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Egg loo young is an omelette
ith a Chinese accent Put a few

patties on bread and have an egg
loo young sandwich, as a snack.

Just like Grandma used to make

Not everyone has a Chinese grandmoth Chineseaytre
you've never tasted real fine old.fashioned home
cooking But you don't need a Chinese grandmother to do
that All you need is I roaen Chun King s made the same
way, from fine, fresh ingredients and authentic Cantonese
recipes. And Chun King flash.freezes it, so it arrives in
your kitchen exactly as fresh as it leaves Our StOves. Your
grandmother will love it, whether she's Chinese or not.
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This is It

"Egg too
young"

Ch 11/

Fried rice is a crazy.mixed-up dish
of rice and fried egg end Pork. it
may put potatoes out of business!

Who ever heard of a frozen Chinese Dinner! And who
ever thought Chinese Mod could taste so fresh!
This one's chicken chow mein. You like? You hetchal

ill

Egg oils are great as a hot PPetieer.
Or mrve them at your next cocktail
part when the compliments start
coling in, try to look inscrutable!,

Neap  greet
Chinese chef
In your hewer.
The finest
freshest
Chinese food
is weer
by= King.

ART DIRECTOR MARVIN MITCHNECK
DESIGNER MARVIN MITCHNECK
PHOTOGRAPHER IRWIN HOROWITZ
COPYWRITER BOB OKSNER
AGENCY McCANN-MARSCHALK CO., INC.
CLIENT CHUN KING CORP.



ART DIRECTOR EDWARD ALMGREN
DESIGNER EDWARD ALMGREN
ARTIST CHARLES SAXON
COPYWRITER AL HOFFMANN
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT THE NEW YORK TIMES

Eyec r:v0GUE
).-wwwewwwwwwvwrwVOGUE delights the eye, sparks the imagination (and starts the buying) of 3,500,000 discriminating women.

It presents more editorial pages of fashion and fashion ideas than any other women's magazine in America.
VOGUE attracts the business eye of America too. For what "VOGUE Says ." sells in stores across the
country-first to our readers and then to the millions of other women who follow their lead. Advertisers
of all kinds know that as an eyecatcher (and a pocketbook opener) VOGUE gets to and sells their most
important customers on both sides of the counter. Remember that 'if it s in VOGUE it's in vogue,

ART DIRECTOR MALCOM MANSFIELD
DESIGNERS MALCOLM MANSFIELD / JAY HAAS
PHOTOGRAPHER SIDNEY MEHRING
COPYWRITER LESTER THAYER
AGENCY VOGUE PROMOTION DEPT.
PUBLISHER CONDE NAST
CLIENT VOGUE



ART DIRECTOR ROLLIN C. SMITH, JR.
PHOTOGRAPHER TANA HOBAN
COPYWRITER LEE THUNA
AGENCY OGILVY, BENSON & MATHER INC.
CLIENT SEARS, ROEBUCK AND CO.

How Scars helps your daughter
choose her first bra

Bring your daughter to Sears, Roebuck and Co. for

her first bra and girdle. Sears figure experts are trained

to select the correct garment for every woman. But

they take special pride in starting a youngster out right.

othersu.a the day you bought your fiot bra' OM
i an xeithag, grown-up kind of day? Or awk-

ward .d emlortassine
Son takes great can to make ion kr young cus-

tomers reinember this day with pleasure. Sears bra and
girdle people know hoar to main your daughter feel
at rase. Many of them are graduate finerr. This means
they have completed Sears highly consprehouive
figure -fining trhning course-. and paned a at& writ-
ten and oral esaminarion.

Nobody asks, 'What Ozer

Your daughter, firer reep for her first bra et Sears, is
into the fining rornra.The Son graduate fitter will
keep her meourements im file 11 the scum -and bring
them up to date nine grows, and o her measurements
change. This written record lisp her site. figure type,
style of .a and the finer, ..nents.

But this ieby no mono wrho for younggids only.
When you go to Sears to buy a bra or gird!, the Souk
atter can measure you As carefully.1.10. And when you
Limon a (Ammo. hra err girdle At Seam you can be
mane of its quality and workmanship. For example, the

danuseth maned OM4r is nun neves naditr
Isl., Kt cvit gel hem+ qmilir, Pa the me Tbe

s far pt.' 11..1 end perna T. ma rah am b

elastic in the Chi mode Cinches. bra wears huger
duo any other dock toted in the Sears laborawy.

Free alteration -an the spot
If a garment door h fit you sorely, it must be altered.
(Nun the Sear, firer goo right to her sewing ....hi,e
and makes dens artil nicks on the spar. Free.

Other aloratiors are frea too. Taking in the hips of. foe a wumm ',yid, a full bust and small
hips PlilCing flan reel strips inside a girdle for cora
comkrt. (hanging the position of garters. Special fit -
ring of surgical aid maternity garment,.

Sore hum know every woman can love A borer
figure -with a bas or girdle dot Mk

The Sears tray of doing things
This kind of prollusionalinn is the Selo way of doing
things. You find a in ell departments -and in all Sue
praple, from graduate finers to home decorators to
TV repairmen. A -id ever, saloperson in et, one of
ae tot s.."""'

It, their finicky wendon to detail Nat Malin Sean
''customer's -and len Sean Art infamo.

rani. Saris/or* reward ar pro roomy but.



ART DIRECTOR TONY .1. CAPONE
DESIGNER TONY J. CAPONE
PHOTOGRAPHER KAY TAGAWA
COPYWRITER JOHN BLOUGH
AGENCY MeCANN-ERICKSON, INC.
CLIENT HUMBLE OIL & REFINING COMPANY
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ART DIRECTORS LOUIS DORFSMAN AL AMATO

DESIGNERS LOUIS DORFSMAN AL AMATO

ARTIST AL AMATO
PHOTOGRAPHER CBS PHOTO
COPYWRITER ROBERT STRUNSKY
PUBLISHER CBS TELEVISION NETWORK
CLIENT CBS TELEVISION NETWORK



KERWIN H. FULTON MEDAL
24 -SHEET POSTER

ART DIRECTOR /DESIGNER STAN JONES
COPYWRITER JANET BODEN

(LA) AGENCY DOYLE DANE BERNBACH, INC.
CLIENT COMPETITION MOTORS / REYNOLD C. JOHNSON
PHOTOGRAPHER BERNARD GARDNER
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Two can live as cheaply as one.
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ART DIRECTORS GOLLIN, BRIGHT & ZOLOTOW
DESIGNERS GOLLIN, BRIGHT & ZOLOTOW
ARTISTS GOLLIN, BRIGHT & ZOLOTOW
PHOTOGRAPHER ROGER MARSHUTZ
COPYWRITER MILTON ZOLOTOW
PUBLISHER SIMPSON LEE PAPER CO.
CLIENT SIMPSON LEE PAPER CO.



Our beer is 50 years behind the times

Our beer is 50 years behind the times

"1:1;,V.7.' '

Our beer is 50 years behind the times

rlarr: ""n"
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ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER
AGENCY DOYLE DANE BERNBACH INC.
CLIENT WEST END BREWING CO.



Our beer is 50 years behind the times
(and were proud of it)

goad glamanzt

of Baden in ihe Mork lore.
made from the harmer, not from dr. hboroor,

We we whole grams ad, tyrup eximet .

Th. runner on ,ner n On,

9,-,^ I W&&.4,& row Way
1.n4 !kw. Cony, of la., .1'

Our beer is 50 yeersinehind the limes

r

- r

Our beer is 50 years behind the times
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ART DIRECTOR HERB LUBALIN
DESIGNER HERB LUBALIN
PHOTOGRAPHER BERT STERN
PUBLISHER EROS
CLIENT EROS

ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER ART KANE
PUBLISHER LOOK MAGAZINE

TI11-4,

POWER OF
WORDS
They nog. They hurt. They teach. They sanctify. They were
man's first, immeasurable feat of magic. They hberated us

from ignorance and our barbarous past. For without these
marvelous scribbles which build letters into words, words
into untences, sentences into systems and sciences and creeds,
man would be forever confused to the self -isolated prison of
the winder's/1 or die clumpanace.
"A picture is worth ten thoussnd words.- goon the tune-
wom Chinese maxim. "But;' one writer tartly sod, "it takes

ords to say that.'
We hoe by words: LOVE mum con We fight for words:
FREEDOM. COUNTRY, as We die for words: LIBERTY. GLORY,

HONOR They bestow the priceless gift of articulacy on our
minds and hearts-from Marna" fittily. Attd the men
who truly shape our destiny, the giants who teach us. inspire
in, lead us to deeds of immortahty are those who use words
with clarity, grandeur And passion: Socrates, Jesus, Luther,
Lincoln. Churchill.
In thc following pages, an imaginative photographer has
translated on passages from our Inerature into his own visual
iiurges. It is fitting thm this interplay of words and pictures
appear during Nanonal Library Week (April 5-14) when
Americans, caught berween affluence and anxiety, may again
give thanks for the endless nchm m Mc kingdom of print.

WILLIAM
SHAKESPEARE
Come, In me clutch due-
1 have thee nor, sod yet I we thee stdd
An thou not, fatal sodas, seruibk
To feeling u to sights or an thou but
A dagger arise mind. a false creation,
nsucceding from the heat -oppressed brains
l we Mee yet. m form as palpable
As this which now I draw
Muse eyes see nude the fools

o'th'other sets

Or du words all the rest, I see thee snll.
And on thy blade and dudgeon gouts

of blood,
Wluch svas nor so before. -

Therds no suds dung:
li is the bloody banes, winch informs
Thus so boor eyes.-Now o'er Me

one half -world
Nuorc seems dead. and

wicked dream abuse
The rurcon'd sire,

..fR1' 1, 3c1, 1

PI -101 OURAPHEL? BY ART KANE



ROBERT LOUIS STEVENSON

THE BIBLE

EDGAR ALLAN POE

ELIZABETH
BAR RETT
BROWNING

tenw Ice kicuel tne.. but wly lowed
T. fingen alw Awl ielem ad, I ereke. -
A. eve, mow cc wew Malf don

Wo co world wemungo. woe, wch

When the cowl*, A row mf ancerhen
on, noc plciner co ow mg.

Then Wm Icrm hoc The second pa wd
hewhc

The firm... Zuglu We*,
and haff um*

Ihnow on We ham 0 .Thod

Wu, wooden, two*. dcd precede

The Wed own it, woe folded el*
elicr. porole we. mow *A nal.

I I* low dwed end*

HANS
CHRISTIAN
ANDERSEN



ART DIRECTOR BERNARD QUINT
PHOTOGRAPHER LEONARD McCOOMB COVER BY RAY ATKESON
PUBLISHER TIME INCORPORATED

fiat and char:awl-4,
beautiful in all in incita

The Sevenseas

4.1 It4PNININ 4 NItli
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1.:ngland
Shone

ART DIRECTOR HENRY WOLF
DESIGNER SAM ANTUPIT
PHOTOGRAPHER GORDON PARKS
COPYWRITER GORDON PARKS
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE

The Surf in Hawaii

1Vortmetor
CNraioucestor



ART DIRECTORS ALLEN F. HURLBURT / PHILIP SYKES
DESIGNER PHILIP SYKES
ARTIST -BACKGROUND JOE EVLA "AFTER ROUSSEAU"
PHOTOGRAPHER MICHAEL A. VACCARO
PUBLISHER LOOK MAGAZINE



ART DIRECTOR BOB GAGE
WRITER JUDY PROTAS
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER ERNIE HARTMAN
PRODUCTION COMPANY RMP INC.
CLIENT CRACKER JACK COMPANY
PHOTOGRAPHER OR ARTIST ERNIE CAPARES



ART DIRECTOR DON MILLER
WR,TER ROBERT McTYRE
AGENCY CAMPBELL-EWALD CO., DETROIT
PRODUCER DICK WILLIS
PRODUCTION COMPANY ALEXANDER FILM CO.
CLIENT CHEVROLET DIVISION OF GENERAL MOTORS
PHOTOGRAPHER OR ARTIST ROGER MONTERAN

- ""

- fr

ART DIRECTOR LEE SAVAGE
WRITER LEE SAVAGE

ANIMATION DIRECTOR JACK SCHNERK
AGENCY CAMPBELL-EWALD CO., DETROIT
DESIGNER JOANN MITCHELL
PRODUCERS ABE LISS i SAMUEL MAGDOFF
PRODUCTION COMPANY ELEKTRA FILM PRODUCTIONS, INC.
CLIENT CHEVROLET DIV. GENERAL MOTORS
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The best thing about Schrartt s coffee ice cream is .t`s made with Schrafft's coffee.
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1

ART DIRECTOR BOB MILLER
DESIGNER BOB MILLER
ARTIST STANLEY GLAUBACK
PHOTOGRAPHER IRWIN HOROWITZ
COPYWRITERS HANK SEIDEN/RICHARD FITZHUGH
AGENCY McCANN-MARSCHALK CO., INC.
CLIENT FRANK G. SHATTUCK CO.



When you're in New York, comb, 11 East 36th Street: Your eyes will light tip.

The sparkle of magnificent crystal chi ndeliers. the warm glow of authentic
antiques, the brilliance of modern functional fixtures create Subtle moods,
breathtaking effects with light. At Lighlolloy for over fifty-eight years the most
famous name in lighting. Through dealers and decorators Write for your tree

"LightingDigest"to Lightener, Department NY II East 36th Street, Newyork.

2
ART DIRECTOR HERB LUBALIN
DESIGNER HERB LUBALIN
PHOTOGRAPHER ART KANE
AGENCY SUDLER & HENNESSEY, INC.
CLIENT LIGHTOLIER

At a French spa, $75 a w
Vichy was discovered by the Lowy .tcving RernoncThen come

o SUCCed6i011 of royal Louis. imperiol Nopoleons. Bunch lords.
indlan mohorojohs. Austrian countesses. Today. the olohworld
glom." remains-and so, astonrshingly, do the old -woad prices.

You con toe in gilhond.crystot splendor here far from $75 to
$110 a wool. Tor 575. you get a ilree.star hotel. Three hoytex
cuisine moots a dray. Seven golden days of golf, tennis. swimming.
One glittering night at the Opera. One glamorous evening or

eek includes everything.

the Ballet Oro long.hair visit to Ike Symphony. Several `.el your.
hoiodown vishs to the roulette tables. A standing invitotion ha the
lothianoble race trod. A chauffeur -driven outing to nearby oho.

leieauy. Two relaxing massages. All of Vichy's health facilities. And
20e o diay more. your youngsters will be pam-

pered of the Children', Country Chrlal Spot
like Aloles.Boins. SW*, Lichen coo delightful
bargoins. too. But go thii yeer...it cant oar!

3
ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER ELLIOTT ERWITT
COPYWRITER LORE LIONEL
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE FRENCH GOVERNMENT TOURIST OFFICE



Just like Grandma used to make

"*"'"1,,,,ese grandmother Mel(

7";;Arnel"%;'rla7bn

pt71171.:',:1"1.:

All you nea<I ,rxen

. v.., she
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GOLD MEDAL AWARD
ART DIRECTOR MARVIN MITCHNECK
DESIGNER MARVIN MITCHNECK
PHOTOGRAPHER IRWIN HOROWITZ
COPYWRITER BOB OKSNER
AGENCY McCANN-MARSCHALK CO., INC.
CLIENT CHUN KING CORP.

"When thelittlewornan,asNha ha ha)call her,discovered thisfantastic stole
at Georg. Kaplan she simply had to have it. And when she nudged me into
his salon at 730 Fifth Avenue how could I say Nor Even a mere male under
stands the glamour and drama of a stole that's Etfoot,6-inches long and
doesn't have a single visible seam. When I heard that it was a ggaa Mink
which G.rg.Kaplan imports from Denmark, Finland, Norway and
I expected it to cost a fortune. At $2500, this stole is a steal. Tomorrow I'm
buying another one. for my mother. She any 5 foot 2 but a real doll."

5
ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER GERRY SCALLY
AGENCY LEBER KATZ PACCIONE, INC.
CLIENTS SAGA MINK ' GEORGES KAPLAN



If your Harvey Probber chair wobbles stra.ghtem yo us I sot.

Every peace of forneture Harvey Peohber makes at ,e e Mass e e less dowel, edayards less
placed on a test Mad nem to makS, sure et son the level II, Sr get et
Mr Probber loxes a led of I ornaure antsway teat PeebD,I,06 Ell .e+.4 00555 500 wsulal know too.
Mr Probner stureuturenasanairmat luneenoussatenfentsh leesprodueed
by a 1015500 machine that hash lenge+, and es cadent the Seeman haled
Thes loe,,,,OuS tlr,50takesaIorgterre traoIeoaIutrtIastsa.gtlrly

A penny can stake your drins tasty better.
- .^,

ine sworn* 4.1.= 411.

6
ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT HARVEY PROBBER INC.

7
ART DIRECTOR BERNIE GILWIT
PHOTOGRAPHERS GEORGE PAKIS / BERNIE GILWIT
COPYWRITER LEON MEADOW
AGENCY DOYLE DANE BERNBACH INC.
CLIENT SEAGRAM FOUR ROSES DISTILLERS CO.



THE TIRE THAT GIVES YOU A SECOND CHANCE
(THERE'S R SECOND TIRE INSIDE)

Captive -Air Double Eagle doesn't go flat. Because it's actual y
fires in one.  Chances a -e nothing will ever damage the outer tire
-the famous Goodyear Double Eagle. Giant cords make it 70%
stronger than an ordina-y tire  Yet, if
the impobable happens, you get another G00111
chance Because, inside Here's a second
tire to p -otect you-an -inner spare" that's MORE rroPLE PIM UN COOrITAR TIRES :NAN ON Mir 0,ER ALY.3

made of nylon -and steel cord that carries the load for up lo 100
miles, until you or your wife can conveniently stop for service.
There's no more fear of blowouts, and no more worry about flats.

 Beyond question, Captive -Air Double
EAREagle is the safest tire that man can make

and money can buy. And surprisingly, it
costs no more than other premium tires.

8
ART DIRECTOR MATTHEW BASILE
DESIGNER MATTHEW BASILE
PHOTOGRAPHER HAROLD BECKER
COPYWRITER TONY ISIDORE
AGENCY YOUNG & RUBICAM, INC.
CLIENT GOODYEAR



is the soft. soft soft. soft, soft. soft. soft. soft. soft. soft. twin -ph' tissue.

Andrew Gelleesetsoff lietyfootwork With Namantecalt. Designed exclusively for us by Leathers Best. At finestores in leading.Bes

9
ART DIRECTOR LEN SIROWITZ
PHOTOGRAPHER A. ROSENBERG
COPYWRITER RON ROSENFELD
AGENCY DOYLE DANE BERNBACH INC.
CLIENT CROWN ZELLERBACH

10
ART DIRECTOR GENNARO ANDREOZZI
DESIGNER GENNARO ANDREOZZI
PHOTOGRAPHER CARL FISCHER
COPYWRITER JUDY BLUMENTHAL
AGENCY GILBERT ADVERTISING AGENCY
CLIENT ANDREW GELLER
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ART DIRECTORS JOHN MASSEY / JAMES MIHO
DESIGNERS JOHN MASSEY / JAMES MIHO
PHOTOGRAPHER ART KANE
COPYWRITER BOB PAVLOV
AGENCY N. W. AYER & SON, INC.
CLIENT CONTAINER CORPORATION OF AMERICA

0.,! :an he run- socially. In packaging your product the process can be fatally expensive. As a CCA
....hat shoppers think of your package well in advance of its trial by market. We can
No-nen in our 10.000 -housewife Consumer Panel. We get pointed answers. Thumbs up,

Th..mbs down, back to the drawing board confidently. Reducing marketing hazards
i,i.o.nt.; cycle from the point of production to the decisive moment of purchase.

CONTAINER CORPORATION OF AMERICA lb



12
DISTINCTIVE MERIT AWARD

ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
AGENCY LEBER KATZ PACCIONE, INC.
CLIENT HANS HOLTERBOSCH, INC.

13
ART DIRECTOR RICHARD LOEW
DESIGNER ALAN BUITEKANT
PHOTOGRAPHER LESTER BOOKBINDER
COPYWRITER SUZANNE BROCK
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.

This sweeter was stolen frogs a Pot,go..e Fisherman.
'he piece is Nazar. nerth L ebor where the boats ere p...1.1ed e. Forme slopes tad the sweoF
ere works of ad. Helen Favor maptwees the Portegee Look in a rerellear °Mail naorrlic See
F your favorite col-, ycee avoete Owe. *boot $12. Coeolinavd wool sl,olts rd stole.
Chemstrand, New Nork 1 C visi o of Monsanto Ceemice --`omparw, aweAcr eer

41.54.4- Stolen iwertss rrwle -Acts,
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Ble.(0.40.1115RItS 101111.

our -.0*
LIGHTEST SCOW'S

1 r. Ilionison....ptease!"

ART DIRECTOR ED BRODKIN
PHOTOGRAPHER MARTY BAUMAN
AGENCY MONROE GREENTHAL CO., INC.
CLIENT QUALITY IMPORTERS, N. Y.

15
ART DIRECTOR EDWARD ROSTOCK
DESIGNER EDWARD ROSTOCK
PHOTOGRAPHER WINGATE PAINE
COPYWRITER EDWARD ROSTOCK & ALICE MOROZ
AGENCY ASHE & ENGELMORE ADVERTISING, INC.
PUBLISHER THE NEW YORK TIMES
CLIENT MR. THOMSON

.." own. aid... MT tit. AI GMBELS. XtVir
11111. MO.. me mu IP
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ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER RENEE BOREK
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT FABERGE, INC.

See.
All lipsticks are not alike.This one is Steilled Glass by Faberge.
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Isn't that a lot fora bottle of Scotch?

17
ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER MEL SOKOLSKY
COPYWRITER RITA SELDEN
AGENCY DOYLE DANE BERNBACH INC.
CLIENT GENERAL WINE & SPIRITS CO.

18
ART DIRECTOR PETER HIRSCH
DESIGNER PETER HIRSCH
PHOTOGRAPHER HAROLD BECKER
COPYWRITER PETER HIRSCH
AGENCY DOUGLAS D. SIMON ADVERTISING, INC.
CLIENT LOUIS SHERRY PRESERVIES, INC.



Aluminum potmarks-and how to remove them better. You've seen
them stare up at you from your kitchen sink-full of fight and re-
sistance. They team up with stubborn food stains to wear down
your cleanser, your sponge. your spirit Ther along comes Comet-
the stain -removing cleanser. You sprinkle rub, and Wow! Food k
stains fade away. Potmarks turn pale-then disappear. Your sink is VM10#
white again-and disinfected. too. Comet with Chlorinol gets out I

stainebetter than any other leading cleanser. Nhy use anything less?

19
ART DIRECTOR BEN QUINN
DESIGNER BEN QUINN
PHOTOGRAPHER DIRONE-DENNER PHOTOGRAPHY
COPYWRITER MILT GOSSETT
AGENCY COMPTON ADVERTISING, INC.
CLIENT PROCTER & GAMBLE

The Bloody Maria
hr)

The difference between a Bloody Mary and a Bloody
Maria is the difference between Mary and Maria.
Maria is Mary Yet to music. A Bloody Maria is easy to
make. Simply use Room,. Rum (which has Castel

Wavy?,

M1FIZIait.

placeolvodka.Youll find Ronrico heightens. rounds,
compktes u Bloody Mary. It is an exquisite liquor,
light. clear and fragrant. Anything Bloody Mary can
do. Maria can do better. Itenrlee from Plow% .100

20
ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER CARL FISHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT GENERAL WINE & SPIRITS CO.



Who put texture for potatoes into a fabric for tomatoes?

Mission VaIley/Chadoo Cloth i oilskin,

21

ART DIRECTOR HAL DAVIS
DESIGNER HAL DAVIS
PHOTOGRAPHERS HORN / GRINER
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY / CADWELL
PUBLISHER THE NEW YORK TIMES
CLIENT MISSION VALLEY

22
ARTART DIRECTOR PHILIP J. EITZEN
DESIGNER JEANNE JACKSON
PHOTOGRAPHER ED HENDERSON
COPYWRITER LELAND R. ROSEMOND
AGENCY N W. AYER & SON, INC.
CLIENT PHARMACEUTICAL INDUSTRY ADVERTISING PROGRAM



Faber ge Eye Colour Kit.
A most remarkable discovery. In each little dish of colour: liner, shadow, pencil, mascara.

The secret Ingredient is water.)

23
ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER RENEE BOREK
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT FABERGE, INC.



Turn the flame up or down to light anything that smokes.

Regardless of what you smoke. the remark. instead of conventional lighter fluid.
able new Ronson Varaflame pocket lighter And who ever heard of a pocket lighter I nil) the 5 basic Varallame pocket modelshas a flame for it. You turn it from low to high lighting thotaiaarbr of times within.' refuel- are shown. There are over 40 styles. Lighterswith the touch of a dial. ing? The Varaflame does. for dress -up. Windproofs. Some especially forCigarettes! Cigars!! Pipes!!! It refuels in less than 10 seconds. Jest intent ladies. And that's not counting Z'i beautifulTry that with an ordinary lighter. the butane from a Ronson Mu It i-F IIa eon. styles of Varaflame table lighters.And that's not the only thing different tab .r , , uU,H. - u ul- , l'hi't it's If you can't find a Varaflame for every
about the Varaflame. It burns butane, a gas. name on your list. someone doesn't smoke.

FOjitagLi Varaflame Gas Lighters

24
ART DIRECTOR BEN SPIEGEL
PHOTOGRAPHER MARTY BAUMANN
COPYWRITER RUDY FIALA
AGENCY DOYLE DANE BERNBACH INC.
CLIENT RONSON CORP.



Magazine Ads (single page) 2 colors or BI

un tin Tobacco Curtain. TB'
of Rohl Bum. Ciyrrrb. ncat tarry Y.
buy your favonts cigar. Kilicliatover
<1,W wt agIcrod. ennunh to a

enmulating chonte of pan..
The R.M. Bunn Cinanilo Ana . long

yw nend a lunch luau to ...B.), nu..

lho., B.. th. . .nan. nn,

ItS,ust tht right length a jaw 1. dsplonlat+etu your Lau. Change
Peopit s.ho really env ara pa.... Rob.

daily Cigna oh hr. blund 0.. turgcra , K-ach

to.ceo. Vet me a No so AM trnumbri II It's not ... Rohl.
nuld-you can't

ht
ann.. Ronne, it'n not Cigarillo. Another

nal but flavorful. That al Ow wow. ofit. NI. poduat ol Rum,. C.11..

25
ART DIRECTOR RICHARD CARROLL
DESIGNER RICHARD CARROLL
PHOTOGRAPHER HAROLD BECKER
COPYWRITERS ALVIN HAMPEL ' JOHN REYNOLDS
AGENCY YOUNG & RUBICAM, INC.
CLIENT GENERAL CIGAR-ROBERT BURNS

What happens when a snow tire runs out of snow?

h can run tn. irouble orlicUlarl, on
.r.syt yov do a sal

eat in 0.61440

"7:rait="ZcZZAT.::17'ir.e.:Ir,:::f Ale

26
ART DIRECTOR CHARLES PICCIRILLO
PHOTOGRAPHER FRANK COWAN
COPYWRITER RUDY FIALA
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.



27
ART DIRECTOR LEN SIROWITZ
COPYWRITER LEON MEADOW
AGENCY DOYLE DANE BERNBACH INC.
CLIENT BETTER VISION INSTITUTE



It's more fun for everone when the pictures are ready in 10 seconds. Isn't it time your family had a Polaroid Land Camera?

28
ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER WILLIAM BERNBACH
AGENCY DOYLE DANE BERNBACH INC.
CLIENT POLAROID CORP.



Du Pont ZEREX anti-'reeze
for cars left out at night or in unheated garages!

International Collection

t'at I hazata CI babx.or. New YDrn. :taxied to collect beer bottle C01,
1r .0 .11 over the world Tried Carlsberg beer first. Stopped right there
Now he owns are Carlsberg caps. Ant with good reason.

Car,berg is an extraordinary beer-a beer so pleasant to the palate
00 n acnu,re a taste for it You lust fall in love with it at first quaff

n's a real beer It has taste and body. It's incredibly smooth gong down
and nts a hart mellow taste with no bitterness afterward. It's also
dvaila ale in 1 I countries Wise man. Kuzma. Skel.

rar)Awrg
BeTe-r-

29
ART DIRECTOR RALPH AMMIRATI
DESIGNER RALPH AMMIRATI
PHOTOGRAPHER LEON KUZMANOFF
COPYWRITER ROBERT NIEDELMAN
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT DU PONT ZEREX

30
ART DIRECTOR PAUL KUZMA
PHOTOGRAPHER MAURY HAMMOND
COPYWRITER MARTIN SOLOW
AGENCY THE WEXTON COMPANY, INC.
CLIENT CARLSBERG AGENCY, INC.



THEY'RE OFF
Torrey, turnpike speeds cause ierrific heal to build up in a tire.

...al is the number I cause of nee failure
Your surest ...lion: tires mark unh Pe., cord
Nylon wed proved it has .1 11 takes to proton azonst irnunce

[het could Wed to toe failure.Strong Tough Trernendous resistance
I,, renace And as lot .el. nylon cold was proved they can wit,
stand In heat nude, op Out weakens wee.

Today, anyone can afford the extra safety or nylon.
Nylon cord tires come in every price range, every
wade, in practiseelly every bard. So don't take Inc
necessary chances on the turnpikes. On nylon.

Nadi,' MY sylea =Ms , lei so oak Ofh49PANI

Irurolatraire=4::froTee?ea'!.:=4°=iriltre117.re=reXere==ilfot:::"Atrr`cl=r4:717.1=114:1A7:;.IL.X:

31

ART DIRECTOR CHARLES PICCIRILLO
PHOTOGRAPHER FRANK COWAN
COPYWRITER RUDY FIALA
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.

Why Johnny can't read.
11,1,0g Poo 'one know Lho So oho, when Lew. ehrn bite Jam'

o leacher -aye hie ntrou we eon.. o too 'rout. horn,. ILL rouI. Ow Loud. Lr
rum. now Ile wone

Oene. urrldenly. hee beau. mental. Inky drool I W.. eav er,
Anolairl. ke Oven hearurhee. fle.ive ken., do, lows In Ourike
Why, Wen. Lichee Ion, kr 'eller nave. way Mr 00I,. the Lew or,. or. inaPs

JLOrmy, ryes neon IL could roe natural. Loth III
he I Yoko nor.. And yourrohnnyINFeel.L onoil a menu.

32
ART DIRECTOR LEN SIROWITZ
PHOTOGRAPHERS HORN / GRINER
COPYWRITER LEON MEADOW
AGENCY DOYLE DANE BERNBACH INC.
CLIENT BETTER VISION INSTITUTE

...at la Lon,. L make enoonoorm
hi have ono. ,Ikael
ehech. helpful nbuno, 0. one, I, lbr.wI,

01,1,.LL00000 inv boon., orde 000l0.
world I. I, res. hoe.. seerlerlul

nuanfied ryorarr proomeiner ran Lode,
reosin thee they do Soto Sisk. Iralmie.



33

ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER
AGENCY DOYLE DANE BERNBACH INC.
CLIENT POLAROID CORP.

11..1121,302
0.4 W. WRIGHT.

FLYING MACHINE.
FILl1.11. 19 MI

PATENTED MAY 22. 11106

First to fly (for eight seconds), were Orville and Wilbur Wright. Now everyone's doing it.

.4/1,1ERAC.4A/ ..4/RUNES

34
ART DIRECTOR HERB SKLAR
COPYWRITER MILT TRAZENFELD
AGENCY DOYLE DANE BERNBACH INC.
CLIENT AMERICAN AIRLINES
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This is Braille. It says: "You've got only one pair of eyes. Have them examined once a year." Better Vision Institute.

35
ART DIRECTOR LEN SIROWITZ
PHOTOGRAPHER PAUL ELFENBEIN
COPYWRITER LEON MEADOW
AGENCY DOYLE DANE BERNBACH INC.
CLIENT BETTER VISION INSTITUTE



What part of this page makes you sneeze?

36
ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT PHARMACRAFT LABORATORIES-ALLEREST

37
ART DIRECTOR LEN SIROWITZ
COPYWRITER LEON MEADOW
AGENCY DOYLE DANE BERNBACH INC.
CLIENT BETTER VISION INSTITUTE

Mash
y. akampapos.

It's setting
1.t..

fr'744
/y

38
ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER GERRY SCALLY
AGENCY LEBER KATZ PACCIONE, INC.
CLIENTS SAGA MINK ALTMAN & FREEDMAN



Magazine Ads (2 pages or more) .3 or more colors
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Chrysler Corporation warrants every part on these pages for 5 years or 50,000 miles.

Chrnlet Corpsnatum makes pool. dm new warranty! by
yout auchor.rol c hty star Motors Corporatton Deakt, Loam,
mg all memr parts ot the engine. transmoston. toryur c9n-
varier. drive shalt. universal puns. rear axle. differential, and
rear wheel baarinFs It pays for labor S. well a. parts.

11 comes with our 196 1 Plymouth. Valiant, Chrysler,
Imperial, Dodge and Dodge Dan cam and Dodge trucks. II
can Rtransferred to the newownar If you should sell your car,

It lasts for 5 }me, or 50100 making your car more
valuable at trade-in nine

1 h. only Ming asked o that ,011 has. your ear sastced
at mssonable intersals. (semis! prOhlhiy do that anyway.)

Ibis broad new poxes.. o rmult sifthe lughest engineer.
ing and produebon standards, comhtned to goo you another
;teat aut.-nolo. -nor from Chrysler Corporation.

41h. CHRYSLER
up' CORPORATION

39
ART DIRECTOR ROGER MADER
DESIGNER ROGER MADER
PHOTOGRAPHER ARNOLD ROSENBERG
COPYWRITER JOSEPH SOLLISH
AGENCY YOUNG & RUBICAM, INC.
CLIENT CHRYSLER CORP.



1

\i ,s.

Whether you're living with DuLcazi Phyft or Morris, if you lave the electricity, Lightolier has the fixture.
The quortioa s Pol Sul .tit bo which. a y.a. been shop -
pi, for loom or lime been Iran, to dosotatiors. you Mom
how difficult it is to eelect ymI We tight ,hfing lot your home.
Fixtures Mat give you the pro, Imola light 'Adieue glare. es
well as the decorative tooth you need For more that if years
Lightolier has been the Mader in coating topauably adt..I.
solve lighting problems
Whet, your me runs io colpoW. reptvry. Victoria., cools,
porary or eels other period. chances art you'll find a LighIolior to
delight you. Period
You, Lighsolter Distributor will pie you expert MOM sok,.

ing fixtures from the hundreds design, to make your ryes
hex ,.For freelrghtingCligeo-mitesoLigh,rer.Dept. lsa
len, City 5, N.1 %moms, New York.Clocago.Dallas.Los
Age,.  Find the named you._ ghtedier Distributor, p.(103.

40
ART DIRECTOR HERB LUBALIN
DESIGNER FRAN ELFENBEIN
PHOTOGRAPHER BEN ROSE
AGENCY SUDLER & HENNESSEY, INC.

Little Collar is big news

Hailed as the greatest development in
shotshell history,Winchester-Western's
radical new"shacollar"gets more shot on
target at longer range than ever before.

Tho mini. the Rot wasp. /1141I 4.4. Simms ob. Yoo lam o onoh
tom re the dodshell in 17 ytorm mos loOde die bor.. moody 1511
toms, a swim noolution. Om shot ',mks along in cnotad

Inside Me Might red Marks with the,4kw. Keen the moaner.
J. tom shot M held ingetner by pule, y manufactured nhnt
a tiny bond d polyerhylena. Thu brisomeeithitorterl form the fort,
collar sow around the sho: until nod drops by the wayside.
idler it leo, the male. By prrasiging the shot and ear

A. hoot and ooth votersit clot* through the I.o.M.
U,. the !linger shusmt stys this, remarkable little colhir prsc-
'tether after it limes the banal. Me I tally eliminates 'victim -Halm
more ...gem.. target. 0,V. gm Um. Afore of the shot stays in
dormer potem ... not a materna, Jolt..stars noodle, and crab tip
tem but denser one end afore.. oh. re .. target Win
moo. makes chenterdAM,rn,

kmgm rams. looming lag r.mge

41
ART DIRECTOR BOB GAGE
PHOTOGRAPHER WINGATE PAINE
COPYWRITER PHYLLIS ROBINSON
AGENCY DOYLE DANE BERNBACH INC.
CLIENT OLIN MATHIESON CHEMICAL CORP.



)lure mouths to feed every year.
Who'll help crow the food to feed them?

ITTLIIi1 ,t
-r " - - - - ; '

/00

I (me,

42
ART DIRECTOR BOB GAGE
PHOTOGRAPHER WILLIAM HELBURN
COPYWRITER PHYLLIS ROBINSON
AGENCY DOYLE DANE BERNBACH INC.
CLIENT OLIN MATHIESON CHEMICAL CORP.

43
ART DIRECTOR KEN DUSK IN
PHOTOGRAPHER HAROLD KREIGER
COPYWRITER JUDY PROTAS
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.



From the famous shirtmaker for men \ an Heusen

44
ART DIRECTOR MIKE BLATT
DESIGNER MIKE BLATT
PHOTOGRAPHER HARRY HAMBURG
COPYWRITER HERB GREEN
AGENCY DELEHANTY, KURNIT & GELLER
CLIENT TALON, INC.

45
ART DIRECTOR JOSEPH NISSEN
PHOTOGRAPHER WILLIAM HELBURN
COPYWRITER DOROTHY PERILLO
AGENCY ALTMAN, STOLLER, CHALK
CLIENT LADY VAN HEUSEN



Next time you go to Paris, sit down and enjoy it.

I I
46
ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER ELLIOT ERWITT
COPYWRITER MARY WELLS
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE FRENCH GOVERNMENT TOURIST OFFICE



47
D STINCTIVE MFRI- !'W,
ART DIRECTOR KEN DUSKIN
PHOTOGRAPHER HAROLD KRIEGER
COPYWRITER MARY WELLS
AGENCY DOYLE DANE BERNBACH INC.
C_IENT WARNER BROS. CO.

Vie got the blues in Paris.

hua .
*4 0.e. oultin rraiat. a. ban.dat bawl
law in aigld.

