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Hits of the Week L2

SINGLES ALBUMS
STEVIE WONDER, “SEND ONE YOUR DONNA SUMMER, “ON THE

LOVE” (prod. by Wonder) (writer: RADIOD.” The, songs trat e

Wonder) (Jobete/Black Bull, AS- broke Donna Summer frem »

CAP) (4.00). After three years, discc queen to superstar B .

¥ Stevie gives us his best: an old- are ncluded on this two 53' '%‘\

fashioned love song straight from = reco-d set. |t cleariy shows | @*:;,; :

the heart. Culled from the new her progress as an arfist N R N

‘‘Stevie Wonder’s Journey from '75 to '#9. Casablarca (F i oy

Through The Secret Life Of
Plants.” Tamla 54303 (Motown).

ABBA, “CHIQUITITA” (prod. by Andersson-
Ulvaeus) (writers: Andersson-Ul-
vaeus) (UNICEF Music Project,
ASCAP) (4:38). These interna-
tional hitmakers create a distinc-
tive Latin flavor here with all pub-
lishing royalties donated to UNI-
CEF. Atlantic 3629.

JEFFERSON STARSHIP, “JANE” (prod. by
Nevison) (writers: Freiberg-Mc-
Pherson - Chaguico - Kantner)
(Pods/Lunatunes/Little Dragon,
BMI) (3:40). From the upcoming
“Freedom At Point Zero” LP is
this driving rocker by a realigned
Starship. Mickey Thomas' vocals
shine. Grunt 11750 (RCA).

BILLY THORPE, "DREAM-MAKER” (prod.
by Proffer) (writer: Thorpe) (Rock
of Ages/Careers, BMI) (3:45).
Thorpe makes his Polydor debut
a smashing one with this dra-
matic, high-voltage rocker. The
hook and slashing guitars are
ready-made for AOR-pop. Polydor
2025.
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>

NEL= 7191 (13.98).

WILLIE NELSON, “SINGS
KRISTOFFERSON." The
mas-er sorg interoreter
here chooses 9 of Kris-of-
ferson's most teiling story
songs and makes them his
own. There’s lots here for
couitry and pop listeners.
Columbia JC 36182 (7.98).

PEACHES & HERB, “TWICE

THE FIRE.” This long-stend- | =
ing duo proved they were |

best at home on the to> of
sevaral charts this yearand
this new cc lection of tLnes
has the szme energy and
slick production.

PD-1-6239..(8.98}——

PABLO CRUISE, “PART OF
THE GAME.” This Calif.
band seems to get batter
and better «ith each a’bum
and this new one features
haf a dozen potential hit
sirgles. The vocals are fHaw-
less, rhythm is smooth -ock.
A&M SP 4787 (8.98)
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Herb Alpert

BEE GEES, “GREATEST.”
This latest greatest features
th= brothers’ '70s material,
including three tunes never
released before. It’s as good
as you'd expect and should
be a hot stocking stuffer for
Caristmas. RSO RS-2-4200
(13.98).

ATLANTA RHYTHM - SEC-
TION,s“ARE YOU READY!™
ARS is one of music’s best
southern boogie bands and
this-“double live set will
prové why they are ajso a

.\ major concert attraction. It
“has all your ARS favorites.
~Polydor PD-2-6236 (11.98).

TOM PETTY / HEART-
“DAMN THE
TORPEDOES.” Petty’s long-
awaited LP is already blast-
#ng zt the AORs and for
good reason. It's rock music
& its finest with a great Jim-
my lovine production. Back-
strést*MCA 5105 (7.98).

OUTLAWS, “IN THE EYE
OF THE STORM.” This
boogie rock band garnered
gold on their last album and
this new one should find at
least as many friends. The
mood is good-timey, set off
by full and chunky rhythms.
Arista AL 9507 (7.98).

TOMPETTYF
HEARTBREAKERS
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Counterfeits, Cuts
Concern NARM Meet

By MARC KIRKEBY &

RICHARD REDDICK
B NEW YORK-—Record counter-
feiting and dwindling advertis-
ing budgets occupied the atten-
tion of about 250 record retailers
and wholesalers at the National
Association of Recording Mer-
chandiser's New York regional
meeting at the Sheraton Centre
here last week.

Joe Cohen, executive Vvice
president of NARM, announced
that his association would join
with the Recording Industry As-
sociation of America in estab-
lishing a special anti-piracy
“800" number which retailers
will be asked to call when they
have information on pirated or
counterfeit merchandise.

“The only reason [counterfeit
product] is still out there is
because retailers are willing to
handle it,” said Jules Yarnell,
RIAA special counsel for anti-

(Continued on page 57)
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Fall Sales Upturn Finally Arrives;
Lead Racks in Gains

Retail Stores

By PETER FLETCHER
B LOS ANGELES—Retailers and
rack jobbers across the country
are reporting an upturn in sales
in the last month. A Record
World survey shows sales gains
ranging from one to two per-
cent at some stores up to 35
percent at others. While differ-
ent regions of the country are
affected to different degrees by
changes in the economy and

weather, the overall picfure
shows an upswing in business.
The retail stores are showing

stronger gains than racked lcca-
tions, but rack jobbers expressed
optimism towards a similar turn-
around.

The Record World album sales
index shows a 42.2 percent in-
crease in business in the past
four weeks.

While retailers cite different
reasons for the increase in sales
the one stated by almost every

retailer was the release of super-
star product. New albums by
Fleetwood Mac, the Eagles,
Styx, Barbra Streisand and Donna
Summer are leading the sales
resurgence.

Paul Pennington, president of
Eucalyptus Records, said, “I've
never had a weekend this good
on an off-payday except the
weekend before Christmas. It's
a combination of good product
and a change in the weather. It
rained in northern California all
last weekend (20-21). The stores
were full all weekend. This last
weekend was up 23 percent
over a normal weekend. Obvi-
ously if we didn't have good
records like the Fleetwood Mac
or the Eagles we wouldn't be
selling as much.”

David Lieberman, chairman of
Lieberman Enterprises, a large
rack jobber, said, “I don’t think
that the mass merchants are

Country Dominates TV Music Specials

By MARC KIRKEBY
B NEW YORK—Without country
music, televised variety specials
might long since have gone the
way of quiz shows and horse op-
eras.

With country music, those spe-
cials are multiplying quickly and
scoring ever-higher ratings, hold-
ing open the possibility that var-
iety series may yet return with
country stars as headliners.

“TV goes in cycles, and right
now country music has broad-
ened its base and become the
really hot thing,’ says Ken Kra-
gen, manager of Kenny Rogers.

The high ratings earned by “A
Special Kenny Rogers’’ last April
(Rogers’ second special, “Kenny
Rogers and the American Cow-
boy,” will air November 28), and
similar performances by other
performers and country awards
shows last season, have made
country by far the most-heard
music in network prime time tkis
fall, with a dozen more shows
scheduled before next spring.

The Country Music Association
Awards show in October was the
ninth most-watched program n
the nation the week it aired.
NBC’s “The 1970s—An Explosicn
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to Record World from retailers, rack jobbers and one-stops across the country. The base figure for bott
the singles and album indices is a smoothed average of these quantitative reports during periods ir
Jure, 1979, with each weekly figure being a percentage increase or decrease on the base. The base

figure for both singles and albums is 100.0.

of Country Music”” did not fare
as well two weeks ago, matched
against a World Series game, but
Irv. Wilson, the network’s vice
president of special programs, was
still pleased by the program’s
showing. ““It got a 25 share,”” he
said. “Anything else would have
gotten an 11.”

Most of the recent specials
have broken away from familiar
variety-show patterns, and have

(Continued on page 63)

feeling the surge as quickly as
the retail stores. Our consumer
is deflected more by increases
in gasoline and food prices. |
see a slight improvement. There
is good product out, but there

is no excitement. They just
aren’t blowing out of the stores.
Take ‘Tusk;” there is no big

single. Airplay has been disap-
pointing. There’s not the kind of
across the board excitement
that we are looking for. We hope
we are a little behind the retail
end, so it will improve next
month.”

