 | William Wrigley Jr. Co. 7,592.0

National spot radio
National spot is going gangbusters
with the top 25 advertisers, repre-
senting 29.4% of the total dollars,
spending 25.5% more at mid-year.
MCI Communications continues to
be national spot radio’s biggest ad-
vertiser. So far, MCI has upped its
expenditures by 28%. In fact, all top
10 national advertisers have upped
their spending compared to the same
period last year.

Top 10 National Spot Radio Advertisers
oo Jan-Jun 1998

R_ank 4 T  Companles $(000) |

1 |MCI Communications Corp | 238430 |
|2 |SBC Communications Inc. _I +~16,740.2
'3 |NewsCorp.Ltd. 14,317.8
|4 IChvysler Corp. Dealer Assn. | 139080
5 |General Motors Corp. ) - _@4.2 |
I 6_1 National Amusements Inc_. T 13.419._9:]
7 | AT&T Corp. 1131270 |
8§ lGTECop. | 13083 |
9 'I;olitical issues i 12,156.0 |
0| Diageo PLC T
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Television
Business Report

Guy Gannett cashes out

Sinclair Broadcast Group (O:SBG]) is
adding two NBC affiliates (and a full-
time simulcast), two CBS and one ABC
with a $310M deal to buy the Guy
Gannett Communications stations in
Portland, ME, Champaign-Springfield,
IL, Cedar Rapids, IA, Springfield, MA
and Tallahassee, FL. The deal also in-
cludes the ABC station in Rochester,
NY, which will be spun off to Ackerley
(N:AK) since Sinclair already owns the
market’s Fox affiliate.

Separately, Guy Gannett is selling
its three daily newspapers and related
businesses in Maine to The Seattle
Times Company. Guy Gannett sold all
of its radio properties several years ago.

Chancellor adds Puerto Rican TV

Adding a multi-media angle to its
recent purchase of eight Puerto Rican
radio stations (RBR8/3, p. 12), Chan-

cellor Media (O:AMFM) is now buying
a San Juan TV station. IU'll pay
Televicentro de Puerto Rico $69.6M
for WAPA-TV (Ch. 4, Ind.).

Young off the market

Shell-shocked by Wall Street's recent
stock price declines, Young Broad-
casting (O:YBTVA) pulled itself off the
auction block. The company’s direc-
tors also authorized a buyback of up
to S50M of its stock. Young owns 12
TV stations and its own rep firm.

National Media launches
Internet shopping service

National Media (N:NM) will take ad-
vantage of $100M in TV infomercial
time to promote the launch of Every-
thing-4-Less (Everything4Less.com),
a new membership-based shopping
service. To join, consumers pay a
yearly membership fee of about
859.95 for access to more than
500,000 products at the guaranteed
lowest price. The site will be linked to
NM'’s current Internet shopping site,
QuantumTV.com.

CcC L O

S E D

PAXSON COMMUNICATIONS CORPORATION
Lowell “Bud” Paxson, Chairman and CEO

NN\

wQ

has agreed to acquire

PX-TV

Scranton, Pennsylvania

e
$6,000,000

from

EHRHARDT BROADCASTING
Ted H. Ehrhardt, Jr., President

Patrick Communications was proud to serve
as the broker in this transaction.

m////‘

PATRICK ((//

NN\

% COMMUNICATIONS

(410) 740-0250, www.patcomm.com

N\

NN

In a separate announcement, NM
has filed its preliminary proxy materi-
als with the SEC, the NYSE, and the
Philadelphia Stock Exchange in antici-
pation of a vote on the investment in
the company led by Acting NM CEOQ,
Steve Lehman (RBR 8/31, p. 3).

Four more get SMART

Nielsen ratings rival SMART contin:
ues to reel in the sponsors. This
month, four more companies signed
letters of intent with Statistical Re-
search Inc. (SRI) indicating their in-
terest in proceeding to the contract
stage for a new network TV ratings
service: Ammirati Puris Lintas, ESPN
Networks, McCann-Erickson, and
Procter & Gamble. They join 10 other
supportersincluding ABC, CBS, Fox,
NBC, and six advertising agencies.

SportsLine launches
show on PAX TV

SportsLine USA (O:SPLN) launched
“Football Playbook” Sept. 6, a 30-
minute pregame football show that
will air on 68 PAX TV affiliates and
include interactive features on its
web site (cbs.sportsline.com).
Playbook, hosted by SportsLine’s
syndicated radio host Scott Kaplan,
features analyses from former NFL
coaches Marv Levy and Sam Wyche,
and insider news from columnist
Ray Buck.

TV deals

* WPGX-TV (Ch. 28, Fox) Panama City, FL
from Wicks Broadcast Group to Waitt
Broadcasting for $7.1M. Broker: Kalil & Co.

* Southern Night Entertainmenthas pur-
chased a 51% stake in WGVP-TV (Ch.
44, UPN) Tallahassee, FL for $3.65M.
Broker: Hadden & Associates

e KHRR-TV (Ch. 40, Telemundo) Tuc-
son, plus a low-power TV in Phoenix and
three other LPTVs or translators, from
Hispanic Broadcasters of Arizona to
Roy P. Disney's Apogee Communi-
cations. Broker: Kalil & Co.

* WNEQ-TV (Ch. 23) Buffalo is being
sold to Sinclair Broadcast Group
(O:SBGI) for $33M if the FCC ap-
proves a change in designation from
educational to commercial. Broker:
Blackburn & Co.
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%1\ g're the #1 FM 8” .. wsic station in Philly, probably
hecause the Omnia completes our all-digital s_tllllio. Now, our
sound is so loud, so clear... very 'WB“‘IIG“IIB(I with absolutely
-~ =~ My GM. PD and | all agree: The Omnia’s a keeper.”’

Russ Mundschenk, Chief Engineer,
WBEB 101.1 FM, Philadelphia, PA

Russ dared to go where his
competition isn’t. Yet.