Urn. are Ole Paris Mora a tier, qaphire blur
dranahad sith moonlight. a blue. -rem an Matter.
ing lAropatra nindd have ,..n.un311,Nilr loafer it:

0. ...II. II,
YFe 01111.1.1.1. Umlome.1 the nv Wet trn.a ad lava Prot.dia.

Lycra,  aperial blend of n,lon and Durone. ,27.5 in Nile Maw. 1.110: markt', R. Shne
ro..punlex. And err in na, Forlarafdting -,1111; thr nahm iring Comadid'alip  1015

ttirtlir, be., ...1111( alipa. Mix them up aa in ...Whin, Nhae, 6.00. Sr. all the urn radian.
thm.re all from the Dame brauliful family. cola. and print. by Worner'sand Lame

Sears helps your daughter

choose her first bra

Bona wan- damdger to Scant. Roebuck and C, for

Mu lit,, bra ainhardlr.Srals hatm.
rn wir,t the 1:0(1{{1 Q.2-nwnt (n, err?, woman. Iltit

thrt hkr r.prthtl summit a

17.1;""

.... I  pi r vnt
i.

48
GOLD MEDAL AWARD
ART DIRECTOR ROLLIN C. SMITH, JR.
PHOTOGRAPHER TANA HOBAN
COPYWRITER LEE THUNA
AGENCY OGILVY, BENSON & MATHER INC.
CLIENT SEARS, ROEBUCK AND CO.



A message to the
one person in eight*who is
concerned about overweight...
but is doing nothing about it

Contemplate,
M you wit
the dampen of
mannish..

f:nruiruth.

49
ART DIRECTOR RONALD DE LUCA
PHOTOGRAPHER ED HENDERSON
COPYWRITER AL SARASHON
AGENCY KENYON & ECKHARDT
CLIENT EDWARD DALTON COMPANY

 I know what I like."

CHMS1RAN)

50
ART DIRECTOR RICHARD LOW
PHOTOGRAPHER HAROLD BECKER
COPYWRITER SUZANNE BROCK
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.

ED

h6.6,6 6661,6



She belongs to America' i new Pleasure cio, And she had nothing; to wear until TN/

51
ART DIRECTOR SHELLY KOPEL
PHOTOGRAPHER PAUL ELFENBEIN
COPYWRITER MARY ELLEN FLYNN
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.

GO!

...nota ney.11.10......41101.0

52
ART DIRECTOR AMIL GARGANO
DES.GNER AMIL GARGANO
ARTIST AMIL GARGANO
PHOTOGRAPHER CARL FISCHER
COPYWRITER JAMES DURFEE
AGENCY CARL ABLY INC.
CLIENT VOLVO IMPORT, INC.

STOP!
tla 1:411.11,11...shamial.byerpovr
Obi.* ran orb 4077,74="eXt 40,110.=,111.0.0... VOL,' 11



Benadryl. lets your patients live with their allergies
Weems Nom thstressma symptoms. such as nasal congeshon, rarnorrhea, taunt. 'acne...hon. and
PeonsMaIand geStromtestmal spasm. The antinstermrhe ad., of Heenan Ilydrochlohde preenEeS
rebel from the discomforts of hay lever, vasomotor Molt., acute and chrtEn-
ic urhcana, Contact derMat.tis food ellergy. And certem drug react.ons 1....ot-evtI
HE PACE En FOP INDICATIONS. PACK.. AND DETAILS Or AOMENiSTEATton ANO DOSAGE AnG 19e,

57
ART DIRECTOR RICHARD BERGERON
DESIGNER RICHARD BERGERON
PHOTOGRAPHER ALLEN VOGEL
COPYWRITER ELIZABETH LE MAY
AGENCY L. W. FROHLICH & CO., INC.
PUBLISHER PARKE-DAVIS
CLIENT PARKE-DAVIS



S. J egon-thet s lhe succulent amount lpen
rod/ nwporl from the rest of 1110 world by 1970.
Whet share ooll the U.S. getT

Inerhp not eren the onedhird rung up in
1961 when total Japanese 'reports were $46 Oil-
len For the spectacularly expand, Japanese
merael m not for the mak,. and cOmpettion W
got, keener all the hme from West Cierenny
and Commumst China. I....,.

US firms have some advantages The US has
hmg been Japan moon, swop., And Japanese
cic mend .s nereanng most m commodity group.

59

Japan: nobody's oyser

Take mechonery. nnports are ee
pealed to Inple by 1970 Al present. the LS sup-
pbes roughly Iwo.thads of total m oh me y
port -mainly because of Japanese preerence
for Arnereanwlede capote goode

The sopenonty ol U S products plus A -.arisen
rem...gement knorwhow and .evesenern res.
the preference But d won be dfil.cull to r molten
egamet the rapdly dweloping lechneguse of ex.
pordhungry countnes

ART DIRECTOR R. V. HUNGERFORD
DESIGNER GEORGE GIUSTI
ARTIST GEORGE GIUSTI
COPYWRITER ALAN GLASS
AGENCY CAMPBELL-EWALD CO., INC.
CLIENT CHAMPION PAPERS, INC.

the wor11.. II depend -,n large part -on how we
you meet -Ian [Felten, with ggrsswe know.
edgeobto nark., and promote,' 111,09rema.

Tee see we mete *awl *I mesa, gem
US Depar -rent of Cornmece  Intemahonal ow*
Internee° ad Chamber of Commerce  VOUI bank 

Coned Departmnf of Econonsm nel

TIMER L FE INTERNATIONAL EDITIONS

58
ART DIRECTOR DONALD EGENSTEINER
DESIGNER DONALD 1EGENSTEINER
PHOTOGRAPHER ASSOCIATE ADVERTISING & DESIGN
COPYWRITER SUE SAMSTAG
AGENCY YOUNG AND RUBICAM, INC.
CLIENT TIME-LIFE INTERNATIONAL
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60
ART DIRECTOR ARNOLD VARGA
DESIGNER PUSH PIN STUDIO, N. Y.
ARTIST PUSH PIN STUDIO, NEW YORK
COPYWRITER STERLING ANDERSON
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT UNITED STATES STEEL CORP.

61
DISTINCTIVE MERIT AWARE'

ART DIRECTOR BILL PETTI
ARTIST ARCHER AMES STUDIO
.HOTOGRAPHER RAYMOND JACOBS
COPYWRITERS PEG DAILEY MARTIN CONROY
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT UNITED FRUIT COMPANY



recognize the women in this ad?
Rom 'ye de. Twes, "agree...Ts. Wee...a al Il elan. All /inn 1311..

Tar4 Time. Nlantine. II eleed directly el Ode hug, mateyon4 alerAet.

Burlington Tricot Fabrics Co:

62
ART DIRECTOR MIMI HOVSEPIAN
DESIGNER MIMI HOVSEPIAN
PHOTOGRAPHER PETER SAHULA
COPYWRITER JOSEPHINE FOXWOR111-1
AGENCY ADTEX, INC.
PUBLISHER FAIRCHILD PUBLICATIONS
CLIENT BURLINGTON TRICOT FABRICS CO.



Why be color-blind ?...When color makes such a magic dif-
ference in television -in drama and sports, comedy and
news, adventure and opera -in everything you see on your
living room screen. This fall, more than two-thirds
of NBC's nighttime programming will be in color.

63
ART DIRECTOR DAVID DEUTSCH
DESIGNER CHERMAYEFF & GEISMAR ASSOCIATES
PHOTOGRAPHER TOM GEISMAR
COPYWRITER JAY SOCIN
AGENCY McCANN-ERICKSON, INC.
CLIENT NATIONAL BROADCASTING COMPANY
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ART DIRECTOR HERB LUBALIN
DESIGNER HERB LUBALIN
AGENCY SH&L
CLIENT COLLIER PHOTOENGRAVING CO., INC.

NEWS

r 111.

'Oh
You don't have a cold!
I dode hab a code?
You have an allergy! Don.I hab an allergee?

forge
anti-

freeze!

AWARD WINNING ART DIRECTORS GIVE US THE BUSINESS



They laughed when we sat down at the linotype.

Fern lAe 'stew* ea, .64 1111lib

65
ART DIRECTOR SAM SCALI
DESIGNER SAM SCALI
ARTIST R. 0. BLECHMAN
PHOTOGRAPHER RICHARD AVEDON
COPYWRITER FRED PAPERT
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT NEW YORK HERALD TRIBUNE

VIM Or AM qh et1111.11. CORPORITION Of MIMS Nye. PI breeserms beeelbeerree lens Ibeerlearnre ea
Me* Ibae. Ilbeneeta eleoelene C feet Woe, lerr IrMly Feel lee. ler 1..00 [Mr Sante [Ina CM, Pesten lease

66
ART DIRECTOR HOWARD RIEGER
DESIGNER HOWARD RIEGER
ARTIST CHARLES AX
COPYWRITER ED TRAXLER
AGENCY N. W. AYER & SON, INC.
CLIENT CONTAINER CORPORATION OF AMERICA



67
ART DIRECTOR RICHARD P. DIEHL
DESIGNER RICHARD P. DIEHL
PHOTOGRAPHER ALBERT GOMMI
COPYWRITER ROBIN HALL
AGENCY ERWIN WASEY, RUTHRAUFF & RYAN, INC.
CLIENT AMF INTERNATIONAL CIGAR DIVISION

Given tine tobacco, IC M machines work wonders

With over sixty years' experience and a thousand different shapes
to show tOr it. ICNI leads the way in the development of cigar
making machines. 1CM machines have learned to take long or
short filler in stride...to handle tobacco with high moisture content
for t he Toscani ci r .. to apply automatically the mouthpiece for
the dapper cigarillo. To he blunt toops!i 1CM machines have learned
to produce perfect smoking pleasure at the push of a button. They
ought to. They've had more experience, have done more research

wall land for) cigar producers and have developed more
shapes flirt he cigar industry than any other manufacturer.

International Cigar Machinery Division
ICm Anirrican Machine & Foundry Comiinny. 170 53rd St., Brooklyn 32, N.Y.



68
ART DIRECTOR ALBERT D. HERBRECHT
DESIGNER ROBERT PARMALEE
COPYWRITER ROBERT COLWELL
AGENCY MARSTELLER INC.
CLIENT BABCOCK & WILCOX

A GIRL NAMED 011.1.1  MAN NAMEDJACK THE FON OF SINGING ALONG ANO SATURD/V NIGHT MOVIES A CIRCUS DENMARK NO ItHRUSHCHEVAND BERLIN

TNIS 14' M. LARGEST SINGLE SOURCE Of I.W1.1141,01114ATIOM MVO ENTIERTAIMININT IM ME MEL WORLD
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ART DIRECTORS DAVID DEUTSCH / SHEILA SMITH
DESIGNER CHERMAYEFF & GEISMAR ASSOCIATES
COPYWRITER ROBERT LINDERMAN
AGENCY McCANN-ERICKSON, INC.
CLIENT NATIONAL BROADCASTING COMPANY



This used to be a pair of pant&

trlart '''''t1+6 -

%:1""". 6I'Ve ..;;;n 42 And 1.+1
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ART DIRECTOR MIKE BLATT
DESIGNER MIKE BLATT
PHOTOGRAPHER HARRY HAMBURG
COPYWRITERS HERB GREEN / STUART HYATT
AGENCY DELEHANTY, KURWIT & GELLER
CLIENT TALON

One more for the President...

71

ART DIRECTOR FRANK KIRK
ARTIST IRA MAZER
COPYWRITER ROBERT MARSHALL
AGENCY DOYLE DANE BERNBACH INC.
CLIENT ABC TV



"Just t moment,
we'd tout to show you
a truly eKtraorthrtary
new cart."

ART DIRECTOR ALLAN BUITEKANT
PHOTOGRAPHER STOCK
COPYWRITER SUZANNE BROCK
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.

Nola WI trimpli

MIS MISAKYITIPS 11171.1
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ART DIRECTOR LOUIS DORFSMAN
DESIGNERS LOUIS DORFSMAN / HERB LUBALIN
ARTIST TOM CARNESE
COPYWRITERS LOU REDMOND / ROBERT STRUNSKY
PUBLISHER CBS TELEVISION NETWORK
CLIENT CBS TELEVISION NETWORK



"I'm leaving for the conventionTues ay. Nan?
She's coming along to shop.She has a flying

lesson and Saturday,l've got to be back for the
board meeting on the new school, so well

have to take in the Picassos next trip.

74
DISTINCTIVE MERIT AWARD

ART DIRECTOR RALPH AMMIRATI
DESIGNER RALPH AMMIRATI
PHOTOGRAPHER LESTER BOOKBINDER
COPYWRITER CABE MASSIMI
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT HOLIDAY MAGAZINE

"Wish all your meetings would end at noon. Now you can test that new deep-sea tackle, and I can try my hand at
seascapes. Besides. we'll be out of the decorator's way. Did you let the Locks know where to meet us for dinner?"

. . -
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ART DIRECTOR RALPH AMMIRATI
DESIGNER RALPH AMMIRATI
PHOTOGRAPHER ART KANE
COPYWRITER CABE MASSIMI
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT HOLIDAY MAGAZINE
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ART DIRECTOR HELMUT KRONE
COPYWRITER JOHN WITHERS
AGENCY DOYLE DANE BERNBACH
CLIENT VOLKSWAGEN OF AMERICA, INC.

How to do a
Volkswagen ad.

1. look at the car.

2. Look harder. You'll find enough advantages to fill a
lot of ads. Like the air-cooled engine, the economy, the
design that never goes out of date.

3. Don't exaggerate. For instance, some people have
gotten 50 m.p.g. and more from a VW. But others have

only managed 28. Average: 32. Don't promise more.

4. Call a spade a spade. And a suspension o suspen-
sion. Not something like "orbital cushioning."

5. Speak to the reader. Don't shout. He can hear you.
Especially if you talk sense.

6. Pencil sharp? You're on your own.

I learn gees I

MOM Ivallne

151%.1 eery kyr,.
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ART DIRECTOR PHIL FRANZNICK
DESIGNER FRANZNICK-MEDEN, INC.
ARTIST BOB BLECHMAN
COPYWRITERS HAL MEDEN / PHIL FRANZNICK
AGENCY N. A.
PUBLISHER McGRAW-HILL PUBLISHING CO.
CLIENT PURCHASING WEEK

Effective advertising depends en timing and setting

Pao Prordaing to tM lasvpoomt probating PIK PP. pans WEEKLY, ti setting swans NEWSPAPER

Purciping Week-.r yueekrels. errs wear weekly neweperee. .  resale...a tOArto P.M...Mt ...Wile.
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ART DIRECTOR ALLAN BUITEKANT
PHOTOGRAPHER PAUL ELFENBEIN
COPYWRITER SUZANNE BROCK
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.

Hey you You wrth the umbrella!
Look at these great new sweaters.'
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ART DIRECTOR DAVID LARSON
PHOTOGRAPHER HARRY HAMBURG
COPYWRITER STEVE HERZ
AGENCY DOYLE DANE BERNBACH INC.
CLIENT VOLKSWAGEN OF AMERICA, INC.

These are the parts

s?:

that slim the movement

4
that slims the Zephyr

wale!, - probahl, the Wm., ecru reef .1% qui 

ieereenterai V.. the ',One u neneriuNy -

hi, he other uealerrelkel rrowld ern. kged,
Itonionete Asd 41.9 iftemeil
Zeph,r ems  %bar no.% loorld

 d
IAA 11.0,111.1.0 110,115

.114111.4.11112115

CROTON
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ART DIRECTOR IRWIN GOLDBERG
DESIGNER IRWIN GOLDBERG
PHOTOGRAPHER AL MURPHY
COPYWRITER LAWRENCE C. GUMBINNER ADV. AGENCY, INC.
CLIENT CROTON WATCH CO., INC.



inhale

exhale 0
THERE'S MONEY IN THE AIR CARE BREATHE Lino their cars have air fillet.. Another moon knotty
A Int of rao,trehulfing.r.I pilffing animal with Jityair dealers don't bother to check them. It take, a dea kr just
fibers. ? One reamot is moo MAO, Int don't even ton minutes to 61..11 x new Fani Air Filter-and it gets

him under the hood where he can Ara a lot of other old Franorfirting tonstram. unit to h
thingi. . +al go.pruer. But .nine dealers area Disoitin. Fran, Carp.,
H.,. %..L.F..? If mi think thr, .pell,11rrnrfii from Pro. IdC111, 16, R. I. ....
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ART DIRECTOR TONY MANDARINO
DESIGNER TONY MANDARINO
PHOTOGRAPHER LEON KUZMANOFF
COPYWRITERS HANK SEIDEN / RICHARD FITZHUGH
AGENCY McCANN-MARSCHALK CO., INC.
CLIENT FRAM CORP.



SIOMinl( off.. Break in )S1:):\ (ids the ream

N 1 It NAN 1 1 It .1 INICHIARD9 ULLIIII A MI, INC.

A 110.41N 111.*1111 1.114 1 NA, 1110..../ 11111A 0011,..o. At N %OVA
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ART DIRECTOR HERB LUBALIN
DESIGNER HERB LUBALIN
PHOTOGRAPHER CARL FISCHER
COPYWRITER LARRY MULLER
AGENCY SUDLER & HENNESSEY, INC.
CLIENT SH&L
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ART DIRECTOR ED BRODSKY
DESIGNER ED BRODSKY
ARTIST LESTER KINSTREY
PHOTOGRAPHER CARL ROSEN
COPYWRITERS JOHN SOFTNESS / DON SOFTNESS
AGENCY THE SOFTNESS GROUP
PUBLISHER BROADCASTING
CLIENT RICHARD H. ULLMAN, INC.



' The heart has its own reasons" Pascal

School of Visual Arts 209-213 East 23 Street, New York 10. N. Y. MUrray111113-8397

84
ART DIRECTOR GEORGE TSCHERNY
DESIGNER GECRGE TSCHERNY
PHOTOGRAPHER GEORGE TSCHERNY
COPYWRITER PASCAL
CLIEN- THE SCHOOL OF VISUAL ARTS



The Impresario and all he stand: for still exists, although Is
more glamorous trappings - flowing ape. ebony stick, and xiI

top hat -are no longer much in evidence. At the CBS Owned
Radio Stations his great showmanship roes on: finding and
encouraging new talent ... developing and putting on the ex-
citing kind of shows people tune in to fear.

Take WBBM Radio in Chicago. hx- _sample. Every wed::
more than fifty singing stars. mus:ciarn znd entertainers
35 live music shows. That means hou r.:,s of rvheartc:Is every
with a large professional staff of script writers and directors.
Enough work and worry to stagger tl s imagination of tie
most ambitious impresario. Why bother' Because people -mow
the difference between live and canned,zind they want the excite-
ment and fun of live entertainment. imaginatively created and pre
sented. They have shown their preference by consistently tuning
to WBBM for live showmanship radio.

Such programing is typical of the idri radio you find only
on the CBS Owned Radio Stations. It's cn:ertainment for
adults- music, clever talk, interesting i aformat ion
No wonder that the CBS Owned Radio h. ta
tions reach more people than any other

THE CBS OWNED R
WBBM
WCAU
KNOX

Sources: NCS #2, Pulse Annual,1960; Sales Mn.-

85
ART DIRECTOR BERNIE ZLOTNICK
DESIGNER BERNIE ZLOTNICK
ARTIST GERRY GERSTEN
COPYWRITER FLORENCE GOLDMAN
AGENCY SUDLER & HENNESSEY, INC.
CLIENT THE CBS OWNED RADIO STATIONS



o, loolong at' IL

The above is an action -packed scene from Granada's
popular, alphabetically presented animal series. 'A to Zoo! Z
was for the zebra shown here. Viewers learned that the zebra's
conspicuous coat actually serves as perfect camouflage in tall
grau.One of his two great defences against enemies.The other?

ou ever seen a zebra hclor

He r11115 like hell. What? You still don't see the zebra? NO mat-
ter. If you've seen one zebra, you've seen them all. Or have you?

rvmerwong.BlIIMAJUI

Our image.

Once upon a time, a young lady visaed w.
plant lit our view, the more the merrier

Whale sweet hill cat' she said looks lust
like a beetle.

Now were a pretty down-to-earth bunch.
At that moment we were figuring how much

larger our brakeorea would have to be if we
stepped up our horsepower

She stopped us cold.
Alter wed made some discreet inquiries, we

bound out that a good moray people shored her
opinion

Dol alto found out that people never said
beetle" rashly

Always affectionately
So we grew resigned to our nickname, and

finally 'other pleased with it
It seems to say o lot about our otlitude lo car.

making determined, painstaking, unpretentious
After all. some people try like mad to create

a lavotable impression
Wed simply tried to make the Volkswogen

o practical COI
And we'd gotten our very own image
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ART DIRECTOR KURT WEIHS
DESIGNER KURT WEIHS
ARTIST KURT WEIHS
COPYWRITER RENEE BOREK
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT GRANADA TV NETWORK

87
ART DIRECTOR RONALD GOEHLICH
ARTIST MARGARET GUMMERE
COPYWRITER JOHN WITHERS
AGENCY DOYLE DANE BERNBACH INC.
CLIENT VOLKSWAGEN OF AMERICA



Good news for house hunters.

Did you know that one of man's greatest architectural achievements is the simple, portable
tent. Viewers learned this when they tuned in on Granada's DESIGN, a wonderful programme
and fascinating lecture series, winning audiences from Yorkshire to Wales. "Basic though it
may be Dr. Reyner Banham (guest lecturer and assistant editor of the Architectural Review),
informed them,"a tent gives more shelter per pound weight and pound sterling than any other
shelter known to man..." (Hello Irving, come in, close the flap and make yourself at home.)

GRANADA ry minnow/4 ENGLAND le
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ART DIRECTOR KURT WEIHS
DESIGNER KURT WEIHS
PHOTOGRAPHER BETTMAN ARCHIVES
COPYWRITER RENEE BOREK
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT GRANADA TELEVISION NETWORK



you
can
not
rent
OUP

hall
during November, December
& January because we are
happily and solidly booked,
as we have been all season.
The door is not quite closed
for the rest of the season, but
it's only slightly ajar. As you
can see, suddenly it's Spring
again, so beware the Ides of
March, and call Mr. William
Trapp at CI 7-6900 to secure &
insure your'63-64 bookings.

Judson H811185 W 5/ St.,N.Y.19

CUGNARD

SUNSETS

NEW YORK
$85Indt,
CUNARD CAGLE AIRWAY$

6:774o
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ART DIRECTOR TONY MANDARINO
DESIGNER TONY MANDARINO
PHOTOGRAPHER LEON KUZMANOFF
COPYWRITER HENRY SEIDEN
AGENCY KEYES MADDEN & JONES
CLIENT CUNARD EAGLE AIRWAYS
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ART DIRECTOR ART GELB
DESIGNER ART GELB
ARTIST ART GELB
COPYWRITERS ART GELB / ROBERT SIEGLER
AGENCY ART GELB ADVERTISING, INC.
PUBLISHER MUSICAL AMERICA
CLIENT JUDSON HALL

'BERMUDA



What's this?
A deadline, of course. And noth-

ing could be deadlier than a deadline

that's missed.
Don't let it happen.
Ship Airborne -Pan Maritime and

get world-wide jet coverage, first-
class service, low rates.

Meeting your deadlines is our
life's work.Try us!

Airborne Freight Corp.-v."
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ART DIRECTOR SHELDON J. STREISAND
DESIGNER SHELDON J. STREISAND
ARTIST SHELDON J. STREISAND
COPYWRITER SANFORD WEISS
CLIENT AIRBORNE FREIGHT CORP.

IMPORTED

ROQUEFORT
CHEESE

SupERb, WEST -GE pAs?

II N'y A QU'UN ROQUEFORT. ET CEFA ViENT

dE ROQUEFORT, FRANCE. UN pEu plus CIIER,

pEut.ETRE. MAis POUR FE MEiFFEUR-SA VAUT

FA dIIIERENCE. ET VOS CUE NTS FE SAVENT.
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ART DIRECTOR GIL LIPTON
DESIGNER GIL LIPTON
PHOTOGRAPHER ARNOLD ROSENBERG
COPYWRITER JAMES LAWSON
AGENCY MC CANN-MARSCHALK CO., INC.
CLIENT ROQUEFORT ASSOCIATION



Newspaper Ads (over 500 lines) B/W

1927: THE SPIRIT Of AMERICA SOARS TO THE OLD WORLD fueled up that young man on one of his barnstorming hops
To Paris, Nonstop? Hes nut, Hours later, a slim young man over New England. Today. we provide New England motorists
turned America's face skyward and changed the world's with the finest modern fuels to power their can on super
thoughts about the potential of Night By that time, we at highways. Asa matter of fact, we've been
Janney had been supplying gasoline for 22 years. We even doing new things in fuels for 150 years. ,JENNEY

NI RA* f POSIO
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ART DIRECTOR GEORGE DORSEY
DESIGNER GEORGE DORSEY
ARTISTS DON BROWN FEDERMAN, ADAMS, & COLOPY
COPYWRITER MARVIN WATNICK
AGENCY GRISWOLD-ESHLEMAN
CLIENT JENNEY MFG. CO.

Non stop

SWISSAIR
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ART DIRECTOR MARTIN GUSTAVSON
DESIGNER MARTIN GUSTAVSON
PHOTOGRAPHER CARL FISCHER
COPYWRITER ALAN GLASS
AGENCY CAMPBELL-EWALD CO., INC.
CLIENT SWISSAIR



by 'rill,' K.11/

My son, the pilot.

oro Jana, la Me brew arr. Capt.. Kau BUtlithest tak, nIse the a dun nretaarl On..*.

Wo11.. I hotorgor..1,11.1... t mon a +at ode..
T ran ;roloan ave. tal n honv an. aroma. torn..

yom o ..1.1  all Moro a Ins,- ..1 Vt., but he 10..4 t b,. gay
1.11fr, tn,, braut g.andnatarltnr whir lot.

rogla .1110 to. o -d an I, oil` I. A.1 vor. aorta him Ca. Pol. H, It!, Hill or. HA ra.Oota. on ,nn.
Tho. o ornor too me rm.., onaol Melo Ian I wah I nrula spa.lthnia

nlarer It tan have Fail NI a latl.ro

kroo,,, to.a mon tale. lor.  IIHSH In. ,Mt.,, raenotro oqn

' a.. V41 a. Irron lor  .no. on Mr. air ',ter _ortmorod a...v.11EL M. int tor. Is ao n
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ART DIRECTOR SIDNEY MYERS
PHOTOGRAPHER PAUL ELFENBEIN
COPYWRITER BOB LEVENSON
AGENCY DOYLE DANE BERNBACH INC.
CLIENT EL AL AIRLINES LTD.



How to get a great tan on 57th street

Sere rerre tee penileo Andnew (an' '  odon and our new !Aler*
Beddl V"-r-Gn hen,eter's don

peep
l

.pd Year
d=ilor nittAn=tp. ".!'w-wrn.  whnie %hue at ArduneW CELEIA fan,

Our beer is 50 years behind the times
iced we're proed of e,
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ART DIRECTOR GENNARO ANDREOZZI
DESIGNER GENNARO ANDREOZZI
PHOTOGRAPHER CARL FISCHER
COPYWRITER JUDY BLUMENTHAL
AGENCY GILBERT ADVERTISING AGENCY
CLIENT ANDREW GELLER
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ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER
AGENCY DOYLE DANE BERNBACH INC.
CLIENT WEST END BREWING CO.



What idiot changed
the Chivas Regal bottle?

When the Chivas Regal people
changed their bottle recent!,
they were ready for wore protests

Nor a mono of outrage.
At first. it does seem outra-

geous.
Who change a classic bottle
A magnificent dark green bot-

tle. And an antique shield that
seemed to come out of Nil Walter
SCOTT.

"It's a wonder they kept the
shape, muttered one Chivas
Regal fan

True, the shape is the same
Still squat. Still jaunty.
Most important, the Scotch In-

side is still the same Chivas Regal.
Not a day o oanger than 12

yeats 'Goode olde whiskic is a

heavenly spirit."
Then why change the bottle to

clear flint glass' Why lighten the
antique shield

Because we live in an age of
confusions.

One minor confusion is -light-
Scotch.

l'eople drink of "light- Scotch

New.

as light in color ('oloi has mull-
ing to do with "lightness.-

People think of light- Scotch
as "weakened- whisky. Not so
Almost all Scotch tot the same 86
prof

True lightness is actually the
"smoothness" of Scotch.

A light Scotch will go dowW as
easily as water. Or honey.

No "hack hite:' No gasp. No
wice. No shudder.

Many people consider Chivas
Regal the smoothest for lightest)
Scotch in the world.

Why'
Suter 17116. Chivas Regal has

been made with the"soft" High-
land Scotch of Glenlivet. crhis

is prim Scotch whisky I
Extravagant sherry casks are

still bi ought from Spain for ripen-
ing it. I Each costs et £11.1

Chivas Regal is stil the same
clear gold color or has always been.

'Phis color is what win rant s
changing the horde.

Many people have never tasted
('hives Regal. beaus: its deal
golden Color never showed.

Handsome though it was. the
Ad dark green bottle made Chivas
Regal look dark.

Some people translated this as

Many people never saw Chivas
Regal in a trataurant o bar.
The old da. k booth and label

Same great Sotgoll inside

almost hid it
No longer
The new clear bottle offers an

untnteerupted view sr Chivas
Regal.

And a wain] welcome.
Think of it that way, and it's

not so idiottc. Is it'
It's kind of brilliant

[dd. eve, Sunday in Boston, SdOe Sunday circumtnin
Tom Enslands urger...wed.... compeldon m Boston, Cdr and Petal Twling

ion.. T. newest nutildnum.latemeni, in 1. 41111, int
now

Mane 31 1962..1. T. GIN. 173.6Ta ahead of The Surday Nevild

ale 'Soot= 61obt
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ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER TIM GALFUS
COPYWRITER RITA SELDEN
AGENCY DOYLE DANE BERNBACH INC.
CLIENT GENERAL WINE & SPIRITS CO.

99
ART DIRECTORS BILL PETTI WINDSOR MALLETT

PHOTOGRAPHER BOB O'SHAUGHNESSY
COPYWRITERS WILFRED COPPING ' ANDREW McINTOSH
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT BOSTON GLOBE



11 sm.', e been mo, a faintly on Dr.
In.ok too loon. that he doesn't get

1.+111,1
oto the unneisar Ohio where he

fouls_wilds too nos message about the
re-nom/on of nuclear testing in the minor
phi

It.1Not w mach about the ef.
lea (,panttr. hut at the powpor of end.

Moot 1.11,A. the tors multiply, so will
mho 4.11.11,1, too hildren-here and around
the wtnld-

Who gives us this right?

Dr. Spock is worried.
'Some citizens would franc all the dunk-

ing to the government. They forget the to.
tastrophic blunders that gsweminents have
made throughout history.

-There me others who think that sumwitn-
armarnents will write the problem. They
worn those who believe in the strength of a
just muse. They have forgotten that a frail
idealist in a loin cloth compelled the British
to hack out el India.

are dangers in ant course. I would
rather we took small risks today if there is
hope of lessening the enormous risks which

he ahead_
And if I am to be destroyed through some

tscalculat ion 1 wouklprefer to be destroyed
while we are showing leadership in the search
for a cooperative world than while sitting in
an illusory fortress Wanting our opponents
for the lark of a solution.

'In a moral num.! believe that every sin.
ten has not only the right but the iv/point-
bility to make his own feelings known and
felt." -Ben/aeon spook. M.D.

Dr. Speck has heroine a sponsor of The

100
ART DIRECTOR LEN SIROWITZ
PHOTOGRAPHER PAUL ELFENBEIN
COPYWRITERS DR. SPOCK / WILLIAM BERNBACH / DAVID REIDER
AGENCY DOYLE DANE BERNBACH INC.
CLIENT SANE NUCLEAR POLICY, INC.

National Commuter for a Skst ludott
Policy.

Other sponsor. ant hued below, won a
brief description of what SASt stands for

If two are wonted too about the Impend
mg series oh nuclear teat in Ave atmosphere.
telegraph or write Prohnu Kenneth and
rim Congressman

If von would like ro fin still more send a
intuition. to help to ran AdVC11130110111

like this one all over the country. The
National Committer for a SASE Nuclear
Policy, 17 East 45th Street. New York 17.N Y
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GOLD MEDAL AWARD
ART DIRECTORS LOUIS DORFSMAN AL AMATO

DESIGNERS LOUIS DORFSMAN AL AMATO

ARTIST AL AMATO
PHOTOGRAPHER CBS PHOTO
COPYWRITER ROBERT STRUNSKY
PUBLISHER CBS TELEVISION NETWORK
CLIENT CBS TELEVISION NETWORK
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Thai man Was slily
This isn't Illgbee's
11s a jungle liYm
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ART DIRECTOR DAVID LONDON
DESIGNER DAVID LONDON
PHOTOGRAPHER KING BEACH
COPYWRITER DEAN LIERLE
AGENCY GRISWOLD-ESHLEMAN
CLIENT SEVERANCE CENTER

This N lemorial Day,
100 People

will kill themselves
honoring the dead.

WNEW RADIO

103
ART DIRECTOR SAM SCALI
DESIGNER SAM SCALI
ARTIST CARL FISHER
COPYWRITER MIKE CAPPELL
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT WNEW RADIO

LAST SEEN MAY 15,1961
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ART DIRECTOR ROCCO CAMPANELLI
DESIGNER ROCCO CAMPANELLI
COPYWRITER CARL ABRAMS
AGENCY McCANN-ERICKSON, INC.
CLIENT NATIONAL. BROADCASTING COMPANY



Hoar to wnd up a dadifor Cristroas!

Evats

WHO'S COT THE FOOTBALL?
The CS!. Tel Networa's got tit football. T.. fa I St evdl fk big 3/IVS-NCAA,gueles
on 5 a'u days. NFL games on iordars-exclui,ey o -t tt i ret +or), Ye star. the ieon
with Pitts.. Miami tomorrow, a, 41 IteGionts es.Chevelattrl

acsSun

lay -I ter heeprolIng nto
mid-Dernber. It's an aweso.m sghedute: two galrows .13 a c irstoni er a vary
weenen, See them all. The be,' land only) seat ie the him 5, is it fronlold,
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DISTINCTIVE MERIT 4!VAP7'
ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER GERRY SCALLY
AGENCY LEBER KATZ PACCIONE, INC.
CLIENT EVANS FURS

106
ART DIRECTOR LOUIS DORFSMAN
DESIGNERS LOUIS DORFSMAN JOSEPH SCHINDELMAN

PHOTOGRAPHER WIDE WORLD PHOTO
COPYWRITER JIM JORDAN
PUBLISHER CBS TELEVISION NETWORK
CLIENT CBS TELEVISION NETWORK
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ART DIRECTOR BERNIE ROWE
DESIGNER BERNIE ROWE
ARTIST BERNIE ROWE
PHOTOGRAPHER BERNARD GARDNER
COPYWRITER JANET BODEN
AGENCY DOYLE DANE BERNBACH INC.
CLIENT S & W FINE FOODS, INC.

The or* other thing we nisi is ialt.

_ al1111,11 daft ed oil.aI.d make h>m tmmtt mcl, -11-y.Ticy're
I ussn hat ways Bo c_use we bola r tit for a sytcreliyiu ty c of sa mon:
tb FR robust. os imam who sw m FtlIF lon.ms is
owl- of Pugs4,,mtl. Who d tberc atcr't mow, c
thmcs, home kosty Etser BlucbmIns? We wmi pat, Al
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108
ART DIRECTOR TOM COURTOS
DESIGNER TOM COURTOS
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER MIKE CHAPPELL
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT SLIP PRODUCTS, INC.

This car cos 515,1!5 We rmade It run better vor 2.6 9



TO MEN

WHO THINK

SALES

ARE

FOR

THE

BIROS

Some men fly shy of stiles on principle. they figure sales mean pecked -over odds and end,
figure it that way, wing on down to Barney's Sale. You will find a luxury of choir', in to
brands. More to choose fonts than most stores ever carry. We have 70
who are never satisfied-unlike our customers. who always are. Set aaid
owe. and Set, what magtifitent clothes ymt can Stein. 3I t his - H \ F: \ ,..;

*mei orte

L w ninAi in 1nuretica. nuclear power
I lit thc

..rid
3 1,1,1 the can.
4 tattled oitn,
S Lep: Orr ...den., in..
6 horned ine invoi

running
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11
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109
ART DIRECTOR DON ELDRIDGE
PHOTOGRAPHER LEN SIEGLER
COPYWRITER ALFRED PAUL BERGER
AGENCY MOGUL WILLIAMS & SAYLOR
CLIENT BARNEY'S CLOTHES

110
ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER HAROLD KRIEGER
COPYWRITER MONTE CHERTLER
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT MARTIN MARIETTA



Ch

...the Chun King Chow Mein Hour
starring Stan Freberg...on most

honorable ABC Television Network

111
ART DIRECTOR SAUL BASS
DESIGNER SAUL BASS
PHOTOGRAPHER GERALD TRAFFICANDA
COPYWRITER STAN FREBERG
CLIENT STAN FREBERG-CHUN KING CORP.

They're pjinting for the big race Saturday at the Big A. It's the $100,000
Brooklyn-third jewel of the handicap triple crown-with the nation's
champion thoroughbreds matched in a thrilling mile -and -a -quarter test of
courage and speed. Don't miss the action, the excitement. See nine races
daily, vlonday through Saturday. First race 1:30. Join the fun at the Big A.
TEgTNTINAT,OTIZPV'eta-Laa'ssYrtMIZYWROMAIRTfoltg7ON:Pilit

112

ART DIRECTOR RALPH AMMIRATI
DESIGNER RALPH AMMIRATI
ARTIST TOMI UNGERER
COPYWRITER GABE MASSIMI
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT AQUEDUCT, NEW YORK RACING ASSOCIATION



2 NEW SERIES!
10:00-11:00PM WCBSTV
ALFRED HITCHCOCK
HOUR Brace yourself for
suspense with an ending you'll
never guess-or forget!

This is the weekend to go to Aqueduct. Saturday's feature race is
the $50,000 Jerome Handicap; and on Monday, Labor Day, it's
the $100,000 Aqueduct. 9 races daily, Monday through Saturday.

PdvAATMEL.:If2MITNITPiNTRS8FLM-RHIMAJOUNGAATIMO.Wh,%EUBBYWBAUY6.SFPIRSTARLATEDITITIPI.

