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BAKERSFIELD I 

10,000 WATTS 

smashes your sales mes- 

sage into prosperous 
homes from the Oregon 
line to the San Joaquin. 
You get PLUS value in 

the thousands of listeners 
in Oregon, Washington, 
Montana, Idaho and Ne- 
vada. 

K FBK 

STOCKTON 

KWG 

1 1 

From the great Interior Valleys comes 

most of California's agricultural and 

mineral resources. Southern Califor- 
nia has its beaches and movie stars; 

San Francisco has its bridges -but the 

Interior Valleys produce the wealth. 

Your advertising should cover this 

great market. The McClatchy Broad- 

casting Company stations provide the 

only COMPLETE coverage of the area. 

.1 

KERN i i I. 
I 

I 
I .4.¡ _, 

ii 

For Information See Our Representatives 

THE PAUL H. RAYMER COMPANY 

NEW YORK CHICAGO SAN FRANCISCO 

McClatchy Bro,dcasting Con5any 
Sacramento:/California 

McClatchy Newspapers: Sacramento Bee, Fresno Bee, Modesto Bee 
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1. KLZ has the FACILITIES! 
Its new, high -fidelity equipment gives KLZ the transmission facilities 

to cover the Denver -Rocky Mountain region. Its experienced, nimble - 
minded staff provides the production facilities with which it has estab- 
lished the highest standard of radio showmanship, listener- service and 
program -quality in this area. 

2. KLZ has the AUDIENCE! 
By the sheer quality of its programming, by the spontaneity of its 

showmanship, by the unselfishness of its service, by the vitality of its 
every activity, KLZ has established for itself a distinct and magnetic 
personality which attracts majority listener interest in the Denver -Rocky 
Mountain region the majority of the time. 

3. KLZ has the ADVERTISERS! 
KLZ has attracted, too, the majority interest of advertisers in the Denver - 

Rocky Mountain region. Local department, furniture, jewelry, men's and 
women's stores all are spending more of their radio money with KLZ 
than with any other station. And KLZ's 1937 -1938 winter schedule of 
commercially sponsored programs is the heaviest ever carried by a 
Denver station. 

..AND THE RESULT STANDS OUT LIKE THIS: 

îSOCIATED STATION OF THE 
DLUMBIA BROADCASTING SYSTEM 

. KATZ SPECIAL ADV. AGENCY 
ATIONAL REPRESENTATIVE: DE NVE it 

IAFFILIATED WITH WKY, OKLAHOMA CITY, AND THE OKLAHOMA PUBLISHING COMPANY 

I R O A D C A S T I N G Broadcast .4duertising 1938 Yearbook Number Page 61 
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NO 
E C H IN ES 

O V ER AG E C 

IS 
INCLUDED! 

by all means 

you are thinking about radio in Kentucky, 
the new WAVE s If y for a copy of 

ask Free & Peters (or us) 

Data Book. 

It gives 

that 

es the facts about this Kentucky market 
n 

way 

because they are obviously tr , 

you'll app reciate, fanning a campaign that 

de- bunked, and really helpful in planning 
expenditure. 

will produce more results per dollar of ex 

coverage in China and .a 

It proves that we don't have any 
It's a sensible data 

standers. . 

few other innocent by 
which we believe you'll agree, 

book for sensible people- 

is sumthin! Won't you write- today? 

An N. B. C. Outlet ... FREE & PETERS, INC., National Repre3entatives 

INCORPORATED 

1000 WATTS 

B R O A D C A S T I N G Broadcast Advertising 1938 Yearbook Number Page 79 
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I Coverage? Market? 

Just Digest These Facts! 

'or unequaled state -wide coverage we of- 

the Michigan Radio Network -WXYZ 
Greater Detroit, plus the seven mem- 

stations serving Michigan's largest ad- 

anal markets. 

lie Michigan Radio Network is a close- 

knit unit now in its fifth year, operating 

hours daily on sustaining and commer- 

programs produced by WXYZ, sup - 

:nented by sustaining features of the 

3C Blue Network. 

