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The Miami issue of the Mediatrix Monthly is dedicated to the
memory of two of radio's true friends:

TODD STORZ
who started it all

and
the innovative spirit of
DICK STARR

This issue is also dedicated to the 1959 Todd Storz Disc Jockey
Convention-- a symbol of the excitement that captured us all.
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MEDIATRIX, INC
600 W. Ninth St. Suite 502 ¢ Los Angeles, CA 90015 * (213)623-2750

Roilye Bornstein
President

Dear Radio Friend:

You'll notice that this 1issue of the Monthly 1is somewhat
different from the previous four in that the contents deal solely
with the market profile, in this case Miami.

Initially the change was made to accomodate the unexpected size
of the report. 1In checking with a number of subscribers however,
it appears that the monthly profile is the overwhelming reason
for readership.

Consequently, we're considering expanding the prcefiles and
devoting our exclusive attention to them in the future. As
always, the decision is up to you. Please take a moment to write
or call and let us know if you'd prefer larger profiles, the
additional features we now include, or radio related topics with
which we have not dealt as yet.

Next month's issue, Tampa, will contain the features previously
included: Find File, Positioning For Profit, and the conclusion
of the two part combined Economic Insight and Question Of The
Month. What we do beyond that will be determined by your
response.

If you're going to be at the NAB, why not stop by and let us know
personally. We'll be at the Marriott in Allied Broadcasting's
suite, #3228. The folks at Allied are long time friends who are
going to attempt to help us with subscription growth.

To that end I'm happy to note that the good news 1is our
subscribers have doubled since our first issue. Of course the
bad news 1is that we're still far from profitable. S50 please
continue to spread the word! Again, subscription blanks can be
found in the back of this issue. Do pass them along to a friend,
and let them know how committed we are, morally and economically
to the future of this venture.

Speaking of which, the future beyond next month's Tampa issue
includes New Orleans and Seattle, both markets hnhave been
seconded by several subscribers-- Seattle in particular, since
we mentioned them last month. We've still got New York scheduled,
and now, due to your demand, we will include Chicago before
year's end. The rest, of course, is up to you.

And it's you I thank, sincerely, for your continuing interest and
support.
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Current Arbiron Ratings in the Miami Metro
(Mon.-Sun. 6AM-Mid., 12+ AQH Shares)

Station Fall '85 Winter '86 Spring '86

WLYF
WSHE
WQBA-AM
WHYI
WHQT
WJQY
WNWS
WAXY
WCMQ-FM
WEDR
WIOD
WINZ-AM
WKQS
WAQI
WINZ-FM
WPOW
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WCMQ-AM
WSUaA
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WRBD
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WTHM
WRMF
WEAT-FM
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All audience estimates contained on this page are copyrighted 1986
by The Arbitron Company and may not be quoted or reproduced without
the prior written permission of Arbitron.
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Rated Outlets in the Miami Metro by Format Classification

Adult Contemporary
WAIA-FM (Soft Rock)
WAXY-FM
WIQY-FM (Format 41)
WLVE-FM
WMXJ-FM (Classic Hits)
WRMF-FM

AOR
WSHE-FM

Classical
WTMI-FM

Contemporary Hits
WHQT-FM (CHR/urban)
WHYI-FM
WINZ-FM (CHR/AOR)
WPOW-FM (CHR/urban)

Country
WKQS-FM
WQAM-~-AM

Easy Listening
WEAT-FM
WLYF-FM

News/Talk
WINZ~-AM
WIOD-AM
WNWS-AM

MOR/Nostalgia
WEFTL-AM
WKAT-AM

Spanish
WAQI-AM
WCMQ-AM-FM
WOCN-AM
WQBA-AM-FM
WRHC-AM
WSUA-AM

Urban/Black
WEDR-~-FM
WMBM-AM
WRBD-AM
WTHM-FM

Block Programmed
WVCG-AM
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AM

560
610
710
790
940
1080
1140
1210
1260
1360
1400
1450
1470
1490
1550

FM

92
93.
93.
94.
96 .
97.
97.
98.
99.
99.
100.
101.
102.
103.
104.
105.
105.
106..
107.
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The

completes necessary

(G20 BN G R G BN B2 RN |

Rated Outlets

WQAM
WIOD
WAQI
WNWS
WINZ
WVCG
WQBA
WCMQ
wsua
WKAT
WFTL
WOCN
WRBD
WMBM
WRHC

WCMQ
WTMI
WLVE
WINZ
WPOW
WAIA
WRMF
WTHM
WEDR
WKQS
WHYI
WLYF
WMXJ
WSHE
WEAT
WHQT
WAXY
WJQY
WQBA

Ganett

10
50
25
50
50
50

e S N )

41

96

96

96

100
98

100
1.1
70

100
100
100
100
100
100
100
100
100
100

tower

kw
kw
kw
kw
kw
kw
kw
kw
kw
kw
kw
kw
kw
kw
kw

kw
kw

kw
kw

kw
kw
kw
kw
kw
kw
kw
kw
kw
kw
kw
kw
kw
kw
kw

is

in the Miami Metro by Dial Position
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/
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25 kw
10 kw
10 kw
2.5 kw

500 w

300
1006

1006
1006

1006
790
1350
462
175
980
1006
813
1006
1006
520
1006
1049
1024
500

DA-2
DA-2
DA-2
DA-2
DA-2
DA-2
DA-N
DA-2
DA-2
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ft.
ft.
ft.
ft.
ft.
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ft.
ft.

ft.
ft.
ft.
ft.
ft.
ft.
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Gannett)
Gannett)
Gannett)
Gannett)
10)
Malrlte)

Candelabra)
Gannett)
10)

Gannett)

Gannett)

moving to Malrite)
Gannett)
Candelabra)
Candelabra)

temporarily at half power until Harris
changes in the antenna configuration. Full
power should be achieved by mid September.
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Alphabetical Listing of Rated Outlets in the Miami Metro

WAIA-FM (Miami)

1401 N. Bay Causeway

Miami, FL 33141

(305) 759-4311

VP/GM Bob Reich

PD Mary Catherine Sneed
Group Owner Cox

WAQI-AM (Miami)

2960 Coral Way

Miami, FL 33145

(305) 445-4040

GM/PD Armando Perez-Roura

WAXY-FM (Ft. Lauderdale)
1975 E. Sunrise Boulevard
Ft. Lauderdale, FL 33304
(305) 463-9299

VP/GM Douglas Donoho
Exec. Dir. Pgm Rick Shaw
PD Kenny Lee

Group Owner RKO

WCMQ-AM-FM (AM, Miami Springs; FM, Hialeah)
1411 Coral Way

Miami, FL 33145

(305) 854-1830

Pres/GM Herbert S. Dolgoff

PD Betty Pino

WEAT-FM (West Palm Beach)
2406 S. Congress Avenue
West Palm Beach, FL 33406
(305) 965-5500

GM Jim Connor

PD Paul Dunn

Group Owner Curt Gowdy

WEDR-~FM (Miami)

1437 NW 35th Street
Miami, FL 33142

(305) 633-1487

Pres/GM Jerry Rushin
PD Leeo Jackson
Group Owner Dee Rivers
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WETL-AM (Ft. Lauderdale)
Box 70310

Ft. Lauderdale, FL 33307
(305) 485-4111

VP/GM Bill Wheatley

PD Mike Roberts

WHQT-FM (Coral Gables)

377 Alhambra Circle

Coral Gables, FL 33134

(305) 445-5411

VP/GM Chuck Goldmark

Ops Mgr Duff Lindsey

Group Owner EZ Communications

WHYI-FM (Ft. Lauderdale)
2741 N. 29th Avenue #300
Hollywood, FL 33020
(305) 925-7117

Pres/GM David R. Ross
VP/Pgm Robert W. Walker
Ops Mgr Tony Novia

PD Rick Stacy

Group Owner Metroplex

WINZ-AM-*M (AM, Miami; FM, Miami Beach)
4330 NW 207th Drive

Miami, FL 33055

(305) 624-6101

VP/GM Gary Lawrence

FM PD Gabe Baptiste

AM PD Marc Kuhn

Group Owner Guy Gannett

WIOD-AM (Miami)
1401 N. Bay Causeway
Miami, FL 33141
(305) 759-4311

VP/GM Bob Reich

PD Jere Sullivan
Group Owner Cox

WJIQY-FM (Ft. Lauderdale)
2100 NW 21st Avenue

Ft. Lauderdale, FL 33311
(305) 484-8107

GM RW Skip Schmidt

PD Ray Schilins

Group Owner Amaturo
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WKAT-AM (Miami Beach)
1759 Bay Road

Miami Beach, FL 33139
(305) 531-8181

VP/GM Howard Premer
PD Jack McDermott

WKQS-FM (Boca Raton)
9881 Sheridan Street
Hollywood, FL 33024
(305) 431-6200

VP/GM Jeffrey Greenhawt
PD Bob McKay

Group Sunshine Wireless

WLVE-FM (Miami Beach)
194 NW 187+h Street
Miami, FL 33169

(305) 654-9494

VP/GM Dean Goodman

PD John Moen
Group Owner Gilmore

WLYF-FM (Miami)

20450 NW 2nd Avenue

Miami, FL 33169

(305) 653-8811

VP/GM Dennis P. Collins

PD Larry Travers

Group Owner Jefferson Pilot

WMBM-AM (Miami Beach)

8l4 First Street

Miami Beach, FL 33139

(305) 672-1100

VP/GM Edward Margolis

PD Abraham Thomas (acting)

WMXJ-FM (Pompano Beach)
3000 N. 28th Terrace
Hollywood, FL 33020
(305) 731-4800

VP/GM James R. Butler
PD Cliff Blake
Group Owner Sconnix
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WNWS-AM (South Miami)

20450 NW 2nd Avenue

Miami, FL 33169

(305) 653-8811

VP/GM Dennis P. Collins
Ops Mgr Lee Fowler

Group Owner Jefferson Pilot

WOCN-AM (Miami)

1779 W. Flagler Street
Miami, FL 33135

(305) 649-1450

VP/GM Maria Perez-Roura

PD Jorge Luis Hernandez

WPOW-FM (Miramar)

8350 NW 2nd Avenue #300
Miami FL 33169

(305) 653-6796

VP/GM Greg Reed

PD Bill Tanner

Group Owner Beasley-Reed

WQAM-AM (Miami)

9881 Sheridan Street
Hollywood, FL 33024

(305) 431-6200

VP/GM Jeffrey Greenhawt

PD Gene Bridges

Group Owner Sunshine Wireless

WQBA~AM-FM (Miami)

2828 Coral Way

Miami, FL 33145

(305) 441-2073

VP/GM George C. Hyde

AM PD Julio Mendez

FM PD Jose Luis Rodriguez
Group Owner Susquehanna

WRBD-AM (Pompano Beach)
4431 Rock Island Road

Ft. Lauderdale, FL 33319
(305) 731-4800

Owner/GM John Ruffin, Jr.
PD Charles Mitchell
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WRMF-FM (Palm Beach)

1500 N. Flagler Drive

West Palm Beach, FL 33402
VP/GM George Mills

PD Russ Morley

Group Owner Fairbanks

WRHC-AM (Coral Gables)
330 SW 27th Avenue

Miami, FL 33135

(305) 643-1121

Pres/GM Salvador Lew
Pgm Co-ord Ricardo Jorge

WSHE-FM (Ft. Lauderdale)

3000 SW 60th Avenue

Ft. Lauderdale, FL 33314
(305) 581-1580

VP/GM Charles Bortnick
VP/Pgm Rick Peters

PD Michael Dalfanzo

Group Owner TK Communications

WSUA-AM (Miami)

2100 Coral Way

Miami, FL 33145
(305) 285-1260

VP/GM Enrique Landin

PDs Susy Rabre & Carlos Grillone

WTHM-FM (Goulds)
20938 S. Dixie Highway
Miami, FL 33189

(305) 253-4393

VP/GM Fred C. Jacob
PD Frank Walsh

WIMI-FM (Miami)

2951 S. Bayshore Drive

Miami, FL 33133

(305) 443-5251

GM Steven Krakow (acting)
VP/Ops Alvis Sherouse

WVCG-AM (Coral Gables)
377 Alhambra Circle
Coral Gables, FL 33134
(305) 445-1080

VP/GM Mark Thomas

PD John Latsko
Group Owner Statewide
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MARKET PROFILE: Miami

The old adage that "ignorance is bliss" is misleading at best.
Often, ignorance leads to decidedly non-blissful conditions;
hatred, and fear among them. The misconceptions about Miami have
branded it a no-mans land, with little interest to any but the
lowest common denominator of existence.

Pretty heavy stuff, considering that Birmingham just surpassed
Miami in murder rate. As one newsman Jjoked, 'Come on Miami, you
can do it. Do you want to see Miami Vice move to Birmingham,
Alabama?' (see page 78). His humor puts it all into perspective.
(And by the way, Miami in the '60s was also ranked in that same
elite high crime group.)

Little has changed. And everything has changed. And the irony in
Miami's metamorphosis is that as Miami and Ft. Lauderdale, from a
geographical standpoint have grown into one cohesive land mass
with nothing but an imaginary border separating Dade and Broward
County; from a sociological perspective, the two areas today are
considerably further apart than they were 30 years ago.

Miami in the '50s and '60s was a mixture of native Floridians,
predominantly of Southern Baptist descent, a relatively small
black population, and an overwhelming group of transplanted
northerners, specifically from the Mid Atlantic states and
largely of Jewish background; not to mention the burgeoning group
of "snow birds", residents of the North seeking a season of sun,
causing the population to predictably swell from March through
October, particularly on Miami Beach.

"The Beach" at that time was still a haven of tourism, catering
to the crowd with glittering hotels presenting glamourous
nightlife. From the Fountainbleu to the Diplomat (the Broward
County execption to this largely Dade phenomenon), names the
likes of Frank Sinatra would entertain nightly.

The early Cuban immigrants found in the '60s represented that
country's upper echelon, bravely arriving with little more than
the clothes on their backs, giving up a life of wealth for the
prospect of freedom. True to their nature, they became
immediately productive. Former doctors, lawyers, and other
professional people set themselves up in new lucrative ventures.
S.W. 8th Street, largely abandoned by Miamian's, became their
headquarters as "Calle Ocho" began to flourish with a culture
unknown to residents outside the small area.

The idea of sectionalization was one accepted for years in Miami.
Even the "restricted" communities, long abandoned by many cities,
still stood firm. Bal Harbour, Bay Pointe, La Gorce Island on
Indian Creek, and other areas were off limit to the majority.
Even Miami Beach prohibited blacks at night. To that end, Miami
was still a working part of the South in the mid '60s.

\N
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The black community, though small, was tight knit, with the
infamous ghetto being "Liberty City" (N.W. ©54th Street). Blacks
in better economic positions found homes to the north in Opa
Locka; centrally in Allapattah; south in parts of Coconut Grove;
and further south in Richmond Heights and Goulds.

Year round Miami Beach residents were in drastic contrast: from
the economically impoverished aging community of South Beach, to
the affluent home owners on the Islands that dotted the
Intracoastal Waterway, with both groups sharing their Jewish
heritage.

Some of the affluent Miami Beach families formed the base of the
newly constructed "Skylake" region of North Miami Beach in the
early '60s, differing in ethnicity from largely protestant
upscale areas such as Miami Shores and Coral Gables.

The traditional middle class white Southern Baptist sections were
typified by areas such as Perrine and Hialeah. Hialeah was truly
an entity all its own, a throwback to the Miami of days gone by
(now predominantly Cuban) with its own street numbering system
that 1is still a mystery to the county at large, bordered by the
slightly more affluent airport area of Miami Springs.

Miami's growth 1in the '60s was mostly southward, as upwardly
mobile families began to inhabit Cutler Ridge and like
developments amongst Perrine. The area's first indoor mall,
"Dadeland" on N. Kendall Drive was constructed as a showplace to
meet the newcomer's shopping needs.

North Dade County grew as well, though the target there was the
less affluent homeowner. Areas such as Carol City were among the
first 1integrated neighborhoods-- not so much out of social
conscience as affordability. West Miami continued to be a largely
middle class white neighborhood, and growth there, though not
tremendous, was due in no small ‘part to the Palmetto Expressway.

In the mid '60s, Miami had two major highways. The North South
Expressway, (today I-95) which ran from the Cloverleaf (today the
Golden Glades Interchange) to US-1, Jjust south of downtown; and

The Palmetto Expressway, which also began at the Cloverleaf,
headed West, and then curved South, paralleling the North South

and continuing further into South Miami. Since the North South
predominantly ran through a lower middle class portion of Miami,
growth due to its emergence was minimal. The Palmetto, on the

other hand, traversed largely uninhabited areas, which began to
grow into desirable communities including (in the latter '60s and
early '70s) Miami Lakes.

www americanradiohistorv com
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Broward County, centered around Ft. Lauderdale, to a great extent

was another world. From a radio standpoint, South Florida was
much 1like the rest of the nation in the '60s. FM meant little.
And from signal standpoint, AM meant trouble. First, Florida is
not a haven of ground conductivity, but more important, the

vastly different signal strengths of 1local stations made
competition in this spread out area dependent largely on coverage
--even more so than in other markets.

For a number of years, Miami and Ft. Lauderdale were treated as
two separate entities. When the combined book emerged (in
addition to the separate reports, still generated in the '60s and
'70s), facilities able to cover both counties gained an unfair
advantage. Infact, there was no Broward County AM licensee able
to fully penetrate Dade. The reverse was not true. WQAM
blanketed the two counties as did WIOD, for instance.

The Broward County landscape, like Dade, in the '50s and '60s was
highly pocketed, and rapidly growing. While Miami had long been
a major entity, Ft. Lauderdale grew into one. From a smaller
city, a major metropolitan area sprang. With that growth came an
influx of new residents, though the ethnicity level remained
relatively low. Beyond pockets of blacks, and a largely rural
farming area to the West known as Davie, the majority of the
County housed middle and upper middle class white protestants.

If for no other reason than zoning, Ft. Lauderdale Beach bore no
resemblence to Miami Beach. Geographically unconnected (Miami
Beach, eminating at First street, continues through Surfside, Bal
Harbour, Haulover, Sunny Isles, and Golden Beach at the county
line connecting with Broward's Hallandale Beach, Hollywood Beach
and Dania Beach (lying just east of Broward's inland communities
bearing those names) before turning in land. Beach front land
reemerges quickly in Ft. Lauderdale at Bahia Mar, and heads north
to Palm Beach County.), Ft. Lauderdale Beach prohibits ocean
front building. Those wide expanses of public beach featured in
"Where The Boys Are" still remain today (as do many of the Easter
Break College Kids, who still appear in droves annually).

Pompano Beach, 1lies to the north of Ft. Lauderdale, as do
Hillsboro, Deerfield and at the county line Boca Raton. While
Miami contined to head south, Ft. Lauderdale's greatest growth
pattern has by far been towards the West. The '60s communities
of Coral Springs, Lauderhill and Inverarry, once at the Western
end of civilization surrounding Davie are now considered fairly
central.

The major change, perhaps, has been the migration of many former
Dade County residents, north into Broward. It is these people,
unhappy with the newly found international flavor of Miami who
are 1its worse detractors. As these former residents witnessed
Miami's growing foreign populus, largely Hispanic, they saw the
area become sociologically Latin as well 1in that it to a great
extent has become an area of have and have not-- with little
middle ground.
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Broward County today, then, is much like the Miami of 25 years
ago. The Hispanic population-- nearly 50% in Dade County, 1is a
mere 5% in Broward. Long time residents of middle class areas
are now surrounded by new communities, and new neighbors who are
culturally different.

Since the combining of these two areas several years ago (into
what 1s now the 1llth largest radio metro), the broadcaster's
mission 1is to reach and serve the two county area. And as the
future emerges, there's talk of a THREE county metro,
incorporating Palm Beach-- yet another vastly different populus.

What once was separated, not only geographically but largely
logistically, 1is now contiguous as evidenced by the emergence of
two Palm Beach facilities in the Miami/Ft. Lauderdale Book, which
brings out another interesting factor about the market at present

The overwhelming majority of all FM facilities 1in Dade and
Broward County share a common tower site. While land, eternally
flat, is conducive to FM; necessary antenna height is not readily
available. Several years ago, the "Candelabra" was erected to
meet broadcaster's needs. Now that has been largely replaced by
Guy Gannett's showplace (see WINZ-FM, page 34).

Palm Beach, in the meantime, currently has the option of
Malrite's TV 29 tower, and for WRMF which has taken advantage of
the location, serving Miami, at least in signal strength, is a
reality (see page 43 ). Like Dade and Broward, Palm Beach too is
an area of contrast. Housing the state's wealthiest residents
(usually seasonal, many of these folks <c¢laim Florida as a
permanent address taking advantage of the lack of state income
tax), Palm Beach County is also the site of significant welfare
recipients and a vast number of migrant workers.

But for now, the challenge remains a Dade/Broward one. Combined,
the area represents virtually every form of humanity, vibrating

with a formidable energy level. A level so high as to frighten
away a number of broadcasters who fail to see the incredible
opportunity and rich rewards of Miami. "Don't tell 'em that,"”

laughs one Miami Vice worker, "We have a reputation to uphold!"
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It's been said that in Miami, vyou can't tell the players without

a scorecard. (We've heard that about our profiles on occasion as
well. Therefore we have designed a "scorecard" for this one.)
After considering several options, we decided that a

chronological call letter run down by frequency might be the best
way to graphically tell the tale. What follows is the product of
memory. Ours and others. We apologize for any potential omissions.

Miami's Frequencies... And what's been on them
560 (Miami) 610 (Miami) 710 (Miami) 790 (So Mia)*
WQAM WIOD WEFTL WEUN
WCKR WGBS WNWS
WIOD WAQI
800 (Miami)* 940 (Miami) 980 (Pmpno Bch) 990 (Miami)**
WMBM WINZ WLOD WFAB
WPIP
WBSS
1070 (Crl Gbls)*l 1080 (Crl Gbls)*| 1140 (Miami) 1170 (Ft. Laud)
CP: WMUY WVCG WMIE WAVS
WVCG WQBA
1210 (Mia Spgs)* 1220 (Miami)* 1260 (Miami) 1320 (Hollywood)
WCMQ WFEC WMMA WGMA
WMBM WAME WADY
WMET WWOK WLQY
WOAH WHTT
WLTO WSUA
WCMQ
1360 (Mia Bch) 1400 (Ft. Laud) 1430 (Hmsted)** 1450 (Miami)
WKAT WEFTL WSDB WWPB
WIII WKSP
WRSD WOCN
WQDI
WRBA
1470 (Pmpo Bch) 1490 (Mia Bch) 1520 (Oklnd Pk) 1550 (Crl Gbls)
WRBD WBAY WIXX WRIZ
WTTT WEXY WRHC
WAHR
WMET
WMBM
1580 (Ft. Laud): WBRD, WWIL, WSRF
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88.5 (Sunrise) 88.9 (Miami) 89.7 (Miami) 90.3 (Ft. Laud)
WKPX WDNA WMCU WAFG
90.5 (Crl Gbls) 91.3 (Miami)* 91.7 (Miami) *
WVUM WTHS WLRN
WLRN

92.1 (Hialeah)*
WCMQ

92.3 (Hialeah)*
WHMS
WQXK
WCMQ

93.1 (Miami)
WKAT
WAFM
WKAT
WTMI

93.9 (Mia Bch)
WLRD
WAHR
WMET
WMBM
WMVJ
WGOS
WBUS
WWWL
WLVE

94.9 (Mia Bch)*

95.5 (Miami)*

96.3 (Miramar)**

97.3 (Miami)

WQAM* * WQAM WGBS WIOD
WAEZ WJHR WCKR
WOCN WMYQ WIOD
WINZ WMJ X WAIA
WCJIX
WPOW
98.3 (Goulds) 99,1 (Miami) 99.9 (Boca Raton)| 100.7 (Ft. Laud)
CP: WOOA WEDR CP: WINZ CP: WMFP
WGLY WWOG WMJR
WTHM WKQS WLQY
WHYI
101.5 (Miami) 102.7 (Pmpo Bch) 103.5 (Ft. Laud) 105.1 (Crl Gbls)
WWPB WRBD WWIL WVCG
WLYPF WCKO WSRF WYOR
WMXJ WSHE WEZI
WHQT
105.9 (Ft. Laud)| 106.7 (Ft. Laud) | 107.5 (Miami)
WFLM WEFTL WIGL
WIXX WGLO WJOK
WaXY WSDO WQBA
WEWZ
WWJF
WJIQY
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b indicates frequency change as follows:

800 was dropped when Rounsaville moved to 790 in 1960.
1070 was dropped when WVCG moved to 1080.
1220 was dropped when WCMQ moved to 1210 in 1985.
91.3 was dropped when WLRN moved to 91.7 in 1966.
95.5 was dropped when WQAM moved to 94.9 in 1948.

U W N
. * & 9

** indicates dark frequencies as follows:

1. 990 Spanish language WFAB, La Fabulosa was a bit too
fabulous resulting in loss of license over a decade ago. The
ensuing fight over the frequency (with every conceivable splinter
group represented) was resolved recently with a new facility soon
to emerge in Dade County. When it does, Pompano's Blue Suede
Radio, WBSS, will be virtually wiped out in Miami, which may be a
moot point <considering its inability to <crack the current
Arbitron book. Then again, where else can you hear a direct
segue from Joe Cocker to the 4 Preps?

2. 1430 This Homestead frequency has never been known as a money
maker, though countless approaches (predominantly country) have
been tried, the most recent of which, WRBA went dark earlier this
year-- financial difficulties.

3. 94.9 In 1951, the concept of FM was hardly a haven for
profit. Consequently WQAM-AM-FM owner, The Miami Herald, did the
prudent thing by respectfully returning the "worthless" license
to the commission. It was a decade before 94.9 came alive again,
this time as WAEZ, named for owner Arthur E. 2Zucker (see
Contemporary Hits, WINZ).

4. 96.3 The 1978 FCC decision denying 96X's license is legendary
(see page 28). The Wodlinger's unusual format and windfall
profit in acquiring and subsequently selling the 1license may
likewise be put in the "legendary" category (see Contemporary
Hits, WPOW).

Also note: When CP is specified, the call letters after it were
the set stated on the construction permit only. The calls used
at sign on are found below them.
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AOR

The top of the hour ID says "She's Only Rock and Roll". It
doesn't mention that She's also the number one contemporary radio
station in South Florida, with 15 years tenure in the format. Nor
does it state that Ft. Lauderdale's WSHE is not only rock and
roll, but THE only rock and roll outlet in the metro at present.

That last fact has not escaped current competitors who look at
SHE's success with envy, attempting to gain a portion of it

while not commiting themselves totally to the approach. They
remember the relatively recent attempt of neighboring WCKO (today
WMXJ, see Adult Contemorary), and have decided against a frontal
attack. Instead, they are trying to chip away at the rock,

hoping for an additional share or two.

Who are "they"? At present they include WAIA (see AC) and to a
lesser extent WMXJ from the adult contemporary arena, while WINZ-
FM (see contemporary hits) is trying to blend the approach with
its more CHR sound. It's still very early, but for now (and the
foreseeable future) it appears WSHE remains on top.

Why? Celebrating its 15th anniversary this year doesn't hurt.
Nor does the local tenure of the airstaff, specifically PD
Michael Dalfonzo. VP/programming Rick Peters is also a well

known and highly successful South Florida entity who smiles as he
says "WSHE's always been AOR. 15 years in the format. You can't
buy that kind of tradition."

Concerning things you can buy, Peters credits the current success
in part to the station's extensive promotion campaigning which in
the last year has included 11 car giveaways and the handing out
of 2 million bumper stickers (putting the station's visibility at
an all time high-- on par with anyone in the market). The
current promos tout the soon to be won Cigarette racing boat, a
$117,000 value.

Of course, the majority of She's success can be attributed to the
on air sound which stresses creativity and mass appeal music.
Peters egquates She to a WMMR in Philly as opposed to a YSP (see
Vol. 1, No. l-- the Philadelphia Profile) with a broad based 25-

54 target. "We have an incredibly broad playlist, a large number
of currents. We will play CHR tunes as long as they're rock and
roll. We're not going to play El Debarge, for example but we

will and have played Belinda Carlyle."

She also looks at rock and roll historically, playing Buddy Holly
on occasion, for instance. Overall, the station is softer than
some AORs as Peters' music policy strictly prohibits heavy metal.
Infact he admits that the outlet would be most vulnerable to a
hard rock, heavy metal competitor (though the potential economic
success of such a move would be at best, gquestionable).
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The presentation is mature and creative, with a large dose of
specialized programming including "Psychedelic Psunday";
"Electric Lunch"; and the "She Side at 5" (where afternoon
personality/PD Michael Dalfonzo plays one side of a selected LP
in its entirety).

In addition to Dalfonzo, the line up includes Jim McBean and Skip
Herman in mornings; Nancy G., middays; Drew Townshend, evenings;
Tom Griffiths, nights and Harris Allen, overnights. A listen to
Dalfonzo's 5 p.m. hour gave us Eric Clapton as the "She Side"
(the "Behind The Sun" album was featured, and the side containing
"Forever Man" was played); followed by Peter Gabriel's
"Sledgehammer"; "The Kids Are Alright" by The Who; Danny Wilde's
"Isn't It Enough"; Journey's "Girl Can't Help It"; Peter
Townshend's "Let My Love Open The Door"; and Heart's "Nothin' At
All".

Dalfonzo was efficient, relatable and personable as he referred
to the traffic reports as "Car Wars", and informed us that the
"Rock War" at 9 that evening pitted The Beatles' "Fool On The
Hill" against Led Zeppelin's "Fool In The Rain". Touting the
sale of WSHE's "15th anniversary shirts", and backselling many of
the tunes, we felt at home with his presentation and even more soO
with the top of the hour summer song medly promo featuring a wide
range of artists followed by the affirmation "Rockin' With She
All Summer Long, 103.5 WSHE, Ft. Lauderdale/Miami."

(Mornings, by the way, were also entertaining, as Herman and
McBean have nicely filled the vacancy left by Sonny Fox's
departure to Y-100 a few years back. The duo presented several
bits, live interaction, and some excellent phone material
including the "Potato Game", where callers had to call in with a
question. The answer was "Street Pizza" (and the winner, with a
nice breakfast break thought, offered, "what do you call your pet
cat Tabby after she's been run over on the Palmetto Expressway?")

--typical AOR humor, with not so typical callers. All lucid,
most educated, representing everyone from laborers to lawyers.
Musically, it was Lover Boy's "When It's Over"; into Simple
Minds' "Alive and Kicking", followed by Jagger's "Ruthless

People"; and Billy Ocean's "Flesh For Fantasy.")

Actually WSHE was not the first AOR outlet to grace the South

Florida airwaves. That distinction belongs to WEDR (see urban).
Infact, it wasn't even the second (and that distinction goes to
WBUS, today Love 94, --see adult contemporary). Signing on on
October 18, 1971 in place of WSRF-FM's automated oldies, WSHE
became the third such outlet, (though WEDR quickly switched to
black).
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Owned by Gene Milner, the heir to the Milner Hotel chain, WSRF-
AM-FM was home to a number of colorful personalities including
the late Tommy Milner, Gene's young son who called himself Tommy
Judge, in honor of the car he drove, a GTO Judge. The firing of
PD/afternoon personality Johnny Dark, when Gary Granger came on
board and convinced the Milners to adopt a new approach, turned
out to be a blessing for Dark who quickly moved to WMYQ (see
WPOW, urban), followed by Milwaukee's WMYQ, Boston's WRKO, and
New York's WNBC. (Today he's back in Boston's with the CBS-FM
group.)

On the other hand, Granger may have been just the lifeblood the
station needed, as a modification of the format he installed 15
years ago, remains in place today. During the '70s, She was also
joined by WINZ-FM, as Zeta 4 in 1974, with WCKO following suit
not many years later.

WBUS left the format in favor of "Love 94" in the latter '70s.
1980 saw Zeta 4 become I-95. And last vyear, she's 1lone
competitor, K-102 (WCKO) magically became WMXJ.

Peters' background in South Florida reads almost as intricately.
A University of Miami graduate, he found himself at WSHE
initially in 1973, moving to Zeta 4 a year later where he
remained until joining "Love 94" in 1978. His success there
(still unduplicated to this day) in the then-Mellow Rock approach
netted him an offer to program CBS's WEEI-FM in Boston (which he
did through the changeover to WHTT). In September, 1984 he
returned to Miami, this time as head of programming for TK
Communications, which acquired WSHE and WSRF from the Milners 1in
November, 1979.

Perhaps the only thing unchanged about the FM facility since 1its

1959 sign on is its address and phone number. Still 581-1580--
in honor of WSRF's 1580 dial position, and still off of State
Road 84 in Davie, amidst a field full of towers-- seven of them,

if we counted correctly, and all part of WSRF-AM's tight night
pattern.

When Davie was still weeds (pre Nova University across the
highway-- and pre trailer park that now sits in front of the
station studios), WSRF was Broward County's top 40 voice. It was
to Broward what WFUN was to Dade (see WNWS). Both outlets were
capable of local coverage, but neither were able to penetrate the
other's county. Therefore both outlets shared a common
competitor, WQAM. And both relied on exciting promotion and a
more agressive music policy to gain audience.

By far, WSRF found itself in a smaller market situation, compared
to Dade County stations, but PD Johnny Dark was blessed with good
ears, and while some of the records he picked did not emerge as
national smashes, he was often first on product (and sometimes
"only"), netting WSRF a flavor all its own which provided Broward
County teens with a tasty alternative to the more polished "Tiger
Radio" (WQAM).
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Contemporary Hits

Y-100 remains comfortably in the five shares, where it's been
since 1last fall when WSHE dethroned it as the leading music
station in Miami (save upper demo easy listening), and like WSHE
to a certain degree, Y-100 is somewhat alone in the approach.

To be sure, three other outlets fall into this arena at present,

but none of them are adopting a true top 40 stance. Like She,
the "Y" is being fractionalized, as opposed to a direct hit. The
players are as follows: WHQT, with a decidedly urban slant;

WINZ-FM, leaning toward AOR in an attempt to share cume with both
Y-100 and She; and the newest entry "Rock'n Rhythm, Power 96".

A listen to ¥Y's music turns up a broad based, mass appeal top 40
outlet including, in afternoon drive "Come On Eileen" by Dexy's

Midnight Riders; Regina's "Baby Love"; "Don't Forget Me" by Glass
Tiger; Run DMC's "Walk This Way"; "All At Once" by Whitney
Houston; "Missing You" by The Stones; New Edition's "Earth
Angel"; "Danger Zone" by Kenny Loggins; Madonna's "Papa Don't

Preach"; and Michael McDonald's "Sweet Freedom".

Mornings provided Jermaine Stewart's "We Don't Have To Take Our
Clothes Off"; Belinda Carlyle's "Mad About You"; "Rumors" by the
Timex Social Club; Daryl Hall's "Dreamtime"; "Revolution" by The
Beatles; and Banarama's "Venus".

It becomes obvious from a scant listen that Y-100 is combatting
potential splintering by ignoring it, remaining mainstream and
acting instead of reacting. Whether this strong offense will
remain the outlet's policy is yet to be seen as the programming
reigns have recently changed hands.

Long time PD Robert W. Walker has moved himself upstairs and out
of day to day combat, concentrating more on his afternoon show.
Aggressive promotion director Tony Novia as operations manager
now oversees the daily details, while Rick Stacy comes in as PD.

For Stacy, it's actually a return to Miami, 1f you count a three
week (or was it three day?) stint at I-95, which Stacy left on
principle, returning to Orlando when he realized that the GM
would not give him the control he needed to win. That said, it
becomes obvious that at Y-100 he most likely will have that
control, so it remains to be seen exactly what direction the
station will take to return to the top.

The current line up is a good one with Sonny Fox in mornings.
Fox, who joined the outlet three years ago from neighboring WSHE

has more than held Bill Tanner's previous numbers. He's
appealing (and looks the part in publicity shots, and out on
remotes), personable and relaxed-- a veteran of many moons dating

back to his success on Philadelphia's WYSP-- and beyond. Few
remember his role with Jay Walker & The Jayhawkers years ago in
Michigan, but Fox, the consumate entertainer, lead that
immemorable band which offered your basic mid '60s Dylan fare.
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Joined by news director Ron Hersey; "Athlete's Foot" with sports;

and traffic ace, "Captain Y", Fox was warm, somewhat funny and
to the point. The highlight for us were the produced show intros
(dropped 1in throughout the morning offering) such as: "And now

live from South Florida, home of the Intracoastal Waterway, it's
time for Florida's most listened to radio show, Sonny in the
morning. I'm Sol The Security Guard, and now here he is Sonny
Fox." --Somehow we never thought of "Home of the Intracoastal
Waterway" as a major selling point, and it's that offbeat humor
that keeps "Sonny in the Morning" on track.

