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In the face of .constant stories that AM radio is losing audience, WLS
listener mail for the first six months of 1950 was the largest of any like
period in the station’s history! For the full year, well over a million
letters were received by WLS — making 22 million in the past 21 years!

A new WLS tradition had its beginning in 1950 with the WLS
sponsorship of the First Annual International Square Dance Festival.

! WLS instigated, organized and promoted this Festival. 11,000 people
jammed the Chicago Stadium to watch dancers from 20 states and
Canada whirl in one of the most spectacular exhibitions ever seen in
the Chicago Midwest.

The WLS National Barn Dance played before its two millionth
paid visitor late in 1950. Yes, 2,000,000 people have paid to see WLS
stars broadcast the nationally famous National Barn Dance — further
indication of the amazing acceptance of this one WLS program.

In other personal appearances in 1950, WLS talent entertained before
another million people . . . who jammed county fairs, theatres, churches
and stores to see their favorite WLS artists in person. 1950 was one
of our top years in demand for talent personal appearances.

WLS participation in Midwest State Fairs was again a major attrac-
tion. At the Illinois State Fair alone, 12,000 people paid to see the
five-hour WLS National Barn Dance presented as the opening feature
of the Fair. The story was the same at Indiana and Wisconsin— larger,
more enthusiastic crowds anxious to see and talk to the folks from
their favorite station . . . WLS.

N THE concentrated Midwest area, more people
are listening to WLS— on more radios —than ever
before. The WLS audience, ever increasing in size
and importance, proves once again the power of radio
—to educate—to entertain—to contribute to the Amer-
ican way of life—and to create favorable public opin-
ion—and sales—for articles and services that deserve it.

GLEAR CHANNEL Home uf the NATIONAL Barn D

890 KILOCYCLES, 50,000 WATTS, ABC NETWORK—REPRESENTED BY

X The
PRAIRIE
FARMER
| L
ance CHICAGO 7—

JOHN BLAIR & COMPANY
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How to pick an
agency for Television

1.

Is the agency outstanding for
its television shows?

YOUNG & RUBICAM’S Network Television
Shows—1951

"Arthur Godfrey's Talent Scouts” — Monday,
CBS—Thomas |]. Lipton, Inc.

"Goldbergs” — Monday, CBS — General
Foods Corporation (Sanka coffee)

“Kate Smith Hour” — Monday-Friday, NBC,
Hunt Foods (partic.); Tuesday—Simmons
(partic.)

"Success Story”’—Tuesday & Thursday, WJZ-
TV, International Silver Company (1847
Rogers Bros.)

“Bert Parks Show"—Wednesday & Friday,
NBC, General Foods Corp. (Jell-O, Birds
Eye Orange Juice)

“Holiday Hotel”—Thursday, ABC, Packard
Motor Car Co.

"We, the People”—Friday, NBC, Gulf Qil
Corporation

"pulitzer Prize Playhouse” — Friday, ABC,
Jos. Schlitz Brewing Company

< .

"The Goodyear-Paul Whiteman Show”—
Sunday, ABC, Goodyear Tire & Rubber
Company

“The Aldrich Family”—Sunday, NBC, Gen-
eral Foods Corp. (]Jeli-O)

"The Fred Waring Show” — Sunday, CBS,
General Electric Company

“Bigelow Theatre” — Various times (Sun.
N. Y.) CBS, Bigelow Sanford Carpet Co.,

Inc.

In picking an agency
for television, an
advertiser should ask

two main questions:

2.

Is the agency outstanding for
its television organization and
experience?

Young & Rubicam’s television organization:

A department of g4 people, capable of han-
dling every phase of building, buying and
producing television programs.

Production staff comparable to that of the
major television networks (22 producers and
directors).

Motion picture unit whose members have
a total of 75 years’ experience in film making,
from script writing to producing major mo-
tion pictures.

Commercial staff of 21 supervisors and
writers.

Casting directors, scene designers, costume
designers, speedwriters, art directors and
property men.

Young & Rubicam’s television experience
{some highlights):

Has conceived, developed and produced the

majority of its own network shows.

Served as production and program counsel
for telecast of the Republican and Demo-
cratic National Conventions.

First agency to produce a regular program
simultaneously on television and radio (WE,
THE PEOPLE).

First agency to present an allfilm docu-
mentary made expressly for television
(CRUSADE IN EUROPE).

In the past two and a half years, Y&R has
produced over 750 television spots for 33 dif-
ferent products.

YOUNG & RUBICAM,

Advertiting . New York Chicogo  Detroit
Hollywood  Montreal  Torente  Mexico City Aow,

BROADCASTING ® Telecasting
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BATTEN, BARTON, DURSTINE & OSBORN, Inec.
Advertising

NEW YORK ' BOSTON - BUFFALO - CHICAGO + CLEVELAND - PITTSBURGH
MINNEAPOLIS - SAN FRANCISCO - HOLLYWOOD - LOS ANGELES - DETROIT

National Network Programs

AMERICAN TOBACCO CO., INC.

Lucky Strike Cigarettes

CREAM OF WHEAT CORPORATION
Cream of Wheat \

“Let's Pretend™

“Robert Montgomery Presents—
Your Locky Strike Theatre™
*“The lack Benny Television Show™
“This s Show Business”

“Your Hit Parade™

TELEVISION

AMERICAN TOBACCO CO., INC. E. I. DU PONT
Lucky Strike Cigaretres DE NEMOURS & CO. (INC.)

“The Jack Benny Program™
*“Your Hit Parade”

MINNESOTA MINING & MFG. Co.
**Scotch™ Brand Cellophane Tape

“Your Show of Shows™
(participatiog)

“Cavalcade of America™

EMERSON DRUG COMPANY

Bromo-Selizer

ARMSTRONG CORK COMPANY

Floor Coverings, Building Materials

REXALL DRUG COMPANY

Drug Products

“Armstrong's Circle Theatre™ “Holly wood Star Playhouse™ “Amos 'n’ Andy™

ARMSTRONG CORK COMPANY GENERAL MILLS, INC. U.S. STEEL CORPORATION

“Betty Crocker Program™ “Theatre Guild on the Air”

Quaker Rugs
“I'heatre of Today'

A
5
DE SOTO-PLYMOUTH DEALERS THE B. F. GOODRICH COMPANY AIRDOR LORL N INC,
OF AMERICA Siteertown Tires Wildroot Liguid Cream Shampoo
Groucho Marx in “B. F. Goodrich Celebrity Time™ “Charlie Wild, Private Detective”
“You Bet Your Life™ *“I'he Jack Carter Show™

(participating)

RADPIO

"E SOTO-PLYMOUTH DEALERS
OF AMERICA

Groucho Marx in
*“You Bet Your Life”

WILDROOT COMPANY, INC.
W itdroot Cream-Qil Hair Tonic and
Witdroot Liquid Cream Shampoo

“Charlic Wild, Private Detective™

GEO. A. HORMEL & COMPANY

Canned Meat Products

“Music With the Girls™

e e e
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For find/ine EMOTION
For carryine CONVICTION

For creating ACTION

there 1s no more powerful
medium of communication than the

HUMAN VOICE

That's why we believe tn selling by telling—through RADIO
... and in selling by telling and demonstrating—through TV

FOOTE, CONE & BELDING

. LOS ANGELES . HOLLYWOOD ] SAN FRANCISCO . HOUSTON

1951 Yearbook Number ® Page 5

wwwW americanradiohistorvy com


www.americanradiohistory.com

Index to 1951 Yearbook

(Continued from page 4)

Ownership of Stations by News-
papers ................... 67

Pacific: Northwest Regional Net. 44

Pacific, Regional Network ...... 44
Package Program Firms ...... 448
Fred A, Palmer Co, ..... ..... 545
Palmetto Broadcasting System.. 44
Payro]{ Radio ............... 57
George| Foster Peabody Awards 582
Penn,, |AM, FM, TV Stations ... 258
Pennsylvania Assn. of Bdestrs.. 63
Jack Perlis ............. ..... 547
John H. Perry Stations ........ 62
Marlen E. Pew Jr. ............ 547
Pike &|Fischer .. ............. 545
Political Broadcasts, FCC Rules 526
Alfred Politz Research Ine. .... bB48
Population Trends, U. S. ...... 581
Possessions, U. S., Stations.... 332
Precision Frequency Service .. 546
Press Asasn. ..... .. ... ..... 62
Press News Ltd. .............. 62
Press Wireless Ine. ............ 545
Prince Edward Island Stations 344
Program Production Firms .... 448
Progredsive Broadcasting System—
Execitives & Staff . ... ..... 416
Promotion Services ........ ... 546
Proprietary Assn.,, The ..... ... bd4
The Psychological Corp. ...... b48
Public Relations Services ..... 546
Publishers Information Bureau 548
Publicity Assoc. Inc. ... ... ... 6547
Puerto Rico, AM, FM Stations.. 333
The Pulse Ine. ............... 548
Quaker Network .............. 44
Quebec| Radio Stations ........ 344
Radi
Advertising Analysis ........ 11
Agenecies, Canadian ......... 410
Agenties, U. S, .............. 387
Audience Analysis .......... 24
Awards & Citations, 1950 .. 64
Booké Relating to .......... 579
Broadcasters Associations .. 63
Consulting Engineers ........ 538
Correspondents Galleries .... 31
Equipment Manufacturers 484
Gov. Agencies Dealing With .. 411
Highlights of 1850 ..... ... .. 22
National-Regional Advertisers 349
News Services ............. 62
Operihng Costs & Payroll . 57
Production Firms ....... ... 448
Schools . ........ ... ... ... 482
Services Related to .......... 543
Set Produection, 1950 ........ 57
Set Sales in U. 8., 1922-50 .. 848
Unions Dealing with ... ... 530
Radio Corp. of America . ... 32
Radio Executives Club of N.Y. 544
Radio Pioneers ............... 544
Radio Reports Inc. ............ 545
Radio Stations—
Canadian AM by Call Letters 563
Canadian AM by Frequencies 556
Canadian by Provinces .... .. 336
Canadian International .. .. . 567
European .................. 577
FM Call Letters .. b64
Identiﬁed with Newspapers.. 67
National Representatives . ... 46
Non-Commercial, FM ........ 578
Number Operating in U. 8. ... 40
Under Group Ownership ... 59
Under NARBA ............ .. 573
U. S. AM by Call Letters .... 557
U. S. AM by Frequencies .... 6549
U. S. by States .. ..... .. .... 69
U. S. International ... .. ... .. 566
U. S. Possessions .......... 332
Radio-Television Mfrs, Assn. .. 544
Radio-Television Mfrs. Assn. of
Canada ................... 544
Radio Television Publicity Corp. 547
Rahall |Stations .............. 62
Razorback Network ... ... ..... 44

RCA Communications ...... 546, 546
Page 6| ® 1951 Yearbook Number

Rebel Network . ............... 44
Rebroadcasts, FCC Rules....... 526
Recording Equipment Mfrs. . ... 484
Recording Services ............ 448
Recordings, ECC Rules........ 526
Regional & National Radie &

TV Advertisers ........... 349
Regional Networks of U. S. .... 42
Regulations Governing Radio. .. 510
Reports, FCC Rules Governing 520

Representatives of Stations.... 48

Research Co. of America 548
Research, Radio-TV ... ..... .. 547
Reuters Ltd. of Lendon ...... 62
Revocations, FCC Rules........ 528
Rhode Island, AM, FM, TV Sta-
tions e .. 275
George A. Rachards Stations .. 62
G. Ricordi & Co. .............. 546
Adeline B. Rines Stations . ... 62

Rocky Mt. Broadcasting System 44

Richard H. Roffman .......... 547
Elmo Roper .............. ... b48
N. C. Rorabaugh Co........... 548
Rounsaville Stations .......... 62
Rural Radio Network ........ .. 44
Sheldon Sackett Stations ... ... 62
Saskatchewan, Radio Stations .. 347
Merritt R, Schoenfeld & Co. .. 545
Schools of Radio & TV ........ 482
Schwerin Research Corp. ...... 548
Scripps-Howard Group ........ 62
Script Services ....... 06000000 448
S-D Surveys Ine. .............. 548
Securities & Exchange Comm. .. 422
Selvage & Lee ................ 547
SESAC Imc. .................. 546

Set Production, Radio-TV, 1850 57
Set Sales in U, S, 1922-50 ... . 348
Sets, TV by Cities ............ 62

Alfred P. Sloan Awards ........ 582
Benjamin Sonnenberg .. ... . .. 547
South Carolina, AM, FM, TV
Stations .................. 276
South Carolina Broadcasters
Assn. ...l 63

South Central Quality Network 44
South Dakota, AM, FM, TV Sta-

tions ........ ... ... 282
South Dakota Broadcasters Assn. 63
Southern Calif, Bdestrs. Assn. .. 63
Southwest Network ...... .... 44
Speidel Newspaper Stations .... 62
Sponsored Programs, FCC Rules 522

Standards of Practice, NAB ... 88

Daniel Starch & Staff ....

State Broadcasters Assocmhor.m 63

State Dept. ... ....... 422
Station Identification, FCC Rules 522
Station License, How to Apply 506

Station Representatives, List of 48

Stations—
Canadian AM by Call Letters 563
Canadian AM by Frequencies 556
Canadian by Provinces ...... 336
Canadian International ...... 567
European ................... 577
FM by Call Letters ... ... .... 564
Identified with Newspapers. .. 67
Non-Commercial, FM ........ 678
Number Operating in U. S.... 40
TV by Call Letters ......... 564
Under Group Ownership ... 59
Under NARBA ..... . ... ... 573
U. 8. AM by Call Letters ... . 557
U. 8. AM, by Frequencies.... 549

U. S. AM by States ......... 69

U. S. International ... ... .. 566
Stauffer Publications Stations.. 62
Steinman Stations ............ 44,62
Store Radio ............... .. 547

Summary of TV Sets by Cities.. 62

Surveys & Market Research... 547
Suspensions, FCC Rules...... .. 528
Pat Sweeney .................. 547
T
Talent Agencies ....... ... ... 448
Robert S. Taplinger & Assoc. .. 547
0. L. (Ted) Taylor Stations... 62
Technical Broadcast Schools. ... 482
Television—
Advertisers Using ABC-TV .. 431
Advertisers Using CBS-TV... 435
Advertisers Using DuMont... 436
Advertisers Using NBC-TV... 444
Advertising Analysis ........ 11
Agencies Handling Accounts.. 387
Applications Pending . ... ... 533
Audience Analysis .......... 24

Awards & Citations, 1950.... 64

Books Relating to .......... 579
Consulting Engineers ... ... 538
Equipment Manufacturers ... 484

Government Agencies Deal-
ing With ................. 411
Highlights of 1950 .......... 22
National-Regional Advertisers 349
National Representatives .... 486
............ 448

Production Firms

ABBREVIATIONS IN 1951 YEARBOOK

EXECUTIVE PERSONNEL

Administrative Assistant... adm. asst.
Assistant Chief Engmeer ....... asstt ce
1t Ce .asst. em

Ass:stant General Manager
Assistant Program Director. pd
Assistant to President........ asst. to p
Business Manager.. 5
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Commercial Manager ao
Commercial Production Manager

coml. pdm
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Executive Owner. ... .......... exec. o
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ensqg
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Production Director. ........... prod. d
Production Manager............... pdm
Program Director........ ............
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TRANSCRIPTION LIBRARIES

Lang-Worth PR

]
S

Thesaurus

iacGregor
ESAC .. ...
tandard

5

Collins ...
Crosley ..
DuMont .

Gates
General Electric ..
Marconi

Norghem "Electric

Rayth'e'ori .
Tem

Westem 'Electric
Westinghouse

Vorld
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Treasury Dept. ... ...... ... ... 422
T & T Frequency Measurements 546
Tube Sales in U. S, 1922-50 .... 348
George R. Turpin & Assoc, .... 547
U
Union Broadcasting System ... 44
Unions Dealing with Radio..... B30
United Press Associations ... . 62
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Wisconsin Broadcasters Assn. ..
Wisconsin Network
World Photo News Corp. ...
Wyoming, AM, FM, TV Stat

Y
Yankee Network
Clifford Yew’
Yukon T~
Johr


www.americanradiohistory.com

WELL DIRECTED

What’s love got to do with Advertising? Plenty!
Our business is promoting sales. Ever stop to think
how many things are bought and sold because somebody
loves somebody else? Well, it’s astronomical. Take all those
nourishing foods and warm clothes Mom and Pop buy
for a couple of kids they love so much. And, of course,
there’s young love . . . romantic love! Now, you’re really
getting into big business. Wedding rings, trousseaus,
honeymoons, furnished flats, pop-up toasters! Yes, things
really start perking when Love comes along.
Maybe it’s because Campbell-Ewald Company has
long recognized the importance of the heart department that

we have always tried to make our clients’ advertising
messages a little warmer and friendlier and closer to-the
target of Dan Cupid’s arrow. We found out a long time ago
that Dan is a very handy little fellow to have around in any
kind of media. And in television (one of our specialties), he’s
terrific! You can’t beat a good love story on the video.
That’'s why Campbell-Ewald TV programs, such as
TRIPLE FEATURE THEATRE, sponsored by Chev-
rolet Dealers on Los Angeles Station KECA-TV, have
always been so popular. People love them, and we love
producing them.

Love may laugh at locksmiths . . . but don’t you laugh
at love. It’s your best salesman.

1951 Yearbook Number ¢ Page 7
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IU'REE & p T
INC.

Pioneer RADIO Station Representatz’ves
EAST, SOUTHEAST

WBZ-WBZA Boston-Springfield NBC 50,000

WGR Buffalo CBS 5,000

WMCA New York IND. 5,000

KYW Philadelphia NBC 50,000

KDKA Pittsburgh NBC 50,000 )

WFBL Syracuse CBS 5,000 P 4 ﬁ?.l'ff‘r

WCSC Charleston, S. C. CBS 5,000 if‘ TELE V.f SIOH

WIS Columbia, S. C. NBC 5,000 Mellzog Rﬁ}{_, i )

WGH Norfolk ABC 5,000 DAVENPORT Sellatipeag

WPTF Raleigh NBC 50,000 ke

WDB]J Roancke CBS 5,000 P=EMiral Brog sting Co. v -E‘#DC-W*
e i LA

MIDWEST, SOUTHWEST F?,RT W':}RTH.DA.LLAS i

WHO Des Moines NBC 50,000 PTARTELEGR AN WBAP.Tys

wOoC Davenport NBC 5,000 LOUIsyy, vy

WDSM Duluth-Superior ABC 5,000 lx Lo E

WDAY Fargo NBC 5,000 IWAVYE, Inc WAVE. Tve

WOwWO Fort Wayne NBC 10,000 M1LA b4

WISH Indianapolis ABC 5,000 |I"'""'"'Z=-.'r'mr'.-_ . i

KMBC-KFRM Kansas City CBS 5,000 "o Theatra,) VTV

WAVE Louisville NBC 5,000 .

WTCN Minneapolis-St. Paul ABC 5,000 (DISPA T H-PIONER WTCN. Ty

KFAB Omaha CBS 50,000 HEER P o

WMBD Peoria CBS 5,000 NEW YoRk

KSD St. Louis NBC 5,000 [THE NEws) WPLx

KFDM Beaumont ABC 5,000 *T. Louss

KRIS Corpus Christi NBC 1,000 (POS KSD. Ty

WBAP Ft. Worth-Dallas  NBC-ABC 50,000

KXYZ Houston ABC 5,000

KTSA San Antonio CBS 5,000 Tel KROMN.Ty»

MOUNTAIN AND WEST *Primory NBC 4 o

KOB Albuguergue NBC 50,000 T Alfiliates

KDSH Boise CBS 5,000

KVOD Denver ABC 5,000

KGMB-KHBC Honolulu-Hilo CBS 5,000

KEX Portland, Ore. ABC 50,000

KIRO Seattle CBS 50,000

FOR LATEST INFORMATION, CALL

NEW YORK CHICAGO DETROIT ATLANTA FT. WORTH
44 Madison Ave. 230 N. Michigan Ave. Penobscot Bldg. Palmer Bldg. 406 W. Seventh St. U
Plaza 9.6022 Franklin 2-6373 Woodward 1-4255 Main 5667 Fortune 3349
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During 1950...
adverti.éers placed 82 different
Radio-TV advertising campaigns

through McCann-Erickson, 1 nc |

New York
Boston
Cleveland
Detroit
Chicago
San Francisco
Los Angeles
Hollywo;)'ti
Portland...
and offices

- throughout
the world.
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Analysis of 1950 Radio-TV Advertising

million spent by radio and TV ad-
vertisers for talent and programs
on their own account, total 1850
expenditures for radio and tele-
vision advertising amounted to
more than $681.8 million.

Trends Within Radio
(Tables T and III)

Even more than in 1949, local
advertising formed the backbone
of radio time sales revenues, ac-
counting for 46.3% of the total,
while national and regional non-
1950 o, network (spot) business drew al-

Editor's note: Statistical material in the BROADCASTING ¢ TELECASTING
Business Index i8 derived from data gathered in on extensive, nation-
wide sample of all clagses of stations. Methods employed are those de-
veloped and applied by BROADCASTING ¢ TELECASTING with marked
accuracy for the past 16 years and were founded upon the formula
originally developed by Dr. Herman S. Hettinger, nationally-known
economist specializing in the radio field. Statistical data was audited by
the firm of Sinrod & Tash, Washington certified public accountants, which
turned over to BROADCASTING ® TELECASTING only weighted averages in
each station and business category, in conformity with the canons of the
American Institute of Certified Public Accountants.

WITH A RESURGENCE of radio
time sales and a tripling of tele-
vision advertising revenues, net re-
ceipts from the sale of radio and
television time in 1950 surpassed
the $500 million mark-—and sub-
stantially so—for the first time.
Total net time sales for the two
media reached an estimated $537.3
million plus—an 18.6% gain over
their combined total of approxi-
mately $452,887,000 in 1949,
Although a substantial portion
of the 1950 increase came through

TABLE I
RADIO NET TIME SALES 1949-1950

the spectacular expansion of tele- 7o ; 5 p

. . T ass of Business 1949 Total (Estimated) Total national

vision advertising, radio time sales Nationai Network ... ... .. ... 128.000467 203 $ioietias e  most squarely abreast of o

contributed significantly with a Resional & Miscellaneous Networks | =~ 5994858 1.4 6120750 1.4  network time sales as a revenue

y .g y by National & Regional Non-Network..... 108,314,507 25.5 120,185,348 26.5 source.

6.6% gain which brought their to- Local ........0.... ... ... ... ... 182,144,301 428 205.612,178  45.3 ‘. .

tal to an estimated $453.6 million —_— — _—_— — Local advertising registered the
B 5 TOTAL ..oooioiiariinanaiiiins $425,357,133  100.0 $453.605.722 1000  greatest gain over its 1949 total,

The 6.6% increase should be
compared with a gain of 2% plus
in 1949,

Television’s net time sales were
estimated at almost $83.8 mil-
lion, compared with $27.6 million
in 1949,

These advances by both radio
and television c¢ame in a year
heavily marked by war jitters and
the unsettling economic effects of
rearmament and general move-
ment toward a semi-wartime foot-
ing.

Net time sales, representing
gross billings less frequency and
promotional discounts, constitute
gross receipts from the sale of
time in all categories. They in-
clude commissions paid to agencies,
representatives, etc., which broad-
casters count as an expense of sale.

In dollars, the year’s increase
totaled more than $28 million for
~adio and over $566 million for tele-

Radio’s gain should be
~ith an $8.6 million in-
and, since it comes

© 383 8 million

+i me,

¢ Includeés miscellaneous network and stations.

was making deep cuts into aural ra-
dio’s revenues.

Concededly, the increase in TV
usage was spectacular. But thus
far the visual medium appears ba-
sically to be attracting new money.
Surveys have shown that as yet
very few advertisers have dipped
into their radio appropriations to
finance TV expenditures. To what
extent they may do so at some fu-
ture date is, of course, unpredic-
table. But aside from the separate
appeals of radio and television,
there are practical factors which
would seem to mitigate against
such a course at an early time.

For example, FCC’s freeze on the
licensing of new television stations
appears likely t0 remain in effect
at least until mid-1961, Addition-
ally, military production orders
cast a big question-mark over the
prospects of equipment being avail-
able for widespread TV construc-
tion even when FCC’s freeze is
lifted. So it would appear that
continuing wide usage of radio is,
“~r the foreseeable future, a pros-

" ~omparable magnitude with

050

the likelihood that TV use will con-
tinue to expand.

Radio-TV’s 1950 revenues were
not limited to the $637.3 million fig-
ure, of course. To this must be
added income from the sale of tal-
ent and from other sources, which
are difficult to estimate on a sample
basis but which in 1949, according
to official FCC figures, amounted to
more than $38.7 million in radic
and $10.8 million in television. On
this basis, plus an estimated $95

both percentagewise and dollar-
wise, with an increase of $23.6
million, or about 12.9% more than
the 1949 total of $182.1 million.
Spot business, continuing its steady
advance, gained $11.9. million or
about 10.9% above the previous
yvear’s $108.3 million total.

These increases appear even
more spectacular when viewed
against the respective gains in
1949. For instance, local adver-
tising’s $23.6 million upsurge in
1950 is more than twice the $11.2

(Continued on page 12)

Millions of Dollars

Radio Advertising 1935-'50
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ANALYSIS

(Qontinued from page 11)

million advance registered in 1949.
And spot advertising’s 1950 in-
crease of $11.9 million should be
measulred against its 1949 gain of
$3.5 ntillion.

Natjonal network advertising, on
the otper hand, dropped again af-
ter experiencing its first decline in
1949. | Though not subject to spec-
tacular fluctuations, network time
sales had risen steadily to a total
of $138.7 million in 1948, then fell
off abdut 3.6% in 1949 and dropped
further—approximately 5.6%, to
an estimated total of a little less
than $121.7 million—in 1950.

Regional and miscellaneous net-
work Qusiness, which was shown in
final figures to have declined by
about $1.3 million in 1949, rallied
in 1950 with a gain of about 2.1%.
This brought the total to an esti-
mated |$6.1 million, compared with
1949 res of almost $6 million.
These Fotals include revenues from
some ﬁf the various baseball and

football networks and, while repre-
senting a gain over 1949 receipts,
still are short of the peak years of
1945 and 1946, when net time sales
exceeded the $8 million mark.

(All 1949 figures employed in
this analysis represent revisions of
the ea!r lier estimates wherever in-
dicated by supplementary and later
information.)

FM found no’ panacea for its
financial troubles in 1950. There
were no auditable figures, however,
due primarily to the difficulty of
distinguishing between finances
where AM and FM stations are
operated in conjunction with each
other, a;nd, in many AM-FM oper-
ations, the use of FM as a bonus
with A Despite the lack of def-
inite figures, authorities felt FM
had experienced some improvement
during [1950. In many instances
this wag attributed to a great ex-
tent to transit M operations and
related services, such as storecast-
ing. 1

|

i TABLE YV
ESTIMA+ED RADIO GROSS BILLINGS
1927-1950

[ (000°s omitted)
| National
Vear network Others Total
92271 ...\ $3.833 $987 $4,820
928 ..... 10.227 3.873 14,100
929 ..... 19,196 7.604 26,800
930 . 27,694 12,806 40,500
931 37,502 18,498 56,000
932 ..... 39,107 22,793 61,900
25,484 57.000
30,228 72,887
38,209 87.524
47,880 107,551
75,314 144,142
78,390 150,118
88,000 171,114
123,344 219,800
154,274 261,174
167.280 285,480
200,499 352,290
256.033 44R.710

TABLE III
RADIO NET TIME SALES—1935-1950

Increase over

National previous year Regional prem?;:s year Non-

Class of Bust —

Increase over National [Increase over
previous year

Increase over
preuio%s year

Increase over
previous year

Year Network Network Netwaork Local Total %
iggg ; $39,737,867 P L - $13,805,200 Baoo $26,074,478 .. $79,617,543 e
1937 56,192,306 414 2854047 ... 23,117,136 674 35745394 371 117,908,973  48.1
{% 56.612-; 9259 07t ... o000 28,108,185 216 32,657,349 (—8.7)  117.379,459 0.6
T 7612 612 68 106 = ... .. 0006 30,030,563 6.8 37,315,774 14.2 129,968,026 10.7
0 919,428 13.1 9, 0oog 37,140,444 23.8 44,756,792 20.0 155,686,247 205
1941 79.821 534 10.7 2,752,073 47.2 45,681,959 230 51,697,651 155 179,753,217 154
1942 81,744,396 2.7 ,444,581 25.2 51,059,159 118 53,898,916 4.2 190,147,052 58
1943 99,389,177 218 6, 81.6 59,352,170 16.2 64,104, 18.9 228,102,164 20.0
1944 121,757,135 2.5 7,612,366 21.7 73,312,899 23.5 84,960,347 28.3 287,842,747 26.1
1945 125,671,834 3.2 8,301,702 9.1 76,696,468 4.6 99,814,042 7.5 310,484,046 7.9
1946 126.737,7 0.8 8,043,381 —3.1 82,917,505 8.1 116,380,301 16.6 334,078,914 7.6
1847 12’1 713,942 0.8 7,012,689 —12.8 91,581,241 10.4 147,778,814 27.0 374,086,686 12.0
1948 23,098 4.5 7,328,255 4.3 104f'159.761 14.4 170,908.1 65 15.6 416,720,279 114
1949 128 903 467 —3.6 5,094,858 —18.2 108,314,507 34 182,144,301 8.5 425,357,133 2.1
19501 121, 887 446 —5.6 6,120,750 21 120,185,348 10.9 203, 612 178 12.9 453.603,722 6.6
! Nation-wide and regional networks combined. *® Figures prior to this date not comparable in all categories.

?Data not available.

1 1950 figures estimated.

Trends Within Television
(Table II)

The expansion of television ad-
vertising in 1950, bringing an in-
crease in net time sales from $27.5
million in 1949 to a new peak ap-
proaching $83.8 million, makes
it possible to evaluate the TV rev-
enue picture on a more represent-
ative basis than ever before.

The extent to which trends dis-
cernible today will continue or be
altered as television attains na-
tional distribution is, of course,
difficult to foretell. Thus far, net-
work business has provided the
principal source of revenue—a de-
parture from the aural broadcast-
ing structure, where local adver-
tising is the chief source of time
sale revenues.

The 1950 figures show a slight
shift intensifying network adver-
tising’s position as the mainstay
of TV finances. Where this source
represented 39.2% of all time sale
revenues in 1949, it accounted for
42.9% during the past year. Local
advertising also improved itself
somewhat in this respect, going
from 34.4% of the total in 1949
to 86.5% in 1950. Spot business,
which represented 26.4% of the
1949 total, dropped to 21.6%.

On a dollar volume basis, all
three types of business made sig-
nificant advances. Revenues from
network time sales climbed more
than $26 million; local advertising
gained more than $20 million, and
spot business increased by almost
$11 million.

It is much too early to hazard a
guess as to television’s ultimate
potentialities as a revenue pro-
ducer. The international situa-
tion, on top of the FCC freeze, ap-
peared in late 1950 to impose a
limit on the physical development
of television in the immediate fu-
ture.

Even so, it seemed reasonable
to assume that barring unforesee-
able developments resulting from
the international crisis, time sales
would continue upward; and that,
after the physical limitations are
removed, the “peak” revenues re-

toward longer program days. In
this respect television was follow-
ing the pattern of AM radio devel-
opment, starting on a strictly lim-
ited-time basis *and progressing
more and more toward full day-

TABLE IV

ESTIMATED RADIO
GROSS BILLINGS—1950

Estimated

Class of Business Grogss Billings
Natjonal Network ....... $182,250.000
Regional & Miscellaneous

etwork ... ...... ..... 9,107,000
National Non-Network ... 178,846,000
Local ..................... 305,970,000

Total ................. $676,173,000
and-evening operations. As the

trend continues, increases in total
time sales may naturally be ex-
pected—irrespective of the freeze
on station construction.

Radio Gross Billings
(Tables IV and V)

Gross billings for radio adver-
tising time reached an estimated
$676,173,000 in 1950, as compared
with approximately $629,000,000
in 1949. These figures have a lim-

ited value as a basis for compari-
son with other media, however,
since gross billings represent ad-
vertising volume at the one-time
rate and discount structures vary
widely among media.

Estimated gross billings for 1950
are broken down in Table IV, and
a recapitulation from 1927 through
1960 is provided in Table V, dis-
tinguishing between national net-
work and other classes of business.

Comparison With Other Media

Eleven-month figures provided
by Media Recorda Inc. in a 52-city
summary of newspaper advertis-
ing lineage show that newspaper
advertising in 1960 increased 6.1%
over the same period of the pre-
ceding year. This compares with
a 1949 gain of 1.7%.

Among the various classes of
newspaper advertising, the figures
show, automotive advertising again
registered the largest gain—14.3%
—while financial advertising placed
second with an 11.7% advance.
Other categories showed smaller
increases, and none experienced a
loss compared to the same 11-

(Continued on page 14)

TABLE VI
RADIO NETWORK GROSS EXPENDITURES BY PRODUCT GROUPS

Product Groupe

- Agriculture & Farming
. Apparel, Footwear & Access.
Automotive, Automotive Equip.
Aviation, Aviation Equip. & AcCess.
Beer, Wine & Liquor
Building Materia
. Confectionery & Soft Drinks
. Consutmmer Service
. Drugs & Remedies
10. Entertainment & Amuse
11. Food & Food Products ... . ...
12. Gasoline, Lubricants & Other
13. Horticulture ........ .........
14. Household Equip. & Supplles .
15. Household Furnishings ..
16. Industrial Materials ...
17. Insurance
18. Jewelry, Optlcal Goods & Cam
19. Office Equipment,
Stationery
20. Political
21. Publishin
22. Radios, Sets,
Instruments & °
23. Retail Stores #
24. Smoking M
292. Soaps, Cle

Snnrting

PRGN RN =

www americanradiohistorv com

Equipment & Fixtures

1949 1950
Est.
Gross %® Gross %°
Billings Total Billings Total
$1,160,172 K $1,008,400 &
1,292.367 Ni 1,008,400 8
6,718,766 36 5,106,500 28
...... 4,746 a 2,598,200 14
1,281,775 9 ,323,900 T
...... 6,253, 33 6,435,600 35
1,938,031 1.0 ,896,100 1.0
054,786 11.2 24,316,100 13.3
9,246 — 6,700 —
45,312,432 24.1 44 503,800 24.4
641,22 3.0 80, -
97,642 —_— 126.P"
6,118,005 3.3 ar
3,648 5
2,174,673 12
3,737,682
...... 780 "

Writing Supplies L4
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RUTHRAUFF & RYAN, Inc.

TELECASTING and BROADCASTING

(Network) (Network)
“ACROBAT RANCH''—General Shae “ARTHUR GODFREY DIGEST”—reddi-whip
“BIG TOWN" —Lever Brothers, Rinso and Spry
“COLLEGE BOWL'' —American Safety Razor and Pharma-Craft “ARTHUR GODFREY TIME’ —Lever Brothers, Rinso and Spry

“4 STAR REVUE" —Motorola
“GENE AUTRY”—wrigiey's Gum
“THE ARTHUR MURRAY SHOW" —jrthur Murray “GENE AUTRY” —Wrigley's Gum
“SHOWTIME . .. U. S. A.” _Dodge Dealers
“Z00 PARADE’ —quaker Oats, Ken-L-Ration

“AUNT JENNY" —Lever Brothers, Spry

(Participation in)

(Participation in) “ARTHUR GODFREY’S TALENT SCOUTS”

—Thomas J. Lipton, Frostee

“ARTHUR GODFREY’S TALENT SCOUTS”

—Thomas J. Lipton, Frostee
“CAVALCADE OF BANDS" —Pharma.Gratt . S
“CAVALCADE OF STARS'"_pharma.Craft (Sectional)

“AMATEUR HOUR' —MWorris B. Sachs

(Sectional) :
“BALTIMORE BULLETS BASKETBALL" —Gunther Beer
“AMATEUR HOUR" —Morris B. Sachs
“BALTIMORE COLTS FOOTBALL" —Gunther Beer “BALTIMORE COLTS FOOTBALL' —Gunther Beer

“BALTIMORE BULLETS BASKETBALL'" —gunther Beer
“BALTIMORE ORIOLES BASEBALL’ —gunther Beer
“BROADWAY OPEN HOUSE'' —Gunther Beer, Red Top Beer

“BALTIMORE ORIOLES BASEBALL" —gunther Beer

_ “NEW YORK GIANTS BASEBALL" —Gunther Beer
STALENT SEARCH" starring Skitch Henderson—Vim and Motorola

“WRESTLING’’ —Red Top Beer “SPORTS SPECIAL’’ —Gunther Beer
AMERICAN AIRLINES CHRYSLER CORPORATION—Dodge LEVER BROTHERS (CANADA)
. — Pepsodent, Lifebuoy, Rinso, Sunlight

D.L.&W.COAL COMPANY — biue coal’

G L A i LEVER BROTHERS (U. S.)—Rinso, Spry
GARRETT & COMPANY - virginia Dare MOTOROLA—AM and TV Sets

AMERICAN TELEVISION DEALERS

AND MANUFACTURERS ARTHUR MURRAY THOMAS J. LIPTON—-frostee

RuTHRAUFF & RYAN. Inc.... Adverfising

NEW YORK +« CHICAGO ¢ DETROIT ¢ HOLLYWOOD + BALTIMORE ¢ CINCINNATI « HOUSTON « ST. LOUIS « SAN FRANCISCO = SEATTLE « MEXICO CITY » TORONT(
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ANALYSIS

(Continued from page 12)

month period in 1949. “General”
newspaper advertising gained 9.6%
and classified advertising, 5.3%.

Publishers Information Bureau
figures on revenues from advertis-
ing in general magazines, farm
magazines and Sunday supple-
ments' for the first 11 months of
1960 ghow an overall advance of
approximately 4.69% over the com-
parable period of 1949.

General magazine advertising
revenues increased about 4.1%,
farm magazines moved up approxi-
mately 5.7%, and Sunday supple-
ments added about 6.29%, accord-
ing to the PIB figures.

Radio Network Advertising
By Class of Product
(Table VI)

Food and food products contin-
ued far in the forefront of network
radio-advertised products in 1950
with expenditures again totaling
almost one-fourth of network gross
billings, while toiletries, drugs and
remedies, smoking materials, and
soaps, cleansers and polishers once
more r?unded out the Top Five.

The only major change among
the five leaders saw the drugs and
remedies group, fourth in 1949,
move into third place by virtue of
over $3.2 million increase in ex-
penditures. 'Toiletries accounted
for about 14% of the total; drugs
and remedies, 13.3%; smoking ma-
terials, 12.5%, and soaps, etc.,
11.2%.

These figures and the other 1950
:otals shown in Table VI are 12-
nonth estimates made on the basis
f a PIB report for the first 10

TABLE VII
TELEVISION GROSS NETWORK BILLINGS BY PRODUCT GROUPS
1949 1950
Est.
Gross % Gross %"
Product Groups Billings Total Billingst Total
1. Agriculture & Farming ................... 4,275 —_ =
2. Apparel. Footwear & Access. ............. 284,801 23 766,500 2.3
3. Automotive, Automotive Equip. & Access. 1,546,287 12.6 4,534,900 138
4. Aviation, Aviation Access. & Equip. ...... — -
5. Beer, Wine & Liquor ... .......... .... . 326,189 2.7 1,256,900 38
6. Building Material, Equipment & Fixtures F 85,100 3
7. Confectionery & Soft Drinks ............. 188,309 1.5 1,451,400 4.4
8. Consumer Service ........................ 66,890 5 258,400 8
9. Drugs & Remedies ....... ... .............. 242,718 2.0 289,700 9
10. Entertainment & Amusements ......... .. — —
11. Food & Food Produets ... ................. 1,295,925 10.5 5021,600 15.3
12. Gasoline, Lubricants & Other Fuels .. .. 719,609 5.9 1,262,700 3.9
13. Horticulture .. ... ... .. ... ... ... ... — 1,400 —
14. Household Equip. & Supplies ... 457,218 3.7 2,007,100 6.1
15. Household Furnishings ................... 819,698 8.7 1,849,300 5.6
16. Industrial Materials .................. .... 11,643 .1 836,500 2.5
17. INSUTARCE . . ... ... ..ttt — 49,900 2
18. Jewelry, Optical Goods & Cameras ...... 105,057 9 223,100 N
19. Office Equipment, Writing Supplies &
Stationery .. ... ... ... ... ... 21.760 2 33,900 1
20. Political .............. .. ... ... ...l — 2,200 —
21. Publishing & Media .................... 131,063 11 182,900 6
22. Radios, TV Sets, Phonographs, Musical
Instruments & Access. ........ ......... 2,392,107 194 2.905.600 8.9
23. Retail Stores & Shops ............... 19,575 2 50,200 2
24. Smoking Materials ......... 2,396,728 194 5,543,800 16.9
25. Soaps, Cleansers & Polishers . 107.310 E] 528,100 1.6
26. Sporting Goods & Toys ..... 85,535 7 55,600 2
27, Tolletries ... ... ... ... ... ........cieen 1,026,380 3.3 3,282,300 100
28. Transportation. Travel & Resorts ......... - —
29. MiscellaneousS. ..........c. ieiiiaieeiianns 45,436 4 249,100 .8
TOTAL...... $12,294,513 $32,726,800

* 4, will not necessarily add to 100 because of rounding.

1 1950 figures do not include business of DuMont Television Network which did
not report during the year. DuMont estimated its gross for the year would
total $4.5 millton.

months. The 1949 figures are 12- gross billings, which dropped from
month totals supplied by PIB. $187.8 million in 1949 to less than
The overall decline in network $182.3 million in 1950, found three

of the top five product groups fol-
lowing suit.

Food and food products adver-
tising ($44.5 million) was off ap-
proximately $808,600, though its
percentage of the total increased
from 24.1 to 24.4%. Toiletries ad-
vertising ($25.6 million) had the
biggest drop in dollar volume—
almost $3.9 million—which brought
its percent of the total down from
16.6 to 14%. Expenditures for
smoking materials advertising
($22.7 million) decreased slightly
less than $1 million with no ma-
terial change in percentage of total
(12.5%).

The $3.2 million-plus increase in
expenditures for drugs and reme-
dies advertising, which brought
this group to an estimated $24.3
million and raised its percentage
from 11.2 to 13.3%, was the larg-
est recorded. Soaps and cleansers
increased by almost §$1.2 million,
raising this percentage figure from
10.3 to 11.2%,

Beer and wine advertising,
though representing only 1.4% of
the total, showed an increase of
over $1.2 million, while expendi-
tures for household equipment and
supplies dropped $2.9 million with
a resulting drop from 3.3 to 1.8%
of total billings.

TV Network Advertising
By Class of Product
(Table VII)

The 1949-50 product breakdown
of TV network gross billings
(Table VII) is more useful as a
guide to general trends than as a
basis for exact comparisons, since
the 1960 figures represent the ac-
tivities of only three of the four
TV networks (DuMont Television

(Continued on page 19)
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~ AND WHAT CAN WE.BO"FOR YOU?

For Music And News

130 | ON YOUR DIAL
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Of all the

to tell people

)

| the most effective
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devices men have used
what they have to sell,
is the microphone...

And this one reaches them today
at lower cost than any other advertising medium,

or any other microphone.
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DON McNEILL'S
BREAKFAST
CLUB

Coast to Coast Monday through Friday
8 10 GAM. C.S.T. ABC

Sponsored by SWIFT & CO. ..
PHILCO - GENERAL MILLS

DON McNEILL'S
TV GLUB

Coast to Coast Wednesday
8to9PM. CST. ABC

Sponsored by PHILCO

Page l? ® 1951 Yearbook Number BROADCASTING ® Telecasting
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Gross Billings for 1950

American Broadcasting Co.
AM Gross Billings by Months

Month 1950 1949
January ......... $3,454,221  $4,067
February 3,147,2 3,845,610
Mareh ..... 3454338 4,238,780
April 3,115,897 3,893,736
May 31242000 4,030,915
June 2,880,220 3,387,939
July 2.255,647 2,788,103
August ... 2,249 1544,141
September 2,416:631 3,076,900
October ..... 3,009,205 3,404,713
November 2,973,103 3,406,989
December . ...... 2,926,270 3,856,492

TOTAL ..... ¥$35,124,625 $42,342,225
% Estimated

By Advertisers
1950

General Milis Inc. ........... $4,910,766
SWift & €. ......... ...l H 4

Sterling Drug Inc. ... ....... 2,312,512
Philip Morris & Co. Ltd. Ine 2,153,357
P. Lorillard Co. ............. 1,942,056
Philco Co}) .......... 1,618,996
Gﬂiette Safety Razor Co. 1,412,661
Serutan Co. .. . ..... ,073,382
The Quaker Oats Co. . 955,010
H. J. Heinz Co. ........ 943,678
Pepsi Cola Co. 925,610
Equitable Life Assurance So-

clety of the U.S. 924,581
The Norwich Pharmacal Co. 843,782
Gospel Broadeasting Assn.. 802,229
The Andrew Jergens Co. ... ,320
General Motors Corp. .. ... 613,384
William R. Warner & Co. Inc 607,566
George A. Hormel & Co 541,755
Seeman Brothers Ine. < 536,339
Pacific Coast Borax Co. y
Adam Hat Stores Ime. . . 439,443
Lutheran Laymen’s Lea;ue .. 436,652
The Frank H. Lee Co. 7,7
Bruner-Ritter Ine. .......... 346,931
Speidel Co. . 316,324
Miles Laboratories Inc. . . 310,960
Pan American Coffee Bureau 310,512
The Texas Co. .  ....... 304,930
Libby, McNeil & Libby . 282,275
Trimount Clothing Co., Ine.. 265,514

ANALYSIS

(Continued from page 14)

Network did not report). The fact
that facilities available during
much of 1949 Were not comparable
with those in 1950 must also be
taken into account. As in the case
of the radio study, the 1949 figures
are 12-month’ totals from PIB. The
1950 figures are projections from
PIB 10-month reports covering
NBC-TV, CBS-TV, and ABC-TV.

The table indicates that princi-
pal expenditures for network time
during both 1949 and 1950 were on
behalf of smoking materials, food

products, and toiletries—all lead-
ers in radio network advertising—
and automotive products and radio
and .television sets, phonographs,
ete.

Although the 1950 estimates lack
the figures for one network which
was included in the 1949 totals,
the table shows increased expendi-
tures—in most cases substantial
ones—on behalf of virtually all
product groups. Of all the product
groups on the 1949 list, only one
(agriculture) is missing from the
1950 table, which meanwhile has
added four others, Expenditures
for only one group (sporting goods,
toys) appear to have been reduced.

Champion Spark Plug Co
Miller Brewing Co._ .

Voice of Prophecy Inc.
The Goodyear Tire & Ruhber

Co. In
Lougines-wntnauer ‘watch
R J Reytiolds Tobacco Co.
American Ol Co.
Mars Inc. .
Block Drug Co. Inc. ..
Dawn Bible Students Ass
Petri Wine Co.
The Christian Science Moni-

tor

]
Richfield o1 Corp.
American Bakeries Co.
Carter Products Co.

Club Aluminum Products Co.
Westinghouse Electric & Mfg.

0.
Smith Brothers .
Syivania Products Co.
Political .
Green Spot In
The Southern Baptist " con-
- wvention ... ... ...........
Dolein Corp.
Botany Mills Inc.’
Dr. Billy Graham
Wm. H. Wise & Co. Tuc.
Peter Paul Inc.
Mord Motor Co
Ronson Art Metxl Works Inc.
Revere Camera Co.
Phillips Petroleum Co. .
Western Stove Co, Inc.
Burton Dixie Co. .....
Dennisons Foods Co. ...
Pictsweet Foods Inc.
Stanley Home Products Inc.
Doubleday & Co, Inc.
Institute of Religious Science
Fruehauf Trailer Co. . .....
Lalngendorf United ‘Bakeries
National Assn. of Mfrs.
Save By Mail . .....
Dr. Hiss Shoe Stores ....
U. §. Army .
Scuddet Food Products Co. ..
United Electrical, Radio &
Mach ne Workers of Amer-

Glfts by Mail ... ... ... ...
Labor League of Political
Education
American Medical Assn.
Waltham Watch Co.
Communication Workers of
America o
Wwilson Sporting Goods Co.’
Pacific Greyhound Lines .
Reynolds Metal Co. .....

155,963

118 715

116,269
111,620

Fisher Body mvtslon of Gen-
Corp

eral Motors Corp. ........ 4,278
Regal Amber Brewing Co. .. 4,134
Omnibook Inc. 3,937
Lucky Lager Brewius Co 3,168

J. Ritter €Co. .. . .. ..... 2,285
McColl Frontenac ol Co. ,500
TOTAL ...ooooooeeen... $35,124,625
By Agencies
1950
Dancer Fltzgerald -Sample

Ine. . ... .. ... $5,381,248
J. Walter Thompson Co. 2,662,632
Cecil & Presbrey Ine. 652,4:

Maxon Inc.

Lennen & Mitchell Inc. ..... 1,648,283
Hutchins Advertising Co. Inc. 1,618,996
Wllliam H. Weintrauh & Co.

635 cpas | Anocmnoonaaneas 1,241,295
Kudner A;ency Ine. .. 1,170,891
Tatham-Laird Ine. 1,075,950
Roy 8. Durstine Ine. . 1,073,382
The Biow Co. Inc. .. 949,227
Warwick & Legler Inc. 924,581
Benton & Bowles Ine. 361,632
R. H. Alber Co. 302,229
Knox Reeves Advertising ine. 766,080
Foote, Cone & Belding .... 752,716
Kenyon & Eckhardt Ine. ... 718,425
Robert W, Orr & Assoc. Inc. ,31
McCann-Erickson Inc. .. 599,999
Batten, Barton, Durstine &

Osborn_Ine, .. .. 541,755
C. J. LaRoche & Co. Inc. .. 479,373
Sherman & Marquette . 475,633

Grey Advertising Agency Inc. 446,160

Gotham Advertising Co. Inc. 436,652
Needham, Louls & Brorby Inc. 379,206
Raymond Spector Co. Inc. .. 346,931
Wade Advertising Agency .. 310,960
Federal Advertising Agency 310,512
Leo Burneit Co. Inc. ... ... 303,282
Geyer, Newell & Ganger Inc. 293, 13
MacManus, John & Adams
.................... 264,177
Mathisson Assoc.  .......... 260,469

Western Advertising Agency
Inc. .... 250,329
Sullivan, Sl:auﬂer, Colwell &

Bayles Inc. 245,544
Victor A. Bennett & Co. ‘Ine. 222,338
William Esty Co, ............ 222,054
The Joseph Katz Co. .. 196,657
W, L. Gleeson & Co. ........ 181,743
Young & Rubicam Inc. 155,963

(Continued on page 20)

SERVING THE GOLDEN COAST AREA
SURROUNDING BEAUMONT, ORANGE, PORT ARTHUR

FACTS
DT NT
RADIO FAMILIES 177,537 129,119
POPULATION : 932,000

COVERS 15 COUNTIES IN TEXAS
AND 12 PARISHES IN LOUISIANA

RETAIL SALES .....

NET EFFECTIVE BUYING INCOME .........

Cireeeeen ... 8554,000,000
.. . . $807,000,000

ABC 5000 WATTS 560

DAY AND NIGHT
STUDIOS: BEAUMONT, TEXAS

NATIONAL REPRESENTATIVE: FREE & PETERS,

LSC

K.C.

INC.

BROADCASTING
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IGROSS BILLINGS

KContinued from page 19)

H. B. Humphrey Co.  ..... 150,546
Hixon & Jorgensen Inc. .... 149,607
Tucker Wayne & Co. ,..... 149,074
Politicals .. ........ 108,443
Philip .v Meaney Co. 103,015
Lille; Neal, & Battle Axency ,861
Victdr van der Linde 85,092
Alfred J. Silberstein - Bert
Goldsmith Inc. 72,910
Walter F. Bennett & Co, lnc. 63,016
Thwing & Altman Inc. 64,497
Brisacher, Wheeler & Stafr. . 63,217
Huber Hoge & Son 61,677
Roche, Williams '& Cleary
¢515 gno g0 . . Dboooo 50,130
Lambert & Feasley Ine. ... 45,781
Brooks Advertising Agency . 37,8471
Turner Advertising Agency . 37,000
Charles W, Hoyt Co. Inc. ... 30,966
Raymond R. Morgan Co. .... 26,907
Zimmer-Keller Inc. 4,499
Hal Stebbins Inc. . 15,930
Grant Advertising Inc. . 15,519
Davis & Co. .. ... ... 15,116
Wetinstein & Co. 13,650
Furman, Feiner Co. Inc. 13,645
Campaigns Inc. 9,295
Hirshon-Garfield Inc. ........ 8,875
Leon [Loeb & Co. 1,455
Ewell & Thurber Assoc. .... 6,815
Beaumont & Hohman Inc. 928
Buchanan & Co. Inc. - 4,545
Abbott Kimball Co. Inc. of
Calif. . . . ... ... ... 4,135
The Clements Co. In ne. 2,28%
Erwlq Wasey Co. of Canada 1,500
TOTAL ..ooooovvennnn... $35,124,625

By! Product Classifications

1 1950
Food |& Food Products .... $10, £93,839
Drugs & Toilet Goods ..... 1,099,4
Clgnrs, Clgarenes & Tobacco 4317 668
Rell, 1 859,737
nldlog Refﬂgeramrs, ‘Phono-

;np‘u & Electrical Appll'-

ANCES .. .....iiiian.on 1,846,124
Beverages . 1,452,359
Automobiles, ‘Trucks & Ac-

cessories .. .. .. ........ 1,217,667
Clothing & Dry Goods ...... 1,165,662

. Philco Corp.