The all-digital Omnia.fm processor
from Cutting Edge delivers all the
clarity and precision of digital, with
the fullness and depth of analog.
You have rock-solid peak control.
Positively no grunge. And amazing
loudness that’s sure to blow your
competition right off the dial.

ingla el iii

e

Demo the Omnia in your station for
60 days*. We think everyone will
agree that the Omnia makes your
station sound better than ever. Plus,
you have a no-risk, money-back
guarantee from Cutting Edge. Call
us at (216) 241-3343 or the Omnia
dealer in your area. Because this is
Guess what ! Jyss & e where you want to go. Just ask Russ.
after we Nstalled +he

O'h/)/'q 'f”"l ‘f‘he sP
A"él.fr*o/) qus

_ Omnia. The promise of digital...
N9 delivered.
i \ wWe're the #
Station ;n p,_”-//y‘ P iy \/ FEE
Thanks, Cuts,. —=r1og.
We? r=YiTy Edge /
ere ce/e6r4+,>,3 at B-1017 b /

Russ CUTTINGEDGE

i} ' 2101 SUPERIOR AVENUE CLEVELAND, OH 44114
r_ ‘ TEL: +(216) 241-3343 FAX: +(216) 241-4103
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8 Bradley Broadcast Sales  7313G Grove Road  Frederick, MD 21704 Tel: +1 (800) 732-7665 Fax: + | (301) 682-8377 c-mall: Info@bradleybroadecast.com
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B All Electric 487 Carlbou Crescent  Coquitlam, BC V3C 4X7 Tel: + 1 (604) 945-5651 Fax: + | (604) 945-5652 e-mall: allelec@dowen. com




Rushing to close the gap in the tower
crunch is the emergence of the
supertowers—sites that can support
much of a market’'s FM and TV anten-
nas and hundreds of governmental,
paging, and wireless antennas. RBR
visited one of these sites in Miami and
talked with OmniAmerica’'s (O:XMIT)
director of engineering, Bert Brown.

Detail your responsibilities

at the Miami site.

My responsibilities at Miami are no
different from Milwaukee or Orlando.
Each local site manager handles the
day-to-day op-
eration. I over-
see their work
and deal with
the larger is-
sues at the
sites. Ours is
more of a super-
visory role at
these existing
sites.

Bert Brown

What is the brief history

of the Miami site?

The tower went up in 1984, built by
Guy Gannett Communications out of
Portland, Maine. OmniAmerica
bought it in Feb. ‘98. The site was
built to replace an earlier master an-
tenna system that sat atop One
Biscayne Blvd. downtown at 40 sto-
ries. A new 65 story building that
went up soon surrounded it. The move

by Carl Marcucci

A birdseye view of a supertower

to the North Dade tower
site moved the master
antennatoaheight that
complied with the then
FCC 80-90 rule mak-
ing. This required FMs
to maximize their an-
tenna height in order to
preserve their Fullclass E
C license and spacing
protection contours. It
also placed the broad-
cast facility on the
Dade-Broward county
lines, adding coverage

The MiaTni site hosts transmitter an antenna equipment for three UHF TV
stations, NOAA weather radio, 125 wireless and 11 FMs: WTMI, WLVE,
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north into Palm Beach yz71a wpwR, WFLC, WEDR, WHYI, WMXJ, WPLL, WHQT and WAMR.

County. The tower fea-

tures a Harris CBR [cavity-back ra-
diator] master antenna. The initial
clients were Gannett's WZTA, WLVE
and WHY], along with Channel 33 TV.

How did the the 1985 80-90 docket
expansion affect Miami FMs and the
building of the Guy Gannett tower?
That's when the move to North Dade
began for all the stations. Some were
on rooftops downtown, one on a 150’
pole next to their studio. WhenI came
to Miami in ‘75, WZTA (then WOCN-
FM) was in Miami Beach on top of a
small hotel.

Explain the FCC’s new Class CQO
(Zero) and how it will affect
Miami FMs.

Class C@ is expected to take effect in
two to three years, but the rulemaking

is not finalized and it's still open for
comment. It requires that in order to
retain the Full C contour protections
currently in place, all currently li-
censed Class C stations must have
their antennas at a height no less
than 451 meters or 1,480'. Stations
operating at 300-450 meters will be-
come Class C@ and their signal pro-
tection contours will be reduced. The
FAA has a ceiling on the Miami area
that will not allow construction of a
1,500’ tower. The greatest impact will
be in the surrounding communities.
Stations on the west coast of Florida
and to the north will be able to file for
upgrades—most likely from As and
Bs to a C-3. All of the FM stations
located in the North Dade Tower Farm
serving southeast Florida will be re-
classified to Class CQ.

NPR
Satellite
Services’
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Satellite Radio Transmission Made Easy

Full-time and occasional space segment.

Equipment sales and service.
Analog-to-digital conversion.

Uplink and/or network design and maintenance.

20-year track record of success.

Link Up With Us®
(202) 414-2626

www.nprsat.org/nprss
Emaijl: linkup@npr.org
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After an extensive se arCh, Stop wasting time! The homework has been done for you.
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] acor BroadcaSting adaptability, a commitment to tech support, eyes to the future and
has Select ed Prop het Sys tens on the bottom line. Prophet Systems is the choice of the biggest
. groups in the industry as well as that small station in your
to provide
digital automation systems
y ] We would like to be your choice. Let's make great radio.
to its entire broadcast SYOUP.  (You'd like to see a client list? www.prophetsys.com)
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Why do all the FMs at the site use
Continental transmitters?

At the time, Continental was able to
switch to a half power mode by remote
control, without retuning the trans-
mitter. This allows the system monitor
to reduce power into the combiner and
antenna during emergencies.

What was the story at the sitewhen
Hurricane Andrew blew through?
When Andrew came through all the
FMs came to the tower to continue
broadcasting. You had a Classical
station with their console in the hall-
way outside their transmitter room
live on the air, alongside Jazz, CHR,
and Dance music station staff on the
first floor. The formats and personnel
were as diverse as the culture in
Miami. The meeting room that hosts
the monthly SBE (Society of Broad-
cast Engineers) meeting was turned
into a bunk room for folks to get out
of the fray.

Hurricane Andrew did minor dam-

1
|
|

|

age to the facility. A portion of the roof |
failed in one of the TV transmitter |

rooms and several two-way antennas
were bent over.

Tell us about the Milwaukee
supertower. What is unique about it?
It's the first of its kind. It will have the

75’ Kline Star Mount (three sided 75- |
ft. arm) and a Kline Cell (30-ft fiber- |
glass donut-shaped equipment room |

at 600 ft.). These two features have
never been combined on a single struc-
ture. The Star mount is designed to
hold six TV antennas
stacked vertically. Also,
the three NTSC anten-
nas will be inverted be-
low
stacked NTSC and DTV
antennas. The tower top
will also have two 6x8’
air-conditioned and

ters. These will be used
to house ENG (TV mi-
crowave remote) equip-
mentand to allow crews
working on the tower to
get out of the weather.

watts erp through the Harris
CBR master FM antenna, the
Miami tower was developed in
1985 as part of 80-90 docket
expansion. The project was di-
rected by Rick Edwards.

|

the wvertically |

heated equipmentshel- |

1

Pumping 1.1 million combined |

Inside the site: WTMI-FM'’s transmitter

Big towers mean big business

Two of the biggest tower players in the US—American Tower Corp. (N:AMT) and
OmniAmerica Inc. (O:XMIT)—are vying for customers with the “super- or mega-tower”
sites they plan, build and manage. In high demand, supertowers supply the solutions to
DTV antenna placement and the resulting displaced FM broadcasters (RBR 12/8/97, p.6).