Middays are handled by Kathy Cruise; Paco Lopez does evenings;
Harley Davidson handles nights; Al Chio does overnights; and
Robert W. Walker remains firmly entrenched in afternoons where
he's been for well over a decade, first coming to Miami's
attention as an integral part of the original WMYQ line up (see
WPOW, below) 1in 1971 and remaining visibly entrenched in South
Florida ever since. A listen to Walker for the uninitiated can be

surprising at first. To say the least, his voice is light-- but
it's effective. He's the guy you grew up with, who never grew
up. His exuberance matches his youthful sound, as he sells you

on the fact that you've just got to win tickets to Y-100's 13th
Birthday, can't possibly touch that dial, and don't want to miss
what ever he's up to now. "I'll tell you why I'm all fired up,"
he confides as he makes us believe a routine liner, which are
hardly routine when he adds his personality to the printed copy.
“This is Robert W. Walker feeling those tones comin' on for free
tickets" --decidedly more enticing than 'Stay tuned to win'.

And win you will, as Y-100 is the yardstick by which other South
Florida stations measure promotional effectiveness. As always,
the annual Birthday Party is a major summer event. Held this
year on August 16 at Miami Marine Stadium, over three thousand
tickets were given away for a concert inclding Jermaine Stewart,
Miami Sound Machine, El DeBarge, and Expose. Additionally, over
$100,000 in cash and prizes has been allocated to your basic
"what's the last record we played?" contest.

But major cash giveaways have been a part of the station's
philosophy since day one, which occured in August of 1973. Prior
to that, the outlet at 100.7 had been WMJR, an easy listening
facility in Ft. Lauderdale's Kenann Building where Andre and Bea
Baruch did mornings.

Bought by Heftel in '73, Dick Casper, a former Bartell exec. was
brought in as General Manager, with the thought being to dethrone
WMYQ. The original <call letters Casper chose were WLQY-- he
wanted to call the station "Lucky 100". Consultant Buzz Bennett
would have none of that, so at sign on Y-100 was born and the
calls were quickly changed to WHYI, providing better graphics for
billboards and such.
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Interestingly, the original morning man was none other than Roby
Yonge, a WQAM legend who went on to New York's WABC, only to
return to WMYQ. In order to keep Roby under contract until sign
on, Y-100 actually paid him full salary for nearly a year-- which
might have been worth it if he did more than one show. As it
turned out, he didn't. After a fight with Dick Casper, Yonge
exited, making him the highest paid morning man ever. Tens of
thousands of dollars for one performance.

Bennett was aided by another WQAM/WMYQ vet, Ronnie Grant, Y-100's
first PD. (Grant, who 1left Y-100 early on to put his own
facility on the air in his home state of Mississippi, did so--
and subsequently tragically took his own life last year. A fine
broadcaster, and a good person, he is missed by all who had the
pleasure of knowing him.)

And if Y-100 was not exciting in and of itself, their kick off
promotion did the trick: Answer your phone with "I listen to the
new sound of Y-100" and you'll win $50,000", an unheard of amount
for a single winner in 1973. Needless to say, even little old
ladies in trailer parks had the slogan taped to their phones, and
it was one such lady who walked off with the first giveaway.

To say the station was an overnight sensation was not an
exaggeration. And it was in a solid position of strength when
Bill Tanner was Dbrought in over a year later. To Tanner's
credit, the station continued to build under his ten year tenure,
and to an outsider, it looked as if he were the master archetect.

But as it turned out, Y-100, 1like any good outlet, was group
effort. Tanner's exit to Washington's WASH in January, 1983 did
not weaken the "Y". Infact, the station actually rose further
after his departure. WASH, on the other hand, was brought to new
lows during Tanner's reign, from which it has yet to recover.

In so far as competition, Y-100 first faced WMYQ (which later

became WMJX, 96X), and if Y didn't put the last nail in 96's
coffin, the FCC did. After the station went dark, WINZ-FM
entered the CHR arena as I-95, with the last year bringing us
both WHQT and WCJX. Last month, WCJX became WPOW, giving Tanner

his third outlet from which to woo Miami listeners.

Ironically, WMYQ, WMXJ, WCJX and WPOW share more in common than a
format category. All four resided on 96.3. The history of the
frequency dates back to the early days of FM radio, when WGBS-FM
was the stepchild of the AM bearing the same calls, 1in honor of
owner George B. Storer (see Spanish, WAQI). Storer later gave
the FM its own identity, WJHR, and its own format. Formats,
actually, as everything from easy listening to jazz was featured
at one time or another, largely through automation.

A6,
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In 1971, Storer had the opportunity to sell the non producing FM,
and he did: to Bartell Broadcasting for $495,000 (if memory
serves). The word that Bartell would be buying reached a young
Lee Abrams, fresh out of high school and an internship at WQAM
where he learned the top 40 basics, and formed a desire to blend
those concepts with progressive music. If this sounds like the
basis for his highly successful "Superstars" format, it may well
be. And while the proposal he sent to Bartell was far from
polished, the ideas he set forth would later prove to be highly
effective.

Bartell passed on the format, but hired Lee as an airstaffer on
what was arguably the first major top 40 outlet on FM. WMYQ was
born with great fanfare (see page 121) and some strong co-
incidences. Less than two blocks away from reigning WQAM on
Arthur Godfrey Road, even the call letters bore some similarity.

WMYQ (like most early FM top 40s in the '70s) realized that its
major advantage over the AM institution of WQAM was 1its stereo
quality. Production values that were immaculate meshing with a
high energy staff, exciting yet controlled, gave Miami a sound
not heard previously.

WQAM was still dominant, as it would remain throughout the early
'70s, but turmoil was taking its toll. The entire personnel
changeover resulting from its now infamous "strike" (see Country,
WQAM), didn't hurt WMYQ, nor did the fact that both WFUN and WSRF
had inadequate signals.

Actually, as it turns out, WMYQ hurt itself. Staff turnover was
astronomical. It's been said that no fewer than 50 jocks and 12
PDs walked through those halls in its eight year history. We

can't substantiate that figure, though we have little reason to
doubt it. The Q's first PD, Al Casey, was a reasonably good one,
and under his direction the station beat all expectations,
resulting in his promotion to St. Louis' KSLQ.

Other notable programmers included Jack McCoy, Kris Eric Stevens,
Robert L. Collins, and Jerry Clifton to name four. Jocks of note
are many including Bobby Rich (fresh from Davenport's KSTT,
another infamous revolving door at that time); and Malrite
national PD Jim Wood, among a cast of dozens. If you're reading
this in a radio station, walk up and down the halls. You'll find
someone who worked at WMYQ, or WMJX as the station later became
in an attempt to freshen its image. Image freshening, even an
ownership change (Bartell was assumed by Charter 0il) didn't help
and in 1978, the FCC had something to say about the station's
practices...

al.
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RADIO T-V AND GENERAL

(WASHINGTON) -- A FEDERAL C(MMUNICATIONS CQMMIs. ION ADMINISTRATIVE
LAy~ JUDGE DENIED A LICENSE RENEWAL WEDNESDAY TO MIAMI RADIO >TATION
WaM-J-X F-, CLAIMING ITS HANDLING OF CONTESTS VIOLATED F-C-C RULES.

JUDGE THOMAS FITZPATRICK SAID THE OWNER, BARTELL BROADCASTING OF "
FLORIDA INCORPORATED, BROADCAST FALSE, MISLEADING AND DECEFTIVE
INF ORMATION ABOUT CONTESTS CONDUCTED BY W=M=J-X.

HE ALSO SAID NEWSCASTS ABOUT THE STATION-CONDUCTED CONTESTS WERE
DISTORTED.

FITZPATRICK ALSO FOUND THAT BARTELL OVERCHARGED 20 ADVERTICERS
{9-HUNDRED-59 DOLLARS FOR COMMERCIAL ANNOUNCEIMENTS NOT BROADCAGT.

“THE JUDGE NOTED THAT IN 1974 THE F-C-C ADMONISHED BARTELL FOR A
STATION CONTEST WHICH GFFERED A ''MASSIVE'' TREASURE WHEN THE PRIZE
ACTUALLY WAS SUBSTANTIALLY LEsS THAN THAT.

FITZGERALD SAID A STATEMENT BY GZORGE WILSON, CHIEF EXECUTIVE
FFICER OF BARTELL, PRQMISED TO GUARD AGAINST SUCH ACVYIVITY.

BUT SHORTLY AFTER THIS, THE JUDGE SAID, THE STATION INAUGURATED
SEVERAL CONTESTS WHICH MISLED THE LISTENING PUBLIC INTO BELIEVING
THAT ONE-THOUSAND DOLLARS CASH COULD BE WON WHEN NO SUCH PRIZE UA4S
BEING OFFERED,

THE JUDGE SAID TMIS WAS SHEER AND UNADULTERATED FRAUD ON THE
LISTENING PUBLIC.

ANOTHER PRQ1OTION,THE JUDGE SAID, INVOLVED MISLEADING NEWSCASTS
CONCERNING A *'DEVIL'S TRIAMSLE TRIP'' PRQIOTION AMD ''FIND GREG GREY
AUSTIN COUTEST.'

THE DECISION IS EFFECTIVE IN 50 DAYa UNLESS THERE IS AN APPEAL OR
THE COMMISSIGN DECIDES TIE REVIEW IT.

AP-NA-0119 OLO4AES \/\3/ 18

AD
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The frequency went dark on Feb. 15, 1980. And like most dark
frequencies, 96.3 was in great demand. In 1985 when an original
field of 60 applicants was whittled down to a handful, Connie
and Mark Wodlinger did the prudent thing: they bought out the
competition, and so it was that Kansas City based Wodlinger
Broadcasting (Mark made a small fortune from the sale of KBEQ,
and later he and wife Connie purchased Leavenworth's KZZC, ZZ 99)
became the licensee of 96.3 (this time around allocated to
Miramar) for $2.95 million in May of '85.

Be generous, add a million or so for equipment and expenses and
you're still under $4 mil-- considerably less than half of the
over ten million dollar price tag that Beasley swallowed to
assume the outlet less than a year later.

96.3 under the Wodlingers again became 96X, this time as WCJX.
The programming was designed to create immediate attention-- and
it did. The top 16 songs were played repeatedly, and on schedule
--a schedule that appeared regularly in the Miami Herald, and was
overseen by Todd Chase, who at the time of WMYQ's original
emergence, was one of the WQAM staffers on strike (see page 48).

Actually, the results garnered by WCJX were not all bad. The
repetitive format debuted with a 2.0 in the fall, dipped to a 1.5
and came back this spring with a 2.3, Jjust prior to the

announcement that 96X would become "Power 96", the highly
effective handle used throughout the country, predominantly on
urban and CHR outlets. (What's of passing interest is the choice
of call letters, WPOW, especially when placed next to Miami.
MIAmi's POWer might Jjust give one to wonder if we weren't
engaging in another war.)

The war in which WPOW is entrenched, 1is far too early to «call.
Infact, during the week we caught them, their new approach was
found only in on air mentions. Produced promos narrated by the
highly recognizable voice over talent responsible for the
resonant 1island accent heard on a recent soft drink campaign,
proclaimed: "We are now 1in the midst of plans for a very
different radio station. In just about a week you'll hear a
different radio, Oh but I can't tell you yet. We need your
ideas for at least another week. What kind of music shall we
play? What kind of deejays do you like? Give us your ideas at
550-9696. Just one more thing. Please don't ask us to continue
this-- this, 96X."

Interesting concept, though we've got to wonder about its impact.
It would seem to us that listeners of 96X did not hold it in the
same distain that the promo purports. Few people turn on
stations they don't like, do they? And we didn't see any off
air advertising enticing new folks at the time that promo
schedule ran.
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With Beasley and WPOW came part owner/GM Greg Reed, and Bill
Tanner. Tanner had just been released from WHQT (where he went
after exiting WASH in January, '85) and while his contract there
prohibited him from airwork, it did not address programming. At
this point then, Tanner remains on EZ's payroll while he merrily
programms Power 96. It's expected that in January when his on
air non compete runs out he'll join the morning show currently
being handled by Mindy Frumkes and Mark Moseley.

Following that duo is long time Tanner associate Cramer Haas in
middays; with the infamous "Cox on the radio", Don Cox, 1in
afternoons; Dennis Reese in evenings; Eric Ward on nights; and
Gino Reyes, overnights. Also joining Power, as MD, 1is Colleen
Cassidy who has performed that function for Tanner at Y-100, WASH
and WHQT.

Though the music now is decidedly different from the last week of
WCJX that we caught; it appears that the concept could be placed
between the more urban sound of WHQT, and the more mass appeal Y-
100. In affirmation of the approach, the station van boasts the
"Rock 'n Rhythm" slogan. What excitement Power may create, 1if
any, remains to be seen, but if Don Cox's first broadcast is any
indication, the folks at Beasley should be happy.

Cox, of course, is one of Miami's infamous bad boys. His arrest
on cocaine charges is well known, as is his beating, last year,
allegedly for speaking out on payola. Some focus group reports

hold him in a bad light, but like the old publicity adage, any
light 1is better than no light. Many question his image, some
question his talent, but all recognize his name.

The fact that he was going to kick off the new format atop the
well known Coppertone billboard on I-95 at the Golden Glades
interchange was not particularly worthy of much local press in
and of itself. The Coppertone board draws attention because of a
mechanical dog which bobs its head up and down, holding a little
girl's bikini pants in its mouth, covering and uncovering her
untanned bottom. The gimic board has been a part of the Florida
landscape (originating downtown) forever.

And never has it done any damage to anyone-- save Cox, who
distracted by 1lightening, walked into the path of the dog,
receiving a cut needing seven stiches (after which he resumed his

broadcast.) With a kicker like that (no pun intended), the story
was 1irresistable to the local papers who gave the sign on
the kind of press that money can't buy. To say Tanner leads a

charmed life, is an understatement at this point.

(For the record, the titles heard during WCJX's last week

included "Can You Feel The Beat"; "Higher Love"; "Papa Don't
Preach"; "Manic Monday"; "Walk This Way"; "Two Of Hearts";
"Sledgehammer"; "Neutron Dance"; "Rumors"; and "We Don't Have To
Take Our Clothes Off" in afternoons. Mornings gave us "All At
Once"; "A View To A Kill"; "Roaches"; "Separate Lives"; "Two Of
Hearts"; "The Greatest Love"; "Higher Love"; and "Axel F".)
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WHQT's contemporary debut came with Tanner's arrival in January,
1985 and a large piece of irony. Just prior to WHQT, the station
had been WEZI, programmed by John Moen. Moen was released by EZ
when Tanner was hired to return to South Florida from WASH.
Moen, 1in turn was hired to return to Washington (where he had
been group PD for United prior to joining WEZI) to program WASH!
(And to make matters more interesting, Moen is now back in town,
programming "Love 94" (see Adult Contemporary).)

The history of WHQT's 105.1 dial position had been a relatively
calm one until the '80s. Signed on by George Thorpe as classical
WVCG-FM, it garnered its own stately identity under owner Ted
Niarhos in the '60s as easy listening WYOR, in upscale Coral
Gables. 1Its first owner of national note was Broad Street, which
purchased the Miami Combo in 1976 (see Block Programming, WVCG)
at the request of Insilco, which had acquired about a third of
Broad Street's stock. Insilco's then chairman was interested in
radio and was willing to put forth the capital to buy these
particular outlets, which Broad Street held until their 1983
sale. The AM went to Statewide, the FM to EZ.

The initial plan of attack was adult contemporary for WYOR-turned

-WEZI (EZ 105). Moen did a credible job, but the station was far
from the success EZ Communications had invisioned, so in January
of '85, Tanner was brought on board to create "Hot 105", a

particularly interesting decision considering that the EZ exec.'s
were privy first hand to the sound of WASH under Tanner.

The approach could probably best be described as a top 40 based
urban station (as opposed to Power's urban based top 40), with
WEDR taken for granted (see urban), as Y-100 and I-95 became the
primary targets.

To that end, it may well have been the addition of WHQT that
caused I1-95 to change its direction (described below) over the
past year, though Y-100 is still firmly positioned on top. As
for black/urban WEDR, it has managed to hold its own.

Tanner's debut book, Spring '85, was an impressive 3.9-- ahead of
WEDR's 3.5, but far behind Y-100's 7.3. I-95 had a 5.2. The
Fall numbers had him remaining flat, with WEDR jumping past him
to a 4.2, Y-100 dipping to a 5.1, and I-95 falling to a 3.5.

The winter book was not as hopeful. WHQT fell to a 3.3, which
kept it behind WEDR (which also fell, to a 3.8), Y-100 (which
rose to a 5.7) and WINZ-FM (flat at a 3.5). Among contemporary

and urban stations then, with the exception of WCJX, "Hot 105"
was in last place.

EZ opted to release Tanner from his contract (though the station
rebounded handsomely this spring to a 4.9). XHRM San Diego PD

Duff Lindsey was brought in, and it was his handiwork we heard
during our listens.
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Musically, "Hot 105" treated us to El DeBarge's "Love Always";

Peter Gabriel's "Sledgehammer"; "Point Of No Return" by Nu Shooz;
"There'll Be No Sad Songs" by Billy Ocean; "Rumors" by the Timex
Social Club; SOS Band's "Borrowed Love"; and "Diamond Girl" by

Nice and Wild, in afternoon drive.

Mornings produced "Sledgehammer"; Lionel Richie's "Dancin' On The
Ceilin'"; "The Heat Of Heat" by Patti Austin; Michael McDonald's
"Sweet Freedom; and "Baby Love" by Regina, amidst the personality
of G. Michael McKay, and the annoying sounding giggle of his
sidekick, a female called Ferarri.

Listening to her, our first impression was that someone had told
her that her laugh was infectious (as are most viruses which we
would have much preferred to battle than listen to her). We
hoped it was poor stage direction, but quickly gave up when it
became apparent she could not tell time. It's 4 before 7 said
G. Michael McKay. 7:04 chimed in Ferrari. (McKay, showing great
restraint, simply corrected her.) She as always, laughed. The

only thing missing was Bill Tanner, who had been there until
recently, and infact, hired the pair.

Cedric Hollywood continues in middays; with Bad Bobby 1in
afteroons. Bo Griffin does evenings; Freddie Cruz handles nights;
and Sandy Thomas pulls down overnights.

Promotions? The liners say it all: "Hot 105, Bad Bobby with the
name of another hot money song to listen for, for a hundred and
five Dbucks in hot cash and a key for your chance to win one of
four Suzuki Samuri's. The song is Easy Daily, "Say It, Say It".
Caller ten with your hot card from Hot 105."

Positioning? The liners suffice here too: "Hot 105 1is South
Florida's Fresh Music Leader, with hot new Strong Songs from
Janet Jackson, DeBarge, Five Star, and Bob Rosenberg's Run DMC
Hot Mix. Hot 105, South Florida's Fresh New Music Mix."

At this point, Hot 105, 1is less worried about the potential
impact of Tanner at Power, and more concerned with the ultimate
goal, beating Y-100. They're bouyed by recent Birches, and are
betting that a consistant approach of being first on product will
turn the tide.

At "95 INZ" as WINZ-FM is now known, the target is also Y-100--
and WSHE. Unlike Power and Hot, which position themselves
between urban and CHR; 1INZ falls between CHR and AOR. The
thinking there we assume is the lure of a large pot of gold on
either end of that spectrum (SHE's impressive numbers, and Y's
perennial success). Whether that combination can yield a winner
in South Florida remains to be seen.

The history of WINZ's 94.9 dial position is a rich one dating
back to 1948 when WQAM-FM occupied the spot, moving there from

95.5. Going dark three years later in 1951, the frequency was
once again activated in 1962 when Arthur E. Zucker debuted WAEZ.

A
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How to describe the sound of "Ways"? Actually, it was best

said by author John D. McDonald in "The Quick Red Fox", the
Travis McGee novel published in 1964. McGee was a mans man, a
lady killer, and a competant detective, of course. Living in

style in a houseboat docked at ritzy Bahia Mar in Ft. Lauderdale,
McGee talked of his new stereo system including a new pair of AR-
3's; Fisher amplifier and a Scott tuner, locked into WAEZ which
was broadcasting the Columbia recording of Bernstein conducting
the Shostakovich Fifth.

That about sums it. Of course, location was important here too,
WAEZ was housed in showcase studios in the lower lobby of Miami
Beach's Deauville Hotel, for all to admire, or at least notice.
And so it was, until Ed Winton needed an FM counterpart for WOCN
(see Spanish) in 1967. As WOCN-FM, it served nicely until its
1972 sale to WINZ-AM owner Rex Rand, (see News/Talk, WINZ) who
promptly sold the combo to Maine based Guy Gannett.

After some brief attempts at adult formats, WINZ-FM on February
4, 1974, became progressive "Zeta 4", which it remained until the
close of the '70s when I-95 emerged under Keith Isley. Actually
I-95 gave Y-100 a run for its money-- particularly in Dade
County. A Hispanic only breakout in the early '80s showed 1-95
the overwhelming choice of Cuban teens, for instance. The return
of 96X and the emergence of Hot 103, however, did much to usurp
that position, as the station gquickly fell from a 5.2 in the
Spring of '85, to a 3.5.

GM Stanley Cohen at the time decided something needed to be done,
and it was then that Rick Stacy made his brief appearance,
leaving quickly when it became obvious that Cohen was not ready
to make wholesale changes. Cohen has since left, replaced by
Gary Lawrence, with Gabe Baptiste, from co owned KKZX, Davenport,
in as PD.

The current line up includes Roger Cary in mornings; Jean Cashman
in middays; Al Carson, afternoons; Earl the Pearl, evenings;
Rockin' Ron, nights; and George Corey, overnights; with Ace Young
as news director, and Mark Shands doing swing shifts and serving
as music director. At this point the time slots are still
temporary as Carson, who normally handles nights, is filling the
afternoon drive slot until it is decided who will permanently
replace Don Cox now that he has left for Power 96.

The music mix in afternoons included The Jets' "Crazy For You";

Peter Gabriel's "Sledgehammer"; "Games People Play" by the Allen
Parsons Project; Jagger's "Ruthless People"; "Along Comes A
Woman" by Chicago; Journey's "Open Arms"; "Don't You Forget About
Me" by Simple Minds; Simply Red's "Holding Back The Years"; "Let
The Music Play" by the Doobies; Daryl Hall's "Dreamtime," and
Stevie Nicks' "Talk To Me"; while mornings gave us "Rocket Man"
by Elton John; Outfield's "All The Love In The World"; Simply
Red's "Holding Back The Years"; and the Moody Blues' "Your

Wildest Dreams".
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Morning listeners are also treated to Roger Cary's personable
approach including (when we caught him) a running bit on Elvis'
underwear (which happened to be in the news that day and was a
popular topic-- Roger is off the wall at times, but in this case,

the topic was legit). We've caught Cary before-- in Phoenix, San
Diego, Dallas and Oklahoma City, to name a few and he's sounding
comfortable in Miami, though clearly abbreviated. (His recent

arrival is a return engagement, having worked at WQAM and others
in the '70s.)

Staffers describe the format as C.A.R., and for a moment we were
afraid that KHJ's ill fated "Car Radio" had made it cross country
but CAR, in this case, is Contemporary Adult Radio, perhaps best
described 1in the liner used repeatedly: "Rockin' With Class.
95 INZ".

While we're on the subject of class, it should be noted that one
of the classiest things about South Florida radio is the Gannett
tower site. Overseen by Gannett's VP/engineering Rick Edwards who
is assisted by WINZ-AM-FM technical director Mitch Wein, the site
is not only an engineering masterpiece, but a showplace as well
housing, WTMI, WLVE, WINZ, WPOW, WHYI, WMXJ, WSHE, and WHQT.
The common site puts each facility on relatively equal footing in
the true spirit of competition.

34
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ADULT CONTEMPORARY

Loosely speaking, six outlets fit this category including WJQY's
Format 41 approach; WAIA's Soft Rock stance; WMXJ's Classic Hits
presentation; WAXY, with a strong oldies heritage; "Love 94",
WLVE; and Palm Beach's WRMF.

What can you say about Format 417 It works, and has been for
some time on this Amaturo outlet (which changed its calls from
WWJF to WJQY last year). Infact, 1t may well be the greatest

success the 106.7 dial position has seen here.

Debuting, typically, as WFTL-FM, the stepchild of Ft.
Lauderdale's WFTL, the station in 1972 found its own identity in
"Glow", easy listening WGLO (Churchill, if memory serves). The
latter '70s saw the sedate "Glow", erupt into the hot flames of
the disco craze, as WSDO, "Studio 107", a good sounding, though
short 1lived, approach. Studio was replaced once more by the
strains of easy listening, this time as WEWZ, sporting the sound
of Schulke II. WEWZ, five years ago on August 2nd turned into
"Joy" and Schulke II subsequently gave way to Format 41l.

Still owned by Amaturo (the AM was spun off a few years back),
the outlet is managed by Skip Schmidt and programmed locally by
Ray Schilins, who as Ray Carpenter handles mornings. Long time
market vet, Ken Warren, heard on WIOD in the '60s, hosts the 9 to
10 p.m. "Joy 107 Concenrt Hour" featuring the likes of Barbra
Streisand, Barry Manilow, and Neil Diamond, as expected.
Occasionally though, the hour is devoted to a particular theme
such as "Joy 50s Style"; "The Storytellers"; "Joy Over 21"; or
"By Your Suggestion”.

Positioned as "Joy 107, Light, Easy Going Favorites" we were
treated to Paul Anka's "The Times Of Your Life"; Elton John's
"Your Song"; "The Way Of Love" by Cher; Peter Paul & Mary's
"Leavin' On A Jet Plane"; "Rise" by Herb Alpert; and "I'll Be
Back" by the Beatles, 1in morning drive as we were reminded that
there was a "Better Variety Of Music With Less Talk On Joy"; and
told this was "Joy 107, WJQY, Ft. Lauderdale, Miami, and The
Palm Beaches. All Music, All Memories, on 107 FM."

Afternoons were straight from the satellite, with a couple of

interesting 1local promos including a cute ID using kids-- tasty
to the intended demo, which is lapping this stuff up. Overall,
at a 4.5 at present, "Joy" leads this format category by a nice
margin.
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Coming in behind them in the AC arena is another Ft. Lauderdale
outlet, RKO's WAXY. WAXY has two things going for it: longevity
and Rick Shaw-- who has had more of an impact on Miami radio than
most local personalities combined.

Shaw first emerged in Miami on "Wacker Radio" (see WIOD), and
managed to survive as the station went through various approaches
heading back towards adult radio and the return of WIOD. Though

WCKR was less than successful, Shaw's pull was evident, and when
it became obvious that Shaw would be available, WQAM PD Charlie
Murdock wasted no time in hiring him.

Shaw in the '60s was the pied piper to Miami teens. He set the
pace for all to follow. He walked right, talked right, and
conveniently dealt with an acne problem! (Making him all the more
believeable when he'd hawk Aktex-- 'That's A K T E X!' shouted
Shaw on virtually every teen venue.) His "coolness factor" was
astronomical, and he played the part to the hilt.

His 7 to 1l p.m. program on WQAM was cumed by every self
respecting teen in Dade and Broward County. The content was as
would be expected, though the rapid fire delivery was well above
the norm. Among professionals, if there is one quality from that
period for which Shaw will be remembered, by far it will be his
skill with a razor blade. His production techniques were
flawless, as was his interaction with callers and drops,
(specifically Tonto and the Lone Teen Ranger).

The mid '60s saw Shaw open his own dance location, "The World"
which was housed 1in a hollowed out airplane hanger in North
Miami. Beyond personal appearances, Shaw was no stranger to
television. His local dance show, Saturday Hop, on WLBW-TV 10,
for instance, was such a smash in the mid '60s, that it was seen
in place of American Bandstand. Teens wishing to see Dick Clark
were forced to watch him through the snowy signal of Palm Beach's
Channel 12. In addition, he also appeared on a weekday morning
strip show centered around lip syncing.

Shaw was a quick learner, and when he left WQAM in 1970, it was
to use his tv experience as head of Miami Teleproductions (you
can see him waxing a car top on the Nu Vinyl spots to this day),
returning to radio, first on WINZ in '71 and '72, and again on
WAXY where he's been since 1976.

While it can be argued that the population churn in Miami is
sufficient to negate such longevity, the fact remains that any
teen in town for more than two days in the '60s will remember
Rick Shaw.

Back then WAXY was first easy listening WFLM (Phlegm radio?-- who

knows what was intended), and later WIXX which had a jingle that
was supposed to say "WIXX, Shotgun, Country Request"-- only a
"re" was left out-- it was never known if it was "Country Quest"

or a solicitation for something more obscene.
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If the intended result was a mystery, the format wasn't. WIXX was

country radio. And while it was far from polished, it was
several steps above "Cracker Jim at the North 40 of the Tadpole
Ranch" (see WLVE, below). But the most historical thing about

the often hysterical WIXX was its ownership. Albert Tedesco.

Does the name ring a bell? Minnesota based Tedesco Broadcasting
was every Dbit as active in station transacations as Robert W.
Rounsaville, and many attribute the anti-trafficing "Three Year

Rule", at least in part to these two groups. Whatever. 1In this
case, Tedesco held the property longer than three years, with RKO
acquiring WAXY in 1973. (WIXX-AM, became WEXY, and like most

marginal AM signals, is not a market factor today).

Initially wunder RKO, Waxy sported Drake Chenault's "Hitparade",
featuring a wide variety of oldies ranging from Frankie Laine's
1950's hit, "Lucky 0ld Sun" to decidedly more current material,
and all in all, the sound wasn't bad.

1874 saw a brief attempt at top 40 (complete with E. Alvin Davis,
who subsequently went to ¥Y-100, and John Gambling III). Under
national PD Paul Drew's direction, the station resumed an oldies
stance, and in July, of '76 Shaw came on board.

Since that time, the station's positioning has evolved from all
oldies to a more AC approach, with an emphasis on the older
fare-- the exclusive domain of Shaw's 2 to 5 p.m. weekday show,
and the mainstay of Mark Denver's 8 to midnight, "Classic
Tracks".

The remainder of the day features Greg Budell in mornings joined
by Don Agony, Jeff Chase, Bob Carter, John St. James and Dawn
Murray; L'il Ellen Jaffe in middays; David Scott, 5 to 8 p.m.;
and Toni Garbiras, overnights.

The current slogan is "The radio station that loves you the most"
and as 1f to punctuate that statement, WAXY 1is never sans
promotion. Infact, 1t 1s the only local station to regularly
engage 1in television cross promotion, with Shaw popping up on
local tv with alarming regularity. (Currently it's a tie in with
WIVJ-4 1in a Tom Selleck promotion that includes the giveaway of
four cars.)

A listen to Shaw turns up your basic oldies ("Year Of The Cat";
"I Got You Babe"; "What You Won't Do For Love" (Bobby Caldwell is
a local boy); and "Walk Like A Man") and basic Shaw, though we've
got to admit his delivery is still most believable when he keeps
up a rapid pace. Occasionally in mellow moods he comes off a bit
ingenuous which is far from the truth, as Shaw takes it all guite
seriously.

Budell's morning show is garden variety stuff, though a scant few
listens 1is hardly enough time to judge his talent. He's done

nobly over the past few years, on the air and off, as he's
battled personal problems to emerge victorious at present.
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The running bit on the morning we caught him, amidst solid AC
current hits, dealt with confessions. Church music in the
background, callers would emote over their transgressions and
Budell would absolve them. Some how it played a bit funnier than
it reads here, though not much. A highlight of the show was Jeff
Chase's news. It wasn't his delivery, or even his writing,
necessarily. Just a solid choice of stories targeted
specifically to Waxy's intended audience, making him a relatable
part of the team.

Exactly what WAIA is trying to relate to is perhaps a bit more
obscure, though the Cox station has only been in the "Soft Rock"
format for a few months.

It would appear that the approach here is not totally unlike
95 INZ in philosophy. In this case, WAIA wants to hold on to its
AC cume, but broaden it to include some of SHE's upper demos. At
least we think that's what they're attempting with the format
which is not wholly unlike that used by the CBS-FM Group in some
areas.

Musically, the afternoon drive selections included Crosby Stills

& Nash's "Carry On"; "Glory Of Love" by Peter Cetera; Billy
Joel's "Still Rock n Roll"; "Peace Of Mind" by Loggins & Messina;
Santana's "Evil Ways"; 10 CC's "I'm Not In Love"; and "America"
by Simon and Garfunkel. (Morning titles included: "Physical
Attraction"; "Tonite's The Night"; "I Need You"; "Dance With Me";
"The Heat Is On"; "Harden My Heart"; and "Glory Of Love".)

Following the old adage, when in doubt, listen to the liners; we
found the station positioned as "The new 97 WAlA, South Florida's
only Soft Rock station.". We were also told, "Don Henley,
Kansas, Phil Collins, ELO. Hear all of them and many others off
of compact disc on the new 97.3 WAlA, South Florida's compact
disc station."™ (AlA, by the way is pronouced like the highway.)

The current 1line wup includes Jeff Allen in mornings; Eric
Brandon, middays; and Ron St. John, (a veteran of various Miami
facilities since his arrival at WQAM in the early '70s, from
Cypress Springs' WGTOQO), in afternoons. Evenings are currently
handled by swing people until a permanent decision is reached,
and Vic James does overnights.

Programmed these days by consultant Mary Catherine Sneed, WAlA's
current variation on a theme has yet to see a rating book, as it
debuted after the Spring numbers were compiled which showed the
station a distant third in the AC format.

WAlA's historical roots, 1like most FM outlets, parroted the
actions of WIOD (see News/Talk) in call letter and approach until

gaining independence as adult contemporary WAlA considerably well
over a decade ago.
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Coming in Jjust a tenth of point behind WAlA's 2.2, is WMXJ's 2.1l.
And though it would appear that WMXJ's "Classic Hits" approach
would have much in common with WAIA's current stance based on
slogan alone, the sound we caught on "Magic" was a decidedly more
mainstream one which took us pleasantly by surprise.

Mornings, for instance, included "Celebrity Ball" by Three Dog
Night; Billy Joel's "Stiletto"; "Love Makes The World Go Round"
by Deon Jackson; Elton John's "Stop Stop Stop"; "I'll Be Around"
by the Spinners; the Supremes' "Baby Love"; Neil Diamond's
"Kentucky Woman"; "It Keeps You Runnin'" by the Doobies; Richard
Harris' "McArthur Park"; "Penny Lane" by the Beatles; "Give Me
Just A Little More Time" by the Chairman of the Board; and "Loves
Me Like A Rock" by Paul Simon.

A listen to afternoon drive turned up Martha & The Vandellas'

"Jimmy Mac"; "Silly Love Songs" by Wings; James Taylor's "Fire
and Rain"; "Black Cow" by Steely Dan; "Sail On" by the
Commodores; Joe Jackson's "Steppin' Out"; and "Crimson and

Clover" by Tommy James.

Morning man Barry Michaels was personable though brief as he
delivered the basics, and a handful of liners that let us know we
were listening to "Classic Hits, Magic 102.7" and were "in the
middle of a commercial free hour on South Florida's Magic,
playing the classic hits of the '60s, '70s, and '80s. Nobody
plays more music than Magic!"

At the time of our listen, PD Jerry King did middays-- but King
exited the station recently (with Cliff Blake in from Milwaukee).
Mark Roberts follows in afternoons, Scott McLeod does evenings,
and Mike Knight handles overnights.

Listening to Roberts' afternoon show, we heard a promo which
encouraged listeners to call King with suggestions.
(Paraphrasing, 'When it comes to talking to a radio station, some
people get cold feet. We offer a direct line to Jerry King, our
program director. He'll help you break the ice.')

We decided to check out truth in advertising-- the direct line
turned out to be the station switchboard, but we were pleasantly
surprised, when asking for King without giving our name, he
immediately picked up the phone, and we chatted for a few
moments, before we let him know who we were.

The: station, at present, uses two consultants, Gary Guthrie and
Mike McVay. King's association with McVay predated his arrival
at Magic six months ago, as he had been station manager at McVay
consulted WWWM, Toledo.

The present format, 100% oldies but more mainstream than the
"Classic Hits"™ handle generally implies, is actually the

completion of a gradual transition from an AC/gold approach, and
in some ways a return to 102.7 of yesteryear.
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Originally WRBD-FM, the outlet broke away from the soul format of
its AM counterpart in the late '60s, but retained the WRBD-FM
calls in a soft soul approach, leaning on a heavy oldie mix. The
result was one of the tastier sounds in town, thwarted primarily
by the lack of FM receivers.

With a format all its own, call letters followed, and WCKO came
along, playing roughly the same fare until its switch to AOR in
the '70s. The format, to a loose degree, remained until the
station's sale to Sconnix (the AM was sold separately, see Urban)
in the Spring of '85.