Jewelry & Accessories

952,833

Insurance and Personal Loans 924,582
Houséhold Furnishings and
Accessories 760,866
Lubricants, Petroleum Prod-
ucts & Fuel ... ... ... 698,476
Hardware 659,945
Laundry Soaps and Cleansers 480,563
Publications . 249,524
Confections 248,352
Miscellaneous 125,082
Politicals o 0O apaoamo 108,443
Photographic= Equipment 50,130
rting Goods 6,815
Transportation & Travel 6,52:
TOTAL e $35,124,625

TV Gross Billings by Months

1950
January ... $225,865
February . 189,968
March 341,002
April 362,119
May 357,
June 388,266
July ... ... 213,522
August ooo 249,846
September ... ... 476,996
October ......... 1,181,199
. November .. 1,268,088
December Ll 216 131
TOTAL ... .. *$6,470,510

* Estimated

TV Advertisers

General Mills Inc.
P. Lorillard Co.
Admiral Corp.
The Goodyear Tire & Rubber
Co. Inc.
Canada Dry Ginger Ale Inc.
Chrysler Corp. .
Packard Motors Inc. ........
Schlitz Brewing Co. oo

Blatz Brewing Co,

Young Peoples Church of the
Alr ... ... o

Sun 0il Co. .

Bendix Home Appliances Inc.

Hudson Motor Car Co.

Pontiae | Div. ot General
Motors Corp. .
Kellogg Co.

Gruen Watch Co. .. 5
Best Foods Inc. . ............

219,331

$1,391,991

$476,374
451,675
359,429

350,608
315,216
302,010
279,992
227,733
222,077
197,721
188,302
180,549
171,131
149,670

130,080

111,070

Peter Paul Inc.
Ronson Art Metal Works Inc.
Peters Shoe Co.
Campana Sales Co.
American Safety Razor Co.
Kno Mark Mfg. Co. Inc. ..
Wine Corp. of America ....
M. & M, Ltd.
Wander Co.
Green Giant Co e e
General Shoe Corp. .. ....
Seeman Bros.
Frocter & Gamble Co. ...
American Dairy Assn.
Grifin Mfg. Co. Inc.
Gospel Broadcastin
Libby, McNeil & Li
Chesebrough Mfg. Co. ...
Ironrite Ironers Corp.
Tl-ée B. F. Goodrlch Rubber
0. .
Arthur Murrny Inc.
Arnold Bakers Inc.
American Bakeries Co.
American Tobacco Co. ..
Gillette Safety Razor Co.
Mason Au Magenheimer Co.
Florsheim Shoe Co.

Assn

Exquisite Form, Brassiere lnc‘

Lutheran Laymen's League ,
The Texas Co.
George S. May Co. ...
Ford Dealers Assn.
Pabst Sales Co.
Ranger Joe Co
Allegheny Ludlam Steel Co
Homecrafis
Doubelday & Co. ...
Radio Offers Co.
Cigar Enjoyment Inc.
Political
C. & W. Enterprlses Inc.
Gothgm Hosiery Co.
Hotplint Inc. . .......
Bell & nowell Inc. .
Jackson & Perkins Co.

TV Agencies

Young & Rubicam Inc.
Dnncer-l-‘ltzgerald—sumple

In
Lennen & Mitchell Ine.
Ruthrauff & Ryan Inc.
Kudter Agency Inc.
J. M. Mathes Inc.
Hutchins Advertising Co. Inc.
Brooke, Smith, French &

Dorrance Inc. .. ..........
McCann-Erickson Inc.

107,950

315, 216
222 077

212,850
208,633

Kastor, Farrell, Chesley &

Clifford Inc. ............. 197,728
J. M. Camp Co. ao o 188 301
Hewitt, Ogilvey, Benson &

Mather Inc. ............. 180,549
Tatham, Laird Inc. 171,131
MacManus, John & ' Adams

In oo 130,080
Kenyon & FEckhardt Inc. ... 127,901
Stoclﬂ.on. Weat & Burkhardt

.......... 115,170
Enrle Ludgen & Co. ......... 111,070
Maxon Inc. L 110,851
Grey Advertlslng Agency

Inc. ao o 105,378
Henri, "Hurst & McDonald

Inc 102,148
H. W. Kastor & Sons Adver-

ticing Co. Inec. 100,650
Batten, Barton, Durstine &

Osborn Inc. . 99,247
Ernie Mogul Co. Inc. 96,282
Weiss & Geller Inc. . 93,600
William Esty Co. Inc 93,150
Grant Advertising Inc 91,700
Leo Burnett Co. In 85,320
Wllllam H. Welntrnub Co.

In. 81,510
J. Walter Thompson Co. 0 79,654
Birmln:ham, Cutlemn &

Peirce Inc e 74,175
Cmpbell-Mlthun Inc. 2,42
R. H, A]ber 74,748
Benton & Bowles Inc. 51,480
Tucker Wayne & Co, ..... ,942
Turner Leach & Co. Inc. ... 25,280
Gordon Best Co. ........... 3,160
Brandtord Advertlsinz Inc. .. 15,920

Huber, Hoge & Sons ... ... 8,203
Gotham Advel'tisl.ng Co. Inc. 15,600
M. M. Fisher Assoc. ....... 12,390
Warwick & Legler Inc. 10,280
Lamb & Keen Inc. ...... 10,000
Walter Downing Agency .... 1,359
The Wesley Assoc. .......... 4,126
Politicals ... 4,720
The Mail Order Network .... 4,120
Sterllng Advertising Agency

INC. . oov viier ceiiiniinn.s 3,099

TOTAL . ................ $6,470,510

TV Product Classifications

Automobiles, Trucks & Ac-
cessories .. @ ........

Food & Food Products .

Beverages

Radios elﬂserators, Phono-
:rlpfls, lectrical Appli-
ances

(Conl.;inued on page 54)

$1,285,332
1,138,053

344,5 57

818,717

America’s only real-life program

, KRAFT FOODS COMPANY
SPECIAL FOODS COMPANY

(“Jays” Potato Chips)

CrLirr JOHNsON FamiLy

ﬂappy janu/ @ ﬂappg ponsors

BEECH-NUT PACKING COMPANY
[ILLINOIS MEAT COMPANY

WGN and WGN:TV
CHICAGO

[
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TYPE TITLE DAYS

Weekdays, 7 times

World News Roundup Sunday, 6 times

p3 The World in Brief L
WEWS The World in o Nutshell o .
Speaking of Sports Mon. through Saturday U n I t e d
The Sports lineup Every day
SPORTS ‘g
Great Moments in Sports 1 | Mon. through Saturday
Sizing Up Sports : Sunday Pre SS
In the Woman's World s | Mon. through Saturday
FOR Women in the News 5 Mon. through Saturday
WOMEN Mainly for Women Mon. through Friday
Your Home Sunday n e w s
Names in the News . Mon. through Saturday
Time Qut Mon. through Saturday
HUMAN In Your Neighborhood Every day p ro g ra m S
INTEREST mMovieland | Mon. through Saturday
potet B Sunday
In Their Own Words Sunday fo r
On the Farm Front Every day
FARMING baily o ariensucab ot Mon. through Saturday
Rural Roundup J Tues. through Saturday d -
Today’s United Press Commentary Every day ra Iu
COMMENTARY Under the Capitol Dame Bl thrsc:’ungdl'::iaturday
& REVIEW Highlights of the Week's News Sunday
United Press Reporting Sundoy
Weekly -Business Review Soturday

BUSINESS & - . : :
Tomorraw's Business ‘ Fridoy or thereofter
SCIENCE :
Today in Science . g | Monday thraugh Fridey
1250 radio stations from coast to coast receive from United Press an
average of 40 news programs and news features every day —in addition . .

1o scores of exira shows of seasonal and special lopical interest
throughout the year. And some 200 kinds of sponsors buy them. The

U.P. bureair neavest you is ready to present further information promptly.
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RADIO AND TV HIGHLIGHTS OF 1950

As Reported In BROADCASTING e TELECASTING

Jan. > —{iross revenues from time sales
rose 4.3% to $435 million for 1949, ac-
COrﬂln% t?i annual study made by Dr.
Ken . Baker, NAB research di-
rechar,

Jan. 9—Free speech victory seen as
U.S. Supreme Court .refuses to review
Maryland Court of Appeais decision
against Baltimore *“gag rule.”

Jan. 11—NBC commences regular op-
eration of new experimental
-statlan at Bridgeport, Conn.

Jan. 12—In move against *trafficking,”
FCC proposes to ban sales of stations
before they start program tests.

Jan, 12—First public showing of CBS
color television Is held in Washington.

Jan, 12—FCC calls for hearing on pro-
posals for theatre TV service.

Jan. 13—Thomas 8. Lee, 45. owner of
Don Lee Broadcasting System, dies in
fall m Los Angeles office building.

Jan, 16—Four major networks’ 1849
total billings estimated at $187.830,799,
for 5.8% drop below 1948’s.

Jan. 20—Radio Mfrs. Assn. creates Na-
tional Television System Committee,
headed by Dr. W. R. G. Baker, Gen-
eral Electric Co,

Jan. 23—Radio time sales 9 million
in 1948, television $24.7 million, accord-
BROADCASTING e TELE-

ing o
CASTING YEARBOOK estimates.
Jan. 23—RMA reports 1949 radio and
TV set production .totaled 9,680,773
units.

Jan, 24—Rep. George Sadowski (D-
Mich.) introduces bill to create *‘super
FCC,” provide new regulatory sanc-
tions.

Jan. 3p—Dollar volume of radio manu-
factur industry gained 13% in 1949,
reach all-time peak of $850 million,
according to RMA President Raymond
C. Coggrove.

Feb. 1-Forney A. Rankin, NAB direc-
tor of [government relations, resigns to
accept| State Dept. post.

Feb. R—U.S.-Cuban conferénces on
NARBA proposals opens at Havana.

Feb. 8 -Video economics in spotlight as
Television Broadcasters Assn. holds
annugl, Television Clinic in New York.
J. R. Boppele, WOR-AM-TV New York,
reelected TBA president.

Feb. 8:10—NAB board gives Preisdent
Justin Miller far-reaching powers, au-
thorized appointment of generai man-
ger, qives go-ahead for new million-
aol.lnr 'Audience Measurement Corp.

Feb. $—FCC approves Zenith Radio
Corp,'z_re uest ‘t)or public Phonevision

tests in Chicago.

Feb, 10—Two Washington attorneys
ask FOC to outlaw transit radio.

Feb, 13—Bill to require lcensing of

networks introduced by Rep. Harry R.
Sheppard (D-Calif.).

Feb. 1§—FCC s NBC-TV's arrange-
ments | for zizfﬁour Saturday night
show violate Network Rules.

Feb. 17—President Truman appoints
temporary communications poliey
by Dr. Stewart,

board, ' headed 5
Wesrt Virginia U. president and former

FCC member,
Feb. 20—Advertisers to spend over $20

in nsorship of 1950 baseball
S ond to %ROADCASTING

. CAS survey.

Feb, 23—Side-by-side demonstration of
color 'FV systems of CBS, RCA and
Color Television Inc. is held as FCC
enters last leg of color hearings.

Feb, —BROADCASTING e TELE-
CAS G analysis shows four major
networks' business volume continuing
upward trend.

Feb. 27--Almost 40% of Army-Air Force
recrultl;\z program's advertising budget
earmarked for radio and TV.

Feb. 27—Civil defense planners brush-
Page 22 & 1951 Yearbook Number

ing up plans for radio-TV in event of
national emergency.

Feb. 28—A. C. Nielsen Co. acaul res na-
tional rating services of C. E. Hooper
Inc. for reported $500,000, the Hooper
organization to continue operations at
local level.

Mar. 2—Ralph W, Hardy, director of
former NAB Radio Division, nam
director of Govt, Relations Dept.

Mar. 6—Procter & Gamble Co. re-
mained top network advertiser in 1948

with gross time expenditures of §17.-
315,092, according to PIB.

Mar. 6-Four, TV networks’ gross time
sales totaled $12,294,513 in 1949, accord-

ing to PIB.

Mar. 6-3—-TV operatinﬁsproblems ap-
{)ralsed by _more than video execu-
ives at Chicago Television Council's
second annual National Television Con-
ference.

Mar. 6-8-.IRE convention in New York,
with more than 16,000 engineers,

Mar. 9—Industry film, “Lightning That
Talks,” opens in New York and, in
same week, in several other cities. Re-
action: mixed.

Mar. 10—FCC launches staff-wide reor-
Eanization with creation of Common
arrier Bureau. Curtis B. Plummer,
chief of Engineering Bureau's Televi-
slon Division, is named chief engineer.

Mar. 11—WNOX Knoxville, WWJ De-
troit, and NBC Commentator Morgan
Beatty win duPont Awards. ABC-
and WPIX (TV) New York get speclal
citations in duPont committee’s first
recognition of television.

Mar. 13—Movement on Capitol Hill
looking toward assessment of license
fees on commercial stations.

Mar. 13—FEleven advertising agencies
in New York registered at least $1 mil-
lon in TV network billtngss during
1949, according to BROADCASTING e
TELECASTING survey.

Mar. 15—Formation of Broadcast Au-
dience Measurement Inc., to succeed
Broadcast Measurement Bureau, is
commenced.

Mar. 13—Changes in ASCAP licenst
methods covering TV stations, as wel
as organizational reforms, are provided
in anti-trust consent agreements.

23—RCA’s tri-color TV picture
tube demonstrated for FCC in first
showing outside of laboratories.

Mar. 24—U.S.-Cuban NARBA negotia-
tions abandoned upon renewal of de-
mands by Cuba after agreement “in
principle” had been reached.

Mar. 27—Joint study by NAB and RMA
shows 88,964,000 radio and TV sets in
use as of Jan. 1, 1950.

Apr. 2—WTMJ-FM Milwaukee, first
FM station west of the Alleghenies,
ceases operations for want of sufficient
FM sets in area.

Apr. 2—"Bisignal,” transmission of two
FM signals on the same frequency, re-
ported developed by Raymond M., Wil-
motte, Washington radio engineering
consultant.

Apr. 3—Results of second Broadcast
Measurement Bureau study were found
better than average by over 75% of
subscribing broadcasters, according to
BROADCASTING e TELECASTING
Trends survey.

Apr. 3—Bijll to ban broadcasting or
telecasting of “gambling information”
on sports events introduced at Justice
Dept.’s request by Sen. Ed C, Johnson

(D-Col.), though he disapproved its
far-reaching scope.

Apr. 10—General Mills buys 63 half-
hour periods on NBC for Whirlwind
summer campa&r_:l. with cost estimated
at $700.000 for e and production.

Apr. 11—Television has a larger audi-
ence than major magazines, says Syl-
vester L. (Pat) Weaver, NBC vice pres-
ident in charge of TV.

Apr. 12-15—Latest technical develop-
ments in radio and TV unveiled at

NAR's Fourth Annual Engineering Con-
ference, in Chicago.

ApPr. 14—-AT&T officials foresee net-
g:or}cgs'fv facilities from coast to coast
y o

Apr, 15-16—Big Ten Conference bans
live telecasts of Its member-college
football games for ‘‘at least one d\;ear"
as Intercollegiate Conference holds TV
“adverse’’ to attendance.

Apr. 17-19—NAB convention in_Chi-
cago, with Willlam B. Ryan, KFI Los
Angeles, named NAB general manager
starting May 1,

Apr. 20—Death of Frank R. McNinch,
77, who was 1937-39 chairman of FCC.

Apr. 20-21—Radio Mfrs. Assn, decides
to name fulltime paid president.

Apr. 24—FCC opposes Justice Dept.
bill against broadcasting gambling in-
formation on sports events, offers more
limited substitute a8 Senate hearings
enter homestretch.

Apr. 24—Radio attorneys oppose adop-
tion by FCC of “uniform policy”’ to-
ward applicants who have olated
anti-trust and other non-radio laws.

Apr. 24—Brig. Gen. David Sarnoff,
RCA chairman, sees TV ag $3-5 billion
per year industry within five years.

Apr. 24-26—AP, UP, and INS all re-
port inc¢reased service to broadcasters
as American Newspaper Publishers
Assn, convenes in New York.

May !—NAB plans appointment of all-
industry committee to study advisabil-
ity of drafting code of practices for TV.

May 4—Peabody Awards winners an-
nounced.

May 15—Jerry N. Jordan survey offers
documented proof that sports attend-
ance does not suffer from TV after
novelty of set ownership wears off.

May 15—BROADCASTING Trends sur-
vey indicates further expansion of ra-
dio billings is in offing, especially on
national spot and local levels.

May 17—CBS resigns from NAB. ABC
follows two weeks later.

May 17—Senate kills President Tru-
man's plan to ‘‘reorganize” FCC along
lines proposed by Hoover Commission.

May 22—NAB announces formation of
committee of top business and indus-
try figures to cooperate with broad-
casters In mapping economic trends
and planning for future,

May 24—Broadcast Music Inc. is at-
tacked in complaints filed with FCC
and Federal Trade Commission by Ken-~
neth H. Davis, attorney, who says he
proposes to dissolve BMI.

May 25—Trend toward rising station
operating costs is starting to level off
for first time in several years, accord-
ing to NAB Employe-Em%oKer Rela-
tions Director Richard P. Doherty.

May 26—FCC completes nine-month-old
color TV proceeding.

May 26—Senate Commerce Committee
approves compromise gambling bill
banning radio-TV broadcast of odds
and similar data before horge races but
permitting them during and afterward.

May 27—In first round of return bout
in talent war, NBC outbids CBS for
Groucho Marx, follows up béy si

Bob Hope to five-year contract two
weeks later, at same time selling his
Tuesday night radio show to Chester-
field for reported $30,000 weekly talent
price.

June 1—U.S. District Court for District
of Columbia dismisses three sulits
against transit radio, holds transit serv-
ice is not "inconsistent with the public
convenience, comfort, and safety.”

June 5—Television Broadcasters Assn.
announces membership drive, expan-
sion program.

June 5-8—Radio Mfrs. Assn, reorganizes

at annual convention, changes name

to Radio-Television Mfrs. Assn., names

R. C. Sprague, Sprague Electric Co.,

as board chairman and also president

Fdemtinx selection of fulltime paid pres-
ent.

June 8—KFI Los Angeles asks em-

BROADCASTING ¢
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ployes to sign anti-Communist oath in
ngl:ilfi believed to be first instance of
nd.

June 11—Death of John Shepard 3d,
founder of Yankee Network.

June 14—FCC’s hearing on news pol-
icies of G. A. Richards 'C Los
Angeles, WJR Detroit, WGAR Cleve-
land) opens in Lda Angeles while
Capitol Hill hears demands that FCC
account for its action.

June 19..ABC signs Don McNeill,
Breakfast Club mu.c, to 20-year con-
tract, reportedly longest single agree-
“!lletnt ever signed with a radio person-
ality.

June 19—Networks’ talent-buying spree
continues: ABC signs Screen Guild
Players, NBC signs Kate Smith and
Comedian Ransom Sherman to five-
iear TV contracts, while Philip Morris

Co. buys Truth or Consequences for
radio and TV on CB

June 20—Senate unanimously confirms
FCC Comr. George E. Sterling for new
seven-year term.

June 20-22—NAB Board adopts media
committee system (AM, FM, ), cuts
budget from $798,000 to $706,000.

June 22-FCC drops investigation of
NBC-TV's 214-hour Saturday night pro-
ram, saying network has eliminated
etails which confilcted with FCC net-
work rules.

June 23—AT&T microwave relays to
complete transcontinental TV network
by Jan. 1, 1952, are authorized by FCC,

June 25—Hostllitles break out in Korea;
radio begins to gird itselt for emer-
gency operations,

June 27—Paul H, Willls, Carnation Co.
general advertising manager, credits
radio with an “unparalleled, all-time
record of economic mass seling.”

July 3—Stanley G. Breyer, KJBS San
Francisco, touches off industry-wide
debate with advertisements in OAD-
CASTING e TELECASTING calling
for survey to test Pulse and Hooper
rating methods.

July 6—Congressional leaders call for
expanded use of radio and TV by U.S.
overseas, and Brig. Gen. David Sarnoff,
R board chairman, advocates $200
million world network.

July 11—*Condon Committee” submits
its color. TV report to Senate Inter-
a:tate and Foreign Commerce Commit-
ee.

July 14—RTMA officials say war needs
11?)3!0 iut radio-TV civilian production

July 14—Maurice B. Mitchell resigns
as director of Broadcast Advertising
Bureau to join NBC executive sales
E

July 17—President Truman asks Con-
gress for additional $89 million to ex-
pand Voice of America.

July 18-Death of John J, Gillin Jr.,
45, &resident and general manager of
WOW-AM-TV Omaha and one of ra-
dio’s pioneers.

July 21—With White House approval,
NAB plans to set up Broadcasters De-
fense Council to unify radio participa-
tion in nation's defense effort.

July 21—FCC says network representa-
tion of affiliates in sale of advertising
does not violate FCC rules—but that
it hasn't decided whether rules should
be changed,

July 24—Assn. of National Advertisers
campaign for radlo rate cuts receives
setback as three of four major net-
works refuse conference invitation.

July 27—Proposals to levy license fees
for government services, including
those of FCC, referred to various Sen-
ate committees for study.

July 31—Navy Secretary Francis P.
Matthews named president of WOW-
AM-TV Omaha succeeding the late
John J. Gillin Jr.

July 31—RCA tells FCC it has made

substantial progress in developmen

of its tri-color picture tube.
(Continued on page 30)
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Now in its sixth season, the U.S. Steel Hour—radio’s

most honored show —1is bringing to America’s radio

audience another great year of THEATRE GUILD ON THE AIR.
Coming up this season are such outstanding

productions as The 3rd Man; Come Back, Little Sheba;

and a special hour-and-a-half adaptation of Hamlet.

These programs of superb drama—with stars of stage,
screen and radio — are heard Sunday evenings

at 8:30 p.m. (EST) on the NBC network.
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' 1950 RADIO-TV AUDIENCE ANALYSES

By A. C. NIELSEN, Pres. -
A. C. Nielsen Co.

TELEVISION is a fast growing
youth; radio remains a healthy
adult. Each continues to hold its
unique place in the advertising
picture. Neither is a substitute t'or
the other.

These are the fundamental con-
clusions to be drawn from an ana-
lysis of radio and television over
the past year. Let us look at the
facts.

Radio and TV Families

Despite the tremendously high
percent of all homes -that have
radio, each year finds the number
growing and 1950 was no excep-
tion.: As of September there were
1% million more radio families
than in September 1949 (Chart 1).
This was due partly to the in-
erease in total U.S. families, as
evideinced by the U.S. Census of
last | spring. That TV families

should have tripled in the same

period is no surprise. TV owner-
ship seems to outstrip even the
most' optimistic estimates.

In;1950 the average radio family
listenied to the radio four minutes
less per day in the daytime and 16

(AS OF SEPTEMBER)

o

149 1930

mwus 34,67, 000

i
TELEVISION J
FAMRIES |

| wed

Chart 1: GROWTH OF RADIO
AND TELEVISION FAMILIES
|
MARCH-JUNE-SEPTEMBER AYERAGE
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Chart 2: DAILY USE OF RADIO
PER RADIO FAMILY
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Chart 3: DAILY USE OF TV PER
. TV FAMILY
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FOR LISTING of firms offering
radio and television research see
page 547.

minutes less per day at night than
in the 8revmus vear (Chart 2),
while TV families increased their
viewing three minutes per day in
the daytime and 15 minutes per
day at night (Chart 3). These
data are based on an average of
March, June and September for
each year. Part of the reduction
in listening is due to television, but
by no means all. Even the non-TV
radio families reduced their radio
listening six minutes per day in
the daytime and four minutes per
night (Chart 4). The influence of
television, however, is also appar-
ent from this chart, which shows
that the average TV family re-
duced its daytime listening by al-
most an hour a day in the daytime
and almost an hour and three
quarters at night.

-The chart indicates that the ag-
gregate number of hours devoted
to daytime listening and viewing
is about the same as the hours de-
voted to listening alone prior to the
installation of a TV set in the
home. This would suggest that the
average family (meaning essenti-
ally the housewife in the daytime)
has just so many daytime hours to
spend on radio and/or TV. But at
night total radio-TV activity in-
creases from two hours to three
and a half hours when a TV set
is installed.

More Radio Families

The reduced listening pér family
is partially counteracted by the
increased number of radio families,
already referred to. As a result,
total family-hours of radio listen-
ing per day, while lower in 1950
than in 1949, is above the figure
for any year prior to 1948 (Chart
5). It should be borne in mind,
however, that for the present the
effect of television is limited to the
areas within 50 miles of the 63 TV
cities. And although over- 60% of
all radio families live in these
areas there is a vast radio public
which is still unaffected by tele-
vision, particularly in the smaller
towns and rural areas, which are
so easily, completely and economic-
ally reached by radio.

Family-hours per day of TV
viewing in 1950 was three times
the figure for the previous year.
It is interesting to notice that al-
though there are only 18% as
many TV as radio families, family-
hours per day of viewing is 20%
as high as listening.

Homes Using Radio & TV

During the avera%e daytime or
nighttime minute a larger percent
of TV sets than of radio sets are
in use (Charts 6 & 7). But numer-
ically, families using radio far out-
strip those using TV. It is im-
portant, therefore, in comparing
radio and television use, not to be
deceived by percent figures alone.
A daytime comparison of radio
sets in use in March, June and
September 1950 with the same
months of 1949 (Chart 6) shows

(Continued on page 26)
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RADIO LISTENING BEFORE AND AFTER TV
ENTERS THE HOME.

Radio-TV Audience

(Continued from page 24)

that whereas March 1950 was
slightly below the previous March,
1950 showed slight advances over
'49 with respect to June and Sep-
tember, At night, however, (Chart
7) 1950 falls perceptibly below
1949 in all three months.

The daytime television use curve
reflects the fact that daytime TV
was just getting started at the be-
ginning of 1949, Numerically, TV
sets in use during the average day-
time minute rose to 565,000 in Sep-
tember 1950, & marked increase
over the 192,000 of a year before,
Increased daytime TV program-
ming combined with a greater
number of TV families to make
possible these tremendous strides.

And at night homes using TV
during the average minute rose al-
most in proportion to the increase
in number of TV families.

An hour-by-hour comparison of
March and October 1950 (Chart 8)
shows a substantial increase in
daytime viewing, particularly be-
tween noon and 4 p.m. But from
5 p.m. to 11 p.m. October viewing
falls under March.

Age of TV Set Affects Listening

and Viewing

When a substantial percent of
all families own TV sets the length
of time they have been TV families
will have become of minor im-
portance, for a large part of all
TV families will have owned a set
long enough to have developed
settled listening and viewing hab-
its. But the present low percent of
ownership combined with the high
rate at which new TV familjes are
coming into existence makes length
of TV ownership a pertinent fac-
tor in the development of changing
listening and viewing habits.

Viewing declines slightly both
daytime and evening over the first
12 months of TV ownership. The
introduction of TV into the home
is accompanied by a certain
amount of curiosity use and shop-
ping around among the program
offerings. However, improvements
in TV programming are counter-
balancing this slight decline and
are tending to increase TV use per
family.

It should not be thought, how-
ever, that radio listening rises
after the TV set has been in the
home some months. Chart 9 indi-
cates not only a drastic downward
revision of listening habits in the
first three months after a family
joins the TV ranks, particularly at
night, but also that afternoon and
nighttime listening fail to show
any marked recovery.

So much for the over-all listen-
ing and viewing situation. Now
let us look at the program picture.

Changing Program Preferences

The ten top-rated daytime radio
programs of the week of October
15, 1950 include only four that
made the top ten list of the corres-
ponding week of 49 (Chart 10).
Of the four, three advanced in
rank, the fourth lost ground. Rat-
ingwise one gained, two lost audi-
ence, and the fourth retained its
previous year’s rating. The 1949
top ten averaged an 8.6 rating,
compared with 7.7 for 1950’s top
ten,

In the evening seven of the ’49

BROADCASTING ®
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top ten were to be found in the
charmed circle a year later (Chart
11). Three retained the same rank,
three more moved only one position
and the seventh moved two places,
indicating a rather static condi-
tion with respect to the relative
popularity of the leading night-
time radio programs. But in terms

- of audience size all seven lost a

total of 33.2 rating points, The
1950 newcomers entered near the
bottom, in Tth, 8th and 9th posi-
tion. And as in the case of the
daytime top ten, the 1950 evening
group average(i a lower rating
than the leaders of the year be-
fore: 12.2 to 16.5.

In March 1950 only six daytime
network TV programs were spon-
sored. But of the six only three
are to be found in the top ten as of
October (Chart 12). And all three

(Continued on page 28)
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To a radio advertiser

who can’t afford Godfrey

In case you’re beginning to believe that Arthur
has all the CBS time on the air and all the
dough in the world, take courage in this faet:
segments of Iowa are still autonomous.

There’s good reason to believe that Iowa’s

* income is greater than Godfrey’s—and his isn’t
half industrial and half agricultural. JTowa
grows more corn than Godfrey. Iowa hogs
produce more ham than Godfrey. A single
Iowa silo is bigger than Godfrey. ITowa has
two more Senators than Godfrey. Godfrey
may know more about an oookelele, but who
cats oookeleles? Iowa produces more beef
than Godfrey and Texas combined.

Yes, and WMT is on the air more hours in a
single day than Godfrey is all week. What's
more, WMT has more sponsors than Godfrey!

WMT’s 2.5 mv contour encompasses well
over a million people, a good portion of
whom listen to Godfrey. They also listen to
non-Godfrey time. A one-minute Class A
commercial on Eastern Iowa’s WMT budgets
at $27.00 (52-time rate) which is practically
chicken-feed even to folks with non-Godfrey
incomes.

Please ask the Katz man for additional data.

5000 WATTS

Day & Night

600 KC

BASIC COLUMBIA NETWORK
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RADIO-TV AUDIENCE

(Continued from page 26)

had a lower rating in October than
in March. Howdy Doody led the
parade with five of its segments
inc]p.ded in the first six positions.

Changing television tastes are
even more pronounced at night.
Of the March 1950 top ten, only
two are in the October list (Chart
183). The increasing number of
TV stations and the greater pro-
gram competition is evidenced by
the fact that although the March
top ten had an average rating of
55.6, the October top ten averaged
only 44.3. Every program in the
October list had a lower rating
than its counterpart in the March
list.

Cost per Thousand Audience

Great interest is being shown in
cost-per-thousand comparisons be-
tween radio and television. Such
comparisons are possible and, as
Chart 14 shows, the average top
ten radio program reaches about
70% more homes than the average
top ten TV program and at less
than half the cost per thousand
homes. However, in making such
comparisons one must recognize
the greater advertising impact of
TV, which is not precisely measur-
able.

Program Type Preferences

Program type preferences are
measurable in two dimensions: The
average rating for each type and
the number of hours devoted to
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Chart 15: RADIO—DAYTIME
RATINGS BY PROGRAM TYPES

Page 28 ® 1951 Yearbook Number

I

that type of program. One pro-
gram type may enjoy a higher rat-
ing but more hours may be devoted
to the second type. One type has
the larger audience per program;
more family-hours are spent lis-
tening to or viewing the second
type. Both characteristics must be
examined for a fair appraisal.

In daytime radio Serials lead
the rating parade- (Chart 15) and
are also in front in terms of hours.
But all three of the major classi-
fications show a rating decline
from '49 to '50.

In nighttime radio Variety-Com-
edy leads in rating (Chart 16) but
represents only 5.5% of nighttime
radio hours (Chart 18). Mystery-
Drama ranks second in average
rating and first in broadcast time
with 23.4% of all evening time de-
voted to this type. As in the case
of daytime radio, every nighttime

_ type of program averaged a lower

rating in October 1950 than in the
same month of 1949.

Drama and Variety Favorites

Drama and Variety remained
the favorite nighttime TV fare in
October as in March 1950 (Chart
17). Sports showed a considerable
decline in popularity. Musicals and
evening children’s programs re-
tained about the same average rat-
ing but other categories showed
substantial rating losses.

A comparison of nighttime radio
and TV program types insofar as
program type classifications make
such comparisons possible (the
greater number of radio programs
permits of  sub-classifications)
shows, for example, that Variety
does not hold the margin of pre-
ference in TV that it does in radio.

Time Devoted to Program Types

Comparing the time devoted to
various types of nighttime radio
programs in October 1949 and
1950 (Chart 18), we find General
Drama and Quiz-&-Audience-Par-
ticipation shows consumed less
time in '50 than in '49. Of particu-
lar interest to educators and
others who sometimes have a ten-
dency to assert that radio does not
offer enough cultural programs is
the fact that Concert Music rose
more than 100%—from 4.7% of
the evening hours in 1949 to 10.4%
the following year.

A similar comparison with re-
spect to TV programs as between
March and October 1950 (Chart
19) shows a marked increase in
sports (due in part to the World
Series and football) and a decline
in children's programs.

What Does It All Mean?

The trends which we have point-
ed out indicate that we are in a
period of transition. TV, while

(Continued on page 30)

SITUATION DRAMA DRAMA  MUS/C

o 9
a2.
Z
- [
1949 1;50 1949 150

OCTOBER-37 WEEK
COMEDY GENERAL MISTERY CONCETT MOPWLAR VARICYY VARKETY QUIZ.&

MUSIC  MUSIC  COMEDY AL,
138

Chart 16: RADIO—NIGHTTIME RATINGS BY PROGRAM TYPES

MARCH VS. OCTOBER 1950
DRAMA MUSICAL VARIETY QUZ G SPORTS CAILDRENS AROGOAMS

Ao PRI

i 343

%8

EVENING  DAYTIME
349 .
u7

29

A7 | |42)

13

: TV——RATINGS BY PROGRAM TYPES

RADIO 1949

cs
&0
MO
[+ )
M
VM
ve
agap

@ SPONSORED NEWWORK PROGRAMS OMLY

OCTOBER 374 WEEK

RADIO 1950

RADIO PROSRAM TYPE CLASSIFICATION

COMEDY SITUATION

VARIETY Misic
VAR/ETY COMEDY
QUIZ AND RUDNENCE PRRTICIPATION

Chart 18: RADIO—9% OF NIGHTTIME HOURS DEVOTED TO EA
PROGRAM TYPE

BROADCASTING o

www americanradiohistorv. com

Telecasti



www.americanradiohistory.com

e TR T e S

[ e,

R
| " .
"7 e

s Burr Tillstrom with Kukla, Ollie and Fran Allison:

NMivgia. FrAN "y

Mecsical Doreclor Bt coim Divector
JACK FASCINATO BEULAH ZACHARY LEWIS GOMAVITZ

N.B.C. Television Network

BROADCASTING ® Telecasting 1951 Yearbook Number ® Page 29

www americanradiohistorv. com


www.americanradiohistory.com

I
RADIO-TV AUDIENCE

(Continued from page 28)

growing rapidly, still is no substi-
tute for radic as a means for
reaching that great mass of
America that is represented by a
96% radio ownership. TV might
better be likened te magazines—
reaching a mass audience, to be
sure, but not one which is synony-
mous with totality. And because
telewision is essentially a visual
medium advertisers might per-
haps regard it as part of their
visual advertising rather than as
a part of their broadcast advertis-
ing. In short, it should be categor-
ized jaccording to its impression on
the viewer rather than according to
its mode of transmission.

Radio and TV are both healthy
advertising media. But greater
competition, due to the increasing
number of radio stations and more
diversified TV programimng, is
breaking down the tight clusters
of audience which were prevalent
in the past.

Perhaps this can be interpreted
as meaning that more advertisers,

MARCH /1950
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. 320,000 for Don Lee Broadcasting

television proceedings-—general alloca-
tion questions—gets under way.
Oct. 19—Protests by DuMont Labs and
ABC lead FCC to order investigation
of AT&T's allocation of time on its
intercity TV facilities.
Oct. 20—General Tire & Rubber Co.,
owner of Yankee Network, bids $12,-
y&=
tem and assoclated properties from
Thomas S. Lee Estate, with KTSL (TV)
Los Angeles to be re-sold to CBS. Bid
was accepted subject to FCC approval,
which was given Dec. 27.
Oct. 26—National Production Authority
warns manufacturers to expect limita-
tions—up to 20 or 30%—on consumption
of vital raw materials,
Nov. 15 -New North American Re-
gional Broadcasting Agreement is
signed by delegates of five nations,
Mexico having withdrawn from con-
ference, Clear Channel Broadcasting
tSiervlt:e announces it will fight ratifica-
on.

Nov. 15-19—NAB Board charts federat-
lnF process by which AM-FM and
television services will be split to give
TV greatly increased autonomy.

Nov. 20--Analysis of 1950 baseball at-
tendance shows major league broad-
casts cut into minor league gate re-
ceipts, but that mneither major nor
minor leagues are seripusly hurt by
TV, according to Jerry N. Jordan.

Chart 19: TV—~% OF NIGHTTIME HOURS DEVOTED TO EACH
PROGRAM TYPE

particularly more medium size ad-
vertisers, will be attracted to these

media. Let us hope 1951 will wit-
ness such a development:

HIGHLIGHTS

(Continued from page 22)
3—Radio and TV broadcasting
ed as '‘essential industry” by

Commerce Dept.

Aug. 7—Korean outbreak’s influence on
listening seen as eight major adver-
tisers turn to network or regional news
programs to exploit their products.
Aug. 7—TV's formal entiry into higher
education is %lanned in _n];ro:lect ‘devel-
?ed Jointly by WwJ- Detroit and
. of l,Michlgan.
Aug. 7—Committee of five FM broad-
casters formed to fight FM's battles.
Aug. 7-8—NAB board drafts plans for
0o-TV service in national emer-
gencﬂ also decides to set up Super-
AB™' (Broadcast Advertis Bureau}
supported by .million-dollar budget.
Aug. 8—National Electronics Mobiliza-
tion Committee, to cooperate with gov-
ernment officials on mobilization prob-
lems, formed jointly by RTMA and
National Security Industrial Assn.
Aung. 9, 11, 14—-House committee holds
hearings on McFarland Bill (S 1973) to
reorganize FCC procedures, which Sen-
ate had reactivated by passing it a
second time.
Aug. 14—Broadcast revenues increased
in 1849 but gains in operating costs

Aug.
cl

left lowest margin of profit in indus-
try’s history. according to Richard P.
Doherty, NAB employe-employer rela-
tions director.

Aug. 19—Gillette Safety Razor Co, pays
$800,000 for TV rights to World Series
—four times the 1949 cost—plus $175,000
for radio rights.
Aug. 21—=BROADCASTING e TELE-
CASTING’'s Fall Business Roundup in-
dicates autumn radio advertising vol-
ume will equal and probably exceed
1849's.
Aug. 21—Hugh M. P. Higgins, vice
resident and general manager of
OA Marietta, Ohio, appointed
interim director of BAB.
Aug. 28—National radio-TV advertisin,
in 1949 at least equalled the totals o
newspapers and magazines and prob-
ably will lead other media in 1950,
according to National Assn, of Radio
Station Representatives compilations,

Aug. 29—U.S, district court in Cleve-
land_holds Lorain (Ohlo) Journal vio-
lated anti-trust laws in competitive
practices toward WEOL Elyria-Lorain.
Sept. 1—FCC issues color TV report,
favoring CBS system but proposing to
delay decision pending study of new
devetlopments if manufacturers will
butld "'bracket sets” in meantime.

Sept. 6—Second session of conference
to work out new North American Re-

onal Broadecasting Agreement opens
Washington.

Sept, 11—Muzak Corp. revives its sub-
scription radio proposal under name of
"narrowcasting,” sa it can provide
nationwide service.

Sept. 25—-President Truman sends civil
defense plan to Congress, designating
communications as the "nerve system.”

Oct, 2—Liberty Broadcasting System,
nation's fifth network, commences full-
time service.

Oct. 6—In move to equalize competi-
tion among TV networks, FCC proposes
to govern amount of time TV stations
in one-, two-, and three-station mar-
kets may take from any one network,

Oct. 6—FCC abandons proposal to
“forfeit” comstruction permits of sta-
tlons which are sold before program
tests commence,

Oct. 11—Extending congratulations to
BROADCASTING @ TELECASTING as
it prepares to enter 20th year Oct. 16,
President Truman reaffirmed faith in
radio and TV, which he called ‘audible
journalism.”

Oct. 11—-FCC approves CBS color TV
system. effective Nov. 20, after set
manufacturers report they are unable
to comply with FCC's “bracket stand-
ards™” proposal.

Nov. 20—Hen P. Johnston, general
manager of SGN Birmlngham. is
1 d president of new Broadcast

Audience Measurement Inc.

Nov. 24—FCC., which with Defense
Dept. is “studying the use of radio in
event of war,’ tfuts stations on notice
that national defense-emergency au-
thorizations will be made “from time
to time” which may affect them but
cannot be made public for security
teasons.

Nov. 26—Progressive Broadcasting Sys-
tem commences operation.

Nov. 27-290—President’s Temporary
Communications Policy Board studles
proposed recommendation for setting
up iop-level “National Telecommunica-
tions Policy Board.”

Dec. 5—RCA begins series of Washing-
ton demonstrations of its color
system, wins acclaim for improved
Performance, *

Dec. 6—Acting on one of its oldest and
most controversial cases FCC proposes
to renew license of 'Hearst Radio's
WBAL Baltimore and deny Commenta-
tor-Columnists Drew Pearson and Rob-
ert S. Allen's application for WBAL's
50 kw facilities.

Dec. 8—Television Broadcasters Assn.
holds annual Television Clinic in New
York, re-elects J. R. Poppele president
for seventh term, plans conferences
with NAB to discuss merger of TBA
into projected NAB-TV.

De¢. 14—Broadcast Advisory Council is
assured by President Truman that ra-
dio and stations are not to be
seized under the government's emer-
gency powers.

Dec. 13—NBC plan to force radio affil-
jates in TV markets to cut evening
time rates appears stalled, with affil-

Oct. 16—Second major phase of FCC's jates girding for battle.

PRIVATE-CONFIDENTIAL

HIS is our sixth year of pioneering in the field
of broadeast management counsel, and the
twenty-sixth year of professional service in the in-

Suite 726 Bond Building
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dustry. The experience gained over a quarter-

ManacemenT CounseL

century offers a practical solution to varied televi-
sion and radio broadcast business problems. We are
serving clients, ranging from the largest to the
smallest aural and television operations. {

Literature, descriptive of our many specialized services,

available upon request.

HOWARD S. FRAZIER

Television and Radio Management Consultants
Executive Placement Service

Washington 5, D. C.

NAtional 2173
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AMERICAN BROADCASTING CO.
724 l4th St., N. W.

Martin Agronsky

Malcolm Allen

J. Gunnar Back

H. R. Baukhage

Tristram Coffin

Elmer Davis

Peg Eck

John Edwards

Wwilliam B. Hatch

Henry A. Mustin

Wwilliam R. P. Neel

John E. Olsen
ASSOCIATED PRESS RADIO
Evening Star Bldg.

James S. Cannon

Anthony P. Catella

Ray Henry

Howard L. Kany
BAUKHAGE RADIO ASSOCIATES
1306 18th St., N. W.

Virginia C. Shisler

BILL HENRY ASSOCIATES
Dorchester House
V|r§m|a H. Blum
Wwilliam M. (Bill) Henry

BROADCASTING INC.
231 Constitution Ave., N. E.
Howard Hall

COLUMBIA BROADCASTING SYSTEM
854 Warner Bldg.
Griffing Bancroft
Charles Collingwood
Bill Downs
Walter L, Cronkite, Jr.
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Alexander Kendrick
Theodore F. Koop
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ERWIN NEWS SERVICE, INC.
433 Star Bldg.

WBBO Forest City, N. C.; KPOJ Port-

HIGHLIGHTS

(Continued from page 30)

Dec. 18—FCC's scheduled investigation
of AT&T cable allocations appears
averted as TV networks agree on new
formula to resolve their conflicting
time requirements.

Dec. 19—Defense Dept. asks Congress
to enact bill giving President far-
reachlng powers to “control” radio
signals in imes of war, emergency, or
“strained international relationships.”

Dec. 21—FCC's hearing on news_pol-
icles of Station Owner G. A. (Dick)
Richards ends after 114 days, 275 wit-
nesses, 18,000 pages of testimony and
1,200 exhibits.

delayed, in Chicage on Jan. 1,

Dec. 22—Chicago federal court dis-
misses suit brought by RCA against
FCC's color TV decision, but continues
temporary restraining order (issued
Nov! 16) against commercial use of
CBS system pending appeal to U.§
Supreme Court.

Dec. 25 BROADCASTING e TELE-
CASTING Yearend Roundup indicates
new business records for radio and

in 1951, despite war clouds.

Dec. 26-Gillette Safety Razor Co, buys
TV rights to World Series and base-
ball's annual All Star games for next
six years at $1 million a year, highest
price ever paid.

Dec. 28—Zenith Radio Corp. prepares
to begin its test of Phonevision, 9thrice
1951

land, Ore.; WBIG Greensboro. N.
WDNC Durham, . C.; WGGA
Ga.; WIS Columbia, S.
West Palm Beach. Fla.;
Fla.,, WTMA

Gainesville,
C.. WINO
WRUF Gainesville,
Charleston, 8. C.
Julia Gaillard Erwin
Roulhac Hamilton Jr,
Hennetta Means
Mock Jr.
FR.ENCH BROADCASTING SYSTEM
Salome Mandel
KING SEATTLE, WASH.
Florence Hoff
KOMO SEATTLE, WASH.
100 4th Ave.. North
Rudolph Block
MUTUAL BROADCASTING SYSTEM
1627 K St.. N. W.
Frank Edwards
Leslie W. Higbie
William Hillman
Everett R. Holles
Fulton Lewis jr.
Joseph F. McCaflrey
Hollis M. Seavey
C. Russell Turner Jr.
Charles Warren

NATIONAL BROADCASTING CO.
724 14th St., N.W.

Ned Brooks

Richard Harkness

Ray Henle

NATIONAL BROADCASTING CO.—
RADI1O

Arthur F. Barriault
Morgan Beatty
Fran Bourgholtzer
Lelf Eid

Earl Godwin

Julian Goodman
Fred Morrison
Walter J. Royen
Ray Scherer

Albert L. Warner

NATIONAL BROADCASTING CO.—
TELEVISION NEW
Theodore A. Ayers
David Brinkley
Bernard M. Dresner
G. Bradford Kress
Robert McCormick
WRC WASHINGTON—NATIONAL
BROADCASTING CO.
724 14th St., N. W.
John E, Connolly
Lewie V. Gilpin
Thomas Hynes
Cassius M. Keller

CHARLES PARMER ASSOCIATES—
WMBG RICHMOND & AFFILIATES

318 N, Washington St,
Alexandria, Va.

Charles Brower Parmer
GEORGE REEDY ASSOC.

George Reedy
TELENEWS PRODUCTIONS INC.
1905 Fairview Ave., N

Charles E. Shutt
Harry Tugander
TRANSRADIO PRESS SERVICE
1258 Natlonal Press Bldg.
Ann M. Corrick
Jack Christie
Wallace R. Fanning Jr.
Rex R. Goad
Robert Horowitz
Betty Lersch
Macon Reed Jr.
Ronald J. W. Tighe
UNITED PRESS ASSN.
705 National Press Bldg.
Bryce W. Burke
John W. Finney
Paul W. McCloskey
George J. Marder
Robert J. Sterling
Helen Thomas
(Continued on page 32)
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RADIO CORPORATION OF AMERICA

30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. Tel.: Columbia 5-5900

BOARD OF DIRECTORS
Arthur E. Braun George L. Harrison
Walter A. Buck Harry C. Ingles
John T. Cahill Charles B. Jolliffe
Gano Dunn Edward F. McGrady
Frank M. Folsom David Sarnoff
John Hays Hammond Jr. Niles Trammell

OFFICERS

David Sarnoff, Chairman of the Board
Frank M. Folsom, Presiden
Charles B. Jolliffe, E:zecutiue Vice President in
R Laboratories Division

ager of RCA Victor Division

Edward F. McGrady, Vice President in Charge of
Labor Relations

J’osex V. Heﬂ'eman. Vice President & General

Orrin E Dlmlap Jr., Vice President in Charge of
Advertising & Publicity

Glen McDanlel, Vice President

Conway P, Coe, Vice President

Emanuel Sacks, Staff Vice President

Charles M. Odorizzi, ating Vice President of the
RCA Victor Di

J. B. Elliott, Vice President in Charge of Consumer
Products, RCA Victor Division

He G. Bnker Vice Prestdent and General Manag-

nstruments Dept. RCA Victor Div.

Richdrd Orth. Vice President and General Man-
aqer Tube Department RCA Victor Div.

P. A Barkmeier, Vice President and General Man-
ager of the Record Department RCA Victor Div.

E. W. Engstrom, Vice President in Charge of Re-
search, RCA Laboratories Division

E. C. A‘x;‘d(lersnon, Vé_cne l:reRsigzn{am Char,
mercia, epartmen borato

Ronello B. Lewis, Controller

Lewis MacConnnch. Secretary

L. W, Teegarden, Vice Pregident in Charge of
Technicei Products, RCA Victor Diviston

W. Walter Watts, Vice' President in Charge of the

ngtneeﬂng Product.! Department of RCA Vic-

tor Division. (On leave; T. A, Smith, Acting
General Manager)

Dominic F, Schmit, Vice President in Charge of
gx%{ﬂﬁng‘lnee‘nng Department of RCA Victor

i
John S. Carter, Vice President and Director of the
Finance Department of RCA Victor Division
V. DeP. Goubeau, Vice President in Cme of
Materials Department of RCA Victor Di
Robert A, Seidel. Vice President in Charge of Dis-
tribution of RCA Victor Division
Harold R Maag, Vice President and Western Men-
the RCA Victor Division
t, Vice President and Director of the
Personnel De t of RCA Victor
Meade Brunet, esident & Ma'naginy Director
Intem.attonal Division
Vlad tnir K. Zworykin, Vice President & Technical
Consunam of RCA Laboratories Division
Ernest B. Gorin, Treasurer

Divisions of RCA
RCA LABORATORIES DIVISION
Admnﬁistration
Jolliffe, Ex ti Vice Pri
Reseai-ch Department
E. W. Engstrom., Vice President in Charge of
Research
Patent Department
Clarence D. Tuska, Director
Commercial Department
Ewen C. Anderson. Vice President
RCA FrequenCﬁ Bureau
Phili] ing, Engineer-in-Charge
Accounts & Finance Department
C. W. Zemke, Director
RCA Review
George M. K. Baker, Manager

Com-
vision

ident

RCA VICTOR DIVISION

Office of the Vice President and General Manager
Walter A. Buck, Vice President and General

Manag,
Office of the Operating Vice President
Charles M. Odorizzi,Operating Vice President
Accountln%rDepnrtment
ouant, Director
Engineering De; artment
Vice President in Charge of the
Engi'n.eenng Department
Finance Department
arter, Vice .Prealdent and Director of
the Fingnce Depai
Law_ Department
Samuel E. Ewing, General Attorney
Mntenals Department
V. Goubeau. Vice President in Charge of
Mateﬁ.als Department
Personnel Department
. . , Vice President and Director of

P 1 Depar.
Plant Engineering Department
Frank Sleeter, rector of Plant Engineering
Department

epa:
Public Relations Departmen

James M. Toney, Directo‘r of Public Relations
RCA_Exhibition Hall

Harry O'Brien, Manager

Consumer Products Department

%Fﬁge of the Vice President in Charge of Consumer
odue
d. B Elliott, Vice President in Charge of Con-
sumer Products
Home Instrument Department
H. G. Baker, Vice President and General Man-

Vlctor Record Department
P. A. Barkmeler, Vice President and General
Manager

Distribution Department

Office of the Vice President in Charge of Dis-
tribution

R. A. Seidel, Vice President in Charge of Dis-

tribution

Harold R. Maag, Vice President and Western

Mangger of the RCA Victor Division
Advert!sln% Department

offin, Director of Advertising

Technical Products Department
Office of the Vice President in Charge of Technical
Produets
L. W. Teegarden, Vice President in Charge of
Technical Products
Tube Depar en
R. T. , Vice President and General Manager
Engmeerm%vProducts Department
atts, Vice President in Charge of En-
gineering Products Department

RCA Service Company, Inc.
E. C, Cahill, President

Manufacturing Plants
A, L, Malcarney, General Plant Manager

RCA INTERNATIONAL DIVISION

%d’eade Brunet, Vice President and Managing
ire
Merchandising Department
_ H. C, Edgar, Director
Finance & Accounting Department
A, F. Dollar, Controller
Law Departmen
H. Brunn Counsel

Llcensing Department
. Shackelford, Director
Manu!acturing & Englneerlng Services Department
. G. Stemshorn, Director

SUBSIDIARY COMPANIES & OFFICERS

National Broadcasting Company. Inc., 3¢ Rocke-
eller Plaza, New York City. Telephone Circle
-8300. Board of Directors: Arthur E. Braun, John
T. Cahill, Charles R. Denny, Ganc Dunn. Frank
M. Folsom, George L. Harrison, Mrs. Douglas Horton,
Harry C. Ingles, Charles B. Jolliffe, Joseph H. Mc-
Connell, Edward F. McGrady, David Sarnoff, Niles
Trammeéll. Officers: Niles Trammell, Chairman of the
Board,; Joseph H, McConnell, Prealde-nt Charles R.
Denny, Ezecuﬁuc Vice President;

Vice President; John H. MacD onal’d, Vice President
Treasurer & 4 nt Secretary, John K,

Vice Pregident, Hollywood; Willlam F. Brooks, VicBe

President; Sydney Eiges Vlce Preudent 0.

Hanson, Vice President S. Hedges, Vice
President; Charles C. Vlce Preside‘nt James
M. Gaines Vice President. Maddeén, Vice
Pregident; Victor T. Norton, o st Custay
B. Margraf, Vice Pre & GCeneral Attorney;
John F. Royal, Vice Presidem M. Russell,

‘Vice President; Sylvester L. Weaver Jr., Vice Presi-
dent; H. McKeon, Controller; Lewis MacCon-
nach Sec'retary, Wayne Mason, Assistant Secretary.

RCA Institutes Inc., 350 West 4th Street, New York
City. Telephone: Watkins 4-7845. Board of Direc-

tors: Edward C. Cahill, Orrin E. Dunlap Jr., Gano
Dunn, Joseph V. Heflernan, Harry C. Ingles, Charles
M. Odorizzl, David sarnoﬂ George L. Van Deusen,
Thomas P. Wynkoop. ers: David Sarnoft,
Chairman of the Board; George L. Van Deusen,
President; eorge F. Maedel, Vice President &
General Superintendent; Willlam F. Vogt, Treas-
urer; Lewis MacConnach, Secretary; les F.

