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L.A. RADIO WARS

The L.A. radio world was shocked when Spanish |
station KLAX and an unknown, Juan Carlos
Hidalgo, achieved higher ratings than veterans
Rick Dees, Mark & Brian, Ken & Barkley and
Howard Stern. Find out who's winning the war fo
control the L.A. airwaves.

By Various Contributors

2 .
CLAIRE WEST ‘

It's difficult enough promoting a record when |
you're with a major label, but fry doing it as an
indie. Claire West has mastered the art of indie !
promotion with her aggressiveness and large
doses of charm and wit.

By Oskar Scotti
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*L.A. RADIO WARS %

Let the Limbaughs,
Sterns and Mark

and Brians babble
away. The end resuit
may be that the

value of stations, now
in the hundreds of
millions of dollars, will
drop to the point
where music-loving
renegades will inherit
the airwaves once
again and the cycle
will repeat itself.

Let the screw turn.

* PREVIEWING THE BATILEFIELD: L.A.

hen Marconi, Itatian inventor of
the radio vacuum tube, un-
leashed his cryptic invention

onto the world, he germinated a seed
destined to affect humanity. And, while
the repercussions of radio are felt in
slumbering hamlets and metropolises
alike, nowhere do its tentacles sink as
deep into the collective consciousness of
the masses as in Los Angeles.

Here in the Southland, we are truly a
captive audience begging for bracing
stimulation. Our prisons are the bucket
seats of cars, where we stew in a seem-
ingly endless series of
gridlock and traffic
jams. Nowhere does
radio sway the think-
ing process more
completelythanonthe
freeways and thor-
oughfares of this oxy-
gen-starved environ-
ment. Yet, this very
popularity has rock-
eted station payrolls
to new heights, taking
away the element of
fun from the recipe
and usheringintheera
of over-consulted,
over-analyzed radio
stations.

A respected radio
analyst from the Alan
Burns Group, Randy
Kabrich, noted that
two key statutes
fouled the delicate,
creative synergy that
once made radiosuch
afertile playgroundfor
the imagination. First,
he stated, the Federal

20

Gwen Roberts
ASSISTANT PROGRAM
DIRECTOR, KIIS FM

“Most stuff
outside of the
dance/beat
genre doesn’t
test well at
all for us.”

Communications Commission (FCC)
abolished the three-year provision which
decreed that new radio station owners
hold onto their properties foraminimum
of three years, ensuring that the new
owners wouldn't merely buy the stations
withtheintention of turning themaround
for a quick profit.

Secondly, Kabrich noted that in the
mid-Seventies, the FCC also forced the
smaller mom and pop outlets, who were
often the most experimental stations on
thedial, toupgrade their powerand equip-
mentorlosetheirlicenses. So, the smaller
owners either com-
plied or sold their sta-
tions, more oftenthan
not to boring corpo-
rate types. In effect,
theyinsured that mav-
erick renegade ideas
would perish.

Herein 1993, the
vast majority of spon-
taneous fun that once
made radio in this
town so refreshing
hasall butslippedinto
the pages of history.
But such has not al-
ways been the case.
Aslittleasfifteenyears
ago, the Number One
station in the market
was KMET, a haven
for imagination and
experimentation,
where air talents ran
their shifts with the
devil-may-care atti-
tude of Pete Rose run-
ning the bases. These
upstarts were not
mindless automatons

RAPIO OVERVIEW

—UOskar Scotti

that sat behind microphones, they were
artists as well, and the public in L.A.
welcomed them with open arms.

The word “consultant” was not even
n KMET's vocabulary. It was a special
world where each jock ran his own show,
spinning music he picked himself. Their
music sets told a linear narrative of the
topics and politics of the day, and in
many ways, the station played the sound-
track of a lifestyle we scarcely recognize
today. They took chances just as the
players on Saturday Night Live took
chances on television, and the excite-
ment was contagious.

Today is the era of
lalk. Music, once the
lifeblood of the air-
waves, has been swept
hackintotheshadows,
and for good reason:
It'sinferiornaturewar-
rants little attention.
This is not to say that
thereisn't good music
out there, merely that
pop radio refuses to
acknowledge the vast
majority of it.

So be it. Let the
Limbaughs, Sterns
and Mark and Brians
babble away. The end
result may be that the
value of stations, now
inthe hundreds of mil-
lions of dotlars, will
droptothe pointwhere
music-loving ren-
egades will inherit the
airwaves once again
and the cycle will re-
peat itself. Let the
screw turn.

Michelle Mercer

MUSIC DIRECTOR,
POWER 106

“We’ve left for-
ever the era where
a mom and her
daughter can sit
around the house
and listen to the
same station.”

CHR/TOP 40

“None of us can deny the fact that Top
40 radio is going through a lean period,”
states KIIS-FM Assistant Program Direc-
tor Gwen Roberts, donning her best pair
of rose-colored specs. “Looking over the
history of the format, we've always gone
through tough times and managed to
rebound. We'll snap out of it this time,
too.”

Well, the vast majority of radio listen-
ers over the age of twenty in Southern
California certainly hope so. For as she’s
recounting the format’swoes, Gwen Rob-
erts’ voice trails off slowly as if she's
hoping that her prophesy will come true,
but secretly doubts it. For things in Con-
temporary Hit Radio Land look anything
butrosy at presenttime. Roberts’ station
has resorted to giving away a Porsche
944 a week to try and lure listeners into
their lair of despair. Certainly, the music
makes poor bait. Check out what KIIS, or
for that matter, Power 106, or the Beat
(FM 92) is serving up these days and the
outcomeisallthe same: repetitious dance
grooves, lacking in both substance and
versatility.

Tryto envision what music from this
erathe classic rock stations of the future
willinherit, and you'll really be stumped.
| asked Roberts if she and Program Di-
rector Jeff Wyatt ever puta record onthe
air based on sound alone, and she
stumbled for words. “Well,” she mur-
mured, racking her memory banks, “I
guess it was *Achy Breaky Heart' by Billy
Ray Cyrus, which was over a year ago.
Weheardthatand knew itwould work for
us. But most stuff outside of the dance/
beat genre doesn’t test well at all for us.
That's why we rely so much on our
research.’

While thereis very little variety on KIIS
these days, there is even less on cross-
town rival Power 106's playlist. The Mu-
sic Director at the
dance-only station,
Michelle Mercer, also
admitted that Top 40
radio is definitely go-
ing through some
problems, but said, in
thisdayandage, that's
inevitable. “We've left
forever the era where
amomand herdaugh-
ter can sit around the
houseand listen tothe
same station while
they're baking bread
in the kitchen," states
Mercer matter-of-
factly. The problem is
that everything is so
niched nowadays.
We're doing what we
have to do: Go aftera
certain target audi-
ence and give them
what they want—
which, in this case, is
dance music.

Mercer said that
thetechnowave of last
year affected Power’s
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programming phi-
losophy only slightly.
“We still play some
techno hits, but none
of the new techno stuff
testswellforusatall.”
Mercer agrees with
KIIS that research is
an extremely impor-
tant programming
tool, but thinks they
use their ears and in-
stincts more than their
competitors. “Welook
at things like outcall
research and sales to
determine what mu-
sic we add,” she says,
“but we only look at
cassette sales,not12"”
saleswhenwe're mak-
ing our music deci-
sions. Rick [Cum-
mings, Program Di-
rector] and | use our
guts, too. We have a
unigue situation here
because a lot of white
kids listento Poweras
well as Hispanics and
blacks.”

What neither Mercer nor Roberts
mentioned is, the station in town that is
shelling them both out of the water is, of
all things, a Spanish-speaking outlet. It's
KLAX, and its Number One weapon is
morning man Juan Carlos Hidalgo, who
mixes light humor, ranchera Latin music
and country charmand recently wrestled
the top spot away from morning drive
rating’s leader Howard Stern. Hidalgo
attributes the lofty numbers to the casual
and amusing approach he takes in relat-
ing to his fisteners, who, he quickly men-
tions, are not all Hispanic, but “who want
somewhere else to turn; something dif-
ferent than what they're being fed on the
other stations in town. Hispanics play a
major role in my success,” he admits,
“butalotofitisduetothefact!justrelate
to people in general. They may not come
from my background [Hidalgo spent his
first summer in the United States picking
strawberries] but they know that what |
say comes from the heart.”

AN ECLECTIC MIX

There are places disenchanted listen-
erscan turnto. One of those isat 89.3 on
the dial where KPCC Music Director
Freddie Johnson serves up a tasty menu
of everything from Sun Ra to the
Ramones. "We try and give all those
people who are sick of the stuff on com-
mercial radio some intelligent program-
ming,” states Johnson. “We don't have
the budget to give away Porsches to our
listeners, but we think we offer them
somethingalot more important: anintel-
ligent and eclectic music mix.”