American Tower

American Tower, with 20 towers from the CBS/ARS spinoff, owns 32 finished broadcast
towers, with another 10 in various stages of development. It has 10 supertowers
completed in: Miami, Boston, Washington, Seattle, Oklahoma City, Kansas City, Seattle,
Austin, San Jose and West Palm Beach. Three are in development in Philadelphia,
Atlanta and Houston.

“Our goal is to build at least five to 10 broadcast towers a year for the foreseeable
future,” said CFO Joe Winn. American Tower also owns (or pending) 1950 cellular/
paging towers.

OmniAmerica

Hicks, Muse-backed OmniAmerica Inc. went public by completing a merger with
Specialty Teleconstructors in April. In February, Omni spent $24.5M to acquire the
broadcast tower division of TowerCom which had tower sites in Orlando, Miami, Tampa
and Milwaukee. Omni now has three finished supertower sites in Dallas, Miami and
Orlando. Tampa and Milwaukee are under construction.

Omni also has 12 smaller broadcast towers and 165 paging and cell tower sites. By
the end of year, recent acquisitions of Arch Communications, Teleforce Communications
and RF Communications will total 800 cell and paging towers.

Inlate ‘97, OmniAmerica bought a one-third interest in Kline Iron & Steel, of which Kline
Towers is a division. While a cost-efficient move, the deal puts additional competitive
pressures on Kline, since tower companies that compete with Omni may be leery of
feeding Kline quote and bidding information. “It has proved to be a blessing and a curse
for OmniAmerica,” said Jim Eisenstein, chief development officer, American Tower.

Omni, backed with Hicks, Muse's $100M investment, is under a letter of intent with
Capstar to manage its tower facilities. With the recent merger announcement, Omni
(already in discussions with CEO Jeff Marcus) could add Chancellorand LIN TVtothat
list—a “towerful" proposition. Said CEO Carl Hirsch: “It's logical to expect that Jeff
Marcus, Tom Hicks and the board of directors of Chancellor and all the broadcast
affiliates under Hicks, Muse are going to want to maximize the return on their investment,
and that would include the towers for their own shareholder interest. lf we can have arole
in that, and it works for our shareholders as well, then there’s a deal to be struck.”

In addition, OmniAmerica has signed a preferred buying agreement with Dielectric, an
antenna and passive RF component manufacturer, in order to provide clients with
complete turnkey tower solutions.—CM
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Initial DRE FM field
testing completed

by Carl Marcucci

IBOC proponent Digital Radio Ex-
press (RBR 2/16, p-6) has been test-
ing its prototype FM transmission
system on Susquehanna’s KSAN-FM
San Francisco auxiliary antenna and
tower since late June. Experimental
authority was granted to KSAN to
allow DRE to test for a total of six
hours until Sept. 1. The latest round
of testing and adjustments were con-
cluded 8/14, with positive findings
reported. However, more testing will
be required to determine full viability.

DRE, USA Digital Radio and Lucent
Digital Radio are the three IBOC de-
velopers. DRE, in this first round of

field testing, has reached the hard- |

ware stage for its FM IBOC exciter and
receiver. USADR will field test both its
AM and FM systems in November and
Lucent, the latest entrant, is in the
prototype development stage.

The goal, in DRE’s first round of field
testing, was to check for interference to
the analog signal and to find how resis-
tant the DAB signal is to multipath and
fading. DRE President Norman Miller
and VP Engineering Derek Kumar used
a van full of equipment to compare
analog and DAB signal quality through-
out the San Francisco metroarea. “The
basic system allows you to observe
and record the waveforms on a spec-
trum analyzer, simultaneously record-
ing the position of the vehicle via GPS
and a front-mounted camera. There-
fore, we have a record that we can
review and point out that this is the
impairment that we got at this coordi-
nate. Then, after making adjustments,
we can go back to that same spot and
see if it repeats that same impair-
ment,” said Miller.

In running the receiver/test van
through San Francisco and outlying
areas, DRE found “no major issues or
obstacles in our design. There were
no surprises—the field data supports
what we've basically seen in the lab,”
said Miller.

In fact, the only problem found was
securing equipment in the van. Said
Miller: “The primary problem was with
mechanical installation as opposed
to the electronics. The prototype sys-
tem and the measurement equipment
mounted in the van needed to be
worked on as far as mechanical integ-
rity is concerned.”

However, like any digital signal,
where reception holes were the worst,
DRE's signal dropped out. “In deep
canyons, we lost both the analog [it
was severely impaired] and digital
signals,” said Miller. “As far as the
multipath aspect of our design, it
exceeded our expectations.” And, for
stoplight fade in downtown San
Francisco's urban canyons: “Yes,
there were some fades when the sig-
nal was below an acceptable level.”

In any event, these field trials were
primarily intended to demonstrate
the viability of the system. “This is
not a final determination of coverage
area of DAB vs. analog. That will be
determined in later tests as we really
discuss this and measure this with
respect to what the broadcasters’ in-
tentions are,” said Miller.

The good news with signal dropouts
is one way to lessen their amount and
severity is to increase the power. Says
Miller: “The real issue is going to be the
digital power levels that we're going to
be running. We will have room to

increase the power, staying within the
mask, to where some of the dropouts
we had will be filled in with a stronger
signal level. If 'm in Des Moines, I can
have excellent coverage with minimal
power. If I'm in San Francisco or Salt
Lake City, I'm going to need more
power to drive over and around can-
yons and obstacles and so forth.”

With DRE’s system, Miller says
broadcasters will have power-level and
bit-rate options. “They will have a
knob to set their bit-rate and one to
set their DAB power.”

