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Beverly Forest, Black Beauty. Cartoonist, John Held Jr.
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"The street" was the place to be in the Twenties,
and that didn't mean Wall Street, either.

It meant Bleecker, Canal, Delancey or Mulberry,
where there was action all the time-buying,
selling, playing, fighting, loving-you name it.

There was uptown, too, far from
the pushcarts and tumult-high-class shopping on 34th

Street, high-class living on Park
Avenue. The subway was the best way to get

anyplace (still is), and for a special treat there
was the open -top Fifth Avenue bus,

which charged a dime (a dime!) but guaranteed you a
seat. And don't forget, around the corner,

the hot dog man....





"Women's Lib" was a few years ahead, but these gals
were doing things their grandmothers didn't

know about. Like the Charleston.
Or voting (Progressive, yet) . Or trying for the

big time via the chorus line. There was Texas Guinan
and her showgirls. Her line was "Hello, sucker!"

If you couldn't make it into one
of the fancy clubs there always was your

neighborhood speakeasy.
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New York has never lacked heroes.
In the Twenties they included Jack Dempsey, Babe

Ruth and Charles A. Lindbergh, who flew
the Atlantic in solitude to Paris,

then rode triumphantly up Broadway to City
Hall. Other heroes have since had other

ticker -tape processions including
some who've flown all the way to the moon.





Everything kept going higher all the
time-buildings, stock market quotations, high
society. If you couldn't be sure of meeting an

Astor or a Vanderbilt every time out,
you could easily gawk at an anonymous dandy or two

out for a stroll or attending an opening. And
dandiest of all was Mayor Jimmy Walker

who never missed a civic function, or a sporty
occasion, or a chance to blarney the voters.

Rougher days were ahead for him and
everybody else, but who knew it, or cared?



The Twenties were a ball, all right, but the
Thirties were singing "After the Ball Is Over"-not

to mention "Brother Can You Spare A Dime?"
Men (and some women, too) sold apples in

the street, and a good job was working
for the WPA. Grass wasn't exactly growing in the

streets, but sometimes gang warfare erupted there.
Still, there were signs of progress,

growth and an upward climb-like Al Smith's Empire
State Building, which grew taller and taller,

with a dirigible mooring mast that
was never used. Nearly everybody got
to the top of that, including King Kong.





The Empire State was an edifice; Rockefeller Center
was a complex-buildings, concourses, shops

and statues. Atlas began staring
across Fifth Avenue at St. Patrick's,

and has been doing it ever since. The city
also added a new kind of Mayor who was equally at

home riding a fire engine or a horse,
conducting a symphony orchestra or a budget
hearing. They called him Butch, Fiorello, the

Little Flower, and he loved practically
everything about New York. Except maybe

organ -grinders. Or burlesque....
Ah, well, Newark was just across the river.





Life could be exciting ... stimulating ... terrifying.
Nelson Rockefeller, in his pre -political

era, helped make the Museum of Modern
Art healthy, wealthy and famous. Benny
Goodman kept them dancing in the aisles

and screaming in their seats at the Paramount.
Out in Hushing Meadow there was a Trylon

and Perisphere to symbolize a World's Fair and
the hoped for progress of the

future. New York also heard the sound of
Bundists marching but most people turned their

ears to the likes of Fibber Magee and
Molly, Inner Sanctum and the Shadow.
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For many, World War II really seemed to mean that
lights had gone out all over the world. To

New York, it at least brought a blackout, or
brownout, or dimout-or whatever you chose

to call that eerie time of low -burning lights and
dark shades and curtains. Signs of war were

all over town, from slogan -draped Grand
Central to the gold stars in sad windows of all

five boroughs. Stage -door canteens and
servicemen's centers sprang up in unexpected

places, civil defense helmets and armbands
appeared on unlikely looking people,

everybody hung on radio news bulletins and
newspaper casualty lists. But mostly,

it was the servicemen themselves that made it a
town at war; New York was a Port of

Embarkation, and the streets were
filled with soldiers, sailors and marines,
some having their last fling at life
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In '45 they began coming home by the
thousands-Kilroy and Goldberg, Iannucci and
Diaz-to bands, parades, speeches and, most

cherished of all, the warmth of a family welcome.
What kind of town did they find? On the surface,

at least, it was the same, with a Mayor
as energetic and spectacular as ever.

But post-war problems weren't long in surfacing.
When LaGuardia read the comics to the kiddies on

the radio, for instance, he did so
because there was a newspaper strike-the

first of many ... tune in tomorrow
for news of the latest strike, breakdown

and power blackout.





But the more it changes, the more it remains the
same.. .. New York during the 1950's would have

been recognizable to New Yorkers from
many other decades ... Kids playing ball in the

park and cooling off at street hydrants....
Parades on St. Patrick's Day, Columbus

Day, Pulaski Day and many another Day-
The stores were crowded and tourists poured in

by train, bus, car and plane.... The street
was still a great place to play in,

and you could still find a sidewalk photographer
who could preserve a bit of childhood forever.



New York has always been a world center
for the lively arts, but the cultural explosion

really rocked the town in the fifties.
Broadway musical shows boomed-and their prices

skyrocketed-as never before. At the
Radio City Music Hall the Rockettes somehow

never got older no matter how the audience aged.
The old Metropolitan Opera on 39th Street-

at last on its way to demolition, though
nobody quite believed it yet-glittered

brilliantly as the Johnson regime yielded to the
age of Bing. Things were humming at Carnegie

Hall and City Center, too. And at the
Museum of Modern Art, Edward Steichen put on one

of the most famous of all photography
shows, "The Family of Man," delivering a

graphic message that's still very much alive.
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In the city the great outdoors means the Park, and
the Park is many things-a sleighride for kids,

a hansom cab for lovers, a jungle for
nature -lovers, a theater for Shakespeare or
for Streisand, a haven for Sunday afternoon

nappers.... a place where you can
turn off the rest of the city.







In the sixties youth took over-or tried to.
The city was a sea of thighs and tresses, with

girls providing the former and boys the
latter. Styles in thinking changed as much

as styles in dress. The old vice squad
would have had apoplexy at what was to be seen

in the movie houses and off-Broadway-not
to mention those Times Square "bookstores."
Confrontation was the order of the day, from

campuses to construction sites, with issues that
left the town divided as never before:

race, poverty, Southeast Asia....



The list of problems is almost endless-
congestion, pollution, unsightliness,

drugs, inflation, crime.... The richer we
got, the more harried we became. But

New York had learned to cope ever since it
had to contend with Indians lurking in
the woods. On a brisk and sunny day

there still was no place like it in the world,
even if you sometimes weren't
certain which piper to follow.





_



And eternal values were always there,
as a quiet afternoon at The Metropolitan Museum

would show. So perhaps nothing has
really changed. You can still get that

nickel hot-dog from the man at the corner.
... even though it may cost you 30 cents.
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It's ugly, but it gets you there.
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What haveyoudone
to your country lately?

Cigarette butts. Gum wrappers. Candy paper.
Don't drop them in all the wrong places. Like a
sidewalk. Or the highway. Or on somebody's lawn.
Or in the gutter.

Every once in a while, make a deposit in a
waste can at your Shell station. It's a great way to
save. The landscape.

Now you can visit your Shell dealer when your
tank is empty, or when your ash tray is full.

That way,you not only keep a tidy car. You get
a tidy country to drive it in.

Please keep this in mind: if we keep
throwing trash away on the streets and
highways, we're throwing something else away.

A nice place to live.

fit

15
Art Director/Designer: Jim Brown
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Copywriter: Larry Levenson
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Art Director/Designer: Bert Huebener
Photographer: Frank Cowan
Copywriter: Milton Schwartz
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IS BROUGHT TO YOU BY A BROKEN METAL ZIPPER

Even the , match for a metal zipper chat doesn't zip.
So a e made a zipper chat does.

The Talon Zephyr" nylon tacker zipper is designed not to bind, stick, slip or break.
So that felling trees will bring on perspiration.

Not refrigeration.

68

68
Art Director/Designer: Paul Jervis
Artists: Paul Davis, Arnold Varga
Photographers: Cailor/Resnick, Horn/Griner,
Tony Petrucelli
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.



GOLD MEDAL AWARDS 41

"iihai will sou hi- pitting readv to do the nest tune your zipper breaks? The not so good old days.

A prornirot IttiroOdirk suiddircker prt

LAST NIGHT MRS. MARY POWERS OPENED ON BROADWAY.
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Joey is dyitg of a skin condiion

H
atred, prejudice, violence, :gnortnce and stupidity

are squashing a w
hole new

 generation of black kids.
O

n the outside, m
any people seem
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blazks as equals, but deep dow
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oakint w

ant a
nigger to m

arry m
y daughter, or have a bear m
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: it
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T
he only w
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e're going to start getting id of

prejtaice is by talking things out.
T
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e do in T
rue S

tory.
P

eople to people, in real situations, in
language

that =
tilers can understand.

6,000,000 readers say w
e're doing thearigkit -hing.
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ont.* experiences of others. B
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e ypti net past
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lex:bank of life. W
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T

rue S
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ountryy.

B
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etergents. C
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etics. T
oiletrie, A

ppliances.
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e it.

S
o if you're an advertiser, there's sam

ehing jou
s.hould start discussing: H

ow
 com

e you're not advertising in
T

ree S
tcry.
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Art Director/Designer: David Wiseltier
Photographer: Harold Krieger
Copywriter: Lew Sherwood
Agency: Daniel & Charles
Client: MacFadden Bartell Media
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Art Director/Designer: Thomas Tawa
Artist: Charles White III
Copywriter: Thomas Hansen
Agency: Edward H. Weiss & Company
Client: General American Transportation Corp.
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207
Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson
Copywriter: Camille Larghi
Agency: Doyle Dane Bernbach, Inc.
Client: Jamaica Tourist Board

262
Art Director: Willy Fleckhaus
Photographer: Hans Feurer
Publisher: Redaktion twen
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THE SIXTIES

OUR
UNBELIEVABLE

DECADE
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GENERATIOE
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VIOLENCE
ANC
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Iat
RAE AND FALL OF

ANF
CAMELOT

CAME
CRkSHiNG DOWN

BUSTED DREAMS AND THE BiRTH OF A rowERFUL NBA; PAPE

287
Art Director/Designer: Allen Hurlburt
Artist: Norman Rockwell
Photographers: Marvin Newman,
Fred J. Maroon, Douglas Jones, Steve Schapiro,
Charles Harbutt, Michael A. Vaccaro,
Richard Avedon, Peter Turner, NBC,
Paul Fusco, Thomas R. Koeniges, Joel Baldwin,
Gilbert, Ken Heyman, James J. Robertson,
Art Kane, Bob Adelman, James H. Karales,
Richard Saunders, Irving Penn, Stanley Tretick,
Dan McCoy, Mark Riboud, NASA
Publisher: Cowles Communications, Inc./
Look Magazine
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298
Art Director: Bea Feitler
Designers: Bea Feitler, Ruth Ansel
Photographer: Alberto Rizzo
Publisher: Harper's Bazaar

298 A
Art Director: Ruth Ansel
Designers: Ruth Ansel, Bea Feitler
Photographer: Hiro
Publisher: Harper's Bazaar
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394
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Black Theatre: The
American Tragic Voice
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377
Art Director: Willy Fleckhaus
Artist: Lambert Maria Wintersberger
Photographer: Guido Mangold
Publisher: Redaktion twen

394
Art Director/Designer: Kenneth R. Deardoff
Photographer: Peter Papadopolous
Publisher: Grove Press/Evergreen Review

484
Art Director/Designer: Ira Schwartz
Artist: Charles Boyd
Agency: Schwartz/Wassyng
Client: Faberge
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599
Art Director: Sal Auditore
Director: N. Lee Lacey
Writer: Charlie Ewell
Producer: Joanne Ruesing
Agency: Jack Tinker & Partners, Inc.
Production Company: N. Lee Lacy
Client: Miles Laboratories/Alka-Seltzer

625
Art Director: Sal Auditore
Director: George Gomes
Writer: Charlie Ewell
Producer: Joanne Ruesing
Agency: Jack Tinker & Partners, Inc.
Production Company: Gomes-Lowe
Client: Miles Laboratories/Alka-Seltzer

653
Art Director/Designer: Roy Grace
Director: Howard Zieff
Writer: John Noble
Producer: Don Trevor
Agency: Doyle Dane Bernbach, Inc.
Production Company: Howard Zieff
Productions
Client: Volkswagen

718
Art Director/Designer: Bob Gage
Director: Howard Magwood
Writer: Marvin Honig
Producer: Ernie Hartman
Agency: Doyle Dane Bernbach, Inc.
Production Company: Rose Magwood
Productions
Photographer: Ernie Capparros
Client: Cracker Jacks

599

(SFX: Voices)

625

653

Anncr: Once in a while, we all overeat.

I, Maxwell 3. Snavely, hereby bequeath
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(SFX: Slamming of cup)

Fixed something special ...

To my business partner Jules ...

Alka Seltzer, Alka Seltzer.

And everything that's been through it.

Finally, to my nephew Harold ...

Alka Seltzer _

T.V. Voice: Uhl is still trailing.

I leave my entire fortune ...

CrackerJack
Regular and big Pass -Around Pack

(SFX) (SIX) You can still taste them.
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723
Art Director: Sam Scali
Director: Jacques Letellier
Writer: Edward A. McCabe
Producers: Scali/McCabe
Agency: Scali, McCabe, Sloves, Inc.
Production Company: Televideo
Client: Volvo, Inc.

729
Art Director/Designer: Allan Beaver
Director: Howard Zieff
Writer: Larry Plapler
Producer: Bertelle Selig
Agency: DKG, Inc.
Production Company: Howard Zieff Prod.
Client: Remington Electric Shaver Division/
Sperry Rand Corp.

819
Art Director/Designer: Vincent A. Daddiego
Director: George Koblasa
Writer: Mike Becker
Producer: Neil Tardio
Agency: Young & Rubicam, Inc.
Production Company: The Petersen Co.
Client: Union Carbide Corp.

723

729

819

Volvo in Saudi Arabia has a tough life

Father: be sure your water is hot.

Animals wear leather all their lives.
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Volvo paint inspectors come here

Put on a lot of lather.

Losing their hides, trouble starts.

.

Volvos in Lapland

When you work over here, be careful.

Union Carbide took Glutaralde-Hyde . . .

A nice place like this ...

This thing is a styptic pencil.

... Why should it shrink on your back?
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Copywriter: Louis DiJoseph
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Art Director/Designer: Gennaro Trainello
Photographer: Richard Avedon
Copywriter: Barbara Siegel
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Art Director/Designer: Bert Huebener
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Copywriter: Ed Hiestand
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Hertz introduces
the exclusive grand tour

of the grape.
Cdte du Rhdoe

complete until hi.  isited the birthplace, of the
"7441 wines he's corne to know and revete.

Sothis year. Hertz and Air France have ar.

S.

`darts trip that should ulll the wildest
r of any dedicated worelvr

For as little as 3720' for 2 weeks.or.,44311'
fora week, youcantakeatourof theFreneh
rte twntryt hat includes nrmul-triptuurisl

Mileage (gas insurance not included). lodgmgs
at memorable hotels. inns and relais, plus gourmet
meals.

Your trip on Air Fnuice from New Thrk to Orly
will feature fine French cuisine. When you arrive,
your ..,,,v.:.Aimng,ntolfa.4z,,,,,uns,ongtir, way

French
Frch

wine country have appeared in (TOTZIET.
has prepared a64Tage bullet describing
these tours. For your free copy. and...-_r,
additional details.justfill
in the alupon Wow,

.............
Hertz rents Fords and other good cars worldwide

THE HERTZ TOURS OF THE
/hob FRENCH WINE COUNTRY.

Please send me my free copy of
"Gourmet Holidays, Wow Tours of Francr by
Rented Car" and information on the tours.

Name-
Address

City State Zip.
Send coupon to. GOURMET HOLIDAYS
407 North Eighth Street. St Louis. Alo.63101
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The oil killer.

Traffic signals can be murder on motor oil.
But Quaker State has a natural ability to resist harmful

effects of stop -and -go driving. It's refined by lubrication
specialists from 100% Pure Pennsylvania Grade Crude Oil,
the world's choicest.

Then it's fortified for extra protection
against the rust, acid and varnish caused by
an idling engine.

You can't avoid those short trips. But with
the right oil, you can make more of them.

Quaker State your car to keep it running young.

SURER

NM* Pt.

6
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On the Ides of March, 44 BC. Julius
Caesar, standing on the steps of the
Senate, saw Brutus approaching.
Assuming his friend would Like
a refreshing drink of ice-cold Coca-Cola,
Caesar called out, "Et to Brute?"
meaning, "You want some, too, Kiddo?"
Unfortunately, Brutus had flunked Latin,
and, thinking he'd been leached,
immediately slew Caesar. speaking
the immortal words, "lies meths is

eviniment cure Coke," a translation
of which appears below.

"Things would have gone better with Coke'

7 8

Nobody's baby.

/.r \

ranl ety for atm that a dully ratwo
of t'exrat,L would have. prervnted th.
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Coke *pinta. ye, a11 nut 11/
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7
Art Director/Designer: Harvey Gabor
Photographer: Richard Noble
Copywriter: Anthony Hertz
Agency: McCann-Erickson, Inc.
Client: Coca-Cola

8 DISTINCTIVE MERIT AWARD
Art Director/Designer: Paul Jervis
Artist: Arnold Varga
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.

9
Art Director/Designer: John Lucci
Photographer: George Elliot
Copywriter: Anne Foster
Agency: J. Walter Thompson Company
Client: Miles Laboratories, Inc.

10
Art Director/Designer: Harvey Gabor
Photographer: Richard Noble
Copywriter: Anthony Hertz
Agency: McCann-Erickson, Inc.
Client: Coca-Cola

Our hopes for America.
We at After his have a

xi:ion of a better happier
nerica. An America where
urtesy and beauty reign

s. prone in all the states.
often the tiniest An America
snaring formalwear,
tippy Clothes_
For instance the pike,

iron ht his hot blue serge
w m would not Ire grouchy
tv cynicaP But put that
sall, man in a blue dinner

And maybe he would
feel so good he would even
make housecalls.

Or a hippie. He could
trade in his informal cos-
tume fora formal COMMIX'.
He would be more beam.
ful but no less visible

And he amid eat in .4.400(

with matching
cu umerbund shirt tie and
badge t. and the policeman
w((uld he a much happier
ten (Plainclothesmen

u.iId. of course Wear an in,
(..(-ispictious black tuxedo

Another for illStalIC,
(Ft doctor ht a formal
(limner jacket every doctor
to old l(rok like a TV star.

restaurants, besides.
Or a soldier Picture tWG

soldiers facing each other.
In neat I but dramatic(
informal formals Now
obviously two men so well
dressed could not go
around shooting at each
other. Right?

Formalwear i. g( ri xi
looking. And the fabrics we
use makeit lightweight and
comfortable (( hit clov-wr's

dinner jacket is made of
Dacron polyester and
°rim* acrylic -Our formal
sf tidier is clad in I )(mon
fx(lyester worsted mohair

Formalweat is stylish -
and remarkably easy to wear

And we welcome all
inquiries from Police
Departments. Artrti, Hippit
and the A M.A

&Tr.

11
Art Director/Designer: Dick Levy
Photographers: Richard Noble,
Arnold Beckerman
Copywriter: Don McCaig
Agency: Gilbert Advertising Agency
Client: After Six Formals, Inc.

12
Art Director/Designer: Paul Jervis
Photographer: Cailor/Resnick
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.

It's trod enough when the market the albs ZetahgeosIon topper next ott16.......,,,,.........e
takes a sudden plunge. M.S." 16S ...ell a.. Yon, oPPer stS sup.

But when your (moor tippL,011 or o pear ols1.46 Sc aU youll have. worry shout
down. you Irmo another 6.1 of security. The Zephyr sipper is designed Zoos down

Sol.- your own ..oa.loot tor tut to snag. °Oat. ......,nt ..r.rour...,

11 12
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sues oars. nd red hot columnist needs a blur dreen typewrite," olivettes studio 45: the Briehtn- iter

13

UNITED
STATES

It's ugly, but it gets you there.

14

A Volkswagen station wagon will now go 5,000 miles on a dime.

We'd like to say a few words
about the modern woman's

approach to her body.

,
 " ::%;. Z ..;::I:4

\au i.(1.

t-;  ser'n f. . .11.   . *  t .  e 
 rre , 0%- - _

15 16
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Peace on earth.

.110.1i1/.1
Votth ht. Sony

7

to welch oil

n. [Wt.

Plots,evens volorr ., hoc they Vatt ori. ov r a. tn. TV stotem that's lot better Inan
-, -to an II VI.O. tli eve,. else us..
llsero's ono ontn 1.11. Otgintatec 1,11,Eany. a Ionia not ann

ItOlo ancugh govet anyone. Sony

Onoe you start using Gillette Super Stainless Injector Blades it's very herd to stop.

13
Art Director/Designer/Photographer:
Henry Wolf
Copywriter: Jane Trahey
Agency: Trahey/Wolf Advertising, Inc.
Client: Olivetti -Underwood

14 DISTINCTIVE MERIT AWARD
Art Director/Designer: Roy Grace
Photographer: Henry Sandbank
Copywriter: John Noble
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

15 MEDAL AWARD
Art Director/Designer: Jim Brown
Photographer: Allen Lieberman
Copywriter: Larry Levenson
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

16
Art Director/Designer/Artist:
Frank Camardella
Copywriter: Helen Nolan
Agency: DKG, Inc.
Client: Julius Schmid

17
Art Director/Designer: Gary Geyer
Photographer: Horn/Griner
Copywriter: Peggy Courtney
Agency: Doyle Dane Bernbach, Inc.
Client: Sony

18
Art Director/Designer: David Clark
Photographer: Carl Fischer
Copywriter: Rudy Fiala
Agency: Doyle Dane Bernbach, Inc.
Client: Gillette
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19
Art Director/Designer: John Baeder
Artist: Ames -Appel
Photographer: Phil Marco
Copywriter: Rudi Golyn
Agency: Smith/Greenland Company, Inc.
Client: Muscular Dystrophy Associations
of America

20
Art Director/Designer: Jon Guliner
Photographer: Dick Richards
Copywriter: Joann Mond
Agency: Campbell Ewald
Client: Forbes

21 DISTINCTIVE MERIT AWARD
Art Director/Designer: Kurt Haiman
Photographer: Leonard Nones
Copywriters: Richard Earle, Mary Jo Clayton
Agency: Grey Advertising
Client: National Institute of Mental Health

22
Art Director/Designer: Roy Grace
Photographer: Tony Petrucelli
Copywriter: John Noble
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

23
Art Director: Sam Scali
Photographer: Steve Horn
Copywriter: Edward A. McCabe
Agency: Scali, McCabe, Sloves, Inc.
Client: Volvo, Inc.

24
Art Director: Sam Scali
Photographer: Mike Cuesta
Copywriter: Edward A. McCabe
Agency: Scali, McCabe, Sloves, Inc.
Client: Volvo, Inc.

Do old ladies look like old ladies
because they want to, or because they have to?

Forties capitalist tool

19

What a lot of ten -year -olds are wearing this year.
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After 30 Volkswagens, Father Bittman still believes.

. .

22

8C

The execution is different,
but the concept is basically the same.

14,130. 51ronq Is io Volvo'

evoi Aal

Volvo Aocsn I sell 40,11,0 ',I three rears

23

This building made possible
by a grant from a five -year -old Volvo.

,L; don t /1,,,, to 1.t.,
antla.uinnt, cottage on the water is a 'A hat you need is a eur that ran years to profit from it.
dim° payment ett shout S2000. drive you out of debt. A Vohs,. he, it just fite years. Pay it off

I nfortutiately. lietiteen you and ',tool eters ION ultosregistereil in two. their take the next du er years
42000 stands die ear you driv. here in th, 6.4,,,.51,ars are gill on In make payments to yourself. Al $00 a

B V the time you get it paid for. the wail. month you end up with $3240.
yru'll have tole, a neh nue. And ire= Of Cellese Ne 110T11 ,1311111lee I lat The $1240 is Ivy the
that hay to he replaced every three years sorry 1 oleo will dn that well Hut then

24
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25

Fast Eddie Fagesurom was there.
So were Wimpy Daughuty

and Na Ile Fats and Hiemoekets
Danny Johnson.

h was the fiat annual Poplar
Dme pod hustlers tournament.

Aod rsdve never seen sod,
Jawing aod needling and attempted

larceny in your hfr.

This is what ow -nitres Brow Oh, some people will tell you
wick pool table is all about. pool ss a gentleman's game.

Yon invite a few purple over Bur don't you believe d.We've
for a friendly guile. been making pool tables since 1845.

And before you know it you've And there' >a hole bit of
got your sleeves and yaps hustkr in eserylaxly.
came% money down, ting fee Brurunvicicyout life in a gamed .aghbBall ea
So -eight Pool.

Km.blimitide,ftealbelmmew.Conatebilleallebluit).

At a Portuguese bullfight they don't kill the bull.

In Portugal it is different.
The sport is in the life of the
bull, not in his death. So he
leaves the ring alive.

And in Portuguese ,afe,,
the lights dint and people
fall silent for the singing of
the Ludo. Lose ballads so
tendet that men weep.

In America, fairytales
don't Ito ppen anymore_

So, to an American, the
alley of the Douro R ket

!night seem hard to believe.
It w tucked neatly away
in the post, rd mountains
of the North. Where

storybooks become real.
There is a palace. Ito

name is Mate.. Where,
ruling benignly over his
valley. lives a count. People
in bright colors dot the
slopes. They actually sing
while they work.

Here the mountains
temper the weather from
the sea. They turn storms to
shovers. And showers to
sunshine. All for the valley
of the Douro.

Out of this fantasy
comes something very real.
The lifework of the people

who live there. A wine aptly
named after the pa tare by
the valley. Mateus. It is a
rose. wine. Made from the
red grapes of the vineyards
of the palace.

The peopled the valley
have al way- lived with the
grapes For centuries they
have know n syhat to do with
them_ Mateus Rose.

1111( e it,
from the s of
the Pal,, of -

Mamu. It 111.IV

hon,

26

43 years

n. ore 1011 1,1 II

Ntobtul,,,rt br tirrerl

DO THIS
OR DIE.

Is this ad some kind of trick?
No. But if could have been.
And at exactly that point rests a do

or die decision for American business.
We in advertising, together with our

clients, have all the power and skill to
trick people. Or so we think.

But we're wrong. We can't fool any
of the people any of the time.

There is indeed a twelve -year -old
mentality in this country; every sin -
year -old has one.

We are a nation of smart people.
And most smart people ignore most

advertising because most advertising
ignores smart people.

Instead we talk to each other.
We debate endlessly about the me-

dium and the message. Nonsense. In
advertising, the message itself is the
message.

A blank page and a blank television
screen are one and the same.

And above all, the messages we put
on those pages and on those tele-
vision screens must be the truth. For
if we play tricks with the truth, we die.

Now. The other side of the coin.
Telling the truth about a product de-

mands a product that's worth telling
the truth about.

Sadly, so many products aren't.
So many products don't do anything

better. Or anything different. So many
don't work quite right. Or don't last. Or
simply don't matter.

If we also play this trick, we also die.
Because advertising only helps a bad
product fail faster.

No donkey chases the carrot forever.
He catches on. And quits.

That's the lesson to remember.
Unless we do, we die.
Unless we change, the tidal wave of

consumer indifference will wallop into
the mountain of advertising and manu-
facturing drivel.

That day we die.
We'll die in our marketplace. On our

shelves. In our gleaming packages of
empty promises.

Not with a bang. Not with a whimper.
But by our own skilled hands.

DOYLE DANE BERNBACH INC.

27 28
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25
Art Director/Designer/Artist: Mike Eakin
Photographer: Curt Burkhardt
Copywriter: Ray Thiem
Agency: Rink Wells & Associates
Client: Brunswick

26
Art Director: Joe LaRosa
Photographer: Ken Haak
Copywriter: Michael Butler
Agency: Waring & LaRosa, Inc.
Client: Guerlain, Inc.

27
Art Director/Designer: Dick Levy
Photographer: Henry Sandbank
Copywriter: Jeane Bice
Agency: Gilbert Advertising Agency
Client: Dreyfus Ashby & Co.

28
Art Director/Designer: Len Sirowitz
Copywriter: Bob Levenson
Agency/Client: Doyle Dane Bernbach, Inc.

29 DISTINCTIVE MERIT AWARD
Art Director/Designer: Len Sirowitz
Photographer: Dick Richards
Copywriter: Hal Silverman
Agency: Doyle Dane Bernbach, Inc.
Client: Mobil
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34

A warning
to people who make
obscene phone calls.

es.ck clew, but s.ck
Because the Gills you make aren't

agies They're c smes. By local law
arm now, by Federal law

Congress has lust recently passed
a bill Mal can tine you and send you to
itrovin for 6 moths if you're naught

And you will be. Because now the
0,14, are on our s ae, rot yours.

We car say that because as General

Teleohone the second largest tele-
phone oPerating .orroany in the mum
,ry now whd s being done about
V011

1,01Igh we con ! have tlthrmigh
cut our entre system yet today's

ial telephone ecoipment ran not only
Pare Sack and deniity your phone
froo, I, re, v -,g party's end. it ow,

you, end.
And don't think you can beat it by

keeping your call shod. either.
Because it can also prevent you

from disconnecting. As long as the
tarty you call doesn't hang up. the
iine will remain open. No matter what

And while they keep the tine open,
they can make another call. To us.

Then there's the work being done
on the colon print-an electronic pin.
t ore al the human voice.

If yours is taken. it's as good as get.
brig your firigerpr ints. That's how dis-
tinctive your voice is. No natter how
Rona you areat disguising it.

And ,t all that isn't enough to stop
you. remember di is the neat time you
get toe Lege in call -

General Telephone & Electronics

When people start a revolution,
what are they really revolting against?

IOS

35
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In Jamaica, you'll hod
Black Rivers,

Rcd Hills,
Buff Bays.Coral (life..

Maroon [wok.
and brown Brownws.

r No,

oZetrIMZ
:ZIttf

36

We know a land where the streets are paved NN ith gold. So do the Russians.

34 DISTINCTIVE MERIT AWARD
Art Director/Designer: Frank Camardella
Photographer: Art Kane
Copywriter: Chuck Kallewe
Agency: Doyle Dane Bernbach, Inc.
Client: General Telephone

35
Art Director/Designer: Peter Petronio
Photographer: Art Kane
Copywriter: Dick Raboy
Agency: Carl Ally, Inc.
Client: Investors Overseas Services

36
Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson
Copywriter: Camille Larghi
Agency: Doyle Dane Bernbach, Inc.
Client: Jamaica Tourist Board

37
Art Director/Designer: Lee Epstein
Photographer: Allan Hancock Foundation, USC

Olin Copywriter: James Lawson
Agency: Doyle Dane Bernbach, Inc.
Client: Olin
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What have you done
toyour country lately?

Cigarette butts. Gum wrappers. Candy paper.
Don't drop them in all the wrong places. Like a
sidewalk. Or the highway. Or on somebody's lawn.
Or in the gutter.

Every once in a while, make a deposit in a
waste can at your Shell station. It's a great way to
save. The landscape.

Now you can visit your Shell dealer when your
tank is empty. or when your ash tray is full.

That way,you not only keep a tidy car. You get
a tidy country to drive it in.

Please keep this in mind: if we keep
throwing trash away on the streets and
highways, we're throwing something else away.

A nice place to live.

38

In 1905, Dan Mitchell
built a Jamaican palazzo

for his love-mixing
the mortar with seawater.

When the walls went,
so did Alice.
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and Serried Steele

"Books are
dangerous.

I know what I'm
talking about:
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paper ha i to lie wollen, whim.a'14 --rcethrmigh anti glare.
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evileil. ley called Waylite paper anti
marl, weightleyy. ley al, just mum,r a
onit,r, paper bin mach whiter, with ton
rowel, leas glare.

At the moment. W,Iim ty being wed en the
firer large -type ilietiona,.

It mintage. the entire of the
ri. ne C. Merriam Webyt, Seventh New Col.
1,iiirc Dietitmar, in In -point type.. About
double the .ire of the type in tip, ail.,

R111 thc idea of large type is just beginning
to gather rniiiiiennina In the (mare. Waylite
will lee keeping !mire ono more large. type
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38 MEDAL AWARD
Art Director/Designer: Bert Huebener
Photographer: Frank Cowan
Copywriter: Milton Schwartz
Agency: Kenyon & Eckhardt Advertising, Inc.
Client: Shell Oil Company

39
Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson
Copywriter: Camille Larghi
Agency: Doyle Dane Bernbach, Inc.
Client: Jamaica Tourist Board

40 DISTINCTIVE MERIT AWARD
Art Director/Designer: Lee Epstein
Photographer: Dick Richards
Copywriter: James Lawson
Agency: Doyle Dane Bernbach, Inc.
Client: Olin

41
Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson
Copywriter: Camille Larghi
Agency: Doyle Dane Bernbach, Inc.
Client: Jamaica Tourist Board



74

42
Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson
Copywriter: Camille Larghi
Agency: Doyle Dane Bernbach, Inc.
Client: Jamaica Tourist Board

43
Art Director/Designer: Hal Nankin
Photographer: Dave Langley
Copywriter: Leon Meadow
Agency: Doyle Dane Bernbach, Inc.
Client: General Telephone

44
Art Director/Designer: Joe Phair
Photographer: Joe Ruskin
Copywriter: Arthur Tuohy
Agency: Ketchum, MacLeod & Grove
Client: McGraw-Hill, Inc.

45
Art Director/Designer: James Millman
Photographer: Steve Nichols
Copywriter: Michael Becker
Agency: Young & Rubicam, Inc.
Client: Puerto Rico Government

46
Art Director/Designer: George Euringer
Photographer: Dick Richards
Copywriter: Jerry Hubschman
Agency: Carl Ally, Inc.
Client: Investors Overseas Services
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In case of emergency, dial...

GenenlIblephonelkEleetrooks

43

A lot of our men
never did much before
except shoot dice on the corner."

44
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It's a shame so many
people have seen San Juan
and have never been to
Puerto Rico.

45
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Go to Puerto Rico again
and see it for the firstbme.
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48

Portrait of a man
headed for a stroke.

The portrait you're looking at is
a thermogram, a 'teat map" ofthe
patient's skin.

It reveals a blockage in the ca-
rotid artery. often signifying an
impending stroke. Fortunately,
when so forewarned, doctors can
prevent such strokes.

Thermography is remote man-
ning and measurement of infrared
radiation which indicates surface
temperatures, and their positional
translation into black -and -white
or color values on film.

It is only recently that the bene-
fits of thermography as a medical
diagnostic tool have become ap-
parent. It is totally nondestructive,
as opposed to X-ray or operative
methods.

And it 4 of significant, even
dramatic, diagnostic value in such
areas as trauma, arthritis, and
screening for early detection of
breast cancer.

hermo.ram ay Miry. Enypneen. famwnr

Of the growing number of hos-
pitals and diagnostic centers in the
United States currently equipped
for thermograph), virtually all use
Polaroid Land film.

In c where time is critical.
the advantage of instant picture
development 4 obvious.

In any case, the Polaroid Land
photographic process offers the
doctor the opportunity to retake a
shot, when necessary.without hav-
ing to recall the patient and having
to re-create a specific temperature
envirnent; and to make diag-

nosticor prognostic decisions
without delay.

Medical authorities are confi-
dent that in the near future many
more medical centers will be
equipped for clinical thermog-
raphy. Its importance as an early
detection device is clear.

And Polaroid Land film is the
visual part of the picture.

Polaroid Corporation
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Shakespeare gives
you five acts of drama.

We give you nine.

04 611.101

time at the track asyuu did reading
Shakespeare you might really
know something

`raid know. foe example, that
picking the daily double mans
picking the winners 04 the thst Two
races And all you need Bs little bit
M hack

You'd kilow that the seventh
race It always the feature race the
one in which the big name horses
compete for big money.

And on any given day, by the
tune The ninth and lea race is
run, chances air toad know the
e. as' of winning and the aeon,

49

ul he.ng ;loud out 21, Lo 1

lonphot.
But it's not too late to put down

your Shakespeare and pick up
the track.

In fact, well even belp.IVel
send you "An Introducnon to
Thoroughbred Racing" free
Write, Aqueduct P.0 Box 107,
Madison Square Station.
New York. N. Y 10010

Thoroughbred racing is non
being run at Aqueduct. Monday
through Saturday.

Prance I.to Fur more
information call t 212)641-4700

Let us entertain you.
Belmont Park Aqueduct

VIIIIIMIRTIF

aameasellININO

rya dor We a per hay se lea.

'; "

a. &imp. As

......*FvfavvialmeaVyn. co

c.vekacvaYe ...many al Iv,knout
mud

vrvci

47
Art Director/Designer: James Millman
Photographer: Steve Nichols
Copywriter: Michael Becker
Agency: Young & Rubicam, Inc.
Client: Puerto Rico Government

48
Art Director/Designer: John Assante
Photographer: Barnes Engineering Company
Copywriter: Fred Udall
Agency: Doyle Dane Bernbach, Inc.
Client: Polaroid Corporation

49
Art Director/Designer: Bob Kuperman
Photographer: Phillip Leonian
Copywriter: Irwin Warren
Agency: Doyle Dane Bernbach, Inc.
Client: New York Racing Association

50
Art Director/Designer: Mel Platt
Photographer: Henry Sandbank
Copywriter: Charles Burch
Agency: Leonard Sacks Advertising
Client: Alexandra de Markoff
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American industry
can no longer be

an asylum for
illiterates.

Olin

52
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Some girls have
developedt Mot more than

just heir minds.

But we'd like. for a 11101111,1t, to discuss tire cwansurn of other matters
I'Ve're a II for the expanthm of r grey matter.

It appear, t h more and more small girls are getting Iligger and
bigger. Ina:ream places, that is In fact, it RI°. all uncorn n1011
hoe days tt I find a frail WV ncedtng a healthy pC or I) cu.

huncommon thing is finding a great lookingswimsuit in that sire
120,01100 makes hooking.great-w inittlits. In 32 b, as

well as a dozen or soother specific proportioned coped/es. What's
mnre. e're the only 011eS W110 do.

ifyou'rv,1 well -endowed small -boned creature. Roxanne-
+re m111 fit you snug enough at 'het/OM/III and cull enough at the

repo keep everyt hing that 'msbelong ide the suit tht SOO.
If you're a 36A, %Amu: will still lit y011 everasultere.

Full enough in the it parr and contoured tug enough in rite A part.
Now. if %recall make not -so -perfect figures look gm],

ran ymt imagin what well do fore perfect 3.41r Roxanne is the one
imsuit that 1,1y 11111:Ike the most of every pretty (Mr,. And for thesame
,on. IR. Roxanne will fit your well-proportitmed figure
,o otherimsuit ever has. Or ever could.

The way avesee it. the key to success is to enkivate
your mind and wear a Roxanne.

gun, hint, iti11.111,11 developsomeu het, ROXantlie
Swimsuits

b ra-sized
A,B,C.SeD

.
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54

Xerox announces
copies smaller than life.

Mary Randolph Carter:
a new girl in the village

eg5

51
Art Director/Designer: Larry Osborne
Photographer: George Rosenblatt
Copywriter: Bill McCullam
Agency: DKG, Inc.
Client: Westinghouse-Group W

52
Art Director/Designer: Lee Epstein
Photographer: Carl Fischer
Copywriter: James Lawson
Agency: Doyle Dane Bernbach, Inc.
Client: Olin

53
Art Director/Designer: Edward Rostock
Photographer: Silano
Copywriter: Anita Baron
Agency: Andrew M. Weiss Inc.
Client: Roxanne Swimsuits

54
Art Director/Designer: Hal Davis
Photographer: Michael Raab
Copywriter: Franchellie Cadwell
Agency: The Cadwell Davis Company
Client: Villager

55
Art Director/Designer/Artist: John Murray
Photographer: Cailor/Resnick
Copywriter: Hal Heisler
Agency: Needham, Harper & Steers, Inc.
Client: Xerox

55
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Photo -impressionism

57
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If you wont hire her,
don't complain

about supporting her.

. i f

'1 0

Chamber of Commerce of the United States
Washiogioa, 20006

 V
Remember die :ith grade befi and earth 4ienees?

59

56
Art Director/Designer: Bo Zaunders
Photographer: Jacques Hutzler
Copywriter: Bill Irvine
Agency: Gilbert, Felix & Sharf Inc.
Client: Nikon Inc.

57
Art Director/Designer: Lee Epstein
Photographer: Henry Sandbank
Copywriter: Hal Silverman
Agency: Doyle Dane Bernbach, Inc.
Client: Polaroid

58
Art Director/Designer: Hy Varon
Photographer: Harvey Lloyd
Copywriter: Gary Marcus
Agency: Conahay & Lyon, Inc.
Client: United States Chamber of Commerce

59
Art Director/Designer: Bert Huebener
Photographer: Anthony Petrucelli
Copywriter: Milton Schwartz
Agency: Kenyon & Eckhardt Advertising Inc.
Client: Shell Oil Company
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61

How to fight inflation.

It looks like a piano. And it sounds like a piano. But it's more
than a piano. It's a Steinway: And that means that it's not
only a fine musical instrument. It's a fine investment as well.
So fine, that people with 30 year old Steinways are selling
them today for more than they originally paid.
What makes a Steinway such a blue chip investment?
Work. Experience. Work. Caring. Work. Using mortised
joints where butt joints could get by. Making each individual
hammer instead of buying them from someone else. Voicing
each piano for 8 full hours. A thousand other details.
It takes a full year of this kind of work to complete one
Steinway grand. A year that pays dividends in tone, touch
and power year after year after year.
What this means is that although you pay more, a Steinway
doesn't really cost more.
Because no matter how you deride to play it, a Steinway
outperforms the market.
For more information write to lohn H. Steinway, Steinway
Hall, 109 West 57th St., N.Y., N.Y. 10019.

Steinway & Sons

If Africa, Asia
and South America

go communist,
don't blame him.
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It takes this many men to inspect this many Volkswagens.

,799 

1,, rror nee yen, web,

62

A tire A tire
for the front for the rear
of the car. of the car.

03

Because your front wheels
do different things

than your rear wheels do.

UNIROYAL

The Uniroyal Masters

So you eve. nod re wort n Ilere longer Oren yeu car. re
for o new Volkswagen. now you know why.

ltrs nof that we can, make thorn Sae enouge
err rest OW we con, moka them good 'now,

lost enenge

60
Art Director/Designer: Thierry Da Rold
Photographer: Stettner-Endress
Copywriter: Sandy Geil
Agency: Lord, Geller, Federico & Partners
Client: Steinway & Sons

61
Art Director/Designer: Lee Epstein
Photographer: Tony Elliot
Copywriter: James Lawson
Agency: Doyle Dane Bernbach, Inc.
Client: Olin

62 DISTINCTIVE MERIT AWARD
Art Director/Designer: Roy Grace
Artist: A Good Studio
Photographer: Henry Sandbank
Copywriter: John Noble
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

63
Art Director/Designer: Mike Lawlor
Photographer: George Hausman
Copywriter: Mike Mangano
Agency: Doyle Dane Bernbach, Inc.
Client: Uniroyal
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64
Art Director/Designer: Roy Grace
Photographer: Henry Sandbank
Copywriter: John Noble
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

65
Art Director/Designer: William Harris
Photographers: Rudy Legname,
Marshal Henis
Copywriter: Mike Mangano
Agency: Doyle Dane Bernbach, Inc.
Client: Chivas Regal

What both Volkswagen
wrought this yeor?

A longer-losting engine,
tllofs what.

It's more powerful than
the old engine. (Top speed,
81 mph vs. 78 mph I

It has better acceleration.
But most important, it doesn't hove to

work as hard to get you where you -re
going

Thus, according to every calculation
known to man, it will last even longer

And just to make sure the engine and
every other VW post leods a long,
happy life, we hove another surprise
for 1970:

TheVolkswagen DiognosticCheckup
Now before the name scares you

away, listen to what it is,
VW Diagnosis is on exclusive free

service checkup by trained technicians
using special diognostm, equipment.

64

The eguiprrientgfastetand
more thorough than any rhe
chonic alive.

And k's so advanced, it
can actually tell you you
hove o probir., bc. 0, ,

beCOMe, a fed v,obLern
When you buy c new WY,

you're entitled to four of these' checkup,
free

Of course it o probiprn due to
defective workmanship at the factory is
spotted during the first 24 months or
24,000 miles (whichever comes
well end up looting the bill Not you.

During this period,when we dc. make
these repairs free, the parts will be free,
the labor will be free, the diagnostic
checkups will be free.

What could be a better deal than
that?

You buy o bug.
We take care of the bugs

The
1970 VW
will stay

ugly
longer.
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OTAS REGAL

1801

MED SCOTCH

111115101

When serving Regal, do ywni suddenly become
exceedingly generous with wAir ice cubes?

Art pariune ob.. it Ilan the rt.,

65

Did gnu know
that the average income of

the readers of this magazine
is in the country; top

20% bracket?

I

It not the
it. the thought.

IP I

.41,44i at it tIn.
Inn didn't k.e N.* I WI
,10 14111/ .1 LI fen friend,

Cite lc Ilk ninsi Inent,11.11:111, toe Ili place.
(Mt, die name. lune halm c4molled.
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66
Art Directors/Designers: Jim Brancaleone,
Frank Camardella
Photographer: Tony Petrucelli
Copywriters: Hans Kracauer, Ray Myers
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

67 DISTINCTIVE MERIT AWARD
Art Director/Designer: Kurt Haiman
Photographers: Leonard Nones, Alan Brooks
Copywriters: Richard Earle, Mary Jo Clayton,
Michele Byrd
Agency: Grey Advertising
Client: National Institute of Mental Health

Volkewagen promote the United States of Anwmka.

The 60 mph motel.

66

The house that Volkswagen built.

,or, ,,,,,,, ,,,, , , a a,.

rovo.. box I y.,., be,ome unn.pay w.., t.,.:.
lyou.anl rev, you'll lind rest It hos I, hos a c use, for linen A closet for clone you'te ,r, Y W Campmob,le co', do

enougn seep vg occommodohons for a clothes. And no less then 3 large storoge sornothtrq ,., ether rouse eve, bow can
(,,only of 5 ca is for all you other slog. do

If youwon, 'o washup, you eon wash Compared to the Other houses built, i con .nove Yoe to a'',"'''
up .t hos o on. ono a 4.,. gallon supply the hoes, that Volkswagen twill costs postures°, about 73 ,,es on a
of water very little $3,382. gallon of gas

In 5 minutes it had better turn into a station wagon.
Instead Of a second cat get a second house.
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If someone's
selling you sacks of
diet pills, he's not in
business for your

health.

A
Pot Primer for Parents.

know enough ha,i4 jac
your son and daughter about

As a parent you're concerned. You read that thdleg:
high school even junior
What about your own son or daughter? Have they tried
Would they tell you? Do you just keep quiet and hope-do
you talk?

Your youngsters may joke about grass. tea. joint. roach.
head-words that mean something different to you. They
seem to know more about &up than you do-that's their side
of thegenemtion gap. But not all then "facts- may be facts.

Can yon talk Irma, y lo your child about pot!

As frankly as about other important matters. with tact
and mutual respect. It may be easier to start by discussing
marihuana experiences he's heard of from his friends. You
won't want to come across as accusing or angry-it's an risk y
to assume he does "turn on" as to assume he doesn't. Keep it
simple. direct. And make sure your concern for him. and
what happens to him. shows.

Who uses pot, and why?

Mom boys than girl, (lids are likelier to try if their
boyfriends smoke it. A majority of ytmng people have not
tried it. and hate enough sethassuranse to resist trying it. A
number have tiied it once or twice out of curiosity or
boredom. A smaller number -turn on" just on weekends. A
small percentage become "heads"-their livencentered
around marihuana or other drugs. with very little interest
in anything else.

What Prawn 'arts about marihuana con yoti tell him'

I. Individuals react very differently to this drug. which
is why you hear stories of extreme reactions, and stories of
no reactions.

2. Reactions vary according to whin. expectat t..
pattern of use. and the strength of the marihuana 1 which
variagreatly1.

3. Because of all these variables. little has been proven
conclusively about specific effects of marihuana on the mind

67

arid Mel I hi. doen nor 111,1111 1,01, f,t.
they cannot be. catalogued and predieted exacly.

4. Involvement w this drug damg Om tears while the
and sharing itself and learning

how to deal w ith life's problems. is an intangible danger to
try to measure. but of deep importance. Thalsa hard fact for
the young to understand.

5. The porssesmon of marihuana is illegal antler local
laws. In many slams. it is a felony. equinakntt the
Anse. of heroin. The lawn provide sewn: Nnall ths. Even
being In the comp.!, of thmeone w ho pin:Wyse. marihuana
may make your child habk for Ore.

Easy 41.11,A to !turd questions.

There aren't any. If your children ask. 'AV tat afoot
parents'drinking and smoking?" a partial answer is that
you, body and personality have matured. Onceamonc
becomes dependent OD any drug. including alcohol and
cigarettes. if cantle difficult to stop. Ewit if you're consinced
they're harmful.

"Why &adult:, say marihuana leads to stranger drugs
when that hasn't happened to ink friend:"' A te:thager's
experience is limited, it has happened. While marihuana
itself does not lead Mother drug use. association w ith

and drug users may he the first step to
'experimenting w kb LSD. speed and even heroic. And these

drugs um far more than a stronger form of pot.

"What about the people who say pan is 010- Tic Is.
honest. scientists still don't know everything:Athol the
specitk effects of marihuana. But certainly. the -authorities-
your children game. know even less. No expert is saying
today that poi should be

It boilsdow n to thin. Marihuana is a risk nobody hat
take. Least of all want:body you care about.

For more detailed thew atstut marihuana and 1.41m
drugs, write for fret hookle. to:
National Institute of Monad Health
Box 1080. Washington, D.C. 20013

{{Happy 21St Birthday, Johnny"

When are they
going to legalize

Pot?
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68 MEDAL AWARD
Art Director/Designer: Paul Jervis
Artists: Paul Davis, Arnold Varga
Photographers: Cailor/Resnick, Horn/Griner,
Tony Petrucelli
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.

69
Art Director/Designer: Burton Blum
Photographer: Toto
Copywriter: Loretta Wakuya
Agency: Young & Rubicam, Inc.
Client: Personal Products Company

The not so good old days.