Sconnix brought in the AC approach, as well as GM Jim Butler, who
recently held that post at cross town "Joy", and boasts a local
sales background that dates back to WQAM in the early '70s.
Having made it into the terrible 2s (the station's three book
trend shows a 1.8, 2.1, 2.1), Magic is bolstered by the recent
Arbitrend showing positive growth in key demos.

WLVE, squarely in the middle of the AC fold in positioning and
direction, fell dramatically in the recent book-- down to a 1.8,
putting it fifth in the format category, and 24th in the market
overall. To say the least, those unexpected results have dealt a
blow to "Love 94" (where the three book trend has gonne from a
2.9 to a 2.5, down to the present 1.8). What the station will
do, if anything, remains to be seen, and for now, it looks like
PD John Moen's strategy is to remain consistant.

The slogan is "South Florida's Mellow Rock", and the station has

been known as "Love 94" for over a decade. Like the format,
personalities, too have longevity, with morning lady Irene
Richard showing a decade of tenure. (She's Jjoined by news

director Keith Allen and Kris Evans with traffic.)

Stevie Knox's recent exit from the midday slot remains unfilled
with Dave Love in for the time being. Miami mainstay Jim Kelly,
a vet of over eight years of tenure at "Love" does afternoons,
with "Hutch" (John Hutchinson) on evenings. Geoff Fisher does
nights, and Winston (Wright) handles overnights.

Morning drive music included: L.R.B.'s "Reminiscing"; Stephanie
Mills' "I Never Knew Love Like This Before"; "I'll Be Around" by
the Spinners; "All Shook Up" by Elvis (tying in nicely with a
humorous news story); and Lionel Richie's "My Love". The basics
were there, but Richards was not-- out on vacation during our
listen, which included such liners as "Lauderdale Lakes favorite
Mellow Rock from Love 94"; and "The Summer Of Love could mean
thousands of dollars in cash and free vacations from WLVE, Miami
Beach, Ft. Lauderdale and the Palm Beaches."
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Afternoons, like mornings, were music intensive in focus, with

Jim Kelly keeping it brief. "Love 94 with more music during the
summer of Love. Comin' right up with Miami Sound Machine and Al
Stewart." As promised, "Year Of The Cat" was played as was "The

Words Get In The Way", in addition to Lionel Richie, Ambrosia and
Jeffrey Osborne.

Hands down, WLVE wins the "most colorful history" award. And
nobody but nobody remembers it as WLRD ("Lard Radio"?) which it
was until switching to WAHR in the '50s, the FM counterpart of a
forgotten AM legend. Among those working the variety format of
WAHR, was a young Larry King.

By 1960, WAHR had become WMET-AM-FM, the area's first (and only,
until years later) AM-FM Spanish combo. In 1962, it became WMBM-
FM, the result of some frequency swapping on the AM side (see
News/Talk WFUN, and urban WMBM and take notes). From that point
forward (until 1984), the AM at 1490 and FM at 93.9 was owned by
Allan Margolis.

The physical plant until the latter '60s was a site to behold.
Located between fruit shippers on Miami Beach's industrial First
Street, visitors slamming the door too hard may well have been
accosted by falling acoustic ceiling tiles.

Initially the black format offered on WMBM-AM was duplicated in
whole. A subsequent switch to a more upscale black target
brought WMVJ-- Miami's Voice Of Jazz, which was replaced in turn
by the gospel sounds of WGOS.

To say the least, gospel was short lived on 93.9. Spots sold for
$2. Actually they didn't sell. Finally, Margolis managed to get
one client-- Chicago based Muntz tv, who were literally buying
the time at "a dollar a holler", as the phrase goes.

Excited over the prospect of hearing the spot, Margolis began to
listen to the gospel fare. And listen he did, but his spot he
never heard. Inquiring with the station PD, he discovered that
the spot would never run. It was explained to Margolis, who is
of Jewish descent, that the spot was ungodly. It advertised
television.

That stumped Margolis wuntil it was further explained that
television, went beyond smoking and drinking-- it actually showed
people dancing, and dancing was of course a major sin. Margolis
turned gospel WGOS into the country formatted "Wild Goose" almost
overnight.

The Wild Goose was the Country and Western cliche come to life.
The PD was Curly Smith, Jjocks included Rodeo Ronnie and George
Daye ("Listen to Daye, tomorrow" he'd intone at the close of his
show over his theme song, "Tabasco Road" by Orville and Ivy.) not
to mention Cracker Jim, broadcasting from the North 40 of the
Tadpole Ranch; and Cowgirl Connie.
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Connie, was actually far from a Cowgirl. Her real name was Irene
Rose, and her real love was R & B, so it was more than once that
accidentally monitoring the station's black counterpart,
resulting in WGOS listeners being treated to the latest wax from
Stax.

For a while it was thought that Connie (who played the part well,
dressin' wup right, and showing up at the remotes, playing a
guitar, even) and Margolis had eyes for each other. As it later
turned out, they did. Today, Irene is Mrs. Allan Margolis.

The Wild Goose stopped roaming the airwaves in 1967. At that
point there was a rumor (started by Jerry Powers most likely, see
urban, WEDR) that the new call letters would stand for "Best
Underground Sounds". Actually, WBUS back then stood for
"BUSiness and information radio". From the stockyards to the
stockmarket went 93.9.

The approach was not unlike the block programming widely employed
today by all news outlets, emphasizing financial reports-- the
NYSE, the American Stock Exchange, Commodities, and more were
featured at regularly scheduled times in addition to an afternoon
wrap up presented as a two hour talk block. (With little filler,
the station generally padded with big band titles.) Then the
market crashed.

If Best Underground Sounds didn't sound good before, the "Magic
Bus" was just the ticket. The progressive rock format, debuting
well after WEDR began a similar direction (see Urban) grew out of
your typical underground outlet. But Margolis was ready for the
anti war protestors, he'd been dealing with black rights
demonstrations for over a decade in the South.

In the '70s, the "Magic Bus" was traded in for a newer model, the
"Jazz Bus" featuring Miami's top jazz personalities: Joe Rico,
Allan Grant, Symphony Sid and China Valles, and that approach
remained wuntil its latter '70s switch to "Love 94", WWWL,
initially debuting what was then known as "Chicken Rock". With
Rick Peters' 1978 arrival, the station moved in a hip AC
direction which gave the station its first success.

Its second success, resounding actually, was its 1984 sale.
Margolis was forced to divest the FM (terms of his divorce, since
his father in law, Joe Liedman, was an original partner in the

purchase). In reality 93.9 was not purchased by either Margolis
or Liedman. It came along, free of charge, with 1490 (see urban,
WMBM) . And so an outlet, thrown in for nothing, landed Margolis

over $10 million dollars.

Since 1its acquisition by Gilmore Broadcasting, the call letters
have changed from WWWL to WLVE, but "Love 94" and its AC approach
remain-- and almost as if a throwback to the past, Jjazz is again
in evidence: 8 p.m. to 2 a.m. weekdays feature "Love Jazz" while
Sunday morning sees the eclectic approach from 8 a.m. to noon.
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WRMF 1is really a Palm Beach station, and definitely a very good
one. Standing for owner Richard M. Fairbanks, the property-- the
former WJINO, was not a part of the Fairbanks sale to Blair, which
works out well for Richard M., who is your basic Palm Beach
soclalite type. (Indiana born and bread, Fairbanks, Alaska is
named after an ancestor.)

There was some wonder when Jim Hilliard went with Blair and
George Johns stopped consulting the facility whether WRMF would
falter. Rest assured, it has done anything but, and happily,
this 1is one outlet where the programming matches its signal
strength.

Perched atop TV 29 (Malrite's Palm Beach tower), the facility
virtually blankets South Florida, from Ft. Pierce to Miami.
Programmed in house by Russ Morley (since 1977, prior to its 1979
acquisition by Fairbanks), the station is known as "A South
Florida Original", and original WRMF is, as evidenced by 1its
annual contest, underway when we cumed them.

Called "The Pirates Plunders", winners are taken by boat (through
the Devil's Triange) to West End, Grand Bahama where they are
housed in luxury before being dropped off for the day on deserted

"Treasure Island" with only a map and shovel. (The previous day,
WRMF staffers hit the Island and bury "treasure" according to the
map layout. 20 winners, and 20 treasure chests. Everyone comes

up with something but one person comes back with over $10,000.
The event is broadcast live in chunks on WRMF, and is one of the
station's biggest attention getters.

The current promotion scheduled for fall includes the giveaway of
a car a week for 10 weeks with winners choosing from 20 different
makes and models. Needless to say, WRMF leads the Palm Beach
ratings-- and even manages a .4 below the line in Miami.

The current line up includes Kevin Kitches in mornings; Morley
from 9 to noon; Ken Lemann, noon to 3; Don Wright (the Miami
institution who came WFUN in the '60s) in afternoon drive; Steve
Street, nights; and Mark Stansell, overnights.

A midday listen included your garden variety AC fare from Michael
McDonald to Billyoel, and your not so garden variety report
from Morley and the winners, "We're entering the Bermuda Triange
now," said Morley undaunted. We stuck around to see that he made
it out.
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COUNTRY

If it's country in South Florida, it's owned by Sunshine
Wireless, the corporation which holds the licenses of both WKQS
and, since 1985, WQAM. The combo is not only alone 1in the
approach, but both outlets also have several years of country
tenure here.

WKQS, or "Kiss" as its known, features Scott Evans in mornings;
Roseanne Vincent, middays; Bob Tracey, afternoons; Steve Lewis,
evenings; and Steve Brady, overnights. Musically it's mass appeal
country all the way-- with mornings producing the Judds; Hank
Williams, Jr.; and Dolly Parton, for instance.

Afternoons were much the same-- more Hank Jr.; Billy Swan; Reba
McIntyre; Exile; The Oak Ridge Boys; Michael Murphy; and Willie
Nelson, all pleasing to listen to for country converts and hard
core fans alike.

Programmed in house by Bob McKay, the station sits comfortably in
the 3's positioned in a more music approach ("South Florida's
Continuous Country Station").

Originally, WKQS' 99.9 dial position was slated to become WINZ-
FM, but as it turned out the facility was saved by the almighty,
and WWOG-- The Wonderful World Of God, debuted on the frequency
and remained there well into the '70s-- until the coming of
country-- and WKQS.

Until 1985, WKQS' primary competition was WQAM (although it
wasn't much of a battle as WQAM's former top 40 mega shares were
reduced to mere fractions (well 1's actually, though at present

the station IS in the fractions-- with a .9). But the
competition stopped when Sunshine Wireless purchased the lone
remaining Storz Broadcasting outlet-- for around $2 million--

(sadly, it was significantly less than the outlet would have
brought in the '60s).

Today, WQAM features Mike Bell in mornings; Joe St. Peter in
middays; and Rick Singer in afternoons. Daytime programming is
overseen by morning news anchor Gene Bridges, though the country
fare from 7 p.m. to 6 a.m. weeknights, and throughout the weekend
is delivered by Transtar's satellite service.

A listen to Mike Bell turned up a fast paced, brief but
personable delivery, as he gave us the basics, waded through the
liners aimed at quarter hour maintenance and found time to pre
sell a new title (Ronnie Milsap's "In Love"). His line about the
summertime weather conditions ("Gee, 1if you could go to bed at

noon every day, you'd think the summer weather was great!") was
very relatable (we encountered unexpected afternoon thunderstorms
daily). Bridges' news was delivered with authority and overall,

the show outperformed its sagging ratings.
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Musically, it too, was mass appeal: The Judds; Crystal Gayle;
Johnny Lee; Michael Murphy; Willie Nelson; Charley Pride: and
Milsap in mornings. And while we also enjoyed an afternoon
listen to Rick Singer, 1including Haggard, Kenny Rogers, and Leon
Everett, we thought back to the "Tiger Club" of days gone by when
Singer pushed, "Being a member of the WQAM 56 Country Club really
pays. If you'd like to join in the winning of cash and other
prizes, fill out a 56 Country Club application at (sponsor)."

The history of WQAM, in many ways, 1is the history of South
Florida radio, it being the first outlet in Miami-- back in 1922,
allegedly housed in someone's garage. It was said that the call
letters were chosen for "Winning Queenly All Miami", though one
wonders why as Miami is known as the "Magic" city.

Subsequently bought by The Miami Herald, the outlet then stood
for "We Quit At Midnight", which it did, wuntil Todd Storz' 1956

purchase. With Storz' arrival, Miami radio witnessed a sedate
mainstay being transformed into a shrine to teenage music
virtually overnight. This was the start of top 40 radio, and

here like in other markets, its acceptance was immediate.

Initially alone in the format, the remainder of the '50s saw two
direct competitors (WAME, see Spanish, WSUA; and WCKR, see
News/Talk, WIOD), but both fell to defeat in record time. Storz,
known as the originator of the top 40 approach, was not only
innovative, but a master at choosing associates as evidenced by
WQAM's early PD's including Kent Burkhart and Charlie Murdock.

A year after Burkhart's exit, Storz' hosted the now infamous "2nd
Annual Todd Storz' Disc Jockey Convention", at Bal Harbour's
Americana Hotel, planned by national PD Bill Stewart (who sadly,
took his life last December). The first was held in Kansas City
at the Muehlebach Hotel and was a rousing success. It was
designed to improve the image of the rock and roll disc Jjockey
(which to the general public was only a shade above criminal) and
promote relations between old line radio and record exec's (such
as Mitch Miller) and these brash young top 40 upstarts.

History of course shows the top 40 concept of Storz (and
McLendon) to be the biggest factor in saving radio from the
decline due to television, but back then, rock and rollers were
held in worse light than their FM underground counterparts a
decade later.

Like the first; the second disc jockey convention was also a
rousing success, though it will most likely most be remembered as
a rousing party. In reality, the stories from it are much better
than the actual events-- though some of them make us smile to
this day, and most are not printable here. (The well known top
40 takeoff, "Chaos Pt. 1 & 2", by Arbogast and Ross, was passed
out as a luncheon party favor, by the way-- and it typified the
common man's thinking of the medium.)
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But the real significance of what has to be the greatest
convention ever, was the attendance of one unnoticed free lance
writer, who not only did a story for a national magazine, but

sold one to the local paper. "Booze Broads and Bribes" blazed
the headline, in giant letters. So much for the image of the
disc jockey. Worse than that however, the journalist's writings

led to the well known payola investigations of 1960, the outcome
of which certainly eliminated the earlier concepts of each Jjock
choosing his own music.

During Murdock's tenure (he left in '65 to manage Cincy's WLW),
WQAM saw potential destruction from the outside-- and inside.
Briefly, in the late '50s, WINZ attempted the approach (complete
with a young Cousin Brucie, and one Bob Green, who subsequently
married Anita Bryant); but the most serious competitor was
Rounsaville's WFUN (see News/Talk, WNWS) which adopted the
approach in the fall of '60 and didn't waiver from that stance
until the '70s.

In December of '6l, Storz got the bright idea of saving money by

automating WQAM. Harris 901, to be exact-- which of course it
never was. More than one of the station's four jocks at the
time (including a newly arrived Allan Freed, fresh from the

ravages of the payola hearings) were caught introing imaginary
elements. One day, as Murdock was driving to work, he heard all
of his wild tracks fire non stop. They weren't that funny when
positioned properly, but sequentially over the latest top 40 hit,
they made him out to be moronic.

Worse yet, were the jingles. Some salesman sold Todd on the idea

that the melody must be memorable. He furthered that contention
by claiming the most remembered tune was the child's limeric,
"Ten Little Indians". Jingles were produced at great expense

($24,000 in 1962 dollars) in New York.

Problems ensued when jingles for time, temperature and station
break ran back to back, giving listeners not ten, but 30 little
indians-- and a pain in the neck. $24,000 for jingles that aired
less than three weeks.

The location was no prize either. When the automation moved, the

station did too-- from the DuPont Building into smaller studios
on the mezzanine of the McAllister Hotel. Complaining about the
cramped conditions, Murdock once disgustedly commented, "It's

like trying to interview Connie Francis in a phone booth."

In November of '62, the automation left and sanity returned-- if
you could call early top 40 sane. While the studios might have
been nothing to 1look at, the station's 1image was pictured
everywhere-- anchored by a long time "money match book" promotion
which <circulated 16 million match books throughout the Dade
Broward area, each bearing the "Tiger" logo (WQAM, for years was
"Tiger Radio", with the basic tiger used by KBOX, QXI and others)
and a serial number-- called out hourly and worth big bucks.

wwWw americanradiohistorv com
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Though WQAM was the overall dominant station, there was a time,
just after the automated nightmare, that WFUN reigned supreme.

(See News/Talk, WNWS.) Murdock combatted that primarily with
community involvement, with the station making over 200 personal
appearances in 90 days. If a school assembly was being held, one

of the QAM jocks was surely in attendance.

The post automation line up included Lee Sherwood, Ted Clark, Jim
Dunlap, Charlie Murdock, Rick Shaw, Allen Courtney, and a variety
of overnighters from Mac Allen to Jack Sorbi. The ringer there
was Allen Courtney, an older gentlemen who hosted a decidedly out
of place talk show left over from the '50s. As the strains of
Shaw's theme song (Ray Peterson's "Goodnight My Love") would
fade, teens across the county would be tuning to WFUN.

1964 brought a young weekender, fresh from his helicopter traffic
reports heard previously on WCKR-- Roby Yonge. Yonge, in the mid
'60s, was the consumate teen jock. Naming himself "The Big
Kahuna", his "surf meets" were attended by record crowds. Though
he «couldn't bring in the surf, he could bring in the numbers--
which in 1968 led to an offer with New York's WABC, under some
interesting circumstances.

But no one could accuse Yonge of not working hard-- for a time in
the mid '60s, he was heard on 'QAM doing a split shift-- 3 to 6
p.m. and back again 9 to 11 p.m. (with Shaw inbetween). Other

notable personalities included a very brief appearance by Tom
Tyler, a not much longer stint from Steve Clark, and with more
tenure: Stu Bowers, Ronnie Grant, Tom Adams, Gene Weed, Al
Martinez, Joe Glover, Jerry Goodwin, John Paul Roberts, Jim
London, newsmn Bob Kaye (today, a district attorney), and later
Jon Powers, and countless others including Sally Jesse as a
Sunday night public affairs talk hostess. (Sally was also seen
on Channel 10 back then.)

With Murdock's departure in '65, Lee Sherwood was named PD, which
he remained until leaving to replace Jim Hilliard as PD of
Philadelphia's WFIL. Sherwood 1in turn was replaced by Dan

Chandler, a top 40 convert from WIOD. Upon his departure, Jim
Dunlap was given the nod-- a much deserved promotion, since he'd
been handling the music since the mid '60s. The mid '70s saw

Dunlap replaced by Tom Birch, after which the station went
country.

In 1964, Todd Storz succumbed to a heart attack, and the chain
was taken over by his father, Omaha beer brewer Robert Storz.
At the time, Bud Armstrong had been Todd's right hand man, so it
was in Bud, that Robert placed his confidence. Basically, the
chain continued to operate on Storz' philosophies-- even when
they were out dated in the '70s, as evidenced by the group's
resistance to FM.

AT
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Two years after Todd's death, GM Jack Sandler passed on. By that
time the group headquarters returned to Omaha (where they
originated until Todd moved them to South Florida around 1960),
and WQAM moved from the McAllister hotel into the former
headquarters building on Arthur Godfrey Road. The equipment had
been state of the art-- but as the years went by and nothing was
updated, the production room became a classic (but well
maintained) relic, including operational McKenzie cart decks used
into the '70s.

Sandler was replaced briefly by Storz' general counsel, Herb
Dolgoff, who returned to Omaha when Stan Torgeson was hired. But
Torgeson's reign as GM lasted not long at all. This time Dolgoff
came to stay (which he did until moving to WWOK, see spanish,
WSUA). He in turn was replaced by Phil Trammell, who left in the
mid '70s for sister outlet KXOK, St. Louls, replaced by Ron Ruth.

Trammell was on hand for the "strike". In 1971, the jocks felt
that they were worth more than the $175 a week paid by Storz.
Contacting AFTRA, they joined the union as a group. When the
station refused to negotiate, they struck (see page 117). After
it got old, they hired pickets. When the government instituted a
wage freeze, they agreed to return to work-- only to find
themselves Jjobless.

Florida is a right to work state, and Trammell went right out and

hired new staffers. Only PD Jim Dunlap was not affected. Out
were the likes of Johnny Knox, and Todd Chase, among others. In
were Dave Berges (from Gainesville's WGGG); Tom West (from co

owned KOMA, Oklahoma City); Scott Sherwood (from Cape Girardeau,
Mo.) and Ted Green (WTIX's engineer, on loan-- though he stayed).

It took a while, but the staff eventually gelled. Timing however

was clearly against them. FM was coming, and coming fast.
Though WMYQ was unable to top their dominance, Y-100 was. Jim
Sumpter, on WQAM in 1976 as Dr. Boogie, remembers the sinking

feeling of being on the air one Saturday afternoon only to find
Y-100's Robert W. Walker pulling up to WQAM in the"Y-Roller" and
broadcasting, "We're parked in front of the graveyard. The next
hundred people who drive up get a hundred bucks." Sumpter knew
full well that more people were outside the station, listening to
Y-100, than the total listening to him, inside.

From Sumpter's vantage point, it was all over when he aired the

following promo. "56 QAM, and we're not going to play any of
that disco junk." Right then and there, "Q56" handed Y-100 its
cume.

--And Ruth Peterson handed Storz a lawsuit. Peterson had been
Todd's secretary since the '50s, and by the '60s, she was in
effect the national sales manager. By the '70s, she was
virtually running the place. Justifiably, she applied for the GM
post. The first few times, she was placated by the fact that

more experienced gentlemen were given the nod.
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Then it happened. A fairly green kid from a considerably smaller
market was brought in and it was expected that Ruth would "train"
him. With virtually every past employee on her side, she filed
suit-- and won. Her lawyer's were so impressed with her
abilities that they offered her a job, which she subsequently
accepted.

The station continued to dwindle until its sale to Sunshine
Wireless, which moved the facility to its Broward County site--
and now the studio's on Arthur Godfrey Rocad stand empty-- a
tribute to what was-- just 20 years ago when they were first
filled with THE sound of Miami radio.
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NEWS/TALK

Three outlets find themselves in this category, the more news
oriented WINZ-AM; WNWS, with a heavy talk commitment; and WIOD,
leaning towards sports and talk.

Leading the pack, according to the Spring Arbitron figures, is
WNWS, which at present is an amalgamation of the former WGBS
sold by Jefferson Pilot (to a Cuban group--see Spanish, WAQI) and
recently acgquired WNWS.

Actually, the 1985 transaction raised more than a few eyebrows,
since it has traditionally been the case that WGBS possessed a
far superior 710 signal, compared to WNWS' problematic 790 spot.
(That thinking is somewhat altered since the FCC has granted WNWS
a 24 hour 25 kw signal, in response to Cuban jamming.)

From the standpoint of impact and success, however, there was
logic in the purchase. WGBS, 1in the format for the past few
years, did little to make inroads into the approach; and when it
became obvious that WNWS would once again be for sale (this time
by Neil Rockoff), it made sense for Jefferson Pilot to buy its
way to dominance.

The result is a combined staff lead by PD Lee Fowler, who came on

board from WGBS. Currently, Tom Schafer anchors a 5 to 9 a.m.
morning drive news block (which was co anchored by Miami mainstay
Ken Taylor, the recent victum of a stroke); with talk, the

remainder of the day-- a recent policy change, since afternoons
previously contained a news block.

The remainder of the line up includes talk from Al Rantel from 9
to noon; Shirley Peters, noon to 3; Steve Kane, 3 to 6 pm; Lee
Fowler, 6 to 9 pm; Jerry Wichner (heard in Miami since the '50s,
previously playing music), 9 to 1 am; and Don Webb, overnights.

Though the emphasis (with the exception of mornings) is on talk,
the commitment to news is still evident with hourly reports, and
the station's slogan "W-News", used in place of <call letters
throughout the day.

Listening to the W-News morning block we caught Bob Mayer with
Tom Schafer, which was somewhat ironic since Bob worked at the
outlet in the '60s when it was WFUN, before moving to television.
Not only was his voice a throwback but we had to smile at the

liner: "You're listening to another continuous ten minute news
sweep on WNWS!"-- We were waiting for 'Seven stories in a row,
no talk.'
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The news block moved well, included a number of topical features
and kept our interest. Actually, when all is said, we found it
to be considerably more entertaining than the talk segments we
heard from Shirley Peters, and Steve Kane. But it's hardly fair
to judge talk on a single listen. The topic might have been
tough, or it could have simply been an off day. Obviously, WNWS
has listeners-- and Peters has had them since the '70s in Miami.

The history of WNWS' 790 dial position is the kind of stuff of

which legends are made. It began in the fall of 1960 at the
present site of the Goodyear Blimp base on Miami Beach's McArthur
Causeway. It was then that Robert Rounsaville was able to

upgrade his facility {(then WMBM) at 800, to 790, netting him a
strong 24 hour signal (though the night pattern left much to be
desired). It took a great deal of engineering, and required an
allocation change to South Miami (where the station subsequently
moved) .

When it was all said and done, Rounsaville decided the best use
for the new facility, would not be the R & B sound he was known
for, but instead, he'd give WQAM a run for their money. Since
WMBM had been associated with the black sound, he acquired WFUN
from an outlet in Huntsville, Alabama.

Buying call letters in those days was illegal, but arrangements
could be made. For instance, Allan Margolis who owned WMBM's
competition-- WFEC, a daytimer at 1220, which stood for Florida
East Coast, the now defunct railroad-- wanted the WMBM calls. He
got them, on Christmas Day, 1960 after purchasing 50 chairs from
Rounsaville, who in exchange, let it slip, exactly when the calls
would be available. (See Urban, WMBM.)

WFUN came on strong from the start. Long time Buffalo
personality Frank Ward who had been in Miami at WAME, came across
town as program director. Bud Connel consulted. (And here's a

piece of trivia, former Doubleday president Gary Stevens was a
jock there.)

As the outlet began to pick up steam, WQAM played right into
their hands with the ill fated automation attempt. But 'QAM had
one thing FUN didn't-- total market penetration.

The FUN airsound was a good one, with an early line up including
(in '63) Bill Holley, Jim Howell, Al Dunaway, Dick Starr, Greg

Warren and James Madison Bey. But that 790 signal, particularly
at night, was not so good. It was going to take some doing to
beat QAM. And the person who did it, albeit briefly, was the

late Dick Starr, who would stop at nothing to win.

Infact, the competitive stance of WFUN so infuriated WQAM GM Jack
Sandler, that he sent them a "Copy Cat Kit", including jingles,
stationary, and promos narrated by WQAM midday man Ted Clark.
WFUN retorted by hiring Clark. (Legal action prevented it, and
Clark followed Bob Green (WQAM's Bob Green, not Anita Bryant's
Green) to Detroit's WKNR.)
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More than once, Starr-- or one of his employees, was found
rifling through the WQAM trash for anything that might unveil the
competition's future plans. and when all else failed, he'd
resort to deceit. For instance, WQAM was in the habit of airing
"Beatles Exclusives". Seemed Murdock had a friend 1in England
supplying him with early product. Starr was so incensed, he sent
a cease and decist order to WQAM-- signing it Capitol Records.
He timed it to arrive late on Friday so it would be Monday
before WQAM could check its accuracy. Playing it safe, 0QaAM
pulled the offending product-- which ran hourly on FUN.

If WQAM was hosting a concert, WFUN would be there (generally
with banners making it appear that they were at least co-hosts).
And the competition for dance locations was equally heated. WQAM
had a circuit known as Miami Bandstand (consisting of armories

and the usual slew of teen venues). WFUN retorted with Florida
Bandstand, in similar locations. Both would outdo the other on
who could come up with the name attraction-- it was haven for a

record guy, who was assured instant airplay-- and usually top ten
status on the nightly platter poll done by both outlets, when a
band was promised. Local legends included, "The Birdwatchers";
"The Canadian Legends"; Steve Alaimo; "Clef's of Lavendar Hill";
and of course, The Montells.

H.M.S. Montells actually, and "His Magesty" was none other than
Doc Downey, afternoon personality on WFUN in '65. Downey
(Sean Morton Downey, Jr.) in an overzealous mood announced to his
afternoon cume, "If you'd like to have the personal phone number
of Gerry & The Pacemakers, phone —----- ", which might have been
alright, if Charlie Murdock weren't listening.

As fate had it, Murdock was on his way home from work early

because his pregnant wife Ceil was feeling 1ill. Taping the
competition, he caught Downey's remark. It was a few moments
before he realized why the number sounded so familiar. It was

HIS number, and the Murdock's were besieged with calls for days.

(Murdock sent the tape, and a formal complaint to the FCC, and
the station's license was put on probation. Co-incidentally,
that decision was rendered on the day Murdock started as WSAI's
GM in Cincinnati.)

The mid '60s saw FUN neck and neck with QAM, and along with Starr
were Mike E. Harvey (the giant purple eyed rabbit), hired out of

Valdosta, Ga.; Big Fat Chrissie Edwards; Bob Gordon; Tom
Campbell; Jim Howell and a number of other folks, not to mention
Bob Harris. Harris, a <childhood friend of Starr, had been

selling advertising space at the Miami Herald, but his real forte
was promotion, and together the duo were awesome. Both caused a
lesser facility to outperform anyone's expectations.
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The latter '60s saw Starr move on to San Francisco's KYA, with
KIMN Denver PD Jack Merker coming in for a brief time-- just long
enough to hire a young Gerry Peterson (today Gerry Cagle) and
Bob Baker. Actually Baker only lasted four weeks, but he went on
to greater success working for Paul Drew in several locations
from WIBG to KFRC, as Duke Roberts-- a household word in Toronto
for a time during his tenure on CHUM and CFTR.

Harvey replaced Merker as PD, bringing in Don Wright to do his
former night show (originally as Bill Barry, until a weatherman
with the same name made it a legal issue), and Larry Dean (Frank
Lassiter). Harvey was replaced with the return of Bud Connel as
consultant which saw Richard Ward Fatherly in as morning
man/operations director, and Tom Kennington doing middays.

Perhaps the most stand out performance heard on WFUN at that time
came from Pamela Britton, a college co ed at the University of
Miami. Pretty Pamela was hired to drive the station prize patrol
car, spotting stickers and handing out prizes. She 1looked,
acted, and sounded the part-- especially on that fateful
afternoon when following too closely on U.S. 1 during a live
phoner. 'I'm following a light blue 1968 Dodge, license plate 1-'
(at that time the crash was most audible) 'Gee, I guess we've got
a winner,' she happily replied.

Musically, the station should best be remembered during Harvey's
tenure. Mike, 1like most Georgia boys, loved black music,
particularly the Carolina phenomenon known as "Beach Music" (a
select group of R & B titles heard on the jukeboxes along the
Carolia shore, most with a characteristic beat). If it were not
for Harvey, Miamian's would have missed the Jjoys of the latest
singles from The Showmen ("39-21-46"); Barbara Green ("Young
Boy"); The Tams ("Be Young, Be Foolish, Be Happy"); or the older
sounds of Jewel & The Rubies ("Kidnapper"), for instance. And
speaking of oldies, Harvey's Saturday night oldie show had more
than a loyal cult following. No wonder he's doing "Supergold"
today.

The early '70s saw WFUN dealt a fatal blow. It was not the fault
of personnel-- including moring man Michael Meier Dineen as much
as the coming of FM. With WFUN's signal liabilities, there was
little it could do. While WMYQ may have only chipped away at
WQAM-- it decimated Fun Radio.

Bwana Johnny appeared in those waining days, and when he was
fired, he did the only pragmatic thing-- got a job in one of the

nation's largest markets-- Publix. He was the only bag boy in
town doing live breaks. 'Bwana Johnny bagging your groceries,
Good afternoon, this is Publix, it's ten past three,' heard

startled shoppers.
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The mid '70s saw the outlet sold to Woody Sudbrink, as Fun Radio
became a memory. Actually, the <call letters remained, as
Sudbrink attempted an AM easy listening approach. The WNWS
handle appeared with the ensuing all news stance-- afterall, with
most news "Fun radio" Jjust doesn't fit. The call letters went up
for grabs-- and landed in Ashtabula, Ohio-- on 970.

WIOD calls itself "South Florida's Sports Authority" and
punctuates that line in a variety of ways including a nightly
sportstalk program, as well as play by play of the University of
Miami, and of course the Miami Dolphins.

Though the majority of the station is talk and sports, morning
man Mike Reineri is a throwback to the MOR sound of days gone by,
still playing music. A listen to his show turned up Cat Stevens;
10 CC; Pat Boone; and Olivia Newton John. And though fans of his
top 40 days from Cleveland's WIXY and Jacksonville's WPDQ may
hardly recognize him now, his style fits the venue quite well.

He's your basic cantankerous sort, with a glib line here and
there. Listen long enough and he'll grow on you. Joined by
Henry Barrow with news, the chemistry is good. The duo banter
back and forth good naturedly in a relatable, topical fashion.

Sandy Payton follows in middays, with a following all her own;
but we tend to prefer afteroon personality Mike Miller-- and have
been following his success since his days in Orlando in the '70s.

Miller manages to make boring topics interesting-- and when he's
got an interesting topic, watch out. He also has the ability to
adlib for a good guarter hour, without taking calls, on most any
subject. The day we heard him, it was camps for rich kids-- an
item in the news. Miller picked up on it like a cat takes to a
canary, and 15 minutes later we were still listening,amazed he
was able to hold our attention completely.

Sonny Hirsch follows from 6 to 8 p.m. with Sportstalk, and South
Florida sports fans regard him as much a part of the scene as the
Dolphins-- he predated them, working on various facilities,
including WKAT. The remainder of the evening is usually devoted
to play by play something, followed by Larry King.

Larry may be big time now, but to Miamian's he'll always be a

local boy. Fans here have followed his many antics from station
to station (television too), through good and bad. Infact, he
was a local talent at WIOD when Mutual picked him up. It's said

that the connection was made because Ed Little was then with the
network. Little, for years, owned Hollywood's WGMA and witnessed
King's ability first hand.
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For years WIOD stood for "Wonderful Isle Of Dreams" and though
that logo still stands outside the 79th street causeway studios,
it's little more than a memory. Infact, the last time we recall
it wused on the air was prior to its late '50s switch to "Wacker
Radio", WCKR (like WCKT, channel 7 which was co-located with the
AM/FM combo). Wacker had a number of interesting personalities
including Gary Stevens, Pete Conners, Bobby Lyons, Biggie Nevins,
Rick Shaw, and Johnny Midnight (who was several folks, all
sharing the same jingle which was cheaper considering how often
the overnight shift was vacated).

The station had talent, but the owners weren't committed.
Several approaches were tried, including that ill fated early 60s

disaster known as "hootenanny" heard in several unfortunate
markets. By '63, it became prudent to return to a more adult
approach. WIOD returned, Shaw went to WQAM, and Nevins became
PD.

WIOD under Nevins was a formidable station-- by far, the best
sounding adult outlet in town. From personalities to music (done
for years and years by Yolanda Parapar) to news, WIOD had the
image. Even features 1like "Laugh Line", hourly excerps from
comedy albums by Shelly Berman, etc. were right on the money. It
was a masterpiece.

And so it came to pass that when Cox acquired Los Angeles' KFI in
the early '70s, Biggie Nevins was appointed PD. In the move, the
company managed to decimate two facilities. (When KFI didn't
catch on immediately, -everything was tried, including what must
have been an LSD move-- the station voluntarily gave up the
Dodgers! WIOD meanwhile began to slide, and while it's far from
a loser today, it has still not recaptured the magic of the
latter '60s and early '70s.)

At WINZ-AM, it's a no nonesense news stance-- at least from 5
a.m. to 6:16 p.m., as the station delivers continuous news, in an
approach not wholly wunlike the stuff put forth by the CBS-2aM
group. (Comparitively in our short listens, WNWS' news block
would be more like a Westinghouse.)

Mornings are anchored by Frank Mottek, Rhonda Victor and Michael
Woulfe while afternoons feature Mary Muldoon, Tom Gallagher, and
Steve Daily. Additionally heard are station meteorologist Brian
Norcross; Ron Harrison and Steve Shane with sports; market
fixture Al Abraira (dating back to Murdock's afternoon show on
WQAM) with traffic; Don Stotter with entertainment features;
Charles Kimball on real estate; and Steve Birnbaum with
editorials-- among others.
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Referred to on the air as "94 Winz", cross promotion 1is
constantly in evidence such as "Not tuning in 94 Winz for Al
Abraira's traffic reports is like not putting gas in your car.
Either way, you don't stand much of a chance of getting where you
want to be when you want to be there. Gas up and tune in. Al
Abraira traffic reports. Another exclusive feature of 94 Winz."