KSAN CE Bill Ruck and
Susquehanna VP Engineering Charlie
Morgan have seen no interference
problems or heard any reception com-
plaints from listeners. However, be-
cause the IBOC signal was transmit-
ted from a different antenna and tower
(they are 50 feet apart), it's hard to
compare analog and DAB multipath
and co-channel interference directly.
“Any long term test that would provide
meaningful data would have to be
done on the same antenna, and they're
just not ready for that yet,” said Mor-
gan. “This is not to say that at some
point in the future, we would not con-
sider doing longer tests with them, but
a lot of questions have to be answered.
We would be willing to offer our facili-
ties for testing to any IBOC operator,
provided proper assurances occur that
we won't have any interference. We
back IBOC all the way.”

Confident in Kumar's system, Miller
plans to prove its full viability in the
near future. “The formal presentation
to the FCC, NAB and NRSC of all this
material will take place when we have
the AM [system complete] as well,
later this Fall. The NRSC'’s position is
they want to see the total package
[RBR 6/29, p.3),” said Miller, who is
currently testing AM in the lab and
working on getting that system into
final prototype.

Mad

Passionate

Broadcasting

for the
21st Century

800 801 CMBE (2623)

Hi Tech & Hi Touch

Instant gratification for new facilities!

Portable, modular, digital studios on very short notice.
Fully installed and tested in just a few days. Totally flexible, fully
documented and customized in every price range. Worldwide.

www.cmbe.com

+1 530 676 4344
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September 16—RBR Stock Index 1998

9/9 9/16 Net Pct 9/16 9/9 9/16 Net Pct 9/16
Company Mkt:Symbol Close Close Chg  Chyg Vol (00} Company Mkt:Symbol Close Close Chg  Chg Vol (00)
Ackerley N:AK 21.187 20875 -0.312 -1.47% 186 | Heitel Beg. 0:HBCCA  30.875 36.625 5.750 18.62% 2517
Alliance Beg. 0:RADO 0.687 0.688 0.001 0.15% 1| Jacor 0:JCOR 54.125 51500 -2.625 -485% 3864
Am. Tower N:AMT 20.875 23.250 2.375 11.38% 11767 | Jelt-Pilot N:JP 58.625 61.375 2.750 4.69% 1961
AMSC 0:5KYC 4.875 6.375  1.500 30.77% 313 | JonesIntercable 0:JOINA ~ 24.000 25375 1376 573% 537
Belo Corp. ~ NBLC 19437 19938 0501 2.58% 2853 | Metro Networks  O:MTNT ~ 37.000  36.750 -0.250 -0.68% 37
Big City Radio  A:YFM 4.000 3.750 -0.250 -6.25% 171 | NBG Radio Nets  0:NSBD 1125 1000 -0125-11.11% 179
g[a(:)as?g?smm gggg i M0 i ?2?4 078 | NewYorkTimes NAYI 29437 20938 0501 170% 35
: : : e i News Comm. 0:NCOME 0.812 0781 -0.031 -3.82% 0
on N mE B e OV e OWT 2 2DD 0wt
Ceridian N-CEN 55 375 57563 2188 3.95% 1491 Otle.r.TallPower 0:0TTR 35.750 36.500 0.750 2.10% 26
Pacific R&E A:PXE 2.437 2313 -0.124 -5.09% 20
Chancellor 0:AMFM 30.500 32.000 1500 4.92% 52718 Pulitzer N:PTZ 76.375 77125 0.750  0.98% 10
Childrens Bcg.  0:AAHS 2.937 3.156 0219 7.46% 820 ) ) ' ’ .
ki OCTe ety oae7n  2037-113e% 2010 | RealNeworks  ORNWK - 19.000 24500 5500 28.95% 13854
Clear Channel  N-CCU 41875 45625 3750 896% 9651 | hegent Pid ORGCIP 5000 4250  -0.750-15.00% J
Cox Radio NOXR 41875 36500 -5375-1284%  1g3 | SegaCommun. ASGA 16000 17.000 1.000 629% - 6
Crown Casle  OTWRS 9500  7.875 -1.625-17.11% 2223 | Sinclair 0:SBGI 18062 18563 0501 277% 2112
Cumulus 0:CMLS 11.375 10.375 -1.000 -8.79% 202 SportsLine USA  O:SPLN 16.750 16.000 -0.750 -4.48% 6837
DGSystems 0:DGIT 3.000 2625 -0.375-12.50% 566 ™ Century 0:TMmClI 0.290 0.290 0.000 0.00% 0
Disney N:DIS 27 812 95750 -2.062 -7.41% 96726 Triangle 0:GAAY 0.095 0.060 -0.035-36.84% 250
Emmis 0:EMMS 31875 36625 4750 14.90% 3316 | [riathlon 0:TBCOA 11000  11.000  0.000 0.00% 58
Fisher 0:FSCI 66500  66.000 -0.500 -0.75% 1 | Tribune N:TRB 62.562  56.813 -5749 -9.19% 13012
Gaylord N:GET 26125  27.063 0938 359% 1214  Westower AWTW 23.375  22.000 -1.375 -5.88% 131
Granite 0:GBTVK 5875 7.250 1.375 23.40% 116 | Westwood One  O:WONE 17.000 16.250 -0.750 -4.41% 133
Harris Corp. N:HRS 35.000 34500 -0.500 -1.43% 3446 | WinStar Comm.  O:WClI 22.562 24.063 1501 6.65% 3678

$500M buyback

Following Wall Street’s recent decline,
Clear Channel (N:CCU) announced a
stock buyback program of up to a half
billion dollars. “This action under-
scores our board's optimism about
the company’s continued success,”
said CEO Lowry Mays.

Disney shares drop

Dow Jones—Shares of Walt Disney Co.
(N:DIS) fell to a 52-week low Monday
(9/14) after the company warned late With our specialization
Friday of fiscal @4 earnings that would
fall short of analysts’ expectations.
Disney said it expects earnings of
15¢ to 16¢ a share, before charges. in
the fiscal Q4 ending Sept. 30. That's . 4
below analysts’ estimates of 21¢ and and mediadndustries,

a decline from pro forma earnings of
19¢ for the year-ago quarter. : _
The entertainment company cited financing options.
shortfalls in operating results. It : :
added that broadcasting operating
results for Q4 are expected to be
lower on weakness in primetime rat-
ings at the ABC-TV Network, the im- ;
pagct of the new NFL agreement and To The Nth Degree”
higher program cost amortization.

