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SINGLES

THE FOUR SEASONS,

THE TEMPTATIONS,

@

“SILVER STAR" (orod.
oy Bob Gaudio) (Seasons/Jobete,
ASCAP). “"Who Loves You" and '"Oh
What A Night" brought the elo-
quent harmony sound of the Four
Seasons back into the top ten afrer
several years absence. This song, al-
ready a hit in England, should keep
the group’s streak alive without any
difficulty. Curb WBS 8203 (WB).

“‘UP THE CREEK WITHOUT
A PADDLE" (prod. by Jeffrey Bowen
& Berry Gordy) (Srone Diamond,
BMI). The Tempts are relying more
cn brass to color their sound, but
alt of the familiar kues are also
present on the pallet—ramely rheir
exrraordinary vocals and a svnco-
pated beat. One listen's all it will
take. Gordy G 7150F (Moiown).

NAZARETH, “CARRY OUT FEELINGS’® (prod. by

Manny Charlton) (Jenevieve, BAAl).
After numerous singles attemprs
here, Nazareth finally clicked with
-cve Hurts.”  Another mid-tempo
offering, this tune from the new Ip
is veminiscent of “'Cinnaron Girl"”
and should send this Scots quartet
back up to the top of the charts.
A&M 1819.

FOGHAT, “FOOL FOR THE CITY" {prod. by Nick

Jameson] (Knee Trembler, ASCAP)
Coming off their biggest hit to date,
Slew  Ride, this  transplantea
group of English rockers stands te
have another chart success with the
title trcck from their gold ip. This
excellert edit should keep the air-
waves hot! Bearsville BSS 0307
(Warner Brothers).

SLEEPERS
KISS, “FLAMING YOUTH" (prod. by Bob Ezrin)

B.T. EXPRESS,

@

(Cafe Americana/Rock Steady,
ASCAP; All By Myself, BMI). Kiss
continues to rock with a vengeance
—their latest sirgle being a raving
anthem about growing up. This
‘Destroyer” track comes just in time
to make it a graduation day smash.
A great foilow to "Shout It Out
Loud.” Casablanca NB 858,

“CAN'T STOP GROOVIN' NOW,
WANNA DO IT SOME MORE" (prod.
by Jeff Lane) (Blackwood, BMI). This
group may have changed labels,
but the sound is still there and is as
vital as ever before. There's no mis-
taking the neavy accented rhythms
and the Jeff Lane production which
should put this tune on the express
tracks to the top. Columbia 3 10346.

THE CRUSADERS, ““KEEP THAT SAME OLD FEEL-

=

KEN WILLIAMS,

ING" (prod. by Stewart Levine/The
Crusaders) (Four Knights, BMI). The
Crusaders have been a major influ-
ence on groups like AWB for their
bracing rhyihm work. Here, that
quality is brought into play along
with a chanting-styled vocal that
will be reaching for the top. ABC
Blue Thumb BTA 269.

“THANKS FOR THE LAUGHS”
(prod. by Delano) (ADish-ATUNES,
BMI). Williams, who has peen
known primarily for his songwriting
and production, is out on his own
with a superbly crafted tune with a
strong melodic hook and distir-
guished vocals. A song deserving cf
both pop and r&b consideration.
Cream CR 7605:

ALBUMS

JETHRO TULL, “TOO OLD TO ROCK 'N’
ROLL: TOO YOUNG TO DIE!" A good
deal of Jethro Tull's longevity can
be credited to lan Anderson’s ability
to project the humor of his stage pres-
ence on record. The band is equally
strong, the writing forever twisting
around new turns. The title track will
join the Tull classics. Chrysalis CHR 111
(WB) (6.98).

AEROSMITH, “ROCKS." It's taken four
albums, a hit single, and the most
intensive possible touring, but Aero-
smith unquestionably ranks among the
supergroups, hard rock division. The
playing’s tougher than ever, and Steve
Tyler's added a healthy clarity to the
vocals. “"Back In the Saddle,” ''Sick
As A Dog" and "Home Tonight" get
their rocks off. Col PC 34165 (6.98).

THE ISLEY BROTHERS, “HARVEST FOR
THE WORLD.” The Isleys are so well
established, so distinctive in sound and
so even in performance that any new
Ip wins instant recognition cmd attracts
new fans. The title track, “"Who Loves
You Better,” ""You Still Feel the Need"
and “Let Me Down Easy’' make this
a bumper crop. T-Neck PZ 33809 (CBS)
(6.98).

STEVE MILLER BAND, “FLY LIKE AN
EAGLE.”” Miller’s first album since "'The
Joker” has been some time in coming.
It's quite lyrical, though, and has a
considerable number of gentle, flowing
moments. “Serenade,” "Fly Like An
Ecgle,” "'Take the Money and Run’
(the current single) and Sam Cooke's
“You Send Me'" soar like a swallow.
Capitol ST-11497 (6.98).
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Polydor Inc. and RSO
Reach Worldwide Pact

B NEW YORK — Polydor Incor-
porated and RSO Records have
reached an agreement whereby
Polydor Incorporated will market,
manufacture and distribute RSO’s
recorded product. Announcement
of the agreement was made joint-
ly by Al Coury, newly appointed
president of RSO Records and
Irwin Steinberg, president of the
Polygram Record Group and

(Continued on page 16)

Singles Activity
Remains Positive

B Singles activity remains the
story again this week with The
Record World Sales Index show-
ing another positive sales move-
ment period. The Sylvers (Capi-
tol) finally reached the top after
two weeks at 3 and another two
wecks at 2. John Sebastian (War-
nei-Repiise) remained strong al-
though falling to #2 followed by
Elvin Bishop (Capricorn), Diana
Ross  (Motown) and Wings
(Capitol).

The top ten was barraged this
week by strong new contenders
Silver  Convention  (Midland

(Continued on page 6)
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ITHE RECORD WGRLD SALES INDEX

CMA Brings Manufacturers, Retailers Together
To Generate Country Interest In Northeast

By IRA MAYER

B NEW YORK — At a meeting
held under the auspices of the
Country Music Association Tues-
day (11), a group of more than
50 manufacturing and retailing
representatives from the New
York-metropolitan region, agreed
in principle to promote country
music in New York and to gen-
erate increased point-of-sale dis-
play space to country singles and
albums.

