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¢ ¢T)ADIO, a universal medium, must serve
a universal audience. Upon the man-
agement of radio broadcasting facilities,
therefore, falls the duty of maintaining
freedom of the air with no less faith and
firmness than freedom of speech and press
must be preserved in our country. Broad-
casters must strive to maintain a balance
which will insure listeners a fair opportunity
to hear both sides of an important question.
That they will sometimes fall short of this
goalis inevitable. That they should ever lose
their steadfastness of purpose is unthinkable.
The interests of the public impose dis-

tinct obligations on three factors concerned

in the relationship of radio to public
opinion: Upon the speaker before the
microphone rests the responsibility for a
fair and sincere statement of the subject
in the light of his convictions. Upon the
management of broadcasting stations rests
the responsibility to see that both sides of
a matter affecting the national welfare are
given a fair opportunity to utilize the
facilities of radio. Finally, upon the public
itself rests the responsibility to discrim-
inate between statesmanship and partisan-
ship; between faith and prejudice; between
sincerity and hypocrisy; between heated
argument and cold fact.”?

From a broadcast address by DAVID SARNOFF, President, Radio Corporation of America, before the
New York Herald Tribune Fifth Annual Forum on Current Problems, on October 17, 1935.

RADIO CORPORATION OF AMERICA

RCA BUILDING, RADIO CITY, NEW YORK, N.Y.

Published Semi-monthly for Eleven Months—Three Issues in February—By BROADCASTING PuBLICATIONS, INC. Entered

at the Post Office at Washington, D. C., under the act of March 3, 1879,
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At last, a scientifically accurate survey!

METERED AUDIENCES

Here are the results of the first precision survey ever made by mechanically recording
the stations dialed and the listening time for each program. The percentages given
below are for the first five weeks of a ten-week survey of Boston stations which started
Sunday, November 7, 1935. Results of the complete survey will be published later.

Boston Station Popularity Percentages
Broken Down into Hour Periods

Ist N.B.C. 2nd N.B.C. 1st LOCAL 2nd LOCAL 3rd LOCAL 4th LOCAL  OUTSIDE TOTAL
WNAC WAAB OUTLET OUTLET STATION STATION STATION STATION STATIONS

7— 8 AM. 358%  58% 3L1% 171%  76%  * 22% @ * 4% 100%
8— 9 AM. 29.1% - 168% 225% 153%  54%  49%  51%  .I% 8% - 100%
9—10 AM. 2619% 100% 242% 135% 114%  50%  9.0%  .1% 7% 100%
10— 11 AM. 262% 138% 225% 128%  80%  64%  7.0%  1.I1%  22%  100%
Il —12Noon  261%  13.0%  222% 127%  95%  60%  74%  11%  1.9%  100%

12— | P.M. 267% 108% 183% 141% 141%  3.8%  91%  15%  1.6%  100%
|— 2 P.M. 31.9% 148% 148% 112% 112%  66%  &7%  15% 1.3%  100%
2— 3 P.M. 2429 153% 159% 18.8%  9.8%  63%  65%  1.0%  22% 100%
3— 4 P.M. 220% 19.6% 140% 224%  62%  7.0%  56% 12%  20%  100%
4— 5 P.M. 213% 183% 182% 164%  9.6%  56% 249 7% 1.5%  100%
5— & P.M. 302% 17.1% 157% 17.3% 11.2%  5.3% * * 3.2% 1009
b— 7 P.M. 29.6%  17.9% 240% 16.1%  1.0%  3.0% * * 2.4%  100%
7— 8 P.M. 326% 105% 305% 19.9% * 2.1% * * 4.4%  100%
8— 9 P.M. 232%  7.0% 37.0% 26.4% * 1.9% * * 43%  100%
9—10 P.M. 29.0%  80% 245% 33.0% * 1.7% * * 3.89%  100%
10— 11 P.M. 321% 1583% 14.1% 29.6% * 3.2% * * 5.7%  100%
I1—12 P.M. 289%  22.6% 182% 19.3% * 2.8%, * * 8.2%  100%
12— | AM. 57.3% & 17.5%  10.39%, * * * * 14.9%  100%
ALL DAY 28.5% 132  228% 207%  50%  38%  23% 4%  33% 1009
AVERAGE

*Station not on the air.

Write for our booklet “T'he New and Most Accurate Survey Method for Determining Listener Interest
in Programs,” giving complete details and cost. Every agency and advertiser should have this booklet
in order to plan radio campaigns intelligently, whether they are for Greater Boston or for the nation.

THE YANKEE NETWORK, INC. ll00on ol
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392 BROADCASTS
OVER 950 STATIONS
FOR 22 CLIENTS

Network programs as of December 1, 1935, for: ATWATER KENT RADIO - BIG BEN ALARM CLOCKS <+ BOND BREAD
CARBORUNDUM ABRASIVES + Du PONT PRODUCTS + EDGEWORTH TOBACCO -+ EDISON MAZDA LAMPS -+ NIAGARA
HUDSON POWER CORPORATION -+ REMINGTON RAND OFFICE EQUIPMENT ¢ TIME MAGAZINE. * And local programs for:
BLACKSTONE CIGARS °* BOND BREAD °* L. S. DONALDSON DEPARTMENT STORE < ELECTROLUX REFRIGERATORS <+ FAIRY
SOAP + FITCH'S HAIR TONIC + HORMEL SOUPS -+ INTERNATIONAL SUGAR FEED COMPANY =+ JACOB DOLD MEATS
NIAGARA HUDSON POWER CORPORATION <+ OSHKOSH OVERALLS + QUINCY CIGARS <+ WESTERN SAVINGS BANK

WILDROOT HAIR TONIC + WONDER BREAD -+ YANKEE CIGARS

B B DO

BATTEN, BARTON, DURSTINE & OSBORN, INC.

Adwvertising . 383 MADISON AVENUE « NEW YORK CITY...CHICAGO . BOSTON . BUFFALO - PITTSBURGH . MINNEAPOLIS

BROADCASTING °* Broadcast Advertising 1936 Yearbook Number ° Page 3
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KSDthe distinguished broadcasting

station in St. Louis exercises an

inflexible

censorship over all programs -offered for
broadcasting. This protects KSD listen-

ers and adve'rtisers‘- against association
with the

unworthy.

Owned and Operated by the

ST. LOUIS POST-DISPATCH

Page 4 * 1936 Yearbook Number
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AN TO $1X GREAT STATIONS

WCAE . . . PITTSBURGH
WBAL. . . BALTIMORE
WINS . . . . NEWYORK

KYA . . . SAN FRANCISCO
WISN . . = MILWAUKEE
.. LOS ANGELES

NATIONAL REPRESENTATIVE

WCAE..... PITTSBURGH WINS....... NEWYORK  WISN...... MILWAUKEE
WBAL...... BALTIMORE KYA...SAN FRANCISCO  KEHE.....LOS ANGELES
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Directory of U. S. Broadcasting Stations by Call Letters . ..

(Data corrected to January

1, 1936)

K | KGNC........Amarillo, Tex.KUJ...... Walla Walla, Wash, | WCNW
'ﬁgﬁg Ilq)'dPh::"e }{gbr KgOA F zcemi'li ﬁ"ﬁ | CSA .
KABC...... 8 nAntonlo, Tex. odge City, Kan .Fayetteville, Ar| a0
B .A , S. KGO.. ....San Fraucisco | KUSD .. Vermillion, 8. D. | WCOL
Ad., Okln KGU...... Honolulu, Hawali | KVI.. 'acoma, Wash. | WCOP
Alexandria, La. | KGVO .Missoula, Mont. | KVL.. Seattle, Wash. | WCPO
Portland, Ore. | KGW. Portland, Ore. | KVOA. ..Tucson, Ariz.
Little Rock, Ark. | KGY. Olyrﬁpin, Wash. | KVOD .Denver, Colo.
..Elk City, Okla. KHBC . .Hilo, H.| KVOE ‘Santa Ana, Calif. | WCSH
toria, Ore HJ. ..Los Angeles te, La. | WDAE
Muskogee, Okla. | KHQ. Spokane, ash. I Okla. D
Portland, Ore. | KHSL .Chico, Calif. ngs. Colo. | WDAH
Jonesboro, Ark. | KICA.......... VOS..... Bel!m am, Wash. | WDAS
Texarkana, Tex.-Ark. | KID. O Ardmore, Okla. | WDAY
Enid, Okla. | KIDO........... oise, Idaho Hutchlnson, K WDBJ
. Jerome, Ariz. | KIDW ..Lamar, Colo .Shreveport, La.| WDBO
KDB.. s.nt. B.rbl.r., Calif. | KIEM. . .Eureks, Calif. . .Stockton, Calif. | WDEL
. ..Casp, Wyo IEV.. Glendale, Calif. ..Portland, Ore. | WDEV
KDKA.......000us h | KINY.. Juneau, Alaska | KWK.............. St. Louis | WDGY
KDLR..Devils Lake, Nmﬁ KIRO. . Seattle, Wash .Kansas City | WDN
KDON....Del Monte, Calif. | KIT... akims, Wash Shreveport. La. | WDOD
KDYL. S;lt Lake City, Utah | KIUJ.. Santa Fe, N. M. ....Decorah, Ia. | WDRC.
KECA........... Los Angeles | KIUL. . den City, Kans. N Pullmln, ‘Wash. | WDS
KEEE .Loe Angeles | KIUN.......... Pecos, Tex.| KWTN Wntertown. S. D. DZ.
KELD CEl Dorldo, Ark. { KIUP.. .Durango, Colo. | KWTO gﬁeld, Mo. | WEAF.
KELW 0 Burbmk [o KJR... . .Seattle, Wash. | KWYO ..S eridan, Wyo. | WEAN
KERN Bakeruﬁeld Calif. | KLCN . Blytheville, Ark. KXA. .Seattle, Wash.
X.. . Portlnnd, Ore. | KLO. .. Ogden, Utah XL Portlnnd Ore.
Lineoln, Nebr. | KLPM. Minot, N. D.| KXO Bl Centro, ‘Calif. 5
...... Angeles | KLRA. ttle Rock, Ark. .Aberdeen, Wash. C.
B Great Falls, Mont. | KLS.......... Qakland, Calif. . .Houston, Tex.
FBI....oooeus Abilene, Kan. | KLUF.. Galveston, Texas 000 San_ Francisco | WE T,
KFBK Sacramento, Calif. | KLX. .. ..Oskland, Calif. KYW........... Philadelphia | WEEU.
KFDM ..Beaumont, Tex. | KLZ................. Denver WEHS
.Brookings, S. D.|KMA.. Shenandoah, Ia. w WELI
Denver | KMAC. Antonio, Tex. WELL
A KMBC. ..Kanaas City | WAAB............... B WEMP
Boone, la. | KMED. Medford, Ore.
KMJ... Fresno, Calif.
Angeles | KMLB. .. Monroe, La.
KMMJ. y Center, Nebr.
MO. .Tacoma, Wash.
o Grand Forks, N, D.
....Portland, Ore.
_Fort Worth, Tex.
. .Greeley, Colo.
Lawrenee, Kan,
henandoah, Ia.
Lincoln N'ebr.
14 Beui:
a Dublin, 'l'ex
.Greenvﬂle, Tex.
Fort Smith, Ark.

Spokane, Wuh

..Chattanooga,

Brooklyn
... Pensacola,
. Meridian,

.Fargo, N.
Roanoke, Va.
..Orlando, Fla.
.« Wilmington, Del.
...Waterbury, Vt.

... Minneapolie
Durhnm, C.

..... Tenn.
artford, Conn.
New Orlenlrln‘s

. Providence,
..... Superior, Wis.

.Harrisburg, Il
. Buffslo, . Y

ew Haven, Conn.
ttle Creek, Mich.
... Milwaukee

El P W
. .Phllldel hil |

o
B
e 3
WBET
O =,
238
az
-
es
=

........ Lou uis
8 Urbma, I,
Wiimington, Del.
ary, In

.Providenee, R.
Pittsburgh
.Jacksonville, Fla.
......... eveland
Bloomington, Ill.
Detroit

...Decatur, Il
aton Rouge, L;
. Gutonln, N
....New Orleans
Gldnden, Ala.
" n, Miss.

WIMS......T Ironwood, Mich.
%JNO Weat Palm Beach, Fla.

San Antonio, Tex.
Davenport, Ia.
Jlmestown, N. Y
eg, la.

Y.
on, . C.
.Manitowoe, Wis*
W80D .Grand Raplds. Mich*

Tenn
N.J.

chmond, Va,
. .Cincinnati

nchorage, Alaska a.
.San Francisco . Frederick, Md.
Longview, Tex. caster, Pa,
Columbia, Mo. | KOOS. ... Marshfield, Ore. | WAZL.........Hazleton, Pa.  WGAR............ Cleveland
an Diego, Calif, Y.
Los Angeles
St. Louis.
..Loe Anﬁeﬂ
(l}lirnrdeau,
of 3"’
o cﬁpn, Idnho
on, Colo.
KFXM San Bernardmo, Calif. ngﬁeld Mass,
..Oklahoma City .Jowa City, Ia.
Lubbock, Tex. isonburg, Va.
ismarck, N. D. Buffalo, N*Y.
Spokane, Wash ..Rutland, Vt.
cson, Al racuse, NY.
ego, Calif. Y. | W .. Quiney, Ill.
Ketchikan, Alaska W ‘Worcester, Mass,
pringfield, Mo.| KRKO....... Everett, Wash. | *WBNY . .- Buifalo, N. l Tallahassee, Fla.
... York, Nebr. W...Terre Haute, Ind. .Troy, . Y. B .Cleveland
.Decorgh, Ia. as, Tex. WBRB..... Red Bank, N. J. ...Kansas Cityl Jacksonville, Fla. Clmre,l;:Win
Mandm, N. D. | *KRLH Mldlnnd Tex. ...Birmingham, Ala. Selml, Ala. | WMC ..Memphis | WTA .Norfolk, Va.
.. Wolf Point, Mont. | KRMD Shreveport, La. . Wilkes-Barre, Pa. | WHBC........... Canton, O. | WMCA New ‘fork WTAW Collega Station, Tex.
alls, Minn. | KRNR.. "Roseburg, Ore. Charlotte, N. C.| WHBF .Rock Iuland ‘i, | WME Bo.con, Mass, { WTAX........ Springfield, Il
Stockton, Calif. | KRNT .Da Moines, Ta. ..Danville, Va.! WHBI ...Newark, N. J. | WMFD. wnmm N. WTBO Cumberhnd, Md.
++....Huron, 8. D.|KROC. -Rochester, Minn. | WBZ................. Boston | WHBL . Sheboy nn, . | WMFF....Plattsburg, N. Y. | WICN.......... Minneapolis
ceen Sterling Colo. . .Oakland, Calif. eld, Mass, | WHBQ............, his | WMFG....... Hibblng, Minn. | WTEL , . Philadelphia
.Long Bea! . .Seattle, Wash. torrs, Conn. | WHBU...... Anderaon, nd. | WMFJ.Daytona Beach, Fla. | WTFI. ....Athens, Ga.
alispell, Nont. Canton, N. .Green Bay, Wis.| WMFN.,..Clarksdale, Miss. | *WTHT. ..., .Hartford, Gonn.
. .Shawnee, Olda. | KSCJ....... Sioux City, Ia. | WCAE... ... ... Pittsburgh ..Calumet, Mich. | WMFO......... Decatur, Ala. | WTIC . Hartford, Conn
Oklahoma Clty ....... Louis .Northfield, Minn. | WHDH. ... ... ..... Boston | WMFR. ... High Point, N. C. | WTJS Jackson, Tenn.
KGFI. .Corpus Christi, Tex. Pocatello, Idnho ...... Camden, N. J. | WHDL.. . ..., s N. Y. WMMN. Fnirmont, W. Va | wrMJ..U Milwaukee
KGFJ KSFO....San Francisco, Calif. | WCAO............ Baltimore Portsmouth, N. H.| WMPC........Lapeer, Mich. | WTMV..East St. Louis, IlL
KoL Sl e e Ot | Weas: dsbiry Park, N. 7. i ochestef, N. Y. | WMSD Shefeld, Ala. | WENS.ore .. Frenton,
KSLM.......... lem, Ore. | WCAT...Rapid City, 8. Kosciusko, Miss. | WMT.. Cedn.r Rapids, Ia. | WTO .Savannab, GI
KsO. ... .Des Moines, Ia.  WCAU.. Phllldelphll ....... Cicero, Il [WNAC............... Boston | WTRC . Elkhart, Ind.
KSO00.. . Sjoux Falla, S. D. WCAX. Burlington, Vt. | WHIO........... Dayton, O.| WNAD. Norman, Okla. | WVFW............. Brooklyn
KSTP. Mlnneapoll.s-St WCAZ. . ..Carthage, Iil. Bluefield, W. Va.| WNAX..... .Yankton, 8. D. | WWAE Hammond, Ind.
.......... Lowell, Ariz WCBA. . . .Allentown, Pa. - .Greensburg, Pa.| WNBC..New Britain, Conn. | WWJ.. .v......Detroit
KGGM.Albuquerque, N. Phoenix, Ariz. | WCBD.. ..Waukegan, IIL. (WHK......... ..... Cleveland | WNBF. .. .Binghamton, N. Y. 'WL. . ... .New Orleans
KG Pueblo, Colo Fort Worth, Tex. WCBM............ altimore .Virginia, Minn. | WNBH.. "New Bedford, Mass, | WWNC Ashewlle, N. C.
Little Rock, Ark. | KTBS........ Shreve rt. La. | WCBS... Spnngﬁeld . 000800RR0B000 New York [ WNBR............. Memphll WWRL Woodalde, N. Y.
.. Billings, Mont. Twin Falls, Idaho | WCCO. ... Minneapolis .. ..Des Moines, Ia. | WNBX....... Springfield, Vt. | WWSW........... Pittsburgh
Butte, Mont, - Hot Springs, Ark. | WCFL. . hicago | WHOM. .. Jersey City, N. J.| WNBZ. Saranac Lake, N. Y. | WWVA.....Wheeling. W. Va.
Alamosa, Colo . .Modesto, Calif. | WCHS. . Charleston, W.
WHP. . ,Harrisburg, Pa. ......San Juan, P. R. | WXYZ ...Detroit
Tyler, Tex. .Houston, Tex.! WCHYV...Charlottesville, V.
lo, Tex. sm Aammo, Tex. WCKY............ Cincinnatj | WIBA ..Madison, Wis. ...Newark, N. J. | WIXBS... Wa Tl ury, Conn.
.. 'alls, Tex. . 1 Paso, Tex. | WCLO. Janesville, Wia. | WIBG .Glenside, Pa. . .Knoxville, Tenn. | W2XR.Long Island City,N. Y.
KGKY....Scottsbiuff, Nebr. Tuln, Okla. | WCLS. ....Jollet, II. | WIBM Jnckson, Mich. Newport, R. I. | W6XAI... Bakersfield, Calif.
KGMB.. . .Honolulu, Hawaii 'KTW.... .... Seattle.” Wash. WCMI..... . . Ashland, Ky, | WIBU....... Poynette, Wis. | WNYC........... New York | W9XBY......... Kansas City
. o *
Directory of Canadian Broadcastmg Stations by Call Letters . . .
| A T
CFQC....... Saskatoon, Sask. CHWK ...... Chilliwack, B.C. {CJRM...... Moose Jaw, Sask. | CKGB........ Timmins, Ont. | CKTB....St. Catherines, Ont
G 8;&8 KT°’°""°' 8"‘t gié R "l's'd"b'rl;t“u' A'ltc. c}'%?( vylnmpel. Man. [ cKIC. _Wolfville, N. S. | CKUA....... Edmonton, Alta.
. .Kingston, . monton, Alta. innipeg, " *
FRN ‘Edmonton, Alta. | GIGB. | ydney, N. S, | CKAC N fontraa, aen: | CKLW .. Windsor, Ont. | CKWX.....Vancouver, B. C.
CHAB. . ....Moose Jaw, Sask. [ CJCJ.. Calgary, Alta. [ CKBI... " Prince Albert, Sask. | CKMC ....Cobalt,Ont. | CKX.........Brandon, Man.
CHCK . Charlottetown, P. E. I. | CJCS . ,Stratford, Ont. | CKCD Vancouver, B. C. CKMO Vancouver, B. C. | CKY........Winnipeg, Man.
CHGS. . .Summerside, P. E. I. CJCU. Aklavik, N. W. CKCH ull, Que. --Yancouver, B. L. | CRCK.......... Quebec, Que.
T cf CHLP........ Montreal, Que. | CJGX. ...Yorkton, Sask. | CKCK .Reging, Sask, | CKNX .-+ Wingham, Ont. | CrCM. Montreal, Que.
CFCY.Chn.rlottetown, P.E. L. | CHML .. .Hamilton, Ont. | CJIC. ult Ste. Marie, Ont. | CKCL. .Toronto, Qut. | CKOC ..Hamilton, Ont. | CRCO Ottawa, Ont.
CFIC........ Kamloops, B. C. . New Clrlisle, Que. | CJKL....Kirkland Lake, Ont. CKCO. ....Ottawa, Ont. CKOV Kelowna, B. C. CRCS“ Ch ti = :
CFLC . Preacott, Ont. Hallfax, N. 8. [ CILS """, Yarmouth, N. S. | GKCR -Waterloo, Ont. | GRpG : L i outimllQues
CFNB Fredericton, N, B. . | CJOC... """ Lethbridge, Alta. | CKCV ... Quebec, Que. | CKP! -Brantford, Ont. | CRCT.. - - Toronto, Ont.
CFPL... London, Ont. . CJOR ..Vancouver, B. C. | CKCW .. 'Moncton, N. B. | CKPR ‘ort William, Ont. | CRCV.. ncouver, B. C
CFPR....Prince Rupert, B, C. Regina, Sask. |CIRC........ Winnipeg, Man. | CKFC...... Vancouver, B. C. |[CKSO......... Sudbury, Ont. | CRCW......... Windsor, Ont.

¢Construction Permit Only.
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Dominant coverage of
the entire Kansas City
Market---Now, 5000 Watts

1.MWWWWI,{':; y

Only outlet between
St. Louis and Denver for
NBC Blue Network
Programs---900 Miles

BUSINESS OFFICE AND PRINCIPAL STUDIOS
WREN Building, Lawrence, Kans.

-
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'DIRECTORY OF

U. S. BROADCASTING STATIONS BY FREQUENCIES

{Data corrected from official FCC files to January 1, 1936)

Day Night
Power Power

| KEHE

Call in in
Letters City Watta Watts
550 KC. REGIONAL
XFUQ  St. Louis 1,000 500
YR  Blamark, N. D. 5,000
KOAC Corvallm. Ore 1,000
KSD St. Louis 5,000
KTSA  San Antonlo 5,000
WDEV  Waterb: 500
WGR Buffalo, N. Y. 1,000
WKRC Cincinnati 2,500
WSVA  Harrisonburg, Va. 500
660 KXC. REGIONAL
KFDM Be ont, Tex. 1,000 500
Klz | Demver #5,000 1,000
KSFO San Francisco 1,000 1,000
KWTO S rfngﬁald, Mo. *5,000 ......
WFIL Philadelphia 1,000 11,000
WIND Gary, Ind. 5.000 1,000
WIS Columbia, S. C. 5,000 1,000
WQAM Miami, Fla. 1,000 1,000
570 EC. REGIONAL
B
KGKO Wichita Falls, Tex. 1,000 250
KMTR Loa Angeles 1,00 1,000
VI Tacoma, Wash. 1,000 1,000
WKBN Youngstown, O." 500 500
WMCA New York . 500 500
WNAX Yankton, S D. ". 5,000 1,000
WOSU  Columbus, O. - 1,001 750
WSYR_ Syracuse, N. Y. #1,000 *1,000
WWNC Asheville, N. C. 1 000 1, 2000
580 KC. REGIONAL—CANADIAN
SHARED
KMJ Fresno, Calif. 1,000 500
KSAC  Manhattan, Kan, 1,000 500
WCHS  Charleston, W. Va, 1,000 500
WDBO Orlsndo, Fia. $1,000 11,000 ;
WIBW Topeka, K 5,000 1,000
WTAG  Worcester, Mas! 500 500
590 KC. REGIONAL
KH Spokane, Wash. 2 000 1,000
WEBL  Boston 1,000 1,000
WKZO Kalamazoo, Mich. 1, 000 .....-
wWOoOwW Omaha, Nebr. 5.000 15,000
600 KC. REGIONAL—CANADIAN
SHARED
KFSD San Diego, Calif. 1,000 1,000
WCAC Storrs, Conn. 500 500
WCAQ  Baltimore 1,000 500
WICC  Bridgeport, Conn. 1,000 500
MT Cedar Rapids, Ia. E.EOO 1,000
WREC Memphis *12,500 *11,000
610 KC. REGIONAL
KFRC  San Francisco 5,000 1,000
WDAF  Kansas City 5,000 1,000
WIP Philadelphia 11,000 11,000
WJAY  Cleveland 500 ......
620 KC. REGIONAL
KGW Portland, Ore. 5,000 1,000
KTAR  Phoenix, Ariz. 1,000 1,000
WFLA  Clearwater, Fla. 5,000 1,000
WHJB  Greensburg, Pa. 250 ......
WLBZ  Bangor, 1,000 500
WTMJ Milwaukee 5,000 1,000
630 KC. REGIONAL—CANADIAN
SHARED
KFRU  Columbia, Mo. 1,000 500
KGFX erre, S. 200 200
WGBF  Evanaville, Ind 500 500
WMAL Washington, D. C. 500 250
WwWOs Jefferson City, Mo. 500 500
WPRO  Providence, R. I. 250 250
640 KC. CLEAR
KFI Los Angeles 50,000 50,000
WAIU  Columbus, O. 500 50
WOI Ames, Ja. 5000 ......
650 KC. CLEAR
WSM Nashville, Tenn. 50,000 50,000
660 KC. CLEAR
WAAW Omgha, Nebr. 500 ......
WEAF New York 50,000 50,000
670 KC. CLEAR
WMAQ Chicago 50,000 50,000
680 KC. CLEAR
KFEQ  St. Joseph, Mo. 2,500 ,.....
KPO San Francisco 50,000 60,000
WPTF  Raleigh, N. C. 5,000 5,000

Day Night
Power Power
Cali

in in
Letters City Watts Watts
690 KC. CANADIAN EXCLUSIVE
700 KC. CLEAR

WLW Cincinnati $600,000 500,000
710 KC. CLEAR
KIRO Seattle (SA) 1500 1500
KMPC Beverl Hllls, Cah! 500 500
WOR Newa. i 50,000 50,000
720 KC. CLEAR
WGN Chicago 50,000 50,000
730 KC. CANADIAN EXCLUSIVE
740 KC. CLEAR
KMMJ Clay Center, Nebr. 1,000 1,000
KTRB  Modesto, Calif. 260 ......
WHEB Portsmouth, N. H. 260 ......
WSB Atlanta 50,000 50,000
750 KC. CLEAR
KGU  Honolulu, Hawaii 2,500 2,500
WIR Detroit 50,000 50,000
760 KC. CLEAR
KXA Seattle 500 250
WEW St. Louis 1,000 ......
WIZ New York 50,000 50,000
WBAL Baltimore (SA)  ...... 2,500

770' KC. CLEAR

KFAB  Lincoln, Nebr. 10,000 10,000
WBBM Chicago 150,000 50,000

780 KC. REGIONAL—CANADIAN
SHARED

Los Angeles 1,000 500
KELW Burbank, Calif. 500 6500
KFDY Brookings, S. D. 1,000 1,000
KFQD  Anchorage, Alaska .....
KGHL  Billings, Mont. (SA) 2,500 1,000
WEAN  Providence, R. I. 500 500
WMC Memphis *5,000 1,000
WTAR Norfolk, Va, 1,000 500
790 KC. CLEAR
KGO San Francisco 7,500 17,500
WGY Schenectady, N. Y. 50,000 50 000
800 KC. CLEAR
WBAP  Fort Worth, Tex. 50,000 50,000
WFAA  Dallas Tex. 50,000 50,000
WTBO Cumberland, Md. 250 ......
810 KC. CLEAR
WCCO  Minneapolis 60,000 50,000
WNYC New York 1,000 ......
820 KC. CLEAR
WHAS  Louisville 50,000 650,000
830 KC. CLEAR
KOA Denver 50,000 50,000
WEEU  Reading, Pa. 1,000 1,000
WHDH Boston 1,000 ......
WRUF  Gainesville, Fla. 5,000 5,000

840 KC. CANADIAN EXCLUSIVE
850 KC. CLEAR

KIEV Glandale, Calif,
WESG  Elmira, N. Y. (SA)
WWL New Orleans

860 KC. CLEAR

WABC New York 50,000 50,000
WHB Kansas City 1,000

870 KC. CLEAR

WENR Chicago
WLS

50,000 50,000
Chicago

50,000 50,000

880 KC. REGIONAL—CANADIAN
SHARED

KFKA  Greeley, Colo. 1,000 500
KLX Qakland, Calif. 1,000 1,000
KPOF Denver 500 500
WCOC  Meridian, Miss. 1,000 500
WGBI Scranton, Pa. 1600 1500
WPHR  Petersburg, Va. 500 ......
WQAN Scranton, Pa. 250 260
WSUI Iowa City, Ia. 1,000 500

Day Night
Power Power
Call

in in
Letters City Watts Watts
890 KC. REGIONAL—CANADIAN
SHARED

KARK Little Rock, Ark, 500 250
KFNF  Shenandoah, Ia. 1,000 500
KFPY vpokane. Wuh 1,000 1,000
KUSD ermillion, S. D. 500 500
WBAA West Lalayette Ind. 1,000 500
WGST  Atlanta 1,000 500
WILL Urbana, Il1. 1,000 250
WJAR Providence, R. I 500 1600
WMMN Fairmont, W. Va. *1,000 *500
900 KC. REGIONAL
KGBU  Ketchikan, Alaska 500 500
KHJ Los Angeles ,000 1,000
KSEI Pocatello, Idaho 500 250
WBEN Buffalo, N. Y. *5,000 1,000
‘WELI New Haven, Conn 500 ......
WFMD Frederick, 500 ......
WIAX Jacksonvxlle Fla 5,000 1,000
WKY  Oklahoma City 1,000 1,000
WLBL  Stevens Point, Wis. 2,500 2,500
WTAD Quincy, Ill. 500 ......
910 KC. CANADIAN EXCLUSIVE
920 KC. REGIONAL
KFEL  Denver 500 500
KOMO Seattle
KPRC  Houston, Tex.
KVOD Denver
WAAF  Chicago
WORL  Needham, Mass. 0
WPEN  Philadelphia 5
RAX  Philadelphia 5
WSPA  Spartanburg, S. C. 1,000 .....
wwJ Detroit "‘5 000 1,000

930 KC. REGIONAL—CANADIAN
SHARED

KGBZ - York, Nebr. 2,500 1,000
KMA . Shenandoah, Ia. 2,500 1,000
KROW . Oakland, Calif. 1,000 1,000
RC Blrmmgham 1,000 1,000
WDBJ Roanoke, Va. 1,000 1,000
940 KC. REGIONAL
KOIN Portland, Ore. 5,000
WAAT  Jersey City, N. J. 500
WAVE  Louisville 1,000
WCSH  Portland, Me. 2,500
WDAY Fargo, N. D. 5,000
WHA Madison, Wis. 2,500 3
950 KC. REGIONAL
KFWB  Hollywood. Calif. *5,000 1,000
KHSL  Chico, Calif. 250 .....
KMBC Kansas City 5,000 1,000
WRC ‘Washington, D. C. 1,000 500

960 KC. CANADIAN EXCLUSIVE
970 KC. CLEAR

KJR Seattle 5,000 5,000

WCFL  Chicago 5,000 5,000

WIBG  Glenside, Pa. w00 ...
980 KC. CLEAR

KDKA Pittsburgh 50,000 50,000
990 KC. CLEAR

WBZ Boston 50,000 50,000

WBZA  Springfield, Mass. 1,000 1,000

1000 KC. CLEAR

KFVD  Los Angeles 250 250
WHO Des Moines 50,000 50,000

1010 KC. REGIONAL—CANADIAN
SHARED

KGGF  Coffeyville, Kan. 1,000 1,000
KQW San Jose, Calif. 1,000 1,000
WHN New York *5,000 1,000
WNAD Norman, Okla. 1,000 1,000
WNOX Knoxville, Tenn. 2,000 1.000
1020 KC. CLEAR .,

KYwW Philadelphia 10.000 10,000
WDZ Tuscola, Ill. (CP) *25() 3

1030 KC. CANADIAN EXCLUSIVE

CKLW  Detroit-Windsor 5,000 5,000
1040 KC. CLEAR

KRLD Dallas (SA 10,000 10,000

Kwl Portland, Ore. (SA) 500 500

WKAR E. Lansmg, Mich. 1,000 1,000

WTIC Hartford, Conn.(SA) 50,000 50,000

Call
Letters

KFBI
KNX

WBT
WCBD
WMBI

KMOX
KGDM
KWKH
WLWL

WPG

KsSQO
WRVA

1120 KC.

Day
Power
in
City Watts
1050 KC. CLEAR
Abilene, Kan. 5,000
Los Angeles ....... 50,000
1060 KC. CLEAR
Hot Springs (SA) 10,000
Baltimore 10,000
Norfolk, Nebr. 1,000
1070 KC. CLEAR
San Francisco 500
Carthage, Ili. 100
Cleveland 50,000
1080 KC. CLEAR
Charlotte, N. C. 50,000
‘Waukegan, Ili. 5,000
Chicago 5,000
1090 KC. CLEAR
St Louis 50,000

1100 KC. CLEAR

Stockton, Calif. 1,000
Shreve ort, La. (SA) lg ,000

ork 000
Atln.m:ic City, N. J.

0,000

1110 KC. CLEAR
Sioux Falls, S. D. 2,500
Richmond, Va. 5,000

Night
Power

in
Watts

5,000
50,000

10,000
10,000
00

500
100
50,000

50,000
5,000
5,000

50,000

2,600
5,000

REGIONAL—CANADIAN SHARED

Spokane, Wash. 10U
Los Angeles 1,000
Los Angeles 2,000
Seattie 100
Boston 500
Wilmington, Del. 00

51
lesmgpl City (CP) *500
Milwau 1,000
College Station, Tex. 500

1130 KC. CLEAR

Salt Lake City, Utah 50,000
icago 20,
New York 1,000

. 1140 KC. CLEAR
Tulsa, Okla. 26,000
Birmingham 5.000
Springfield, Mass. 500

1150 KC. CLEAR
Rochester, N. Y. 50,000
1160 KC. CLEAR

10,000

Fort Wnyne. Ind.
5,000

Wheeling, W. Va.
1170 KC. CLEAR

Philadelphia 50,000
1180 KC. CLEAR
Portland, Ore. 5,000
Albuquerque, N.M. 10,000
Minneapolis 5,000
New York 1,000
Macon, Ga. 1,000
1190 KC. CLEAR
‘Waterbury, Cann. 100
San Antomo, Tex. 50,000
Huntington, W. Va. 1,000

1200 KC. LOCAL

Ada, Okla. 100
Jonesboro, Ark. 100
Marshalltown, Ia. 250
Nampa, Idaho 250
Grand June., Colo. 250
Fergus Fails, Minn. 250
Sterling, Colo. 100
Los Angeles 100
Little Rock, Ark. 250
Monroe, La. 100
Lowell, Ariz. 100
Bellingham, Wash. 100
Stockton, Calif. 100
Bangor, Me. 100
Anderson, S. C. 100
Ponea City, Okla. 100
New Orleans 100
Rapid City, S. D. 100

{Continued on page 10)

50,000

10,000
5,000

50,000

*CP granted for increase in power.

tConstruction permit for new station.

1Special authorization for power.

SA—Special Authorization for frequency.
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Lotat s soin e R 1)

Get tlle N the laboratory or the market, it pays to get
the reaction on a sample. Before spending big

i v
BEAC I ION money gllC‘SSillg on consumer response, tl‘y your

product and advertising appeal on the typical slice

on a sa]nple of America covered by WTMJ. Here is the ideal

market set-up for accurate tests —big enough —

!
L8}
F l B S T ./ above average in purchasing power—proven tq’

response to new products— and thorough coverage
through one station at one low cost. Ask us about it ! P |

WTMJ
THE MILWAUKEE JOURNAL

Representatives—Edward Petry & Co. Inc.

Al SRl -;;,_,*:_‘.:. P,

e T
b

e : ‘ 3 o ! »

BROADCASTING °* Broadcast Advertising 1936 Yearbook Number * Page 9

wwWw americanradiohistorvy com


www.americanradiohistory.com

DIRECTORY OF

U. S. BROADCASTING STATIONS BY FREQUENCIES

(Data corrected to January 1, 1936)
(Continued from page 8)

Day Night Day Night Day Night Day Night
Power Power Power Power Power Power Power Power
Call in in Call in in Caii in n Call in In
Letters City Watts Watts Letters City Watts Watts Letters City Watts Watts Letters City Watts Watts
1200 KC. LOCAL—(Continued) 1270 KC. REGIONAL kGpy H3%O lgC.DREGlONAL 1420'KC. LOCAL—(Continaed)
WCAX Burlington, Vt. 100 100 o B e aD 250 ‘L0o6 | ENET Palestine, Tex. 100 100
WCLO  Janesville, Wis. 100 100 | KGCA Decorah, Ia. 100 ..... KGIR bt Pont 2,500 t KORE  Eugene, Ore. 100 100
WCPO  Cincinnati 260 100 | KOL  Seattle 2,500 1,000 | KGNO Dodge City, Kan. 280 280 | KRLC Lewistan, Idaho 100 100
WEST aston, Pa. 250 100 | KVOR Colorado Spnngs 1,000 1,000 ( WCOA  Pensacola, Fla. H goo KUMA Yuma, Ariz. 100 100
WFAM South Bend, Ind. 100 100 | KWLC Decorah, I 100 .. ... WFES ,xlzhncheger. eish Py ERH XL _ Portland, Ore. 250 100
WHBC Canton, O. 250 100 WASH Grand Rnplds. Mich. 500 500 0, O. 3 ' +tKRLH Midland, Tex. 100 ceen
WHBY Green Bay, Wis. 250 100 | WFBR Bnltlmore 500 500 1350 KC. REGIONAL KWBG Hutchinson, Kans. 101 100
WIBX Utica, N. Y. 800 100 | WIDX Jackson, 2,500 2,000 | KIDO Boise, Idaho 2,600 1,000 | WACO Wnco, Tex. 100 100
WIL St. Loui 250 100 WOOD Grand Rnplds, Mich. 500 500 WK St. Louis 5,000 1,000 WAGM reu}uc Isle, Me. 100 100
WJIBC Bloommzton In. 100 100 WAWZ Zarepath, N. J. 1,000 600 | WAZL ton, Pa. 100 100
WJBL  Decatur, Ill. 100 100 1280 KC. REGIONAL WBNX New York 250 250 | WCBS C%ﬂnzﬁeld I 100 100
WJB New Orleans 100 100 | U EBB  Great Falls, Mont. 2,600 1,000 1360 KC. REGIONAL WCHV arlotteaville, Va, 250 100
WJINO West Palm Bench. Fla. 100 100 | E¥FER G 20y "800 | KCRC Enid, Okia. 250 250 | WEED Rocky Mount, N.C. 100
KBO Harrisburg, P: 250 100 [ WOAM Camden N N.J. 299  oos | KGER Long Beach, Caitf. 1,000 1,000 | WEHS Cicero, il 100 100
WLVA Lynchburg, Ve, 250 100 c battononcs, Tenn.  5.600 000 | WCSC  Charleston, 5. C 1’000 500 | WELL Battie Creek, Mich. .50 50
WMFR High Point, N. C. 100 ... | WDOD Chattanooga, Tenn. 6. 1090 | WFBL Syracuse, N. Y. 5000 1,000 | WGPC Albany. Ga, 100 100
WMPC Lapeer, Mich, 250 100 | WIBA =~ Madison, Wis. 6,000 LYY | WGES Chicago ' '500 ‘500 | WHDL Olean, N. Y. 190 e
WNRI Newport, R. 1. 250 100 | WORC N orceaterIMan 200 200 | WQBC Vicksburg, Mies. 1000 ..... WHFC  Cicero, TIl. 100 100
RBL  Columbus, Ga. 100 100 [ WRE, ~ Dallas, Tex. WSBT  South Bend, Ind 200 500 | WILM Wilmington, Del. 100 100
{WTHL Hartford, Conn. 0 ... RUCNOE renton INCIT, SUOREN 00 e s WIBO Baton Rouge, La. 100 100
AT LERTYEEL T 200 1290 KC. REGIONAL KAST  Astoria, Ore, 100 ... ToMS,  onmood, Mich e
1210 KC. LOCAL KDYL  Salt Lake City, Unh 1,000 1,000 | KELD El Dorado, Colo. 100 100 | wWKBI Cicero, Il 100 100
KASA  Elk City, Okla. 100 100 | KLCN  Blytheville, Ar 10 ... KERN  Bakersfield, Calif. 100 100 | WLAP Lexington, Ky. 250 100
KDLR Devils Lake, N. D. 100 100 | KTRH Houston, Tex. 5,000 1,000 | KFGQ Boone, Ia. 100 100 | WLBF Kansas City, Kan. 100 100
KDON Del Monte, Calif. 100 100 | WEBC Duluth, Minn. 5,000 1,000 | KFJM  Grand Forks, N. D. 250 100 | WrEU Erie, Pa. 250 100
KFJT  Klamath Falls, Ore. 100 100 | WJAS  Pittsburgh 2,500 1,000 | KFJZ  Fort Worth, Tex. 100 100 | wMAS Springfield, Mass. 260 100
KFOR  Lincoln, Nebr. 50 100 | WNBZ Saranac Lake, N. Y. 100 ..... KFRO IT'onzwew. Tex. 100 .... o | WMBC Detroit 250 100
KFPW Fort Smith, Ark. 100 100 | WNEL San Juan, P. R. *2,600 *1,000 | KGAR  Tucson, Ariz. 260 10 | wMBH Joplin, Mo. 250 100
KFVS ~ Cape Girardeau, Mo. 260 100 KGFG  Oklahoma City 100 100 | WMFJ Daytona Beach, Fla. 100 100
KFXM San Bernardino, Calif. 100 100 1300 KC. REGIONAL KGFL  Roswell, N. M. 100 100 | WMSD Sheffield, Ala. 100 100
KGY = Olympia, Wash. 00 100 LE Portland, O s00  so0 | SOKL  San A"ﬁ'm Tex. 200N WPAD  Paducah, Ky. 250 100
KIEM  Eureka, Calif. Too 100 | KALE  Portland, Ore. 000 1000 | KIca  Clovis, 100 100 | WPAR Parkersburg, W. Va. 100 100
KIUL  Garden City, Kans. 100 100 | KFAC  Los Angeles 1 1000 | KIUP  Durango, Colo. 100 100 | {WPRP Ponce, P. R. 250 100
KPPC  Pasadena, Calif. 50 50 | KFH Wichita, Kan. 1,000 1,00 KLUF  Galveston, Tex. 3260 100 430 K BEGIONAL
KVSO  Ardmore, Okla. 100 ..., KFJR = Portland, Ore. Soy | 500 | KMAC  San Antonio, Iex 100100 | s pl4s) EC. BEGIONA %00 1,000
KWEA Shreveport, La. 100 100 | WBBR Brooklyn 1.300 1-000 KONO  San Antonio, Tex. 100 100 EONEI lntt:e Nebr 00 )
KWTN Watertown, S. D. 100 100 | WEVD New York 1,000 1000 | KRE ' Berkeley, Calif. 260 100 | KON GRSy 1990 566
WAT'R g Zanesville: O, 100 100 [ SRAR  Srcenviie, +5000 1000 | NRKD Evereti, Wash. % 100 | WBNs Columbus, 0 1,000 500
IWBAR EWilles;Bare|Ea loo 100 | WERG Frey NoX 1 1900 | K35M Selem, Ore. 10 199 | WHEC Rochester.N.Y. 1000 500
WBBL  Richmond, Va. 100 100 | WHAZ Troy,N.Y. 500 KUJ Walla Walla, Wash. 100 100 | WHEC Rochester, N, 1,000 500
WBRB Red Bank, N. J. 100 100 | WHBL  Shebo; sgn, Wis. 250 260 KVL Seattle 100 100 H Mxrmh\ix.rg, 8. 1:000 poo
pooL Comwo T g | oD Mam MO0 MO | Kuke Koy, M | VRS Mo RO
1CAgO ,
ey H“ﬁfbu,g, ] 280 100 1310 EC. LOCAL WABY Albany, N. - 100 100 [ o el 1“0 L BEGIONASI;)O 500
WEDC  Chicag 100 100 | KC Jerome, Ariz. 100 100 | WAGF Dothan, Ala. 260 ... LS Caler Qalit 250
WFAS  White: Pluns, N.Y. 100 100 | KFPL  Dublin, Tex. 100 100 | WATL  Atlanta 100 ""100 | KLS =~ Oakland, Calif aks R
WGBB  Freeport, 100 100 | KFPM  Greenville, Tex. 16 16 | WBTM Danville, Va, 250 100 | Cha  Allonion: Pa '500 ’500
WGNY  Chester ,N.Y. 100 100 | KFXR Oklahoma City 250 100 | TWBNY Buffalo. N. Y. 260 100 | WCBA  Allentown, Pa. = 800 oo
WHBF  Roch Inland, Jil. 250 100 | KFYO Lubbock, Tex. 250 100 | WCBM Baltimore 260 100 | WBIG = Greensboro, N.C. 1,000 eo0
WHBU Anderson, Ind. 100 100 | KGCX Wolf Point, Mont. 250 100 | WDAS  Philadelphia 250 100 WSAN  Allentown, Pa. ’500 500
WIBU  Poynette, Wis. 250 100 | KGEZ  Kalispell, Mout. 100 100 | fWEOA Evansville, Ind. 100 100 1450 KC. REGIONAL
WJIBY Gadeden, Ala. 100 100 | KGEW Kearney, Nebr. 100 100 GL = Fort Wayne, Ind. 100 100 | CIEM  Eurcka, Callf. (CP) %500  *500
WJEJ  Hagerstown, Md. 100 ..... KINY  Juneau. Alaska 100 100 | WHBQ Memphis 100 100 | B RE  Shrevenort La. 1000 1,000
WJIM  Lansing, Mich. 250 100 | KIT Yakima, Wash. 260 100 | WHDF = Calumet, Mich. 250 100 | SEIR  Cleveiond” 1000 ‘500
JW  Akron, O 260 100 | KIUJ  Santa Fe, N. M. 100 100 | tWHLB Viryinia, Minn. 300 100 | FEAM TerrGity. N.J "250 250
WKOK  Sunbury, Pa. 100 100 | KMED Medford, Ore. 250 100 | WIBM  Jackson, Mich. 250 100 WSAR  Fall ivererg'u' ", 000 1.000
WMBG Va. 260 100 | TKPDN Pampa, Tex. 100 ... WLLH  Lowell, Mass. 260 100 | WSAR asib] 200
WMFG Hibbin, .f Minn. 100 100 | KRMD Shreveport, La. 100 100 | WMBR Jacksonville, Fla, 250 100 1460 KC. HIGH POWER REGIONAL
WMFN Clarkadale, Miss. 100 100 | KROC Rochester, Minn. 100 100 | WMFD Wilmingtor, N. C 100 ..... KSTP | Mpla-St. Paul 26,000 10,000
WOCL  Jamestown, N. Y. 50 50 | KTSM  El Paso, Tex 100 100 | WMFO Decatur, Ala. 100 ..... WISV Weshington, D. C. 10000 10,000
WOMT Manitowoe, Wis. 100 100 | KVOL Lafayette, La. w00 ..... wOoC Davenport, Ia. 250 100 1470 KC. HIGH POWER REGIONAL
WPAX Thomasville, Ga. 250 ... KXRO Aberdeen, Wash. 100 100 | WPAY Portsmouth, O. 00 100 | 1470 KC. K CH O 5 000 " ‘5,000
WSAY  Rochester, N. Y. 100 ..... WAML Laurel, Miss. 100 100 | WPFB  Hattieaburg, Misa. 100 100 WILAC ehille. Tent. 5000 5000
WSBC  Chicago 100 100 | WBEO Marquette, Mich. 100 100 | WQDM St. Albans, Vt. 100 100 1450 KC. HIGH POWER REGIONAL
WSIX  Springfield, Tenn. 100 100 | WBOW Terre Haute, Ind. 260 100 | WRAK Williamsport, Pa. 250 100 konts BSiaeh oms Cm, ry 000 5 00
WwS0OC arlotte, N. C. 2560 100 | WBRE Wilkes-Barre, Pa. 100 100 | WRDO Augusta, Me. ‘100 100 WKBW Buffalo, b 5’0 5:000
WTAX Springfield, Ill. 10v 100 ngI iol;‘lft,. :l“K }gg }goo gélggl %:gi:le. gIS.Y 2200 lgg 1490 EC. HIGH POWER REGIONAL
shland, Y. 0y o Xo
1220 KC. REGIONAL WDAH El Paso, Tex 100 100 1380 KC. REGIONAL wc};(lgr %?::;‘;‘:.‘:‘2? Calif. 5,003 sm
KFKU Lawrence, Kan. 5,000 1,000 | WEBR Buffalo. N. Y. 260 100 | KOH  Reno. Nev. 500 500 5
1500 KC. LOCAL
KTW  Seattle 1,000 1,000 | WEMP Milwaukee 100 ..... KQV Pittaburgh 500 500 | tKBIX Muskogee, Okia. 100 100
KWSC Puliman, th #5,000 1,000 | WEXL Royal Oak, Mich. 50 50 | WALA  Mobile, Ala. 1,000 500 | Hup® ganta .,\,,,, Calif. 100 100
WCAD  Canton, N. 800 500 | WFBG Altcona, Pa. 100 100 | WKBH LaCrosse, Wis. 1,000 1,000 | ¥EB  Corpus Christi, Tex. 260 100
WCAE P(tt!buri‘ 5,000 1,000 | WFDF Flint, Mich. 100 100 | WNBC New Britain, Conn. %60 .. ... KGFK  Moorhead, Minn 100 100
WDAE Tampa, Fla. 32,600 1,000 WGH Newport News, Va. 250 100 M. Dayton, O. 200 200 KGKB  Tyler, T 4 100 100
WREN Lawrence, Kan. 5,000 1,000 g}{‘&kg "h}illm{‘e’lphinl’ }gg igg 1390 KC. REGIONAL KOKY Sl:);tfl:l. Ble:ﬁ Nebr 250 100
Johnstown, Pa. °
1230 KCJREGIONAE) fWLAK Lakeland, Fla. 100 100 | KOX  Phoenix Ariz. 1980 .50 | KNEL  Prady, Tex. T R
KGBX  Springfleld. Mo. (SA) 3500 3500 BC  Muncie, Ind, 100 80 | KLRA Little Rock, Ark. 2,600 1000 | noen ProcBien Ark. 100
L v era e OO B 2o [ R LN H g Lcon i N A 10 100 | WHK Cleveland = 2500 1000 | KBLC Lake Chatles, La. 100  i00
an {:] » 9 v . .
WFBM Indianapolis 1,000 1,000 | WMFF Plattsburg, N. Y. 250 ... 1400 KC. REGIONAL KRR g*’";‘:}*bfg“'h Ry B
WNAC Boston 2,600 1,000 {| WNBH New Bedford, Mass. 250 100 LO Ogden, Utah 500 500 | YYOE  Semta Aca. Calif. 100 160
0 EC. REGIONAL L w Washington, D.C. 100 100 | KTUL Tulsa, Okia. 1,000 500 | ¥xo Ei Centro, Calif. 100 100
124 5 WRAW Reading, Pa. 100 100 [ WARD Brooklyn 500 500 G Brothtro, Cal 250 100
KGCU Mandan, N. D. 250 250 | WROL Knoxville, Tenn. 250 100 | WBBC Brooklyn 500 500 ngg%V Brooklyn, N.X- gso 100
KLPM  Minot, N. D. 250 260 | WSAJ  Grove City, Pa. 100 100 | WIRE Indianapolis 1,00u 500 | e N e e 250 100
KTAT Fort Worth, Tex. 1,000 1,000 | WSGN Birmingham, Ala, 250 100 TH Brooklyn 500 500 [ wHAE Soma Ala 100
KTFI Twin Falls, Idaho 1,000 31,000 | WSJS Winston-Salem, N.C. 100 100 WVFW  Vrooklyn 500 500 HE K i" ko, Miss 250 100
WKAQ  San Juan, P. R. 1,000 1,000 | WTAL Tallahassee 100 100 1410 KC. REGIONAL WY LGl 0 00
WXYZ Detroit 1,000 1,000 | WIEL Philadelphia 100 100 EeI;°b m. 250 100
1250 KC. REGIONAL WTJIS  Jackson, Tenn. 250 100 | KGNC  Amarillo, Tex. 2,500 1,500 | WKBB ubuque,
. WTRC Elkhart, Ind 100 50 WAAB  Boston 500 500 WKBV Richmond, Ind. 100 100
KFOX Long Beach, Calif. 1,000 1,000 ’ * C Bay City, Mich. 500 500 | WKBZ Muskegon, Mich. 250 100
WCAL  Northfield, Minn, 2,500 1,000 1320 EC. REGIONAL WHIS Bluefield, W. Va. 500 250 WKEU Griffin, Ga. 100 a0a0
WDSU New Orleans 1,000 1,000 G Pueblo, Col $1.000 *1.000 WROK Rocklord . 500 500 WMB Brooklyn, N. Y. 100 100
WHBI  Newark, N. J. 2,500 1,000 | KGHF  Pueblo, Colo. : 1 WSFA  Montgomery, Ala. 1,000 500 | WMEX Boston 250 100
B Minneapolis 1,000 1,000 KGMB Honolulu, Hawaii 1,000 1,000 420 KC. LOCAL WNBF  Binghamton, N. Y. 100 100
WNEW Newark, N. J 2,600 1,000 | KID Idaho Falls, Idaho 500 250 1 5 WOPI  Bristol, Tenn. 100 100
WTCN Minneapolis 5,000 1,000 lvgﬁlgg Eﬁoﬁ{"c')"“ 5283 1500 | KABC  San Antonio, gex. 100 100 | WRGA Rome, Ga. 250 100
1260 KC. REGIONAL WORK  York, Pa. 1000 1000 | KATR Alxandri,Le. 100 oo | WevR Rufimd Ve 00 100
KGVO  Missoula, Mont. WSMB  New Orleans 500 500 | KBPS  Portland, Ore, 100 100 | WTMV East St. Louis, Il. 100 100
KOIL Omaha-C. Bluffs KCMC Texarknnn, Ark 100 100 | WWRL Woodnde, N. Y. 250 100
KPAC  Port Arthur, Tex. 1330 KC. REGIONAL KFIZ  Fond Du Lac, Wis. 100 100 | WWSW _Pittsburgh 250 100
KRGV  Wesiaco, Tex. KGB  San Diego, Calif.  *2,600 1,000 | KGFF Shawnee, Okla. *250 100 1530 KC *EXPERIMENTAL
KUOA Fayetteville, Ark. KMO Tacoma, Wash. 250 250 KGGC San Francisco, Calif. 100 100 W1XBS Wnberbury, Conn. 1,000 1,000
KVOA  Tucson, Ariz. KSCJ Sioux City, Ia. 2,500 1,000 KGIW_ Aiamosa, Colo. 100 100 WIXBY Kansas Cit; 1,000 1,000
WHIO  Dayton, O. WDRC Hartford, Conn. 5.000 1,000 | YKHBC Hilo, T. H 100 100 1550 KC. EXPERIMENTAL
WNBX Springfield, Vt. WSAI  Cincinnati 2,500 1,000 | KIDW Lamar, Colo. 100 100 | W2XR L. I. City, 1,000 1,000
WTOC Savannah, Ga. WTAQ Green Bay, Wis. 1,000 1,000 | KIUN  Pecos, Colo. 100 100 | W6XAI Bakersfiald, Calif. 1 000 1,000
*CP granted for increase in power. +Construction nermt'fs {o‘r new, a'tazion; #Spe;:l'd ‘authcm'uﬁon for power. CP—Construction permit for frequency.
P t or fr
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OMETHING ON THE BALL!