©Copyright 1998, Dow Jones & Co.

we can deliver individualized
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Hero are three ways Eventide can help:
onsolidation brings market efficiencies, but also
big headaches and challenges. It's essential for

management to keep track of multiple stations. And
keeping a legal record of what was said and when
commercials aired is also more important than ever.
Several groups have standardized on Eventide Digital =y PSRN oo
Audio Loggers. Our economical VR204 records up to e —
550 hours on a tiny palm-sized cassette. VR204 records
up to 4 channels simultaneously so you can keep tabs
on the competition’s spot loads, play lists and talent
while you record your own stations. New!! Now
Eventide loggers let you record/play in Hi-Fi for full
"hroadcast quality." Ideal for show replays, time zone
delays, etc.

ventide’s BD500 Broadcast Delay makes talk
E shows run smoother and sound better, for less. The
BD500’s multiple dump feature divides =
the delay time into several “slices” so Eventide

BAIARCASY BILAY

you're still safely in delay even right after ¢St
a "dump.” It’s the hassle-free talk
solution... even when air talent is

working without a producer. No
other delay offers Eventide’s high

quality patented catch-up tech-
nology for clean audio combined
with fast catch-up. And it's the
only delay with optional digital

inputs and outputs for new all- o
digital studios. Yet the BD500 costs thou- - — /o — - aean
sands less than our previous delay unit. ) - —t R/ - ; :

L K]

Want to increase creativity without
adding personnel? Add life to
drive-time shows? Win new advertisers with better sta- Be“er managed
tion-produced spots? An Eventide Ultra-Harmonizer"”

brand effects processor really does all that. Designed n ll
specifically for radio and production, the new e“er sn“n Ing
DSP4000B Ultra-Harmonizer features radio effects

designed by production whiz Jay Rose. Hundreds of radin ViEIds

comic voices, sound effects, reverbs, pitch changers

and more are instantly accessible at the touch of a but- ne“er results
"

ton. Plus, the DSP4000B has superb Timesqueeze®
time compression/expansion capability. The DSP40008B
has optional digital 1/O to interface easily with digital

editors and consoles. It's the radio effects box designed
to bring stations more business and more listeners. ventl e

The bottom line: Eventide broadcast products are e next step

potent tools for today’s radio. To learn more, talk to One Alsan Way, Little Ferry, NJ 07643
your broadcast distributor, call Eventide direct at 201 Tel: 201-641-1200 Fax: 201-641-1640
641-1200, or see our website, www.eventide.com. Email: broadcast@eventide.com Web: www.eventide.com
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Jacor buying binge: Three deals, $42.4M

Jacor Communications (O:JCOR) is adding two new markets and expanding
another with a series of deals announced last Monday, Tuesday and Wednes-

day (9/14-16).

#1—Anaheim combo

KORG-AM & KEZY-FM Anaheim, CA |

aren't full Los Angeles market signals
like Jacor’s existing combo, but they
do cover the wealthy Orange County
between L.A. and Jacor’s San Diego
superduopoly. Randy & Co. are pay-
ing ML Media Partners $30.1M for
the stations. Broker: Gary Stevens,
Gary Stevens & Co.

#2—Ft. Myers duop

Jacor will be only the second pub-
licly-traded company in the Ft. Myers-
Naples, FL market, joining Clear
Channel (N:CCU), although a couple
of the biggest private groups are
there—Beasley and Renda. Jacor is

| buying WCCF-AM, WIKX-FM &

WCVU-FM from Intermart Broadcast-
ing for $7.5M.

#3—Bismarck combo

North Dakota is virgin territory for
Jacor, but KFYR-AM & KYYY-FM Bis-
marck constitute a big platform to
start building from. Meyer Broadcast-
ing, headed by Judith Ekberg
Johnson, put the combo on the auc-
tion block after selling the company’s
Bismarck and Fargo TV stations to
Hicks, Muse’'s small market TV group,
STC, for $63.75M (RBR 5/4. p. 13).
Jacor is paying $4.8M for the radio
combo. Broker: Brian Cobb & Charles
Giddens, Media Venture Partners

Star
Media

Group, Inc.

Christopher T. Dahl, Chairman of
Children’s Broadcasting Company

has agreed to transfer the assets of

WCAR-AM
Detroit, Michigan
for

$2,000,000

to

1090 Investments, L.L.C.

“Radio’s Full Service
Financial Specialists”

5080 Spectrum Drive, Suite 609 East ¢ Dallas, TX 75248 ¢ (972) 458-9300

16

—

by Jack Messmer

New buyer for 'NDU

The University of Notre Dame is selling
its commercial radio stations, WNDU-

- AM & FM South Bend, IN, to Arthur
| Angotti's Artistic Media Partners Inc.

for $6.123M. A previous deal to sell the
combo to Federated Media was called

| off after the FCC accused Federated of

violating ownership limits in the South
Bend market—allegations John Dille
has vowed to prove wrong. Broker:
George Otwell & Elliot Evers, Media
Venture Partners

Another Atlanta move-in try

Southern Broadcasting is the latest to
propose a move which would jump a
station intounder-radioed market #12.
Paul Stone, Charles Giddens and
Sanders Hickey want to move WSTE-
FM Toccoa, GA to Sugar Hill, GA—
northeast of Atlanta in Forsyth County.
The stationisa ClassC1 on 106.1 mHz.

Stock buybacks in vogue

In addition to Clear Channel’s (N:CCU)
$500M stock buyback (p. 14), Chan-
cellor Media (O:AMFM) said Hicks,
Muse, Tate & Furst may take advan-
tage of slumping stock prices to in-
crease its Chancellor stake by as much
as S100M. Also, Children’'s Broad-
casting Corp. (O:AAHS) announced
that it had already bought $1.2M of its
stock—5.6% of its outstanding shares.

Good news, bad news

First, the good: Emmis Communica-
tions (O:EMMS) said financial results
for its fiscal Q2, which ended Aug. 31,
will exceed analysts’ expectations, with
same station net revenues up 13%.
Now the bad: Gaylord Entertain-
ment (N:GET) warned Wall Street that
its Q3 net income will be in the 20¢-
22¢ per share range and for the full
year 74¢-78¢. First Call says ana-
lysts had been expecting 26¢ Q3 and
84¢ full year. Gaylord CEO Terry
London blamed lower ad revenues at
KTVT-TV (Ch. 11) Dallas, due to low
ratings for CBS and the GM strike.