John Broward follows the news block with talk from 6:15 to 8 p.m.
with Neil Rogers in from 8 to midnight. Neil has a huge
following of fans who swear by his nightly show. A quick listen
will uncover a man who knows his audience and what to give them.

Overnights are the domain of ABC Talkradio, specifically Ira
Fistell and Ray Briem, on "WINZ Miami, Ft. Lauderdale. Your
weather station with updates every few minutes."

Like WIOD and WNWS; WINZ, too had a fling at top 40, a few of
them infact-- though of considerably shorter duration than anyone
else in town. The early '60s saw consultant Mike Joseph in for a
few moments, with the biggest standout being Cousin Brucie, who
wasn't standing out too far, and no one, not even Bruce,
invisioned the success he'd eventually have in New York.

The early '70s saw top 40 tried again-- complete with Rick Shaw,
Dick Starr, and later, the likes of Grady Brock, et al. But by
the '70s, Miami was ripe for FM.

Actually WINZ's biggest stand out was not Bruce-- rather owner
Rex Rand. Sexy Rexy they called him, British accent and all.
And fittingly the flamboyant Rand went down in flames, the
unfortunate victum of a helicopter crash after the sale of the
outlet to Guy Gannett.

With Gannett's arrival came Al Anderson, as PD of the then-AC
sound. Anderson and Gannett parted company a few years later,
and he found himself spending a portion of the '70s across town
at WIOD, while WINZ searched for the identity it subsequently
found in News/Talk.
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EASY LISTENING

WLYF is not only on top, but virtually alone in this approach,
though for the record we've got to mention that Palm Beach's WEAT
does break into the book, falling below the line with a .4.

Also for the record, it should be noted that WEAT holds the
distinction of being the first FM station in America to dominate
a market 12+, (back in 1970) beating out all competition, AM and
FM using Schulke's automated "good music", as the World Book
Encyclopedia 1971 Yearbook referred to it in writing up this
feat. (It should be noted that similarly programmed WOOD in Grand
Rapids achieved the same success in 1970, gquite startling at the
time.)

Since that time, WEAT has changed hands (Curt Gowdy acquired the
outlet in '74, along with it's AM counterpart), but never

formats. With Schulke since "day one" says PD Paul Dunn, WEAT
would still be using the service if it hadn't been purchased by
Bonneville, Now the outlet, known as "Relaxing 104", uses

Bonneville's "Matched Flow".

The biggest change at WEAT has been 1in dial position. In
preparation for the move to Malrite's tower (thanks to the 80-90
docket) WEAT had to move from 104.5 to 104.3, so as not to short
space WHQT. With a .4, prior to the move, it will be interesting
to see if the Miami shares are affected when WEAT joins WRMF at
the TV 29 site.

Like WEAT, WLYF also uses Bonneville, but instead of "Matched
Flow", Miami based "Life" uses "Ultra Mainstream" which at
present 1s ultra successful. WLYF is the number one station
overall in Miami, by an almost three point margin, and it has
been for some time.

The slogan is "It makes you feel good", and "Life" is making the
folks at Jefferson Pilot feel wonderful. In combination with
WNWS, it's an unbeatable sale.

A morning drive listen turned up your basic beautiful music
approach, hosted by Ron King (from 5:30 to 1), not unlike the
remainder of the day, with the exception of traffic reports, and
more frequent weather and time checks amidst a flurry of liners
including:

"Coping with traffic 1is a breeze when your dial is set at FM
101.5. Take Life easy, WLYF" and "Do it the easy way, like
Tropic Air Conditioning and Refrigeration Supply Co. in Miami by
enjoying Life in your office or business. We play the songs you
know and love while you work. Easy listening WLYF, FM 101.5".
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If you haven't heard ultra mainstream, the selections we caught
included an instrumental version of "We'll Sing In The Sunshine";
Bobby Vinton's "Blue Velvet"; an unknown instrumental; an
instrumental of "Come To Me"; an almost unrecognizable
instrumental version of "Funny How Time Slips Away"; "What Kind
Of Fool Am I" by Sammy Davis; instrumentals of "Way of Love",
"Sunshine On My Shoulder" and "Daybreak"; and Ray Charles'
"Georgia On My Mind".

It isn't a combination we'd like to hear again, but when it's not
broke, you don't fix it-- and WLYF is not broke. The upper demos
germain to the Miami marketplace certainly are a factor in its
success, but even so with an 8.6 overall, things couldn't be much
better.

WLYF's 101.5 dial position sprang to life as WWPB, located along
the river in downtown Miami and owned by Paul Brake (hence the
call letters). It was acquired in 1970 by Woody Sudbrink (after
Sudbrink had acquired WRIZ-- and WAME's studios see Spanish WSUA,
WRHC) for $250,000. Take a moment to weep.

Now it's time to laugh. George B. Storer, who sold his FM, WJHR
(see Contemporary Hits, WPOW) in 1971 for under half a million
dollars, rethought FM ownership, and in the mid '70s, bought
WLYF (Sudbrink had changed the WWPB calls to WLYF upon purchase),
for $6.2 million.

Pretty amazing stuff, but the late George B. Storer was often an
amazing guy. It's said he merged Northeast Airlines (Remember
the Yellowbirds? Well, they were owned by Storer.) with Delta
for less than the value of the planes. And of course, the tales
of the Wibbage sale were equally entertaining. Word was he sold
Wibbage on a golf course, came back and told the board of
directors and they informed him that WIBG was their only profit
center. (Isn't heresay wonderful. We don't vouch for this
paragraph, though.)

It's further interesting to note that Jefferson Pilot made out
well on its 1980 purchase of the Storer combo. In addition to
WGBS and WLYF, JP also got the property. THE property. At 710
Brickell. And we're not talking about the intimidating three
story red brick building that reeked with class, though that
would be nice in and of itself. It's the land that it sat on,
which we are discussing. The land worth millions of dollars in
one’ of the highest property value areas in the county. Zoned
just right.

Need we mention that Jefferson Pilot moved the combo to North
Dade? (As for Storer Broadcasting-- the interest is now cable,
and even their former location-- 1177 Kane Concourse, a nice
shrine on Bay Harbor Islands complete with a yacht dock, 1is no
more. The building still stands, but it's housed by some
distainful thing like a stock brokerage firm.)
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URBAN/BLACK

The decision concerning which outlets fell into this format
category was somewhat difficult due to the hybrid stance of WPOW
and WHQT (see Contemporary Hit). We finally decided to exclude
them from this genre since they clearly were trying for a mass
appeal audience, and though decidedly wurban in music, were
strictly mainstream in presentation.

The four stations dealt with here, all target the urban
community, specifically Miami's true minority: blacks. Looking
then at WEDR, WTHM, WRBD, and WMBM; it becomes immediately
obvious that the success story here is WEDR.

While the formats have been many, the call letters, dial position
and ownership of WEDR has remained unchanged since its initial
sign on in 1963. Standing then for E. D. Rivers (now deceased,
as is E.D., Jr.-- the station is owned today by his grandchildren
as Dee Rivers Broadcasting), WEDR was the FM counterpart of WMIE
(see Spanish, WQBA).

By the time WEDR came on, WMIE was religion by morning and
Spanish in the afternoon. WEDR, in turn, was Spanish by morning,
and country 1in the afternoon. When Rivers sold WMIE to
Susquehanna, he agreed not to «compete with 1its Spanish
programming and so WEDR decided to take a shot at Rhythm and
Blues. Briefly.

Needless to say, rhythm and blues in the mid '60s owned by a
Southerner was done by white personalities-- Ray Kassis and Tandy
Way among them. Also probably superfluous is the fact that no
one wishing to hear the format at that time owned an FM radio.

Three months after it started, R & B turned into a number of
things, chicken rock mostly. And so it was, in 1966, WEDR became
Miami's first FM top 40 station. Well sort of.

Mornings were done by chief engineer Glynn Walden, middays were
hosted by Tom Durr (real name Helmut, complete with real German
accent) 1in sort of MORish vein called "Music For Mrs. Miami".
Top 40 returned 1in afternoons, but only long enough to be
interrupted by "The Reverend Carl T. MacIntire and the 20th
Century Reformation Hour from Collingswood, N.J." (described in
vivid detail in the Philadelphia profile, Vol.l, No.l) at 6 p.m.

It was McIntire who paid the bills (and Dr. Fernando Penabaz, and
other like him) since few people advertised on FM in 1966, save
such accounts as the "Stay Dry Enuretic Service". What preceded
Dr. McIntire, was stranger still: An hour long show known as
Record Review.

o9
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Back then, WEDR was like most FM stations, sans record service,

and budget. Ray Kassis, then the 20 year old GM, came up with a
way to fix that. He offered the promo man of every major label
and distributor a half hour of free time each week to plug what
ever they wanted. They all came. CBS' Chuck Thagard; Liberty's

Danny Alvino; and Mercury's Eddie Lambert, among the more
notable.

Evenings (after McIntire's tirade) had one of the better oldies
shows (yes, oldies in 1966, and we're only talking about ten
years of product, so the show went deep) hosted by Kassis, known
as The Wax Museum. On that, there was a sponsor: Lee's Dinette
And Music Center. Lee didn't serve food-- he sold dinette sets
and oldies, a combination we still can't figure. (The dinette
sets are gone, but Lee is still there, out on S.W. 8th Street,
though for oldies we much prefer John Miller's Record Museum on
W. Dixie Highway.)

WEDR was not above taking money for any program, and Sunday's
proved 1it. International Day. No fewer than 12 languages
(besides Spanish and English) were heard-- some never before or
since. Highlights included everything from Jacob Schakter's
Yiddish American Program, to auto racing results. It was a
simple policy-- 'you got the money, you got a show.'

One buyer was a young Jerry Powers, fresh from somewhere else.
He presented the Friday night Coca Cola dance party, and got Coca

Cola to buy 1it. When he couldn't sell Allan Margolis on
underground (see AC, WLVE), he started Miami's £first such
newspaper, the now infamous "Daily Planet". Most recently he's

been heard on WVCG (see block programming).

As fate would have it, WEDR did subsequently move in an
underground direction in the late '60s, but not with Powers. A
guy from California named Mike befriended Kassis (who can't even
remember Mike's last name now), and convinced him the approach
was Jjust the ticket an FM outlet needed.

Back then WEDR was not only in mono, but 18,000 watts (Today, in
stereo at 41,000 watts, it's still on the same ridiculous 175 ft.
antenna outside its old Allapattah studios, Jjust around the
corner from the "new" place.). And Kassis, was not your basic
hippy. Infact, he was a Christian (who later started the
National Christian Network, subsequently sold to Jerry Falwell).
No wonder the station's logo, a peace symbol, was missing a
spoke. As it was, it looked like a sign that the motor reports
would return.

e
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About that time E.D. Rivers, who never cottoned to the approach
in the first place, sent Martha Quigly down from Georgia to
police the boys. And it wasn't long before Kassis, Mike who-ever-
he-was, and the rest of the oddball crew were replaced by Rivers'
real 1love, R & B. This time around, however, he opted for a
black staff.

And so it was, that WEDR went black in the early '70s and has

remained in that genre ever since. A listen to morning drive
turned up Trinere's "How Can We Be Wrong"; Whodini's "One Love";
Smokey Robinson's "Good To You"; Whitney Houston's "How Will I

Know"; and Chaka Khan's "Love Of A Lifetime".

Afternoons featured Jeffrey Osborne's "Your Love"; "Midas Touch"
by Midnight Star; Ashford & Simpson's "Count Your Blessings"
Run DMC's "Walk This Way"; and something by Grand Master Flash.

The line up includes James Thomas in mornings (with SBN news);
Jane Carnegie in middays; PD Leeo Jackson, afternoons; George
Jones, evenings; Jimmy Griffin (a name who's been around since
the '60s on WMBM), nights; and Huey Anderson, overnights.

The current positioning has the station calling itself, "Star
Force 99". Produced top of the hour IDs proclaim it to be "The
Force Of The City, WEDR Miami, A Dee Rivers Station", but in

reality, WEDR 1is positioned as the force of the black community
from presentation, to music-- and most telling, sponsorship.

Its FM signal and updated presentation long ago made mince meat
out of its AM competitors (notably WMBM); and WTHM's class A
signal, eminating from South Dade, 1is no match for "The Force".
But what was obvious was a lack of true urban radio in South
Florida.

The burgeoning Cuban population is the most likely target for
such an approach, and until recently, their needs were partially
filled by I-95 and Y-100, with no domain of their own. Among
Hispanics, Cubans tend to react more like Mexicans than Puerto
Ricans-- preferring a more melodic approach as compared to the
frenetic rap records embraced by blacks. For that reason, WEDR,
has never attempted, nor been able, to satisfy them.

This obvious fact became the basis for WHQT's decision to move
into the urban arena, and most likely forms the basis for Power,
as well. So far, to our ears, no one has found the right formula
--and when they do, the effect will be felt more by mainstream
outlets (as it was by I-95, see Contemporary Hits) than tightly
targeted black facilities such as WEDR.
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The fact that WTHM (Rhythm 98) could muster a .7 is a miracle in
itself. The station absolutely can not be heard with any clarity
north of Coral Gables. If ratings are the intended result, WTHM,
on signal alone, has a fatal problem.

Licensed to Goulds, the class A facility is far from the big
time, though the afternoon we listened, "The Tiger" (as he calls
himself) was prepared, alert and musically innovative: "And it's
time now for our school's out after school monster mega mix
cassette and today it's a medley of songs from around 1977, alot
of classic type dance mixes, and it's coming your way right after
this."

It did. All 20 titles, some of which we've never heard before,
all of which blended well. It took some work to put it together,
more work than most suburban stations are usually willing to do.
We were offered the chance to win a Meli'sa Morgan Cassette, and

Tiger sold us on the fact that we'd want it. We were also
promised a "full hour of non stop jammin' up next," and we got
it-- complete wiith Teddy Pendergras, Art of Noise and Anita
Baker.

WRBD, on the AM band, is in somewhat in the same boat as "Rhythm
98"-- you can't hear them either. Not if you're in Dade County.
Since they cover Broward fairly well, it's on Lauderdale, and the
surrounding areas that they concentrate.

And 1in the '60s every self respecting Broward County black teen
concentrated on them-- afternoon personality the Crown Prince,

specifically. Crown could out rhyme the best of them on this
daytime only facility (which in the '70s was granted 24 hour
status) at 1470. Known as "The Rockin' Big Daddy", a sign
proclaiming that slogan in enormous letters stood outside the
studios-- in the country off the Sunshine State Parkway, until
Inverrary was built. Then the dirt road leading to the off beat

location became a paved thoroughfare in the middle of town.

But WRBD has stuck it out-- still on Rock Island Road, and still
adjacent to Inverrary. When their FM counterpart was sold to
Sconnix last year, WRBD-AM was purchased by Sunao Broadcasting,
which has them positioned as "Your Community Station" featuring
Charles Mitchell and Champagne Holliday in mornings; Rory T.,
middays; Rodney Baltimore, afternoons; Mario DeJesus, evenings;
and Ebony Love, overnights.

When we heard them, we were informed we were "listening to WRBD.
Pompano Beach. FPt. Lauderdale, and the Palm Beaches-- where the
music is always fresh"; and reminded, "The Phrase that pays 1is
WRBD i1s my community station"; and teased, "today at 5:30, WRBD
has a major concert announcement". But what we found most
entertaining were the commercials, "Betty's. Formerly Chuck's
Double O Soul", with production to match as we were touted on a
jock's appearance there that Saturday.
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Miami's WMBM continues to serve the black community, as it has
been for decades, but instead of the soul approach of the '60s,
the station is now coming from a more heavenly direction-- "WMBM,
Your Gospel Tower Of Power" is the slogan, and the outlet 1lives
up to the 1image from the music it plays to the discussion
programs regularly aired. And though it sounds vastly different
on first listen, the philosophy of serving the black community is
unchanged.

Interestingly, the WMBM call letters have found a home on three
different dial positions in Miami over the years. Originally at
800 (owned by Robert W. Rounsaville, see News/Talk, WNWS), when
Rounsaville's WFUN signed on at 790, Allan Margolis acquired the
calls.

The acquisition was a financially important one for Margolis who
had been operating WFEC-- an AM daytimer at 1220 targeting
blacks. Not only did the WMBM calls come to 1220, but the bulk
of the business as well. Two years later, Margolis had the
opportunity to buy Miami Beach's WMET, a full time Spanish
language facility at 1490. By selling 1220 (see Spanish, WCMQ),
he needed only $27,000 additional dollars-- and WMET's owners
threw in their simulcasted FM, free of charge (see AC, WLVE).

Margolis took the WMBM calls to 1490, and the business as well,
and the '60s saw him competing primarily with WAME (see Spanish,
WSUA) wusing an all star line up including Fred Hanna, C.T.
Taylor, Geno Hudson, Donnie G, Ernie Fields, Jimmy Griffin,
Vanilla Williams and Butterball, among others. Butterball
weighed a good 500 pounds, but he was pure profit. For a time,
it looked like WMBM stood for "We Make Butter Money".

Donnie Gee was an interesting phenomenon as well: a white boy
named Donald Gould who patterned his act after Jerry Blavat, and
patterned it well. Even Blavat's off the wall New Jersey girl
groups (like the Marvels' "Go On And Have Yourself A Ball") were
aired. He was a star in his own right, appearing nightly at the
clubs that lined N.W. 2nd Avenue. (He was shot and killed in the
'70s, allegedly drug related.) But even at the height of WMBM's
success 1in the '60s, Sundays' belonged to the Lord, with such
offerings as "Mother Francis".

Owned to this day by Allan Margolis, the current approach 1is

overseen by his son Ed, who now manages the property still
located on Miami Beach's First Street.
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MOR/NOSTALGIA

At present two rated stations fall into this category, but from
the standpoint that WKAT only covers Dade County and WFTL serves
only Broward, each are seemingly sans competition.

WFTL's roots date back to its sign on in 1945 (the call letters
previously had been used on the 710 dial position which became
WGBS), when the outlet was put on by a group of investors headed
by Reggie Martin (the broker), Chicago broadcaster Gene Dyer, and

Congressman Paul Rogers. Sold a few years later to the owner of
the Ft. Lauderdale News (RH Gore), Joe Amaturo purchased the
facility in 1958. Throughout the 40s, 50s and 60s, it was the

venerable voice of Broward, though its 1400 dial position and
class IV signal made it unknown in Dade.

Amaturo managed the station from '58 to '60, leaving to run
Indianapolis' WIRE and subsequently Hartford's WPOP, returning to
hands on operation in 1970. In the early '70s, it was obvious
the station needed freshening-- like most MORs at that time, WFTL
was destined to become AC. With a top 40 background himself,
Amaturo hired a top 40 PD-- Michael O'Shea from KLIF. The
teaming of Amaturo and O'Shea was a good one, and for the first
time, the Ft. Lauderdale outlet was put on the map nationally.
O'Shea's ability to find and motivate the right staff was a big
asset, particularly in the hiring of Ray ©Smithers, a former
Chicago personality who has to be one of the most creative
production people this business has witnessed.

The station ranged from "Loveable Lupton" (John; still on the air

today) to psychic Page Bryant. O'Shea left all that excitement
in 1976 (to program WLW, Cincinnati), returning seven months
later (He missed the weather, and Joe.). His exit to Golden

West's KVI Seattle a year later was permanant, with Mike Harvey
(yup, the same one from 'FUN) taking over as PD.

By the time Harvey left, the writing was on the wall-- Miami and
Ft. Lauderdale would be totally combined, ratings wise, and WFTL
would not be a contender, which suits the station Jjust fine,
these days.

Managed by Bill Wheatley (who first came to Miami in the late
'60s as PD of WWOK-- bringing credentials that would <choke a
horse-- Wheatley had been PD of Philadelphia's WIBG and KFWB Los
Angeles), the MOR fare is overseen by Mike Roberts.

WwwWwW americanradiohistorv com

4


www.americanradiohistory.com

Bob Gordon does mornings (THE Bob Gordon-- WQAM, WFUN, WKAT, WLQY

and we may have left something out); with almost as much market
longevity, John Lupton does 10 am to 1 pm; Bill Gardner does 1 to
3 pm; and Mike Roberts follows in afternoons. 6 to 7 pm is

devoted to "Money Matters" hosted by Ken Brown; and 7 to 8 pm
features "Broward PM", a talk show devoted to Broward issues
ranging from medical and legal to travel, entertainment, and the
perrenial favorite, gambling, Earl Wood follows from 8 to
midnight; with Vince Kelly doing overnights.

The format 1is described in station literature as full service;
stressing the 7 member news team, and music featuring "Manilow to
Martino, Sinatra to Streisand". The target is 35+, and if you
didn't know better, you might think you'd happened upon a 50,000
watter.

To this day, WFTL, Ft. Lauderdale's first station, remains a
respected commodity. Sold in '84 by Amaturo, the station again
changed hands May 31, with the new owners being local-- King Paul
(Paul Bronstein) and Ben Panther.

The current slogan is "We play more of the music you remember",
and 1in our casual listens we not only found music we remebered
(from Nat King Cole, Jimmy Dorsey, and Louis Prima & Keely Smith)
but we were also treated to the world's oldest sponsor jingle,
for Castro Convertibles-- voiced by daughter Bernadette.

At Miami's WKAT, the slogan is "Your music memory station" with
the memories we heard including "Have Your Heard" by Joai James;

Englebert Humperdinck's "Last Waltz"; "The Man With The Banjo" by
the Ames Brothers; Nelson Riddle's "Then 1I'll Be Happy";
"Canadian Sunset" by Andy Williams; "Guantanamara" by the
Sandpipers; Frankie Laine's "We'll Be Together Again”; "It Takes
Two To Tango" by Pearl Bailey; and Barbra Streisand's

"Sanctomoro", "all on Lucky 13'AM 1360 WKAT, the home of music
memories all day and night."

That about says it. And that's saying a mouthful considering
"Lucky 13" and "AM 1360" were competing stations just a year ago.
The "Lucky 13" handle belonged to Hollywood's WLQY (which is now
block programmed brokered time, and didn't crack the current
book), with "AM 1360" being WKAT on Miami Beach.

When it was announced that WLQY would abandon ship, WKAT arranged
to buy a month long schedule (the spots were done by WLQY's PD!)
advising listeners that "Lucky 13" would move down the dial a bit
from 1320 to 1360. (With it came the syndicated "Music Of Your
Life" approach, though WKAT PD Jack McDermott does a 1local
interpretation that tends to be more uptempo and broader based,
encompassing ove 2,500 titles.)
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The current "Lucky 13 AM 1360" line up includes one of radio's
legends, Big Wilson, 1in mornings joined by Lisa Ford who also
handles middays. PD McDermott follows 1in afternoons; Scott
Morrison does nights; and Larry Hayes holds down overnights.

The line up is enhanced by several regularly scheduled features.
The noon to 1 hour weekdays, for instance finds a top ten
countdown of the songs popular on that day back in time spanning
1939 to 1965, though selections from the '60s are carefully
screened. (Friday, the noon to 1 block features the self
explanatory "Requestfully Yours".) McDermott's 6 to 7 p.m. hour
each evening highlights a feature artist-- Harry James, Frank
Sinatra, Peggy Lee. And Morrison's 9 to 10 hour houses "Dowm
Memory Lane",.

Weekends too, are largely feature oriented including a Saturday
and Sunday afternoon offering from "Stan The Music Man" as well
as select syndicated shows, a weekly live broadcast (very well
attended) of McDermott at the Bayshore Lounge, the usual public
affairs stuff and Pepe Fields. Fields has been in Miami almost
as long as WKAT (which is celebrating it's 50th Anniversary next
year) and her "House Party"” is an old timers favorite.

Owned from its inception by Frank and Ucola Katzentine (hence the
WKAT calls), the station still resides in the original building
(complete with Western Electric transmitter)-- a throwback to
radio's original 30s heyday. The large studios (suitable for an
orchestra) and raised control room present an awesome ambiance.

For vyears, the programming matched the facility-- which by the
'60s, was somewhat outmoted. In 1967, the music left, and talk
began-- the first such outlet in South Florida. Like most early
talk outlets, the biggest battle WKAT faced was not ratings, but
demographics. Few advertisers wanted the ultra old audience talk
generally attracted. To that end, a number of interesting
promotional campaigns were tried, as well as a unique lineup
(including a young Ronn Owens, now on San Francisco's KGO)
anchored by "Alfred".

"Alfred" was an original, and it was here on talk radio that his
full talents were utilized. Playing music as "Al Martinez" he
was one of the crowd, but doing talk, he was a standout. Alfred
was capable of coming in to the studio and talking-- for three
hours, without calls, without preparation, without anything but
his unique insight on the world that day.

He took common situations and made them funny-- the mark of a
true comedic mind-- only Alfred was just calling them as he saw

them-- and he never saw them like the rest of us. If he had been
willing to leave the comfort of South Florida back then, his
story may have ended in greatness. He did have offers: Group W's

national PD heard him by accident while staying in Miami for the
Republican National Convention and touted him on KDKA-- but
Pittsburgh to Spanish Harlem born and bred Alfred was tantamount
to Ethiopia for the rest of us. Today he's retired in Miami.

bl
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With Frank Katzentine long deceased, Muzak and WKAT-FM (see
classical WTMI) 1long sold, the AM institution was acquired by
Nevada's senator Hernstadt eight years ago. Then the fun really
began. He sent his wife in as GM, and it was a situation comedy
to all not in the situation. In one year, she managed to lose a
million and a half dollars. The subsequent headlines "Owner
fires wife, tells her to clean out desk drawers” said it all. She
then fired him-- or divorced him, at any rate.

In February 1981, the music came back-- the same music, then it
was current, now it's nostalgic, and the real kicker is that Jack
McDermott, who was the last person on WKAT to play a record in
1967 was rehired and became to first person to play a record in
1981.

McDermott interestingly came to South Florida from Boston years
ago to be a rock jock at WAME, but before he arrived, the station
switched format. He landed on WINZ (in the Bruce Morrow days)
moving to WGBS and WKAT. As WKAT gradually transitioned to talk,
he remained until that last record-- and hadn't been back on the
air until the '81 switch.

As fFor WKAT-- it looks like the o0ld studios will soon be no more.
A "For Sale" sign adorns the Dbuilding. Apart from the
maintenance and wasted space, the stigma attached to being "a
little Miami Beach station" (with audience to match) is one the
owners wish to erase.
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SPANISH

In Miami, Spanish stations are plentiful-- eight of them fall
into this category at present. And 1like their Anglo
counterparts, these stations run the format gamut. By far, the
most popular approach 1is news/talk where grandaddy WQBA-AM
competes with (in order of ratings strength) newcomer WAQI, WRHC
and WOCN. WCMQ-FM leads the music pack followed by WQBA-FM,
WCMQ-AM and WSUA.

It becomes rapidly apparent when looking at Hispanic radio
markets in America that Miami would have to be considered the
most influential. With a good number of highly rated facilities
at present (one in the top 5, and two in the top 10), smart
advertisers will include this large segment in their buying
plans.

But happily for Miami's anglo outlets, the ad dollars for Spanish
stations do not come out of the general market till. Separate
Hispanic allocations are provided for this purpose. To a great
extent then, Miami is two separate markets with Anglo stations
battling each other, and likewise for Hispanic facilities.

But Spanish radio's real mission is not to outsell a direct
competitor as much as convince advertisers to allocate more bucks
for the medium. The illusion that Miami's Cubans can be reached
with an anglo buy is generally just that.

Several interesting facts should be noted. In the first place,
the idea that Cubans arrived after the Missle Crisis in the early
sixties and now have 25 years of assimilation behind them,
pertains to only a small segment of Miami's Cubans-- let alone
Hispanics. Spanish outlets tend to show not more than 10%
duplication with their Anglo counterparts.

The next belief, that the longer a Hispanic is in Miami, the less
he's 1likely to listen to Spanish radio, 1is also a fallacy. Of
course as generations progress, this transferance will take place
but for now, Hispanics tend to come back to Spanish radio. We
say "come back" because Hispanics 12-24 are primarily users of
Anglo stations. (And we know they come back because we can track
that smaller group of Cubans here since the '60s.)

More than language, Spanish stations in Miami tend to rely on
talk dealing with the issues of interest to Hispanics, who
because of their own turbulent background hunger for news about
Cuba and Central America. Which brings up another fallacy--
Miami's Hispanics are poor, illiterate, or undesirable in some
way.

R
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Like any group, such souls fall into the Hispanic sector, but by
and large Cubans are increasingly influential-- not only do you
have upwardly mobile professionals with years in South Florida,
but many of the less endowed, more recent arrivals are interested
in quick assimilation, making the money they do have very fluid,
and very available to advertisers. Since they are newcomers,
they are more likely to depend on sponsor messages to inform them
where goods and services are available.

Aside from the group of younger Hispanics who cume Anglo radio
(with much different tastes from both their elders, and their
Anglo counterparts-- tastes that are being targeted by outlets
such as "Hot" and "Power"), adult Hispanics tend to listen to the
radio quite differently than the general populous. For one thing,
AM still dominates. And the dominant AM is far and away WQBA.

The history of WQBA-AM's involvement with Cuban issues and
Spanish language predates both call letters and ownership, going
back to the Cuban Missle crisis, when the station's aid to the
government netted it an outstanding service commendation from
John F. Kennedy. Formerly a country outlet, WMIE at 1140 had a
directional signal that blanketed Cuba. Since time was of the
essence and the VOA could hardly construct a facility overnight,
the government asked for the use of WMIE so the VOA could
transmit messages back to Havana (including the names of those
who arrived safely on the boats, so their relatives at home would
not worry).

By the time the station was no longer needed, the identification
with Spanish language was sufficient enough to continue the
programming. WMIE 1in the early '60s was then a hodgepodge of
religion 1in the morning and Spanish after noon. Since WMET had
left the ballgame (see AC, WLVE and urban, WMBM), WMIE faced
competition only from WFAB (which subsequently lost its license).

WMIE was purchased by Susquehanna in the mid '60s and Herb Levin
was sent to Miami as general manager of the facility with studios
then still co-located with WEDR on NW 36th Street. The station
in short order began to gain influence. WFAB, "La Fabulosa" was
a more traditional Spanish outlet while WQBA dealt specifically
with issues of interest to a volitile displaced group.
(Discussions were heated, to say the least. Infact one later car
bombing caused loss of limb to a WQBA commentator.)

Today, WQBA 1is largely an outgrowth of those turbulent times--
still talk, still issues oriented with the primary goal of being
a social service to the community, a community with needs
different from the populus as a whole.
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Called "La Cubanissima", WQBA-AM, ranking third overall and
leading the Spanish category by a wide margin has become THE
place to turn for help. The current line up includes Tomas
Garcia Fuste in mornings followed by Tomas Regalado, Alexis Fari,
Fernando Penabaz, Jaime Aldeaseca, Eduardo Gonzales, Aleida Leal,

and Nestor Cabell. Topics range from political and international
to moral issues, social security and even a night time offering
called "Solo Para Major" (for adults only).

In 1979, WQBA gained an FM counterpart at 107.5. The frequency

was put on the air in the early '70s by Jack Roth who owned WWOK.
Initially called "Wiggle", WIGL; it wasn't long before it
became WJOK-- parroting WWOK's "OK Radio". The '79 sale to
Susquehanna saw the outlet become WQBA-FM, "Super Q".

The target for "Super Q" is the second generation of Cubans who
have assimilated but still remain <close to their tropical
heritage. The presentation is somewhat bi-lingual, and the music
is a combination of Latin and Anglo, with a Michael McDonald in
evidence every bit as much as a Salsa tune. Overall the blend 1is
rhythmic and somewhat mellow-- pleasing to Hispanic and Anglo
alike.

The line up includes Maria Cristina Ruiz in mornings, PD Jose
Luis Rodriguez in middays; Annie Lanz, from 1 to 4 pm; Francisco
Senti, 4 to 8; Agustin Acosta, 8 to midnight; and Alberto
Rodriguez, midnight to 4.

By far the biggest standout in that line up is afternoon lady
Annie Lanz, whose delivery, while primarily Spanish, is excellent
--by far the best young adult Hispanic personality we've heard,
and better than most Anglos in the market.

With the overwhelming success of WQBA-AM, and the ability of
Super Q to hold its own, the stations are not sold in combo.
Purchased individually, however, Super Q's 18-49 target and
WQOBA's 35+ core are representative the entire Spanish
marketplace.

For WQBA-AM-FM, the biggest competition would most likely come
from combo-sold WCMQ-AM-FM. These two AM-FM pairs are represented
on 95% of all Hispanic buys. WCMQ-FM, ranks ninth overall,
coming in second behind WQBA-AM among Spanish outlets, with WCMQ-
AM considerably further down the line.

WCMQ-AM-FM is run by Herb Dolgoff, who entered the ownership
arena in 1972 with the purchase of then-WLTO, on Allan Margolis'
former 1220 daytime only frequency (see Urban, WMBM). When
Margolis had a chance to move WMBM from 1220 to 1490, the
frequency was acquired by Leonard Walk's Pittsburgh based Dynamic
Broadcasting who filled the void left by WMIE's move to Spanish
with country formatted WOAH (Wonderful Whoa).
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(Ironically, former frequency holder Margolis wound up as WOAH's
primary competition for a while when he took WMBM-FM in a country
direction as WGOS (see AC, WLVE). Beyond that, country in the
'60s was scarce-- Homestead's WIII; Hollywood's WGMA; Ft.
Lauderdale's WIXX-AM-FM, none with great Miami penetration.)

WOAH, 1like WGOS, was your prototypical country outlet. George
Daye worked here too, as did Dave Edwards, Jay Robbins, and of
course Happy Harold. Harold was a Hialeah institution dating
back to the '50s. He had both supporters and detractors, and a
country kind of business smarts. And it was he and Dynamic's
Leonard Walk who decided it was high time for cable television to
come to Hialeah. (See page 79, for a brief television overview.)

When it became apparent that country was not the ticket to
success, WOAH became WLTO, competing primarily with WQBA. And it
was this outlet that Dolgoff bought in 72, changing the calls and
keeping the format. Two years after acquiring the AM, Dolgoff
purchased Hialeah's c¢lass A, WQXK (a country outlet that had
first signed on in 1969 as WHMS at 92.3), which he then operated
as WCMQ-FM-- the area's first FM Spanish language outlet (save
the much earlier WMET-AM-FM of 1960).

In '84, Dolgoff was able to move the AM frequency from 1220 to
1210, giving WCMQ-AM its first full time signal, while earlier
this year he moved the FM from 92.1 to 92.3-- upgrading the class
A signal to 41,000 watts (a tower move is also impending).

In addition to being virtually the first FM Spanish outlet, "FM
92" as WCMQ is known, is also more successful in the ratings than

the more youthful oriented "Super Q". Like its AM (known as
"Radio Alegre"), WCMQ-FM targets a 25-54 crowd, with a format
that would be akin to adult contemporary. (As with Anglo FM

facilities, Hispanic FMs also tend to reach a younger more
upscale c¢rowd than their AM counterparts, and WCMQ 1is no
exception.)

Compared to WCMQ-FM; the AM (also in stereo) is more uptempo in
sound-- and at present it inches out its only AM Spanish music
competition, WSUA, by less than half a point.

As 1its slogan would indicate, WSUA "Radio Suave" is decidedly
more mellow than any of its music competitors in an approach not
unlike soft/AC. A glance at their current promotional material
shows so0lid class in a trendy blue and pink design. Positioned
on advertising pieces as "Your 'Quality' Spanish Radio Buy 1in
South Florida," the target is the upscale 25-54 Hispanic looking
for the Spanish alternative to "Format 41"

One interesting selling factor not missed in WSUA's literature is
that "Radio Suave is non-political-- an important consideration
in volatile South Florida. With Radio Suave, your announcment is
featured in an entertainment format, one with positive
transferrance."
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Ask WSUA owner Herb Levin about Latin politics-- he knows them
well, having managed WQBA from its inception until 1983 when he
left to purchase WSUA, an AM facility at 1260, the original home
of WMMA.

But it was WMMA's conversion intc top 40 WAME that generated the
most talk. Programmed by Frank Ward, the station's sound and
staff were unique (including a couple of kids Ward knew in
Buffalo-- Joey Reynolds, and Gary Stevens). Ward would later go
on to WFUN (FUNdamental News, one of his more memorable
concepts), and subsequently to WWRL, and WOL-- creating some of
the greatest sounding R & B stations the genre has heard.

It's fitting then, that after his departure, WAME subsequently
became an R & B facility. Unable to compete with WQAM and WFUN
(and the waining WCKR), a soul sound was adopted, and for the
better part of the 60s "Wamie in Miami" gave WMBM a run for its
money.