Valentine, Assistant Treasurer, Robert C. Proppe,
Assistant Secretary.

Radiomarine Corporation of America, 75 Varick
Street, New York City. Telephone: Walker 5~3718.
Board o, M’ Directors: Ewen C. Anderson, Walter A.
Buck., Meade Brunet, Frank M. Folsom, Ernest B.
Gorin Vincent DeP. Goubeau, Georig F. Shecklen,
Walter  Watts, Thomas P. Wynkoop. men.
Frank M. Folsom, Chairman of the Board;
P. Wynkoop, President; George F. Shecklen, Ex-
ecutive Vice President; Bruce Dold, Vice Presi-
dent & Controller; William F. Vogt Vice President
& Treasurer; 1. F, Byrnes. Vice President in Charge
Cj Engineering; A. J. Costigan, Vice President tn
harge of Communications; A. Saul, Vice Presi-
dent in Charge of P-roduction Robert C. Pro?
Secretary; Charles A. Carney, "Assistant Contro ler
Charles F. Valentine, Assistant Treasurer & Assistant
Secretary, Wayne Mason, [Assistant Secretary (for
FCC Licenses).

RCA Communications, Inc., 66 Broad Street, New
York City. Telephone: Hanover 2-1811. Board of
Directors; John T. Cahill, Gano Dunn, Ernest B.
Garin, George L. Harrison, Joseph Heffernan,
Harry C. Ingles, Charles B 'Jolliffe, Edward F. Mc-
Grady, Thompson K. tchell, David Sarnoff.
Omceu. David Sarnoff, Chairrmzn of the Board;
Harry C, Ingles, President; Thompson H. Mitchell,
Executive Vice President in Charge o O erations;
Harold H. Beverage, Vice President harge of
Research & Development; Lon A. Cearley Vice Pres-
ident & Controller; Chester W. Latimer, Vice Presi-
dent in Chnrge of Engineering; David 5. Rau Ass’t
Vice President and Chief Enginéer; Sidney W
Vice President in Charge of Commercial Activities;
Samuel M. Thomas, Vice President in Charge of New
Yotk District; Harry E., Austin, Vice Presidént in
Charge of Pacific Coast District; Frederick J. Sa er,
Treasurer & Assistant Secretary; Hen?
Assistant Treasurer; Lewis MacConnach, ecreta.ry,
Felix Schleenvoigt, * Assistant Secretary.

CORRESPONDENTS

(Continued from page 31)
WASH WASHINGTON (CONTINENT-
AL NETWORK
Nelson Griggs
WASHINGTON REPORTERS INC.
& YANKEE NETWORK
1397 National Press Bldg.

WEAN Providence. R. WICC
Bridgeport, Conn WNAC Boston,
Mass.; WONS Hartford, Conn.

Jack Reed

WBCC-AM-FM BETHESDA, MD.
5 Wilson Lane
Paul Shinkman
WMT CEDAR RAPIDS, IOWA
Paramount Theatre Bldg.
Eileen Shanahan
WOL WASHINGTON—LIBERTY
BROADCASTING SYSTEM
1000 Connecticut Ave,, N. W,
George W. Campbell Jr,
Arthur MacArthur
WWDC WASHINGTON
1627 K St.,, N, W.
Norman N. Baum
Jack F. Butler
Kenneth Evans
Denis Sartain

ASSOCIATE (RESIDENT)
AMERICAN BROADCASTING CO.
724 14th St.. N. W.
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Kenneth H. Berkeley
ice Freer
Gilbert T. Hodges
Harry Hoskinson
Charles L. Kelly
Ruth Souter
ASSOCIATED PRESS RADIO
Evening Star Bl
Frank M. Stearns
APITAL BROADCASTING CO.
(WWDC-AM-FM WASHINGTON)
1627 K St., w.
Ben Strouse
COOPERATIVE BROADCASTING
ASSN. (WCFM WASHINGTON)
1120 Connecticut Ave., N. W.
George A. Bernstein
John Herling
CROSLEY BROADCASTING CORP.
Crosley Square, Cineinnati
Gil Kingsbury
DEL RIO BROADCASTING Co.
(KDLK DEL RIO, TEXAS)
Joe Torbett
DUMONT TELEVISION NETWORK
(WITG WASHINGTON)
Harrington Hotel
12th & E Sts.. N.
Walter Compton
Roger Coelus
Francis Guidice
Dan Roper
LIBERTY BROADCASTING SYSTEM
1000 Connecticut Ave., N. W,
John M. Dunnagan

MUTUAL BROADCASTING SYSTEM
Gail Chapman
NATIONAL BROADCASTING CO.
724 14th St., N. W.
John E. Ghilain
Eugene E. Juster
William R. McAndrew
Nancy Osgood
PRESS PRODUCTIONS
Helen Keller

Um'n-s:n BROADCASTING CO. (WOOK
WA

H.)

Richard Eaton
UNITED PRESS ASSN.
705 National Press Bldg.

A. F. Harrison

WOL WASHINGTON

1000 Connecticut Ave., N. W.
Edgar Parsons
Raymond Swing

ASSOCIATE (NON-RESIDENT)

AMERICAN BROADCASTING CO.
724 14th St., N. W,
Julian €. Anthon;
John Charles Daly Jr.
Pauline Frederick
Ted Malone
Thomas Velotta
BALTIMORE BROADCASTING CORP.
(WCBM BALTIMORE, MD.)
411 N. Charles St.
Charles A. Roeder

BROADCASTING ¢
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CENTRAL BROADCASTING CO.
(WHO DES MOINES, IOWA)
214 Walnut St.

John D. (Jack) Shelley
COLUMBIA BROADCASTING SYSTEM
443 Madison Ave., N, Y. C.

Wells Church

Douglas Edwards

Jesse Zousmer
MUTUAL BROADCASTING SYSTEM

Arthur Feldman
NATIONAL BROADCASTING CO.

30 Rockefeller Plaza, N, Y. C.
Hen%' Cassidy
w Chaplin

H. V. Kaltenborn
TRANSRADIO PRESS SERVICE
1258 National Press Bldg.

Beckley Smith
TRAVELERS BROADCASTING SERV-

ICE CORP, (WTIC-AM-FM HART-
FORD, CONN.)
26 Grove St.

Tom Eaton
UNITED PRESS ASSN.

705 Nauonal Press Bldg.
C. Edmunds Allen

John Madigan
WLS CHICAGO, ILL.

1230 W. Washington Blvd.

Ervin Lewis
CITY OF NEW YORK (WNYC-AM-FM)
2500 Muncipal Bldg.

Clifford Evans

Seymour N, Siegel

Telecasting
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LEADER...in nearly Yo of America

This is a BIG market—13,658,000 people (3,611,800 radio families). It's the WLW Merchandise-able
Area. (330 counties of seven states). In it WLW is the LEADER among media . . . WLW reaches

MORE of its people MORE often, to sell
MORE products for MORE advertisers at a

LOWER cost per

NEW YORK CHICAGO 1
630 Fifth Ave. 360 N. Michigan
Clrcle 6-1750 STate 2-0366

impression than any other single medium

WLW

THE NATION'S STATION

CINCINNATI 2
140 W. Nimh St.
(Herry 1822

HOLLYWOOD 28
6381 Hollywood Blvd.
HOlly’d. 9-5408
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LEADER in the Midwest’s 2nd largest TV Market

The three-station area of WLW-Television is a large market—second largest in the Midwest and

growing fast. Within the 45 mile radius of WLW-T, WLW-D and WLW-C live 2,978,400 people, more than half

of whom are members of TV families {as of Janvary 1, 19351). Month after month, Videodex shows that

the WLW.-Television Stations, on the average, have over 50% more viewing than their competitors. In this market,

WLW-Television reaches more people t

WLW-T

CHANNEL 4
CINCINNATI

han any other single medium, with the one exception—WILW itself!

WLW-D  WLW-G

CHANNEL 5 CHANNEL 3
DAYTON COLUMBUS

wwWw americanradiohistorv com


www.americanradiohistory.com

!
=4

i

i
ISO,;OOO watts in the world's
[richest market, new york

crosley broadcasting corporation


www.americanradiohistory.com

National Association of Broadcasters: 1951 Officers: and Committees
Headquarters Office: 1771 N. Street, N.W., Washington 6, D. C. Phone: DEcatur 9300

Executive Staff of NAB

Justin Miller, President

William B. Ryan, General Manager

(Effective Feb. 1, 1851 on leave as president,
Broadcast Advertising Bureau.)

C. E. Amey, Jr., Secretary-Treasurer

Administrative Staff
Kenneth H. Baker, Director, Research Dept.
Charles A. Batson, Director, Television Dept.
Richard P. Doherty, Director Employe-Em-
ployer Relations Dept.

Oscar Elder, Assistant Director, Public Affairs
Dept.

Ralph W. Hardy, Director, Government Rela-

. tions Dept.

John F. Hardesty, Director, Station Relations
Dept.

Lee Hart, Assistant Director, Broadcast Ad-
verlising Bureau

Hugh M. P. Higgins, Director, Broadcast Ad-
vertiging Bureau

Neal MecNaughten,
Dept.

Robert K. Richards, Director, Public Affairs
Dept.

Edward L. Sellers, Director, FM Dept.

Charles H. Tower, Assistant Director, Em-
ploye-Employer Relations Dept.

William K. Treynor, Assistant Director, Sta-
tion Relations Dept.

William L. Walker, Auditor

Vincent Wasilewski, Attorney

Meg Zahrt, Assistant Director, Broadcast Ad-
vertising Bureau

Director, Engineering

Board of Directors

Paul W. Morency, WTIC Hartford, Conn.
(District 1: Connecticut, Maine, Massachusetts,
New Hampshire, Rhode Island and Vermont)

William A. Fay, WHAM Rochester, N. Y.
(District 2;: New York, New Jersey)

George D. Coleman, WGBI Scranton, Pa.
{District 3: Delaware, Pennsylvania, West Vir-
ginia and Maryland, excluding counties of Prince
Georges and Montgomery)

Harold Essex, WSJS Winston-Salem, N. C.
{District 4: District of Columbia, North Carolina,
South Carolina, Virginia and Maryland, includ-
ing counties of Prince Georges and Montgomery)

Allen M, Woodall, WDAK Columbus, Ga.
(District 5: Alabama, Florida. Georgia. Puerto
Rico, Virgin Islands)

& & 8

Presidents of NAB

Eugene F. MeDonald Jr. (WJAZ) 1923-1925
Frank W. Elliott (WHO) 1925-1926
Earle C. Anthony (KFI)- 1926-1928
William S. Hedges (WMAQ) 1928-1930
Walfer J. Damm (WTMJ) 1930-1931
*Harry Shaw (WMT) 1931-1932
Alfred J. MeCosker (WOR) 1932-1934
J. Truman Ward (WLAC) 1934-1935
Leo J. Fitzpatrick (WJR) 1935-1936
*Charles W. Myers (KOIN) 1936-1937

John Elmer (WCBM).
Mark Ethridge (WHAS)

6-23-37-—2-16-38
3-30-38—7-1-38

Neville Miller 7-1-38—3-1-44
J. Harold Ryan (WSPD) 4-15-44—9-30-45
Justin Miller 10-1-45—

¢ Deceased

Harold Wheelahan, WSMB New Orleans
(District 6: Arkansas, Loulsiana, Mississtppli,
Tennessee)

Gilmore N. Nunn, WLAP Lexington, Ky.
(District 7: Kentucky, Ohio)

George J. Higgins*, WISH Indianapolis
(District 8: Indiana, Michigan)

Charles C. Caley, WMBD Peoria, Il
(District 9: Ilinois, Wisconsin)

William B. Quarton, WMT Cedar Rapids, Iowa
(District 10: Iowa, Missouri. Nebraska)

John F. Meagher, KYSM Mankate, Minn.
(District 11: Minnesota, North Dakota, South
Dakota, excluding counties of Fall River, Shan-
non, Bennett, Todd, Mellette, Waushabaugh.
Washington, Custer. Pennington. Jackson, Jones,
Stanley, Haakon, Meade, Lawrence, Butte, Hard-
ing, Perkins, Ziebach, Armstrong. Dewey and
Corson)

Jack Todd, KAKE Wichita, Kans.
(District 12: Kansas, Oklahoma)

Clyde W. Rembert, KRLD Dallas
(District 13: Texas)

William C. Grove, KFBC Cheyenne, Wyo.
(District 14: Colorado, Idaho, Utah, Wyoming,
Montana. New Mexico, South Dakota. including
the counties of Fall River, Shannon, Bennett,
Todd, Mellette, Waushabaugh, Washington, Cus-
ter, Pennington, Jackson, Jones, Stanley,
Haakon, Meade, Lawrence, Butte, Harding. Per-
kins, Ziebach, Armstrong, Dewey and Corson)

Glenn Shaw, KLX Qakland, Calif.
(District 15: California, excluding the counties
of San Luis Obispo, Kern, San Bernardino, San-
ta Barbara, Ventura, Los Angeles, Orange,
Riverside, San Diego and Imperial; Nevada, ex-
cluding counties of Mineral, Esmeralda, Nye,
Lincoln and Clark; Hawail)

Calvin J. Smith, KFAC Los Angeles
(District 16: Arizona; California, including coun-
ties of San Luls Obispo. Kern, San Bernardino,

& & & s & &

Santa Barbara, Ventura, Los Angeles, Orange,
RiVerside, San Diego and Imperial; Nevada, in-
cluding counties of Mineral, Esmeralda, Nye,
Lincoln and Clark)

Harry R. Spence, KXRO Aberdeen, Wash.
{H. Quenton Cox, KGW Portland, Ore., director=
elect.)

{District 17: Alaskd, Oregon, Washington)

Directors-at-Large
Large Stations
James D, Shouse, WLW Cinecinnati
John H. DeWitt, Jr., WSM Nashville, Tenn.

Medium Stations

A. D. Willard, Jr.,, WGAC Augusta, Ga.
John Esau, KTUL Tulsa, Okla.

Small Stations

Patt MeDonald, WHHM Memphis, Tenn.
Edgar Kobak, WTWA Thomson, Ga.

FM Stations

Frank U. Fletcher, WARL-FM Arlington, Va.
Ben Strouse, WWDC-FM Washington, D. C

TV Stations
Robert D. Swezey, WDSU-TV New Orleans
Eugene S. Thomas, WOR-TV New York

NAB BOARD SUB-COMMITTEES
- 1950-1951
Finance

John F. Meager, KYSM Mankato, Minn.,
chairman; William B. Quarton, WMT
Cedar Rapids, Ia.; Robert D. Swezey,
WDSU New Orleans; William A. Fay,
WHAM Rochester, N, ¥.; Ben Strouse,
WWDC Washington.

Membership

Clyde W. Rembert, KRLD Dallas, chairman;
Allen W, Woodall, WDAK Columbus, Ga.;
Charles C. Caley, WMBD Peoria, Il
Patt McDonald, WHHM Memphis, Tenn.
William C. Grove, KFBC Cheyenne, Wyo.;
Calvin J. Smith, KFAC Los -Angeles,
Calif.; George D. CoIeman, WGBI Seran-
ton, Pa .

. ws we

By-Laws

Frank U. Fletcher, WARL Arlington, Va,
chairman; Harold Essex, WSJS Winston-
Salem, N. C.; A. D. Willard, Jr.,, WGAC
Augusta, Ga.

Convention

Eugene 8. Thomas, WOR-TV New York, chair-
man; Harold Wheelahan, WSMB New Or-
leans; James D. Shouse, WLW Cinecinnati.

'Ineli ible as member of board after transfer
BC Kansas City.

NAB Committees

AM RADIO COMMITTEE —
Hugh B. Terry, KLZ Denver,
chairman; H. Quenton Cox, KGW
Portland, Ore.; Simon Goldman,
WITN Jamestown, N. Y.; Milton
L. Greenebaum, WSAM Saginaw,
Mich.; Paul W, Morency, WTIC
Hartford, Conn.; Glenn Shaw,
KLX Oaskland; F. C. Sowell,
WLAC Nashville, Tenn.; Lee B.

BROADCASTING ¢

Wailes, WWVA Wheeling, W. Va.
Alternates -~ 8. C. Fantle, Jr.,
KELO Sioux Falls, S. D.; W. H.
Summerville, WWL New Orleans;
B. J. Rowan, WGY Schenectady,
N. Y.; William E. Ware, KSTL St.
Louis; Ben A. Laird, WDUZ Green
Bay, Wis.

FM COMMITTEE—Ben Strouse,
WWDC-FM Washington, . chair-
man; Frank U. Fletcher, WARL-
FM Arlington, Va.; Everett L. Dil-

Telecasting

lard, WASH Washington; Josh L.

- Horne, WFMA Rocky Mount, N.

C.; H. W. Slavick, WMCF Mem-
phis. Alternates — Edward A.
Wheeler, WEAW Evanston, Ill.;
Vietor C. Diehm, WAZL-FM
Hazleton, Pa.; Matthew H. Bone-
brake, KOCY-FM Oklahoma City,
Okla.

TELEVISION COMMITTEE —
Robert D. Swezey, WDSU-TV New
Orleans, chairman; Roger W.

www americanradiohistorv com
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Clipp, WFIL-TV Philadelphia; Ted
Cott, WNBT New York; George
J. Higgins*, WISH Indianapolis;
Clair R. McCollough, WGAL-TV
Lancaster, Pa.; Victor A. Sholis,
WHAS-TV Louisville; Eugene S.
Thomas, WOR-TV New York.
Alternates—George M. Burbach,
KSD-TV St. Louis; Leslie C. John~
son, WHBF-TV Rock Island, Ill.;
F. Van Konynenburg, WICN-TV
Minneapolis.
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. (Effective July 1, 1948)

NAB STANDARDS OF PRACTICE FOR AMERICAN BROADCASTERS

T
THE BROADCASTERS' CREED

We Believe:

That American Broadcasting is
a living symbol of democracy; a
significant and necessary instru-
ment for maintaining freedom of
expression, as established by the
First Amendment to the Constitu-
tion of the United States;

That its influence in the arts, in
science, in education, in commerce
and upon the public welfare, gen-
erally, is of such magnitude that
the only proper measure of its re-
sponsibility is the common good of
the whole people;

That it is our obligation to serve
the people in such manner as to
refl credit upon our profession
and to encourage aspiration toward
a better eatate for all mankind; by
makipg available to every person
in Amerieca, such programs as will
perpetuate the traditional leader-
ship ©of the United States in all
phases of the broadcasting art;

That we should make full and
ingenjous use of man's store of
knowledge, his talents and his
skills land exercise critieal and dis-.
cerning judgment concerning all
broadpasting operations to the end
that |we may, intelligently and
sympsgthetically:

{l Obgerve the proprieties and cus-
toms Pf civilized society; :
i Respect the rights and sensitivi-
ties of all people;

Y Hogor the sanctity of marriage
and tte home;

{l Protect and uphold the dignity
and bl‘ot.herhood of all mankind;

{ Ennich the daily life of the
people through the factual report-
ing and analysis of the news, and
through programs of education, en-
tertainment and information;

T Proyide for the fair discussion
of matters of general public con-
cern; engage in works directed to-
ward the common good; and volun-
teer our aid and comfort in times
of stress and emergency;

1 Contribute to the economic wel-
fare of all, by expanding the chan-
nels of trade; by encouraging the
development and conservation of
natural resources; and by bring-
ing together the buyer and seller
through the broadcasting of infor-
mati'ozj» pertaining to goods and
services.

Therej‘ore:

As a guide for the achievement
of our purposes, we subseribe to
the following Standards of Prac-
tice*:

* Standards for broadcasting can.
Never be final or complete. Broadcast-
ing is a creative art, still in the process
of deleopment. and as such it must
always| seek nNew ways to achieve
greater advances. ‘Therefore, any
standards promulgated must be sub-
ject to change.
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PROGRAM STANDARDS
News

News reporting should be fae-
tual, fair and without bias. Com-
mentary and analysis should be
clearly identified as such.

Good taste should prevail in the
selection and handling of news.
Morbid, sensational or alarming de-
tails not essential to the factual
report, especially in connection
with stories of crime or sex, should
be avoided. News should be broad-
cast in such a manner as to avoid
panic and unnecessary alarm.

Broadcasters should exercise due
care in their supervision of con-
tent, format, and presentation of
news broadcasts originated by
them; and in their selection of
newscasters, commentators and
analysts.

Broadcasters should exercise
particular discrimination in the
acceptance and placement of ad-
vertising in news programs. Such
advertising should be appropriate
to the program, both as to content
and presentation, and should be
distinctly set apart from the news
content.

In programs of news, news com-
mentary and news analysis which
are less than ten minutes in length,
no more than two commercial an-
nouncements should be used and
they should be given at or near
the beginning and end of the pro-
gram,

Agricultural and market news-
casts should be governed by the
same general standards applicable
to news broadcasts.

Political Broadcasts®*®

Political broadeasts, or the dram-
atization of political issues de-
signed to influence an election,
should, if accepted, be properly
identified as such.

Public Affairs and Issues

A broadcaster, in allotting time -

for the presentation of public ques-
tions, including those of a contro-
versial nature, should use his best
efforts to insure fair presentation.
Such time should be allotted with
due regard to all other elements of
balanced program schedules, and
to the degree of interest on the
part of the public in the questions
to be presented.

** Because of the present confusion
concerning the laws with respect to
political broadecasts, broadcasters are
advised to eonsult their lawyers in all
cases where they have the least doubt
as to the proper method of handling.

Discussions of eontroversial pub-
lic issues should be presented on
programs specifically intended for
that purpose, and they should be
clearly identified as such.

The presentation of controversial
public issues should be made by
properly identified persons or
groups.

Freedom of expression of opin-
ion in broadecasts of controversial
public issues should be ecarefully
maintained, but the right should
be reserved to refuse them for non-
compliance with laws such as those
prohibiting defamation and sedi-
tion.

Religious Programs

Broadeasting, which reaches men
of all ereeds simultaneously, should
avoid attacks upon religion.

Religious programs should be
presented respectfully and accu-
rately, and without prejudice or
ridieule.

Religious programs should be
presented by responsible individ-
uals, groups and organizations.

Religious programs should place
emphasis on broad religious truths,
excluding the presentation of con-
troversial or partisan views not di-
rectly or necessarily related to re-
ligion or morality.

Children’s Programs

Children’s programs should be
based upon sound social concepts
and ghould refleet respect for par-
ents, law and order, clean living,
high morals, fair play and honor-
able behavior.

They should convey the common-
ly accepted moral, social and ethi-
cal ideals characteristic of Amer-
ican life.

They should contribute to the
healthy development of personality
and character.

There should be no appeals urg-
ing children to purchase the prod-
uct in order to keep the program
on the air, or which for ary pur-
pose encourage children to enter
strange places or to converse with
strangers.

Educational

Every radio program performs
an educational function. Broad-
casters should recognize the great
responsibilities thus imposed, in
planning their programs, to insure
the most beneficial service to all
listeners.

Broadecasters should cooperate
with educators and with educa-
tional groups in developing im-
proved techniques of broadeasting,
as well as those processes of edu-
cation best calculated to produce
expert and skillful personnel.

Crime and Mystery Programs

In determining the acceptability
of any program containing any ele-

BROCADCASTING o
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ment of erime, horror or mystery,
due consideration should be given
to the possible effect on all mem-
bers of the family.

If the techniques and methods of
erime are presented it should be
done in such a way as not to en-
courage imitation; eriminals should
be punished, specifically or by im-
plication; and programs whbich
tend to make the commission of
crime attractive should not be per-
mitted.

Such programs should avoid the
following subject matter:

{ Detailed presentation of brutal
killings, torture or physical agony,
horror, the use of supernatural or
climatic incidents likely to terrify
or exeite unduly.

1 Episodes involving the kidnap-
ing of children. .

f1 Sound effects calculated to mis-
lead, shock or unduly alarm the
listener.

1l Disrespectful portrayal of law
enforcement; and characterization
of officers of the law as stupid or
ridiculous.

i Suicide as a satisfactory solution
to any problem.

General

Sound effects and expressions
characteristically associated with
news broadcasts (such as “bul-
letin,” “flash,” etc.) should be re-
served for announcement of news,
and the use of any deceptive tech-
niques in connection with fictional
events and non-news programs
should be unacceptable.

When plot development requires
the use of material which depends
upon physical or mental handicaps
it should be used in such a way as
to spare the sensibilities of suffer-
ers from similar defects.

The regular and recurrent
broadcasting, in advance of sports
events, of information relating to
prevailing odds, the effect of which
could be expected to encourage
gambling, should not be permitted.

Simulation of court atmosphere
or use of the term “Court” in a
program title should be done only
in such a manner as to eliminate
the possibility of creating the false
impression that the proceedings
broadcast are vested with judicial
or official authority.

In cases of programs broadcast
over multiple station facilities, the
originating station should assume
responsibility for conforming such
programs to these Standards of
Practice.

ADVERTISING STANDARDS

Advertising is the life blood of
the free, - competitive American
system of broadcasting. It makes
possible the presentation, to all
the American people, of the finest
programs of entertainment, infor-
mation and culture.

(Continued on page 40)
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NAB STANDARDS OF PRACTICE

(Continued from page 38)

Diligence should be exercised to
the end that advertising copy ac-
cepted for broadcasting complies
with pertinent federal, state and
local laws. Acceptance of advertis-
ing should be predicated upon such
congiderations as the integrity of
the advertiser, the quality of the
product, the value of service, and
the validity of claims made.

In accepting advertising the
broadcaster should exercise great
care’ that he is not conveying to
his audience information which is
misleading, dangerous to health
or character, distasteful or con-
trary to the proprieties and cus-
toms characteristic of his audience,
or in violation of business and pro-
fessional ethics.

Advertising copy should contain
no claims intended to disparage
competitors, competing products,
or other industries, professions or
institutions.

Advertising copy should contain
no claims that a product will effect
a cure.

Good taste should alwaya govern
the content, placement and presen-
tation of announcements. Disturb-
ing or annoying sound effects and
devices, blatant announcing and
over-repetition ‘should be avoided.
Time Standards for
Advertising Copy

As a guide to the determination
of good broadcast advertising prac-
tice, the time standards for adver-
tising copy are established as fol-
lows:

The maximum time to be used
for mdvertising, allowable to any

Between 6:00 p.m. and 11:00 p.m.

5 minute programs 1:00
10 minute programs 2:00
15 minute programs 2:30
25 minute programs 2:50
30 minute programs 3:00
45 minute programs 4:30
60 minute programs 6:00

All Other Hours

-6 minute programs 1:16
10 minute programs 2:10
15 minute programs 3:00
25 minute programs 4:00
80 minute programs 4:15
46 minute programs 5:45
60 minute programs 7:00

The time standards allowable to
a single advertiser do not affect
the established practice of allow-
ance for station breaks between
programs.

All multiple sponsorship or an-
nouncement programs, except as
hereinafter provided, are subject
to the limitation of a maximum of
three minutes of advertising per
fifteen minute segment, excluding
station breaks. Such programs of
half hour, three-quarter hour and
hour duration are subject to ap-
propriate multiples of that limi-
tation.

Recognizing that such programs
as shopping guides, market in-
formation, rural news, and the like
render a definite service fo the
listening public; time standards
for such programs may be waived
for a total of one hour a broadcast
day, but care should be exercised
to preserve proper program bal-

may be advertised by = single spon-
sor within the apecified time stand-
ards advertising copy for these
products should be presented within
the framework of the program
structure. Accordingly the use on
such programs of simulated spot
announcements which are divorced
from the program by preceding the
introduction of the program itself,
or by following its apparent sign-
off should be avoided. To this end
the program itself should be an-
nounced and clearly identified be-
fore the use of what have been
known as “cow-catcher” announce-
ments and the program should be
signed off after the use of what
have been known as “hitch-hike”
announcements.

Any casual reference in a pro-
gram to another’s product or serv-
ice under any trade name, or lan-
guage sufficiently descriptive to
identify it, should, except for nor-
mal guest identifications, be
avoided. If used, it should be con-
sidered as advertising copy and,
as such, a part of and included in
the total time allowances as herein
provided.

The placement of more than one
commercial announcement between
two commercial programs should
not be permitted except in those in-
stances when one of the two an-
nouncements is a sponsored time
signal, weather report, station pro-
motion or location announcement
of not to exceed a total of ten sec-
onds in length.

Contests )
Any broadceasting designed to

“buy” the radio audience, by re- -

quiring it to listen in hope of re-
ward, rather than for the quality of

Contests should offer the oppor-
tunity to all contestants to win on
the basis of ability and skill, rather
than chance. All contest details
including rules, eligibility require-
ments, opening and termination
dates should be clearly and- com-
pletely announced or easily access-
ible to the listening public; and the
winners’ names should be released
as soon as possible after the close
of the contest.

When advertising is accepted
which requests contestants to sub-
mit items of product identification
or other evidence of purchase of
product, reasonable facsimiles
thereof should be made acceptable.

All copy pertaining to any con-
test (except that which is required
by law) associated with the ex-
ploitation or sale of the sponsor’s
product or service, and all refer-
ences to prizes or gifts offered in
such connection should be consid-
ered a part of and included in the
total time allowances as herein
provided.

Premiums and Offers

Full details of propoesed offers
should be submitted to the broad-
caster for investigation and ap-
proval before the first announce-
ment of the offer is made to the
public.

A final date for the termination
of an offer should be announced
as far in advance as possible.

If a consideration is required,
the advertiser should agree to
honor complaints indicating dis-
satisfaction with the premium by
returning the consideration.

There should be no misleading
descriptions or comparisons of any
premiums or gifts which will dis-

single sponsor, regardless of type 2nce in their distribution. its entertainment should be tort or enlarge their value in the
of program, should be: While any number of products avoided. minds of the listeners.
i .
Television Broadcasters Assn. Inc. .
500 Fifih Ave. New York 18 Tal.: Lackawana 4-4788 AM, FM, TV OPERATING STATIONS IN THE U. S.
I ele g?:;:t %%&gidslﬁ tin:: -Co (From records of FCC)
Wil Bate % -Treasus B
n':lfl ?aiboumec?sr:u Secfetafu-TrGu- gﬁg:s:xi&aggn::}li‘shlﬁge‘%o
Directors Jee;;rzon Stgnc{!ard Broadcasting Co. Date No. Date No.
1recLor; WKA] .
Dr. Allen B. DuMont Kansas City star Co. Jan.1,1922 .............. 30 Jan.1,1942 .............. 923
gau.‘l Ratbogrn | Twentieth Century Fox March 1,1928 ............ 566 Jan. 1,1943 ............. 917
. Mason AFFILIATE Jan.1,1944 .. ............ 912
J R P?pele e e Fe Oct. 1,1924 .............. 530 J:: 1' 1ot B 043
Robert Coe Cecil B. DeMille Productions June 80,1926 ............ 571 0 £p B4 nooagacodgadeas
TtnB' Iv.vovilgan %mham g{orrls Agency June 30, 1926 528 Jan. 1, 1946 ............. 1,004
wienee T Lowman Nortn American Ehilips Co. Ine. Cen. 23 1eo7 75y JAR 11947 1,520
Membership el B Cmours & Co. P A% TED e Jan.1,1948 .............. 1,962
ACTIVE Ameérican Television Labs. Ine. July 1,1928 .............. 877 Jan.1,1949 .............. 2,662
T c Federal Telephone & Radlo Corp. Nov. 9, 1929 618 2 S U
Eor Ty £ co, American Telephone & Telegraph Co. +9 1829 Jan.1,1960 .............. 2,917
_Philco Radlo and Television Corp. th:%:t glrg(;tﬂc Co. Ju]y 11,1930 .............. 612 Jgn. 1,1961 ... 3,015
National Broadcasting Co., (New York, July 1, 1931 812
Chicago and Wa gton television Mutual Broadeasting Corp. uly 1, 1931 ... ... .. .. ...
T McCann-Erickson Ine. . J
oL Corp. The Katz Agen Jan. 1, 1932 ............. 608 NoTe: As of January 1, 1951,
RN Div. Radio Corp. of Amer- gﬂ’]‘g“hlgggpﬁerpi:;‘ Agency Jan. 1, 1933 .. ........... 610 stations affiliated with major net-
ARSAIB. DuMont Laboratorles Inc. T Jan.1,1934 .............. 591 works as follows: ABC—297 AM,
Spcabsrger Broadcasting Service EDUC oL Jan. 1,1936 ............. 605 64 TV; CBS—196 AM, 61 TV;
In ersi! . q
aﬁj %ﬁ?ﬂy c gg{;egnigmgw Jan, 1, 1936 ............. 632 DuMont—62 TV; MBS—543 AM;
Televizion Productions Inc. S, acuse Universt g Jan. 1,1937 .............. 686 NBC-—180 AM, 63 TV. As of Jan-
Balahan & Katz Corp. rn_Reserve Universi |
Detroit News ga%itolalxacglgl Erigineering Ynstitute Jan.1,1939 .............. 764 uary 1, 1951, there were 676 FM
CBS N:wm!l!ork Teghnié'aﬁ Institute ¢ N. J. | Jan. 1, 1940 ............. 814 stations and 107 television stations
AssociatedfBrosdes e L s Television Workshop Jan. 1, 1941 ... ... ..., 882  on the air.
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GAIN in SALES
41% over 1I9n49 Coe e

50% INCREASE in

Mail Response*

200 NEW Local and

Regional Advertisers
BONUS Coverage of Indiana’'s

FIRST MARKET
Success Stories Galore

Super-Markets, Drug Chains, Meat Packers, WCBC, with 1000 EFFECTIVE wadits, is in the
Lumber Dealers, Fumniture Dealers! Honest CENTER of Indiana’s HEAVIEST CONCEN-
down-to-earth, documented success stories, TRATION of population. Mail TELLS the
PROVING WCBC SELLING POWER! De- story: Indianapolis, only 22 air miles distant,
tails on request. accounts for 17.5% of WCBC mail. Muncie,

. S only 11 air miles distant, accounts for neor-
Anderson is Indiana’s FIFTH Marketl. ly 20% of WCBC mail. Obviously, WCBC

provides EFFECTIVE SUPPLEMENTAL COV-
2000 letters weekly in peak 1950 months. ERAGE of “Metropolitan Central Indiana.”

That SUCCESSFUL Independent
~ ANDERSON, INDIANA

~ An L. B. Gallimore
Wm. T“AVIS Radio Enterp ris'e Represented by

Gen. Manager Hal Holman
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. Amole, program director;

P

REGIONAL NETWORKS of the UNITED STATES

T
1

ABE LINCOLN NETWORK—Comprising WCIL Car-
bondale; WHOW Clinton; WLBH-AM-FM Mattoon;
WMIX-AM-FM Mt. Vernon; WROY Carmi: WLVN
Olney. All Illinois, J. R. Livesay, WLBH, chalrman.

AmtrlNE NETWORK—Comprising WSGN Birming-
WHBS Huntsville, Headquarters: P, O. Box
2553\ Julian A. Flint, sales manager.

ALASKA BROADCASTING €0.—Comprising KFQD
Anchorage; KFRB Fairbanks; KINY Juneau; KTKN
Ketchikan: KIBH Seward; KIFW Sitka. Headquar-
ters:| 830 Securities Bldg., Seattle, Tel.: Seneca 6333,
Wm. J. Wagner, owner and general manager; Ken-
neth,Laughlin, commercial manager.

THE ALOHA NETWORK—Comprising KIPA Hilo;
KTOH Lihue; KHON Honolulu and KMVI Wailuku.
Headquarters: P. O. Box 1380, Honolulu 42. Tel:
8-5295. R. M. Fitkin, general manager. Represented
by The Walker Co.

ABIZONA BROADCASTING SYSTEM—Compﬂam‘
KTAR Phoenix; KVOA Tucson: KYUM Yuma;
KGLU Safford; KWJB Globe; KYCA Prescott:
KAWT Douglas. Executlve officers: Dick Lewis,
KTAR, manager; Bill Harvey, KTAR, commerclal
manager: J. Howard Pyle, KTAR, program man-
ager: Fred Gerlettl, KVOA, promotion manager;
John Snow, KTAR, news editor. Represented na-
tio y by Paul H. Raymer Co.

ARIZONA NETWORK—Comprising KOY Phoenix;
KTU€ Tucson; KSUN Bisbee and KYMA Yuma,
Availpble as a regional network. Represented na-
tionally by John Blair & Co. Executlve officers:
Albext Johnson, KOY; Lee Little, KTUC; Carl Mor-
ris, UN; John L. Hogg, KOY, commercial manager.

ARKANSAS GROUP—Comprising KVRC Arkadel-
phia;| KDMS El Dorado; KGRH Fayetteville; KXJK
Forrest City;, KFPW Fort Smith; wGVM Greenville,
Miss.; KHOZ Harrison; KFFA Helena; KXAR Hope;
KWFC Hot Springs: KXRJ Russellville;, KWAK
Stuttgart; KTFS Texarkana; KBTM Jonesboro;
KNBY Newport; KDRS Paragould; KCLA Pine Bluff;
KWEM West Memphis; KAMD Camden.

ARKANSAS NETWORK—Comprising KARK Little
Rock and all other stations in the State of Arkansas.
Two or more stations may be used; one or more out-
lets in cities with multiple stations. Costs are com-
bined station time and line charge.

ARROWHEAD NETWORK—Comprising WEBC Du-
luth, \Minn.; WMFG Hibbing, Minn.; WHLD Vir-
ginia] Mnn! WEAU Eau Claire, Wis.; WIMC Rice
Lake, Wis,; WISC Madison, Wis. Avallable as a
hookup. Re resented nationally by Ratel. Head-
quarters: WEBC Bldg., Duluth 2, Minn. Executive
officers: Walter C. Bridges, WEBC, manager.

BROADCASTING CORP. OF AMERICA'S WESTERN
NETWORK—Comprising KPRO Riverside and San
Ecrnardine; KROP Brawley and El Centro; KREQ
Indio; KYOR Blythe; KPOR(FM) San Bernardino
and Fiverside. Sugplements KICO Calexlco. KPAS
Baoring, KVOE Santa Ana; eles;
KPMO Pomona; KSFE Needles; KSDO San iego.
Office: 3401 Russell St., Riverside, W. L. Gleason.
president and general manager.

PAUL BUNYAN NETWORK—Michigan regional net-
work comprising WTCM Traverse City; WATT
Cadillac; ATZ Alpena; WMBN Petoskey; WATC
Gaylord, Headquarters: WTCM. Les Biederam, pres-
ident and general manager.

CALIFORNIA NORTHERN GROUP—KSYC Yreka;
HELF Red Bluff; KSUE Susanville, Jack Wagner,
KSY(, manager.

COLIAMEIA PACIFIC NETWORK—Com risin%
Los snpeles; KCBS San Francisco; KCB: ie|
KF' riseo; KGDM Stockton; KROY
KCMJ Palm Sp: ; KOIN Portland;
KXLY " Spokane, Headquarters: Columbia Square,
Los Angeles. Wayne R. Steffner, manager.

COLUMBINE NETWORK—Comprising KMYR Den-
ver; KCOL Fort Collins; KBOL Boulder; KEXO
Grand Junction; KCSJ Pueblo; KYOU Greeley.
KRDO Colorado Springs; KFTM Fort Morgan. All
in <Colorado. uarters: Security Life Bldg.,
Denver. Albert G. Meyer, l‘_‘p}‘leneral manager: Gene

win E. Koepke, com-

acramen 0.

mercial manager.

CONNECTICUT STATE NETWORK—Regional net-
work comprising WSTC Stamford; WN. Bridge-
port; WTHT Hartford; WNHC New Haven; WNLC
New London; WATR Waterbury; WTOR Torring-
tm:.si dHeadquarters: WTHT. C. Glover DeLaney.

CORN BELT WmELESl REBROADCASTING SERV-
ICE—This is service for rebroadcast: WHO
studio programu without the use of lines during day-
time hours by other stations located within 225 miles
of Des Moines. Basic stations are WHO Des Moines;
WOC Davenport, and KMA Shenandoah. Rate is a
combination of the spot broadeasting rate of each
station used without any charge for lines. Contracts
are made direct with individual stations as this is
not an organized network but provides for exchange
%ograms and intensive regional coverage. Paul
yet, WHO, resident manager; Harold W. Ful-
National representatives:

ton, WHO, sales manager.
Free & Peters Inc.
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' regional network with WGLS

KIRO Seattle; '

DAIRYLAND NETWORK—Comprising WTCN Min-
neapolis-St. Paul; KATE Albert Lea; KWLM Wil-
quarters: Radio Clty, 50 South 9th St., Minneanolis 2.
mar, and KWNO Winona. All in Minnesota. Head-
Telephone: Lincoln 0552.

DIXIE NETWORK — Comprising KATL Houston:
KREL Baytown; KRIC Beaumont. All In Texas.
Headquarters: State National Bldg., Houston " 2.
Robert Mathern, president; H, C. Davis, vice presi-
dent; King H. Robinson, secretary-treasurer,

DON LEE BROADCASTING SYSTEM — Southern
Californla; KHJ Los Angeles; KGB San Diego:
KDB Santa Barbara; KFXM San Bernardino;
KAFY Bakersfield; KCOK Tulare-Visalla; KVOE
Santa Ana; KXO El Centro;: KVEC San Luis
Obispo; KPRL Paso Robles, Northern California:
KFRC San Francisco; KMYC Marysville;, KSBW
Salinas-Monterey; KIEM Eureka: KHSL Chico:
KVCV Redding; KYNO Fresno; KYOS Merced;
KXOA Sacramento; XXOB Stockton, Northwest
(Oregon): KPOJ Portland: KRNR Rosenburg:
KFJI Klamath Falls; KORE Eugene; KOOS Coos
Bay; KAST Astorla; KUIN Grants Pass; KWIL
Albany; KBND Bend; KSLM Salem. Northwest
(Washington): KVI Seattle-Tacoma; KYAK Ya-
kima; KXRO Aberdeen KPUG Bellingham'
Olympla KELA Centralia; KRKO Everette;, KWLK
Longview: KNEW Spokane;  KUJ Walla Wnlla.
KWNW Wenatchee; KWAL Wallace, Ida.;
Lewiston, Ida.; KVNI Coeur d'Alene, Ida.: KATO
Reno Nev. Represented nationally by John Blair
& Co. Headquarters: KHJ Los Angeles.
oﬂicers Willet H, Brown president; Ward D.
%nm. vice president in ‘charge of sales: Patrick
ampbell, vxce presldent station relations.

LANGUAGE QUALITY NETWORK—
stations broadcasting to major Italian,
lish, and other forelgn langunge markets in the
United States. Headquarters: 70 E. 45th St., New
York 17. Tel,: Murray Hill 6-0233. Claude Barrere,

general manager.
ing

THE GARDEN STATE NETWORK — Compt!
WNJR Newark: WCTC New Brunswick;
Trenton; WKDN Camden: WJLK Asbury Park:
WFPG Atlantic City; WSNJ Bridgeton. All in New
Jersey. Headquarters. WFPG Atlantic City. Tele-
phone: 5-2188. Fred Weber, chairman.

GEM STATE NETWORK—Comprising KGEM Boise:
KBIO Burley; KIFI Idaho Falls; KEIO Pocatello
and KLIX in Falls. All tn Idaho.

GEORGIA ASSN. OF LOCAL STATIONS—29 station

LS Atlanta-Decatur as
originating station. WDEC Americus; WGAU Ath-
ens; WBBQ Augusta; WLBB Carrollton; WBHF
Cartersville;, WGGA Cedartown; WMJM Cordele;
WMOC Covington; WBIJ Dalton. WMLT Dublin;
WKEU Griffin; WFOM M ] Savannah;
WWNS Statesboro; WWGS Tifton; WLET Toccoa;
WVOP Vidalia;, WAYX Waycross; D West
Point; WMVG Milledgeville, WMGA Moultrie:
WROM Rome: WDWD Dawson; WBHB Fi ernld'
DUN Galnesville; WSFT _Thomaston;
Thomasvllle. B Macon. Headquarters: WGLS
Atlanta. Tom Carr, Sales director.

GEORGIA MAJOR MARKET TRIO — Comprising
WAGA Atlanta; WTOC Savannah: WMAZ Macon.
Available individually and in group. National Rep-
resentatives: The Katz Agency Inec.

GOLDEN PHEASANT NETWORK — Co ristng

KIHO Sioux Falls; KORN Mitchell: uron;

lﬁ(lslgN Aberdeen. All South Dakota and MBS af-
fates.

GRANITE STATE NETWORK—Comprising WOTW
Nashua;: WKBR Manchester: NH Rochester;
WTSV Claremont; all in New Hampshire. Also WTSA
Brattleboro, Vt. Headquarters: 155 Front St., Man-
chester, Arthur A, Newcomb, WOTW, president:
Ralph Gottlieb, WKBR mnna%er' William Rust Jr.,
R, treasurer; Al Mnlm, NH, secretary.

GREAT LAKES NETWORK-Comprising WSAM-
AM-FM Saginaw; WLEW Bad Axe; WFYC Alma;
WOAP-AM- Owosso. All in Michigan, Headquar-
ters: Radio Bldg w, Mich. Jack D. Parker,
manager: Mere. xih oerner.

GREAT NORTHERN BCSTG. SYSTEM—Comprising
KVOX Moorhead, Minn,; KWLM Wilmar, Minn.;
KMHL Marshall, Minn_; KGDE Fergus Falls, Minn.:
KLPM Minot, N.D.: KGCU Mandan, ND KOVC
Valley City, N.D.; KDLR Devils Laké, N.D.; KGCX
Sidney, Mont.; KNOX Grand Forks, N.D. Head-
quarters: 107 irst Ave., N.W., Mandan, N. D, M. J,
Reichert, secretary.

GREAT WEST NETWORK—Comprising KVER Al-
buquerque; KSVP Artesia, New_ Mexico, Head-
quarters: Box 1388. Albuquerque. William T. Kemp,
general manager.

THE GREATER ST. LOUIS BROADCASTING S¥§-
TEM—Comprising KXLW, KSTL, WEW, all St, Louis,
Mo. Also E. St. Louis, Il

GUY GANNEIT BROADCASTING SYSTEM—Com-
prising WGAN Portland and WGUY Banger, Me.
Headquarters: Gannett Bldg.. Portland, Me.
HOOSIER NETWORK—Comprisi WCN’B Conners-
ville:, WFMU Crawfordsvill New Castle;
WMRI Marion; WSRK helb lle WFML Washing-
ton; WRSW Warsaw. All Indiana. ‘Headquarters: 642
Wrigley Bldg., Chicago. Ed E. Hale, manager.

FOREIGN
Comprisin,
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Executlve R

‘San  Antonio:

INTERMOUNTAIN NETWORK—Utah Group: KALL
Salt Lake City; KLO Ogden; KOVO Provo; KVNU
Logan; KOAL Price; KSVC Richfield;: KSUB Cedar
City. Idaho Group: KEYY Pocatello; KID Idaho
Falis; KVMV Twin Falls; KFXD and KFXD-FM
Nampa-Boise. Wyoming Group:
Springs; KSPR Casper; KPOW Powell:
Sheridan; KOWB Laramle; KOVE Lander. Mon-
tana Group: KBMY Billings; KRJF Miles City:
KMON Great Falls; KOPR Butte; KXLO Lewiston;
KFDW Helena; KIYI Shelby: KAVR Havre; KPRK
Livingston. Nevada Group: KRAM Las Vegas. Main
office: 146 S. Main St., Salt Lake City.- Officers:
George C, Hatch, president; Lynn L, Meyer, vice
president in charge of sales: Jack Paige, vice presi-
dent in charge of programs; W, D'Orr Cozzens, di-
rector of engineering; Gordon Owen, director home-
maker's programs.

IOWA TALL CORN NETWORK—An Iowa network
comprising KWCR Cedar Rapids: KROS Clinton;
KSWI Council Bluffs; KSIB Creston: KSTT Daven-
port; KDEC Decorah: KDTH Dubuque; KVFD Fort
Dodge; KOKX Keokuk; KFJB Marshalltown; KWPC
Muscatine; KCOM Sioux City; KICD Spencer; KRIB
Mason City. Operating committee- managers of the
member stations: Hugh Norman, W. J. Teich, Art
Horning, William Croker, K. 8. Gordon, Edward
Breen, Paul Millen, George Volger, Dietrich Dirks,
Ben Sanders, William P. White, Al Curnutt, Robert
L. Davis, John Currier. Central area representative:
Max Friedman, 501 Garver Bldg.,, Des Moines. Na-
tlonal representative for network: Everett-McKin-
ney, Inc.

LONE STAR CHAIN—Texas regional network com-
prising WBAP Fort Worth; KTBC Austin; KTSA
KXYZ Houston; KROD El1 Paso;
KTXL San Angelo; KWKC Abilene; KOSA Odessa;
KFDM Beaumont; KRGV Weslaco; KEYS Corpus
Christi; KTRE Lufkin; KTBB Tyler; KGNC
Amarillo;  KFYQ Lubbock; KFDX Wichita Falls.
Headquarters: 3012 Douglas St., Dallas 19, Tel.;
Lakeside 104I. “Harold A Hough president; Fred
J. Nahas, vice president; O, L. (T Taylor, secre-
tary-treasurer; Howard H. Dunavan. gen. mgr.

LONG TEXAS GROUP—Comprising KIOX Bay
City; KVIC Victoria; and KTLW Texas City, All in
Texas and available as a package group. J. G. Long,
managing director.

MAIL ORDER NETWORK-—Specialized group linked
largely by- transcription and devoted to selling
products by mail. Supplies affiliates with program-
ming including commercial announcements handles
negctiations with sponsors, arra Erogram pro-
motion and acts as clearing house for of
Headquarters: 1440 Broadway, New York
Tel.: Pennsylvania 6-7444. Harcld Kaye,

froé ucts.
N, Y.
presldent.

MAINE BROADCASTING SYSTEM — Comprislng
WCSH Portland; WLBZ Bangor; WRDO Augusta.
William Rines, WCSH, manager. Represented by
Weed & Co. and Bertha Bannan,

McCLATCHY BEELINE—ComRrism KFBK, KFBK-
FM Sacramento; KMJ apd - Fresno; KWG
Stockton: KERN and KERN-FM Bakersfield; KOH
Reno, Nev. and KBEE (FM) Modesto. Headquar-
ters: 911 Seventh St., Sacramento, Calif. Eleanor
McClatchy, president; Leo O. Ricketts, sales director.

METROPOLITAN NETWORK — Comprising  WPIK
Alexandria; WARL _ Arlington and WFA Falls
Church in Virginia, WGAY Silver J:ringuand WBCC
Bethesda-Chevy Chase in Marylan ashing-
ton, D. C,, area.)}

MICHIGAN RADIO NETW ORK—CompriBing
WFDF

Detroit (key station). WBCM Bay Ca:’y.
Flint; WJIM L. M Jackson ELL Bat-

a
tle Creek: WLAV rand Ra Ids; WSOO Sault Ste.
Marie WKBZ Muskegon; W. Ludington; WGFG
Kalamazoo; WHRV Arbor. Avallable as a
reglonal network and also sold a unit of ABC
Network, Headquarters: Stroh Bldg Detroit. Ex-
ecutives: James G. Riddell, presldent. o

THE MID-SOUTH NETWORK—COmDﬂslng WCEBI
Columbus; WELO Tupelo; WMOX, MOX-FM
Meridian; WROX Clarksdale; WNAG Grenada.
WROB West Point; WSSO Starkville. All in Mis-
sissippl. Headquarters: WCBI Columbus. Bob Mec-
Raney, general manager.

MIDWEST FM NETWORK—Comprising WIKY-FM
Evansville, Ind.; WCSI Columbus, Ind.; WXLW-
FM Indlanapolis; WFTW- Fort Wayne; WCTS
Cincinnati, Ohlo. WFAM Lafayette, Ind,; WSUA-
M Bloomington. Ind.; WEAW Evanston, Ill.

NORTH EASTERN BROADCASTING SYSTEM —
Comprising WABI Bangor; WLAM Lewiston-Auburn;
WPOR Portland; WTVL Waterville; All in Maine.
WFEA Manchester; WKNE Keene; Laconla;
WMOU Berlin. All in New Hampshire. WJOY
Burlington; WSKI Montpeller-Bme. All in Ver-

mont, WACE Chico ee- in]gﬂeld' WALE Fall
River; WBEC Pittsfield; p ew Bedford; WEIM
Fitchburg: WHAV anerhil] WKOX Framingham:

WNEB Worcester. All in Massachusetu. Also WHIM
Providence, R. I, WTHT Hartford, WBRY Water-
bury, Conn. Headguarters: John 'Hancock Bldg.,
Boston 16. Elmer Kettell, sales director.
(Continued on page 44)
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LIBERTY
Uunites

AMERICA'S TOP INDEPENDENT STATIONS

Liberty is America’s newest coast-to-coast voice.

It is the voice of these and 247 other dominant
independent radio stations that makes Liberty

the most talked about network in the nation.

&) WOL woshington, . ¢
WHHM #yenpbis, rem.
KMPC o5 angeles, cuit
WTPS wvew orleans, La.
WD OK ceveiond, ohio

4 | KYA 5o Froncisco, cali

S AkIDERTY - KMYR Denver, Colo.
\ -n:?,’.”,"[f,‘,“;,';, | KLIF poitas, rexes

Network

B

NN

LIBERTY BROADCASTING SYSTEM

DALLAS, TEXAS

THE STRENGTH OF -4650&@ IS “INDEPENDENTS’’
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REGIONAL NETWORKS

(Continued from page 42)

NEW ENGLAND MAJOR MARKETS GROUP—Com-
prising WLAW Lawrence. Mass.;, WPRO Provl-
dengw; WDRC Hartford: WTAG Worcester, Mass.;
WGAN Portland, Me.; WGUY Bangor, Me. E. E.
Hill, permanent chairman. Represented by Paul H.
Ruymer Co.