9/21/98 RBR



. Grin and “bear’’ it: Wall Street’s toll on radio stocks

The bear market that's sent stock prices plunging in recent weeks has, of course, cut the
net worth of the biggest stock holders in the radio industry. Here's a look at how radio’s
richest have fared since our annual moguls list was published (RBA8/24, p. 6-10), based
on July 31 closing stock prices. The chart below shows the value of each radio mogul’'s
shares on Friday, September 11 and how much that value had declined in six weeks. All
are in their original order, ranked by July 31 total value.

Individual, Title, Company 9/11 value 6-week decline
Lowry Mays, CEO, Clear Channel  $1.2458 $466M
Pulitzer Family trust, Pulitzer $1.1468 $159M
Red McCombs, dir., Clear Channel $915M $343M
Roy E. Disney, vice chair, Disney $502M $147M
Michael Pulitzer, CEO, Pulitzer _ $505M $70M
Sulzberger Family trust, New York Times $471M $52M
Barry & Gail Ackerley, co-chairs, Ackerley $437M $26M
Barbara Cox Anthony, Cox Radio $366M ~ $54M
Anne Cox Chambers, Cox Radio $366M $54M
Rob Glaser, CEO, RealNetworks - $253M ~ $165M
David Saperstéin, CEO,_Met?o Networks $388M $14M
Mel Karmazin—total _ B $268M $113M

Pres., CBS $260M $108M

CEO, Westwood One ~$am $5M
Michael Eisner, CEO, Disney $288M - $84M
David Moore, dir., Pulitzer $299M $41M
Emily Pulitzer, dir., Pulitzer $284M ~ $39M
Tichenor Family_ voting trust, Heftel 7 $223M ~$80M
Mark Cuban, chair, Broadcast.com $190M - $7am
Scott Ginsburg, former exec., Chancellor $142m $124M
Karl Eller, CEO, Eller Media (Clear Channel) $180M $68M
Gerald Carrus, CBS $169M $70M
Michael Wiener, CBS $146M $61M
David Smith, chair., Sinclair $123M $59M

RBR’s deal digest

Ken Dennis’ and Kevin Mostyn's Bi-Coastal Media is buying eight stations in Ukiah-
Lakeport and Eureka-Arcadia, CA from Bill Groody's North Country Communications for
$6.4M. Broker: Austin Walsh, Media Services Group... Magic Broadcasting is buying
H.S.C’'s KWRP-FM San Jacinto, CA for $2.65M. Broker: Tom McKinley, Media Services
Group... Fabiano-Strickler's WSOO-AM & WSUE-FM Sault Ste. Marie, Ml are going to Martz
Communications Group for $2.3M. Broker: Dick Foreman... Robert & Lois Johnson are
buying Badger Broadcasting's WXCE-FM Amery, Wi for $208,000. Broker: Don Roberts,
Kozacko Media Services... Jesus Is Lord Ministries International is paying $100,000 for
James Mistick Jr.'s WEBG-AM Johnstown, PA. Broker: Ray Rosenblum
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Stock prices flattened out
a bit, but the bears were
still hanging around, with
nary a bull in sight. The
Radio Index™ slipped
1.78forthe weekt088.64
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Jim Ingstad
Broadcast Group,
Jim Ingstad, President
to
Cumulus Media, Inc.
Richard Weening, Chairman
and
Lew Dickey,
Executive Vice Chairman

for
$49,500,000.

Elliot B. Evers
and
George [. Otwell
represented the Seller.

ELLIOT B. EVERS
415-391-4877

GEORGE [. OTWELL
513-769-4477

BRIAN E. COBB
CHARLES E. GIDDENS
703-847-5460
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McCoy Broadcast Brokerage, Inc.

REAL RESULTS.

Under Contract!

KCKC 1350 AM
San Bernandino, CA

Joserii BENNETT McCoy, 111
CoLORADO SPRINGS, COLORADO
719-630-3111 PHONE
719-630-1871 Fax

I —|

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
RADIO AND TELEVISION

Serving the broadcast industry since 1952...
Box 280068 ¢ San Francisco ® 94128

HE 707/996-5200
[}
Q

202/396-5200
engr@h-e.com
www.h-e.com

cAssoclates

MEDIA BROKERS
Valuations - Financing - Consultation

Tom Snowden - C. Zoph Potts - Ray Bergevin

Phone: 919-355-0327
L Fax: 919-355-8386

J

[ = e e S Ll
Control Your Transmitter
... and Your Budget

Davicom remote controls are
sized to fit small, medium, large
and multi-site applications, and
our “extras” don’t cost extral
Call today for more information.

-
e

davicom

technologies

tel: 609-653-1065 fax: 609-653-1075
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The deals listed below were taken
from recent FCC filings. RBR's Trans:
action Digest reports on all deals that
involve assignment of a station li

cense (FCC Form 314) and substan-
tial transfers of control ol a licensee
via a stock sale (FCC Form 315), but
notl internal corporate restructurings
(FCC Form 316). All deals are listed in
descending order of sales price.

$33,000,000—* KFGQ-AM, KHAR-
AM, KEAG-FM, KWHL-FM, KMXS-
FM & KBJR-FM Anchorage, KWIQ-AM
& FM & KVYF-FM Moses Lake-Wilson
Creek WA, KXRO-AM & KDUX-FM Ab-
erdeen WA, and KKRT-AM & KKRV-
FM Wenatchee WA from Pioneer Broad-
casting Company Inc. (Margaret A. Clapp)
to Morris Communications Corp., a subsid-
iary of Shivers Trading & Operating Co.
(William S. Morris Ill, William S. Morris IV
Mary E. Morris, John Tyler Morris, Susan
Blackmar Morris). $500K escrow, balance
in cash at closing. LMA upon antitrust ap-
proval. Existing superduopoly in Anchor-
age and duopoly in Moses Lake. Broker:
Media Services Group

$14,700,000—* KKTL-FM Houston
(Cleveland TX) from PMG License Inc., a
subsidiary of Preferred Media Group Inc.
(James Clark, David Jones, Gerald
Birnberg, Roger Gray, B.J. Thomas, David
Lopez, James Moriarty, Mr. R. Inc., Herbert
Williams, John Bily, Scott West & others), to
Citicasters Co. (Randy Michaels), a sub-
sidiary of Jacor Communications(O:JCOR).
$735K escrow, balance in cash at closing.
Duopoly with KHMZ-FM. Note: No con-
tour overlap with KTBZ-FM. Broker: Bruce
Houston & Tony Rizzo, Blackburn & Co.