With the release of superstar
albums and the traffic that it
builds, several retailers are work-
ing to take advantage of the in-

creased traffic to boost sales.
John Valant of Father’s and
Sun’s, which runs the Karma

chain, said, “The initial releases
of the fourth quarter have all
combined to bring people into

(Continued on page 44)

C'right Office Revives
Royalty Proposals

By BILL HOLLAND

® WASHINGTON — The Copy-
right Office, at an important and
conclusive meeting last week be-
tween record industry officials
and representatives of music
copyright owners, presented its
paper outlining its upcoming
final regulations concerning the
compulsory “mechanical” license

(Continued on page 49)

Mquell Foundation Receives Donation

Gil Friesen, president, A&M Records and recipient of the 1979 T.

( i

.

' 1
J. Martel! Humani-

tarian Award, is shown presenting check for $500,000 to Dr. James F. Holland. This
check represents the proceeds from the T. J. Martell dinner held on April 21st on
behalf of the T. J. Martell Leukemia Research Laboratory at Mt Sinai Hospital.
Pictured from left: Tonvy Martell, president of the T. J. Martell Memorial Foundation

for Leukemia Research and general manager, CBS Associated Llabels;

Dr. James F.

Holland, professor and chairman, Department of Neoplastic Diseases, Mt. Sinai School
of Medicine and director of the T. J. Martell Memorial Leukemia Research Laboratory;
Friesen; and Floyd Glinert, executive vice president of the T. J. Martell Memorial
Foundation and executive vice president, Shorewood Packaging Corporation.
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8 Page 10. Can Robert Stigwood's “'Times
Square,” now filming in the heart of New
York City, do for new wave rock what "'Sat-
urday Night Fever” did for disco? Don't pass
off the idea lightly. Tom Petty and the Talk-
ing Heads will join a number of newcomers
in the film, only one of several current Stig-
wood projects, as RW reports.

B Page 21. American Talent International
chief Jeff Franklin is branching out into
music publishing and production, and the
first result of the expansion is a multi-level
deal with writer-producer-performer Steve
Cropper. RW has the details.
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(Due to airplay and sales in projeciable markets, these records
exhibit top five potential)

Rupert Holmes (Infinity)
Song)."”

"Escape (The Pina Colada

Over the past two weeks, this record has amassed a
substantial list of primary and secondary adds. Many
stations are now numbering it, and reporting instant
phones!

Dunhill Returns
With MCA Deal

By SAMUEL GRAHAM

B LOS ANGELES — Dunhill Rec-
ords, home in the 1960s to the
Mamas and Papas, Steppenwolf,
the Grass Roots and others, has
been reactivated by two of its
original owners, Bobby Roberts
and Hal Landers. The label will
be marketed and distributed by
MCA.

According to spokesman Barry

Josephson, Dunhill’'s A&R and
publishing chief, it is Roberts’
and Landers’ intention to “retain

Dunhill's  '60s philosophy by
keeping it small and enjoying the
artists we have. Dunhill was the
premier independent label in the
'60s, and it will again be a small,
boutique-type of operation.”
Principals Landers and Roberts
originally co-owned Dunhill with
multi-media producer / entrepre-
neur Lou Adler and Jay Lasker,
currently president of Ariola Rec-
ords (veteran television producer
Pierre Cossette was also a partner
at one point). Aside from the
aforementioned three  artists,
Dunhill’s roster included Barry
McGuire (“Eve of Destruction’)
and Richard Harris (’MacArthur
Park”).
The label was sold to ABC Rec-
(Continued on page 57)

Prime Rate Hike
Should Tighten Lending

By SAM SUTHERLAND
B NEW YORK—Available lines of
credit for commercial ventures
tightened further last week as
most major U.S. banks hiked their
prime lending rate another half-
percentage point to 15 percent.

Leading the move was Morgan
Guaranty Trust, fifth largest U.S.
bank as ranked by deposits,
which posted its increase Tuesday
(23) to lead the latest upward
swing.

Although the move came as no
surprise to the financial commu-
nity, coming two weeks after the
nation’s banks had upped their
prime rate to credit-worthy cor-
porate borrowers by an unprece-
dented full point, the new rate is
expected to slow loan applica-
tions. While the prime rate has
no direct bearing on consumer
loan interest rates, financial ana-
lysts generally view the figure as
a general economic indicator.

As such, the rate hike also re-
flects the tighter outlook for
smaller businesses seeking loans.

Other banks posting a new 15
percent prime rate included the
Bank of America, the nation’s
largest; Chase Manhattan; Manu-
facturers Hanover Trust; Chemi-
cal Bank; Bankers Trust; Security
Pacific National Bank; Welis
Fargo; Crocker National; Irving
Trust; United California and the
Bank of California.
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KRTH Ad Refuels Home Taping Dispute

By SAM SUTHERLAND

B .OS ANGELES—Even as record
industry  executives  continued
warning of a tougher stance on
home taping (RW, October 27,
1979), RKO outlet K-EARTH
(KRTH-FM) here drew raised eye-
brows and the threat of new label
opposition with a full-page Sun-
day newspaper ad touting four
consecutive nights of album spe-
cials—all aimed at the home tap-
ing audience.

Although the station’s slanting
of programming toward those
listeners is hardly a precedent in
itself, its current use of mass cir-
culation print advertising under-
scores the escalation of what now
appears a major conflict between
radio and the recording industry.

Sunday’s (21) Calendar section
in the Los Angeles Times alerted
readers to nightly broadcasts, run-
ning from Monday (22) through
Thursday (25), each featuring a
recently released album hit aired
in its entirety. In announcing its
“Great Album Week,” which was
to conclude with three consecu-
tive evenings showcasing the best
of the Beatles for the remainder
of the week, K-EARTH stressed
that the 11:00 p.m. shows would
offer the LPs without commercial
interruption.

Aired were Led Zeppelin's “In
Thraugh the Out Door” (Swan
Song), The Eagles’ “The Long
Run” (Asylum), Fleetwood Mac’s
“Tusk’” (Warner Bros.) and Super-
tramp’s “Breakfast In America
(A&M). All were featured in the
ad.

K-EARTH program director Bob
Hamilton confirmed that the pro-
motion was aimed at bolstering
the station’s audience during the
current ARB ratings sweep’ here,
and admitted that repercussions
from the Calendar ad were quick
in coming.

‘You're at least the fourth or
fifth person to call asking about
it,” Hamilton told RW, who
added that response to the cam-
paign had encompassed both neg-
ative and positive views. ““I've had
a nice call from Jerry Moss, who
expressed his conviction that
such airings would hurt sales, but
I’'ve also heard from people who
think the promotion’s great.”

While Hamilton expressed some
amusament at the brewing con-
troversy, A&M Records chairman
Jerry Moss viewed the station’s
advertisement as anything but
funny. “What K-EARTH has done
is a kick in the balls,”” he told
RW when reached in New York
for comment. “It's totally a
breach of faith.”

The label chief and former pro-
motion man couched the implica-
tions of the ad as affecting not
only the relationship between
record companies and radio sta-

6

tions, but the links between those
businesses and music retailers as
well.

“'ve only seen or heard of
radio stations promoting this kind
of device through their own sta-
tions,” Moss said of the LP pro-
motion. “I've never seen a full-
page ad like that, telling people
in effect that they can get the
best albums out today for free.

“I wonder how that affects the
record retailer. Surely it has to
impact on their sales. Maybe the
markup on blank tape is enough
to offset it, but | doubt it.”

“The problems afflicting the
music business during the past
year make the current contro-
versy all the more crucial in
Moss’ view. “’| think what it basi-
cally amounts to is that we all—
radio, record companies and re-
tailers — desperately need each
other, especially now,” he said,
but went on to detail what he per-

TK Restructuring

W HIALEAH, FLA. — Henry Stone,
president of T.K. Productions,
has announced that the firm
has embarked on a program to
restructure the internal operations
of the company.

The purpose of the program is
to realign and trim the label’s de-
partments and personnel, in order
to adjust more realistically to to-
days market and the down turn in
the overall economic conditions.