114
ART DIRECTOR RALPH AMMIRATI
DESIGNER RALPH AMMIRATI
ARTIST TOMI UNGERER
COPYWRITER GABE MASSIMI
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT AQUEDUCT, NEW YORK RACING ASSOCIATION

113
ART DIRECTOR LOUIS DORFSMAN
DESIGNER LOUIS DORFSMAN
ARTIST ANTHONY GRUERIO
CLIENT CBS TELEVISION NETWORK



EDMOND O'BRIEN
JAN STERLING

NY TELEVISION
PREMIERE

THE LATE SHOW
11:15 PM

Fiction?
Or the
terrifying
world of
tomorrow?

115
ART DIRECTOR MORT RUBENSTEIN
DESIGNER BARBARA WHITE
PHOTOGRAPHER STOCK PHOTO
COPYWRITER LARRY SPINNER
CLIENT WCBS-TV

Who helps
Prell

work up
a sales

lather?

B&B
Benton &Bowles, Inc.

Advertising
666 Fifth Avenue

New York 16

116
ART DIRECTOR RICHARD THOMAS
ARTIST MIYO ENDO
COPYWRITER VICTOR BLOEDE
AGENCY BENTON & BOWLES
CLIENT BENTON & BOWLES

You can plow
for an hour
on a gallon of fuel
with this new
Fordson

Diesel Tractor
armers I1 over the woad

hare reporml luel
sawnOS with the new iordson
De. Even among
Me Nato exceptufnal tor AS
otawattng economy

rtns economy tan now be
yours at a remarkably bee
PrKe - and the saatnos never
MOO. SeaSen alter ueson
the °axle Drnel runs ell.
meetly vnth only penntes spent
on maintenance

You can use rt tar almost
el, jet On the fawn rhe Della
will Put. up tO yOus
.implem:nts. or offers ovm

e..e,
ortlso

.ow
your Fn deahr hoer much
Me Deets Diesel would Save .n

oPerat*ons

rams=
TRACTORS
BESTULLINO WIACTORS

IN THE WORLD

117
ART DIRECTOR JOHN FISCHER
ARTIST CARL CRITZ
COPYWRITER COLIN DAWKINS
AGENCY J. WALTER THOMPSON
CLIENT FORD ODESO



118
ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER RON HOLLAND
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT RESTAURANT ASSOCIATES

La Fonda del Sol
doesn't give you
this Gaucho knife
to cut your tacos,
Hombre.
This Gaucho
steak knife
is used at Larabana
in Buenos Aires.
the best steak house
in South America.
It is also used at the
best steak house
in North America.
La Fonda del Sol.
La Fonda de/ Sol?
La Fonda del Sol.
123 West 60 St.
PLaza 7-8800

119
ART DIRECTOR ROBERT PLISKIN
ARTIST WALTER EINSEL
COPYWRITER DICK LORD
AGENCY BENTON & BOWLES, INC.
CLIENT BENTON & BOWLES, INC.

Who

helped put

Gravy Tram

on the

right tract

Be ?B
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120
ART DIRECTOR ARNOLD VARGA
DESIGNER ARNOLD VARGA
ARTIST ARNOLD VARGA
COPYWRITER FRANK HALLER
CLIENT COX'S

121
DISTINCTIVE MERIT AWARD

ART DIRECTOR ARNOLD VARGA
DESIGNER ARNOLD VARGA
ARTISTS ARNOLD VARGA: EDWARD KORBETT
COPYWRITER BENJAMIN H. DO R OFF
PUBLISHER PITTSBURGH POST -GAZETTE
CLIENT JOSEPH HORNE CO.



122
ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT GENERAL WINE & SPIRITS CO.

"Who are you calling
a tomato?

Wolfschmidt is mine.
He's got taste:'

-Of course
he has taste.

Wasn't he with me
last night?"

"Look at n
Wolfschm I

You know
your onion,
Let's mak,

great
Martinis
together:

"What dolls.
If only
I wasn't
having
a drink

,.., with
that lemon
tonight:,

Ivy 1

resagatifamm

Molts hood, ho the mock of taste that marks pentane old world so& a. For that reason d makes heft., Sretadrown. Moody Marys, Martmos,Tortics. Et werl.fkehmotts FY ceteras.



"I'm here
with a

big beef -
those unreasonable people

at Campbell's insist on putting
real beef in their new

Red Kettle Beef Noodle
Soup Mix!"

A new kind of dry soup mix with real
soup -kettle flavor and aroma ... tender
pieces of beef in it... and it's packed in
air -tight little cans to keep its goodness
until you're ready to use it

2 cane le Ihe caelor. each cam nutkes 3.4 ..rvings

RED KETTLE DRY SOUP MIXES

123
ART DIRECTOR EUGENE KOLKEY
DESIGNER EUGENE KOLKEY
ARTIST HOOVER & KERN STUDIOS, INC.
COPYWRITER COMMITTEE
AGENCY LEO BURNETT COMPANY, INC.

SOUP COMPANY

1 3 2 4 

124
ART DIRECTOR GEORGE COUTTS
DESIGNER GEORGE COUTTS
ARTIST JOHN WOODS
COPYWRITER LOIS DE BANZIE
AGENCY JOSEPH MAGNIN



125
ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER GEORGE RATKAI
COPYWRITER MARY WELLS
CLIENT GENERAL MILLS

126
ART DIRECTOR ART SHIPMAN
DESIGNER BOB HALLADAY
ARTIST BOB BRIDE
COPYWRITER ADELE F. HUANG



127
ART DIRECTOR DONALD JACKSON
DESIGNER DONALD JACKSON
ARTIST WILLS STUDIO
PHOTOGRAPHER LAMBERT STUDIOS
COPYWRITER DONALD RUSSELL
AGENCY N. W. AYER & SON, INC.
CLIENT ATLANTIC REFINING CO.

WFAA 820 EVERY DAY 7-8:30 A.M.
128
ART DIRECTOR STAN RICHARDS
DESIGNER STAN RICHARDS
ARTIST STAN RICHARDS
COPYWRITER GEORGE CHARLTON
AGENCY NORSWORTHY-MERCER
CLIENTS WFAA / THE DALLAS MORNING NEWS



Volkswagen fender $17.50
129
ART DIRECTOR STAN JONES
DESIGNER STAN JONES
PHOTOGRAPHER BERNARD GARDNER
COPYWRITER JANET BODEN
AGENCY DOYLE DANE BERNBACH INC.
CLIENTS COMPETITION MOTORS REYNOLD C. JOHNSON

130
ART DIRECTOR THOMAS R. GOREY
DESIGNER THOMAS R. GOREY
PHOTOGRAPHER ELBERT BUDIN
AGENCY NEEDHAM, LOUIS AND BRORBY, INC.
PUBLISHER U. S. PRINTING & LITHO
CLIENT MORTON SALT COMPANY

130A



Yes,we have no banana MILADY'S BLINTZES

1308
ART DIRECTOR LOUIS MUSACHIO
DESIGNER TONY NAPPI
PHOTOGRAPHER MARIO SAPONARO
COPYWRITER MURRAY KLEIN
AGENCIES SMITH / GREENFIELD
CLIENT MILADY'S BLINTZES

Two can live as cheaply as one.
130C
GOLD MEDAL
ART DIRECTOR STAN JONES
DESIGNER STAN JONES
PHOTOGRAPHER BERNARD GARDNER
COPYWRITER JANET BODEN
AGENCY DOYLE DANE BERNBACH INC.
CLENTS COMPETITION MOTORS / REYNOLD C. JOHNSON



It's 50 years behind the times
131
ART DIRECTOR BEN SPIEGEL
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER
AGENCY DOYLE DANE BERNBACH INC.
CLIENT WEST END BREWING CO.

OPENING -CRITERION AI' SUTTON THEATRES JUNE

F

(*)
111111111111

132
ART DIRECTOR SAUL BASS
DESIGNER SAUL BASS
ARTIST ART GOODMAN
CLIENT OTTO PREMINGER-COLUMBIA PICTURES



11 CH

133
ART DIRECTOR IRV KOONS
DESIGNERS LEAH KOONS, IRV KOONS
ARTISTS MAL FEINSTEIN, IRV KOONS ASSOC.
PHOTOGRAPHER STOCK
AGENCY QUALITY IMPORTERS, INC.
PUBLISHER QUALITY IMPORTERS, INC.

134
ART DIRECTOR HAL SILVERMAN
DESIGNER HAL SILVERMAN
ARTISTS BILL KAPRA & HAL SILVERMAN
AGENCY ERWIN WASEY, RUTHRAUFF & RYAN
CLIENT CARNATION COMPANY

135
ART DIRECTOR ART HAWKINS
DESIGNER ART HAWKINS
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER ROBERT N. SCHANCUPP
AGENCY McCANN-MARSCHALK CO., INC.
CLIENT GENESEE BREWING COMPANY



woorkithitilloodtmoodolloodtgoO!
SCNICNHl US

136
ART DIRECTOR TONY MANDARINO
DESIGNER TONY MANDARINO
ARTIST LETTERING JOHN PISTILLI
PHOTOGRAPHER PHIL MARCO
COPYWRITERS HANK SEIDEN ' TONY MANDARINO
AGENCY McCANN-MARSCHALK CO., INC.
CLIENT VAN WAGENEN AND SCHICKHAUS

137
ART DIRECTOR PETER HIRSCH
DESIGNER PETER HIRSCH
PHOTOGRAPHER HAROLD BECKER
COPYWRITER PETER HIRSCH
AGENCY DOUGLAS D. SIMON ADVERTISING, INC.
CLIENT LOUIS SHERRY PRESERVES, INC.



58/7 hfiajr0 8/61

SPRING SEASON APRIL 17- MAY 5
TICKETS: GEARY THEATRE OR 3-6440

CONTANY uF +A t>

Decoration
A show of outstanding interiors created
by distinguished decorators. Oct. 12 to 23.
Seventh Regiment Armory, Park Avenue
at 66th street, New York. Admission $2.00.
Weekdays Ila.m. to10:30 p.m. Sun.1 to 9 p.m.

&Design'63

138
ART DIRECTOR CAL ANDERSON
DESIGNER CAL ANDERSON
ARTIST CAL ANDERSON
COPYWRITER MARGARET WALDRON
AGENCY CUNNINGHAM & WALSH
CLIENT THE SAN FRANCISCO BALLET

139
ART DIRECTORS ALLAN BEAVER / HAL DAVIS
DESIGNERS ALLAN BEAVER / JOHN ALCORN
ARTIST JOHN ALCORN
COPYWRITER FRANKIE CADWELL
AGENCIES TRAHEY / CADWELL
CLIENT AMERICAN INSTITUTE OF INTERIOR DESIGNERS



There's more to Red Cross than donuts
; 1,0,: t Hss &MIL I land

all lint ;it disaster sil'111,, it
firings Treat i ottiftni. Yvt. it is otilx Ow toast
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i .1 I I t' )\\ R Rif) ( 1(1)y,

140
ART DIRECTOR WILLIAM MILLER
DESIGNER MATSUO YASUMURA
PHOTOGRAPHER MIDORI STUDIO
COPYWRITER RAYMOND MARTELL
AGENCY YOUNG & RUBICAM, INC.
CLIENT AMERICAN RED CROSS



LADIES'

HOME

speaks with
understanding

about the
things that
really matter

142
ART DIRECTOR ONOFRIO PACCIONE
DESIGNER ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER STANLEY H. KATZ
AGENCY LEBER KATZ PACCIONE, INC.
CLIENT CARMEL WINE COMPANY

141
ART DIRECTOR WALTER KAPRIELIAN
DESIGNER WALTER KAPRIELIAN
PHOTOGRAPHER IRVING PENN
COPYWRITER DON MIX
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT LADIES' HOME JOURNAL

Carmel wines from Israel...better than chicken soup



any whitefish would
LEVY'Sgive its all for

real Jewish rye

144
ART DIRECTOR ANDREW NELSON
PHOTOGRAPHER HAL ADAMS
AGENCY J. WALTER THOMPSON COMPANY
CLIENT FORD DIVISION, FORD MOTOR COMPANY

143
ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER MARTY BAUMANN
COPYWRITER JUDY PROTAS
AGENCY DOYLE DANE BERNBACH INC.
CLIENT LEVY



INSPIRE AWE
READ THE NEW

YORK TIMES

145
ART DIRECTOR EDWARD ALMGREN
DESIGNER EDWARD ALMGREN
ARTIST CHARLES SAXON
COPYWRITER NEIL LEONARD
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT THE NEW YORK TIMES

AND FASHION DHOW SPONSORED BY

THE ROSARY SCCIETY TO BENEFIT THE

HOLY NAME OF MARY SCHOOL BUILDING

FUND -TO BE HELD IN CARL HOPPLS IN

BALDWIN, MON.,OCTOBER 29`"AT 8:00PM

FASHION SRO SIARES AT A 30 DOOR PRIZE Rf I MENIS  1151A10 $250

146
ART DIRECTOR EMIL M. GENTILELLA
DESIGNER EMIL M. GENTILELLA
ARTIST EMIL M. GENTILELLA
COPYWRITER HOLY NAME OF MARY ROSARY SOCIETY
AGENCY PLAZA STUDIO THREE, INC.
CLIENT HOLY NAME OF MARY ROSARY SOCIETY



147
ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT COMMITTEE FOR A SANE NUCLEAR POLICY

PA Million unborn children
will be born dead

or have some
gross defect

because of
Nuclear Bomb

testing
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148
GOLD MEDAL AWE,
ART DIRECTORS GOLLIN, BRIGHT & ZOLOTOW
DESIGNERS GOLLIN, BRIGHT & ZOLOTOW
ARTISTS GOLLIN, BRIGHT & ZOLOTOW
PHOTOGRAPHER ROGER MARSHUTZ
COPYWRITER MILTON ZOLOTOW
PUBLISHER SIMPSON LEE PAPER CO.
CLIENT SIMPSON LEE PAPER CO.

149
ART DIRECTOR MURRAY JACOBS
DESIGNER MURRAY JACOBS
PHOTOGRAPHER HIRO
COPYWRITER STEVE HERZ
AGENCY DOYLE DANE BERNBACH INC.
CLIENT VOLKSWAGEN OF AMERICA



STEEL PRODUCT OF THE MONTH:
United Status Stool iniroo'ucos a roarkonreg pro -

;idly ;,,e,easo

Slew s

150
ART DIRECTOR ARNOLD VARGA
DESIGNER PUSH PIN STUDIO, N. Y.
COPYWRITER DONALD MANGES
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT UNITED STATES STEEL CORP.

Outdoor
Furniture

151
ART DIRECTOR CHARLES S. ADORNEY
DESIGNER CHARLES S. ADORNEY
PHOTOGRAPHER ARNOLD ROSENBERG
COPYWRITER DONALD AYERS & BARRY SPIES
AGENCY CUNNINGHAM & WALSH, INC.
PUBLISHER CUNNINGHAM & WALSH, INC.
CLIENT JAGUAR CARS, INC.



152
ART DIRECTOR SHELDON COTLER
DESIGNERS RICHARD BOLAND/WALTER LEFMAN
COPYWRITER PATRICIA BONFELD
AGENCY TIME INCORPORATED

sTn ATLAS II

TEGIC ADVERTISING/TIME. THE WEEKLY NEWSMAGAZINE

153
ART DIRECTORS SY LACHIUSA - BRUCE UNWIN
DESIGNER SY LACHIUSA
PHOTOGRAPHER DENNIS GRIPENTROG
COPYWRITERS CHUCK FELT / RAY CLARK
AGENCY MacMANUS, JOHN AND ADAMS
CLIENT PONTIAC DIVISION



154
ART DIRECTOR SHELDON COTLER
DESIGNER WALTER LEFMAN
ARTIST CRISTOS GIANIAKOS
COPYWRITER VELMA FRANCIS
AGENCY TIME INCORPORATED

155
ART DIRECTOR GORDON D. FISHER
DESIGNER SAUL BASS
ARTIST SAUL BASS ASSOCIATES
COPYWRITER ALAN HOPPE
AGENCY CREATIVE GROUP, INC.
CLIENT KIMBERLY-CLARK CORPORATION



PACKAGING SYSTEM MOBILE

CONTAINER CORPORATION OF AMERICA

156
ART DIRECTOR JOHN MASSEY
DESIGNERS ROBERT & WILLIAM KAULFUSS
COPYWRITER RHODES PATTERSON
CLIENT CONTAINER CORPORATION OF AMERICA

157
ART DIRECTOR GILBERT LESSER
DESIGNER GILBERT LESSER
ARTIST GILBERT LESSER
PHOTOGRAPHER L. PICARIELLO
COPYWRITER DON HORTON
PUBLISHER TIME, INCORPORATED
CLIENT FORTUNE



The Evolution 0/ the Swimsuit
WRENS THE SUPERIOR SPANDEX

158
ART DIRECTORS RICK LEVINE HERMAN L. VANDERBERG

DESIGNERS RICK LEVINE EUGENE KOLOMATSKY
ARTIST LIONEL KALISH ASSOCIATED DESIGN
COPYWRITER MARGOT SCHULTE
AGENCY FLETCHER RICHARDS. CALKINS & HOLDEN
CLIENT UNITED STATES RUBBER, TEXTILE DIV.

159
ART DIRECTOR MILTON GLASER
DESIGNERS MILTON GLASPER PAUL DAVIS

ARTIST PAUL DAVIS
CLIENT PETER, PAUL & MARY



160
ART DIRECTOR ED BRODSKY
DESIGNER ED BRODSKY
ARTIST ED BRODSKY

PHOTOGRAPHER FAIRCHILD AERIAL SURVEYS
COPYWRITER GEORGE STUDLEY
AGENCY BRODSKY BUSINESS GRAPHICS
PUBLISHER CENTURY LETTER COMPANY, INC.
CLIENT JULIEN J. STUDLEY, INC.

Fourth
annual
collegiate
packaging
design
ontest.

St Regis
Paper
Compan,..

161
ART DIRECTOR NORMAN PERMAN
DESIGNER NORMAN PERMAN
ARTIST NORMAN PERMAN
COPYWRITERS BYRON KANALEY / WILLIAM BIGGS
AGENCY FRANK C. NAHSER INC.
CLIENT ST. REGIS PAPER COMPANY



162
DISTINCTIVE MEP'' ^"^
ART DIRECTOR LOUIS DORFSMAN
DESIGNER LOUIS DORFSMAN
ARTIST JOSEPH SCHINDELMAN
PHOTOGRAPHERS CBS PHOTOGRAPHERS
COPYWRITER ROBERT STRUNSKY
PUBLISHER CBS TELEVISION NETWORK
CLIENT CBS TELEVISION NETWORK

163
ART DIRECTOR GILBERT LESSER
DESIGNER GILBERT LESSER
ARTIST GILBERT LESSER
PHOTOGRAPHER FRANCES DUVAL
COPYWRITER REMINGTON-RAND COPY DEPT.
AGENCY HOWARD KIVIAT ASSOCIATES
CLIENT REMINGTON RAND
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164
ART DIRECTOR JOSEPH J. TONNA
DESIGNER JOSEPH J. TONNA
ARTIST ART LIDOV
COPYWRITER ART NEWMAN
AGENCY PAUL KLEMTNER & CO.
CLIENT PFIZER LABS.

165
ART DIRECTOR LOUIS SILVERSTEIN
DESIGNER LOUIS SILVERSTEIN
ARTISTS LOU MYERS LOUIS SILVERSTEIN
COPYWRITER SHEP CONN
AGENCY THE NEW YORK TIMES PROMOTION DEPARTMENT
PUBLISHER THE NEW YORK TIMES
CLIENT THE NEW YORK TIMES
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166
ART DIRECTOR TIMOTHY CRISLER
DESIGNER CRISTOS GIANOKOS
ARTIST CHENAULT ASSOCIATES
COPYWRITER WILLIAM H. DOWSE
AGENCY T. N. PALMER & CO., INC.
CLIENT JONES & LAUGHLIN STEEL CORP.

the ,11-1,1,1)111., old advertising calendar
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167
ART DIRECTOR LIONEL KALISH
DESIGNER LIONEL KALISH
ARTIST LIONEL KALISH
PUBLISHER SUNSHINE PRINTING CO.
CLIENT SUNSHINE PRINTING CO.



REVERE
STARTS ANOTHER

REVOLUTION!

168
ART DIRECTOR SANTO F. PULISE
DESIGNER SANTO F. PULISE
ARTIST MILTON GLASER
COPYWRITER RICHARD FISHEL
AGENCY ERWIN WASEY, RUTHRAUFF & RYAN, INC.
CLIENT REVERE CAMERA COMPANY

THE
49 MIGHTY

MINUTES GET
THE REVERE

REVOLUTION
OFF TO A

FLYING START!
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169
ART DIRECTOR MO LEBOWITZ
DESIGNER MO LEBOWITZ
ARTIST MO LEBOWITZ
COPYWRITERS MO LEBOWITZ/MORGAN PRESS
PUBLISHER IMORGAN PRESS
CLIENT MORGAN PRESS



170
ART DIRECTOR ART GLAZER
DESIGNER RON BARGER
ARTIST RON BARGER
COPYWRITER MAUREEN CALLAHAN
AGENCY REDBOOK PROM. DEPT.
CLIENT REDBOOK MAGAZINE

171
ART DIRECTOR ROBERT MILES RUNYAN
DESIGNER BILL TOBIAS
ARTISTS BILL TOBIAS / PAUL HAUGE
COPYWRITERS BILL TOBIAS / ARNOLD MILLER
AGENCY ROBERT MILES RUNYAN & ASSOC.
PUBLISHER ROBERT MILES RUNYAN & ASSOC.
CLIENT ROBERT MILES RUNYAN & ASSOC.



Booklet, Direct Mail (B /

172
ART DIRECTOR HAL DAVIS
DESIGNERS HAL DAVIS / LIONEL KALISH
ARTIST LIONEL KALISH
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY 7 CADWELL
CLIENT I. MILLER

173
ART DIRECTOR MILTON GLASER
DESIGNER MILTON GLASER
ARTIST MILTON GLASER
CLIENT AMERICAN INSTITUTE OF GRAPHIC ARTS
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174
ART DIRECTOR ONOFRIO PACCIONE
DESIGNER ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER LESTER LEBER
AGENCY LEBER KATZ PACCIONE, INC.
CLIENT FAVORITE FOODS CO.

2

OEM



175
ART DIRECTORS HAL DAVIS MARVIN FIREMAN
DESIGNER MARVIN FIREMAN
AGENCY TRAHEY / CADWELL
CLIENT TRIGERE

176
ART DIRECTORS S. B. HODGE / TOM SUZUKI
DESIGNER DON McQUISTON
ARTISTS SAM DIAJOGO DON McQUISTON
ARTIST GENERAL DYNAMICS 7 ASTRONAUTICS, STILL PHOTO
PHOTOGRAPHER MAX LARSEN
COPYWRITER GENERAL DYNAMICS ASTRONAUTICS, ART SECTION

AGENCY GENERAL DYNAMICS ASTRONAUTICS, ART SECTION

PUBLISHER GENERAL DYNAMICS ASTRONAUTICS

CLIENT GENERAL DYNAMICS ASTRONAUTICS, ART SECTION
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177
ART DIRECTOR DON DONOVAN
DESIGNER DON SHANOSKY
ARTIST DON SHANOSKY
COPYWRITER VINCENT SCHILLER
AGENCY PROMOTION DEPT.
PUBLISHER THE PHILADELPHIA INQUIRER
CLIENT THE PHILADELPHIA INQUIRER



Packaging/ Packages

1LD INC.
CITY ISLAND, IL Y.

Franklin

SIMON

178
ART DIRECTOR ROCCO E. CAMPANELLI
DESIGNER ROCCO E. CAMPANELLI
ARTIST ROCCO E. CAMPANELLI
CLIENT HILD SAILES, INC.

179
ART DIRECTOR HAL DAVIS
DESIGNER MILTON GLASER
ARTIST MILTON GLASER
AGENCY TRAHEY / CADWELL
CLIENT FRANKLIN SIMON
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GEAR SUPPLEMENT

180
ART DIRECTOR ONOFRIO PACCIONE
DESIGNER ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
AGENCY LEBER KATZ PACCIONE, INC.
CLIENT FAVORITE FOODS CO.

181
ART DIRECTOR TOM COURTOS
DESIGNER TOM COURTOS
COPYWRITER MIKE CHAPPELL
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT SLIP PRODUCTS LTD.
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182
ART DIRECTOR JACK 0. KEELER
DESIGNER WILLIAM NELLOR
ARTIST WILLIAM NELLOR
COPYWRITER ROBERT PRITIKIN
AGENCY FLETCHER RICHARDS, CALKINS & HOLDEN, INC.
CLIENT W. P. FULLER & CO.

183
ART DIRECTOR JEROME GOULD
DESIGNER JEROME GOULD
AGENCY GOULD AND ASSOCIATES INC.
CLIENT ANHEUSER-BUSH INC.



Packaging/ Record Covers

184
ART DIRECTOR HOWARD RUSSO
DESIGNER HOWARD RUSSO
PHOTOGRAPHER JACK CONFINO
COPYWRITER DR. ARTHUR L. KLEIN
PUBLISHER SPOKEN ARTS
CLIENT SPOKEN ARTS RECORDS

Y.

Vi

READS **KITCHEN DOUCLET**
**Tilt SWEETER THE TOOTH. THE NEARER THE COUCH**

**AND THOU DESIRE ME. ,ACKETINIB IN THE WILDERNESS**
**IS THERE AN CSTEOSYNCIIRONDROITRICIAN IN THE HOUSE?"

alun BM WY AM.. 111.1r raw

185
ART DIRECTOR IRA A. BARKOFF
DESIGNER IRA A. BARKOFF
PUBLISHER CONTINENTAL RECORDS
CLIENT CONTINENTAL RECORDS



JIM MBA SUR HU CHARLIE BYRD

The Love Poems Of LAWRENCE DURRELL

--o
Read by the Poet

fl

Spoken Arts

186
ART DIRECTOR JOHN MURELLO
DESIGNER JOHN MURELLO
ARTIST OLGA ALBIZU
AGENCY DONAHUE & COE
CLIENT MGM RECORDS

Just
So

Stories
by

Rudyard
Kipling

read
by
Jill

Balcon
Robert

Speaight
Spoken Arts

187 188
ART DIRECTOR HOWARD RUSSO
DESIGNER HOWARD RUSSO
ARTIST HOWARD RUSSO
COPYWRITER DR. ARTHUR L. KLEIN
PUBLISHER SPOKEN ARTS
CLIENT SPOKEN ARTS RECORDS

ART DIRECTOR HOWARD RUSSO
DESIGNER HOWARD RUSSO
COPYWRITER DR. ARTHUR L. KLEIN
PUBLISHER SPOKEN ARTS
CLIENT SPOKEN ARTS RECORDS



RI\ I.Rtilllt.

THE BLUES PIANO ARTISTRY OF

MEADE LIM 1,1131111S

189
ART DIRECTOR KEN DEARDOFF
DESIGNER KEN DEARDOFF
ARTIST PETER MAX
CLIENT RIVERSIDE RECORDS



EDGAR

ALLAN

POE

"THE

PIT

AND

THE

PENDULUM"

READ

BY

ALEXANDER

SCARP

CAL TJADER PLAYS
THE. 'USK

OF ©F EXICO AND EiRALII.

o

190
ART DIRECTOR HOWARD RUSSO
DESIGNER HOWARD RUSSO
ARTIST HOWARD RUSSO
COPYWRITER DR. ARTHUR L. KLEIN
PUBLISHER SPOKEN ARTS
CLIENT SPOKEN ARTS RECORDS

191

ART DIRECTOR JOHN MURELLO
DESIGNER JOHN MURELLO
ARTIST BLAKE HAMPTON
PHOTOGRAPHER IRV BAHRT
AGENCY DONAHUE & COE
CLIENT MGM RECORDS



Packaging/ Bookjackets, paperbacks

what it is,
what it does

and how
to live with it

Rev.Thomas J. Carroll

192
ART DIRECTOR EDITH ALLARD
DESIGNER R. 0. BLECHMAN
AGENCY BLECHMAN & PALLADINO
PUBLISHER LITTLE, BROWN
CLIENT LITTLE, BROWN



193
ART DIRECTOR RONALD FRATELL
DESIGNER TONY PALLADINO
PUBLISHER COWER BOOKS

ed star

pace
Marti Caitlin
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194
ART DIRECTOR RONALD FRATELL
DESIGNER MICHAEL KOULERMOS
PUBLISHER COLLIER BOOKS

Packaging/Point of Sale

12" metal case

30 to capacity

Baked enamel finish

Washable

COLUMBIA METAL
CARRYING CASE:_

9Q

do, e 0744,/,

195
ART DIRECTORS JOHN BRADFORD LAWRENCE

DESIGNER LAWRENCE MILLER
ARTIST LAWRENCE MILLER
COPYWRITER JOAN HOLBROOK
AGENCY COLUMBIA RECORDS
PUBLISHER COLUMBIA RECORDS
CLIENT COLUMBIA RECORDS

MILLER



Institutional

196
ART DIRECTOR BRADBURY THOMPSON
DESIGNER BRADBURY THOMPSON
ARTIST BRADBURY THOMPSON
PHOTOGRAPHER H. LANDSHOFF
PUBLISHER WEST VIRGINIA PULP & PAPER COMPANY

197
ART DIRECTOR RICHARD E. BECK
DESIGNER RICHARD E. BECK
ARTISTS ROBERT L. WILLIS / RICHARD E. BECK
COPYWRITER MARJO CREAMER
PUBLISHER ALL SOULS UNITARIAN CHURCH
CLIENT ALL SOULS UNITARIAN CHURCH

CHURCH

Era

CHURCH

UM' ....eh   Mer 
Int 0 8. &01.1..
OP IOWA/at

caloatea,



198
ART DIRECTOR SAUL BASS
DESIGNER SAUL BASS
ARTIST DAVE NAGATA
PHOTOGRAPHER MAX YAVNO
CLIENT HUNT FOODS & INDUSTRIES, INC.

Paul -Emile Borth.. 1905-1960
199
ART DIRECTOR ALLAN R. FLEMING
DESIGNER ALLAN R. FLEMING
ARTIST ALLAN R. FLEMING
PHOTOGRAPHER MONTREAL MUSEUM OF FINE ARTS
COPYWRITER DR. EVAN TURNER, DIRECTOR,

MONTREAL MUSEUM OF FINE ARTS
AGENCY MONTREAL MUSEUM OF FINE ARTS
PUBLISHER GILCHRIST-WRIGHT LTD.
CLIENT MONTREAL MUSEUM OF FINE ARTS



200
ART DIRECTOR REID MILES / LARRY MILLER
DESIGNER REID MILES / LARRY MILLER
ARTIST MILTON GLASER
CLIENT COLUMBIA RECORDS



201
ART DIRECTOR JAMES CROSS
DESIGNER JAMES CROSS
ARTIST KEN RANG
PHOTOGRAPHERS BILL COX JASON HAILEY LEIGH WEINER
COPYWRITER NORTHROP PUBLIC RELATIONS STAFF
PUBLISHER SCOTT & SCOTT
CLIENT NORTHROP CORP.

202
ART DIRECTOR JAMES CROSS
DESIGNER LOUIS DANZIGER
ARTIST ROLAND YOUNG
PHOTOGRAPHER LOUIS DANZIGER
COPYWRITER DICK THORMAN
PUBLISHER KOLTON BROS.
CLIENT NORTHROP CORPORATION



203
ART DIRECTOR JERRY BRAUDE
DESIGNER JERRY BRAUDE
ARTIST JERRY BRAUDE
CLIENT MARILYN BRAUDE

204
ART DIRECTOR HAL DAVIS
DESIGNER HAL DAVIS
PHOTOGRAPHERS HORN / GRINER-MANHATTAN WOOD LETTER
AGENCY TRAHEY CADWELL

CLIENT R. MELEDANDRI

Air clIrlmbelin

dkAtfludstaktem

205
ART DIRECTOR MILTON GLASER
DESIGNER JERRY SMOKLER
CLIENT PETER, PAUL & MARY
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206
ART DIRECTOR TONY MANDARINO
DESIGNER TONY MANDARINO
ARTIST TONY MANDARINO
CLIENT ED JACOBS

207
ART DIRECTOR PAT BLACKWELL
ARTIST JAMES WOOD
AGENCY McKENZIE, KING & LANSDALE
CLIENT McKENZIE, KING & LANSDALE

208
ART DIRECTOR JOHN GRAHAM
DESIGNER BILL WEINSTEIN
ARTIST SIMMSTABACK
CLIENT NATIONAL BROADCASTING COMPANY



209
ART DIRECTOR JIM DONOAHUE
DESIGNER JIM DONOAHUE
ARTIST JIM DONOAHUE
PHOTOGRAPHER WALTER CURTIN
COPYWRITER JIM DONOAHUE
PUBLISHER GILCHRIST-WRIGHT LTD.
CLIENT TDF ARTISTS LIMITED

9 Temperance Street, Taranto



210
ART DIRECTOR RONALD BARRETT
DESIGNER RONALD BARRETT
ARTIST RONALD BARRETT
COPYWRITER RONALD BARRETT
AGENCY YOUNG & RUBICAM, INC.
CLIENT YOUNG & RUBICAM, INC.

211
ART DIRECTOR TED TRINKAUS
DESIGNER TED TRINKAUS
PHOTOGRAPHER SHERMAN WEISBURD
COPYWRITER FRED COE
AGENCY TRINKAUS, ARON & WAYMAN
CLIENT FRED COE-UNITED ARTISTS

212
ART DIRECTOR BILL CHARMATZ
DESIGNER BILL CHARMATZ
ARTIST BILL CHARMATZ
PUBLISHER CHARMATZ-KANE
CLIENTS BILL CHARMATZ BARNEY KANE



213
ART DIRECTOR HENRY WOLF
DESIGNER HERBERT MIODOLL
COPYWRITER MARTHA CASSELMAN
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE

214
ART DIRECTOR GOLLIN, BRIGHT & ZOLOTOW
DESIGNER GOLLIN, BRIGHT & ZOLOTOW
ARTIST GOLLIN, BRIGHT & ZOLOTOW
AGENCY LEWIN, KAUFMAN & SCHWARTZ
CLIENT FRANK CAPRA



tremendous...

MUNICH
LOWENBRAU

room for growth

215
ART DIRECTOR SAL LODICO
DESIGNER SAL LODICO
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER MURRAY A. VALENSTEIN
AGENCY LEBER KATZ PACCIONE, INC.
CLIENT HANS HOLTERBOSCH, INC.

Oot I cup,
H1

44471?4 j30:
)

ke9e

216
ART DIRECTOR ROBERT L. WILLIS
DESIGNER ROBERT L. WILLIS
ARTIST ROBERT L. WILLIS
COPYWRITER ROBERT L. WILLIS
PUBLISHER ROBERT L. WILLIS
CLIENT ROBERT L. WILLIS



Sales Presentations or Promotion Kits (in runs of 50 or more)

217
ART DIRECTOR JUERG SCHMID
DESIGNER JUERG SCHMID
ARTIST RALPH SHAEFFER
COPYWRITER KIETH HAAG
AGENCY F. EUGENE SMITH ASSOCIATES
CLIENT KIETH HAAG ASSOCIATES

218
ART DIRECTOR ROBERT L. IVERS
DESIGNER FRED MACKIE
ARTIST FRED MACKIE
AGENCY CORNING GLASS GRAPHIC DESIGN DEPT.
PUBLISHER CORNING GLASS
CLIENT CORNING GLASS INDUSTRIAL RELATIONS DIVISION



219
ART DIRECTOR LOUIS DORFSMAN
DESIGNER LOUIS DORFSMAN
ARTIST ANTHONY GRUERIO
PUBLISHER CBS TELEVISION NETWORK
CLIENT CBS TELEVISION NETWORK

Are you pushing the wagon \

220
ART DIRECTOR MURRAY JACOBS
DESIGNER MURRAY JACOBS
PHOTOGRAPHERS HOWARD ZIEFF / MURRAY DUITZ
COPYWRITER STEVE HERZ
AGENCY DOYLE DANE BERNBACH INC.
CLIENT VOLKSWAGEN OF AMERICA
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221
ART DIRECTOR LOUIS DORFSMAN
DESIGNER TOM COURTOS
ARTIST TOM WEIHS
PHOTOGRAPHER CBS PHOTOS
COPYWRITER ALISTAIR WREGG
PUBLISHER CBS TELEVISION NETWORK
CLIENT CBS TELEVISION NETWORK



222
ART DIRECTOR MIKE BLATT
DESIGNERS MIKE BLATT FRANK SIEBKE

ARTIST LIONEL KALISH
COPYWRITER STUART HYATT
AGENCY DELEHANTY, KURNIT & GELLER
CLIENT TALON, INC.

223
ART DIRECTOR LOUIS CORFSMAN
DESIGNER JOSEPH SCHtsiDELMAN
ARTIST JOSEPH SCHINDELMAN
PUBLISHER CBS TELEVISION NETWORK
CLIENT CBS TELEVISION NETWORK



224
ART DIRECTORS RICK LEVINE HERMAN L. VANDERBERG
DESIGNERS RICK LEVINE STEVE ANCONA
ARTIST LIONEL KALISH ASSOCIATED DESIGN
COPYWRITER MARGOT SCHULTE
AGENCY FLETCHER RICHARDS CALKINS & HOLDEN
CLIENT UNITED STATES RUBBER TEXTILE DIVISION

Whim E,r went ,ter triwiral
Not, of u,, / oghtn,s. jifft

litre y00 t now,' ...nil of
nothing al all. Very light and drip dn.,. No
ivint rot , hut only the Ittnrer$ were watching.

Todayvitinisoitq mad,.
tight no Eve's mink.. They di, in the flash of

0 minbeani.ryrene ronli-eols ligrinv frith a
tight bat loving hand. .11nril noire flattrriny

than 'rearing nothing at all!

VYRENE

1S:
fashion under the fashion. Light -as -a -leather
l'grene has completely changed the rery nature
of girdles, brassieres and all loandations. 117111
fashion shaping the silhouette closer to The body,
figure control is .more important than Now,

with i'grene,the lightest wisps of girdle.. control
firmly get gently to create the more feminine
figure this season's fashions demand. And bras-
slows made with strategic use of l'grelle fit
better, last fonder. Now,l'illono lids !filen now
beatify and new comfort to women ererywhecc.