LAST NIGHT MRS. MARY POWERS OPINED ON BROADWAY.

68

m.
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When you buy a sanitary napkin,
a guy behind the counter is the least of your problems.

You buy a grapefruit more intelligently
than a sanitary napkin.

Modess

WLDER

. .. .
'Ii

r

.

$ 1

She know-, fis II

69

as yin &about sanitary

Modess

When your mother told you about sanitary napkins,
what did she say?

so

yk.

- vikatiteri
41

1.161iitsi

Mode,,

""

tilx. ko, 4, ;IS 1/111(11 as yuu do



90

"Books are
dangerous.

I know what I'm 
talking about:

Do you fly?
You may One your life

to this tough roll of top,

Olin

If Africa, Asia
and South America

go communist,
don't blame him.

Olin

70

We know a land where the streets are paved with gold. So do the Russian&

American industry
can no longer be

an asylum for
illiterates.

Olin
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70
Art Director/Designer: Lee Epstein
Photographers: Tony Elliot, Carl Fischer,
Dick Richards, Allan Hancock Foundation,
Henry Sandbank
Copywriter: James Lawson
Agency: Doyle Dane Bernbach, Inc.
Client: Olin

71 DISTINCTIVE MERIT AWARD
Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson
Copywriter: Camille Larghi
Agency: Doyle Dane Bernbach, Inc.
Client: Jamaica Tourist Board

OWN. Ras

v, n
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72
Art Directors/Designers: Peter Petronio,
George Euringer
Photographers: Art Kane, Rapho-Ghillemette,
Inc., Joe Toto, Dick Richards
Copywriters: Dick Raboy, Bill Adler,
Jerry Hubschman
Agency: Carl Ally, Inc.
Client: Investors Overseas Services

73
Art Directors: Jerry Ranson, Tim Newman,
Stan Dragoti, Larry Hammond
Designer: Stan Dragoti
Photographers: Peter Oliver, Stettner Endress
Copywriters: Charlie Ashby, Jeff Frey,
Dorothy Fielding
Agency: Wells, Rich, Greene, Inc.
Client: American Motors

When people start a revolution,
what are they really revolting against?

they're torolung agatnu Int! t a don't hat nano°. 0.-ortom) means en and II.,
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A Javelin for the track. A Javelin for the road.

American Motors

A leading car magazine reveals the essential difference between
the VW, the Maverick and the new Hornet.

cam flup

The little rich car.

Americaacitarellomet
OM

.4011 Moic

73

Some people like it for what it is. Some like it for what it can be.

American Motors'

Javelin

An unfair comparison between the M -60A1 and the Javelin.

American Motors

1
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74
Art Director/Artist: John Miyauchi
Copywriter: Jerry Roberts
Agency: Carson/Roberts/Inc.
Client: The Leisure Group

75
Art Director/Designer/Photographer:
Henry Wolf
Copywriter: Jane Trahey
Agency: Trahey/Wolf Advertising, Inc.
Client: The Maysles Brothers

76
Art Director/Designer: Gary Geyer
Photographer: Peter Kaplan
Copywriter: Peggy Courtney
Agency: Doyle Dane Bernbach, Inc.
Client: Sony

Thank goodness some things never change.
Remember when you were little

and it was winter? How your Mom
would bundle you all up? But your
nose still ran? And how your stomach
muscles ached from belly -flopping
on your Flexible Flyer?

Don't you wish your child could
have that same kind of fun?

He can as far as Flexible Flyer
is concerned.

We're still selling the same
basic sled we invented in 1889. No

exploding rockets or SST wings.
lust the simple old Flyer with the big
Eagle painted on.

Why not do a favor for someone
little this Christmas. Make Flexible
Flyer part of their childhood, too.

Their children will love you for
it someday.

9flasplthe91ol

LE

A produ" .1 Ti,. Leoure Group, I
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THE MAYSLES BROTHERS' NEW FILM

SALESMAN
Opening in New York City in Mid -March at the 68th St. Playhouse

75

76

Its not a giant hand. Ns a radio.

About 2 cubic
Inches tiny.

A little gem in black
and chrome. But with

integrated circuitry,
tiny sounds as big as big.

it runs on a built r in battery
hat's rechargeable. Comes

Ith a battery charger, an ear -
hone and carrying case. And
s for $39.95. All in a gift box,

tiny gift box, that is.

tiny SonY ICR-120
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77
Art Director/Designer: Joe Genova
Photographer: Henry Sandbank
Copywriter: Neil Drossman
Agency: DKG, Inc.
Client: American Cancer Society

78
Art Director: Joel Weisman
Artist: Milton Glaser
Copywriter: George Blevins
Agency: Gardner Advertising Co.
Client: Alitalia Airlines

THIS SPACE CONTRIBUTED BY THE PUBLISHER

A mouse has
already been saved

from leukemia.
Help us save a man.

For years, you've been
giving people with leukemia
your sympathy. But sympathy
can't cure leukemia. Money
can. Give us enough of that,
and maybe we'll be able to
do for a man what has already
been done for a mouse.

American Cancer Society o R

77
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Get lost in Italy for $360.
For $360 we'll give you a car, a thousand kilometers worth of free mileage

a lst of motels all over Italy that you can stay in for nothing, and two weeks to
n3 your own way around. Just send us the coupon.

1-
11 Italy for Bargain Hunters, 2/3 weeks, from $360.

Other Super -Value -Vacation Tours. 0 Sun & Fun Vacations in Italy,
Portugal & Si'weeks. Irom 5339, C London & Britain for Bargain Hunters.
2/3 weeks. Ir f 0 Portugal & Spain for Bargain Hunters, 2/3 weeks, from
$300.

ExtraValue -Vacation Tours - Prougal & Madeira, 2 weeks, from
$315 2 U Portugal/Spain 8 Morocco, 3
weeks =499-C Italy (Independent), 2 weeks,
from S'k, Zoog C Italy & Greece, 2 weeks, $699.
C Europe, 5599 C Europe on the Town, 3 weeks, from $799.

Holy nano.. .

Other Alitalia Tours. C Seascapes C Africa 0 Israel C Student Tours
For free bred vie on Alitalia tours, see your travel agent or mail coupon to

wattelta Tours, 666 Fifth Avenue, New York 11XJ00214

Name
SS

AL/TALOAr
L

flys from
seance

Alitalia's $579 3 -week tour of
Portugal, Spain and Morocco has no name.

It's simply Alitalia's $579 3 -week
tour of Portugal, Spain and Morocco.

Send in the coupon and find out what's in a name (Price includes
all tavel and accommodations, sightseeing in 26 places and most meals.
r -

E, Portugal. Spain & Momcco. 3 weeks Irvin 5579
Other Extra -Value -Vacation Tours. C Portugal 5 Madena 2 weeks from

5315 Portugal & Spain 2 weeks, from $429 C Italy (Group) 2 weeks. $499
C nab, Ondependentl 2 weeks horn 5587 12 Italy & Switzerland 3 weeks 5599
C.. Italy a Greece. 2 weeks. 5699 C European Shrines, 2 weeks 5599 0 Europe
on the Town 3 weeks, from $799, C Holy Land, 2 weeks, from $774

Super -Value -Vacations for Bargain -Hunters. C London and .main.
Zor 3 weeks, from $300 Sun & Fun-italy, Portugal & Spain. 2 or 3 weeks. from
939 0 Italy. 2 or 3 weeks, from $360. Portugal & Spain. 2 or 3 weeks, from 5300

Other Alitalia Tours. :Seascapes C Africa C Israel E Student Tours
Co, kee bret.h5re on !Pool r ue your travel agent or mail deep. IP

xitalta Tatra, 886 Fifth A a New York 10019,

t.ame

Address

State Zip

, -
'14 a

L. . 

L
ALITAL/1-7

tet economy too, ba f f
t.wmore. ado pa arse sit 2rtnn made 34 Oeyfa, ea

After you run around in Portugal
for a week, you can relax

in Madeira for a week. $315.
Two Weeks to live it up in Iwo totally dint:rent beautiful places Hound nip

airfare, hotels, most meals, and a lot of extras included. Send us this coupon.

I Portugal & Madeira. 2 weeks. from $315
Other Extra -Value -Vacation Tours. Portugal & Spain, 2 weeks, from

54129 0 Portugal/Spain & Morocco, 3 weeks from $579 C Italy (Group). 2 Weeks,
SI90 0 Italy (Independent). 2 weeks. from 5587 C Italy 8 Switzerland, 3 weeks,
5999 0 Rely 8 Greece, 2 weeks, $699 Cl European Shrines 2 weeks. $S99.
C Europe on Me Town, 3 weeks, from $799 U Holy Land. 2 weeks. from 5774

Super -Value -Vacations for Bargain Hunters. C Sun 8 Fun Vacations
it Italy, Portugal & Spain, 2/3 weeks, from 5339 C2 London & Britain for Bargain
Hunters, 2/3 weeks, from $300.0 Italy tor Bargain Hunters, 2/3 weeks, Irom 5360.
C Portugal & Spain for Bargain Hunters 2/3 weeks, hum 5300

Other /Hindle Tours. 0 Seascapes C Alma E Israel C Student Tours
For free PIZOOPure on AI lade tours, see your travel agent tense OttuPOrt 1

tc Atitafia Totres, 668 Fish Avenue, New York, N Y 10019

For $300 you can see England
from the wrong side of the road.

to get used to Ormnd the way the ErttgId)r, do All for 0300 Send us the
coupon and we'll give you all the details

C London & Britain for Bargain Hunters, 2 or 3 weeks, from $350.
1

Other Super -Value -Vacations for Bargain Hunters. 0 Sun & Fun
VecatIons in Italy. Portugal & Spain, 2 or 3 weeks. from 5339 CI Italy, 2 or 3 weeks,
from $360 C Ponape! & Spain, 2 or 3 weeks. from $300

Extra -Value -Vacation Tours. 0 Portugal & Madeira. 2 weeks. from $315
C Portugal & Spain. 2 weeks, from $429 0 Portugal/Spain & Morocco 3 weeks,
from $579 C Iraly (Group). 2 weeks. $499 0 Italy (Independent), 2 weeks from
$937. C Italy E. Switzerland. 3 weeks. $599 0 Italy & Greece, 2 weeks. 0699
C European Shrines. 2 weeks, $599 0 Europe on the Town 3 weeks from 5799

,toty Land. 2 weeks, non $774
Other Alitalia Tours. 7 Seascapes C Alcoa 0 Israel C Student TOWS
For free brochure en Alitalia tears, see VOLK travel agent Or Mail COPPoP

tOkftella Tours, 666 Fifth Avenue New York. N 0. 10019.

nadir-s^_
Cif)

Att

State

L
AL/TAO-/A-,

J
';11,Z,7 ""' °`""

For $300 you can drive from Portugal
to Spain to Portugal to Spain to Portugal.
($300 includes mileage and iOdNiONs Sono us 11110 0001100

r o Portugal & Spain, 2 or 3 weeks, from 5300.
Other Super -Value -Vacations for Bargain -Hunters. C London and

Britain, 2 or 3 weeks. from $300 Sun and Fun -Italy, Portugal & Spain, 2 or
03 weeks, from 5339. Italy, 2 or 3 weeks. from $360.

Extra -Value -Vacation Tours. 0 Portugal & Madeira. 2 weeks. from 5315.
O Portugal 8 Spain. 2 weeks, from $429. 0 Portugal, Spain & Morocco, 3 weeks.
from 5579. 0 Italy (Group). 2 weeks. $499 0 Italy (independent), 2 weeks. from
$587. [1 Italy 8 Switzerland, 3 weeks. $599. 0 Italy & Glee.; 2 Weeks. 5699,
0 European Shrines, 2 weeks, 8599. 0 Europe on the Town, aimreks. Yom $799.
0 Holy Land, 2 weeks, tram $774.

Other Alitalia Tours. 0 Seascapes °Africa 0 Israel 0Student Tours
For free brochure on Alaalia tours, see your travel agent or mail coupon to

Amelia Tours, 666 Fifth Avenue. New York. New York 10019

Name

Address --
Coy .State

erawriar -Nr
--ttahlt7

Two weeks at home. $499.
Home to us is Rome to you. It's also Milan. Venice, Naples and 9

other Italian cities. Send this coupon and let us tell you more.

011012 /Group), 2 weeks. $499
'1

Other Extra -Value -Vacation Tours. C Portugal & Madeira. 2 weeks.
from $315.  Portugal & Spain, 2 weeks. iron, 9429. 13 Portage,. Spain &
Moiocco. 3 weeks from 5579. 0 Italy (Independent/. 2 weeks Paint $587. Ci Italy
& Switzerland, 3 weeks, 5599. 0 Italy & Greece, 2 weeks, 5699. 13 European
Shrines, 2 weeks. 5599. C Europe on the Town, 3 weeks, from S799 C' Hobi Land,
2 ,c non, $774.

Super -Value -Vacations for Bargain -Hunters. 0 London and Britain
from 5300. G Sun and

h C Italy. 2 or 3 weeks,

Other Alitalia Tours. ..escapes .17. Africa C tweet 0 Student Tours
,r free brochure or . 4 tours see zoo, nave's agent or mail coupon 10

Plita Soars, 666 Fifth A. ui.un.New York, New Sorb 10019

Name

Address

City_ State___ ZIP

ALITALIA4

of f5apbmore. Baok.ry an
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79
Art Director/Designer: Howard Kates
Artist: Lou Myers
Copywriters: Sam Norton, Don Sholl
Agency: N.W. Ayer & Son, Inc.
Client: Snelling & Snelling, Inc.

80
Art Director/Designer/Photographer:
Rolf Bruderer
Copywriter: Paul Hartnett
Agency: LaRoche, McCaffrey & McCall, Inc.
Client: ABC Network

II uy about you.

N. oan Ow, you anywhe

79

olathetautertald.

If a company has a thing about haircuts,
well tell you.

'CU V.1,161

Looking br a new jab! Start at theta's

heft St. wr

We'd rather send you no one.

No one is better than anybody.
Anybodies seldom meet your job
requirements. They're a waste of
your time.

Never sending anybodies has been
the Snelling and Snelling policy
since we started.

And it's worked.
We're the largest employment

service. With hundreds of offices,
thousands of Professional Employment
Counsellors.

Who personally interview 50,000 ,

job applicants every month. n A,Who have one million applicants e

on active file.
1 od,

Who successfully place twice !,
as many people as the next largest ",
service.

So it's not often that we have
to send you no one.

I 1 II IIIII
%

t",4
'-aS

t .''
Snelling & Snelling, the people people.

World's Largest Profeastonal Employe.. Service
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A Fast back stylin

hial shock
;tlisorbers

Optional

All new
action mouth

for faster pickup

Bigger than
a Mead box

Standard
wide -tread suede

for quicker takeoff

The1970
Cavett

(takes you further)

High performance
equipment:

wit -injected charm

-Schtick" shift
for commercial breaks

Luxurious, padded
upholstery

Overall width 38"
for easy handling

Beautiful interior

Wider seat

Shapelier silhouette,
lower, hugs closer

to the ground

Solid frame construction
will not buckle

Exposed plug

On view in your
hvin&. room tonight

The Dick Cavett Show
premiere 11:300

For a late -night
lift take
the 1970 Cavett

The Dick Cavett Show 11:30

*0

Test watch
the 1970 Cavett

I))

The Dick Cavett Show11:30

00

The many faces
of the
1970 Cavett

L

The Dick Cavett Shown:30

*0

The 1970 Cavett
On view in
your living -
room
tonight

80
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Mother Nature. Mother Sylvania.

Mother Nature is a nice old lady.
hut she needs help when it comes to
growing greenhouse tomatoes.

SOsania knows how to help her
grow bigger and healthier greenhouse
fol:fles.

We know how to time their growth,
too. or your tonsalOeS get to market
when want them..

Weslend Mother Nature a hand by
controlling the radiant energy spec -
iron,

81

The far -red radiation combined
with the red god blue radiation of
Yylvania's Wide Spectrum Ciro -Lux'
imp is the bust kind of light for to-
al910,

And for other high-energy green-
aouse crops as well.

We've also discovered that when
Aide Spixvurti Cir,Lux lamps are
Ippliol to a greenhouse atmosphere
iinrichest with extra carbon dioxide.

lu get tomatoes that make Mother

SYINIVNI.

Nature working alone look very tired
indeed.

In one greenhouse experiment,
tomatoes grown this way I With nat-
ural sunlight during theday ',weighed.
on the average. eillosst twice as much
a, tomatosw grown in natural sunlight
alone and with a normal amount of
carbon dioxide.

That'swhy,arnring peoplewhogrow
greenhouse crops. Sylvania is recog-
nised as the Mother who knows best.

82

mast suestirsities anti eevor ernancers neturet lain -ceocacte, Rea, moat "character" is major brae.
Watts WO real future. Nov a tee tone to start perfect Prose. es ...c.o.d....ad curs. (MO our cuef000a.

ore there, top off:coot
And we have Ito flavors to wore wdo Kohostacnoa In Won. to supolsono the Masora we Asa foOVO
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Portrait of a man
headed for a stroke.

Iblarod c wporatton

83

How to get around
the 60 -second cut off.

84

81
Art Director/Designer: Alan W. Davis
Photographer: Carmine Masadonia
Copywriter: Larry Levenson
Agency: Doyle Dane Bernbach, Inc.
Client: Sylvania

82
Art Director/Designer: Jean-Claude Goldberg
Photographer: Peter Mansfield
Copywriter: Mike Epstein
Agency: The Zlowe Company Inc.
Client: H. Kohnstamm & Co.

83
Art Director:/Designer: John Assante
Photographer: Barnes Engineering Company
Copywriter: Fred Udall
Agency: Doyle Dane Bernbach, Inc.
Client: Polaroid Corporation

84
Art Director/Designer: Jerry Siano
Photographer: Rudy Legname
Copywriters: Deanne Dunning, Blake Hunter
Agency: N. W. Ayer & Son, Inc.
Client: Magazine Publishers Association

85
Art Director/Designer: Bob Czernysz
Photographer: Walter Ioosse, Jr.
Copywriter: Richard Olmsted
Agency: Young & Rubicam, Inc.
Client: Sports Illustrated

85
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86
Art Director: Tom Ladyga
Designer: Don Trousdell
Artists: Janie Wright, Warren Weber,
Christy Sheets
Photographer: Jan Czyrba
Copywriter: Doug McClatchey
Agency: Griswold -Eshleman
Client: Penton Publishing

87
Art Director/Designer: William Schulein
Artist: Peggy Goldstein
Photographer: Sandy Speiser
Copywriter: Joel Steiger
Agency: Wunderman, Ricotta & Kline, Inc.
Client: Columbia Records

88
Art Director: Gene Beck
Photographer: Arthur Beck
Copywriter: Mike Drazen
Agency: Geer DuBois & Co.
Client: Oxford Pendaflex Corp.

89
Art Director: Alan Davis
Designer: Mark Gershman
Photographer: Stock (Alpha Photo Associates)
Copywriter: Hy Abady
Agency: Doyle Dane Bernbach, Inc.
Client: El Al Airlines

ATTENTION SUM!

noonnims JOE

PRODUCTION JUN

Jut

$158 PER Wit
AUGI

It

sow...xm,m.

"771.7.74;IN
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-

INDUSTRY WEEK BRINGS YOU

THE SECOND INDUSTRIAL REVOLUTION

Om. and WJtur woult1 haw been event
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87

IF OUR FOLDERS COST FIVE TIMES
MORE THAN ORDINARY FOLDERS,
WE'D BETTER HAVE
SOME DAMN GOOD REASONS WHY.

1. Because Pendaflex
Hanging Folders suspend filed material,
papers don't jam or slide to the bottom.
Instead, they stay accessible. A ml
accessibility is what increased ul omitt-
ing efficiency is all about.

2. Because l'enda Ilex Hanging
Folders are also sliding folders, the ort
involved in filing and finding papers Man
active file is no effort atall.

Pendaflex tails come in a
wide variety of colors, types and sizes, and
can be placed in a number of
different liosithins. All of which allows
for incredible flexibility.

1. Pendaflex folders come in
just about any size you'll ever need.

Pendaflex5. folders have a
life span of from In to 15 years I how many
ordinary folders would you have to pur-
chase in that time?).

6. Look at it this way:
Pendaflex folders may cost you five times
more in the beginning, but they'll save
you five times more in the end.

89

The parting
of the Red Sea,

1969.

A lot of your clients probably think
that Israel N just one big kibbutz. Or
someplacewhereonlylewish people
go for sentimental reasons.

Weil, surprise.
Israel has beaches that rival Aca-

pulco. Discotheques with all the fla-
vor of New York's upper East Side. A
golf course in Caesarea. Snow skiing
down Mount Hermon. Skin diving.

And. yes. water skiing on the Gulf of
Eilat, an arm of the Red Sea.

But for a country that didn't exist
a little more than two decades ago,
Israel has a lot of past.

Your clients can ramble through
Roman ruins that date back to the
time when Herod governed Judea.

Or visit Beth She'arirn-a strange
underground city of the dead that

eras alive 1800 years ago. Or spend
3 day floating on the Dead Sea.

And whether they're Christian,
Moslem. orJewish, theycan worship
n the old city of Jerusalem.

UAL, the airline of Israel. flies to
srael 13 times a week. 7 non-stop;
i direct.
et us shatter a tew myths.

ThiefkidineofWeel
EL
AL

38
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90
Art Director/Designer: Carmyn Farese
Photographer: Joe Giannetti
Copywriter: Jim Cornelius
Agency: Marsteller Inc.
Client: National Assn. of Businessmen

91 MEDAL AWARD
Art Director/Designer: David Wiseltier
Photographer: Harold Krieger
Copywriter: Lew Sherwood
Agency: Daniel & Charles
Client: MacFadden Bartell Media

92
Art Director/Designer: Joe Genova
Photographer: Tony Petrucelli
Copywriter: Neil Drossman
Agency: DKG, Inc.
Client: Westinghouse-Group W

93
Art Director/Designer: Murray Smith
Copywriter: Neil Drossman
Agency: Daniel & Charles
Client: MacFadden Bartell Media

94
Art Director/Designer: Neil Costa
Photographer: Dick Richards
Copywriter: Gene Tashoff
Agency: Pritchard Wood Assocs.
Client: BOAC
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lee not hard for a disadvantaged
kid m get in trouble.

But its often nest to impossible
foe hint to got a job.

Especially a summer job.
Thk summer lots of kids in

Westchester and Rockland counties
will be looking for jobs.

Kid} from 16 to 21 years of age.
Who am still in school.

To them. a summer joh might
he just the encouragement they need to
stay in school.

And may he even go to college.
And when they graduate. the boys

or girls you hired for the summer
might be just the ones you'll want to
hire full-time.

So youre not only investing in
their futtny

But your tympany's too.
We knon some disadvantaged

Ads who 'd like to work for you this
Joanne,

Please call 191 41 9031416 and
ask to speak to Charles Mahoney.

They aren't your best
friends' kids.

They don't go to an
Ivy League college.

They don't live in a beautiful
split-level house.

They just want to work
for you this summer.

National Albion,: id Itusinccsr ten P01 North Broadway Whoa Plains. N.Y. 10603

All men are egad in the eyes of the law.
But how about in the eyes of the cops?

Whatever else you've
heard about them. policemen
are still human beings.

And when a human being
gets hit by a bottle. or a fist, or
a curse. he doesn't always turn
the other cheek.

Besides. policemen have
their bad moods and prejudices
and peeves. Just like anybody
else.

But they also have their
guns and clubs and tear gas.

Which puts them in a very
awkward position.

A position made even more
awkward by people at both ends
of the political spectrum who are
either shoving them into action

or holding them back.
We produced a program

that gives you some idea of
what it's Ike to be in that kind of
position.

The program is called
"The Blue Minority."

It was shot in a typical
Americar city. Boston.

And it shows some typical
Americar city poricemen at
work in atypical American city
slum.

It also shows them at play
and at Nine.

What emerges is a picture
of policemen as people. Not as
pigs or gels.

"The Blue Minority" is one

-,' 52 prime lime specials
Gr oup W is presenting this year.

It was produced by Grou
W's Urban American Prog-am
Unit, which focuses its
attention on the thingstha- make
today's cities no: such nice
places even to visit.

Maybe if some of our
programs can get people to start
looking at each other aS
not symbols, everybody* II
start having it a idle easier.

Even the police.

t.

UMW

91 92
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Every Sunday afternoon
millions of Americans worship in

the temple of their choice.

.. -
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The too weak tour of Europe.
And how to avoid it.

You can offer your clients any number of
whirlwind tours of Britain and Europe. 'lave
them sipping from city to city. Darting in one
museum and out the other. Running them.
selves ragged. And saying. "This is a vacation
he sent me onW In place of the usual 'lours
of," BOAC offers a program of Holidays in
Britain and Europe. The difference: We'll
show them a lot for their money-but we'll
also show, liMe rcetraint. After all. we both
want them to come hack strong.

With our Combination Holidays
in Britain. Europe.

A new holiday this Year, it offers combi-
nations of one week in London, followed by
another week (or two) motoring through the
British countryside or the most scenic parts
of Europe. Inns, rented car, breakfast., rail
transportation, air fare are all part of the
packages-which start at $315.
With our Pageant Holidays in Britain.

Here, see have a selection of packages
that give your client. the full sweep of Britain
- London, the Lake District. Shakespeare
Country. Devon, Edinburgh. Starting at
5423,' including air fare, for Ifi days.

With our Bonansa Holidays ix Britain.
They start in London, where you can of.

ler the choice of a Hertz car for two weeks,
unlimited mileage, or three week. with 1,000
miles to roam the countryside. Or unlimited
rail transport on last. efficient Britiah Rail.
Everything included for as low as 5300 

With our Loudon Super Show Tour.
The mod. mod whirl of London that sold

out last year has even more to offer this year.
Special dining and shopping discounts have
been added to the two weeks in London, the
tickets to 8 hit shows, the guest membership
in n exclusive sporting club and the 13 hearty
British breakfasts. A steal for PIS, includ.
ing air fere.
With oar Spatial Interest
Holidays is Britain.

You should always have something up
your sleeve for those with a particular inter
est in antiques, gardening, fishing, history.
Name it, we have it, sts rting at 5643. And ask
yourself Vs'ho should know more about these
aspects of Britain than we British?

With Vill.17..Holidays:n Barak,.
These feature comfortable motorcoach

travel through Britt In and Europe-and
value, The prices range from 5162, including
it fare. All begin in Britain. The 2.star bob.

days skin the frills and select hotels °totem.
*emus Europeans choose. 3.5tar holidays
include the .extras" many Americans have
cerne to expect. In this, as M all the other holi.
days, you can assure your clients they can
stretch out in the room est scets in the flying
businces on our Rolla.Royce 707's or VC 10's.

If you need additional booklets detailing
our SprineSummer Holidays, let us know.

BOAQ
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95
Art Director/Designer: Murray Smith
Copywriter: Jon Connolly
Agency: Daniel & Charles
Client: MacFadden Bartell Media

96
Art Director/Designer: Neil Costa
Photographer: Dick Richards
Copywriter: Jerry Weinman
Agency: Kelly and Weinman, Inc.
Client: Holiday Magazine

97
Art Director/Designer: Jon Guliner
Artist: Louis Glanzman
Copywriter: Joann Mond
Agency: Campbell -Ewald
Client: Forbes Magazine

98
Art Director/Designer: Jon Guliner
Photographer: Dan Rubin
Copywriter: Neil Quinn
Agency: Campbell -Ewald
Client: Forbes Magazine

99
Art Director/Designer: Paul Jervis
Photographer: Horn/Griner
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.

100
Art Director/Designer: David Wiseltier
Photographer: Harold Krieger
Copywriter: Lew Sherwood
Agency: Daniel & Charles
Client: MacFadden Bartell Media

THE S.O.B. AT HOLIDAY
Thi o

log hosiers-
thebest slit.-

lienry Lure. Harold Roe, lirrixe
Gould. Ted Ibtrieli -to name lint a ft -o-
men- all tough. wising man aim
believed that dernorrary n gre-ar for Amer.
ie. hut has no plan- in the editorial °thee of
a magazine.

Sharing this view is our oust dictator
ill residmire. dashie Stinnett.

Crialas Ima nano". been areueed .4M-
ing anyone with kirinma. one, to
dor kninsledge. has semi suggrotad he aut.
the diplomatic xerziee.

lie Is a meg/mine edi blunt.

f
brusque. with strong opinions abouttor, his pre
ession. lie

are fin., of the opinion that
rto great numaiine will volm, loan the dm
liberations of  confers -nee. if it ix to

Ms.
.....,..

the the pigment. the hobbits, and
tile scrupulousness of ale auto bluer

Oism a ropi of Iliilirlai .the April
base. far examples and paid Momper one
of the esditing magazines of imr time.

A magazine that raptures the beauti-
ful. diverse AXPLAirAVAN of trAvel

A magazine that Mimi,. the rivilisui
vIrawre. of nut Say.

A magazine involved in man's cultural
and arts, pursuits.

A magazine featuring the worldb
at diSinguished writer and photo four -

hangs
A magazine zus is T

ternirmsh n...
when the hikA
be MA ,11,41 a bad K..

HOLIDAY

al
/mamma. wocAnAptne  new i.
these Aye
The eth.e
And thotagh the. In

la..., ran reel' moo.. AAA Apt An. and
temAhrlo and Watt,. and pr... -/A

Becalm th
tiose idAs *he he!
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95

A you sell °atch SpAl AllsAakAme
You ay. Sm. ...N. 5 r...a.o.n al these Sport UM

. And slam troy Amos.- snorts 11..... 111
E.... a.

""rialtymiSeall.....60.1.1.. 0. .1.1...., . 4.../. Me. N.*Mg*. *wit
S nullAn tenet.. rcre ASAIA9.

If it weren't for him,
kids would probably get more toys.

96 97
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If pro soccer had a little mon.. violence,
it might not be a $15,000,000 loser.

Forbes: capitalist tool

98

WHAT LEURE/MA AND MUSCULAR DYSTROPHY DO TO CHIMER IS TERRIIII.
WHAT PARENTS DO IS WORM.
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LAST NIGHT MRS. MARY POWERS OPENED ON BROADWAY
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Stock Exchange Transactions

The Mafia's new numbers game.

oar.. wirers

vs;%47Va--

-7:1;;
Forbes capitalist tool

101

In the beginning
were ncet,m and Rutgers

'In ills I I t

102
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Tills , has changed.
As America has changed.
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"My fly used to open
50 times a day."

By Bob Veder
Every day the guys at

work would take bets on
how many ups and downs
Id have before lunch.

Till I finally bought a
pair of pants with this spe-
dal Talon 42 zipper in the
fy. See, the Talon zipper
tas this built-in gizmo
called Memory Lock:that
won't let a guy's zipperdo
anything he don't want it

Like slide and slip all
over the place when he's
sliding and slipping all
ever the place.

Man, I never knew how
easy it was holding a pave-
nent-pounder till I was
able to use both hands.

7f7Ar,

105

Even a policeman
can get stuck in traffic.

PM1 tniva Lotetoott,..,
in Ilu rez411.1111,11.41 Marhot ou13414.0

Pot haligto 110000 0111101011f 00 1+11m m. 0,1.,
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101 DISTINCTIVE MERIT AWARD
Art Director/Designer/Copywriter:
John Zukowski
Artist: Irving Itzkowitz
Agency: Campbell -Ewald
Client: Forbes Magazine

102
Art Director/Designer: Bob Czernysz
Artist: Blake Hampton
Copywriter: Richard Olmsted
Agency: Young & Rubicam, Inc.
Client: Sports Illustrated

103
Art Director/Designer: David Wiseltier
Photographer: Harold Krieger
Copywriter: Lew Sherwood
Agency: Daniel & Charles
Client: MacFadden Bartell Media

104
Art Director/Designer: Howard Brody
Photographer: George Hausman
Copywriter: Chuck Smith
Agency: Crothers & Smith, Inc.
Client: This Week Magazine

105
Art Director/Designer: Paul Jervis
Photographer: Stanford Smilow
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.

106
Art Director/Designer: Paul Jervis
Photographer: Cailor/Resnick
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.
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107
Art Director/Designer: Paul Jervis
Photographer: Cailor/Resnick
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.

108
Art Director/Designer: Paul Jervis
Photographer: Tony Petrucelli
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.

109
Art Director/Designer: Howard Benson
Photographer: Lincoln Center Library
Copywriter: Flora Goldenson
Agency: DKG, Inc.
Client: Westinghouse-Group W

110
Art Director: Ed Leahy
Artist: Tony Scarmato, Inc.
Copywriter: Baxter Lindsay
Agency: Gardner Advertising Co.
Client: Wheeling Corrugating Co.
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down vou otouther lot, .4 uwonty
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g t
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What's bad for the goose is bad for the gander.

108
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Isadora Duncan was the hrst
peat modern dames.

Her dancing was, to say the least,
asanogarde. But some consider it
dell M comparison to her private

Back in the twenties she led a lift
Nu would make headlines mrn today -
Aid this kind of living was teilmtoi
her dancing.

lbu II see what we mean when

you me, "The Life and Loves of Isadota.-
It's one in a series of 52 I...m-

[1/11C specials Group W IS presenting on
its five rekwision stations this year.

We're doing a daft -rent special
cm a different subject sac h week. Some
t° inform_ Others to enlighten SOH
others ro entertain,

We think it's parr .,1 a boort-
°aster's responsibility to bring

interesting subjects into peoples' homes,
And who could be mom interest-

ing than someone who, 42 years after
her death, is still ahead of the rime

The only thing more sensational than
Isadora on stage, was Isadora offstage.

MOW
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How well do you think
you'd do on this simple

test with two headlights
in your eyes?

YIELD

STOP

NO

TURN

STOP

O
1:):4 STOP

O

STOP

O

NO

TURN

NO

TURN

NO

TURN

NO

TURN

VC LN,

VII

\ YIELD

\./

t>*4

YIELD

You'd probably do about as well as hundreds of people
do every year. You'd fail.

The difference is-they fail at 60 miles an hour. On
curves. With the wife and kids in the car.

The problem has been to develop something that cuts
down headlight glare without cutting down vision. And
without escalating highway maintenance, too.

We have something that does exactly that. Glare Barrier.
It's an expanded metal mesh which, by "Venetian Blind"

effect, drastically cuts down oncoming glare from a viewing
angle of 45- or less. We make it from our own steel, heavily
galvanize it with zinc, then electrostatically paint it with
Interstate Green.

It comes in a Modular System that's easy and economical
to install. Its 12 Y2 ft. sections use metal posts that bolt right
onto the existing guard rail supports.

And the whole system-line posts, tension wires,
strapping and mesh panels-is especially designed to stand
up to the worst that salt, sand, water, ice and slush can do.

Write for all the details of Glare Barrier, in Bulletin
WC -326R, to our Highway Materials Dept. and read about
how it performed on 1-76 in Pennsylvania. (It's been tested
in California and New York, too.)

And, most important, you can read the enthusiastic
comments of drivers in those areas. The kind of people who
take our little test almost every day. Wheeling

Glare Barrier System
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In fifteen minutes, Russia
set Communism back twenty years.

For a while. Communism
seemed to be getting along alright_
And no other country exemplified
this better than Czechoslovakia.

They were enjoying freedom of
the press. Freedom of worship. And
freedom of expression. In fact they
were doing something a Communist
country never does. Thinking for

A fatal mistake as far as Russia
was concerned.

You'll see how Rustic rectified

111

this situatton in our special "Prague:
Summer of the lank,"

It's just one of the 52 prime -time
specials Group W It presenting on its
five television stations this year.

Eiteh week null be bringing -

you specials that aren't carbon copies
of every other television special.

For example. well be showing
you parts of our country you're not
likely to see. Well be exposing you to
problems you probably didn't even
know existed. And well be enter -

raining you in a way only television
could.

We've decided to bring you the
invasion of Czechoslovakia because
there are a lot of things going os in
this world. And just becamse yen can't
stop them doesn't mean you should
stop thinking about them.

GROUP
tV014.1

11{101,111311.4, XVIA

112

A lot of people over 10
still believe in Superman.

1.4
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We IC. teachers 2111.1
able to do more leaching. One

.
of the

things that's keeping them tram
teaching is marking.

SO... 1.4111 Xer 01, machines
how to mark automatically.

ThesystemweekswIthanynxed.
answer type°, exam-multiple ChOge.
trueifalsei etc.

Here's how it works. you plaCe

It marks them.
1,c T eS
You ordinarily Pl.. PCS, pacer SL.P1,11

3.n. what! yOU Ordinarily place
Cr,Ilina., You put your answer kelp'

with the correct ensurers blocked out
The key takes only seconds to make

Dial I. num., Of tests to be
marked and push the print button.

In a /err
tests with the correct answers Indi.

..Jted ,non yOu of the class lust
[vent Up I. Merl,/ answers

Only Urea,o, mac Nines can do MIS
bin..se tests are made on ordinary
Caner and no iy Xerox machines make

as on rowaxy paper.
So Mat YeeVa Made our

ICS/ maker into a test-rnareter, teach-
spend more

ensurers. TISICad of marking them.

XEROX

111
Art Director/Designer: Howard Benson
Photographer: stock photo
Copywriter: Flora Goldenson
Agency: DKG, Inc.
Client: Westinghouse-Group W

112 DISTINCTIVE MERIT AWARD
Art Director/Designer: Murray Smith
Artist: Gerry Gersten
Copywriter: Neil Drossman
Agency: Daniel & Charles
Client: MacFadden Bartell Media

113
Art Director/Designer: Mario Botti
Artist/Photographer: Tony Scarmato, Inc.
Copywriter: Don Spector
Agency: Needham, Harper & Steers
Client: Xerox Corp.
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Art Director/Designer: Paul Jervis
Photographer: Tony Petrucelli
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.
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115 DISTINCTIVE MERIT AWARD
Art Director/Designer: David Wiseltier
Photographer: Harold Krieger
Copywriter: Lew Sherwood
Agency: Daniel & Charles
Client: MacFadden Bartell Media

116
Art Director/Designer: Jon Guliner
Photographer: Alan Brooks
Copywriter: Joann Mond
Agency: Campbell -Ewald
Client: Forbes Magazine

117
Art Director/Designer: Dave Semmel
Photographer: Steve Eisenberg
Copywriter: Hank Volker
Agency: Doyle Dane Bernbach, Inc.
Client: Polaroid Sunglasses

While sonic girls are making money in an a16ne,
sonic girls arc making a fortune in a hotd.

And these "career girls" don't all come from the
tenament in the slums. Many of them collie from the
mansion in the suburbs.

The girls don't understand why hence doing it.
Neither do their parents. But were doing what we can
in True Story to help with this problem.

We have real people talking in a aay readers can
understand about cal problems. Like prostitution, drugs,
abortion. and divorce.

We can't he wrong in discussing these problems
because we have over 6.000,000 faithful readers
every month.

Readers who come to us to lea] n about life through
the experiences 14 cullers And once you get past the
front cover you'll find 1 rue Story is more a textbook of life
than it is Stfladli011al headlines

And when our kind of woman isn't nosing through
True Story, she's shopping kir 60Si of the country.
Buying Food Detergents. Cosmetics. Toiletries.
Appliances. You name it.

So if you're an advertiser there's smnething you
ought to start discussing, Why you're not advertising
in Trite Story?

115

'into Stow

IT DOESN'T TAKE BRAINS TO MAKE
$25 AN HOUR.
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It took a beautiful Indonesian girl
5 years to grow this beard.

Forbes: capitalist tool

116

Polaroid Sunglasses
give complete protection

for those long summer days.
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118
Art Director/Designer: Paul Jervis
Photographer: Cailor/Resnick
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.

119
Art Director/Designer: Aurelio Sica
Photographer: Peter Papadopolous
Copywriter: Joann Mond
Agency: Campbell -Ewald
Client: Forbes Magazine

120
Art Director/Designer: Paul Jervis
Artist: Arnold Varga
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.

121
Art Director/Designer: Aurelio Sica
Photographer: Peter Papadopolous
Copywriter: John Farris
Agency: Campbell-Ewald/NY
Client: Forbes Magazine

122
Art Director/Designer: Paul Jervis
Photographer: Richard Noble
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.

123
Art Director/Designer: Jim Brancaleone
Photographer: David Langley
Copywriter: Ross Rosenberg
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

118

Excedrin headache
#52.

Maybe you should give your son a guitar
instead of a college education.

Forbes: capitalist tool

119
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120

A broken zipper Cao lake. bOrborrvo art of anyOne s Cbriannas

Mae sore Mores smolt., akIn.Zrarbb nyb. ,zwyer prt anyln, you boy an0 or
Cnnstram is a Woofer bornorno, alrarboorbooi

-What's done cantit vt he unr one -

121

Conventions are a vital source
of inside information

and new business contacts.

Forbes: capita list tool

The profit on the one in front is the same as the profit on the two in back.

122 123
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Their music hath charms. About $14 million worth.
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You're looking at the 5th Dimension. When they sing,
cash registers ring.

For our Liberty/ UA records division, they cut "Aquarius,"
hit song from "Hair," and sold 3',2 million singles, albums
and tapes. (One million puts you in the big time.)

This sets in motion an interesting train of events. The
biggest buyers of records and tapes are the mid -teens. At
about age 18 and on into their twenties they become a major
factor in keeping the movie turnstiles clicking.

Since our United Artists bankrolls many of the top motion
picture hits, entertainment dollars keep flowing our way.

When our young customer marries, probably the best
protection he can afford is a term policy from our Occidental
Life Company.

As his family grows, so do expenses. Our Pacific Finance
company will lend him back some of his music and movie
dollars for such inescapables as furniture, home improve-
ments, doctor bills, school tuition.

He moves up the ladder. Chances are, he'll convert his
term policy to straight life or endowment. Probably take
advantage of our other financial services.

Then as it must to all men, there comes a time to take it
easy. Perhaps a vacation charter flight to Europe or the
Pacific via our Trans International Airlines. With our Budget
Rent-A-Car waiting at the airport.

All in all, a life well spent. For his family.
And ours.

John R. Beckett
Chairman of the Boarai

TTransaromica Corporation
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Where will you be
when your laxative starts to work?

two
'41,

With Phospho -Soda you can
actually plan where you want to be,
because y_nu adjust the dosage
and time of administration to fit
your own schedule. For gentle
relief from constipation, ask for
regular or flavored Phospho-Soda.
WARNING: Do not use when nausea,
vomiting or abdominal pain
is present. Frequent or prolonged use
of this preparation may result
in dependence on laxatives.
C.B. FLEET CO., INC., Lynchburg,Va. 24505

Phospho-Soda
Buffered Laxative

127

124
Art Director/Designer: Paul Jervis
Photographer: Horn/Griner
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.

125
Art Director/Designer: Paul Jervis
Artist: Paul Davis
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.

126
Art Director/Designer: Bob Matsumoto
Photographer: Carl Furuta
Copywriter: Edmund Bigelow
Agency: Doyle Dane Bernbach, Inc./L.A.
Client: Transamerica Corporation

127
Art Director: Patrick O'Connor
Designer: Clyde Davis
Photographer: Alan Brooks
Copywriter: Sue Berkman
Agency: Klemtner Casey Inc.
Client: C. B. Fleet Co., Inc.
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While in Europe, pick up an ugly European.

. ..L9 41,
480

We can arrange your rendezvous with
bug (or any other Volkswagen) in 40 cities
in 15 countries.

And that includes the handling of those
nasty details like insurance, registration and
licensing.

So all that's left for you to do is enjoy
the benefits of driving your own VW in
Europe. The low operating costs, for ex-
ample. Or being able to go where tour
buses fear to tread. (And still be only a
stone's throw away from one of Europe's
5,000 VW Dealers.)

Then, after the tour's over, we'll arrange
to have your car sent back through some-
thing we call TASP (Tourist Automobile
Shipping Program).

So you can keep on enjoying that ugly
European you picked up while in Europe.

While in America.

Volkswagen of America, Tourist Delivery
Dept. V-3, Englewood Cliffs, N.J.
pease send me your dius,dred brochure and o price list.

Nome

Add rest

State Zip

128

"I know the way home
with my eyes closed."

129
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VW14=Z=
WIlldoloW/o.whlwats

Which twin has the girdle?

"My fly used to open
50 times a day."

dallAsst,Poshssmth.
ss.s.th-r..ash,ss

Inst. s tvmo
carat Men,

130

What's bad for the goose is bad for the gander.

The not so good old days.

128
Art Director/Designer: Bob Matsumoto
Photographer: Henry Sandbank
Copywriter: Tom Dunsmuir
Agency: Doyle Dane Bernbach, Inc./L.A.
Client: Volkswagen

129
Art Director/Designer/Photographer/
Copywriter: No-Doz Creative Group
Agency: Ogilvy & Mather, Inc.
Client: Bristol-Myers

130
Art Director/Designer: Paul Jervis
Artist: Don Punchatz
Photographers: Stanford Smilow,
Tony Petrucelli
Copywriter: Bob Veder
Agency: DKG, Inc.
Client: Talon, Inc.
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Adolf Hitler vs.Tania Savich

I Nbisl it come III Ibis?)

Must a station run nothing but drivel to get morn who resist using their to enjoyed It every hit as
than ten ptioniti to will eh? with+ no intsllartuale.

At Granada, we try to maks television that dekko
the intethgenee 11144101 of Insulting iL Not "serious"
programs that hare, nor "Bahr" programa that numb.
But exciting telavIsioo that blonds intelligent pro.
gravitating with a healthy amount of ohewnutnaltip,

1.1,1,11 We have a whole lot of programs like those for sato.
TIIS 1)10MM fn;'onr f tta><tnr show on Log. And, If you Must have moituithing With tying in it,

bud's nsiI t ant ett udenis, mashed short avusn etiiilon you'll be happy to koliw we stave a moat delightful
br r Rdeut half of England's total T4 h re) nail apeelat0111 bees, Give tte a roll.
ranked sixth among England's top ton shows. People GRANADA nnimptorn()N AL PROBRICTIONS

Van MPS OS. too Ss.

art rat r. 1,4sfAss 40 1-01, 0550, Nos Vs., teas

.lecus. Mmes. Buddha and \ 11111,1111111elt,
make room for L.Ron I lubhard.

And wt -e, you may ask,
is L. Rim Hubbard?

the inventor of Scientology.
And what on earth is Scientology?

As hest as we can tell. it's sort of
a new religion that promises you, among other things,
a life of Lhe highest moral impose, a genius ICI, and total
frets:loin from accidents.

And where ordinary religions talk of an afterlife, Seim -
offers y-011 berme In fact, several hectic

le es.

There is, of course, some controversy as lathe legitimacy
of these claims.

For example, the English government hex gone so far as
to I:minis} L. Ron from its shores. England feels there's
something slightly unspiritual shout the money Hubbard
earns Horn Scientology each year.

We.Granaila, have made a f ihn about this nun culled
"The Shrinking World of L. Ron Hubbard." We found
Hubliartl to be one of the strangest taripte we've ever put
on film Cunseipient/y, our film about him is most unusual.
We think yint and he people that tune into yoor scat ion
will te.atelt it with utter fascination.

We al, have other programs for sale that are less
strange but no less fusemating.

If yot interested, give us a call.
Who kaows. it might lead to the discovery that in some

precious life you were Confucius.

131
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r.
MIN

THE SPORTSWORD
PUZZLE

Inthel.gmn.t

SMia Ilkstraed

How to improve your horseshoe game.

2

Take SI's big first annual Football FluencyTest.

Ewa 1%,
ii

1
----. ir

'0
.

\ \

Lan t nev. AN.,..hin problems'

Spom Mow..

Sports Illustrated
MI114 Pilitg , neu hallgame

131
Art Director/Designer: Stewart Birbrower
Photographers: Lynn St. John, Tasso Vendikos
Copywriter: Eric Weber
Agency: Papert, Koenig, Lois
Client: Granada International Productions

132
Art Director/Designer: Bob Czernysz
Artists: Blake Hampton, William Mullins,
James McMullan, Edward Sorel, Phil Hays,
Rubinstein & Chanfer Studio
Copywriter: Richard Olmstead
Agency: Young & Rubicam, Inc.
Client: Sports Illustrated
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A former Police Chief
in Reading, Pennsylvania courageously exposed

one of the leading crooks in tow r.
Himself.

You support
eight million people

on welfare.

And the way things
are going, your children
will be supporting theirs.

Originally, welfare was a
solution to a problem. Today it's a
problem in Itself.

It has reached the point
where, if a person is born on
welfare, he will probably die on
welfare.

And ten years from now,
things could be worse.

That is why Group W's Urban
America Unit prepared the 90
minute documentary, "The Shame
of Welfare."

First, it clears up some
popular misconceptions. For
instance, the majority of
Americans on welfare are not
black. They're white.

Then, the documentary
shows how the present system has

become obsolete over the years.
But we do more than show

the ugly side of welfare. Much of
the program is spent discussing
solutions to the problem.

"The Shame of Welfare" is
just one of 52 prime time specials
Group W is presenting on its five
television stations this year.

We've undertaken this kind
of programming because there
area lot of problems facing this
country. And we believe a broad-
caster's responsibility is to be part
of the solution.

0111:111P
Mt  Int TV 1051014 ,VMS110.1

IOW  Kr. ..11. .14016%
ma. no. ArlArrAlunco wilven *NM

1110.4.0 111.1114.10501, EPS LOS4/.1.0
0.1150.1 wow.. wow.

There are good reasons wlrn garbage
shouldn the dumped in the mean.

There are even better ones ashy It should.

133
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133
Art Directors: Howard Benson, Joe Genova
Photographers: Peter Papadopolous, Lincoln
Center Library, Marlborough -Gerson Gallery,
Tony Petrucelli
Copywriters: Flora Goldenson, Neil Drossman
Agency: DKG, Inc.
Client: Westinghouse-Group W

134 DISTINCTIVE MERIT AWARD
Art Director/Designer: David Wiseltier
Photographer: Harold Krieger
Copywriter: Lew Sherwood
Agency: Daniel & Charles
Client: MacFadden Bartell Media
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The dead-end kid.

The blood of Daniel Boone.
Davey Crockett, and Andrew
Jackson flows in this boy's
veins. But we've togged
him a loser.

Space-age kids.
Horse and buggy -age schools

The decline and fall of the
American neighborhood.