MASSE - (Mass Appeal)

ONE NEWS BROADCAST 1] ONE APPEALM!

$2,306% Voluntarily Given For Helena's

Quake Victims. Doubles Record Of Any Other
Ciy, Despite Latter's Personal Solicitation.!

DRAW-

FIFTY DOLLAR EXPENDITURE
SEUS 81 USED CARS M

<l

s

(> 74
‘!T-‘m—-_'— - ;/ - =

RIGHT TWIST-

THREE LARGEST
ACCOUNTS RENEW -
DOUBLING ’36 CONTRACTS

STROKE

3

LEFT TWISTSUSR

JUNE 15 - Foxd Dealex
Cancels. Chevrolel
Bepine '.Die»':s,'I.‘ra"xlinQ9
Ford 56 Un3t$ In Coundy.

'4 ) DEC. 15 - Ford Dealex Still Silenit-
Foxrd Is Still America's N
No.1 Cax — .
A BUT — Chevxolet Now Leads
4 Our County B_y 10%5 .

%/ P5-TAKE YOUR'CUE® BOX 4
/' AND WE'LL CALL SHOT KALISPELL MONT
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DIRECTORY OF CANADIAN BROADCASTING STATIONSBY FREQUENCIES.

(Data corrected to January 1, 1986)

Call Call Call Call
Letters City Power Letters City Power Letters City Power Letters City Power
530 KC. 840 KC. (CANADIAN EXCLUSIVE) 1050 KC. (U. 8. CLEAR. NOW PARTLY 1310 KC. (U. 8. AND CANADIAN LOCAL)
CJKL Kirkland Lake, Ont. 1,000 CPQC  Suskatoon, Sask. 1000 SHARED) CHCK  Charlottetown, PEL 50
oronto, Ont. i e S armouth, N. S. 0
540 EC. CRCK  Quebec, Que. 000 CKCV  Quebec, Que. 100
. (U. 8.- SHARED
CJRM  Moose Jaw, Sask. 1,000 850 KC! (UNS-CANADIAN L 1100 KC. (U. 8. CLEAR, NOW PARTLY | 1370 KC. (U. 8. AND CANADIAN LOCAL)
loops, B. C. 100 4
550 EC. oL 1500 SHARED) CKCW  Moncton, N. B. 100
7 R CRCV Vancouver, B, C. 1,000 .
CFNBl  [PIEQeHEtOMINGB:  LOOISTS 910 KC. (CANADIAN EXCLUSIVE) 180 B AN SRl AND
580 KC. (U. S.-CANADIAN SHARED) G, Il 5 280 1120 KC. (U. 8.-CANADIAN SHARED) [ oipc Winnipeg, Man. 100
CFPR Prince Rupert, B.C. 50 T e e Io=Ds 1410 KC. (U. 8. REGIONAL AND
CHRC  Quebee, Que. 100 930 KC. (CANADIAN EXCLUSIVE) bl (500N CANADIAN LOCAL)
CKCL oronta, Ont. 100 CKOC  Hamilton. Ont. 1,000—L8 g
CKUA Edmonton, Alta. 500 CFAC Calgary, Alta. 100 500N CHNC New Carlisle, Que. 1,000—LS
CFCH North Bay, Ont. 100 CKX Be=micn. 35 . 500—N
600 KC. (U. S.-CANADIAN SHARED) CFLC Prescott, Ont. 100 : » Man. CKFC Vancouver, B. C. 50
Q s 8{(”;8 gﬂlifarx. (I;Tg 1.080 CRMO Vancouver, B. C. 100
‘CFCF Montreal, Que. 400 rantford, Ont. 100
CJoR Vancouver, B. C. (300 | CKPR Fort William, Ont. 100 1200 KC. (U. 8.-CANADIAN SHARED) 1420 KC. (U. S. AND CANADIAN LOCAL
CRCW indsor, Ont. B S CHAB M I 100 .
500—N 950 KC. (U. S. REGIONAL AND CRNY ook Jaw Sask. 50 gEes  \WlmifsiONE 100
830 KC. (U. S.-CANADIAN SHARED) CANADIAN LOCAL) CKTB St. Catherines, Ont. 100 orontoyOnts
N 1450 KC. (U. S. AND CANADIAN
CFCO Chatham, Ont. 100 CRCs Chicoutimi, Que. 100 2 . (U. S.-CAN A . REGIONAL)
GFCY  Chanottetown, P.EL 1,000 1ETONKCRILIS=CARADTART SHAR ED)
CIGX Winnipeg, Man. 1,000—LS 960 KC. (CANADIAN EXCLUSIVE) cics Stratford, Ont. 50 CFCT Victoria, B. C. 50
500N - o CICU Aklavik, N.W.T. 50 CHGS Summerside, P.E.I. 50
CKOV Kelowns, B. C. 100 CKY Winnipeg, Man. 15,000 CKRI Prince Albert, Sask. 100
690 KC. (CANADIAN EXCLUSIVE) gxen - Rull, Que 100 et
o0 BE: ’ 1010 KC. (U. 8.-CANADIAN SHARED) CEBLG  [Sepglyume £ clic Sault Ste. Marie, Ont. 100
CFRB Toronto, Ont. 10,000 R
i ’ CHML Hamilton, Ont. 100 2. ¢ G =
CJCJI Calgary, Alta. 100 CHYG  Hopma. Sae” i02 1230 KC. (U. S.-CANADIAN SHARED) 1510 KC.
730 KC. (CANADIAN EXCLUSIVE) kCD Vancouver; BCz J cJoc Lethbridge, Alta. 100 CFRC Kingston, Ont. 100
(071\8}\ Regina, Sdaslt{. 500 CKCR Waterloo, Ont. 100
CFPL London, Ont. 100 KGOl [Ottaws, Ont. 190
Gica Famonton: flta. 1,000 CKIC Wolfville, N. 8. 50 1240 KC. (U. S. REGIONAL) 6150 KC.
CKAC Montreal, Que. 5.000 CKWX Vancouver, B. C. 100 wie syd 5s
ey g 1000 CIRO Winnipeg, Man. 2,000
780 KC. (U. S.-CANADIAN SHARED) 1030 KC. (CANADIAN EXCLUSIVE)
1260 KC. (U. S. REGIONAL) 11720 KC
CHWK Chilliwack, B. C. 100 CFCN Calgary, Alta. 10,000
CKSO Sudbury, Ont. 1,000 CKLW  Windsor, Ont 5,000 CFRN Edmonton, Alta. 100 CIRX Winnipeg, Man. 2,000

NEW Y0

WB N X

<+« gives you the

metropolitan area of

New York intimately

intelligently and

inexpensively « « « .«

WRITE FOR DETAILS
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® Modern studios, the last word in studio
design and construction.

NEW!

® 5000-watt RCA transmitter—high fidelity
throughout—the finest equipment money
can buy.

NEW!

® Programs produced by a brilliant staff of
artists and production men.

NEWI

® Listening audience, the highest type of
radio entertainment brought to scores of
cities and communities which never before
have been within the primary coverage
area of ANY radio station. More than
2,000,000 persois in KFBK's primary area.

K F B K SACRAMENTO
CALIFORNIA

Owned and operated by the James McClatchy Company,
for more than 78 years publishers of The Sacramento Bee,
ril = . the 1934 Pulitzer Prize Winner. KFBK is one of the Mc-
} : Clatchy California Radio Stations, which include KMJ
Fresno; KWG, Stockton, and KERN, Bakersfield.

"The Capital S+a+
Affiliated with g

Capital Market"

mbia-Don Lee

: ystem

s e

RSRE T L

&

o y oo NN WISAENINIANNY:
!;I'F\:_-\m o n S

.A.,M

SR ST

s h
— — LY

N AN
| 2~
-l e

REPRESENTATIVES §
Joseph McGillvra Walter Biddick Company
485 Madison Avenue 568 Chamber of Commerce Bldg.
New York City Los Angeles, Calif.

1358 Russ Building
San Francisco, Calif.

7 Chicator e tes e R
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CENSUS OF RADIO HOMES IN THE UNITED STATES

Number Per Cent
of Homes of Homes Number Per Cent
Persons Owning Owning of Homes ¥ of Homes t
State Population * Families * Per Family Roadios Radios Owning Owning
U. 8. Census U. S. Census U. S. Census Radios Radios
April, 1930 April, 1980 April, 1930 Jan. 1, 1935 Jan. 1, 1985

ALABAMA 2,710,000 602,200 4.5 56,235 9.5% 216,979 36.0%
ARIZONA 457,000 111,500 4.1 19,167 18.1% 53,518 48.0%
ARKANSAS 1,876,000 446,700 4.2 40,096 9.1% 122,989 27.5%
CALIFORNIA 6,158,000 1,759,400 3.5 836,705 52.0% 1,369,365 77.8%
COLORADO 1,056,000 270,800 3.9 100,959 37.8% 186,598 68.9%
CONNECTICUT 1,655,000 403,700 4.1 212,779 54.7% 339,845 84.2%
DELAWARE 242,000 60,500 4.0 27,114 45.9% 45,898 75.9%
DISTRICT OF COLUMBIA 497,000 127,400 3.9 67,640 53.9% 121,787 95.6%
FLORIDA 1,575,000 403,800 3.9 58,128 15.4% 200,674 49.7%
GEORGIA 2,911,000 661,600 4.4 64,543 9.9% 260.011 39.3%
IDAHO 448,000 109,300 4.1 32,772 30.3% 74,284 68.0%
ILLINOIS 7,876,000 2,019,600 3.9 1,072,995 55.6% 1,647,283 81.6%
INDIANA 3,304,000 869,500 3.8 351,090 41.6% 597,696 68.7%
IOWA 2,485,000 637,200 3.9 308,448 48.5% 459,988 72.2%
KANSAS 1,905,000 488,500 3.9 189,398 38.9% 319,714 65.4%
KENTUCKY 2,657,000 617,900 4.3 111,217 18.3% 300,877 48.7%
LOUTSIANA 2,166,000 503,700 4.3 54,135 11.2% 258,420 51.3%
MAINE 804,000 201,000 4.0 77,618 39.2% 136,840 68.1%
MARYLAND 1,671,000 397,900 4.2 165,149 42.9% 318,877 80.1%
MASSACHUSETTS 4,335,000 1,057,300 4.1 588,552 57.6% 903,467 85.5%
MICHIGAN 5,093,000 1,242,200 4.1 597,629 50.6% 919,946 74.1%
MINNESOTA 2,602,000 619,500 4.2 286,886 47.3% 441,164 71.2%
MISSISSIPPI 2,057,000 478,400 4.3 25,357 5.4% 113,989 23.8%
MISSOURI 3,678,000 943,300 3.9 351,298 37.4% 649,040 68.8%
MONTANA 538,000 137,900 3.9 43,442 31.9% 86,011 62.4%
NEBRASKA 1,395,000 348,700 4.0 164,159 47.9% 244,503 70.1%
NEVADA 94,000 26,900 3.5 7,795 30.6% 16,370 60.9%
NEW HAMPSHIRE 470,000 120,500 3.9 53,022 44.4% 94,186 78.2%
NEW JERSEY 4,231,000 1,032,000 4.1 624,865 63.4% 895,884 86.8%
NEW MEXICO 437,000 101,600 4.3 11,348 11.5% 43,394 42.7%
NEW YORK 13,059,000 3,264.700 4.0 1,825,723 57.9% 2,928,870 89.7%
NORTH CAROLINA 3,301,000 673,700 4.9 72,059 11.2% 266,924 39.6%
NORTH DAKOTA 688,000 146,400 4.7 59,246 40.9% 84,138 57.5%
OHIO 6,836,000 1,752,800 3.9 809,142 47.7% 1,336,547 76.3%
OKLAHOMA 2,475,000 589,300 4.2 121,702 21.6% 291,595 49.5%
OREGON 990,000 275,000 3.6 115,948 43.5% 211,103 76.8%
PENNSYLVANIA 9,826,000 2,285,100 4.3 1,075,127 48.1% 1,913,349 83.7%
RHODE ISLAND 705,000 171,900 4.1 94,480 57.1% 148,961 86.7%
SOUTH CAROLINA 1,750,000 372,300 4.7 217,889 7.6% 142,706 38.3%
SOUTH DAKOTA 705,000 164,000 4.3 71,245 44.2% 103,342 63.0%
TENNESSEE 2,676,000 622,300 4.3 85,962 14.3% 312,491 50.2%
TEXAS 6,073,000 1,445,900 4.2 256,804 18.6% 733,128 50.7%
UTAH 520,000 118,200 4.4 47,632 41.1% 84,293 71.3%
VERMONT 361,000 90,300 4.0 39,783 44.6% 61,274 67.9%
VIRGINIA 2,446,000 531,700 4.6 96,307 18.2% 301,894 56.8%
WASHINGTON 1,608,000 434,600 3.7 179,493 42.3% 333,236 76.7%
WEST VIRGINIA 1,786,000 388,300 4.6 87,042 23.3% 239,227 61.6%
WISCONSIN 3,005,000 732,900 4.1 363,265 51.0% 489,602 66.8%
WYOMING 232,000 59,500 3.9 19,372 34.1% 33,522 56.3%
U. 8. TOTALS 126,425,000 30,919,300 4.1 12,048,762 40.3% 121,455,799 69.4%

* Population by states obtained from U. S. Bureau of the Census as of
July, 1934. Number of families by states determined by dividing population
by persons per family as of U. S. Census April, 1930.

t Radio homes and percent ownership as of January 1, 1935, published by

P-§ge 14 * 1936 Yearbook Number

courtesy of the Columbia Broadeasting System; complete description of these
data may be found in its publication “Lost & Found”.

3 All figures shown are based on total number of families having one or
more radio sets. Surveys conducted by the Columbia Broadcasting System
indicate that there are more than 2,000,000 additional sets in these radio homes.
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OT since the advent of the Amateur Hour has a radio program se taken New York
by storm as the new WMCA human-interest creation— “GOOD WILL COURT“!

This sensational Sunday night feature has all New York listening . . . and talking!

AS ONE CRITIC APTLY DESCRIBED IT:
4/ ‘Good Will Court’ is startling in its realism. People of every

race, color and strata of society appear before real judges
of the New York Courts, outline their perplexing problems
and receive sound advice. Human hearts are laid bare! 7/

Thru GOOD WILL COURT . . . and numerous other features of intense human
appeal . . . WMCA is winning the hearts of the New York audience and becoming
more and more entrenched in its position as New York's Premier Independent Station.

KNICKERBOCKER BROADCASTING CO., Inc. WMCA Bldg. 1697 Broadway, New York
. Ray Linton, Manager Chicraga DFice

Rertram Lebhar, Ir., Director of Sales

Denald Flamm, President
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A
RE-STATEMENT

of POLICY

By the

NATIONAL
BROADCASTING COMPANY
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The National Broadcasting Company, in keeping
with its obligation to serve public interest, convenience
and necessity, observes the following policies in the

operation of 1its facilities:

To furnish to the listening audience
which it serves through its own and its
associated stations, educational and
entertainment programs of the highest
standard.

To keep the American people in-
formed regarding their government
by providing an open forum for the
free discussion of governmental poli-
cies and administration and of political
and public questions.

To cooperate with musical, cultural,
¢ducational and religious interests by
providing the means through which
representative organizations and lead-
crs in these fields may bring their views
and work to the American public.

To effect better understanding of the
aims and problems of labor, agricul-
ture and industry in their relations
with each other and with the public.

To improve international understand-
ing and friendship by arranging for
the exchange of cultural and enter-
tainment programs and by making it
possible for the leaders of various
countries in all fields to be heard inter-
nationally.

To provide American business with
an effective means of advertising its
products and thus to promote eco-
nomical distribution of goods.

To take all possible steps to advance
the broadcasting art and industry.

In the furtherance of all the above
aims, to maintain American standards
of free speech, of fair play for all
people regardless of race or creed,
and of decency and good taste; and
to carry on all its relations in accord-
ance with the high standards of busi-
ness ethics imposed by its leadership.

NATIONAL BROADCASTING CO., INC.

A Radio Corporation of America Subsidiary

NEW YORK ¢« CHICAGO -+« WASHINGTON . SAN FRANCISCO

BROADCASTING °* Broadcast Advertising 1936 Yearbook Number °* Page 17
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J.L.FREE
PRESIDENT

. HerewiTH

C. L. SLEININGER 4
SECRETARY & TREASURER
HICAG

i
\ H.P. PETERS k
V. P., EASTERN MANAGER

3 | J.F. JOHNS {
¥ V. P, FREE JOHNS & FIELD ]
CHICAGO

J. H. FIELD /
V. P, EREE, JOHNS & FIELD
NEW YORK \

| A.E. JOSCELYN
) ACCOUNT EXECUTIVE
NEW YORK

~  WE STICK OUT OUR NECKS! ..

GLANCING over last year’s Year Book, we are impressed—
nay, startled—with the changes time hath wrought in
the radio industry ... And ours among them, too.

Yet none the less, we present herewith our faces (and perhaps our
necks!) —firmly believing that, though normal growth may bring
new faces, a year from now these mugs will still be with us.

So what? So this: You'll skip the tedious visits of young men
unfamiliar with your work. You’ll waste no time "just getting
acquainted.” You’ll continue to have the services of radio
experts, not of novices—of learners, but not beginners.

FREE & SLEININGER, INc.

.+« Associated Under the Same Roof and Management With . . .

FREE, JOHNS & FIELD, Inc.

Radio Station Representatives

NEW YORK CHICAGO DETROIT
110 East 42nd St. 180 N. Michigan Ave. New Center Building
Lexing:on 2-8660 Franklin 6373 Trinity 2-8444

A

On the West Coast, we are ably represented by

WALTER BIDDICK CO.
SAN FRANCISCO

Russ Building
Sucter 5415

LOS ANGELES
C. of C. Bldg.
Richmond 6184

5

by EARL IRWIN !
MANAGER 4

™

DETROIT OFFICE

NEW YORK

RUSSEL WOODWARD
ACCOUNT EXECUTIVE

See Page 1 of Radio Advertising Rates &
Data for List of Stations Represenied by
Each Company.

C. G. BURKE
ACCOUNT EXECUTIVE
CHICAGO

=

|

H. M. FEELEY ]
ACCOUNT EXECUTIVE
CHICAGO
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JOHN LIVINGSTON ]
PROMOTION MANAGER
CHICAGO "".I

A.L. BOWMAN
ACCOUNT EXECUTIVE
CHICAGO

ALLAN.W. KERR

! ACCOUNT EXECUTIVE
) NEW YORK

£
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Broadcast Advertising in 1935

By HERMAN S.

HETTINGER, Ph.D.

W harton School of Finance and Commerce, University of Pennsylvania

CONTINUING its growth of re-
«cent seasons, broadcast advertising
reached a new high point in 1935.
Gross advertising volume of the
medium totaled $87,523,848, a gain
of 20% over the preceding year.!
Increased advertising revenues dur-
ing the year just closed placed the
total for the medium at 53.5%
above the estimated 1933 figure of
$57,000,000, which constituted the
depression low point for broadecast-
ing. Gross revenues also exceeded
the pre-depression high for radio,
-estimated at $70,000,000 for 1931,
by 25%.

The rise of broadcast advertisinﬁ
during the year was accompanie
by a number of interesting develop-
ments within the medium. Region-
al network and national non-net-
work advertising took on new im-

portance. Following a slight re-
cession in 1934, local broadcast
advertising exhibited marked

strength in 1936 and more than
offset the previous year’s losses.

Local stations, comprising the
100 watt group, showed the great-
est relatlve increase over the pre-
ceding year’s business. The marked
trend toward the use of station
studio programs by national adver-
tisers in their non-network activi-
ties, which began in the fall of
1934, continued unabated through-
out the year. Toward the close of
the year there was a decided spurt
in local transeription business.

An increasing variety of product
and service groups utilized broad-
cast advertising during 1935. Of
particular interest were the gains
in automotive, clothing and house-
furnishing volume, all of them
higher priced items than the so-
called convenience goods which
have constituted so important a
segment of total broadcast adver-
tising volume in recent years. The
increasing volume of business fall-
ing in the miscellaneous category
also is evidence of widening spon-
sorship.

The rise in broadcast advertising
volume during 1935 was marked by
a slowing up in the rate of national

1 Radio statistics used in this summary
are those compiled by the writer for the
National Association of Broadeasters and
published in the various reports on broad-
cast advertising volume issued by the Asso-
ciation during the year.

network growth, important in-
creases in the regional network
and national non-network fields,
and highly significant, though less
spectacular increases in local radio
advertising. National network ad-
vertising increased 17.4% as com-
pared with the preceding year.
Regional network volume showed
the greatest relative gain, rising
54.7%. National non-network ad-
vertising exceeded its 1934 level by
26%.

Following a decrease of 3.2% in
1934 as compared to the preceding
year, local broadcast advertising
experienced a strong upward swing
during the past season and closed
the year 20.6% above the 1934
level. [See Table I.]

Rise From Depression Low

SINCE 1933 constituted the de-
pression low point of the medium,
comparison with that year will be
of interest. National network
volume exceeded 1933 by 59%.
Since data is available only for
the latter half of 1933 with rezard
to other portions of the medium,
comparison must be made on that
basis. When this is done, the cor-
respondmg months of 1935 show a
gain of 160.4% in the regional net-
work field, 66.3% for national non-
network advertising, and 22% for
local broadcast advertising.

Analysis of monthly data regard-
ing broadcast advertising leads to
the conclusion that the summer de-
cline of business was less severe
than usual during 1935. In spite
of the marked increase in regional
network and national non-network
advertlsmg during 1935, the com-
position of broadeast advertlsmo
has remained very much the same
as during the preceding year. Na-
tional network adveértising ac-
counted for 57.2% of the medium’s
gross time sales in 1935, as com-
pared to 58.5% in 1934, and 55.2%
in 1933. Reglonal network adver-
tising rose in importance from
0.9% in 1934 to 1.2% in the year
under consideration. National non-
network volume increased from
18.6% of the total radio volume
in 1934 to 19.5% in 1935. In 1933
national non-network volume ac-
coun]ted for 17.5% of the industry’s
total.

BROADCASTING ° Broadcast Advertising

Broadcast advertising again
lead the field in rate of growth
during 1935. Compared to the 20%
rise in radio advertising, national

magazine volume gained 5.9%.
Trends have been spotty in the na-
tional magazine field, women’s

magazines suffering a decline of
approximately 4% while the re-
mainder of the field rose in the
neighborhood of 8% to 9%. Na-
tional farm paper advertising ex-
g;eded the previous year’s level by

0.

Newspaper advertising lineage
increased 5.8% as against 1934.
General advertising lineage in-
creased 2.6%, while retail volume
rose 5.5%. Automotive advertis-
ing declined 0.5% as compared to
a rise of 49.6% in the broadcast
advertising field. Financial adver-
tising increased 11.4%, and de-
partment store lineage rose 3.4%.

When the comparative rate of
growth of advertising volume in
various media is studied over a
two year period, it will be seen
that radio has maintained its mo-
mentum the most successfully.
Broadcast advertising in 1934 ex-
ceeded the previous year’s level by
27%, showing a further increase
of 20% during the year under re-
view. National magazine volume
accomplished less than one-third
of its 219 rate of increase in 1934
during the past year, while the
rate of increase in national farm
paper advertising dropped from
299% as compared to the preceding
year in 1934, to 7% in 1935. Af-
ter showing an increase of approx-
imately 10% in 1934, newspaper
gains dropped to approximately
60% of that rate during the past
season.

Non-network Advertising

NON-NETWORK advertising as a
whole rose 23.3% as compared to
the preceding year. The most pro-
nounced increase was recistered in
the local station field, the non-net-
work revenues of 100 watt stations,
which comprise this class of trans-
mitter, increasing 31.9%. Since
non-network revenue constitutes
practically the entire business of
stations of this class, the afore-
mentioned increase can be taken as

representative of their
position.

Non-network advertising over
clear channel and high-powered
regional stations rose 23.6% dur-
ing the year, while regional sta-
tion volume increased 19.9%. Sim-
ilar break-downs are not available
for total business. Comparison of
non-network growth during the
last six months of 1935 with the
corresponding period of 1933 indi-
cates even more markedly the
rise in local station revenues.
Gross time sales for this class of
transmitter showed an increase of
76.5% over the 1933 level, while
regional station volume rose 49.3%
and clear channel and high-
powered regional station advertis-
ing gained 18.6%. Increasing na-
tional network volume is largely
explanatory of the showing of the
last-mentioned class of station.

Though data is not available
for the entire year, special studies
have been conducted in recent
months which present at least a
general idea of the distribution of
national and local business on
various classes of stations. It is
estimated that approximately 85%
of the advertising volume on clear
channel and high-powered regional
stations is national in origin. If
non-network business is considered
separately, approximately 60% of
station revenues of this type is
found to lie in the national non-
network category.? In the case of
regional stations approxnmately
70% of total advertlsmg volume is
national in origin, with national
business representing in the neigh-
borhood of 35% of the non-net-
work total. Local station business
is composed only about one-eighth
of national advertising.

In 1935 clear channel and high-
powered regional stations account-
ed for 45.5% of non-network vol-
ume, regional stations for 40% and
local stations for 14.5%. The
southern and western portions of
the country experienced the most
important gains in non-network
business. Advertising in the South
Atlantic and South Central States

general

2 Broadcast Advertising by Types of Sta-
tions and Rendition. NAB Reports. August
1, 1935, National Association of Broad-
casters. Washington, D. C.
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rose 52.8% as compared to 1934,
while Mountain and Pacific State
volume rose 49.3%. Non-network
business in the North Central
States gained 28.6% while New
England and Middle Atlantic vol-
ume rose 9.7%. Increased network
volume in the last-mentioned ter-
ritory constitutes a partial ex-
planation of the low rate of
growth of non-network business.

Rendition Trends

LIVE TALENT programs, produced
in station studios, experienced the
greatest growth of any major type
of rendition during 1935. Adver-
tising volume employing program
material of this type increased
25.1% as compared to the previous
year. Transcription volume rose
18.9% and announcement business
gained 19.6%. Records, constitut-
ing but a small proportion of total
non-network business, increased
83.7% over the previous year.

The marked increase in the use
of station studio programs by na-
tional advertisers constitutes the
explanation of the growth of live
talent business in 1935. National
non-network advertising employing
this type of rendition rose 38.2%
during the year. The trend toward
live talent programs on the part of
national advertisers began in th&
fall of 1934 and has continued
steadily since that time. National
non-network transcription volume
rose 15.3% during the year, while
announcement business increased
19.1%.

A comparison of national non-
network volume by type of rendi-
tion during the last half of 1933
and 1935 respectively, illustrates
even more strikingly the trends
which have taken place since then.
Live talent volume showed a gain
of 146%, transcription business
a rise of 59.6% and announcements
a loss of 9.6%. In 1935 transerip-
tions accounted for 37.7% of na-
tional non-network volume, live

talent programs for 42.9%, records
0.4% and announcements 19%. In
the case of total non-network vol-
ume, national and local combined,
various types of rendition ac-
counted for the following propor-
tions: transcriptions, 20.9%; live
talent, 48.3% ; records, 2.3%; and
announcements, 28.5%.

Trends in local broadcast adver-
tising were characterized princi-
pally by the marked development of
the use of transcriptions in recent
months, causing transcription vol-
ume to rise 33.5% as compared to
the preceding year. Record volume
rose 82.4%, its relative growth off-
set by its comparative unimpor-
tance, while live talent business in-
creased 15.5% and announcements
20.3%. Comparison of available
data for 1933 and 1935 again
substantiates the aforementioned
trends. When such comparison is
made, gains are found to be as fol-
lows: transcriptions, 54.9%; live
talent, 10.3%; records, 12.1% and
announcements, 13.9%.

In 1935 transcriptions accounted
for 9% of total local volume, live
talent for 50%, records 3.8% and
announcements 37.2%. The pro-
portions were comparatively the
same as during the previous year.
[See Tables II and IIL]

With but a single exception,
broadcast advertising by various
product and service groups in-
creased during the year. The ex-
ception was financial advertising,
which declined 0.2% as compared
to 1934. Several of the more im-
portant increases reflected new
trends in the use of the medium.
Automotive radio advertising rose
49.6% as against the preceding
year. All portions of the broad-
casting structure shared in the
increase, though national non-net-
work volume rose the most mark-
edly. National non-network auto-
motive volume exceeded that of
1934 by 148.8%. Tobacco broad-
cast advertising also rose mater-

ially, due mainly to a 264.3% rise
in national non-network volume
and a more than fortyfold increase
in regional network advertising.

A number of other important in-
creases, found principally in the
local field, reflected the growing
volume of retail trade. Broadcast
advertising by the clothing and ap-
parel group rose 52.8% during the
year, due mainly to the increase
in local volume. Increased local
advertising also was responsible
principally for a rise of 47.7% in
household equipment advertising
over the 1934 level. Department
store advertising gained 35.3%
over the previous year.

Other gains over 1934 were as
follows: amusements, 1.4%; gaso-
line and accessories, 5.6%; drugs
and pharmaceuticals, 18.3%; cos-
metics, 9.0%; foodstuffs, 20.6%;
beverages, 1% ; confectionery, 30%;
soap and kitchen supplies, 3.8%;
radio sets, 66%; miscellaneous,
11.8%.

National Network Advertising

THE MOST important gains in
the national network field were an
increase of 24.4% in automotive
advertising, a rise of 23.7% in food
sponsorship, and a gain of 27.9%
in drug and pharmaceutical adver-
tising. Broadcast advertising in
the last-mentioned class declined
toward the end of the year, due to
the effects of the new network
policies toward drug advertising.
The miscellaneous group rose
41.6% during the year, indicating
a widening sponsorship of broad-
cast advertising.

Other increases were as follows:
gasoline and accessories, 12.7%;
clothing, 22.5%; cosmetics, 9.5%;
confectionery, 21.8%; household
equipment, 35.8% ; soap and kitch-
en supplies, 27.5% ; tobacco, 10.9%;
and radio sets, 64.8%. National
network retail advertising, repre-
senting program sponsorship by
one of the important mail order

companies, amounted to $59,119 in
1935. There was no network ad-
vertising of this type in the pre-
ceding year. Financial volume de-
clined 27.7% and beverage adver-
tising 10.2%. [See Table IV.]

Regional Network Advertising

DEVELOPMENTS in the regional
network advertising field were
characterized by an increasing di-
versity of sponsorship in 1935. To-
bacco advertising, principally ci-
gars and pipe tobacco, rose from
$3,835 in 1934 to $169,565 during
the year just closed. Soap and
kitchen supply volume rose from
$796 in the preceding year to
$51,246 in 1935.

Other increases were as fol-
lows: automotive, 39.7%; clothing
244.1%; drugs, 220.3%; cosmetics,
328.4%; foodstuffs, 52.4%; .cot}fec-
tionery, 422.5%; housefurmshu}gs,
305.9%. The following declines
also occurred: gasoline and acces-
sories, 29.4%; beverages, 55.2%;
financial, 75.6%; and miscellaneous,
12.3%. Only gasoline and the
miscellaneous group are sufficiently
large to be important. [See Table
Vv.]

National Non-network Advertising

GAINS IN the national non-net-
work field were experienced by all
sponsor groups except gasoline and
accessories, whose radio volume de-
clined 10.5% as compared to 1934,
The decline occurred principally
since August of the year Just
closed.

Qutstanding increases were re-
corded in the automotive, soap and
kitchen supply and tobacco fields.
National non-network automotive
advertising surpassed the 1934 lev-
el by 148.8%. Soap and kitchen
supply volume rose 82.4%. Tobac-
co advertising, principally that of
cigars and pipe tobacco, gained
264.3% as compared to the preced-
ing year.

Other increases were as follows:

TABLE 1
Total Broadcast Advertising Volume, 1935

(Gross Time Sales)

Class of Business Jan. Feb. Mar. April May June July Aug. Sept. Oct. Nov. Dec. TOTAL
National Networks.. $4,711.529 $4,472,432 $4,923,245 $4,398,013 $4,078,5676 $3,536,615 $3,175,042 $2,939,097 $3,337,018 $5,017,900 $4,533,774 $4,944,445 $50,067,686
Rex'gonal Networks.. 57,916 58,023 77,360 82,058 96,021 .52 92,10 82,99 81,108 132,74 128,715 127,174 1,110,739
National tworl 1,229,680 1,834,662 1,470,990 1,645,523 1,509,348 1,400,910 1,297,065 1,347,440 963,430 1,504,970 1,652,680 1,707,140 17.063.688
Local 1,388,850 1,340,028 1,816,145 1,939,827 1,862,340 1,551,930 1,283,795 1,267,960 1,288,300 1,789,280 1,896,180 1,907,600 19,281,735

TOTAL.. $7.387.825 $7.205.145 $8.287.740 $8.064.921 §7.546,285 $6.583.976 $5.848.004 $5.637.490 $5,669.856 $8.394,898 $8.211,349 $8,686,359 $87,523,848
National Non-Network Advertising by T f Rendition: 1935
ationa on- Networ yver lSlng y ype O endaition:
(Gross Time Sales)

Type of Rendition Jan. Feb. Mar. April May June July Aug. Sept. Oct. Nov. Dec. TOTAL
E}ectrical transcriptions.. $376,480 $419,590 $504,675 $573,870 $568,719 $528,420 $439,170 $474,600 $350,980 $524,660 $534,900 $574,550 $5,870.614
!._:lve ’l;s.lent Programs.... 597,685 615,923 672,400 751,080 593,906 600,000 639,705 686,320 454,740 696,900 828,940 877,520 8,015,119

38,850 9,340 4,476 14,223 12,045 12,990 4,325 6,540 8,495 7,610 9,990 10,130 103,914
A t: 251,515 289,809 289,439 806,350 334,768 259.500 213,865 179,980 149,215 275,900 278,850 244,940 3,074,131
. TOTAL. $1,229,530 $1,334.662 $1.470.990 $1.645.523 $1.509,438 $1.400,910 $1.297.065 $1,347,440 $963.430 $1.504,970 $1.652.680 $1.707,140 $17.063.778
. . . .
Local Broadcast Advertising by Type of Rendition: 1935
(Gross Time Sales)

‘Type of Rendition Jan. Feb. Mar. April May June July Aug. Sept. Oct. Nov. Deec. TOTAL
Electrical Transcriptions. $114,180 $104,931 $122,280 $162,080 $176,778 $158,740 $146,090 $108,800 $118,300 $156,960 $178,680 $206,080  $1,743.894
Live Talent Programs. .. 723,785 717,886 960,896 967,790 885,844 730,150 610,835 594,400 559,625 877,760 1,040,160 995,380 9,664,411
Records..........;............. 43,500 68,643 71,384 79,057 60,233 60,460 51,855 59,710 56,375 60,240 63,610 75,640 745,157
A 507,435 453,618 661,635 730,400 739,490 607,580 475,515 510,050 554,000 644,320 618,730 630,500 7,128,273

TOTAL..coooeeeeeeeece $1,388,850 $1.340.028 $1,816,145 $1,939,327 $1.862,340 $1.551.930 $1,283,795 $1,267,960 $1,288.300 $1,739.280 $1,896,180 $1,907.600 $19,281,735
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National Network Advertising by Typ

TABLE IV

e of Sponsoring

(Gross Time Sales)

Business: 1935

Type of Sponsoring Business Jan. Feb. Mar. April May June July Aug. Sept. Oct. Nov. Dec. TOTAL
la. A ts.
1-2. Aut biles and A
(1) Automobiles.... - $871,109 $324,989 $318,945 $247,951 $217,599 $186,694 $131,675 $188,881 $166,370 $667,171 $314,329 $380,666 $3,466,379
) Accessories, gas ‘and oiis. 287,041 264,333 889,450 376,208 365,819 350,429 893,991 849,328 388,882 387,014 387,977 421,442 4,311,909
8. Clothing and apparel.. . . 28,592 89,522 75,956 50,128 35,072 89,488 15,336 19,432 38,789 38,077 88,105 88,246 456,743
4-5. Drugs and toilet goods
(4) Drugs and pharmaceu-
ticals. 706,808 696,480 728,091 548,589 467,586 399,957 350,586 299,347 892,246 512,315 515,457 528,394 6,145,306
68 F(5)d'l'olltét xoo 913,352 889,623 936,164 886,259 892,169 841,481 768,974 684,804 780,837 911,629 867,689 971,145 10,294,126
~8. Food products
(6) oodstuﬂs. 1,015,386 908,097 988,006 803,130 982,949 758,516 757,303 710,767 740,667 998,221 884,536 959,271 10,456,847
{7) Beverages... 289,434 261,927 284,663 269,965 229,918 199,309 188,337 198.135 224,322 260,979 293,846 821,077 3,016,912
{8) Confection: 194,878 176,208 193,116 180,314 58,920 38,686 30,586 27,800 42,145 133,429 119,286 121,760 1,317,113
9-10. Household goods:
(9) Household equipment
and furnishings............ 15,362 66,750 116,169 86,150 70.123 37,104 25,714 24,910 27,068 30,526 32,429 84,305 566.610
(10) Soar and kitchen sup-
S o 254,084 244,738 281,207 297,072 299,594 206,726 180,131 154,816 149,822 258,867 243,382 246,189 2,816,578
11 Insurance and financial. 48,661 44,274 41,865 42,964 24,574 27,754 29,612 26,608 40,274 33,550 86,444 45,946 442,425
12. Radios. . 96,703 91,14 95,061 94,650 82,583 80,032 61,906 42,966 67,330 123,607 118,496 126,992 1,081,460
13. Retail estabiishments. 8,517 11,720 14,660 2,930 15, B3 5,429 59,119
14. Tobacco products... 822,628 295,363 321,443 848,664 292,096 286,857 187,566 182,944 183,980 378 451 357,454 376,345 3,528,790
15. Miscell 159,630 157, 264 188,469 163,094 109,575 83,583 53,325 83,3569 144,286 278,191 324,344 367,249 2,107,369
TOTAL......comeereern e $4.711.529 $4.472.432 $4.923.245 $4,398.013 $4,078,576 $3.536.615 $3,175,042 $2,939,097 $3,337.018 $5.017.900 $4,533.774 $4,944.445 §50,067.686

Regional Network Advertising by Type

TABLE V

(Gross Time Sales)

of Sponsoring Business: 1935

Type of Sponsoring Business Jan. Feb. Mar, April May June July Aug. Sept. Oct. Nov. Dec. TOTAL
la. A t:
1-2. Automobiles and A jes:
(1) Automobiles...... - $2,650 $1,590 $2,250 $1,684 e s ey i e $8,174
(2) Accessories, gas and oils. 9,382 7,117 8,789 $11,108 $9,605 $15,664 15,694 $13,349 $9,956 $24,019 $19,328 $13,127 156,937
3. Clothing and apparel............. 8,477 8,686 2,499 5,967 4,654 4,818 4,536 3,470 7,490 5,160 6,22 2,178 54,103
4-5. Drugs and toilet goods:
(4) Drugs and pharmaceu-
6,311 7,486 1,098 6,710 6,975 4,820 5,025 3,661 5,023 18,958 12,370 3,190 76,827
1,060 1,060 7,960 5,477 4,531 372 e rmeenanen 440 s 1,740 11,189 33,769
28,229 14,929 21,488 15,209 26,369 21,822 22,819 20,696 18,191 28,896 26,412 33,857 272,317
5,400 ... 1,350 820 2,354 1,984 820 990 8,148 4,082 6,015 31,963
8 : 260 2,360 2,940 700 200 200 260 200 200 5,640 13,646 21,546 48,122
9-10. Houleholdg i .

(9) H old eqmpment . ‘ .

and furnishings............ 4,909 . 4,542 1,468 9,840 14,441 9,256 6,166 6,284 6,163 9,094 5,466° 5,594 83,212
(10) Soag and kitchen sup- B -

705 4,173 3,038 4,839 4,128 5,263 4,941 8,432 10,849 5,368 4,620 51,246
410 e 464 464 464 464 580 ° 464 796 1,244 5,350
R e S ———— 860 o e 860
1,200 8,210 9,900 15,435 26,468 23,160 20,820 22,188 16,972 15,672 1v,540 169,568
6,648 8,008 16,085 12,759 8,788 4,656 5,167 7,628 6,466 10,648 17,623 14,229 118,494
TOTAL...oooenrecereurccnrenns $57.916 $58,023 $77.360 $82,058 $96.021 $94,521 $92,102 $82,993 $81,108 $132,748 $128,715 $127,174  $1,110,739

Natlonal Non-Network Advertising by Types of Sponsorlng Business: 1935

(Gross Time Sales)

"Dec.

Type of Sponsoring Business Jan. Feb. Mar. April May June July Aug. Sept. Oct. Nov, TOTAL
1a. A $10,950 $1,618 $1,870 $6,370 $3,822 $4,710 $7,635 $7,640  $2,540 $3,400 $1,485 $2,200 $53,740
1-2. Automobiles and Accessories:
(1) Automobiles. ...... . 71,630 51,905 115,740 177,900 136,413 143,455 166,000 192,190 149,280 204,520 280,420 156,400 1,795,853
(2) Accessories, gas and 105,240 96,130 . 89,995 113,000 133,968 120,870 68,410 87,200 52,885 74,560 108,930 106,080 1,152,268
3. Clothing and apparel 24,350 25,460 24,435 35,380 22,025 81,950 31,280 22,360 25,980 39,640 42,620 41,940 . 367,420
4-5. Drug! and toilet goods: )
{4) Drugs and pharmaceu-
ticals . 843,700 383580 395,850 362,080 259,240 191,660 148,450 139,350 127,900 344,370 834,190 450,480 3,480,850
& Toulet goods... 90,045 78,980 96,870 87,000 62,236 70,500 35,290 32,520 37,710 77,130 101,700 86,300 851.281
oducts: . —
(s) FP ‘oodstuffs.. 209,900 264,630 273,560 © 291,210 266,728 291,470 315550 340,150 236,375 816,640 339,735 868,000  §,513,948
§7) Beverages. 33,840 25,442 32,347 53,906 60,498 75,450 74125 67,335 56,920 63,900 59,100 56,760 658,622
8) Confections, 27.125 58,083 78,134 59,000 53,866 23,670 28,335 11,700 6,900 15,580 30,620 43,820 431,733
9-10. Household goods:
(9) Household equipment
and furnishings............ 45,770 54,066 54,720 93,900 99,565 43,380 28,750 55,760 41,845 54,280 55,655 42,580 670,221
(10) Soap and kitchen sup-
F .............................. 31,540 36,540 46,300 76,750 99,206 159,800 161,080 153,500 48,410 44,640 42,247 40,670 940,083
1.1 and financial 23,368 27,360 18,645 15,865 17,786 11,660 18,640 26,700 12,276 16,830 18,980 10,42 208.429
12. Radios 200 786 2, 3,50 1620 1720 1,206 10,800 24,860 30,855 23,980 26,250 129,565
13. Retail estabiishments. 7,250 2,290 6,930 13,700 13,780 5.715 8,290 11,620 7,760 11,900 7,023 17,800 109,008
14. Tobacco products.... 15,835 13,243 81,654 60,728 54,655 56,780 43,940 50,300 26,600 24,830 39,475 39,440 457,380
15. Miseell 188,787 219,550 211,590 195235 224,090 167,820 165085 138,315 106,200 181,945 226,570 181100 2,243,287
b (07 7N PR— $1.229,530 $1,334.662 $1.470,990 $1.645.523 $1,509,348 $1.400,910 $1,297,065 $1,347,440  $963,430 $1,504,970 $1,652,680 $1,707.940 $17,063,688
amusements, 50.4%; clothing, the whole, showed less spectacular ing: gasoline and accessories, tising remained at practically the
21.8%; drugs, 11%; cosmetics, gains than did the other portions 7.2%; beverages, 37.3%; confec- identical figzure which it reached in
T%; foodstuffs, 26.3%; beverages, of the medium, Automotive, cloth- tionery, 171.5%; financial, 85.3%; 1934, [See Table VII.]

27.2% ; confectionery, 28.5% ; house-
hold equipment, 25.1%; financial,
3.5%; radios, 57.2% and miscel-
laneous, 4.5%. Advertising by the
department store branches of mail
order houses, a minor sponsor
group in the national non-network
field, rose 93.8% as compared to
1934, [See Table VI.]

Local breadcast advertising, on

ing and housefurnishings advertis-
ing gained particularly. Local au-
tomotive advertising rose 47.2% as
compared to 1934, Clothing volume
increased 63.2% and housefurnish-
ing advertising gained 55.8%. Lo-
cal department store sponsorship
rose 28.19% over the previous year’s
level.

Other gains included the follow-

BROADCASTING °* Broadcast Advertising

radio sets, 37.9%; tobacco products,
22%; and miscellaneous sponsors,
5.8%.

Several decreases occurred dur-
ing the year in the local field,
Amusement advertising dropped
2%. Drug volume declined 9.2%
from the 1934 level, cosmetic ad-
vertising 9.6% and soap and kitch-
en supplies, 7%. Foodstuff adver-

Since 1933 represented the de-
pression low point for broadeast
advertising, a comparison of adver-
tising sponsorship of the year
just closed with that period should
be of interest. As previously men-
tioned, this comparison must be
confined necessarily to the latter
half of the two years in question,

Interesting shifts occurred in the

1936 Yearbook Number * Page 21

www americanradiohistorv com


www.americanradiohistory.com

Radio Broadcast Advertising Volume
,(January 1934 to December 1935: Quarteriy)

Doliars
(000,000 omitted)
40 |
[
.20 Total / 4
- — /
— S—— . -

:IO ~. ,/N:tiono.l —~ 1
[ & ~~" Network
[ 6 ]
L -~
- 4 -== _:‘_\\Loco.l /:—_—-:-{’%\ >~z
L \\\/ " National

" S Non- Network

Jant Aped  Julyl Octt Janl Aprl Julyt Oct.l

1934 | 1935

Non-Network Advertising by Geographic Districts
(January 1934 to December 1935: Quarterly)

Non-Network Advertising by Station Power
(January 1934 to December 1935: Quarterly)

Dollars
(00,000 omitted)

L 40

o
Middle Attantic —_— ~ 7 7
— Pacific

10 —_——

8 \ SouthCentral-
6 '\ SouthAtiantic
‘

A o .

A A 4 A MMM

—d

A

Jant Aprl Juiyl Octd Janid Aprl Juiyl Oct.
1934 ) 1935

Dollars
(00,000 6mitted)
L 200 .
L 100 i
[ 80 3
[ 60 b
L 40 ]
| **250 - 1000 Watts T
|-20 : : 1
o -
L O —— s J
F 8 ~ — 1000 Watts ]
Janl Aprl Jutyl  Octi  Jant Aprt Julyt Ocll
1934 i 1935
National Non-Network Advertising by Type of Rendition
(January 1934 to December 1935: Quarterly)
Dollars
(00,000 omitted)
L 40 -
L 4
L 20 Live Talent o]

10 Electrical Tronscription

B — .—.\

6 —— . - ﬁouncemu\ta\\/
~ -

T vrre

Y

e

i

[ R WO

Janl Apri Julyt Octi Janl Aprl Julyl Oct.l

Local Advertising by Type of Rendition
(January 1934 to December 1935: Quarterly)

1934 ‘o 1935

Dollars
(00,000 omitted)

Advertising by Major Media
(January 1934 to December 1935: Quarterly)

1934 | 1935

L 40 -
-;_o Live Talent ~ /]
o —NN— -~ - -~ \\\ o> -
—_——— —— -
~

L 10 Announcements d
8 i
[ 6 ]
:+ Electrical Transeriptions :
| 2 Records .. _ P

"-’— e

--a "'
P e et . , .
Janl Aprl Julyt Octi Jani Aprl Julyl Oct)

Dollars
(000,0000mitted)

.400
L. 200
Newspapers

L 100 — e —— e —— e T T — T
L 80
[ 60

40 National Magagines
r LN Py S
3 L S.. PEATOCICR S

-~ - e
CJ o= “ee

. 20
Radio Broad.(,astins

A d A 43 i)

A

Jant Apri Julyl Oct! Jant Apwl Juiyt Oetd
1934 | 1935

Page 22 * 1936 Yearbook Number

BROADCASTING °® Broadcast Advertising

wwWwW americanradiohistorv com


www.americanradiohistory.com

National Neiwork Advertising by Product Classes
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‘National Network Advertising by Product Classes
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national network field. Increasing
diversity of radio sponsorship over
national networks was reflected in
a 162.6% rise in the volume of the
miscellaneous group. Other gains
were as follows: soap and kitch-
en supplies, 158%; automotive,
156.8%; radio sets, 111.3%; drugs,
81.4%; cosmetics, 99.4%; and
foodstuffs, 77.8%. Other gains were
negligible.

National network advertising de-
clined in several fields as com-
pared to the latter half of 1933.
These were as follows: clothing,
14.2%; beverages, 7.5%; house-
furnishings, 49%; financial, 59%
and tobaceco, 5%.

Regional network comparisons
with 1933 merely confirm in gen-
eral the trends noted during the
year just closed.

Marked gains occurred in the
national non-network field. Auto-
motive advertising more than
tripled. Tobacco advertising in-
creased to more than 30 times the
1933 level. Radio set volume rose
seven fold. Housefurnishing, bev-
erage, clothing, drug and food ad-
vertising rose materially. Gasoline
and accessory volume declined
31.2%, cosmetics, 41% and confec-
tionery 27.7%.

Very few outstanding gains oe-
curred in the local broadcast ad-
vertising field. Clothing volume
rose 73.1%, housefurnishings in-
creased 88%, while beverage and
radio set advertising more than
doubled. Foodstuffs remained at
the 1933 level. Amusement, drug
and soap and kitchen supply ad-
vertising declined.

TABLE IX
PERCENTAGE OF BROADCAST ADVERTISING PRESENTED BY
VARIOUS TYPES OF SPONSORING BUSINESS: 1935

Type of Sponsoring National Regional National
Business Networks Networks Non-nelwork Local Total
la. A ts 39  2.6% 6%
1-2. Automoblles and Accessories:
1) A 6.9% 1%  10.5 4.9% 1.19%
2) Ac ies, gas and oils 869 1414 6.6 509 1.5%
3. Clothing and apparel 9% 4.9 229 14.39 429,
4-5. Drugs and toilet goods:
(4) Drugs and pharmaceuticals............ 12.39, 6.9% 20.5% 4.89, 12.19,
(5) Toilet goods 20.6% 3.0% 5.0% 1.4% 13.1%
6-8. Food products:
(6) Foodstuffs 20.9% 24.5% 20.6% 12.5% 19.0%
(7) Beverages 6.0 2.9 399 5.5 5.5%
(8) Confections 2.6% 4.39, 2.5% _7% 2_2%
9-10. Household goods: )
(9) Household equipment and furnish-
in 1.1% 1.5;0 3.9% 10.9& 3.9%
(10) Soap and kitchen supplies 5.6j 4.6% 5.5 .5 4.59,
11. Insurance and financial... .9 5% 1.2 3.5 1.5%
12, Radics 225 i 8 1.0 1,67,
18, Retail establishment 1% % 6% sl 219
14 Tobaceo products 7.1% 163 2.@ 4 4.%
15. Miscellaneous........oeweecrcrceenens cae e 4.2 ; 10.79% 13.2% 23.4% 10.3%
Total 100.0% 100.0% 100.0% 100.0% 100.0%

Details with regard to the com-
position of radio advertising are
found in Table IX, which shows
the percentage of total broadcast-
ing volume for the year represent-
ed by each sponsoring product or
service group. Convenience goods
still comprise the principal pro-
portion of broadcast advertising.
These articles, representing items
of mass distribution, small unit
price and quick turnover, accounted
for the following proportions of
total broadcast advertising with
regard to the various portions of
the medium: National networks,
83.7%; regional networks, 76.6%;
national non-network, 67.3% and
local 40.8%. In the case of nation-
al network and national non-net-

work business the proportion repre-
sented declined slightly over the
year, while the reverse was true
in the other two classes.

Of greater interest is the in-
creasing proportion of total adver-
tising represented by specialty and
shopping goods. In the national
network field this increased from
7.9% in 1934 to 9% in 1935. In-
creases in other fields were as
follows: Regional networks, 5.9%
to 13.1%; nationai non-network,
11.3% to 17.2%; and local, 31.2%
to 38.7%. The growth in the pro-
portion of total volume represented
by these higher priced goods is
particularly encouraging.

It will be noted from Table IX
that foodstuffs again lead the field

in 1935, representing 199 of the
medium’s total time sales. Cos-
metics ranked second with 13.1%,
drugs third with 12.1%, the mis-
cellaneous group fourth with 10.2%,
accessories fifth with 7.6% and
cutomotive sixth with 7.1%. In
the national network field rankings
were as follows: foodstuffs, cos-
metics, drugs, gasoline and acces-
sories, tobacco, and automotive. Re-
gional network ranking was as fol-
lows: foodstuffs, tobacco, gasoline
and accessories, miscellaneous,
household equipment and drugs.

In the national non-network ad-
vertising field, foodstuffs ranked
first, drugs second, miscellaneous
third, automotive fourth, gasoline
and accessories fifth, and soap and
kitchen supplies sixth. In the lo-
cal field the miscellaneous group
ranked first, clothing second,
foodstuffs third, housefurnishings
fourth, automotive fifth and bever-
ages sixth.

Broadecast advertising by retail
establishments in 1935 exceeded the
volume of the previous year by
48.1%. Gains were as follows: au-
tomotive retailers, 66.8%; gaso-
line stations and accessory stores,
21.3%; clothing and apparel shops.
67.2%; drug stores, 36.2%; beauty
parlors, 82.6%; grocery stores,
3.4%; restaurants, 10.4%; bever-
age retailers, 282%; confectionery
stores, 12.4%; housefurnishings,
57.9%; furniture dealers, 70.8%;
hardware stores, 64.2%; radio re-
tailers, 18.1%; department stores,
30.9% ; and miscellaneous retailers,
65.2%. Tobacco shop advertising
declined 2.2%.

