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SINGLES SLEEPERS
SUPERTRAMP, “BREAKFAST IN AMERI- SHALAMAR, “FULL OF FIRE” (prod by

CA” (prod. by Henderson-Pope)
(writers: Devies-Hodgson) (Al-
mo/ Delicate, ASCAP) (2:36).
AOR-pop radio will make sure
this cut from the live “Paris” LP
is a morning slaple. Roger
Hodgson's vocals - are light &
lively. A&M 2292,

DAN FOGELBERG, "“SAME OLD LANG
SYNE” (prod. by Fogelberg-
Lewis) (writer: Fogelberg) (Hick-
ory Grove/April, ASCAP) (5:18).
Piano ripples and DJan’s angelic
vocal give this moving ballad
strong multi-format appeal. Fluid
sax lines add the traditional clos-
ing. Full Moon/Epic 1950961.

DEVO, “FREEDOM OF CHOICE” (prod. by
Devo) (writers: Mothersbaugh-
Casale) (Nymph, BMI) (3:19). The
Akron eccentrics surprised
everyone with the top 20 success
of “Whip It.” This follow-up has
a pounding rhythm with fight-
song choruses, all primed for
heavy rotation. WB 49621.

NIGHT, “LOVE ON THE AIRWAVES" (prod.
by Friese-Green) (writers:
Thompson-Weston) (No Sheet,
ASCAP) (3:56). A natural for ra-
dio, this initial release from the
sextet's forthcoming ‘“Long Dis-
tance’ LP features Chris Thomp-
son's vocal peaks on the lavish
hook. Plane: 47921 (E/A).

Sylvers |ll) (writers: Watley-Gal-
lo-Randolph) (Spectrum VII!My-
kinda, ASCAP) (3:36). As the ~itle
says, this track from the forta-
coming “Taree For Love” LF is
hot. Jody Watley & Howard -2-
wett spin the vocal magic for
radio & clubs. Solar 12152 (FCA).

KEITH SYKES, “LOVE TO RIDE” (prod. dy
J. Sykes) (writer: Sykes) (Keith
Sykes, BMI) (3:30). Sykes eftec-
tively fuses a variety of influenczs
—the most prominent being M=2m-
rockatilly—into one invigorating
sound that crosses musical toun-
daries on its way to the top cf the
charts. Backstreet/ MCA 51026.

THE ALAN PARSONS PROJECT, “GAMES
PEOPLE PLAY” (prod. by Par-
sons) (writers: Woolfson-Par-
sons) (Wooltsongs/Careers/liv-
ing, BMI) (3:17). Parsons has
few pezrs as a pop tunesmit/
stugio wizard. Irresistible key-
board melodies play with the
rhythm drive. Arista 0573.

JOEY WILSON, “IF YOU DON'T WANT NY
LOVE™ (prod. by Destri) (writer:
Wilson) (3:35). The multi-talent-
ed Prilly native utilizes steitling
produstion by Blondie's Jimmy
Destri to capture his unique pop
sensibilities on this debut trom
the “Going Up” LP. Modern 7522
((NOR
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BARRY MANILOW, “BARRY.” F€

artists can match Manilow’s suc-
cess on the pop-A/C front, and his
new LP will add to the winning
streak. Special touches include
‘Only In Chicago” (written with
Maurice White) and Broadway-style
humor ir “The Last Duet" (with
Lily Tomlin). Arista AL 9537 (8.98).

DOLLY PARTON, “9 TO 5 AND QDD
JOBS.” The "9 to 5" here s not
only Doly's new single, it's the
theme of her soon-to-open feature
film about the plight of secretaries.
This pro etarian idea is extanded
with songs like “Working Gir " and
“Sirg For The Common Man.’ RCA
AHL1-3852 (8.98).

DR. HOCK, “RISING.” With an ec-
lect'c history of hits that ranges
from “Sylvia's Mother” to “Sexy
Eyes,” Dr. Hook seems atle to
succeed with any type of song.
With Muscle Shoals producton by
Ron Hafikine, their latest inzlLdes
the bulleting single “Girls Can Get
It.” Casablanca NBLP 7251 (B.98).

THE RODMANTICS, “NATIONAL
BREAKOUT.” With their debut last
year, this Detroit-besed quartet
converted AORs and won & solid
core of fans. Their second L has
more than enough classic rock
hooks and unbridled vocal per-
formances to build on that strength.
Nemperor JZ 36881 (CBS) (7.98).
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Six Christmas Albums On Chart
As Season Gefs Off fo an Early Start

By PHIL DIMAURO

B NEW YORK—Cash registers are |
playing “Jingle Bells” early this |
year, as indicated by the flurry
of Christmas album titles cur-
rently moving up the Record |
World album chart. Six Christ-
mas albums appear on the chart
this week, including four with
bullets. In the same week last
year (December 1, 1979), no
Christmas albums had entered
the chart.

The leading Christmas album
this week is a debut, “Christmas
With The Chipmunks” (Excel-
sior), at #88 bullet. Hovering |
just below the top 100 s
“Streisand  Christmas”’ (Colum-
bia), which jumped from 176
bullet last week to #106 bullet
this week. Also on the charts are

German Sales Down
In Third Quarter

By JIM SAMPSON
B MUNICH—The music industry
slump continued to plague West
GCermany in the third quarter.
The industry association Phono- |
band reported 41.5 million rec-
ords and tapes sold by member
firms from July through Sep-
tember, down seven percent
from the same period of 1979,
Industry sources say the Christ-
mas season has gotten off to a
normal start. The boom felt re-
cently in the U.S. and U.K. album
sales apparently has not yet hit
Germany.

The Phonoverband says 122.3

(Continued on page 48) |

| #190

“Twelve Days of Christmas With
The  Chipmunks”  (Excelsior),
which moved from #182 to
#133 bullet, and “A Christmas
Together” by John Denver and
the Muppets (RCA), which
ascended from #182 to 3133
bullet. Making their 1980 chart
debut are two classic Christmas
LPs, by Bing Crosby (MCA) at
and Johnny Mathis
(Columbia) at #194.

Other albums which showed
strong sales action this week in-
clude "Pretty Paper” by Willie
Nelson (Columbia) and Christ-
mas albums by Roger Whittaker
(RCA), the Statler Brothers
(Mercury), Frank Sinatra (Reprise)
and Perry Como (RCA).

Several new Christmas albums

(Continued on Page 58)
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Changes Confinue at PolyGram As
Bruce Bird Exifs, Russ Regan Arrives

@ LOS ANGELES — The long-
rumored consolidation of Poly-
Gram'’s domestic labels” mange-
ment team came one step closer
to reality last week as Bruce Bird
stepped down as president of
Casablanca Records and chair-
man, PolyGram West, and Russ
Regan was appointed to the

coast vice president, general
manager of PolyGram Record
Operations (PRO).

Bird, who left his position last |
Friday (21), reportedly with over
two years left on his employ-
ment contract, is the third top-
level executive to depart the
PRO US.A. fold in as many
weeks. Preceding him were Poly-
Gram East executive VP Dick
Kline and Polydor Records presi-
dent Fred Haayen (Record World,

Cohen Calls for Generlc Ad Campalgn
To Boost Impact of Gift-Giving Promo

By DAVID McGEE

B NEW YORK — Declaring the
eight-month “Give the Gift of
Music”  campaign  “an  over-
whelming success,” Joe Cohen,
executive vice president of the
National Association of Record-
ing Merchandisers (NARM), last

| week called on manufacturers

and merchandisers to redouble
their efforts in 1981 in order to
capitalize on gains made in
1980. At the same time, Cohen
urged the music industry to

10/25 111 1118 1145 1122 1129

* The Record World Sales Index is based on a broad cr

of q sales data reported

to Record World from retailers. rack jobbers and one-stops across the country. The base figure for both
the singles and album indices is a smoothed average of these quantitative reports during periods in
June, 1979, with each weekly figure being a percentage increase or decrease on the base The base

figure for both singles and atbums is 100.0.

adopt a generic advertising
campaign as a means of further

| establishing records and tapes as

"thoughtful, inexpensive, per-
sonalized gifts.” Cohen also an-
nounced that NARM will estab-
lish a gift of Music Board to

help raise funds for such a cam-
paign.
In an interview with Record

World, Cohen sought to dispel

any notion of the gift-giving

campaign petering out after |
(Continued on page 55)

Nov. 22 and Nov. 29).

Regan, who assumed his new
position on Tuesday (25), is an
industry veteran who began his
career in the record business in
1961 as a promotion man for
Motown and has served as presi-
dent of 20th Century-Fox Rec-
ords and worked for MCA Rec-
ords. Most recently he headed
his own company, Utopia Pro-
ductions. In a prepared state-
ment, David Braun, president
and chief executive officer of
PRO, said that Regan ‘‘has dis-
tinguished himself as one of the
most creative figures in our in-
dustry, and has been responsible
for the development of many
acts which have become institu-
tions in our business We fully
anticipate that he will be able
to apply the same talent and
intensity to PolyGram and con-

tribute greatly to our future
success.”
Bird’s departure was the

latest in a sequence of major
internal  realignments  within
PRO, presaged last spring by a
PolyGram financial study recom-
mending 2 streamlined corporate

(Continued on page 49)

Despite Its $9.98 List Price,
Steely Dan Album Selling Well

By SOPHIA MIDAS

B NEW YORK—Despite the fact
that retailers have been con-
cerned over potential consumer
resistance to $9.98-list single-
record album packages, this
week’s retail reaction to Steely
Dan’s “Gaucho” suggests that
quality product by a superstar
group will sell as weli at $9.98
as it will at $8.98.

Debuting on Record World’s
Album Chart at #23 bullet, the

Steely Dan album was reported
as a breakout at 26 accounts
throughout the nation, making it
Salesmaker of the Week.
Pointing to MCA'’s double plat-
inum success with “Xanadu,” and
Capitol’s burgeoning sales activ-
ity with Neil Diamond’s album
““The Jazz Singer” (which debuted
at #19 bullet on RW’s Album
Chart and jumped to #8 bullet
(Continued on page 49)
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W Opposite Page 24. You could ask where
are they now, those groundbreaking art-
ists who helped put disco on the map back
in the mid-'70s? While many have disap-
peared, Kool & the Gang continue to turn
out hit records with uncanny regularity.
This week RW salutes the group's achieve-
ments in a special section.

B Page 41. It was an ideal match: George
Thorogood, the maverick purveyor of blues
and boogie who admits that playing base-
ball is oftimes better than playing music;
and Rounder Records, the aggressively in-
dependent company to which Thorogood
remains signed despite the best efforts of
several major labels to lure him away. This
week RW examines the Thorogood phe-
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nomenon.
A/C Chart Page 42 Disco Page 19
) Disco File Page 19
Album Airplay Disco File Top 40 Page 19
Report Pages 22-23
Gospel Pages 56-57
Album Chart Page 44
I - International Pages 48-49
Album Picks Page 14 England Page 48
Black Oriented Germany Page 48
Music Pages 46-47 Germany's Top 10 Page 49
Picks of the Week Page 46
Black Oriented Jazz LP Chart Page 50
Singles Chart Page 47 R
Black Oriented Latin American Pages 52-54
Album Chart Page 46 Album Picks Page 52
Black Music Report  Page 46 Hit Parade Page 53
Nuestro Rincon Page 52
Classical Page 51 Radio Action Page 54
Nashville
Coast Page 15 Report Page 58
Country Pages 59-62 New York, N.Y. Page 13
Country Album
Chart Page 61 Radio World Page 24
Country Hot Line Page 60 .
Country Picks of the Retail Rap Page 42
Week Page 58 .
Ret
Country Singles etail Report Page 43
Chart Page 62 Singles Chart Page 21
Country Singles
Picks Page 60 Singles Picks Page 12

Powerhouse Picks

(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

Steely Dan (MCA) '"'Hey Nineteen"

The marketplace has been totally blanketed with adds

in two weeks. Programmers forecast a swift move to
the top.

WEA International
Names Haayen Sr. VP

B NEW YORK — Nesuhi Ertegun,
president of WEA International,
has announced that Fred Haayen
will join the company on Jan-
uary 1 as senior vice president,
based in New York City. His func-
tions will incluce A&R and crea-
tive services.

Fred Haayen

Haayen has been in the record
business since he was a working
student in Holland, starting with
Polydor as a part-time employee.
He organized Folydor's Holland
office and headed up the pop
division and its A&R department.

After a year of management
training in Baarn at Phonogram
International headquarters, Haa-
yen started his own company with
William Van Kooten in April 1968,
Red Bullett/Dayglow, financed by
the PolyGram group. In May 1971,
he assumed the presidency of
Polydor Holland. He remained
with the company until he took
over as the managing director of
Polydor London. He held that
post from December 1974 to
March 1978, signing such artists
as the Who, Roxy Music, Jam,
Sweet, and Jean-Michel )arre. He
was named vice president of Poly-
dor International in January 1978
and president of Polydor's U.S.
operation that March.

ELO’s Lynne, Bevan
Re-Sign with Arden

8 LOS ANGELES — Don Arden,
president of Jet Records and
manager of the Electric Light Or-
chestra, has announced that new
recording contracts have been
signed with Jeff Lynne, leader,
lead singer, songwriter and pro-
ducer of ELO, and Bev Bevan, the
group’s drummer. Lynne is cur-
rently preparing ELO’s next al-
bum, which will be released by
Jet/CBS in the spring of 1981.
ELO will begin a world tour in
support of the album in early
summer.

Skinner Named
RW Art Director

B NEW YORK — David Skinner
has been named art director of
Record World. For the past three
years Skinner has served as asso-
ciate art director for the maga-
zine. Previous to that he was a

freelance illustrator/designer in
Nashville.
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MGM Grand Tragedy Leaves Vegas with An Image Problem

By SAM SUTHERLAND

B LAS VEGAS — A weekend of
tragedy gave way to anxiety and
anger this week as the impact of
Friday’s (21) fire at the MGM
Grand Hotel continued to reverb-
erate through the hotel and enter-
tainment industries here.

By early this week, conservative
estimates of the financial burden
on MGM Grand Hotels, Inc., had
already climbed past the billion-
dollar mark, reflecting projected
renovation costs, lost revenues
during the necessary hiatus to
rebuild and recondition the com-
plex, and litigation. That figure
was tendered even before actual
filing of the first legal action trig-
gered by the fire.

With a total of 84 confirmed
fatalities and over 500 registered
guests, visitors and employees
injured in the blaze, 18 Mexican
nationals entered a $175 million
class action suit against the resort
complex alleging negligence in
protecting guests from such a
catastrophe. That filing, made in
Los Angeles Superior Court, cited
oversights in design, construction,
equipment, maintenance and
planning creating “‘unreasonable
risk” during the conflagration.

Total damage from the fire,
however, is likely to extend well
beyond both the MGM Grand
Hotel and its present corporation.
With the soft economy and
strained energy resources already
contributing to a general business
slump for this locale, the likely
loss of three quarters’ business
for one of this resort city’s biggest
revenue-generators coupled with
the bad publicity ignited by the
fire is expected to cast a further
pall. Coming on the heels of a
reported downturn in gaming
revenues, the MGM Grand trag-
edy, resort owners agree, trans-
lates into lost consumer and con-

vention visitor dollars not only |

for the Grand itself, but for its
competitors.

Focal to the city’s new image
problem and the controversy
surrounding the fire are concerns
over the extent and operational
readiness of the Grand’s safety
features. Completed in 1973, the
26-story structure, which com-
bines restaurants, casinos, show
rooms, a jai lai fronton, shopping
mall, theaters and other recrea-
tional sites, was originally built
to meet the city’s 1970 building
code.

But the question remained: had
the building adequately updated
its anti-fire measures to address
subsequent code revisions in 1976
and 19797 As widely reported in
in the immediate aftermath of
Friday’s fire, the hotel’s sprinkler
system had failed to operate in
all but one area, fire doors were

[}

jammed open, and the main alarm !
system—which requires manual
activation—was never sounded.

Those failures, along with the
lack of smoke detectors, an air
conditioning system that failed
to shut down once the blaze
started, inadequately marked exits
and insufficient emergency train-
ing for hotel employees were
cited in the class action filing.

Adding to the controversy was
the fact that the one sprinkler
system that did manage to func-
tion serviced the casino area—a |
break that helped casino staff
escape with most of the money
in the cashier’s office, even as 10
visitors perished in the casino
area, where their charred bodies |
were subsequently found.

Complete accounting for the |
MGM Grand'’s insurance coverage
remained unavailable at midweek,
despite assurances from its parent
corporation that the facility was
“adequately” covered against the
tragedy — an assessment some-
what less all-encompassing than
an earlier statement, made to the
Hollywood Reporter over the
weekend, that the resort was pro-
tected by a “triple” blanket of
coverage.

Even with that fiscal relief,
however, MGM's resort hotel divi-
sion was feeling the aftershocks
of the fire on Wall Street and in
its own blueprint for expansion.
Projected startup for construction
of its planned hotel-casino in
Atlantic City, N.J., was threatened

by a possible delay of “several
-

Singles

East:

Blondie {Chrysalis)
Korgis (Elektra)
Steely Dan (MCA)

South:

Police [A&M)
Blondie [Chrysalis)
Steely Dan [MCA)

Midwest:

Blondie [Chrysalis)
Heart (Epic) |
Rod Stewart (Warner Bros.}

Barry Manilow (Arista)

Steely Dan {MCA) |

REO Speedwagon (Epic)

West: |

None

months,” and the financial strain
on principal MGM stockholder
Kirk Kerkorian, the financier
holds 50 percent of the stock in
the firm, remained unkown.
Kerkorian, who has been strug-
gling to broaden his control over

Columbia Pictures Industries, is |

known to have horrowed exten-
sively to accure 25 percent of
Columbia’s equity. That strategy
has involved Kerkorian’s declaring
as collateral not only the stock
itself but substantial shares in
both MGM Grand Hotels, Inc.,
and Metro-Goldwyn-Mayer Film
Corp., its cinematic parent.
Within minutes of the first news
reports of the fire, MGM Grand

stock began falling before being '

taken temporarily off the board.
Between Friday’s opening, when
it posted 122 on the New York
Stock Exchange and closing time

1

Monday, stock had dropped to $9, |

representing a low for the year.