The fire that destroyed
this building began in1947

135
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Renault
reluctantly
welcomes

the
Ford Maverick

,II

1r r I o

;6 137

135
Art Director/Designer: Tom Gilday
Artist: Curilla & Assoc.
Photographer: Jan Czyrba
Copywriter: Jim Johnston
Agency: Griswold -Eshleman
Client: Addressograph Multigraph

136
Art Director/Designer: Dick Levy
Copywriter: Don McCaig
Agency: Gilbert Advertising Agency
Client: Renault, Inc.

137
Art Director/Designer: Jim Brown
Photographer: Allen Lieberman
Copywriter: Larry Levenson
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

It's ugly, but it gets you there.
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138
Art Director/Designer/Copywriter:
John Zukowski
Artist: Irving Itzkowitz
Agency: Campbell -Ewald
Client: Forbes Magazine

139
Art Director/Designer: Bob Roca
Photographer: Arnold Beckerman
Copywriter: Antoinette Bird
Agency: deGarmo, McCaffery Inc.
Client: Putnam Trust

140
Art Director/Artist: Bernie Eckstein
Copywriter: Dick Morgan
Agency: Dick Morgan Advertising, Inc.
Client: Restaurant Associates Industries, Inc.

141
Art Director/Designer/Artist/Photographer:
Helmut Krone
Copywriter: Gene Case
Agency: Case and Krone Inc.
Client: Sportsworld Communications Corp.

142
Art Director: William Wurtzel
Designer: Irwin Sarason
Copywriters: Roger Proulx, Judy Andrulli, Sara Bragin
Agency: Lampert Agency Inc.
Photographer/Client: WABC

Stock Exchange Transactions
---

There's no such thing as free love.

The Mafia's new numbers game.
139
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Tell him that you want to get into the booming
restaurantsuiness.

Tell hi that you want to buy not one but at
least three restaurant franchise. which will in.
elude an area exch.-We

Tkll him that you want to be the boss and
although you know you can't be in three places
at once that's OK because you can hire a man.
agar for each store.

Tell him that budding and opening three
moms is going to.. you at least 350,000 cash
immediately and you're going to have to raj.
another 3300000 to S500,000 within several
years

Tell him that sales volume in company -op-
erated restaurants hew averaged over 6. million
dollars a year during the past five you.. 'sidle
store profit before taxes of 13% to 15%.

Tell him that you're not talking about ss
drive-in restaurant franchise. People- ofhce
workers. busin.smen. student. shoppers
both downtown and in regional shopping
malls-all walk in and sit down teat. And
drink.

Tell him that the franchisor is Reemo-
rant Associates Industries, that hot com-
pany in the food and luieng industry. The
company that conceived such unique res-
taurant concepts as The Four Seasons.
Brasserie, La Fonda del Soh Charley O's
and Mamma Leone..

Then take him to the best counter.
restaurant in New York City. That's us -
ZumZum. (Orin Boston.
Philadelphia or Dal-
las.) Buy him a Beer
from the barrel.
Hell Beer (light
orDunkel(dark t.

140

Show him our 29 varieties of sausages, the
hanging ones and the ones on the metal plates.
Show him our famous Zorn Zorn soups. Our Hot
Kartofferwlet. Our girt. Their fast service. And
the fest turnover menu of the blackboards.

Unless he. been to Bavaria we guarantee
that he has never seen any place that even
comes close to Zorn Zurn.

So come on. Contact u. We'll give you more
ammunition to convince your accountant no
matter how skeptical he is.

Write or .11 our Director of Franchising,
1510 Broadway. New York, New York 10036.
(212 s 970-6700.

My FirstJock.

lp

This doctor has lost his license
to practice.

Our hidden camera found him
still in business.

142

Tonight:The Medicine Men

EYEWITNESS NEWS
6:30 and 11:00 PM, wee( -TV 't

41
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The execution is different,
but the concept is basically the same.

Both vehicles are very diff icu It h,
de -troy.

However, the M.48 (at right) wt.
built to withstand slightly meaner treat-
ment than the Volvo 144 (at left 

Asa result, the M.411 weighs in at
88,000 lbs. And for all its buk. carries
rnly three men --in extreme distronfort we
might add.

It lams two gallons to the mile and
watt.' go over 30 mike an hour.

In other words, it's a tank.
The Volvo.. the other hand, weighs

It at joss 2.000 lbs. And for all its lack of
bulk, carries five men-in extreme comb..

got= sulwunitially better gas mile-
age and will go fast enough to attract police
cars. Which ore faster but not as &rung.

In other words. a Volvo is strong in
the way a tank is strong and has strengths
where a tank has weaknesses.

kw him Awl is  IMMO
YOU could mark eight Volvos. one on

top of another, ithotit disturbing the
Volvo on the bottom. That's a total of 10
tons. Six steel pillars, boxed for 1[1.11/11011
strength. support the roof. ( It's ironic that
Detroit callscars with no steel oil' arr"hard.
tops,' when in reality they're exactly the
opposite.)

143

Loh mode
oni ,oliil more of steel. TI,ere

weak points because there are no seams. In
other parts of the hody, where seams occur,
8,000 spot welds fuse them together.

It's this kind of construction that mice
led Car & Driver Magazine to make the fol-
lowing observation.

the Volvo is possibly the toughest
vehicle anywhere this side of the Aberdeen
Proving Grounds and thorn is a growing le.
gion of happy owners who will he glad to
verify the point."

The Aberdeen Proving Ground inci-
dentally, is where the Army tests tanks.

A UM* &noel sollrlestrod rime yews.
There is an obi ions advantage in own.

tug ear that's built like a hobo. Once it
paid for. there's kill something left to own.

A Volvo can help you fight off the i,m
pill, that drives you into debt every few

mars.
Rivause by keeping it, you ran begin

aking payments to ymirself instead of the
finance company.

Of course, if you're not interested in
adding money to your coffers, you can sell
your Volvo after three years. And delight
in how little you lose.

Ablvos depreciate as slowly
as they disintegrate, -

143
Art Director: Sam Scali
Photographer: Mike Cuesta
Copywriter: Edward A. McCabe
Agency: Scali, McCabe, Sloves, Inc.
Client: Volvo, Inc.

144 DISTINCTIVE MERIT AWARD
Art Director/Designer: Len Sirowitz
Photographer: Dick Richards
Copywriter: Hal Silverman
Agency: Doyle Dane Bernbach, Inc.
Client: Mobil

145
Art Director/Designer: Mike Tesch
Photographer: Jay Maisel
Copywriter: Elmer Skahan
Agency: Carl Ally Inc.
Client: Northeast Airlines

146
Art Director/Designer: Dick Levy
Photographer: Arnold Beckerman
Copywriter: Don McCaig
Agency: Gilbert Advertising Agency
Client: Georg Jensen

147
Art Director/Designer: Lee Epstein
Photographer: Dick Richards
Copywriter: James Lawson
Agency: Doyle Dane Bernbach, Inc.
Client: Olin

144

Santa Claus is dead.

bud

4,3

Mobil..arn ova to it.
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1110 1111111
IF cleanliness is next to godliness,then Bermuda

is very close to heaven.

On March 14,1969 Northeast Yellowbirds begin Flying non-stop to Bermuda.
145

Will the persons who stole
our sign please bring it back.

"Books are
dangerous.

I know what I'm
talking about:'

GeOFIG JENSEN

46 147
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We finally come up with a beautiful picture of a Volkswagen.

tots say LP a! r.glIt you

onidiosint in a sni
tA Volkswagen dOevi owilresize

olcC01.1 /
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'Happy 21st Birthday, Johnny'
AE kast. we hope it, nappy. Johnny's strung eial on

miaow. :monk take hots en about 35. He's sh000ng "meth." now.
tut -le started on pint: "(luso," -beanies." Ile has tome a link mote
tat day in maintain the Magh" and avoid -,rushmg.- It's a though
te -tort a oar that raced it motor continuously tot a year. No won-
t.- -le incln like he's readyttot a 50.000 mite °,,e,0..

You see. on -speed," mu don't eat. you don't skiep. you Minh
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an he time.
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Does your baby sitter look better coring in, than you do go ng out'
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148
Art Director/Designer: Roy Grace
Photographer: Henry Sandbank
Copywriter: John Noble
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

149
Art Director/Designer: Kurt Haiman
Photographer: Alan Brooks
Copywriter: Richard Earle
Agency: Grey Advertising
Client: National Institute of Mental Health

150
Art Director: Charles Piccirillo
Photographer: James Moore
Copywriter: Frada Sklar Wallach
Agency: Doyle Dane Bernbach, Inc.
Client: Ohrbachs

151
Art Director: Paul Collins
Designer: Peter Tomasello
Artist: Ken Maryanski
Copywriters: Russ Byrnes, Ray Welch
Agency: Van Christo Associates
Client: Pilgrim Press

THE SAME SEX
This book is about homosexuality.

This book wouldn't have been published a generation ago.
-his book is a volume of essays, edited by Ralph W. Weltge,

candidly written by sex researchers, behaviorists, lawyers, and
homosexuals themselves.

A Pilgrim Press edition now pla in at our favorite bookstore.
151

152
Art Director/Designer/Artist:
Stavros Cosmopulos
Copywriters: Scott Miller, Jay Hill
Agency: Hill Holiday Connors Cosmopulos Inc.
Client: Brigham's

Worship
this sundae
at Brigham's.

152
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Bach never wrote a sonata
for woofer and tweeter.

In those days, a loudspeaker was someone who
didn't speak softly. A stylus was an instrument
used for writing. And a record was a list you made
of people who owed you money.

Now it's not that we're knocking Twentieth Cen-
tury technology. It's just that most everything
nowadays is pre-recorded. From the television
you watch, to the three -second delay in radio
broadcasts, to your stereo.

So every once in a while it's nice to hear some-
thing live for a change.

We can't bring back Bach. But we can bring you Peter Pears and Benjamin
Britten. Performing Britten's songs and those of Schubert and Schumann.
And if we may blew our own horn, they're coming to America just to per-
form at Hunter. Not once, but for two great concerts.

For more information check our other ad in this section. Or call us at 535-
5350. Or write us at 695 Park Avenue. Or show up the morning of the concert.
We leave 5% of the box office unsold until then.

Come and hear brilliant music at Hunter. You can stamp your feet, laugh and
cry at the music, yell "Bravo" until your throat hurts, and applaud until your
hands go numb. No woofer or tweeter can make that statement.

Hunter
The lively concert hall

153

If you call Bruno's,
and somebody answers "yeth','

it isn't Bruno's.

Bruno. Of Brunc's Institute of Hairdressing.
366-4242

154

"Just because a guy
wants to be a hairdresser
doesn't mean he's a fag:''

*Bruno. Of Bruno's Institute of Hairdressing.
366-4242

155

Jim Brown makes love to
Raquel Welch in the movie
that exceeds the wildest

dreams of Abraham Lincoln.
In the April Pageant Sheilah Graham takes

you behind the screen of the most sensational
interracial love story ever filmed. Read what
America's black and white sex symbols really
felt for each other This is the real photo -story,
the one you won't get in the movie magazines.

Read it along with 19 other fascinating
articles including 3ne on a new wonder drug
that has cured arthritis but is banned by the
FDA. All in the April Pageant. Now on sale.

PAGEANT
THE MAGAZINE THAT READS PEOPLE

156
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153
Art Director/Designer: Michael Uris
Artist: Stan Mack
Copywriter: Jane Talcott
Agency: William Altman Adv. Agency
Client: Hunter College Concert Bureau

154
Art Director/Designer: Dave Wiseltier
Copywriter: Lew Sherwood
Agency: Daniel & Charles
Client: Bruno's

155
Art Director/Designer: Dave Wiseltier
Copywriter: Lew Sherwood
Agency: Daniel & Charles
Client: Bruno's

156
Art Director/Designer: Ted McNeil
Artist: John Dedolchow
Copywriter: Jon Connolly
Agency: Daniel & Charles
Client: MacFadden Bartell Media

Bangles with locks to go?
am, err i ,oce that delivers antique reprodi. of bangles-so here,

while they're 55. ea and silver finish, $3-$10 retail Now brochure available.

Sg.

157

157
Art Director/Designer: Richard Trask
Artist: Ewald Brewer
Photographer: Sid Mehring
Copywriter: Bruce Brown
Agency: Don Wise & Co., Inc.
Client: S. Freirich, Inc.

158
Art Director/Designer/Artist:
Richard E. Manzo
Copywriter: Richard N. Hughes
Agency: WPIX Inc.
Client: WPIX TV

Boy-
BlintlBird

A child's tale of
Thanksgiving.
Presented by
TopperToys.

11:00 AM Friday
WPIX TV

158
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159
Art Director: Ted McNeil
Designer: John Dedolchow
Copywriter: Jon Connolly
Agency: Daniel & Charles
Client: MacFadden Bartell Media

160
Art Director/Designer: David Wiseltier
Copywriter: Lew Sherwood
Agency: Daniel & Charles
Client: Bruno's

161
Art Director: Ted McNeil
Designer: John Dedolchow
Copywriter: Jon Connolly
Agency: Daniel & Charles
Client: MacFadden Bartell Media

162
Art Director/Designer: Ivan Liberman
Copywriter: Sandi Butchkiss
Agency: Young & Rubicam, Inc.
Client: 3M Co./Scotchgard

163
Art Director/Designer/Artist: Bob Watkins
Copywriters: Bob Watkins, Ron Armstrong
Agency: Batten, Barton, Durstin, and Osborne
Client: Pacific Telephone

164
Art Director/Designer/Artist: Dolores Guclzin
Copywriter: Dorothy Brodine
Agency/Client: National Broadcasting
Company

Marrying a virgin
these days is something.

Divorcing one
is really something.

According to Dr. Marie Robinson, an
incredible 40',% of all married women are frigid.
(Many of them might as well be virgins.) In the
April Pageant she probes the causes of frigidity
and outlines scientifically how the unfulfilled
woman can be freed for her own and her
husband's greater happiness.

You can read this and 19 other revealing articles
including one on how to avoid bankrupting
liability suits. Now in the April Pageant.
Now on sale.

PAGEANT
THE MAGAZINE THAT READS PEOPLE

159

"I'll teach you how to make money,
not other guys?*

*Bruno. Of Bruno's Institute of Hairdressing.
366-4242

160
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I don't have anything
against negroes.

I think every man should
own one.

Understandably, some Negroes answer this
:rind of ugly white racism with ugly black racism.
In the March Pageant, Jackie Robinson predicts
racial holocaust unless we end this vicious cycle.
You can also read why an eminent psychiatrist
believes "Some married people should have love
affairs," plus Keefe Braselle on TV's backstage
morals and 20 other articles on everything from
how to handle a crisis to Science and Medicine.
All in the March Pageant. Now on sale.

PAGEANT
THE MAGAZINE THAT READS PEOPLE

61

Chicken Soup kills.
Get a stain on permanent press and it's ruined. But Scotchgard Brand Dual Action' Fabric protector with soil release saves.

162
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NBC

I'd

Exploring new theatrical forms
and ideas-tonight: NAME OF PROGRAM.
00 PM TONIGHT NBC COLOR CHANNEL 0

We're here to help.
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165

Jell-O believes yotive taken
enoughlumps in your life.

THAT'S WHY wE VE /MINTED
A NEW CREAMIER PUDDING
THE CREAMIEST YOU VE EVER
COOPED

rwww
1,, "etre

Secret wW,e
New le1,0 ^ dIIUV P. Re I I

SUE
,rde,

0001, it eve,
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LET Z ANE GREY TAKE YOU OUT OF THE WORLD YOUNE IN

167
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165
Art Director: J. Michael Davison
Designer: Carol Tabak
Artist: Dennis Johnson
copywriters: Margot Manley, Jan Zwiren
Agency/Client: John Wanamaker

166 DISTINCTIVE MERIT AWARD
Art Director/Designer: Bob Steigelman
Photographer: Lynn St. John
Copywriter: Alvin Hempel
Agency: Young & Rubicam, Inc.
Client: General Foods

168

167
Art Director/Designer: Jerry Whitley
Photographer: Bert Brandt
Copywriter: Leonard Reiss
Agency: Schwab, Beatty & Porter, Inc.
Client: Walter J. Black, Inc.

168
Art Director: J. Michael Davison
Designer: Carol Tabak
Artist: Carol Gangemi
Copywriter: Al Van Dine
Agency/Client: John Wanamaker

We open the hippeni entwo neneen 111 Aiur hlnlory 11111101. lho

gang and hood to yew howled VVanionnian Wino tot proof Ukfth Annwonnny
!Int manon open twiny NUN ItlIS WM* kinuday Inn 'nip
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169
Art Director: Royston Evans
Designer: Carol Taback
Artist: Dennis Johnson
Copywriter: Carol Shamonsky
Client: John Wanamaker
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170
Art Director: Royston Evans
Designer: Lynne Evans
Artists: Royston and Lynne Evans
Copywriter: Megan Evans
Client: The May Co.

171
Art Director: Royston Evans
Designer: Carol Taback
Artist: Dennis Johnson
Copywriter: Jan Zwiren
Client: John Wanamaker

172
Art Director/Designer: Jack Parker
Artist: Eugenie Groh
Copywriter: Wayne Carley
Client: T. Eaton Co. Ltd.

173
Art Director: Royston Evans
Designer: Lynne Evans
Artists: Royston and Lynne Evans
Copywriter: Lillian Laughlin
Client: The May Co.

174
Art Director/Copywriter: Alden F. Schutte
Designer/Artist: Nancy Jo Smith
Agency: Rich Advertising Co., Inc.
Client: Seneca Mall
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Arrnattowd Col Edward E Aldan Ir
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nel of thw mwswo all asitunatan and
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uted thw trotanthownt moment ot
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172

California Ices
Lickin Good

By Max FactorNiciwt

anstma> present to yoa Santa Ano"; tormrtu Nru 761114 7 E'M Dof re. (iv fun - *, I

174

173
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175
Art Director/Designer: Rollin Binzer
Artist: Milton Glaser
Copywriters: Allan Katz, Howard Krakow
Agency: Hurvis, Binzer & Churchill, Inc.
Client: Sportsman's Park

176 MEDAL AWARD
Art Director/Designer: Thomas Tawa
Artist: Charles White III
Copywriter: Thomas Hansen
Agency: Edward H. Weiss & Company
Client: General American Transportation Corp.

177
Art Director/Designer: Jack Parker
Artist: Eugenie Groh
Copywriter: Vida Watson
Client: T. Eaton Co. Ltd.

178 DISTINCTIVE MERIT AWARD
Art Director/Designer/Artist: Arnold Varga
Copywriters: James Spark, Nancy Haust,
Al Van Dine
Client: Joseph Home Co.

Daytime Horse Laughs.

Sportsman's Park

175

176

The vanishing American.

GATX

177
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Have a ball.

178
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179
Art Director: Richard Voehl
Designer/Artist: Karen Ramsey
Copywriters: Alan Saperstein, Barry Kaplan
Agency: Wyse Advertising
Client: United Jewish Appeal

180
Art Director/Designer: Bob Czernysz
Artists: Rubinstein & Chanfer Studio, Edward
Sorel, James McMullan, William Mullins
Photographer: Tomas McCarthy
Copywriter: Richard Olmstead
Client: Sports Illustrated

Israel's
6 -Day
Wars
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community name.
Give to the Is mei Emergent Fund.
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The cease fire
killed 246 Israelis
last year.
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Give to the Israel Emergency Fund.
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We hear you. Israel.
Israel Emergency Fund- community name.

The
Next War.
dal/

ktr, Par peace

,ear, 24

We hear yeu.lsrael.
community name.

Give to the Israel Emergency Fund.

War and Peace.

This is Israel today.
Long after winning the 6 -Day

War, the people of Israel must
face the fears, the fatigue and the
frustration of battle. Renewed war
has been promised."We will fight
to the last mart' the Arabs have
said, and Arab snipers and sabo-
teurs strengthen that promise
every time an Israeli soldier is
shot down or an Israeli school
bus is destroyed by a land mine.

All Israel's energy, resources,
money and young men and wo-
men must be spent defending
against this constant battle. And
so help for the human dilemmas
her people face must come from

somewhere else. From you.
Help for thousands upon thou-

sands of immigrants whose ar-
rival in Israel requires vast funds
for housing, language and voca-
tional training.

Help for the sick, the handi-
capped and the aged.

Help for the young who need
education but cannot begin to
learn without classrooms. and
most important, teachers.

These needs have historically
been met by people who care.
Join the United Jewish Appeal in
answering a call for help.

We hear you, Israel.
community name.

Give to the Israel Emergency Fund.
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Sports Illustrated
announces a whole (1CW hall game
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777

180

You're
never too old

to learn a new field.

St

THE SPORTSWORD
PUZZLE
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Sometimes
its a welcome wagon.

181

liau wouldn't go in there for a million bucks.
A cop does it for a lot less.
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The 11th commandment:
Thou shalt make a profit.

dlaybe you Should give your son a guitar
instead of a college education.

182

Forbes: capitalist tool

Do old lathes look like old ladies
because they want to. or because they have to?

ft took a beautiful Indonesian girl
5 years to grow this beard.

Conventions area vital source
of inside information

and new business contacts.

In three hours
every woman at the party will hate her.

181 DISTINCTIVE MERIT AWARD
Art Directors: Jim Markle, Dick Posan
Designer: Jim Markle
Artists: Curilla & Assoc., Gene Silverton,
Bruce Bendelow
Photographers: Jim Nugent, Howard LeVant,
Mike Ditlove
Copywriters: Joan Kriikku, Ken Tinman
Agency: Griswold -Eshleman Company
Client: Motorola

If it weren't for him,
kids would probably get more toys.

If pro soccer had a little more violence,
it might not he a *15.000,000 loser.

182
Art Directors/Designers: Jon Guliner,
Aurelio Sica
Artist: Louis Glanzman
Photographers: Dan Rubin, Dick Richards,
Peter Papadopolous, Alan Brooks
Copywriters: Neil Quinn, Joann Mond,
John Farris
Agency: Campbell -Ewald
Client: Forbes Magazine
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183
Art Director/Designer: Bob Kuperman
Photographers: Harold Kreiger, David Langley,
Joe Toto
Copywriter: Hal Silverman
Agency: Doyle Dane Bernbach, Inc.
Client: Mobil Oil Corporation

184
Art Director: Charles Piccirillo
Photographers: James Moore,
Francesco Scavullo
Copywriter: Frada Sklar Wallach
Agency: Doyle Dane Bernbach, Inc.
Client: Ohrbachs

The most dangerous defect
in today's cars.

Mobil

At 60 mph what if that car
should stop?

183

M- bil

13}ORY Or
;HE 1,700.000 AMERIG

WHO DIED FOR NOTIIT

Here, at a time of remembrance is our
monument to the monumental folly of
automobile drivers Dead in a massacre
that has taken 1.700 000 lives since 1906
and continues unabated today

Think about it The body count of Amen
cans killed in action in all of America,
warm since 1775 stands at 638603 And in
69 short years. motonsts ham surpassed
that stunning figure by over a million.
men. women and children.

All of them dead.
Violently dead
Agonizingly dead
And for what'
For the sake of an extra martini'
Foe Me thrill of passing a car on a blind

curve at 67 miles an hour,
To save 15 seconds by lumping a light,
Before this year is over. one out of four

.1, inn this country will be involved in an
accident.

The rtg,Ifiy occupants mil get a scare
and go through the Infunabng process of
filling out all the insurance form, getting
repair estimates and putting their cars
up in a body shop fora few days.

They also won't get to where they were
going in such a hurry.

All the other richpooroldyoung people
will be dead (or wrshing they were dead)

It doesn't have to happen to you
But your protection won't start until you

realize that it cm happen to you That in
less than a second your car can be turned
into a smoking hulk of broken glass and
twisted steel

That men with acetylene torches may
have to cut your wife or kids out of it

That (lashing red lights and wailing
wens can come for you Or yours.

That all you ,heeet, V(111/ life. or theirs.
your well he, an he lost in
that single

Mobil
We want you to live.

It
wouldn't be
Christmas

without you.

Mobil

Some people smolt/ don't have the guts
to imare themselves in such enmesh
net we re asking you to imagine it every
time you get into your car Of that sounds
mood. its nothIng compared to the pos
Bible alternabve 1 Because without a cm
lain amount of healthy fear there's no
reason to do any of the things that can
prevent the tragedy

Like using your seathelts (They really
do save Imes not to mention eyes. noses.
and other personal possessions

Like the simple act of keeping a rag in
the car for cleaning your windows and
headlights (''l never even saw him
stirrer

And having your brakes checked regu
lady and replacing worn tires. And doing
all the other little things you know about
and don't bother about.

Aren't you worth the bother'
please drove safely.
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Are you afraid to have your boyfriend meet your roommate?

Wyluyvitw zrfountvcrakwhiro...1

184

1.

What a little money can do at Ohrbach's.

Did you o'er mout your luzsband's secret,'



150

185
Art Director/Designer: Lee Epstein
Photographers: Dick Richards,
Henry Sandbank
Copywriters: Hal Silverman, Fred Udall
Agency: Doyle Dane Bernbach, Inc.
Client: Polaroid

186
Art Directors: Robert Stewart, James Whicker
Photographers: Reid Miles, Claude Chassagne,
Bob Huntzinger
Copywriters: Warren Pfaff, Ted Speck
Agency: J. Walter Thompson Company
Client: Pan American World Airways, Inc.

wit witiwwlit
intim ...mid:

1.4 ver

The last word
from Polaroid.

A ,

185

Polaroid
announces .a

new generation
of cameras.

Color for $2995

Cameras that beep and buzz Electronic flash camera.
Stops action at I N Seel Mkt. kIld ritiNtif runs out ofto tell wu the instant pitit picture is perfec t I klcvelt Ved.

Now Polaroid takes
the next step.

Itt

I i ilaroicrs improbable camera.

11.
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L ea=

Man On The Moon %_

Top a slice of melon
with a dollop
of Cool Whip!
Make a face in it
with raisins.

1

Cool Whip non-dairy topping comes already whipped and ready to serve,
but tastes like you went to a whole lot of trouble.

/
r -

O- unce Coke

A very small piece of
pound cake topped
with,' huge helping of
Cool Whip,

1

L J
Coot Wh

non
t-dairy

reys topping ,c+':rto:ier,`:,roret7:7`4,::giree.adY'""e'

r
_JDevirr Undoing_

Cut a square
ci chocolate cake
horizontally and put
Cool Whip in between
tie layers.

L J
Cool Whip -id.= topping wco:netstoaloreirolwell,,ipt .,7d,r,,,:r.,z1lr:ady to serve,

187

/Chocolate Motile \
r _

L
I

A bowl of
chocolate ice cream.
Top with Cool Whip!
Add chocolate cookies
for ears and chocolate
bits for eyes and nose.

1

J
Cool Whip non-dairy topping comes already whipped and ready to serve,

but tastes like you went to a whole lot of trouble.

UpAde Down Coke

Fill a dish with
Cool Whip..
Top with
a thin slice of
chocolate cake.

L J
Cool Whip nondairy topping comes already whipped and ready to serve,

but tastes like you went to a whole lot of trouble.

_
r-.,
upfet Appecorl

A dish of
applesauce with lots
of Cool Whip`
on top.

1

J
Cool Whip non-dairy topping comes already whipped and ready to serve,

but tastes like you went to a whole lot of trouble.

r

r -
M- t.Vatuvlur

Pile Cool Whip.as high
as it will go on pistachio
ice cream Trim with
hell a maraschino cherry
and red sorinkles

L J
Cool Whip non-dairy topping comes already whipped and ready to serve,

but taster like you went to a whole lot of trouble.

Kate Colored Gloffer _ _

Blend a few drops
of red food coloring
into Cool Whip.
Put on top of
strawberry ice cream.

L J
Cool Whip nondairy topping comes already whipped and ready to serve,

but testes like you went to a whole lot of trouble.
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Heinz pickles
will not

be silenced.

The big
noise

in pickles.

Heinz.
The
crunchy
one.

188

Noise
it around.

Heard any Heard
good pickles in the

lately? best homes.

187
Art Director/Designer: Phillip Snyder
Artist: Shelly Sachs
Copywriter: Kathy Mandry
Agency: Benton & Bowles, Inc.
Client: General Foods Corporation

188
Art Director/Designer: Dennis Bruce
Photographer: Normunds Berzins
Copywriter: Martin Myers
Agency: MacLaren Advtg. Co. Ltd.
Client: H. J. Heinz Co. of Canada Ltd.
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189
Art Director/Designer: Herbert Rogalski
Artist: Kris Murphy
Photographer: Michael Peirce
Copywriter: Joseph Bottaro
Client: Polaroid

190
Art Director: Elmer F. Sanzari
Designer/Artist: Irving Glaser
Photographer: Sigrid Owen
Copywriter: Dennis Coleman
Agency: Dodge & Delano, Inc.
Client: Heublein, Inc./Smirnoff Vodka

191
Art Director/Designer: Roy Grace
Artist: A Good Studio
Photographer: Henry Sandbank
Copywriter: John Noble
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

POLAROID CORPORATION PRESENTS LEONARD BERNSTEIN
CONDUCTING THE NEW YORK PHILHARMONIC

YOUNG PEOPLE'S CONCERT.
(TURNED ON) SUNDAY, MARCH 30, 1969/4:00-5:00 P.M.

CBS TELEVISION/CHANNEL 5, BOSTON.

189

Ageakitlik

}0.411:1k,
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0.mirno . . Have Brunch with a Czar.

190

191
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192

he
be a cop.

THE SILENT MAJORITY

193
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199

195

192
Art Director/Designer: Marvin Rich
Copywriter: Len Maria
Agency: McCann-Erickson, Inc.
Client: San Francisco Police Dept.

193 DISTINCTIVE MERIT AWARD
Art Director/Designer: Primo Angell
Photographer: Lars Speyer

194
Art Director/Designer: Timothy Bent
Photographer: Ken Heyman/Meridian
Copywriter: Martin Solow
Agency: Solow/Wexton, Inc.
Client: ILGWU

195
Art Director: Ivan Debel
Designer/Artist: Christoph Blumrich
Copywriter: Joel Blattstein
Agency: deKrig Advertising Studio
Client: Harper's Magazine
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196

In Germany.
Wimpys are

devoured by
Hamburgers

and Frankfurters
alike.

Beekman Theatre December 8

Sunday Will Never Be The Same.

BEGINNING OCTOBER 5TH. GIRLS WITHOUT BRASSIERES ADMITTED FREE
EVERY SUNDAY AT THE ELECTRIC CIRCUS, SAINT MARKS PLACE, EAST VILLAGE,

THIE EL.Eip:7;: cacaos;

198

197
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196
Art Director: Ed Brodkin
Designer: Eva Simonet
Agency: Diener-Hauser-Greenthal
Client: Cinema V

197
Art Director: Joe Schindelman
Photographer: Alan Dolgins
Copywriter: Edward A. McCabe
Agency: Scali, McCabe, Sloves, Inc.
Client: Wimpy International, Inc.

in Kenya. they devo Jr a
fair share of Wimpys. Hopefully
be:ore a lion arrives fo- his.

198
Art Director/Designer/Photographer:
Thom Williams
Artist: Tomi Ungerer
Agency/Client: Electric Circus

199
Art Director: Joe Schindelman
Photographer: Alan Dolgins
Copywriter: Jerry Silverman
Agency: Scali, McCabe, Stoves, Inc.
Client: Wimpy International, Inc.

200

200 DISTINCTIVE MERIT AWARD
Art Director/Designer: Kurt Haiman
Photographer: Alan Brooks
Copywriter: Richard Earle
Agency: Grey Advertising
Client: National Institute of Mental Health

199
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201
Art Director/Designer: Helmut Krone
Photographer: Dick Stone
Agency: Case and Krone Inc.
Client: Sportsworld Communications Corp.

202
Art Director: Joe Schindelman
Photographer: Alan Dolgins
Copywriter: Jerry Silverman
Agency: Scali, McCabe, Sloves, Inc.
Client: Wimpy International, Inc.

203
Art Director/Designer/Artist:
Bruce Withers
Agency: Bruce Withers Graphic Design Inc.
Client: IBM Office Products Division

204 DISTINCTIVE MERIT AWARD
Art Director/Designer/Copywriter:
Thom Williams
Artist: Tomi Ungerer
Agency/Client: Electric Circus

201

In

202

in,Wimpys are devoured mainly plain. And with relish.

203
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204

THE ELECTRIC 0:11RIO:WIS:II I

NE ULTIMATE: LEGAL EINITIATAMMENT EXPERIENCE
THE ELLE:MID 0:11RIOLIIS
THE ULTIMA,' LESAL EAFERTIMMENT EXPERNEINCE

THE ELE:11110: 0:11RIOUS:.
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It took Mayor Lindsay
3% years to convince the
politicians to put on a
4th platoon.

Before you beat the
crooks,you have to beat
the system.

Vote kin Mayor Lindsay. les the second untidiest Yib in America.

Mayor Lindsay added
more rock,. more people,
more classics, more
protection, more operas,
more pools, more pop.

Our parks never
sounded so good.

Vote tor Mayor Lindsay les the secoral toughest job in America.

When the landlords
raised the rent,
Mayor Lindsay
lowered the boom.

%le tor Mayor Lindsay Its the second toughest job in Amerka.

This air-conditioned
bus is brought toyou
by Mayor Lindsay.

A man who's been
in the hot seat too maw
times to ignore the
sufferings of others.

205

Mayor Lindsay
has given NewYork
225,000 additional jobs.

It's only fair you
help him keep his.

Vote for Mayor Lindsay It's the second torattlest job in America.

Mayor Lindsay was
being practical when he
introduced half fares
for senior citizens.

After all, his job can
age any man overnight.

Vote for Mayor Lindsay ItY the second toughest job in Ameeka

Mayor Lindsay reduced
the deadly sulfur dioxide
in our air by 30%.

That's 100% more than
any mayor did for us in
the past.

Vote for Mayor Lindsay 1th the second toughest job in America.
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205
Art Director/Designer: Edward Bianchi
Copywriter: Judah Alper
Agency: Young & Rubicam, Inc.
Client: Lindsay Mayoralty Campaign

206
Art Director/Designer: Bob Watkins
Artists: Joe Bommarito, Bill Coppock
Copywriters: Bob Watkins, Hal Riney
Agency: Batten, Barton, Durstin and
Osborne/S.F.
Client: Pacific Telephone

Open for usiness.

Best eller Shop here Park free.

Shoppin center. Brand na e dropper.

206
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207 MEDAL AWARD
Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson
Copywriter: Camille Larghi
Agency: Doyle Dane Bernbach, Inc.
Client: Jamaica Tourist Board

208
Art Director/Designer: Charles Torosian
Photographer: Arthur Beck
Copywriter: Bettina Schwimmer
Agency: Edward H. Weiss & Co.
Client: Thomas J. Lipton Co.

209
Art Director: Bob Kuperman
Photographer: Phillip Leonian
Copywriter: Irwin Warren
Agency: Doyle Dane Bernbach, Inc.
Client: New York Racing Association

In Pion Artomo,
you ,11h.r,thou,

Kigh.
errs Iron,

,11.1S:,771tiCi'

207
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208

Take your wife to
an off Broadway show.
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You talk so much your voice is changing.

t1'5;. 61:NIERL.1. OvNAIN

210
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In a few weeks this striped bass
will die ot water poisoning.

In a few decades your grandchild
may die tie same way.

211

Men -he thron;c sch izophrert c Acts the world road...

212

11*

210
Art Director/Designer: Bob McDonald
Photographer: Phillip Leonian
Copywriter: William Rindfuss
Agency: Young & Rubicam, Inc.
Client: General Dynamics Corp.

211
Art Director/Designer: Joe Phair
Photographer: Monte Casazza
Copywriter: Arthur X. Tuohy
Agency: Ketchum, MacLeod & Grove
Client: McGraw-Hill Inc.

212
Art Director/Designer: Ernie Smith
Photographer: Ira Cohen
Copywriter: Sarah Brown
Agency: Stuart Williams Associates Inc.
Client: A. H. Robins Company

Prawr:bing k,forrnatIon,,e :}h,"'Stf hl or t, next 0.11.

Repoise MALEATE(BUTAPERAZINE MALEATE)
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".1.Ziliv;*ft,
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Wig. iara .se2I

!15

216

213
Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson
Copywriter: Camille Larghi
Agency: Doyle Dane Bernbach, Inc.
Client: Jamaica Tourist Board

214
Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson
Copywriter: Camille Larghi
Agency: Doyle Dane Bernbach, Inc.
Client: Jamaica Tourist Board

215
Art Director/Designer/Artist: Andy Langer
Photographer: Robert Freson
Copywriter: Camille Larghi
Agency: Doyle Dane Bernbach, Inc.
Client: Jamaica Tourist Board

216
Art Director: Willy Fleckhaus
Photographer: Pim Fonteijn
Client: Kodak Aktiengesellschaft
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I Toni, 5

217
Art Director/Designer: Ernie Smith
Photographer: Ira Cohen
Copywriter: Sarah Brown
Agency: Stuart Williams Associates Inc.
Client: A. H. Robins Company

218
Art Director: Willy Fleckhaus
Photographer: Walter Blau
Client: Kodak Aktiengesellschaft

219
Art Director/Designer/Photographer:
Henry Wolf
Copywriter: Steve Herz
Agency: Trahey/Wolf Advertising, Inc.
Client: Ogden

217

218

220
Art Director: Willy Fleckhaus
Photographers: Hans Lechner, Sven Andersson
Client: Kodak Aktiengesellschaft

Repolse MALEATE(BUTAPERAZINE MALEATE)

can give you another choice, chronic schicophrenits another chance
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221
Art Director/Designer/Artist: Henry Wolf
Copywriter: Jane Trahey
Agency: Trahey/Wolf Advertising, Inc.
Client: Olivetti -Underwood

222
Art Director: Jerry Siano
Designer/Artist: Jacqui Morgan
Copywriter: Diane Leety Dunn
Agency: N. W. Ayer & Son, Inc.
Client: De Beers Consolidated Mines, Ltd.

Ax4atta!Mot:x*1E4er.
hihr begiaingorondentanding.

223

223
Art Director: Ray Litzenberger
Artist: Jean -Michel Folon
Copywriter: Richard Golden
Agency: N. W. Ayer & Son, Inc.
Client: American Telephone &
Telegraph Co., Inc.
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224
Art Director/Designer: Robert Cole
Artist: Murray Tinkelman
Copywriter: Leane Clark
Agency: Benton & Bowles, Inc.
Client: Allied Chemical Corporation

225
Art Director: Tom Ladyga
Designer: Don Trousdell
Artists: Janie Wright, Christy Sheets,
Warren Weber
Photographer: Jan Czyrba
Copywriter: Doug McClatchey
Agency: Griswold -Eshleman
Client: Penton Publishing

226
Art Director/Designer/Artist: Arnold Varga
Copywriter: Tony Wake
Client: John Wanamaker

224
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INDUSTRY WEEK BRINGS YO J

THE SECOND INDUSTRIAL REVOLUTION

225

226
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227

227 DISTINCTIVE MERIT AWARD
Art Director/Designer/Artist: Arnold Varga
Copywriter: Al Van Dine
Client: Joseph Home Co.

229
Art Director/Designer/Artist: Henry Wolf
Copywriter: Steve Herz
Agency: Trahey/Wolf Advertising, Inc.
Client: Ogden

230
Art Director/Designer: Stephen Phillips
Photographer: Carl Fischer
Copywriter: Stanley Bendetson
Agency: Young & Rubicam, Inc.
Client: Cluett, Peabody & Co.



ADVERTISING ART 179

reading,
'riling
and
'rithmetic

229

230



180

ci

ifla-177'),

231
Art Director/Designer: Bob Czernysz
Artist: Phil Hays
Copywriter: Richard Olmsted
Agency: Young & Rubicam, Inc.
Client: Sports Illustrated

232
Art Director/Designer: Lee Epstein
Photographer: Henry Sandbank
Copywriter: Hal Silverman
Agency: Doyle Dane Bernbach, Inc.
Client: Polaroid

233
Art Director/Designer: Bernie Zlotnick
Artist: Vin Guilliani
Photographer: Phil Marco
Copywriter: Stanley Bendetson
Agency: Young & Rubicam, Inc.
Client: Cluett, Peabody & Co., Inc.

231

/I I

Take SI's big first annual Football FluencyTest.
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234
Art Director/Designer: Jack McKee
Artist: John Larrecq
Copywriter: Patrick Mclnroy
Agency: Dancer -Fitzgerald -Sample, Inc.
Client: Interstate Brands Corp.

235
Art Director/Designer: David Wiseltier
Photographer: Harold Kreiger
Copywriter: Lew Sherwood
Agency: Daniel & Charles
Client: Macfadden Bartell Media

236
Art Director: Joan Niborg
Designers: Joan Niborg, Henry Quell
Artist: Charles Santori
Copywriter: Jeremiah Harmon
Agency: Young & Rubicam, Inc.
Client: Eastern Air Lines, Inc.

237
Art Director: Joan Niborg
Designers: Joan Niborg, Henry Quell
Artist: Charles Santori
Copywriter: Jeremiah Harmon
Agency: Young & Rubicam, Inc.
Client: Eastern Air Lines, Inc.

Ilnor Stow

d.

234

235

Old World Breadwich
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We can jet 963,000 lbs. of auto parts South.Tonight.
That's a lot elautomotive or machine mots. Or ready -to -weer.
Or printed matter. Or anything elm you inieht want to ship.

Pe, pick your sou i hem market. Miarni.Orlando, Atlanta,
Charlotte. St Lam. Or New °Menai IousMit Can Antonio. Our jet
freighters leave every weeknight to have your cargo delivered
tomorrow morninrnown South."

We have daily jet wrviee to your Puerto Rim customers. AM
interchaniteserviee to South Anierie.Via

One phone call resolves spine on the flight ym want. Truck pickup
and (Idiom Palm available. It Peatrin show you the fastest way to
nmrliet. Or Mimi -number in New York Cil y is O56-2020:

Newark 621-8959.0 EASTERN
t, h4

236

We can jet 849,000 lbs. of dresses
North.Tonight
Phsth . 49 al manto-vm. Or towen OrraseNntesmOrIMM6
fish 07 an3Nung a you might 'mat to get No. kn  M1urrY

71113 mum is Easton human jet Ireagilters go. No. than.,

MIA rl el phut.6.p.ou. harlotte Mk..
ZIT"'

muket Our phone number le 6.13-066re EASTERN
NsagN
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238

We know, we know.
Just about the time y
got realty ..orafortahk
with the od Cox's.
We chan I it.
There should be7N.
hall of fame for tine ,

old show, etirod after
their millionth footstep.
Fir thirty year old roli
with tubes that glow
in the kaci. For venerab., chairs
that sag sheer father bulge:, :op; bulge when, father sags.
For g sewing machines. frazzled favorite In.oks,
ancient. Imstoppahle clocks, pallaully nit I laina's that were
stitched together not long afar they int-ono-I money,
and store so familiar you kno,- where the floor 18,o,ds croup.
Ohl frient s are hest-until you want a more stylish show
FM on Ow radio, zig-zag stitches for your sewing,
or a Pm, to match Your new hat. Or a store
that has nll the gaol ohl thing:, plus some new ones.
in brighter. more cheerful, more enjoyable surnamtlings.
/Cs like a new book by an old favorite author.
(;,1 the list of both worlds. Come in and enjoy the new
Cox'.. Then-when nobody is looking-get used to it.

239
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238
Art Director: Don Trousdell
Designers: Don Trousdell, Ron Mabey
Artist: Warren Weber
Copywriter: Mabey/Trousdell
Client: Jim Hess

240

239
Art Director/Designer/Artist: Arnold Varga
Copywriter: Al Van Dine
Client: Cox's

240
Art Director: Alexander Mohtares
Artist: Saul Steinberg
Agency: Chirurg & Cairns, Inc.
Client: The New Yorker

THE NEW YORKER

'9
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241
Art Director/Designer: Norman Tanen
Artist: Robert Ziering
Copywriter: David Saslaw
Agency: Doyle Dane Bernbach, Inc.
Client: Burlington

242 DISTINCTIVE MERIT AWARD
Art Director: Alexander Mohtares
Artist: Saul Steinberg
Agency: Chirurg & Cairns, Inc.
Client: The New Yorker

243
Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase, Inc.
Photographer: Hugh Bell
Copywriter: Byron Barclay
Agency/Client: Zebra Associates

Nkaher Brown \ 1 .1, hope

has survived Mothritown
the Civil War, the lat,,I, num ugh

SpanishAmerkanWar, 1, ,,,,:peal:
Work! War I, lilt MX'
WaridVar II, , mt.

,4T'Xiltrau.. the KoreanWar,and

111,
theVietnatnWar. 0 'wars, al

243
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244
Art Director: Leonard H. Siennick
Designer/Photographer: George Tscherny
Copywriter: Thomas F. Gavin Jr.
Client: General Dynamics

245
Art Director/Designer/Copywriter: Bill Page
Photographer/Client: Bob Barclay

246 DISTINCTIVE MERIT AWARD
Art Director: Tony Russell
Photographer/Client: Phillip Leonian
Copywriter: Edith Leonian
Agency: Russell & Hinrichs, Inc.

247
Art Director/Designer: Peter Coutroulis
Photographer: Victor Skrebneski
Copywriter: Howard Krakow
Agency: Hurvis, Binzer & Churchill, Inc.

248
Art Director: Chad Hall
Client: Christa Peters

244

. .

wessfieeeterthoeSteet VI a &Si tags. the atmceip.ere

tolgigptut many mka the contnerke sane 11 er-neek Earth errand

rvitItheir combnedgravitabonal pue. keep the coon

See Bob &,thy', lightbox. See how it shines. Call Valerie to see we. Cat 683-4151. So Valerie run.

245
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PHILLIP LEONIAN MOVES. HIS NEW STUDIO IS AT 170 FIFTH AVENUE NEW NrORKTHE NUMBER IS YU 9-7670

?.46

248
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ZMAWKIttz z nas fanticta urzeczen lat dziecinnych. kietly w okresie Swint
.13 imienin otwieralc sic rakunki - takie male lub date - i w6wczas

ywal sic wspaniaty Swint olowianych totnierzy, koni na biegunach. pajacow.
, misiow... Zartwno wtedy. jak i dzisiaj nit jest watne. czy zabawka jest kosztowna cry

tania. natlyta w sklepie cry wykonana domowym sposobem, jak na przyklad lalka
galgankow (oczy namalowase kredko) albo bok ee szpulki - bo wszystkie jednaka posiadajo

sac wzbudzania dziecice4 radoki. Na nastopnych stronicach prezentujemy wybOr
rozooki zdjetych z pack nowojorskiej fumy F.A.O. Schwarz. najwickszego i najstarszego
w Stanach sklepu zabawkarskiego. Niekt6re, jak choeby widocznc powytej lupy,
zaprojektowano o wyratna mySla o celach dydaktycznych, wickszok jednak wylacznie dla
rozrywki. Ale i rozrywka ksztalci. arebogacajoc wyobrainic dziecka i zapoznajac je
z otaczajocym twiatem. Lalki, oczywitcie, od niepamictnych coasow stanowia najulubienszo
zabawkp dziewczot, i pod tym wzgledem nic sic chyba nie zmienito, Immo it dzisiejsze
lalki potrana m6wiC" i Znacznie wipkszych postcpOw techniczno.motoryzacyjnych
dokonano w twiecie zabawek chlopiccych, kt6re 4 niemal tak nowoczesne jak
naglOwki jutrzejszych wet. tele zraczy to jednak. to deisiejpe dzieci 4 szczetliwsze nit
byli ioh dziadkowie bawiacy sic ..staromcdnymi" klockami, poniewat magia
zahawek - przeobralajaca utudc w rzeczywistok -jest ponadczasowa.

Zdtocw: Dowd *kW
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252 253

249
Art Director/Picture Editor: Lee Battaglia
Designer: Joseph Morgan
Photographer: David Attie
Editor: John Jacobs
Publisher/Agency: U.S. Information Agency

250
Art Director/Designer/Photographer:
Lawrence Zink
Publisher: Franciscan Fathers

251
Art Director/Designer: Herb Lubalin
Artist: Pablo Picasso
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

252
Art Director/Designer: Al Greenberg
Photographer: Alan Kaplan
Copywriter: Ron Alexander
Publisher: Esquire, Inc./Gentlemen's Quarterly

253
Art Director/Designer: Al Greenberg
Photographer: Alan Kaplan
Copywriter: Ron Alexander
Publisher: Esquire, Inc./Gentlemen's Quarterly
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254
Art Director/Designer: Herb Lubalin
Artist: Pablo Picasso
Agency: Lubalin, Smith, Carnase
Publisher: Avant Garde

255
Art Director: Roger Schoening
Designer: Gregory Chislovsky
Artist/Photographer: Alen Macweeney
Copywriter: Robin Watt
Publisher: Conde Nast Publications, Inc./
Mademoiselle Magazine

256
Art Director: William Cadge
Designer: Bob Ciano
Photographer: Harold Krieger
Publisher: Redbook Magazine

254

MLLE'S NEXT WORD.

It's J0,10091000910 eta It may start m earnest tomorrow
Or neat week You can't many avoid 4-even in this

turbulent year 01 questions and controversy and Change
Suddenly something-a tan. hohtstrung tree a

Moonsilvered snowSeade a carol remembered Iron
chadhood maybe a uondowfur of toys or a partylui 01

mends-*III1n0Sler ri Christmashone MI the escIternent and
enttc.pabon and hope 01 Christmas
Who would want ft any Other way?