At a strategy committee meet-
ing that morning at the Ameri-
cana Hotel, moderated by Bob
Austin, a director of the CMA
board, chairman of its New York

country music promotion task
force and Record World publisher,
various rack and other display
units were illustrated and discus-
sed and executives of CBS, RCA,
ABC Dot, Polydor/MGM, Mer-
cury, UA and MCA committed
their respective companies to
helping defray the costs of such
units for the retailer. It was
further agreed that a theme for
the campaign be built around the
WHN (New York’s only full-time,
50,000 watt country station) slo-
gan, “There’s a whole lot of good
in this country.” WHN general
manager Neil Rockoff pledged
cooperation from his station in

Copyright Revision: A Painstaking Pace

By MICHAEL SHAIN

B WASHINGTON, D.C.—As the
House Judiciary Subcommittee on
copyright plowed into what
promises to be the most com-
plex portion of the copyright bill
—cable TV liability—it becomes
increasingly clear that the pains-
taking pace of revision will hold
the bill up from a floor vote until
late fall.

ALBUMS
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Presently, the massive revision
of the nation’s 68-year-old copy-
right laws are resting in the House
subcommittee, chaired by Wis-
consin Rep. Robert Kastenmeier
(D), awaiting final mark-up. The
bill then proceeds to the parent
Judiciary Committee, headed by
Rep. Peter Rodino (D-N.J.), and
then out onto the House floor,

The Kastenmeier subcommit-
tee has been at work for more
than four months on the first 10
sections of the revision proposal,
going through the bill 10 lines at
a time. The deliberate marking

(Continued on page 42)

the form of published weekly
playlists to be supplied to retail-
ers and merchandisers and con-
tinued extensive market research
and country promotion. CBY
Paul Smith was designated by
the strategy committee to present
its proposals to the afternoon
session.

Following a cocktail reception
and luncheon, Austin greeted the
afternoon attendees and spoke
about the ‘“’sight, sound and sale
of country music,” past CMA
accomplishments in the promo-
tion of country music around the
nation, a comparison of country
sales today to that of five years
ago and the low returns rate and
long life of country product. He
closed his remarks stating, “We
have the plutonium and uranium
for the country explosion in the
northeast,” and wurged those
present to fuse the elements and
make that explosion happen.

Rockoff was then introduced
as a guest speaker. With an
audio/visual presentation, he
gave a detailed account of the
growth of WHN in the fourteen
months since its change to a
country format, outlining promo-
tional efforts and discussing at
some length the importance and
apparent success of the station’s
in-depth market research proce-
dures. “If we can continue to

(Continued on page 55}

New York Retail Price War Heats Up

By DAVID McGEE

B/ NEW YORK—In the continuing
saga of the New York City price
war, Korvettes has become the
first of the major city stores to
undercut one of the infamous
“wildcat discounters’” by advertis-
ing its “lowest price ever’—$3.64
on records; $4.98 on tapes—on
“every LP, cassette and cartridge
tape’”’ on selected labels. Ads an-
nouncing these prices appeared
in the Sunday edition of the New
York Times and in last week’s
Village Voice.

A crucial point here, though, is
that Korvettes’ prices fluctuate. In
past weeks the store has adver-
tised records on sale at $3.99,
$4.19 and $4.24.

“We really don’t go consistently

with any one price structure,”
said Korvettes’ David Rothfeld,
“because we're responding to
what's happening today. What
we're doing is being competitive
in the market. We don’t do this
capriciously, of course.”

At this time, it doesn’t look
like the other major stores are
going to follow Korvettes’ lead.
Asked if he had any intentions of
lowering his prices, Phil King of
King Karol answered curtly,
“None whatsoever.” King Karol
retails records at $5.98 and tapes
at $6.79.

“The lower price definitely has
an effect on sales,”” King com-
mented, ““but | won’t lower my

(Continued on page 39)



11 Top Brings Texas to World
In Mammoth Rock Extravaganza

By MARC KIRKEBY

B NEW YORK — ZZ Top, the
London Records group that bills
itself as “the little ole band from
Texas,” is about to embark on a
world tour that may be more
ambitious than any conceived in
the history of rock, and poten-
tially may reach a larger total
audience than any previous rock
concert tour.

The tour, which is being called
"ZZ Top’s Worldwide Texas
Tour: Bringing Texas to the
People,” will begin May 29, and
is booked to last at least until
Sepember 25, playing most major
American cities as well as dates
in Europe, England, Australia and
Japan. Most of the American
dates are set in the largest open-
air stadiums, and if all the seats
are filled at all those concerts,
the Texas rockers will have played

MCA Inc. 1st Quarter

Best in Co. History

8 NEW YORK — MCA, Inc. has
reported the highest first quarter
net income, revenues and earn-
ings per share in the company’s
history, highlighted by a 55 per-
cent increase in net income over
the first quarter of 1975. The
corporation’s record and music
publishing divisions, however,
saw both revenues and operating
income decline from 1975 levels.

MCA'’s net income for the three
months ended March 31 was
$23.8 million, up 55 percent
from 1975’s previous record first
quarter net of $15.3 million.
Revenues increased 24 percent to
$217 million, up from $175 mil-
lion for the first three months of
1975. Earnings per share for the
quarter were $2.74 compared to
$1.78 in 1975.

Revenues for the records and
music publishing division were
$29.5 million, down 9.6 percent
from 1975’s first quarter $32.6
million. Operating income for the
division was down 24.6 percent in
the first quarter, from $9.2 mil-
lion to $6.9 million. Those de-
clines were more than compen-
sated for by a 78.3 percent jump
in film division income.

to over two million people.