Commuters traveling around Los An-
geles may have noticed KPCC's placards
in buses or seen their jocks handing out
promotional material at events like the
Topanga Biues Festival. Johnson main-
tains that while they can't “bang a big
drum like the megawatt giants, we bang
the little one we have with absolute dedi-
cation and intensity.”

Every evening from 9:00 p.m. to 3:00
a.m., KPCC offers up a tasty blend of
classical American music, including ev-
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Freddie Johnson

PROGRAM DIRECTOR,
KPCC FM

“We try and give
all those people
who are sick of
the stuff on
comrmercial radio
some intelligent
programming.”

erything fromnewart-
ists like Natalie Cole
to jazz greats like
Kermit Ruffins. Inad-
dition, they also play a
lot of reissues like
Dinah Washington.
“I'm really proud of
whatwedo,” hestates
with his ever-present
good nature.” Listen-
ers who may or may
not like talk radio but
who still want music
with some intelligence
canthankJohnsonfor
keeping integrity in-
stilled in Los Angeles
area radio. “The sta-
tion pullsinanywhere
from 40-50 calls a day
from new listeners
asking for program-
ming information and
scheduling,”  he
claims.

While KPCC and
Santa Monica City
College outlet KCRW
are holding down the
ultra eclectic position in town, KROQ
labors doggedly at the right hand side of
the dial, spewing out a steady diet of
mostly ten- to twenty-year-old Adam Ant
and Depeche Mode gems.

Stating the obvious, commercial ra-
dio in Southern California hasn't been
this non-commercial since Bill Drake in-
vented Boss Radio at KHJ in the late

Sixties. If you happen to win one of the
Porsches KIS is awarding to tone deaf
listeners weekly, then you're one of the
lucky ones. Just make sure that the sta-
tionthat gave youthe carisn'ttunedin on
the car radio and you'll drive away a wiser
and happier person.

TALK RADIO

While CHR radio in Los Angeles is at
its nadir creatively, its downswing has
radically boosted awareness of talk radio
in the area. At present, there are two talk
stations vying for the winner's circle,
with incumbent KABC enjoying a healthy
advantage over upstart KFl and its over-
whelming ace airman, Rush Limbaugh.

Two months ago, it looked like a third
talk outlet, KMPC, would challenge the
two front-runners with its sport talk for-
mat, but at this writing, the all-sport pull-
stop is showing signs of fraying around
the edges.

George Green, GM at rating's leader
KABC, insists that consistency has played
the key role in his station's prosperity.
“We're the Warner Bros. or MGM of talk
radio,” boosts the overtly confident Green
of his station—the first talk station to
take root in L.A. “That comes from put-
ting top-notch people on the air and
letting them explore both sides of con-
troversial topics. No one else in this
market has been able to match usairshift
to airshift.”

“KFl has but one ace inits arsenal with
Rush Limbaugh,” adds Green, “but our
roster is stocked from dawn till dusk.”

FRONT LINE HEROES

% Rush Limbaugh x
KF1 640 AM
Weekdays 3-Noon

Green’s faith is buoyed by the fact that
the recent Arbitron poll showed his morn-
ing team to be even up with noted shock
jock Howard Stern. “He's merely afad, a
passing phase,” said Green of the om-
nipotent bad boy Stern.

“Alot of people think Stern’s audience
and Ken and Barkley's audience are ex-
clusive, but that's not true,” he contin-
ues. “Twenty-five percent of our audi-
ence samples what he's doing, and
Stern’s audience checks out what our
guys are doing from time to time as well.
i guess it depends on what they're [the
audience] in the mood for.”

25 >»

* THE SPOILS OF VICTORY: KLAX

KLAX-FM is Los Angeles radio’s
equivalent to the Miracle Mets of 1969,
coming literally out of nowhere toshake
up their fierce and formidable competi-
tion and winning the championship.
Since debuting its current format of
Mexican ranchera (country) and banda
{(wind instrument-oriented) music on
August 1, 1992, the Spanish language
stationat97.9FMhas sent shock waves
through the local market with record-
setting victories in the last two quar-
terly Arbitron ratings.

in the fall '92 period, KLAX (5.3)
edged mainstream powerhouses KOST
and KPWR (both at 5.0}, and in the
recently reported Winter'93 charts, “The
X" increased that margin substantially,
beating those same stations with an
unprecedented 7.2 {(as compared 0 5.5
for KOST and 5.0 for KPWR).

The most surprisingaspect of KLAX's
seemingly overnight rise to Number
One has been its consistent ability to
top the mega-exposed, uitra-contro-
versial Howard Stern and his syndi-
cated KLSX morning show, as well as
veterans like Rick Dees at KHS-FM.

Though never imagining such quick
and resounding success for his show
{which runs from 5-10 a.m. daily),
Hidalgo attributes his lofty numbers to
the casual and amusing approach he
takes in relating to his listeners. And, in
clear contrast to the racy sleaze which
seems to be Stern’s bread and butter,
Hidalgo attracts many young people by
keeping his humor sgqueaky clean.

“The first thing we do is have fun on
our show, but we stay away from dirty
jokes,” says Hidalgo, who in no way

considers himself a star.

“People don'twantto hearabout prob-
lems and bad news first thing in the
morning,” he adds. “We make them feel
better about the things they face by sim-
ply making them faugh.”

The laughter comes from the natural,
unassuming and seemingly unrehearsed
way Hidalgo and his sidekick, “El
Peladillo,” approach ordinary, everyday
topics. While working within a format
and playing the music the station’s pro-
gram director dictates, the morning team
prides itself on its disarming non-seri-
ousnessand unpredictability. “When you
stick toa certain routine, people get tired
of it,” insists Hidalgo.

“We've won over a lot of Hispanic kids
who were listening to the Anglo stations
because they are more comfortable lis-
tening to a station that relates to their

Jhaﬁ:a—r-lansTlird;Ign andT‘Erl;el—ad—illn"—

Anna “Flash”

t
{

own culture,” Hidalgo reflects. “Par-
ents now feel better that their children
are listening to music that their own
padres listened to. They're happy that
the kids are hearing Spanish music and
they, in turn, listen to us.”

Now that he, “El Peladillo” and KLAX
are Numero Uno, having lifted the
station’s previous Cuban-oriented in-
carnation KSKQ's rating of .5t0 7.2 in
less than a year, is the pressure to
maintain the success manageable?
Hidalgo is optimistically cautious:
“When we got the November ratings, it
was like a bomb goin’ off. | thought I'd
do well here, but nothing this big,” he
says. “Being first is not easy. | have a
big responsibility and we have to work
that much harder. And you can't gettoo
excited because radio’s always up and
down.” ~Jonathan Widran
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* L.A. COMMERCIAL RADIO DIRECTORY

. E : TALKRADIO

KABC 790 AM

3321 S. La Cienega Blvd.

Los Angeles, CA 90016
310-840-4900 FAX 310-840-4977
PD: Diane Cridland
Format: Talk

o3

KACE 103.9 FM (V-103)
161 N. La Brea
Inglewood, CA 90301
310-330-3100 FAX 310-412-7803
PD: Rich Guzman MD: Antoinette Russell
Format: Urban

26 Mic
IO4

KBIG 104.3 FM
7755 Sunset Bivd.

Los Angeles, CA 90046
213-874-7700 FAX 213-874-4276
PD: Rob Edwards MD: Dave Verdery
Format: Adult Contemporary

CBS-FM

OLDIES 93

KCBS 93.1 FM
6121 Sunset Bivd.
Hollywood, CA 90028
213-460-3293 FAX 213-463-9327
PD: Tommy Edwards
Format: Oldies

KFI AM«640
KFI 640 AM
610 S. Ardmore
Los Angeles, CA 90005
213-385-0101 FAX 213-251-3170
PD: David Hall
Format: Talk

1230,

KGFJ 1230 AM
1100 S La Brea
Los Angeles, CA 90019
213-930-9090 FAX 213-930-9056
PD/MD: Don Tracy
Format: R&B Oldies

KIIS 102.7 FM
6255 Sunset Bivd.
Los Angeles, CA 90028
213-466-8381 FAX 213-465-8810

PD: Jeff Wyatt APD: Gwen Roberts
Format: CHR

)
/ 1023
¢
7y

KJLH 102.3 FM
3847 Crenshaw Blvd.

Los Angeles, CA 90008
213-299-5960 FAX 213-290-1284
PD: Frankie Ross
Format: Urban

24

KJOIE
1260
aM

KJOI 540 & 1260 AM
1500 Cotner Ave.

Los Angeles, CA 90025
310-478-5540 FAX 310-478-4189
PD: Chuck Southcott
Format: Adult Standards

THE BEf

D=3
KKBT 92.3 FM
6735 Yucca St.