255
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COLLECTOR'S CHOICE

itednoorearollectOn
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orawide Foch 400015 ,OLIF110,0
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50 An orange disk Seen ahout
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beaded Med en monde ond hoover.
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DIE
TEUERSTEN
S-RUMPFE
DER WELT
Um esgenauCusugen.
Diese StrUmple
kosten 240 Mark.
Tearer geht es
uberhaupt nicht mehr
sic rind allerdings
attch die schonsten,
die wir je sahen!
Silbergewirk
mit Silberornamenten
ranks sich den
,,KOnigswer des
fratilichen Charmes
hinauf, mit
Pailletten geschmtickt.
Valentino erfand,
was Madchen
von morgen brauchen
das Hein- K

260
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262

163

260
Art Director: Willy Fleckhaus
Photographer: Frank Horvat
Publisher: Redaktion twen

261
Art Director: Willy Fleckhaus
Photographer: Tassilo Trost
Publisher: Redaktion twen

262 MEDAL AWARD
Art Director: Willy Fleckhaus
Photographer: Hans Feurer
Publisher: Redaktion twen

263
Art Director: Willy Fleckhaus
Photographer: Erich Hartmann
Publisher: Redaktion twen

264
Art Director: Willy Fleckhaus
Photographer: Erich Hartmann
Publisher: Redaktion twen
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265
Art Director: Bea Feitler
Designers: Bea Feitler, Ruth Ansel
Publisher: Harper's Bazaar

266 DISTINCTIVE MERIT AWARD
Art Director: Ruth Ansel
Designers: Ruth Ansel, Bea Feitler
Photographer: Alberto Rizzo
Publisher: Harper's Bazaar

267
Art Director: Willy Fleckhaus
Artist: Tom Wesselmann
Photographer: Charlotte March
Publisher: Redaktion twen

268
Art Director/Designer: Robert B. Clive
Photographers: Howell Conant, Greene-Eula
Publisher: Life Magazine

NOTES ON

THE NEW SNOBBER)
( )1 m

266

265
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Das Sport-Trikot:
Ihr neues
Mini-Kleid

A

267

0
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269
Art Director/Designer/Photographer:
William Cadge
Publisher: Redbook Magazine

270
Art Director: William Cadge
Designer: Bob Ciano
Photographer: Phil Marco
Publisher: Redbook Magazine

271
Art Director/Designer: Al Greenberg
Photographer: Alan Kaplan
Copywriter: Ron Alexander
Publisher: Esquire, Inc./Gentlemen's Quarterly

272
Art Director/Designer: Einar Vinje
Artist: Donna M. Brown
Copywriter: Stuart Gilman
Publisher: McGill Reporter

273
Art Director/Designer: Al Greenberg
Artist: Marilyn Hoffner
Copywriter: Ron Alexander
Publisher: Esquire, Inc./Gentlemen's Quarterly

269

270

271
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THE
REDBOOK

CHRISTMAS
SHOPPER
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274
Art Director/Designer: Bruce A. McIntosh
Photographer: Robert Randolph
Publisher: The New Journal

275
Art Director/Designer: Bruce A. McIntosh
Photographer: Herman Hong
Publisher: The New Journal

276 DISTINCTIVE MERIT AWARD
Art Director/Designer: Al Greenberg
Photographer: Leonard Nones
Copywriter: Idabelle Schiefer
Publisher: Esquire, Inc./Gentlemen's Quarterly

277
Art Director/Designer: Al Greenberg
Photographer: Alan Kaplan
Copywriter: Ron Alexander
Publisher: Esquire, Inc./Gentlemen's Quarterly

274

Life in death: the immortal Mao
by Mary C

275
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276

277

New faces for $50 and under

he wal. . now own
no dould tar, you wall as a MM.,

bur may be a lithe ids dr.sy
for weekend, , country or too sporty

for Maw at Me Top id, Tow.,
Good-1,in. wit wiespanalya watches

are now on bar.. olds such meat,.
For that extr time on veso
wiry not build a watch wardrobe?

Opposite pa.. b., rew
automatic calm, watch by

Workman In silvan.. has a blew face. 350
Vantage Itainleas steal by Hama,

f.11 madam in rod, swoop wood hand.
11,01e metal hand $35

Skin dimes watch.
Caravel. by Illulows. in .11.611 9.1

has a ',bog Wet I. WM.
Since undo watt.. $30

pufomatic eratesproof calendar watch
by Enmar la completely Mewl. $49

Bled la cod sleet
waterprmof we. by *doh 400.

Soldenter. wat. by Schlaparelli
shows data hart and minute. of three windows:

plyored face. steel back, 033
pound Mr... faced watch In golden oval

Itamo is by Rodin. 1135.
This page tram lop.

golden .01oa watch hi, Sohn Want
Or Oast. has unusual cope

booed Wald and Sadao sat and band. 540
Polished avaIntass steal calendar

watch has perforated shad Commodore A
by Wet., 350

%oho, watch Sheffield
a, script num...

and sweep second hand, 040
Gelded.. square -faced watch

with Roman numerals la by Old 030
At sawelry and Pep..

siere9 throughout die Mead,
Write for store. neatest yea

055.5 V.I. watraws
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278
Art Director/Designer: Herb Lubalin
Artists/Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

279
Art Director/Designer: Herb Lubalin
Artist: Milton Glaser
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

280
Art Director/Designer: George N. Soppelsa
Photographer: Norman Rothschild
Publisher: Ziff -Davis Publishing Co./
Popular Photography

AN EDITORIAL

STATEMENT BY

NOBEL LAUREATE

GEORGE WALD

MERIDA IN DISTRESS

278

THREE P, THEBEASTS IN LOVE

ELEPHANT
IS SLOW'

TO MATE

The elephant, the huge old beset,
Is Clow to elate;

he !Inds  female, they iihow no hale,
they wIt

lor the .ympathy In their ea. shy Pearls
slowly,lowly to rouse

 they lolter along .e river -hod.
nd drink and browse

sad dal. In panic through the rale
of forest with the hoed,

Ogod sleep In nIve silence. end woke
together, t word.

Co slowly the great hat elephant hearts
prow hill et esire.

ad the great beasts hate in secret all...,
hiding their lire.

Oldlost they are and the wisest of beasts
so they knew at last

how to wait tor the eeeee lest of hosts,
ter ttttt 11 repast.

They do not snatch, they do not tear;
their massive blood

hooves h the smonn-tIdes, near, more near,
till they touch In flood.

279
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WHY I FREFER IT FOR COLOR
By NORMAL FOT-tWHILD
Irian eternal straegglettor fandorleafthec,
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10.01101415 that add up- to et comfoeteble
nay 01 phologenhte life. I hre pane
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thued to the Si -con -tow,. amid color
hint for 11100 of toy shame. I have
notion* apnea Illnebtod-rabeles I per-
sona, think n n a Wieners an. Micah
nanhorn van twain I auccen't done
who., work in 14,-i-ancoanite for
almost NI team. Ott to too he dogt-
not. owcoonall to halts rya to

!No I Pow that colo ta a now natural
form of expo:au-, Ants At 1eapt for
those an Ilt the are- compel -3y color

Howl, the haws of wan= effect our dad:
Inva In dam a. someone, in subtle
sr,. In orthratry soma, you hear
impressions sum at a blue mood.'
-hook with "r.. rich mvy.'

n the rnnk aF coal ton,- and man.
an hera Stamm, to a tl lightcan +4,

Itte at an therms-on. end being *a
lac Hach Inoctal a m the red one..w
tact swim nen moans colt -cows

For roc. Ole efeas to mental,
enaltne c colorful ac into cohn

"wage has let airecoom Lven the Iwo -
0r11010 anaparoxect pr. era color for flat
sante uman At In allolthr does wane ha

row &es tc,he out rad, and
that attca rens. vitae, enthohahle color.

Bon the use 01 ctnot goos beyond
schannthtualc 01100 11011111 made on
Larva math of .00 n.,emhk the
shawl oleoOhne that 4140'1,1a -few
crlort.ltonroneed on oat pons al nectar

F -X2-40 OTHER

CAMERAS ARE THERE SO

LENSES ItLMS

YOUR POINT

OF VIEW IS MOST

VITAL ELEMENT

COMin 101a -a

WILIE11
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A NATOKT OFAFRICA

282

Old as lune, new
as today-the spirited
shapes and patterns
of Africa's creative
craftsmen preserve
traditions in design
that have irresistible
appear lo modern
Americans. Among
the most! splendid-
and perishable-of
adornments are the
fragile grass neck-
laces of the women
of Trmbuktu in Mali,
The one worn here
Is rem the collection
of Ambassador
and Mrs. Mousse leo
Kele of Mali. r»

281
Art Director/Designer: George N. Soppelsa
Photographer: Paul Paree
Publisher: Ziff -Davis Publishing Co./
Popular Photography

282
Art Director/Designer: Thomas Huestis
Photographer: Art Kane
Publisher: Venture Magazine

283
Art Director/Designer/Photographer:
Thomas Huestis
Publisher: Venture Magazine

283
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284
Art Director: Bernard Owett
Designers: Victoria Cero, Michael Jackson
Artist/Photographer:
Art Center College of Design Students
Copywriter: Lorna Gustafson
Agency: J. Walter Thompson Company
Client: Salvation Army

285
Art Director: Kenneth R. Deardoff
Designers: Jules Maidoff, Kenneth R. Deardoff
Photographer: Thom Lafferty
Copywriter: Michael O'Donoghue
Publisher: Grove Press/Evergreen Review

NOVEMEP 2 1249 e New pork gimes secnom12

"A new commandment I give unto you.That ye love one anotherr)oun

284
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Binders Keepers

.One way to tel a real altdocoman
and camper. is by his abilityto know
the right knot to use at the right time
and to tie it

TrT Scout Handbook

285
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286
Art Director/Designer: William Hopkins
Photographer: Paul Fusco
Publisher: Cowles Communications, Inc./
Look Magazine

287 MEDAL AWARD
Art Director/Designer: Allen Hurlburt
Artist: Norman Rockwell
Photographers: Marvin Newman,
Fred J. Maroon, Douglas Jones, Steve Schapiro,
Charles Harbutt, Michael A. Vaccaro,
Richard Avedon, Peter Turner, NBC,
Paul Fusco, Thomas R. Koeniges, Joel Baldwin,
Gilbert, Ken Heyman, James J. Robertson,
Art Kane, Bob Adelman, James H. Karales,
Richard Saunders, Irving Penn, Stanley Tretick,
Dan McCoy, Mark Riboud, NASA
Publisher: Cowles Communications, Inc./
Look Magazine

BEYOND SURVIVAL

286
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THE

CNERATION
CAUGHT BETWEEN

VIOLENCE
AND

EUPHORIA
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289

288
Art Director: William Hopkins
Designer: Philip Sykes
Photographer: Richard Noble
Publisher: Cowles Communications, Inc./
Look Magazine

289
Art Director: John Vogler
Designers: John Vogler, Richard Davis
Photographer: Richard Davis
Publisher: Life Magazine
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290 DISTINCTIVE MERIT AWARD
Art Director/Designer: William Hopkins
Photographer: Art Kane
Publisher: Cowles Communications, Inc./
Look Magazine

291
Art Director/Designer: William Hopkins
Artist: Kim Whitesides
Publisher: Cowles Communications, Inc./
Look Magazine
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292
Art Director/Designer: Michael Gross
Photographer: Bud Lee
Copywriter: Alice Turner
Publisher: Hearst Publications, Inc./Eye
Magazine

293 DISTINCTIVE MERIT AWARD
Art Director: Bea Feitler
Designers: Bea Feitler, Ruth Ansel
Photographer: Hiro
Publisher: Harper's Bazaar

292
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294
Art Director/Designer: William Hopkins
Photographer: Art Kane
Publisher: Cowles Communications, Inc./
Look Magazine

295
Art Directors: Anthony Oliveto,
Pasquale Del Vecchio
Artist: Seymour Chwast
Publisher: The McCall Publishing Co./McCall's
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THE MAKING OF A STAR

296

296 297
Art Directors: Bernard Quint, Anthony Oliveto Art Director: William Cadge
Photographer: Art Kane Designer: Carveth Kramer
Publisher: The McCall Publishing Co./McCall's Artist: Guy Billout

Publisher: Redbook Magazine
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298 MEDAL AWARD
Art Director: Bea Feitler
Designers: Bea Feitler, Ruth Ansel
Photographer: Alberto Rizzo
Publisher: Harper's Bazaar

298A MEDAL AWARD
Art Director: Ruth Ansel
Designers: Ruth Ansel, Bea Feitler
Photographer: Hiro
Publisher: Harper's Bazaar
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The Amazing
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-they wore now
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299
Art Director/Designer: William Hopkins
Photographer: Burk Uzzle
Publisher: Cowles Communications, Inc./
Look Magazine

300
Art Directors: William Hopkins, Neil Shakery
Designer: Neil Shakery
Publisher: Cowles Communications, Inc./
Look Magazine
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Ntarch 31, 1969 BACKGROUND REPORT sect..

Europe's New Look
by Clyde Farnsworth

303
Art Director: William Cadge
Designer/Artist: Barbara Nessim
Publisher: Redbook Magazine

304
Art Director/Designer: Dick Zimmerman
Artist: Oliver Williams
Copywriters: Graham Fisher, Ralphe White
Publisher: The Saturday Evening Post
Company/Status Magazine

305
Art Director: Jerry C. Demoney
Designer: Joe Sinclair
Artist: Arnold Varga
Photographers: Kwalian, Keystone, AP, UPI,
Publifoto, Culver, Soufoto, Lawson,
Aarup, PIX, Sanders, Weiss-Guillumette, Falk
Copywriter: Clyde Farnsworth
Publisher: The New York Times/Book and
Educational Division
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April 29.1969 BACKGROUND REPORT

The Ghettos Today
Mutt by David K. Stapler
Illustrated by Robert Weever

306

306
Art Director: Jerry C. Demoney
Designer: Joe Sinclair
Artist: Robert Weaver
Copywriter: David K. Shipler
Publisher: The New York Times/Book and
Educational Division

StudentWekly
Ada,r1 s 69 BACKROUND REPORT

Japan and India
by Robert ll'umbull

307

307
Art Director: Jerry C. Demoney
Designer: Joe Sinclair
Artist: Arno Sternglass
Photographers: Polumbaum, Satow, Bonner,
AP, Wideworld, Glinn, Cartier-Bresson, Singh,
Black Star, UPI, Miller, Holton
Copywriter: Robert Trumbull
Publisher: The New York Times/Book and
Educational Division

308
Art Director: Michael Gross
Designer: Tina Rossner
Photographer: Peter Hujar
Copywriter: Jan Hodenfield
Agency: Head, Hand
Publisher: Straight Arrow Publishing
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309

309 DISTINCTIVE MERIT AWARD
Art Director/Designer: Al Greenberg
Photographer: Alan Kaplan
Copywriter: Ron Alexander
Publisher: Esquire, Inc./Gentlemen's Quarterly

310
Art Director/Designer: William Hopkins
Artist: Daniel Schwartz
Publisher: Cowles Communications, Inc./
Look Magazine
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VICTIMS

In the most dramatic account
of a crime since -In Cold Blood,"
two New. Ye,, reporters with
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311
Art Director/Designer: William Hopkins
Artist: Robert Grossman
Publisher: Cowles Communications, Inc./
Look Magazine

312
Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase
Photographer: Gunter Rainbow
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

313
Art Director/Designer: Herb Lubalin
Artist: Etienne Delessert
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

314
Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase
Photographer: Wilton S. Tifft
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

SW. 1. MENDEL RIVERS
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Revs. Anew! Services
Commit.*
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AMERICAN MILITARISM
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President and Chairman
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General Dynamics
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315
Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase
Photographer: Leonard Freed
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

316
Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase
Photographer: Thomas Weir
Agency: Lubalin, Smith, Garnase, Inc.
Publisher: Avant Garde

317
Art Director: David Moore
Designers: Dorothy Fall, Bob Banks,
Joseph Morgan, David Moore
Artist: Paul Salmon
Picture Editor: Lee Battaglia
Editor: John Jacobs
Publisher/Agency: U.S. Information Agency/
America Illustrated Magazine

315
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ISRAEL CAPTURED
EM PASSION AND PURPOSE OF RS

PEOPLE ARE PRESERVER FOREVER IN
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AMERICA'S GRAPHIC DESIGN MAGAZINE
JULY/AUGUST 1969

PRINT )0(111:IV nb

318

318
Art Director/Designer/Artist: Andrew Kner
Copywriter: Martin Fox
Publisher: R. C. Publications/Print Magazine

319
Art Director/Designer: Einar Vinje
Artists: Donna M. Brown, Rick Schreiter
Photographer: Chris Payne
Copywriters: Harry E. Thomas, Stuart Gilman
Publisher: McGill Reporter
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320
Art Director/Designer: Herb Lubalin
Artist: Pablo Picasso
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

321
Art Director: David Moore
Designers: Dorothy Fall, Bob Banks,
Joseph Morgan, David Moore
Artists: George Giusti, Charles Addams
Picture Editor: Lee Battaglia
Publisher/Agency: U.S. Information Agency/
America Illustrated Magazine

AIAN1

 THIS SPECIAL
IS DEVOTED ENTIRELY TO ONE SUB-
JECT:A SERIES OF EROTIC GRAVURES,
OR ENGRAVINGS, BY PABLO PICASSO,
THE PRE-EMINENTARTIST OF OUR TIME.
THEYARE INTENDED TO STAND, AS
PICASSO HIMSELF HAS SAID, AS AN
ABIDING CELEBRATION OF LIFE ITSELF.

320
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322
Art Director/Designer: William Hopkins
Photographer: Pete Turner
Publisher: Cowles Communications, Inc./
Look Magazine

323
Art Director: John Gerbino
Designers: Bea Feitler, Ruth Ansel
Photographer: Hiro
Publisher: Hearst Publications/ Harper's
Bazaar

324
Art Director: David Moore
Designer/Photographer: Henry Wolf
Editor: John Jacobs
Publisher/Agency: U.S. Information Agency/
America Illustrated Magazine

325
Art Directors: Bernard Quint, Anthony Oliveto
Photographer: Les Carron
Publisher: The McCall Publishing Co./McCall's
Magazine
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breakthrough:

SURGERY
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Prevents defects.
cuts infant deaths
may alter sex
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Why time is short

TOM
JONES
He sings.
He sweats,
He turns
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322 323
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326 DISTINCTIVE MERIT AWARD
Art Director/Designer: George Lois
Photographer: Carl Fischer
Agency: Lois Holland Callaway Inc.
Client: Esquire Magazine

328
Art Director/Designer: Robert Hallock
Photographers: Chuck Nicklin, Jr.,
Douglas Faulkner
Publisher: Local One, Amalgamated
Lithographers of America/Lithopinion

329
Art Director/Designer: Eric Gluckman
Artist: Gene Calogero
Publisher: Technology Communication, Inc./
Innovation

330
Art Director/Designer: Alex Macleod
Artist: TDF Artists Ltd.
Publisher: Stimulus Publishing Co. Ltd.

MAY 1969
PRICE Si

THE MAGAZINE FOR MEN

The final decline an a a
of the American avaro

INA

326



MAGAZINE COVERS 247

328

329 330

stimuws

OCTOBER NOVEMBER 1969



4

6 a

(
ot

-



INSTITUTIONAL 249

331
Art Director/Designer: Alex Macleod
Artists: Will Davies, Roger Hill, Alex Macleod
Photographers: Tim Saunders, Arnaud Maggs
Copywriter: W. R. Dalgleish
Publisher: Abitibi Paper Co. Ltd.

332
Art Director/Designer: Kelsey Murphy
Photographers: Kelsey Murphy, Ben Larobee
Copywriter: Clark C. Abt
Publisher: Abt Associates Inc.

333
Art Director/Designer: Murry Gelberg
Artist: David Baker
Photographer: Peter Koch
Copywriter: Susan Dooley
Agency: Tasi Gelberg Pesanelli, Inc.
Publisher: Volunteers in Service to America

332

lillii11111111111111--.
333



250

334
Art Director: Charles Magistro
Designer/Artist: Tom Jones
Photographer: Look Magazine
Copywriter: Red Skelton
Publisher: Virginia Commonwealth University

335
Art Director: Tom Clemente
Designers: Seymour Chwast, Milton Glaser
Artist: Old Woodcut
Copywriter: Steve Sohmer
Publisher: Bureau of Advertising

336
Art Director/Designer: Harry Redler
Photographer: Students and Faculty of Famous
Photographers School
Copywriter: Famous Photographers Magazine
Staff
Publisher: Famous Photographers School
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339

ILITEOPINION. 15
Th. graphic arta and public ands journal of Local One, Amalgamated Lithographers of America

340
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337
Art Director: Charles Magistro
Designer/Artist/Photographer:
Katherine Reuter
Copywriters: Leonard Cohen, Timothy Leary
Publisher: Virginia Commonwealth University

338
Art Director/Designer/Copywriter: Don Weller
Artists: Chikako Matsubayashi, Ron Posthuma
Photographers: Dick Sakahara, Don Weller
Agency: Don Weller's Office
Publisher: Art Directors Club of Los Angeles

339
Art Director/Designer: Murry Gelberg
Artist: David Baker
Photographers: Mike Mitchell, Tasi Gelberg
Pesanelli, Inc.
Copywriter: Susan Dooley
Agency: Tasi Gelberg Pesanelli, Inc.
Publisher: Volunteers in Service to America

340
Art Director/Designer: Robert Hallock
Artist: Mario Micossi
Publisher: Local One, Amalgamated
Lithographers of America/Lithopinion



254

341
Art Director/Designer: Don Trousdell, Gene Wilkes
Artists: Christy Sheets, Janie Wright, Warren
Weber, Gene Wilkes, Bonna Johnston, David
Dobra
Copywriter: Don Trousdell
Studio: Mabey Trousdell
Agency/Client: Graphics Group, Inc.

342
Art Director: Murry Gelberg
Designers: Murry Gelberg, David Baker
Artist: David Baker
Copywriter: Susan Dooley
Agency: Tasi Gelberg Pesanelli, Inc.
Publisher: Volunteers in Service to America

343
Art Director/Designer/Artist:
Raymond Perlman
Photographer: University of Illinois Photo
Service
Copywriter: Rudy Berg
Agency: Engineering Publications
Publisher: University of Illinois Press

341
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346

344 DISTINCTIVE MERIT AWARD
Art Director: Harris Lewine
Designers: Herb Lubalin, Ernie Smith
Artists: Lubalin, Smith, Carnase
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Random House

345 DISTINCTIVE MERIT AWARD
Art Director: Charles Magistro
Designer/Artist/Photographer/Copywriter:
Bill Nelson
Publisher: Virginia Commonwealth University

346
Art Directors: Jane Bobczynski,
Samina Quraeshi
Copywriter: Marjorie Blake Noyes
Publisher: Yale Arts Association

347
Art Director: Charles Magistro
Designer/Artist/Copywriter: Marion White
Publisher: Virginia Commonwealth University

347
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348
Art Director: Robert Miles Runyan
Designer: Fred C. Kidder
Photographers: Dave Holt, Marvin Silver
Copywriters: Larry Waller, Matt McDade
Agency: Robert Miles Runyan Assoc.
Publisher: Litton Industries

349
Art Director/Designer: Bernard Klem
Photographers: Elliot Erwitt/Pete Turner/
Farrell Grehan/Hobart Williams/Fritz Henle/
E. Otto
Publisher: First National City Bank

350
Art Director/Designer: Alan Peckolick
Artists: Charles B. Slackman, Margaret Malast,
Steelograph, Inc.
Copywriter: Florence Ercolano
Agency/Client: Alan Peckolick Graphic Design

351
Art Director: Harold Rogers
Designer/Artist: George Giusti
Client: Famous Artists Schools International
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'Litton Now and Tomorrow." reviews Litton as
it is today and sets forth the base on which I

I advancing technology will create the products ;

j and systems of tomorrow.
Litton today is a manifestation of applied ;

enterprise-the creativity, initiative and energy .

of a broad group of people-which. in 15 years. ,

has builta multinational Industrial organization I

having selfigenerating and continuing growth I

Potential for the future.
Fundamental to Litton's philosophy for

growth is the conviction that the classically sep.
a rate sciences and technologies of yesterday
are fusing increasingly with each other and are ;

interconnecting in their applications:Out of
such evolving interrelationships flow not only

; new business opportupities but the solutions to

the complex problems and needs of man.

In the early 20th century:economies of Pm-
; duct ion scale enabled industry to greatly re-
duce unit manufacturing costs, thus making
widely available the basis for a substantially
improved levet of living.

Today, economies of technological scale-
from whole new technical solutions and innova-:
lions that come from truly multidisciplinary
endeavors across multi -industry fields -offer
equally dramatic potential for the years ahead.,

Indeed, new approaches of such a scope hold

promise as the only effective means for solving
such massive problems as those of modern

I urban living, environmental pollution, health
and education, as well as the declining per
capita world production of food.

For this reason,a company-which possess:
es a breadth of interacting and complementary
technologies, together with the management j
techniques to interrelate those technologies-

I is uniquely qualified to be fully responsive to
the challenges and opportunities of the future.:

Litton is purposefully structured to apply this

l corporate concept. We are organized to create, I

develop and offer to the markets of the future a ;

flow of innovative products and systems result.:

I ing from the economies of technological scale..

Litton Is thus distinguished from companies1
with narrowly oriented product lines and also I
from firms comprised of elements joined only
by a financier relationship. We believe, in fact

I

that industrial evolution inevitably will cause I
manyof today's narrow -product -line companies

to become interrelated elements of tomorrow's
high.order, yet unified, organizations, creating

new values for an ever -demanding society.

Litton believes many of tomorrow's most
promising opportunities will occur in our exist
Mg marketing fields-Business Systems and
Equipment. Professional Services and Equip.
merit. Industrial Systems and Equipment, and
Defense and Marine Systems.ln each of these i

areas, described and illustrated in this report,
we foresee ''Systems of Tomorrow:* Through
economies of technological scale, these sys-!
tems will offer a higher -order of serviceand per-

. formance than is possible Inlay.

One of numerous examples is Litton's unify-
ing approach to complex marinetransportation

systems. To plan and build these system^ we
: are usingadvanced management techniques to .

wed complementary Litton capabilities in elec-
tronics and automated materials handling with
the newest ideas of ship design and construe.
Lion, as well as whole new concepts of ship pro-

duction facilities. Our Shipyard of the Future is
itself designed to pr:oduce ships for today's "

needs and to meet the needs of the future.
Litton Inhabits both now and tomorrow,:

benefiting today from yesterday's vision while
ceaselessly planning to achieve tomorrow's
goals. Our accomplishments in the present rep-

; resent but steps toward the greater achieve-.
ments of the future.

As we identify relevant new opportunities.
Litton directs necessary capabilities and ener-
gies toward developing and capitalizing upon

I them:Considered as a coherent goal, such op-
: portunities represent a Continuing stimulus to

Litton's momentum. Our activities of the future

will share the common bond of technology and

the systems management approach directed
toward productive and profitable cods.
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352
Art Director: Wayne Webb
Designers: Joe Hutchcroft, Wayne Webb
Artist: Joe Hutchcroft
Copywriter: Robert Knaus
Agency: Robert Vogele, Inc.
Publisher: Gould -National Batteries, Inc.

353
Art Director/Designer: Leonard Fury
Artist: Arnold Varga
Agency: Corporate Annual Reports
Client: Sterling Drug Inc.

352
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We've done the
work of animals.
We've done the
work of machines.

355

354 DISTINCTIVE MERIT AWARD
Art Director: David Barnett
Designers/Artists: David Barnett, Ray Behar
Photographer: Gregory Sharko
Client: Pratt Institute

355
Art Director/Designer: Theo Dimson
Artists: Michael Baker, Gerry Sevier
Copywriter: Billy Edwards
Agency: Reeson Dimson & Smith Limited
Client: Province of Ontario Council for the Arts

356
Art Director/Designer: Alan Peckolick
Artists/Copywriters: Various Ghetto Children
Agency: Alan Peckolick Graphic Design
Client: Hawthorn Books Inc.

356
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357
Art Director/Designer: David H. Spreng
Artist: Irena Osmolowski
Photographer: David Leveille
Copywriter: Victoria Liner
Agency: Hutchins Advertising Co., Inc.
Publisher: Monroe Lithograph
Client: Hillside Children's Center

358
Art Director/Designer/Photographer:
James Cross
Agency: James Cross Design Office, Inc.
Client: Tracor, Inc.

359
Art Director: Harris Lewine
Designer: Milton Glaser
Artists: Elmyr de Hory, Amedeo Modigliani
Publisher: McGraw-Hill Publishing Co.

360
Art Director: Harris Lewine
Designer: Seymour Chwast
Artist: Old Lithograph
Handlettering: George Leavitt
Publisher: McGraw-Hill Publishing Co.

357
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363

361
Art Director: Ken Deardoff
Artist: Seymour Chwast
Publisher: Grove Press/Evergreen Review

362
Art Director: Bea Feitler .
Photographer: Alberto Rizzo
Publisher: Hearst Publications /Harper's Bazaar

363
Art Director/Designer: William Hopkins
Artist: Fred Otnes
Publisher: Cowles Communications, Inc./
Look Magazine

364
Art Director/Designer: Thomas Huestis
Photographer: Fred J. Maroon
Publisher: Venture Magazine

364
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365
Art Director/Designer: Walter Bernard
Artist: Gilbert Stone
Publisher: New York Magazine

366
Art Director/Designer/Artist: Jack Gevins
Client: Oxford Paper Corporation

367
Art Director: Ruth Ansel
Photographer: Ryszard Horowitz
Publisher: Hearst Publications/Harper's Bazaar

368
Art Director: Ruth Ansel
Photographer: Alberto Rizzo
Publisher: Hearst Publications/Harper's Bazaar

369
Art Director: Bea Feitler
Photographer: Alberto Rizzo
Publisher: Hearst Publications/Harper's Bazaar

370
Art Director/Designer: Al Greenberg
Photographer: Richard Steedman
Publisher: Esquire, Inc./Gentlemen's Quarterly
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371
Art Director: Ruth Ansel
Photographer: Alberto Rizzo
Publisher: Hearst Publications/Harper's Bazaar

372
Art Director: William Cadge
Photographer: Carl Fischer
Publisher: Redbook Magazine

373
Art Director: Robert B. Clive
Designers: Robert B. Clive, David Stech
Photographers: Paul Schutzer, John Olson
Publisher: Life Magazine

374
Art Director: William Hopkins
Designer: Philip Sykes
Photographer: Paul Fusco
Publisher: Cowles Communications, Inc./
Look Magazine
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375 DISTINCTIVE MERIT AWARD
Art Director/Designer: William Hopkins
Photographer: Art Kane
Publisher: Cowles Communications, Inc./
Look Magazine

376
Art Director/Designer: William Hopkins
Photographer: Art Kane
Publisher: Cowles Communications, Inc./
Look Magazine
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377 MEDAL AWARD
Art Director: Willy Fleckhaus
Artist: Lambert Maria Wintersberger
Photographer: Guido Mangold
Publisher: Redaktion twen

378
Art Director/Designer: John Vogler
Photographer: Richard Davis
Publisher: Life Magazine

379
Art Directors: William Hopkins, Neil Shakery
Designer: Neil Shakery
Photographer: Lord Snowdon
Publisher: Cowles Communications, Inc./
Look Magazine
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380
Art Director/Designer/Artist: Milton Glaser
Publisher: New York Magazine

381
Art Director: William Cadge
Designer: Carveth Kramer

*NS Artist: Guy Billout
Publisher: Redbook Magazine
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382
Art Director: Russ D'Anna
Designer/Artist: Dan McClain
Publisher: Scholastic Magazines, Inc.

383 DISTINCTIVE MERIT AWARD
Art Director/Designer: Herb Lubalin
Artist: Guy Bourdin
Agency, Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

384
Art Director: David H. Stech
Designer: Robert B. Clive
Photographer: Arthur Rickerby
Publisher: Life Magazine

385
Art Director/Designer: Thomas Huestis
Photographer: Art Kane
Publisher: Venture Magazine

385
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386
Art Director: William Cadge
Designer: Carol Mendizza
Artist: Kim Whitesides
Publisher: Redbook Magazine

387
Art Director: Arthur Paul
Designers: Arthur Paul, Bob Post
Artist: Bob Post
Publisher: HMH Publishing Co. Inc./Playboy

388
Art Director: Arthur Paul
Designers: Arthur Paul, Bob Post
Artist: Charles Bragg
Publisher: HMH Publishing Co. Inc./Playboy
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389
Art Director: William Hopkins
Designer: Philip Sykes
Photographer: Richard Noble
Publisher: Cowles Communications, Inc./
Look Magazine

390
Art Director: Willy Fleckhaus
Photographer: Chad Hall
Publisher: Redaktion twen

391
Art Director/Designer: Herb Lubalin
Artist: Jim Spanfeller
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde
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Europe's New Look
by Clyde Farnsworth

393

392
Art Director: Jerry C. Demoney
Designer: Joe Sinclair
Artist: Robert Weaver
Copywriter: David K. Shipler
Publisher: The New York Times/Book and
Educational Division

393
Art Director: Jerry C. Demoney
Designers: Jerry C. Demoney, Arnold Varga
Artist: Arnold Varga
Copywriter: Clyde Farnsworth
Publisher: The New York Times/Book and
Educational Division

394 MEDAL AWARD
Art Director/Designer: Kenneth R. Deardoff
Photographer: Peter Papadopolous
Publisher: Grove Press/Evergreen Review

Black Theatre: The
American Tragic Voice

The black playwright-shut out from the nation's destiny-has a
freedom md a chow role weigur to Hamlet's in the Danish court 
holding the mirror up to the ugliness and paradox of our society.

394
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395
Art Director/Designer: Thomas Huestis
Artist: Hans -Georg Rauch
Publisher: Venture Magazine

396 DISTINCTIVE MERIT AWARD
Art Director/Designer: Irwin Glusker
Photographer: Bruce Davidson
Publisher: Life Magazine
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397
Art Director/Designer: William Hopkins
Artist: Robert Grossman
Publisher: Cowles Communications, Inc./
Look Magazine

398
Art Director: Irwin Glusker
Designer: Robert B. Clive
Photographer: T. Tanuma
Publisher: Life Magazine
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399
Art Director: Al Greenberg
Designers: Al Greenberg, Harry Coulianos
Photographer: Alan Kaplan
Copywriter: Ron Alexander
Publisher: Esquire, Inc./Gentlemen's Quarterly

400
Art Director: Kenneth R. Deardoff
Artist: John Wagner
Publisher: Grove Press/Evergreen Review

401
Art Directors: William Hopkins, Neil Shakery
Designer: Neil Shakery
Artist: David Levine
Publisher: Cowles Communications, Inc./
Look Magazine
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R Ile nvigen's lang, das Haar: die Beatles, Fritz
Teufel und die Hippies in Hair". Nur die

deutschen Politiker nicht. Die stimiegeln sick
jetzt wader and kiimmen ihr Image auf. Denn
am 28. September ist Wahl. Schauen Sie jetzt
schnell die Kopfe unten auf dieser Seite an.
Wiirdea Sie so einen withlen? Sic ja. Aber 44
Prozeni aller Deutsthen nicht. Die sind fest
Siberzetgt, daB es der Jugend nur an Zucht
und Ordnung fehle - und natiirlich an einem
(an)staidigen Friseur. Und auf soviet refine
Stimmen im Volk will kein Kandidat verzich-
ten. Deshalb streicht sich jetzt Kiesinger offer
als sonst durdis Silberhaar. Deshalb verpatIt
skis Strau8 sdmell einen frischen Messersdtnitt.
Deshalls stimeidet Scheel mit den alten Zopfen
and) ens paar seiner Lodsen ab. Mutig, wer wie
Willy Brandt nods zu drier kleinen Tolle halt!
Aber twen mein 2 439 000 Erstwahler and
4 159 COO Jungwiihkr zwisdten 25 and 30
sind assis eine ganz sch6ne Stimmenzahl. Fur
sic leisten wir auf den folgenden Seiten prak-
tisdte Wahlhilfe: wirhaben die starksten Pferde
der Pasteien nets frisiert. Als wenn sie nos -1t -
mat 20 waren Und. wie sic wirklich mit 20
waren. das sagen wir auch. Nur fur cinen
konnten wir keine passende twen
Mahne linden: Ihm steht nur
eM Bandsen. Aber das ofiden.onitzt
wird silt Adolf von
madden in Wirklichkeit

ilatirso werag leisten wie die

Beatles Frisco, KOpte!
anderer Politiker eine
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402
Art Director: Willy Fleckhaus
Artist: Oliver Williams
Publisher: Redaktion twen

403
Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase
Photographer: Thomas Weir
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

404
Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase
Photographer: Wilton S. Tifft
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde
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405
Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase
Photographer: Leonard Freed
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

406
Art Director/Designer: Kenneth Deardoff
Photographer: Thom Lafferty
Publisher: Grove Press/Evergreen Review

407
Art Director/Designer: Herb Lubalin
Artist: Milton Glaser
Agency: Lubalin, Smith, Carnase, Inc.
Publisher: Avant Garde

408
Art Director: Al Greenberg
Designers: Al Greenberg, Harry Coulianos
Photographer: Alan Kaplan
Copywriter: Ron Alexander
Publisher: Esquire, Inc./Gentlemen's Quarterly

406
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409
Art Director/Designer: Thomas Huestis
Artist: Etienne Delessert
Publisher: Venture Magazine

410
Art Director/Designer: Al Greenberg
Photographer: Leonard Nones
Copywriter: Idabelle Schiefer
Publisher: Esquire, Inc./Gentlemen's Quarterly

411
Art Directors: Willy Fleckhaus/Halden
Artists: Hans -Ulrich, Ute Osterwalder
Publisher: Redaktion twen
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412
Art Director: Jerry C. Demoney
Designers: Arnold Varga, Jerry C. Demoney
Artist: Arnold Varga
Copywriter: Peggy Durdin
Publisher: The New York Times/
Book and Educational Division

413
Art Director/Designer: Al Greenberg
Photographer: Leonard Nones
Copywriter: Ron Alexander
Publisher: Esquire, Inc./Gentlemen's Quarterly

414
Art Director: Henry Epstein
Designers: William Duevell, Dan Pezza,
David Palm
Artist: Alan E. Cober
Copywriter: Ralph Broitman
Agency: ABC Television Network

415
Art Director: Al Greenberg
Designers: Al Greenberg, Harry Coulianos
Photographer: Alan Kaplan
Copywriter: Ron Alexander
Publisher: Esquire, Inc./Gentlemen's Quarterly

copes
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BACKGROUND REPORT

October 20, 1969 awi

CDmmunist China Today
Pe*gy Durdin

422
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419

13
JUL' 14,, 0 HARPERS 75e

I
I: tSInt I\
\NI) Ill. \I Il
M....\\ \.,
'ME \I.:\\ti
HP Al
l'IlI.:
\I R / \

THE
EROTIC
LI FE
OF THE
AMERICAN
WIFE

SURGERY
ON
THE UNBORN

AMERICA
THE
BEAUTIFUL?

TOM
JONES

Me 1,1,$
WOrnen

416
Art Director: Robert B. Clive
Designer/Artist: Milton Glaser
Publisher: Life Magazine

417
Art Director/Designer: Jean Paul Goude
Photographer: Carl Fischer
Publisher: Esquire Magazine

418
Art Director: Lou Glessman
Designer/Artist: Milton Glaser
Publisher: Time-Life/Time Magazine

419
Art Director/Designer: William Hopkins
Photographer: Pete Turner
Publisher: Cowles Communications, Inc./
Look Magazine

420
Art Director: Ruth Ansel
Photographer: Alberto Rizzo
Publisher: Hearst Publications/Harper's Bazaar

420
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421

THE InstitutikonInvestor-'
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423

421 DISTINCTIVE MERIT AWARD
Art Director/Designer: Eric Gluckman
Artist: Gene Calogero
Publisher: Technology Communication, Inc./
Innovation

422
Art Director/Designer: Herbert M. Rosenthal
Artist: Vin Giuliani
Photographer: Jeremiah Bean
Publisher: Institutional Investor Systems, Inc.

423
Art Director/Designer/Artist: Myrna Sebastian
Photographer: Bob Arnold
Copywriter: Lois Wyse
Agency: Wyse Advertising
Client: U.S. Realty Investments
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TheWorld of Price Waterhouse
Information about a professional career in a« counting.

424
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425

NATIONAL FISHERIES CENTER

ANDAQUARIUVI

UNITED STATES DEPARTMENT OF THE INTERIOR

426

424
Art Director/Designer: Bruce Withers
Artist: Alan Cober
Copywriter: Robert C. Reinhart
Agency: Bruce Withers Graphic Design Inc.
Client: Price Waterhouse & Co.

425
Art Director: Advertising Designers, Inc.
Designer/Artist: Detlef Hallerbach
Copywriter: Robert L. Steinle
Agency: Robert L. Steinle
Publisher: Seaboard Finance Company

426
Art Directors: Office of Charles Eames,
Darrel Conybeare, Richard Foy, Jehane Burns,
Ted Organ, Keith Hall
Client: National Fisheries Center & Aquarium

ENDANGERED SPECIES

AQUATIC ENVIRONMENTS

ol! RFARctia&g:l 'f4
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427
Art Director/Designer: Kenneth R. Deardoff
Artist: Ann Weisman
Publisher: Grove Press

428
Art Director: Lou Dorfsman
Designers: Lou Dorfsman, Ted Andresakes,
Joel Azerrad
Publisher: CBS/Broadcast Group

429
Art Director: Jay Loucks
Designer: John Heck
Artist: George West, Middaugh Assoc.
Photographer: Thaine Manske
Copywriter: Anna Jane Wingfield
Agency: Goodwin, Dannenbaum, Littman
& Wingfield, Inc.
Client: Fannin Bank

430 DISTINCTIVE MERIT AWARD
Art Director/Designer: Leonard Fury
Artist: Arnold Varga
Agency: Corporate Annual Reports
Client: Sterling Drug, Inc.

CBS1968
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431
Art Director: Jim Jacobs
Designer/Artist: Larry Sons
Agency: Stan Richards & Associates
Publisher: Dallas/Ft. Worth Art Directors Club

432
Art Director: Niel Fujita
Photographer: Pete Turner
Agency: Ruder Finn Fujita
Client: LEASCO

433
Art Director/Designer: Will Martin
Artists: Don Weller, Dennis Tani
Photographer: Don Jim
Copywriter: Roy Carter
Publisher: Western Bancorporation
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434
Art Director/Designer: The Company
Photographer: Mary Lyons
Copywriter: Paul Spindler
Agency: The Company
Client: International Industries

435
Art Director: Robert Miles Runyon
Designer: Maurice Yanez
Photographer: George Meinzinger
Copywriter: Berkeley Baker
Agency: Robert Miles Runyon
Client: Teledyne Inc.

436
Art Directors/Designers/Artists/Agency:
Applebaum & Curtis
Photographer: William Farrell
Copywriter: Benjamin K. Sachs
Client: Vernitron Corporation

434
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VERNITRON CORPORATION 1968 ANNUAL REPORT
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437
Art Director: Ralph C. Wolf
Designers: Wolf von dem Bussche,
Ralph L. Stout
Photographer: Wolf von dem Bussche
Copywriter: Charles P. Lecht
Publisher: Inter -ACT Corporation
Client: Advanced Computer Techniques Corp.

438
Art Director/Designer/Artist: Jim Jacobs
Agency: Stan Richards & Associates
Publisher: Dallas/Ft. Worth Art Directors Club
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439
Art Director: Tom Clemente
Designers: John Sullivan, Roy Morton,
Seymour Chwast, Milton Glaser
Artist: John Sullivan
Copywriters: Steve Sohmer, Hank Simons
Agency: Bureau of Advertising

440
Art Director: Tom Clemente
Designers: John Sullivan, Roy Morton,
Seymour Chwast, Milton Glaser
Artist: John Sullivan
Copywriters: Steve Sohmer, Hank Simons
Agency: Bureau of Advertising

441
Art Director: Cliff Gillock
Designer: Richard L. Garner
Artist: David Maloney
Photographer: John Mason
Copywriter/Client: Population Crisis
Foundation of Texas

creatiw n- wspapBr

439

442
Art Director/Designer: Don Trousdell, Gene Wilkes
Artists: Christy Sheets, Janie Wright, Warren
Weber, Gene Wilkes, Bonna Johnston, David
Dobra
Copywriter: Don Trousdell
Studio: Mabey Trousdell
Agency/Client: Graphics Group, Inc.

443
Art Director: Miho
Designer/Artist: Grigg
Copywriter: Richard Fithian
Agency: Needham Harper & Steers
Client: Champion Paper
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It
Xmas is Santa,
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444
Art Director/Designer: Raymond Rotheroe
Photographer: NASA
Copywriter: Robert McGuire
Agency/Client: R. R. Donnelley & Sons Co.

445
Art Director/Designer: Lou Dorfsman
Artist: Joseph Schindelman
Copywriters: John Anderson, Don Panzer
Client: Columbia Broadcasting System, Inc.

446 DISTINCTIVE MERIT AWARD
Art Director/Designer/Artist: Seymour Chwast
Publisher/Client: Push Pin Studios

447
Art Director/Designer: Rollin Binzer
Artist: Tom Daly
Photographer: P. Michael O'Sullivan
Copywriter: Mac Churchill
Agency: Hurvis, Binzer & Churchill
Client: Collins, Miller & Hutchings

444
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SKREBNESKI

449

459

..1

SKREBNESKI

448
Art Director: Bob Versandi
Artist: Jerry Joyer
Copywriter: Nick Pronovick
Agency: Lampert Agency Inc.
Client: Strathmore

449 DISTINCTIVE MERIT AWARD
Art Director/Designer/Artist/Photographer/
Copywriter/Client: Victor Skrebneski
Publisher: The Ridge Press

450
Art Director/Designer: Jim Lienhart
Artist: Dave Anderson
Photographer: Tetsu Itahara
Copywriter: Robert Knaus
Client: Robert Vogele, Inc.
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451
Art Director: Stavros Cosmopulos
Designers: Stavros Cosmopulos, Jim Sinatra
Photographs: Bettman Archives
Copywriter: Jay Hill
Agency: Hill Holliday Connors
Cosmopulos Inc.
Client: IMS

452
Art Director: Don Trousdell
Designer/Copywriter/Studio: Mabey Trousdell
Photographer: Ron Mabey
Client: Carl Behl

453
Art Director/Designer: Rene Vidmer
Artists: John Kramer, Priam Farhl,
Wendy Probstein
Copywriter: Lew Petterson
Agency: Hecht, Vidmer, Inc.
Client: Westinghouse Broadcasting Corp,/
Group W

454
Art Director: Joe Messina
Designers/Artists: Milton Glaser,
Seymour Chwast
Client: Mead Library of Ideas

451

I I
Xmas is Santa,

452
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453

Push Pin Studios Fifteen Years of Heartache and Aggravation Mead Library of Ideas

454
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455

The Capuchins...
Followers of
St. Francis of Assisi

When Francis was praying in the abandoned church of San Damian,
near Assisi. the Crucified spoke to him. ..Go. and repair my eluirch."

The Franciscans have been on the go ever since. Subtle changes

m the life of the Poverello's followers accompanied their growth over
the centuries m they served the needs of the Church and the world
around them.

In 1528. a separate group was formed within the Order, made up
of friars who recognized the enduring value and spiritual vigor of
returinng to the original simplicity and poverty of Franciman
They are known as the Order of Friars Minor Capuchin (Cfilmoshin).

SONGS FOR YOUNG PEOPL

456
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Of Mao eogi Wet.

Paintings Kun Wei*

457

455
Art Director: Aubrey Lee
Designers: Daniel F. Bridy, William Schmidt
Artist: Daniel F. Bridy
Copywriters: Fr. Simon Conrad, Frank Haller
Client: Capuchin's Province of Saint Augustine

456
Art Director/Designer/Artist: Alan Wolsky
Photographer: Herb Sculnick
Copywriter: Marvin Korman
Agency: Alan Wolsky & Friends Inc.
Client: Screen Gems

457
Art Director/Designer/Artist: Kurt Weihs
Agency: Lois Holland Callaway Inc.
Client: Neil Lovisco

458
Art Director: John Massey
Designer/Copywriter: John Rieben
Agency/Client: Container Corporation
of America

458
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459
Art Director/Designer/Artist: William J. Lloyd
Photographer: Conrad Bailey
Copywriter: Ted Willis
Agency: N. W. Ayer
Client: Container Corporation of America

460
Art Directors: Marty Minch, Mort Rubenstein
Designer: Marty Minch
Photographer: Stettner-Endress
Copywriter: Elaine Lapidus
Agency: William Douglas McAdams, Inc.
Client: Roche Laboratories

461 DISTINCTIVE MERIT AWARD
Art Director/Designer/Artist: Richard B. Luden
Photographers: Eleonore Pepin, Richard Marx
Agency: Sweet & Co.
Client: Advertising Club of N.Y.

462
Art Director/Designer: William J. Lloyd
Artist: Mas Nakagawa
Copywriter: Anthony Marcin
Agency: N. W. Ayer
Client: Container Corporation of America

463
Art Director: John Scott MacDaniels
Designers: John MacDaniels, Nick Sidjakov
Artist: Nick Sidjakov
Copywriter: Ralph DeSalle
Agency: Geyer -Oswald, Inc.
Client: General Aviation Rent A Car System
(HELCO, Inc.)

459

Ulcer attacks may be triggered here.
460
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464
Art Director: John Feldman
Designer: Don Trousdell
Artists: Janie Wright, Warren Weber
Copywriter: Mabey Trousdell
Agency: Brewer Jones & Feldman
Client: Beckett Paper

465
Art Director/Designer/Artist: Tom Courtos
Copywriter: Ron Holland
Agency: Lois Holland Callaway Inc.
Client: Highlander Sportswear

465B
Art Director: Martin Stephen Moskof
Designers: Richard Hefter,
Martin Stephen Moskof
Artist: Richard Hefter
Client: National Corp. For Housing
Partnerships

465C
Art Director/Designer: Jim Lienhart
Artist: George Hattendorf
Agency: Graphic Communicators
Client: International Tapetronics

s

-r1 C j rj- j

Model 2001

v,ahle handles.
Lions head for
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Transylvania.
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2. The all purpose good In.

char,
J. A disgu,.
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b The ultimate

7. Foglight
K Assorted cloth
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467
Art Director/Designer/Artist/Client:
Karen N. Bunde
Copywriter: Dale 0. Zaret

468
Art Director/Designer: Jerry C. Demoney
Client: The New York Times Book
and Educational Division

469
Art Director/Designer: Merrick Gagliano
Artists: Merrick Gagliano, Nancy Neidhammer
Agency: The Cadwell Davis Company
Client: Perry H. Chipurnoi

470
Art Director: Ronald Peterson
Designers: Ronald Peterson, Jerry Dior
Client: The Corand Co.

471
Art Director: Euclides P. Theoharides
Designers: Euclides P. Theoharides, R. Parenio
Artist: J. Deli Carpini
Copywriter: James Kenney
Agency: Quorum V
Client: Federated Restaurants Inc.