The group’s new stage pre-
sentation, on which they have al-
ready spent over half a million
dollars, can lay firm claim to be-
ing the largest, the most elabo-
rate, and most expensive in the
grandiose history of rock con-
certs. The stage will measure 63’
by 48’ with two 20’ by 40’ sound
wings, will weigh 35 tons, and
will cost $100,000. It will be
shaped like the state of Texas,
and tilted at a four degree angle
to display the outline of the
state painted on its surface. It will
be decorated with live yucca,
agave, prickly pear and century
cactus, and populated with a live
collection of fauna that will in-
clude a longhorn steer, a buffalo,
four trained vultures, four rattle-
snakes, and a 150 Ib. timber wolf.
It will cost an estimated $140,000
just to maintain these animals for
the tour.

(Continued on page 39)

UA Taps Phil Skaff

W LOS ANGELES—Artie Mogull,
president of United Artists
Records, has announced that Phil
Skaff has been appointed to the
post of vice president, opera-
tions for United Artists Records.

Prior to joining UA, Skaff had
been executive administrator
for Fame Records. He had pre-
viously been vice president,
product and sales for Liberty/
United Artists, executive vice
president of Liberty Records, vice
president of Kapp Records, and
vice president of M.S Distributing
in Chicago.

Phil Skaff

r

Pewerhouse Picks

exhibit top five potential)

—

(Due to airplay and sales in projectable markets, these records

Starland Vocal Band (Windsong) " Afternoon Delight."

Exploded this week with a host of powerhouse adds
and outstanding number jumps in all areas where on.
An excellent sell-through is being picked up, along
with reports that this disc is a big phone item.

(ol Names Dempsey
Vice Pres., Mking.

B NEW YORK—Jack Craigo, vice
president and general manager,
marketing, CBS Records, has an-
nounced the promotion of Don
Dempsey to the position of vice
president, marketing, Columbia
Records.

Don Dempsey

In his new capacity, Dempsey
will be responsible for supervis-
ing the development of specific
Columbia  marketing  plans,
utilizing a comprehensive strategy
for each of the label’s artists
through the effective use of all
marketing techniques, including
promotion, advertising, product
management, artist development
and packaging. Stan Monteiro,
vice president, promotion,
Columbia Records, who will now
report to Dempsey, will work
closely with him in providing
direction for Columbia’s national
promotion activities.

Dempsey was most recently
vice president, merchandising,
Columbia Records. He joined CBS
Records in 1964 as a salesman in
the Hartford, Conn. branch, after
having worked for independent
record distributors in the Con-
necticut market. In 1966, he
moved to Atlanta in a field
capacity. After assuming the posi-
tion of branch manager in the
newly-formed Atlanta branch
market in 1970, Dempsey was
promoted to the post of regional
director, southeast region in early
1974. He was promoted to vice
president, merchandising late in
the same year. Dempsey will re-
port directly to Craigo.

Schnabel Named VP
By Phonogram/Mercury

8 CHICAGO — Irwin Steinberg,
president of the Polygram Record
Group, has announced the ap-
pointment of Dr. Ekke Schnabel
to the position of vice president
of business affairs for Phono-
gram, Inc./Mercury Records. He
has held that position at Poly-
dor Records since 1974 and will
retain it, making him an officer
of both operating companies. In
addition, he will be assisting
Steinberg on the Polygram Rec-
ord Group level.

(Continued on page 39)
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“SHOP AROUND”
CAPTAIN & TENNILLES

With sales more than doubling during a one week period,
“Shop Around” shapes up as the fourth consecutive Captain &
Tennille top 10 smgle.

“Shop Around” (AM 1817). The second sell-through giant
from their bulleted “Song Of Joy” album (SP 4570).

Produced by The Captain and Toni Tennille

PROUDLY ON A&M RECORDS & TAPES. ™




Singles Continue to Show Strength on RW Index

Album Sales Level Off

By LENNY BEER
® Album volume remains approx- | interesting to note that the initial

(Continued from page 3)
International) trying for their
second  straight  charttopper,
Henry Gross (Lifesong) which
keeps growing slowly, Pratt &
McClain (Warner-Reprise, mark-
ing two in the top
Chart ten for producer
Analysis Steve Barri), and
Dorothy Moore
(Malaco), which has completed its
crossover in fine style.

The Captain & Tennille (A&M)
continues to be a major mover,
followed closely by Buddah's
first major hit under the auspices
of promotion VP Tom Cossie,
“More, More, More” by the An-
drea True Connection, which
broke wide open in sales this
week and appears headed for the
top ten.

Eric Carmen

Major jumpers on this week’s
survey include Eric Carmen
(Arista) with his second straight
biggie, the Manhattans (Colum-
bia), which broke first in the
South and now is spreading in
every direction, Gary Wright
(WB), another artist with his
second straight hit, the Brothers
Johnson (A&M), their first ever

Fitzgerald Joins RSO

B LOS ANGELES—RSO Records
president Al Coury has named
Rich Fitzgerald to the position of
promotion man at-large. It is a
national spot, built on a concept
new to the industry, according
to Coury.

A |

Al Coury, Rich Fitzgerald

Fitzgerald has joined Coury
and RSO Records from Capitol
Records, most recently serving as
promotion manager in Seattle,
Wash. He was program director
at KOL-FM (Seattle) when he first
was brought to Capitol in 1972
by Coury, then the label’s head
of promotion.

Fitzgerald’s background in
record promotion also includes
a year with Atlantic Records in
the Pacific Northwest area.

“Rich’s role at RSO is some-
thing different to the business,”
Coury observed. “While working
closely with me here, he’ll have
total freedom to head for other
parts of the country that have
situations calling for the kind of
skills and support Richard can
provide.

‘6

but another in the long string of
hits for producer Quincy Jones,
Jimmy Dean (Casino), which is
receiving airplay resistance com-
bined with sensational sales,
Starland Vocal Band (Windsong),
which is showing early signs of
being a top five record from the
South and now spreading in the
West. Steve Miller (Capitol), an
immediately added record in most
markets with early sales success,
the Trammps (Atlantic), making a
quick crossover to pop activity,
and the new America (WB) which
is already stirring airplay and
sales in major markets.