Each of these MRN affiliates is the 

ninant broadcaster of its whole home 

rket Its wave is the strongest. Its pro- 

ms compete. It holds the overwhelming 

Terence of its public. 

MORE big Detroit -sponsored programs 
by WXYZ than by any other Michigan 
station ! That's the best proof you can 
have that WXYZ PULLS. 

These major Detroit advertisers know 
their radio stations. Follow their lead to 
WXYZ and SELL. 

Several good, established programs are 
waiting for you right now. Write! 

"Variety's" 1937 Showmanship Award for 
Program Origination was won by WXYZ 

KING -TRENDLE BROADCASTING CORP. 

300 Madison Theatre Building - Detroit 

THE PAUL H. RAYMER CO. 

Representative 

New York - San Francisco - Chicago - Detroit 

Originated and 
Produced by WXYZ 

Silvercup Bread's LONE RANGER 
( *Coast to coast special Net). 

Golden Jersey Milk's GREEN HORNET 
(MRN). 

Farmcrest Baking's CHILDREN'S THE- 
ATER (MRN). 

Michigan Beet Sugar's BETTY BARTON 
(MRN). 

Hi Speed Gasoline's FACT FINDER 
(Special Net). 

Mills Baking's ANN WORTH, HOUSE- 
WIFE 

Oldsmobile's MICHIGAN STATE COL- 
LEGE FOOTBALL (MRN). 

Pfeiffer Brewing's HARRY HEILMANN 
in recorded Tiger Training Gossip 
(MRN). 

Ford Motor's LIVE STOCK MARKET 
(MRN). 

Colonial Department Store's KIDDIES 
KARNIVAL 

and many other sponsored and sustaining 
features of similarly outstanding interest 
and originality. 

*Silvercup sponsorship WXYZ, WGN. 
and WOR only. 

WXYZ -- DETROIT 
asic Station NBC Blue Network Key Station Michigan Radio Network 

R O A D C A S T I N G Broadcast Advertising 1938 Yearbook Number Page 83, 
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I$COVER 
T. E ITALIA: MARKET 

A.1 YO WILL FI 
A B1LLIOL COLLAR 

b MARKET.- 

L 

1 

THE ITALIAN MARKET concentrated. one hundred miles 

11: around the city of New York is a billion dollar market, with 
its own buying habits, its own wholesale and retail outlets and its 
own advertising mediums. There are 2,300,000 Italo- Americans 
living and prospering in New York, New Jersey, Connecticut, 
Pennsylvania and Delaware. We reach this market every hour of 
the day and every day of the year through WOV, W B I L, and 

WPEN, broadcasting programs especially designed and produced 
to entertain and sell the Italo- American listeners. We have done 
so for the past five years coming to the conclusion that the only 
way to sell the Italian Market is the Italian way. We will be glad 
to place at your disposal, with no obligation on your part, whatever 

knowledge we possess of the Italian Market of America. 

INTERNATIONAL BROADCASTING CORP., 132 W. 43rd St., New York, Tel. BRryant 9 -6080 

WPEN *I*J : L 
PHILADELPHIA, 1000 Watts NEW YORK, 1000 Watts NEWYORK, 5000 Watts 

7 
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Page 106 1938 Yearbook Number 

' 

DOMINAN 
In Western N.Y. 

National 
Representatives 

CRAIG & HOLLING- 
BERY, Inc. 

New York Chicago 
Detroit Jacksonville 

San Francisco 

William Fay, Gen. Mgr. 

50,000 WATTS - - CLEAR CHANNE 

NEW BLAW -KNOX 450 FT. RADIATC 

NEW WESTERN - ELECTRIC COMP RE, 
SION AMPLIFIER 

* These additions to WHAM's technical faciliti 
extend the station's range an amount equal to a 

increase in power to 200,000 WATTS. 