472
Art Director: Thomas F. Coleman
Designer: Gary C. Springer
Copywriter: John Nyczyporenko
Agency: IBM Rochester Design Center
Client: IBM Information Records Division
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473
Art Director: Ronald Peterson
Designer: Ronald Peterson, Jerry Dior
Agency: Peterson & Blyth Associates, Inc.
Client: The Corand Co.

474
Art Director: Thomas F. Coleman
Designer: Gary C. Springer
Artist: Steve Holler
Copywriter: Finley Wills
Agency: IBM Rochester Design Center
Client: IBM Office Products Division

475
Art Director/Designer: Roger Ferriter
Artist: Tom Carnase
Copywriter: Anne Haggerty
Agency: Dancer Fitzgerald Sample
Client: L'eggs Corporation

476
Art Director: Norman Kohn
Designers: Dow Flint, Norman Kohn
Artist: Paul Blakey
Photographer: Peter Hudson
Client: Human Development Institute,
A Division of Bell & Howell

477
Art Director: Ken Parkhurst
Designer: Ken Rang
Client: United California Bank

473

474
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480

481

478
Art Director/Designer/Artist:
Marlon Chapman
Agency/Client: Joseph Magnin

479
Art Director/Designer/Artist: Si Friedman
Photographer: Bruce Elkus
Copywriter: Harold Levitt
Client: Si Friedman Assoc., Inc.

480
Art Director: George Lois
Designer: Tom Courtos
Copywriter: Ron Holland
Agency: Lois Holland Callaway Inc.
Client: Kenneth Beauty Salon

481
Art Director/Designer: Ira Schwartz
Artist: Charles Boyd
Agency: Schwartz/Wassyng, Inc.
Client: Faberge

482
Art Director/Designer: Matt Klim
Artists: Matt Klim, Don Martin
Copywriter: Charles Gordon
Agency: Matt Klim & Associates, Inc.
Client: Heublein Inc.

482
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483

483
Art Director/Designer: Ira Schwartz
Artist: Charles Boyd
Agency: Schwartz/Wassyng, Inc.
Client: Faberge

484 MEDAL AWARD
Art Director/Designer: Ira Schwartz
Artist: Charles Boyd
Agency: Schwartz/Wassyng
Client: Faberge

485 DISTINCTIVE MERIT AWARD
Art Director/Designer: Ira Schwartz
Artist: Charles Boyd
Agency: Schwartz/Wassyng, Inc.
Client: Faberge

486
Art Director/Designer/Artist: Alan Mitelman
Agency: Design Coalition
Client: Lucidity, Inc.

487
Art Director: Peter Adler
Designers: Peter Adler, Georg Olden
Artist: Ray Oravetz
Agency: Adler, Schwartz & Connes, Inc.
Client: National Urban League

488
Art Directors/Designers/Artists/Agency:
Eisenman and Enock
Client: Sam's Restaurant

485

484
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486
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489
Art Director/Designer: Peter Rauch
Artist: Carol Tritto
Photographer: Edstan Studio
Agency: Peter Rauch Inc.
Client: New Line Cinema

490
Art Director/Designer/Artist: Leonard Fury
Agency: Corpcom Services, Inc.
Client: Thomson & McKinnon

491
Art Director: Walter Lefmann
Designer: Susan Skoorka
Artist: Margaret Malast
Client: Time Magazine

492
Art Director: Herb Lubalin
Designers: Herb Lubalin, Mike Randazzo
Artists: Lubalin, Smith, Carnase
Agency/Client: Zebra Associates

492A
Art Director/Designer/Artist: Eskil Ohlsson
Agency: W. H. Schneider, Inc.
Client: Kroma Lithographers, Inc.
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491

492A

492



WPIXTV NEW YORK
465A

465A
Art Director/Designer/Artist:
Richard E. Manzo
Agency/Client: WPIX TV

493
Art Director/Designer: Herb Lubalin
Artists: Lubalin, Smith, Carnase
Agency/Client: Zebra Associates

494
Art Director/Designer: Wayne Webb
Artist: George Hattendorf
Agency: Robert Vogele, Inc.
Client: Forum, Inc.

495
Art Director/Designer/Artist: Helmut Krone
Agency: Case and Krone Inc.
Client: Sportsworld Communications Corp.

496
Art Director/Designer/Artist: Milton Glaser
Client: Michel Folon

493
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Rochester Society of Communicating kris Hos %10 Midtown Plant Rochester. Not )1 Ork 14604

500

501

497
Art Directors/Designers: Crocker -Weinberg
Artists: John Crocker, Al Cohen
Agency/Client: Crocker -Weinberg

498
Art Director: Bernard Zlotnick
Designers: Herb Lubalin, Annagret Beier
Artist: Tom Carnase
Agency/Client: Young & Rubicam

499 DISTINCTIVE MERIT AWARD
Art Director: George Lois
Designer: Kurt Weihs
Artist: Dennis Mazzella
Copywriter: Ron Holland
Agency: Lois Holland Callaway Inc.
Client: Restaurant Associates Industries, Inc.

500
Art Director: Robert Esch
Designers: Robert Esch, Doug Baker
Artists: Gene Trama, Robert Esch
Photographer: Klaus Fischel
Agency/Client: Rochester Society of
Communicating Arts

501
Art Director/Designer/Artist: Milton Glaser
Client: Maurice Albray
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502
Art Director/Designer: Allen Weinberg
Artist: John Crocker
Agency/Client: New York Times
Sports Information Center

503
Art Director: Herb Lubalin
Designer: Mike Randazzo
Artists: Lubalin, Smith, Carnase
Agency: Lubalin, Smith, Carnase, Inc.
Client: Elbert Budin

504
Art Director: Herb Lubalin
Designer: Annagret Beier
Artist: Tom Carnase
Agency: Lubalin, Smith, Carnase, Inc.
Client: Good Book, Inc.

505
Art Director/Designer/Artist: Annegret Beier
Agency: Lubalin, Smith, Carnase, Inc.
Client: Annegret Beier

506
Art Director/Designer/Copywriter:
Muts Yasumura
Agency: Young & Rubicam, Inc.
Client: Carolyn Stasenko

502

503
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POPPY RECORDS, 1133 AVEr--, uF THE AMERICAS, NEW YORK, 1003<

FRAGILE

KEEP FROM COLD OR HEAT

FIRST CLASS MAIL

508
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507
Art Director: Kevin Eggers
Designer/Artist: Milton Glaser
Client: Poppy Records

508
Art Director/Designer: William A. McCaffery
Agency: deGarmo, McCaffery Inc.
Client: South Lakes Stamp Co.

509
Art Director/Designer: Murry Gelberg
Artist: David Baker
Agency: Tasi Gelberg Pesanelli, Inc.
Client: Habitat, Inc.

510
Art Director: Dick Drayton
Designer/Artist: Don Weller
Agency: Don Weller's Office
Client: Blum's of San Francisco

509

5111
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511
Art Director/Designer/Artist: Arne Lewis
Agency/Client: The Fly

512
Art Director: Bernard Zlotnick
Designers: Herb Lubalin, Annegret Beier
Artists: Lubalin, Smith, Carnase
Agency/Client: Young & Rubicam, Inc.

513
Art Director/Designer/Artist: Kiyoshi Kanai
Client: Nippon Television Network Corp.

514
Art Director/Designer/Artist: Daniel Marshall
Copywriter: Robert Sturtevant
Agency: J. Walter Thompson Company
Client: The Copy Club of New York

511

512
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The Copy Club
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515 DISTINCTIVE MERIT AWARD
Art Director/Designer: Richard Nava
Copywriter: Dennis Webster
Agency: deGarmo, McCaffery, Inc.
Client: Conrac Corp.

516
Art Director/Designer/Copywriter: Ron Mabey
Artist/Studio: Mabey Trousdell
Client: Donna Smith

517
Art Director/Desiger/Artist/Copywriter:
Paul Sinn
Client: Melissa & Paul Sinn

518
Art Director/Designer/Copywriter:
Gennaro Trainello
Photographer: Vito Marretta
Agency/Client: Waterman Advertising

519
Art Director/Designer/Artist: John Heck
Copywriter: Anna Jane Wingfield
Agency/Client: Goodwin, Dannenbaum,
Littman & Wingfield, Inc.

520
Art Director/Designer/Artist/Copywriter:
Felix Muckenhirn
Client: Felix and Zita Muckenhirn

FY T OF THE YEAR - CONR AC'S FABULOUS

MADISON SO. GARDEN
AT GALLERY OF ART.SPORTS HALL OF FAME

MON. MAR. 24T" 10 PM

MAIN EVENT - TO A FINISH

1
VSIJOHNNY

WALKER
The Highland Hurricane

Preliminaries Sensational Card of Popular Road. Including

The Swedish Meatball vs The Chinese Eggroll

LADIES & WIVES ARE INVITED
Promoter: CONRAC CORPORATION
Madison Square Garden, 31st to 33rd Street On 7th Avenue

(Take Escalator to Gallery of Art Sports Hall of Fame)

515

516
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PEACE ON EARTH

517
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To thank you
for Ming our client
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521

FOR AIRSICKNESS

PARA
MAREO

AEREO

AFTER USE
FOLD

CA L( SW

TOARD
YOU.

FOR DISPOSALTEWARDESS

NANCY
CONN

HAS FLOWN
TO SPAIN

FOR HER

L

ACATION.
SHE W

RETURN
TO THE

STATES
IN SEPTEMBER.

Al TERMINAR,
DOBLELO

HACIA
usrEoENTREGUELO

ASU SOBRECARCO.

NANCY
CON

NHA yl
A ESPANo PADO

A ARA
SU

VACACIONEIEL

VERANVOLVERA AO
EN EL

MES
DE SEPTIEMBRE.

523

522
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Will Mend
Will not attend

524

525

521
Art Director/Designer/Photographer/
Copywriter: Jim Donoahue
Client: Cooper & Beatty, Limited

522
Art Director: Werner Pfeiffer
Designer/Artist/Copywriter: Duncan Burke
Agency/Client:
Pratt Institute/Industrial Design Dept.

523
Art Director/Designer/Artist/Copywriter:
Roy Schlemme
Client: Nancy Conn

524
Art Director: Steven Bernstein
Designers/Artists/Copywriters:
Sandi and Steven Bernstein
Client: Sandi and Steven Bernstein

525
Art Directors/Designers/Artists Agency:
Eisenman and Enock
Client: Sam's Restaurant
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526

528

527

530

on frflay 17 January 1969
John prizeman and &Jana shellay
took an extra hour for lunch.

John and diana prizeman
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531

526
Art Director: Susan Rosner
Designer/Copywriter: Gene Rosner
Artist: David L. Burke
Agency: David L. Burke Design Corp.
Client: Pearl Drexler

527
Art Director/Designer/Artist/Copywriter:
Roy Schlemme
Client: The Castro Family

528
Art Director: Tom McCarthy
Designers/Copywriters/Clients:
Tom and Marsha McCarthy
Artist: Marsha McCarthy
Agency: Hill Holliday Connors Cosmopulos
Clients: Tom and Marsha McCarthy

530
Art Directors/Clients: John Prizeman,
Diana Prizeman
Designer: Diana Prizeman
Copywriter: John Prizeman

531
Art Directors/Designers/Artists/Agency:
Eisenman and Enock
Client: The Ground Floor Restaurant

532
Art Director: George Lois
Designer: Kurt Weihs
Artist: Dennis Manella
Copywriter: Ron Holland
Agency: Lois Holland Callaway Inc.
Client: Restaurant Associates Industries, Inc.

532
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533

Chase
Manhattan's

Electronic
Payroll Service

534
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535

536

533
Art Director/Designer: Rene Vidmer
Artists: Sean Harrison, Rene Vidmer,
Hirschfeld
Agency: Hecht, Vidmer, Inc.
Client: Westinghouse/Group W

534
Art Director: Edward G. Infurna
Designer: Robert Williamson
Copywriter: Ed McCarthy
Agency: Mayo-Infurna Design, Inc.
Client: The Chase Manhattan Bank, N.A.

535
Art Director/Designer: Jack McKee
Artist: Steve Osborne
Copywriter: Michael T. Wright
Agent: Dancer -Fitzgerald -Sample, Inc.
Client: Foremost Foods Company

536
Art Director: Lou Dorfsman
Designers: Lou Dorfsman, Peter Bradford
Photographers: Sol Mednick, Ben Rose
Agency: CBS/Broadcast Group
Client: Electronic Video Recording
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539

538
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540

V:Ifild:I*131*******Iarr**00.
UDR THIS FOURTH OF JULY, a Reminder that lade-
d; Fender:cc tcok more than a Declaration: it took Years of
Fighting.Thefc military Buttons arc Recaffings in Pewter
from tile Originals found at Revoluticmary Redoubts near
Weft Point-the larger made for the Continental Artillery
in 5775, the (mailer a New York regimental Deign.

But it was not the Trappings of Uniform that launch-
ed the Rcpubl.c. It was the Spirit and Dccihoz of Men-
ufl it is the Knowledge and Judgment of today's Citi-

zens that fuflain it. And to provide :he Information to
preferve and advance this hard-won Democracy is Rill,
as it has been for Decades, the principal Purpofe of

TIME,T he Weekly NewfmagaKine.

537
Art Director/Designer: Mike deLesseps
Artists: Tom McGlinchy, Mike Randazzo
Photographers: George Haling, Paul Weller
Copywriter: Sid Fields
Client: American Can Company

538
Art Director/Designer/Artist: Murrell Rybiski
Copywriter: Don R. Dehon
Agency/Client: Olin Film Division

539
Art Director/Designer: Bob Rubin
Photographer: Otto Storch
Agency/Client: R. L. Rubin Incorporated

540
Art Director/Designer: Annagret Beier
Artist: Lubalin, Smith, Carnase
Copywriter: Irma Jackson
Agency: Lubalin, Smith, Carnase, Inc.
Client: Culver Pictures, Inc.

541
Art Director/Designer: Walter Lefmann
Copywriter: Velma Francis
Client: Time Magazine

541
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542 DISTINCTIVE MERIT AWARD
Art Director/Designer/Artist: Louis Spina
Copywriter: Liz LeMay
Agency: Ted Bates & Company
Client: Ortho Pharmaceutical Corp.

543
Art Director: Jim Miho
Artist: Edward Deniega
Copywriter: Richard Fithian
Agency: Needham, Harper & Steers
Client: Champion Paper

544
Art Director: John Berg
Designer/Artist: Henreitta Condak
Agency/Client: Columbia Records

545
Art Director/Designer: John Berg
Artist: Nick Fasciano
Agency/Client: Columbia Records

542

543
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544

545



SHAPE OF THINGS TO COME

GEORGE
BENSON

GEORGE BENSON:
SHAPE OF THINGS TO COME

Cy'

546

546
Art Director: Sam Antupit
Photographer: Pete Turner
Agency: Hess and/or Antupit
Client: A&M Records

547
Art Directors: John Berg, Tony Lane
Designer/Artist: Ron Coro
Agency/Client: Columbia Records

548 DISTINCTIVE MERIT AWARD
Art Director: John Berg
Designer/Artist: Henreitta Condak
Agency/Client: Columbia Records

549
Art Director/Designer/Artist: Joseph Stelmach
Photographer: Nicholas Sangiamo
Client: RCA Records

550
Art Director/Designer: John Berg
Photographers: Don Hunstein, John Berg
Agency/Client: Columbia Records

547
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548

549 550
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551
Art Directors: John Berg, Tony Lane
Designer: Ron Coro
Agency/Client: Columbia Records

552
Art Directors: John Berg, Tony Lane
Designer: Ron Coro
Agency/Client: Columbia Records

553
Art Director: Sam Antupit
Photographer: Pete Turner
Agency: Hess and/or Antupit
Client: ABM Records

554
Art Director: Nesuhi Ertegun
Designer/Artist: Jim Dine
Client: Atco Records

555
Art Directors: John Berg, Tony Lane
Designer: Ron Coro
Photographer: Don Hunstein
Agency/Client: Columbia Records

Zrahnio
Nriationo on a /hone biltaganini

'14ariationa antt A,uque on a :Urine hp A:1(1111 v!
nit;ra ffin a n sri a n o

551
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CALLING OUT LOUD

111
NAT ADDERLEY

553

BEST OF CREAM

554

STEREO

NAT ADDEkEY:
CALLING OUT J3UD

Cli

55)
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ROOM FROM A ROOM

556 557

558
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556
Art Directors: Ira Friedlander, John Berg
Designer: Ira Friedlander
Photographer: John Berg
Agency/Client: Columbia Records

557 DISTINCTIVE MERIT AWARD
Art Director/Designer: John Berg
Artist: Nick Fasciano
Photographer: Sandy Speiser
Agency/Client: Columbia Records

558
Art Director: Mark Schulman
Designer: Dino Danelli
Artist: Rene Magritte
Client: Atlantic Records

559
Art Director/Designer: Bernie Vangrin
Photographers: Harold Corsini, Richard Noble
Copywriter: Neil Fisher
Agency: Ketchum, MacLeod & Grove, Inc.
Client: Scott Paper Company

560
Art Director/Designer: Olaf Leu
Artists: G. Sobek, Th. Luettge, Hollenstein,
R. W. Schlegelmilch, H. H. Bauman
Copywriter: U -J Philipp
Client: Roland Offset Maschinenfabrik

560
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562
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563
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561
Art Director/Designer: Edward Marson
Photographer: Stan Ries
Agency: Edward Marson Design
Client: The Museum of Modern Art

562
Art Director/Designer/Photographer/
Copywriter/Client: Sam Zarember

563 DISTINCTIVE MERIT AWARD
Art Director: Lou Dorfsman
Designers: Lou Dorfsman, Ted Andresakes,
Joan Costa
Copywriter: Jacques Sammes
Client: CBS Television Network

564
Art Director: John Pardo
Designer: Terry Petty
Artist: Peter Margulen
Agency/Client: Walter Dorwin Teague
Associates, Incorporated
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565
Art Director: Dick Drayton
Designer/Artist: Don Weller
Agency: Don Weller's Office
Client: Blum's of San Francisco

566
Art Director/Designer/Photographer:
Henry Sandbank
Agency: Henry Sandbank, Inc.
Clients: Hy Abbott, Inc., Henry Sandbank, Inc.

567
Art Director/Designer/Photographer:
Henry Sandbank
Agency: Henry Sandbank, Inc.
Clients: Hy Abbott, Inc., Henry Sandbank, Inc.

568
Art Director: Barbara White
Designer: Stephan Onken
Photographer: Sam Zarember
Copywriter: John Mann
Agency: William, Douglas, McAdams, Inc.
Client: Roche Laboratories

565
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567

Impressions of Pregnancy

568
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569
Art Director/Copywriter: L. F. Haverkost
Designer: Mike Smith
Artists: C. Passarelli; G. Colby, T. Kubit,
K. Graning
Photographer: John Garvin
Agency/Client: Parke, Davis

570
Art Director: Alice Katz
Designer: Caroline Waloski
Artist: Cliff Condak
Copywriter: Ann Green
Agency: William Douglas McAdams, Inc.
Client: Roche Laboratories

fl 14/11111,P
19/0 CRCUS SPECTACULAR

THE GREATEST
SALE OF WORTH
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571
Art Directors: Harry Sehring, Alice Katz
Designer: Harry Sehring
Artist: Gilbert Stone
Copywriter: Al Sundel
Agency: William Douglas McAdams, Inc.
Client: Roche Laboratories

572
Art Director/Designer/Artist: Kurt Weihs
Ag-ncy: Lois Holland Callaway Inc.
Client: Neil Lovisco

573
Art Director/Designer/Artist: Giuseppe Lucci
Agency: Gardner Advertising Co.
Client: Scott Printing Co.

574
Art Director/Designer: Alice Katz
Artist: Martin Lipsitt
Copywriter: Elaine Lapidus
Agency: William Douglas McAdams, Inc.
Client: Roche Laboratories

575 DISTINCTIVE MERIT AWARD
Art Director/Designer/Photographer:
Joseph Alpern
Client: Joseph Alpern Studios

Tlfe Prise* HAW the **solely k3
fuming** el COID1110.1 .neon*a e«e fousgelfeled*

THE MMOkOENOKI
Of EMOTION*. POOSliffaS

thf loiffof more

571
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Wellsrings of Anxiety

The Search
for Identity

574
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577

576
Art Director/Designer: Miho
Artists: Glaser, Davis, Coiner, McMahon,
Hogarth
Photographers: Kane, Marco, Wolf, Turner,
Massie, Biever
Copywriter: Howard Foley
Agency: Needham Harper & Steers
Client: Champion Paper

577
Art Director: Don Ozyp
Designers: Ron Mabey, Pete Marks
Artist: Pete Marks
Copywriter: Jerry Lewicky
Agency: Jayme Organization
Client: B & K Instruments

578
Art Director: Lou Dorfsman
Designer: Judy Perry
Artist: Gilbert Stone
Copywriter: John M. Wilkoff
Client: CBS Television Network

578
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580

-I thought that once the
children mere older.
things amild improt e.

certainly he calmer.
And IV haze time to
use my mind again...
I might even go hack
and get my master's
degree and amount to
something. -Somehow

I still 'Mind myself
chained to the range.
the sink. the ironing
hoard- the whole
endless. unbearable
routine' And then -
one day-I just couldn't
stand it any longer

imnflatrd p1,41,utrei Into

Wellsprings of Anxiety

The Search
for Identity

579



BOOKLETS, DIRECT MAIL, AND PACKAGING 381

i81

Stelazine in Psychiatry
triilLioperazine Ha

579
Art Director/Designer: Alice Katz
Artist: Martin Lipsitt
Copywriter: Elaine Lapidus
Agency: William Douglas McAdams, Inc.
Client: Roche Laboratories

580
Art Director: Salvatore Veuti
Photographer: Marvin Koner
Copywriter: Clem Bittner
Agency: Creamer-Colarossi
Client: Texaco

581 DISTINCTIVE MERIT AWARD
Art Director: Lou Dorfsman
Designers: Lou Dorfsman, Ted Andresakes,
Joan Costa
Copywriter: Jacques Sammes
Client: CBS Television Network

582
Art Director: Alan J. Klawans
Designer: Margaret G. Hawley
Photographer: George Krause
Copywriter: Judy Kroeger
Agency/Client: Smith Kline & French

582
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There were apple salesmen
on every corner.

Yet Eve had to buy a
rotten apple from some
smooth -talking snake. She
paid a high price for it.

Eve was dumb.
But times have changed.

Modern Eve knows where it's
at. She's intelligent. Aware.
A young woman with an ever-
increasing need for goods
and services. She's avital
force in our life and economy.

Modem Eve is today's
young housewife - under 35.
She may favor granny glasses,
but her outlook is definitely
mod. Her cover-up fashions
of a few years back have
given way to cut-outs, see-
throughs, minis and bikinis.
She's forever on the lookout
for things new, things better,
things dependable. For
herself and her family.

583
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MEDIUM

THE MANDRAKE MEMORIAL

585

Boulez
conducts StravirTky's

Le Sacre du Printemps
The Cleveland Orchestra

583
Art Director: Ted Andresakes
Designers: Ted Andresakes, Joel Azerrad
Artist: Simms Taback
Copywriter: James M. Shumaker
Client: CBS Television Stations

584
Art Director/Designer/Artist/Copywriter/
Client: Walter Einsel
Photographer: Hal Davis

585
Art Director: Kevin Eggers
Designer/Artist: Milton Glaser
Client: Poppy Records

586
Art Directors: John Berg, Tony Lane
Designer: Tony Lane
Artist: Guy Billout
Agency/Client: Columbia Records

586
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ICK GREGORY: THE LIGHT SIDE: THE DARK SIDE

PYSA.0 W i PORKY DI Es GREGORY.LIGHT SIDE. THE DARK SIDE

587
Art Director: Kevin Eggers
Designer/Artist: Milton Glaser
Client: Poppy Records

588
Art Directors: John Berg, Tony Lane
Designer: Tony Lane
Artist: Etienne Delessert
Agency/Client: Columbia Records

589 DISTINCTIVE MERIT AWARD
Art Director: Kevin Eggers
Designer/Artist: Milton Glaser
Photographer: Elbert Budin
Client: Poppy Records

589
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ColumbiaEel

VatiVIKS illniteMitliet

The CBC Symphony, The Columbia Symphony

592

590
Art Director/Designer: Richard Mantel
Artist: Rene Magritte
Agency/Client: Columbia Records

591
Art Director/Designer/Artist:
Etienne Delessert
Client: Caedmon Records

592
Art Director/Designer: John Berg
Artist: Milton Glaser
Agency/Client: Columbia Records
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593
Art Director/Designer: Robert Dion
Director: Robert Tuscaine
Writer: Irving Sonn
Producer: Jerry Jacobs
Agency: Needham Harper & Steers
Production Company: Wylde Films
Photographer: Fred Borne
Client: Kimberly-Clark Corp.

594
Art Director/Designer: Frank Camardella
Director: Bob Bean
Writer: Steve Gordon
Producer: Bertelle Selig
Agency: DKG, Inc.
Production Company: Wylde Films
Client: Talon, Inc.

595
Art Director/Designer/Writer: John Murray
Director/Photographer/Production Company:
Horn/Griner
Producer: Jerry Jacobs
Agency: Needham, Harper & Steers
Client: Xerox Co.

596
Art Director/Designer: Peter Hirsch
Director: Fred Levinson
Writer: Neil Calet
Producer: Bertelle Selig
Agency: DKG, Inc.
Production Company: Wylde Films
Client: Carter -Wallace

593
This is Teri-a new paper towel ...

594

Stagehand: Kid got the flu.

595

'1141/111/11111ffir

Anncr: You can use a Xerox Telecopier.

596

(VO) : Sleep can be filled with detours.



Ted is reinforced with nylon ...

Actor: I'd like to marry the maid.

... Just press the send button.

One sheet of Ted can finish any job.

Mama: I'll ring for the hussy now.

Dial the person or office you want ...

a

(V0): Nothing to worry about.

CONSUMER PRODUCT COMMERCIALS 391

Stronger wet
than other
Paper towels
are dry

ANO,MER QUALITY PRODUCT FROM KIMBERLY CLARK

New Ted is a pretty tough egg.

(V0): Whoever said "The show must go on."

In just 6 minutes or less ..

(V0): Let's have a talk tomorrow ... Wife: Murray, wake up, I heard a noise.



597
Art Director/Designer: Frank Camardella
Director: Dick Miller
Writer: Steve Gordon
Producers: Bertelle Selig, R. Mitrotti
Agency: DKG, Inc.
Production Company: Dick Miller Assoc.
Client: Talon, Inc.

598
Art Director: Carol Nelson
Director: Fred Levinson
Writer: Mike Drazen
Producer: Magi Durham, Telpac
Agency: Geer, DuBois & Co.
Production Company: Wylde Films, Inc.
Client: Foster Grant Co., Inc.

599 MEDAL AWARD
Art Director: Sal Auditore
Director: N. Lee Lacey
Writer: Charlie Ewell
Producer: Joanne Ruesing
Agency: Jack Tinker & Partners, Inc.
Production Company: N. Lee Lacey
Client: Miles Laboratories/Alka-Seltzer

600
Art Director: Jerry Andreozzi
Director/Photographer: Jerry Shore
Writer: Bob Schulman
Producer: Tim Newman
Agency: Wells, Rich, Greene, Inc.
Production Company: Libra Productions
Client: Philip Morris/Benson & Hedges

Senor Fellitini think you beautiful.

599

(SFX: Voices)

600

"Great Carnac"
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(MUSIC) (MUSIC)

He wish to make you big movie star. Jill St. John behind Foster Grants?

(SFX: Slamming of cup) Alka Seltzer ,

(VO) : You think zippers unimportant?

Alka Seltzer, Alka Seltzer.

"I just couldn't ... ... handle the length." "Wish me luck."
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601
Art Director: Joe Genova
Director: Bob Sallin
Writer: Hal Heisler
Producer: Pamela Reeve
Agency: Smith/Greenland
Production Company:
Kaleidoscope Productions
Client: Alexander Smith Carpets

602
Art Director: Sal Auditore
Director: Armand Acosta
Writer: Charlie Ewell
Producer: John Capsis
Agency: Jack Tinker & Partners, Inc.
Production Company: Piggy Back Productions
Client: Miles Laboratories/Alka-Seltzer

603
Art Director/Designer/Producer:
Al Beckerman
Director: Jim Walsh
Writer: Alan Hamburger
Agency: Ries Cappiello Colwell
Production Company: VPI
Photographer: Richard Francis
Client: Uniroyal

604
Art Director/Designer: Emil Dispenza
Director: Steve Verona
Writer: Jeff Wolff
Producers: Emil Dispenza, Douglas Liss
Agency: Spade & Archer
Production Company: The Alliance Co.
Photographer: Jay Patti
Client: Rokon Inc.

601

602

603

604

(Audio: Sound of sloshing water)

Girl: Uh, no, no thank you.

Horsehair: great for horses. Not people.

... and now it's all here ...
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Alexander Smith's New Age carpet. (house full of water)

Waiter: ... potatoes in cognac sauce. Waiter: And now, an after dinner drink?

I 1 1
Koylon mattress: gentle latex foam Latex foam is non -allergenic ...

Alexander Smith.

The carpet you don't have to
worry about.

1845

(VO) : the carpet you don't worry about.

Anncr: (VO) : . .. and unaches aching heads.

"Which would you rather sleep on?"

a saddle horse and mountain goat. Trailbreaker can take you places ... ... you get a machine beyond belief!
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605
Art Director/Designer: David Wiseltier
Director: Jerry Kaufman
Writer: Lew Sherwood
Producer: Steve Roppolo
Agency: Daniel & Charles
Production Company: Pelican Films
Client: Simplicity Pattern Co.

606
Art Director: Howard Blume
Director: Mike Gray
Writer: Robert Mondlock
Producer: Ray Revis
Agency: McCann-Erickson, Inc.
Production Company: PGL, Mike Gray &
Associates
Client: Swift & Company

607
Art Director/Designer: Dennis Bruce
Director: Howard Magwood
Writer: Copel Marcus
Producers: Copel Marcus, Dennis Bruce
Agency: MacLaren Advtg. Co. Ltd.
Production Company:
Rose Magwood Productions
Photographer: Ernest Capparros
Client: Bristol-Myers Canada Ltd.

608
Art Director: Don Ohlinger
Director: Mike Elliot
Writer: Steve Lehner
Producer: Gary Kaney
Agency: North Advertising Incorporated
Production Company: E. U. E.
Client: Chicago Musical Instrument Co.

605

606

607

608

Anncr: How great it is to sew a dress.

. .. Gentle enough for a baby."

(VO) : Roar of Crowd

Concerto for Finger and Fist.



Saleslady: Try on this two-piece.

"It should be nice to my skin."

Anncr: See Simplicity Fashion News.

"I think it should float."

(VO) : Even if you do your own wash (VO) : Laughing
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Saleslady: It makes you look so slim.

"Soap?"

Awes lets you
laugh at stab&

(VO) : Javex lets you laugh at stains.

Anncr: A one finger clarinet ... A full orchestra Lowrey's cassette tape recorder.
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609
Art Director/Designer: Frank Stong
Director: Richard Perkins
Writer: Denis Higgins
Producer: Rick Ballard
Agency: Grey Advertising Company, Inc.
Production Company: Sandler Films
Photographer: David Butler
Client: Knudsen Creamery Company

610
Art Director: Jack Piccolo
Writer: Evan Stark
Producer: Ralph Borzi
Agency: Doyle Dane Bernbach, Inc.
Production Company: Televideo
Client: Buitoni

611
Art Director/Designer: Bob Gage
Director: Howard Magwood
Writer: Marvin Honig
Producer: Ernie Hartman
Agency: Doyle Dane Bernbach, Inc.
Production Company:
Rose Magwood Productions
Photographer: Ernest Capparros
Client: Cracker Jacks

612 DISTINCTIVE MERIT AWARD
Art Director/Designer: Hal Nankin
Director: Harry Hamburg
Writers: Leon Meadow, Dave Cantor
Producer: Ernie Hartman
Agency: Doyle Dane Bernbach, Inc.
Production Company: VPI
Client: General Telephone

609

610

612

Pills for practically everything.

"Children love your Instant Pizza."
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Knudsen Buttermilk calms you ...

"I love your cheese pizza."

(SFX)

something to soothe a sour stomach . . .

"I love them all."

(SFX)

Refrigerator door shuts ...

Buitoni: "Fantastic!"

CrackerJack

(SILENT)
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613
Art Director: E. Nussbaum
Director: N. Griner
Writer: G. Allen
Producer: V. Infantino
Agency: Grey Advertising Company, Inc.
Production Company: Horn/Griner
Client: H. J. Heinz

614
Art Director: Jack Piccolo
Director: Evan Stark
Producer: Ralph Borzi
Agency: Doyle Dane Bernbach, Inc.
Production Company: Televideo
Client: Buitoni

615
Art Director/Designer: Victor Zurbel
Director: Ira Marvin
Writer: Steve August
Producer: Dorothy Mills
Agency: Doyle Dane Bernbach, Inc.
Production Company: VIA Films
Photographer: Dick Shaw
Client: General Telephone

616
Art Director/Designer: Bob Kuperman
Director/Photographer: Tibor Hirsch
Writer: Irwin Warren
Producer: Lou Puopolo
Agency: Doyle Dane Bernbach, Inc.
Production Company: E. U. E./ Screen Gems
Client: Volkswagen

613
In country after country .

614

Chef: Today we make real Italian pizza.

615

616

Adriana. Do you like my little gift?

What would happen if you crossed ...
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4111;1

mothers feed their babies Heinz

-**'"""WItle. 1111"".111111101.-- -

Chef: "Mmm, this one is cheese."'

Darling. It's adorable. A phone.

With one of the world's largest-

because there's no better baby food.

Chef: ... the inventor of Instant Pizza.

Michelle. Do you like my little gift?

You'd end up with a car that's ...

... mother knows best.

Buitoni: "... buy my pizza."

General Telephone
the special gift.

A special phone just for the two of us.

The Volkswagen Squareback Sedan.
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617
Art Director/Designer/Producer: Dick Snider
Director: Sherman Marks
Writer: Hal P. Riney
Agency: Batten, Barton, Durstine & Osborn -SF
Production Company: John Urie & Associates
Photographer: David Stern
Client: Crocker -Citizens National Bank

618
Art Director/Designer: Jim Brown
Director: Ira Marvin
Writer: Floyd Stone
Producer: Dorothy Mills
Agency: Doyle Dane Bernbach, Inc.
Production Company: VIA Films
Photographer: Dick Shore
Client: General Telephone

619
Art Director/Designer: Bob Gage
Directors: George Silano, Mike Nebbia
Writer: Marvin Honig
Producer: Merl Bloom
Agency: Doyle Dane Bernbach, Inc.
Production Company: EUE
Photographers: George Silano, Mike Nebbia
Client: American Airlines

620
Art Director/Writer: Jerry Bernstein
Designer: Joe Kazlauskas
Director/Photographer: Jim Murakami
Producer: Shevard Goldstein
Agency: W. B. Doner and Company
Production Company: Murakami-Wolf Films
Client: Tootsie Roll Industries

617

There has been a mistake.

618

When a young man's in love ...

619

Anncr: (VO) : Kathy Sheil. Stewardess.

620

Mr. Cow, how many licks ...
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Your first and your last mistake. At Crocker we insure accuracy.

And that's not for a young man. We make extension telephones.

Kathy told us about a passenger

c4TH
I

my grandma told me I'd find you ...

THERE IS NO MI S't Pal
MIRE HAS BEEN AO MIStABS.

TIME SHALL BE :IC SESTAICI

Silent

They make growing up a little easier.

that's the American way.

Mr. Fox, how many licks .. . Mr. Turtle, how many licks ... I can't stand a smart owl!
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621
Art Director: Jerry Prestomburgo
Director: Jerry Shore
Writer: Ken Teason
Producer: Roger Harvey
Agency: Warwick & Legler, Inc.
Production Company: Jerry Shore Productions
Client: Timex Corporation

622
Art Director/Designer: Roy Grace
Director: Mike Cuesta
Writer: John Noble
Producers: Pat Boyriven, Susan Calhoun
Agency: Doyle Dane Bernbach, Inc.
Production Company: Stan Lang Productions
Client: Volkswagen

623 DISTINCTIVE MERIT AWARD
Art Director/Designer: Roy Grace
Director: Howard Zieff
Writer: John Noble
Producer: Don Trevor
Agency: Doyle Dane Bernbach, Inc.
Production Company:
Howard Zieff Productions
Client: Volkswagen

624
Art Director/Designer/Director: Bob Gage
Writer: Marvin Honig
Producer: Phil Bodwell
Agency: Doyle Dane Bernback Inc.
Production Company: Directors Studio
Photographer: George Silano
Client: Miles Laboratories/Alka-Seltzer

621

Introducing the Timex 3 -Pack ...

1OP
s t

4, Ot-

,

622

Welcome to the Volkswagen factory.

623

624

Barney: You gonna tell me about

Les: here's Denny
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for all her special occasions.

Should it lose favor it will die.

A new thing Volkswagen has.

Now put them in a box. One, two, three,

after every single part has passed at

George: Barney, get in the car.

Make up your own gift -pack.

Volkswagen. Now let the games begin.

It's as simple as (SFX) ...Ah ...uh

Les: Ha, ha, ha, ... Great!! (SFX) Man: (voice under) Alka Seltzer. Great, yeah.
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625 MEDAL AWARD
Art Director: Sal Auditore
Director: George Gomes
Writer: Charlie Ewell
Producer: Joanne Ruesing
Agency: Jack Tinker & Partners, Inc.
Production Company: Comes -Lowe
Client: Miles Laboratories/Alka-Seltzer

626
Art Director: Don Tortoriello
Writer: William Backer
Producer: Phil Messina
Agency: McCann-Erickson, Inc.
Production Company: Four Arts, Ltd.
Client: The Coca-Cola Company

627
Art Director: Bernie Zlotnick
Director: Harry Hamburg
Writer: Bill Waites
Producer: Ted Storb
Agency: Young & Rubicam, Inc.
Cameraman: Moe Hartzband
Client: Ruppert Knickerbocker

628
Art Director/Producer: Dom Rossetti
Designer: Morris Ozalins
Director: Lee Lacey
Writer: Ray Dempsey
Agency: Young & Rubicam, Inc.
Production Company: N. Lee Lacey
Camerman: Walter Gregg
Client: Bristol-Myers Co.

625

626

627

628

Anncr: Once in a while, we all overeat.

It's the real thing ...

This old Boston Hotel

This is the last pajama party.



Fixed something special ...

Jake's team was #1

And everything that's been through it.

Jake brought his beer up from New York
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T.V. Voice: Uhl.is still trailing.

Coca-Cola is Coke.

The #1 beer in America, Knickerbocker.

We are ladies. Now quiet! Big ache in your little head? You need Excedrin P.M.
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629
Art Director/Designer: Barry Wetmore
Director: Norm Toback
Writer: June Gader
Producer: Dennis Plansker
Agency: Young & Rubicam, Inc.
Production Company: Petersen Company
Photographer: George Koblasa
Client: Hunt -Wesson Foods, Inc.

630
Art Director: Berl Cattell
Designer/Director/Photographer:
Conrad Bailey
Writer: James R. Johnston
Producer: Johnston/Cattell
Agency: Earle Ludgin & Co.
Production Company: Conrad Bailey
Productions (Stars & Stripes East)
Client: Zenith Hearing Aids

631
Art Director/Designer: Bob Gage
Director/Producer: Lee Tredenari
Writer: Jack Dillon
Agency: Doyle Dane Bernbach, Inc.
Production Company: Directors Studio
Photographer: Dick Dubelman
Client: Polaroid

632
Art Director: Al Scully
Director/Photographer: Bert Stern
Writer: William Backer
Producer: Phil Messina
Agency: McCann-Erickson, Inc.
Production Company: Libra Productions
Client: The Coca-Cola Company

629

630

632

Now it's Wednesday night

My name is Jerry Strom. I am deaf.

In between heartaches and crying ...
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thick-pourin' good-tastin'

Ask yourself these questions:

A

(SPX) How about that!

husband-pleasin' Hunt'saucin'

If you've answered "yes"

calls you when your picture is ready.

(Silent)

I want to thank Zenith ...

(SFX)

It's so nice to have a Coke ... And I feel better. Things go better with Coca-Cola ...
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633
Art Director/Designer: Frank Camardella
Director: Fred Levinson
Writer: Steve Gordon
Producer: Bertelle Selig
Agency: DKG, Inc.
Production Company: Wylde Films
Client: Talon, Inc.

634
Art Director: Rick Levine
Director: Mike Cuesta
Writer: David Altschiller
Producers: Rick Levine, David Altschiller
Agency: Carl Ally Inc.
Production Company: Mike Cuesta Productions
Client: Hertz Corporation

635
Art Director: Rick Levine
Director: David Quade
Writer: David Altschiller
Producers: Rick Levine, David Altschiller
Agency: Carl Ally Inc.
Production Company: David Quade
Productions
Client: Hertz Corporation

636
Art Director/Designer: Walter Halucha
Director/Photographer: Jacques Letellier
Writer: Barry Greenspon
Producer: Chuck Doremus
Agency: Doyle Dane Bernbach, Inc.
Production Company: MPO
Client: American Airlines

633

634

635

Reporter: they're putting

We need to rent a baby.

We learned what it is to travel

636 -A1111.11111111MMIIIIIIIIIIIMW
QB drops back, is rushed ...
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chains on ... the Great Escapo.

I could make you a big star.

A man alone and away from home.

Man: I don't think he ought to .

We understand what it is to travel.

We've learned to help the traveller.

Man in crowd: there he is ...

People come to rent a car.

Hertz

We rent you a company.

N.FL. Football
in the sky.

American Airlines
to California.

Travel Agents make We easter

watching game on Astrocolor. Stewards: Is anything the matter? American Airlines Makes Life Easier.
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637
Art Director/Designer/Producer: John Koelle
Director/Photographer: Joe Sedelmaier
Writers: John Koelle, Park Taylor
Agency: Allen, Anderson Niefeld & Paley
Production Company: Sedelmaier Film
Prod., Inc.
Client: Gibson Appliances

638
Art Director/Designer: Mike -Eakin
Director/Photographer: Joe Sedelmaier
Writer: Ray Thiem
Producers: Ray Thiem, Mike Eakin
Agency: Rink Wells & Associates
Production Company: Sedelmaier Film
Prod., Inc.
Client: Denver U.S. Bank

639
Art Director: George Lois
Director: Nick Webster
Writer: Ron Holland
Producer: Ed Murphy
Agency: Lois Holland Callaway Inc.
Production Company: Saturn Pictures
Corporation
Photographer: Joe Coffey
Client: Noxell Corporation

641
Art Director/Designer: Jim Millman
Director/Photographer: Horn/Griner
Writer: Iry Weinberg
Producer: Susan Smitman
Agency: Young & Rubicam, Inc.
Production Company: Horn/Griner
Productions
Client: Dr. Pepper Company

637

638

641

On steamy hot days ...

Denver U.S. compounds interest.

I'm your mother working day and night.

"Captain ... about the transfer."
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turn on a Gibson Air Conditioner.

Our savers get a little richer ...

1'4

She's our mother ...

Floats in cool, Fresh air.

every day at 2:59. (CUCKOO)

... but I'll never be a grouch.

A Gibson Air Conditioner.

Something to look forward to each day.

111018.IINIZA

Lestoil gets housework done!

. ready to sell Dr. Pepper." .. you know it's all worthwhile." "Here come the new recruits."
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642
Art Director: Allan Buitekant
Director/Photographer: Mike Elliot
Writer: John Crawford
Producer: Deanna Stevens
Agency: Firestone & Associates
Client: Stella D'oro

643
Art Director: Allan Buitekant
Director: Bill Aucoin
Writer: John Crawford
Producer: Bob Breton
Agency: Firestone & Associates
Production Company: Teletape Productions
Client: Ronzoni Macaroni Co.

644 DISTINCTIVE MERIT AWARD
Art Director/Designer: Jim Brown
Director: Ira Marvin
Writer: Toni Pagano
Producer: Dorothy Mills
Agency: Doyle Dane Bernbach, Inc.
Production Company: VIA Films
Photographer: Dick Shore
Client: General Telephone

645
Art Director/Designer: Lew Byck
Director: Bob Bean
Writer: Tom Dunsmuir
Producer: Jerry Gold
Agency: Doyle Dane Bernbach, Inc.
Production Company: Wylde Films
Client: Volkswagen

642
Yes.

N. r,
643

Not enough to have Ronzoni products

644

645

Wife: Ohhhhh, Hello-

The great Zandu levitates a Volkswagen.



3iVE him whatever he wants.

Moira made these meatballs.

Husband: Let me talk to her.

Who likes their meatballs well done?

Wife: She's more important than I am?
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Breadstick break. Better than pastry.

r

wr

Ronzoni Spaghetti and Meatballs.

Anncr: (V0): ... get an extension phone.

The cr3wd cheers. But suddenly the car starts to fall. Volkswagen can be fixed in a hurry.
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646
Art Director/Producer: Allen Kay
Director: Bob Bean
Writer: Alan Fraser
Agency: McCann-Erickson, Inc.
Production Company: Wylde Films
Client: Burger Chef Systems, Inc.

647
Art Director/Designer: Maurice Mahler
Director: Harry Hamburg
Writer: Irving Weinberg
Producer: Roger Vaughn
Agency: Young & Rubicam, Inc.
Production Company: V.P.I.
Photographer: Chuck Roucher
Client: General Foods/Jello

648
Art Director: Bill Mason
Director: Dick Lowe
Writer: Jerry Hubschman
Producer: Bob Schenkel
Agency: Carl Ally Inc.
Production Company: Gomes/Lowe
Client: IBM Office Products Division

649
Art Director/Designer: Bill Smith
Director/Photographer: Carl Turk
Writer: Jan Zechman
Producers: Bill Smith, Jan Zechman
Agency: Rink Wells & Associates
Production Company: Turk Photography Ltd.
Client: Exchange National Bank

646
Son: Mother, please. Get out of my way.

647

Come in Jenkins. Have something cool.

648

649

Anncr: Have you taken a close look ...

Wife: Let's call him Heathcliff.
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Mother: Remember your party?

Very nice of you ladies.

We at IBM have.

Mother: And just last Christmas ...

Woman: Our special Jello

Secretaries hurry ... and make mistakes.

Son: I'm going. Mom, I'm going. Ma?

Hm ... a little tart for Jello

The IBM Mag Card Selectric.

Husband: He'll never talk to us. (VO) : Start saving now ... Husband: We don't have a name yet.
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650
Art Director/Designer: William Harris
Director/Photographer: Zoli Vidor
Writer: Richard Vitaliano
Producer: Aaron Ehrlich
Agency: Doyle Dane Bernbach, Inc.
Production Company: VIA Films
Client: General Telephone

651
Art Director: Bob Neidhart
Director: Norm Griner
Writer: Dan Friedman
Producer: Si Merrill
Agency: Benton & Bowles, Inc.
Production Company: Horn/Griner
Client: Vick Chemical Company

653 MEDAL AWARD
Art Director/Designer: Roy Grace
Director: Howard Zieff
Writer: John Noble
Producer: Don Trevor
Agency: Doyle Dane Bernbach, Inc.
Production Company: Howard Zieff
Productions
Client: Volkswagen

654
Art Director: Lew Byck
Designers: Howard Basis, Jerome Lieberman
Director: Arthur Petricone
Writer: Tom Yobbagy
Producer: Jerry Gold
Agency: Doyle Dane Bernbach, Inc.
Production Company: Ovation Films, Inc.
Photographer: Peter Lippmann
Client: Volkswagen

650

651

653

654

Every night, on dark highways ...

There comes a time in your life ...

I, Maxwell E. Snavely, hereby bequeath



CONSUMER PRODUCT COMMERCIALS 419

'he idea of the game ... That's it, you so -arid -so, pass me.

To fight a cough you need ... With a cough suppressant

To my business partner Jules ... Finally, to my nephew Harold ...

(VO) : Sylvania has come up with Superlite

Vicks Formula 44.

I leave my entire fortune ...
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655 DISTINCTIVE MERIT AWARD
Art Director: Rick Levine
Director: Howard Zieff
Writer: David Altschiller
Producers: Rick Levine, David Altschiller
Agency: Carl Ally Inc.
Production Company: Howard Zieff
Productions
Client: Hertz Corporation

656 DISTINCTIVE MERIT AWARD
Art Director/Designer: William Harris
Director/Photographer: Len Steckler
Writer: Larry Levenson
Agency: Doyle Dane Bernbach, Inc.
Production Company: Len Steckler, Inc.
Client: Sylvania

657 DISTINCTIVE MERIT AWARD
Art Director: Ralph Ammirati
Director: Howard Zieff
Writer: Richard Raboy
Producer: Irene Ludwig
Agency: Carl Ally Inc.
Production Company: Howard Zieff
Productions
Client: Northeast Airlines

658
Art Director: George Euringer
Director: Dick Richards
Writer: Jerry Hubschman
Producer: Janine Marjollet
Agency: Carl Ally Inc.
Production Company: Richards and Myers
Client: Carter Wallace/Rise Regular

655

At some companies, you are on your own.

656

(White girl) When you tune a color tv

657

Singles vacation in the Bahamas.

658

I'm going to shave without any water.



We give you diagrammed maps.

(Black girl) Sylvania colors

You need all you can get.

Four blocks to Highland, turn right.

(Yellow girl) So when you look at me

CONSUMER PRODUCT COMMERCIALS 421

Hertz gets you where you are going.

(Tan girl) your reds will stay red ...

We include things to make your return easier. (Silent)

This
vacation
is rated

Northeast Airlines.

... makes my beard wet but: Rise. I'm getting a smooth clean shave. Rise with no water, Rise with water.
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659
Art Director/Producer: Mike Koulermos
Director: Marty Goldman
Writer: Judy Raines
Agency: McCann-Erickson, Inc.
Production Company: Televideo
Cameraman: Stan Lazan
Client: Burger Chef Systems, Inc.

660
Art Director: Don Broder
Director/Producer: Jim R. Rogers
Writer: Jack O'Brien
Agency: Cargill, Wilson & Acree
Production Company: Jefferson Productions
Technical Director: Dan McDaniel
Client: Knight Publishing Company

661
Art Director/Designer: Bob Matsumoto
Director: Fred Levenson
Writer: Ed Smith
Producer: Jerry Gold
Agency: Doyle Dane Bernbach, Inc.
Production Company: Wylde Productions
Client: Volkswagen

662
Art Director/Director/Producer:
Jack Wolfgang Beck
Writer: Roger Butler
Agency: Ogilvy & Mather, Inc.
Production Company:
Filmways of California, Inc.
Client: Mercedes-Benz

659

660

661

(Limousine with motorcycle escort,'

SFX: Dawn Sounds.