225
ART DIRECTOR SAL JON BUE
DESIGNER SAL JON BUE
ARTIST SAL JON BUE
COPYWRITER ANDY PLACCO / FRANCES GLASSER
AGENCY THE DELPHAN CO.
PUBLISHER INTERNATIONAL PAPER
CLIENT INTERNATIONAL PAPER

226
, .NCTIVE MERIT AWARD

ART DIRECTOR MIKE BLATT
DESIGNER PUSH PIN STUDIO
ARTIST ISADOR SELTZER
COPYWRITER SUE SIERRA
AGENCY DELEHANTY, KURNIT & GELLER
CLIENT TALON, INC.
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Advertising Art
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Magazine Advertising Art (3 colors or more)

227
ART DIRECTOR THOMAS MELAHN
DESIGNER THOMAS MELAHN
PHOTOGRAPHER HAROLD BECKER
COPYWRITER ELI KRAMER
AGENCY YOUNG & RUBICAM, INC.
CLIENT LIPTON SOUP



228
ART DIRECTORS JOHN MASSEY / JAMES MIHO
DESIGNERS JOHN MASSEY / JAMES MIHO
PHOTOGRAPHER HERBERT MATTER
COPYWRITER BORIS TODRIN
AGENCY N. W. AYER & SON, INC.
CLIENT CONTAINER CORPORATION OF AMERICA

nbw aims
cia oda* Nara
ftesi am art aft

hw tha pat al paladin
Waft mai el pram



229
ART DIRECTOR PETER HIRSCH
DESIGNER PETER HIRSCH
PHOTOGRAPHER HAROLD BECKER
COPYWRITER DOUGLAS D. SIMON
AGENCY DOUGLAS D. SIMON ADVERTISING, INC.
CLIENT SHERLE WAGNER

230
ART DIRECTOR THOMAS MELAHN
DESIGNER THOMAS MELAHN
PHOTOGRAPHER HAROLD BECKER
COPYWRITER ELI KRAMER
AGENCY YOUNG & RUBICAM, INC.
CLIENT LIPTON SOUP



Bring on the melon. Bring on the prosciutto. Bring on the f reach bread.
Bring on the steak. Bring on the fruit. Bring on the cheese.
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231
DISTINCTIVE MERIT AWARD
ART DIRECTOR KURT WEIHS
DESIGNER KURT WEIHS
PHOTOGRAPHER IRVING PENN
COPYWRITER RENEE BOREK
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT DANSK DESIGNS

. . ,

Why the Duke of Montilla has consented to link his name with a new vinyl floor.

Armstrong \FR. VI- I FLOORS

232
ART DIRECTORS WILLIAM GALE / HAROLD OLSEN
DESIGNERS WILLIAM GALE / HAROLD OLSEN
PHOTOGRAPHER JEFFE
COPYWRITER NEAL MARTINEAU
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT ARMSTRONG CORK CO.
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233
ART DIRECTOR PETER.HIRSCH
DESIGNER PETER HIRSCH
PHOTOGRAPHER HAROLD BECKER
COPYWRITER DOUGLAS D. SIMON
AGENCY DOUGLAS D. SIMON ADVERTISING, INC.
CLIENT LOUIS SHERRY PRESERVES, INC.

234
ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER MEL SOKOLSKY
COPYWRITER RITA SELDEN
AGENCY DOYLE DANE BERNBACH INC.
CLIENT GENERAL WINE & SPIRITS



235
ART DIRECTOR HARRY E. WARD
DESIGNER HARRY E. WARD
PHOTOGRAPHER BERNIE GOLD
COPYWRITER MILT GOSSETT
AGENCY COMPTON ADVERTISING, INC.
CLIENT PROCTER & GAMBLE

4

236
ART DIRECTOR PETER HIRSCH
PHOTOGRAPHER CARL FISCHER
AGENCY DOUGLAS D. SIMON ADVERTISING, INC.
CLIENT LISNER JEWELRY



237
ART DIRECTOR ARNOLD VARGA
DESIGNER ARNOLD VARGA
PHOTOGRAPHER ROBERT FRANK, N. Y.
COPYWRITER FRANK HALLER
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT UNITED STATES STEEL CORP.



238
ART DIRECTOR GENNARO ANDREOZZI
PHOTOGRAPHER CARL FISCHER
COPYWRITER JUDITH BLUMENTHAL
AGENCY GILBERT ADVERTISING INC.
CLIENT GOLD SEAL VINEYARDS

239
ART DIRECTOR ONOFRIO PACCIONE
DESIGNER ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER ARTHUR B. KAPLAN
AGENCY LEBER KATZ PACCIONE INC.
CLIENT MARVELLA, INC.



240
ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT RONRICO RUM

241
ART DIRECTOR PETER HIRSCH
DESIGNER PETER HIRSCH
PHOTOGRAPHER BILL HELBURN
COPYWRITER DOUGLAS D. SIMON
AGENCY DOUGLAS D. SIMON ADVERTISING, INC.
CLIENT SUPIMA ASSOCIATION OF AMERICA



242
ART DIRECTOR CHARLES BORDEN
DESIGNER CHARLES BORDEN
PHOTOGRAPHER HAROLD BECKER
COPYWRITERS LILLIAN JASON / ALICE MOSELEY
AGENCY McCANN-ERICKSON, INC.
CLIENT COCA-COLA

243
ART DIRECTOR RICHARD LOEW
PHOTOGRAPHER LESTER BOOKBINDER
COPYWRITER FRANCINE WEXLER
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.



244
ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT RONRICO RUM

245
ART DIRECTOR BEN SPIEGEL
PHOTOGRAPHER MARTY BAUMANN
COPYWRITER RUDY FIALA
AGENCY DOYLE DANE BERNBACH INC.
CLIENT RONSON CORP.



246
ART DIRECTOR RICHARD OLSON
DESIGNER RICHARD OLSON
PHOTOGRAPHER ART KANE
COPYWRITER JOSEPH GIORDANO
AGENCY YOUNG & RUBICAM, INC.
CLIENT GENERAL FOODS-SANKA

247
ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER GERRY SCALLY
AGENCY LEBER KATZ PACCIONE, INC.
CLIENTS SAGA MINK / EMPRESS CHINCHILLA / RITTER FURS



248
ART DIRECTOR RICHARD LOEW
DESIGNER ALAN BUITEKANT
PHOTOGRAPHER LESTER BOOKBINDER
COPYWRITER SUZANNE BROCK
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.



Imi < !lair?
249
ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER MEL SOKOLSKY
COPYWRITER LORE LIONEL
AGENCY DOYLE DANE BERNBACH INC.
CLIENT YARDLEY

250
ART DIRECTOR KEN DUSKIN
PHOTOGRAPHER HAROLD KRIEGER
COPYWRITER MARY WELLS
AGENCY DOYLE DANE BERNBACH INC.
CLIENT WARNER BROS.



251
ART DIRECTOR ALLAN BUITEKANT
PHOTOGRAPHER SAUL LIETER
COPYWRITER FRANCINE WEXLER
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.

252
ART DIRECTOR RICHARD LOEW
DESIGNER ALAN BUITEKANT
PHOTOGRAPHER LESTER BOOKBINDER
COPYWRITER SUZANNE BROCK
AGENCY DOYLE DANE BERNBACH INC.
CLIENT THE CHEMSTRAND CORP.



253
ART DIRECTOR HERSHEL BRAMSON
DESIGNER HERSHEL BRAMSON
PHOTOGRAPHER BERT STERN
COPYWRITER GAIL RAPHAEL
AGENCY LAWRENCE C. GUMBINNER, INC.
CLIENT STE. PIERRE SMIRNOFF FLS. (DIVISION OF HEUBLEIN)

254
ART DIRECTOR NICK PAPPAS
PHOTOGRAPHER CARL FISCHER
COPYWRITER DON AYERS
AGENCY CUNNINGHAM & WALSH INC.
CLIENT "21" BRANDS INC.



255
ART DIRECTOR SY LACHIUSA
PHOTOGRAPHER C. W. SMITH
COPYWRITERS RAY CLARK / CHUCK FELT
AGENCY MacMANUS, JOHN & ADAMS, INC.
CLIENT STANDARD OIL COMPANY (INDIANA)

AS YOU

TRAVEL

ASK US

256
ART DIRECTOR SY LACHIUSA
PHOTOGRAPHER C. W. SMITH
COPYWRITERS RAY CLARK / CHUCK FELT
AGENCY MacMANUS, JOHN & ADAMS, INC.
CLIENT STANDARD OIL COMPANY (INDIANA)



TEXAS GAS

257
DISTINCTIVE MERIT AWARD

ART DIRECTOR MICHAEL N. PELLEGRINO
ARTIST STEVE CHAN
COPYWRITER ROSS McKEE
AGENCY BOZELL & JACOBS, INC.
CLIENT TEXAS GAS TRANSMISSION CORPORATION

258
ART DIRECTOR SY LACHIUSA
PHOTOGRAPHER C. W. SMITH
COPYWRITERS RAY CLARK / CHUCK FELT
AGENCY McMANUS, JOHN & ADAMS, INC.
CLIENT STANDARD OIL COMPANY (INDIANA)



259
ART DIRECTOR BARRIE McDOWELL
PHOTOGRAPHER ART KANE
COPYWRITER GARTH MONTGOMERY
AGENCY KENYON & ECKHARDT, INC.
PUBLISHER SATURDAY EVENING POST
CLIENT SHELL OIL COMPANY



260
ART DIRECTOR BERNIE ZLOTNICK
DESIGNER BERNIE ZLOTNICK
PHOTOGRAPHER TIMOTHY GALFUS
COPYWRITER FLORENCE GOLDMAN
AGENCY SUDLER & HENNESSEY, INC.
CLIENT CALLAWAY MILLS



261
GOLD MEDAL AWARD
ART DIRECTOR TONY J. CAPONE
DESIGNER TONY J. CAPONE
PHOTOGRAPHER KAY TAGAWA
COPYWRITER JOHN BLOUGH
AGENCY McCANN-ERICKSON, INC.
CLIENT HUMBLE OIL & REFINING COMPANY

262
ART DIRECTOR HENRY QUELL
DESIGNER RICHARD CARROLL
PHOTOGRAPHER HERB LOEBEL
COPYWRITER.JOSEPH SOLLISH
AGENCY YOUNG & RUBICAM, INC.
CLIENT CHRYSLER CORP.



Magazine Advertising Art (2 colors)
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263
ART DIRECTORS JOHN MASSEY / JAMES MIHO
DESIGNER JOHN MASSEY / JAMES MIHO
ARTIST HAROLD ALTMAN
COPYWRITER FRANCIS BACON
AGENCY N. W. AYER & SON, INC.
CLIENT CONTAINER CORPORATION OF AMERICA

264
GOLD MEDAL AWARD
ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER
AGENCY DOYLE DANE BERNBACH INC.
CLIENT WEST END BREWING CO.



Magazine Advertising Art (B / W)
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265
ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER LESTER LEBER
AGENCY LEBER KATZ PACCIONE, INC.
CLIENTS SAGA FOX GEORGES KAPLAN
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266
ART DIRECTOR SANTO PULICE
COPYWRITER FRANK FRASER
AGENCY ERWIN WASEY, RUTHRAUFF & RYAN
CLIENT ROSE'S LIME JUICE

267
ART DIRECTOR BERNIE ZLOTNICK
DESIGNER BERNIE ZLOTNICK
PHOTOGRAPHER IRV BAHRT
COPYWRITER FLORENCE GOLDMAN
AGENCY SUDLER & HENNESSEY, INC.
CLIENT AIREQUIPT MFG. CO.



268
ART DIRECTOR JAMES N. CHERRY
DESIGNER GLORIA WATERFIELD
PHOTOGRAPHER HAROLD HALMA
COPYWRITER LOIS THAYER
AGENCY N. W. AYER & SON, INC.
CLIENT P. H. HANES KNITTING CO.

269
ART DIRECTOR GENNARO ANDREOZZI
DESIGNER RHODA BERNSTEIN
PHOTOGRAPHER CARL FISCHER
COPYWRITER JUDITH BLUMENTHAL
AGENCY GILBERT ADVERTISING INC.
CLIENT ANDREW GELLER



270
ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER RENEE BOREK
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT FABERGE



271
ART DIRECTOR ONOFRIO PACCIONE
DESIGNER ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER GERRY SCALLY
AGENCY LEBER KATZ PACCIONE, INC.
CLIENTS SAGA BLUE FOX GEORGES KAPLAN

272
ART DIRECTOR HAL DAVIS
DESIGNER HAL DAVIS
PHOTOGRAPHER RICHARD DORMER
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY CADWELL

PUBLISHER NEW YORKER
CLIENT FLORENCE WALSH



273
ART DIRECTOR HAL DAVIS
DESIGNER HAL DAVIS
PHOTOGRAPHER JERROLD SHATZBER
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY / CADWELL
PUBLISHER CONDE NAST
CLIENT B. H. WRAGGE

274
ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER GERRY SCALLY
AGENCY LEBER KATZ PACCIONE, INC.
CLIENTS EMPRESS CHINCHILLA / CHRISTIE BROS.

Even on Sunday

COTIS : nuns if Chrestie Hr,.. hers



275
ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER GERRY SCALLY
AGENCY LEBER KATZ PACCIONE, INC.
CLIENTS SAGA MINK RITTER FURS

276
ART DIRECTOR HAL DAVIS
DESIGNER HAL DAVIS
P-10TOGRAPHERS HORN GRINER

COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY CADWELL
PUSLISHER NEW YORKER
CLIENT BONNIE CASHIN FOR PHILIP SILLS



277
ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER
AGENCY DOYLE DANE BERNBACH INC.
CLIENT POLAROID CORP.

278
ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER TIMOTHY GALFAS
COPYWRITER RENEE BOREK
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT FABERGE



Eyecatcher:VOGUE

279
GOLD MEDAL AWARD
ART DIRECTOR MALCOM MANSFIELD
DESIGNERS MALCOLM MANSFIELD JAY HAAS

PHOTOGRAPHER SIDNEY MEHRING
COPYWRITER LESTER THAYER
AGENCY VOGUE PROMOTION DEPT.
PUBLISHER CONDE NAST
CLIENT VOGUE

Eyec r:VOGUE

280
ART DIRECTOR GENNARO ANDREOZZI
DESIGNER GENNARO ANDREOZZI
PHOTOGRAPHER MIKE CUESTA
COPYWRITER JUDY BLUMENTHAL
AGENCY GILBERT ADVERTISING AGENCY
CLIENT BERLITZ SCHOOL OF LANGUAGES



285
ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER
AGENCY DOYLE DANE BERNBACH INC.
CLIENT POLAROID CORP.



286
ART DIRECTOR ALEXANDER MOHTARES
PHOTOGRAPHER AL FRANCEKEVICH
COPYWRITER JOSEPH SOLLISH
AGENCY CHIRURG & CAIRNS
CLIENT AETNA LIFE INSURANCE

287
ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER WILLIAM BERNBACH
AGENCY DOYLE DANE BERNBACH INC.
CLIENT POLAROID CORP.



Newspaper Advertising Art

... but we still haven't come up with the perfect mousetrap
Accordng to our proection,. we'll land o mouse in the absolutely perfect trap by 1965. Meanwhile, Hafirirs has 1.279 functional as al get.
act gadgets that con save s.ou time, money, scraped fingers. even Eon.. A is a unit counter, and that's for cos ming anything ha' really
counts. B is o martini strainer. and you already know what that's for. Cis a mop measurer and compass that P ast.
0 is a cracker for toughest nuts. E is a butter curler and very decorative idea. f is a split-second stop watch. G is a ho, . /t.r H t stems,
I is o glen} corkscrew. J a combination handy wrench and packer knife- K o meat tenderizer and very deadly wea.
pan. And if ever you've said to yourself. "Why doesn't somebody invert a r you'llprobobly find 'hot, too, at OFFRITZ

288
ART DIRECTOR HAL DAVIS
DESIGNER HAL DAVIS
ARTISTS LIONEL KALISH / HERB READE
PHOTOGRAPHERS HORN / GRINER / AL MALEY
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY / CADWELL
PUBLISHER NEW YORK TIMES
CLIENT HOFFRITZ



289
ART DIRECTOR MICHAEL WOLLMAN
DESIGNER MICHAEL WOLLMAN
PHOTOGRAPHER LEON KUZMANOFF
COPYWRITER SAM ABELOW
AGENCY GREY ADVERTISING, INC.
CLIENT RENFIELD IMPORTERS, LTD.

`..v-wes

itorte

290
ART DIRECTOR BOB COREY
DESIGNER BOB COREY
ARTISTS SID AVERY / UNIGRAPH
PHOTOGRAPHER JOSEPH ALPERN (SID AVERY & ASSOC.)
AGENCY FULLER & SMITH & ROSS, INC.
PUBLISHER LOS ANGELES TIMES / WALL STREET JOURNAL
CLIENT CENTURY CITY



291
ART DIRECTOR HAL DAVIS
DESIGNER HAL DAVIS
PHOTOGRAPHER JERROLD SCHATZBERG
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY i CADWELL
PUBLISHER NEW YORK TIMES
CLIENT HOFFRITZ

292
ART DIRECTOR FREDERIC J. BOHRMAN
DESIGNER LESLIE STEWART
ARTIST LESLIE STEWART
COPYWRITER HELEN BOTT
AGENCY FAMOUS BARR ADVERTISING DEPT.
PUBLISHER FAMOUS BARR DEPT. STORE
CLIENT FAMOUS BARR DEPT. STORE



293
ART DIRECTOR HAL DAVIS
DESIGNER HAL DAVIS
PHOTOGRAPHER HAL DAVIS
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY / CADWELL
PUBLISHER NEW YORK TIMES
CLIENT I. MILLER

294
ART DIRECTOR ART SHIPMAN
DESIGNER ROBERT HALLADAY
ARTIST JACKIE EVANS
PUBLISHER NEIMAN MARCUS
CLIENT NEIMAN MARCUS



sum:sinus," e  nein yr if rim ary

295
ART DIRECTOR MYRON SHIPENBERG
ARTIST GEORGE ELLIOTT
COPYWRITER PHYLLIS SIMBERG
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
PUBLISHER WOMEN'S WEAR DAILY
CLIENT DU PONT

296
ART DIRECTOR BILL MEYERS
ARTIST WINNIE FITCH
COPYWRITER MARGARET SMELZER
PUBLISHER BOSTON GLOBE
CLIENT BOSTON GLOBE
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298
ART DIRECTOR EDWARD SEYMORE
DESIGNERS MILTON GLASER / SEYMOUR CHWAST
ARTISTS MILTON GLASER / ISADORE SELTZER
COPYWRITER SIDNEY GARFIELD
AGENCY THE ROCKMORE COMPANY
CLIENT GUILFORD INDUSTRIES

297
ART DIRECTOR LEN SIROWITZ
ARTIST LEN SIROWITZ
COPYWRITER RON ROSENFELD
AGENCY DOYLE DANE BERNBACH INC.
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You can start operating In the black taster In

South Carolina
Mae Waite, W Harper... W I Ol. Sr of Caroler, Slate Dereloprnent Bawd. Warn.. SOurh GroiinO

ART DIRECTOR PAUL B. WYNETT
DESIGNER R. 0. BLECHMAN
ARTIST R. 0. BLECHMAN
COPYWRITER JAMES P. COLE
AGENCY McCANN-MARSCHALK CO., INC.
CLIENT SOUTH CAROLINA STATE DEVELOPMENT BOARD



IltEne mean,.

pt. ma comp.,

Does your newspaper bleak down at Woodlawn7

Todaa a moo anewatIng prop] ad THE NEW YORK TROIS

300
GOLD MEDAL AWAP'

ART DIRECTOR EDWARD ALMGREN
DESIGNER EDWARD ALMGREN
ARTIST CHARLES SAXON
COPYWRITER AL HOFFMANN
AGENCY BATMEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT THE NEW YORK TIMES

301
ART DIRECTOR RALPH AMMIRATI
DESIGNER RALPH AMMIRATI
PHOTOGRAPHER ART KANE
COPYWRITER GABE MASSIMI
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.

CLIENT HOLIDAY MAGAZINE



302
ART DIRECTOR DAVID DEUTSCH
DESIGNER DAVID DEUTSCH
PHOTOGRAPHER HAROLD BECKER
COPYWRITER ROBERT LINDERMAN
AGENCY McCANN-ERICKSON, INC.
CLIENT NATIONAL BROADCASTING COMPANY

303
ART DIRECTOR WALTER KAPRIELIAN
DESIGNER WALTER KAPRIELIAN
ARTIST BEN ROSE
COPYWRITER DON MIX
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT CURTIS-LADIES HOME JOURNAL



304
DISTINCTIVE MERIT AWARD

ART DIRECTOR BOB GAGE
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID REIDER
AGENCY DOYLE DANE BERNBACH INC.
CLIENT WEST END BREWING CO.

305
ART DIRECTOR JOHN HOERNLE
PHOTOGRAPHER CARL FISCHER

AGENCY GREY ADVERTISING
CLIENT McCALL'S MAGAZINE



306
ART DIRECTOR NEIL McBAIN
DESIGNER NEIL McBAIN
PHOTOGRAPHER SAL BERNSTEIN

COPYWRITERS ROBERT EDENS / THOMAS LAUGHLIN
AGENCY LEO BURNETT COMPANY, INC.
CLIENT PHILIP MORRIS INC.
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307
ART DIRECTOR J. A. PARKER
DESIGNER J. A. PARKER
ARTIST EUGENIE GROH
COPYWRITER MISS J. CAMPBELL
AGENCY THE T. EATON CO. LIMITED OF MONTREAL
CLIENT MONTREAL GAZETTE



308
DISTINCTIVE MERIT AN,

ART DIRECTOR LEN SIROWITZ
ARTISTS PAUL DAVIS PUSH PIN STUDIOS
COPYWRITER RON ROSENFELD
AGENCY DOYLE DANE BERNBACH INC.
CLIENT (SICKS) RANIER BREWING CO.



309
ART DIRECTOR LEN SIROWITZ
PHOTOGRAPHER HAROLD KREIGER
COPYWRITER RON ROSENFELD
AGENCY DOYLE DANE BERNBACH INC.
CLIENT (SICKS) RANIER BREWING CO.



310
ART DIRECTOR ART SHIPMAN
ARTIST GUY DEEL
COPYWRITER ADELE F. HUANG
CLIENT DALLAS MORNING NEWS



311
ART DIRECTOR JOE GOLDBERG
DESIGNER JOE GOLDBERG
PHOTOGRAPHER LESTER BOOKBINDER
COPYWRITER DON SHEERIN
AGENCY THE ZLOWE COMPANY INC.
CLIENT JACQUES KREISLER MFG. CORPORATION

Yes. we Co male a 4. ya...s. Ia draper.,

__Clol!opoo Yam Co

312
ART DIRECTOR MIMI HOVSEPIAN
DESIGNER MIMI HOVSEPIAN
ARTIST ELLY ZAPPERT
COPYWRITER JOHN K. HANSON
AGENCY ADTEX, INC.
PUBLISHER FAIRCHILD PUBLICATIONS
CLIENT BURLINGTON YARN CO.



nlutlits prirding skff lc pu

313
ART DIRECTORS RICHARD MATSON ALEXANDER MOHTARES

PHOTOGRAPHER ALLEN VOGEL
COPYWRITER GEOGE OBERTSON
AGENCY CHIRURG & CAIRNS, INC
CLIENT THE DEBECKMUN CO. DIV. DOW CHEMICAL

314
ART DIRECTOR JAMES G. ROBERTSON
DESIGNERS JAMES G. ROBERTSON MICHAEL MURA
PHOTOGRAPHER ALBERT GOMMI
COPYWRITER LARRY ELEGANT
AGENCY FULLER & SMITH & ROSS, INC.
CLIENT WEST VIRGINIA PULP AND PAPER COMPANY



LITHOGRAPHIC I-APLITS

315
ART DIRECTORS WINDSOR MALLETT / BILL PETTI
DESIGNER TONI FICALORA
ARTIST TONI FICALORA
PHOTOGRAPHER TONI FICALORA
COPYWRITER MARTY CONROY
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT WARREN PAPER

WELL, THAT'S SHOW BIZ!.

316
ART DIRECTOR DANIEL CZUBAK
DESIGNER KERIG POPE
ARTIST KERIG POPE
COPYWRITER WILLIAM PETAN
PUBLISHER HMH PUBLISHING CO., INC.
CLIENT SHOW BUSINESS ILLUSTRATED



317
ART DIRECTOR WALTER KAPRIELIAN
DESIGNER WALTER KAPRIELIAN
ARTIST BILL CHARMATZ
COPYWRITER JACK MURPHY
AGENCY BATTEN, BARTON, DURSTINE
CLIENT AIR FRANCE
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& OSBORN, INC.

318
ART DIRECTOR JOHN WEST
DESIGNER JOHN WEST
ARTIST JOHN WEST
COPYWRITER LARRY ELEGANT
AGENCY FULLER & SMITH & ROSS, INC.
PUBLISHERS BUSINESS WEEK , McGRAW-HILL PUBLISHING CO.
CLIENT McGRAW-HILL PUBLISHING COMPANY



319
ART DIRECTOR ALEXANDER MOHTARES
ARTIST TOMI UNGER
COPYWRITER JOSEPH SOLLISH
AGENCY CHIRURG & CAIRNS, INC.
PUBLISHER ADVERTISING PUBLICATIONS, INC.
CLIENT THE NEW YORKER



320
ART DIRECTOR ROGER MADER
DESIGNER ROGER MADER
PHOTOGRAPHER ARNOLD ROSENBERG
COPYWRITER JOHN BURKHARDT
AGENCY YOUNG & RUBICAM, INC.
CLIENT SANFORIZED

ART DIRECTOR JOHN WEST
DESIGNER JOHN WEST
PHOTOGRAPHER HERBERT LOEBEL
COPYWRITERS LARRY ELEGANT / DICK CUSACK
AGENCY FULLER & SMITH & ROSS, INC.
PUBLISHER ADVERTISING PUBLICATIONS, INC.
CLIENT McGRAW-HILL PUBLISHING CO.



322
ART DIRECTOR ROGER MADER
DESIGNER ROGER MADER
PHOTOGRAPHER HORN / GRINER
COPYWRITER JERRY MILLER
AGENCY YOUNG & RUBICAM, INC.
CLIENT SANFORIZED



323
ART DIRECTOR R. V. HUNGERFORD
DESIGNER R. V. HUNGERFORD
ARTIST AUSTIN BRIGGS
PHOTOGRAPHER GORDON PARKS
COPYWRITER JOHN LA PUMA
AGENCY CAMPBELL-EWALD CO., INC.
CLIENT CHAMPION PAPERS, INC.



324
ART DIRECTOR JOHN WEST
DESIGNER JOHN WEST
PHOTOGRAPHER SIMPSON KALISHER
COPYWR,TERS LARRY ELEGANT / PHILIP BERGLUND
AGENCY FULLER & SMITH & ROSS, INC.
PUBLISHER ADVERTISING PUBLICATIONS, INC.
CLIENT McGRAW-HILL PUBLISHING COMPANY



325
ART DIRECTOR R. V. HUNGERFORD
DESIGNER R. V. HUNGERFORD
ARTIST ROBERT OSBORN
PHOTOGRAPHER IRVING PENN
COPYWRITER NOEL HOLLAND
AGENCY CAMPBELL-EWALD CO., INC.
CLIENT CHAMPION PAPERS, INC.



326
ART DIRECTOR VINCENT NORRITO
PHOTOGRAPHER PHIL GOTTHEIL
COPYWRITER GORDON JETT
AGENCY DOYLE DANE BERNBACH INC.
CLIENT POLAROID CORP.



ART DIRECTOR BERTRAM GADER
DESIGNER BERTRAM GADER
ARTIST THOMAS B. ALLEN
COPYWRITER ROBERT FINLEY
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT NORTH AMERICAN AVIATION

If OGUE

(S N vogue

IfiiwouE
Ofsinvogue

328
ART DIRECTOR MALCOLM MANSFIELD
DESIGNERS MALCOLM MANSFIELD / JAY HAAS
PHOTOGRAPHER SIDNEY MEHRING
COPYWRITER PAT KELLER
AGENCY VOGUE PROMOTION DEPT.
PUBLISHER CONDE NAST
CLIENT VOGUE
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329
ART DIRECTOR B. R. NEALE
DESIGNER B. R. NEALE
ARTISTS B. R. NEALE / BOB SHERMAN
COPYWRITER DON ALY
AGENCY TRACY-LOCKE CO., INC.
CLIENT DALLAS THEATRE CENTER

330
ART DIRECTOR JOE GOLDBERG
DESIGNER MARGARET YAKOVENKO
ARTIST MARGARET YAKOVENKO
PHOTOGRAPHER WILLIAM KAHN
COPYWRITER MILTON SUTTON
AGENCY THE ZLOWE COMPANY INC.
CLIENT MUTUAL SHOE COMPANY



Summer's
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331
ART DIRECTOR BILL SOKOL
DESIGNER BILL SOKOL
ARTIST BILL SOKOL
COPYWRITER SHEP CONN
AGENCY THE NEW YORK TIMES
PUBLISHER THE NEW YORK TIMES
CLIENT THE NEW YORK TIMES

332
ART DIRECTOR ELI TULMAN
DESIGNER ELI TULMAN
PHOTOGRAPHER DAVID VINE
COPYWRITER ART MAYER
AGENCY HICKS & GREIST, INC.
CLIENT D'ARRIGO BROTHERS



Booklet, Direct Mail Art

333
ART DIRECTOR HANS SAUER
DESIGNER HANS SAUER
ARTIST GEORGE GIUSTI
PHOTOGRAPHER GEORGE GIUSTI
AGENCY D'ARCY
CLIENT LENOX CHINA

334
ART DIRECTORS OTTO STORCH / HERB BLEIWEISS
PHOTOGRAPHER MELVIN SOKOLSKY
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE



FRESHLY PICKED H I Llt AC BY LENTHERIC

336
ART DIRECTOR MURRY JACOBS
DESIGNER MURRY JACOBS
PHOTOGRAPHER HIRO
COPYWRITER STEVE HERZ
AGENCY DOYLE DANE BERNBACH INC.
CLIENT VOLKSWAGEN

335
ART DIRECTOR ARNOLD ARLOW
DESIGNER ARNOLD ARLOW
ARTIST ARNOLD ARLOW
COPYWRITER RITA PICKER
AGENCY ALTMAN-STOLLER-CHALK
CLIENT LENTHERIC

337
ART DIRECTOR ROBERT MILES RUNYAN
DESIGNER ROBERT MILES RUNYAN
ARTIST ROBERT MILES RUNYAN
PHOTOGRAPHER OVID NEAL
COPYWRITERS CHARLES CARL / ROGER HOLMS
AGENCY ROBERT MILES RUNYAN & ASSOC. INC.
CLIENT LITTON INDUSTRIES, INC.



Booklet, Direct Mail Art

338
ART DIRECTOR SAM HARPER
DESIGNER SAM HARPER
ARTIST McNAMARA BROTHERS
PHOTOGRAPHERS WINSTANLEY / McGUIRE / KERRAN
COPYWRITER ABBOTT M. GIBNEY
AGENCY J. WALTER THOMPSON CO.
PUBLISHER WESTERN PRINTING
CLIENT FORD DIVISION, FORD MOTOR CO.
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339
ART DIRECTOR HAL DAVIS
DESIGNER HAL DAVIS
ARTIST LIONEL KALISH
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY / CADWELL
CLIENT I. MILLER

Will every
foot delight in

THE NEW I. MILLER SHOP
FOR INGENUE



340
ART DIRECTOR SHELDON COTLER
DESIGNER SHELDON COTLER
ARTIST LIONEL KALISH
COPYWRITER STANLEY KAPNER
AGENCY TIME INCORPORATED

Naturally you'll use only the finest ingredients.

Among them, two are basic-a quality product

and a quality market. The entire art lies in com-

bining these two.

Stouffer's started with an agency recommenda.

Non spiced with Imagination and laced with dar-

ing. The recommendation took the measure of

Stouffer's customers and matched 1110 the one

medium which could deliver a significantly large

number of readers with the same profile.

Tri,LN 1!-.1(0,
1'; BOO k

r SELF, NIETWO.

341
ART DIRECTORS LOUIS DORFSMAN / WILLIAM GOLDEN
DESIGNER LOUIS DORFSMAN / WILLIAM GOLDEN
ARTIST HARVEY SCHMIDT
PUBLISHER CBS TELEVISION NETWORK
CLIENT CBS TELEVISION NETWORK
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the tJ O.,S I.Nfold advertising calendar
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343
ART DIRECTOR LIONEL KALISH
DESIGNER LIONEL KALISH
ARTIST LIONEL KALISH
PUBLISHER SUNSHINE PRINTING CO.
CLIENT SUNSHINE PRINTING CO.

342
ART DIRECTOR LIONEL KALISH
DESIGNER LIONEL KALISH
ARTIST LIONEL KALISH
PUBLISHER SUNSHINE PRINTING CO.
CLIENT SUNSHINE PRINTING CO.

n the Altar of Passion.

TALES FROM TOWN TOPICS (No. 22)

old advertising calential

1962 4 5 6 7
11 12 13 14
18 19 20 21
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344
ART DIRECTOR LIONEL KALISH
DESIGNER LIONEL KALISH
ARTIST LIONEL KALISH
PUBLISHER SUNSHINE PRINTING CO.
CLIENT SUNSHINE PRINTING CO.

8 9 In

15 16 1,

22 23 24
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NORMAND MAXON

DONALD McKAYLEand COMPANY
SIUMNIEENIM GAO. IONES LIME RODER'S
N.I10 CL.O.D LOOTNER MUNRO WOO
LOWS .0 CLANK NIALIOLIHN RRYNIOND SAWYER

SINELLIV FS., MAMA MI5 5.010.0115. IR
LOLIDNM 60.41[11 GNAWS NOM
NOINIMIN DOWELL Snra tx,

ISIDRL REYNOLDS

HOWARD RODIRETS 0104,11.1 NorN.N ROlititt

NIISNAANS

DOROTHEA (NW AL NERD NARRIS CLAIM 101.,

MUENIERE PERFORMANCE "LEGENDARY LANDSCAPE"
101.1101.

.1 .61611 ILMILININ. 0.0 1 IN ININ

GAMES: RAINBOW ROUPD MY SHOULDER, DISTRICT STORYVILLE

SATURN. NOVEMBER 10TH AT 8:30
SUNDAY YOVEMBER 11TH AT 3:00

345
ART DIRECTOR DAVID MARSHALL
DESIGNER DAVID MARSHALL
PHOTOGRAPHER NORMAND MAXON
AGENCY ALTMAN, STOLLER, CHALK
CLIENT DONALD McKAYLE & COMPANY



346
ART DIRECTOR HORN/GRINER
DESIGNER HORN/GRINER
ARTIST HORN/GRINER
PHOTOGRAPHER HORN/GRINER
COPYWRITER HORN/GRINER
AGENCY HORN/GRINER
PUBLISHER HORN/GRINER
CLIENT HORN/GRINER



Packaging Art

Great 'Bit /and and Friends
Dat 'Adderley, Coleman Hawkins, Lucky ilhompson

Ns Easy To Play Piano
THE 3 CHORD WAY

347
ART DIRECTOR KEN DEARDOFF
DESIGNER MILTON GLASER
ARTIST MILTON GLASER
CLIENT RIVERSIDE RECORDS

348
ART DIRECTOR PUSH PIN STUDIOS
DESIGNER SEYMOUR CHWAST
ARTIST SEYMOUR CHWAST
PUBLISHER CONSOLIDATED MUSIC PUBLISHERS, INC.



349
ART DIRECTOR MERLE SHORE
ARTIST PAULA POWERS
CLIENT REPRISE RECORDS



the SUNSHINE oil advertising calendar
lithographed by Su Printing CA . /25 years o. graphic an ocperioace /380 Second Air 54:212
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350
ART DIRECTOR HAL DAVIS
DESIGNERS HAL DAVIS / LIONEL KALISH
ARTIST LIONEL KALISH
COPYWRITER FRANKIE CADWELL
AGENCY TRAHEY CADWELL
CLIENT I. MILLER

351
ART DIRECTOR LIONEL KALISH
DESIGNER LIONEL KALISH
ARTIST LIONEL KALISH
PUBLISHER SUNSHINE PRINTING CO.
CLIENT SUNSHINE PRINTING CO.



Y 1 /
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353
ART DIRECTOR ONOFRIO PACCIONE
PHOTOGRAPHER ONOFRIO PACCIONE
COPYWRITER ONOFRIO PACCIONE
AGENCY LEBER KATZ PACCIONE, INC.
CLIENT LEBER KATZ PACCIONE, INC.