Los Angeles, CA 90028
213-466-9566 FAX 213-466-2592
PD: John Monds MD: Harold Austin
Format: Urban

KKGO 105.1 FM
P.0. Box 250028
Los Angeles, CA 90025
310-478-5540 FAX 310-478-4189
PD: Bob Wenersten
Format: Classical

KKHJ 930 AM
5724 Hollywood Bivd.

Los Angeles, CA 90028
213-461-9300 FAX 213-461-9946
PD: David Gleason
Format: Urban

KLAC i3

KLAC 570 AM
4000 W. Alameda
Burbank, CA 91505
213-466-0004 FAX 213-845-7136
PD: Gene Bridges
Format: Country

KLAX 97.9 FM
5700 Sunset Blvd.

Los Angeles, CA 90028
213-466-3001 FAX 213-466-8259
PD/MD: Fedel Fausto
Format: Spanish

KLIT 101.9FM
P.0. Box 710
Hollywood, CA 90078
213-464-5483 FAX 213-467-6000
PD: Scott O'Neill
Format: EZ Listening

(kio5955)

KLOS 95.5 FM
3321 S. La Cienega Blvd.
Los Angeles, CA 90016
310-520-KLOS FAX 310-558-7685
PD: Carry Curlop MD: Rita Wiide
Format: AOR

971 KLSX

The Classic Rock Station

KLSX 97.1 FM
3580 Wilshire Blvd.

Los Angeles, CA 90010
213-383-4222 FAX 213-383-5579
PD: Andy Bloom MD: Warren Williams
Format: Classic Rock

RISVE

1075 FM

KLVE 107.5 FM
1645 N. Vine, #200
Hollywood, CA 90028
213-465-3171 FAX 213-461-9973
PD/MD: Adrian Lopez
Format: Adult Contemporary

KMPC 710 AM
P.0. Box 710
Hollywood, CA 90078
213-464-5483
PD: Len Weiner
Format: Sports Talk

PURE ROCK

105.5

KNAC 105.5 FM
100 Ocean Gate, #280
Long Beach, CA 90802
310-437-0366 FAX 310-436-8718
PD: Gregg Steele MD: Darren Silva
Format: AOR

KOST

103 SFMVM
KOST 103.5 FM
610 S. Ardmore
Los Angeles, CA 90005
213-385-0101 FAX 213-251-3170
PD: Jhani Kaye MD: Kim Amigon
Format: Adult Contemporary

POVVER

KPWR 105.9 FM
2600 W. Olive, #850
Burbank, CA 91505
818-953-4200 FAX 818-848-0961

PD: Rick Cummings MD: Michelle Mercer

Format: CHR

KRLA 1110 AM

3580 Wilshire Bivd.
Los Angeles, CA 90010
213-3838-4222 FAX 213-383-5579
PD: Mike Wagner

Format: Oldies

KROQ 106.7 FM
3500 W. Olive, #900
Burbank, CA 91505

818-566-7625 FAX 818-841-5900
PD: Kevin Weatherly MD: Gene Sandbloom

Format: Alternative Rock

KRTH 101.1 FM
5901 Venice Blvd.

Los Angeles, CA 90034
213-936-5784 FAX 213-936-3427
PD: Mike Phillips
Format: Oldies

KINQ

KTNG 1020 AM
1645 N. Vine, #200
Hollywood, CA 90028
213-465-3171 FAX 213-461-9973
PD: Adrian Lopez MD: Pepe Lopez
Format: Spanish

THE WA

A
KTWV 94.7
5746 Sunset Blvd.

Los Angeles, CA 90028
213-466-9283 FAX 213-469-0210
PD: Christine Brody MD: Ralph Stewart
Format: New Age

KXEZ

KXEZ 100.3 FM
3500 W. Olive, #250
Burbank, CA 91505
818-955-7000 FAX 818-953-7759
PD/MD: Dave Beasing
Format: Adult Contemporary

KYSR 98.7 FM
3500 W. Olive, #250
Burbank, CA 91505
818-955-7000 FAX 818-953-7759
PD/MD: Greg Dunkin
Format: Adult Contemporary

KZL 4

93.9FM

KZLA93.9 FM
4000 W. Alameda
Burbank, CA 91505
213-466-0004 FAX 818-845-3609
PD: R. J. Curtis MD: Lisa Puzo
Format: Country
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< 21 L.A. Radio Wars/Talk Radio

Green went on to say that both talents
serve a purpose, with Stern, he believes,
“providing more light entertainment and
the Ken And Barkley Company supplying
more news and information to the lis-
tener.”

While things do indeed look dubious
at the KMPC camp with the station hav-
ing axed some of its most engaging
personalities recently, Tyler Suchman,
producer of Fred Wallin’s morning show,
says there is still plenty of room for
optimism. “Sports radio has a lot of
appeal for people wanting to find out
information as it happens,” he states.
Suchman reports that KMPC has recently
decided to alter its all-sport strategy and
willaugmentits hoops and hardball ban-
ter with current events and topical infor-
mation as well.

“We had a number of negative calls
due to a segment featuring an author
talking about his new book The One Hour
Orgasm, cites Suchman on the strangely
Stern-like topic. “But people are coming
around steadily. Ten days after we aired
the show, we were still receiving calls
from people asking for the 800 phone
number so they could order copies of the
book. Obviously, when you stray from
the style that people have grown accus-
tomed to, you will lose some of your
listeners—that can't be helped. But the
most disastrous move a station can make
is to stay complacent.”

Suchman has a valid point. And one
man who has risen to the top of the talk
heaplikea phoenixleaving his peers light
years below is KFI’s Limbaugh, a man
who has espoused the “change is better”
philosophy since his show’s debut.
Though the rotund hellraiser failed to
return a half a dozen phone calls from
Music Connection, his success speaks
for him on every shore on the continent.
Limbaugh injects a razor sharp wit and
hayseed sensibility into his daily dia-
logue that appeals evenly to white collar
intellectuals and tractor drivers.

And Limbaugh's appeal is not just
reserved for Los Angelenos. In the past
six months, his show has been syndi-
cated throughout the
country and catch
phrases like “ditto” are
integrating swiftly into
a large part of the
population’s vocabu-
lary. But Limbaugh's
rise, as well as the in-
creasing popularity of
talk radio in general,
could not have hap-
pened without a vis-
ibte void to fill. That
void is the lack of qual-
ity fare now available
to the over-25 set.

As George Green
explains, the music
lovers of ten yearsago
are the taik radio fans
of today. “Talk audi-
ences are getting
youngerandyounger,”
he says. “Twenty-
something listeners
are finding out that
they don’t need music
exclusively to be en-
tertained anymore. No,
we can’'t compete with
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George Green
General Manager, KABC AM

“Twenty-
something
listeners are
finding out that
they don’t need
| music exclusively
| to be entertained
anymore.”
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* Ken & Barklcy *
KABC 790 AM
Weekdays 5-9 a.m.

Howard Stern; if we tried to, we'd lose.
What we try to offer people is a variety of
informationand entertainment. Wedon't
believe you have to be shocking to be
entertaining. The ratings back us up!”

SHOCK JOCKS

“Howard Stern is not a shock jock,”
barks KLSX Promotions Director Scott
Segelbaum. “| take offense to him being
lumped in with all these other disc jock-
eys around the country who are really
just imitators.” Segelbaum may have a
valid point. When Stern first took to the
airwaves of Los Angeles, he was, to
many Southlanders unprepared for his
seemingly misogynist shtick, something
of a shock. But those days are gone. Not
that Howard has softened; Angelenos
have merely grown accustomed to his
brassy New Yorker approach.

What used to constitute radical dia-
fogue is now considered merely status
quo. Segelbaum maintains that Stern is
not—as KABC GM George Greens in-
sists—apassing fad. Whenyou consider
that he has been Number One in a num-
ber of cities on the East Coast, including
New York and Philadelphia, for the better
part of a decade, you
can understand his
adamant stance.

In almost direct
defiance to what
blasts over the air-
Waves every morning
during Stern's shift,
Segelbaum maintains
that his boss is nei-
ther a racist nor a mi-
sogynist. “He’s just
having fun,” he says
of Stern, who
Segelbaum describes
as a truly decent fel-
low who “has been
married for nineteen
years to the same
woman and neither
drinks, smokes nor
indulges in drugs.”
Segelbaum adds that
Stern's sidekick,
Robin Quivers, is
black and he's very
loyaltoher. “If he was
a racist, do you think
she’d be on the pay-
roll?” >
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<« Meanwhile, next

L.A. RADIO WARS
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door on the dial to
Heckling Howard are
Mark & Brian, the less
than dynamic duo
who seem to lose lis-
teners asfastas Stern
gains them. The pair
who stole the hearts
of the city when they
arrived five years ago
have used up all their
tricks of late and even
failed on TV. Fortu-
nately, they're lovable
lads and are rarely of-
fensive enough to re-
pel the more conser-
vative elements of the
Parent Teacher Orga-
nization.

