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RADIO REVENUE SUMMARY

Radio revenue for the 180 markets covered by this report increased in 1990 by only 3.7% These markets account for about 65% of
all radio revenue in the nation.

1990 Market Revenue $5,212,900,000 (+3.72%)
1989 Market Revenue $5,026, 100,000 (+6.34%)
1988 Market Revenue $4,701, 500,000 (+7.99%)
1987 Market Revenue $4,353,400, 000

Note that these figures include spot revenue only. They do not include network revenue, although they do include network
compensation for most markets which amounts to less than 1% of the total.

I estimate that total spot radio for the entire nation was $8,375,000,000 in 1990. The percentage increase is the lowest since
the early 1970's.

As always, some regions of the nation fared better than others. Below is a regional breakdown.

Pacific + 6.6% (CA, HI, AK, OR, WA, NV, AZ)

Mountain + 2.3% (NM, UT, CO, ID, WY, MT)

Great Plains + 3.5% (ND, SD, MN, IA, KS, NE, MO}

Midwest + 2.7% (WL, MI, IL, IN, OH)

South Central + 3.5% (TX, OK, AR, LA}

Southeast + 1.0% (FL, GA, AL, MS, sSC, NC, TN, KY, WV, VA)
Mid Atlantic + 5.4% (MD, DC, DE, PA, NJ, NY)

New England - 0.1% (CT, RI, MA, VT, NH, ME)

The New England figures are a bit misleading. 9 of the 12 New England markets had negative growth. However, the regior's
largest market (Boston) was up over 7% and this brought the region's growth rate to almost even with 1989. Without Boston the rate
would have been -5.0%

In the Southeast, the region's three largest markets —- Atlanta (+1.4%); Miami (-5.7%) Tampa/St. Pete (-3.3%) -- brought the
growth rate down to only 1.0%

The top 10 markets averaged 5.5% growth during 1990. They were led by Los Angeles (+8.3%), New York (+6.1%), Boston (+7.8%) and
San Francisco (+6.8%). In fact, if it had net been for the largest markets, radio would be up only 3% or so for the naticn as a
whole.

The markets with the highest and lowest 1990 growth rate are as follows:

Highest Growth Rate Lowest Growth Rate
1. Anchorage 16.0% 1. Portland, ME -14.3%
2. Louisville 13.4% 2. Casper -12.0%
3. Las Vegas 12.9% 3. Colorado Springs - 9.0%
4, Eugene, OR 12.3% 4. Cape Cod, MA - 8.2%
5. Modesto 9.5% 5. Amarillo - 8.0%
6. Oxnard-Ventura 8.8% 6. Nashville - 7.5%
7. Los Angeles 8.3% 7. Fairfield County - 7.4%

(Bridgeport}

8. Fresno 8.1% 8. Hartford - 7.3%
South Bend 8.1% 9. Atlantic City - 6.7%
10. Buffalo 8.0% 10. Manchester, NH - 6.5%

Riverside—-San Bern. 8.0%
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This is almost an impossible year to make decent revenue projections. We are in the middle of a moderate-intensity national
recession which at the media/advertising level has to be classified as a severe recession. As I write this (28 Jan 90) we are at
war with Iraqg. It appears that this war will be a relatively short yet violent conflict and will last only a few months. If this
scenario holds true, the recession should end by the third quarter of 1991. I would predict that radio revenues would be flat to
+1.0% for the first two quarters and up 3% to 4% for the last two quarters. This would mean that radio revenues for the entire
year
would grow between 2% and 2.6%

If the war continues throughout much or most of 1991, then I believe the recession will linger through most of the year and
radio
revenue will be fortunate to grow at all.

In a survey of Group CEO's I discovered that they were much more optimistic. They predict a growth rate of 4.6% in 1991. The
Group CEO's had predicted 1990 revenue growth of 6.9%

A summary of predictions for 1991 revenue growth:

GROUP CEO'S: +4.6%
DUNCAN (Short War/sShort Recession): +2.5%
DUNCAN (Long War/Long Recession): +0.5%

I still look for 1992 to be a breakout year with revenue increases in the 7% range or more.

SADTO GROLLS SEVERNE

The 50 highest billing radio groups billed $2,975,800,000 in 1990. This represents 35.5% of total spot radio revenue. In 1989
the top 50 groups billed $2,818,600,000 which was 34.8% of total spot radio revenue.

Cap Cities/ABC remains the highest billing group followed by CBS, Westinghouse, Infinity, Cox and Emmis —— all billed over
$100,000,000. some of the groups making impressive gains in the rankings include:

Westinghouse (#4 to #3)

Cox (#7 to #5}
Viacom (#14 to #9)
Chase (#42 to #27)

As I must every year, I will address the base values which I set for each market. I did a lot of soul searching about whether I
should continue to estimate and publish base values. Are base values relevent in the current climate of radio economics? Are base
values still a useful tool? I asked many of you about your opinions. Some said they were a waste of time and others said they
would be lost without them.

I did some research into the issue. I found that between 1986 and 1989 a station deal came in below my base value estimate
about
three times per year.

In 1990 there were 11 deals which came in below my base value. Only four of those deals were in top 50 markets:

Detroit WDFX Sale Price: $10, 900,000 1990 Market Base Value: $12,500,000
Phoenix KESZ Sale Price: $10,400,000 1990 Market Base Value: $11,500,000
San Jose KWSS Sale Price: $ 5,000,000 1990 Market Base Value: $ 5,800,000
Dallas KKWM Sale Price: $13,100,000 1990 Market Base Value: $17,000,000

(In Dallas the KMGC deal was also below Base Value but I will use the worst case as the example.)

These deals averaged about 16% below base value. The smaller markets where my base value was too high included Albuquerque,
Colorado Springs, Little Rock, Lubbock, McAllen, Pensacola and Shreveport. Most of the deals in the small markets were made by
absolutely desparate owners (or receivers) selling bad properties in bad radio markets in a terrible economic climate.

This is no excuse, for, I should have forseen the depth of radic's station-price depression. However, I think the above record
is tolerable and I have decided to continue my base value estimates.

I firmly believe that there is a floor for station values. There is a place, a point of equilibrium, where even the most
lethargic, cautious and careful buyer will buy. A point where even the most desparate seller will not sell.

My Job is to continue to seek an accurate estimate of that point. Your job is to use the figure properly. Remember base values
do not apply to AM's or Class A FM stations. Nor do they apply to move—ins. They do apply to Class B or Class C FM's with signals
comparable to the other signals in the market. They only apply to stations licensed to the Central City or to an adjacent suburb.

I have adjusted the base values downward an average of 10% Some markets went down much more and some stayed about the same.

Two
markets (Las Vegas and Minneapolis) even went up a bit.

KABC is now the nation's highest billing station with $39,500,000 in 1990. The top 10 stations are:

1. KABC $39, 500,000 6. KPWR-F $26, 000,000
2. WGN 38, 000,000 7. KLOS-F 25,800,000
3. KOST-F 33,000,000 8. WCBS-F 25,500,000
4. KIIS A/F 30,000,000 9. WLTIW-F 25,000,000
5. WINS 26,700,000 KGO 25,000,000

Capital Cities and Cox led the two surveys concerning most-admired radio group. Cap Cities/ABC led the poll of station
managers.
Cox led the poll of Group CEO's after placing ninth last year —— a strong move.

WGN is the most admired radio station. It barely won out over KMOX.


www.americanradiohistory.com

I

Page 2

Page 3

Pages 4-6
Pages 7-9
Page 9
Pages 10-12
Pages 13-19

Pages 20-24

PRIMARY MARKETS

Akron
Albany-Schenctdy-Troy
Albuguerque
Allentown-Bethlehem
Amarillo

Anchorage
Appleton-Oshkosh
Atlanta

Augusta, GA

Austin

Bakersfield
Baltimore

Baton Rouge
Beaumont
Binghamton
Birmingham

Boise

Boston

Bridgeport
Buffalo-NiagaraFls

Canton
Charleston, SC
Charleston, WV
Charlotte
Chattanooga
Chicago
Cincinnati
Cleveland
Colorado Springs
Columbia, SC

SECONDARY MARKETS

Abilene, TX
Altoona
Asheville
Atlantic City
Billings
Biloxi-Gulfport
Bismarck, ND
Bloomington, IL
Burlington, VT
Cape Cod, MA

IABL= CF CIHWTENTS

Arerica's Highest Billing Radio Groups

Most Admired Radio Groups
Most Admired Radio Stations

Estimated Radio Revenue by Market: 1985, 1990, 1995
Market Rank by Radio Revenue for Individual Years
Arerica's Highest Billing Radio Stations

Gripes and Comments

Radio Market Ranking: A Mathematical Market Index

Explanation and Camrents

TEDIVI sUal, paci-: HEPORTS TR ATPCAGETICAT

Columbus, OH

Corpus Christi
Dallas-Fort Worth
Davenport—-RI-Moline
Dayton

Denver

Des Moines

Detroit

El Paso

Erie

Eugene

Evansvile

Flint

Fort Wayne

Fresno

Grand Rapids
Greensboro-Ws
Greenville-Spartanburg
Harrisburg

Hart ford

Honolulu

Houston

Huntington, WV
Huntsville

Indianapolis

Jackson, MS
Jacksonville

John City-Kings-Bristol
Kalamazoo

Kansas City

Casper

Cedar Rapilds
Charlottesville, vA
Columbus, GA

Duluth

Fargo

Fayetteville, NC
Fort Myers
Gainesville

Green Bay

UHLES

Knoxville
Lancaster
Lansing

Las Vegas
Lexington
Lincoln
Little Rock
Los Angeles
Louisville
Lubbock

Macon

Madison

Manchester
McAllen-Brownsville
Memphis

Miami-Ft. Lauderdale
Milwaukee
Minneapolis-St. Paul
Mcbile

Modesto

Montgomery
Nashville

New Haven

New Orleans
New York

Nor folk
Oklahoma City
Omaha

Orlando
Oxnard-Ventura

Johnstown, PA
LaCrosse
Lafayette, IN
Lafayette, LA
Lakeland
Nassau-Suffolk
Odessa-Midland
Palm Springs
Panama City
Pueblo

Pensacola
Peoria
Philadelphia
Phoenix
Pittsburgh
pPortland, ME
Portland, OR
Portsmth-Dover
Providence
Raleigh

Reno

Richmond
Rverside-SanB.
Roancke-Lynch.
Rochester
Rockford
Sacramento
Saginaw-BC

St. Louis
Slinas-Mont—-SC

Salt Lake City
San Antonio
San Diego

San Francisco
San Jose
Sarasota-Brad.
Savannah
Seattle-Tacoma
Shreveport
South Bend

Santa Barbara
Sioux Falls

Springfield, IL

Steubenville
Stockton
Terre Haute

Spokane
Springfield, MA
Springfield, MO
Syracuse
Tallahassee
Tampa—St. Pete
Tolede

Topeka

Tucson

Tulsa

Utica-Rome
Waco
Washington
West Palm Bch.
Wheeling
Wichita
Wilkes Barre-Scr
Wilmington, DE
Worcester
York
Youngstown

Waterloo—Cedar Falls

wilmington, NC
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[ BITLING BERTO GROLES

This fascinating table estimates the revenue for the leading radio groups in the United States. The listing includes all groups
which I estimate have billings in excess of $10,000,000. The only groups excluded would be a few groups featuring the Religion/
Gospel format. These companies do not primarily depend on spot dollars.

My primary source of data for this table was the group CEO's themselves. I mailed questionnaires to over 100 group CEO's. About
80% responded~-a response rate I am very proud of. Among the major groups, only Jacor, Malrite, Cox and Greater Media would not
cooperate but I was able to research these and other non-responders in other ways.

The revenue figures are in gross dollars and they do not include trade/barter dollars nor network ccmpensation.

Are the figures accurate? Yes, I believe so, and I get closer every year. I rarely have a group CEQO or anyone else call to
complain. Generally, I feel I am within 3% to 4% of actual.

(1986 (1987 (1988 (1989 (1990
RANK) RANK) RANK) RANK) RANK) GROUP 1990 REVENUE* STATIONS REVENUE PER STATION
(1) (1) (1) (1) 1 Capital Cities/ABC $232,200,000 18 $12,400,000
(2} (2) (2) (2) 2 CBS 216,900,000 19 11,415,000
(3) (3) (3) (4) 3 Westinghouse 200,000, 000 17 11,765,000
(8} (4) (4) (3) 4. Infinity 131,500, 000 14 9,393,000
(12) (13) (8) (7) 5. Cox 103, 900, 000 12 8, 658,000
(19) (12) (5) (5) 6. Emmis 101, 900, 000 10 10, 190,000
(9) (8) (9 (8) 7 Bonneville 96,200, 000 10 9, 620,000
(4) (6) (7) (6) 8 Gannett 91,200,000 12 7,600,000
(18) (16) (16) (14) 9. Viacom 90,000, 000 10 9,000, 000
(11) (11) (10) (10) 10. Great American 87,200, 000 17 5,129,000
(28) (18) (13) (12) 11. Jacor 75,800, 000 12 6,317,000
(==) (35) (19) (15) 12. Noble 73,700,000 14 5,264,000
(10) (9) (11) (13} 13. Malrite 73,500,000 10 7,350,000
(17) (15) (14) (9) 14. Susquehanna 70,900, 000 15 4,727,000
(13) (14) (12) (16) 15. Greater Media 67,400, 000 12 5,617,000
(15) (17) (18) (17) 16. EZ 62,900,000 12 5,242,000
(33) (22) (20) (18) 17. Shamrock (Disney) 58,800,000 12 4, 900,000
(-=) (--) (21) (19) 18. Booth/Genesis 55,000, 000 14 3,929,000
(14) (23) (24) (21) 19. Tribune Co. 50,000, 000 3 16, 667,000
(23) (24) (22) (23) Nationwide 50,000, 000 13 3,846,000
(44) (39) (35) (20) Beasley 50,000, 000 14 3,571,000
(20) 21) (25) (22) 22. Cook Inlet 47,600, 000 7 6, 800,000
(29) (19) (23) (25) 23. Summit 46,600, 000 9 5,178,000
(25) (20) (17} (24) 24. NewCity 46,400,000 11 4,218,000
(—=) (=) (33) (27) 25. Evergreen 45,600,000 6 7,600,000
(39) (33) (30) (29) 26. Pyramid 41,200,000 9 4,578,000
(—) (46) (41) (42) 27. Chase 40, 300, 000 5 8,060,000
(30) (27) (31} (31) 28. Clear Channel 39,000, 000 15 2,600,000
(==} (25) (28) (28) 29. Sconnix 38,600,000 7 5,514,000
(24) (28) (27) (26) 30. Edens 37,200,000 7 5,314,000
(==} (--) (32) (30) 31. Fairmont 35,300, 000 7 5,043,000
(==) (—} (==) (32) 32. Buckley 34,800, 000 12 2,900,000
(-} (==) (~=) (==) 33. Westwood One 34,400,000 3 11, 467,000
(==) (==) (==) (~~) 34, Tichenor 33,200, 000 11 3,018,000
(21) (26) (29) (33) Jefferson~Pilot 33,200,000 7 4,743,000
(34) (32) (40) (46) 36. Keymarket 31,400,000 10 3,140,000
(45) (49) (35) (35) 37. Brown 30, 600, 000 7 4,371,000
(43) (40) (34) (39) 38. Hearst 29,700, 000 6 4,950,000
(-=) (==} (==) (42) 39. Golden West 29,000,000 4 7,250,000
(—=) (44) (50) (36) 40. Adams 26,500, 000 7 3,786,000
(=) (—=) (--) (46) 41. Ragen Henry 26,100, 000 15 1,740,000
(—) (=—) (49) (49) 42. American Media 25,100,000 6 4,183,000
(—} (=) (==) (44) 43. Entercom 25,000,000 9 2,778,000
(—) (-=) (=) (==) Broadcasting Partners 25,000, 000 4 6,250,000
(35) (37) (45) (38) 45, Metroplex 24,600,000 7 3,514,000
(—=} (--) (42) (41) 46. Capitol (Goodman) 24,200,000 4 6,050,000
() (-=) (43) (40) 47. Saga 24,100,000 8 3,013,000
(—=) (41} (37) (52) 48. Park 23,700,000 13 1,823,000
(==) (==) (==) (57) Lotus 23,700, 000 13 1,823,000
(-=}) (=-) (—=) (49) Rusk 23,700,000 3 7,900,000
(==) (==) (—=) (54} S Atlantic Radio 23,000,000 5 4,600,000
(38) (37) (34) (51) 52. Inner City 22,200,000 4 5,550,000
(27) (31) (26) (11) 53. Legacy/Command 22,000,000 3 7,333,000
(—) (47) (47) (48) 54. Stoner 21,700, 000 9 2,411,000
(==) (--) (—-) (—=) 55. Barnstable 21,400,000 8 2,675,000
(=) (-=) (~=) (~=) 56. King 21,300,000 6 3, 550,000
(—) (==) (—-) (=) 57. Henry 20,700 000 11 1,882,000
(—) (==} (—=} (—-) 58. Midwest TV 20,400, 000 4 5,100,000
(=) (49) (52) (55) 59, United 20, 000,000 8 2,500, 000
THE FOLIOWING GRQUPS BILLED BETWEEN $10,Q00,000 AND $20, 000,000 DURING 1990:
Ackerly Duchossois Knight Sandusky
Apollo Fairbanks Lincoln SBS
Ardman Federated Marlin Scripps-Howard
Beck-Ross Fuller-Jeffrey Midcontinent Shamrock (Lynett)
Bloomington Great Empire Midwest Family Sun Group
Capitol (Johnson) Merv Griffin Multimedia Tak
Capstar Hartstone-Dickstein Narragansett TK
Century Heritage Newnmarket Trumper
CRB Hoker Osborn Voyager
Diamond Home News Radio Ventures Wilks-Schwartz
Dick Journal Co. Renda WIN (ML)

2immerman (TMZ)

*In some cases, two stations from the same market are counted as just one entity for the "stations" column. This was usually
the case when the AM was simulcasted or programmed the same or similar format, but had very low ratings.

LiKZGYES PRLTO Mnsu) SUZ3E
Copyright 1991 2
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25 12. Great American 4 NOTE: 17 other groups received one
21 Nationwide 4 or two votes. Based on surveys
18 Saga 4 sent to the CEO's of the 100
17 Susquehanna 4 largest radio grcups. Not all

9 16. Sconnix 3 CEO's voted.

8 Tribune Co. 3

7 Edens 3

7 Federated 3

7 Gannett 3

6 Summit 3

6 Stoner 3
AHTRTOA'S MOST RCKTRELE HallD Tont s - BS STTRCTED BY STET OGN MaNNGERS

82 41. WGCI-F Chicago 6 WHQT-F Miami 3
80 WVAZ-F Chicago 6 WGST Atlanta 3
57 KPLX-F Dallas 6 WCKG-F Chicago 3
50 KINK-F Portland 6 WLTF-F Cleveland 3
40 45, WFBQ-F Indianapolis 5§ WJLB-F Detroit 3
26 WMZQ-F Washington 5 WNCN-F New York 3
26 WCMF-F Rochester 5 WMAL Washington 3
24 WBAP Dallas-Fw 5 WNEW New York 3
23 WFLZ-F Tampa 5 WMAQ Chicago 3
22 WKLH-F Milwaukee 5 WOXR-F New York 3
21 WIBC Indianapolis 5 WNOR~F Norfolk 3
20 WHAS Louisville 5 WTVN Columbus 3
20 WYYY-F Syracuse 5 WPAT-F New York 3
20 KQRS-F Minneapolis 5 WRMF-F West Palm 3
18 KKBT-F Los Angeles 5 WSYR Syracuse 3
17 KGB -F San Diego 5 WSOC-F Charlotze 3
17 57. WBZ Boston 4 WRKO Boston 3
16 WBBM Chicago 4 WRVA Richmond 3
15 WDAF Kansas City 4 WYSP-F Philadelphia 3
15 WBBQ-F Augusta GA 4 WUSL~F Philadelphia 3
15 WLS Chicago 4 WTQR-F Greensboro 3
14 WNNK-F Harrisburg 4 KDFC-F San Francisco 3
14 WNEW-F New York 4 KASE-F Austin 3
13 WOR New York 4 KKLQ-F San Diego 3
13 WRDU-F Raleigh 4 KING-F Seattle 3
11 WSIX-F Nashville 4 KKOB Albuguerque 3
10 KCMO Kansas City 4 KOA Denver 3

9 KILT-F Houston 4 KPLZ-F Seattle 3

9 KLOL-F Houston 4 KOMO Seattle 3

8 KOOL-F Phoenix 4 KQPT-F Sacramento 3

8 KMEL-F San Francisco 4 KXOA-F Sacramento 3

8 KXRX~F Seattle 4 KSTP-F Minneapolis 3

7 KTAR Phoenix 4 KCYY-F San Antonio 3

7 KTWV-F Los Angeles 4 104. 139 other stations received

7 75. KNX Los Angeles 3 one or two votes.

7 KYW Philadelphia 3

7 WYAY-F Atlanta 3 NOTE: Based on a survey asking radio

7 WEZN-F Bridgeport 3 managers to list the stations

7 WEZB-F New Orleans 3 which they admired and respected

7 WBLS-F New York 3 most. 600 managers responded.

28.
29.

31 other groups recelved one or two votes.

AMERLCAYE MEED ARCUERLD S o SRIVPD - AT

1. Cap Cities/ABC
2. NewCity
3. Emmis
4. Westinghouse
5. Cox
6. CBS
7. Shamrock (Disney)
8. Infinity
9. Jacor
10. Gannett
Viacom
12. EZ
13. Edens
14. Adams
15. Summit
NOTES:
vote for their own company.
1. Cox
2. NewCity
3. Cap Cities/ABC
4. Westinghouse
5. Shamrock (Disney)
6. Infinity
7. Viacom
CBS
EZ
10. Emmis
Cook Inlet
1. WGN Chicago
2. KMOX St. Louis
3. KVIL-F Dallas
4., KIIS-F Los Angeles
5. WCCo Minneapolis
6. KOST-F Los Angeles
KNIX-F Phoenix
8. WIVK-F Knoxville
9. KIRO Seattle
10. WCBS-F New York
11. WLW Cincinnati
12, WsB Atlanta
WJIR Detroit
KGO San Francisco
15. KDKA Pittsburgh
16. KLOS-F Los Angeles
WLUP Chicago
18. WTIC A/F Hartford
19. WEBN-F Cincinnati
WFAN New York
KABC Los Angeles
22. WINS New York
WNCI-F Columbus
24. WLUP-F Chicago
WLTW-F New York
26. WMMS-F Cleveland
27. KPWR-F Los Angeles
28. WCBs New York
WMR-F Philadelphia
30. KFMB San Diego
KBCO~-F Denver
KIKK-F Houston
33. WHTZ-F New York
KSHE-F St. Louis
WBCN-F Boston
WZZK-F Birmingham
WVEE-F Atlanta
WXRT-F Chicago
KSSN-F Little Rock
KSCS-F Dallas

Saga

Great American
Malrite

. Keymarket

. Brown

Bonneville
Susquehanna
Clear Channel

. Tribune Co.
. Sconnix

Fuller-Jeffrey
Evergreen
Metroplex
Stoner
Greater Media

-
~N OO

[SART, - NN

33.

36.

Based on surveys returned by about 600 station managers.

Cook Inlet
Broadcast Partners
Federated
Jefferson-Pilot
Heritage

S S L

Booth/Genesis
Hearst

King

Great Empire
Newmarket

wWwwww

Noble

Osborn
Westwood One
Scripps-Howard

W W ww

Managers could not

SELFCUELLHY CGROUP CROE

www americanradiohistorv com

Managers were not allowed to vote
for their own stations or other
stations in their company.

DLHIANT S RRDTD MEREE GUIDE
Copyright 1991



www.americanradiohistory.com

ESTIMATED RADIQ REVENUE BY MARKET: 1985, 19980, 1995

1985 1990 1995

Abilene $ by $ 4,400,000 $ 5,600,000
Akron 10,500, 000 13,700,000 17, 600, 000
Albany-Schenectady-Troy 15,200,000 21, 900,000 29,300,000
Albuguerque 14,900,000 18,000,000 23,400,000
Allentown-Bethlehem 11,800, 000 16,500,000 22,100,000
Altoona 3,600,000 4,200,000 5,100,000
Amarillo 5,900, 000 5,400,000 6,700, 000
Anchorage 9,000, 000 9, 600, 000 13,000,000
Appleton-Oshkosh 6,500, 000 8,100,000 10, 500,000
Asheville 3,900,000 5,400,000 6, 900, 000
Atlanta 80,500, 000 114, 000, 000 155, 000, 000
Atlantic City 5,900,000 7,000,000 8, 800, 000
Augusta, GA 6,500, 000 9,600,000 13,400,000
Austin 27,600,000 24,000,000 32,400,000
Bakersfield 10,500,000 14,700,000 19,700,000
Baltimore 50,400, 000 62,300,000 76, 900, 000
Baton Rouge 15,000,000 12,200,000 15,700,000
Beaumcnt-~Port Arthur 7,700, 000 7,200,000 9, 000,000
Billings 4,000,000 4,200,000 5,100,000
Biloxi-Gulfport, MS oy 5,600,000 7,500,000
Binghamton 5,500, 000 7,300,000 9,700, 000
Birmingham 19,900,000 24,700,000 31, 900, 000
Bismarck, ND - 3,200,000 4,200,000
Blocmington, IL 3,900, 000 4,700,000 6,200,000
Boise 6,100, 000 8, 300, 000 11, 300,000
Boston 88,600, 000 120, 500, 000 160,000,000
Bridgeport (Fairfield Cnty) -_— 21,300,000 26, 900, 000
Buffalo-Niagara ralls 23,600,000 30, 300,000 40,000,000
Burlington, VT ——— 8,000,000 10,700, 000
Canton 6,700,000 8,200,000 10, 500,000
Cape Cod, MA 7,000, 000 8,900,000 11,200,000
Casper 3,200,000 2,200,000 2,700,000
Cedar Rapids 6,600, 000 7,800,000 9,200,000
Charleston, sC 9,800, 000 10, 600, 000 13,700,000
Charleston, wv 7,600, 000 8,900,000 11, 200,000
Charlotte 23,700, 000 33,200,000 44,600,000
Charlottesville, va —_— 4,600,000 6,200,000
Chattanocoga 9,100,000 12,100,000 16, 000, 000
Chicago 169,000, 000 232,900,000 307, 700, 000
Cincinnati 38,500, 000 55,000,000 74,600,000
Cleveland 43,000,000 55, 500,000 71,000,000
Colorado Springs 9,200,000 10, 400,000 13,500,000
Columbia, SC 10,300, 000 14,100,000 18,900,000
Columbus, GA 6,200, 000 7,400,000 9, 500, 000
Columbus, OH 31,200, 000 42,000,000 56,400,000
Corpus Christi 7,200,000 8, 300,000 10, 600,000
Dallas-Ft. Worth 107, 600, 000 135,000,000 176, 000, 000
Davenport—-Rock Island-Moline 7,200, 000 9, 600,000 12,600,000
Dayton 17,700,000 22,300,000 29,000,000
Denver 58,400, 000 70,000,000 91, 000,000
Des Moines 11,800,000 13,500,000 17,600,000
Detroit 82,800, 000 118,400,000 154,000,000
Duluth 5,600, 000 6,700,000 8, 000, 000
El Pasc 11,000, 000 13,000,000 16,900,000
Erie 4,600,000 6,100,000 8, 000, 000
Eugene-Springfield 6,300, 000 7,500,000 9,500,000
Evansville 8,400, 000 10, 900,000 14,000, 000
Fargo 6,300, 000 6,900,000 8,700, 000
Fayetteville, NC 5,000, 000 7,100,000 9,600,000
Flint 8,500,000 10, 500,000 13,100,000
Fort Myers, FL S 10,000,000 14,100,000
Fort Wayne 8,400, 000 11,900,000 15, 500,000
Fresno 14,300, 000 20,000,000 27,300,000
Gainesville, FL —_— 5, 600, 000 7,200,000
Grand Rapids 17,500, 000 24,400,000 32,100,000
Green Bay 6, 500, 000 8,300,000 10, 500,000
Greensboro-Winston Salem 18,000, 000 23,300,000 30, 700,000
Greenville-Spartanburg 15,500, 000 21,300,000 28,500,000
Harrisburg 9,100, 000 14,600,000 19, 300,000
Hartford 31,200,000 39,800,000 49, 500, 000
Honolulu 15,000, 000 21,000,000 28,000,000
Houston 115,800, 000 124,000,000 163, 600,000
Huntington, WV 6,000, 000 6, 800, 000 8,700,000
Huntsville 6,800, 000 9,900,000 13, 500,000
Indianapolis 38,000, 000 50, 300,000 64, 600,000
Jackson, Ms 8,500, 000 11,400,000 15,000,000
Jacksonville 16,700, 000 24,500,000 33,300,000
Johnson Cty-Kingsport-Bristol 8,700, 000 106,100,000 13,000,000
Johnstown, PA 4,300,000 5,000,000 6,200,000
Kalamazoo 6,000, 000 8, 500,000 11, 300,000
DURER BT S SACTO MR Gy
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Kansas City
Knoxville
LaCrosse, WI
Lafayette, IN
Lafayette, LA
Lakeland
Lancaster
Lansing

Las Vegas
Lexington

Lincoln

Little Rock

Los Angeles
Louisville

Lubbock

Macon

Madison

Manchester
McAllen—-Brownsville
Memphis

Miami-Ft. Lauderdale
Milwaukee

Minneapeolis—-St. Paul
Mobile

Modesto

Montgomery

Nashville

Nassau-Suffolk (Lng.Island)
New Haven

New Orleans

New York

Nor folk
Odessa-Midland, TX
Oklahoma City
Omaha

Orlando
Oxnard-Ventura
Palm Springs, CA
Panama City, FL
Pensacola

Pecria

Philadelphia

Phoenix

Pittsburgh

Portland, ME
Portland, OR
Portsmouth-Dover, NH
Providence

Pueblo

Raleigh

Reno

Richmond

Riverside-San Bernardino
Roancke-Lynchburg

Rochester

Rockford

Sacramento

Saginaw-Bay City-Midland
St. Louis
Salinas-Monterey-Santa Cruz

Salt Lake City

San Antonio

san Diego

San Francisco

San Jose

Santa Barbara
Sarasota-Bradenton
Savannah
Seattle-Tacoma
Shreveport

Sioux Falls
South Bend
Spokane
Springfield, IL
Springfield, MA
springfield, MO
Steubenville
Stockton
Syracuse
Tallahassee

1985

$ 37,100,000
11,000, 000
3,600, 000
7,400,000
5,500, 000
4,900, 000
12,000, 000
15,700,000
9,500, 000

6,500, 000
12,500, 000
247,200,000
17,900,000
6,000, 000
6,100,000
10, 600, 000
5,900,000
10,400, 000
20,600,000

83,600,000
33,700,000
58,000,000
9,800, 000
7,500,000
7,000, 000
24,800,000
11,800, 000
32,000, 000

226,500,000
28,200,000

5,000, 000
24,000, 000
15,500, 000
31,200,000

6,000, 000

7,100,000

6,700,000
97,500,000
55,200,000
42,000,000

9,200,000
32,800,000

7,400,000
19,500, 000

3,400,000
20,100, 000

7,900,000
20,000, 000
11,000,000

9,700, 000
19,700,000

6,100,000
37,000, 000

8,000,000
57,100,000

9,300, 000

27,500, 000
43,000, 000
57,400,000
138,200,000
24,500,000

4,700,000

5,000, 000

6, 500, 000
61,000, 000
12,800,000

5,600,000
5,400, 000
8,500, 000
9,600,000
7,600,000
1,900, 000
5,800,000
12,800,000
4,800,000

1990

$ 42,900,000
14,600,000
4,200,000
4,000,000

6, 800, 000

6, 800,000

6, 900, 000
13,000,000
22,700,000
13,000,000

8,500,000
14,800,000
417,000,000
27,000,000
6,800,000
8,800,000
15,300,000
7,200,000
12,800,000
29,000, 000

106, 000,000
44,400,000
77,000,000
11,000,000
10,800,000

9,400,000
33,000,000
34,000,000
15,800,000
31,100,000

335,600,000
31,700,000
5,400,000
23,400,000
20,100,000
46,200,000
10,100,000
7,900,000
5,900,000
8,000,000

8,200,000
142,000,000
72,300,000
54,400,000
10, 200,000
48,400,000

8,800,000
27,200,000

3,400,000
26,900,000

9,500,000
28, 300,000
19, 300,000
13,400,000
26,100,000

8,200,000
56,000,000
10,700,000
71,800,000
12,600,000

31, 900, 000
40,000,000
93,000, 000
183, 600, 000
30, 600, 000
8,400,000
7,600,000
9, 300,000
88, 600,000
8,800,000

6, 500, 000
7,600,000
10,900,000
8,000,000
11,400,000
10, 200,000
1,800,000
8,100,000
19, 300,000
7,500,000

1995

$ 54,700,000
18,800,000
5,400,000
5,300,000
8,800,000
8,400,000
9,100,000
16,600,000
32,900,000
17,300,000

11,100,000
19, 300,000
568, 500, 000
36, 300,000

8,700,000
11,700,000
20, 600,000

9,100,000
17,100,000
38, 600,000

142,000,000
59,000, 000
99,900,000
14,000,000
15,000,000
12,300,000
44,000,000
44,900,000
20,700,000
39,800,000

448, 200,000
40,100, 000
7,000, 000
29,400,000
26,400,000
62,900,000
14,700,000
11,000,000
7,900, 000
9, 900, 000

10, 000,000
189,100,000
91,400,000
70,400,000
13, 300,000
66,900,000
10,800,000
34,400,000

3,900,000
35,600,000

11, 900,000
37,400,000
27,200,000
17,900,000
32,90C,000
10, 900, 000
77,40C,000
14,000,000
89, 000, 000
16,800,000

41, 500,000
53,000,000
127,600,000
243,800,000
39, 800,000
12,200,000
10,100,000
12, 500,000
122,100,000
10,700,000

8, 300,000
10,200,000
14,100,000
10, 300,000
14, 300,000
13, 300,000

2,209,000
10, 900,000
25,709,000
10,400,000
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1985 1990 1995
Tampa-St. Petersburg $ 44,800, 000 $ 58,500,000 $ 76,800,000
Terre Haute 3,400,000 4,200,000 5,200,000
Toledo 13,000, 000 14,000,000 17,700,000
Topeka 5,100,000 6,000,000 7,600,000
Tucson 15,500,000 17,000,000 21,900,000
Tulsa 20,000,000 20,100,000 26,000,000
Utica-Rome 5,700,000 8,000, 000 10, 300,000
Waco 5,000,000 6,300,000 8,100,000
Washington 110,000, 000 153,000,000 205, 000,000
Waterloo-Cedar Falls 3,700, 000 3,900,000 4,900,000
West Palm Beach 15,200,000 25,000,000 35,000,000
Wheeling 6,100, 000 7,400,000 9,400,000
Wichita 13,200,000 17,400,000 22,700,000
Wilkes Barre-Scranton 12,000, 000 15,700,000 20, 500,000
Wilmington, DE 8,000, 000 10, 300,000 13,200,000
Wilmington, NC 3,100,000 4,300,000 5,900,000
Worcester 9,100,000 11,000,000 13,400,000
York 9,800, 000 12,800,000 16, 500,000
Youngstown 8,300,000 11,000,000 14,100,000

* 1985 and 1990 figures based on estimates made by Jim Duncan. 1995 revenue projections generally based on "Mean Revenue
Estimates" which can be found in the Individual Market Reports and explained in the Explanations and Comments section.
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61.
62.
63.
64.
65.
66.
67.
68.
69.
70.

71.
72.
73.
74.
75.
76.
7.
8.
79.
80.

1985

. Los Angeles
. New York

Chicago

San Francisco
Houston
Washington
Dallas-Ft. Worth
Philadelphia
Boston

Miami-Ft. Lauderdale

. Detroit

. Atlanta

. Seattle-Tacoma

. Denver

. Minneapolis-st. Paul
. San Diego

St. Louis

. Phoenix
. Baltimore
. Tampa-St. Petersburg

. Cleveland

San Antonio
Pittsburgh
Cincinnati

. Indianapolis
. Kansas City
. Sacramento
. Milwaukee
. Portland,
. New Orleans

OR

. Hartford

Orlando
Columbus, OH

. Norfolk
. Austin
. Salt Lake City

Nashville
San Jose

. Oklahoma City

Charlotte

. Buffalo-Niagara Falls
. Memphis
. Raleigh

Richmond

. Tulsa
. Birmingham

Rochester

. Providence
. Greensboro-Winston Salem
. Louisville

Dayton

Grand Rapids
Jacksonville

Las Vegas

Omaha

Tucson
Greenville-Spartanburg

. West Palm Beach
. Albany-Schenectady-Troy

Baton Rouge

Honolulu

Albuguergue

Fresno

Wichita

Toledo

Syracuse

Shreveport

Little Rock

Lansing

Wilkes Barre-Scranton

Allentown-Bethlehem

New Haven

Des Moines

Knoxville

El Paso

Riverside—-San Bernardino
Madison

Akron

Bakersfield
McAllen-Brownsville

$247,200,000
226,500,000
169,000,000
138,200,000
115,800,000
110,000,000
107, 600,000

97,500,000

88,600,000

83,600,000

82,800,000
80, 500, 000
61,000, 000
58,400, 000
58,000, 000
57,400,000
57,100, 000
55,200,000
50,400, 000
44,800,000

43,000,000
43,000,000
42,000,000
38,500,000
38,000,000
37,100, 000
37,000, 000
33,700,000
32,800,000
32,000,000

31,200, 000
31,200,000
31,200,000
28,200,000
27,600,000
27,500,000
24,800,000
24,500,000
24,000,000
23,700,000

23,600,000
20,600, 000
20,100, 000
20,000, 000
20,000,000
19,900,000
19,700, 000
19,500,000
18,000, 000
17,900,000

17,700,000
17,500,000
16,700,000
15,700,000
15,500, 000
15,500,000
15,500,000
15,200,000
15, 200,000
15,000,000

15,000, 000
14,900, 000
14,300,000
13,200,000
13,000, 000
12,800,000
12,800, 000
12,500,000
12,000, 000
12,000, 000

11,800,000
11,800,000
11,800, 000
11,000, 600
11,000, 000
11,000, 000
10,600,000
10, 500,000
10,500, 000
10,400,000

OWWIAWDWN -

77.

80.

Los Angeles

New York
Chicago

San Francisco
washington
Philadelphia
Dallas-Ft. Worth
Houston

Boston

Detroit

. Atlanta

. Miami-Ft.
. San Diego
. Seattle-Tacoma

. Minneapolis-St. Paul

Lauderdale

Phoenix
St. Louis
Denver
Baltimore

. Tampa-St. Petersburg

. Sacramento
. Cleveland

Cincinnati
Pittsburgh

. Indianapolis
. Portland, OR

Orlando
Milwaukee
Kansas City

. Columbus, OH

San Antonio
Hartford
Nassau-Suffolk (Lng Isl)

. Charlotte
. Nashville
. Salt Lake City

Norfolk
New Orleans
San Jose

. Buffalo-Niagara Falls

. Memphis

Richmond
Providence
Louisville
Raleigh
Rochester

. West Palm Beach
. Birmingham

. Jacksonville

. Grand Rapids

Austin

Oklahoma City
Greensboro-Winston Salem
Las Vegas

. Dayton

. Albany-Schenectady-Troy
(Fairfield Cnty}
. Greenville-Spartanburg

Bridgeport

Honolulu

. Tulsa

Omaha

. Fresno
. Syracuse
. Riverside-San Bernardino

Albuquerque

. Wichita

Tucson
Allentown-Bethlehem
New Haven

Wilkes Barre-Scranton

Madison
Little Rock
Bakersfield

. Harrisburg

Knoxville
Columbia, SC
Toledo

Akron

Des Moines
Roanoke-Lynchburg

$417,000, 000
335, 600, 000
232,900, 000
183, 600, 000
153,000,000
142,000,000
135,000,000
124,000,000
120, 500, 000
118,400,000

114,000,000
106, 000, 000
93,000, 000
88, 600,000
77,000,000
72, 300, 000
71,800,000
70,000, 000
62,300,000
58, 500,000

56,000,000
55,500,000
55,000, 000
54,400,000
50,300, 000
48,400,000
46,200,000
44,400,000
42,900,000
42,000,000

40,000,000
39,800, 000
34, 500, 000
33,200,000
33,000,000
31,900, 000
31,700,000
31,100,000
30,600,000
30, 300, 000

29,000,000
28,300,000
27,200,000
27,000,000
26, 900, 000
26,100,000
25,000,000
24,700,000
24,500,000
24,400,000

24,000,000
23,400,000
23,300,000
22,700,000
22,300,000
21,900,000
21, 300,000
21,300,000
21,000,000
20,100,000

20,100,000
20,000,000
19,300,000
19, 300, 000
18,000, 000
17,400, 000
17,000, 000
16, 500, 000
15,800, 000
15,700,000

15, 300, 000
14,800, 000
14,700, 000
14, 600, 000
14, 600, 000
14,100,000
14,000, 000
13,700,000
13, 500, 000
13,400,000
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12.
13.

21.

27.

1995

Los Angeles

New York
Chicago

San Francisco
Washington
Philadelphia
Dallas-Ft. Worth
Houston

Boston

Atlanta

. Detroit

Miami-Ft. Lauderdale
San Diego

Seattle-Tacoma

. Minneapolis-St. Paul
. Phoenix

. Denver

o e
. Sacramento
. Baltimore

Louis

Tampa-St. Petersburg
Cincinnati

. Cleveland
. Pittsburgh
. Portland,

OR
Indianapolis
Orlando

. Milwaukee
. Columbus,

OH
Kansas City

San Antonio

. Hartford
. Nassau-Suffolk (Lng Isl)

Charlotte
Nashville
salt Lake City

. Norfolk

. Buffalo-Niagara Falls
. San Jose

. New Orleans

Memphis
Richmond
Louisville
Raleigh

. West Palm Beach
. Providence

. Jacksonville

. Las Vegas

. Rochester

Austin

Grand Rapids

Birmingham
Greensboro-Winston Salem
oOklahoma City
Albany-Schenectady-Troy
Dayton
Greenville-Spartanburg
Honolulu

Fresno

Riverside-San Bernardino

Bridgeport
Omaha

(Fairfield Cty)

. Tulsa

. Syracuse

. Albuquerque

. Wichita

. Allentown-Bethlehem
. Tucson

New Haven

. Madison

. Wilkes Barre-Scranton
. Bakersfield

. Little Rock

. Harrisburg

. Columbia, SC

. Knoxville

. Roanoke-Lynchburg

Toledo
Des Moines

. Akron

JUNTAMTE Rall

$568, 500,000

448, 200,000
307,700,000
243,830,000
205,000,000
189,100,000
176,000,000
163, 600,000
160,000,000
155,000,000

154,000,000
142,000,000
127,600,000
122,100,000
99, 600,000
91,400,000
91,000,000
89,000,000
77,400,000
76,900,000

76,800,000
74,600,000
71,000,000
70,400,000
66, 900,000
64, 600,000
62,900,000
59,000,000
56,400,000
54,700,000

53,000,000
49,500,000
44,900,000
44,600,000
44,000,000
41,500,000
40,100,000
40,000,000
39,800,000
39,800,000

38,600,000
37,400,000
36,300,000
35,600,000
35,000,000
34,400,000
33,300,000
32,900,000
32,900,000
32,400,000

32,100,000
31,900,000
30,700,000
29,400,000
29, 300,000
29,000,000
28,500,000
28,000,000
27,300,000
27,200,000

26,900,000
26,400,000
26,000,000
25,700,000
23,400,000
22,700,000
22,100,000
21,900,000
20,700,000
20,600,000

20, 500,000
19,700,000
19, 300,000
19, 300,000
18, 900,000
18,800,000
17,900,000
17,700,000
17, 600,000
17, 600,000
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81.
82.
83.
84,
85.
86.
87.
88,
89.
90.

91.
92,
93.
94,
95,
96.
97.
98.

100.

101.
102.
103.
104.
105.
106.
107.
108.
109.
110.

111.
112.
113.
114,
1S5S
116.
117.
118.
119.
120.
121.
122.
123,
124.
125.
126.
127.
128,
129,
130.

131.
132,
133.
134,
135,
136,
137.
138.
139.
140.

141.
142.
143.
144,
145.
146.
147.
148.
149.
150.

151,
152.
153.
154,
155.
156.
157.
158.
159.
160.

1985

Columbia, sC

Mobile

Charleston, sC

York

Roanoke-Lynchburg
Springfield, MA

Lexington
Salinas-Monterey-Santa Cruz
Portland, ME

Colorado Springs

Chattanooga

Harrisburg

Worcester

Anchorage

Johnson Cty-Kingsport-Brstl
Flint

Jackson, MS

Spokane

Evansville

Fort Wayne

Youngstown

Wilmington, DE
Saginaw-Bay City-Midland
Reno

Beaumont—Port Arthur
Springfield, MO
Charleston, WV

Modesto

Lafayette, LA
Portsmouth-Dover, NH

Davenport-Rock Island-Moline
Corpus Christi
Pensacola
Montgomery

Cape Cod, MA
Huntsville

Peoria

Canton

Cedar Rapids
Lincoln

Green Bay

Savannah
Appleton-Oshkosh
Augusta, GA

Fargo
Eugene-Springfield
Columbus, GA
Rockford

Macon

Boise

Wheeling
Kalamazoo
Lubbock
Huntington, Wv
Oxnard-Ventura
Manchester
Amarillo
Atlantic City
Stockton
Utica—-Rome

Duluth

Sioux Falls
Binghamton
Lakeland

South Bend

Topeka
Sarasota-Bradenton
Fayetteville, NC
Odessa-Midland, TX
Waco

Lancaster
Tallahassee

Santa Barbara

Erie

Abilene

Johnstown, PA
Billings
Bloomington, IL
Asheville
Waterloo~Cedar Falls

Lhnean' g PA0CC MRERPT SO7TLE
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$10, 300,000
9,800,000
9, 800,000
9,800,000
9,700,000
9, 600,000
9, 500,000
9, 300,000
9,200,000
9,200,000

9,100,000
9,100,000
9,100,000
9,000,000
8,700,000
8,500,000
8, 500,000
8,500,000
8,400,000
8,400,000

8,300,000
8,000,000
8,000,000
7,900,000
7,700,000
7,600,000
7,600,000
7,500,000
7,400,000
7,400,000

7,200,000
7,200,000
7,100,000
7,000,000
7,000,000
6,800,000
6,700,000
6,700,000
6,600,000
6, 500,000
6, 500,000
6, 500,000
6, 500,000
6, 500,000
6, 300,000
6,300,000
6,200,000
6,100,000
6,100,000
6,100,000

6,100,000
6,000,000
6,000,000
6,000,000
6,000,000
5,900,000
5,900,000
5,900,000
5,800,000
5,700,000

5,600,000
5,600,000
5,500,000
5,500,000
5,400,000
5,100,000
5,000,000
5,000,000
5,000,000
5,000,000

4,900,000
4,800,000
4,700,000
4,600,000
4,400,000
4,300,000
4,000,000
3,900,000
3,900,000
3,700,000

145.
146.
147.
148.
149,
150.

151.
152.
153.
154.
155.
156.
157.
158.
159.
160.

1990

Lexington s
Lansing
El Paso

. York

McAllen-Brownsville
Salinas-Monterey-Santa Cruz
Baton Rouge

. Chattanooga

Fort Wayne
Jackson, MsS

Springfield, MA
Mobile

. Youngstown
. Worcester

Spokane

Evansville

Modesto

Saginaw-Bay City-Midland
Charleston, sC

Flint

Colorado Springs

. Wilmington, DE

Portland, ME

Springfield, MO

Johnson Cty-Kngsprt-Bristol
oxnard-Ventura

Fort Myers, FL

Huntsville

Anchorage

. Bugusta, GA

Davenport-Rock Isl-Moline
Reno

Montgomery

Savannah GA

Cape Cod MA

Charleston Wv
Portsmouth-Dover NH
Shreveport

. Macon

Kalamazoo
Lincoln

Santa Barbara
Corpus Christi
Green Bay
Boise

Peoria

Canton
Rockford

. Appleton-Oshkosh

Stockton

Burlington, VT
Springfield, IL
Pensacola
Utica-Rome

Palm Springs, CA
Cedar Rapids
Sarasota-Bradenton
South Bend
Eugene-Springfield
Tallahassee

Columbus, GA
Wheeling

Binghamton
Beaumont-Port Arthur
Manchester
Fayetteville NC
Atlantic City
Lancaster

Fargo

Lubbock

Lakeland
Lafayette, LA
Huntington, WV
Duluth

Sioux Falls

Waco

Erie

Topeka

Panama City FL
Biloxi-Gulfport Ms

13,000,000
13,000,000
13,000,000
12,800,000
12,800,000
12,600,000
12,200,000
12,100,000
11,900,000
11,400,000

11,400,000
11,000,000
11,000,000
11,000,000
10,900,000
10, 900, 000
10,800,000
10,700,000
10, 600,000
10, 500,000

10, 400, 000
10, 300, 000
10, 200, 000
10,200,000
10,100,000
10,100,000
10, 000,000
9,900, 000

9, 600,000

9, 600, 000

9, 600,000
9, 500,000
9,400,000
9, 300,000
8,900,000
8, 900, 000
8,800,000
8,800,000
8,800,000
8,500,000
8,500,000
8,400,000
8, 300,000
8,300,000
8, 300,000
8,200,000
8,200,000
8,200,000
8,100,000
8,100,000

8, 000,000
8,000,000
8,000,000
8,000,000
7,900,000
7,800,000
7,600,000
7,600,000
7,500,000
7,500,000

7,400,000
7,400,000
7,300,000
7,200,000
7,200,000
7,100,000
7,000,000
6, 900,000
6, 900, 000
6, 800,000

6,800,000
6, 800,000
6,800,000
6,700,000
6, 500,000
6,300,000
6,100,000
6,000,000
5,900,000
5,600,000

91.
92.
93.
94.
95,
96.
97.
98.
99.
100.

101.
102.
103.
104.
105.
106.
107.
108.
109.
110.

111.
112.
113.
114.
115.
116.
117.
118.
119.
120.
121.
122.
123.
124.
125,
126.
127.
128.
129.
130.

131.
132.
133.
134.
135.
136.
137.
138.
139.
140.

141.
142.
143.
144.
145.
146.
147.
148.
149.
150.

151.
152.
153.
154.
155.
156.
157.
158.
159.
160.

1995

Lexington

. McAllen-Brownsville

El Paso
Salinas-Monterey-SC
Lansing

York

. Chattanooga
. Baton Rouge

Fort Wayne
Jackson, MS

Modesto
Oxnard-Ventura
Springfield, MA
Youngstown

Spokane

Fort Myers FL

Mobile

Saginaw-Bay City-Mid
Evansville
Charleston SC

Colorado Springs
Huntsville
Worcester
Augusta, GA
Portland ME
Springfield MO
Wilmington DE
Flint

Johnson Cty-Kngsp-Brstl

Anchorage

Davenport-RI-Moline
Savannah

Montgomery

Santa Barbara

Reno

Macon

Kalamazoo

Boise

Cape Cod MA
Charleston WV
Lincoln

Palm Springs CA
Stockton

Rockford
Portsmouth-Dover NH
Shreveport
Burlington VT
Corpus Christi
Canton
Appleton-Oshkosh

Green Bay
Tallahassee
Springfield IL
Utica-Rome

South Bend
Sarasota-Bradenton
Peoria

Pensacola
Binghamton
Fayetteville NC

Columbus GA
Eugene-Springfield
Wheeling

Cedar Rapids
Manchester

Lancaster
Beaumont-Port Arthur
Atlantic Ccity
Lafayette, LA
Lubbock

Huntington wv
Fargo

Lakeland

Sioux Falls

Waco

Erie

Duluth

Panama City FL
Topeka
Biloxi-Gulfport Ms

$ 17,300,000
17,100,000
16, 900,000
16,800,000
16, 600, 000
16, 500,000
16,000,000
15,700,000
15, 500, 000
15,000,000

15,000,000
14,700,000
14,300,000
14,100,000
14,100,000
14,100,000
14,000,000
14,000,000
14,000,000
13,700,000

13,500,000
13, 500,000
13,400,000
13,400,000
13,300,000
13,300,000
13,200,000
13,100,000
13,000,000
13,000,000

12, 600,000
12,500,000
12,300,000
12,200,000
11,900,000
11,700,000
11, 300,000
11, 300,000
11, 200,000
11,200,000
11,100,000
11,000,000
10, 900,000
10, 900, 000
10, 800,000
10, 700,000
10, 700,000
10, 600,000
10,500,000
10, 500,000

10, 500, 000
10,400,000
10, 300,000
10, 300, 000
10,200, 000
10,100,000
10,000,000
9,900,000
9,700,000
9, 600,000

9,500,000
9,500,000
9,400,000
9,200,000
9,100,000
9,100,000
9,000,000
8, 800,000
8,800,000
8,700,000

8,700,000
8,700,000
8,400,000
8, 300,000
8,100,000
8,000,000
8, 000,000
7,900,000
7,600,000
7,500,000
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1985 1990 1995

161. LaCrosse, WI $ 3,600,000 161. Gainesville FL $ 5,600,000 161. Gainesville FL $ 7,200,000
162. Altoona 3,600,000 162. Amarillo 5,400,000 162. Cdessa-Midland TX 7,000,000
163. Terre Haute 3,400,000 163. Asheville 5,400,000 163. Asheville 6,900,000
164. Pueblo 3,400,000 164. Odessa-Midland, TX 5,400,000 164. Amarillo 6,70C, 000
165. Casper 3,200,000 165. Johnstown PA 5,000,000 165. Bloomingten, IL 6,20G, 000
166. Wilmington, NC 3,100,000 166. Bloomington 1IL 4,700,000 166. Charlottesville, VA 6,20C, 000
167. Steubenville 1,900,000 167. charlottesville VA 4,600,000 167. Johnstonw, PA 6,200,000
168. Abilene 4,400,000 168. Wilmington NC 5,90¢, 000
169. Wilmington NC 4,300,000 169. Abilene 5,600, 000
170. Terre Haute 4,200,000 170. LaCrosse WI 5,400,000
171. Altcona 4,200,000 171. Lafayette, IN 5,300, 000
172. LaCrosse, WI 4,200,000 172. Terre Haute 5,200,000
173. Billings 4,200,000 173. Billings 5,100,000
174. Lafayette, IN 4,000,000 174. Altoona 5,100,000
175. Waterloo-Cedar Falls 3,900,000 175. waterloo—-Cedar Falls 4,900,000
176. Pueblo 3,400,000 176. Bismarck ND 4,200,000
177. Bismarck, ND 3,200,000 177 Pueblo 3,900,000
178. casper 2,200,000 178. Casper 2,700,000
179. Steubenville 1,800,000 179. Steubenville 2,200,000

*1985 and 1990 figures based on Duncan Estimates. 1995 projections based on various methodologies. See Explanations and
Comments section for full details.

AMERTIAY S WIGHZST ATLLIEG RaDTs STRTICHS

1. KABC Los Angeles $39, 500, 000 WBAP Dallas-Ft. Worth $13,700,000
2. WGN Chicago 38,000, 000 47. KIKK A/F Houston 13,500, 000
3. KOST-F Los Angeles 33,000, 000 KILT A/F Houston 13,500, 000
4. KIIS A/F Los Angeles 30, 000, 000 49. WSB Atlanta 13,400, 000
S. WINS New York 26,700,000 50. WRKS-F New York 13,300,000
6. KPWR-F Los Angeles 26,000, 000 51. KNBR San Francisco 13,000, 000
7. KLOS-F Los Angeles 25,800, 000 52. WRKO Boston 12,900, 000
8. WCBS-F New York 25,500,000 WBLS-F New York 12,900,000
9. WLTW-F New York 25,000,000 54. KIOI-F San Francisco 12,700,000
KGO San Francisco 25,000, 000 KROQ-F Los Angeles 12,700, 000

11. KNX Los Angeles 24,500,000 56. WSB-F Atlanta 12,600,000
12. WFAN New York 23,000, 000 57. WAOK/WVEE-F Atlanta 12,500,000
13. WCCO Minneapolis 22,000, 000 58. KOIT A/F San Francisco 12,400,000
WCBS New York 22,000, 000 59. KMJQ A/F Houston 12,300,000
KMOX St. Louis 22,000, 000 KNEW/KSAN-F San Francisco 12,300,000

16. KVIL A/F Dallas 21,500,000 61. WPAT A/F New York 12,000,000
17. KBIG-F Los Angeles 21,000, 000 KRLD Dallas 12,000,000
18. WHTZ-F New York 20, 200, 000 WTOP Washington 12,000, 000
19. WXRK-F New York 20,000, 000 64. WVAZ-F chicago 11,900,000
20. WNEW-F New York 19, 600, 000 KKBQ-A/F Houston 11,900, 000
21. WLUP-F Chicago 19,500,000 66. KSCS-F Dallas 11,800, 000
WNSR-F New York 19, 500, 000 WYSP-F Philadelphia 11,800,000

23. KFWB Low Angeles 19, 300,000 68. KOA Denver 11,600,000
24. WIR Detroit 19,000,000 KMEL-F San Francisco 11,600, 000
KTNQ, KLVE-F Los Angeles 19,000,000 70. WCKG-F Chicago 11,100,000

26. WOR New York 18,000, 000 71. WIMK-F Chicagoe 11,000,000
KRTH-F Los Angeles 18,000, 000 KPLX-F Dallas 11,000, 000

28. WBBM Chicago 17, 600, 000 WJILB-F Detroit 11,000,000
29. KYW Philadelphia 17,000, 000 KNIX A/F Phoenix 11,000, 000
KIROC Seattle 17,000, 000 75. WUSL-F Philadelphia 10, 600,000
KLAC/KZLA-F Los Angeles 17,000,000 76. WKLS-F Atlanta 16,500, 000

32. KTWV-F Los Angeles 16,800,000 KTRH Houston 10,500, 000
33. WMMR-F Philadelphia 16,600,000 78. KFMB San Diego 10, 300,000
34. KLSX-F Los Angeles 16,200,000 79. WBZ Boston 10,200,000
35. KMPC Los Angeles 16,000,000 WBAL Baltimore 10,200,000
WGCI A/F Chicago 16,000,000 WEBQ-F Indianapolis 10,200,000

37. WABC New York 15, 800,000 KKLQ A/F San Diego 10,200,000
38. KCBS San Francisco 15,700, 000 83. WYNY-F New York 10,100,000
39. WXKS-F Boston 15,100,000 KTAR Phoenix 10,100,000
40. WMZQ A/F Washington 15,000, 000 85. WAPW-F Atlanta 10,000, 000
41. WBCN-F Boston 14, 900, 000 WWJ Detroit 16,000,000
42. KQLZ-F Los Angeles 14,700,000 WHQT-F Miami 16,000, 000
43. WHQT-F New York 14,300,000 KGB-F San Diego 10,000, 000G
44, WMAL Washington 14,200,000 WPGC-F Washington 10,000, 000
45. WLW Cincinnati 13,700, 000 KSFO, KYA-F San Francisco 10,000, 000

NOTE: Figures are gross dollars. Estimates are based on input from managers and owners in each market and from group CEO's.
In some cases, I used formulas I have developed.

JLHLART S <ADTO MESETT SUTLT
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GRIPES AND COMMENTS

On the survey I sent this year to station managers I asked if they had
any thoughts or opinions about the radio industry which they would like
to get off their chests. Below is a sample of their thoughts.

"If radio stations get the balls to do business the way they want,
instead of the way agencies want, there is hope."

- Fargo manager

"The radio industry as we knew it no longer exists. Damn few radio
operators are left."

- Steubenville manager

"l. Rating services are destroying the radio industry!
2. Ad agencies are radio's biggest detractors . . . ENEMIES!
3. NAB, RAB and station reps are not doing a satisfactory job!
4. Debt service is wringing the profits and fun out of radio!"
- Santa Barbara manager

"Radio needs to knock off 'Power Pig' tactics -- grow up and become truly

important to listeners. We've become 'juke boxes' to promote terrible

talent and are making a lot of bums rich -- including record hustlers and

industry rags like R&R (which are) basically running (or ruining) radio.”
- Billings manager

"RAB's failure to provide leadership is positioning radio as a MAJOR

FORCE MEDIUM to the ad industry. The radio industry needs a unified

effort and marketing attack to make advertisers want to use radio."
- Lexington manager

"3 years ago Jacor was a god. TAK was a big player. Edens was all over
the trades. Americom was the 'professional' broker. Silverman owned 7
stations. Joyner was a slick turnaround artist. Pirate Radio was the
future of CHR. Donald was 'the Trump' and brokers pitched 10 times
multiples on projected sales. Let's all gather 'round the trades in 1991
and find out who the real operators really are.”

- Flint manager

"It really is a shame that no matter how well you run your radio station
in the public service sense, how important you are to the community, your
station's value is strictly its net cash flow. Such is the harvest we
reap from allowing accountants to take over the industry.”

— Cleveland manager

DURCART S GRLIC MASIE ouenz
Copyright 1991 10


www.americanradiohistory.com

"Radio has an identity crisis among advertisers. In more and more
markets, regardless of size, radio reps are making sure radio is a second
class citizen by bad-mouthing competitors and dropping rates like there
is no tomorrow. We need collusion!”

- Albugquergque manager

"let's get the stockbrokers and bankers out of radio. The industry has
been ruined by leveraged buy outs! The FCC should legislate a 5-year
minimum for ownership -- the industry has been allowed to decline; too
many stations and too many idiots. Let's get it under control.”

- Albuquerque manager

"Rate cutting is worse, absolutely worse, than I've ever seen it in
nearly 35 years in the business! This, alone, is the biggest killer of
our industry. Integrity is sadly lacking in radio and TV."

- Topeka manager

"I support the dumping of ADI and TSA (from the Arbitrons). These areas
are irrelevent to radio. It is all metro. If we cannot get a decent
sample and rate from Arbitron CANCEL THEM! Their books are grinding
radio out of business in cost-per-point negotiations.”

- Des Moines manager

"As an industry, it is sad to note that every current problem radio faces
was created by people in radio. Yet, even without the liquor and
cigarette advertising that keeps other media afloat, radio continues to
show growth and promise for the years ahead.

"On the FCC level, with the mockery, financial drain and sham
applications that the renewal process has created, it would not be
surprising to find that the first name of every commissioner is 'Shecky'.
The FCC has a lot in common with Northwest Airlines --you never know what
they'll do next, but you can bet odds that it won't reflect well on the
industry . . ."

— Denver manager

"Somebody do something now."
- another Denver manager

"Our whole game is tops in fiction! Getting funky! I see why the
financing dried up."
- Bakersfield manager

"We would like Arbitron to drop the Summer book. Don't reduce our cost
increase the sample size for the Winter, Spring and Fall books. Two
very good reasons: (1) Agencies rarely use Summer numbers and (2)
Listening habits change drastically in Summer."
- Syracuse manager

M S BADTO MasKS L GULES
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"Reality is slowly sinking in -- by the end of 1991 when we have our
industry back (from the bankers) we will all be fine."

- San Antonio manager

"The bigger they are, the harder they fall! Emmis, Edens, NewCity,
Noble, Jacor, etc . . . look where they are now vs. one or two years ago.
The business changed. Too many operators got distracted by Wall Street
BS."

- Raleigh manager

"We need to do a better job doing creative for our advertisers'
commercials. We do not put enough time or effort into concept, creative
and production. We are too preoccupied with cost-per-points, promotions
and other diversions."

- Pittsburgh manager

"Thanks for asking. The fact is FCC deregulation has turned our one-time
profitable industry into a survival battle ground. We must stop this
trend (and turn it around) that the FCC has adopted making it easier to
move-in and upgrade. These changes are making it extremely difficult to
stay on the air, much less provide for the public interest as we need
to."

- Pensacola manager

"We price ourselves like whores so why should we expect a larger share of
the media dollars.”

- Norfolk manager

LahZan"s BAGTSH MASHST GU205
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RADIO MARKET RANKING FORMULA

A MATHEMATICAL MARKET INDEX

The following pages primarily focus on a market rating formula which I
developed in 1985. Markets are graded according to a formula which examines
10 important factors which affect the viability of a radio market. These
factors are weighted according to the relative importance of each factor.

1. 1990 Revenue per viable radio station (WEIGHTING: 1.4)
2. Radio revenue growth between 1989 and 1990 (WEIGHTING: 1.3)
3. Estimated radio revenue in 1995 (WEIGHTING: 1.1)
4, Growth of population between 1989 and 1994 (WEIGHTING: 1.1)
of Growth of retail sales between 1989 and 1994 (WEIGHTING: 1.0)
6. Manager's market rating: 1990 and future (1995) (WEIGHTING: 1.0)
7. Jim Duncan's opinions of each market (WEIGHTING: 1.0)
8. 1990 revenue per available share point (WEIGHTING: 0.8)
9. Amount of radio competition in market -
people per station (WEIGHTING: 0.7)
10. Amount of lost listening - below the line
and listening to non-listed stations (WEIGHTING: 0.6)

It is very important for you to remember that the resulting numbers are valid
for and within the same market-size group. The actual numbers for major
markets are not comparable to the medium market group or to any other group.

Markets were ranked by comparing their rating against the performance of other
markets in their group. The markets were ranked in order according to their
performance. The major markets are ranked 1 through 40. The numbers are then
reversed and points assigned. The market that ranks first of 40 markets would
receive 40 points. Number two would receive 39 points and so on. The market
ranked number 40 would receive one point.

Once again, please remember that you cannot compare the ratings of one sized
market with those in another group.

You will also find a listing of "Duncan's Market Grade™. This rather
subjective rating is explained in detail in the Explanations and Comments
section.