Behind much of this activity is
the fact that the ARB is over and
there is significant spirit reju-
venated in the singles market-
place, which is causing still more
optimism among manufacturers.

|

|
i

imately 20 percent behind the
March averages on this week’s
Record World Sales Index as the
industry swings into the tradition-
ally slack summer months. Led
Zeppelin (Swan Song) tops the
chart for the fifth consecutive
week, although its unit sales for
the week were also down. The
Rolling Stones (Rolling Stones)
continues to sell well and has
moved into the number 2 slot,
closely trailing Zeppelin. There
are no new entries in the top 10
for the second straight week.

The new Elton John Ip (MCA)
is now available and selling. It
debuts this week at 22 bullet and
Chartmaker of the Week. It is

Singles

~
( REGIONAL BREAKOUTS

Albums

EAST:

John Travolta (Midland Intl.)
Manhattans (Columbia)
Candi Staton (WB)

Vicki Sue Robinson (RCA)

SOUTH:
| Starland Vocal Band

Windsong
Manhattans (Columbia)
I Brothers Johnson (A&M)
Candi Staton (WB)

MIDWEST:
Gary Wright (WB)
| Jimmy Dean (Casino)
John Travolta (Midland Intl.)

WEST:
Starland Vocal Band
{Windsong)

Brothers Johnson (A&M)
A\

EAST:

Ramsey Lewis (Columbial
Firefall (Atlantic)

John Travolta (Mid!and Intl.)

SOUTH:

Charlie Daniels (Epic)

Todd Rundgren (Bearsville)
Thin Lizzy (Mercury)

MIDWEST:

Heart (Mushroom)
Head East (A&M)
Harry Chapin {Elektra)

WEST:
Steely Dan (ABC)
Tubes (A&M)

Crusaders (ABC)
J

B NEW YORK—Atlantic Records
senior vice president of market-
ing Dave Glew, working in con-
junction with Bill Staton, Barbara
Carr, and Barbara Jean Harris of
Atlantic’s promotion and pub-
licity departments, has an-
nounced a major campaign for
the new Aretha Franklin album,
“Sparkle,”” music from the War-
ner Bros. motion picture, com-
posed and produced by Curtis
Mayfield.
‘Sparkle’

The ‘‘Sparkle” campaign, en-
compassing all departments at
Atlantic, began on May 5th, with
the release of ‘‘Giving Him
Something He Can Feel” b/w

“Loving You Baby,” the first

single pick from the new album,
and Aretha’s first single in eight
months.

In the weeks to come, leading
up to the June 1st release of the
“Sparkle” album, Bill Staton will
be co-ordinating a massive pro-
gram of promotion, press, and
advertising on national and local
levels, working closely with the
WEA Distribution in a series of
special project meetings.

Emphasis

Emphasis is placed on securing
as many store window displays
for the “Sparkle” album as pos-
sible in the weeks ahead, with
these tools allocated as point-
of-purchase merchandising aids:
4-color die-cut, dimensional on-

impact of this live set has not
even approached the initial spurt
of the previous two albums and
this factor alone could be holding
down the overall sales volume.

Diana Ross

Diana Ross (Motown) had its
strongest week ever, regained its
bullet and moved to #20. The
new single seems to be pulling
the album now at racked accounts
in the middle of the country and
this portends well for it reaching
the top 10 or better. This one will
be closely watched and discussed
in the next few weeks. Santana
(Columbia) continues to receive
strong sales reports from all sec-
tors of the marketplace and comes
in this week at 24 bullet. Also of
special interest is this week’s sales
surge on the Parliament album
(Casablanca), which has now been
on the top 100 for 14 weeks and
has attained its highest position
of a bulleted 27. Future growth is
also expected on this album.

There are three albums new
and bulleting on this week’s chart:
Todd Rundgren (Bearsville), John
David Souther (Asylum) and the
Alan Parsons Project (20th Cen-
tury). The Rundgren is strongest
in the South with some sales re-
ported in most areas. John David
Souther is strongest on the east
and west coasts. Alan Parsons is
reacting very well where it is re-
ceiving the most concentrated air-
play, which is not surprising since
there is no group on tour. Two
other items exist as special inter-
est factors this week. First of all,
the entire Kiss (Casablanca) cata-
logue is represented on this
week’s album chart and second,
the Bob Marley (Island) package
at 42 bullet this week is the high-
est position attained at any time
by a reggae package.

Campaign Underway For New Aretha Album

counter display unit and 4-color
poster.
Advertising

Advertising budgets for the
“Sparkle” project will be geared
towards national black consumer
publicaticns, complemented by a
heavy concentration on local
black community newspapers.
Music industry trade magazine
advertising will be spearheaded
by a special Record World fea-
ture section devoted to Aretha
next week, coinciding with the
release of the “‘Sparkle’” album.

Underlying all phases of the
campaign will be a continuous
round of radio advertising and
special promotions in selected
key markets.
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“There is no simple way to describe Connors’ music.
Itis like walking into a garden of vivid musical
colors... melody, energy, nervousness, sensuality,
percussion, space...these are some of its mesmerizing
qualities.””—Warren Lanier, Philadelphia Tribune

“Connors’ group, mixing imaginative lead voicings and strong
blowing soloists with raging percussive drive, is working with the
most stimulating aspects of several popular musical styles.”

—Chicago Daily News

“Connors... is fast becoming the foremost percussionist in the jazz
and rock styles.” —Chicago Defender

~orman Connors Itinerary
May 11-15 BAKERS KEYBOARD LOUNGE Detroit, Michigan
May 19-23  BIJOU Philadelphia, Pa.
June2&3 EUPHORIA CLUB Portland, Oregon

ﬁ June4 &5 PIPELINE Seattle, Washington
June 10 & 11 COCONUT GROVE Los Angeles, Ca.

BUDDAH RECORDS June 12 & 13 GREAT AMERICAN MUSIC HALL San Francisco, Ca.
1<) June 14-17 CATAMARAN: SanDiego; Ca.
PLEASURE FROM THE BUDDAH GROUP ... And watch for many more



A&M Launches "Xmas in May' Promo

B 10OS ANGELES—A&M Records
has launched a nationwide tele-
vision and print campaign titled
“Christmas In May” to merchan-
dise its entire line of product.