Meanwhile, acts already booked
in the gutted MGM Grand show-
rooms, situated off the main
casino floor and thus squarely
within the two lowest floors hard-
est hit by the disaster, were being
picked up by other area resorts.

MGM Grand chairman Fred
Benninger and hotel president
Bernie Rothkopf pegged reopen-
ing for next July, with Rothkopf
pledging that the chain would
bring in safety experts “from all
over the world” to supervise and
insure the reconditioned structure
will be “the safest high-rise buil-
ding’ in existence.

Brealwuts

Publishers’ Forum

Explores Rates, Laws
By BRIAN CHIN

B NEW YORK — ‘““Publishing is
changing form rapidly,” says DJM
Music’s Arthur B8raun, outgoing
chairman of the Music Publishers’
Forum, “and young publishers
need to meet and talk about
issues affecting day-to-day busi-
ness.” It was with this need in
mind that the National Music
Publishers’ Association estab-
lished the Music Publishers’ For-
um in New York. The 150-mem-

ber Forum chapter's monthly
meetings include guest appear-
ances that turn into informal

seminars offering expert opinions
on a wide range of subjects.
Varied Topics

“Newer publishing firms have
not yet experienced problems in
administration, and the new areas
needed to be well-rounded,”
continues Braun. Therefore, while
the top item on the Forum’s
agenda, and on the NMPA’s, is
the progress of the Copyright
Royalty Tribunal currently con-
vening in Washington (on which

| areport is presented every month

Albums

East:

John Lennon (Geffen)
Steely Dan {(MCA)

Rod Stewart (Warner Bros.)
Heart (Epic)

Blondie {Chrysalis)

Barry Manilow [Arista)

South:

John Lennon (Geffen)
Steely Dan (MCA]

Rod Stewart (Wcrner Bros.)
Heart (Epic)

Blondie (Chrysahs)

Barry Manilow (Arista)

Midwest:

John Lennon (Geffen)
Steely Dan {MCA}

Rod Stewart (Warner Bros.)
Heart (Epic)

Blondie {Chrysalis)

Barry Manilow (Arista)

West:

John Lennon {Geffen)
Steely Dan {MCA)

Rod Stewart (Warner Bros.}
Heart (Epic)

Blondie {Chrysalis}

the tribunal meets), discussions in
Forum meetings also cover areas
such as counterfeiting, A&R, print
music and the relationship of
music publishing to the growing
videodisc market.

Sumac Music’s Susan McCusker
is a member of the current 4-seat
steering committee (with MCA’s
Leeds Levy, Cotiltion’s Linda
Wortman and ATV’s Marv Good-
man) and an ardent supporter of
the Forum’s work. “We've really
started to hit our stride,” she en-
thuses, since the inception of the
Forum by NMPA’s Leonard Feist
and Sal Chiantia two and a half
years ago. “Continuing the Forum
is very, very important. From a
new publisher’s standpoint, every
time | go | learn a tremendous
amount.” The lines of communi-
cation established in the Forum,
McCusker says, provide informa-

| tion on all aspects of music pub-

lishing from ‘“‘people who really
know. They really want us to be

. good and to represent our pro-

fession correctly. It's a non-politi-
cal group; the purpose is educa-
tional.”
Recent Meeting
The most recent Forum meet-
ing, held November 25, featured
ASCAP membership director Paul
Adler, BMI senior VP Thea Zavin,
BMI writer administration VP Stan
Catron, SESAC president Norman
Weiser and SESAC VP Vincent
Candelora, discussing their or-
ganizations’ respective perform-
ance royalty payment schedules.
Following brief opening com-
ments from each, outlining basic
payment rates, the floor opened
to audience questioning that, for
(Continued on page 58)
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Partying with lan Lloyd

ik

Rick Chertoff Named
To Columbhia A&R Post

8 NEW YORK—Rick Chertoff has
been appointed director, con-
temporary productions/staff pro-
ducer, east coast A&R, Columbia
Records, it was announced by
Mickey Eichner, vice president,
national A&R.

Rick Chertoff

Chertoff has been with Arista
Records since 1974, most recent-
ly as director, east coast A&R and
staff producer. He co-produced
Air Supply’s recent top 5 single,
“Lost In Love,” and has produced
albums by Breakwater, Baby
GCrand and the A’s. He also
worked in an A&R capacity with
Barry Manilow, Dionne Warwick,
the Alan Parsons Project, the
Kinks, Al Stewart, and others.

Handshake Signs
Johnny Bristol

® NEW YORK—Handshake Rec-
ords president Ron Alexenburg
has announced that the label has
signed an exclusive long-term
artist agreement with singer/
songwriter Johnny Bristol.

Bristol, who has written hit
singles for the Supremes, Junior
Walker, Edwin Starr, and Gladys
Knight as well as for himself
(“Hang On In There Baby"),
wrote his debut Handshake solo
single, “Love No Longer Has A
Hold On Me.” Bristol recently
charted with “My Girl, My Guy,”
a auet with Amii Stewart, on
Handshake.

Scotti Brothers recording artist lan Lloyd recently premiered his new album “3WC*"
{*Third Wave Civilization) ot a party at Sybil’s in New York City. Shown at the
party are, from left: Atlantic Records chairman Ahmet Ertegun; Lloyd's manager, Bud
Prager of E.S.P. Management Inc.; and Lloyd.

B NEW YORK — The District |
Court of Appeals for the First |
District of Florida has affirmed
the conviction of tape pirater|
Robert Crown in a decision that |
will act as a precedent for simi- |
lar state larceny statute charges.
Crown had been convicted of
dealing in stolen property rights
under a Florida larceny law. The
court determined that the defini-
tion of stolen property included
the intangible rights between an
artist and his record company,
specifically royalty rights. The
court’s decision marks the first
instance since 1972 in which such
a state law has been successfully
applied (at that time a federal
copyright law went into effect). |

According to sources close |
to the case, the decision will aid
in the prosecution of counter- |
feiters and pirates whose actions
don’t fall neatly under the |
federal copyright laws. Not only
will the Florida decision have
an effect on the prosecution of
tape pirates, say the sources, but
it will also aid in the prosecu-
tion of videocassette pirates.

In a related matter, the Suf-
folk County Criminal Court in
Hauppauge, New York, has up-
held the New York State anti-

' Moss Music Group

' Names Marvin Saines

| B NEW YORK—Ira Moss, presi-

dent of the Moss Music Group,

has announced the appointment
I of Marvin Saines as executive vice
president of the company. Saines
plans to establish a new, full-
price classical label to supple-
ment the already existing lines.

Plain Great Signs Four

B LOS ANGELES—The recently-
formed Plain Great Entertain- |
ment  Corporation has an-
nounced the signings of exclu-

Marvin Saines

Saines’ career in the record
business began when he was a

student at Queens College and | sive  management  agreements |
worked part-time at Sam Goody's. w:th_ singer/songwriter Moon ‘
He later worked for Chesterfield | Martin, country vocalist Susie |

Allanson, Broadway & nightclub
performer Kelly Garrett and
violinist Richard Greene.

London Records before establish-
ing Discount Records.

‘Children of the World' in Cleveland

Music and the sales division of \

L TR~ ; :

Cleveland International Records recently hosted a reception in Cleveland to debut the
concept album, *“‘Children of the World.” The album features 20 children from the
world-renowned Singing Angels who are joined by such artists as Andy Williams,
Jobby Goldsboro, Ellen Foley, Charlie Daniels, Doc Severinsen, Jimmy Hall, Frank
Yankovic and Janie Fricke, as well as Herve Villechaize, best known at Tattoo from
ABC-TV’s “‘Fantasy lsland.” Shown here at the reception with some of the “Children
»f the World” are, from left: Rich Kudolla, CBS Records Cleveland branch manager;
Steve Popovich, president of Cleveland International and co-producer of the album;
John Tupper, CBS Records field sales manager; Bill Boehm, director and conductor of
the Northern Ohio Children’s Performing Foundation, Inc.; and Stan Snyder, vice
president of Cleveland International. l

'Florida Appeals Court Deems
Royalties Legit Stolen Property

piracy law against constitutional
challenges by defendants in a
piracy indictment. The defend-
ants —M & R Records Inc., Best
Record Pressing Corp., Interna-
tional Picture Disc Corp., and
Michael Rascio — claimed that
the counts of the indictment
were based upon an alleged
violation of copyright laws in an
area which was preempted by
federal copyright law. But the
Suffolk court, cited a similar
ruling in California, upheld the
constitutionality of the New
York law.

Greil Exits

Sound Seventy

B NASHVILLE — Steven ). Greil,
executive VP and GM of the
Sound Seventy Corporation, has
resigned his position effective
Jan. 1, 1981, according to Joseph
E. Sullivan, president and co-
founder of the 10-year-old enter-
tainment company.

Sullivan said Sound Seventy
will purchase Greil’s stock on the
firm, and that Robert Stewart,
president of Sound Seventy Pro-
ductions Inc., one of nine com-
panies managed by the corpora-
tion, has been appointed special
assistant to the president. Stewart,
who joined Sound Seventy in
1975, will take over as executive
VP of the corporation on Jan. 1,
1981.

Greil said he will
Nashville in
business.

Ann Munday Promotad
At Chrysalis Music

® L OS ANGELES—Sal Licata, pres-
ident of Chrysalis Records, has
announced the appointment of
Ann Munday as vice president
and general manager of publish-
ing for Chrysalis Music.

remain in
the entertainment

Ann Munday

Munday has served as general
manager in Los Angeles for the
past two and a half years. Prior
to that she was general manager
of Chrysalis Music Ltd. in London.
She has been with Chrysalis Mu-
sic for over five years.
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Styx Manager Derek Sutfon Unvells His Tour Strategy:
A Unified Campaign with Promoters and Label Reps

By SAM SUTHERLAND

B [OS ANGELES—In an effort to
offset declining concert revenues
and maximize ad and merchan-
dising outlays in the current
economy, personal  manager
Derek Sutton is making profes-
sionalism his mission in a series
of regional huddles with pro-
moters this week, aimed at prep-
ping both talent interests and
A&M label staff for the upcoming
world tour by Styx.

With a total of 140 dates world-
wide, including 110 U.S. shows
in 97 cities, Sutton says he’s tak-
ing cues from other, more mar-
lieting-minded businesses in stag-
ing advertising and promotion for
the dates, which begin in Miami
on January 16. During an in-
formal session held Monday (24)
on the A&M lot, Sutton and label
marketing services vice president
Bob Reitman reviewed the battle
plan for the $1 million-plus cam-
paign already written into its U.S.
budget.

“Last year, | made some serious
iistakes,” explained Sutton of the
current strategy. ‘I spoke with
promoters every day about the
tour, but when you've talked with
40 or more people, you think
you've said the same thing to all
of them.”

Now, concedes Sutton, he
realizes that his hope of a unified
national ad push for the hit rock
act was undermined both by the
one-on-one approach and the
local market demands of retailers
and radio. “Those promoters who
failed to deliver what we wanted
generally blamed it on us,” says
Sutton, who decided to develop
a more formal presentation on the
campaign’s goals and guidelines
for the upcoming meetings, which
start Monday (1) in Los Angeles.
Promoters and A&M field execu-
tives will also confer in regional

meetings in Dallas (2), New York |

(3) and Chicago (4), with Sutton
then flying to Europe where he’ll

present the band’s latest LP,
“Paradise Theatre,” to label exec-
utives in London, Frankfurt,

Stockholm, Madrid and Amster-
dam,

That same album, due for U.S.
release on January 13, is one
focal point of the planned cam-
paign, but Sutton distinguishes
the blitz mapped out by his office,
A&M and Stardust Enterprises’
Jim Cahill, who originated the
basic tour/record strategy it em-
ploys, from the usual mix of
nationally and locally produced
print and electronic advertising
elements.

“If you take all the money that
A&M will be spending in each
market in making the buys, you

10

have to consider how a national | avoided, with the exception of
advertiser would guard such an | Los Angeles, so that A&M, Star-

investment,” observes Sutton,
adding that the very nature of

“professionalism” in the music |

trade finds it too often cited as
a bonus, instead of a necessary
component of business. While
national accounts like Honda or
McDonald’s wouldn't dream of
letting local advertisers prepare
advertising materials for them,
Sutton says he feels too many
labels and managers have con-
tinued to
amateurish concert and product

rely on needlesslyI

l

print and radio ads, especially as |

prepared by retail chains. Since
Styx has produced all of its pub-
licity and image material in-house
since 1978, the step toward sim-
ilar continuity for its tour adver-
tising was a natural outgrowth,

Thus, Cahill, who's handled
Styx’s tour advertising for three
years, has assembled a package
of radio spots designed to form
a coherent sequence, sharing the
same musical bed and key copy
touting the ‘'Paradise Theatre”
theme shared by both concert and
album. Pre-concert spots are
slanted to the show, with post-
concert buys to be made in sup-
port of the LP, and open segments
are provided in each spot to allow
stations to insert their own image
via jingles or voice-overs.

While budget dollars will favor
the concerts over the record by
about 10 to one, the conceptual
approach is being emphasized,
says Sutton, “to get promoters

to think in terms of selling rec- |

ords, rather than just worrying
about how to sell the shows.”
Meanwhile, Reitman stresses
the locally-purchased radio time
—which will dominate the media
mix, although some print and TV
buys are expected—as one key to
extending the reach of that in-
vestment. “"Locked” concert pro-
motions where the show is linked
to a single radio station in a
given market are also being

dust and Sutton can improve both
the frequency of spots aired and
the breadth of listening audience
attained by spreading the cam-
paign over multiple outlets,

That combination of centrally-
produced campaign materials and
strategy with actual buys and pro-
motional follow-through at the
local and regional level leads
Sutton to liken the campaign to
a series of “franchises” to each
market,

Sutton also stresses the band’s
own commitment to keeping the
concert business alive as one
feature of the push. “To get to a
level where an act is making
money, and then take that money
away from the people that are
helping you get there, is the
worst kind of short-sightedness,”
he argues in noting that the
budget dollars, which are built
into the show costs, ultimately
emanate largely from Styx itself.
“I sat down with the band two
years ago and told them, ‘This is
the point at which a band usually
turns to the promoters and says,
‘Screw You.”"”

Instead, says Sutton, Styx con-
tinues to cut 85/15 deals with
the overwhelming majority of its
promoters, as opposed to the
90/10 take wmany top arena
attractions demand — and that
percentage is reflected in the
financing for the campaign.

On the upcoming four-city
jaunt, Sutton, Cahill, A&M special
projects coordinator ““Z"” Zimmer-
man and Styx tour manager Pat
Quinn will thus tout the Styx
tour as a chance for promoters
to show their markets can survive
the soft economy ’‘until the next
boom.”

As for the campaign itself,
Sutton admits that the final,
album-oriented phase will still be
subject to the whims of retailers
too protective of their own gen-
eric campaigns.

Rodgers Sculpture Donated

' .‘v’

The Americon Society of Composers, Authors and Publishers (ASCAP) recently cele-
brated the addition of a bust of the lote composer Richard Rodgers to its home office’s
display of musical memorabilia. The bust was donated to ASCAP by Mrs. Dorothy
Rodgers aond Mrs. Frederic Guinzburg, the sculptor's widow. Pictured at the reception
are ASCAP president Hal David and Mrs. Dorothy Rodgers.

NARAS Chapters
In N.Y. and L.A.
Present MVP Awards

B NEW YORK — The Los An-
geles and New York chapters of
the National Academy of Re-
cording Arts and Sciences re-
cently honored their ‘‘most
valuable players,” in an annual
selection of studio musicians
chosen by NARAS members
for significant contributions to
the recording field during 1980.
MVP awards were presented to
leaders in various instrumental
categories, and to male and fe-
male background singers.

The Los Angeles chapter of
NARAS honored 24 MVP winners
in 1980, and also honored 22
emeritus ‘most valuable players”
at a Burbank Studio Center
luncheon. The 1980 Los Angeles
MVP’s are: John Audino, trum-
pet; George Bohanon, trombone;
Bill Watrous, trombone runner-
up; George Roberts, bass trom-
bone; David Duke, French horn;
Roger Bobo, tuba; Peter Christ-

lieb, saxophone; Abe Most,
(Continued on page 18)
Grammy Awards Ballots

Sent to NARAS Members

B LOS ANGELES — Voting for
the 23rd annual Grammy Awards
has begun, with the mailing of
a list of this year's entries and
first round ballots to the almost
5000 active (voting) members
of the National Academy of Re-
cording Arts and Sciences.

The list, which contains en-
tries submitted by members and
record companies, has been
screened by special committees
as well as by local boards of
governors and the academy’s
national trustees. Members’ bal-
lots are due back in the offices
of the independent accounting
firm of Deloitte, Haskins and
Sells by no later than December
23.

Active members’ votes will
determine final nominees in 46
of this year's Grammy Awards
categories. The remaining 13
will be decided by the votes of
craft committees in the seven
chapter cities which have been
reviewing product entered in
those categories. All final nomi-
nations will be announced on
January 13 at simultaneous press
conferences in Los Angeles and
New York. A second round of
voting will then determine the
winners, which will be an-
nounced on February 25 at cére-
monies culminating with the
telecasting  of “The Grammy
Awards Show” live from New
York’s Radio City Music Hall
from 9:00 o 11:00 p.m. (8:00 to
10:00 p.m. CST) on CBS-TV.
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SURE TIMES ARE TOUGH.