L
Local Broadcast Advertising by Type of Sponsoring Business: 1935
(Gross Time Sales)
:_ 'l'ype of Sponsoring Business Jan. Feb. Mar. April May June July Aug. Sept. Oct. Nov. Dec. TOTAL
$39,765 $35,685 $44,445 $47,650 $46,900 $54,260 $39,000 $51,620 $37,800 $48,340 $30,500 $28,700 $504,515
‘1—-2 Automobllu and Accessories:
v §1) Automobiles...._.... - 71,510 48,408 73,734 119,445 101,269 82,586 79,465 52,650 46,110 1u3,100 95,700 75,080 949,056
) 2) Accassories, gas an: 69,418 65,910 - 71,890 88,205 112, 055 90,980 71,130 65,700 74,400 89,875 92,830 78,760 966,093
3. Clothing and apparel... 174,810 159,420 252,836 283,435 246 010 184,640 140,330 179,200 197,870 298,750 315,216 325,600 2,757.916
4-5 Drugs and toilet goods.
4) Drugl and pharmaceu-
89,133 94,178 102,915 185,370 79,738 87,265 47,660 32,510 37,076 66,740 91,350 55,110 918,934
19,700 29,992 28,865 21,293 23,630 16,670 19,445 18,100 17,600 18,660 82,950 . 84,700 276,395
177,740 175,343 215,740 232,960 222,248 205,120 176,400 190,026 "171,130 190,500 239,475 - 209,645 2,405,326
62,880 71,995 72,240 83,786 102,087 104,800 99,835 © 89,250 74,080 86,070 97,170 119,650 1,063,642
6,775 9,552 10,440 11,250 16,800 22,706 4,986 18,486 . 5,635 4,50 11,240 . 8,940 126,307
(9) Household .eq;upment
and furnishings...... ... 118,236 117,686 199,405 227,407 237,810 182,220 165,750 156,330 154,300 178,370 184,330 184,220 2,096,064
(10) Soap and kitechen sup-
jes. 2,650 2,450 4,760 8,670 19,953 5,695 3,725 6,500 2,100 10,370 9,170 11,800 87,743
56,665 50,942 67,720 61,340 54,230 53,020 42,620 44,840 45,360 ,170 64,440 76,620 673,867
16,566 X 3,420 9,058 16,000 % 13,636 1,760 12,950 26,725 30,700 28,000 191,543
140,955 132,977 146,800 160,430 159,615 117,140 112,450 101.400 123,520 146,840 162,670 154,325 1,659,122
1,420 1,960 7,205 8,846 15,926 5,570 5,335 6,450 4,920 ,080 ,100 8,800 79,611
340, 1628 335,060 508,740 440, 1283 408, 120 331,200 273,330 252,150 283, '600 408,290 431,340 512,860 4,525,601
TOTAL... $1,388,850 $1,340,028 $1.816,145 $1.,939,327 $1.862.340 $1.551.930 $1,283.795 $1.267.960 $1,288,300 $1,739,280 $1,896,180 $1,907,600 $19,281.735
TABLE VIII
. L . 3 .
Retail Broadcast Advertising Over Individual Stations
(Gross Time Sales)
Type of Sponsoring Business Jan. Feb. Mar. April May June July Aug. Sept. Oct. Nov. Dec. TOTAL
Automobiles and ies:
Automobile agencies and used
car dealer8.._ ... - $84,400 $56,770 $74,450 $118,175 $108,235 $78,250 $91,275 $49,980 $47,770 $105,110 $917,670 $78,610 $991,595
Gasoline stations, garagu, et 60,000 50,020 74,265 55,080 79,345 66,720 48,570 45,860 31,615 47,610 41,660 37,460 638,195
(DJlothmg gnd lnppareld:hops - 177,800 162,520 249,000 293,330 248,847 193,435 184,460 183,320 206,080 295,940 326,230 340,000 2,810,962
rugs and toilet goods:
Drug stores e ..cea. 20,770 13,960 15,700 37,850 16,128 14,000 10,910 17,090 17,700 27,720 25,5650 28,050 245,428
F Bgnutydparlors s 9,110 9,588 11,285 9,985 10,420 10,025 8,240 1,270 1,320 5,110 7,840 12,200 108,393
'ood products:
Grocery stores, meat markets, etc. 38,638 42,973 46,400 57,250 51,034 42,325 29,410 42,116 36,700 60,820 62,070 77,630 587,265
Restaurants and eating places..... 16,020 15,410 ,200 25,400 22,025 26,940 22,428 21,283 19,480 17,370 20,150 22,800 245,506
Beverage retailers......comeeeceenennen 10,336 3,418 3,375 1,980 1,690 ! X 1,700 2,020 2,330 5,000 5,840 42,739
smrm 1,720 2,145 2,600 2,850 1,780 220 2,300 474 600 760 38,870 7,140 26,459
Household goods
Household equipment retailers... 29,300 29,432 54,245 78,096 90,706 69,390 54,700 58,000 47,940 51,820 47,540 46,745 652,914
Furniture stores. 72,486 73,198 109,270 93,035 95,800 70,780 74,800 88,810 80,600 90,000 89,855 107,668 1,045,802
Hardware stores. ,328 7,650 19,64 87,72! 89,100 23,465 15, '235 13,600 15,895 16,200 11,670 11,330 220,838
Radio retailers. 15,957 8,995 138,554 9,0! 15,810 10,270 13, 328 9,310 ,610 19,700 24,750 22,885 172,219
Department and gemaral stores. 148,205 136,267 153,730 174,130 173,345 122,855 115,740 118 880 181,280 158,740 169,693 172,126 1,768,990
To acco F1. ) - SO 614 150 4,050 1,1 343 325 '290 175 115 120 o 1,370 8,702
71,345 75,180 92,620 98,110 88,590 77,350 69,170 58,350 70,500 94,000 112,647 171,430 1,074.192
TOTAL.... $766,029 $686,676 $940,384 $1,094,196 §$1,038,198 $808,850 $693.406 $706,217 $724,225 $993,350 $1,045,595 $1,143,073 $10,640,199
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“The Best Daytime Station in the Land”

/

o

WNAX is one of the best known
stations in the Northwest, and one
of the most important sources of
information and entertainment
for a widespread prosperous

rural area.

This station is unique in the ex-

tent and intensity of its coverage.

It has a remarkably clear signal,

not only through North and South

Dakota, but in most parts of Ne-

braska, Western Iowa, Minnesota,

DAYTIME LISTENING

)

Eastern Wyoming and Montana. More im-
portant than its vast coverage, however, is
the dominant hold it has on the listening
habits of radio owners in this far-flung

territory.

For many years WNAX has been active in
“fighting the battles”, civic and political,
of the Northwest, and it has been rewarded

with an enthusiastic, habitual following.

We're betting $100,000 (in new equipment)
that we can increase sales and distribution for

national advertisers in this area.

E Primary Secondary
4 Area Area
Number of Counties ___ 157 326
E Urban Population __.___ 374,688 2,757,859
| | Rural Population ___.__ 1,666,588 4,128,656
é Total Population _._____ 2,041,276 6,886,515
2] Total Families _._______ 486,037 1,694,506
E Radio Homes _._.__ . ____ 292,670 - 1,176,270
X Radio Listeners ______. 1,104,136 4,340,492
B Residence Telephones - _ 281,312 1,108,681
N Passenger Autos ____ 493,349 1,529,294
. Domestic Gas Customers 53,392 527,661
N Electric Wired Homes___ 197,536 983,203
v 4 Retail Qutlets ________ 26,910 91,126
] Retai] Sales (Thousands) $327,448

81,375,594
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THE DEVELOPMENT OF RADIO AND BROADCASTING

A Chronology of

640 B. C.—Thales of Miletus ob-
served that amber after being
rubbed acquired the electric
property of attracting straws.

1650—Otto von Guericke invented
the air pump and the first fric-
tional electric machine.

1654—Robert Boyle observed that
electric attraction may take
place through a vacuum.

1676—O0laus Roemer discovered
that light travels at a finite ve-
locity.

1725—Stephen Gray discovered
electrical conduction; he observed
that electricity could be carried
more than 500 feet along a hemp
thread.

1733—Dufay noted that sealing
wax rubbed with cat’s fur was
electrified, but ‘the electrical ef-
fect was different from that pro-
duced by rubbing a glass rod
with the fur. He named one
‘“vitreous” and the other “resin-
ous”. The terms “positive” and
“negative” were later introduced
by Benjamin Franklin.

1745—The principle of the electro-
static condenser was discovered
by Musschenbroeck of Leyden.

1749—Benjamin Franklin proved
by means of his historic kite ex-
periment in a thunder storm that
lightning is an electrical phe-
nomenon.

1780—Luigi Galvani discovered
“animal” electricity or “gal-
vanic” electricity as it was later

called.

1794—Allessandro Volta invented
the voltaic cell.

1825—Georg Ohm propounded the
law named for him—QOhms Law.

1827—The term “microphone” was
coined by Sir Charles Wheat-
stone as the name of an acoustic
device he built to amplify feeble
sounds.

1831—Michael Faraday formulated
the laws of electromagnetic in-
duction, paving the way for the
magneto and dynamo.

1831—Joseph Henry, of Princeton,
N. J., discovered self - induction
improved the electromagnet to
lift 3,000 pounds and made the
first eleetric bell.

1832—The idea of telegraphing
was discussed by Samuel F. B.
Morse.

1838—Professor K. A. Steinheil, of
Munich, discovered the use of the
earth-return later utilized in tele-
graph, telephone and wireless.

1847—Thomas Alva Edison was
born on February 11 at Milan, O.

1849—John Ambrose Fleming was
born on Nov. 29 in England.

1858—The first transatlantic cable
was opened (August 16) with an
exchange of greeting between
President Buchanan and Queen
Victoria.

1861—P hilip Reis, of Germany,
built a make-and-break platinum
contact microphone with which
musical sounds but not speech
could be transmitted.

1865—An induction machine was
constructed by Wilhelm Theodor
Holtz.

1867—James Cler k Maxwell, of
Cambridge University, outlined
theoretically and predicted the
action of electromagnetic waves.

1872-—The first patent for a sys-
tem of wireless telegraphy was
granted on July 30 in the United
States to Dr. Mahlon Loomis, of
Washington, D. C. His drawing
illustrated how setting up “dis-
turbances in the atmosphere
would cause electric waves to
travel through the atmosphere
and ground”.

1874—Guglielmo Marconi was
born at Bologna, Italy, April 25.

1875—The telephone was invented
by Alexander Graham Bell.

1875—Thomas Alva Edison noted
a strange electrical phenomenon
he called “etheric force”.

1877—Emile Berliner, of Washing-
ton, D. C., noted that the resist-
ance of a loose electrical contact
varies with pressure; he applied
the principle to the design of a
microphone.

1877—Edisen patented the button
or solid carbon type of voice
transmitter for the telephone.

1878—Francis Bla ke designed a
telephone transmitter employing
a block of hard carbon and a v.-
brating diaphragm.

1878—Hughes, of London, built a
sensitive inertia transmitter for
the telephone and revived the
name ‘“‘microphone”. He discov-
ered the phenomena upon which
the action of the coherer depends.

1880—J. and P. Curie, of France,
discovered the piezo - electric ef-
fect of crystals.

1882-—Professor Amos Dolbear, of
Tufts College, was granted a
United States patent (March)
for a system of wireless teleg-
raphy or as he stated, “electrical
communication between two
points certainly more than one-
half mile apart.”

1883—Edison discovered “the Edi-
son effect”, a phenomenon occur-
ring inside an incandescent
lamp. He observed that an elec-
tric current could be made to
pass through the space between
a heated filament and an ad-
jacent cold metallic plate.

1884—Paul Nipkow, of Berlin, in-
vented a scanning disk by means
of which he hoped to send pic-
tures over wires; it was later
used in television.

1885—Edison developed an induc-
tion system of communication for
use between railroad stations and
trains. (Marconi Wireless Tele-
graph Co. purchased the patent
in 1903.)

1885—Sir William Preece in En-
gland demonstrated that tele-
phonic speech could be sent 440
yards by induction.

1886—Dolbear patented a wireless
system employing two elevated
insulated metallic plates.

1886—Professor Heinrich Her tz,
G-orman physicist, proved experi-
L.-ontally that electromagnetic
waves as predicted by Maxwell
could actually be sent through
space with the speed of light. He
demonstrated with the famous
Hertz oscillator.

1890—Professor Edouard Branly,
of Paris, developed the coherer
as a detector of electr-magnetic
waves.
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1890—C. Francis Jenkins, of
Washington, D. C.,, began a
search for new devices needed
for success of Nipkow disk as a
television scanner.

1891 — N.kola Tesla experimented
with high frequency currents
and discovered the princ.ple of
the rotary magnetic field. He ap-
plied it in practical form to the
development of the induction
motor.

1892-—Sir William Preece signaled
between two points on the Bris-
tol Channel by a system that em-
ployed both the principles of in-
duction and conduction.

1892—Sir William Crookes pre-
dicted wireless telegraphy with-
out wires would soon be possible.

1894—Sir Oliver Lodge at the Brit-
ish Association meeting demon-
strated the efficiency of the
Branly coherer as a detector of
electromagnetic waves up to 150
yards.

1895—Guglielmo Marconi sent and
received his first wireless sig-
nals across his father’s estate at
Bologna, Italy.

1896—Marconi filed application for
the first British patent on wire-
less telegraphy. He sent signals
across two miles at Salisbury
Plain, England.

1897—Marconi receiving on a tug
boat picked up wireless messages
from Needles on the Ise of
Wight, 18 miles distant.

1897—The Wireless Telegraph and
Signal Co., Ltd.,, was incorpor-
ated in England as the first com-
mercial organization of its kind
(July). The name was changed
to Marconi Wireless Telegraph
Co., Ltd., in 1900.

1898—The first paid wireless mes-
sages were sent (June 3) from
Needles, Isle of Wight.

1898 (July 20) — Marconi wireless
reported the Kingstown regatta
off Irish coast to Dublin news-
paper from aboard the SS Fly-
ing Huntress.

1899 (March 27)—Marconi flashed
the first wireless signals across
the English Channel.

1899 (April 28) — Steamer R. F.
Mathews collided with the East
Goodwin Sands Lightship and
sent the first wireless call for as-
sistance.

1899 (April) — Wireless communi-
cation was established by the
U. S. Army Signal Corps be-
tween Fire Island and Fire Is-
land Lightship, a distance of 12

miles.

1899 (July) — Three British war-
ships exchanged wireless mes-
sages at sea across 75 miles.

1900—Sir Oliver Heaviside and
Professor Arthur E. Kennelly, of
Harvard, suggested the theory
of a “radio ceiling” now referred
to as the Heaviside surface, a
conducting medium that reflects
radio waves from the wupper
levels of the atmosphere.

1900 (Feb. 18) — Germany’s first
commercial wireless station was
opened on Borkum Island.

1900 (Feb. 28)—S. S. Kaiser Wil-
helm der Grosse left port as the
first seagoing passenger ship
equipped with wireless service.

1900—Marconi filed application for
his first historic patent No. 7777
covering a “tuned” or synchron-
ized wireless system.

1900 (Nov. 2)—Belgium’s first
wireless station was installed at
Lapanne.

1901 (Jan. 1) — The bark Medora
was reported by wireless to be
waterlogged on Ratel Bank and
assistance was sent.

1901 (Feb. 11)—Marconi esta b-
lished wireless communication
between Niton, Isle of Wight,
and the Lizard station, 196 miles
apart.

1901 (March) — Wireless service
for the public was established
between the five main islands of
the Hawaiian group.

1901 (Sept. 28) — Professor Regi-
nald Fessenden applied for a
United States patent for radio-
telephony utilizing an alternat-
ing current generator having a
frequency of 50,000 cycles per
second.

1901 (Dec. 12)—Marconi at New-
foundland intercepted the first
transatlantic signal, the letter
“S”,  transmitted from Poldhu,
England.

1902 (Feb.) —Marconion S.S.
Philadelphia picked up messages
from Poldhu, 2,099 miles distant.

1902 (June 25)—Marconi intro-
duced the magnetic detector and
conducted tests on board the
Italian cruiser Carlo Alberto.

1902—Professor Reginald A. Fes-
senden introduced the electroly-
tic detector.

1902 (Dec. 17)—Marconi sent first
west-east transatlantic wireless
messages from Glace Bay to En-
gland.

1903—Electric arc transmitter as a
means of propagating wireless
waves was introduced by Valde-
mar Poulsen and William Dud-
dell.

1903—President Theodore Roose-
velt and King Edward of En-
gland exchanged greetings by
wireless between Cape Cod and
Poldhu.

1903—First ocean daily “newspa-
per” was printed on board S.S.
Campania, with news supplied
by wireless.

1903 (Aug. 4)—First International
Radiotelegraphic Conference was
held at Berlin.

1904 (Feb. 1)—CQD was adopted
as the wireless distress call by
the Marconi Company.

1904—Professor John Ambrose
Fleming, of England, invented
the two-element thermionic valve
detector.

1904 (Aug. 15)—Great Britain
passed a Wireless Telegraph
Act.

1904—Wireless apparatus was fea-
tured at the St. Louis World’s
Fair.

1905—The New York Times re-
ceived eye - witness wireless
bulletins of naval battle off Port
Arthur in Russo - Japanese war.

1906—E. Bellini and A. Tosi, of
Italy, pioneered in radio direc-
tion-finder research.

(Continued on page 80)
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To Reach

Detroit’s Radio

Listeners You

Must Have

WW] is first in listener interest in Detroit. Every survey that has ever been
The reasons: WWJ was the first radio station in
America to broadcast regular daily programs; the first in Michigan to
broadcast play-by-play accounts of base ball and foot ball games; first to
bring network programs to Detroit; first station in the state alloting time
to community and civic movements and first to provide its listeners with

made proves that.

important news flashes.

WWJ Building for the Future

In keeping with its pioneering in-
stincts, WW] recently completed
one of the most modern high-fidelity
5-KW transmitting units used by
any radio station in America. The
new broadcasting building, illus-

trated above, and now under con-
\EOH .

struction, will house the
most elaborately equipped
studios between New York
and Chicago. WW]J has a
staff qualified to meet all re-
quirements. It has its own
24-piece concert orchestra
and a 14-piece dance orches-

BROADCASTING * Broadcast Advertising
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e

National Representative
JOHN BLAIR & CO., New York, Chicago, Los Angeles, San Francisco

tra. Its personnel includes such well-
known members as Ty Tyson, sport
announcer, acknowledged to be one
of the country’s best on base ball and
foot ball. Wynn Wright, production
manager, formerly a ¢ cector of pro-
duction with NBC; and Val Coffey,
music director, an outstand-
ing musician, conductor and
composer. WW]J’s soloists
include many distinguished
in music circles, while its
large dramatic and juvenile
staffs rank among the best
in radio.
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ST. LOUIS' MOST EFFECTIVE RADIO VOICE

YOU CANNOT ADEQUATELY COVER GREATER
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SPEAKS BEST

The Radio Parade moves on, attracting
more attention yearly, WIL is in the
Main Band Wagon of Results, all
dressed up in its new Western Electric
High Fidelity 100-250 Watt Trans-
mitter!

WIL leads the parade in St. Louis!
Fully equipped to meet every broad-
cast Need!

For really expert service—spectacular
results, join Our Band, and march on

to a greater and more prosperous 1936.

—The WIL Family.

ST. LOUIS WITHOUT USING WIL

FOR YOUR PRODUCT!
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CHRONOLOGY OF THE DEVELOPMENT OF RADIO

(Continued from page 26)

1906—Telefunken arc system of
wireless was introduced in Ger-
many and covered 25 miles.

1906—Dr. Lee de Forest invented
the audion, a three-element
vacuum tube, having a filament,
plate and grid.

1906—Dunwoody discovered the
rectifying properties of carbor-
undum crystals and Greenleaf
Pickard noted similar properties
of silicon, replacing coherer as
a detector of wireless waves.

1907 (Oct. 17)—Commercial wire-
less service was inaugurated be-
tween Clifden, Ireland, and
Glace Bay, Nova Scotia.

1908 (Feb. 2)—S.S. St. Cuthbert
afire off Sable Island was sighted
by steamer Cymric from which
a newspaper correspondent sent
story by wireless to the New
York Times and Chicago Trib-

une.

1908 (Feb. 3)—Marconi transat-
lantic wireless stations were
opened to the public for trans-
mission and reception of Mar-
conigrams between England and
Canada.

1908—International Radio Tele-
graphic Conference at Berlin
suggested SOS as wireless dis-
tress call instead of CQD.

1909 (Jan. 23)—S.S. Republic col-
lided with S.S. Florida off New
York harbor, and Jack Binns,
Republic wireless operator,
flashed CQD that summoned res-
cuers proving the value of Mar-
coni apparatus in time of disas-
ter at sea.

1909—Marconi was awarded the
Noble Prize in physics.

1910 (Jan. 13)—Enrico Caruso and
Emmy Destinn singing back-
stage of the Metropolitan Opera
House, broadcast through De
Forest radiophone and were
heard by operator on S.S. Avon
at sea and by wireless amateurs
in Connecticut.

1910—M arconi flashed wireless
messages from Ireland to Buenos
Aires.

1910—S.S. Principessa Mafalda in-
tercepted messages from Clifden,
Ireland, 4,000 miles by day and
6,700 miles at night.

1910 (Apr. 23)—Marconi transat-
lantic America - Europe service
opened.

1910 (June 24)—United States ap-
proved an Act requiring certain
passenger ships to carry wire-
less equipment and operators.

1911 (July 1) —Department of
Commerce organized a radio di-
vision to enforce the wireless
act of June 24, 1910.

1911-—Radiotelephony spanned 350
miles between Nauen, Germany,
and Vienna, Austria.

1912—Frederick A. Kolster, of Bu-
reau of Standards, developed a
decremeter to make direct mea-
surements of wireless waves.

1912—United Wireless Co. ab-
sorbed by American Marconi Co.

1912 (Feb.) — Marconi Company
acquired the Bellini-Tosi patents,
including the direction finder.

1912 (April 14)—S.S. Titanic dis-
aster proved the value of wire-
less at sea; 705 lives were
saved. Jack Phillips and Harold
Bride were the wireless men.

1912—United States Naval radio
station, NAA, opened at Arling-
ton, Va.

1912 (July 5) — International Ra-
dio Telegraphic Conference in
London approved regulations to
secure uniformity of practice in
radio communication service,

1912 (July 23)—An Act was ap-
proved by the United States ex-
tending the Act of June 24, 1910,
to cover cargo vessels and re-
quired auxiliary source of power,
efficient communication between
wireless room and bridge, and
two or more skilled wireless
operators in charge of apparatus
on certain passenger ships.

1912 (Aug. 13)—United States ap-
proved Act licens'ng wireless
operators and transmitting sta-
tions, including amateurs.

1913 (June)—Radio Telegraph Act
of Canada was passed by Parlia-
ment.

1913—Station POZ, Nauen, Ger-
many, flashed a message 1,550
miles.

1913 (Sept.)—Prince Albert, ruler
of the principality of Monaco,
steamed into New York harbor
on his yacht Hirondelle equipped
with a wireless piano heard by
amateurs as far distant as the
Great Lakes.

1913 (Oct. 11)—S.S. Volturno afire
at set flashed an SOS and ten
ships rushed to her side.

1913 (Nov. 12)—Safety at Sea
Conference was held in London;
wireless received major consider-
ation.

1913 (Nov. 24)—Tests of wireless
were conducted on Delaware,
Lackawanna & Western Rail-
road between Hoboken and Buf-
falo.

1914—Direct communication was
established between WSL, Say-
ville, L. I, and POZ, Nauen,
Germany; also between Tucker-
ton, N. J., and Elvise.

1914 (Sept. 24)—Cahforma Hono-
lulu wireless service was opened
by Marconi Wireless Telegraph
Company of America.

1914—Validity and priority of
Marconi’s patents were upheld in
the United States District Court,
Eastern District of New York, in
a decision handed down by Judge
Van Vechten Veeder.

1914—Nauen, Germany, flashes
warning to Kronprinzessin Ce-
cile, 850 miles off the Irish
Coast, to rush to a neutral port
with its cargo of $10,000,000 in
gold. The ship anchored at Bar
Harbor a few days later.

1914 (Oct. 6) — Edwin H. Arm-
strong was granted a patent on
the regenerative or feed-back
circuit.

1915 (May 22) — Marconi sailing
from New York to Rome, sum-
moned by the King because of
Italy’s entry into World War
predicted “visible telephony”.

1915 — Radio compass was devel-
oped by Dr. F. A. Kolster of U.
S. Bureau of Standards.

1915 (July 27) — Wireless com-
munication was established be-
tween United States and Japan
through relay via Honolulu.

1915 (July 28) — Radio telephone
successful between Arlington,
Va., and Paris, 3,700 miles away.
Hawaii also heard the voices in
these tests conducted by Amer-
ican Telephone & Telegraph
Company.
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1916 (Nov. 5) — President Wilson
and Mikado of Japan exchanged
radiograms at opening of trans-
pacific circuit.

1916 (Nov.) — DeForest experi-
mental radiophone station was
opened at High Bridge, N. Y.

1916 (Nov.) — Station 2ZK, New
Rochelle, N. Y., operated by
George C. Cannon and Charles
V. Logwood broadcast music be-
tween 9 and 10 p. m., daily ex-
cept Sunday.

1917—Dr. E. F. W, Alexanderson
designed a 200-kilowatt high fre-
quency alternator, facilitating
world-wide wireless.

1918—A. Hoxie, General Electric
engineer, installed a high-speed
wireless recorder to copy mes-
sages from France at Otter
Cliffs, Maine.

1918 (April)—A high power sta-
tion LCM, was opened at Stav-
anger, Norway.

1918—Between 2,500 and 3,000 ves-
sels in British Merchant Marine
were now equipped with wire-
less transmitters and receivers.

1918 (July 31) — United States
Government took over all wire-
less land stations in the coun-
try, with exception of a few
high power transmitters remain-
ing under control of commercial
organizations.

1918 (Sept. 22) — Wireless mes-
sages from Carnarvon, Wales,
were heard at Sydney, Aus-
tralia, 12,000 miles distant.

1918 (Nov.)—Signing of the Arm-
istice ending World War was
announced by wireless flashes
from Germany and France.

1919—The vacuum tube highly de-
veloped by World War necessi-
ties began to replace the old
spark and are transmitters.

1919—President Wilson on way to
Peace Conference in Paris main-
tained contact with America by
wireless from S.S. George Wash-
ington.

1919—U. S. Navy’s flying NC-boats
used radio and direction finders
on historic transatlantic flight.

1919 (Aug. 24)—United States Sig-
nal Corps broadcast service of
Trinity Church at Third and D
Streets, Washington, D. C.

1919—British dirigible R-34 crossed
Atlantic equipped with a vac-
uum_tube transmitter.

1919—England and Canada linked
by vacuum tube radiophone
transmitters.

1919 — President Wilson returning
from Peace Conference on board

Geor ge Washington, ad-
dressed the crew on July 4 and
an attempt was made to broad-
cast his speech to shore, but was
unsuccessful.

1919—Radio Corporation of Amer-
ica was organized, acquiring the
interests of the Marconi Wire-
less Telegraph Company of
America and radio activities of
the General Electric Company in
plans for an American world-
wide radio system.

1920 (Feb. 29)—United States gov-
ernment returned the high power
stations under its control during
the World War, and the first
commercial long distance radio
communication between the
United States and foreign coun-
tries was inaugurated by the
Radio Corporation of America.

1920—A tract of land covering ten
square miles was acquired at
Rocky Point and Riverhead, L.
I., for the construction of a Ra-
dio Central conceived for world-
wide communication under direc-
tion of RCA.

1920 — Installation of 200-kilowatt
Alexanderson high frequency al-
ternators for international com-
munication began at Bolinas,
Calif., Marion, Mass., and Ka-
huku, Hawalii.

1920 (Aug. 20)—Station WWJ, De-
troit, owned by Detroit News,
operated a radiophone. (Regular
broadcasting license issued Oct.
13, 1921.)

1920 (Nov. 2)—Radio broadcasting
begins with KDKA, Pittsburgh
(Westinghouse Co.), sending out
the Harding-Cox election re-
turns.

1921—President Harding formally
opens Radio Central on Long Is-
land addressing a radiogram to
all nations.

1921—Paul Godley, American ama-
teur at Androssan, Scotland, in-
tercepted 27 American radio
amateurs using power outputs
ranging from 50 to 1,000 watts.

1921 — Alexanderson’s 200-kilowatt
alternator system installed at
Tuckerton, N. J.

1921 (July 2) — Dempsey-Carpen-
tier fight was broadcast from
Boyle’s Thirty Acres in Jersey
City through a temporarily in-
stalled transmitter at Hoboken,
N. J. Major J. Andrew White
was the announcer. This event
gave broadcasting a tremendous

boost.

1921 — Nobel Prize for physics
awarded Professor Edouard
Branly for his radio research
work and invention of coherer.

1921 (Aug. 30) — American Radio
Relay League held its first an-
nual convention at Chicago.

1921 (Sept. 27)—Station WBZ went
on the air at Springfield, Mass.

1921 (Oct. 1) — Station WJZ offi-
cially opened at Newark, N. J.,
as first regular broadcaster in
metropolitan area featuring
World Series bulletins.

1921 (Nov. 11) — President Hard-
ing’s address at burial of the
Unknown Soldier at Arlington
was broadcast.

1921 (Nov. 11)—Station KYW was
introduced on the air at Chicago
by Westinghouse Co.

1921 (Dec. 15) —Station WDY
opened at Roselle Park, N. J.
(Remained on the air as a broad-
caster until merged with WJZ).

1922—Two-way radio conversation,
first of its kind, was established
between Deal Beach, N. J., and
SS. America 400 miles at sea.

1922 (Feb. 20) —Station WGY,
Schenectady, went on the air.

1922 (Feb. 27)—First annual Ra-

dio Conference relating to broad-
casting was held at Washington,
D. C., at call of Secretary of
Commerce Herbert Hoover.

1922 (June) —Marconi came to
America in his yacht Elettra
and at a meeting of the Institute
of Radio Engineers demonstrated
his short wave radio beam and
reflectors.

1922 (July 25)—The American Tel-
ephone & Telegraph Company
abandoned its broadcasting sta-
tion WBAY.

(Continued on page 31)
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CHRONOLOGY OF THE DEVELOPMENT OF RADIO

(Continued from page 30)

1922 (Aug. 16) — Station WEAF
went on the air atop the West-
ern Electric Bldg., West Street,
New York.

1922 — The superheterodyne as a
broadcast receiver was demon-
strated by its inventor, Edwin H.
Armstrong.

1922 (Sept. 7) — Station WEAF,
New York, broadcast the first
commercially sponsored program
of the Queensborough Corpora-
tion, a real estate organization.

1922 (Oct. 25)—High-powered vac-
uum tube transmitters for the
first time handled traffic between
New York, England and Ger-
many.

1922 (Oct. 28)—Princeton-Chicago
football game went on the air as
the first broadcast from the grid-
iron.

1922 (Nov. 11) — Remote control
pickup of opera Aida at the
Kingsbridge Armory, New York,
was the first program of its
kind.

1922 (Nov. 22) — The New York
Philharmonic Orchestra broad-
cast for the first time.

1922 — Development of a 20-kilo-
watt vacuum tube for transmit-
ters was announced by Dr. Irv-
ing Langmuir, Schenectady.

1923 (Jan. 4) — The first “chain”
broadcast featured a telephone
tieup between F, New
York, and WNAC, Boston.

1923 (March) — Invention of the
neutrodyne circuit was described
by Professor L. A. Hazeltine, at
Radio Club of America.

1923—A picture of President Hard-
ing was sent by the C. Francis
Jenkins television system be-
tween Washington and Philadel-

phia.

1923 (March 4) — Station KDPM,
Cleveland, 0., picked up short
waves from KDKA, Pittsburgh,
and presented the first rebroad-
cast program.

1923 (March 20) — Second Annual
Radio Conference was held at
Washington, D. C., to discuss
broadcasting problems.

1923 (May 15) —Station WJZ
moved from Newark, N. J., to
Aeolian Hall on 42nd Street,
New York.

1923 (June) — The first multiple
station hookup by wire featured
WEAF, New York; WGY, Sche-
nectady; KDKA, Pittsburgh, and
KYW, Chicago.

1923—President Warren G. Hard-
ing spoke from St. Louis as he
began a western tour and three
stations were in the network—
WJZ, New York; WCAP, Wash-
ington, and KSD,- St. Louis.

1923 (Aug. 1)—Station WRC was
opened at Washington, D. C., by
Radio Corporation of America.

1923 (Nov. 11)—Woodrow Wilson’s
Armistice Day address, his only
public address after retiring
from the White House, was
broadcast by WEAF, New York.

1923 (Dec. 4) — Opening of Con-
gress broadcast for first time.

1924 (Jan. 9)—Station KGO, Oak-
land, Cal., made its debut on the
air, owned by General Electric.

1924 (Feb. 5) — English listeners
heard a program short-waved
from KDKA rebroadcast for
first time in London.

1924 (Feb. 6)—Woodrow Wilson’s
funeral services at National Ca-
thedral, Washington, D. C,,
broadcast with WEAF as New
York outlet.

1924 (Feb. 23) — Calcutta, India,
eavesdropped on a KDKA pro-
gram rebroadcast from London.

1924 (May 30)—Marconi utilizing
short waves talks by radiophone
from his yacht Elettra off En-
gland to Australia,

1924—National Republican conven-
tion at Cleveland and National
Democratic convention at New
York were broadcast for first
time over nation-wide networks.

1924 (July) — British government
through arrangements with Mar-
coni Company announced plans
to link the Empire by a beam ra-
dio system.

1924—Marconi described his short-
wave beam system in a lecture
before the Royal Society of Arts
in London.

1924 (Sept.)—Marconi on his yacht
used the 32-meter wave for a ra-
diophone conversation with Sy-
ria, 2,100 miles away.

1924 (Oct.)—Equipped with wire-
less the Zeppelin ZR-3 (later re-
named Los Angeles) crossed the
Atlantic.

1924 (Oct.)—Third National Radio
Conference pertaining to broad-
cDastéing was held in Washington,

1924 (Oct. 11)—Cape Town, Africa,
intercepted a program from
KDKA with sufficient strength
to rebroadcast.

1924 (Nov. 30) — Facsimile radio
from London to New York car-
ried pictures of President Cool-
idge, Prince of Wales and Prem-
ier Stanley Baldwin across At-
lantic in 20 minutes, using the
Ranger System.

1924 — Station WJZ rebroadeast
first international program re-
layed on 1,600 meter wave from
Coventry, England, to Houlton,
Me., from where it was fed by
wire lines to the New York
transmitter.

1924 (Dec. 15)—Station KOA, Den-
ver, Colo., went on the air, owned
by General Electric Co.

1925 — Commercial companies ap-
plied for short wave licenses as
transatlantic traffic was shifted
more and more from long waves
to 20 to 105 meters.

1925—Development of high power
broadcast transmitters lead to
moving of stations to suburbs or
sections some distance from met-
ropolitan areas. KDKA, Pitts-
burgh, and WGY, Schenectady,
tested 50-kilowatt installations.

1925 — Coolidge inaugural was
broadcast by 24 stations in trans-
continental network.

1925 (April) —John Logie Baird,
Scottish television experimenter,
demonstrated radio shadow-
graphs at Selfridge store in Lon-

don.

1925 (May 7) — Photoradio devel-
oped by Capt. R. H. Ranger of
RCA, transmitted facsimile mes-
sages, maps and pictures from
New York to Honolulu.

1925 — Stations WJZ, New York,
and WRC, Washington, rebroad-
cast for the first time the gong
of Big Ben atop the House of
Parliament, London, as it struck
midnight.

BROADCASTING °* Broadcast Advertising

1925 — Alternating current tubes
were introduced, making possible
the all-electric receiver for the
home,

1925-—Heaviside-Kennelly theory of
the so-called “radio mirror” was
confirmed by the United States
Radio Research Laboratories,
Bellevue, D. C.

1926 (Jan. 1) — John McCormack
and Lucrezia Bori made their
radio debuts over WJZ in a
broadcast that inspired other
artists of distinction to go on
the air.

1926—S.S. Antinoe in distress at
sea flashed an SOS and the S.S.
President Roosevelt rushed to
the aid through a blinding bliz-
zard guided to the scene by a ra-
dio compass.

1926 (Feb. 23)—President Coolidee
signed the Dill-White Radio Bill,
that created the Federal Radio
Commission and ended chaos
caused by a wild growth of
broadcasting.

1926 (April 20)—Picturegram of a
check was flashed by photoradio
from London to New York where
it was honored and cashed.

1926 (May)—Richard E. Byrd and
Floyd Bennett in plane Josephine
Ford flew over North Pole from
Spitzbergen equipped with a
short-wave transmitter to con-
tact the base.

1926 (May) — Dirigible Norge
soared across the Arctic and
broadcast the first messages di-
rect from the North Pole.

1926 (Sept. 23)—Dempsey-Tunney
fight was broadcast to all parts
of the world with Major J. An-
drew White announcing.

1926—World Series was broadcast
for first time by WJZ’s nation-
wide hookup.

1926 (Nov. 1) — National Broad-
casting Company was organized,
with WEAF and WJZ as key
stations and Merlin Hall Ayles-
worth, as president. Headquar-
ters were established at 711
Fifth Ave.,, New York.

1926 (Dec. 15)—Dr. E. F. W. Alex-
anderson demonstrated his mul-
tiple light-brush television sys-
tem and projector at St. Louis.

1927 (Jan. 1)—The first regularly
established coast-to-coast hookup
requiring 4,000 miles of wire
was used to broadeast football
game in Bowl of Roses, Pasa-
dena, Cal.

1927 (Jan. 7)—Radiotelephone cir-
cuit or “talk-bridge” of Ameri-
can Telephone & Telegraph Co.
was opened between New York
and London with Adolph S.
Ochs, publisher of the New York
Times, talking with Geoffrey
Dawson, editor of the London
Times.

1927 (Jan. 21) — First coast - to-
coast broadcast of an opera fea-
tured Faust from the Chicago
Civic Opera Auditorium.

1927 (Feb. 22) — First coast - to-
coast Presidential broadcast
from the floor of Congress fea-
tured Calvin Coolidge’s Wash-
ington Birthday address at joint
session of Congress.

1927 (March 2) — Federal Radio
Commission appointed by Presi-
dent Coolidge: Rear Admiral W.
H. G. Bullard, John F. Dillon,
Judge E. O. Sykes, O. H. Cald-
well and Henry A. Bellows.

1927 (April 7) — Wire television
was demonstrated between
Washington and New York, and
radio-vision between Whippany,
N. J., and New York, by Bell
Telephone Laboratories.

1927—Arrival of Charles A. Lind-
bergh in United States after his
historic flight to Paris was
broadecast by largest network of
stations ever assembled up to
this time.

1927 (Sept. 18)—Columbia Broad-
.casting System went on the air
with a basic network of 16 sta-
tions. Major J. Andrew White
was president.

1927 (Oct. 17)—Marconi in lecture
at Institute of Radio Engineers
in New York predicted that short
waves were destined to play a
vital role in television.

1927 (Dec. 30)—Radiomarine Cor-
poration of America was organ-
ized to operate a radio service
for ships at sea.

1928 (Feb. 8)—John L. Baird tele-
vised Mrs. Mia Howe in London
and the image was seen at
Hartsdale, N. Y., as the first
transatlantic television.

1928 (March 7) — Passengers on
S.S. Berengaria saw face of
Dora Selvy televised by John L.
Baird 1,000 miles away in Lon-
don.

1928 (July 12)—Television of out-
door scenes without the use of
artificial lights was demon-
strated by the Bell Telephone
Laboratories.

1928 (Aug. 11) — Herbert Hoover
was officially notified of his nom-
ination for the presidency while
107 stations were linked with the
microphones at Palo Alto, Cal.

1928 (Sept. 11)—The Queen’s Mes-
senger, a one-act melodrama,
was televised at “The House of
Magic”, Schenectady, N. Y.

1929 (Jan. 3) — William S. Paley
elected President of the Colum-
bia Broadcasting System.

1929 (Feb. 1) — Band concert in
Queens Hall, London, was broad-
cast in the United States as the
first scheduled international re-
broadcast.

1929 (June) — Westminster Abbey
Thanksgiving service for recov-
ery of King George was rebroad-
cast in the United States.

1929—Screen grid tubes were de-
veloped for radio receiving sets.

1929 (June 27)—Television in color
was demonstrated by the Bell
Telephone Laboratories by wire
from one end of a room to the
other.

1929 (Aug. 15)—Brokerage offices
were established on several ocean
liners supplied Wall Street ser-
vice by wireless.

1929 (Nov. 18)—Dr. V. K. Zwory-
kin demonstrated his kinescope
or cathode ray television receiver
before a meeting of the Insti-
tute of Radio Engineers at Ro-
chester, N. Y.

1929 (Nov. 29)—A short wave flash
from Little America, Antarctica,
announced that Byrd and several
companions had flown over the
South Pole.

1929 (Dec. 20)—First international
program from Germany was re-
broadcast in the United States.

(Continued on page 32)
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CHRONOLOGY OF THE DEVELOPMENT OF RADIO

(Continued from page 381)

1929 (Dec. 25)—Christmas Day was
celebrated for the first time by
an international exchange of ra-
dio programs between the United
States, England, Germany and
Holland.

1930 (Jan. 1)—King George V wel-
comed delegates to the London
Naval Conference and was heard
in his first world-wide broadcast.

1930 (March 11)—Arrival of Byrd
Antarctic Expedition at Dune-
din, New Zealand, and two-way
conversation between members
of the expedition and friends in
New York heard in a rebroad-
cast throughout the United
States.

1930 (April 9)—Two-way wire tel-
evision in which speakers at the
ends of a 3-mile circuit saw each
other as they conversed was
demonstrated by the Bell Tele-
phone Laboratories.

1930—The pentode tubes for radio
receivers were introduced.

1930 (May 22)—Dr. E. F. W, Alex-
anderson demonstrated televi-
sion on a 6-foot screen in Proc-
tor’s Theater, Schenectady.

1930 (June) —S.S. America off
Fastnet Island, approximately
3,000 miles from New York, in-
tercepted facsimile messages
from the United States.

1930 (June)—Plans were announced
for a $250,000,000 Radio City to
be built on Manhattan Island.

1930 (June 10)—John Hays Ham-
mond Jr. announced his inven-
tion of a television eye for air-
planes enabling pilots to “see”
through fog and darkness to
make safe landings.

1930 (June 30) — First round-the-
world broadcast, Schenectady to
Holland, relayed to Java, Aus-
tralia, and back to point of ori-
gin in less than a second.

1930 (July 30)—Experimental tele-
vision transmitter W2XBS
opened by National Broadcasting
Company in New York.

1930 (Dec. 6) — Direct radio com-
munication established between
the United States and China by
opening of San Francisco-
Shanghai circuit.

1930 (Dec. 25) — Premier Hama-
guchi, of Japan, was heard in
first American rebroadecast from
the Orient.

1931 (Jan. 1)—Premier Mussolini
of Italy, speaking over short
waves from Rome was heard for
the first time by American radio
audience.

1931 (Jan. 11) — Caesium photo-
electric cells designed to “see
red” were introduced by the Bell
Telephone Laboratories to clari-
fy television images.

1931 (Feb. '12)—Pope Pius XI ad-
dressed the world in an interna-
tional broadcast inaugurating
the Vatican City station HVJ,
marking the first time the Pope’s
voice was heard in America.

1931 (March 31)—Micro-rays (18
cm.) carried voices across the
English Channel between Dover
and Calais.

1931 (April 26)—Telev1sxon station
W2XCR went on the air in New
York.

1931 (June 3)—English Derby was
televised for the first time by
John L. Baird at Epsom Downs.

1931 (June)—Empire State Build-
ing, world’s highest skyscraper,
was selected as the site for an
RCA television station using ul-
tra-short waves.

1931 (July 21)—Experimental tel-
evision station W2XAB opened
by Columbia Broadcasting Sys-
tem in New York.

1931 (Aug. 21) — Vienna Philhar-
monic Orchestra was heard in
%VstZirst American rebroadcast by

1931 (Sept. 13)—Mahatma Gandhi,
“India’s man of destiny”, ex-
plained the political plight in an
American rebroadecast from Lon-
don.

1931 (Sept. 24) — U. A. Sanabria
demonstrated television on a 10-
foot screen at the Radio-Electri-
cal World’s Fair in New York.

1931 (Oct. 15) — BROADCASTING
Magazine founded as trade pub-
lication of radio broadcasting in-
dustry.

1931 (Dec. 12) — Fifteen nations
and insular possessions partici-
pated in world-wide tribute to
Marconi on thirtieth anniversary
of first transatlantic signal.

1931 (Dec. 25)—Hansel and Gretel
was broadcast from the Metro-
politan Opera House as the first
radio presentation from the
stage of that institution. The
combined networks of WEAF
and WJZ were linked with the
microphones.

1932 (Feb. 22)—International trib-
utes to George Washington on
bicentennial of his birth were
heard throughout the United
States by radio.

1932 (March)—Radio broadcasting
facilities were mobilized to aid
in search for kidnappers of
Charles A. Lindbergh Jr., to
flash news bulletins and to ap-
peal to the kidnappers.

1932 (March 13) — German Presi-
dential election returns — Paul
von Hindenburg vs. Adolph Hit-
ler — were rebroadeast in the
United States.

1932 (May 14) — Numerous cities
and ships at sea joined in radio
tributes to Samuel F. B. Morse,
inventor of the telegraph.

1932 (May 23)—Four stations were
linked together by wires in Cuba
to form the island’s first broad-
casting network.

1932 (June)—Republican and Dem-
ocratic National conventions
were broadcast, coast-to-coast.

1932 (Aug. 17)—Professor Auguste
Piccard broadecast to America by
short wave before taking off in
balloon for trip into strato-
sphere, and on his return to

.earth he deseribed his record-
breaking 10 - mile ascent from
Switzerland.

1932 (Sept. 22)—William Beebe in
his airtight bathysphere broad-
cast as he was lowered 2,200 feet
into the ocean off Bermuda.

1932 (Nov. 9)—Governor Franklin
D. Roosevelt made his first radio
address as President - elect,
thanking the electorate.

1932 (Dec. 10)—First program di-
rect from Java was clearly re-
broadcast in the United States.

1933 (March 4)—President Roose-
velt’s inaugural broadeast inter-
nationally by record - breaking
hookup.

1933 (March 12)—President Roose-
velt broadcast his first “fireside
chat” on banking moratorium.

1933 (April 4) — Dirigible Akron
disaster off New Jersey coast
was described on radio by Lieut.
Commander Herbert V. Wiley,
only surviving officer.

1933 (May 7)—President Roosevelt
broadeast his second “fireside
chat” on progress of his admin-
istration.

1933 (July 24) — President Roose-
velt’s third “fireside chat” dealt
with his stewardship and farm
relief.

1933 (Oct. 22) — President Roose-
velt’s fourth “fireside chat” cov-
ered his stewardship to date.

1933 (Nov. 11) — New studios of
National Broadeasting Company
in Radio City dedicated.

1933 (Nov. 20) — Broadcasters
maintained two-way communica-
tion with U. S. Army strato-
sphere balloon while listeners
throughout the country eaves-
dropped.

1934 (July 11)—Federal Commu-
nications Commission organized
to succeed Federal Radioc Com-
mission, and also to regulate
wire telephony and telegraphy.
Members: Eugene O. Sykes;
Thad H. Brown, Paul A. Walker,
Norman 8. Case, Irvin Stewart,
Geo:ge Henry Payne, Hampson

Gar

1934 (July 28) — U. 8. Army’s
stratosphere balloonists staged a
dramatic broadcast by two-way
communication until they were
forced to throw radio equipment
overboard to lighten the load
after climb to 61,000 feet.

1934 (Sept. 26)—King George and
Queen Mary broadcast interna-
tionally at launching of S.S.
Queen Mary.

1934 (Sept. 30) — President Roose-
velt’s sixth “fireside chat” dealt
with progress of his administra-
tion and future plans.

1934 (Oct. 9) — Supreme Court of
the United States upheld Dr. Lee

de Forest as inventor of regen-
erative or “feed-back” circuit.
1934 (Nov. 29) — England’s royal
wedding, Prince George and
Princess Marina of Greece, was
heard by radio round the earth.
1935 (Feb. 1)—Television Commit-
tee of British Government after
a study of various systems sug-
gested England establish televi-
sion as a public service without

delay.

1935 (March 11) — Former Rep.
Anning S. Prall appointed chair-
man of FCC, succeeding E. O.
Sykes and replacing Hampson

ary.

1935 (April 25) — Guglielmo Mar-
coni’s 61st birthday celebrated on
radio in a broadcast featuring
salutes from ships at sea, from
Admiral R. E. Byrd at Antarc-
tica and from Graf Zeppelin over
South Atlantic.

1935 (April 28)—President Roose-
velt’'s seventh “fireside chat”
covered relief problems.

1935 (May 7) —Plans to spend
$1,000,000 for field television
tests were announced by RCA,
President David Sarnoff; tests to
start from Empire State Bldg.,
New York, early in 1936.

1935 (May 22) — President Roose-
velt delivered his message ve-
toing Patman bonus bill at joint
session of Congress at which ra-
dio microphones were permitted.

1935 (July 2)—Sounds of Mt. Ve-
suvius, Italy, broadecast to Amer-
ica for first time through miecro-
phone extended over the crater’s
rim.

1935 (Sept. 13) — Haile Selassie,
Emperor of Ethiopia, broadcast
a special message on Italo-Ethi-
opian situation from Addis
Ababa to listeners in the United
States.

1935 (Oct. 2)—Premier Mussolini’s
broadcast to Italian nation on
Italo-Ethiopian situation was re-
broadcast throughout the United

Sta

1935 (Oct 27) — Most comprehen-
sive international program,
“Youth Sings Across Borders”,
was rebroadcast throughou t
America with pickups from
thirty-one countries.

1935 (Nov. 6)—A static-less radio
system based on frequency mod-
ulation instead of amplitude
modulation, was demonstrated
on 2% meter wave by Major E.
H. Armstrong at Institute of
Radio Engineers, New York.

1935 (Nov. 11)—Radio maintained
two-way communication with
Capt. A. W. Stevens and Capt.
Orvil A. Anderson on 72,000 feet
climb into stratosphere through-
out 8-hour flight, broadcast via
NBC.

1935 (Dec. 7)—Hollywood studios
of NBC dedicated. .

1935 (Dec. 27)—Lenox Riley Lohr
elected president of NBC, suc-
ceeding M. H. Aylesworth.

ROBERT S. TAPLINGER,
PUBLICITY & RADIO RELATIONS
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Any Way

=zx has More ‘National’ Spot Accounts
»rm: any oﬁrn- Far Western Station . . . .

0 Call
A

115 .Zacosa_ spot advertisers used KNX during
1935. Each of these accounts represented an
individual selection of KNX. as accounts are not
‘handed’ to this station on a silver platter because
of ‘chain’ hook-ups.

PRODUCT AGENCY
Acidine Benson & Dall, Chi.
Adlerika St. Paul Agency, Minn.
Aladdin Lamps Direct

Alka-Seltzer Walter Biddick Company
Alure Cosmetics Kelly & Stuhlman, St. Louis
Aratone Direct
Armand Cosmetics Coolidge Adv. Co., lowa
Associated Gas & Motor Oils Allied Adv. Agency, L.A.
Baby Ruth Candy Bar McJunkin Adv. Company, Chi.
Bal) Fruit Jars Applegate Adv. Agency, Ind.
Ben Hur Coffee Theo B. Creamer, L.A.
Bernard Perfume Hilmer V. Swenson, St. Louis
Bluebird Buttons Beecher Adv. Company
Cadillac-La Salle Motor Cars ZWnZnscm. John & Adams,
et.
ium Nitrate Fertilizer ~M.E.Harlan Adv. Agency.SF.
Syrup of Figs Stack-Goble Adv., New York
de Benson & Dall, Chi.
Calonite Cosmetics Benson & Dall, Chi.
Calwhey Health Food Ray & Wright, SF.
Campbell's Malt-O-Meal Mitchell-Faust Adv., Chi.
Carlsbad Salts H. M. Kiesewetter Co., N.Y.
Chamberlain Hand Lotion Coolidge Adv. Co., lowa
Chevrolet Motor Cars Campbell-Ewald Co., Mich.
Coleman Lamps Campbell-Kellogg Co.
Colo Hair Dye R. H. Alber Co.
Colonial Dames Cosmetics Glasser Adv. Agency

Congoin Lockwood-Shackelford Co.
Crazy Water Crystals Tom Wallace
Cystex Allen C. Smith, Kansas City

Dew Drop Soap Crystals Erwin Wasey & Company
Dill's Best Tobacco McCann-Erickson Inc, N.Y.
Dodge Brothers Motor Cars Ruthrauff & Ryan, Inc.. N.Y.

PRODUCT
Dr. Bancroft's Tooth Powder
Dr. Strasska Tooth Paste
Electric Home In:
Father Coughlin
Father Flanagan's Boys’

Home

Fels Naptha Soap
Ford Motor Cars
Gardner Nursery Products
General Mills—Wheaties
Geppert Studios
Germania Tea
Godissart Perfumes
Golden State Milk Products
Health-O Cosmetics
Hemphill Diesel School
Henry Burr Studios
Hexin
Horlick’s Malted Milk
Hormel Products
Totabs
Iris Brand Foods
Ironized Yeast
Ivory Soap
]. & P. Coats Thread
John Bean Tractors
Jolly Time Pop Comn
Kolor-Bak
Kwik-On Magic Finish
Lancaster County Seed Co.

L. B. Hair Oil

L. & M. Equalizer
Lacto Yeast
Lance Gas Heater
Libby's Milk
Lifebuoy Soap
Lincoln Aid Assn.

AGENCY
The Mayers Company
Glasser Adv. Agency, LA,
The Mayers Company
E. W. Hellwig Co., N.Y.

Bozell & Jacobs, Inc., Chi.

Young & Rubicam, N.Y.

McCann-Erickson, L.A.

Northwest Radio Adv., Wash

Westco Adv. Company, SF.

Northwest Radio Adv., Wash.

Benson & Dall, Chi.

Glasser Adv. Agency

Scholts Adv. Company

The Key Adv. Company. O.

R. H. Alber Company

First United Broadcasters, Chi.

Benson & Dall, Chi

Lord & Thomas, N.Y.

B. B. D. & O, Inc., Minn.

Hughes Morton, L.A.

Charles H. Mayne, L.A.

Ruthrauff & Ryan, Inc., N.Y.

The Blackman Co., N.Y.

Young & Rubicam, N.Y.

Direct

Coolidge Adv.Co., Des Moines

Benson & Dall, Chi.

Bert Butterworth

C. F. Kern Adv. Agency
Phila., Pa.

Glasser Adv. Agency

Sam Miles

Glasser Adv. Agency

Glasser Adv. Agency

]. Walter Thompson Co.. Chi

Ruthrauff & Ryan, Inc, N. Y

Benson & Dall, Inc., Chi.

Malena Direct
Max Mehl—Ni G her-Bradford Co.. Chi.
McCook Yarn Northwest Radio Adv. Co
Seattle, Wash.

McCoy's Ced Liver Oil

Tablets Direct
M Toilet Pry H W.Ki . NY.
Meyer Hose Coupling Direct

at !

PRODUCT
Monarch Brand Foods
Myrnol Products
Nacor Medicine
Nourishine Hair Tonic
Nu-Enamel Paint
O'Keefe & Merritt

Refrigerators
Oldsmobile Motor Cars
O. M. Tablets
Ovaltine

Pathfinder Magazine
Pedigree Dog Food
“Peds“—Socks

Peruna
Pingud_Cosmetics

Pinex Cough Syrup
Plymouth Motor Cars
Power Seal
Pyrol—Sunburn Remedy
Railway Express Agency
Ralston-Purina
Reliance-Big Yank Shirts
Richfield Gas & Motor Oil
Rogers Silverware
Rosicrucian Order
Saturday Evening Post
Seal Silk

Sebastopol Apples
Sheatfer Pens

Shell Gas & Motor Oil
Shore Dinner

Silko Shampoo

Signal Gas & Motor Oil
Smad

Studebaker Motor Cars
Studebaker Motor Cars

Sunsweet Prune Juice

AGENCY
Roy Alden & Associates, L.A.
The Mayers Company
Neisser-Meyerhoff, Chi.
Hughes-Morton Agency
Advertising Arts Agency

Emil Brisacher & Staff

D. P. Brothers & Co., Mich.

Lou Sterling

Blackett-Sample-Hummert,
Chi.

Direct

Direct

Ruthrauff & Ryan, Inc., N. Y.

Benson & Dall, Chi.

Lord & Thomas, N. Y.

Philip O. Palmer & Co., Chi.

]. Stirling Getchell, N.Y.