NEW ENGLAND REGIONAL NETWORK-—Special
regional network of NBC-affiliated stations, com-
prising WTIC Hartford; WBZ Boston; WJAR
Providence; WCSH Portland; WLBZ Bangor:
WRDO Augusta, Me. Directors: Paul W. Morency,
WTIC, chalrman; Walter Benoit; Westinghouse Radio
Statidns; John J. Boyle, WJAR; William E. Rines,
WCSH. Operations Director: Paul W. Morency.
Represented nationally by Weed & Co.
NORTHWEST NETWORK—Comprising KSTP St
Paul; KROC Rochester., Minn.; KYSM Mankato,
Minn.g KFAM St. Cloud, Minn.; WEAU Eau Claire,
Wis.; ' WDAY Fargo, N.D.; KFYR Bismark, N.D.;
WEBC Duluth, Minn,; WMFG Hibbing, Minn,;
WHLB Virginia, Minn.; WJMC Rice Lake, Wis.
Headquarters and sales office: 3415 University Ave..
KSTP Minneapolis-St. Paul. Officlals: Stanley E.
Hubbard, general manager; Kenneth M. Hance,
treasurer; Miller Robertson, sales manager.

THE NUTMEG NETWORK—Comprising WDRC Hart-
ford; WBRY Waterbury; WELI New Haven; WICC
Bridgeport; WICH Norwich., All Conneecticut, Head-
quarters: 750 Main St., Hartford, Conn. Tel.: 7-1188.
Ad:iress communications to Walter Haase.

OHIO NETWORK—Comprising WKRC-TV Cincin-
nati; WHIO-TV Dayton; WBNT{(TV) Columbus.
OKLANOMA GROUP BROADCASTERS—Compris-
ing KOCY Oklahoma City; KAKC Tulsa; KCRC
Enid; KVSO Ardmore; WBBZ Ponca City; KWON
Bartlesville and KMUS Muskogee; KSPI Stillwater;
KSEQ| Durant; KWCO Chickasha; KGFF Shawnee;
KWOE Clinton; KVLH Pauls Valley; KTMC McAlis-
ter; KWHW Altus, and KHBG Okmulgee; all in Okla-
homa. Headquarters: KOCY Oklahoma City. M.
H. Bdnebrake, general manager. Represented by
The, Walker Co. .

0KLA1HOMA NETWORK—Comprising KTOK Okla-
homa |City; KCRC Enid; KBIX Muskogee; KGFF
Shawnee; KADA Ada; KVSO Ardmore; KTMC Me-
Alister; KSWO Lawton. All stations affiliated with
American Network., Available as a regional net-
work. Headquarters: 1800 W. Main St., Oklahoma
City. Managing Director: Edgar T. Bell, KTOK.
Represented nationally by Taylor-Borroff Inc.

THE OREGON TRAIL NETWORK—Owned and op-
erated by Inland Radio Inc. KSRV Ontario; KBKR
Baker, and KLLBM LaGrande. Lee W. Jacobs, gen-
eral manager.

PACIFIC NORTHWEST REGIONAL NETWORK —
Headquarters: KMCM McMinnville, Ore. Glasco
Branson, KMCM McMinnville, Ore., president.
PACIFIC REGIONAL NETWORK—Comprising KTIP
Porterville;, KCOK Tulare-Visalia; KNGS Hanford;
KSGN Sanger; KYNO Fresno; KTUR Turlock;
KMOD Modesto; KSTN Stockton; KROG Sonora;
KCVR/Lodi; KXOA Sacramento; KUBA Yuba Clity;
KDAN Oroville; KXOC Chico; KBLF Red Bluff:
KSUE |Susanville; KWSD Mt, Shasta; KSYC Yreka;
KHUM Eureka; KDAC Fort Bragg; KSRO Santa
Rosa; KVON Napa; KGYW Vallejo; ' KYA San Fran-
cisco; KROW Oakland; KEEN San Jose; KDON
Santa Cruz-Salinas, Monterey-Watsonville; KSDO
San Diego; KVOE Santa Ana; KPMO Pomona; KFOX
Long Beach; KWIK Burbank; KFWB Los Angeles;
KFMV' Los Angeles; KVEN Ventura; KSPA Santa
Paula; | KIST Santa Barbara; KSMA Santa Marla;
KVEC 'San Luis Obispo; KPRL Paso Robles; KITO
San Bernardino; KPRO Riverside; KREO Indio:
KYOR Blythe; KBUC Corona; KROP Brawley; KICO
Calexico; KAFY Bakersfleld; KTKR Taft. All Cali-
fornia.| Headquarters: §540 Sunset Blvd., Hollywood
28, Tel.: Hillside 7408. Officers: Cliff Gill, general
manager; Dan Russell, program director; Ted Mac~
Murray, sales manager; Sam Margolin. chief engi-
neer.

PALMETT0O BROADCASTING SYSTEM—Compris-
ing WOLS Florence; WSNW Seneca; WBCU Union;
WAIM WCAC Anderson; WTND Orangeburg:; WESC-
AM-FM Greenville;, WGCD Chester; WKDK New-
berry; WLBG Laurens., All South Carolina, WRFC
Athens;\ WGAC Augusta; WKLY Hartwell. All Geor-
gia. Headquarters: 1 Martin St., Anderson, S. C.
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Tel.: 3802, Officers: Wilton E. Hall, president; Glenn
P. Warnock, general manager; Ray Barath, produc-
tion manager; H. B, Greene, chief engineer.
QUAKER NETWORK—Pennsylvania regional hook-
up comprising WFIL Philadelphia; WRAW Read-
ing: WSAN Allentown; WEST Easton: WORK
York: WAZL Hazelton: WGAL Lancaster; WGBI
Scranton; WBRE Wilkes-Barre; WKBO Harrisburg:
WKOK Sunbury; WRAK Willlamsport; WFBG Al-
toona: WJAC Johnstown; WLEU Erie; WWSW
Pittsburgh; WKST New Castle. Operates as net-
work or split as desired. Other cities available on
order. Headquarters: WFIL Philadelphia. General
Manager: Roger W. Clipp; Sales Manager: Norman
R. Prouty.

RAZORBACK NETWORK—Comprising KLXR Little
Rock and all other stations In Arkansas. Headquar-
ters: 217 E. Third St., Little Rock. Tel.: 4-8928. Emil
J. Pouzar, general manager.

REBEL NETWORK—Mississippi regional network
comprising WJDX Jackson; WAML Laurel; WFOR
Hattiesburg; WTOK Meridlan; WGCM Gulfport.
Frank Gentry, business manager.

ROCKY MT. BCSTG. SYSTEM—Comprised of six
owned and operated stations: KUTA Salt Lake City;
KGEM Boise; KLIX Twin Falls; KEIO Pocatello;
KIFI Idaho Falls; KOPR Butte, Mont.; and nine
affiliated stations: KMON Great Falls; KOOK Bill-
ings; KPRK Livingston, Mont.; KELK Elko; KENO
Las Vegas; KFBC Cheyenne; KRAL Rawlins; KVOC
Casper, Wyo.; KBIO Burley, Idaho; and indepen-
dents: KVOG Ogden and KCSU Provo. Utah. Of-
fices: KUTA Salt Lake City, Utah. Officers: Frank
C. Carman, president; S. John Schile, vice presi-
dent in charge of sales. Represented nationally by
George P. Hollingbery Co.

RURAT, RADIO NETWORK — Owns and operates
FM stations WFNF Wethersfield; WVBT Bristol Cen-
ter: WVCN DeRuyter; WVCV Cherry Valley. It has
as affillates: WHCU-FM Ithaca; WFLY Troy; WHLD-
FM Niagara Falls; WWHG-FM Hornell; WMSA-FM
Massena; WWNY-FM Watertown:; WRUN-FM Utica-
Rome; WHVA Poughkeepsie, all New York; and
WQAN-FM Scranton, Pa. Program exchange service
with WQXR-FM New York. Headquarters: 118 N,
Tioga St., Ithaca, N. Y. Tel.: 3341. Officers: M. R.
Hanna, general manager; D. K. de Neuf, asst. gen-
eral manager: H, S. Brown, sales manager; T. R.
Humphrey, chief engineer; M. N. Knapp. supervisor.
SOUTH CENTRAL QUALITY NETWORK—Regional
network comprising WMC Memphis; KARK Little
Rock: KWKH Shreveport; WJDX Jackson, Miss.
Special hookup of any or all available at combined
national rates of each statlon, plus line charges.
Headquarters, each station.

SOUTHWEST NETWORK—Comprising KROD El
Paso; KAVE Carlsbad, N.M.; KSIL Silver City,
N.M.; KOSA Odessa, Tex.; KIUN Pecos, Tex.:
KVKM Monahans, Tex.; KVLF Alpine, Tex.; KGFL
Roswell, N.M.; KWEW Hobbs, N.M. Headquarters
202 Radio Bldg., El Paso, Tex. Dorrance D, Roderick,
president; Val Lawrence, vice president and man-
aging director; Bruce M. Barnard, commercial man-
ager.

STEINMAN STATIONS (Mason Dixon Radio Group)
—Regional group comprising WDEL Wilmington,
Del.: WORK York, Pa., WGAL Lancaster, Pa.;
WRAW Reading, Pa.;, WEST Easton, Pa.; WKBO
Harrisburg, Pa.; WGAL-TV Lancaster, Pa.; WDEL-
TV Wilmington, Del. Represented nationally by
Robert Meeker Assoc. Headquarters: WGAL Lan-
caster. General Manager: Clair R, McCollough.
TENNESSEE VALLEY ASSOCIATES NETWORK —
Comprising WHAL Shelbyville; WLAR Athens;
WAGC Chattanooga; WKRM Columbia; WHUB
Cookeville; WEKR Fayettville; WHIN Gallatin;
WHBT Harriman; WCOR Lebanon; WMMT McMinn-
ville; WGNS Murfreesboro; WCDT Winchester.
TEXAS BROADCASTING SYSTEM (TBS)—Regional
network comprising KRLD Dallas; KABC San An-
tonic and KTRH Houston. Headquarters: KRLD
Herald Square, Dallas, Clyde W, Rembert, general
manager.

TEXAS QUALITY NETWORK—Comprising WFAA
Dallas; WOAI san Antonio; KPRC Houston. As-
sociated stations: KRIS Corpus Christl; KRGV
Brownsville, Tex.; KTBS Shreveport, La, Available
as a cooperative regional network. Represented na-
tionally by Edward Petry & Co. Headquarters: Any
station, each acting as sales office. Directors: Mar-
tin Campbell, WFAA; Hugh A. L. Halff, WOAI; Jack
Harris, KPRC.

TEXAS STATE NETWORK—Regional network com-~
prising KFJZ Fort Worth; WRR Dallas; KABC San
Antonio; KBST Big Spring; KGKL San Angelo;
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KRBC Abllene; KPLT Paris; KRRV Sherman;
KCMC Texarkana; WACO Waco;, KNOW Austin;
KFRO Longview; KBWD Brownwood; KMAC San
Antonio; KCRS Midland; KGVL Greenville, KTHT
Houston; KRIO McAllen. Gene L. Cagle, president.
Tel.: Edison 3473. Headquarters: 1201 W. Lancaster,
Fort Worth 1.

THE TOBACCO NETWORK INC.—Regional North
Carolina network comprising WRAL Raleigh; WTIK
Durham; WFNC Fayetteville;, WCEC Rocky Mount;
WGTC Greenville; WHIT New Bern; WINC Jack-
sonville; WGNI Wilmington. Executives: Floyd
Fletcher, WTIK, president; Hartwell Campbell,
WGTC, vice president; Victor Dawson, WFNC, sec-
retary and treasurer; R, K. Scott, general sales man-
ager and chairman program committee. Headquar-
ters: Box 1988, Raleigh, N. C. Tel.: 8885. Represented
nationally by Forjoe & Co.

UNION BROADCASTING SYSTEM — Comprising
WXRA Buffalo, N.Y.; WOKO Albany, N.Y.; WCSS
Amsterdam, N.Y.; WWSC Glen Falls, N.Y.; WENT
Gloversville, N.Y.; WHUC Hudson, N.Y.; WKNY
Kingston, N.Y.; WKIP Poughkeepste, N.Y.;
WDOS Oneonta, N.Y.;, WKOP Binghamton, N.Y.;

WELM Elmira, N.Y.;, WGAT Utlca N.Y.; WNDR
Syracuse, N.Y.; WICY Malone. N.Y.; WEAV Platts-
burg, N.Y.; WNBZ Saranac Lake, N.Y.;, WBEC
Pittsfield, Mass.; WACE Chicopee, Mass.; WALE
Fall Rlver, Mass.;, WVOM Boston, Mass.; WSYB
Rutland, Vt.; WJOY Burlington, Vt.; WWCO Wa-
terbury, Conn.; WTOR Torrington, Conn.; WFAU
Augusta, Me.; WKNE Keene, N.H. Headquarters:
WOKO Albany, N.Y. Jim Healey, general manager.

THE VIKING NETWORK—Comprising KPFM Port-
land, KWJJ Portland, KMCM McMinnville, KRUL
Corvallis, KASH Eugene, KRCO Prineville, KTIL
Tillamook, KOCO Salern, KNPT Newport, KELS
Kelso, All Oregon. Headquarters: 4700 S.W. 18th
Ave,, Portland, Ore. Mailing address: P. O, Box
296, Beaverton, Ore. Tel.: Broadway 7471. Officers:
Tom Hotchkiss, manager: Alvin C. Yantiss, program
director; Evelyn Hotchkiss, business manager; Stan-
ley M. Goard, technical director.

WESTERN RADIO NETWORK—Comprising KNGS
Hanford, Calif., and 14 other stations. Headquarters:
418 S, Robertson, Los Angeles.

WEST TEXAS PACKAGED STATIONS—Comprising
KRBC Abilene; KBST Big Spring; KGKL San
Angelo; KTRN Wichita Falls; KCBD Lubbock; KCRS
Midland.

WEST VIRGINIA GROUP — Comprising WKOY
Bluefield; WCAW Charleston; WVVW Fairmount;
WHTN Huntington and WOAY Oak Hill. Harold B.
Shaw, WOAY Oak Hill, traffic manager. Repre-
sented by The Friledenberg Agency.

WISCONSIN NETWORK — Network comprising
WHBY Appleton; KFIZ Fond du Lac; WCLO
Janesville, WIBU Poynette-Madison; WWCF Bara-
boo; WRJIN Racine; WHBL Sheboygan; WFHR Wis-
consin Rapids; WJPG Green Bay; WGEZ Beloit.
Supplementary Stations: WMAM Marinette; WEAU
Eau Claire; WIMS Ironwood, Mich.; WATW Ash-
land; WEBC Superior; WISN Milwaukee; WKBH La
Crosse; WOSH Oshkosh; WJMC Rice Lake; WOBT
Rhinelander; WATK Antigo; WRCO Richland Center.
Main office: Nash Block, Wisconsin Rapids. George
T. Frechette, WFHR, managing director and secre-
tary-treasurer.

YANKEE NETWORK—Comprising WNAC Boston;
WONS Hartford. Conn.; WEAN Providence, R.I.;
WWCO Waterbury, Conn.; WHYN Holyoke-Spring-
field, Mass.; WAAB Worcester, Mass.; WICC Bridge-
port. Conn.; WMTW Portland. Me.; WLLH Lowell-
Lawrence, Mass.; WALE Fall River, Mass.; WKBR
Manchester, NH.; WBRK Pittsfield, Mass.; WNLC
New London, Conn.; WLNH Laconla, N.H.; WFAU
Augusta, Me.; WCOU Lewiston, Me.; WHAI Green-
fleld, Mass.; WEIM Fitchburg, Mass.; WSYB Rut-
land, Vt.; WTSA Brattleboro, Vt.;, WHEB Ports-
mouth, N.H.; WDEV Waterbury, Vt.; WKXL Concord,
N.H.; WTSV Claremont, N.H.; WTSL Hanover, N.H.;
WIDE Biddeford, Me.; WWON Woonsocket, R.I.:
WNBH New Bedford, Mass.; WOCB Hyannis, Mass.
Represented nationally by Edward Petry & Co.

Headquarters: 21 Brookline Ave., Boston. Officers:
William O‘Neil, president and treasurer; Linus Trav-

ers, executive vice president; George W, Steffy, vice
president; Tom O'Nell, vice president; Robert F. Ide,
assistant treasurer; Frank Knowlton, secretary.
Z-BAR-NET — Comprising KXLF Butte, Mont.;
KKLJ Helena, Mont.; KXLQ Bozeman, Mont.:
KXLK Great Falls, Mont.; KXLL Missoula, Mont.;
Available as a hookup. Managing Director: Ed
Craney, KXLF.
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MAKING PROGRESS FROM COAST TO COAST...

Twelve hours of radio’s greatest programming . . .7 a. m. to 7 p.m.

PROGRESSIVE

BROADCASTING SYSTEM

Featured on the regular PBS schedule:

MARC LAWRENCE ® BARBARA BRITTON ® HOPE EMERSON ® JEANNE CAGNEY ® COTTONSEED CLARK ® MARY GROVE
MEL TORME ® ANN DVORAK ® LEILA LOUISE ® L. RON HUBBARD ® TOM HANLON ® MAURICE HART ® HAL SAWYER
DANN MORTON ® CHARLOTTE ROGERS ® JIMMY SCRIBNER ® RODDY McDOWELL ® HARRY VON ZELL @ BOB McLAUGHLIN
HUGH HERBERT @ ALAN MOWBRAY @ CAPTAIN HIX ® STAN KENTON ® PAGE CAVANAUGH & LOU NOVA ® RAYMOND

BERQUIST ® CONNIE HAINES ® ANDY DEVINE ® LOU CROSBY

NEW YORK CHICAGO HOLLYWOOD
HOTEL PARK SHERATON [ ] 666 LAKE SHORE DRIVE L 8983 SUNSET BOULEVARD
JUDSON 6-5526 SUPERIOR 7-6613 BRADSHAW 2-5841
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Directory of
' RADIO AND TELEVISION STATION REPRESENTATIVES

With Lists of Stations Represented

List of stations supplied by each firm; dagger (}) indicates firm is also newspaper representative

ABC SPOT SALES

(American Broadcasting Co.)
New York—7 W. 86th St. Tel. 'I‘rmlgar 3-7000‘ Natl. AM Sales Mgr.: Earl B. Sal-
TV Sales Mgr.:

mon; Natl. Ralph E. Denn
Chicag! N. Wacker Drive. Tel: Andover 3-1'300 Mgr.: McLaughlin.
Hollywood—6363 Sunset Blvd. 'I‘el : Hudson 2-3141. AM sgles gr.: Amos Baron:
Sales M .: Richard Moo
Detrolt--Stroh Bldg. Tel.: Woodward 3-8321. Mgr.: Harold Christian
Ban Frahéisen—155 Montgomery St. Tel.: Lombard 4-1770. AM-'I'V Sales Mgr.:
Vincent Francis.
Represents Radio
WMAL Washington KGO San Francisco KECA Los Angeles
WJZ New York WENR Chicago WXYZ Detroit

| Represents TV

TV Washington KGO-TV San Franeisco

WMAL- KECA-TV Los Angeles
WJIZ-TV New York wmm-'rv Chicago

WXYZ-TV Detroit

AIRSPOT SALES

Tel.: Franklin 2-0961. M(fr Joseph Kapps.
tations represented not report L L

ALASKA RADIO SALES
New York 17—17 E. 42d St, Tel.: Murray Hill 2-0813 Network Sales Mgr.:

Chicago 1—64 E. Lake (Sst

Charles

E.'Soden; Spot Sales Mgr.: Roy V. Smith
Represents
KFQD] Anchorage KIBH Seward KTKN Ketchikan -
KFRP' Fairbanks KINY Juneau KIFW Sitka

AMERICAN SALES & SERVICING AGENCY
New York 10—175 Fifth Ave. Tel.: Algonquin 4-7881. Pres.: Guy Bolam.

Represents
Radio Luxembourg

AVERY-KNODEL INC.

New York 20—808 Fifth Ave., Tel.: Judson 6-5536, M L wis H. Avery,
Chicago 1333 N. Michigan Ave. Tel.: Andover 3-4710 . Knodel,
San Francisco 4—235 Montgomery St. Tel.: Yukon 2-3811. Mgr Davld H. Sande-

berg
Los Angeles 15—315 W, Ninth St. Tel.: Tucker 2435 Mgr.: Richard I. Hasbrook.
Atlanta 3—41 Marietta St., N.W. Tel.: Cypress 7545. Mgr.: Charles C. Coleman.
’ Represents Radio -

KGGH Albuquerque, N, M.WFBC Greenville, S, C. WHBF Rock Island, Il

- WGAC Augusta, Ga. ULA Honolulu WRUN Rome. N, Y,
KERQO Bakersfield, Calif. KTHT Houston KRQY Sacramento. Calif.
WEHW Buffalo WMBR Jacksonville, Fla., KALL Salt Lake City

WAYS Charlotte, N. C. WKZO Kalamazoo, Mich.
WJJD Chicago WROL: Knoxville, Tenn.
WSAI Cincinnati WLOK Lima. Chio
WMSC Columbus, S. C. WIBA Madiso

KVSF Sante Fe, N. M.
KJR Seattle
KMA Shenandoah, Ia.
KSOO Stoux Fal]s S. D.
TUL Tulsa, Okla.
WBRY Waterbury Conn.
eoria, IN1, KXEL Waterloo, Ia.
WJEF Grand Rapi Mich KOIN Portland, Ore KFBI Wichita. Kan.
WCOG Creansboro, N. . WFCI Providence, K. I.  WILK Wilkes Barré. Pa.
The Intermountain Network

Represents TV

WMBR-TV Jacksonville, whxfnzg-'rv Kalamazoo,
ch.

WHBF-TV Rock Island,
Fla. 111,

+ WILLIAM A. AYRES CO.

San Francisco 4—544 Russ Bldg. Tel.: Yukon 6-2398. Owner-Mgr.: William A.
Ayres.
Represents
Pacific| Reglonal Network Ra-Tel Representatives

B & G ADVERTISING

Nashville—57 Arcade. Tel.: 5-5078. Gen. Mgr.: Leo A. Tremblay.
Represents in "Nashville Area
WEKR| Fayettevilie WCOR Lebanon WGNS Murfreeshoro
WFUNlHun ville WNAH Nashville WDBL Springfield
WHOS ' Decatur WKSR Pulaski
WIMW Athens WHIN Gallatin

Donald Cocke Inc.

BERTHA BANNAN

Boston—Little Bldg. Tel.. Hubbard 4370. Bertha Bannan.

New England Radio Representation
WSEPR Springfield, Mass. WELI New Haven, Conn.
WHER Pommouth. N. H. WAGM Presque Isle, Me.
WEREK Pittsfield, Mass. WBET Brockton, Mass,
WINBE New Bedford, Mass, WCRB Waltham,
WOCE Cape Cod, Mass. WCCM Lawrence Mam

WLYN

WNAB Bridge rt. ‘Conn.
WJQOY Burlington, Vt.
WERI Westerly, R. L.

WMGM New York
WJAR Providence
WLBZ Bangor. Me.
WHAI Greenfield, Mass.

WRDO Augulta

‘Waterbury, Vt.
WATR

Me. WDEWY
aterbury, Conn. WWSR St. Albans, Vt.

Maine Broadcasting S;
Grmlte State Nehvork

ents TV
, WJ'AR-T\'?pTPtovidence. R. L.
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HIL F. BEST

Detroit 26—131 W. Lafayette Blvd. Tel.: Woodward 2-7298.
Chicago 1—360 N. Michigan Ave. Tel.: State 2-4471.

New York 17—I101 Park Ave. Tel.: Lexington 2-3783.

Los Angeles 48—521 N, La Clenega Blvd. Tel.: Crestview 5-2022,
San Francisco 4—544 Russ Bldg. Tel.: Douglas 2-4536.

Represents
KVKM Monahans
KIMP Mt. Pleasant
KRIG Odessa
KOGT Orange

Texas stations:
KVLF Alpine
KNEL Brady
KSTB Breckenridge

WIRA Fort Pierce
WIVY Jacksonville
WJIVB Jacksonville Beach
WDSR Lake City

KBOR Brownsville KIUN Pecos WLBE Leesburg
KDET Center KCNY San Marcos WMME Melbourne
KCTX Childress KWED Seguin WFEC Miami
KCLE Cleburne KTAN Sherman WWPF Palatka
KSTA Coleman KSNY Snyder WPLA Plant City

WTAW College Station KSST Sulphur Springs WCNH Quincy

KCFH Cuero KXOX Sweetwater WTRR Sanford
KXIT Dalhart KTAE Taylor WEKXY Sarasota
KDNT Denton KNAL Victoria WJICM Sebring

KDDD Dumas
KELT Electra
KNAF Fredericksburg
KS1J Gladewater
KGRI Henderson
KPAN Hereford
KEVT Kerrville
KOCA Kilgore
KINE Kingsville
KHIT Lampasas
KLVT Levelland
KLTI Longview
KORC Mineral Wells

Michigan stations:
WKNK Muskegon
WFUR Grand Rapids
WMRP Flint

WSDC Marine City
WIIW Wyandotte
WEXIL, Royal Oak
Florida stations:
WSWN Belle Glade
WDHL: Bradenton
WROD Daytona Beach
WCNU Crestview
WGGG Gainesville

WALTER BIDDICK CO.
Los Angeles 15—1151 S, Broadway. Tel.: Richmond 6184. Mgr.:
Represents on Pacific Coast

KRDU Dinuba, Calit.
KCVR Lodi, Calif. KDAN Oroville, Calif.
KBRO Bremerton, Wash, KJAN Atlantic, Iowa
CWWB Walla Walla, Wash. KIBE Palo Alto, Calif,
KWNW Wenatchee, Wash. KXGN Glendive, Mont.
KONP Port Angeles, KCFH Cuero, Tex.

Wash. KXIT Dalhart, Tex.
KBRC Mount Vernon.

KCOH Houston, Tex,
. Wash.
KOMW Omak, Wash.

KNEM Nevada, Mo.**
KCHTI Chillicothe, Mo.**
KCSU Provo, Utah KXRN Renton. Wash. KODL The Dalles, Ore.
KVOG Ogden, Utah KBKR Baker, Ore.* KCLX Colfax, Wash,
KCID Caldwell, Ida, KLBM La Grande, Ore.* KPKW Pasco, Wash.
KWAL Wallace, Ida. KSRV Ontaric, Ore.* WIBW Transit Radlo,
KTIM San Rafael, Calif. KNPT Newport, Ore.
* Oregon Trail Network

New Mexico stations:
KOBE Las Cruces
KFUN Las Vegas
KRTN Raton
Oklahoma stations:
KWHW Altus
KWOE Clinton
KASA Elk City
KTAT Frederick
Kangas station:
KCLO Leavenworth

Guy M. Biddick.

WIBW Topeka, Kan.
WIBX Utica, N, Y.
KCKN Kansas City, Kan.
KWRC Pendleton, Ore.
KWBR Oakland, Calif.
KRPL Moscow, Ida.
KJSK Columbus. Neb.
KREI Farmington. Mo.**
WCFM Washington, D, C
KSUB Cedar City, Utah

KTIL Tillamook, QOre,

Topeka, Kan.
** Missouri Network

JOHN BLAIR & CoO.

Chicago—520 N. Mlchi an Ave. ﬁel.. Suﬁerlor 7435%‘ Mgr.: John Blair.
New ¥York—100 P. ve. T mchard D. Buckley.
8t. Louis—1148 Paul Brown Bl . Tel.: Chestnut 5688. : J. Chris Hetherington.

Los Angeles—6331 Hollywood B

Ivd. Tel: Granite 6103. Carleton. Coveny.
San Frnnclsco—sos Russ Bldg.

M
Tel.: Douglas 2-3188 Mgr iindsey H. Spight.

Detroit—1115 Book Bldg. Tel.: Woodward 5-3230 gr Paul R
Dallas—Rio Grande Natl. Bldg. Tel.: Randoph 7958, Mgr.: Clarke R. Brown.
Represents

Don Lee Broadcasting System
The Arizona Radio Network

KLYN Amarillo, Tex. KXOK St. Louls

KING Seattle KODY North Plntte. Neb.
KWFT Wichita Falls, Tex. KPOJ Portland. Ore.
KEPO FEl Paso, Tex. WDSU New Orleans

KOY Phoenix, Arlz,
KHJ Los Angeles
KFXM San Bemardlno,

allf,
KGB San Diego, Calif.

WLS Chicago WLOL Minneapolis
KFRC San Francisco WFER Baltimore WHDH Boston
KDB Santa Barbara. WOW Omaha WHB Kansas City

KABC San Antonio
KTUC Tuscon, Ariz.

WRR-KFJZ Fort Worth-
WGBI Scranton, Pa.

Dallas
KTRH Houston WSPA Spartanburz, 8. C.
KDYL Salt Lake City WKLO Louisville, Ky.
WMBG Richmond. Va. WGST Atlanta, Ga.
WDBO Orlando, Fla. WWSW Pittsburgh
WIBC Indianapolis

Calif.
KGDM stockton, Calif.
KFEL De
WJIAX .Tacksonville Fla.
WQAM Miami, Fla.

A Tampa, Fla.
KIDO Boise, Idaho
WTAL Tallahassee. Fla.
KRMG Tulsa, Okla.

KFYR Bismarck, N. D
WBNS Columbus,

BLAIR-TV INC.

New York—loo Park Ave, Tel.: Murray Hill 6-8263. Mgr.: Willlam H. Weldon.

Chic: af 20 N, chigan Ave. Tel.: Superior 7-8659. .. Jack Davis.

Detroit—1115 Book Bl : Woodward 5-3230. Mgr.: Albert S, Goust,

St. Lounis—1148 Paul Brown Bld;r Tel.: Chestnut 5688, Mgr J. Chris Hetherington.

San Francisco—608 Russ Bl Douglas 2-3188. Mgr.: Lindsey H. Spight.

Los Angeles—8331 Ho lywood Blvd, Tel.: Granite 6103, Mn.. Carleton Coveny.
Dallas—Rlo Grande Nat’l Bldg. Tel.: Randolph 7955. Mgr.: Clarke R. Brown.

Represents

WDSU-TV New Qrleans
WOB'rlJls-TV Columbus,
o

(Continued on page 48)
BROADCASTING ¢

KTTV Los Angeles
WTVR Richmond, Va.
KDYL-TV Salt Lake City

WOW-TV Omaha Neb.
KING-TV Se
KEYL San Antonlo

Telecasting
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Knex Larue

. Dan Schmidt

te e s reanse

‘e

S g o

SELLING SUCCESSFULLY ONRADIO AND TV, HOWEVER, .
IS A SCIENCE . .. that requires the services of special- :
ists. And that's exactly what each Hollingbery man :
actually is—a successful specialist in radio-TV sales.

Operating in all the major time-buying centers, .
Hollingbery men are always handy—ready to help you . Frank McCarthy
with your marketing and merchandising problems, and
show you how to do a more effective, .
more profitable, radio-TV selling job.
Remember—a Hollingbery man is al-
ways handy...and readyto serve you.
We cordially invite you to contact the
nearest Hollingbery Company office.

esssssnw

Ken Fleming

---------------------------------------------------------------------

Georde P. Hollingbery Gompany

CHICAGO, 307 N. Michigan Avenue
NEW YORK, 500 Fitth Avenve

Offices in LOS ANGELES, 411 W. 5th Sireet
SAN FRANCISCO, 400 Montgomery Sireet

Fred Hague

ATLANTA, Whitehead Bldg., 223 Peachiree Sireet Warren Nelson
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STATION REPRESENTATIVES

(Continued from page 46)

tCAPPER PUBLICATIONS

New York—420 Lexington Ave. Tel,: Lexington 2-1250 Mgrs.: Phillp Zach, K. H.
Constant, W. L. McKee.
] Chicago—333 N. Michigan Ave. Tel.: Central 6-5877, Mgrs.: Frank Gaughen, Terry

Lowell, Mass.—39 Kearney Square. Tel.: Lowell 8715, Gen. Mgr.:

berg.

HASKELL BLOOMBER

Lawrénce, Mass.—Cregg Bldg. Tel.: Lawrence 2-2148.

Cambhridge, Mass.

Represents

G
Haskell Bloom-

—28 Carleton St. Tel.: Kirkland 7-2355.

WLLH-AM-FM Lowell, Mass.

THE BOLLING COMPANY INC.
New York 17—480 Lexington Ave. Tel.: Plaza 9-8150. Mgr.: George W. Bolling.

Chicago 1--360 N, Michigan Ave. Tel.: Dearborn 2-5277. Mgr.:
Holiywood 28—6912 Hollywood Blvd. Tel.:
San Francisco—1 Nob Hill Circle.

WHOT South Bend, Ind.
WCFL Chicago
‘WHP Harfs!

isburg
u WNBF ? hvlvmton. :l[‘ln.dY.
ANE ‘o ayne, D

Tel.:
Represents Radio

WELL Battle Creek
WMAW Milwaukee
WTHI Terra Haute, Ind.
WROW _ Albany, N. Y.
Wilmin,

WILM , Del
WNEB Worcester
Granite State Network

Represents TV
WNBF-TV Binghamton, N.

Robert H. Bolling.

Granite 2248, Mgr.: Norman E. Noyes.
Yukon 6-2137. Mgr.: B, Newlin.

WEBIR Knoxville. Tenn.
KFGO Far, { N.D,
WVET Roc ester, N. Y.
WQAN Scranton, Pa,

Y.

LOUIS Y. BORGATTI INC.

Bost‘}m 16—535 Statler Bldg. Tel.:

P.-Asst. Treas.: Joseph J. Borgatti.

Main Mutual Network
WMTW Portland
WCOU-AM-FM Lewiston
WFAU Augusta

Represents
WIDE Biddeford

Granite State Broadcast-

ing C
WKBR-AM FM Man-
chester

Hancock 6-8182. Pres.-Treas.: Louis J. Borgatti;

WTSV-AM-FM Claremont
WTSA Brattleboro
WTSL Hanover-Lebanon

tTHE BRANHAM COMPANY

. Tel.:
allas—First National Bank Bldg,
-,—-General Motors Bldg.
mmercial Natlonal B

Ave., Tel.: Central 6-5728.
. _Tel.: M
Bldg. Tel.: Walnut 3025.

s N.
San Funcuco—s Third St. _Tel.: Garfield 1-8740.

WABB| Mobile, Ala.

KWKHE Shreveport, La.
WRBC Jackson, Miss.

KFMB-TV San Diego.
Calif.

ageles—2078 Wilshire Blvd. Tel.:
s—ster!ck Bidg. Tel.: 8-2344, Mgr.:

Represents Radio

WCPO Cincinnati

WDEF Chattancoga, Tenn.

WTJS Jackson, Tenn.

WNOX Knoxville. Tenn.

WMC Memphis

KFDA Amarillo. Tex.

KRIC Beaumont. Tex.

K¥BU Corpus Christi,
ex,

Represents TV

WCPO-TV Cincinnatt
WEWS Cleveland

ME Bldg Tel.

Mgr.: C. B. Peterson.

Hill 6-1860. Mgr.: Jogeph F. Timlin.
Mer

ed
8839 M, . C. Finch.

Dk B-8158, 3 r'.. J'ames Thacker.
Sidney Nicho

KAND Corsicana, Tex.

KRLD Dallas
WCHS Charleston, W. Va.
WBLK Clnrksburg. W. Va.
WSAZ Huntington, W. Va.
WPABVParkersburg.
. Va.

WMCT Memphis
KRLD-TV Dallas

HOWARD C. BROWN CO.

Hollywbod 38—8059 Melrose Ave. Tel.: Hollywood 6045. Mgr.:

Represents

Howard C. Brown.

3XY Melbourne, Australia

BULMER AND JOHNSON INC,

Minneapolis 2—WCCO }(?'.Sl'd

g. Tel.: Lincoln 7017,

tations represented not reported)

WKLF Clanton, Ala,
KGIW Alamosa, Col.
KIUP Durango, Col.
KOKO La Junta, Col.
KVRH Salida, Col,
WTNT Tallahassee, Fla.
WFRP Savannah, Ga.
WMJIM Cordele, Ga.

KCKN Kansas City, Kan.

New York 17—205 E. 42d St. Tel.:

New York 17--205 E. 42d St.; Tel.:

Hughes

Represents

Represents

WMGA Moultrie, Ga.
WLET Toccoa, Ga.
WKTG Thomasville, Ga.
WKIC Hazard, Ky.
WIHL Hammond, La.
WSNJY Bridgeton, N.J.
WMBO Auburn, N.Y.

WNBZ Saranac Lake, N.Y.

WWRL Woodside, N.Y,

. A. Mann
Represents
WAPA San Juan, P. R,
a1 in Arg Cuba, P Colombia, E d

Douglas 5220, Mgr.:

Kansas City—21 W, Tenth St. Tel.: Harrison 4700, Mgr.: Joe Story.

San Francisco—Russ Bldg. Tel.: Fred Jameson.

WIBW Topeka, Kan.

THOMAS F. CLARK INC.

Murray Hill 4-6317. Mgr.: Thomas F, Clark.
Chicago—35 E, Wacker Dr, Tel.: Central 8-1112. Mgr,: Paul Elsberry.

WPAQ Mt. Airy, N.C.
WENC Whiteville, N. C.
WLTC Gastonia, N.C.
WTND Orangeburg, S.C.
KDSJ Deadwood, S.D.
KVWC Vernon, Tex.
WFLO Farmville, Va.
WLDY Ladysmith, Wis.

CLARK-WANDLESS-MANN INC.
Oregon 9-1575. Pres.: H. J, Wandiless; V. P.:

(Also represents st

WIBX Utica, N. Y.*
WCCM Lawrence, Mass.
WBET Brockton, Mass.

* New York area only.

WGYV Greenville, Ala.
KELD Eldorado. Ark.
KXJK Forrest City, Ark.
KFFA Helena, Ark.
KICO Calexico, Calif.
KWSD Mt, Shasta, Callf.
KSFE Needles, Calif.
KPRO Riverside, Calif.
KVRH Salida, Col.
KCRT Trinidad, Col.
WCFM Washington
WDEC Americus, Ga.
WBLJ Dalton, Ga.
WMLT Dublin, Ga,
WSGC Elberton, Ga.
WDUN Gainsville, Ga.
WILA Woodstock, IH.
KASI Ames, Iowa

KOEL Oeclwein, Iowa

KCHI Chilllcothe, Mo.
KMMO Marshall, Mo.

New York 17—551 Fifth Ave. Tel

Philadelphia—Drexel Bldg.
Butche.

KNCM Moberly,

» Costa

LIONEL COLTON

Reptresents

WERI Westerly, R. L
WFKY Frankfort, Ky.

111 S. 5th St. Tel.:

Represents

KPRS Olathe, Kan.
WNTC Vancleve, Ky.
WJMB Brookhaven, Miss.
WRJW Picayune, Miss.
KDMO Carthage, Mo.
KWRE Warrenton, Mo.
KJIDK Columbia, Neb.
KCHS Hot Springs, N, M.
WIFM Elkin, N, C.
WFVG Fuguay Springs.
N. C.
WGNC Gastonla, N. C,
WBUY Lexington, N, C.
WTSB Lumberton. N. C.
WMAP Monroe, N. C.
WNNC Newton, N. C,
WFRC Reidsville, N. C,
WSIC Statesville, N. C.
WHED Washington, N. C.
WFOB Fostoria, Ohio

THE CONWELL CO.

Represents

Mo.
KNEM Nevada, Mo.

Rice, Honduras, Guatemala, Nicaragua, El Salvador, Uruguay)

.. Murray Hill 7-5341,

WETB Johnson City,
Tenn,
WSFC Somerset, Ky.

CONTINENTAL RADIO SALES
Lombard 3-0882. Mgr.:

New York—285 Madison Ave, Tel.: Lexington 2-2450. Mgr.: Miss Stephanie Matyas.
Chicago—228 N. LaSalle St. Tel.: Franklin 2-2095. Mgr.:

Roberta
Mrs. Ruth Olsen.

KWCO Chickasha, Okla.
KMUS Muskogee, Okla.
KSIW Woodward, Okla.
WKPA New Kensington,
Pa.
WKOK Sunbury, Pa.
WPRA Mayaguez, P.R.
WTYC Rock Hill, S, C.
KGFX Plerre, S. D.
WHUB Cookeville, Tenn.
WHBT Harriman, Tenn.
WJIJM Lewisburg, Tenn.
WJIG Tullahoma, Tenn.
KTFY Brownfield, Tex.
KRBA Lufkin, Tex.
KVOU Uvalde., Tex.
KBUH Brigham City,

Utah
WIGM Medford, Wis,

Kansas City 6—1002 Walnut. Tel.: Victor 1120, 1121, 6666. OQwner: John O, Conwell.

KRElI Farmington, Mo,
KLWT Lebannon, Mo.

BURN-SMITH CO. INC.

New Yeork 18—19 W 44th St. Tel.: Murray Hill 2-3124. Mgr Stanley Balley.

DONALD COOKE INC.

New York 11—551 Fi.tth Ave, Tel.: Murray Hill 2-7270. Mgr.: Donald Cooke.
Chicago 1—228 N, La Salle St. Tel.: State 2-5086. MEr.: Fred R. Jones.
Los Angeles 36—521 N. LaClenega Bllvd. Tel.: Crestview 5-2022. Mgr.: Lee F.

ell.
Cleveland-—402 Swetland Bldg. Tel.: Prospect 1-6100, Mgr Howard McClenahan.
Detroit—1323 Penobscot Bldg. Tel.: Woodward 2-3080. gr. Charles J. Sheppard.

Chicago 1—307 N, Michigan Ave. Tel: Central 8-4437. Megr.: John A. Teothill,
Los Angeles ls—cmmber of Commerce Bldg. Tel.: Richmond 6184. Mgr.. Clark
Barnes.

. Represents
WBCK Battle Creek, Mich. WCNC Elizabeth City, WKBZ Muskegon. Mich
WMRF Lewistown, Pa. .C. WKILA Ludington. Mich
WALB Albany, Ga. WGBG Greensboro, N. C. WDXI Jackson, Tenn.
WRUF Gainesville, Fla. WMFR High Point. N. C, WCAV Norfolk, Va.
WISW toona. Pa‘ WFTC Kinston, N, C. KLX Oakl and Calif
Martinsburg, W. WSTP Salisbury N. C. WWXL Peoria
Va, MFD Wilmington, N. C. KCRG Cedar hapms Ia.

KWJJ Fortland. Ore. WCMW Canton, Ohio WVL {l

WBAX Wilkes-Barre, Pa. KFOX Lon Beach Calif. WFLB Fayettev vﬂie. . C.
WTRC Elkhart, Ind. WBOC Sa d WWPA Wil Pa.
WSSV Petersburg, Va WHAN Charleston, 53 c

WOPI Bristol, Tenn,
WOMI Owensboro. Ky.
WLBJ Bowling Green, Ky.
WHLN Harlan, Ky,
WIBU Madi.son, Wis.

WIVA South Bend Ind.
WBGE A

amton, N. ¥,
erson,' S, C.
WENK Union City, Tenn.

Page 48 ® 1951 Yearbook Number

TO Oak Ridge Ten
WDVA Danville,

WCNB Connerwille Ind.
KRIZ Phoenix, Ariz.
KSBW Salinas, Calif.

KTIP Porterville, Calif.
KBOW Butte, Mont.
WEKAL Rome-Utica. N. Y.

KASH Eugene, Ore.
WCMB Harrisburg Pn
WUSN Charleston, S. C.
O Lon w, Tex.
KPAS Banning, Calif.
KWTC Barstow, Calif.

www americanradiohistorv com

Represents Radio

KRNO SancBemardino.

alif,
KDZA Pueblo, Col.
WINK

Fort Myers. Fla.
WWPB _Miami
KSEK Pittsburg. Kan.
WIBR Baton Rouge, La.
WTAQ Cambridge, Mass.
KROX Crookston. Minn,
KLAS Las Vegas, Nev.
WGVA Geneva, N. Y.
WHJIB Greensburg, Pa.
WKPT Kingsport, Tenn,

San Francisco—544 Russ Bl l- Tel.: Douglas 2-4588. Mgr.: Bill Ayres.

KCTI Gonzales, Tex.
WAYB Waynesboro. Va.
KRUX Phoenix, Ariz.
WEAM Arlington, Va.
WTXIL. Springfleld, Mass.
WSSB Durham, N. C.
WVVW Falrmont, W, Va.
i
KOAT u uerque, . M.
s Alam

rac Sanu FeN. M.
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DONALD COOKE INC.—(Continued)
Represents TV

WXKTV Utica, N. Y.
Canadian Stations
Quebee French Radie Group

CJCH Halifax, N. S,

CKMO Vancouver
B. C. CKOY Ottawa, Ont.

CJIB Vernon,

CKOK Penticum B. C. CKFI Fort Frances. Ont.
CHUB Nanaimp, B. C. CJOY Guelph, Ont.

CKX Brandou. Man. CJRL Kenora, Ont
CJOB Winn CKWS Kingsto

CKBW Bridgewater. N. 8. CJKL Kirkland i.ake. Ont.

HARRY E. CUMMINGS
Jacksonville, Fla.—Barnett Bank Bldg. Tel.:

Southeastern Representative
WJIAX Jacksonvllle, Fla. WTAL Tallahassee, Fla.
WDIG Dothan, Ala. WROL Knoxvllle, Tenn.
WSPA Spartanburg, S. C. WDBO Orlando, Fla.

DEVNEY & Co.
New York 17—535 Fifth Ave. Tel.: Murray Hill 7-5365.

Represents

WRJM Newport, R.I.
WABZ, Albemarle, N.C. KNOR Norman, Okla.
WVMI Biloxi, Miss, WSIP Paintsville, Ky.
WEKOY Bluefield, W, V, WEOK Poughkeepsie, N.Y
WINA Charlottesville, va. WRAD Radford, Va.
ington, Va. WNAE Warren, Pa.
WTTN Watertown, Wis.
WHYU Newport News, Va.
WNNT Warsaw, Va.
KAYL Storm Lake Iowa

KROF Abbeville, La.

‘WKAI Macomb,
WNAM Neenah, Wis.

CFCH No‘rth Bay, Ont
CHEX Peterborough, Ont.
CHOK 5

Illllﬂ O

St. Thomas, Ont.
CKGB ['lmmns Ont
CKEY Toronto
CKVL Montreal

6-5770. Mgr.: Harry E. Cummings.

WQAM Miami, Fla.

WHIO Dayton, Qhio
WFLA 5

Tampa,

Pres.: E. J. Devney.

WCRB Waltham, Mass.

WCNX Mldd]etown Conn.

WLCR Torrington Conn
WIDE Bldde!ord

KTFS Texarkana Tex
KDMS El Dorado Ark.
WGVM Greenvﬂle. Miss.
WMTR Morristown, N.J.
WSVA Harrisonburg, Va.
WLAY Muscle Shoals, Ala

Atlanta, Ga.— 414 Mortgage Guarantee Bldg. Tel.:
Dora Dodson Cosse’ and Clayton J. Cosse’.

WKAB Mobile, Ala.
WJOI Florence, Ala.
WGOV Valdosta, Ga.

WGGA Gainesville, Ga.

WAIM Anderson. S, C.

WEKPT Kingsport, Tenn.

WSAT Salisbury, N. C.
WHKY Hickory, N. C.
WULA Eufala, Ala.
WROM Rome, Ga.

WKTG Thomasville, Ga.

New York 22—-515 Madison Ave. Tel.:

Représents in South

WDMG Douglas, Ga.
WBGR Jesup, Ga.
WALB Albany, Ga.

WTNT Tallahassee, Fla.
KVLC Little Rock, Ark.

KTLN Denver

WPAL Charleston, S. C.

WACA Camden, S. C.

WAAA Winston-Salem,
N.C.

WDSC Dillon, S. C.

Plaza 9-3747.

DORA DODSON AGENCY
Alpine 1241. Operated by: Mrs.

‘WCEC Rocky Mount, N. C.
WVOT Wilson, N. C.
WABRZ Albemarle, N, C.
WRCS Ahosklie, N, C.
‘WFNS Burlington, N. C.
WMGY Montgomery, Ala
WDVA Danville, Va.
KFMJ Tulsa, Okla.
WBSR Pensacola, Fla.
WTND Orangeburg, S. C.
Forjoe & Co. southern
office

DuMONT TV SPOT SALES
Murray Hill 8-2600. Mgr.: Lynn Cleary.

EVERETT-McKINNEY INC.

New York 17—40 E. 49th St. Tel.:
Chicago 11—400 N. Michigan Ave. Tel.:
San Francisco 5—544 Russ Bldg. Tel.}
Los Angeles—521 N. LaCienega Blvd. Tel.:

(Continued on page 50)

Superior 7-9886.
Douglas 2-4586.
Crestview 5-2022.

CHICAGD
MEW YORK
DETROIT
DALLAS
ATLANTA
CHARLOTTE
ST. LOUIS

MEMPHIS

SAN FRANCISCO
LOS AMGELES

BROADCASTING * Telecasting

BRANHAM
COMPANY
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STATION REPRESENTATIVES

(Continued from page 49)

EVERETT-McKINNEY INC —(Coutlnued)

WTHT Hartford, Conn.

KDTH De%or
ubuque
KVFD Ft. Dodge

New_York 18—19 W, 44th S
: Joseph Buggiero. Sales Magr.:
La Salle St. Tel.:

. Mgr.:
Chicago 1—228 N,
Frances Rickey

Francisco 3$—607

Represents
ltown
IB Mason % ity

Si.oux Lity
KIC

KWHK &enchinson Kan.

WLAM Lewis Me.

WPOR Portland ‘Me.
WEBEC Pittsfi d. Mass.

WENY Elmira, Y.
WGLN Glens Fa.'llsf N. Y.

WHDL Olean, N.
FORJOE & CO. INC.

t. Tel.: Murray Hill 7-5343. Pres.:
Bernard Howard. Helen Wood.
Andover 3-5364. Sales Mgr.: William Wyatt.

Los Angeles 14—1127 Wilshire Blvd. Tel.: Madison 6-8329.
arket St. Tel.: Sutter 1-7569. Mgr

WHEC Rochester
WDOK Cleveland, Ohio

LW Klama alls, Ore.
K Eugene, Ore.
KSLM Salem, Ore.
WP P e, Pa.

WRAK Willlamspert, Pa.
IéCOR San Antonio

WL
WHBY Appleton, Wis.

Joseph Bloom;

Megr. Lawrence Krasner.
Harold Hoffman,

hﬂadelphta 7—1311 Widener Bldg. Tel.: Rittenhouse 6-4720. Mgr.: Helen Wood.

ta 3--319 Morigage Guarantee Bldg. Tel.:

qu.son Cosse’.

!
New York 2

orh

Buffalo,
Davenport, Ia,
O Des Moines

N, Y,

WI. Indianapolis
w%‘CN Minneapolis-St.
aul| o

KSD S§t. Louis

WFBL| S acuse
WCSC| Charleston, s. C.
wIis lumbia, 3. C.
WPTF| Raleigh. N. C.

WOC- Davenport

WBAP-TV Ft. Worth-
Dallds

WAVE-TV Louisville

i
Dallas 1—314 Thomas Bldg.
|

KOMA| Oklahoma City
TUL , Tulsa, Okla.
KGLC Miami, Okla.
WGVM Greenville, Miss.
KWFC|Hot Springs, Ark.
K Ft. Smith, Ark.

Texas tions:

Pampa
KHUZ |Borger

L

Los Angeles 36—5225 Wilshire Blvd. -Tel.: York 8812,
uss Bldg. Tel.: 6-0621,
(Stations represented not reported)

W. 8. GRANT CO. INC.

San Frinctsco—703 Market St. Tel.: Exbrook 2-6685. Gen.
Los Angeles—8736 Sunset Blvd. Tel.: o Gen
New York—33 W. 42d St. Tel.:
chlcago-—lll W. Washington St, Tel.:

San Francisco 4—429 R

KPMC Bakersﬂeld. Calif.
KHSL Chico, Calif.
KMYC Calif,

Marys e.
KYOS Merced, Calif,
KTRB Modesto, Calif,
KPRI, Paso Robles, Calif. WN,
KEEN San Jose, Calif,
KCRA Sacramento, Calif.
KVCV Redding. Calif.

KSMO San Mateo,

Hollywood 28—70781; Ho

San Francisco 4—681 Market St.
(Stations represente

3—Palmer Bldgld'rel.: Main 5667.

ood 28—6331 Hollywood Blvd. Tel.:
4—58 Sutter St. Tel.: Sutter 1-4353. Mgr.: A. Leo Bowman.

Te]... Woodward 1-4225,
: Fortune 33;119"3&5:'.

Represents Radio
WDBJ Roanoke, Va.
WAVE Louisville

Albuguerque, N, M.
KIRO Seat

KOB
Fargo, N. D.
CLRFHA Kansas City kb 3
KXYZ Houst

KDSH Boise, Idaho
KFDM Beaumont, Tex.
KVOD Denver

maha
KEX Portland, Ore.

Represents TV
WTVJ Miami, Fla.
=TV Minneapolis-
St. Paul

. PAUL GIRARD CO.

Alpine 1241, Mgr,: Mrs, Dora C.
(Stations represented not reporied)

FREE & PETERS INC.

Madlson Ave, Tel.: Plaza 0-6022. MEgr.:
Showerman.
gan Ave. Tel.: Franklin 2-6313. Megr.: Lloyd Griffin,

¢ James M., Wade.

H. Preston Peters;

Bryan.

w
Joseph W. Evans.
MET.:

Hal W. Hoag.

WBAP Fort Worth-Dallas
K?IlivlloB-mc Honolulu-

WOWO Ft. Wayne
KYW Philadelphia

KA Pittsburgh
WDZ Decatur, 11,
WMED P 1.

eoria,
KTSA Snn Antonlo
KVAL Brownsville, Tex.

WPIX New York
KSD TV _St. Louis
KRON-TV San Francisco

Tel.: Sterling 1037. Owner: Paul Girard.