SO IS CANCER

NAT KING COLE - MINNIE RIPERTON - GODDARD LIEBERSON - JIIMY BRYANT

We in the music industry mourn
the loss of some of our finest
talents. Who is missing in your life?
Unfortunately the statistics
indicate that you are missing
someone taken by this horrendous
disease This insidious killer has
touched all too many of our lives in
one way or another We can hope
however Moreover through the
pioneering work of the AMC
Cancer Research Center and
Hospital, we can bring that hope
closer to reality if not for you, then
for your children and generations
to come

But we need your help to help
you and those you care about. The
job s too big and too important
Research at the level necessary to
break cancer’s deadly code i1s

costly and if AMC is to continue its
enlightened policy of providing
INnovative treatment regardless of
ability to pay increased funding I1s
needed just to stay even with
inflation

Each year your friends and
associates in the record industry
recognize the importance of the
work of the AMC and the fight
against cancer by coming together
to honor a leading industry figure
The AMC honoree for 1980 is
Kenny Gamble, chairman of the
Board of Philadelphia International
Records and founder and
chairman of the Black Music

composers, producers, and artists
to our ndustry

The fact i1s that black music has
helped sustain the record industry
during its recent downturn. The
other fact is that cancer continues
to ravage our lives without regard
to economic conditions

Yes, we do know times are
tough Butso 1s cancer Won't you
join with your friends and
colleagues in honoring a man and
music that has enriched us all and
help fight the scourge that has
already taken too much and too
many You . noneofus. can
afford not to

_______________ —_—
Assocration. His selection If you cannot join us in person
represerts industry recognition not  join us In spirit by adding your
only of his personal genius, but of ~ name or the name of the person
the major contribution of black you miss to our contributors list -
MAIL THIS et T
COUPON WITH i lamenclosing my check for $ for dinner
YOUR TAX reservations and a listing Inthe Commemorative
DEDUCTIBLE Program
CONTRIBUTION Kenneth Gamble Fund Sponsor $5 |
TODAY .. includes full page ad and ten tickets optiona I
Platinum Sponsor $3200 |
{(includes table of ten and Platinum Listing i
Gold Sponsc 32700 |
ncludes table of ten and Gold Listing |
Silver Sponsor $2200 |
(includes table of ten and Silver Listing |
Table of ten $1750 |
Dinner ticket (single $ 175
Platinum Listing $1500
Gold Listing $1000
Silver Listing $ 500
[cannot attend. but | am enclosing $ asa

My Name
Memonal Name
My Address

ontribution to help support the cancer research and
patient care programs for the AMC Cancer Research
Center and Hospital

AMC Cancer Research Center
24 West 57th Street

Telephone =
k

Suite 603
New York. N Y 10019
(212) 757-6460
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FANTASY—Pavillion 6-6407

YOU'RE TOO LATE {prod.
by Valor) [writer: Valor)
{Rightsang/Pavillian/
Listi, BMI} {3:41})

Already a most-requested item
on the club circuit, this con-
tagious dancer is the brainchild
of producer/writer ace Tony
Valor. Cut with a group of studio
pros, it's filled with rich synthe-
sizer colors and cute vocal
choruses. The recurring bass line
and percussion incite body move-
ment. Ready for multi-format air-

| JON ANDERSON—Atlantic 3774

SOME ARE BORN (prod.
by Anderson} (writer:
Andersan) (WB, ASCAP}
(3:44)

ATLANTIC

' The former Yes lead vocalist de-

buts with this initial outing
from his solo “Song Of Seven”
LP. Anderson’s signature choir-
boy vocals are in the spotlight,
gliding methodically over an
energetic rhythm pusha A light
sing-song chorus gives infectious
backing while grand ensemble
orchestration creates a full sound
for pop and AOR listeners.

JOE JACKSON BAND—A&M
2276

ONE TO ONE (prod. by
Jacksan) {writer:
Jockson) [Albian/Almo,
ASCAP) {3:21)

From the “Beat Crazy” LP comes
this compelling ballad about a
frustrated lover whose mate is
all caught up in crusades with
little time for “one to one.” Stark
piano and subtle percussion ac-
companiment bares Joe’s soul-
searching vocal to maximium
effectiveness, reminiscent of early
Elton. A challenging work for
AOR and pop.

; MELISSA MANCHESTER—Arista
0579

o

Harry Nilsson made this a #1
classic 1972.  Manchester’s
powerful vocal is the perfect
vehicle for this dramatic cover.
A grandiose arrangement with
full orchestration and explosive
bass/drum bottom adds to the
l momentous impact. A winner on
{ pop and A/C.

WITHOUT YOU {prad. by
Buckingham) {writers:
Evans-Hamm) (Apple,
ASCAP) (3:25)

in

Pop

HENRY GROSS—Capito!l 4946

BETTER NOW WE'RE FRIENDS (prod.

by Colomby] {writer: Gross)

{Little Stinker/Blendingwell,

ASCAP) (3:14)
Gross writes endearing pop and
it comes shining through on this
duet with Chaka Kahn. Slick per-
cussion and classy guitar leads are
deftly produced by Bobby Col-
omby.

CODE BLUE—WB 49614

FACE TO FACE [prod. by group-Gray)
{writer: Chamberlain) [Hybridesign,
ASCAP) {3:01)

Guitarist/singer/songwriter Dean
Chamberlain is the creative force
behind this L.A.-based trio. Ring-
ing guitars and Byrd-like harmony
vocals give this music depth and
strong AOR-pop appeal.

DOC SEVERINSON WITH THE
CHILDREN OF THE WORLD—
Cleve. Intl./Epic 19-50960

THE HOMECOMING (prod. by Popovich-
Justis) (writer: Hardy) {ATV,
BMI) (2:22)

Perfect for the holiday season,
this warm, emotional piece origi-
nally went top 40 with Hagood
Hardy in '76. Doc’s stately horn
and the Shelly Kurland strings are
beautifully arranged.

ROBERT PALMER—Island 49620
(WB)

LOOKING FOR CLUES {prod. by Palmer}
(writer: Palmer) {Bungalow/Ackee,
ASCAP) [4:08)

A rather dissonant keyboard/
bass/guitar mix maintains a brisk
pace that’s both mesmerizing and
danceable. The drums/percussion
keep the rhythm spanking clean
while Palmer "“looks for clues.”
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POCO—MCA 51034

THE EVERLASTING KIND {prod. by
Flicker) {writer: Young) [Pirooting,
ASCAP) (3:45)

Gentle acoustic guitars introduce
Rusty Young's youthful innocence
on this cuddly Poco ballad from
the “Under the Gun’ LP. It's an
AOR-pop-A/C sure-shot.

EDDIE MONEY—Col 11-11414

TRINIDAD [prod. by Nevison) {writers:
Turner-Douglas-Money} (Wombat,

ASCAP/Sendyt/Grajonca, BMI) (3:38)

Eddie yearns with a blue-eyed
soulfulness that’s guaranteed to
set a lady’s heart spinning. A
sharp rhythm punch and tense
guitar solo give AOR-pop radio
appeal.

MAYNARD FERGUSON—Col!

11-11411
DANCE TO YOUR HEART {prod. by

deCoteaux) [writer: Ferguson)

{Maynard Ferguson, ASCAP} (3:34)
Maynard’s piercing flights into
the stratosphere may well break
glass on Mars. If not, they’re sure
to please his loyal following on
this smooth dancer from the “It’s
My Time” LP.

OFF BROADWAY usa—
Atlantic 3781
AUTOMATIC {prod. by Lehning) {writers:

Johnson-Ivan) (Screen Gems/EMI/
Modern Fun, BMI1) {3:52)

The Chicago-based quintet mixes
mainstream rock with contempo-
rary new wave strains, projecting
Cliff Johnson’s brash vocals and
John Ivan’s biting lead guitars as
focal points.

| SID HERRING—Muscle 5002
| DO IT IN THE NAME OF LOVE

{prod. by Daniel} [writers:

Kelly-Didier} {House of Gold,

BMI) (3:43)
This is a real pop-A/C sleeper.
A monster hook comes across full
force via Herring's stylish vocal,
sparkling  keyboards, soothing
chorus fills and a bouncy rhythm.

B.O.S./Pop

| ZAPP—WB 49623

BE ALRIGHT—PART | {prod. by Troutman-
Bootsy) {writer: Troutman) Rubber Band,
BMI) (3:50

The Ohio-based band, part of

the P-Funk stable, took the

charts and airwaves with the #1

BOS and mid-chart pop success

of ‘““More Bounce To The
Ounce.” This follow-up is a
softer, romantic piece with a

radio-right chorus.

TRUTH—Devaki 4002

UNDERSTANDING (prod. by Muassey}
(writers: Massey-Edwards-Hancock-
Pearscn} (Murios/Davahkee, ASCAP)

{3:54)
The Cleveland-basad duo stimu-
lates with awesome vocal power
and finesse. Soulfu! leads in the
upper ranges and urgent, gruff
pleas make this ballad an en-
tertaining spin to watch for.

SLAVE—Cotillion 46006 (Atl)
WATCHING YOU (prod. by Douglass-
Washington} {writers: Adams-Turner-
Webster-Washington-Arrington)
(Slave/Cotillion, BMI) (3:15)
The Slave collective features one
of the tightest, hardest-working
rhythm sections around. That
unit fuels this mid-tempo funk
piece featuring effective lead-
chorus vocal exchanges.

NARADA MICHAEL WALDEN—
Atlantic 3783

| WANT YOU (prod. by Walden-
Clearmountain) [writers: Walden-
Walden-Rustici) (Walden/Gratitude
Sky, ASCAP} 13:50)

Narada conducts an exciting col-

lage of sounds on this lavish

spin from his “Victory’” LP. The

See America horns are bright

| and limber while Narada’s lead

vocal provides a passionate
centerpiece. The bass/percus-
sion plow demands a dance.

JOHNNY BRISTOL—Handshake
8-5304

LOVE NO LONGER HAS A HOLD ON ME
[prod. by Bristol) (writers: Bristol-
Powell) (Bushka, ASCAP) [3:45)

Bristol sings about breaking

loose from the shackles of love
and the spirit is definitely mov-
ing on this sweeping dancer.
Plush orchestration surrounds
the rhythmic pulse.

EVELYN “CHAMPAGNE' KING
—RCA 12156
I NEED YOUR LOVE (prod. by Life)
{writers: Life-Austin-Tindley) {Mills &
Mills/Six Centinents, BMI) (3:57)
King’s crystalline vocal explores
the mid and lower registers
with authority and plenty of
spirited percussion/chorus back-
ing on this engaging single from
her “Call On Me” LP.
GIL SCOTT-HERON-—Arista 0583
LEGEND IN HIS OWN MIND {prod. by
Scott-Heron-Cecil) {writer: Scott-Heron)
{Brouhaha, ASCAP} (3:32)
Scott-Heron takes his own Wal-
ter Mitty trip here. His jazz-talk
inflections and tasteful horn
punctuations make this an im-
pressive initial release from his
new “‘Real Eyes” LP.

THE SUGARHILL GANG—
Sugarhill 753

8TH WONDER (prod. by Sylvia Inc.-
Robinson, Jr.} (writers: Cook-Lapread)
{Commodores/Jobete, BMI} {3:56)

The rap continues with this
latest from the Gang. Inspired
multi-vocal interaction doesn’t

miss a beat or stop for a breath
on this treatise. Cool keyboard/
horn shimmers and percussion
keep it all interesting.

TYRONE DAVIS—Col 11-11415

1 JUST CAN'T KEEP ON GOING (prod. by
Graham} (writers: Graham-Mack]
{Content/Tyronza, BMI} {4:04)

The title track from his latest

LP shows Davis working in
| James Mack’s refreshing arrange-
| ment with smart tempo shifts
and a gospel-tinged chorus pro-
viding the setting.
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By DAVID McGEE
8 He was born in Texas. He went to college with Pat Boone (really).
He became a disc jockey and, along the way, met Johnny Cash, who
thought the D) was a pretty fair country singer. Cash said he had a
friend in Memphis named Sam Phillips. Phillips had a little record
company called Sun and was looking for new talent. The D) placed a
call. Phillips said, “Johnny Cash don’t run my company” and hung
up. So he went to Clovis, New Mexico and cut a demo of a dar?ce
song he’d written called “Ooby Dooby” and sent it to Sun. Phillips
called back and offered a contract. “Ooby Dooby” became a hit. He
married a teen angel named Claudette, who died tragically in a
motorcycle accident. He wrote a song about her that was a hit for the
Everly Brothers. From 1960 through the middle of the decade virtually
everything he set to vinyl was a major hit. Then, two of his children
died in a fire which consumed their home. Recently he underwent
triple-bypass heart surgery after being told by the surgeon in charge,
“Son, we're trying to save your life here. Don’t be worrying about
the scar.”

It's all so bizarre and sad, this story of Roy Orbison’s life. As bizarre
and sad as his songs are compelling. Each one of them is a chilling
scream from a soul that’s been battered and bruised so many times
that it's beyond redemption. This guy just wants a break in the action;
a chance to sit and meditate without having to worry about the hell-
hounds on his trail. Perhaps it's this tragic quality that lends such
intrigue to Orbison’s shows. It’s as if you're in the presence of the old
master, who's seen it all and done it all and lived to tell the grim tale.

Not the least of Orbison’s strengths is his refusal to think of himself
as some sort of oldies act. He is blessed with a three-octave vocal
range which appears to have improved with age—the crowd de-

manded and got three replays of the final bars of “Running Scared,” |

in which Orbison’s voice soared to the very limits of its range.
Amazingly enough, he seemed to be reaching higher notes the third
time around than he was the first. He also performs his songs in toto;
no truncated, unspirited medleys for this fellow. And that’s as it should
be: great songs treated by both the audience and the artist with the
respect they deserve. Every time Orbison sings he makes a statement.
He says, in effect, Here’s my hand, beat it.

So go check the Singles Chart. Is there something there to compare
with “Running Scared”? “It's Over”? “Pretty Woman’’? “Only the
Lonely””? A moot question.

In fact, there’s hardly anything to compare with two of Orbison’s

newest songs, ‘“Hey, Hound Dog Man” (a wistful, lilting tribute to |

Elvis Presley) and "“That Lovin’ You Feeling Again” (which teams
Orbison with Emmylou Harris on record). You'd think radio would be

all over these beautiful tunes. Sad to say that’s not the case. Seems |

there’ll always be something sad about Roy Orbison that his great-
ness can’t shroud.

JOCKEY SHORTS: Brickman-Rebo Associates has completed its sec-
ond video project, a television commercial for Bruce Springsteen that
the company shot live at Springsteen’s Tempe, Arizona concert re-
cently. Lither ““Cadillac Ranch” or “Hungry Heart” will be featured in
the commercial to promote “The River” LP. The company’s scon-to-be
released first project was for Pink Floyd: one a film of the group in
concert, another a documentary of “The Wall” tour, including behind-
the-scenes footage of the actual mounting of the production . . . “The
Complete Buddy Holly,” a six-record, 122-song compilation that was
released last year in England, will be released domestically by MCA
during the second week of January. Each record in the boxed set will
have individually:illustrated sleeves with photographs and a detailed
history of each recording session. A 64-page scrapbook will be in-
cluded in the package . . . Paul McCartney reportedly will finance a
full-length animated musical film starring a popular British cartoon
character called Rupert Bear, McCartney’s score for the film will be
orchestrated and produced by George Martin. Oscar Grillo, who was
responsible for the animation of Linda McCartney’s award-winning
“Seaside Woman” (named Best Short Film at this year’s Cannes Festi-
val), will animate the Rupert Bear film. McCartney hopes to release
the film in 1981 . . . negotiations are underway for ABBA to tape a
program especially for Chinese television. In an effort to influence
China’s decision-makers, the group is recording a song in Chinese.. . .
if you're going to call your album ‘“Making Movies” you might as well
do just that. Dire Straits has finished one film, a BBC documentary

(Continued on page 50)
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On these FM stations - See newspapers for local times
WQBK Albany KLOL Houston KOKB Phoenix
WKLS Atlanta WNAP [ndianapolis WOVE Pittsburgh
KLBJ Austin WFYV Jacksonville KGON Portland
WIYY Baltimore KYYS Kansas City WBRU Providence
WCO0Z Boston KLOS Los Angeles WMJQ Rochester, NY
WGRQ Buffalo WLRS Louisville KRSP Salt Lake City
WBCY Chariotte WMAO Madison KGB-FM San Diego
WLS(AM)/WRCK Chicago WZXR Memphis KISS San Antonio
WSAI Cincinnati WINZ Miami KOME San Jose
WMMS Cleveland WLPX Milwaukee KZ0K Seattle
WLY(Q Columbus KQRS Minneapolis KSHE St. Louis
KZEW Dallas WKQB Nashvitle WSYR Syracuse
WTUE Dayton WPLR New Haven WQXM Tampa/St. Pete
KBP! Denver WPLJ New York WIOT Toledo
WRIF Detroit WNOR Norfolk KMOO Tulsa
WBIZ Eau Claire KATT Oklahoma City KROC Rochester, Mn
WLAV Grand Rapids KEZ0 Omaha WRQX Washington, D.C.
WXZL Greensboro WOIZ Orlando WRHY York/Harrisburg
WCCC Hartford WMMR FPhiladelphia CHUM Toronto
STARFLEET BLAIR. 535 Boylston St.. Boston MA 02116 (617) 262-0220
A subsidiary of JoHN BLAIR & COMPANY
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weather rResort
night passaoe

CREEDENCE CLEARWATER REVIVAL
‘THE ROYAL ALBERT HALL CONCERT

NIGHT PASSAGE
WEATHER REPORT—ARC/Columbia
IC 36793 (7.98)
No matter how many electronic

giszmos Joe Zawinul adds, or
how much bassist Jaco Pastorius
rocks, Weather Report main-

| THE ROYAL ALBERT HALL

tains its identity as a jazz band |

bceause each musician plays
with special sensitivity for his
fellow members. With Wayne
Shorter coloring on sax, they cook
on “Rockin’ In Rhythm’ and the
live “Madagascar.”