Boyd Company

Direct

The Caples Company

Gardner Adv. Co., St. Louis

Mitchell-Faust Adv., Chi.

H. C. Bernsten, L.A.

1st United Broadcasters, Chi

Frederick Seid Adv. Agy., S.F.

The Simpers Co., Phila.

Glasser Adv. Agency, L.A.

Logan & Stebbins

Philip O. Palmer & Co., Chi.

. Walter Thompson, S.F.

Chas. H. Mayne Co., L.A.

Roy Campbell Co.

Logan & Stebbins

McCarty Company

Dana Jones Company —

Roche, Williams & Cunning-
ham, Inc.

Direct

Transcontinental Western Air Campbell-Ewald Co.

Triton Motor Oil

Union Pacific Rail Travel
Ward Refrigerators
Western Rail Travel

Zenith Radios

Lord & Thomas, L.A.

Ernest Bader & Company

Logan & Stebbins

Reincke-Ellis-Youngreen &
Finn

H. W. Kastor & Sons. St. Louis
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KNX is the BEST BUY
for Far Western Radio

COVERAGE| .,

o o o f’m:?'lgﬁff

50.000 watts of power on
which to hurl your sales
message to the far corners of your far western Market.

] bujlt to suit your spe-
cific merchandising problem-—daytime for Southern California
coverage; nighttime for blanket coverage of the Western States.

¥ ¥
{ ~ 7 &
o1 6 .{Wgﬁ: %m a merchandising and

¥ ,;}.."' T
N A A g e
' e d FiF N i

e o o éff""ﬁw#ﬁ‘ T.-"E'-‘ﬁ‘t_»"'-\'iﬁ-“ an audience ready

Program Exploitation
Service that functions autematically the moment you commence

broadcasting over ENX.
I

i ¥
. 3 on o Fﬁ‘nﬂyé ;’é‘_ @i intelligent servicing of
if & your account by pro-
ducers and announcers who are 'merchandise conscious']
r
]
Uou get resulbis
o o o ﬁ A o g
i &
73% of KNX's 1935 sponsors renewed their contracis. There is
no stronger recommendaticn of pulling power than a renewed
contract.
he Voice of Hollywood

Represented Wationally 6y lohn Blain & Company

M5O 000 WATT

y

INDEPENDENT . . CLEARED CHANNEL
RADIO STATION IN AMERICA
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Directory of

BROADCASTING STATIONS OF THE UNITED STATES

ST—Shares Time. NC-—Non-Commercial Station. D—Day. N—Night. SH—Specified Hours. LS—Local Sunset.
CP—Construction Permit. SA—Special Authorization. L—Limited Time with Dominant Station. U—Unlimited Time.
(Data corrected to January 1, 1936)

Call Frequency Power Name of Licensee Telephone Director Pr irecto Represen-
City Letters in Kilocycles in Watts Headquarters Address Nlm':bef Network C ial M. C‘lﬁ;ﬂ! “agt r l.lptive-n
BIRMINGHAM. . ... . WAPI 1140—ST 5,000 ‘WAPI Broadcasting Corp. 3-8116 NBC-Supp. B. H. Hopson Beatrice Wright Norman Craig
Protective Life Bldg. Fred Steele J. L. Mlddlebrooks A. T, Sears
WBRC 930 1,000 Birmingham Broadeasting Co. 3.9293 CBS M. D. Smith, Jr. W.A. Young = ............
Bankhead Hotel K. G. Marshall J. C. Bell
WSGN 1310 250—LS R. B. Broyles Furniture Co. 7-2184  ...... Ormond O. Black W. H. McCain  ............
100—N 2021-2nd Ave. . F. X. Skinner
DECATUR. .......... WMFO 1370—D 100 James R. Doss, Jr. w0l . James R. Doss. Jr. Ted R. Woodard  ............
Decatur 1. B. Byars J. G. Cobble
DOTHAN. .......... WAGF 1870—D 250 Dothan Broadeasting Co. 1430  ...... Julian C, Smith Sidney W. Spencer ............
Box 25 Fred C. Moseley John T. Hubbard
GADSDEN. ......... WJIBY 1210 100 Gadsden Broadcasting Co. 8 ... J. W. Buttram Charles Stone Norman Craig
108 So. 6th St. J. W. Buttram J. C. Vessels
MOBILE............ WALA 1380 1,000—LS Pape Broadeasting Corp. Dexter CBS W. O, Pape Hubert Grant  ............
500—N A.T. & N. Bldg. 5893 W. O. Pape R. M. Cole
MONTGOMERY. .. .. WSFA 1410 1,000—LS Montgomery Broadeasting Co. Cedar CBS Howard E. Pill E. Caldwell Stewart ............
500—N Jefferson Davis Hotel 5880 Howard E. Pill L. B. Hallman, Jr.
SHEFFIELD......... WMSD 1420 100 Muscle Shoals Broadcasting Corp. = ...... Paul B. Cram Roberta Smith Cox & Tanz
P. O. Box 688 634 Joe Van Sandt Paul B. Cram
SELMA............. WHBB 1500 100 Dr. Wm.J. Reynolds  ......  ...... John 8. Allen John C. Hughes  ............
YMCA Bldg. John S. Allen Geo. Fahrubel
Call Frequency Power Name of Licensee Telephone Director Program Director Represen-
City Letters in Kilocycles in Watts Headquarters Address Number Network C ial M. Chief Engif tatives
JEROME............ KCRJ 1310—SH 100 Chas. C. Robinson 5 A aohte | ooooconosoca 000900008880 Sa5000590000
Clinkseale Bldg. L iiiiiieie e
LOWELL............ KSUN 1206 100 Copper Electric Co. Bishee  ...... Carlton W. Morris  ............ Walter Biddick
Lowell P 6B 060060000 R. B. Thompson
PHOENIX........... KOY 1390 1,000—LS Nielsen Radio & gortmg Goods Co.  8-217T1 ...... Earl A. Nielsen John R. Williams  ............
500—N 621 North Central Earl A. Nielsen Herschel Rawls
KTAR 620 1,000 KTAR Broadcasting Co. 4-4161 NBC-Supp. Richard O. Lewis J. Howard Pyle John Blair
Heard Bldg. J. R. Heath A. C. Anderson
TUCSON............ KGAR 1870 250—LS Tucson Motor Service Co. 2929 ..., Frank Z. Howe Harvey E. Davis Walter Biddick
100—-N 142 8. Sixth Ave. Frank Z. Howe Clifford Livingston
KVOA 1260 500 Arizona Broadcasting Co. 3708 ...... King Whyte Carl C. Hickman ‘Walter Biddick
P. O. 2888 King Whyte Leonard Nalley
YUMA........... ... KUMA 1420—SH 100 Albert H. Schermann 88 ... E. N. Sturdivant E. N. Sturdivant ‘Walter Biddick
4th Ave. & 8th St. E. N. Sturdivant Clifford E. Miller
Cail Frequency Power Name of Licensee Telephone Director Prog Di Rep
City Letters in Kilocycles in Watts Headquarters Address . Number Network C ial M. Chief Engi tatives
BLYTHEVILLE ...... KLCN 1290—D 100 Charles Leo Lintzenich 119 500000 C. L. Lintzenich William Secoy 006000000000
Blytheville William Secoy C. L. Lintzenich
EL DORADO........ KELD 1370 100 T. H. Barton 1818 ... F. E. Bolls Gladys Morgan  ............
P. O. Box 610 F. E. Bolla Charles Mathis
FAYETTEVILLE..... KUOA 1260—D 1,000 John Brown University 422 ... Marc A. Stice ™ ......ooi00n 0 eiee. 500000
Siloam Springs. Ark. Marc A. Stice Wm. Stewart
FORT SMITH....... KFPW 1210 100 Southwestern Hotel Co. 4106  ...... J. F. Willson Darothy Gibeon a6 cha0a0a000
Goldman Hotel J. Barry ‘Willard Doan
HOT SPRINGS...... KTHS 1040 10,000 Hot Springs Chamber of Commerce 2138 NBC-Supp. Douglas Hotchkiss Alex Keirsey ~  ............
SA 1060—LS 135 Benton St. Ardeth Annen J. M. McDonald
JONESBORO. ....... KBTM 1200—D 100 Beard's Temple of Music 4338 ... Jay P. Beard James A. Barber  ............
Jonesboro Jay P. Beard Harold L. Kimsey
LITTLE ROCK ...... KARK 890 500—LS Arl Radio & E t Co. 4-1265 ...... Howard A. Shuman Art Taylor George Roesler
250—N National Standard Llfe Bldg. C. K. Beaver Dan Winn
-KGHI 1200 250—LS Arkansas Broadcusting Co. 9166 ...... R. G. Terrill Thomas Jacobs Jackson & Moare
100—N Pyramid Life Bldg. James McKrell Arthur Beem
KLRA 1890 2,500—LS Arkansas Broadcasting Co. 5427 CBS 8. C. Vinsonhaler Alleene Ables Jackson & Moore
1,000—N 115 W. 4th St. 8. C. Vinsonhaler K. F. Tracy Norman Craig
PINE BLUFF........ KOTN 1500—D 100 Universal Broadcasting Corp. 900  ...... B. J. Parrish Miss Hallie Matthey ............
v Hotel Pines R. W, Etter J. R. Whitworth
TEXARKANA. ....... KCMC 1420 100 North Mississippi Broadcasting Corp. 13 T
Texarkana Nat'l Bank Bldg. ~ iooiieiene 0 ciinianee
P °
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ST—Shares Time.
CP—Construction Permit,

NC—Non-Commercial Station.
SA—Special Authorization.

D—Day.

N—Night.

(Data corrected to January 1, 1936)

U—Unlimited Time.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

SH—Specified Hours.
L—Limited Time with Dominant Station.

LS—Local Sunset.

City

BAKERSFIELD......

BERKELEY.........
BEVERLY HILLS. ...
CHICO,.,..........

DEL MONTE.......

LOS ANGELES......
(Hollywood)

PASADENA. .. ......
SACRAMENTO......
SAN;- BERNARDINO.

SAN DIEGO........

Call
Letters

KECA

KEHE

KFAC

KF1

KFSG

KFVD

KFWB

KGFJ

KHJ

KMTR

KNX

KRKD

KTRB

KROW

KSFO

KPPC

KFBK

KFXM

KFSD

KGB

Frequency
in Kilocycles

1370
1550
1370
710—L
950—D
1210
1500
1210

CP 1450
580

860—D

1250
1360

1480
780—ST
1300

840

1120—ST
NC

1000—1L

950

1200
900
570
1050

1120—S8T
740—D

1440—D
880
930
560

1210—S8'%
NC

1490
1210—ST

800

1330

Power
in Watts

100

1,000

250—LS
100—N

500

250

100

100

100

CP 500
1,000—LS

500—N
250

1,000
1,000

1,000
CP5,000—LS

1,000—LS
500—N
1,000
50,000
1,000—LS
500—N
250
2,500—LS
1,000—N
CP 5,000—LS
100
1,000—N
5,000—LS
1,000
50,000

2,500—LS
500—N

250

250
1,000
1,000
1,000

50

5,000
100
1,000

1,000
CP 2,500—LS

Page 38 * 1936- Yearbook Number

CALIFORNIA

Name of Licensee
Headquarters Address

Bee Bakersfield Broadcasting Co.
Club

The Elk's

Pioneer Mercantile Co.
Box

First Congreasional Church
2837 Shattuck Ave.

Beverly Hills Broadcasting Corp.

9631 Wilshire Blvd.

Golden Empire Broadcasting Co.
Golden Empire Bldg.

Richard Field Lewis
410 Mills Bldg., San Francisco

E. R. Irey & F. M. Bowles
798 Main St.

Redwood Broadcasting Co.
Vance Hotel

James McClatchy Co.
Van Ness and Calaveras Sta.

Cannon System, Ltd.
701 E. Broadway

Nichols & Warinner, Inc.
220 E. Anaheim St.

Consolidated Broadeasting Corp.
605 So. Broadway, Los Angeles

Earle C. Anthony, Inc.
1000 S. Hope St.

Herald Publishing Co.
outh Vermont Ave.

Evenin;
214

Los Angeles Broadeasting Co.
645 S. Mariposa

Earle C. Anthony
1000 S. Hope St.

Echo Park Evangelistic Assn.
1100 Glendale Bivd.

Los Angeles Broadcasting Co.
645“8. Mariposa Ave.

Warner Bros. Broadcasting Corp.
6426 Hollywood Blvd.
Ben S. McGlashan
1417 8. Figueroa St.

Don Lee Broadcasting System
Tth & Bixel Sta.

KMTR Radio Corp.
915 N. Formosa St.

Western Broadcast Co.
5989 Sunset Blvd.

Radio Broadeasters, Inc.
815 Spring Arcade Bldg.

McTammany & Bates
McHenry Ave.

Warner Bros.
2201 Telegraph Ave.

Tribune Bldg. Co.
Tribune Tower

d 43

Telephone
Number Network
5700 CBS-
Don Lee
4500 ..... .
ms ...
Woodbury So. Calif.
61166
237 ...
1100 ......
98 ...l
8-5221 CBS-
on Lee
Douglas  ......
8010
67281 So. Calif.
Madison  ......
2551
Richmond NBC-Pacific
6111 Blue)
Exposition  ......
1341
Fitzroy @ ......
1231
Richmond NBC-Pacific
6111 Red)
Exposition  ......
1141
Fitzroy  ......
1231
Hollywood  So. Calif.
0315
Prospect  ......
7788
Vandike CBS-
7111 Don Lee
Hillside  ......
1161

Hollywood Western
3101

| Broadcasti orp.
1808 Frankiin St.

(See San Francisco)

Pasadena Presbyterian Church
585 E. Colorado St.

James McClatchy Co.
708 “I" St.
Lee Bros. Broadcasting Co.
512 5th St.
Alrfl?n Radio Corp.s Ltd.

8. Grant Hotel

Don Lee Broadcasting System
1012 First Ave.

Madison  ......
2281
i 2
Higate  ......
1212
Lakeside  ......
600!
Gl o
6774
Terrace .....,
2193
Main CBS-
8700 Don Lee
4761 So. Calif.
Franklin NBC-Pacific
6353 {Blue)
Franklin CBS-
6151 Don Lee

BROADCASTING °*
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Director Program Director
Commercial Manager  Chief Engineer
Lioyd Martin

F. G. R. Schamblin C. Sturm
E. McCaffrey R. D. Lemert

Jack Bennett
Gordon Morrison

Arthur Westlund
Arthur Westlund

Dick Connor

Baron Von Egidy
Lysle Sheldon

Edward Ruggles

Harold Smithson
Harold Smithson

Harold Smithson
Charles Sherbwine

Allen Griffin Ié{oward Walters

Reed Pollack F. Lewis. Jr
F. M. Bowles F. M. Bowles
F. M. Bowles E. R. Irey

H. H. Hanseth Clifton Johnson
Wm. B. Smullin =~ ...........

G. L. Engstrom

R. A. Wegener Irvin Dickinson
L. W. Peters Leslie Adams
L. W. Peters Ed. Olds

Hal G. Nichols Hal G. Nichols
L. W. McDowell L. B. Weston

H. Wadsworth Cole Ted Gailey
H. Wadsworth Cale Jay Tapp

H. L. Shillinglaw Glenn R. Dolberg
i C. W,

Carl Haverlin ason
George Martinson  Mayfield Kaylor
George Martinson  C. J. Juneau

C. J. Smith Robert Swan

C. J. Smith J. H. Brown

H. L. Shillinglaw
Carl Haverlin

Chas. W. Walkem

Glenn R. Dolberg
H. L. Blatterman

Esther M. Fricke

Calvin J. Smith Robert Swan
C. E. Watta J. H. Brown
Gerald King Jack Joy

-C. C. Mittendorf Leslie G. Hewitt

B. 8. McGlashan Al Warner
H. Duke Ha=cock 1. R. Calbert

C. Ellsworth Wylie
Bert Phillips

Tex Rickard
Tex Rickard

Harold G. Peery

Elsey Horner
Carrol Hauser

Leonard Cox
K. G.

Naylor Rogers
C Ormiston

arl Nissen

V. G. Freitag Harry Geise

V. G. Freitag Howard DeLong
T. R. McTammany Tom Strother
A. H. Besecker 'W. B. Bales

S. W, Warner  ............

P. D, Allen C. Lloyd

H. N. Smith R. 8. Smith

H. P. Drey Scott Weakley
Harry Phillips C. E. Downey
David Black N. V. Parsons
............ N. V. Parsons
G. C. Hamilton ~ ............
Howard Lane N. D. Webster
J. C. Lee Howard Baichly
E. W. Lee Paul Oard

Tom Sharpe Harry DeLasaux
John O. Van Keuren Glen thten

Harry W. Witt
Roger K. Huston

Arthur Linkletter
Ray W. Mort

Broadcast

Maurice E. Kennedy

Represen-
tatives

Walter Biddick
Walter Biddick
Walter Biddick
MacGregor &

Sollie

. Joseph McGillvra
Walter Biddick

Edward Petry
Hearst Radio
Edw. Petry

Free & Sleininger

William N. Goodwin Radio Sales

Walter Biddick

John Blair

Walter Biddick

Kasper-Gordon
Walter Biddick

NBC

Radio Sales

Advertising
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MARRETS

OF THE PRCIFIC COAST

with ONE PROGRAM
ONE NETWORK

ONE COST
®
Los Angeles KH]J Bakersfield =~ KERN
San Francisco KFRC Stockton KWG
San Diego KGB Portland KOIN
Santa Barbara KDB Spokane KFPY
Fresno KMJ Tacoma KVI
Sacramento KFBK Seattle KOL

Combined they represent . . .
81% of the Population
81% of the Families
84% of the Radio Homes

of
CALIFORNIA, OREGON, WASHINGTON.

... each is served locally by a COLUMBIA
DON LEE NETWORK STATION . ..

making it possible for the advertiser to
completely blanket the Three Pacific Coast
States with Intensive Coverage . ..

COLUMBIA ON LEE BROADCASTING SYSTE

oy oy e N GG e S e T S
=2 A8 D DL I8 2 !"-s—-f?@.s- ;;:,-—1-: L=—8j

K34, KFRC . .. KGB .. .KDB .  :KERN .. .KMJ .. . KWG . . KFAK . . - KOIN . .. KVl . KOL., Kfl{
Affiliated ‘with COLUMBIA BROADCASTING S¥STEM 4. Roprazsntatives RADIO SALES INC, New York; Chicago,. Detro

C. Ellsworth Wylie, General Sales Mgr., 7th and Bixel Sts,, Los Angeles, ®
® San Francisco Office, 1000 Van Ness Ave,
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ST—Sharu Time.

CP—Construction Permit.

SA~—Special Authorization.

D—Dey.

N—Night.
L—Limited Time with Dominant Station.

(Date corrected to January 1, 1938)

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

NC—Non-Commercial Station.

SH—Specified Hours.

U—Unlimited Time.

LS—Local Sunset.

City

SAN FRANCISCO ...

SAN JOSE..........

SANTA ANA........

SANTA BARBARA. ..

STOCKTON.........

City
ALAMOSA...........

GRAND JUNCTION..

GREELEY...........

City

BRIDGEPORT.......

HARTFORD..........

Call
Letters

KFRC
KGGC
KGO
KJBS
KPO
KSFO
KYA
KQw
KVOE
KDB
KGDM

KWG

Call
Letters
KGIW
KVOR

KFEL

KOA
KPOF
KVOD
KIUP

KFXJ

Frequency
in Kllocycles

610
1420—SH
790
1070—L
680
560
1280
1010

1600
1600
1100—D

1200

Frequency
in Kilocycles
1420—SH
1270
920—ST
560
830
880—ST
NC
920—ST
1870
1200
880—8T
1240—SH

1320 -

1200—SH

Frequency
in Kilocycles

600—SH

1380

1060—ST
SA 1040-U

1200—D
{Construction

1380—D

900—D

600—SH
NC

Power
in Watts

£l
100

7,500

500
50,000
1,000
1,000
1,000

100

100

1,000

100

Power
in Watts
100
1,000
500
1,000
CP 5,000—LS
50,000
500

500

100
260—Ls

100—N

1,000—Ls
500—N

100

500

100

Power
in Watts

1,000—LS
600-N

5.000—LS
1,000—N
50,000

100
Permit Only)
260

500

500
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CALIFORNIA—(Continued)

Name of LI
Headquarters Address

Don Lee Broadcasting System
1000 Van Ness Ave.

Golden Gate Broadcasting Co.
230 Eddy St.
National Broadcasting Co.
111 Sutter St.

Julius Brunton & Sons Co.
1880 Bush St.

National Broadcasting Co.
111 Sutter St.

Associated Broadcasters, Ine.
Russ Bldg.

Pacific Broadeasting Corp.
Hearst Bldg.

Pacific Agricultural Foundation, Ltd.

87 E. San Antonio St.

Voice of the Orange Empire, Ltd.
8rd & Sycamore St.

Santa Bnrbnrl Broadcasters, Ltd.
7 E. Haley St.

E. F. Peffer
42 8, California St.

Portable Wireless Telephone Co.
Medico-Dental Bldg.

1
Number

Prospect
0180

Ordway
8963

Sutter
1920
Ordway
4148
Sutter
1920
Garfield
4700
Douglas
2536
Ballard
2616

4900
21427
795

§80-J

COLORADO

Name of Licensee
Headquarters Address

Leonard E. Wilson
Box 26
8. H. Patterson
Antlers Hotel

Eugene P. O’Fallon, Inc.
Albany Hotel

Reynolds Radio Corp.
17th & Lincoln

National Broadcasting Co.
1626 California St.

Pillar of Fire
1846 Champa St.

Colorado Radio Corp.
Albany Hotel

C. Guy Shepard
2800 Main St.

‘Western Slope Broadcasting Co.
illcrest Manor
Mid-Western Radio Corp.
Box 736

Lamar Broadcasting Co.
129 W. Elm St.

Curtis P. Ritchie
118 Broadway

Elimer G. Beehler
Sterling

Telephone
Nneglher
26
Main
278
Keystone
0178
Main
4271
Main

6211
Tabor
8788
Keystone
0178
Radio
126
450
16

8877

679

CONNECTICUT

Name of Licensee
Headquarters Address

Southern Conn, Broadcasting Corp.
Hotel Stratfield

WDRC, Inc.
11 Asylum St.

Travelers Broadcasting Service Corp.

26 Grove St.
Hartford Times, Inc.
Hartford
William J. Sanders
147 Main St.

Patrick J. Goode
221 Orange St.

Connecticut State College
Campus

Telephone
Number

6-1121

7-1188

2-3181

8-1188

820

Network

CBS-
Don Lee
NBC-Pacific
(Blue)
No. Calif.
NBC-Pacific
(Red)
‘Western
NBC-Pacific
No. Calif.

CBS-
Don Lee

CBS-
Don Lee

Network

CBS
Colorado
Colorado

CBS

Network

CBS-
Yankee

CBSs-
Yankee

NBC-Red
New England

Director
C, il M.

Program Director Represen-

Harrison Holliway
Owens V. Dresden

Chief E tatives

John Van Nostrand
Alan Cormack

Radio Sales

Wm. McGill Andrew Potter  ............
Wm. McGill Andrew Mitchell
Don E. Gilman L. S. Frost NBC
Harry Anderson A. H. Saxton
Ralph R. Brunton H. H. Wickersham George Roesler
C. E. Coveny J. E. Burrell
Don E. Gilman L. 8. Frost NBC
Harry Anderson A. B, Saxton
Phlllp G. Lasky J C Morgan John Blair
Philip G. Lasky Hownrd
Edward McCallum Harry Rofera Hearst Radio
M. E. Roberts Paul Schulz
H. O. Fiebig Joy Storm George Roesler
H. O. Fiebig Harry Saine
Ernest L. Spencer  Wallace S. Wiggins ............
Ernest L. Spencer Wallace S. Wiggins
Frank C. McBride Ralph Priest Radio Sales
Ben Sanders Robert C. Moody
A.H.Green  .......... ‘Walter Biddick
A.H.Green ...
Bernard E. Cooney George Ross ............
Bernard E. Cooney Vernon L. Harvey
Director Program Director Represen-
C ial M Chief Engi tatives
D. E. Bennett D. E.Bennett  ............
D. E. Bennett ‘W. M. Thomas
8. H. Patterson MissV.LaHay  ........... o
Lou Kiplinger H. C. Strang
Gene O'Fallon Frank Bishop ............
Gene O'Fallon J. P. Veatch
J. 1. Meyerson Anhur ‘Wuth E. Katz
F. eyer A, McClelland
A. E. Nelson C. C. Moore NBC
A. E. Nelson R. H. Owen
Arthur White  ............ ...l
W. D. Pyle Frank Bishop ~  ............
Gene O'Fallon W. D. Pyle
J. B. Barclay Dr. S. Boyd Calkins ............
B. F. Turner D. V. Tostenson
Rex Howell ~  ............  ....ci.oi.e
Charles Howell Ray Ward
H. E. Green H. E. Green A. T. Sears
H. E. Green George Pogue
Fred Miles R.G.Snead = ............
R. G. Snead Fred Mendenhall
J. H. McGill Robert Freed ~  ............
8. E. DeWitt George Tkelman
Mary Beehler L. M. Brammett ......... 900
E. G. Beehler E. G. Beehler
Director Program Director Represens
Commercial Manager Chief Engineer tatives
Joseph Lopez Joseph Lopez  ............
. Phelan George W. Ray
Franklin M. Sterling V. Couch  Free, Johns & Field
Doolittle artino
William F. Malo
Paul W. Morency  T. C. McCray New England
James F. Clancy J. C. Randall
Richard W. Davis  Harold L. Goodwin ............
Richard W. Davis  Rogers B. Holt
James Milne Malcolm S. Parker ............
Richard W. Davis James G. Keyworth
Daniel E. Noble Daniel E. Noble  ............

BROADCASTING °
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‘ARK

oAV

Jales " Savings!

By their own statements—76.1% of the total sales

of Denver jobbers in all lines. are concentrated within
the KLZ Primary Area.

‘ .“ IOQ,;,J:_‘,.'.."

g
2

<

-

L]
-

~25

Within this area, “KLZ IS FIRST IN AUDIENCE
POPULARITY”. KLZ RATES ARE BASED ON COVER-
AGE OF THIS AREA ONLY. This combination assures
maximum results at the lowest possible cost.

If you like the ringing of cash registers as a reqular
accompaniment to your radio programs, plus savings
thru the elimination of waste. YOU WILL SELECT KLZ.

Ask for complete data on the entire
Denver-Rocky Mountain market.

NATIONAL REPRESENTATIVES ‘ ’
E. KATZ SPECIAL ADVERTISING ACENCY
NEW YORK

CHICAGO KANSAS CITY

DALLAS ATLANTA SAN FRANCISCO DETROIT D E NVE R

“The Pioneer Broadcasting Station of the West”’
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

ST—Shares Time. NC—Non-Commercial Station. D—Day. N—Night. SH—Specified Hours. LS—Local Sunset.
CP—Construction Permit. SA—Special Authorization. L—Limited Time with Dominant Station. U—Unlimited Time.
(Data corrected to January 1, 1835)

CONNECTICUT—(Continued)

Call Frequency Power Name of Licensee Telephone Director Program Director Represen-
City Letters  in Kilocycles in Watts Headquarters Address Number Network Commercial M Chief tatives
WATERBURY....... WATR 1190—L 100 The WATR Co., Inc. 3-5161 Yankee Harold Thomas George Duffy 00B0D0000060
47 Grand St. Samuel L. Elman Norman Blake
W1XBS 1530 1,000 Amenc-n-Repubhcan. Ine. 3-1125 Inter-City Erwin J. Frey David H. Halpern  ......... 000
136 Grand St. Erwin J. Frey Sydney Warner
Call Frequency Power Name of Licensee Telephone Director Program Director Represen-
City Letters in Kilocycles in Waits Headquarters Addresa Number Network C cial M. Chief Engi tatives
WILMINGTON...... WDEL 1120 500—LsS WDEL, Inc. 7268 Inter-City J. Gorman Walsh Ed. Browning DOG0G0DO00D D
250—N 10th & King Sts. J. Gorman Walsh J. E. Mathjot
WILM 1420—ST 100 Delaware Broadcasting Co. 7268 BO0GOG J. Gorman Walsh Ed. Browning 0000D0000GD 5
920 King St. J. Gorman Walsh  J. E. Mathiot
Cali Frequency Power Name of Licensee Telephone Program Director Represen«
City Letters in Kilocycles in Watts Headguarters Address Number Network Chief Engi tatives
WASHINGTON...... WJSV 1460 10,000 Old Dominion Broadcasting Co. Met. CBS Harry C. Butcher T. W. Church Radio Sales
arle g. 8200 A. D. Willard, Jr. Lester H. Bowman
WMAL 630 500—LS National Broadeasting Co., Inc. District NBC-Blue K. H. Berkeley K. H. Berkeley NBC
250—N National Press Bldg. 0800 V. F. Callahan E. Johnson
WOL 1810 100 American Broadcasting Co. Met. Inter-City Le Roy Mark Madeline Ensign 000DOCO00000
Annapolis Hotel 0012 ‘Wm. B. Dolph H. H. Lyon
WRC 950 1,000—LS National Broadeasting Co., Inc. District NBC-Red K. H. Berkeley K. H. Berkeley NBC
500—N National Press Bldg. 0800 V. F. Callahan A. E, Johnson
Call Frequency Power Name of Licensee Telephone Director Proinm Director Represen.
City Letters in Kilocycles in Watts Headquarters Address Number N k C cial M. Chief tatives
CLEARWATER- WFLA- 620 5,000—LS Clearwater & St. Petersburg Chambers Tampa NBC-Supp. W. Walter Tyson Bert A. Arnold, Jr. NBC
ST. PETERSBURG WSUN 1,000—N of Commerce 1327 PP (WFLA) Joe H. Mitchell
Tarr Bldg., Tampa M. M. Deaderick
(WSUN)
DAYTONA BEACH... WMFJ 1420 100 W. Wright Esch LI 560000 W. Wright Esch A.B.Esch  ....... 0ooaG
126 Magnolia Ave. W. Wright Esch ‘W. Wright Esch
GAINESVILLE...,, WRUF 880—L 5,000 University of Florida 1000 ...... Garland Powell Russell McCaughan ............
Campus e F. B. Duncan
JACKSONVILLE..... WJAX 900 5,000—LS City of Jacksonville 5-5821 NBC-Supp. Thos. C. Imeson John T. Hopkins  ............
1,000—N aterworks Park John T. Hopkins John T. Hopkins
WMBR 1370 100 Florida Broadeasting Co. 5-4387 CBS Frank King Marie Elliott Paul Raymer
Carling Hotel Glenn Marshall Jack Greene
LAKELAND............ WLAK 1310 100 Lake Region Broadcasting Co. ......  te.c.. eeeeneiricnecs aaeeascecaniess eanaescaresaen
(Construction Permit Only) Lakeland e veeeveiaieanns
MIAMI. ....... vees. WIOD 1300 1,000 Iste of Dreams Broadcasting Corp. 3-1113 NBC-Supp. Jesse H. Ja; Jesse H. Jng Wilbur Babcock
ews Tower Charles T. Coffin Milton C. Scott, Jr.
WQAM 560 1,000 Miami Broadcasﬁng Co. 2-6121 CBS F. W. Borton Norman MacKay Norman Craig
Postal Bldg. Norman MacKay  Ralph Nulsen Furgason & Aston
ORLANDO. . ........ WDBO 580 250 Orlando Broadcasting Co. 6181 CBS H. P. Danforth ...c.eccioive  tenvirreaaes
SA 1,000 Ft. Gatlin Hotel H. P. Danforth J. E. Yarbrough
PENSACOLA........ WCOA 1840 500 Pensacola Broadcasting Co. 2159 CBS G. R. Bose F. Bruno d. Katz
San Carlos Hotel R. Powell B. B. Hayford
TAMPA............. WDAE 1220 1,000 Tampa Times Co. M-1818 CBS L. S. Mitchell K. W. Skelton Free, Johns & Field
SA 2,600—LS Tampa Terrace Hotel L. S. Mitchell W. P. Moore
TALLAHASSEE, ..... WTAL 1310 100 Florida Capitol Broadcasters 1310-R ....es Chas, L. Boykin Richard Kingston  ........ ...
allahassee Chas. L. Bohkin Robert H. Reid
WEST FALM BEACH..WJINO 1200 100 Hazlewood, Inc. ... Liiieh Lieiiesiiesees erbererereees o 0000000a60a0
(Construction Permit Only) W. Palm Beach G0000B00E00000 500000A0ACO0GG
. Call Frequency Power Name of Licensee Telephone Director Program Director Represen-
City Letters in Ailocycles in Watts Headquarters Address Numb k cial Manager Chief Engineer tatives
ALBANY............ WGPC 1420 ' 100 Americus Broadcast Corp. 166 ..., G. E. Gautney H.Harris ~  ............
Albany Theatre Bldg. G. O. Sowell M. F, Adams, Jr.
ATHENS............ WTFI 1450 500 Liberty Broadcasting Co. 1741 0B00s A.Linn Brannen  ............ 0B00GOBOb0E 5
183 Washington L. Vernon Cheek
ATLANTA........... WATL 1370 100 Atlanta Broadcasting Co. Walnut  ...... J. W, Woodruff ...iveiiheiies evaeanssesn,
Volunteer Life Bldg. 4377 Porter Smith Frank Parkins
WGST 890 1,000—LS Georgia School of Technology Walnut CBS W. H Summerville Frank Gaither Norman Craig
500--N Ansley Hotel 8441 ‘W. H. Summerville C. H. Rogers Jackson & Moore
Cr-1000-N
WwWSsB 740 50,000 The Atlanta Journal Hemlock NBC-Supp. Lamhdin Kay Roy McMillan Edw. Petry
Biltmore Hotel 1045 John M. Outler, Jr. C. ¥. Daugherty
AUGUSTA........... WHRDW 1500 100 Augusta Broadcasting Co 2876 ...... J. J. Powell R. J. Armstrong, Jr. ............
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10th & Broad Sts.

J. E. Reynolds

Harvey Adernoid
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. .only WTIC

covers this rich section of New England

Note the impressive number of important cities
in the WTIC-communities. Hartford. with a
population of 164,072. New Haven, 162,655.
Springfield, 149,900. Bridgeport, 146,716.
Waterbury, 99,902.

A total population in the primary coverage area
of 1,580,000. 680,000 additional in the secon-
dary coverage area (Jansky & Bailey survey fig-
ures). All in an area less than 100 miles square.

WTIC

The Travelers Broadcasting Service Corporation.
Paul W. Morency, General Mgr.

New York office, 220 East 42nd Street—J. J. Weed, Manager

BROADCASTING °* Broadcast Advertising

wwwW americanradiohistorvy com e

Buying power is high in the WTIC Communi-
ties. For example, per.capita savings bank de-
posits are $580.00 against a U. S. average of
$81.00. By every standard, here is America’s
No. 1 Test market.

WTIC offers the one way to reach this pros-
perous section of New England at small cost.
Talent is available for skillful staging of any
type of program. Full particulars on request.

50,000 WATTS
HARTFORD, CONN.

Member New England and NBC.WEAF Networks

James F. Clancy, Business Mgr.
Chicago office, 203 N. Wabash Avenue—C. C. Weed, Manager
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HIGHLIGHTS OF

WLS PERSONAL APPEARANCE UNITS WLS MAIL RESPONSE

i | “i g i

1 1

D5

= 2 il . T my

2,148,420 ATTEND ANCE

WLS artists theatre units played 733 engagements in 1935;
shattered 104 ail-time attendance records.

1,300,312 LETTERS

Exceeding all previous mail records, WLS in 1935 received more
than 1,300,000 listeners' letters.

WLS HARVEST FESTIVAL

400,000 PAID ADMISSIONS

Since April 12, 1932 more than 400,000 persons have poid
to see the Saturday night WLS National Barn Dance at
the 8th Street Theatre in Chicago.

WLS XMAS PARTY FOR NEEDY CHILDREN

ATTENDED
Chicago's vast Interna-
tional "Amphitheatre
housed the 1935 WLS
Harvest Festival. 25,693
attended.

. 75,000

. PAID SUBSCRIPTIONS
The new WLS-Prairie

Farmer Radio Weekly

keeps 75,000 families

posted on WLS doings.

wwWw americanradiohistorvy com ——
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OUR PLEDGE FOR 1936

To present such programs arnd promote such projects as are
in the public interest, that our service to listeners may be
greater and profits to advertisers increased.

WLS SPOT-STATION ADVERTISERS

1935

Acme Feeds, Inc. - Gardner Nursery Co. =4 Olds Motor Works *
Acme White Lead & Color General Motors Corp. & Olson Rug Co. pil iy
Works Geppert Studios hads Oshkosh Overall Co. *
Akron Lamp Co., The EE*F Gillette Rubber Co. e Oyster Shell Products
Alter Co., Harry, The - Gold Dust Corp. * Corp. -
Altorfer Brothers Co. * Goodrich Gamble Co. &2 Pathfinder Magazine s
American Gas Machine Griffin Mfg. Co., Inc. & Pennsylvania Salt Mfg. Co. ****
Co. . Hamlin's Wizard Qil Co.  *¥*** Princess Pat Lid. oy
American Radiator Co.  * Hansen's Lab., Inc., Chris ** Procter & Gamble Co,  **
Armstrong Paint & Var. Co. * Hemphill Diesel Eng. Purina Mills s
Ball Brothers Co. by School * Railway Express Agency *
Bernard Perfumers e Horse & Mule Ass'n. of Rap-In-Wax Paper Co. i
Bonnett-Brown Corp. ¥ America = Reliance Mfg. Co. Y
Borden Co., The ¥ lllinois Agricultural Ass'n. *** Reo Motor Car Co. o
Burgess Seed & Plant Co. illinois Bottled Gas Co. ~ **** Research Product Corp. *
Campbeli Cereal Co. HrAREE Interstate Nurseries e Rucker, E. H. 5
Carter Medicine Co. | Jel-Sert Co., The Ll Rural Progress Magazine *
Chappel Brothers, Inc. Jersey Creme Co. N Scott & Bowne o
Chevrolet Motor Co. ] Johnson Motor Co. N Sears Roebuck & Co. R,
Chicago Coal Merchants Jordan Clothing Co. E Slingerland Drum Co. bk
Ass'n. * Jung Seed Co., J, W. hacade s Smith Brothers, Inc. P
Chicago Gold Smelting & Justrite Mfg. Co. - Snow Studios, Virginia  ****
Refining Co. * Kalamazoo Stove Co. bl So-Lo Works ki
Chicago Milwaukee St Keystone Steel & Wire Co. *** Stanco, Inc. i
Paul & Pacific R.R. » Kitchen Art Foods, Inc. ~ *** Standard Chemical Co.  *
Commander-Larabee Corp. * Lancaster Seed Co. e Sterling Casualty {ns. Co. *
Conkey, G. E. Co., The i Lehon Co., The x Standard Milling Co. g
Corn Belt Hatcheries hidd Lite Soap Co. e Steele-Wedeles Co. "_
Coyne Electrical School hidd Litsinger Motor Co. o) Texas Co., The =
Creosoted Pine Post Ass'n. * Little Crow Milling Co.  * U. S. Rubber Co. *
Curtiss Candy Co. Fetaay, McConnon & Co. oo Union Pacific Railroad ¢
Delta Coal Mining Co. L Mantho-Kreoamo Co. 5 United Drug Co. ol
Drug Trade Products, Inc. *** Mantle Lamp Co. o Universal Battery Co. ¥
Duffy-Mott Co. Inc. X Miles Laboratories, Inc. ey Utica Knitting Co. 4
Educator Biscuit Co. = Morrell & Co., John i Velvetone Co. %
Evans Fur Co. *aks Morton Salt Co. axes Walker Remedy Co. Lo
Feature Foods, Inc. kd Murphy Products Co. s Washington Boxed Apple
Ferris Nursery, Earl e National Ass'n. of Master Bureau *
Foley & Co. S Plumbers * Wertheimer Cattle Co.  **
Ford Motor Co. g Northwestern Yeast Co.  *** Waestern Railroads
o Numismatic Co. ] Willard Tablet Co. acs

Gardex, Inc.

* Fach asterisk indicates one year on WLS.

50,000 WATTS CHICAGO CLEAR CHANNEL

BURRIDGE D. BUTLER, Pres. @ GLENN SNYDER, Manager

www americanradiohistorv com
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ST—Shares Time.
CP—Construction Permit.

D—Day.

(Data corrected to January

N—Night.

1, 1936)

g SH-—Specified Hours.
L—Limited Time with Dominant Station.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

NC-—Non-Commercial Station.
SA-—Special Authorization.

LS—Local Sunset.
U-—Unlimited Time.

City
COLUMBUS.........

GRIFFIN............

IDAHO FALLS......

LEWISTON.........

City
BLOOMINGTON.....
CARTHAGE. ........

CHICAGO. .. ........

EAST DUBUQUE. ...

EAST ST. LOUIS....

Call
Letters

Call

Letters

Call
Letters

WIBC
WCAZ
WAAF
WBBM
WCFL
WCRW
WEDC
WENR

WGES

WGN
WJIID
WLS
WMAQ
WMBI
WSBC
WHFC
WEHS %
WKBI
WIBL

WKBB

WTMV

Frequency
in Kilocycies

1200

1500—D

1180—L

1500

1260

1210

Frequency

in Kilocycles

13850

13820

1420

1200

900

1240

Frequency
in Kilocycles

1200—-ST

1070—SH

920—D

770—ST

Power
in Watts

100
100

1,000

250—LS
100—N
1,000

100
CP 250—LS

Power
in Watts

2,500—LS
1,000—N

500—LS
250—N

100

250—LS
100N

500—LS
260—N

1.000—LS
500—N
SA 1,000—-N

. Power
in Watts

100

100

500
CP 1,000—LS
50,000

SA Synchronize KFAB-N

970

12 lO—éH
1210—SH
870—ST

1360—ST

720
1130—L
870—ST
670
st
1210—SH
1420—SH
1200—ST

1500

1500

5000
100
100
50,000

1,000—LS
(Sundays)
500—N

50,000
20,000
60,000
50,000
5,000
100
100
100
250—LS

100—N
100
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GEORGIA—(Continued)

Name of Licensee
Headquarters Address

‘WRBL Radio Station
Royal Theatre

Radio Station WKEU
Hotel Griffin

Southeastern Broadeasting Co.
211 Cotton Ave.

Rome Broadcasting Corp.
Nat'l City Bnnk%ldg.

Savannah Broadcasting Co.
DeSoto Hotel

H. Wimpy
117 Remington

IDAHO

Name of Licensee
Headquarters Address

Boise Broadcast Station
Hotel Boise
KID Broncn.stm‘gl Co., Inc.

H. E. Studebaker
Lewia Clark Hotel

Frank E. Hurt
Radio Service Corp

Fair Grounds

Radio Broadcasting Corp.
Radio Center

ILLINOIS

Name of Licensee
Headgquarters Address

Kaskaskia Broadecasting Co.
Bloomington

Superior Broadcasting Service
502 Wabash Ave.

Drovers Journal Publishing Co.
Palmer House

WBBM Broadcasting Corp.
410 N. Michigan Ave.

Chlcago Federation of Labor
6 Lake Shore Drive

Clinton R. White
2766 Pine Grove Ave.

Emil Denemark, Inc.
8860 W. Ogden Ave.

National Broadcasting Co.
Merchandise Mart

Oak Leaves Broadcastin Statlon

4000 Washington Blv:
WGN, Ine.
Tribune Bldg.

WJIJID, Inec.
201 North Wells St.

Agricultural Broadecasting Co.
1230 W, Washington Blvd.

National Broadcasting Co.
Merchandise Mart

Moody Bible Institute
168 Institute Place

BC, Inc.
1258 S. Mlchlgnn Blvd.
WHFC, Inc.
6188 W. 22nd St.
Commodore Broadcasting, Inec.
301 N. Water St.

Sanders Bros. Radio Station
ubugue

(See St. Louis Missouri)

Telephone

Number Network

4800

177

3181

1995

2-0127

909

Teiephone

Number Network

660

1950

1200

960

30 ...

Telephone

Director
Commercial M

Program Director
Chief Engi 1

J. W. Woodruft Jr.
J. W. Woodruff Jr.

A. W. Marshall, Jr.
J. R. Cagle

E. K. Cargill
Frank Crowther

John H. Quarles
John H. Quarles

W. T. Knight. Jr.
W. T. Knight, Jr.

Chas. Richardson
B. G. Lowery

A. W, Marshall, Jr.
James Wilder

Mrs. H. G. Williams
Geo. P. Rankin, Jr.
James Kirby

J. M. Burke

Dwight J. Bruce
James R. Donovan

H. Wimpy Ed Sims

H. Wimpy Geo. Fahrubel
Director Program Dlrector

C inl M Chief E

C. G. Phillips
C. G. Phillips

Jack W. Duckworth

D. J. Lindberg
D. J. Lindberg

Frank E. Hurt
Frank E. Hurt

Robert E. Lee, Jr.
Robert E. Lee, Jr.

H. H. Fletcher
F. Kleffner

Dlrector

Billﬁ Phillips
A. H. Barnard

Daniel Bowers
D. Provis

Harry R. Long
Charles Cooper

Eleanore Christopher

Frank E. Hur

Robert E. Lee, Jr.
Robert E. Lee, Jr.

F. M. Soule
Franklin V. Cox

Promm Dlrector

Number Network
535

520

Randolph  ......
1749

‘Whitehall
6000

NBC-Red

Superior
5800 NBC-Blue

Diversey 000000
4440

Crawford cevene
4100

Superior NBC-Blue
8300
Van Buren ceveen
6201
Superior MBS
0100
State  ......
5466

Haymarket NBC-Blue
7500

Superior NBC-Red
8300

Diversey

Victory

Lawndale
8228

5871

572

A. M. McGregor
Hugh L. Gately

Robert E. Compton
John Palmer

Wm. E. Hutchinson
Norman Boggs

H. Leslie Atlas
J. Kelly Smith

E. N. Nockels
C. P. McAssey

J. A. White
Clinton R. White

William Brady
Frank Kotnour

P. G. Parker
G. B. McDermott

Gene T. Dyer

M. C. Clemens

Qum A. Ryan
W. Wood, Jr.

Ralph L. Atlass
H. g Sherman

Glenn Snyder
Glenn Snyder

P. G. Parker
G. B. McDermott

H. C Crowell

Gene T. Dyer
F. A. Sanford

W. H. Scott
R. W. Hoffman

Charles R. Cook
Charles R. Cook

Chief E

Earl Weber
Marshall Seacrist

Naomi Alexander
Ralph Guthrie

Edward E. Simmons
Carl Ulrich

Holland E. Engle
Frank B. Falknor

R. Calvert Haws

Maynard Marquardt

Eddie Kent
Clinton R. White
Mildred Fitzpatrick
H. V. Fitzcharles

Henry Selinger
H. C. Luttgens

Val Sherman
Joe Brubaker
Edward Barry
C. J. Meyers

J. Allabough
C. W. Gunther

Harold Safford
Thomas L. Rowe

Henry Selinger
H. C. Luttgens

W. P. Loveless
A. P. Frye

Caleb Frisk

C. J. Lanphier
Geo. Busch

William Morgan
Wallace Turner

Represen-
tatives

Aerial Publicizing
Free, Johns & Field

A. T. Sears
Cox & Tanz
Walter Biddick

Walter Biddick

Represen-
tatives

A. T. Sears

Radio Sales

Wm. G. Rambeau
Wm. A. McGuineas
Free & Sleininger

Robertson

NBC

BROADCASTING * Broadcast Advertising
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to tell rural audiences of the work-
ings of agricultural-laws.

Rurl].n—Q_. L_____atow

[ FOUATIONAL |

Practical education over W-|-N-D
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ST—Shares Time.
CP—Construction Permit.

D—Day.

(Data corrected to January

N—Night.
L—Limited Time with Dominant Station.

1, 1938)

SH—Specified Hours.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

NC—Non-Commercial Station.
SA—Special Authorization.

LS—Local Sunset.
U—Unlimited Time.

[City
HARRISBURG. ......

ROCK ISLAND......

SPRINGFIELD......

TUSCOLA.......... .
URBANA. ..,

ZION. . veesesasansne

City
ANDERSON,. .......

ELEHART..

EVANSVILLE. ......

"j

TERRE HAUTE......

W. LAFAYETTE

Call
Lettera
WEBQ
WCLS
WMBD
WTAD
WROK
WHBF
WCBS
WTAX
WDZ
WILL

WCBD

Call
Letters
WHBU
WTRC
WGBF
WEOA
WGL
WOwWO
WIND
WWAE
WFBM
WIRE
‘WLBC
WKBV
WFAM
WSBT

WBOW

Call
Letters
WOI
KFGQ

WMT

KOIL

Frequency Power
In Kilocycles in Watts
1210—SH 250—LS
100—N
1310—D 100
SH—N
1440 1,000—LS
500—N
900—D 500
1410—S8T 500
1210 260—LS
100—N
1420—SH 100
1210 100
1070—D 100
CP—1020 CP 250
890—ST 1,000—LS
NC 260—N
1080—ST 6.000
L
Frequency Power
in Kilocycles in Watte
1210 100
1310—ST 100—LS
50—N
630—ST 500

1370 100
{Construction Permit Cnly)

1370 100
1160—ST 10,000
560 5,000—LS
1,000—N
1200—ST 100
1230 1,000
1400 1,000—LS
500—N
1810—ST 100—LS
50—N
1600—SH 100
1200—ST 100
1860—ST 500
1810 250—LS
100—N
890—SH 1,000—LS
NC 500—N
Frequency Power
In Kilocycles in Watts
640—D 5,000
NC
1870—SH 100
NC
600 1,000—LS
500—N
SA 2,600—LS
1,000—N
1260 2.500—LS
1,000—N
1870 250—LS
100—N
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ILLINOIS—(Continued)

Name of Licensee
Headquarters Address

Broadcasting Co,
. Poplar St.

Harrisbu

100
WCLS, Ine.

Joliet Nat'l Bank Bldg.

Peoria Broadcasting Co.
Alliance Life Bldg.

Illinois Brondca.stmg Corp.
w.C.U
Rockford Broadcasters, Inc.
109 South Water St.

Rock Island Broadcasting Co.
Rock Island Argus Bldg.

WCBS, Inec.
20814 South 5th St.

WTAX, Inc.
720 Reisch Bldg.

WDZ Broadeasting Co.
Tuscola

University of Illinoia
rbana

WCBD, Inc.
128 No. Crawford Ave., Chicago

INDIANA

Name of Licensee
Headquarters Address

Anderson Broadcasting Corp.
Citizen’s Bank Bldg.

Truth Publishing Co.
Hotel Elkhart

Evanaville on the Air
519 Vine Street

Evanaville on the Air
519 Vine St.

Allen Wa;
215 W.

ne Co.
ain St.

Mnm Auto Supply Co.
5 W. Mni‘r)r St.

Johnson-Kennedy Radio Corp.
504 Broadway

Hammond-Calumet Broadeasting Corp.

402 Hammond Bldg.

Indianapolis Power & Light Co.
507 gl Pennsylvania St.

Indlanapohs Brondcastmg Ine.
0 North Meridian St

D. A, Burton
Anthony Bldg.

Knox Radio Corp.
Westcott Hotel

South Bend Tribune
226 W. Colfax Ave.

South Bend Tribune
225 W. Colfax Ave.

Banks of Wabash, Inc.
1934 So. 6th St.

Purdue University

IOWA

Name of Licensee
Headgquarters Address

Jowa State College of Agriculture

Iowa State College

Boone Biblical College
Boone

Co.

‘Waterloo Broadcastin:
it apids

Montrose Hotel, Cedar

Russell—Lamson Hotel—Waterloo

{See Omana, Nebraska)

Tri-City Broadeasting Co.
1000 Brady St.

Telephone
Number
28
5656
7133
Main
364
Main
5632
977
Main
260
Masin
1600
98
7-2400

Van Buren
6201

Telephone
Number
Main
234
948
2-1171
2-1171
Anthony
2136
Anthony
2136
9191
10000
Lincoln
8506
Riley

4471

Main
5411
7822

3-6161

Telephone
Number
2210
616W

6127

2-3521

Represen.
tatives

Furgason & Aston
Aerial Publicizing

Hibbard Ayer
George Roesler

Aerial Publicizing
A. T. Sears

Represen
tatives
George Roesler
A. T. Sears
Norman Craig

Jackson & Moore
Norman Craig

Free & Sleininger

Edw. Petry

Katherine McCarten Wm. Rambeau

Director P
Network C cllnrle"o le‘?!‘!‘l ngnoas "
...... 1. M. Taylor Virginia Crane
I. M. Taylor Joseph R. Tate
...... M. E. Maxwell Wally Nehrling
H. E. Maxwell Odsler Wedin
CBS Edgar L. Bill Clair Hull
Charles C. Caley Ted Giles
...... R H. Malcomson Enid I. Thompson
‘W. J. Rothschild Francis Wentura
...... Lloyd C. Thomas  John 'C. McCloy
Guy T, Stewart  ............
...... James L. Hughes Ivan Streed
F. C. Eighmey J. E. Gray
...... Harold Dewing Dorothy Baptiste
Harold Dewing Minor Wilson
...... Jay A. Johnson Mary Campbell
Harry S. Bradford Ed. Ring
...... Mrs. James L, Busch ............
Mrs. James L. Busch Mark Spies
...... Jos. F. Wright F. E. Schooley
............ W. E. Phillips
000000 Gene T. Dyer Joe Rudolph
Gene T. Dyer Edward Jacker
Director Pr
Network C ol M. C‘l’lgi;:'?‘ D reter
..... . Leo M. Kennett
L. Podhaski Wayne Reeves
00000 R. R. Baker Carl Schrock
R. R. Baker K. Singleton
...... Clarence Leich Pat Flaherty
Clarence Leich Fay Gehres
CBS J. A. Becker P. G. Robbins
C. R. Durbin A. H. Rekart
CBS J. A. Becker P. G. Robbins
C. R. Durbin A. H. Rekart
...... E. T, Mittendorf E. T. Mittendorf
Ralph L. Atlass Kenneth Shirk
ees Doris Keene Doris Keane
G. F. Courrier Roland Pamler
CBS R. E. Blossom F. Q. Sharp
R. E. Blossom M. R. Williams
NBC-Red D. E. Kendrick
NBC-Blue A. C. Broecker Odes E. Robinson
...... D. A Burton D. E. Russell
W. F. Craig Francis Higgins
...... William O. Knox
...... S. W. Petacei Ned Reglein
R. H. Swintz Paul Mangus
CBS S. W. Petacei Ned Reglein
R. L. Swintz Paul Mangus
cveves W, W. Behrman Horace Capps
W. W. Bshrman Donald Petit
Director Program Director
Network C cial M. Chief Engi
090000 W. L Griffith W. L. Griffith
............ W. E. Stewart
NBC-Blue 8. D. Quarton Douglas Grant
Towa W. B. Quarton Charles Quentin
CBS  ....cieel.n. Morgan Sexton
Clark A Luther Pierce

A. T. Sears
Paul Raymer
Paul Raymer

George Roesler

John Blair

Free, Johns & Field
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“Want a 4eal Aun for your radio

money? Try one of our ‘Fan-Tested’

Features® with ready-made audience

and watch results start rolling in

over.... °9
*Ncw Pages far w I n

your WIRE

portfolio of FORMERLY WKBF

"Fan‘-Tesch”
Features will lN .NDIA‘NAPOI..S

be mailed soon

D. E. “Plug” Kendrick, Vice Pres. & Gen. Mgr.

Affiliated NBC Station

Represented Nationally by WILLIAM G. RAMBEAU CO.