In the latter '60s, WRIZ owner Jack Roth purchased WAME, keeping
the WRIZ studios on Coral Way, and selling the WRIZ daytime only
signal at 1550 to Woody Sudbrink who also picked up WAME's
studios in the deal. Woody promptly went religion (and today the
outlet is WRHC, described below).

Roth, on the other hand went country. But the long association
the Wame calls enjoyed with the black community were perceived as
a negative, so San Antonio based Roth who had also also acquired
Charlotte's WWOK, decided to swap the two call signs.

High irony, considering that "OK" had long enjoyed a black
connotation nationwide. (From the black formatted "OK Group", to
Ft. Worth's KNOK and Washington's WOOK, the identity was well
associated. Infact, the WWOK calls were brought to Charlotte in
anticipation of a move to black radio.)

In any case, WWOK became country-- the first outlet to do it with
style. The GM was WQAM's Herb Dolgoff, the PD was Bill Wheatley
(see MOR, WFTL). Subsequent GMs and PDs included well respected
market vet Cy Russell, Dick Kelsey, Mal Harrison, and Ted Cramer.
The on air lineup too was notable featuring (among others) Fred
Sanders, George Means, Bill Taylor, Joe Nuckols, Pat Appolson,
Bob Cole, Richard ward Fatherly, Johnny Gilbert, even a brief
appearance by Barney Pip, and of course, Evan Carl.

Carl was a newsman in the CKLW tradition. When a car jumped a
curb and struck and killed a guy on his front lawn, Carl opened
with, "Mowed down while cutting the grass was.." More than
anything else, WWOK proved that you could be both country and
professional, a message that the sales team succeeded in
spreading.

T2
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In 1979, the station was sold to Metroplex who hoped to pick up
the young Hispanic core not listening to Y-100 by targeting them

with an R & B crossover sound known as "Radio Hit", which was at
best a near miss. The WHTT calls went to Boston's CBS outlet
(with Miami's Rick Peters programming it at the time) in 1983

when the station was again sold-- this time to Herb Levin.

The current line up includes Robert Vengochea in a morning
offering called "Relogmusical" (the morning clock); Carlos
Grillone doing middays, highlighted by music sweeps including
three songs by the same artist; Julio Vergara in afternoons;
Marta Casanas (a popular actress for Cuba) at night with a
variety program including requests, dedications and even and
occasional poetry recitation; and Osvaldo Alvarez on overnights.

While music 1is the major element, hourly news is featured all
day, with a larger news block at 5 p.m. Promoting the effort at
present 1s a contest designed to increase store traffic at
participating locations, demonstrating the value of WSUA.

Known as "La Loteria" (the lottery-- which like gambling is a hot
issue and not yet legal), over one million leaflets have been
distributed. (Seven time a day, numbers are called, with winners
recieving trips to Disney World, $1,260 in cash and so forth.)

The newest entry into the Hispanic arena is WAQI, an outgrowth of
the 710 dial position which for years housed Storer
Broadcasting's WGBS which garnered a quality reputation for solid
MOR fare, anchored by morning man Arnie Warren. As the '70s
ensued, WGBS found itself looking in all directions for any
direction. Even a brief attempt at a night time "underground"
rock show was heard-- hosted by Trish Robbins. China Valles was
heard playing jazz, and broker Reggie Martin was a WGBS sports
fixture. Even Storer's Ed Salamon, and PD Charlie Cook had a
later hand in it.

Its December, '79 purchase by Jefferson Pilot (see easy
listening, WLYF) brought an initial desire to shore up the
faltering AC fare under GM Dan DilLoretto. A number of people

walked those hallowed halls, but when PD Larry Knight walked out
for the final time, the AC approach went with him, replaced by
news/talk and Lee Fowler. When Jeff-Pilot was able to acguire
WNWS last year (see news/talk), WGBS went to a local Cuban group,
becoming WAQI.

Entering the crowded Spanish talk arena is difficult, but in less
than a year, WAQI has managed to surpass both WOCN and WRHC,
ranking third among all Spanish outlets, and second in talk. One
of the keys to success in Hispanic talk is recognized, respected
personalities and WAQI seemingly has many. The approach is block
programmed, reminiscent of "Talkradio", Spanish style with
mornings featuring a news block anchored by Armando Perez-Roura
including Walter Macado's horoscopes and Lourdes Montaner's
entertainment reports.
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Middays house a soap opera and an astrological call in show with
Macado as well as Agustin Tamargo's news. The 2 to 4 p.m. block
is devoted to "Frontier Of The Mind", a psychological telephone
talk show hosted by Raoul de La Cruz. News follows from 4 to 6
anchored by Enrique de la Torre; with Agustin Tamargo hosting a
roundtable debate from 6 to 7. 7 to 8 featurs Amrmando Perez
Roura interviewing community leaders, while 8 to 9 is devoted
exclusively to immigration and social security issues, of great
import to newer arrivals. News follows from 9 to 10, with music
(Cuban hitparade mostly, targeting 25-54) from 10 p.m. until the
return of news at 4 a.m. (Sundays, likewise, are all music.)

Hispanic talk 1is also the mainstay of WRHC which stands for
"Radio Havana Cuba" and holds the distincion of being the first

American outlet owned entirely by Cuban-Americans. It was
purchased from Woody Sudbrink in 1973 and is considered to be the
American legacy of Havana's "Cadena Azul" (blue network). To be

sure, the Cadena Azul phrase is found repeatedly on Jingles,
letterheads and logos.

A look at WRHC's promotional literature unveils a station intent
on displaying a quality image, which it does in well conceived
expensive advertising pieces stressing credibility, reliability
and integrity. The current lineup includes Nirson Pimentel,
Armando Garcia SiFredo, Marta Flores and Zully Martin. As the
slogan says, WRHC is "All news, All talk, All Spanish at heart.”
And to be sure, the target is the heart of the Spanish community.

The 1550 dial position, now 24 hours, started out as daytimer
WRIZ, and the biggest problem the MOR outlet had was convincing
folks to come down to the end of the dial where little else was.
Promotional literature for 1550 "Rise" (as it was known) stressed
"Rise to the right side of your dial".

The station rose alright. All the way to a higher authority with
its purchase by Woody Sudbrink. The call letters seemed somewhat
appropriate and so they remained, until Radio Havana took over.

Spanish language WOCN also has an Anglo heritage. Originally an
AM good music station onwed by Paul Brake (see easy listening,
WWPB), few remember this 1450 outlet as WWPB-AM. Likewise for

WKSP. It wasn't until EAd Winton set "The Ocean in Motion",
complete with wave sound effects (sweeping from left to right on
WOCN-FM-- see Contemporary Hits, WINZ-FM), that WOCN had a real
identity in Miami.

One of WOCN's more memorable formatics was the practice of
playing three versions of the same title in a row. This was

particularly entertaining to those who liked the title in
guestion.

7%
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About 12 years ago, the Ocean washed up a group of Hispanic
broadcasters on 1450, and they've been there ever since. Owned
today by a group of Cuban Americans, the approach is predictably
news/talk. Called La Voce de Miami (the voice of Miami) the
current promotion, in an attempt to shore up sagging ratings--
WOCN is currently in last place in this format-- is a major one.
The station is giving away a house during the fall book.

But from our perspective, the biggest problem we encountered with

WOCN is internal-- on repeated occasions, we phoned the station
and were informed that no one there spoke English. (Eventually
we used enough Spanish to determine when someone who did speak
English would be in. We called them and they were courteous and
helpful.)

The problem here, 1is not a personal bias. Rather an economic
concern. Since most of the major Hispanic buys are placed

through agencies, and agency people in South Florida speak
English almost exclusively, we can't help but feel business 1is
being missed. While we don't believe that Anglos need be hired
(though Dolgoff's WCMQ, for instance, uses sales manager Pete
Sautter effectively), it would seem mandatory that someone bi-
lingual be on hand at all times.
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CLASSICAL

When WTMI VP/broadcast operations Alvis Sherouse informed us that
while there was no direct format competition for the classical
outlet in Dade and Broward but added, "Unless every other
listener in town is listening to us, we have competition," we
applauded his agressive stance, but neglected to mention that
Chinese water torture would be our personal preference over a
scant quarter hour of the stuff.

It's not easy to find water torturers these days, so we sat back,
gritted our teeth and listened to Aaron Copeland's "Billy The
Kid", at least that's what the guy with the decidedly European
accent told us we had listened to, Just before he mentioned that
Richard Jay's Opera Showcase would be heard on Saturday, Just
before the opera. We made plans to leave town.

As always, we confess, we wouldn't know a good classical station
from a bad one-- though WTMI is reported to be guite good in that
regard. Ken Martin does mornings, Mamta Chaudhry Fryer does
middays; Alan Corbett (Alvis Sherouse in disguise) handles
afternoons; Dave Connor does nights; and Miami mainstay China
Valles breaks the format with his all night jazz show.

Like most similarly programmed outlets, the classical fare 1is
broken up by a variety of features, concerts, operas and the like

including ballet (don't you have to SEE that?). (We're hoping
Sherouse never sees THIS, he was rather uppity about the
station's fare-- almost emotionally attached to it. Rather like

us and Beach Music.)

"Stereo 93" as WTMI refers to itself, started out in life as Mono
93, WKAT-FM. An attempt at an individual identity (WAFM)
revealed far too few individuals in ear shot of FM receivers.
WKAT-FM returned. ‘

Subsequently purchased by San Juan Racing, the classical format
ensued 1in 1971, and has remained ever since. It's current owner,
Marlin, Ltd. (Howard Tanger), purchased the outlet-- which
consistantly garners shares in the 2s-- in '84.

WwwWwW americanradiohistorv com
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BLOCK PROGRAMMING

WVCG is block programmed-- brokered actually. Yes you too can be

a radio star. The current pay for play line up includes the
"Caribbean Experience" in mornings; Radio Viva, middays; Ben
Zohar's "Tradition Time" (Yiddish Music) from 2 to 4 p.m.; Al
Beshany's Money Line, 4 to 5; Ed Kaplan's Sports Exchange at 5
and at 6 it's "Sex With Marilyn"-- she doesn't engage in it, she
talks about it, being a trained sex therapist. The Caribbean

Connection follows from 7, with the remainder of the day (8 p.m.
to 6 a.m.) devoted to "Radio Familiar", a Spanish religious show
hosted by Pastor Adib Eben.

What does it sound like? Pure profit to Statewide Broadcasting
president Scott Ginsburg (who also owns WCFL, Chicago; KLTY,
Dallas; and WJAX-FM Jacksonville) as WVCG is sold out.

But we've got to admit, 1it's not what George Thorpe had
invisioned. Thorpe's Peninsular Broadcasting was the original
owner of WVCG-AM-FM, a clasical combo acquired in 1967 by Ted
Niarhos who ran WVCG as an upscale MOR outlet and WVCG-FM-turned-
WYOR, 1in an easy listening vein. Its 1976 sale to Broad Street
saw the FM remain easy listening while the AM ventured off,
eventually settling on an oldies direction.

Programmed by Jere Sullivan, you could expect anything from WVCG,
and usually you'd get it. Former WQAM personality Roby Yonge was
resurrected, but often was in no condition to Dbroadcast. A
comment about Roseanne Cash's bustline did him in-- that time.
(Crashing a station car through a downtown theatre and replying
to the officer, 'T always wanted to break into show business,'
was no help.)

WVCG also had the distinction of being the only outlet outside of
the Philadelphia area to carry Jerry Blavat, on tape every
afternoon. While questions arose as to just who remembered some
of the stuff Blavat played, they were quickly answered when a
personal appearance on a rainy night drew record crowds.

When Broad Street divested the outlets in '83, the FM went to EZ
(see Contemporary Hits, WHQT) and the AM went to Statewide. The
oldies were gone.

--But not for long. Until recently, Jerry Powers (Daily Planet,
WEDR, etc) purchased the morning block playing 50s fare. For a
while, even Roby Yonge was heard daily, and we've got to admit,
if he could clear up some personal problems, this is a very funny

man. As for Powers, he sounded a lot like Blavat to us, in
delivery and music content 1including "My Juanita" by the
Dedications; and a 1live acapella version of "Gloria" by Jimmy

Gallagher of the Passions.

N
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Stu Grant who followed from 9 to noon was decidedly more
mainstream although we did hear some obscure Drifters and
"Guardian Angel" by the Imaginations. But the real stand out
was Michael Mann's news:

"Born again chickens, murders in Miami, cigarette smoking in a
cancer word, drug dealing in playgrounds, attempts to sober up
the Pope, prayers for money and corpses in cars., Stay tuned or
I'll hold my breath til I turn purple."”

With an intro like that, we weren't going anywhere...

"Miami's murder rate has fallen from 3rd to 7th in the nation.
Hey, what's goin' on out there? We have a reputation to
maintain. Murder capital: Detroit, MI, followed by Gary, IN,
Richmond, VA, St. Louis, MO, Newark, NJ and then Birmingham,

Alabama? Come on Miami. You can do it. Pull out all those guns
you've got hidden wunder your front seat and wipe someone out
today. Do you want to see Miami Vice move to Birmingham,
Alabama? And by the way, here's some good news: On the same
poll, Ft. Lauderdale has moved up from #22 to #ll. So let's give
them a big hand up there in Lauderdale. They know what they're
doing.

"A few weeks ago we had the exclusive report about the guy who
got a ticket for driving in the carpool lane without a passenger,
only the gqguy claimed he wasn't alone because he was driving a

hearse and he happened to have a stiff in the back. The case
finally came to court last week and the judge had no sense of
humor and ordered that the fine be paid. So if vyou've been

carrying around old Aunt Gladys' corpse in the back seat to beat
the carpool rules, it's time to dump her off a bridge or

something because it's just not going to work. This is Michael
Mann and I don't know what I'm going to do with poor old Uncle
Seymour. I've been schlepping him around for a month now."

Although we haven't heard it, we can't fathom the Caribbean
Experience topping that.

Special thanks to Mitch Wein; Bob Harris; Allan Margolis; Pete
Sautter; Ray Kassis; Jack McDermott; Rick Peters; Tony Novia;

Micki Dahne; and Patty Samios. And grateful appreciation to each
and every staffer who took time out to talk with us for this
profile, particularly the support people-- assistants,

secretaries, and the unsung folks who are our most important
allies 1in this research. Likewise, a tip of the hat to all the
gracious folks at the Spanish stations who suffered through
language barriers to give us the info we needed.

3=
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And then there's radio with pictures....

A Miami television profile would equal the preceeding radio
profile in size. We won't even attempt an accurate picture. But
to fill readers in on the Hialeah cable television story---

As mentioned, Dynamic's Leonard Walk and Hialeah personality
Happy Harold had acquired the rights to Hialeah's cable
franchise, but 1in order to put it on the air, the issue needed
public approval by vote. Now cable tv in the '60s was non
existent. CATV was flourishing in areas sans service, but the
spectre of cable was easily confused with the then-current hoopla
over the coming of "Pay tv".

Pay tv was an emotional issue-- especially to those who felt they
had much to lose. Particularly those who not only owned
television facilities, but movie theatres as well. Such was the
case in Miami, and so it was that the CATV vote was accompanied
by such tactics as posters in movie theatres showing dad
shrugging his shoulders, pockets outstretched and empty, hands in
the air, as the kids sat weeping by a darkened tv with a coin box
on top. The caption warned of the pay tv monster encroaching
upon your home-- or some such rhetoric.

The vote against it was overwhelming-- and many felt that Miami
lagged behind comparable cities in cablization at least in slight
part due to that fiasco.

Television in Miami, until the latter '60s, consisted of 3 VHF
network affiliates and a split educational /public facility.
Closed «circuit 8 and 9 were piped into the Miami Beach hotels,
but off limits to residents.

In so far as television personalities went, WTVJ-4 had newsman
Ralph Renick~- delivering news since before there was news, or so
it seemed (he recently unsuccessfully campaigned for governer),
.and for the kiddies, "Skipper Chuck" Zink. WCKT~7's kiddie
offering was hosted by Charlie Baxter~- The Dungeon, it was
called, a Saturday afternoon horror show. WLBW-10 had Jumpin'
Jack O'Brien. O'Brien was amazing. Known for his rapid fire
delivery on Municipal Auto Sales spots, each one was more
hysterical than the last. The cars would roll by and as O'Brien
kicked a tire, patted a windshield or fender, they'd fall apart
in front of your eyes. "3060, 3061, 3059 and the economy corner
at 3058 NW 36th Street" became a household phrase, but only
O'Brien could utter it in under two seconds, after which he'd
identify the sponsor, smile sweetly and utter, "Thank You."

O'Brien was also the typical host of the Dialing For Dollars
movie, your usual sportscaster, and unusual kiddie host. "Jumpin
Jack's 4 O'Clock" club came on daily at 3:30. It was as if he
wanted the kiddies to miss it-- as it was they missed the humor.
Jack, dressed up as granny (long before Carson) could be gquite R
rated if you listened closely.

19
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This was also the station where you could see Rick Shaw's wife, a
former playboy bunny, touting his Saturday afternoon dance shows.
Rick, by far, was the most visible radio personality on
television as mentioned earlier.

Heck, with all of this, Miami didn't need an independent. But
they got one. Originally, it was Channel 51 located in North Ft.
Lauderdale, which went on and off with little fanfare and large

debts. The first real independent then was Channel 6, WCIX.
Debuting in the late '60s with the basic "Ann Southern Show" and
"My Little Margie", the local star was another kiddie host-- "The

White Baron" who drove up to the white circular building housing
the studios on Brickell in his white outfit and white Corvette.
But even more amazing, to all three residents with FM radios in
their cars, WCIX was accessible at the left hand end of the FM
dial (as are all channel 6s, of course).

Following WCIX was the age of UHF television with Channel 23

(today Spanish) and the return of 51. This time around 51 was
located in Dania on the then site of Pirates World, a kiddie
theme park. With the call letters WKID, the approach was all

kiddie TV, and might have generated more excitement if it was all
kiddie porn.

Taking a cue from its radio counterparts, WKID in the mid '70s
(located with studios in a warehouse and a control room in a
mobile van) elected to broker time. Everything from 65 year old
lady tap dancers to all night movie hosts sponsored by "The
Gamecock Theatre" were seen-- including a wide variety of working
and formerly working disc Jockeys. Russ Oasis, Dave Dixon, and
even former WKAT personality Alfred (who at the height of his
popularity was seen on Channel 10), Jjoined by his then-wife,
psychic Micki Dahne, were among the regulars.

From that point, the UHF independent picture began to mushroom to
the point we find it today. And we're not going to even pretend
to have the room for those stories-- Milt Grant, Lester Summerall
and so much more.
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Miami: A retrospective Pictorial

Early logos, bumper stickers, license plates,
stationary and even the return of Roby Yonge for a
somewhat limited engagement.

More bumper stickers-- including WMYQ's original
effort in 1971, and Arnie Warren's alter ego, Amos
T. Rutledge's run for the presidency, platforming

on Warren's WGBS morning show daily. (WQAM's Lee
Sherwood tried that during the 1964 election with
equal success. Instead of stickers, Sherwood

handed out buttons.)

Also pictured, the WAXY license plate-- not too
durable, made out of cardboard infact, as well as
the contrasts of WBUS: a logo from there business
and information days and the stickers displayed by
progressive fans of the Magic Bus.

Logos, and more logos, and a less than stellar WINZ
campaign. Two of them infact.

More of the same--.in this case, a couple of bumper
stickers and two print ads

The country collection, highlighted of course by
WGOS' flamboyant stationery. At least their
correspondence was short-- it was impossible to
write much with that logo center page.

www americanradiohistorv com
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Jerry Powers—Roby Yong

Morning Madness

WVCG 1080 A}v

OLDIES and GOLDIES
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*Hurricane Football
*Floridian Basketball

{ , f G . Oriolle Baseball
N s / *Doral Open

YOU CAN WIN OVER 400 Radia 'RaCin?Reports
EXCITING GIFT PRIZES... +Delphin Coverage -

PLUS CASH .

TOTAL VALUE [ 0 a DDD

MORE THAN 1B

2

GRAND PRIZE...

ALL PRIZES GUARANTEED TO BE GIVEN
AWAY BY CHRISTMAS

|

T
| e ADMIRAL HOME ENTERTAINMENT CENTER INCLUDING:
$£1300.00 23" COLOR T.V.. HI FI STERED: AND AM.FM RADIO.

LISTEN. TIGERS' FOR THESE GREAT PRIZES!!!
MOTOROLA PORTABLE T.V. SETS ... NA.
TIONAL BRAND APPLIANCES ... ZENITH
STEREO RECORD PLAYERS ... JAMES
BOND ATTACHE SETS ... REVLON MAN.
ICURE SETS...G.E. ELECTRIC KNIVES

UNIVERSAL COFFEE POTS ... KODAK
CAMERAS ..  ELECTRIC TRAIN SETS ...

LADIES" & MEN'S JEWELED WRIST
WATCHES ... POLAROID #100 CAMERAS
... WILSON & SPAULDING GOLF CLUBS
...TABLEWARE ... SHAKESPEARE & PENN
FISHING TACKLE... SUNBEAM ELECTRIC
RAZORS . .. BICYCLES. GIANT DOLLS ...
GAMES . . . PLANES . ..

PLUS CASH — CASH — CASH!

NOTHING TO BUY...NO BLANKS TO FILL OUT.. JUST LISTEN!!!

W

AM

THE MOST GENEROUS l STATION IN THE NATION!

JACK L. SANDLER VICE-PRESIDENT/GENERAL MANAGER

www americanradiohistorv com


www.americanradiohistory.com

[ WEOS

N : '© ~l- SOUTH FLORIDA’S OL' TIME COUNTRY MUSIC STATION
N , |
I X f ’{\1 1 | 814 FIRST STREET

LS DA o0F 1 miAmI BEACH, FLORIDA 33139

K bL PHONE: 532-6347 w@j Ef\:\RADIC
1

i

5 top gun

<Ot : ergie

I x WIN A

T

%L Wié; ve  BRAND NEW MUSTA}

I |
-
W
Jx,
3
‘( |
)

o102

www americanradiohistorv com


www.americanradiohistory.com

Page

Page

Page

Page

Page

88/89

90/91

92

93

94/109

WEFUN

What WFUN lost in signal, it made up in promotion,
from treasure hunts to book covers, the expected was
always in evidence.

Of course, the unexpected was likewise in evidence.

WFUN's second rate card. Note the date-- in 1962
dollars, the station was doing well.

WFUN window stickers, survey sheets and promctions
were a part of Miami's landscape in the '60s.

All two issues of WFUN's noble attempt at Jcurnalism
--years before they picked up synicated "GO".
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Miami Lincoln-Mercury sales manager Fred Kormon and WFUN general
manager Arnold Kaufman congratulate 24-year-old Richard Kedjersky,
winner of the 1965 Mercury Comet automobile.

J: N ever trite—

Tremendous results! !

WFUN's Jim Howell with
one of the 30 winners.

‘\\\l\l|l‘

Treasure chests and prizes on disploy . @ | h\
at Miami Lincoln-Mercury. < l

(( Robert E. Eastman & Co,, Inc. - v 0

Representing America’s Best Radio Statiens

www americanradiohistorv com

yplcal WFUN promotion—

TREASURE HUNT

THOUSANDS SEARCHED daily for WFUN treasure
chest keys, to win over $3,000 in prizes, including
a 1965 Mercury Comet!

Culminating in the showroom of Miami Lincoln-
Mercury, 30 lucky key finders opened their treasure
chests . . . the suspense was TERRIFIC and so was
the TRAFFIC to Miami Lincoln-Mercury from listeners
who trekked out for 30 days, to get the bonus clue
which was posted there daily.

The WFUN Treasure Hunt was a lot of FUN and a
great success—for Miami Lincoln-Mercury —and for
WFUN!

Seventy-three-year-old key finder, Mrs. Alma Felton
proves there's no age limit on FUN! Good Guy Dutch
Holland assists Mrs. Felton in opening her treasure

chest.

WION

5000 WATTS, 790 KC—24 HOURS

) 6101 Sunset Drive

Miami, Florida 33143 %
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5000 WATTS
+ MIAMI + MIAMI BEACH

§101 SUNSET DRIVE @ MIAMI 43, FLORIDA o AREA 305—647-1601

Dear wFUN Listener:

Congratulations! You are now the proud owner of your very
own "LITTLE ROUND WHITE THING WITH FOUR SHORT PRONGS'."

Instructions

You will find that your '"little round white
thing with four short prongs' works at its
best when near a radio tuned to wFUN.

Hold your '"'little round white thing with
four short prongs' in your right hand.

Place your right hand behind your back

and face south. You will now find that in
this position your '"little round white thing
with four short prongs'' will always point

to the north. Used as instructed, you will
never get lost.

Place your '"little round white thing with
four short prongs'' at the bottom of your
left shoe; place shoe on foot; leave it
there for seven hours. You will now dis-
cover that your left foot is sore.

Your "little round white thing with four
short prongs'' will work equally well on
the inside or outside.

WwwWw americanradiohistorv com
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Some people find their ''little round white
thing with four short prongs' works better
in a vertical stance, while others prefer
a horizontal position.

At extremely high altitudes, you will find
that your "little round white thing with
four short prongs' will not operate to the
best of its ability. This malfunction can
be remedied by a slight adjustment.

CAUTION: Do not attempt to alter or repair
the "little round white thing with four short
prongs' yourself. Leave all technical adjust-
ments to your nearest authorized ''little round
white thing with four short prongs'' service
repairman.

Since your "little round white thing with
four short prongs' contains no moving parts,
it is guaranteed for a lifetime. Have fun
with it.

Sincerely,

THE FUN GOOD GUYS )
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>¢ Drive Times

/\ (6:00 a.m. to 9:30 a.m. and 3:00 p.m. to 1:00 p.m.
Monday through Saturday)
1 minute:

! H Fixed Position or 12 times $29 00
. less than 6 weekly $3500 18 times 28.00
6 times 30.00 24 times 2700

210Wwo) 0 JuAwiiedaq S N e
SNSue) 40 neaing e (96] wONRINdOy JO SASUID § N INNAS

wsasiwien wc e Housewife & Weekends

s s s vaiy 33018103 Lpuoss {9:30 a.m. to 3:00 p.m. Monday through Saturday,
660 (oF | £0959 92y 1E¢ ut AR S0 and 10:00 a.m. to 7:00 p.m. Sunday)
(0 & LR LTI Fixed Position or 12 times $2200
et "M;‘"u n:::hnaoa pans less than 6 weekly $2700 18 times 2100
6 times 2300 24 times 20.00
o e All Other Times
el Fixed Position or 12 times $16.00
y‘ﬁ B e less than 6 weekly $20.00 I8 times 1500
o R I 6 times 1700 24 times 14.00
& e a6q tw, a
’ " e T Bulk Frequency
— "';’\f }‘1’;’ ;\"“ Orive Times Housewife & All Others
P { weekends
7 5umo 1 $35.00 $2700 $20 00
IS P W 50 32.25 25.00 1850
— 100 29.75 23.00 1700
HLICAT) == 150 2750 21.25 15.75
— ] 250 2525 19.75 1350
300 2325 18.25 13.50
500 2100 16.50 12.25
750 19.75 1475 1100
1000 1775 13.25 1000
1500 1550 11.50 8.75
2000 13.50 10.00 1.75
2500 11.75 8.75 6.75
30 secands — 80% of applicable l-nunute rate
10 seconds - S0° of applicable 1-minnte rate
Personality Package
{Sunday through Saturday)
6 announcements per day:
daily rom 600 AM to 9 AM
dady from 966 AM to noon
darty {from noan to 3.00 PM
daily from 3:00 PM to 600 PM

daily frgm 300 PM to midmight

1

1

t

1

1 daily trom 600 PM ta 9:00 PM

1

42 1.min. announcements each $15.00, weekly $630.00

Family Plan

6 spots fram 6.00 AM to 300 AM Monday thru Saturday
6 spots from 100 PM to § 00 PM Monday thru Saturday
4 spots lrom 6 00 PM to 10.00 PM Manday thru Saturday
4 spots from 900 AM tg 3:00 PM Saturday
4
2

PRODUCT RATE CARD »2
EFFECTIVE AUG. 1, 1962

<pnts trom 900 AM to 6:00 PM Sunday
4 1 min announcements each $1900. weekly $356.00

- =190

L Frequency Discounts

-
Consecutive Week Discounts
{Personality Package & Famiiy Plan Only)
26 weeks 5% 52 weeks 10%
Al plans and announcements cross-comhinahle
excent 1n Personahty Package and Family Plan.
J0-second Personality Package & Family Pian

Announcements - 80°, of apnhcable rate.
Schedules of two or more products may not he com-

' bined to torm Personahty Package or Famuly Plan.
6101 SUNSET DRIVE. MIAMI 43, FLORIDA METHEEHE = Wo (s D dir #
d AREA 305—667-1601 Conditions:

1 K yamum contract period, ore year
Rate grotrction for six months trom date of ncrease
proveing advertising 15 COASOCUtive

FRANK 8 ERWIN
Vice Pres o ar—S1ut un Myr.

~

315, rinnancesion pad tn Al reraftnzen sy ehiane
Wwencies
WM ARTHUR SELLEY. JR 4 Customary potiry on Santinunus discgunt ohsarynn

Eagcutive vice President—Product Saies

b

Advertisars may combine scheduiss o! 1o or more
products to #arn maximum discounts. Drovided products
are ol the same parent campany

ARNOLD C. KAUFMAN

Vice Presigent—Rerail Su-es

McGAVREN-GUILD COMPANY, INC.

Nuatianar Recresantatives

Product Rates
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79/WFUN pexr

vOL. 1 NO. ! MIAMI, FLORIDA ' AUGUST 29 - SEPTEMBER 4, 1965

WEUN IS FIRST

T -

H Radzo statzon WFUN is proud to bring South Florida another fantastic
Yfirsti WFUN, the station that s always first with what's happewme. is
fzr.st 0, bring you this special issue of Florda's first exclusive radio news-
fpaper
M Now, at back-to-school time, we present this souvenir paper as a \puial !
;—summer s end reminder of the boss times we had dwring the swingin’ swmn-
Ymertof 765. Fit
il Tht‘entzreﬁgang at WFUN wishes pou all the best for the upcoming

ischool year, and we hope yord'll stay with radio 79/WFUN for the tops in
<listening! .-

BOSS 40 lNSlDE

% - Wﬂ--r‘
-‘,"T::_' : g ————— e e
W AP St

IR
e LI
ssers / " )‘,5‘ (M\;’-—M
ﬁ-ﬁ_

‘ iRoL | FL8263F
mrmsmrmrswmst v UN .

and hushand. Sanny, have been hit-
ting the WFUN Bo,s 10 with smash
atter smash atl summer long.

come ashore in the famous ‘“car that
WFUN BOSS -'OCKS swims''. Inside, read articies by your fa.
vorite Radie i deejays; Dick Stair, Dutch
Holland, Jim Howell, Jesse James, Davey O'Donneli, and Jack Wilder.

take a break

backstage
at Dinner
i Audi-
scored a No. 1 vic: Key .
tary recently with !onumFUd':l'f!
his boss song, mgwh
“Like A Rolling last show
Stone'’. there.
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Beatle Exclusive

79/WFUN BOSS BEAT

WFUN News Dircctor Larry Kane has spent more time acith the Beatles than
any other radio reporter in Nmeriea! Larry retarns to Miami this week from
a 16 day four across America with John, Puul. George and Ringo. Last
summer Kane traveled for 30 days with the boys from Britain. Here iy Larry
Kane's own story of what it's like to be part of the exclusive Beutle party.

Page 2

LARRY KANE

LARRY KANE

Again the mohs came
Again the crowds cheered,
and again that wonderful.
wild world known as ''DBea-
tlemania™ thorrughly enve-
loped the United States of
America.

Several years agn, the word
“*Beatles” meant nothinz to
me. Who would ever have
known that T wauld be one
of Ithe only Ameiican re-
porters allowed 1n travel with
what some have termed, the
most electrifying act in show
business.

1t happened last sear when
the four Heatles played he-
fare mare than 200,000 fans
in America and Canada And
1t happrned aznbn thie pa=t
month when | started anone
nf thase experiences that only
necurs once n a hfetime In
mv rawe it was tare

1 honght TRt @ T e
ond-WHAL ol an anti chinax
but, na, 1t happened all over
agan.

That sense of the ur heliev.
able started in New York
City when John, Paul, George
and Ringo arrived to one of
the most breathtaking scenes
I’ve ever witnessed. A hu-
man wave of emction and
hysteria, followed by s nev-
er -before.seen automobile

motorcade through the big
city.
And then there were tie

Bealles themselves, showing

that sincere frankness at
their press conferences that
have made them, not only
musical favorites, but per-
sonal favorites.

Al who will ever forget
the Hollywood Bowl” Streams
of human beings in the most
beaubifu] outdnor theater in
the world Thousands of
others wailed oulsule, piming
for one rapid gtance, one
shocked. one hullet fast look
at [our heads of hair.

These were the visual, the
physical experiences that one
remembers and always will
rememnber. but. most of all,
forgetting the surface exper-
iences. 1 will remember the
Beatles al their best, in the
quiet of the charter air craft,
or the sullenness of the hotel
rooms.

John Lennon is probably
the wittiest person in the
world. | sat with him numer.
ous times, tried to out-talk
him, out-joke him, but failed
everytime, Throughout the
trip, John consistently rapped
reporters of gossip columns,
who intimated that he had 2
child on the way. His favorite
quip in connection with that
statement is, | would know

abUul 1, meetdt T

And then there was Tungo
Rimgo hae = ' nmore depth
the rstoprople sandd be-
fieve s eonsistenlly pub
fterzed tark of format eduea-
unn never shows  fle's per-
ceplive and antellicent and
since last dyear. has develnp-
ed a profaund wit From alt
I conld gather, married life
has done him na harm.

The <ingle Beatles, Paut
McCartrey aml George Har
rison arp still as earchee
and pleasant. U amazes me
what a tremendous <ense of
hamor they hoth have. When
the unusual antics are puiled-
off, you can evpeet i's Mc-
Cartney or Harnson behind
the wheel.

My davs, my nichts and

my very existence were filled
with canversahions and dis-
cussions  with the Beatles
Whether on tage or off, il

was always interesting It
was always interesting 1o
hear 1'aul McCartney talk

ahout his marriage plans
{latest word is that he's nt
marnied) and Genrge Har
risan speak out about his pra
found dislike of rumors.
With Iohn Lennon, it was

mare 3 arter of laughing
first and tien trying to un-
derstand what he sawd. The
Lennan world is a mish-mach
of personal anccdoles. such
“as the now famaus “llello
Larry, 12313794, haw

3I1RGY are you . .. 2.5 ..
or his sclf styled words that
have become world famous

Ringo is stilf the most seri-
ous of the bunch, although he
can laugh quite 3 lot when
he's winning at poker.

Aml <ol wae Refleetions,
reflections and more reflec
tions:

A girl pushing her<elf
atmnst a chuned fenee to
get 1o her aved anes . A
peliceman velline at (he top
of his lunprs Ringn bheat

ine PRI
it by gethobeans ncenil on
the Adleteenive who
dvezn t helieve 'moreally a
reporier hot thinks Im a
furious fon

A Inhn Loy sOitement
shoehs a reporter Al a re
porter shocks Joehn Lennon
. 'elicemen secking aulo-
graphs Bays scckine an
tagraphs aarls seeking
anlographs Anthers seck
ing antograpbe | Alleywans
of escape fur luhn, DPanl,
and  Ringo A
meeting with fan rlab nfficers
where the Beatles are almost

Genrppe

torn apait
These are my reflectione
ahoul m3y experiences with

the Beatles  Beliese me. as
lung as I hive. Ull never for
get them.

brought their West coast act te Miami
this summer for the WFUN-promoted

PAUL REVERE & THE RAIDERS
Columbia Go-Go Show at the Americana

Hotel. This FREE show also starred the Byrds, Billy Jo Royal and other great stars.

P

b ]
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]vhe Deeiuy Donu' Euﬁng (on'es' brought out over 1.000 spectatcre to

see which Boss Jock could eat the

moast donuts. Some cheating was ob.
sorved (Davey O’Donnell. uprer riglt} but judge and Mister Donut shod owner,
Chuck Harriss kept everything in line until near the end when the cream-filled daouts
started flying. The trophy winner: Dick Starr. with 87 donuts eaten in 10 minutes!

JIM  McQUINN and THE
BYRDS were among the top
stars to aprear this summer
on the Florida Bandstand,

DICK STARR AND JIM HOWELL WITH THE YAMAHA
WINNER IN WFUN's MONKEY DANCE CONTEST.

B Jtle Taul McCartney with WFUN's Larry Kane

Help or money back.