BROADCASTING Broadcast Advertisi, 
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ASHTABULA 

CLEVELAND 

Most Powerful 
CBS Outlet in 
Northern Ohio 

* 

LORAIN 

Oldest CBS Outlet 
in Northern Ohio 

5,000 W. DAY 
1,000 W. flIGHT 

4fi WARREN 

(If(/' MEDINA 
WADC 
AKRON 

YOUNGSTOWN 

ASHLAND 

¡i 
W ® 

WOOSTER 

e 

CANTON 

MASSILLON 

OH 
NEW PHILADELPHIA 

Number of Counties 16 
Urban Population 1,987,831 
Rural Population 638,748 
Total Population 2,626,579 
Total Families 650,931 
Radio Homes 554,130 
Radio Listeners 1,994,868 

MARKET 
Resident Telephones 69,944 
Passenger Autos 598,819 
Dom. Gas Customers 116,415 
Electric Wired Homes 138,290 
Retail Outlets 14,252 
Retail Sales $144,261 

(Thousands) 

HIGH FREQUENCY 
BROADCASTING STATION * A L L E R T. s 1 111101 s* Yt 11 9,n. 

W 8 X O Y OWNER and MANAGER AKRON and CANTON 

Page 114 1938 Yearbook Number BROADCASTING Broadcast Advertising 
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IN OKLAHOMA! 
WKY gives your radio advertising 

entree to more Oklahoma homes than 
any other station. Its effective and inten- 
sive influence in these homes generates 
buying action which dealers feel forcibly 
at their sales counters. 

That's why WKY advertising makes 
the best impression on Oklahoma deal- 
ers. They're eager to talk business with 
the salesman who talks WKY. 

ül KYOKLAHO 

If you want your radio advertising to 
do these things in Oklahoma -sell your 
dealers as well as your customers -WKY 
is the station which does it most effec- 
tively and economically. Its known ca- 
pacity for doing these things is the rea- 
son why WKY is carrying the radio ad- 
vertising of more advertisers than is any 
other station in Oklahoma. 

m A C i Ty 
WNED AND OPERATED BY THE OKLAHOMA PUBLISHING 

Represented Nationally by E. Katz Special Advertising Agency 

COMPANY 

BROADCASTING Broadcast Advertising 1938 Yearbook Number Page 117 
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rite For your copy of "Here's_ProoF" (Revised 1938 

dition). Complete facts and Figures regarding North - 

astern Pennsylvania. 

1 R O A D C A S T I N G Broadcast Advertising 

1,000 WATTS, L.S. 

500 WATTS NIGHT 

8 80 KILOCYCLES 

S C R A N T O N 

P f. N ' N A. 

4* 

1938 Yearbook .Tumber Page 121 
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TEXAS is 

1 
COTTON 
INCOME 

FARM 
INCOME 

st 
_.= - -- 

P 

OIL PRODUCTION CATTLE » SHEEP 
INCOME INCOME 

17440A 

RADIO FAMILIES 

OAI 
covers 1/3 

of 

POPULARITY 

is 

SHOWMANSHIP NEW FACILITIES 

TEXAS' 
r 

$12, 500,000,000 
WEALTH / 

50.000 WATTS R CLEARED CHANNEL 
Represented nationally by Edward Petry & Co. 
Affiliate National Broadcasting Company 
Member R Texas Quality Network 

1R O A D C A S T I N G Broadcast Advertising 1938 Yearbook Number Page 131 
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OCAL point in the cultural, enter- 

tainment and shopping life of a quar- 

ter- million people ... the richest and 

most concentrated market between 

Denver and the Pacific Coast ! It is an 

audience worth cultivating ... an au- 

dience easily reached over the popular 

station. 

SALT LAKE CITY . ,2& Qzttbn 
Nationally Represented by 

JOHN BLAIR & COMPANY 
Neu York Chicago Detroit 

San Francisco Los Angeles 
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