In making these moves certain
departments such as album art
production and plant production
will be combined. There will also
be staff reductions made in re-
gional field sales and merchandis-
ing personnel as well as regional
promotion personnel.

Bud Katzel, general manager
and assistant to the president at
T.K., added that the company’s
plans will not alter their forth
coming release schedule for the
remainder of the year and the be-
ginning of next year.

wf

N.Y. Mayor Ed Koch attended the recent ASCAP Tribute to Marvin Hamlisch, held in
Shubert Alley. ASCAP president Stanley Adams presented a sterling silver bowl to
composer Hamlisch in honor of ‘““A Chorus Line” becoming the 10th longest-running
musical in Broadway history. Pictured from left are Koch, Adams, and Hamlisch.

ASCAP Honors Hamiisch

ceives as a breakdown in the spir-
it of co-operation between radio
and record companies in particu-
lar.

Moss expressed his dismay at
the apparent rift between the two,
and linked it to a selfishness am-
plified by current business ills
within the industry, as well as a
general distrust now facing many
corporate industries. “There’s an
overall cynicism that’s overtaking
the country to a certain extent,”
he commented, “with regard to
corporations and who they deal
with . . . So record companies, in
a sense, become connected in that
sense with corporations, in this
instance by radio personnel who
themselves may be tied to even
bigger corporations.”

Whether or not radio can be
swayed to re-examine that rela-
tionship, Moss himself indicated
he’s studying further action. “I'm
going to do something very dra-
matic about it,”” he concluded,
“although | can’t say what at this
point. But | can’t take it any-
more.”’

Although A&M'’s Supertramp
LP was likely less affected by the |
K-EARTH promotion than the re-
spective Warner Bros., Asylum‘
and Swan Song/Atlantic titles, ex- ‘
ecutives at those labels were re-
luctant to offer additional com- l
mentary, partially as a result of |
earlier efforts to combat AOR’s
support for home tapers.

With Warner Bros. still seeking
legal action against the RKO chain
for its pre-release airing of
“Tusk,” top promotion executives
have been advised by counsel not
to discuss subsequent aspects of
the controversy.

Meanwhile, Efektra / Asylum
chairman Joe Smith has already
sought greater cooperation from
radio in addressing the off-air
taping problem via an “open
letter” first unveiled last week
(RW, October 27, 1979). Smith |
was unavailable for comment

(Continued on page 57) ‘
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CRT Taping Study

Due in November

® WASHINGTON — The Copy-
right Royalty Tribunal is pre-
paring its report on the home
taping survey conducted
throughout the country this
summer.

The report, which will not be
finalized until late November or
December, is the result of the
first government survey into the
home-taping habits of Ameri-
cans.

According to the CRT, the re-
port will publish its findings
along with ‘“elementary ana-
lysis,”” then invite critical com-
ments from the public.

GRT Chairman Tom Brennan
told RW that the survey has
been completed and that the re-
port will be finished as soon as
several of the Commissioners
return from vacation.

The survey, conducted this
summer by the William R.
Hamilton and Staff firm, fol-
lowed growing concern by the
CRT that the tape habits of music
listeners here might be similar
to those in the U.K. and Europe,
where there has been a signifi-
cant loss in the revenue of rec-
ord companies and where the
copyright protection of com-
posers has been violated.

At the time, there had been
very little research done by
anyone in this country in the
private sector, although over the
summer and throughout the fall
there has been growing concern

(Continued on page 57)

Bill Freston Named
E/P/A Merch. VP

B NEW YORK—Bruce Lundvall,
president, CBS Records Division,
has announced the appointment
of Bill Freston to the position of
vice president, merchandising,
Epic / Portrait / CBS Associated
Labels. Freston will report to
Ron McCarrell, vice president,
marketing, E/P/A.

Bill Freston

Since 1978 Freston has served
as executive assistant to the
president, CBS Records Division.
He joined CBS Records in 1975 as
associate product manager,
Columbia Records.
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Each life has its own beat,
moving through space at i1fs
own pace, standing still for no
one, and yet you, as if not
caring, though knowing how
precious it was to you, gave to
me selflessly, life’s most priceless
possession, your time. It 15 on]y
my wish that you_feel your time
not to have been grven in vain.
For waziting 15 not what I meant

for you, but to share with me

the images of life that God has
sent me through, and if this ljfe
agﬁmff me again the chance to
share with you the new and
hidden knowledge, through song,
I will move as swifftly as life
demands, but never so fast as
not to grve you my very best.

Steviand Morris
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Jackson Smgle Rules Turbulem Top 10
New Stevie Wonder Disc is Chartmaker

By JOSEPH IANELLO

M Michael Jackson is this week’s
first place winner in a turbulent
top 10 that has featured four dif-
ferent records at the pinnacle and
numerous bullets in the last four
weeks. Seven records earned bul-

lets this week,

S  with a good
g\e mix of musical
6\(\ styles repre-

sented, while
sales figures
among the top
six records remain extremely

closa.

A combination of sales from
the black and pop sectors pushed
Jackson to the top twelve weeks
after he entered the chart at #86
bullet. The second release from
his top 10 LP entered the chart
this week at #84 bullet.

Donna Summer (Casablanca)
moved into the #2 position com-
bining a big week of sales and
airplay while her duet with Barbra
Streisand (Columbia/Casablanca)

took a 14 place jump to #14
behind adds at KFRC, WGCL and
F105. Radio jumps continue on
the duet while 7" and 12" sales
are building nicely at the disco,
pop and black levels.

Making one of the quickest
rises on the chart in recent mem-
ory is the Eagles (Asylum) record
which jumped five slots to #3
with numerous #1 ratings in
markets across the country. Kenny
Rogers (UA) moved two slots to
#5 with several recent television
appearances fueling sales at both
rack and retail areas while radio
moves steadily upward. Rogers
checked in at the #1 slot on this
week’s RW Country Singles Chart.

Bunched at #7, #8 and #9
are the Commodores (Motown),
Fleetwood Mac (WB) and Styx
(A&M), respectively. The Commo-
dores jumped seven slots having
a sales picture that's building very
fast at one-stops, rack and retail.
Strong airplay and the #1 posi-
tion at stations in key areas is
typical as this record makes a

major push to become the Com-
modores second top 5, and pos-
sibly #1, record in a row. Fleet-
wood Mac continues to sell well
with widespread upward growth
while Styx has an absolute smash,
jumping four slots behind heavy
airplay and great retail/rack ac-
tion coming across.

The teens have three bullets
and they're all big records. Be-
sides the aforementioned Strei-
sand/Summer record, Barry Mani-
low (Arista) took a healthy six
place jump to #15 behind a size-
able sales increase and adds at
WABC and KFI. A record that does
well where played and is now
getting the airplay it needs to
break wide open (adds at WABC,
WEFIL, WXLO, KGW) is KC & The
Sunshine Band (TKK), which took
a six place leap to #19.

Three records, two entries and
last week’s Chartmaker, deserve
special mention for the heavy ra-
dio and sales response received
this week. The long-awaited
Stevie Wonder (Tamla) single de-
buted as Chartmaker at #59,

slightly edging the Jefferson Star- |

ship (Grunt) coming in at #61.

Stevie and the Starship have an |

extensive airplay story which is

detailed in RW’s Radio Market-
place. The third big record is
Rupert Holmes (Infinity), which
skyrocketed to #40, a 26 place
jump, to earn Powerhouse Pick
of the week honors. In two
weeks, Holmes has amassed a
huge list of radio adds fueling
break-out sales.

The twenties have four bullets,
in the lower half, with two of
those records, Anne Murray
(Capitol} and J. D. Souther (Col)
showing the most signs of top 10
potential. Murray is selling well
while picking up big adds at
KRTH, WQXI, and KVIL. Souther
garnered half a dozen adds and
continues to move upward where
already played, with sales to
match.

Among four bullets in the thir-
ties, Supertramp (A&M) at #36
has the healthiest sales outlook
and important adds at WCAOQO,
WPGC and WXLO as the group
goes after its third successive hit
from the smash ‘Breakfast In
America” LP.