$5,900,000—WKKJ-FM Chillicothe OH
from Pearl Broadcasting Inc. (George A.
FosterJr.), partof the Guaranty/Pearl group,
to Secret Communications Il LLC (Frank E.
Wood, Booth Broadcasting Inc., Lane Me-
dia Partnership). $500K escrow already
paid by Jacor (O:JCOR), which is assign-
ing this contract to Secret. At closing, Se-
cret will pay $5.5M to Pearl and $400K to
Jacor. Simultaneously, Jacor will acquire
WBEX-AM (below) for the remaining $100K.
Broker: Jorgenson Broadcast Brokerage

$5,825,000—* KPUG-AM & KAFE-
FM Bellingham WA from San Juan Radio
Inc. (Michael R. Pollock) to Saga Broad-
casting Corp. (Ed Christian), a subsidiary

by Jack Messmer & Dave Seyler

of Saga Communications (A:SGA). $500K
escrow, balance in cash at closing
Duopoly with KGMI-AM & KISM-FM. Bro-
ker: Gary Stevens

$4,425,000—* WTLM-AM, WZMG.
AM, WKKR-FM & WMXA-FM Opelika-
Auburn-Pepperell AL and WCJM-FM
West Point GA from Fuller Broadcasting
Company Inc. (C. Gary Fuller) to Root
Communications License Company LP
(James Devis, pres.), a subsidiary of Root
Communications Inc. (Susan S. Root, Fleet
Venture Resources Inc., Fleet Equity Part-
ners VI LP). $212.5K escrow, balance in
cash at closing. Existing double duopoly
in Alabama. The Georgia stationis located
near the state line, but does not have a
contour overlap with the other stations.
LMA since 8/1. Broker: Serafin Bros

$3,585,000—* WTCF-FM Saginaw-
Bay City (Carroliton MI) from Mid-America
Broadcasting Inc. (Richard J. Doud Jr.) to
Liggett Broadcast Inc. (Robert G. Liggett
Jr.). $500K escrow, balance in cash at
closing. Duopoly with WHNN-FM

$3,000,000—* WKXJ-FM Chatta-
nooga (South Pittsburg TN) from Marson
Broadcasting Inc. (Robert A. Gay) to Cu-
mulus Licensing Corp. (Richard Weening,
Lew Dickey Jr.), a subsidiary of Cumulus
Media (O:CMLS). $150K letter of credit as
escrow, $3M in cash at closing
Superduopoly with WLMX-AM, WXKT-
FM, WUSY-FM & WLMX-FM. Broker: Don
Sailors, Sailors & Associates

$3,000,000—* WGAP-AM & FMKnox-
ville (Maryville TN), 100% stock sale of
WGAP Broadcasting Corp. from James
Calkin Jr., Fred Lawson, Harry Plumlee Sr.
and the Tennessee Dining Club Inc. to
South Central Communications Corp.
(John D., John P. & Bettie G. Engelbrecht).
$100K downpayment, balance in cash at
closing. Superduopoly with WIMZ-AM
& FM, WIXB-FM & WNFZ-FM.

$2,650,000—KWRP-FM Riverside-San
Bernardino (San Jacinto CA) from HSC
Radio Inc. (Jerry Hartline) to Magic Broad-
casting Inc. (Don McCoy). $132K escrow,
additional $868K in cash at closing-$1.65M
note.

$1,600,180—KEYT-AM (formerly
KTMS) Santa Barbara CA from Engles
EnterprisesInc.(Steven B. Engles)to Smith
Broadcasting Group Inc. (RobertN. Smith,
Barbara J. Kacy, Jennifer Smith’s Living
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' Trust, Michael Smith). $275.5K payment for
option, additional $1,324,680 in cash at
closing. LMA since 5/18. Note: The buyer is
seeking a waiver of the one-to-a-market
rule. due to its ownership of KEYT-TV (Ch
3, ABC).

$1,600,000—WLUZ-AM San Juan
(Bayamon PR) from Lucas Tomas Muniz
Ramirez to Marketing Promotion Network
Inc. (Antonio Perez Yanez, Juany Santo
Corral). $100K escrow, balance in cash at
closing.

$1,200,000—* WBHT-FM Scranton/
Wilkes-Barre (Mountaintop PA) from
Fairview Communications Inc. (Charles T.
Morgan Jr., Donna Morgan Dunn, Linda A.
Morgan) to Citadel License Inc. (Larry Wil-
son), a subsidiary of Citadel Communica-
tions  (O:CITC) $1.2M  cash.
Superduopoly with WEMR-AM, WAZL-
AM, WARM-AM, WCDL-AM, WEMR-FM,
WZMT-FM, WMGS-FM, WKQV-FM, WDLS-
FM & WSGD-FM. LMA since 7/97. Note: No
more than five stations total or four FMs
overlap at any point.

$1,000,010—WYOK-FM Mobile AL
(Moss Point MS) from Jackson County
Broadcasting Co. Inc. (C. Wayne Dowdy, J.
Morgan Dowdy) to Roberds Broadcasting
Inc. (Kevin Wagner, Jay Dickie Roberds)
Exercise for $1M of option purchased in
1995 for $10 when LMA began. Note: The
buyer has already filed (RBR 9/7, p. 14) to
swap this station to Clear Channel (N:.CCU)
at a value of $1.4M in partial payment for
WDWG-FM Mobile

$1,000,000—WCBL-AM & FM Benton
KY from The Purchase Broadcasting Co. of
Kentucky Inc. (Julie & Mark Sweet) to Jim
W. Freeland. $50K escrow, balance in cash
at closing

$1,000,000—* WCSD-FM_Livingston TN
from Sunny Broadcasting LLC (Millard V. &
J. Annette Oakley) to JWC Broadcasting
LLC (Joe & Reba Wilmoth). $100K in cash
at closing, $900K note. Superduopoly
with WATX-AM Algood TN, WBXE-FM
Baxter TN & WKXD-FM Monterey TN

$900,000—WTIL-AM Mayaguez PR
from Mayaguez Radio Corp. (Gilbert
Mamery Riera) to Bestov Broadcasting Inc.
of Puerto Rico (Luis & Dorothy Mejia). $450K
in cash at closing, series of notes totalling
$450K. Note: No contour overlap with WISA
AM Isabela PR

$630,000—WMMW-AM Hartford
(Meriden CT) from AM Radio Inc. (Anthony
J. Pescatello) to Buckley Broadcasting
Corp. of Connecticut (Richard D. Buckley
Jr.). $100K escrow, balance in cash at
closing. Combo with WDRC-FM.
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$310,000—KR0O0-AM & KLXK-FM
Breckenridge TX from Big Country Radio
Inc. (Kenneth R. Reynolds)to Breckenridge
American Inc. (Virgil E. Moore I1l, E. Elaine
Moore). Unspecified escrow, balance in
cash at closing. LMA since 8/1.