DENTANTE A0 MASIET GUTLE
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CIASS T - MAJOR MARKETS
SARL B LR POTETS - MRTHEMATTORT THRTH

(1988 (1989 (1990 1991 TOTAL 1991 (1990 (1989 (1988
RANK) RANK) RANK) RANK POINTS RANK RANK) RANK) RANK)
(1) (1) (1) 1. Los Angeles 364 1. los Angeles (1) (1) (1)
(8) (8) (5) 2. Dallas - FW 316 2. Atlanta (2) (2) (2)
(4) (3) (6) 3. San Diego 311 3. San Diego (3) (4) (7
(2) (2) (3) 4. Atlanta 306 4. New York (6) (5) (4)
(3) (5) (4) 5. Washington 301 5. Sacramento (5) (6) (8)
(5) (10) (10) 6. New York 300 6. Washington (4) (3) (3)
(18) (16) (13) 7. Seattle 294 7. Houston (8) (8) (6)
(10) (6) (14) 8. San Francisco 292 8. Dallas - Fort Worth (7) (7 (5)
(9) (12) (11) 9. Sacramento 270 9. Chicago (9) (15) (13)
(13) (17) (16) 10. Philadelphla 265 10. Seattle (15) (17) (22)
(17) (14) (8) 11. Houston 264 11. Minneapolis (14) (13) (15)
(12) (10) (7)  12. Chicago 262 12. Cincinnati (13) (19) a7
(11) (13) (15) 13. Minneapolis 253 13. Columbus, CH (1e6) (18) (18)
(6) (9) (9) 14. Phoenix 241 14. Miami (10) (9) (9)
(7) (N (2) 15. Miami 232 15. Philadelphia (20) (20) (21)
(14) (17) (21) 16. Indianapolis 224 16. Tampa — St. Pete (11) (10} (10)
(16) (14) (23) Boston 224 17. Indianapolis (17) (11) (11)
(19) (22) (17) 18. Detroit 214 18. Phoenix (12) (12) (12)
(21) (19) (25) 19. Denver 207 19. San Francisco (25) (24) (23)
(24) (24) (20) 20. Riverside - San Bern. 206 20. Detroit (19) (21) (20)
(23) (23) (31) 21. Portland, OR 194 21. Boston (21) (16) (1l6)
(15) (4) (12) 22. Tampa - St. Pete 184 22. Baltimore (23) (23) (24)
(29) (34) (29) 23. San Antonio 181 23. Charlotte (22) (22) (-)
(-) (36) (35) 24. Nassau - Suffolk 179 24, Nassau - Suffolk (28) (28) (-)
(20) (28) (24) Baltimore 179 25. San Antonio (30) (29) (26)
(25) (20) (18) 26. Cincinnati 177 26. Hartford (18) (14) (14)
(30) (27) (26) 27. St. Louls 171 27. Norfolk (26) (27) (25)
(32) (37) (37) 28. Pittsburgh 145 28. Portland, OR 27) (30) 27)
(28) (21) (19) 29. Columbus, OH 144 29. Denver (24) (26) (19)
(26) (32) (32) 30. San Jose 139 30. Cleveland (35) (36) (34)
(36) (32) (34) 31. Milwaukee 137 31. Milwaukee (32) (33) (32)
(34) (38) (27) 32. Cleveland 131 32. San Jose (33) (32) (29)
(=) (35) (33) Salt Lake City 131 33. St. lLouis (29) (31) (28)
(35) (39) (38) 34. New Orleans 126 34. Buffalo (36) (37) (36)
(=) (25) (22) 35. Charlotte 124 35. Providence (31) (25) (30)
27) (30) (30) Norfolk 124 36. Riverside - San Bern. (34) (34) (31)
(31) (26) (36) 37. Kansas City 121 37. Pittsburgh (37) (38) (33)
(22) (29) (28) 38. Hartford 119 38. Kansas City (38) (35) (35)
(37) (40) (40) 39. Buffalo 105 39. New Orleans (40) (40) (37)
(33) (31) (38) 40. Providence 88 40. Salt Lake City (39) (39) (=)
D BY TOT, (0) = ICAL JUNCAN'S MARKET GRADE

(1988 (1989 (1990 1991 TOTAL 1991 (1990 (1989 (1988

RANK) RANK) RANK) RANK POINTS RANK RANK) RANK) RANK)
(1) (1) (1) 1. Orlando 382 1. Orlando (1) (1) (1)
(3) (3) (4) 2. West Palm Beach 349 2. West Palm Beach (3) (8) (5)
(4) (5) (7) 3. Raleigh 328 3. Raleigh (6) (3) (3)
(7 (12) (11) 4. Austin 306 4. Greenville - Spart. (5) (6) (7)
(17) (10) (14) 5. Las Vegas 293 5. Richmond (4) (11) (8)
(10) (4) (6) 6. Jacksonville 292 6. Nashville (2) (2) (2)
(9) (11) (13) 7. Rochester 291 7. Grand Rapids (7) (4) (4)
(5) (6) (2) 8. Richmond 289 8. Las Vegas (12) (16) (13)
(16) (15) (17) 9. Louisville 281 9. Jacksonville (9) (5) (9)
(2) (2) (3) 10. Nashville 279 10. Rochester (11) (9) (11)
(10) (8) (35) 11. Memphis 273 11. Austin (10) (7) (6)
(6) (8) (10) 12. Grand Rapids 266 12. Bridgeport (8) (10) (-)
(10) (7) (16)  13. Birmingham 253 13. Knoxville (20) (17) (15)
(19) (19) (12) 14. Omaha 247 14. Bermingham (19) (13) (19)
(14) (12) (9) 15. Greenville - Spart 242 15. Memphis (14) (15) (16)
(30) (33) (20) 16. Tulsa 235 16. Albany - Schnectady (19) (18) (17)
(27) (27) (23) 17. Allentown - Beth. 227 17. Allentown - Beth. (25) (28) (26)
(22) (21) (24) 18. Albany - Schenectady 226 18. louisville (23) (27) (24)
(19) (23) (19) Wilmington, DE 226 19. Wilmington, DE (17) (21) (30)
(24) (21) (22)  20. Oklahcma City 220 20. Omaha (21) (20) (18)

DLpSRb' S BALID MARSKST 207155
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(1988
RANK)

(25)
(13)
(34)
(=)

(18)
(=)

(23)
(39)
(21)
(29)

(31)
(36)
(26)
=)

(41)
(28)
(37)
(38)
(40)
(32)
(34)
(32)

(1988
RANK)

(9
(8)
(13)
(4)
=)
(5)
(12)
(=)
(18)
(1)

(2)

(26)
(11)
(21)
(17)
(3)

(20)
(22)
(30)
(24)

(23)
(28)
(15)
(9)

(32)
(29)
(27)
(31)
(25)
(16)

(19)
(40)
(34)
(38)
(33)
(37)
(35)
(36)
(33)

(1989
RANK)}

(16)
(14)
(24)
(18)
(16)
(30)
(38)
(32)
(20)
(29)

(37)
(34)
(25)
(35)
(41)
(31)
(38)
(40)
(42)
(26)
(36)
(39)

(1989
RANK)

(4)
()
(15)
(3)
o))
(16)
(10)
(11)
(26)
(1)

(6)
(22)
9)
(8)
(18)
(2)
(13)
(18)
(28)
(23)

(13)
(24)
(20)
(11)
(32)
@2n
(29)
(30)
(7

(25)

(21)
(26)
(30)
(37)
(35)
(33)
(39)
(38)
(35)

(1990 199

(1990
RANK)

(4)
(1)
(2)
(6)
(10)
(5)
(14)
(8)
(19)
(3)

(12)
(15)
(11)
(N

(16)
(17)
(24)
(19)
(29)
(22)

(13)
(25)
(18)
(8)

(28)
(23)
(25)
(31)
(21)
(27)

(30)
(33)
(34)
(35)
(38)
(32)
(37)
(39)
(38)

117

1

RANK) RANK POINTS
(21) Greensboro - WS 220
(8) 22. New Haven 209
(28)  23. Honolulu 204
(18)  24. Bridgeport 199
(15) 25. Knoxville 191
(26) 26. Bakersfield 190
(29)  27. Akron 187
(33) 28. Little Rock 184
(30)  29. Dayton 183
(37) Fresno 183
(35) 31. Ssyracuse 182
(25) 32. McAllen - Brown 180
(30) 33. Tucson 175
(27) 34. Salinas - Mont — 8. Cruz 163
(39) 35. El Paso 143
(32) 36. Alberquerque 140
(35 37. Baton Rouge 116
(40) 38. Wilkes Barre — Scranton 104
(42) 39. Youngstown 96
(33) Springfield, MA 96
(41) 41. Toledo 90
(38) 42. Chattancoga 87

1991 TOTAL
RANK POINTS
1. Oxnard - Ventura 315
2. Madison 302
3. lexington 292
4. Columbia 290
5. Huntsville 278
6. Modesto 276
York 276
8. Fort Myers 266
9. Llansing 255
10. Portsmouth, NH 254
11. Harrisburg 247
12. Des Moines 242
13. Lancaster 239
Jackson, MS 239
15. Wichita 231
16. Worcester 220
17. Augusta, GA 213
18. Roanoke - Lynchburg 209
19. Saginaw - Bay City 204
20. Steckton 202
21. Sarasota - Bradenton 198
22. Lakeland 195
23. Fort Wayne 193
24. Colorado Springs 183
25. Appleton - Oshkosh 182
26. Flint 177
27. Canton 160
28. Spokane 158
29. Charleston, SC 152
30. Mobile 147
Pensacola 147
32. Huntington, WV 138
33. Johnson City - Kingsport 127
34. Peoria 122
35. Shreveport 120
36. Davenport — Rock Island 116
37. Corpus Christi 112
38. Beaumont 90
39. Utica - Rome 86

15

CLAS — MEDIUM MARKETS i

CORCANY S MRGRET CRADE

1991 (1990 (1989
RANK RANK) RANK)
21. Tucson (18) (14)
22. Bkron (22) (23)
23. Dayton (24) (19)
24. New Haven (13) (12)
25. Salinis - Mont - 8. Cruz (29) (26)
26. Tulsa (16) (30)
27. Bakersfield (26) (22)
28. Greenscboro — WS 27) (24)
29. McAllen - Browns. (30) (35)
30. Springfield, MA {28) (25)
31. Little Rock (37) (39)
32. Toledo (34) (33)
33. Chattanooga (31) (36)
34. Oklahoma City (32) (31)
35. Syracuse {35) (34)
36. Wilkes Barre/Scranton {33) (32)
37. Honolulu (41) (38)
38. Youngstown (38) (40)
39. Alberquerque (36) (29)
40. Fresno (40) (37
41. Baton Rouge (39) (41)
42. El Paso (42) (42)
DUNCAN'S_MARKET GRADE
1991 (1990 (1989
RANK RANK) RANK)
1. Ft. Myers (2) (2)
2. Oxnard - Ventura 1) (3)
3. Madison (3) (4)
4. lexington (6) (6)
5. Huntsville (5) (7)
6. Modesto (8) (12)
7. Columbia (9) (5)
8. Portsmouth, NH (4) (1)
9. Harrisburg (7) (10)
10. York (18) (20)
11. Jackson, MS (10) (16)
12. Auwgusta, GA (14) (13)
13. Lancaster (19) (14)
14. Appleton - Oshkosk (15) (18)
15. Lansing (16) (15)
16. Roancke - Synch. (20) (17)
17. Des Moines (17) (22)
18. Worcester (12) (11)
19. Colorado Springs (13) (8)
20. Charleston, SC (11) (9)
21. Wichita (21) (23)
22. Flint (28) (26)
23. Canton (23) (30)
24. Fort Wayne (22) (19)
25. Spokane (27) (24)
26. Davenport - Rock Is. (24} (37)
27. Sarasota - Bradenton (25) (21)
28. Saginaw - Bay City (26) (27)
29. Lakeland (36) (38)
30. Peoria {33) (33)
31. Mcbile (31) (25)
32. Utlca - Rome (30) (29)
33. Johnson City - Kingsport (35) (32)
34. Corpus Christi (29) (28)
35. Stockton (34) (36)
36. Pensacola (32) (31)
37. Huntington, WV (39) (39)
38. Beaumont (38) (34)
39. Shreveport (37) (35)
Dol & el o

(41)

(1988

(38

(19)
(30)
(35)
(28)
(31)
(25)
(40)
(37)
(34)

e R
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CIASS IV - VERY SMALL MARKETS

BRRAVE: LY sl BOISTS - MRTTeRTToA] TNy B 0 L A o A L

(1988 (1989 (1990 1991 TOTAL 1991 (1990 (1989 (1988
RANK) RANK) RANK) RANK POINTS RANK RANK) RANK) RANK)
(7) (11) (1) 1. Montgomery 422 NOT AVAILABLE FCR THIS MARKET SIZE
(3) (2) (3) Springfield, MO 422
(9) (14) (4) 3. Macon 416
(12) (16) (11) 4. Green Bay 384
(=) (2) (2) 5. Santa Barbara 372
(=) (36) (37) Anchorage 372
(-) (8) (5) Burlington, VT 372
(18) (12) (7) 8. Savannah 369
(20) (20) (28} 9. Lincoln 366
(11) (12) (12) 10. Tallahassee 363
(8) (9) (9) 11. Evansville 356
(16) (21) (15) 12. Rockford 343
(6) (5) (13) 13. Kalamazoo 338
(=) (26) (21) 14. Panama City 329
(-) (10) (10) 15. Palm Springs 327
(1) (1) (8) 16. Manchester, NH 324
(-) (40) (35) 17. Cedar Rapids 320
(22) (26) (36) 18. South Bend 316
(25) (24) (18) 19. Boise 315
(2) (4) (17) 20. Portland, ME 304
=) (18)  (16) 21. Springfield, IL 302
(=) (39) (40) 22. lafayette, 1A 296
(-) (35) (29) 23. Sioux Falls 294
(10) (7) (6) 24, Fayetteville 293
(=) (29) (24) 25. Charlottesville 291
(23) (30) (31) 26. Charleston, W 289
(=) (28) (23} 27. Biloxi - Gulfport 286
(5) (6) (25} 28. Reno 284
(=) (49) (42) Eugene 284
(19) (23) (26) 30. Binghamton 281
(15) (19) (19) Bloomington, IL 281
(=) (32) (29) 32. Waco 277
-) (43)  (34) 33. Fargo 268
(=) (17) (22) 34. Cape Cod 267
(24) (15) (14) 35. Columbus, GA 250
(=) (41) (41) 36. Lubbock 247
(14) (21) (20) 37. Atlantic City 245
(-) (25) (32) 38. Gainesville 240
(=) (31) (27) 39. Asheville 239
(=) (33) (39) 40. Lafayette, IN 235
(=) (37 (48) 41. Topeka 232
=) (38) (45)  42. Wilmington, NC 231
(=) (42) (43) 43. Cdessa — Midland 230
(=) (34) (33) 44. Erie 210
-) (53) (49) 45. Bismarck 208
(=) (45) (46) 46. la Crosse 199
(-) (44) (44) 47. Wheeling 192
(=) (47) (47) 48. Abilere 181
(-) (52) (54) 49. Billings 173
(=) (48) (38) 50. Amarillo 163
(=) (54) (51) 51. Johnstown 158
(=) (58) (57) Waterloo — Cedar Falls 158
=) (50) (50) 53. Duluth 146
(=) (46) (52) 54. Terre Haute 142
() (55) (56) 55. Pueblo 92
(=) (51) (53} 56. Altoona 90
(=) (57) (55) 57. Steubenville 87
=) (56) (58) 58. Casper 54

Likoha's BALID SWEXTT SUIDE
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I
i

Atlanta
Baltimore
Boston
Buffalo
Charlotte
Chicago
Cincinnati
Cleveland
Columbus, CH
Dallas — FW

Denver
Detroit
Hartford
Houston
Indianapclis
Kansas City
Los Angeles

Miami - Ft. Lauderdale

Milwaukee
Minneapolis - SP

Nassau — Suffolk
New Crleans

New York
Norfolk
Philadelphia
Phoenix
Pittsburgh
Portland, CR
Providence
Riverside - SB

Sacramento

St. Louis

Salt Lake City
San Antonio

San Diego

San Francisco
San Jose

Seattle

Tampa - St. Pete
Washington

Akron

Albany - Schenectady

Alberquerque
Allentown - Beth
Austin
Bakersfield
Baton Rouge
Birmingham
Bridgeport
Chattanocga

Dayton

El Paso

Fresno

Grand Rapids
Greensboro - WS

Greenville - Spart.

Honolulu
Jacksonville
Knoxville
Las Vegas
Little Rock

Rev. Per Revenue 1995 Popula
Station

4/52
4/38
10/43
34/10
30/15
3/53
17/34
22/27
28/18
9/45

21/28
11/42
25/22

7/48
16/35
32/13

1/56
15/36
31/14
12/41

20/29
37/6
2/55
38/4
5/50
22/27
24/24
29/17
36/7
35/8

20/29
18/32
39/3
33/10
13/39
6/49
26/21
19/31
27/20
8/46

Rev. Per Reverue

Station

8/49
23/28
34/13
16/38
21/30
30/18
31/17

9/48
27/22
35/11

17/36
41/3
37/8
15/39
19/34
24/27
26/24
11/45
5/53
32/15
28/21

Growth

31/13
32/12
4/48
2/51
33/10
29/16
34/9
27/18
34/9
23/23

19/29
21/26
40/1
22/25
16/33
30/14
1/52
39/3
26/20
28/17

14/35
6/46
11/39
37/5
9/42
36/7
9/42
15/34
25/21
2/51

13/36
23/23
17/31
18/30
5/47
7/44
19/29
8/43
38/4
12/38

Growth

23/26
19/31
36/9

14/38
16/35
13/39
37/8

30/17
41/3

34/12

25/23
33/13
3/52
26/22
8/46
21/29
12/40
18/33
28/20
2/53
3/48

REV

10/34
21/22
9/35
37/4
33/9
3/42
22/21
23/20
30/12
/37

17/27
11/33
31/11

8/36
26/17
29/13

1/44
12/32
27/15
15/29

32/10
35/6
2/43
35/7
6/39
16/28
25/18
23/20
39/2
40/1

19/24
18/25
34/8
28/14
13/31
4/41
37/4
14/30
20/23
5/40

1995
REV

37/7
16/30
25/20
27/18
8/39
31/13
38/6
12/34
20/25
39/4

18/28
33/11
22/23
11/35
15/31
18/28
17/29

9/37
32/12
12/34
30/14

PRIOL MAt s 40 Mariets)

Retail Manag.
Sales Market Duncan
Growth Growth Rarking Rating
6/39  12/29 3/37 2/39
24/19  37/4 18/21 22/19
35/7 35/6 29/10 21/20
39/2 38/3 27/13 34/7
11/30  29/12 23/16 23/18
33/9 23/18 18721 9/32
31/11  31/10 13/26 12/29
38/3 39/2 35/5 30/11
23/20  24/17 18/21 13/28
5/40 1/40 11/29 8/33
11/30  12/2%9 26/15 29/12
36/6 32/8 29/10 20/21
25/18  26/15  33/8 26/15
16/28 37/4 7/34 7/34
26/17 16/25 10/31 17/24
21/22  25/16  40/1 38/3
10/34  14/27 2/39 1/40
9/35  32/8 8/33 14/27
37/4 14/27  27/14 31/10
20/23 7/34  13/26 11/30
32/10  18/23 23/16 24/17
34/8 8/33 37/4 39/2
29/13  30/11 11/30 4/37
11/30  11/30 29/10 27/14
30/12  28/13  22/19 15/26
2/43  10/31 13/26 18/23
36/4 40/1 34/7 37/4
22/21 6/35 16/25 28/13
27/15  21/20 37/4 35/6
1/44 5/36 8/33 36/5
4/41 9/32 1/40 5/36
28/14 36/5 36/5 33/8
17/26  16/25 39/2 40/11
8/36 4/37  29/10 25/16
3/42 2/39 4/37 3/38
17/26  20/21 17/24 19/22
19/24 32/8 18/21 32/9
15/29 2/39 5/36 10/31
7/37  19/22 23/16 16/25
11/30 22/19 5/36 6/35
FEAL 2 MAEETE (e Markebs)
Retall Manag.
Popula Sales Market Duncan
Growth Growth Rating Rating
41/2 42/1 25/18 22/21
32/12  23/20 13/30 16/27
13/33  15/27  41/2 39/4
23/21  32/10 7/36 17/26
4/43 1/42 9/33 11/32
6/41  22/20 17/25 27/16
27/18 7/35  32/11 41/2
29/15  16/26  23/20 14/29
32/12  11/25 15/28 12/31
31713 39/3 26/15 33/10
39/4 38/4 32/11 23/20
9/37 3/39  39/4 42/1
11/35 26/16 26/15 40/3
19/26  10/32 12/31 7/36
20/25  34/8 26/15 28/15
22/23  28/14 3/38 4/39
16/29 12/30 40/3 37/6
7/40 18/24  17/25 9/34
26/19  35/7 26/15 13/30
3/44 9/33 2/41 8/35
23/21 13/29  36/7 31/12
17

Rev. Per People

Share Per
Point
11/24 8/23
16/20 12/20
8/26 9/22
37/3 36/4
35/5 32/6
3/30 4/2¢6
23/14 30/8
22/15 16/18
32/7 35/4
/27 13/20
17/19 33/6
10/25 6/25
26/12 19/15
9/26 14/19
27/11 25/11
33/6 28/9
1/32 2/27
12/23 15/18
31/8 27/10
15721 7/24
25/13 5/25
40/1 37/3
2/31 1/28
38/2 38/2
6/28 3/27
18/26 31/7
24/14 24/12
28/10 29/8
36/4 34/5
29/10 18/16
21/16 26/11
19/18 17/17
39/2 40/1
34/6 39/1
13/22 23/6
4/30 11/21
30/9 22/13
14/22 21/14
20/17 20/15
5/29 10/22

Rev. Per People

Share Per
Point Station
3/32 1/29
21/18 23/14
33/8 41/1
27/13 11/22
15/22 20/16
35/6 42/1
37/5 31/8
17/21 12/22
22/17 2/29
40/2 40/2
14/23 6/26
39/3 29/10
24/15 39/3
9/27 28/11
16/22 26/12
20/18 22/15
28/12 34/6
13/24 14/20
38/4 32/8
18/20 36/5
36/6 35/6

Lost

14/16  30.6
35/4 17.9
30/7 22.4
27/8 10.5
36/3 12.4
15/15 26.2
15/15  17.7
21/12  13.1
28/8 14.4
4/22  3l.6
21/12  20.7
11718 21.4
37/2 11.9
24/10 26.4
7/20 22.4
1/24 12.1
19/13  36.4
12/17  23.2
15/15  13.7
28/8 25.3
39/1 17.9
13/17 12.6
19/13  30.0
8/20 12.4
26/9 26.5
3723 24.1
9/19 14.5
23/11  19.4
34/4 8.8
38/2 20.6
33/5 27.0
1/24 17.1
5/22 13.1
6/21 18.1
25/10  31.1
18/14 29.2
40/1 13.9
10/19 29.4
32/5 18.4
31/6 30.1
Lost MEAN
Listen POINIS
40/2 18.7
16/16 22.6
4/23 14.0
34/5 22.7
19/14 30.6
24/11 19.0
33/6 11.6
8/21 25.3
41/7 19.9
18/15 8.7
30/8 18.3
6/22 14.3
21/13 18.3
31/7 26.6
23/12 22.0
25/11 24.2
1/25 20.4
26/10 29.2
5/23 19.1
21/13 29.3
10/20 18.4

MEAN MEAN TCTAL

10.1
22.°

N
i
DO O d s 0 RN

=
[oe]
DO WON WU oD N

Station Listen POINTS RANK POINTS

306
179
224
105
124
262
177
131
144
316

207
214
119
264
224
121
364
232
137
253

179
126
300
124

Copyright 1991
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Louisville 14/41 1/55
McAllen - Brown 38/7 9/44
Memphis 10/46 32/14
Nashville 6/52 42/1
New Haven 2/57 38/7
Oklahoma City 18/35 30/17
Omaha 20/32 7/47
Orlando 1/59 15/36
Raleigh 13/42 11/42
Richmond 3/56 34/12
Rochester 7/50 17/34
Salinas - Mont. - SC 40/4 29/18
Springfield - MA 33/14 38/7
Syracuse 22/29 4/51
Toledo 29/20 40/4
Tucson 36/10 26/22
Tulsa 25/25 21/29
West Palm Beach 4/55 10/43
Wilkes Barre - Scran. 42/1 19/31
Wilmington, DE 12/43 23/26
Youngstown 39/6 5/49
Rev. Per Revenue
Station  Growth

Appleton - Oshkosh 35/7 12/36
Augusta, GA 26/20 11/38
Beaumont 38/3 18/29
Canton 12/39 21/25
Charleston, SC 37/4 37/4
Colorado Springs 33/10 39/1
Colunbia 15/35 10/39
Corpus Christi 39/1 21/25
Davenport - RI 27/18 25/20
Des Moines 14/36 16/18
Flint 3/52 29/4
Ft. Myers 29/15 9/40
Fort Wayne 16/34 30/13
Harrisburg 7/46 30/13
Huntington, WV 13/38 3/48
Huntsville 24/22 4/47
Jackson, MS 18/45 27/17
Johnson City - Kings 22/25 28/16
Lancaster 5/49 23/22
Lansing 8/45 5/46
Lakeland 1/56 33/9
Lexington 8/45 5/46
Madison 11/41 14/34
Mcbile 28/17 34/8
Modesto 21/27 1/51
Oxnard 19/29 2/49
Pensacola 20/28 32/10
Portsmouth, NH 6/48 38/3
Peoria 34/8 13/35
Roancke - Lynch 23/24 15/33
Saginaw - BC 10/42 7/43
Sarasota 25/21 7/43
Shreveport 31/13 35/7
Spokane 32/11 24/21
Stockton 30/14 19/27
Utica - Rome 36/6 20/26
Wichita 17/32 26/18
Worcester 4/50 36/5
York 2/53 16/18
DIMACAR S BRI MARNET IO

Copyright 1991

Rev Per Revenue

Station Growth

| I o T S

[42 parep st — CONTTNIFL

1995
REV

5/42
35/9
4/43
2/45
28/17
14/32
23/22
1/46
6/41
3/44

10/36
34/10
40/3
24/21
35/9
26/19
21/24
7/40
28/16
42/1
41/2

1995
REV

28/13
21721
37/3
34/7
15/26
13/30
3/41
28/13
25/17
5/39

22/20
12/31
9/34
4/40
38/2
15/26
10/33
23/19
35/6
8/35

36/4
7/36
2/42

18/24

13/30

11/32

31/10

23/19

32/9
6/37

20/22
30/11
26/15
15/26
27/14
32/9
1/43
19/23
8/35

Popula
Growth

40/3
5/42
23/21
14/32
28/17
20/25
30/14
1/46
8/39
15/31

35/9
12/34
34/10
36/8
38/6
9/37
16/29
2/45
37/1
16/29
42/1

Popula
Growth

23/19
12/31
37/3
32/9
11/32
4/40
14 29
21/21
38/2
23/19

34/1
1/43
28/13
25/17
35/6
10/33
15/28
30/11
13/30
31/10

7/36
16/26
18/24
19/23

3/41

5/39

9/34

7/36
36/4
27/14

33/8
5/39
26/15
28/13
2/42
34/7
17/25
22/20
19/23

Retail
Sales
Growth

19/23
24/18
33/19
20/22
30/12
6/36
14/28
2/40
4/38
27/15

21/21
11/31
37/5
24/18
41/2
28/14
5/37
8/34
31/11
35/7
40/2

1, MARKETS

Retail
Sales
Growth

12/28
26/14
36/4
39/1
29/11
1/39
18/22
27/13
35/5
8/32

30/10
7/33
25/15
23/17
17/23
2/38
4/36
38/2
11/29
19/21

22/18
14/26
5/35
33/7
15/25
3/37
28/12
10/30
32/8
34/6

37/3
24/16
6/34
16/24
8/32
31/9
21/19
20/20
13/27

Manag.
Market  Duncan
Ranking Rating
21/22 18/25
26/15 29/14
/36 15/28
20/23 6/37
23/20 24/19
42/1 34/9
15/28 20/23
1/42 1/42
3/38 3/40
9/33 5/38
3/38 10/33
13/30 25/18
21/12 30/13
34/9 35/8
38/5 32/11
26/15 21/22
17/25 26/17
9/33 2/41
34/9 36/7
3/38 19/24
36/7 38/5
rkets)
Manag.

Market  Duncan
Ranking Rating
6/34 14/26
14/25 12/28
22/18 38/2
32/8 23/17
29/11 20/20
30/10 19/21
7/33 7/33
32/8 34/6
26/13 26/14
18/22 17/23
20/20 22/18
4/36 1/39
22/18 24/16
14/25 9/31
38/2 37/3
4/36 5/35
24/16 11/29
19/21 33/7
14/25 13/27
14/25 15/25
34/5 29/11
10/30 4/36
3/37 3/37
24/16 31/9
2/38 6/34
1/39 2/38
34/5 36/4
8/32 8/32
26/13 30/10
11/28 16/24
11/28 28/12
37/3 27/13
39/1 39/1
30/10 25/15
20/20 35/5
34/5 32/8
26/13 21/19
11/28 18/22
8/32 10/30

Rev Per
Share
Point

12/25
41/2
10/26
5/30
4/31
23/16
26/14
1/34
6/30
8/28

11/26
30/10
29/11
19/19
34/7
32/9
25/14
2/33
31/10
7/29
42/1

Rev Per
Share
Point

31/7
34/5
36/3
10/24
25/12
26/11
16/19
38/2
32/5
19/17

11/23
28/10
21/15
3/30
39/1
30/8
23/14
29/9
14/21
12/22

5/28
18/18
9/25
24/13
20/16
6/27
15/20
4/29
37/2
17/18

22/14
7/26
33/6
27/10
13/22
35/4
8/26
2/23
1/31

People
Per
Station

8/25
33/7
7/25
18/18
4/27
9/24
15/20
10/23
30/9
21/15

5/27
38/4
17/18
24/13
16/19
27/11
19/17
13/21
37/4

3/28
25/13

People
Per
Station

35/4
29/8
18/15
3/26
25/11
24/11
13/19
38/1
31/6
22/13

8/22
32/6
23/12
10/21
34/4
17/16
37/2
36/3

1/27
14/18

2/27
26/10
21/13
27/9
33/5
11/20
15/18

/23
16/17
30/7

12/20
6/24
19/15
28/8
5/25
39/1
20/14
4/25
8/22

Lost MEAN
Listen POINTIS
8/21 28.1
/22 18.0
2/25 27.3
12/19 27.9
39/12 20.9
2/25 22.0
11/19 24.7
19/14 38.2
28/9 32.8
14/17 28.9
15/17 29.1
36/4 16.3
38/3 9.6
35/5 18.2
32/7 9.0
17/16 17.5
13/18 23.5
37/4 34.9
29/8 10.4
42/1 22.6
27/10 9.6
Lost MEAN

Listen Points

27/8 18.2
2/23 21.3
24/10 9.0
33/4 16.0
5/21 15.2
23/10 18.3
7/20 29.0
3/22 11.2
14/16 11.6
1/23 24.2
29/7 17.7
19/13 26.6
12/23 19.3
28/7 24.7
22/11 13.8
11/17 27.8
8/19 23.9
16/14 12.7
35/3 23.9
26/8 25.5
38/1 19.5
8/19 29.2
17/14 30.2
15/21 14.7
25/9 27.6
31/5 hilss)
30/6 14.7
36/2 25.4
13/16 12.2
10/18 20.9
20/12 20.4
37/2 19.8
18/13 12.0
6/20 15.8
39/1 20.2
21/11 8.6
3/22 23.1
34/4 22.0
32/5 27.6

13.
26.
31.
25.
33.

18.
32.

20.
33.
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Abilene

Altoona

Amarillo
Anchorage
Ashville
Atlantic City
Billings

Biloxi - Gulfport
Binghamton
Bismarck

Bloomington, IL
Boise
Burlington, VT
Cape Cod

Casper

Cedar Rapids
Charleston, WV
Charlottesville
Colunbus, GA
Duluth

Erie

Bugene
Evansville
Fargo
Fayetteville
Gainsville
GreenBay
Johnstown
Kalamazoo

La Crosse

Lafayette, IN
Lafayette, LA
Lincoln

Lubbock

Macon
Manchester, NH
Montgomery
Odessa - Midland
Palm Springs
Panama City

Portland, ME
Pueblo

Reno

Rockford

Santa Barbara
Savannah

Sioux Falls
Sauth Bend
Springfield, IL
Springfield, MO

Steubenville
Tallahassee
Terre Haute
Topeka

Waco

Waterloo - CF
Wheeling
Wilmington, NC

Rev. Per Rewvenue 1995

Station

46/32
54/7

51/11
40/27
17/59
26/46
50/13
34/35
14/63
53/8

8/1
41/17

5/76
25/48
58/1

6/74
13/64
36/32
18/57
43/22

38/29
35/34

1/81
27/45
12/66
41/25

/73
42/24

3/78
48/15

32/38
24/49
28/43
32/38
11/67
2/80
4/
57/3
38/29
30/41

28/43
57/3
45/20
9/70
22/52
15/62
23/50
21/53
16/60
10/69

56/4

31/39
48/15
37/31
20/55
44/21
18/57
52/10

Growth

40/25
47/16
55/5
1/75
42/22
54/7
15/57
26/43
38/27
8/66

51/10
23/46
12/61
56/4

57/3

23/46
31/36
19/52
51/10
35/30

32/35

2/714
28/40
35/30
46/17
30/38
28/40
21/49
26/43
41/23

12/61
35/30
9/65
18/53
4/12
53/8
20/51
10/64
22/48
6/69

58/1
50/12
48/14
23/46
15/57
6/69
34/33
3/73
38/27
14/59

49/13

5/70
45/18
33/34
43721
11/62
44/20
17/55

REV

49/11
53/7
40/18
4/61
43/18
31/30
51/9
39/22
23/40
56/3

44/17
10/54
17/46
/57
51/2
22/41
12/52
44/17
25/37
35/26

38/23
23/40

2/63
28/34
25/31
41/20
14/50
46/14
14/50
47/13

51/9
29/33
10/54
31/30
12/51
27/35
5/59
42/19
16/36
36/25

1/64
56/3
/517
17/46
9/55
6/58
31/30
21/42
20/43
3/62

58/1

19/44
50/10
36/25
34/28
54/6

30/32
47/13

WEEY EE&['- Hl‘.}’ﬁ :E iqﬂ Markebs]

Popula
Growth

23/40
54/3
25/37
4/61
23/40
10/53
40/21
26/36
45/14
31/31

34/28
9/55
13/51
37/24
52/8
45/14
49/11
16/47
29/33
52/8

48/12
54/3
42/19
21/35
33/29
/57
22/41
50/10
39/22
35/26

41/20
30/32
21/35
36/25
20/43

5/59
18/45
15/48

2/63

1/64

21/42
14/17

3/62
43/18

8/56
17/46
12/52
45/14
37/24
14/50

54/3
6/58
51/9
32/30
19/44
54/3
54/3
10/54

www americanradiohistorvy com

Retail Manag.

Sales Market Duncan
Growth Ranking Ranking
44/15  28/29 NA
49/10 41/18 NA
15/44 52/6 NA

1/58  33/24 NA
48/11  39/20 NA
35/24 S2/6 NA
22/31 56/3 NA
11/48 10/48 NA
29/30 28/29 NA
8/51 47/12 NA
24/35 1/58 NA
10/49 33/24 NA
26/33 1/58 NA
23/26 16/41 NA
46/13  55/4 NA
17/42  21/38 NA
31/28 45/14 NA
2/57 3/56 NA
51/8 28/29 NA
53/6 46/13 NA
52/7 27/32 NA
19/40 28/29 NA
54/5 16/41 NA
7/52  49/10 NA
41/18 10/48 NA
33/26  40/19 NA
5/54 21/38 NA
57/2 47/12 NA
43/16 10/48 NA
12/47 14/45 NA
46/13 8/51 NA

4/55 21/37 NA

6/53 21/37 NA
34/25  33/24 NA
50/9 4/55 NA
27/32  33/24 NA

9/50 20/39 NA
42/17  28/29 NA
16/43 6/53 NA
18/41 14/45 NA
13/46  16/41 NA
54/5 41/18 NA
21/38 49/10 NA
32/27 13/4s NA
36/23 /52 NA
45/19  21/37 NA

3/56 33/24 NA
39/20 21/37 NA
38/21 4/55 NA
14/45 16/41 NA
56/3 56/3 NA
29/30 9/50 NA
28/31  44/15 NA
20/39 S2/6 NA
25/34 33/24 NA
39/20 43/16 NA
55/4 51/8 NA
37/22  1e/41 NA

19

Rev.
Per
Share
Point

48/9
49/8
46/10
13/29
22/30
5/43
56/2
31/22
35/19
57/2

36/18
28/25
21/30
3/45
58/1
23/29
20/31
40/15
33/21
51/6

45/11
29/24
7/42
39/16
30/23
38/17
2/46
42/14
6/42
54/4

52/6
24/28
11/38
43/13
17/34
1/46
15/35
50/7
27/26
41/14

10/39
44/12
19/32

8/41

4/44
14/36
34/20
16/34
18/33

9/40

31/18
25/21
55/3

26/26
12/38
53/5

32/22
47/10

Pecple
Per
Station

51/6
50/6
47/8
54/4
7/36
11/34
58/1
22/26
14/32
53/4

2/40
42/12
48/8
37/15
56/2
35/17
16/30
45/10
13/32
41/13

9/35
30/20
6/37
34/18
3/39
29/21
5/38
21/22
15/31
57/1

20/27
32/19
26/23
52/5
17/29
4/39
10/34
46/9
55/3
43/11

49/7
31/20
36/16
8/36
23/25
33/18
40/13
18/29
28/22
24/25

1/41
21/27
44/11
12/33
19/28
38/15
25/24
39/14

Lost MEAN
Listen POINTS
36/14 20.1
34/15 10.0
19/24 18.1
4/33 41.3
54/3 26.6
55/2 27.2
9/30 19.2
49/6 31.8
14/27 31.2
/31 23.1
52/4 31.2
4/33 35.0
44/9 41.3
48/7 29.7
25/20 6.0
21/19 35.6
20/23 32.1
50/5 32.3
21/23 27.8
23/22 16.2
15/26 23.3
26/20 31.6
13/28 39.6
12/28 29.8
32/16 32.6
40/17 26.7
53/4 42.7
41/11 17.6
46/8 37.6
18/25 22.1
42/10 26.1
38/13 32.9
29/18 40.7
3/34 27.4
16/26 46.2
57/1 36.0
6/32 46.9
2/34 25.5
16/26 36.3
27/19 36.6
24/21 33.8
56/2 10.2
1/35 31.6
37/13 38.1
45/8 41.3
11/29 41.0
33/16 32.7
35/14 35.1
31/17 33.6
8/31 46.9
58/1 9.7
29/18 40.3
9/30 15.8
46/8 25.8
51/5 30.8
43/10 17.6
22/22 21.3
39/12 25.7

MEAN  TOTAL
RANK POINTS
40.6 181
43.1 90
35.0 163
17.1 372
32.8 239
31.0 245
39.7 173
27.6 286
26.7 281
35.6 208
28.0 281
22.9 315
20.8 372
28.0 267
51.6 54
24.3 320
26.3 289
28.3 291
29.9 250
42.1 146
33.8 210
27.3 284
18.8 356
28.7 268
25.8 293
33.2 240
17.4 384
41.4 158
22.4 338
36.2 199
33.8 235
26.3 296
18.6 366
31.3 247
16.8 416
23.2 324
11.9 422
32.4 230
22.0 3217
24.0 329
24.4 304
48.1 92
25.4 284
21.1 343
18.8 372
18.7 369
27.0 294
24.3 316
25.6 302
12.4 422
47.2 87
19.3 363
41.6 142
32.7 232
28.4 277
42.3 158
36.8 192
33.8 231

Copyright 199
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IMPORTANT: Please read this section carefully and refer to it often as you use this book. This section will
help you get the most of every table. ALL REVENUE FIGURES ARE IN GROSS DOLLARS.

The best way to explain the market report is to take a single report and go through it table by table. For
this purpose, we will use a mythical market.

1990 ARB Rank: 36 1990 Revenue: $40, 000, 000 Managers Market Rating (current): 4.2
1990 MSA Rank: 40 Rev. Per Share Point $437,093 Managers Market Rating (future): 4.4
1990 ADI Rank: 24 Population per Station: 58,018(17) Duncans Rating Market Grade: I B+
FM Base Value: $8,000,000 1990 Revenue Change: 6.1% Mathematical Market Grade: 1 C+
Base Value 1 22.2 Station Turnover: 31.1%

The 1990 Arbitron market rank for this city is number 36. The universe for this ranking is the 280 markets for
which Arbitron issues a ratings report. The MSA or Metropolitan Statistical Area is the official U.S.
government market designation. The ADI is Arbitron's TV market designation. Many markets are in "hyphenated”
ADI's or they are not named in the ADI designation. When this occurred I did not list the rank number, but
instead referred the reader to the lead or major city in the ADI.

The FM Base Value is an adjustment of the stick value/entrance fee. The stick value estimate supposed that a
new full-signaled (B or C) FM were dropped into the market. An estimate was made as to the value of that raw
license. The more I thought about this the more I came to dislike the premise. If is not very likely that a
new FM will be dropped into most of the markets I cover.

The Base Value is a better estimate in my opinion. It estimates a "worse case" value for a Class B/Class C FM
licensed to the market. I estimate what the station would be worth if the current owner had not achieved a
great deal with the station. 1In fact, he had run it into the ground with no ratings, no clear position in the
market, and a negative cash flow.

I did not use any fancy formulas to calculate this figure. Instead, I looked at past sales, revenue growth in
the market, my opinions about the market, and other factors.

The Base Value % is the market's FM Base Value expressed as a percentage of the market's total radio revenue.
Use it to make comparisons with similarly-sized markets.

Remember that the base value applies only to FM's with signals comparative to other B/C FM's in the market.
The station must be licensed to the central city or a close-in suburb. The value is as of 1 January 1991. It
is valid for 1991 only.

The 1990 Revenue comes from the REVENUE HISTORY AND PROJECTIONS section which is explained below.

The Estimated Revenue per Share Point is derived from a series of calculations which can be found on the left-
hand side of the page and about halfway down the page. The methodology used for calculating this figure is
discussed below.

The Population Per Station shows the number of persons in the market per metro station (those stations above
the line) which is rated in the market. This market had 17 stations which were listed in the metro in the
latest Arbitron. That figure was divided into the 12+ population for this market's metro. This is a good
figure to use when judging if a market is "over-radioed.™

Station Turnover shows the percentage of each market's viable stations which have been sold during the last two
years (1989 and 1990).

The Manager's Market Rating (current) for this market is 4.2. This is the result of a questionnaire which was
sent to stations' general managers and sales managers. One of the questions was "On a scale below how would
you rate your market as it stands today."

Awful Radio Market Average Radio Market Super Radio Market
1 2 3 4 S

The managers were asked to circle the number on the scale which approximated their opinion of the market. The
responses were then averaged and the result listed. A rating of 2.5 to 3.5 is basically a neutral response. In
this market response is very positive. It is my opinion that in general the managers tended to overrate their
own market slightly.

The future column asked the managers to rate how their market would perform five years into the future - 1994.

The Duncan's Radio Market Grade shows Jim Duncan's opinion (cbjective and subjective) about the radio market.
There are four grades, A, B, C, and D. Basically, when I have completed most of the work for this book I lock
myself in a room and turn off my phones for a day. I then rank the markets——each and every one. The most
desirable markets are given an A rating. The least desirable ones are given a D.

The Mathematical Ranking can next be found. It is explained in the front section of the book. It can be and

should be compared with Duncan's Market Grade.

REVENUE HISTORY AND PROJECTIONS:
86 81 88 89 20 21 2 23 94 25

Duncan Revenue Est.: 25.0 27.0 29.3 33.0 38.0 40.3

Yearly Growth Rate (85-90): 10.1% (assigned future growth rate of 8.7%)

Projected Revenue Estimates: 43.8 47.6 51.9 56.3 61.2
Revenue Per Capita: 21.19 22.88 25.08 27.73 31.67 33.31

Yearly Growth Rate (85-90): 9.5% (assigned future growth rate of 7.9%)

Projected Revenue per Capita 35.94 38.78 41.84 45.45 48.72
Resulting Revenue Estimate: 48.8 47.3 51.5 56.0 60.9

Revenue as % of Retail Sales: .0040 .0041 .0041 .0044 .0045 .0045

Mean % (84-89): 00438% (85-90 only)

Resulting Revenue Estimate: 43.3 47.3 51.2 54.3 57.8
MEAN REVENUE ESTIMATE: 43.6 47.4 91.5 59.5 0.0
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This section contains the most important data for each market. It is the guts of the report. It shows the
revenue history, the current revenue picture, and a view of the future revenue. What is unique about this
presentation is that all revenue figures are calculated in three ways: 1) revenue estimates for 1985, 1986,
1987, 1988, 1989 and 1990 combined and projected out to 1994; 2) revenue per capita figures from 1984 to 1989
projected to 1994; 3) revenue as a percentage of retail sales projected through 1994.

We will explain this table by table. ALL REVENUE FIGURES ARE IN GROSS DOLLARS.

[usces Madia lisvenyce -ctimater As we all know, the FCC got out of the revenue reporting business after 1980.
Thus, the revenue figures for 1984, 85, 86, 87, 88, and 89 are estimated made by Duncan Media. These estimates
were gathered in three ways. The first and best ways to access reports from accounting services in those
markets where revenue data is gathered and reported--for about 90 markets I was successful in ny efforts to get
that data. The second method was to ask broadcasters in each market to give me their best estimate of their
market's revenue. In perhaps 60 markets I was able to gather estimates which I felt confident about. However,
I am always surprised to learn how many broadcasters have no idea how many dollars are available in their own
market. The third method was, when all else failed, to make my own estimate using my knowledge of the market,
along with past performance figures.

1 = : The next step was to calculate a percentage which shows the yearly growth
rate in revenue between 1985 and 1990. In many markets this was simply a matter of calculating a compound
growth rate. In some markets I adjusted the percentage according to my own feelings and intuitions. Such a
change would severely affect future projections so I took the liberty of "flattening" the percentages a bit.
In some other cases, I did not use each of the five years to calculate the percentage. They are so marked.
The reasons are similar to those stated above.

Tpotsomed Sevepus Fe=imster For the years 1991 through 1995 I used the yearly growth rate to project the
market's revenue.

Eowooug, Pese Cunile:  This represents the radio revenue dollars per person in the market's metro. It is
calculated by dividing the total population into revenue figures. The resulting figures are in dollars.

selroiey Jewenys [eas ! The revenue per capita figure is multiplied by the population to derive a total
revenue estimate for each of the years 1991 through 1995. The population estimates are obviocusly very
important to the accuracy. I used estimates supplied by "Sales and Marketing Management - Survey of Buying
Power." Their population estimates are listed in "POPULATION AND DEMOGRAPHIC ESTIMATES" section. The yearly
per capita estimate is multiplied by the yearly population estimate.

Revenus a5 w o =eta'l Salaz: Some radio observers believe this is the most accurate way to project radio
revenue. The percentage is calculated by dividing total radio revenue by total retail sales. The results are
based on the radio revenue for each year (FCC and estimate) and the retail sales for each year as reported in
Sales and Market Management.

Mugp % L 4ES - (03 This figure was calculated by finding an average of the "Revenue as a percentage of retail
sales for the years 1985 through 1990. The result is an estimate of radio revenue for those years. The retail
sales figures are listed in the "POPULATION AND DEMOGRAPHIC ESTIMATES" section and they were also supplied by
"Sales and Marketing Management - Survey of Buying Power."™ S&MM is probably the most reliable "future" data
provider available and I am fortunate to be able to use their data.

MEEE. SEVEMUE SATTHMRTES: These are probably the most important and useful figures in this section. It simply
calculates an average for the three revenue estimates which, as we have discussed, were calculated in three
different ways. This tends to flatten out the figures a bit.

I believe this section provides the most complete and comprehensive revenue estimates available to the radio
industry. The figures must be used with caution, however. They are largely based on past performance and as
every mutual fund prospectus says — past performance does not necessarily guarantee future performance.

So how valuable and reliable are the projections? I feel they are most useful when they are used as a
beginning point for further analysis. I suggest you take these figures and factor in your own knowledge of the
individual markets and any other variables you have knowledge of.

1 have the most confidence in the revenue projections when all three methods of calculation results in similar
figures. However, in some markets, the estimates vary rather drastically.

EE Tt'rlf TE"‘T'&

1990 Revenue Estimates: Normal
1991 - 1995 Revenue Projections: Normal

Confidence levels show you how confident I am about the revenue estimates and projections. There are only two
main levels: Normal or Below Normal. In some cases, I qualified the "Below Normal®™ with a "Slightly" or
"Much."

Below-The-Line Listening Shares: 0.4%

Unlisted Station Listening: 6.4%

Total Lost Listening: 7.8%
Available Share Points: 92.2
Number of Viable Stations: 12
Mean Share Points per Station: 7.68

Median Share Points per Station: 7.6
Revenue Per Avall. Share Point: $437,093
Estimated Revenue for Mean Station: $3,356,877

This table contains several calculations which are used in analyzing a radio market:
Below-the-Line Listening Shares: This shows the percentage of listening which goes to stations which are

located outside the market's metro. The Spring 90 edition of American Radio describes how this figure was
calculated.

JLNTANT S SnhTO MATEET GUTDE
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Dbl tsned Steties " "soepizg: This figure shows the percent of all radio listening which goes to stations not
listed in the rating books. These statlons are primarily college and other non-commercial stations or
commercial stations with too little listening to be included in the rating books.

Total "ot Tlestenl-g:  This shows the listening shares in the market which are usually not available to the
primary commercial stations in the market.

Ivallac e Snare Points: These are the listening shares which are available to the primary commercial stations
in each market. This figure varies greatly from market to market. It is the crucial figqure when calculating

how much revenue 1s available per share point. Many broadcasters just divide total revenue figures by 100 and
say that 1s close enough. The figures shown here are much more accurate.

Humber of Viehle Statisns: This is the number of stations which, in my judgement, are active and viable
competitors for advertising dollars in the market. The other stations are generally those with less than a 1.0
share or stations from small towns far from the metro's principal city. We have been a bit more selective when
it comes to selecting viable stations. In most markets this figure dropped significantly from previous years.
This, in turn, has an influence on the revenue for mean station. This figure is usually much higher thar
previous years.

gn Shars el L t Llan:z The median share for a viable station is provided as a comparison to the mean.
Hevenue Per zvallable Siare Polni: This is calculated by dividing the "Available Share Points" into the 1990

total revenue.
Zatimated Revaspe Jor Mess Stestion:  This is derived by multiplying the "Revenue per Available Share Point” by
the "Mean Share Points per Station.”

These figures provide a good starting point for projecting an individual station's revenue and for estimating
what an average station in the market bills. It tends to underestimate revenue for the top rated stations in
the market which will have an impact on these estimates.

82 86 87 88 89 90 2 92 23 24 92
Total Population (millions) l.18 1.18 1.18 1.19 1.21 1.21 1.22 1.22 1.23 1.24 1.25
Retall sales (billions) 6.2 6.6 7.1 7.6 8.09 8.9 9.9 10.8 11.7 12.4 13.2
This table shows total population and retail sales for each year from 1985 through 1995. We now use only
"Sales and Marketing Management” figures. The figures for 1989 and 1994 are actual figures (or projections) as

provided by "Sales and Marketing Management.” The figures for the other years are projections made by Duncan
Media.

Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels (%)
White 76.5 -15 23.8 12-34 25.7 Non High School
Black 22.0 15-30 28.0 25-54 55.3 Grad: 33.5
Hispanic 1.1 30-50 26.4 55+ 19.0
Other 0.4 50-75 15.8 High School

75+ Grad: 29.6

College 1- 3

years: 16.9

College 4+ years:

The above statistics were provided by Market Statistics.
Housmeha'd Tnoame:  As of 1990 and provided by "Sales and Marketing Management”
Media Age: As of 1990 and provided by SsMM
Media Biucatiean: Based on 1980 Census data updated to 1990.
L [ lupz There is an Important change in this category. Previously we used a figure based on the

median price of homes sold in the market in the previous year. This new figure is based on the estimated
average price of all homes in the market. Generally, this figure is lower than last year.

Egpplatian chunge B384 Gross change in total population based on S&MM projections.
Eprall galas Chapge B9-3: Gross change in retall sales based on SsMM projections.

Eimoee of 3 oor @ 7™ 1 sl iagns: Self explanatory except stations must be viable and have competitive signals
over the market.

Soypnug per BOH: 1990 revenue divided by Average Quarter Hour totals for all listed stations in Spring 90
Arbitron.

COMMERCE AR 5 HEGSIHY
These listings show which companies are headquartered in the market being studlied. The Forbes 500 and Fortune
500 companies show the major corporations. The INC 500 is a listing of the fastest growing small, privately-

owned companies.

The rank of each Fortune 500 company is shown in parenthesis. Most companies in the Fortune 500 would alsc be
listed in the Forbes 500, although I did not list them twice.
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By industry (SIC): By Occupation:
1. Business Services 71,212 (7.6%) Manag/Prof. 251,632 (24.6%)
2. Eating and Drinking Places 69,888 (7.4%) Tech/Sales/Admin 356,166 (34.9%)
3. Wholesale Trade-Durable Service 116,903 (11.4%)
Goods 63,936 (6.8%) Farm/Forest/Fish 9,021 ( 0.9%)
4. (The Top 10 SIC's are listed) Precision Prod 120,851 (11.8%)
Oper/Fabri/Labor 167,162 (16.4%)

Total Metro Employees: 938,701
Top Ten Total Employees: 426,815 (45.5%)

This data is also provided by Market Statistics. The column on the left shows employment by industry/SIC. The
top 10 SIC's are listed. The column on the right shows employment by job description or occupation. Below are
the six occupational classifications and their sub- classifications:

Manageri S

Executive, administrator, and managerial
Officials and administrators, public admin.
Management related occupations

Professional specialty occupations
Engineers and natural scientists
Health diagnosing occupations
Health assessment and treating occupations
Teachers, librarians and counselors

Lot

Pogh=cpal, Sales, snd Ao-i

Health technologies and technicians

Technologists and technicians, except health
Supervisors and proprietors, sales occupations
Sales representatives, commodities and finance
Other sales occupations

Administrative support occupations, including clerical

Computer equipment operations
Secretaries, stenographers, and typists
Financial records processing occupations
Mail and message distribution occupations

Serylos Sooopatlona
Private household occupations

Protective service occupations
Service occupations, except protective and household

L end Tlabing focurazions

Farm operators and managers
Farm workers and related occupations

Zraft _Repals Cooupations

Mechanics and repairs
Construction trades
Precision production occupations

Machine operators and tenders, except precision
Fabricators, assemblers, inspectors, and samplers
Transportation occupations

Material moving equipment operators

Hardlers, equipment cleaners, helpers and laborers

sngF MO CTUE RIOHT-UAKD PRAT GC FACI MARKETS

Lapgess Tocal Janke: Lists the largest banks in each market along with their assets as of July 1989.

Col_pges. ond Jriweraitins: The major colleges and universities in each market are listed along with the number
of students enrolled as of 1989. The source for this information was the Education Directory, Colleges and
Universities.

Miitary Saees: If any significant military installations are present in the market, they are listed on this
table. The number of personnel stationed at the base is also listed. This figure does not include dependents.

Dpens_oyorent: This figure was researched through several government sources. For some markets, there is not
any data available.

S0l HUEIR-25 TREQEMSTCN

Heawsy Aosneyw Tadis Uzers: We surveyed local broadcasters and asked them which local advertising agencies are
the heaviest users of local radio. Those agencies listed were chosen by a consensus of the broadcasters.

We asked broadcasters what were the largest, local accounts in their markets.

Aourops of Renional Dollars: Broadcasters were asked which markets were important sources for regional
dollars.

DLMCARK & AN MARESY GOILE
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dochest DIl g Sations: This feature is certain to be a fascinating, albeit controversial listing. It shows
what Duncan Media believes to be the highest billing stations in each market and their 1990 revenue. Sources
in some markets helped me to a degree--primarily in ranking the station--but I accept full responsibility,
credit, and blame for what is printed.

I used several formulas for estimating the revenue--all of them I consider proprietary. I will tell you that
the formulas include revenue per share point potential, the station's format, and other variables. My goal is
to be within 5% of actual. Let me know how I did.

LDEE I TINE MEDIR

Quer The pir Television: No explanation needed

DRaily Newspapers: The circulation for these papers are as of January 1990. AD means All Day .

Revenue % % of Retail Sales
Television $94, 000, 000 39.3 L0129
Radio 32, 500,000 13.6 .0044
Newspaper 106,000,000 44.3 .0145
Outdocr 6,900,000 2.9 0009
$239, 400,000 .0327

‘maztos:  This table shows the estimated revenue for each of four major advertising vehicles.
The figures are in gross dollars. My confidence levels for radio revenue are high, medium for television, and
low for newspaper and outdoor. Newspaper estimates include retail space, inserts and what I call "Retail
Classified." Retail Classified would be auto advertising and real estate. T would not include perscnals, yard
and garage sales, and other lineage which would be placed by an individual rather than a business. Newspaper
sales do not include the revenue derived from the sale of the paper to subscribers and newsstand sales.

Television estimates are primarily projections based on old FCC data and the NAB's work in compiling TV
revenue.

As I sald, I have a low confidence level with the newspaper and outdoor advertising estimates. 1In general, I
took a national percentage of retail sales for each medium and applied it to each individual market. Local
radio managers and owners were asked for their estimates. Some of them were helpful, but most broadcasters
really don't have any idea what the newspaper bills. My hope is that people will read these pages and make
suggestions about how I can improve the estimates.

The "%" figure is a particular medium's share of the total estimated dollars for all four media. As a broad
and general billing ratio I would offer the following:

TV outbills radio 2 or 3 to 1
Newspaper outbills TV by 30% to 40%

The "% of Retall Sales" shows a medium's revenue as expressed as a percentage of total 1990 retail sales.
Radio's sales are the equivalent of $4.40 per $1,000 of retail sales. TV and newspaper are $12.90 and $14.50
per thousand, respectively. Total advertising on the four media is over $30.00 per thousand dollars of retail
sales. These percentages are higher than normal (except for radio and outdoor which are close to nomal). TV
usually averages around $0.90 per thousand and newspaper around $1.10 per thousand. The total % of Retail
Sales averages anywhere from .0200 to .0290.

dognne bBadlo Transscr.crs: This shows radio sales since 1986. 1In some cases, the sales may never have been

closed for various reasons. They are listed anyway because they still give an indication of station pricing in
the market.

Alsca lanssee Concents: This section contains various odds and ends including footnotes, guotes about the
markets and weather data.

HEESET GUIDE
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AKRON

1990 ARB Rank: 68 1990 Revenue: $13,700,000 Manager's Market Ranking (current): 3.4
1990 MSA Rank: 76 Rev per Share Polnt: $411,411 Manager’s Market Ranking (future) : 3.2
1990 ADI Rank: Cleveland ADI Population per station: 76,785 (7) Duncan's Radio Market Grade: II C+
FM Base Value: $4,500,000 1990 Revenue Change: 3.0% Mathematlcal Market Grade: II C
Base Value % : 32.8% Station Turnover: 36%
REVENUE HISTORY AND PROJECTIONS

85 86 87 88 82 20 )% 92 93 94 2
Duncan Revenue Est: 10.5 11.9 12.7 13.1 13.3 13.7
Yearly Growth Rate (85-90): 5.5% 14.3 15.3 15.9 16.7 17.6
Projected Revenue Estimates:
Revenue per Caplta: 16.23 18.45 19.56 20.15 20.34 20.95
Yearly Growth Rate (85-90): 5.3%
Projected Revenue per Capita: 22.06  23.23 24.46 25.76 27.12
Resulting Revenue Estimate: 14.4 15.1 15.9 16.7 17.5
Revenue as % of Retall Sales: .0029 .0030 .0033 .0033 .0032 .0033
Mean % (85-90): .00317%
Resulting Revenue Estimate: 14.3 14.9 15.5 16.2 16.8

MEAN REVENUE ESTIMATE: 14.3 15.1 152.8 16.2 17.3

POPULATION AND DEMOGRAPHIC ESTIMATES

86 87 a8 82 20 91 92 93 94 2
Total Population (millions): .648 .648 .649 .650 .654 . 654 .652 .651 .649 .647 .647
Retall Sales (billions): 3.7 3.8 3.9 4.0 4.2 4.4 4.5 4.7 4,9 5.1 5.3
Below-the-Line Listening Shares: 52.8% Confidence Levels
Unlisted Station Listening: 13.9%
Total Lost Listening: 66.7% 1990 Revenue Estimates: Slightly below normal
Avallable share Points: 33.3 1991-1995 Revenue Projectlons: Slightly below normal
Number of viable sStations: 5.5
Mean Share Points per Station: 6.1 COMMENTS
Median Share Polnts per Statlon: 5,9
Rev. per Avallable Share Point: $411,411 Managers predict 0% to 3% growth in 1991 . . . Revenue flgures
Estimated Rev. for Mean Station: $2,490,906 include about $400,000 which goes to out of market stations . .
Household Income: $30,618
Median Age: 32.9 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $46,300
Population Change (1989-1994}: -1.1% White 90.1 <15 28.4 12-24 23.5 Non High School
Retall Sales Change (1989-1994): 23.3% Black 8.9 15-30 29.9 25-54 51.5 Grad: 30.5
Number of Class Bor C FM's: 2 + 1 = 3 Hispanic 0.6 30-50 27.5 55+ 25.0
Revenue per AQH: $16,526 Other 0.4 50-75 10.7 High School Grad:
Cable Penetration: Na 75+ 3.5 40.0
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 14.1
COMMERCE AND INDUSTRY College 4+ years:
Important Business and Industrles Fortune 500 Companies Forbes 500 Companles Forbes Largest Private Companies
Rubber Goodyear (32) First BanCorporation of Brenlin Group (252)
Chemicals B.F. Goodrich (169) Ohio Ejison
Plastics GenCorp (204) Roadway Services
Trucking A. Schulman (449)
Bollers
Auto Stampings
Alrcraft Equipment
INC 500 companles Employment Breakdowns
Brenlin Group (252)
By Industry (SIC): By Occupation:
1. Health Sservices 18,693 (9.1%) Manag/Prof. 64,516 (22.7%)
2. Eating and Drinking Places 17,943 (8.8%) Tech/Sales/Admin. 85,810 (30.1%)
3. Fabricated Metal Products 10,611 (5.2%) Service 37,722 (13.3%)
4. Transportation Equipment 9,870 (4.8%) Farm/Forest/Fish 2,383 ( .8%)
5. Machinery except Electrical 8,976 (4.4%) Precision Prod. 37,859 (13.3%)
6. Wholesale Trade-Durable Goods 8,746 (4.3%) Oper/Fabri/Labor 56,187 (19.8%)
7. Rubber & Misc. Plastics Prds. 8,401 (4.1%)
8. Business Services 8,239 (4.0%)
9. Food Stores 6,933 (3.4%)
10. Trucking and Warehousing 6,347 (3.1%)
Total Metro Employees: 205,060
Top 10 Total Employees: 104,759 (51.1%)
prm? =y BT diing
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AKRON

Largest Local Banks Colleges and Universities Military Bases Unemployment

Bank One (1.2 Bil) University of Akron (26,644) Jun 79: 5.5%
First Naticnal Bank (1.9 Bil) Kent State (20, 324) Dec 82: 13.7%
National City Bank (184 Mil) Sep 83: 10.2%

Sep 84: 9.6%
Aug 85: 8.2%
Aug 86: 7.7%

Total Full-Time Students: 31,711 Aug 87: 7.2%
Aug 88: 5.5%
RADIO BUSINESS INFORMATION Jul 89: 4.6%
Jul 90: 4.8%
Heavy Agency Largest Local Source of
Radlo Users Radlo Accounts Regional Dollars Highest Billing Stations
Loos Edwards 1st National Bank Cleveland 1. WKDD-F $3,700, 000
Hesselbart Coca Cola Columbus 2. WONE-F 2,600,000
McDonalds Pittsburgh 3. WKAR 2,300,000
Ohio Edison 4. WNIR-F 2,000,000
Banner Group (Auto) 5. WOMX-F 1,900,000
6. WSLR 700, 000
Major Daily Newspapers AM PM SUN Owner
Akron Beacon-Journal 153, 683 223,082 Knight-Ridder
Best Restaurants Best Hotels Best Golf Courses
Crockers (Steak) Hilton West Firestone
Little Joe's Pub Quaker Square Sharon
COMPETITIVE MEDIA (General) Hilton
Diamond Grill
Major Over the Air Television Tangier
WAKC  Akron 23 ABC  Summit
WBNX  Akron 55
WEAO  Akron 49 PBS

WEATHER DATA
Others - See Cleveland or Canton
NO WEATHER DATA AVAILABLE
See Cleveland for an approximation

Medla Revenue Estimates

% of
Revenue % Retail Sales
Manager's Comments

Television $28,500,000 29.6 .0065
Radlo 13,700,000 14.2 .0033
Newspaper 50,000,000 52.0 .0114
Outdoor 9, 200,000 L (g
$96, 200,000 .0221

*See Miscellaneous Ccmments

NOTE: Use Newspaper and Outdoor estimates with caution. Miscellaneous Comments

* Split ADI with Cleveland and Canton. TV revenue is estimate
of Akron's share. Total TV revenue for ADI is estimated at

$175,000,000
Major Radlo Station Sales Since 1986
1986 WAKR/WONE-F From Group One to DKM NA
1987 WAKR, WONE-F Fram DKM to Summit 516,400,000
1988 WOMX-F (Medina) 4,600,000
1989 WAKR, WONE-F Fram Summit to Ragan Henry 13,000,000
NOTE: Same of these sales may not have been consummated.
DIMZER' Z EACTD MRARKED GUIPE
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ALBANY~-SCHENECTADY-TROY

1990 ARB Rank: 54 1990 Revenue: $21,900,000 Manager’s Market Ranking (current): 3.3
1990 MSA Rank: 62 Rev per Share Point: $259,786 Manager’s Market Ranking (future) : 3.9
1990 ADI Rank: 53 Population per Station: 31,473 (23) Duncan’s Radio Market Grade: II B
FM Base Value: $3,800,000 1990 Revenue Change: 3.3% Mathematical Market Grade: II B-
Base Value % : 17.4% Station Turnover: 18%
REVENUE HISTORY AND PROJECTIONS

85 8e 87 88 89 20 iR 2 X 94 2
Duncan Revenue Est: 15.2 16.3 18.3 20.0 21.2 21.9
Yearly Growth Rate (85-90): 7.6% (assigned rate of 6.2%)
Projected Revenue Estimates: 22.9 24.5 26.0 27.6 29.3
Revenue per Capita: 17.88 19.09 21.43 23.31 24.33  25.43
Yearly Growth Rate (85-90): 7.3%
Projected Revenue per Capita: 27.29 29.28 31.42 33.711 36.16
Resulting Revenue Estimate: 23.5 25.3 27.3 29.3 31.5
Revenue as % of Retall sales: .0030 .0030 .0033 .0032 .0030 .0030
Mean % (85-90): .00308%
Resulting Revenue Estimate: 23.7 25.6 27.4 29.6 31.1

MEAN REVENUE ESTIMATE: 23.4 25.1 26.9 28.8 30.6

POPULATION AND DEMOGRAPHIC ESTIMATES

8e 87 88 89 20 2 2 X 94 2
Total Population (millions): .850 .854 .854 .858 .859 .861 .863 .865 .868 .870 .872
Retail Sales (billions): 5.0 5.4 5.7 6.25 7.0 7.4 7.7 8.3 8.9 9.6 10.1
Below-the-Line Listening Shares: 0.7% Confidence Levels
Unlisted Station Listening: 15.0%
Total Lost Listening: 15.0% 1990 Revenue Estimates: Normal
Available Share Points: 84.3 1991-1995 Revenue Projections: Normal
Number of Viable Stations: 12
Mean Share Points per Station: 7.0 COMMENTS
Median share Points per Station: 6.4
Rev. per Avallable Share Point: $259,786 Market reports to local accountant . . . Managers predict 1% to 5%
Estimated Rev. for Mean Station: $1,818,502 growth in 1991
Household Income: $34,434
Median Age: 34.3 years Ethnic Income Age Education
Median Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $39,700
Population Change (1989-1994): 1.2% White 93.3 <15 25.3 12-24 22.1 Non High School
Retail Sales Change (1989-1994): 36.3% Black 3.6 15-30 29.1 25-54 49.3 Grad: 30.3
Number of Class B or C FM's: § Hispanic 1.1 30-50 26.9 55+ 28.6
Revenue per AQH: $20,277 Other 2.0 50-75 14.1 High School Grad:
Cable Penetration: 65.7% 75+ 4.6 36.5
The above information 1s provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 15.3
COMMERCE AND INDUSTRY College 4+ years:
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Government Key Corp. Golub (174)
Financial
Food Products
Electrical Equipment
Abrasive Products
Asbestos Products
Turbines
INC 500 Companies Employment Breakdowns
Golub (174) By Industry (SIC): By Occupation:
1. Health Services 29,935 (11.1%) Manag/Prof. 92,130 (25.3%)
2. Eating and Drinking Places 17,878 ( 6.6%) Tech/Sales/Admin. 126,133 (34.7%)
3. Business Services 14,791 ( 5.5%) Service 49,281 (13.5%)
4. Educational Services 12,731 ( 4.7%) Farm/Forest/Fish 5,270 ( 2.5%)
5. Food Stores 11,852 ( 4.4%) Precision Prod. 38,430 (10.5%)
6. Wholesale Trade-Durable Goods 10,970 ( 4.1%) Oper/Fabri/Labor 52,654 (14.5%)
7. Miscellaneous Retail 9,220 ( 3.4%)
8. Social Services 8,516 ( 3.2%)
Total Metro Employees: 270, 310
Top 10 Total Employees: 132,599 (49.1%)
b LY 71 - =
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ALBANY — SCHENECTADY -~ TROY

Largest Local Banks Colleges and Universities Military Bases Unemployment
Key Bank (2.4 Bil) SUNY-Albany (15,938) Jun 79: 4.6%
Norstar Bank (3.9 Bil) Rensselaer Polytech (6,811) Dec 82: 7.3%
Union National (215 Mil) Sep 83: 6.2%
Trustco Bank - Schen. (763 Mil) Sep 84: 5.4%
Aug 85: 5.5%
Aug 86: 4.7%
Total Full-Time Students: 55,034 Aug 87: 3.5%
Aug 88: 3.4%
RADIO BUSINESS INFORMATION Jul 89: 3.7%
Highest Billing Stations Jul 90: 3.3%
Heavy Agency Largest Local Source of 1. WPYX-F $4,400,000
Radio Users Radio Accounts Regional Dollars 2. WGY 3,800,000
3. WGNA A/F 3,000,000
Marino McDonalds New York 4. WKLI-F 2,600,000
Beckman Prime Shopper Markets 5. WFLY-F 2,000,000
Schurr & Jackson Ssmith Pontiac 6. WROW A/F 1,950,000
Wolkcas Macy's 7. WTRY 1,200,000
Shop N Save 8. WQBK-F 1,000,000
9. WGY-F 900, 000
10. WOBK 600,000
Major Daily Newspapers AM PM SUN Owner
Albany Times-Union 105, 306 168,915 Hearst
Albany Knickerbocker-News 28,927 Hearst
Troy Times Record 41,815 45,522 Ingersoll
Schenectady Gazette 68,863
Best Restaurants Best Hotels Best Golf Courses
Jacks (Seafood) Desmond Americana Albany CC
Laserre (French) Albany Marriott Saratoga Park
COMPETITIVE MEDIA Albany Hilton
Major Over the Alr Television
WNYT  Albany 13 NBC Viacom
WRGB  Schenectady 6 CBS Freedom Newspapers
WIEN  Albany 10 ABC Young
WMHX Schenectady 45 PBS WEATHER DATA
WXXA  Albany 23 Fox Heritage
WMHT  Schenectady 17 PBS Elevation: 275
Annual Precipitation: 36.5 in.
Annual Snowfall: 65.7 in.
BAverage Windspeed: 8.8 (S)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 30.4 83.9 58.1
Media Revenue Estimates Avg. Min. Temp: 12.5 60.1 37.1
% of Average Temp: 21.5 72.0 47.6
Revenue % Retail Sales
Radio Revenue Breakdown
Television $59,000, 000 36.0 .0080 National - 29%
Radio 21,900,000 13.4 .0030 Local - 1%
Newspaper 77,500,000 47.3 .0105
Outdoor 5. 600,000 3.4 0008 Miscellaneous Comments
$164,000,000 .0223
NOTE: Use Newspaper and Outdoor estimates with caution. Manager's Comments
"Though conservative and slow to grow, this is still a good
market.”
Major Radio Station Sales Since 1986
1986 WTRY, WPYX-F Sold to Merv Griffin 15,000,000
1986 WGNA-F 4,500,000
1987 WROW A/F From JAG to Wilkes-Schwartz NA
1987 WHAZ 300,000
1987 WWCN 615,000
1987 WPTR, WFLY 7,500,000
1987 WWWD 160,000
1988 WOKO, WGNA-F sold to Barnstable 6,750,000
1988 WQBK A/F 2,900,000
1988 WCSS (Amsterdam) 900, 000
1989 WNJR-F (Rotterdam) 2,900,000
1989 WKAJ, WQQY-F (Saratoga Spgs) 2,250,000
1989 WKOL A/F (Amsterdam) Sold by Sage 1,500,000
1990 WABY/WKLI-F From Premiere to Bendat 800,000 (E)
NOTE: Some of these sales may not have been consummated.
DlNCAK s BALTO MARKEET GIFIEE
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ALBUQUERQUE
1990 ARB Rank: 78 1990 Revenue: $18,000,000 Manager's Market Ranking (current): 2.3
1990 MsSA Rank: 99 Rev per Share Point: $196,937 Manager's Market Ranking (future) : 3.0
1990 ADI Rank: 51 Population per Statlion: 18,392 (25) Duncan's Radio Market Grade: II D
FM Base Value: $1, 500,000 1990 Revenue Change: -3.2% Mathematical Market Grade: IID
Base Value % : 8.3% Statlon Turnover: 28.6%
Pt % O PED TICNS
85 86 87 a8 89 20 9 22 23 94 25
Duncan Revenue Est: 14.9 15.9 16.6 17.8 18.6 18.0
Yearly Growth Rate (85-90): 3.5% (asslgned rate of 5.5%)
Projected Revenue Estimates: 18.8 19.9 21.0 22.1 23.4
Revenue per Caplta: 28.39 31.75 34.09 35.81 36.18 35.50
Yearly Growth Rate (85-90): 4.7%
Projected Revenue per Caplta: 37.17 38.92 40.74 42.66 44.66
Resulting Revenue Estimate: 19.1 20.4 21.7 23.0 25.4
Revenue as % of Retall Sales: .0049 .0051 .0053 .0051 .0048 .0045
Mean % (85-90): .00465% (89-90 only)
Resulting Revenue Estimate: 20.0 21.4 23.3 25.1 26.5
MEAN REVENUE ESTIMATE: 19,3 20,6 22.0 23.4 25,1
POPULATION AND DEMOGRAPHIC ESTIMATES
86 87 a8 89 20 9 22 23 94 95
Total Population {(millions): .470 .477 .487 .497 .503 .507 .514 .524 .533 .545 .550
Retall sales (blllions): 2.9 3.0 3.1 3.5 3.8 4.0 4.3 4.6 5.0 5.4 5.7
Below-the-Line Listening Shares: 0.0% Confldence Levels
Unlisted Station Listening: B8.68%
Total Lost Listening: 8.6% 1990 Revenue Estimates: Normal
Avallable share Polnts: 91.4 1991-1995 Revenue Projectlions: Normal
Number of viable Statlons: 14
Mean Share Polnts per Statlon: 6.5
Median Share Polnts per Station: 4.7 COMMENTS -~ *See Below
Rev. per Avallable Share Polint: $196, 937
Estimated Rev. for Mean Station: $1,280,090
Household Inccme: $27,783
Median Age: 31.1 years Ethnic Income Age Education
Median Education: 12.8 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $55,300

Population Change (1989-1994): 8.3% White 60.3
Retall sales Change (1989-1994): 40.8% Black 2.0
Number of Class B or C FM's: 9 + 3 = 12 Hispanic 37.7
Revenue per AQH: $23,468 Other -_

Cable Penetration: 47%

<15
15-30
30-50
50-75
75+

32.2
31.6
23.2
9.3
3.7

12-24 24.1
25-54 55.0
55+ 20.8

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

COMMERCE AND INDUSTRY

Important Buslness and Industries

Transportation
Tourism
Research
Electronics
Mllitary
*COMMENTS:

Fortune 500 Companles

Forbes 500 Companles

Forbes Larges

Sunwest Financial Services

Non High School
Grad: 24.2

High School Grad:

College 1-3 years:
1

College 4+ years:

t Private Companies

Market reports to Mlller, Kaplan...4 or 5 low-revenue stations do not cooperate so
I made estimates for them . . . managers predict 0% to 4% revenue increase in 1991
Retalls sales and revenue-per-capita flgures are high because Santa Fe and Los Alamos
stations are included in revenue but their "home counties"™ are not inciuded in retail
sales and population base . . .