Represents
KCTX Chlldress
KWBC Ft. Worth
TFS Texarkana
KGKEB Tyler
VE]

Austin
KTLW Texas City
y City
TRM Beaumont
KSFA Nacogdoches
MQ Amarillo

b

y

GENE GRANT & CO.

Yukon

Represents
KSRO Santa Rosa, Calif.
KVVC Ventura. Calif.
Maysvﬂle Ky.

JI Klamath Falls, Ore.
KYJC Medford, Ore,
WNAR Norristown, Pa.
R et O
ontpelier, Vt.
KXRQO Aberdeen, Wash.
WMNB North Adams
Mass. -
WHTC Holland, Mich.
KENO Las Vegas, Nev.
WMOA Marietta, Ohio

KELA Ce ntrnlia-chehalls.
‘Wash.

IRENE GRIFFITH

ood glgvii g‘el
el.: oug

Crestview §-3400.
Bryant 9-1374. Mgr.: Jack

KBUD Athens
KSTB Breckenridge
KBOR Brownsville
KFRO Longview
KSEL Lubbock
KRIO McAllen
KIMP Mt. Pleasant
KFPLT Paris

WACO Waco

M%r S, Grant.
% E. Atkinson Jr.
avis.

Dearborn 2-7869, Mgr.: Frank Back.

KWLK Longview. Wash,
KGY Olympia, Wash.
KUJ Walla Walla, Wash.
KYAK Yakima, Wash.
KDON Monterey, Calif.
KRLC Lewiston. Ida.
KCOK Tulare, Calif.
WKOX Framingham,

WOHI East Liverpool,

Ohi
WMOH Hamilton, Ohio
WJJL Niagara Falls, N. Y.
WIRY Plattsburg, N, Y.
KALE Richland, Wash.

Hudson 2-7391.
not reported)

, MELCHOR GUZMAN CO. INC.

New York—45 Rockefeller Plaza. Tel.:
(Represents stations in Cuba, Mexico,

Page 5 L]

Circle 7-0624. Mgr.: A. Ma:
Puerto Rico, Central md%wth%eﬂm)

1951 Yearbook Number

H-R REPRESENTATIVES INC.

New York 17—405 Lexington Ave. Tel.: Murra;
Hendley. Exec. VP.. Dwight S,
Carlin §, French; Alla:

Paul R. Weeks; V.P

Reed:

Hill 9-7463. Pres.-Treas.: Frank M.
P. -Sec..

Frank E, Pellegrin; V.P.:

Chicago 379 W, Monroe St Tel.. Randolph 6 0113. Dwight S. Reed, Carlin S.

ench, Vincent R. Bliss

San Frmclsco—aldr Calltorma St. Tel.: Exbrook 2-3407.

KMPC Los Angeles
WROK Rockford, 111,
WFBG Altoona, Pa.
WJIM Lansing, Mich.

Represents Radio
WJIW Cleveland
WGFG Kalamazoo, Mich.
WONS Hartford, Conn
WSOC Charlotte, N, C,
WNC Ashevllle, N, C.
Represents TV

WJIIM-TV Lansing, Mich.

James M. Alspaugh.

KXXX Colby, Kan.
WMAY Springfleld, Il
Transit Radio stations
WIKK Erie, Pa.

TARTHUR H. HAGG ASSOCIATES INC.

Chicago 1—360 N. Michigan Ave. Tel.: Central 6-7553. Mgr.:
New York 17—366 Madison Ave, Tel.: Murray Hill 2-8865. Mgr..

Represents
KGNO Dodge City. Kan.

ur H. Hagg.
Phil Brodu‘i:k.

HARRINGTON, RIGHTER & PARSONS INC.

New York 17—347 Madison

Ave. Tel.:

Lexington 2-1741. Pres.: John E. Harrington

Jr.; V. P.-Treas.: Volney nghter V. P.-Sec.: James O. Parsons Jr.

Chicago—Tribune Tower. Tel.:
San Francisco 4—235 Montgomel'y St. Tel.:
Los Angelez 52978 Wilshire Blvd, Tel.:

Whitehall 4-0074.

Dunkirk 2-8458,

Portland 4, Ore.—333 S.W. Oak St. Tel.: Broadway 3210.

WFMY-TV Greensboro, N,
WAAM Baltimore

Represents TV

IWDAF-TV Kansas City
WBEN-TV Buffalo, N, Y.

HEADLEY-REED CO.

TV Milwaukee
W'I'.l‘G Washington

New York—420 Lexinngtkon Ave. Tel.: Murray Hill 3-5467. Pres Frank W. Miller Sr.

Treas.: Fr
B. Beeson

Sec.~
Sterlin
Chicago—!

Miller Jr.; V. P.:

N. Michigan Ave. Tel.: Franklifi 2-4686. V
Detrojt—2018 Penobscot Bldg. Tel.

W. B.

Faber; V.

: Woodward 2-7371. ‘MEr.:

P.-Mgr N. Y. Office:

P.-Mgr.: Jo hn H Wrath.
Harold V. Barrett

Atlanta—Palm Tel,: Cypress 4311, Mgr.: E. Sweatman Jr.
San Franclsco—soo ont omerlg'l St. Te].. Yukon 6 1285. Mgr.. Ralph W. Mitchell,
Hollywood—Taft Bldg. el.: Hillside 7 .t Harold indle

New Orleans—lntemauonal Trade Mart Bldg

'el.: Tulane6440.

Klgn : Milton De

a Jr,
Pl:.uadelphla—lzm Lincoln Liberty Bldg. Tel.: Locust 4-0678. Mgr.: Robert S. Dome.

WSGN Blrmingham Ala.
WALA Mobile, Ala.

WSFA Montgomery, Ala.

KJBS San Fr;

WSAR Fall River, Mass.
WSAM Saginaw, Mich.
KFEQ St. Joseph, Mo.
WBAB Atlantic City
WHLD Niagara Falls -

WICU Erie, Pa.

Represents Radio
WSJS Winston-Salem.

WKOW _Madison. Wisg.
WFMJ Youngstown, Ohio
WSAN Allentown, Pa.
WJIAC Johnstown. Pa.
WAPO Chattanooga
WSYR Syracuse., N. Y.
WTRY oy. N. Y.

‘WHBS Hun e, Ala.
WONE Dayton, Ohio
WLAN Lancaster. Pa.
WEEK Peorta, Ill.

Represents TV

WEMP Milwaukee
WEEU Reading, Pa.
KOL Seattle .
WTOD Toledo., Ohio
WFAS White Plains, N. Y.
WRDW Augusta, Ga.
WKMH Dearborn. Mich.
WLEW Bad Axe, Mich.,
WTOK Meridian. Miss.
KOTA Rapid City, S. D.
KSPO Spokane, Wash.
WHIM Providence, R. I.

WTVN Columbus, O.

WJIAC-TV Johnstown, Pa.WSYR-TV Syracuse, N, Y.
GEORGE P. HOLLINGBERY CO.

Chlc:go 1—307 N. Michigan Ave.: Tel.:

Andover 3-2636. Mgr.: George P. Holnng-

New York 18—500 Fifth Ave. Tel.: Bryant 9-3960. Mgr,: F, E, Spencer Jr.

Atlanta 3—223 Peachtree St. Tel.:
San Francisco 4—400 Mon! lﬁf
th St. Tel.:

Los Angeles 13—411 W.

WADC Akron, Ohio
WJIBO Baton Rouiii La.
WBCM Bay Ci ch,
WTMA Charleston, S. C.
WRBL Cog}tnmbus. Ga.

WBIG Greensboro. N. C,
WIDX Jackson, Miss.
WIOD Miaml, Fla.
WHAM Rochester, N. Y.
WSAV Savannah, Ga.

Represents Radio
WARM Scranton, Pa.
CJ Sjoux Cf
PB Sprin i d
Springfleld, Mo.
WBTM anville,
KOOL Phoenix, Ariz.
WJAS Pittsburgh
KITO San Bernardino.

Calif
WINR Bin, hamton, N, Y.

KOPR Butte, Mont.
KOLO Reno, Nev.

KIST Santa Barbara, Calif.
Rocky Mountain Network
Represents TV

WWI-TV Detrot

Cypress 1489, Megr.: Richard N, Hunter.
omery St. Tel.: Douglas 2-1792, Mgr.: Knox LaRue,
Madison 6-3633,

Mgr.: Harry H. Wise Jr.

KNEW _Spokane, Wash.
KSJB Jamestown. N, D.
KGHI Little Rock, Ark.
WLVA Lrnchburs. Va,
WWEZ Orleans
KCBQ San Diego
WAEB Allentown, Pa.
W, eading, Pa.
KPOA Honolulu
KUTA Salt Lake City
San Francisco
KVI Sea
WORD Spartanburg S.C.

'V_Rochester, N. Y,

WHAM-T
WHIO-TV Dayton, Ohio
HAL HOLMAN CO.

Chicago 1—360 N. Micmgan Ave. Tel.: Franklin 2-0016, Mgr.: Hal Holman.

New York—55 W, 42d St.

: Longacre 3-6T41.

Los Angeles 28—§381 Hollywood Blvd. Tel.: Hollywood 5048. Mgr.: Tracy Moore.

WTCM Traverse City,
Mi

ch.
WATT Cadillac, Mich,
WATZ Alpena, Mi
WMEN Petoskey, Mich.
*WIBM Jackson, Mich,
WMUS Muskegon, Mich.
WHLS Port Huron, Mich.
WCAZ Carthage, Ill.
WKAN Kankakee, Il
WIBV Beuevﬂle. jai ¥
WVLN Olne; :
*WLBC Muncie. “Ind.
WAYX Waycross. Ga.
WGNS Murfreesboro.

'enn.
KFXJ Grand Junction,
Col.

(WCTM WATT
* Represented in Midwest only.

BROADCASTING o

wwwW americanradiohistorv com

Represents
WPAG Ann Arbor. Mich.
WKNX Saginaw, Mich.
WSIV_ Pe
W'I'WT

Stevens Point,

WCBC Anderson Ind.
WHIR Danville, k{v

KNERB Scottsbluff. Neb.
WHFB Benton Harbor,

Mich,
WHOW Clinton, Ill.
WLBH Mattoon, 1.
WLDS Jacksonville, Il
WCRK Morristown, Tenn.
‘WTPR Paris. Tenn.

WKCT Bowling Green, Ky.
WMIK

Middlesboro, Ky.

Paul Bunyan Netw:
WATZ

‘Ké)WL Santa Monica,

WATC Gaylor, Mlch
WABJ Adrian, Mich.
KFIZ Fond duLac Wis.
WBAT Marion, Ind.
WKAM Warsaw, Ind.
WWCA Gary, Ind,

KFKA Greeley, Col,
KGLN Glenwood Springs,

Col.
WKAX Birmingham, Ala.
WPIN Clearwater City.

Fla,
KCAR Garden City, Kan.
KWAIL Wallace. Idaho

ork
WMBN WATC)

Telecasting
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DON HOWARD & CO.

Del Rio, Tex.—Foster Bldg. Tel.: 1017. Owner: Don Howard; Acct. Exec.; Don
Howard Jr.; Aud.: Bill D. Guse.

(Swtions represented not reported}

INDEPENDENT METROPOLITAN SALES

New York 18—55 W, 42d St. Tel.: Longacre 3-6741. Pres.: Jack Koste.
Chicago 1—360 N. Michigan Ave. Tel.: Frankiin 2-006.

Los Angeles 36—5225 Wilshire Blvd. Tel.: York 8812. Mgr.: Gene Grant.
San Francisco—881 Market St. Tel.: Yukon 6-0621. Mgr.: Don Pickens.

Represents

KETTELL-CARTER

Boston—.‘l’ohn Hancock Bldg. Tel.: Liberty 2-5799. Partners: Elmer Kettell, Marjorie

arter.
Repr

WOR New York ®
WHCU Ithaca, N, Y.*
WHIM Providence, R. I

- WSKI Montpelier, Vt.
WALE River,

WSYR Syracuse N. ¥
WARI Bangor, Me.
WMOU Berlin, N. H.

ts in New Engl
Radi

WACE Chicopee, Mass.
WEIM Fitchburg, Mass.
WKOX Framington, Mass.
WHAV Haverhill, Mass.
WKNE Keene, N. H.
WLNH Laconia, N. H.
WLAM Lewiston, Me.

d and New York State

wl\BIISM New Bedford,

ass.

WBEC Pittsfield, Mass.
WPOR Portland Me,
WBRY Waterbury, Conn.
WTVL Waterville, Me.
WNEB Worcester, Mass,

KATL Houston

KITE San An

KNAK Salt Lake City
KTBI Tacoma

WACE Sprmgﬁeld Mass,

WARL Arlington, Va.

WHHM Memphis

WIKY Evansville, Ind,

WWsSO Sprmzﬂeldusomo

WXLW Indiana
WEKAB Mobile, Ala.

WPIN St. Petersburg, Fla.

WJIXN Jackson, Miss.
KLMS Lincoln, Neb.

KOWH Omaha, Neb.
KFMJ Tulsa, Okla.

‘WTEL Phlladelphia
WXGI Richmond, Va.
WHTN Huntlngton,
W, Va.

Metropolitan Network, Washington, D. C.

(WARL Arlin

n, Va.: WBCC Bethesda-Chevy Chase; WFAX Falls Church, Va.;

GAY Silver Spring, Md; WPIK Alexandria, Va,)

INTER-AMERICAN PUBLICATIONS Inc.
New York 17—41 E. 42d St. Tel.: Murray Hill 2-0885. Pres.: Angel Ramos; V. P.-

Treas.:

Jose Oviedo; Sec.: Frank Navarro.

Represents

WKAQ San Juan, P. R. WKJB Mayaguez, P. R. WPAB Ponce. P. R.
INTERSTATE UNITED NEWSPAPERS

New York—545 F:

ifth Ave. Tel.:
Chicago—25 E. Jackson Blvd Tel

Detroit—2146 St. Antoine St. Tel.: Cadillac 4497
Los Angeles—4822 S. Avalon Blvd. Mgr.: Ted Washmgton.

WLIB New York
WHAT Philadelphia
WHOD Pittsburgh

Minneapolis 11—2647 Bryant Ave., N. Tel,: Hyland 8§39,

Represents
WERD Atlanta, Ga.

WJLD Birmingham, Ala.

J. FRANK JOHNS

y-Hill 2-5452. Mgr.: I. M. Levetown.
Webster 9-7260. Mgr.:

L. J. Pollard.

WIVY Jacksonville, Fla.
KOWL Los Angeles

Represents in Minneapolis-St, Paul

KFGO Fargo, N, D.
KOTA Rapid City, s. D.

Chicago--228 N. La Salle St. Tel.:

FRED R. JONES
State 2-5096.

KYSM Mankato, Minn.
WQUA Moline, Il

(Stations represented not reported)

Detro
tlan

Dallas l—-Republic Bank Bld% Tel.:
el.: Sutter 1-7434. Mgr.:
Los Angeles 14—530 W, slh St. Tel.:

San Francisco 4—Russ B

Macon, Ga.
*WTOC Savannah
KGU Honolulu
WIND Chicago
WPDQ Jacksonville, Fla.
WEQA Evansville, Ind.
WFBM lndianapous
WMT Cedar Rapids
KRNT Des Moines

KLAC-TV Los Angeles
WNHC-TV New ven,

Conn.
WAGA-TV Atlanta, Ga.
WFBM-TV Indianapolis

*The Georgia Trio

portland

Ore.—Alderway Bl
Seattle, Wash,—2d & Pine BIdg. Tel.:

fTHE KATZ AGENCY

New York 22—488 Madison Ave. Tel.: Plaza 9-4460. Sales

Clncafo 1—307 N, Michigan Ave Tel.:

t z—General Motors Bl
G—-B t Bl
Marie ta St.

Central 6-4006, Mgr.:
Tel : Trinl _’v 2-7685,
095.

Mgr.: George Brett.
Gerald H. Gunst.

Mgr.: Ralph Bateman,

Vlctor Mgr.: omas J. Flanagan Jr.
A]pin Mgr,: Fred M. Bell,
Central 7936. : Frank Brimm,

Represents Radio
WNAX Sloux City-
ankto

n
New Orleans

SPD Toeledo, Ohlo
WKY Okl oma Clt%
a.,

KST
TFIL P'hlladelph.iﬂ
WCAE Pittsburgh
Represents TV
WMAR-TYV Baltimore
WJIBK-TV Detroit
WHEN Syrac
WKRC- Cincinnati
WXEL Cleveland

WSPD-TV Toledo, Ohio

<!
=

JOHN KEATING
. Tel.: Beacon 4107.

Mer. :
Elliott 6520. Mgr.: James A. MeLoughlin.

onald C. Staley.

Tucker 3219. Mgr.: Stanley J. Reulman.

WREC Memphis

WSIX Nashville

KHQ Spokane, Wasgh,
Fairmont, W. Va.

WISN Milwaukee

WIEK Detroit

WFDF

Flint, Mich.
WOOD Grand Rapids,
Mich.
KWK St. Louils
WEER Buffalo, N. ¥.
WHIS Blueﬂeld‘ W. Va.
MO Kansas City, Mo.

WKY-TV Oklahoma City
WFIL-TV Philadelphia
KPIX San Francisco
KMTV Omaha,

WSAZ-TV Huntlngton w,

Don P. Mottet

Special regional representation of Oregon, Washington and Idaho stations

KVAS Astorla, Ore.
KRNR Roseburg, Ore.

71 Xlamath Falls, Ore,
KSLM Salem, Ore.
KKI?OS Coos Bay, Ore.

KUIN Grants Pass, Ore.
KLBM LaGrande, Ore.
KWIN Ashland, Ore.
KTIL Tillamook, Ore.

KFXD Boise-Nampa,

Idaho

KTFI Twin Falls, Idaho
KBIO Burley, Idaho
KSRV Ontario, Ore
KIT Yakima, Wash.
KWRC Pendleton, Ore.
KODL The Dalles, Ore.
KWIL Albany, Ore.
KRLC Lewiston, Idaho
KWLK Longview, Wash.
KELA Centralla, Wash,
KGY Olympla. ‘Wash.
KXRO Aberdeen., Wasgh.

RVOS Bellingham, Wash.
KPQ Wenatchee, Wash.
KUJ Walla Walla, Wash.
KRSC Seattle, Wash.
%okane, Wash.
KIEM reka, Calif.
KONPPnrtAngeles Wash.
KV. Vancouver, Wash.
KPOJ Portland. Ore.
KPKW Pasco, Wash.
KBRC Mt. Vernon, Wash.
KMO Tacoma, Wash.
KNPT Newport, Ore.

KEENAN & EICKELBERG
San Franeisco 4—235 Montgomery St. Tel.: Douglas 2-1323. Mgr.: W, Hubbard

Keenan,

Los Angelcs 5—2978 Wilshire Blvd, Tel.: Dunkirk 8458. Mgr.: George G. Dietrich.

Portland 4, Ore.—333 S. W. Ozk St. Tel.:
McHugh Jr.

Represents

WOR-AM-TV New York The O.

WGN-AM-TV Chicago

BROADCASTING

Parsons

¢ Telecasting

Broadway 3210, Mgr.: Frank J

L. Taylor Co.
Harrington, Righter &

‘wnws Champaign, Iii,

‘WFEA Manchester, N. H.
Pine Tree Group
New Hampshire Group
North Eastern Broadcasting System
Bay State Group of Stations
Television
WOR-TV New York® WSYR-TV Syracuse, N, Y.*

* New England only.

A. LEWIS KING
New York 17—551 Fifth Ave. Tel.: Murray Hill 2-8276,

Represents
WBNX New York

ORVILLE LAWSON & ASSOC. *
Minneapolis 21285 Northwestern Bank Bldg. Tel.: Geneva 9631. Owner Qrville F.
Lawson. Office Mgr.: Mrs. Edna H. Brautigam. Acct. Executive: A, M. Oleston Jr.
(Stations represented not reported)

JOSEPH HERSHEY McGILLVRA INC.

New York 17—366 Madison Ave. Tel.: Murray Hill 2-8785. Pres.: Joseph Hershey
MeGillvra; V.P.: Helen Gill.
Chicago 1—185 N. 'Wabash Ave. Tel.: State 2.5282, Mgr.: Howard M. Keefe.
Lovsv fh.:legeles 5—684 S, Lafayette Park Pl Tel.: Dunkirk 7-4388. Mgr.: Robert W.
a. T
San Franclsco 4—68 Post St, Tel: Sutter 1-5568. MBI“. Rogers P, Parratt.
Atlanta 3—Rhodes-Haverty Bld, g : Walnut 8390, Mgr,: Laurence A. Weaver Jr.
Baltimore 18—2104 N. Charles St, Tel. Saratoga 2100. Mgr.: John D. A’Herns.

(Stations represented not available)
FRANK J. McHUGH JR.
Portland 4—710 Lewis Bldg. Tel.: Broadway 3210,

Represents for Oregon and Washington

KFLW Klamath Falls, Ore. KWWB Walla Walla, Wash, KECA Los Angeles
KUGN Eugene, Ore. KYJC Medford, Ore. KAST Astoria, Ore.
KGO San Francisco

ABC Pacific Network

MEDIA REPRESENTATIVES INC.
NcwMYork 17—=270 Park Ave. Tel.: Murray Hill 8-4777. U. 8. Mgr.: Wllliam J. Chase;

ila Mgr.: Albert C. Capotosto; Asst. Mgr.: Helen M. L. Leary,
Represents
Manila Broadcasting Co,, Manila
DZMEB Manila DZRH Manila DYBC Cebu
DZPI Manila DYBU Cebu

ROBERT MEEKER ASSOC. INC.

New York 17—521 Fifth Ave. Tel.: Murray Hill 2-2170. Gen : Robert D. C.
Meeker; Eastern Mgr.: Louis J. . Moore. Edgar B. Fillon, RO en L. Dreher.

Chicago 1—333 N. Michigan Ave. Tel.: Ceniral 8-1742. Mgr.: Donald L. Pontius.
Lois Thompson.

San Francisco—79 Post St. Tel.: Yukon 8-4112. Mgr.: Jack Q. H

Los Angeles 23—§381 Hollywood Blvd. Tel.: Hollywood 9-5408. Mgr. Tracy Moore.

Represents Radio

WEST Easton, Pa.
WAZL Hazleton, Pa,
WINO West Palm Beach,

Fla.
WRAW Reading, Pa.
WHOQL Allentown, Pa,
WKBV Richmond, Ind,
WCUM Cumbeérland, Md.
WGKV Chatleston, W. Va.
KCRA Sacramento, Calif

Represents TV
WDEL-TV Wilmington, Del GAL-TV Lancaster, Pa,
TTV B]oommgton. Ind.
CLYDE B. MELVILLE CO.
Dallas—402 Melba Bldg. Tel.: Sterling 1558. Owner: Clyde B. Melville,
(Stations represented not reported)
(Continued on page 52)

WMBS Uniontown, Pa.
WMGY Montgomery, Ala,
WGAL Lancaster, Pa.
WDEL Wilmington, Del.
BO Harrisburg, a.

KVOL Lafayette, La,
WEKNY Kingston, N. Y.
WGAT Utica, N, Y.
WTTS Bloomington, Ind.
KMED Medford, Ore,
WHKEK Akron, O,
WCLT Newark, O,
WSAU Wausau, Wis.
KUGN Eugene, Ore.

WKBE Dubugue, Iowa
WRTA Altoona, Pa.
WMAM Marinette, Wis.
WORK York, Pa.

OrviLLe Lawson anp AssocIATES
Upper MipwesT
Broapcastine System

935 Northwestern Bank Bldg.
GENEYA 9631

Minneapolis, Minn.
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STATION REPRESENTATIVES

(Continued from page 51)

TRACY MOORE & ASSOC.

Los Angeles 2386381 Hollywood Blvd. Tel.: Hollywood 9-5408.
San Francisco 4—79 Post St. Tel.: Exbrook 2-8033.
(Stations represented not available)

NATIONAL BROADCASTING CO. [NBC SPOT]
(National Spot Sales Dept.)

New York—30 Rockefeller Plaza, Tel.: Circle 7-8300, Dir.: James V, Me¢Connell;
East'n. Radio Sales Mgr.: Richard H. Close; East'n, TV Sales Mgr.: Charles
Philips; Sales Dev.,, Adv.-Prom, Mgr.: Jacob A. Evans; Research Supv.: Alan
Ewald; Sales Service Mgr.: Caroline Herbert Maxwell.

Chicago—Merchandise Mart, Tel.: Superior 7-8300. AM Sales Mgr.: Oliver Morton;
TV Sales Mgr.: Robert Ewing.

Cleveland—815 Superior Ave, N.E. Tel.: Cherry 0042, Sales Rep.: John C. Treacy.

Denver—1625 California St. Tel.: Main 6211. Duncan McCeoll.

Hollyweod—Eunset & Vine. Tel.: Hollywoed 9-6161. Mgr.: Robert Howard.

San Franclico—Taylor & O'Farrell Sts. Tel.: Graystone 4-8700. Sales Rep.: Carl
HMielsen.

Washington—Trans-Lux Bldg. Tel.: Republic 4000. Mahlon Glascock.

Represents Radfo

KNEBC San Francisco
WRC Washington

WNBC New York
WMAQ Chicago
WTAM Cleveland

WGY Schenectady
KOA Denver

Represents TV
WNBK Cleveland
WPTZ Philadelphia
WNBW Washington

WNBT New York
WNBQ Chicago
KNBH Hollywood

WBZ-TV Boston
WRGB Schenectady

NATIONAL TIME SALES

New York 17—I17 E. 42d St. Tel.: Murray Hill 2-0810. Sales Mgr.: Arthur Gordon;
Asst, Sales Mgr.: Robert J. Kizer.
Los Angeles 15—1151 S, Broadway. Tel.: Richmond 6184. Guy Biddick.

Represents
KCOH Houston, Tex. WGAY Silver Spring, Md.
‘WPWA Chester, Pa. KNOX Grand Forks, N. D.
WvMI Biloxi, Miss.

HARLAN G. OAKES & ASSOC.

Los Angeles 5§72 S. Lafayette Park Pl. Tel.: Durnkirk 2-3200. Harlan Oakes,
Doris Johnston.
San Francisco 4—429 Russ Bldg. Tel.: Yukon 6-0621. Don Pickens.

Represents on Paclfic Coast Only

KEXO Grand Junction, CFQC Saskatoon, Sask.
Col. CKPR Ft. William. Ont.
CFRN Edmonton. Alta.

LEE F. O’CONNELL CO.

Bever{y Hills, Calif.—111 N, LaCienega Blvd. Tel.: Crestview 5-2022, Pres.-Mgr.:

Lee F. O’Connell.
San Francisco ¢—544 Russ Bldg. Tel.: Yukon §-2398, Mgr.:
(Stations represented not reported)

PACIFIC NORTHWEST BROADCASTERS

Portland 7—Orpheum Bldg. Tel.: Broadway 6451.
New York 17—347 Madison Ave. Tel.: Murray Hill 2-7986.
Chicago 1—360 N. Michigan Ave. Tel.: Andover 3-57T1.
Kansas City—15 W. 10th St. Tel.: Victory 0021.
Hollywood 28—6381 Hollywood Blvd. Tel.: Hollywood 5408.
San Francisco 4—1798 Post St. Tel.: Exbrook 8033.
S8pokane 8—Television Center. Tel.: Main 1218.

(Stations represented not listed)

PAN AMERICAN BROADCASTING CO.

New York—17 E. 42d St. Tel.: Murray Hill 2-0810, Mgr.: E. Bernald.
Chicago—228 N. LaSalle St. Tel,: State 2-5086. Mgr.: Fred Jones,
Los Angeles—2978 Wilshire Blvd. Mgr,: B, Dillenbeck,

San Francisco—Mills Bldg. Mgr.: Duncan A. Scott.

WAIT Chicago

WCIL/ Carbondale. Ill.

William A. Ayres.

Represents Stations in

AFRICA: SOUTH AMERICA: CENTRAL AMERICA:
South Africa Bolivia Costa Rico
North Africa Chile El Salvador
Belglan Congo Colombia Honduras
Mozambique Dutch Guiana Nicaragua
Anfxln Ecuador Panama
ASIA: Paraguay Guatemala
China Peru Mexico
Formosa Venezuela Dominican Republic
India EUROPE: Haiti
Pakistan France Puerto Rico
Portugal Jamalca
ain Barbados
gland Trinldad
ICELAND
F1J1 ISLANDS
1951 Yearbook Number
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New York 17—250 Park Ave, Tel.:

Russell Walker Jr,

JOHN E. PEARSON CO,
Plaza 8-2255. Pres,:

John E. Pearson; Mgr.:

Chicago 1—333 N, Michigan Ave. Tel.: Franklin 2-2359, M%‘l.: George Clark,

Los Angeles—884 S, Lafa; f“?r Park Pl, Tel.:
. Tel,:

San Francisco—E8 Post

KOAM Pittsburg, XKan.
KELQO Sioux F. , S, D.
KVBG Great Bend, Kan.
KRRV Sherman, Tex
WHIZ Zanesville, O.
WAOV Vincennes, Ind.

WCAR Pontiac, Mich.
KSAL Salina, Kan.
KXOL Fort Worth, Tex,
Oscar Hirsch Stations
WJHL Johnson City,
"I’en
MIX Mt. Vernon, Ml
RWOC Poplar Bluff, Mo,

Represents Radio
WLAV Grand Rapids,

WGOV' Valdosta, Ga.
KCBD Lubbock,

WTSP St. Petersburs. Fla.
Californfa Valley Group
WLAK Lakeland, Fla.
WCMI Ashla:

nd.
KGKL San An elo, Tex,
KBST Big Spr. n% Tex.
KCRS Midland, Tex.
KTRN Wichita Falls, Tex.
KYSM Mankato, Minn.
KWLM Wi

KATE Albert Lea, Minn,
WSPB Sarasota,
WLAP Lex

B

KPLT Paris,
KWNO winol'::ii Mlnn.

Represents TV

Drexel 4388, Mgr.:
Sutter 5568, Mgr,: Roger Parratt,

.: R. W. Walker.

KFAM st, Cloud, Minn
WTIK Durham, N,

WEAT Palm Beach Fla.
WHIT New Bern, N. C.

k
WSTV Steubenville, O,
KWWI, Waterloo, Iowa
KPAC Port Arthur, Tex.
KBON

C.
WM! W Saginaw-Bny City,
ch.
WGTC Greenvﬂle, N. C,
WJINC Jacksonville, N, C.
WFPG Atlantic City. N. .

KOLN Lincoln, Neb.
WIL St. Louis
WPEOQ Peoria, Il

WLAV-TV Grand Rapids, Mich.

+JOHN H. PERRY ASSOC.
New York 17—310 E. 45th St. Tel.: Murray Hill 4-1647. Gen. Mgr.: Willlam K.

Dorman.
Philadelphia 7—12 S. 12th St. Tel.:
Chicago 3—122 S. Michigan St. Tel
Detroit 2—855 Atkinson Ave. T
Atlanta 3—72 11th St. N.E. Tel,:

WCOA Pensacola,
WJIHP Jaclcsonvlﬁe Fla,
WALT Tampa

New York 22—488 Madison Ave. Tel,: Mwrra
Chicago 11—400 N. Michigan Ave. Tel.: Whitehall 4-0011. Mg
Detrolt 2-—General Motors Bldg.
San Francisco 4—Russ Bldg.

Los Angeles 14523
St. Louis

W. Si

Yankee Network

WSEB At.lnnta

WNA

WXCC Br‘llc}feport
WBEN Buffal

WGAR Cleveland
WFAA Dallas-Ft. Worth
WJIR Detroit

KPRC Houston

WDAF

WAGE S
KARM
RFOR Lincoln.

Neb.

New York 22—488 Madison Ave. Tel.:

Dawson.
WBAL-TV Baltimore
B st

AF-TV Kansas City

3—Shell Bldg. Tel.: Chestnut 7191, Mgr.:
Dallas 2—M & W Tower, 311 S. Akard. Tel.: Prospect 7-

: Harrison
Trinity

Represents

Emerson 2956. Mgr.:

Walnut 2-3555. Mgr.: Robert Hitchings,

: F. W. Thurnau.

7-8085. Mzr
1-5793. Mgr.: John F. Cole.
Mrs, Alice S.

Grant.

WTMC Ocala. Fla.
WDLP Panama City, Fla

WNDB DaytongeBeach. Fla WKWF Key West, Fla.
EDWARD PETRY & CO. INC.

1035,

'I‘rin ty 5-1
el : Ga
St, Tel.: Michigan 87

Represents Radio

al
WWVA Wheeling
Represents TV

WTAR-TV Norfolk
Ss'{!’-TV Minneapolls-

KPHO-TV Phoenix

WFAA-TV Dallas

y Hill 8-0200, Mgr.: Henry E. Ringgold,

r. Edward E. Voynow.
am Cartwright.

Chester G. Matson,

Mﬁlr" Earle H. Smith,
29, b
George Kercher,

$3. Mgr.: Buell Herman,

KGW Portland, Ore.
Texag_Quality Network
Providence
%lchmond

nn Antonlo

D

WOAL 8
KOMO §
WMAS springﬂeld. Mass.
KVOO Tulsa, Qkla.
KFH Wichita. Kan.
KTBS Shreveport, La.
WIP Philadelphta
KPHO Phoenix

KSO Des Moines

Murray Hill 8-0200, Mgr. TV Sales: Tom

KFI-TV Los Ange
WOAI-TV San tonlo
WHAS-TV Loulsville
WSM-TV Nashville
KPRC-TV Houston

RADIO REPRESENTATIVES INC.

New York—480 Lexin,
V. P. Chg. New

Chicago—T75

North.

011‘1 :};ve TeI Murray HUI 8-4342. Pres.:
o eg|
. Wacker Drive. e 8 Flnanclal 6-0982. V. P. Chg. Chicago: John

Harry 8. Goodman;

{Stations represented not listed)

RADIO SALES

(Radio and Television Statlons Representative-—a division of CBS)
New York-—485 Madison Ave, Tel,: Plaza 5-2000. Gen. Sales M, Carl Burkland;
AM Sales unﬁg

Magr.: William Shaw: TV Sales
Chicago—4l0 N, Michigan Ave. Tel.:

Hayes; TV Sales Mgr.: Sam C. Dlg es.

Los Angeles—Columbia Sq. Tel.:
San l"rancisco—?alace HoTtil Tel.:
Memphh—&! S. MAin St. Tel.:

es Megr.:

mpson
3’1’-36 :_H,

Hollywood 9-1212, Mgr.:
Yukon 2-7000. AM Sales Mgr.:

H. Holtshouser.

M%'r.. George Di
Whitehail 4-6000. AM Sales Mgr.: Gordon

Richard C. Elpers.
Hugh Stump;

Detroit—802 Fisher Bldg. Tel.: Trinity 2- 5500 "Mgr.: Ralph H. Patt Jr.

KMOX St. Louls
KNX Los Angeles

gham
Columbia Pacific Network

WCBS-TV New York
KTSL Los Angeles
WCAU-TV Philadelphia

Represents Radio
WBBM Chicago

WCBS New Yo
WCAU Philadelphia
Columbia California
Network
Represents TV

WBTV Charlotte, N. C,
WTOP-TV Washington

WCCO Minneapolis
WE

EI Boston
WRVA Richmond
WTOP Washington
KCBS San Francisco

KSL-TV Salt Lake City
WAFM-TV Birmingham

(Stations represented not reported)

THE RICHARD RAILTON CO.
San Francisco 5-681 Market St. Tel.: Garfield 1-5426. Mgr.: Richard S. Railton.

WABD New York

1]

wwwW americanradiohistorv com

Represents TV
WDTV Pittsburgh

(Continued on page 53)
BROADCASTING ¢

WTTG Washington

Telecasting
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A total of 383 years of Radio Advertising Experi-
ence. An average of 15 years per man. Everyman
is thoroughly versed in selling the national and
sectional markets. Men to whom selling is a
profession and not justa current occupation.

A HDADLEY-REED COMPANY AN

‘Hil;g-f Radio and Television oflalion RKepreserialivea \gﬁ'

New York - Chicago * New Orleans - Detroit - San Francisco+ Hollywood - Atlants - Philadelphia

wwwW americanradiohistorvy com
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HEADLEY-REED
COMPANY

IHacutains
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All Offices Company Owned and
Operated

Strategically Located to Cover
Advertisers and the Agencies
Throughout the United States
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STATION REPRESENTATIVES

(Continued from page 52)

WILLIAM G. RAMBEAU CO.
Chicago 1—360 N, Michigan Ave, Tel.: Andover 3-5566. Mgr.: Robert L. Brockman.

N’ew York 17—Chanin Bldg. Tel.:
Los Angeles 5—1746 N. Las Palmas Ave.

VNAB Bl‘id eport, Conn.
g Ol

WATR Waterbury Conn.
WJTN Jamestown, N. Y.
WVJS Owensboro. Ky.
WAGC Chattanooga
KSWM Jopun. Mo.
WHOB Gardner, Mass.
WCLO Janesville. Wis.
WJIBW New Orleans
KLUF Galveston, Tex.
KWBC Fort Worth, Tex.
WJIOY Burlington, Vt.

Murray Hill 8-5840.

Represents
WGEZ Beloit. Wis.

WLBR Lebanon, Pa.
WPEN Phtladelphia

WILS Lansing, Mich.
WTOR Torrington, Conn.

KSFO San Francisco
WDOV Dover, Del,

WMBM Miami Beach, Fla.

WGIL Galesburg. Ill.
KXIC Iowa City, Iowa
KARE Atchison, Kan,
WLCS Baton Rouge, La.
KEYD Minneapolis
WLOX Biloxl, Miss.

Mm‘.. William M. Wilson.
el.: Hillside 0388, Mgr.: Jack Porter.

WBMS Boston

WHLI Hempstead, N. Y

WI)ERA Buffalo-Kenmore,
Y

WNDR Syracuse, N. Y,
WSKY Asheville, N, C,

MCK McKeesport Pa.
KSEL Lubbock, Tex.
KXA Seattle
WLIN Merrill, Wis,

RA-TEL REPRESENTATIVES INC.
velzB:'ork 17—420 Lexington Ave. Tel.: Murray Hill 4-2549. Mgr.: James W.

ron

Chicago 1—360 N. Michigan Ave. Tel.:
Dalias Bank

1—308 Empire Sta
Los Angeles 28—521
O’Connell.

Atianta 3—Rhodes Haverty Bldg.
Oklahoma City 1—First Nntlonnl Bldg.
San Francisco 4—544 Russ Bldg. Tel.:

WKYB Paducah, Ky,
WFOX Milwaukee

WHBU Anderson, Ind.
WHOO Orlando, Fia.
KNOE Monroe, La.

KGBS Harlingen. Tex.
KSYL Alexandria, La.

N. La Cienega Blvd. Tel.:

Tel.: Walnut 1334. Mzr.. Mrs. A. S,
Tel,: T-7417, M,
Dougias 2-4586.

Represents
WSAu.r Portsmouth-Nor-

fol a.
WNOE New Orleans
WHHH_Youngstown, O.
KTOP Topeka, Kan,
WAAB Worcester, Mass.
WEEBC Duluth, Minn,

e B 2, e
. Tel.: spect 7=
o Crestview 52022 Mgr.: Lee

Martin McGeehan.
: Frederick Folks.

Grant.
o Lmtecum.
William Ayres.

L C. M
gr.:

WEAU Eau Claire, Wis.
WISC Madison, Wis.
KROC Rochester, Minn.
KROW OQakland, Calif.
WASK Lafayette, Ind.
Arrowhead Network

PAUL H. RAYMER CO. INC.

New York 22—444 Magifsﬂpn Ave. Tel.: Plaza §-5570. Pres.:
ce

Mgr. chg. N. ¥
Arthur C. Schofisld
“hicago 11 N. Michi
Boston 16—Statler Office

Detroit 26—2949 Penobscot B
San Francisco 4—Russ Bldg.
Hollywood 28—1680 Vine St.

an Ave. Tel.: Su

Paul H. Raymer; Sales

Raiph E. McKinnle; Dir. Sales Research & Prom.:

Tel.: Hub

Tel.: Douglas
Tel.: Hudson 2-2376.

Represents Radio

rior 7-4473. Partner Fred C. Brokaw.
ard 2-3225.
dg. Tel.: Woodward 3-0764.

.: ‘Robert C. Foster.
gr.. Robert B, Rains.

2-8909. Mgr.‘ L. Ray Rhodes.
Mgr.: Jack Gale.

McClatchy Beeline, Arizona Broadcasting System
New England Major Market Group
KERN Bakersfield, Calit.* WHK Cleveland®

WPRO Providence*
Nashville
RC Hartford®
KTA Phoenix
KVOA Tucson
KTMS Santa Barbara,
Calif.
KCOY Santa Maria, Calif,
WKBN Youngstown. Ohio*
WLOF Orlando. Fla.
NC Durham, N. C.*
WQXR New York®*
KFBK Sacramento, Calif.®

* FM also.

WBRC-TV Birmingham

New Orleans 12—804 Maritime Bldg. Tel.:

KROF Abbeville, La.
B Alexandria, Lg,
KTRY Bastro;p_ La,

KLFY Lafayette, La,

Chicago 135 E. Wacker Dr.
Detrolt 23040 E. Grand Blvd.
New York 17—441 Lexington Ave.

WCTW (FM) New Castle, Ind.

KMJ Fresno, Calif.*
KWG Stockton, Calif.
WCAQ Baltimere®
WBRC Birming
wDOD Chattanooga‘
WTAC Flint, Mich.
WTOL Toledo®
KOH Reno
KSFD San Diego®
WSBT South Bend, Ind.
WGAN Portland, Me.
WGUY Bangor. Me.*

ham

Represents TV

0. J. REISS

Represents

KWCJ Natchitoches, La.
KRUS Ruston,

La.
WIMB Brcokhaven, Miss

WVMI Biloxi, Miss.
WGVM Greenville, Miss.

SCHEERER & CO.
Tel.: State 2-7942.
Tel.; Trinity 2-

Represents

Magnolia 2917, Pres,:

WTAG Worcester, Mass.®
KXO El Centro, Calif.

WHKC Columbus, Qhio®
WKJG Fort Wayne. Ind.®
WLAW Lawrence. Mass.*
KIHO Sioux Falls, S. D.
KIOA Des Moines
WARC Rochester, N. Y.
K\éOlR Colorado $prings,

0l.

KTLA Hollywood

O. J. Reiss.

APF McComb, Miss.
BC Vlcksbur Miss.

tchez, Miss.

KDMS Eldorado Ark.
KTFS Texarkana, Tex.

2-3914.
Tel.: Murray Hill 2-2423.

WSRK (FM) Shelbyville, Ind.

THE SCHEPP-REINER CO.

New York—16 E. 43d St. Tel.:

Murray Hill 2-8540. Arthur Schepp, S. J. Reiner.

(Stations represented not announced)

DUNCAN A. SCOTT AND CO.

Los Angeles 52978 Wilshire Blvd. Tel.: Dunkirk 8-4151. L8 b
San Francisco 4—Mills Bldg. 'l"’el., Garﬁe‘l.l(;I l-x'.7950. M“ e Dll!enbeck I

Adam J. Young Jr.

Chicago—812 N. Michigan Ave. Tel.:
New York—285 Madison Ave.
Kansas City—15 W. Tenth St.
San Franeisco—68]1 Market St.

Los Ang

eles 5225 Wilshire Blvd.
St. Louis—316 N. 3th St. Tel.:

BROADCASTING

Represents
Tacoma, Wash.

KMO
Alaska Broadcasting System
Adam_Young Television {for L.A. only)
Pan American Broadcasting

SEARS & AYER INC.

Superior 7-8177-78.
Murray Hill 9-2586-87-88,

Inc.

Tel.;
: Victor 0021.
Tel.: Yukon 6-0621.
Tel.: York 8812.
Central 2391,

® Telecasting

Mgr.: Duncan A. Scott

Co.

WHMA Anniston, Ala.
WOOF_Dothan, Ala.
WJOI Florence, Ala.
WJBY Gadsden, Ala.

Tuscal . Ala.
KWEFC Hot Springs, Ark.
CR n. .
WCNT Centr

WQBC Vicksburg, Miss,
KWOS Jefferson City, Mo.

Repfeslmu
WMBH J B‘
KTTS S:Br gﬂeld. Mo.

ulaski, Va.
VPR CarmerWes.
KSDG Sar Dlego, Salif.

WGAIL Enubeth Clty

KPDN Pampn. Tex,
WFRS Alexander City,

Ala,
KNEA Jonesboro, Ark.
KVSM San Mateo, Calif.

TALLCORN NETWORK

WROY Carmi, Il
WHFC Cicero, 1ll.
WTMV East St. Louis, 111,
WGGH Marion, Ill.

WFTL Ft. Lauderdale, ¥la.
WSON ' Henderson.

KSGM Ste. Genevieve,

WFNS Burlington. N. C.
WCMWannton. [¢]

‘The Arkansas Group
San Francisco Bay Area
Broadcasters

Des Moines—301 Gardner Bldg. Tel.: 3-6502. Chg. Office: Max M. Friedman.
(Stations represented not reported)

THE O. L. TAYLOR CO.

New York 22488
or; V.P,: Lloyd

Chicago 1—360 N

Dallas 1—M & W

Tower,

2-5260.

Madison Ave. Tel.: Murray Hill 8- 1088 Pres.: O. L. (Ted) Tay-
George Venard; Seg Treas. Irvm
ichigan Ave. Tel.: State

Tel.: Rive

TOES.

Megr.: Tom Peterson.

rside 5663,
Los Angeles 13— 2878 Wilshire Blvd. Tel.. Michigan 751'1 Mgr.: George Dietrick.

Portland—4th & Oak Sts.

San Franeisco—235 Montgomery St. Tel.: Douglas 2-1323. Mgr.: Hubbar

KANS Wichita, Kan.
KBUR Burlington., Iowa
KCMC_ Texarkana, Tex.
KCSJ Pueblo, Col.
KEYS Corpus Christi,

Tex.
K¥FDX Wichita Falls. Tex.
KFSA Port Smlth Ark.

GNC Amarillo, Texas

KLRA Little Rock. Ark.

KMLB Monroe, La.
KRGV Weslaco, Texas
KRMD Sheveport, La.
KROD El Paso, Tex.
KTBC Austin, Tex.
KTOK Oklahoma City

Kansas City, Mo.—15 W. 10th St.

Tel.: Broadway 3210.

Represents

KTRE Lufkin, Tex,
KTRI Sioux City, Iowa
KWKC Abilene, Tex.
WBMIL Macon. Ga.
WCOS Columbia, S. C.

WCOV Montgomery, Ala.
WDUZ Green Bay, Wisc.
WHEC Canton, Ohio

WIKK Erie, Pa.
WINN Louisville, Ky.
La Crosse, Wisc.

wnos Ashevﬂle. N. C.

WMAN Mansfield, Ohio
WPAY Portsmouth. Ohio
WTNB Birmingham. Ala.
WIBF Augusta, Ga.

WILLIAM TEMPLE
Tel.: Victor 0021.

: Frank J. McHugh Jr.
Keenan.

WTOB Winston-Salem,

Lone Star Chain
Oklahoma Network
Souwwest Network

WRFD Worthington, Ohio
KFYOQ Lubbock, Tex.
WHBL Sheboygan, Wis.
KRVN Lexington, Neb.
KTBB Tyler, Tex.
KTXL San An elo. Tex.
WOL Washin

{See The Walker Co. and Sears & Ayers lists)

TRANSCAST CORP.

Boston 9—10 Post Office Sq. Tel.: Liberty 2-0411.

WHAV-FM Haverhill, Mass.

Represents

TRANSIT RADIO INC.

WLYN-FM Lynn, Mass

Cine¢innati 2—1109 Union Trust Bldg. Tel.: Dunbar 7775. Board Chairman: Hulbert

Taft Jr.; Pres.: Richard C
Lexington Ave. V
Chicago 1—35 E, Wacker Drive, Sales Mgr.:

New York—405

Crlxler

San Francisco—814 California St. F. M, Alspaugh.

KCBC-FM Des Moines
K(h:aMO-!'M Kansas City.

0.
KPRC-FM Houston
KTNT (FM) Tacoma,
Wash.
KXOK-FM St. Louis
WBUZ (FM) Bradbury
Hei hts, Md.
-FM Cincinnati

New York 17—347
C. Otis

Madison
Rawalt, Frederic E.
Michigan Ave.

m.
Kansas City 6—15 W. 10th St

Chicago 1—360 N.
AW Lee.

Represents
WGTR (FM) Worcester.

ass.
w;q‘.L (FM) Evansville,

nd.
WKJF (FM) Pittsburgh
WPLH-FM Huntington,
W. Va.
C-FM_Washin

WWD
WLYN-FM Lynn, Mass.

THE WALKER CO.

Tel.

Los Angeles 5§73 S. Lafayette Park Pl ‘Tel.: Fairfax

San Francisco 4—681 Market St. Tel.:
Boston—Little Bldg. Tel.: Hubbard i419.

Douglas 2-44

P. Charge Sales: Frank E. Pellegrin.
Carlin $. French.

WHAV-FM Haverhill,

Mass.
WML (FM) Flint, Mich.
WJIHP-FM Jacksonville,

Fla.
WMIN-FM Minneapolis-
St. Paul
KBON-FM Omaha, Neb.
WTOA (FM) Trenton,

Av- 'rel., Murray Hill 3-5830. Mgrs.: Wythe Walker,
Andover 3-5771.
Tel.: Victory 962. Mgr.. Willlam Temple.

Mgrs. Wythe Walker,

Mer.; lan Oakes.
" Don Plckens.

4475. Mg
gr.: Bertha Bannan.

Atlanta—333 Candler Bldg. Tel.: Lamar 7050. Mgrs.: Royal E, Penny, Frederic

E. Lake

WOLF Syracuse. N. Y.
Elmira, N. Y.
WSAY Rochester, N. Y.
WBRK Pittsfield, Mau.
WHYN Holyok ass.
BH New Bedfor d,

Ma

WLEC Muncie, Ind.
WJAG Norfolk, Neb.
KLPM Minot, N. D.
WR.TN Racine, Wis.

ATW Ashland, Wis,
WGRC Louisville. Ky.
WKT1.X Lexington, Ky.
WDEV Waterbury. Vt.
WSCR Scranton, Pa.

WOTW Nashua. N. H.
KOCY Oklahoma City

Represents
AKC Tulsa, Okla.
KSEI Pocateilo, 1daho
KFPW
Mountain.

WDBC Escanaba. Mich.
WHDF Calumet, Mich.
WWOD Lynchburg, Va.
KENT Shreveport. La.
KL.OU Lake Charles, La.
WTRF Bellaire-Wheeling,

W. Va.
WAPX Montgomery. Ala.
WIRD Tuscaloosa, Ala.
KBWD Brownwood, Tex.
KWRN Reno, Nev.
KXLY Spokane, Wash.

Pacific Northwest Broadcasters
Z-Bar Network., Montana
Oklahoma Group Broadcasters
The Aloha Network Hawali

www.americanradiohistorv.com

(Continued on page 54)
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KING Seattle
KXL_Portland, Ore.
KXLF Butte. Mont,

n, Ala
WBBQ ‘Augusta, Ga.
GEM Quincy, I
AFB Baton Ro
WJPS Evansville,
KWBW Hutchinson, Kan.
WAFB Baton Rouge, La.
WIEJ Hagerstown, Md.
WAJR Winston-Salem,

WJMX Florence, S. C.
WNOR Norfolk. Va.
WFNC Fayetteville, N. C.
WPLH Huntington, W. Va.

Page 53
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STATION REPRESENTATIVES

] (Continued from page 53)

WEED & CO.
New [York—350 Madison Ave. Tel.. Murray Hill 7-7772. Mgr. Jose h J. Weed.
Chicxgo—203 N. Wabash Ave. .. Randolph - -7730. Mgr. C. \g d.
Detrait—Book Bldg. Tel.: Woodward 1-2685. M, Bernard Pea
San Francisco—88 Post St, Tel.: Yukon 6- 1899. zr.. Lincoln Simonds
Boston—Statler Bldg. Tel.: Hubbard : Dana Ba
gollywood—sssl Hollywood Blvd. '.l'el.. Hulside i1. Mgr.:

ird.
Lincoln Simonds.
fa—Palmer Bldg. Tel.: Cypress 4081. Mgr.: George Sweringen.

Represents Radio

KFBE Great Falls, Mont.
Manchester, N. H.

y

WARD Johnstown, Pa. WJI3] Montgomery, Ala.
KIMA Yak. sh. WIOQU Kok‘gmo. Ind.

» Wa

ALY , II. WMSA Massena, N. Y. WPLC Lake Charles, La.
WIEHNA Charleston, W. Va. WWNY Watertown, N. Y. WGTM Wilson, N. C.
WORE Orlando, Fla. WAKR Akron. 0. IMA Lima, O.

WTIC Hartford, Conn. WING VAM Altoona, Pa.
WELIH St. Petersbur Fla. WIZE S:Eg_iingﬁeld 0. KSDN Aberdeen, S. D.
KRIO McAllen, Tex.

KTF1 Twin Falls, Ida.
WSOY Decstur, Il G
WTAX Springfield. Ill, K
WGEF Evansville, Ind. WJIAR Provtdence. R. L
WHOW Terre Haute, Ind. WACO Waco, Tex
KGLD Mason City, lowa  WCAX Burl vt,
WKWK Wheel ng. W, Va

WJILS Beckley, W. Va.
WKTY La Crosse, Wis.
WREN Topeka, Kan.
AAT Newark N. J.
WHMAK Nasaville

KEGGF Coffeyville, Kan. WHEQ Memphis

KALEBE Alexandria, La. WBAY Green Bay, WPTR Albany, N. Y.
WRDO Augusta, Me. New England egional WOKY Milwaukee
WLRY Bangor, Me. Network Marjorie Mills Hour
WCEH Po: d, Texas State Network WMRC Greenville. S (e}o

e.

WOHC Worcester, Mass. WKAT Minmi Beach

‘WSLI|Jackson, Miss. WCBM Baltimore, Md.
| WSLS Roanoke, Va.