Another key radio
analyst privy tothe red
hot radio scene is
Shane Media's Chery!
Broz, who, like Segel-
baum, Green and vir-
tually every other lu-
minaryinthe country,
believes that—like it
or not—shock jocks are here to stay.

“You do what you have to do to attract
people, and if that takes shocking them,
then so be it,” says Broz, who consults a
dozen of the biggest pop stations in the
country with the Houston, Texas-based
firm. “The audience that makes upa ot of
Howard Stern’saudienice consists of dis-
enchanted baby boomers who don't feel
like they can relate to what’s on commer-
cial radio today. They're frustrated be-
cause they've heard every Supremes song
a thousand times and this, the talk radio
shock jock thing, gives them something
new to hang their hats onto.”

She went on to say that while the
Stern-led group of hellraisers are popu-
larinlarge cities like L.A., they have failed
in mid- and small-sized communities for
afewkey reasons. “In this town you have
alot of people who feel like they're living
underthegun,”said Broz, whodiscussed
radio with me over lunch while she was
visiting the City of Angels recently on
business. “Residents of L.A. feel like they
have crime, chaos and disorder dogging
them on every street corner and really
need someone like Stern to help them
blow off steam. Through Howard, they
canventalltheiraggressions every morn-
ing while they drive to work. He’s the
madman in alf of us.’

* ROCK FIGHT

Twenty-five years ago. rock radio was
called “free-form” radio, but today it is
divided into every type of musical genre,
from alternative to classic rock. In the
Eighties, DJs started screaming when
radio consultants began programming
stations with formats and set lists. While
consultants aren't as hip today, their
formats are still in place at most stations,
and the idea of labeling a station with a
specific genre of music is stronger than
ever, especially in rock radio.

Album rock station KLOS is one of the
only stations on the West Coast that
hasn’tchangedits formatin 24 years, but
veteran DJ Geno Michellini says the way
the music is programmed has. “We have
a set list we have to go by that | stray
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Cheryl Broz

VP, Shane Media

“You do what
you have to do
to attract
people, and if
that takes
shocking them,
then so be it.”

from,” he says with a
laugh. “When | first
started, it was free-
form radio and we
played everything.
Now, each of the dif-
ferent genres has its
own expansion of
music, so there's no
way you could cover
the whole ballpark.
You can't go back to
the old way either, be-
cause there's too
much music. If you
want to be successful,
you have to program
forratings. It's a busi-
ness, and people for-
get that.

“We had a pro-
gram director about
Six Or seven years ago
who was trying to buy
the audience, and it
worked,” he contin-
ues. “We gave away
Porsches and
$100,000 and we defi-
nitely had their atten-
tion, but when we ran out of cars and
money, they went away. Within a year,
this PD got us the highest numbers we
ever had and the lowest. So now we do
have promotions like concert tickets, but
they are things that are station-oriented,
and we don't use that as the main thrust
of the programming. We rely on the
music.”

Like Michellini, KLSX DJ Jim Ladd
was also part of the free-form radio era,
but he hasn't given in to corporate pro-
gramming. KLSX focuses onclassic rock,
and while he must stay within the realm
of classic rock, Ladd’s shows are prob-
ably the closest thing Los Angeles has to
free-form radio. “Everybody else you're

Bruce S. Kessler

i

* Howard Stern *
KLSX 97.1 FM
Weekdays 3-7 a.m. (live)
7-11 a.m. (re-broadcast)

listening to is playing a list of songs that
was given to them by somebody else.
That’s why | was off the air for two years,
because | refused to do that. KLSX has
been nice enough to allow me to not
follow a list and not follow a structured
format,” Ladd explains.

“I'm trying to save an art form and |
know it's working because the audience
has responded to it. | get my songs from
inspiration. If | come in and something
has affected me, like a news story, I'll
begin there and then find a song that
follows up on that subject, whether it's
politics, sex or religion. That song will
then lead to the next.”

KNAC concentrates on playing heavy
metal music rather than relying on per-
sonalities, and Program Director Bryan
Schock says that L.A. is one of the few
places a radio station such as his can
survive. “There are enough people out
there that like the style of music that we

have formatted on our station, and
enough people selling airtime so we can
survive.”

KROQis astation that relies heavily on
its format. Billed as an alternative album
rock station, Program Director Kevin
Weatherly says they have their own mix
of music, from alternative to mainstream
rock, to bring in listeners. “Right now,
with the exception of KNAC, we are the
only current rock music station in Los
Angeles. We play different types of mu-
sic, from some of the heavier, more
industrial music to traditional rock.”

Weatherly says one of the reasons
they have been able to survive for fifteen
years is, “We stay in touch with what our
listeners want, and that's constantly
evolving. Inthis city, it's really easy to get
caught up in the whole industry hype.
You have to stay objective and sort of
step away from that and get out there
with the real people and find out what
they like and don't like.” —Sue Gold

* AC POWER

Targeting an audience from 25 to 54,
most non-listeners only hear adult con-
temporary music when in their dentist's
office or in elevators.

Going underthe moniker K-Light, KLIT
101.9usesdirect mailing and on-air cash
giveaway contests to promote their sta-
tion. Their “Money Music Medley” con-
test usually gets up to about $2,000 to
$3,000 before it is won, according to
Program Director Scott O’ Neill. The sta-
tion uses a lot of features in drive time,
including reports by Entertainment
Tonight’s Leza Gibbons and movie re-
viewer David Sheehan. Also, Jay Leno
does a morning monologue for KLIT
Mondays through Fridays.

Regarding the Arbitrons, O’Neill states,
“We view the Arbitrons as very impor-

tant, mainly because they're the only »

* TALK vs. MUSIC: THE BATTLE HEATS UP
FRONT LINE HEROES

In an effort to boost nighttime rat-
ings, KLOS Is airing a talk show during
the coveted 6-10 p.m. week night time
slot. Since April, Doug “The Greaseman”
Tracht has taken over this time period,
concentrating on his unique brand of
humor and talk rather than music.

KLOS Program Director Carey
Curefop says the move was prompted
by troubled ratings during this time
period. “We decided o put him on
becausethat was the one part of the day
where we consistently under-per-
formed,” he explains. “No matter what
kind of music adjustments we made,
we seemed to be lagging behind the
rest of the music stations. Given those
circumstances, we came to the conclu-
sion we needed to do something else.
Our job is to acquire an audience, and
we thought we needed to make a drastic
move, A very funny entertainer was
available, 5o we picked him up.”

The show features a variety of seg-
ments, from the Greaseman talking
about current events to short comedy
skits. He plays three or four songs an
hour, compared to the normal eteven or
twelve. “It'sdefinitely nota music show,”
Curelop says. "But we didn't hire him
for his ability to play records, we did it
because he's a unique personality.”

White label executives aren't too

happy about the move, they do under-
stand why it was done. Capito! Records
Vice President of AOR National Promo-
tion Jeff Shane says, “I think the most
important thing to KLOS is getting rat-
ings, and that's the first thing the music
industry has to accept. As a record com-
pany, we would prefer fo have music on
the radio at 6-10:00 p.m., because it's
basically atimea station like KLOS would
play new music. I'm not happy about it.
But ifthe station’s numbers go down and
they change the format, then'| have noth-
ing."

PolyGram’s National Director of AOR
Promotion, Dave Ross, adds, “They
would not have changed if they had an
audience for the music that they were
playing at night. 'm more disturbed by
the fact that there wasn't a sizeable audi-
ence. When you breakif down, more new
music gets played from 10:00 p.m. to
2:00 a.m., so if there are more people
listening 6-10 and the audience rolls into
the later time slot, then there’s going to
be a bigger audience for the new music
being played then.”

Curelop says most of the promotion
reps have accepted the newshow. “Some
people have mentioned things to us and
Pm sure that some of them were irritated
that for that four-hour period, we don't
play as much music as the others do, but

* The Greaseman x
KLOS 95.5 FM
Weekdays 6-10 p.m.

nobody’s going to get angry with me
about it. I'm sure some of them would
rather see me play music, but on the
other hand, some of them tell me the
Greasemanis the funniest thing they've
ever heard.”

Ross adds, “No one bemoans the
fact that a station goes talk radio. If it
brings people away from cable TV and
Walkmans and back to radio, I'm all for
it. —Sue Gold
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have a difficult time
with them because of
our weak signal. In
some parts of town,
we will have a strong
signal, and in other
sections, our signalis
weak. So, our ratings
often depend on what
part of town they are
surveying.”