While Rupert Holmes leads the
string of seven bulleted records
in the forties, the Captain & Ten-
nille (Casablanca) record is quite

(Continued on page 49)

Eagles Again Ensconced Afop LP Chari;
Fleetwood Mac's "Tusk’ Enters Top Five

By SAMUEL GRAHAM
B The top four spots on this
week’s Album Chart were un-
changed, as Eagles (Asylum) hold
down the #1 spot for their sec-
ond week. With the ‘‘Heartache
Tonight” single now at #3 and

fueling album
6\6 sales, the al-
\) bum is com-

@@

fortably ahead
of the nearest
competi-
tion, #2 Led
Zeppelin (Swan Song) and #3
Styx tA&M); for its part, Zeppelin
is also well ahead of Styx, al-
though the margin is not as wide
as between Eagles and Zeppelin.
Meanwhile, the Commodores
(Motown) remain at #4, helped
along by two singles in the top
ten. Fleetwood Mac enters the top
five with a bullet at #5. Last
week’'s problems with stock fill-
in are now largely solved; the al-
bum is showing an excellent sell-
through at retail and strengthen-
ing racks as well.

Elsewhere in the top fifteen,
bulleted product includes Herb
Alpert (A&M), at #9 with sub-
stantial rack movement and
strong retail where reported (rack

and retail are about even on this
reccrd); Barry Manilow (Arista),
at #12 with racks making a bet-
ter showing at this point than
retail but with the latter filling in
continually; and Funkadelic (WB),
at #15 with excellent retail where
reported and good one-stop ac-
tion, even without the aid of a
crossover single.

Significantly, all of the top
twelve albums have singles that
are leading to album sales. The
only possible exception is Led
Zep, but even though their “All
of My Love” track has not been
issued as a single, it is enjoying
extensive top 40 airplay.

In the twenties, Kool and the
Gang (De-Lite}, now at #20 bul-
let, has the #1 black single in
“Ladies Night,” a song that is
picking up as a crossover item as
well; on the LP side, retail sales
are growing. Jethro Tull (Chry-
salis) is essentially a retail album,
checking in at #22 bullet again
with excellent sales where re-
ported (NY, Boston, west coast).
AC/DC (Atlantic) is also ahead at
retail, moving to #27 bullet with
racks an increasing factor, too,

[ while Blondie (Chrysalis) is at

#28 bullet also with retail sales
(but looking good at racks).

Blondie’s ““Dreaming” single is
now at #35, while the album is
enjoying top ten reports out of
Indianapolis, Boston, Nashville
and Cleveland and a top five re-
port out of L.A.

New entries this week in-
clude Chartmaker Donna Summer

(Casablanca) at #30 bullet and
Barbra Streisand (Col) at #39 bul-
let. The “No More Tears” duet
appears on both of these albums;
the single, now at #14, is enjoy-
ing good sales as both a 12-inch
and a seven-inch, a fact that

(Continued on page 49)
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_Slngles Albums
East: East:

Anne Murray (Capitol)
Chris Thompson (Planet}
Kool & The Gang {De-Llite)
Cliff Richard (EMI-America)

South:

KC (TK)

Anne Murray (Capitol)
Blondie (Chrysalis)
Dr. Hook (Capitol)

Midwest:
Commodores {Motown)
Jimmy Buffett (MCA)
Blondie (Chrysalis)
Supertramp (A&M)
Sports (Arista)

West:

Lauren Wood {Warner Bros.)
Blondie (Chrysalis)
Crystal Gayle (Columbiu)

B HAPRPBHRE SIS T oy

Donna Summer {Casablancal

Barbra Streisand (Columbia)

Village People (Casablancal

Rick James (Motown)

Millie Jackson & lsaac Hayes
{Polydor)

South:

Donna Summer {Casablanca)
Barbra Streisand (Columbia)
Rick James (Motown)

Police [A&M])

Pat Benatar (Chrysalis)

Midwest:

Donna Summer (Casablanca)
Barbra Streisand {Columbia)
Village People (Casablanca)
Rick James {Motown)

Police (A&M)

Pat Benatar {Chrysalis)

West:

Donna Summer (Casublanca)
Barbra Streisand (Columbia)
Rick James (Motown)

Police (A&M)

Pat Benatar (Chrysalis)
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Stigwood’'s Times Square’ Seeks
To Catch New Wave Rock Fever

By KEN SUNSHINE

B NEW YORK — Will Robert
Stigwood’s new movie “‘Times
Squar2” do for new wave what
“Saturday Night Fever”” did for
disco? It appears difficult to ima-
gine another movie and album
attaining anything like the suc-
cess of “Saturday Night Fever”
but the Stigwood Organization
has a history of innovation and
achieving unprecedented popu-
larity. Musically, the film at-
tempts to chart a course for the
‘80s, reflecting the present and
future sounds generally known
as ““‘new wave,” ‘‘power pop,” or
““dance rock.”

“Times Suare” is being filmed
on location all over New York
City. Starring “Rich Kids’ " Trini
Alvarado, new 15-year-old dis-
covery Robin Johnson and ““Rocky
Horror Picture Show’s” and rock
star Tim Curry, “Times Square”
relates the adventures of two
teenage runaways and the disc
jockey who befriends them.

Stigwood and Jacob Brackman
are producing “Times Square.”
Allan Moyle, who has been living
in a 42nd Street loft for the past
year to prepare for the movie, is
the director. Kevin McCormick
and John Nicolette are executive
producers, and Bill Oakes is as-
sociate producer. The soundtrack
album will be released on Stig-
wood’s RSO Records.

Last week, two highlight scenes

CBS Names Blanch
Merch. Planning VP

B NEW YORK—Bruce Lundvall,
president, CBS Records Division,
has announced the appointment
of Roselind D. Blanch to the
position of vice president, mer-
chandising planning and ad-
ministration, CBS Records. She
will report to Mike Martinovich,
vice president, merchandising,
CBS Records.

Roselind Blanch

Blanch joined CBS Records in
1961. She was most recently
managing direc or, merchandising
planning and administration, CBS
Records.

10

were shot from midnight through
dawn on location—in the most
infamous strip of Times Square
known as “the deuce,” 42nd
Street between Broadway and
Eight Avenues. More than 500
extras (mostly teenage girls) were
assembled to witness a climactic
Times Square concert by the two
stars, who become known as the
“sleaze sisters.”” All are fashioned
in a high-syle version of a shop-
ping bag lady wardrobe—and ap-
pear ready to head for the Mudd
Club or the “80s version of a rock
club.

Another highlight scene s
Robin and Trini’s walk down “‘the
deuce’” to the Talking Heads’
“Life During Wartime.” One is
reminded of the famous opening
scene of Travolta in “Saturday
Night Fever.” Here again is a
walk down a strikingly urban and
uniquely New York street, a dra-
matic scene to which rhythm has
been added.

Interestingly, the producers
were originally thinking of piping
in disco music to Trini and Robin
as they strolled down 42nd Street.
However, as Bill Qakes stated,
new wave or dance rock music
of the present and future will be
used exclusively.

New Wave as Style

Oakes, who is vice president
for film for RSO, and was music
supervisor on ‘“‘Saturday Night
Fever” and “Grease,” assistant to
Stigwood on “Jesus Christ Super-
star’”” and associate producer of
“Sgt. Pepper’s,” points to the fact
that new wave reflects a desire
for simpler and live dance music
rather than taped, overly en.
gineered sounds. The music of
the new film is “organic to the

picture’” and dictates the movies
style rather than being written as
an after thought. However, Oakes
emphasizes that the enormous
success of “Saturday Night Fever”
could not have been achieved
without a solid story, and that
“Times Square” presents a dra-
matically brilliant and contem-
porary foundation for the music.

June Opening

In addition to Talking Heads,
other contributors to “Times
Square” include writer-producer
Mike Chapman, writer Nicky
Chinn, producer Jimmy lovine,
and artists Tom Petty and Suzi
Quatro. Several other famous
songwriters, producers, and art-
ists will be added and announced
in the next few weeks. As in
““Fever,” the soundtrack album of
“Times Square” will be released
before the movie is dubbed. The
April 1980 release of the two-
record set on RSO will add to
the build-up for the movie’s June
opening.