352
ART DIRECTOR KRAMER/MILLER/LOMDEN

/GLASSMAN
DESIGNER KRAMER/MILLER/LOMDEN

/GLASSMAN
ARTIST KRAMER/MILLER/LOMDEN

/GLASSMAN









Editorial
Design of complete unit
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354
DISTINCTIVE MERIT AWARD
ART DIRECTOR WILLIAM F. CADGE
DESIGNER WILLIAM F. CADGE
PHOTOGRAPHER HAROLD KRIEGER
COPYWRITER HELENE OBOLENSKY
PUBLISHER REDBOOK

Will the women wearing the real fur please stand up?
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355
ART DIRECTOR BILL CADGE
DESIGNER VERDUN P. COOK
PHOTOGRAPHERS HORN GRINER

COPYWRITER PEGGY SHONBRUN
PUBLISHER REDBOOK



356
ART DIRECTOR MYRON ISRAEL
PHOTOGRAPHER MELVIN SOKOLSKY
PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR



VERY

SPECIAL

DELIVERS

357
ART DIRECTOR OTTO STORCH
DESIGNERS OTTO STORCH i HERB BLEIWEISS
PHOTOGRAPHER HAROLD KRIEGER
COPYWRITER SELMA ROBINSON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE

I Irk, to ItiI% fr.i!r1

trrklyarrair
rad to

ertared rr rau.., rare,
liarrairia kkkr trak !trk.k tell a
airkkiarr ikkk arr. Ini.,1+,r to pal on.
tar, r1kall a, a, a tia '
rattrt kart A :I 4,, unfit-IA.1t,
with .hart rt.-. r,, kok no sleeve,
arid a chatter...1r. Parnatraa
little !opt*, kkrki cloav or tart -for
.haw.' liar a lad, horn n

tray, or
irk

rokinitra tirrr ahead ill rived

358
DISTINCTIVE MERIT AWARD
ART DIRECTOR WILLIAM F. CADGE
DESIGNER WILLIAM F. CADGE
PHOTOGRAPHER JERRY SCHATZBERG
COPYWRITER PEGGY SHONBRUN
PUBLISHER REDBOOK



359
ART DIRECTOR MARVIN ISRAEL
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER HARPER'S BAZAAR



360
ART DIRECTOR ALBERT GREENBERG
DESIGNER ROBERT P. SMITH
ARTIST HENRIETTA CONDAK
COPYWRITER HARVEY E. PHILLIPS
PUBLISHER ESQUIRE, INC.
CLIENT GENTLEMEN'S QUARTERLY

361
ART DIRECTOR MARVIN ISRAEL
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER HARPER'S BAZAAR



362
ART DIRECTOR ANTHONY MAZZOLA
DESIGNER ANTHONY MAZZOLA
PHOTOGRAPHER THOMAS KUBLIN
PUBLISHER HEARST MAGAZINES
CLIENT TOWN & COUNTRY MAGAZINE



-ALp 13.A.C400
363
ART DIRECTOR TOM HECK
DESIGNER GREG BIRBIL
ARTIST JUNE OTANI
COPYWRITER BRUCE CLERKE
PUBLISHER CURTIS PUBLISHING COMPANY
CLIENT LADIES' HOME JOURNAL

364
ART DIRECTORS OTTO STORCH / HERB BLEIWEISS
DESIGNER HERB BLEIWEISS
PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER BETTY WESTON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE



365
ART DIRECTORS MARVIN ISRAEL/BEA FEITLER

RUTH ANSEL/SHEILA CUNNINGHAM
PHOTOGRAPHER MELVIN SOKOLSKY
PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR

366
ART DIRECTORS MARVIN ISRAEL/BEA FEITLER

RUTH ANSEL/SHEILA CUNNINGHAM
PHOTOGRAPHER MELVIN SOKOLSKY
PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR

367
ART DIRECTOR MARVIN ISRAEL
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER HARPER'S BAZAAR



all about, pples

There than
7.000 varieties dapples in the
United States-and the 15

pietured here are among the
favorite... its importan

to chops, the right apple
for the right purpose,

Some are best for rating
out of hand, amp. for

Pi.. some for mouth -
aPnlesPuee.

Italpfulinformation
n about apples and

a -reliant recipese

page

VP!, ei it

368
ART DIRECTOR WILLIAM F. CADGE
DESIGNER WILLIAM F. CADGE
PHOTOGRAPHER DOUGLAS CORRY
COPYWRITER PEGGY SHONBRUN
PUBLISHER REDBOOK



HOW TO PREPARE.
A PERFECT SALA
Mixed green salad, the
gourmet's classic choice,
can take many delightful
forms-all refreshing to
the taste and pleasing
to the eye. For step.-
bystep instructions
for preparing the
5 most popular
variations, see

page

369
ART DIRECTOR WILLIAM F. CADGE
DESIGNER WILLIAM F. CADGE
PHOTOGRAPHER JOHN STEWART
COPYWRITER HELEN MILLS
PUBLISHER REDBOOK
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370
ART DIRECTOR ALVIN GROSSMAN
DESIGNER ALVIN GROSSMAN
PHOTOGRAPHER IRWIN HOROWITZ
PUBLISHER CURTIS PUBLISHING COMPANY
CLIENT AMERICAN HOME MAGAZINE
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371
ART DIRECTORS OTTO STORCH / TONY OLIVETO
PHOTOGRAPHER PAUL DOME
COPYWRITER SELMA ROBINSON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE

nen4alm 444,
e4 244

,es end c4224,

REDBOOK'S SPRING UiLT.
DELICIOUS WAY TO REDUCE

372
ART DIRECTOR WILLIAM F. CADGE
DESIGNER WILLIAM F. CADGE
PHOTOGRAPHER HORN / GRINER
COPYWRITER HELEN MILLS
PUBLISHER REDBOOK



lt it -alt :4;11111,11th IIcre NW make
VIII ;I ItiChk111 1., glyellit\l'Cryhitill.k1C ut foods )ou

\,:twr( made of vegetables your grocer
carries all year. Inexpensive, they lend a look of

x u , crisp and colorful, are cut into
flo %VI'S and illaCd t iss, with a caper for a heart; or
threaded raw in strips through a ring of black
olive. \II I we're speaking of raw mush-
rooms) collo dime a marvelously subtle flavor to
a mixed salad. flow fascinating arc their shapes
in paper -thin, bone -white slices. Radishes, so ex-
citingly sharp to the tongue,carved into daintiest
of flowers, can wreathe a baked fish, or accent a
bowl of mixed greens, or bloom alone in a crystal
dish.Olives, a gourmet's faithful friends, add zest
to salad, canape, sandwich, or casserole, whether
1,11 til 'I1V 'em whole or slivered, black or green.

;ire spike(' withibits of red.And speaking
of red,limiatocs, the cherry vinicty so increas-
inglyixrpular,krok lovely around a platter of cold
sliced turkey. Or serve them as low -caloric ac-
companiments to cocktails, with a dab of garlic
,alt.Cucumbers in thin, thin slices make a fresh,
translucent trimming For a fish mold or add a
delicalr spring flavor to a sour -cream sauce.
(Titre to page for more garnishing ideas.)

373
ART DIRECTOR OTTO STORCH
DESIGNERS OTTO STORCH / S. BERNSTEIN
PHOTOGRAPHER PAUL DOME
COPYWRITER SELMA ROBINSON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE

After the Holidays...

374
ART DIRECTOR WILLIAM F. CADGE
DESIGNER WESLEY MICHEL
PHOTOGRAPHER BERNARD GRAY
COPYWRITER REDBOOK EDITORIAL
PUBLISHER REDBOOK

Family Meals With Fewer Calories
far at. Hat Mad. of the past few weeks. there's a real mad

la man meals that are Weer in seams. timer in rots.
atalat, to Mal appetite.. Fa ar nt do, Ir. Ralboa..

[anat.. a ma.. and arias martins .1.10



375
ART DIRECTOR TOM HECK
DESIGNER JIM D. ABEL
PHOTOGRAPHER JEANLOUP SIEFF
COPYWRITER C. DI MONTEZEMOLO
PUBLISHER CURTIS PUBLISHING CO.

NE FOR THE POT
thgcciffee news tocay is in coffee
-makers. No longer available only
n.fam liarstandard 3 -cup male's,
:hey now come in 10- and 12 -cup
:ices, for heartier consumer or
si_zer families, and in 20- tc 50-
.-zep vary "perks:. Andat the ether

d of the scale is the little 2 -cup
-qp-stove model. iegardler oz
he sire of the coffee maker, here

arr some tips for making really
gecd coffee every :ime. Use one
-tandardooffee measure (two .evel
-neastring tablespoons) ground
ccifee and six ounces(3 of 'Leas-
ming cup) cold water for each
2ep. Cse freshly ground coffee,
and keep it fresh by storing it,
ightly covered, in the refrigera-
or. Never brew less than twee
rourths of the coffee maker's full

:tacity. Keep your coffee maker
and all its parts thoroughly ciean.
diecka new coffee maker m see

Nay much water it holds.Cup"
-narking; are not always accu-ate.

376
ART DIRECTOR OTTO STORCH / HERB BLEIWEISS
DESIGNERS OTTO STORCH 1 HERB BLEIWEISS
PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER SELMA ROBINSON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE
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377
ART DIRECTOR OTTO STORCH TONY OLIVETO

DESIGNER S. SCHRECKINGER
PHOTOGRAPHER FRANK COWAN
COPYWRITER SELMA ROBINSON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE

HOW

MODERN
RANGES

CAN HELP

YOU

COOK

nio

only Are smolt use

alio  One way to-
ward
midi NmMncgo on,.vhsy
do wf. poem . iree
you from PO ..:11Ing,

eliminate the need for a
double baler. snripirly
beep fat frying antl safe-

guard against boiling
over. In effect the mat
ern ranges keep an rye
on Menne..

Ilyou havea new range
or are ..ing of buying
One, you should knew
Wane hose things about
them. Here are some
features to ool. and
wary to use Mom on.
you ham them

One of therm. friend
%elutes of a gond mod-
ern gas or electric range

Ability to maintain
e low hest for range..
Canon, Many electric
ranges have "mien.
unitsinatcanholata.m.
parature law enough to
melt ...are sr....
Chocolat< in its paper
nght an IM unit without

ng dr000-..irty
ranges have bonne.

Mat can be turned doirn
to aion' simmer and
acme go b.. to Ire.

378
ART DIRECTOR WILLIAM F. CADGE
DESIGNER WESLEY MICHEL
PHOTOGRAPHER BERNARD GRAY
COPYWRITER ROSEMARY BURNLEY

PUBLISHER REDBOOK



379
GOLD MEDAL AWARD
ART DIRECTOR HERB LUBALIN
DESIGNER HERB LUBALIN
PHOTOGRAPHER BERT STERN
PUBLISHER EROS
CLIENT EROS

380
ART DIRECTOR ALBERT GREENBERG
DESIGNER ROBERT P. SMITH
ARTIST DOREN GREENBERG
COPYWRITER EVERETT MATTLIN
PUBLISHER ESQUIRE, INC.
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381
ART DIRECTOR WILLIAM F. CADGE
DESIGNER VERDUN P. COOK
COPYWRITER WALTER GOODMAN
CLIENT McCALL CORP.
PUBLISHER REDBOOK
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382
ART DIRECTOR TOM HECK
DESIGNER GREG BIRBIL
PHOTOGRAPHER JAMES MOORE
COPYWRITER BRUCE CLERKE
PUBLISHER CURTIS PUBLISHING COMPANY



383
ART DIRECTOR KEN STUART
DESIGNER SAUL BASS
ARTISTS SAUL BASS ART GOODMAN
CLIENT CURTIS PUBLISHING
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384
DISTINCTIVE MERIT AWARD
ART DIRECTOR KEN STUART
DESIGNER HERB LUBALIN
ARTIST TOM UNGERER
AGENCY SH&L
CLIENT THE SATURDAY EVENING POST

THE LEDGE
Mc was the laved. child.
Out it Ms slater resented hi,
Ahe hdr, area more-et...0
to keep Ms secret end her own
NV age-wv N. WRIGHT
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385
ART DIRECTOR WILLIAM F. CADGE
DESIGNER WILLIAM F. CADGE
ARTIST ROBERT VICKREY
PUBLISHER REDBOOK



386
ART DIRECTOR KEN STUART
DESIGNER SAUL BASS
ARTISTS SAUL BASS / ART GOODMAN
CLIENT CURTIS PUBLISHING



387
ART DIRECTOR KENNETH STUART
DESIGNER GEORGE TSCHERNY
ARTIST ANONYMOUS 16TH CENTURY ARTIST
PUBLISHER CURTIS PUBLISHING COMPANY
CLIENT THE SATURDAY EVENING POST



388

ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER ART KANE
PUBLISHER LOOK MAGAZINE



RUE
SAINT

DENISE

389
ART DIRECTOR HERB LUBALIN
DESIGNER HERB LUBALIN
PHOTOGRAPHER MARVIN NEWMAN
PUBLISHER EROS
CLIENT EROS



The Wild and Beautiful Coast of Matie

07 Barn. ma
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390
ART DIRECTOR FRANK ZACHARY
DESIGNERS LOUIS R. GLESSMANN / JUDITH BERKOWITZ
PHOTOGRAPHER JOHN LEWIS STAGE
PUBLISHER CURTIS PUBLISHING COMPANY

Mc=all's Preset,

CLOAK & SWAGGER
FASHIONS

starring

Suzy Parker as the Secret Ape -

.rah

Eddie Sent as the Deree_we

Hair Wes by Enrico Cacuso

Makeup by Eddie Sere

Mess Parker's wardrAte by Goldwyn. N. Vnestos.

Tiffeau Fe Busch. Mademoiselle P tct.lfees Tana

Cabana. Ben Kahn. Zelinka Math.

Photographed .rd directed by M .her -/amslty

Produced by McCall's Fdusen Departmen Vs -g -o Steele alas

Nv

..lur drama is set in the fall of 1962  seaserefaskciatyremercen
sf the 1930s Both the story and the season ref. Bef ice ineague of
one, bcuid noosing awns. the dernng- do dare- g opts tee no,
tedous mystery of rich Kea Bold Bits define meow. yens- Asir. -
met. wed there, conc.:10mm in Fugh..mulfia coet.ltolam an. Stec -
moms turbns This is a ...ion for look mg .o 'phew -meet as the
%et sum of the thirties.  :mom foe ...theta yea eel- a ban-tfuly
draped fabrics edorning yourself with clarmehe esorBee
siesta hokker. But so much for the lescliesunceonste.ith -a slut

391
ART DIRECTOR OTTO STORCH / HERE BLEIWEISS
DESIGNER HERB BLEIWEISS
PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER BETTY WESTON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE
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392
ART DIRECTOR MURRAY BELSKY
DESIGNER MURRAY BELSKY
ARTIST HAROLD FIEDLER
PUBLISHER AMERICAN HERITAGE PUB. CO., INC.

ART DIRECTOR HENRY WOLF
PHOTOGRAPHER GORDON PARKS
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE



1

394
ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER ART KANE
PUBLISHER LOOK MAGAZINE



r
THE
TROLE
WITH
BEING
BEAUTIFUL

but in nc totrii

395
DISTINCTIVE MERIT AWARD
ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
ARTIST BERT STERN
PUBLISHER LOOK MAGAZINE



4

outstandmc,
short short
stories

oliday Fiction Bonus

396
ART DIRECTOR WILLIAM F. CADGE
DESIGNER WESLEY MICHEL
ARTIST JOHN ALCORN
PUBLISHER REDBOOK



397
ART DIRECTOR ANTHONY MAZZOLA
DESIGNER ANTHONY MAZZOLA
PHOTOGRAPHER MILTON H. GREENE
PUBLISHER HEARST MAGAZINES
CLIENT TOWN & COUNTRY MAGAZINE



398
ART DIRECTOR WILLIAM F. CADGE
DESIGNER HARVEY GABOR
PHOTOGRAPHER AARON ROSE
PUBLISHER REDBOOK



SOPHIA
LOREN

and tike's, leaena w...
-

399
ART DIRECTORS ALEXANDER LIBERMAN PRISCILLA PECK

PHOTOGRAPHER BERT STERN
PUBLISHER VOGUE MAGAZINE
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400
ART DIRECTOR ANTHONY MAZZOLA
DESIGNER ANTHONY MAZZOLA
ARTIST AUSTIN BRIGGS
PUBLISHER HEARST MAGAZINES
CLIENT TOWN & COUNTRY MAGAZINE
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401
ART DIRECTOR HENRY WOL.
DESIGNER HENRY WOLF
PHOTOGRAPHER PICTURE SERVICES
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SI-OW MAGAZINE



Magazine Covers
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402
ART DIRECTOR HENRY WOLF
ARTIST GYO FUJIKAWA
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE

403
ART DIRECTOR HENRY WOLF
DESIGNERS HENRY WOLF SAM ANTUPIT
PHOTOGRAPHER HIRO
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE

404
ART DIRECTOR RICHARD GANGEL
PHOTOGRAPHER ED KASPER
PUBLISHER TIME INCORPORATED



405
ART DIRECTORS ROBERT BENTON / DAVID NOVEMBER
PUBLISHER ESQUIRE, INC.

41:1 11.11 -artTHE MAGAZINE FOR MEN

E
AMERICAN

WOMAN
A

New
Point

of
View

406
ART DIRECTOR HERB LUBALIN
DESIGNER HERB LUBALIN
ARTIST JOHN PISTILLI
PUBLISHER EROS
CLIENT EROS

407
ART DIRECTOR HENRY WOLF
DESIGNERS HENRY WOLF / SAM ANTUPIT
PHOTOGRAPHER MELVIN SOKOLSKY
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE



SPECIAL EDITION
OF INTERNATIONAL
FASHION: AMERICA
ENGLAND FRANCE
ITALY SPAIN IRELAND

409
ART DIRECTORS MARVIN ISRAEL / RUTH ANSEL
DESIGNER TONY PALLADINO
ARTIST TONY PALLADINO
PHOTOGRAPHER MELVIN SOKOLSKY
AGENCY HARPERS BAZAAR
PUBLISHER HEARST MAGAZINES
CLIENT HARPERS BAZAAR

Never
before
a Christmas
issue
like
this!
The season's
best in
spectacular
decorations,
gift ideas,
fashions,
holiday
food,
&&&

410
ART DIRECTOR OTTO STORCH
DESIGNERS OTTO STORCH / HERB BLEIWEISS
PHOTOGRAPHER HOWARD ZIEFF
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE

CHRISTMAS...TIME OF WONDERS!
iierk by lib !Mr gin&

Inn loinderr ef delh Nokixtbe wb
Tbtrsek  maim lone mafinir
Ad/bb mrrs 1,14 no June nairxe 'oaks.
Tim gnSar the 1.4inbix to,

WO, th  coulle, th.brad.
Vffne le roe. To tem 10 hi, the 04.4trofh...



April 1962. $';:. Special issn.: the W.idal and ANard winners of the

41st Natonal Eshibitipn of Acvarthiig and Ediscrial Art and Desigr of the
Ar: Di,ectcm. CIO:, of New Yori anc :he 17-1- Annual Erhibiticn of Western

Ac ectisiag Art onscrec by the Ar Die:tars C Lb o' Lc s Angeles.

EDUCATION AL EXECUTIVES'

OVERVIE APRIL I .0.1.

A BO TINHEIL ,BLICA1 C11

Food Service vtainterancEIThe Diocesan Supeivuter dent / Addir g New Roon

411
DISTINCTIVE MERIT AWARE

ART DIRECTOR RICHARD COYNE
DESIGNER S. NEIL FUJITA
ARTIST S. NEIL FUJITA
PUBLISHER CA MAGAZINE
CLIENT CA MAGAZINE

412
ART DIRECTOR PHIL FRANZNICK
DESIGNER TONY PALLADINO
PHOTOGRAPHER RONNIE ROJAS
AGENCY FRANZNICK-MEDEN, INC.
PUBLISHER BUTTENHEIM PUBLISHING CORP.
CLIENT OVERVIEW MAGAZINE



ARCI4ITECTURAL & ENGINEERING

ARCHITECTURAL & ENGINEERING

MGM

413
ART DIRECTORS BLECHMAN / PALLADINO
DESIGNER R. 0. BLECHMAN
PHOTOGRAPHER RONNIE ROJAS
AGENCY BLECHMAN & PALLADINO
PUBLISHER HAGAN PUBLISHING CORP.
CLIENT ARCHITECTURAL & ENGINEERING NEWS

414
ART DIRECTORS BLECHMAN / PALLADINO
DESIGNER TONY PALLADINO
ARTIST KAY SUSMANN
AGENCY BLECHMAN & PALLADINO
PUBLISHER HAGAN PUBLISHING CORP.
CLIENT ARCHITECTURAL & ENGINEERING NEWS

415
ART DIRECTORS BLECHMAN / PALLADINO
DESIGNER TONY PALLADINO
PHOTOGRAPHER RONNIE ROJAS
AGENCY BLECHMAN & PALLADINO
PUBLISHER HAGAN PUBLISHING CORP.
CLIENT ARCHITECTURAL & ENGINEERING NEWS
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417
ART DIRECTORS BLECHMAN PALLADINO
DESIGNER R. 0. BLECHMAN
ARTIST KAY SUSMANN
PHOTOGRAPHER RONNIE ROJAS
AGENCY BLECHMAN & PALLADINO
PUBLISHER HAGAN PUBLISHING CORP.
CLIENT ARCHITECTURAL & ENGINEERING NEWS

APPILIWS2V0,41,104

ARCHITECTURAL & ENGINEERING

DEEM
odeioresogel

416
ART DIRECTORS TOM GEISMAR ANDREW KNER

DESIGNER TOM GEISMAR
AGENCY CHERMAYEFF & GEISMAR ASSOCIATES
PUBLISHER PRINT MAGAZINE
CLIENT PRINT MAGAZINE
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418
ART DIRECTOR ANDREW PETER KNER
DESIGNER ANDREW PETER KNER
ARTIST ANDREW PETER KNER
PUBLISHER KAYE-CADEL PUBLISHING CORP.
CLIENT PRINT MAGAZINE

419
ART DIRECTORS KEN SACO / ED GOTTSCHALL
DESIGNER TOMI UNGERER
ARTIST TOMI UNGERER
COPYWRITER HERB MAYES
PUBLISHER ADVERTISING TRADE PUBLICATIONS, INC.



420
ART DIRECTORS KEN SACO / ED GOTTSCHALL
DESIGNER ONOFRIO PACCIONE
ARTIST ONOFRIO PACCIONE
PUBLISHER ADVERTISING TRADE PUBLICATIONS, INC.

ART DIRECTION ,kPRIL 1962 200
TI -IF MAGAZINE OF VISUAI, COMMUNICATION
FORTY FIRS'r EXI-mirriox oF T1 LE NEW' YORK
ART DIRECYORS CLUB, 1962 HAS OPENED AT 'HIE

EPSI-COLk GALLERY, 500 PARK ,WEN1 E. N.Y.
KPRIL 16 THROt G11 M 1Y t 196'2 II ANI -10 7 PM



Company Magazines, House Organs

421
ART DIRECTOR RICHARD BERGERON
DESIGNER RICHARD BERGERON
PHOTOGRAPHER RICHARD BERGERON
COPYWRITER JOHN R. BORLAND
AGENCY L. W. FROHLICH & CO., INC.
PUBLISHER PARKE-DAVIS
CLIENT PARKE-DAVIS
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422
ART DIRECTOR SHEILA GREEN
DESIGNER SHEILA GREEN
PHOTOGRAPHER ALLEN VOGEL
COPYWRITER JOHN R. BORLAND
AGENCY L. W. FROHLICH & CO., INC.
PUBLISHER PARKE-DAVIS
CLIENT PARKE-DAVIS
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CHANGING
CONCEPTS
IN MEDICAL
EDUCATION

423
ART DIRECTOR RICHARD BERGERON
DESIGNER RICHARD BERGEON
PHOTOGRAPHER RICHARD BERGERON
COPYWRITER JOHN R. BORLAND
AGENCY L. W. FROLICH & CO., INC.
PUBLISHER PARKE-DAVIS
CLIENT PARKE-DAVIS

t uab 9.bn Mroplilc.

----
424
ART DIRECTOR MILTON GLASER
DESIGNER MILTON GLASER
ARTIST MILTON GLASER
PUBLISHER PUSH PIN STUDIOS
CLIENT PUSH PIN STUDIOS



425
DISTINCTIVE MERIT AWARD

ART DIRECTOR HERB LUBALIN
DESIGNER HERB LUBALIN
PHOTOGRAPHER BERT STERN
PUBLISHER EROS

EROS
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428
ART DIRECTOR RICHARD BERGERON
DESIGNER RICHARD BERGERON
PHOTOGRAPHER RICHARD BERGERON
COPYWRITER JOHN R. BORLAND
AGENCY L. W. FROHLICH & CO., INC.
PUBLISHER PARKE-DAVIS
CLIENT PARKE-DAVIS

.1,1[7.114 1964

JESUIT MISSIONS

CMS

427
ART DIRECTOR PHIL FRANZNICK
DESIGNER PHIL FRANZNICK
AGENCY FRANZNICK-MEDEN, INC.
PUBLISHER JESUIT MISSIONS
CLIENT JESUIT MISSIONS

nonpene raiint
abdominal
If:111111a



429
ART DIRECTORS SEYMOUR CHWAST MILTON GLASER

DESIGNERS SEYMOUR CHWAST MILTON GLAZER

ARTISTS PAUL DAVIS ISADORE SELZER MILTON GLAZER

PUBLISHER PUSH PIN STUDIOS
CLIENT PUSH PIN STUDIOS
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eatrart. and 71 to the canary leather
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8
430
ART DIRECTOR RICHARD BERGERON
DESIGNER SHEILA GREEN
PHOTOGRAPHER ALLEN VOGEL
COPYWRITER JOHN R. BORLAND
AGENCY L. W. FROLICH & CO., INC.
PUBLISHER PARKE-DAVIS
CLIENT PARKE-DAVIS
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Editorial Art





Editorial Art/Fashion

431
GOLD MEDAL AWARD

ART DIRECTORS ALLEN F.
DESIGNER PHILIP SYKES
ARTIST -BACKGROUND JOE EVLA "AFTER ROUSSEAU"
PHOTOGRAPHER MICHAEL A. VACCARO
PUBLISHER LOOK MAGAZINE

HURLBURT / PHILIP SYKES



432
DESIGNERS OTTO STORCH / HERB BLEIWEISS
DESIGNER HERB BLEIWEISS
PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER BETTY WESTON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE





fo

433
ART DIRECTORS ALEXANDER LIBERMAN
PHOTOGRAPHER BERT STERN
PUBLISHER VOGUE MAGAZINE

PRISCILLA PECK



434
DESIGNERS OTTO STORCH / HERB BLEIWEISS
DESIGNER HERB BLEIWEISS
PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER BETTY WESTON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE

435
DESIGNERS OTTO STORCH / HERB BLEIWEISS
DESIGNER HERB BLEIWEISS
PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER BETTY WESTON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE



436
ART DIRECTORS MARVIN ISRAEL/RUTH ANSEL/

BEA FEITLER/SHEILA CUNNINGHAM
PHOTOGRAPHY MELVIN SOKOLSKY
PUBLISHER HARPER'S BAZAAR

437
ART DIRECTOR ALBERT GREENBERG
DESIGNER ROBERT P. SMITH
PHOTOGRAPHER CHADWICK HALL
COPYWRITER HARVEY E. PHILLIPS
PUBLISHER ESQUIRE, INC.



HAWAII'S
NEIGHBOR
ISLANDS

ENAMEL
YELLOW.
ON THE GO

438
ART DIRECTOR ROGER W. SCHOENING
DESIGNER ROGER W. SCHOENING
PHOTOGRAPHER COSTA PETERSON
PUBLISHER CONDE NAST PUBLICATIONS, INC.

439
ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER ART KANE
PUBLISHER VOGUE MAGAZINE



440
ART DIRECTOR OTTO STORCH
PHOTOGRAPHER JERRY SCHATZBERG
COPYWRITER BETTY WESTON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE



441
ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER ART KANE
PUBLISHER VOGUE MAGAZINE

442
ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER ART KANE
PUBLISHER VOGUE MAGAZINE



443
ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER JOHN RAWLINGS
PUBLISHER VOGUE MAGAZINE

444
DISTINCTIVE MERIT AWARD

ART DIRECTOR ROGER W. SCHOENING
DESIGNER ROGER W. SCHOENING
PHOTOGRAPHER COSTA PETERSON
PUBLISHER CONDE NAST PUBLICATIONS, INC.



445
ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER BERT STERN
PUBLISHER VOGUE MAGAZINE



446
ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER BERT STERN
PUBLISHER VOGUE MAGAZINE
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447
ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER BERT STERN
PUBLISHER VOGUE MAGAZINE

448
ART DIRECTOR ALBERT GREENBERG
DESIGNER ALBERT GREENBERG
PHOTOGRAPHER CHADWICK HALL
PUBLISHER ESQUIRE, INC.

F4



449
ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER KAREN RADKAI
PUBLISHER VOGUE MAGAZINE
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450
ART DIRECTOR ALBERT GREENBERG
PHOTOGRAPHER CHADWICK HALL
PUBLISHER ESQUIRIE, INC.

451
ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER ART KANE
PUBLISHER VOGUE MAGAZINE



Editorial Art/ Beauty

452
ART DIRECTORS ALEXANDER LIBERMAN PRISCILLA PECK
PHOTOGRAPHER TOM PALUMBO
PUBLISHER VOGUE MAGAZINE



453
ART DIRECTOR CHARLES CRANDALL
DESIGNER CHARLES CRANDALL
PHOTOGRAPHER JOHN DEREK
PUBLISHER LOOK MAGAZINE

Iil iiiIylii Is I Is \



454
ART DIRECTOR HENRY WOLF
DESIGNER SAM ANTUPIT
PHOTOGRAPHER MELVIN SOKOLSKY
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE



455
ART DIRECTORS ALEXANDER LIBERMAN / PRISCILLA PECK
PHOTOGRAPHER ART KANE
PUBLISHER VOGUE MAGAZINE

456
ART DIRECTOR ROGER W. SCHOENING
DESIGNER ROGER W. SCHOENING
PHOTOGRAPHER SUSAN GREENBURG WOOD
PUBLISHER CONDE NAST PUBLICATIONS, INC.



457
ART DIRECTOR OTTO STORCH
DESIGNER OTTO STORCH / TONY OLIVETO
PHOTOGRAPHER PAUL DOME
COPYWRITER SELMA ROBINSON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE

458
ART DIRECTORS ALLEN F. HURLBURT / PHILIP SYKES
DESIGNER PHILIP SYKES
PHOTOGRAPHER ARTHUR ROTHSTEIN
PUBLISHER LOOK MAGAZINE



459
ART DIRECTOR OTTO STORCH
PHOTOGRAPHER PAUL DOME
COPYWRITER SELMA ROBINSON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE



460
ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER IRVING PENN
PUBLISHER LOOK MAGAZINE



461
ART DIRECTORS OTTO STORCH / HERB BLEIWEISS
DESIGNERS OTTO STORCH / HERB BLEIWEISS
ARTIST PAUL DAVIS
COPYWRITER SELMA ROBINSON
PUBLISHER McCALL CORP.
CLIENT McCALL'S MAGAZINE

462
ART DIRECTORS ALLEN F. HURLBURT / PHILIP SYKES
DESIGNER PHILIP SYKES
PHOTOGRAPHER HIRO
PUBLISHER LOOK MAGAZINE



Editorial Art/General

463
ART DIRECTOR RICHARD GANGEL
ARTIST BOB PEAK
PUBLISHER TIME INCORPORATED



464
ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER ART KANE
PUBLISHER LOOK MAGAZINE

465
GOLD -AEDAL AWARD

ART DIRECTOR HENRY WOLF
DESIGNER SAM ANTUPIT
PHOTOGRAPHER GORDON PARKS
COPYWRITER GORDON PARKS
PUBLISHER HARTFORD PUBLICATIONS
CLIENT SHOW MAGAZINE



466
ART DIRECTOR FRANK ZACHARY
DESIGNER LOWS R. GLESSMAN / JUDITH BERKOWITZ
PHOTOGRAPHER JOHN LEWIS STAGE
PUBLISHER CURTIS PUBLISHING COMPANY

467
DISTINCTIVE MERIT AWARD

ART DIRECTOR RICHARD GANGEL
ARTIST ROBERT A. PARKER
PUBLISHER TIME INCORPORATED



468
ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER DENNIS STOCK
PUBLISHER LOOK MAGAZINE

NIIDNIGIIT VI LE (.11 I),

469
ART DIRECTORS ROBERT BENTON / PACQUALE DEL VECCHIO
ARTIST TOM KEOGH
PUBLISHER ESQUIRE, INC.



471
ART DIRECTOR ROBERT BENTON
DESIGNER ROBERT BENTON
ARTIST HARVEY SCHM!DT
PUBLISHER ESQUIRE, INC.

472
ART DIRECTOR FRANK ZACHARY
DESIGNERS LOUIS R. GLESSMAN JUDITH BERKOWITZ

ARTIST RONALD SEARLE
PUBLISHER CURTIS PUBLISHING COMPANY



473
ART DIRECTORS ROBERT BENTON DAVID NOVEMBER

ARTIST JOHN PECKHAM
PUBLISHER ESQUIRE, INC.

474
ART DIRECTOR RICHARD GANGEL
ARTIST JEROME MARTIN
PUBLISHER TIME INCORPORATED
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475
ART DIRECTOR RICHARD GANGEL
ARTIST HARVEY SCHMIDT
PUBLISHER TIME INCORPORATED



476
ART DIRECTOR RICHARD GANGEL
ARTIST ARNO STERNGLASS
PUBLISHER TIME INCORPORATED

haperil.d ,riesdem
si the Op Road



Editorial Art/ Fiction

477
ART DIRECTOR KENNETH STUART
DESIGNER GEORGE TSCHERNY
ARTIST GEORGE TSCHERNY
CLIENT THE SATURDAY EVENING POST
PUBLISHER CURTIS PUBLISHING COMPANY

478
ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLEURT
PHOTOGRAPHER ART KANE
PUBLISHER LOOK MAGAZINE



479
ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER ART KANE
PUBLISHER LOOK MAGAZ,NE
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480
DISTINCTIVE MERIT AWARD
ART DIRECTOR KEN STUART
DESIGNER HERB LUBALIN
PHOTOGRAPHER ART KANE
AGENCY SH&L
CLIENT THE SATURDAY EVENING POST

481
ART DIRECTOR EVERETT AISON
DESIGNER EVERETT AISON
ARTIST EVERETT AISON
AGENCY RHODA LEVINE
PUBLISHER ATHENEUM PUBLISHERS
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411 tit, Nit% 4*.

kk71 ,,01,
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482
ART DIRECTOR ROBERT BENTON
PHOTOGRAPHER HOWARD ZIEFF
COPYWRITER DAVID NEWMAN
PUBLISHER ESQUME, INC.
CLIENT ESQUIRE, INC.

483
ART DIRECTOR ALBERT GREENBERG
ARTIST CLIFF CONCAK
PUBLISHER ESQUIRE, INC.



Editorial Art, Section or Insert, all categories (3 or more colors)
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484
GOLD MEDAL AWARD
ART DIRECTOR BERNARD QUINT
PHOTOGRAPHER LEONARD McCOOMB / COVER BY RAY ATKESON
PUBLISHER TIME INCORPORATED

485
ART DIRECTORS ROBERT BENTON / PASQUALE DEL VECCHIO
PHOTOGRAPHER ERNST HAAS
PUBLISHER ESQUIRE, INC.



486
ART DIRECTOR HANS KOPER
DESIGNER HANS KOPER
ARTIST ART KANE
PHOTOGRAPHER ART KANE





487
ART DIRECTOR ALLEN F. HURLBURT
DESIGNER ALLEN F. HURLBURT
PHOTOGRAPHER ART KANE
PUBLISHER LOOK MAGAZINE

I IAN.,
CHRISTIAN
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488
ART DIRECTOR MARVIN ISRAEL
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER HARPER'S BAZAAR

MIKE NICHOLS
SUZY PARKER
ROCK EUROPE





/
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489
ART DIRECTOR GEORGE LOIS
DESIGNER GEORGE LOIS
PHOTOGRAPHER HAROLD KRIEGER
AGENCY PAPERT, KOENIG, LOIS, INC.
PUBLISHER ESQUIRE, INC.
CLIENT ESQUIRE, INC.

490
ART DIRECTORS MARVIN ISRAEL/BEA FEITLER

RUTH ANSEL/SHEILA CUNNINGHAM
PHOTOGRAPHY MELVIN SOKOLSKY
PUBLISHER HARPER'S BAZAAR
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491

ART DIRECTORS MARVIN ISRAEL/BEA FEITLER
RUTH ANSEL/SHEILA CUNNINGHAM

PHOTOGRAPHER MELVIN SOKOLSKY
PUBLISHER HEARST MAGAZINES/HARPER'S BAZAAR

492
ART DIRECTOR MARVIN ISRAEL
PHOTOGRAPHER RICHARD AVEDON
PUBLISHER HARPER'S BAZAAR

493
ART DIRECTOR RICHARD COYNE
DESIGNER MILTON GLASER
ARTIST REMBRANDT
PUBLISHER COMMERCIAL ART MAGAZINE



Company ifagazines and House Organs

494
ART DIRECTOR ROBERT WASHBISH
DESIGNER JOE CLEARY
ARTIST JOE CLEARY
COPYWRITER RALPH LYMAN
PUBLISHER STANDARD OIL COMPANY OF CALIFORNIA
CLIENT STANDARD OIL COMPANY OF CALIFORNIA

495
ART DIRECTOR GARY ANDREWS
DESIGNER GARY ANDREWS
ARTIST GEORGE TITONUS
AGENCY KETCHUM, MacLEOD & GROVE, INC.
PUBLISHER HERBICK & HELD
CLIENT HERBICK & HELD
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496
ART DIRECTOR ANTHONY MAZZOLA
DESIGNER ANTHONY MAZZOLA
ARTIST ETHEL GOLD
PUBLISHER ASSOCIATION JUNIOR LEAGUE
CLIENT JUNIOR LEAGUE MAGAZINE













500 TV
GOLD ME AWARD

ART DIRECTOR BOB GAGE
WRITER JUDY PROTAS
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER ERNIE HARTMAN
PRODUCTION COMPANY RMP INC.
CLIENT CRACKER JACK COMPANY
PHOTOGRAPHER OR ARTIST ERNIE CAPARES

502 TV
DISTINCTIVE MERIT AWARE
ART DIRECTOR JACK DELANEY
WRITER DICK KIERNAN
AGENCY KENYON & ECKHARDT
PRODUCER JACK DELANEY
PRODUCTION COMPANY ON FILM
CLIENT BUITONI FOODS CORP.
PHOTOGRAPHER OR ARTIST BERT SPIELVOGEL

501 TV
JACK ROBERTS

WRITER CYNTHIA LAWRENCE
AGENCY CARSON ROBERTS INC.

DESIGNER DOMINIC ARBUSTO
PRODUCER RICHARD FIRKINS
PRODUCTION COMPANY FILM FAIR
CLIENT MAX FACTOR & COMPANY
CINEMATOGRAPHER BOB RYDER

DOMINIC ARBUSTO



503 TV
ART DIRECTOR STANLEY SHERWIN
WRITER ARTHUR SILVER
AGENCY LEO BURNETT CO., INC.
PRODUCER HELEN NELSON
PRODUCTION COMPANY EUE
CLIENT PILLSBURY CO.