The campaign, which kicks off
on May 3 and runs through the
month, will feature a television
commercial showing Santa in
shirtsleeves pitching A&M and
Ode product which is available
nationwide. The spots (30 and 60
seconds in length), were created
by The Madison Avenue Rock
Company, a west coast-based
advertising agency; they are in-
tended to introduce television
viewers to the whole spectrum of
A&M product and will be geared
to the individual artists rather
than specific albums. Artists fea-
tured in the spots include Captain
and Tennille, Peter Frampton, the
Carpenters and Joe Cocker,
among others.

Purpose
According to Barry Grieff, the
label’s director of merchandising,
the program has been designed
to introduce the company’s artists
and to induce the audience to
associate those artists with A&M.

ABC Taps Senoff

B LOS ANGELES — Herb Belkin,
vice president, marketing and
creative services, ABC Records,
has announced the appointment
of Pete Senoff to the position of
national director of advertising
and merchandising for ABC, ef-
fective immediately.

Pete Senoff

Senoff will initiate all creative
aspects of the label's advertising
and merchandising campaigns, in
addition to overseeing all aspects
of media placement, advertising
and merchandising production,
television-radio and outdoor bill-
board programs, and inter-com-
pany and branch communication.

Formerly the national director
of advertising and merchandising
for Motown Records, Senoff is a
nine year industry veteran having
served in a variety of posts at At-
lantic, Blue Thumb, and several
music-oriented publications.

In the past, advertising has been
focused on specific product; the
present campaign represents
A&M'’s first major institutional ad-
vertising program.

The concentration of television
time will be in the prime time
area and will run in New York,
Los Angeles, Boston, San Fran-
cisco, Minneapolis-St. Paul, and
Denver. There will be both radio
and in-store promotional material
posters and banners to round out
the impact of the concen-
trated sales program.

Radio, Print Campaign

“The ‘Christmas in May’ cam-
paign will not be limited to the
markets where we are running
television,’”” said Grieff. “We will
mount a nationwide radio and
print program in other markets
in addition. We will closely moni-
tor the response in all markets to
determine the effectiveness of the
additional television saturation.”

Special ad mats, banners and
posters will ship to retail outlets
and all spots —both radio and
television—will include multitude
dealer tie-ins in each market.

Motown Taps Church

B LOS ANGELES—Motown Rec-
ord Corporation has appointed
Derek Church to the position of
national advertising and mer-
chandising director, it was an-
nounced by Mike Lushka, vice
president of sales.

Church spent the majority of
last year free-lancing a variety of
major independent creative ad-
vertising  projects, and was
previously creative director at
MGM, and national advertising
director for United Artists.

His primary function will be
to coordinate and control all
national album advertising and
merchandising, and his position
will be under the direction of
Mike Lushka.

UA Names Williams

Creative Services Dir.

B LOS ANGELES—Artie Mogull,
president of United Artists Rec-
ords, has announced the ap-
pointment of Thom Williams to
the post of director of creative
services for United Artists. He
was most recently creative direc-
tor, advertising, for UA.

Thom Williams

Williams’ responsibilities will
include coordinating all activi-
ties of UA’s newly revamped
creative services department.
Reporting to Williams will be
Ria Lewerke, art director, Allen
Levy, director of publicity and
Iris Zurawin, director of advertis-
ing and merchandising.

Joined UA In ’75

Williams joined UA in Febru-
ary, 1975 as promotion art
director.

Warner/Spector
Signs Potter

B LOS ANGELES — Phil Spector
has signed singer-writer Danny
Potter to Warner/Spector Rec-
ords. Potter’s first release for the
label, “Standing In The Sun-
shine,”” was produced by Harry
Hinde for Timberlane Produc-
tions. The single will ship with
this week’s Warner Bros. release.

Santana in New York

Columbia recording artists Santana recently flew into town for two concerts at the
Beacon Theatre as part of their current coast-to-coast tour of the States. Shown at a
gala party held in Santana's honor after the shows are (from left): Walter Yetnikoff,

president, CBS Records Group; Carlos S

; Bill Grah of the group; and

Bruce Lundvall, president, CBS Records Division.

‘Rock Concert’ Pacts

[ ] [ ]

Syndicast Services
B NEW YORK — Merrill Grant,
president of Don Kirshner Pro-
ductions, and Shel Boden, senior
vice president of Syndicated Serv-
ices, Inc., have announced that
the syndication of ““Don Kirsh-
ner's New Rock Concert” will be
assumec by Syndicast Services,
Inc. The change from Viacom is
effective for the September 1976-
1977 s=ason. ‘“‘Don Kirshner’s
Rock Concert” has gone through
three years of syndication in
eighty percent of the country.

Grant and Boden also an-
nounced that the new season will
feature a revised format, to in-
clude a larger musical spectrum
and greater variety in guest stars;
comedy performances designed to
appeal t0 today’s teen and young
adult audience; and several spe-
cial tributes to specific styles or
stars. “Don Kirshner's New Rock
Concert” will continue to place
its major emphasis on music.

New L.A., N.Y. Time Slot

In addition, it has been an-
nouncec that ‘‘Don Kirshner’s
New Rcck Concert” will follow
NBC’s ‘ Saturday Night Live” in
both New York and Los Angeles,
starting with the new September
season,

DJM Names LaRosa

B NEW YORK — Stephen James,
vice president of Dick James
Music, 'nc. has announced the
appointment of Carmen LaRosa
as marketing consultant to the
record division. LaRosa, who will
report directly to James, will be
responsible for the exploitation
of DJM Records in North America
as well as liaise between DJM
Records and Transcontinent Rec-
ord Sales, who distribute DJM
product.

The first major marketing pro-
gram LaRosa will be involved in
will be the forthcoming release
of the album “Ain’t That a Bitch”
by Johnny ‘Guitar’ Watson. The
album, produced by Watson, will
be supported by radio spots, trade
advertising and simultaneous re-
lease of a single.

Garrett Promotes Dain;
Carey Named Prof. Mgr.

B LOS ANGELES—Snuff Garrett
has promoted Bud Dain to
executive vice president of Gar-
rett Music Enterprises, effective
immediately. Simultaneously,
Dain has added Kathie Carey to
the staff as professional manager.