INC 500 Companies Employment Breakdowns

Geoscience Consultants
(169)

Advanced Sciences (274)

Sunsoft (414)

Industry (SIC):

o]
>

Business Services

Eating and Drinking Places
Health Services

Special Trade Contractors
Wholesale Trade-Durable Goods
General Building Contractors
Mlscellaneous Retail
Mlscellaneous Services
Electric & Electronic Equip.
Food Stores

O WU LW N
DA T

[y

Total Metro Employees:
Top 10 Total Employees:

Ter Y114 -
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17,794
15,909
13,302
10,639
8,745
5,951
5,317
5,198
5,074
5,035

174,396
92,964

30

2.9%)

(53.3%)

By Occupation:

Manag/Prof.
Tech/Sales/Admin.
Service
Farm/Forest/Fish
Precision Prod.
Oper/Fabri/Labor

53,430 (27.2%)
68,252 (34.7%)
24,617 (12.6%)
2,117 (1.1%)
24,637 (12.5%)
23,385 (11.9%)
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ALBUQUERQUE
Largest Local Banks Colleges and Unlversities Military Bases Unemployment
First Interstate (496 Mil) Unlversity of New Mexico (26,079) Jun 79: 6.3%
First National Bank of Unlversity of Albuquerque (1,181) Dec 82: 8.3%
Albuquerque (1.3 Bil) Sep 83: 8.7%
Sunwest Bank (1.8 Bil) Sep 84: 6.4%
Western Bank (120 Mil) Aug 85: 6.9%
Aug 86: 6.4%
Total Full-Time Students: 16,263 Aug 87: 6.3%
Aug 88: 6.5%
RADIO BUSINESS INFORMATION Highest Billing Stations Jul 89: 5.1%
1. KKOB $3,400,000 Jul 90: 6.6%
Heavy Agency Largest Local Source of 2. KRST A/F 3,300,000
Radio Users Radio Accounts Reglonal Dollars 3. KKOB-F 3,000,000
4. KZRR A/F 2,100,000
Rick Johnson McDonalds Phoenix 5. KKSS-F 1,200,000
Group West Rich Ford El Paso 6. KZKL-F 900,000
Woolcott Coca Cola Denver 7. KQEO/KMGA-F 700,000
West Coast Sound Salt Lake City 8. KKJY-F 600,000
Safeway 9. KFMG-F 520,000
10. KLSK-F 475,000
11. KOLT-F 460,000
12. KHFM-F 380,000
13. KIVA-F 325,000
Major Dally Newspapers AM PM SUN Owner
Albuquerque Journal 121,396 159,362 Scripps—Howard
Albuquerque Tribune 40,987 Scripps—Howard
Best Restaurants Best Hotels Best Golf Courses
Andres Marriott Unlv. of New Mexico
Ranchers Club La Posada (South)
COMPETITIVE MEDIA Al Monte's Ramada Classic Rio Rancho
Scalo Cochitl Lake
Major Over the Alr Television Stephens Arroyo del Oso
Four Hills CC
KGGM  Albuquerdque 13 CBs
KGSW  Albuquergque 14 Fox Providence Journal
KNME  Albugquerque 5 PBS Unlversity of New Mexico WEATHER DATA
KOAT Albuquerque 7 ABC Pulitzer
KOB Albuquerque 4  NBC Hubbard Elevation: 5311
KNMZ  Santa Fe 2 Sunbelt Annual Precipitation: 8.33 in.
KLUZ  Albuquergque 41 Hallmark Annual Snowfall: 10.7 in.
Average Windspeed: 9.0 (SE)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 46.9 92.2 70.0
Media Revenue Estimates Avg. Min. Temp: 23.5 65.2 43.5
% of Average Temp: 35.2 78.7 56.8
Revenue % Retall Sales
Radio Revenue Breakdown
Television $55,700,000 41.0 .0139
Radio 18,000,000 13.3 .0045 National 18.5%
Newspaper 58,500,000 43.1 .0146 Network 1.3%
Outdoor 3, BOO QG v CEaa Local 80.2%
$135,800, 000 .0339 Trade equals 18% of local (up 1% in 1990)
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

1986 KRKE A/F Sold
1986 KOB A/F From
1987  KKJY-F

1987 KRZY/KRST-F Sold
1987 KKOB A/F From
1987 KIVA-F (Santa Fe) Sold
1987 KHFM-F

1988  KZIA/KZKL-F

1988 KZSS, KZRR-F Sold
1988 KNMQ-F (Santa Fe) Sold
1988 KR2Y, KRST-F From
1989 KLSK-F (Santa Fe}

1989  KKOB/AF From
1990 KMIO-F (Espanola) From
1990  KQEO/KMGA-F From
1990  KQEO/KMGA-F From
1990 KZKL A/F

1990 KOLT-F (Santa Fe)
NOTE: Same of these sales may

Miscellaneous Comments

Manager's Comment

"As KKOB declines and KOLT makes inroads on KRST,

the domination

of Albuquerque by a few "point gobblers™ will lessen and the
artificlally low cost-per~point will increase."

by Compass 3,150,000
Hubbard to Price Comm. 16,500,000 "Too many signals in this market make it a buyer's dream
and a seller's nightmare . . ."
3,300,000
to Wagon Traln 5,200,000

Price to Fairfleld NA

tactics at KKOB."

"CPP's dropped 40% in 1990 due to Price's "scortched—-earth”

By Constant 1,900,000
850, 000
1,870,000
to Anchor 4,400,000
to Sun Media 2,300,000
Wagontrain to Commonwlth 8,100,000
2,000,000
Fairmont to Fritzinger 20,000,000 (cancelled)
Holt to Bill Sims 400,000
Penn to Unistar 1,500,000 (E)
Unistar to Spacecom 1,500,000
1,300,000
1,000,000
not have been consummated.
DLMEAR! S FADTO MNRKET GUIDE
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ALLENTOWN-BETHLEHEM

1990 ARB Rank: 64 1990 Revenue: $16,500,000 Manager's Market Ranking (current): 3.5
1990 MsA Rank: 71 Rev per Share Point: $226, 648 Manager's Market Ranking (future) : 4.0
1990 ADI Rank: Philadelphia ADI Population per Station: 41,114 (14) Duncan's Radio Market Grade: II B
FM Base Value: $3,900,000 1990 Revenue Change: 4.5% Mathematical Market Grade: II B
Base Value % : 23.6% Station Turnover: 12.5%
REVENUE HISTCRY AND PROJECTIONS
83 86 87 88 89 20 21 22 23 24 22
Duncan Revenue Est: 11.8 12.7 13.8 15.0 15.8 16.5
Yearly Growth Rate (85-90): 6.9% (assigned rate of 6.1%)
Projected Revenue Estimates: 17.3 18.5 19.6 20.8 22.1
Revenue per Capita: 17.96 19.24 20.76 22.26 23.09 24.01
Yearly Growth Rate (85-90): 5.9%
Projected Revenue per Capita: 25.42  26.93 28.52 30.20 31.98
Resulting Revenue Estlimate: 17.5 18.7 20.0 21.4 22.7
Revenue as % of Retall sales: .0031 .0030 .0032 .0035 .0031 .0030
Mean % (85-90): .00315%
Resulting Revenue Estimate: 17.9 19.2 20.4 21.4 22.4
MEAN REVENUE ESTIMATE: 17.6 18.8 20.0 21.2 22.4
POPULATION AND DEMOGRAPHIC ESTIMATES
86 87 a8 89 20 21 22 23 24 22
Total Population (millions): .657 .661 .665 .674 .684 .687 . 690 .695 .701 .709 L711
Retail Sales (billions): 3.8 4.0 4.3 4.6 5.1 5.4 5.7 6.1 6.5 6.8 7.1
Below-the-Line Listening Shares: 16.3% Confidence Levels
Unlisted Station Listening: 10.9%
Total Lost Listening: 27.2% 1990 Revenue Estimates: Below Normal
Available Share Points: 72.8 1991-1995 Revenue Projections: Below Normal
Number of Viable Stations: 8
Mean Share Points per Station: 9.1 COMMENTS
Median share Points per Station: 8.8
Rev. per Available Share Point: $226,648 Managers predict 3% to 5% revenue increase in 1991 . . . As usual I
Estimated Rev. for Mean Statlion: $2,062,500 recelved very poor cooperation from managers in this market . . .
Household Income: $33,734
Median Age: 35.9 years Ethnic Income Age Education
Median Education: 12.3 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $44,100
Population Change (1989-1994): 3.6% White 96.3 <15 24.5 12-24 20.4 Non High School
Retail sales Change (1989-1994): 33.0% Black 1.4 15-30 28.7 25-54 50.0 Grad: 36.8
Number of Class B or C FM's: 5 Hispanic 2.3 30-50 28.7 55+ 29.5
Revenue per AQH: $18,436 Other —_— 50-75 13.9 High School Grad:
Cable Penetration: NA 75+ 4.2 39.4
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 11.1
COMMERCE AND INDUSTRY College 4+ years:

Important Business and Industries

Electronics
Steel

Textiles

Trucks and Buses
Chemicals
Clothing

INC 500 companies

[oRtRoc i S N NS NN S ‘%J
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—
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Fortune 500 Companies

Bethelehem Steel (82)
Alr Products & Chemica
(176)

Mack Trucks {199)

Employment Breakdowns

Industry (SIC):

Forbes 500 Companies

Forbes Largest Private Companles

Pennsylvania Power & Light
1s Union Pacific

Health Services 19,825
Apparel & Other Textile Prds. 15,972
Eating and Drinking Places 13,617
Business Services 9,618
Food Stores 8,289
Electric & Electronic Equip. 7,974
Speclal Trade Contractors 6,988
Wholesale Trade-Durable Goods 6,868
Educational Services 6,614
Miscellaneous Retail 6,159

Total Metro Employees: 219,657

Top 10 Total Employees: 101,924

32

(9.0%)
(7.3%)
(6.2%)
(4.4%)
(3.8%)
(3.6%)
(3.2%)
(3.1%)
(3.0%)
(2.8%)

(46.4%)

By Occupation:

Manag/Prof.

Tech/Sales/Admin.

Service

Farm/Forest/Fish

Precision Prod.

Oper/Fabri/Labor

55,636
77,178
32,595

3,560
39,040
79,052

(19.4%)
(26.9%)
(11.3%)
( 1.3%)
(13.6%)
(27.5%)
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ALLENTOWN - BETHLEHEM

Largest Local Banks Colleges and Universities Military Bases Unemployment
Meridian Bank (7.8 Bil) Lehigh (6,280) Jun 79: 6.5%
Merchants Bank (1.8 Bil) Lafayette (2,332) Dec 82: 12.5%
First Valley Bank - Mulenberg (2,185) Sep 83: 10.6%
Bethlehem (752 Mil) Sep 84: 9.3%

Bug 85: 8.3%
Aug 86: 6.2%

Total Full-Time Students: 15,748 Aug 87: 4.9%
Aug 88: 3.5%
RADIO BUSINESS INFORMATION Highest Billing Stations Jul 89: 4.7%
Jul 90: 5.7%
Heavy Agency Largest Local Source of 1. WLEV-F $4,200,000
Radio Users Radio Accounts Regional Dollars 2. W2Z0-F 3,000,000
3. WFMZ-F 2,100,000
Ackley McDonalds 4, WAEB-F 2,000,000
Lieberman Levitz Furniture S. WHXT-F 1,600,000
Van Scoy Jewelers 6. WXKW 900,000
7. WAEB 800,000
8. WEST 400,000
9. WEEX 300,000
10. WKAP 250,000
Major Daily Newspapers AM PM SUN Owner
Allentown Call 137,634 183,325 Times-Mirror
Bethlehem Globe-Times 20,228 Thomson
Best Restaurants Best Hotels Best Golf Courses
Appenino’'s (Italian) Hamilton Plaza Saucon Valley (Grace)
Michael Shorts (Steak) Allentown Hilton
COMPETITIVE MEDIA Hamilton Plaza (Gourmet) Hotel Bethlehem

Major Over the Air Television

See Philadelphia

WEATHER DATA

NO WEATHER DATA AVAILABLE

Media Revenue Estlimates

% of
Revenue % Retail Sales
Miscellaneous Comments

Television $28, 300,000 29.1 .0052
Radio 16,500,000 17.0 .0030 * part of Philadelphia ADI. TV revenue is estimate of Allentown-
Newspaper 48,600,000 50.0 .0090 Bethlehem's contribution to the total TV revenue for ADI.
Outdoor 3,800,000 3.9 .0007

$97,200,000 .0179

*See Miscellaneous Comments
NOTE: Use Newspaper and Outdoor estimates with caution. Manager's Comment

Major Radio Station Sales Since 1986

1986 WEST, WLEV-F From Sound to Eastern 5,700,000
1988  WKAP Sold to Holt 1,100, 000
1988  WEST, WLEV-F Sold by Eastern NA

1989 WEEX/WQQQ-F From Wilkes-Schwartz to Roth 10,100,000

NOTE: Some of these sales may not have been consummated.

i1 [Eh 1 [GE
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AMARILLO
1990 ARB Rank: 179 1990 Revenue: $5,400,000 Manager's Market Ranking (current): 2.2
1990 MSA Rank: 206 Rev per Share Polnt: $64,826 Manager's Market Ranking (future) : 2.7
1990 ADI Rank: 118 Population per Station: 11,521 (14) Duncan's Radlo Market Grade: -——-
FM Base Value: $1,100,000 1990 Revenue Change: -8.0% Mathematical Market Grade: IV D
Base Value % : 20.4% Station Turnover: 10%
REVENUE HISTORY AND PROJECTIONS
82 86 87 £8 89 20 1 2 23 24 20
Duncan Revenue Est: 5.9 5.7 6.0 5.4 5.9 5.4
Yearly Growth Rate (85-90): Negative (assigned rate of 4.5%)
Projected Revenue Estimates: 5.6 5.9 6.1 6.4 6.7
Revenue per Caplta: 29.94 28.22 30.30 27.40 29.94 27.13
Yearly Growth Rate (85-90): Negatlive (assigned rate of 5.0%)
Projected Revenue per Capita: 28.49  29.91 31.41 32.98 34.63
Resulting Revenue Estimate: 5.7 6.1 6.4 6.8 7.2
Revenue as % of Retail Sales: .0039 .0036  .0037 .0033 .0034 .0029
Mean % (85-90): .0032% (assigned)
Resulting Revenue Estimate: 6.0 6.9 7.3 7.8 8.5
MEAN REVENUE ESTIMATE: 5.8 6.3 6.6 2.0 1.5
POPULATION AND DEMOGRAPHIC ESTIMATES
82 86 87 £8 89 20 a 2 23 24 20
Total Population (millions): .197 .198 .198 .197 .197 .199 .201 .203 .205 .207 .209
Retall Sales (billlons): 1.50 1.57 1.60 1.64 1.75 1.85 1.99 2.16 2.31 2.45 2.66
Below-the-Line Listening Shares: 0.0 Confidence Levels
Unlisted Station Listenling: £.7%
Total Lost Listening: 16.7% 1990 Revenue Estimates: Normal
Avallable Share Points: 83.3 1991-1995 Revenue Projectlions: Normal
Number of Viable Stations: 10
Mean Share Points per Station: 8.3 COMMENTS
Median Share Points per Station: 8.7
Rev. per Available Share Point: $64, 826 Managers predict 0% to 2% revenue increase in 1991 . . . Market
Estimated Rev. for Mean Statlon: $538,056 reports to Miller, Kaplan . . . Nelther KESE nor KHWK participate
so estimates were made . . .
Household Income: $30,603
Medlan Age: 31.8 years Ethnic Income Age Education
Median Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $33,700
Population Change (1989-1994): 5.2% White 86.5 <15 28.9 12-24 23.1 Non High School
Retall sales Change (1989-1994): 40.1% Black 4.6 15-30 31.0 25-54 53.8 Grad: 30.6
Number of Class B or C FM's: 7 Hispanic 8.9 30-50 25.1 55+ 23.0
Revenue per AQH: $25,116 Other O 50-75 10.4 High School Grad:
Cable Penetration: 66% 75+ 4.6 e
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 20.9
COMMERCE AND INDUSTRY College 4+ years:
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Petrochemicals Southwestern Public Service
Transportation
Agribusiness
Munitions
INC 500 Companies Employment Breakdowns
Enreco (236) By Industry (SIC): By Occupation:
1. Eating and Drinking Places 6,154 (9.6%) Manag/Prof. 17,226 (20.6%)
2. Health Services 3,763 (5.8%) Tech/Sales/Admin, 26,764 (32.0%)
3. Food and Kindred Products 3,729 (5.8%) Service 11,031 (13.2%)
4. Fabricated Metal Products 3,624 (5.6%) Farm/Forest/Fish 1,552 (1.9%)
5. Wholesale Trade-Durable Goods 3,491 (5.4%) Precision Prod. 12,801 (15.3%)
6. Wholesale Trade-Nondurable Gds 2,789 (4.3%) Oper/Fabri/Labor 14,242 (17.0%)
7. Buslness Services 2,719 (4.2%)
8. Special Trade Contractors 2,691 (4.2%)
9. General Merchandise Stores 2,238 (3.5%)
10. Food Stores 2,230 (3.5%)
Total Metro Employees: 64,388
Top 10 Total Employees: 33,428 (51.9%)
g b - Edn =]
Copyright 1991 34


www.americanradiohistory.com

I
i

Best Golf Courses

AMARILLO
Largest Local Banks Colleges and Universities Military Bases Unemployment
Amarillo Natlonal (679 Mil) West Texas State (6,474) Jun 79: 4,.3%
First National (755 Mil) Amarillo College {6,151) Dec 82: 5.6%
Texas American (235 Mil) Sep 83: 4.9%
Texas Commerce (159 Mil) Sep 84: 4.2%
Aug 85: 5.8%
Aug 86: 6.6%
Total Full-Time Students: 6,461 Aug 87: 6.4%
Aug 88: 5.4%
RADIO BUSINESS INFORMATION Jul 89: 5.9%
Jul 90: 5.3%
Heavy Agency Largest Local Source of
Radlo Users Radio Accounts Regional Dollars Highest Billing Stations
DB & A Boots & Jeans Dallas 1. KIXZ/KMML-F $1, 000,000
Holland, Merriman Coca Cola Lubbock 2. KGNC 800,000
Food Emporium Oklahama City 3. KQIZ-F 700, 000
Albuguerque KMLT-F 700,000
5. KLSF-F 620,000
6. KDJW A/F 500, 000
Major Daily Newspapers AM PM SUN Owner
Amarillo Globe-Times 22,153 Morris
Amarillo News 42,809 Morris
Amarillo News-Globe 73,389 Morris
Best Restaurants Best Hotels

COMPETITIVE MEDIA

Major Over the Air Television

KAMR Amarillo 4 NBC Cannan Comm
KCIT Amarillo 14 Fox Ralph Wilson
KFDA  Amarillo 10 CBS Lawton Cablevision
KVII  Amarillo 7 ABC Marsh
KACV  Amarillo 2 PBS
Media Revenue Estimates
% of
Revenue % Retall Sales

Television s14, 600,000 35.8 .0079
Radlo 5,400,000 13.2 .0029
Newspaper 19,400,000 47.5 .0105
Outdoor 1,400,000 3.4 0008

$40,800, 000 .0221

NOTE:

Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

1987 KQIZ-F

1987 KLSF-F

1988 KPUR, KHWK-F (Canyon)
1988 KAKS A/F (Canyon)
1990 KLSF-F

1990 KPUR

NOTE:

50ld to First Slerra
Sold to Bakcor

Sold to Holder
48% Sold

From Bakcor to Adams, Jr.

Great Escape
Plazz

Fifth Season
Kingston

Harvey House

WEATHER DATA

Elevation: 3604
Annual Precipitation: 20.49 in.
Annual Snowfall: 14.30 in.
Average Windspeed: 13.70

JAN JUL

Avg. Max. Temp:
Avg. Min. Temp:
Average Temp:

Radlo Revenue Breakdown
Local 84.7%
National 15.3%

Miscellaneous Comments

Manager's Comment

1,800,000 (E)
3,100,000 (E)

1,150,000
1,450,000

1,500,000 (E)
500,000

Some of these sales may not have been consummated.
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1990 ARB Rank: 168
1990 MSA Rank: 199
1990 ADI Rank: None
FM Base Value: N/A
Base Value % : N/A

REVENUE HISTORY AND PROJECTIONS

Duncan Revenue Est:

Yearly Growth Rate (85-90): 2.6% (Asslgned rate of 5.7%)

Projected Revenue Estimates:

Revenue per Caplta:
Yearly Growth Rate (85-90): 2.2%
Projected Revenue per Capita:

ANCHORAGE
1990 Revenue: $9,600,000 Manager's Market Ranking (current): 2.9
Rev per Share Point: $108,108 Manager's Market Ranking (future) : 3.5
Population per Station: 10,623 (17) Duncan's Radlo Market Grade: -—-
1990 Revenue Change: 16.0% Mathematical Market Grade: v A
Station Turnover: 22%
85 8¢ 87 88 £9 20 a 2 23 24 2
9.0 9.7 8.5 8.1 8.3 9.6
10.3 11.0 11.6 12.3 13.0

40.00 42.73 38.29 36.32 37.72 43.24

(Assigned rate of 5.0%)

45.40 47.67 50.05

52.56  55.19

Resulting Revenue Estimate: 10.3 11.1 11.9 12.8 13.5
Revenue as % of Retail Sales: .0043 .0049 .0043 .0039 .0036 .0038
Mean % (85-90): .0037% (asslgned)
Resulting Revenue Estimate: 10.0 11.1 11.8 13.0 14.1
MEAN REVENUE ESTIMATE: 10,2 11.1 1 12.7 13.5
POPULATION AND DEMOGRAPHIC ESTIMATES
8¢ 87 88 89 20 a 1 23 24 22
Total Population (millions): .225 .227 .222 .223 .220 .222 .227 .232 .237 .243 .245
Retall Sales (billions): 2.1 2.0 2.0 2.1 2.3 2.5 2.7 3.0 3.2 3.5 3.8
Below-the-Line Listening Shares: 0.0 Confldence Levels
Unlisted Statlon Listening: 11.2%
Total Lost Listening: 11.2% 1990 Revenue Estimates: Normal
Available Share Polnts: 88.8 1991-1995 Revenue Projections: Normal
Number of Viable Statlons: 13.5
Mean Share Polints per Station: 6.6 COMMENTS
Medlan share Polnts per Station: 5.2
Rev. per Avallable Share Polint: $108,108 Market now reports to Miller, Kaplan . . .
Estimated Rev. for Mean Station: $711,110
Household Income: $42,140
Medlan Age: 28.7 years Ethnic Income Age Education
Medlan Educatlion: 13.0 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $89,100

Population Change (1989-1994): 10.4%
Retail Sales Change (1989-1994): 53.7%

Number of Class B or C FM's: 10
Revenue per AQH: $35,688
Cable Penetration: 84%

COMMERCE AND INDUSTRY

Important Business and Industries

Government
Tourism
0il and Gas
Fishing

Non High School

High School Grad:

White 85.8 <15 18.2 12-24 25.2
Black 4.8 15-30 23.6 25-54 66.6 Grad: 11.7
Hispanic 2.9 30-50 24.9 55+ 8.2
Other 6.5 50-75 22.6
75+ 10.7

The above information 1s provided through the courtesy of
Market Statistics, a division of Bill Communications.

Fortune 500 Companies

Forbes 500 Companies

College 1-3 years:
2

College 4+ years:

Forbes Largest Private Companies

INC 500 Companies

' i -— =
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Employment Breakdowns
By Industry (SIC):

Eating and Drinking Places
Health Services

Business Services

Food Stores

Wholesale Trade-Durable Goods
Transportation by Alr

Special Trade Contractors
Miscellaneous Services
Wholesale Trade-Nondurable Gds
Hotels and Other Lodging Plcs

CWO IR D WN

Total Metro Employees:
Top 10 Total Employees:

By Occupation:

7,912 (9.9%) Manag/Prof. 23,697
5,253 (6.6%) Tech/Sales/Admin. 27,850
4,833 (6.0%) Service 9,721
3,765 (4.7%) Farm/Forest/Fish 532
3,465 (4.3%) Precision Prod. 8, 650

3,332 (4.2%)
3,313 (4.1%)
2,983 (3.7%)
2,641 (3.3%)
2,581 (3.2%)

Oper/Fabri/Labor 7,304

80,077

40,078 (50.0%)

36
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ANCHORAGE

Largest Local Banks Colleges and Universities
Alliance Bank (470 Mil)

First National (955 Mil)

Key Bank (624 Mil)

National Bank of AK (1.5 Bil)

Anchorage CC (6,649)

Total Full-Time Students:

RADIO BUSINESS INFORMATION
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Reglional Dollars
Bradley Coca Cola Seattle
Mystrom Pepsi Portland
Frost & Friends Nerlands Falrbanks

Alascom

Anchorage Nissan
Major Dally Newspapers AM PM SUN
Anchorage News 57,976 74,857
Anchorage Times 32,7711 40,730

COMPETITIVE MEDIA

Major Over the Alr Television

KAKM  Anchorage 7 PBS
KIMO  Anchorage 13 ABC Alaska Broadcasting
KTBY Anchorage 4
KTUU  Anchorage 2 NBC
KIVA  Anchorage 11 CBS Northern TV
Media Revenue Estimates
% of
Revenue % Retall Sales
Television $22,200,000 35.6 .0089
Radio 9,600,000 15.4 .0038
Newspaper 29,500,000 47.4 .0118
Outdoor 3. GO0, GO 1.8 Q04
$62, 300,000 .0249
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Statlion sales Since 1986

1986  KPXR-F sold to Ingstad/Holland $ 650,000
1989 KENI A/F (83%) 1,200,000
1990 KYAK/KGOT-F From Olympia to Harbor 1,200,000
NOTE: Some of these sales may not have been consummated.

4,544

University of Alaska-Anchorage (4,074) Ft. Richardson (4,932)

Military Bases Unemployment
Jun 79: 8.6%
Elmendorf AFB (7,757) Dec 82: 10.6%
Sep 83: 8.2%
Sep B4: 7.3%
Aug 85: N/A
Aug 86: 9.7%
Aug 87: 10.0% (state)
Highest Billing stations Aug 88: 7.6% (state)
1. KWHL-F $1,400,000 Jul 89: 6.1% (state)
2. KPXR-F 1,300,000 Jul 90: 5.3% (state)
3. KGOT-F 1,200,000
4. KBFX-F 1,100,000
5. KASH-F 950,000
6. KYAK 750, 000
7. KEAG-F 600, 000
KENI 600, 000
9. KLEF-F 450,000
10. KFQD 425,000
11. KNIK-F 370,000
Owner
McClatchy
Best Restaurants Best Hotels Best Golf Courses
Josephines Captain Cook Elmenderf AFB Course
Double Muskie (Seafood) Sheraton Anchorage GC
Corsair Hilton Moose Run
Simon & Seaforts Clarion Eagleglen
WEATHER DATA
Elevation: 92
Annual Precipitation: 14.6 in.
Annual snowfall: 69.8 in.
Average Windspeed: 6.6 (N)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 20.0 65.6 43.1
Avg. Min. Temp: 3.5 50.1 26.9
Average Temp: 11.8 57.9 35.0

Miscellaneous Comments

RADIO REVENUE BREAKDOWN

Local 84.5%

Reg/National 15.5%

(Trade equals 17% of local - up 21% in 1990}

Manager's Comment
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1990 ARB Rank: 134
1990 MSA Rank: 148

1990 ADI Rank: 67 (w/ Green Bay) Population per Statlon: 17,240 (15) Duncan's Radio Market Grade: IIT B
FM Base Value: N/A (only 1 FM 1990 Revenue Change: 5.2% Mathematical Market Grade: III C
Base Value % : N/A qualifies) Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS
82 88 87 a8 89 20 2 22 23 94 2
Duncan Revenue Est: 6.5 6.8 6.9 7.3 7.7 8.1
Yearly Growth Rate (85-90): 4.6%
Projected Revenue Estimates: 8.5 9.1 9.5 10.0 10.5
Revenue per Capita: 21.74 22.14 22.19  23.25 24.44 25.63
Yearly Growth Rate (85-90): 4.3%
Projected Revenue per Caplita: 26.73 27.88 29.08 30.33 31.64
Resulting Revenue Estimate: .5 8.9 9.4 9.9 10.3
Revenue as % of Retall Sales: .0042 .0042 .0041 .0037 .0033 .0032
Mean % (85-90): .00325% (89-90 only)
Resulting Revenue Estimate: 8.8 9.4 10.4 11.1 11.7
MEAN REVENUE ESTIMATE: 8.6 9.1 9.8 10,3 10.8
POPULATION AND DEMOGRAPHIC ESTIMATES
88 87 a8 89 20 91 22 23 94 2
Total Population (millions): .301 .307 2311 .314 .315 .316 .318 .320 .323 .325 .327
Retall sales (billions): 1.5 1.6 1.7 1.95 2.3 2.5 2.7 2.9 3.2 3.4 3.6
Below-the~Line Listening Shares: 18.6% Confldence levels
Unlisted Station Listening: 12.3%
Total Lost Listening: 30.9% 1990 Revenue Estimates: Normal
Avallable share Polnts: 69.1 1991~1995 Revenue Projections: Normal
Number of Viable Stations: 10
Mean share Polnts per sStation: 6.9 COMMENTS
Median Share Points per Station: 6.0 Market reports to local accountant . . . WOZZ-f and several low rated
Rev. per Avallable Share Point: $117, 221 AM's do not cooperate so estimates were made . . . Managers predict
Estimated Rev. for Mean Station: $808,825 3% to 5% revenue growth in 1991 . . . Some revenue goes out of the
market to WIXX in Green Bay but nearly an equal amount comes back to
Household Income: $32,913 WAPL . . .
Median Age: 31.6 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $44,400
Population Change (1989-1994): 3.0% White 98.5 <15 22.7 12-24 25.3 Non High School
Retall sales Change (1989-19%4): 44.1% Black 0.2 15-30 30.8 25-54 50.4 Grad: 28.4
Number of Class B or C FM's: 1 + 1 = 2 Hispanic 0.4 30-50 31.6 55+ 24.3
Revenue per AQH: $19,951 Other 0.9 50-75 11.4 High School Grad:
Cable Penetration: 43% 75+ 3.5 44.6

COMMERCE AND INDUSTRY

Important Business and Industries

Paper

Farm Machinery
Knitting Mills
Printing

INC 500 Companies

By
1.
2.
3.
4.
5.
6.
7.
8,
9.
10.

GGGGGGG
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APPLETON—-OSHKOSH

1990 Revenue: $8,100,0
Rev per Share Point: $

00
117,221

Manager's Market Ranking (current): 3.
Manager's Market Ranking (future) : 4.

8
0

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Fortune 500 Companies

George Banta (482)

Employment Breakdowns

Industry (SIC):

Paper and Allled Products
Health Services

Eating and Drinking Places
Machinery, except Electrical
Wholesale Trade-Durable Goods
Speclal Trade Contractors
Printing and Publishing

Food Stores

Business Services

General Merchandise Stores

Total Metro Employees:
Top 10 Total Employees:

Forbes 500 Companles

Valley Bancorp

13,103
10,015
8,681
6,173
4,170
4,092
3,737
3,699
3,542
3,305

117,265
60,517
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7.4%)

3.2%)
3.2%)
3.0%)

(
(
(
(
(
( 3.5%)
(
(
(
( 2.8%)

(51.6%)

College 1-3 years:
1

College 4+ years:
14.0

Forbes Largest Private Companles

Nenasha (359)

By Occupation:

Manag/Prof.
Tech/Sales/Admlin.
Service
Farm/Forest/Fish
Precision Prod.
Oper/Fabri/Labor

24,545 (18.5%)
36,050 (27.1%)
18,543 (14.0%)

5,663 ( 4.2%)
16,779 (12.6%)
31,297 (23.6%)
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Largest Local Banks

Bank One (239 Mil)

First Interstate (127 Mil)

Valley Bank (503 Mil)

Colleges and Universities

University of Wiscons
Lawrence (1,062)

APPLETON — OSHKOSH

Fox Valley Tech (3,601)

First WI National - Oshkosh

(198 Mil)

Total Full-Time Students: 11,697

RADIO BUSINESS INFORMATION

Heavy Agency
Radio Users

Medla Management
Van Sistine

Largest Local Source of
Radio Accounts

Fox Valley Ford Dealers
Wisconsin Bell
Copps Foods

Major Dally Newspapers AM PM
Appleton Post-Crescent 53,798
Oshkosh Northwestern 24,882
COMPETITIVE MEDIA
Major Over the Alr Television
See Green Bay
Part of Green Bay ADI
Media Revenue Estimates
% of
Revenue % Retall Sales

Television $16,300,000 34.8 .0065
Radio 8,100,000 17.2 .0032
Newspaper 21,300,000 45.4 .0085
Outdoor —lopU0.UOW 28 0 OCAD

$46, 900,000 .0187

* See Miscellaneous Comments

NOTE: Use Newspaper and Outdoor estimates with caution

Major Radlo Statlon Sales Since 1986

1986  WRJIQ/WROE-F
1986  WKFX-F

1986  WQWM
1987 WYNE
1987 WRJIQ

1988  WNAM, WUSW-F

1990 WLKE

Sold to Tom Bookey $
From Forward to WinCom
Sold by Forward

Sold to Fox Valley
Sold by Fox vValley

Reglonal Dollars

Best Golf Courses

(Stevens Point)

Military Bases Unemployment
in-Oshkosh (11,103) Jun 79: N/A
Dec 82: 11.9%
Sep 83: 8.5%
Sep 84: 6.3%
Aug 85: 6.4%
Aug 86: 5.8%
Aug 86: 4.2%
Aug 88: 3.0%
Jul 89: 3.8%
Jul 90: 3.5%
Highest Billing Stations
1. WAPL-F $2, 400,000
2. WMGV-F 1,150,000
3. WHBY 1,050,000
4. WROE~-F 750,000
5. WOSH 570,000
6. WYNE 550,000
7. WNAM 375,000
8. WUSW-F 300,000
SUN Owner
68,860 Gillett
27,949
Best Restaurants Best Hotels
Christies (General) Paper Valley Hotel Sentry World
Hobnobbin (French) Valley Inn
Hilton

WEATHER DATA

NO WEATHER DATA AVAILABLE

Miscellaneous Comments

* Split ADI with Green Bay. TV revenue ls estimate of Appleton's
share. Total TV revenue for ADI 1s estimated at $36,000,000.

Radio Revenue Breakdown
Local 91.9%
National 8.1%

2,115,000 Manager's Comment
1,000,000
500,000

935,000
203,000

1,200,000

325,000

NOTE: Scme of these sales may not have been consummated.
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ATLANTA

1990 ARB Rank: 12 1990 Revenue: $114,000,000 Manager's Market Ranking (current): 4.3
1990 MSA Rank: 9 Rev per Share Point: $1,272,321 Manager's Market Ranking (future) : 4.6
1990 ADI Rank: 12 Population per Station: 109,771 (21) Duncan's Radlo Market Grade: I A+
FM Base Value: $22,000,000 1990 Revenue Change: 1.4% Mathematical Market Grade: Ia
Base Value % : 19.3% Station Turnover: 7.7%
REVENUE HISTORY AND PROJECTIONS

85 86 87 88 89 20 21 2 23 24 22
Duncan Revenue Est: 80.5 92.4 97.1 107.0 112.0 114.0
Yearly Growth Rate (85-90): 7.3% (assigned rate of 6.3%)
Projected Revenue Estimates: 117.1 128.0 136.8 145.4 155.0
Revenue per Capita: 32.72 36.38 36.51 38.63 39.71 39.72
Yearly Growth Rate (85-90): 4.5%
Projected Revenue per Capita: 40.10  43.39 45.00 46.31 48.74
Resulting Revenue Estimate: 117.1 128.0 136.8 145.4 155.0
Revenue as % of Retall Sales: .0046 .0048 .0046 .0048 .0048 .0047
Mean % (85-90): .00470%
Resulting Revenue Estimate: 124.6 134.9 143.8 150.9 160.3

MEAN REVENUE ESTIMATE: 119.6 130.3 139,1 147.2 156.8

POPULATION AND DEMOGRAPHIC ESTIMATES

86 87 88 89 20 21 22 23 24 2
Total Population (millions): 2.46 2.54 2.66 2.77 2.82 2.87 2.92 2.95 3.04 3.14 3.18
Retall sSales (billions): 17.4 19.1 20.8 22.3 23.1 24.4 26.5 28.7 30.6 32.1 34.1
Below-the-Line Listening Shares: 0.8% Confidence Levels
Unlisted Station Listening: 9.6%

Total Lost Listening: 10.4 1990 Revenue Estimates: Normal

Available Share Points: 89.6 1991-1995 Revenue Projections: Normal
Number of Viable Stations: 13
Mean Share Points per Station: 6.9 COMMENTS
Medlan Share Points per Station: 6.4
Rev. per Available Share Point: $1,272,321 Market reports to Miller, Kaplan . . . Managers predict 1% to 3%
Estimated Rev. for Mean Station: $8,769,228 revenue increase in 1991 . .
Household Income: $36,639
Medlan Age: 31.5 years Ethnic Income Age Education
Medlan Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $47,000
Population Change (1989-1994): 11.4% White 76.7 <15 21.9 12-24 22.3 Non High School
Retail Sales Change (1989-1994): 39.1% Black 22.1 15-30 25.9 25-54 59.2 Grad: 33.3
Number of Class B or C FM's: 11 + 1 = 12 Hispanic 1.2 30-50 27.0 55+ 18.5
Revenue per AQH: $30,836 Other - 50-75 17.1 High School Grad:
Cable Penetration: 48% 75+ 8.1 29.6

The above information is provided through the courtesy of College 1-3 years:

Market Statistics, a division of Bill Communications. 16.9
COMMERCE AND INDUSTRY College 4+ years:

20.2
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Distribution RJR Nabisco (20) Bank South Cox Enterprises (72)
Transportation Georgia-Pacific (43) Bell South Electrolux (288)
Textiles Coca-Cola (49) Citizens Savings Fin. Racetrac Petroleum (337)
Alrcraft Nat'l. Service Indust.(260) Contel
Auto Electronics Georgia Gulf (324) Delta Air Lines
Electronics Gold Kist (328) Genuine Parts
Glass Fuqua Industries (336) Home Depot
Oxford Industries (456) Southern Company
Scientific-Atlanta (492) SunTrust Banks

INC 500 Companies Employment Breakdowns
Information America (93) By Industry (SIC): By Occupation:

Harris Foods (116)

Communications Int'l (170) 1. Business Services 97,018 (8.8%) Manag/Prof. 250,496 (24.7%)
Donaldson & Co. (196) 2. Eating and Drinking Places 85, 555 (7.8%) Tech/Sales/Admin. 354,129 (35.0%)
TransAmerican Energy Assoc. 3. Wholesale Trade-Durable Goods 73,260 (6.6%) Service 116,051 (11.4%)
{203) 4. Health Services 55,742 (5.1%) Farm/Forest/Fish 8,785 ( .9%)
Clinical Medical Equipment 5. Special Trade Contractors 49,662 (4.5%) Precision Prod. 119, 504 (11.8%)
{(223) 6. Wholesale Trade-Nondurable Gds 38,222 (3.5%) Oper/Fabri/Labor 163,975 (16.2%)
Active Parenting (243) 7. Transportation by Air 32,157 (2.9%)
Interactive Learning 8. General Merchandise Stores 28,995 (2.6%)
Systems (421) 9. Miscellaneous Retail 28,897 (2.6%)
PC Warehouse (450) 10. Food Stores 28,143 (2.6%)

Gerber Alley (483)

Total Metro Employees: 1,102,282
Top 10 Total Employees: 517,651 (47.0%)

Copyright 1991 40


www.americanradiohistory.com

ATLANTA
Largest Local Banks Colleges and Universities Military Bases Unemployment
Bank South (4.8 Bil) Georgia State (21,366) Ft. McPherson (3,835} Jun 79: 5.3%
Citizens and Southern (21.0 Bil) Georgia Tech (10,958) Atlanta NAS (600) 2 Dec 82: 6.5%
First Atlanta (8.1 Bil) Emory (8,533) Dobbins AFB (825) Sep 83: 6.0%
First Union (4.1 Bil} Morehouse (1,500) Sep 84: 4.8%
Trust Company Bank (5.9 Bil} Sep 85: 5.5%
Aug 86: 4.8%
Total Full-Time Students: 53,327 Aug 87: 4.4%
Aug 88: 5.5%
RADIO BUSINESS INFORMATION Jul 89: 4.7%
Jul 90: 5.1%
Heavy Agency Largest Local Source of
Radio Users Radlo Accounts Regional Dollars Highest Billing Stations
1. WsSB $13,400,000
Bozell & Jacobs Coca Cola 2. WSB-F 12,600,000
McCann-Erikson Delta 3. WAOK/WVEE-F 12,500,000
BBDO/BDA Budwelser 4. WKLS-F 10, 500, 000
J.W. Thompson Rich's 5. WAPW-F 10,000, 000
Tucker Wayne Nutri-System 6. WFOX-F 9,400,000
Babbitt 7. WPCH-F 8,000, 000
Dixon Pringle 8. WZGC-F 6,900,000
9. WKHX A/F 6,800,000
10. WYAY-F/WYAI-F 6,000, 000
Major Dally Newspapers AM PM SUN Owner WEST 6,000, 000
12. WQXI/WSTR-F 5,800,000
Atlanta Constitution 310,434 Cox
Atlanta Journal 194,938 Cox
Atlanta Journal-Constitution 682,001 Cox
Best Restaurants Best Hotels Best Golf Courses
103 West (Continental} Ritz Carlton Atlanta CC
COMPETITIVE MEDIA Bones (Steak) Doubletree Atlanta Highlands
Panos & Pauls Marriott Marquis Peachtree
Major Over the Air Television Indigo Waverly Pine Isle
Wyndham Standard Club
WAGA  Atlanta 5 CBs Gillette Peachtree Plaza Cherckee CC
WATL  Atlant 36 Fox Chase
WGNX  Atlanta 46 Tribune Co.
WPBA Atlanta 30 PBS WEATHER DATA
WSB Atlanta 2 ABC Cox
WIBS Atlanta 17 Turner Elevation: 1010
WVEU Atlanta 69 Harris Annual Precipitation: 48.66 in.
WXIA Atlanta 11 NBC  Gannett Annual Snowfall: 1.50 in.
WGTV  Athens 8 PBS Average Windspeed: 9.10 NW
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 51.4 86.5 70.3
Media Revenue Estimates Avg. Min. Temp: 33.4 69.4 51.3
% of Average Temp: 42.4 78.0 60.8
Revenue % Retail Ssales
Miscellaneous Comments
Television $249,900,000 38.0 .0102
Radio 114,000,000 17.3 .0047
Newspaper 273,000,000 41.5 .0112
Outdoor 00, 400 QU0 ) LRG|
$657,300,000 .0269
Radio Revenu Breakdown
Local 75.2%
NOTE: Use Newspaper and Outdoor estimates with caution. National 24.8%
Manager's Comment
Major Radio Station Sales Since 1986
1986  WYAY-F (Gainesville) From Katz to New City $10,000, 000
1986 WFOM (Marletta) 538,000
1987 AM CP Sold to Jefferson-Pilot 2,000,000
1987  WQXI 1,650,000
1987 W2GC-F From First Media to Ck Inlet 41,000,000 (E} + Tax Cert.
1987  WAOK/WVEE-F From DKM to Summit 50,000,000 (E)
1988  WKLS-AM Sold by Great American 630,000
1988 WOXI-AM {Never closed) 1,650,000
1988 WAGQ-F (Athens) (Never closed) 15,260,000
1988  WPDB Sold to Jacor 4,300,000
1989  WEKS-F From Zapls to New City 15,000,000
1890 WIGO Sold by Brunson 2,250,000
NOTE: Scme of these sales may not have been consummated.
maatus EADIC uEEEhI ;::ITE
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AUGUSTA, GA

1990 ARB Rank: 109 1990 Revenue: $9,600,000 Manager's Market Ranking (current): 3.4
1990 MSA Rank: 118 Rev per Share Point: $107,744 Manager's Market Ranking (future) : 3.6
1990 ADI Rank: 110 Population per Station: 20,793 (16) Duncan's Radio Market Grade: III B+
FM Base Value: $3,500,000 (only 1990 Revenue Change: 5.5% Mathematical Market Grade: III B
2 stations qualify) Station Turnover: 0%
Base Value % : 36.5%
REVENUE HISTORY AND PROJECTIONS
85 86 8 a8 89 20 A 2 23 94 25
Duncan Revenue Est: 6.5 7.3 8.0 8.7 9.1 9.6
Yearly Growth Rate (85-90): 8.3% (assigned rate of 7.0%)
Projected Revenue Estimates: 10.1 10.9 11.7 12.5 13.4
Revenue per Capita: 17.15 18.67 20.00 21.48 22.41 23.41
Yearly Growth Rate (85-90): 6.4%
Projected Revenue per Capita: 24.91 26.50 28.20 30.00 31.92
Resulting Revenue Estimate: 10.4 11.2 12.1 13.0 14.0
Revenue as % of Retall Sales: .0034 .0036 .0036 .0038 .0035 .0034
Mean % (85-90): .00355%
Resulting Revenue Estimate: 10.3 11.0 11.7 12.4 3.4
MEAN REVENUE ESTIMATE: 10,2 11.0 11.8 12.6 13.6
POPULATION AND DEMOGRAPHIC ESTIMATES
86 8 a8 89 20 A 2 23 24 25
Total Population (millions): .379 .391 .400 .405 .406 .410 .416 .422 .429 .434 .438
Retail sales (billions): 1.9 2.05 2.2 2.29 2.6 2.8 2.9 3.1 3.3 3.5 3.8
Below-the-Line Listening Shares: 0.8% Confidence Levels
Unlisted Station Listening:
Total Lost Listening: 10.9% 1990 Revenue Estimates: Below Normal
Available Share Points: 89.1 1991-1995 Revenue Projections: Below Normal
Number of Viable Stations: 9
Mean Share Points per Station: 9.9 COMMENTS
Median Share Points per Station: 6.7
Rev. per Available Share Point: $107,744 Managers predict 3% to 6% revenue increase in 1991 . . .
Estimated Rev. for Mean Station: $1,066,666
Household Income: $29,543
Median Age: 31.0 years Ethnic Income Age Education
Median Education: 12.3 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Median Heome Value: $35,200

Population Change (1989-1994): 7.0% White 68.4 <15 30.7 12-24 24.8
Retail Sales Change (1989-1994): 32.7% Black 29,8 15-30 30.2 25-54 54.2
Number of Class B or C FM's: 3 + 1 = 4 Hispanic 1.6 30-50 24.4 55+ 21.1
Revenue per AQH: $17,910 Other 50-75 10.8

Cable Penetration: 54%

75+ 3.9

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

COMMERCE AND INDUSTRY

Important Business and Industries

Textiles
Fertilizers
Mllitary

INC 500 Companies Employment Breakdowns

By Industry (SIC):

Chemicals & Allied Products
Health Services

Eating and Drinking Places
Business Services

Textile Mill Products

Food Stores

General Merchandise Stores
Paper and Allied Products
Special Trade Contractors
Food and Kindred Products

CWEJN U B WN -
DN

—

Total Metro Employees:
Top 10 Total Employees:

e =
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Fortune 500 Companies

Forbes 500 Companies

By Occupation:

10,480 (9.2%) Manag/Prof.
10,170 (8.9%) Tech/Sales/Admin,
8,445 (7.4%) Service
6,112 (5.4%) Farm/Forest/Fish
5,335 (4.7%) Precision Prod.
4,390 (3.9%) Oper/Fabri/Labor
3,840 (3.4%)
3,551 (3.1%)
3,464 (3.0%)
3,373 (3.0%)

113,833

59,160 (52.0%)

42

Non High School
Grad: 41.1

High School Grad:

College 1-3 years:
1

College 4+ years:

Forbes Largest Private Companies

29,662 (21.4%)
39,260 (28.3%)
19,159 (13.8%)
1,853 ( 1.3%)
18,653 (13.5%)
30,130 (21.7%)
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AUGUSTA,

Largest Local Banks Colleges and Unlversitles

Trust Company Bank (293 Mil) Augusta College (4,091}

Total Full-Time Students: 7

RADIO BUSINESS INFORMATION

Heavy Agency Largest Local Source of
Radlo Users Radio Accounts Reglonal Dollars
Michaelson Kroger

J.B. White

Taylor Toyota

Major Dally Newspapers AM PM SUN
Augusta Chronicle 67,656

Augusta Herald 12,436

Augusta Chronicle-Herald 92,960

COMPETITIVE MEDIA

Major Over the Air Television

WAGT Augusta 26 NBC Schurz
WJBF Augusta 6 ABC Pegasus
WRDW Augusta 12 CBS TV Partners
WCES Wren 20 PBS

Medla Revenue Estimates

% of

Revenue % Retail sales
Television $21,900,000 34.4 .0078
Radio 9,600,000 15.1 .0034
Newspaper 30,000, 000 47.1 .0107
Outdoor HalH 3.5 LY
$63, 700,000 .0227

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Slnce 1986

1986  WTHB/WFXA-F From Woodfin to Davis 2,411,000
1987 WZNY-F Sold to Rothfuss 450,000
1988 WCKJ 225,000
1988 WAKN, WKXC-F Sold to Beta 3,000,000
1988 WGUS A/F From Woolfson to HVS 3,100,000
1988 WGAC Sold by Beasley 500,000

NOTE: Scme of these sales may not have been consummated.

,312

GA
Military Bases

Ft. Gordon (16,197)

Highest Billing Statlons

. WBBQ A/F
WZNY-F
WEXA-F
WKXC-F
WRXR-F
WGUS-F

AW S W

Owner

Morris
Morris
Morris

Best Restaurants

Green Jacket (Steak)

Town Tavern
Partridge Inn

WEATHER DATA

$3, 500,000
2,000,000
1,100,000

850,000
730,000
530,000

Best Hotels

Telfair Inn

Courtyard Marriott

Wilcox Inn

NO WEATHER DATA AVAILABLE:
See Atlanta for an approximation.

Miscellaneous Comments

Manager's Comment

(E)

(E)

43

Unemployment

Jun 79: N/A
Dec 82: 9.3%
Sep 83: 8.8%
Sep 84: 6.5%
Sep 85: 7.0%
Sep 86: 6.1%
Sep 87: 5.3%
Sep 88: 6.0%
Sep 89: 5.0%
Jul 90: 5.0%

(T

Best Golf Courses

Augusta Natlonal
Jones Creek (Evans)
Palmetto (Alken)

=

e 1
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AUSTIN

1990 ARB Rank: 61 1990 Revenue: $24,000,000 Manager's Market Ranking (current): 3.0
1990 MSA Rank: 66 Rev per Share Point: $286,738 Manager's Market Ranking (future} : 4.4
1990 ADI Rank: 71 Population per Station: 35,222 (18) Duncan's Radlio Market Grade: II B+
FM Base Value: $6,300,000 1990 Revenue Change: 4.3% Mathematical Market Grade: IT A
Base Value % : 26.3% Statlon Turnover: 25%
REVENUE HISTORY AND PROJECTIONS

82 8¢ 87 £8 89 80 2l 2 23 24 2
Duncan Revenue Est: 27.6 25.8 23.4 22.1 23.0 24.0
Yearly Growth Rate (85-90): Negative (assigned rate of 6.2%)
Projected Revenue Estimates: 25.3 27.1 28.7 30.5 32.4
Revenue per Caplta: 39.04 35.20 31.41 29.62 30.67 31.50
Yearly Growth Rate (85-90): Negatlve (assigned rate of 5.0%)
Projected Revenue per Capita: 33.08 34.73 36.47 38.29 40.20
Resulting Revenue Estimate: 25.6 27.6 30.0 32.9 34.7
Revenue as % of Retail Sales: .0060 .0055 .0049 .0045 .0038 .0038
Mean % (85-90): .0038% (89-90 only)
Resulting Revenue Estimate: 25.8 28.1 31.9 36.1 38.0

MEAN REVENUE ESTIMATE: 25.6 27.6 30.2 33.2 3.0

POPULATION AND DEMOGRAPHIC ESTIMATES

82 8¢ 87 £8 89 80 2l 2 23 24 2
Total Population (millions): .707 .733 .745 .746 . 750 .762 .775 .794 .822 .859 .863
Retail Sales (billions): 4.4 4.7 4.8 4.9 6.0 6.4 6.8 7.4 8.4 9.5 10.0
Below-the-Line Listening Shares: 1.3% Confidence Levels
Unlisted Station Listening: 15.0%

Total Lost Listening: 16.3% 1990 Revenue Estimates: Below Normal

Available Share Polnts: 83.7 1991-1995 Revenue Projections: Below Normal
Number of viable Stations: 12
Mean Share Points per Statlon: 7.0 COMMENTS
Medlan Share Points per Station: 5.0
Rev. per Available Share point: $286,738
Estimated Rev. for Mean Statlon: $1,999,998
Household Income: $31,525
Median Age: 29.5 years Ethnic Income Age Education
Median Education: 12.9 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $50,600

Population Change (1989-1994): 14.4%
Retail Sales Change (1989-1994): 58.8%
Number of Class B or C FM's: 6 + 3 = 9
Revenue per AQH: $27,586

Cable Penetration: 59%

Other —

White 71.8
Black 9.0
Hispanlic 19.2

<15 30.5 12-24 27.5
15-30 27.9 25-54 54.4
30-50 23.7 55+ 18.1
50-75 12.3
75+ 5.6

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

COMMERCE AND INDUSTRY

Important Business and Industries Fortune 500 Companies
Government

Research

Military

Tourlism

Electronics

INC 500 Companies Employment Breakdowns

CompuAdd (104) Industry (SIC):

o
[~

Eating and Drinking Places
Business Services

Health Services

Speclal Trade Contractors
Machinery, Except Electrical
Food Stores

Electric & Electronic Equip
Miscellaneous Services
Wholesale Trade-Durable Goods
Miscellaneous Retail

COYRTIAULH WN P

[

Total Metro Employees:
Top 10 Total Employees:
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Forbes 500 Companies

Tracor (223)

By Occupation:

25,014 (9.3%) Manag/Prof.
17,468 (6.5%) Tech/Sales/Bdmin.
16,762 (6.2%) Service
13,448 (5.0%) Farm/Forest/Flsh
12,818 (4.8%) Precision prod.
12,343 (4. 6%) Oper/Fabri/Labor
10,495 (3.9%)
9,719 (3.6%)
8,546 (3.2%)
7,910 (2.9%)

268,698

134,523 (50.1%)

44

Non High School
Grad: 26.9

High School Grad:

College 1-3 years:
1

College 4+ years:
28.1

Forbes Largest Private Companies

73,265 (28.2%)
90,595 (34.8%)
34,233 (13.2%)
4,094 ( 1.5%)
30,160 (11.6%)
27,787 (10.7%)
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Largest Local Banks Colleges and Universities
First City National (664 Mil)
M Bank (758 Mil)

Texas Commerce (1.2 Bil)}

Bank of the Hills (230 Mil)

University of Texas (47,973)
St. Edwards University (2,356)

Total Full-Time Students: 53,
RADIO BUSINESS INFORMATION
Source of

Heavy Agency Largest Local

AUSTIN
Military BRases Unemployment
Bergstrom AFB (5,793} Jun 79: 3.5%
Dec 82: 4.4%
Sep 83: 3.4%
Sep 84: 3.4%
Aug 85: 4.8%
Aug 86: 5.8%
534 Aug 87: 6.7%
Aug 88: 5.8%
Jul 89: 6.3%
Highest Billing Stations Jul 90: 4.9%
1. KASE-F $4,700,000
2. KLBJ-F 3,200,000
3. KKMJ-F 2,900,000
4. KBTS-F 2,400,000
5. KLBJ 1,700,000
6. KEYI-F 1, 600,000
KHF I-F 1,600,000
8. KPEZ-F 1,200,000
9. KQFX-F 1,000,000
10. KLID-F 750,000
11. KVET 700,000
12. KGSR-F 600,000
Owner
Cox
Best Restaurants Best Hotels Best Golf Courses
Louie B's (Continental) Wyndham Horseshoe Bay

Radio Users Radio Accounts Reglonal Dollars
Lee Tillford Highland Appliance Dallas
GSD & M Johnson Ford San Antonio

Mervyn's Dept Store Houston

HEB Grocery

NCNB
Major Dally Newspapers AM PM SUN
Austin American-Statesman 176,517 {aD) 223,257
COMPETITIVE MEDIA
Major Over the Air Television
KBVO  Austin 42 Fox Cannan/McKinnon
KLRU Austin 18 PBS
KTBC  Austin 7 CBS Times-Mirror
KXAN  Austin 36 NBC LIN
KVUE Austin 24 ABC Gannett
Media Revenue Estimates

% of
Revenue % Retail Sales
Television $42,000, 000 32.4 .0066
Radio 24,000,000 18.5 .0038
Newspaper 59,000,000 45.6 .0092
Outdoor 4, 200,000 3.2 Q007
$129,500,000 .0203

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

El Rancho (Mexican)
County Line

Hills of Lakeway
Barton Creek

Hyatt Regency
Stephen Austin
Four Seasons

WEATHER DATA

NO WEATHER DATA AVAILABLE
See San Antonio for an approximation.

Miscellaneous Comments

Manager's Comment

"Austin hit hard by overbuilt real estate and general Texas
economy. Austin radio was victimized by highly leveraged
owners with staggering debt service.”

1986 KOKE Sold to Jim Ray s 1,500,000
1986 KOKE-F Sold to Keymarket 15,000,000
1986 KIXL, KHFI-F From Oppenheimer to Encore 25,000,000 (E)
1986 KLBJ A/F Sold to Chase 27,500,000 (never completed)
1987 KIXZ 1,060,000
1987 KIIZ, KBTS-F (Killeen) From Grace to Duffy 12,000, 000
1987  KBTS-F From Duffy to Genesls 11,000, 000
1988 KEYI-F Sold to Degree 12,000,000
1990  KQFX-F From Capitol (Johnson) to Joyner 3,900,000 (E)
1990 KHFI-F From Encore to Spur Austin 4,800,000
1990  KFON/KKMJ-F From Keymarket to Tremont 7,000,000
1990  KQFX-F From Joyner to Jay Jones 3,900,000
NOTE: Scme of these sales may not have been consummated.
v ke i E
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BAKERSFIELD
1990 ARB Rank: 95 1990 Revenue: $14,700,000 Manager's Market Ranking (current): 3.1
1990 MsSA Rank: 91 Rev per Share Point: $178,614 Manager's Market Ranking (future)} : 3.%
1990 ADI Rank: 142 Population per station: 16,259 (22) Duncan's Radio Market Grade: IIC
FM Base Value: $2,600,000 1990 Revenue Change: 5.0% Mathematical Market Grade: II C
Base Value % : 17.7% Station Turnover: 10%
REVENUE HISTORY AND PROJECTIONS
85 19 81 88 89 20 2 22 23 24 25
Duncan Revenue Est: 10.5 11.3 12.1 13.0 14.0 14.7
Yearly Growth Rate (85-90): 7.0%
Projected Revenue Estimates: 15.2 16.3 17.4 18.5 19.7
Revenue per Capita: 22.29 22.87 23.68 25.05 26.17 27.02
Yearly Growth Rate (85-90): 3.9%
Projected Revenue per Capita: 28.07 29.17 30.31 31.48 32.72
Resulting Revenue Estimate: 15.6 16.6 17.6 19.0 13.9
Revenue as % of Retall Sales: .0039 .0040 .0041 .0043 .0045 .0044
Mean % (85-90): .0042%
Resulting Revenue Estimate: 14.7 16.0 16.8 18.1 19.3
MEAN REVENUE ESTIMATE: 15.2 16.3 17.3 18,5 19.6
POPULATION AND DEMOGRAPHIC ESTIMATES
86 81 88 89 20 a 22 23 24 25
Total Population (millions}): .476 .494 .511 .519 .535 .544 .555 .568 .581 .604 .607
Retall sales (billions}: 2.7 2.79 2.95 3.05 3.1 3.3 3.5 3.8 4.0 4.3 4.6
Below-the-Line Listening Shares: 3.7% Confidence Levels
Unlisted Station Listening: 14.0%
Total Lost Listening: 17.7% 1990 Revenue Estimates: Much Below Normal
Avallable Share Points: 82.3 1991-1995 Revenue Projections: Much Below Normal
Number of Viable stations: 10
Mean Share Points per Station: 8.2 COMMENTS
Median share Polnts per Station: 5.1
Rev. per Avallable Share Point: $178, 615 Market does not report revenue . . . Managers predict 3% to 5%
Estimated Rev. for Mean Station: $1,464,000 revenue growth in 1991 . . .
Household Income: $34,834
Median Age: 31.5 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $54,700
Population Change (1989-1994): 13.0% White 68.6 <15 26.1 12-24 23.7 Non High School
Retall sales Change (1989-1994): 35.8% Black 5.3 15-30 27.6 25-54 52.6 Grad: 37.9
Number of Class B or C FM's: 4 Hispanic 26.1 30-50 25.3 55+ 23.7
Revenue per AQH: $30, 247 Other — 50-75 14.5 High School Grad:
Cable Penetration: 76% 75+ 6.5 .

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

COMMERCE AND INDUSTRY

Important Business and Industries Fortune 500 Companies
Drilling Equipment

Paint

Food Products

INC 500 Companies Employment Breakdowns

Forbes 500 Companies

By Industry (SIC):
1. Health Services 8,236
2. Eating and Drinking Places 8,149
3. 011 and Gas Extraction 6,324
4. speclal Trade Contractors 5,556
5. Buslness Services 5,508
6. Food Stores 4,471
7. Wholesale Trade-Durabale Goods 4,022
8. Automotive Dealers 3,509
9. Miscellaneous Retall 3,122
10. Wholesale Trade-Nondurable Gds 2,960
Total Metro Employees: 93,592
Top 10 Total Employees: 51,857
LUKCRAM'S FADTO MARKET FITDE
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(8.8%)
(8.7%)
(6.8%)
(5.9%)
(5.9%)
(4.8%)
(4.3%)
(3.7%)
(3.3%)
(3.2%)

(55.4%)

College 1-3 years:
18.9

College 4+ years:
11.8

Forbes Largest Private Companies

By Occupation:

Manag/Prof.
Tech/Sales/Admin.
Service
Farm/Forest/Fish
Precision Prod.
Oper/Fabri/Labor

26, 307 (19.3%)
38,250 (28.0%)
18,063 (13.2%)
14,450 (10.6%)
20,012 (14.6%)
19,482 (14.3%)
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BAKERSFIELD
Largest Local BRanks Colleges and Universities Military Bases Unemplcoyment
American National (803 Mil) Bakersfield College (10,242) Jun 79: N/A
California Republic (441 Mil) Cal. State-Bakersfield (3,609) Dec 82: N/A
Community First (210 Mil) Taft College (979) Sep 83: 11.7%
Sep 84: 10.1%
Aug 85: 9.8%
Aug 86: 11.2%
Total Full-Time Students: 4,884 Aug 87: 8.9%
Aug 88: 10.1%
RADIO BUSINESS INFORMATION Highest Billing Stations Jul 89: 10.1%
Jul 90: 9.9%
Heavy Agency Largest Local Source of 1. KUzZ A/F $3,000,000
Radio Users Radlo Accounts Regional Dollars 2. KKXX-F 1,300,000
3. KKBB-F 1,200,000
Medvin & Bailargeon Urners Appliance KWAC 1,200,000
Dee Olson Nutri-System 5. KGFM-F 900, 000
Jadar Pepsi KLLY-F 900,000
7. KERN-F 700,000
8. KAFY 600, 000
9. KERN 400,000
10. KIWI-F 270,000
11. KGEO 250,000
Major Daily Newspapers AM PM SUN Owner
Bakersfield Californian 83,423 93,165

COMPETITIVE MEDIA

Major Over the Air Television

Best Restaurants Best Hotels

Bistro Red Lion
Tam O Shanter Rio Bravo
Tavern on the Green Sheraton

KBAK Bakersfield 29 ABC Burnham

KERO Bakersfield 23 CBS  McGraw-Hill

KGET Bakersfield 17 NBC Ackerly

KDOB Bakersfield 45 Buck Owens WEATHER DATA

Media Revenue Estimates

NO WEATHER DATA AVAILABLE:
See Fresno for an approximation.

% of
Revenue % Retail Sales
Miscellaneous Comments

Television 519,000,000 26.4 .0058
Radio 14,700,000 20.4 .0044
Newspaper 35,600,000 49.4 .0108
Outdoor a1 P [ 1] 3.9 OGO
$72,100,000 .0228

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

Manager's Comment

Best Golf Courses

Rio Bravo
Stockdale CC
Bakersfield CC

"With the number of commercial FM's doubling from 7 to 14 within
only 18 months Bakersfield faces 2 to 3 years of massive blood-

letting.

However, even from the gloomy vantage point cof late

1990, this is still acknowledged as a growth market and those
broadcasters willing to dig in for the next few years will do

fine by 1995."