Represents TV
WATV Newark, N. J. '
WJIAR-TV Providence, R. I.

I . Canadian Stations
CFAC C.nlga , Alta. CJCB Sydney, N. S.
CJCA Edmon! n. Alta. CKRC Winnipeg, Man.
CFGP Grand Pralrie, CKSO Sudbury, Ont.

Alta. CKOC Hamilton, Ont.
CJOC Lethbridge, Alta. CKBI Prince Albert. Sask.

WNAO Raleigh, N.
WTTH Port Huron, Mich.

WBKB Chicago WOI-TV Ames, Iowa
CFCY C?arlottetown.

CHAT Medicine Hat, Alta.
CFPL London, Ont.

CJAT Trail, B. C. CHAB Moose Jaw, Sask. CKCV uebec City
Vancouver, B. C. CKCK Regina, Sask. %lna, Sask.
Vietoria, B. C. CKNB Campbellton, N. B. CFJC Kamloops, B. C.

’St John, N. B. CFNB Fredericton, N. B. CKOV Kelowna, B. C.
'A| Port Arthur. Ont. CFCF Montreal, Que. ° CJCS Stratford, Ont.

NS| Halitax, N. S.

WESTERN RADIO SALES

San Francisco—T79 Post St. Tel.: Yukon §-4112.

Represents
KATO Reno, Nev., and following Calif. stations:
KXOA Sacramento KXOC Chico
KXOB Stockton KVON Napa
KYNO Fresno KVOE Santa Ana
KSBW Sallnas KWSD Mount Shasta
KAFY Bakersfield KVEN Ventura

WGN Chicago
Murray Hill 2-3033. Mgr.: Ben H. Berentson.

WLW Cincinnati

Chicago—360 N. Michigan Ave. Tel.: State 2-0366. Mgr.: Harry F. Albrecht.
New York—630 Fifth Ave. Tel.: Circle 6-175¢. Mgr.: Bernard Musnik.

Represents Radio

M&r.. Jack Q. Hall.

KXRX San Jose
KHUM Eureka

KCMJ Palm Springs
KLAS Las Vegas, Nev.

New York—220 E. 42d St. Tel.:

WLW Cincinnati

Represents TV

WILWT Cincinnati WLWC Columbus WLWD Dayton

ADAM J. YOUNG JR. INC.

New York 16—22 E. 40th St. Tel.: Longacre 3-4860. Mgr.: Adam J. Young Jr.
Chicago 2—55 E. Washington $t. Tel.: Andover 3-5448. Mgr.: Wm. J. Rellly,

Los Angeles 52978 Wilshire Blvd. Tel.: Dunkirk B-4151. Mgr.: A. Q. Dillenbeck.
San Francisco 4—Mills Bldg. Tel.: Garfield 1-7850. MEgT.: Duncan A. Scott.

Represents Radio
WJMO Cleveland, O
WKNE Keene, N. H.
WKRG Mobile, Ala.
KRSC Seattle
WFEA Manchester, N. H.
WDAR Savannah, Ga.
WSNY Schenectady. N. Y.

Represents TV
KEYL San Antonio KOTV Tulsa, Okla.

Canadian Stations

CKLW Detroit. Mich.
KLAC Los Angeles
WAEBI Bangor, Me.
WBNY Buffalo, N. Y.
WHIM Providence. R. I.
WIBG Philadelphia

WPIC Youngstown, O
KLEE Houston

KSTL St. Louis

WINX Washington
WISR Butler, Pa.

WLIZ Bridgeport, Conn.

GILBERT A. WELLINGTON

Seattle 18546 Whlte-Henry-Stuart Bldg. Tel.:

Gilbert A. Wellington

| KFAR Fairbanks

Seneca 6682. Natl. Adv. Mgr.:

Represents
KENI Anchorage

WEST COAST RADIO SALES
San rrmclsco—loas Momdnook Bldg. 681 Market St. Tel.: Douglas 24475. Owner:

Benton P

(Stations represented not reported)

CHOV Pembroke, Ont.
CHRC Quebec, P. Q.
CHSJ Saint John, N. B
CJAD Montreal, Que.
CJIBQ Belleville, Ont.
CJBR Rimouski, Que.
CJEM Edmundston, N. B.
CJFP Riviere de Loup,
Que.

CJFX Antigonish, N. S.
CJGX Yorkton, Sask.

CFAB Windsor, N. S.
CFAR Flin Flon, Man.
CFCN Calgary, Alta,
CFIM Brockville, Ont.
CFOS Owen Sound, Ont.
CFQC Saskatoon, Sask.
CFRB Toronto, Ont.
CFRN Edmonton, Alta.
CHLN Three Rivers, Que.
CHMI: Hamtlton, Ont.
CHNC New Carlisle, Que.

CJOR Vancouver. B. C.
CKAC Montreal, Que.
CKLN Nelson, B. C.
CKLW Windsor, Ont.
CKPR Fort William, Ont.
CKRS Jonquiere, Que.
CHNO Sudbury, Ont.
CHLT Sherbrooke, Que.
CKTS Sherbrooke, Que.
CKRD Red Deer, Alta.
CKCR Kitchener, Ont.

GROSS BILLINGS
(Continued from page 20)

By Advertisers

Lnund.ry Soaps &

Cleansers

Quaker Oats Co. ............ $1,365,937
Miles Laboratories Inc. .. 1,350,584
American Federation of Labor 1,346,774
Johns-Manville Corp. ....... ,238,573
Ronson Art Metal Works .. 847,563
499,485 Ralston Purina Co. .......... 788,734
.. 274,649 U. 8. Tobaceo Co. .. .
251,382 Cudahy Packing Co.

Clothi tf & Dry Goods General Foods Sales Co! 607,091
0::onfeéI National Biscuit Co. 566,005
Jewelry & Accessories Whliamson Candy Co. 550,484
Lubricants, Petroleum Prod- Rhodes Pharmacal Co. 533,200
ucts & Foel .............. 196,049 Grove Laboratories Inc. .. 443,700
Drugs & Touet Goods ...... 164577 Lutheran Laymen's League.. 440,098
Hardware .................... 131, Kellogg €Co. .................. 438,359
Homehold Furnishings & Ac- Gult 0ofl Corp, ..... ,104
cessories ................... 85630 Radio Bible Class 343,342
Miscellaneous 71,347 Ford Motor Co. ............. 17,788
Publications 12,612 Volce of Prophecy Inc. .... 313,804
Bteel ............... 7,359 Noxzema Chemical Co. ..... 271,516
Politicals ........ .......... 4,7 Christian Reformed Church . 260,136
Photographic Equlpment 2,696 Gillette Safety Razor Co. .. 238,746
————— Derby Foods Inc. ........... 221,924
TOTAL .................. $6,470,510 Anahist Co. Inc. .. 212,787
R. B. Semler Inc. }97,'{04
Murine Co. Inc. ...... 317,139
MUTUAL BROADCAST'NG Chamberlain Sales Corp. 126,763
Malil Pouch Tobacco Co. . 125,181
SYSTEM Burrus Mill & Elevator Co. 118875
Pol}tlcnls RYAEE prpeen: Apgooe 23,75‘4).;
HIR R. Reynolds Tobacco Co. .. A
1950 Gross Billings Beitone  Hearing. Aid Co. e iz
oubleday o, Inc, ...... )
Monthly Cumulative  goyjamin’ Moore & Co. .. ... 68,243
January ....... §1,678,889 $1,678889 pawn Bible Students Assn. .. 57,388
February ...... 1,401,403 3,080,292  Amurol Products Co. ....... . 54,956
March 4,490,975 First Church of Christ Scien-
April 5,932,429 tist .. ... ...l 48,912
Ma 72809009 General Mills Inc. ........ ao 124
Y 49364 Delaware, Lackawanna & -
June 8,493, Western Coal Co. 44,192
July ..... 9,553,649  gave-by-Mail Inc. .. 42,253
August 10,643,871  Pal Razor Blade Co. . . . 40,560
September 1,246,463 11,890,334 Bowey’s Inc. ... ..., ....... 39,147
October ....... 1,534,526 13424860 Willlam H. Wise & Co. Inc. 36170
November ..... 1,357,520 14,782,389 Shriners East-West Football
D b 1.320.406% 16.102.797 Conference ... ............ 36,120
ecem beTpLELE 4 g ;’Vus:n %1‘)101' ting Goods Co. ..
. — T untz Inc. .............
TOTAL . .............. $16,102,797 American Bl rd Products Inc.

% December billings estimated
4 ¢ 19351 Yearbook Number

Hallicrafters Co.

Page

Perfect Circle Co. .......... 14,785 Charles W. Hoyt Co. Inc. .... 125,181
Mutunal Benefit Health & Ac- Tracy-Locke Co. Inc. .. . 118,875
cident Assn. of Omaha 14,040 Willlam Esty Co. lnc 88,702
A, O. Smith Co. ............ 11,166 Olian Adverusi?‘g .. 86,932
National Education Campaign §t. George & eyes In 68,243
of American Medical Assn. 7,393 Soremsen & Co. ..... 59,171
Whitehouse Corp. ........... 6,019 William Gleeson & Co. 57,388
Bhipstad & Johmson 5,619 Direct ................ 55,248
Radio Offer Co. ............. 2,962 H. B. Humphrey Co 91
National Council Protestant Knox-Reeves Inc. ... 48,124
Episcopal Churches ....... 2,053 Ruthrauff & Ryan .. 44,192
— Ben Backheim Inc. .. 42,86
Total .................cus $16,102,797 %ll“l:laul };el’Ai;fn Co @gRoaacace ;g,ggg
. stima ng tman Inc. ...... A
Note: December billings ¢ ted Ewell & Thurber Assoc. .... 29,614
By A N H:nrl Hurst & McDonald 5001
Y gencies M%:mel Shore Advertislng -
3 Walter Thempson Co. ... SL33681  weston-Bagnett Tnc 25413
...... 1365,
Furman, Feiner & Co. Inc. .. 1,356,482 ?ﬁ},‘,,“m‘"}g‘;‘" LET, 13’3";'2'
Wade Advertising Agency .. 1350584 The Mall Order Network . .. 6,019
Grey Advertlsing Agency Inc. "847 563 Walter McCreery Inc. T 5619
Young & Rublcam Inc. ..., 193368 Vo River & Crowe inc. . .. 2,053
é;‘:&e"\ﬁv‘:ﬁf’y‘n&n"iné ------ :ﬁ'gg Friend & Kreiger Inc. ...... 1,404
0. aoean .
O’Neil, Larson & MecMahon wsa.156 Van Wood Advertising ...... _2_50
Co . ii.i..e. Sag 1 Total $16,102,797
McCann-Erickson Inec. ...... 566,005 Ut ccotortesecttctUet e
Aubrey' Moore & Wallace Note: December blilings estimated
....................... 550,484
Gnrdner Advertising e 512, 1442 H +
L I ENCO R By Product Classifications
Co. Inc. ................... 443,700 Food & Food Beverages .... $4,194,196
Gotham Advertising Co. Inc. 440,098 Drugs & Tollet Goods ...... 3,328,349
Kenyon & Eckhardt Inec. .. .. 438 359 Religlous .. . ............... 1, ,463,680
Stanley G. Boynton Radio Labor & Politics .... 1,442,317
Advertising ................ 343,342 Bullding Materials 1,249,739
Western Advertising Agency 313,804 Llundry & Household Sup-
Batten, Barton, Durstine & = plles ....................... 1,021,192
Oshorn Inc. .............. 286,452 Clgus, Cigarettes & Tobaccos 55, 35
Brown Radio Productions Jewelry & Silverware ...... 847,563
INC. ....iiriinin i 276,293 Confectionery & Soft Drinks 550,4:
sulllvan, Stauﬂer, Colwell & Paints & Hardware ........ 347,549
Bayles Imc. ........ ....... 271,516 Miscellaneous ............... 214,829
Glenn-Jordan-Stoetzel Inc... 260,136 Automobiles & Accessories .. 332
Maxon Ine. .................. 238,746 Stationery & Publishings .... 120,955
Needham, Louis & Brorby Radio & Phonographs ........ 45,610
Ine. ........ ... ...l 221,924 Lubricant, Petroleum & Fuel 44,192
218,427 Sporting Goods ............... 29,614
212,787 Finance & Insurance . 14,040
197,704 —_—
130,000 Total ...........cocvvunnn $16,102,797
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Advertising’s
Foremost
Agencues
buy
America’s
Foremost
Stations
through
NBC
sSPoOr

Representing Radio Stations
WNBC . . . New York
WMAQ. . . Chicago
WTAM . . . Cleveland
WGY . . .. Scheneactady-Albany-Troy
.« Washington
. Denver
- . San Francisco

Representing TV Stations

WNBT ... New York

WNBQ . .. Chicagoe

KNBH. . . . Hollywood

WPFTZ. . .. Philodelphia

WBZ-TV . . Boston

WHNEBK . . . Clevelond

WNBW. . . Washington

WRGE . . . Schenectady-Albany Troy

| tab—

wy Orer OY

STATIEN
AUBIRNEE
COMPRAIEINS

AnE TPeT ity
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| CANADIAN BROADCASTING

| ' Directory of

STATION REPRESENTATIVES

JAMES L. ALEXANDER

Toronto—100 Adelaide St., W, Tel.: Adelaide 8394, Megr.: J.L. Alexander.
Montreal—Driimmond Bldg. Tel.: Harbour 6448. Mgr.: Frank Edwards.

]
CKPC lBréultfon:l Ont.

Represents

CHUM Toronto CFBC Saint John; N. B.
KNX Win,

CKFI Fort Frances, Ont. G , Ont. GKXL Calga Alta,
CHVC magam Falls, Ont. CHLP Montreal crp Aithur, Ont.
CKLEB Oshawa, Ont. CKEN Kentville, N. S. Que

CJIC Sault Ste. aarte, AB Windsor, N.'S.

Ont. |

‘1 ALL-CANADA RADIO FACILITIES LTD.

Toronto—Victory Bldg. Tel.: Elgin 2484. Mgr.: G. F. Herbert.
Montreal—Dominfon Square Bldg. Tel.: Lancaster 6400. Mgr.: Burt Hall.
Winnipeg—Childs Bldg. Tel.: 626-861. Mgr.: P. H. Gayner.

Calgary, Alta.—Taylor, Pearson & Carson Bldg. Tel.: M-7691. Mgr.: H. R, Carson.
Vancouver, B.C.—198 W, Hastings St. Tel.: Marine 9542. Mgr.: J. E. Baldwin.

| Represents

CJVI Victoria, B. C. CJOC Lethbridge, Alta. CJCS strauord Ont.

CKWX Vancouver, B. C. CHAT Medicine Hat Alta. CF: Otta

CHWK Chilliwack, B. C. CKEI Prince Albe! CFCF Montre:

CKPG Prince George, Sask. CKNB Campbellton, N. B.
CKCK Regina, Sask B

B. C CFNB Fredericton, N.
CFJC l""tamloops. B. C. CKRM Regina, Sas CFCY Charlottetown,
CKOV Kelowna B C. CKRC Winnlpeg Man. P.E. I
CJAT Trail, CFPL London, Ont CJLS Yarmouth, N. S.
CFGP Grand Pl‘airie CKSO Sudbury, Ont CHNS Halifax, N. s.

Alta, CKOC Hamilton, Ont. CJCB Sydney, N. S.
CJCA Edmonton, Alta. ‘CFRB Toronto CKLW Windsor, Ont.
CFAC Calgary, Alta.

B ASSOCIATED BROADCASTING CO. LTD.

Toronto—1139 Bay St. Tel.: Princess 1111. Mgr.: M. Raymond.
(General Canadian station representation non-exclusive)

! ’ CANADIAN BROADCASTING CORP.

Toronto—354¢ Yarvis St. Tel.: Midway 5481, Commercial Mgr.: E. A. Weir,
‘Montreal—Radio Canada Bldg. Tel.: Plateau 5111. Commercial Mgr.—French
) Network: M. Valiquette.

UL L LR L L LT RELARE R AR RAR
: :

RADIO ADVERTISERS

We represent 22 important
markets, covered by 23 live In-
dependent Radio Stations. Their
keynote —and ours—is Service

to their advertisers. May we dis-

cuss your radio plans with you?

Horacke N. Stovin

AND COMPANY
Rodio Station Represenfofives

Montreal *Toronto » Winnipeg

LR SRR T TP TR TR AR RS TR GE

|
Page 56 ® 195! Yearbook Number

" CFCH North Bay, Ont.

Represents CBC-owned stations

CBJY Chicoutimi, Que. CBW Manitoba

CBV Quebec, Que. CBK Watrous, Sask.
CBM Montreal, Que. CBX Alberta

CBF Montreal, Que. CBR Vancouver, B. C.
CBO Ottawa, Ont. CFPR (leased) Prince
CBL Toronto, Ont. Rupert, B. C.

CJIBC Toronto, Ont. CBE Windsor

CEN St. John's, Nfid.
CBG Gander, Nfid.

CBT Grand Falls, Nfld.
CBY Corner Brook, Nfid.
CBI Sydney, N. S.

CBH Halifax, N. S.

CBA Sackville, N. B.

JOS A. HARDY & CO. LTD.

Quebec—38 St. John St. Tel.: 2-8178. X
Montreal—1015 Dominion Square Bldg. Tel.: Harbour 2515,
Toronto—Bank of Nova Scotia Bldg. Tel.: Adelaide 8482,

Represents

CKTS Sherbrooke, Que.

CHLN Trois-Rivieres,
Que.

CKRS Jonqulere, Que.

Trans-Quebec Radio Group

CHRC Quebec
CHNC New Carlisle, Que.
CHLT Sherbrooke, Que.

CKBL Matane, Que.
CKLD Thetford Mines,

Que.
CKVM Ville-Marie, Que,

JOHN N. HUNT & ASSOC.
Vancouver, B. C.—505 Dunsmuir St. Tel.: Pacific 2888. Mgr.: John Hunt.
Represents in Vancouver

CKFI Fort Frances, Ont. CKGB Timmins, Ont.
CFPA Port Arthur, Ont. CJAD Montreal, Que.
CKEY Toronto, Ont. . CHAD Amos, Que,
CKWS Kingston, Ont. CKRN Rouyn, Que.
CJKL Kirkland Lake, CKVD Val D’or, Que.
Ont. CHGB Ste Anne de la
CFCH North Bay, Ont. Pocatiere
CHEX Peterborough, CHUB Nanaimo, B, C.
Ont. CKOY Ottawa, Ont,
CHOK Sarnia, Ont. CKCH Hull, Que.
CKTR §t. Catherines, Ont.

{Also see Radio Representatives Ltd. list)

CHEF Granby, Que.
CKCV Quebec City, Que.
CJSO Sorel, Que.

CFAB Windsor, N. S.
CHML Hamilton, Ont,
CJCH Halifax, N. S.
CKOK Penticon, B, C.
CHVC Niagara Falls, Ont.
CKSB St. Boniface, Man.
CKNX Wingham, Ont.

PAUL MULVIHILL

Toronto—21 King St. E., Rm, 300, Owner: Paul Mulvihill.
Represents in Toronto
CJCH Halifax, N, S.

NATIONAL BROADCAST SALES
Toronto—2320 Bank Leosfuecommcrce Bldg. Tel.: Adelaide 8895. Prm.-Mgr.. R. A.
Montreal—106 Medical Arts Bldg. Tel.: Fitzroy 2439. V.P.-Mgr.: E. F. Kavanagh.
Represents

CKEY Toronto
{Montreal only)

CJCH Halifax

CJFX Antigonish

CHML Hamilton (Mon-
treal only)

CKXIL. Calgary, Alta.

ZFY Georgetown, Br.
Guiana

CKGB Timmins, Ont,
CJKL Kirkland Lake, CJAD Montreal

Ont. CKTR St. Catharines,
CKWS Kingston, Ont. Ont.
CHEX Peterborough, Ont, CHOK Sarnia. Ont.
CKOY Ottawa, Ont. CKMO Vancouver, B, C.
CKBB Barrie, Ont. CHUB Nanaimo, B. C.

RADIO REPRESENTATIVES LTD.

Toronto—4 Albert St. Tel.: Waverly 6151. Mgr.: J. Slatter.
Montreal—Dominion $q. Bldg. Tel.: Harbour 7811. Mgr.: W. Dippie.
Vancouver—505 Dunsmuir St. Tel.: Pacific 2888. Mgr.: John Hunt.
Winnipeg—Lindsay Bldg. Tel.: 9-6374, Mgr.: A, J. Messner.

Toronto, Montreal, W g and Vi

CFCN Calgary, Alta. CKRD Red Deer, Alta.
CFRN Edmonton, Alta. CKPR Fort Willlam, Ont.
CKNW New Westminster, CJAV Port Alberti, B. C.

B.C. CJOB Winnipeg, Man.
CFQC Saskatoon, Sask. CIDC Dawson Creek,
CJRW Summerside, P.E.I B

r Representation

‘CKX Brandon, Man.
CHLO $t. Thomas, Ont.
CJOY Guelph, Ont.
CKBW Bridgewater, N, S.
CKDA Victoria, B. C.

. C. CKOK Penticton, B. C.
CJIB Vernon, B, C.

OMER RENAUD & CO. LTD.

Montreal—1411 Stanley St. Tel.: Belair $541. Mgr.: Omer Renaud.
Toronto—53 Yonge St. Tel.:. Plaza 2681. Mgr.: John R. Fox.

Represents

CKRN Rouyn, Que.
CKVD Val D'Or, Que.
CHAD Amos, Que.
CKCV Quebec, Que.
CKLS La Sarre, Que.

CKCH Hull, Que.

CJSO Sorel, Que.

CHGB Ste. Anne de la
Pocatiere, Que.

CJFP Riviere du Loup,
Que.

CHEF Granby, Que.
CKSB St. Boniface, Man.
CHFA Edmonton, Alta.
CHRL Roberval, Que,

BROADCASTING *® Telecasting
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Radio’s Payroll and Operating Costs

EMPLOYMENT in the broadcast-
ing industry in 1949, as measured
by the week ended Oct. 15, 1949,
totaled 43,208 persons (fulltime)
who received $3,344,950 in weekly
pay. These figures were compiled
by the Dept. of Labor from data
compiled by the FCC. They cover
four national networks, three re-
gionals and 2,016 stations.

Average broadcast station reve-
nue increased in 1949 as compared
to 1948, according to the NAB, but
a higher percentage of these in-
come dollars flowed out into oper-
ating costs to make the margin of
profit (before taxes) the lowest in
industry history.

Employment and operating cost
analyses appear in the accompany-
ing tables.

The 1949 labor totals compare
with 1948 figures showing 39,672
fulltime employes received a total
$3,003,111. In 1949 the 8,816 part-
time employes received $519,158
for the week.

Fulltime employes worked a total
of 1,660,822 hours during the week,
an average of 40.49, compared to
an average of 40,27 hours the year
before, These figures do not in-
clude working hours of general
executive officers and assistants.

Average weekly pay of fulltime
employes in 1949 was $72.52 com-
pared to $71.22 the year before.

Average weekly pay of the
seven networks and their key sta-
tions was $93,33 in 1949 compared
to $92.44 in 1948, according to the
Labor Dept. study. At the 2,006
other stations average weekly pay
was $68.00, compared to $67.02 in
1948.

About half the stations reported
15 or more fulltime employes (in-
cluding the networks) and had
34,000 employes who received $2,-
805,381 during the 1949 week.

Stations (1,045) with fewer than

4 NATION-WIDE NETWORKS, 3 REGIONAL NETWORKXS AND 2,016 BROADCAST STATIONS*:
OF FULL-TIME EMPLOYES FOR THE WEEK ENDING OCT. 15, 1949 (DEPT. OF LABOR, FCC DATA)

Total, 7 Networks
ond 2,016 Stations

7 Networks and 11 Key Stations

ACTUAL HOURS AND ACTUAL COMPENSATION

2,005 Other Stations

Ze 585 Ze <5 Ze +$5
- x5 [ -~ - 5 9.: F] =
. e 8§y %, 12 §f . vz 33 8
Classification of smployes ik 2 ° i i 3" LE s5f 5 3L °§.
- — - - H = =
g2 B2 3 g2 32 3¢ g%z Ea 33 it
z 2% 28 2§ &3 sg 2EF 2R =3 8
| Goneral officers and assistants 2,435 (&) $387,937 1 [£)] $81,223 1,580 2,314 ® $336,714
Il Staff progrom employes:
A. Supervisory ............ 2,142 89,018 200,793 194 7,494 34,104 1,496 1,948 81,524 166,689
B. Non-supervisory . 12,459 487,070 935.978 1.677 3 208,020 1,840 10,782 427,526 727,958
11l Technical employes:$
A. Supervisory ... 2,149 91,652 202,520 147 4,003 24,650 1,646 2,002 85,649 177,870
B. Nonesupervisory 8,747 370,249 664,970 1,202 51,132 137,377 I 895 7,543 319,117 527,593
v Ccmm.mel omployn
. Supervisery ... 1,066 44,556 125,471 71 2,751 14.337 949 95 41,805 111,134
l Non-wpowiury ........ 3.4 140,495 290,633 219 8,364 32,120 1,461 3,212 132,131 258,513
V  Promotiori and publicity
omployes:
A. Supervisery ........... 292 11,689 31,840 70 2,750 10,998 193 222 8,939 20,842
B. Non-supsrvisary 452 18,027 32,991 214 8,522 19,872 142 238 9,505 13,119
vl Clsrical employes 8,059 320,573 366,618 2,683 103,959 134,125 1,719 5,396 216,614 232,493
Y1l Building service smployes.. 1,568 61,191 70,855 530 22,231 34,645 569 988 38,960 36,210
VYIIE  Alt other employes ........ 408 16,302 34,344 184 7,344 23,687 130 224 8,958 10,687
IX Fulltime employes (exclvd-
ing_general officers and
assistants) ............... 40,773 1,650,822 52,937,013 7.221 280,094  $673,905 2,005 33,552 1,370.728 $2,283,108
X Average hours ond aver-
age compensation ......... ... ree 40.49 $72.52 ...... aery $93.33  ...o0 eennn 40,838 $68.05
X1 Total: Fulltime smployes
(including gensral officers
and assistants) ............ 43,208 F) $3,344,950 7,342 ) $725,128 2,005 35,866 (¥ §2,619812

* Lo bk

AM-fM
ated stations.

+ No totals of
assistan

$ Of the 10, 396 technical smployes reported, 7,737 were reported to hold First Class Radiotelephone Licenses.

loyss in @ few instances where iicensess report they are wnable 1o moke o segregation of persennel for jeintly open

8 No scheduled hours, actual hours and scheduled co snsatio ted fo 1 offi
whaduled hours, aeteal haore ond schequivd tompebenion onJnneral offcers gnd auistant.

lows: Networks and Key stotions, 563; all other stations, 7,172.

of date for general officers and
These were distributed os fol-

15 employes had 9,208 persons on
their payrolls fulltime in 1949,
They received a total of $539,5669
in compensation for the week.

Employment figures in the Labor
Dept. survey are broken down into
classes of employment, size of com-
munity, and class and time. Fig-
ures include some personnel work-
ing on FM stations but many li-
censees said they were unable to
segregate personnel for jointly op-
erated AM-FM stations.

Complete data covering all re-

porting stations and networks
(fulltime employes with hours and
compensation) are reported in the
accompanying tahle. The figures
cover actual hours worked and
actual pay received, including over-
time payments. On the average the
total weekly scheduled hours came
within one hour per week of the
numbers of hours actually worked.
The scheduled pay was $69.72 com-
pared to actual pay of $72.52.
Total operating expenses — for
those stations which stayed in the

black—absorbed 85.3% of revenue,
leaving 14.7% as the gross margin
of profit before taxes, according to
NAB’s figures. The operating ex-
prense ratio for 1949 was the high-
est in the recorded history of the
industry. From the FCC industry-
wide figures, the highest previous
operating ratio was 83% in 1938.

The brighter side of the cost
picture was the fact that the long
prevailing upward trend in the
industry’s operating expense ratio

(Continued on page 58)

CANADIAN REPRESENTATIVES

(Continued from page 56)

HORACE N. STOVIN & CO.

Toronto—Victory Bldg. Tel.:

Adelaide 9184, Mgr.: H. N. Stovin.

Montreal—Keefer Bldg. Tel.: Plateau 8749, Mgr.: R. J. Judge.
Winnipeg—Radioc Station CKY. Mgr.: J. A. Whitehouse.

Vancouver—846 Howe St, Tel.: Marine 6464. Mgr.: J. W, Stovin.
Represents

CKY inni% CKVL Verdun, Que, CJBC Toronte
CFAR Flin Flon, Man. CKSF Cornwall, Ont. CJNB North Battletord
CHSJ St. John, N B, CJBR Rimouski, Que. Sask.
CKCW Moncton., CFOR Orillia, Ont. CHAB Moose Jaw, Sask.
CFOS Owehn Sound Ont CJ] Edmundston, N, B, CKPR Fort Willlam
CFPR Prince Rupert, CJOR Vancouver, B, C. (Winnlref only)

B. C. CJRL Kenora, Ont Vi . John's, Nfid.
CJGX Yorkton, Sask. CHOV Pembreke, Ont. TBC Trinida

CJBQ Belleville, Ont.

CFJR Brockville, Ont.

n!
ZBM Bermuda

WILLIAM WRIGHT

Toronto—Bank of Nova Scotia Bldg.

Tel.:

Adelaide 8481. Mgr.: Willlam Wright.

Montreal—300A York Bldg. Tel.: Wellington 6200. Mgr.: Guy Newsam.

Represents

CKCL Truro, N. 8.
CKCR Kitchener, Ont.
CKAC Montreal

(In Toronto only)

BROADCASTING ¢

CKOX Woaodstock. Ont.
{For Toronto & Mentreal)

CHNO Sudbury, Ont.
(For Toronto & Montreal)

CKOK Penticon, B. C.
(For Teronto & Montreal)
CKMR Newcastle, N, B,

Telecasting

1950 RADIO AND TELEVISION SET PRODUCTION

Preliminary Estimate by Radio-Television Mfrs. Assn., covering
member and noh-member companies

Television TV with Home Auto Portable
FMt Radios Radios Radios
. 424,000 43,068 581,000 329,000 69,000
536,000 82,701 505,000 379,000 120,000
643,000 70,511 587,000 389,000 114,000
. 432,000 38,042 526,000 273,000 143.000
557,000 45,213 796,000 291,000 331,000
522,000 31,503 710,000 567,000 262,000 .
. 330,315 59,014 391,170 234,025 97,323
702.287 68,368 754,232 320,960 128,253
817,137 87,812 831,837 356,388 129,070
. 813,851 90,190 942,245 385,171 86,147
752,008 77,629 815,635 427,783 60,706
720,335 74,385 562,381  ...... O Gaoaco G
7,250,000 748,474t 8,002,500 3,785,297** 1,560,501°%¢

* Not available.

** Eleven-month figure.
4 These sets are already included in total TV production.

NOTE—FM-AM statisties for entire radlo industry not avallable but RTMA
member-companies reported manufacture of 905,055 receivers with FM in firs
10 months of 1950 in addition to the TV sete with FM tuning circuits.
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WHERE DO YOUR BROADCAST DOLLARS GO?

By Class of Station Income, 1949, as Amalyzed by NAB

Broadcast Revenue = 100%: major items of operating expense and profit margin (before taxes) shown as percentage of revenue for each class of station income.

$50.000 $75,000 $100,000 $125,000 $150.000 $200,000 $350,000
Below to to to to to to to Over
$50.001 $75.000 $100,000 $125.000 $150,000 $200,000 $350,000 $1,000,000 $1,000,000 Total
Total Broadcast ReVenue 100.00 100.00 100.00. 100.00 100.00 100.00 100.00 100.00 100.00 100.0¢
Total Operating Expenses 88.51 88.09 87.06 87.32 66.59 85.88 84.38 78.08 73.16 85.28
Technical Expenses
Salaries - 16.14 13.10 11.63 11.33 11.01 10.90 11.54 10.39 9.38 11.81
Repairs 150 1.67 1.78 1,62 1.57 1.31 1,61 1,22 1.01 1.58
Other 1.76 1.43 1.5¢ 1.68 2.16 1.52 1.87 1.99 1.82 1.72
Total 19.80 16.20 15.00 14.61 14.74 13.73 15.02 13.60 12.21 15.09
Program Expenses
Salartes 15.10 15.18 15.73 14.47 14.32 14.96 14.00 11.73 8.50 4.11
'I‘aler'n 1.16 1.75 1.63 295 2.90 3.15 3.20 6.70 14.26 3.28
Royalties 298 3.25 3.14 3.06 2.95 3.16 3.30 3.02 3.08 3.13
Transcriptions 4.79 3.74 2.32 2.18 211 1.99 1.59 1.16 .49 2.38
Wire Service 2.45 296 2.22 1.95 1.60 1.48 L1l 5 38 1.88
News Service 1.90 1.86 1.3¢4 1.70 1.98 1.51 122 1.39 1.51 1.58
Teletype Service: 1.29 140 1.23 1,05 55 50 .81 .35 - 92
Other 3.84 2.15 2.09 72 1.29 1.13 1.90 1.78 1.65 1.89
Total 33.51 32.29 29.70 28.05 27.70 27.88 27.13 26.88 29.86 25.17
Selling Expenses
es 8.35 8.54 8.98 9.7 9.24 9.03 7.65 8.29 3.88 8.15
Other 2.30 2.03 2.72 3.50 3.72 3.74 4.69 5.80 4.87 3.58
Total 8.65 10.57 11.68 13.21 12.96 12.97 12.34 12.08 8.7% 11.73
Gen. Admin. Expenses
Salaries 9.27 11.98 11.85 12,92 11.62 12.31 11.87 9.08 8.82 1.31
Rent 1.14 1.83 162 1.48 1.87 1.82 1.87 2:59 ‘242 1.79
Taxes 1.59 1.86 1.84 1,93 193 1.62 1.60 1.71 1.60 176
Losses 1.09 1.00 1.49 0 .97 83 .61 24 09 .89
Depreciation 5.78 4.93 5.25 5.57 5.21 5.62 5.04 4.23 3.13 5.09
Other 7.1 7.73 8.63 8.60 9.59 9.20 8.50 7.64 8.28 8.45
Total 26.55 29.03 30.68 31.45 3119 81.50 29.89 25.49 22.34 20.29
* * *

RADIO’S PAYROLL AND

COSTS

(Continued from page 57)

seemed to show signs of flattening
out. From 1948 to 1949, the rise
was from 84.2% to 86.3%; from
194'7.?0 1948 it rose from T9% to
84.2%; from 1946 to 1947 it
jumped from 74% to 79%; from
1945 to 1946 it went up from 69%
to 74% and rose from 649% in 1944
to 69% in 1945. From 1938 to 1944

there were steady decreases in the
annual ratio between expenses and
income.
One Third Total

On the other hand, submarginal
stations continued to aggregate
nearly one-third of the total sta-
tions on the air during 1949. In
1948 approximately 32% of the

stations in the industry lost money.
NAB’s 1949 survey indicates an
estimate of about 8309% of all )i-
censees operated “in the red” dur-

This typical, or average, staff
of 57 persons was made up of the
following:

Average Staff N;mber Number

DAY
AND
NIGHT

“ASK FORJOE & CO.

LEADING

"The Family

WSRS

ing that year. per TV ull- Part-
It is estimated that there are Station time time
i Em- Em-
approximately 8,600 persons em- ployes ployes
ployed- on the staffs of the TV Technical 18 .
stations and networks now com- Film 3 0
prising the industry. 77 v
e e Program .. . 10 10
The average individual TV sta- Administrative .. 6 6
tion (exclusive of networks) em- g .. = " " 7 2 1
ployed 57 persons during the late — —
spring of 1950. This figure was Total ................ 39 18
comprised of 39 full-time em- Source: National Assn. of
ployes and 18 part-time employes. Broadcasters.
DIAL
1490
CLE V EL A ND'S
INDEPENDENT
PROOF: Check the surveys for the best $ value
ERIE VIEW 1-2005 SAM SAGUE, PRESIDENT

Page 58

® 1951 Yearbook Number

BROADCASTING *® Telecasting

www americanradiohistorv com


www.americanradiohistory.com

GROUP OWNERSHIP

AMERICAN BROADCASTING CO. OWNED AND
MANAGED STATIONS-WJZ, W.TZ-TV W.TZ-FM.
WENR-TV, WENR.FM, Chicago
FM, San Francisco; KE A.
FM, Los Angeles: WXYZ, WXYZ-
WXYZ FM Detroit. All affiliates of erica
Broadcasting Co.; all represented nntlonally by ABC
Spot Sales.
H. M. BITNER STATIONS—WFDF Flint and WOOD
Grand Rapids, Mich.; WEQA Evansville and WFBM
Indianapolis, Ind.
BOOTH _STATIONS.—WJLB, WJLB-FM Detroit;
WBBC Flint; WSGW Saginaw, Mich.
CBS OWNED STATIONS — WCBS, WCBS-FM,
WCBS-TV, New York; KCBS, KCBS-FM, San Fran-
eisco; KMOX. St. Louis. KNX, KNX-FM. KTSL
{TV) Los Angeles; WBBM, WBBM-FM, Chicago;
WCCO, Minneapolis; WEEI, WEEI-FM, Boston. 1
affiliates of CBS network; all represented nationally
by Radio Sales.
CLEVELAND PLAIN DEALER STATIONS—WHK,
Cleveland; WHKK, Akron; WHKC, Columbus;
WKBN, Younzstown (minority interest),
THE COVINGTON STATIONS—WCOV, Montgom-
13 WGWC Selma and WGWD, Gadsden. in
Alabama. Operated by Capital Broadcasting Co.
THE COWLEB STATIONS (Cowles Broadcasdng
Co.)-—Compriii:ﬁ KRNT, Des Moines; WNAX,
Sioux ton, and principal stockholder of
COP, Boston Represented nationally by The
Katz Agency. Executive Officers: Gardner Cowles,
president; John Cowles, chairman of the board and
vice president; Luther L. Hill vice president and
eneral mnnager' James S. oy, vice president;
ralg Lawrence, vice president an general manager,
P; Robert Dillon, vice president and general
manager, KRNT; Robert R, ncher, vice president
and general manager WNAX; Carl T Koester, treas-
urer; Karl R. Haase, asst. trea.surer' D. C. Peterson,
asst. treasurer; Richard C. Pq:rcival asst. treasurer:
Vincent Stardnger secretary; Arthur T. Gormley,
asst. secretary. h
JAMES M. COX STATIONS—WSB, WSB-FM, WSB~-
TV, Atlan WIOD, WJOD-FM. Miami; WHIO,
WHIO-FM, TV Dayton, Headquarters. WSB.
James M. Cox Jr,, vice president; J., Leonard
Reinsch, managing director of radio and television.
ED CRANEY STATIONS—KXLF, Butte, Mont.;
KXL, Portland, Ore,; KXLY, Spokane, Wash.;
Mont; KXLQ, Bozeman, Mont.;
, Mont.
CROSLEY BROADCASTING C0, — (Division of
Aveo Mtfg. Co}) WLW, WLWA(FM) and WLWT

(TY) Cincinnati; WINS New York' WLWE(FM)
and WLWD(TV) Dayton, WLWF(FM) and
WLWC(TV) Columbus,

chairman of the board. Robert E. Dunviile, presi-
dent and general manager.

CURTIS RADIOCASTING CORP.
WGEBF, Evangville, Ind.; WBOW,
Ind.; WIMV, East St. Louis.
LINCOLN DELLAR STATIONS—KXOA Sacramento,
KXOB Stockton, KXOC Chico, and KDB Santa Bar-
bara, Calii.

DON LEE BROADCAST!NG S¥STEM—Owned by
General Tire & Rubber Co. {(also see Yankee Net-
work)., Owned and managed stations: KHJ. Los
Angeles; KFRC, San Francisco; KGB, San Diego;
KHI-FM, Hollywood. Willet H. Brown president;
Ward Ingrim, vice president in charge of sales.

STATIONS —
Terre Haute,

313 N. Vine St., Hollywood 28. (See Don Lee Te-
giona] listing.)
FORT INDUSTRY CO. STATIONS (George B.

Storer, president; J. Harold Ryan, senlor vice presi-
dent) — WSPD, WSPD-FM, WSPD-TV, Toledo:
WWVA, WWVA-FM, Wheeling, W. Va.; WMM:N.
Falrmount, W, Va., WLOK, WLOK-FM, Lima, O.;
W. WAGA. AGA-TV, Atlanta: WGBS,

Detroit, (Subject to FCC a‘pproval Fort Indus has
acqulred WSAI-AM-FM Clincinnatl and sold WLOK-
AM-FM Lima, 0O.) Headquarters 199 Plerce St.,
Birmingham, Mich. Lee Walles, vice president in
charge of operations; Glen G. Boundy. chief engi-
neer; B. C, Prestler, assistant secretary. New York
Office: 488 Madison Ave. Tom Harker, vice president
and natlonal sales director.
MARSHALL FIELD STATIONS (Field Enterprises
Inc.) —-WJJID. Chlcago. WSAIL, Cincinnati; KOIN,
Portland, Ore.; KJR, Seattle. Hendquarters 211 W.
Wacker DE., Chicago. (Subject to FCC approval
WSAI has been sold to Fort Industry Co.) Marshall
Field, president; Howard Lane, vice president in
charge of radio. Natlonally represented by Avery-
Knodel Inc.
THE FRIENDLY GROUP—WSTV, Steubenvﬂle O.
G, Atlantlc City; WPIT Pittsburgh:
Boston, Mass. and their FM affillates. Jo
managing director.
GANNETT NEWSPAPERS S8TATIONS — WHEC,
Rochester; WENY, Elmira, N. ¥Y,; WHDL, Olean.

N. ¥. (minorit ). WTHT, Hartford: WDAN, Dan
ville, Ill.; WABY, Albany,N. Y, All holdings through
newspapers.

WITHERS GAVIN STATIONS — WJQS, Jackson;
WACR, Columbus; WMBC, Maecon, and WCOC,
Meridian, all in Mississippl.

YANKEE NETWORK—Owned by General Tire &
Rubber Co. (Also see Don Lee roadcasting Sys-
tem.} Owned stations: WNAC nd WNAC-TV Bos.
ton; WGTR (FM) Worcester;: WEAN Providence-
WICC Bridgeport; WONS, Hartford. President:

| THE LITTLE STATION
WITH THE

WISCONSIN

MARINETTE,

BROADCASTING ® Telecasting

ra
-

IMPORTAMT WHAM AUDIENCE FACTS

BIG WALLOP! |

AMic H I G A .|"|"
I-i.-.‘.

fRON MOUNTAN .\-

g" ;HMIMFIE

Willlam F, O’Neil. Executive Vice President: Linus
Travers. [See Yankee Network regional listing.)
GILA BCSTG. CO. STATIONS—Comprising KCKY
Coolidge, KWJB_Globe and KGLU Safford. All in
Arizona. Lewis F. Long, president.
GRANITE STATE BROADCASTING C0.—-WKER,
BR-FM Manchester N. H; WISV, wWTsSV-FM
Claremont. WTSL Hanover-Lebanon, N, H.;
WTSA Brattleboro Vi. Headquarters: 155 Front St.,
Manchester. WTSA Brattleboro, Vt.; Head-~
quarters; Putney Rd., Brattleboro. W. J. Barkley,
Eresident H. Scott Kilgore, vice president; W. F.
ust Jr., treasurer.
AGNES JANE REEVES GREER STATIONS—WJER
Dover, Ohio; WAJR Morgantown and WDNE
kins, W. Va.
HEARST RADIO INC.—-Licensee of WBAL, WBAL~
TV, Baltimore; WISN, WISN-FM, Milwaukee.. Head-
%uarterl 939 Eighth Ave., New York 19. Tom A.
rooks, vice president and %eneral manager. As-
soclated with WCAE and FM, Pittsburgh,
operated by WCAE Inc. Leonard Kapner, president.
OSCAR C. HIRSCH STATIONS—-WKRO Cairo, .
KFVS Cape Girardeau, Mo,; KFMO Flat River, Mo.
ROY HOFHEINZ STATIONS — KTHT Houston,
KSOX Harlingen, KACE Dalln all Texas; WCHF
tliewt)Orleans. WTNB PBirmingham (minority ~in-
rest).
INLAND RADIO INC. STATIONS—KBKR, Baker,
KLBM, LaCGrande, and KSRV, Ontario, all in Ore
gon. Princlpal owner: Olive B. Cornett, 50%; Lee
‘W, Jacobs, pres!dent and part owner. Headquarters:
KBKR, Baker, Ore.
J, G. LONG STATIONS—KIOX Bay Ci_}y, KVIC Vie-
toria and KTLW T u.n? in Texas. (Long
Texas Group, a package
JOHN J, LOVIS STATlONs—KTAB Phoenix, Ariz.;
KVOA, Tucson, ; KYUM, Yuma, Ariz.; KYCA,
Prescott, Ariz. Dick Lewis, general manager.
McCAW KEATING STATIONS—). Elroy McCaw and
John D. Keating own (50% each) KPOA Honolulu
and KILA Hilo, Hawaii, and KYA San Francicso,
Mr. McCaw also owns KRSC Seattle half interest
in KELA Centralia, Wash.; and minority interests
in KYAK Yakima and KALE Richland, Wash., and
KLZ Denver.
McCLATCHY BROADCASTING CO.—(Owned by
McClatchy Newspapers, publisher of the Sacramento
Bee, Fresno Bee, and Mode. Bee): KFBK, KFBK-
FM, Sacramento; KMJ,

(FM), KOH, Reno. Nev. quarters:
911 7th’ St., Sacramento 4, President: Eleanor Me-
Clatchy.
McCLUNG STATIONS ol California—HHAL, KVCI
(FM), Chico; KYOS, KVME(FM), Merced:; KVCV
KVRE(FM), Redding.

(Continued on page 62)

x

MENCAIINEE
C MarinerTE

\ STURGEON BAY

Total Population Urban Rural Service Sales Radie Momes
WIS. | 246230 106,822 139,408 381,130.00 | 45779
Total Population Urban Rural Service Sales Radio Homes
MICH. | g 524 106,313 83,325 S 17408 43812
Totals| 428,868 213,135 222,733 | $132,304.05 | 112,590
' b hODe - A q 3 .
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ALWAYS FAIR WEATHER
WHEN GOOD SELLING FELLOWS GET TOGETHER. ..

L X
'1 OW’S Business? It's good

with us; has been for 20

years.

And it’s good with the

radio and TV enterprises repre-
sented by this Honor Roll of ad-

vertising agencies.

and
facts,

these

With acumen,

the knowledge derived from

agencies selected

BROADCASTING ¢ Telecasting
in 1950 to carry the messages of their

clients to the decision-makers—all

valued and regular subscribers to
BROADCASTING ¢ Telecasting.
It’s the infallible equation that pro-

duces the results: Editorial integrity,

plus leadership that brings the paid

readership.

TR T

o
-

»

Abbott-Kimball & Co.
Los Angeles, Calif.

Acme Adv. Agency
Dallas, Texas

Advertising Associates, Inc.
Dallas, Texas

Advertising Engincers Corp.
Tulsa, Okla.

Advertising, Inc.
Richmond, Va.

Advertising, Inc.
Charleston, W. Ya,

Albert Frank-Guenther Law !nc.
New York City

Allen & Reynolds, Adv.
Omaha, Nebr,

Allied Adv. Agency
Los Angeles, Calif,

Arbingast, Becht & Associates
Peoria, Il

Atlantic Advertising Agency
Newark, N. J.

Atltas Adv. Agency
Sioux City, lowo

Axelband & Brown
Cleveland, Ohio

Axelsen Advertising Agency
Solt Lake City, Utah

Ayer, N. W, & Son, Inc.
Philadelphia, Pa.

Aylin Adv. Agency
Houstan, Texas

Azarel Adv. Agency
Baltimore, Md.

Baker, Jim Associates, Inc.
Milwacvkee, Wisc.

Baldwin, Bowers & Strachan,
Inc., Buffalo, N. Y,

Barratta Wardell Agency
Worcester, Mass.

Barnes-Chase Company
San Diego, Cal.

Bartz, Rudolph, Advertising Co
Peoria, Il

Basford, G. M. Co.
New York City

Bass & Company
New York City

Bass, Louis Company, The
Las Angeles, Calif.

Batten, Borton, Durstine, Osborn
New York City, Minneapolis

Beaumont & Hohman, Inec.
Konsas City, Mo.

Benton & Bowles, Inc.
New York City

Benson, Vickers, Lid.
Montreol, Quebec, Canada

Bennett Adv., Inc.
High Point, N. €.

Berger, Alfred Paul, Inc.
New York City

Bergman-Jarrett Co.
New York City

Bernstein, Bo & Co., Inc.
Providence, R, 1.

Biow, The Co.,
New York City

Black, Fred Adv. Agency
Reading, Penna.

Blumberg, Frank L. Adv.
Baltimore, Md.

Baone, Robt. W. Adv,
Los Angeles, Col.

Boynton, Stanley, Agency
Detroit, Mich.

Bowmon & Block, Inc.
Buffalo, N. Y.

Box, Steven A. Adv.
Albuquerque, N. M.

Bozell & Jacobs, inc.
Indianapolis, Ind. & Chicage.

Bridge, Harry P. Co.
Philodelphia, Pa.

Brodsky, Geo., Adv.
Chicago, Ill.

Brooks, 5. M. Adv.
Little Rock, Ark

Browne, Burton Adv.
Chicago, 1li.

Brown, E. H. Adv.
Chicago, 1il.

Buchanan & Ca.
New York City

Bull Adv. Agency
Indianapolis, Ind.

Burke Dowling Adams, Inc.
Montclair, N. J.

Burnett, Leo., Co.
Chicago, M.

Cabot, Harold & Company, Inc.
Boston, Mass.

Cahn-Miller Ine.
Baltimore, Md.

Calkins & Holden Advertising
Los Angeles, Cal.

Campbell.-Ewald Co.
Detroit, Mich.

Carlock-McClinton & Smith, Inc.
Los Angeles, Cal.

Caosler, Hempstead & Hanford,
Rochester, N. Y.

Cary, R. H. Inc.
Des Moines, lowa

Chesman, Nelson Co.
Chattanocoga, Tenn.

Clark, Adrian E., Jr.
Long Island City, N. Y.

Clarke, Robert E. & Assoc.
Miami, Fla.

Cline Adv. Agency
Boise, Idoho

Cohan, Arnold Corp.
New York City

Cahen, Miller Advertising
Woashington, D. C.

Cole, L. C., Co.
$an Francisco, Cal.

Cole, Marsh & Associutes, Inc.
Omoaha, Nebr.

Collins, Cusick, Schwerke & Wild
San Antonio, Tex.

Comstock, Duffes & Company
Buffalo, N. Y.

Conti Adv.
Ridgewood, N. J.

Copp, Wm. C. & Assoc.
New York City

Conroy, Thomas F. Inc.
San Antonio, Texas

Cox & Tonz Adv.
Philadslphia, Penna.

Croig, John Gilbert Adv.
Wilmington, Dela.

Cromer-Krosselt Co.
Milwoukes, Wis.

Critchfield & Co.
Chicago, HI.

Crolly Adv. Agency
Wilkes-Barre, Penna.

Crook Advertising Agency
Dallas, Texas

D’Arncll & Company
Hollywood, Cal.

Dayton, Johnson & Hocker Adv,
Milwaukee, Wis.
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Denhard, Pfeiffer & Wells, Inc.
New York City

Denman, William 1. Inc.
Detrait, Mich.

Deutsch & Shea, Inc.
New York City

Dinerman & Company, Inc.
Cinc¢innati, Ohio

Dixie Advertisers, Inc.
Jackson, Miss.

Doe-Anderson Agency
Louisvitle, Ky.

Donahue & Coe
New York City

Doner, W. B., Co.
Detroit, Mich.

Dorrance-Waddell, Inc.
New York City

Dowd, Redfield & Johnstone
New York City

Durstine, Roy S., inc.
New York City

Ebersold, Fred H., Adv.
Chicago, 1l

Elliott, Daly & Schnitzer
Ocakland, Calif.

Erwin, Wasey & Co,
New York City

Esmond, Lawrence Adv. Corp.
New Yark City

Evans, Albert Adv.
Ft. Worth, Texas

Evans, David W. Adv. Agency
Salt Lake City, Utah

Fitzgerald Adv. Agency
New Orleans, La.

Flack Adv. Agency
Syrocuse, N. Y.

Foote, Cone & Belding
Chicago & New York City

Ford, Frank Adv.
Hollywood 38, Calif.

Ford, Marshall, Adv. Agency
Socramento, Calif.

Foster & Davies, Inc.
Cleveland, Ohio

French & Preston, Inc.
New York City

Frost, Harry M. Ca.
Boston, Moss.

Fuller & Smith & Ross, Inc.
Cleveland & New York City

Gent, Sylvester & Walsh
Cleveland, Ohio

Getschal & Richord, Inc.
New York City

Gibbons Adv. Agency, Inc.
Tulsa, Okla.

Gillham Adv. Agency
Salt Loke City, Utah

Gold, M. 1., Co.
New York City

Goerl, Stephen Associates
New York City

Goodman, Herry S. Agency
New York City

Goodman-Firestone Adv.
Minneapalis, Minn.

Goodwin, The Co.
Houston, Texas

Gordon, Phil, Agency
Chicogo, I,

Gotham Adv. Co.
New York City

Gottschaldt, Morris & Slack, Inc.
Miami, Fla.

Graves & Associates
Minneopolis, Minn.
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Gray & Rogers
Philadelphia, Pa.

Greene, Finley H., Adv. Agency
Buffale, N. Y.

Gregory-House Advertising, Inc.
Cleveland, Ohio

Greer, Hawkins & Allen, Inc.
Houston, Texas

Griflith-McCarthy Adv. Agency
Tampa, Fia.

Gross, Stanley 5. & Assoc.
Norfolk, Va.

Gruber, Art, Advertising
Minneapolis, Minn.

Gutman Adv. Agency
Wheeling, W. Va.

Hackett, M. H. Company
New York City

Hall, Raymond. Adv.
Richmond, Va.