“Times Square’’ is the first of |

four Stigwood movies to be shot
in New York in the next year.
“The Fan” (starring Lauren Bacall)
will be shot next February. “An-
gel”” (directed by Pat Birch, the
choreographer who helped co-
ordinate the walk sequence down
42nd Street in “Times Square”)
is scheduled to begin shooting
next March in Spanish Harlem.
“Stayin’ Alive”’ is scheduled for
June, 1980.

Besides a major involvement in
these four Stigwood films, Oakes
is working on the soundtrack to
the new production of George
Lucas” ““Star Wars,” and prepar-
ing to work on the sequel to
“Grease’ next fall.

Bonoff at the Bottom Line

Columbia recording artist Karla Bonoff recently appeared at New York's Bottom Line.

Bonoff has been touring in support of her latest LP, '‘Restless Nights,” featuring the
single ““When You Walk Into The Room."” Pictured backstage are, from left: Paul Smith
senior VP and general manager, marketing, CBS Records; Werner Fritzsching, band
member; Frank Mooney, VP, marketing branch distribution, CBS Records; Karla Bonoff;
Bruce Lundvall, president, CBS Records division; Peter Jay Philbin, associate direc-
tor, talent acquisition, west coast, Columbia; Mickey Eichner, VP, A&R, east coast,
Columbia; and Arma Andon, VP, artist development, Columbia.

MAAAA macaaxiomarncialoicbany oo

WB Names LiPuma
Prog. Music A&R VP

& LOS ANGELES—Tommy LiPuma
has rejoined Warner Bros. Rec-
ords as vice president, A&R, pro-
gressive music. The appointment
was announced by Warner Bros.
board chairman Mo Ostin and
Lenny Waronker, senior vice
president, A&R director.

s B (ESD

Pictured from left: Lenny Waronker, Mo
Ostin, and (seated) Tommy LiPuma.

LiPuma had been with Warner
Bros. as an A&R staff producer
for almost four years starting in
1974. He left the company to
head A&M’s Horizon Records.

Ron Goldstein has been ap-
pointed as general manager—
progressive music, and will co-
ordinate progressive music mar-
keting activities, liaison with
artists, and administer the de-
partment. Goldstein will report
to LiPuma.

Noel Newbolt, who has worked
with LiPuma for 11 years, will
also rejoin Warner Bros. as his
executive assistant.

Stiff Launches
New U.S. Label

B NEW YORK—Stiff Records has
announced the formation of its
own domestic label and an initial
LP release last week. Totally apart
from its affiliations with Epic and
Columbia, product on the U.S.
Stiff label will be independently
pressed, distributed and mar-
keted.

“Our relationship with CBS less
than six months into our distribu-
tion deal couldn’t be better,”
Barry Taylor, general manager,
Stiff emphasized.

The first album on the Stiff la-
bel will be released here next
week. “The Whole Wide World”
by Wreckless Eric (USE 1) is a 13
track compilation of previously
unreleased album tracks, singles
and B-sides including English hits
like “Hit and Miss Judy,” ““Recon-
nez Cherie’” and the title track.

Pickwick Ups Riley

B LOS ANGELES—David Hutkin,
national merchandise manager of
rack services division for Pickwick
International, has announced the
promotion of Mike Riley to the
newly created position of national
product development manager.
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By DAVID McGEE
B |n a year of noteworthy debuts, both male and female, one of the
most noteworthy of all is that of Rosanne Cash, daughter of Johnny,
wife of Rodney Crowell, and a singer of extraordinary depth and ma-
turity despite her relative youth (she’s 24). Prior to recording her first
American album, “Right or Wrong,” Cash had been on a personal
odyssey in search of herself. It began on New Year's Day in 1976
when she left her father’s entourage after three-and-a-half years of
touring and moved to London to sort out her life. The experience
succeeded in depressing her to the point where, six months later, she
returned to the U.S.A. to study drama at Vanderbilt University. A year
later she moved to Hollywood and enrolled at the lLee Strasberg
Theatre. During this time she also recorded a demo tape which was
produced by future husband Crowell, whom she had met at Waylon
Jennings’ house in 1976. Ariola Records in Germany heard the tape,
signed Cash and brought her to Munich to record an album, which
was never released Stateside. Following a television and promotional
tour of Europe, Cash returned to Los Angeles, joined Crowell’s band,
the Cherry Bombs, and learned all about one night stands in what
can only be described as “‘beer joints.” Then, earlier this year, a CBS
executive heard the Ariola album and expressed a desire to release
one cut as a single here. Crowell took the artist into a studio to recut
the song, and three months later—with no interference from Colum-
bia in the meantime—they had finished an entire album.

The odyssey certainly doesn’t end there, not if you're about to give
birth to another human being, as a six-months pregnant Rosanne
Cash is. But from a career standpoint, "“Right or Wrong,” has been
both an emotional and an aesthetic success. For one, the stirring per-
formances throughout comprise a sort of declaration of independence
for Cash in which she demands to be judged solely on the merits of
her talent rather than her lineage. In doing so, she also strengthens
already-taut familial bonds. She is the daughter of a famous man, but
now realizes that this inescapable fact of life need not be burdensome.
“I've had to struggle against that tag of being Johnny Cash’s daughter,”
she explains, “‘because up to now | haven’t had anything | could show
people and say, Look what | did on my own. So | was always fighting
against it really. 1 was Johnny Cash’s kid. Now it doesn’t bother me
anymore, because | can say, Yeah, but I've done something on my
own. | think people have to respect that.”

Of the album itself, on which she demonstrates that she can rock
as convincingly as anyone around as well as break hearts with a sen-
sitive reading of a country ballad, Cash says emphatically: I didn’t
make any compromises on this record. [t's the one | wanted to make.
| wanted it to be fresh, you know, and [ had total confidence in the
choice of material. That was the most important thing—that the songs
be really excellent and that the album be cohesive in a way.”

Cash’s musical influences are numerous, but the two primary ones
are unsurprising: Cash and Crowell. “Rodney has been so instrumen-
tal in making me aware of not only who | am musically but has helped
me realize my own limitations,” she has said of her husband. “He
guided me throughout the entire making of the record, constantly
aware of the fine line between tapping my full potential and over-
extension. He always knew exactly what to push for and would focus
his total energy on attaining it.”

And if you stop and think for a moment of the enormous influence
Johnny Cash has on both his fan’s lives and on country music, con-
sider how his presence must affect his daughter. “I'm not objective
enough to be able to stand back and say, This is exactly where the
influence is, this is exactly where it is in the way | phrase or in the way
1 do something else. But it's there. He’s had a tremendous effect on
my life because he’s such a powerful person, and he’s exerted that
power on me.

““He gives me a lot of advice. He's old-fashioned, he really is. But
that doesn’t bother me. | wouldn’t want him any other way. He's
more excited about me having a baby than he is about the record.
! think that’s great. His priorities are in the right place.”

The typical game plan, of course, is for artists—especially new art-
ists—to tour and steadily build a following in anticipation of the big
hit further on up the road. But in Cash’s case, a tour may not material-
ize until the middle of next year, most likely following the completion
of her second album. Her child’s welfare, naturally enough, comes

(Continued on page 617)
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Atlantic recording group AC/DC has achieved gold record status in the U.S. for their
current album, “‘Highway To Hell.” Following the conclusion early this week of AC/DC's
seven-week headlining U.S. tour, Atlantic Records hosted a special luncheon in the
group's honor in New York City. On behalf of the label, Atlantic chairman Ahmet
Ertegun took the opportunity to congratulate the band and to present AC/DC with
specially-prepared gold record plagues for “Highway To Hell.” Shown at the AC/DC
luncheon in New York are, from left: attorney John Clark, Atlantic artist relations/
product management director Perry Cooper, group manager Steve leber, tour manager
lan Jeffey, group manager David Krebs, AC/DC's Bon Scott, Atlantic chairman Ahmet
Ertegun, AC/DC’s Angus Young, Peter Mensch of Lleber-Krebs Inc. {hidden behind),
AC/DC's Malcolm Young, Atlantic executive vice president Sheldon Vogel, AC/DC's
Phil Rudd, Atlantic senior vice president/genearl manager Dave Glew, and AC/DC's

Cliff Williams.