1986 KLLY-F Sold to Buckley $1, 300,000
1987 KKXX-F (Shafter) Sold to Rick Dames 975,000
1988 KIWI-F (Bakersfield) 340,000
1989  KKBB-F Sold to Kohl 3,300,000
1989  KPMC Sold to Buckley 1,000,000
NOTE: Some of these sales may not have been consummated.
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BALTIMORE

1990 ARB Rank: 17 1990 Revenue: $62,300,000 Manager's Market Ranking (current): 3.3
1990 MSA Rank: 17 Rev per Share Point: $835,121 Manager's Market Ranking (future) : 4.1
1990 ADI Rank: 22 Population per Statlon: 100,305 (20) Duncan's Radio Market Grade: I C+
FM Base value: $9,000,000 1990 Revenue Change: 1.3% Mathematical Market Grade: IcC
Base Value % : 14.4% Station Turnover: 7.7%
REVENUE HISTORY AND PROJECTIONS

82 19 81 a8 89 20 20 2 23 24 2
Duncan Revenue Est: 50.4 55.7 59.3 60.2 61.5 62.3
Yearly Growth Rate (85-90): 4.4%
Projected Revenue Estimates: 63.6 67.0 70.4 73.5 76.9
Revenue per Capita: 22.01 24.11 25.45 25.40 25.84 25.96
Yearly Growth Rate (85-90): 3.5%
Projected Revenue per Caplta: 26.87 27.81 28.78 29.79 30.83
Resulting Revenue Estimate: 64.8 67.6 70.5 73.6 76.5
Revenue as % of Retall Sales: .0037 .0038 .0039 .0038 .0036 .0035
Mean % (88-90): .0035% {(assigned)
Resulting Revenue Estimate: 65.4 69.7 74.5 76.7 81.2

MEAN REVENUE ESTIMATE: 64.6 68.1 71.8 74,6 8.2

POPULATION AND DEMOGRAPHIC ESTIMATES

86 81 a8 89 20 A 2 23 34 22
Total Population (millions): 2.29 2.31 2.33 2.37 2.38 2.40 2.41 2.43 2.45 2.47 2.48
Retall sales (billions): 13.7 14.3 15.3 16.0 16.9 18.0 18.7 19.9 21.3 21.9 23.2
Below-the-Line Listening Shares: 14.5% Confidence Levels
Unlisted Station Listening: 10.9%
Total Lost Listening: 25.4% 1990 Revenue Estimates: Normal
Avallable Share Polnts: 74.6 1991-1995 Revenue Projectlons: Normal
Number of viable Statlons: 13
Mean Share Polnts per Station: 5.7 COMMENTS
Median Share Points per Station: 5.8 Market reports to Hungerford . . . Several small AM's do not report
Rev. per Avallable Share Point: $835,121 so estimates were made for them. . . Managers predict 0% to 2%
Estimated Rev. for Mean Statlon: $4,792,309 revenue growth in 1991 . . . Revenue flgures do not include WBAL's

baseball revenue . . .
Household Income: $ 36,013

Median Age: 33.4 years Ethnic Income Age Educatlion
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $ 51,900
population Change (1989-1994): 3.6% White 73.9 <15 22.0 12~24 22.4 Non High School
Retall sales Change (1989-1994): 29.5% Black 24.5 15-30 25.6 25-54 53.9 Grad: 38.0
Number of Class B or C FM's: 9 + 1 = 10 Hispanic 1.0 30-50 28.0 55+ 23.7
Revenue per AQH: $19,282 Other 0.6 50~75 17.7 High school Grad:
Cable Penetration: 39% 75+ 6.7 31.8
The above information 1s provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 13.3
COMMERCE AND INDUSTRY College 4+ years:
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Steel Black & Decker (187) Baltimore Bancorp Frederick Welsman (116)
Transportation Equipment Crown Central Petroleum Baltimore Gas & Electric Areata Graphlcs (254)
Electrical Machinery (308) Equitable Bancorporation B Green & Co. (269)
Appliances Mercantile Bankshares Whiting-Turner Contracting (306)
Shipping MNC Flnanclal
Soaps/Detergent USF & G
Paper Products
INC 500 Companies Employment Breakdowns
American 011 Change (100) By Industry (SIC): By Occupation:
Group Beneflt Services (302)
U-Save Auto Rental of 1. Health Services 77,903 (9.6%) Manag/Prof. 243,225 (24.7%)
America (382) 2. Eating And Drinking Places 59,079 (7.2%) Tech/Sales/Admin. 320,408 (32.6%)
3. Business Services 56,814 (7.0%) Service 132,439 (13.5%)
4, Special Trade Contractors 38,125 (4.7%) Farm/Forest/Fish 9,864 ( 1.0%)
5. Wholesale Trade-Durable Goods 33,035 (4.1%) Precision Prod. 116,284 (11.8%)
6. Electric & Electronic Equip. 28,541 (3.5%) Oper/Fabri/Labor 160,875 (1€.4%)
7. Food Stores 26,715 (3.3%)
8. Miscellaneous Services 26,681 (3.3%)
9. Miscellaneous Retall 25,997 (3.2%)
10. Educational Services 23,278 (2.9%)
Total Metro Employees: 815,316
Top 10 Total Employees: 396,168 (48.6%)
LAMCHY" S BADIO MARKET GUTLE
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Largest Local Banks

Bank of Baltimore (3.2 Bil)
Equitable (4.6 Bil)

First National (5.6 Bil)
Maryland National (9.0 Bil)

BALTIMORE

Colleges and Universities

Johns Hopkins (10, 586)
Towson State (15,108)
Morgan State (4,208)
Essex CC (9,861)

Provident (3.4 Bil)

University of Baltimore (5,178)

Total Full-Time Students: 55,804

RADIO BUSINESS INFORMATION

Military Bases

Unemployment

Jun 79: 6.3%
Dec 82: 9.8%
Sep 83: 7.0%
Sep 84: 6.2%
Aug 85: 5.0%
Aug 86: 4.8%
Aug 87: 4.3%
Aug 88: 4.5%
Jul 89: 4.3%
Jul 90: 4.9%

WBAL's figures

reflect baseball revenue.

revenue is not in-

cluded in market's total

Best Golf Courses

Baltimore CC -
Five Farms

Pine Ridge

Turf Valley

Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars Highest Billing Stations
W.B. Doner Giant Food Washington 1. WBAL $10,100,000 NOTE:
Eal Palmer Brown McDonalds Philadelphia 2. WAMX-F 9,600,000
Trahan Burden Coca Cola Richmond 3. WLIF-F 7,400,000 This
Needham Bedweiser 4. WIYY-F 7,200,000
Maryland lottery 5. WXYV-F 6,900,000 revenue.
Macy's 6. WQSR-F 6, 600,000
7. WBSB-F 5,300,000
8. WPOC-F 5,000,000
9. WYST A/F 2,500,000
10. WWIN A/F 1,700,000
11. WGRX-F 1,600,000
Major Daily Newspapers AM PM SUN Owner
Baltimore Sun 401,176 (AD) 494,067 Times-Mirror
Best Restaurants Best Hotels
Tio Pepe (Spanish} Hyatt Regency
COMPETITIVE MEDIA Prime Rib (Steak} Peabody Court
Pierce's Plantation Harbor Court
Major Over the Air Television (Continental} Stouffers
WBAL Baltimore 11 CBS Hearst
WBFF  Baltimore 45 Fox  Sinclair
WJZ Baltimore 13 ABC Westighouse WEATHER DATA
WMAR  Baltimore 2 NBC Scripps-Howard
WMPB  Baltimore 67 PBS Elevation: 148
WNUV  Baltimore 54 Annual Precipitation: 41.6 in.
WMPT  Annapolis 22 PBS Annual Snowfall: 21.9 in.
Average Windspeed: 9.5 (W)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 41.9 86.7 65.1
Media Revenue Estimates Avg. Min. Temp: 24.9 66.5 44.8
% of Average Temp: 33.4 76.6 55.0
Revenue % Retail Sales
Radio Revenue Breakdown
Television $168, 600,000 39.8 .0094
Radio 62,300,000 14.7 .0035 National 27.7%
Newspaper 178,000,000 42.0 .0099 Network 1.9%
Outdoor a0 % e} Local 70.4%
$423,900,000 .0236 (Trade equals 5% of local which is 24% less in 1990)
NOTE: Use Newspaper and Outdoor estimates with caution. Manager's Comment
Major Radio Station Sales Since 1986
1986  WCBM From Metromedia to Resort 2,500,000
1986 WLIF-F From American to JAG 25,000, 000
1986  WWMX-F From S&F to Capitol (Goodman) NA
1987 WITH 1,160,000
1987 WWIN A/F Sold to Ragan Henry 4,500, 000
1987 WCAO/WXYV-F From DKM to Summit 22,700,000 (E}
1988 WFBR Sold to JAG 1,900, 000
1988 WBMD, WQSR-F Sold to Sconnix 23,000,000
1988 WCBM 1,775,000
1989 WITH 1,740,000
1989 WFBR, WLIF-F From JAG to Infinity 22,000,000
1989 WYST A/F From United to TA/Shaw 11,000,000 (E) (cancelled)
1989 WWIN A/F From Ragan Henry to Almic 6, 900, 000 (cancelled)
1990 WEBB Sold by Brunson 1,400,000 (E)
NOTE: Some of these sales may not have been consummated.
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BATON ROUGE
1990 ARB Rank: 80 1990 Revenue: $12,200,000 Manager's Market Ranking (current): 2.6
1990 MsA Rank: 92 Rev per Share Point: $165,526 Manager's Market Ranking (future) : 3.8
1990 ADI Rank: 94 Population per sStation: 27,212 (16) Duncan's Radlo Market Grade: II D-
FM Base Value: $3,200,000 1990 Revenue Change: -4.6% Mathematical Market Grade: II D
Base Value % : 26.4% Station Turnover: 35%
REVENUE HISTORY AND PROJECTIONS
85 86 87 88 89 20 a4 2 23 24 22

Duncan Revenue Est: 15.0 13.0 11.1 11.8 12.8 12.2
Yearly Growth Rate (85-90): Negative - assigned rate of 5.4%
Projected Revenue Estimates: 12.7 13.4 14.1 14.9 15.7
Revenue per Capita: 27.07  23.34 20.04 21.73 23.70 22.16
Yearly Growth Rate (85-90): Negative - assigned rate of 4.8%
Projected Revenue per Capita: 23.22 24.34 25.51 26.73  28.01
Resulting Revenue Estimate: 12.7 13.3 14.1 14.8 15.6
Revenue as % of Retall Sales: .0048 .0040 .0034 .0035 .0034 .0029
Mean % (85-90): .0032% - assigned
Resulting Revenue Estimate: 13.4 14.7 16.0 17.6 18.5

MEAN REVENUE ESTIMATE: 12.9 13.8 14,7 15.8 16.6
POPULATION AND DEMOGRAPHIC ESTIMATES

82 86 87 g8 89 20 a4 2 23 24 22
Total Population (millions): .554 .557 .554 .543 . 540 .543 .546 . 548 .551 .555 .557
Retail Sales (billions): 3.1 3.2 3.3 3.4 3.8 4.0 4.2 4.6 5.0 5.5 5.8
Below-the-Line Listening Shares: 13.8% Confidence Levels
Unlisted Station Listening: 13.1%
Total Lost Listening: 26.9% 1990 Revenue Estimates: Slightly below normal

Avallable Share Polnts: 73.1 1991-1995 Revenue Projections: Slightly below normal

Number of viable Stations: 8.5

Mean Share Points per Station: 8.6

Medlan Share Points per Station: 7.6

Rev. per Avallable Share Point: $165,526
Estimated Rev. for Mean Station: $1,423,524

COMMENTS

predict 2% to 4% revenue growth in 1991 . . .

Household Income: $28,134

Median Age: 29.0 years Ethnic Income Age

Median Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (%)
Median Home Value: $53,400

Population Change (1989-1994): 2.9% Wwhite 70.7 <15 33.3 12-24 27.5
Retail sales Change (1989-1994): 45.3% Black 27.6 15-30 27.1 25-54 54.3
Number of Class B or C FM's: 6 Hispanic 1.7 30-50 26.1 55+ 18.3
Revenue per AQH: $18, 306 Other -— 50-75 9.8
Cable Penetration: 62% 75+ 3.7

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

COMMERCE AND INDUSTRY

Important Business and Industries Fortune 500 Companies Forbes 500 Companies

Petrochemicals Borden Chemicals & Plastics Premier Bancorp
Government (472)
Shipping/Port

Rubber Products

INC 500 Companies Employment Breakdowns

Analytical Medical By Industry (SIC): By Occupation:
Enterprises (75)
1. special Trade Contractors 12,760 (8.0%) Manag/Prof.
2. Health Services 11,828 (7.4%) Tech/Sales/Admin.
3. Eating and Drinking Places 10,768 (6.7%) Service
4. Business Services 9,874 (6.2%) Farm/Forest/Fish
5. Heavy Construction Contractors 7,920 (5.0%) Precision Prod.
6. Wholesale Trade-Durable Goods 7,560 (4.7%) Oper/Fabri/Labor
7. Chemicals and Allled Products 7,389 (4.6%)
8. Food Stores 6,833 (4.3%)
9. General Merchandise Stores 5,632 (3.5%)
10. Automotive Dealers 4,830 (3.0%)
Total Metro Employees: 159,967
Top 10 Total Employees: 85,394 (53.4%)
[UMCEK' 5 TADIO MARKET GUIDE
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Market reports to Miller, Kaplan although some statlons (including
KQXL) do not participate and estimates were made . . . Managers

Education
Levels

Non High School
Grad: 31.8

High School Grad:
32.6

College 1-3 vears:
16.0

College 4+ years:
19.6

Forbes Largest Private Companies

50,569 (24.2%)
66,247 (31.6%)
24,7179 (11.9%)
1,995 ( .9%)
34,289 (16.4%)
31,367 (15.0%)
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BATON ROUGE
Largest Local Banks Colleges and Universities Military Bases Unemployment
Ambank American (557 Mil) LSU (30,186) Jun 79: 7.2%
City National (615 Mil) Southern U (9,128) Dec 82: 9.6%
Hibernia National (5.7 Mil) Sep 83: 10.2%
Premier Bank (4.0 Mil) Sep 84: 8.3%
Aug 85: 10.1%
Aug 86: 10.1%
Total Full-Time Students: 31,367 Rug 87: 8.9%
Aug 88: 9.1%
RADIO BUSINESS INFORMATION Jul 88: 8.8%
Jul 89: N/A
Heavy Agency Largest Local Source of Jul 90: N/A
Radlo Users Radio Accounts Regional Dollars Highest Billing Stations
Root Coca Cola 1. WYNK A/F $2,700,000
Garrison Budwelser 2. WFMF-F 2,600,000
Sount Investments Toyota Dealers 3. WKJIN-F 2,400,000
Kean McDonalds 4. WIGE-F 1,100,000
WJBO 1,100,000
6. KQXL-F 900, 000
7. WGGZ-F 700,000
8. WXOK 500, 000
Major Daily Newspapers AM PM SUN Owner
Baton Rouge State-Times 27,581 Manship
Baton Rouge Advocate 79,490 133,505 Manship
Best Restaurants Best Hotels Best Golf Courses

COMPETITIVE MEDIA

Major Over the Air Television

WAFB  Baton Rouge 9 CBS American Family
WBRZ Baton Rouge 2 ABC Manship
WLPB Baton Rouge 27 PBS
WRBT Baton Rouge 33 NBC Vetter Cocmm.
Medla Revenue Estimates
% of
Revenue % Retall Sales

Television $29,000, 000 34.7 .0073
Radio 12,200,000 14.6 .0029
Newspaper 39,300,000 47.1 .0098
Outdoor 000 307 e 3

$83, 500, 000 .0208
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radlo Station Sales Since 1986

Chalet Brandt

Chris Steak House

Mike Andersons (Seafood)
Ralph & Cocoo's

Embassy Suites
Hilton

WEATHER DATA

NO WEATHER DATA AVAILABLE.
See New Orleans for an approximation.

Radio Revenue Breakdown
National

Network
Local

Manager's Comment

cC of Louisiana
Baton Rouge CC

1986 WTKL 600,000
1986 WIGE A/F From Oppenheimer to Encore NA
1986 WYNK A/F From Hicks to Narragansett NA
1988 WIGE A/F From Encore to Vetter 5,000, 000
1988 WKJIN-F (Hammond) Sold by Sterling 6,000,000
1988 WIGE 450, 000
1989 WJBO, WFMF-F Sold to Jenne 9,100,000
1990 WTKL Assumption of debt
1990  WXOK 1,000,000
NOTE: Scme of these sales may not have been consummated.
JLHSRRY S FARCD MARKET GUILE
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BEAUMONT-PORT ARTHUR

1990 ARB Rank: 122 1990 Revenue: $7, 200,000 Manager's Market Ranking (current): 2.6
1990 MSA Rank: 139 Rev per Share Polnt: $100,139 Manager's Market Ranking (future) : 4.0
1990 ADI Rank: 128 Population per Station: 23,607 (13) Duncan's Radio Market Grade: III D-
FM Base Value: $1,200,000 1990 Revenue Change: 4.3% Mathematical Market Grade: III D-
Base Value % : 16.6% station Turnover: 30%
REVENUE HISTORY AND PROJECTIONS
82 86 81 88 89 20 31 2 23 24 22
Duncan Revenue Est: 7.7 7.1 7.4 7.7 6.9 7.2
Yearly Growth Rate (85-90): Negative assigned rate of 4.6%
Projected Revenue Estimates: 7.5 7.9 8.2 8.6 9.0
Revenue per Capita: 20.53 18.98 19.89 20.87 18.80 19.72
Yearly Growth Rate (85-90): Negative assigned rate of 4.0%
Projected Revenue per Capita: 20.59 21.33 22.18 23.07 23.99
Resulting Revenue Estimate: 7.5 7.7 8.0 8.3 8.6
Revenue as % of Retail Sales: .0036  .0031 .0032 .0033 .0029 .0029
Mean % (85-90): .0029% (89-90 only)
Resulting Revenue Estimate: 1.7 8.1 8.5 8.9 9.2
MEAN REVENUE ESTIMATE: 1.6 1.5 8.2 8.6 B=5
POPULATION AND DEMOGRAPHIC ESTIMATES
86 81 88 89 20 2 92 23 24 22
Total Population (millions): .375 .374 .372 .369 .367 .365 .363 .362 .360 .359 .359
Retall Sales (billions): 2.15 2.30 2.30 2.35 2.38 2.50 2.65 2.81 2.94 3.07 3.16
Below-the-Line Listening Shares: 15.2% Confldence levels
Unlisted station Listening: 12.9%
Total Lost Listening: 28.1% 1990 Revenue Estimates: Much below normal
Available Share Points: 7.9 1991-1995 Revenue Projections: Much below normal
Number of Viable Statlons: 10
Mean Share Polnts per Station: 7.2 COMMENTS
Median Share Points per Station: 7.0 Market reports to Miller, Kaplan . . Managers predict 4% to 6%
Rev. per Available Share Point: $100,139 revenue increase in 1991 . . This is a difficult market to esti-
Estimated Rev. for Mean Station: $721, 000 mate because of KHYS trylng to become a Houston station . . . I
have allocated a portion of KHYS' revenue back to the Beaumont market
Household Income: $31,262
Medlian Age: 32.6 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $31,900
Population Change (1989-1994): -2.3% white 74.0 <15 28.8 12-24 22.9 Non High School
Retail Sales Change (1989-1994): 29.0% Black 22.1 15-30 25.0 25-54 52.4 Grad: 37.5
Number of Class B or C FM's: 8 Hispanic 3.9 30-50 28.8 55+ 24.9
Revenue per AQH: $17,184 other —_ 50-75 13.1 High School Grad:
Cable Penetration: 55% 75+ 4.3 34.3

The above information is provided through the courtesy of
Market Statlistics, a division of Bill Communications.

College 1-3 years:
16.1

COMMERCE AND INDUSTRY

Important Business and Industries

Petrochemicals
0il-well Equipment
Agriculture Equipment
shipping/Port
Refining

Rubber

INC 500 companies

By

30 g -

Copyright 1991

Fortune 500 Companies

Employment Breakdowns

Industry (SIC):

Health Services

Chemicals and Allied Products
Petroleum and Coal Products
Eating and Drinking Places
Speclal Trade Contractors
Business Services

Food Stores

wholesale Trade-Durable Goods
General Bullding Contractors
General Merchandise Stores

Total Metro Employees:
Top 10 Total Employees:

Forbes 500 Companies

Gulf States Utility

By Occupation:

11,876  (10.5%) Manag/Prof.

9,899 (8.7%) Tech/Sales/Admin.
8,574 (7.6%) Service

5,250 {(4.6%) Farm/Forest/Fish
4,372 (3.9%) Precision Prod.
3,899 (3.4%) Oper/Fabri/Labor

3,639 {3.2%)
3,639 {3.2%)
3,473 (3.1%)
3,423 (3.0%)

113,534

62,723 (55.2%)
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College 4+ years:
12.1

Forbes Largest Private Companles

27,976 (17.7%)
43,962 (27.9%)
19,876 (12.5%)
1,484 ( 1.0%)
32,315 (20.4%)
32,303 (20.5%)
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Largest Local Banks

First City National (611 Mil)
Texas Commerce (407 Mil)

RADIO BUSINESS INFORMATION

BEAUMONT ~ PORT ARTHUR

Colleges and Universities Military Bases Unemployment

Lamar (15,835) Jun 79: 6.9%
Dec 82: 13.2%
Sep 83: 15.1%
Sep 84: 10.3%
Aug 85: 13.8%
Aug 86: 15.0%
Total Full-Time Students: 8,234 Aug 87: 12.3%
Aug 88: 9.5%
Jul 89: 9.8%
Jul 90: 7.8%

Heavy Agency Largest Local Source of

Radio Users Radio Accounts Regional Dollars Highest Billing Stations

Vance-Matthews Market Basket Houston 1. KLVI/KYKR-F $2,200,000

Cornerstone Media Conn's Dallas 2. KHYS-F 1,700,000

John Neil 3. KAYD A/F 1,300,000
4. KKMY-F 800, 000

NOTE: Much of the KHYS revenue
comes out of the Houston market.

Major Dally Newspapers PM SUN Owner
Beaumont Enterprise 69,238 84,697 Hearst
Orange Leader (AD)
Port Arthur News 33,087 36, 305 Cox
Best Restaurants Best Hotels Best Golf Courses
Casa Manana (Mexlican) Beaumont Hilton Beaumont CC
COMPETITIVE MEDIA Galaghers
Patrizi's
Major Over the Alr Television
KBMT  Beaumont 12 ABC
KFDM  Beaumont 6 CBs Freedom Newspapers
KITU Beaumont 34 Education

KJAC  Port Arthur 4 NBC

Media Revenue Estimates

Price WEATHER DATA

NO WEATHER DATA AVAILABLE:
See Houston for an approximation.

% of
Revenue % Retall sales
Miscellaneous Comments

Television $17,000, 000 31.5 .0068
Radio 7,200,000 13.3 .0029
Newspaper 27,500,000 51.0 .0110
Outdoor FeRC. 000 [} arid
$53,900, 000 .0216

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

1986 KAYC/KAYD-F (never completed) 1,500,000
1987 KDVE, KQXY-F Sold by Oppenheimer 1,200,000 (?)
1988 KOLE, KKMY-F Sold to UNO 1,500,000 (E)
1989 Kz2ZB A/F Sold to Design 2,100,000
1989  KAYC, KAYD-F 1, 500,000
1989  KWIC A/F 3,900, 000

NOTE: Some of these sales may not have been consummated.
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BINGHAMTON
1990 ARB Rank: 146 1990 Revenue: $7,300,000 Manager's Market Ranking (current): 3.2
1990 MSA Rank: 169 Rev per Share Point: $85,882 Manager's Market Ranking (future) : 3.3
1990 ADI Rank: 134 Population per Station: 18,608 (12) Duncan's Radlo Market Grade: -—-
FM Base Value: $2,400,000 1990 Revenue Change: 2.8% Mathematical Market Grade: IV B-
Base Value % : 32.9% Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS
85 86 87 88 89 90 91 92 93 94 95
Duncan Revenue Est: 5.5 5.9 6.3 6.7 7.1 7.3
Yearly Growth Rate (85-90): 5.8%
Projected Revenue Estimates: 7.6 8.2 8.6 9.1 9.7
Revenue per Capita: 20.45 21.93 23.60 25.18 26.89 27.65
Yearly Growth Rate (85-90): 6.2%
Projected Revenue per Capita: 29.36  31.18 33.12 35.17 37.35
Resulting Revenue Estimate: 7.8 8.2 8.7 9.2 9.8
Revenue as % of Retall Sales: .0034 .0035 .0036 .0036 .0037 .0037
Mean % (85-90): ,00358%
Resulting Revenue Estimate: 7.5 8.2 9.0 9.3 10.0
MEAN REVENUE ESTIMATE: 1.6 8.2 8.8 9.2 9.8
POPULATION AND DEMOGRAPHIC ESTIMATES
85 86 87 88, 89 90 91 92 93 94 95
Total Population (millions): .270 . 269 .267 .266 .264 .264 .264 .263 .263 .263 .263
Retall sales (billions): 1.62 1.70 1.77 1.84 1.93 2.0 2.1 2.3 2.5 2.6 2.8
Below-the~Line Listening Shares: 1.4% Confidence Levels
Unlisted Station Listening: 13.6%
Total Lost Listening: 15.0% 1990 Revenue Estimates: Normal
Available Share Points: 85.0 1991-1995 Revenue Proljections: Normal
Number of viable Stations: 7
Mean Share Points per Station: 12.1 COMMENTS
Medlan share Points per Station: 9,2
Rev. per Avallable Share Point: $85,882 Market does not report to accountant . . . Managers predict
Estimated Rev, for Mean Station: $1,042,853 3% to 4% increase in 1991 , . .
Household Income: $33,274
Medlan Age: 34.3 years Ethnic Income Age Education
Medlan Education: 12.2 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Medlan Home value: $41,300
Population Change (1989-1994): ~.3% White 97.6 <15 26.1 12-24 23.2 Non High School
Retall Sales Change (1989-1994): 34.9% Black 1.3 15-30 30.4 25-54 49.2 Grad: 30.2
Number of Class B or C FM's: 3 + 1 = 4 Hispanic 0.7 30-50 26.1 55+ 27.6
Revenue per AQH: $22,956 Other 0.4 50-75 13.3 High School
Cable Penetration: 65% 75+ 4.1 Grad: 39.5
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 14.9
COMMERCE AND INDUSTRY College 4+ years:
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Electrical Equipment
Shoes/Clothing
Photographic Equipment
INC 500 Companies Employment Breakdowns
By Industry (SIC): By Occupation:
1. Electric & Electronic Equip 27,995 (28.6%) Manag/Prof. 29,635 (25.6%)
2. Health Services 8,464 (8.6%) Tech/Sales/Admin. 35,191 (30.4%)
3. Eating and Drinking Places 6,169 (6.3%) Service 15,009 (12.9%)
4. Machinery, Except Electrical 4,629 (4.7%) Farm/Forest/Fish 1,760 ( 1.5%)
5. Food Stores 3,156 (3.2%) Precision Prod. 12,727 (11.0%)
6. Business Services 3,093 (3.2%) Oper/Fabri/Labor 21,514 (18.6%)
7. Special Trade Contractors 2,892 (3.0%)
8. Wholesale Trade-Durable Gds 2,840 (2.9%)
9. General Merchandise Stores 2,730 (2.8%)
10. Miscellaneous Retail 2,620 (2.7%)
Total Metro Employees: 97,935
Top 10 Total Employees: 64,588 (65.9%)
E = ™ ¥
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Largest Local Banks Colleges and Universities
Marine Midland (N/A)
Chase Lincoln (N/A)
Key Bank (N/A)

SUNY-Binghamton (11,964)
Broome CC (6,475)

Total Full-Time Students:

RADIO BUSINESS INFORMATION

Heavy Agency Largest Local Source of
Radio Users Radio Accounts Reglonal Dollars
Fred Rigor Coca Cola Syracuse
RvVsA McDonalds Rochester
Price Chopper New York
Dick's Sporting Goods
Major Dally Newspapers AM PM SUN
Binghamton Press 70,413
Binghamton Sun Bulletin 92,140
COMPETITIVE MEDIA
Major Over the Alr Television
WBNG  Binghamton 12 CBS  Gateway
WICZ Blnghamton 40 NBC Stalnless
WMGC  Blnghamton 34 ABC Cltadel
WSKG  Blnghamton 46  PBS
Media Revenue Estimates
% of
Revenue % Retall sales

Television 515,200,000 33.0 .0076
Radio 7,300,000 15.8 .0037
Newspaper 21,800,000 47.4 .0109
Outdoor 1,703,303 % Qo

546,000,000 .0231
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

1987 WENE, WMRV-F Sold to Beacon $4,500, 000
1987 WINR 975, 000
NOTE: Scme of these sales may not have been consummated.

Hotel D'Ville
Hollday Inn Arena

Cortese (Itallan)
Number 5 (Steak)
Vestal Steak House

WEATHER DATA

NO WEATHER DATA AVAILABLE

Miscellaneous Comments

Manager's Comment

BINGHAMTON
Military Bases Unemployment
Jun 79: N/A
Dec 82: 8.4%
Sep 83: 6.6%
Sep 84: 5.6%
Aug 85: 6.8%
Aug 86: 5.5%
12,785 Aug 87: 3.4%
Aug 88: 3.3%
cul 89: 4,3%
Jul 90: 3.8%
Highest Billing Statlions
1. WAAL-F $1,650,000
2. WHWK-F 1,500,000
3. WMRV-F 1,400,000
4. WNBF 1,125,000
Owner
Gannett
Gannett
Best Restaurants Best Hotels

Best Golf Courses

En Jole
Binghamton CC

Vestal

Hills

DLMIARY 5 HARTO MOHKET GUIDE
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BIRMINGHAM
1990 ARB Rank: 53 1990 Revenue: $24,700,000 Manager's Market Ranking (current): 3.2
1990 MSA Rank: 58 Rev per Share Point: $279,728 Manager's Market Ranking (future) : 3.5
1990 ADI Rank: 47 Population per Station: 40,684 (19) Duncan's Radio Market Grade: IT B
FM Base Value: $4,600,000 1990 Revenue Change: 1.0% Mathematical Market Grade: II B+
Base Value % : 18.6% Station Turnover: 20%
REVENUE HISTORY AND PROJECTIONS
82 86 87 88 89 20 2 2 23 24 22
Duncan Revenue Est: 19.9 21.5 22.6 24.8 24.5 24.7
Yearly Growth Rate (85-90): 4.5% (assigned rate of 5.2%)
Projected Revenue Estimates: 25.8 27.4 28.8 30.3 31.9
Revenue per Capita: 21.63 23.32 24.32 26.52 26.11 26.22
Yearly Growth Rate (85-90): 4.0%
Projected Revenue per Capita: 27.27 28.36 29.49 30.67 31.90
Resulting Revenue Estimate: 25.8 26.9 28.1 29.4 30.7
Revenue as % of Retall sales: .0038 .0038 .0039 .0040 .0037 .0035
Mean % (85-90): .0035% - assigned
Resulting Revenue Estimate: 25.9 27.7 29.4 31.5 33.6
MEAN REVENUE ESTIMATE: 25.8 27.3 28.8 30.4 32.1
POPULATION AND DEMOGRAPHIC ESTIMATES
86 87 88 89 20 2 R 23 24 22
Total Population (millions): .922 .922 .929 .935 .938 .942 . 945 . 950 .954 .959 .961
Retail Sales (billions): 5.2 5.6 5.8 6.2 6.6 7.0 7.4 7.9 8.4 9.0 9.6
Below-the-Line Listening Shares: 2.5% Confidence Levels
Unlisted Station Listening: 9.2%
Total Lost Listening: 11.7% 1990 Revenue Estimates: Normal
Available Share Points: 88.3 1991-1995 Revenue Projections: Normal
Number of Viable Stations: 10
Mean Share Points per Station: 8.8 COMMENTS
Median Share Polints per Station: 7.0 Market reports to Miller, Kaplan . . . 4 or 5 low rated stations do
Rev. per Avallable Share Point: $279,728 not participate so I made estimates . . . Managers predict 2% to 4%
Estimated Rev. for Mean Station: $2,461,606 revenue increase in 1991
Household Income: $27,025
Median Age: 33.3 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Median Home vValue: $39,200

Population Change (1989-1994): 2.2% White 72.2 <15 36.0 12-24 21.6 Non High School
Retall sales Change (1989-1994): 237.5% Black 27.1 15-30 29.0 25-54 52.1 Grad: 38.3
Number of Class B or C FM's: 7 Hispanic 0.7 30-50 22.8 55+ 26.4

Revenue per AQH: $20,739 Other e 50-75 8.9 High School Grad:
Cable Penetration: 54% 75+ 3.3 32.9

The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 14.5

COMMERCE AND INDUSTRY College 4+ years:

14.3

Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies

Iron and Steel Vulcan Materials (326) AmSouth Bancorporation Harbert (237)

Fabricated Metals Bruno's McWane (398)
Government Central Bancshares of the
Textiles South
Coal Mining Sonat
SouthTrust
Torchmark
INC 500 Companies Employment Breakdowns
AC3 (416) By Industry (SIC): By Occupation:
1. Health Services 28,516 (8.8%) Manag/Prof. 79,281 (21.9%)
2. Wholesale Trade-Durable Goods 19,577 (6.1%) Tech/Sales/Admin. 117,537 (32.4%)
3. Eating and Drinking Places 17,115 (5.3%) Service 41,550 (11.4%)
4. Business Services 16,428 {(5.1%) Farm/Forest/Fish 3,810 ( 1.1%)
5. General Bullding Contractors 16,306 (5.0%) Precision Pred. 49,522 (13.6%)
6. Special Trade Contractors 13,916 (4.3%) Oper/Fabri/Labor 71,026 (19.6%)
7. Electric Services 11,743 (3.6%)
8. Primary Metal Industries 10,562 (3.3%)
9. Membership Organizations 9,351 (2.9%)
10. Food Stores 9,109 (2.8%)
Total Metro Employees: 323,514
Top 10 Total Employees: 152,623 (47.2%)
AMTaY’' 5 FATTO MARKET @ITDE
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BIRMINGHAM
Largest Local Banks Colleges and Universities Military Bases Unemployment
AmSouth (8.3 Bil) University of Alabama-Birm. (13,517) Ft. McClellan (8,488) Jun 79: 5.8%
Central Bank (3.8 Bil} Birmingham Southern ({1, 542) Dec 82: 15.6%
SouthTrust (3.1 Bil) samford (4,007) Sep 83: 11.5%
Jefferson State JC (6,030) Sep 84: 9.7%
Aug 8S5: 6.9%
Aug 86: 9.0%
Total Full-Time Students: 22,770 Aug 87: 6.3%
Aug 88: 5.8%
RADIO BUSINESS INFORMATION Jul 89: 6.1%
Jul 90: 5.7%
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars Highest Billing Stations
Steiner Bressler Pepsi Atlanta 1. WZZK A/F $6,000, 000
Barry Huey Food World Memphis 2. WMJJ-F 5,200,000
Gillis, Townsend Nutri-System 3. WZRR-F 3,000,000
4. WAPI-F 2,500,000
5. WENN-F 2,300,000
6. WERC 1,200,000
7. WKXX-F 1,100,000
8. WAPI 600, 000
Major Dally Newspapers AM PM SUN Owner
Birmingham Post Herald 64,532 Scripps~Howard
Birmingham News 173,947 212,698 Newhouse
Joa
Best Restaurants Best Hotels Best Golf Courses
Winstons Wynfrey CC of Birmingham
COMPETITIVE MEDIA Southpoint (Continental) Hyatt Shoal Creek
Rossl's (Italian) Pickwick Pine Tree CC
Major Over the Alr Television Jenky's (Steak) Riverchase CC
Mountain Brook
WBIQ Birmingham 10 PBS
WBMG  Birmingham 42 CBS  Park
WBRC  Birmingham 6 ABC Great American
WNAL Gadsden 44 Fox WEATHER DATA
WITO Birmingham 21 H.R.
WVIM Birmingham 13 NBC Times-Mirror Elevation: 620
Annual Preclipitation: $3.5 in.
Annual Snowfall: 1.2 in.
Average Windspeed: 7.4 (S)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 54.3 90.3 73.6
Media Revenue Estimates Avg. Min. Temp: 34.1 69.5 51.2
% of Average Temp: 44.2 79.9 €2.4
Revenue % Retail Sales
Radio Revenue Breakdown
Television $60,200, 000 36.8 .0086
Radio 24,700,000 15.1 .0035 National 22.0%
Newspaper 73,000,000 44.6 .0104 Local 78.0%
Outdoor 5,900,000 3.8 0008 (Trade equals 11% of local — down 16% in 1990)
$163,800,000 .0233 Miscellaneous Comments
NOTE: Use Newspaper and Outdcor estimates with caution. Manager's Comment
Major Radlo Station Sales Since 1986
1986  WYDE From Sudbrink to American General 740,000
1986 WVOK/WZRR-F From ELF to REBS 6,000,000 (E)
1986 W2ZK A/F From Katz to New City 9,500,000 (E)
1987 WAYE From Woods to Willis 225,000
1987 WAGG, WENN-F (85%) 3,400,000
1987 WVOK, WZRR~F  Sold to Signature 7,640,000
1987 WYDE 980, 000
1988  WCRT 300, 000
1988 WZRR-F, WVOK Sold to Dick 6, 650,000
1988 WATV 400,000
1989 WHMA A/F (Anniston} Sold to Crown 7,500,000
1990 WERC From SunGroup to Ameron 4,200,000
1990 WMJJ-F From Capitol (Johnson) to Ameron 16,500,000
1990 WYDE From Brandon to Guardian 1,000,000
NOTE: Scme of these sales may not have been consummated.
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BOISE
1990 ARB Rank: 139 1990 Revenue: $8,300,000 Manager's Market Ranking (current): 2.7
1990 MSA Rank: 202 Rev per Share Point: $93,468 Manager's Market Ranking (future) : 3.7
1990 ADPI Rank: 135 Population per Station: 12,615 (19) Duncan's Radlo Market Grade: —-
FM Base value: $1,200,000 1990 Revenue Change: 4.0% Mathematical Market Grade: IV B+
Base Value % : 14.5% Station Turnover: 15.4%
REVENUE HISTORY AND PROJECTIONS
85 86 87 88 89 20 2 2 23 24 25
Duncan Revenue Est: 6.1 6.5 6.3 7.2 8.0 8.3
Yearly Growth Rate (85-90): 6.6%
Projected Revenue Estimates: 8.7 9.3 9.9 10.6 11.3
Revenue per Capita: 21.18  23.21 21.36 24.24 26.84 27.48
Yearly Growth Rate (85-90): 5.6%
Projected Revenue per Caplita: 29.01 30.64 32.36 34.17 36.09
Resulting Revenue Estimate: 8.9 9.5 10.2 10.9 11.7
Revenue as % of Retall Sales: .0043 .0045 .0038 .0041 .0043 .0042
Mean % (85-90): .0042%
Resulting Revenue Estimate: 8.9 9.6 10.3 11.2 11.8
MEAN REVENUE ESTIMATE: 8.8 9.5 10.1 10,9 11.6
POPULATION AND DEMOGRAPHIC ESTIMATES
g6 87 88 89 20 2 2 23 24 25
Total Population (millions): .288 .293 .295 .297 .298 .302 .307 .311 .315 .320 .323
Retall sales (billions): 1.43 1.52 1.64 1.74 1.87 1.96 2.13 2.29 2.46 2.66 2.82
Below-the-Line Listening Shares: 1.0% Confidence Levels
Unlisted Statlon Listening: 10.2%
Total Llost Listening: 11.2% 1990 Revenue Estimates: Normal
Available Share Points: 1991-1995 Revenue Projections: Normal
Number of viable Stations: 13
Mean Share Points per Station: 6.8 COMMENTS
Medlan Share Points per Station: 6.3 Canyon County included in Metro for population and retall sales
Rev. per Avallable Share Point: $93, 468 projections . . . Market reports to Miller, Kaplan . . . KBXL and
Estimated Rev. for Mean Station: $638,458 KLCI do not cooperate and estimates were made . . . Managers predict
4% to 6% revenue increase in 1991 . .
Household Income: $29,101
Medlan Age: 31.0 years Ethnic Income Age Education
Medlan Education: 12.9 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Medlan Home value: $52,400
Population Change (1989-1994): 7.4% White 95.2 <15 29.7 12-24 23.0 Non High School
Retail Sales Change (1989-1994): 42.5% Black 0.3 15-30 32.8 25-54 54.4 Grad: 23.6
Number of Class B or C FM's: 9 + 1 10 Hispanic 4.2 30-50 24.8 55+ 22.5
Revenue per AQH: $23,446 Other 0.3 50-75 9.1 High School Grad:
Cable Penetration: 38% 75+ 3.6 35.2

COMMERCE AND INDUSTRY

Important Business and Industries

Lumber

Food Processing
Electronics
Government

Heavy Constructicon

INC 500 Companies

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Fortune 500 Companles

Bolse Cascade (112)

Employment Breakdowns

By Industry (SIC):

College 1~3 years:
22.3

College 4+ years:
18.9

Forbes 500 Companies Forbes Largest Private Companies

Albertson's
Moore Financial Corp.
Morrison Knudsen

JK Simplot (106}

By Occupation:

1. Health Services 7,329 (8.7%) Manag/Prof. 28,399 (24.7%)
2. Eating and Drinking Places 7,270 (8.7%) Tech/Sales/Admin. 37,639 (32.8%)
3. Food and Kindred Products 4,478 (5.3%) Service 14,091 (12.3%)
4. Wholesale Trade-Durable Goods 4,020 (4.8%) Farm/Forest/Fish 4,885 ( 4.2%)
5. Machinery, except Electrical 3,896 (4.6%) Precision Prod. 14,288 (12.5%)
6. Business Services 3,397 (4.08%) Oper/Fabri/Labor 15,517 (13.5%)
7. Food Stores 3,045 (3.6%)
8. Wholesale Trade-Non Durable Gds 3,026 (3.6%)
9. Special Trade Contractors 2,741 (3.3%)
10. Automotive Dealers 2,671 (3.2%)
Total Metro Employees: 83,887
Top 10 Total Employees: 41,873 (49.9%)
LA 5_BADIO MARKET GEUIDE
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BOISE
Largest Local Banks Colleges and Universities Military Bases Unemployment
First Interstate (873 Mil) Bolse State (11,584) Mountain Home AFB (4,420) Jun 79: N/A
First Security (1.7 Bil) Dec 82: N/A
Idaho First (3.0 Bil) Sep 83: 6.3%
Sep 84: 4.6%
Aug 85: 4.9%
Aug 86: 4.7%
Total Full~-Time Students: 8,069 Aug 87: 4,6%
Aug 88: 3.1%
RADIO BUSINESS INFORMATION Jul §9: 3.0%
Jul 90: 3.5%
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars Highest Billing Stations
Davis & Roarke Idaho First Bank Seattle 1. KCIX-F $2,100,000
Elgin, Syfred Alberton's Salt Lake City 2. KBOI 1,200,000
Steele, Stultz Peterson Auto Portland 3. KJOT-F 900,000
Golden Rule Auto 4. KFXD-F 850,000
5. KLTB-F 780,000
6. KQFC-F 580,000
7. KHEZ-F 380,000
8. KLCI-F 370,000
9. KIZN-F 340,000
Major Dally Newspapers aM PM SUN Owner 10. KIDO 300,000
11. KZMG A/F 280,000
Bolse Idaho-Statesman 57,664 78,061 Gannett
Best Restaurants Best Hotels Best Golf Courses
Murphy's Red Lion Crane Creek
COMPETITIVE MEDIA Angels (Steak & Seafood) (both locations) Hillcrest
Charterhouse (Seafood) Compri Sun Valley
Major Over the Alr Television Cafe Ole Mexican Owyhee Plaza Elkhorn (Sun Valley)
Peter Schott's Quail Hollow
KAID Boise 4 PBS
KBCI Boise 2 CBS Eugene TV
KIVI Nampa 6 ABC Evening Post
KTVB Bolse 7 NBC King WEATHER DATA
KTRV  Nampa 12 Fox Toledo Blade
Elevation: 2838
Annual Precipitation: 12.0 in.
Annual Snowfall: 21.7 in.
Average Windspeed: 9.0 (WswW)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 36.5 90.5 62.6
Media Revenue Estimates Avg. Min. Temp: 21.4 58.5 39.1
% of Average Temp: 29.0 74.5 50.9
Revenue % Retall Ssales
Miscellaneous Comments
Television $18,400, 000 35.8 .0094
Radio 8,300,000 16.1 .0042
Newspaper 23,100, 000 44.9 .0118
Outdoor 1,603 300 a1 LALWAL]
$51,1400, 000 .0262 Radio Revenue Breakdown
NOTE: Use Newspaper and Outdoor estimates with caution. National 15.3%
Network 0.7%
Local 84.0%
(Trade equals 9% of local - up 23% in 1990)
Major Radio Station Sales Since 1986
1986 KFXD A/F Sold by Communication Properties $1, 200,000
1986  KSGR (Nampa) 170, 000
1987 KFML 450, 000
1987 KGEM, KJOT-F From Hatch to Bruce Johnson 2,100, 000
1989 KHEZ~-F (Caldwell) Sold to John Price 700, 000
1989 KIZN A/F From Constant to Pacific Telecom NA
NOTE: Scme of these sales may not have been consummated.
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BOSTON

1990 ARB Rank: 9 1990 Revenue: $120,500,000 Manager's Market Ranking (current): 2.9
1990 MSA Rank: 10 Rev per Share Point: $1,419,316 Manager's Market Ranking (future) : 3.7
1990 ADI Rank: 6 Population per Station: 102,712 (31) Duncan's Radio Market Grade: IC+
FM Base Value: $13,000,000 1990 Revenue Change: 7.8% Mathematical Market Grade: IB
Base Value % : 10.9% Station Turnover: 10.5%
REVENUE HISTORY AND PROJECTIONS

83 86 81 £8 89 20 a1 2 23 24 22
Duncan Revenue Est: 88.6 96.1 104.3 114.0 111.8 120.5
Yearly Growth Rate (85-90): 6.4%
Projected Revenue Estimates: 125.5 134.4 143.0 151.5 160.0
Revenue per Capita: 24.08 25.83 28.04 30.56 29.89 32.22
Yearly Growth Rate (85-90): 6.1%
Projected Revenue per Capita: 34.19 36.27 38.48 40.83 43.32
Resulting Revenue Estimate: 128.2 136.3 145.1 154.3 164.2
Revenue as % of Retall Sales: .0033 .0032 .0034 .0035 .0034 .0035
Mean % (85-90): .00338%
Resulting Revenue Estimate: 119.0 128.1 135.2 144.0 150.4

MEAN REVENUE ESTIMATE: 124.2 132,9  1431.1  149.9 158.2
POPULATION AND DEMOGRAPHIC ESTIMATES
86 81 £8 89 20 a1 2 23 24 22
Total Population (millions): 3.70 3.71 3.72 3.73 3.74 3.74 3.75 3.76 3.77 3.78 3.79
Retail sales (billions): 27.7 30.5 30.8 32.2 32.6 33.9 35.0 37.9 40.0 42.6 44.5
Below-the-Line Listening Shares: 4.9% Confidence Levels
Unlisted Station Listening: 10.2%
Total Lost Listening: 15.1% 1990 Revenue Estimates: Normal

Available Share Points: 84.9 1991-1995 Revenue Projections: Normal
Number of Viable Stations: 19
Mean Share Points per Station: 4.47 COMMENTS
Median Share Points per Station: 3.9 Market reports to Hungerford and all major players cooperate . .
Rev. per Avallable Share Point: $1,419,316 WCRB, WCGY and several others do not participate so I made estimates

Estimated Rev. for Mean Station: $6,342,100 for them . . . Managers predict 3% to 4% increase in 1991 . . .
Household Income: $35,763

Median Age: 33.9 years Ethnic Income Age Education

Median Education: 12.7 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $56,100

Population Change (1989-1994): 1.1% White 92.0 <15 19.9
Retail sales Change (1989-1994): 30.7% Black 5.0 15-30 22.4
Number of Class B or C FM's: 13 Hispanic 2.4 30-50 25.4
Revenue per AQH: $23,753 Other 0.6 50-75 20.3
Cable Penetration: 64% 75+ 12.0

COMMERCE AND INDUSTRY

Important Business and Industries

The above information is provided through the courtesy of

12-24 22.7 Non High School
25-54 50.7 Grad: 24.3
55+ 26.6

High School Grad:
36.9

College 1-3 years:

Market Statistics, a division of Bill Communications. 16.2

Fortune 500 Companies

Forbes 500 Companies

College 4+ years:

Forbes Largest Private Companies

High Tech Raytheon (53) Bank of Boston Stop & Shop Companies (17)
Fishing Gillette (128) Bank of New England Astroline (44)
Financial Polaroid (218} BayBanks Global Petroleum (97)
Shipping/Port Cabot (232) Boston Edison Connell Limited Partnership (123)
Clothing Prime Computer (241) EG & G Kiendall Co. (180)
Textiles EG & G (265) General Cinema Fidelity Investments (182)
Publishing Dennison Mfg. (394) Multibank Financial Continental Cablevision (270)
Printing/Paper Affiliated Pub. (477) State Street Boston
Electronics Millipore (433) Zayre
Cutlery
INC 500 Companies Employment Breakdowns
Medivision (35) By Industry (SIC): By Occupation:
Progress Software (38)
Bertucci's (72) 1. Health Services 170,146 (9.5%) Manag/Prof. 494,743 (28.3%)
Melannco Int'l. (123) 2. Busliness Services 151,812 (8.5%) Tech/Sales/Admin. 578,343 (33.2%)
Cadmus Group (164) 3. Eating and Drinking Places 107,828 (6.0%) Service 229,382 (13.1%)
Rizzo Assoc. (188) 4. Educational Services 99, 314 (5.6%) Farm/Forest/Fish 11,092 ( .7%)
Shawmut Design & Constr. 5. Electric & Electronic Equip 87,048 (4.9%) Precision Prod. 185,454 (10.6%)
(191) 6. Wholesale Trade-Durable Goods 72,915 (4.1%) Oper/Fabri/Labor 246,491 (14.1%)
WTE (199) 7. Machinery, except Electrical 65,645 (3.7%)
Certified Engineering 8. Miscellaneous Services 62,581 (3.5%)
& Testing (226) 9. Food Stores 58,074 (3.3%)
City Sports (270} 10. Miscellaneous Retail 50,327 (2.8%)
Parencorp (327)
Practice Management Systems
(369) Total Metro Employees:1,785,537
Top 10 Total Employees: 925,690 (51.8%)
[Umeh’ 5 BADED MASKYT GUIDE
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BOSTON
Largest Local Banks Colleges and Universities Military Bases Unemployment
Bank of New England (1.5 Bil) Harvard (17,628) Ft. Devens (7,227) Jun 79: 5.0%
Boston Safe Deposit (6.8 Bil) Boston University (27,630) Hanson AFB (1,900) 2 Dec 82: 5.7%
First National (36.0 Bil) Northeastern (36,219) Sep 83: 5.2%
Shawmut (8.8 Bil) Boston College (14,209) Sep 84: 4.3%
State Street (8.2 Bil) U of Mass-Boston (12,542) Aug 85: 3.3%
Aug 86: 3.3%
Total Full-Time Students: 176,164 Aug 87: 2.5%
Aug 88: 2.7%
RADIO BUSINESS INFORMATION Jul 89: 3.9%
Jul 90: 5.6%
Heavy Agency Largest Local Source of
Radlo Users Radlo Accounts Regional Dollars Highest Billing Stations
1. WXKS-F $15,100,000 10. WZLX-F  $6,700,000
Hill, Holliday NE Telephone 2. WBCN-F 14,900,000 11. WHDH 5,500,000
Cabot Boston Globe 3. WRKO 12,900,000 12. WROR-F 5,200,000
Arnold McDonalds 4, WBZ 10,200, 000 13. WVBF-F 4,300,000
Pro Media Jordan Marsh 5. WSSH-F 8,100,000 14, WBOS-F 3,000, 000
Houston Jordan's Furniture 6. WODS-F 8,000,000 15. WCRB-F 2,9C0,000
Stop & Shop 7. WMJIX-F/WMEX 7,500,000 16. WCDJ-F 2,880,000
8. WZOU-F 7,300,000 17. WENX-F 2,0C0,000
9. WEEI 7,000,000 18. WXKS-F 1,700,000
Major Daily Newspapers AM PM SUN Owner
Boston Globe 522,981 787,858 Affiliated
Boston Herald 370,752 253,233 Murdoch
Best Restaurants Best Hotels Best Golf Courses
Jimmies (seafood) Four Seasons The Country Club
COMPETITIVE MEDIA Seasons Marriott Long Salem CC
Legal Seafoods Wharf Brookline
Major Over the Alr Television Armidas (Italian) Ritz Carlton Stowe Acres
Boston Harbor Pleasant Valley
WBZ Boston 4 NBC  Westinghouse Winchester CC
WCVB Boston 5 ABC Hearst
WFXT Boston 25 Fox Boston Celtics
WGBH Boston 2 PBS WEATHER DATA
WLVI Cambridge 56 Gannett
WNEV  Boston 7 CBS New England TV Elevation: 15
WQTV ~ Boston 68 Monitor Annual Precipitation: 41.6 in.
WSBK  Boston 38 Gillett Annual Snowfall: 41.9 in.
WMUR  Mnchstr 9 ABC Imes Average Windspeed: 12.6 (sW)
WHLL Worcester 27 Hill TOTAL
WNDS  Derry 50 JAN JUL YEAR
Avg. Max. Temp: 35.9 81.4 58.7
Medla Revenue Estimates Avg. Min. Temp: 22.5 65.1 43.8
% of Average Temp: 29.2 73.3 51.3
Revenue % Retail sales
Miscellaneous Comments
Television $330, 000,000 36.4 .0097 * Total TV revenue for ADI is estimated at $400,000,000.
Radlo 120,500,000 13.3 .0035 Allocations made to Worcester, Cape Cod, Manchester, NH and
Newspaper 425,000,000 46.8 .0125 Portsmouth, NH.
Outdoor 32,000,000 3.2 0009
$907, 500, 000 .0266 Radio Revenue Breakdown
* See Miscellaneous Comments National 35.1%
NOTE: Use Newspaper and Outdoor estimates with caution. Network 1.7%
Local 63.2%
(Trade equals 9.3% of local - up 6% in 1990)
Major Radlo Station Sales Since 1986
1986  WSSH-F Sold to Noble $19, 500, 000
1987 WHDH From Blair to Sconnix 14,500,000
1987 WZ0U-F From Blair to Sconnix to Ardman 15,500,000
1987 WSSH Sold to Noble 3,700,000
1987 WRKO, WROR~F Sale Announced by RKO 26,000, 000
1987 WZLX-F From First Media to Cook Inlet 17,000,000 (E) + Tax Cert.
1988 WJIB-F From NBC to Emmis 16,000,000 (E)
1988 WRKO, WROR~F From RKO to Atlantic Ventures 28,300,000
1988 WBOS-F From Sconnix to Ackerly 19,300,000
1989 WDLW (Waltham) 1,150,000
1989 WSSH A/F CANCELLED 39,000,000
1989 WEEI Sold to Boston Celtics 8,000,000
1989 WHDH Sold by Sconnix 14,000,000
NOTE: Scme of these sales may not have been consummated.
Lionb* S ARETO MARKET GUILS
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BRIDGEPORT (Fairfield County)

1990 ARB Rank: 94 (Bridg. only) 1990 Revenue: $21,300,000 Manager's Market Ranking (current): 3.5
1990 MSA Rank: 64 (County) Rev per Share Point: $ NA Manager's Market Ranking (future) : 3.6
1990 ADI Rank: New York ADI Population per Station: 93,300 (4) Duncan's Radio Market Grade: 1II B+
FM Base Value: NA 1990 Revenue Change: -7.4% Mathematical Market Grade: II C+
Base Value % : NA Station Turnover: NA
REVENUE HISTORY AND PROJECTIONS

83 86 81 £8 89 20 A 22 K] LY 22
Duncan Revenue Est: 21.8 23.1 23.0 21.3
Yearly Growth Rate (85-90): Negative - assigned rate of 5.7% after 1991
Projected Revenue Estimates: 21.6 22.8 24.1 25.5 26.9
Revenue per Capita: 26.29 27.80 27.88 25.76
Yearly Growth Rate (85-90): Negative - assigned rate of 5.8% after 1991
Projected Revenue per Capita: 26.28 27.80 29.41 31.12 32.92
Resulting Revenue Estimate: 21.8 23.1 24.5 26.0 27.5
Revenue as % of Retall Sales: .0027 .0028 .0027 .0024
Mean % (85-90): .0026%
Resulting Revenue Estimate: 24.7 26.7 28.3 29.9 31.7

MEAN REVENUE ESTIMATE: 22.7 24.2 25.6 27,1 28.7

POPULATION AND DEMOGRAPHIC ESTIMATES

86 81 £8 89 20 A 22 K] LY 22
Total Population (millions): .827 .828 .829 .831 .825 .827 .828 .830 .832 .835 .836
Retail Sales (billions): 7.1 7.5 8.1 8.3 8.4 8.9 9.5 10.3 10.9 11.5 12.2
Below-the-Line Listening Shares: e Confidence Levels
Unlisted Station Listening: _—
Total Lost Listening: Not meaningful 1990 Revenue Estimates: Normal
Available Share Points: because the ARB 1991-1995 Revenue Projections: Normal
Number of viable Stations: shares do not
Mean Share Points per Station: reflect the entire COMMENTS
Median Share Points per Station: county...
Rev. per Avallable Share Point: - Figures include all of Fairfield County . . . Stations report to
Estimated Rev. for Mean Station: e local accountant . . . Managers predict negative growth in 1991 . .
Household Income: $52,365
Median Age: 36.3 years Ethnic Income Age Education
Medlan Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $82,600
Population Change (1989-1994): 1.2% White 85.0 <15 16.7 12-24 20.8 Non High School
Retall Sales Change (1989-1994): 37.0% Black 8.2 15-30 19.7 25-54 52.1 Grad: 28.3
Number of Class B or C FM's: 3 Hispanic 6.8 30-50 23.6 55+ 27.1
Revenue per AQH: $ NA Other EXS 50-75 21.2 High School Grad:
Cable Penetration: NA 75+ 18.8 32.4
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 15.4
COMMERCE AND INDUSTRY College 4+ years:
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Metal Products General Electric (5) People's Bank Duracell Holding (108)
Clothing Xerox (22) First Brands (113)
Elect. Products Union Carbide (50) Ethan Allen (272)
Ordinance American Brands (58)

Champion International (91)
Great Northern Nekoosa (127)
Combustion Engineering (131)

NOTE: Companies located in Southewestern Section of County are listed under New York City.

INC 500 Companies Employment Breakdowns

Diavon Systems (16) By Industry (SIC): By Occupation:
1. Health Services 15,265 (8.1%) Manag/Prof. 60, 724 (29.6%)
2. Business Services 13,642 (7.3%) Tech/Sales/Admin. 64,961 (31.6%)
3. Eating and Drinking Places 9,547 (5.1%) Service 21,900 (10.7%)
4, Electric & Electronic Equip. 9,062 (4.8%) Farm/Forest/Fish 1,459 ( .7%)
5. Transportation Equipment 7,890 (4.2%) Precision Prod. 23,549 (11.5%)
6. Machinery, Except Electrical 7,437 (4.0%) Oper/Fabri/Labor 32,737 (15.9%)
7. Wholesale Trade-Durable Goods 7,415 (4.0%)
8. Wholesale Trade-Nondurable Gds. 6,546 (3.5%)
9. Food Stores 5,938 (3.2%)
10, Miscellaneous Retail 5,662 (3.0%)

Total Metro Employees: 187,572
Top 10 Total Employees: 88,404 (47.1%)

DLHELK" 5 BADT] MARKET GUTDE
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BRIDGEPORT {(Fairfield County)

Largest Local Banks Colleges and Universities Mllitary Bases Unemployment

The Bank Mart (712 Mil) University of Bridgeport (6,337) Jun 79: 6.0%
CityTrust (2.5 Bil) Fairfield (5,104) Dec 82: 7.9%
People's Bank (6.3 Bil) Sacred Heart University (4,972) Sep 83: 6.4%
Connecticut National (N/A) Sep 84: 5.0%

Aug 85: 6.4%
Aug 86: 4.9%

Total Full-Time Students: 8,541 Aug 87: 3.8%
Aug 88: 3.3%
RADIO BUSINESS INFORMATION Jul 89: 4.7%
Jul 90: 6.4%
Heavy Agency Largest Local Source of
Radlo Users Radio Accounts Regional Dollars Highest Billing Stations
Davidoff Conn. Lottery Hart ford 1. WEBE-F $4,700,000
Shafer SNET Boston 2. WEZN-F 4,600,000
Jay CBT 3. WINE/WRKI-F 2,900,000
4. WSTC/WQQQ-F 2,500,000
5. WEFX-F 2,100,000
6. WICC 2,000,000
7. WLAD/WDAQ-F 1,800, 000
Major Dally Newspapers AM PM SUN Owner
Bridgeport Post 73,753 (AD) 89,838
Best Restaurants Best Hotels Best Golf Courses
Le Chamboard Inn at Mill River Stanwich Club
COMPETITIVE MEDIA Inn at Mill River Westin (Greenwich)
Stamford Sheraton Winged Foot
Major Over the Alr Television Wee Burn {(Darien)

Richter Park
See New York

WEATHER DATA

See New York for an approximation.

Medla Revenue Estimates

% of
Revenue % Retail Sales
Mlscellaneous Comments
Television $48,000, 000 31.7 .0054
Radlo 21,300,000 14.1 .0024 *Bridgeport 1s part of the New York ADI. TV revenue is an
Newspaper 76,000, 000 50.2 .0085 estimate of Bridgeport's share of ADI's total revenue.
Outdoor B, OO0, OG0 1.1 GOoT
$1s1, 300,000 .0170 RADIO REVENUE BREAKDOWN
* See Mlscellaneous Comments Local 78.9%

National 21.1%
NOTE: Use Newspaper and Outdoor estimates with caution.
Manager's Comments

Major Radlo Station Sales Since 1986

1986 WEZN-F From Katz to New City 10,500,000 (E)
1987 WEBE-F (Westport) Sold to ML 12,000,000
1989 WICC From Tribune Co. to WIN/ML 6,250,000
1989  WJIBX 550,000
1990 wcuM 37.5% sold 135,000
1990 WINE/WRKI-F Sold by Home News {cancelled) 5,500,000

NOTE: Some of these sales may not have been consummated.

WHCAN T BAIG MASFET GUIDE
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1990 ARB Rank: 39 1990 Revenue: $30,300,000 Manager's Market Ranking (current): 3.0
1990 MSA Rank: 55 - Buffalo Rev per Share Point: $351,101 Manager's Market Ranking (future) : 3.7
198 — Ni. Falls Population per Station: 47,238 (21) Duncan's Radlio Market Grade: ID

1990 ADI Rank: 38 1990 Revenue Change: 8.0% Mathematical Market Grade: I D-
FM Base Value: $3,800,000 Station Turnover: 23.1%
Base Value %: 12.5%
REVENUE HISTORY AND PROJECTIONS

85 86 81 88 89 20 21 22 23 24 25
Duncan Revenue Est: 23.6 25.0 25.8 27.5 28.1 30.3
Yearly Growth Rate (85-90): 5.2%
Projected Revenue Estimates: 32.1 34.4 36.2 38.0 40.0
Revenue per Capita: 19.67 21.00 21.68 23.30 23.61 25.46
Yearly Growth Rate (85-90): 5.3%
Projected Revenue per Capita: 26.81 28.23 29.73 31.30 32.96
Resulting Revenue Estimate: 31.6 33.3 34.8 36.3 38.2
Revenue as % of Retall sales: .0039 .0039 .0037 .0038 .0036 .0037
Mean % (85-90): .00376%
Resulting Revenue Estimate: 32.7 34.6 36.1 37.6 39.9

MEAN REVENUE ESTIMATE: 32.1 34.1 35.7 37.3 39.4

POPULATION AND DEMOGRAPHIC ESTIMATES

83 86 87 88 89 20 21 22 23 24 25
Total Population (millions): 1.20 1.19 1.19 1.18 1.19 1.19 1.18 1.18 1.17 1.16 1.16
Retail sales (billions): 6.1 6.4 6.9 7.2 7.8 8.2 8.7 9.2 9.6 10.0 10.6
Below-the-Line Listening Shares: 2.7% Confidence Levels
Unlisted Station Listening: 0%

Total Lost Listening: 13.0% 1990 Revenue Estimates: Normal

Available Share Points: 86.3 1991-1995 Revenue Projections: Normal
Number of viable Statlons: 13
Mean Share Points per Station: 6.6 COMMENTS
Median share Points per Station: 6.5
Rev. per Avallable Share Point: $351,101 Market reports to Hungerford . . . All major stations participate .
Estimated Rev. for Mean Station: $2,330,770 Managers predict a 6% to 7% revenue increase in 1991 . .
Household Income: $ 27,650
Median Age: 34.8 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $ 40,200
Population Change (1989-1994): -2.5% White 89.0 <15 29.7 12-24 22.1 Non High School
Retall Sales Change (1989-1994): 27.7% Black 9.7 15-30 29.2 25-54 49.1 Grad: 34.6
Number of Class B or C FM's: 10 + 1 = 11 Hispanic 1.3 30-50 27.3 55+ 28.9
Revenue per AQH: $18, 692 Other e 50-75 10.8 High School Grad:
Cable Penetration: 66% 75+ 3.0 5

COMMERCE AND INDUSTRY

Important Business and Industries

Iron and Steel
Chemicals

Fabricated Metals

Food Products

Optical Instruments
Carbon/Graphite Products

INC 500 Companies

BUFFALO — NIAGARA FALLS

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Fortune 500 Companies

Employment Breakdowns

D.D.F Transportation By Industry (SIC):
(174)
HazMat Environment Group 1. Health Services 41,223
(339) 2. Eating and Drinking Places 28,787
3. Machinery, Except Electrical 24,420
4. Business Services 22,283
5. Food Stores 19,769
6. Wholesale Trade-Durable Goods 15,992
7. Transportation Equipment 13,103
8. General Merchandise Stores 11,923
9. Miscellaneous Retail 11,697
10. Membership Organizations 11,429
Total Metro Employees: 405,373

’ ¢ 4 - HE
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Top 10 Total Employees: 200,626

64

Empire of America
First Empire State
Goldome

(10.2%)
(7.1%)
(6.0%)
(5.5%)
(4.9%)
(3.9%)
(3.2%)
(2.9%)
(2.9%)
(2.8%)

(49.5%)

Forbes 500 Companies

FSB

College 1-3 years:
14.6

College 4+ years:

Forbes Largest Private Companies

Delaware North Companies (89)
Tops Markets (142)
Rich Products (231)

By Occupation:

Manag/Prof. 112,175 (21.7%)
Tech/Sales/aAdmin. 158,366 (30.7%)
Service 72,054  (14.0%)
Farm/Forest/Fish 4,697 ( 0.9%)
Precision Prod. 64,465 (12.4%)
Oper/Fabri/Labor 104,588 (20.3%)
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BUFFALO - NIAGARA FALLS

Largest Local Banks Colleges and Universities Military Bases Unemployment
Goldome (14.9 Bil) SUNY-Buffalo (11, 548) Jun 79: 5.7%
Manufacturers and Traders Canusuis (4,383) Dec 82: 12.9%
(3.8 Bil) Sep 83: 10.4%
Marine Midland (25 Bil) Sep 84: 9.8%
Norstar (3.5 Bil) Aug 85: 6.7%
Aug 86: 7.0%
Total Full~Time Students: 48,396 Aug 87: 5.2%
Aug 88: 4.8%
RADIO BUSINESS INFORMATION Jul 89: 5.8%
Jul 90: 4.7%

Heavy Agency Largest Local Source of

Radio Users Radio Accounts Regional Dollars Highest Billing Statlons
1. WBEN $4,403,000
Healy, Schutte Tops Supermarkets 2. WKSE-F 3,700, 000
Levy, King Hills Dept. Stores 3. WBUF-F 3,200,000
Ellis Singer Pepsi 4. WGR -F 3,100,000
McDonalds 5. WHTT-F 3,000, 000
Valu Home Centers 6. WIYE-F 2,700,000
7. WYRK-F 2,4C0, 000
8. WGR 2,300,000
9. WMJIQ-F 2,1G0, 000
10. WXBX/WUFX-F 1,4G0,000
Major Daily Newspapers AM PM SUN Owner 11. WBLK-F 800, 000
12. WECK 500, 000
Buffalo News 315, 669 (AD) 380, 610 Berkshire Hathaway 13. WWKB 400, 000
Best Restaurants Best Hotels Best Golf Courses
Chef (Italian) Hyatt Sheridan Park
COMPETITIVE MEDIA Rue Franklin (French) Marriott Buffalo CC
Olivers (French) Crag Burn
Major Over the Air Television Manny's
Fanny's
WGRZ  Buffalo 2 NBC Tak
WIVB Buffalo 4 CBS King world
WKBW  Buffalo 7 ABC  Queen City
WNED Buffalo 17 PBS WEATHER DATA
WNYB Buffalo 49
wuTv  Buffalo 29 Fox  Act III Elevation: 705
WNEQ Buffalo 23 PBS Annual Precipitation: 35.2 in.
Annual Snowfall: 88.6 in.
Average Windspeed: 12.3 (W)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 29.8 79.5 55.0
Media Revenue Estimates Avg. Min. Temp: 17.6 60.7 39.1
% of Average Temp: 23.7 70.1 47.1
Revenue % Retail sales
Manager's Comments
Television $86, 600, 000 37.4 .0106
Radio 30,300,000 13.8 .0037 »Buffalo gets a bad rap. The economy is now diversified.”
Newspaper 95,800, 000 43.5 .0117
Outdoor 3 aid, Qe A1 [RIIAL]
$220,100, 000 .0269
Radio Revenue Breakdown
NOTE: Use Newspaper and Qutdoor estimates with caution. Local 75.6%
National 22.8%
Network 1.6%

(Trade equals 10.2% of local - up 15% in 1990)

Major Radio Station Sales Since 1986

1986  WKSE-F From Porter to Price 2,850,000
1986 WBMA-F Sold to Burbach (cancelled) 3,400,000
1987 WGR, WGR-F From Taft to Rich 5,750,000
1988 WBMA-F (Wethersfield) Sold to Casclani 1,265,000
1989 WJYE-F Sold to Williams 6,000,000
1989 WECK 600, 000
1989 WGKT, WPHD-F Sold to Metroplex 6,400,000
1990 WECK/WJIYE-F Sold to Ralph Guild o oa e a o eyency
NOTE: Some of these sales may not have been consummated.
-1 | o
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CANTON
1990 ARB Rank: 107 1990 Revenue: $8,200,000 Manager's Market Ranking (current): 2.7
1990 MSA Rank: 122 Rev per Share Point: $183,445 Manager's Market Ranking (future) : 3.2
1990 ADI Rank: Cleveland ADI Population per Station: 47,485 (7) Duncan's Radlo Market Grade: III C+
FM Base Value: $2,500,000 1990 Revenue Change: 3.8% Mathematical Market Grade: III C
Base value % : 30.5% Station Turnover: 16.7%
REVENUE HISTORY AND PROJECTIONS

85 86 87 g8 89 20 2 2 23 24 25

Duncan Revenue Est: 6.7 7.3 7.5 7.7 7.9 8.2
Yearly Growth Rate (85-90): 4.2%
Projected Revenue Estimates: 8.5 9.1 9.6 10.0 10.5
Revenue per Capita: 16.42 18.02 18.52 19.06 19.41 20.20
Yearly Growth Rate (85-90): 4.3% 21.07 21.97 22.92 23.90 24,94
Projected Revenue per Caplta: 8.5 8.9 9.3 9.7 10.1
Resulting Revenue Estimate:
Revenue as % of Retall Sales: .0030 .0032 .0031 .0032 .0033 .0032
Mean % (85-90): .00317%
Resulting Revenue Estimate: 8.6 8.9 9.2 9.5 10.1

MEAN REVENUE ESTIMATE: 8.5 9.0 9.4 9.7 10.2
POPULATION AND DEMOGRAPHIC ESTIMATES

86 87 g8 89 20 2 2 23 24 25
Total Population (millions): .404 .405 .405 . 404 .407 .406 . 405 .404 .405 .405 .405
Retall sales (billions): 2.2 2.3 2.37 2.42 2.4 2.6 2.7 2.8 2.9 3.0 3.2
Below-the-Line Listening Shares: 44.5% Confldence Levels
Unlisted Station Listening: 10.8%
Total Lost Listening: 55.3% 1990 Revenue Estimates: Below Normal

Avallable Share Polnts: 44.7 1991-1995 Revenue Projections: Below Normal
Number of Viable Stations: 6
Mean Share Points per Station: 7.4 COMMENTS
Median Share Points per Station: 8.7
Rev. per Avallable Share Point: $183, 445 Market does not report to accountant . . . Managers predict 3% to 4%
Estimated Rev. for Mean Station: 81,366,665 revenue growth in 1991 . . .
Household Income: $28,884
Medlan Age: 33.7 years Ethnic Income Age Education
Median Educatlion: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $44,300
Population Change (1989-1994): —,.5% White 93.3 <15 29.0 12-24 21.5 Non High School
Retail Sales Change (1989-1994): 23.0% Black 5.8 15-30 31.5 25-54 51.8 Grad: 32.9
Number of Class B or C FM's: 4 Hispanic 0.9 30-50 28.5 55+ 26.7
Revenue per AQH: $15,270 Other —— 50~75 8.5 High School Grad:
Cable Penetration: NA 75+ 2.5 45.0

COMMERCE AND INDUSTRY

Important Business and Industries

Steel

Appliances

Engines

Ball and Roller Bearings
Ceramic Tiles

INC 500 Companies

The above information is provided through the courtesy of

College 1-3 years:

Market Statistics, a division of Bill Communications. 11.1

Fortune 500 Companies

Timken (245)

Employment Breakdowns

Formu~3 International By Industry (SIC):
(14)
Power Resources Operating 1. Health Services 13,045 (9.9%)
(158) 2, Primary Metal Industries 10,651 (8.1%)
3. Eating and Drinking Places 9,949 (7.5%)
4. Wholesale Trade-Durable Goods 5,163 (3.9%)
5. Food Stores 5,155 (3.9%)
6. Machinery, Except Electrical 5,045 (3.8%)
7. Buslness Services 4,879 (3.7%)
8. Fabricated Metal Products 4,831 (3.7%)
9. Electric & Electronic Equip. 4,240 (3.2%)
10. Electric Services 4,135 (3.1%)
Total Metro Employees: 132,202
Top 10 Total Employees: 67,093 (50.8%)
m.h'ir' [ADTO MARKEET XTINE
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Forbes 500 Companles

By Occ

Manag/
Tech/S
Servic
Farm/F
Precis
Oper/F

Ccollege 4+ years:
11.0

Forbes Largest Private Companles

upation:

Prof. 33,920 (20.0%)
ales/Admin. 45,771 (26.9%)
e 20,684 (12.2%)
orest/Fish 1,803 ( 1.1%)
ion Pred. 22,853 (13.4%)
abri/Labor 44,822 (26.4%)
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CANTON

Largest Local Banks Colleges and Unlversities Military Bases Unemployment

Central Trust (874 Mil) Kent State-Stark (1,647) Jun 79: 5.5%
Ameritrust (N/A) Malone College (917) Cec 82: 13.7%
Society Bank (1.3 Bil) stark Tech (3,400) Sep 83: 12.3%
United National (306 Mil) Sep 84: 9.8%

Aug 85: 10.0%
Aug 86: 9.3%

Total Full-Time Students: 4,622 Aug 87: 7.8%

Aug 88: 6.0%

RADIO BUSINESS INFORMATION Jul 89: 5.8%

Jul 90: 5.4%

Heavy Agency Largest Local Source of

Radio Users Radlo Accounts Regional Dollars Highest Billing Stations
Crowl Citizen's Savings Cleveland 1. WHBC $2,200,000
Wern, Rausch Miller Beer Akron 2. WDJQ-F 1,800,000
SBA Peoples Drugs Columbus 3. WHBC-F 1,500,000
First American Bank 4. WRQK-F 1,200,000

WOXK-F - See Youngstown

Major Dally Newspapers AM PM SUN Owner

Canton Repository 57,447 75, 669 Thomson
Best Restaurants Best Hotels Best Golf Courses
Benders (seafood) Sheraton Belden

COMPETITIVE MEDIA Kurt's Inn Parke

Newmarket Hilton
Major Over the Air Television

WDLI Canton 17 Trinity
WOAC  Canton 67 Medla Central

WEATHER DATA

Others - See Cleveland
NO WEATHER DATA AVAILABLE

Media Revenue Estimates

% of
Revenue % Retail Sales
Miscellaneous Comments

Television $16,700, 000 30.1 .0064
Radio 8,200,000 14.8 .0032 * Split ADI with Cleveland and Akron. TV revenue is estimate of
Newspaper 28,000, 000 50.5 .0108 Canton's share. Total TV revenue for ADI is estimated at
Outdoor 2,500,000 4.5 0010 $175,000,000.