Carey comes to GME from
Blue Seas/Jac Music, which ad-
ministers the Bacharach/David
catalogue. Prior to that she
work with producer Richard
Perry and for Warner Brothers
Records
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Jazz Reissues:

More Marketing Aggressiveness Is Needed

During the past year a number of record companies have re-issued
some of the most exciting jazz and swing classics of the 1930s, 1940s
and 1950s. A recounting of these re-issues is enough to make any
collector drool.

Just run your eyes over this list: from Savoy and Verve recordings
by Charlie Parker, Lester Young, John Coltrane, Cannonball Adderly,
Milt Jackson, Dizzy Gillespie, Bud Powell, Erroll Garner, and Jazz At
The Philharmonic (see RW May 15); from Bethlehem (now owned by
Caytronics) recordings by Chris Connor, Charlie Shavers, early Herbie
Mann, Kai Winding and J. J. Johnson, Francis Faye, and the Newport
All-Stars (Braff, Kein, Tate, Lesberg, Lamond); from RCA Victor, classic
recordings by the early Benny Goodman Band, by Artie Shaw, Glenn
Miller, The Smoothies, and innumerable other golden treasures by
Sidney Bechet, Big Maceo, Fats Waller, and Earl “/Fatha” Hines from
those RCA vaults from the 1930s on; from Blue Note, Fats Navarro,
Gerry Mulligan, Lee Konitz, John Coltrane, Hank Mobley, and Herbie
Nichols; and from Prestige, Clark Terry and Bobby Timmons.

These are only some recent vintage recordings; Columbia, Atlantic
and many other labels have been re-issuing famous classics for many
years. And there are sure to be more as All-Platinum, for instance,
gets a chance to extract some of the great Chess recordings of the
1950s from the dusty vaults.

But once these splendidly re-mixed, carefully researched and beau-
tifully packaged recordings are re-released, what happens to them?
How do they fare in the chains, racks, department stores, and mama
and poppa shops? Do they sell?

The answer appears to be that in general they don’t sell as well as
they should. Years ago they sold better; packages of Bessie Smith and
Benny Goodman’s Carnegie Hall Concert were hits.

Why do today’s re-issues sell relatively poorly when the audience
for records is much larger than it was years ago? Why do they tend
to soon fall out of the catalogue after being so bravely re-issued?
First of all, does anyone know that these records are available? Are
they advertised in print, or on radio or TV the way new records are
for current artists? The answer is, generally, no. Secondly, are they
featured and displayed by dealers, large or small, the way new rec-
ords are for contemporary artists? The answer again is, in general, no.

If re-issue product is not advertised or displayed properly there is
no way the audience for this product will go out and buy it. They don’t
know it’s available and nothing could be worse than that. The saddest
part about this failure of communications is that this great, exciting
re-issue product is just what's needed to bring the over 25 to 45 year
old record customer into the store. It's the kind of merchandise he
knows and likes, has enjoyed and will enjoy again. The prices for
this merchandise are bargains. But this age group is not informed
about this product.

ABC Pacts Seon Records

Jerry Rubinstein, chairman of ABC Records, recently played host to Wolf Erichson,
president of Germany's Seon Records, and ed thot a licensing agreement was
signed between ABC and the classical record label. Distributing in both the U.S. and
Canada, ABC will make the first 15 album release in October, 1976 with further
releases planned through 1979. Pictured from left ot the signing ceremonies are:
{standing) Chuck Weigel, ABC classical sales manager, east coast; Mel Price, ABC
director of sales; Steve Diener, president, ABC international division; Kathryn King, ABC
director of classical adr; Ira B. Selsky, ABC assistant general attorney; {seated) Don
England, ABC vice president, sales and distribution; Rubinstein; and Erichson.
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In order to sell such product, manufacturers have to consider cam-
paigns for their re-issue albums. The dealer, with rare exceptions
like a David Rothfeld of Korvette’s, does not have the time nor the
inclination to create the campaign. It’s up to the manufacturer. Adver-
tising programs must be worked out and coordinated to go with the
re-issue product, just as is done with contemporary albums.

More than that, display racks, boxes, window displays, and/or
streamers and leaflets and signs and everything else that goes into
store display material must be readied for dealers to go with re-issue
product. They need island displays or special stands or their own
browser boxes, and they must have these displays or they won't sell.

It’s time to re-consider what has to be donz with re-issues. If manu-
facturers are not prepared to advertise and showcase them for dealers
they may as well keep those golden recordings in those dusty vaults.
Whether the product is old or new, it can’t sell if it is hidden from
its prospective market. So far the people wno do the re-issues—the
students, scholars, writers, and compilers and a&r staffers—rate high
for their vision and devotion. But the sales, marketing and advertising
forces need more concentration on marketing campaigns and aggres-
siveness in selling this extraordinarily fine re-issue product.

Hope S

prings Eternal

Moments after finishing the recording of ‘‘America Is 200 Years Old . . . And There Is
Still Hope,”” a Bob Hope Bicentennial ¢ dy alb on Capitol Records to be released
June 7, the entertainer left the live studi dience and p d with some of the men

responsible for the record. Pictured are, from left: Lyn Murray, the musical composer
and conductor; Sid Kuller, producer and co-author of the script; Jim Mazza, Capitol's
vice president, marketing; Hope; Norman Corwin, director; Oliver Crawford, co-author
of the script; John Palladine, Capitol’s director of a&r and ‘‘in-house'’ executive pro-
ducer; and Milton Gordon, executive producer.

' RCA Promotes Veleta

B NEW YORK—The appointment
of Dick Veleta as manager, dis-
tribution and inventory, RCA
Records, has been announced by
Len Adelman, director, market-
ing services.

Poe Awards Show

® NEW YORK — Broadway and
television star Carol Channing
will emcee the awards program
of the Pop Music Survey’s Radio/
Record Seminar to be held at the
Hilton Airport Inn in Nashville
June 5, director Bobby Poe has
announced.