CONCERT

CREEDENCE CLEARWATER REVIVAL—
Fantasy MPF4501 (5.98)

This is a heretofore unreleased
record of this classic rock band’s
1970 London concert. In a time
when rock minimalism is too often
fake and affected, these untam-

pered versions of hits like “Fortu- |

nate Son,” “Keep On Chooglin’,”
“Born On The Bayou” and
“Proud Mary” are refreshing.

GREATEST HITS/LIVE
HEART—Epic KE2 36888 (13.98)

This double LP chronicles the
Canadian group from their first
U.S. hit, ““Magic Man,” to the
present.  Live versions and
studio tracks of their favorites
included, such as ‘Barra-
cuda,” “Crazy On You” and
“BeBe Le Strange,” plus the new
single “Tell It Like It Is,” which
is giving the set a crucial push.

are

|

ROCK AND ROLL DIARY 1967-
1980

LOU REED—Arista A2L 8603 (13.98)

Beginning  with the Velvet
Underground and working its
way to today, this anthology
provides a historical framework
for the rock 'n’ roll voice that
had so much influence through-

out the seventies. Includes
“White Light/White Heat,”
“Sweet Jane,” “Walk On The
Wild  Side,” “Coney Island

Baby” and ‘‘Street Hassle.”

N3

N

J

P

THE MANHATTANS GREATEST
HITS
Columbia JC 36861 (7.98)
This quartet of harmonizers is
planning on a long life for this
collection. The first previously-
unreleased single from this LP,
“I'll Never Find Another..."” is
bulleting BOS, and a second new
single, “Do You Really Mean
Goodbye,” is waiting in the
wings. With “Kiss and Say Good-
bye” and “‘Shining Star.”

SECTOR 27
TOM ROBINSON—I.R.S. SP 70013 (A&M)
(7.98)

Robinson first made his mark as
a raw rock musican with a pen-
chant for social causes. While
the new musical environment
isn't quite as explosive, his
vocals are still distinctive, and
he’'s experimenting with new
sounds, like electronics and the
harmonic vocals of “Where Can
We Go Tonight.”

i

JERMAINE
JERMAINE JACKSON—Motown M8-948
M1 (8.98)

Jackson, whose career broke
wide open with the monster
single, “Let’s Get Serious,” has
graduated to writing and produc-
ing all his own tracks. The Sly-
influenced opener, “The Pieces
Fit,” is complemented by airy
ballads like “First You Laugh,

Then You Cry,” and the dance- '

able ““Can | Change My Mind.”

THE RESIDENTS COMMERCIAL
ALBUM

Ralph RZ-8052 {7.98)

The Residents, an incognito Bay

Area quartet with an under-
ground following, have finally
made the big move to “top 40,”
which, for them, means includ-
ing 40 cuts on one LP! Each one
makes a statement, under titles
like “Love Leaks Out,” “La La”
and a favorite for rock writers,
“My Work Is So Behind.”

SWEAT BAND

Uncle Jam JZ 36857 (CBS) (7.98)

/ Latest

% product of
the funk
factory is this
ensemble

of ““mad
musicicans”
produced by Bootsy Collins. They
sizzle on hand-clapping dance
music like “Body Shop’’ and Latin
vamps like ‘“Love Munch.”
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LEVEL WITH ME

BARRY *“‘THE FISH"' MELTON—Music |s
Medicine MIM 9014 (First American)

(7.98)

Banny

A founding
member of
Country

Joe and the
Fish, Melton
resurfaces
with a diverse
selection including slide

guitar shuffles like “1 Can't
Dance.”

McLToN

MY BABE

ROY BUCHANAN—Waterhouse 12 (7.98)
His first for a
{V
‘|‘Q ‘:“{ rock’n’
1 roll spirit

new label
lets the
| legendary
guitarist’s
shine while displaying his
blues-based feeling. Listen to his
vocals on “You Gotta Let Me
Know.”

QUICK TURNS
OFF BROADWAY usa—Atlantic SD 19286
(7.98)

The group’s
second
album
preserves the
spirit of the
first while

- highlighting
nifty hooks and bright guitars.
“Automatic”’ and ‘““Are You
Alone” will stick in AOR
memories.
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Springsteen Ticket Problems Prompt
Investigation by New York Stale

By BRIAN CHIN

8 NEW YORK—New York State
Attorney General Robert Abrams’
office will conduct an investiga-
tion into alleged irregularities in
the mail order sale of tickets for
Bruce Springsteen’s four-show
concert series last week at Madi-
son Square Garden.

Nathan Reilly, of the Attorney
General’s press office, told RW
that the investigation was initi-
ated on the basis of complaints
received from disappointed fans
whose ticket requests were re-
turned unfilled. Late Wednesday
(26), Reilly said that three un-
named persons had been sub-
poenaed in regard to the matter
and that, since the announcement
of the audit, the number of com-
plaints received by the office had
so increased that an exact count
was no longer being taken. He
declined to speculate on the out-
come or duration of the investi-
gation, limiting his description of
the probe as an “attempt to
account for the tickets.” In addi-
tion, Springsteen manager/pro-
ducer Jon Landau’s office has also
retained investigators to look into
the charges.

According to Madison Square
Garden public relations director
Bobby Goldwater, the MSG or-
ganization will cooperate with
state investigators ‘“from (MSG
president) Michael Burke to box

Posse Records Gets
‘Stir Crazy’ S'track

B NEW YORK — Bill Spitalsky,
president of Posse Records, has
announced that the label has
acquired its first soundtrack, the
Gene Wilder/Richard Pryor film
“Stir Crazy.”

The Columbia film, directed
by Sidney Poitier, is scheduled
to be released December 12.
“Stir Crazy” is scored by Tom
Scott, who wrote four of the
film’s songs with Rob Preston.

g
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McClinton at The Bottom Line

L

Capitol Recording artist Delbert McClinton, who has been touring in support of his
new LP “The Jealous Kind'' and single *“Giving It Up For Your Love,” recently per-
formed to o capacity crowd at New York's Bottom Line. Pictured backstage with
McClinton are Dan Aykroyd (left) and Garland Jeffreys (right).

office  management personnel.”
The ““overwhelming demand” for
tickets, Goldwater said, exhausted
the supply almost immediately
and, with few exceptions, only
requests postmarked October 1,
the first day for response, were
considered. Of nearly 80,000 total
seats, he continued, approximate-
ly 2000 seats per show were re-
served by the promoter, record
company or artist, and the re-
mainder were sent out in the
third and fourth weeks of Octo-
ber to 15-18,000 fans, out of a
total 85-90,000 requests which
were weeded for duplicate or-
ders. I know (the mail order)
was done with complete fairness
and integrity. We're confident it
will be verified,” Goldwater as-
serted. He added that the Garden
held a complete record of tickets
sold and sent out. Goldwater
added that there were no tickets
sold through any other agents,
although a ticket broker listing a
New Jersey phone number ad-
vertised in a New York weekly,
claiming to have tickets available
for the Garden dates.

Promoter Ron Delsener was |
unavailable for comment.

Frank Management
Handling Billy Joel

B NEW YORK — Jeff Schock,
former director of promotion,
marketing and advertising for
Billy Joel's management com-
pany, Home Run Systems Corp.,
has announced that all manage-
ment, entertainment and career
direction responsibilities previ-
ously handled by Hcme Run
have been assumed by Frank
Management. All aspects of
management for Billy Joel will
now be handled by Schock and
Frank Weber, former general
manager for Home Run Systems.

Frank Management is located
in Jericho, New York, at 375
North Broadway, 11753.

LhieCogstl

By SAMUEL GRAHAM and SAM SUTHERLAND

B “HEAVEN"” CAN'T WAIT: The furor and confusion in the film
world caused by Michael Cimino’s “Heaven’s Gate’’—the movie was
supposed to be released nationally on November 21, you’ll remem-
ber, but the reviews in New York were abominable and the movie
was pulled—has apparently had no effect on Liberty Records’ plans
for the “Heaven’s Gate” soundtrack album. A special press package
containing the album, which is virtually a one-man tour de force by
the amazing David Mansfield—he plays a ton of string instruments
and arranged all the tracks but one—arrived here the day the movie’s
release was postponed, an unfortunate bit of timing that had us
wondering what the fate of the record would be. The folks at Liberty
tell us that film problems notwithstanding, the record is already in
stores and plans are to market it according to schedule. Who knows—
maybe it will somehow benefit from all of the negative publicity
surrounding the movie itself.

JIM CARROLL LIVES: “Cathy was 11 when she pulled the plug . . .
26 reds and a bottle cf wine . . .Bobby OD’d on Drano on the night
that he was wed . . . Judy jumped in front of a subway train, and
Eddie got slit in the jugular vein . . . Those are people who died,
died . . .”

Chances are you won’t be hearing these cheery lyrics anytime
soon on, say, your favorite Saturday morning cartoon show, or in
between Air Supply znd Rupert Holmes on your local A/C radio
station. But Jim Carrcll and his Atco album ‘““Catholic Boy” (from
which the above song, “People Who Died,” is taken), have been
getting a lot of airplay on FM stations in a lot of places: cities like
Albany, Houston, Portland, Orlando, Denver, Syracuse and plenty
of others. With his first record, the 29-year-old New Yorker is hap-
pening on his own terms, with the type of songs and lyrics that
make most anything else sound like nursery rhymes. ‘“Catholic Boy”
is powerful, riveting stuff—and let that be a warning.

As a writer, Carroll has been known for some time. One of his
books, a chronicle of adolescence called “The Basketball Diaries,”
was nominated for a Pulitzer Prize. But while he continues to write
both prose and poetry, he has lately turned his attention to music,
with a vengeance. “I felt like the poetry scene was becoming more
and more just writing for other poets, just an intellectual thing, you
know,” he says. ““l want to be perceived on a heart level and an in-
tellectual level.”

Those two elements, the heart and the intellect, and the tension
between them, are the basis of ““Catholic Boy.” What Carroll is clearly
aiming for is a synthesis of the visceral power of music—his four-
piece band churns out simple, electric, punkish rock and roll—and
the rhythmic, provocative street rap of his lyrics. “In any good art,”
he says, “I think counterpoint is the most important thing, having
different tensions come at you . .. I'm not giving people any message,
thank God. What I'm doing is just like turning on a light in a room,
but not showing people how to use any of the things that are in the
room.” That he can do so without seeming unbearably pretentious
—unlike most of the other self-proclaimed “rock poets”—is no mean
feat.

As anyone who's heard “Catholic Boy” can tell, Carroll doesn’t so
much sing his words as chant or recite them. ‘‘Right now,” he admits,
“lI use my voice more as a percussion instrument, rather than as a
melody instrument.” It's a style that recalls Lou Reed, Captain Beef-
heart and others whom Carroll will identify as influences. He says of
Beefheart, “He does the real thing. He has that heart quality and
that risk element, as well as that cleverness and that surreal aspect.
Most rock lyrics, | think, are not integral to the person’s (writer’s)
experience. Most of them are written by musicians, and they don’t
care that much about the lyrics. They’re kind of an afterthought,
more like their idea af what a lyric should be about.” That’s a prob-
lem that Jim Carroll, based on this album, will never have.

JULES BEARISH FOR ‘80: After a half-year abroad, Jules and the
Polar Bears have returned stateside. While a string of English dates
may make Teddy Bears jokes forgiveable, songwriter Jules Shear and
his confederates are said to be prepping for their third Columbia LP
(their first just saw its official U. K. release), and have switched man-
agement in time for their upcoming Dec. 6 date at the Whisky. As
for the managerial reins, those are now handled by Norman Epstein
(Andrew Gold, Karla Bonoff).

NIGHT OF THE LIVING ENZ: On their last major trip to Lotus
Land, New Zealand'’s Split Enz suffered a scrutiny more sartorial than

(Continued on page 50)
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Long Island Record Retailer
Initiates Album Rental Policy

By JEFFREY PEISCH

B NEW YORK—A record store in
Comack, Long Island has initiated
a policy whereby records can be
rented for 36 hours at $2 an LP
($4 for a double set), presumably
for the purpose of home taping.
Music Warehouse, according to
owner Artie Fahie, began renting
records three months ago and
business has been ‘“‘steady’’ since
that time.

Fahie, who told Record World
that he is aware of the contro-
versy his policy may cause, said
that what he’s doing ‘‘is a great
idea. The record companies have
raised their prices so much that
it's killing everybody—the store
owners and the record-buyers.
What I'm doing is to protect the
people. | consider myself a fan
first, and a businessman second.”
Fahie also said that he had heard
of a group of stores in upstate
New York and a few stores in
California that had initiated
rental policies. Although Fahie
doesn’t advertise his rental busi-
ness, he does carry a large sign
in his store window that reads
“We Rent Records.” Fahie said
that he rents between ten and
twelve records a day and that
most of the rental customers are

the last several months, Fahie has
introduced musical instruments
and smoking accessories into his
inventory to aid his business.

As far as the legality of renting
records is concerned, Fahie said
that he is “on pretty solid
ground.” He said that he had
consulted two lawyers and that
anyone who attempted to bring
legal action against his store
“wouldn’t have a leg to stand
on."”

“We buy the product from the
record companies and we own
it,’ said Fahie. “We can do any-
thing we want with it. People
rent cars and chain saws and this
is no different. Other than the
fact that the (record) companies
won't like me, | don’t think I'm
doing anything wrong. And they
(the record companies) don't
care about me anyway. This is
my protest against them. | hope
they stand up, take notice and
run around in a tizzy.”

Music Warehouse is part of a
group of stores on Long Island
that buy from the same one-stop
(All Records in Westbury) in
order to receive low rates. Fahie’s
store is the only one in the group
with a rental policy.

repeats, as the word really hasn't
spread too far yet. Fahie said that
every record in his store is avail-

able for rental. A customer pays
$7 for a record and is refunded
$5 upon that record’s return. If
a record is scratched upon return,
the buyer must keep the record.

Music Warehouse is located
close to a Korvettes store. Fahie

ACT Opens Doors

B BEDFORD, TEXAS — American

"Country Talent, a management

has an- | pw went to press no firm com-

and booking agency,
nounced the opening of its office
here at 1901 Central Drive, Suite
202. Zip is 76021 and phone is

said that it was retail chains’ poli-
cies of selling below price that
made it “impossible” for an in-

dependent retailer to survive. In ’

Michael St

- ‘*\-‘

(817) 267-7232. )Jim Grier, presi-
dent, will book and manage the
Shoppe, a Dallas-based group, in
addition to other acts.

anley Band in N.Y.

o s

EMI-America recording group the Michael Stanley Band recently performed at the
Bottom Line in New York. Their show wos broadcast live on WNEW-FM. Pictured back-
stage after the concert are [from left, back row): Ira Derfler, district manager, Copilol/
EMI; Bob Currie, manager, east coast A&R, EMI/Liberty; (third row) Ken Benson,
national album promotion director, EMI; Howard Bernstein, N.Y. promotion, EMI;
{second row) Mike Belkin, manager, Michael Stanley Band; Gary Markasky, Michael
Stanley Band; Don Grierson, vice president A&R, EMI; Clay Baxter, director of artist

development, EMI; (front row] Rich T Philadelphio promotion, EMI; and

Michael Stanley.

o,
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Sexy Gold

e K Lol

Dr. Hook's producer-manager Ron Haffkine (center) and Charlie Monk (second from
right), April-Blackwood Music's Nashville manager, present a gold record to the
writers of the Hook hit ‘'Sexy Eyes,” (from left) Robert Mather, Keith Stegall, ond

TV Shows Spotlight

Marks’ Xmas Songs

B NEW YORK — Johnny Marks’
catalogue of Christmas songs—
including “‘Rudolph the Red-
Nosed Reindeer”—will be heard
on several television specials in
the next several weeks. Marks,
who was recently elected to the
Songwriters Hall of Fame, will
see the annual airing of the
“Rudolph’ special, starring Burl
Ives, on December 3. The show
will be aired on CBS-TV and the
soundtrack is available on MCA
Records. On December 14, the

Curtom Pursuing

New Joint-Logo Deals

B 1LOS ANGELES—Curtom Rec-
ords has diverged from its exclu-
sive distribution strategy following
termination of its pact with RSO
Records. Label chief Marv Stuart,
who runs the Chicago-based firm
with founder/artist Curtis May-
field, is sounding out several la-
bels on specific joint-logo deals
for the various Curtom roster acts.

Thus far, the only formal ar-
rangement yet set is for Capitol/
Curtom contracts for Linda Clifford
and Ava Cherry, with Clifford’s

upcoming product release sched-

next LP already added to Capitol's

annual special ‘“Rudolph’s Shiny
New Year,” with Red Skelton,
will be aired on ABC-TV.

ule.

Meanwhile, Stuart is reportedly |
discussing a similar arrangement
with Boardwalk Records, but as |

Since 1949, over 131 million
records of “Rudolph” have been
sold worldwide. Over 500 covers
of the song have been released.

mitment had been set. Boardwalk | Three of Marks’ other composi-

chief Neil Bogart was involved | tions — “Rockin’ Around The
with Mayfield during the execu- | Christmas Tree,” “I Heard The
tive's tenure at Buddah Records, | Bells on Christmas Day,” and
where Mayfield’s solo career | “A  Holly Jolly Christmas’—

reached its commercial pinnacle

with the “Super Fly” soundtrack. |
That link was begun earlier, dur-
ing Bogart's stint with Cameo/
Parkway.