$55,400, 000 .0214

* See Miscellaneous Comments

NOTE: Use Newspaper and Outdoor estimates with caution. Manager's Comment

Major Radio Station Sales Since 1986
1987  WTOF Sold by Mortenson $ 270,000
1989 WINW, WRQK-F 3,600, 000

NOTE: Scme of these sales may not have been consummated.

CUICARY & AACTO MARKET GUITE
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1990 ARB Rank: 82 1990 Revenue: $10, 600,000 Manager's Market Ranking (current): 2.5
1990 MSA Rank: 94 Rev per Share Point: $127,404 Manager's Market Ranking (future) : 3.7
1990 ADI Rank: 106 Population per Station: 22,084 (19) Duncan's Radlo Market Grade: III B-
FM Base Vvalue: $2,900,000 1990 Revenue Change: -4.0% Mathematical Market Grade: I11 C-
Base Value % : 27.4% Station Turnover: 44.4%
REVENUE HISTORY AND PROJECTIONS
82 86 a1 a8 89 20 a1 22 23 24 22
Duncan Revenue Est: 9.8 11.0 10.7 11.3 11.0 10.6
Yearly Growth Rate (85-90): 1.8% (assigned rate of 5.5%)
Projected Revenue Estimates: 10.9 11.6 12.3 12.9 13.7
Revenue per Capita: 19.88 22.26 21.44 22.76 21.40 20.46
Yearly Growth Rate (85-90): 5.3% (assigned)
Projected Revenue per Capita: 21.54 22.69  23.89 25.15 26.49
Resulting Revenue Estimate: 11.3 12.0 12.9 13.9 14.8
Revenue as % of Retall Sales: .0036 .0040 .0037 .0038 .0033 .0031
Mean % (85-90): .0032% (89-90 only)
Resulting Revenue Estimate: 11.5 12.5 13.1 13.8 14.7
MEAN REVENUE ESTIMATE: 11.2 12.0 12.8 13.5 14.4
POPULATION AND DEMOGRAPHIC ESTIMATES
86 a1 a8 89 20 a1 22 23 24 22
Total Population (millions): .490 .494 .499 .514 .514 .518 .523 .531 .542 .554 .558
Retail sales (billions): 2.5 2.73 2.88 3.05 3.3 3.4 3.6 3.9 4.1 4.3 4.6
Below-the-Line Listening Shares: 4.7% Confidence Levels
Unlisted station Listening: 12.1% ’
Total Lost Listening: 16.8% 1990 Revenue Estimates: Normal
Available Share Points: 83.2 1991-1995 Revenue Projections: Normal
Number of Viable Stations: 13.5
Mean Share Points per Station: 6.2 COMMENTS
Median Share Points per Station: 5.3
Rev. per Avallable Share Point: $127,404 Market reports to Miller, Kaplan . . . All major players cooperate
Estimated Rev. for Mean Station: $785,186 Managers predict 2% to 5% revenue increase in 1991 ., .
Household Income: $ 27,801
Median Age: 29.0 Ethnic Income Age Education
Median Educatlon: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $42,400
Population Change (1989-1994): 7.6% White 67.8 <15 32.4 12-24 28.4 Non High School
Retail Sales Change (1989-1994): 31.6% Black 30.5 15-30 32.6 25-54 54.2 Grad: 36.7
Number of Class B or C FM's: 7 + 1 = 8 Hispanic 1.5 30-50 23.9 55+ 17.7
Revenue per AQH: $16, 640 Other 0.2 50-75 8.6 High School Grad:
Cable Penetration: 52% 75+ 2.5 32.2

COMMERCE AND INDUSTRY

Important Business and Industries

Textiles
Machinery
Military
Gum and Wood Chemicals

INC 500 Companies

CHARLESTON, SC

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Fortune 500 Companies

Employment Breakdowns

By Industry (SIC):

Forbes 500 Companies

By Occupatlion:

1. Eating and Drinking Places 10,622 (8.6%) Manag/Prof.
2. Health Services 8,025 (6.5%) Tech/Sales/Admin.
3. speclal Trade Contractors 7,555 (6.1%) Service
4. Business Services 7,091 (5.7%) Farm/Forest/Fish
5. Food Stores 6,002 (4.8%) Precision Prod.
6. Automotive Dealers 4,366 (3.5%) Oper/Fabri/Labor
7. Wholesale Trade-Durable Goods 4,190 (3.4%)
8. General Merchandise Stores 3,963 (3.2%)
9. Miscellaneous Retail 3,815 (3.1%)
10. Hotels and Other Lodging Places 3,327 (2.7%)
Total Metro Employees: 124,223
Top 10 Total Employees: 58,956 (47.5%)
LUKZSAN'S BADTQ MAWKET GUIDE
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College 4+ years:
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Forbes Largest Private Companies

36,257 (22.0%)
49,310 (30.0%)
22,587 (13.7%)
2,714 ( 1.6%)
25,443 (15.5%)
28, 389 (17.2%)
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CHARLESTON, SC

Largest Local Banks Colleges and Universities Military Bases Unemployment
Citizens & Southern (3.7 Bil) The Citadel (3,048) Charleston AFB (5,376) Jun 793 5.9%
South Carolina National (5.4 Bil) Trident Tech (4,685) Charleston Naval (18,806) Dec 82: 8.1%
NCNB (4.6 Bil) Medical University of sC (2,033) Beaufort MCAS (4,838) Sep 83: 8.4%
Southtrust (2.0 Bil) Aug 84: 12.0%
Aug 85: 4.4%
Aug 86: 4.7%
Total Full-Time Students: 11,610 Aug 87: 3.6%
Aug 88: 4.1%
RADIO BUSINESS INFORMATION Jul 89: 3.8%
Jul 90: 3.5%
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars Highest Billing Stations
Brandham, Hamilton Budweiser Atlanta 1. WEZL-F $2,500,000
Ad South Reed Toyota/Chevy Charlotte 2. WAVF-F 1,800,000
Pro Media Southern Bell Columbia 3. WXTC-F 1,300,000
4. WSSX-F 1,100,000
5. WWWZ-F 1,000,000
6. WKQB-F 900, 000
7. WXLY-F 700,000
8. WDXZ-F 400, 000
Major Daily Newspapers AM PM SUN Owner
Charleston Post 35,253
Charleston News & Courler 81,633
Charleston News & Courler Post 123,610
Best Restaurants Best Hotels Best Golf Courses
RB's (seafood) omni-Charleston wild Dunes
COMPETITIVE MEDIA Phillipe Million (French) Place Turtle Point
Bakers Cafe Vendue Inn Seabrook
Major Over the Alr Television Garibaldi (French) Mills House Kiawah Island (Ocean
Carolina's Lodge Alley course)
WCBD  Charleston 2 ABC Media General Middletown Inn
WCIV  Charleston 4 NBC Allbritton Panters Inn
WCSC  Charleston 5 CBS Anchor/GE Capital WEATHER DATA
WTAT Charleston 24 Fox  American Comm
Elevation: 40
Annual Precipitation: 48.8 in.
Annual Snowfall: 0.3 in.
Average Windspeed: 8.8 (NNE)
TOTAL
JAN JUL YEAR
Avg. Max., Temp: 59.8 89.1 75.4
Media Revenue Estimates Avg. Min. Temp: 37.3 71.2 54.0
% of Average Temp: 48.6 80.2 64.7
Revenue % Retall Sales
Miscellaneous Comments
Television $28,100,000 39.2 .0083
Radio 10,600,000 14.8 .0031 FM stations account for 94% of revenue.
Newspaper 30,800,000 43.0 .0091
Outdoor £ 100, Q00 2.4 000
$71, 600,000 .0211
NOTE: Use Newspaper and Outdoor estimates with caution. Manager's Comment
Major Radio Station Sales Since 1986
1986 WMGL (Ravenal) Sold to Sunshine 350,000
1986  WKCN, WDX2-F Sold to Caravelle 2,825,000
1986  WWWZ-F Sold to JAG 2,500,000
1986 WMGL-F (Raveral) From Sunshine to Gover 2,000,000
1987  WWHT A/F Sold to Jones NA
1987 WMXQ-F (Moncks Corner 900, 000
1987 WCSC, WXTC-F S0ld to Guild 6,000, 000
1988 WYBB-F (Folly Beach) Sold to Lynn Martin 2,000,000
1989 WTMA S0ld by Falrcom 575, 000
1989 WQIZ, WKQB-F (St. George) (cancelled) 2,450,000
1989  WMGL-F (Ravenal) 2,400,000
1990 WKCN/WDXZ-F Sold by Caravelle 2,000,000
1990 WsUY-F 51% sold 500, 000
1990 WEZL-F From John Price to Apollo 8,100,000
1990 WQIZ/WKQB-F (St. George) Sold to Buddy Barton 1,500,000
NOTE: Scme of these sales may not have been consummated.
DLiHcaRT & SNBT0 MERKET GITDE
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CHARLESTON, WV

1990 ARB Rank: 148 1990 Revenue: $8, 900,000 Manager's Market Ranking (current): 2.4
1990 MSA Rank: 173 Rev per Share Point: $100,679 Manager's Market Ranking (future) : 3.2
1990 ADI Rank: 48 (W/Huntington) Population per Station: 18,366 (12) Duncan's Radio Market Grade: O
FM Base Value: $2,200,000 1990 Revenue Change: 3.5% Mathematical Market Grade: IV B-
Base Value % : 24.7% Station Turnover: 23.5%
REVENUE HISTORY AND PROJECTIONS
85 86 87 a8 89 20 a 2 23 24 22
Duncan Revenue Est: 7.6 8.1 8.1 8.4 8.6 8.9
Yearly Growth Rate (85-90): 3.2% (assigned rate of 4.7%)
Projected Revenue Estimates: 9.3 9.7 10.2 10.7 11.2
Revenue per Capita: 28.25 30.00 30.33 31.58 32.82 34.10
Yearly Growth Rate (85-90): 3.8%
Projected Revenue per Capita: 35.40 36.74 38.14  39.59 41.09
Resulting Revenue Estimate: 9.2 9.5 9.8 10.2 10.6
Revenue as % of Retail sales: .0047 .0047 .0046 .0046 .0046 .0045
Mean % (85-90): .00457% (87-90 only)
Resulting Revenue Estimate: 9.5 10.2 10.9 11.6 12.3
MEAN REVENUE ESTIMATE: 9.3 9.8 10,3 10.8 11.4
POPULATION AND DEMOGRAPHIC ESTIMATES
86 87 a8 89 20 a1 2 23 24 22
Total Population (millions): .269 .270 .267 .266 .262 .261 .260 .259 .258 .258 .257
Retail sales (billions): 1.6 1.70 1.75 1.82 1.89 1.96 2.08 2.23 2.39 2.55 2.69
Below-the-Line Listening Shares: 2.0% Confidence Levels
Unlisted Station Listening: 9.6%
Total Lost Listening: 11.6% 1990 Revenue Estimates: Below normal
Available Share Points: 88.4 1991-1995 Revenue Projections: Below normal
Number of Viable Stations: 8.5
Mean Share Points per Station: 10.4 COMMENTS
Median Share Points per Statlon: 8.3
Rev. per Avallable Share Point: $100,679 Market does not report to accountant . . . Managers predict 4%
Estimated Rev. for Mean Station: $1,047,062 revenue growth during 1991 . . .
Household Income: $26,764
Median Age: 34.3 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $48,400
Population Change (1989-1994): -1.4% White 94.4 <15 33.3 12-24 20.0 Non High School
Retall Sales Change (1989-1994): 34.7% Black 4.9 15-30 31.6 25-54 53.1 Grad: 35.3
Number of Class B or C FM's: 5 + 1 = 6 Hispanic 0.5 30-50 24.6 55+ 26.9
Revenue per AQH: $28,803 Other 0.2 50-75 7.9 High School Grad:
Cable Penetration: 68% 75+ 2.6 37.4

The above information is provided through the courtesy of

Market Statisti

COMMERCE AND INDUSTRY

Important Buslness and Industries Fortune 500 Companies
Coal, ©Oil
Chemicals

Government
Mining Equipment

INC 500 Companies Employment Breakdowns

Industry (SIC):

w0
b

Health Services

Chemicals and Allied Products
Eating and Drinking Places
Wholesale Trade-Durable Goods
Food Stores

Business Services

General Merchandise Stores
Electric Services

Automotive Dealers
Membership Organizations

OCOWOWDJN U D WA =
IR

-

Total Metro Employees:
Top 10 Total Employees:

111t D

Copyright 1991

cs, a division of Blll Communications.

College 1-3 years:

12.6

College 4+ years:

Forbes 500 Companles Forbes Largest Private Companles

By Occupation:

10,075 (12.6%) Manag/Prof.

5,463 (6.8%) Tech/Sales/Admin.
5, 350 (6.7%) Service

5,129 (6.4%) Farm/Forest/Fish
3,484 (6.4%) Preclsion Prod.
3,394 (4.4%) Oper/Fabri/Labor

3,024 (4.3%)
2,636 (3.8%)
2,629 (3.3%)
2,521 (3.2%)

79,821
43,705 (54.8%)

70

25,596
37,927
12,548

575
17,583
17, 505

(22, 9%)
(34.0%)
(11.2%)
( .5%)
(15.7%)
(15.7%)
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CHARLESTON, WV

Largest Local Banks Colleges and Unlversities
Nat. Bank of Commerce (262 Mil) West Virginia sState (4,295)
One Valley (796 Mil)
Charleston Natlonal (402 Mil)

University of Charleston (1,229)

Total Full-Time Students: 3,384

RADIO BUSINESS INFORMATION

Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars
willard & Agee McDonalds Columbus
Falgren Hills Dept. Stores Cincinnatl
Go Mart Pittsburgh
Super Chevy
Major Dally Newspapers AM PM SUN
Charleston Gazette 55,172
Charleston Mail 50,624
Charleston Gazette-Mail 105,126
JOA

COMPETITIVE MEDIA

Major Over the Air Television

WCHS  Charleston 8 ABC Heritage
WVAH  Charleston 11 Fox  Act III

WOWK  Huntington 13 CBS Gateway
WSAZ Huntington 3 NBC Lee

Media Revenue Estimates

% of

Revenue % Retall Sales
Television $20,400, 000 37.2 .0104
Radio 8,900,000 16.2 .0045
Newspaper 24,000,000 43.7 .0122
Outdoor 1, GG, L0 2.9 L[N ]
$54,900, 000 .0279

* See Miscellaneous Comments

NOTE: Use Newspaper and Qutdoor estimates with caution.

Major Radio Statlon Sales Since 1986

1986  WTIP, WVNS-F
1986  WCHS, WBES-F

Sold by Beasley $3,250,000
Sold by Heritage 3,400,000

1987 WXIT, WLZT-F (Miami) 1,400,000
1990 WBES-F (Dunbar) 1,100,000
1990 WVSR A/F Sold by Ardman 4,000,000

NOTE: Scme of these sales may not have been consummated.

71

Military Bases

Highest Billing

WQBE A/F
WVSR-F
WVAF-F
WKLC-F
WLZT-F

N =

(S0

Owner

Thomson

Best Restaurants

Chilton House (French)
Tarragon Room
(contlnental)
Tidewater
Wellington's

WEATHER DATA
Elevation: 939

Annual Precipitation: 43
annual Snowfall: 28.8 in

Average Windspeed: 6.5 (

JAN
Avg. Max. Temp: 43.6
Avg. Min., Temp: 25.3
Average Temp: 34.5

Miscellaneous Comments

* Split ADI with Huntington.

Stations

$1,900, 000
1,200,000
1,200,000
1,100,000

600, 000

Unemployment

Jun 79: 5.7%
Dec 82: 11.5%
Sep 83: 13.6%
Sep 84: 4.9%
Aug 85: 9.7%
Aug 86: 9.3%
Aug 87: 8.2%
Aug 88: 8.2%
Aug 89: 4.9%
Jul 90: 5.1%

Best Hotels

Charleston House

Marriott

.7 in.

W)
JUL
85.6
64.6
75.0

TOTAL
YEAR

66.0
44.4
55.2

Best Golf Courses

This figure represents Charleston's

share. Total revenue for the ADI 1s estimated at $39,000,000.

Manager's Comment

T

OKF TTTIE.
Copyright 1991
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CHARIOTTE

1990 ARB Rank: 41 1990 Revenue: $33,200,000 Manager's Market Ranking (current): 3.2
1990 MSA Rank: 43 Rev per Share Point: $409,371 Manager's Market Ranking (future) : 4.0
1990 ADI Rank: 31 Population per Station: 51,716 (18) Duncan's Radio Market Grade: I C+
FM Base Value: $7, 500, 000 1990 Revenue Change: 0.9% Mathematical Market Grade: ID
Base Value % : 22.6% Station Turnover: 9.1%
REVENUE HISTORY AND PROJECTIONS

8s 86 87 88 89 20 91 32 93 24 95
Duncan Revenue Est: 23.7 26.0 27.1 30.4 32.9 33.2
Yearly Growth Rate (85-90): 7.0%
Projected Revenue Estimates: 34.5 36.9 39.5 41.9 44.6
Revenue per Caplta: 22.79 24.07 24.86 27.39 29.12 29.12
Yearly Growth Rate (85-90): 5.1%
Projected Revenue per Capita: 30.61 32.17 33.81 35.53 37.34
Resulting Revenue Estimate: 35.5 37.6 40.2 43.0 45.9
Revenue as % of Retall Sales: .0034 .0034 .0036 .0037 .0039 .0038
Mean % (85-90): .00363%
Resulting Revenue Estimate: 33.8 35.9 38.1 41.0 43.9

MEAN REVENUE ESTIMATE: 34.& A6, 8 23.3 42.0 4.8

POPULATION AND DEMOGRAPHIC ESTIMATES

86 87 a8 89 20 91 32 23 24 25
Total Population (millions}: 1.05 1.07 1.09 1.11 1.13 1.14 1.16 1.17 1.19 1.21 1.23
Retall sales (billions): 6.6 7.1 7.4 8.1 8.4 8.7 9.2 9.9 10.5 11.3 12.1
Below-the-Line Listening Shares: 4.1% Conflidence Levels
Unlisted Station Listening: 14.8% )
Total Lost Listening: 18.9% 1990 Revenue Estimates: Normal
Avallable Share Points: 8l1.1 1991~1995 Revenue Projections: Normal
Number of Viable Stations: 11
Mean Share Points per Statlon: 7.4 COMMENTS
Median Share Polints per Station: 6.3
Rev. per Available Share Point: $409,371 Market reports to Miller, Kaplan and all major stations participate
Estimated Rev. for Mean Station: $3,018,181 Managers predict 2% to 4% growth during 1991 .
Household Income: $31,722
Median Age: 32.8 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Medlan Home Value: $40,300
Population Change (1989-1994): 7.3% white 79.0 <15 25.6 12-24 22.2 Non High School
Retall sales Change (1989-1994): 33.8% Black 20.0 15-30 31.2 25-54 54.8 Grad: 42.4
Nurber of Class Bor C FM's: 9 + 1 = 10 Hispanic 0.8 30-50 27.3 55+ 23.1
Revenue per AQH: $24,593 Other 0.2 50-75 11.9 High School Grad:
Cable Penetration: 52% 75+ 4.0 26.8
The above information is provided through the courtesy of College 1-3 years:
Market Statlstics, a division of Bill Communications. 16.2
COMMERCE AND INDUSTRY College 4+ years:
14.6
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Textiles Nucor (323) Duke Power Belk Brother (48)
Financlal First Union McDevitt & Street (183)
Food Products NCNB Hendrick Management (296)
Machinery
INC 500 Companies Employment Breakdowns
Cogentix (1) By Industry (SIC): By Occupatlion:
Wesson, Taylor, Wells &
Assoclates (130} 1. Textile Mi{ll Products 46,924 (9.9%) Manag/Prof. 94,338 (19.6%)
Network Controls Int'l 2. Wholesale Trade-Durable Goods 25,718 (5.4%) Tech/sales/Admin. 137,361  (28.7%)
(255) 3. Eating and Drinking Places 24,834 (5.2%) Service 49,586 (10.3%)
Consolidated Planning 4. Busliness Services 22,543 (4.8%) Farm/Forest/Fish 5,639 ( 1.2%)
(357) 5. Health Services 20,075 (4.2%) Precision Prod. 65,970 (13.7%)
Classic Graphics (479) 6. Special Trade Contractors 17,926 (3.8%) Oper/Fabri/Labor 127,212 (26.5%)
7. Electric Services 16,701 (3.5%)
8. Trucking and Warehousing 16,264 (3.4%)
9. wholesale Trade-Nondurable Gds 14,495 (3.1%)
10. Food Stores 12,616 (2.7%)
Total Metro Employees: 473,135
Top 10 Total Employees: 218,096  (46.1%)
Copyright 1991 72
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CHARIOTTE
Largest Local Banks Colleges and Universities Military Bases Unemployment
First Citizens (3.4 Bil) UNC-Charlotte (10,830) Jun 79: 3.2%
First Union National {(15.0 Bil) Queen's College (1,230} Dec 82: N/A
NCNB (16.7 Bil) Central Pledmont (26,235} Sep 83: N/a
Sep 84: 4.9%
Aug 85: 5.6%
Aug 86: 4.5%
Total Full-Time Students: 26,946 Aug 87: 3.6%
Aug 88: 2.7%
RADIO BUSINESS INFORMATION Jul 89: 3.1%
Highest Billing sStations  Jul 90: 3.9%
Heavy Agency Largest Local Source of 1. WSOC A/F $6,100,000
Radio Users Radio Accounts Regional Dollars 2. WRFX-F 4,600,000
3. WBT 3,900,000
Long Haynes Hardee's Raleigh WMXC-F 3,900,000
Castleberry Nutri-systems Greensboro-WS-HP 5. WGIV/WPEG-F 3,100,000
Specialized Media Harris Teeter Greenville, SC 6. WCKZ-F 2,300,000
Garner 7. WWMG-F 2,100,000
8. WEZC-F 1,900,000
9. WIDR-F 1,200,000
10. WBT -F 1,000,000
11. WZZG-F 900, 000
Major Daily Newspapers AM PM SUN Owner
Charlotte Observer 232,018 292,004 Knight-~Ridder
Best Restaurants Best Hotels Best Golf Courses
Reflections (French) Marriott Charlotte CC
COMPETITIVE MEDIA Fish Market (seafood) Adams Mark Courses at Pinehurst
Town House Park Hotel Quail Hollow
Major Over the Alr Television Hyatt Piper Glern -~ TPC
Guest Quarters Carmel CC
WBTV  Charlotte 3 CBS Jeff-Pilot
WCCB  Charlotte 18 Fox Bahakel
WCNC Charlotte 36 NEC Providence Journal
WSOC Charlotte 9 ABC Cox WEATHER DATA
WIVI Charlotte 42 PBS
WHKY Hickory 14 NO WEATHER DATA AVAILABLE.

See Raleigh for approximation

Media Revenue Estimates

% of
Revenue % Retall Sales
Miscellaneous Comments
Television $95,000, 000 38.6 .0109
Radio 33,200,000 13.5 .0038
Newspaper 110,000, 000 44.8 .0126
Outdoor 7. 600,000 3.1 0009 RADIO REVENUE BREAKDOWN
$245,800,000 .0282
Local 74.0%
Naticnal 22.2%
NOTE: Use Newspaper and Outdoor estimates with caution. Network 3.8%
{Trade equals 14% of local - down 15% in 1990}
Major Radio Station Sales Since 1986
1986 WGIV From Founders to Suburban NA
1986  WGSP Sold to Willis 380, 000
1986 WAES, WROQ-F Sold to CRB 13,000,000
1986 WGIV, WPEG-F From Suburban to Sky 16,000,000
1986 WCKZ-F (Gastonia) Sold to Beasley 6,100,000
1988  wWocc 431,000
1988 WGIV, WPEG-F From Dorton to Broadcasting Partners 13,500,000 (E}
1988 WAES, WROG-F From CRB to Adams to Tenore 8,500,000 + $3Mil performance kicker
1988 WRFX-F (Kannapolis) From Metroplex to Pyramid 15,400,000
1989  WLVK-F Sold by Capito (Johnson) to Trumper 8,000,000
1989 WSIC, WFMX~-F (Statesville) Sold to Adventure 3,750,000
1989 WBIG Sold by Beasley 125,000
1989 WAME From Swaggert to CBN 725,000

NOTE: Scme of these sales may not have been consummated.

ILMZAR'S SARID MARKE GOIRE
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CHATTANCOGA
1990 ARB Rank: 97 1990 Revenue: $12,100,000 Manager's Market Ranking (current): 3.2
1990 MSA Rank: 107 Rev per Share Point: $144,219 Manager's Market Ranking (future) : 3.3
1990 ADI Rank: 84 Population per station: 20,027 (18) Duncan's Radio Market Grade: II D+
FM Base Value: $3,400, 000 1990 Revenue Change: -3.1% Mathematical Market Grade: II D-
Base Value % : 28.1% Station Turnover: 21.0%
REVENUE HISTORY AND PROJECTIONS
85 86 81 a8 89 20 24 2 23 24 25
Duncan Revenue Est: 9.1 10.0 11.2 11.9 12.4 12.1
Yearly Growth Rate (85-90): 5.9%
Projected Revenue Estimates: 12.6 13.5 14.3 15.1 16.0
Revenue per Capita: 20.92 23.09 25.80 27.23 28.05 27.31
Yearly Growth Rate (85-90): 4.6%
Projected Revenue per Capita: 28.57 29.88 31.25 32.69 34.20
Resulting Revenue Estimate: 12.7 13.3 14.0 14.7 15.4
Revenue as % of Retall sales: .0039 .0036 .0040 .0041 .0044 .0040
Mean % (85-90): .0040%
Resulting Revenue Estimate: 12.4 13.2 13.6 14.0 14.8
MEAN REVENUE ESTIMATE: 12.6 13.3 14.0 14.6 15.4
POPULATION AND DEMOGRAPHIC ESTIMATES
86 81 a8 89 20 2 2 23 24 2
Total Population (millions): .434 .433 .434 .437 .442 .443 .444 .446 .448 .449 .450
Retail Sales (billions): 2.5 2.7 2.8 2.9 2.8 3.0 3.1 3.3 3.4 3.5 3.7
Below-the-Line Listening Shares: 0.0 Confldence Levels
Unlisted Station Listening: 16.1%
Total Lost Listening: 16.1% 1990 Revenue Estimates: Normal
Available Share Points: 83.9 1991-1995 Revenue Projections: Normal
Number of viable Stations: 9.5
Mean Share Points per Station: 8.8 COMMENTS
Median Share Points per Station: 7.0
Rev. per Avallable Share Point: $144,219 Market reports to Hungerford and all viable stations participate . .
Estimated Rev. for Mean Station: $1,273,681 Managers predict 3% to 5% revenue increase in 1991 . . .
Household Income: $27,424
Median Age: 33.4 years Ethnic Income Age Education
Median Education: 12.3 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $35,400

Population Change {(1989-1994): 1.5% White 85.3 <15 33.3 12-24 21.5 Non High School
Retall sales Change (1989-1994): 26.2% Black 14.0 15-30 30.5 25-54 53.5 Grad: 41.7

Number of Class B or C FM's: 4 Hispanic 0.8 30-50 23.6 55+ 24.9

Revenue per AQH: $23,359 Other e 50-75 9.4 High School Grad:
Cable Penetration: 55% 75+ 3.2 32.3

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

College 1-3 years:
13.4

COMMERCE AND INDUSTRY College 4+ years:
12.6

Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies

Food Products

Fabricated Metals

Clothing

Explosives

Porcelain Electrical Supplies

Dixie Yarns (441)
Constar Int'l (464)

Provident Life & Accident Johnston Coca-Cola Bottling (190)

INC 500 Companies Employment Breakdowns

Greenleaf Health By Industry (SIC): By Occupation:
Systems (289)
1. Textile Mill Products 10, 595 (7.3%) Manag/Prof. 36,927 (20.4%)
2. Eating and Driking Places 9,475 (6.6%) Tech/Sales/Admin. 52,199 (28.8%)
3. Health Services 8,894 (6.2%) Service 21,624 (12.0%)
4. Wholesale Trade-Durable Goods 7,336 (5.1%) Farm/Forest/Fish 1,634 ( .9%)
5. Business Services 6,924 (4.8%) Precision Prod. 24,654 (13.6%)
6. Food and Kindred Products 6,296 (4.4%) Oper/Fabri/Labor 43,967 (24.3%)
7. Special Trade Contractors 5,563 (3.9%)
8. Insurance Carriers 5,133 (3.6%)
9. Food Stores 4,699 (3.3%)
10. Fabricated Metal Products 4,599 (3.2%)
Total Metro Employees: 144,470
Top 10 Total Employees: 69,514 (48.1%)
’ T BT 1EIE
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Best Golf Courses

The Honors Course

CHATTANOOGA
Largest Local Banks Colleges and Universities Military Bases Uremployment
First American National (206 Mil) Univeristy of Tennessee—Chatt. (7,464) Jun 79: 6.0%
American National (1.1 Bil} Chattanooga State Tech CC (4,728) Dec 82: N/A
Pioneer Bank (370 Mil) Southern College (1,622) Sep 83: 8.8%
Sovran-Chattanooga (212 Mil) Tennessee Temple (2,496) Sep 84: 7.4%
Aug 85: 6.9%
Aug 86: 6.3%
Total Full-Time Students: 10,526 Aug 87: 5.7%
Aug 88: 5.6%
RADIO BUSINESS INFORMATION Jul 89: 4.5%
Jul 90: 4.7%
Heavy Agency Largest Local Source of
Radlo Users Radlo Accounts Regional Dollars Highest Billing Stations
Croxall Jernigan's Furniture Nashville 1. WUSY-F $2,800,000
Arnold Romedy Coca Cola Atlanta 2. WSKZ-F 2,300,000
Miller Reid Knoxville 3. WIMX-F 1,900,000
Charlotte 4. WDEF-F 1,200,000
5. WDOD A/F 1,000,000
6. WDEF 600,000
WJITT-F 600, 000
Major Daily Newspapers AM PM SUN Owner
Chattanooga Times 46,627
Chattanooga News-Free Press 55,127 107,869
Best Restaurants Best Hotels
Loft Road House
COMPETITIVE MEDIA Narrow Bridge Choo Choo
Perry's

Major Over the Air Television

WDEF  Chattanooga 12 CBS  Park

WDSI  Chattanooga 61  Fox

WRCB  Chattanooga 3 NBC Sarkes-Tarzian
WICI Chattanooga 45 PBS

WIVC Chattanooga 9 ABC Freedom

WCLP  Chatsworth 18 PBS

Medla Revenue Estimates

% of

Revenue % Retall Sales
Television $30,000, 000 37.6 .0100
Radlo 12,100,000 15.2 .0040
Newspaper 35,000,000 43.9 .0117
outdoor LG0T, D00 1.3 L0
$79,700,000 .0266

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radlo Station Sales Since 1986

1986 WRIP, WIMX-F (Rossville) $1,150,000
1986 WJTT-F (Red Bank) Sold by Benno 1,000,000
1987 WNOO, WYVY-F 1,300,000
1989  WNOO, WYVY-F 2,000,000
1989 wWIMX A/F (Rossville) Sold to Baum by 6,800,000

Medla Capital

NOTE: Scme of these sales may not have been consummated.

WEATHER DATA

NO WEATHER DATA AVAILABLE
See Knoxville for an approximation

Radlo Revenue Breakdown

Local 87.4%
Network 1.8%
National 10.8%
(Trade equals 6.6% of local - up 66% in 1990)

Manager's Comment

DLMIAN' & FAC
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CHICAGO

1990 ARB Rank: 3 1990 Revenue: $232,900,000 Manager's Market Ranking (current): 3.6
1990 MsA Rank: 3 Rev per Share Point: $2,608,063 Manager's Market Ranking (future) : 3.8
1990 ADI Rank: 3 Population per Station: 164,509 (41) Duncan's Radio Market Grade: I A-
FM Base Value: $20,000,000 1990 Revenue Change: 2.1% Mathematical Market Grade: I B+
Base Value % : 8.6% Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS

82 86 87 88 89 20 A 2 23 24 8
buncan Revenue Est: 169.0 180.5 192.0 207.5 228.0 232.9
Yearly Growth Rate (85-90): 6.6%
Projected Revenue Estimates: 241.0 256.9 272.3 288.7 307.7
Revenue per Capita: 21.07 22.45 23.56 25.34 27.74  28.26
Yearly Growth Rate (85-90): 6.1%
Projected Revenue per Capita: 29.98 31.81 33.75 35.81 38.00
Resulting Revenue Estimate: 247.3 262.4 280.1 298.3 317.3
Revenue as % of Retail Sales: .0037 .0036 .0037 .0037 .0039 .0038
Mean % (85-90): .00373%
Resulting Revenue Estimate: 238.7 253.3 270.8 296.2 310.0

MEAN REVENUE ESTIMATE: 242,3 257.5 274.4.  294.4 311.7

85 86 87 88 89 20 91 92 23 24 95
Total Population (millions): 8.10 8.13 8.15 8.19 8.22 8.24 8.25 8.27 8.30 8.33 8.35
Retail Sales (billions): 46.0 48.8 52.4 55.3 58.4 61.0 64.0 67.9 72.6 79.4 83.1
Below-the-Line Listening Shares: 0.0 Confidence Levels
Unlisted Station Listening: 10.7%
Total Lost Listening: 10.7% 1990 Revenue Estimates: Normal
Available Share Points: 89.3 1991-1995 Revenue Projections: Normal
Number of Viable Stations: 24
Mean Share Points per Station: 3.72 COMMENTS
Median Share Points per Station: 3.1 Market reports to Hungerford . . . Some low-revenue stations do not
Rev. per Avallable Share Point: $2,608,063 participate so I made estimates . . . Managers predict 3% to 5%
Estimated Rev. for Mean Station: $9,704,168 revenue growth in 1991 . .
Household Income: $33,675
Median Age: 32.7 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home vValue: $63,400
Population Change (1989-1994): 1.4% White 71.9 <15 23.2 12-24 22.5 Non High School
Retail Sales Change (1989-1994): 36.2% Black 19.3 15-30 24.7 25-54 53.5 Grad: 32.7
Number of Class B or C FM's: 18 Hispanic 8.8 30-50 27.9 55+ 24.0
Revenue per AQH: $20,226 Other e 50-75 16.9 High school Grad:
Cable Penetration: 41% 75+ 7.3 33.4
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 16.1
COMMERCE AND INDUSTRY College 4+ years:
17.
Important- Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Iron and Steel Amoco (12) Ameritech Montgomery Ward & Co. (16}
Finance Sara Lee (36) Aon Beatrice Co. (25)
Communications Motorola (52) Bally Manufacturing Marmon Group (29}
Electronics Beatrice (57) Brunswick Arthur Anderson (30)
Meat Products Baxter International (64} Centel H Group Holdings (49)
Nuclear Research Quaker Oats (88) CNW Borg-Warner (55)
Food Processing Abbott Labs (94) Comdisco bominick's Finer Foods (71)
Printing/Publishing Navistar Int'l {(113) Commonwealth Edison JMB Realty (98)
Transportation Inland Steel Ind. (116) Continental Bank Frank Consolidated Enter. (125)
wWhitman (119) Dean Foods Wickes Lumber (126)
Stone Container (122) RR Donnelley & Sons Eby-Brown (178}
FMC (136) Exchange Bancorp Amstead Industries (179)
(And many more...) (And many more...)
INC 500 Companies Employment Breakdowns
CEBCOR (3) By Industry (SIC): By Occupation:
Sampler Publishing (27)
Internet Systems (80) 1. Health Services 245,578 (8.1%) Manag/Prof. 847,381 (23.6%)
Burnham Brdcst. (82) 2. Business Services 224,075 (7.4%) Tech/Sales/Admin. 1,192,454 (33.2%)
Healthstaffers (98) 3. Eating and Drinking Places 189,085 (6.3%) Service 422,285 (11.8%)
Nat'l Investigative Ser. 4. Wholesale Trade-Durable Gds 156,014 (5.2%) Farm/Forest/Fish 20,998 ( .6%)
(125) 5. Special Trade Contractors 94,661 (3.1%) Precision Prod. 427,436  (11.9%)
Ambitech Design Services 6. Electric & Electronic Equip 92,612 (3.1%) Oper/Fabri/Labor 678,994 (18.9%)
(128) 7. Machinery, Except Electrical 88, 994 (2.9%)
Cowan (144) 8. Miscellaneous Retail 88,217 (2.9%)
Buccino & Assoc. (147) 9. Fabricated Metal Products 87,572 (2.9%)
Eaglebrook Plastics (178) 10. Food Stores 87,132 (2.9%)

Allservice Foods (308)
Public Interest Affliates
(311) Total Metro Employees: 3,019,001
Top 10 Total Employees: 1,353,940 (44.8%)
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Largest Local Banks

American National (4.1 Bil)
Continental (30.3 Bil)
First Chicago (35.1 Bil}
Harris Bank (9.1 Bil)

CHICAGO

Colleges and Universities

Northwestern (15,829)

U of Illinois-Chicago (24,067)
U of Chicago (9,287)

DePaul (12,326)

Northern Trust (8.0 Bil)

RADIO BUSINESS INFORMATION

Heavy Agency

Largest Local

Loyola (14,174)

Total Full-Time Students: 187,829

Source of

Military Bases Unemployment
Ft. Sheridan (3,062) Jun 79: 5.7%
Glenview NAS (1,011) Dec 82: 11.2%
Great Lakes Navy Base (26,617)Sep 83: 9.9%
Sep 84: 8.1%
Aug 85: 8.2%
Aug 86: 7.4%
Aug 87: 6.3%
Aug 88: 6.2%
Jul 89: 4.9%
Jul 90: 6.1%

Highest Billing Stations

Radio Users Radio Accounts Regional Dollars 1. WGN $38, 000,000 13. WXRT-F $7,300,000
2. WLUP-F 19,500,000 14. WUSN-F 7,000, 000
Eisaman Johns Budwelser 3. WBBM 17,600,000 15. WLIT-F 6,900,000
Bozell & Jacobs Jewel Food Stores 4. WGCI A/F 16,000,000 WOJO-F/WIND 6,900,000
Grey-Chicago McDonalds 5. WVAZ-F 11,900,000 17. WNUA-F 6,600,000
Western Int. United Alrlines 6. WCKG-F 11,100,000 18. WYTZ-F 5,600,000
Foote Cone Amoco 7. WIMK-F 11,000,000 19. WPNT-F 5,500, 000
Miller Beer 8. WKQX-F 9,200,000 20. WLS 4,400,000
9. WIMX-F 8,800,000 21. WJJD 4,200,000
10. WMAQ 8,700,000 22. WEYR-F 3,500,000
11. WBBM-F 8,200,000 23. WNIB-F 3,300,000
Major Daily Newspapers AM BPM SUN Owner 12. WLUP 7,900,000 24. WEMT-F 3,000,000
Chicago Tribune 740,713 1,141,455 Tribune Co.
Chicago Sun Times 532,678 566, 808
Best Restaurants Best Hotels Best Golf Courses
Pump Room (continental) Park Hyatt Medinah
COMPETITIVE MEDIA Le Francals (French) Ambassador East Butler
Gene & Georgetti's (steak) Mayfair Regent Chicago G.C.
Major Over the Air Television Shaw's Crabhouse (seafood) Whitehall Olympia Fields
Jacklies Ritz Carlton Kemper Lakes
WBBM  Chicago 2 CBS CBS Four Seasons Cog Hill
WCIU Chicago 26 Welgel Nikko Bob O'Link
WFLD  Chicago 32 Fox  Fox 21 East
WGN Chicago 9 Tribune Co. WEATHER DATA
WLS Chicago 7 ABC Cap Cities/ABC
WMAQ Chicago 5 NBC NBC/GE Elevation: 607
WTTW Chicago 11 PBS Annual Precipitation: 33.5 in.
WPWR  Gary 50 Metrowest Annual Snowfall: 40.7 in.
WGBO  Joliet 66 Combined Average Windspeed: 10.3 (W)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 31.5 84.4 59.4
Media Revenue Estimates Avg. Min. Temp: 17.0 65.0 41.8
% of Average Temp: 24.3 74.4 50.6
Revenue % Retall sales
Miscellaneous Comments
Television $624,000,000 39.9 .0102
Radio 232,900,000 14.9 .0038
Newspaper 654,000,000 41.9 .0107
Outdoor 21,300,000 3.3 0008
$1, 562,200,000 .0255
Market Revenue Breakdown
Network 1.8%
NOTE: Use Newspaper and Outdoor estimates with caution. National 23.2%
Local -75.0%
Major Radio Statlion Sales Since 1986 (Trade equals 5% of local - down 1% in 1990)
1986 WOJO-F sold to Tichenor 14,000,000
1987 WMRO, WYSY-F (Aurora) Sold to Beasley 8,700, 000
1987 WBEE Sold by Heritage 1,000, 000
1987  WNUA-F Sold to Pyramid 15,000,000
1987  WBMX-AM 2,000,000
1987 WVAZ-F {(never closed) 28,000,000
1987 WMAQ From NBC to Weestinghouse 13,000,000
1987 WVAZ-F Resold to Dorton 27,000,000
1987  WUSN-F From First Media to Cook Inlet 17,000,000 (E} + Tax Cert.
1988  WKQX-F From NBC to Emmis 19,000,000 (E)
1988 WVAZ-F From Dorton to Bdcst. Partners 27,000,000 (E)
1988 WFYR-F From RKO to Summit 21,000,000
1989 WYLL-F (Des Plaines) Sold to Salem 9,250,000
1989 WJPC From Johnson to Douglas 6,000, 000
1990 WYLL-F (Des Plaines) Sold to Salem 8,000, 000
1990 WOPA 6,400,000
NOTE: Some of these sales may not have been consummated.
UM E* 8 BACTC MARKET GUILE
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CINCINNATI

1990 ARB Rank: 31 1990 Revenue: $55,000,000 Manager's Market Ranking (current): 3.8
1990 MsA Rank: 30 Rev per Share Polnt: $615,901 Manager's Market Ranking (future) : 3.9
1990 ADI Rank: 30 Population per Station: 56,342 (21) Duncan's Radio Market Grade: I B+
FM Base Value: $7,600,000 1990 Revenue Change: 0% Mathematical Market Grade: IC
Base Value % : 13.8% Station Turnover: 7.7%
REVENUE HISTORY AND PROJECTIONS

85 86 81 88 89 20 a 2 23 24 25
Duncan Revenue Est: 38.5 43.5 45.0 49.2 55.0 55.0
Yearly Growth Rate (85-90): 7.5%
Projected Revenue Estimates: 57.8 62.1 66.7 1.7 74.6
Revenue per Capita: 22.92 25.74 26.47 28.60 31.79 31.79
Yearly Growth Rate (85-90): 6.8%
Projected Revenue per Capita: 33.95 36.26 38.73 41.36 44.17
Resulting Revenue Estimate: 59.1 63.4 68.0 72.8 78.2
Revenue as % of Retall Sales: .0039 .0042 .0042 .0043 .0045 .0041
Mean % (85-90): .0042%
Resulting Revenue Estimate: 58.8 61.7 64.3 67.6 73.5

MEAN REVENUE ESTIMATE: 58.6 62.4 £6.3 70.7 15.4

POPULATION AND DEMOGRAPHIC ESTIMATES

85 86 87 88 89 20 a1 92 23 94 25
Total Population (millions): 1.68 1.69 1.70 1.72 1.73 1.73 1.74 1.75 1.76 1.76 1.77
Retall sales (billions): 9.7 10.2 10.8 11.3 12.1 13.2 14.0 14.7 15.3 16.1 17.5
Below-the-Line Listening Shares: 2.6% Confidence Levels
Unlisted Station Listening: 8.1%
Total Lost Listening: 10.7% 1990 Revenue Estimates: Normal
Avallable Share Points: 89.3 1991-1995 Revenue Projections: Normal
Number of Viable Stations: 13
Mean Share Points per Station: 6.9 COMMENTS
Median Share Points per Station: 5.2
Rev. per Available Share Point: $615,901 Market reports to Hungerford and all viable statlons cooperate . . .
Estimated Rev. for Mean Station: $4,230,766 Managers predict 3% to 5% lncrease in 1991 . .
Household Income: $32,910
Median Age: 32.3 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $47,400
Population Change (1989-1994): 1.6% White 87.2 <15 27.0 12-24 23.0 Non High School
Retall sales Change (1989-1994): 32.9% Black 12.1 15-30 28.2 25-54 51.8 Grad: 36.7
Number of Class Bor C FM's: 8 + 1 = 9 Hispanic 0.6 30-50 27.2 55+ 25.0
Revenue per AQH: $29,024 Other 0.1 50-75 12.8 High School Grad:
Cable Penetration: 351% 75+ 4.8 34.5
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 12.9
COMMERCE AND INDUSTRY College 4+ years:
15.9
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Machine Tools Proctor & Gamble (15) Cincinnati Bell American Financlal (28)
Detergents United Brands (130) Cincinnati Financlal Hook=-SupeRx (93)
Automotive Penn Central (248) Cincinnatl Gas & Electric Automanage (383)
Engines Cincinnati Milacron (364) Fifth Third Bancorp
Chemicals Eagle-Picher Ind. (379) Kroger
Aircraft Englnes Carlisle (462) Ohio Casualty
Chemed (500) EW Scripps
US Shoe
INC 500 Companies Employment Breakdowns
Addtemps/JM Peters (287) By Industry (SIC): By Occupation:
Renalssance Investment
Management (423) 1. Health Services 49,726 (9.2%) Manag/Prof. 137,234 (22.7%)
Future Now (476) 2. Eating and Drinking Places 40,018 (7.4%) Tech/Sales/Admin. 191,745 (31.8%)
3. Business Services 35,252 (6.5%) Service 78,692 (13.0%)
4. Transportation Equipment 26,987 (5.0%) Farm/Forest/Fish 5,257 ( .9%)
5. Wholesale Trade-Durable Goods 24,144 (4.5%) Precision Prod. 76,134 (12.6%)
6. Machinery, Except Electrical 19,708 (3.7%) Oper/Fabri/Labor 114,765 (19.0%)
7. Food Stores 18,087 (3.4%)
8. Wholesale Trade-Nondurable Gds 16,525 (3.1%)
9. Special Trade Contractors 16,375 (3.0%)
10. General Merchandise Stores 14,614 (2.7%)
Total Metro Employees: 539,609
Top 10 Total Employees: 261,436 (48.4%)
CLWCAW™S BADTO MARKET GUIDE
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Largest Local Banks Colleges and Universities
Central Trust (3.4 Bil)
Fifth Third (3.5 Bil)
Provident (1.9 Bil)
Soviety (1.9 Bil)

University of Cincinnati
Xavier (6,785)
Cincinnati Tech (3,902)
Southern Ohio (5, 390)

Total Full-Time Students:
RADIO BUSINESS INFORMATION
Source of

Heavy Agency Largest local

Radio Users Radio Accounts Regional Dollars

Sive Krogers Dayton

Fahlgren & Swink Lazarus Dept.Stores Columbus

Freedman McDonalds Cleveland
Swallens Indianapolis

Major Daily Newspapers AM PM SUN

Cincinnati Enquirer 198,828 344,313

Cincinnati Post
JOA

106,440

(30,830)

34,702

COMPETITIVE MEDIA

Major Over the Air Television

Jay's (seafood)
Montgomery Inn
Newport Beach

CINCINNATI
Military Bases Unemployment
Jun 79: 5.0%
Dec 82: N/A
Sep 83: 9.1%
Sep 84: 8.3%
Aug 85: 7.2%
Aug 86: 6.3%
Rug €7: 5.2%
Rug 88: 5.0%
Jul 89: 4.2%
Highest Billing Stations Jul 90: 3.9%
1. WIW $13,700, 000
2. WEBN-F 7,700,000
3. WKRQ-F 6, 600,000
4. WKRC 5,000,000
S. WSAI/WWNK-F 4,300,000
6. WUBE A/F 3,500,000
7. WRRM-F 3,400,000
8. WWEZ-F 2,500,000
9. WGRR-F 2,400,000
10. WCKY 2,300,000
11. WOFX-F 2,100,000
12. WIZF-F 1,500,000
Owner
Scripps-Howard
Gannett
Best Restaurants Best Hotels
Maisonette (French) Westin

Vernon Manor
Cincinnatian
omni Netherland

Best Golf Courses

Coldstream CC
King's Island
Blue Ash
Vineyard
Comargo

WCET Cincinnati 48 PBS
WCPO  Cincinnati 9 CBS Scripps-Howard
WIII Cincinnati 64 BVC
WKRC  Cincinnati 12 ABC Great American
WLWT Cilncinnati S NBC Multimedia
WXIX Newport, KY 19 Fox Malrite
Media Revenue Estlmates
% of
Revenue % Retail Sales

Television $109,000, 000 36.8 .0083
Radio 55,000, 000 18.6 .0041
Newspaper 124,000,000 41.8 .0094
Outdoor &, 30y, QU -] Qg

$296,300,000 .0224
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

1986 WEBN-F From Wood to Jacor

1986 WLW, WBVE-F From Republic to Jacor

1986 WLLT-F From H&W to Hoker

1986 WDJO, WUBE-F From DKM to American

1986 WBVE-F From Jacor to Reams

1986 WBLZ-F {(Hamilton) From New Systems to Schwartz
1986 WIZF-F (Erlaneger) From Mortenson to Inter Urban
1988 WBLZ-F (Hamilton) From Panache to Dalton

1988 WMLX (Florence) Sold to Hoker

1989 WBVE-F (Hamilton) From Reams to Entercom (cancelled)
1990 WBVE-F (Hamilton) Sold by Reams

NOTE: Scme of these sales may not have been consummated.

WEATHER DATA

Elevation: 761

Annual Precipitation: 39.6 in.

Annual Snowfall: 18.9 in.
Average Windspeed: 7.1 (SW)

JAN
39.8

24.3
32.1

Avg. Max. Temp:
Avg. Min. Temp:
Average Temp:

Miscellaneous Comments

Radio Revenue Breakdown

1.1%
13.5%
85.4%

Network
National
Local

TOTAL
JUL YEAR

64.6
45.1
54.9

86.6
65.8
76.2

(Trade equals 6% of local - up 15% in 1990)

12,300,000
21,500,000 (E)
6,000, 000
9,800,000
4,300,000 (E)
NA
2,000,000

7,800,000
350, 000

5,850,000
3,200,000
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CLEVELAND
1990 ARB Rank: 23 1990 Revenue: $55,500,000 Manager's Market Ranking (current): 3.0
1990 MSA Rank: 26 Rev per Share Point: $625,000 Manager's Market Ranking (future) : 3.3
1990 ADI Rank: 11 Population per Station: 76,660 (23) Duncan's Radio Market Grade: I C-
FM Base Value: $6,500,000 1990 Revenue Change: 2.4% Mathematical Market Grade: I D+
Base Value % : 11.8% Station Turnover: 13.3%
REVENUE HISTORY AND PROJECTICONS
85 86 87 88 89 20 A 2 23 24 22
Duncan Revenue Est: 43.0 43.4 44.3 46.0 54.0 55.5
Yearly Growth Rate (85-90): 5.3%
Projected Revenue Estimates: 57.9 60.8 64.1 67.5 71.0
Revenue per Capita: 23.34 23.46 24.08 24.86 29.35 30.16
Yearly Growth Rate (85-90): 5.6%
Projected Revenue per Capita: 31.85 33.63 35.52 37.50 39.61
Resulting Revenue Estimate: 58.3 61.5 64.6 67.9 71.3
Revenue as % of Retall sSales: .0037 .0035 .0035 .0035 .0039 .0039
Mean % (85-90): .00366%
Resulting Revenue Estimate: NA 56.4 58.7 61.1 65.5
MEAN REVENUE ESTIMATE: 58.1 59,9 62.5 69.5 69,3
POPULATION AND DEMOGRAPHIC ESTIMATES
86 87 88 89 20 A 2 23 24 22
Total Population {millions): 1.87 .85 1.84 1.85 1.84 1.84 1.83 1.83 1.82 1.81 1.80
Retail sales (billions): 12.1 12.4 12.8 13.0 13.6 14.2 14.7 15.3 16.0 16.7 17.9
Below-the-~Line Listening Shares: 3.2% Confidence Levels
Unlisted Station Listening: 8.0%
Total Lost Listening: 11.2 1990 Revenue Estimates: Normal
Available Share Points: 88.8 1991-1995 Revenue Projections: Normal
Number of Viable Stations: 15
Mean Share Points per Station: 5.9 COMMENTS
Median sShare Points per Station: 5.7
Rev. per Avallable Share Point: $625,000 Market reports to Miller, Kaplan . . . all major properties cocperate
Estimated Rev. for Mean Station: $3,700,000 with the exception of WCLV-F . . . Managers predict 3% to 4% revenue
growth in 1991 ., .
Household Income: $29,425
Median Age: 34.6 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $55,300
Population Change (1989-1994): -1.5% White 81.0 <15 27.5 12-24 21.5 Non High School
Retall Sales Change (1989-1994): 23.1% Black 17.1 15-30 27.6 25-54 51.6 Grad: 31.8
Number of Class B or C FM's: 11 + 1 = 12 Hispanic 1.7 30-50 27.6 55+ 27.1
Revenue per AQH: $19,758 Other 0.2 50-75 12.8 High School Grad:
Cable Penetration: 50% 75+ 4.5 .

COMMERCE AND INDUSTRY

Important Business and Industries

The above information is provided through the courtesy of

College 1-3 years:

Market Statistics, a division of Bill Communications. 14.2

Fortune 500 Companies

Forbes 500 Companies

College 4+ years:
15.2
Forbes Largest Private Companies

Shipping/Port TRW (62} Ameritrust Reliance Electric (103)
Steel Eaton (108) Centerior Energy Cole National (111)
Auto Parker-Hannifin (189) National City Leaseway Transportation (120}
Chemicals Sherwin-Williams (209} Premier Industrial Ohio Matress (251)
Machine Tools Reliance Electric (246) Progressive
Pottery Products Figgie International (295) Socliety
American Greetings (303)
Lubrizol (312)
M.A. Hanna (330)
Ferro (332)
Nacco Industries (434)
Banner Industries (473)
(And more...)
INC 500 Companies Employment Breakdowns
Venture Lighting Int'l By Industry (SIC): By Occupaticn:
JasTech (114) 1. Health Services 81,210 (10.0%) Manag/Prof. 216,438 (22.7%)
Meridian Travel (175} 2. Eating and Drinking Places 51,607 (6.3%) Tech/Sales/Admin. 299,850 (31.4%)
Skoda, Minotta, Reeves 3. Business Services 44,961 (5.5%) Service 117,408 (12.2%)
(358) 4. Wholesale Trade-Durable Goods 44,430 (5.4%) Farm/Forest/Fish 7,065 { .8%)
SYME (399) 5. Fabricated Metal Products 38,501 (4.7%) Precislon Prod. 123,068 {12.9%)
Original Copy Centers 6. Machinery, Except Electrical 30,273 {(3.7%) Oper/Fabri/Labor 191,369 (20.0%)
7. Wholesale Trade-Nondurable Gds 30,123 (3.7%)
Best Cuts (453) 8. Transportation Equipment 27,758 (3.4%)
9. Primary Metal Industries 27,462 (3.4%)
10. Food Stores 25,925 (3.2%)
Total Metro Employees: 815,850
Top 10 Total Employees: 402,250 (49. 3%)
DLMCAY' 5 BADIQ MaRKEE (ITDE
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1

Largest Local Banks

Bank One (1.7 Bil)
Ameritrust (N/A)
Huntington (7.9)

Total Full~-Time Students: 39,320

RADIO BUSINESS INFORMATION

Heavy Agenc Largest Local
vy aAgency g

Colleges and Universities
Cleveland State (18,032)

Case Western (8,352)
John Carroll (3,666)

Source of

CLEVELAND

Military Bases Unemployment
Jun 79: 7.9%
Dec 82: 12.4%
Sep 83: 10.3%
Sep 84: 9.0%
Aug 85: 8.4%
Aug 86: 7.7%
Aug 87: 6.3%
Aug 88: 5.1%
Jul 89: 4.3%
Jul 90: 4.3%

Radio Users Radio Accounts Regional Dollars Highest Billing Statlons
Wyse Ohio Lottery Columbus 1. WLTF-F $8, 200,000 8. WQAL-F s
Marcus McDonalds Cincinnati 2. WMMS-F 8,000,000 9. WGAR-F
Stern Cleveland Plain Pittsburgh 3. WMJI-F 6,700,000 10. WPHR-F
Liggett-Stashower Dealer 4. WDOK~F 5,000,000 11. WERE
Lowe-marschalk Stop Ameritrust Bank WNCX-F 5,000,000 12. WNWV-F
& Shop Fretter Appliance 6. WZAK-F 4,800,000 WCLV-F
7. WWWE 4,200,000 14. WIMO A/F
15. WRMR
Major Daily Newspapers AM PM SUN owner
Cleveland Plain Dealer 438,066 561,150 Newhouse

COMPETITIVE MEDIA

Major Over the Air Television

WEWS  Cleveland 5 ABC Scripps-Howard
WIW Cleveland 8 CBS Gillett
WKYC Cleveland 3  NBC Multimedia/NBC
WOIO  Shaker Hts 19 Fox Malrite
WViZ Cleveland 25 PBS
Media Revenue Estimates
% of
Revenue % Retall Sales

Television $144,000, 000 38.9 .0101
Radio 55,500, 000 15.0 .0039
Newspaper 158,000,000 42.7 .0111
Outdoor 157, 8000, QU 3.0 Q099

$370, 300,000 .0260

* See Miscellaneous Comments
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

(cnclled)

1986 WERE, WNCX-F Sold to Metropolis

1987 WMJT (never closed)

1987 WWWE, WDOK-F

1987  WPHR-F From Beasley to Ardman

1988 WMJI-A From Jacor to Gore

1988 WERE, WNCX-F From Metropollis to Metroplex
1988 WQAL-F From WIN to ML Partners

1989 WJMO, WRQC-F From United to TA/Shaw

1989 WWWE Sold to Booth

1990 WMJI-F From Jacor to Legacy

1990 WGAR-AM Sold to Douglas

NOTE: Some of these sales may not have been consummated.

Best Restaurants Best Hotels

Getty's Stouffers
Giovanni's (Italian) Marriott
Sammy's (continental) Bond Court

watermark (continental)
Top of the Town

WEATHER DATA

Elevation: 777

Annual Precipitation: 34.2 in.
Annual Snowfall: 51.5 in.
Average Windspeed: 10.8 (S)

TOTAL

JAN JUL YEAR

Avg. Max. Temp: 33.4 8l.6 58.5
Avg. Min. Temp: 20.3 61.2 40.8
Average Temp: 26.9 71.4 49.7

Manager's Comment

Miscellaneous Comments

AM stations account for 10.8% of revenue
* split ADI with Akron and Canton.
markets. Total TV revenue for ADI

10,700,000

1,900,000
15,000, 000
5,000, 000

845,000
11,600,000
15,000,000

7,000, 000
10,000, 000

20,000,000

(E)
+ WRMR

(E)

500, 000

8

3,200,000
3,100,000
1,800,000
1, 600,000
1,400,000
1,400,000
1,000,000

900,000

Best Golf Courses

Canterb
Arcacla
Shaker

ury

Heights CC

Lakewood CC

Allocations were made to those
is estimated at $175,000,000.