#] FAVORITE OF TEENAGERS EVERYWHERE

ol s 5/80z. W, .. 98¢
& 1-1/20z. ... $1.98
Mal This Coupon Today

AKTEX s e

S & S Phanmaceutical Co.,
1190 NF 131 =t..,
N, Ny,

ssaeeV ALUABLE DISCOUNT OFFERE

The makern of AKTEX ha » wringad tn alfow 3 0u 0 su.it @ dise-un®
chorsw o f AKTFX. Thia ol msn 4 sunst mn 1 sasing b oroeoog
Take a lantape of tne Hers Foefull bt a0 s ey vl L
RIIEEN Ve heto

GUARANTEED To

Mo e,

atrsegly uige 1o
e w Ll teeae
v enLent ey pee

Address
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AT SEA

BY DAVEY O'DONNELL

opasa

jo—

i e L
< il TR TR SIS
s e e ot

sets sail for another day of FUN in the
sun. Driving is WFUN Boss Jock Dick

IHE (AR T“AT SW|MS Starr, Dutch Holland is on the far right,

Jack Wilder in the center, and of course it's Jesse James in the cowboy hat.

ON NOW

ByJesse James

Wha wilt he \hiss Teenace
Ahami [y iveen

The Miami finals of the Miss Ternage Amrrica Contest
are exciting and glamorous. Highlighted by ‘*he annear.
ance of Amarica's Inp racerdina stars and the WEUN
Boss Jocks, this year's finals will be held in the Ever.
glades Hotel.

Search [or 1he winner wha toher 2 at the Fuegslies 1oy Fatrs Bt el el enn
will actuatts tepresent all af ted [l g senies nbses et derade e et hle
Sonth Flarida i the naton e weckly prequduime andd all Bee Bachards Do ment
ally televiserd Alies Teenagr sem finab rounds swineh start stntes Fach entre apust he
America Pageant at Dallas, ed August 11 ace mpamed by oy ohotouraph
is now underway sy Tew Miamy wall whneh Rcchaeds all o make

Al stake in the natinnal (ly with her ehaperane, alex  fiee of ¢harge ononepiest
finals 1s a schalarship a new penses pawl. to Dadlas for o .

automohile, and thousands nf seek long feshutins whieh
dollars in other prizes Al cobmimale mn the  televised
@irls hetween 13 and 17, 10 finads late in tictoher

the Sowth Florda area, are  All judgme, local and na-
ehgible to enter the local con- tional is on the hasis of ap-
test sponsered each year by pearante, persanality. talent
WFUN radio and Richards and inteligence  Cnniestanls
Department stires will not appear in bathing

Area finals will be held Oc- suits.

Mobile Cruisat. Goes
Back To School(s)

The WEUN Mahile 'ninser
is now hack on the streets of
South Flotuda wvisiting area
cchorle and awarding prizes

NOW AT PILGRIM'S
TRACY'S NEW NEW

“NOTHING™ blouse

5 exciting colors

with contrasting smocking

e blue
® pink
@ white
® mist

e gold

SIZES 7. 15 only $6.98 ¢

adaland Mall
LB} =1

07, wea amd wouz.( 7469 D

Lost at sea. sluex

n

almost direwnmg e the Haolover RBeaeh nlet

summer of 65
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the <and  maracned with hoantiful, bikim clad lovehes, or

ihese are ~ome of The almost tragie

experiences that the WEUN Boss tocks ~hared with the WFUN Ampluear this swingin’
Of course there was a lot of fun mvalved oo as the Boss

The “car thal swims® has since

Jocks roared ta the beadhes in the car that swims
departed the scene, poing to a Jucky WF

There was that day I tried
to go throush Hanlover inlet.
It's samething I'll remember

as long as 1 live | was bound
and deterained th get on to
Haulover Keach and give out

same of thase prizes to all
our WEFUN lisleners in that
area  As you probably know,
you have to launch all boats
on the bay «ide of US. 1

The only way to pget to the
beach 1s to came through the
bay and around to the inlet
and then on through to the
ocean and then to the heach.
1 didu’t veatize that tlus would
be an 1mpnssible task for
such a Dbitie swimming car.

| found oul later that it was
a tough iob even to get a big
12 fnot cruiser through there
sometimes There 1 was
caught with waves tumbling
aver the wirisineld into our
little ear, snaking everything
we had in there, including
the many prizes tucked away
for our hsteners, I lhought
the car was poing to capstze
al any munmine 1 didn't even
have an Fver ready aaded
flashiehd After
what secoed 1o he an eter:
ity T finally managed 1o get
the tnrned around and
we o eame the inlet
asam tnoaafely and a very
conl drink ami fiftren tran
quihizers Tyowed pever agamn
(n take thal Tittle car into that

fn <ave me.

ear

N listener,

a Trawler with three of Amer.
ica's finest at the helm, Well,
after about ten minutes of
sizing up the situabon and
after giving one little tug on
the rope they attached, thev
ahandoned the rescue effarts,

saving 1t was impossihle 1n
disindge the car untit high
tide which was five houts
away What a hopeless feel
ing, deserted hy the Cnast
Guard. and left to the perils
of the mighty Atlantic Well,
Iess than twn hours later, a
gronp of young inen marde the
scene. racked the car a little,
and in five minutes had it
afloat Jim told his story on
the air a few limes and
caused same agitation among
the Cnast Guaid personnel
The WEUN Fencebusters had
just defeated the Coast Guard
tram in soflball a few nigh's
carlice, which might aceonnt
for Jim'< being abandoned as
he was  They ditn’t even
leave fnm any waler or sea-
ratinns

Then, how about the day
Jack Wilder wanted to make
» big splashing entry at
Matheson Hammock for a big
crowd that had gathered.
What he didn‘t know did hurt
him. He forgot to seal the
side door and water poured
into the Amphicar. 1t's a good
thirg hs was as quick as a
Jack (Wilder) Rabbit. He
came out of the water much
faster than he went in.

but the memories hnger on.

he found out Lhat there wasn t
any way out. Fidp and a
half hours, and many miles
north of Lauderdale, he fin
ally was rescued by the Coast
Guard, the police and about
fifty peaple who had come o
sve the fun at the Hillsbor-
ough inlet.

Or the day Dick Starr, lead
er of our amphibious forces,
drove the Amphicar into the
Miller Road Lake rock pit at
full speed and choked out the
engine by grabhing the wrong
knob. In full view of aver a
hundred people. in the recent-
Iy obtained Amphicar, Dick
had to sit and do nathing but
get red an the face until a
WEFUN hstener swam out and
helped him unchoke the
choke,

And we’'ll never forget the
day Jesse James, who is
more at home on a horse than
in the Amphicar, got
rounded, not by injuns but
by sandbars, out in Biscayne
Bay. Jesse's solution was to
cry for about an hour or so
until some WFUN listeners
came to the rescue with a
boat and a line.

sur-

We'll miss trying to get
the top up on the Amphicar
in the middle of the bay when
a rmnstarm hits, welb miss
heing <topped by the Sheriff s
hoat  We'll miss mastly, the
wild fun of heach patral and
weeting hoach niks face to
face aad heanng them laoeh
when we dn something that
we dndn o want to de Ne<t
~urmymer we'll he hack at the
heach with vou mavhe
vith anuthee Amphicar

mavhe on surfhoards or

B llaans nr senba pn
meat whn kpnws® o)
we ll e theve ! we bore

v stay wath s and we dl

m ks vanr Bife and pars jont
a little it happier than it
was before  Tnda Runda
Tunda Laoca, Darkin® Face

he, Wi oo e amd Tonever
dal 1osull have hal
dreasns aboen il Remomber the day Dutrit
[Toltind got «rapded omt an
Hu ocean with the masters
s the Ao b Bheell eot srel Tram AT 4 b T sotpels
sk b amb o e e g el e fun bt 1t
Bshe g aff D Koy Qne 0 g e e e e
WEEN B e BT S ek, il ek and
e oy cnall enthaard B rene i poele The whald
Phea el el bttty at Tandedabe
e € G smon ety O e WEEN D
Areaple el el sy Cetped e pash e
A gt e ot hines e v the wand min deep
Stuve et Nt e e ke«
bt Conctayedsent Vet g e ol e bench
. . 8%
[y WELN v Titeners
Doven by the Base oeks
frarn WIS the Mahile
Crmaer apte s 2t loeal gun
iw am! emine hich schoals
hoafare e after elasees e

ery ~chond dav Daily schmol
visit “rle Meles are hroadeast
ap WY

Thonvands ol dellars in
prizes were gian away last
yrar and esen higger rewards
are up for grabs this schoaol
year

Again this schonl year
WFUN is offering a variety
of featuree and programe de
signed for the junior and sen
tor high schnnl student.

SCHOOL NEWS is fratured
in capsule reports from high
<chonl enrrespandents cach

pight an the Dutch Holland
Shwy, 6 pm 11 pm
Sl SPORTS, part

entarly hegh s haal foothall,
will he eovered by WEUN
On pame nichts dack Haugh
teding will broadeast his P16
SKIN PHEFDICTIONS a1 720
hy quarier

pon riter

www americanradiohistorv com

Jim

Howell tips his hat as the Boss Jocks take a break
on Beach Patrol.

SCORES will be heard on
WFUN 20,20 Sports al 8°20,
920, 10 20 and 11 20 pm

YOUTH RDARD OF THE
AIR is heard on Sunday
mornings, 10-10:30 am Six
Incal teen panel memhers dis
cuss suhjects such as “'Teen
age Sex and Drinking,” M
am: Teen's View On Integra
tinn," " Problems of Going
Steary,' and nther topics sng
gested by the panel members
and by histeners

LUNCH MFNUS are rend
earh mormne on the Wl
Hawll Shng toowarn yon
she ot of ime of what ~ v
e fon ven an the ealetena

" SCHOOL SCENE ON 79

HIGI SCHOOL PICK HITS
are plased thraughout the das
“on BOSS RADIO These arnt
hitbound  sounds  favored a
arca schools as survesed by
the WFUN teen reporlers

Other programs and fra.
tures will be added as the
schual vear gres along. Sug
gections are welcome from
all histeners st jot them
an a card or letter and mial
te Program IDiector. WFUN
Badio 6101 Sunset Drive, Mi
ann, Flauta, 33133 WEFUN
s YOU IR slatian anmd we want
what YOu

1a prosent, want

to fivar,
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THE ROLLING STONES

e ay

ELVIS PRESLEY

FREDDIE and the DREAMERS

vopb il e oy

LLest

loge o

RE MUSIC

JOHN LENNON

oy goT s

NN e
.. b

BOSS 40 SURVEY

CHAD and JEREMY

1. GET OUT OF THIS PLACE. Animals
2. END OF THE WORLD Herman's Hermits
3. CATCH US IF YOU CAN Dave Clark
4. LIKE A ROLLING STONE Bob Oylan
S. YOU WERE ON MY MIND . We Flve
6. HELP Beatles
7. NOTHING BUT HEARTACHES Supremes
8. 1T AIN'T ME BABE Turtles
9. YOU'VE GOT YOUR TROUBLES Fartunes
10. NEW ORLEANS Eddie Hodges
e T gy e—— 11. YOU'D BETTER COME HOME Petula Clark
f , s a
DUTCH HOLLAND, HERMAN, JESSE JAMES, i BSAT ELSAMERCLOISONG ST LT
DICK STARR. 13. BABY DON'T GO Sonny and Cher
14. BABY I’M YOURS Barbara Lewis
15. HEART FULL OF SOUL Yardbirds
18. WHO'LL BE NEXT IN LINE? Kinks
17. HANG ON SLOOPY McCoys
18. SAD, SAD GIRL Barbara Mason
19. UNCHAINED MELODY Righteous Brothers
20, HOME OF THE BRAVE Bonnle and Treasures
21. SINCE | LOST MY BABY Temptations
22. THROUGH THE EYES OF LOVE Gene Pilney
23. JUJU HAND Sam the Sham
21. THE “IN” CROWD Ramsay Lowla —:
25. SUGAR DUMPLING Sam Cooke
26. TAKE WHAT | GOT Twilites
27. WHERE THE MUSIC'S PLAYING Drifters
28. HOUSTON Dean Martin
29. A LITTLE YOU Freddie and Dresmers
0. HIGH HEEL SNEAKERS Little Stevie Wonder
31. 1 GOT YOU BABE Sonny and Cher
32. SUMMER NIGHTS Marianne Faithfull
13 TRACKS OF MY TEARS Miractes
31. LONG LONELY HIGHWAY Elvis Presley
35. HOLD ME, THRILL ME Mel Carter
36. AGENT 00.50UL Edwin Starr
37 EVERYONE'S GONE TO THE MOON Jonathan King
38. SAVE YOUR HEART FOR ME Gary Lewis
39. CALIFORNIA GIRLS Beach Boys
= 3 d 0. DON'T JUST STAND THERE Patty Duke
JAN and DEAN
sy
anr ¥
i -
.
1, - v
N
| j “ | VH’/“
MARIANNE FAITHFULL P.J. PROBY THE BYRDS GARY LEWIS GENE PITNEY
- g This Week's FLASHBACKS
', FLASHBACKS ENGLISH P 10-1 Year A
£ TOP 10-5 Years Ago TO -1 Year Ago
- TOP 10
1. IT'S NOW OR NEVER Elvis Presley 1. HELP Beatles 1. LAST KISS J. Frank Wilson
2. ITSY BITSY TEENIE WEENIE, 2. YOU'VE GOT YOUR TROUBLES Fortunes 2. 6.7T.0. Ronny and Daytonas
YELLOW POLKA DOT BIKINI  Brian Hylsnd . X
3. WE GOTTA GET OUT OF THIS PLACE Animals 113 HAUNTED HOUSE Gene Simmons
3. WALK DON'T RUN Ventures .
1. CATCH US IF YOU CAN Dave Clark 1. HOUSE OF THE RISING SUN Animals
4. TWIST Chubby Checker ) i
5. EVERYONE'S GONE TO THE MOON Jonathan Kinp 5. IT'S ALL OVER NOW Rolling Stones
5. 1I'M SORRY Brenda Lee
6. THERE BUT FOR FORTUNE Joan Baez || 4 BABY | NEED YOUR LOVING Four Toos
6. ONLY THE LONELY Roy Orbison
7. TOSSING AND TURNING Ivy League {7 4F | FELL Beatles
7. VOLARE Bobby Rydell Billy Fory P.J. Proby
8. FINGER POPPIN' TIME Hank Ballard & 00 LTILRA @FF S7ET o HOLD ME o
5. WITH THESE HANDS Tom Jores || o BREAD AND BUTTER Newbeats
9. MISSION BELL Donnie Brooks ! FRIEND - o e Qs
10, QUESTION Lioyd Price DS EERMY 10. BECAUSE

www americanradiohistorv com
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Nowhere in the annals of
softball will a historian find
such a collection of strange

events, weird occurrences,
and downright imgossibie
plays as have been recorded
this season in WFUN's first
softball semcester. Amazingly,
the Boss Jocks of Radio 79,
with considerahle help from
the News, Sales, and other
departments of (he station,
have fashioned a winning
record of 14 wins against 11
losses, without resorting to
contests against such teams
as the Campfire Giris or the
Budapest String Quartet (who
turned down a game request
because they were shorthand-
ed). The crowds that turned
out for each game were quite
sizable, often enormous, and
they were rewarded with
some real squeakers, as the
record will attest, The WFUN
Bass Jocks, who were some-
what wishfully pamed the
Fencebusters, provided many
an hilarious evening for thou-
sands of fans, but stili retain-
ed their record of having a
paid attendance of 7ero, since
no fan was ever charged for
admission to watch these
spectacles. On several oc-
casions, the opposing team
was allowed to pass Ihe hat
for donatinns to wnrthy

79/WFUN BO SS BEAT

ALLERS
(VN

&

causes, with the gifts heing
strictly on a voluntary basis.
And somewhere in the Mi-
ami area, a young hoy will
he able to have a much need-
ed eye operation this winter
because of the coliection
taken on his hehalf at a
Fencebuster outing. The sea-
son’s excitement was not
without its minor tragedies
and injuries, however.

It was a source of great
pride, enthusiasm and at
times amusement to the team
that the General Manager of
WFUN, Mr. Arnold Kauf-
man, was the regular first
bareman and cleanup hitter
as the season began. This is

basically the same social sit-
uation that would arise if Mr.
August Busch were to play
first base for the St. Louis
Cardinals . . . certain social
amenities had to be observed.
As a consequence, whils all
the Boss Jocks simply had
their names on their softball
jerseys, such as Dick, Jim,
Dutch, Davey-o, Jack, ard
Jesse, Mr. Kauman's back
was observed to read: AR-
NOLD, SIR, and, of course,
there were certain mechani-
cal difficulties to overcome
in playing the infield with the
boss. For instance, a low

e -
¢‘JI£’
e -s-

v Sz

1
i)

33

{
o A 7yd 1
R B

W
o]

X g X .

throw to first base, should it
go into the dirt and then skip
by the outstretched glove of
the very capable first base-
man, might well result in an
inter.office memo tha next
day lamenting the deficiency
of someone’s arm. It was sll
in good WFUN, however, and
the team was sailing along
on a modest winning streak
when an injury forced Mr.
Kaufman to retire from the
team after 13 games. As a
measure of the respect, ad-
miration and appreciation
which the team heid for their
leader, a FENCEBUSTER
HALL OF FAME was estab-
lished, and Mr. Kaufman's
jersey and imposirg offensive
statistics were therein en-
shrined, His .1R0 balting aver-
age, 17 runs scored, and 1t
runs batted in are on dis-
play now for posterity, to
serve as a deathless reminder
that bosses can have fun.

‘The injutics continued o
mount as the stason pro
aressed, and at this writing
the leam has kst s lewding
tatter, its starting  pitcher,
and even ils captain and
coach, Jim Hawell. who sof
fered a hraken thumh in a
[earless the
Tlayhav :

with
durine

enevunter

Pnnnies

SURF

GIRLS

FREF

PARKING

J 4 IN REAR
SN

PALM BEACH
SUITS & SPORT COATS

his. W
EA
LEVI'S Sisunis

HANG-TEN

VANHEUSEN

SHIRTS & SWEATERS

WAUHEGAN

Hand Sewn LOAFERS

School its

B, ol

THE JOINERS .

v -

WEAR

For Back-to[¢

.. racy,

Siaver:

7910 - 18 N.E. 2nd AVENUE Phone: PL 4.9022

OPFN FPIDAY 2 MONDAY NIGHTS "TIL 8- 10 PLM.

- gre

rarin’ to roll co-
ordinates in saddle-stitched 65% Dacron®
polyester - 35% cotton heatherweave. Put
them together and wow the crowd when
you're in a-go-go mood' Flip colors,
| 5-15.

e

WFUN FENCE BUSTERS

Dutch Holland. Bottom: Ted Gilbert,

Jim Howell,
Downey.

noo leagne game Clhe team
has demandind that the Bun-
nics  he included in their
teapue next year, at all ensts,
and 1t 1s suspected that
reventre 1< not their motive

hebhighits of the very ex-
eiling scashn

The Feneehusters clobher
e A tean that featwred All-
Amiotiean hekethaller Rick
Batry, 106 despite Rick's
trememdas home run of
more than 200 foet 1o the op-
preate field and Mick's e
wpon e Rass JIncks
when he binuzht in a team
made vpentinely of Cniver
sity of Mami haskethal) and

Lenere

{left to Top
Kaufman,

James. Middle:

right)

row:
Surtane Getman
Ron Fischman, Davey O'Donnell,

Dave Archard, Bob

(Bat Girl), Jesse

Dick Starr, Arnold Kaufman, Ooc
squeaked by the Southwest games reported, his hinad
Rove” Cluh, 87, leaving the casting duties pre.luded  his

bases full nf Southwest boays
in the final inning,

Complete statistics were
kept by assittant manager
Steve Jacobson of every play,
of every game, leading to a
tremendous amount of inter-
est and rivalry belween the
team members. The final tal-

appearance at all but fun of
the Ults The News Depart-
ment Jent added strength with
f.arry Kane and hy) flases
caming up with the g hits
when called npan Operations
Manager Dave Archard be
gan with an rarly seassn
home run then for the
af the team cut dswn an his

man |

Ig ””:;D’ "‘TI' Boss Jock | 14 and punchel sinules
avey onne .':"?’ shorts r 4 2ut chip, while Methng
stop. won the bauting title - ypp of ix arm in the

with an amazing .5332 aver.

age, followed by Arnold Kauf.
man {Sir), Jim Howell and

ael(eld werth leasah
the opposition s il started at.

tempts tn take the extra hase

wnan

Ron Fischmann, Sales Execu-  Fach game featured the
baschall «tars, and blastool tive, all of whom topped the Jfprarance WE one or two
another honer m extrd M 450 mark, “Legs” Fische fitest plavers with ihe bepce
e teoedie the Feacebuse 000 won the slugging husters. and ther additon
trrs. RT crown, with a .90® slugging lent camaradene, savar

e 1encchasters sphittme percentage over Jim Hawell’s faire, and oceasonal hieh
A el csrms with the oon g blace N1%, and Ron ihimar ta the conpitatin of
bt Tleh Gt an e emers with 7. Cap. the tnvianle record hebi
redmbet e ol ey powetl fouaht of a crip
YRR TN T PO TR VRN IO L pling knee injury that hos.
e e eann it e g im for a waek, then
pins ot Distananes towan o with the aid of spes
by ocoeele ol Pl s 2 P

cial exercises to regain some
h.-ul\ e e 1 andrhe of his legendary specd and
Pase Ths oame hivk @y his feam in doubles with
oo (oo 0o e oo S 15, wiples with b, total hits

e e e TN gy and runs scared with
feabe 10 e D aimeat when
fhe o+ oon crted as fhe Tome
e el b e Dk St Tl e et e “(“
Pt e an b Bk Hhe sttt calbae th b m
Tl o e e e 1 1T fan a Baellmg e crpatie amesd /\
af M amestappers alf o 1T wames, adnle

e b evertonatips seonne athierg to the alack woith
somthe wben they voegstorned bty 3680 anveaee Jeose MORE
oot hor v, e enme Yarres ad wh Wikl
baek e neat week oo fge Datled the - nficld ath pan
the Carel Ciy Lattle League thaer ke grace. and chippe !
atanartees 2020 in an offcnee wath a4 cm

The feval eome of the sea bine D averaee of 160 Dutch
san. when the Feneehnsters folland led the team in

Oppenent WFUN Opponent w-L
Doaley Tlanee, U of M 1R 6 Wan
Cral Gables Faculty 8 9 Lost
Miami Hich Faculty 114 18 Lost
Palmetto Hhzh Facolty 10 T Lost
Caral tark Hizh Lettermen 8 1 Lost
Leerhnrne Schoal Faculty 18 10 Won
Hollywood Little League Coaches & Managers 19 2 Won
Nn Dade L. L Coaches 11 7 Wan
Dade Jr Callege Ox Club 27 14 Won
flialeah 1lizh Faculty 9 12 Lost
Sumiland Li~ns Club 2 6 Wnn
U, § Coast Guard (M. B) 10 H Lost
Irard Foundation 30 17 Won
Miami Rad TV Pept (U of M) 1) 6 Wnn
Pabmetto High Faculty ¢2nd) 8 7 Won
U of \l Basketball Team . 7 8 Lost
Kemdalt tptimist Club 30 4 Won
Carol City I L Managers 29 22 Wan
Iade Connty Ree Dept 12 13 Trst
At Theh Band 8 14 Lozt
Khowey Leamne \lanagers 15 9 Wwon
U'§ Crast Guard (Dinner Keyd 13 11 Wan
Delta Airlines 4 9 Lost
Thateal Police Pept. 1Y 18 Lost
S8 RBoys Club 8 7 Won
TR ang
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Florida Bandstan
Its Seventh Year,
Its Millionth Fan

By JIM HOWELL

Sometimes it seems, 1o a rdecjay that he atteads ax many dances and aeonid hops as he does rachn shows e
really gets to see all kinds of operaticns meel afl diffevent and I ditferont the
dance promotiens run Aml believe ne there are many wass fomm a dimter belyne von cven apen the doors
There arc so many details to operating I
take 1he word of o spectior wha has TR . ]
past eight svars IF yon dont ke the
make 1t, period

ar ups of Lnteisters N

a young adnlt dane that fone falds then enmneralon
fen-n ntten

D may

hovrval oae two ol these e o M

cievent of 3w palvons o porseal gostl von tost o et e e

but dsn’t hever And thal's nmpartant tnoa yoanster whi
wants tn feel Tie s there on bis awn, onpevn s the ovenmz
his way The chaperone can stay bl ot e sy Aned
the chaperones. i vou Il mandon ahe s of an onidaterd
word, are well aware of thew fun,ions as silent partners,
amd stay that wav,

Did 1 <ay Floeda Bandstand ¢ ROWDS® The word s
rermssible, Tor nase a1 the begsnne of 1he seventh year
of opmation the Flarula Irandstamt s s appnoaching
fls MILLIONTI And e the firw vears
af operation, the Flarla Bamdstand sehedule was hted
to only ope showalance per wick

I ean tememnber soonany mstances when the
attentlance neae | aned tpped the thotsand
mark at the ooinal <show danee hieatinn the Fat Lan
It was this particalar

For the pa<t three vears [ have had the g {nrtone
to attend a scrive of shnwalances knawn to all Sonth bl
idians as the FLORIDA BANDSTAND As the master of
ceremzmes, my dutics inelude nuech mnore than just br nz
ing the acts on stage to a rinzing applause [ have the
run nf the hackstagr arca, have the chance (n that with
the stars who parade aciass Lhe Floricla Bandstand stage
in a scemingly endless array, and most impnrtant, T get
the opportumity 1o consult with the teenagers themselies
during the show [ there is anything facking at a dance,
you can expeet a teenager 1o Zive you about five mimites,
and then you Il hear ab.t 1 They knsw what they want
and it is a source of areat prude to eversone msolved
with the presentaticn of the Florda Bandsland shows
that they get it

We speak of retord hops and show dances i the same
sentence bul they are as «ifferent as a wosien plank
fraan a surfboard. One anght st it there but the other
rne GOES And believe me, (e show dances presentod
by the Flarida Bandsiand GO Thal s the resnlt of exper-
lence, nnt only the past six years that the Flawda Band-
stand atsell has been a heemendously snecessinl apoca
tion but also the years of cxperionce in tiana
promotions  that the Flsrada Bandstand have
put 1n They know the imppurtance of reatng (he hest

armission hisl

even ]
Aevlale War Memenal Awdilermm

shiow danoe sores that promptedl reans dance prantoters
fram e nerth W come dawn and shserve fhe workings
af o Frnnda Bandstand <how danes as a podel e ther
awn presentations Ml nos the Flooda Bandstand areclf
has spread ot 1y ats fargest weeklb sohe lule inois hise

tory

Whey

Action 1~ 1 word far 1t Tor va spite of all the prepa-

hrcernes rations i the v nld, no show danes il v 0f v o eand

put on the oxeiting <how  And when pade ne the Flagda

facthities avarlahle having them ran by peaple sl engny gapacand © ok reernl, 1l . only nerossary fo bt g
being with Ihe yoonasters they are seeving and e Mg e e ws wha bace appeaed 1 on @0 back only
partance of having the proper supetvisian by an ateipnate o G e o with name Bt GARY U
number af pers el 1t s my helsef that The Tine helanaar BONDS  LONNIE AMACKD Y X i VMERIC NS,

of the Flarula Randstand crowds can be artnibutal 1 the

Monkey anyone?

Howe were Lo extend that hst to cover the entire his.
tary of (he Flersda Bandstand, we would have to publish

A sunplement o T paper Let's nnb et anolle r
Voo o ad B il e T leeda Bndstand oo
atan dodiseover, tram amd imtesdine new tatent from

eur wn backyard

Flonda takes a

And maks o mestake about u, Scuth
hiack «eal 11 no one when 11 comes 1o
Prodhiecns swingers, moups and anele wngers who irally
HAVE Ot Two sears ugo, one of our favente groups was
atert of young men called the Ardells [ osang my
frrst « ng with them sno e Flordda Bandstand slape (!
mentien thal so son |l kinw  (hat nothing phases thenn
Whore are they now? They were ahie to tear themselses
away from my solos to ga on an international ﬁn' that
has estended more than a year, and they are knewn
ta fans all over the Weshmn Hemisphere as the Amer-
wan Beattes Ofther vers talented giiups who are mow
recording 3rhists melide the ey exeiting Canadhan Leg-
endss the Twushts the Aaddhine with Joev Gee, Amdy
Din, the Montells, the Sbhng Rays, Ken Fernis, Clnnc'y
Reaeit and the Delnuras,

And theee are more fo come Of the promising griups
recentis 1o the roster af the tlauda Bandatand,
sonte of the standonts ate the Roadranners, the Bossmen,
the Alysties, the Bushmen, the Rluelones, the Quoyettes,
Al Traves & Cnventiy  Add U this the exeitement of our
own myiahing goen ooels, who perform on stage dunng
the parfosmanees, and von have the mere bents af a show

astded

dantee ooy that has set e paeoan pouns adalt onoer.
s a0 goad place ta mecet
tavnnite Boss Joek as vimeer, tn AL of as make
an appeatanee al least ance g oweck [ooseive as hosl, Sa
10 vont cvmmn s have been (It v labele, and vou e
U IR

Lonment faroover sy vears

Yo

whece 0 yom focnds huve oeen cuttig ot

Lo horer chicck imeat the nea s R looddy Bond<tamt show

. . . STEVE ALAOLTIAY CLANTON, D DR SHARPE,  dance and Ond ant what soove een imees i, Yau ean
fact that plenty of supeevisars are there af needed o gy | Rp LEw s 1 FRANK WIESON LOU CHRIS. afnays w0f details of The whercabaals and the stars,
also ta the fact that Ihey ave ngt underf-of They ¢ wer LU DI ESNCHANT RS, GO A brobenst Qo over WEL N

s b
[y |

alad K

P4y

ENGLAND’S ZOMBIES APPEARING FOR A WFUN SHOW

TWO MORE BOSS

JOCKS FOR WFUN

shows. The new ojavs are “WFUN'S tun new disk ek
gove the evs vt be tan af the shaip
brogest sy taprated men n Amer
Ica We are prownl tn welrame
thetn to Macr and WEEN ™

Sametime  jn Seotemhber,
two new pan disk jrekeys will
be heard on WEFUN One of
the new Boss Jacks will Nl
a davtime while the
other will (ram up 1 the six
to mictnite prowt weh fhiteh
Halland  Jim Hawell, Davey
OConnell, Jesse James,
Dutch Helland, Jack Wiider
and Dick Starr, will centin)s
with their tco rated WFUN

heipng ad led o
WFUN deeiavs the
and best deejay staff in Flor
ila

A month bing
talent search has hoen con
dueted by e WFEN mana-
gement to find the P pew
drocar WEEN orn
eral manaper and wice pres
ident Arnnld Kaufman <avs

<lnt,

Pt e le

Megeliales o are

At the fwa
ety of

antract
new beeng moande
new dbeeays The
additions the pew preraonabtes off he
wracts

revealol as e s e

have heen srzse ant sealed

SOUTH FLORIDA'S LARGEST SELECTION

BACK T0 SCHOOL

OF
"IN LOAFERS

Zﬁ)ﬁ i@mb

How . . . can you grt senson’s newest look
in casnal men’s shoes? Ask for Trujuns
.. hrap big hand sewn slip-ons. featuring

fine leathers. Gettum yours, today!

MMAKCE) swoes

SOUTHAMIAME | CORAL GAQLES . WEST HOLLY 00D
L WESTCHFSTFR SEPPING PLAZA
SOV R NIDGE CHOL TN CFNTER
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79/WEUN BOSS BEAT

HERMAN

DigsDutch

Dutch Holland
one of the
first deejays in
America to play
a record by Her-
man‘s Hermits.
Since that time
Dutch has been
one of Herman's
biggest fans.
When Herman
came to Miami
for the WFUN
Bundls From Bri-
tain Show, Dulch
and Herman met
face-to-face. Here
is Dutch’s own
stary.

was

“Hlello Dutch, this is Iler-
man calling from Lons Ange-
les." Yeah, sure fella, Well,
I'm right in the middle of
my show, and too husy for
practical jokes. “"No. really
it's me, Peter No~ne. llere.
talk to my manager.”

Well, what can [ tell ya 1t
really was Ilerman If you
were listening to the show,
you heard him call not only
from Las Angeles, but from
New York and Nashvilie as
well. The main portions of
the conversation were heard
on the air, hut we also kidded
arnund off-mike and by the
lime Herman and the Her
mits got to Miami for the
WFUN Bundic From Britain
spectacular, we were already
cerbally well acquainted
When he and the gnvs piled
into thew limousines at 1he
airport, Herman saw the M-
hite cruiser aml waved far

we ty come nver and pat
WEUN on the radio n the
car  (Actually, the grrovy

Mver had already beat e
tn the punchy He said every:
hady was really boking for
ward to gelting to the hntel
and wonld [ meet him theve”
Since Herman was my assign:
ment for the day, nothing
could have been hetter

The Seville Hotel secene was
wild. but rather than descrihe
all that and sound like Larry

DUTCH HOLLAND

Kane in his Beatle stary, su.
fice it to say my day was
much the samme as Larry's
sixteen, Herman could nol
have heen a hetler gus, had
we been life long (riends. In
nne of their rooms, before
the press conference there
were constant infrnduetions
Atanagers, promotion mren,
record peaple, reporters, pho-
tagraphers, policrinen, and
even the betthap thal brouglit
the ice had ta be intrnduced
all around. fn the mdst of
this mad scene, iferman tnok
me aside and asked what he
could do for WEUN lle even
asked if WFUN would he of-
fended tf he cut
for ather radin lations Sinee
everyone knew it was a "RBoss
Radin Shaw,” T readily cave
JTust o hase hinm

mterviews

my consent
ask wnes v elimpse of
Peter Noone, the eentlenian

b oeenrdel the prese oo
ferenee and 4 onl] ot have
Boen mare impre sedowath
tlerman's ancarrs by cven

the mos) ndiendins qoestinns
After about
ring sprestions and nnennnn

an hoar of spar

thes a pro at ity for phato
craphers, he reallv o anted tn
try the Sevidte The
whele erew then hil the wa
fer and really Jet their hair
down, The swin was short
lived beeause nf a shower sn
they retreated far dinner. In

ol

the meantine, [ split for the
slation to get the tapes | had,
on the air.

Herman and the crew next
caught up with me and the
ather “Rnss Jocks™ at the
Convention Hall Right before
the Hermits' portinn of the
show. we cut same more
tapes, and decided to get 1o-
gether around 1130 at the
hitel, Alter the wild show,
Dick Starr and 1, Inacted dawn
with messares and pifts for
Herman, finally got hack !n
the upper staries of the Se
ville Hotel Things were pret.
1y quiet and shme of the more
interesting aspects nf the con-
versation went like this:

Dick: What in the world
are you gns gonna do with
atl that stuff

Lek: We try to reard all the
lefters wr can on the plane,
and snme of the mfts and
toys are great to fke home
as souvenirs

Duteh: Herman, da yon get
asked the question abmit teen
marriages verv often”

Herman: Yeah 1 curss a
1ot of the fan tspe mazazines
have wridten ahout my sister,
and they %nmw what U'll an

«wer  She really is very
happy.
Dick: Jesse s downstairs

with Wavne Fontana and the
Mindbendr e 1w somld yon
hke to o them?

Road Manager: 17!

T the oove o st hece

really

awhide unt! Reotdy el nes
AURTINY
makes vre thangs quact down

secariby nfhoers

a bitile

Barey: 1 toalh tined |
oot think P make o any
where

Dutch: Do aun cies get a

chanee tn vo onb vty mnch
on o tour Dke ths?

Lek: 1t nearly s muoch
as woe'd ke o We usnally
rarh the
tomarow
ol
we'll

heave
Nl
anderstanit there’s o
in town tomght
have to miss

fave 1o m

mosno

show

***i***iiiii%*kk‘k&*k*kl&&

WEUN BOSS JOCK DICK STARR IS PROGRAM DI-

HERMAN AND DUTCH CHAT BACKSTAGE

Karl: Who are we going o
miss’

Herman: It's an R & B
<how T think
Dick: Yeah There's Olis

Redding, Joe Tex, Billy Ste
wart, and a whnle bunch of
peaple!

Herman: Mon, we've pot
tn eome back for a holiday
sometime snon!

Frank Manzini (National
Pramatinnal Dircetor for
AGM Rerards). I'd be hap-
py af you'd just get ta see
Holywnod  You keep telling
cevervane you'se been there
and vou really haven't,

(Herman stated at the press
conference that he was in ol
Iywand  The athers chined in

that Lhey weren’t  llerman
stilt sn<isted  that he was
richt),

Herman: Frank, you real-

Iy want to make a big thing
out of that' What's the dif-
ference a contple of miles one
way or the olher?