Halpern, Herman
Winston-Salem, N, C,

Homburger, Edward Adv. Co.
New Yark City

Hamilten Adv. Agey, Inc.
Chicago, Il

Hansen, Roy, & Associates
Omaha, Nebr.

Harrington-Richords Agency
Los Angeles, Cal.

Harrington, Whitney & Hurst
Los Angeles, Calif.

Harris, R. T. Adv. Agency
Salt Lake City, Utah

Hart-Conway Co.
Rochester, N. Y.

Hartmon, George H., Ca.
Chicago, Il

Harvey-Massengale Co.
Durhom, N. C.

Hevenor Adv. Agency
Albany, New Yark

Hickerson, J. M., 1nc.
New York City

Hicks, Ward Adv.
Albuquerque, N. Mex.

Hill & Knowlton, Inc.
New York City

Hoag & Provandie, Inc.
Boston, Mass.

Houck & Compuany of Florida.
Miomi, Fla.

Hcgyl, Charles W. Co.
New York City

Hurley Adv. Co.
Des Moines, lowa

Hutching Adv. Co.
Philadelphia, Pa.

lrwin Company
Beverly Mills, Cal.

Jackson & Schapanski
Miami, Flo.

Jessop Adv. Co.
Akron, Ohio

Jones Fronkel Company Adv.
Chicage, Il

Jones, Ralph H. Co.
Cincinnati, Ohio

Junger, Mort Advertising
New York City

Kal, Ehrlich & Merrick, Inc.
Washington, D. C.

Kaner, Walter Associates
New York City

Koplan & Bruck Adv.
New York City

Koz, Joseph Co.
Baltimore, Md.

Kaufmon Adv. Agcy.
Washington, D. C.

Kesslinger, J. M. & Associates
Newark, N, J.

Ketchum, Macleod & Grove, Inc.
Pittsburgh, Pa.

Kircher, Helton & Collett
Dayton, Chio

Kirkland, White & Schell
Atlanta, Ga.

Knopf, R. W. & Co.
Columbus, Ohie

Knox, George Adv.
Cklaghoma City, Okla.

Kopmeyer, M. R. Co.
Louisville, Ky.

Kotula Company
New York City
Kremer, Merrill, Inc.
Memphis, Tenn.
Kuff & Feldstein
Baitimore, Md.
Kudner Adv. Agency, Inc.
New York City
Lago, Paul A. Co.
Wichita, Kansas
Lamport, Fox, Prell & Dolk, lnc.
South Bend, Ind.
Lake:Spire-Shurman, Inc.
Memphis, Tenn.
Lavin, Barney, Inc.
Fargo, N. D.
Leech Advertising Co.
Cleveland, Ohio
Lefton, Al Poyl Co.
Philodelphio, Penna.
Lescarboura, Austin C. & Staff
Croton-on-Hudson, N. Y.
Lewis, Buford & Ca.
Nashville, Tenn.
Liller, Neal & Bottle
Atlanta, Ga.
Lockwood-Schackelford Co.
Los Angeles, Cal.
Loeb, Leon, & Co.
Washington, p. C.
Long Advertising
Winston-Salem, N. C,
Lord, Robt. §. Co.
Eau Claire, Wis.
Lowe & Hall Advertising
Greenville, S. C.
Ludgin, Earle & Co.
Chicaga, 11
Lustig Adv. Agency
Cleveland, Ohio
Lynch, Showalter Agency
Portlond, Oregon
Lynn-Fieldhouse Advertising
Wilkes-Borre, Pa.
Lyon, $. Duane Inc.
New York City
Mace Adv. Agency
Peorio, Il
MacBride, Jumes Adv. Agency
Fort Worth, Texas
MacManus, John & Adoms, Inc.
Detroit, Mich.
Madden-Barrett Inc.
Dollas, Texas
Malcolm-Howard Adv. Agency
Chicago, 11,
Manhottan Adv. Agey.
New York City
Marks & Neese Advertising, Inc.
Jackson, Miss.
Marshall, Gordon Inc.
$t. Louis, Mo,
Market Research & Adv. Inc.
Newark, N. J.
Martin, George Homer Assoc.
Newark, N. J.
Mason-Relkin Agency
New York City
Mathes, J. M. Inc.
New York City
Maxen, tne.
New York City & Detroit
Maoxfield Advertising
Providence, R. I
Maxwell Advertising Co., Inc.
St. Lovis, Mo.
McCann-Erickson Co.
Chicago, Hl. & New York
MceCormick-Armstrong Co.
Wichita, Kansas
McElroy Adv. Agency
Los Angeles, Cal.
McGivena, L. E. & Co., Inc.
New York City
Melamed-Haobbs, inc.
Minneapolis, Minn.
Meldrum & Fewsmith Agey.
Cleveland, Ohio
Mendte, ). Robert |ne.
Philadelphia, Penna.
Meyerhoff & Co., Arthur
Milwaukee, Wiz,
Michel-Cather, Inc.
New York City

Mitchell & Knepper
Erie, Pa.

Mithoff & White, Adv.
El Paso, Tex.

Mogge-Privett, Inc.
los Angeles, Calif.

Mohawk Adv. Agency
Schenectady, N. Y.

Moore & Hamm, Inc
New York City

Moreland Co., Chester C.
Cincinnati, Chic

Mort Duff Agency
Omaha, Nebr.

Morton Agency
Newark, M. J.

Morse Interriational, Inc.
New York City

Morris Timbes Adv.
Mobile, Alabama

Moss Associotes
New York City

Nelms, Ralph, Inc. Adv.
Springfield, Mo.

Nelson, Gearge R. Inc.
Schenectody, N. Y.

Newhoff, Theodore Agency
Boltimore, Md.

Newman, Lynde & Associates
Jacksonville, Fla.

Newmark’s Advertising Agency
New York City

Niemonn, Hal, Associates
Denver, Cola.

Noble-Dury & Associotes
Nashville, Tenn.

Nolan, Charles H., Advertising
Pawtucket, R. L.

O'Brien Adv. Ltd.
Vancouver, B. C.

Olian Adv. Agency
St. Louis, Mo.

Orr, W. Wallacs, Inc.
Philadelphio, Penna.

Parker, Luckia & Associotes
Birminghom, Ala.

Penmon-Neil Adv. Agency
Seattle, Wash.

Pfeiffer Adv. Agency
Omaha, Nebr.

Pitluk Adv. Co.
San Antonio, Texas

Port, Harry F. Adv.
Chicago, 1.

Potts, R. J., Calkins, Holden
Kanses City, Mo.

Presba, Fellers & Presbo
Chicago, Hil. & Davenport

Ramsey, L. W. Co.
Chicaga, lll. & Davenport

Randall Company, The
Hortford, Conn.

Ratcliffe Adv. Agency
Dallos, Texas

Reinhardt, Emil Adv.
Oaldand, Calif.

Reiss Advertising
New Yark City

Reese, Jumes R. Adv. Co.
Kansas.City, Mo.

Remington, Wm. B. Inc.
Springfield, Maoss.

Rex Advertising Agency
Detroit, Mich.

Richards, Wilbur O., Adv.
Syracuse, N. Y.

Rickard & Company, Inc.
New York City

Richardson, Sanders & Sample
Atlanta, Ga.

Ridgway Co.
St. Louis, Mo.

BRO

Riordon, John H. Co.
Los Angeles, Calif.

Robertson Advertising
Denver, Colo.

Robinson-Rapp Agcy.
New York City

Rockett-Lavritzen Adv.
Los Angeles, Calif.

Roiand-Bodee Advertising
New York City

Rosenberg, Arthur Co.
New York City

Rosengarien & Steinke, Inc.
Memphis, Tenn.

Ross, H. L. Advertising
Indianapolis, Ind.

Royal & de Guzman
New York City

Rumrill, Chorles L., & Co., Inc.
Rochester, N. Y.

Runkle, Lowe, Co.
Oklahoma City, Okla.

Ruthrauff & Ryon, 1nc.
Chicago & New York City

Son Diego Adv. Agency
San Diego, Cal,

Sawdon, Frank 8., Inc.
Chicago, 1l

Schneider, Joseph P_ Inc.
New York City

Schuyler-Hopper Agency
New York City

Schwimmer & Scott, Inc.
Chicago, Il

Schoenfeld, Huber & Green
Chicago, Il

Seeds, Russel M. Inc.
Chicaga, Il

Sherman & Marqustte
Chicago, lII.

Simon & Gwynn, Inc.
Memphis, Tenn.

Simmonds & Simmonds, Inc.
Chicago, (1.

Seemon & Peters Inc.
Saginaw, Mich.

Shafer, E. W. & Co.
San Francisco, Cal.

Shoppe-Wilkes, Inc.
New York City

Silver, Chos. & Co.
Chicago, Il

Smith, Gordon Advertising
Yokima, Washington

Smith, Louis Agency
Chicage, Il

Smith, R. C. & Son, Ltd.
Toronto, Canada

Snead, C. N., Adv. Agency
Roonoke, Va.

Snow, Wolter B. & Staff, Inc.
Boston, Mass.

Spitz & Webb Advartising
Syrdcuse, N. Y.

Stout, C. R. Adv.
Detroit, Mich.

Southern Adv. Agey.
Lexington, Ky.

Southwest Advertising Agency
Woco, Texas

Spartanburg Adv.
Spartanburg, $. C.

Spaulding, C. Jerry Inc.
Worcerter, Mass.

Spier, Fronkiin, Inc.
New York City

Stein, Lawrence S. Adv.
Chicage, Il.

Strauchen & McKim Ady.
Cincinnoti, Ohio
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Stuart Bart & Getschal, Inc.
New York City

Sullivan, Daniel F., Co.,
Boston, Mass.

Swink, Howard Advertising
Marion, Ohio

Teplitz, Henry H. Adv.
Chicago, [H.

Teters, William G. Adv.
Baton Rouge, La.

Thompson, J. Walter Co., Ltd.
Toronto, Ontario
New York City
San Francisco 4, Calif.

Thurston, Smith & Jenkins Adv.
Flint, Mich.

Tobias & Company
Charleston, §. C.

Towell, Arthur Inc.
Madison, Wis.

Tri-State Advertising
Huntington, W. Va.

VanDiver & Carlyle, Inc.
New York City

Virginia Electric News Inc.
Richmond, Va.

Von Zehle, Wm. & Co. Inc.
New York City

Wagenseil, Hugo & Assaciates
Doyton, Ohio

Walker & Downing
Pittsburgh, Penna.

Wallace-Lindeman, Inc.
Grand Rapids, Mich.

Walker-Saussy Advertising
New Orleans, La.

Wopshare, Jomes A. Co.
Nework, N. J.

Waterston & Fried, Inc.
New York City

Watt, W. H., Adv. Agency
Upper Darby, Pa.

Watts-Payne Agency
Tulso, Qkla.

Weightman, Inc.
Philadelphia, Pa.

Weiner, J. J. Advertising
Son Froncisco, Calif.

Wellam Adv. Co.
Lansing, Mich.

Welsh-Hollander Advertising
Los Angeles, Colif.

Wertheim & Brieg
New York City

Weston-Barnett, Inc.
Waterloo, lowes

Western Agency, Inc.
Seattle, Wash.

Westmareland, H. E. Inc.
Duluth, Minn.

Whalen, Frank E. Agency
Kansas City, Mo.

White, Dan & Associates
El Paso, Texas

White Advertising Agency
Tulsa, Okla.

Wiley, Frazes & Davenport
New York City

Winius-Drescher-Brandon, Inc.
5. touls, Mo,

Workman, Ted, Advertising
Dallas, Texas

Wyatt Adv. Agency
San Antonio, Texas

Young & Rubicam
New York City

Yount Agency
Erie, Pa.

Zirmmer-McClaskey-Kintner Ady.
Lovisville, Ky.
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GROUP OWNERSHIP
(Continued lfrom page 59)

MID SOUTH NETWORK (Imes Stations)—WCBI,
Columbus; ;. WMOX and MOX-FM, Meridian;
WELO, Tupelo, WNAG Grenada, WROX Clarks-
dale, all in ississippi and owned by Birney Imes Jr.

MIDWESTERN BROADCASTING CO. STATIONS—
{Owned by Les Biederman) WTCM Traverse City,

WATT Cadillac, WATC Gaylord WATZ Alpena,
and| WMBN Petoskey, all in Michigan.

JAMES H. OPTAWAY STATIONS—WENE, WENE-
FM, Binghamton-Endicott. N. Y.: WDOS ‘Oneonta,
N. Y.; WVPO Stroudsburg, Pa.

JOHN H. PERRY STATIONB—WCOA, Pensacola,
Fla.; WJHP, Jackscnville, Fla.; WTMC, Ocala, Fla.:
WDLP, Panama City, Fla., and 40% in WND(G Day-
tona Beach.

RAHALL STATIONS — WKAP, Allentown, Pa.:
WNAR, Norristown, Pa.; WWNR, Beckley, W. Va,;
N. Joe Rahall. president.

GEORGE A. RICHARDS STATIONS—WJR, Detroit;
WGAR, Cleveland; KMPC, Los Angetes. (Stock in
WJR publicly held.)

ADELINE B. RINES STATIONS—WRDO Augusta,
WLBZ Banger, and WCSH Portland, all in Maine.

SPEIDEL NEWSPAPER STATIONS—KDON Santa
Cruz and KSNI (FM) Salinas, Calif.; WGNY New-
burgh, WKIP and WHVA (FM) Poughkeepsie, N, Y.;
KWRN Reno. Nev.

STAUFFER PUBLICATIONS STATIONS — KSEK
Pittsburg and KSOK Arkansas City, Kan., KGFF
Shawnee, Okla.

STEINMAN STATIONS (see listing under Regional
Networks, page 44).

0. L. (Ted) TAYLOR STATIONS—KANS Wichita,
Kans.; KTOK Oklahoma City, Okla.; KRGV Wes-
laco, Tex.

WM. J. WAGNER BTATIONS— D, Anchorage;
KFRB, Fairbanks; KINY, Juneau; KTKN, Ketchic
kan, KIFW Sitka, and KIBH, Seward, all in Alaska.

MORGAN MURPHY-WALTER C. BRIDGES BTA- ILL — risin,
N B WEBC Daiute WG, Hivhing, Mita; = EOUNSAVILLE STATIONS __ Comprising WBAC — UPPER MICHIGAN-WISCONSIN BCSTG. Co. —
WHLE, Virginia, Minn WEAU, Eay Claire, Wis:  Tenn: WQXI Atlanta (Buckhead), Ga. Available . . ATt pn':i-
» adison, . . a. as an 1ine . - 4 R
terest in %L' La:'nyit:e. L%ﬁ'r 15M¥' Bridges has in- e?ugackage DasispInformation}iromiFtgW Rl dent; Donald R. Hoover, general manager.
terest in C, Rice . WESTINGHOUSE RADIO STATIONS INC,—Oper-
NEC QWNED AND GPRRATED STATIQNS “WNEC, SHELDON SACKETT STATIONS_KROW Oakland.  ,4n WBZ-FM, WBZ-TV, Boston; WBZA,
WNBT (TV), New York; WRC, WRC-  Salif. KVAN Vancouver, Wash.: KOOS Coos Bay, WBSA-FM, Springfield, Mass.; WHOS. Boston (Inter-
M, W’NBW(TV), Washington; WMAQ, WMAQ-FM, national); KDKA, KDKA-FM, Pitisb urgh; KYW,
Q(TV), Chicago; Alf AM-FM, WNBK SCRIPPS-HOWARD GROUP—Scrip] qgvHoward Ra- KYW-FM, Phﬂadel hia; WOWO WOWO-FM, Fort
(TV), Cleveland: C, KNBC-FM San_Franecisco: dlo Ine, is licensee of WCPO, WCPO and WCPO- Wayne; -FM, Portland, Ore, A subsi-
KOA, KOA-FM, Denver; KNBH(TV) Hollywood. FM _Cineinn WNOX, Knoxville, WEWS-TV and diary of Westtn&’house Electric Co? Head
A1l mnembers of NBC networks all represem.ed na- WEWS-FM, Cleveland. Memphis Publishing Co., is 1625 K. St. Washin, tlephone'
tionally by NBC Spot Sales. licensee 0f WMC, WMCT(TV) and WMCF( ) Mem- Sterling 0§03 Officers: alter Evans preaidem.
THE NUNN STATIONB—WLAP 3 phis, all of which are operated separately. Officials: Walter E, Benoit, vice presldent E. R, Borroff, gen-
W 5 A, Amarulo. 'l‘ex.. wn Jack R, Howard, 230 Park Ave., New York, presi- eral sales mana r: W. B McGnl], advertising man-
Knoxvm; 'rum egdqumgm, dio Bldg. Lex- dent; James C. anrahan WEwpresident and genenu dﬁgr. Gordon awkins rogram and educational
ingto Lindsy Nunn, chairman of the manager, S-TV, Richard ns, industrial relations manager:
board. Glfm ' N, Nunn, president and general Westergaard, vice Dre&idenf- and general Imm- I C. Ru y. auditor. Ralph N’ Harmon. engineering
manager; J‘ohn G. Ballard, assistant general man- ager, OX; Mortimer C. Watters, vice president Mmanager; orge E, ertf asst. eering man-
ager; and national sales dlrect or; G. Don Bowie, - and. general manager, WCPO, CPO-FM, WCPO- ager; D. A, Myer, technical-fleld d.h'ector. John W.
treasurer. Represented nationally’ by The Br Henry W. Slavick is general manager of WMC, Steen, legal representative; F. P. Nelson, Washing-

Co., John E. Pearson Co. and The Bolling Co.

i

WCF, and WMOT,

ton representative.

RADIO NEWS SERVICES

i .
ASSOCIATED PRESS (Radio)—
50 Rockefeller Plaza, New York 20.
Tel.: Plaza 7-1111, Executives:
Kent Cooper, executive director;
Frank Starzel, general manager;
Oliver S. Gramling, asst. to the
gene:ral manager for radio; Tom
O’Neil, news director; Howard L.
Kany, Washington representative;
Bob Cavagnaro, executive repre-
sentative, San Francisco. Field
Representatives: Tom Cunning-
ham, Boston; H. R. Mason, New
Orléans; Gerald Swicher, Colum-
bus, O.; J. Mark Knight, Seattle;
Frank Stearns, Waeh., D. C.; Al
Stine, southwestern div. manager,
Kansas City, Mo.; Stanley Smith,
NewI York.

BRITISH UNITED PRESS LTD.
—231 St. James St. W., Montreal,
Que. Tel.: Plateau 9947. Phil R.
Curran, managing -director; Den-
nis Landry, executive news editor;
N. M. MacLeod, assistant general
manager and chief correspondent
at Ottawa; Fred A. Darrell, chief
accopntant; Willard D. Eberhart,
bureau manager.

IN'IJERNATIO NAL NEWS
SERVICE—235 E. 45th St., New
York. Tel.: Murray Hill 7-8800.
Executives: Seymour Berkson, gen-
eral manager; Barry Faris, editor;
William B. Goode, business man-
ager; Frank J. Nicht, general sales
manager; Robert H. Reid, man-
ager, INS-INP-TV Dept.; John
M. Cooper, director, radio dept.
{Worldwide news, feature scripts,
daily and weekly TV newsreels,
Projectall, spot news and feature
photos.)

PRESS ASSOCIATION (Associ-
ated Press subsidiary)—b50 Rocke-
feller Plaza, New York. Tel.:
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Plaza 7-1111; Kent Cooper, presi-
dent; Oliver S. Gramling, vice
president; Lloyd Stratton, secre-
tary.

PRESS NEWS LIMITED—Sub-
sidiary of Canadian Press, 556 Uni-
versity Ave., Toronto 1, Ont. Tel.:
Elgin 2692. Victor Sifton, presi-
dent; Gillis Purcell, chief execu-
tive; C. B. Edwards, manager; C,
A. Day, treasurer.

REUTERS LTD. OF LONDON—

Times Building, 229 W. 43rd St.,
New York. Tel.: Bryant 9-8558.
D. K. Rogers, manager.

TRANSRADIO PRESS SERVICE
Inc—514 W. 45th St,, New York
19. Tel.: Murray Hill 2-4053. Her-
bert S. Moore, chairman of the
board; Robert E. L. Moore, presi-
dent; Rex R. Goad, vice president;
Dixon Stewart, general news man-
ager. Branch Offices: 35 S. Dear-
born St., Chicago. Manager: Cyril
Kornbluth. National Press Bldg.,
Washington 4, D. C. Manager: Rex
Goad.

UNITED PRESS ASSOCIA-
TIONS—220 E, 42nd St., New
York. Tel.: Murray Hill 2-0400.
Officers: Hugh Baillie, president;
Earl J, Johnson, vice president and
general news manager; Jack Bisco,
vice president and general busi-
ness manager; Le Roy Keller, gen-
eral sales manager; Phil Newsom,
radio news manager; A. F', Harri-
son, special representative, Wagh-
ington, D. C. (News, feature
scripts, dramatized feature scripts,
sports commentaries, business
news, research, suggested pro-
grams.) ’

«
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Television Summary
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1951 Yearbook Number

City Outlets On Air Sets in Arsa City Outlets On Air Sets In Area
Albuguerque  KOB-TV 6100  Lovisville WAVE-TV, WHAS-TV 65,758
Anres WOL-TV ,724  Memphis wMmcY 70,144
Atlanta WAGA-TV, WSB-TV 67,800 Miami 50,000
Baltimore WAAM, WIAL-TV, WRAR-TV 282,226 Milwaukes WIMI-TV . 189,500
Binghamton WNBF-TV 31,270  Minn..S1. Paul Ks'P-TV, WICN-TV ) 188,100
Birmin WAFM-TV, WBRC-TV 35000 Nashville WSM- 16,727
Bloomingten WITV 13,000 New Haven WNHC-TV 129,500
Boston WBZ-TV, WNAC-TY 609,388  New Orleans WDSU-TvV 43,593
Buffale WBEN-TV 171,211 New York WABD, WCBS-TV, WIZ-TV, WNBT,
Charlotte WBTV 50,406 WOR-TV, WPIX 2,000,000
Chicago WBKB, WENR-TV, WGN-TV, WNBQ 776,700 Newark WA Inc. in N. Y. Estimate
Cincinnati WCFO-TV, KRC-TV, WtwT 223,000 Nerfolk WTAI-TV §2,457
Cleveland WEWS, WNBK, WXEL 396,082 Oklohoma Clty WKY-TV, X
Columbus WBNS-TV, WI.WC WTVN 122,000 Oquhu KMTV, WOW-TvV 57,519
Dallas- Philodelphia  WCAU-TV, WFIL-TV, WPTZ 715,000

F. Wmh KRLD-TV, WFAA-TV, WBAP-TV 100,544 P!lonnix KPHO-TV 25,100
Davenpo WOC-IV 38,466  Pitisbyrgh wDTY 212,000

Qund Cities Include Dumpon, Moline, Reck [s., E. Moline Providence WIAR-TV 100,338

Dayton WHIO-TV, wD 146,000 Richmond WTVR §1,710
Detroit WJBK-TV WWJ—'I'V, WXYZ-TV 376,706  Rochester WHAM-TV ,069
Erie 43,470  Rock Islond WHBF-TV 38,466
F. Worth- Quod Cl'lu Include Davenpart, Moline, Rock Is.,-E. Moline

Dallas WBAP-TV, KRLD-TV, WFAA-TV 100,544 Salt Lake City KDYL-TV, XSL-TV 900
Grend Rupldu WLAV-TV 101,126  San Antonie KEYI. WOAI-TV 37,65
Greenshoro WFMY-TY 41,968 San Diego 76,000
Houstan - KPRC-TV 58,433  Son Francisco KGO-IV, KPIX, KRON-TV 127,069
Huntington- . Schenectady- 133,000

Chorleston WSAZTV 32,500 Albony-Troy
Indignapolis WFBM-TV 112,000 Sectle KING-TV §5,600
Jasksanville WMBR-TV 26,000 St Lovis KSD-TV * 239,008
Jolmstown WIAC.TV 54,472 Syracuse WHEN, WSYR-TV 88,116
Kalamazoo- Toledo WSPD-TV 0,000

Grand Rapids WKZO-TV 95,860 Tulsa KOTV 57,425
Kansas City WDAF-TV 93,170  Utica-Rome WKTV 33,000
Lancaster WGAL-TV 71,951 wWashington WMAL-TV, WNBW, WYOP-TV, WTIG 219,760

sing WIM-TV 40,000 Wibknington ° WDEL-TV ,466
Los Angeles KECA-TV, KFI-TV, KLAC.TV, KNBH, 831,232

KTLA, KTSL, KTTV

Markets on Air 63 Stations on Air 107 Estimated Totul Sets in Usa 10,190,000
Editor's Nete: Totals for each T t estis d sets within televiewing orea. Where coverage areas overlap set counts may be

partiatly d re based on data from dealers, ¢ nmlwhn, TV Circulation committess, sleciric companiss and

of sef
manufnmnn. Sincs many are :ompihd monlhly, some may d
approximate,

Total sets in all areas is necemarily

BROADCASTING ® Telecasting

www.americanradiohistorv.com


www.americanradiohistory.com

State Broadcasters Associations

Alabama Broadcasters Assn.
(Established March, 1946)

Bert Banks, WTBC Tuscaloosa, president;
Emmett Brooks, WEBJ Brewton, vice presi-
dent; Graydon Ausmus, WUQA(FM) Tus-
caloosa, secretary-treasurer.

Arkansas Broadcasters Assn.

Sam W. Anderson, KFFA Helena, president;
Fred Stevenson, KGRH Fayetteville, wice
president; Ted Rand, KDRS Paragould, secre-
tary-treasurer.

California State Broadcasters Assn.
(E'stablished, 1947)

Don Tatum, Don Lee Broadeasting System,
president; William Smullin, KIEM Eureka,
vice pregident; Merle Jones, KNX Hollywood,
vice president; Paul R, Bartlett, KFRE Fres-
no, secretary-treasurer.

Colorado Broadcasters Assn.

Rex Howell Jr., KGLN Glenwood Springs,
president; Robert D. Ellis, KGHF Pueblo,
vice president; Al G. Meyer, KMYR Denver,
secretary-treasurer.

Florida Assn. of Broadcasters

Garland Powell, WRUF Gainesville, presi-
dent; T. S. Gilchrist, WIMC Ocala, secretary-
treasurer.

Georgia Assn. of Broadcasters

W. Ray Ringson, WRDW Augusta, president;
Ben Williams, WTOC Savannah, vice president;
W. F. Scott Jr.,, WKTG Thomasville, secre-
tary-treasurer. .

Illinois Broadecasters Assn.
(Established April, 1948)

Harold A. Safford, WLS Chicago, president;
Leslie C. Johnson, WHBF Rock Island, vice
president; J. Ray Livesay, WLBH Mattoon,
secretary-treasurer.

Indiana Broadcasters Assn.

Daniel C. Park, WIRE Indianapolis, presi-
dent; Martin Leich, WGBF Evanasville, vice
president; Ted Vernasco, WFML(FM) Wash-
ington, vice president; George Higgins, WISH
Indianapolis, secretary-treasurer; Carl Canda-
grift, WOWO Fort Wayne, assistant secre-
tary; E. R. Herkner, WIMS Michigan City,
assistant treasurer.

Kentucky Assn. of Broadcasters

Charles Warren, WCMI Ashland, president;
J. W. Betts, WFTM Maysville, first vice presi-
dent; Joseph Eaton, WKLO Louisville, sec-
ond vice president; Hugh O. Potter, WOMI
Owensboro, secretary-treasurer. Executive
Committee: J. Porter Smith, WGRC Louis-
ville; Edward Paxton Jr., WKYB Paducsah;
Mike Layman, WSFC Somerset.

Louisiana Assn. of Broadcasters
(Established June, 1947)

Tom Gibbens, WAFB Baton Rouge, president;
Howard Summerville, WWL New Orleans,
vice president; George Martin, KROF Abbe-
ville, secretary-treasurer.

Maine Broadcasters Assn.
(E'stablished Nov., 1947)
Frank S. Hoy, WLAM Lewiston, president;
Harold D. Glidden, WAGM Presque Isle, vice
pregident; Gordon J. Lewis, WIDE Biddeford,
gecretary-treasurer.

BROADCASTING ® Telecasting

Michigan Assn. of Broadcasters
(Established Dec., 1948)

Stanley R. Pratt, WSOO Sault Ste. Marie,
president; Howard K. Finch, WJIM Lansing,
vice president; J, P, Scherer, WHFB Benton
Harbor, secretary-treasurer. Board of Direc-
tors: Worth Kramer, WJR Detroit; Edward
Baughn, WPAG Ann Arbor; Willis Dunbar,
WKZO Kalamazoo and WIEF Grand Rapids;
Milton Greenebaum, WSAM Saginaw.

Minnesota Broadcasters Association

Dave Gentling, KROC Rochester, president;
Harry Linder, XWLM Wilmer, wice presi-
dent; Kenneth M. Hance, KSTP St. Paul,
gecretary-treasurer.

Mississippi Broadcasters Assn.

Granville Walters, WAML Laurel, president;
P. B. Hinman, WROX Clarksdale, vice presi-
dent; Bob Evans, WELO Tupelo, secretary-
treasurer.

Missouri Broadcasters Assn.
(Established June, 1948)

Mahlon R. Aldridge, KFRV Columbia, presi-
dent; Glenn Griswold, KFEQ St. Joseph, Mo.,
vice president; Pearson Ward, KTTS Spring-
field, Mo., secretary-treasurer.

Montana Broadcasters Assn.

Cedor Aronow, KIYI Shelby, president; Paul
McAdam, KPAK Livingston, vice president;
Marion E. Dixon, KGVO Missoula, secretary-
treasurer.

Nebraska Broadcasters Assn.

William J. Newens, KOIL Omaha, president;
Paul Fry, KBON Omaha, secretary-ireasurer.

Nevada State Broadcasters Assn.
(Established July, 1948}

H. G. Wells, KOLO Reno, president; Fred
Stoye, KLAS Las Vegas, vice president; Larry
Shields, KWRN Reno, secretary-treasurer.

New Jersey Broadcasters Assn.
(Established September, 1947)

Carl Mark, WTTM Trenton, president;
Ranulf Compton, WKDN Camden, vice prest-
dent; Thomas B. Tighe, WILK Asbury Park,
N. J., secretary-treasurer.

North Carolina Assn. of Broadcasters

Robert H. Wallace, WOHS Shelby, president;
Earl J. Gluck, WSOC Charlotte, wvice presi-
dent; Jack S. Younts, WEEB Southern Pines,
secretary-treasurer. Directors: Harold Essex,
WSJS Winston-Salem; Cecil Hoskins, WWNC
Asheville.

Ohio Broadcasters Assn.

Carl George, WGAR Cleveland, president;
Robert Fehlman, WHBC Canton, vice presi-
dent; J. Robert Kerns, WLOK Lima, secre-
tary-treasurer. :

QOklahoma Broadcasters Assn.

J. J. Bernard, KOMA Oklahoma City, presi-
dent; L. F. Bellatti, KSPI Stillwater, wvice
president; George Tarter, KCRC Enid, secre-
tary; P. A, Sugg, WKY Oklahoma City, treas-
urer.

Oregon State Broadcasters Assn.

Lee W. Jacobs, KBKR Baker, president; H. J.
Chandler, KFLW Xlamath Falls, vice presi-
dent; Joe Schertler, KEX Portland, secretary-
treasurer.
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Pennsylvania Assn. of Broadcasters

Victor C. Diehm, WAZL Hazleton, president;
John S. Booth, WHCA Chambersburg, vice
president;, David J. Bennett Jr.,, WKBO Har-
risburg, secretary; George E. Joy, WRAK
Williamsport, treasurer; immediate past presi-
dent, Frank R. Smith Jr., WBVP Beaver
Falls, Pa.

South Carolina Broadcasters Assn.
(Established June, 1948)

Dan Crosland, WCRS Greenwood, president;
Frank B. Best, WRNO Orangeburg, vice presi-
dent; Melvin Purvis, WOLS Florence, secre-
tary-treasurer.

South Dakota Broadcasters Assn.
(Established February, 1948)

Robert J. Dean, KOTA Rapid City, president;
James E. Sweet, KIHO Sioux Falls, vice presi-
dent; Keith J. Nighbert, KUSD Vermillion,
secretary-treasurer.

Southern Calif. Broadcasters Assn.

329 Equitable Blvd. 6253 Hollywood Blvd.
A. E. Joscelyn, CBS Hollywood, president;
Ernest Spencer, KVOE Santa Ana, vice presi-
dent; Cliff Gill, KFMV(FM) Hollywood, sec-
retery-treasurer. Board of Directors: William
J. Beaton, KWKW Pasadena; Robert O. Rey-
nolds, KMPC Hollywood; Haan J. Tyler, KFI-
TV Los Angeles; Calvin J. Smith, KFAC Los
Angeles. Managing Director: Robert J. Mec-
Andrews.

Tennessee Assn. of Broadcasters
(Established December, 1948)

Frank S. Procter, WTIJS Procter, president;
Hoyt B. Wooten, WREC Mempbhis, vice presi-
dent; Frank Armstrong, WDSG Dyersburg,

' gecretary-treasurer. A. D. Smith Jr., WCDT

Winchester; F. C. Sowell, WLAC Nashville;
Earl W. Winger, WDOD Chattanooga, di-
rectors.

Virginia State Assn.

John W. Shultz, WMVA Martinsville, presi-
dent; James Moore, WSLS Roanoke, vice pres-
ident; Charles Blackley, WTON Staunton,
secretary-treasurer.

Washington State Assn. of Broadcasters

Fred F. Chitty, KVAN Vancouver, president;
Rogan Jones, KVOS Bellingham, vice presi-
dent,; Jerry Geeham, KMO Tacoma, secretary-
treasurer; Carl Downing, Olympia, bureau
manager.

West Texas-New Mexico Broadcasters Assn.

Jack Wallace, KBST Big Spring, president;
J. M. McDonald, KCRS Midland, secretary-

treasurer,

West Virginia Broadcasters Assn.

George H. Clinton, WPAR Parkersburg, presi-
dent; Joe L. Smith Jr., WILS Beckley, vice
president; Alice Shein, WBTH Williamson,
secretary-treasurer.

Wisconsin Broadcasters Assn.

Ben Laird, WDUZ Green Bay, president; Jos-
eph D. Mackin, WMAM Marinette, vice presi-
dent; Kenneth F. Schmitt, WIBA Madison,
secretary; Mrs. Jeanne Heal, WI'CH Shawano,
treasurer.
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: Awards and_citations list-
| ed herewith were pre-

sented during 1950 and
*‘ were not necessarily for

that year.

MAJOR AWARDS AND CITATIONS —1950

duPont Awards*

WNOX Knoxvllle
WWJ Detroit
MPRGAN BEATTY, NBC commentator

Special Citations
ABC-
WPIX(TV)
¥ Cash award of $1,000 to each win-
ner accompanied by embossed rec-
ognition F agues. Special citations
were first recognition of television
by the duPont committee. The an-~
nual awards are ?resented under a
special irrevocable and perpetual
trust fund established in 1942 by
the widow of Alfred L duPont in
, his memong' Selection committee:
‘Mrs I. duPont; Dr. Francis
P Galnes, gresldent of ‘Washington
© and Aylesworth
t radlo consultant and first preslden{
NBC: Mrs. J. L. Blair Buck,
resldent Genera] Federation of
omen's Clubs, and Mark Ethridge,
ublisher of the Louisville Courier-
oumal and Louisville Times
(WHA ).

; Freedom Awards*
No awards presented in 1950; the year's
awards to be given In early 1951.

* Some 200 awards made periodically
at Valley Forge, Pa., by Freedom
Foundation in recognltion of con-
| tributions to the American way of
| life on “Speaking Up for Freedom.”

| IRE Memorial Awards

1 IRE Medal of Honor
PROF. FREDERICK E. TERMAN, dean
f Stanford U. School of Engineering,
£or “distln uished service In the
| fleld of radic engineering.”
, 1950 Morris Liebmann Award
OTTO H. SCADE, research engineer,
l;lCA Victor Divislon.

' National Association of
Radio News Directors*

WOW OMAHA, for “outstanding news
goverage by a radio station.”
WHAS-TV LOUISVILLE, for “out-
standing news coverage by a televi-
sjon station.

* Awards based on overall excellence
‘in news presentation and for a re-
| port on special coverage of one or
| more major news events along
with coverage of community ac-
| tivities.

| National Board of Fire
. Underwriters Award

Geold Medal
KANS Wichita for “outstanding public
service in fire preventien in 1&9."
Honorable Mention ’
WEBR Buffalo; WJEF Grand Rapids,
Mich.; KONO San Antonio;
‘S:ioux Falls, S. D.; KSYC Eureka.

' National Conference of
Christians and Jews Awards

PRDGRAM SERIES
NBC—Eternai Light.

SINGLE PROG!

RAM
NBC—W?;;J‘J;mmt Without Crime in i

Livi b
CBS—Neither Free Nor Equal.
ARC—Someone You Know.
INDIVIDUAL STATION AWARDS
WaﬂAQ Chicago—Destination Free-

om.
WBAL-AM-TV Baltimore—Spot an-

mouncements stressing inter-group
,cooperation.

National Headliners Club
‘ Award
MERRILL MUELLER. NBC London
tor “consistently outstanding foreign
'news broadcasts from London dur-

ing 1949, including seven world
‘news stories.”
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Information on Awards

Following is partia]l list of addresses
for obtaining information in connection

th radio awards:

duPont—Write W. H, Goodman, P. O,
Box 720, Jacksonville, Fla. (deadline
for entrles, Dec. 31; announced in
March).

Freedoms Foundation—Ken Wells
executive vice president, Freedoms
Foundation Inc¢., Valley Forge, Pa.
{deadline for nominations Nov. 20; an~
nouncemeént to be in February).

National Assn. of Radio News Direc-
tors—Jack_ Shelley, WHO Des Moines,
Ia,; (deadline for entries, Sept. 1;
aw; announced at annual NARND
convenﬂon in November)

NRD P Abrahams,
NRDGA 100 W 3!3! St . Y.

National Headliners’ Club—Mal Dod-
son, Convention Hall, Atlantic City:
{awards announced in May each year
at Atlantic City, N. J.).

Ohilo State—Keith Tyler,
stitute for Education by Radio,
State U. Colurnbus, Ohio.

George Foster Peabody—Dean John
E. Drewry, Henry W. Grady School of
Journalism, U versity of Georgla,

thens, Ga. (entries taken January or
later; annual awards in April).

director, In-
Ohio

National Safety Council
Awards*

NETWORKS—NBC, Mutual-Don Lee.

RADIO STATIONS — CJBC Toronto;
CKWX Vancouver, B, C.; KATE Al-
bert Lea, Minn.; 0 Kansas Cit
KCVN Stockf.on. Calif.; KEBE Jack-
sonville, Tex.; Denver; KFH-
AM-FM chhlta. Kan.;
math Falls, Ore.;
N. D.; KIUL Garden Cf
KLBM La Grande, Ore.;
ver; KNUZ Houston; KOIL Omaha;
KOIN Portland, Ore.; KOMA Okla-

KRBC-AM-FM Abilene,

homa City:
Tex.; KRNT D Moines; KROS Clin-
ton, Iowa: KTJS Hobart. Okla.:

KTUL Tulsa; KXO El Centro, Calif.;
KXOK st. Louis.

KWG Stockton, Calif.; KYNO Fres-
no; WALD Walterboro, 8. C.;: WBTA
Batavia, N. Y., WCAE Plttsburgh'
WCCC Hart!ord ‘WCCM _Lawrence,
Mass,; WC Minneapolis; WCHS
Chnrleston. W. Va.; WCSS Amster-
dai WDE Wll.min n'l’gﬁla"

) Chlca o WFLA
I;{:a WFLO Farmvi Va.;
we v’ Charleston, W. Va.. WHO Des
Moines; WILS Lansing, Mich.; WIND
Chicago.
WING Dayton; WIRE Indianapolis;
WIRK West Palm Beach; WISC
ison, Wis.: WISN Milwaukee; WIBW
New Orleans; WJDX Jackson, Miss.;
wWIIw Wyan otte Mich.; WJTN
Jamestown, Griffin,
Ga.; WKY Oklahoma City; WKXL
Concord, - N. WLEC Sandusky,
Ohio; WMOH I-Iamllton Qhio: WMPS
W WMRN_ _ Marion, Ohlo.
Portland, Me.: WNYC
- York; WOCB-AM-FM West Yar-
mouth, Mass,

WQOOD Grand Rapids; WORK York,
Pa.; WOWO Ft, Wagne, Ind.; WPIT
Plttsbur%,u Providence;
w ami; WRAK-AM-FM Wil-
llnmsport. Pa.; WSTC-AM-FM Stam-
ford, orm.. WSTP-AM-FM Salis-
bu WTAR Norfolk, Va.;
WTIC I{nrtford WTRR Sanford, I'la..
WWIJ- Detroit; WWL New
Orlem. WWNR Beckley, W. Va.

TELEVISION STATIONS—KPIX (TV)

San Franciseo; KTLA (TV) Los

WFIL-TV  Philadelphia;

AR-TV  Baltimore; =TV
Miwaukee and WWJ-TV Detroit.

* Awarded to networks, radio-TV sta-
tions by the National Safety Council
for "exc;fﬁonal service to safety”
during )

Judges: Wesley I, Nunn, advertising
manager, Standard Oil Co, of Indiana,
and coordinator of the "Sto Acci-
dents’’ campaign endorsed
Adverusing Councll. Arthur Stri er
o NAB and Judith Waller, dire

ublic affairs and education, NBC
Ch cago.

New-

National Retail Dry Goods Association Awards

GENERAL FAMILY PROGRAMS

Store City Program Station Award
1. Class “C” ($15 milllon and over in volume)
Schuneman's Inc, St. Paul - Red Rooster Hour WDGY Grand
Goldblatt’s Dept. Store Chicago The Lcts Have Fun WGN  First
Marshall Field & Co. Chicago aste eces of Music WNMP Second
Joske’s of Texas San Antonio Eight O'Clock News WOAI Honor'ble
Joske's of Texas San Antonio Ten O'Clock News WOAI Mention
2, Class "B" ($5 milllon to $15 million)
Schuneman’s Inc. St. Paul Red Roostef Hour WDGY First
Zion Co-op. Salt Lake City ZCMI h Sym- KSL Second
Mercantile Inst. P& onx’Hour
Maas Brothers Tampa, St. elodies WSUN Third
Petlersburg
Pomeroy’s Inc. Reading Hi, hlial‘;&a in WHUM Fourth
armi
McCurdy & Co. . Rochester McCurdy Little WHAM Honor’ble
Symphony Mention
Forbes & Wallace Inc. Springﬁe]d. Co ee With Lee WSPR Hgdnort‘lble
Mass, ention
The John Gerber Co. Memphis Memﬂus-Mld South WMC Honor'ble
v & Tomorrow Mention
3. Class “A"” (up to $5 million)
Sears, Roebuck & Co. Burlington, Vt. S?{: Man on the WCAX First
The John Bressmer Co. Springfleld, 1, Re!lecﬁcn WCVS  Second
Pomeroy‘s Inc. Pottsville, Pa, Tone Portraits WPAM Third
The John Bressmer Co. Springfield, Ill. Repeat Performance WTAX H&nor&ble
ention
Luckey Platt & Co. Poughkeepsie  Songs of our Times WKIP, Honor'ble
WI-%\;‘A Mention
The John Bressmer Co. Springfield, Ill. Bressmer's Brings WCVS Hcenor'ble
You the News Mention
The John Bressmer Co. Springfield, Ill. The Sangamon WCVS Honor'ble
Reporter Mention
WOMEN’S PROGRAMS
1. Class “C"
Sibley. Llndsa & Curr Rochester Tower Clock Time WHAM First
Polsky’'s_of ron Akron Lynn Lawrence WAKR Fi
Alms & Doepke Clnclnmti . Time for Calling WSAI H&noréble
ention
Joske's of Texas San Antonio Headline News KITE Honor'ble
- . Mention
2. Class “B”
Pomeroy's Inc. Reading Priscilla Pomeroy WHUM First
Zion Co-0p. Salt Lake City ZCMI Homemaker KALL. Second
Mercantile Inst. Program
Maas Brothers Tal;n a, ls)t. Notes to Music WFLA Third
etersbur,
A. Harris & Co. Dallas . Dell Rogers KIXL Fourth
Recommends
A. Harris & Co. Dallas What's New at Harris KIXL Fourth
3. Class “A"”
George Wyman & Co. South Bend T"li'eh?me' The Place, WSBT First
une
L. L. Stearns & Sons Willlamsport, Sally Lilson Show WWPA Second
a.
Luckey Platt Co. Poughkeepsie Lr#:ikcy's Treasure WBOK Third
‘me
J. A. Kirven Co. Columbus, Ga. Kitty Kay WRBL Hi:;ort'ib]e
ention
Betty Lee Warren, Pa. Betty Lee Fashion WHAE Honor'ble
Show of the Air Mention
The John Bressmer Co. Springfield, Ill. Memorable Music WTAaX Hg;wrt'b]e
ention
Brody's Clearfield, Pa. What's New Today WCPA Hﬂ!ort'\ble
ention
Abrahamson- Jamestown, Bigelow's 4191 Club WJTN Hoenor'ble
Bigelow Co. N.Y. Mention
TEEN-AGE PROGRAMS
1. Class “C”
J. L. Brandeis & Sons Omaha Brandels Campus KFAB First
Cavalcade
John Shillito Co. Cincinnati Junior Town Meeting WSAI Second
2. Class "B"
Zion Co-op. Salt Lake City Tossed Solids KUTA First
Mercantile Inst.
Pomeroy’'s Inc. Reading Be-Teen Jamboree WHUM Second
3. Class “A"
Fowler, Dick & Binghamton, Hi-School Retvue WKOP Honor'ble
ker b N. Y. Mention
J. A, Kirven Co Columbus, Ga. Hi Times WRBL H&no%b]e
en n
The Gorton Co. Elmira, N. Y. Junior Round Table = WELM Honor'ble
of the Air Mention
CHILDREN'S PROGRAMS
1, Class "C”
Lit Bros. Philadelphia Lit Bros. Maoic Lady WFIL Grand
upper Clu First
Miller & Rhoads Richmond Miller & Rhoads WRNL Secend
Stery Book Lady
Sage-Allen Hartford Kiddie Corner WCCC Third
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ASCAP

MUSIC is the main ingredient of all successful entertainment pro-
grams— but not just any music. When you’re in the business of entertaining

people, it pays to give them the best.

ASCAP music is demanded music—the newest and most-requested
novelty tunes and ballads . . . the old standbys . . . rhythms and blues . . .

folk tunes and sacred songs . . . special music for special occasions.

A SCAP music is successful —successful because it’s created by Amer-
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ica’s outstanding composers of stage and screen songs, popular tunes,

operettas and concert works.

ASCAPis growing — growing with constantly created new works that

customers will be demanding tomorrow—and the day after.

All of ASCAP’s rich and varied repertory—including the works of
world-famous foreign composers — is available to you in one complete

ackage at low cost, and with a minimum of clearance problems.
P g p
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From Maine to California your local ASCAP representative, at your
call, will bring you complete details as to the ASCAP license for your par-

ticular needs.

AMERICAN SoctETY OF CoMPOSERS, AUTHORS AND PUBLISHERS

30 RockEFELLER PrLazA, NEw York 20, N. Y.

w el )R e P e e 0
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" gow can comert— WESC
5 — 5000 WA

—  that DEAD TIME A E S.C.

to extra profits

= with ﬂheh
SPOTLIGHT

KLUF

MBS, LBS . 25 WATTS

KFQD

cgs, NBC — 5000 WATTS
ANCHORAGE, ALASKA

/0;755’/ 0"/7’/”5!?” 4

BY 150 ,000 WATTS

GE 0RGE B. TURPIN JUAREZ, MEXICO

and ASSOCIATES KMAC

MBS — 5000 WATTS
SAN ANTONIO. TEXAS

. . . furnishing a complete Service fo Stations . . .

OF ANY SIZE . . .

250 TO 150,000 WATTS

IN ANY MARKET . . .

FROM ALASKA TO MEXICO

ON ANY NETWORK . ..

NBC, CBS, ABC, MBS, LBS

AT ANY SEASON . . .

PRING, MMER, FALL, Wi R
SPRING, SU WINTE KFRB

KNEW

MBS — 5000 WATTS
SPOKANE, WASHINGTON

KELp

LBS — 1000 warys

CBS, NBC — 1000 WATTS
FAIRBANKS, ALASKA

FOR COMPLETE INFORMATION. REFERENCES, AND
TAPE RECORDINGS, WRITE TO

KBST

~— 250 WATTS
516 SPRING, Texa

ABC

GEORGE R. TURPIN

and ASSOCIATES

pd others

P.0. BOX 802 FORT WORTH 1, TEXAS
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BROADCAST STATIONS IDENTIFIED WITH NEWSPAPER OWNERSHIP

ALABAMA

WRFS, WRFS-FM, Alexander Cityv—
Licensed to Pledmont Service Corp.
Publisher of Alexender City Qutlook
is minority stockholder,

WHMA, WHMA-FM, Annist — 1i-
censed t.o Anniston Bestg. Co. Har-
? yers, owner of Annision
tar, prlnclpal stockholder.

WSGN.

WSGN-FM, Birmingham—Li-
censed to the Birmingham News Co..
publisher of The Birmingham News
and The Birmingham Age Herald;

capital The
(Ala.) Times.

WEBJ, Brewton—ucensed to Brewton
Broadcasting Co.. under same owner-
ship as the Brewton Standard.

WKUL, Cullman—Licensed to Cullman
Broadcasting Co.. under same owner-
ship as Cullman Banner.

WGAD, Gadsden—Licensed to General
Newspapers Inc.; Carmage Walls,
president; Charles E. Marsh, chair-
man of the board. General News-
papers_Inc. owns 100% of General
Adv. Service Inc., Atlanta; Cedar-
town (Ga. Stapdard; Cochran (Ga.)
Journal; Gadsden Times; Southwest
Newspapers Inc.; all preferred stock
of Martinsville (Va.) Bulletin Inc.;

80% of Baytown (Tex.) Sun: 619% of
Orlgndo (Fla.) Sentinel- Star 6855%
of Macon (Ga.) Publishing C

WHBS, WHBS-FM, Huntsvllle—m-
censed to The Huntsville Times Co..
Inc.. publisher, Huntsville Times.

WRLD, WRLD-FM, Lanett—Licensed
to Valley Broadcastln%Co. President
J, C. Henderson ls lisher or sub-

stantial owner Laneu Valley

Tribune; Aleza.nder Ci QOutlook,

Dadesvifle Record, an Opelika

Eagle. Stockholder Willlam G. Jones
owns_stock Valley Tribune nnd

Opelika Eagle.

WABB, WABB-FM, Mobile—Licénged
to The Mobile Press Register Inc.,
?nblishers of the Mobile Press Reg-

Huntwmc

WSFA, Montgomery -— Licensed to
Montgomery Broadcasting Co. Inc.;
one-fourth  interest owned individ-
ually by R. F, Hudson, publisher of
Montgomery Advertiser.

ARIZONA

KGAN, Kingman—Licensed to J. James
Glancy, publisher of Mohave County
Miner.

KCNA, Tucson—Licensed to Catalina
Broadcastin Co.; ownership affili-
ated with cson Newupaperl Ine.,
grlnters of Arizona S

the Citizen Publishing Co, publish-
ers of the Citizen,

ARKANSAS

KFSA, KFSA-FM, Fort Sm%’th—Li-
censed to_Southwestern Pu lishlng
Co. (Southwest Times Record an
Southwest American), Donald W,
Reynolds, owner, also owns Times
Publishing Co., Okmulgee, Okla,
(Okmulgee Times Democrat and
Okmulgee Times); Enterprise Pub-
lishin Co., Bartlesville, Okla,
(Bartlesville E:taminer) Southwest-
ern Publishing Co, Las Vegas, Nev.
(Las Veyas Review Journal).

KXAR, Hope—Licensed to the Hope
Brondcas ng Co.; Alex Washburn,
publisher Hope Daily Star, is a prin-
cipal owner.

KTHS, Hot Springs—Licenscd to Radio
Broadeastin, chief owners iden-
Hhed with e Fircs Publishing Co.
I.nc . T{'ubnshers of the Shreveport,

La., Times, same ownership as Mon-
roe (La.) World and News-Star.

KLRA, Little Rock—Licensed to Ar-
kansas  Broadcasting Co. which Is
controlled by anette Publishing
Co., publishers of Arkansas Gazette.

KBRS Springdale—ucenaed to South-
western Pul f Co. President is
sDorjlai()i w. Reyno ds (see XFSA Ft.

The following tabulation, showing newspaper ownership or affilia-
tion of AM, FM and TV broadcast stations in the United States, Hawait
and Alaska, i based on information procured from the operating com-

panies or from official sources.

Minority interests are indicated where

the information was available. In many instances stations and newspapers
are owned by the same interests but operations are entirely separated.

e
CALIFORNIA

KERN, XERN-FM, Bakersfield — Li-
censed to McClatchy Broadcasting
Co.; same ownership as Sacramento
Bee, Fresno Bee, Modesto Bee (Mec-
Clatchy Newspnﬁirs) Algo: KMJ
Fresno, KBEE (FM) Modesto, KFBK
Snacramento, KWG Stockton; KOH

eno.

KXO, El Centro—Licensed to Valradio

Inc,, 18% of which is owned by Im-
perhl alley Pubnshlng Co (E Cen-
tro nq Post, ”;P Valley
Press, Brawley Daig ewl), 61% is
owned by Paul an Jenkins,
and 20% by Mr, nnd Mrs. Harry
Hovey.

K{EM KRED (!l;M).dEureka—Llcensed

o Redwood Broadcasting C

substantial minority stock interes{
owried by Eureka Newspapers Inc.

J, KMJ-PM, Fresno—Licensed to
McClatchy Broadcasting Co. (See
KERN Bakersfield).

KLAC. KLAC-TV, Hollywood—Licensed

KMTR Radio Corp., owned b{

[P)or?thy Schiff, publisher New Yor.
08!