Anncr: Volkswagen Mechanics School

662

(Toward Viewer Around Curve)
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This is Burger Chef, right?

Anncr. (John Wayne imitation):

O

It takes three years

Burger Chef Man: Right.

I know you can do it. Okay, move out.

Supervisor: "Now take it apart."

(Limousine and Escort Drive Away.)

We're out to deliver a great newspaper.

(Silent)

(Away From Viewer Around Curve) (From the Driver's Seat) (Straightening Out)
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663
Art Director/Designer: Hal Nankin
Director: Fred Levenson
Writer: Ron Rosenfeld
Producer: Harvey Greenberg
Agency: Doyle Dane Bernbach, Inc.
Production Company: Wylde Films
Client: Sylvania

664
Art Director/Designer: Roy Grace
Director: Tony Petrucelli
Writer: John Noble
Producers: Susan Calhoun, Patrick Boyriven,
Jerry Gold
Agency: Doyle Dane Bernbach, Inc.
Production Company: Stan Lang Productions
Client: Volkswagen

667
Art Director/Designer: Bob Matsumoto
Director: Dick Bailey
Writer: David Field
Producer: Melvin Kane
Agency: Doyle Dane Bernbach, Inc. L.A.
Production Company: Time -Life, Inc.
Client: Laura Scudders

668
Art Director/Designer: Bob Tucker
Director/Photographer: Fred Levenson
Writer: John Noble
Producer: Chuck Doremus
Agency: Doyle Dane Bernbach, Inc.
Production Company: Wylde Films
Client: Volkswagen

664

667

668

Anncr: "Lack of money" Rabelais, 1534.

(Open on cheering Mexican Crowd)

If you're thinking of buying a new car
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"Spend less." Samuel Johnson, 1776. "No tickee, no washee." Lun Fung, 1849.

Laura Scudder's potato chips.

.+01111100...

Wife: "Tortilla Chips."

-4.4111111o,

Amen. Volkswagen, 1970.

Diplomat: "Uh . .. tortilla chips."

$2100 car worth only $1,000. A car in '65 that didn't shrink Okay, so you're not impressed ... yet.
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669
Art Director/Director/Producer:
Jack Wolfgang Beck
Writer: Roger Butler
Agency: Ogilvy & Mather, Inc.
Production Company:
Filmways of California, Inc.
Client: Mercedes-Benz

670
Art Director/Producer: Tom Yohe
Director/Photographer: George Gage
Writer: Larry Miller
Agency: LaRoche, McCaffrey & McCall
Production Company: Focus Presentations
Client: Chas. Pfizer & Co., Inc.

671
Art Director: Jerry Weinstein
Designer: Art Glazer
Director: Harold Becker
Writer: Barbara Holbrook
Producers: Jerry Weinstein, George Booker
Agency: Benton & Bowles, Inc.
Production Company: Harold Becker
Client: The Procter & Gamble Co.

672
Art Director: Marvin Fireman
Designer: Jacqui Morgan
Director: Len Glasser
Writer: Marcia Bell
Producer: Barbra Nagel
Agency: Doyle Dane Bernbach, Inc.
Production Company:
Stars & Stripes Prods. Forever
Animator: Vincent Cafferelli
Client: Burlington Mills

669

670

671

672

Through the Water

SFX: Helicopter engine accelerates

We've studied the wet bottoms problems

"Oh boy, is that an ugly thing .. . wow!"



Over the Rocks

When you're in a helicopter ...

Pampers covers the wet bottoms

Around the Obstacles

rotors automatically start spinning

helping to keep wet bottoms drier.

4

CONSUMER PRODUCT COMMERCIALS 427

Made It!

great engineers at Borg-Warner ...

30

Pampers

Burlington. Loop the loop. "The Loop Top Stocking ... "Your legs will never blush again!"
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673
Art Director: Mark Moffett
Director: Lear Levin
Writer: Mark Doyle
Producer: Jim Rogers
Agency: Cargill, Wilson & Acree, Inc.
Production Company: PGL Productions
Client: Hanes Corporation, Knitwear Div.

674
Art Director/Designer: Dave London
Director: Bert Greenberg
Writer: Doug McClatchy
Producers: Ron Campana, Ken Calfee
Agency: Griswold -Eshleman Company
Production Company: Stallion Productions
Client: Sherwin-Williams Company

675
Art Directors: John Ruggiero, Kong Wu
Directors: S. Vorkopich, Jerry Shore
Writer: Spencer Michlin
Producers: Coyne Maloney, Jerry Bruckheimer
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: BFB/ Libra Productions
Client: PepsiCo, Inc.

676
Art Director: E. Rosenthal
Designer: Bert Mengel
Director: Larry Goldwasser
Writer: Jim Jordan
Producer: B. Haber
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: Televideo
Client: First National City Bank

673

674

675

676

(Man with newspaper to cover face)

More people use more Super Kern -Tone

"There's a whole new way of living."

You start out to save.



(Man has arms masked with paper)

For a lot of reasons.

"Pepsi helps supply the drive ..."

Anncr: Human skin doesn't pinch.

The biggest reason is this symbol.

"You've got a lot to live."
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Now underwear is like that, from Hanes.

Super Kern -Tone. Best in wall paints.

"Pepsi's got a lot to give."

First National City Bank A wide choice of savings plans You make the money; we'll save.
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677
Art Director: Kong Wu
Director: Chris Eaton
Writer: Bill Brinkley
Producer: Don Schwab
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: V.P.I.
Client: Chrysler Corp.

678
Art Director: A. Normandia
Designer: B. Fox
Director: Jerry Shore
Writer: D. Joslin
Producer: K. Fischer
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: Libra Productions
Client: Schaefer Brewing

679
Art Directors: Marvin Levy, Bob Walker
Designer/Director: Hal Silvermintz
Writer: Hal Friedman
Producer: Bert Mangel
Agency: Batten, Barton,Durstine & Osborn, Inc.
Production Company:
Perpetual Motion Pictures
Client: Wall Street Journal

680
Art Director: Tom Heck
Director: Ted Devlitt
Writer: Bob Schulman
Producer: Jerry Kreeger
Agency: Wells, Rich, Greene, Inc.
Production Company: DVI
Photographer: Mike Murphy
Client: Menley & James/Love Cosmetics

677

Tell Judge Torbett I got me another'n!

678

When you're working on a thirst

679

Meet the Formosan Termite ...

4

680

"I detected the subtle odor of lemon."
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3

Drivin' one o' them race cars.

that one beer won't make a dent in,

digests entire buildings.

Here, gal. Judge wants t' talk t'you!

don't settle for any beer ...

This bug costs the economy millions.

... you could be Dodge Material!

but Schaefer.

T!IE 1111.1, STREET

Reported in the Wall Street Journal.

"Of all the women I have known ..." "I picked a lemon ..." Love's Lemon Cleanser.
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681
Art Director: Tom Heck
Director: Art Kane
Writer: Bob Schulman
Producer: Jerry Kreeger
Agency: Wells, Rich, Greene, Inc.
Production Company: DVI
Photographer: Mike Murphy
Client: Menley & James/Love Cosmetics

682
Art Director/Producer: Stan Dragoti
Director: Howard Zieff
Writer: Charlie Moss
Agency: Wells, Rich, Greene, Inc.
Production Company: Howard Zieff
Productions
Photographer: Larry Williams
Client: Trans World Airlines

683 DISTINCTIVE MERIT AWARD
Art Director: Larry Hammond
Director: Howard Zieff
Writer: Jeff Frey
Producer: Larry Spiegel
Agency: Wells, Rich, Greene, Inc.
Production Company: Howard Zieff
Productions
Photographer: Ted Pahle
Client: American Motors

684
Art Director/Designer: Clifton Lee
Writer: John Annarino
Producer: Paul Shreve
Agency: Doyle Dane Bernbach, Inc. L.A.
Production Company: Televideo
Client: Jack in the Box

681

"My Girl's Lips ..."

682

Skycap: "Just lean on ole Bud Jones."

683

684

Anncr: It doesn't cost a lot of money.

"Gee, Bernie, I didn't mean to ..."
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"Fresh as the morning dew ..." "Fresh as a bright summer day."

"Stanley rush this man through"

It just looks like it does.

Anncr: When one of our skycaps ...

Mother: Joey, so fancy?"

1 m

Anncr: "What inspires this poetry?"

Skycap: "no job too big for Bud Jones"

Anncr: The Ambassador. That's class.

"Get Stanley a good meal." (Silent) "I'm not hungry Bernie"
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685
Art Director/Designer: Maurice Mahler
Director: Harry Hamburg
Writer: Irving Weinberg
Producer: Roger Vaughn
Agency: Young & Rubicam, Inc.
Production Company: V.P.I.
Photographer: Chuck Roucher
Client: General Foods/Jello

686
Art Director: Berl Cattell
Designer/Director/Photographer:
Conrad Bailey
Writer: James R. Johnston
Producers: Johnston/Cattell
Agency: Earle Ludgin & Co.
Production Company: Conrad Bailey
Productions (Stars & Stripes East)
Client: Educational Resources, Inc.

687
Art Director/Writer: Jerry Bernstein
Designer: Joe Minnella
Director: Peter Thomson
Producer: John Roach
Agency: W. B. Doner and Company
Production Company: TDF Films
Photographer: Ted Pahle
Client: Tootsie Roll Industries

688
Art Director/Designer: Mike Lawlor
Director: Harold Becker
Writer: Mike Mangano
Producer: Lou Puopola
Agency: Doyle Dane Bernbach, Inc.
Production Company: Harold Becker
Productions, Inc.
Photographer: Harold Becker
Client: Uniroyal

685
Guard: Next! Cook: Uum uum.

686

This is Jimmy Smith.

687

Anncr: How many licks does it take

688

Royal Plus golf ball.



Don't keep his excellency waiting.

Jimmy's parents tried to help ...

Angel: ... it's worth waiting for!

He is very particular about his food.

Educational Resources.

Devil: Don't listen to him kid....
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Jello Gelatin for dessert.

You can help your child help himself.

Angel: You'll be a hero!

He's using the Royal Plus. Royal Plus is the perfect golf ball. (Silent)
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689
Art Director/Designer: Jim Brown
Director: Ira Marvin
Writer: Floyd Stone
Producer: Dorothy Mills
Agency: Doyle Dane Bernbach, Inc.
Production Company: VIA Films
Photographer: Dick Shore
Client: General Telephone

690
Art Director: Sid Myers
Director: Jacques Letellier
Writer: Marvin Hoenig
Producer: Jay Eizenstat
Agency: Doyle Dane Bernbach, Inc.
Production Company: Televideo
Client: Thom McAn

691
Art Director/Director: Sid Myers
Writer: Evan Stark
Producer: Phil Worcester
Agency: Doyle Dane Bernbach, Inc.
Production Company: Directors Studio Inc.
Client: Miles Laboratories/Alka-Seltzer Plus

692
Art Director/Designer: Dave London
Director: Arthur Pembleton
Writer: Lisa Hughes
Producers: Dave London, Donna Solpa
Agency: Griswold -Eshleman Company
Production Company: Dillon Productions
Client: Sherwin-Williams Company

689
This is one of our pay phones.

690

(Music)

691

692

Ladies & Gentlemen this is the answer.

Everybody knows a guy who's not handy.
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Set in the middle of nowhere.

(Music)

The answer to the question is ...

Won't pay its way for years.

(Music)

It's a brand new cold tablet.

Still, it'll help somebody.

Thom McAn makes a soft soft shoe.

Is this the real commercial?

Sherwin-Williams house paint. A cinch to get good even coverage. Now admit it. Wasn't that easy?
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693
Art Director: Stan Dragoti
Designer: Manny Gerard
Director: Howard Zieff
Writer: Charlie Moss
Producer: Barbara Michelson
Agency: Wells, Rich, Greene, Inc.
Production Company: Zieff Productions
Photographer: Ted Pahle
Client: Trans World Airlines

694
Art Director: Jerry Ranson
Director: Howard Zieff
Writer: Charlie Ashby
Producer: Larry Spiegel
Agency: Wells, Rich, Greene, Inc.
Production Company: Howard Zieff
Productions
Photographer: Larry Williams
Client: American Motors

695
Art Director: Stan Dragoti
Designer: Manny Gerard
Director: Howard Zieff
Writer: Charlie Moss
Producer: Barbara Michelson
Agency: Wells, Rich, Greene, Inc.
Production Company: Howard Zieff
Productions
Photographer: Gil Geller
Client: Trans World Airlines

696
Art Director: Carol Nelson
Director: Fred Levinson
Writer: Mike Drazen
Producer: Magi Durham/Telpac
Agency: Geer, DuBois & Co.
Production Company: Wilde Films, Inc.
Client: Foster Grant Co. Inc.

693

694

695

696

"Did you see the faces on those people"

"The Javelin is quite a car this year."

"When you see a customer, jump!"

A man can't afford .. .
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"Joey, I told you a million times"

"390 engine, ram air hood."

TWA promised its people a bonus

"Myron, you still got that St. Bernard?"

"What about a test drive?"

"Remember, success has many fathers."

Three flights in under nine minutes.

"And in the back there's ...

Rose, I told you never to call me here.

... to let the glare of the sun ... That's why Foster Grant makes clip-ons. Some people can't live without them
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697
Art Director/Designer: Neil McBain
Director: Stu Berg
Writer: Alan Dietz
Producer: Norris Nelson
Agency: Leo Burnett Co., Inc.
Production Company: Film Fair
Camerman: Hal Schulman
Client: United Air Lines

698
Art Director/Designer: Harry Wilson
Director: Lee Chapman
Writer: John Wagner
Producer: Jack Hastings
Agency: Leo Burnett Co., Inc.
Production Company: Haboush
Photographer: Dickson
Client: United Air Lines

699
Art Director/Designer: Jim Black
Director/Photographer: Fred Levinson
Writer: Rob Nolan
Producer: John Donnely
Agency: Leo Burnett Company, Inc.
Production Company: Wylde Films
Client: Philip Morris Company

700
Art Director: Don Marrs
Designer/Director: Fred Wolf
Writer: Charlie Wendy
Producer: Rudy Behlmer
Agency: Leo Burnett Company, Inc.
Production Company: Murakami/Wolf Films
Client: Procter & Gamble/Camay Div.

697

698

699

700

For every man who dreams

This year take a trip to the desert?

You've come a long, long way

Harry? I can't go on using your soap.



It's our flight training center

A city beyond description.

You've come a long way, baby

World's largest pilot training school

... and for its daylife.

... to get where you've got to today!
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Fly the friendly skies of United.

Fly the friendly skies of United.

Vir rnia lims.
Res or thud

You've got your own cigarette now baby

camay keeps
the girls

different from
the boys

We're beginning to smell alike. I just want to be a girl.
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701
Art Director: Roy Sandstrom
Director: Stan Johnson
Writer: Bruce Coe
Producer: Jack Warren
Agency: Leo Burnett Company, Inc.
Production Company: Audio Productions
Client: Schlitz Brewing Company

702
Art Director: Gene Hoefel
Designer/Director/Photographer: Bill Klaxton
Writer: Paul Synor
Producer: Helen Nelson
Agency: Leo Burnett Company, Inc.
Production Company: MPO
Client: Brown Shoe

703
Art Director: Don Keller
Director: Howard Morris
Writer: Al Samuelson
Producer: Rudy Behlmer
Agency: Leo Burnett Company, Inc.
Production Company: Screen Gems
Client: Kellogg Company

704
Art Director: Sig Bodziewicz
Designer: Milt Schaffer
Director: Rick Donner
Writer: Tom Rogers
Producer: Mac Ward
Agency: Leo Burnett Company, Inc.
Production Company: Film Fair, Chicago
Photographer: Andy Costykian
Client: Star-Kist Foods, Inc.

701

(Singers humming)

702 11111
(Silent)

703 ,

704

"Wake up, wake up, wake up ...

Woman: Morris! Surprise!



Oh, it's a very good year

Alf .41L

-'411111111116r_

Walk wild in Risque shoes.

Kellogg's Rice Krispies

Anncr: (VO) : Encore makes this ...

Designed for adventure.

What a way to make a day start.
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Discover ...Encore.

Are you ready to risk Risque?"

Kellogg's Rice Krispies

Morris: Dum-Dum hasn't learned ... 9 -Lives. Food cats really like. Albert, you're not so dumb.
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705
Art Director/Designer/Writer: Hector Robledo
Director/Photographer: Lynn St. John
Writer: Bill Hentz
Agency: Foote, Cone, Belding
Production Company: VPI
Client: Menley & James/Contac Cold Capsules

706
Art Director/Producer: Tom Yohe
Director/Photographer: George Gage
Writer: George Newell
Agency: LaRoche, McCaffrey & McCall
Production Company: Focus Presentations
Client: Chas. Pfizer & Co. Inc.

707
Art Director/Designer: Mel Sant
Director: Ira Marvin
Writer: Florence Granello
Producer: Al Meyers
Agency: Doyle Dane Bernbach, Inc.
Production Company: VIA Productions
Photographer: Zolli Vidor
Client: Monsanto/Wear Dated

708
Art Director/Designer: William Harris
Director: Marshal Stone
Writer: Richard Vitaliano
Producer: Dick Wotring
Agency: Doyle Dane Bernbach, Inc.
Production Company: MPO
Client: Sylvania

705

706

707

708

Most cold remedies like Chinese food....

Hai Karate's top-secret Lime Orchard.

I had a real problem with my mother.

... I'm Gertrude.
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lot so with Contac cold capsules. Relieves sniffles, sneezes, stuffy nose

Hai Karate Oriental Lime. With instructions on self-defense.

She nevernever let me have any fun. But then ... she stopped bothering me.

Old Chinese saying: "get Contac."

Be careful how you use it.

Maybe she doesn't love me anymore.

Sylvania Blue Dot Flashcubes. (He jumps up, snaps picture.) If I can only get my camera back.
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709
Art Director: Frank DeVito
Director/Photographer: Steve Horn
Writer: Betty Fitterman
Producer: Mike Schapiro
Agency: Young & Rubicam, Inc.
Production Company: Horn/Griner
Client: Johnson & Johnson

710
Art Director/Director: Sid Myers
Writer: Phyllis Robinson
Producer: Aaron Erlick
Agency: Doyle Dane Bernbach, Inc.
Production Company: Directors Studio Inc.
Client: Clairol/Nice & Easy

711
Art Director/Designer: Maija Veide
Director: Dick Rucker
Writer: Bill Appelman
Producer: Penny Hewitt
Agency: Doyle Dane Bernbach, Inc.
Production Company: Peterson Company
Client: Monsanto

712
Art Director/Producer: Fred Petermann
Designer/Animator: Mordi Gerstein
Writer: Larry Miller
Agency: LaRoche, McCaffrey & McCall, Inc.
Production Company: Summer Star
Productions
Client: J. P. Stevens & Co., Inc.

709
Grandma, I'm so glad you're here.

710

Somedays I really think I'm beautiful.

711

712

In the beginning ...

Once there was a man who had wrinkles.



Here's your room, Grandma.

sib
Then there are other days.

Man found himself at odds.

Grandma, can I try some on you?

It lets me be me.

Monsanto brings nylon era to a close.
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F

Johnson's Baby Powder . . .

(Silent)

Man and nylon carpet come to terms.

Stevens -Utica
No -Iron Sheets.

r

Everything he touched wrinkled. Stevens -Utica No -Iron Sheets. They don't, can't, never wrinkle.
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713
Art Director: Frazier Purdy
Designers: Neil Tardio, Frazier Purdy
Director: Andy Jenkins
Writer: Al Himelick
Producer: Neil Tardio
Agency: Young & Rubicam, Inc.
Prodution Company: Jenkins, Covington, Inc.
Cameramen: Andy Jenkins, Lennie Stark
Client: Eastern Air Lines, Inc.

714
Art Director: Bill Mason
Designer: Paul Ashley
Director: George Gomes
Writer: Charlie Ewell
Producer: Helen Marcordes
Agency: Jack Tinker & Partners, Inc.
Production Company: Comes/Lowe
Client: Miles Laboratories/Alka-Seltzer

715
Art Director/Designer: Alan Honig
Director: Bill Alton
Writer: Bob Mackall
Producer: Jay Eisenstat
Agency: Doyle Dane Bernbach, Inc.
Production Company: Alton/Melsky
Photographer: Ross Lowell
Client: Whirlpool

716
Art Director: Byron Gibbs
Designer/Director: Ken Walker
Writer: Catherine Williams
Producer: Don Harrington
Agency: Sullivan, Stauffer, Colwell
& Bayles, Inc.
Production Company: Totem Productions, Inc.
Photographer: Bob Franz
Client: Noxell Corporation

713

714

715

716

A

Smiling faces, on Eastern.

Hey, mankind, it's the sun.

Whirlpool introduces ...

Listen to the sound of an acne pimple.



Going Places, on Eastern-Airlines.

-11111.101'

Going Places, on Eastern-Airlines.

I don't like unsettling stomachs. Alka-Seltzer on the rocks.

It compacts trash ...
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A smile can make a big difference.

Next time I get to be too much ...

The Trash Masher
Whirlpool

rim

... in a neat, little bag. (Silent)

%to

'411114ftisiossiu4 THE
BLEMISH

SILENCER

Start with one dot ... Wipe out pimples. Wipes out the last pimple.
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717 DISTINCTIVE MERIT AWARD
Art Director: Raymond Baglietto
Director: Dick Stone
Writer: Mike Becker
Producer: Mike thick
Agency: Young & Rubicam, Inc.
Production Company: Stan Lang Prod. Inc.
Client: General Cigar Co./White Owl

718 MEDAL AWARD
Art Director/Designer: Bob Gage
Director: Howard Magwood
Writer: Marvin Honig
Producer: Ernie Hartman
Agency: Doyle Dane Bernbach, Inc.
Production Company: Rose Magwood
Productions
Photographer: Ernie Capparros
Client: Cracker Jacks

719
Art Director: Amil Gargano
Director: Bill Alton
Writer: Elmer Skahan
Producers: Amil Gargano, Elmer Skahan,
Irene Ludwig
Agency: Carl Ally Inc.
Production Company: Alton/Melsky
Client: Northeast Airlines

720
Art Director: Amil Gargano
Director: Bill Alton
Writer: Jim Durfee
Producer: Janine Marjollet
Agency: Carl Ally Inc.
Production Company: Alton/Melsky
Client: Carter-Wallace/Active Deodorant

717
To really appreciate our cigar ...

718

(SFX I

719

With Northeast you relax with a fluffy pillow.
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igh: them both up

(SFX I

You pit on our travel slippers.

Puff on theirs. Puff on ours.

(SFX)

Northeast gives a soft, furry throw.

White Owl, our cigar.

CrackerJack
Regular and big Pass -Around Pack

You can still taste them.

Northeast's steaks are broiled right on the plane.

Silent. Hairdressers run around ... Active helps.
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721
Art Director: Mike Tesch
Director: Mike Cuesta
Writer: Baxter Lindsay
Producer: Irene Ludwig
Agency: Carl Ally Inc.
Production Company: Mike Cuesta
Client: Northeast Airlines

722
Art Director/Designer/Writer/Producer:
Tony Mandarino
Director: Dick Richards
Production Company: Richards & Myers
Films, Inc.
Client: Magee Carpet

723 MEDAL AWARD
Art Director: Sam Scali
Director: Jacques Letellier
Writer: Edward A. McCabe
Producers: Scali/McCabe
Agency: Scali, McCabe, Stoves, Inc.
Production Company: Televideo
Client: Volvo, Inc.

724 DISTINCTIVE MERIT AWARD
Art Director: Sam Scali
Director: Mordi Gerstein
Writer: Edward A. McCabe
Producers: Scali/McCabe
Agency: Scali, McCabe, Stoves, Inc.
Production Company: Pelican Films, Inc.
Client: Volvo, Inc.

721

722

723

724

Northeast Airlines has an announcement

Men loved Jean Harlow.

Volvo in Saudi Arabia has a tough life

... they named your car ...
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foi all who hate the middle.

Women loved Valentino. Bad men loved to fight Errol Flynn.

Volvo paint inspectors come here Volvos in Lapland

I

`1111.

Trade it in on a Vo

U11111, 1111141

7/04
140,

Northeast Airlines.

Magee for fussy somebodies.

A nice place like this ...

eating you out of house and home?
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Art Director: Sam Scali
Director: Harold Becker
Writer: Edward A. McCabe
Producers: Scali/McCabe
Agency: Scali, McCabe, Sloves, Inc.
Production Company: Harold Becker
Prods., Inc.
Client: Volvo, Inc.

726
Art Director: Ralph Fernandez
Director: N. Lee Lacey
Writer: Derald Brenneman
Producer: Pamela Reeve
Agency: Jack Tinker & Partners, Inc.
Production Company: N. Lee Lacey
Client: Miles Laboratories/Nervine

727 DISTINCTIVE MERIT AWARD
Art Director: John LaPick
Designer: Howard Barker
Director: Dick Miller
Writer: Milton Lowe
Producer: Robin Harvey
Agency: Young & Rubicam, Inc.
Production Company: Dick Miller Assoc.
Client: Beechnut Co./Life Savers

728
Art Director/Designer/Writer: John LaPick
Director/Photographer: Horn/Griner
Producer: Robin Harvey
Agency: Young Rubicam, Inc.
Production Company: Horn/Griner
Productions
Client: Beechnut Co.

725

726

727

728

"stasawatil,
441111111111111#

This is the Volvo report.

... All the labor saving conveniences.

My cellmate sleeps with his mouth open.

"What do you owe your great teeth to?"
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Boy, are you Americans rotten .. . You, more than anyone, need a car.

... Three happy children.

His breath keeps me awake.

... He's given you everything ...

Tell "Mad Dog" he needs a breath mint?

May we suggest a Volvo.

(SFX)

So give him Life Saver Mints.

flavor... instead of sugar

"Blubber." "Could you make it in Walrus?"
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729 MEDAL AWARD
Art Director/Designer: Allan Beaver
Director: Howard Zieff
Writer: Larry Plapler
Producer: Bertelle Selig
Agency: DKG, Inc.
Production Company: Howard Zieff Prod.
Client: Remington Electric Shaver Division/
Sperry Rand Corp.

730
Art Director/Designer: Bob Matsumoto
Director: Dick Bailey
Writer: David Field
Producer: Melvin Kane
Agency: Doyle Dane Bernbach Inc. L.A.
Production Company: Time -Life, Inc.
Client: Laura Scudders

731
Art Director/Director: Bill Gold
Designer: Talivaldas Stubis
Writer/Producer: Charles Gold
Agency: B. G. Charles, Inc.
Production Company: DJM Films Inc.
Photographer: David Hoffman
Client: Warner Bros.

732
Art Director: George Lois
Director/Photographer: Timothy Galfas
Writer: Ron Holland
Producer: John Cholakis
Agency: Lois Holland Callaway Inc.
Production Company: Galfas Productions
Client: Braniff International

729
Father: be sure your water is hot.

730 ar

Open an cheering Mexican Crowd.

731

732

I'm a mother with a problem.

"These is beauty in soup cans....
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Put on a lot of lather.

Laura Scudders Tortilla Chips.

He never gets up until midnight.

When you work over here, be careful.

Dead silence.

He's always carrying on so with girls.

This thing is a styptic pencil.

"Uh ... tortilla chips."

... Excuse me while I go wake him up.

Braniff International
(When you got it -flaunt it)

Michelangelo couldn't imagine" Always fly Braniff. When you got it-flaunt it.
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733
Art Director: George Lois
Director/Photographer: Joe Coffey
Writer: Ron Holland
Producer: Ed Murphy
Agency: Lois Holland Callaway Inc.
Production Company: Saturn Pictures
Corporation
Client: Merck & Company

734
Art Director/Designer: Hy Yablonka
Director: Victor Haboush
Writer/Producer: Paul Decker
Agency: Chiat/Day Inc.
Production Company: The Haboush Company
Photographer: James Dickson
Client: Western Harness Racing

735
Art Director: George Lois
Director/Photographer: Dick Richards
Writer: Ron Holland
Producer: Ed Murphy
Agency: Lois Holland Callaway Inc.
Production Company: Dick Richards Studio
Client: Redbook Magazine

736
Art Director: George Lois
Director/Photographer: Joe Coffey
Writer: Ron Holland
Producer: Ed Murphy
Agency: Lois Holland Callaway Inc.
Production Company: Saturn Pictures
Corporation
Client: Noxell Corporation

 it
733

Blue Danube Waltz -

734

(VO) : "Harness racing ..."

735

... invention of the 20th century?

736

in the Broadway musical "Hair".
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;u1p, Gulp, Spritz, Spritz

ibh

3FX: Horse whinnie

"Diaper Service!!"

Gulp, Gulp, Spritz, Spritz

 (VO) : "Tonight ..."

The most interesting parents are....

Waltz through pain with Throat -Cote

(VO) : "... at Hollywood Park."

REDJEKX:Ok
MY MOTHER
MADE ME FAT -
WOMEN TELL
WHY THEY EAT THE
TOO MUCH SUCCESSFUt
plus DIET 20 000

WISE WOMEN
HAVE USED

Young Mamas!

I'm draft bait, and I have acne. There's no miracle cure, but I use ... Thera-Blem!
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737
Art Director/Designer: Jean-Claude Goldberg
Director/Photographer: Horn/Griner
Writer: Muriel Cadel
Producers: Warren Donahue, Joe Goldberg
Agency: Marsteller Inc./The Zlowe Company
Inc.
Production Company: Horn/Griner
Client: Dannon Milk Products

738
Art Director: George Lois
Director/Photographer: Joe Coffey
Writer: Ron Holland
Producer: Ed Murphy
Agency: Lois Holland Callaway Inc.
Production Company: Saturn Pictures
Corporation
Client: Standard Milling Company

739
Art Director: George Lois
Director/Photographer: Joe Coffey
Writer: Ron Holland
Producer: Ed Murphy
Agency: Lois Holland Callaway Inc.
Production Company: Saturn Pictures
Corporation
Client: Noxell Corporation

740
Art Director: Charles Piccirillo
Director/Producer: Herb Strauss
Writer: Robert Levenson
Agency: Doyle Dane Bernbach, Inc.
Production Company: DSI
Client: Gillette

737

738

Tougli words from Mickey Martie:

739

740

We're both in the musical "Hair".

This man has given up everything but ...



O.-

01'
At!

We have acne and use Thera-Blem. We're not the only kids ...
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Maypo, the hot cereal heroes cry for!

Ask her! Ask him!

The Gillette Stainless Steel blade He is, in the most tragic sense, spoiled.
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741
Art Director/Director/Writer/Producer:
Schweppes Creative Group
Designer: Seymour Chwast
Agency: Ogilvy & Mather, Inc.
Production Company: Elektra Film
Productions, Inc.
Client: Schweppes Ltd.

742
Art Director/Designer: Verdun Cook
Director/Photographer: Philippe Halsman
Writer: Gregg Karriker
Producer: Marty Cohen
Agency: Griswold -Eshleman
Production Company: CPI
Client: Howard Clothes

743
Art Director/Designer: Peter Hirsch
Director/Photographer: Jerry Shore
Writer: Neil Calet
Producer: Henry Roth
Agency: DKG, Inc.
Production Company: Libra Productions
Client: Cott', Inc.

744
Art Director: Allan Buitekant
Director/Photographer: Mike Elliot
Writer: John Crawford
Producer: Deanna Stevens
Agency: Firestone & Associates
Production Company: E.U.E.
Client: Stella D'oro

741
Collision

742

743

744

I think I hate you

(Music) : Sound of train

Only eight calories each.
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Getaway

I thick I hate you

They almost float.

A Short Snort

I think I hate you

(V0): Paris, the city of love.

The cookies to eat ...

Knockout

R rurr . .

(Sound of train)

Stella D'oro Dietetic Kichel.
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745
Art Director: Steve Singer
Designer: Valen Associates
Director: Jack Dam
Writer: George Keenan
Producer: Karen Quinlin
Agency: Jack Tinker & Partners, Inc.
Production Company: Elektra Film Productions
Client: Miles Laboratories/Nervine

746
Art Director: Allan Buitekant
Director: George Gage
Writer: John Crawford
Producer: Deanna Stevens
Agency: Firestone & Associates
Production Company: Focus Productions
Photographer: Fred Hoffman
Client: Ronzoni Macaroni Co.

747
Art Director: George Lois
Director/Photographer: Joe Coffey
Writer: Ron Holland
Producer: Ed Murphy
Agency: Lois Holland Callaway Inc.
Production Company: Saturn Pictures
Corporation
Client: Standard Milling Company

748
Art Director/Producer: Larry Anas
Director/Photographer: Harry Liles
Writers: C. B. Gardner, D. M. Cafferata
Agency: Needham, Harper & Steers, Inc.
Production Company: Avery/Lindquist
Productions
Client: Chicago Daily News

745

746

747

748

I.,r,, 1",

Man: (VO) : Hello, Gloria .. . Gloria?

They buy extra rich tomato paste.

Seaver, strike out that last man!

"At 8 AM you read your morning paper."
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Anncr: (VO) : Take Nervine

rr

They use twice as much meat.

Mr. Hodges-I want my Maypo!

Woman: Elliot, it's me again.

There's a Ronzoni watching the pot.

There's no time for that!

ntrv'ry

r4irrkj,.i
Alanigi MILES LABORATORIES. INC

(Silent)

Everyone watches us make commercials.

Maypo now makes instant oatmeal!

"At ten, a new expressway opens." "At two, Congress votes on taxes." Read all in The Chicago Daily News.
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749
Art Director: Ed Dillon
Designer: John Alcorn
Directors: Paul Kim, Lew Gifford
Writer: Dick Mercer
Producer: Bernie Haber
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: Kim & Gifford
Productions
Photographer: Ani-Film Studios
Client: Campbells Soup Company

750
Art Director: Fred Hindel
Director: Don Leaver
Writer: Steve Lehner
Producer: William Conner
Agency: North Advertising Incorporated
Production Company: James Garrett
Client: The Paper Mate Co.

751
Art Director: Al Bensusen
Writer: Bruce Barton
Producers: Donn Resnick, Douglas Fithian
Agency: Kenyon & Eckhardt Advertising, Inc.
Production Company: Douglas Fithian & Co.
Client: Beecham Products Inc.

752
Art Director/Designer: Frank Siebke
Director: Paul Kim
Writer: Peter Lubalin
Producer: Gaston Braun
Agency: Leber Katz Paccione, Inc.
Production Company: Kim & Gifford
Photographer: Charles Van Mannen
Client: U.S. Shoe Corp./Red Cross

749
Kids-Campbell Up

Sound: The quiet sounds of night.

V

.410/' t

751
i/

Macleans worked in the clinic.

752

Fashions start in pretty wild places.
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Butterfly Music

Macleans works in the field.

Rainbow- Like a Bowl of ...

Anncr: Flair writes with silence

Proved in the clinic.

Flair-the new to write.

Proved in the field.

With Cobbies a pretty wild shoe. If your fashions start out wild ..
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753

You are too much!

754

Who's your favorite actress?

753
Art Director/Designer: Verdun Cook
Director/Photographer:. Philippe Halsman
Writer: Gregg Karriker
Producer Marty Cohen
Agency: Griswold -Eshleman
Production Company: CPI
Client: Howard Clothes

754
Art Director: George Lois
Director: Dick Richards
Writer: Ron Holland
Producer: Ed Murphy
Agency: Lois Holland Callaway Inc.
Production Company: Dick Richards Studio
Photographer: Dick Richards
Client: Redbook Magazine

755
Art Director/Designer/Writer: Peter Bonner
Director/Photographer: Les George
Producer: Elizabeth Hastings
Agency: MacLaren Advtg. Co. Ltd.
Production Company: New Studio of Film
Client: Canadian Govt. Travel Bureau

756
Art Director: Noel Thomas
Director: George Gomes
Writer: Jerry Gerber
Producer: John Capsis
Agency: Jack Tinker & Partners, Inc.
Production Company: Comes -Lowe
Client: Carnation/Slender
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You are too much!

I

"Sophia Loren"

(VO): More Nothing

You are too much!

"I think she's wonderful"

(VO): At Peace

Interesting parents are Young Mamas!

(VO) : Come Up To Canada.

(Music) (Music) (Music)
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757
Art Director/Designer: Allan Beaver
Director/Photographer: Mike Cuesta
Writer: Larry Plapler
Producer: Henry Roth
Agency: DKG, Inc.
Production Company: Mike Cuesta Prod.
Client: Thomson McKinnon

758
Art Director: Dave Pearl
Writer: Hal Friedman
Agency: Warren, Muller, Dolobowsky
Production Company: Galfas Productions
Client: Colonial Provisions

759
Art Director/Designer: Hy Yablonka
Director: Victor Haboush
Writer/Producer: Paul Decker
Agency: Chiat/Day Inc.
Production Company: The Haboush Company
Photographer: James Dickson
Client: Western Harness Racing

760
Art Director: Don Eldridge
Director: Tim Galfas
Writer: Milt Trazenfeld
Agency: Warren, Muller, Dolobowsky
Production Company: Galfas Productions
Client: Breon Labs

757

758

759

760

NITER ST VI' E S OF "

You've worked all your life for money.

Anncr (VO) : Colonial History. Valley Forge.

(VO) : "Harness racing ..."

(VO) : Ellen's baby has diaper rash.
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IT F:1) ',4" VI' E S OF AM

It's time money worked for you.

Soldier: You oughta be President.

SFX: Horse whiimie

,4111111.

11. I. NI XI F:"*. NIER1

Introduce money to Thomson McKinnon.

Washington: What's a President?

(VO) : "Tonight ..."

II l NIII II I 1FIt 1st ERICA

We'll help you put it to work.

Colonial
The most delicious franks and bologna

since way back when.

This Bologna is presented by Colonial.

(VO) : "... at Hollywood Park."

(V0): Diaparene for diaper rash. (V0): So why lose any sleep over it?
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761
Art Director/Designer: Howard Brody
Director/Photographer: Bill Alton
Writers: Don Marowski, Howard Brody
Agency: Crothers & Smith
Production Company: Alton/Melsky
Productions
Producers: Howard Brody, Keith Gould
Client: Aunt Millie's Sauces, Inc.

762
Art Director/Designer: Kenneth W. Paul
Director: Adrian Riso
Writer: Frank Visk
Producer: Heris Stenzel
Agency: Barlow/Johnson
Production Company: Tulchin Productions,
Ltd.
Photographer: Jacques Demarecaux
Client: Dairylea Cooperative Inc.

763 DISTINCTIVE MERIT AWARD
Art Director/Designer: Mas Yamashita
Director: Bob Sallin
Writer: David Field
Producer: Ken Niles
Agency: Doyle Dane Bernbach, Inc. L.A.
Production Compay: Kaleidescope Productions
Client: Volkswagen Pacific

764
Art Director: Harvey Gabor
Writer: Anthony Hertz
Producer: Phil Messina
Agency: McCann-Erickson, Inc.
Production Company: Libra Productions
Client: The Coca-Cola Company

761

762

763

764

"Aunt :Millie's Spaghetti Sauce ...

Wife: I'll have the club sandwich ...

"'Folks, trade in your old Volkswagen ...

Gimme a BLT down. Hold the mayo.
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... What kinda name is Aunt Millie?

Waiter. Waiter!

... on a brand new one.

"ITA-A-A-A-LIAN!"

What'll you have, Frank. Frank!

(silent)

Anncr: Be slim with Dari-Lean "99."

... is this the new one?

Adam and Eve on a raft ... Ordering two burgers medium. Tuna rye, high and dry. Seaboard.
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765
Art Director/Director/Writer/Producer:
Shell Oil Creative Group
Agency: Ogilvy & Mather, Inc.
Production Company: WCD, Inc.
Client: Shell Oil Co.

766
Art Director: Allan Buitekant
Director/Photographer: Mike Elliot
Writer: John Crawford
Producer: Deanna Stevens
Agency: Firestone & Associates
Production Company: E.U.E.
Client: Stella D'oro

767
Art Director/Designer/Director:
Bert Steinhauser
Writer: Chuck Kollewe
Producer: Ralph Borzi
Agency: Doyle Dane Bernbach, Inc.
Production Company/Photographer:
Jerry Ansel
Client: Lever Brothers

768
Art Director/Designer/Director: Peter Modica
Writer/Producer: Joseph Stone
Agency: Berger Stone & Partners
Production Company: Gemini Films Inc.
Client: Chevrolet Dealers Assn.

765

767

768

Ni11111111WEllair
Approaching Hole

Red toothpaste contains two whiteners.

Anncr: (VO) : Chevy has a better car!
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Tire Going Into Hole

Yes. today

Never used in toothpaste before.

Tire Going Over Edge of Hole

Anncr: (V0): Not just for dinner

It contains a real mouthwash.

Safely Out of Hole!

Stella D'oro Breadsticks. Anytime.

We call it Close -Up.

Who says so? The millions who ... ... but Chevy ... ... has a better car.
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769
Art Director/Designer: Edd Griles
Director/Photographer/Production Company:
Jerry Ansel
Writer: Hal Goldberg
Producer: Don Trevor
Agency: Doyle Dane Bernbach, Inc.
Client: Volkswagen

770
Art Director/Designer/Director:
Bert Steinhauser
Writer: Paul Zoellner
Producer: Ralph Borzi
Agency: Doyle Dane Bernbach, Inc.
Production Company: Harold Becker
Productions, Inc.
Photographer: Harold Becker
Client: Heinz

771
Art Director/Designer: William Harris
Director: Marshal Stone
Writer: Richard Vitaliano
Producer: Dick Wotring
Agency: Doyle Dane Bernbach, Inc.
Production Company: MPO
Client: Sylvania

772 DISTINCTIVE MERIT AWARD
Art Director/Designer: Hal Nankin
Director: Marcia Bell
Writer: Dave Langley
Producer: Don Wallace
Agency: Doyle Dane Bernbach, Inc.
Production Company: MPO
Client: American Tourist

769

770

771

772

A Volkswagen always saves you money.

"I investigate accident claims."



26 miles to the gallon ...

(Guy removes arms from casts.)

The savings are so big ...

S LC

Thick, rich Heinz

(Insurance man snaps picture.)
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You get back almost all you put in.

SLOWES"
Still the slowest ketchup in town.

"Oww. I think I really hurt my arm!"
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773
Art Director/Designer: Bob Tucker
Director/Photographer: Bill Garroni
Writer: Tom Yobbagy
Producer: Jerry Gold
Agency: Doyle Dane Bernbach, Inc.
Production Company: Directors Group Inc.
Client: Volkswagen

774
Art Director: Dave Larson
Director: Mike Cuesta
Writer: Richard Vitaliano
Producers: Dick Wotring, Karen Avakian
Agency: Doyle Dane Berbach, Inc.
Production Company: Mike Cuesta
Client: Sylvania

775
Art Director/Designer: Ron Barrett
Director: Mordi Gerstein
Writer: David Altschiller
Producers: Ron Barrett, David Altschiller
Agency: Carl Ally Inc.
Production Company: Summer Star
Productions
Artist: Peter Dakin
Client: Carter -Wallace

776
Art Director/Producer: Tom Yohe
Director/Photographer: Peter Cooper
Writer: George Newell
Agency: LaRoche, McCaffrey & McCall
Production Company: Peter Cooper Assoc.
Client: Leeming-Pacquin

773

774

775

Volkswagen introduces Medi-car:

Average bulb burned after 750 hours.

Man is civilized out, but primitive inside.

776 Aftwriadhi
SFX: Exotic sounds of the spice market
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You get four free check-ups.

100 watt Blue Dot Bulb.

Help extend your car's life.

It burned after more than 1,100 hours.

When a man is nervous he perspires. We've created Active.

It's a whole new way of life.

Sylvania's Blue Dot bulb lasts longer.

11611V
dry

ANTI-PMSF IRMO
SPRAY

441611111ft.*^^

It keeps the animal in you, in you.

This is "Excellent Person." New Hai Karate Oriental Spice. Be careful how you use it.
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777
Art Director: Norman Tannen
Director/Photographer: Mike Elliot
Writer: David Saslaw
Producer: Jay Eisenstadt
Agency: Doyle Dane Bernbach Inc.
Production Company: E.U.E.
Client: Bulova

778
Art Director: Jerry Collamer
Director/Photographer: Jerry Kaufmann
Writer: Marie Gutjahr
Producer: Ken Licata
Agency: Young & Rubicam, Inc.
Production Company: Pelican Films, Inc.
Client: International Latex

779
Art Director/Designer: Hal Nankin
Director: Marcia Bell
Writer: Dave Langley
Producer: Don Wallace
Agency: Doyle Dane Bernbach, Inc.
Production Company: MPO
Client: American Tourist

780
Art Director: Marvin Mitchneck
Designer/Photographer: Papadopolous
Director: Phil Kimmelman
Writer: Bob Oksner
Producer: Sue Ledner
Agency: David, Oksner & Mitchneck
Production Company: Focus Presentations
Client: Consolidated Cigar Corporation/
Tueros Cigars

777

778

779

780

My name is David Humphries.

Please Ma, not another padded bra!

Tueros was born in Spain.
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Vly predecessors were led astray.

Sara, suddenly your shaplier!

I had an Accutron watch.

You mean it's only %6 of an inch?

)

Accutron by Bulova.

Accutron, by Bulova.

Daughter: Ma, meet Dr. Engel!

frizr
11116.21.114f,ris,A.
.*"1111I AO

American Tourister, -
from S20 /''

Tueros knew patience and quality. 1000/0 imported filler tobacco. Tueros would have approved.
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781
Art Director/Director/Writer/Producer:
Shell Oil Creative Group
Agency: Ogilvy & Mather, Inc.
Production Company: WCD, Inc.
Client: Shell Oil Co.

782
Art Directors: Dick Thomas, Sam Michini
Director: Bill Claxton
Writer: Neal Rogin
Producer: Frank Spinozzi
Agency: N. W. Ayer & Son, Inc.
Production Company: MPO
Cameraman: Owen Roizman
Client: Scholl Manufacturing Co., Inc.

783
Art Director: George Lois
Director: Nick Webster
Writer: Ron Holland
Producer: Ed Murphy
Agency: Lois Holland Callaway Inc.
Production Company: Saturn Pictures
Corporation
Photographer: Joe Coffey
Client: Noxell Corporation

784
Art Director/Designer/Director: Saul Bass
Writer: Hank Seiden
Producer: Saul Bass & Associates
Agency: Hicks & Greist, Inc.
Production Company: Saul Bass & Associates
Photographer: Leslie Kovacs
Client: American Can/Dixie Cups

781

782

783

784

Approaching Spike

"Shoes that pinch cause corns."

I'm your working mother.
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'ire Approaching Spike

'But you don't have to suffer ..."

She's our mother.

Tire Going Over Spike

"It protects against pain."

So don't scuff the floor.

Safely Over Spike!

"The Zino -pad. By Dr. Scholl's."

Lestoil gets all my housework done.

A
AMERICAN
CAN COMPANY

1111*.

1 IL -
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785 DISTINCTIVE MERIT AWARD
Art Director/Desiger: Paul Guliner
Director/Photographer: Phil Schultz
Writer: Jackie End
Producer: Pat Boyriven
Agency: Doyle Dane Bernbach, Inc.
Production Company: East West Productions
Client: Volkswagen/Karmann Ghia

786
Art Director: Mike Tesch
Director: Mike Cuesta
Writer: Baxter Lindsay
Producer: Irene Ludwig
Agency: Carl Ally Inc.
Production Company: Mike Cuesta Productions
Client: Northeast Airlines

787
Art Director/Producer: Tom Yohe
Director/Photographer: Peter Cooper
Writer: George Newall
Agency: LaRoche, McCaffrey & McCall
Production Company: Peter Cooper Assoc.
Client: Leeming-Pacquin

788
Art Director: Amil Gargano
Director/Photographer: Horn/Griner
Writer: Elmer Skahan
Producers: Amil Gargano, Elmer Skahan
Agency: Carl Ally Inc.
Production Company: Horn/Griner
Productions, Inc.
Client: Northeast Airlines

785

786

The Volkswagen Karmann Ghia ...

Turn this new economy class seat-

-411.

s 11.

111141111111. 11:
787 42`

788

Hai Karate's Desert Proving Ground.

.2

While stewardesses on some airlines ...



CONSUMER PRODUCT COMMERCIALS 485

114-'144

s the most economical sportscar. (Silent)

. . into a seat and a half. Nobody will be stuck in the middle ...

150 miles from the nearest female

are learning how to smile,

So we shouldn't have any distractions.

stewardesses on Northeast are learning

It's just not the most powerful.

because there won't be any middle.

p

New Hai Karate Oriental Spice.
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789
Art Director: Mike Tesch
Director: Mike Cuesta
Writer: Baxter Lindsay
Producer: Irene Ludwig
Agency: Carl Ally Inc.
Production Company: Mike Cuesta Productions
Client: Northeast Airlines

790
Art Director: Ralph Ammirati
Director: Howard Zieff
Writer: Richard Raboy
Producer: Irene Ludwig
Agency: Carl Ally Inc.
Production Company: Howard Zieff
Productions, Inc.
Client: Northeast Airlines

791
Art Director/Designer: Bill Taubin
Director: Bill Alton
Writer: Dave Reider
Producer: Herb Strauss
Agency: Doyle Dane Bernbach, Inc.
Production Company: Alton-Melsky
Productions
Photographer: Tibor Hirsch
Client: Gillette

792
Art Director: Helmut Krone
Writer: Gene Case
Agency: Case and Krone Inc.
Production Company: Telpac Management Inc.
Client: Sportsworld Communications Corp.

789
Northeast replace: economy class seats.

790

This summer Northeast Airlines

791

792

Man: Ha, ha.

This may come as a great shock.
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L.

These economy class airline seats.

offers a vacation for singles.

A miracle plastic coating blade.

You can turn it into a seat and a half

And on the way back

(SFX)

... because there won't be any middle.

We're offering ice bags and alkalizers.

Hey, that's a real sword.