$275,000—WNBP-AM Newburyport MA
from Damon Radio Inc. (Win Damon) to
Radio Newburyport LLC (Robert, Arthur &
Linda Fuller, R. Allen Mozier). $10K es-
crow, $115K (less escrow) in cash at clos-
ing, $60K debt assumption, $100K note.
Creates combo with WXBP-FM Hampton
NH and WOKQ-FM Dover NH.

$210,000—WKIQ-AM Eustis FL from
Christianson Broadcasting Inc. (Carl F.
Christianson) to McKenzie Broadcast As-
sociates Inc. (Bruce L. Cox, James P.
Adams, Steven L. Delay). $125K in cash at
closing, $85K note. Broker: Mayo Commu-
nications

$100,000—* WBEX-AM Chillicothe OH
from Pearl Broadcasting Inc. (George A.
Foster Jr.), partof the Guaranty/Pearl group,
to Citicasters Co. (Randy Michaels), a sub-
sidiary of Jacor Communications
(O:JCORY). Jacor has paid $500K into es-
crow for this station and WKKJ-FM, which
is being assigned to Secret Communica-
tions for $5.9M (above). At closing, Secret
will pay the balance due of $5.5M to Pearl,

refund $400K to Jacor. Jacor will also re-
ceive this AM. Superduopoly with WLW-
AM Cincinnati and WTVN-AM Columbus,
but no overlap with any other Jacor station
Broker: Jorgenson Broadcast Brokerage

$50,000—* WBXE-FM Baxter TN from
WKXN Inc. (Millard V. Oakley) to JWC Broad
casting LLC (Joe & Reba Wilmoth). $50K
cash. Superduopoly with WATX-AM
WCSD-FM & WKXD-FM.

$3,000—* KPER-FM Hobbs NM from
Arroyo Broadcasting Corp. (William S. Sand-
ers) to Noalmark Broadcasting Corp. (Wil-
liam C. Nolan Jr.). $3K escrow to transfer at
closing. Superduopoly with KYKK-AM,
KZOR-FM & KIXN-FM Humble City-Hobbs
NM. Broker: Whitley Media

N/A—* KYXE-AM & KHHK-FM Yakima
(Selah-Yakima WA)from Spanish Language
Broadcasters of Washington LP (Gregory
Smith, Sol Tacher, Havid Hartman & Robert
Powers, each 25%) to Butterfield Broad-
casting Corp. (Smith, Tacher & Hartman,
each 31.25%, and Powers, 6.25%). Merger
giving each 25% partner in Spanish Lan-
guage Broadcasters 25 shares of
Butterfield, which is the owner of five other
stations in the Yakima market. Thus, the
three existing owners of Butterfield will have
125 shares each and Powers will have 25
shares. Existing superduopoly

CENTENNIAL BROADCASTING

has acquired

KKLZ-FM

Las Vegas, Nevada
from

THE APOGEE COMPANIES
$21,000,000

The undersigned acted as exclusive broker
in this transaction and assisted in the negotiations.

A\
Kalil & Co., Inc.

3444 North Country Club Tucson, Arizona 85716 (520) 795-1050




Eliminate Carts for $5, OOO

Atlast! A “cart” replacement system
that works like carts, but with
digital audio quality that sounds
like compact discs.

It's Scott Studios’ new Spot Box. It’s
the easiest hard disk digital system
to use!

There are two parts: A triple-deck
“cart” player on the left, and a
“Cart Wall” pick list on the right.

The triple-deck digital player has
everything you would ever want:
Big green Play buttons, bright red
Stop buttons, VU meters, large
countdown timers, flashing End-of-
Message signals, and large legible
“cart” labels.

You can start each spot manually
from the screen, from remote Start
buttons (and run lights) on the
console, or touch the Auto-Manual
button to have Spot Box smoothly
start the nextdecktself.

Spot Box is really easy to use.
There’s only the one screen, so jocks
never get confused. Even though
Scott Studios uses Windows 98 or
NT, Spot Box works like carts, not a
computer.

If you use a paper log, load any cut
quickly with the blue number keys at
the bottom of the touch screen, or
type them in with a 10-key pad. Or,
pick and play any recording by
number or name from the scrolling
“Wall of Carts” showing all your
spots, promos and jingles in ABC or
123 order.

As an option, Spot Box can be
paper-free. Simply import logs from
your ftraffic computer by diskette or
Local Area Network.

You get detailed printouts showing
exactly which spots played and
when. With the trafficimport option,
you see at a glance the comparison
of schedule and air times.

If you have several stations, record a
spot only once. There’s no limit to
the number of Spot Boxes or hard
drives you can connect by LAN or
WAN for additional studios and
redundancy. Every spot can be
instantly played in every studios’
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Here’s the simple and easy Scott Spot Box cart replacement. It sounds great, with three channels of
uncompressed digital audio on three console channels.

Spot Box. Recordings can be locked
so they only play on designated
stations, days and times.

Scott Studios is first with a PCI digital
audio card that plays three uncom-
pressed stereo channels with over-
lap from one card while recording
or playing a fourth!

Scott’s non-proprietary 32-bit audio
card is superior to anything else:
>90db signal-to-noise, ruler flat
frequency response, and your
choice of MPEG I, uncompressed or
both, mixed at all popular sample
rates. Othersuse inferior 8- or 16-bit
audio cards designed many years
ago.

It's a fact: over 1,922 radio stations
have 4,162 Scott digital work-
stations, including major groups like
CBS, Chancellor, Disney/ABC, Clear
Channel, Emmis, Citadel, Cumulus
and many more.

Scott Systems are best due to:

See Us n 2,000
Seattle at 500
Booth 721 ‘CH 1.250

1,000
750
500
250

m the easiestuserinterface;

uncompressed digital audio;

m 3 products and price ranges:
Good, Better & Best.

Scott Studios’ digital audio is
affordable. A triple-deck Spot
Box Pentium II recorder-player

starts as low as $5,000!

Call Scott Studios to see how a
digital system can be tailored to your
needs and budget.

Scott Studios ..

13375 Stemmons Freeway, Suite 400
Dallas, Texas 75234 USA

(972) 620-2211 FAX: (972) 620-8811
Web Site: www.scottstudios.com

(800) SCOTT-77