KNGS, Hanford—Licensed to Samuel
. and Harriett Beaubaire, owners
of the Hanford Sentinel-Journal.

KTTV (TV) Los Anfeles—l.icensed to

KTTV Inc., controlled by The Times

Mirror Co., publisher of The Los
Angeles Times.

KBEE (FM), Modesto—Licensed to Mc-
Clatchy Broadcastmg Co, (See KERN,
Bakersfield).

KVON, Napa—Licensed to Napa Broad-
casting Co., owned by Luther E. Gib-
son (See KHUB Watsonville),

KROW, Oakland—Licensed to KROW
Inc., ‘owned by Sheldon F. Sackett,
chief owner of KVAN, Vancouver,
Wash., owner of KOOS, Cdos Bay,
Ore., and publisher and editor of the
Coos Bay Times.

KDAN, Oroville—Licensed to Mercury
Bcestg. Co. Publisher of the Mercury
Register, Oroville, principal owner.

KSRO, Santa Rosa—Licensed to Finley
Broadcasting Co. Ruth W. Finley,
president. is affiliated with Santa
Rosa Evening Press and Press-Dem-
ocrat., Operated independently of
newspapers.

KLX, KLX-FM, Oakland—ILicensed to
Tribune Building Co.; afiilated with
Qakland Tribune.

KOCS, KEDQ (FM), Ontario—Licensed
to Daily Report Co,, same ownershi]
?:z Daily eport, Ontarioc-Upland,

KFBK, K-FM Sacramento — Li-
censed to latchy Broadcasting
Co. (See KERN Bakersfleld).

KSNI (formerly KDON-FM), Salinas—
Licensed to Salinas Newspapers Ing.,
g] ublisher Salinas Califorman (Speidel
ewspapers). See also WGNY New-
burgh, N. Y.; WKIP Poughkeepsie,
N. Y, KWRN' Reno, Nev. and KDON
Santa Cruz.

KSDO, San Diego—Licensed to San
Diego Bestg. Co,, 50% owned by CoY-
ley Press, qubljsher of Sprin d
(I11.) State rnal, San Diego Union
and San Diego Evemng Tribune, Calif.

KRON-FM, KRON-TV, San Francisco—
Licensed to Chronicle Publlshlnmé Co..
publishers San Frencisco Chi le.

KTMS, _Santa_Barbara—Licensed to
News-Press Publishin ng Co.. publisher
of Santa Barbara News-Press (T. M.
Storke, publisher, owns 60% of com-
mon stock). See KCOY, Santa Maria.

KDON, Santa Cruz—Licensed to Salinas
NeWspapers Inc. (Speidel News-
papers; see KSNI Salinas).

KSCO, Santa Cruz—Licensed to Ragdio
Santa Cruz; Fred D, McPherson Jr.
ublisher of Santa Cruz Sentinel
ews, is a pariner.

KCOY, Santa Maria—Llcensed to News
Press_ Publishing Co. (see KTMS
Santa Barbhara).

BROADCASTING ® Telecasting
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KSJO, KSJO-FM, San Jose—Licensed
to Santa Clara Broadcasting Co.
President Patrick H. Peabody is pub-
lisher Gilroy Dispatch, Los Gatos
Daily Times.

KWG, Stockton—Licensed to McClatchy
grlodn)dcastinx Co. (See KERN Bakers-

eld).

KSMO, San Mateo—Licensed to Amph-
lett Printing Co,, publisher, San
Mateo Times & News Leader.

KTIM, San Rafael—Licensed to Marin
Broadcnsung Co,, owned by San Ra-
fael Independent-Journal.

KHUB, Watsonville—Licensed to Lu-
ther E. Gibson, editor and publisher
g}t Va)!lejo Times-Herald. (See KVON

apa

COLORADO

KLMR, Lamar-Licensed to Southeast
Colorado Broadcasting Co., Inc. Fred
y Betz, ¥ owner, owns Lamar Daily

ews.

CONNECTICUT

WTHT, Hartford—Licensed to the Hart-
ford Times Inc., fpublisher of Hartford
Times; 73.58% of stock owned by the
Gannett Newspapers; see WENY, El-
mira, N. Y.

WCNX, Middletown—Licensed to Mid-
dlesex Broadcasting Co. Middletown
Press Publishing Co. (Middletown
Press) owns 50%

WICH, Norwich—Licensed to Eastern
Connecticut Broadcasting Co. Stock-
holders Harrison C. Noyes and Clif-
ford C. Oat are co-publishers of Nor-
wich Bulletin and Record.

WSTC, WSTC-FM, Stamford—Licensed
to Western Connecticut Broadcastin
Co. Kingsley Gillespie, publisher o
Stamford Advocate, is president.

WBRY, Waterbury—Licensed to the
American-Republican Inc., publisher
of Waterbury Re‘pubuean, Sunday
Republican and Waterbury American.

DISTRICT OF COLUMBIA

‘Wash-
Star
The

WMAL, WMAL-FM, WMAL-TV.
ington—Licensed to The Evenin.
Broadcasting Co.;, subsidiary o:
Evening Star,

WTOP, WTOP-FM, WTOP-TV, Wash-
lngton—Licensed to WTOP Ine, 55%
owned by The Washington Post.

DELAWARE

Pton 1 icensed 1o WBET, K. oo

n—] nsed to nc. Op-

erated independently. ‘Qmersh a%—
filiated with Lancaster (Pa.) News-
papers Inc.

FLORIDA

WNDB. WNDB-FM, Daytcna Beach—
Licensed to the News-Journal Corp.,
Publishers of the Morn r:ﬂ Journal,
Ev eruf News, and Sunday News-
Journa

, Ft. Lauderdale—

. re Pub. Co., pub-

lishers of Ft. Lauderdale Daily News.

WJHP, WJHP-FM, Jacksonville—Li-
censed to The Meh‘opons Co,; same
ownership as_Jacksonville Journal.
(see WCOA, Pensacola.

WIOD, WIOD-FM, Mijami—Licenséd to
Isle of Dreams Broadcasting Corp..
stock owned by Miami Daily N

Ine,

WQAM, WQAM-FM, Miami—Licensed
to Miami Brondcastin%_lCO.. owned by
Miami{ Herald Publishing Co., pub-
lisher of The Miami Herald (Knight
Newspapers).

WGBS, WGBS-FM, Miami—Licensed to
Fort Industry Co. George B, Store
president, is also president of Florlda
Sun_Publishing Co., which publishes
the Florida Sun, Miaml Beach,

WTMC, Ocala — Licensed to OQcala
Broadcasting Co. Inc.; (see WCOA),

www americanradiohistorv com

WHOQ, WHOQ-FM, Orlando—Licensed
to Orlando Dally Newls;apers, ub-
lishers of the Ortando Morning Sen-
tinel and Evening Star.

WDLP, WDLP-FM (CP), PanamsBCsitty

—Licensed to Panama City Bestg.
Co. and owned_ by publishers of
Panama _City News-Herald. (See

WCOA Pensacola).

WCOA, Pensacola—Licensed to Pensa-
cola Broadcasting Co.; John H. Perry,
owner, is publisher of ‘Pensacola News

--Jouma! Jacksonville Journal, Panama

City (Ph) News-Herald. Mr Perry
is also_president of Western News-
paper Union, a newspaper syndicate.

WTSP, WTSP-FM, St. Petersburg—Li-
censed to Pinellas Broad: Co.,
53% of stock owned by Nelson Poyn-
ter, publisher of St. Petersburg Times.

WDAE. WDAE-FM, Tampa—Licensed

Tampa Times Co. publisher of
Tampa aily Times.
, WFLA-FM, Tampa—Licensed to
¢ Tribune Co. J. C, Council, pub-
usher of The Tampae Tribune.

GEORGIA

WALBEB, Albany—Licensed to Herald
Publiahmz Co., publisher of Albany
Herald.

WDEC, Americus—Licensed to Ameri-
cus Broadcasting Co. President James
R, Blair is publisher of Times Re-
corder.

WGAU WGAU-FM, Athens—Licensed

to J. K, Patrick & Co. Stockholder
. B. Braswell is editor of the Athens
Ba.mler-Hmld.

WAGA, WAGA-FM, WAGA-TV. Atlan~

ta—see WGBS, Miami, Fla.

WSB, WSB-FM, WSB-TV, Atlanta—Li-
censed to Aflanta Newspapers Inc.
5ubllsher of Atlanta Journal and

onstitution (chief owner, J. M. Cox
Jr., see also WIOD, Miami and WHIO
Dayton. 0.)

WBHF, Cartersville—Licensed to W. R.

Frier who is owner of the Bartow
Herald, Cartersville.

WGBA, WGBA-FM, Columbus — Li-
censed to Georgid-Alabama Broad-
casting Corp. Twenty percent inter-
est each held by A. H. CI
president, M. R.
of the Ledger and Enqutrer‘ w.

Annje Laurie
As W 'E. Page, owners ot
tock in the Ledger-Enquirer Co.

WMOC Covington—Licensed to Coving-
ton News_Inc., publisher of the Cov-
ington News, the Conyers (Ga.)
News, and the Monroe (Ga.) Walton
Times,

WGLS, Decatur—Licensed to DeKalb
Broadcasting Co. Ownership has one-
sixth interest in DeKalb New Era.

WDUN, WDUN-FM. Gainesville — Li-

agting Co. Albert S. Har minority
stockl{‘older. publishes &1&; Gaines-
ville News.

WGGA, Gainegville—Licensed to Blue
mr.life Broadcuﬁng Co. Charles Smith-
q. ublisher _Gainesville Daily

imes. ls presldent and majority
stockholder.

WKLY, Hartwell—Licensed to Louie L.,
Morris, partner in the Hartwell Sun.

WLAG, WLAG-FM, La Grange — Li-
censed to La Grange Broadcasting
Co.;_ 33%% of stock owned by Roy
C, Swank, publisher of La Grange
News.

WNEX, WNEX-FM, Macon—Licensed
to Macon Broad Co.; 1% held
by the Telegraph Publishin, Co..pub-
lishers of the Tele ﬁraph, e News
and the Telegraph-News, Macon.

WMVG. Milledgeville—Licensed to Jere
N, Moore, tor, Union Recorder, a
weekly.
WCOH, WCOH-FM Newnan—Licensed
to Newnan Broadcasting Co., affiliated
with Newnan Times-Herald.

Rome—Licensed to the
Publishing Co., publishers of
Rome News-Tribune.

WSFT, Thomaaton-—l.lcen;ed to_ the
Thomaston Brond o. J, B.
dy, S. ell. -ownerl.
Thomaston T‘imes. own 40% of sta-
tton.
WAYX, Waycross — Licensed to Jack
Williams, publisher, Wauc-ro.n Jour-
nal-Herald.

(Continued on page 568)
1951 Yearbook Number ® Page 67
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BIRMINGHAM
than any other slalion

| Hunage Dady  Hudience

JEFFERSON %WSGN TOTAL AVERAGE %WSGN
COUNTY LEAD DAILY AUDIENCE  LEAD
WSGN-ABC 85,920 155,863
Sto. A {Net) 80,894 6.2% 148,592 4.9%
Sta. B (Net) 82,502 4.2 155,197 4
Sto. C (IND) 28,764 199.7 101,716 53.2

The Coverage of all other Birmingham Stations is lower
than Station C.

L S s “

BIRMINGHAM , ALA.
5000 D. 1000 N 610ke

ABC

Represented Nationally By
HEADLEY-REED COMPANY

PHILADELPHIA ¢ SAN FRANCISCO ¢ ATLANTA ¢ HOLLYWOOD e NEW ORLEANS ¢ DETROIT o

CHICAGO ¢ NEW YORK ¢
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AP—Associated Press.

INS—international News Service,

Directory of
AM, FM and TV STATIONS OF THE UNITED STATES

TP—Transradio Press.

UP—United Press.

City
Call Letters Chan. or Freq.
Established Power
{LBERTVILLE
WAVU 630
1048 500-D
WAVU-FM Ch. 286 (B)
1949 105.1me
4.7hkw
\LEXANDER CITY
WRPFS 1050
1947 1,000-D
WRFS-FM Ch. 291 (B)
1949 106.I1mc
£.6Kkw
ANDALUSIA
WCTA 1340
1946 250

WCTA-FM Ch. 251 (B)
1950 98.1me

10.5kw
ANNISTON
WHMA 1450 Anniston Betsg. Co.
1938 250 Radio Bldg.
2380
WHMA-FM Ch. 263 (B)
1947 100.5me
4.5kw
WSPC 1380 Model City Betsg., Co.
1949 1,000 DA-1 Jefferson Davis Hotel
1850
ATHENS
WIMW 1010 Athens Bestg. Co. Inc.
1848 250-D Hine St.
585
ATMORE
WATM 1580 Southland Bcestg. Co.
1949 250-D Main St.
AUBURN
WAUD 1230 Auburn Bestg. Co.
1947 250 Box 350
1240
BESSEMER
(Birmingham)
WBCO 1450 Bessemer Bestg. Co.
1950 250 1720 Third Ave.
4880
WJILD 1400 Johnston BestE. Co.
1942 250 P. O. Box 147
2300
WJLN(FM) Ch. 284 (B) 6-6172
1948 104.7me (WJLD, AM Affliate)
23kw
BIRMINGHAM
WAPI 1070 Voice of Alabama Inc.
1922 5,000 DA-N 701 Protective Life Bldg.
3-8118
WAFM(FM) Ch, 258 (B) (WAPI, AM Affiliate)
1947 9.5me
515kw
WAFM-TV Ch,. 13 (WAPI, AM Affiliate)
1049 210-216me
13.6kw-aur.;
26k w-vis.
WEBRC 9560 Birmingham Bestg. Co.
1925 5,000 DA-N 172'1‘,& 2nd Ave, N,
4-7741
WBRC-TV Ch. 4
1949 86-72mc
7.5kw-aur.;
15k w-vis.
WEDR 1220 Magic City Bestg. Co.
1949 1.000-D 1417 4th Ave. N,
4-0925
WILN(FM) (See Bessemer, Ala. Listing)

Data corrected to Dec. 6, 1950.
FM's in italic.
same pattern da t;;J:md night.
SA—Special Authorization.

BROADCASTING °

Name of Licensee
Headquarters Address
Telephone Number

Sand Mountain. Bestg.
Servi

ce

Piedmont Service Corp.

12 Main St.
1050

Andalusia Bestg. Co.

c.
Sanford Rd.
844

ALABAMA

Network

Sears & Ayer

MBS

ABC
Sears & Ayer

MBS
Walker

Schepp-Reiner

LBS

CBS
Radio Sales

ABC
CeBS

NBC
Raymer

DuMont

Executive Abbreviations

Pat M. Courington. p, g & cm
Annette Abercromb{)e, pd & wd
Joe Jackson, pmm

James L, Coley,
Lem Col%v gc & pmm, fd,
sd

J. Dige Bishop, evp & cm
Christine Hardage, pd
Wm. E. Bates, ce

Harry M. Ayers, p
Malcolm Street, gm
Lurline Smollon, cm
Robert Sanders, pd
Fletcher Walker, pmm

Stanton B. Ingram. p
W. 5. Weatherly, gm
Walter Rankin, cm
Mary E. Rosenberg, pd

Homer F, Dunnavant, p. € & cm
Robert V. Dunnavant, pd & pmm
Wm. G. Mitchell, ce

John B, McCrary, p
Cyril W, Reddoch. gm
Herbert R. Weston, pd

Elmer G. Salter, p, g & cm & sd
Ted Bellon, ce

J. E. Lanier, p & gm

W. L. Jarrard, cm

Lloyd Willilams, pd

George Johnston Jr., p & gm
Clay Coe, cm

James E. Connolly. sm & pd
Jane Martingale, wd

Ed Norton, chmn, of bd.

Thad Holt, p & gm

C. P. Persons Jr., cm

Lionel Baxter, m of opers..
pmm nd

Norman S. Hurley, ce

Elojse S. Hanna. o & p

G. P. Hamann, gm & tech. d
D. D. Campbell, cm

W. H. McCain, pd & nd

M. D. Smith III, pd

J. E. Reynolds, p

John A. Thompson, secy-treas.
& co-m

Leah L. Doss, vp

{Mrs.) Claudia Jackson, pd

Dir. pd,
pDT

Quwner o; Pres. p; Exec vp evp, Gen. Mgr gm; Sta. Mgr sm; Coml. Mgr.
cm; Saies Mgr. slm o}g H
Representative Proa'. Mgr. pdm; News drm,

ief Eng ce;

Glenn Abercrombie, ce
Jesse Culp, f

Bob McKinnon, pd
J. W, Whatley, ce

Jim Murphy, nd

Tom Minard, fd
John Harmon, sd

James Hudson, ce
Dewitt Carmichael nd
A. S, Mathews, f

Lou Garris. sd

Sara B. Jackson. pmm
T. Atkins, ce
Lon (..arns. sd

Bob Dunnavant, nd, fd & sd
Virginia Miller, wd

Earl Andrews, pd, pmm, nd & {d
Lynn Grund., wd

Jack Warden, ce

Maurice McKinney, ce
Ganus Scarborough, nd & £d
Otis Dodge. sd

James L. Evans, ce
E. H. Mitchell Jr.,, bus. m
John McCune, fd

J. T. Orr, pmm
Don Norman, fd
Richard Hawley, sd
Mary Badham, wd

John F. Cram, ce

W. E. Daniels Jr., nd
J. E. Chambers, sd
(Mrs.) R.J. Pope, wd

If executives or services for FM or TV are same 25 AM affiliate names are not repeated.

Telecasting

*—Non-Commercial Station. CP—Construction Permit issued. D—Day
DA-2—Directional Antenna. different pattern day and night.
SH—Specified Hours. ST=—Share Time.

www americanradiohistorv com

DA-N—Directional Antenna, night only.
L—Ltmlted Time with Domindnt Station.
Complete key to abbreviations, page 6.

1951 Yearbook Number ©

rom. Mgr. pmm;
or Women’s Dir. nd, fd, sd, wd.

Transe, Library
News Service
Transmitter

DA-1—Dftrectional Antenna,
LS—Local Sunset.

N—-Night.

Page 69
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DIRECTORY OF AM, FM, and TV STATIONS OF THE UNITED STATES

t rrected to Dec. 6, 1550.

Bis inttctie & _Non-Commercial Station, _

DA-2—Directional Antenna. different pa
SH—Specified Hours. ST—Share Time.

FM’s in italic.

same pattern da.

SA—Special Authorization.
1951 Yearbook Number

Page 70 ©®

City
Call Letters Chan. or Freq.
Estabiished Power
BIRMINGHAM—(Continued)
WKAX 900
1946 1,000-D
WSGN 610
1927 5.000-LS
1.000-N DA
WSGN-FM Ch. 229 (B)
1947 93.7mc
510kw
e
- CP: 5,000
WVOK 690
1947 50,000-D
BREWTON
WEBJY 1240
1847 250
CLANTON
WKLF 980
1847 1,000-D
CULLMAN
WFMH 1300
1950 1,000-D
WFMH-FM Ch. 265 (A)
100.9mc
0.43kw
WKUL 1340
1946 250
DECATUR
WHOS 800
1848 1,000-D
WMSL 1400
1938 250
DEMOPOLIS
WXAL 1400
1947 250
DOTHAN
1320
1‘3’3‘:‘}61‘ 1,000 DA-N
WwWDIG 1450
1947 250
560
g 200D
ENTERPRISE
WIRB 1230
1948 250
EUFAULA
WULA 1240
1948 250
‘FAYETTE
WWW, 980
1949 F 1,000-D
FLORENCE
wWJOI 1340
1946 250
1240
1945 250
FORT PAYNE
WFPA 1400
1950 250
WZOB 1250
1950 1,000-D

and night.

Headquarters Address

Courier B
2161, N.

The Birmingham News

Name of Licensee

Telephone Number

Q.
Radio Park, 4-3434

Pilot Bestg. Co.
WTNB B!
4-4511

1dg.

goice of Dixie Inc.

6-2924

Box

Brewton Bestg. Co.
Brewton
1000

Southeastern
P. O. Box 54
449

The Voice of Cullman

Cullman Bestg. Co.

)5
863

North Alabama Bestg.

0. Box 211

Co.
212 Jackson St.
991 g

Tennessee Valley Bestg.

0.
Mutual Savings Life
Bldg. 802

Demopolis Bestg. Co.
?O%dlo Bldg.

Dothan Bestg. Co.
20412 E. Main St.
2-9100

Houston Bestrs.
107 E. Adams St.
2480

Dowlander Bestg. Co.

110'% S. Foster St.
2-5600

The Wiregrass Bestg.

Co.
!goothan Highway

Alabama-Georgia
Bestrs.

Radio Bldg.

745

Bankhead Bestg. Co.
Jasper

Florence Bestg., Co. Inc.

850 South Court St.
2608

Tri-Cities Betsg. Co.
800 Cypress Mill Rd.
42

Killian Bestg. Co.

Stallworth
850

Ft. Pa
P.O.
1098

1dg.

e on_the Air
ox 255

cstg. Service
21st St.

Bestg. Co.
6

ALABAMA—(Continued)

Executive Abbreviations
Owner o; Pres. p; Exec. vp evp; Gen. Mgr. gm; Ste. Mgr. sm; Coml. Mgr. Transc. Library

Network
Representative

Holman

ABC
Alabama
Headley-Reed
MBS

Taylor

Radio Reps
MBS

ABS

KBS
Clark

KBS.LBS
ABS

MBS
KBS

MBS
KBS, ABS

MBS, ABS
McGillvra

ABC
Cummings

KBS
Sears & Ayer

KBS, MBS
Southeastern
Dodson

Tri-W

ABC
ABS

LBS

MBS. ABS

services for FM or TV are same as AM affil
" execuﬁveség—cl;)vn]:truction Permit issued. D—Day. DA-N—Directional Antenna, night only. DA-l1—Directional Antenna,
L--Limited Time with Dominant Station. LS—Local Sunset.

ttern day and night. L--
Complete key to abbreviations, page 6.

cm; Sales Mgr. sim; Pro‘g. Dir. pd; Chief Eng. ce;
a

Prod. Mgr. pdm; News,

Glenn V. Tingley. p, g & cm
Jimmy Kirby, pd
H. N. Tingley. pmm

Henry P. Johnston, mgng. d
J. Harry Callaway. m gen. adv.
Craig Lowe, prog. & prod. d

Jerry Irwin, m
Charles White McGehee, pd

Iralee W. Benns, p & gm
. M. Brennan, vp
William J. Brennan, ¢ & pmm

& ce
Ira Leslie. pd

W. Emmett Brooks, p & gm
Charles E. Land, pd
Wm. E. Brooks Jr.. vp & sd

Dr. J. Kelley Robinson, p
Robert B. Taber. g, ¢ &

pmm
Paul E. Reid, pd & sd

Hudson C. Millar Jr., p & gm
Herb Carnathan. cm

Lon Waters. pd, pmm & fd
Art Bachmann. ce

Claudia E. Kinney & D. T.
Kinney. ptnrs.
Louis C. Blizzard, g & cm & nd

Frank Whisenant, p & gm
Cletus Quick, pd & pmm
J. V. Roser, ce

W. M. Jordan

T, H, Gaillard (co-0
W. P. Thielens

W. M. Jordan, g & cm
Leo Hart, pd

Julian C. Smith, gm
Fred C, Moseley. em
Arthur Creamer, pd & sd

Jess Swicegood, gm

R. A. Dowling, p & gm
Johnny LaCarter, em
Willard Wilkes, pmm

Lee S. Bullis, g, ¢ & pmm,
nd & pd

W. W. Bankhead, p
Jack Black, g, ¢ & pmm & pd

Joe T. Van Sandt. p & gm
Dorothy Lester, cm
Paul Shannon, ce

Milton S. Killen, p
James L. Garrett, gm
Charles H. Dickson, cm
Len Hensel, pd & nd

J. Louis Killian. p & gm
Jim Bell, cm

Glenn M. Gravitt, g & ¢tm
Lester Haston, pd
Jess R. Moore, ce, nd & £d

WwWwWW . americanradiohistorv.com

TOM.

Stanley Hawkins, ce
Stanley Vainrib, nd
Ed Royfield, sd

J. V. Sanderson, ce
Bill wWard, sd
Agnes Parrish, wd

W. E. Benns Jr., secy-treas.
Dan Brennan. nd S|

Fred Wamble, fd

E. Tully. wd

R. D. Craig. ce
Bolling Brooks, nd

Lester Carter. ce
Al Haack, nd
Helen Parrish, wd

Jay Aldredge, nd
Bud Pratt. sd
Betty Carnathan. wd

Jack Gray, pd, fd & sd
George Rose, pmm & wd
Ed Massey, ce

Bob Gleagon. nd
Wayne Sims, sd

Buddy Bley, pmm

John T. Larkin, ce
Nan Jordan, traffic clerk
Austin Caldwell, sd

Lamar Trammell. prnm
John T. Hubbard, ce
James Acree, nd

Agatha Barnes, office m

Hugh G. Chastain, ce

Oral Herman. ce

Harry Hearst, pd, pmm, nd & fd
Pete Bingham, sd

Theda C. England, pmm
Lee B. Malone. ce

Tom York. sd

Kathryn Robbins, wd

Ted Kirby, sd
Olive A. Plunkett, wd

iate names are not repeated.

BROADCASTING o

Mgr. pmm;
rm, Sports or Women’s Dir. nd, fd, sd, wd.

News Service
Transmitter

G

RCA

Wid.
AP
WE
Cap.
GE
WE

Wwid.
AP

Wlid.
AP
RCA

Col.
Thes.
UP
WE

N—Night.

Telecasting
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Execuuve Abbreviations

City Name o0f Licensee Oumer o; Pres. p; Exec. e en. Mg M i b 5
Call Letters Chan. or Freq. Headquarters Address Network cm; Sales Mg'rpslm Prgp v?r pd' Chi,;f‘EngSt%e' ro::;n'n(l:g‘rml ﬁ:gnf, T&aex::: sléi-‘:vli::y
Established Power Telephone Number Representative Prod. Mgr. pdm; New.s 'arm, Sports or Women's "Dir. nd, fd, sd, wd, Transmitter
GADSDEN
WETO 930 Gadsden Radio Co.
(CP} 1,000-D
WGAD 1350 General Newspapers Inc.  ABC, ABS Carmage Walls, Halley D. williams. ce wid.
1948 5,000-L8 Box 351 Joel Robertson, g & pmm Bob Foster, nd & sd uUp
1,000-N DA 5641 Frances Seale, pd WE
WGWD 570 G. W. Covington Jr. KBS Kenneth L. Wood, g, ¢ & pmm Everett Porter Jr,, nd & sd Assoc., Cap.
1947 1,000-D Estate Alabama Gaston Anderson, ce Bertha Dodd, wd UP
P. O. Box 128 Taylor
6-6301
WIBY 1240 Gadsden Bestg, Co. Inc, ABS, MBS Bascom H. Hogson. P Sam A. Benton, cm e eeranianea .
1928 250 éogsaBlroad st. Sears & Ayer Beatrice Tate Benton, gm & pd Glen Nichols, ce AP
WIBY-FM s OB e
1948 103.7mc
1.5kw
GREENVILLE
WGYV 1400 Greenville Bestg. Co. Continental William H. Miller Jr., g & cm Calvin Poole, treas, wld,
1948 250 ;’8.50. Box 227 Elmo Cronk, ce UP
G
GUNTERSVILLE
WGSsV 1270 Guntersville Bestg. Co. Trent Moore, l? Ray McClendon ¢, pd & sd Cap.
1850 1,000-D P. O. Box 32 Hon. Albert Rains, vp (Mrs.) P. R. Galloway, & wd UFP
4131 E. L. Roberts, secy.-treas. Welch Huckaby. ce & f Ray.
Edward Z. Carrell, g &ecm
HALEYVILLE
WJIBB 1230 Haleyville Bcstg Co. Guy Ray. p C. A. Christensen, ce Cap.
1949 250 Bear Creek Rd. S.L Masdon Jr., g ¢ & pmm U]='p
389 & pd RCA
HAMILTON
WERH 970 Marion County Bestg. McGillvra Hugh J. Fite, p. g & pmm & Don W, Hall, nd, sd & =
1950R 1,000-D Co. cil C. Mixon h ' pd Johnnie Lott. fd wd IA‘PW
Il-lz?Jmilton Charles B. Tucker. ce Eva N. Mobley, secy. Ray.
HUNTSVILLE
WBHP 1230 Wilton H. Pollard MBS W. H. Pollard, p, & & cm Grady M. Reeves, pmm, nd & sd
1937 250 gig W. Clinton St, KBS W. G. Harris, pd & ce
WFUN 1450 Huntsville Bestg., Co. ABS John Garrison & J. B. Falt Jr., John Garrison. sm, pd & ce
1846 250 Inc. Sears & Avyer ptnrs.
;ig‘WSt Holmes St. J. B. Falt Jr., gm
WHBS 1490 Huntsville Times Co. ABC Henry J. Johnston, p V. Sanderson, ce e
1948 250 P. O. Box 986 Airline B. W. Randa. gm Raﬂ}' C. Roberts, asst. ce
2345 Headley-Reed N. C. Milwee Jr., pd & nd ian’ A, Woodall, wd WE
WHBS-FM Ch. 236 (B)
1947 95.1mce
16kw
JACKSON
PBB 1280 W. P. Thielens, W. M. Gaillard Jr., gm Edgar C. Henson, ce 3
Ygso 1,000-D Jordan & T. H. Gail- Phiur G. English Jr., em & sd Leonard Miller, £d i%s
1arda 7.!;-_ Charles Ballas, nd, pd & pmm Dora Lee Clay, wd Col.
X
2413
JASPER
WWWB 1240 Bankhead Bcestg. Co. KBS, LBS W. W. Bankhead, p Bobby Jones, pd & nd 0pD0000006a0 00000
1946 250 Bankhead-Long Bldg. Tri.-W James E. Reese, £ & pmm & sd Roger A. Wells, ce AP
100 Wm. C. Edgemon, cm

THREE STRATEGICALLY LOCATED STATIONS

IND.
Almost all of Alabama is within the good listening area 7
of the Covington stations. It's an area 647,700 radio 7
families wide who spend $2 billion annually for retail w G w n
purchases. GADSDEN
You can sell Alabama ot 20% off by buying all three ALABAMA

Covington stations: WCOV and WGWC, (both CBS) and
WGWD, Gadsden’s independent on
570. Or, two stations entitle you

to 10% discount. . CBS

T
For sales in Alabama, it's the Cov- U

ington Stations. For the proof . . . w G w c

Taylor Company. SELMA
ALABAMA

jﬁe Couinglfon &aﬁonﬁ

WCOV (cas) WGWD (IND.) WGWC (CBS)
MONTGOMERY GADSDEN S ELMA
Represented Nationally by Taylor Company

MONTGOMERY
ALABAMA
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DIRECTORY OF AM, FM, and TV STATIONS OF THE UNITED STATES

ALABAMA—(Continued)

Executive Abbreviations

City Name of Licensee Owner o; Pres. p; E.rec v, evp, Gen. M m; Sta. Mgr. sm; Coml. Mgr. Transc. Librar,
Call Letters Chan. or Freq. Headquarters Address Network cm; Sales Mgr. slm p Dir. pd; Crg:engny ce; grom 'Mg'r pmm; News Servicey
Established Power Telephone Number Representative Prod Mgr. pdm; News, a.rm, Sports or Women’s Dir. nd, fd, sd, wd. Transmitter
LANETT
‘WRLD zl;go (See West Point, Ga.)
MOBILE
WABB 1480 The Mobile Press ABC R. B, Chandler, p Phillip Forrest, pmm SES., Wlid.
1950 5,000 DA-N Register Inc. Branham W. J. Hearin Jr., evp William H. Murphree, ce AP
304 vernment $t. Carl G. Haug, pd J. Bitterman. n sd WE
3-1551 Dewey H, Long, g & cm Betty Mitchell, wd
WABB-FM Ch. 267 (B)
1948 102 5mce
Slicw
WALA 1410 Pape Bcestg. Co. Inc. NBC W. O, Pape, p Al Holman, pd & nd
1930 5,000 DA-N 210 Government St. Headley-Reed . K. Martin, gm R. B. Hurley, ce
3-3756 Al Treadway, cm
WKAB 840 Pursley Bcestg. Service LBS Louise P. Pursley. p & gm J. H. Johnson, pmun
1047 1,000-D 354 St Francis St. IMs R. H. Moore, cm Gene Miller, ce B
J. T. Jackson, pd Do
WKRG Giddens & Rester CBS F, E. Busby, gm Walter Turner, pd, nd & fd L-w
1946 000-LS Q. Box ll84 Young John E, Waller, cm Max Andersen, s AP
230-N-DA -6‘!89 Richard M. Cole, ce RCA
WEKRG-FM Ch.260 (B} e
1947 999me e e
3w WE
MONTEVALLO
WNDI 730 Shelby County Bestg.
(CP) 250-D Co.
MONTGOMERY
WAPX 1600 United Bestg. Co. ABC Thomas E. Martin, p & gm Leland Childs, nd L-W, SES.
1950 1,000 DA-N 116 Catoma St. Walker Hoke S. Williford, ¢ & pmm Bob Chisholm, fd UP
3-7568 James Reed, p Dave Manners, sd RCA
wen hr, ce
wCcov 1240 Capitol Bcestg, Co. CBS Hugh M. Smith, gm W. D. Weatherly, ce Assoc.
1939 250 Exchange Hotel Taylor Joe Petranka, cm John McCune, nd UP
5781 Walter Spiro, pd & sd Dorothy Armand, wd Col.
WCOV-FM Ch, 233 (B) o0
1943 94.5me; 4.1kw
WIIY 1170 Southern Bcstg. Co. Inc. MBS Joseph G. Mathews, p E. Caldwell Stewart. pd Thes.
1948 10,000-LS 115‘,5 Commerce St. Weed John C. Hughes, m =~ T
1,000-N DA-2 34471 i Dacona
WMGY 800 Dixle Boestg. LBS Dr. S. D. Suggs. p E. B. Ingle, cm Wwid
1948 1,000-D 4 S, Perry t. Meeker Thomas W. Sewell. gm John D. Lamar, ce . ieeeeaiees
3-8098 & secy-treas. Crawford Rocquemore, fd G
(Mrs.) Thomas W, Sewell, vp Hugh Webb, sd
Frank Monteleone, P
WSFA 1440 Montgomery Bestg. Co. NBC Howard E. Pill, p CUff Shelkofsky, ce St.
1930 1,000 DA-N Headley-Reed David E. Dunn, gm Julia Looney, natl. slm AP
P, 0. Box 1031 Wm. W, Hunt, cm J. A. Wolf, nd Col,
8361 Lee Gooch, d & fd Charley Zeanah, sd
Alice Mayﬁeld pmm
MUSCLE SHOALS Frank M. F s . _—
WLA 1450 Muscle Shoals Bestg. MBS an . Farris Jr., p & co James oorhies, pd & sd GO0ANGN00E0EE6000
1933 Y 250 C rp. € Devney William A. Reeves Jr., gm & nd Melvin_G. Hunt, act. ce uUpP
0. Box 230 Fulus O. Whitehead, ¢m Grace Vaughn, wd G
Shefﬁeld. Ala.
1450
OPELIKA
lika-Aub Bestg. MBE: F. M. Hyatt.
1540 ° 30 ORgaka-Aubum Besig. MBS Jim Ownby, em
1400 Auburn Rd.
856
ROANOKE
WELR 1360 Roanoke Bcstg. Co. ABS, KBS J. W, Buttram, p. g & cm James McKay.ce ... ...
1949 1.000-D 801 Mailn St. Dodson John Hodges, pd, nd & fd Leverne Foster, sd UpP
410 Dick Killebrew, pmm WE
RUSSELLVILLE .
WWWR 920 Bankhead Bestg. Co. Walter W. Bankhead. James E. Reese. m of 0pers.  .....ciieiveionns
1949 1,000-D Jasper, Ala. Hal Kirby, E.gl & cm & Charles G. McLellan, ce & fd UP
Jasper 100 James W. Elliott, pd & nd Col.
SCOTTSBORO
WCRI 1050 Pat M. Courington Pat M. Courington, p Halene Green, pd & wd wid
1950 250-D legx 394 Eaton P. Govan Jr. g & cm R. C. Payne, ce, nd, sd & fd éP
...... 1330 Rose M. Kirby
CP 1.000-D
SELMA
1340 Capitol Bestg. Co. CBS John F. Townshend, gm &ce ... 0ao8 0800605
g?swc 250 North Btroad St. Taylor {Mrs.) Marie Luker, pd £350000053 005600
2748
WHBB 1480 Selma Bestg. Co. Inc. MBS Bascom H. Hopson, p W. Carroll Ward, de
, 1935 250 mgawashington st. Sears & Ayer Julien Smith Jr., g & cm Thomas F, Kelly Jr., ce
SYLACAUGA
WFEB 1340 Alabama Bestg. Co. MES George W, Carr, 5 & cm Lee Blaine, sd =~ ...
1945 250 527 North Broadway KBS Billy W. Oaks, Conrad Pickren, fd UP
160 ABS Leonard Scott, ce 0000
1290 Marble City Bestg. Co. LES James S, Stowers Jr. p Robert M. Duck, pd & pmm E%p.
1948 1,000-D P. O, Box 511 Curtis O, Liles, gm James A. Fitts, ce
Henry J. Darden Jr., ecm Ray.

FM's in italic.

orrected to Dec. 6, 1950,
Data c ¥ _Non-Commercial’ Station,

If executives or services for FM or TV are same as AM affiliate: names are not repeated.
—Construction Permit‘issued. D—-Day. D

A-N--Directional Antenna, night only.

DA-1—Directional Antenna,

same ttern day and night. DA-2—Directional Antenng, different pattern day and night. L—Limited Time with Dominant Station. LS—Local Sunset. N-—Night.
pecidl Authorization. SH—Specified Hours. § ST—Share Time. Complete key te abbréeviations, page 6.
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City
Call Letters
Established

TALLADEGA

WHTB
1845

TROY

WTBF
1547

TUSCALOOSA

WJRD
1838

WTBC
1946

BISBEE

KSUN
1933

CLIFTON

KCLF
1950

COOLIDGE
KCKY
1948

DOUGLAS

KAWT
1946

FLAGSTAFF

KCLs
1950

KGPH
1950

GLOBE

KWwWJB
1938

KINGMAN
KGAN
1949

MESA
KTYL
1948
KTYL-FM
1950

NOGALES
KNOG
1948

PHOENIX
KIFN
1849

KOOL
1047

KOY
1922

KPHO
1940

KPHO-TV
1949

KRIZ
1850

KRUX
1047

Chan. or Freq.

Power

1230
250

1490
250

1150
5,000-LS
1.000-N DA

1230
250

1230
250

1400
250

1150
1.000 DA-N

1450
250

340
250

1230
250

1240
250

1310
1,000-LS
500-N-DA
Ch. 284 (B)
104.7mc
50kw

1340
250

860
250-D

260
5.000 DA-N

S.‘h. 5
6-83me
8.Tkw-aur.;
17.5kw-vis.
1230

250

1340
250

BROADCASTING *®

Name of Licensee
Héadquarters Address
Telephone Number

Voice of Talladega Ine.
Sylacauga Highway
3733

Troy Bestg. Corp.
College Dr.
980

Estate of James R.

Doss_Jr.
First Nat'l Bank Bldg.
4464

Tuscaloosa Bcestg. Co.
City Hall Bldg.
5523

Carleton W. Morris
g)rawer C

Saguaro Bcestg. Co.
15 Park Ave.
320

Gila Bestg. Co.
Roosevelt & Main Sts.
4451

Carleton W. Morris
?’%uglas

Charles J. Saunders
Box 1677
988-J

Flagstaff Bestg. Co.
‘sh{eatherford Hotel

Gila Bestg. Co.
Gllobe -Miami nghway

J James Glancy
. O, Box 871
B ue 462

Sun Va].ley Bestg. Co.
P.O. Box 885
57317

Border Bestg. Co, Inc.
%%ncho Grande Hotel

Westem Bcstg Co.
3 0 Box 430

Marlcopa Bestrs. Inc.
Adams Hotel
21748

Salt River Valley Bestg.

Co.
836 N. Central Ave.
4-4144

Phoenix Bestg. Co. Inc,
KPHO Bldg.
4-7367

Howard M. Loeb
2345 Buckeye Rd.
4-8436

Radio Arizona Inc.
Hotel Westward Ho
2-2371

Telecasting

Network

MBS
ABS

MBS
KBS

Walker

MBS
KBS
Sears & Ayer

Owner o; Pres. p,
cm; Sales Mgr. slm
Representative Prod. Mgr. pdm; News

Executive Abbreviations

Robert A. Davidson. p & gm
Myron T. Snoddy, cm

J. Roy Crow, p
Wm. C. Needham, gm & nd
Robert Tolbert, em & sd

(Mrs.) Wilhelmina Doss, co
Dick Biddle, asst. m
Lehman Mayer, cm
Charlie Welsh, pd & nd

Bert Bank, gm
John_C. Cooper Jr., cm
Una King, pd & wd

ARIZONA

MBS

Don Lee
Ariz. Net.
Blair

CBS ~
Ariz. Trio

NBC
Ariz. Bestg.
Raymer

NBC
Ariz. Bestg.
Raymer

Walker
CBS
Hollingbery

MBS Don Lee
Ariz. Net
Blair

ABC
Petry

ABC. CBS,
NBC
DuMont
LBS
Burn-Smith

Cooke

Carleton W. Morris, p
Jack Murphy, g, ¢ & pmm
Ray Helgesen, pd, nd & sd

Chet Darwin, gm
Bob Vache, sm

Louis F. Long, p

William F. Parady, sm & sd
Ken Hooker, cm & nd

Jim Murdock. pd

Dusty King, m

Charles J. Saunde&‘s. o, m,
Charles Rf[cNeal

A. S. Holm, gm
E. C. Phillippl, cm & tech d.

Louis F. Long
Willard Shoecra!t, gm
Eric Manola, cm

J.J.Glancy, p, g & cm
Kathlene Covarrubias, pd
Don Cummings, ce

Dwight Harkins, p & gm
Lorenzo K. Lisonbee, cm
Jack Harris, pd & nd

Robert Marcus, p
Sam Marcus, vp & secy.

Frank P. Redfield, p & gm

John K. Redfield

Joe Alvarado. pd

Gene Autry,

Charles H. Garland gm

George new, cm

Miles Reed, pd & pmm

Miles Shepherd. ce

John L. Hogﬁ p&com
Albert D. Johnson, m & pmm

John R. Williams, pd

Richard J. Smith, ce

William J. Lester Jr., pdm

John C. Mullins, p & gm

V. M. Hamilton, m

A. M, Rau, pd

Lee Kerry, pmm

Roland C. Oxford, m & pd

Gil Lee, cm

George L. McClanathan, ce

Howard M, Loeb, 0 & gm
Arnold Gregory, cm
Larry Jonas, pd

James Murray, pmm & sd
Renee Cushman, P
Richard H. Voorhis. gm
Robert Capps, pd

wwwW americanradiohistorvy com

Ea:ec v:p evsn
Dir. pd C
arm, Sports or Women’s Dir. nd, fi

hief Eng. ce; Prom.

John Lester Fisher, ce

Jesse Jordan. pd & pmm
Joe W. Gilchrist, ce

Mamie Kimbrell, pmm
J. G. Cobble, ce
LeRoy Paul, sd

Nellie Griffin, wd

T. H, Todd, ce
Gabby Bell, sd

John Gann, ce

Bob Harbison, pmm
Earl Hickman. ce
Bea Bryce, wd

Dorotsl:y B. Saunders, office

m wd
Irvin Feinberg, nd & fa
Baron Von Diegle, sd
Mary Phxllugai pd
Alan J. Gardiner, ce

Herbert Hanes, ce

Dick Gilbert, pmm
William Harrison. ce
Ben Smith, fd

Edgar B. Pool, ce

Lew Lowry, pdm & sd
Hal McWilliams, nd
Warren Chandler, fd
Dee Junker, wd

Burton LaDow, slm
Paul Gribben, nd
Bill Close, sd

Ernie Douglas, fd

Cliff Baker, ce
Wayne Center, nd
Bill Lewis, sd

James E. Groll, ce
Sheldon Engel, nd

John S. Wise, £d
Margaret Strickland, wd
Marvin Edwards. ce
Frank James, n

Ed de Forest, sd

Wl

(Mrs.) Lillian S. Davidson. pd

Mgr. gm; Sta. Mgr. sm; Coml Mgf Transc, Library

News Service
Transmitter

Wwid.
UP

Thes.
AP
RCA

SES., Assoc.
UP

WE

L-w
Ray.
Thes.
AP

1951 Yearbook Number ©
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City
Call Letters Chan. or Freq.
Established Power
PHOENIX—(Continued)
KTAR 620
1922 5,000 DA-N
PRESCOTT
KYCA 1490
1940 250
SAFFORD
KGLU 1480
1938 1,000
TUCSON
KCNA 1340
1947
CP: 580
5,000-LS
500-N DA
KoPO 1450
1947 250
KTKT 1490
1950 250
KTUC 1400
1929 250
KVOA 1290
1929 1,000
YUMA
KYMA 1400
1950 250
KYUM 0
1940 250 DA-N
CP: 560
1,000
ARKADELPHIA
KVRC 1240
1947 250
BATESVILLE
KBTA 1340
1950 250
BLYTHEVILLE
KLCN 900
1922 1,000-D
KLCN-FM Ch. 241 (B)
1948 96.ime
21w
CAMDEN
KAMD 1450
1946 250
CONWAY
KCON 1230
1950 250
KOWN(FM) Ch, 249 (A)
(CP) 97.7me
0.9Tkw
CROSSETT
KAGH 1240
(CP) 100
EL DORADO
KDMS 1290
1950 1,000-D
KELD 1400
1935 250
FAYETTEVILLE
KGRH 1450
1946 250

Data corrected to
FM’s in italic.
same pattern da
SA—Special Aut

Page ‘74 L4

|

g‘and night.
orization. SH—Specifled Hours.

1951 Yearbook Number

+_Non-Com:
DA-2—Directional Antenng

Name of Licensee
Headquarters Address
Telephone Number

KTAR Bcs%
’ili 1Heax:d ldg.

Southwest Bestg. Co,
%Gmley St.

Glla Co,
112518 Stxﬁlg Ave.

Catalina Bestg. Co,
Box 2348
2-4664

Old Pueblo Bestg, Co.
11(5)43‘?. Drachman

Thomas J. Wallace
500 West Elm
3-7549

‘Tucson Bestg. Co.
900 E. Broadway
2-3344

Arizona Bestg. Co
48 E. Broadway
3-2555

Salt River Valley
Bestg. Co.
899 South Ave. B.

Yuma B . Co.
1501 First St.
83

Arkadelphia Bestg. Co.
511 Main St.

White River Valley
Best

1109

Harold L. Sudbury
Sudbury Bldg.
2093

Camden Radio Inc.
P. O. Box 5859
6791

Conway Bestg. Co.
Ark. State Teachers
Campus

(KCON, AM affiliate)
Ashley County
Bestg. Co.

Cotton Belt Bestg. Co.

Radio Enterprises Inc.
Home Finance Bldg.
3-8128

Faﬂrlettevﬂ.le Bestg. Co.
92 Leverett St.
862

 Statiom.

ST—Share Time.

ARIZONA—(Continued)

Executive Ahbreviauons
+ Sta. Mgr. sm; Coml. Mgr.

Network
Represeniative

NBC
Arizona Bestg.
Raymer

NBC
Arizona Bestg.
Raymer

NBC
Arizona Bestg.
Raymer

ABC
Hollingbery

CBS
Ariz. Net.
Forjoe

LBS

Owner o; Pres. p; E:ec vp €
em; Sales Mgr. slm; Pro
Prod Mgr. pdm; News,

John J. Louis, chmn. of bd.
Rlchard O. Lewis, p &

W. Harvey, vp & ¢
.T Howard Pyle, vp & pd
Robert Pollard, pmm

Harold F. Ritter, gm

Louis F. Long, p
Paul Merrill, gm
Edward E. Furman, em
Lester McBride, pd & nd

Erskine Cladwell, p
‘Wayne_Sanders, m
Harry B. Chambers, cm

H.C. T

E. S. Mlttendori. gm

S. J. Kossack Jr.,, cm
Matt Lemen, pd & nd
Paul Yeazell, pmm

Tom Wallace, o

Gail Hummel, g & em

Bill Warren, p

John McShane. pmm & nd
Lee Little, p & gm

John Crowley, bus. m

Bud Murphy, pd & pmm
Cliff Livingston, ce

R, B, Williams p & gm
Harper M. Phuhps. bus. m
Jack_Underwood. ¢cm
Ben L. Slack Jr., pd

Fred J. Gerletti, pmm

Albert Johnson, vp
William L Lindsey. gm

N. Campbell, p
Ray C. Smu.cker.
Roy Jorgensen, cm
Paul Dawson,
Robert Jones, pmm

ARKANSAS

MBS, KBS
Razorback

MBS
Razorback
Arkansas

Arkansas
Pearson

MES
Razorback
kansas

ABC
Razarback
Continental

MBS
Razorback
Ra-Tel

Permit issued. D—Day.
different pattern day

Cecil Cupp, o
M. Moore,

Edward Hall ummers. ce

J. E. Treuathan, p
William R, Smith, g & cm
William A. Smith, pd & ce

Harold L. Sudbury, gm
J. T. Sudbury, pmm

W. E. Hussman, p

David Crockett, gm

Donald Cathey, em

Frank O. Myers, directing m

J. E. Clayton, p & gm
Jean Ford, p
Herman Stermer, ce

J. H. Fleet, gm

W. N. McKinney, p & pd
Leon M. Sipes, vp, g & cm
J. R. Duerson, pmm

Hayden Mecllroy, p
Fred J. Stevenson, gm
Edwin G. Gideon, cm
Wallie Ingalls, pd & sd

to Dec. 6, 1050. If executives or services for FM or TV are same as AM affiliate names are not repeated.

mercie P-—Comtrucﬁou DA-N—Directional Antenna, night only.
L—Limited Time with Dominant Station. LS—Local Sunset.
Complete key to abbreviations, page 6.

and night.

www.americanradiohistorv.com

l‘%‘r pd; C tef Eng ce;
u'rm Sports or Women’s Dir. nd, td, sd, wd.

rom. Mgr.

A. C. Anderson, vp & ce
B. R. Fulbright. secy-treas.
John Snow, nd

Rol Laughner, fd

Harl G. Barnett, pmm
William E. Scharlach, ce
Otis E. Whelan, fd & sd
Roberta Kempton, wd

Bill Rider Jr., pd
Thomas W. Epperson, ce
Freda S, Botkin, wd

Vernard Cimmyiotti, ce
Paul Plunkett, sls prnm
Cliff Stillinger, s
Virginia Benoit, wd

Ken Ferguson. ce
Bernie Perlin, sd
Hilde Clark, wd

Lou Eaton, nd
Peter Tufts, sd
Mary Herweg, wd

Ray H. Holsclaw, ce
George T. Callison, nd
James W. Hays, sd
Kathryn Kay, wd

Leavenworth Wheeler, ce
Len Burkland, slm & sd
Glen Edwards, nd
Maurice Higgins, £d

Bill Deaton, pd, pmm,
nd. £d, sd fwcP

Andrew Wright, nd
Jerry Otwell, sd

Ernest Simmons, pd

Callis Carter, pd & sd
Dorris C, Hunter, ce
Martha Butler, wd

John Long, ce
Ed Hall. nd & sd
Ann Theilan, wd

George W. Dotson, ce
Richard Evans, nd
Mary Ingalls, wd

BROADCASTING

mm ;

Transe. Library
News Service
Transmitter

Thes.. St., Cap.

AP

WE

wid.
AP, UP, INS
WE

Cap.
RCA

Thes.
up
Col.

Wwid.
AP
Col.
SES.

AP
G

DA-1—Directional Antenna,

N—Night.

Telecasting
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Arizona’s Grand Canyon is being widened and
deepened at the rate of more than a 1,000,000 tons of
sit a day...

The length and breadth of the Arizona market is
expanding similarly. ..

*Population 1940

950
{Phoenix and Maricopa County 1940 185,000
1950............330.000)
*Income 1940.....................$175,000,000
1950, . $700.000.000
(Agriculture 1940, $ 53,000,000
$250,000,000)
The 7 line connected NBC Stations of the Arizona
Broadcasting System are delivering this rich market

to hundreds of successful advertisers. There's business
here for you, too!

*Research Department—Valley National Benk
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DIRECTORY OF AM, FM, and TV STATIONS OF THE UNITED STATES

ARKANSAS—(Continued)

Executive Abbreviations

City Name of Licensee Owner o; Pres. p; Exec. vp evp; Gen. Mgr. gm; Sta. Mgr. sm; Coml. Mgr. Transc. Library
Call Letters Chan. or Freg. Headquarters Address Network em; Sdies Mgr. sim; Prog. Dir. pd; Chief Eng. ce; Prom. Mgr. pmm; News Service
Established Power Telephone Number  Representative Prod. Mgr. pdm; News, Farm, Sports or Women’s Dir. nd, fd, sd, wd. Transmitter
FORREST CITY .
KXJK a50 Forrest City Bestg. Co. KBS William Fogg, p & gm Charlie Sims, pd, nd & fd L-w
1049 1,000-D Inc. Razorback David James, em Jim Hutchison. sd AP
Nat'l Bank of Eastern Continental Morris Cofer, ce G
_Ark. Bldg.
FORT SMITH
KFPW 1230 Southwestern Hotel Co. MBS (Mrs.) John A. England, p Willard E. Kunkel, ce wld.
1936 250 2917 Rogers Ave. Razgrback John R. England, g & cm Joe Ropollo, sd AP, UP
4105 Walker Dorothy Gibson, pd Florence Filoyd, wd . ... ...,
J. E. Garner, pmm. nd & fd
KFPW-FM Ch. 235 (B)
1947 84.9mc
14kw
KFSA 950 Southwestern Fub. C