But 1 re< d JOCK.
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793
Art Director: Rick Levine
Director: Mike Cuesta
Writer: David Altschiller
Producers, Rick Levine, David Altschiller
Agency: Carl Ally Inc.
Production Company: Mike Cuesta
Productions
Client: Hertz Corporation

794
Art Director: Mike Blatt
Writer/Producer: Stuart Hyatt
Agency: Gardner Advertising
Production Company: Alton-Meisky
Productions
Client: Alitalia

795
Art Director: Charles Kornberger
Director: Frank Herman
Writer: Jack Springer
Producer: Adrian Lichter
Agency: Benton & Bowles, Inc.
Production Company: Televideo
Client: The Proctor & Gamble Co.

796
Art Director: Phil Snyder
Director: Herb Skoble
Writer: Ron Frankel
Producer: Alan Gordon
Agency: Benton & Bowles, Inc.
Production Company: Herb Skoble Assocs.
Client: E. F. Hutton

793

794

795

796

We ca led ahead for a black Mustang.

Piena di normale per piacere.

Scope for bad breath. The Green Phantom.

You'll never regret buying good stock.
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-
We rent 34 different cars.

Vuole controllare la mia acqua

se Scope, this for you.

(Silent) At Hertz you get what you want.

Italy by car $360.

AL/TAW_
AIRLINES

Arrivederci amore Arrivederci amore. Alitalia Airlines

My breath is no problem ... it's fresh. Green Phantom says: Scope does it.

My broker says it's a good buy. E. F. Hutton and Hutton says ... "We're more than just brokers."
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797
Art Director: J. Ruggiero
Director: Hal Silvermintz
Writer: A. Rosenshine
Producer: K. Fischer
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: Perpetual Motion
Pictures
Client: Gillette

798
Art Director: Kong Wu
Director: Dick Lowe
Writers: John Bergin, Phil Dusenberry
Producer: Bert Mangel
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: Comes -Lowe
Client: Gillette

799
Art Directors: John Ruggiero, Kong Wu
Directors: S. Vorkopich, Jerry Shore
Writer: Spencer Michlin
Producers: Coyne Maloney, Jerry Bruckheimer
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: BFB/Libra
Client: PepsiCo, Inc.

800
Art Directors: John Ruggiero, Kong Wu
Directors: S. Vorkopich, Jerry Shore
Writer: Spencer Michlin
Producers: Coyne Maloney, Jerry Bruckheimer
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: BFB/Libra
Client: PepsiCo, Inc.

797
Wally Buckley had a case of The Nubs!

798

SFX: Bogart: How you doin', sweetheart?

799

800

A new national past -time. Living.

"It's the Pepsi generation."
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-what his razor couldn't get.

Woman: Terrible.

And making every second count.

Try Gillette Techmatic Razor.

Bogart: Relax. Here's one you can trust.

You've got a lot to live.

Boy, that was close!

Woman: How can I ever thank you?

Pepsi's got a lot to give.

"Comin' at ya, goin' strong ..." "You've got a lot to live." "Pepsi's got a lot to give."
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801
Art Director: Kong Wu
Director: Fred Levinson
Writers: John Bergin, Phil Dusenberry
Producer: Bert Mengel
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: Wylde Films
Client: Gillette

802
Art Director: Bob Reitzfeld
Director/Photographer: Mel Sokolsky
Writer: Carol Ann Fine
Producer: Jerry Kreeger
Agency: Wells, Rich, Greene, Inc.
Production Company: Sokolsky Films
Client: Samsonite Luggage

803
Art Director/Producer: Ira Barkoff
Director: Dick Lowe
Writer: Richard Danus
Agency: Chalek & Dreyer, Inc.
Production Company: Gomes-Lowe
Client: Switzerland Cheese Association

804
Art Director: Stan Dragoti
Director: Howard Zieff
Writer: Charlie Moss
Producer: Ginger Dicce
Agency: Wells, Rich, Greene, Inc.
Production Company: Howard Zieff
Productions
Photographer: Joe Marquette
Client: Trans World Airlines

801

802

803

804

We're sharing our cabinet with 2C?

SFX: Busy City street.

We made the original Swiss cheese

"Believe me, it's not the money."
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He tells me about Right Guard.

SFX: Busy City street.

European countries are copying us

Ours is Right Guard Anti-Perspirant.

"Paris can be a tough little city."

-to make their cheese look like ours.

Neighbor: Good morning!

"Fly Samsonite to Paris for 3E10."

Original Swiss cheese from Switzerland
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805
We're going to drive home a point.

806

If Personna can shave me easy,

805
Art Director: Bert Mengel
Directors: John Ercole, Ben Rose
Writer: Jim Huff
Producer: Bert Mengel
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: Director's Group
Client: DuPont

806
Art Director: Frank Kirk
Director/Photographer: Howard Zieff
Writer: Carol Ann Fine
Producer: Tom Ford
Agency: Wells, Rich, Greene, Inc.
Production Company: Howard Zieff
Productions
Client: Personna

807
Art Director/Designer: Stan Block
Director: Jerry Shore
Writer: Sue Brock
Producer: Dick Wortring
Agency: Doyle Dane Bernbach, Inc.
Production Company: Libra Productions
Client: Heinz

808
Art Director/Designer: Martin Winter
Director/Photographer: Horn/Griner
Writer: Alan Glass
Producer: Bob Warner
Agency: McCann Erickson, Inc.
Production Company: Horn/Griner Productions
Client: Westinghouse 808

"So you'd like to work for us, hmm?"

807
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New Anti -Leak Zerex Anti -Freeze.

Personna can shave you real easy,

It stops most common radiator leaks.

because my beard is tougher than yours.

Write DuPont and get your money back.

"Well, uh, yeah, kind of." Westinghouse has practice interviews. We teach techniques of finding a job.



496

809
Art Director/Producer: Ira Madris
Director: Andrew Jenkins
Writer: Laurie MacDougall
Agency: McCann-Erickson, Inc.
Production Company: Jenkins -Covington
Cameraman: Leonard Stark
Client: Association of American Railroads

810
Art Director/Director/Writer/Producer:
International Paper Creative Group
Agency: Ogilvy & Mather, Inc.
Production Company: Sokolsky Films
Client: International Paper

811 DISTINCTIVE MERIT AWARD
Art Director/Director/Writer/Producer:
International Paper Creative Group
Agency: Ogilvy & Mather, Inc.
Production Company: Elbert Budin Productions
Client: International Paper

812
Art Director/Designer: Henry Holtzman
Director: Henry Levin
Writer: Bill Waites
Producer: Dennis Powers
Agency: Young & Rubicam, Inc.
Production Company: P.G.L.
Client: Eastern Air Lines, Inc.

809
amburgers would cost more.

810

Ali Close Up

811

Egg

812

It has filled man with dreams.
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A bikini would cost more.

Into the Water

Egg in Cardboard Box

A compact economy car would cost more.

Swimming

Fresh Egg in Package

America's railroads. You need them.

The Disposal of the Disposal Bikini

Chicken

If only he could touch it. If only man could fly. "The wings of man"
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813
Art Director: Chris Corey
Designers: Chris Corey, Dennis Powers
Director: Dick Miller
Writer: Bill Waites
Producer: Dennis Powers
Agency: Young & Rubicam, Inc.
Production Company: Dick Miller Assoc.
Client: Eastern Air Lines, Inc.

814
Art Director/Producer: Ira Madris
Director: Andrew Jenkins
Writer: Laurie MacDougall
Agency: McCann-Erickson, Inc.
Production Company: Jenkins -Covington
Cameraman: Leonard Stark
Client: Association of American Railroads

815
Art Director/Designer: Henry Holtzman
Director: Andy Jenkins
Writer: Bill Waites
Producer: Tom Denhart
Agency: Young & Rubicam, Inc.
Production Company: Jenkins -Covington
Client: Eastern Air Lines, Inc.

816
Art Director: Bob Giraldi
Designer: Mel Bourne
Director/Photographer: Steve Horn
Writer: Sue Ellen Gelman
Producer: Roger Vaughn
Agency: Young & Rubicam, Inc.
Production Company: Horn/Griner
Productions Inc.
Client: Metropolitan Life Insurance Co.

813

814

815

816

Life begins seeking the sun.

Railroads helped build Cape Kennedy.

There is a link between man and bird.

Food could put you away for good.
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An instinct passed on to us.

And railroads moved fuel there.

The dream of freedom.

It is a dream to follow the sun

... we might not yet be off the ground.

For to fly, is to be free.

Eastern Airlines. The wings of man.

America's Railroads
Who needs them?

You Do

THE ASSOCIATIOA OE AMERKACI RAILROADS

The wings of man.

Too much food leads to fat. Too much fat can cause heart disease. Eat a little less.
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817
Art Director/Director/Writer/Producer:
International Paper Creative Group
Agency: Ogilvy & Mather, N.Y.
Production Company: Jenkins -Covington
Client: International Paper

818
Art Director: Matt Basile
Director/Photographer: Jerry Shore
Writer: Austin Hamel
Producer: Robert Naud
Agency: Young & Rubicam, Inc.
Production Company: Jerry Shore
Productions, Inc.
Client: Traveller's Insurance

819 MEDAL AWARD
Art Director/Designer: Vincent A. Daddiego
Director: George Koblasa
Writer: Mike Becker
Producer: Neil Tardio
Agency: Young & Rubicam, Inc.
Production Company: The Petersen Co.
Client: Union Carbide Corp.

820
Art Director: Dave Larson
Director/Producer: Aaron Urlich
Writer: Leon Meadow
Agency: Doyle Dane Bernbach, Inc.
Production Company: Via Films Ltd.
Client: General Telephone and Electronics

817

818

819

820

Making the Board

w

.o..4111111../111000,

ma............................_..,

Speak its language.

#111111111111r:

Animals wear leather all their lives.

If you've ever watched color T.V.-



CORPORATE COMMERCIALS 501

Into the Surf

financial planning

Losing their hides, trouble starts.

Catching a Wave

Have it all translated for you by ...

Union Carbide took Glutaralde-Hyde . . .

Really Moving

Traveler's financial planner.

... Why should it shrink on your back?

If you've ever made a phone call- Then you're acquainted with our friend Our corporate identity isn't stuffy.
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821
Art Director/Designer/Writer/Producer:
Hal P. Riney
Director: Jack Zander
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Corripany: Pelican Films
Client: Pacific Gas & Electric

822
Art Director/Designer: Jerry Andelin
Director: Jim Rose
Writer: Howard Silverman
Producer: Dick Snider
Agency: Batten, Barton, Durstine & Osborn, Inc.
Production Company: Rose-Magwood
Client: Pacific Gas & Electric

823
Art Director/Designer: Larry LeBlang
Director/Photographer: Horn/Griner
Writer: Hal Altman
Producers: Drew Andreotta, Michael Ulick
Agency: Wells, Rich, Greene, Inc.
Production Company: Horn/Griner Productions
Client: Trans World Airlines

824
Art Director: Sam Scali
Director: Harold Becker
Writer: Edward A. McCabe
Producers: Scali/McCabe
Agency: Scali, McCabe, Sloves
Production Company: Harold Becker
Productions, Inc.
Client: Xerox Education Group

821

Silent.

822

823

824

0 0 o 0 0

14,)

People use more gas and electricity.

TWA sent experts on a secret mission.
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Hello there. I'm the gas.

Their job, to check out hotels.

I'm always here to serve you.

(Silent)

Any airline can give you ...

Hello there. I'm the electricity.

... whenever they get a chance.

With TWA you don't have to worry.

Ever since 1922 ... It's time Susan and Rover were retired And replaced by "Reading 360."
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825
Art Director/Designer: Dom Marino
Director: Mickey Trenner
Writer: David Cantor
Producer: Harvey Greenberg
Agency: Doyle Dane Bernbach, Inc.
Production Company: Motion Associates
Photographer: Peter Passes
Client: General Telephone

826
Art Director/Producer: Ray Krivacsy
Director: Charles Dubin
Writer: Jay Heyman
Agency: Dancer -Fitzgerald -Sample, Inc.
Production Company: MPO
Photographer: Tony Brooke
Client: Con Edison

827
Art Director/Designer: Dom Marino
Director: Mickey Trenner
Writer: David Cantor
Producer: Harvey Greenberg
Agency: Doyle Dane Bernbach, Inc.
Production Company: Motion Associates
Photographer: Peter Passes
Client: General Telephone

828
Art Director/Producer: H. Randelman
Director: T. Mangravite
Writer: Jim Segal
Agency: Grey Advertising Company, Inc.
Production Company: East-West Films
Client: The Mennen Co.

825

826

827

828

... they're saving money.

Turn off a light and go to sleep.

The one who killed J. L. Perlaines is ...

I'm too tired to go out tonight.



'ou see, after seven the rates change.

Turn on a light and go to sleep.

SFX: Phone rings. She answers it.

... a dollar, for the first three minutes.

... which house would you rob?

(woman misses end of mystery)
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Vampire: Hello, Mama?

To stop a thief, light a light.

Get an extension phone.

This stuff feels good. It's Tonik. Hmmm! I like the smell. I've changed by mind. Let's go out.
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829
Art Directors/Designers: Bob Giraldi,
Nick Gisonde, Marc Rubin
Director/Photographer: Horn/Griner
Writer: Sara Bragin
Producer: Bob Giraldi
Agency: Jerry Della Femina & Partners, Inc.
Production Company: Horn/Griner Productions
Client: National Hemophilia Foundation

830 DISTINCTIVE MERIT AWARD
Art Directors: Bob Giraldi, Mark Rubin,
Nick Gisonde
Director/Photographer: Horn/Griner
Writer: Sara Bragen
Producer: Bob Giraldi
Agency: Jerry Della Femina & Partners
Production Company: Horn/Griner Productions
Client: National Hemophilia Foundation

831
Art Director: Tony Zules
Designers: Tony Zules, Art Christy
Director: Ben Somoroff
Writer: Paul Harnett
Producers: Tony Zules, Paul Hartnett
Agency: Lennen & Newell
Production Company: Ben Somoroff
Productions
Photographer: Vic Valenzio
Client: Keep America Beautiful

832
Art Director: Gene Federico
Directors/Photographers: Horn/Griner,
Bill Canty
Writer: Dick Lord
Producers: Dick Lord, Gene Federico
Agency: Lord, Geller, Federico and
Partners, Inc.
Production Company: Horn/Griner
Productions
Client: American Cancer Society

829

830

831

832

Let a hemophiliac live ...

"I am a hemophiliac."

(Cigarette machine)
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A's still so expensive ...

"It's nothing serious."

altAirrowidat.01SCJIIK''

Every other hemophiliac is waiting ...

"A year ago the hospital."

We need your money.

"It's expensive, we need your money."

Keep America Beautiful.

dtromminar, 111111111111111111111111111Pr
{Roulette wheel) (Cigarettes in machine) ANNCR: (V0): You lose.
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833
Art Director: Sam Cooperstein
Designers: Howard Basis, Jerome Lieberman
Director: Arthur Petricone
Writer: Sandy Butchkiss
Producer: Bob Naude
Agency: Young & Rubicam, Inc.
Production Company: Ovation Films, Inc.
Photographer: Warren Kass
Client: American Cancer Society

834
Art Director/Designer/Director/Writer/
Photographer: Jack Goodford
Producer: Lynda Kay Woodworth
Production Company: Goldeneye Inc.
Client: Biafra Relief Foundation

835
Art Director/Designer/Producer:
Maurice Mahler
Director: Gordon Hitchkins
Writer: Irving Weinberg
Agency: Young & Rubicam, Inc.
Client: Jewish Chautauqua Society

836
Art Director/Director/Writer/Producer:
International Paper Creative Group
Agency: Ogilvy & Mather
Production Company: George Elliot
Productions
Client: International Paper

833

;Of 6r

"In 2100 B.C., man invented the sedan"

at..

834 - --
Audio: Music box. Brahm's Lullaby.

835

836

Children's art done while prisoners.

Burning Tree
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He gave it some horse power"

Audio: Music box running down.

View through barbed wire.

"He solved almost all of its problems" Not enough luggage space inside

Audio: Music box, completely run-down. Audio: No sound.

Ovens used for disposal of prisoners. Jewish Chautauqua Society.

Charred Remains Smoky Forest What's Left
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837
Art Director: Ron Watts
Director: Dick Richards
Writer: Carl Abrams
Producer: Bob Warner
Agency: McCann-Erickson
Production Company: Richards & Myers
Client: U.S. Savings Bonds

838
Art Director: Julio D'Iorio
Director/Photographer: Judd Maze
Writer: Howard Cohen
Producer: Sherry Lockhart
Agency: Wells, Rich, Greene, Inc.
Production Company: Flickers, Inc.
Client: National Kidney Foundation

839 DISTINCTIVE MERIT AWARD
Art Director/Designer: Marvin Lefkowitz
Director/Photographer: Horn/Griner
Writer: Bob Elgort
Producer: Michael Ulick
Agency: Young & Rubicam, Inc.
Production Company: Horn/Griner Productions
Client: Urban Coalition Program

840 DISTINCTIVE MERIT AWARD
Art Director/Designer: Marvin Lefkowitz
Director/Photographer: Horn/Griner
Writer: Bob Elgort
Producer: Michael Ulick
Agency: Young & Rubicam, Inc.
Production Company: Horn/Griner Productions
Client: Urban Coalition Program

837

838

839

840

You're aware of how much it takes ...

National Kidney Foundation sells candy

"We walked around in a daze .. ."

"... ashes to ashes, dust to dust."
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ust to give a daughter away.

It turns into a cute hand puppet ..

"I hope we never have one again."

Make that day nice as she'd like ...

We'll sell candy to save lives.

Invest in the United States.

"Let us pray." "The death rate for non-white babies-"
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841 DISTINCTIVE MERIT AWARD
Art Director: Marvin Lefkowitz
Director/Photographer: Dick Miller
Writer: Bob Elgort
Producer: Neil Tardio
Agency: Young & Rubicam, Inc.
Production Company: Dick Miller Assoc.
Client: Lindsay Campaign

842
Art Director: Marvin Lefkowitz
Director/Photographer: Tony Lover
Writer: Bob Elgort
Producer: Dom Rossetti
Agency: Young & Rubicam, Inc.
Production Company: Liberty Studios, Inc.
Client: Lindsay Campaign

843
Art Director/Designer/Writer/Producer:
Bill Feigenbaum
Agency: National Broadcasting Co.
Production Company: View Productions, Inc.
Photographers: Bill Feigenbaum, Randall Enos,
Steve DeVita, Carl Stark, Lou Marcus
Client: National Broadcasting Co.

844
Art Director: Ron Barrett
Director: Mike Cuesta
Writer: Marty Puris
Producers: Ron Barrett, Marty Puris,
Bob Schenkel
Agency: Carl Ally Inc.
Production Company: Mike Cuesta Productions
Client: CBS Television Stations

841

842

843

844

"I put 6,000 more cops on the street-"

Take the Lincoln Tunnel to ...

High Speed Musical Fanfare.

AnC now, Miss Miller.
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"I brought 225,000 jobs to town-"

Newark, N.J.... and you're there.

r\\

Sinister Voice Saying "Tonight!"

I fought for three years to ...

Riot could have happened in N.Y.

Loud Drumbeat.

This is the 2nd toughest job in America.

Lindsay did all to keep the peace.

Tonight ... Tonight ... Tonight ... Tonight.

Here's a memory. And here's a memory. Watch his new show on CBS.
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845 DISTINCTIVE MERIT AWARD
Art Director: Ron Barrett
Director: Mike Cuesta
Writer: Marty Purls
Producers: Ron Barrett, Marty Pulls,
Bob Schenkel
Agency: Carl Ally Inc.
Production Company: Mike Cuesta Productions
Client: CBS Television Stations

846
Art Director: Ron Barrett
Director: Mike Cuesta
Writer: Marty Purls
Producers: Ron Barrett, Marty Pulls,
Bob Schenkel
Agency: Carl Ally Inc.
Production Company: Mike Cuesta Productions
Client: CBS Television Stations

847
Art Director: Ron Barrett
Director: Mike Cuesta
Writer: Marty Purls
Producers: Ron Barrett, Marty Purls,
Bob Schenkel
Agency: Carl Ally Inc.
Production Company: Mike Cuesta Productions
Client: CBS Television Stations

848
Art Director: Ron Barrett
Director: Mike Cuesta
Writer: Marty Purls
Producers: Ron Barrett, Marty Purls,
Bob Schenkel
Agency: Carl Ally Inc.
Production Company: Mike Cuesta Productions
Client: CBS Television Stations

845

846

847

848

TI- is is Miss Miller the famous audience.

This is Miss Miller, the famous audience

(V0): Miss Miller, drama critic ...

What show do audience's recommend?
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looKed at Jack Paar: "this is charisma." A new star on the horizon.

rhe M. Griffin Show makes me proud ... to have chosen audience.

reviews the Mery Griffin Show on CBS. "I haven't stopped raving."

The Mery Griffin Show, starring Mery Griffin.

THE MERV GRIFFIN SHOW
STARTS AUGUST 18TH

11:30 PM/10:30 CENTRAL

The New Mery Griffin Show.

THE MERV GRIFFIN SHOW
STARTS AUGUST 18TH

11:30 PM/10.30 CENTRAL

(Silent)

THE MERV GRIFFIN SHOW
STARTS AUGUST 18TH

11:30 PM/10:30 CENTRAL

The New Mery Griffin Show on CBS. (Silent) The New Mery Griffin Show.
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849
Art Director: Dick Calderhead
Director: Bill Alton
Writer: Dick Jackson
Agency: Calderhead, Jackson, Inc.
Production Company: Alton/Melsky
Productions
Client: Metromedia Radio

850 DISTINCTIVE MERIT AWARD
Art Director/Designer: John Sosnowski
Director/Photographer: Joe Sedelmaier
Writer: John Scott
Producers: John Scott, John Sosnowski
Agency: Rink Wells & Associates
Production Company: Sedelmaier Film
Prod., Inc.
Client: ABC-TV

851
Art Director/Designer: Mike Eakin
Director/Photographer: Joe Sedelmaier
Writer: Jan Zechman
Producers: Mike Eakin, Jan Zechman
Agency: Rink Wells & Associates
Production Company: Sedelmaier Film
Prod., Inc.
Client: WLS-TV

852
Art Director/Designer: Lou Dorfsman
Director/Producer: Dick Lowe
Production Company: Comes -Lowe
Photographer: Allen Green
Client: CBS Television Network

849 r aid
William B. Williams, WNEW Radio

850

851

852

Executive hopscotch.

Ageri $11140111

(Newsreel music)

Nib



:ould I call you back?

-le could win a prize for his wife.

A new concept in reporting ...

300 and 50 ... 5 ... 355. Is that right?

SHOW OPENINGS 517

O000h. If you had called me later on ...

fag a

1T6lhe
Anniversary Game

with Al Hamel

(SFX) : Wife cheering. (V0): He did it! The Anniversary Game.

and finally from the arena of sports ... Chicago's new choice for news ...
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853

854

853
Art Director/Designer: William Michas
Director: David Webb
Writer: Robert Kyle
Producer: Alan Martin
Production Company: Time Magazine

854
Art Director/Director/Photographer:
Paul Papa
Agency: Studiotechnic & Film Enterprises, Inc.

Little reason to mark this spring.

X Olympic Winter Games



"The World of Tomorrow". Later, Senator Joe McCarthy ...

IBM officials at Chamrousse

INDUSTRIAL AND CORPORATE FILMS 519

Growing sophistication in all media.

.r1

Start of Men's Cross Country Race
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358

MULTI MEDIA

For the first time this year a multi -media
category was added to the traditional
judging categories in the Art Directors Ex-
hibition. Jim Santandrea made his Mel-
andrea Company facilities available for
the displays, which were presented on
film, slides, and graphics on constructions
and environments. Limited to 15 minutes
each, the entries were judged with the
same electronic system of secret balloting.

855
Art Directors: Ken Saco, Curtis Lowey
Designer: Jeffrey Mitchell
Director: Curtis Lowey
Writer: Richard Bruner
Producers: Ken Saco, Curtis Lowey
Agency: N. W. Ayer & Sons
Production Company: Ken Saco Associates,
Inc.
Photographer: Eric Maristany
Client: American Telephone & Telegraph

856 DISTINCTIVE MERIT AWARD
Art Director: Steve Singer
Editor: Woody Vasulka
Director/Writer/Producer/Photographer:
Harvey Lloyd
Agency: Jack Tinker & Partners
Production Company: Harvey Lloyd
Productions Inc.
Client: Cinemacenter Films

857
Art Director/Designer/Director:
Jim Santandrea
Writer: Marcia Kaufman
Producer: Melandrea, Inc.
Agency: Advertising Club of New York
Production Company: Melandrea, Inc.
Photographer: Bill Hudley
Client: Advertising Club of New York

858
Art Director/Designer/Director:
Jim Santandrea
Writer: Marcia Kaufman
Producer: Melandrea, Inc.
Agency: Botsford -Ketchum, Inc.
Production Company: Melandrea, Inc.
Photographer: Bob Bailin
Client: Japan Air Lines & Expo '70

857







K
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PRESIDENT'S MESSAGE

During this past year, fifty years of dedi-
cation to our profession was closed out by
The Art Directors Club, Inc. and the next
fifty years was begun. Having the choice
of celebrating the ending of one era or the
beginning of the next, we choose the lat-
ter ... the Club has always looked ahead,
not back.

What started as an organization to raise
the standards of the Art Director and his
work, has become the world's leading
representative of the communications
business. This position, in a business
where this morning's solutions are old
by dinner, could only be maintained by
constantly looking ahead.

The subject of the future of the Club, its
activities, and the profession was never
more sharply brought into focus than by
the realization that new quarters had to
be found. Countless meetings held over
soggy sandwiches and cold coffee, over
150 pieces of real estate tirelessly con-
sidered, and a very long eight months
were required before the lease for the
penthouse of the Look Building was
signed. The assistance of a dedicated Ex-
ecutive Board and Housing Committee
made crystal balling into the next fifteen
years less awesome. At this writing, with
the opening bash targeted for Fall '70, the
space layout has been approved and dec-
orating plans are in process.

While this could easily be tabbed, "The
Real Estate Year of The Art Directors
Club", its other activities kept rolling on:
The judges of the Annual Exhibition gave
us the largest show in our history. The
Communications Conference survived a
national mail strike to ring the bell with
an exciting theme of the youth market. A
program was initiated to involve more of
our profession in contributing to the
Scholarship Fund. And the Fund awarded
eleven scholarships to needy art students.
Other educational activities included stu-
dent seminars and a newly instituted
Speakers Bureau. A catalog of available
tapes of past conferences and luncheon

speakers was also compiled. A film of the
Awards Luncheon has been shown
throughout Europe to design groups.

Internationally, we reaffirmed our recip-
rocal relationship with our friends in the
London Club and established a liaison
with the Japanese. The United States In-
formation Agency is again touring our
Annual Exhibition throughout Europe,
Asia and South America, while nationally
we have assisted our sister clubs when
requested and have been asked by our
government to assist in the planning of
our country's bicentennial.

The first fifty years were great! The sec-
ond fifty should be tremendous! The Art
Directors Club's activities are educational.
Education is planning for the future. With
the new Club quarters providing a focal
point, there is much to celebrate in this
the beginning of a new era.

BILL BROCKMEIER
President



49th Awards Luncheon

Gold Medal Award winners Robert W. Sarnoff and John Peter
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49th AWARDS PRESENTATION

This year's Awards Presentation reflected
rapidly changing times. The awards them-
selves mirrored the escalating role of the
art director, and the extension of the vis-
ual communications field from print to
film, and now to multi -media.

The program format was altered in an
effort to cope with change. The standard
raised speaker's platform was eliminated.
The introductions were simple. Robert W.
Sarnoff, Chairman of the Board, President,
and Chief Executive Officer of R.C.A. Cor-
poration, acknowledged his 1970 Man-
agement Award Medal with remarks both
brief and pertinent. Nicholas Panagakos
of NASA accepted the 49th Exhibition
Jury's Special Medal to the Astronauts for
their "out of this' world" photography.

Jim Santandrea of Melandrea, Inc., pro-
grammed the luncheon and created the
multi -media space show spotlighting the
award winning entries. The film format
provided more adequate control of time,
and responded to the increasing requests
for awards screenings throughout the
world. Twenty Gold Medals were pre-
sented by President Bill Brockmeier to
winners assembled on stage for the clos-
ing ovation. The record 1,100 attendance
from all sectors of the communications
industry was a tribute to the winners, the
awards, and the Club.

However, the changes of 1970 more
than anything revealed the need for far
more changes to adapt the presentation
to new times. I have submitted to the Ex-
ecutive and Advisory Boards a recom-
mendation for a total re-evaluation of the
Awards format for the 50th Anniversary
Presentation. We should celebrate our
first half century with change and in-
novation.

JOHN PETER
Chairman Advisory Board
49th Awards Presentation

NASA AWARD

Occasionally an entry or group of entries
in the Annual Exhibition is such an out-
standing example of visual communica-
tions that the judges elect to recommend
it for a special award. So was the case this
year.

At the Awards Luncheon, The Art Di-
rectors Club took pride in honoring the
Apollo Missions for the photographic
excellence of their work depicting the
lunar surface. We awarded our special
medal to the National Aeronautics &
Space Administration. Mr. Nicholas Pan-
agakos, of the Goddard Institute for Space
Studies, NASA accepted.

Never before has the world been so
vitally aware of a series of visual images.
Never before have they been scrutinized

Bill Brockmeier and Nicholas Panagakos of NASA

with such intense interest. With the help
of these images, the unknown of cen-
turies has been revealed to mankind.

It was the accomplishment of a group
we honored. The art directors involved
were surprised to hear that title applied
to them. The photographers surely con-
sidered themselves amateurs in the pho-
tographic field.

But the results ... the results were truly
professional. They were literally out of
this world communications.

BILL BROCKMEIER
President



Judging the show

Kurt Haiman

JUDGING THE
49th ART DIRECTORS CLUB SHOW

Fifty of the advertising industry's top
creative talents began a full week of judg-
ing for the 49th Annual Art Directors Club
Exhibition. So secret was their balloting
that they did not see the show they cre-
ated until the fifth and final night of judg-
ing was over, by which time an estimated
460 man hours were recorded. Top prizes
in each of 36 categories are the famous
Gold Medals by which the show is tradi-
tionally identified and distinguished from
the many other competitions that take
place in the industry. Officially, the com-
petition is called "The 49th Annual Ex-
hibition of Advertising, Editorial and
Television Art and Design."

In order to accommodate an approxi-
mate 19,000 entries, three separate loca-
tions were used for the judging, which is
usually held at The Art Directors Club it-
self. This year the New York/Phoenix
School of Design hosted the print judging;
television commercials were seen at fa-
cilities supplied by MPO and Multi -Media
entries were judged at the studios of Mel-
andrea, Inc.

Multi -Media is a new category, reflect-
ing the increasing use of this kind of ad-
vertising toward the end of the sixties.
Newspaper advertising is the category
that shows the most marked increase over
last year, especially single page ads, ac-
cording to William P. Brockmeier, Presi-
dent of the Club and Design Director of
Eastman Chemical Products, Inc. Other
categories reflecting heavy entries were
editorial sections, posters, packaging,
sales promotion, letterhead, trademarks
and campaigns. Also, more annual reports
were submitted than previous exhibitions
elicited.

Attended with as much secrecy as Hol-
lywood's Academy Awards, judging took
place Monday, Tuesday and Wednesday,
employing a system of electronic ballot-
ing developed by The Art Directors Club.
On Thursday a balancing committee did
its act and Friday the final balloting took
place. Every entry was judged three times
during the week. Final winners of the
coveted Gold Medals and the other
awards were announced at the annual
Awards Presentation which, this year,
took place on April 22 at The Americana
Hotel in New York City.

KURT HAIMAN
Chairman 49th Exhibition

MULTI -MEDIA COMES OF AGE IN
ADCNY AWARDS COMPETITION

Back in 1963, one of the industry bibles,
stating that "Advertising traces its origins
to the first symbols man chiseled into
rock," added: "When a new communica-
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Jean Preece

tions medium has been developed and
succeeds, it is immediately adopted as an
advertising medium." Two years later, a
new communication technique began to
evolve in business-multi-media.

In April, the Art Directors Club of New
York acknowledged the success and per-
manence of this medium by including it
as a regular category in their annual Ex-
hibition of Advertising, Editorial and Tele-
vision Art and Design. (The Club already
has attested to the effectiveness of the
medium by using it as a presentation for-
mat, as designed and directed by Jim
Santandrea of Melandrea Inc., in two of
the last three awards years.)

For its 49th awards presentation show,
Santandrea again designed and directed.
A member of ADCNY and a pioneer and
prime mover in the industry, he played a
strong part in the club's decision to in-
clude multi -media in the competition.
Santandrea's own firm includes ex -print
art directors Bill Reinecke (formerly of
Kenyon & Eckhardt) and Hal Wallis (for-
merly of Sullivan, Stauffer) among the
core of kinetic A.D.'s.

Santandrea estimates the multi -media
industry as running at over a billion dol-
lars annually, and cites a study made by
market researcher Tom Hope, for the So-
ciety of Motion Picture and Television
Engineers as backup; that study also pre-
dicts a tripling of this figure in the next
ten years.

Jim Santandrea setting camera position on dancer Jean Preece.

Melandrea's Pat de Rosa, Jim Santandrea and Bob Bailin.
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15th15th Communication Conference

Robert Reed

15th COMMUNICATION CONFERENCE

The theme of the 15th Communication
Conference was "Communicate Together."
The subject was the Television Generation
. .. all those born with a TV set in their
lives.

J. Marks, Bob Cato, Kay Corinth, Maurie
Webster, Junius Griffin, George Leonard,
Al Markim, George Mihaly, Bob Smith,
Pete Turner, George Hinemann, Bert Litt-
man, Willy Fleckhaus, and Ernest Fladell
were the featured speakers who made the
Conference.

The President's Medal was awarded to
Alexey Brodovitch and accepted in his
name by Richard Avedon.

The committee that organized "Come
Together" was Mark Dorian, Wes Doyle,
Arnold Holeywell, Will Hopkins, Raoul
Settle, and Jerry Siano.

ROBERT REED
Chairman

15th Communication Conference

PUBLICITY

The Club's publicity program received a
severe setback with the sudden death of
our friend and valued aide, Ralph "Skip"
Miller, in mid -year.

Operating under the dual handicap of
filling Skip's shoes and curtailed club-
house activities, our new publicity agent,
Arnold Friedman, did an excellent job as
proven by the superb coverage the trade
press gave such club activities as the
Annual Exhibitions, Awards Luncheon,
Speakers Bureau, Scholarship Fund and
Communications Conference.

Plans are already being readied for the
big breakthrough events for next year that
will lend themselves to more penetrating
publicity on a broader base: The fall open-
ing of our new Club headquarters, the
special 50th Anniversary activities, mem-
bership expansion program, the renewed
activities of Club luncheons, speakers pro-
gram, social events, and the off-key, but
triumphant return from musical exile of
the Penthouse Pounders.

BOB GREENWELL
Chairman Publicity

SPEAKERS LUNCHEONS

The only way left for me to start my re-
port is with an old cliché, "they're a tough
act to follow." I refer to my predecessors
Dave Epstein and Bob Greenwell who took
magnificent turns at the chore of provid-
ing great speakers for Wednesday lunch-
eons. However, give me a title and I'll
follow you anywhere, and with this I

plunged into the world of celebrities, quasi
celebrities, local celebrities, almost celeb-
rities and some pretty nice people.
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"Communication" was the theme I
worked around. Sometimes it hit the
mark, other times it missed. An effort was
made to get people to speak on commu-
nications as it applied to areas other than
our immediate concern, namely advertis-
ing and creative graphics.

Our first guest, Rocky Graziano, was a
rousing success and his ability to com-
municate was left unquestioned after he
finished with his demonstration of selec-
tive vocabulary for all occasions.

We continued with more serious efforts
as the year progressed. Though cancella-
tions and occasional poor attendance
marred our efforts, such speakers as
Bill Gallagher of the Lighthouse-Jack
Goodford of "Goldeneye Productions"-
Bob Blechman of the spirited wit-Len
Steckler with his eye for beauty-Jay Wat-
nick on financial matters-and Chico
Hamilton who wowed us with his candid
commentary on music in commercial TV,
contributed greatly to our Wednesday af-
fairs. As I look back, not a bad program at
that. I will admit we could have been bet-
ter represented at each lunch. Perhaps the
new quarters will be just the incentive we
need.

The first part of the year, however, left
us with no club dining room where
lunches might be held. The last major
lunch was the "Secretaries Luncheon"-
always a guaranteed success!

So our speakers season was cut short
when efforts to meet in various restau-
rants proved impractical.

All in all, pot too bad a season when
you consider I really had a "tough act to
follow."

DICK ROSS
Chairman Speakers Luncheons

MEMBERS EXHIBIT

"How do you submit a poster for the
Members Exhibition?" I asked Bill Brock-
meier. "First it is submitted to the Chair-
man who then presents it to the Executive
Board", he replied. "And if they approve
the Chairman will notify you." "Okay,
who is the Chairman?" "You are ... you
have the Poster."

Despite this beginning, the 30th Annual
Members Fine Arts Exhibition was held at
Lever House from Sunday, February 1st
to Sunday, February 15th.

In Painting: first place Kay Chin, sec-
ond place Martin Schreiber. Water Color:
first place James Groff, second place
George Halpern. Sculpture: first place
Robert Zeidman, second place Arthur
d'Arazien. Drawing: first place King Rich.
Graphics: second place Albert Christ-
Janer.

Dick Ross

Bob Greenwell

Dick Luden

DICK LUDEN
Chairman Members Exhibit
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Beck, Jack Wolfgang
Beckerman, Alvin
Bennett, Edward J.
Benson, Laurence Key
Berliner, Saul
Berry, Park
Bertulis, Frank
Binder, Joseph
Biondi, Aldo
Birnie, James, Jr.
Blatt, Michael
Blattner, Robert H.
Bleiweiss, Herbert
Blend, Robert
Block, David S.
Blod, Francis
Blomquist, Arthur T.
Bloom, Stan
Bode, Robert W.
Boden, James J.
Bohman, Robert J.
Booth, George W.
Boothroyd, John Milne
Boroff, Sanford
Bostrom, Thor F.
Boudreau, James
Bowman, Harold A.
Boyd, Douglas
Braguin, Simeon
Brattinga, Pieter



Brauer, Fred J.
Brockmeier, William P.
Brody, Marc
Brody, Ruth
Brown, Dee Carlton
Brugnatelli, Bruno E.
Bruno, Gregory S.
Brussel-Smith, Bernard
Brzoza, Walter C.
Bua, Chuck
Buckley, William H.
Buksbaum, Hal
Burns, Aaron
Burns, Herman F.
Burtin, Cipe Pineles
Burtin, Will

C
Cadge, William
Cady, Arthur
Calapai, Santo A.
Calluori, Michael E.
Campanelli, Rocco E.
Campbell, Stuart
Canales, Ralph A.
Capone, Anthony
Cappiello, Tony
Carlu, Jean
Carson, Ken
Cavallo, Joseph J.
Cerullo, C. Edward
Charm, Gerald
Chainey, David H.
Cherry, John V.
Chessman, William 0.
Chiesa, Alfred F.
Chin, Kay
Christ-Janer, Albert
Chwast, Seymour
Ciofalo, John
Clark, Herbert
Clemente, Thomas F.
Cline, Mahlon A.
Coiner, Charles T.
Collins, Benjamin F.
Conrad, Ernest
Cook, John A.
Cook, Verdun P.
Costa, Ernest
Cotler, Sheldon
Cottingham, Edward M.
Counihan, Thomas J.
Craig, James Edward
Crandall, Charles A.
Cranner, Brian
Craw, Freeman
Crozier, John Robert
Crump, Frank
Cutler, Charles
Cummings, Richard

dDadmun, Royal
Dahlmann, William F.
Daidone, Benedetto W.

D'Aleo, Joseph F.
Danar, Nat
Dane, Norman R.
d'Arazien, Arthur
Darold, Thierry L. H.
Daugherty, Herbert L.
Davi, Dick
Davidian, David
Davidson, John Lee
Davis, Hal
Davis, Herman A.
Davis, Philip
Davis, Sy
Dederick, Jay G., Jr.
Degen, Jean A.
Del Sorbo, Joseph R.
Del Vecchio, Pasquale
Demoney, Jerry C.
Dennis, Andrew
Deppe, Florian R.
Deutsch, David S.
Dickinson, Charles R.
Diehl, Edward P.
Dignam, John F.
Divet, Andre J.
Dixon, Kenwood
Dochtermann, Ludwig F.
Doe, Gerald
Dolobowsky, Robert
Donald, Peter
Donato, Louis N.
Dorfsman, Louis
Dorian, Marc
Doyle, J. Wesley
Dratler, William
Duffy, Donald H.
Duffy, William R.
Dunning, Robert
Dusek, Rudolph

e Eberman, Edwin
Eckstein, Bernard
Edgar, Peter
Eitzen, Philip J.
Ellsworth, Ralph 0.
Elton, Wallace W.
Emery, Rod A.
Engler, Elliott
Epstein, David
Epstein, Henry
Epstein, Lee
Erikson, Rolf 0.
Ermoyan, Suren
Erpenbeck, Robert

fFarber, Bob
Farrar, Louis
Faulk, Gunnard
Federico, Gene
Felden, Frank J.
Fenga, Michael
Fernandez, George R.
Ferrara, Aniello
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Fertik, Samuel A.
Finegold, Rupert J.
Fitzgerald, John E.
Flack, Richard
Fliesler, Alan
Flock, Donald
Flynn, J. Walter
Fogleman, James K.
Foster, Robert
Fraioli, John M.
Francis, Robert D.
Frankfurt, Stephen Owen
Franznick, Philip E.
Fredericks, Pierce G.
Free, Bill
Friedman, Martin
Frohlich, L. W.
Frost, Oren S.
Fujita, S. Neil
Fury, Leonard W.

Gabor, Harvey
Gage, Robert
Garlanda, Gene
Gauss, Joseph T.
Gavasci, Alberto P.
Geoghegan, Walter B.
Georgi, Carl H.
Gering, Joseph
Germakian, Michael
Gertner, Richard
Giglio, Salvatore
Gillis, Richard B.
Giusti, George
Glaser, Milton
Glessmann, Louis R.
Glogower, Jay
Glusker, Irwin
Goff, Seymour R.
Gold, William
Goldberg, Irwin
Goldman, Edward
Graham, Edward B.
Graham, John
Greenberg, Albert
Greenwell, Robert L.
Griffin, John J.
Groff, James D.
Grossberg, Manuel
Grossman, Alvin
Grotz, Walter
Gruen, Chuck
Gruppo, Nelson
Guild, Lurelle V. A.
Guild, S. Rollins

hHaber, Norbert
Hack, Robert H.
Haiman, Kurt
Hainline, Wallace F.
Hallenbake, Richard
Halpern, George
Halpert, A.



Hamilton, Edward A.
Hanke, Lou
Hanson, Thurland
Hartelius, Paul V., Jr.
Havemeyer, Mitch
Hawkins, Arthur
Heiffel, Eugene
Hemmick, Budd
Heyman, Wesley F.
Higgins, George W.
Hill, John J., Jr.
Hillier, A. Russell
Hipwell, Grant I.
Hirsch, Peter M.
Hoffner, Marilyn
Holeywell, Arnold C.
Holtane, George
Holtz, Rhoda Bernstein
Hopkins, William P.
Horton, Robert J.
Howard, Hoyt
Hungerford, Robert
Hurlburt, Allen F.
Hutchison, Bruce

Imhoff, Howard C.
1 Irwin, William A.

Ivers, William F.
Iyeki, Donald S.

Jaccoma, Edward G.
Jaccoma, George E.
Jaggi, Moritz S.
Jamison, John
Johnstone, Ronald C.
Joiner, James
Jones, Bob
Jones, Dick
Joslyn, Roger
Jossel, Leonard

k Kaprielian, Walter
Karner, David A.
Kaufmann, M. R.
Keil, Tom S.
Kelly, Kenneth Roy
Kennedy, Ambrose J.
Kent, Seymour
Kenzer, Myron W.
Kirk, Frank W.
Kiss, Michael N.
Kittel, Frederick H.
Kner, Andrew
Knoepfler, Henry 0.
Komai, Ray
Kosarin, Norman
Krauss, Oscar
Krikorian, George
Kugelman, Arthur E.

1
La Grone, Roy E.
Laird, James E.
Lamarque, Abril

Lampert, Harry
Lang, Paul R.
Larkin, John J.
LaRotonda, Anthony
La Sala, Anthony C.
Lawler, Paul G.
Lazzarotti, Sal
Lee, Robert E.
Leindecker, James J.
Lenoff, Jerome H.
Leonard, Jack A.D.
Lessin, Andrew
Leu, Olaf
Levenson, Bernard G.
Liberman, Alexander
Limeburner, Reeve
Lipsitt, Martin
Littmann, Bert W.
Livingston, Frank A., Jr.
Lockwood, Richard
Lodico, Salvatore
Lois, George
Longo, Vincent R.
Longyear, William L.
Louise, John
Lowery, Alfred
Lubalin, Herbert
Lucci, John
Ludekens, Fred
Luden, Richard B.
Lyon, Robert W., Jr.

MMadia, Anthony
Madris, Ira B.
Magnani, Louis A.
Malone, Martin J.
Marein, Edmund
Marshall, Al F.
Martin, Carroll
Martin, Raymond M.
Martinott, Robert T.
Matyas, Theodore S.
Mayhew, Marce
Mayshark, C. B.
Mecir, George
Menna, Louis
Messina, Vincent N.
Milbauer, Eugene
Mohtares, Alexander
Morang, Kenneth E.
Morgan, Burton A.
Morrison, William R.
Morton, Thomas Throck
Moser, Lester
Moss, Tobias
Mostad, William
Muldofsky, Murray
Mullendore, Norman B.
Munce, Howard
Munch, Jacob A.
Murphy, Charles E.
Murray, John R., Jr.
Mutter, Ralph

MacDonald, John D.
McCaffery, William A.
McCallum, Robert
McFadden, Keith

n Nappi, Tony
Neary, Thomas C.
Neebe, Joe H.
Negron, William
Nelsen, Andrew K.
Newby, Ben
Nield, Walter K.
Nissen, Joseph
Noll, Verne
Norris, Edgar S.
Nussbaum, Edward

0 Oberman, Marvin
ODell, Robert
Oldadek, John
Olden, Georg
Olsen, Ernest M.
Orr, Garrett P.
Osborn, Irene Charles
Otter, Robert David
Ottino, Larry
Owett, Bernard S.

Paccione, Onofrio
Palazzo, Tony
Palazzo, Peter
Palmer, Edward A.
Pappas, Nicholas P.
Parisi, Anthony
Parker, Paul E., Jr.
Pearl, Leonard
Peckolick, Alan
Pellegrino, Michael
Peltola, John J.
Peter, John
Petrocelli, Robert H.
Philiba, Allan
Philips, Gerald M.
Philpotts, Randy
Piera, Ricardo
Pioppo, Ernest
Platt, Melvin
Pliskin, Robert
Portuesi, Louis
Post, Anthony
Price, Gordon
Pride, Benjamin
Prusmack, A. John
Pulise, Santo

Quell, Henry
Querze, Elissa

r Rand, Paul
Reaser, John E.
Redler, Harry
Reed, Robert C.
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Reed, Shelden
Reinke, Fred
Reinke, Herbert 0.
Rethorn, Edward
Rich, King
Ricotta, Edwin C.
Rienecke, William
Ritter, Franc
Rizzo, Dominic G.
Roberts, Frederick H.
Roberts, Kenneth
Robertson, James Campbell
Robinson, Clark L.
Rocchio, Robert
Rocker, Harry
Rockwell, Harlow
Romagna, Leonard A.
Rondell, Lester
Rose, Lloyd M.
Rosenblum, Morris L.
Ross, Andrew
Ross, Dick
Ross, James Francis
Rostock, Edward
Roston, Arnold
Rothenberg, Art
Rothman, Jack
Rubenstein, Mort
Russell, Henry N.
Russo, Vincent Jr.
Ruther, Donald
Ruzicka, Thomas
Ryan, William Lawrence

St. Louis, Leonard A.
Salpeter, Robert
Samerjan, George
Santandrea, James Jr.
Sauer, Hans
Savage, W. Lee
Scarfone, Ernest G.
Scheck, Henry
Scherr, Alfred J., Jr.
Scheuer, Gustavo
Schmalenberger, Robert F.
Schmidt, Klaus F.
Schneider, William H.
Schreiber, Martin
Schultz, Eileen
Schwabe, Ernest W.
Schwietzer, Alvin
Scott, Walter Arthur
Seide, Allan
Seide, Ray
Seidler, Sheldon
Settle, Raoul
Sheldon, William
Shipenberg, Myron
Shure, G. Don
Siano, Jerry J.
Sieber, Richard E.
Silverberg, Sanford
Silverstein, Louis

Simpson, Milton
Skidmore, John A.
Sklar, Herbert H.
Skolnik, Jack
Smith, Paul
Smith, Robert M.
Smith, Robert Sherrick
Smith, Rollin C.
Smith, Sidney
Smokler, Jerold
Smollin, Michael J.
Sneider, Kenneth P.
Solomon, Martin
Soloway, Alan M.
Sosnow, Harold
Spiegel, Ben
Stabin, Mel
Stapelfeldt, Karsten
Stauf, Alexander
Stech, David H.
Steinbrenner, Karl H.
Stenzel, Alfred B.
Stevens, Martin
Stoller, Robert
Stone, Bernard
Stone, Loren B.
Storch, Otto
Streisand, Sheldon Jay
Strosahl, William
Stuart, Kenneth
Sutnar, Ladislav
Sweret, Michael
Sykes, Philip

t Taibbi, Salvatore J.
Tanaka, Soji
Tarallo, Joseph
Tashian, Melcon
Taubin, William
Teiwes, Donald A.
Tesoro, Ciro
Thomasian, Karnig
Thompson, Bradbury
Tillotson, Roy W.
Tinker, John Hepburn
Todaro, John
Toland, Truman
Tompkins, Gilbert
Torrone, Donald J.
Townsend, William P. T.
Trabich, Irving
Trasoff, Victor
Treidler, Adolph
Troop, Roger J.
Troncone, Reginald
Trotta, Vincent
Trumbauer, J. Robert
Tsao, Alex
Tulman, Eli A.
Turano, Edward

Urbain, John A.