NEW YORK: CHICAGO: SAN FRANCISCO:
CHANIN BLDG. TRIBUNE TOWER RUSS BUILDING
CAledonia 5-7383 DELaware 3838 Douglas 4586
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STATION

WAVE
COVERS THE
BIG KENTUCKY

MARKET—
WITHOUT

WASTE

There are 120 counties in Kentucky. One of them
alone— Jefferson County (Louisville) —furnishes 27.6%

of all the retail trade in Kentucky.

To cover this 27.6%, plus a good deal more in adjoin-
ing counties, you need use only one station—i. e.,

Station WAVE.

To get what’s left after that, you’ve got to use a good
station in each of five or six other market centers,
both inside and outside the State.

Your research will prove

We invite comparisons.
that no other medium in Kentucky can give you such

concentrated coverage of worth-while buyers at such

low cost.
Write for the facts—or ask your Free & Sleininger

representative about Louisville’s only N. B. C. outlet.

National Representatives:
FREE & SLEININGER, INC.

STATION

R/\':

INCORPORATED

LOUISVILLE, KY,
1000 WATTS ... 940 K. C,

www americanradiohistorv com
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THATS HOTHING | 4‘
~1T3 OVER 300

MILES TO mgcousm
{

ADVERTISERS who ecan
measure radio results have
verified, over and over
again, this vital fact:

Day or night, station WHO
provides the profitable way to sell lowa by radio. Behind
this fact are many vital reasons, including:

POWER THAT FITS THE MARKET—Iowa is a broad
market. No single city dominates it. Des Moines, home
of WHO, Iowa’s largest city, has less than 6% of the
state’s population. Buying power, spread over the en-
tire state (55,586 square miles), flows through a score
of important trading centers. Some of these centers
have low-powered loecal radio stations. Some do not.
In fact, all other Iowa stations together do not cover
the state so effectively as does WHO, because WHO has
power that fits the market — power of 50,000 watts,
cleared-channel, full-time.

PROGRAMS THAT BUILD LISTENER-LOYALTY—To
consumers in this extensive market, WHO does far more
than deliver a strong signal.
radio-equipped homes in its primary area, WHO is recog-

In more than a million

nized as the reliable source
of “good radio programs”
day in and day out. Such
is the natural result of car-
rying the A-1 Red Network
shows, plus a strong schedule of WHO’s own ‘“com-
mercials” with proved audience-appeal. What the ad-
vertiser seeks is Audience — and WHO delivers it.

PRESTIGE THROUGH YEARS OF PREFERENCE—
Much of a radio station’s value to the advertiser depends
on those intangibles—Prestige and Popularity. Through
more than a decade of service as Iowa’s outstanding ra-
dio station, WHO has earned a definite place in the lives
of its listeners — an important factor in helping any
advertiser to put across his message — and his produect.

Sales-experience proves that the advertiser with a good
program on WHO at any hour, day or evening, is doing
an effective advertising job in the Iowa market. Not
alone in radio, but in comparison with all advertising
media, WHO has earned its right to front-rank position
as one of America’s most powerful business producers,
in terms of profit per dollar.

CENTRAL BROADCASTING COMPANY, DES MOINES, IOWA

J. 0. MALAND, Manager

ar A WA/ L AAAALIT |

National Representatives:

BROADCASTING °* Broadcast Advertising

A

ESSENTIAL TO COMPLETE RADIO COVERAGE OF

cLEARED-CHANNEL— D 0,000 WATTS —rFuLL-TiME

FREE & SLEININGER, Inc.—New York, Detroit, Chicago, Los Angeles, San Francisco

Phone 3-7147
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ST—Shares Time.
CP—Construction Permit.

NC—Ncm-Com'mzrcm.{ Station.

D—Day. N—DNight.

1 Authorizati
(Data corrected to January 1, 1926)

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

SH—Specified Hours.

L—Limited Time with Dominant Station.

U—Unlimited Time.

LS—Local Sunset.

IOWA—(Continued)

Call Frequency Power Name of Licengee Telephone Director Program Director Represen-
City Letter. in Kilocycles in Watts Headquarters Address Number Network Commerciai M Chief Engi tatives
DECORAH........... KGCA 1270—D 100 Charles Walter Greenley 181 ..., Chas. W, Greenley E.L. Ammundsen ............
ST 211 Winnebago Chas. W, Greenley Chas. W. Greenley
KWIC 1270—D 100 Luther College 690  ...... 'W. L. Strunk W.L.Strunk  ............
ST—NC Decorah ... 0. M. Eittreim
DES MOINES....... KRNT 1320 1,000—LS Towa Broadcasting Co. 3-2111 CBS ‘Walter J. Preston Reginald B. Martin John Blair
500—N 716 Locust St. Towa Craig R. Lawrence Paul Huntsinger
KSO 1430 1.000—LS Cedar Rapids Broadcasting Co. 3-2111 NBC-Blue Walter J. Preston Reginald B. Martin John Blair
£00—N 715 Locust St, ITowa Craig R. Lawrence Paul Huntsinger
WHO 1000 50,000 Central Broadcasting Co. 8-7147 NBC-Red J. Q. Maland Harold Fair Free & Sleininger
914 Walnut St. J. O. Maland Paul Loyet
DUBUQUE........... ‘WKBB 1500 250—LS (See East Dubuque, IIt.)
100—N
IOWA CITY......... ‘WSUI 880—NC 1,000—LS State University of Jowa 2111237  ...... Carl Menzer Pear! B. Broxam  ............
500—N Memorial Union 77T TR 0T 8. J. Ebert
MARSHALLTOWN... KFJB 1200 260—LS Marshall Electric Co. 1419 ... A. E. Mickel Norman Eyrich Aerial Publicizing
100—N 1603 W. Main St. A. E. Mickel S. S. Davis
SHENANDOAH...... KFNF 890—ST 1,000—LS KFNF, Inc. (I n0000 F. E. Tunniclifft Wm. Macdonald  ............
500—N Shenandoah R. E. Dearmont Wiley Wenger
KMA 930—ST 2,600—LS May Seed & Nursery Co. 193 ..., Earl E, May J. C. Rapp ‘Wilson-Dalton
1,000—N Shenandoah J. C. Rapp N. E. Vance
SIOUX CITY......... KSCJ 1880—ST 2,600—LS Perkins Bros. Co. 8-7526 CBS C. W. Corkhill Bertha Reese 600000000000
1,000—N 416 Dougias St. C. W. Corkhill E. Dier
Call Frequency Power Name ot Licensee Telephone Director Program Director Represen-
City Letters in Kilocycles in Watts Headquarters Address Number Network Ci cial M Chief Engii tatives
ABILENE ........... KFBI1 1060—L 5,000 Famers & Bankers Life Insurance Co. 1200  ...... K. W. Pyle Mayme Kennison  Wilson-Dalton
bilene K. W. Pyle G. H. Johnstone
COFFEYVILLE....... KGGF 1010—SH 1,000 Powell & Platz 47 L. Hugh J. Powell Jack Todd ‘Wilson-Dalton
8th & Elm St. ‘W. B. Darrah J. Fred Case Kasper-Gordon
DODGE CITY....... KGNO 1840 250 Dodge City Broadcasting Co. 1840  ...... Jesse C. Denious Retha Tabb  ........... 8
National Bank Bldg. Hershal Holland Emil Doane
GARDEN CITY...... KIUL 1210 100 Garden City Broadeasting Co. 666 ... A. G. Gardiner H.D.Conard ............
404 N. Main St. Frank D. Conard Lester B. Holmes
HUTCHINSON. ..... KWBG 1420 100 ‘W. B. Greenwald 1225 L. W. B. Greenwald Wm. D. Barclay  ............
100 E. Avenue “A” ‘W. B. Greenwald H. W. Bourell
KANSAS CITY....... WLBF 1420 100 ‘WLBF Broadcasting Co. Drexel  ...... Herbert Hollister DonEvang = ............
901 No. 8th St. 4300 Ellis Atteberry Herbert Hollister
LAWRENCE. ........ KFKU 1220—S8T 5,000—LS University of Kansas 2707-K8  ...... H. G. Ingham H.G. Ingham ............
NC 1,000—N wrence e, R. P. Stringham
WREN 1220—ST 5,000—LS (See Kansas City, Missouri)
1,000—N
MANHATTAN. ...... KSAC 580—ST 1,000—LS Kansas State College 3395 ,..... H. Umberger L. L. Longsdorf ............
NC 500—N College Campus .. W. E. Peery
TOPEEA........... . WIBW 580—ST 5,000—LS Topeka Broadcasting Assn, 3-2377 CBS Don Searle ... .. ..., Capper Publica-
1,000—N 1085 Topeka Blvd. Don Searle Karl Troeglen tions
WICHITA........... KFH 1800 1,000 Radio Station KFH 3-5254 CBS C. U. Price Rusrell Lowe Edw. Petry
York Rite Temple Russell Lowe A. C. Dadisman
Call Frequeney Power Name of Licensee Telephone Director Program Director Represen-
City Letters in Kilocycles in Watts Headquarters Address Number Network Commercial Manager Chief Engineer tatives
ASHLAND........... WCM1I 1810 100 Ashland Broadcasting Co. Main  ...... James F. Kyler Hester Kyler ... .........
Henry Clay Hotel 363 Vernon C. Bailey Ernest D. Herider
WCKY 1490 5,000 (See Cincinnati, O.)
WLAP 1420 250—IL.8 American Broadcasting Corp. 1721 ..., Winston L. Clark  Ted Grizzard ~  ............
100—N ‘Walton Bldg. Winston L. Clark Sanford Helt
WAVE 940 1,000 ‘WAVE, Inc. Jackson NBC-Supp. Nathan Lord George Patterson Free & Sleininger
Brown Hotel 8891 J. F. Cox Wilbur Hudson
WHAS 820 50,000 Courier Journal Co. & Louisville Times Wabuh CBS Credo F. Harris Joe S. Eaton Edw. Petry
3rd & Liberty St. 221 ‘W. L. Coulson Howard Campb
PADUCAH.. WPAD 1420 250—LS Paducah Broadecasting Co. 4100  ...... Pierce E. Lackey Fred Stone ............
100—N 8th & Terrell St. W. Prewitt Lackey C. G. Sims
Call . Frequency Power Name of Licensee Telephone Director Program Director Represen-
City Letters in Kilocycles in Watts Headquarters Address Number Network Commercial Manager Chief Engineer tatives
ALEXANDRIA....... KALB 1420 100-D Alexandria Broadcasting Co. 65 ..., W. L. Waltman Eddie Vann  ............
. 827 Jackson St. W. L. Waltman Joel Hirsh
BATON ROUGE..... WJIBO 1420 100 Baton Rouge Broadcasting Co. 8647  ...... H. V. Anderson Ralph Rogers ~ ............
Magnolia & Fifth Sta. H. V. Anderson Wilbur Golson
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* 50,000 WATTS gives your product 3,461,100

primary and secondary daytime coverage, and

4,399,200 primary and secondary nighttime cov-
erage of the rich Ohio Valley homes.

* 50,000 WATTS gives you all of the coverage
that’s necessary in the Ohio Valley — plus a
vast audience of consumers North . West .
South . East.

* So, why scatter your 1936 advertising appro-

priation?

WHAS

LOUISVILLE e KENTUCKY
CBS Basic Outlet

®eEDWARD PETRY & COMPANY e NATIONAL REPRESENTATIVES
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DIRECTORY -OF BROADCASTING STATIONS OF THE UNITED STATES

ST—Shares Time. NC—Non-Commercial Station. D—Day. N—Night. SH—Specified Hours. LS—Local Sunset.
CP—Construction Permit. SA—Special Authorization. L—Limited Time with Dominant Station. U—Unlimited Time.
(Date corrected to January 1, 1936)

Call Frequency Power Name of Licensee Telephone Director Program Director Represen.
City Letters in Kilocycles in Watts Headquarters Address Number Network Commercial Manager Chief Engineer tatives
LAFAYETTE......... KVOL 1810 100 Evangeline Broadeasting Co.  .....  ...... 0 aoiiiiiiios o
N 525 Jefferson St. i e e
LAKE CHARLES..... KPLC 1500 100 Calcasieu Broadcasting Co. 8 ... C. R. Porter C.R. Porter ............
Maiestic Hotel Frank Carroll V. A. Coker
MONROE........... KMLB 1200 100 Liner’s Broadcasting Station 4321 ... Don Breitenmoser Don Breitenmoser ............
onroe J. C. Liner, Jr. 0. L. Morgan
NEW ORLEANS..... WBNO 1200—ST 100 Coliseum Place Baptist Church Raymond  ......  .......oo00 i e
Marberc Hotel 4809 Lo e
WDSU 1250 1,000 WDSU, Inec. Raymond  ...... J. H. Uhalt J. C. McGowan  ............
Monteleone Hotel 7185 P. K. Ewing Daniel Hines
WIBW 1200—ST 100 Chas. C. Carlson Raymond  ...... L. Carson L.Carlson  ............
Gadchaux Bldg. 4146 C. C. Carison C. Whitney
WSMB 1320 500 ‘WSMB. Inc, Main NBC-Supp. Harold Wheelahan  Wm. Brengel Edw. Petry
Maison Blanche Bldg. 5920 Harold Wheelahan H. G. Neebe
WWL 850—SH 10,000 Loyola University Raymond CBS A. C. Pritchard James Willson ~ .,..........
SA—U Roosevelt Hotel 2196 A, C. Pritchard J. D. Bloom
SBRREVEPORT....... KRMD 1810 100 Radio Station KRMD, Inc. 6171 ... L. M. Sepaugh Bill Rowens Cox & Tanz
Jefferson Hotel L. L. Hendricks R. M. Dean
KTBS 1450 1,000 Tri-State Broadcasting System 4171 NBC-Supp. John C. McCormack B. G. Robertson John Blair
. 0. Box 17 Jack O. Gross C. H. Maddox
KWEA 1210 100 (SA to remain Silent)
KWKH 850—SH 10,900 Jnternational Broadcasting Corp. 4171 éBS- John C. McCormack Fred Ohl John Blair
SA 1100—U . Box 17 Southwest  Jack O. Gross W. E. Antony
Call Frequency Power Name of Licensee Telephone Director Program Director Represen-
City Letters in Kilocycles in Watts Headquarters Address Number Network Commercial Manager Chief Engineer tatives
AUGUSTA........... WRDO 1870 100 WRDO, Inc. 2285 Yankee Conrad E. Kennison Harold L. Newecomb ............
1 Commercial St. Clinton G. Davis Perry T. Johnson
BANGOR............ WABI 1200—SH 100 Community Broadcasting Service 6658  ...... F. B. Simpson R. M. Wallace @ ............
124 Park St. B. M. Havey N. H. Lawson
WLBZ 620 1,000—LS Main Broadcasting Co. 6023 CBS T. L. Guernsey Jack Atwood  ............
500—N 100 Main St. Yankee Maurice Blumenthal Bernard Kellom
PORTLAND. ........ WCSH 940 2,500—LS Congress Square Hotel Co. 8-9667 NBC-Red = George F. Kelley, Jr. Albert W. Smith New England
1,000—N 157 High St. New England L. T. Pitman G. F. Crandon
PRESQUE ISLE....... WAGM 1420—SH 100 Aroostokk Broadcasting Corp. 60 ..., N, A. Abbott M. V. White ~ ............
National Bank Bldg. R. W. MacIntogh L. E. Hughes
Call Frequencv Power Name of Licensee Telephone Director Program Director Represen-
City Letters in Kilocycles in Watts Headquarters Address Number Network C ciai M. Chief Engi: tatives
BALTIMORE,....... WBAL 1060—ST 10.000 WBAL Broadcasting Co. Plaza NBC-Blue Edwin M. Spence Gustave Klemm Hearst Radio
*3A 760 *2,500—N Lexington Bldg. 4900 Jules P. Daniel G. W. Cooke
(*Part time’while synchronizing with WJZ)
WCAO 600 1,000—LS Monumental Radio Co. Madison CBS J. Thomas Lyons Gordon A. Scheihing Jackson & Moore
500—N 811 West Lanvale St. 7222 J. Thomas Lyons James Schultz
WCBM 1870 250—LS Baltimore Broadcasting Corp. Plaza Inter-City George H. Roeder  ............ ... .....euan.
100—N Park & Lexington 5350 John Elmer G. P. Houston
WFBR 1270 500 Baltimore Radio Show, Inc. Plaza NBC-Red Hope Barroll, Jr. Bertram Hanauer Edw. Petry
7 St. Paul St. 6030 Purnell H. Gould William Q. Ranft
CUMBERLAND...... WTBO 800-D 250 Associated Brondcastinﬁ Corp. 298 ..., H. B. McNaughton Robert Rosamond Norman Craig
Commerciai Bank Bldg. Wm. P, Mullen E. T. McKenzie
FREDERICK........ « WFMD 900—D 500 Monocacy Broadcasting Co. 1466  ...... A, V, Tidmore R, L. Longatreet  ............
Francis Scott Key Hotel Geo. S. Smith M. G. Cozier
HAGERSTOWN...... WIET 1210—D 100 Hagerstown Broadcasting Co. 2328  ...... Grover C. Crilley W. H. Paulsgrove  ............
SA-SH-N Lovely Dame Bldg. Clarence Myers Harold Brewer
. Call Frequency Power Name of Li Teleph Director Program Director Represen-
City Letters in Kilocycles in Watts Headquarters Address Number Network Commercial M Chief Engi tatives
BOSTON............ WAAB 1410 500 Bay State Broadcasting Corp. Common- CBS John Shepard, III Linus Travers Edw. Petry
21 Brookline Ave. wgg.:,toh Yankee William Warner I. B. Robinson
WBZ 990 50,000 Westinghouse Electric & Mig. Co. Hancock NBC-Blue John A. Holman John F. McNamara NBC
(Synchronizes with WBZA, Springfield) Hotel Bradford 4261 G. B. Thompson J. E. Baudino
‘WCOP 1120—D 500 Joseph M. Kirby Common-  ...... G. H. Slattery Arthur A, Leary  ............
Copley Plaza Hotel we_;llt_,h G. H. Slattery Hillis Holt
171
WEEI 590 1.000 Edison Electric Co. of Boston Hubbard NBC-Red Charles W. Burton Arthur F, Edes New England
182 Tremont St. 2323 New England Harold E. Fellows P. K. Baldwin
WHDH 830—D 1,000 Matheson Radio Co. Hancock  ...... R. G. Matheson Kenneth A. Wilson ... ......
Hotel Touraine 0900 R. G. Matheson ‘Watson Kownassi
WMEX 1500 250—I1.8 The Northern Corp. Capitol Inter-City  Alfred J. Pote Wm.S. Pote  .........0..
100—N Hotel Manger 7560 S. Alfred Wasser Alfred J. Pote
WNAC 1230 2,600—LS Shepard Broadcasting Service Common-~ CBS John Shepard, IIT  Linus Travers Edw. Petry
1.000—N 21 Brookline Ave. wgg%,toh Yankee Chas. W. Phelan Paul DeMars
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‘ ‘ FB COVERS Baltimore, and
90% of +he total population
of Maryland. (The three counties not cov-
ered are on the far side of the mountains).
One-half of the total population of Maryland
is in Metropolitan Baltimore.
Here is a market of more than one million
and a half potential customers which Mary-
land’s Pioneer Broadcast Station, WFBR,
has been judiciously cultivating for over
thirteen years.
In total retail sales, expressed in Dollar
Value, a recent survey placed Baltimore
well near the top of a list which included
every large city in the country.
It has been proven, time and again, that in
coverage per dollar and number of prospects
per dollar, WFBR cannot be equalled in
Maryland Radio.
If you're selling Baltimore and Maryland,
sell thru Station W F B R.

Maryland’s Pioneer Broadcast Station

o WIFIBIR .

REPRESENTED NATIONALLY BY EDWARD PETRY CO.
NEW YORK CHICAGO DETROIT SAN FRANCISCO
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WCAO

“The Voice of Baltimore”

Maryland’s Oldest Radio Station: Licensed May 1922

The Only Columbia Outlet in Maryland.
Lowest Card Rate Per Thousand Listeners.
The Station That Gives the Answer IN SALES.
The Popular Station — (See Any Survey)

New transmitter. High fidelity engineering

from studio mike straight through to antenna.

WCAO

600 Kilocycles
811 West Lanvale St. BALTIMORE, MD.

Western Representatives

JACKSON & MOORE

/ S
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Michigan’'s Largest City and Greatest
Trading Area, outside of Detroit.

Population—
Retail Shopping Area . . . 450,000

WOOD-WASH has NO major network competition in more than one
hundred miles.

As Grand Rapids’ ONLY station it dominates this Western Michigan audi-
ence and this rich potential market with seventeen hours daily of the best
programs from the NBC—RED ... NBC—BLUE. . . . and Michigan networks.

® THE FACTS ARE SIMPLE!
® THE EVIDENCE IS CONCLUSIVE!
® TO SELL WESTERN MICHIGAN, THERE IS ONLY ONE ANSWER:

Western Michigan'’s only
outlet for Major Network
Programs

STUDIOS AND OFFICES
Grand Rapids
National Bank Building
Grand Rapids, Michigan
WM. G. RAMBEAU CoO.
Representatives
Home Off.: Tribune Tower
Chicago
Eastern Off.: Chanin Bldg.
New York
Western Off.; Russ Bldg.
San Francisco
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ST—Shares Time

CP—Construction Permit.

NC—Non-Commercial Station.
SA—Special Authorization.

D—Day

5 N—Night.
L—Limited Time with Dominant Station.

(Data corrected to January 1. 1986)

SH—Specified Hours.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

LS—-Local Sunset.

U—Unlimited Time.

Call l"‘retfuency Power
City Letters in Kilocycles in Watts
FALL RIVER........ WSAR 1450 250
CP 1.000
LOWELL.......c0u.. ‘WLLH 1370 250—LS
100—N
NEEDHAM.......... WORL 920—D 500
NEW BEDFORD..... WNBH 1310 250—LS
100—N
SPRINGFIELD....... WRZA 990 1,000
(Synchronizes with WBZ, Boaton)
WMAS 1420 260—ILS
100—N
WSPR 1140—LS 500
(Construction Permit Only)
WORCESTER........ WORC 1280 500
WTAG 580 500
Call Frequency Power
City Letters In Kilocycles in Wattr
BATTLE CREEK..... WELL 1420 100
BAY,CITY........... WBCM 1410 500
CALUMET........... WHDF 1370—SH 250—LS
100—N
DETROIT. .......... WJIBK 1500 250—LS
100—N
WJIR 750 50,000
WMBC 1420 250—LS
100—N
WwWJ 920 1,000
CP 5,000—LS
WXYZ 1240 1,000
CKLW 1030 5,000
(Windsor)
EAST LANSING..... WKAR 1040—%% 1,000
FLINT......coo00enne WFDF 1310 100
GRAND RAPIDS.. ... WASH- 1270—ST 500
WOOD
TRONWOOD......... WIMS 1420 100
JACKSON........... WIBM 1370 260—LS
100—N
KALAMAZOO. ...... WKZO 590—D 1,000
LANSING........... WIIM 1210 250—LS
100—N
LAPEER. ........... WMPC 1200—SH 260—LS
NC 100—N
MARQUETTE....... WBEO 1810—SH 100
MUSEKEGON........ WKBZ 1500 250—LS
100—N
ROYAL OAK........ WEXL 1310 50
Call Frequency Power
City Letters in Kilocycles in Watts
DULUTH. .......... WEBC 1290 5,000—LS
1,000—N
FERGUS FALLS..... KGDE 1200 250—LS
100—N
HIBBING........... WMFG 1210 100

Page 58 ° 1936 Yearbook Number

Name of Li

Teleph

Headquarters Address

Doughty & Welch Electrie Co.
Academy of Music Bldg.

Merrimac Broadeasting Co.
Lowell
Broadcasting Service Org., Ine.
Babson Park

E. Anthony & Sons
251 Union Ave.

Westinghouse Electric & Mfg. Co.
Hotel Kimball

WMAS, Inc.
Hotel Stonehaven

Conn. Valley Broadcasting Co.
Springfield

Alfred F. Kleindienst
60 Franklin St.

Worcester Telegram Pub. Co.
18 Franklin St.

Number

450
2121
Wellesley
2029
5533
2-4116
7-1414

5-3101

5-4321

MICHIGAN

Name of Li ‘Teleph
Headquarters Address Number
Enquirer-News Co. 5655
City National Bank Bldg.
James E. Davidson 4212
‘Wenonah Hotel
TUpper Michigan Broadcasting Cc. 869
Scott Street
James F. Hopkins, Inc. Trinity
6659 Hamilton Ave. 2200
The Goodwill Station Madison
Fisher Bldg. 4440
Michigan Broadeasting Co. Madison
7810 Woodward Ave. 9100
The EveninfaNewu Assn. Randolph
2nd & Lafayette 2000
Kunsky-Trendle Broadcasting Corp. Cherry
Madison Theatre Bldg. 8321
‘Western Ontario Broadcasting Co. Cadillac
Union Guardian Bldg. 7200
Michigan State College 21141
Agricultural Bldg.
Flint Broadcasting Co. 2-7158
Union Industrial Bldg.
Kunsky-Trendle BroadmtinsCorp. 9-4211
Grand Rapids Nat'l Bank Bldg.
WJIMS. Ine. 928
124 E. McLeod Ave.
WIBM, Inc. 6121
Radio Block
WKZO, Inc. 6400
124 West Michigan Ave.
Capitol City Broadeasting Co. 2-1333
City National Bldg.
First Methodist Protestant Church 455
81 Liberty St.
Lake Superior Broadeasting Co. 616
Mining Journal Bldg.
Karl L. Ashbacker 22651
Occidental Hotel
Royal Oak Broadeasting Co. Elmhurst
212 W, Sixth St. 6524

MINNESOTA

Name of Licensee
Headgquarters Addresa

Head of the Lakes Broadcasting Co.
Spalding Hotel

Charles L. Jaren
Fergus Falls

Head of the Lakes Broadcasting Co.
Androy Hotel

Telephone
Number
Melrose

1637
898

180

MASSACHUSETTS—(Continued)

Network

CBS
Yankee
NBC-Blue

CBS
Yankee

CBS
Yankee

NBC-Red
New England

Network *

Michigan
Michigan

NBC-Red
NBC-Blue
Michigan
MBS
Michigan
NBC-

Michigan

Michigan
Michigan
Michigan

Network
NBC-Supp.

Director

Program

Director
Chief Engi;

Commercial M:

William T, Welch
Leonard C. Cox

Robert F. Donahue
Haskell Bloomberg

Geo. A. Crockwell

Wm. H. Eynon
Irving Vermilya
Sol Chain

John A. Holman
G. B. Thompson

A. W. Marlin
E. J. Samuel

E. E. Hill
W. R. Moran

John J. Storey
John J. Storey

Director
Commercial Manager

Daniel E. Jayne
Forrest Owen

S. F. Northcott
8. F. Northeott

James F. Hopkins
M. E. Kent

Leo Fitzpatrick
L. A, Weiss

W. Wright Gedge
E. A. Wooten

Wm. J. Scripps
Harry Bannister

H. Allen Campbell
H. Allen Camobell

Arch Shawd
Arch Shawd

Robert J. Coleman

Howard M. Loeb
F. 8. Loeb

Allen G. Campbell
Stanley W. Barnett

N. C. Ruddell
N. C. Ruddell

Charles A. Hill
Don Mather

John E. Fetzer
John E. Fetzer

Harold F. Gross

F. S. Hemingway

Leo G. Brott
Leo G. Brott

Grant F. Ashbacker
Grant F. Ashbacker

Ellis C. Thompson
Ellis C. Thompson

Director

Commercial Manager

Walter C. Bridges
Thomas W. Gavin

C. L. Jaren
C. L. Jaren

Harry S. Hyett
Harry S. Hyett

. C. Pavas

Carl Jacobs

Edward W. Center
George R. Luckey

Sol Chain
Clyde Pierce

John F. McNamara

H. E. Randol

Neil Wallace
James L. Spates

A. 8. Hall
A. F. Kleindienst

Lillian F. Murphy
H. H. Newell

Program Director
Chief Engineer

George Jackson
Raymond Roof

L. H. DeRemer
R. H. Carpenter

Sybil Kreighoft
Angus Pfaff

Olive Sharman
A. Friedenthal

H. M. Steed
E. H. Clark

‘Wyvnn Wright
Walter Hoffman

Thomas Ashwell
R. C. Smeby

Stanlev Switzer
W. J. Carter

Robert J. Coleman
Norris Grover

A. R. Cooper
F. D. Fallain

Sandy Meek
Fred W. Russell

Wa{ne A. Sanders
R. L. Johnson

Kenneth Beghold
Charles Wirtanen

Edward Denkema
Edwin Rector

Garnett Garrison
Charles Sprague

F. 8. Hemingway
Hollis F. Hoyes

Glen Wilson
Gordon Brozck

Rollin Van Wyck
Geo. Krivitzky

Kirk Knight
E. K. Dahlin

Program Director

Chief Engineer

Henry Morgan
Chas. B. Persons

M. E. Kiesel
Edwin Lein

Parsons

Represen-
tatives

Josephine Y. Welch Aerial Puhlicizing
P: A.T. S

. 1, Sears

Edw. Petry

NBC
Edw. Petry

Norman Craig
A. T. Sears

New England

Represen-
tatives

Hibbard Ayer
George Roesler

Edw. Petry
John Blair
Wm. Rambeau

John Kettlew-1
Joseph McGillvra

Wm. Rambeau

A.T. Sears

Represen-
tatives

Norman Craig
George Roester

George Roesler
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wWXY

éon.!umeu APPLAUD

The following star programs have made WXYZ Detroit's preferred
station, with a definite listening audience ... Jack Benny, Helen
Hayes, Walter Winchell, Ben Bernie, “Believe It Or Not” Ripley,
Ozzie Nelson, Walter Damrosch, Lowell Thomas, Lone Ranger, Seth
Thomas, Today's Children, Easy Aces, Edgar Guest, Ann Worth.

Dealets appPLAUD . .

Actual tests have proved that a program on WXYZ and The Mich-
igan Radio Network actually brings customers in the front door of
a dealer’s store. These programs are backed by a most intensive
dealer cooperative service that is really HELPFUL—not just in
name but in ACTION! Promotional effort is concentrated where
sales are made.

Manuffacturers APPLAUD

Not only results and coverage—but our Merchandising Service
{at no extra cost to clients) gets distributors —sells your merchan-
dise —checks credits. Our crew of trained salesmen and field
men become an actual part of your selling organization, cover-
ing Michigan. New products can be quickly introduced without
sales expense! Write for proof. -

and the MICHIGAN
RADIO NETWORK

‘The eight stations in the
Michigan Radio Net-
work cover Michigan's
eight largest cities, giv-
ing you a primary cov-
erage of 85% of a
territory of over four
million people.

P WX YZ Detroit
WBCM Bay City
WPFEDF Flint
WJIM Lansing
KUNSKY-TRENDLE BROADCASTING CORP. [/ /2R v

300 MADISON THEATER BUILDING, DETROIT f WEKZO Kalamazoo
WM. G. RAMBEAU CO., Representatives woon_wns“ Grand Rapids

Home Office: Tribune Tower, Chicago

Eastern Office: Western Office:

-l fusr Beildine, San Francizce R
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

ST—Shares Time. NC—Ntm-Commzrcwl Statum D—Day. N—Night. SH—S8pecified Hours. LS—Local Sunset.
CP—Construction Permit. SA I Authorizati L—Limited Time with Dominant Station. U—Unlimited Time.

(Data corrected to January 1, 1936)

Call Frequency Power Name of Licensee Telephone Director Program Dlrector Represen-
City Letters in Kilocycles in Watts Headquarters Address Number Network C cial M. Chief E tatives
MINNEAPOLIS— KSTP 1460 25,000—LS National Battery Broadcasting Co. Cedar NBC-Supp. Stanley E. Hubbard Corinne Jordan Paul Raymer
8T. PAUL.......... 10,000—N St. Paul Hotel 4400 Irving G. Vivian Hector Skifter John Blair
WCCO 810 50,000 Northwestern Broadcasting, Inc. Main CBS E. H. Gammons Hayle C. Cavanor Radio Sales
Nicollet Hotel, Minneapolis 1202 K. W. Husted S. McCartney
WDGY 1180 5,000—LS r. Geo. W. Young Cherry  ...... Dr. Geo. W. Young Gertrude E, Faue ............
1, 1000—N 909 W Broadway, aneapolm 3377 A. H. Croghan G. K. Jacobsen
WLB 1250—SH 1,000 University of Minnesota Main @ ...... H. B. Gislason Burton Paulu = ... ...0...
NC Minneapolis CRo AR a0 0oa 60000 V. N. James
WTCN 1260—SH 5,000—LS Minnesota Broadcasting Corp. Main (Mpls) ...... Dwight Northrup nes Northrup Free & Sleininger
1,000—N ‘Wesley Temple Bldg., Minneapolis C. T. Hagman Mg ron Fleming
Minnesota Bldg., St. Paul Cedar(St. P.)
) 3949
MOORHEAD........ KGFK 1500 100 Red River Broadcasting Co. 1238 Doaoaa David B. Henley Don Dickinson ~ ............
Comstock Hotel David B. Henley Carleton Grey
NORTHFIELD....... WCAL 1250—SH 2,600—LS St. Olaf College 71F L. Dr. Hegland ~ .........c.v ciiesieeessee
NC ,000—N Northfield e Milford Jensen
ROCHESTER. ....... KROC 1310 100 So. Minnesota Broadcasting Co. 8924 ... Gregory Gentling N. W. Scheel John Blair
Hotel Martin Max Jacobs Fred Clarke
VIRGINIA........... WHLB 370 100 Head of the Lakes Broadeasting Co.  ......  .iieie tiveiererenees teeesiiaiaiise aresseaieaaieas
(Construction Permit Only) ¢/o WEBC, Duluth
Call Frequency Power Name of Licensee Telephone Director Program Director Represen-
City Letters in Kilocycles in Watts Headquarters Address Number Network Commercial M Chief Engi tativea
CLARKSDALE. ...... WMFN 1210 100 Attala Broadcasting Corp. L3 8 N J. E. Wharton Mrs.J.E. Wharton ....ccoveae
larksdale J. W. Roland J. E. Wharton
HATTIESBURG...... ‘WPFB 1370—SH 100 Forrest Broadcasting Co. 565 0 ... C. J. Wright E. J. Kalusche Aerial Publicizing
CpP—U 512 Main St. C. J. Wright C. H. Dyess
JACKSON........... WJIDX 1270 2,500—LS Lamar Life Insurance Co. 7415 NBC-Supp. Wiley P. Harris Ralph Maddox Norman Craig
1,000—N Lamar Life Bldg. C. A, Lacy, Jr. P. G. Root
KOSCIUSKO........ WHEF 1500 250—LS Attala Brondcasting. Corp. 172 C. E. Wharton Mrs. J. M. Bary  .......00000
100—N Box 631 J. E. Wharton 0. Kelly
LAUREL............. WAML 1310—SH 100 Southland Radio Corp. 288 ... D. A. Mattison Hugh Smith  .....c.00000
Laurel R. V. DeGruy A. A, Touchstone
MERIDIAN.......... WwWCOoC 880 1,000—LS Mississippi Broadcasting Co. 1042 ... D. W. Gavin Mrs. D. W. Gavin  ......... .00
—N Great Southern Hotel D. W. Gavin D. avin
MISSISSIPPI CITY.. WGCM 1210 250—LS WGCM, Inc. 226 ... W. H. Hardy, Jr. H. L. Hardy Northwest
CP 1120 100—N Box 207 Ralph Duncan W. H. Hardy
CP 500
VICKSBURG......... WQBC 1360—D 1,000 Delta Broadcasting Co. 312 ... Q. W. Jones C.P. Cohnery ............
Hotel Vicksburg O. W. Jones C. E. Drake
Cali Frequency Power Name of Licensee Telephone Director Program Director Represen-
City Letters in Kilocycles in Watts Headquarters Address Number Network Commercial Manager Chief Engineer tativea
S
CAPE GIRARDEAU.. KFVS 1210—SH 260—LS Hirsch Battery & Radio Co. 2104 ..., Oscar C. Hirach Virginia Babhn ~  ............
100—N Cape Girardeau Oscar C. Hirsch Ralph Hirsch
COLUMBIA.......... KFRU 630—ST 1,000—LS KFRU, Inc. 8329 ..., Robt. M. Holt Edmund Turner  ............
500—N 9th & Eim St. Edward Flynn Robt. W. Nickels
JEFFERSON CITY... WOS 630—ST 500 Missouri State Highway Patrol (£3 . hnhaca | acopasnocona aodonacoccaa 0QB08A600000
NC Jefferson City
JOPLIN............. WMBH 1420 250—LS Joplin Broadeasting Co. 508 ... D. J. Poynor Ken Sigars ...
100—N 1334 Roosevelt Ave. L. R. J. Stark
KANSAS CITY....... KMBC 950 5,000—LS Midland Broadcasting Co. Harrison CBS Arthur B. Church  F. Alden Russell Free & Sleininger
1,000—N Pickwick Hotel 2654 Arthur B. Church R. Moler
KWKC 1370—SH 100 Wilson Duncan Broadecasting Co.  .....  ...vih ciiiiiiiiies ieeiieeiies dieeieceies
Werby Bldg.
WDAF 610 5,000—LS Kansas City Star Co. Harrison NBC-Red H. Dean Fitzer H.J. Kaufman Edw. Petry
1,000—N 1729 Grand Ave. 1200 V. S. Batton Joseph A. Flaherty
WHB 860—D 1,000 ‘WHB Broadecasting Co. Harrison  ...... Donald D. Davis Jack Todd = «iivevevennne
Scarritt Bldg. 1161 John T. Schilling Henry Goldenberg
WREN 1220—ST 5,000—LS WREN Broadcasting Co. Lawrence NBC-Blue Vernon H. Smith Verle Bratton Ray Linton
1,000—N WREN Bldg., Lawrence, Kan. 110 Ernest Pontius Fred Wheeler
WIXBY 1530 1,000 First National Television, Inc. Harrison  ...... S. Q. Noel Les Barnett ~ ............
Power & Light Bldg. 5818 M. M. Marget G. L. Taylor
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STANLEY E. HUBBARD
Vice President and General
Manager

CORRINE JORDAN
Program Director

TOM D. RISHWORTH
Education and Research
Director

HECTOR R. SKIFTER
Technical Superviser

VAL. BJORNSON

News and Editorial
Director

LESTER H. CARR

KENNETH M. HANCE
Assistant Manager

IRVING A. VIVIAN RAY C. JENKINS

Sales Manager Sales Promotion and
Merchandise Manager

502 YEARS OF SERVICE

in Advertising, Merchandising, Sales Promotion and Tech-
nical Studio Work are represented in the total experience
of our KSTP staff . . . of which 175 years are contributed
by our Department Managers.

$2,000,000 IS THE VALUE

of our investment annually in this Practical-Technical-
Creative Staff.

KSTP DOMINATES the 8th U. S. Retail Market.
HOLDS more than 50% of the total Twin City audience.

OFFERS the only High Fidelity Transmitter in the
Northwest.

CONTROLS the exclusive outlet in Minnesota for NBC
Red and Blue Network—plus local—shows.

FIRST station in the country to develop a News-Gather-
ing, News-Broadcasting organization.

ONE OF the first to organize a Radio Sales Promotion
and Merchandising Service.

LOCATED on the only Transmitter Site in the United
States designated as a city . . . Radio Center, Minnesota.

CENTER of a metropolitan area whose population of
1,250,000 spends 74.6 cents out of every retail dollar in

e

NORTHWEST'S LEADING RADIO STATION

For Rates and Schedules, Address: KSTP, MINNEAPOLIS-ST. PAUL, MINN., or our

NATIONAL REPRESENTATIVES: in New York — Paul H. Raymer Co., . . . and in
Chief Engineer Chicago, Detroit, San Francisco—dJohn Blair Company
BROADCASTING °* Broadcast Advertising 1936 Yearbook Number °* Page 61
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ST—Shares Time.
CP—Conastruction Permit.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

NC—N. o-n-CgmmrewI Station.

D—Day. N—Night.

I Authorizati

(Data corrected to January 1, 1936)

SH—Specified Hours.
L—Limited Time with Dominant Station.

LS—Local Sunset.
U—Unlimited Time.

MISSOURI—(Continued)

Call Frequency Power
City Letters in Kilocycles in Watts
ST. JOSEPH........ KFEQ 680—D 2,500
ST. LOUIS.......... KMOX 1090 50,000
560—ST 5,000—LS
KSD 1,000—N
KWK 1850 5,000—LS
1,000—N
WEW 760—D 1,000
NC
WIL 1200 2560—LS
100—N
TMV 1500 100
(Eut St. Louis)
KFUO 550—ST 1,000—LS
(Clayton) NC 500—N
SPRINGFIELD....... KGBX 1310—SH 100
N SA 1230 SA 500
KWTO 560—D 1,000
CP 5,000
Call Frequency Power
City Letters in Kilocycles in Watts
BILLINGS.......... KGHL 950 2,500—LS
SA—T80 1,000—N
BUTTE............. KGIR 1340 2,500—LS
1,000—N
GREAT FALLS...... KFBB 1280 2,600—LS
1,000—N
KALISPELL. ........ KGEZ 1810 100
MISSOULA......... KGVO 1260 1,000
WOLF POINT....... KGCX 1810—SH 250—LS
100-—N
Call Frequency Power
City Letters in Kilocycles in Watts
CLAY CENTER...... KMMJ 740—L 1.000
KEARNEY.......... KGFW 1810 100
LINCOLN........... KFAB 770—ST 10,000
SA—U
KFOR 1210 250—LS
100—N
NORFOLK........... WIAG 1060—L 1,000
NORTH PLATTE KGNF 1480—D 1,000
OMAHA.......... ... KOIL 1260 2,600—LS
1,000—N
WAAW 660—D 500
wWow 590 1,000-N
5,000—LS
8A-5000-N
SCOTTSBLUFF. .... . KGKY 1600 250—LS
100—N
YORK.............. KGBZ 930—ST 2,500—LS
1,000—N
Call Frequency Power
City Letters in Kilocycles in Watts
RENO............00e KOH 1880 500

Page 62 * 1936 Yearbook Number

Name of Licensee
Headquarters Address

KFEQ, Inc.
Schneider Bldg.
Voice of St. Louis, Inc.
Marv Bldg.

Pulitzer Publishing Co.
12th & Olive Sts.

Thomas Patrick, Inc.
otel Chase

St. Louis University
221 North Grand Blvd.

Missouri Broadcasting Corp.
Melbourne Hotel

Mississippi Valley Broadcasting Co.
Hotel Broadview

Evangelical Lutheran Synod
1 De Munn Ave.

KGBX, Inc.
508 St. Louis Ave.

[Ozarks Broadcasting Co.
508 St. Louis Ave.

Telephone
Number Network
6-0106 00coac
Central CBS
8240
Main NBC-Red
1111

Rosedale NBC-Blue
3210

Jefferson
8080

Jefferson
8403

East
4390

Cabany  ......
2499
1360 000080

1360

MONTANA

Name of Licensee Telephone
Headquarters Address Number Network
Northwestern Auto Supply Co. 3121 NBC
420 N. Broadway
KGIR, Inc. 2-2344 NBC
Butte
Buttrey Broadcast, Inc. 4377 ...
First National Bank Bldg.
Donald C. Treloar 82 ...
1286-4th Ave. E.
Mosby's, Inc. 2158 ...,
240 North Higgins
E. E. Krebsbach w2 ...
Main and Fourth St.
Name of Licensee Telephone
Headquarters Address Number Network
M. M. Johnson Co. 207 ...
Clay Center
Central Nebraska Broadeasting Corp. 31561 ......
Kearney
KFAB Broadcasting Co. B7084 CBS
Lincoln Hotel
Cornbelt Broadecasting Corp. B7084 CBS
Lincoln Hotel
Norfolk Daily Newa 20 ......
Norfol
Great Plains Broadeasting Co. 132 ...
North Platte
Central States Broad Co. Jack NBC-Blue
Omaha 7626
Omaha Grain Exchange Atlantic  ......
788 Grain Exchange 2228
Woodmen of the World Insurance Co. Jackson NBC-Red
Insurance Bldg 6844
Hilliard Co., Inc. 856  ......
161734 Broadway
KGBZ Broadcasting Co. 1040 ...,
717 Grant Ave.
Name of Licensee Telephone
Headquarters Address Number Network
The Bee, Inc. 5106 "CBS
Reno

BROADCASTING °
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Director Program Director
C cial M Chief Engi
Barton Pitts D. D. Denver, Jr.

G. G. Griswold Wesley Koch

J L.Van Volkenburg Robert M. Hafter
. W. Church G. L. Tevis

George M. Burbach Richard Pavey
Edward J. Hamlin  Robt. L. Coe

John Harrington
James P. Burke

R. T. Convey
Clarence G. Cosby

R. Johnston

Richard Cross, Jr.
Geo. E. Rueppel

. Benson Neil Norman

. Shutz C. H. Stoup

. H. West Woody Klose

. Hetherington Fred S. Liggett
Hohenstei H. H. Hohenstei

Carl H. Meyer

George E. Wilson
Fritz Bauer

Ralph Foster
A. Johnson

Ralph Foster

George E. Wilson
C. A. Johmson

Fritz Bauer

Director Proqram Director
Commercial M Chief E
C. 0. Campbell Cy Taillon
........... Jeff Kirchli
E. B. Craney Fred Ruegg

Leo McMullen R. P. Stewart

J. Jacobsen Harold Moan

J. Jacobsen John Parker
Donald C. Treloar O. Hockley

W. B. LaBonte Donald Gorman
A. J. Mosby Vern Sawyer
Hal Boskill D. V. Tostensen

Adolf Jystad
George B. Bairey

George B. Bairey
Robert Feigel

Director
Commercial Manager

Program Director
Chief Engineer

Represen-
tativea

Wilson-Dalton
Radio Sales

Free & Sleininger
Paul Raymer
George Roesler
Wilson-Dalten
‘Wilson-Dalton

Wilson-Dalton

Represen-
tatives

Jackson & Moore
Walter Biddick

Joseph McGillvra
Walter Biddick

Walter Biddick

Represen-
tatives

Mott M. Johnson M. Bn% ............
Mott M. Johnson rice
Dietrich Dirks Al Poska Free & Sleininger
Buryl Lottridge Harry Harvey
Dietrich Dirks AlPoska ...l
Byrul Lottridge Harry Harvey
A. C. Thomas A, C. Thomas Cox & Tanz
A. C. Thomas Frank Weidenbach
W. L. LeBarron V.J.LeBarron .......0....
W. I. LeBarron J. B. Eaves
John M. Henry Robert Cunningh Free & Sleining,
J. B. Lottridge Harry Harvey
F. P. Manchester ~ Phyllis Bader =~ ......... 060
E. F. Bader Whalter Myera
Wm. Ruess Harry Burke John Blair
John J. Gillin, Jr.  Wm. Kotera
L. L. Hilliard Allen Mehling  ............
L. L. Hilliard Harland Morrison
Alexander Sherwood Ralph K. Trotter A. T. Sears
C. B. Heyer Albert J. Meyer

Director Program Director Represen-
Commercial M. Chie i tatives
Joy True Ethel Leonard ..iceveniees
Joy True Norman Webster
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IMPATIENT

~ PIONEER
Is Never Content With

Things as They Are...

KSD, the Pioneer Broadcasting Station in St. Louis, has naver
been content with things as they are--it experimented early in
its existence and- developed techniques and practices which are
now accepted as standards of broadcasting.

First to Prove the Practicability
of Difficult Performances

KSD, in co-operation with Southwestern

Now Operating the Very Latest
New R. C. A. High Fidelity Type
5000 Watt Transmitter

KSD brought over telephone wires from

Bell Telephone Company, broadcast pro- Washington and broadcast President

Together with the equipment in KSD's new
studios, this should give as wide a tonal

grams from the stages of theaters distant

from the station studios. This experiment

developed into the organization of the first

range as will be practical to reproduce on ) — .
chain service in America --- now known as

radio receiving sets for several years to come.

KSD'sl Ultra Short Wave Auxi|iar-y
WoXPD

National Broadcasting Co.

KSD was first to broadcast a speech by a
president of the United States --- that of
President Harding in St. Louis, June 21,1923.

Coolidge’s address to Congress, December
6, 1923.
historical value---the first time the voice of
a president addressing the Congress was
put on the air.

This was an event of genuine

KSD was the first station to broadcast to a
first to establish

a two-way broadcast between a dirigible

ing railroad train---al

and a radio station.

On the Air Since November 1, 1935
First in St. Louis to Establish Listener

Protection Against the Unworthy

Since KSD put the first programs on the air the welfare of listeners has
unremittingly been guarded against the unworthy. When advertisers
became air-minded and began to offer coromercial messages, KSD
established and has continued a rigorous censorship. Today, it is gen-
erally acknowledged that commercial broadcasts over KSD must meet
high standards of ethics--a protection which listeners appreciate.

Continued Increase in Number of

Programs Sponsored by Advertisers

Listener-interest and listener-confidence has been responsible for con-
) tinued increases year after year in the number of KSD programs spon-
sored by advertisers. The 1935 increase over 1934 was more than 35%.

-. i 'l’,: D
. Ao\s'TNG.“‘S“E

ion- KSD—The St. Louis Post-Dispatch

POST-DISPATCH BUILDING, ST. LOUIS, MO.
FREE & SLEININGER, INC., NATIONAL ADVERTISING REPRESENTATIVES

NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES
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Nebraska Broadceasting System

|
WJAG

NORFOLK

|

_KMMJ WAAW

Cuay CenTER — / OMAHA

KGBZ.

YORK
Your Closest and Most Effective Contact with
Nebraska and the Farm Empire

@ Family Serviee = The kind of programs and announcing that make and hold
friends.

® Confidenee = Our radio friends have helped us make outstanding sales records
for advertisers for more than ten years.

@ Loecation = Ideal to cover Nebraska, much of Iowa and Kansas, and parts of
Missouri, South Dakota and Colorado.

'@® Two=Thirds Rural = Our Farm Market Reports, News, Weather Reports
and wholesome entertainment provide vital service to rural families.

@ Cities Too = In the heart of rich farm areas, these stations are also located in
or near the most important cities.

"Now Available as a Group.... Call or Write

KMM.J KGBZ

CLAY CENTER O YORK
M. M. Johnson Company ' KGBZ Broadcasting Co.
1000 Watts — 740 Kec. 2500 Watts — 930 Ke.
WJd AG WAAW
- -
NORFOLK OMAHA
Norfolk Daily News Omaha Grain Exchange
1000 Watis — 1060 Ke. 500 Watts — 660 Kc.
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P

* Excerpt From ’ ‘~a,, :
“Unpublished Diaries of Mark Twain™

Reprinted From e
Hearst's International-Cosmonolitan, Auaust 1935, -

AND TODAY . us in 71895

this metropolitan audience remains compact, intellectual and well dressed.

Your audience over KGIR, however, is larger and more prosperous than the
1895 audience of Mark Twain.

LARGER . .. because more than 509, of the population of Montana lives within KGIR'S
coverage area . . . and to this representative group, KGIR sends the
spot news and the cream entertainment of the moment. These listeners,
loyal to KGIR, depend on this network station and prove their loyalty
by responding to the messages of our advertisers.

MORE PROSPEROUS . . . because silver is up—sending the buying power of the
Western Montana mining region to a new high level . . . farming and
other industries have vastly increased purchasing power.

KGIR is the ONLY network station in Western Montana and the ONLY station heard
in this area in the daytime . . . Include it in your spot or network campaign . . . It
can and will increase your sales and distribution in this responsive able-to-buy area.