JLNZAN' S SARI0 MARKET GULNZ
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COLORADO SPRINGS

1990 ARB Rank: 108 1990 Revenue: $10,400,000 Manager's Market Ranking (current): 2.6
1990 MSA Rank: 117 Rev per Share Point: $124,700 Manager's Market Ranking (future) : 3.5
1990 ADI Rank: 99 (w/Pueblo) Population per statlon: 22,266 (15) Duncan's Radio Market Grade: III B-
FM Base Value: $2,000, 000 1990 Revenue Change: -9.0% Mathematical Market Grade: III C
Base Value % : 19.2% Statlon Turnover: 16%
REVENUE HISTORY AND PROJECTIONS

85 a8 87 88 89 20 91 22 23 24 25
Duncan Revenue Est: 9.2 10.0 10.1 10.8 11.4 10.4
Yearly Growth Rate (85-90): 2.8% (assigned rate of 5.5%)
Projected Revenue Estimates: 10.8 11.5 12.1 12.8 13.5
Revenue per Caplta: 26.06  26.53 26.05 27.00 28.43 25.61
Yearly Growth Rate (85-90): Negative (assigned rate of 5.0%)
Projected Revenue per Capita: 26.89 28.24 29.65 31.13 32.69
Resulting Revenue Estimate: 11.1 11.9 12.8 14.0 14.8
Revenue as % of Retall Sales: .0040 .0042 .0042 .0042 .0041 .0036
Mean % (85-90): .00405% (.0037% - assigned)
Resulting Revenue Estimate: 11.8 13.0 14.4 15.9 17.0

MEAN REVENUE ESTIMATE: 11.2 12.1 13.1 14,2 15.1

POPULATION AND DEMOGRAPHIC ESTIMATES

82 86 87 88 89 20 P38 2 23 LY 2
Total Population (millions): .353 .377 .388 .400 .401 .406 .412 .421 .433 .449 .452
Retail sales (billions): 2.2 2.3 2.4 2.57 2.77 2.9 3.2 3.5 3.9 4.3 4.6
Below-the~Line Listening Shares: 3.4% Confldence Levels
Unlisted Statlon Listening: 13.2% 1990 Revenue Estimates: Normal
Total Lost Listenlng: 16.6% 1991-1995 Revenue Projections: Below Normal
Avallable Share Points: 83.4
Number of Viable Statlions: 12.5 COMMENTS
Mean share Polints per Statlon: 6.7 Managers report to Miller, Kaplan . . . all vlable statlons cooperate
Median share Polnts per station: 6.8 except KKLI-f and estimates were made . . . Managers generally pre-
Rev. per Available Share Point: $124,700 dict negative growth for 1991 . . . I disagree and project a 3% to 4%
Estimated Rev. for Mean Statlon: $831,998 revenue lncrease during the year . . . Someday this market is golng

to grow up and be a good radio market . . .
Household Income: $29,615

Median Age: 29.7 years Ethnic Income Age Education
Median Education: 12.9 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $57,500
Populatlon Change (1989-1994): 11.9% White 86.1 <15 27.8 12-24 27.2 Non High School
Retall sales Change (1989-1994): 56.5% Black 6.2 15~30 33.2 25-54 55.7 Grad: 17.3
Number of Class B or C FM's: 7 + 2 = 9 Hispanic 7.7 30-50 24.8 55+ 17.1
Revenue per AQH: $20,077 Other D 50-75 10.1 High school Grad:
Cable Penetration: 57% 75+ 4.1 38.4
The above information 1is provided through the courtesy of College 1-3 years:
Market Statistlics, a division of Bill Communications. 23.4
COMMERCE AND INDUSTRY College 4+ years:
Important Business and Industrles Fortune 500 Companles Forbes 500 Companies Forbes Largest Private Companles
Military
High Tech
Construction
Electronics
INC 500 Companies Employment Breakdowns
By Industry (SIC): By Occupation:
1. Eating and Drinking Places 10, 585 (9.1%) Manag/Prof. 30,853 (25.6%)
2. Health Services 8,213 (7.1%) Tech/Sales/Admin. 39,225 (32.6%)
3. Buslness Services 7,478 (6.4%) Service 17,510 (14.6%)
4. Speclal Trade Contractors 6,722 (5.8%) Farm/Forest/Fish 1,299 ( 1.0%)
5. Electric & Electronic Equip. 5,748 (4.9%) Precision Prod. 16,563 (13.8%)
6. Machinery, Except Electrical 4,525 (3.9%) Oper/Fabri/Labor 14,935 (12.4%)
7. Miscellaneous Retail 4,299 (3.7%)
8. Membership Organizations 4,074 (3.5%)
9. Miscellaneous Services 3,827 (3.3%)
10. Food stores 3,794 (3.3%)
Total Metro Employees: 116,155
Top 10 Total Employees: 59,265 (51.0%)
CLEECEN & WSSO MATGEET (EIIDE
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I

Largest

Colorado National (33 Mil)
First National (492 Mil)

Local Banks

United Bank (350 Mil)

RADIO BUSINESS INFORMATION

Heavy Agency

Largest Local

COLORADO SPRINGS

Colleges and Universities
Colorado College (1,923)

US Air Force Academy (4,414)

Military Bases

Ft. Carson (23,000)
University of Colorado—Col.Spr. (5,446) Peterson AFB (2,577)
Alr Force Academy (4,443)
Cheyenne Mountain (NORAD)

(N/R)

Total Full-Time Students: 11,954

Source of

Unemployment

Jun 79: 4,5%
Dec 82: N/A
Sep 83: N/A
Sep 84: 4.9%
Aug 85: N/A
Aug 86: 6.5%
Aug 87: N/A
Aug 88: N/A
Jul 89: N/A
Jul 90: N/A

Cheyenne Mountain
Inn

Best Golf Courses

Broadmoor
Alr Force Academy

(Blue)

TV revenue ls estimate of Colorado

Radio Users Radio Accounts Reglonal Dollars Highest Billing Stations
Praco Long Ford Denver 1. KKCS A/F s1, 600,000
Bulloch McDonalds Pueblo 2. KVUU-F 1,400,000
Hanson sSafeway 3. KKFM-F 1,000,000
Heisley Long Ford 4. KILO-F 900,000
5. KSP2-F 800,000
6. KIKX-F 700,000
7. KRDO-F 600,000
Major Daily Newspapers AM PM SUN Owner
Colorado Springs Gazette-Telegraph 103,645 117,743 Freedom
Best Restaurants Best Hotels
Peppertree Broadmoor
COMPETITIVE MEDIA Briarhurst
Mayflelds
Major Over the Air Television Marriott
KKTV  Colorado Springs 11 CcBS Ackerly
KOARA  Pueblo 5 NBC Evening Post
KRDO Colorado Springs 13 ABC
KXRM Colorado Springs 21  Fox WEATHER DATA
KTSC  Pueblo 8 PBS
Elevation: 6145
Annual Precipitation:14.7 in.
Annual Snowfall:
Average Windspeed:10.4 (NNE)
JUL
Avg. Max. Temp: 84.4
Media Revenue Estimates Avg. Min. Temp: 57.0
% of Average Temp: 70.7
Revenue % Retall Sales
Miscellaneous Comments
Television $20, 500,000 32.9 .0071
Radio 10,400,000 16.7 .0036 * Split ADI with Pueblo.
Newspaper 29,400,000 47.2 .0101 Springs®' share.
outdoor 2,000,000 3.2 0007 $25,900, 000.
$62,300,000 .0215
* See Miscellaneous Comments Radio Revenue Breakdown
NOTE: Use Newspaper and Outdoor estimates with caution. local 60.0%
National 16.5%
"Regional™ 23.5%
Major Radio Station Sales Since 1986
1987  KPIK 200,000
1987 KSSS, KVUU-F From Compass to Lakoduk NA
1987  KIKX-F sold to First sierra 4,400,000 (E)
1988 KVOR, KSPZ2-F Sold by Penn (cancelled) 7,200,000
1989  KWID-F (Ssecurity) 1,060,000
1990 KVOR/KSPZ-F From Penn to Unlstar 2,500,000 (E)
NOTE: Scme of these sales may not have been consummated.
83
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Total TV revenue for ADI is estimated at
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1990 ARB Rank: 91
1990 MsaA Rank: 105

COLUMBIA,

1990 Revenue: $14,100,000
Rev per Share Point: $162,069

sC

Manager's Market Ranking (current): 3.7
Manager's Market Ranking (future) : 4.0

1990 ADI Rank: 82 Population per Station: 27,778 (14) Duncan's Radio Market Grade: 1III A
FM Base Value: $4,400,000 1990 Revenue Change: 6.0% Mathematical Market Grade: III A
Base Value % : 31.2% Station Turnover: 61.9%
REVENUE HISTORY AND PROJECTIONS
83 a6 87 88 89 20 2l 2 23 24 22
Duncan Revenue Est: 10.3 11.5 11.9 12.7 13.3 14.1
Yearly Growth Rate (85-90): 6.5%
Projected Revenue Estimates: 14.8 15.8 16.8 17.9 18.9
Revenue per Capita: 23.04 25.61 26.44 27.61  28.85 30.32
Yearly Growth Rate (85-90): 5.7%
Projected Revenue per Capita: 32.05 33.87 35.80 37.85 40.00
Resulting Revenue Estimate: 15.0 16.1 17.2 18.5 19.6
Revenue as % of Retail sales: .0041 .0043 .0044 .0044 .0040 .0040
Mean % (85-90): .0042%
Resulting Revenue Estimate: 15.5 16.8 18.1 18.9 20.2
MEAN REVENUE ESTIMATE: 15.1 16.2 17.4 18.4 19.6
POPULATION AND DEMOGRAPHIC ESTIMATES
83 86 87 88 89 20 9 22 23 24 22
Total Population (millions): .443 .449 .450 .460 .46l .465 .469 .474 .480 .489 .491
Retail sales (billions): 2.4 2.6 2.7 2.9 3.3 3.5 3.7 4.0 4.3 4.5 4.8
Below-the~Line Listening Shares: 1.6% Confidence Levels
Unlisted Station Listening: 4%
Total Lost Listening: 13.0% 1990 Revenue Estimates: Slightly below normal
Available share Points: 87.0 1991~1995 Revenue Projections: Slightly below normal
Number of viable Stations: 10.5
Mean Share Points per Station: 8.3 COMMENTS
Median Share Points per Station: 6.0
Rev. per Available share Point: $162,069 Market now reports to Miller, Kaplan . . . Managers predict 4% to 5%
Estimated Rev. for Mean Station: $1,342,857 revenue growth during 1991 . . . Very poor cooperation from managers
in this market . . .
Household Income: $32,602
Median Age: 30.2 years Ethnic Income Age Education
Median Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $43,600
Population Change (1989-1994): 5.9% White 71.6 <15 26.0 12-24 26.3 Non High School
Retail Sales Change (1989-1994): 37.2% Black 27.0 15-30 30.3 25-54 54.8 Grad: 33.7
Number of Class B or C FM's: 4 Hispanic 1.4 30-50 26.7 55+ 18.9
Revenue per AQH: $23, 344 Other S 50-75 12.5 High School Grad:
Cable Penetration: 50% 75+ 4.5 5
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 18.2
COMMERCE AND INDUSTRY College 4+ years:
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Government Scana
Military South Carolina National
Textiles
Agribusiness

INC 500 Companies Employment Breakdowns

RPR & Assoc. (342) By Industry (SIC):
1. Business Services 11, 285
2. Eating and Drinking Places 11,066
3. Health Services 8,289
4. sSpeclal Trade Contractors 7,310
5. Wholesale Trade-Durable Goods 7,252
6. Food Stores 4,809
7. Insurance Carriers 4,752
8. General Merchandise Stores 4,410
9. Chemicals and Allied Products 4,324
10. Miscellaneous Retail 4,300
Total Metro Employees: 148,698
Top 10 Total Employees: 67,797
LURCHHT S PALIO MARKET GITDT
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(7.6%)
(7.4%)
(5.6%)
(4.9%)
(4.9%)
(3.2%)
(3.2%)
(3.0%)
(2.9%)
(2.9%)

(45.6%)

By Occupation:

Manag/Prof. 48,232 (26.1%)
Tech/Sales/Admin. 64,352 (34.8%)
Service 22,300 {(12.0%)}
Farm/Forest/Fish 2,209 (1.2%)
Precision Prod. 20,614 (11.1%)
Oper/Fabri/Labor 27,303 (14.8%)
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COLUMBIA, SC

Largest Local Banks Colleges and Universities
Citizens & Southern (3.7 Bil) University of sC (23,301)
First Citizens (849 Mil) Benedict College (1,295)
NCNB (3.6 Bil) Columbia College (1,186)
South Carolina National (5.4 Bil) Midlands Tech (4, 980)

Military Bases

Ft. Jackson (13,534
Shaw AFB (6,797)

Total Full-Time Students: 22,104

RADIO BUSINESS INFORMATION

Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars
Gillis Coca Cola Atlanta
Newman, Saylor Love Chevy Charlotte

Raleigh
Major Daily Newspapers AM PM SUN
Columbia State/Sun News 179,501 210,163

COMPETITIVE MEDIA

Major Over the Air Television

WACH Columbia 57 Fox FCV Comm
WIS Columbia 10 NBC Cosmos
WLTX Columbia 19 CBS Lewis
WOLO Columbia 25 ABC Bahakel
WRLK Columbla 35 PBS

Media Revenue Estimates

% of

Revenue % Retail sales
Television $31,000,000 36.4 .0089
Radio 14,100,000 16.5 .0040
Newspaper 37,500, 000 44.0 .0107
Outdoor 2. ECD QCO 3.1 Loa7
$85, 200,000 .0243

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

)

Highest Billing Stations

1. WCOS A/F $3,100, 000
2. WWDM-F 2,400,000
3. WICB-F 2,100,000
4. WMFX-F 1,900, 000
5. WNOK-F 1,800,000
6. WOMG-F 1,000,000
7. WVOC 600, 000
Owner
Knight-Ridder
Best Restaurants Best Hotels
Bones Marriott
Choppin Block (steak) Sheraton

Collaro's
Al's Upstairs

WEATHER DATA

NO WEATHER DATA AVAILABLE

Miscellaneous Comments

Manager's Comment

1986 WOIC Sold to Burkhart/Phillips $ 750,000
1986  WOMG-F Sold to Burkhart/Phillips 1,300,000
1986 WMFX-F (St. Charles) 1,200,000
1986 WIS Sold by Cosmos 2,000,000
1986  WCEZ-F 2,000,000
1987 WMFX-F 2,000,000
1987 WFIG, WWDM-F (56%) 3,000,000
1988 WOIC, WOMG-F Sold to John Price 2,750,000
1989  WTCB-F From Keymarket to Bloomington 5,500,000
1989 WWDM-F, WFIG (Sumter) (35%) 3,700,000
1989  WOXL 136,000
1989  WCOS A/F From GHB to Ragan Henry 12,500,000
1989 WMFX-F (St.Andrews) From Signature to Baum 5,000,000
1989 WOIC, WNOK-F From Audubon to Voyager 7,500,000
1990 WTGH Sold to Willis 500, 000
1990 WVOC/WCEZ-F Sold to Bunyard/Dames 2,550,000

NOTE: Some of these sales may not have been consummated.

Unemployment

Jun 79: 4.4%
Dec 82: 6.8%
Sep 83: 6.2%
Sep 84: 4.3%
Aug B85: 3.3%
Aug 86: 3.8%
Aug 87: 3.6%
Aug 88: 3.2%
Jul 89: 3.2%
Jul 90: 3.8%

Best Golf Courses

Timberlake

DO s IRNT0 MARERET CUTRT
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1990 ARB Rank: 34 1990 Revenue: $42,000,000 Manager's Market Ranking (current): 3.7
1990 MSA Rank: 35 Rev per Share Point: $494,118 Manager's Market Ranking (future) : 3.7
1990 ADI Rank: 34 Population per Station: 48,095 (23) Duncan's Radio Market Grade: I B+
FM Base Value: $8, 500, 000 1990 Revenue Change: 0% Mathematical Market Grade: IcC-
Base Value % : 20.2% Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS

83 86 87 88 89 20 A 2 23 94 22
Duncan Revenue Est: 31.2 32.7 34.2 38.5 42.0 42.0
Yearly Growth Rate (85-90): 6.2%
Projected Revenue Estimates: 44.1 47.2 50.0 53.1 56.4
Revenue per Capita: 24.19 25.15 26.11 28.95 31.11 30.88
Yearly Growth Rate (85-90): 4.4%
Projected Revenue per Capita: 32.23 33.66 35.14 36.68  38.30
Resulting Revenue Estimate: 44.2 46.5 48.8 51.4 54.0
Revenue as % of Retail Sales: .0039 .0039 .0038 .0041 .0041 .0038
Mean % (85-90): .00393%
Resulting Revenue Estimate: 44.8 47.2 51.1 55.0 58.5

MEAN REVENUE ESTIMATE: 44.4 47.0 50.0 83.2 56.3

POPULATION AND DEMOGRAPHIC ESTIMATES

83 86 a1 88 89 20 A 2 23 94 22
Total Population (millions): 1.29 1.30 1.31 1.33 1.35 1.36 1.37 1.38 1.39 1.40 1.41
Retail Sales (billions): 8.1 8.5 9.0 9.2 10.3 10.9 11.4 12.0 13.0 14.0 14.9
Below-the-Line Listening Shares: 3.0% Confidence levels
Unlisted Station Listening: 12.0%

Total lost Listening: 15.0% 1990 Revenue Estimates: Normal

Available Share Points: 85.0 1991-1995 Revenue Projections: Normal
Number of Viable stations: 13
Mean Share Points per Station: 6.5 COMMENTS
Median Share Points per Station: 5.1 Market reports to Hungerford . . . WBNS a/f and WHOK do not parti-
Rev. per Avallable Share Point: $494,118 cipate and I made estimates . . . Managers predict 2% to 4% increase
Estimated Rev. for Mean Station: $3,230,772 in 1991 ., . . This 1s the first flat year I can remember for Columbus
Household Income: $27,661
Median Age: 31.6 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $46,700
Population Change (1989-1994): 3.7% White 87.7 <15 28.4 12-24 24.1 Non High School
Retall Sales Change (1989-1994): 35.7% Black 11.0 15-30 30.7 25-54 54.2 Grad: 28.6
Number of Class B or C FM's: 7 Hispanic 0.7 30-50 26.4 55+ 21.7
Revenue per AQH: $25, 846 Other 0.6 50-75 11.0 High School Grad:
Cable Penetration: 53% 75+ 3.5 .

COMMERCE AND INDUSTRY

Important Business and Industries

COLUMBUS, OH

The above information is provided through the courtesy of

Market Statisti

Fortune 500 Companies

cs, a division of Bill Cammunications.

Forbes 500 Companies

Government Worthington Industries (354) American Electric Power
Insurance Banc One
Financial Huntington Bancshares
Alrcraft Limited
Auto
Electronics
Appliance
Fabrics
INC 500 Companies Employment Breakdowns
By Industry (SIC): By Occupation:
1. Health Services 39,973 (8.3%) Manag/Prof.
2. Eating and Drinking Places 39,269 (8.2%) Tech/Sales/Admin.
3. Business Services 31,938 (6.7%) Service
4. wholesale Trade-Durable Goods 21,278 (4.4%) Farm/Forest/Fish
5. Insurance Carriers 20,420 (4.3%) Precision Prod.
6. Transportation Equipment 17,494 (3.7%) Oper/Fabri/Labor
7. Food Stores 15,629 (3.3%)
8. Wholesale Trade-Nondurable Gds 15,453 (3.2%)
9, Miscellaneous Retail 14,348 (3.0%)
10. Special Trade Contractors 14,068 {2.9%)
Total Metro Employees: 478,793
Top 10 Total Employees: 229,870 (48.0%)
M:"E -::rz"'g td:'sH"_" ﬂ = !E‘

Copyright 1991
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College 1-3 years:

College 4+ years:
18.3

Forbes lLargest Private Companies

Schottenstein Stores (267)
Battelle Memorial Institute (294)

137,979 (24.3%)
188,740 (33.2%)
71,343 (12.6%)

8,055 ( 1.5%)
65,055 (11.5%)
96,227 (16.9%)
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COLUMBUS, OH

Largest Local Banks Colleges and Universities Military Bases Unemployment

Banc Ohio (5.1 Bil) Ohio State (53,446} Jun 79: 5.1%
Bank One (4.0 Bil) Dec 82: 9.2%
Huntington (7.9 Bil) Sep 83: 8.0%

Sep 84: 7.2%
Aug 85: 6.3%
Aug 86: 6.1%
Aug 87: 5.3%
Aug 88: 4.5%
Jul 89: 4.3%
Jul 90: 4.2%
Total Full-Time Students: 60,988
Highest Billing Stations

RADIO BUSINESS INFORMATION 1. WNCI-F $9,000,000
2. WSNY-F 7,700,000
Heavy Agency Largest Local Source of 3. WIVN 7,000,000
Radio Users Radio Accounts Regional Dollars 4. WLVQ-F 6,000,000
5. WMGG-F 3,000,000
Hameroff McDonalds Cleveland 6. WHOK-F 2,600,000
Lord Sullivan Kroger Cincinnati 7. WBNS-F 2,300,000
Ron Foth Big Bear Markets Dayton 8. WCOL-F 1,800,000
Bank One 9. WVOK 900,000
10. WMNI 475,000
11. WBNS 450,000
12. WBBY-F 400,000
WCOL 400, 000
Major Daily Newspapers AM PM SUN Owner
Columbus Dispatch 252,363 386, 936
Best Restaurants Best Hotels Best Golf Courses
Refectory (American) Hyatt (Regency Muirfield
COMPETITIVE MEDIA Claremont (steak) and Capital sq.) Scioto
Hunan Lion Pickett Suites The Golf Clab
Major Over the Air Television Hyde Park Stouffers Ohio State (Scarlet)
WBNS Columbus 10 CBS Columbus Dispatch
WCMH Columbus 4 NBC Outlet
WOsU Columbus 34 PBS
WITE Columbus 28 Fox Sinclair WEATHER DATA
WSYX Columbus 6 ABC Anchor
Elevation: 812
Annual Precipitation: 37.0 in.
Annual Snowfall: 27.7 in.
Average Windspeed:8.7 (SW)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 36.4 84.4 62.1
Medlia Revenue Estimates Avg. Min. Temp: 20.4 62.4 40.9
% of Average Temp: 28.4 73.6 51.5
Revenue % Retail Sales
Miscellaneous Comments
Television $112,000,000 39.4 .0103
Radio 42,000,000 14.8 .0038
Newspaper 122 A43.0 a1y
Outdoor 7,900,000 2.8 .0007 Radio Revenue Breakdown
$283, 900,000 .0260
Local 80.5%
National 18.8%
NOTE: Use Newspaper and Outdoor estimates with caution. Network 1%

(Trade equals 2.3% of local - up 15% in 1990)

Major Radio Statlon Sales Since 1986
1986 WVKO, WSNY-F From Josephson to Saga $19, 500, 000

1988 WXLE-F (Johnstown) Sold to Ragan Henry 1,850,000

NOTE: Scme of these sales may not have been consummated.

87
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CORPUS CHRISTI

1990 ARB Rank: 130 1990 Revenue: $8,300,000 Manager's Market Ranking (current): 2.1
1990 MSA Rank: 137 Rev per Share Point: $93,258 Manager's Market Ranking (future) : 3.8
1990 ADI Rank: 122 Population per Station: 16,764 (17) Duncan's Radio Market Grade: III D
FM Base Value: $1,600,000 1990 Revenue Change: 3.8% Mathematical Market Grade: III D-
Base Value % : 19.3% Station Turnover: 8.3%
REVENUE HISTORY AND PROJECTIONS
82 88 81 £8 89 20 A 2 23 24 9
Duncan Revenue Est: 7.2 7.8 7.8 7.5 8.0 8.3
Yearly Growth Rate (85-90): 3.0% (assigned rate of 5.2%)
Projected Revenue Estimates: 8.7 9.2 9.7 10.2 10.6
Revenue per Capita: 19.73 21.31 21.13 20.72 22.16 22.93
Yearly Growth Rate (85-90): 3.1% (assigned rate of 4.2%)
Projected Revenue per Capita: 23.89 24,90 25.94 27.03  28.17
Resulting Revenue Estimate: 8.7 9.2 9.6 10.1 10.6
Revenue as % of Retail Sales: .0040 .0041 .0039 .0036 .0036 .0036
Mean % (85-90): .0037%
Resulting Revenue Estimate: 8.9 9.6 10.0 10.4 11.1
MEAN REVENUE ESTIMATE: 8.8 9.3 9.8 10.3 10,8
POPULATION AND DEMOGRAPHIC ESTIMATES
88 81 a8 89 20 A 2 23 24 2
Total Population (millions): .364 . 366 .369 .362 . 361 .362 .365 .368 .37 .374 .375
Retail Sales (billions): 1.8 1.9 2.0 2.1 2.2 2.3 2.4 2.6 2.7 2.8 3.0
Below-the-Line Listening Shares: 0.0 Confidence Levels
Unlisted Station Listening: 0%
Total Lost Listening: 11.0% 1990 Revenue Estimates: Below normal
Available Share Points: 89.0 1991-1995 Revenue Projections: Below normal
Number of Viable Stations: 12
Mean Share Points per Station: 7.4 COMMENTS
Median Share Points per Station: 5.9
Rev. per Avallable Share Point: $93,258 Market does not report to an accountant . . . Managers predict 3% to
Estimated Rev. for Mean Station: $691,663 5% growth in 1991 . . .
Household Income: $27,776
Median Age: 29.9 years Ethnic Income Age Education
Median Education: 12.3 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $36,700
Population Change (1989-1994): 3.5% White 41.8 <15 33.8 12-24 24.8 Non High School
Retail Sales Change {1989-1994): 32.6% Black 4.3 15-30 30.1 25-54 53.9 Grad: 42.3
Number of Class B or C FM's: 6 Hispanic 53.9 30-50 25.0 55+ 21.5
Revenue per AQH: $19,438 Other S 50-75 8.2 High School Grad:
Cable Penetration: 63% 75+ 3.9 5
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 16.5
COMMERCE AND INDUSTRY College 4+ years:
13.9
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Petrochemicals
Fishing
Agribusiness
INC 500 Companies Employment Breakdowns
By Industry (SIC): By Occupation:
1. Health Services 9,102 (9.3%) Manag/Prof. 28,780 (21.0%)
2. Eating and Drinking Places 8,176 (8.3%) Tech/Sales/Admin. 40,140 (29.3%)
3. Business Services 5,482 (5.6%) Service 18,056 (13.2%)
4. Food Stores 4,715 (4.8%) Farm/Forest/Fish 3,490 { 2.5%)
5. wWholesale Trade-Durable Goods 4,505 (4.6%) Precision Prod. 23,534 (17.2%)
6. Speclal Trade Contractors 4,458 (4.5%) Oper/Fabri/Labor 22,969 {16.8%)
7. 0il and Gas Extraction 4,045 (4.1%)
8. Automotive Dealers 3,117 (3.2%)
9. General Merchandise Stores 2,909 (3.0%)
10. Petroleum and Coal Products 2,662 (2.7%)
Total Metro Employees: 98,055
Top 10 Total Employees: 49,170 {50.1%)
CAMCEMTS BAtoo MARKET GUIDE
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Largest Local Banks
MBank (799 Mil)
MBC Bank (146 Mil)

Parkdale (123 Mil)
Texas Commerce (311 Mil)

RADIO BUSINESS INFORMATION

Heavy Agency

Colleges and Universities

Corpus Christi State (3,589)
Bel Mark College (9,639)

Total Full-Time Students: 4,421

Largest Local

Source of
Regional Dollars

Radio Users Radio Accounts
Moorehead Dotts Coca Cola
Miller Beer
Morris Clubs
Major Daily Newspapers AM PM
Corpus Christi Caller-Times 68,136
COMPETITIVE MEDIA
Major Over the Air Television
KEDT Corpus Christi 16 PBS
KIIX Corpus Christi 3 ABC
KORO Corpus Christi 28
KRIS Corpus Christi 6 NBC
KzTV Corpus Christi 10 CBS
Media Revenue Estimates
% of
Revenue % Retail Sales
Television $21, 300,000 35.2 .0093
Radio 8,300,000 13.7 .0036
Newspaper 28,700,000 47.4 .0125
Outdoor 2,200,000 3.6 0010
$60, 500, 000 .0264

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

1986 KJKC-F (Portland)
1986 KRYS A/F

1987 KJKC-F (Portland}
1988  KMXR-F
1989 KJKC-F (Portland)

1990 KDAE/KLTG-F

NOTE: Socme of these sales may not have been consummated.

CORPUS CHRISTI

Military Bases Unemployment

Chase Field NAS (1,700) 2 Jun 79: 5.9%

Corpus Christi NAS (2,800} ? Dec 82: 8.3%
Sep 83: 11.0%
Sep 84: 7.8%
Aug 85: 8.9%
Aug 86: 12.2%
Aug 87: 11.2%
Aug 88: 8.5%
Jul 89: 9.0%
Jul 90: 7.1%

Highest Billing Stations

KOUL-F
KZFM-F
KRYX A/F
4. KUNO

5. KNCN-F
6. KMXR-F

1.
2.

Owner

Harte-Hanks

Best Restaurants

Lighthouse (seafood)
Water Street Oyster Bar

Paesano's

WEATHER DATA

$1,400,000
1,100,000
1,100,000
1,000,000
950,000
700,000

Best Hotels

Marriott
Sheraton Marina
Wyndham

NO WEATHER DATA AVAILABLE

Miscellaneous Comments

Manager's Comment

From Phillips/Whitlock to Dave King

89

$1,000,000
1,600,000

950, 000
2,300,000
525,000

1,900,000

DLHT

Best Golf Courses

King's Crossing CC

] E
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DALLAS - FORT WORTH

1990 ARB Rank: 8 1990 Revenue: $135,000,000 Manager's Market Ranking (current): 3.5
1990 MSA Rank: 12-Dal, 37-Ft Worth Rev per Share Polint: $1,459,051 Manager's Market Ranking (future) : 4.3
1990 ADI Rank: 7 Population per Statlon: 99,509 (32) Duncan's Radlo Market Grade: I A~
FM Base Value: $14,000,000 1990 Revenue Change: 3.6% Mathematical Market Grade: I A+
Base Value % : 10.3% Statlon Turnover: 21.4%
REVENUE HISTORY AND PROJECTIONS
82 8¢ 81 88 89 20 9 2 23 24 22

Duncan Revenue Est: 107.6 120.5 116.5 121.2 129.7 135.0
Yearly Growth Rate (85-90): 4.7% (asslgned rate of 5.9%)
Projected Revenue Estimates: 141.7 151.0 159.8 169.3 176.0
Revenue per Capita: 30.92 33.47 31.57 32.32 34.31 34.97
Yearly Growth Rate (85-90): 4.9%
Projected Revenue per Capita: 36.68 38.48 40.37 42.34 44.42
Resulting Revenue Estlimate: 144.9 155.4 165.5 178.3 189.2
Revenue as % of Retall Sales: .0042 .0045 .0042 .0040 .0039 .0038
Mean % (85-90): .00398% (87-90 only)
Resulting Revenue Estimate: 150.0 164.0 182.6 202.6 214.0

MEAN REVENUE ESTIMATE: 1£5,5 !'Ra. B 168.3  183.4 1839
POPULATION AND DEMOGRAPHIC ESTIMATES

86 81 88 89 20 9 2 23 24 22
Total Population (millions): 3.47 3.60 3.69 3.75 3.78 3.86 3.95 4.04 4.10 4,21 4.26
Retall sales (billions): 25.6 26.4 27.7 30.4 33.0 35.0 37.7 41.4 45.9 50.9 54.0
Below-the-Line Listening Shares: 0.0 Confldence Levels
Unlisted Statlion Listening: 1.2%
Total Lost Listening: 7.2% 1990 Revenue Estimates: Normal

Avallable Share Polnts: 92.8 1991-1995 Revenue Projectlions: Below Normal
Number of viable statlons: 21
Mean Share Points per Station: 4.42 COMMENTS
Medlan Share Polnts per Station: 3.6
Rev. per Avallable Share Point: $1,459,051 Market reports to Miller, Kaplan . . . Managers predict 3% to 5%
Estimated Rev. for Mean Statlon: $6,447,616 revenue lncrease in 1991 . . .
Household Income: $34,930
Median Age: 31.5 years Ethnic Income Age Education
Medlan Education: 12.7 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $47,300

Population Change (1989-1994): 11.6% White 77.2 <15 24.3 12-24 22.9 Non High School
Retall Sales Change (1989-1994): 54.4% Black 13.5 15-30 27.8 25-54 57.1 Grad: 30.0
Number of Class B or C FM's: 17 + 1 = 18 Hispanic 9.3 30-50 26.5 55+ 20.0

Revenue per AQH: $25,993 Other —-— 50-75 14.4 High School Grad:
Cable Penetration: 43% 75+ 7.0 30.3

The above information 1s provided through the courtesy of College 1-3 years:
Market Statlistics, a division of Bill Communications. 19.5

COMMERCE AND INDUSTRY College 4+ years:
20.2

Important Business and Industrlies

Financial

High Tech
Energy

Food Processing
Agribusiness
Alrcraft
Munitions
Clothing
Electronics

INC 500 Companles

NAC (19)

Fortune 500 Companies

LTV (56)

Texas Instruments (68)
Kimberly-Clark (85)
Dresser Industries (118)
American Petrofina (164)
valhi (188)

E-Systems (257)

Natlonal Gypsum (292)
Tyler (334)

Rexene (397)

Lone Star Tech. (406)
Texas Industries (428)
(And more...)

Employment Breakdowns

software Spectrum (56) By Industry (SIC):

Advanced Entry Systems (142)

Forbes 500 Companies

AMR

Burlington Northern
Centex

Central & South West
Enserch

Halliburton

Lomas Financlal

MCorp

Southmark

Texas American Banchares
Texas Utllitles

Sun Exploration & Prod.

Tandy
(And more...)

Forbes Largest Private Companies

Southland (8)

Trammell Crow Group (81)
Lincoln Property (81)
Sammons Enterprise (85)
Cullum Companies (117)
Lennox International (149)
LaSalle Energy (158)

Eplc Healthcare Group (161)
GLI Holding (168)

Morning Star Foods (176)
Hunt Consolidation (195)
Club Corp. International (236)
(And more...)

By Occupation:

Microsolutions (182) 1. Buslness Services 122,593 (7.8%) Manag/Prof. 349,671 (23.5%)
Wellness & Lifestyle (187) 2. Eating and Drinking Places 107,887 (6.9%) Tech/Sales/Admin. 518,019 (34.8%)
SIR Group (200) 3. Wholesale Trade-Durable Goods 91,967 (5.9%) Service 159,756 (10.7%)
H & M Food Systems (233) 4. Health Services 86,333 (5.5%) Farm/Forest/Fish 15,060 ( 1.0%)
Microdynamics (282) 5. Speclal Trade Contractors 74,996 (4.8%) Precision Prod. 201,906 (13.6%)
Leather Center (290) 6. Electric & Electronic Equip. 63,689 (4.1%) Oper/Fabrl/Labor 244,529 (16.4%)

First Intercontinental 7. Food Stores 46,979 (3.0%)

(347) 8. Wholesale Trade-Nondurable Gds 45,517 (2.9%)

Micrografx (430) 9. Real Estate 44,970 (2.9%)

10. Transportation Equipment 42,543 (2.7%)

Total Metro Employees:1, 570,857
Top 10 Total Employees: 727,474 (46.3%)

DUREAYTS BADTO MARKET (HITOE
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DALLAS - FORT WORTH

Largest Local Banks Colleges and Universities Military Bases Unemployment
MBank - Dallas (7.8 Bil) University of Texas-Arlington (23,397) Carswell AFB (5,930) Jun 79: 4.0%
NCNB Texas National (25.5 Bil) Southern Methodist (9,251) Dallas NAV (1,300) Dec 82: 5.2%
First city (767 Mil) Texas Christian (6,747) Sep 83: 4.9%
MBank - Ft. Worth (913 Mil) University of Dallas (2,466) Sep 84: 3.5%
Aug 85: 4.8%
Aug 86: 6.7%
Total Full-Time Students: 77,284 Aug 87: 6.6%
Aug 88: 5.5%
RADIO BUSINESS INFORMATION Jul 89: 6.0%
Jul 90: 5.3%
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars Highest Billing Stations
Bozell & Jacobs Budwelser Houston 1. KVIL A/F $21, 500,000 11. KHYI-F $5, 300,000
Tracy Locke McDonalds Austin 2. WBAP 13,700,000 12. KOAI-F 5,000,000
Richards Coca Cola San Antonio 3. KRLD 12,000,000 13. KQZY-F 4, 300,000
Blocm American Alrlines 4. KSCS-F 11,800,000 14. KMGC-F 3, 600,000
Highland Appliance 5. KPLX-F 11,000,000 15. KMEZ-F 3,500,000
Coors 6. KKDA-F 9,400,000 16. KLIF 3,200,000
7. KTXQ-F 6,800,000 17. KIMz-F 2,400,000
8. KLUV-F 6,500,000 18. KLTY-F 1,900,000
Major 9. KZPS-F 5,900,000 19. KKWM-F 1,700,000
Dally Newspapers AM PM SUN Owner 10. KEGL-F 5,500,000
Daily Morning News 378,116 565,164 (E) Belo
Dallas Times Herald 222,519 (AD) 332,449 Singleton
Fort Worth Star-
Telegram 160,038 97,214 339,955 Cap Cities/ABC
COMPETITIVE MEDIA Best Restaurants Best Hotels Best Golf Courses
Major Cver the Air Television Ruth Chris (steak) Loew's Anatole Colonial (Fort
Lombardis (Italian) Westin Galleria Worth)
KDAF Dallas 33 Fox Fox 0ld Warsaw (continental) Adolphus Hyatt Bear Creek
KDFI Pallas 27 Warburg Pincus Routh st. Cafe Mansion Prestonwood
KDFW Dallas 4 CBS Times-Mirror Four Seasons Brook Hollow
KUVN Garland 23 Hallmark Las Colinas TPC
KERA Dallas 13 PBS
KXTX Dallas 39 Christian
WFAA Dallas 8 ABC Belo WEATHER DATA
KIVT Fort Worth 11 Gaylord Elevation: 551
KTXA Fort Worth 21 TVX Annual Preclipitation: 32.1 in.
KXAS Fort Worth 5 NBC LIN Annual Snowfall: 2.7 in.
Media Revenue Estimates Average Windspeed: 11.1 (S)
% of TOTAL
Revenue % Retall sales JAN JUL YEAR
Television $325,000, 000 38.2 .0093 Avg. Max. Temp: 55.7 95.5 76.35
Radio 135,000, 000 15.8 .0038 Avg. Min. Temp: 33.9 74.0 54.4
Newspaper 362,000,000 42.6 .0103 Average Temp: 44.8 84.8 65.5
Outdoor 28 F00 Q0 J.3 ooag
$850, 200, 000 .0242
Miscellaneous Comments
NOTE: Use Newspaper and Outdoor estimates with caution
Major Radio Station Sales Since 1986
1986 Kssa Sold by Founders 3,500,000
1986 KRLD From Metromedia to Metropolitan 34,000,000 (E}
1986  KSKY Sold to Israel 3,550,000
1986 KLDD, KZEW-F From Belo to Anchor 20,000, 000
1986 KJIMZ A/F From Group One to DKM NA
1987 KVIL A/F From Blair to Sconnix to Infinity 82,000,000
1987 KMEZ A/F never closed 14,045,000
1987  KMIA 877,000
1987 KFJ2 1,500,000
1987 KWJS From Universal to Marsh 2,800,000
1987 KJMZ A/F From DKM to Summit 26,000,000 (E)
1988 KRLD From Metropolitan to Sillerman 41,000,000 (E}
1988 KRLD From Sillerman to Command 42,000,000 (E)
1988  KSKY From Dorton to Bdcst. Partners 3,500,000 (E)
1988 KMEZ A/F From Earl Graves to Gilmore 14,000,000
1989  AM frequencies 970 and 1480 swapped by Gilmore and Summit
1989 KJZY-F (Denton) Sold to Broadcast House 5,800,000
1989 KZRK-F (Denton) 3, 300, 000
1989 KRLD From Command To Evergreen 48,000,000 (E) (cancelled)
1990 KMGC-F From Shamrock to Cook Inlet (cncld) 22,000,000
1990 KKWM-AM From Anchor to Susquehanna 4,200,000
1990 KMGC-F From Shamrock to Alliance (cncld) 17,500,000
1990 KMGC-F From Shamrock to Nationwide 15,000,000 (E}
1990 KKWM-F From Anchor to Cox 13,100,000
NOTE: Some of these sales may not have been consummated.
JCMSARY S SAT0 MARKET GUTEE
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DAVENPORT - ROCK ISLAND - MOLINE

1990 ARB Rank: 120 1990 Revenue: 59,600,000 Manager's Market Ranking (current): 2.7
1990 MSA Rank: 135 Rev per Share Point: $115,523 Manager's Market Ranking (future) : 3.6
1990 ADI Rank: 78 Population per Station: 19,946 (15) Duncan's Radlo Market Grade: III C
FM Base Value: $1,500,000 1990 Revenue Change: 2.8% Mathematical Market Grade: III D
Base Value % : 15.6% Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS

85 1Y 81 a8 89 20 21 22 23 94 22
Duncan Revenue Est: 7.2 7.5 7.8 8.5 9.3 9.6
Yearly Growth Rate (85-90): 5.9%
Projected Revenue Estimates: 10.0 10.6 11.3 11.9 12.6
Revenue per Capita: 18.95 20.06  20.86 22.97 25.27 26.23
Yearly Growth Rate (85-90): 6.8%
Projected Revenue per Capita: 28.01 29.92 31.95 34.13 36.45
Resulting Revenue Estimate: 10.2 10.9 11.5 12.3 13.0
Revenue as % of Retail Sales: .0033 .0033 .0034 .0034 .0037 .0037
Mean % (85-90): .00347%
Resulting Revenue Estimate: 9.4 10.0 10.6 11.1 11.6

MEAN REVENUE ESTIMATE: 9.9 10.5 1.1 11.8 12.4

POPULATION AND DEMOGRAPHIC ESTIMATES

86 81 88 89 20 21 22 23 94 2
Total Population (millions): .380 .374 .374 .370 . 368 . 366 .365 .363 .361 .359 .358
Retall Sales (billions): 2.2 2.2 2.30 2.49 2.47 2.56 2.70 2.89 3.05 3.21 3.35
Below-the-Line Listening Shares: 2.4% Confidence Levels
Unlisted Station Listening: 14.5%
Total Lost Listening: 16.9% 1990 Revenue Estimates: Normal
Avallable Share Points: 83.1 1991-1995 Revenue Projections: Normal
Number of Viable Stations: 9.5
Mean Share Points per Station: 8.7 COMMENTS
Medlan Share Points per Station: 8.7
Rev. per Avallable Share Point: $115,523 Market reports to Hungerford and all statlions cooperate except KFMH
Estimated Rev. for Mean Station: $1,010,522 Managers predict 4% growth in 1991 . .
Household Income: $31,040
Medlan Age: 32.3 years Ethnic Income Age Education
Medlan Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Medlan Home Value: $48,300
Population Change (1989-1994): -2.4% White 92.8 <15 22.1 12-24 23.4 Non High School
Retall Sales Change (1989-1994): 29.8% Black 4.2 15-30 26.1 25-54 51.5 Grad: 28.7
Number of Class B or C FM's: 5+ 2 =7 Hispanic 3.0 30-50 31.0 55+ 25.2
Revenue per AQH: $22,535 Other -— 50-75 15.2 High School Grad:
Cable Penetration: 61% 75+ 5.6 41.4
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 15.4
COMMERCE AND INDUSTRY College 4+ years:
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companles
Farm Machinery Deere (87)
Food Products
Alumium Products
INC 500 Companies Employment Breakdowns
Ressell Construction (338} By Industry (SIC): By Occupation:
1. Machinery, Except Electrical 12,456 (10.8%) Manag/Prof. 35, 651 (20.6%)
2. Eating and Drinking Places 10, 585 (9.2%) Tech/Sales/Admin. 50,803 (29.3%)
3. Health Services 9,655 (8.3%) Service 22,814 (13.1%)
4. Wholesale Trade-Durable Goods 6,044 (5.2%) Farm/Forest/Fish 4,219 ( 2.5%)
5. Primary Metal Products 5,117 (4.4%) Precision Prod. 23,081 (13.3%)
6. Business Services 3,984 (3.4%) Oper/Fabri/Labor 36,821 (21.2%)
7. General Merchandise Stores 3,928 (3.4%)
8. Food Stores 3,858 (3.3%)
9. Miscellaneous Retail 3,833 (3.3%)
10. Educational Services 3,537 (3.1%)

Total Metro Employees: 115,657
Top 10 Total Employees: 62,991 (54.5%)

DURCAY’ 5 BADTO MARKET GUILE
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Largest Local Banks
Davenport Bank (1.6 Bil)

Northwest (155 Mil)
First Naticnal-Moline (179 Mil)

RADIO BUSINESS INFORMATION

Heavy Agency

Largest Local

DAVENPORT - ROCK

Colleges and Universitles

Black Hawk College (4,983)
Augustana College (2,193)
Marycrest College (1,453)
Loras College (1,995)

Total Full-Time Students: 10,981

Source of

ISLAND - MOLINE

Milltary Bases

Unemployment

Jun 79: 3.6%
Dec 82: N/2%
Sep 83: 13.3%
Sep 84: 9.3%
Rug 85: N/A%
Aug 86: 10.0%
Aug 87: 7.2%
Aug 88: 7.6%
Jul 89: 5.9%
Jul 9C: 5.7%

Best Golf Courses

T

Radio Users Radio Accounts Reglonal Dollars Highest Billing Stations
ACI Hardees Cedar Raplds 1. WLLR-F $2,300, 000
Comm, Networks Keady-Dawson Auto Des Moines 2. WXLP-F 1,600,000
Watt Lujack Chevy Chicago 3. WPXR-F 1,500, 000
Iowa Lottery 4, KUUL~F 1,300, 000
5. WoC 1,000, 000
6. KMJC~F 800, 000
7. KRVR-F 700, 000
8, WKBF 300, 000
Major Daily Newspapers AM PM SUN Owner
Quad Cities Times 56,573 (AD) 82,513 Lee
Moline Dispatch & 45,099 54,247 Small
Rock Island Argus
Best Restaurants Best Hotels
W.L. Velies Blackhawk
COMPETITIVE MEDIA Apple River City Jumer's
Rusty Pellcan Steeplegate Inn
Major Over the Air Television Charles Michele
KLJB Davenport 18 Davenport Comm
KWQC Davenport 6 NBC Broad Street
WHBF Rock Island 4 CBS Cltadel
WQAD Moline 8 ABC New York Tlmes WEATHER DATA
Elevation: 561
Annual Precipltation: 32.1 in.
Annual Snowfall: 2.7 in.
Average Windspeed: 11.1 (S)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 55.7 95.5 76.5
Media Revenue Estimates Avg. Min. Temp: 33.9 74.0 54.4
% of Average Temp: 44.8 84.8 65.5
Revenue % Retail Sales
Miscellanecus Comments
Television $29,900,000 40.4 .0117
Radio 9, 600, 000 13.0 .0037 Radio Revenue Breakdown: National 14.1%
Newspaper A2, 200, Ghe 15, Mg Network 3.7%
Outdoor 2,200,000 3.0 .0009 Local 82.2%
$74,000,000 .0289 (Trade ecquals 11% of local - up 6%
in 1990)
NOTE: Use Newspaper and Outdoor estimates with caution. Manager's Comment
Major Radio Statlon Sales Since 1985
1989  KTSS $70, 000
NOTE: Scme of these sales may not have been consummated.
DOMCANTE S
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DAYTON

1990 ARB Rank: 47 1990 Revenue: $22,300,000 Manager's Market Ranking (current): 3.0
1990 MSA Rank: 54 Rev per Share Point: $294,195 Manager's Market Ranking (future) : 3.4
1990 ADI Rank: 52 Population per station: 47,494 (17) Duncan's Radio Market Grade: II C+
FM Base Value: $4,800,000 1990 Revenue Change: 2.9% Mathematical Market Grade: II C
Base Value % : 21.5% Station Turnover: 9.1%
REVENUE HISTORY AND PROJECTIONS

85 8p ¥ 88 89 20 2 22 93 24 2
Duncan Revenue Est: 17.7 20.1 21.3 22.7 21.5 22.3
Yearly Growth Rate (85-90): 4.8%
Projected Revenue Estimates: 23.9 25.2 26.4 27.7 29.0
Revenue per Capita: 19.07 21.6l 22.78 24.14 22.75  23.62
Yearly Growth Rate (85-90): 4.5%
Projected Revenue per Capita: 24.68 25.80 26.95 28.17 29.43
Resulting Revenue Estimate: 23.3 24.3 25.4 26.5 27.7
Revenue as % of Retall Ssales: .0033 ,0036 .0036 .0038 .0033 .0032
Mean % (85-90): .0034%
Resulting Revenue Estimate: 24.8 26.2 27.2 28.6 30.2

MEAN REVENUE ESTIMATE: 24.0 25,2 26.3 21.6 292.Q

POPULATION AND DEMOGRAPHIC ESTIMATES

85 e ¥ 88 89 20 A 22 93 94 2
Total Population (millions): .928 .930 .935 . 940 .945 .944 .943 . 942 .941 .941 .941
Retail Sales (billions): 5.4 5.6 5.9 6.0 6.6 6.9 7.3 7.7 8.0 8.4 8.9
Below-the-Line Listening Shares: 10.5% Confidence Levels
Unlisted Station Listening: 3. 7%
Total Lost Listening: 24.2% 1990 Revenue Estimates: Normal
Avallable Share Points: 75.8 1991-1995 Revenue Projections: Normal

Number of Viable Stations: 11

Mean Share Points per Station: 6.9

Median Share Points per Station: 5.8

Rev. per Available Share Point: $294,195
Estimated Rev. for Mean Station: $2,027,270

COMMENTS

Market reports to local accountant . . . Managers predict 3% to 5%
revenue increase in 1991 ., . .

Household Income: $31,515
Median Age: 33.1 years
Median Education: 12.5 years
Median Home Value: $43,500

Education
Levels

Ethnic
Breakdowns (%)

Income

Age
Breakdowns (%) Breakdowns (%)

Population Change (1989-1994): -.5% White 86.7 <15 27.4 12-24 22.3 Non High school
Retail Sales Change (1989-1994): 27.4% Black 12.3 15-30 29.6 25-54 53.5 Grad: 30.8
Number of Class B or C FM's: 6 + 2 = 8 Hispanic 0.7 30-50 27.2 55+ 24.1

Revenue per AQH: $20,978 Other 0.3 50-75 12.1 High School Grad:
Cable Penetration: 62% 75+ 3.7 40.1

The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 14.1

COMMERCE AND INDUSTRY College 4+ years:
15.0

Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
NCR (72) DPL

Mead (103) Super Food Services

Philips Industries (405)

Standard Register (413)

Reynolds & Reynolds (446)

Business Equipment

Alrcraft Parts

Chemical & Plastics

Refrigeration & Heating Equipment
Motor Vehicle Parts

INC 500 Companies Employment Breakdowns

Hazco Services (40) By Industry (SIC): By Occupation:
Modern Technologies (53)
1. Health Services 32,406 (9.8%) Manag/Prof. 96,465 (23.5%)
2. Eating and Drinking Places 25,061 (7.6%) Tech/Sales/Admin. 124,994 (30.5%)
3. Transportation Equipment 24,588 (7.4%) Service 53,034 (12.9%)
4. Machinery, Except Electrical 24,413 (7.4%) Farm/Forest/Fish 5,922 ( 1.5%)
5. Business Services 20,015 (6.1%) Precision Prod. 50, 866 (12.4%)
6. Wholesale Trade-Durable Goods 12,372 (3.7%) Oper/Fabri/Labor 78,793 (19.2%)
7. Food Stores 11,003 (3.3%)
8. Fabricated Metal Products 10,596 (3.2%)
9. General Merchandise Stores 9,039 (2.7%)
10. Special Trade Contractors 8,913 (2.7%)
Total Metro Employees: 330,633
Top 10 Total Employees: 178,406 (54.0%)
CURSAN § SADIOD MASKET CUIDE
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Largest Local Banks

Bank One (2.1 Bil)

First National (968 Mil)

DAYTON
Colleges and Universities

University of Dayton (10,693)
Wright State (14,580}

Total Full-Time Students: 35,257

Military Bases

Wright-Paterson AFB (28,521)

Unemployment

Jun 79: 6.8%
Dec 82: 12.1%
Sep 83: 9.4%
Sep 84: 7.6%
Aug 85: 6.8%
Aug 86: 6.6%
Aug 87: 5.8%
Aug 88: 5.1%
Jul 89: 4.6%

RADIO BUSINESS INFORMATION Jul 90: 4.6%
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Reglonal Dollars Highest Billing Stations
Penny/Ohlman McDonalds Cleveland 1. WGTZ-F $3,200, 000
Forest Grove Kroger Cincinnati 2. WWSN-F 3,100,000
Eastpint TaTone Auto Columbus 3. WHIO 3,000, 000
wWillls Case 4. WITUE-F 2,900,000
5. WHKO-F 2,700,000
6. WVUD-F 1,600,000
7. WYMJ-F 1,400,000
8. WAZU-F 1,200,000
9. WONE 900, 000
10. WDAO 500, 000
Major Dally Newspapers AM PM SUN Owner
Dayton News/Sun 217,873 277,282 Cox
Best Restaurants Best Hotels Best Golf Courses
Jay's (seafood) Marriott NCR CC (South)
COMPETITIVE MEDIA Pine Club (steak) Stouffers Sycamore
Paragon Weatherwax
Major Over the Alr Television (Middletown)
WDTN Dayton 2 ABC Hearsc
WHIO Dayton 7 CBs Cox
WKEF Dayton 22 NBC K-T Comm.
WRGT Dayton 45 Fox Act III NO WEATHER DATA AVAILABLE
WPTD Kettering 16 PBS
See Cincinnati for an approximation
Media Revenue Estimates
% of
Revenue % Retail Sales
Radio Revenue Breakdown
Television $64,600,000 39.3 .0094
Radio 22,300,000 13.6 .0032 National 15.8%
Newspaper 72,000, 000 43.8 .0104 Network 0.9%
Outdoor 5,507,000 1.3 0ooR Local 83.3%
$164, 400,000 .0238 (Trade equals 4% of local - up 88% in 1990)
NOTE: Use Newspaper and Outdoor estimates with caution. Manager's Comment
Major Radio Station Sales Since 1986
1986  WING, WGTZ-F From Great Trails to Williams NA
1986 WONE, WTUE-F From Group One to DKM NA
1987  WDAO Sold by Stoner $ 725,000
1987  WONE/WTUE-F From DKM to Summit 17,000,000 (E}
1988 WAZU-F (Springfield) Sold to Osborn 3,700, 000
1989 WYMJ-F (Beavercreek) 3,000,000
NOTE: Scme of these sales may not have been consummated.
] I P o b L JIDE
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DENVER

1990 ARB Rank: 24 1990 Revenue: $70,000,000 Manager's Market Ranking (current): 3.0
1990 MsA Rank: 27 Rev per Share Point: $788,288 Manager's Market Ranking (future) : 3.8
1990 ADI Rank: 19 Population per Station: 51,596 (31) Duncan's Radio Market Grade: I C-
FM Base Value: $7,900,000 1990 Revenue Change: 4.1% Mathematical Market Grade: I B-
Base Value % : 11.3% Station Turnover: 16.7%
REVENUE HISTORY AND PROJECTIONS

82 86 87 88 89 20 21 22 3 24 2
Duncan Revenue Est: 58.4 60.2 59.1 63.8 67.0 70.0
Yearly Growth Rate (85-90): 3.7% (assigned rate of 5.5%)
Projected Revenue Estimates: 73.4 78.2 82.5 87.0 91.0
Revenue per Caplta: 30.90 32.19 31.11 33.40 35.08 36.27
Yearly Growth Rate (84-89): 3.3%
Projected Revenue per Caplta: 37.47 38.70 39.98 41.30 42.66
Resulting Revenue Estimate: 72.7 76.2 80.0 84.2 87.9
Revenue as % of Retail sales: .0042 .0044 .0044 .0047 .0048 .0047
Mean % (84-89): .00453%
Resulting Revenue Estimate: 72.5 77.9 83.4 87.9 93.3

MEAN REVENUE ESTIMATE: 72.9 7.4 82.Q g86.4 90.7

POPULATION AND DEMOGRAPHIC ESTIMATES

e 81 £ 89 20 2 2 23 94 2
Total Population (millions}): 1.85 1.87 1.90 1.91 1.91 1.93 1.94 1.97 2.00 2.04 2,06
Retall Sales (billions): 12.4 13.0 13.5 13.4 13.9 15.0 16.0 17.2 18.4 19.4 20.6
Below-the~Line Listening Shares: 0.2 Confidence Levels
Unlisted Station Listening: 11.2%

Total Lost Listening: 11.2% 1990 Revenue Estimates: Normal

Available Share Points: 88.8 1991-1995 Revenue Projections: Normal
Number of Viable Stations: 18
Mean Share Points per Station: 4.9 COMMENTS
Median share Polnts per sStation: 4.1
Rev. per Avallable Share Point: $788,288 Market reports to Miller, Kaplan . . . All viable stations
Estimated Rev. for Mean Station: $3,862,611 participate . . . Managers predict 4% to 5% revenue growth in 1991
Household Income: $33,625
Median Age: 31.4 years Ethnic Income Age Education
Median Education: 12.9 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $70,500
Population Change (1988-1993): 7.3% White 86.1 <15 22.2 12-24 22.5 Non High School
Retall Sales Change (1988-1993): 39.1% Black 4.5 15-30 28.3 25-54 58.9 Grad: 18.7
Number of Class B or C FM's: 13 Hispanic 9.4 30-50 28.6 55+ 18.4
Revenue per AQH: $28, 386 Other S 50-75 14.8 High School Grad:
Cable Penetration: 51% 75+ 6.1 33.6

The above information 1s provided through the courtesy of College 1-3 years:

Market Statistlics, a divislon of Bi1ll Communications. 21.8
COMMERCE AND INDUSTRY College 4+ years:

25.
Important Business and Industries Fortune 500 Companles Forbes 500 Companies Forbes lLargest Private Companies
Energy Manville (190} Colorado Nat'l Bancshares Anschutz (32)
Electronics Adolph Cours (249) Newmont Mining Gates (107)
Research Cyprus Minerals (275) Public Service Co. of Glllett Holdings (189)
Tourlism Colorado
Food Processing Tele-Communications
Government United Artists Communications
Military United Bank of Colorado
Aerospace United Cable Television
US West
Western Caplital Investment

INC 500 Companies Employment Breakdowns
Progressive Peripherals By Industry (SIC): By Occupation:

& Software (88)

StarPak (90) 1. Eating and Drinking Places 63,759 (8.3%) Manag/Prof. 228,466 (27.9%)
Carts of Colorado (431) 2. Buslness Services 58,905 (7.7%) Tech/Sales/Admin. 280,756 (34.3%)
3. Health Services 53,196 (6.9%) Service 99,195 (12.1%)
4. Wholesale Trade-Durable Goods 39,225 (5.1%) Farm/Forest/Fish 7,851 ( 1.0%)
5. Special Trade Contractors 32,540 (4.2%) Precision Prod. 99,135 (12.1%)
6, Communication 22,108 (2.9%) Oper/Fabri/Labor 103,158 (12.6%)
7. Food Stores 21,918 (2.8%)
8. Miscellaneous Services 20,863 (2.7%)
9. Miscellaneous Retall 20,196 (2.6%)
10. Wholesale Trade-Nondurable Gds 19,969 (2.6%)
Total Metro Employees: 769,338
Top 10 Total Employees: 352,679 (45.8%)
- B[ T Eal e
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Largest Local Banks
Central Bank (1.2 Bll)
Colorado National (1.4 Bil

First Interstate (2.0 Bil)
United (2.7 Bil)

RADIO BUSINESS INFORMATION

Heavy Agency

Largest Local

DENVER

Colleges and Universities
University of Denver (7,879)

) University of Colorado-Den. (10,790}
Unlversity of Colorado~Boulder

(22,299)

Metropolitan State (13,997)
Total Full-Time Students: 51,134

Source of

Military Bases

Rocky Mountain Ar
Lowry AFB (10,850
Fitzsimmons Hosp.

Unemployment
senal (252) Jun 79: 5.2%
) Dec 82: 7.3%
(1,700) 2 Sep 83: 5.2%
Sep 84: 4.1%
Aug 85: 4,7%
Aug 86: 6.0%
Aug 87: 6.0%
Aug 88: 5.2%
Jul 89: 4.7%
Jul 90: 4.5%

Radlo Users Radlo Accounts Regicnal Dollars Highest Billing Statlons
Barnhart Safeway Kansas City 1. KOA $11,600,000 9. KSYY-F $2,900, 000
Karsh & Hagan Shane Salt Lake City 2. KBCO A/F 8,000,000 10. KLZ/KAZY-F 2,800, 000
Reich King Soopers Phoenix 3. KXKL A/F 7,000, 000 KQKS-F 2,800, 000
DDB Needham McDonalds 4. KYGO A/F 6,000,000 12. KHOW 2,700, 000
5. KRZN/KXLT-F 4,700,000 13. KRFX-F 2,600,000
Major Daily Newspapers AM PM SUN OWNER 6. KRXY A/F 4,100,000 14. KHIH-F 1,900, 000
7. KOSI-F 3,600,000 15. KVOD-F 1,800,000
Rocky Mountain News 364,790 415,322  Scripps-Howard 8. KBPI-F 3,000,000 16. 2222 1,700, 000
Denver Post 246,837 408,544 Medla News Group 17. KEZW 1,000, 000
Best Restaurants Best Hotels Best Golf Courses
Strings Loew's Georgio Castle Pines
COMPETITIVE MEDIA Cliff Young Brown Palace (Castle Rock)
Cafe Giuvanni Westin Cherry Hills
Major Over the Air Television Rattlesnake Club Oxford Arrowhead
Hyatt Downtown Hiwan
KCNC Denver 4 NBC NBC/GE WEATER DATA Denver CC
KDVR Denver 31 Fox Chase GC of Castle Pines
KMGH Denver 7 CBS McGraw-Hill Elevation: 5283 Bear Creex
KRMA Denver 6 PBS Annual Precipitation: 14.6 in.
KUSA Denver 9 ABC Gannett Annual Snowfall: 60.1 in. TOTAL
KWGN Denver 2 Tribune Co. Average Windspeed: 9.0 (S) JEN JUL YEAR
KTVD Denver 20 Twenver Avg. Max. Temp: 43.5 87.4 64.0
KBDI Broomfld 12 PBS Avg. Min, Temp: 16.2 58.6 36.2
Average Temp: 29.9 73.0 50.1
Media Revenue Estimates
% of
Revenue % Retail Sales
Manager's Comments:
Television $163,000,000 37.4 .0109
Radlo 70,000,000 16.1 .0047 "Denver radlo has hurt itself greatly over the last few
Newspaper 191,000, 000 43.9 .0127 years and 1990 is no exception. As financial nooses tighten
Outdoor La s 0 around the necks of many radio executives, even the few
$435, 500, 000 .0291 stations regarded highly for their rate integrity have
dropped rates, increased spot loads and became promotional
hucksters, with the net effect that the perceived value of
NOTE: Use Newspaper and Outdoor estimate with caution. our product has been driven down even further.”
Major Radlo Station Sales Since 1986 n"Radio in Denver will continue to grow despite the
performance of the market leaders, not because of it.”
1986  KEZW From Armstrong to Westinghouse 1,300,000
1986  KPPL 735,000
1986  KLZ, KAZY-F From Group One to DKM NA Radic Revenue Breakdown
1987 KXKL A/F From Great Empire to Shamrock 9,000,000 Local 73.8%
1987 KOA, KRFX-F From Belo to Jacor 24,000,000 National 26.2%
1987 KZRX-F ({Castle Rock)Sold to Century 1,400,000
1987 KRXY A/F From Malrite to CC/ABC 10,700, 000
1987  KPPL 275,000
1987  KBCO A/F Sold to Noble 27,250,000
1987 KLZ/KAZY-F From DKM to Summit 14,700,000 {(E)
1987 KRZN/KMJI-F From Duffy to Genesis 29,000,000 (E)
1988 KLTT {(Brighton) Sold by Interstate to Mortenson 500, 000
1988  KHOW, KSYY-F From Legacy to Command 18,000,000 (E)
1988 KDKO, KHIH-F (Bldr) From SRO to Adams 6,000,000
1988 KEZW, KOSI-F Sold by Westinghouse 15,500,000
1988  KDKO Sold by Adams 900, 000
1989  KBPI Sold by Sandusky 2,000,000
1989 KRZN/KJIM Genesis swapped KRZN for KJIM plus paid about $1,500,000
1989 KBPI-F From Sandusky to Great American 13,500,000
1989 KHOW, KSYY-F From Command to Viacom 15,500,000
1990  KDEN 575,000
1990 KBNO 250,000
NOTE: Some of these sales may not have been consummated
o R e ST
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DES MOINES

1990 ARB Rank: 111 1990 Revenue: $13,500,000 Manager's Market Ranking (current): 3.1
1990 MSA Rank: 123 Rev per Share Point: $150,000 Manager's Market Ranking (future) : 3.8
1990 ADI Rank: 66 Population per Station: 22,971 (14) Duncan's Radio Market Grade: III B
FM Base Value: $3,000,000 1990 Revenue Change: 4.4% Mathematical Market Grade: III B+
Base Value % : 22.2% Station Turnover: 10%
REVENUE HISTORY AND PROJECTIONS

85 86 87 88 89 20 a 22 23 94 2
Duncan Revenue Est: 11.8 11.4 11.7 12.0 12.9 13.5
Yearly Growth Rate (85-90): 2.7% (asslgned rate of 5.3%)
Projected Revenue Estimates: 14.2 15.0 15.8 16.7 17.6
Revenue per Caplita: 30.89 29.53 30.39 30.85 32.58 33.92
Yearly Growth Rate (85-90): 1.9% (assigned rate of 5.0%)
Projected Revenue per Capita: 35.62 37.40  39.27 41.23  43.29
Resulting Revenue Estimate: 14.2 15.1 15.9 16.8 17.7
Revenue as % of Retall Sales: .0045 .0044 .0043 .0042 .0039 .0039
Mean % (85-90): .0039% (89-90 only)
Resulting Revenue Estimate: 14.4 15.6 17.2 18.7 19.5

MEAN REVENUE ESTIMATE: 14.3 15.2 16.3 17.4 18.3

POPULATION AND DEMOGRAPHIC ESTIMATES

6 87 a8 89 20 a 22 23 24 2
Total Population (millions): .384 .386 .385 . 389 .396 .398 . 400 .403 .406 .408 .409
Retall Sales (billions): 2.4 2.6 2.7 2.83 3.3 3.5 3.7 4.0 4.4 4.8 5.0
Below-the-Line Listening Shares: 0.0 Confldence Levels
Unlisted Station Listening: 0.0%
Total Lost Listening: 10.0% 1990 Revenue Estimates: Normal
Avallable Share Points: 90.0 1991-1995 Revenue Projectlions: Normal
Number of viable Stations: 10
Mean Share Polnts per Station: 9.0 COMMENTS
Median Share Points per Station: 7.9 Market reports to Hungerford and all vlable stations cooperate . . .
Rev. per Avallable Share Point: $150,000 About $1,000,000 additional agriculture dollars go to WHO , . .
Estimated Rev. for Mean Station: $1,350,000 Managers predict 3% to 4% revenue increase in 1991 . . .
Household Income: $31,632
Median Age: 32.4 years Ethnic Income Age Education
Median Education: 12.6 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $47,900
Population Change (1989-1994): 3.0% white 94.1 <15 27.2 12-24 22.2 Non High School
Retall Sales Change (1989-1994): 44.0% Black 3.9 15-30 30.8 25-54 53.7 Grad: 21.5
Number of Class B or C FM's: 6 + 2 = 8 Hispanic 1.4 30-50 28.0 55+ 24.1
Revenue per AQH: $28, 361 Other 0.6 50-75 10.5 High School Grad:
Cable Penetratlion: 52% 75+ 3.5 43.2
The above information 1s provided through the courtesy of College 1-3 years:
Market Statlstlics, a division of Bill Communications. 17.1
COMMERCE AND INDUSTRY College 4+ years:
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companles
Agribusiness Meridith (411) Pioneer Hi-Bred International
Insurance
Food Processing
Applliances
Tires and Inner Tubes
INC 500 Companies Employment Breakdowns
Hansen (260) By Industry (SIC): By Occupation:
1. Insurance Carriers 17,055 (10.1%) Manag/Prof. 44,489 (24.5%)
2. Health Services 15,404 (9.1%) Tech/Sales/Admin. 65,775 (36.1%)
3. Eating and Drinking Places 11,190 (6.6%) Service 23,151 (12.8%)
4. Buslness Services 9,415 (5.6%) Farm/Forest/Fish 3,484 ( 1.9%)
5. Wholesale Trade-Durable Goods 8,106 (4.8%) Precision Pred. 19,297 (10. 6%)
6. Printing and Publishing 6,876 {(4.1%) Oper/Fabri/Labor 25,637 (14.1%)
7. Wholesale Trade-Nondurable Gds 5,855 (3.5%)
8. Trucking and Warehousing 5,690 (3.4%)
9. Food Stores 5,631 (3.3%)
10. General Merchandise Stores 4,596 {(2.7%)
Total Metro Employees: 169,383
Top 10 Total Employees: 89,818 (53.0%)
LUHCRH' S BADYO MARKET GUIDE
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DES MOINES
Largest Local Banks Colleges and Universities Military Bases Unemployment
Bankers Trust Co. (483 Mil) Drake (5,300} Ft. Des Moines (180} Jun 79: 3.2%
First Interstate (370 Mil) Dec 82: 7.6%
Norwest (1.2 Bil) Sep 83: 6.4%
Valley National (429 Mil) Sep 84: 4.8%
Aug 85: 5.9%
Aug 86: 5.6%
Total Full-Time Students: 11,856 Aug 87: 4.6%
Aug 88: 3.7%
RADIO BUSINESS INFORMATION Jul 89: 3.3%
Jul 90: 3.1%
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars Highest Billing Statlions
1. WHO $3,200,000
CME & 2 Pidgeons Furniture Minneapolis 2. KGGO A/F 2,300,000
Flynn/Wright Coke & Pepsi Chicago 3. KRNQ-F 1,950,000
Kraggie Nowell Tires Plus Kansas City 4. KIJY-F 1,800,000
5. KLVF-F 1,600,000
6. KDMG-F 900, 00C
KDWZ-F 900, 00C
8. KIOA 600, 000
9. KEZT-F 450,000
KRNT 450,000
Major Daily Newspapers AM PM SUN Owner
Des Moines Reglster 208,493 349,164 Gannett

COMPETITIVE MEDIA

Major Over the Air Television

KCCI Des Moines 8 CBS Hs& C

KDIN Des Moines 11 PBS

KDSM Des Moines 17 Fox Duchossols

WHO Des Moines 13 NBC Palmer

WOI Ames 5 ABC Iowa State University

Medla Revenue Estimates

% of
Revenue % Retail Sales
Television $34,700,000 38.0 .0099
Radio 13,500,000 14.8 .0039
Newspaper 39,900,000 43.8 .0114
outdoor i
$91,200,000 .0261
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

1986 KJJY From Enoch to Fuller-Jeffrey $ 300
1988  KRNT, KRNQ-F From Stauffer to Saga 3,200
1989 KDMG-F (Pella) From Beta to Valley (cancelled) 2,750
NOTE: Scme of these sales may not have been consummated.