With the shift in signing strat-
egy, however, the team of full- |
time and indie reps fired by RSO
and then re-hired by Curtom has |
again been cut loose, including
former RSO black promotion chief
Bob Ursery.

Pop Show Pacts
With Satellite

B NEW YORK — Pop Network,
the New York-based company
that produces a weekly show
for cable TV and will soon air it
over a cable network, has an-
nounced that it has acquired time
on the broadcast satellite Westar
.

The ‘““Pop Show,” shown on

Manhattan’s cable channel 10,
features live music, films, ani-
mation and talk shows.

have sold over three million

records each.

(BS Video Ships
Merchandising Kit

B NEW YORK—CBS Video Enter-
prises has shipped a comprehen-
sive merchandising kit to all its
distributors. The kit contains five
pieces highlighting MGM/CBS’s
debut release of 24 videocas-
settes, which may be obtained
only through CVE distributors in
each area.

The merchandising pieces con-
tained in the kit are: color bro-
chures describing the entire
MGM/CBS debut catalogue; a
stand-up  countertop  display
piece designed to hold catalogue
brochures; a mobile resembling
oversized MGM/CVE videocas-
sette packages which lists the
company'’s releases; a 28" x 38"
full-color  poster highlighting
MGM/CBS product; and a mar-
quee-style countertop display
to hold brochures and product.
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Australian Michael Gudinski
Strives To Break American Market

By JEFFREY PEISCH

B NEW YORK—After 34 trips to | covered about the U.S. industry?
the U.S. in the last eight years, “| had a revelation after one of
Australian record executive Mi- | those early trips,”” he said with a
chael Gudiski has learned a | wide grin, during a recent trip
lot about the American record | to Record World. “I sat back and
industry. During his second trip | thought: Where is it going
to the states, in 1973, he pro- | wrong? | started to think about
cured a deal for the Australian | priorities and | realized that too
group Ayers Rock with A&M Rec- | many people think that just be-
ords. The album went nowhere | cause you get a record deal, that's
and Ayers Rock didn't release a | cause for celebration. Well, it
second U.S. album. Last year, | might be cause for cracking a
Gudinski scored multi-album | bottle of champagne, but it's far
deals for three of his Australian | away from really doing anything.
properties—Split Enz, Jo Jo Zep | All the record companies have
and the Falcons, and the Sports— | priorities, and if you're a long
and enjoyed considerable success | way away, whether it's England
with each of the groups’ debut | or Australia and you’re not a pri-
records. ority act, you may as well keep

Not only does Gudinski have | whatever money you got and sit
three of his bands on U.S. labels, | back in Australia and not even
he has established good relation- | get disappointed, because you
ships with three different record | haven’t got a hope. That's what
labels and three different man- | happened to Skyhooks. We didn't
agement companies. Jo Jo Zep | stand a chance. We got the deal;
and the Falcons are on Columbia | | came back to Australia; the
Records and are handled in the | group spent a lot of money tour-
U.S. by Michael Klenfner; Split | ing; Mercury released the wrong
Enz pacted with A&M and are | single from the album and noth-
managed by Tommy Mottola; the | ing happened.
Sports are handled by Home Run “Eventually, | started to realize
Management and have released | the importance of having market-
two LPs on Arista. ing and advertising commitments

Gudinski, whose Mushroom | spelled out in contracts . . . and
Records is the largest independ- | | also saw that someone had to
ent label in Australia, has done | be there, on top of the record
well for himself in the world’s | company, working with the group
largest record market, and to hear | all the time. | wasn’t prepared to
him tell it, he’s only just begin- | come live in the U.S. so | saw
ning. that it was important to have

Referring to an early trip to | strong representation in Amer-
the U.S., with the band Skyhooks, | ica.”” Hence for the Jo Jo Zep,
Gudinski said, “If | knew then | Sports and Split Enz deals, Gu-

what | know now, Skyhooks | dinski made sure that his Ameri-
would have been a major band | can counterparts—the labels and
in the U.S. They could have been | managers — were involved 100

superstars here. | just didn’t know | percent in the projects.

enough then about the American It was Gudinski’s insistence
market.” that the labels “‘put (their) money
What secrets has Gudinski un-

(Continued on page 49)

England’'s 999 in New York

-Ll :‘ Wil Ay

Polydor recording artists 999 are greeted backstage following a recent performance at
New York's Palladium. The quartet, one of the original punk bands from England,
has just released a specially-priced live EP, ““The Biggest Tour In Sport." Pictured back-
stage are, from left: (standing) Guy Days, 999 guitarist; Jerry Jaffe, vice president
rock music department, PolyGram Records East; Jim Sotet, national album promotion
manager, PolyGram Records East; Nick Cash, vocalist, 999; Steve Greenberg, New
York local promotion manager, PolyGram Records East; Jon Watson, bassist, 999; ond
Pablo Labritain, drummer, 999. Kneeling in front, from left: George Meier, national
album promotion manager, PolyGram Records East, and Jim Del Balzo, national album
promotion manager, PolyGram Records East.

RECORD WORLD DECEMBER 6, 1980

|

Record World /

[LrjoClts

8 TEX MEX: One of tne most hyped of this year’s models is joe
“King” Carrasco, the Texas rocker who spent much of last year
playing in eastern rock clubs. Carrasco’s schtick is tex-mex, a blend
of Mexican pop and southern rock. Several of Carrasco’s songs
have Spanish titles (“Buena,” '“Caca de Vaca”) and his stage show
is peppered with Spanish asides. The antecedents to Carrasco’s
music are Sam the Skam and the Pharoahs and the Sir Douglas
Quintet, two groups that were very fond of the Farfisa organ, an
instrument that Carrasco uses liberally.

While Carrasco seems to flaunt his interest with Mexican mu;i—q
and seems to want to portray himself as a sort-of cantina minstrel,
at heart he sounds more comfortable—and more successful—as a
hard-core Texas rocket, in the tradition of Buddy Holly. The best
songs on Carrasco’s debut LP (Stiff) are the straight-ahead rockers,
featuring strong guitar chording with the Farfisa in the background.
(While the chincy Farfisa sound can be cute at times, it gets a little
tedious when it's mixed up front as a bouncy rhythm instrument.

As a footnote it should be added that several U.S. labels are said
to have passed on this record.

MORE ALBUMS: In shuffling through the LPs available for review
this month, Imports is reminded of a recent article in the New
York Times Magazine, “The Decline of Quality,” by Barbara W.
Tuchman. Although the title shouldn’t need any elaborating upon,
Tuchman'’s theory is that we live in a “culture dominated by com-
mercialism directed to popular consumption rather than to the
taste of the most discerning.” In other words, there are a lot of
mediocre records around these days that have been receiving good
notices. In no particular order, some of these are: "“Underwater
Moonlight,” (Armagedden) by the Softboys. This record has such
choice titles as "I Wanna Destroy You,” “‘Positive Vibrations”” and
“Old Pervert.” When the Ramones did songs with titles like “I
Wanna Destroy You,” they were being funny. The Softboys are
frickin’ serious. . . . ““Organization” (Dindisc) is the second LP by
those DOR (dance-oriented rock) stalwarts, Orchestral Manoeuvres
in the Dark. Sure, the music is great (read:easy) to dance to,
but it's also somewhat pompous. Orchestral Manoeuvres prin-
cipals Andy McClusky, Paul Humphreys and Malcolm Holmes at-
tempt to create moods—pastoral, eerie, breezy, cosmic, violent—
with their brigade of synthesizers, but the music has about as much
emotion as a subway train’s wheels. As far as creating cosmic
landscapes with synthesizer goes, Orch. Manoeuvres and the other
syntho-rockers could do well to go back and listen to the masters
of this genre—Genesis. That's right, Genesis . . . “Kilmanjaro” (Mer-
cury) by The Teardrop Explodes is an uneven affair by a band that
has put out a few good singles . . . Roky Erickson, who led the
13th Floor Elevators in the late ‘60s, is back with a bizarre new
album, ‘“Roky Erickson and the Aliens,” (CBS). Erickson seems to
have fallen into a love affair with the occult lately; every song on
the album has references to zombies, vampires and demons. Whether
this obsession is just a silly lark for Erickson or a serious subject is
hard to determine. The music is pretty anonymous guitar-based rock.

OLDIES: Virgin has obtained the rights to the first Who album
(“My Generation”) anc¢ has re-released the classic LP with its origi-
nal graphics. The record was a little different than the American
release and may be of interest to collectors . . . Capitol has pack-
aged a “Screen Sinatra” LP, featuring movie soundtrack cuts sung
by Frank Sinatra. Most of the songs are from the '50s. ““From Here to
Eternity,” “Young at Heart,” “All the Way” and “Chicago” are but
a few of the standouts.

SINGLES: Steve Jones and Paul Cook composed the half of the
Sex Pistols that received the least publicity. (Johnny Rotten and
Sid Vicious, of course, were the other half of that group.) Silent
since the demise of the Pistols, Jones and Cook have now emerged
(with bassis Andy Allen) as the Professionals. Their single, “One
Two Three,” is the type of rock that was called post-punk for a
while—loud, full and rambunctious, but not as crude as punk.
Jones’s buzzsaw guitar is immediately recognizable, and the song
builds into a real scorcher. The single is backed with a so-so ver-
sion of the Velvet Underground’s “White Light, White Heat” and
a bad version of Leiber and Stoler’s “‘Baby | Don’t Care.”
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Concord Jazz

Taps Bob Golden

8 CONCORD, AL.—Bob Golden
has been named director of artist
development for Concord Jazz
Records, it was announced by

Carl E. Jefferson, president of the
label.

Bob Golden

Golden, who will be based in
New York, was most recently as-
sociate director of artist develop-
ment, black music marketing at
CBS Records. Previously, he had
been a vice president of the Tent-
makers Corporation, a west coast

management firm, and the per- l

sonal manager of George Carlin,
Jon Lucien, Diana Sands and oth-
ers. He also packaged the “Willie
Dynamite” feature film for Uni-
versal and was a special seg-
ments producer for the Dick Cav-
ett Show and vice president of
artist relations for Bob Crewe
Records. A guitarist, he worked
with Stan Kenton, Connie Francis
and Diahann Carroll.

Streisand LP No. 1

In Six Territories

B NEW YORK — CBS Records
artist Barbra Streisand’s album
“Guilty” is currently the number
one LP in six countries, giving
the singer her greatest interna-
tional success ever. The record
is at the top of the charts in Hol-
land, Belgium, Austria, Australia,
New Zealand and the U.K. (The

album is number two on this
week’s Record World U.S.
charts.)

The first single from “Guilty,”
“Woman In Love,” has spurred
the album’s sales and is the top

single in five territories. Sales of |

“Woman In Love” have sur-
passed two and a half million
units worldwide.

In addition to benig the num-
ber one album in Holland,
“Guilty” has also become the
fastest-selling album in the his-
tory of CBS Holland. Already tri-
ple-platinum (300,000), “Guilty”
may surpass “Bat Out Of Hell,”
by Meat Loaf, as the all-time
best-selling album in Holland.
“Guilty” is also triple-platinum
in Canada, double-platinum in
Australia, platinum in the U.K.
and gold in Sweden.
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VHD Manufacturing To Open Plant in California

B LOS ANGELES — The newly- | midwest.
formed VHD Disc Manufacturing |

Co., one of the three joint-ven-
ture firms recently unveiled to
launch the third major videodisc
contender as developed by JVC
and Matsushita, has slated a
25,000-square-foot  structure in
Irvine, California, as its first disc
mastering and pressing site in the
u.s.

With an international partner-
ship including General Electric,
Thorn/EMI and Matsushita now
committed to the Video High
Density/Audio  High  Density
(VHD/AHD) capacitance disc
technology initially forged by
Victor Co. of Japan (JVC), the new
software plant is expected to open
during the first quarter of 1981.
A late '81 rollout for the hard-
ware and software being pro-
duced for the system is planned.
Over 50 staffers are expected to
be brought in to man the Orange
County facility.

The actual startup of disc pro-
duction there isn’t expected until
early 1982, so initial software dis-
tribution may rely on imported
discs. A second manufacturing
site is also being scouted in the

Concurrent with news of the
Irvine plan was an announcement
from Gary Dartnall, president of
both VHD Disc Manufacturing and
the separate VHD Programs soft-
ware programming and distrib-
uting arm, naming Joseph J. Mc-
Hugh as executive vice president
and chief operating officer of
VHD Manufacturng Co. McHugh
was most recently divisional vice
president, manufacturing, for RCA
Records.

Also named to a key post was
William Burkhalter, who will be
vice president, market research
and planning, for both the pro-
gramming and manufacturing
arms.

The VHD choice of Irvine
marks the second major videodisc
manufacturing site to be located
south of Los Angeles. Laser opti-
cal videodiscs for MCA’s Disco-
Vision format are currently pro-
duced in Costa Mesa, where the
joint-ventured DiscoVision Asso-
ciates, Inc., has been located since
the restructuring of that system’s
software effort, originally located
in Carson while still wholly super-
vised by MCA.

NARAS Names MVPs

. d

Flick City Bows,

Names Bradford GM

@ LOS ANGELES—]anie Bradford
has been appointed general man-

| ager of Flick City Music, Ltd., a

recently formed division of 20th
Century Supply Corp., it was an-
nounced by the firm’s chairman
of the board, David Lawrence
Rolnick.

Bradford, a songwriter whose
compositions have been record-
ed by such artists as Marvin Gaye,
the Temptations, the Supremes,
and Lou Rawls, spent 20 years
with  Motown Records, rising
from receptionist to director of
writer relations. She was most
recently at Source Records as
A&R administrator and director
of its publishing affiliates, Ascent
Music and Aroma Music.

Scarborough Signs
With Unichappell

B NEW YORK — Writer/producer
Skip Scarborough, whose credits
include ““Can’t Hide Love” and
“Love Ballad,” has signed an ex-
clusive co-publishing agreement
between his Alexcar Music and
Unichappell Music (BMI), it was
announced by Chappell president
Irwin Robinson.

The National Academy of Recording Arts and Sciences (NARAS) Los Angeles and New York Chapters recently recognized studio
musicians and background singers with their own MVP (most valuable player) awards. The Los Angeles chapter also presented
22 emeritus awards to (left photo, from left): Dick Nash (trombone); Ray Brown (bass); Ronny Lang (soxophone); Dom Fera
{clarinet); Larry Carlton (guitar); Sid Sharp (violin); David Schwartz (viola); Louise DiTullo (flute); Gene Cipriano (double reed);
Sally Stevens (background singer); Emil Richards (percussion); Chuck Domanico (bass); Tommy Morgan (harmonica); John Guerin
{drums); Dennis Budimir {guitar). Not present: Tom Bahler (background singer); Vince DeRasa (French horn); Chuck Findley (trumpet);
Tommy Johnson (tuka); Tom Scott {saxaphone) and Bud Shank (sax and flute). Presenters at the New York MVP awards ceremony
included ({right photo, from left}): Judy Collins; Lucy Simon; Denny Greene; Carly Simon; Nona Hendryx; and Margaret Whiting.

NARAS MVPs

clarinet: Buddy Colette, clarinet

(Continued from page 10)

Nab,  specialized

runner-up; Sheridon Stokes, | (piccolo trumpet),

| flute; Ray Pizzi, double reed; (See accompanying photo for
Jerry  Vinci, violin;  Marilyn | Los Angeles emeritus MVP win-
Baker, viola; Armand Kaproff, | ners.)

ceilo; Chuck Berghofer, bass; The New York chapter MVP
Mchael  Melvoin, keyboards; | winners were: Jon Faddis,
Victor Feldman, keyboard run- | trumpet; Urbie Green, trom-
ner-up; Tommy Tedesco, guitar; = bone; Howard Johnson, tuba;
Paulhino DaCosta, hand percus- | George Young, soprano sax;
sion; Victor Feldman, mallet David Sanborn, alto sax; Michael
percussion;  Shelly Manne, Brecker, tenor sax; Ronnie
drums; Abe Laboriel, electric | Cuber, baritone sax; Jimmy Buf-
bass; Gayle Levant Butler, harp; = fington and Peter Gordon, tied
tan  Underwood, synthesizer; = for French horn; Hubert Laws,
Jackie Ward, female backup | flute; George Marge, oboe;
singer;  Bill Champlin, male | Eddie Daniels, clarinet: Wally

. backup singer; and Malcolm Mc- | Kane,

bassoon; Margaret Ross,

instrument |

harp; Dick

Hyman, organ;
Frank Owens,

acoustic  piano;
Pat Rebillot, electronic key-
boards (excluding synthesizer);
Ken Bichel, synthesizer; Jay Ber-
liner, acoustic guitar; Vinnie
Bell and Jeff Layton, tied for
electric guitar; David Nadien,

violin; Al Brown, viola; Jesse
Levy, cello; Jonathan Beal,
acoustic bass; Marcus Miller,

electric bass; Steve Gadd, drums;
Ralph MacDonald, percussion;
Jean ““Toots” Thielmans, miscel-
laneous instrument (harmonica);
Luther Vandross, male backup
singer; and Cissy Houston, fe-
male backup singer.
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(A weekly report on current and upcoming discotheque breakouts)

By BRIAN CHIN
B The time-honored disco tradition of reshaping old standards has
seemed dormant for some time since the explosion that saw ‘‘Brazil,”
“l Love Lucy” and ““How High the Moon” on the pop charts. When it
was revived in a big way this season with the top 5 success of Viola
Wills’ “If You Could Read My Mind,” the effect was far less campy,
less nostalgic and perhaps a bit more respectful of the original
source material. Wills’ first Ariola album, named after the single,
follows up with other thoughtfully chosen remakes and some appeal-
ing original songs as well. The first cut to note, for sure, is the buoy-
ant revival of the Drifters’ “Up on tha Roof” that’s been heard widely
already as an import: Wills’ version has a pretty, neo-Van McCoy
style (the album was produced in Britain by Jerry McCabe) similar
to her previous underground hit, “Gonna Get Along Without You

Now.” She sings straightforwardly, accompanied by a skipping, effer- |

vescent synthesizer and orchestra track that breaks down in classic
disco style. Her other remakes are disco-ized ballads surprisingly
true to the originals; both “Secret Love” and “There’'s Always Some-
thing There To Remind Me"’ turn out to be sensitive and punchy and,
with longer mixes, could be strong backup cuts. Wills’ own writing
is best represented by ""Let Me Be Your Rock,” subtly gospel-flavored
("Baby, your love gives me power . . .”) and backed with a humming
cloud of synthesizer; also note the sixties-influenced "Starry Eyed'-
great song. The main attractions here, though, are her remakes, and
Wills does well by all of them because she treats them like classics.
The week’s other major pop-disco relelase echoes all the way back
to last spring: the Gibson Brothers’ “On the Riviera” (Mango), their
second, includes all their singles from ""Cuba” through “Cue Sera
Mi Vida,” last summer’s Fire Island/west coast slecper. Three new
cuts are included, all of them fast Latin hustles bolstered wita strong
synthesizer and guitar riffing. “Latin America” (6:42), the strongest,
moves at third-gear speed on a furiously pounding synthesizer-edged
bottom; there are three attractive folk instrument solos played, clev-
erly, as if they were jazz riffs. Also: ““Mariana” (3:15), a mariachi love
song adapted for disco and a cleaner, relatively less busy ‘ Dancin’
the Mambo™ (5:50), the slowest number here. The album hangs
together well, thanks to the obvious unifying theme, and to Chris
Gibson’s harsh, growly lead.