BUTTE K G I R MONTANA

CENTER OF POPULATION IN MONTANA

2500 W. DAY 1000 W. NIGHT N.B. C.
Representatives: Joseph McGillvra - New York - Chicago Pacific Coast - Walter Biddick Company
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

ST—Shares Time. NC—Non-Commercial Station. D—Day. N—Night. SH—Specified Hours. LS—Local Sunset.
CP—Construction Permit. SA—Special Authorization L—Limited Time with Dominant Station. U—Unlimited Time.
(Data corrected to January 1, 1886)

NEW HAMPSHIRE

Cali Frequency Power Name of Licensee Telephone Director Program Director Represen-
City Letters in Kilocycles in Watts Headquarters Address Number Network Commercial Manager Chiel Engineer tatives
LACONIA........... WLNH 1310 100 Northern Broadcasting Co. Laconia Inter-City  Elsie L. Budd Thomas E. Clayton ............
523 Main St. ELTTEE e 60600080000 Claude C. Marquis
MANCHESTER...... WFEA 1340 1,000—LS N. H. Broadcasting Co. 7970 CBS Charles G. H. Evana Arch Soutar  ............
5 Carpenter Hotel Yankes Charles G. H. Evans Fred Crandon
PORTSMOUTH...... WHFER 740—D 250 Granite State Broadcasting Corp. 2670  ...... H. J. Wilson V. E. Bennett Cox & Tanz
39 Congress St. H. J. Wilson G. E. Knightly
Cali _ Frequency Power Name of Licensee Telephon. Director Program Director Represen-
City Letters in Kilocycles in Watts Headquarters Addreas Number Network Commercial Manager  Chiel Engineer tatives
ASBURY PARK...,.. WCAP 1280—ST 500 Radio Industries Broadeast Co. 1911 ...... V.N.Scholes ...........0 Liieieeeaen
i Convention Hal. L Ernest Ruckle
ATLANTIC CITY..... WPG 1100—SH 5,000 City of Atlantic City 4-6538 CBS Norman Reed Margaret Keever Hibbard Ayer
Convention Hall E. R, Truex Earle Godfrey Furgason & Aston
CAMDEN. .......... WCAM 1280—ST 500 City of Camden 9000  ...... F. 8. Caperoon Miss M. J. Costanzo ............
1706 Federal St. L. M. Maxwell John J. Cummings
JERSEY CITY....... WAAT 940—D 500 Bremer Broadcasting Corp. Journal  ...... Paul H. LaStayo Dale Kennedy ~ ............
50 Journal Square Square Paul H. LaStayo D. D. Jones
2-0716
WHOM 1450 250 New Jersey Broadcasting Corp. Journal  ...... Roland Trenchard Anne G. Claney ..... Gonoos
60 Journal Square Square Roland Trenchard A. W. Burnham
2-2929
NEWARL. . ......... WHBI 1250—ST 2,500-—L8 May Radio Broadcast Corp. Mitchell ..., Looooeeees 0 Licii e e
1,000- -N 100 Chipman St. 2-7354 T R. Wolle
WNEW 1250—ST 2,600—LS (See New York City)
1,000—N
WOR 710 50,000 (See New York City)
RED BANK.......... WBRB 1210—S8T 100 Monmouth Broadcasting Co. 980 8000600 V. N. Scholes Lillian Mayhew  ............
63 Broad St. V. N. Scholes Robert Johnson
TRENTON.......... WTNJ 1280—ST 500 WOAX. Inc. 5876 @ ...... Paul F. Harran Harry E. Mcllvain  Norman Craig
Stacy-Trent Hotel Edw. D. Clery Edw. P. Knowles Cox & Tanz
ZAREPHATH........ WAWZ 1350—ST 1.000—LS Piltar of Fire. Tne. Bound  ...... Ray B. White Ray B. White  ....eoceaens
NC 500—N Zarephath B;ggk ............ Nathaniel Wilson
Call ) Fre.quency Power Name of Licensee Telephone Director Program Director Represen-
City Letters in Kilocycles in Watts Headquarters Address Number Network Commercial Manager Chief Engineer tatives
ALBUQUERQUE...,. KGGM 1230 500—LS New Mexico Broadeasting Co. 929  ...... T. H. Lathrop Mary M. HickoX  ..ceevveenvns
250—N Kimo Bldg. T. H. Lathrop ‘Wm. Torrey
KOB 1180—ST 10,000 New Mexico College of Agriculture 1180 ... George S. Johnson  Allen Davidson Walter Biddick
Box 1319 George S, Johnson Norman Craig
A. T. Sears
CLOVIS............. KICA 1370—SH 100 Southwest Broadcasting Co. 8 ... Leonard E. Wilson C. R. Anderson  ............
Clovis Chas. C, Alsup Jack Lund
ROSWELL. .....,.... KGFL 1370—SH 100 KGFL, Ine. 288 ..., W. E, Whitmore W. E. Whitmore Walter Biddick
507 N. Maine St. R. E. Sinclair Carl Buzart
SANTA FE.......... KI1UJ 1310 100 W. C. Irvin 1456  ...... Mike Hollander Mike Hollander Walter Biddick
{Santa Fe Mike Hollander Ben Wimberly
. Call Frequency Power Name of Licensee Telephone Director Program_Director Represen-
City Letters in Kiloeycles in Watts Headquarters Address Number Network Commercial Manager  Chiel Engineer tatives
ALBANY............ WABY 1370 100 Adirondack Broadecasting Co. 4-4194 ... Harold E. Smith Johnné Lee = iieeeaeines
110 N. Peart St. A, Kellert J. H. Corey
WOKO 1430 1,000—LS WOKO, Tne. 4-4193 CBS Harold E. Smith Snedden Weir  ........-enn
500—N Hotel Ten Eyck Harold E. Smith 0. A. Sardi
AUBURN........ ... WMBO 1310 100 WMBO. Inc. 433 ..., George . Stevens Lucelia Bliss Cox & Tanz
Metcall Bldg. George I, Stevens Herbert House
BINGHAMTON. .. ... WNBF 1500 100 Howitt-Wood Radio Co. 23461 ..., C. D. Mastin Mrs. E. T. Lamb  Hibbard Ayer
Arlington Hotel Harry Trenner Lester H. Gilbert Furgason & Aston
BROOKLYN......... WARD 1400—ST 500 United States Broadcasting Corp. Triangle Goosas 60000pooaGos | 0oooEaconooo 000DARoSo0A0
427 Fulton St. 5-83301 i e
WBBC 1400—ST 500 Brooklyn Broaieasting Corp. Triangle  ...... Peter J. Testan I W.Smith ...
554 Atlantic Ave. 5-6680 ... Peter Testan, Jr.
WBBR 1300—ST 1,000 Peoples Pulpit Assn. Main  ....., M. A. Howlett ............  iieceaniae
NC CP 5.000—LS 124 Columbia Heights 4-6567 489605600000 J. E. Lowe
WCNW 1500—SH 250—LS Arthur Faske Dickens  ...... Miss M. J. Milbern Roger Wayne ............
100—N 846 Flatbush Ave. 2-1411 L. W. Berne Arthur Faske
WLTH 1400—ST 500 Voice of Brooklyn, Inc. Orchard  ...... 8. J. Gellard Stanley Fields ~ ............
105 Second Ave. 4-1203 S. J. Gellard G. E. Stewart
WMBQ 1500—SH 100 Metropolitan Broadeasting Corp. Stagg = ...... Lillian E. Kiefer Lillian E. Kiefer  ............
95 Leonard St. 2-9307 Lillian E. Kiefer Paul J. Gollhofer
WVFW 1400—ST 500 Paramount Broadcasting Corp. Triangle  ......  ........... o Gocoooooooos 006080000300
Terminal Theatre Bldg. 5-0813 i eieer e
° . .
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**The mapis mightyimportant information—and don’t (see pages 10 and 11 of IT’S A SMALL WORLD). And
let anyone tell you different. It shows as nothing else the listing of programs in 99 newspapers. And the
can the area WOR serves with more than adequate wealth of our guaranteed service area.
power. It tells you exactly the minimum area within No small part of the importance of WOR in the New
which any half-way decent receiving set can pick up York-Philadelphia metropolitan area is due to the
our programs with clarity and power. You can refer mechanical perfection of our 1935 50,000 watt trans-
to it at any time and say, “That is WOR’s coverage— mitter. It employs a 3-array directive antenna system
winter or summer, day or night.” It is fixed and definite to focus power where power is needed.
—just as definite as a stone.”’ —from page 5 of WOR’s The big thing in WOR’s bag of tricks for 1936 is
coverage story, IT’S A SMALL WORLD, which you should HIGH-FIDELITY. As more and more people buy high-
read if you haven’t already. (Write for your copy.) fidelity receiving sets, the effect of radio’s latest achieve-
And yet a field intensity map ment will be magnified into

tremendous importance.
There’s nothing static about

WOR.

doesn’t begin to tell the story of
WOR. Maps of mail by day
and night help to round it out

Member Mutual Broadcasting System . . . WGN, Chicago . . . WLW, Cincinnati . . . WOR, Newark ... CKLW, Windsor-Detroit
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ﬁetéa/ﬂ NOT THE LARGEST . . .
Lut ONE OF THE BEST /

We can’t honestly say that Buffalo is the
largest market in the country. But we can
truthfully claim that it is one of the best and
has been consistently so for many years.

The Buffalo Market, you know, embraces the
entire Niagara Frontier—f{rom the shores of
Lake Ontario to within a few miles of Erie,
Pennsylvania. 1,312,551 people live here.
Their standards of living are high—and the
majority of them have been singularly fortu-
nate in working steadily throughout the diffi-
cult years of depression. Right now things
look even brighter and employment in the
Buffalo Area is decidedly on the uptrend.

That’s due in no small measure to the broad
diversification of industries in this part of the
country. Everything from steel to cellophane
—from furniture to baby carriages — and
from abrasives to house dresses is made in
or near Buffalo.

Yes, industry is distinctly diversified — but
the overwhelming majority of radio listeners
in this same territory concentrate their at-
tention on two stations—WGR and WKBW,
both owned and operated by the Buffalo
Broadcasting Corporation. Extensive surveys
have conclusively proved that the majority
of listeners in the Buffalo Area invariably
dial to these two stations which divide Co-
lumbia and Buffalo Broadcasting Produec-
tions between them.

That’s why a steadily increasing number of
advertisers spend their radio appropriation
with us. They know they’re sure of reaching
a consistently larger audience over Buffalo
Broadcasting Stations. We’ve a hunch you’ll
find it very profitable to follow their ex-
ample—and we’ve more than a hunch that
you’ll find the Buffalo Area a major market.

OWNED AND OPERATED BY THE BUFFALO BROAD-
CASTING COMPANY, RAND BUILDING, BUFFALO, NEW
YORK. REPRESENTED BY FREE & SLEININGER, INC.
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Chicago . . . a hundred major towns and
cities . . . more than 10,000,000 prosperous
people in five states. .. are reached by the
50,000 watt voice of WBBM. @ It is by
all odds the first choice of advertisers, with
more network advertisers than any other
Chicago station, and more local clients
than all major Chicago metropolitan sta-
tions combined. ® Columbia’s key station
in the Midwest offers these advertisers —
and you — the complete service of Western
Division of the CBS Pro-
gram and Publicity Depart-

ment and Artists Bureau.

Represented by RADIO SALES Inc.: New York, 485 Madison
Ave,, Wickersham 2-2000 ¢ CHicaco, 410 North Michigan

Ave,, Whitehall 6000 ¢ Detroir, Fisher Bldg., Trinity 2-3414

T

ADVERTISERS’ FAVORITE
IN AMERICA’S NO. 2 MARKET
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CLEAR CHANNEL TO THE
NORTHWEST

Half a million bottle caps in 3 months! @
16,817 dollar bills! ® 131% sales increase!
® This is the kind of response which WCCO
delivers regularly in the Great Northwest. ®
50,000 watts plus its nationally cleared
channel plus CBS give WCCO an unequalled,
unchallenged, and consistent coverage in
six rich states. ® With its talent and pro-
duction staff, WCCO originates 60 commerciai
shows a week, of 15 minutes or more each —
several times the number of productions by
all the other Twin City stations combined.
® When the big local advertisers of the
Twin Cities buy radio, 98% of

their radio advertising goes

on WCCO; 90% exclusively.

Represented by RADIO SALES, Inc.: New York, 485 Madison
Ave., Wickersham 2-2000 o CHicaco, 410 North Michigan
Ave., Whitehall 6000 e Detroir, Fisher Bldg., Trinity 2-3414
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DAILY HABIT OF A MILLION AND A HALF LISTENERS

KMOX sent one client’s sales up 220% . . .

doubled another’s . . . sold 900 svits and

overcoats for a local clothier in a single day![
® And why not? A study of St. Lovis listening habits revealed
that KMOX has 80% MORE regular listeners in St. Lovis than
its largest competitor. ® With a cost-per-thousand-listeners *
in St. Lovis alone lower than any local station, yet serving
seven states, KMOX is the consistent choice of most adver-
tisers. ® lts many program originations to the Columbia '
Network each week show how well KMOX knows its "show- .

manship.” KMOX offers a complete program and talent’

service, as well as a vast audience, for every advertiser. !

Represented by RADIO SALES, Inc.: NEw YORrK, 485 Madison Ave., Wickersham 2-2000
¢ CHICAGO, 410 N. Michigan Ave., Whitehall 6000 ¢ Derroir, Fisher Bldg., Trinity 2-3414
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TWENTY TIMES THE PGWER! Per capita retail sales in Washington are

$516.00. Washingtonians make 1% of the entire retail

purchases of the country though only one-half of one

percent of America’s population lives in the District
of Columbia. They bought 1.75% of all new pas-
.senger cars sold in 1935 . .. filed 2% of all income
returns made by individuals. ® And the District of
Columbia has a higher percentage of radio ownership
(95.6%) than any state in the Union. ® Add to these
figures the fact that WISV has twenty times as much
'power as its nearest competitor . . . that it reaches rich
: radio homes in Maryland, Virginia and

" West Virginia no other Washington

/ Station reaches ® And that's the story.

Represented by RADIO SALES, Inc.: New York, 485 Madison
Ave., Wickersham 2-2000 e CHicaco, 410 North Michigan
Ave., Whitehall 6000 » DetroIT, Fisher Bldg., Trinity 2-3414
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WKRC is the most important local station in Cincin- -
nati. It carries more network commercial programs
and more hours of commercial
programs than any Cincinnati
station. It broadcasts more than
twice as many network commercial programs and

REACHING A
commercial network hours as any local station in
Greater Cincinnati, and handles more local business $38010001000 EAR
than all Cincinnati stations combined. ® WKRC is
the only station in Cincinnati whose transmitter is
located within city limits. ® WKRC’s Primary

listening area includes a population of 1,676,466

who purchase $382,199,000 in goods a year. Represented by RADIO SALES, Inc.; New YoRrK,
485 Madison Avenuve, Wickersham 2-2000 e
CHIcAGO, 410 North Michigan Avenue, White-
hall 6000 ¢ Derroir, Fisher Bldg., Trinity 2-3414

WKRC, Cincinnati=1,000 Watts—owned and opor.
ated by THE COLUMBIA BROADCASTING SYSTEM
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DOORWAY T0 DIXIE

Represented by RADIO SALES, Inc.: New York,
485 Madison Avenue, Wickersham 2-2000 e
CHICAGO, 410 North Michigan Avenve, Whitehall
6000 ¢ DetroIT, Fisher Building, Trinity 2-3414

The only 50,000 watt clear channel station

between Philadelphia and Atlanta covers

the Southern seaboard in six states and
sends its voice as far North as Canadal ® WBT is more
than just a station —it is as much a part of the Southern
scene as spoon bread and beaten biscuits and mint and
magnolias! ® There are 11 other stations in the Carolinas, but
all of them put together cannot cover as much territory as
WBT alone — a territory which needs and supports more
than 50 daily newspapers. ® The latest Price-Waterhouse
survey gives WBT a 96.4% avdience rating of regular

listening. Here's complete coverage —the Doorway to Dixie.

wwWwW americanradiohistorv com
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‘With 5,000 watts in the daytime, WFBL is 20
times as powerful as its competitor, and by far
‘the favorite local station of both listeners and

dvertisers. ® It offers its sponsors a complete

el

merchandising service in a territory famous

‘nationally as a “test’ market. ® One client

RADIO YARDSTICK FOR THE NATION

obtained distribution in 550 retail outlets
for a new product within four weeks from
the start of his radio series. Dealers know
WFBL is a sales producer. ® Syracuse sets the
sales-pace for the nation and

WFBL leads local stations in

performance and popularity.

Represented by RADIO SALES, Inc.: New York, 485 Madison
Avenue, Wickersham 2-2000 ¢ CHicacO, 410 North Michigan
Avenue, Whitehall 6000 ® DetroIY, Fisher Building, Trinity 2-3414

www.americanradiohistorv.com


www.americanradiohistory.com

KEY T0 THE NETWORKS

n New York, and only in New York, a “deadly parallel”
of network popularity is possible — for only in this city
each of the major networks operates its own station, con-
2 trols all the time, and originates all of the programs of
_ that station. ® The relative appeal of network schedules
~ can therefore be isolated and measured in New York with
laboratory precision. And has been. ® With this
result: Survey after survey of the radio audience has given

ot I WABC a wide-margined FIRST in audience-preference for
N oW ‘r". OR I'{.. round-the-clock listening. ® Which explains why WABC
. . (and CBS) are also first choice of advertisers.
Here is the key to the networks — and

the radic key to the world’s richest market.

ADMINISTRATIVE OFFICES & REPRESENTATIVES ® New York City, 485 Madison Ave. ® Chicago,
410 N. Michigan Ave. ® Philadelphia, 1622 Chestnut St. ® Washi , 817 Earle Bldg. ® Los Angales,

Signal Oil Bldg. ® Detroit, 902 Fisher Bldg. ® London, 14 Langham PI,,V/. 1, ® Cable Address, Columbia,N.Y.
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A Message To The Advertising Agencies

Do yoa Know That WOV Reaches More Ftalian-
Bmericans Than There Qe Gtalians In Rome?

THE POPULATION OF ROME IS SLIGHTLY OVER 1,000,000
THERE ARE 1,750,000 ITALIAN - AMERICANS IN THE METROPOLITAN AREA

®
WOV IS THE CENTER OF INTEREST
TO ALL ITALIAN SPEAKING LISTENERS

Soeak To
The #oadeuriée./ '

éoncenttate On

yoat /f{atéet./

THE HOUSEWIFE MAKES
THE FAMILY PURCHASES.
DO YOU KNOW THAT
WOV SERVES THE LARG
EST DAYTIME AUDIENCE
OF ANY INDEPENDENT
STATION IN GREATER
NEW YORK?

REACH THE LARGEST
SINGLE SPECIAL AUDI-
ENCE OF ITS KIND IN THE
WORLD!

WOV CONCENTRATES ON
SERVING THE ITALIAN-
AMERICANS IN CREATER
NEW YORK!

1000 WATTS

po yoa /(now

THAT WOV OPERATES ON A CLEAR CHANNEL—W|TH-
OUT INTERFERENCE—ON A WAVE LENGTH OF 1130 KC.
—WITH 1000 WATTS POWER — INSURING COMPLETE
METROPOLITAN COVERACE?

po yoa /(now

THAT WOV ACCOUNTS HAVE BEEN CONSISTENTLY RE-
NEWED FOR THE LAST FIVE YEARS?

IN 1935—95 per cent of the WOV advertisers renewed their contracts!
BRING THESE FACTS TO THE ATTENTION OF YOUR CLIENT!
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ST—Shares Time.
CP—Construction Permit.

NC—Non-Commcrcwl Statum

D—Day. N—Night

Authori

(Data corrected to January 1. 1936)

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

SH—Specified Hours.

ght. LS—Local Sunset.
L—Limited Time with Dominant Station.

U—Unlimited Time.

Call

Clty Letters

BUFFALO........... WBEN

WBNY

WEBR

WGR -

WKBW

WSVs

WCAD

WGNY

WESG

WGBB

WoCL

LONG ISLAND CITY

W2XR

WABC

NEW YORK.........

WBNX

WEAF

WEVD

WFAB

WHN

WINS

WIZ

WLWL

WMCA

WNEW

WNYC

WOR
(Newark)

wov

WFAS

(White Plains)

WWRL
(Woodside)

WHDL

WMFF

WHAM

WHEC

WSAY
SARANAC LAKE..,.. WNBZ

SCHENECTADY WGY

Frequency Power
in Kilocycles in Watts
900 1,000
CP 5,000—LS
1370—SH 250—LS
{Construction 100—N
Permit Only)
1310 250—LS
100—N
550 1,000
1480 5,000

1370—8H 50
NC

1220—8H 500
NC

1210—S8T 100

1040—D 1,000
SA 860

1210—S8T 100
1210 50
1660 1,000
860 50,000

1850—ST 250

660 50,000
1300—S8T 1,000
1300—ST 1,000
1010 1,000
CP 5,000—LS
1180—L 1,000
760 50,000
1100—SH 5,000
570 500
1250—ST 2,600—LS
1,000—N
810—D 1,000
NC
710 50,000
1130—D 1,000
1210—ST 100
1500—SH 250—LS
100—N
1420—D 100
1310—D 250
1150 50,000
1430 1,000—LS
500—N
1210—D 100
(Construction Permit Only)
1290—D 100
790 50,000
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NEW YORK—(Continued)

Name of Licensee Telephone
Headquarters Address Number Network
‘WBEN, Inc. Cleveland NBC-Red
Hotel Statler 2044
Roy L. Albertson Cleveland  ......
486 Main St. 3365
Howell Broadcasating Co. Lincoln  ......
23 W. North St. 7133
Buffalo Broadecasting Corp. ‘Wash- CBS
Rand Bldg. ington
3100
Buffalo Broadcasting Corp. Wash- CBS
Rand Bldg. ington
3100
Seneca Vocational High School Fillmore  ......
666 E. Delavan Ave. 7190
St. Lawrence University 276 0 ... .
University Campus
Peter Goelet 1500 ...,
Chester
Cornell University 5969 ...
Mark Twain Hotel
Harry H. Carman 2418 ...
64 So. Grove St.
A. E. Newton 3908 ...
840 N Main St.
Scientific Broadcasating Service Courtland  ......
41 Park Row, N. C. 7-9796
Atlantic Broadeasting Corp. ‘Wickersham CBS
485 Madison Ave. 2-2000
Standard Cahill Co. Melrose  ......
260 East 161st St. 5-0833
National Broadcasting Co. Circle NBC-Red
RCA Bldg. 7-8300
Debs Memorial Radio Fund Bryant ...
160 W. 40th St. 9-2360
Fifth Ave. Broadcasting Corp. Circle  ......
154 W. 57th § 7-2610
Marcus Loew Booking Agency Bryant  ......
1540 Broadway 9-7800
Hearst Radio, Inc. Eldorado  ......
114 E. 58th St. 5-6100
National Broadeasting Co. Circle NBC-Blue
RCA Bldg. 7-8300
Missionary Society of St. Paul Columbus  .,....
415 West 59th St. 5-7030
Knickerbocker Br ting Co. Circle Inter-City
1697 Broadway 6-2200
‘WBO Broadcasting Corp. Plaza ......
501 Madison Ave. 3-3300
City of New York Worth  ......
Municipal Bldg. 2-4740
Bamberger Broadcasting Service Penngyl- MBS
1440 Broadway, New York vania
6-8383
International Broadeasting Corp. Bryant ......
132 W. 43rd St. 9-6445
‘Westchester Broadeastin: g Corp. White  ......
Hote! Roger Smit| Plains
8353
Long Island Broadcasting Corp. Newton  ......
41-30 58th St. 9-3300
Olean Broadcasting Co. 8-300  ......
Olean
Plattsburg Broadcasting Corp. 802 ...,
Cumberland Hotel
Stromberg-Carlson Telephone Mfg. Co. Stone NBC-Blue
111 East Ave. 186
WHEC, Inc. Stone CBS
40 Franklin St. 1320
Brown Radio Service ~ ..... ...
192 S. Goodman St.
Smith & Mace 824 ...
Saranac Lake
General Electric Co. 4-2211 NBC-Red

River Road

Director

Commercial Manager

Program Director

Chief Engineer

Represen-
tatives

Edgar H. Twamley Edgar H. Twamley Edw. Petry

Clifford M. Taylor

Roy L. Albertson
Tom D. Dwyer

Dr. Short
H. H. Howell

1. R. Lounsberry
L. H. Avery

I. R. Lounsberry
L. H. Avery

David Warnhoff -

Peter Goelet
Joseph Rake

Dale L. Taylor
Norbert O'Brien

Lee MacArthur
H. H. Carman

J. Ralph Carson
C. Frisbie

John V. L. Hogan
Howard J, Perry

Wm. 8. Paley
H. K. Boice

W. C. Alcorn
8. W. Caulfield

F. E. Spencer, Jr,

Henry Greenfield
Henry Greenfield

Joseph Lang
Joseph Lang

Louis K. Sidney
Philip F. Whitten

Burt Squire
Burt Squire

F. E. Spencer, Jr.

Rev. Joseph I. Mal-
loy

J. P. Kiernan

Donald Flamm
Bertram Lebhar, Jr.

Miss B. Judis
Herman Bess

F.J. H. Kracke

Alfred J. McCosker
Theo C. Streibert
Walter Neff

John Iraci
John Iraci

Frank A. Seitz
Selma Seitz

W. H. Reuman
F. R. Clarke

Leonard L. Hofmann
H. N. MacEwen

George F, Bissell
George F. Bissell

William Fay
Ben T. Weaver

Clarence Wheeler
atters

Gordon P. Brown
Ken Johnson

Earl J. Smith
Earl J. Smith

Kolin Hager
G. R. Nelson

R. J. Kingsley
Jack McLean

Norman Freakley
Paul Fischler

Herbert C. Rice
Karl B. Hoffman

Herbert C. Rice
Karl B. Hoffman

John Lindner
Paul J. Doddridge

R. C. Ellsworth
Ward C. Priest

I. G. Fiske
Edward Johnstone

Ernest F. Oliver
True McLean

A. Cheesman
Andrew Mercier

R. Evans
Dee Kratzert

Arthur Huntington
R. D. Valentine

L. W. Lowman
A. B. Chamberlain

Edward Ervin

John F. Royal
0. B. Hanson

Morris 8. Novik
Chas. W. Brown

George Lasker
Hendry Byam

Mitchell Benson
G. R. Windham
Roland Bradley
C. H. Pease

John F. Royal
O. B. Hanson

Franklin H. Small
Joseph Deppe

Alfred Hall
Frank Marx

Walton Butterfield
M. J. Weiner

C. R. Bohnsack
1. Brimberg

Julius F. Seebach
J. R. Poppele

John C. Schramm
Robert E. Study

Frank A. Seitz
H. C. Laubenstetn

Lou Cole
H. Reuman

David Jeffries
H. M. Hathaway

M. Parker
John Railly

Kenneth Loysen
John Long,

Nicholas Pagliara
Maurice Clarke

Maurice J. Condon

Ra§ English
T. J. MacLeod

0. Coggeshall
W. J. Purcell

Free & Sleininger

Free & Sleininger

Hibbard Ayer

J. P. McKinney

Hearst Radio

NBC

‘Wm. G. Rambeau
James F. Fay

Cox & Tanz
Northwest

Northwest

Reiter & Jaeger
Norman Craig
Paul Raymer
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Louis Katzman

Why is WINS the
Radio Station of Undeniable

PRESTIQE?

HERE ARE SOME ANSWERS:

1, From the White House: Mzis. Franklin Delano
Roosevelt writes to radio station WINS, a gracious
letter of appreciation of work that is being accom-

plished through the WINS daily feature, 'The
Modern Woman Speaks”. Her letter is on file.

2. Exclusive Arrangements: WINS is one of the
few independent radio stations in the country
having special arrangements of music every day.

3. First to Broadcast News: WINS is recognized
everywhere as first in New York in the radio broad-
casting of news. WINS’ connection with both
morning and afternoon newspapers...the New
York American and the New York Journal...as-
sures WINS at all times of this unigue advantage.

A Typical WINS Program...

: and one to which any station might aspire, is presented DAL j
= by WINS in Louis Katzman and his orchestra, which '
: has been identified with forty-two network programs.

® The combination of this famous conductor...featur-
ing Myrtle Leonard, leading contralto of the Metropol-
itan Opera Company and an array of superb guest artists
appeals to all who love music. These Louis Katzman
hours are truly a series of dinner music programs of
incomparable charm. @ Capitalize on this prestige,
plus the 12,000,000 market to which WINS is an
open door, and place your national spot campaigns on
one of the many WINS features.

W-I-N-S
NEW YORK
NATIONAL REPRESENTATIVE:

HEARST RADIO, INC.

NEW YORK CHICAGO SAN FRANCISCO

= A 2
- Fran & Francis
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ST'—Shares T'ime.
CP—Construction Permit.

NC—Non-Commercial Station.
SA—Special Authorization.

D—Dayv. N—Night.

{Data corrected to January 1, 1936

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

SH—Specified Hours.

L—Limited Time )wz'th Dominant Station.

U—Unlimited Time.

LS—Local Sunset,

Call
City Letters
SYRACUSE..... «.... WFBL
WSYR-
WSYU
TROY.....ec000venie WHAZ
UTICA.....ccouvene. WIBX
Call
City Letters
ASHEVILLE......... WWNC
CHARLOTTE........ WBT
WSsOC
DURHAM........... WDNC
GASTONIA.......... WIBR
GREENSBORO...... WBIG
HIGH POINT...... . WMFR
RALEIGH. .......... WPTF
ROCKY MOUNT.... WEED
WILMINGTON...... WMFD
WINSTON-SALEM .. WsJ8
Call
City Letters
BISMARCK....... ... KFYR
DEVILS LAKE....... KDLR
FARGO WDAY
GRAND FORES..... KFIM
MANDAN. . ......... KGCU
MINOT............. KLPM
Call
City Lettera
AKRON..........,.. WADC
wWIw
CANTON............ WHBC
CINCINNATI. ....... WCKY
WCPO
WKRC
WLW
- WSAI

Frequency
in Kilocyeles
1360
570
18300—ST

1200

Frequency
in Kilocycles
570
1080
1210
1500

1420

Power
in Watts

5,000—LS
1,000—N
260

CP 1,000
500

800—LS
100—N

Power
in Watts

1,000
50,000
260—LS

100—N
100

100
(Construction Permit Only)

1440
1200—D
680—L
1420—ST
1870—D

1810

Frequency
in Kilocycles
550
1210
940
1870

1240—SH

1240—SH

Frequency
in Kilocycles
1820
1210
1200
1490

1200

550

700

1830

1,000—LS
500—N

100

100

Power
in Watts

5,000—LS
1,000—N

100
5,000—LS
1,000—N
100

260

250

Power
in Watts

2,600—LsS
1,000—N

260—LS
100—N

100

CP 260—LsS
5,000

260—LS
100—N

500
CP 2,600—LS
SA 1,000—N

50,000
SA 500,000

2,600—LS
1,000—N
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NEW YORK—(Continued)

Name of Licensee Telephone
Headquarters Addreas Number
Onond Radio Broad ing Corp.  2-1147
Onondaga Hotel
Central New York Broadcasting Corp.  3-0168
Starrett-Syracuse Bldg.
Rensselaer Polytechnic Inst. 6810
Eighth St.
WIBX, Inc. 2-2102

187 Genesee St.

NORTH CAROLINA

Name of Licensee Telephone
Headquarters Address Number
Citizen Broadcasting Co. 850
Flatiron Bldg.
Station WBT, Inc. 3-7107
Wilder Bldg.
WSOC, 1 7130
Mecklenburg Hotel
Durham Radio Corp. J-1001
Washington Duke Hotel
J.B.Roberts  ,.,,.
224 So. Willow St.
North Carolina Broadcasting Co. 6125
O. Henry Hotel
rt & Nelson 4693
156% So. Main St.
WPTF Radio Co. 8007
824 Fayetteville St.
‘W. Avera Wynne 1420
Rocky Mount
Richard Austin Dunlea 3
820 N. Front St.
4141

Winston-Salem Journal Co.
420 N. Marshall

NORTH DAKOTA

Name of Licensee Telephone
Headquarters Address Number
Meyer Broadeasting Co. 19
420 Broadway
KDLR, Inc. 1090
1026 8rd St.
WDAY, Inc. 6800
Black Bldg.
University of North Dakota 1200
1st National Bank Bldg.
Mandan Radio Assn. 566
111 First Ave., N. W,
John B. Cooley 1267
Minot
Name of Licensee Telephone
Headquarters Address Number
Allen T. Simmons Hemlock
Box 80 5151
WJIW, Inc. Jefferson
41 8. High St. 6111
Edward P. Graham 5885
819 W. Tusc
L. B. Wilzon, Inec. Hemlock
Covington, Ky. 7655
Continental Radio Co. Parkway
Hotel Sinton 1111
WKRC, Inc. Woodburn
Hotel Alma 7640
Crostey Radio Corp. Kirby
1829 Arlington St. 4800
Crosley Radio Corp. Kirby
Union Central Annex 4800

Network
CBS

NBC-Blue

Network

NBC-Supp.

CBS

NBC-Supp.

CBS

NBC-Supp.

Network

NBC-Supp.

NBC-Supp.

Network
CBS

NBC-Red
NBC-Blue

NBC-Red
NBC-Blue
MBS

NBC-Red
MBS

Director

Commercial Manager

Samuel Woodworth
Charles F. Phillips

H. C. Wilder
Howard C. Barth

W. J. Williams
H. D. Harris

Dale Robertson
Dale Robertson

Director

Commercial Manager Chief Engineer

Program Director Represen-

Chief Engineer tatives
George Perkins Radio Sales
Alfred Marcy
F. R. Riple Paul Raymer
Armand Belleisle
Rutherford Hayner ............
W. C. Stoker
Phil Rosa Norman Craig
David Foote Reiter & Jaeger

Represen.
tatives

Program Director

Don 8. Elias E. A. McIntosh Furgason & Aston
J. W. Mclver Cecil Hoskins
Wm. A. Schudt, Jr. Chas. Crutchfield Radio Sales
Wm. A, Schudt, Jr, J. J. Beloungy
E, J. Gluck Paul W. Norris Norman Craig
W. C. Irwin R. S. Morris A. T. Sears
J. Frank Jarman, Jr. Lee E. Vickers 0OBDADEO000G
Woody Woodhouse R. A. Dalton
J.B.Roberts  ............ ... PR
J. B. Roberts Ben Farmer
Edney Ridge Edney Ridge A. T. Sears
John E. Miller Earl F. Allison
Wayne M. Nelson Kenneth Paul ............
E.Z.Jones = ............
R. H. Mason Graham B. Poyner Free, Johns &]Field
R. E. Penny Henry Hullick
W. Avera Wynne Bernard Proctor  ,...........
B. W. Frank R. M. Wallace
R. E. Dunlea Weston E. Britt ~ ............
R. E. Dunlea H. Humphrey
Norris L. O’'Neil John Miller  ............
Norris L. O'Neil D.J. Lee

Director Program Director Represen-
Commerclal M. hief Engi tatives
P.J. Meyer Richard Burris ~ ..... 0000000
F. E. Fitzsimonds  Ivar Nelson
Bert Wick Hildur M. Wick A. T. Sears
Bert Wick Delbert Hunt
E. C. Reineke Ken Kennedy Free, Johns & Field
Robert Schulz J. M. Hetland
D. Le Masurier E. O. Hanson  ,........,..
A. H. Flaten 00000D0DDoA0
John Kennelly Morton Wiebers  ............

John Kennelly

R. J. Schmidt
Claude C. Turner

Director

James Gilfoy

Leslie Maupin
C. W. Baker

A. T. Sears
Aerisl Publicizing

Progum Director Represen-

Chief E: tatives

cial

Robert Wilson
Fred C. Bock

8. W. Townsend
8, W. Townsend

C. W. Hayes
R. Bruce

L. B. Wilson
George Moore

Wm. A, Clark
Wm. A, Clark

Tim 8. Goodman
S. R. Bateman

John L. Clark
John L. Clark

Jobn L. Clark
John L. Clark

BROADCASTING °
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Harold Hageman
John Aitkenhead, Jr.

Arthur W. Graham
John F. Weimer

J. E. O'Toole
K. Sliker

Lloyd Sullivan
Chas. Topmiller

Robert Bentley
Glen A. Davis

John McCormick
Frank Dieringer

Norman Craig

Radio Sales

Don Becker
Joseph A. Chambers

E, K. Krautters
Joseph A. Chambers

Broadcast Advertising
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A NATIONAL
RADIO CAMPAIGN

INCLUDES WLW

. without W LW
no radio campaign
could possibly
be NATIONAL
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ST—Shares Time.
CP—Construction Permit.

D—Day. N—Night.
ial Authorizati

(Data corrected to January 1, 1986)

g SH—Specified Hours.
L—Limited Time with Dominant Station.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

NC—N. on-Commrcwl Station.

L
U—Unlimited Time.

S—Local Sunaset.

Calt Frequency Power
City Letters in Kilocycles in Watts
CLEVELAND........ WGAR 1450 1,000—LS
500—N
WHK 1390 2,000—Ls
1,000—N
WIAY 610—D 500
WTAM 1070 50,000
COLUMBUS......... WAIU 640—L 500
WBNS 1430 1,000—LS
500—N
‘WCOL 1210 100
WOosu 570—SH 1,000—LS
NC 750—N
DAYTON............ WHIO 1260 1,000
WSMK 1380—D 200
SH—N
PORTSMOUTH...... WPAY 1870 100
TOLEDO............ WSPD 1340 2,600—Ls
1,000—N
YOUNGSTOWN.. WKBN 570—SH 500
ZANESVILLE........ WALR 1210 100
Calt Frequency Power
City Letters in Kilocycles in Watts
730 ) N 8006 000008800 KADA 1200—D 100
ARDMORE.......... KVSO 1210—D 100
ELK CITY........... KASA 1210 100
ENID.,:cvvvsvasss.. KCRC 1360 250
MUSKOGEE......... KBIX 1600 100
{Construction Permit Only)
NORMAN........... WNAD 1010—SH 1,000
NC
OKLAHOMA CITY... KFXR 1810 250—LS
100—N
KGFG 1870—ST 100
KOMA 1480 5,000
WKY 900 1,000
PONCA CITY....... . WBBZ 1200 100
SHAWNEE.......... KGFF 1420 100
CP 250—LS
TULSA............ .. KTUL 1400 1,000—LS
500—N
KVOO 1140—ST 26,000
Caltl Frequency Power
City Letters in Kilocycles in Watts
ASTORIA............ KAST 1870—D 100
CORVALLIS......... KOAC 550—NC 1,000
EUGENE............ KORE 1420 100
KLAMATH FALLS KFJI 1210 100
MARSHFIELD. ...... KO0O0s 1880—D 250
Page 82 * 1936 Yearbook Number

OHIO—(Continued)

Name of Licensee Telephone
Headguarters Address Numb
WGAR Broadcasting Co. Proapect
Hotel Statler 0200
Radio Air Service Corp. Prospect
Terminal Tower 5800
Cleveland Radio Broad Corp.  Cherry
1224 Huron Road 0464
National Broadcasting Co. Cherty
1867 E. 6th St. 0942
Associated Radiocasting Corp. Adams
. A. 1. U. Bldg. 1101
WBNS, Inc. Adams
83 North High St. 9266
‘WCOL, Inc. Adams
83 North High St. 8207
Ohio State University University
Campus 8148
Miami Valley Broadcasting Corp. Adams
89 S. Ludlow St. 2261
WSMK, Inc. Adams
121 No. Main St. 3288
Vee Bee Corp. 1010
821 Chillicothe St.
Toledo Broadcasting Co. Adams
Commodore Perry Hotel 3175
‘WKBN Broadcasting Corp. 4-2122
17 N. Champion St.
5044

‘WALR Broadcasting Corp.
Zanesville

OKLAHOMA

Name of Li

Ly
Headquarters Address Number
C. C. Morris 1212
Ada
Ardmorite Publishing Co. 8080
Cor. Chicksaw & N'W. Blvd.
E. M. Wood; 780
Casa Grande Hotel
Enid Radiophone Co. 448
Oxford
Muskogee Press Pub. Co.  ......
Muskogee
Universirsy of Oklahoma 900
orman
Exchanﬁe Ave. Bagtiat Church 8-4338
ightower Bldg.
Oklahoma Broadcasting Co. 2-5421
200 Periene Bldg.
National Radio Mfg. Co. 2-8171
Biltmore Ho!
WKY_Radiophone Co. 3-4306
Plaza Court
Estate of C. L. Carrell, deceased 2800
Howard Johnson, Representative
616 W. Grand St.
KGFF Broadcasting Cos 43890
Aidridge Hotel
Tulsa Broadcastin Co. 4-8188
National Bank B!
Southwestern Sales Corp. 2-2254
iltower
Name of Licensee ‘Telephone
Headquarters Address Number
Abraham Shapiro 96
611 Commercial St.
Oregon State Agricultural College 526
Corvallis
Eugene Broadcast Station 3
781 Willamette St.
KFJI Broadcasters, Inc. 2126
Willard Hotel Bldg.
H H. Hanseth, Inc. 432

Hall Bldg.

Director Program Director Represen-
k to1 M Chief Engi tatives
NBC-Blue John F. Patt Eugene Carr Edw. Petry
Ellis C. Vander Pyl R. Morris Pierce
CBS H. K. Carpenter John T. Vorpe Free & Sleininger
C. A, McLaughlin E. L. Gove
...... Edythe Fern Melrose Maxwell Hage 0000caaaa000
Clyde Wood P. J. Eubanks
NBC-Red  Vernon H. Pribble Tom Lewis NBC
R. L. Ferguson 8. E. Leonard
...... C. M. Everson Robert S. French Free, Johns & Field
H. H. A. C. McClelland
CBS R. A. Borel C. R. Thompson John Blair
Frank S. Fenton Lester H. Nafzger
..... James F.. Blower James E. Blower 000000000000
Jack Kelly ter H. Nafzger
...... R. C. Higgy Byron Williams
............ C. 8. Bidlack
NBC-Red J. L. Reinach Richard Reed Sawyer, Ferguson
NBC-Blue H. R. Seaman E. L. Adams Jr. & Walker
CBS 8. M. Krohn, Jr. Helene Blue = ............
8. Whedon S. M. Krohn, Jr.
000000 Marie W. Vandegrift Gwen Sherburn Aerial Publicizing
Marie W. Vandegrift Ralph Jordan
CBS J. H. Ryan Ruassell Gohring Joseph McGillvra
E. Y. Flanigan Verne Alston John Kettlewell
CBS W. P.Williamson, Jr. Thelma Murphy  ............
J. L. Bowden B. T. Wilkins
Director Program Director Represen-
k fal Chief Engi tatives
...... Joe Lee Jack Whitney
............ E. H. Taylor
cee Ted Smith Weldon Eallace  ............
Ted Smith Don Holladay
000 F. E. Mayhew ‘Walter Haddock Cox & Tanz
F. E. Mayhew H. C. Redman
000000 H. J. Porter Rnlgh Rogers  ..ce.ieeienn
H. J. Porter . Clopton
FETRES C. Thomason M. L. Thomason  ............
Robert Elliston Horace Marrinan
...... Ivan Head Morton Floodas
Hall V. Davis Clifford Eosum
CBS- Neal Barrett Bernard Macey Free, Johns & Field
Southwest Neal Barrett W. W. Robertson
NBC-Supp. Gayle V. Grubb Daryl McAllister E. Katz
M. H. Bonebrake E. C. Hull
...... C. M. Garnes A. L. Carrell
C. M. Garnes Donald Mitchell
500000 R. U. Porter Martha L. Burton  ............
R. U. Porter Ben Kejr
CBS- Wm. C. Gillespie Fenton Jeffers Free, Johns & Field
Southwest H. A. Hutchinson =~ Max Carter
NBC-Supp. Wm. B. Wa, Allen Franklin Edw. Petry
‘Willard Ego! L. W. Stinson
Director Program Dirmot Represen-
Network Commercial M Chief E tatives
...... A. Shapiro Ted Charles
A. Shapiro L. E. Shatto
...... Luke L. Roberts Luke L. Roberts 000000800400
............ Grant Feikert
000 Frank L. Hill N. H.leer .............
_ Glen McCormick R. J-Wildman
...... George Kinecaid Carroll Hansen* Walter Biddick
George Kincald Joe Carroll
. Walter L. Read %Ylvh Chandler Walter Bid dick
Ben E. Stone oyd Rush

BROADCASTING °* Broadcast Advertising
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WKY’s New Studios Climax a 15 -Year

Crescendo of Broadcasting Enterprisel

N 1920, when only two other

stations in America were broad-
casting regularly scheduled pro-
grams, WKY was already setting
a pace in radio enterprise which
has since kept it in the forefront
of broadeasting progress. WKY
has continued to plan with au-
dacity, execute with vigor; to treat
every possibility of the future as
a probability of tomorrow.

With this vision and vigor, WKY
planned and constructed the larg-
est, finest and most modern studios
in the South and Southwest. They
occupy an entire floor especially
provided for them during the con-
struction of Oklahoma City’s new-
est 16-story building, the Skirvin
Tower. They embody every ele-
ment of modern studio construc-
tion, the most recent developments
in technical efficiency as well as

BROADCASTING °* Broadcast Advertising

many new and exclusive features.

WXKY’s new studios are the na-
tural climax to a long-time pro-
gram and policy that has dictated

D

L

tion and one of the first three
100-watt RCA ultra-high-frequency
transmitters in the U. S.

And paralleling its vigor and

el

~ INRADIO PROGRESS

WKY STUDIO DIRECTORY

. —
SeEARTAwLr

[ et
YT T

i bt et
P-4

Studio “A”
Organ Chamber
Studio “B”
Control Room
Engineer’s Office
Battery Room
Organ Blower

. Studio “D”
. Lounge i
. Home Economics Audi-

torium

. Aunt Susan’s Kitchen
. Main Corridor and Ele-

vator Lobby

. Elevators
. Air Conditioning Equip-

ment

. Quter Reception Lobby
. Advertising Department

Office, Advertising Man-
ager

- . ?
thed mstant‘ a%qptl&m of every new enterprise in technical advances, %g gg?j&fonR%);Eartment
and  better e cg(sitmg method  WKY has set and maintained a 20. Continuity Department
and device as rapidly as intro- pace in radio showmanship and 21, Studio “C” and Audition

duced. Because of this policy, WKY
today tops all stations in the
Southwest in the quality and
quantity of broadecasting equip-
ment . . . having the only portable
short-wave transmitter in this sec-

WATe ULARDY,

Affiliated with The Daily Oklahoman,

community service which has kept
it in the forefront of audience
favor, made it first choice in the
homes and hearts of Oklahoma
listeners.

Room

. Inner Reception Lobby
. Executives’ Offices

. Entrance to Studio “A”
. Sound Effects Room

. Musie Library

AGITY

The Times and The Farmer-Stockman

NATIONAL REPRESENTATIVE —E. KATZ SPECIAL ADVERTISING AGENCY
1936 Yearbook Number °* Page 83
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ST—Shares Time,
CP—Construction Permit.

NC—Non-Commercial Station.
SA—Special Authorization.

D—Day.

N—Night.

{Data corrected to January 1, 1986)

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

SH—Specified Hours.
L—Limited Time with Dominant Station.

LS—Local Sunset.
—Unlimited Time.

Call

City Letters

MEDFORD.......... KMED

KALE
KBPS
KEX

KFJR

KGW

KOIN
KWIJ

KXL
KRNR

KSLM

Call

City Letters

ALLENTOWN. ...... WCBA-
WSAN
WFBG
WEST
WLEU
WHIB
WSAJ
WHP
WKBO
WAZL
WIJAC
WGAL
KYwW
WCAU
WDAS

WFIL

WHAT
wIP

WPEN
WRAX

WTEL

WIBG
{Glenside)

Frequency
in Kilocycles

1810

1300—SH

1420—ST
NC

1180—ST
1300—SH

620

940
1060—L
SA 1040
1420—ST

1500—D

1870

Frequency
in Kilocycles

1440—ST

1310—ST

1200—ST

1420

. 620—D

1310—SH
NC

1430

1200—ST

1420—ST

1310—ST

1500

1020

1170

1370

6560

1310—S8T
610

920—ST
920

1310—8T

870—D

Power
in Watts

2560—LS
100—N

500
100
5,000
500

5,000—LS
1,000—N

5,000—LS
1,000—N
500

250—LS
100—N

100

100

Power
in Watts

500
100
250--L8

100—N

2560—LS
100—N

250
100
1,000—LS

500—N

250—LS
100—N

100
100

250—LS
100—N

10,000
50,000

250—LS
100—N
1,000—LS
500—N

SA 1,000—N
100

500

SA 1,000
500—LS
250—N

500—LS
250—N

100

100
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OREGON—(Continued)

Name of Licensee Telephone
Headquarters Address Number
Mrs, W. J. Virgin 305
Sparta Bldg.
KALE, Inc. Atwater
New Heathman Hotel 3333
Benson Polytechnic School East
546 E. 12th Ave. N, 8131
Oregonian Publishing Co. Atwater
Oregonian Bldg. 2121
Ashley C. Dixon Atwater
Lumbermen’s Bldg. 5787
Oregonian Publlshlng Co. Atwater
regonian Bldg. 2121
KOIN, Inc. Atwater
New Heathman Hotel 38338
KWJJ Broadeast Co. Atwater
622 S. W, Salmon St. 4398
KXL Broadcasters Atwater
Multnomah Hotel 5124
So. Oregon Publishing Co. 100
114 No. Jackson St.
Oregon Radio Inc. 6131
845 Court St.
Name of Licensee Telephone
Headquarters Address Number
B. Bryan Musselman 9511
39-41 N. 10th St.
anle Broadcasting Co. 6467
13820 11th Ave.
Associated Broadcasters, Inc. .
516 Northampton St.
Leo J. Omelian 25-229
rie
thubugh Radio Supply House 8740
128 Pennsylvania Ave.
Grove City College 70
Main & Broad St.
WHP, Inc. 2-4111
Telegraph Bldg.
Keystone Brondcastm% Corp. 4-0191
Penn-Harris Hotel
Hazleton Broadcasting Service 1488
Hazleton Nat'i Bank Bldg.
‘WIJAC, Inc. 244
Tribune Annex
WGAL, Inc. 5252
8 West King St.
‘Westinghouse Electric & Mfg. Co. Locust
1622 Chestnut St. 3760
WCAU Broadcasting Co. Locust
1622 Chestnut St. 7700
‘WDAS Broadcasting Station Locust
1211 Chestnut St. 7400
‘WFIL Broadcasting Co. Walnut
Public Ledger Bldg. 5200
Independence Broadecasting Co. Lombard
Public Ledger Bldg. 2390
Pennsylvania Broadeasting Co. Walnut
85 So. 9th St. 6800
‘Wm. Penn Broadcasting Co, Ritten-
22nd & Walnut St. house
4140
WRAX Broadeasting Co. Ritten-
22nd & Wainut St. house
4140
Foulkrod Radio Engineering Co. Radeliffe
8701 No. Broad St. 6647
Seab Radio B: Corp. Kingsley
9 Bt Sytvania 8516

BROADCASTING °

Network

Network
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Director Program Director
Commercial Manager  Chief Engineer
Mrs. W.J. Virgin  ............

L. P. Bishop D. H. Reea
C. Roy Hunt Ted Cooke

Theodore Kooreman Louis Bookwalter

William Allingham
William Allingham

William Allingham

W. Carey Jennings
‘W. Carey Jenni

‘Watson Humphrey
H. C. Singlet:

Ashley C. Dixon
Charles A. Baker

‘W. Carey Jennings
W. Carey Jennings
C. W. Myers
C. Roy Hunt

Macdonsald Potts
Macdonald Potts

John Walker

Charles A. Baker
Charles A. Baker

Watson Humphrey
H. C. Singleton

Louis Bookwalter

Macdonald Potts
Wilbur Jerman

H. B. Read Paul Harden

H. B. Read Paul Harden

J. B. Toles Helen Ellsworth

H. Ellsworth J. B. Toles

H. B. Read Harold Shade

H. B. Read James Darby
Director Program Director

C cial M Chief Engi

J. H. Musselman George Y. Snyder

J. N. Hinchey G. Davis

Roy F. Thompson J. M. Snyder

K. C. Sink James E. Moffatt

‘W. A. Kirkwood
W. A. Kirkwood

V. Hamilton Weir
V. Hamilton Weir

Percy Boyd
R. M. Thompson, Jr. George Myer

Redmond

Myers

Vietor C. Diehm
Victor C. Diehm

J C. Tully

Thomas Tito

H. H. Hatchette
H. H. Hatchette

Dr, Leon Levy
R. A. Sayres E.H G

Dr. Leon Levy
Robert A. Street

P. J. Stanton
8. H. Chambers

ager

Harold Davis

Donald Withyecomb
Jack Stewart

L. H, Bailey
L. H. Bailey

Benedict Gimbel
Albert A. Cormier

Charles Stahl
Jack Plumley

L. H. Bailey
John Hayes

L. London

O. H. Taubel
Jack B. Plumley

Henry N. Cocker
Henry N. Cocker L E

Joseph M. Nassau Ma

John M. Davis Charles Weir

Edward Krone

R. G. Walters
H. H. Harmon

Dick Redmond
C.G.

J. E. Mathiot

Ernest Stanziola
J. E. Mathiot
Arnold Hartley

Stan Lee Broza
John G. Leitch

Frank Unterberger

Murray Arnold
Frank V, Becker

J. C. Geise, Jr.
Edward Johnson

Charles Burtis

Charles Burtis

E. Douglas Hibbs
gedemmn

aret R. Colling

Represen-
tatives

Walter Biddick

Free, Johns & Field

Edw. Petry

Free & Sleininger

Represen-
tatives

Hibbard Ayer
Fergason & Aston

Aerial Publicizing

Edw. Petry

Broadcast Advertising
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First Event

Br
Rose Bowi g 0adeast of

Year’s; Others Listeq
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—

This ¢ .
Patters,, *Pansion, ace

Reproduced from
front-page story
in the Oregonian
Dec. 27,1938,

... WITH HIS BIG BROTHER

KEX has now been chosen by the National Broad-
casting Co. to carry its entire selection of BLUE net-
work programs. Together with its affiliate, KGW,
which will continue RED network releases, KGW and
KEX will, under the new set-up, broadcast NBC com-
mercials and NBC sustaining programs from 7 a. m.
to midnight—every day in the weekl

Advertisers will profit in three ways, through:

1. CHOICE OF TIME

Does your advertising message “click” better at 10 a. m.
or 9 p. m.? Here are two stations; one will certainly be open
for your message at your favorite time.

2. VARIETY OF PROGRAMS

Do you wish to follow a symphony or a jazz orchestra?
Here are two stations; one will certainly have your desired
type of program at the hour you wish it.

3. COMPLETE RATE STRUCTURE

Are you a large or small advertiser? Here are two stations;
both exceptional radio "buys”—vyet the rates give you a
wide choice of either time or service, each has its own rate
structure to meet your needs.

For market data, costs and sales possibilities of using either
or both of Portland's two most influential stations, write tele-
phone or wire . . .

KGW K,

5000 watts D.T.—1000 watts N.T. 5000 watts

RADIO SERVICE OF THE

ORECQONIAN

PORTLAND, OREGON
The Great Newspaper of the Pacific Northwest

KGW-KEX represented by Edw. Petry & Co., New York, Chicago, Detroit, San Francisco

BROADCASTING °* Broadcast Advertising
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ST—Shares Time.
CcP—C

NC—Non-Commercial Station.
onstruction Permit. SA—Special Authorization.
{Data corrected to January 1, 1988)

D—Day. N—Night.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

SH—Specified Hours.
L—Limited Time with Dominant Station.

LS-—Local Sunset.
U—Unlimited Time.

City

PITTSBURGH. . ...

READING.........

SCRANTON. ......

SUNBURY

WILKES-BARRE. . .

City

NEWPORT........

City

City |

ABERDEEN. . ....

Page 86 °

PENNSYLVANIA—(Continued)

Dana MeNeil
Pierre

1936 Yearbook Number

www americanradiohistorv com

Dana MeNeil

Call Frequency Power Name of Licensee Telephone Director Program Director
Letters in Kilocycles in Watts Headquarters Address Number Network Commercial M. Chief Engi
.. KDKA 980 50,000 Westinghouse Electric & Mfg. Co. Grant NBC-Blue H. A. Woodman John Gihon
Grant Bldg. 200 ‘W. E. Jackson Dwight Myer
KQv 1880—D 500 KQV Broadeasting Co. Grant  ...... J. J. Laux George Heid
SH—N Chamber of Commerce Bldg. 4860 R. M, Thompson, Sr. Fred Thomas
WCAE 1220 5 000—LS Pitt Publishing Co., Inc. Atlantie NBC-Red Ford Billings Edward Harvey
000—N William Penn Hotel 5184 Leonard Kapner H. L. Bixbee, Sr.
WIAS 1290 2,600—LS Pittsburgh Radio Supply House Grant CBS Howard E. Clark James Hughes
1.000—N 411 7th Ave. 4860 R. M. Thompson,Sr. W. W. McCoy
WWSW 1500 250—LS Walker & Downing Radio Corp. Grant  ...... Frank R. Smith, Jr. Walter E. Sickles
100—N Hotel Keystone 5200 Frank R.Smith,Jr. A. A. Lewis
.. WEEU 830—D 1,000 Berks Broadeasting Co. 7385 ... Clifford M. Chafey Paul J, Breedy
533 Penn St. ‘W. A. Riple O. Landis
WRAW 1810 100 Reading Broadcasting Co. 7385 ..., Raymond Gaul Paul J, Breedy
583 Penn St. W. A. Riple H. O. Landis
.. WGBI 880—ST 250 Scranton Broadcasters, Inc. 6296  ...... Frank Megargee C. C. Urquhart
SA-500 1000 Wyoming Ave, Geo. D, Coleman K. R. Cooke
WQAN 880—ST 250 The Scranton Times 5160 ... A. W. Oschmann A. W. Oschmann
NC Seranton A. W. Oschmann
WKOK 1210—SH 100 Sunbury Broadeasting Corp. 1826  ...... John L. Baer Robert Stone
1150 N. Front St. John L. Baer Clifford Kerstetter
.« WBAX 1210—SH 100 John H, Stenger, Jr. 2-2736  ...... John H, Stenger, Jr. Dick Mawson
Orpheum Bldg. Norman Stevens J. H. Stenger, Jr.
WBRE 1810 100 Louis G. Baltimore 88101 ..... . Louis G. Baltimore Jerry Butler
6 N. Main St. S R. Baltimore Chas, Sakoski
WRAK 1870 250—LS WRAK, Ine. 2-6116  ...... George E. Joy J. Wright Mackey
100—N 244 W, 4th St. O. Linn Louis N. Persio
.. WORK 1320 1,000 York Broadcasting Co. 6629 ..., Robert Gullick Harold Miller
18 S. Beaver St. Robert Guilick J. E. Mathiot
Call Frequency Power Name of Licensee Telephone Director Program Director
Letters in Kilocycles in Watts Headquarters Address Number N k cial M Chief E
.. WNRI 1200 260—LS S. George Webb 85000 H0000C S. George Webb  ............
(Construetion Permit Only) 21 Bull St. B0000060000a 508060860000
.. WEAN 780 500 Shepard Broadcasting Service, Inc. Dexter CBS-Yankee James Jennison James Jennison
rown Hotel 1520 C. W. Phelan Tilley
WJAR 890 500—LS The Outiet Company Gaspee NBC-Red  John J. Boyle V'xolecte Marks
250—N 176 Weybosset St. 1071 New England John J. Boyle C. J. Prior
SA 500—N
WPRO 630 260 Cherry & Webh Broadcasting Co. Gas, Yankes Paul Oul H’ William Koster
15 Chestnut St. 4237 Inter-City William T. Bush H. W. Thornley
Call Frequency Power Name of Licensee Telephone Director Program Director
Letters in Kilocycles in Watts Headquarters Address Number Network C cial M Chief Engi
.. WAIM 1200 100 ‘Wilton E. Hall 800 800000 ‘W. E. Henderson Mrs. Olin Tice
112 E. Market St. W. E. Henderson John Peoples
.. WCsC 1860 1,000—LS So. Carolina Broadcasting Co. 2191 000000 H. A. Deadwyler W.P. Sgeixht
500—N Francis Marion Hotel H. A. Deadwyler M. Bradham
... WIS 660 5,000—LS Station WIS, Inec. 2-2186 NBC-Supp. G. Richard Shafto Vicfnr H. Lund
1,000—N 1811 Main St. Thad E. Horton Scott Helt
.. WFBC 1300 1,000 Greenville News-Piedmont Co. 862 800000 B. T. Whitmire Birdie B. Boyd
CP 6,000—LS Imperial Hotel W. S. Lindsay ‘W. C. Etheridge
.. WSPA 920 1,000 The Voice of South Carolina 2900  ...... Virgil V. Evans Paul Nelson
Radio Bldg. M. L. Hammette Jack Hudson
Call § Frequency Power ? Name of Licensee Telephone Director Program Director
Letters in Kilocycles in Watts Headquarters Address Number Network C cial Chief Engl
... KABR 1420 100 Aberdeen Broadcast Co, 4626  ...... A. A. Fahy W. L. Dean
Alonzo Ward Hotel A. A. Fahy F.J. Keegan
... KFDY 780—SH 1,000 South Dakota State College 702 ...... 8. W. Jones 8, W. Jones
NC Brookings . W. H. Gamble
.. KGDY 1340—D 250 Voice of South Dakota, Ine. 4280 eeeen P. H. Koren LeRoy Stahl
Security National Bank Bldg. R. V. Atkinson Palmer Forsmoe
.. KGFX 630—SH 200 2251  ...... Dana McNeil Ida O. MeNeil

Represen-
tatives

NBC

Fergason & Aston
Cox & Tanz
Hearst Radio
Fergason & Aston
Aerial Publicizing
Norman Craig
Norman Craig
Cox & Tanz

Represen-
tatives

Edw. Petry

New England

Pau! H. Raymer

Represen-
tatives

Norman Winter
Free, Johns & Field
Free, Johns & Field
Joseph McGillvra

A. T. Sears
Cox & Tanz
George Roesler

Represen-
tatives

A. T. Sears

A. T. Sears

BROADCASTING °* Broadcast Advertising
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You'll Find
a Number One
Combination

for your radio advertising if the station you buy and
the market you reach boast these important factors:

THE STATION:

First in Showmanship.