John Stainze To Mercury

B CHICAGO — Bob Sherwood,
president of Phonogram, Inc./
Mercury Records, has announced
the appointment of John Stainze
to the position of director of a&r,
west coast, for the firm.

Most recently, Stainze was
a&r manager for Phonogram,
Ltd., in England for three years.
Prior to that he was an a&r con-
sultant to Phonogram, U.K., for
two years. He started in the
music business in England as co-
owner of Vintage Records, one
of London’s first record stores to
specialize in obscure oldies and
American imports.

Columbia Ups Batson

B NEW YORK — Hope Antman,
vice president, press and public
information, Columbia Records,
has announced the appointment
of Paula H. Batson to director,
press and public information,
east coast, Columbia Records.

Pavla Batson

Batson joined Columbia Rec-
ords in 1978 as associate director,
press and public information,
Columbia Records. Prior to that
she was an account executive at
Danny Goldberg, Inc. She began
her career in the music industry
in 1971 in the Ode Records
publicity department.
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John Stainze

WEA Germany Buys
19-Store Retail Chain

B HAMBURG — WEA Germany
last week became the first Warner
Communications  subsidiary to
enter the record retailing business
when it absorbed the Govi Schall-
platten chain. Two weeks earlier,
Govi had declared bankruptcy.
The purchase price of just under
four million DM (about $2 mil-
lion) represents about half of the
chain’s declared liabilities.

The decision by WEA Music
MD Siegfried Loch to take over
the failing 19-store chain came
after a meeting of creditors in
Hamburg on October 17. WEA
Music had not anticipated enter-
ing the retail field, Loch said, but
his decision, made in consultation
with WEA International, was “in
the interest of all involved in the
business to maintain continuity
and stability.”

The Govi bankruptcy shocked
the German record industry just
as sales have started to climb
again. At least two major com-
panies announced further budget
tightening as a result.

Door Knob
Inks Wallace

B NASHVILLE — Gene Kennedy,
president of Door Knob Records,
has announced the signing of Jer-
ry Wallace to the label.
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By SAMUEL GRAHAM & SAM SUTHERLAND

B COUPLES—Pictured here are guitarist Mick Jones of the Clash with
singer Pear] E. Gates of new Warners act Pearl Harbor and the Explo-

sions. Jones joined the band on at
least two occasions during recent
Explosions gigs, prompting some
clever people we know to. label
the Jones/Gates pairing ‘‘the new
wave equivalent to Grace Slick
being joined by Keith Richards,
or Helen Reddy with Glen Camp-

bell, or Joan Sutherland with
Julian Bream, or Chaka Khan with
B. B. King, or . . .” You get the
idea.

IT'S MONEY THAT HE LOVES—
Randy Newman will be touring
. Europe during November. He's a

s big draw there, we're told, espe-
cially in Holland, even though he told a Dutch audience the last time
he was there that “I'm a star now, and | don’t need you.” He'll be
going to Holland this time anyway, but one place he definitely won't
hit is the little duchy of Lichtenstein. The reason? It should be obvious:
the 61-square mile country is too small for a guy who's already gone
on record, so to speak, as having no use for little or short entities.
Other stops on the tour: Paris, Stockholm, Oslo, Hamburg, Frankfurt,
Brussels, Vienna, Zurich, London and others.

PINK-FACED—KMET’s Jeff Gonzer learned a lesson in rock diplo-
macy during the recent Rockpile gig at the Palladium, and took the
pulse of the new wave generation in the process. Seeking a more
boffo audience response for inclusion in a Pink Floyd special, Gonzer
asked concert-goers to help out by cheering the spacey quartet and
chanting their names.

What came back across the footlights may have included the right
number of syllables, buts its message was decidedly non-programma-
ble. Apparently Nick Lowe and Dave Edmunds draw a considerably
livelier crowd than their psychedelicized countrymen . . . MORE
TRICKS AND TREATS—For reasons we wouldn’t dream of guessing,
Halloween in Hollywood will be largely conducted to a disco beat.
Several labels and new acts have scheduled bashes themed to the day,
but one in particular merits mention, since this one’s strictly non-profit.
Jane Fonda will be hosting the second annual Halloween Celebrity
Disco Party, slated for the Palladium on Wednesday (31) night, and
due to feature performances by the Village People, Bonnie Pointer and
Marvin Gaye, along with jugglers, fire eaters, mimes, musicians and a
contest for best costume. Proceeds go to the Campaign for Economic
Democracy, the alternative energy movement. Among scheduled
celebs: Shaun Cassidy, Tanya Tucker, Susan Blakeley, LeVar Burton,
Howard Hesseman, and close personal friend Gerrit Graham.

MISCELLANY—Members of the Atlanta Rhythm Section—specifically
lead singer Ronnie Hammond, guitarist J. R. Cobb and road manager
Sammy Ammons—saved the life of an unconscious motorist on Inter-
state 70 between Columbia, Mo. and Kansas City on October 17.
Seems that the band spotted a burning truck while en route to a gig
in K.C., and pulled driver Nelson Jessee out of the cab moments be-
fore the whole thing went up in flames. Our heroes (sigh) . . . 20/20
has a new drummer. He’s Joel Turrist (from the Know), replacing Mike
Gallo. This should effectively scotch rumors that Gallo’s replacement
would be one Jim McCarty, original stick man for the Yardbirds. The
thing is, although McCarty is still a musician, as far as we know, he
doesn’t even play drums anymore . . . Indications are that the Pop
will open Iggy Pop’s west coast concert dates, which is kind of cozy.
Former Popster Ivan Kral, you see, is now in Iggy’s band. Meanwhile,
Arista is denying all rumors that they’ve also signed the Pop Group
and the Popsicles . . . Fleetwood Mac attorney Mickey Shapiro hosted
a farewell party for the band last Sunday (21), prior to the outset of
the Mac’s new tour. Guests included State Comptroller Ken Cory (he
wanted to learn the chords to “That’s All for Everyone’), Warner
Bros. Music chief Ed Silvers, Warner Records head honcho Mo Ostin,
Capitol’s Bobby Colomby and others. The tour began Friday (26) in
fabulous Pocatello, Idaho . . . Kim Fowley, ever hungry for ink, tells
us that Lou Adler is interested in having one Sindy Collins, lead singer

(Continued on page 53)

Lee-Myles Becomes Full Service Co.
With Addition of Pressing Facilities

By JOSEPH IANELLO

B NEW YORK — “‘Give us a
dream and we’'ll make it a reality
for you’,” said Howard Roseff, co-
partner of Lee-Myles Associates,
one of the most respected and
comprehensive in-house graphic
arts companies in the record in-
dustry. ‘I guess you could say
that’s our motto because it's the
kind of service we've been of-
fering for the past 27 years and
it works.”

And indeed it does work as
1979 will be Lee-Myles biggest
year in terms of profits while the
rest of the record industry has
experienced financial woes. Ro-
seff’s partner and founder of Lee-
Myles, Robert Miller, says, “This
has been our biggest year ever
with every month, except for two,
running 15 percent ahead of last
year and October through Decem-
ber, traditionally our biggest sea-
son, still ahead.”

Lee-Myles has been designing
and printing record covers, fabri-
cating record jackets and tape
packaging, in addition to produc-
ing inter-related promotion and
advertising, since 1952. Now the
company is a complete full serv-
ice organization with the addition
and expansion of their facilities
to offer record pressing on a con-
tinuing basis. “A client can bring
us a master tape and in return
receive a completely finished rec-
ord album,” Miller offered. “We
have any and all facets of record
and tape production available.”

Over the years, Lee-Myles has
serviced almost every major rec-

Tancrede Mgmt. Formed

B NEW YORK — Tancrede Man-
agement Corp., a new company
headed by Didier C. Deutsch and
Arnold Jay Smith, has been
formed with offices on the east
and the west coasts. The firm will
handle both musical and non-
musical acts, with the first sign-
ings to be announced shortly.