The week’s main R&B releases are followups to strong hits released
earlier this year: "‘Skyyport,” Skyy’s third on Salsoul, and Jermaine
Jackson’s ““Jermaine” (Motown). “Skyyport” is off to a very fast start
indeed in the clubs: “Here’s to You" (5:22), the lead cut, is already
on the chart, a crooning, low-key cut with pretty muted string and
keyboard coloring. The rest of the album is stylish classy funk, done
with more polish and assurance than ever: on “I Can’t Get Enough”
(5:05),a sort of rhythm ballad and the fast-moving ““Superlove’” (5:08),
the group also seems to have acquired a particular knack for strong
synthesizer fills that provide extra hooks in already good songs. Also:
“No Music” (2:19), a chant/handclap break that makes reference to
their last big hit, “Skyyzoo.” “Jermaine,” which follows Jackson’s
first major crossover hit, doesn’t really attempt a dance number as
fierce as “Let’s Get Serious,” but there’s early play, nonetheless, on
a couple of cuts. The opener, “The Pieces Fit” (5:22) is a stark, dry
rhythm workout, with very distantly mixed orchestration and Bee
Gee-ish falsetto backups—tough, un-sweet. Also, there’'s a 4:47
version of the synthesizer-updated soul style “Little Girl Don’t You
Worry” and a fine new version of Tyrone Davis’ “Can | Change My
Mind,” a song that suits Jackson’s cool, subtle style perfectly.

DISCO DISCS: Shalamar’s anxiously-awaited “Three For Love”
album will be arriving any day now; the first single, ““Full of Fire”
(6:20), is out this week on Solar. From the first chorus, the cut moves
in the solidly syncopated manner of the many other Solar dance hits;
wisely, it doesn’t recall them specifically, except for their fine sense
of melody and complex harmony arrangements. The beginning is
very abrupt, however—there’s no introduction at all, and that could
be difficult to work around. Three important reissues: the Jacksons’

devastating ‘“Heartbreak Hotel” (Epic) is now promotionally available
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on a disco disc. The time listed is 4:49, but the cut seems to be
identical to the album version, and much clearer sonically, the better
to notice the many production details. As we were at the release of
the “Triumph” album, we’re still bowled over by the sophistication
of the lyric; amid the sounds of shattering mirrors and slamming
dungeon doors, there seems to be a soul in danger here as well—
we think there are allusions made to Dante’s “Inferno.” Also re-
pressed on disco disc: Narada Michael Walden’s /| Want You,” on
Atlantic, and the most-reuested cut on Slave’s “Stone Jam” album,
“Watching You,” on Cotillion, both non commercial, in their album
versions.

DISCOID: We can’t delay in noting the latest in rock 'n’ roll’s
continuing commer:ts on R&B/disco, “Rapture,” a cut from the new
Blondie album, ““Autoamerican” (Chrysalis). As the title implies, the
best part of the song is a Deborah Harry rap which, along with an
extended instrumental passage, takes up most of the 6:33 cut. So
what if she’s a limp rapper compared to the Sugarhill Gang or Kurtis
Blow? Seriously, though, the cut has a loose danceability that reminds
us of “Broken English”” and the same contrived cool that made “Walk
on the Wild Side” so provocative—it's been noticed already through
early radio play. (Note that the hottest mover on the Disco File chart
this week is the Police’s “Voices Inside My Head;” the flip of the
disco disc pressing, “When the World is Running Down . . .” is
beginning to pick up piay.) Another semi-rap: Amy Bolton’s “Do Me
a Favor” (Importe/12), which had been a single, is now available in a
new version remixed for Bolton’s five-cut midpriced album. Now
running 6:45, the new mix features a previously buried soul guitar
track and some new vocal material that overtakes most of the last
part. Bolton’s bored pe-formance reminded us of Cristina’s recent Ze
album; other songs (particularly “Sweet Revenge’) on Bolton’s record
are venomous and hysterical. Ze’s newest disco disc has been gather-
ing surprisingly ardent followers: “Wheel Me Out,” by Was Not Was.
The p ayers on the cut are well-known musicians who now present
a weird hodgepodge o° sounds and voices to get crazy to. Mixed by
a good friend of ours in Detroit, D| Ken Collier.

¢>Disco File Top 40

1. 1T'S NOT WHAT YOU GOT (IT'S HOW
YOU USE IT)/CAREER GIRL

DECEMBER 6, 1980
1. ALL MY LOVE

2. CELEBRATION
ORI 22. VOICES INSIDE MY HEAD

3. LOVELY ONE/CAN YOU FEEL IT . SELL S

ER/1 NEED YOU

4. IT'S A WAR/I'M READY .
- mer ("2*) LET'S GET FUNKY TONIGHT
EVELYN ‘CHAMPAGNE” KING/RCA
(12°°*) AFL1 3543
YOUR PLACE OR MINE
QUINELLA/Becket (12} BKS 012
TAKE OFF
HARLOW/G.R.A.F. (12''*) G 001
| HEAR MUSIC IN THE STREET
UNLIMITED TOUCH /Prelude (12"}
PRLD 605
YOU'PE TOO I ATE
FANTASY/Pavillion (12'*) 428 6408 (CBS)

ey 24,
5. IF YOU COULD READ MY MIND
NILLS/Ariola (12°°) OP 22
"" sta
6. SHOOT YOUR BES™ SHOT
LINDA CLIFFORD/Curtom/R30 (LP cut)
RS 13037
7. PARTYUP/HEAD/UPTOWHN
PRINCE/Warner Bros. {12°°*) BSK 3478
8. THE WANDERER/LOOKING UP
DONNA SUMMER/Geffen (12*/LP cut)
GHS 2000 (WB)

25.
26.
27.

28.

29. THE REAL THANG
9. MASTER BLASTER {JAMMIN') NARADA MICHAEL WALDEN/Atlantic
STEVIE WONDER/Tamla (12° *) T8 373M1 (12'°*) SD 19279
(Motown) 30. DO ME RIGHT/I'VE JUST BEGUN TO
10. YOU OUGHT TO BE DANCIN' LovE YOU
PEOPLE’S CHOICE/Casablanza (LP cut) DYNASTY/Solar (12} YD 12027 (RCA)
NBLP 7246 31. REMOTE CONTROL
11. HOW LONG REDDINGS/Believe in a Dream (12”%)
LIPPS, INC./Casablanca (12"*) NBLP 7242 JZ ﬁ%snsn
32. HoOT
12. GET DOWN, GET DOWN .
MELODY STEWART/Roy B.(12") REDS 2512 | Pﬁssﬁ“‘:ﬂi’zs/ Uniwave (LP cut) WLP 1013
13. | NEED YOUR LOVIN' " PEACHES & HERB/Polydor/MVP (12''%)
TEENA MARIE/Gordy (12”*) G8 997M1 PD 1 6298
(Motown) 34. WATCHING YOU/DREAMIN'/FEEL
14. CAN'T FAKE THE FEELING MY LOVE
2 L LR L S e SLAVE/Cotillion (LP cuts) SD 5224
15. IF YOU FEEL THE FUNK (Atlantic)
LA TOYA JACKSON,/Polydo: (12"*) 35. WHAT CHA DOIN’
PD 16291 SEAWIND/A&M (12°°%) SP 4824
16. CHERCHEZ PAS/BOOGIE TALK/MUSIC | 36. FASHION
MAKES MY NIGHT DAVID BOWIE/RCA (12"} JD 12145
MADLEEN KANE/Chalet (12°*/LP cuts) 37. HERE'S TO YOU
CH 0701 (Prelude) SKYY/Salsoul (12°) SG 339 (RCA)
17. SEABISCUIT IN THE FIFTH 38. UNDFRWATER )
BELINDA WEST/Panorama (12) JD 12095 B RRY TS MANN/ Uniwave (LP cut)
(RCA) .
18. EVERYBODY GET DOWN 89. CO:';[E’ ,',SSVE:EAM'NG/WE VE GOt
M2y Sy 6 - IC BAND/ Vanguard POINTER SISTERS, Planet (12/"*/LP cut)
P9 (Elektra/Asylum)
19. LOOK UP '
PATRICE RUSHEN/Elekira ('2'*) 6E 302 2 THELR"E(ES ;‘;x“ BEEN NOIONE
20. EVERYBODY KENIX FEATURING BOBBY
m(ircAAr:r FUNK/Salsoul (12) SA 8536 YOUNGBLOOD/West End (12"} WES

22130
(*12" non-commercial, # 12" discontinved)
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1980

FASHION DAVID BOWIE/RCA 12134 (Belway Bros./Fleur, BM!}

HOW LONG LIPPS, INC./Casablanca 2303 (MCA, ASCAP}

MORNING MAN RUPERT HOLMES/MCA 51019 (WB/Holmes Line, ASCAP)

BRITE EYES ROBBIN THOMPSON BAND/Ovation 1157 (Out There/Creative,
ASCAP)

IF YOU EVER CHANGE YOUR MIND CRYSTAL GAYLE/Columbia 1 11359
{Dawnbreaker, BMI/Silver Nightingale, ASCAP)

AH! LEAH DONNIE IRIS/MCA 51205 (Bema/Sweet-City, ASCAP)'

FOOL THAT | AM RITA COOLIDGE/A&M 2281 (Unichappell/Begonia
Melodies/Fedora, BMI)

LOVE UPRISING TAVARES/Capitol 4933 (Moore and Moore/Right, BMI)

WHAT CHA DOIN' SEAWIND/A&M 2274 (Seawind/Black Bondana, BMI)

TOCCATA SKY/Arista 0568 (Sky Writing/United Artists)

IF YOU FEEL THE FUNK LA TOYA JACKSON/Polydor 2137 (Seitu/Dorie
Pride, BMI)

DO ME RIGHT DYNASTY/Solar 12127 (RCA) (Spectrum VII/My Kinda,
ASCAP)

FLY AWAY PETER ALLEN/A&M 2288 {(Irving/Woolnough/Unichappell/
Begonia/Foster Frees, BMI)

LOVE TO RIDE KEITH SYKES/Backstreet/MCA 51028 (Sykes, BMI)

THEME FROM ORDINARY PEOPLE MARVIN HAMLISCH/Planet 47922
(E/A) {Public domain)

WE SHOULD BE TOGETHER DEAN CONN/A&M 2277 (Blackwood, BMI)

SOMETIMES LOVE FORGETS STEVE GOODMAN AND PHOEBE SNOW/
Elektra 47069 (Coptain Crvstal/Blackwood, BMI)

SET THE NIGHT ON FIRE OAK/Mercury 76087 (Bobby Goldsbcro/
House of Gold, ASCAP)

GANGSTERS OF THE GROOVE HEATWAVE/Epic 19 50945 (Rodsongs,
ASCAP)

HERE 1S MY LOVE TOMMY DEE/AZM 2282 {United Artists/Unart, BMI)

| JUST WANT TO TOUCH YOU UTOPIA/Bearsville 49579 (WB)
{Unearthly /Fiction, BMI)

BREAKFAST IN AMERICA SUPERTRAMP/A&M 2292 (Almo/Delicate, ASCAP)

ONE IN A MILLION JOHNNY LEE/Full Moon/Asylum 47076
{Times Square/Unichappell /Bundin, BMI)

GETAWAY ROSSINGTON COLLINS BAND/MCA 51023 [Moonpie, BMI)

THAT'S ALL THAT MATTERS MICKEY GILLEY/Epic 9 50940 (Tree, BMI}

INTO THE LENS (I AM A CAMERA) YES/Atlantic 3767 (Topographic/
WB/Island, ASCAP)

SIGNAL FOR HELP MOON MARTIN/Capitol 4947 {Watchpocket/Rockslam,
BMI)

HERE IN THE LIGHT AMY HOLLAND/Capitol 4892 (Genevieve/April/
Monosteri, ASCAP}

I'lL NEVER FIND ANOTHER (FIND ANOTHER LIKE YOU) MANHATTANS/
Columbia 11 11398 (Content, BMI)

THE EVERLASTING KIND POCO/MCA 51034 (Pirooting, ASCAP)

THE REAL THANG NARADA MICHAEL WALDFN/Atlontic 3764
{Gratitude Sky, ASCAP/Brass Heart/Cotillion, BMI)

ONCE IN A LIFETIME BONNIE RAITT/ Full Moon/WB 49612 (United
Artists/Glasco, ASCAP)

I BET YOU THEY WON'T PLAY THIS SONG ON THE RADIO MONTY
PYTHON/Arista 0578 (Kay Gee Bee)

CHINA JOHNNY RIVERS/RSO 1045 {WB/OId Canyon, ASCAP}

IS THIS THE WAY OF LOVE CHRIS MONTAN WITH LAUREN WOOD/
20th Century Fox 2470 [RCA] (Special/Old Sock, ASCAP)

CAN'T FAKE THE FEELING GERALDINE HUNT/Prism 315 [Reberc/Hygroton
PROC/Memory Lane, BMI}

ROUGH BOYS PETE TOWNSHEND/Atco 7318 {Towser Tunes, BMI)
RECKLESS JOHN FARRAR/Columbia 1 11382 {John Farrar, BMI)
SONG FOR YOU CHICAGO/Columbia 11 11376 {Double Virgin, ASCAP)

THE GLOW OF LOVE CHANGE/Warner/RFC 49587 {Little Macho/Ara
Pesh/WB, ASCAP)

IF YOU COULD READ MY MIND VIOLA WILLS/Ariola 810 (Early Morning,
ASCAP)
PUSH PUSH BRICK/Bang 9 4813 (CBS) (WB/Good High, ASCAP)

WE'RE LOVERS AFTER AL!. ROB HEGEL/RCA 12106 {Don Kirshner/
Blackwood/Belfast, BMI)

THIS LITTLE GIRL ELLEN SHIPLEY/RCA 12124 {Shipwreck/Rokar/Little Gino,
BM1/Shuck ‘n* Jive, ASCAP)

GIVE IT ON UP ({IF YOU WANT TO) MTUME/Epic 9 50917 {Frczen Butterfly,
BMI)

634-5789 JOHNNY VAN ZANT/Polydor 2126 {East/Memphis/Cotillion,
BMI)

RUNAWAY SAILOR/Caribou 9 9035 (CBS} (Pendulum, no licensee listed)
KILLER BARRACUDA HELEN REDDY/CcpitoI 4918 {Buckhorn, BMI)

RUMOURS OF GLORY BRUCK COCKBURN/Millennium 11795 (RCA)
{Golden Mountain, PRO)

WHY DO FOOLS FALL IN LOVE JONI MITCHELL/ Asylum 47038
(Big Seven, BMI)
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ALL OUT OF LOVE Porter (Careers/BRM,
BMI1/Riva, PRS)

ALL OVER THE WORLD Lynne (Pev/Unar'
BMI)

ANOTHER ONE BITES THE DUST Group
(Queen/Beechwood, BMI) .2

CELEBRATION Deodato (Delightful/Fresh

Star, BMI) 27
COLD LOVE Moroder- Bello"e (GMPC,

ASCAP) 74
COULD | BE DREAMING Perry (Bram'ree/

Tira, BMI/Kerith, ASCAP) 58
DE DO DO DO, DE DA DA DA Group-Gary

(Virgin/Chappell, ASCAP) 24
DEEP INSIDE MY HEART Garay (Nebraska/

United Artists/Glasgo, ASCAP) 29

DON'T SAY NO Seidel (Dorsey, BMI) . 81
DREAMER Henderson-Pope (Almo/DeIicate,

ASCAP) 39
DREAMING Tarney (ATV/Rare Blue, BMI/

ASCAP) e 20
DRIVIN’ MY LIFE AWAY Malloy (Deb Dave/

Briarpatch, BMI) S —— 62

EASY LOVE Buckingham (Conon Picken/
Hobby Horse, BMI) ... 70

EVERYBODY'S GOT TO LEARN SOMETlME

lord-Group (WB, ASCAP) .. ... ... 30
EVERY WOMAN IN THE WORLD Porter-
Maslin (Pendulum/Unichappell, BMI) . 18
GAMES PEOPLE PLAY Parsons
(Woolfsongs/Careers/Irving, BMI) ... 85
GIRLS CAN GET IT Hafkine (Mlchael
O'Connor, BMIY . .. e 45
GIVE IT UP FOR YOUR LOVE Becken
(Blackwood/Urge, BMI) I 88
GOTTA HAVE MORE LOVE Ryan (World
Song/Bobby Goldsboro, ASCAP) ... 68
GUILTY Gibb-Galuten-Richardson
(Stigwood/Unichappell, BMI) ... ... 13
HEARTBREAK HOTEL Group (Mijac, BMI) . 86
HE CAN'T LOVE YOU Group (Keua/Bema,
ASCAP) 73
HELP ME Gibb-Weaver (Sngwood/
Unichappell, BMI) 64
HE’S SO SHY Perry (ATV/Mann & Weill/
Braintree & Snow, BMI) .. . ... . 6
HEY NINETEEN Katz (Zeon/Free Junket
ASCAP) ... .37

HIT ME WITH YOUR BE<T SHOT Olsen
(ATV, BMI) - .7

HOW DO | SURVIVE Mc. )onald Henderson
(April/Paul Bliss, ASCAP) .