First in Listener Popularity.
Clearest Signal.

Constant Advertising Gains.

NTANSES

THE MARKET:

87.4% of Homes Radio Equipped.
Supported by Stabilized Industry. (Steel)
Around One Billion Dollars Bank Deposits.

w D

That’s the WCAE-Pittsburgh Combination!

5,000 WATTS LS 2,500,000 LISTENERS (Primary Area)

NATIONAL REPRESENTATIVE.

HEARST RADIO

NEW YORK CHICAGO SAN FRANCISCO

www.americanradiohistorv.com
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ST—Sharea Time.
CP—Construction Permit.

D—Day.

N-—Night.
L—Limited Time with Dominant Station.

SH—Specified Hours.

(Data corrected to January 1, 1936)

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

NC—Non-Commercial Station.
SA—Special Authorization.

LS—Local Sunsget.
U—Unlimited Time.

SOUTH DAKOTA—(Continued)

Call Frequency Power
City Letters in Kilocycles in Watts
RAPID CITY........ WCAT 1200—SH 100
NC
SIOUX FALLS....... Ks00 1110—L 2,600
VERMILLION. ...... KUSD 890—ST 500
NC
WATERTOWN....... KWTN 1210 100
YANKTON.......... WNAX 570 5,000—LS
1,000—N
Call Frequency Power
City Lettera in Kilocycles in Watts
BRISTOL............ WOPT 1500 100
CHATTANOOGA..... WDOD 1280 §,000—LsS
1,000—N
JACKSON........... WTJIS 1310 260—LS
100—N
KNOXVILLE......... WNOX 1010 2,000—LS
1,000—N
WROL 1310 50—
100—N
MEMPHIS. ......... WHBQ 1870 100
WMC 780 2,500—LS
1,000—N
CP 5,000—LS
WNBR 1430 1,000—LS
500—N
WREC 600 1,000—LS
500—N
CP 2,500—LS
1,000—N
NASHVILLE WLAC 1470 5,000
WSM 650 50,000
SPRINGFIELD...... . WSIX 1210 100
(Construction permit to move to Nashville)
Call Frequency Power
City Letters in Kilocycles in Watts
AMARILLO.......... KGNC 1410 2,500—LS
1,000—N
AUSTIN............. KNOW 1500 100
BEAUMONT......... KFDM 560 1,000—LS
500—N
BRADY.............. KNEL 1500—D 100
COLLEGE STATION. WTAW 1120—5% 500
N
CORPUS CHRISTI... XGFI 1500 260—LS
100—N
DALLAS............. KRLD 1040—ST 10,000
SA—-U
WFAA 800--8ST 50,000
WRR 1280 500
DUBLIN............. KFPL 1310 100
CP 250—LS
EL PASO............ KTSM 1310—ST 100
WDAH 1310—ST 100
NC

Page 88 * 1936 Yearbook Number

Name of Licensee
Headquarters Address

South Dakota School of Mines
Rapid City

Sioux Falls Broadcast Assn.
Carpenter Hotel

University of South Dakota
Science Hall

Greater Kamgeskn Radio Corp.
Midland Nat'l Insurance Bldg.

WNAX Broadcasting Co.
2nd & Capitol St.

TENNESSEE

Name of Licensee
Headquarters Address

Radiophone Broadcasting Station
Wi , Inc.
15 Fifth St.
WDOD Broadeasting Corp.
Hotel Patten

Sun Publishing Co.
Sun Bldg.

Continental Radio Co.
Andrew Johnson Hotel

Stuart Broadeasting Corp.
524 S. Gay St.

Broadcasting Station WHBQ, Inc.
Hotel Claridge

Memphis Commercial Appeal, Inc.
Hotel Gayoso

Memphis Broadcasting Co.
Hotel DeVoy
WREC, Inc.

Hotel Peabody

WLAC, Inc.
2421 West End Ave.

National Life & Accident Insurance Co.

National Bldg.
638 Tire & Vulcanizing Co.

TEXAS

Name of Licensee
Headquarters Address

Plains Radio Broadcasting Co.
Box 2093
KUT Broadcasting Co.

Norwood Bldg.

Sabine Broadcasting Co.
Hotel Beaumont

G. L. Burns
Brady

Agricultural College of Texas
Campus

Eagle Broadcasting Co.
Medical Bldg.

KRLD Radio Corp.
Adolphus Hotel

A. N. Belo Corp.
Baker Hotel

City of Dallas
Southland Lafe Bldg.

C. C. Baxter
Dublin

Tri-State Broadcasting Co.
P. O. Box 1976

Tri-State Broadcasting Co.
P. O. Box 1946

BROADCASTING °*
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Broadcast

Telephone Director Program Director Represen-
Number Network C cial M: Chief Engi tatives
1600 ... C. M. Rowe C.M.Rowe  ............
............ E. E. Clark
7 .. Joseph Henkin Verl Thompson  ............
Joseph Henkin Max Staley
210W ... B. Brackett G. Breckenridge  ............
............ W. H. Jordan
5050 ...... M. W. Plowman Myron J. Bennett  ............
M. W. Plowman George Church
481 CBS Chas. H. Gurney Ted Mathews Norman Craig
Kenneth Marsh Harry A. Seils Wilson-Dalton
Walter Biddick
Telephone Director Program Director Represen-
Number Network Commercial Manager Chief Engineer tatives
1241 ... W. A, Wilson Jerry Harrington  ............
W. A. Wilson Harold Jellicorse
6-5117 CBS Frank 8 Lane Dorothy W, Me- Paul H, Raymer
Frank 8. Lane Curdy
J. E. Eislein
3340  ...... Albert A, Stone James Allen  ~ ............
A. B. Robinson B. C. Brummell
8-7125 CBS Richard Westergaard F. Shepherd Free, Johns & Field
Rlchard Westergaard J. B. Epperason
2-7112 ..., Claude H. Frazier John Reese ~  ............
Claude H. Frazier 8. E. Adcock
6-3838  ...... E. A, Alburty Emmett McMurry ............
E. A. Alburty S. D. Wooten, Jr.
6-6940 NBC-Supp. H. W. Slavick J. H. Cleghorn Norman Craig
H. N. Gwynn E. Baker Jackson & Moore
62622  ...... Mallory Chamberlin F. S. Chamberlin ‘Wilson-Dalton
Mallory Chamberlin Shelby A. Baker
6-1813 CBS Hoyt B. Wooten Franklin Wintker Paul H. Raymer
Hoyt B. Wooten 8. D. Wooten, Jr.
T7-83425 CBS J. T. Ward F. C. Sowell, Jr. Paul H. Raymer
R. W. Sweet David Binns
6-7181 NBC-Supp. Harry Stone J. Oliver Riehl Edw. Petry
Harben Daniel J. H. DeWitt, Jr.
........... J. M. Draughon
Telephone Director Program Director Represen-
Number Network Commercial Manager  Chief Engineer tatives
4242 ..., W.8. Jzzard =~ ........... John Blair
O. L. Taylor Malcum Clack
7122 Southwest James W. Hagood Earl Rodell Free, Johns & Field
James W. Hagood  Paul Bostaph
3882 ... J. M. Gilliam G. W. Caldwell Free, Johns & Field
John K, Casey W. C. Douglas
........... G. L. Burns Mrs. G. L. Burns
John Sloan J. R. Davis
60 ... E. P. Humbert E. P. Humbert  ............
............ H. C. Dillingham
46 ... E. M, Wilso F.R.Wilson  ............
Ernest E. Wilaon H. B. Lockhart
2-6811 CBS- J. W. Runyon Ruth Clem Paul Raymer
Southwest C. W. Rembert Roy Flynn
2-9215 NBC-Supp. Martin Campbell Alexander Keese Edw. Petry
Texas Quality Martin Campbell Raymond Collins
2-1411 Southwest John Thorwald Charlie Jordan John Blair
John Thorwald V. R. Simpson
183 ... C. C. Baxter C.C.Baxter  ............
C. C. Baxter C. B. Baxter
Main  ...... Karl O. Wyler Raymond Taylor Norman Craig
840 E. L. Gemoets Jackson & Moore
Main  ...... Karl 0. Wyler  .o.i.iiivih iieiieennaas
840 E. L. Geomets

Advertising
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Olbe.
y CENTENNIAL

Adds Millions to an Already
Great Market!

WFAA-WBAP E

EFRECTIVE (OVERAGE
AREA

—————
50,000 Wat 820 Kiloc
1», yeles LEGEND

il
Natione! Broadcsating Co 0% Porential Ci
fp o G 5099% Petantal €

Teass Quality Network T3 5495 Potenrnl C

$15,000,000 is being expended by Governmental
agencies on the Central Exposition at Dallas alone; ad-
ditional huge sums by communities throughout the
state and by outstanding exhibit sponsors. This spend-
ing adds outside wealth, puts thousands back to work
. . . means new revenue and prosperity to a market that
is already “the bright spot of the nation”.

WFAA.-WBAP, with the major Centennial ac-
tivity in its local area, is the advertising buy
for 1936. Millions of transient listeners (and
purchasers) are added to the better than
3,000,000 regular WFAA - WBAP audience

whose spending power, too, is the greatest since
1929. And this “plus-market” is yours with no
added cost . . . use WFAA-WBAP for RESULTS!

s WRBAP
EDWARD PETRY & CO., INC. _—

(Dallas) New York e Chicago e Detroit e San Francisco (Fort Worth)
BROADCASTING °* Broadcast Advertising 1936 Yearbook Number ° Page 89
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ST—Shares Time.
CP—Construction Permit.

D—Day. N—Night.

NC—N (m-Cgmmermal Station.

Authori:
(Data corrected to January 1, 1988)

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

SH—Specified Hours.

121 L—Limited Time with Dominant Station.

U—Unlimited Time.

LS—Local Sunset.

100
(Coustruction Permit Only)

cuy Leters  in Kioeyeios
FORT WORTH...... KFJZ 1870
KTAT 1240
WBAP 800—ST
GALVESTON........ KLUF 1870
HOUSTON.......... KPRC 920
KTRH 1290
KXYZ 1440
LONGVIEW......... KFRO 1870—D
LUBBOCK........... KFYO 1810
MIDLAND. ......... KRLH
PALESTINE. ........ KNET 1420—D
PAMPA............... KPDN 1810—D
PECOS.............. KIUN 1420
PORT ARTHUR, ..., KPAC 1260—D
SAN ANGELO....... KGKL 1370
SAN ANTONIO...... KABC 1420
KMAC 1370—S8T
KONO 1870—ST
KTSA 550
WOAI 1190
TYLER.............. KGKB 1500—SH
WACO.............. WACO 1420
WESLACO........... KRGV 1260
WICHITA FALLS.... KGKO 570
City Lecxgu i:‘r xfﬂ'x;fﬁa-
OGDEN............. KLO 1400
SALT LAKE CITY... KDYL 1290
KSL 1130
City Lect::alrs l:l;zﬂ‘;:;‘:lis
BURLINGTON....... WCAX 1200—SH
RUTLAND.......... WSYB 1600—SH
ST. ALBANS. ....... WQDM 1870—SH
SPRINGFIELD. ..... WNBX éi%D
WATERBURY....... WDEV 550—D

Power
in Watts

100

1,000

50,000

100—N

SA 250—LS
5,000—LS

1,000—N

5,000—LS

1,000—N
1,000

100

260—LS
100—-N

1420—D 100
(Construction Permit Only)

100

100

500

250—LS
100—N

100
CP 250—LS

100

100

5,000—LS

1,000—N
50,000

100
100
500

1,000—LS
260—N

Power
in Watta
500
1,000

50,000

Power
in Watts

100
100
100

1,000

500
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TEXAS—(Continued)
Name of Licensee Telephone
Headquarters Address Number
Fort Worth Broadcasters, Inc. 8-8474
Trinity Life Bldg.
KTAT Broadcast Co. 3-1382
Hotel Texas
Carter Publications, Inc. 3-2301
400 West Tth St.
George Roy Clough 716
alveston
Houston Printing Co. Fairfax
Lamar Hotel 7101
KTRH Broadcasting Co. Preston
Rice Hotel 4361
Harris County Broadcast Co. Capitol
Gulf Bldg. 6151
Voice of Longview 411
Green at Radio St.
Kirksey Bros. 2400
914 Ave.J
Clarence Scharbauer 1070
117 W. Wali St.
Paleatine Broadcasting Assn.
Palestine
Pampa Daily News, Ine.  ......
Pampa

Jack W. Hawkins & Barney H. Hubbs 21

Hotel Brandon

Port Arthur College 3320
1600 Proctor St.
KGKL, Ine. 6716
St. Angelus Hotel
Alamo Broadeasting Co. Garfield
Texas Theatre Bldg. 4241
‘W. W. McAllister Cathedral
Smith-Young Tower 6211
Mission Broadeaating Co. Fannin
Milam Bldg. 1371
Southwest Broadeasting Co. Garfield

Plaza Hotel 1261

Southland Industries, Inc. Garfield
1081 Navarro St. 4221
East Texas Broadcasting Co. 1106
111 8. College St.
Central Texas Broadeasting Co. 2700
Amicable Bldg.
KRGV, Inc. 376
Weslaco
‘Wichita Falls Broadcasting Co. 2-0751
Kemp Hotel
Name of Licensee Telephone
Headquarters Address Number
Inter-State Broadcasting Corp. 84
Ogden
Intermountain Broadcasting Corp. ‘Wasatch
Ezra Thompson Bldg. 7180
Radio Service Corp. of Utah ‘Wasatch
Union Pacific Bldg. 3901

VERMONT

Name of Licensee Telephone
Headquarters Address Number
Burlington Daily News 306

203 College St.
Philip Weiss Music Co. 1247
80 West St.
Regan & Bostwick 126
42 No. Main St.
WNBX Broadeasting Corp. 663
39 Maiu St.
Mary Moody Whitehill 13

Record Block

Network
Southwest

NBC-Sup
Texas Qual l?ty

NBC-8up
Texas Qual lrty

CBS-
Southwest

CBS-
Southwest

NBC-Supp.
Texas Quality

CBS-
Southwest

CBS-
Southwest

Network
NBC

NBC-Supp.

CBS

Network

Director

Represen-

Program Director
i tatives

Chief E:

Commercial M
R. 8. Bishop
Harry Hoxworth

Sam H. Bennett
Sam H. Bennett

John Sullivan Walter Biddick

Truett Kimzey

Harfield Weedin
Milton Daniell

Free, Johns & Field

Harold V. Hough Herbert Southard  Edw. Petry
George C. Cranston R. C. Stinson

C. C. Maes Alfred P. Daniel Edw. Petry
Keran Tips L. C. Milfer

B. F. Orr Harry Grier John Blair
Ray E. Bright T. H. Hiner

T. F. Smith 006000300000
Cliff Tatom 5 .

James R. Curtis C.L. Rhodes ........... .
T. R. Putnam R. D, Dubois

T. E. Kirksey Douglas Doan Aerial Publicizing
T. E. Kirksey 'W. 8. Bledsoe

Raymond L. Hughes Ray‘mond L. Hughes ............
Raymond L. Hughes G. B. Brock

Jack Hawking Wray Guye  ............
Jack May B. Cy Boatright

Glenn Hewitt Edouard Ranquetta ............
Glenn Hewitt 'W. B. Girkin

Earle Yates Lynn Bigler  ............
Earle Yates Frank Jones

Henry L. Taylor Pat Flahertg ............
Sam Goldfar] T. Gilbert Sharpe

Howard W. Davis A.S.Bessan = ............
Howard W. Davis R. R, Hayes

Eugene J. Roth Gerald Morgan  ............
Eugene J. Roth George Ing

L. L. Jacquier 8. R. Wilhelm Free, Johns & Field
Jack H. Stillwell W. E. Egerton

Hugh A. L. Halff

W. Lewis Valentine Edw. Petry

Hugh A. L. Halff Fred Sterling
Roy G. Terry M.E. Danbomi ~ ........0n00
............ John B, Sheppard
James W, Pate Jack L’Ecuyer Free, Johns & Field
James W. Pate Leon Appleman
Dick Niles Jack Drake ............
Kenneth Sibson Russeli Dausmann
D. A. Kahn W. P. Hood John Blair
C. B. Locke C. B. Locke

Director Program Director Represen-
Commoercial M Chief Engi tatives
Paul R. Heitmeyer PEthel G. Clark  ............
Louis Haller D’Orr Cozzens
8.8.Fox = ... John Blair
............ J. M. Baldwin
Earl J. Glade Richard L. Evans Edw. Petry
D. H. Vincent Eugene G. Park

Director Program Director Represen-
Commercial Manager  Chief Engineer tatives

Bertha Jackson
W. J. Kennedy

Plnhp Weiss
J. H. Weiss

F. A. Bostwick
F. A. Bostwick

F. W. Wheeler

Lloyd E. Squire
Lloyd E. Squire

Richard ‘T, Dick

J. H. Weiss
M. Francis

Mrs. F. A. Bostwick ............
E. S. Regan

W. A. Bamford
‘W. F. Moore

Melvin Stickles

BROADCASTING °* Broadcast Advertising
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

NC—Non-Commercial Station. D—Day. N—Night. SH-—Specified Hours. LS—Local Sunset.
SA—Special Authorization. L—Limited Time with Dominant Station. U—Unlimited Time.
(Data corrected to January 1, 1936)

ST—Shares Time.
CP—Construction Permit.

VIRGINIA

Call Frequency Power Name of Licensee Telephone Director Program Director Represen-
City Letters in Kilocycles in Watts Headquarters Address Number Network Commercial Manager Chief Engineer tatives
ALEXANDRIA....... WISV 1460 10,000 (See District of Columbia)
CHARLOTTESVILLE. WCHV 1420—ST 250—LS Community Broadcasting Corp. 44 ... H. M. Curtler W. A. Gleason Aerial Publicizing
100—N 7th & Main Sts. H. M. Curtler W. Milton-King
DANVILLE. ......... WBTM 1370 250—LS Piedmont Broadcasting Corp. 23850 @ ...... 8. C. Ondarcho W. P, Hefferman  ............
100—N 427 Main St. S. C. Ondarcho D. H. Donahue
HARRISONBURG.... WSVA 550—D 500 Shenandoah Valley Broadeasting Corp. 875  ...... R. C. Powell Floyd Williams  ............
Newman Bldg. R. C. Powell R. C. Powell
LYNCHBURG........ WLVA 1200 250—LS Lynchburg Broadcasting Corp. 3080  ...... Philip P. Allen James Moore  .........0en
100—N Allied Arts Bldg. Glenn E. Jackson A. E. Heiser
NEWPORT NEWS... WGH 1810 2560—LS p oads deasting Corp. 2297 ...... Edward E. Bishop Joel Wahlberg ............
100—N 2818 Wuhmgton Ave, Edward E. Edgar H. E. Slone
NORFOLK.......... WTAR 780 1,000—LS WTAR Radio Cog. 256671 NBC-Supp. Campbell Arnoux Miss Shirley Hosier Edw. Petry
500—N Bank of Commerce Bldg. John W. New J. L. Grether
PETERSBURG...... WPHR 880—D 500 WLBG, Inc, 806 ... ) J. L. Stone Blanche Moody  ............
Medical Arts Bldg. Alden Baker Walter Selden
RICHMOND......... WBBL 1210—SH 100 Grace Covenant Presbyterian Church  4-8885 ...... M. A.Sitton = ... iiieiiee eeieiaaeaen.
NC 7 Monument Ave.  Liiiiiiiih eerieeenaes
WMBG 1210—SH 260—LS Havens & Martin, Inc. 2-6776 CBS Wilbur M. Havens Robert Mitchell Fergason & Aston
100—N 914 W. Broad St. Wilbur M. Havens Wilfred H. Wood Hibbard Ayer
WRVA 1110 5,000 Larus & Brother Co. 8-6638 NBC-Supp. W. R. Bishop B. T. Repine Paul Raymer
Richmond Barron Howard H. 8. Lucy
ROANOKE. ......... WDBJ 9380 1,000 Times-World Corp. 8181 CBS R. P. Jordan R. P. Jordan Norman Craig
P. O. Box 150 Frank Kesler R. D. Avery A. T. Sears
Call Frequency Power Name of Licensee Telephone Director Program Director Represen-
City Letters in Kilocycles in Watts Headquarters Address Number Network Commercial M. Chief Engi tatives
ABERDEEN......... KXRO 1310 100 KXRO, Inc. 4098 ... Harry R. Spence Ben K. Weatherwax Walter Biddick
Hotel Morck Fred G. Goddard W. M. McGoffin
BELLINGHAM....... Kvos 1200 100 KVOS, Inc. 1627 ..., Tom Schafer Walter Biddjck
116 W, MagnohaSt. L. A.T. Sears
Cox & Tanz
EVERETT........... KRKO 1370—ST 50 Lee E. Mudgett 1 IS G600 Go00800cAB00 G60060000600 00000000680A
2814 Rucker Ave. 526
OLYMPIA. .......... KGY 1210—SH 100 KGY, Inc. 746 ..., Rickey Bras Kathryn McArdle ............
Capitol Park Bldg. Rickey Bras Joe Hiley
PULLMAN........... KWsC 1220—ST 2,000—LS State College of Washington 221IR ..., Dr. F. F. Nolder Kenneth Yeend  ............
NC 1,000—N Administration BIdg. .. Larry Mallock
CP 5,000—LS
SEATTLE........... KIRO 650—L 250 Queen Ci(t:y Broadcasting Co. Elliot  ...... H. J. Quilliam Arthur Lindsay  ............
SA 710—U SA 500 obb Bldg. 3933 Loren B. Stone Martin Kiebert
KJR 970 5,000 Fisher's Blend Station, Inc. Elliot NBC-Pacific Birt F. Fisher Willard Warren Edw. Petry
Skinner Bldg. 5890 (Blue) H. M. Feltis F. J. Brott
KOL 1270 2,600—LS Seattle Broadcasting Co. Main CBS- Archie G, Taft Don Isham Free & Sleininger
1,000—N 3rd & University 2312 Don Lee Norman F. Storm Clyde Bond
KOoMO 920 1,000 Fisher’s Blend Station, Inc. Elliot NBC-Pacific Birt F. Fisher Willard Warren Edw. Petry
foig 5,000—LsS Skinner Bldg. 5890 (Red) H. M. Feltis F.J. Brott
KRSC 1120—D 100 Radio Sales Corp. Elliet  ...... Robt. E. Priebe Ted Bell Biddick
‘Washington Athletlc Club 3480 R C. Fuller R. E. Pireve MR
KTW 1220—ST 1,000 First Presbyterian Church Main @ ...... J.S. Ross Mrs. C.R.Fo8s  ............
NC 7th & Spring St. 477 . J. D. Ross
KVL 1370—ST 100 KVL, Inc. Seneca = ...... Arthur C. Dailey Rose W. Dailley  ............
L. C. Smith Tower 0070 ... L. G. Reynolds
KXA 760—L 500—LS American Radio Telephone Co. Seneca = ...... R.F. Meggee = .........v00 erievnnennan
250—N Bigelow Bldg. 1000 R. F. Mu.ggee H. J. Price
SPOKANE........... KFIO 1120—D 100 Spokane Broadeasting Corp. Main 860000 Arthur L. Smith Gertrude Longmeler ............
Ziegler Bldg. 3400 C. E. Frazier Curtis Strong
KFPY 890 1,000 Symons Broadcasting Co. Main CBS- T. W. Symons, Jr. Robert B. Struble  Joseph McGillvra
Symons Bldg. 1218 Don Lee A, L. Bright George Langford Walter Biddick
KGA 1470 5,000 Louis Wasmer, Inc. Riverside NBC-Pacific Louis Wasmer Herb Wixson Edw. Petry
Standard Stock Exchange Bldg. 1191 (Blue) Herb Wixson A. G. Sparling
KHQ 590 2,000—LS Louis Wasmer, Inc. Maia NBC-Pacific Louis Wasmer Harvey Wixson Edw. Petry
1,000—N Standard Stock Exchange Bldg. 5383 (Red) Harvey Wixson A. G. Sparling
TACOMA............ KMO 1880 250 KMO, Inc. Main ...... Maliigaret Haymond Susie Fechter ............
Hote! Winthrop 4144 . Field Robert Vaughan
KVI 570 1,000 Puget Sound Broadcasting Co. Broadway CBS- E. M. Doernbecher Maurice Websater Free & Sleininger
Rust Bldg. 4211 Don Lee Edward J. Jansen J, W. Wallace
WALLA WALLA. .... KuJ 1870 100 KUJ, Inec, 1280 ...... H. E. Studebaker  Carl Gensel A. T. Sears
2nd & Rose St. Don Wike Ellwood Lippincott Walter Biddick
WENATCHEE....... KPQ 1500 260—LS ‘Westcoast Broadcasting Co. 8B ..., Coie E. Wylie ‘Walter Biddick
100—N 20 SecondSt. Cox & Tanz
T. Sears
YAKIMA............ KIT 1310 250—LS Carl E. Haymond 8161 ...... J. A. Murphy H. A. Miller A. T. Sears
100—N Yakima J. A. Murphy H. B. Murphy
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COMPLETE

NBC

SERVICE

DIRECT
HITS

FOR 241 PRODUCTS

During the first ten months of 1935 WTAR scored 98.6% Direct Hits for 241 accounts
—clients who have been with us continually since the start of their contracts or
have renewed. some several times—a sure sign of sales satistaction. @ In 1936
don't overlook the Norfolk area. with its half million prosperous people, mostly
urban, located within 25 miles of WTAR’s transmitter. The station is owned
and operated by the publishers of Norfolk’'s morning and evening news-
papers. The first high fidelity station in Virginia, as well as Virginia's first
Broadcaster — WTAR dominates the radio map of rich Tidewater Virginia.

@ Let WTAR score direct sales hits for you in 1936. National representatives—Edward Petry & Co.

NORFOLK
VIRGINIA
Owned and operated by
THE LEDGER DISPATCH

VIRGINIA'S OLDEST BROADCASTER [EuLRALISUILIRZINe

FIRST HIGH FIDELITY STATION @ OPERATES FULL TIME . * *
BROADCASTING °* Broadcast Advertising
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ST-——Shares Time.

CP—Construction Permit.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

NC—N (m-Commrct'al Station.

D—Day. N-—Night. SH—Specified Hours. Local Sunset.

15—
! Authori: U—Unlimited Time.

L—Limited Ttme )unth Dominant Station.

(Data oofncted to January 1, 1936

Call nency Power
City Letters in Kilocycles in Watts
BLUEFIELD......... WHIS 1410 500—LS
250—-N
CHARLESTON....... . WCHS 580 1,000—LS
500—N
FAIRMONT......... WMMN 890 500—LS
260—N
CP 1,000—LS
500—N
HUNTINGTON. ..... WSAZ 1190 1,000
PARKERSBURG..... WPAR 1420 100
WHEELING..... eeee WWVA 1160—ST 5,000
Call Frequency Power
City Letters in Kilocycles in Watts
FOND DU LAC...... KFIZ 1420—SH 100
GREEN BAY......... WHBY 1200 250—LS8
100—N
WTAQ 1880 1,000
JANESVILLE........ WCLO 1200 100
LA CROSSE......... WKBH 1880 1,000
MADISON.....,..... WHA 840—30 2,500
WIBA 1280 1,000
CP 5,000—LS
MANITOWOC....... WOMT 1210 100
MILWAUKEE......... WEMP 1810—D 100
WISN 1120 1,000—LS
250—N
WTMJ 620 5.000—LS
1,000—N
POYNETTE.......... WIBU 1210 260—LS
100—N
RACINE............. WRIN 1370 100
CP 250—LS
SHEBOYGAN........ WHBL 1800 250
STEVENS POINT.... WLBL 800—%_30 2,600
SUPERIOR.......... WEBC 1290 5,000—LS
1,000—N
Call uency Pow:
City Letters in Kilocycles in w:{u
SHERIDAN......... KWYO 1870 100
CASPER............ KDFN 1440 500

WEST VIRGINIA

Name of Licensee Telephone ) Director Program Director Represen-
Headquarters Address Numb k ial M. Chief Engineer tativea
Daily Telegraph Prlnﬁnz Co. 2618 ...... C.H.Murphy  ............ E. Katz
Commerce St. C. H. Murphy P. T. Flanagan
Charleston Broadcasting Corp. Capitol 000000 W. C. McKellar John Phillj; 500000000000
22934 Capitol St. 28-133 W. C. McKellar Glenn E.
A. M. Rowe, Ine. 8100 CBS Alan W. R H. O. Morri: Joseph McGilivra
208 Main St. Alan W. Ramsey A. C. Heck John Kettlewell
WSAZ, Inec, 4106 500000 W. C. McKellar H. Cunninghsm 600000000056
92634 4th Ave, W. C. McKellar Glenn E. Chase
Ohio Valley Broadcasting Corp. 2630 oBOA0s Harold McWhorter Ken D. Given Walter Biddick
Chancellor Hotel A. Rauch M. H. McDowell
West Virginia Broadcasting Corp. 5883 CBS George W. Smith Walter S. Patterson Joseph McGillvra
Hawley Bidg. George W. Smith Glenn G. Boundy  John Kettlewell
Name of Licensee Telephone Director Program Director Represen-
Headquarters Address Number Network C ial M Chief Engi i}
Reporter Printing Co. 866 000000 Lynn N. Fairbanks Lucille Falrbanks 500080000600
18 West 1st St. Lynn N. Fairbanks Wendell Meyers
‘WHBY, Inc. Adams 1 James A. Wagner  Guy Watts ceeerarencas
Green Bay Val Schneider Norman Hahn
WHBY, Ine. Adams 1 nooqan James A. Wagner Guy Watts 500000000000
Green Bay Van Schneider Norman Hahn
Gazette Printing Co. 2500 IR S. H. Blisa Neal Keebn Aerlal Publicizing
200 E. Milwaukee St. W. Koessler W. A. Smith
WKBH, Inc, 450 000000 Otto M. Schlaboch Ted Johnson 050000000000
409 Maln St. C. F, Calisway Al Leemsan
University of Wisconsin Badger 000000 H B.Mchty H. B. McCarty 00000000000
Radio Hall 58 H. A. Engel O. R. Buchanan
Badger Broadcasting Co. Fairchild NBC-Supp. W. E. Walker K. F. Schmitt Norman Craig
111 King St. 8800 W. E. Watker John Crentz A.T.Sears
Francis M. Kadow 167 000000 F. M Kadow E. Cobb taseencsanss
1110 Washington St. E. Bieck K. Page
Mllwsukee Broadeasting Co. Marquette an0000 Jokn C. Mevius Merrill ¥, Trapp sassseasases
711 Empire Bldg. 7722 John C. Mevius Raymond Host
Hearst Radio, Inc. Dal, CBS G. W, Grignon Howard Peck Hearst Radio
128 Michigan 890 H. C. Burl Don Waeller
The Journal Co. Marquette NBC-Supp. Walter J. Damm Wm.J. Bnnnlng Edw. Petry
833 W. State St. 6000 Wm. F, Dittman D. W. Gellerup
‘Wm. C. Forrest, Inc. 97TRE Wm. C. Forrest Jack Foster 005a00000000
Poynette Wm. C. Forreat Roland Richard
Racine Broadeasting Corp. Jackson 600000 H. J. Newcomb Richard Conrad ANnonNaoo00n
Hotel Racine 290 ‘W. W. Cribb F. Lee Dechant
Press Publishing Co. 5066 ceenen Mona J. Pape ssessesnaens cressacanses
Press Bldg. H. H. Born W. F. Duben
State of Wisconsin 526 F.R.Calvert  ......... 000000000000
444 Main St, H. 0. Brickson
{See Duluth, Minnesota)
Name of Licensee Teolephone Di Prog; D D
eadquarters Address Numb k C ial M. Chief Engineer tatives
Big Horn Broadcasting Co., Inc. 601-602 000500 Chas. P. Beott Chas, P. Scott ‘Walter Biddick
840 N. Main Chas. P. Scott Glen Earnhart
407 ceeaee D. L. Hathaway Mare Nichols ‘Walter Biddick

Donald L. Hathaway
1st & Lennox

D. L. Hathaway

FOR SAL

500 WATTS

COVERAGE

WSVA SERVES
18 COUNTIES IN

VIRGINIA & W. VIRGINIA
STUDIOS AND OFFICES HARRISONBURG, VA.

WSVA

PROVIDES THE ONLY RELIABLE DAYTIME RADIO SERVICE FOR

E—A MONOPOLY

550 Ke.

MORE THAN 150,000 LISTENERS IN THE RICH

SHENANDOAH VALLEY

VIRGINIA

TELEPHONE HARRISONBURG 875

COVERAGE

ADVERTISERS IN
5 CITIES USE
WSVA REGULARLY
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'MY KINGDOM FOR A SONG’

I
COWBOY LOYE ASKED WW V A LISTENERS

FOR ONE COPY OF AN OLD SONG-- - - -

HE GOT 302 ./

COWBOY LOYE wanted a copy of a song and wanted
it badly—but there were complications. First of
all, he did not know the name of the wanted song.
Another stumbling block in his search was the fact
that he knew only a few measures of the melody. Still
another difficulty was the fact that it was an old, old
song.
But Cowboy Loye has boundless faith in WWVA listeners.
During one of his commercial broadcasts he merely hummed
a few familiar measures of the wanted song and asked any

listener who recognized the song and had a copy to send it
along.

And then things happened!

To the amazement of even such an enthusiastic WWVA
booster as Cowboy Loye, 302 copies were mailed in. They
came in every conceivable form and included several musical
library treasures. Such an accomplishment is doubly im-.
pressive because no premium was offered.

Yes, we have produced sales results for WWVA advertisers
which are as miraculous as Cowboy Loye’s wanted song epi-
sode! And all because we have developed
an amazing listener loyalty among 5,721,101
radio listeners in Eastern Ohio, Western
Pennsylvania and Northerm West Virginia.

FewsTT  LISSON [ ROCHESTER®
£ LIVERPOOL [

uf oo
>

] v ®| wasHINGTON 1

: PA..

s w‘%’vgﬁ:} WHEELING

.
MOUNDSVILLE @ VNIONTOWN

NEW
@PHILADELPHIA
T unmigHsvLe grcuaom

We welcome a careful check-up of WWVA’s
Popular, Powerful and Productive service!

WOODSFIELD FCATIEROITHEI SO Chicago Representative: New York Representative:
= L oA
B Suowiit TUNRSILLE  oncantonn, £ John K. Kettlewell Joseph H. McGillyra
.ooo Y ShrensviLLe .::::g:?” 0 Palmolive Bldg. 485 Madison Ave.

'.suunvs éumséu.m «gq‘

S

3 2
SErving THIS

WEST VIRGINIA BROADCASTING CORPORATION

=W W VAE

WHEELING, WEST VIRGINIA
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ST—Shares Time.

NC—N on-Cgmmrcial Station.
A4S

CP—Construction Permit.

(Territories and Possessions)

D—Day. N—Night.
ial Authorizati

(Data corrected to January 1, 1936)

SH—Specified Hours.
L—Limited Time with Dominant Station.

DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES

U—Unlimited Time.

LS—Local Sunset.

Call Frequency
in Kilocycles

780—SH

City Letters
ANCHORAGE........ KFQD
JUNEAU............ KINY 1310
EKETCHIKAN........ KGBU 800

Call Frequency

City Letters

HONOLULU........ KGMB 1820
KGU 750—L
HILO............... KHBC

Call Frequency
in Kilocyclea

1420—SH

City Letters
PONCE............. ‘WPRP

in Kilocycies

Power

in Watts

250
100

500

Power
in Watts

1,000

2,500

1420 100
(Construction Permit Only)

Power
in Watts

250—LsS

(Construction 100—N

Permit Only)
1240—SH

SAN JUAN.......... WKAQ
WNEL 1290
Call Freqnency
City Letters
MANILA............ KZIB 900
KZEG 780
KZRM 618

in Kilocycles

1,000

500

Power
in Watts
1,000
850

50,000

Name of Licensee Telephone irector Program Directo; Represen-
Headquarters Address Number Network Commercial M. Chief Engi = :I-!:i'“n
Anchorage Radio Club, Inc. 148Y ..., J. P. Hannon Kenneth Laughlin = Walter Biddick
Anchorage R. E. McDonald J. P. Hannon
Edwin A. Kraft = L...0 ciiiih ieiiiiiiins eieeniees e
Juneau . oo
Alaska Radio & Service Co. 811 000000 James A. Britton R. W. Britton  ............
111 Front St. R. W. Britton James A. Britton
Name of Licensee Telephone Director Program Director Represen-
Headquarters Address Numb N k ial & Chief Engi tatives
Honolulu Broadeasting Co., Ltd. 2627 CBS Fred J.Hart ............ Conquest Alliance
Honolulu ‘Webley Edwards Gene Goldrup ‘Walter Biddick
Advertiser Publishing Co., Ltd. 23811 NBC-Supp. M. A, Mulrony H. N. Tyson E. Katz
Advertiser Bidg. M. A. Mulrony M. A. Mulrony

Honolulu Broadeasting Co., Ltd.  .....  ......
Hilo

PUERTO RICO

Fred J. Hart
‘Webley Edwards

Conquest Alliance
Gene Goldrup

Name of Licensee Telephone Director Program Director Represen-
Headquarters Address . Numb N k 1 M Chief Engi tatives
Julio M. Conesa F
21 Christina 8t. Ll e,
Radio Corp. of Porte Rico S.J. ... J. A. Agusty Santo Torres Conquest Alliance
P. R. Telephone Bldg. 1202 M. E. Navarro Angel del Valle q .
Juan Piza S.J.108 ...... Juan Piza Jose Arzaga Broadcastin;
59 Brau G. Casals W. N. Greer Abroad €
Name of Licensee Telephone Director Program Directol R -
Headquarters Address Number Network Commercial M; Clge "‘_'r r 31:;::?
1. Beck, Inc. 2 .
89 Eacolta
Erlanger & Galinger, Inc. ..., Liiii 0 L iiiiiiiee e e
Insular Life Bldg.
Erlanger & Galinger, Inc. 211832 ......  Bertrand H.Silen ............  ..ii.iiiin..

601 Escolta

ton.

National Press Bldg.

dents.

advertisers.
reasonable rates.

TRANSCRIPTIONS |

POLITICS——Broadéast Addresses especially recorded for
your station by members of Congress and
other prominent figures of official Washing-

N E W S—Newspaper stations may now broadcast News-

‘ chats by their own Washington Correspon-
Delivery within twenty-four hours
after recording assures ‘HOT’ news com-
ments with a local slant.

AIR-CHECK —We maintain a program checking service for
High quality recordings and

DIRECT RECORDING
EQUIPMENT

For Professional Purposes

STUDIO

PORTABLE
MODELS

Custom Built Equipment

NATIONAL RECORDING STUDIOS. Inc.

and

Washington, D. C.
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' H' AW
570,000,000
#a waii Lu V& Bmerican

Only six countries of the World make

The 49th State, #awaii,
larger purchases of American products

(4 ﬁmethdIl than the Hawaiian Islands. Hawaiian im-

ports, including all of the standard
brands, aggregate more than $70,000,-
States. Its population of 400,000 000 a year.

On Dec. 14, KGMB went on the air with
a four-fold power increase to 1,000 watts.

It is an integral part of the United

speaks American, thinks American

and buys American. It is in new studios, and has new RCA
high fidelity studio and transmitter equip-
The new KGMB, Premier Broadcast- ment. Its crisp, clear signals are dis-

patched from a new Blaw-Knox vertical
radiator. In fact, everything is new ex-
this rich market. cept its call letters.

et

KGMB represents the best advertising buy in this typically American

ing Station of the 49th State,saturates

Market. It is an outlet of the Columbia Broadcasting System.

FRED J. HART, President and General Manager Representatives: Conquest Alliance Company
San Francisco Office, Californian Hotel New York, 515 Madison Ave.* Chicago, 100 N. La Salle St.
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NC—Non-Commercial Station.

D—Day. N—Night.
(Data Corrected to January 1, 1986)

DIRECTORY OF BROADCASTING STATIONS IN

ST—Shares Time. SH—Specified Hours.

CANADA

LS—Local Sunset.

oty Letiers)
~ALGARY........... CFAC
CFCN
cicy
EDMONTON. ....... CFRN
cica
CKUA
LETHBRIDGE. . ..... cJoc
{{ City Lec!:!alri)
CHILLIWACK CHWK
EAMLOOPS. ....... . CFIC
KELOWNA.......... CKOV
TRAIL.............. CJAT
VANCOUVER........ CJOR
CKCD
CKFC
CRMO
CKWX
CRCV
VICTORIA........... CFCT
aiy Letters
BRANDON.......... CKX
WINNIPEG.......... CKY
cIGX
CIRC
Clity Lters
FREDERICTON...... CFNB
MONCTON......... . CECW
SAINT JOBN........ CHSJ

Frequency Power
in Kilocycles in Watts
980 100
1080 10,000
690 100
1260 100
780 1000
580—ST 500
NC
1230 100
Frequency § Power
in Kilocyclen [in Watta
780 100
880 100
630 100
910 250
600 500
1010 100

1410—NC 50

1410 100
1010—SH 100
1100 500
CP—5,000
1450 50
Frequency Power
in Kilocycles in Watte
1450 500
960 15,000
630 500
1390 100
Frequency ! ower!
in Kilocycles in Watts
550 1,000
1370 100
1120 100

Page 98 * 1936 Yearbook Number

Name of Licensee Telephone Director Program Director Represen-
Headquarters Address Numb N )’ ial M Chief Engineer tatives
Taylor, Pearson & Carson Broad- R. 1086 Canadian  G. F. Hetbert M. V. Chestnut Aerial Publicizi)
ing Co., Ltd. M. V. Chestnut 60000000000
Southam Bldg.
Voice of the Prairies, Ltd. Main 000000 H.G.Love ....ccvvuens Joseph McGillvra
Toronto General Trusts Bldg. 1161 tecesnserans W. W. Grant
Albertan Publishing Co., Ltd. R. 2007 Canadian  Albert Millican Don McKay ~ ............
Calgary Albert Milliean M. H. McKenzie
Sunwapta Broadcasting Co., Ltd. 28661 ...... H. F. Nielsen Q00QONEEACAD Henshaw
109 CPR Bldg. G. R. A. Rice F. A. Makepeace
Taylor & Pearaon Broadcasting Co., 26181 Canadian  Frank H. Elphicke William Cranston  Joseph MecGillvra
3 M. MacDonald Hastings McMahon
Birks Bldg.
University of Alberta 82288 ...... H. J. MacLeod 000on000000 000000000060
Campus il e eeseennseens
Lethbridge Brondcastmg Ltd. 8872 Canadian H.R.Carson  ............ McGillvra
arquis Hotel Gerry Gaetz Norman Ritchie Western
Name of Licensee Telephone Director Program Director Represen-
Headquarters Address Numb Network ial M. Chief Engil tatives
Chilliwack Broadeasting Co., Ltd. 6106 Canadian  C. Casey Wells Ray Tyldesley Joseph McGillvra
16 Wellington Ave. C. Casey Wells John Pilling
Knmloog Sentinel, Ltd. 1000 Canadian  Ralph E. White Doug. Homersham Joseph McGillvra
. 0. 760 Ralph E. White Doug. Homersham Dominiop
. Western
Okanagan Broadcasters, Ltd. 200 Canadian  J. W. B. Browne . A. Lethbridge Dominion
Box 2438 J. W. B. Browne Arthur Milter Western
Kootenay Broadcasting Co., Ltd. 787-L Canadian T. G. Robinson T. G. Robinson Dominion
Box 1959 T. G. Robinson E. C. Aylen Western
G. C. Chandler Trinity 000005 G. C. Chandler Laddie Watkis Joseph McGillvra
846 Howe St. 5321 G. C. Chandter W. B. Smith Dominion
Weatern
Vancouver Daily Province Seymour cenene W. G. Hassell Mrs. W. G. Hassell ............
198 Hastings West 21760 W. G. Hassell H. G. McCrady
United Church of Canada Bayview Canadian  Cyril Trott  ...... 000000 . 000
784 Davie St. 2187 tessesnennes cesecsrenas
Sprott-Shlw Radio Co. Seymour  Canadian  ..cc.eeee... i e ceee
815 Hastings St. 7711 eteiestasses e cree
Western Broldcutl Co .o Litd. Segzmour Canadian  A. Holstead Fred C.Bass ............
1 W. Geo 88 Reg. M. Dagg E. Ross MacIntyre
disn Radio C insi Trinity Canadian  G. A. Wright G. A. Wri ht ...... cerene
1150 Main St. 4412 G. A. Wright F.B.C.
Geo. W. Deaville Garden 000000 Cliff Deaville Clarence Carville  Joseph McGillvra
Radio Centre 2014 Cliff Deaville Roland Watson |
v
Name of Licensee Telephone Director Prog Di Rep
Headquarters Addrees Number Network  Commercial Manager  Chief Engineer tatives
Manitob lephone §; 4532 Canadian C.E BCouhu 006000000006
Brandon 500
Manitoba Telephone S 87181 Canadian  W. H. Backhouse D. R. P. Coates 0000000 ceves
Winnipeg W. H. Backhouse G. ills
(See Yorktown. Sask.)
James Richardson & Sons, Ltd. 92266 Canadian B. R. McLaughlin  H. Green Joseph McGillvra
Royal Alexandra Hote: H. R. McLaughlin ...........
Name of Licensee Telephone Director Progum Difector Represen~
Headquarters Address Numb k C jal M. Chief E: tatives
James S. Neill & Sons, Ltd. 209 Canadian  J. Stewart Neill C. G. Stillweil Joesph McGillvra
J. Stewart Neill Thomas Young
Moncton Broadcntmz Co. 1302 Canadian H. M. Wood H. M. Wood Dominion
neton H. M. Wood F. S, Hayter
New Brunswick Broadeasting Co. 8-2807 Canadian L. W. Bewick H. B. Hoily Joseph McGillvra
Admiral Beatty Hotel N. Magnusson J. G. Bishop
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NC—Non-Commercial Station.

D—-Day.

N—Night.

SH—Specified Hours.

DIRECTORY OF BROADCASTING STATIONS IN 'CANADA

ST—Shares Time.

LS—Local Sunset.

City Lecl:gt:
HALIFAX........... CHNS
SYDNEY. ........... CICB
WOLFVILLE......... CKIC
YARMOUTH........ CJLs

City Ifl::‘rs
BRANTFORD........ CKPC
CHATHAM.......... CFCO
COBALT............. CKMC
FORT WILLIAM..... CKPR
HAMILTON......... CHML

CKOC
KINGSTON.......... CFRC
EIRELAND LAKE... CJKL
LONDON............ CFPL
NORTH BAY........ CFCH
OTTAWA........... . CKCO
CRCO
PRESCOTT.......... CFLC
8T. CATHERINES... CKTB
SAULT STE. MARIE.. CJIC
SUDBURY.........,. CKSO
TIMMINS........... CKGB
TORONTO.......... CFRB
CKCL
CRCT

Frequency
in Kilocyclea
980
1240
1010—NC

1810

Frequency
in Kilocycles
930
630
1210—-NC

980

1010

1120
1510—S§[C

1810—8H

7380

9380

1010

880

980

1200—SH

1600

80

1420

690

Power
in Watts
1,000
1,000
50

100

Power
in Watts

100

100

50

100

100
185
100
100
100
100
100
1,000
100
100
100
1,000
100
10,000
100

5,000

NOVA SCOTIA

Name of Licensee Teiephone
B d ters Add N, T
Maritime Brondcuting Co., Ltd. Bisho)
P. 7001
Nathanson’s Radio Headquarters 170-209
Radio Bldg.
Acadia University 270
Wolfville
Lawrie L. Smith 500
Main Street
Name of Licensee Telephone
Headquarters Address Number
Telephone City Broadeast, Ltd. 626
Arcade Bldg.
John Beardall 2626
William Pitt Hotel
R. L. MacAdam oa
Cobalt
Dougall Motor Car Co., Ltd. South
Radio Hall 816
Maple Leaf Rndxo Co. Ltd. Regent
Pigott Bldg. 1280
‘Wentworth Radio Broadcasting Co. Baker
‘Wentworth Bldg. 4661
Queen’s University (...,
Fleming Hall
Northern Broadeasting Co. 27
R. E. Bldg.
London Free Press Publishing Co. Metcalfe
442 Richmond St. 5200
Northern Broadeasting Co. 874
Capitol Theatre Bldg.
Dr. G. M. Geldert Queen
Ottawa 8226
Canadian Radio Broadcasting Comm. Queen
Chateau Lawrier Hote! 54
Radio Assn. of Prescott 802
807 George St.
Silver Spire Broadcasting Station 8900
Welland House
J. G. Hyland & J. C. Whitby 360
indsor Hotel
Sudbury Star 2700
22 Elm St.
Northern Broadcasting Co. 500
Press Bldg.
Rogers Radio Broadessting Co. Midway
87 Bloor St. W, 8515
Dominlon Battery Co.. Ltd. Adelaide
University Ave. 1014
dian Broadeasting C e Lakeside
806 Davenport Rd. 2817

Director Program Director Represen-
Network fal Chief Engi tativea |
Canadian  Maj. Wm. C. Borrett Lionel Shatford Joseph McGillvra
Maj. Wm. C. Borrett Cecil A. Land
Canadian R. H. Wright R. H. Wright A0000A0a0000
N. Nathanson F. G. O'Brien
...... R. T. Steves F. M. Patterson
............ R. T. Steves
Canadian Q. W, Loeb O. W. Loeb 600000000000
Lawrie Smith Laurie Smith
Director Program Director Represen-
Network  Commercial M Chief Engi tatives
C di J. D. Buch Claude S. Cain Dominion
J. D. Buchanan 'W. Hugh Clark Spot
Canadian  John Beardall Ross Wright Dominion
ack Murray Gordon Brookes
Canadian  Ralph Parker Aerial Publicizing
H. F. Dougall Dominion
‘Western
Canadian  W. A. Stanton Dominion
W. A. Stanton
Canadian  Gordon Anderson  Gordon Anderson cesssiiniane
L. E. Edwards orton
...... 8. C. Morgan 500000000050
............ H. Stewart
...... Roy H. Thompson J. P, Murphy 0000000a6A00
B. G. Shellon L. Quigg
Canadian  Philip Morris Philip Morrls  ............
Philip Morris Lloyd York
Canadian  Tom Darling Tom Darling C. W. Wright
W. T. Davis Jack Barnaby
Canadian  Dr. G. M. Geldert Clifford McCormick ,...........
C.H, Orr Ian C. Henderson
Canadian  Charles Shearer  .......co000 ceeieiees 006
Charles Shearer H. E. S. Hamilton
000000 LFKnizht J. G. Andrews 000000000000
F. Knight A. G. Halliday
Capadian ~ George M. Cootes  Clarence Colton creesseaanne
George M. Cootes Wm. H. Allen
000 J. G. Hyland J. C. Whitby Dominfon
J. G. Hyland W. G. Crawford
Canadian  John Farrell W. E. Mason cessticnanas
John Farreil L. Parkes
Canadian ~ W. Wren G. Archibald C. w. Wright,
‘W. Wren R. E. Mooney
CBS Harry Sedgwicl Roy Lockal Ji McGlilvra
E. L. Moore Jack Sharpe oseph
T H. 8. Goodert Maurice Rapki cesesranaane
A. E. Leary E. O. Swan
NBC- Staniey Maxted Stanley Maxted cesictsasenan
Capadian  Rupert Lucas F. J. Garrod

Halifax, N. S.
the Capital of
Nova Scotia
is 600 Miles
East of
New York City.

Most Listeners
Like Their Radio
Without Static
or Interference.

NBC Thesaurus Recorded Pro-
grams Available for Sponsorship.

“Located in the Very Heart of the Maritime Provinces’ Radio Audience”
—— FOR RATES, ETC, APPLY ——

A MESSAGE FROM CANADA—FOR
MISTER UNITED STATES MANUFACTURER

and his advertising representatives
“IF YOU WANT TO SELL YOUR GOODS IN EASTERN CANADA—

USE THE KEY STATION OF THE MARITIMES”

CHNS

1000 WATTS—CRYSTAL CONTROL—100% MODULATION

Wm. C. Borrett, Director, Lord Nelson Hotel, Halifax, N. S.

Oxydol, Boston American.

Joe McGillvra, Representative, 485 Madison Ave., New York City

Among the U.S.A. products that we have been privileged to serve with suc-
cess: Ironized Yeast, Carters Liver Pills, Cystex, Sunset Dyes, Cuticura,

U.S.A. Stations
Cannot Be Heard
At All In
Halifax Until
After Dark.

CHNS Has 100%
Local Daytime
and
Early Evening
Audience,

NBC Thesaurus Recorded Pro-
grams Available for Sponsorship.
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ST—Shares Time.

NC—Non-Commercial Station.

D—Day.

N—Night.

SH—Specified Hours.