VVaccari, Anthony
Van Bellen, Walter
Venti, Tony
Vitale, Frank A.

w Wade, Edward R.
Wagener, Walter A.
Waivada, Ernest
Wall, C. Robert
Wallace, Joseph 0.
Wallace, Robert G.
Wallis, Hal
Walsh, Michael
Watt, James C.
Watts, Ron
Weihs, Kurt
Weil, Tycho R.
Weisbord, Abbot A.
Weiser, Arthur
Weithas, Arthur
Wells, Sidney A.
Welti, Theo
West, Robert
Wetzel, Ronald
Wheaton, Ned
Widlicka, Frederick
Wilbur, Gordon M.
Wilcox, Howard
Wilson, Ronald L.
Witalis, Rupert
Wohl, Jack
Wolf, Henry
Wolff, Jacob F.
Wolff, Rudi
Wollman, Michael

Yonkovig, Zen

z Zeidman, Robert
Zeigler, John
Zlotnick, Bernard
Zules, Anthony
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Adler, Peter, 487
Advertising Designers, Inc.,

425
Alpern, Joseph, 575
Ammirati, Ralph, 657, 790
Anas, Larry, 748
Andelin, Jerry, 822
Andreozzi, Jerry, 600
Andresakes, Ted, 583
Angeli, Primo, 193
Ansel, Ruth, 266, 298A, 367,

368, 371, 420
Antupit, Sam, 546, 553
Applebaum & Curtis, 436
Assante, John, 48, 83
Auditore, Sal, 599, 602, 625

Baeder, John, 19
Baglietto, Raymond, 717
Barkoff, Ira, 803
Barnett, David, 354
Barrett, Ron, 775, 844, 845,

846, 847, 848
Basile, Matt, 818
Bass, Saul, 784
Battaglia, Lee, 249
Beaver, Allan, 729, 757
Beck, Gene, 88
Beck, Jack Wolfgang, 662,

669
Beckerman, Al, 603
Beier, Annegret, 505, 540
Benson, Howard, 109, 111,

133
Bensusen, Al, 751
Bent, Timothy, 194
Berg, John, 544, 545, 547,

548, 550, 551, 552, 555,
556, 557, 586, 588, 592

Bernard, Walter, 365
Bernstein, Jerry, 620, 687
Bernstein, Steven, 524
Bianchi, Edward, 1, 205
Binzer, Rollin, 175, 447
Birbrower, Stewart, 131
Black, Jim, 699
Blatt, Mike, 794
Block, Stan, 807
Blum, Burton, 69
Blume, Howard, 606
Bobczynski, Jane, 346
Bodziewicz, Sig, 704
Bonner, Peter, 755
Botti, Mario, 113
Brancaleone, Jim, 66, 123
Broder, Don, 660
Brodkin, Ed, 196
Brody, Howard, 104, 761
Brown, Jim, 15, 137, 618,

644, 689
Bruce, Dennis, 188, 607
Bruderer, Rolf, 80
Buitekant, Allan, 640, 642,

643, 744, 746, 766
Bunde, Karen N., 467
Burns, Jehane, 426
Byck, Lew, 645, 654

Cadge, William, 256, 258,
269, 270, 297, 303, 372,
381, 386

Calderhead, Dick, 849
Camardella, Frank, 16, 34,

66, 594, 597, 633
Carroll, Richard, 32
Cattell, Berl, 630, 686
Chapman, Marlon, 478
Chwast, Seymour, 446
Clark, David, 18
Clemente, Tom, 335, 439, 440
Clive, Robert B., 268, 373, 416
Cole, Robert, 224
Coleman, Thomas F., 472, 474
Collamer, Jerry, 778
Collins, Paul, 151
Company, The, 434
Conybeare, Darrel, 426
Cook, Verdun, 742, 753
Cooperstein, Sam, 833
Corey, Chris, 813
Cosmopulos, Stavros, 152,

451
Costa, Neil, 94, 96
Courtos, Tom, 465
Coutroulis, Peter, 247
Crocker -Weinberg, 497
Cross, James, 358
Czernysz, Bob, 85, 102, 132,

180, 231

Daddiego, Vincent A., 819
D'Anna, Russ, 382
Da Rold, Thierry, 60
Davis, Alan W., 81, 89
Davis, Hal, 54
Davison, J. Michael, 165, 168
Deardoff, Kenneth R., 285,

361, 394, 400, 406, 427
Debel, Ivan, 195
deLesseps, Mike, 537
Delessert, Etienne, 591
Del Vecchio, Pasquale, 295
Demoney, Jerry C., 305, 306,

307, 392, 393, 412, 468
DeVito, Frank, 709
Dillion, Ed, 749
Dimson, Theo, 355
Dion, Robert, 593
D'Iorio, Julio, 838
Dispenza, Emil, 604
Donoahue, Jim, 521
Dorfsman, Lou, 428, 445, 536,

563, 578, 581, 852
Dragoti, Stan, 73, 682, 693,

695, 804
Drayton, Dick, 510, 565

Eakin, Mike, 25, 638, 851
Eames, Charles, Office of, 426
Eckstein, Bernie, 140
Eggers, Kevin, 507, 585,

587, 589
Einsel, Walter, 584
Eisenman and Enock, 488,

525, 531
Eldridge, Don, 760
Epstein, Henry, 414
Epstein, Lee, 37, 40, 52, 57,

61, 70, 147, 185, 232
Ertegun, Nesuhi, 554
Esch, Robert, 500

Euringer, George, 46, 72, 658
Evans, Royston, 169, 170,

171, 173

Farese, Carmyn, 90
Federico, Gene, 832
Feigenbaum, Bill, 843
Feitler, Bea, 265, 293, 298,

362, 369
Feldman, John, 464
Fernandez, Ralph, 726
Ferriter, Roger, 475
Fireman, Marvin, 672
Fleckhaus, Willy, 216, 218,

220, 259, 260, 261, 262,
263, 264, 267, 377, 390,
402, 411

Foy, Richard, 426
Friedlander, Ira, 556
Friedman, Si, 479
Fujita, Niel, 432
Fury, Leonard, 353, 430, 490

Gabor, Harvey, 7, 10, 764
Gage, Bob, 611, 619, 624,

631, 718
Gagliano, Merrick, 469
Gargano, Amil, 719, 720, 788
Gelberg, Murry, 333, 339,

342, 509
Genova, Joe, 77, 92, 133, 601
Gerbino, John, 323
Gevins, Jack, 366
Geyer, Gary, 17, 76
Gibbs, Byron, 716
Gilday, Tom, 135
Gillock, Cliff, 441
Giraldi, Bob, 816, 829, 830
Gisonde, Nick, 829, 830
Glaser, Milton, 380, 496, 501
Glessman, Lou, 418
Gluckman, Eric, 329, 421
Glusker, Irwin, 396, 398
Gold, Bill, 731
Goldberg, Jean-Claude, 82,

737
Goodford, Jack, 834
Goude, Jean Paul, 417
Grace, Roy, 14, 22, 62, 64,

148, 191, 622, 623, 653, 664
Greenberg, Al, 252, 253, 257,

271, 273, 276, 277, 309, 370,
399, 408, 410, 413, 415

Griles, Edd, 769
Gross, Michael, 292, 308
Gudzin, Dolores, 164
Guliner, Jon, 20, 97, 98,

116, 182
Guliner, Paul, 785

Haiman, Kurt, 21, 67, 149,
200

Halden, Gunter, 411
Hall, Chad, 248
Hall, Keith, 426
Hallock, Robert, 328, 340
Halucha, Walter, 636
Hammond, Larry, 73, 683
Harris, William, 65, 650, 656,

708, 771
Haverkost, L. F., 569
Heck, John, 519, 680, 681
Hindel, Fred, 750

Hirsch, Peter, 596, 743
Hoefel, Gene, 702
Holtzman, Henry, 812, 815
Honig, Alan, 715
Hopkins, William, 286, 288,

290, 291, 294, 299, 300, 301,
310,311,322,363,374,375,
376,379,389,397,401,419

Huebener, Bert, 6, 38, 59
Huestis, Thomas, 282, 283,

364, 385, 395, 409
Hurlburt, Allen, 287

Infurna, Edward G., 534
International Paper Creative

Group, 810, 811, 817, 836

Jacobs, Jim, 431, 438
Jervis, Paul, 8, 12, 68, 99, 105,

106, 107, 108, 114, 118, 120,
122, 124, 125, 130

Kanai, Kiyoshi, 513
Kates, Howard, 79
Katz, Alice, 570, 571, 574, 579
Kay, Allen, 646
Keller, Don, 703
Kirk, Frank, 806
Klawans, Alan J., 582
Klem, Bernard, 349
Klim, Matt, 482
Kner, Andrew, 318
Koelle, John, 637
Kohn, Norman, 476
Kornberger, Charles, 795
Koulermos, Mike, 659
Krivacsy, Ray, 826
Krone, Helmut, 141, 201, 495,

792
Kuperman, Bob, 49, 183, 209,

616

Ladyga, Tom, 86, 225
Lane, Tony, 547, 551, 552,

555, 586, 588
Langer, Andy, 33, 36, 39, 41,

42, 71, 207, 213, 214, 215
LaPick, John, 727, 728
LaRosa, Joe, 26
Larson, Dave, 774, 820
Lawlor, Mike, 63, 688
Leahy, Ed, 110
LeBlang, Larry, 823
Lee, Aubrey, 455
Lee, Clifton, 684
Lefkowitz, Marvin, 839, 840,

841, 842
Lefmann, Walter, 491, 541
Leu, Olaf, 560
Levine, Rick, 634, 635, 655,

793
Levy, Dick, 3, 11, 27, 136, 146
Levy, Marvin, 679
Lewine, Harris, 344, 359, 360
Lewis, Arne, 511
Liberman, Ivan, 162
Lienhart, Jim, 450, 465C
Litzenberger, Ray, 223
Lloyd, William J., 459, 462
Lois, George, 326, 480, 499,

532, 639, 732, 733, 735, 736,
738, 739, 747, 754, 783

London, Dave, 674, 692
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Loucks, Jay, 429
Lowey, Curtis, 855
Lubalin, Herb, 243, 251, 254,

278, 279, 312, 313, 314, 315,
316, 320, 383, 391, 403, 404,
405, 407, 492, 493, 503, 504

Lucci, Giuseppe, 573
Lucci, John, 9
Luden, Richard B., 461

Mabey, Ron, 516
MacDaniels, John Scott, 463
Macleod, Alex, 330, 331
Madris, Ira, 809, 814
Magistro, Charles, 334, 337,

345, 347
Mahler, Maurice, 647, 685,

835
Mandarino, Tony, 722
Mangel, Bert, 805
Mantel, Richard, 590
Manzo, Richard E., 158, 465A
Marino, Dom, 825, 827
Markle, Jim, 181
Marrs, Don, 700
Marshall, Daniel, 514
Marson, Edward, 561
Martin, Will, 433
Mason, Bill, 648, 714
Massey, John, 458
Matsumoto, Bob, 126, 128,

661, 667, 730
McBain, Neil, 697
McDonald, Bob, 210
McCaffery, William A., 508
McCarthy, Tom, 528
McIntosh, Bruce A., 274, 275
McKee, Jack, 234, 535
McNeil, Ted, 156, 159, 161
Messina, Joe, 454
Michas, William, 853
Michini, Sam, 782
Miho, Jim, 443, 543, 576
Millman, Jim, 45, 47, 641
Minch, Marty, 460
Mitchneck, Marvin, 780
Mitelman, Alan, 486
Miyauchi, John, 74
Modica, Peter, 768
Moffett, Mark, 673
Mohtares, Alexander, 240,

242
Moore, David, 317, 321, 324
Moskof, Martin Stephen,

465B
Muckenhirn, Felix, 520
Murphy, Kelsey, 332
Murray, John, 55, 595
Myers, Sid, 690, 691, 710

Nankin, Hal, 43, 612, 663,
772, 779

Nava, Richard, 515
Neidhart, Bob, 651
Nelson, Carol, 598, 696
Newman, Tim, 73
Niborg, Joan, 236, 237
No-Doz Creative Group,
Normandia, A., 678
Nussbaum, E., 613

O'Connor, Patrick, 127
Ohlinger, Don, 608

Ohlsson, Eskil, 492A
Oliveto, Anthony, 295, 296,

325
Organ, Ted, 426
Osborne, Larry, 51
Owett, Bernard, 284
Ozyp, Don, 577

Page, Bill, 245
Papa, Paul, 854
Pardo, John, 564
Parker, Jack, 172, 177
Parkhurst, Ken, 477
Paul, Arthur, 387, 388
Paul, Kenneth W., 762
Pearl, Dave, 758
Peckolick, Alan, 350, 356
Perlman, Raymond, 343
Petermann, Fred, 712
Peterson, Ronald, 470, 473
Petronio, Peter, 30, 35, 72
Pfeiffer, Werner, 522
Phair, Joe, 44, 211
Phillips, Stephen, 230
Piccirillo, Charles, 150, 184,

740
Piccolo, Jack, 610, 614
Platt, Mel, 50
Posan, Dick, 181
Prestomburgo, Jerry, 621
Prizeman, Diana, 530
Prizeman, John, 530
Purdy, Frazier, 713

Quint, Bernard, 296, 325
Quraeshi, Samina, 346

Randelman, H., 828
Ranson, Jerry, 73, 694
Rauch, Peter, 489
Redler, Harry, 336
Reitzfeld, Bob, 802
Rich, Marvin, 192
Riney, Hal P., 821
Robledo, Hector, 705
Roca, Bob, 139
Rogalski, Herbert, 189
Rogers, Harold, 351
Rosenthal, E., 676
Rosenthal, Herbert M., 422
Rosner, Susan, 526
Rossetti, Dom, 628
Rostock, Edward, 53
Rotheroe, Raymond, 444
Rubenstein, Mort, 460
Rubin, Bob, 539
Rubin, Marc, 829, 830
Ruggiero, J., 675, 797, 799,

800
Runyan, Robert Miles, 348,

435
Russell, Tony, 246
Rustom, Mel, 2
Rybiski, Murrell, 538

Saco, Ken, 855
Sandbank, Henry, 566, 567

129 Sandstrom, Roy, 701
Sant, Mel, 707
Santandrea, Jim, 857, 858
Sanzari, Elmer F., 190
Scali, Sam, 23, 24, 143, 723,

724, 725, 824

Schindelman, Joe, 197, 199,
202

Schlemme, Roy, 523, 527
Schoening, Roger, 255
Schulein, William, 87
Schulman, Mark, 558
Schutte, Alden F., 174
Schwartz, Ira, 481, 483, 484,

485
Schweppes Creative Group,

741
Scully, Al, 632
Sebastian, Myrna, 423
Sehring, Harry, 571
Senunel, Dave, 117
Shakery, Neil, 300, 379, 401
Shell Oil Creative Group,

765, 781
Siano, Jerry, 84, 222
Sica, Aurelio, 119, 121, 182
Siebke, Frank, 752
Siennick, Leonard H., 244
Singer, Steve, 745, 856
Sinn, Paul, 517
Sirowitz, Len, 4, 28, 29, 144
Skrebneski, Victor, 449
Smith, Bill, 649
Smith, Ernie, 212, 217
Smith, Murray, 93, 95, 112
Snider, Dick, 617
Snyder, Phillip, 187, 796
Soppelsa, George N., 280, 281
Sosnowski, John, 850
Spina, Louis, 542
Spreng, David H., 357
Stech, David H., 384
Steigelman, Bob, 166
Steinhauser, Bert, 767, 770
Stelmach, Joseph, 549
Stewart, Robert, 186
Stong, Frank, 609

Tannen, Norman, 241, 777
Taubin, Bill, 791
Tawa, Thomas, 176
Tesch, Mike, 145, 721, 786,
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774, 807

Yohe, Tom, 670, 706, 776, 787

Zechman, Jan, 649, 851
Zules, Tony, 831

DIRECTORS

Acosta, Armand, 602
Alton, Bill, 715, 719, 720, 761,

791, 849
Ansel, Jerry, 769
Aucoin, Bill, 640, 643

Bailey, Conrad, 630, 686
Bailey, Dick, 667, 730
Bass, Saul, 784
Bean, Bob, 594, 645, 646
Beck, Jack Wolfgang, 662, 669
Becker, Harold, 671, 688, 725,

824
Bell, Marcia, 772, 779
Berg, Stu, 697

Canty, Bill, 832
Chapman, Lee, 698
Claxton, Bill, 782
Coffey, Joe, 733, 736, 738, 739,

747

Cooper, Peter, 776, 787
Cuesta, Mike, 622, 634, 721,

757, 774, 786, 789, 793, 844,
845, 846, 847, 848

Dazzo, Jack, 745
Devlitt, Ted, 680
Donner, Rick, 704
Dubin, Charles, 826

Eaton, Chris, 677
Elliot, Mike, 608, 642, 744,

766, 777
Ercole, John, 805

Gage, Bob, 624
Gage, George, 670, 706
Gallas, Timothy, 732, 760
Garroni, Bill, 773
George, Les, 755
Gerstein, Mordi, 724, 775
Gifford, Lew, 749
Glasser, Len, 672
Gold, Bill, 731
Goldman, Marty, 659
Goldwasser, Larry, 676
Gomes, George, 625, 714, 756
Goodford, Jack, 834
Goye, George, 746
Gray, Mike, 606
Greenberg, Bert, 674
Griner, Norm, 613, 651

Haboush, Victor, 734, 759
Philippe, 742, 753

Hamburg, Harry, 612, 627,
647, 685

Herman, Frank, 795
Hirsch, Tibor, 616
Hitchkins, Gordon, 835
Horn/Griner, 595, 641, 728,

737, 788, 808, 823, 829, 830,
832, 839, 840

Horn, Steve, 709, 816

International Paper Creative
Group, 810, 811, 817, 836

Jenkins, Andy, 713, 809, 814,
815

Johnson, Stan, 701

Kane, Art, 681
Kaufman, Jerry, 605, 778
Kim, Paul, 749, 752
Kimmelman, Phil, 780
Klaxton, Bill, 702
Koblasa, George, 819

Lacey, N. Lee, 599, 628, 726
Leaver, Don, 750
Letellier, Jacques, 636, 690,

723
Levenson, Fred, 661, 663, 668
Levin, Henry, 812
Levin, Lear, 673
Levinson, Fred, 596, 598, 633,

696, 699, 801
Liles, Harry, 748
Lloyd, Harvey, 856
Lover, Tony, 842



(----Lowe, Dick, 648, 798, 803, 852
Lowey, Curtis, 855

Magwood, Howard, 607, 611,
718

Mangravite, T., 828
Marks, Sherman, 617
Marvin, Ira, 615, 618, 644,

689, 707
Maze, Judd, 838
Miller, Dick, 597, 727, 813,

841
Modica, Peter, 768
Morris, Howard, 703
Murakami, Jim, 620
Myers, Sid, 691, 710

Nebbia, Mike, 619

Papa, Paul, 854
Pembleton, Arthur, 692
Perkins, Richard, 609
Petricone, Arthur, 654, 833
Petrucelli, Tony, 664

Quade, David, 635

Richards, Dick, 658, 722, 735,
754, 837

Riso, Adrian, 762
Rogers, Jim R., 660
Rose, Ben, 805
Rose, Jim, 822
Rucker, Dick, 711

St. John, Lynn, 705
Sallin, Bob, 601, 763
Santandrea, Jim, 857, 858
Schultz, Phil, 785
Schweppes Creative Group,

741
Sedelmaier, Joe, 637, 638,

850, 851
Shell Oil Creative Group, 765,

781
Shore, Jerry, 600, 621, 675,

678, 743, 799, 800, 807, 818
Silano, George, 619
Silvermintz, Hal, 679, 797
Skoble, Herb, 796
Sokolsky, Mel, 802
Somoroff, Ben, 831
Stark, Evan, 6a
Steckler, Len, 656
Steinhauser, Bert, 767, 770
Stern, Bert, 632
Stone, Dick, 717
Stone, Marshal, 708, 771
Strauss, Herb, 740

Thomson, Peter, 687
Toback, Norm, 629
Tredenari, Lee, 631
Trenner, Mickey, 825, 827
Turk, Carl, 649
Tuscaine, Robert, 593

Urlich, Aaron, 820

Verona, Steve, 604
Vidor, Zoli, 650
Vorkopich, S., 675, 799, 800

Walker, Ken, 716
Walsh, Jim, 603
Webb, David, 853
Webster, Nick, 639, 783
Wolf, Fred, 700

Zander, Jack, 821
Zieff, Howard, 623, 653, 655,

657, 682, 683, 693, 694, 695,
729, 790, 804, 806

PRODUCTION
COMPANIES

Alliance Co., The, 604
Alton/Melsky, 715, 719, 720,

761, 791, 794, 849
Ansel, Jerry, 767, 769
Audio Productions, 701
Avery/Lindquist

Productions, 748

Bailey, Conrad, Productions
(Stars & Stripes East) , 630,
686

Bass, Saul, & Associates, 784
Becker, Harold, Productions,

Inc., 671, 688, 725, 770, 824
BFB/Libra Productions, 675,

799, 800
Budin, Elbert, Productions,

811

Cooper, Peter, Assoc., 776,
787

CPI, 742, 753
Cuesta, Mike, Productions,

634, 721, 757, 774, 786, 789,
793, 844, 845, 846, 847, 848

Dillon Productions, 692
Director's Group, 773, 805
Directors Studio, 624, 631,

691, 710
DJM Films Inc., 731
DSI, 740
DVI, 680, 681

East West Productions, 741,
785, 828

Elektra Film Productions, 745
Elliot, George, Productions,

836
E.U.E./Screen Gems, 608,

616, 619, 703, 744, 766, 777

Film Fair, 697, 704
Filmways of California, Inc.,

662, 669
Fithian, Douglas, & Co., 751
Flickers, Inc., 838
Focus Presentations, 670,

706, 746, 780
Four Arts, Ltd., 626

Galfas Productions, 732, 758,
760

Garrett, James, 750
Gemini Films Inc., 768
Goldeneye Inc., 834

Comes -Lowe, 625, 648, 714,
756, 798, 803, 852

Haboush Company, The, 698,
734, 759

Horn/Griner Productions,
Inc., 595, 613, 641, 651, 709,
728, 737, 788, 808, 816, 823,
829, 830, 832, 839, 840

Jefferson Productions, 660
Jenkins -Covington, 713, 809,

814, 815, 817

Kaleidoscope Productions,
601, 763

Kim & Gifford Productions,
749, 752

Lacey, N. Lee, 599, 628, 726
Lang, Stan, Productions, 622,

664, 717
Liberty Studios, Inc., 842
Libra Productions, 600, 632,

678, 743, 764, 807
Lloyd, Harvey, Productions,

Inc., 856

Melandrea, Inc., 857, 858
Miller, Dick, Assoc., 597, 727,

813, 841
Motion Associates, 825, 827
MPO, 636, 702, 708, 771, 772,

779, 782, 826
Murakami-Wolf Films, 620,

700

New Studio of Film, 755

Ovation Films, Inc., 654, 833

Pelican Films, Inc., 605, 724,
778, 821

Perpetual Motion Pictures,
679, 797

Peterson Company, 629, 711,
819

PGL Productions, 606, 673,
812

Piggy Back Productions, 602

Quade, David, Productions,
635

Richards, Dick, Studio, 735,
754

Richards & Myers, 658, 722,
837

Rose Magwood Productions,
607,611,718,822

Saco, Ken, Associates, Inc.,
855

Sandler Films, 609
Saturn Pictures Corporation,

639, 733, 736, 738, 739,
747, 783

Sedelmaier Film Prod., Inc.,
637, 638, 850, 851

Shore, Jerry, Productions,
621, 818

Skoble, Herb, Assocs., 796
Sokolsky Films, 802, 810

Somoroff, Ben, Productions,
831

Stallion Productions, 674
Stars & Stripes Prods.

Forever, 672
Steckler, Len, Inc., 656
Summer Star Productions,

712, 775

TDF Films, 687
Teletape Productions, 640,

643
Televideo, 610, 614, 659, 676,

684, 690, 723, 795
Telpac Management Inc., 792
Time -Life, Inc., 667, 730, 853
Totem Productions, Inc., 716
Tulchin Productions, Ltd.,

762
Turk Photography Ltd., 649

Urie, John, & Associates, 617

VIA Films, 615, 618, 644, 650,
689, 707, 820

View Productions, Inc., 843
VPI, 603, 612, 647, 677,

685, 705

WCD, Inc., 765, 781
Wilde Wilde Films, Inc., 696
Wylde Films, 593, 594, 596,

598, 633, 645, 646, 661, 663,
668, 699, 801

Zieff, Howard, Productions,
623, 653, 655, 657, 682, 683,
693, 694, 695, 729, 790,
804, 806
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Made for
MANDARIN Waterproof Drawing Inks

Messrs. Winsor & Newton are pleased
to invite you to witness the
wedding of a perfect pair!

The joining of our beautiful red-haired
SERIES 9 pure sable brushes, with

smooth -flowing dense black and bright -
colored MANDARIN inks is an

artistic happening not to be missed.

each other
SERIES 9 pure Red Sable Brushes

The bride's measurements: Size 000 to 12,
seamless nickel ferrules, walnut polished
handles-$.65 to $18.00. The groom is
resplendent in 21 handsome colors, white
and 2 blacks (one of which is very
dense) and comes in 1 oz. bottles with
polystyrene stopper -fillers at $.55 each.
Black only in 10, 20 and 40 oz. sizes.

at leading artist materials dealers

Winsor & Newton Inc.
555 WINSOR DRIVE

SECAUCUS, NEW JERSEY 07094

Canadian Agents: The Hughes Owens Co., Ltd., Montreal
Californian Distributors: The SchwabacherFrey Co., San Francisco
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MAN EVER hAd,
ANd EVER Wil[ NAVE, LEAVE

TO COIN NEW WORdS
WE[1-SUITEd TO TILE ACHE.

WORdS ARE likE [EAVES,
SOME WITI-IER EVERY YEAR,

ANd EVRy YEAR
A yOUNCIER RACE SUCCEEdS.

Translation of Horace's Ars Poetica (1680) Lyle 73,
by Wentworth Dillon, Earl of Roscommon (1633-168E

Photographs by Richard Lei

MAN [IVES WITH
his (EROW MAN IN

AN ENVIRONMENT
of COMMUNICATION.

Glen Michaels' sculptural CO,Lmn from the J. Walter Thompson Art Collection



reproduction in print

turn on with Beck! You'll get
quality and service, whatever
the process . . . gravure, offset

(with four-color wet proofing)
and photoengraving. THE BECK

ENGRAVING COMPANY / New

quali
Q s ce
Oca rocesses

IN% This is ,Bss
ag



BOOKS ADS BROCHURES JOURNALS MAGAZINES MAILERS CATALOGS
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the hottest Gehl type in town!
JD COMPUTER TYPE INC.  19 WEST 34 ST., NEW YORK, NEW YORK 10001  TEL. (212) 594-0001

Creative
Papers
for
Creative
MillIIS
Artists, Designers and Art Directors are con-
stantly striving for newer, fresher and important
ideas to express the trends of our time and
transfer their reactions into a vital visual force.
Creative artists' papers are a necessary adjunct
to accomplish the transition of inspiration
to reality.
Bienfang layout and visualizing papers, Bristol
Boards and Illustration Boards have gained
their place among the series of events, that
upon completion becomes the magical quantity
known as a "work of art".
Enhance your creative craftsmanship by
beginning with a Bienfang quality paper.

bpBienfang Paper Co., Inc., Metuchen, N.J. 08840



Alone in solitary splendor this is the
white -whiteness of premium quality MOHAWK
POSEIDON TEXT. Unequalled for making black
inks blacker and colors brighter on its radiant
white surface. In text, cover and bristol weights

three finishes: vellum, embossed and high.
Call your local Mohawk Paper merchant for samples and dummies.

IVI 1=1/7\1=E R Mel I LL5, I MI C., C O H D E 5, MI.V. 1 Z IM 4.7
Lithographed on Mohawk Poseidon Text, 80 lb., High Finish
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JLATIO\S.
MASTER EAGLE OTO ENGRAVING  40 WEST 25 STREET. NEW YORK, N.Y10010  924-82//





Good paper salesmen
don't grow on trees.

We don't just give a man a
book of paper samples and send him
out as a salesman. He has to be fully
prepared before we let him start
making calls.

When we choose our sales
trainees we look for men who are
intelligent, conscientious and eager to

learn. That's part of it. The other part
is education. We send him to our
own sales training school. Classes in

the morning. Work in the plant in
the afternoon. Homework at night.

It's rough. But when he's
finished, he's well on his way to
becoming an expert. He knows a
great deal about the paper business.
He can advise you on the right paper
for any job and work with you till
the job is finished. He can help when
you have problems. And he can really

provide the service he promises.
He's got the entire Lindenmeyr
organization behind him:

Our in -plant staff of experts in
every aspect of the paper business-

from color to cutting-all at your
service when and if you need them.

Our huge inventory of
branded paper. (More than 9,000
different papers in stock at all times,
including specialty papers and many
unusual colors and textures.)

Our excellent connections
with the top American mills we
represent. (We're one of their biggest
customers, so if you need something
we don't have on hand, we can get
it in a hurry.)

Our fast, reliable delivery
system-whatever the size of your
order, from a carton to a carload.
(We're right in your neighborhood,
so it doesn't have far to go.)

And, not least, our more than
100 years of experience as paper

merchants. (We've been in business
since 1859.)

We learned many years ago
how important good salesmen are,
for us and for our customers. We've
been cultivating them ever since.

Lindenmeyr Ward Company
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phototypographers i
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metal and

photocomposition

24 -hour service
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Custom photographic services in color and black & white.
slides  film strips

microfilm and microfiche

Berkey K + L Custom Services Inc., 222 East 44th Street, New York, N.Y. 661-5600

Berkey
La



BAINBRIDGE, THE FINEST ILLUSTRATION
BOARDS EVER MADE! #175 Premium Extra
Smooth /#275 Premium All -Purpose Medium.

The ultimate in quality ... stimulates the
creative process. For artists who must have
the very best!

At art supply stores everywhere!
II1Lstration Boards / Bristol Boards / Fabric
Boards/Mounting Boards/Show Card Boards
/Keeton Kutter

CHARLES T. BAINBRIDGE'S SONS
Established 1869



111E3BALDWIN PAPER COMPANY, INC./161 AVENUE OF THE AMERICAS, N.Y., N.Y.10013/ 255-16IX

The
Lettermen

Eager! Talented!
Determined to make
your words look right.

Backed -up by a
complete type system.
Mono, lino, foundry
and photo.

CHICAGO 312) 644 1223 LOS ANGELES 213) 747-6191

Sound like your kind
of group?

Talk to their agents. We
call them our salesmen.

Monsentype



For 98 years,
Pioneer -Moss has been making engravings
the same old-fashioned way..good!



Introducing Comp/Spec printing.
A service to help you prove your point.

It can't be done for the budget. Easy to say,
hard to swallow. The concept is great,
but it's too expensive to produce.
There's no way.

Or is there?
There's always somebody who can think

of a way to do the impossible, for the bucget.
We're Parish Press. We do ordinary,

extraordinary and impossible printing. It all
depends on you. What you give us, what
you ask of us. Our photography and
production studios are at your service.

Comp/Spec printing is another service
available when there is a need to find a
practical and affordable way to produce
printed matter. And, indeed to prove if it
will live up to expectations.

When you've reached a na way situation
call on us. We do a lot of business
that way.
Parish Press 62012th Ave. NYC JU 2-2222



THE
ART

DIRECTORS

ANNUAL

OF

ADVERTISING,

EDITORIAL,

TELEVISION,

ART
AND

DESIGN
-

1970
The

Golden
Anniversary

Edition
of this

essential

encyclopedia

and
reference

tool
of the

visual
communications

in-

dustry.
Over

550
pp.

8 x 111/4.
Over

1500
illus.

Slipcased.

$19.95
Reserve

your
copy

of the
1971

and
future

Annuals
byjoining

ADA
Standing

Order
Plan.

(write
fordetails)

GRAPHIC

DESIGN

BRITAIN

70

Edited

A lavish
sur-

vey
of the

best
British

graphic
design

of the last
decade

-a period
of great

innovation

and
accomplishment.

224pp.

81/4 x
113/4.

753
B&W

illus.,

27color.
$17.50

ADVERTISING

AGENCY

AND
STUDIO

SKILLS

Arevised,
enlarged,

and
updated

edi-

tion
ofTom

Cardamone's

classic
guide

to the
preparation

ofart and
mechani-

cals
for reproduction.

Anessential

book

forallstudents,

teachers
and

commer-

cial
artists.

160pp.
6 x9.256

illus.
$7.50

THE
PRIVATE

PRESS

ByRoderick

Cave.
Anauthoritative

his-

tory
of theprivate

press
and

the ama-

teur
printer,

including

the
works

of

penurious

scholars,

aristocrats,

and

underground

printers.
408pp.

71/2
x 10.

8Opp.
illus.

$35.00

THE
ANATOMY

OF
PRINTING

ByJohn
Lewis.

The
influences

of art

and
history

onthe typography

and
de-

sign
ofthe printed

page
from

themiddle

ages
to thepresent

day.
272pp.

83/4
x

111/4.
340

illus.,
8 incolor.

Slipcased.

$35.00

Important

Backist
Titles:

BASIC
COPYFITTING

ByCharles
Fyffe.

This
complete

guide

to the
problems

ofcopyfitting

covers

every
possible

aspect
from

type
and

measurements

to final
layout

and
com-

position.
Appendices

and
glossary

of

terms.
80 pp.

478
x 71/4.

25 illus.
$3.50

BASIC
TYPOGRAPHY

ByJohn
Biggs.

Complete

guide
to the

art,
mechanics,

practice
of typography

is invaluable

reference

for teachers,

students,

designers.

176
pp. 71/2

x 71/2.

200
illus.

in B&W
and

2 colors.
Index.

$8.50

THE
STORY

OFHANDWRITING

By Alfred
Fairbank.

Fully
illustrated

and
authoritative

history
of thecallig-

rapher's
art from

the
first

recorded

symbol
to the

present-day

revival.
136

pp.
61/4

x 81/2.
4 color

plates,
38 ills.

&

21 line
drawings

inB&W.
$7.95

TECHNIQUES

OF
TYPOGRAPHY

ByCal
Swann.

Analyzes

and
illustrates

actual
physical

type
from

which
design

is printed.
100

pp. 73/4
x81/4.

100
illus.,

type
specimens.

$7.50

TYPE
AND

LETTERING

4th Rev.,
Enl.

Ed.
byWilliam

Longyear.

America's

most
widely

used
source

book.
Illustrates

over
700

complete

alphabets.

176
pp.

9 x12Spiral
or

hardbound

$6.95

WORLD
GRAPHIC

DESIGN:

50Years
ofAdvertising

Artedited
by

Felix
Gluck.

Enduring

representative

work
provides

magnificent

source
of

ideas,
inspiration.

176
pp. 81/4

x111/8.

Over
500

illus.
48 pp. in

fullcolor.

$17.50

CALLIGRAPHIC

LETTERING

3rd
Ed.,

Rev.
Enl.

byRalph
Douglass.

Tools,
techniques,

historic
and

con-

temporary

styles.
All hand

lettered.

112
pp.

77/8
x 101/4.

Index.
Spiral

or hardbound.

$5.95

DIAGRAMS
ByArthur

Lockwood.

Specifically

for

thegraphic
designer,

theauthor
shows

thevarious
ways

inwhich
information

can
be communicated

diagrammati-

cally.
254

pp.83/8
x 103/4.

254
illus.,

35

two-color,

5 four-color.

Index.
$15.00

LETTERING

FOR
REPRODUCTION

ByDavid
Gates.

Detailed
study

of let-

tering
history,

tools,
materials,

equip-

ment.
Step-by-step

techniques.

192
pp.

81/2
x 11.

98 illus.,
lettering

samples.

Index.
Spiral

or hardbound.

$10.00

SIGNATURES

AND
TRADEMARKS

By Rand
Holub.

How
to create

trade-

marks
and

signatures,

rough
sketch

to

finished
drawing.

Outstanding

ex-

amples.
64 pp.71/2

x10. Spiral
Bound.

$2.75

Look
toWatson-Guptill,

publisher

ofthe

ART
DIRECTORS

ANNUAL,

forbooks
ofspecial

interest
toyou

forcomplete

catalog
write:

Watson-Guptill

Publications

2160
Patterson

Street

Cincinnati,

Ohio
45214



DRAWING TABLES
ARE JUST RIGHT

FOR YOU!

PROFESSIONAL DRAWING TABLES
Saxon Drawing Tables are sturdy, rigid, and practical. The
top is of select, kiln dried soft wood. The base is of
clear, kiln dried hard wood, finished in golden Oak. The
top is adjustable in height from 32" to 42", and to all
angles from a horizontal to a vertical position by use of
two semi -circular arc supports. Large pencil ledge.
NO. SIZE OF TOP NO. SIZE OF TOP

323 23 x 31 x 3/." 360 38 x 60 x 1'.46"
324 24 x 36 x 34" 372 38 x 72 x
331 31 x 42 x 34" 374 44 x 72 x 1X,"
342 31 x 42 x 114" 384 44 x 84 x 1X,"
348 38 x 48 x 1,46"

SAXON ACADEMY TABLES
Professional Quality popular priced drawing table. Hard
wood base, lacvuered finish. Drawing board is of select
kiln dried soft wood, 34". Pencil ledge, all lacouer finish.
Adiustable from 30" to 40". Tilts to nearly vertical posi-
tion, fastened with large wingnuts.

Plan your art and drafting room around

SAXON quality drawing tables

.. and you will afford more.

Whether your needs are for professional or
school use, SAXON has a product that's just right.
All SAXON table tops are constructed from the
highest quality Ponderosa Pine, sanded smooth
with a hard lacquered finish. And to assure you
of ever lasting service, the base of the SAXON
table is fabricated from select kiln dried Oak.

The SAXON line of sturdy, high quality furni-
ture for the Studio and Art Class is a rapidly
expanding one. There are many items to choose
from. All are sensibly priced and guaranteed.

EVERLAST PROFESSIONAL

STEEL BASE TABLE
This all steel table has a welded base. It will give a
lifetime of service and functional satisfaction. In height
it adjusts from 32" to 42" as well as tilting. The finish
is grey hammertone and it Is simple to assemble. The
drawing board Is of the same select wood found in all
Saxon tables.

NO. SIZE OF TOP NO. SIZE OF TOP
331 WB 31 x 42 x 34"
348 WB 38 x 48 x 136"
360 WB 38 x 60 x 1X6"

372 WB 38 x 72 x 1X,"
374 WB 44 x 72 x 1%"

UTILITY DRAWING TABLE
An adjustable drawing table, popular and suitable for
studio, office or home. Constructed of hard wood, thor-
oughly seasoned. Can be tilted to 90 degree angle. Ad-
justable in height to 40". Has seasoned soft wood drawing
board. Pencil ledge.

NO. SIZE OF TOP NO. SIZE OF TOP

723 23 x 31" 320 24 x 36"
724 24 x 36" 321 31 x 42"
731 31 x 42"

SA X(2 N
DRAFTING EQUIPMENT CORP

442 Frelinghuysen Ave.
Newark, New Jersey 07114

PROFESSIONAL BUDGETEERS
Professional ouality popular priced drawing table. Ha
wood base, lacouered finish. Drawing board is of sele,
kiln dried soft wood, 34". Pencil ledge; all lacauer finis
Adiustable from 30" to 40". Tilts to nearly vertical pas
tion and fastened with heavy rod and handwheel.

NO. SIZE OF TOP
1023 23 x 31"
1024 24 x 36"
1031 31 x 42"

SCHOLASTIC FOLDING TABLE NO. 300
Student folding hard wood table. Practical for home,
office or school. 23" x 31". Top of selected soft wood
can be tilted to any comfortable angle. Pencil ledge.
Packed individually. Shipping weight 25 lbs.



RC PUBLICATIONS, INC.

Publishers of

PRINT
America's Graphic Design Magazine

PACKAGING DESIGN
The Magazine for Packaging Decision Makers

DESIGN &
ENVIRONMENT

The Interprofessional Magazine for Architects, Engineers,

City Planners, Landscape Architects, Designers

SUBSCRIPTION OFFICES: 6400 Goldsboro Road, Washington, D.C. 20034



CONNECTICUT INDIANA

SCHOOLS
OF ART AND DESIGN

CALIFORNIA

BFA & CERTIFICATE PROGRAMS IN:
ADVERTISING DESIGN / ILLUSTRATION
PAINTING / PRINTMAKING / SCULPTURE
PHOTOGRAPHY/FASHION/T.V. GRAPHICS

san francisco

ACADEMY OF
ART COLLEGE
625 Sutter St., S.F.., Calif. 94102

'Approved by Calif. State Dept. of Education,
Approved for Veterans & Foreign Students
WRITE FOR NEW FREE CATALOG

HOLLYWOOD ART CENTER SCHOOL
2025 and 2027 N. Highland Ave. Hollywood 28, Calif.

MONA LOVINS, Director
CAREER ART COURSES

IInterior Decoration
Fashion Arts, Cartooning
Commercial Art and Illustration
Fine Arts, Ceramics, Sculpture

Approved for Veterans Write for Catalogue

COLORADO

COLORADO INSTITUTE OF ART
Advertising Design, Illustra-
tion, Package Design, T.V. Art,
Life Drawing. Approved for
Vet. & foreign students. Three
month semesters. Write for
atalog.

16 WEST 13th AVENUE, DENVER, COLORADO 80204

ROCKY MOUNTAIN
SCHOOL OF ART

Specialists in Figure Anatomy
COMMERCIAL AND FINE ART

Phil Steele: Director
Write: 1550 Downing St., Denver, Colo.

PATER
SCHOOL
OF ART
INCORPORATED

 ADVERTISING ART
 GRAPHIC ARTS
 ILLUSTRATION
 INTERIOR DESIGN
 FASHION ILLUSTRATION
 FINE ART
 TECHNICAL ILLUSTRATION
 PHOTOGRAPHY

Qualified Graduates Available
6 Prospect Court, Hamden, Conn. 06511

PAINTING  SCULPTURE  ART
EDUCATION ADVERTISING
DESIGN GRAPHIC ARTS
B.F.A. B.S. M.F.A.

ART SCHOOL
of the University of Hartford

WRITE FOR CATALOGUE
200 Bloomfield Avenue
west Hartford, Conn. 06117

ILLINOIS

RAY -VOGUE SCHOOLS
Rigid standards admit only capable four year
high school graduates for thorough training
in a comprehensive two year program of
Commercial Art and Advertising Design. In-
cluded are roughs, comprehensive layouts,
illustrative techniques, lettering, typography,
and paste-up. Specialized programs are also
offered in Fashion Illustration (2 years) and
Photography (1 year).
Individual instruction and advancement as-
sure that graduates are well grounded in
every respect and will be an asset to your
operation from the first day of employment.

Write for current graduate availabilities
RAY -VOGUE SCHOOLS
750 North Michigan Avenue

Chicago, Illinois 60611

the school of
the art
institute of
chicago
fully accredited courses in
ceramics
weaving
textile design
art education
fine arts
BFA, MFA Degree Programs
Accredited: NCA, NASA

Write for Catalogs
Office of Admissions
The School of the
Art Institute of Chicago
Michigan Ave. at Adams St.
Chicago, Illinois 60603

DE PAUW
Graduates in Fine Arts. Design and Visual
Communication have an Academic Liberal
Arts background plus technical skills.

ART CENTER GREENCASTLE, IND. 46135

FORT WAYNE ART INSTITUTE
SCHOOL OF FINE ARTS

1026 West Berry St., Fort Wayne, Ind. 46804

Tel.: (219) 743-9796

1701N Pennsylvania. Indianapolis. Indiana 46202

Herron
School Confers BFA & BAE Degrees

PAINTING1
PRINTMAKING

B de Brie TAYLOR SCULPTURE
Deer 0 ADVERTISING DESIGN

TEACHER EDUCATION

ArtOF INDIANA UNIVERSITY

MAINE

SCHOOL OF FINE AND APPLIED ART

93 High Street

Portland, Maine 04101

Tel.: (207) 775-3052

MASSACHUSETTS

BOSTON is an Art Center
 faculty of professional artists
 bachelor's and master's degrees
 painting  sculpture  art education
 advertising design  interior design
 summer programs at Tanglewood

BOSTON UNIVERSITY
School of Fine and Applied Arts

855 Commonwealth Ave., Boston, Mass. 02215

7/"ESP-F-1R,GEORGE
SCI-1001,c7FAIRa"

COMMERCIAL ART  ILLUSTRATION  FINE ART
INTERIOR DECORATION  CO-EDUCATIONAL

VETERAN APPROVED

PROFESSIONAL INETTILICTION  PLACEMENT SERVICE
CI AAAEVENING  SIJIMMER

FOR CATALOG AND INFORMATION WRITE
44 ST. BOTOLPII STREET. BOSTON. MASS 0411.



butera
school of art

Butera professional courses
prepare graduates for practical

and creative careers in art.
Advertising Art Fashion illustration
Illustration Lettering and layout

111 Beacon St., Boston
617-536-4623

IIIIk

k Milikilli d.
L.. AL. ...L. -...

new england school of art
more: Advertising Design Interior Design
617-536-0383 Fashion Illustration Fine Arts
Cred. trans. to Univ. Coll., N.U. Degree BS Appl'd. Art.'
285 HUNTINGTON AVENUE  BOSTON, Ma. 02115

ADVERTISING
DESIGN

PHOTOGRAPHY
ILLUSTRATION

FINE ART
V.A. APPROVED

PLACEMENT
FOR CATALOG

WRITE DEPT.' A
IBC BY COMM MA

THE ART
INSTITUTE
OF BOSTON
718 BEACON ST.. BOSTON. MASS. 02215
FORMERLY THE SCHOOL OF PRACTICAL ART

MICHIGAN

ART SCHOOL OF THE SOCIETY OF
ARTS AND CRAFTS

PAINTING SCULPTURE CERAMICS METALCRAFT
ADVERTISING DESIGN INDUSTRIAL DESIGN
INTERIOR DESIGN MOTOR VEHICLE DESIGN

VA approved. Catalog.

245 EAST KIRBY, DETROIT 2, MICHIGAN

Kendall
School of
'Design Mt p C

VI w .mC

MISSOURI

SCHOOL OF FINE ARTS
WASHINGTON UNIVERSITY

Professional training in Fine
Art and Design. B.F.A. and
M.F.A. degrees are awarded.

LUCIAN KRUKOWSKI, Dean
Room 40, Washington U.

St. Louis, Mo. 63130

NEW JERSEY

du CRET SCHOOL

OF THE ARTS
NEW JERSEY STATE APPROVED

559 Route 22, N. Plainfield, N.J. 07060
Tel.: (201) 757-7171-2

NEW YORK

Parsons School
of Design
Affiliated with the New School

3

OHIO

.-- _ :::. .:1! *: 

.-
distinguished fashion

- professional training graphics
part time work sculpture s

possible while attending cartooning
school commercial art

01111100, interior design

magazine illustrationCO ego industrial design

0 advertising design
and photography

tihgurton
pl. fine arts

painting

columbus, ohio 43215 tuition scholarships
2249101 b.f.a. degree

request catalog ccad non-profit org.

Art
Academy
of
Cincinnati

Painting, Sculpture,

Advertising Design,

Illustration, Graphics,

Photography; V.A. ap-

proved, Scholarships.

Adjoining Cincinnati Art

Museum and library

facilities. Write for cata-

logue, Herbert P. Barnett,

Dean, Eden Park,

Cincinnati, Ohio 45202.

ART SCHOOL
Wm. E. Gebhardt
Associates

Graphic Design -Typography -Photography
Portrait Painting -Drawing -Illustration
124 E. 7th St., Cincinnati, Ohio 45202

PENNSYLVANIA

Ivy School of
Professional Art

A complete art school that trains, educates and
inspires qualified young artists to superior
professional achievements in the visual arts.

207 Market St., Pittsburgh, Pa. 15222

RHODE ISLAND

Competent
Designers
Come from
Rhode Island School of Design

Placement Office
2 College Street
Providence, Rhode Island 02903
401 331 3507

TENNESSEE

The HARRIS
School of Advertising Art, Inc.
A small school with high professional standards, offer-
edng practical curriculum, personalised to each stu-

»t's
a

individuality. No previous art training required.
Limited enrollment. 38th year. Approved for G.I. train-
ing. Catalog on request.

2000 Warfield Drive, Green Hills
Nashville, Tennessee 37215

TEXAS

DALLAS ART INSTITUTE
COMMERCIAL AND FINE ART

2523 McKinney Ave., Dallas, Tex. 75201

Tel.: (214) RI 2.8353

WASHINGTON

CST

urnle
chool
frojclional An, Inc



LIST OF ADVERTISERS

CHARLES T. BAINBRIDGE'S SONS

BALDWIN PAPER CO., INC.

BECK ENGRAVING

BERKEY K & L CUSTOM SERVICES, INC.

BIENFANG PAPER COMPANY, INC.

J. D. COMPUTER CO.

EMPIRE TYPOGRAPHERS PHOTOTYPOGRAPHERS

LINDENMEYR PAPER CORP.

MASTER EAGLE PHOTO ENGRAVING

MOHAWK PAPER MILLS, INC.

MONSEN TYPOGRAPHERS, INC.

PARRISH PRESS

PIONEER -MOSS PHOTOENGRAVERS

PRINT MAGAZINE

SCHOOL OF VISUAL ARTS

J. WALTER THOMPSON CO.

WATSON-GUPTILL

WINSOR & NEWTON, INC.

YORK TYPESETTING CO. INC.

LIST OF SUPPLIERS

TEXT & DISPLAY TYPOGRAPHY: YORK TYPESETTING CO. INC.

PROCESS PRINTING: PARRISH PRESS

2/C AND B/W PRINTING: HALLIDAY LITHOGRAPH CORPORATION
COLOR SEPARATIONS: NATIONAL COLOR GRAPHICS

SLIPCASE MFG. HEMINWAY CORPORATION
ENDLEAF: COLORTEXT BY CANFIELD PAPER CO.

TEXT PAPER: KIMBERLY-CLARK SHOREWOOD SUEDE

BINDING: HALLIDAY LITHOGRAPH CORPORATION, BINDERY DIVISION

BINDING MATERIAL: PERMALEN PRODUCTS' PERMALEX WHITE LINEN