HUNGRY HEART Springsteen- Landau-Van
Zandt (Bruce Springsteen, ASCAP) 12

| BELIEVE IN YOU Williams-Fundis (Roger

96

Cook/Cook House, BMI) 19
IF YOU SHOULD SAIL Landis (Third

Story /Poorhouse, BMI) 98

| 1 LOVE A RAINY NIGH' Malloy (Deb

Dave/Briarpatch, BMI) 56
| MADE IT THROUGH THE RAIN Manilow-

Dante (Unichappell, BMI) 32
I’'M ALRIGHT Loggins-Botnick (Mllk

Money, ASCAP) 42
I’'M COMING OUT Edwards- Rodgers

(Chic, BMI) 15
I'M HAPPY THAT LOVE HAS FOUND YOU

Putnam (ATV, BMI) 38
| NEED YOUR LOVIN’ Asarie (Jobete,

ASCAP) 60
IT’S MY TURN Masser (Colgems-EMI1/

Prince St., ASCAP/Unichappel/Begonia

Melodies, BMI) 3
JESSE Mainieri (Quackenbush/Redeye,

ASCAP) 21
JUST LIKE STARTING OVER Lennon-Ono-

Douglas {Lenono, BMI» 9
KEEP ON LOVING YOU Cronin-Richrath-

Beamish (Fate, ASCAP) 77
KID STUFF Dunn-White (Mchoma, BMI) 90
KILLIN' TIME Stroud (Flawering Stone,

ASCAP) 71
LADY Richie (Brockman, ASCAP) 1
LET ME BE YOUR ANGEL Walden

(Walden/Gratitude Sky, ASCAP/

Cotiltion/Brass Heart, BMI) 51
LET'S BE LOVERS AGAIM Nevison

(Grajonco, BMI) 95
LOOK WHAT YOU'VE DONE TO ME

Schnee-Foster (Boz Scaggs, ASCAP/

Foster Frees/Irving, BMI) 52

LOVELY ONE Group-Phillinganes (Ranjack/
Mijac, BMI) 23

LOVE ON THE ROCKS Gaudio (Stone-

bridge/EMA-Suisse, ASCAP) 8 ‘

LOVE T.K.Q. Wansel- B:ggs Womack
(Assorted, BMI)

Producer, Publisher, Licensee

LOVE X LOVE Jones (Rodsongs, ASCAP)
MASTER BLASTER (JAMMIN') Wonder
(Jobete/Black Bull, ASCAP) 22

MISS SUN Schneee (Hudmar, ASCAP) 72
MORE BOUNCE TO THE OUNCE (Part 1)

Troutman-Bootsy (Rubber Band, BMI) 84
MORE THAN | CAN SAY Tarney (Warner

Tamerlane, BMI)

MY MOTHER’S EYES Kirk (AImo/OnIy

Child, ASCAP)

NEED YOUR LOVING TONIGHT Group

(Queen/Beechwood, BMI) .. 75
NEVER BE THE SAME Omartian (Pop ’'n’

Roll, ASCAP) ... .. e 14
NEVER KNEW LOVE LIKE THIS BEFORE

Mtume-Lucas (Frozen Butterfly, BMI) n
9 TO 5 Perry (Velvet Apple/Fox Fanfare,

BMI) 83
ONE-STEP CLOSER, Templeman (Noodle

Tunes/Long Tooth, BMi/Rare Blue/

Carlooney Tunes, ASCAP} ... ... 34
ONE-TRICK PONY Ramone-Simon (Paul

Simon, BMI) ... 87
ON THE ROAD AGAIN Nelson (Willie

Nelson, BMI) ... 35
OUT HERE ON MY OWN Gore (MGM,

BMI/Variety, ASCAP) ... . 93
PASSION Harry The Hook (Rlva, BMI/

WB, ASCAP) . . 28
REAL LOVE Templeman (Taunpm Tunes/

Monosteri/April, ASCAP) R 65
REMOTE CONTROL Russell-Timmons- Man

{Last Colony/Band of Angels, BMI} ........ 76
SEQUEL H&R Albert (Chapin, ASCAP) ... 46
SHINE ON Martin (Aimo/McRouscod,

ASCAP/Irving/Buchanan Kerr, BMI) ... 80
SMOKY MOUNTAIN RAIN Collins

(Pi-Gem, BMI) ... . 89
SOMETIMES A FANTASY Ramone

(Impulsive/April, ASCAP) .. ... 92
STOP THIS GAME Martin (Adul'/Screen

Gems-EMI, BMI) . .. ... e 49
SUDDENLY Farrar (John Farrar, MI) 33
SWITCHIN’ TO GLIDE Ezrin (Diamond-

Zero, BMI) S 57
TEACHER TEACHER Lowe Group (Aviation) 79
TELL IT LIKE IT 1S Group (Conrad/OIrap,

BMI} 26
TEXAS IN MY REAR VIEW MIRROR Hall

(Songpainter, BMI) 55
THAT GIRL COULD SING Browne- Ladanyl

(Swallow Turn, ASCAP) 48
THE HORIZONTAL BOP Seger-| Punch

(Gear, ASCAP) 59
THE LEGEND OF WOOLEY SWAMP Boylan

(Hat Band, BMI) 97
THE WINNER TAKES IT ALL Andersson-

Ulvaeus (Artwork, ASCAP) 78
THEME FROM THE DUKES OF HAZZARD

(GOOD OL’ BOYS) Albright (Warner-

Tamerlane/Rich Way, BMI) 10
THE TIDE IS HIGH Chapman 25

THE WANDERER Moroder-Bellotte (Cafe
Americana/Revelation/ Ed. Intro./
Intersong, ASCAP) .. &

THIS TIME Crooper (H.G., ASCAP) 36
TIME IS TIME Gibb-Richardson-Galuten

(Stigwood/Unichappell, BMI) 43
TOGETHER Salas (Razor Sharp/ Double

Diamond, BMI) 53
TRICKLE TRICKLE Graydon (Blend/

Villanova, BMI) N
TURN AND WALK AWAY Olsen (Paper-

waite/Cainstreet/Hudson Bay, BMI) 61
TURNING JAPANESE Coopersmith-Heaven

{Glenwood, ASCAP) 44
UPSIDE DOWN Edwards-Rodgers (Chic,

BMI) 41
UPTOWN Prince (Ecnirp, BMI) 82
WHEN WE GET MARRIED Graham/(8ig

Seven, BMI}

WHIP IT Margouleff-Group (Devo Nymph/

Unichappell, BMI) 17
WHO WERE YOU THINKIN’ OF Lo Fredo

(In My Music, BMI) 94
WITHOUT YOUR LOVE Wayne (H.G.,

ASCAP) 40
WOMAN IN LOVE Gibb-Galuten-

Richardson (Stigwood/Unichappel, BMI) 4
XANADU Lynne (Jet/Unart, BMI) 47
YOU White (Saggfire/Rutland Road/Aimo/

ASCAP/Foster Freeze/Irving, BMI) . 63
YOU SHOOK ME ALL NIGHT LONG

Lange (J. Albert/Marks, BMI) 69

I YOU'VE LOST THAT LOVIN’ FEELING

Hall-Oates (Screen Gems-EMI, BMI) 16
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TITLE, ARTIST, Label Number, {Distributing Label)

DEC. NOV, WKS. ON
[ 29 CHART
1 1 LADY

KENNY ROGERS 4

Liberty 1380 Leenyy

(3rd Week) 10
2 2 ANOTHER ONE BITES THE DUST QUEEN/Elektra 47031 17

BEJ 3 MORE THAN | CAN SAY LEO SAYER/Warner Bros. 49565 11
4 4 WOMAN IN LOVE BARBRA STREISAND/Columbia 1 11364 14
5 5 THE WANDERER DONNA SUMMER/Geffen 49563 (WB) 12
6 6 HE'S SO SHY POINTER SISTERS/Planet 47916 (Elektra/

Asylum) 21
7 HIT ME WITH YOUR BEST SHOT PAT BENATAR/Chrysalis
2464 10
IEl 2 LOVE ON THE ROCKS NEIL DIAMOND/Capitol 4939 6
Il 13 (JUST LIKE) STARTING OVER JOHN LENNON/Geffen
49604 (WB) 6
K] 27 THEME FROM THE DUKES OF HAZZARD (GOOD OL' BOYS)
] WAYLON JENNINGS/RCA 12067 12
11 11 NEVER KNEW LOVE LIKE THIS BEFORE STEPHANIE MILLS/
20th Century Fox 2460 (RCA} 18
EEJ 19 HUNGRY HEART BRUCE SPRINGSTEEN/Columbia 11 11391 5
EE] 16 GUILTY BARBRA STREISAND & BARRY GIBB/Columbia
11 1139 6
14 10 NEVER BE THE SAME CHRISTOPHER CROSS/Warner Bros.
49580 9

15 9 I'M COMING OUT DIANA ROSS/Motown 1491 14

16 14 YOU'VE LOST THAT LOVIN' FEELING DARYL HALL & JOHN
OATES/RCA 12103 11

17 18 WHIP IT DEVO/Warner Bros. 49550 15

EE) 22 EVERY WOMAN IN THE WORLD AIR SUPPLY/Arista 0564 7

EEN 26 1 BELIEVE IN YOU DON WILLIAMS/MCA 41304 12
20 17 DREAMING CLIFF RICHARD/EMI-America 8057 13
21 8 JESSE CARLY SIMON/Warner Bros. 49518 19
22 15 MASTER BLASTER (JAMMIN') STEVIE WONDER/Tamla

54317 (Motown) 11

23 20 LOVELY ONE JACKSONS/Epic 9 50938 1"

EZ) 30 DE DO DO DO, DE DA DA DA POLICE/AGM 2275 7

34 THE TIDE IS HIGH BLONDIE/Chrysalis 2465 4
31 TELL IT LIKE IT IS HEART/Epic 19 50940 3

32 CELEBRATION KOOL & THE GANG/De-Lite 807 (PolyGram) 7

EX] 35 PASSION ROD STEWART/Warner Bros. 49617 3
29 29 DEEP INSIDE MY HEART RANDY MEISNER/Epic 9 50939 8

[EIJ 33 EVERYBODY'S GOT TO LEARN SOMETIME KORGIS/Asylum

47018 9
37 IT'S MY TURN DIANA ROSS/Motown 1496 7
38 | MADE IT THROUGH THE RAIN BARRY MANILOW/Arista
0566 3
[EE] 39 SUDDENLY OLIVIA NEWTON-JOHN AND CLIFF
RICHARD/MCA 51007 7

EZ] 41 ONE STEP CLOSER DOOBIE BROTHERS/Warner Bros. 49622 3
35 21 ON THE ROAD AGAIN WILLIE NELSON/Columbia 1 11351 14
36 36 THIS TIME JOHN COUGAR/Riva 205 (PolyGram) 12

49 HEY NINETEEN* STEELY DAN/MCA 51036 2
38 23 I'M HAPPY THAT LOVE HAS FOUND YOU JIMMY HALL/

Epic 9 50931 9

39 25 DREAMER SUPERTRAMP/A&M 2269 12
40 28 WITHOUT YOUR LOVE ROGER DALTREY/Polydor 2121 13
41 24 UPSIDE DOWN DIANA ROSS/Motown 1494 22
42 40 I'M ALRIGHT (THEME FROM CADDYSHACK) KENNY

LOGGINS/Columbia 1 11317 21

IIE] 52 TIME IS TIME ANDY GIBB/RSO 1059 3
44 42 TURNING JAPANESE VAPORS/United Artists 1364 1"

m 50 GIRLS CAN GET IT DR. HOOK/Casablanca 2314 6
46 47 SEQUEL HARRY CHAPIN/Boardwalk 8 5700 6
47 46 XANADU OLIVIA NEWTON-JOHN/ELO/MCA 41285 18
48 43 THAT GIRL COULD SING JACKSON BROWNE/Asylum 47036 12

fX] 54 STOP THIS GAME CHEAP TRICK/Epic 19 50942 4

~ |~ N [ o
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45
44

48

80
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ALL OUT OF LOVE AIR SUPPLY/Arista 0520 27
LET ME BE YOUR ANGEL STACY LATTISAW /Cotillion
46001 (Atl) 17
LOOK WHAT YOU'VE DONE TO ME BOZ SCAGGS/
Columbia 1 11349 16
TOGETHER TIERRA/Boardwalk 8 5702 5

LOVE T.K.O. TEDDY PENDERGRASS/Phila. Intl, 9 3116 (CBS) 7
TEXAS IN MY REAR VIEW MIRROR MAC DAVIS/Casablanca

2305 8
| LOVE A RAINY NIGHT EDDIE RABBITT/Elektra 47066 4
SWITCHIN' TO GLIDE KINGS/Elektra 47006 6

COULD | BE DREAMING POINTER SISTERS/Planet 47920
(Elektra/Asylum) 5
THE HORIZONTAL BOP BOB SEGER/Capitol 4951 4
| NEED YOUR LOVIN' TEENA MARIE/Gordy 7189 (Motown) 7
TURN AND WALK AWAY BABYS/Chrysalis 2467 4
DRIVIN' MY LIFE AWAY EDDIE RABBITT/Elektra 46656 25
YOU EARTH, WIND & FIRE/ARC/Columbia 11 11407
HELP ME! MARCY LEVY AND ROBIN GIBB/RSO 1047
REAL LOVE DOOBIE BROTHERS/Warner Bros. 49503
MY MOTHER'S EYES BETTE MIDLER/Atlantic 3771
LOVE X LOVE GEORGE BENSON/Qwest/WB 49570
GOTTA HAVE MORE LOVE CLIMAX BLUES BAND/
Warner Bros. 49605 4
YOU SHOOK ME ALL NIGHT LONG AC/DC/Atlantic 3761 14
EASY LOVE DIONNE WARWICK/Arista 0572 3

KILLIN' TIME FRED KNOBLOCK AND SUSAN ANTON/
Scotti Bros. 609 (Atl) 3

3
5
14
3
8

CHARTMAKER OF THE WEEK
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MISS SUN
BOZ SCAGGS

Columbia 11 11406 1

oo o ® ® @ ~{~ wEIR ~
!Nd’m Y N = 30~A [ w

0
[«

98
99

| 100

86
85

83
77

95

84
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63

89

HE CAN'T LOVE YOU MICHAEL STANLEY BAND/EMI-
America 8063 2
COLD LOVE DONNA SUMMER/Geffen 49634 (WB) 2
NEED YOUR LOVING TONIGHT QUEEN/Elektra 47086 2
REMOTE CONTROL REDDINGS/Believe in a Dream 9 5600

(CBS) 5
KEEP ON LOVING YOU REO SPEEDWAGON/Epic 19 50953 1
THE WINNER TAKES IT ALL ABBA/Atlantic 3776 1
TEACHER TEACHER ROCKPILE/Columbia 1 11388 3
SHINE ON LTD/A&M 2283 2
DON'T SAY NO BILLY BURNETTE/Columbia 1 11380 3
UPTOWN PRINCE/Warner Bros. 49559 ]
9 TO 5 DOLLY PARTON/RCA 12133 1
MORE BOUNCE TO THE OUNCE (PART |) ZAPP/Warner

Bros. 49535 12
GAMES PEOPLE PLAY ALAN PARSONS PROJECT/Arista 0573 1
HEARTBREAK HOTEL JACKSONS/Epic 19 50959 1
ONE-TRICK PONY PAUL SIMON/Warner Bros. 49601 8
GIVE IT UP FOR YOUR LOVE DELBERT McCLINTON/Capitol
4848 1
SMOKY MOUNTAIN RAIN RONNIE MILSAP/RCA 12084 1
KID STUFF LENNY WHITE/Elektra 47043 3
TRICKLE TRICKLE MANHATTAN TRANSFER/Atlantic 3772 2
SOMETIMES A FANTASY BILLY JOEL/Columbia 1 11379 9
OUT HERE ON MY OWN IRENE CARA/RSO 1048 16
WHO WERE YOU THINKIN' OF? THE DOOLITTLE BAND/
Columbia 1 11355 ¢

LET'S BE LOVERS AGAIN EDDIE MONEY (DUET WITH
VALERIE CARTER)/Columbia 1 11377 7

HOW DO | SURVIVE AMY HOLLAND/Capitol 4884 18

THE LEGEND OF WOOLEY SWAMP CHARLIE DANIELS
BAND/Epic 9 50921

IF YOU SHOULD SAIL NIELSEN/PEARSON/Capitol 4910 11

WHEN WE GET MARRIED LARRY GRAHAM/Warner Bros.
49581 1

ALL OVER THE WORLD ELO/MCA 41289

® Denotes Powerhouse Pick.
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Radio World

Radio Replay

By PHIL DIMAURO

B JUMPIN’ WITH WALTER, DONALD AND BOB—"AIl of our inter-
viewers should be comedians,” said Steely Dan’s Donald Fagen after
a lively taping of the Robert Klein Show on Friday (21). .Set to air
December 21, Fagen, Klein and Walter Becker's conversation prom-
ises to be one of the best Klein shows ever. Usually, Robert has to
make all the jokes; this time, he had lots of competition.