The awards ceremony, which
will honor industry trendsetters in
radio and records, will cap three
days of meetings and events, as
well as celebrity golf and tennis
tournaments. Guest speakers at
the seminars will include Nash-
ville mayor Richard Fulton and
programming consultant Kent
Burkhart. Awards at the ceremony
will be presented in 38 categories
in radio and records (RW, May 8).

Doobies Do Gold

B LOS ANGELES — The Doobie
Brothers’ current album, ““Taking
It To The Streets,” has been
certified gold by the RIAA.

-

b\

- .
Dick Veleta

Veleta, who has been with
RCA Records in Indianapolis
the past 13 years, most recently
was manager, inventory, for
RCA’s Indianapolis record and
tape operations. Prior to that,
he was purchasing manager, In-
dianapolis tape facility, before
which he had been in materials
! management and accounting.
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o GIRY TOUGH” IS THE
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DIALOGUE

THE VIEWPOINTS OF THE INDUSTRY

Allen Shaw: The Changing Face of FM Rock Radio

By MARC KIRKEBY
M Allen B. Shaw has since 1970
been vice president of the ABC-
owned FM stations, WPL] (New
York), KLOS (Los Angeles), WDAI
(Chicago), WRIF (Detroit), KAUM
(Houston) and KSFX (San Fran-
cisco). The latter two stations are
fairly recent converts to “disco-
rock” formats; the other four
have had impressive results with
ABC'’s Rock in Stereo album rock
format, for which Shaw is prin-
cipally responsible. Shaw was
assistant program director at
WCFL (AM) in Chicago in 1967
before bringing to ABC his ideas for a format that would expose
album rock to a mass audience. In nine years, those stations have
experimented with automated pop-rock, with radical free-form radio,
and have gradually evolved the present highly-formated approach to
AOR that Shaw characterizes as midway between free-form and
contemporary. Ratings have climbed steadily, bringing the four album
rock stations to dominant positions for that format in their markets.
Shaw’s perspective on the development of AOR formats is thus both
a personal and a rather unique one, and he spoke recently with
Record World about the past, present and future of such formats.

Allen Shaw

Record World: Have the styles and trends in album rock music in
the last few years affected your formats?

Allen Shaw: The way the formats are constructed, the base of what
we do, the mechanics of what we do remains the same. It's virtually
the same as it was in 1971. The only thing that changes is what people
buy, and what they seem to want musically, and also what the record
companies are releasing. I'll never forget the day the Allman Brothers
got a hit single—hearing the Allman Brothers on WABC was incom-
prehensible before they came along with a hit; or the Grateful Dead,
with “Truckin’ ”— who would have ever thought the Grateful Dead
would have been on WABC? And now Elvin Bishop is on, and
Fleetwood Mac, all these names that were historically very, very
progressive, simply made a record that appealed to people more
than most of the stuff they used to do, and the people have changed
and become more accepting of those kinds of things than they were
in 1969.

RW: How do you mediate between the need to play very new
records and the need to play established AOR hits?

Shaw: Interestingly enough, within our station group we have a
great diversity of opinion among our program directors, and really
for the last four years our program directors have called their shots
locally. My involvement in programming has been diminishing since
1971, and it's to the point now where | really am interested in what
they're thinking and what they’re doing, but | have really no control
at all over the music, and don’t choose to exercize any kind of control
over what they're doing, because we have very good program directors
who know far more about what they should be doing in their markets
than | possibly could. And there are big differences in the philoso-
phies of our program directors—Tom Yates, who programs KLOS,
tends to play a lot more brand new product than, let's say, Larry
Berger in New York, and both of them are virtually as successful as
one another. Larry Berger programmed our Detroit station before he
came to New York, and was extremely successful with his philosophy,
which is to wait until a record is really beginning to show solid sales
support locally before you put it on the air. Tom Yates, on the other
hand, will take far more chances on product that he and his music
committee judgmentally feel is good—it's a good record, it sounds
good, this artist will be acceptable to our audience, therefore we’ll
play it before there’s any sales at all.

RW: How much is the Stereo Rock format day-parted?

Shaw: It is day-parted, but not to any great extent. We experi-
mented with that, and have been experimenting with it all along, and
we discovered that really you can’t day-part effectively without chang-

ing the sound of the station to the point where we feel listeners get a
little confused and feel that they’re not really hearing the same radio
station. We do day-part to some extent, and it’s all different from
market to market—some are more day-parted than others. You will
tend to hear certain songs only after three or four in the afternoon,
because they just don’t seem to sound right in the morning.

RW: Do you think that the tightening-up of free-form formats over
the last five or six years has alienated listeners? Are there people
who are slipping away?

Shaw: | think that as long as you have stations in major markets
that are still not tight at all—in fact, every one of the cities we operate
in still has a free-form progressive rock station—the audiences for
those stations, curiously enough, have been diminishing; from what
we see, the highest ratings those stations have had seem to be about
two years ago, and over the last year and a half, the free-form stations
have actually been losing audience slightly every rating period.

RW: Can you account for that?

Shaw: So much of the appeal of those stations was keyed to the
cultural and political psyche of the under-35 listener, and that’s all
changed. 1 don’t know if you've read all of the studies that have been
done on the environments on university campuses, but we're back to
1955, in terms of concern about government and politics. The issues
are gone—Vietnam is gone, Richard Nixon is no longer the President,
a lot of the furor over change—all of that seems to have subsided
now to the point where it seems that the active 18 to 24 year old seg-
ment of the population is really primarily interested in getting a job,
which is reminiscent of the fifties and early sixties.

RW: Do you think there’s a long-term future for free-form FM rock
formats?

Shaw: | wouldn’t predict that they’'ll ever go out of business; | think
that there is still an appreciation for what that kind of radio repre-
sents—there is a freedom, an experimentation, a wider-ranging kind
of experience, not unlike the old middle-of-the-road formats of the
fifties, where the disc jockeys played whatever Sinatra record they
felt like playing at the time. There’s an appeal to that that | think will
remain. It may fluctuate in terms of popularity, it may even have a
re-birth a few years from now, you never know.

I don’t see that it's any more difficult
“ today (for a new artist) than it was in ”
the heyday of FM’s beginnings.