DIRECTORY OF BROADCASTING STATIONS IN CANADA

LS—Local Sunset.

Page 100 * 1936

City nglelrs inp;ﬁ'll:g;gs
WATERLOO......... CKCR 1510
WINDSOR........... CKLW 1030

CRCW 600
WINGHAM. ... ...... CKNX 1200

City L(Sr;lrs ini‘;iei'llxceyncclis

CHARLOTTETOWN.. CFCY 630
CHCK 1310
SUMMERSIDE. ..... CHGS 1450

City Letters  in Kuoeyeins
CHICOUTIMI........ CRCS 960
HULL............... CKCH 1210
MONTREAL. ........ CFCF 600

CHLI; 1120
CKAC 730
CRCM 910—SH
NEW CARLISLE. ., .. CHNC 1410
‘QUEBEC............ CHRC. 580
CKCV 1310
CRCK 1050
City Le(ir;lri in“ll(ei.ll:ceyncclis
MOOSE JAW........ CHAB 1200
CJRM 540
PRINCE ALBERT.... CKBI 1210
REGINA............. CHWC 1010
CKCK 1010—ST
SASKATOON........ CFQC 840
YORKTON.......... CIGX 630

Power

in Watts
100
5,000
1,000—-LS
500—N

50

Power
in Watts
50

50

Power
in Watts

100
100
400
100
5,000

5,000

1.000—LS
500—N
100

100

1,000

Power
in Watts

100

1,000

100

500

500
1,000

500

Yearbook Number

ONTARIO —(Continued)

Name of Licensee
Headquarters Address

K. W. Broadcasting Co.
24 King St.

Western Ontario Broadeasting Co.,
Gunranty‘Tr'ust Bidg.
Canadian Radio Broadeasting
Commission
Prince Edward Hotel

Wingham Radio Club
Box 65

Telephone
Number

108
Cadillac
7200

Windsor
4-1155

158

Network

PRINCE EDWARD ISLAND

Name of Licensee
Headquarters Address

Island Radio Broadcasting Co.
1438 Great George St.

W. E. Burke & J. A. Gesner

R. T Holman, Ltd.
180 Water St.

QUEBEC

Name of Licensee
Headguarters Address

Canadian Radio Commission
icoutimi

Hull Broadeasting Co., Ltd.
Standish Hall Hotel

Canadian Marconi Co.
211 St. Sacrament St.

La Patrie Publshing Co.
Sun Life Bldg.

La Presse Publishing Co.
980 St. Catherine St., West

Canadian Radio Broadcasting
Commission
1281 St. Catherine St., West
Gaspesian Radio Broadcasting Co.
New Carlisle

CHRC. Limited
Victoria Hotel

CKCYV, Limited
142 St. John St.

Canadian Radio Broadcasting
om mission
Chateau Frontenac

Telephone
Number
741
690

134

Telephone
Number

165
Sherwood
8360
Marquette
7081
Plateau
5225
Lancaster
5125
Marquette
5211
38
2-8178
2-1685

5658

SASKATCHEWAN

Name of Licensee
Headgquarters Address

CHAB, Ltd.
Grant Hall Hotel

James Richardson & Sons, Ltd.
Richardson Bldg.

CKBI, Ltd.
Canada Bldg.

R. H. Williams & Sons, Ltd.
Kitchener Hotel

Leader-Post, Ltd.
Leader Bldge

Electric glllop ‘Wholesale Supplies. Ltd.

6 First Ave., North

Dawson Richardson Publications, Ltd.
Winnipeg

Telephone
Number

3920
Regina

8424

3133

29-134

6785
2949

92-481

Network
Canadian

Canadian

Network

Canadian

NBC-Supp.

CBS
i
Canadian
Canadian

Canadian

Canadian

Network
Canadian
Canadian
Canadian

Canadian

Canadian
Canadian

Director

Commercial Manager

W. C. Mitchell
G. Liddle

J. E. Campeau
Arch Shawd

Peter Aylen
Peter Aylen

W. T. Cruickshank
Reg. Douglass

Director
Commercial M:

Program Director
Chief Engineer

Gilbert Liddle
Ion Hartmon

Stanle;
w.J.

Switzer
arter

G. W. Howson
'W. B. Cruickshank

Program Dlrector
Chief E:

K. S. Rogers
L. A. McDonald

. Mollison

R. L.
J. E. Millman

Director
Commercial M.

L. A. McDonald
John Q. Adams

J. E. Millman
W. R. Cannon

Program Dnrector
Chief E

Vilmond Fortin
Vilmond Fortin

Alexander Dupont
Paul Cormier

M. M. Elliott
M. M. Elliott

Marcel Lefebure

Phil Lalonde
Phil Lalonde

H. R. Pelletier
H. R. Pelletier
Dr. Chas. Houde
Dr. Chas. Houde

J. N. Thivierge
J. N. Thivierge

Paul Lepage
Paul Lepage

A. H. Houde
A. H. Houde

Director

Commercial Manager

. C. Buchanan
Bourgeors

McLaughlin
Nielsen

. R.

.F.

E. Price
E

. B, Williams
. J. Balfour

. H. Smith
. H. Smith
. A
I

Murphy
on Dallin

< 00

e

. C Thompson
. L. Garsiae

>H

Vilmond Fortin
J. E. Roberts

Alexander Dupont
Champagne

M. J. Humphreys
K. R. Paul

J. Charlebois

Yvonne Bourass1

Len Spencer

H. R. Pelletier
m. Reid

Dr. Chas. Houde
P. Dandois

G. Voyer
R. Frenette

Jean Nel
Chas. Frenette

A. H. Houde
L. D. Ducharme

Program Drector
Chief Engineer

R. G. Dunlop
A. E. Jacobson

V F. Nielsen
A. W. Hooper

Walter Dales
L. E. Moffat

J. D. Kemp
R. Erickson
A. R. Smith
E. A. Strong

Stan Clifton
Stan Clifton

J. C. Thompson

Arthur Mills

Represen-
tatives

Joseph MecGillvra
John Kettlewell

Represen-
tatives

Represen-
tatives

Dominion
Joseph MecGillvra
Aerial Publicizing

Represen-
tatives

‘Western
Dominion

Joseph McGillvra
Don Henshaw

Don Henshaw

Dominion

Joseph McGillvra
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National Association of Broadcasters: 1936 Officers and Committees
Headquarters Office: 970 National Press Bldg., Washington, D. C. Phone: NAtional 8470

Managing Director: James W. Baldwin

President
Leo J. Fitzpatrick, WJR, Detroit.

First Vice President
C. W. Myers, KOIN-KALE, Portland, Ore.

Second Vice President
Edward A. Allen, WLVA, Lynchburg, Va.

Treasurer
Isaae D. Levy, WCAU, Philadelphia.

Directors: Three-year Term

Ralph R. Brunton, KIBS, San Francisco.
T. W. Symons, Jr., KFPY, Spokane.

W. W. Gedge, WMBC, Detroit.

J. 0. Maland, WHO, Des Moines.

Edwin W. Craig, WSM, Nashville.

Directors: Two-year Term

Alfred J. McCosker, WOR, Newark.
Harry C. Butcher, WJSV, Washington.
John J. Gillin, Jr., WOW, Omaha.

Gordon Persons, WSFA, Montgomery, Ala.

Directors: One-year Term

William H. Hedges, WEAF, New York.
H. K. Carpenter, WHK, Cleveland.

I. R. Lounsberry, WGR-WKBW, Buffalo.
Arthur B. Church, KMBC, Kansas City.

Frank M. Russell, WRC-WMAL, Washington.

Gardner Cowles, Jr., KSO-KRNT, Des Moines.

Commercial Committee

Al‘éhllr B. Church, chairman, KMBC, Kansas
ity.

Edwin M, Spence, WBAL, Baltimore.

H. K. Boice, WABC, New York.

Edgar Kobak, WJZ, New York.

I. R. Lounsberry, WGR-WKBW, Buffalo.
H. K. Carpenter, WHK, Cleveland.

W. W. Gedge, WMBC, Detroit.

Martin B. Campbell, WFAA, Dallas.

Hugh A. L. Halff, WOAI, San Antonio.
Herbert Hollister, WLBF, Kansas City, Kan.
John J. Gillin, Jr.,, WOW, Omaha.

Harold Wheelahan, WSMB, New Orleans.
Campbell Arnoux, WTAR, Norfolk.

8. A, Cisler, WJTL, Atlanta.

D. E. Kendrick, WIRE, Indianapolis.

J. 0. Maland, WHO, Des Moines.

C. Ellsworth Wylie, KHJ, Los Angeles.
Ralph R. Brunton, KJBS. San Francisco.
Fred A. Palmer, WBNS, Columbus, O.

C. W. Myers, KOIN-KALE, Portland, Ore.
Carl Haverlin, KFI, Los Angeles.

Engineering Committee

J. A. Chambers, chairman, WLW, Cincinnati.
C. W. Horn, WEAF, New York.
E. K. Cohan, WABC, New York.

E. L. Gove, WHEK, Cleveland.

John E. Burrell, KJBS, San Francisco.

J. H. DeWitt, Jr., WSM, Nashville.

Carl Meyers, WGN, Chicago.

John E. Fetzer, WKZO0, Kalamazoo, Mich.
John V. L. Hogan, W2XR, New York.

H. C. Harvey, KFAB, Lincoln, Neb.
James M. Nassau, WIBG, Philadelphia.

L. A. Benson, WIL, St. Louis.

Hugh 8. McCartney, WCCO, Minneapolis.
J. L. Middlebrooks, WAPI, Birmingham.
Gerald W. Cooke, WBAL, Baltimore.

Program Awards Committee

(Established to collaborate with RMA to set up
awards for outstanding service to radio stations,
advertisers, agencies, ete.)

Lambin Kay, chairman, WSB, Atlanta.

M. H. Aylesworth, NBC.

William S. Paley, CBS.

Burridge D. Butler, WLS, Chiecago.

Leo J. Fitzpatrick, WJIR, Detroit.

Audit Bureau Committee

(Part of Committee of 15, five each from NAB,
AAAA and ANA, jointly endeavoring to work out
cooperative plan for creation of bureau to authenti-
cate station coverage and listener data.)

Arthur B. Church, chairman, KMBC, Kansas

City.
Edgar Kobak, NBC.
H. K. Boice, CBS.
Alfred J. McCosker, WOR, Newark, and MBS.
Joseph A. Maland, WHO, Des Moines.

Code of Ethics of the National Association of Broadcasters

Adopted at 1935 Convention

1. Recognizing that the radio audience includes persons of all ages

per inquiry, contingent, or percentage basis, or to accord free time for

and all types of political, social and religious belief, each member sta-
tion will endeavor to prevent the broadcasting of any matter which
would commonly be regarded as offensive.

2. When the facilities of a member station are used by others than
the owner, the member shall ascertain the financial responsibility and
character of such client, that no dishonest, fraudulent or dangerous per-
son, firm or corporation may gain access to the radio audience.

3. Matter which is barred from the mails as fraudulent, deceptive or
obscene shall not be broadcast by a member station.

4, Each member station shall refuse any advertising matter regard-
ing products or services injurious to health.

5. Each member station shall maintain a public record of its current
rates charged to advertisers for the use of broadcasting time together

with all discounts, rebates, refunds and agency commissions which shall
be allowed to the users of such time or to their recognized agents.

6. Each member station shall refuse to accept any business on a cost

commercial use.

7. No member station shall permit the broadcasting of advertisi.ng
statements or claims which he knows or believes to be false, deceptive
or grossly exaggerated.

8. No member station shall defame or disparage a competitor, di-
rectly or indirectly, by words or acts which untruthfully call in questlop
such competitor’s business integrity, ability to perform contracts, credit
standing or quality of service.

9. No member station shall claim for its service a chgracter, scope
or quality which cannot be substantiated, nor shall it claim as regular
characteristics of its service features which it knows to be purely tempo-
rary or accidental.

10. Where charges of violation of any article of the code of ethics of
the National Association of Broadcasters are filed in writing with the
Managing Director, the Board of Directors shall investigate such
charges, rive opportunity for hearing and afterwards notify the station
of its findings.

[ 3.

Washington, D. C.

1, FIRST in number of local advertisers during 1935.

‘ ‘ 0 L 2. FIRST in number of contract renewals with local accounts.

Revenue for 1935 represented an increase of 97% over 1934.

Annapolis Hotel 4, Member Inter-City Group—New Western Electric High Fidel-
ity Transmitter — RCA 70 double turntables — Transradio
News Service—Standard Radio Library.

BROADCASTING ° Broadcast Advertising
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Directory of

(For stations represented, see last column of station directory)

BROADCASTING STATION REPRESENTATIVES

NAME OF COMPANY CITY ADDRESS TELEPHONE NO. MANAGER
Aerial Publlcizing, Inc. New York City 80 Rockefeller Plaza Circle 7-6950 Ovelton Maxey
Radio Recordings, Inc. New York City 29 W. 57th St. Eldorado 5-0780 A. A. Klinger
(Bl;oh time for foreign mtionl)
Hibbard Ayer New York City 850 Madison Ave. Murray Hill 2-2046 Hibbard Ayer
*Wilbur Babcock New York City 1626 Daily News Bldg. Murray Hill 6-33862 ‘Wilbur Babceock
Walter Biddick Co. Los Angeles 568 Chamber of Commerce Bldg. Richmond 6184 Walter Biddick
Blddiek Go San Fragnecisco Russ Bldg. Sutter 54156 Don Robbins
Seattle Exchange Bldz Main 6440 . Reynolds
John Blair & Company Chicago 520 No. Michigan Ave. Superior 8660 John Blair
George Isaac
New York City 841 Madison Ave. Murray Hill 2-6084 Murray Grabhorn
Detroit, Mich. New Center Bldg. Madison 7889 George Bolling
San Francisco, Cal. Russ Bldg. Douglas 3188 Lindsey Spight

Broadcasting Abroad, Ltd. New York City 1780 Broadway Circle 7-4161 Henry G. Hohberg
(Foreign station representation)
Conquest Alliance Co., Ine. New York City 515 Madison Ave. Plaza 3-5650 H. Venner. Jr.
(Foreign station representation) Chicago, 1ll. 0 No. LaSalle St. Central 4158 Fred R. Jones
Rio de Janeiro, Brazil 826 Ave, Atlantica 22-0226 R. Constantinesco
San Juan, Puerto Rico Ochoa Bldg., Rm. 415 San Juan 630 Walter E. Stiehl
Buenos Alres, Arg Sarmiento 559 Retiro 0664 Carlos Deges

ASSOCIATED COMPANIES:
Spencer & Vivado, Ltda.
Ambassador Advertising Agency
Informations et Publlcite
Chisolm & Kiefer
Cia. Publicidad Moderna. 8. A.
United Radio Service of America

Mexico, D. F., Mexico
Havana, Cubn

Santiago, Chile
Panama City, Panama
Paris, France
Shanghai, China

San Jose, Costa Rica
Montreal, Canada

Ave. 16 de Septiembre §
Edifico Cailes, Dept. 418

Casilla 627

P. 0. Box 138

50, rue de Chateaudun

88 Peking Road

Calle 12; Entre Avenidas, 12 y 83
1484 St. Catherine St. W.

Mexicana 1.-8492

C. C. Velasco
Rene Canizares

G. E. Spencer
S. E. Arendale
Jacques Parsons
Donald Chisolm
P. F. Saborio
R. Vineberg

Cox & Tanz Philadelphia, Pa. Drexel Bldg. Lombard 1720 Eugene R. Tanz
New York City 535 5th Ave. Murray Hill 2-8284 A. P. Cox
Norman Craig New York City 280 E. 50th St. Plaza 3-8989 Norman Craig

Dominion Broadcasting Co.

Toronto, Ontario, Canada

Canadian Pacific Bldg.

Waverly 1990

H. B. Williams

Free, Johns & Fleld, Ine.

Chicago, Ill.

New York City
Detroit, Mich.

San Francisen, Cal.
Los Angeles, Cal.

180 No. Michigan Ave.
110 E. 42nd St.
New Center Bldg.

Russ Bldg.
Chamber of Commerce Bldg.

Franklin 6873

Richmond 6184

C, L. Sleininger
H. Preston Peters
Earl T. Irwin
Don C. Robbins
Walter Biddick

Free & Sleininger, Inc.

Chicago, TIL.
New York City

180 No. Michigan Ave.
110 E. 42nd St.

Franklin 6373
Lexington 2-8660

C. L. Sleininger
H. Preston Peters

Detroit, Mich, New Center Bldg. Trinity 2-8444 Earl T. Irwin

San Francisco, Cal. Russ Bldg. Sutter 5416 Don C. Robbins

Los Angeles, Cal Chamber ol Commerce Bldg. Richmond 6184 Walter Biddick
Furgason & Aston, Inc. Chicago, Il 221 No. LaSalle St. State 5241 Gene Furgason

Detroit, Mich. 810 Stephenson Bidg. Madison 1765 . M. Aston
Hearst Radio, Inc. New York City 959 Eighth Ave. Columbus 5-7300 M. H. Petersen

Chicago, Ill. 826 W. Madison St. Central 6124 Homer Hogan

San Franelsco, Cal. Hearst Bldg. Douglaa 2536 Charies L. McCarthy
Don Henshaw Toronto, Ontario, Canada 53 Yonge St. Waverly 7591 Don Henshaw

New York City Rockefeller Plaza Circle 7-2950 Frank S. Lamping

Im;zrhl Broadcasting Corp. of London

Teign station representatives; lﬂilhted with International Broadcasting Co. of London)

h?mldomrﬁumm dorp- of London) London W-1, England 11 Hallam St. Langham 1221 Capt. Leonard F. Plugge

Harry G. Jackson Chicago, IlL. 711 8. Dearborn St. Harrison 3680 Harry G. Jackson § §

1Jackson & Moore Chicago, Tl 807 No. Michigan Ave. Franklin 25626 Lowdl E. Jackson
Detroit, Mich. 810 Stephenson Bldg. Madison 1765 M. Aston

Jewish Radio Zone Adv. C New York City 110 W. 40th St. Pennsylvania 6-0048 Benjamin Waxelbaum

(Specializes in placement of Jewish programs)

Kasper-Gordon Studios, Inc. Boston, Mass. 140 Boylston St. Devonshire 7857 Edwin H. Kasper
Aaron 8. Bloom
1E . Kats Special Advertising Agency New York City 500 Fifth Ave. Longacre 5-4695 Eugene Katz
papers an ) Chicago, Ill. 807 No. Michigan Ave. Central 4238 Paul Ray
Detroit, Mich. General Motors Bldg. Trinity 2-7686 R.al h Bateman
Kansas City, Mo. Bryant Bldg. Vietor 7096 Carl Slater
Atlanta, Ga. 22 Marletts St, Walnut 4795 Fred M. Bell
Phlladel hin, Pa. 260 So. Broad St. Kingsley 1950 M. J. Flynn
Dallas, Republic Bank Bldg. Dallaa {-7936 Frank Brimm
San Francmco. Cal. Monadnock Bldg. Sutter 7498 8. Railton
John K, Kettlewell Chicago, Ill. 814 Palmolive Bidg. Superior 6306 John K, Kettlewell
Ray Linton Chicago, IIl. 860 No. Michigan Ave. State 9493 Ray Linton
MacGregor & Sollie, Ine. San Francisco, Cal. 865 Mission St. Sutter 6400 C. P. MacGregor
Joseph Hershey McGillvra New York City 486 Madison Ave. Plaza 3-3877 Joseph H. McGillvra

Chicago, Iil,

919 No, Michigan Ave.

Superior 6305

George Besse

*J. P. McKinney & Son

New York City

30 Rockefeller Plaza

Circle 7-1178

R. H. McKinney

National Broadcasting Co. New York City 80 Rockefeller Plaza Circle 7-8300 F. E. Spencer
{National spot sales; Chieago, Ill. Merchandise Mart Superior 8300 Oliver Morton

San Franeiseo, Cal. 111 Sutter St. Sutter 1920 Anderson
Washington, D, C. National Press Bldg. District 0300 V. F. Callahan
Schenectad{ N. Y. 1 River Road 4-2211 Ext. 2141 W. P. Leighton
Detroit. Mich. Fisher Building Trinity 2-7900 R. H. White
Phllnde-lé)hm Pa. Lincoln-Liberty Bldg. Locust 2610 E. R. Hitz
Boston: Jmngﬂeld Hotel Bradford, Boston Hancock 4261 Griffith B. Thompson
Clevelan 1367 E, 6th Cherry 0942 Don Stratton
Pm:aburgh Pa. Grant Bldg. Grant 400 A. L. Hasenbalg
Denver, Colo. 1625 California Main 6211 A. E. Nelson

t Jackson & Moore dissolved January 15, 1986, Lowell Jackson becoming radio director of E. Katz Special Advertising Agency, which took over representation of some of its stations.
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As we look forward to our fourth year in the station representative busi-

ness, we are confident that our policy of “more man-power per station”
and concentration on a small group of successful stations is necessary in serv-
ing the best interests of both the stations and the buyers of radio time.

This policy has enabled us to inaugurate new but basic developments in the
spot broadcasting field and to individualize station and program presentations.

STATIONS REPRESENTED

Columbus, Ohio . . . . WBNS
Cedar Rapids-Waterloo, Iowa WMT*

Des Moines, Jowa . . . . KRNT*.KSO*
Detroit, Michigan . . . . WWJ
Houston, Texas . . . . . KTRH

Los Angeles, Calif. . . . . KNX**
Omaha, Nebraska . . . . WOW

Phoenix, Arizona . . . . KTAR

St. Paul - Minneapolis, Minn. KSTP

Salt Lake City, Utah . . . KDYL
San Francisco, Calif. . . . KSFO**
L Shreveport, La. . . . . . KWKH-KTBS

& *Forming the Iowa Broadcasting System.
**Permanent lines connect these two stations.
NEW YORK CHICAGO DETROIT SAN FRANCISCO

341 Madison Ave. 520 N. Michigan Ave. New Center Bldg. 3100 Russ Building

Murray Hill 2-6084 Superior 8660 Madison 7889 Douglas 3188
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THAT ONE!!

The child facing a candy counter with a “nickel”
in his hand, reduces buying to its simple funda-
mental. '

“I’ll take that one and that one and that one,”
he says—no general mixture of tasty and taste-
less candy for hAis nickel. Each penny must bring
him some super-delight—each penny do a job as
he sees it.

Many an advertiser can borrow this boy’s tech-

nique with profit to his company or his client.

He can choose those individual markets which
offer him the most tasty jelly beans and sugar
coated plums—

He can choose the radio stations best suited to
coax these delectable dainties to him.

Spent this way — for Spot Broadcasting — his
advertising “pennies” will go further, buy more,
do a better job.

The stations listed here have proved their right
to be a part of the most carefully chosen Spot
Broadcasting schedules.

wSsB Atlanta . . . .. NBC
WFBR Baltimore. . . NBC

3771::2 }Boston ...... CBS

WICC (Bridgeport o p§

|New Haven

WBEN Buffalo. .. .. NBC
WGAR Cleveland. .. NBC
WFAA (Dallas. . . ... NBC
WBAP <Fort Worth. . NBC
WJIR  Detroit. . . .. CBS

KPRC Houston.... NBC
WFBM Indianapolis. CBS
WDAF Kansas City. . NBC

gg{; A }Los Angeles. NBC

WHAS Louisville. .. CBS
WLLH Lowell. . . . .. YN

WTMJ Milwaukee. . NBC
WSM  Nashville. .. NBC
WSMB New Orleans. NBC
WTAR Norfolk.... NBC
WFIL Philadelphia. NBC

:ig;v }Portland. ...NBC

WEAN Providence. . CBS
KSL Salt Lake CityCB S
WOAIL San Antonio. NBC

ggﬁl = }Seattle ...... NBC

KH
KG:\! }Spokane. ...NBC

WMAS Springfield. . CBS

KVOO Tulsa....... NBC
KFH Wichita. . . .. CBS
Also

The YANKEE NETWORK
TEXAS QUALITY NETWORK
The NORTHWEST TRIANGLE

Represented throughout the United States
by
EDWARD PETRY
& COMPANY

INCORPORATED
CHICAGO SAN FRANCISCO
NEW YORK DETROIT
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DIRECTORY OF BROADCASTING STATION

(Continued from page 102)

REPRESENTATIVES

NAME OF COMPANY CITY ADDRESS TELEPHONE NO. MANAGER
New England Network New York City 220 E. 42nd St. Vanderbilt 3-3648 J. J. Weed
Chicago, Ill. 220 No. Wabash Ave. Randolph 7730 C. C. Weed
Boston, Mass. 182 Tremont St. Hubbard 2828 Charles W. Burton
Hartford, Conn. 26 Grove St. 5-0192 J. F. Clancy
Nationat Independent Broadcasters, Ine. New York City 17 E. 42nd St. Murray Hill 2-4733 James O’Shaughnessy
Northwest Radio Advertising Co., Inc, Seattle, Wash. American Bank Bldg. Main 9282 Edwin A, Kraft
Edward Petry & Co., Inc, New York City 17 East 42nd St. Murray Hill 2—8850 Henri L. Christal
Detroit, Mich, General Motors Bldg. Madison 10385 Joseph R. Spadea
Chicago, Ill. 400 No. Michigan Ave. Superior 7742 Edward Voynow
San Francisco, Calif. 111 Sutter St. Sutter 6400 Earle H. Smith
Radio Broadcasting Co. (James F. Fay) Boston, Mass. 507 Statler Bldg. Hubbard 1829 James F. Fay
Radio Sales, Inc, New York City 485 Madison Ave. Wickersham 2-2000 Arthur Hull Hayes
(Division of CBS) Chicago, Ill. 410 No. erhignn Ave, ‘Whitehall 6000 R B. Stephenson
Detroit, Mich. Fisher Bldg. Trinity 2-3414 H. A. Cariborg
Radiodiffusion Europeene New York City 1217 RCA Blds Circle 7-4366 G. B. Larson
(Europ station rep tion) London, England 4 Cumberland Court @ L..iieeieeen ‘Wendell Snow Gibbs
Paris, France 55 Avenue George V. =~ ..., Leon Kierzkowski
William G. Rambeau Co. Chicn&o, In. Tribune Tower Delaware 3838 William G, Rambeau
New ork City 507 Chanin Bidg. Caledonia 5-7383 Earle Bachman
San Francisco, Cal, 1226 Russ Bldg. Douglas 4586 R. C. Rambeau
Pau} H. Raymer Co. New York City 866 Madison Ave. Murray Hill 2-8690 Paul H. R
Chicago, Ill. 435 No. Michigan Ave. Superior 4473 Harold Hl
San Francisco, Cal. Russ Bldg. Douglas 1294 Edward 8. owmnd
Reiter & Jaeger Chicago, I, 838 No. Michigan Ave. State 0866 V[r;ll Relter, Jr.
C. P, Jaeger
Graham A. Robertson (WLS) New York City 250 Park Ave. Plaza 3-7870 Graham A. Robertson
George Roealer Chlu¥o. 1. 860 No. Michigan Ave. Central 8020 George Roesler
Detroit, Mich. General Motofl Bldg. Madison 2717 E. A. Maxwell
*Sawyer, Ferguson & Walker New York City 220 E. 42nd St. Vanderblit 8-6487 B0500006006000
A. T. Sears & Son, Inc. Chieago, Il 520 No. Michigan Ave. Superior 8177 A. T. Sears
‘Western Broadcasting Bureau ‘Winnipeg, Manitoba, Canada Grain Exchange Bldg. 2-2481 Q0DBOD0D00A00
‘Wilson-Dalton Chieago, Tll. 75 East Wacker Drive Central 8744 Tom Dalton
Kansas City, Mo. 1829 Baltimore Ave. Grand 0810 Howard H. Wilson
C. W. Wright Toronto, Ontaris, Canada 68 KingS8t. = Liiieeeeee 0G0 C. W. Wright
Yankee Networ!

(See Edward Petry & Co., representatives)

* Primarsly newspaper representatives.

Ten years of activity in the radio field — eight

“Let George Do

t’?

WHBU — Anderson, Ind.
WEBC — Duluth, Minn.

years experience in the sale of local time, in WMFG — Hibbing, Minn.

WJBK — Detroit, Mich.

WKBH — La Crosse, Wis.

KARK — Little Rock, Ark.

WHBF — Rock Island, Moline
Davenport, E. Moline

KJBS — San Francisco, Cal.

KQW — San Jose, Cal.

Not an order taker, but a representative who gim _gﬁa{tﬁ?ﬁ;& C.

WBOW— Terre Haute, Ind.
Northern California Broadcasting System

qeo‘tye HRoeciler

Radio Station Representative

360 N. Michigan Ave. Chicago Central 8020
238 General Motors Bldg. Detroit Madison 2717

station operation, gives this organization an
understanding of the station’s problems—and

of the advertiser’s needs.

will aid you in building plans and programs.

WHEN YOU WANT —

Program Ideas Merchandising Plans
Distributing Help  Rates and Honest Coverage Figures
Buyers, not just listeners — Facts, not Fancies

e e T
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&

WILLIAM GG. RAMBEAU
COMPANY

“Radio Station “Representatives

CHICAGO NEW YORK SAN FRANCISCO
Tribune Tower Chanin Building Russ;Building

&

“Radio’s First Special Representatives”
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Standard Conditions Governing Contracts and Orders for Spot Broédcasting

(Adopted 1933 by National Association of Broadcasters in Cooperation with American Association of Advertising Agencies)

1. PAYMENT

(a) The agency agrees to pay, and the broadcasting station agrees to hold the agency
solely liable for payment, for the broadcasting covered by this order umless expressly
otherwise agreed in writing.

(b) The agency personally agrees to pay for broadcasting covered by this order, at
the office of the broadcasting station or of its authorized representative, on or before
the last day of the month following that in which the broadcasting is done unless other-
wise stipulated on the face of this order; or, when cash discount is deducted but payment
date not specified on the station’s rate card, on the fifteenth of the month following.

(c) In all cases date of payment is material, and unless otherwise stipulated the
postmark date on the envelope properly addressed to the broadcasting station or to its
repr ive shall be idered the date when payment was made.

(d) Station’s for broad g covered by this order shall be in accordance
with the station’s log and shall 2o state on each such invoice.

(e) Invoices should be rendered not less often than monthly. .

() The station reserves the right to cancel the order at any time upon default by
the agency in the payment of bills, or other breach, or in the event of any material
violation on the part of the agency of any of the conditions herein named: and upon

broad

ati 4. +

announcement as to the reason for ca
tuted time agreed upon. In the event of such
the agency less than two weeks in advance of br
agency any non-cancellable cost of live talent.

or and as to any substi-
replacement, when the station notifies
dcast, the station shall reimb the

r

5. RATES

(a) It is agreed that the rate named in this order is the lowest rate made by the
station for like services, and that if at auny time during the life of this order the station
makes a lower rate for the same services, this order shall be completed at such lower
rate from that date.

(b) All rates shall be published. There shall be no secret rates, rebates, or agree-
ments affecting rates. All rates shall be furnished agencies if requested.

(c) If this order is continued without interruption beyond the time specified, the
additional broadcasts shall be considered part of this order, and the same rate shall apply
until any lower rate prevailing at the time this agreement is made shall have been
earned; and then this lower rate shall apply to the whole order. It is agreed, however,
that this provision shall not cover a service rendered by the station later than one year

such llation all ti done hereunder and unpaid shall become immediately from the date of the first broadcast, unless ifically mgreed.

doe and payable. In case of delin-

B dn RO OCRAMS

credi e station shall have the . . .

right to change the requirements as FaCSImlle Of Standard Order Blank 6. PR

Droadeasting. uador his oer et &) The order for station time in.
8. Onnan B Sror Basancasting cludes the services o e nical

L LI (S:A.::::M‘::::":-:‘I;;;- e (M‘M” ef‘J"/!'U!'V{') staf! and of a regular staff announ-

2. TERMINATION

(a) This agreement may be ter-
minated by either party by giving
the other two weeks’ notice, unless
otherwise stipulated on the face of
this order. If the agency terminates
the agrezment, it will pay the station
according to the station’s published
rates for the lesser number of peri-
ods, for all services previously ren-
dered by the station. If the station
terminates the agreement: either, the
agency and the station will agree on
a satisfactory substitute day or time
at the rates in effect at the time this
agreement was made, or, the agency

TO MANAGRMENT ©F (TAVIOS

TITY aND §Tav3

PLEAIS PURNIIN BABADCAIYING PACILITIE 76 [stwecm)
POR [preduct)

NAME OF ADVERTISING AGENCY
ADDRESS
<aTY

cer. Other talent and services are
covered by the program charge in
this order, which is subject to change
by the agency with the consent of
the station.

(b) 8hould the station fail to re-
ceive program material seven days in
advance of the broadcast, it shall so
notify the agency. Subsequent to
this notification, if the station fails
to receive the program material in
time for the broadcast, if the pro-
grams are transcriptions, the station
shall, following first broadcast, repeat
a previous program unless otherwise
instructed, or unless program jg one
of a series, in which case the station

nava

BaME oF PRO0RAN

~LANGTN
will pay the station according to the
rates specified herein, for all services
previously rendered by the station;
that is, the agency shall have the
benefit of the same time discounts
which the agency would have earned
had it been allowed to complete the
order. In the event of such termi-

~YIND PRa WREK  ~TBYAL BO. VWi

shall have the right to announce the
name, address, and business classifi-
cation of the advertiser, produce a
creditable program, and make regular
charge for station time and reason-
able talent charge to the agency. I.f
the programs are produced locally, it
shall, following first broadcast, repeat
the cial an t of the

nation, neither party shall be liable

COMMENCEMENT BAYS
to the other party otherwise than s

preceding broadcast, using the agreed

RAMRATION BATE
l talent unit.

specified in this paragraph.
N - PROCEAM MATERIAL RRRANGEMINTY

3. INABILITY TO BROAD-
CAST

{(¢) Except as otherwise herein-
after expressly provided, the agency
will save the station harmless against
all liability for libel, slander, illegal

TOMMERCIAL 4ABWOUBCEMENTS

(a) Should the station, due to

competition or trade practice, in-
fringement of trade marks, trade
names or program titles, violation of

public emergency or necessity, legal conmmviTY

restriction, Act of God, or at the

===

rights of privacy and infringement
of copyrights and Dproprietary rights,

‘l’ TRAMCRIPTIONS

direction of Federal, State, or Mu-
nicipal authorities, or for any other
reason beyond the control of the sta-
tion, be unable to broadcast one of
the agency’'s programs at the time

A0DITIONAL DRYAVCTIONS

resulting from the broadcasting of
the programs herein provided for in
the form furnished or approved by
the agency. Such indemnity shall not
apply to the musical compositions

Fokeas

specified, the satation shall not be
liable to the agency for damages but

naTE

performed in non-dramatic form, the
unrestricted right to perform which

ouber Chargee

will communicate with the agency as Por Smiicums -

is licensed by ASCAP, provided the
agency shall have at least one week

far in advance as possible. The

prior to each broadcast submitted to

agency will then either agree with L5 viME DISCOUNT,

LEM AGENCY COMMBISION: 118, of uties Qops

LESS CASH DHCOUNT: 3%.fan s chamge the station in writing in duplicate a

the station on a satisfactory substi- 'Y % of Telest Charge wpla vy, 1 of mebdh Gollowing sarviom correct list of the titles of names of
tute time for the broadecast, or, if no composers and copyright owners ap-
such agreement can be reached, the Sabjert e wtnadond eoadinions oo bark Barerd. vame or A0RNCY, P30 pearing on the Ppublished or unpub-

broadcast will be considered as can-
celled, without affecting the rate
shown on this order. In the event of
such 1lati or t t
the station will make, if approved by
the agency, a suitable courtesy an-
nouncement as to the reason for can-

Wandert Ortas B1asd fos Jpot Broadcortiag <. 4. A, A, Form™  Beg. V. & Pes. OF.

Member of
AMERICAN ASSOCIATION OF ADVERTISING AGENCIES

lished copies of the musical composi-
tions to be used cn the said programs.
The station agrees, however, to save
the agency harmless against all lia-
bility where the programs are pre-
pared and produced both as to artists
and nrngram content by the station

Capyright 1933 Amerires Amuciatien o Adrurcislag Ageteser  Blead Bo. 1

llation or ¢ t, and as to
any substitute time agreed upon.

)y It interruptions occur during the entertainment portion of the broadcast, credit
shall be given by the station at the pro rata rate for such interruption of one minute
or more duration. If interruptions occur during the cial an t portion
of the broadcast, credit shall be given by the station in the same proportion to the total
station time charge which the omitted commercial announcement portion bears to the
total cial an t in the program. If the interruption equals or exceeds
50 per cent of the total program time, the station shall defray a pro rata share of the
live talent costs, unless the interruption is due to an Act of God, public emergency, or
legal restriction.

4. SUBSTITUTION OF SUSTAINING PROGRAM OF PUBLIC
IMPORTANCE

(a) The station shall have the right to cancel any broadcast covered by this order
and substitute a sustaining program of such outstanding public importance that failure
to broadcast same would work injury alike to the station and the advertiser. In such
case, the station will notify the agency as far in advance as possible, and the agency and
the station will agree on a satisfactory substitute day or time for the broadeast. or, if
no such agr t can be reached, the br t will be considered as cancelled without
affecting the rates or rights shown on this order. In the event of such cancellation or

t, the i will_ make, if approved by the agency, a suitable courtesy

Page 108 ¢ 1936 Yearbook Number

excepting only such liability as may
result from the broadcasting of the
lcommercial credits and other material as furnished or approved by the agency.
(d) Programs prepared by the agency are subject to the approval of the station
management both as to artists and to program content.

7. GENERAL

(a) This order is subject to the terms of licenses held by the parties hereto and is
also subject to all Federal, State, and Muncipal laws and regulations now in force, or
which may be enacted in the future.

(b) The rights under this order shall not be transferable to another advertiser than
the one specified in this order unless the consent of the station has been obtained.

(¢} In dealing with agencies, the station shall follow a uniform pelicy to avoid dis-
rimination.

(d) The agency agrees that it will not rebate to its client any part of the commis-
sion allowed by the station.

(e) The failure of the station or of the agency to enforce any of the provisions
herein listed with respect to a breach thereof in any one instance shall not be construed
las a general relinquishment or waiver under this agreement, and the same shall never-
theless be and remain in full force and effect.

BROADCASTING °* Broadcast Advertising
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CLEARED CHANNEL
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WJ R THE GOODWILL STATION

MICHIGAN'S GREATEST ADVERTISING MEDIUM
DETROIT LEO FITZPATRICK

REPRESENTATIVES VICE-PRES. & GEN. MGR.

EDWARD PETRY & COMPANY, INC.
www.americanradiohistorv.com
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PRESIDENT
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No fish hooks

IV
LEVELAND POCKETS

@

When factories in our town reported more than one
hundred twenty-seven thousand wage earners at work,
we thought that sounded preity good. When auto sales

hopped as much as twenty percent, and private build- g
ing permits practically doubled, we were inclined to
lead a chieer or two. Bui, when bank debits climbed
well over a half billion additional and factory payrolls
were upped a cool seventeen million . .. Eureka!. ..
we just had to break into print with the news! E B

What, you say, is this. .. an advertisement for the ,_.ﬂ':;-
City of Cleveland? No, we answer. Bul, because we o 3
believe that Cleveland and its retail area represent a / _' 'v
market you can’t afford to pass up in 1936...a » ¥ 3
densely populated, rich, spending territory... we Y 3
take this space to tell vou so. But why? Because we
know that, to crack or capture this market, vou’ll
need to tell your story to the audience of WGAR,
Cleveland’s Friendly Station.

Cleveland’s pockets most certainly are not lined
with fishhooks, depend on that. And when you plan
to cast lor your part of the coin of the realm being
spent I Northern Ohio, we’d like to have you keep
these facts in mind. WGAR is “tops™ in dollar volume
of advertising and in number of national spot accounts
among all Cleveland stations . . . in number of retail
accounts among the city’s network stations. .. and
first in daytime audience in Cleveland’s compact
35-mile retail area. So, bank on us to help you sell this
market where millions will spend millions in 1936! " o

AR

Facts mentioned in the first paragraph represent comparisons . 1},‘5
between the first ten months of 1934 and the first ten months F

) o J . 2 b %
of 1935, us supplied by the Cleveland Chamber of Commerce. A}"

: “"CLEVELAND'S FRIENDLY STATION"
. Member N. B. C. Blue Network
John F. Patt, Vice President and General Manager
Edward Petry & Co., Inc., National Representatives
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THE HONEYMOONERS

RICHARD LEIBERT

FERDE GROFE

&

HARRY RESER

e

RAY HEATHERTON

< . NATHANLEL, SHILKRET Offering a group of recorded program ser-
- . ,
e vices designed lo give spol broadcasters
= " better recorded programs of finer talent,

more diversified entertainment, and greater
Slexibility .. .10 increase the effectiveness of

spot broadcasting as an adverlising medium.

XAXIER CUGAT

L
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NBC THESAURUS .. .*A TREASURE

unique in its service to national and local spot broad
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These famous THESAURUS artists plus a com-

prehens continuity service assure particularly 1

entertaining programs of individuality and great L

audience appeal that can be merchandized. R

Ti

Nathaniel Shilkret and his Orchestra; [arry Reser and his Orches- C.

PANNBC Lranserip- tra; Rosario Bourdon and Symphony Orchestra: Navier Cugat Th
tion Phogrdie due and his Orchestra; Ray Ileatherton; Westminster Choir; George Th

RCA Victor Higher
Fidelity Recordings.
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OUSE OF RECORDED PROGRANMNS. ..

sters in these important American and foreign markets

d Foreign Markets N
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e Additional NBC Thesaurus Subscribers
b TANSURG .
¥ sarS. In Other Countries
\ Ny
A [ W
el \'\ ATLANTA Y CALGARY, ALBERTA
A ° \ EDMONTON, ALBERTA
l.‘ MACON 5 FREDERICTON, NEW BRUNSWICK
o

HALFAX, NOVA SCOTIA
HAMILTON, ONTARIO
HULL, QUEBEC
LETHBRIDGE, ALBERTA
LONDON, ONTARIO
MONTREAL, QUEBEC
OUEBEC, QUEBEC
SYONEY, NOVA 5COTIA

VANCOUVER, BRITISH COLUMBIA
- U, 5. TERRITORY, SAN JUAN. P. R

SYONEY, AUSTRALIA—Amalgamated Wireless
SYONEY, AUSTRAUA
® HONOUKUY, HAWAN
CLEARWATER JOHANNESBURG. $. A.—South African Brasdcaning Co.
K CAPETOWN, 5. A.—S$outh Alrican Broodeasting Co.
DURBAN, S. & —Sauth Alrican Braadcasting Co.
WEILINGTON, NEW ZEALAND—Amalgomated Wiralass
MEXICO CITY, MEXICO
BUENOS AIRES. ARGENTINA—RCA Victar Argentina
BUENOS AIRES, ARGENTINA—E| Mondo.
RIO DE JANEIRO, BRAZIL—RCA Victar Srasileira, Inc.

and his Orchestra; Master Singers: Rhvithm Makers; Richard
art at the Organ: Green Brothers Orchestra: The Dreamers:
srt Hood Bowers Band; The Honevnooners; Jack, June and
av; Melodeers: Joey and Chuck: Samuel Kissel; Don Reid:
aen Castitlo: Dolly Dawn; Jack Parker; Frances Adair;
nas Thomas; Carol Deis; Ferde Grofe and his Orchestra;
Bueaneers.

LIST OF NBC THESAURUS
SUBSCI{II}EI{S T() DATE

:\l ARAMA

lrlnlu"llunl WAl'Y “ Wi,
dsden WY l. rsey Cily WAAT
M..l.il» WALA
7 NEW YORK
. o1 WSHA
Montgomery WNRE
WREN
KTAR WGBRB
WGY
N e
CALIFORNEA . NORTH CAROLINA
i ArEale Asheville WWNC
KISD I3
KGO
KEYR
ROA
IWCRY
W bit( qw\’\ﬁ;’\“l
RUBNIN NNt
Cloveland {0 Goris
Columbuas WRNS
Dayton WHIO
(WMAL
Wihke WKy
KTUL
WELA
WIOD TS
Wi
! wir
WAILAZ WIRG
NI
KEDo WKOK
{WENR WA
(WMAQ
NNy vDObD
WHBI
w7 WIROA,
WM
Iy KEDM
1OWA Fort Worth KII7Z
. CKRNT Houston KPPRC
Des Maines 1 Kso Lubbock KFYO
o ) Pecos KHIN
¢ W N
Dubudu KBB L ABe
| KGKRB
C KGGE KRGY
Desebgze Cily KENO
Hutchinson KWRBC; .
(i reoe WIRIEN KDbYL
. WOH Y
WAL WLVA
WAVE WTAR
Peteeshary WIHR
weAg W .\\I INGTON
KT#s KSR
WAL WIrAQ
WOSIT WCLO
s . WIRA
MARYLAND WIIRBI.
Baltimore WAL
MASSACHISETTNS L n. Porte Rico—
Bostan WY \VI\AQ
New Bedford WNRII
Spring WRBZA
MICHIGAN
Battle Creeld WELL
Detroit WX 7
Flint WHDF
J Wi
WK 70
WIIM
WKBZ
WAL
KROC
RSP
ssireet
Jackson WIDX
K FRI
WALRH
KF1Q
KN
KGRX
INHIIE
KGVO
wOw
KCBZ
NEW HAMEPSHIRE
Minechestor WIEA

For il intormation vegarding NBC Thesanras Recorded
Urograms, write any subscriber 2ation listed, or to: NBC
Eleetrieal ‘Transeription Service, 30 Rockeleller Plaza,

New York City . . . Merchandise Mart, Chicago, Ill.
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ADDITIONAL NBC RECORDED PROGRAM SERVICEN

In addition to Thesaurus, NBC offers spot
broadcastersseveral otherspot programming
services; each one complete within itself;

each one designed to serve every need of spot

Custom-Built Programs

NBC offers a complete program-building
and recording service, assuming full respon-
sibility for seript-writing, casting, produc-
tion supervision, recording, manufacturing
of finished pressings, and delivery of

pressings to selected stations.

Recording of Agency-
Produced Shows

NBC is prepared to make recordings of
agency-produced programs, assisting in the
details of production, supervision, and

mechanical production.

Reference or Audition
Recording

NBC is equipped to make recordings of
network or audition programs at a special
low price, for file, playback or reference
purposes only. These are quality recordings
by direct wire to the NBC studio . . . not
“off the air” recordings. This service is
particularly interesting to advertisers,

advertising agencies and artists.

program building, recording and checking.
Quality and good service are assured by the
extensive and superior programming facili-

ties of the National Broadcasting Company.

Svyandicated Program Series
® PFaul Wing, The Story Man
- S A fascinating series of 39
dramatized quarter-hour
stories for children from six
to sixty. Adventures of two
lovable children, Peter and
Parsy, on their voyage to
the United States of Merri-
ment with their old friend,
Captain Better. Exciting,

colorful, and has real mer-

chandising possibilities.

@® Richard The Lion Heart

A skilled radio adaptation
of a story known and loved
the world over. The knights
of old ride again in this stir-
ring, dramatic tale of Old
England. An exciting, enter-
taining series of 39 dramatic,
quarter hour episodes, mas-
terfully played by a cast of
NBC artists.

For Complete information concerning all NBC Recorded Program Services, write to:

NATIONAL BROADCASTING COMPANY, INC.

1 Radio Corporation of America Subsidiary

ELECTRICAL TRANSCRIPTION SERVICE

30 Rockefeller Plaza, New York Cily

Merchandise Mart, Chicago, Il
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NBC

BROADCASTING °* Broadcast Advertising

Every once in awhile, he has an uneasy night like this; one of those

restless sessions in which, among other things, a vision of “Chessy,” the C & O kitten,
looms as an enviable bliss.

Each time, the nocturnal routine is about the same. He tosses through
trade publications, racks his brains, hums snatches of errant arias, exhausts several large
flocks of sheep, but misses the jump on sleep at every turn. And all because he’s bothered
by an unnecessary case of the T. T.s.*

If you are a radio talent buyer who gets occasional spells of the T. T.'s,
NBC Artists Service offers you an “out,” particularly when you're in frantic need of new
and unusual programs with complete casts to fit 'em, or a single artist of any type, from

a barnyard imitator to world-famed stars of stage, screen, opera and radio.

*TALENT TROUBLES: An acute alphabetic disorder peculiar, at times, to all radio talent buyers.

ARTISTS SERVICE of the NATIONAL BROADCASTING CO

NEW YORK d CHICAGO . SAN FRANCISCO
SALES REPRESENTATIVES IN BOSTON » SCHENECTADY » PITTSBURGH » CLEVELAND + DETROIT * HOLLYWOOD
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Directory of

Transcription, Recording, Program Producing

And Talent Services

*Indicates concern has own recording plant.

Because of interchangeable nature of services offered by various companies in combination fields, these directories are herewith combined.
For reference convenience it is suggested the type of service desired be located by first consulting the column headed ‘‘Nature of Service.”

tIndicates productions, as reported in questionnaires, are offered either with live talent or on transcriptions.

NAME OF COMPANY

CITY

ADDRESS

TELEPHONE NO.

MANAGER

NATURE OF SERVICE

Advertisers’ Recording Service Inc.

New York City

113 W. 57th St.

Circle 7-6982

Glenn V. Pickett

*Recording

Aerial Publicizing Inec.

New York City

80 Rockefeller Plaza

Circle 7-6950

Herbert Weston

{Program production

Norman Alexandroff & Co.

Chicago, Ill.

410 So. Michigan Ave.

‘Webster 2123

Norman Alexandroff

{Program production

Allied Phonograph & Record Mfg. Co.

Hollywood, Cal.

1041 No. Las Palmas Ave.

Hollywood 0107

Archie Josephson

*Transcription manufacturers

Allied Producers

New York City

125 West 46th St.

Bryant 9-6769

George C. Mack

1Program production

Alsop Radio Recording, Inc.

New York City

29 W. 57th St.

ElDorado 5-0780

A. A. Klinger

PR

*Tr. ipti and pr

American Foundation for the Blind, Ine.

New York City

16 W. 16th St.

Chelsea 8-2821

J. 0. Kleber

*Recordings

American Radio Features Inc.

Los Angeles, Cal.

555 So. Flower St.

Michigan 0759

Fred. C. Dahlquist

{Program production

American Radio Transcription Agencies

“Los Angeles, Cal.

Sydney, Australia

407 Van Nuys Bldg.
29 Bligh St.

Madison 5617
B. 7876

Dr. Ralph L. Power
A. E. Bennett

Transcription programs

American Record Co.
(Also Columbia Phonograph Co.)

New York City
Chieago, IlI.

1776 Broadway
952 No. Michigan Ave.

Circle 7-6224
Delaware 8263

Frank Hennigs
Girard Ellis

*Recordings

A jated Music Publist Ine. New York City 25 W. 45th St. Bryant 9-0847 M. E. Tompkins Transcription lUbrary
Associated Transcriptions of Hollywood Hollywood, Cal. 6108 Melrose Avenue Granite 6972 Thorus E. La Croix *Transcriptions
Audisk Corporation San Francisco, Cal. 149 Powell St. Sutter 27956 Gilbert H. Kneias *Transcriptions

Joseph M. Barnett

New York City

645 Fifth Ave.

Murray Hill 6-2478

Joseph M. Barnett

Program production

Ann Brae

New York City

1270 Sixth Ave.

Circle 7-2646

Ann Brae

Program production

Brinckerhoff-Cornell, Inc.

New York City

271 Madison Ave.

Ashland 4-1560

F. V. Meeker

Transeriptions: Air-check

Broadeast Producers of N. Y. Inc.

New York City

501 Madison Ave.

Eldorado 5-9300

George W. Dan Junas

1Program production

Brown-Miles Inc. New York City Rockefeller Center Circle 7-2996 Sedley Brown Program production
Eastern Recording Co. Philadelphia, Pa. 250 So. Broad St. Pennypacker 4129 Herbert Schorr *Recordings
Edgar Rice Burroughs Inc. Tarzana, Cal. 18854 Ventura Blvd. Reseda 222 C. R. Rothmund 1Program production
Capital Sound Studios New York City 88 W. 60th St. Columbus 5-1350 William Smith *Recording
Bruce Chapman Co. New York City RKO Bldg. Circle 7-5768 Bruce Chapman 1Program production
Cleveland B. Chase Co. Inc. New York City 424 Madison Ave. Eldorado 5-1720 Innis G. Osborn 1Program production
Frank Chase New York City RKO Bldg. Circle 7-4866 Frask Chase 1Transcriptions, produetion
Chicago Tribune—New York News Syndicate Chicago, Ill. Tribune Bldg. Superior 0100 ... 0. Newapaper f daptabl
Ine. to broadeastin,
New York City 220 E. 42nd St. Murray Hill 2-1248 Arthur W. Crawford

Cleveland Guild of the Arts Cleveland, O. 1099 E. 111th St. ... iiiieeee. Julius Glass 1Program production, scripts
Columbia Artists Bureau (CBS) New York, N. Y. 485 Madison Ave. ‘Wickersham 2-2000 Ralph Wonders Talent
Chicago, i 410 No. Michigan Ave. Whitehill 60000 Neil C. Conklin
Los Angeles, Cal. Signal Oil Bldg. Mutual 2200 Charles Vanda
Columbia Concerts Corp. New York City 118 W. 67th St. Circle 7-6900 Arthur Judson Artists
Columbia Phonograph Co. New York City 1766 Broadway Circle 7-6224 Frank Hennigs *Recording
(Also American Record Co.} Chicago, Ill. 952 No. Michigan Ave. Delaware 8268 Girard Ellis
Hollywood, Cal. 6624 Romaine St. Granite 4184 A. J. Schrade
Conquest Alliance Co. Ine. New York City 6516 Madison Ave. Plaza 3-5650 W. H. Voeller 1Program production, scripts
The Compo Co. Ltd. Lachine. Quebee, Canada 181 18th Ave. Dexter 0906 E. M. Kirke Boyd *Transeriptions

C st Rroadessting Qiudi.

Los Angeles, Cal.

2284 W. Adams Blvd.

Republic 4691

T. Mart Regan

*Acetate recording, programs

Conaolidated Radio Artists Inc.

New York City

1619 Broadway

Colurabus 5-4365

Charles Green

1Talent, production

Nick Dawson Radio Productions

New York City

19 East 47th St.

Wickersham 2-4224

Kenneth MaclIntyre

1Program Production

Benjamin David Ine,

New York City

30 Rockefeller Plaza

Circle 7-1815

Benjamin David

Scripts, talent

Decca Records. Inc. New York City 799 Seventh Ave. Columbus 5-0869 C. D. MacKinnon *Recordings
Chicago, Il 666 Lake Shore Drive Delaware 8800 Richard F. Voynow

Detroit Artist Bureau Inc. Detrcit, Mich. Madison Theater Bldg. Cherry 8321 Henry Zapp Talent

(WXYZ-Michigan Network)
Harry S. Dube New York City RKO Bldg. Columbus 5-0226 J. Knight 1Program production
Earnshaw Radio Productions Hollywood, Cal. 6425 Hollywood Blvd. Hempstead 5050 Harry A. Earnshaw 1Program production
Electro-Vox Recording Studios Los Angeles, Cal. 242016 W. Tth St. Drexel 7146 B. B. Gottachalk *Recordings, air checks
Evans & Salter New York City 118 W. 57th St. Circle 7-6900 Lawrence Evans Talent
Fidelitone Records Inc. New York City 424 Madison Ave. Plaza 3-9177 Floyd Buckley *R ding
Fidelity Sound Studios Hollywood, Cal. 8819 Wilshire Blvd. Fitzroy 7520 Neil P. Jack Recordings, air-check
F. Leonard Jay Freema