504 TV
ART DIRECTOR DICK LOEW
WRITER LORE LIONEL
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER BOB WARNER
PRODUCTION COMPANY EUE
CLIENT CLAIROL, INC.
PHOTOGRAPHER OR ARTIST MIKE ELLIOT



505 TV
ART DIRECTOR SID MYERS
WRITER ALAN MOND
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER BOB WARNER
PRODUCTION COMPANY EUE
CLIENT LAURA SCUDDER PRODUCTS
PHOTOGRAPHER OR ARTIST MIKE ELLIOT

507 TV
ART DIRECTOR HIL COVINGTON
WRITER JERRY GERBER
AGENCY YOUNG & RUBICAM, INC.
PRODUCER NEIL TARDIO
PRODUCTION COMPANY VPI PRODUCTIONS
CLIENT GOODYEAR TIRE & RUBBER COMPANY
PHOTOGRAPHER OR ARTIST AKOS FARKAS



508 TV
ART DIRECTOR LEN SIROWITZ.
WRITER RON ROSENFELD
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER DICK FELDMAN
PRODUCTION COMPANY VPI
CLIENT SICK'S RAINIER BREWING CO.
PHOTOGRAPHER OR ARTIST LEN HIRSCHFIELD

509 TV
ART DIRECTOR HELMUT KRONE
WRITER BOB LEVENSON
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER JOHN CAPSIS
PRODUCTION COMPANY VPI
CLIENT VOLKSWAGEN OF AMERICA, INC.
PHOTOGRAPHER OR ARTIST LEN HIRSCHFIELD



510 TV
ART DIRECTOR BOB GAGE
WRITER PAULA GREEN
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER JOAN WOLF
PRODUCTION COMPANY PELICAN FILMS
CLIENT THE POLAROID CORP.
PHOTOGRAPHER OR ARTIST JOE BRUN

511 TV
ART DIRECTOR BOB GAGE
WRITER PAULA GREEN
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER JOAN WOLF
PRODUCTION COMPANY EUE
CLIENT RIVAL PACKING COMPANY
PHOTOGRAPHER OR ARTIST MIKE ELLIOT



512 TV
ART DIRECTOR WILLIAM YURDYGA
WRITER BEV CORBIN
AGENCY J. WALTER THOMPSON COMPANY
PRODUCER MAX GLANDBARD
PRODUCTION COMPANY WYLDE FILMS, INC.
CLIENT PUROLATOR PRODUCTS, INC.
PHOTOGRAPHER OR ARTIST WYLDE FILMS, INC.

513 TV
ART DIRECTOR STEVE FRANKFURT
WRITER WILLIAM SCHNURR
AGENCY YOUNG & RUBICAM, INC.
DESIGNER STEVE FRANKFURT
PRODUCER TED WALDEYER
PRODUCTION COMPANY S. HAMMIN
CLIENT SIMMONS COMPANY
PHOTOGRAPHER OR ARTIST S. HAMMIN

514 TV
ART DIRECTORS LOUIS MUSACHIO / TONY NAPPI
WRITER MURRAY KLEIN
AGENCY SMITH / GREENLAND COMPANY, INC.
DESIGNERS LOU MUSACHIO / TONY NAPPI
PRODUCERS MURRAY PLATTE / ANTHONY CICCOLINI
PRODUCTION COMPANY PGL PRODUCTIONS
CLIENT ROOSEVELT RACEWAY, INC.
PHOTOGRAPHER OR ARTIST JESSE PALEY



515 TV
ART DIRECTOR BEN SPIEGEL
WRITER RUDY FIALA
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER JOHN CAPSIS
PRODUCTION COMPANY RMP, INC.
CLIENT RONSON CORP.
PHOTOGRAPHER OR ARTIST TED NEMETH

516 TV
ART DIRECTOR BOB GAGE
WRITER PHYLLIS ROBINSON
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER JOAN WOLF
PRODUCTION COMPANY EUE
CLIENT THE POLAROID CORP.
PHOTOGRAPHER OR ARTIST MIKE ELLIOT

517 TV
ART DIRECTOR FRANK BROADHURST
WRITER BILL BACKER
AGENCY McCANN-ERICKSON, INC.
PRODUCER BILL WORKMEN
PRODUCTION COMPANY MORRIS ENGEL
CLIENT THE NATIONAL BISCUIT COMPANY
PHOTOGRAPHER OR ARTIST MORRIS ENGEL



518 TV
ART DIRECTOR DICK KLINE
WRITER DAVE REIDER
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER ERNIE HARTMAN
PRODUCTION COMPANY FARKAS FILMS, INC.
CLIENT WEST END BREWING CO. OF UTICA, N. Y.
PHOTOGRAPHER OR ARTIST DON MALKAMES

519 TV
ART DIRECTORS JULIAN CARTER / STEVE FRANKFORT
WRITER HANNO FUCHS
AGENCY YOUNG & RUBICAM, INC.
PRODUCER CHET NOVICH
PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT
CLIENT JOHNSON & JOHNSON
PHOTOGRAPHER OR ARTIST IRVING PENN



520 TV
ART DIRECTOR HIL COVINGTON
WRITER JERRY GERBER
AGENCY YOUNG & RUBICAM, INC.
PRODUCER NEIL TARDIO
PRODUCTION COMPANY VPI PRODUCTIONS
CLIENT GOODYEAR TIRE & RUBBER COMPANY
PHOTOGRAPHER OR ARTIST AKOS FARKAS

521 TV
ART DIRECTOR BEN SPIEGEL
WRITER MARYELLEN FLYNN
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER JOHN CAPSIS
PRODUCTION COMPANY RMP, INC.
CLIENT BUXTON, INC.
PHOTOGRAPHER OR ARTIST JOE BRUN



522 TV
ART DIRECTOR ZOLTAN MEDVECKY
WRITER JOHN FLAGG
AGENCY BENTON & BOWLES
PRODUCER ED ANDERSON
PRODUCTION COMPANY FILMWAYS
CLIENT GENERAL FOODS / GRAVY TRAIN
PHOTOGRAPHER OR ARTIST JOHN ERCOLE

4'111 523 TV
ART DIRECTOR WILLIAM McCAFFERY
WRITER JAMES SYMON
AGENCY McCANN-MARSCHALK CO., INC.
DESIGNER WILLIAM McCAFFERY
PRODUCER EDMUND M. TATE
PRODUCTION COMPANY VIDEO PICTURES, INC.
CLIENT THE FANTA BEVERAGE COMPANY
PHOTOGRAPHERS OR ARTISTS LENNY HIRSCHFIELD /

JACK GOODFORD



524 TV
DISTINCTIVE MERIT AWARD
ART DIRECTOR LEN SIROWITZ
WRITER RON ROSENFELD
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER DICK FELDMAN
PRODUCTION COMPANY VPI
CLIENT CROWN ZELLERBACH CORP.
PHOTOGRAPHER OR ARTIST ARNE ZUCKSDORF



525 TV
ART DIRECTOR JACK DELANEY
WRITER NANCY SHUTZ
AGENCY KENYON & ECKHARDT
PRODUCER JACK DELANEY
PRODUCTION COMPANY ON FILM
CLIENT BUITONI FOODS CORP.
PHOTOGRAPHER OR ARTIST BERT SPIELVOGEL

527 TV
ART DIRECTOR LEN SIROWITZ
WRITER RON ROSENFELD
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER BOB WARNER
PRODUCTION COMPANY EUE
CLIENT LAURA SCUDDER PRODUCTS
PHOTOGRAPHER OR ARTIST MIKE ELLIOT

526 TV
DISTINCTIVE MERIT AW4

ART DIRECTOR ART KOCH
WRITER WILLIAM MUYSKENS
AGENCY J. WALTER THOMPSON COMPANY
DESIGNERS FRED MOGUB / IRENE TRIVAS
PRODUCERS ART KOCH / WILLIAM MUYSKENS
PRODUCTION COMPANY FERRO, MOGUBGUB, SCHWARTZ
CLIENT FORD DIVISION, FORD MOTOR CO.
PHOTOGRAPHERS OR ARTISTS DAVID VINE FRED MOGUBGUB

528 TV
ART DIRECTOR ERNEST COSTA
WRITER JAN FINDLEY
AGENCY GREY ADVERTISING, INC.
DESIGNER ERNEST COSTA
PRODUCER MANNY RUBIN
PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT
CLIENT THE MENNEN COMPANY



529 TV
ART DIRECTOR BOB GAGE
WRITER JUDY PROTAS
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER ERNIE HARTMAN
PRODUCTION COMPANY RMP, INC.
CLIENT THE CRACKER JACK COMPANY
PHOTOGRAPHER ERNIE CAPARAS

531 TV
ART DIRECTOR GEORGE LOIS
WRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
DESIGNER GEORGE LOIS
PRODUCER HERB GOMPERTZ
PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT
CLIENT PHARMACRAFT LABORATORIES

530 TV
ART DIRECTOR ERNEST COSTA
WRITER JAN FINDLEY
AGENCY GREY ADVERTISING, INC.
DESIGNER SAUL BASS
PRODUCER DAVE WAGATA
PRODUCTION COMPANY WCD PRODUCTIONS
CLIENT THE MENNEN COMPANY

532 TV
DISTINCTIVE MERIT AWARD

ART DIRECTOR GEORGE LOIS
WRITER MONTE GHERTLER
AGENCY PAPERT, KOENIG, LOIS, INC.
DESIGNER GEORGE LOIS
PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT
CLIENT PHARMACRAFT LABORATORIES / TING



Live Action (color)

533 TV
ART DIRECTOR BERNARD S. OWETT
WRITER JACK WOHL
AGENCY J. WALTER THOMPSON COMPANY
DESIGNER BERNARD S. OWETT
PRODUCER ROBERT LA CHANCE
PRODUCTION COMPANY ANSEL FILM STUDIOS INC.
CLIENT SCOTT'PAPER COMPANY / SOFT WEVE
PHOTOGRAPHER OR ARTIST MELVIN SOKOLSKY



534 TV
ART DIRECTOR KARNIG THOMASIAN
WRITER DICKSON LAYTON
AGENCY GREY ADVERTISING, INC.
DESIGNER KARNIG THOMASIAN
PRODUCER CATHERINE PITTS
PRODUCTION COMPANY
ROBERT LAWRENCE PRODUCTION, INC.
CLIENT RCA VICTOR RECORDS



H

535 TV
ART DIRECTOR WALT BOPPERT
WRITER JIM COLE

AGENCY McCANN-ERICKSON, INC.
PRODUCER JOHN WESTING
PRODUCTION COMPANY FRED HANKINSON
CLIENT MAYOR'S COMMITTEE FOR PEDESTRIAN SAFETY
PHOTOGRAPHER OR ARTIST FRED HANKINSON

536 TV
ART DIRECTOR LEN SIROWITZ
WRITER RON ROSENFELD
AGENCY DOYLE DANE BERNBACH INC.
DESIGNERS LEN SIROWITZ / PAUL KIM
PRODUCER DICK FELDMAN
PRODUCTION COMPANY KIM & GIFFORD
CLIENT SICK'S RANIER BREWING CO.
PHOTOGRAPHER OR ARTIST ANIFILM STUDIO



JAX
BEER

537 TV
DISTINCTIVE MERIT AWARD

ART DIRECTORS STEVE FRANKFURT / PAUL KIM
WRITER STEVE FRANKFURT
AGENCY YOUNG & RUBICAM
DESIGNERS PAUL KIM & STEVE FRANKFURT
PRODUCER CHET NOVICH
PRODUCTION COMPANY PAUL KIM & LEW GIFFORD PROD.
CLIENT PERSONAL PRODUCTS CORP.
PHOTOGRAPHER OR ARTIST ANIFILM STUDIO

538 TV
ART DIRECTORS HAL GERHARDT / BUD WEXLER
WRITER DCSS GROUP
AGENCY DOHERTY, CLIFFORD, STEERS & SHENFIELD
DESIGNER CHRIS ISHII
PRODUCTION COMPANY PELICAN FILMS, INC.
CLIENT JACKSON BREWING CO.
PHOTOGRAPHER OR ARTIST MORTI GERSTEIN

539 TV
ART DIRECTOR LOUIS DORFSMAN
AGENCY CBS TELEVISION NETWORK
DESIGNERS ELLIE RUNIN / BYRON BARTON / STEVE SELIGMAN
PRODUCER AL KAYTOR
PRODUCTION COMPANY CBS TELEVISION GRAPHIC ARTS
CLIENT CBS TELEVISION NETWORK



540 TV
GOLD MEDAL AWARD

ART DIRECTOR LEE SAVAGE
WRITER LEE SAVAGE
ANIMATION DIRECTOR JACK SCHNERK
AGENCY CAMPBELL-EWALD CO., DETROIT
DESIGNER JOANN MITCHELL
PRODUCERS ABE LISS / SAMUEL MAGDOFF
PRODUCTION COMPANY ELEKTRA FILM PRODUCTIONS, INC.
CLIENT CHEVROLET DIV. / GENERAL MOTORS



Limited Animation (B/W)

541 TV
ART DIRECTOR HAL TAYLOR
WRITER GRANGER TRIPP
AGENCY J. WALTER THOMPSON COMPANY
DESIGNER JACK GOODFORD
PRODUCER ART KLING
PRODUCTION COMPANY ELEKTRA FILMS
CLIENT EASTMAN KODAK
PHOTOGRAPHER OR ARTIST HOWELL CONANT

543 TV
ART DIRECTORS JACK GOLDSMITH / IRVING PENN
WRITER DICK MERCER
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
DESIGNERS JACK.GOLDSMITH / IRVING PENN
PRODUCER LES COLLINS
PRODUCTION COMPANY TELEVIDEO PROD.
CLIENT PEPSI -COLA COMPANY
PHOTOGRAPHER OR ARTIST IRVING PENN

542 TV
ART DIRECTOR JACK GOLDSMITH
WRITER BILL FEUSS
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
DESIGNERS JACK GOLDSMITH / DAVE KELMENSON
PRODUCER LES COLLINS
PRODUCTION COMPANY ROBERT KLAEGER ASSOCIATES
CLIENT THE NEW YORK TIMES
PHOTOGRAPHER OR ARTIST DAVID QUAID
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544 TV
ART DIRECTOR PAUL LEVY
WRITER TOM BLANCHARD
AGENCY KENYON & ECKHARDT
PRODUCER FRANK AMY
PRODUCTION COMPANY ROBERT LAWRENCE PRODUCTIONS, INC.
CLIENT FORD MOTOR COMPANY, LINCOLN MERCURY DIVISION
PHOTOGRAPHER OR ARTIST MICKEY MAQUIRE

545 TV
DIRECTOR GEORG OLDEN
WRITER DON DOLEN

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
DESIGNER GEORG OLDEN
PRODUCER HARRY GREY

PRODUCTION COMPANY SCREEN GEMS (COLUMBIA)
CLIENT CHRYSLER CORP., DODGE DIVISION
PHOTOGRAPHERS OR ARTISTS GORON AVIL / ED FAHAN



The world's
greatest entertainers

appear at

Harrah's

546 TV
DISTINCTIVE MERIT AWARD

ART DIRECTORS BLAIR COLLETT / HISASHI NAKAMOTO
WRITER JAMES C. NELSON, JR.
AGENCY HOEFER, DIETERICH & BROWN, INC.
PRODUCER JAMES C. NELSON, JR.
PRODUCTION COMPANY DAVIDSON FILMS
CLIENT HARRAH'S, LAKE TAHOE, NEVADA
PHOTOGRAPHER OR ARTIST DON DUGA

547 TV
DISTINCTIVE MERIT AWARD
ART DIRECTOR GEORGE LOIS
WRITER FRED PAPERT
AGENCY PAPERT, KOENIG, LOIS, INC.
DESIGNER GEORGE LOIS
PRODUCER ED MURPHY
PRODUCTION COMPANY D & R PRODUCTIONS INC.
CLIENT UPJOHN CORP.
PHOTOGRAPHER OR ARTIST MARIO JARRIN

548 TV
ART DIRECTOR JACK GOLDSMITH
WRITER DICK MERCER
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
DESIGNER PABLO FERRO
PRODUCER JACK SILVERMAN
PRODUCTION COMPANY FERRO, MOHAMMED & SCHWARTZ
CLIENT THE NEW YORK TIMES
PHOTOGRAPHER OR ARTIST HOWARD ZEIFF



Stop Motion (B/W or color) 1 minute

549 TV
ART DIRECTOR JACQUES DUFOUR
WRITER SAM DANA
AGENCY KENYON & ECKHARDT
PRODUCER JACQUES DUFOUR
PRODUCTION COMPANY M.P.O.
CLIENT U. S. PLYWOOD
PHOTOGRAPHER OR ARTIST PAUL PETROFF



Show Openings (B/ W or color) under 20 seconds

550 TV
ART DIRECTOR MORTON GOLDSHOLL
WRITER HAROLD KAUFMAN
AGENCY NEEDHAM, LOUIS & BRORBY, INC.
DESIGNER MORTON GOLDSHOLL
PRODUCER MORTON GOLDSHOLL
PRODUCTION COMPANY GOLDSHOLL & ASSOCIATES
CLIENT STANDARD OIL CO. OF NEW JERSEY
PHOTOGRAPHER OR ARTIST MORTON GOLDSHOLL

551 TV
ART DIRECTORS BERT MANGEL / PAUL KIM
WRITER RICHARD E. DAVIS
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
DESIGNER PAUL KIM
PRODUCER BERT MANGEL
PRODUCTION COMPANY PAUL KIM & LEW GIFFORD PROD., INC.
CLIENT ARMSTRONG CORK CO.
PHOTOGRAPHER OR ARTIST HOWARD BASIS



Long Commercials (B / W or color, any technique)

.44 :./01

553 TV
ART DIRECTOR LAWRENCE BERGER
WRITER JAMES HUFF
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
DESIGNERS LAWRENCE BERGER / PABLO FERRO
PRODUCER TOM BUSCEMI
PRODUCTION COMPANY FERRO, MOHAMMED & SCHWARTZ
CLIENT U. S. STEEL
PHOTOGRAPHER OR ARTIST HORN / GRINER

554 TV
ART DIRECTOR BERT STERN
WRITER FOOTE, CONE & BELDING STAFF
AGENCY FOOTE, CONE & BELDING, INC.
DESIGNERS FOOTE, CONE & BELDING STAFF
PRODUCER FOOTE, CONE & BELDING STAFF
PRODUCTION COMPANY ROBERT LAWRENCE PRODUCTIONS, INC.
CLIENT HALLMARK CARDS INC.
PHOTOGRAPHER OR ARTIST PEASLEY BOND



555 TV
ART DIRECTOR LESLIE SILVAS
WRITER JAMES NELSON
AGENCY WARWICK & LEGLER, INC.
DESIGNER LESLIE SILVAS
PRODUCER WALTER SACHS
PRODUCTION COMPANY T. V. GRAPHICS INC.
CLIENT U. S. TIME CORP.
PHOTOGRAPHER OR ARTIST T. V. GRAPHICS INC.

556 TV
DISTINCTIVE MERIT AWARD

ART DIRECTOR SAM SCALI
WRITER MIKE CHAPPELL
AGENCY PAPERT, KOENIG, LOIS, INC.
DESIGNER SAM SCALI
PRODUCER ED MURPHY
PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT
CLIENT XEROX CORPORATION



557 TV
DISTINCTIVE MERIT AWARD
DIRECTOR JOHN HUBLEY
WRITER JOHN HUBLEY / FAITH ELLIOTT
DESIGNER WILLIAM LITTLEJOHN
PRODUCER EDUCATIONAL BROADCASTING SYSTEM
PRODUCTION COMPANY STORYBOARD, INC.
CLIENT EBC / CHANNEL 13
PHOTOGRAPHER OR ARTIST JACK BUEHRE

558 TV
ART DIRECTOR BOB GAGE
WRITER PAULA GREEN
AGENCY DOYLE DANE BERNBACH INC.
PRODUCER DICK FELDMAN
PRODUCTION COMPANY VPI
CLIENT THE CHEMSTRAND COMPANY
PHOTOGRAPHER OR ARTIST LEN HIRSCHFIELD



559 TV
ART DIRECTOR BURNS PATTERSON
WRITERS McCANN-ERICKSON STAFF
AGENCY McCANN-ERICKSON, INC.
DESIGNERS CHICK GREEN / BILL HELBURN
PRODUCER McCANN-ERICKSON STAFF
PRODUCTION COMPANY ELLIOT, UNGER, ELLIOT
CLIENT GENERAL MOTORS COMPANY, THE BUICK MOTOR DIVISION

560 TV
ART DIRECTOR RALPH CLARKE
WRITER JIM LEBENTHAL
AGENCY YOUNG & RUBICAM, INC.
PRODUCER CHARLES PRICE
PRODUCTION COMPANY M. P. 0.
CLIENT GULF OIL CORPORATION
PHOTOGRAPHER OR ARTIST MURRAY LERNER

561 TV
GOLD MEDAL AWARD

ART DIRECTOR DON MILLER
WRITER ROBERT McTYRE
AGENCY CAMPBELL-EWALD CO., DETROIT
PRODUCER DICK WILLIS
PRODUCTION COMPANY ALEXANDER FILM CO.
CLIENT CHEVROLET DIVISION OF GENERAL MOTORS
PHOTOGRAPHER OR ARTIST ROGER MONTERAN



Single Frame titles, promos or commercials

562 TV
ART DIRECTOR AL KAYTOR
DESIGNER JOE DeVOTO
CLIENT C.B.S. TELEVISION



563 TV
ART DIRECTOR AL KAYTOR
DESIGNER JERRY PRUEITT
CLIENT C.B.S. TELEVISION
PHOTOGRAPHER OR ARTIST JERRY PRUEITT

564 TV
ART DIRECTOR AL KAYTOR
DESIGNER JERRY PRUEITT
CLIENT C.B.S.TELEVISION
PHOTOGRAPHER OR ARTIST JERRY PRUEITT





Annual Report



By Bert Littmann, President
The Art Directors Club of New York is now
the visual communications center of the world.

Nowhere else, in any other country, is
there such a concentration of activities devoted
to the development and presentation of every
phase of the graphic media.

A preview of the past year's achieve-
ments summarizes the fact that this Club has
developed itself to the point where it must be
considered the most progressive force in
graphic communications today.

The event of prime importance was the
establishment of our new headquarters on
Fifth Avenue, adjacent to Rockefeller Center.
This change of address from 115 East 40th
Street, gave us not only a brighter physical
appearance in the form of a dramatic pent-
house suite of offices and dining area, but
also a recharge of enthusiasm on the part of
every committee as well as the membership
at large.

Associate graphic groups and allied adver-
tising organizations have expressed new in-
terest in meeting in joint sessions with us in
this new environment. Specialists in all phases
of our industry have increased the number of
requests to address our members.

Schools and universities are seeking more
opportunities to use our rooms as a lecture
forum for their students in their study of

Lounge in the Club's new headquarters

communications.

This type of active interest is additional
indication that we have become the principal
arena of graphic activity in New York.

The Executive Board, and especially
Mahlon Cline and Marie Archer, earned a
perpetual vote of thanks for their initiative and
persistent follow-through on our housing
project.

We christened our offices with a Christmas
Party, but last spring, they received country-
wide recognition at an introductory party
held for all NSAD delegates and their
wives during the Society's annual meeting.
Over 300 people were happily accommodated.
New York was proud to host the 1963 NSAD
meeting. A special committee under the direc-
tion of Garrett Orr and Robert Blattner was

formed to organize a full week of activities
for the NSAD delegates, tying in previews,
business meeting, dinners, parties, etc., with
our own Communications Week program.

Every committee seemed to give an extra
measure of devotion. The result was a year
of definite accomplishments:

Breaking all records for interest, attend-
ance, results and prestige was the exciting
8th Visual Communications Conference. When
you've got them standing in line signing up
for next year's show while the present one is
still going on, I think it's safe to say you've
got a hit on your hands. Bill Duffy, Allen
Hurlburt and their Conference Committee set
a production standard for all time, with a
performance that was nothing short of heroic.

Paul and Larry Parker with a healthy
assist from Nils Ostberg, gave another dis-
play of professional virtuosity in producing
the 42nd Annual Exhibition of Advertising
anon Editorial Art. They were handed a
unique challenge to work with at the begin-
ning of the year with the introduction of a
completely new and democratic jury -selection
system. From an idea originally suggested by
Arnold Roston, a "computer" method of
selecting judges was developed, based on the
basic fact that every member is qualified to be
a judge. Working within spec restriction
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(number of previous times as a judge, no
more than two judges from same agency, etc.)
every sixth name was selected from the latest
complete list of members in good standing (six
divides fairly evenly into our total member-
ship). This provided the basic eighty names
from which the membership selected the final
forty judges.

The final Exhibition innovation was the
introduction of a security procedure in the
judgings. Final Medal and Award winners
were voted by secret ballots, collected and
sealed on the spot by a CPA and opened for
the first time at the Awards Luncheon. All
these procedures with some refinements were
fully endorsed by the membership as S.O.P.
for all future show judgings.

Highlight after highlight highlighted Art
Hawkins Speakers programs. Types of
speakers, personalities and subjects were di-
versified to provide a full -rounded year of
interest. Art was all over the place with new
ideas and arrangements for seating, eating
and greeting. One of his proudest achieve-
ments was the successful Film Festival,
helped in no small way by the work of
Clark Robinson.

In another great behind -the -scenes per-
formance was House chairman Ernie Schwabe,
making everyone else look just a little better

because of his tireless help and preparations.
Bob M. Smith, designer, and Bill Cadge,

editor, produced nothing less than an A.I.G.A.
award winner in the 41st Annual.

The Members' Exhibition, again held in
the Lever House Lobby, was about as good
a show as you'll ever see. Credit jack Leonard
-our very own Leonardo-a winner every year.

The Membership Committee captained by
a tougher jack Jamison voted 23 new mem-
bers into the Club.

Paul Lawler's Education Committee pro-
gram opened with a barrage of inspiration
from the heavy brass of McCann-Erickson's
creative group then moved to Young Ce

Rubicam's auditorium for a 6 week series of
sessions. Over fifty students from eleven

schools were given a concentrated course of

We christened our , with
Christmas party

instruction in advertising design that would
be difficult to duplicate in any formal school
curriculum. Thank each member of the Edu-
cation Committee for helping Paul put this
across.

Golf banged out another ace in the Spring
Tournament held at the Whippoorwill Coun-
try Club, Armonk, New York. Fifty members
and guests have thanked Gene Hassold and
John Dignam for this successful outing.

The Traveling Exhibitions are bringing
us international prestige with showings in
England, France and Germany. We are fast
becoming one of this country's best ambassa-
dors of good taste in communication, thanks
to Gene Milbauer and his committee. And
demands for this year's Show are already
being allocated.

It would take a separate Annual to detail
all the accomplishments of all the committees
. . . we hope you get the general idea from
the above.

It was a year of controversy . . . it will
lead to a year of consolidation.

The incoming Board is a formidable one
-and so are its incoming problems.

It would seem that the first purpose of the
new Board should be to accelerate and sustain
the forward drive already set in motion by the
teamplay of 1962-63.



by Paul G. Lawler, Chairman
The Education Committee's six seminars for
senior art students this year were gratifyingly
successful.

Fifty students were invited to attend the
series. They represented ten art schools:

State University of New York, Pratt Insti-
tute, New York Community College, Cooper
Union, Parsons, New York Phoenix School,
Art Career School, New York School of
Visual Arts, Rhode Island School of Design,
and the Philadelphia Museum School. The
seminars were held on Monday evenings
March 4th through April 8th. All meetings
took place at Young & Rubicam Advertising
Agency except the first, which met at McCann-
Erickson.

The sessions were devoted primarily to the

discussion of the place and responsibilities of
the art director in the large, medium, and
small advertising agency, as well as his re-
sponsibilities as a TV, magazine, or corpo-
rate art director. Other subjects covered re-
lated fields and specialties, such as package
design, pocket books, photography, illustra-
tion, record albums, and promotion.

The Education Committee Chairman wel-
comed the students and speakers and intro-
duced Committee Chairmen of the evening.

Bert Littman, President of the NYADC,
made the opening address, his subject: To-
day's Opportunities in Graphic Communica-
tion.

Each evening was assigned to two or
three members of the committee. They ar-
ranged for the speakers and introduced them

to the students.

Dean Avery, Dave Deutsch, and Don
Torrone were in charge of the first meeting;
the subject was The Advertising Creative
Team.

Dean Avery introduced Mr. Deutsch, who
explained and illustrated his job as art di-
rector. He was followed by his associates at
McCann-Erickson: Josephine Foxworth on
copy; Milton Zudak, typography; Barbara
Gluck, art buying; and James Farrell, pro-
duction. All gave a vivid account of their
jobs on the creative advertising team.

Rupert Witalis and Walter Kaprielian
had Suren Ermoyan, Vice President and
Executive Art Director of BBDO; William
McCaffey, Art Director of McCann-
Marschalk; and Alvin Chereskin, President



Education Committee

of Hockaday Associates, speak the second
evening. Their subject was The Art Director
in the large, medium, and small agency.

Mr. Witalis also organized the third eve-
ning with the help of Philip Meyer. The sub-

ject: The Conception, Execution and Results
of a Speck Campaign. Tom Dunkerton,
Research; Milton Grosset, Copy Group

Chief; and Harry Wart, Group Art Director
-associates of Mr. Witalis at The Compton
Agency-did an excellent job.

TV, Magazine, and Corporate Art Di-
recting were the subjects of the fourth evening;
the committee members for the session were
Dean Avery, Don Torrone, and Andrew
Ross. Mr. Avery arranged for Stephen

Frankfurt, Vice President and Executive Art
Director at Young & Rubicam Agency to

speak. His subject was The Role of the Art
Director and the TV commercial. Jim Able,
Art Director of The Ladies Home Journal,
covered magazine art direction: and Albro
Downe, Vice President Communications
Planning, Lippincott and Margolis, gave a
comprehensive presentation of integrated cor-
porate art.

Alexander Robbie, Lou Silverstein, and
Marc Brody handled the fifth evening. The
subject was The Specialists. The speakers
were Sol InnerMan, Art Director of Pocket
Books; Ray Prohaska, Illustrator; Marc
Brody, Art Director of Decca Records; and
Bert Stern, Photographer.

Dave Deutsch and William Mck. Spierer
tookover the last evening, which covered The
Organizing of a Portfolio, How to Get a Job,

and Salaries. Mr. Mck. Spierer spoke on the
opportunities for young artists in various

fields of business. Henry Price, of The Henry
Price Agency, spoke on The Organizing of
the Portfolio, How to Get a Job, and Salaries.

Ray Winship, Promotional Art Director of
Fortune Magazine, who was to have spoken
on the fifth evening, returned and gave an en-
lightening talk on his work at Fortune

Magazine.
The attendance and interest of the students

was high throughout the course. The questions
asked the speakers were frequent and pertinent.
At the close of each session various books,
pamphlets, folders, etc., pertaining to photog-
raphy, typography, photolettering, paper mak-
ing, printing, and paper, were given the

students.



The New York Art Directors Club was the
host to the Seventeenth Annual Meeting of
the National Society of Art Directors held
at the Hotel Roosevelt on April 29th and 30th.

At the Award Luncheon held on the first
day of the meeting, George Lois, Vice -

President and Creative Director of Papert,
Koenig, Lois, Inc., was presented the NSAD
Annual Award by Arthur T. Lougee, Presi-
dent of the Society. In receiving the golden
T-square, symbolic of the Award, Lois said:

"There are many awards given to art
directors today, but none as great an honor or
as gratifying as this one. To me, it will
symbolize recognition by my fellow art di-
rectors, and that whatever I have or will
accomplish as an individual has and will
benefit our profession as a whole, I hope."

At the request of James E. Sutton, Chair-
man of the Award, George Lois showed slides
of his recent work and a reel of current TV

Art -Director -al. -the -rear



the National Society of Art Directors

commercials.

Edward Jirasek, Chairman of the Nomi-
nating Committee, presented a slate of officers
and trustees that were elected by a unanimous
vote. Elected President of the Society for a
two year term was Ralph E. Eckerstrom,
Director of Design, Advertising and Public
Relations, Container Corporation of America.

Other officers elected were Clark L. Robin-
son, 1st Vice -President; Richard P. Prezebel,
2nd Vice -President; Robert B. Connolly, 3rd
Vice -President; Paul B. Wynett, 4th Vice-

President; Carl Moore, 5th Vice -President,
and Edward R. Wade, Secretary -Treasurer.

Trustees for four-year terms were H.
Davis Clymer and Walter Grotz. Elected as
trustees for two-year terms were Marshall
H. Lane and Ted Rand.

At the business meeting of the Society,
reports of officers and chairmen were read.
There was an intensive discussion of NSAD

policies and objectives following the report by
Luther Weare, Chairman of the Committee on
NSAD Objectives. Mr. Philip Davis, at-
torney, explained the tax advantages of estab-
lishing an educational foundation. A motion
was then made and passed for the establish-
ment of a National Society of Art Directors
Educational Foundation.

The principal address at the Award Lunch-
eon was made by Charles T. Newton, Di-
rector of Communication, General Dynamics/
Astronautics of San Diego, Californta, who
cited the creative man as an untapped re-
source to provide "a fresh spark that will
bring renewed vitality to business."

"Today," Mr. Newton declared, "Amer-
ican business finds itself in a period of great
competition, both at home and overseas; with
a sluggish growth rate in the U.S. gross
national product, and with a squeeze on profits.

"But American business has overcome

severe problems in the past. And, as in the
past, today solutions will come from men
who provide new approaches and new re-
sources. I think there is one such resource
lying right under our noses today, and it is
largely untapped. This resource is the cre-
ative man.

"The creative man hasn't been much in
vogue during the recent era of 'the organiza-
tion man'. But the present business dilemma
makes you wonder if 'the organization man'
hasn't gone a bit stale-and if an injection
of creative men might not provide a fresh
spark that will bring renewed vitality to

business."
Mr. Newton defined the three assets of the

art director as: "the ability to analyze; the
capacity to gain insights, and courage in the
face of ambiguity." "Put them all together,"
he said, "and they spell-vitality, for our
business organizations."



Pomp and circumstance marked the Awards
Luncheon of the 42nd Annual National
Exhibition of Advertising and Editorial Art
and Design held at the Hotel Roosevelt on
April 30th under the auspices of the Advisory
Committee of the Art Directors Club of
New York.

Arthur Hawkins was Chairman of the
Awards Luncheon and Bert W. Littmann,
President of the Club, made the opening
address.

An innovation this year was the awarding
of a single Management Award instead of
multiple awards. The Award was made to
John M. Gates, Vice -President of Steuben
Glass and Director of Design of Corning
Glass Works, with the following citation:

"The Art Directors Club of New York
proudly presents its Annual Award to Man-
agement to the Corning Glass Works and
especially its Steuben Division for consistent
encouragement of good design and for the
achievement of a high level of taste and
degree of craftsmanship in product, package
and architectural design."

Recognition was accorded the Pepsi -Cola

Company for providing its Park Gallery for
the hanging of the Club's 40th, 41st and
42nd Annual Exhibitions by the award of the
Art Directors Club Special Club Medal to
Herbert L. Barnet, President of the Pepsi-

Cola Company.

Another innovation was the address by
George Gribben, Chairman of the Board of
Young & Rubicam, Inc., who spoke on
"Vive La Difference!" He defined the role
of the art director in modern advertising,
saying that:

"His imaginativeness-your imaginative-
ness-becomes a key factor as to whether a

George Gribben
Chairman of the board
of Young & Rubicam
Main speaker at the
awards luncheon

publication will succeed or fail, a key factor
as to whether an advertising campaign will
pay off or not pay off.

"Because there is so much good work, it
is reaching the point where only the fantasti-
cally good stands out. Today, in many cases,
you need to be different-or you're dead."

Mr. Gribben made a wide-screen presenta-
tion of what he called his "Cliche Collection",
a series of competitive advertisements with
similar themes and settings, contrasting this
with a number of advertisements that suc-
ceeded in breaking away from the traditional
pattern.

"Vive la difference!" he commented.
"There are so many ads for soap-for

cigarettes-for soft drinks-for automobiles
-that it's very dffficult not to fall into the
trap of the cliche. Now, the bigger the product
category is, the harder it becomes to escape
being trite."

Showing a group of typical advertisements
for six brands of cigarettes Mr. Gribben
remarked:

"Change your logotype and your package
and-as far as appearance goes-what have



Awards Luncheon

you got? One campaign with six manufac-
turers splitting the cost."

In his conclusion, Mr. Gribben said:
"Establishing such brand differences is be-

coming increasingly vital in advertising.
You've all heard of the profit squeeze. It's
become a fact of life. Most successful com-
panies today know that they must convince
their customers there is no substitute for their
product. By establishing a product advantage,
actual or psychological-by building a con-
sumer following that will not easily be

switched to other brands-by creating a brand
differentiation so sharp that the consumer can
define it-today's marketer is able to make
his sales at less cost to his company. And it
follows that the less costly sale throws off a
greater profit.

"In the welter of claims for attention, you
must try to be different or run the risk of being
overlooked. Not different just for the sake of
difference. But different with a purpose and a
meaning. And your difference should be born
out of the difference in your product, or the
way you want your customers to think about it."

In referring to the Awards that were soon

to be announced, Mr. Gribben made this
prediction:

"The advertising that will win the top
honors here today will not be part of anyone's
Cliche Collection. They will be outstanding
because they are meaningfully different-have
something that sets them apart from the
competition.

"Another thing, too, that you will notice is
that in recent years your Awards have not
been made on the basis of good design alone.
You have chosen to single out for recognition
men and women who are more than good de-
signers. You have picked good advertising

Arthur Hawkins
Chairman of the
Awards Luncheon

people."
The greatest innovation of all was, of

course, the complete secrecy maintained as to
the identity of the Awards winners up to the
moment that Arthur Hawkins broke the seal
of the envelope for each category and an-
nounced the name of the man receiving the
highest number of votes in the secret poll of
the jury. There was drama and suspense as
the four nominations for award in each group
were projected on the screen and identified by
Arthur Hawkins as to art director, illustrator,
agency and client. A hush fell on the room as
he opened the envelope, with applause greeting
his announcement of the winner.