“We're adult stan-
dards,” says KJOI 540
and 1260 AM Pro-
gram Director/on-air
personality Chuck
Southcott. “The most
contemporary music
we play would be
things like the new
Natalie Cole. Also, we
play a lot of Harry
Connick, Jr., Linda
Ronstadt standards
and music going back
to the Forties, but
most of the music we
play has been re-
corded post 1960 up
to today. A couple of times an hour we'll
play Forties and Fifties material, like
Sinatra, Streisand, Basie,” he finishes.
Known as KJOY to its listeners, the sta-
tion went on the air February 1st with its
current format. Prior to that, 1260 AM

Mike Wagner

Program Director,
KRLA 1110 AM

“We assess
with a grain
of salt
everything
the DJs
suggest.”

was a news talk sta-
tion, and 540 AM si-
mulcast their FM for-
mat, KKGO 105.1,
which is classical.

Popularly known
as the Wave, the
seven-year-old KTWV
lists its “super target
audience” as 35-44,
according to Program
Director Chris Brodie.
The Wave’s core art-
ists are what Brodie
describes as “progres-
sive instrumentalists™
like Pat Metheny, Dave
Kozand Lee Rittenour.
“We don't really have
a direct format com-
petitor,” she adds.

Onthe Arbitrons,
Brodie states,
“Arbitron is the only
source out there for
the advertising com-
munity to find out the
bottom line, black-
and-white ratings, so
we have no choice. No
broadcaster does.”

“Big Mix 104 plays a bigger variety” is
the message of most of the promotion
surrounding KBIG 104.3, according to
Program Director Rob Edwards. The sta-
tion frequently plays AC artists like Mariah

Carey, Michael Bolton, Elton John and
Phil Collins. ‘We're a promotion-active
station,” says Edwards, whose station
uses television, occasional billboards and
transits [the small billboards onthe sides
of buses] radio vans, 5K runs, free pro-
motional merchandise, direct mailing and
community oriented promotion.

On April 2nd, KXEZ took over from
hard-edged KQLZ, known as Pirate Ra-
dio. Prior to that, KXEZ was at 98.7.
According to General Manager Bob
Griffith, “We changed 98.7 to STAR 98.7
to a ‘hot AC’ in August '92. Since then,
Viacom has purchased KQLZ at 100.3,
and we put KXEZ back on the air.”

When asked about the Arbitrons,
Griffith chuckles and explains, “Ratings
justify whatyou chargeforyour spots, so
in the media buying world, the Arbitrons
still maintain their Biblical proportions to
our industry.” —Tom Farrell

BAT] ER/
DLD RAD

One of the granddaddies of American
rock criticism, Crawdaddy’s Paul Wil-
liams once wrote: “Rock & Roll is a
resource, as much or more so today than
it's ever been in the past. It has a unique
power to aid the individual listener in the
process of locating himself or herself

amidst the confusion and complexity of
the modern world.”

% Jim Ladd *
KLSX 97.1 FM
Weekdays 6-10 p.m.

That's virtually the only point on which
programmers at the competitive trio of
Los Angeles oldies stations would seem
to agree. Oldies are a musical resource
and the playing of them is more than just
reminding baby boomers of their collec-
tive youth. These stations are edifying
and enlightening, not just entertaining.
What was once revolutionary is now cul-
tural baggage.

And oldies radio is not just music for
baby boomers, though that age bracket

is the one targeted by oldies program- »

* THE FRONT LINES: MORNING DRIVE

From shock radio to Spanish humor,
Los Angeles has become a mecca for
breaking new ground. No other city in
the world has as many high-profiled
morning shows as L.A. When KLAX
bumped Howard Stern out of the top
spot earlier this year, the news took the
radio industry by stormand the compe-
tition got hotter than ever.

KABC is the only AM station in the
middie of the marning radio war, but
they have consistently been in the Top
Five for years with Ken Minyard and
Roger Barkley's show. “The thing that
sets any show apart in morning radio is
the personalities,” Barkley says. “lthink
when you have someone come blazing
on the scene like Howard Stern, people
get curious, but after a while, when
you're not shocked anymare, you have
to deliver more than shock value, and |
think people return to places that are
more comfortable for them.”

Minyard adds, “This is the mostcom-
petitive marketinthe world now. It's the
same number of morning shows, but
they're a lot more high-profiled. You
need to have the right environment for
theaudience to stay comfortable. When
you're there a long time, 1 think some-
times, if you don't stay current, people
will take you for granted, so you have to
keep challenging them and be willing to
change when you need to.”

Neither Minyard nor Barkley sees
the morning comgetition subsiding
soon, “butithinkthe tendency for shock
radio has already leveled off,” Barkley
claims. “I think it's going to go in the
direction of more communication of
fun, the kind of values that have always
been around.”

Rick Dees is one of the most suc-
cessful morning show hostsin the coun-
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try. His humor has kept him situated at or
near the top spot since he joined KIIS in
1982. And while he admits the morning
drive time is more competitive than ever,
Dees says he doesn't harp on the ratings
too much, nor does it bother him that he
is picked on by other DJs. “I wearitas a
badge of honor. [ think it's a wonderful,
flattering feeling, and it does mean that
while they're talking about me, they're
not-doing a good show of their own,”
Dees says. “It's kind of sad. They alf
come inand start talking about our show
like it's bad or it's something that needs
to be thrown out with the rest of the
garbage, and we've been very fortunate
because they have found themselves
thrown out with the rest of the garbage.

“I don't like what's happening with
radio, though, because there’s a whole
generation of young personalities-to-be

FRONT LINE HEROES

* Rick Dees
KIS 102.7 FM
Weekdays 6-10 a.m.

thinking that being mean to people and
shocking people with things that you
don't even say in your own bedroom to
each other as a married couple are cool.
| don't agree with it, and | don’t under-
stand it. | could do it myself, but | don’t
think we ever will. It's just too easy to do.
It's harder to make people laugh with
humor that’s thought out.”

Whilethe rise of KLAX surprised Dees,
he has found a way to compete with the
Spanish station. “I’m taking Spanish les-
sonsand, of course, | use Spanishwords
as often as possible,” he faughs. "I've put
together a whole group of bamba jingles
and stuff. it's my way of saying, ‘Hey,
people are listening to this.” if | can catch
a couple of them and have them come
over, then that's fine,” Dees says.

As part of the morning team of Juan
Carlos Hidalgoand “El Peladillo,” Hidalgo
admits he was surprised by the sudden
surge of popularity his show received
earlier this year, but says the station
hasn’t compromised its focus. “We've
always focused on the whole family, and
we try to get everybody hyped,” he ex-
plains. “We don’t do sex or drug jokes.
We play Latin music with a lot of small

jokes. We talk about family problems and

everything that's happening in the world,
but we keep the focus on family.”

The rise in popularity of KLAX has
thrown the spotlight on Spanish radio,
which many executives in radio say is
long overdue, especially in Los Angeles.
“There is such a big-Spanish population
in Los Angeles, and we're giving them
whatthey want,” Hidalgo says. “We don'’t
do contests or giveaways. We concen-
trate on family entertainment.”

While the other stations have well-
known DJs on the air during drive time,
Hidalgo says that because they aren’t

known, they are able to relate to their
audience better. “We're just regular
guysonthe air. Wedon'tfeellike weare
the stars, but rather the music is. The
Spanish population in Los Angeles is
very big, and we just try to give them
what we like to listen to.”

(KLOS morning stars Markand Brian
refused to be part of a story which
mentioned otherradio personalitiesand
stations. They also asked that their
production staff not talk to us as well.)

Howard Stern’s show has garnered
more publicity—good and bad—than
perhaps any otherin history. His outra-
geous manner and shock values have
become known worldwide. Buf there
has been a price: KLSX is in a heated
battle with the FCC over some of his
shows, and the sfation came under fire
several months ago when they edited
some of Stern’s comments. KLSX Pro-
gram Director Andy Bloom wouldn't
comment on the FCC case, but with
regard to editing Stern’s shows, he
says, “It's not something that has ac-
tively beendone. It has happened in the
past, but it's not a regular part of what
we do.”

In spite of these problems, Stern's
numbers have continued to rise and
“shock radio” seems to be as popular
as ever. “Howard is the most success-
ful morning. radio personality in the
history of radio. We’re seeing Howard
pull away from the pack and the rest of
the major personalities, and tthink he'll
be the King of L.A. Radio for a long
time, just as he has in other cities
where he’s been on the air for a long
time. Radio can be every bit as enter-
taining as prime time television orother
mediums, and Howard is an example of
that.” —Sue Gold
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<«<mers. KRLA AM
(1110) programmer
Mike Wagner says his
target audience is
adults age 25-54, or
more realistically,
those aged 35-49. In
broad strokes, this is
the group advertisers
like best. At KCBS FM
(93.1), the picture is
painted in more de-
tail. Program Director
Tommy Edwards
notes that, according
to qualitative re-
search, listeners to
this station tend to be
“upscale with a large
amount of disposable
income.”

The casual listener
might have a tough
time distinguishing
between the stations.
All feature a mix that
is heavy on music
from the mostly mid-
Sixties, some hits
from the late Fifties
andisinterspersed with variable amounts
of the Motown catalog. Asked to clarify
his station’s identity, Edwards fell back
upon research showing people consider
KCBS to be a more upscale oldies sta-
tion. At KRLA, their calling card is their
standing as the “sole surviving rock &
roll radio station in Los Angeles” with a
history starting on Labor Day weekend in
1959.