Calling their appearance “Steely Dan’s 1980-81 tour,” Klein asked
them how they’d had so many hits without hitting the road. “Payola,”
said Fagen. “We do the wining and dining ourselves . . . Last night
we took Kal Rudman to see ‘Annie’.”” When Klein brought up the
legal hassles over the release of their new album, “Gaucho,” Becker
said he “didn’t know what the point of the case was,” adding that
the group had hired William Jennings Bryan to represent them.

The conversation turned to radio on several occasions. At one
point, Becker said he wasn’t exactly enchanted with the present state
of rock stations. “’At this particular moment,” he said, “my clock
radio is just a clock.” Hmm,

And when Klein asked about Steely Dan’s reputed love of jazz,
Fagen mourned the loss of “jazz radio, which unfortunately doesn’t
exist anymore.” Fagen listed his favorite DJs of the jazz radio days
of yore, including Mort Fega and Symphony Sid. Then Klein said
he also had loved listening to Sid, and within seconds, Klein and
Fagen were snapping their fingers to a perfectly sung rendition of
“Jumpin’ With Symphony Sid.” Quick.

When Klein asked why producer Gary Katz had been with them
so long, Fagen answered, "He wouldn’t leave.” And when the host
brought up the story of the engineer who had mistakenly erased
a crucial “Gaucho” master tape, Becker said, “He’s not an engineer
anymore.”

While the quips were really flying, Klein playfully compiained that
Steely Dan were frustrating his normally easy job interviewing rock
‘n’ rollers. “They didn’t say ‘Ya know’ or use the word ‘super’ once,”
he shouted. The truth is, the Klein show had been waiting patiently
for this interview for about two years, according to a Steely Dan
spokesperson, who added that the staff's handling of all details was
perfect and patient.

MOVES: Mary Thomas, afternoon air person on WBLS-FM in New
York, has been hired by WXLO-FM in the city, to begin afternoon
drive effective December 1. Mike Wade, who had the slot, has been
promoted to assistant program manager and will 3 on the air week-
ends. Before 'BLS, Thomas was with WKTU through both its mellow
sound and disco phases . . . David Boyle, MD of WQBK, Albany, is
leaving to begin a new career as a government transportation research
analyst. RW's grand wizard of album rock research, Carl Skiba, says
he’ll miss ““one of his most consistent and reliable reporters,” and
he wishes Dan the best of luck.

FAMILY AFFAIR—Rockpile’s Nick Lowe happens to be married to
Carlene Carter, who happens to be the stepdaughter of Johnny Cash,
all of which led to a humorous and poignant anecdote from the road
courtesy of Columbia Records album promotion director Paul Rap-
paport, who’s been accompanying Rockpile on tour. Lowe and Dave
Edmunds were being interviewed on the air at WXRT in Chicago.
where Cash happened to be staying at the same time, and Lowe
decided to give Cash a call at his hotel. Rappaport reports that Lowe
had a more than difficult time convincing the cautious hotel switch-
board, in a British accent, of course, that Johnny Cash is in fact his
father-in-law. When Lowe finally got through, Cash answered, “Hello,
son.”

SHORT RAPS: Dr. Demento, host of Westwood One’s popular syn-
dicated radio program, “The Dr. Demento Show,” is celebrating his
tenth vear on the radio with a special anniversary show and a
national tour of live appearances at colleges and night clubs begin-
ning December 2. He'll be taping NBC's “Tomorrow.” and the New
Jersey TV cult favorite, “The Uncle Floyd Show,” and he’ll perform

24

| «t tne Bottom Line in New York City . . . the New York City Opera
will be broadcast nationwide on the National Public Radio Network
.. WSHE in Fort Lauderdale has issued an official announcement
that it will no longer play albums "in their entirety” over the air.
While they say they're not totally convinced that the practice hurts
record sales, they've decided that the possible losses outweigh the
benefits of tracking LPs.

Kinks at the Coliseum

{

3 . -~ -
.Aris'u recording group the Kinks recently wrapped up their U.S. tour with appearances
in the northeast, performing tracks from their double album “One For The Road,” which
has just been certified gold. After a show at the Nassau Coliseum in Long Island, leader
Ray Davies was flanked backstage by radio people and representatives of Arista.
Shown from left are: Mark Goodman, air personality, WPLJ; Jeff Backer, promotion
representative, Arista; Dorothy Vanturinni, music director, WPLJ; Abbey Konowitch
director, product management, Arista; Davies; Bob Feiden, vice president, east cous"
A.&R, Arista; Richard Palmese, senior vice president, promotion, Arista; Mike Bone,
vice ?residenﬁ, national AOR promotion, Arista; Jim Cawley, northeast regional market-
ing director, Arista; and Randy Hock, associate director, national AOR prometion, Arista.

LA - aliTH APOLOGIES TO MORT WALKER

_ LAt

[gi==_== =L =

“Mr. Geffen, there's another Beetle here to see you. ..’

A
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Gabe Vigorito

and the family of
Delite Records

celebrate this tribute to

KOOL AND THE GANG




HIS YEAR MARKS THE BEGINNING

of Kool & the Gang’s second decade as successful recording
artists. They have displayed the talent and determination not
only to withstand the changing trends of music, but to be an

influential part in shaping the sound of contemporary black music.

They began 14 years ago as a group of young jazz musicians, earning a reputation that
spread quickly in their home of Jersey City as well as in New York’s Greenwich Village.
Though accomplished soloists, thev recognized the need to alter what they were doing

musically in order to reach a wider audience.
The sound that they created was a fresh and
unique blend of jazz and rhythm & blues that
won them immediate aceeptance on their first
recording, ‘ ‘Kool & the Gang,” in 1969.

Since that time they have released 17 addi-
tional albums and have earned numerous
gold and platinum honars. With a dedication
to remain at the creative forefront of music,
they have already entered their next decade
with “Ladies Night,” the most successful
album of their career. It is a clear indication
that Kool & the Gang have a finger on the
pulse of what the public wants—and know
how to deliver it consistently.

A D"’"‘f’"{““f % kel & Hv 63'?,

Kool & The Gang—Dec. 1969

Live At The Sex Machine—Dec¢. 1970

The Best ¢f Kool & The Gang—April 1971

Live At P.J."s—Aug. 1971

Musie Is The Message—March 1972

Good Times—Dec. 1973

Wild And Peaceful—Aug. 1973

Kool Jazz—DMarch 1971

. Light Of The Worlds—Aug. 1974

10. Greatest Hits—Jan. 1975

11. Spirit Of The Boogie—June 1975

12. Love And Understanding—Sept. 1975

13. Open Sesame—Sept. 1976

14. The Force—Oe¢t. 1977

15. Kool & The Gang Spin Their Top Hits—
Febh. 1978

16. Everybody’s Dancin>—Aug. 1978

17. Ladies Night—July 1979

18. Celebrate—Sept. 1980
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Robert 'Kool’ Bell On The Gang's Past, Present and Future

By KEN SMIKLE

After 11 years in the recording &
business, Kool & the Gang have
established an impressive track
record of 18 albums, numerous
gold and platinum records, an
audience of followers that crosses
the globe and a special blend ot
music that others have imitated
throughout the years. As Robert
“Kool"” Bell reveals in the follow-
ing dialogue, their road to success
has not been easy or predictable,
but the band’s determination has
paid off.

Robert ‘Kool' Bell

Record World: Let's start out by talking about the history of the
group from the very beginning.

Robert “Kool” Bell: The group started back in 1964. It was George |

Brown, myself, my brother Ronald Bell, Dennis Thomas, Robert
Mickens and Rickie West. We started playing around Jersey City
ind over in New York at a place calied the Cafe Wha. During that
time Richie Havens was playing over there a lot. Bill Cosby would
come by and some impromptu things on stage, and also Richard
Pryor. The funny thing about this place was you would play and they
would give you sandwiches for pay. We never made any money
but we were still in school at that time.

RW: That’s when you were called the Jazziacs. How old were you
at that point?

Kool: 1 was around 14. So from the Jazziacs playing around Jersey
and New York we got involved in an organization called Soul Town.
What they were trying to do was like a mini-Motown concept. We
became the backup band. They had about 10 R&B groups and we
would back them all up. We were like the house band for the whole
organization. And that’s when the music started blending, the mixture
between jazz and R&B. We would take a tune like “The Hunter Gets
Captured By The Game,” that was one we played a lot. We would
take it and play it as an instrumental and add our own flavor to it.
With that concept, our music started changing. That was the initial
sound of what we are today.

RW: How did you get into playing jazz in the first place?

Kool: That came from the various influences of our families. Spike’s
father was a jazz trumpet player. D.T. grew up on Charlie Parker. In
my house there was a lot of Coltrane and Miles. My father was a
lightweight top ten boxing contender and Miles used to train at the
same gym. Thelonius Monk was also a roommate with my father
for a while when we was staying over on the west side. So we sort
of grew up with it around us and that's how we got into jazz. Al-
though when | was growing up | did listen to R&B too.

RW: How much has being into jazz helped the success of the
group?

Kool: Well, I think it helped a lot because it was like a founda-

tion for getting into music. It was exploratory and we were jam- |

ming. Guys would take 15 minute solos! (laughter) It really helped,
although | think you have more discipline with R&B than jazz be-
cause with R&B you have to stick to one particular line. You've got
to keep the groove the same. In jazz you can fluctuate, stretch out.

RW: Folks usually think that it takes more discipline to play jazz
than R&B.

Kool: Yeah, | know. The discipline that it takes, as far as jazz is
concerned, is the time you take to learn your axe and the different
chord changes and improvisation. But as far as playing a discipline
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it's when you’re playing R&B because you have discipline yourself
to stay right there. You can’t move. You gotta keep it in the pocket.

The group was evolving and we saw that being a back-up group
wasn’t exactly what we wanted to do, so we moved on and started
taking gigs on our own as the Soul Town Band. That was around
1968. We were working in a club over in Newark called the Blue
Note Lounge. One of the M.C.’s would always call my name out of
the background when he was introducing the other people that
were playing there that night. So anyway, he kind of locked on to
the name ““Kool.” So one day we came into the club and he had
made a poster that had “’Kool & the Flames” and he had a picture
of Kool being some ice putting out the fire. It was a nice poster,
and a nice concept. So we changed the name to Kool & the Flames
for about four months.

Then we met with a producer by the name of Gene Redd who
had a pending deal with De-Lite Records. We got together with
some material and we rehersed for about seven or eight months
and came up with a concept which later became our first album.
We liked the name Kool & the Flames but James Brown’s group at
that time was called the Famous Flames. We tried to come up with
a new name but all of the other ideas were too far-fetched. So we
decided to change Flames to Gang, being that the sound we had
created had a street type of sound to it. And that’s how we became
Kool & the Gang.

RW: Was that the first album that De-Lite released?

Kool: I'm not sure, but it might have been. | think that the only
other artist that they had was Nat King Cole’s brother, or somebody
like that.

RW: What influence did Gene Redd have on your music?

Kool: What Gene did was took the music and made it more com-
mercial in a sense. He would change a few chords here and there
and tell us to play this line this way.

RW: What kind of live show did you do at that point?

Kool: At that point we had to develop one. From doing jazz we
were just like stand-up musicians. We had rehearsed trying to put
together some type of idea together of what a live performance
should be like in the R&B world. We did our first show at the Apollo
Theater when our first record started making a little noise. There
was this group called Willie Feester and the Magnificants and they
v:‘ere our inspiration to put a stage show together. They had a strong
show.
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There’s unity in the group. When we

had our ups and downs we stuck ”
together.
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So we saw that if this was the type of business that we wanted
to be in, we were going to have to get into choreography and things
that would help put a show together instead of just standing up
and playing. It was a lot of work to get our choreography together.
We tried to do Temptations steps with horns, which made the group
a little unique at that time. The majority of the groups were ballad
groups—the Temptations, the Moments, the Delfonics. When we
got it together we were a little unique in what we were doing.

RW: For a bunch of guys who weren’t really into R&B you seemed
to be able to spot the different trends in that music sooner than
a lot of other groups. How do you think you were able to do that?

Kool: We just kind of got into what people were doing, what
their likes were, what records were hot, and we kind of used that.
I guess you could call it like a Kool & the Gang Research Com-
mittee (laughter). “Go out there, brother and see what they’re talk-
ing about.” But we always tried to change whether it was every
album or every two albums and not just lay into the same groove, but
stay up on what the people were about. And we tried to give the
people what they wanted and, at various times, what we felt they
needed with albums like “Light of the Worlds,” songs like "Higher

(Continued on page 14)
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Kool and the Gang:

The 1st 10 Years ;
Have Been Sensational-

The Next 10 Will be
Unbelievable!!

Congratulations
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Band Members Have Special Talents

B At the center of Kool & the
Cang’s success as a band are
the special talents that each indi-
vidual member contributes to its
unique and distinctive sound.
The nine-man unit is a tightly
knit group of musicians who are
not only well versed in their vari-
ous instruments, but who also
bring to the group a knowledge o1
many different musical forms.
The original members of the
Kool & the Gang band are Rob-
ert “Spike” Mickens, Robert
“Kool” Bell, Ronald Bell, Kevin
Bell, Charles Smith, Dennis Thom-
as and George Brown. In addi-
tion, two new members have re-
cently joined the ranks. They are
james Taylor and Earl Toon, Jr.

At the heart of their infectious
rhythms are Kool on bass and
Brown on drums. Making up what
is a classic R&B horn line is
Thomas on alto sax, Mickens on
trumpet and Ronald Bell on tenor
sax. The younger Bell brother,
Kevin, handles the keyboard
chores. Taylor and Toon hold
down the vocals. Taylor's soft-
toned voice is one of the keys
to the group’s more pop-oriented

Kahl Says Kool
Busting Out All Over

m Phil Kahl, vice president of
Big Seven Music, has been work-
ing with Kool & the Gang
since 1974. The firm is respon-
sible for administering publishing
and licensing in overseas mar-
kets. "It was very difficult to get
their product released in Europe,”
Kah! recalls, “because of the heavy
jazz and R&B sound of the group.
But since their association with
Eumir Deodato, and the release
of the ‘Ladies Night’ LP, the ac-
ceptance overseas has been
phenomenal.”

Europe is not only responding
to Kool & the Gang's recent re-
leases, but earlier material is also
in demand. “‘jungle Boogie/’
‘Hollywood Swinging’ and ‘Sum-
mer Madness’ were tremendous
hits in America, but | don’t think
Europe was ready for that,” said
Kahl. “We were able to break
‘Ladies Night’ in Germany, France,
England, ltaly and Japan. The
group has just completed the
‘“Top of the Pops’ TV show and
concerts in England. They are
terrific writers and the material
is now busting out all over. Songs
like ‘Ladies Night’ and ‘Too Hot’
are sure to become standards in
the near future.”

sound, and the results can be best
heard on the tunes “Too Hot,”
Ladies Night,” and others.

One of the strengths of the
group musically is their extensive
background in jazz music. Robert
Bell recalls that in the beginning,
“we would sometimes take 15°
minute solos each.” Their tho-
rough knowledge of music en-
abled Kool & the Gang to adapt

Stan Price: Spreading

® 1 have a very high regard for
them and their work as well,”
said Stan Price, VP of promotion
for De-Lite. ““They’re such a heck
of a nice bunch of guys that there’s
nothing you wouldn’t want to do
for them.” Price first met the
band around 1971 at Trude Hel-
ler's, and later, when he joined
the De-Lite staff, he became, as
he puts it, “a real Kool & the
Gang fan.”

In addition to their infectious
personalities, the other thing
that Kool & the Gang has going
for them is the ability to play a
variety of musical forms, said
Price. “They don’t try to play one
type of thing. You'll find on
their LP a flavoring of jazz, some
top 40, some R&B. It's enough
to say that they're between dif-
ferent things. They're right on
the borderline and it means that
it's possible to go anywhere with
their records.

“The kind of sound that they
have is good for the entire coun-
try; the idea was that it just
needed to be spreaded out. We
got a chance to do that with the
‘Jungle Boogie’ LP. That was the
first LP of theirs that went gold.
Now they have gone all the way
to platinum with ‘Ladies.’” Price

their sound to what audiences
nost wanted to hear, and a little
bit of all that they are capable of
can be heard in every selection.
It's one of the things that makes
Kool & the Gang one of the
most flexible and durable groups
playing today. It is also one of
the things that assures them that
they are ready to meet any musi-
cal challenge in the future.

a God [dea

Stan Price

feels that the more universal
themes of the group’s music have
helped broaden their appeal, es-
pecially in the pop markets. “We
have a heavy focus on women
now with women'’s liberation and
so forth. And for years we've all
seen the signs that say, ‘Thursday
Night Is Ladies’ Nite,” but Kool &
the Gang were the first come out
and just say this is ladies’ night,
and it just took the women to
another plateau. And as you
know, women do buy more rec-
ords than men.”
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