In all there were fifteen Club Medals
awarded. In addition there was a special
medal award for a complete campaign made
to Robert Gage of Doyle Dane Bernbach
Inc., for the West End Brewing Company's
promotion of Utica Club Beer. The Kerwin
H. Fulton Medal was awarded to Stan

Jones of the Los Angeles office of Doyle Dane
Bernbach Inc. for his poster for Competition
Motors. There were thirty-two Awards of
Distinctive Merit.



by Paul E. Parker, Jr., Chairman
1. Chairman's Notebook
A. Selection of jury
For this area, "democratic" was our key
word this year. Eighty jurors were picked by
selecting every sixth name from the club mem-
bership, from this list forty men were chosen.
Impartiality of judging was underlined by
this method; it increased the status of overall
membership as qualified jurors. "Democracy"
yes, but "quality". . . ? Did this jury pick
the best work? We believe so. With this book
we render a testimony that, with efficient
supervision and organization, exhibitions can
be judged by the overall membership of the
club, not just a few "name" art directors
(men, by the way, who have done an out-
standing job in every year of our show's
history). What's more, these men produced a
show that had better balance than ever before.
Many.contributors, underplayed in years past,
emerged to their full position. And yet, many
fine examples of current exciting work, are to
be found in our show. Summary: the 42nd
was as good a show as we have ever produced
and the new system adopted was justd by
the result.

Passing judgment on 18,000 entrier

B. Restoration of art category
We have the largest exhibition of its kind.

Our city, New York, is the center of the
graphic arts in the world. Our shows have
tended to be regarded as a collection of all
these energies and works. Therefore, we are
unique. We have this tradition that goes back
42 years. For our show is more than an art
directors show: it's a vehicle that exhibits the
outstanding examples of design, and work,
packaging, posters and television commercials
that are selected world wide. They are as-
sembled under one roof as a representative
collection of what's best in a particular year.
We felt compelled to continue this heritage.
C. Secrecy of medal winner

Both medal and distinctive merit winners
were presented at the awards luncheon. We
employed Mr. Blackman, C.P.A., who re-
ceived the final ballots directly from the jury.
All were placed in envelopes that were kept in
his files until the presentation, and no one
knew the results. The suspense thus generated
was helpful in attracting more people to at-
tend the luncheon at the Hotel Roosevelt.
D. Vital statistics

Call for entries drew 18,000 replies, but
fewer from artists and photographers than
was expected. At the Pepsi Cola Gallery on
Park Avenue, 566 pieces were exhibited of
which 66 were in the television category. The
show was a financial success due to tight
planning and budget control.

2. Trends
A. More than one show

The present show is really several shows
in one and it should be treated as such. We
have enough material in our present show
that was thrown out to make up separate
shows for TV, print, promotion and editorial.
B. Television

Simplicity of material, more forceful



Annual Exhibition

photography, "on target" selling were noticed
by jurors. Most entries showed the use of
cameras, but there was an interesting reliance
on drawings. More print photographers are
being used in television such as Irving Penn
and Richard Avedon. With their influence,
camera work that is technically different and
never before believed possible is becoming
more popular in television commercials.
C. Print

Here the use of the camera is still notice-
able over art. In layouts, there is also the con-
tinual domination of the "single idea." Art
is used sometimes as a contrast with photog-
raphy. The art director's emergence as an
excellent photographer is getting more pro -

Exhibition Chairman, Paul Parker
with judge Lou Dorf sman,
Art Director, C.B.S.

nounced. Furthermore, the art director is

pushed further toward the role -of complete ad
maker, not just designer of graphics. Cata-
logues and promotional material are much
improved this year-reflect the importance of
the art director's involvement of the total
package-i.e. selling and design.

3. Addenda
A. Mailing pieces

An exciting job was done on printed mate-
rial for the exhibition (call for entries,
poster, menu, etc.). The designs were in-
cluded in the Type Director's Club Show and
won an Award of Special Merit from Print-
ing Industries.
B. Plan for running the exhibition

A schedule of dates was made up to serve
as a guide of events. A more orderly and
better organized committee resulted. Over-
heard at the judging, "The best run show
ever done by this club."
C. Television judging procedure

In the first four hours, entries were culled
by four committees and worked down to a
controllable number. This method eliminated
the obvious rejects and made more time avail -

The Balancing Committee:
Dave Davidian, Bill Duffy
Nils Ostberg, Walter Grotz

cc Rondell, Paul Parker (rear)

able for judging those that were obviously
better than average. This remainder was

judged secretly to reduce the group to a
list of 80. The last step was to judge for the
awards. Procedure was fast, efficient and fair.
D. Committee organization

There was superb cooperation of the com-
mitteemen. Each phase of the show (judging,
hanging, publicity, etc.) was assigned a
chairman, co-chairman, and enough men to do
their particular job. With this system, each
man was included as an integral part of the
overall operation. The sense of contribution
attained helped make the work load that much
easier for all and increased the effectiveness
of our total effort.



by Allen F. Hurlburt, Chairman
Design '63, the Eighth Annual Visual Com-
munications Conference of the Art Directors
Club of New York, was held on May 1 and
2, 1963. This conference, dedicated to a re-
statement of the function of design in visual
persuasion, was a notable success by all
standards of measurement.

It was oversubscribed. It was attended by
over 400 executives and graphic designers

from leading agencies and industries. It pre-
sented a program of speakers who have
achieved world-wide recognition for their
talent and their success in solving communica-
tions problems, and it was the most visual
presentation in the eight year series.

Charles Eames set a serious note for the
conference when he pointed out that the
twentieth century brought a freedom of de-
cision to modern man that he is not yet able
to cope with. "Free of the external discipline
and restriction of his ancestors, the creative
man stands today in an even greater need of
self-discipline." He pointed to Los Angeles
af,a city built with considerable freedom but
with little success as an example of a failure
of twentieth century design.

A highlight of Charles Eames' talk was
the showing of an optical print of the film

from the Moscow exhibit. This film, origi-
nally produced on seven screens over an area
one half the size of a football field is one of
the most spectacular audio-visual presenta-
tions ever filmed.

More and more American companies are
becoming aware of the value of coordinated
design. Perhaps, the two most important cur-
rent examples of these projects in corporate

William Buckley, Bert Littman
Allen Hurlburt, Alexander Calder

identification are the programs at IBM and
Westinghouse. The team responsible for this
restyling is Eliot Noyes, architect and indus-
trial designer, and Paul Rand, graphic de-
signer and, of the theme
material for "DESIGN '63."

Eliot Noyes discussed the development of
these programs which ranged from plant
architecture and product styling to trade-
marks, graphics and advertising design. He
pointed out that the role of the designer in
these situations is not to super -impose his
concepts on the corporation, but to seek out the
personality of the company and translate it
in visual terms.

The designer can best serve management
by helping them to better understand their
company and by assisting them in the develop-
ment of their corporate personality.

An innovation in this conference and one
of its most significant moments was the first
presentation of The President's Medal of
The Art Directors Club of New York to
Alexander Calder for his unprecedented world-
wide recognition as an artist and his broad
influence on all contemporary art and design.

Alexander Calder is one of the great in-
novators of the twentieth century and his

admirers include Picasso, Braque, Duchamp,
Mondrian, and Leger. He brought move-
ment to art, a new sense of dimension to
sculpture and two new nouns to the language,
"mobile" and "stabile." He spoke of the
new skyline of New York and gave a new
name to the often nicknamed Pan Am Build-
ing which he referred to as a behemoth-in
biblical terms "some sort of a hippopotamus."

The afternoon session of the conference
moved into areas more directly concerned with
advertising and publication design.

Bert Stern spoke of the recent development
of photography in printed and projected

Henry Wolf, art director of Show Maga-
zine, spoke of the failure of modern maga-
zines and their designers to meet the challenge
of contemporary communication and the tend-
ency to play it safe and live in the comfort of
cliches. He showed a new magazine for
children and discussed in positive terms how
it attempted to break with tradition and es-
tablish a new form of publication presentation.

Helmut Krone and Bob Levenson, the
creative team on the Volkswagen account at
Doyle Dane Bernbach Inc., brought the first
day's session to a close.

Charles Eames



Bob Levenson in discussing the pursuit of
the elusive idea pointed out that "when you
put an art director and a copy writer who
respect each other's judgment in a room to-
gether and supply them with every fact there
is: from the research department, from the
client, from the library, you are a damned
sight more likely to get good ads than if
either of them was working alone."

Helmut Krone surprised some typographers
when he pointed out that the lines of copy
were often set to create deliberate short lines
or "widows" to break the monotony of the
grey type rectangle. He also raised the ques-
tion of advertising format. The large pictorial
rectangle supported by a small area of type at
the bottom is the recurring form in the VW
campaign and a large body of advertising, but
he wondered if it wasn't being overdone, and
he cited the new Avis campaign as one possible
direction in the exploration of new format
approaches.

Wednesday evening the Art Directors
Club of New York served as hosts of the
conference in a cocktail reception held at the
new penthouse headquarters on Fifth Avenue,
and the 42nd annual exhibition was held
open for a private showing.

The morning session on Thursday opened
with a talk by Steve Frankfurt, executive art
director of Young and Rubicam, called "The
Case of the Missing Art Director." He
pointed out that in his opinion "the television
art director doesn't come in for too much
finger -pointing because so many commercials
look like no art director had anything to do
with them . . . Considering that in 1962 we
spent $1,750,000,000 in television advertising,

one would think that every commercial would
be a blockbuster. But the noticeable break-
throughs have come in the print area." He
advised television art directors to learn to use
"the television equivalent of white space" and
to learn when not to be heard and when a
single picture sustained for a minute can be
more effective than a "clutter of illustration."
Steve's discussion of television advertising
was appropriately followed by a film review
of commercials produced since 1950. This
film was edited and prepared for the con-
ference by the Museum of Modern Art which
has been running a retrospective series on
television production.

Richard Gangle was the next speaker and
in his discussion of contemporary illustration
he, too, took the art director to task when he
said "if you don't deal with artists and are
not involved in art-in principle-or by
training-or desire-I'll tell you again you
are not an art director."

Otto Preminger who was delayed on loca-
tion in Vienna made his appearance on an
especially produced 35 mm color film and
discussed the changing attitude of movie audi-
ences and the new subject matter that he is
bringing to film making.

Bert Littman, William Duffy
Jonathan Winters

The Eighth Annual
Visual Communications

Conference

The Thursday luncheon provided a light
break in the procedings when Jonathan
Winters, an ex -art student and one of the

funniest men around, dealt sharply with art,
psychiatry, "the oldest living airline stew-
ardess," and "Custer' s last stand."

The closing session of the conference

moved into "the deep water" and took a
serious look at the creative process, the chal-
lenging of change that surrounds us and the
responsibility that the challenge demands of
the graphic designer and art director.

Leo Rosten, well-known scholar, editorial
consultant, and commentator, and author of
Captain Newman M. D. and the noted
chronicle of Hyman Kaplan, discussed the
creative process. He pointed out how a child's
development brings him to a bridge between
reality and fantasy, and he showed how this
bridge relates to the development of the crea-
tive attitude that has made it possible for
man to develop ideas such as Einstein's
revolutionary concept of relativity.

He went on to say, "I sometimes think
that the central fact about our race-the one
commanding generalization-is this: We see
things as we are, and not as they are. All of
our perceptions are partial, crippled recogni-
tions of the realities around us. We see what we
want to see and hear what we want to hear,
and we are terrified by the need to restructure
our intellectual universe. We feel threatened
by truly new ideas. We see things as we are-
like the lady at the cocktail party who said
to lter husband, 'Dear, don't you think you
had better stop drinking-your face is al-
ready beginning to get blurred. . . .

"We all live, in part, within the conceptual
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prison of the past...for thousands of years,
men saw, as you and I see, that the sun rises
in the east, crosses the heavens, and sinks into
the west. We see this. There is no doubt of
this. The sun moves. We see it move. And
some man, probably long, long before Coper-
nicus, asked himself this wonderful question:
`But what if I were on the sun? If I were on
the sun, might it not look as though it is the
earth that is moving? And if this is so, what
a nice problem: Which, in fact, is moving?'

"I have a theory about the communica-
tion process: that men have a great resistance
to being communicated with. Truly to listen
means to surrender control of the self-and
that represents danger, for it involves a partial
surrender .of autonomy. The good communi-
cator is someone who first communicates very
rapidly, very .subtly, within himself and to

himself. He conveys the feeling that it is safe
to let him communicate with you. He creates
a certain confidence that he knows what he is
doing, in purpose and direction; that it is
safe to put your fantasies in his hand; that
it will all come out all right; that he is in
control. No more powerful words of com-
munication have been invented by the human
race than these four: 'Once upon a time.'

This phrase, 'Once upon a time' puts the
listener into a passive, accepting, receiving
frame of mind. It says, 'Remember the time
when you were happier than you are now...
Don't worry, I know what I'm doing. I'm
going to tell you a story....' And there is a
promise, in those wonderful four words, that
four others will come at the end: 'lived
happily ever after.'

"To unlock the awesome power of the atom
was as nothing, in my judgment, compared to
what will happen when we mortal men unlock
the power, the beauty, the daring, the infinite
imaginativeness which still reside, in secret
and untapped places, within the human spirit."

Gyorgy Kepes, designer, photographer,
and professor of visual design at MIT dis-
cussed the failure of graphic design to measure
up to the challenge of the twentieth century
and pointed out how the new concept of reality
found in modern science will influence the
future of design.

Robert Osborn, artist, author, and free-
wheeling critic of the fads and foibles of our
time, turned the DESIGN '63 spotlight
squarely on the art director in his closing ad-
dress called "Reality and You." He said in
part: "Most of us in our personal lives have
decent goals and we enjoy life with our wives
and our children-but the goals and objectives
we create and visualize for the mass of
Americans seem to me highly suspect and not
worthy of human nature and surely not a
lifetime of our effort.

"The structure of society we are creating
here doesn't contribute in any way to the
growth of excellence or to a profound satis-
faction with life.

"We are concocting a system in which
little direct attention is paid to function and
need, but immense attention is devoted to pro-
cedure, to prestige and to our profits.

"An important point is that we and the
Boss and the Client create the mass tastes.
But then, having done so, when we are con-

fronted by our own Cinderella dream -world
confection, we then say 'Oh, we have to give
them what they want.' The process is self-
corrupting.

"So let us remember that it is only that
which is disciplined and honest which con-
vinces. And that we must speak in terms that
are alive and true to us if we hope to sound
alive and true to others."

That's the way it went. From the begin-
ning to the end of the conference it was tough
and provocative talk aimed at making the
designer probe and find the best in himself. It
became consistently clear that our failures
stem as much from our own attitudes and our
inability to achieve self-discipline as they do
from the outside forces we so frequently blame.

Much of the credit for the success of this
conference goes to Bill Duffy, the conference
director, and to the committee . . . to John
Peter who set the stage and Carol Martin
who coordinated the complex sound and pro-
jection schedule...to Bill Buckley and Tobey
Moss who handled the luncheon presentations
...to Paul Rand who designed the theme ma-
terial ...and to Marie Archer, the executive
secretary of the Club and Joan Levine, the
conference secretary who had the tough but
happy problem of handling an over -subscribed
conference.
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Announcing

Famous Photographers School
New course created by ten
famous photographers is of
special interest to art
directors. Read how it works.

Ten of the world's most successful photog-
raphers form the guiding faculty of the
new Famous Photographers School. Con-
sider their achievements ...
Philippe Halsman: master of portrai-
ture, over 90 LIFE covers to his credit.
Richard Avedon: highest -paid fashion
photographer in the world.
Joseph Costa: 40 years' experience as a
spot -news photographer.
Ezra Stoller: famed for his architectural
photographs and interiors.
Alfred Eisenstaedt: dean of LIFE pho-
tographers, master of photo -journalism.
Richard Beattie: leader in advertising
and commercial photography.
Harry Garfield: most successful of all
children's photographers.
Arthur d'Arazien: topflight industrial
and scientific photographer.
Irving Penn: the man who brought new
artistry to all forms of photography.
Bert Stern: winner of the Art Director's
Gold Medal for the last eight years.

These great photographers got to-

gether more than three years ago at the
suggestion of Albert Dome, president of
the Famous Artists Schools. Dome felt
that-by pooling their vast knowledge and
experience-they could apply to photog-
raphy the principle that had already
worked so effectively in the teaching of
art: "It takes success to teach success."

The ten photographers agreed and
started to create the course. They held
back nothing. In more than one million
words and over 2,000 "teaching" photo-
graphs, they revealed all their profes-
sional secrets. Now, under the active
direction of the famous photographers,
the School is accepting its first students.
How the course works. The first les-
sons provide a fresh look at the basics:
cameras, lighting, composition, develop-
ing, etc. Then, each photographer demon-
strates, step by step, the special creative
approaches that made him the master of
his field. Penn explains how still-life
photographs can have "texture and di-
mension." Halsman shows how he cap-
tures memorable portraits. Eisenstaedt
guides you into the field of photo-
journalism. And there is much more.

With each lesson, the student receives
photographic assignments which he
works on at home, at his own pace. A
practicing professional at the School

criticizes the assignments. He prepares
overlays with sketches and diagrams-
and detailed letters guiding the student
toward his own goals in photography.
Course offers special advantages to
art directors. It can give you new con-
fidence in selecting and editing photo-
graphs. It can help you in directing
photographers. It shows you how to take
superior pictures that "sell" your layouts.
In all, the course strengthens your abil-
ities in a form of creative expression that
provides great rewards in your career as
an art director.

For information, write Victor Keppler,
Director, Famous Photographers School,
Studio 23, Westport, Conn.

Read what art and publishing execu-
tives say about this new school:
Dione M. Guffey, Art Editor, J. Walter
Thompson: "The school should provide a
new source of talented photographers trained
to meet the highest standards."
Al Allard, Art Director, Fawcett Publica-
tions: "Here at last-a school to turn out cre-
ative photographers rather than camera hacks."
Lester Rondell, V.P. and Executive Art
Director, Grey Advertising: "The distinc-
tion of your faculty should guarantee training
that is creative as well as thorough."
Herbert Mayes, President, McCall's Corp.:
"You have started something needed. Some-
thing good."
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20 ways to tame a paper tiger

There are few paper problems that Warren can't help you solve. That's because
Warren provides a variety of printing surfaces with balanced -white color and ex-
ceptional refinement - designed for precise reproduction of color and detail.
LETTERPRESS AND OFFSET PAPERS: 1 Lusterkote Cover & Cover-Bristo 2 Cameo
Brilliant in four finishes 3 Lustro Offset Enamel 4 Overprint Label 5 Sebago Label.
LETTERPRESS PAPERS: 6 Lustro Gloss/ Lustro Dull 7 Cumberland Gloss/Dull
8 Westbrook Gloss 9 Printone 10 Cumberland English Finish 11 Olde Style 121854
13 No, 66 Antique 14 Thintext, OFFSET PAPERS: 15 Saxonykote 16 Fotolith Enamel
17 Casco Enamel 18 Silkote Offset in three finishes 19 Bookman Offset Wove
20 Printone Litho. The grades Cumberland English Finish through Thintext - as
listed under Letterpress - may be obtained sized for offset to be used on open type,
line and single color halftone work. Clip and save this guide to paper
tiger -taming. For further details, see your local Warren Merchant warrens
or write S. D. Warren Company, 89 Broad Street. Boston, Mass.



It takes a lot of looking and searching to come up with the kind of nectar that makes advertising honey.
Benton & Bowles, Inc., 666 Fifth Avenue, New York



OUTDOOR ADVERTISING reaches all the people
who see TELEVISION =CI and all those who don't.
OUTDOOR ADVERTISING reaches all the people
who listen to RADIO ===...and all those who don't.
OUTDOOR ADVERTISING reaches all the people
who read MAGAZINES==. and all those who don't.
OUTDOOR ADVERTISING reaches all the people
who read NEWSPAPERS =...and all those who don't.

, with great frequency!

Two can live as cheaply as one.

WINNER, KERWIN H. FULTON MEDAL, NEW YORK ART DIRECTORS CLUB 42nd ANNUAL EXHIBITION
ADVERTISER: Competition Motors/Reynold C. Johnson AGENCY: Doyle Dane Bernbach, Inc. ART DIRECTOR: Stan Jones PHOTOGRAPHER: Bernard Gardner
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You'd never guess. His name, Tympanuchus Cupido 
Pinnatus, sounds like something that needs immediate 

medical attention. And when you stare at him nose - 
to -nose he resembles a rabbit with a glandular problem. 

He is, in fact, a Pinnated Grouse or Prairie Chicken. 
The latter name understates, for this is the prairie 

playboy, the flatlands bon vivant. This is Tympanuchus 
Cupido . . . drummer of love ! 

It happens every spring at the booming grounds in the 
Buena Vista Marsh, less than 20 miles from our mill 

in the Village of Whiting. Neck feathers erect, horn- 
like, he begins his love call with a soft "whoop".. 

. 
then on a rising crescendo as the air sacs fill, "boom ... Boom 

... BOOM!," in a voice that carries a mile. Now 
the hens arrive and our boy goes wild. Hoot, stomp, 

holler, dance, boom, strut, boom, cackle, boom ... Boom 

... 
BOOM, in the grandest, weirdest, most uninhibited 
courtship in nature. His finale is a show -stopper - wings spread in a courtly bow to his intended. 

In one respect the prairie chicken shows a singular lack 
of intelligence. Long after other species have aban- 

doned Wisconsin for the posh opulence of Miami 
Beach, old Tympanuchus Cupido remains in his snow - 

bank enduring the meteorological barbarism that in- 
vades this state in winter. Won't say why, either. 

Preoccupied with business. Which is booming. 

So is ours. Makes it easier to endure Wisconsin winters (and 
an occasional touch of catarrh). We're kept pleasurably 

busy, warm weather and cold, producing Plover Bond, the 
perfect backdrop for any letterhead. As these hypothetical 

samples prove, Plover Bond adapts beautifully to any design 

or process simply because it's so printable. Makes good cost 
sense, too. Next time you prepare a letterhead, look for the 

watermark that identifies this proud product. It says, 
"Permanized Plover Bond. 25% Cotton Fiber. U. S. A." 

And it's visibly better. 

R 1 

WHITING 
- 

PAPER COMPANY, STEVENS POINT, WISCONSIN 

! where better papers are made with cotton fiber 

Printed on White Plover Bond, Sub. 20 
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Did you know that Tympanuchus Cupido
was the unwitting choreographer for
Indian war dances? And did you know
that to obtain Plover Bond you need
merely boom, Boom, BOOM to any one
of these distributors? We can't guarantee
their dancing - only their cackling
approval and quick delivery of
visibly better Plover Bond.

WHITING! RPAPER CONPNIY, STEVENS POINT. WISCONSIN

ND1 where better papers are made with cotton fiber

Akron, Ohio The Ailing & Cory Company

Atlanta Dillard Paper Company

Atlanta The Whitaker Paper Company

Baltimore The Baxter Paper Company

Baltimore Jack Pluhar Paper Company

Bethlehem, Pa. Wilcox -Walter -Furlong Paper Co.

Birmingham Jefferson Paper Company
Boise Zellerbach Paper Company
Bridgeport, Conn Geo. W. Millar & Co., Inc
Bristol, Va.-Tenn. Dillard Paper Company
Buffalo The Ailing & Cory Company
Burlington, Vt. Vermont Paper Corporation
Cambridge, Mass.

Warren L. Wheelwright Paper Co., Inc.
Charlotte, N. C. Dillard Paper Company
Chicago Chicago Paper Company
Chicago Midland Paper Company
Chicago Moser Paper Company
Chicago Reliable Paper Company

Chico, California Zellerbach Paper Company
Cincinnati The Chatfield Paper Corporation
Cleveland The Ailing & Cory Company
Columbia, S. C. Dillard Paper Company
Dallas Clampitt Paper Company

Danbury, Conn.....MidEastern Envelope Co., Inc.

Denver Jensen Paper Company

Des Moines Newhouse Paper Company

Des Moines Western Newspaper Union

Detroit The Whitaker Paper Company

Dubuque Weber Paper Company

Duluth Duluth Paper & Specialties Co.

Eugene, Ore Zellerbach Paper Company

Eureka Zellerbach Paper Company

Fargo. Leslie Paper

Fargo Western Newspaper Union
Fort Wayne, Ind Taylor -Martin Papers, Inc.
Fort Worth Clampitt Paper Company
Fresno Zellerbach Paper Company
Grand Rapids...Solon & Gilhula Paper Company
Great Falls, Mont. Leslie Paper
Greensboro, N. C. Dillard Paper Company
Greenville, S. C. Dillard Paper Company
Harrisburg, Pa. The Ailing & Cory Company
Harrisburg, Pa...Wilcox-Walter-Furlong Paper Co.

Hartford, Conn Batt Paper Company

Hartford, Conn.....Harris Paper Associates, Inc.
Holyoke, Mass Plymouth Paper Company

Houston Clampitt Paper Company

Indianapolis The Chatfield Paper Corp.
Indianapolis....MacCollum Paper Company, Inc.

Jackson, Miss. Central Paper Company

Jacksonville, Fla. Graham -Jones Paper Company

Kansas City, Mo. Carpenter Paper Company

Kansas City, Mo.....Midwestern Paper Company

Knoxville Dillard Paper Company

Knoxville Louisville Paper and Mfg. Co.
Lincoln, Nebr. Western Newspaper Union

Little Rock Western Newspaper Union

Los Angeles Zellerbach Paper Company

Louisville The Chatfield Paper Corporation
Louisville Louisville Paper and Mfg. Co.
Madison, Wis. Dwight Bros. Paper Company

Madison, Wis. General Paper & Supply Co.

Madison, Wis Yankee Paper & Specialty Co.

Memphis Memphis Paper Company

Menasha, Wis.....Yankee Paper & Specialty Co.
Miami

Milwaukee

Milwaukee

Milwaukee

Minneapolis

Minneapolis

Minneapolis

E C. Palmer & Company

Allman -Christiansen Paper Co.

Dwight Brothers Paper Company

Yankee Paper & Specialty Co.

Leslie Paper

Newhouse Paper Company

Wilcox-Mosher-Leffholm Co.

Montgomery, Ala...W H. Atkinson -Fine Papers
Moline, Ill. Newhouse Paper Company

Nashville Clements Paper Company

Newark, N. J. ..... J. B. Card & Paper Company
New Orleans Alco Paper Company

New Orleans A to Z Paper Company
New Orleans Sam A. Marks and Co.
New York The Ailing & Cory Company

Miller & Wright Paper Co.
New York Andrews/Nelson/Whitehead, Inc.
New York Duplicating Papers, Inc.
New York M M. Elish & Company, Inc.
New York Forest Paper Company
New York Linde -Lathrop Corporation
New York Majestic Paper Corporation
New York Geo. W. Millar & Co., Inc.

New York Reinhold -Gould, Inc.

New York Ris Paper Company

New York Royal Paper Corporation
New York Saxon Paper Corporation
Oklahoma City Western Newspaper Union

Omaha Western Paper Company

Orlando Graham -Jones Paper Company

Philadelphia... Wilcox -Walter -Furlong Paper Co.

Phoenix Zellerbach Paper Company

Pittsburgh The Ailing & Cory Company
Pocatello, Idaho Zellerbach Paper Company
Portland, Ore. Zellerbach Paper Company

Providence, R. I. Central Paper Company

Raleigh, N. C Dillard Paper Company

Redding, Calif. Zellerbach Paper Company
Reno Zellerbach Paper Company

Richmond, Va.....B. W. Wilson Paper Company
Roanoke, Va Dillard Paper Company

Rochester, N. Y.....The Ailing & Cory Company
Sacramento Zellerbach Paper Company

Saint Louis Acme Paper Company

Saint Paul Leslie Paper
Saint Paul Newhouse Paper Company

Salt Lake City Western Newspaper Union

Salt Lake City Zellerbach Paper Company

San Antonio Clampitt Paper Company

San Diego Zellerbach Paper Company

San Francisco Zellerbach Paper Company

San Jose Zellerbach Paper Company

Seattle Zellerbach Paper Company

Shreveport Western Newspaper Union

Sioux City Western Newspaper Union

Sioux Falls, S. D. Leslie Paper

Spokane Zellerbach Paper Company

Springfield, Mo. Carpenter Paper Company

Stockton, Calif. Zellerbach Paper Company

Syracuse, N. Y. The Ailing & Cory Company
Tacoma Standard Paper Company
Tacoma Zellerbach Paper Company
Tampa Graham -Jones Paper Company

Toledo The Commerce Paper Company

Topeka, Kans Carpenter Paper Company

Topeka, Kans. Midwestern Paper Company
Trenton, N. J. J. B. Card & Paper Company
Tulsa Tulsa Paper Company

Utica, N. Y. The Ailing & Cory Company
Walla Walla Zellerbach Paper Company
Washington, D. C. Frank Parsons Paper Co.

Wichita Western Newspaper Union
Wilmington, Mass. D F Munroe Company
Wilmington, N. C. Dillard Paper Company
Worcester, Mass...The J. C. Campbell Paper Co.
Yakima Zellerbach Paper Company
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we're

impatient
too!

about up -dating our type specimen book, we mean! But
we've added so many new faces since our last revised insert, we
decided to start from scratch on an entirely new edition. And with

some 400 foundry faces ranging in size from 5 pt. to 96 pt., and 49

linotype series, it will be one helluva job to index, set and print. We

have no idea when it might be finished, but at least we've made

a start. So you please be patient, huh? And look forward to a
brand new book, complete with ring binder, hard covers. Then you

can throw the old volumes in the ash can. Or take the ring binders

home for the kids to file their aerospace notes. In the meantime
ask for list of type faces to be shown in the new edition. If the type
you want isn't listed, ask us ... we have it or we'll get it!

for all that's new in typography  RIEGERT & KENNEDY, INC.

228 EAST 45TH ST., NEW YORK 17, N. Y.  MURRAY HILL 7-6470
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from the master
craftsmen of Italy.

Fabriano is the one fine
paper in the world offering
creative artists this wealth

of colorful, rich -textured
possibilities for the

ultimate in elegance of
design and reproduction!

Available in a
text and a cover weight,
26" x 40" and 20" x 26".

0 6-2100

uppliers of the largest selection
imported and domestic papers

in the country.
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WBM

PROMOTIONS

SELL SERVICES,

MOVE

MERCHANDISE,

GET ORDERS.

We'd like to
show you some
examples of
WBM
promotions
that
have worked-
for major
packaged goods
companies,
banks,
publishers, and
others large
and small.
Many are truly
impressive
successes,
achieved at
remarkably
modest cost.
Perhaps WBM
promotions can
work for you,
too.

BY

WILLIAM

BARTON

MARSH

COMPANY

WILLIAM
BARTON
MARSH

COMPANY,
INC.
18

EAST 48TH
STREET

NEW YORK
10017
EL 5-3377



You're only Human...

Mr. Art Director

You have stopped a moment at this page of the
Art Directors' Annual.

Hold on. Don't turn yet. We challenge you.
There are a lot of advertisements reproduced in

this book. If you have studied them to any extent,
you're only human, art director, if thoughts like
these haven't scurried through your mind:

"How did that ad ever get in?"
"Strictly, pre -Civil War!"
"Pretty good, but I could 'a done better!"
"Excellent design but terrible type handling."

(And even if you're admiring one of your own win-
ning ads, maybe you'd see a few changes to make if
you were doing it over.)

Now Check This
Go over half a dozen or more of those advertisements
again, but strictly on this basis:

Does the way the type is chosen, sized
and placed help or hurt the overall effect?

You well know that the wrong face or the wrong size
and sloppy positioning can ruin an otherwise well -
conceived advertisement.

It Pays to set
type right . . .

AKRON, OHIO
The Akron Typesetting Co.

ATLANTA, GEORGIA
Higgins -McArthur Company

BALTIMORE. MARYLAND
The Moran Printing Co.

BOSTON, MASSACHUSETTS
The Berkeley Press
Machine Composition Co.
H. G. McMennamin
CHICAGO, ILLINOIS
J. M. Bundscho, Inc.
The Faithorn Corp.
HayesLochner, Inc.
Runkle-Thompson-Kovats, Inc.
Frederic Ryder Company

CINCINNATI, OHIO
The J. W. Ford Company

CLEVELAND, OHIO
Bohme & Blinkmann, Inc.
SchlickBarner-Hayden, Inc.
Skelly Typesetting Co., Inc.

COLUMBUS, OHIO
Yaeger Typesetting Co.. Inc.

One of the best friends a good art director can have
is a good typographer-and the best typographers
belong to the Advertising Typographers Association.

Your ATA man can execute in type what you
visualize. And your ATA man can give you sound
type advice and suggestions, if you want him to.

Why be half -safe, when you can be type -sure?
ATA shops will set it better, and it costs no more
than "schlock" work. It pays to set type right-when
the whole ad is going to come out "over your name"
for graphic responsibility.

Do You Have the ATA Production
Handbook in the New Edition?

This is a basic tool of advertising art directors
everywhere. Now available in a new, enlarged and
expanded edition. It is full of basic facts about type,
type faces, type handling and brings up-to-date all
major methods of putting words and pictures on
paper. It's a good -feeling, compact, 8 x 11 book,
hard bound in black buckram. You can get a copy for
$5.50 by writing to the Advertising Typographers
Association, and we'll bet you $5.50 most agencies
will let you put it on a petty cash slip.

Advertising Typographers Association of America, Inc.
Executive Offices: 461 Eighth Avenue, New York 1, N.Y.

DALLAS, TEXAS
Joggers -Chiles -Stovall, Inc.

DAYTON, OHIO
Dayton Typographic Service

DENVER, COLORADO
The A. B. Hirschfeld Press
Hoflund-Schmidt Typographic Service

DETROIT, MICHIGAN
Arnold -Powers, Inc.
The Thos. P. Henry Company
George Willens & Company

HOUSTON, TEXAS
N aylor Type & Mats

INDIANAPOLIS, INDIANA
The Typographic Service Co., Inc.

KALAMAZOO, MICHIGAN
Mahoney Typographers, Inc.

MIAMI, FLORIDA
Norman Typographic Service, Inc.

MILWAUKEE, WISCONSIN
Arrow Press, Inc.

MINNEAPOLIS, MINNESOTA
Dahl & Curry, Inc.
Duragraph Inc.

NEWARK, NEW JERSEY
William Patrick Co., Inc.

NEW YORK, NEW YORK
Ad Service Company
Advertising Agencies' Service Co., Inc.
Artintype, Inc.
Associated Typographers, Inc.
Atlas Typographic Service, Inc.
Central Zone Press, Inc.
The Composing Room, Inc.
Composition Service, Inc.
Moment Typographic Service, Inc.
Huxley House Ltd.
King Typographic Service Corp.
Linocraft Typographers, Inc.
Master Typo Company, Inc.
Chris Olsen Typography, Inc.
Frederic Nelson Phillips, Inc.
Philmac Typographers, Inc.
Royal Typographers, Inc.
Frederick W. Schmidt, Inc.
Harry Silverstein, Inc.

Supreme Ad Service, Inc.
Tri-Arts Press, Inc.
Typographic Craftsmen, Inc.
The Typographic Service Co.
Kurt H. Volk, Inc.

PHILADELPHIA, PENNSYLVANIA
Walter T. Armstrong, Inc.
Alfred J. Jordan, Inc.
Progressive Composition Company
Typographic Service, Inc.

PITTSBURGH, PENNSYLVANIA
Davis & Warde, Inc.
H & H Typographic Service

PORTLAND, OREGON
Paul 0. Giesey, Adcrafters, Inc.

ROCHESTER, NEW YORK
Rochester Monotype Composition Company

ST. LOUIS, MISSOURI
Warwick Typographers, Inc.

SAN FRANCISCO, CALIFORNIA
Griffin Brothers, Inc.

TORONTO, CANADA
Cooper & Beatty, Limited



Now Ford wagons come in 4 beautiful sizes!

FORD
SIGNATUFE

pretty Amato') protector..
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You illustrate our point
Time and again, we have turned to you to help us illustrate the excitement
in the products we advertise. Over 35 illustrators, many of them repre-
sented m the pages of this annual, have contributed to campaigns we are
now running for our clients. We are always on the lookout for the fresh
and the original in creative illustration. Call us and show us your work.

J. Walter Thompson Company
420 LEXINGTON AVENUE, NEW YORK 17, N.Y.



TO CONVEY EXCITEMENT USE SCOTT COATED COVER
New York's Washington Square is many things.

Artistic, historical, musical, playable (for children and chess fans), but mostly exciting.
Scott Coated Cover is the ideal medium to

reproduce these qualities at a reasonable cost.



Scott Coated Cover is a superior stock for folders, catalogs, annual reports. In fact, anything you wish
to reproduce with excitement that requires a high quality cover paper. It is a bright white paper,
smooth, level and free of streaks. One reason for its excellent appearance is its heavy coating. Reproduce
color or black and white, fold it, die cut it, lacquer it. You won't find a better cover paper at the price.
These Scott H&W merchants will be happy to supply you with Scott Coated Cover. Ask them for our
demonstration swatch book. Or contact Scott Paper Company, Hollingsworth & Whitney Division,
230 Park Avenue, New York 17, N. Y., or 111 West Washington Street, Chicago 2, Ill. Scott Printing
Papers: Coated Cover, Vellum, Tag, Index, Postcard.