Best Restaurants Best Hotels

Guidos (Italian) Marriott
Christopher's Hilton
Drake Diner
Noah's
WEATHER DATA
Elevation: 938
Annual Precipitation: 31.5 in.
Annual Snowfall: 33.2 in.
Average Windspeed: 11.1 (NW)
TOTAL

JAN JUL YEAR
Avg. Max. Temp: 27.5 84.9 58.3
Avg. Min. Temp: 11.3 65.3 39.7
Average Temp: 19.4 75.1 49.0

Miscellaneous Comments

Radio Revenue Breakdown:

National 18.8%
Network 2.2%
Local 79.0%

(Trade equals 10% of local - up %% in 1990)

Manager's Comment

,000
,000

, 000

Best Golf Courses

Wakonda Club

Des Moines CC (Red)

DLHZAR S AARLTO MARKEY GUINZ
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DETROIT

1990 ARB Rank: 6 1990 Revenue: $118,400,000 Manager's Market Ranking (current): 3.3
1990 MSA Rank: 5 Rev per Share Point: $1,306,843 Manager's Market Ranking (future) : 3.3
1990 ADI Rank: 8 Population per Station: 119,853 (30) Duncan's Radio Market Grade: I B-
FM Base Value: $10,400,000 1990 Revenue Change: 4.0% Mathematical Market Grade: I B-
Base Value % : 8.8% Station Turnover: 14.3%
REVENUE HISTORY AND PROJECTIONS

82 86 81 88 89 20 a1 92 23 94 2
Duncan Revenue Est: 82.8 91.3 96.0 105.0 113.3 118.4
Yearly Growth Rate (85-90): 7.3% (assigned rate of 6.0%)
Projected Revenue Estimates: 123.1 130.5 138.4 146.0 154.0
Revenue per Capita: 17.88 19.72 20.73 22.06 24.31 25.41
Yearly Growth Rate (85-90): 7.3%
Projected Revenue per Capita: 27.26 29.25 31.39 33.68 36.14
Resulting Revenue Estimate: 127.0 136.3 146.3 156.9 168.8
Revenue as % of Retall sales: .0030 .0032 .0031 .0031 .0033 .0033
Mean % (85-90): .00317%
Resulting Revenue Estimate: 118.6 123.9 134.4 143.3 152.2

MEAN REVENUE ESTIMATE: 122.9 130.,2 139,7 148,7 158.3

POPULATION AND DEMOGRAPHIC ESTIMATES

82 86 &1 88 89 20 21 92 23 24 2
Total Population (millions): 4.63 4.63 4.63 4.67 4.66 4.66 4.66 4.66 4.66 4.66 4.67
Retail Sales (billions}): 28.1 28.8 31.3 32.8 34.2 35.5 37.4 39.1 42.4 45.2 48.0
Below-the-Line Listening Shares: 0.8% Confidence Levels
Unlisted sStation Listening: 8.6%
Total Lost Listening: 9.4% 1990 Revenue Estimates: Normal
Available Share Points: 90.6 1991-1995 Revenue Projections: Normal
Number of viable Stations: 21
Mean Share Points per Station: 4.3 COMMENTS
Medlan Share Points per Station: 3.8 Market reports revenue to Hungerford . . . WQRS, WJZZ and WGPR do not
Rev. per Available sShare Point: $1, 306,843 participate along with some low-rated aM's . . . I made estimates for
Estimated Rev. for Mean Station: $5,638,094 those stations . . . Managers predict 4% revenue increase during 1991
Household Income: $34,932
Median Age: 32.2 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $42,900
Population Change (1988-1993)}: -.1% White 78.3 <15 25.5 12-24 22.9 Non High Scheol
Retail Sales Change (1988-1993): 32.0% Black 19.7 15-30 25.5 25-54 53.5 Grad: 33.0
Number of Class B or C FM's: 18 + 1 = 19 Hispanic 1.7 30-50 28.2 55+ 23.7
Revenue per AQH: $19,221 Other 0.3 50-75 15.4 High School Grad:
Cable Penetration: 49% 75+ 5.4 37.0
The above information is provided through the courtesy of College 1-3 years:
Market Statlstics, a division of Bill Communications. 16.0
COMMERCE AND INDUSTRY College 4+ years:
14.0
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Autcmobile General Motors (1) CMS Energy Lear Slegler Seating (129)
Machinery Ford Motor (2) Comerica Guardian Industries (148)
Steel Chrysler (7) Detroit Edison Sheller~Globe (196)
Machine Tools Masco (175) Filrst Federal of MI. Barton-Malow Enterprise (300)
Chemicals Fruchauf (196} K Mart McLouth Steel (307}
Gas Transmission and Distribution Masco Industries (236) Manufacturers National Little Ceasar International (347)
Federal-Mogul (302) Michigan National Meadowdale Foods (388)
Thorn Apple Valley (452) NBD Bancorp Jervis B Webb (392)
PHM Corp. Flint Ink (397)
Standard Federal Bank
INC 500 Companles Employment Breakdowns
Metro Computing (34) By Industry (SIC): By Occupation:
PPOM (76)
C. G. Enterprises (131) 1. Health Services 146,662 (9.9%) Manag/Prof. 406,723 (22.3%)
Bulk International (171) 2. Transportation Equipment 123,468 (8.3%) Tech/Sales/Admin. 563,168 (30.9%)
Rockton (197) 3. Business Services 115,971 (7.8%) Service 249,402 (13.6%)
Pearl's Kitchen (220) 4. Eating and Drinking Places 111,514 (7.5%) Farm/Forest/Fish 11,072 ( .6%)
Sardo (406) 5, Machinery, except Electrical 67,057 (4.5%) Precision Prod. 238,650 (13.1%)
Midwest Publishing (438) 6. Wholesale Trade-Durable Goods 66,096 (4.4%) Oper/Fabrl/Labor 355,740 (19.5%)
O/E Automation (477) 7. Fabricated Metal Products 64,531 (4.3%)
Chafarl Assoc. (485) 8. Special Trade Contractors 41,861 (2.8%)
9, Food Stores 40,374 (2.7%)
10. Miscellaneous Retail 38,530 {2.6%)
Total Metro Employees:1, 485,935
Top 10 Total Employees: 816,064 (54.9%)
CiMCRM’ B BANTO MARERT CUIIDE
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Largest Local Banks

First of America (2.5 Bil)
Comerica (11.1 Bil)

Manufaturers National (7.8 Bil)
National Bank of Detroit (15.4 B)
Michigan National (9.2 Bil)

DETROIT

Colleges and Universities

Wayne S

tate (29,070)

University of Detroit (5,820)

Detroit College of Business (3,318)
Lawrence Institute of Tech (6,121)
Oakland (11,935)

Total Full-Time Students: 58,246

RADIO BUSINESS INFORMATION
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars
WB Doner Highland Appliance Cleveland
Ross Roy McDonalds Chicago
Campbell-Ewald Budweliser New York
Bozell-Jacobs Pepsi

Art Van Furniture
Major Meijer Thrifty Acres
Daily Newspapers AM PM SUN OWNER
Detroit News 526,147 Gannett
Detroit Free Press 639,767 Knight-Ridder
Detroit News & Free Press 1,270,420

JOA

COMPETETIVE MEDIA

Major Over the Alr Television

Military Bases

Selfridge ANGB (1,302)

—

COUOJINWL.L WN

WJR
WJILB-F

WNIC A/F
WKQI-F
WLTI-F
WLLZ-F
WCXI/WWWW—-F
WOMC-F
WCSX-F

Unemployment

Jun
Dec
Sep
Sep
Aug
Aug
Aug
Aug
Jul
Jul

Highest Billing

$19, 000,000
11,000,000
10,000,000

9,000,000
8,200,000
7,300,000
7,100,000
6, 800,000
6,700,000
6,400,000

79:
82:
83:
84:
85:
86:
87:
88:
89:
S0:

7.1%
17.8%
13.8%
11.4%

9.6%

7.6%

8.5%

7.6%

7.5%

8.2%

Stations

11.
12.
13.
14.
RS
16.
17.
18.
19.

WHYT-F
WRIF-F
WJOI-F
WDFX-F
WXYT

WJZZ-F
WORS-F
WKSG-F
CKLW

$5, 500,000
5,200,000
3, 600,000
3,400,000
2,800,000
2,600,000
2,400,000
2,300,000
1,600,000

WDIV Detroit 4 NBC Post-Newsweek
WGPR Detroit 62 Best Restaurants Best Hotels Best Golf Courses
WJIBK Detroit 2 CBS Gillett
WKDB Detroit 50 Fox Cox Whitney Omnil International CC of Detroit
WIVS Detroit 56 PBS London Chop House (steak) St. Regis Oakland Hills
WXON Detroit 20 Joe Mulr's (seafood) Hilton (Novi & Detroit GC
WXYZ Detroit 7 ABC Scripps—Howard Golden Mushroom Northfield) Indianwood
WIHT Ann Arbor 31 Tempo The Lark Townsend
WEATHER DATA
Media Revenue Estimates % of
Revenue % Retail Sales Elevation: 619
Annual Precipitation: 31.5 in.
Television $281, 000,000 38.0 .0079 Annual Snowfall: 31.7 in.
Radio 118,400,000 16.0 .0033 Average Windspeed: 10.2 (SW)
Newspaper 302,000, 000 40.9 .0085 TOTAL
Outdoor 37,500,000 5.1 Q011 JAN JUL YEAR
$738, 900,000 .0208
Avg. Max. Temp: 83.1 58.3
NOTE: Use newspaper and Outdoor estimates with caution. Avg. Min. Temp: 63.4 41.4
Average Temp: 73.3 49.9
Major Radio Station Sales Since 1986
Radio Revenue Breakdown: National 24.5%
Network 2.7%
Local 72.8%

1986
1986
1986

1987
1987
1987
1987
1987

1988
1988
1988
1988
1988

1989
1989

1990
1990

NOTE:

(Trade equals 6% of local - up 9% in 1990)
AM has 31% of revenue.

WOMC-F Fram Metromedia to Metropolitan 16,000,000 (E)
WVAE-F From Golden West to Fritz 7,700,000 (E)
WCX1 From Golden West to Shamrock 2,600,000 (E)
WMTG, WNIC-F From Price to Fairfield NA
WCZY A/F From Gannett to Dorton 15,000, 000
WCZM-AM Sold to Sat. Music 2,750,000
WKSG-F From Inner City to Ragan Henry 6,750, 000
WRIF-F Sold to Taft 17,000,000
WOMC-F From Metropolitan to Infinity 23,000,000
WDFX-F From Metropolls to Hoker 11,800,000
WLTI-F From Keymarket to Viacom for WRVR in Memphis
WCZY-F From Dorton to Bdcst. Partners 23,000,000 (E)
WWJ/WJOI-F  From Federal to CBS 58,000, 000
WCHB (Inkster) 550,000
WLLZ-F From Sillerman to Westinghouse 32,000,000 (E)
WKSG-F Sold by US Radio 8, 650,000
WDFX-F From Hoker to Sherman 10,900, 000
Some of these sales may not have been consummated.
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EL PASO

1990 ARB Rank: 79 1990 Revenue: $13,000,000 Manager's Market Ranking (current): 2.5
1990 MSA Rank: 86 Rev per Share Point: $145,251 Manager's Market Ranking (future) : 3.2
1990 ADI Rank: 104 Population per Statlon: 28,375 (16) Duncan's Radio Market Grade: II D-
FM Base Value: $1,200,000 1990 Revenue Change: -1.5% Mathematical Market Grade: II D+
Base Value % : 9.2% Station Turnover: 8.3%
REVENUE HISTORY AND PROJECTIONS

85 g6 &1 £8 83 20 A 22 3 24 22
Duncan Revenue Est: 11.0 11.8 11.5 12.6 13.2 13.0
Yearly Growth Rate (84-89): 3.7% (5.6% assigned rate)
Projected Revenue Estimates: 13.5 14.4 15.1 16.0 16.9
Revenue per Capita: 20.04 21.19 20.18 21.38 22.30 21.67
Yearly Growth Rate (85-90): 1.7% (4.4% assigned rate)
Projected Revenue per Capita: 22.62 23.62 24.66 25.74 26.87
Resulting Revenue Estimate: 13.8 14.7 15.8 16.8 17.7
Revenue as % of Retall sales: .0042 .0044 .0040 .0039 .0039 .0036
Mean % (85-90): .00375% (assigned)
Resulting Revenue Estimate: 14.6 16.1 17.6 18.8 20.2

MEAN REVENUE ESTIMATE: 14.0 15.1 16,2 17.2 18.3

POPULATION AND DEMOGRAPHIC ESTIMATES

86 87 £8 89 20 A 22 3 24 22
Total Population (millions): .546 .557 .570 .580 .592 . 600 .612 .625 .641 .653 .658
Retail Sales (billions): 2.6 2.1 2.9 3.2 3.4 3.6 3.9 4.3 4.7 5.0 5.4
Below-the-Line Listening Shares: 3.8% Confldence Levels
Unlisted Statlon Listening: _6.7%
Total Lost Listening: 10.5% 1990 Revenue Estimates: Below normal
Avallable Share Polints: 89.5 1991-1995 Revenue Projections: Below normal
Number of Viable Statlons: 12
Mean Share Points per Station: 7.4 COMMENTS
Median Share Points per Statlon: 5.8
Rev. per Avallable share Point: $145,251 Market reports to Peat Marwick . . .
Estimated Rev. for Mean Station: $1,083,330
Household Income: $26,336
Median Age: 28.2 years Ethnic Income Age Education
Median Education: 12.3 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $39,900
Population Change (1989-1994):10.2% White 29.6 <15 37.3 12-24 27.9 Non High School
Retall Sales Change (1989-1994): 48.5% Black 4.1 15-30 31.5 25-54 53.9 Grad: 40.5
Number of Class B or C FM's: 9 Hispanic 66.3 30-50 20.2 55+ 18.2
Revenue per AQH: $16,291 Other —_— 50-75 8.0 High School Grad:
Cable Penetration: 55% 75+ 3.0 29.1
The above information ls provided through the courtesy of College 1-3 years:
Market Statlstics, a divislion of Bill Communications. 16.4
COMMERCE AND INDUSTRY College 4+ years:
Important Business and Industries Fortune 500 Companies Forbes 500 Companles Forbes Largest Private Companies
Agribusiness
Military
Mining, Smelting
Clothing
INC 500 Companies Employment Breakdowns
Research Analysis & By Industry (SIC): By Occupation:
Maintenance (436)
1. Apparel & Other Textlile Prdcts 12,292 (9.1%) Manag/Prof. 36,696 (21.9%)
2, Eating and Drinking Places 10,910 (8.1%) Tech/Sales/Admin. 52,772 (31.6%)
3. Health Services 8,739 (6.5%) Service 22,078 (13.2%)
4, Buslness Services 6,843 (5.1%) Farm/Forest/Fish 1,857 ( 1.1%)
5. Wholesale Trade-Durable Goods 6,454 (4.8%) Precision Prod. 20,827 (12.4%)
6. Speclal Trade Contractors 5,983 (4.4%) Oper/Fabri/Labor 33,114 (19.8%)
7. Food Stores 5,099 (3.8%)
8. General Merchandise Stores 4,745 (3.5%)
9. Wholesale Trade-Nondurable Gds 4,051 (3.0%)
10. Automotive Dealers 3,983 (3.0%)
Total Metro Employees: 134,540
Top 10 Total Employees: 69,099 (51.4%)
& ’ 21| g TR
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EL PASO

Largest Local Banks Colleges and Universities Military Bases Unemployment
MBank (1.3 Bil) University of Texas-El Paso (15,322) Ft. Bliss (21,712) Jun 79: 9.0%
First City Texas (436 Mil) Dec 82: 11.4%
Sunwest (230 Mil) Sep 83: 10.8%
Texas Commerce (1.2 Bil) Sep 84: 9.7%
Aug 85: 11.9%
Aug 86: 11.6%
Aug 87: 10.5%
Aug 88: 10.0%
Total Full-Time Students: 15,009 Jul 89: 11.1%
Jul 90: 10.7%
RADIO BUSINESS INFORMATION
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regiconal Dollars Highest Billing Stations
Mithoff Safeway Dallas 1. KHEY A/F $3,200,000
Laster-Miller Mervyn's Dept.Store Los Angeles 2. KIAQ-F 1,500, 000
Emery Casa Ford Albuquerque 3. KBNA A/F 1,300,000
Sanders, Wingo Coca Cola 4. KPRR-F 1,250,000
Horn Auto 5. KAMA 1,100,000
6. KOFX-F 800,000
7. KEZB A/F 750, 000
8. KOFX-F 725,000
9. KAMZ-F 700, 000
Major Daily Newspapers AM PM Owner
£l Paso Times 62,725 99,500 Gannett
El Paso Herald-Post 29,205 Scripps-Howard
Best Restaurants Best Hotels Best Golf Courses
Great American (steak) Marriott Santa Theresa CC
COMPETITIVE MEDIA Chaplins (seafood) Westin del Norte Coronado CC
Fonti's (Mexican) Hilton El Paso CC
Major Over the Air Television Dome Grill Embassy Suites
Billy Crews (steak)
KCIK El Paso 14 Fox
KCOS El Paso i3 PBS
KDBC El Paso 4 CBS WEATHER DATA
KINT El Paso 26
KTSM El Paso 9 NBC Elevation: 3918
KVIA El Paso 7 ABC Marsh Annual Precipitation: 8.5 in.
Annual Snowfall: 4.4 in.
Average Windspeed: 9.6 (N)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 57.0 94.6 77.2
Media Revenue Estimates Avg. Min. Temp: 30.2 69.9 49.5
% of Average Temp: 43.6 82.3 63.4
Revenue % Retall Ssales
Miscellaneous Comments
Television $29,400,000 38.0 .0082
Radio 13,000,000 16.8 .0036
Newspaper Pa3 Q00 L )
Outdoor 2,600,000 3.4 .0007
$77,300, 000 .0215 Managers Comment:
"El Paso is the ultimate 'Black Hole' for broadcasting."”
NOTE: Use Newspaper and Outdoor estimates with caution.
Major Radio Station Sales Since 1986
1986  KLOZ-F Sold by Sherman 1,250,000
1986  KFIM-F 1,000,000
1986 KAMA, KAMZ-F Sold to Holder (cancelled) 7,000,000 (E)
1987 KEZB A/F 5,500, 000
1987  KALY 450,000
1988 KAMA, KAMZ-F From Thrash to Pinnacle NA
1988 KROD, KIAC-F From ABS to Devlin 5,000, 000
1989  KVIV 450,000
1989  KHEY AF Sold to Ragan Henry 8,400,000
NOTE: Scme of these sales may not have been consummated.
DIHEAN' 5 SROTO MARKET SUIDE
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ERIE
1990 ARB Rank: 143 1990 Revenue: $6,100,000 Manager's Market Ranking (current): 3.1
1990 MSA Rank: 160 Rev per Share Point: $72,619 Manager's Market Ranking (future) : 3.6
1990 ADI Rank: 139 Population per Station: 23,170 (10} Duncan's Radio Market Grade: S
FM Base Value: $ NA (only 2 FM's 1990 Revenue Change: 3.4% Mathematical Market Grade: Iv B~
Base Value % : NA qualify) Station Turnover: 8.2%
REVENUE HISTORY AND PROJECTIONS
85 g6 87 88 89 20 P23 2 23 24 22
Duncan Revenue Est: 4.6 5.0 5.2 5.5 5.9 6.1
Yearly Growth Rate (85-90}): 5.8%
Projected Revenue Estimates: 6.4 6.7 7.1 7.5 8.0
Revenue per Capita: 16.03 17.73 18.37 19.43 21.00 21.71
Yearly Growth Rate (85-90): 6.3%
Projected Revenue per Capita: 23.08 24.53 26.08 27.71 29.46
Resulting Revenue Estimate: 6.4 6.9 7.3 7.7 8.2
Revenue as % of Retall Sales: .0031 .0031 .0032 .0032 .0034 .0034
Mean % (85-90): .00323%
Resulting Revenue Estimate: 6.1 6.5 6.8 7.1 7.4
MEAN REVENUE ESTIMATE: £.3 6.7 2.1 2.4 7.9
POPULATION AND DEMOGRAPHIC ESTIMATES
g6 87 88 89 20 P23 2 3 24 22
Total Population (millions): . 285 .282 .283 .283 .281 .281 .280 . 280 .279 .278 .278
Retail sales (billions): 1.4 1.5 1.6 1.7 1.74 1.81 1.90 2.00 2.10 2.20 2.30
Below~the-Line Listening Shares: 2.3% Confidence Levels
Unlisted Station Listening: 13.1%
Total Lost Listening: 16.0% 1990 Revenue Estimates: Below normal
Available Share Points: 84.0 1991-1995 Revenue Projections: Below normal
Number of Viable Stations: 8.5
Mean Share Points per Station: 9.9 COMMENTS
Medlan Share Points per Station: 9.0
Rev. per Available Share Point: $72,619
Estimated Rev. for Mean Station: $717,647
Household Income: $31,966
Medlan Age: 32.5 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home value: $40,600
Population Change (1989-1994): -.8% White 95.0 <15 26.2 12-24 24.0 Non High School
Retail Sales Change (1989-1994): 26.0% Black 4.2 15-30 29.0 25-54 49.2 Grad: 30.1
Number of Class B or C FM's: 2 + 2 =4 Hispanic 0.6 30-50 28.0 55+ 26.7
Revenue per AQH: $17,941 Other 0.2 50~75 12.0 High School Grad:
Cable Penetration: 69% 75+ 3.5 45.0
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 11.7
COMMERCE AND INDUSTRY College 4+ years:
13.
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Metal Mfg.
Plastics
Paper
Railroad Equipment
INC 500 Companies Employment Breakdowns
By Industry (SIC): By Occupation:
1. Health Services 9,698 (9.8%) Manag/Prof. 23,344 (19.9%)
2. Transportation Equipment 9,669 (9.8%) Tech/Sales/Admin. 33,347 (28.4%)
3. Eating and Drinking Places 5,875 (6.0%) Service 15,163 (13.0%)
4. Fabricated Metal Products 5,522 (5.6%) Farm/Forest/Fish 1,770 ( 1.5%)
5. Machinery, Except Electrical 4,159 (4.2%) Precision Prod. 16,482 (14.0%)
6. Rubber & Misc. Plastics Prdcts 3,967 (4.0%) Oper/Fabri/Labor 27,182 (23.2%)
7. Food Stores 3,710 (3.8%)
8. Wholesale Trade-Durable Goods 3,162 (3.2%)
9. Educational Services 3,047 (3.1%)
10. Business Services 2,804 (2.8%)
Total Metro Employees: 98, 601
Top 10 Total Employees: 51,613 (52.3%)
CilCAMT S BASIC MARKET GUIDE
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ERIE
Largest Local Banks Colleges and Universitles Military Bases Unemployment
Flrst Natlonal (926 Mil) Gannon {4,185) Jun 79: 7.8%
Marine (1.6 Bil) Penn State-Behrend (1,989) Dec 82: 16.3%
Pennbank (1.0 Bil) Mercyhurst College (1,643) Sep 83: 13.1%
Sep 84: 8.0%
Aug 85: N/A
Total Full-Time Students: 11,495 Aug 86: 8.2%
Aug 87: 6.9%
RADIO BUSINESS INFORMATION Aug 89: 4.8%
Jul 89: 4.8%
Heavy Agency Largest Local Source of Jul 90: 5.1%
Radio Users Radio Accounts Reglonal Dollars Highest Billing Statlons
Engel Tirak McDonalds Cleveland 1. WRIE/WXKC~F $1,500,000
Marine Bank Pittsburgh 2. WJIET-F 1,400,000
Super Duper Buffalo 3. WRKT-F 870,000
4. WCCK-F 600, 000
5. WXTA-F 400, 000
6. WEYZ 370,000
Major Dally Newspapers AM PM SUN Owner
Erie News 30,782
Erie Times 40,842
Erle Times-News 103,247
Best Restaurants Best Hotels Best Golf Courses
Victor's Bel Air
COMPETITIVE MEDIA Bouy (seafood)
Marketplace Grill
Major Over the Air Television
WETG Erie 66
WICU Erie 12 NBC Lamb
WJIET Erie 24 ABC Myron Jones
WQLN Erie 54 PBS WEATHER DATA
WSEE Erie 35 CBS Northstar
NO WEATHER DATA AVAILABLE
See Buffalo for an approximation
Media Revenue Estimates
% of
Revenue % Retall sales
Miscellaneous Comments
Television $14,800,000 34.2 .0082
Radio 6,100,000 14.1 .0034
Newspaper 20,700,000 47.8 .0114
Outdoor 1,700,000 3.9 Q009
$43,300,000 .0239
NOTE: Use Newspaper and Outdoor estimates with cautlon. Manager's Comment
Major Radio Station Sales Since 1986
1986 WRIE 355,000
1988 WLKK 283,000
1988 WRIE (Auctlon) 230,000
1989  WIKK 283,000
NOTE: Some of these sales may not have been consummated.
.'.‘.L.}l"!t"E EAlT0 HEEE-_-I" ﬁ ‘II }r
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EUGENE ~ SPRINGFIELD

1990 ARB Rank: 145 1990 Revenue: $7,500,000 Manager's Market Ranking (current): 3.0
1990 MSA Rank: 161 Rev per Share Point: $93,168 Manager's Market Ranking (future) : 3.5
1990 ADI Rank: 121 Population per station: 15,800 (14) Duncan's Radio Market Grade: -—
FM Base value: $1,400,000 1990 Revenue Change: 12.3% Mathematical Market Grade: IV B~
Base Value % : 18.7% Station Turnover: 31.6%
REVENUE HISTORY AND PROJECTIONS
83 86 87 88 83 20 21 22 23 94 2
Duncan Revenue Est: 6.3 5.9 6.0 6.1 6.7 7.5
Yearly Growth Rate (85-90): 3.6% (assigned rate of 5.0%)
Projected Revenue Estimates: 7.8 8.2 8.6 9.0 9.5
Revenue per Capita: 23.60 22.35 22.47 22.76 24.72 27.77
Yearly Growth Rate (85-90): 3.3% (assigned rate of 5.4%)
Projected Revenue per Capita: 29.27 30.85 32.52 34.27 36.12
Resulting Revenue Estimate: 7.8 8.2 8.7 9.1 9.6
Revenue as % of Retall Sales: .0043 .0036 .0034 .0033 .0033 .0036
Mean % (85-90): .00344% (86-90 only)
Resulting Revenue Estimate: 7.6 8.3 8.9 9.6 10.3
MEAN REVENUE ESTIMATE: 1.7 B2 8.7 9.2 9.8
POPULATION AND DEMOGRAPHIC ESTIMATES
86 81 88 83 90 21 22 23 94 2
Total Population (millions): .268 .266 .267 .268 .27 .270 .268 .267 .266 .265 .265
Retall Sales (blllions): 1.48 1.62 1.74 1.83 2.03 2.10 2.22 2.4 2.6 2.8 3.0
Below-the-Line Listening Shares: 1.2% Confidence Levels
Unlisted Station Listening: 18.3%
Total Lost Llstening: 19.5% 1990 Revenue Estimates: Below normal
Avallable Share Points: 80.5 1991-1995 Revenue Projections: Below normal
Number of Viable Stations: 9.5
Mean Share Points per Station: B.5 COMMENTS
Median Share Points per Station: 8.4
Rev. per Avallable Share Point: $93,168 Market reports to local accountant . . . Managers predict 7% to 9%
Estimated Rev. for Mean Station: $789,476 increase in 1991 . .
Household Incame: $26,747
Median Age: 31.4 years Ethnic Income Age Education
Median Education: 12.8 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Medlan Home Value: $62,200
Population Change (1989-1994): -2.5% wWhite 96.1 <15 33.0 12-24 23.2 Non High school
Retall Ssales Change (1989-1994): 39.0% Black 0.5 15-30 31.8 25-54 54.6 Grad: 22.4
Number of Class B or C FM's: 6 Hispanic 2.1 30-50 24.4 55+ 22.0
Revenue per AQH: 528, 517 Other 1.3 50-75 8.1 High school Grad:
Cable Penetration: 64% 75+ 2.7 35.2

The above information is provided through the courtesy of College 1-3 years:
Market Statistlics, a division of Bill Communications. 22.0

COMMERCE AND INDUSTRY College 4+ years:
20.4

Important Business and Industries Fortune 500 Companles Forbes 500 Companies Forbes Largest Private Companles

Wood Products
Food Processing

INC 500 Companies Employment Breakdowns

By Industry (SIC): By Occupation:

1. Lumber and Wood Products 10, 208 (13.7%) Manag/Prof. 28,000 (23.8%)
2. Health Services 7,274 (9.7%) Tech/Sales/Admin. 34,032 (29.0%)
3. Eating and Drinking Places 7,201 (9.6%) Service 16,761 {14.3%)
4, Bulness Services 3,416 (4.6%) Farm/Forest/Fish 4,314 { 3.7%)
5. Wholesale Trade-Durable Goods 3,185 (4.3%) Precision Prod. 14,358 (12.2%)
6. Food Stores 3,174 (4.2%) Oper/Fabri/Labor 19,956  (17.0%)
7. Automotive Dealers 2,497 (3.3%)

8. Miscellaneous Retail 2,481 (3.3%)

9. General Merchandise Stores 1,939 (2.6%)

10. Soclal Services 1,757 (2.4%)

Total Metro Employees: 74,750
Top 10 Total Employees: 43,132 (57.7%)

LN
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Largest Local Banks

First Interstate (N/A)
Key Bank (N/2)

EUGENE - SPRINGFIELD

Colleges and Universities

Total Full-Time Students:

RADIO BUSINESS INFORMATION

Heavy Agency Largest Local

Radio Users Radio Accounts
Capelli, Miles safeway
Bi Mart

smith's Furniture

Source of
Regional Dollars

Portland
Seattle
San Francisco

Major Daily Newspapers AM PM SUN Owner
Eugene Reglster-Guard 73,468 77,187
Best Restaurants Best Hotels Best Golf Courses
Valley River Inn Eugene CC
COMPETITIVE MEDIA Hilton
Major Over the Air Television
KEZI Eugene 9 ABC
KMIR Eugene 16 NBC
KVAL Eugene 13 CBS Eugene TV
KOAC Corvallis 7 PBS WEATHER DATA
NO WEATHER DATA AVAILABLE
Media Revenue Estlmates
% of
Revenue % Retall sales
Miscellaneous Comments
Television $18,300,000 37.2 .0087
Radio 7,500,000 15.2 .0036
Newspaper 22,000,000 44.7 .0105
Outdoor 1.400,000 2.4 AN
$49,200,000 .0235
NOTE: Use Newspaper and Qutdoor estimates with caution. Manager's Comment
Major Radio Station Sales Since 1986
1986  KMGE-F $ 950, 000
1987  KRXX 185,000
1987 KUGN A/F Sold to Omni 4,035,000
1988 KZAM A/F Sold to Kefford NA
1989  KUGN A/F 4,200,000
1989 KUDK, KLCX-F From Constant to Pacific Telecom NA
1990 KzmM A/F (Eugene) Sold by Kefford 300,000
NOTE: Some of these sales may not have been consummated.
DCMEAN S SRRTO MARKPT CITTRE
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Military Bases

University of Oregon (15,840)

Unemployment

Jun 79: N/A%
Dec 82: 12.9%
Sep 83: 9.4%
Sep 84: 8.0%
Aug 85: 10.1%
Aug 86: 8.4%
Aug 87: 6.0%
Aug 88: 5.2%
Jul 89: 5.3%
Jul 90: 5.7%

Highest Billing Stations

1. KUGN A/F
2. KPNW A/F
3. KSND A/F
4, KMGE-F

$2,300,000
1,600,000
1,100,000

900, 000
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1990 ARB Rank: 140
1990 MSA Rank: 158
1990 ADI Rank: 93
FM Base Value: NA (only 2 FM's
Base Value % : NA qualify)

REVENUE HISTORY AND PROJECTIONS

Duncan Revenue Est:
Yearly Growth Rate (85-30): 5.4
Projected Revenue Estimates:

Revenue per Capita:

Yearly Growth Rate (85-90): 5.4
Projected Revenue per Capita:
Resulting Revenue Estimate:

Revenue as % of Retall sales:
Mean % (85-90): .0054%
Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

Total Population (millions):
Retail sales (billions):

Below-the-Line Listening Shares

Unlisted Station Listening:
Total Lost Listening:

Avallable share Points:

Number of viable Stations: 7

Mean Share Polints per Station:

Medlan sShare Points per Station: 12.7

Rev. per Avallable Share Point:

Estimated Rev. for Mean Station: $1,557,138

Household Income: $30,062
Median Age: 33.6 years

Median Education: 12.4 years
Median Home value: $39,900

EVANSVILLE
1990 Revenue: $10,900,000 Manager's Market Ranking (current}: 3.5
Rev per Share Point: $127,485 Manager's Market Ranking (future) : 3.5
Population per Station: 23,490 (10) Duncan's Radlo Market Grade: S
1990 Revenue Change: 3.8% Mathematical Market Grade: IV A-
Station Turnover: 14.3%
82 86 87 a8 82 20 A 2 23 94 2
8.4 8.9 9.3 9.9 10.5 10.9
%
11.3 11.9 12.6 13.3 14.0
29.47 31.33 32.86 34.86 36.84 38.24
%
40.30 42.48 44.78 47.19 49.74
11.5 12.1 12.9 13.5 14.3
.0053 .0054 .0053 .0054 .0055 . 0055
11.2 11.9 12.4 12.8 13.4
MEAN REVENUE ESTIMATE: 11.3 12.0 12,6 13.2 13.9
86 87 a8 82 20 A 2 23 94 2
.285 .284 .283 .284 .285 .285 .286 .286 .287 .287 .288
1.60 1.66 1.74 1.83 1.90 1.98 2.08 2.20 2.29 2.37 2.49
: 5.9% Confidence Levels
_8.6%
14.5% 1990 Revenue Estimates: Below normal
85.5 1991-1995 Revenue Projections: Below normal
12.2 COMMENTS
$127,485 Market does not report to accountant . . . Managers predict
2% to 4% revenue increase in 1991 . . .
Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Population Change (1989-1994): .7% White 93.7
Retall sales Change (1989-1994): 25.6% Black 5.7
Number of Class B or C FM's: 4 + 1 =5 Hispanic 0.5
Revenue per AQH: $29,223 Other 0.1
Cable Penetration: 55%

COMMERCE AND INDUSTRY

Important Business and Industries

Mining (Coal)

Agribusiness

Electrical Equipment

Food Processing
Refrigerators and Freezers

INC 500 Companies

By

COURIAUL S WN -

-

DilTaM* oo
Copyright 1991

<15
15-30
30-50
50-75
75+

29.8 12-24 21.8
29.5 25-54 50.9
26.9 55+ 27.3
10.1

3.7

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Fortune 500 Companies

Employment Breakdowns

Industry (SIC):

Health Services

Eating and Drinking Places
Business Services

Primary Metal Industries
Wholesale Trade-Durable Goods
Chemicals and Allied Proeducts
Food and Kindred Products
Electric & Electronic Equip
Rubber & Misc. Plastics Prdts
Special Trade Contractors

Total Metro Employees:
Top 10 Total Employees:

Forbes 500 Companies

11,156
7,062
4,884
4,683
4,494
4,137
3,957
3,742
3,391
3,320

109, 860
50, 826

108

By Occupation:

(10.2%) Manag/Prof.
(6.4%) Tech/Sales/Admin.
(4.4%) Service
(4.3%) Farm/Forest/Fish
(4.1%) Precision Prod.
(3.8%) Oper/Fabri/Labor
(3.6%)

(3.4%)
(3.1%)
(3.0%)
(46.3%)

Non High School

Grad:

37.8

High School Grad:

39.5

College 1-3 years:

12.6

College 4+ years:

23,328
33,723
16,940
2,451
18, 651
28,061

12.1

Forbes Largest Private Companies

(18.9%)
(27.4%)
(13.8%)
( 2.0%)
(15.1%)
(22.8%)
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EVANSVILLE
Largest Local Banks Colleges and Universities Military Bases Unemployment
Citizens National (849 Mil) University of Evansville (4,208) Jun 79: 4.7%
National City (365 Mil) University of Southern Indlana (3,848) Dec 82: N/A
0l1d National (842 Mil}) Sep 83: 9.9%
Sep 84: 7.6%
Aug 85: 7.7%
Aug 86: 5.7%
Total Full-Time Students: 5,934 Aug 87: 6.4%
Aug 88: 5.0%
RADIO BUSINESS INFORMATION Jul 89: 3.7%
Jul 90: 4.5%
Heavy Agency Largest Local Source of
Radlo Users Radio Accounts Reglonal Dollars Highest Billing Stations
Oswald 0ld National Bank Indianapolis 1. WIKY A/F $2,400, 000
Media Mix McDonalds Loulsville 2. WSTO-F 2,100,000
Keller—Crescent Pepsi Owensboro 3. WKDQ-F 1,900,000
Coca Cola 4. WYNG-F 1,800,000
Major Dally Newspapers AM PM SUN Owner
Evansville Press 35,825 Scripps—-Howard
Evansville Courier 63,245 117,197 Scripps—-Howard
Best Restaurants Best Hotels Best Golf Courses
Haub's House (steak) Riverhouse Evansville CC
COMPETITIVE MEDIA Darryl's (steak) Executive Inn Oak Meadow
F's Steak House Radlsson
Major Over the Alr Television
WEHT Evansville 25 CBS Gllmore
WEVV Evansville 44 Fox Ralph Wilson
WFIE Evansville 14 NBC Cosmos
WNIN Evansville 9 PBS WEATHER DATA
WIVW Evansville 7 ABC Woods

NO WEATHER DATA AVAILABLE:
See Loulsville for an approximation.

Medla Revenue Estimates

% of
Revenue % Retall Sales
Miscellaneous Comments
Television $25,400, 000 37.6 .0128
Radio 10, 900, 000 16.1 .0055
Newspaper 29,300,000 43.3 .0147
Outdoor 2,000,000 3.0 0010
$67, 600,000 .0340
NOTE: Use Newspaper and Outdoor estimates with caution. Manager's Comment
"No one knows about Evansville. More cashflow here than most
markets twice its size.”
Major Radlo Statlon Sales Since 1986
1987 WGBF A/F 750, 000
1987 WYNG-F {never closed) 5,600,000

1989  WYNG-F From Beasley to Pinnacle 6,000,000 (E)

NOTE: Scme of these sales may not have been consummated.

DORECEN'S BRID MARRET GUIDE
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FLINT

1990 ARB Rank: 105 1990 Revenue: $10,500,000 Manager's Market Ranklng (current): 3.1
1990 MSA Rank: 111 Rev per Share Polnt: $181,661 Manager's Market Ranklng (future) : 3.6
1990 ADI Rank: 59 (w/saginaw) Population per Statlon: 35,130 (10) Duncan's Radio Market Grade: II C+
FM Base Value: NA (only 1 station) 1990 Revenue Change: 1.9% Mathematical Market Grade: IIC
Base Value % : NA Station Turnover: 33.3%
REVENUE HISTORY AND PROJECTIONS

85 86 87 88 89 20 21 2 23 24 2
Duncan Revenue Est: 8.5 9.2 9.5 9.9 10.3 10.5
Yearly Growth Rate (85-90): 4.3%
Projected Revenue Estimates: 11.0 11.6 12.1 12.6 13.1
Revenue per Caplta: 19.32 20.86 21.54 22.50 23.73  24.31
Yearly Growth Rate (85-90): 4.7%
Projected Revenue per Capita: 25.45 26.65 27.90 29.21 30.59
Resulting Revenue Estimate: 10.9 11.4 11.9 12.4 12.9
Revenue as % of Retall Sales: .0030 .0031 .0030 .0031 .0031 .0030
Mean % (85-90): .00305%
Resulting Revenue Estimate: 11.3 11.9 12.5 13.1 13.7

MEAN REVENUE ESTIMATE: 11.1 11.6 12.2 12.7 13.2

POPULATION AND DEMOGRAPHIC ESTIMATES

82 86 87 88 89 20 21 2 23 24 2
Total Population (millions): .440 .441 . 441 . 440 .434 .432 .429 .427 .425 .423 .422
Retall sales (billions): 2.8 3.0 3.14 3.22 3.30 3.5 3.7 3.9 4.1 4.3 4.5
Below-the-Line Listening Shares: 29.0% Confidence Levels
Unlisted Station Listening: 13.2%
Total Lost Listening: 42.2% 1990 Revenue Estimates: Below Normal
Avallable Share Points: 57.8 1991-1995 Revenue Projectlons: Below Normal
Number of Viable Stations: 6
Mean Share Points per Station: 9.6 COMMENTS
Medlan Share Polnts per Station: 10.3
Rev. per Avallable Share Point: $181, 661 Market still does not report to accountant . . . Managers predict
Estimated Rev. for Mean Station: $1,750,000 2% to 3% increase in 1991 . . . Perhaps $200,000 goes to Saglnaw
stations . . .
Household Inccome: $29,125
Medlan Age: 30.8 years Ethnic Income Age Education
Medlan Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $36,900
Population Change (1989-1994): -2.5% White 79.7 <15 29.4 12-24 25.2 Non High School
Retail Sales Change (1989-1994): 31.0% Black 18.3 15-30 29.6 25-54 54.6 Grad: 32.2
Number of Class B or C FM's: 1 Hispanic 1.7 30-50 28.9 55+ 20.3
Revenue per AQH: $19,056 Other 0.3 50-75 10.2 High school Grad:
Cable Penetration: 52% 75+ 1.9 40.4
The above information is provided through the courtesy of College 1-3 years:
Market Statlstics, a division of Bill Communications. 16.5
COMMERCE AND INDUSTRY College 4+ years:
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Automotive
Chemicals
Paints, Varnishes
INC 500 Companies Employment Breakdowns
By Industry (SIC): By Occupation:
1. Transportation Equipment 51,159 (34, 5%) Manag/Prof. 30,522 (17.8%)
2. Health Services 12,869 (8.7%) Tech/Sales/Admin. 44,101 (25.6%)
3. Eating and Drinking Places 10,727 (7.2%) Service 22,738 (13.3%)
4, Fabricated Metal Products 6,423 (4.3%) Farm/Forest/Fish 907 ( .5%)
5. Buslness Services 6,218 (4.2%) Precision Prod. 25,642 (14.9%)
6. General Merchandlse Stores 4,551 (3.1%) Oper/Fabri/Labor 47,893 (27.9%)
7. Food Stores 4,250 (2.9%)
8. Automotive Dealers 4,087 (2.8%)
9. Specila;l Trade Contractors 3,701 (2.5%)
10. Miscellaneous Retail 3,618 (2.4%)
Total Metro Employees: 148,178
Top 10 Total Employees: 107,603 (72.6%)
LUBCAY' S BADTO MARKET GUIDE
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FLINT
Largest Local Banks Colleges and Unlversities Military Bases Unemployment
Citizens (1.2 Bil) University of Michigan-Flint (5,596) Jun 79: 7.4%
NBD Genesee (1.0 Bil}) General Motors Institution (2,998) Dec 82: 22.2%
Sep 83: 14.5%
Sep 84: 12.2%
Aug 85: 11.3%
Aug 86: 10.6%
Total Full-Time Students: 11,008 aug 87: 12.7%
Aug 88: 14.9%
RADIO BUSINESS INFORMATION Jul 89: 12.5%
Jul 90: 8.6%
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars Highest Billing Stations
Canadian American Chevy Dealers Detroit 1. WCRZ-F $3,200,000
Car Concepts Hamady Foods Lansing 2. WWCK-F 2,100,000
Grand Rapids 3. WDZZ-F 1,900,000
4. WFDF 700, 000
5. WKMF 700, 000
NOTE: Perhaps $500,000 to $700,000
goes to out—of-market stations.
Major Daily Newspapers AM PM SUN Owner
Flint Journal 108, 805 125, 394 Newhouse
Best Restaurants Best Hotels Best Golf Ccurses
Floogles Hyatt Regency Warwick Hills
COMPETITIVE MEDIA Top of the Park Hamton Inn

Towne Cafe
Major Over the Air Television

WEYI Saginaw 25 CBS TV Partners

WFUM Flint 28 PBS

WJIRT Flint 12 ABC

WSMH Flint 66 Fox WEATHER DATA

WucM Univ Ctr 19 PBS NO WEATHER DATA AVAILABLE

WNEM Bay City 5 NBC Meredith See Detroit for an approximation

Media Revenue Estimates

% of
Revenue % Retail Sales
Miscellaneous Comments
Television $24,500,000 33.3 .0070
Radlo 10, 500,000 14.3 .0030 * gplit TV ADI with Saginaw/Bay City. TV revenue 1s estimate of
Newspaper 35,000, 000 47.7 .0100 Flint's share. Total TV revenue for ADI is estimated at $40,900,000
Outdoor 3,400,000 4.6 0010
$73,400, 000 .0210

* gee Miscellaneous Comments
NOTE: Use Newspaper and Outdoor estimates with caution. Manager's Comment

"In reality Flint is a good radio market. Perceptually, it's
the pits. Say something good about this market!"

Major Radio Station Sales Since 1986

1986 WTIAC 400, 000
1986 WKMF, WCRZ-F Sold to Falrcom 7,500,000
1988 WWCK A/F Sold by Reams 2,400,000
1988 WFDF, WDZZ-F 6, 500, 000
1989  WTAC 325,000
1989  WTRX 225,000
1990 WFLT 225,000
1990  WFDF/WDZZ-F Sold to McVay 7,000,000

NOTE: Scme of these sales may not have been consummated.

DLMCAR' S GALTD MARKET GUILT
111 Copyright 1991



www.americanradiohistory.com

1990 ARB Rank:
1990 MsA Rank:
1990 ADI Rank:
FM Base Value:
Base Value % :

121

127

101

NA (only 2 FM's
NA qualify)

REVENUE HISTORY AND PROJECTIONS

Duncan Revenue Est:
Yearly Growth Rate (85-90):

Projected Revenue Estimates:

Revenue per Capita:

Yearly Growth Rate (85-90): 6
Projected Revenue per Capita:
Resulting Revenue Estimate:

Revenue as % of Retall Sales:

Mean % (85-90):

.0040% - assign

Resulting Revenue Estimate:

POPULATION AND DEMOGRAPHIC ESTIMATES

Total Population (millions):
Retail Sales (billions):

Below-the-Line Listening Shares:

Unlisted Station Listening:
Total Lost Listening:

Avallable Share Points:

Number of viable Stations: 9.

Mean Share Points per Station:

Median Share Points per Station:

Rev. per Available Share Point:

Estimated Rev.

Household Income:
31.6 years
Median Education:

Medlan Age:

for Mean station:

$31,658

12.5 years

Median Home Value: $40,500
Population Change (1989-1994):

Retail Sales Change (1989-1994):

Number of Class B or C FM's: 3

Revenue per AQH:
Cable Penetration:

526,269
46%

COMMERCE AND INDUSTRY

Important Business and Industries

Electronics
Agribusiness
Defense

Transport Equipment

INC 500 Companies

CwDIAWULEWN g

—
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The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Fortune 500 Companies

Central Soya (193}

Industry (SIC):

Health Services

Employment Breakdowns

Eating and Drinking Places
Electric & Electronic Equip.
Business Services

Wholesale Trade-Durable Goods

Insurance Carriers

Rubber & Misc.

Plastics Prdcts.
Machinery, Except Electrical

Special Trade Contractors

Wholesale Trade-Nondurable Gds

Total Metro Employees:
Top 10 Total Employees:

FORT WAYNE
1990 Revenue: $11,900,000 Manager's Market Ranking (current): 3.2
Rev per Share Point: $142,686 Manager's Market Ranking (future) : 3.4
Population per Station: 22,638 (13) Duncan's Radlo Market Grade: III C
1990 Revenue Change: 1.4% Mathematical Market Grade: IITI C+
Station Turnover: 0%
83 86 81 £8 89 20 a1 22 23 94 2
8.4 9.7 10.9 11.2 11.7 11.9
7.3% (assigned rate of 6.0%)
12.3 13.1 13.8 14.6 15.5
23.53 27.17 30.36 30.68 31.79 32.24
. 6%
34.36 36.64 38.83 41.00  43.47
12.7 13.5 14.4 15.3 16.3
.0040 .0044 .0047 .0047 .0042 . 0040
ed
12.8 14.0 14.8 15.6 16.8
MEAN REVENUE ESTIMATE: 12.6 13.5 14.3 15.2 16,2
86 87 £8 89 20 a1l 2 23 94 2
.357 .357 .359 .365 .368 .369 .370 .371 .372 .373 .374
2.1 2.2 2.31 2.4 2.8 3.0 3.2 3.5 3.7 3.9 4.2
4.1% Confidence Levels
12.90%
16.6% 1990 Revenue Estimates: Normal
83.4 1991-1995 Revenue Projections: Normal
5
8.8 COMMENTS
8.1
$142, 686 Market reports to Hungerford . . . Managers predict 1% to 3% revenue
$1,252,632 increase in 1991 . . . Several stations do not report to Hungerford
and estimates were made . . .
Ethnic Income Age Education
Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
1.5% Wwhite 91.1 <15 24.6 12-24 23.0 Non High School
35.0% Black 7.5 15-30 31.0 25-54 53.4 Grad: 27.4
+1 =4 Hispanic 1.4 30-50 29.4 55+ 23.6
Other S 50~75 11.5 High School Grad:
75+ 3.5 5

College 1-3 years:
16.0

College 4+ years:
13.8

Forbes 500 Companies Forbes Largest Private Companies

Lincoln National

Essex Group (170}

By Occupation:

12,952 (8.6%) Manag/Prof. 33,248 (20.7%)
11,517 (7.6%) Tech/Sales/Admin. 48,815 (30.5%)
10, 681 (7.1%) Service 20, 545 (12.6%)
7,700 (5.1%) Farm/Forest/Fish 2,758 ( 1.7%)
7,697 (5.1%) Precision Prod. 20,947 (13.1%)
6,132 (4.1%) Oper/Fabri/Labor 34,013 (21.2%)
5,897 (3.9%)
5,739 (3.8%)
4,505 (3.0%)
4,252 (2.8%)
151,038
77,072 (51.0%)
112
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Largest Local Banks

Summit (1.6 Bil)
Fort Wayne National

(1.1 Bil)

FO

Colleges and Universities

RT WAYNE

Military Bases

Indiana/Purdue-Ft. Wayne (10,171)

Lincoln National (1.3 Bil)

St. Francis College (1,296)

Total Full-Time Students: 7,297

RADIO BUSINESS INFORMATION

Heavy Agency
Radio Users

HPN

Caldwell Van Riper
Saal

Waldschmidt

Asher

Major Daily Newspapers

Fort Wayne Journal-Gazette

Largest Local
Radio Accounts

McDonalds

Coke & Pepsi
Scott's Foods
Kelly Chevy

Rogers Markets
Lehman Electronics

AM

63,200

Fort Wayne News-Sentinel

COMPETITIVE MEDIA

Major Over the Alir Television

WANE Fort Wayne
WFFT Fort Wayne
WEWA Fort Wayne
WKJIG Fort Wayne
WPTA Fort Wayne

Medla Revenue Estimates

Television
Radio
Newspaper
Outdoor

NOTE:

Source of
Regional Dollars

Indianapolis

Detroit

PM SUN
137,011

56,024

Major Radio Station Sales Since 1986

1986
1987
1990

NOTE:

WAWK/WBTU-F (Kendalville)

WZRQ-F (Columbia City)

WAWK/WBTU-F (Kendallville)

15 CBS LIN
55 Fox Williams Comm
39 PBS
33 NBC
21 ABC Granite
% of
Revenue % Retall Sales
$27,100,000 37.6 .0090
11,900,000 16.5 .0040
31,400,000 43.6 .0105
FIMA T4 W 2.4 OCAE
$72,100, 000 .0241

Use Newspaper and Outdoor estimates with caution.

900,000

1,875,000

Sold to Ron Kempff 4,000,000

(cancelled)

Some of these sales may not have been consummated.

Highest Billing Stations

1. WMEE-F
2. WAJI-F
3. WOWO A/F
4. WBTU-F
5. WBYR-F
6. WXKE-F
15

WQHK

Owner

Knight-Ridder

Best Restaurants

Cafe Johnell (French)

Casa D'Angelo
Harlequins

WEATHER DATA

$2,900,000
2,300,000
1,700,000
1,300,000
1,250,000

900, 000

650,000

Unemployment

Jun 79: 5.2%
Dec 82: 12.1%
Sep 83: 9.1%
Sep 84: 6.2%
Aug 85: 11.3%
Aug 86: 4.8%
Aug 87: 5.0%
Aug 88: 4.1%
Jul 89: 3.2%
Jul 90: 4.6%

Best Hotels

Marriott

Downtown Hilton

Best Golf Courses

Orchard Ridge
Pine Valley CC

Hall's Guesthouse

NO WEATHER DATA AVAILABLE

Miscellaneous Comments

Radio Revenue Breakdown

Local 83.8%
National 12.9%
Network 3.2%

(Trade equals 15% of local - up 19% in 1990)

un.]ﬂe]'!r EE' M
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FRESNO

1990 ARB Rank: 69 1990 Revenue: $20,000,000 Manager's Market Ranking (current): 2.9
1990 MsA Rank: 80 Rev per Share Point: $239,521 Manager's Market Ranking (future) : 3.6
1990 ADI Rank: 62 Population per Station: 20,212 (25) Duncan's Radio Market Grade: II D
FM Base Value: $1,600,000 1990 Revenue Change: 8.1% Mathematical Market Grade: II C
Base Value % : 8.0% Station Turnover: 11.8%
REVENUE HISTORY AND PROJECTIONS

85 86 81 a8 89 20 21 82 23 94 9
Duncan Revenue Est: 14.3 16.2 16.4 18.0 18.5 20.0
Yearly Growth Rate (85-90): 6.9%
Projected Revenue Estimates: 21.2 22.7 24.2 25.7 27.3
Revenue per Capita: 24.70 27.50 27.29 29.32 29.37 31.34
Yearly Growth Rate (85-90): 4.9%
Projected Revenue per Caplta: 32.88 34,49 36.18 37.95 39.81
Resulting Revenue Estimate: 21.3 22.8 24.4 26.3 27.8
Revenue as % of Retall Sales: .0046 .0050 .0049 .0051 .0045 .0045
Mean % (85-90): .0045% - assligned
Resulting Revenue Estimate: 21.1 22.5 23.4 24.8 26.1

MEAN REVENUE ESTIMATE: 21.2 22.6 24,0 25.6 27.1

POPULATION AND DEMOGRAPHIC ESTIMATES

85 86 81 88 89 20 21 82 23 94 b5
Total Population (millions): .579 .589 . 601 .614 .630 .638 . 649 .662 .675 .693 .700
Retall Sales (billlons): 3.1 3.2 3.4 3.5 4.1 4.4 4.7 5.0 5.2 5.5 5.8
Below—the~Line Listening Shares: 1.5% Confidence Levels
Unlisted Station Listening: 15.0%
Total Lost Listening: 16.5% 1990 Revenue Estimates: Slightly below normal
Avallable Share Polnts: 83.5 1991-1995 Revenue Projections: Slightly below normal
Number of Viable Stations: 17
Mean share Polnts per Station: 4.9 COMMENTS
Median Share Polints per Station: 3.9
Rev. per Available Share Point: $239,521 Market reports to Miller, Kaplan . . . Several viable stations do not
Estimated Rev. for Mean Station: $1,176,470 participate so estimates were made . . . Managers predict a 6% to 7%

revenue increase in 1991 . .
Household Income: $35,174

Median Age: 31.4 years Ethnic Income Age Education
Median Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Heme Value: $62,200
Population Change (1989-1994): 9.9% White 63.5 <15 26.5 12-24 23.9 Non High School
Retall Sales Change (1989-1994): 35.3% Black 5.4 15-30 28.4 25~54 52.3 Grad: 36.3
Number of Class B or C FM's: 12 + 2 = 14 Hispanic 31.1 30-50 23.9 55+ 23.8
Revenue per AQH: $25,478 Other — 50-75 14.3 High School Grad:
Cable Penetration: 44% 75+ 6.9 28.5
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 20.0
COMMERCE AND INDUSTRY College 4+ years:
15.2
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Agribusiness
Wines
Transport Equipment
INC 500 Companies Employment Breakdowns
DMC Construction (252) By Industry (SIC): By Occupation:
Pepco Extruded Products (372)
1. Health Services 14,933 (10.1%) Manag/Prof. 45,327 (21.2%)
2. Eating and Drinking Places 11,653 {7.9%) Tech/Sales/Admin. 65,552 (30.6%)
3. Speclal Trade Contractors 7,496 (5.1%) Service 27,516 {12.9%)
4. Wholesale Trade-Durable Goods 6,936 (4.7%) Farm/Forest/Fish 20,615 { 9.6%)
5. Food and Kindred Products 6,851 (4.6%) Precision Prod. 24,706 (11.5%)
6. Business Services 6,432 (4.4%) Oper/Fabri/Labor 30,322 (14.2%)
7. Wholesale Trade~Nondurable Gds 5,387 (3.6%)
8. Miscellaneous Retail 5,215 (3.5%)
9. Food Stores 5,176 (3.5%)
10. Automotive Dealers 4,656 (3.1%)
Total Metro Employees: 147,823
Top 10 Total Employees: 74,735 (50.6%)
* [k & T INE
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FRESNO

Largest Local Banks Colleges and Universities Military Bases

Bank of Fresno (195 Mil) Cal State-Fresno (15,447)

California Valley (92 Mil) west Hills (1,965)

Fresno Bank of Commerce (113 Mil) Fresno Pacific (1,032)

Security Pacific (N/A)

Total Full-Time Students: 20,292

RADIO BUSINESS INFORMATION

Heavy Agency Largest Local Source of

Radlo Users Radio Accounts Regional Dollars Highest Billing Stations

Thielen Vons Food Stores Sacramento 1. KMJ $3,200,000

Jeffrey Scott Budweliser & Coors San Jose 2. KKDJ-F 2,300, 000

Purcell Appling Superstore San Francisco KNAX-F 2,300,000

McDonalds Los Angeles 4, KFSO-F 2,200,000

5. KBOS-F 1,900,000
6. KFYE-F 1,400,000
7. KJOY-F 1,300, 000
8, KJFX~F 1,200,000
9. KTHT-F 1,100,000
10. KGST 1,000,000

Major Dally Newspapers AM PM SUN Owner

Fresno Bee 148,491 181,065 McClatchy

Best Restaurants

Best Hotels

Unemployment

Jun 79: 6.8%
Dec 82: N/A
Sep 83: 10.8%
Sep 84: 9.5%

Aug 85: 10.6%
Aug 86: 9.6%

Aug 87: 8.1%
Aug 88: 9.6%
Jul 89: 9.6%
Jul 90: 9.3%

Best Golf Courses

Harland's (California Picadilly Inn
COMPETITIVE MEDIA nouvelle} Sheraton
Daily Planet (continental)
Major Over the Air Television El Toro
KAIL Fresno 53
KFSN Fresno 30 ABC Cap Cities/ABC WEATHER DATA
KJEO Fresno 47 CBS Retlaw
KMPH Visalia 26 Fox Pappas Elevation: 328
KMSG Sanger 59 Annual Precipitation: 9.7 in.
KMTF Fresno 18 PBS Annual Snowfall: 0
KSEE Fresno 24 NBC Meredith Average Windspeed: 6.3 (NW)
KFTV Hanford 21 Hallmark TOTAL
JAN JUL YEAR
Avg. Max. Temp: 54.8 98.2 76.3
Medla Revenue Estimates Avg. Min. Temp: 35.8 62.9 48.2
% of Average Temp: 45.3 80.6 62.3
Revenue % Retalil Sales
Miscellaneous Comments
Television $52,000, 000 39.1 .0118
Radio 20,000, 000 15.0 .0045
Newspaper 57, 500, 000 43.2 .0131 Manager's Comment
Outdoor 3,600,000 2.7 0008
$133,100,000 .0302
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1

986

1986 KMGX-F (Hanford) Sold to ABS (never completed) 4,200,000
1986  KFYE-F Fram Affiliated to E2 9,700,000
1986  KMAK, KBOS-F 5,700,000
1986 KCLQA/F (Hanford) From Sunrise to Liggett 2,800,000
1986  KMGX-F Sold to Olympic 2,888,000
1987 KMJ, KNAX-F From McClatchy to Henry 7, 500, 000
1987  KFYE~-F From EZ to Guild 6,000,000
1988  KEZL-F (Fowler) 2,200,000
1988  KFYE-F From EZ to Henry 5,100,000
1988  KNAX-F From Henry to First Slerra 4,000,000
1988  KFRE-F Sold to Group III 2,500,000
1988  KYOS, KMYT-F Sold to Hoyt 1,775,000
1989 KEAP sold to Americom (Quinn) 460,000
1989 KKAM, KBOS-F (Tulare) Sold to Dwight Case 7,100,000 (E)} (cancelled)
1990 KRZR-F (cancelled) 1,500,000
1990 KEZL-F (Fowler) 50% sold to Atsinger 650, 000
NOTE: Scme of these sales may not have been consummated.
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GRAND RAPIDS

1990 ARB Rank: 66 1990 Revenue: $24,400,000 Manager's Market Ranking (current): 3.3
1990 MSA Rank: 74 Rev per Share Point: $324,037 Manager's Market Ranking (future) : 4.0
1990 ADI Rank: 37 (w/Kalamazoo) Population per station: 28,657 (19} Duncan's Radio Market Grade: I A
FM Base Value: $4,700,000 1990 Revenue Change: 2.4% Mathematical Market Grade: II B+
Base Value % : 19.3% Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS

85 E19 81 a8 89 20 91 22 93 A4 2
Duncan Revenue Est: 17.5 19.4 22.2 23.6 23.8 24.4
Yearly Growth Rate (85-90): 7.0% (assigned rate of 6.1%)
Projected Revenue Estimates: 25.5 27.1 28.7 30.3 32.1
Revenue per Capita: 27.17 29.98 33.89 35.44 35,58 36.26
Yearly Growth Rate (85-90): 6.0%
Projected Revenue per Capita: 38.44 40.74 43.19 45,77 48.52
Resulting Revenue Estimate: 26.0 27.9 29.9 32.1 34.2
Revenue as % of Retall sales: .0043 .0046 .0050 .0050 .0044 .0042
Mean % (85-90): .0043% (89-90 only)
Resulting Revenue Estimate: 26.7 28.8 31.0 33.5 35.7

MEAN REVENUE ESTIMATE: 26.1 21.9 29.9 32.0 34.0

POPULATION AND DEMOGRAPHIC ESTIMATES

a2 86 81 a8 89 20 91 2 93 24 2
Total Population (millions): . 644 . 647 . 655 .666 .669 .673 .678 .685 .692 .701 .704
Retall sales (billions): 4.0 4.2 4.4 4.7 5.4 5.8 6.2 6.7 7.2 7.8 8.3
Below-the-Line Listening Shares: 9.1% Confidence Levels
Unlisted Station Listening: 10.6%
Total Lost Listening: 24.7% 1990 Revenue Estimates: Normal
Available Share Points: 75.3 1991-1995 Revenue Projections: Normal

Number of Viable Stations: 11.5

Mean Share pPoints per station: 6.5

Median share Points per Station: 6.8

Rev. per Available sShare Point: $324,037
Estimated Rev. for Mean Station: $2,121,738

COMMENTS

Market reports to Hungerford and all viable stations participate . .
Managers predict 3% to 5% revenue increase in 1991 . . .

Household Income: $34,367
Median Age: 31.1 years

Median Education: 12.6 years
Median Home Value: 541,100

Ethnic
Breakdowns (%)

Education
Levels

Income Age
Breakdowns (%) Breakdowns (%)

Population Change (1989-1994): 4.7% White 92.3 <15 23.5 12-24 24.8 Non High School
Retall sales Change (1988-1993): 43.0% Black 5.4 15-30 28.3 25-54 52.0 Grad: 29.6
Number of Class B or C FM's: 8 + 3 = 11 Hispanic 2.3 30-50 30.1 55+ 23.1

Revenue per AQH: $31,282 Other S 50-75 13.3 High school Grad:
Cable Penetration: 54% 75+ 4.8 37.1

The above information is provided through the courtesy of College 1-3 years:
Market statistics, a division of Bill Communications. 17.4

COMMERCE AND INDUSTRY College 4+ years:

Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies

Furniture Gerber Products (307) 0ld Kent Financial Meljer (57)

Office Furniture Steelcase (73)
Electronics Amway (86)

Automotive Gordon Food Service (258)

Transnational Motors (391)

INC 500 Companies Employment Breakdowns

Galney Transportation
Services (11)

Industry (SIC): By Occupation:

2]
<

Prime Technology (329) 1. Health Services 20,583 (7.5%) Manag/Prof. 56,281 (20.5%)
Teledial America (349) 2. Fabricated Metal Products 18,336 (6.7%) Tech/Sales/Admin. 80,734 (29.4%)
Endless Vacation Travel 3. Furniture and Fixtures 18,045 {(6.6%) Service 35, 206 (12.9%)
(496} 4. Eating and Drinking Places 17,343 (6.3%) Farm/Forest/Fish 4,672 ( 1.7%)
5. Wholesale Trade-Durable Gds 12,540 (4.6%) Precision Prod. 36,808 (13.4%)
6. Business Services 11,354 (4.1%) Oper/Fabri/Labor 60,737 (22.1%)
7. Machinery, except Electrical 8,939 (3.3%)
8. Wholesale Trade-Nondurable Gds 8,695 (3.2%)
9. Special Trade Contractors 8,528 (3.1%)
10. General Merchandise Stores 7,537 (2.7%)
Total Metro Employees: 275,002
Top 10 Total Employees: 131,900 (48.0%)
LARCHY' 5§ BAGIO MARKET FEITDE
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GRAND RAPIDS

lLargest Local Banks Colleges and Universities Military Bases Unemployment
First Michigan (106 Mil) Grand Valley (7,153) Jun 79: 5.9%
MetroBanc (399 Mil) calvin (3,972) Dec 82: 12.6%
0ld Kent (3.2 Bil) Aquinas (2,831) Sep 83: 10.1%
Sep 84: 9.5%
Aug 85: 8.9%
Aug 86: 6.9%
Total Full-Time Students: 21,209 Aug 87: 6.5%
Aug 88: 4.7%
RADIO BUSINESS INFORMATION Jul 89: 5.6%
Jul 90: 7.0%
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars Highest Billing Statlons
0&0 Rogers Dept. Detroit 1. weuz a/F  $4,000,000 6. WGRD-F  $2,000,000
Biggs—-Gilmore Meljers Dept. Kalamazoo 2. WLHT-F 3,800,000 7. WODJ-F 1,800,000
Chickering 0ld Kent Lansing 3. WLAV A/F 3,200,000 8. WKLQ-F 1,300,000
D&W Food Stores 4, WOOD-F 2,800,000 9. WIFM-F 1,200,000
5. WOOD 2,100,000 10. WYXX-F 800, 002
Major Dally Newspapers AM PM SUN Owner
Grand Rapids Press 141,700 185,027 Newhouse
Best Restaurants Best Hotels Best Golf Courses
Cygnus Amway Grand Plaza Blythefield
COMPETITIVE MEDIA 1913 Room (varlety) Hilton Cascade
Charley's Crab (seafood) Marriott
Major Over the Air Television Pietro's
WGVU Grand Raplds 35 PBS
WOTV Grand Rapids 8 NBC LIN
WXMI Grand Rapids 17 Fox
wzzM Grand Rapids 13 ABC Northstar WEATHER DATA
WWMT Kalamazoo 3 CBS Gillett Elevation: 784
WUHQ Battle Creek 41 ABC Annual Precipitation: 33.2 in.
Annual Snowfall: 77.6 in.
Average Windspeed: 10.0 W)
TOTAL
JAN JUL YEAR
Avg. Max. Temp: 30.3 83.3 Sy,
Media Revenue Estimates Avg. Min. Temp: 16.0 59.6 37.9
% of Average Temp: 23.2 71.5 47.8
Revenue % Retail sales
Television $43,300,000 34.9 .0075
Radio 24,400,000 19.7 .0042 Manager's Comments
Newspaper 52,200,000 42.1 .0090
Outdoor 4,100,000 3.3 0007 ngrand Raplds' diverse economy will keep the market growing.
$124, 000,000 .0214 Overall there ls rate integrity here.”
*See Miscellaneous Comments Radio Revenue Breakdown
NOTE: Use Newspaper and Outdoor estimates with caution. Local 75.1%
National 23.5%
Network 1.4%

(Trade equals 7% of local - up 10% in 1990)

Major Radlo Station Sales Since 1986

1986 WOCD A/F From Grace to Surrey (cancelled) $19, 250,000 Miscellaneous Comments:

1987 WOOD A/F sold to Guild (cancelled) 18,250,000 *aDI split with Kalamazoo, Battle Creek

1987 WOOD A/F Resold to United Artists 18, 550,000 and Muskegon. TV revenue is estimate
of Grand Rapid's share. Total TV rev.

1988 WPLB A/F (Greenville) sold to Goodrich 2,800,000 for ADI is estimated at $63,003,000

NOTE: Scme of these sales may not have been consummated.

DUHIART S ERLTO MARKET GUINE
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GREENSBORO-WINSTON SALEM

1990 ARB Rank: 50 1990 Revenue: $23,300,000 Manager's Market Ranking (current): 2.9
1990 MSA Rank: 56 Rev per Share Point: $280,048 Manager's Market Ranking (future) : 3.6
1990 ADI Rank: 49 Population per statlon: 29,162 (27) Duncan's Radio Market Grade: IIC
FM Base Value: $4,600,000 1990 Revenue Change: 5.9% Mathematical Market Grade: II B-
Base Value % : 19.7% Statlon Turnover: 16.7%
REVENUE HISTORY AND PROJECTIONS
82 g6 87 88 89 20 21 2 23 94 2
Duncan Revenue Est: 18.0 19.4 19.2 21.6 22.0 23.3
Yearly Growth Rate (85-90): 5.4%
Projected Revenue Estimates: 24.6 26.2 27.6 29.1 30.7
Revenue per Capita: 19.69 21.04 20.71 23.15 23.40 24.73
Yearly Growth Rate (85-90): 4.8%
Projected Revenue per Caplta: 25.92  27.16 28.46 29.83 31.27
Resulting Revenue Estlmate: 24.6 26.1 27.6 29.3 30.8
Revenue as % of Retall sales: .0032 .0033 .0031 .0032 .0031 .0031
Mean % (85-90): .00317%
Resulting Revenue Estimate: 25.4 26.6 27.6 28.9 30.7
MEAN REVENUE ESTIMATE: 24.9 26.3 27.6 29.1 30,1
POPULATION AND DEMOGRAPHIC ESTIMATES
g6 87 88 89 20 a 2 23 94 2
Total Population (millions): .914 .922 .927 .933 .938 .942 .950 .960 .970 .981 .986
Retall Sales (billions): 5.5 5.8 6.2 6.7 7.0 7.5 8.0 8.4 8.7 9.1 9.7
Below-the-Line Listening Shares: 5.2% Confldence Levels
Unlisted Station Listening: 11.6%
Total Lost Listenling: 16.8% 1990 Revenue Estimates: Normal
Avallable share Polnts: 83.2 1991-1995 Revenue Projections: Normal
Number of Viable Stations: 12
Mean Share Points per Station: 6.9 COMMENTS
Median Share Polnts per Statlon: 5.6 Market reports to Miller, Kaplan . . . Several low-revenue statlons
Rev. per Avallable Share Point: $280,048 do not cooperate so estimates were made . . . Managers predict 5% to
Estimated Rev. for Mean Station: $1,941,666 7% revenue lncrease in 1991 . .
Household Income: $26,025
Median Age: 33.6 years Ethnic Income Age Education
Median Education: 12.3 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $40,400

Population Change (1989-1994): 4.6% White 80.1 <15 27.5 12-24 22.1 Non High School
Retail Sales Change (1989-1994): 30.4% Black 19.2 15-30 31.1 25-54 54.1 Grad: 42.7
Number of Class B or C FM's: 10 + 2 = 12 Hispanic 0.7 30-50 25.7 55+ 23.7

Revenue per AQH: $19,193 Other —_— 50-75 11.7 High School Grad:
Cable Penetration: 52% 75+ 4.0 28.3

COMMERCE AND INDUSTRY

The above information 1s provided through the courtesy of
Market Statistlcs, a division of Bill Communications.