Frank: Once jou get to
IInllywaond  youw'll realize the
aifference

Herman: After toaday TN
cax T wasin Mani Actually,
've o never bl Miam Beach,

DUTCH with WAYNE FONTANA and the MINDBENDERS

exerpt for the aupart You're you gel to go ta an A Ga Go

2 smashing guy, Mancim, but room with fesse James.

you sure do make a real thing  Lek: Why don’t you ¢ with

oul of a couple of miles. Dateh and Dick to the hig
R & B show™ If [ weren't so

Dutch: Of all the prwps tivedd B sure make it
yo've seen perform, who do Wayne: Yeah, Ifey, Dutch,
your really dig? you told me about that this

Herman: There's no ques afternoon, Are we going or
tion that the Beatles are king! not?

We've never seen Elvis, hut  Road Manager: Nouognys
he's really the fifth king. The aren't poing afijghere cx-
Amimats and the Stones real. cepl to the sack

v knock me oul every time Wayne: My friend the kil
1 hear them. joy!

Lek: Cilia Black is really Herman: We've really unt
a fahulous performer: she'll tn came bhack for a holhday!'
he in New Yerk in a week or And then Duteh ant Dick
so daing an aduli night cluh Starr are going to show us

Herman: Aany of the un the town all expenses
known British  grovps  are paud
really go~d. They just aren’t Dick: We'll definitely do

that, and Iet Danny (Daony
Ablvinn, Incal MGAM promation
man) pick up the tab
Danny: You gotat!
Dutch: How ‘buut
n touch.

as hig in this tountry
Karl: The Stones are real
Iy bz in Focland now.
Barry: Yeah, but [ he.
lieve the Reatles” movie and
new athum will put them back kesmn’
on tap Herman: 0 K When we
{Fnter Wayne Fantana and €ome bacl from FEncland,
Peh lang of the Mindhen- we'll call you and let you
ders ) nuw when we tan make il
Wayne:

let's

show down, hecause we're defing
tely going (o hohiday here A

Hev, that
dov nstairs s prety good
Bob: H's not pversday that Pronuse s I el
we have a moment free
Lek: Aamy, we sthall re
tnnt
[ anonsty
turn  How ‘bout you?

LISTEN TO
The Dutele
Folland
Stow

6 p.m. 11 p.m.
MON. - SAT.

s sonn as

pwart that e

oy ok ok N R Rk RPN RN R KR K KKK R kY KK

RECTOR OF WFUN. AS P, D, DICK COMES IN DAILY
CONTACT WITH RECORD STARS AND CELEBRITIES,
RECORD . COMPANY EXECUTIVES AND MANUFAC-
TURERS. STARR IS OFTEN FIRST TO FIND CUT
WHAT'S HAPPENING ON THE MUSIC SCENE AND
HERE ARE HIS CANDID NOTES ON THE LATEST

STAR

CSTURE

EVENTS|
home to England for about vers. . Dave Clark of the DC-3 is whn:e hit records have ¥l Prestey birthday gift-
two months of relaxation. ~ Other American artists “prane” unlucky . . . Dave breught him a lang way since 1' \is ;'([“;l an -l;a‘.k”
The Beatles will defini- making appearan:es there has teen astoard three air- he first started making them GU BRITREHY e

with an electric polf cart .

DICK STARR

t1i there' Here's the latest
scrap ©n what's grung no with
your and my favorite “stars.”
Tne huse leatles who have
Just cnmpleted their tour of
America talwng with WEUN's

farty Kaner are reluiong

HOH KK

tely not tour Britain this year.
The ilm of the Beatles big
New York concert at Shea
Stachum may he seen on TV
around Christmas time.

Marianne Faithfull is ex-
pecting . . . Marianne’s com-
ing event has caused her to
cancel apgesrances in the
U.S. and Mexico, The Ani.
mals are reportedly going be-
hird the Iran Curtain this au-
tumn . . . looks like a two-
week concert tour of Poland
in mid-November.

Gene Pitney is ternng Fng
land Soumts tke a greal
“how, Chear lang walh Peter
anrl Gardan the Rackin
anid Lota and the

T T

this month

The Pretty Things, who are
<l looking for therr first hig
It 1 America are now play-

g dates an Japan, Singa
pore, and Germany . . What
a tour!

Romember Chubby Check
or? While nat making st heee
at home, Chabby is dong wielt
abroad | [hs anpearandes
this week are sold autin [re
lantl.

Ray Orhison is heebming 2

mesvte star? Shooting on s
first Bl ~lurts nest mon h
with MG oy savs he s
pot nat tooeolledt ans e
demy Awards hot he ks
bl be able to noake some
Lol et ol 1

R E N X KK Y KRR EKFF

planes in America which have
had emergency trouble.
Latest mishap occurred ear-
lier this month when the
plane returning Dave to Eng-
land had te return to New
York with a damaged under-
carriage,

1ok £ Herman's Tlermads
andd (e Franeis to make
cves at each ither when they
appear an (he  forth.uming
fled, - \When the Roys Meet

(he ol
Ay matn man, Beh Dslan
b ene 1 ame man show S0p-
2t the [ hwond
11l het thats a

oo
Bl

[ tahpns Tiflsten,

WwwWw americanradiohistorv com
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around 1959, has just finish.
ed his first movie L.
catled “The Fat Spy”
was filmed entirely in Flor-
wa.

Faddie Hodees s also domg
the muvie it . s next
cincina will he, " Let's Line
A little™

Peter, I'ntl and Mary real-
Iy get arountd This week

they wimi vp a round the.
w k! tour that it Haonefohs,
Enstane, Svdney, Pans, and

Laneton.

#'s hard fo telieve but
tesutiful Dusty Sprinafietd is
sLliering from 2 suspected
ulcer! Whatdya® think she
woiries atcat?

the Righteous
piving up on ther
atule nf their [irst reestds

(Jaim they want (n o0 high

class

“Stare.Stutt’’. ..
dig my show each afternoon
or: Boss radio. Stay cool!

I wonder if it's hike lackie
Gleason's”

Reports [1om the coast =0y
Brothers are
shhin® "

good guef!

Well that's sbout it for the
Hope you'll

1O

Yok oK N KK KK K KN
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THE WFUN BOSS JOCKS HAV DONE "l AGAIN! Hero's another FUN filled fssve of Boss Beat, loaded with pictures and stories

aliout your favorite record stars and your favorite WFUN deejays. In this issue,

you'll also find the current WFUN Boss 10 record survey. Also, stories by the WFUN Boss Jocks, pictured above: (left to right) Jack Armstrong, Dutch Holland, Dlck
Starr, Jim Howell, Tom Campbell, and Davey O'Donnell.

ANOTHER WFUN FIRST

WFUN now has airpiane to go along with the famous WFUN Mobile Cruiser. The WFUN
“Eye In The Sky”, a 1966 Cessna-150, 1s used daily for morning and atternoon traffic
reports on radio 79. The WFUN airplane is equipped with a special two-way broadcast
transmitter which enables the Boss Jock in the air to communicate with the msin
WEUN studios and to go on the air "'tive’” while flying the plane. The award winning
WFUN news department will aiso use the plane for special coversge of news evenis, and
other activities. So if you ses a red and whits Cessna with "WFUN" painted on the
wings and the fuselage, glve us & wave and keep your eye on the sky for WFUN'S
Eye In The Sky.

Dutch Holland gives yo-yo lasson to McCoys!

— T Y -nr T

et g
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79/WFUN BOSS BEAT
Dear

WFUN BOSS JOCK TOM CAMPBELL IS WFUN’S POPU-
LAR EVENING DEEJAY, HEARD FACH NIGHT FROM
7 PM. - 12 MIDNIGHT. EACH DAY TOM RFECEIVES
DOZENS OF LETTERS FROM ’FUN FANS. HFRE ARE
RECENT EXCERPTS FROM THE TOM CAMPBELL
MAILBAG AND TOM'’S OWN COMMENTS ON THESE
LETTERS,

Page 2

favorile record artists, I'd
have to include the Beatles,
the C3. Leslie Gore, and so
many nthers that maybe 1
shouldn’t mention any of 'em!

DEAR DEBBIE: You had tinn studios, doing retakes
to ask about a day in the life  Boss.boss, Dick Starr, final.
of a Boss-Jock when the only ly came to the rescue, cheer-
day I can think about is ing us all with a rousing
“'yester' — a day I'm almast speech:
convineed should have been “Boss-Genls'" he spoke,

spent in the sack! “in the interesls of U S. M
space exploration, in cooper- OEAR ANN AND JIM: You
It began far too early, the atjon with NASA and ALL as. both wrote <cparately hut

night-before having been sociated with this HIGH en.
spent sipping soda in the goayor | (Dick always did
company of Freddie & the |k, puns) . it is our
Dreamers. (1 don'tdrink any- pATRIOTIC DUTY on this
thing stronger ‘cause if Dean gay.10.he .remembered -in-his-
Martin is really serious, he iory to MEET MISS UNI-
probably has enough compa- YVERSE!"

ny already!} None of us had
much dreamtime hecause we
talked into the wee hours g “patrintic duty.” we
and, \.vhcn tired hea.d m.ﬂ rushed to our trusty WFUN
soft pillow, T felt like Vd yopio cryiser and <pent the
just lost in hand-to-hand cOm- ypeenaon — unh — star-zaz
bat with James Bond. ing. )

—how to let your steady down
without hurting his her feel-
ings. Well, T've always felt
that it's bnth gentlemanly and
ladylike (depending on your
gender) to let the one heing
dropped fecl like hesshe is
doing the dropping  Then,
when it's aver, you'll feel het-
ter abant jt. and so will the
ex steady  And. from a maore
selfish viewpaint, YOU won't
get the reputation for being
a rat!

Upon arrival at the Bass  Heturning to WFUN Studias
studios, 1 was greeted (7) by with a new auttaok and my e o o
a grim mailman, who attrib- mind attuned to the business DEAR LARRY: My favor-
uted tis weakened knees to athand, [ was able to dimin. jte leisure activities are
the job of hefting the Ross ish the stack of mail. placale “ham* radio, boatirg. shoot-
Jocks' mailbags. Qur usually our secretary. accomplish all jng peel, and talking to peo-

R Sent e veen et wdene A, ple.
ed from finger (atigue at the host of all. apend a delight e o e
thought of answering ail the ful evening on Bows Radin,
lefters. They choarused, with WFUN, talking with you.
threatening grestures, that 1

was no help at all!

Well, naturally, when he

SR boen0D CHi o

AND ESPECIALLY-DEAR
YOU: Thanks sn much fnr
tabing the time ta stop and

. o e

DEAR LYNN: I'm glad you

A flaw s the make-up of were able to solve your prob- ‘::V’ﬁ'\ ‘l’!\\;m.l }HHII,“| knnw }In\v
Tom Campbell, Boes. dock . lem about not beirg allowed :(.,i -thn.nlv’\ ‘: mr _\.mllr\r‘ a
and - Human - Being, is the to date. Your folks really did T "“' N ’I; ,'ll'lk i ;‘mh nk
peeuliar consisteney of my have your best interssts at ryinai " "1 athan
narmally resitient brain fi- heart, Family corferencas );"'- l'v'n, far s oand nl'vl
hers when (he Sandman and work wonders whera other J,”m,”; ! ,m\ osmRl [k
I haven't heen seeing cve ln problems are concerned, too. phone Tine D hkne v Ul B kil

H A to enunt onoyo' Hope ven
cye I have an annoying hahil They clesr the air and halp o e o
of creating new words and promote a deeper understand. e ;,,,“.”
demolishing old onrs, real- ing between you and your yjo 10 gt T ol £ e

inng immediately that my parents. And remember, your
tongue was wrapped around most loyal ailies are Mom
my eye tecth and I couldn't and Dad,

see what | was saying Hener, s s e

a few hours spenl in produc. pEAR STEVE: Listing my

anestinns ol vomr gan And,
f nat fust go aliead ad k!

Until then, be gwad and -

Happy hsteming:

AR R T SVE P VBT

TOM CAMPBELL RELAXES AT HOME WITH A FAST GAME OF POOL.

share the commaon problem .

|

TOM CAMPBELL WITH MISS UNIVERSE

(Are you winking, Tom?)

B

BEATLE
STAYS WITH
CAMPBELL

WFUN Boss Jock Tom
Campbell recently had a fa
mous house guest when for-
mer Beatle drummer Pcte
Best spent a FUN in the sun
Miami weckend.

Pete Best was the drum-
mer with John, Paul, and
George :n the early, pre.Ringo
days. Prte says he still likes
the Beatles and admires them
very much,

During *'Best of the Beat-
les'' stay in Miami, he made
several exclusive appear-
ances for WFUN's Florida
Bandstand Dances, in addi-
tion to his numerous sitin's
during the Tom Campbell
Show,

‘SPECIALS' PLANNED

Three hour-long *'specials™
are in the waorks for the
WFUN derjays this month,

December 21th, the enlire
WFEFUN deciav staff will he
heard on the soecial program
“"Christmas Eve With The
WFUN Boss Jocks.” ft's sixly
minntes of FUN  with the
WEUN dlerjavs <inging
¢'hristmas <nngs, telling fioli-
day stories, and in general
having a mood time

December 1tst, it's ""New
Year's Eve With The WFUN
Boss Jocks.”” The scene is the
WFUN New Year's Eve par
tv and the Rnss Jacks will he

reliving many of the great
events from 1965 In addition
ta the top recards of the year,
vyou'll also hear tapes of many
of the mad. kookv things the
Rosec Jocks have dane during
{he past 364 days

Alsn set far the year's eod
is a sivty minte show Inardnd
with exelusive intersirws with
the Bealles in a program call
el “Beatles ‘65." WFUN news
director Larry Kane s hast
for this show, presenting
many of his exclusive inter.
views with the Beatles in ad-
dition to manyv af the top
snngs the Beatles have pro-

By BOSS JOCKS

duced during the Beatle-ful
year nf 1965.

Exact hroadeast times have
not been set yet, hut the
scheditles will he announeed
on Radio 79 WFUN well in
advance of m}hrnmlcast
date

These specials are written
and produced by WFUN op.
erations manager Dave Arch-
ard and WFUN program dj.
rector and Ross Jock, Dick
Starr, Fach 60 minute chow
takes over 12 hours to record
and produce and ail three
Vspecials” promise to he
great 'FUN listening,

. o ..
WA Ty [TLI IS

[ [0 McKERN
HLEAMOR BN VIGTOR SFIRCTT ROV KiNNEAs

e ae wrrrae * s b
«THARIES #NND KIRC REWSA RIFUREN (§71(R

more Colorful than ever...in COLOR!

ard DOV NigkT

WILFRID BRAMBELL

WALTER SHENSON AT SWEN . RICHARD LESTFR TINTED ARTISTS

INOW I &t your Loeal Theatre and Drive

tEC
DAILY NEwSPAPER
Voo

Featize roeg
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BEATLES EXCLUSIVE!

BY LARRY KANE

1t's all over but the shouting and there’s always plenty of shouling when the Reatles are 1nvolved. Whether be-
fore, sfter, or during one of their magnificently unbelicvable tours of lhe United States of America.

During this year's coast to coast whirlwind of excitement. the Beatles and yours trnly cstablished an cven hetler
working relationship than n 1964, and some of our interviews covered subjects never before discussed by Paul,

John, George and Ringo.

One of the most shacking hours I've e
tion—like arena on the outskiris of the
hecome an uncontroltahle crowd and a near rnt ensued.
helped to ward off {rantic on-rushers who were praRcing a
others mischievous masqueraders who wer
I had dinner with the Beatles in their makeshilt trailer,
and the following conversation developed:

concert was over,

It was there that I puiled out my tape recorder,

“I don't believe it "
‘Believe me Larry,
1 thought we'd get Killed.
Another few minutes and we
would have been dead.”

John: It was sheer roob.
ish.”

Kane: ""Did you ever think
of leaving the stage and stop-
ping the sct?™

At times, but
there were so many olhers
who had come to see the
show."

Kane: ‘Paul, you were in
serious 1anger of being hurt
by flying nbjects. Did this
<care you’"

Peuvl: A trite [ pgot hit
just once. hut I'm glat 1t's
over I'm glad

Kone: 'John, would
cay s was one of the wild
est, most dangerous Bealle
concerts?"*

ron

WFUN

John: ""Hmm. Yes, one of
the worst. 1 mean wildest.”

Another interesting discua-
sion was with Ringe abaut
his marriage 1 foond him to
be very happy with his new
way of life.

Kane: "'Ringo. how do you

like married life*"
Ringo: "'It's a gas man.
Real great. I'm strictly a

homebndy  Would rather be
at home than anywhere else.
A rteal domestic you know

Kane: "Dn ynu think you've
fost any fane<?"”

Ringo: "'Same, ves, hut the
Inyal ane will always stay
with us "

Kane: “"What do you con.
alder  the most  (mpartan]
thing 1o give sour » xpectam
cehild>"* 1 The baby had uot ar-
rived yet )

Ringo: What clse
man?"

“Love.

First with the Beatles, EVERYTIME!

e obviously tryng 1o hurt thc Beatles.

ver spent anywhere was on August 31st in the Cow Palace,
beautsful ¢ty of San Francisco. It was there that 2 wild Reatle crnwd had
some of the press in the Reatles’ entouraRe
bout on the stage, somc of them authentie [eatle fans,
Four munutes after the frantie
parked in the rear of the Cow Palace.

In fact,

There was an interview dur-
ing which Paut! McCartney
<pnke about rumors of mar-
riage:

Kane: “"Paul. what do you
think about all those rumors
of your marriage”"’

Paul: 't am marnied Only
kidding of course, Larry old
chap, but everyone <aye |
am. sn they're getting me to
helizve it Nn I'm not mar
ried, hut | do have 20 chil
dren, only kidding avain All
these rumars can drive you
bugpy smetimes Larry, are
you married?"

Kane: Yo
Paul: “I'll tell you one
thing [ den’t ke rumnres

hat sametimes they ke ne
{augh very, very hard

Al 1 Pe WIS fhe histare
sMiccussion of the meeting with
Flvis

e se ofe sferfenle

79/WFUN BOSS BEAT  Page 3

a hiuge conven-

Kane: “Mid you like El
vis™"
John: “Groovy "

Kone: 1l snu dhscuss mu.
sie””

John: ' Yes We told him
he should da more of his
carly <tuff  Yon know, the

real rockeis”
Kene: - Was he friendly ™™
John: \erv much so He
made us feel very conforla.
ble Very at home ™

This vear s Reatle tnp was
another onfargettable exper-
wence Eavorohody asks meaf
it was ant chimatie It was
not 1 was not, heeanse, the
moere and mare 1 sce of the
Regrlae the more 1 admire
them o thev proesersoranen,
the unpact 1y ve made on .
s ot aeed the gra
1 an wrth wheen they 8¢

The see

clmtae
cepted their fame

Here's Larry recording more exclusive Bestte interviews for WFUN, the Boss Beatle
station.

sfe sferfe sfe she ofe

Larry Kane wes with the Beattesin Nasseu when this scene was teken for the flick “Haelp™’.
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Page 4 79/WFUN BOSS BEAT

ONE BIG ADVANTAGE in belng an all.night deejay

that you can really spend your days having FUN in the
cun. Here's WFUN Boss Jock Jack Armstrong getting set

When [ was asked tn write an article for the Bnss Beat
I completely lnst my cool trying to determine what 1

would write about Well. that was weeks ago and [ still
haven't come up with any motivating ideas so 1 thought
that T would just pass along to ynu some Boss happen-
ings in the early mornings

Since my introduction to the late nicht shift and late
night people. it has been a continual source of amazement
to me how seriously our teen agers take the nizitly ritual
of dedication time. It appears that they achieve a sort
of status symbnl, or hecome “in” with others of their
age and group. by having their voices on the air Alse,
they use T9/WFUN as a constant source af information
as to who is dating whom, and wha s dedicating records

to whom.

[ never cease ta he amarzed, heing nn the reeeving
end of phone calls fram all over South Flarida, ind wnae.
fines other states and cven countries, at same of Lhe
questions | am asked pertaining tn my perconal life,
station policies, cte Many 1s the time that | have wonder

ed if | asked as many guestions, wondered about sn manmy  DAVEY O'DONNELL covered with lemon meringue after

things, was interestedd in sn many suhjects aned did so
much when | was a teenager. All in all, T know of no
other branch of work where a person is ahle to Stay in
touch <o tharoughly with the younger generation as they
can by being a Boss Jock.

Actually 1t's always a challenge 1o pick up the phane
during the wee hours of the marmae, heeuse san never
knaw who will he on the other end of the line Take for
example ane night, abast 3 a4 . one af the ptane fines
rang and T pieked 1 up and *he canversation wenl same.
thing like thic ““Jack Armstrong?” “Yes.” (I normally
answer ta that name when called it). “"This is Bill
Medley of the Righieous Brothers.’” To which | answered,
“Oh yeah!” Well f you were lictening you knoow that it
did turn aut to be Rl Nedley and Rebhy Hatficld, The
Righteous Brothers. It turned out that they were i Miami
on an unannounced two day rest perind and were really
digging WFUN Boss railio Siner that telephone conver-
sation a few wecks agn, bave heard,
Armstrang thing Leslie Gore, Freddie and the Dreamers,
and The Canadian Legends. [t all gocs to prave ane thing,
you just can't tell who might be functioning after nmid-
night.

ol live, on the

In elosing 1 would like to express my sincere apprecia-
tion (or should I say sympathy) to everyone in the Miami
area for bhemng so nice during the past three months.
Looking forward to talking to ¥Ou soon.

seversl direct hity.

WFUN Boss Jocks {left to right}) Jack Armstrong, Devey O'Donnell,
Dick Sterr, BEFORE the pies started flying.

* a quick dip in his pool.

IN A HURRY?

* Our Chicken

Chicken.

and Hot Rells, All for $1.10.

CARRY OUT

PAN
FRIED

*GEORGIA

CLOSED MONDAY

CASH COUPON

Dinners are truly Jehicious. 3 Big Pieces
F.Fries, Comatner Giblet Gravy, Cole Slaw

X

Also, Shrimp, Fish, Scallops & Fried Clams at Low Prices.
DINING ROOM

N.W. 27th Ave. & 95th St.

CHICKEN™

PHONE 691-1431

CARRY QUT boxed dinners.
voud after Jan, 20, 1966,

This coupon wiil be redeemicd un
Cpuwhase of one or wore of vur c

N

A nerar-mlss as a chocolate

X cream pie hits Boss Jock
Dick Starr on the shouider.

PIES FLY

It was a rainy night as the
WFUN DJ's faced the pies
for over an hour in an effort
to raise funds for charity.

The scene of the “throw.a-
pie-at-your-favorite.deejay’’
event was in front of the Ga-
bles Theatre on the premier
night apening of lhe movie,
““The Great Racs.” Anyone
who made a contribution to
the charity was given a gooey
pie which she or he could
throw at the WFUN Boss
Jocks.

At the end of an hour,
WFUN had raised several
hundred dollars for the char-
ity and the Boss Jocks, dress.
ed in tuxedos, were covered
with pie from head to toe. It
was all for FUN and WFUN
was proud to be able to raise
funds for a worthwhile cause.
(Crittenton  Home of Dade
County).

-
==
e

"

Jack wilder, and

Dee .z’aP( Sutlrete

EAT RE :
100 W 1 S

N\

Davey-O started this scene when he made 8 contributlon to charity snd tossed a pie at
Jack Armstreng. Quickly, the rest of the Boss Jocks qot irfo the act, and the fight
wzs on Nt pictured here is tha niess back at the WFUN wurdios afrer Cick Starr
returced ta the statien with a strawberry pie and threw it at Tem Campbell while
he was on the air.
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3 St e ; ' )

; £ 2 . ’ It's been stars, stars, stars, galore In the south during the tast few months, and

& Boss Radio certainly cornerrd everyone. From Atlanta to Homestead, WFUN had

i 3 ’ [} me on the scene to et pictures and interviews. 1've met, and talked with some oid
* e 3R S

friends. some fast rising stars, and some of the biggest names in today's record world

James Brown, “The Man Himself.” appedred in Miami early this fall The ponr
sound svstem in the auditerium ruined his show, but James, the Flames. and his
unbelicvable band are the greatest. They've been fantastic for years, and it's good
to nate that todav's teens are giving him due recognition

Puring my twa weeks of military duty at Fort Benning, Ga . [ got nver to Atlanta
to ser and interview one of today's most comrlete talents Bob Dylan. His show
imprecsert the large crowd and yours truly. His off-hand comments were a gas

Homecoming weekend at the Umiversity of Florida in Gainesville. brought te tewn
the Newbeats, The Drifters, and the Dutchman. The Newbeats called Tom Campbell,
(they re old friends), and conned my date into fixing them up after the show. Then

we all proceeded to see an act that has been tops for &
long time The Drifters. A medley of their hits is a
shnw in itself. They are pros in every sense of the word.

The Temptations and Little Stevie Wonder headlined
another Miam! show, and were great They have the
poise and showmanship of the pgreat Detroit city acts.
Their special trip over to the WFUN studios was ap-
precialed by all the WFUN staff.

The tnnst frantic week aceurred in Novemher Johnny
Titlotson started it off when he came by to rencw old
triendships with the Boss Jocks. Later in the week Freddy
And The Dreamers hil town with their wild laughter.

There were many wild parties which we'd better not DUTCH HOLLAND
talk abnut now. Billy Joe Roysl headlined our Florida
Noon — 4 p.m.

Randetand dances that week. s two big hits have certainly lossed a great guy intn
the hmelight. On Saturday of that week 1 flew to Jacksonville with Billy Joe and
Ereddy | interview the McCoys, The Beau Brummels, Ronnie Dove and lan Whit.
comb. The McCoys although very young, are well managed and very talented lan
Whitcomb just gradnated from college and is now making show business his earrer.
Rennie Dave has had ballad hit upon ballad hit and is a great in-person performer.
The Besu Brummels are nice guys, hut only fair performers, in my opiminn

Maet of yvou kngw that thiee of The Rolling Stones weice in Miaml for a shnrt
vacation Dick Starr and 1 caught up with Keith Richard late one night at the Island
Club. We were invited to join his party and found him friendlier than most of the
reports {rom around the country indicated he would be. Let's hope we can get the

Kelth Richard of The Rolling Stones shakes hands with Stones here soon
Dutch and thanks him for being such a Boss fan of the Stones. My last trip to Jacksonville was right before our deadline. Here I got to meet and
soc The Dave Clark Five and The Toys. The D.C. Five are unbelievable These guys
are great on the stage, and their outgoing personalitics really score after the show
The Toys reaily have a strange singing style, but who can argite with success

I's really heen a Boss Time with the siars since the last “Boss Beat.” I'm sorry
1 didn’t have mnre space to intn mare Aetails ahnul the fine peaple that are tortay's
8t fultty thal we play WEUN will give you more insight

WFUN is the ttation ef the stars, "Bess Is Whaere it's At

RGN

teryiews

Freddie gives ‘'Freddie’ iessons to Davey O'Donnell, Dutch Holland, & Jack Armstrong.

Diek escapes but the Beau Brummels cateh

Dick Starr and Dutch Hattand catch Bllly Jae Royal and the pillow fight is onl
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WFUN MORE MU

In this issue of WFUN's Boss Beat, we present an expanded version of the WFUN's Boss

40" survey in order to show the TOP 79 hits in Greater Miami this week.
As Miami's "much more music station”

new record releases than any other Miami station.

So, if you tune for MUSIC, remember that you'll always hear MUCH MORE MUSIC ‘

on Radio 79/WFUN.

RONNIE and the DAYTONAS

WATCH FOR 1945°S 107 A0 TS
LISTED ON THE DECERINED 2=t

lSSUE OF WFUN'S ROSS 10 SURVFY !

TOM JONES

Jag il LJod Lo

SURVEY

WFUN not only plays more records every
hour and mote records every day, but WFUN plays more new hit bound sounds and more

)
)
)
l
l
)

CHER

2322

HEDGEHOPPERS ANONYMOUS

LR Rk i

-
-

[
o

S5,

59.

61.

69.
70,
Tk
7.
73
74

5.
76.
17,
8.

@

. LITTLE BLACK EGG

. 'M A MAN
. TURN, TURN, TURN 5
. HANG ON SLOOPY .
. MY BABY

. §HE'S A MUST TO AVOID .
. MAKE THE WORLD GO AWAY ... ......cocommrnnremeiees Eddy Arnold

.1 GOT YOU .
. ROSES AND RAINBOWS .

. YESTERDAY MAN

. SPANISH EYES

. IF YOU GOTTA MAKE A FOOL
. PLEASE DON'T FIGHT IT

e v

MIAMI MUSIC SURVEY FOR DEC. 1724, 1965

. DAY TRIPPER,WE CAN WORK FT OUT ..o e e Beatles
EBB TIDE . iieeieees e eenenes Righteous Bros.
SHE'S JUST MY STVLE o o Gary Lewis
SOUNDS OF SILENCE .. . Slmon and Garfunkel
FEVER . eeinreen cie o e aees e Me Coys

......... Jan and Dean
. Statler Bros.
. Ronnie and Daytonas

1 FOUND A GIRL .. ..
FLOWERS ON THE WALL ..

. SANDY .. ...

OVER AND OVER BT R Dave Clark
. LITTLE GIRL | ONCE KNEW ....... Beach Boys
. 1owiLL . P R Dean Martin

ENGLAND SWINGS ..Roger Miller

. Yardblrds
...... Byrds
. Remsey Lewis Trlo
. Temptsations

CMYSTIC EYES L oooiieeaien e riine e Them
. AS TEARS GO BY ... ... Rolling Stones

WALK HAND IN HAND . G"rv and Pacemakers
LMY GIRL HAS GONE . . ..oiiiiiiiiniriineraemrmen e o Miracles

Herman's Hermlits

. SOMETHING ABOUT YOU ... o iioiiniiioir e Four Tops
. SUNDAY AND ME _.............. . Jay and Americans
THE DUCK . eiiiiiciinnes cmnassrecnsasan e e Jackle Lee
ONE HAS MY NAME . Barry Young
IT'S GOOD NEWS WEEK .............. . Hodgohoppcrl Anon.

.............. Newbeats

RUN BABY RUN . 5
A LOVER'S CONCERTO ............... Toys
| CAN NEVER GO HOME ...... .. Shangri-La’s

HAVE TO BE SO NICE ..
GOT TO BE SOMEBODY ..

. Lovin’ Spoonful
. Bllly Joe Roval

A TASTE OF HONEY a0 Herb Alpert
A SWEET WOMAN LIKE VOU . Joe Tex
. NO MATTER WHAT SHAPE . T.Bones
THUNDERBALL Tnm Jones
CMY GENERATION . . . e e e Who
LOOK THROUGH ANY WINDOW B Hollies
JENNY TAKE A RIDE ............ Mitch Ryder
.1 AIN'T GONNA EAT . ..... 5 o oo oosassoganmo Young Rascais
. CHILLS AND FEVER ...... .. Paul Kelily
. AIN'T THAT PECULIAR ..... Marvin Gaye
. CRAWLING BACK ... . . Roy Orbison
.1 CANT GO ON . Charlie Rich
IT'S MY LIFE . Animals
. HOLE IN THE WALL . . Packers
DON'T THINK TWICE . Wonder Who

. SEESAW Don "Covay
James Brown
Danny Hutton
Chris Andrews
Al Martino

. Maxine Brown
Dino, Desl and Billy
Four Seasons

LITTLF BOY

. ATTACK o o 00 oo a ... Toys

. A WELL RESPECTED MAN a o Kinks
.1 WON'T LOVE YOU ANYMORE . Lesley Gore

| HEAR A SYMPHONY Supremes
. FIVE O'CLOCK WOURLD Vogues

Fontella Bass

RESCUE ME
. LIES 2 oo oooo oo Gagassna Knickerbockers®.
. TELL ME WHY . . ..... . Elvis Presley
. LOVE e Martha and Vandelles
SATIN PI\.LOWS ..... Bobby Vinton
. A YOUNG GIRLS .. .. o e . Noel Harrison
HARLEM NOCTURNE Viscounts
. ELUSIVE BUTTERFLY Bob Lind
| SEE THE LIGHT Five Americans
JUST ONE MORE DAY . . . . oo cevenee . Otis Redding
JUST LIKE ME 5 aon & @ o o Paul Revere
CRYING TIME A . o o aocao Ray Charles

LOOK IN MY EYES
GET OFF MY CLOUD
YOU'VE BEEN CHEATIN'

Three Degrees
Rolling Stones
impressions

1.2.3 oo Len Barry
LET'S HANG ON Four Seasons
UNDER YOUR SPELL . . Johnny Rivers

. Nightcrawlers

R

-

STo@aaw

. THE CARNIVAL IS OVER

- Seekers

MY GENERATION .. ... o0 o con aree oo im0

- Who
WE CAN WORK IT
OUT DAY TRIPPER . Beatles
TEARS .. ... .. Ken Dodd
WIND ME UP . . . e et . CliHf Richard

Chrly Andrews
Walker Brothers

YESTERDAY MAN
MY SHIP 1S COMING IN

HOW CAN YOU TELL & an . Sandi Shaw
TURN! TURN! TURNL . P soo Byrds -
Manria P.J. Proby
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Page 8 79/WFUN BOSS BEAT

O'DONNELL WINS RACE

WFUN early morning (69 a.m.) deejay Davey O'Donnell hauled away the largest
of the trophies in the recent race at Hialeah Specedway as the WFUN Boss Jocks
displayed their skills on the asphalt track.

Dutch Holland scored the wipeout of the evening, svinplng his super Ford on the
No. 2 turn and sliding into the infield with a blown radiator.

Dick Starr finished second, followed by Jack Armstrong and Jim Howell.

WFUN Boss JocKs (left to right) Davey O'Donnell, Dick Starr {ala The

Great Leslie, dressed in white), Jack Armstrong,
Jim Howell, and Dutch Holland, shortly before their blistering race at Hialeah Speed-
way. Veteran stock car drivers called the WFUN DJ race, “frightening’”, "tough”,
“bed’, and other assorted adjectives,

MR AR

Gond morning from the Davey 0 Show 1 hope these ate e worde vorr he
every morning as you hegin your day  We try our hest 1o get you out of that <ack
with a smile on your face and a Tap 10 song in your heart. pardon the pnn We ale)
try to let vou know ahout things that will affect yaur day We give the time oftep
so you won't he late wherever you're gaing The weather 1s impartant tan, so you i}
know how lo dress. Traffic conditions are a must for dad as he heads for work A
lilttle humor to put you in a good mood to face another trying day, some of it
added to the Davey 'O Show by my good buddy Charlie Waterclnset whoin we've
grown to love. I must add that this was a difficult task, loeving Charhe, that is.

There are many difficulties connected with doing a morning show. (ietting your.
self up and swinging is probably the hardest. There are many rewards connected to
the morning show too. Like having someone call and say. “'Davey. if it wasn't for
you, | don't think [ could make’it through the day.”” It's things like this that make
all the hardships worthwhile.

What kind of hardships? Well, how about getting up at five in the morning, going
ovt to your car.and finding a flat tire? How about stumbling around the house,
trying to get dressed without waking up iue baby and stubbing your big toe on the
‘dresser, or how about running out of geas about two miles from the station with
your shoew due to start in five minutes? That morning | broke all existing records
for the two-mile run.

I think the funniest thing that has ever happened tn me tonk place just a cnuple
of weeks ako. We had put the kids in bed and then off to dreamland the wife and |
went about ten o'clock. The next thing 1 knew, it was morning. [ canld have swarn
1 heard the alarm go off. Out of bed I spring. stumbhng around for my clothes in
the dark, splashing cold water on my face while trying to wake up and wnmelering
why [ feel so sleepy. Out the door | go. into the driveway when 1 hear my wife say.
“What in the world are you doing?” [ tolll her | was going to work. She almost
iaughed berself right out of bed Then she told me o lrok at the clock. 1 did, and
1 almost had a heart attack. It was eleven o'clack and | had been in bed for less
than an hour.

It's all worthwhife though. Just plan tn give us a eall ance in a while or drop me
a ime if you have the tunc and 111 be the happicst 2y in the worhi

GET UP AND GO WITH DAVEY “O"” EVERY MORNING, MONDAY THROUGH
SATURDAY ON wFUN. Unda Runda Tunda Lona Daihn® Face.

THE CHAMPI

JIM HOWELL IN HiS BOSS MACHINE

WE'VE GOT EVERYTHING

(BERNICE & PAUL, THAT IS)

ECorD CENT

ALL THF :
H ‘&3 2 ALL THE

TOI 15’s

¢~ ALLTHE
T QUALITY FINEST

N
%/ FHONOGRAPHS GUITARS .