In the competitive world of oldies ra-
dio, KRTH (recently purchased by Infin-
ity Broadcasting for $110 million) is the
station to beat. It is also the station that
took the biggest beating during phone
interviews with its busy competitors. Ac-
cording toKRLA's Wagner, KRTH speeds
up their records to make them sound
“faster and brighter” than versions on
other stations. According to Edwards,
when KCBS started to promote and ex-
ploit veteran DJs, KRTH came in and
hired away one of their high-profile after-
noon people.

All three oldies stations recognize the
importance of having well-known DJs on
staff. KRTH employs Robert W. Morgan
and the Real Don Steele, KCBS has Charlie
Tunaand Humble Harve Millerand KRLA
is home to Dave (the Hullabalooer) Hull,

FRONT LINE HEROES

* Mark & Brian x

KLOS 95.5 FM
Weekdays 5-10 a.m.
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John Monds
Program Director,
KKBT 92.3 FM

“With twelve trends
[ratings periods]

a year, anything
can happen. It’s
almost a crap shoot.
So you have to be
strategic and new
all the time.”

just as it was during
the Sixties. But each
station prefers to keep
the administrative de-
cisions, such as what
records to play, to
themselves. “The DJs
are vocal about every-

e thing we do at the ra-

’ dio station,” says
Wagner, “and we as-
sess with a grain of
salt everything they
suggest.”

The most suc-
cinct synopsis of old-
ies radio’s future and
its place in a changing
society comes from
Wagner. “Oldies will
always beafactor,” he
says, “whetherit's the
Fifties or Sixties or
Seventies. Star98.7 s
the best of the Eight-
iesand Nineties. Those
are oldies to some-
body.”

—Tom Kidd

* URBAN WARRIORS

African-Americans, who comprise
about 10 to 25 percent of the L.A. popu-
lation, appear to be among the most loyal
of radio listeners. There are four stations,
KKBT, KJLH, KGFJ and V-103 (KACE),
that vie for the ear of its listenership. Add
the urban-formatted though CHR-called
stations Power 106 and KIIS, and you
have a fragmentation that has caused
confusion among listeners—as well as
anger and disgust among the urban sta-
tions who fight over a piece of the adver-
tising dollar.

KGFJ-AM is programmed by Don
Tracy. The station has a mix of mostly
older tunes (so-called “dusties”) with
new songs to attract younger listeners.
He sees competition coming from the
urban crossover. “Pop stations pick up
on urban acts quicker than ever. That's
pulling urban fisteners away, but by de-
fault, the audience that hung with us
continues to support us. if you take a
look at the charts, and very few listeners
do that, you'll find that fifteen of the Top
20 songs are urban. So there’s a fierce
fight to maintain the audience we have.”

KKBT is programmed by John Monds.
Its powerful signal (43,000 watts boosted
by strongantenna placement) gives KKBT
(FM92, The Beat) a decided reach advan-
tage over its urban competition, thus,
higher ratings. “It's too bad ratings can't
be more consistent,” says Monds. “With
twelve trends [ratings periods] a year,
anything can happen. It's almost a crap
shoot. So you have to be strategic and
new all the time.

“We keep ahead of the competition by
keeping an ear to the street,” Monds
continues. “We take an aggressive ap-
proach to music and our station's pro-
motion. We create events such as con-
certs and community appearances S0
that, inturn, we createan aurathat makes
peoplefeel they must listen to our station
to know what's happening in music.”

The venerable KJLH-FM is the oldest
urban station in Los Angeles. Owned by
Stevie Wonder, KJLH is programmed by
Frankie Ross (who used to be at KKBT).

Ross feels that urban radio is fractional-
ized by the highly visible CHR stations.
“This makes everything more fragmented
forthe urban listenership. CHR’s playlist
is 80% urban, but because they know the
advertising game, they call themselves
contemporary hits radio. And what's more
contemporary than black music?”

KJLH was recognized nationwide for
itsstrong, up-frontcoverage of lastyear’s
riots. Indeed, much of the burning and
rioting took place right outside of KILH’s
broadcast windows on Crenshaw Boule-
vard, providing gripping on-the-spot re-
ports. “We have strong, solid commu-
nity affairs involvement,” Ross says. “We
have a gang talk show called ‘Peace
Treaty’ every week. Plus, we have the
only full-time news staff in urban radio,
headed by Carl Jones.”

When we spoke with Anne McCullon,
General Manager of V-103, the station
was undergoing changes in its program
and music directorship, and McCullon
was eightdays into hernew position. She
assured us, “We are not making abrupt
format changes [because of the reorga-
nization]. Black radio, because of its mi-
nority preferences, has the responsibility
of super-serving the community.”

V-103 (KACE) is simulcast in San Ber-
nardino, sothat makes serving both com-
munities a little tricky. “V-103 hasa com-
mitment to serving its city of license
[Inglewood],” McCullon continues.
“However, every community needs the
same kind of information and service.”

—~Gary Jackson

* COUNTRY SHOWDOWN

Right now, there are over 2,500 radio
stations playing country toa demographic
group ranging from 18-55 years old.
Market research shows that the country
audience is also the fastest growing
listenership with over 30.2 million listen-
ers daily.

How does country music play in L.A.?
According to R.J. Curtis, the recently
returned Program Director of KZLA, “I
see things really happening in the L.A.
market for country. The record compa-
nies are selling a lot of product and the
club scene is very hot. But for country
radio, it hasn’t been great for us. That’s
one of the things we’re working on. |
don'tknow that KZLA has been perform-
ing consistently and servicing people
with the music that they've been going
outand buying. People are using country
music, but they aren't accessing country
music via the radio here. That's what we
have to accomplish.”

KZLA's AM counterpart, KLAC at 570
AM, is a great listen. On KLAC you can
still hear the artists that made country
music great. Merle Haggard, Tammy
Wynetteand Johnny Cash are still staples
here. The jocks are allowed to haveallittle
more personality and maintain some of
the fun that used to be FM radio.

KZLA's closestcompetition of any kind
would be little KIK-FM 94.3 on the FM
dial. They also play the Hot New Country
with at least one classic per hour. Liz
Pennington, an air personality and pro-
motion person there, claims they consis-
tently beat KZLA in their shared market.

KFRG 95.1 FM in San Berdoo plays a
mixture of Hot Country hits and is run-
ning almost even in the ratings with
newcomer K-HITS in that area. Both sta-

tions are barely audible in greater LA,
however, whendriving throughthatarea,
I've found them both enjoyable.

Peter Carlisle, the announcer for
Ronnie Mack’s Barndance, hosts a very
fine local music show on KPRO 1570 AM
in Riverside on Wednesday at midnight.
His New West Country Show highlights
the best of L.A.’s origina! music scene.

Those who want to enjoy the best of
the old and the new, listen to Citybilly on
KPCC 89.3 FM Monday nights at 8:00.
Hosted by Rene Engel, it is L.A.’s best
listen for country and folk. Engel feels,”
The biggest problem with country radio
isitis over strategized. Too much time is
spent on how to sell advertising and not
enough time is spent developing good
radio.” Citybilly will often feature live in
studio performances with candid artist
interviews. It's what good country pro-
gramming is about. —=Billy Block

* STANDOFF:
MC vs. ARBITRON

Considering this is Music
Connection’s Special Radio issue, we
thought we’d conduct our own survey
‘to see which are the most listened to
stations in Los Angeles and compare
our results with the most recent
Arbitron ratings. MC correspondents
polled several hundred people—in
malls, restaurants, concerts—and
asked each one to simply name his/her
favorite L.A. radio station. Listed be-
low are the results of our poll as com-
pared to the April 20th Arbs.

MC: Arbs:
1 KROQ 1 KLAX
2 KLOS 2 KOST
3 KLSX 3 KPWR
4 KIS 4 KiIS
5 KNAC 5 KFI
6 KKBT 6 KROQ
7 KXLU 7 KABC
8 KRTH 8 KROQ
9 KIIA 9 KLSX
10 KCRW* 10 KLOS
‘11 KPWR 11 KRTH
12 KTWV 12 KBIG
13 KILH 13 KKBT
14 KPCC* 14 KFWB
15 KLON 15 KNX

A quick analysis of the two polls
reveals that the Number One station in
Los Angeles according to the Arbitron
ratings, Spanish station KLAX-FM,
didn't place at all on the MC poll.

The popularity of morning veteran
Rick Dees solidified KIIS-FM in the #4
position of both polls, while KOST-FM
{#2 Arbs) and KFi-AM (#5.Arbs) didn’t
make the MC poll at alf!

The three stations that pulled in the
most votes in the MC poll were KROQ,
AOR champ KLOS and Classic Rock
formatted KLSX.