College 1-3 years:
13.9

College 4+ years:

Important Business and Industries Fortune 500 Companies Forbes 500 Companles Forbes Largest Private Companies

Textlles Gullford Mills (457) First Wachovia Burlington Industries (53)
Furniture Jefferson-Pilot Cone Mills (243)

Tobacco Halstead Industries (357)
Insurance

Electrical Equipment

INC 500 Companies Employment Breakdowns

Trallco Leasing (356) By Industry (SIC): By Occupation:
1. Textile Mill Products 26,442 (6.9%) Manag/Prof. 82,274 (19.8%)
2. Furniture and Fixtures 26,390 (6.8%) Tech/Sales/Admin. 113,742 (27.4%)
3. Health Services 25,044 (6.5%) Service 43,702 (10.6%)
4. Eating and Drinking Places 23,255 (6.0%) Farm/Forest/Fish 6,946 ( 1.7%)
5. Buslness Services 20,848 (5.4%) Precision Prod. 56,118 (13.5%)
6. Wholesale Trade-Durable Goods 17,804 (4.6%) Oper/Fabri/Labor 112,118 (27.0%)
7. Special Trade Contractors 15,258 (4.0%)
8. Tobacco Manufacturers 11,084 (2.9%)
9. Electric & Electronic Equip 10,057 (2.6%)
10. Miscellaneous Retail 9,792 (2.5%)
Total Metro Employees: 385,392
Top 10 Total Employees: 185,974 (48.3%)
Inn’ T T GUIDE
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GREENSBORC — WINSTON SALEM

Largest Local Banks Colleges and Universities Mllitary Bases Unemployment
First Citizens (995 Mil) UNC-Greensboro (10,293) Jun 79: 4.5%
Triad Bank (103 Mil) NC Ag. & Tech (5,426) Dec 82: 7.7%
Wachovia (13.5 Bil) Wake Forest (4,961} Sep 83: 6.9%
NCNB (N/A) Winston-Salem State (2,443) Sep 84: 5.2%
Aug 85: 4,9%
Aug 86: 4.4%
Total Full-Time Students: 29,064 Aug 87: 3.7%
Rug 88: 2.6%
RADIO BUSINESS INFORMATION Jul 89: 3.4%
Highest B8illing sStations Jul 90: 4.4%
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars 1. WIQR-F $4, 900,000
2. WMAG-F 3,400,000
Long Haymes Budwelser Charlotte 3. WKRR-F 3,000,000
specialized Media McDonalds Raleigh 4, WsJs 1,900,000
Carolina Waterbeds Richmond 5. WWBB-F 1,700,000
Belk 6. WMOX-F 1, 500,000
Ed Kelly's 7. WIMH-F 1,300,000
Hardees 8. WKZL-F 1,100,000
WOMG-F 1,100,000
10. WKSI-F 1,000,000
11. WMFR 900,000
Major Daily Newspapers AM PM SUN Owner
Greensboro-News & Record 116,613 131,398 Landmark
Winston-Salem Journal 95,110 106,635 Media General
Best Restaurants Best Hotels Best Golf Courses
Ryan's stouffers Winston Bermuda Run
COMPETITIVE MEDIA Mlchaels Plaza Tanglewood
La Chaudiere (French} Hyatt Cardinal
Major Over the Air Television Southern Lights Sheraton—-Greensboro Oak Hollow
WEMY Greensboro 2 CBS Gannett
WGGT Greensboro 48
WGHP High Point 8 ABC
WNRW Winston-Salem 45 Fox Act III WEATHER DATA
WUNL Winston—-Salem 26 PBS
WXII Winston-Salem 12 NBC Pulitzer NO WEATHER DATA AVAILABLE:
See Raleigh for an approximation
Media Revenue Estimates
% of
Revenue % Retail Sales
Miscellaneous Comments
Television $57,400,000 36.4 .0077
Radio 23,300,000 14.8 .0031
Newspaper 71,400, 000 45.3 .0095 Radlo Revenue Breakdown
Outdoor 5.400.000 3.4 0007
$157, 500, 000 .0210 Local 81.7%
National 15.5%
Network 2.8%
(Trade equals 7% of local — up 16% in 1990)
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

1986

1987
1987
1987
1987

1989
1989

NCTE:

WMOX A/F

WPET, WKSI-F
WWMY—-F (Eden)
WSJS, WIQR-F
WTOB

WMQX AF
WWMY—~F (Eden)

Scme of these

Sold to Monte lLang $6,000, 000
Sold to Bahakel 5, 600, 000
S0ld by Colonial 2,500,000
From Summit to New Market NA

Sold by Salem 450,000
Sold to Ralph Guild 7,000, 000
sold by Speed-O-Print 3, 500, 000

sales may not have been consummated.

o

aalhT
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GREENVILLE-SPARTANBURG, SC

1990 ARB Rank: 58 1990 Revenue: $21, 300,000 Manager's Market Ranking (current): 3.7
1990 MsA Rank: 81 Rev per Share Point: $263,288 Manager's Market Ranking (future) : 4.0
1990 ADI Rank: 35 (w/Asheville) Population per Station: 33,863 (19) Duncan's Radio Market Grade: II A
FM Base Value: $5,000,000 1990 Revenue Change: 3.1% Mathematical Market Grade: II B
Base Value % : 23.5% Station Turnover: 16.7%
REVENUE HISTORY AND PROJECTIONS

85 g6 81 &8 89 20 21 2 23 94 22
Duncan Revenue Est: 15.5 16.6 17.5 19.2 20.6 21.3
Yearly Growth Rate (85-90): 6.5%
Projected Revenue Estimates: 22.4 23.8 25.2 26.7 28.5
Revenue per Capita: 25.45 26.90 28.27 30.72 32.75 33.64
Yearly Growth Rate (85-90): 5.8%
Projected Revenue per Capita: 35.59 37.65 39.84 42.15 44.59
Resulting Revenue Estimate: 22.7 24.2 25.8 27.7 29.5
Revenue as % of Retall Sales: .0046 .0045 .0045 .0047 .0047 . 0045
Mean % (85-90): .00458%
Resulting Revenue Estimate: 22.9 24.7 26.1 27.0 28.9

MEAN REVENUE ESTIMATE: 22.7 24.2 25.6 27,1 29.0
POPULATION AND DEMOGRAPHIC ESTIMATES
86 87 &8 89 20 21 2 23 94 22
Total Population (millions): .609 .617 .619 .625 .629 .633 .638 .643 .649 .657 .661
Retall Sales (billions): 3.4 3.7 3.9 4.1 4.4 4.7 5.0 5.4 5.7 5.9 6.3
Below-the-Line Listening Shares: 5.7% Confidence levels
Unlisted station Listening: 13.4%
Total Lost Listening: 19.1% 1990 Revenue Estimates: Normal
Available Share Points: 80.9 1991-1995 Revenue Projections: Normal
Number of viable Stations: 12
Mean Share Points per Station: 6.7 COMMENTS
Median Share Points per Station: 5.8
Rev. per Available Share Point: $263,288 Market reports to Miller, Kaplan . . . Several lower-revenue stations do
Estimated Rev. for Mean Station: $1,774,999 not participate so estimates were made . . . Managers predict 4% to 5%
revenue increase in 1991 . . .

Household Income: $26,955
Median Age: 32.7 years Ethnic Income Age Education
Median Education: 12.1 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $35,400
Population Change (1988-1993): 4.4% White 82.2 <15 32.2 12-24 22.9 Non High School
Retail Sales Change (1988-1993): 33.8% Black 17.0 15-30 32.8 25-54 53.1 Grad: 47.0
Number of Class B or C FM's: 9 Hispanic 0.8 30-50 24.6 55+ 23.8
Revenue per AQH: $21, 300 Other _— 50-75 7.7 High School Grad:
Cable Penetration: 46% 75+ 2.7 5

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

College 1-3 years:
13.2

COMMERCE AND INDUSTRY College 4+ years:

14.1

Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies

Textiles Milliken & Co. (38)
Chemicals JPS Textile Group (198)
Clothing

Timber

Electronics

INC 500 Companies

AN R RAOT
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Employment Breakdowns

Industry (SIC):

ee)
<

Heavy Construction Contractors
Textile Mill Products

Speclal Trade Contractors
Eating and Drinking Places
Health Services

Business Services

Apparel & Other Textile Prdcts
Machinery, except Electrical
Wholesale Trade-Durable Goods
General Bullding Contractors

QORI UD WN

Total Metro Employees:
Top 10 Total Employees:

35,067
27,072
14,201
13,921
13,867
13,665
12,375
11,689
10,307

7,822

283,912
159,986

120

(12.4%)
(9.5%)
(5.0%)
(4.9%)
(4.9%)
(4.8%)
(4.4%)
(4.1%)
(3.6%)
(2.8%)

(56.4%)

By Occupation:

Manag/Prof.
Tech/Sales/Admin.
Service
Farm/Forest/Fish
Precision Pred.
Oper/Fabri/Labor

51,907
68,326
26,653

2,737
38,451
74,792

(19.7%)
(26.0%)
(10.2%)
( 1.0%)
(14.6%)
(28.5%)
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GREENVILLE — SPARTANBURG

Largest Local Banks Colleges and Universities Military Bases Unemployment

Branch Banking (321 Mil) Furman (2,696) Jun 79: 5.8%
Citizens & Southern (3.7 Bil) University of SC-Spartanburg (2,606) Dec 82: 10.5%
First Union National (1.3 Bil) Bob Jones University (4,079) Sep 83: 8.0%
NCNB (N/A) Greenville Tech (6,007) Sep 84: 5.6%

Aug 85: 5.2%
Aug 86: 4.8%

Total Full-Time Students: 26,775 Aug 87: 4.0%
Aug 88: 3.4%
RADIO BUSINESS INFORMATION Jul 89: 3.8%
Jul 90: 4.4%
Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars Highest Billing Stations
Henderson Coca Cola Charlotte 1. WESC A/F $4,600,000
Leslie McDonalds Columbia 2. WMYI-F 4,000,000
Phoenix Delta 3. WSSL-F 3,000,000
Bi Lo 4., WFBC-F 2,700,000
5. WANS-F 2,400,000
6. WCKN-F 1,300,000
WSPA-F 1,300,000
8. WIWZ-F 900, 000
Major Daily Newspapers AM PM SUN Owner
Greenville News 88,088 Multimedia
Greenville Piedmont 25,726 Multimedia
Greenville News-Piedmont 134,497 Multimedia
Spartanburg Herald-Journal 60, 082 63,138
Best Restaurants Best Hotels Best Golf Courses
Fish Market (seafood) Hyatt Greenville CC
COMPETITIVE MEDIA Le Barron Hilton Links O'Tryon
Seven Oaks (general) Kenmure
Major Over the Air Television Boston Beanery
WGGS Greenville 16
WHNS Ahseville 21
WLOS Asheville 13 ABC Anchor WEATHER DATA
WNTV Greenville 29 PBS
WSPA Spartanburg 7 CBS Spartan NO WEATHER DATA AVAILABLE
WYFF Greenville 4 NBC Pulitzer
WUNF Spartanburg 49 PBS

Media Revenue Estlmates

% of
Revenue % Retail Sales
Miscellaneous Comments

Television $55,200, 000 39.9 .0111
Radio 21,300,000 15.4 .0045 * split ADI with Asheville. TV revenue is estimate of
Newspaper 57,400,000 41.5 .0122 Greenville's share. Total TV revenue for ADI is estlmated
Outdoor 4,300,000 3.1 0009 at $69,000,000.

$138,200,000 .0287

* See Miscellaneous Comments

NOTE: Use Newspaper and Outdoor estimates with caution. Manager's Comment

Major Radio Station Sales Since 1986

1987  WHYZ $ 730,000
1987 WESC A/F Sold to Flair (cancelled) 15,000, 000
1988 WANS A/F (Anderson) Sold to Degree 7,150,000
1988 WELP, WLWZ-F (Easley) Sold to Voyager 2,600,000
1989  WSSL AF From Sterling to Capstar 14,000,000 (E)
1989  WAIM,WCKN-F sold to ABS 6,000, 000
1990 WKDY (Spartanburg) Sold to Voyager 95,000

NOTE: Scme of these sales may not have been consummated.

LIMECARY & DALTS MAHEET GUIDE
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1990 ARB Rank: 74
1990 MSA Rank: 87
1990 ADI Rank: 45 (w/YorksLancaster)

HARRISBURG

1990 Revenue: $14,600,000
Rev per Share Point: $228,125

FM Base Value: $3,500,000
Base Value % : 24%

REVENUE HISTORY AND PROJECTIONS

Population per Station: 31,075 (16)
1990 Revenue Change: 1.4%
Station Turnover: 20%

Manager's Market Ranking (current):
Manager's Market Ranking (future) :

Duncan's Radlo Market Grade:
Mathematical Market Grade:

III A-

III B+

85 e 87 a8 89 20 21 92 93 94 b5
Duncan Revenue Est: 9.1 10.6 11.9 12.9 14.4 14.6
Yearly Growth Rate (85-90): 10.0% (assigned rate of 6.4%)
Projected Revenue Estimates: 15.3 16.2 17.2 18.2 19.3
Revenue per Capita: 15.72 18.24 20.34 22.05 24.24 24.46
Yearly Growth Rate (85-90):  9.4% (assigned rate of 5.8%)
Projected Revenue per Capita: 25.88 27.38 28.97 30,65 32.43
Resulting Revenue Estimate: 15.5 16.5 17.6 18.7 19.9
Revenue as % of Retall Sales: .0024 .0025 .0027 .0029 .0029 .0027
Mean % (85-90): .00268%
Resulting Revenue Estimate: 15.3 16.1 17.1 18.2 19.3

MEAN REVENUE ESTIMATE: 15.4 16.3 17.3 18.4 19,5
POPULATION AND DEMOGRAPHIC ESTIMATES
86 87 a8 89 20 21 922 93 94 b5
Total Population (millions): .579 . 581 .585 .589 .594 .597 . 600 .603 .607 .611 .614
Retall sales (billions): 3.8 4.2 4.5 4.8 5.0 5.4 5.7 6.0 6.4 6.8 7.2
Below-the-Line Listening Shares: 22.4% Confidence Levels
Unlisted Station Listening: 13.6%
Total Lost Listening: 36.0% 1990 Revenue Estimates: Below normal

Avallable share Points: 64.0 1991-1995 Revenue Projections: Below normal
Number of Viable Stations: 10
Mean Share Points per Station: 6.4 COMMENTS
Median Share Points per Station: 6.5
Rev. per Available Share Point: $228,125 Market reports to Hungerford . . . This is again the worst market I
Estimated Rev. for Mean Station: $1,460,000 have for cooperation from station . . . So use figures with caution
Household Income: $34,026
Medlan Age: 34.4 years Ethnic Income Age Education
Medlan Education: 12.5 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Medlan Home Vvalue: $42,500
Population Change (1989-1994): 2.9% White 92.7 <15 22.6 12-24 21.4 Non High school
Retall Sales Change (1989-1994): 35.6% Black 6.0 15-30 30.7 25~54 51.7 Grad: 31.7
Number of Class B or C FM's: ¢ Hispanic 1.1 30-50 28.5 55+ 27.1
Revenue per AQH: $19,441 Other 0.2 50-75 14.1 High School Grad:
Cable Penetration: 63% 75+ 4.1 5

COMMERCE AND INDUSTRY

Important Business and Industries

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

Fortune 500 Companies

Government AMP (161} Dauphil Deposits
Meat and Dairy Hershey Foods (167) Rite Ald
Steel Harsco (282)
Chocolate Products
Truck Trailers
INC 500 Companies Employment Breakdowns
By Industry (SIC):
1. Health Services 16,972 (8.4%)
2. Eating and Drinking Places 12,790 (6.3%)
3. Business Services 9,695 (4.8%)
4. Trucking and Warehousing 9,195 (4.5%)
5. Food and Kindred Products 8,945 (4.4%)
6. Insurance Carriers 8,573 (4.2%)
7. Food Stores 7,737 (3.8%)
8. Wholesale Trade-Durable Goods 7,579 (3.7%)
9. Miscellaneous Retail 6,684 (3.3%)
10. General Merchandise Stores 6,340 (3.1%)
Total Metro Employees: 202,697
Top 10 Total Employees: 94,510 (46.6%)
Llmsay 5 Ra00
Copyright 1991 122

Forbes 500 Companies

College 1-3 years:
11.0

College 4+ years:
14.4

Forbes Largest Private Companlies

Super Rite Foods (213)

By Occupation:

Manag/Prof.
Tech/Sales/Admin,
Service
Farm/Forest/Fish
Precision Prod.
Oper/Fabri/Labor

54,086
81,818
30,213

4,920
30,706
55,858

(21.0%)
(31.8%)
(11.7%)
( 1.9%)
(11.9%)
(21.7%)
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HARRISBURG
Largest Local Banks Colleges and Universities Military Bases Unemployment
Commonwealth National (1.4 Bil) Penn State-Capitol (2,595) Carlisle Barracks (1,171) Jun 79: 5.6%
Dauphin Deposit (2.4 Bil) Depot-New Cumberland (3,964) Dec 82: 7.1%
Sep 83: 6.1%
Sep 84: 5.5%
Aug 85: 6.0%
Aug 86: 4.1%
Total Full-Time Students: 15,293 Aug 87: 3.2%
Aug 88: 3.3%
RADIO BUSINESS INFORMATION Jul 89: 3.9%
Jul 90: 4.1%
Heavy Agency Largest Local Source of
Radlo Users Radio Accounts Reglonal Dollars Highest Billing Statlons
Philadelphia 1. WNNK A/F $5,700, 000
Pittsburgh 2. WRKZ-F 3,600,000 *
Baltimore 3. WIPA-F 1,500,000
Washington WWKL-F 1,500,000
5. WHP 1,400,000
* Much of WRKZ's revenue comes
from York and Lancaster
Major Dally Newspapers AM pPM SUN Owner
Harrisburg News 50,331 NewHouse
Harrisburg Patriot 57,094 NewHouse
Harrisburg Patriot-News 172,429 NewHouse
Best Restaurants Best Hotels Best Golf Courses
Casa Rillo (Italian) Marriott Hershey
COMPETITIVE MEDIA Maverick (seafood/steak) Sheraton
Vissagio's
Major Over the Alir Television
WHP Harrisburg 21 CBS Commonwealth
WHTM Harrisburg 27 ABC Smith
WITF Harrisburg 33 PBS
WGAL Lancaster 8 NBC Pulitzer WEATHER DATA
WLYH Lancaster 15 CBS Gateway
WPMT York 43 Fox Westport York Elevation: 338

Media Revenue Estimates

% of
Revenue % Retail Sales
Television $30,000, 000 34.4 .0056
Radio 14,600,000 16.8 .0027
Newspaper 38, 500,000 44.2 .0071
Outdoor 4,000,000 4.6 0007
$87,100, 000 .0161
* See Miscellaneous Comments
NOTE: Use Newspaper and Outdoor estimates with cautlon.

Major Radio Statlon Sales Since 1986

1988  WHKS-F Sold to Barnstable $4,000, 000
1988 WRKZ-F Sold by Eastern NA

1989 WHYL AF (Carlisle) 1,700,000
1989 WHGB From Scott to Keymarket 250, 000
1989 WCMB,WIMX-F Sold by McKenna 4,900, 000
NOTE: Some of these sales may not have been consummated.
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Annual Precipitation: 38.0 in.
Annual Snowfall: 35.4 in
Average Windspeed: 7.7 (WNW)

TOTAL

JAN JUL YEAR

Avg. Max. Temp: 37.7 86.8 63.3
Avg. Min. Temp: 22.5 65.4 43.4
Average Temp: 30.1 76.1 53.4

Miscellaneous Comments
* Split ADI with Lancaster and York. TV revenue flgure is

estimate of Harrisburg's share. Total TV revenue for ADI is
estimated at $55,000,000.

Manager's Comment

Ap1o A S MARKET
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HARTFORD

1990 ARB Rank: 40 1990 Revenue: $39,800,000 Manager's Market Ranking (current): 3.2
1990 MsSA Rank: 44 Rev per Share Point: $578,488 Manager's Market Ranking (future) : 3.9
1990 ADI Rank: 23 (w/New Haven) Population per Station: 70,171 (14) Duncan's Radio Market Grade: I C
FM Base Value: $6,000,000 1990 Revenue Change: =7.3% Mathematical Market Grade: I b-
Base Value % : 15.1% Station Turnover: 9.1%
REVENUE HISTORY AND PROJECTIONS

82 -1 87 a8 89 20 21 2 23 94 2
Duncan Revenue Est: 31.2 33.5 37.4 40.9 43.0 39.8
Yearly Growth Rate (85-90): 5.1%
Projected Revenue Estimates: 40.6 42.7 44.8 47.1 49.5
Revenue per Capita: 28.88 30.45 33.69 36.52 38.05 35.22
Yearly Growth Rate (85-90): 4.3%
Projected Revenue per Capita: 36.73 38.31 39.96 41.68  43.47
Resulting Revenue Estimate: 41.8 43.7 46.0 48.3 50.9
Revenue as % of Retall Sales: .0041 .0039 .0043 .0044 .0044 .0038
Mean % (85-90): .0038% (assigned)
Resulting Revenue Estimate: 41.8 44.8 47.5 50.5 54.0

MEAN REVENUE ESTIMATE: 41.4 43,7 46,1 48,6 51.5

POPULATION AND DEMOGRAPHIC ESTIMATES

82 86 87 88 89 20 21 2 23 24 2
Total Population (millions): 1.08 1.10 1.11 1.12 1.13 1.13 1.14 1.14 1.15 1.16 1.17
Retall Sales (billions): 7.5 8.5 8.7 9.3 9.8 10.4 11.0 11.8 12.5 13.3 14.2
Below-the-Line Listening Shares: 14.9% Confidence Levels
Unlisted Station Listening: 16.3%

Total Lost Listening: 31.2% 1990 Revenue Estimates: Normal
Available Share Points: 68.8 1991-1995 Revenue Projections: Normal
Number of Viable Stations: 11
Mean Share Points per Station: 6.2 COMMENTS - Market reports to Hungerford and all viable stations
Median Share Points per Station: 6.3 cooperate except WCCC , , . Estlmates were made for non-reporting
Rev. per Available Share Point: $578, 488 stations . . . Market now reports to Hungerford . . . 1990 was the
Estimated Rev. for Mean Station: $3,618,179 first year this market reported revenue . . . Managers predict -4%
to 0% revenue growth in 1991 . . .

Household Income: $42,925
Median Age: 34.4 years Ethnic Income Age Education
Median Education: 12.7 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $64,300
Population Change (1989-1994): 3.5% White 88.9 <15 17.6 12-24 22.0 Non High School
Retall Sales Change (1989-1994): 35.2% Black 6.9 15-30 22.9 25-54 51.7 Grad: 29.4
Number of Class B or C FM's: 8 + 1 =9 Hispanic 4.2 30-50 27.8 55+ 26.4
Revenue per AQH: $27,204 Other S 50-75 21.5 High School Grad:
Cable Penetration: 77% 75+ 10.2 35.0

The above information is provided through the courtesy of

Market Statistics, a division of Bill Communications.

COMMERCE AND INDUSTRY

Important Business and Industries Fortune 500 Companies

Insurance United Technologies (1
Airplane Components Emhart (155)

Research Stanley Works (215)
Firearms

Food Products
Ball and Roller Bearings
Wire Springs

INC 500 Companies Employment Breakdowns

By Industry (SIC):

Insurance Carriers

Health Services
Transportation Equipment
Buslness Services

Eating and Drinking Places
Machinery, Except Electrical
Wholesale Trade-Durable Goods
Fabricated Metal Products
Food Stores

Special Trade Contractors

COWO bW
© 4 s s e a4 e aaw

—

Total Metro Employees:
Top 10 Total Employees:

DLTAY' 5§ Ea0~0 MABKET GUIDE
Copyright 1991

Forbes 500 Companies

6) Aetna Life and Casulty
Ames Department Stores
Northeast Savings FA
Shawmut National
Society for Savings

Travlers
By Occupation:

54,443 (10.6%) Manag/Prof.
44,526 (8.7%) Tech/Sales/Admin.
39,855 (7.8%) Service

26,765 (5.2%) Farm/Forest/Fish
26,431 (5.1%) Preclsion Prod.
21,107 (4.1%) Oper/Fabri/Labor
19,248 (3.7%)

18,197 (3.5%)

15,952 (3.1%)

15,241 (3.0%)

513,957
281,765 (54.8%)
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College 1-3 years:

College 4+ years:
20.2

Forbes largest Private Companies

Chase Enterprises (314)

138,339 (25.9%)
175,331 (32.7%)
61,236 (11.5%)

4,551 ( .8%)
64,554 (12.1%)
90,744 (17.0%)
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Largest Local Banks

Connecticut Bank (30.0 Bil)
Connecticut National (11.2 Bil)
United (2.1 Bil)

Colleges and Universities

HARTFORD

Mili

University of Connecticut (22,976)
University of Hartford (7,611}
Trinity College (2,108)

Central Connecticut State (13,333)

Total Full-Time Students: 38,670

RADIO BUSINESS INFORMATION

tary Bases

Highest Billing Statlions

Unemployment

Jun 79: 4.9%
Dec 82: 6.1%
Sep 83: 4.6%
Sep 84: 4.0%
Aug 85: 4.7%
Aug 86: 3.4%
Aug 87: 3.1%
Aug 88: 2.8%
Jul 89: 2.9%
Jul 90: 4.5%

TOTAL
YEAR

59.6
38.6
49.1

Best Golf Courses

Cromwell TPC

Wethersfield CC

Hartford CC

TV revenue ls estimate of
Total TV revenue for ADI 1s estimated at

HEET GUILT

AR T GADTO MAHK

Heavy Agency Largest Local Source of 1. WTIC $8,800, 000
Radlo Users Radio Accounts Regional Dollars 2. WTIC-F 7,400,000
3. WDRC A/F 5,400, 000
Mintz & Hoke McDonalds Boston 4. WIOF-F 3,500, 000
Kursman SNE Telephone New Haven WHCN-F 3,500,000
Hartford Courant 6. WKSS-F 2,700,000
Conn. Lottery 7. WWYZ-F 2,500,000
8. WRCH-F 2,000,000
9, WCCC-F 1,400,000
10. wWpPOP 1,100,000
Major Dally Newspapers AM PM SUN Owner
Hartford Courant 230,358 316,792 Times-Mirror
Best Restaurants Best Hotels
Carbones (Italian) Summit
COMPETITIVE MEDIA Apricots (continental) Farington Marriott
Hartford Sheraton
Major Over the Air Television
WEDH Hartford 24 PBS
WFSB Hart ford 3 CBS Post-Newsweek
WHCT Hartford 18 Astroline
WTIC Hartford 61 Fox Chase WEATHER DATA
WVIT New Britian 30 NBC Viacom
WINH New Haven 8 ABC Cook Inlet Elevation: 169
WIXX Waterbury 20 Annual Precipitation: 43.0 in.
WIWS New London 26 Annual Snowfall: 53.1 in.
BAverage Windspeed: 9.0 (S)
JAN JUL
Avg. Max. Temp: 33.4 84.1
Medla Revenue Estimates Avg. Min. Temp: 16.1 61.2
% of Average Temp: 24.8 72.7
Revenue % Retall sales
Miscellaneous Comments
Television $102,400, 000 39.4 .0098
Radlo 39,800,000 15.3 .0038 * Split TV ADI with New Haven.
Newspaper 110,000,000 42.3 .0106 Hartford's share.
Outdoor 8,000,000 3.1 0008 $141,000,000.
$260,200,000 .0250
* See Miscellaneous Comments
NOTE: Use Newspaper and Outdoor estimates with caution. Manager's Comment
Major Radlo Station Sales Since 1986
1986  WLVH-F Sold to Sage $4, 500, 000
1989 WLVH-F From Sage to First City 7,600,000
(cancelled)
1990 WLVH-F From Sage to Pearlman 6,400,000
NOTE: Some of these sales may not have been consummated.
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1990 ARB Rank: 56

1990 MsA Rank: 63

1990 ADI Rank: None

FM Base Value: $2,000,000
Base Value % : 9.5%

REVENUE HISTORY AND PROJECTIONS
85

Duncan Revenue Est: 15.0
Yearly Growth Rate (85-90): 6.9%
Projected Revenue Estimates:
Revenue per Capita: 18.11
Yearly Growth Rate (85-90): 6.1%

Projected Revenue per Capita:

Resulting Revenue Estimate:

Revenue as % of Retall Sales:
Mean % (85-90): .0027%
Resulting Revenue Estimate:

.0027

POPULATION AND DEMOGRAPHIC ESTIMATES

Total Population (millions): .828
Retail sales (billions): 5.6

Below-the-Line Listening Shares: 0.0

Unlisted Station Listening: 5.6%
Total Lost Listening: 5.6%

Avallable Share Points: 94.4

Number of viable Stations: 14

Mean Share Polnts per Station: 6.7

Median Share Points per Station: 5.1

Rev. per Avallable Share Point: $222,457

Estimated Rev. for Mean Station: $1, 500,000

Household Income: $42,864

Median Age: 30.8 years

Median Education: 12.7 years

Median Home Value: $130,400

Population Change (1989-1994): 4.8%
Retail sales Change (1989-1994): 43.1%
Number of Class B or C FM's: 11

Revenue per AQH: $18,181

Cable Penetration: 79%

COMMERCE AND INDUSTRY

Important Business and Industries

Tourism
Military
Agribusiness
Food Processing

INC 500 Companies

Lion Coffee (447) By Industry (SIC): By Occupation:
1. Eating and Drinking Places 30,652 (11.6%) Manag/Prof.
2. Hotels and Other Lodging Places 20,412 (7.7%) Tech/sSales/Admin.
3. Health Services 19,969 (7.6%) Service
4. Business Services 14,493 (5.5%) Farm/Forest/Fish
5. Real Estate 9,647 (3.6%) Precision Prod.
6. Miscellaneous Retail 9,499 (3.6%) Oper/Fabri/Labor
7. Wholesale Trade-Durable Goods 8,991 (3.4%)
8. Special Trade Contractors 8,605 (3.3%)
9. Food Stores 7,695 (2.9%)
10. Wholesale Trade-Nondurable Gds 6,923 (2.6%)
Total Metro Employees: 264,404
Top 10 Total Employees: 136,886 (51.8%)

1P i 2 o

Copyright 1991

HONOLULU

1990 Revenue: $21,000, 000
Rev per Share Point:
Population per station:
1990 Revenue Change: 5.5%
Station Turnover:

14.3%

§:13 & 88
15.8 16.9 18.7

19.03 20.21 22.16
.0027 .0027 .0028
MEAN

§:13 & 88

.830 -836 .844
5.8 6.2 6.7

$222,457
26,823 (26)

Manager's Market Ranking (current): 2.6
Manager's Market Ranking (future) : 3.0

Duncan's Radio Market Grade: II D
Mathematical Market Grade: II C+
89 20 3 2 23 24 2
19.9 21.0
22.2 23.7 25.1 26.5 28.0
23.30 24.41
25.89 27.45 29.10 30.87 32.73
22.4 24.0 25.8 27.6 29.5
.0027 .0027
23.0 24.6 26.5 28.1 29.7
REVENUE ESTIMATE: 22.5 24.1 25.8 27.4 29.1
89 20 3 2 23 24 2
.854 .860 .867 .875 .886 .895 .900
7.3 7.9 8.5 9.1 9.8 10.4 11.0

Confidence Levels

1990

1991-1995 Revenue Projections:

Revenue Estimates: Below Normal

COMMENTS

Market does not report revenue

increase in 1991 . .

Ethnic

Breakdowns (%)
White 34.2
Black 2.1
Hispanic 6.2
Other 57.5

Income Age
Breakdowns (%) Breakdowns (%)

<15 18.9 12-24 24.8
15-30 25.2 25-54 55.9
30-50 25.2 55+ 19.2
50-75 20.4
75+ 10.3

The above information 1s provided through the courtesy of

Market Statistics, a

Fortune 500 Companies

Pacific Resources (361)

Employment Breakdowns

Forbes 500 Companies

division of Bill Communications.

Alexander & Baldwin

Bancorp Hawaii

First Hawalian

Hawaiian Electric Industries
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Below Normal

. . . Managers predict 5% to 8%

Education
Levels

Non High School
Grad: 24.4

High School Grad:
35.6

College 1-3 years:
18.3

College 4+ years:

Forbes lLargest Private Companies

79,934 (24.7%)
109,521 (33.8%)
56,939 (17.5%)

5,838 ( 1.8%)
36,546 (11.3%)
35,335 (10.9%)
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Largest Local Banks

Central Pacific (723 Mil)
City Bank (426 Mil)
Bank of Hawail (6.3 Bil)

Colleges and Universities

University of Hawail (19,964)

Chaminade (2,366}

First Hawaiian (3.9 Bil)
First Interstate (729 Mil)

Total Full-Time Students:

RADIO BUSINESS INFORMATION

Hawail Pacific (3,383)

Heavy Agency Largest Local Source of
Radio Users Radlo Accounts Regional Dolla
Milici/valenti McDonalds Los Angeles
Starr Seigle First Hawalian Bank San Francisco
Peck Sims Pepsi San Diego
Aloha Airlines
Budweliser
Major Dally Newspapers AM PM
Honolulu Advertiser 100,703
Honolulu Star-Bulletin 92,412
Star Bulletin & Advertiser 20
COMPETITIVE MEDIA
Major Over the Alr Television
KBFD Honolulu 32 Allen
K&B Honolulu 9 CBS Lee
KHAI Honolulu 20
KHET Honolulu 11 PBS
KHNL Honolulu 13 King
KHON Honolulu 2 NBC Burnham
KITV Honolulu 4 ABC Tak
KMGT Honolulu 26
Media Revenue Estimates
% of
Revenue % Retall sales

Television $54, 200,000 36.8 .0069
Radlo 21,000, 000 14.2 .0027
Newspaper 68,300, 000 46.3 .0086
Outdoor 3,900, 000 2.6 Logy

$147,400, 000 .0187
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

1988 KIKI, KMAI-F
1990 KSSK A/F
NOTE:

From Parker to Henry

From Heftel to Bedford

$3, 350,
6,800,

Scme of these sales may not have been consummated.

HONOLULU

Military Bases Unemployment
Schofield Barracade (15,027) Jun 79%: 7.0%
Kaneohe MCAS (10,397} Dec 8Z: 5.7%
Hickam AFB (8,874) Sep 83: 5.9%
Barbers Point NAS (2,430) Sep 84: 5.8%
Pearl Harbor (18, 349) Aug 85: 5.1%
26,693 Ft. Shafter (1,988) Aug 86: 4.3%
Camp Smith (1,800) ? Aug 87: 3.4%
Aug 88: 2.6%
Jul 89: 2.1%
Jul 90: 2.6%
rs Highest Billing Stations
1. KSSK $4,200,000 8. KCCN A/F
2. KOMQ A/F 3,400,000 9. KHVH
3. KUMU A/F 2,000,000 10, KHFX-F
4. KIKI-F 1,600,000 11. KDEO A/F
5. KPOI-F 1,500,000 12. KIKI
6. KRTR-F 1,400,000 13. KGU
7. KSSK-F 1,300,000 KHHH-F
SUN Owner
Gannett
Gannett
1,773 Gannett

Best Restaurants

Best Hotels

$1,000,000
950, 000
800, 000
700, 000
600, 000
500, 000
500, 000

Best Golf Courses

Kahala Hilton
Halekulani
Hyatt Regency

La Mer

Bagwells (continental}
Castagnola's (Italian)
Hano Hano (contiental)
Third Floor

Black Orchid

WEATHER DATA

Elevation: 7 7

Annual Precipitation: 24.1 in.
Annual Snowfall: 0
Average Windspeed: 11.8 (ENE)
JAN JUL
Avg. Max. Temp: 79.3 86.6
Avg. Min. Temp: 65.3 73.4
Average Temp: 72.3 80.1

Miscellaneous Comments

Manager's Comment

"Great radio market when you are wedded to it.

Kapalua (Maul)
Mauna Kea
Mauna Lani

Princeville Makai

Makena (Maui}
Kaual Lagoon

TOTAL
YEAR

83.3

69.8
76.7

Short time

mainlanders reflect and compound the "tough market® image.”

000

000
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HOUSTON
1990 ARB Rank: 10 1990 Revenue: $124,000,000 Manager's Market Ranking (current): 3.7
1990 MSA Rank: 8 Rev per Share Point: $1,407,491 Manager's Market Ranking (future)} : 4.5
1990 ADI Rank: 10 Population per Station: 88,790 (33) Duncan's Radio Market Grade: IA
FM Base vValue: $20,000,000 1990 Revenue Change: 3.8% Mathematical Market Grade: I B+
Base Value % : 16.1% Station Turnover: 17.6%
REVENUE HISTORY AND PROJECTIONS
8o 86 81 £8 89 20 2 2 BK] 4 22

Duncan Revenue Est: 115.8 112.0 100.8 107.0 119.0 124.0
Yearly Growth Rate (85-90): 4.3% (5.7% assigned)
Projected Revenue Estimates: 131.0 138.5 146.4 155.8 163.6
Revenue per Capita: 31.55 30.60 27.54 29.64 32.60 33.81
Yearly Growth Rate (85-90): 1.5% (5.5% assigned)
Projected Revenue per Capita: 35.35 37.29 39.35 41.51 43.80
Resulting Revenue Estimate: 132.2 141.7 151.5 16l.8 172.5
Revenue as % of Retall Ssales: .0050 .0047 .0041 .0044 .0047 .0047
Mean % (85-90)}: .00448% (87-90 only)
Resulting Revenue Estimate: 124.5 130.8 138.9 146.5 152.3

MEAN REVENUE ESTIMATE: 129,2 137.Q0 145.6 154.,7 162.8
POPULATION AND DEMOGRAPHIC ESTIMATES

86 81 £8 89 20 2 2 BK] 4 22
Total Population (millions): 3.63 3.66 3.66 3.61 3.65 3.70 3.74 3.80 3.85 3.90 3.94
Retail sales (billions): 23.0 23.9 24.6 24.0 25.0 26.5 27.8 29.2 31.0 32.7 34.0
Below—the~Line Listening Shares: 0.3% Confidence Levels
Unlisted Station Listening: 11.6%
Total Lost Listening: 11.9% 1990 Revenue Estimates: Normal

Available Share Points: 88.1 1991-1995 Revenue Projections: Normal
Nunmber of viable Stations: 17
Mean Share Points per Station: 5.2 COMMENTS
Median Share Points per Station: 4.0
Rev. per Avallable Share Point: $1,407,491 Market reports to Hungerford and all but a few low-revenue stations
Estimated Rev. for Mean Station: $7,294,115 cooperate . . . Managers predict a 5% to 7% revenue increase in 1991
Household Income: $33,870
Medlan Age: 30.3 years Ethnic Income Age Education
Medlian Education: 12.7 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Medlan Home Value: $54,400
Population Change (1989-1994): 6.9% White 64.9 <15 24.5 12-24 23.6 Non High School
Retall Sales Change (1989-1994): 34.0% Black 18.3 15-30 27.9 25-54 59.7 Grad: 30.6
Number of Class B or C FM's: 14 + 2 = 16 Hispanic 16.8 30-50 27.9 55+ 16.8
Revenue per AQH: $26,603 Other -— 50-75 13.6 High School Grad:
Cable Penetration: 47% 75+ 6.1 5

COMMERCE AND INDUSTRY

Important Business and Industries

The above information is provided through the courtesy of

College 1-3 years:

Market Statistics, a division of Bill Communications. 18.6

Fortune 500 Companies

Forbes 500 Companies

Petrochemicals Shell 0il (13) American General
Rubber Tenneco (24) Anavarko Petroleum
Steel Coastal (54} Battle Mountain Gold
Research Baker Hughes (184) Browning-Ferris Ind.
Aerospace Pennzoil (201} Enron
Shipping Compag Computer (202) First City Bancorp of TX
Financial Union TX Petro.Holding (310) Houston Industries
Chemicals Vista Chemical (375) Panhandle Eastern
Plastics Sterling Chemical (403) Sysco
Southdown (445) Texas Alr
Big Three Industries (483) Texas Eastern
Cameron Iron Works (498) Transco Energy
INC 500 Companies Employment Breakdowns
Welcom Software Tech (47) By Industry (SIC): By Occ
T™E (54)
Omnicomp Graphics (137) 1. Business Services 99,579 (7.8%) Manag/
Microcomputer Power (148) 2. Eating and Drinking Places 85,437 (6.7%) Tech/s
Metro Careers (159) 3. Health Services 84,153 {6.6%) Servic
Mantex (410) 4. Wholesale Trade-Durable Goods 70,811 (5. 6%) Farm/F
S. Special Trade Contractors 54,525 (4.3%) Precis
6. Food Stores 47,367 (3.7%) Oper/F
7. Heavy Construction Contractors 46,436 (3.7%)
8. Miscellaneous Services 36,639 (2.9%)
9. Wholesale Trade-Nondurable Gds 31,743 {2.5%)
10. 0il and Gas Extraction 31,151 (2.5%)
Total Metro Employees:l, 269,950
Top 10 Total Employees: 287,841 (46.3%)
Lolichel! 5 RATIZO MARKET [IIDE
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College 4+ years:

Forbes Largest Private Companies

Grocers Supply Co (147)

Tauber 0il (165)

Randall's Food Markets (177)
Apple Tree Markets (204)

Media News Group (302)

Charlie Thomas Auto World (367}
Specialty Retallers (399)

Gulf States Toyota (131)

upation:

Prof. 372,284 (24.2%)
ales/Admin. 515,968 (33.5%)
e 157,838 (10.2%)
orest/Fish 13,631 ( .9%)
ion Prod. 242,417 (15.7%)
abri/Labor 238,228 (15.5%)
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Largest Local Banks
First City Naticnal
First Interstate (6.7 Bil)

MBank (4.1 Bank)
Texas Commerce (11.6 Bil)

RADIO BUSINESS INFORMATION

Heavy Agency

Colleges and Universities

(5.1 Bil)

Texas Southern (8,910)

Rice (4,040)
Lee College (4,879)

Total Full-Time Students:

Largest Local

Source of

Radio Users Radic Accounts Regional Dollars
GSD & M Houston newspapers Dallas 1. KIKK A/F
Rives, Smith Foley's KILT A/F
GDL & W Coca Cola 3. KYOK/KMJQ-
Taylor Brown Safeway 4. KKBQ A/F
Fogerty & Klein Gallery Furniture 5. KTRH
Budwelser 6. KLOL-F
7. KLTR-F
8. KZFX-F
9. KODA-F
Major Dally Newspapers AM PM SUN Owner
Houston Chronicle 449,755 (AD) 620,752 Hearst
Houston Post 328,869 371,634 Media News
COMPETITIVE MEDIA Best Restaurants
Major over The Air Television Tony's (continental)
Ruth Chris (steak)
KHOU Houston 11 CBS Belo Rivoli (Italian)
KHTV Houston 39 Gaylord Cafe Annie
KPRC Houston 2 NBC He&C
KRIV Houston 26 Fox Fox
KTRK Houston 13 ABC Cap Cities/ABC
KTXH Houston 20 TVX
KUHT Houston 8 PBS WEATHER DATA
KTMD Galveston 48 Telemundo
KXLN Rosenberg 45 Pueblo Elevation: 96
Annual Precipitation
Annual Snowfall:
Average Windspeed:
Avg. Max. Temp:
Media Revenue Estimates Avg. Min. Temp:
% of Average Temp:
Revenue % Retall Ssales
Miscellaneous Comments
Television $268,000,000 36.5 .0101
Radio 124,000,000 16.9 .0047 Manager's Comment
Newspaper 314,000,000 42.8 .0118
Outdoor 28,400,000 3.8 Q011 "Houston has been 'back'
$734,400,000 .0277 here.”
NOTE: Use Newspaper and Outdoor estimates with caution.
Major Radio Station Sales Since 1986
1986 KZFX-F From Frankhouse to Shamrock 13,000,000
1986 KLEF-F (Seabrook) 3,700,000
1986 KRBE A/F From Lake Huron to Susquehanna 25,000,000
1990)
1987 KLEF-F (Seabrook) 2,200,000 (E)
1987  KGOL (Humble) Sold to SMN 2,100,000
1987 KILT A/F From LIN to Legacy 36,750,000
1987 KTEK From Universal to Marsh 2,400,000
1987  KFMK-F From First Media to Cook Inlet 38,000,000 {(E)} + Tax Ce
1988  KMJQ-F From Keymarket to Noble 65,000,000
1988  KNRJ-F From Malrite to Emmis 24,000,000
1988 KYOK From All Pro to Noble 2,500,000
1989 KJOJ-F (Conroe) From Swaggert to Ragan Henry 9,000, 000
1989 KTRH, KLOL-F From Rusk to Jacor 60,000,000 (cancelled)
1989  KNRJ-F From Emmis to Nationwide 30,000, 000
1989 KILT AF From Sillerman to Westinghouse 45,000, 000
1989  KODA-F From Command to Evergreen 28,000,000
1990 KIKR (Conroe) Sold to US Radio 750, 000
NOTE: Scme of these sales may not have been consummated.
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HOUSTON

Military Bases

University of Houston (31,095)

62,222

Unemployment

Jun 79: 3.9%
Dec 82: 7.9%
Sep 83: 9.0%
Sep 84: 6.1%
Aug 85: 7.6%
Aug 86: 10.6%
Aug 87: 8.8%
Aug 88: 6.2%
Jul 89: 6.5%
Jul 90: 5.5%

Highest Billing Station

s

$13,500, 000 10. KLDE-F $5, 500,000
13, 500,000 11. KFMK-F 5,300,000
F 12,300,000 12. KRBE-F 5,200,000
11,900, 000 13. KPRC 3, 300,000
10, 500, 000 14. KQUE-F 3,000,000
9, 600, 000 15. KHMX-F 2,900,000
8,200, 000 16. KLAT 2,300,000
6,400,000 17. KXYZ 1,600,000
6,000, 000
Best Hotels Best Golf Courses
Remington (Ritz) Champions GT
Westin (Galleria Lochinvar
& Oaks) Woodlands-TPC
Intercontinental Kingwood
Inn on the Park Sweetwater
Houstonian Bear Creek
(Masters)
: 47.1 in.
0.2 in.
7.6 (SSE)
TOTAL
JAN JUL YEAR
62.6 93.8 79.8
41.5 72.8 58.0
52.1 83.3 68.9

for quite some time now .

Radio Revenue Breakdown

Local 71.2%
National 27.5%
Network 1.3%

No recession

(Trade equals 4% of local - down 10% in

rt.

TSR 3 SADCO MARKE] GUINT

Cepyright 1991
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HUNTINGTON, WV

1990 ARB Rank: 132 1990 Revenue: $6,800,000 Manager's Market Ranking (current): 2.7
1990 MSA Rank: 148 Rev per Share Polnt: $87,179 Manager's Market Ranking (future) : 2.8
1990 ADI Rank: 48 (w/Charleston) Population per station: 17,993 (15) Duncan's Radio Market Grade: III D-
FM Base Value: $1,500,000 1990 Revenue Change: 7.9% Mathematical Market Grade: III D+
Base Value % : 22.1% Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS
83 86 87 88 89 20 21 22 23 94 25

Duncan Revenue Est: 6.0 6.2 6.1 5.9 6.3 6.8
Yearly Growth Rate (85-90)}: 2.4% (5.0% assigned)
Projected Revenue Estimates: 7.1 7.5 7.9 8.3 8.7
Revenue per Caplta: 17.54 18.34 18.26 17.82 19.15 20.80
Yearly Growth Rate (85-90): 3.5% (5.0% assigned)
Projected Revenue per Caplta: 21.84 22.93 24.08 25.28 26.55
Resulting Revenue Estimate: 7.1 7.4 7.8 8.1 8.5
Revenue as % of Retall Sales: .0037 .0036 .0033 .0030 .0031 .0032
Mean % (85-90): .00315% (87-90 only)
Resulting Revenue Estimate: 6.9 7.2 7.6 8.1 8.5

MEAN REVENUE ESTIMATE: 7.0 1.4 1.8 8.2 8.6
POPULATION AND DEMOGRAPHIC ESTIMATES

80 81 88 89 20 21 22 23 94 25
Total Population (millions}): .340 .338 .334 .331 .329 .327 .325 .324 .323 L322 .322
Retall sales (billions): 1.6 1.7 1.84 1.95 2.04 2.10 2.18 2.29 2.42 2.58 2.70
Below-the-Line Listening Shares: 7.2% Confldence Levels
Unlisted station Listening: 14.8%
Total Lost Listening: 22.0% 1990 Revenue Estimates: Below normal

Available Share Points: 78.0 1991-1995 Revenue Projectlons: Below normal
Number of viable Stations: 5
Mean Share Points per Station: 15.6 COMMENTS
Median Share Points per Station: 11.4
Rev. per Available Share Point: $87,179 Market reports to Hungerford although many stations do not cooperate
Estimated Rev. for Mean Statlon: $1,359,992 so I had to make estimates . . . Managers predict 3% to 5% revenue

increase in 1991 . .
Household Income: $23,741

Medlan Age: 33.8 years Ethnic Income Age Education
Medlan Education: 12.2 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Medlan Home value: $38,800
Population Change (1989-1994): -2.0% White 97.3 <15 40.9 12-24 21.6 Non High School
Retail Sales Change (1989-1994): 39.7% Black 2.1 15-30 30.4 25-54 51.7 Grad: 43.2
Number of Class B or C FM's: 4 Hispanic 0.6 30-50 21.1 55+ 26.8
Revenue per AQH: 517,848 Other D 50~-75 5.9 High School Grad:
Cable Penetration: 65% 75+ 1.7 35.9
The above information is provided through the courtesy of College 1-3 years:
Market Statistlcs, a division of Bill Communications. 11.1
COMMERCE AND INDUSTRY College 4+ years:
Important Business and Industrles Fortune 500 Companies Forbes 500 Companles Forbes Largest Private Companles
Mining
Glas
Auto Parts
011 Refining
INC 500 Companies Employment Breakdowns
By Industry (SIC): By Occupation:
1. Health Services 7,035 (9.7%) Manag/Prof. 22,869 (19.3%)
2. Primary Metal Industries 6,214 (8.6%) Tech/Sales/Admin. 32,573 (27.5%)
3. Eating and Drinking Places 5, 640 (7.8%) Service 15,214 (12.9%)
4. Food Stores 3,802 (5.3%) Farm/Forest/Fish 1,255 ( 1.0%)
5. General Merchandise Stores 3,303 (4.6%) Precision Prod. 18,721 (15.8%)
6. Wholesale Trade-Durable Goods 2,973 (4.1%) Oper/Fabri/Labor 27,804 (23.5%)
7. Miscellaneous Retail 2,399 (3.3%)
8. Business Services 2,309 (3.2%)
9. Automotive Dealers 2,308 (3.2%)
10. Wholesale Trade-Nondurable Gds 2,279 (3.1%)
Total Metro Employees: 72,351
Top 10 Total Employees: 38,262 (52.9%)
DlZay" 5 RAOTO MARKET GTDE
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HUNTINGTON, WV

Largest Local Banks Colleges and Universities
Guaranty National (136 Mil) Marshall (11,318)
One Valley (138 Mil)

First Huntington National (451 Mil)
Twentieth Street (228 Mil)

Total Full-Time Students:

RADIO BUSINESS INFORMATION

Heavy Agency Largest Local Source of
Radio Users Radio Accounts Regional Dollars
Fahlgren & Swink Hills Dept. Cincinnati
McDonalds Columbus
Pepsi Pittsburgh
Budwelser
WV Lottery
Major Daily Newspapers AM PM SUN
Huntington Herald-Dispatch 43,209 49,583

COMPETITIVE MEDIA
Major COver the Air Television

See Charleston, WV

Media Revenue Estimates

% of

Revenue % Retall Sales
Television $18, 600, 000 37.3 .0089
Radio 6,800,000 13.6 .0032
Newspaper 22,700,000 45.5 .0108
Outdoor 1,800,000 3.6 0009
$49,900, 000 .0238

* See Miscellaneous Comments

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

1987 WKEE A/F Sold by Capitol $3,100,000
1988 WRVC A/F Sold by Stoner 1,900,000
1990 WTCR A/F From CRB to Alpine (cancelled) 7,650,000

NOTE: Some of these sales may not have been consummated.

Military Bases Unemployment
Jun 79: 6.9%
Dec §2: 11.5%
Sep 83: 16.5%
Sep 84: 12.8%
Aug 85: 10.8%
Aug 86: 10.2%
Aug 87: 9.4%
Aug 88: 7.6%
Jul 89: 6.0%
Jul 90: 6.1%

Highest Billing Stations

1. WICR A/F $2,300,000
2. WKEE A/F 2,000,000
3. WRVC A/F 1,300,000
4. WEMM-F 600, 000
Owner
Gannett
Best Restaurants Best Hotels
Roco's (Italian) Radisson
Rebels & Redcoats Holiday Inn
(steak/seafood)

Chili willi's

WEATHER DATA

NO WEATHER DATA AVAILABLE
See Charleston, WV for an approximation

Miscellaneous Comments

Best Golf Courses

* Split ADI with Charleston. This TV figure represents Huntington's
share. Total TV revenue for the ADI is estimated at $39,000,000.

Manager's Comment
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HUNTSVILLE

1990 ARB Rank: 106 1990 Revenue: $9, 900,000 Manager's Market Ranking (current)}: 4.0
1990 MSA Rank: 182 Rev per Share Point: $118,421 Manager's Market Ranking (future) : 4.1
1990 ADI Rank: 80 (w/Decatur) Population per Station: 23,664 (14) Duncan's Radio Market Grade: III A
FM Base Value: NA 1990 Revenue Change: 7.6% Mathematical Market Grade: IIT A
Base Value % : NA Station Turnover: 0%
REVENUE HISTORY AND PROJECTIONS
82 86 81 88 89 20 21 22 23 24 22
Duncan Revenue Est: 6.8 7.4 8.0 8.6 9.2 9.9
Yearly Growth Rate (85-90): 7.8% (assigned rate of 6.8%)
Projected Revenue Estimates: 10.5 11.2 12.0 12.7 13.5
Revenue per Capita: 21.25 22.83 23.66 24.93  26.21 27.81
Yearly Growth Rate (85-90): 5.5%
Projected Revenue per Capita: 29.34 30.95 32.66  34.45 36.35
Resulting Revenue Estimate: 10.6 11.4 12.2 13.2 14.1
Revenue as % of Retall sales: .0038 .0037 .0038 .0037 .0035 .0035
Mean % (85-90): .00360%
Resulting Revenue Estimate: 10.8 11.9 13.0 14.4 15.5
MEAN REVENUE ESTIMATE: 10.6 11.5 12.4 13.4 14.4
POPULATION AND DEMOGRAPHIC ESTIMATES
86 8 a8 89 20 2 22 3 24 22
Total Populaticon (millions): .320 .324 .338 2345 .351 . 356 .362 .369 .375 .384 .387
Retall sales (billions): 1.8 2.0 2.1 2.3 2.6 2.8 3.0 3.3 3.6 4.0 4.3
Below-the-Line Listening Shares: 6.1% Confidence Levels
Unlisted Station Listening: 10.3%
Total Lost Listening: 16.4% 1990 Revenue Estimates: Below normal
Available Share Points: 83.6 1991-1995 Revenue Projections: Below normal
Number of vViable Stations: 9
Mean Share Points per Station: 9.3 COMMENTS
Median Share Points per Station: 4.9
Rev. per Available Share Point: $118,421 Estimates include Morgan County (Decatur) . . . Market does not
Estimated Rev. for Mean Station: $1,100,000 report revenue to accountant . . . Managers predict 6% to 7% revenue
increase in 1991 . .
Household Income: $31,600
Median Age: 31.3 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels

Median Home Value: $40,800

Population Change (1989-1994): 9.4% White 82.0 <15 28.5 12-24 23.9 Neon High School
Retail sales Change (1989-1994): 53.5% Black 16.9 15-30 29.0 25-54 55.2 Grad: 35.4
Number of Class Bor C FM's: 5+ 1 =6 Hispanic 0.9 30-50 24.0 55+ 20.7

Revenue per AQH: $19,920 Other 0.2 50-75 13.2 High School Grad:
Cable Penetration: 55% 75+ 5.3 32.6

The above information is provided through the courtesy of
Market Statistics, a division of Bill Communications.

College 1-3 years:
15.0

COMMERCE AND INDUSTRY College 4+ years:

Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies

Military Intergraph (372)
Aerospace SCI Systems (376)
Farm Implements

Textiles

Electronic Equipment

INC 500 Companies Employment Breakdowns

By Industry (SIC}: By Occupation:
1. Transportation Equipment 10,691 (8.5%) Manag/Prof. 34,314 (24.9%)
2. Electric & Electronic Equipment 10,498 (8.3%) Tech/Sales/Admin. 39,683 (28.8%)
3. Business Services 9,359 (7.4%) Service 15,692 (11.4%)
4. Eating and Drinking Places 8,233 (6.5%) Farm/Forest/Fish 2,815 ( 2.0%)
5. Health Services 8,210 (6.5%) Precision Prod. 17,634 (12.8%)
6. Machinery, except Electrical 5,634 (4.5%) Oper/Fabri/Labor 27,631 (20.1%)
7. Wholesale Trade-Durable Goods 3,930 (3.1%)
8. Miscellaneous Services 3,924 (3.1%)
9. Food Stores 3,555 (2.8%)
10. Special Trade Contractors 3,475 (2.8%)
Total Metro Employees: 126,121
Top 10 Total Employees: 67,509 (53.5%)
LIRCAYT S BADTO MARKET FIIDE
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HUNTSVILLE

Largest Local Banks Colleges and Universities

Military Bases

Colonial (327 mdl) University of Alabama-Huntsville Redstone Arsenal (12,832)

Southtrust (256 mil) (5,863)
Alabama Ag. & Mech (4,109)

Total Full-Time Students: 1

RADIO BUSINESS INFORMATION

Heavy Agency Largest Local Source of

Radio Users Radlo Accounts Regional Dollars
Major Daily Newspapers AM PM SUN
Huntsville Times 58,101 78,640
Huntsville News 16,385

COMPETITIVE MEDIA

Major Over the Air Television

WARY Huntsville 31 ABC

WAFF Huntsville 48 NBC American Family
WHIQ Huntsville 25 PBS

WHNT Huntsville 19 CBS New York Times
WZDX Huntsville 54 Huntsville TV Acq
WOWL Florence 15 NBC Biddle

Media Revenue Estimates

% of

Revenue % Retail Sales
Television $23,000, 000 37.5 .0082
Radio 9,900, 000 16.2 .0035
Newspaper 2€,400, 000 43.1 .00%4
Qutdoor 2,000,000 3.3 0007
$61,300, 000 .0218

NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Statlon Sales Since 1986

1987 WFIX Sold to Dave Smith $250, 000
1987 WEUP 855, 000
1989  Waay 600, 000

NOTE: Some of these sales may not have been consummated.

1,881

Highest Billing Stations

1. WDRM A/F $3,000,000
2. WZYP-F 2,200,000
3. WAHR~F 1,000,000
4. WRSA-F 900, 000
5. WBHP 800, 000
6. WTAK 550, 000
Owner
NewHouse
Best Restaurants Best Hotels

WEATHER DATA

NO WEATHER DATA AVAILABLE

Miscellaneous Comments

Manager's Comment
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Unemployment

Jun 79: 8.9%
Dec 82: 12.2%
Sep 83: 13.1%
Sep 84: 8.3%
Aug 85: 6.0%
Aug 86: 8.1%
Aug 87: 4.6%
Aug 88: 5.1%
Jul 89: 5.4%
Jul 90: 4.7%

Best Golf Courses

Goose Pond
Turtle Point

DMK S EARG MARKET GUIDE
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INDIANAPOLIS

1990 ARB Rank: 37 1990 Revenue: $50,300,000 Manager's Market Ranking (current): 4.0
1990 MSA Rank: 40 Rev per Share Point: $550,328 Manager's Market Ranking (future) : 3.9
1990 ADI Rank: 26 Population per Station: 63,850 (16) Duncan's Radio Market Grade: IB
FM Base Value: $7,900,000 1990 Revenue Change: 4.7% Mathematical Market Grade: IB
Base Value % : 15.7% Station Turnover: 8.7%
REVENUE HISTORY AND PROJECTIONS

83 £e 8 88 89 20 2 22 23 24 B5
Duncan Revenue Est: 38.0 40.0 43.8 46.5 48.2 50.3
Yearly Growth Rate (85-90): 5.9%
Projected Revenue Estimates: 51.8 54.9 58.1 61.5 64.6
Revenue per Capita: 31.67 32.79 35.61 37.50 38.56 39.92
Yearly Growth Rate (85-90): 4.7%
Projected Revenue per Capita: 41.80 43.76 45.82 47.97 50.22
Resulting Revenue Estimate: 52.7 55.5 58.6 61.9 65.3
Revenue as % of Retall sSales: .0044 .0045 .0049 .0051 .0046 .0044
Mean % (85-90): .0045% (89-90 only)
Resulting Revenue Estimate: 54.4 58.1 61.6 65.7 71.1

MEAN REVENUE ESTIMATE: 53.0 256.2 59.4 £3.0 67.0

POPULATION AND DEMOGRAPHIC ESTIMATES

8 86 a1 88 89 20 2 22 23 24 B5
Total Population (millions): 1.21 1.22 1.23 1.24 1.25 1.26 1.26 1.27 1.28 1.29 1.30
Retail Sales (billions): 8.1 8.5 8.9 9.1 10.5 11.4 12.1 12.9 13.7 14.6 15.8
Below-the-Line Listening Shares: 0.9% Confidence Levels
Unlisted station Listening: 1.1%
Total Lost Listening: 8.6% 1990 Revenue Estimates: Normal
Available Share Points: 91.4 1991-1995 Revenue Projections: Normal
Number of Viable Stations: 11.5
Mean Share Points per Station: 7.9 COMMENTS
Medlan Share Points per Station: 6.4
Rev. per Available Share Point: $550,328 Market reports to Miller, Kaplan and all but a few low-revenue
Estimated Rev. for Mean Station: $4,373,911 statlons cooperate . . . Managers predict 2% to 5% revenue increase
in 1991 . . .
Household Income: $32,434
Median Age: 32.3 years Ethnic Income Age Education
Median Education: 12.4 years Breakdowns (%) Breakdowns (%) Breakdowns (%) Levels
Median Home Value: $41,200
Population Change (1989-1994): 3.1% White 85.3 <15 25.2 12-24 22.7 Non High School
Retail Sales Change (1989-1994): 38.7% Black 13.9 15-30 29.5 25-54 54.0 Grad: 30.7
Number of Class B or C FM's: 8 Hispanic 0.7 30-50 28.0 55+ 24.0
Revenue per AQH: $30,897 Other 0.1 50-75 12.9 High School Grad:
Cable Penetration: 58% 75+ 4.4 39.3
The above information is provided through the courtesy of College 1-3 years:
Market Statistics, a division of Bill Communications. 14.1
COMMERCE AND INDUSTRY College 4+ years:
15.9
Important Business and Industries Fortune 500 Companies Forbes 500 Companies Forbes Largest Private Companies
Automotive Eli Lilly (115) Indiana National Hunt Corporation (205)
Distribution Ipalco Enterprises Mayflower Group (279)
Electrical Equipment Merchants National
Government
Pharmaceuticals
Electronics
Aircraft Engines and Parts
INC 500 Companies Employment Breakdowns
Action Systems Tech (210) By Industry (SIC): By Occupation:
1. Health Services 38,158 (8.2%) Manag/Prof. 117,462 (22.0%)
2. Eating and Drinking Places 35,715 (7.7%) Tech/Sales/Admin. 176,554 (33.0%)
3. Business Services 28,700 (6.1%) Service 67,826 (12.6%)
4. Wholesale Trade-Durable Goods 23,475 (5.0%) Farm/Forest/Fish 7,067 ( 1.4%)
5. Transportation Equipment 23,442 (5.0%) Precision Prod. 64,373 (12.0%)
6. Special Trade Contractors 16,584 (3.6%) Oper/Fabri/Labor 101,674 (19.0%)
7. Insurance Carriers 16,002 (3.4%)
8. Trucking and Warehousing 14,450 (3.1%)
9. Miscellaneous Retall 14,389 (3.1%)
10. Machinery, Except Electrical 14,114 (3.0%)

Total Metro Employees: 466,775
Top 10 Total Employees: 225,029 (48,2%)

LLRCES 5 RADFQ MARKEL GUIDE
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Largest Local Banks
Bank One (4.0 Bil)

Indiana National (N/A)
Merchants National (5.2 Bil)

RADIO BUSINESS INFORMATION

INDIANAPOLIS

Colleges and Universities

Indiana/Purdue-Indy (23,366)
Butler (3,741}

Military Bases

Ft. Benjamin Harrison (7,632)

University of Indianapolis (2,999)

Total Full-Time Students: 17,051

Heavy Agency Largest Local Source of
Radio Users Radlo Accounts Regional Dollars
MzD Indiana Lottery Cincinnati
Handley & Miller Coca Cola Louisville
Pearson Group L.S. Ayres
Perkins Kroger
Hardees
H.H. Gregg
Major Daily Newspapers AM PM SUN
Indianapolis Star 226,170 404,112
Indianapolis News 102,730
COMPETITIVE MEDIA
Major Over the Alr Television
WFYI  Indianapolis 20 PBS
WHMB  Indianapolis 40 LeSea
WISH Indianapolis 8 CBS LIN
WRTV  Indianapolis 6 ABC McGraw-Hill
WTHR  Indianapolis 13 NBC Columbus Dispatch
WITV  Bloomington 4 Capitol
WXIN Indianapolis 59 Fox Chase
Media Revenue Estimates
% of
Revenue % Retall sales

Television $135,000, 000 40.1 .0118
Radio 50, 300, 000 14,9 .0044
Newspaper 142,000,000 42.2 .0125
Outdoor G, 200, GO0 .l [N

$336, 500,000 .0295
NOTE: Use Newspaper and Outdoor estimates with caution.

Major Radio Station Sales Since 1986

Unemployment
Jun 79: 5.3%
Dec 82: 9.8%
Sep 83: 8.2%
Sep 84: 5.7%
Aug 85: 5.5%
Aug 86: 4.8%
Aug 87: 4.8%
Aug 88: 4.4%
Jul 89: 3.2%
Jul 90: 4.7%

Highest Billing Statlions

1. WFBQ-F $10, 200, 000
2. WIBC 8, 500, 000
3. WFMS-F 5,800,000
4. WKLR-F 5,000,000
5. WZPL-F 4,700,000
6. WENS-F 4,000, 000
7. WTLC-F 3,200,000
Owner

Central

Central

Best Restaurants

Glass Chimney (French) Canterbury
Del Friscos (steak} Radisson
St. Elmo's (steak) Hyatt
Shapiro's (dell) Westin
Peter's omni

WEATHER DATA

Elevation: 792

Annual Precipitation: 40.0 in.
aAnnual Snowfall: 21.3 in.
Average Windspeed: 9.7 (SW)

JAN JUL
Avg. Max. Temp: 36.0 85.4
Avg. Min. Temp: 19.7 64,
Average Temp: 27.9 75.

Miscellaneous Comments

Radio Revenue Breakdown

Local 82.1%
National 16.5%
Network 1.4%

Manager's Comment

1986  WXTZ/WMJIC-F From Mid America to WIN $12,750,000 (E)

1986  WTUX/WTLC-F From New Systems to Schwartz NA

1986  WzZPL-F From Yde to Booth 13,000,000

1986  WIPI-F 8, 500, 000

1987  WIBC/WKLR-F From Blair to Sconnix 25,000, 000

1988 WXTZ /WMJC-F From WIN to ML 16,000,000 (E)9

1989 WIPI-F From Scmerset to Pinnacle 12,000,000

1990 WTUX/WTLC-F From Panache to Bdcst Partners 13,100,000
{cancelled)

NOTE: Some of these sales may not have been consummated.
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WTPI-F
WFXF-F

WXT2

$2
2

(now WEXF-AM)

WTUX
WNDE

Best Hotels

TOTAL

YEAR

62.2
42.4
52.3

» 300, 000
,000, 000

750,000

700, 000
500, 000

Best Golf Courses

Crooked Stick
CC of Indianapolis
GC of Indiana

(Lebanon)

Otter Creek

(Columbus}

Broadmoor

i\

a

= i ALIRT
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JACKSON, Ms

1990 ARB Rank: 115 1990 Revenue: $11,400,000 Manager's Market Ranking (current}): 3.1
1990 MSA Rank: 121 Rev per Share Point: $133,960 Manager's Market Ranking (future) : 3.4
1990 ADI Rank: 181 Population per Station: 17,084 (19) Duncan's Radio Market Grade: III B+
FM Base Value: $2,500,000 1990 Revenue Change: 2.3% Mathematical Market Grade: III B
Base Value % : 21.9% Station Turnover: 31.6%
REVENUE HISTORY AND PROJECTIONS

82 a6 87 a8 83 20 21 2 23 24 22
Duncan Revenue Est: 8.5 9.1 9.6 10.0 11.1 11.4
Yearly Growth Rate (85-90}): 6.0%
Projected Revenue Estimates: 11.9 12.6 13.4 14.1 15.0
Revenue per Capita: 21.57 22.75 23.82 24.80 27.54 28.07
Yearly Growth Rate (85-90): 5.4%
Projected Revenue per Capita: 29.59 31.18 32.87 34.64 36.51
Resulting Revenue Estimate: 12.1 12.8 13.7 14.5 15.4
Revenue as % of Retall sales: .0040 .0040 .0042 .0041 . 0040 .0038
Mean % (85-90): .00402%
Resulting Revenue Estimate: 12.9 14.0 15.2 16.8 18.0

MEAN REVENUE ESTIMATE: 12.3 13.1 14.1 15.1 16,1

POPULATION AND DEMOGRAPHIC ESTIMATES

a6 81 88 89 20 g1 2 23 24 22
Total Population (millions): .394 .400 .403 .403 .403 .406 .408 .412 .416 .420 .422
Retall Sales (billions): 2.15 2.25 2.31 2.43 2.8 3.0 3.2 3.5 3.8 4.2 4.5
Below-the-Line Listening Shares: 0.0 Confidence Levels
Unlisted Station Listening: 4,9%
Total Lost Listening: 14.9% 1990 Revenue Estimates: Normal
Avallable Share Points: 85.1 1991-1995 Revenue Projections: Below Normal
Number of Viable Stations: 9.5
Mean Share Points per Station: 9.0 COMMENTS
Median Share Points per Station: 6.0
Rev. per Available Share Point: $133,960 Market reports