PRINTED ON SCOTT COATED COVER, 24 x 36-260/M, FRONT SIDE VARNISHED

AKRON, OHIO
ALBANY, N.Y.
APPLETON, WIS. Woelz Paper Company, Inc.
ATLANTA, GA. Dillard Paper Company
ATLANTA, GA. Howard Printing Papers, Inc.
BALTIMORE, MD. The Mudge Paper Company
BIRMINGHAM, ALA. Dillard Paper Company
BIRMINGHAM, ALA Jefferson Paper Company
BOSTON, MASS. The Century Paper Company
BOSTON, MASS. Tileston & Hollingsworth Company
BROOKLYN, N.Y. Price Nocks Paper Company
BUFFALO, N.Y Franklin -Cowan Paper Company
CHARLOTTE, N.C.Virginia Paper Company
CHICAGO, ILL Berkshire Papers Inc.
CHICAGO, ILL. Empire Paper Company
CHICAGO, ILL. Hobart Paper Company
CLEVELAND, OHIO Cleveland Paper Company
COLUMBUS, OHIO Cincinnati Cordage & Paper Company
DALLAS, TEXAS Clampitt Paper Company
DAYTON, OHIO.. Hull Paper Company

Cleveland Paper Company
W H Smith Paper Corporation

DENVER, COL. Dixon Paper Company
DETROIT, MICH Chope-Stevens Paper Company
FT. WORTH, TEXAS Clampitt Paper Company
GRAND RAPIDS, MICH Grand Rapids Paper Company
GREEN BAY, WIS. Steen-Macek Paper Company
HACKENSACK, N.J. Lexington Paper Company
HARTFORD, CONN Rourke -Eno Paper Company
HOUSTON, TEXAS Clampitt Paper Company
INDIANAPOLIS, IND. C P Lesh Paper Company
JACKSONVILLE, FLA. Virginia Paper Company
LOS ANGELES, CALIF. Kirk Paper Company
MEMPHIS, TENN. Western Newspaper Union
MILWAUKEE, WIS. Wisconsin Paper & Products Company
MINNEAPOLIS, MINN. Butler Paper Corporation

MINNEAPOLIS, MINN.
MINNEAPOLIS, MINN. Minnesota Paper & Cordage
NEWARK, N.J.Paper Mart, Inc.
NEW HAVEN, CONN Rourke -Eno Paper Company
NEW ORLEANS, LA. Alco Paper Company
NEW YORK CITY Barclay Paper Company
NEW YORK CITY Crown Paper Corporation
NEW YORK CITY M M. Elish & Company, Inc.
NEW YORK CITY Olympic Paper Company, Inc.
NEW YORK CITY Saxon Paper Corporation
PHILADELPHIA, PA. Atlantic Paper Company
PHILADELPHIA, PA W B. Killhour & Sons, Inc.
PORTLAND, MAINE C M. Rice Paper Company
PROVIDENCE, R I Narragansett Paper Company
PUEBLO, COL. Dixon Paper Company
RICHMOND, VA. Virginia Paper Company
ROCHESTER, N Y Fine Papers, Inc.
ROCK ISLAND, ILL. C. J. Duffey Paper Company
SAN ANTONIO, TEXAS Clampitt Paper Company
ST. LOUIS, MO. Bermingham & Prosser Company
ST. LOUIS, MO Tobey Fine Papers, Inc.
SPRINGFIELD, MASS Rourke -Eno Paper Company
TOLEDO, OHIO Paper Merchants, Inc.
WASHINGTON, D C Stanford Paper Company
YORK, PA The Mudge Paper Company
YORK, PA. W B Killhour & Sons, Inc.
YOUNGSTOWN, OHIO Cleveland Paper Company

C .1 Duffey Paper Company

EXPORT ONLY

NEW YORK CITY Moller & Rothe (Export) Corp.

SCOTT ll MAKES IT BETTER FOR YOU



KURT H. VOLK, INC.

-a name that always has been,
and always will be,

synonymous with quality typography.
38 years young,

and still carrying on in
a great tradition.

KURT H. VOLK, INC.
228 EAST 45TH STREET

NEW YORK 17, N.Y.



Inside the studios: Renowned professional artists inspire dedicated students. Planned

i'62) courses encourage creativeness and the search for excellence. Art becomes a way of life in

the professional atmosphere of an independent art school. Inquire: Office of Admissions

School of Visual Arts 209 East 23 Street, New York 10, N.Y. MUrray Hill 3-8397



You are a Good Art Director...
if you can identify 80% of these
Type faces (without peeking at the Bundscho Type Folder)

Good Art Directors Know Their Types

Good Art Directors Know Their Types

Good Art Directors Know Their Types

Good Art Directors Know Their Types

Good Art Directors Know Their Types

Good Art Directors Know Their Types

Good Art Directors Know Their Types

Good Art Directors Know Their Types

Good Art Directors Know Their Types

Good Art Directors Know Bundscho Sets Type Better

Good Art Directors Know Bundscho Sets Type Better

Good Art Directors Know Bundscho Sets Type Better

Good Art Directors Know Bundscho Sets Type Better

Good Art Directors Know Bundscho Sets Type Better

Here Type Can Serve You

J. M. BUNDSCHO, Inc. Advertising Typography
180 North Wabash Avenue, Chicago, Illinois 60601 Telephone 726-7292
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Since its founding in 1937, American Artist has benefited by the generous cooperation of art directors

throughout the nation. A sample copy request may be addressed to us at 1560 Broadway, New York 36

MARQUARDT 8. COMPANY
INCORPORATED

Af/Ae/F4

153-155 SPRING STREET NEW YORK 12, N. Y.

CANAL 6-4562



DESIGN/KUHLMAN
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THE LESTER ROSSIN CREATIVE GROUP, INC.
THREE SIXTY-NINE LEXINGTON AVENUE O NEW YORK 17, N. Y.  212 TN 7 -0170

CREATORS & PRODUCERS OF PACKAGING  PRINT  TELEVISION/AUDIO-VISUAL MATERIALS  POINT -OF -SALE  KRUG RELATIONS MATERIALS



just these three meet all your needs!

kt,111,1fiE
#172 Smooth 80 Medium 169 Rough

Try this trio of quality boards. You'll find they meet all
the surface requirements you demand for practically
every medium and technique... including Kromo-Lite,
Fluorographic and DropDot processes. In the finished
job the board makes the difference-and Bainbridge
makes the best!

ILLUSTRATION BOARDS  SHOW CARD BOARDS

MOUNTING BOARDS  DRAWING BRISTOLS  MAT BOARDS

M

CHARLES T. BAINBRIDGE'S SONS
-0,IMBRIDGE

20 Cumberland Street, Brooklyn 5, New York mu

retouching
dye transfer, type "C" ektacolor, flexichrome and
black & white prints, involving the use of bleaches,
dyes, electronics, chemistry and abrasives for the sole
purpose of insuring the most faithful reproduction
of your photography is truly an art as produced
by ARCHER AMES ASSOCIATES, INC.,
40 East 49 Street, N.Y. 22, Dept. AA -3 MU 8-3240
Contact Leon Appel, for your FREE copy of
"Fundamentals of Retouching" for Art Directors.



t best
This is the goal we set for ourselves 30 years ago,
and this is our standard of quality today. But the
best color advertising that could be planned,
designed, illustrated, and reproduced 30 years ago,
would not stand comparison with ordinary color
advertising in magazines and newspapers today.

Everything has changed for the better in the fine
art of presenting ideas and merchandise in printed
color. Concepts of presentation: the creative
marriage of copy, art, and photography and the
new appreciation of impact. Techniques of repro-
duction: photographic and electronic, proofing,
ink controls, presses, and printing papers. The
color advertiser in magazines and newspapers
commands the resources of a technical art that
was not imagined when we set our standards at
the top 30 years ago.

Not less important, public appreciation of color
quality has advanced with the new concepts and

america's finest photoengraving plant for letterpress, gravure and offset

techniques. Today, readers of magazines and
newspapers expect the maximum impact of full
color in editorial and advertising presentation, and
respond to it dramatically. Magazines and news-
papers are flying high today on new wings of color.

In the 1930's we set a national standard for the
finest letterpress photoengravings that could be
made. In the 1950's, when color gravure advanced
to a high level of quality, we established a gravure
division. In the 1960's, marked by the rise of color
offset for national publications, we added the
offset platemaking skills of the Rightmire Berg
Company, known for quality since 1914. Now
we make the best engravings that can be made
. . . for letterpress, gravure, and offset . . . for
advertisers and their agencies from coast to coast.

Collins, miller & hutchings, inc.
333 WEST LAKE STREET, CHICAGO 6, ILLINOIS



...but didn't
everybody
start at Macy*s

No, Cuthbert, not everybody.

It only seems like that because so many men had their first jobs or their first art directorships here at
Macy's. And that's a silver cord (professionally speaking) you can't cut.

Today these men are at agencies, on magazines,'in TV... and (we are told) still get together and
exchange remembrances of things past. They sometimes even invite former Macy copywriters to join
them. Which only proves how sentimental you can get.

If you are a Macy alumni (and there's a good chance you are), hail and hello from mama. If you
aren't, you don't know what you missed. Because the world's largest store; it seems, is also the world's
largest nursery for talent.

Logical, isn't it?

For nostalgia, we have set this ad in the "Macy type", Caslon 540.
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TWELVE POINT TRADE GOTHIC LIGHT WITH ITALIC

Available on the machine: a light grotesk with a strongly
sloped italic. Type shops all across the country have
already picked up the design for its delicacy and un-
usually fine machine italic. And remember, only Trade
Gothic Light can be keyboarded at linecasting speeds
and prices. On the Linotype, Trade Gothic Light with
Italic is already generally available; the series will

Mergenthaler

soon be complete from six to fourteen point. On the
Linofilm, Trade Gothic Light and Light Italic are available
for photocomposition from six to thirty-six point (as are
the other eight members of the expanding Trade Gothic
family). For advance proofs of Trade Gothic Light, and a
specimen of the rest of the family, write Mergenthaler
Linotype Company, 29 Ryerson Street, Brooklyn 5, N. Y.

A NEW ADVERTISING FACE FROM MERGENTHALER

1234567890
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STELLA ELKINS

SCHOOL OF FINE ARTS
OF TEMPLE UNIVERSITY

Undergraduate and
Graduate Degrees
PAIN TING
SCULPTURE
CERAMICS
PRINT -MAKING
DESIGN
METAL ART
ART EDUCATION
ART HISTORY

Write for illustrated catalog: Beech and Penrose Ayes., Elkins Park, Philadelphia 26, Pa.



What puts a connoisseur's type book like this
into the working class?

COMPLETENESS:
MORE THAN 1100 FONTS

Complete alphabets of all the
best type faces available in

the U.S. Every letter shown in
both upper and lower case,
with numbers and all basic

punctuation. Identifications by
foundry and size; recognition

traits;comparisons of cuts from
different manufacturers; material

on photo -lettering.

DEMONSTRATION
Of particular interest are
"The Specialists' Pages",

with contributions from Lester
Beall, Sol Cantor, Eli Cantor,

Ivan Chermayeff and Tom Geismar,
Mortimer Leach, Herb Lubalin,

Ed Rondthaler, Otto Storch, and
Europeans Aldo Novarese and

Herman Zapf

ABCDEFGHIJK
LMNOPQRSTU
VWXYZScabcde
fghijklmnopqrstu
vwxyzfiffflffiffl123
4567890$.,"-;!?`'

ABCDEFGHIJKLM
NOPQRSTUVWX
YZ8z abalefghijklmno
pqrstuvwxyzfififIllifIll
234567890$.,"-:;!?'

PRACTICALITY
Basic family type styles are
shown in display sizes ranging
from 72 to 18 or 16 point, and
in text sizes ranging from 14
to 6 point. Text faces are set
both solid and leaded, to show
style, weight and legibility of
various amounts of leading.
All type was set specially
for this book.

AUTHORITY
TYPE AND TYPOGRAPHY:
The Designer's Type Book,
is by Ben Rosen-
Famed Graphic Designer
and Consulting Art Director,
winner of numerous awards.
440 pages. 81/2 x 1134. $18.

Coming early in 1964
Treasury of Alphabets and Lettering

Jan Tschichold
This book, the work of

an internationally renowned
master of lettering,

contains letters and types
of timeless and lasting beauty.
The introductory text contains

a comprehensive primer of
letter forms.

It discusses good and
bad letters;

the use of capitals
and lower case letters;

the selection of
appropriate alphabets;

and the layout of
groups of letters and sizes.

The 176 type specimens
represent not only

the best but the most
perfect letters of all time.
9 x 12. 240 pages. $15.00

Direct Mail Design International
Raymond Ballinger
An authoritative, comprehensive reference
-the first book to cover the design aspect
of this vital form of advertising
from concept to post office.
The author points out the advantages
of direct mail, and demonstrates
the most effective method of
reaching specific audiences,
by using hundreds of examples,

a portfolio of papers,
and a fully -researched compilation

of material.
300 illustrations, some in color
9 x 12, 224 pages. $15.00

(41, At your bookstore or write to: Reinhold Book Division, 430 Park Ave., New York, N.Y. 10022
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AMERICAN HERITAGE

HORIZON

AMERICAN HERITAGE BOOKS

HORIZON BOOKS

AMERICAN HERITAGE JUNIOR LIBRARY

HORIZON CARAVEL BOOKS

AMERICAN HERITAGE PUBLISHING CO., INC.  551 FIFTH AVENUE, NEW YORK 17, N.Y.

We take pride in our graphic designs!

Ray Aron &Bill Falcone+FranK Chesek+Anita Schettino+Ooraon SwenarlovJohn Anselmo+Lois Straw

Aron & Falcone Inc., 382 Springfield Avenue, Summit, New Jersey. Design of annual reports, architectural graphics, booklets
and direct mail, corporate literature and promotion, exhibits, experimental design, film graphics, house organs, illustration,
packaging, photography, posters, television storyboards, trademarks and letterheads, visual aids. CRestview 3-2900
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The Comet Press, Inc. 200 Varick Street, New York / the most versatile printing establishment in the galaxy / WA 4-6700



We are proud of the

leadership of our graduates

in all fields of design.

The Philadelphia Museum

College of Art

-a SERVICE
We wait on you hand and foot at Rapid
Art Service. The same kind of tradi-
tional service -with -a -smile you might ex-
pect from a Japanese Geisha. Well ...
not exactly! The Geisha's a gal who's
learned the art of keeping a man's mind
off his business. We're different. More
practical. We're dedicated to the art
of creating more business for our
clients by tastefully designing, well -
thought -out sales promotion material ...
brochures, direct mail, presentations,
slides and filmstrips, charts and maps,
sales and training aids, etc. Whatever
we produce says what you want it to say,
is geared to the audience you want to
reach. And, when we promise a delivery
date, we keep it! We cater to your whims,
your needs, your objectives, your time-
table. And your budget!

RAPID ART SERVICE
304 E. 45th St., New York 17, N. Y., MU 3.8215

a complete art studio / plus type, letterpress, silkscreen, binding and display facilities



art direction and typographic consulting / photographic and illustration projects for corporate literature

MaCa

ANNIVERSARY BOOKS
MAHLON
A. ANNUAL REPORTS

CLI NE PRESENTATIONS
ASSOC IATES
INC. 1 8 BOOKLETS

EAST BROCHURES
48

MAHLON A. CLINE STREET ADVERTISEMENTS

EDWARD WADE NEW YORK
CLIFTON WHEELER 10017

EL 5-3377

NEW YORK'S MOST COMPLETE TYPOGRAPHIC SERVICE MONOTYPE LINOTYPE HAND TYPE

get set
with

Bullard

Howard 0. Bullard, Inc., 150 Varick St., New York 13, N. Y./ AL 5-1770



frozen
lobster newburg

laden w th fresh
North Atlantic

lobster!

Printed by letterpress

How do you reproduce such goodness with a difference?



You taste a priceless difference

in Stouffer's frozen prepared foods-

says this advertisement by

Ketchum, MacLeod & Grove, Inc.

Take a delicious product to Beck

and find another priceless difference

There's a combination of advantages at Beck. For instance,

the front page of this insert is printed in letterpress

from a Beck photoengraving; this page is printed in gravure from

positives prepared by Beck ... your original plates can be

made and gravure positives or offset color separations prepared

under one roof without your copy ever leaving the shop.

Keep this in mind and keep Beck in mind,

whatever reproductions you use.

Printed by sheet -fed gravure

THE BECK ENGRAVING COMPANY, INC.
Philadelphia New York
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357 Abel, Jim D. 13, 72, 78, 248, Buitekant, Alan

151 Adorney, Charles S. 251, 252

481 Aison, Everett 354, 355, 358, 368, Cadge, William F.

139 Alcorn, John 369, 372, 374, 378,
192 Allard, Edith 381, 385, 396, 398

300, 145 Almgren, Edward 104, 178 Campanelli, Rocco

rot Amato, Al 261 Capone, Tony J.

29, 74, 75, 112,
114, 301

Ammirati, Ralph 25, 262

519

Carroll, Richard
Carter, Julian

224, 403, 407, 454,
465

Anacona, Steve 494
212

Cleary, Joe
Charmatz, Bill

138 Anderson, Cal 63, 69 Chermayeff & Geismar Associates

10, 96, 238, 269,
28o

Andreozzi, Gennaro 268
298, 348, 426, 429

Cherry, James N.
Chwast, Seymour

495 Andrews, Gary 453 Crandall, Charles

365, 366, 409, 491,
436

Ansel, Ruth 201, 202
166

Cross, James
Crisler, Timothy

501 Arbusto, Dominic 546 Collett, Blair

335 Arlow, Arnold 355, 381 Cook, Verdum P.

170 Barger, Ron 290 Corey, Bob

185 Barkoff, Ira A. 528, 530 Costa, Ernest

210 Barrett, Ronald 152, 154, 340 Cotler, Sheldon

539 Barton, Byron 124 Coutts, George

8 Basile, Matthew 1o8, r8r, 221 Courtos, Tom

Irr, 132, 155, 198,

383, 386, 530

Bass, Saul 507, 520
411, 493

Covington, Hil
Coyne, Richard

139 Beaver, Allan 365, 366, 436, 49! Cunningham, Sheila

197 Beck, Richard E. 316 Czubak, Daniel

334, 364, 375, 376, Bleiweiss, Herb 202 Danziger, Louis

391, 410, 434, 435,
461

392 Belsky, Murray

159
21, 172, 175, 179,

204, 272, 273, 276,

Davis, Paul
Davis, Hal

405, 469, 471, 473,
482, 485

Benton, Robert 288, 29k, 293, 139,

339,350
390, 466, 472 Berkowitz, Judith 281 Davitian, Ed

57, 421, 423, 428,
430

Bergeron, Richard 189, 347
49

Deardoff, Ken
De Luca, Ronald

373 Bernstein, S. 469, 485 Del Vecchio, Pasquale

269 Bernstein, Rhoda 502, 525 Delaney, Jack

363, 382 Birbil, Greg 63, 69, 302 Deutsch, David

207 Blackwell, Pat 67 Diehl, Richard P.

44, 70, 222, 226 Blatt, Mike 209 Donoahue, Jim

192, 299, 413, 414,
415, 417

292
152

Blechman, R. 0.

Bohrman, Frederic J.
Boland, Richard

177
73, ro. r, 106, 113,

162, 219, 221, 223,

341, 539

Donovan, Don
Dorfsman, Louis

535 Boppert, Walt 93 Dorsey, George

242 Borden, Charles 549 Dufour, Jacques

195 Bradford, John 43, 47, 250 Duskin, Ken

517 Broadhurst, Frank 58 Egensteiner, Donald

253 Bramson, Hershel Eitzen, Philip 3.

14 Brodkin, Ed 109 Eldridge, Don

82, 160 Brodsky, Ed 40 Elfenbein, Fran

203 Braude, Jerry 365, 366, 436, 491 Feitler, Bea



Exhibit No.

548
315
175

"7

155
199

193, 194
513, 519, 537

412, 427

77

402
Orr

398
327

52
232

463, 467, 474, 475,
476, 477, 404

28, 33, 41, 42, 97,
264, 277, 283, 282,
284, 285, 287, 304,
500, 51o, 511, 516,

529
416
89

146
538
166

59
7

159, 173, 179, 205,

298, 347, 424, 429,
493
170

390, 466, 472
87

311, 330
8o

341
542, 543, 548

148, 214

541
130, 13oA

419, 420
183

208

422, 430

437, 448, 450, 483,
36o, 38o

370

94
328, 279

126, 294
338

Art Directors and Designers
Ferro, Pablo
Ficalora, Toni
Fireman, Marvin
Fischer, John
Fisher, Gordon D.
Fleming, Allan R.
Fratell, Ronald
Frankfurt, Steve
Franznick, Phil
Franznick-Meden, Inc.
Fujikawa, Gyo
Fujita, S. Neil
Gabor, Harvey
Gader, Bertram
Gargano, Amil
Gale, William
Gangel, Richard

Gage, Bob

Geismar, Tom
Gelb, Art
Gentilella, Emil M.
Gerhardt, Hal
Gianokos, Cristos
Giusti, George
Gilwit, Bernie
Glaser, Milton

Glazer, Art
Glessman, Louis R.
Goehlich, Ronald
Goldberg, Joe
Goldberg, Irwin
Golden, William
Goldsmith, Jack
Gollin, Bright, Zolotow
Goodford, Jack
Gorey, Thomas R.
Gottschall, Ed
Gould, Jerome
Graham, John
Green, Sheila
Greenberg, Albert

Grossman, Alvin
Gustayson, Marlin
Haas, Jay
Halladay, Bob
Harper, Sam

Exhibit No.
135

68
357, 363, 382

-18, 137, 229, 233,
236, 241

508
176
305

346
62, 312

388, 39549,, 393253,, 433215,

458, 460, 462, 464,
468, 487

538

359, 361, 365, 366,
367, 409, 436, 488,

491, 492
356
218

149, 220, 335
22

127

129, r3oC
225

167, 172, 342, 343,
344, 350, 351
141, 303, 317

156
182

542
536, 537

71
518

416, 418

526
123

158

133
133

51
486

194
352

76, 509
56
30

153, 255, 256, 258

79
169

152, 154
157, 163
158, 224

544

Art Directors and Designers
Hawkins, Art
Herbrecht, Albert D.
Heck, Tom
Hirsch, Peter

Hirschfield, Len
Hodge, S. B.
Hoernle, John
Horn/Griner
Hovsepian, Mimi
Hungerford, R. V.
Hurlburt, Allen F.

Ishii, Chris
Israel, Marvin

Israel, Myron
Ivers, Robert L.
Jacobs, Murray
Jackson, Jeanne
Jackson, Donald
Jones, Stan
Jon Bue, Sal
Kalish, Lionel

Kaprielain, Walter
Kaulfuss, Robert & William
Keeler, Jack 0.
Kelenson, Dave
Kim, Paul
Kirk, Frank
Kline, Dick
Kner, Andrew
Koch, Art
Kolkey, Eugene
Kolomatsky, Eugene
Koons, Iry
Koons, Leah
Kopel, Shelly
Koper, Hans
Koulermos, Michael
Kramer/ Miller/ Lomden/Glassman
Krone, Helmut
Kugelman, Art
Kuzma, Paul
Lachiusa, Sy
Larson, David
Lebowitz, Mo
Lefman, Walter
Lesser, Gilbert
Levine, Rick
Levy, Paul



Exhibit No. Art Directors and Designers Exhibit No. Art Directors and Designers

433, 439, 441, 119, Liberman, Alexander 405, 473 November, David

443, 445, 446, 447, 545 Olden, Georg

449, 451, 452, 455, 371, 377, 457 Oliveto, Tony

399 232 Olsen, Harold

92 Lipton, Gil 246 Olson, Richard

2, 40, 64, 73, 83, Lubalin, Herb 533 Owett, Bernard S.

379, 384, 389, 406, 5, 12, 38, 105, 174, Paccione, Onofrio

425, 480 r8o, 239, 142, 247,
215 Lodico, Sal 265, 271, 274, 275,

504 Loew, Dick 353, 420
13, 243, 248, 252 Loew, Richard 193, 409, 412, 413, Palladino, Tony

6, 16, 20, 23, 36, Lois, Georges 414, 415, 417
110, 118, 122, 240, 68 Parmalee, Robert

244, 147, 270, 278, 254 Pappas, Nick

489, 531, 532, 547 307 Parker, J. A.
102 London, David 399, 433, 439, 441, .Peck, Priscilla

218 Mackie, Fred 419, 443, 445, 447,
39, 320, 322 Mader, Roger 449, 451, 452, 455,

99, 315 Mallet, Windsor 446
55, 81, 9o, 136, 2o6 Mandarino, Tony 257 Pellegrino, Michael

279, 328 Mansfield, Malcom 543 Penn, Irving

345 Marshall, David 161 Perman, Norman

13oB, 514 Masachio, Louis 99, 315, 6r Petti, Bill
II, 156, 263, 228 Massey, John 31, 26 Piccirillo, Charles

313 Matson, Richard 53 Platt, Eileen

281 Mayhew, Marce 119 Pliskin, Robert

362, 397, 400, 496 Mazzola, Anthony 316 Pope, Kerig

306 McBain, Neil 266 Pulise, Santo

523 McCaffery, William r68 Pulise, Santo F.

259 McDowell, Barrie 6o, 150, 226, 348 Push Pin Studio, N. r.
176 McQuiston, Don 262 Quell, Henry

522 Medvecky, Zoltan 19 Quinn, Ben

227, 230 Melahn, Thomas 484 Quint, Bernard

296 Meyers, Bill 66 Rieger, Howard

374, 378, 396 Michel, Wesley 128 Richards, Stan

II, 263, 228 Miho, James 501 Roberts, Jack

195, 200 Miller, Lawrence 314 Robertson, James G.

314 Mura, Michael 15 Rostock, Edward

I Miller, Bob 107 Rowe, Bernie

140 Miller, William 115 Rubenstein, Mort

200 Miles, Reid 539 Runin, Ellie

540 Mitchell, Joann 171,337 Runyan, Robert Miles

4 Mitchneck, Marvin 184, 187, 188, 190 Russo, Howard

319, 313, 286 Mohtares, Alexander 419, 420 Saco, Ken

526 Mogub, Fred 333 Sauer, Hans

95, 505 Myers, Sidney 540 Savage, Lee

186, 191 Murello, John 65, 103 Scali, Sam

546 Nakamoto, Hisashi 106, 223 Schindelman, Joseph

514 Nappi, Tony 217 Schmid, Juerg

329 Neale, B. R. 377 Schreckinger, S.

182 Nellor, William 539 Seligman, Steve

144 Nelson, Andrew 298 Seymore, Edward

45 Nissen, Joseph 177 Shanosky, Don

326 Norrito, Vincent 329 Sherman, Bob



Exhibit No. Art Directors and Designers Exhibit No. Art Directors and Designers
503 Sherwin, Stanley 115 White, Barbara
295 Shipenberg, Myron 215 Willis, Robert L.

126, 294, 310 Shipman, Art 289 Wollman, Michael
438, 444, 456 Shoening, Roger W. 213, 393, 401, 402, Wolf, Henry

349 Shore, Merle 403, 407, 454, 465
222 Siebke, Frank 299 Wynett, Paul B.
.134 Silverman, Hal 330 Yakovenko, Margaret
165 Silverstein, Louis 140 Yasumura, Matsuo

9, 27, 32, 35, 37, Sirowitz, Len 512 Yurdyga, William
100, 297, 308, 309, 390, 466, 472 Zachary, Frank
508, 524, 527, 536 85, 260, 267 Zlotnick, Bernie

34 Sklar, Herb

48 Smith, Rollin C.
69 Smith, Sheila

360, 380, 437 Smith, Robert P. Exhibit No. Artists and Photographers
205 Smokier, Jerry r44 Adams, Hal
331 Sokol, Bill 481 Aison, Everett

24, 131, 245, 515, Spiegel, Ben 186 Albizu, Olga
521 139, 396 Alcorn, John

17, 98, 234, 249 Steinhauser, Bert 327 Allen, Thomas B.
91 Streisand, Sheldon J. 290 Alpern, Joseph (Sid Avery & Assoc.)

292 Stewart, Leslie 263 Altman, Harold
364, 371, 373, 375, Storch, Otto IOI Amato, Al
376, 377, 391, 410, 138 Anderson, Cal

334, 434, 435, 440, 536, 537 Anifilm Studio

457, 459, 461 387 Anonymous r6th Century Artist
480 Stuart, Ken 61 Archer Ames Studio
176 Suzuki, Tom 335 Arnold Arlow

383, 384, 386, 387 Stuart, Ken 58 Associate Advertising & Design
431, 458, 462 Sykes, Philip 158, 224 Associated Design

3, 46, 143, 125 Taubin, William 484 Atkeson, Ray

541 Taylor, Hal 65, 359, 361, 367, Avedon, Richard
116 Thomas, Richard 488, 492
534 Thomasian, Karnig 290 Avery, Sid/ Unigraph
196 Thompson, Bradbury 545 Avil, Goron
171 Tobias, Bill 66 Ax, Charles
164 Tonna, Joseph J. 170 Barger, Ron

54 Tore, Bob 191, 267 Bahrt, Iry
211 Trinkaus, Ted 210 Barrett, Ronald
526 Trivas, Irene 383, 386 Bass, Saul

84, 387 Tscherny, George 155 Associates, Saul Bass
332 Tulman, Eli 281 Bart, Iry
419 lingerer, Tomi 14, 24, 143, 245 Bauman, Marty
153 Unwin, Bruce 102 Beach, King

158, 224 Vanderberg, Herman L. 8, r8, 25, 50, 137, Becker, Harold
6o, 120, ter, 150, Varga, Arnold 227, 229, 230, 233,

237 242, 302
235 Ward, Harry E. 197 Beck, Richard E.
494 Washbish, Robert 421, 423, 428 Bergeron, Richard
268 Waterfield, Gloria 306 Bernstein, Sal
208 Weinstein, Bill 88 Bettman Archives

86, 88, 231 Weihs, Kurt 65, 229, 77 Blechman, R. 0.
318, 321, 324 West, John 203 Braude, Jerry

538 Wexler, Bud 126 Bride, Bob
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323, 400 Briggs, Austin 545 Fahan, Ed

r6o Brodsky, Ed 507, 520 Farkas, Akos

93 Brown, Don 93 Federman, Adams & Colopy

51o, 521 Brun, Joe 133 Feinstein, Mal

13, 74, 243, 248,
252, 31 r

Bookbinder, Lester 315
392

Ficalora
Fiedler, Harold

130, r3oA
225

178

73

Budin, Elbert
Bue, Sal Jon
Campanelli, Rocco E.
Carnese, Tom

6, ro, 52, 83, 94,
96, 118, 122, 147,

236, 238, 254,

269, 305

Fischer, Carl

500, 529 Capares, Ernie 20, 103 Fisher, Carl

ror, 162, 221 CBS Photo 296 Fitch, Winnie

257 Chan, Steve 199 Fleming, Allan R.

212, 317 Charmatz, Bill 286 Francekevich, Al

r66 Chenault Associates 237 Frank, Robert, N. Y.

348, 426 Chwast, Seymour 411 Fujita, S. Neil

494 Cleary, Joe 16, 23, 98, rob, Galfas, Timothy

541 Conant, Howell 240, 244, 26o, 270,

483 Condak, Cliff 278

360 Condak, Henrietta 107, 129, 13oC Gardner, Bernard

184 Confino, Jack 52 Gargano, Amil

368 Corry, Douglas 63 Geismar, Tom

26, 31, 377 Cowan, Frank 89 Gelb, Art

201 Cox, Bill 176 General Dynamics/Astronautics

117 Critz, Carl 146 Gentilella, Emil M.

53, 280 Cuesta, Mike 538 Gerstein, Morti

209 Curtin, Walter 85 Gersten, Gerry

202 Danziger, Louis 154 Gianakos, Cristos

159, 429, 461 Davis, Paul 7 Gilwit, Bernie

308 Davis, Paul/Push Pin Studios 59, 113 Giusti, George

293 Davis, Hal r68, 173, 179, 200, Glaser, Milton

310 Deel, Guy 298, 347, 424, 429

453 Derek, John Glauback, Stanley

176 Diajogo, Sam 496 Gold, Ethel

19 Dirone-Denner Photography 245 Gold, Bernie

468 Dennis Stock 148, 214 Gollin, Bright Zolotow

371, 373, 457, 459 Dome, Paul 523 Goodford, Jack

209 Donoahue, Jim 132, 383, 386 Goodman, Art

272 Dormer, Richard 326 Gottheil, Phil

220 Duitz, Murray 67, 314 Gommi, Albert

546 Duka, Don 374, 378 Gray, Bernard

163 Duval, Frances 380 Greenberg, Daren

Lr9 Einsel, Walter 397 Greene, Milton H.

35, 51, 78, 95, 100 Elfenbein, Paul 153 Gripentrop, Dennis

295 Elliot, George 307 Groh, Eugenie

504, 505, 511, 516,
527

Elliot, Mike 113, 219
87

Gruerio, Anthony
Gummere, Margaret

116 Endo, Miyo 485 Haas, Ernst

517 Engel, Morris 201 Hailey, Jason

522 Ercole, John 437, 448, 450 Hall, Chadwick

3, 46 Erwitt, Elliot 268 Halma, Harold

294 Evans, Jackie 513 Hammin, S.

431 Evla, Joe 30 Hammond, Maury

16o Fairchild Aerial Surveys 191 Hampton, Blake



Exhibit No.

44, 70, 79
535
'71

42, 241
22, 49

149, 336, 403, 462
509, 523

48
21, 32, 204, 276,

288, 322, 355, 346,
372

1, 4, 56, 370
123

61

547
232
324

158, 167, 172, 222,

224, 288, 339, 340,
342, 343, 344, 350,

351
330

2, II, 75, 246, 259,

301, 388, 394, 439,
441, 442, 451, 455,
464, 480, 486, 487

134

404

469
82

56
418
133
121

352

43, 47, 110, 250,
309, 354, 375, 489

362
28r

29, 81, 90, 289
127

196
176
169

157, 163
164

251

262, 321
2,8
206

148
228

544
71

Artists and Photographers
Hamburg, Harry
Hankinson, Fred
Hauge, Paul
Helburn, William
Henderson, Ed
Hiro
Hirschfield, Len
Hoban, Tana
Horn/Griner

Horowitz, Irwin
Hoover & Kern Studios, Inc.
Jacobs, Raymond
Jarrin, Mario
Jeffe
Kalisher, Simpson
Kalish, Lionel

Kahn, William
Kane, Art

Kapra, Bill
Kasper, Ed
Keogh, Tom
Kinstrey, Lester
Klein, Murray
Kner, Andrew Peter
Koons, Irv, Assoc.
Korbett, Edward
Kramer/ Miller/ Lomden/Glassman
Kreiger, Harold

Kublin, Thomas
Kuhl, Jerry
Kuzmanoff, Leon
Lambert Studios
Landshoff, H.
Larsen, Max
Lebowitz, Mo
Lesser, Gilbert
Lidov, Art
Lieter, Saul
Loebel, Herb
Mackie, Fred
Mandarino, Tony
Marshutz, Roger
Matter, Herbert
Maguire, Mickey
Mazer, Ira

Exhibit No. Artists and Photographers
288 Maley, Al
518 Malkames, Don
204 Manhattan Wood Letter

55, 136 Marco, Phil
474 Martin, Jerome
189 Max, Peter
345 Maxon, Norman
484 McCoomb, Leonard
338 McNamara Bros.
176 McQuiston, Don

279, 328 Mehring, Sidney
140 Midori Studio
r95 Miller, Lawrence
213 Miodoll, Herbert
526 Mogubgub, Fred
199 Montreal Museum of Fine Ails
8o Murphy, Al

r65 Myers, Lou
382 Moore, James
198 Nagata, Dave
337 Neal, Ovid
515 Nemeth, Ted
389 Newman, Marvin
325 Osborn, Robert
363 Otani, June

5, 12, 38, 105, 142, Paccione, Onofrio
174, r8o, 215, 239,
247, 265, 271, 274,

275, 340, 353
15, 41

7

514
409

452
467

323, 465, 393
463
473

141, 231, 325, 460,

519, 543
161

438, 444
549
157

401.

136, 406
316

349
6o

542
125

449
201

443

Paine, Wingate
Pakis, George
Paley, Jesse
Palladino, Tony
Palumbo, Tom
Parker, Robert A.
Parks, Gordon
Peak, Bob
Peckham, John
Penn, Irving

Perman, Norman
Peterson, Costa
Petroff, Paul
Picariello, L.
Picture Services
Pistilli, John
Pope, Kerig
Powers, Paula
Push Pin Studio, N. Y.
Quaid, David
Ratkai, George
Radkai, Karen
Rang, Ken
Rawlings, John
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288 Reade, Herb 171 Tobias, Bill

493 Rembrandt 111 Trafficanda, Gerald

128 Richards, Stan 84 Tscherny, George

412, 413, 414, 415, Rojas, Ronnie 112, 114, 319, 384, Ungerer, Tomi

417 419

40, 303 Rose, Ben 431 Vaccaro, Michael A.

398 Rose, Aaron 120, 121 Varga, Arnold

82 Rosen, Carl 385 Vickrey, Robert

9, 39, 92, 151, 320 Rosenberg, A. 332, 526 Vine, David

458 Rothstein, Arthur 57, 313, 422, 430 Vogel, Allen

107 Rowe, Bernie 221 Weihs, Tom

337 Runyan, Robert Miles 86 Weihs, Kurt

187,190 Russo, Howard 201 Weiner, Leigh

5or Ryder, Bob 211 Weisburd, Sherman

62 Sahula, Peter 318 West, John

130E Saponaro, Mario 127 Wills Studio

145, 300 Saxon, Charles 216, 197 Willis; Robert L.

217 Schaefer, Ralph 338 Winstanley/ McGuire/ Kerran

273, 291 Schatzber, Jerrold 106 World Wide Photo

358, 440 Schatzberg, Jerry 207 Wood, James

241, 471, 475 Schmidt, Harvey 456 Wood, Susan Greenberg

162, 223 Schindelman, Joseph 124 Woods, John

540 Schnerk, Jack 512 Wylde Films, Inc.

472 Searle, Ronald 33o Yakovenko, Margaret

226, 298, 429 Seltzer, Isador 198 Yavno, Max

177 Shanosky, Don 202 Young, Roland

99 O'Shaughnessy, Bob 312 Zappert, Elly

357 Sieff, Jeanloup 28, 33, 97, 131, Zieff, Howard
109 Siegler, Len 135, 220, 264, 277,

134 Silverman, Hal 285, 284, 282, 283,

165 Silverstein, Louis 287, 304, 410, 482,

208 Simmstaback 548
297 Sirowitz, Len 524 Zucksdorf, Arne

255, 256, 258 Smith, C. W.

331 Sokol, Bill

17, 234, 249, 334, Sokolsky, Mel

434, 435, 436, 454, Exhibit No. Copywriters, Editors & TV Writers

491, 533, 356, 364, 289 Abelow, Sam

365, 366, 376, 391, 104 Abrams, Carl

407, 409 329 Aly, Don

502, 525 Spielvogel, Bert 60 Anderson, Sterling

390, 466 Stage, John Louis 151, 254 Ayers, Donald

253, 379, 395, 399, Stern, Bert 517 Backer, Bill

425, 433, 445, 446, 263 Bacon, Francis

447 210 Barrett, Ronald

476, 477 Sternglass, Arno ro9 Berger, Alfred Paul

91 Streisand, Sheldon J. 324 Berglund, Philip

292 Stewart, Leslie 28, 100, 283, 287 Bernbach, William

369 Stewart, John 161 Biggs, Williams

72, 115, 133 Stock 544 Blanchard, Tom

414, 417 Sussmann, Kay r6 Bloede, Victor

261 Tagawa, Kay 26r Blough, John

196 Thompson, Bradbury 10, 96, 238, 269, Blumenthal, Judy

495 Titonus, George 280
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107, 129, 1.30C

152

16, 23, 86, 88, 231,
270, 278

421, 423, 422, 428,

430
292

13, 50, 72, 78, 248,
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