The emergence of talk radio across
the country seemed tohave little mean-
ing to those polled in Los Angeles by
Music Connection correspondents as
neither KFI-AM (#5 Arbs) nor KABC-
AM (#6 Arbs) received enough votesto
finish in the Top 15.

(*These are two of L.A.'s favorite
college radio stations. More on these
stations in MC’s Back To Cotlege spe-
cial issue coming in August.)
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[=1 FREE CLASSIFIEDS

24-HOUR HOTLINE: (213) 462-3749
NEXT DEADLINE: WED., JULY 7, 12 NOON

-Attratv, post psychdic, thrastvpop. Intl iggy, Replacemnts.
Pro sit. Call Todd, 818-794-6322

+Are you lkg for a side proj? Creatv guit skg quality bs plyr
& drmrtocomplete fusion rock band. Intl Satriani, DiMeola,
Johnson. 818-242-6391

+ARTICLE 1 now auditng drmrs. Must be creatv w/tons of
g;ozove & feel. Infl Bezzio, Perkins, Chambers. Matt, 818-

-794

«Altrnty Christlan band sks drmr for orig proj. Very hot
sngs. ranging from ballads to HR. Laurel or Chris, 213-
962-6925

«Balls, If you've got them, call me. Bruce, 818-783-6487
«Band skg dnmr. Music leatures maleftem vocs, hvy
harmonies, rock/acous style. Infl Bodeans, Indigo Girls,
Mellencamp. Located So Bay. Cory, 310-841-5608
-Black, funky drmr wisrs chops wid for intrsing proj w/
tuture. Top plyrs. No hangups. Hendrix, Coltrane, Rufus,
Bad Co, Vaughn. Kathryn, 818-843-6706
«Bonham mts Rockenfield. Drmr ndd for pro metalact. Grt
singr, grt sngs, atty. Infl Megadeth, Q'Ryche. Brian, 818-
752-3188

<BORAX sks drmr. Dedictn must be In your vocabulary.
Trnspo, gear & gd att a must, Be hrd hitng, aggrsv & have
a sound meter, then call 213-962-9176; 310-434-5415
-BRONX STYLE BOB hoiding auditns for demr. Dennis
Chambers, J.Boaham, Fish, Steve Perkins. Asking a lot,
but we've got a lot, Joe!, 818-831-0149

«Cemetary Is empty. Fill the void. Drmrwho kicks ndd. We
have the rest. Call & hear tape. Don't be stupid! 818-503-

7768

«Christlan drmr, 18-25, for secular, attrntv band. Male/
tem. Infl Jellyfish, Dramarama, Wonderstuff. Pls v msg.
818-503-2824

-Dedictd drmr w/sns of humor, mobility, fiming, taste &
desire wid. Pixies, PJ Harvey, Nirvana. 818-548-3682
-Drm rwid between ages 20-24, to ply altrntv edged HR.
Single kick only. Infl Bonham, Kramer, Kravitz, lzzy. 818~
761-4677

«Drmr ndd for estab LA hrd core band. Infl Ministry,
Roltins, Sabbath & Slayer. Call Harlan, 818-981-5105
<Drmr ndd forfemfronted rock unit. Verstl & creatv witasty
licks. Pls call. 310-538-5816; 714-776-6467

«Drmr ndd for PARADOX. infl Styx, Foreigner, Boston.
Orig music. No drugs. Janet, 818-766-9573; Keith, 818-
344-7484

«Drmr ndd for punkabilly rock band w/X style music. 818-
728-7147

-Drmr ndd immed for T40 rock band. Steady pay. Must
absolutely sing, have trnspo & equip. Alex, 818-709-9876
-Drmr ndd to complete new band w/exp ptyrs. Gd dbl bs
a must. COC, Cromags, Pantera are infl. We have a pro,
private lockout. Call Ron or Tai, 805-253-0937

«Drmr wisolid tempo & feel for orig, meldc R&Rband. We
have gigs. K.Aronoft, Ringo, Charlie Watts. 213-874-7841
*Drmrwid by bandtotour. Stéle istast, aggrsv, xtremly infl
by tradit! American music. Exp in punk or altrntv styles
pret'd. Greg, 310-838-5166

-Drmr wid by elec/acous band. Improv a must, 213-882-
6044

-Drmr wid by folk, rock, adult, contmpry band. Must be
tast!l & have nalrl feel for the music. Pls call Bob, 310-827-
3439

-Drmr wid by guit. Infl Purple, Rainbow, Nazareth. Stan,
213-845-4631

-Drmr wid by unsigned band. No tinanct bckng, no mgr,
newly formed. Infl Stones, Zep. Orig. dare you to call. 310-
479-0146

«Drmr wid for 3 pc band. Solid, responsbl, trnspo & job a
must. Popular LA band w/following inthe undergrnd scene.
Jackie, 213-962-9176; Deidre, 310-434-54156

«Drmrwid forband. Infl A/Chains, Tracy Chapman, Jane’s,
Kravitz. Soulfl, pis. Chris, 714-847-8878

«Drmr wtd for blues based band. o HR, HM. Infi Muddy,
the Wolf, Eimore, BB, Buddy. Ira, 310-659-1951

-Drmr wid for driving punk/rock band. Punk, metal infl.
Tom, 213-852-1982

«Drmir wtd lor estab, aftrntv style band. We have demo,
mgmt & studio lockout. Must be solid & srs piyr. Chris, 310+
318-0976

+Drmr wtd lor HR band that groovas. Into Rage/Machine,
Pubiic Enemy, NWA & Ministry. Must have versitity &
slam. Pis Iv msg. 310-402-2261

«Drmr wtd for hrd hitng, meldc, punk rock band ala
Blasters, Ctash, Replacemnts w/rackabilly edge w/album
releases. Call Jorge, 213-254-7125

«Drmr witd for hvy, aggrsv, non posser band. No Neil Perts.
Infl Aero to Motorhead. Have private, Hilywd lockout rehrsl
studio, PA & tape. Ready to gig. 213-856-6125

«Drmr wid for name HR act. Immad road wrk & recrdng.
Cali Chris, 2-8 pm, 213-935-8327

«Drmrwid for origband. Infl Crowded Hs, P Gabriel, XTC.
Call Mike, 818-344-1927

+Drmr wid for pro bluesy HR. Must refocate to Phoenix. Be
a big fish in a small pond. Steve, 502-280-9907

«Drmr wid for pro, progrsv, HR band. Must have dbl kick
& gd image, exp & irnspo. We have 24 hr lockout studio.
Gigs pending. James, 714-707-5245

«Drmr wid for young, hrd hitng, grungy. groove, blues/
rock band w/A1 atty & matrl. No egos, posers or junkies.
Infl Pearl Jam, Spin Doctors, SRV, 213-655-4901

~Drmr wtd to complete bluesy, soulil, HR band whAvorld
class matrl, atty's & ambition. Absolute pros only. 310~
204-3176

+Drmrwtd to complete rock trio for club gigs. Call Richard,
310-945-6334; Anthony, 213-725-1411

«Drmr wtd. Infl Hendrix Exp, Zep, Bowie, Jane's. Must be
pro widedicin. Be able to rehrsi 4 times/week. Mark, 18-

1-4478
«Drmr wid. Infl Zep, Altman Bros, Floyd. Walt, 213-467-
8405

«Drmr wtd. Orig, altinty cn(g(, Mgmt & labl intrst, for
showcsng, tourng & recrdng. 818-881-3767

<Drmr wid. PJ Harvey, Beatles, Pixies, Pavement. No
compulsive fillsters, pis. 213-661-7517
«Drmr/percussnst wtd for pop act wirepresentation &
strong maj labl intrst. Srs musicrs only. Muslt be able to
tour. 818-887-3358

«Estab band sks estab drmr. Jane's, U2, Cult. Must be
ready to perrm, ready to commit. LA based. Steve, 714-
840-2060

+Exp, groovy, technclly tintd drmr w/dbl bs wid by untradit'l,
Norwegian HR act w/huge cmrcl potential. Queen, TNT,
VH. Absolutely no flakes. 818-752-9496

*Funky, triballsh, folky rock drmr, thrashy, slamming.
Live, tape avail. Adrian, 213-938-4877

-Groove orlentd dnmr ndd immed, today, ASAP, tor funk,
altrtv, rock, pop, groove orientd band. 213-874-0582
«Hl energy band nds pwrtl hrd httng drmr. infl Tool. Exel,
S'Garden. Call Dunark, 818-884-5879

*HR punk band w/indie & maj latil release lk? for drmr w/
hvy yet sira}y?hl ahead style. Al orig mairl. Ready for
shows. Call Keith, 213-665-8227

+Hrd httng drmr nddtor xplosv, inyourface band. Infl Tool,
Rollins, Bad Brains. Cali Greg, 818-769-8852