AND EVERYTHING ELSE! e
¢ But most important - We’'ve got the
Brst Cnsmmefs in the world 1"’

A

FOR A SWINGIN’ CHRISTMAS - BUY HERE :

RECORD BAR RECORDSVILLE
219 Miracle Mile Palm Springs Shopping Center
CORAL GABLES HIALEAH
445-6377 821-5182

oy LU N [

NWWW%R VALUABLE COUPO

ALL THE

Sy Y i
i?f “BRING THIS COUPON AND GET :
= ANY THREE 45's |
:§ ON THE WFUN SURVEY :
rs| rortHe PRICE OF TWO! A
= | ALWAYS THE BEST DEAL ... =1
WITH BERNICE AND PAUL :

CoLE Coon SN DR I '

O S Ve |

REST L.P.'s
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often?
Back in what nur parents
call the good old days, or

even just cight or ninc vears
agn. a hit recerd made a
singer ar a group gnod for a
whole string of winners, You
may never have heard nf
singers like Gene Austin, hut
your parents know him. And
where names like Bing Cros-
by. Rudy Vallee, Perry Coma,
Kaye Starr, and Rosemary
Clnnney are more the names
of persnnalities than <irgers
tn vou today, these are =lars
whe just eoubl rot nanss an
their hevdav, Any record wilh
ther name on it was mar.
anteed for sales and chart
actinn, Oh, ves, my arnlogies
to Jo Stalford, whn practical
ly owned the {irst recnrd fist
ings. published around  the
turn of the half erntiry
as reeently as 1957, the one
shot artist was vastly ont-
numhered hy the concistent
hitmakers. Groups lke The
Ptatters, The Four T ads, and
The Faur Aces just crildn’t
make a bombh. Elvis Presley
was continuing to write a lec.
end of his ouwn, and he was
beine pressed by many con-
sistent top selling names How
oldie goldies do “'ysu"" have
from the likes of Pat Boone,
Frankie Avalon, Rick Nelson,
Fats Domino, The Everly
Brothers? It arls pretty hard
to penpoint an exact tiee, bt
somewhere along ahnnt 1958
the "'name’” hegan tn ot re
placed hy the ' soind * Sure,
there were still same
sistent chartmitkers  conunge
along, like Bobby PydeH,
Chubby Checker, Neil Seda-
ka, The Drifters, and The
Coasters, it they were et
ting fewer and anl
their reigns as top hitmakers
were heginning to get short.
Boss Jock Dick Starr and Jim Howell on stage during a C7. By the turn of 1960, the
dance contest at ane of WFUN’s popular Florida Bandstand great majonity nf the hit
""boss’’ show-dances. charts, like the WFU'N Hoss

JIM HOWELL, Mlaml's most popular mid-morning deejay,
Is heerd dsily from 9 a.m.-Noon on I%/WFUN.

Fyven

enn

fewer,

Cluck Harnrnise
WALSter DoONUT

"BOSS BAKER®

T T e e e e
eSS

> (lip this COUPON! ¢

Toward The Purchase Of )
20c OFF A Dozen Donuts From '7 =
1]

‘Wister DONUT
Vet
mLEH
i

Reg. Price 75¢  NOW 55¢

2300 S.W. 87th AVENUE or CORAL WAY %
(I S S © ) o A ) i

by Jim

Anybody ever wonder why there are so n
hit charts? The name pretty well says it. A “‘one-shot’® artist is a performer
who has a big hit rvecovd, peviaps even a nunibey one smash in the national
ratings, and suddenly he is gone, never to be heard from again. Let’s suppose
that the artist had everything going for him, good looks, fine voice, great pro-
jection, personality, but after his first blockbuster, he’s just nowhere to be found
on the hit charts, What happened? And most important, why does this happen so

40. was made up of one-
shotters Many of the former
“singles” champions had
turned to albums  Atanv, Lke
Johnny Mathis and Doris Day
stitl cannnt siss in the album
field But in the world of sin-
gle reeords, it's the “spund”
that sells today, and often
that sound is a gimmick that
goes well for nne reeord, but
just isn't strong enough te
carry a career,

Some vxamples af
that “ronouek © connd were
the specded np visee trarks
i the Clupmunks’ geeords,
and in Shebh Wodley's “Por.
ple Teople cater.” “The Chip.
munks prodecer. hasied Se
ville, alsn nsed the same hitin
“Witch Doctor ™ Annther spe-
cial rffeet 1hat was popular
for a spetl and <hll peps up
in a tut recond here and there,
is the hig ecchoed boom bop-
pa hoom hackground that
cones on reatly slesng, as in
The Mareels® big hit “"Rlue
Meoon,” andl in Johnny Cym.
hal’s " Mr Pass Man.'" But
where are Hiese arttsts nny ?
I eonlid ¢o an, but you get the
pclure,

nrine

Sopetimes a Csonnd” does
fead tn 1 cnnuastent career.
The Four Seasens cerfainly
can’t he
athrr

mislaken for any
stonip Al The Beach
Boys an |l Jan and Dean have
ridilen the " oest ooast eurf.
int” The
biggest story in

i o the top

success

TWO MORE
FUN FIRSTS

The WFI'N TDosc JTacks
fanided fwo ginnt eized exchu-
sives curing the past few
weeks,

The Beatles latest single
“Day Trippet’” and “We Can
Waork It Qut'” were first play-
ed an WFUN's Jack Arm-
strong show, almaost two
weeks hefore the planned re
leasc of the disc hy Capitol
recards The demand gener-
ated hy this WFUN exclusive
caused the reeord company
to release the single ahcad of
scherdule.

Then, about a week later,
WFTIN was [irst again with
the Beatles. this time with
the Beatles new album re-
lease, bath the American and
the Foglish ver<ions.

How WFI'N manages to get
these exrlieries werks ahead
radinn stations

of release tn
is a carefullv gaarded seceet
with the Boes Jocks All that
can be tnld is that WFUN has

a sotee very close ta the
Bealles and that the exclu-
sive: witl eonlinue on 79/
WELN

www americanradiohistorv com
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Howell

American groups today is The
Supremes, who give out with
what is called the "‘Detroit
sound.” Rut the hig news in
single records today ig writ
ten hy the record producers,
and many of the recent top
hits are credited to the men
in the reeording studios, be-
hind the control switches,
rather than 1o the artists who
are featured. Thil Spector
brought in the “hig™ back-
graund sound, and turned out
the higpest “soul’” releases,
featnred maost prominently hy
Ths Righteous Brothers in
S Youtve  Lodd That Lovin’
Feeling = 'hal, by the way,
ot his start as nne of the
Teddy Rears, and wrote his
ficst Wit swng from a phrase
hee cupied from his awn de-
parted fallier’s headstone,
“To Know thm.Was sy To
Love Him 7 It's interesting to
see how many perfarmers
have turnedd to producing re-
cords for nthers, Gene Pitney,
Ray Slevens, Brian \Wilson,
Chet Atkins, Terry Melchor
of the Rip (hards, and many
athers If you have an exten-
stve reened eolleetion, hrowse
through the lubels, and see
how many times the names
of Burt Bacharach, Leber &
Stoller, (uincy Jones, Barry
(iordy, Bob Crewe. Jack Gold,
and Lee Hazlewood ponoup.
On the Enalish records, you'll
be amazed at how often you'll
sre the names of Andrew Old-
ham (he records the Ralling
Cpanes, Martanne Fathlol
amil many othersy and Mickie
Most, test known for pro-
ducing the records of Her-
man & the Hermits. Nehind
the
Julged, the e names are look-
ed for first. The artists usual-
Iv et much less attention
nowadays

G L when resnnds are

Jim Howell with England’'s Wayne Fontana who scored

THE ONE SHOT-ARTIST, AND WHY, OR
TODAY'S CHART-TOPPER MAY BE
TOMORROW'S SHARE CROPPER

wany “‘one-shot’’ aitists on today’s

The prime exception? The
Beatles, you say? Well, just
remember this. The Beatles
not only sing and write their
own songs. They produce
them too. You might say they
had the whole problem solved
anyway you look at it. They
have gven begun to produce
other artists’ offerings. The
Silkie’'s “Hide Your Love
Away'' was produced by John
Lennon. And who had a bet-
ter right? He and Paul wrote
it, of course. | don‘t know
where they find the time, but
they sure seem to do it all.

tet s pose {he question: T
the producer more linportant
than the artist? Maybe the
cyrte will go around again,
and the artist will again be-
come the lop facter in a re-
eord’s success. But for now,
vyou can count on the big
praducers heing around a
gand deal longer than the
sinzers they wnrk with. Like
the man says- today’s chart.
topper  may be tomorraw’s
share eropper And the pro-

ducer witl probably own the
farm.

WFUN
PLAYS

MUCH

MORE
MUSIC

with the hit “Game Of Love™ anrlier this year.

\O
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WFUN BDSS JOCK DICK STARR 15 PROGRAM DI-
RECTOR OF WFUN. AS P.D., DICK COMES IN DAILY

RECORD COMPANY EXECUTIVES AND MANUFAC.

TURERS. STARR
WHAT'S HAPPENING ON THE

IS OFTEN FIRST TO FIND OUT
MUSIC SCENE AND

HERE ARE HIS CANDID NOTES ON THE LATEST

EVENTSI

Hello again! In the won-
drrful world of “sters,”
here’s what's happening.
I've just learned that The
Supremes will he one of the
first pop groups to tour
American bases in Viet.
" nam . .. next month.

Q

Elvls Presley will be with.
in range of WFUN's signal
when he makes his seventh
film for MGM in February.
Title of the new flick will
be “‘Always At Midnight.”
&lvis plays the leader of a
musle combo who gets a
crush on a rich society
chick from Palm Beach.

’ . e

LR AR B I I B IR B R B Y S I B

° TILLOTSON, end DICK

< PUN at the WFUN l’udlol

P

AWIRUN}

ROSS70|

{tedr te ri~it) DUTCH HOLLAND, JOHNNY

.
»

s

*

. CONTACT WITH RECORD STARS AND CELEBRITIES,
»

.

R 3

x

<

.

5

Maybe the King will come
to Miaml . . let's hope so.
Sonny and Cher are real-
ly getting rich. Last year
they're suppnsed to have
made only $3.000. This
year, over $2 miltlion'!

Rnad manager Malcolm
Evans recently joked: 'If
next ycar the Rolling
Stones arc awarded MBE's,
the Bestles will send theirs
back!"

The Dave Clark Five will
star in a special on TV
next month. There'll be a
17th Century London sct.
ting . . . should be a gas!

STARR having

Paul McCartney says the
Bestles don't like protest
songs. According to Paul
he feels the coming thing
is comedy song Songs with
jokes in them  You'll find
some of these FUN ny type
songs i their new LP.

Wateh out Elvis . . .
Guinness Rook of Records
states that the Reatles have
sold 115 millinn and Elvis
Presley 110 million discs.

The Rolling Stones had
their reservations cancelted
at New York's Warwick
Hotel. That's the same

DICK STARR WITH WIS “BEST FRIEND",

Mierry Christmas

\

FROM THE GIANT

SPARKLING

SERVICE

GIANT

BURGERS

THICK

SHAKES

SIX CONVENIENT LOCATIONS:

* 444 Hioleah Drive

* B7th Ave. 8. Coral Way

“N.w,
*NLW,

7th Ave. & 5Bth Street
7th Street & 24th Avenue

* State Road #7 & Davie Blvd. * N, Federal Hwy. & 23rd Street

(Ft. Lauderdate)

(Pompano )

IT'S FUN TO EAT Af T BURGER CASTLE

&= . B - X e

place the Bestles stayed
last summer . 1 guess
they chickened out.

Roy Orbison makes his
film debut in 1966 and it
will be 1n a movie nriginal-
Iy scheduled for Elvis Pres.
lecy The movie is called
“The Fastest Guitar In The
West 7 Would you believe
that Roy plays a cavalry
nfficer whn has to return
stolen gold across America
without being detected dur.
ing the (ivil War® During
the process he sings about
six songs.

FRITZI

HEAR

ALL THE
TOP HITS

OF 1965
*

79/WFUN BOSS BEAT

Page 1!

& o e .

Herman of Hermsn's
Hermits has signed a four-
year mnvie contract. It
seems like everyone is
making movies. I nnly hope
that the films are as good
as |he recorda.

Steve Alsimo is really
getting around with his
“Where The Action Is” TV
show. Our Miami “star” is
sure flning good.

Billy Joe Roysl told me
that he thought his big hit
"I Knew You When' was
going to be a homb. He
never expected it to get

played on the air, much
less become a giant nation-
wide smash.

Johnny Tillotson is to be
commended for the fine
wark he dors each year to
raise funds for the school
for retarded children in
Florida. He's really a great ~
guy!

Mare "“Starr Stuf’ on my
show. Hope you'll listen
each sfternoon from 4 till
7 p.m. Thanks for the many
letters and Christmas cards
U've received . . . and o

cool Yule to you, tool

Freddie Gerrity of Freddle end The Dreamers
answars Hsteners' quesHons during his recent visit
fo WFUN snd The Dick Starr Show.

WHO"

Wha is this” The pictire at
the left was reecived hy the
WEI'N Iioas Jocks The on
velope eontaining the <nar
shot was sent fram Londan,
England There was no return
abtress ndd no note or mee.
sace o andicate who sent the
prcture apd nrwhy??2 Do yan
think Radin Caraline is poak
ons beeae WEUN played the
Beatles * Day Tripper” and
UWe Can Work Tt Out™ first
as a WFUN exclusive??

@ MUSICAL MEMORIES

@ FLASHBACKS

® GOLDEN GOODIES

*

STARTING
DECEMBER 31
ON WFUN

WFUN

BOSS RADIO 79

79

—r e

”))
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Page 111/114

Page 115/116

Page 117/119

WQAM

An early WQAM all star line up. Recognize the names?
Remember Trendex?

WFUN had the amphacar, WQAM had the "Sea-Doo"

WQAM memories, 1including the infamous strike.

O
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| RADIO
WQAM
1723 duPont Building Picgian schedute for WQAM

—— MIAMI, FLORIDA
FRanklin 4-6121 Summer - Fall

On the Air 1959
24 HOURS

5000 WATTS

AX| oW

JACK SANDLER

Vice President - General Manager

THE
Ve

WOAM

Miami’s First Station

First in the Morning . .. First in the Afternoon . . .
First All Day . .. |

*

“TRENDEX . . . . . . . . . . . . . . .. Monday-Saturday
“HOOPER . . . . . . . . . . . . . . .. Monday-Saturday
‘PULSE (Metropolitan) . . . . . . . . . . . Monday-Saturday

*PULSE (Area) . . . . . . . . . . . . . .. Monday-Friday

: ]
YORK CHICAED ST. tots OETROIT OALLAS LOS ANGELES  SAR FRANCISCO 20S10% ATLANTA SEATTLE l o H N

dlvem Ave. 520 B Michiges Ave, B37 oot Orowa 0165 $17 Dosk Oteg 487 Rie Grande Wad 016R. 3460 Wilshire Bivd 2502 Pusy BIqg 110 Wesberry St 101 Warletta Street Bigg.  WAlte-Henry Staoet BIOf.
“%0 SUperter 72300 Chestmut 15008 WOsdwarq 1-8030  Miverside 1-4200 QUerirx 1 3011 D0zriag 23108 NEnmore 6 1472 Jacuson 5-8482 Ml 3-6210

BLAIR

& Company .

9720/1 78&012/1.”(7 /(,’(I(/('II((/ vrclre slalecis

{E STORZ STATIONS
JDD STORZ, President
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TILIRTP I TS TUPENN R IIRERIVIIN} IREIYCRTV NN § FRIDAY SATURDAY SUNDAY
B I B [
5 55 5 MINUTE +NEWS (PLUS FARM BULLETINS) NEWS
00 ' Music
B 30 t 560 S
55 ] "FIVE MINUTE NEWS — AL | AgT_Irj_EL NEWS
S E A FA Radio Gospel
oo JACK PURRINGTON Fellowship
30 | ’S‘:u;r::cis
55 " FIVE MINUTE NEWS — ROBERT KAYE Theatre ™!
8 30 o , 35
55 ~ FIVE M|JNUTE“NEWS—k_é_@TKKYE ]
00 T H E ] | B
9 30 | VY IR
55 ‘FJ‘E_MNU_?E___N_E_ 'S — ROBERT KAYE * w )
Al -
' ROBERT KAYE
| )
. LYONS DEN =~ =-
1” 30 ; The Search
55 ﬁ _FIVE MINUTE NEWS—ROBTRT KAYE | oF Trael
- v BOBBY LYONS ===
11 30 ‘q A Mathod. Chy
& - |
55| somar Lrond FIVE MINUTE NEWS—PAUL RUST |
00 Tte $ag %«w‘z Stow
30 l Poll
55 “'ﬁEJ@ET?N‘ﬁ—PAUPR@: NEws
- I— _ S _
Red Check Marks Indicate Minute Availohilities Rlue Check Marks tndicate Chainbreak Availabilities. \\l
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55 |

00
30
55

00
30

x FIVE MI+IUTE NEWS — BOB GAYNOR

CHARLIE MURDOC

ﬁaer Glou

l
1 |

"‘T‘ FIVE MINUTE SPORT$ NEWS—B'OB GAYNOR

I

WITH CHARLIE MURDOCK

mSZow

Sports News

Top 40

Show

NEWS

Platter

Poll

AHERNOON MONDAY TUESLAY wwmsu;w muuﬂﬁ\_r_ FRIDAY SATURDAY SUNDAY
|
00 |; Platter
1 30 | G A N 0 Poll
55 _FIVE | INUTE NE S—-ROBER_T_KAYE NEWS
00 h 80B GAYNOR S H O w Platter
2 30 Poll
55 | FIVE MINUTE NEWS—PAUL RUST NEWS
l
00 | Platter
| ‘
/
3 . Ttee gﬂ%@ %gam Stow .
55 'FIVE MINUTE NET«S—PAUL RUST m NEws
i \ G _.'
00 T 0 P . lr\ ‘_} h Top 40
30 ! ¢ Show
PAUL RUST
55 4F!E MI*IUTE NEWS—BOB GAYNOR ) NEWS
00 0 S H 0 w Top 40
5 30 | Show

55

FIVE MI“JUTE NEW

__1

Red Check Marks Indicate Minute Availabilities.

R
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EVENING

MONDAY TUESDAY WEDHNESDAY THURSDAY FRIDAY SATURDAY SUNDAY
I
|
00 : Platter
30 ] E Poll
55 FIVE MINUTE NEWS — JOE GLOVER
(
‘oo GLOVER SHOW
oo JOE GLOVER ' Flatter
301 t ! Poll
55 FIVE MINUTE NEWS — JOE GLOVER NEWS
00 U‘OPIcMor
10> ALAN :
55,  FIVE _Mi“NUTeney?s — JOE GLOVER pRas
| |
< COURTNE -
11 30 | Poll
55 ' FIVE MINUTE NEWS — JOE G| NEWS
[ .
‘\ AJLAN COURTNEY
o PROGRA
|
55;  FIVE MINUTE _NEVLS; JOE GLOVER ._
I
| | 0
r | =
!
| 1 L T
l [ 4 N =
lam | ==% Hascc 7h¢m;é 2z
| “=> g
| , 0
e o
to . R ‘ ; e %
- =
| AL MARTINEZ
ﬁam | WITH AL MARTINEZ
1 1 L
Red Check Marks Indicate Minute Availabilities. Blue Check Marks Indicate Chainbreak Availabilities.
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Ronnw checks out his two-way radio with Ken

Ruochelle, Commodore of the Miame Outboard Club,
who wscorted the Sca-Doo
.
He was a man with a misston, this
Ronnic Grant. His vovage was to
]

prove that a third century Bronx
holv man could

‘Lemme get this straight. I'm gonna
sit on that alla way to Ft. Landerdale?”
Ronnic has sccond thaughts durmy
pre-vayage tune up of the Sia-Doo

ale irs way :t __m
waterway to Pier 66 in Fort Lau
derdale. There the “Sound of
Fvil” Bund plaved for the crowd
assembl welcome the weary
seaman. Pepsi Colas were raised
in 4 toast.

We had hoped for a significant

comment from WOQAM's Grant Now lomme e Thic i the front.
but as we o to press. Fort Lau- " Ronnte boards the Sea-Doo at
lerdale authorities have not vet mner Key

for th
Al th

md a

kusses at docksude

released him from the decontam-
ination module!

for Pur 66 Who Ronnte ¢

Boatroa approach
ard hridg

ndcr-hoat th

the : i c«:\ b

Jan Kantor kept listeners posted on the Sea-Don's
vt the Goldin

progr

I'iger GTO

Woll coichers lined th, \:in e th

catenieav. Theve theoa 1 e

The _bbatercad.

grows by boats and
Channel 31 olor camcra
a dorumentary

launc

foreground)
the historic rovaye

mitra nata

rei

Hurr

rick

up you guys

The Waca

hic walkic tatkie. Belr

- -
=

Ronny

she's gatning!”

gestures Ivprotically. The

wich

“ddman

Ronnte maneuvsrs near th

And a cold drink

ralks to the radio audirnc
e in agny, Ronnte?

hridar lowers

tender boat
for last minute instrucrions. And a sand-
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RICK SHA

o O

s@ THE LATEST

HOOPER & pPU!
SURVEYS

REALLY PUT

WQAM

IN IT’S FLACE!

No. 1

IN AL OF
SOUTH TLORID

WQRAN

P
L*,;*, B

] oAl
RPREON  crog O

\

L A M

ON STRIKE
S\

rF S0 ewnNOD

BIG PRIZES
can be yours
Listen To
wWQAM
and tum on
MAXAMILLION

The Mechanical

et s CRFIOL I
RN e ‘9 ;
LAY \ \ s
ﬂ“:"i \ & b 3} S

Wheo is this handeame dovil. 1< he Ponnie Grant, the
‘Wnco Wildman? Why is he holding up his chin<? Why

e we neking? !‘Aoney N onster
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THE MIAMI TIGERS!!!

r—— o g

WATCH FORWQAM'
TIGER IN A MUSTANG|

FOR YOUR INFORMATION!

South Florida’s FIRST and Only

v = v, ———— -

G

WQAM'’s Rick Shaw is shown .
standing beside the new fast- #
back Mustang, loaded with

prizes for you.

www americanradiohistorv com

OFFICIAL Music Survey

FA

BULOUS

56 SURVEY

This

FOR WEEK ENDING OCTOBER 10, 196

WQAM survey i3 2 true. accurate and wnbiased

ount of record populanty based upon sales reports

juke

a X ff@t"r ‘rl'

box plays and telophone requests
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Page 121

Page 122

WMYQ

The Sign on Promotion-- If you answer your phone with
WMYQ plays less commercials... With the winners are a
young Robert W. Walker and PD Al Casey.

The second WMYQ rate card-- nine years after WFUN's,
the printed rates are actually lower! (Also note Bob
Collins picture-- then another in a continuing series
of PDs.
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125/128

129

130/132

133

134

135

136

137

The start of it all. Y-100's original survey. Note
the graphics, and references to PD Ronnie Grant and
consultant Buzz Bennett.

WIOD in the mid '70s, 1including a South Florida
original, Larry King.

"Rise to the Right Side of your dial", they called 1it,
as the tower rose out of the water off a local key.

The WKAT family, talented black sheep Al Martinez,
and the 1971 line up.

Happily for all concerned, the Jjocks did not sing on
the WCKR Twist, although their names were prominantly
mentioned in the lyrics, and displayed on the label

copy.

The WINZ jocks didn't sing either, the label here 1is
from a 16 inch ET containing the station's Jjingles.

One of the more creative mailers, the copy says 1t
all. (Interama 1s still not built, and WINZ didn't
have a football team.)

Modern WINZ studios, and brand new newsmobile!

WFTL then-- and now.
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fg r- TKUNK _/
by = FULL OF 00

albums singles y-100
Ot BROTHERS&SISTERS ]]]E STAIRWAY toHEAVEN lyric of the week

},Lw,kf .,0 Bl
wﬂ){é/,}.,_‘-"‘

*. .\\_um

.-@ A
ALLMAN 3ROTHERS / 3ROTHERS AND SISTERS & i L
.

1. 1. STAIRWAY TO HEAVEN (Available Only
2. ROBERTA FLACK / NO TEARS o on TEPPLIN'S +TH)

3. CHEECK & CHONG £.0S COCHINOS & « 2. BROTHER LOUIE , 3TORIES

4. JETHRO TULL / PASSION PLAY 32* * 3. DELTA DAWN / HELEN R.EDI?Y

5. PINK FLOYD / DARK SIDE OF THE MOON E ) 9 ; AMIRIC:: ?AND 1 G:.AND FUNK

6. CHICAGO VI o = . TOUCH » DIANA ROSS

7. ERICK CLAPTN / RAINBOW s * §. FREE RIDE / EDCAR WINTER

8. STEVIE WONDER / INNERVISION 1' 7. LOVES ME LIKE A ROCK s PAUL S IMON
3. GRAND FUNK / AMERICAN BAND * * 8. LET'S GET IT ON / MARVIN GAYE

10. WAR ' DELIVER THE WORD 9. SATURDAY NIGHT'S ALRIGHT

L. CAT STEVENS / FOREIGNER | Y FOR FIGHTIN / SLTON OHN

12. DOOBLE 3R0S. / CAPTAIN AND ME ¥ g 4 *® 10. GYPSY MAN / WAR

13. EDGAR WINTER / THEY ONLY COME OUT AT NIGHT \ / 11. MONSTER MASH / 30BBY "BORIS' PICKETT
14 . MARVIN GAYE / LETS GET LT ON ’ v 12. IF YOU WANT ME TO 3TAY /

15. STORIES / ABOUT US & SLY & THE FAMILY STONE

16. SLY / FRESH - 13. MORNING AFTER / MAUREEN MCGOVERN
17. 1ED ZEPPLIN 1V ‘75 l4. SWEET GYPSY ROSE / DAWN

18. DEEP PURPLE MACHINE 4EAD < 15. HALF 3REED / CHER

19. HELEN REDDY / LONG HARD CLIMB ‘s * 16. HIGHER GROUWD , STEVIE 'JONDER

20. POCO / CRAZY EYES Py « 17. FEELIN STRONGER  CHICAGO

21. J.C. SUPERSTAR SOUNDTRACK 18. COMING TO TAKE E AWAY | NAPOLEON X1V
22. DIANA 0SS / TOUCH ME ri * 19. RAMBLIN MAN ,; ALLMAN 3ROS .

23. ROLLING STONES / GOAT HEADS SOUP 20. GET -OWN / SILBERT O’ SULLIVAN

26. LED ZEPPLIN / HOUSES OF THE HOLY .' 21. SNOOPY VS. RED 3ARON

25. MARSHALL TUCKER BAND . R0YAL CARDSMAN

22. DIAMOND GIRL , SEALS & CROFTS
23. ANGIE . ROLLING 3TONES

24. LIVE & LET DIE . WINGS

25. SMOKE ON THE WATER / JEEP PURPLE

* TROM THE Y-100 TOP TWENTY ALBUM

official music sheet  call Y-100 music lines for your song  dade 944-6206
SFOTEMRFR 24, 1973 music research compiled by Y-100 broward 565-8414

\Q¥
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MIKE REINERI — 5:30 A.M. - 10:00 A M.

The Great Entertainer . . . Mike Reineri . . . and friends. Mike has
a cast of characters ranging from Bertha Breadsacker to The
Godfather. For 8 years he anchored WIXY, Cleveland, as the
morning super personality. Now, in a year and a half at WIOD,
he carved out a huge share of the Miami morning audierice.
Mike is an avid boater and fisherman who also makes furniture
in his spare time.
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BIG WILSON — 10:00 A.M. - 2:30 P.M.

For 12 years on WNBC, New York, Big was No. 1. After a year
in South Florida, he's No. 1 in the hearts of thousands . . . all 346
pounds of him. His nickname used to be Big John until fans
dropped his real first name because to them he was just plain
BIG! And for a big man, a mini hobby. Big Wilson pilots radio-
controlled model boats and planes in his leisure time.

2 ; = - - i g‘ i L ] -. 0 ]
{:‘, 3 , . ,." =) - "t;a,g : . 5

¥ s jad - L
RUNTCATIONS SERYICR UL \ CRE GO BHURDCAS T ING CURPURRTTUN A%t
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BILL CALDER — 2:30 P.M. - 7:00 P.M.

Bill exudes the warmth and believabili-y that attracts a large,
loval audience for four and a half fast-moving hours. Bill lifts
our listeners’ spirits with witty conversation and great music
while they fight the battle of the highway home. Bill's creden-
tizls include highly successful stints at KHJ, Los Angeles; WHN,
New York, and KMOX and KSD in St. Louis. Bill Calder ... an-
other of the GREAT ENTERTAINERS.
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LARFY KING — 7:00 P.M. - 11:30 P.M.

The guest list of famo s names wt o have faced Larry King across:
the \WWIOD mic-cohore on Mondeys through Saturdays, sounds
like 3 cooy of “Who's Who.” Shcw business greats. Politicians.
Spor=s tigures. Top business exect tives. Pzople from all over the
world ard from all walks of life. Larry has proven to all these
individuals that he is an articulate master of conversation. His
informal easy manner makes even the most tight-lipped “open-
up” spontaneosly. The result is a highly entertaining show that
is the tal< of Miami.
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WRIZ MARKET DATA

{within .5 MY. Coverage)

Estimated Radio Households 582,890
Population ... ... . 1,971,400
Households ... .. ... . ... .. 646,670

Consumer Spendable Income ... $4,581,948,000

Total Retail Sales ... . .. $3,291,720,000

Passenger Cars ................ ... 907,900
Feoed . ... ... ... $769,750,000
Drugs o .. . $115,730,000
Generaol Merchondise ... .. .. $398,993,000
Apparel .. $219,783,000
Home Furnishings ... . . $180,888,000
Automotive .. — ... $715,184 200
Filling Stations ... R $226,319,000

Source: SRDS Consumer Market Data
February 1, 1967
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The Golden Voice of South Florida

A7

REPRESENTED BY IK THE KATZ AGENCY. INC

Telephone AC 305 445-8621
Coral Way National Bank Building
1699 S.W. Coral Way, Miami, Florida 33145

SCALE OF MILES
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DAVID BLOUNT 0
Representing WKAT ﬁas
" ¥ s
FYP

KEN NELSO
Trade-Line
Sundays—10 a.m. to Noon

2 JOE WHA
b
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R

y ARTHUR
B Sunrays-3 0 6 pmc
G G (Bl

BILL SMITH ..

& PAT MURPH
Biack & White: »
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WKAT RADIO

The Talk of Miami

ALFRED

Noon to 3:00 P.M. — Monday thru Friday

In the language of Miami, Alfred means fun. The day-time
just never seems dull or routine since Alfred and his very
special brand of entertainment has come to the mid-day.
South Florida tunes him in, and he turns them on with a
very special kind of radio. He plays games with the audi-
ence. He swaps thoughts and philosophy. He interviews the
unusual guest. He turns his slightly irreverent view on the

hypocrisies and foibles of our institutions and ourselves.

It's a totally different kind of talk program even for the
only all-Talk station in South Florida. It's great fun and the
listeners find it habit forming. Add CBS News and features
to keep us up-to-date on what's happening and you have

a great early afternoon Radio entertainment package.

ALFRED = TALKMASTER

Alfred is the most unusual host produced by Audience In-
volvement Radio. He's young in spirit and years. Well-read
with an inquisitive and quick mind, Alfred is funny, occa-
sionally irreverent, interesting, but above all: original. A
bachelor, Alfred is a native New Yorker who enjoys all
facets of life. He loves movies, (‘. .. 1I'd like to see some
theatre hold a Caesar Romero Film Festival''); the wide-

world of music and good painting.

So difficult is he to describe, one listener commented: *. ... before they made Alfred,

they broke the mold!”

13/
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- WCKR GOLDEN SOUND RECORDS

WCKR
Golden Music
Miami 38, Florida

e —— ————

’l
3
i3

990-45-(1-A

e e ——,

\ WCKR TWIST

Eeaturing - buciy Holiday,
Bigge Nevins, Rick Shaw,
Pete Connors, Bobby Lyons
Record No. 61
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94 on your radio dial
3°rsonalaty radio
100 Biscayne Blva.
Viiami. Fiorida 33132

’ . .
()
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OOpS. ..
We've run out of room for current coverage maps---

--—-but here's a few words on Spanish Radio:

133
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AM DOMINATES SPANISH RADIO

ANGLO SPANISH

FM
66.7%

As can be seen in the above chart, the overwhelming choice o Miami’s Spanish speaking radio
listener is AM Radio. The reverse is true for Miami's Anglo audience; their preferenceis FM. Thisis
true both here in South Florida and across the country where 86% of Hispanics prefer AM according
to a study done by Robert E. Balon Associates Inc., for Mc.Gavren Guild Radio, entitled ""A Profile of
the American Radio Audience”.

WRHC is the AM radio station with the highest audience in the Latin Dade market, without any FM
affiliation.

*Source Spring 1982 Arbitron, Miami Trading Area Report, Monday through Sunday 6:00 AM to 12:00 Mid.
Adults 18 +

The data quoted herein 1s subject to the same limitations as pubhished by the research company.

/39
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HISPANIC POPULATION BY PERCENTAGE OF DADE COUNTY'S 2IP CODES
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FEen: g SErmILg IR ITm e - =
SDIATHIX NFORMATION SERVICES
600 W. Ninth Street, Suite 502
Los Angeles, California
90015
(213) 623-2750

PART ONE: THE MONTHLY

Designed as a companion to the late breaking news style of the radio trade publications
widely available, the Mediatrix Monthly brings readers over 75 pages of in-depth
analysis and features every month. Each issue contains:

eMarket Profile: A detailed look at a top 100 market focusing
on current programming and historical perspective.

eEconomic Insight: A candid interview with one of radio’s
"money men" exploring the financial facts behind today’s
transactions.

ePositioning For Profit: Promotion ideas that build numbers
in the book and on the bottom line.

oFind File: A brief profile of a lesser known but highly
talented personality, programmer or management candidate.

eQuestion of the Month: Insight into the most talked about
current radio news item, selected with your input.

And many additional topics of interest. Printed on high quality paper, each volume is
one you will want to keep for reference indefinitely.

PART TWO: THE ANNUAL
This comprehensive annual publication is designed to fill the current void in radio

reference material. Station listings are to include:

eComplete information on every rated outlet in the top 100
markets.

eAbbreviated listings for unrated outlets and facilities rated in
markets below 100.
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oCategorized listings by format.

eNumerical listings by dial position...

...making this a must for programmers as well as those who serve the radio
industry with related product and those who travel extensively.

Additionally, address and phone listings of related businesses are to include:

eNetworks/Syndicators.
eJingle Companies (including key collectors).

eRecord Companies (including major oldies retailers and
wholesalers as well as significant one stops and rack jobbers).

ePromotion Concerns (including direct mail).

Work will continue throughout the year on both the Monthly (published since February
1986) and the Annual (debuting January 1987) to revise their contents to meet reader’s
specific needs.

PART THREE: THE TELEPHONE RETRIEVAL NETWORK

Regardless of scope, no publication can provide all the information a radio
professional may require. Consequently, Mediatrix offers subscribers automatic free
membership in the Telephone Retrieval Network.

When a professional question arises (such as where to locate particular goods,
services or individualscs simply phone Mediatrix. If the answer is not in our files,
we’ll research the matter and reply within three business days.

This service has proven to be particularly helpful when anonymity is desired in
checking prices and availability. Obviously, some facts are not available due to
confidentiality, and occasionally even we will be unsuccessful in finding the right'
answer, but for the most part this cooperative system works extremely well.
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SUBSCRIPTION INFORMATION

1. Subscription fee is $395.00. Because of the relatively low amount charged for the
type of service offered, all orders must be accompanied by payment in full.

2. Subscriptions encompass all three parts of the Mediatrix Information Services. No
portion is sold separately.

3. Subscribers will receive eleven (11) monthly newsletters, one (1) annual
publication, and one year’s membership in the Telephone Retrieval Network.

4. For the purposes of the Telephone Retrieval Network, it is assumed that
subscribers oversee one individual market. Group operators and consultants are urged
to see that management and clients subscribe locally.

5. Subscribers receive a 50% discount on all service offered by Mediatrix, Inc.
including Career Counseling and Market Analysis (information available upon
request).

6. While it is expected that the descriptive information contained in this offering will

comprise the three services indicated, Mediatrix reserves full rights with regard to
any and all changes in the contents of any and all of the services offered.

OK SIGN ME UP!

I have read the above conditions and enclosed my check for $395.00 payable to
Mediatrix. Inc.

signature:

Name:

Company:

Street Address:

City/State/Zip:

Office Phone: Home Phone (optional):

PLEASE RETURN THIS ENTIRE PAGE WITH YOUR ORDER TO:

MEDIATRIX INFORMATION SERVICES

600 W. Ninth Street, Suite 502, Los Angeles, Ca., 90015 (213) 623-2750
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