Background
Both principals have extensive
experience in the music industry.
Most recently, Deutsch was prod-
uct manager at Tappan Zee Rec-
ords. Prior to that, he was head
of publicity at CTI Records. He is

a frequent contributor to national |

and trade publications, as well as
a Broadway columnist and drama
critic.

Smith is the former director of
creative services at CTI, and is
east coast editor emeritus of
down Beat.

Tancrede is located at 155 East
34th Street, Suite 2G, New York
10016, (212) 889-4478 or (212)
675-7553.
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ord label as well as a majority
of the independents. They also
handle accounts unrelated to mu-
sic such as the United States
Government, the American As-
sociation of the Blind, the Ameri-
can Optometry Association, vari-
ous educational and sales groups,
and small groups or organizations
such as high schools, colleges,
churches or individuals who want
strall quantities of records pro-
duced. “We invented the ‘stock’
or ‘instant album cover’ for small
groups who don’t have the mon-
ey to spend on artwork,” said
Miller, “We have 39 different
ones: some with scenic designs,
religious motifs or just graphics.
“There’s room for a small black
and white picture of the artist or
groups plus lettering. By printing
the basic design in lots of 10 or
20 thousand, we keep the cost of
the four-color printing down
which transfers substantial sav-
ings to our clients.”

Another innovation instituted
by Lee-Myles is the doublefold
album jacket which was first done
for a compilation of Hawaiian
music on Decca Records called
“The Magic Islands.” “That was
the mid-fifties and it really set
a precedent,” said Miller.

Miller, who always seems to
come up with a timely solution
to fit his clients’ needs, considers
one project to be especially
noteworthy. “We had an order
for 286 different record album
jackets to be completed in two
weeks time. | had our artist de-
sign six basic stock covers with
each allowing for multiple varia-
ticns on color, print and type.
None of the 286 were the same
and the cost, including artwork,
design, separation, backliner,
plate and jacket was under $4.00
each.”

International accounts have
been especially lucrative for Lee-
Myles. They've already done

jackets for over 25 gold records

i Latin America and have size-
able accounts in Europe and
Asia. “We just compieted an al-
bum and jacket that was recorded
in France,” said Roseff. “They
wanted it manufactured here be-
cause it's worth more if it says
‘made in USA’.”

As with album covers, but to a
lasser extent, Lee-Myles designs
and produces a large quantity of
record labels. The separations and
plates for a full color label will
run into a few hundred dollars
as against a $60 price for a sim-
ple one or two color label. But,
in addition to the aesthetic ad-
vantages of a full color label,
many record companies prefer it
because it cuts down on the oc-
currence of cheap bootlegging.
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Great
vibes...

JAY HOGGARD  DAYSUKETHESE When Jay Hoggard plays,
everyone feels the vibes.

. “The most dazzling new vibra-
£ . phonist in jazz” —Robert Palmer
' ‘ “The most promising player since

r
L, - M ' g Hutcherson and Burton”—Robert
M Christgau, VILLAGE VOICE

“
“j ' | / “He’s synthesized all of vibraphone
. B history into a cohesive style that’s ex-
' : ' tending our expectation of what the in-
P j v 8 strument can do”’~MUSICIAN,
: 4

! PLAYER AND LISTENER

— adiianal “His first album places him firmly

' in the crossover stream. Equally acces-
sible from Al Jarreau’s ‘We Got By’ to
the Doobie Brothers’ “Takin’ It To

The Streets; and his own originals ...all
are showcases for Hoggard’s impro-
visational genius”—“IMPACT”

Jay Hoggard’s
DAYS LIKE THESE.

...And
magic flute.

The high-flying flute
of Dave Valentin.

His successful Arista/GRP debut,
LEGENDS,won him acclaim as “the
most talented young flute player on
the music scene today” Now,Dave
Valentin soars even higher on THE
HAWK, featuring his light, lyrical in-
strumental style on another Grusin/
Rosen production. With material rang-
ing from stunning versions of music by
Chick Corea and Steely Dan, plus bril-
THE HAWK. ; T\ BN liant new jazz fusion originals, it’s the
New, from \ : A dynamite second album from this top
young instrumentalist!

Dave Valentin.
Music...
pure and

simple.
From

Arista/GRP Records and Tapes.
ARISTA!

Produced by Dave Grusin and Larry Rosen
for Grusin/Rosen Productions.
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Radio Replay

By NEIL MCcINTYRE

B The rating service got itself rated by broad-
casters as the Arbitron radio advisory council re-
leased the results from its annual questionaire
(see separate story in this issue).

HORROR STORY: This is the time of the year
when some radio people might be recalling the
drama that can be created just by massaging the
imagination of the listening audience. Before the
stout gentleman discovered the sparkling springs
in a small town in France, Orson Welles threw a
J scare into Halloween that the country had not
experience before and hasn’t since with “War Of The Worlds.”

A program that was featured on WNYC/New York might have
the same impact on the lives of some men. As a pre-Halloween scare
this show is called the ‘“John Hour.” It's not quite an hour-more
like five minutes of naming those convicted of being caught with
a hooker, plus the show gives the men’s home address, in case your
neighbors haven’t heard about it. This new radio show is one that a
lot of people would rather not be on, but week one the top nine were
aired.

MORE MOVES: Scotty Brink will start doing mornings at WXLO
(99FM)/New York on Nov. 1. Brink formerly did mornings at WNBC.
... Rick Brady new PD at KRKE/Albuquerque. He is formerly of
KTLK/Denver. Ben Hill new PD at WCBM/Baltimore, filling the
vacancy left when Ray Quinn moved to WFIL/Philadelphia. Hill was
PD at KMGK/Des Moines...Big Tom Parker moves to mornings
at KYUU/San Francisco from the afternoon drive slot ... Chuck Ca-
hill new MD at WPFR/Terre Haute ... Bob Raleigh doing afternoons
and MD at WDAK/Columbus, Ga....Buddy Scott new PD at 92X/
Columbus, Ohio . . . Those programmers who are looking for a good-
sounding public service one hour show should check out “On This
Rock,” now available for syndication after years on WPLJ/New York.
Contact Bill Ayres for more information at (516) 271-2068 . .. Send
your moves, changes, and station pictures to Neil (RW east) Mclintyre.

DECADE DEFINITIONS: Well, old number 79 is about over and
so are the seventies, and what we have left after those calendar
years disappear, is some new words and expressions. I'm not going
to begin to recall all of them, just some of my favorites that were
ushered in during the ‘70s. At the top of my list is burn-out, or as
it began, burn-out factor. This was the hook given to records whose
popularity was not long-lasting in heavy rotation. There’s one, rota-
tion—the amount of airplay given certain air product. Product is
what used to be called music or records. With the playing of the
right product a radio station can get good demos; demos was at
one time a word used to describe records that were given to radio
prior to the regular releases date and was shot for demonstration.
Now demos is short for demographics, the right age group listen-
ing to the radio stations whether they’re top 40 or AOR. AOR
stands for album-oriented rock. Oriented became a much used way
to describe what the radio station was doing, like disco-oriented,
rock-oriented, adult-oriented, and the not so popular-Henry-Ori-
ented. The format | was waiting for was oriential-oriented oldies
(O.0.0.). Here's to the '80s. | think the words of the future will be:
Hamster, kelp, grenade (replacing dynamite), and 23 skiddo.