+Hrd rocklIng fem band wiconnex sks male or lem aggrsv,
2r7ql'2m ng, monster drmr ala Moon mts Bonham. 818-348-

«Hrd, altrntv rock band w/lockout, demo. gigs & connex,
sks dedictd drmr. Infl Jane's, early VH, Doors. Dan, 310-
312-8754

+Hypnotlc drmr w/grt time & aggrsv edge ndd for moody,
psychdic, guit driven steam roiler. Tom, 213-935-5991
«Jesuz Lizard, Seaweed, Flop, Pond, Sprinker. If you
don't know them. pls don't cail. Dave, 213-650-2702
*K/A, In your face, metered, recrdng studio, stage exp,
drmr wid for hrd, K/A band. 213-655-6516

*KEW GARDENS sks reliable drmr to complete gothic,
rock sound. Have mgmt. Exponly nd apply. 714-744-3508
+Male dblbs HR drmrwid for band. Music writng styles like
Q'Ryche, Firehouse, Warrant, old VH, Skid. Lkg for srs
only. Dave or John, 213-851-5521
Monsterdrmrwidw/dbl kick & odd meter abilto compiete
grigarsv HM band. Music first, money second. 213-850-

*Muslcn wtd who hal:)pens (ogly drms. HR band. classicl
g‘a%iggrsv infl. Powell, Paice, Phillips. Call Aryf, 310-836-

*Musicns wtd to subAiil-in w/4 pc ensemble In Hilywd
Protestant church. Guit, drms & percussn, keys, bs &
horns. Readers pret'd, various contmpry styles. No pay
g%gn fellowship. Call for auditn. Mark or Sonia, 213-938-

-Na(ure'sdgo( a way of scraping the bowl. Infl Monster
Magnet. Nd monster drmr. Crazy beats, no funk. Only laid
back, resin scrapers apply. 818-951-1754

*Percussnst w/Latin & salsabckgmdwid by nat'lly known,
tourng, theatrcl rock band. 213-465-6398; 213-666-2927
‘Pgrcussnst wtd, one who has a colortl range of scunds
1o join our orig pop, folkish grp. We ply the town. Gigs are
wipay & w/out. 213-469-0701

+Pro drmr ndd for rock band. Must be Christian. Band just
relocated from Dallas (nfl Rush, Triumph, Extreme. Call
for info & demo. 213-957-9551

*Pro level drmr wid for unig, groovy, intelignt, moody, vast
sounding proj. Infl Marley, Cure, AC/DC, Gabriel, to name
afew. Call Joe, 818-342-9118

*Pro plyr, pro gear, for 3 pc pwr trio. Have deal in
developmnt. 213-467-6933

*Progrsv HR band sks pwrtl & creatv drmr. Wide, dyname
range of matri. infl Q'Ryche, Maiden, Malmsteen, Queen,
Kﬁag‘\;asi Billy, 818-955-9553

. singr/sngwrir sks verstl drmr w/grp mentality. Ann,
310-838-8825 £ o Y
*Rapper & guit sk creatv drmr for live muslic. rap proj. In
vein of Rage/Machine, PE, RHCP. Commitmnt & abil a
must. 818-340-4917 d
*Rapper & quit sk creatv drmr for live music/rap proj in the
5%\ glgfl!_;lge, PE & RHCP. Commitmnt & abil a must. 818-

*Single bs, groove orientd drmr wid by HR band. Timing,
ket, gd att a must. We have rehrsl spc, intrst & are

recrdng soon. 818-345-4465

*Single kick drmr w/cool short hr image wtd for pro R&R

bandw/punk edge. Mst have progear & atl. 818-848-5336..

+Slamming drmrwid for HR/7ap proj. Into Rage/Machine,

NWA & Ministry. Pis v msg. 310-865-6404

*Solld, dynamc drmre wid for verstl, alirntv band. Pearl

Jam, Soul Asylum. Roger, 213-937-1714

*Stop & listen to the funk. Hrd httng, musicl drmr wid for
troal, h;ppglunk. Motown, gangster sound. Call Johnson,
3'0-652-4525

«Straight ahead plyr wid, under 27. Private lockout,
Hiywd rehrsl. Infl Aero & Motorhead. Ready to gig. No
shredders & no posers, lakes. 213-856-612;

«Tall, skinny, Ing hrdrmr ndd to complete band. No drugs,
g-;zvglves, no 714’s. Infl. A’/Chains, Love Bone. 213-654-

-Tasty drmrsought by awesome sinr/sngwrtr/guittocreate
fragh, ong sond. Retro 60's, acous rock update. Infl Beatles,
R=M, Hornsby. Gd ear req'd. 818-340-1249

*TONGUE DANCE! wnits groove orientd, HR drmr. Infl are
Pistols, Zep, old Motown. Call Justine, 818-762-6834
«“rigon Records recrdng artist, BAR CODE RANCH, sks
st2ady, rock, aitratv drmr for upcmng gigs, showcsng,
recrdng. etc. Must have very reliable trnspo & xInt equip.
8'8-787-7314

*UNCLE SLAM sks dmr. Band has recrd deal & tour. Must
bz pro. 310-305-0314: 310-532-3439

“We're kg foradmmrio join allorig, altmtvband. Knowledge
o° funk & hip hop beats importnt. Rehrsl at least 3 times/
waek. 213-934-7394

*Where's RIngo? Drmr ndd to complete pop/rock/altrnty
band. Steady meter amust. Stage & studio exp only. lrene,
2°3-221-9809

“Wtd, drmr to complete band. Hrd edge grooves. R&B
wocs. Funk style. Bekng vocs & versitity a must. Electrncs
a plus. 818-980-1945; 818-951-1754

-Wtd, tastfl, aggrsv drmr for meldc rock band. Not metal.
Fzmld singr. Lkg for people who are easy to wrk with. 310-
816-0564

-2ep, Floyd type rock grp wiheavily orchestrated music
sks drmr w/his own uniq vision of what his instrumnt is
capable of. 818-241-4435

arientdstyle. Percussnknowledge, tribalbeats & undergrnd
atrntv drm sampling, chops a must. Pkg to PO Box 9645,
Fountain Valley CA 92708-9645 .

«Fem drmrwid for all fem band. infl PJ Harvey, Breeders,
Nelissa Ethridge, Diggable Planets. Under age of 23. Jill,
£18-368-6757

-Fem drmrwid for Inland Empire based orig, altmtv, pop
tand. Have PA, sngs. 909-948-0635

- Gd drmr wid for altrntv band w/punk, psychdic infl. Must
t 3 hrd httng, solid, dedictd. Robent, 310-452-1003
«3utt/singr/sngwrir forming psychdic pwr pop trio. Nd
c-mr. Have sngs. 24 hr lockout, mgmt. infl by Beatles,
Cream, Who, Zep, Floyd. Mark, 818-985-9427
-Gutt/singr/sngwnir kg for drmvbs teamto start new band.
Crand Canyon hvy grooves a must. Have rehrsl, PA, multi
trk recrdng. Tim, 818-783-9720

«Gult/singr/sngwnr, coolest tunes. Lkg for drmr to form
r 2xt platinumband. Styles fike Lemonheads, SoutAsylum,
hirvana. 213-851-1342

*HR band sks drmyr. Call Andy, Stu or Dave, 213-664-7649
~Hrd httng drmr ndd for hrd rocking cntry proj. Infl Travis
Tritt, Aliman Bros. Call Marshall, 310-575-1500

+Hrd httng groove zombie for hvy shred g»g. WiHIlywd
sudio. No wives, no speed. Infl A/Chains. 213-654-6928
*LUNATIC FRINGE sks drmr. 213-878-2291

-MR RUDE in Fresno, sks hrd hitng. hvy grooving drmr ala
~lice, Guns, Crue. Quit your day job. Call Kevin, 209-275-
1153

-Musicns wid to sub/ill-in w/4 pc ensemble in Hilywd
Frotestant church. Guit, percussn, keys, bs & horns.
Feaders prefd, various contmpry styles. No pay but gnt
tz2llowship. Call lor auditn. Mark or Sonia, 213.938-9135

IN‘N-OUT
X\ BURGER
That~ What A Hambursaer S Al Xbout

WE'RE KICKIN' OFF THE 105 DAYS OF SUMMER WITH A TRIP TO
HAWAIIL....AND ALL YOU NEED TO WIN IS A

KNAG

| =4
=]

105.5

ON YOU CAR!

IF WE SPOT YOUR CAR, WE'LL READ YOUR LICENSE PLATE NUMBER ON THE AIR!
CALL-IN WHEN YOU HEAR IT, AND YOU'LL BE QUALIFIED FOR THE GRAND PRIZE
DRAWING FOR 5 DAYS/4 NIGHTS ON OAHU! WE'LL EVEN BUY YOU LUNCH!

*

HAWAIIAN

AIRLINES
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