COUNTRY MOVES: Ric Libby is resigning from the post of OD/
P, KENR/Houston. However, he is staying at the station and mov-
ing over to the sales department, a decision Libby made to build
on his radio experience. VP/GM Robert Chandler is fooking for a
replacement ... PD/MD Kris Carpenter is leaving KAYO/Seattle for
the operations manager position at KDJW/Amarillo, according to
present OM Terry Amburn. Amburn is joining the news depart-
ment of KVII-TV in Amarillo, an ABC affiliate ... Eleanor Lazenby
has been promoted to the post of continuity director at KLAC/Los

(Continued on page 67)
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Current Arbitron Survey Finds
Subscribers Want Faster Reports

By NEIL McINTYRE
B NEW YORK—The current Arbi- | from both a small

tron survey for October/Novem- | market.”
ber rating period will gauge the An area that continues to be a
popularity of radio stations | troubling one for Arbitron among
throughout the country, and now | broadcasters is the delivery of
Arbitron has also made public a | the final reports. Over 71 percent
survey of broadcasters’ attitudes | of those surveyed thought that
toward the rating service. Arbitron was fair to poor in meet-
Good Response ing delivery dates. Connie Anthes
With the majority of responses | of Arbitron said, “The editing of
coming from general managers of | the diaries takes up a lot of time.
radio facilities, in most areas the | 93 percent of all diary mentions
broadcasters felt that ARB had | are station call letters, and the
improved its service and that cor- | other seven percent are a com-
respondence with their Arbitron | bination of station slogans and
representative was good. Most of | personality names. Figuring out
the disagreements came about be- | which station receives that seven
cause of sample size, or ability to | percent takes up to 60 percent of

deliver finished reports on sched- | our time.”

ule. The delivery of the book on
The radio advisory council was | time is a concern that Arbitron is
formed over a year and a half ago, | working on. They are developing
to help broadcasters set up a bet- | a diary that will bring the call
ter line of communications with | letter identification to a 99 per-
the rating service and vice versa. | cent level, and make the process-

Ed Christian, vice president and | ing of the book faster.
general manager of WNIC-FM and The council’s findings in the
WWKR in Detroit and chairman | area of diary return were that Ar-
of the council, explains the com- | bitron should be doing a better
position of the council: “The | job, with 62 percent feeling the
broadcasters are from a number | rate of return was fair to poor. The
of different formats, and there’s | broadcasters are the customers of
a representative in each format (Continued on page 61)

and major
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RCA, Paramount
Ink Videodisc Pact

B LOS ANGELES — With RCA
Corp. scheduled to unveil the
marketing plan for its Selectavi-
sion videodisc in December, the
multi-media giant last week un-
veiled its first major programming
liaison via an agreement to li-
cense 75 feature film titles from
Paramount Pictures Corp. for re-
lease in the new format.

Announcement of the pact,
which came Tuesday (23), was
made jointly by RCA executive
vice president Herbert Schlosser
and Richard Frank, president of
Paramount Pictures Television
Distribution.

The agreement also calls for
joint development of special pro-
gramming aimed at the home
video market, in addition to
RCA’s disc rights to such Para-
mount features as ‘‘Grease,” ‘‘Sat-
urday Night Fever,” “True Grit,”
“Heaven Can Wait,’ “China-
town,” ““Love Story,” “The Shoot-
ist,/ “Foul Play,” ““The Longest
Yard” and other top money-
makers.

Target Date

No target date for market de-
livery of either the Selectavision
playback unit or discs has been
made public, although RCA is ex-
pected to set a schedule when it
makes its marketing strategy pub-
lic later this year.

ASCAP Announces

Special Awards

B NEW YORK — At the annual
meeting of the popular and
standard awards panels of the
American Society of Composers,
Authors and Publishers, a total
of $942,600 in cash grants was
voted to writer members for the
distribution year of 1979-1980,

according to ASCAP president
Stanley Adams. These special
awards represent monies over

and above royalties paid for per-
formances of works in ASCAP’s
sample survey. Since 1960, al-
most $14,000,000 in cash grants
have been made to writers in

addition to performance fees.
Awards

ASCAP  writers
every branch of the popular
field were recognized by the
popular awards panel, although
some of those singled out for
recognition will not receive the
cash grant because their ASCAP
royalties exceed the limits im-
posed by the panel for eligibility.

Live ARS Shipped

B “Are You Ready,” the first live
album by the Atlanta Rhythm
Section, on BGO-Polydor Rec-
ords, was shipped October 22.
The album was made from tapes
of live performances from 14 con-
certs over the last two vyears.

creating in
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A&M recording artist Herb Alpert recently visited radio and television stations in Atlanta, New York and Chicago in support of

L I

his album "Rise”” and the single of the same name. Photo at left shows Alpert at Chicago radio station WIPC with Diane Thompson.

Photo at right shows (from left}): Harold Childs,

senior vice president, A&M Records; Doug Harris, program director of WAOK;

Herb Alpert; Larry Tinsley of WAOK; Johnny Shuler, A&M local, Atlanta; and Don Tolle, southern regional promotion director.

Jetf Franklin Qutlines ATI's Expansion

By JEFFREY PEISCH

B NEW YORK — American Talent
International, the agency that
books Rod Steward, Cheap Trick,
Kiss and others, is expanding its
operation to include publishing
(both music and literary), inde-
pendent production, and packag-
ing for TV specials, according to
president Jeff Franklin.

Wooded Lake Publishing, the
ATl-owned compary affiliated
with ATV Music, has recently
signed writer / guitarist / singer /
producer Steve Cropper to an
exclusive three-year publishing
deal. At the same time Cropper
has signed a production deal
with ATl whereby Cropper will
record solo albums (for MCA Rec-
ords), produce other artists, and
write for other Wooded Lake and
ATl-affiliated artists. ATl will also
book Cropper. Cropper’s first al-
bum on MCA, with production
by Tom Dowd, Keith Richards and
Cropper, wil be out early next
year, and Cropper will begin a
tour in April.

“l saw (Cropper) perform a
year and a half ago with Levon
Helm,” said Franklin, “and |
made up my mind then that he
should be performing as a solo
performer. It took me a year to
convince him, and now he’s
working on his album.”

In the nine months since Frank-
lin formed Wooded Lake music
and set up the affiliation with ATV
Music he has made three deals.
The group States were signed to
Wooded Lake/ATV recently and
just had an album released on
Chrysalis. Through ATI, Franklin
arranged the label deal. In a
similar manner, Franklin has ar-
ranged American label deals and
acquired the publishing for John
Cougar, Ronnie Jones, Claudja
Barry and Disco Circus. Cougar,
on Riva/Phonogram here, is on
Riva Records in England; Franklin
is now the U.S. representative for
the Rod Stewart-owned Riva Rec-
ords. Ronnie Jones, Disco Circus,
and Barry were all acquired
through a deal Franklin made

with the German Lollipop Rec-
ords.

Said Franklin of his publishing
concerns, ““We're interested in
people that have a long-term ca-
reer ahead of them; for an artist
to perform a hit record and have
it die there and for that to be
the copyright value, does not ex-
cite me. We want to generate
songs for covers and print, and
use them for TV. Steve (Cropper)
is a good example of a major
artist who hasn’t been handled
properly in all categories. Now
we are making a concerted effort
in those categories.” Cropper,
who played in the original Book-
er T. and the MGs, co-wrote such
songs as “(Sittin On) the Dock of
the Bay” and “Midnight Hour.”

Music publishing is only one of
the new areas that Franklin is
working in. Franklin recently be-
came the U.S. representative of
Lothar Bock, the German pack-
ager who arranged NBC-TV/
Moscow Olympics deal. Through
this relationship, several Ameri-
can TV specials may be produced.
As possibilities, Franklin men-
tioned a tour of Moscow, a visit to
the Kremlin, and tours of eastern
European countries.

Franklin is also working with
several domestic producers on
TV specials. He has been signed

by the National Hockey League to
act as executive producer for the
league'’s first televised awards
ceremony. According to Franklin,
there are several big-name enter-
tainers (Robert Redford, Marlon
Brando, Don Henley, Glenn Frey)
who are hockey fans and who
may be used in such a program.

Through Madison Square Gar-
den’s cable TV network (which
recently bought Hughes broad-
casting network), Franklin may act
as a packager for a series of rock
shows.

Franklin recently signed to rep-
resent New York City priest/wri-
ter Louis Gigante. Gigante, who
is in prison, is famous for his
work with the city’s poor.

A few years ago, ATl bought
into the Strawberries retail chain
on the east coast. This has
proved to be both a profitable
and an educational experience
for Franklin. “We did it initially
as an investment, then we really
got involved in it,” said Franklin.
“Now when | go to make a label
deal as a production company,
there are things | ask for that |
never asked for before. A mana-
ger can learn a lot from my in-
volvement in retail and he can
use my findings when talking to
a label.”

MCA RECORDS
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