RW: Do you see it becoming less difficult or more difficult for a
new artist with a new record to be heard on any sort of radio format?
Shaw: | don't see that it's any more difficult today than it was in
the heyday of FM’s beginnings, '69. As long as you have free-form
stations, and you have larger audiences now listening to what we do
than ever before—it’s almost double what we had three years ago—
if an artist can get exposure on a free form station and generate
enough local sales interest that we then pick it up, we then play that
record very, very frequently, because that's the way the format is
designed. We figure that if something’s good, people want to hear it
often, not to the point of repetitious madness, but we play it often—
that tends to popularize that record or that artist to the point where
the sales base is high enough that a Rick Sklar at WABC will pick it
up. So there’s really a three-layer system for a brand-new artist to
get exposure—free form, then to us, then eventually the hit single on
the big AMs. And | think that’s probably a more well-oiled machine
now than it ever was, and probably more effective. 1 think the biggest
problem is that there are very few good artists being released today.
We have great difficulty sometimes finding fresh material to play,
believe it or not.
RW: What is the future for live concert broadcasts or concert series
on FM rock formats?
Shaw: We've been kind of disappointed—I've always been disap-
(Continued on page 31)
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RADIO WERLD

Personnel Shifts Continue
At Major FM Stations

By MARC KIRKEBY

B NEW YORK—The recent wave
of resignations, promotions, hir-
ings and firings at major FM rock
stations continued unabated last
week, as key personnel at several
leading stations departed, some
for positions in the record in-
dustry.

At WBCN-FM (Boston), evening
air personality Charles Laquidara
resigned following his May 7
show, surprising all at the station
except program director Norm
Winer and general manager Al
Perry, to whom he had given
notice in secret six weeks before.
Laquidara, who built a large
Boston following as a morning
personality after joining WBCN
in 1969, reportedly left to pursue
other interests in media and
theater. Winer and Perry are cur-
rently searching for his replace-
ment.

At KMET-FM (Los Angeles),
afternoon drive personality and
progressive radio veteran Thom
O’Hair resigned last Monday
(10), and told associates he would
be taking a regional promotion
post at Capricorn Records, based
in Burbank.

O’Hair’s daily airshift will be
filled by music director Bob
Coburn, who also continues as
MD.

O’Hair had joined KMET last
fall following the demise of
WQIV-FM in New York. His resig-
nation was, according to sources
at KMET, unrelated to a music
library housecleaning at the sta-
tion May 8 at which an estimated
25% of the record library was
purged. Sources emphasized that
the purge was made for space
reasons, and removed only older

War Time

albums that were receiving little
or no airplay on the station.
O'Hair could not be reached for
comment.

Across town at one of KMET's
principal rivals for the rock audi-
ence, KWST-FM, music director
David Perry was replaced by
Mark Cooper, formerly MD at
KSHE-FM in St. Louis. Both are
Century Broadcasting stations
programmed by VP Shelley Graf-
man and national program direc-
tor Bob Burch. Perry remains
with the station as an air person-
ality; Cooper has been replaced
in St. Louis by KSHE veteran Ron
Stevens.

At Metromedia’s KSAN-FM in
San Francisco, music director
Cristie Marcus departed last
week, and by week’s end pro-
gram director Bonnie Simmons
was still looking for a replace-
ment.

At WLIR-FM on Llong Island,
music director Gil Colquitt also
submitted his resignation last
week, to take a regional promo-
tion post with Columbia Records
based at the label’s Elmhurst,
Queens, branch. Colquitt’s posi-
tion was taken by WLIR’s Dennis
McNamara, a former music direc-
tor at WNYU-FM in New York.

While each of these changes
will have its own impact on the
individual stations involved, stu-
dents of the FM rock scene are
noticing that, within a space of
two weeks, three of the longest-
established progressive air per-
sonalities — Laquidara, O’Hair,

and WNEW-FM’s Jonathan Sch-
wartz (RW, May 8) — have left
radio, with only O’Hair intending
to continue to work in the record
industry.

Pictured during a visit to radio station KHJ in Los Angeles to do an in-depth interview
are several members of United Artists group War. Shown after the interview was com-
pleted are, from left: (standing) Steve Epstein, Far Qut; Greg Errico, co-producer of Lee
Oskar's solo album; Jerry Goldstein, Far Out; and Bobby Ocean, KHJ air personality; ‘
(seated) War's Lee Oskar, Harold Brown, Lonnie Jordan and Papa Dee Allen.
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(Compiled by the Record World research department)
B Andrea Irue (Buddah). This record, which has been
hanging in there for approximately 15 weeks, growing
and doing super in the few major markets in which
there was play, has finally exploded nationally,
picking up no less than 10 primary stations in the
last two weeks, covering a good amount of ground
coast to coast. This is what the profile looks like:
13-9 13Q, 11-8 WIXY, 23-18 WKRQ, HB-27 WFIL, extra-
30 WMAK, 15-14 KSTP and 29-25 WPGC. New on WRKO,
KFRC, WHBQ, KSLQ, WQXI and KXOK.

The Manhattans (Columbia). Gaining in all markets
where on and still monstrous, black. #2 r&b in the
country, held out of the top slot by Diana Ross; the
margin narrows greatly this week. Picked pop-wise
at WQXI and WCOL and moves 40-33 KILT, 27-15 Z93,
20-10 WAKY and 20-14 WERC.

Se f

The Doobie Brothers (Warner Bros).
Starting to move nicely in some areas.
Among the good jumps are 17-12 WCOL,
20-14 WRKO, 19-14 KHJ, 24-16 WHBQ,
36=30 KTLK and 36-30 KILT. Also 23-20
KFRC, 28-26 CKLW, 27-25 KSTP and 21-20
Y100. Newly added at KJR, WPGC and
WOKY. One to consider is John Travolta

The Manhattans (Midland International). Although the
picture here is somewhat regional, the activity is
certainly noteworthy. 13-4 WIXY, 12-1 13Q (#l re-
quest by far). Also added to Y100, WORC and KCPX.
Sales are strong in those areas and starting in
others as well.

-

Starland Vocal Band (Windsong).
The first single on John Denver's new
label is exhibiting smash potential
with excellent moves like 36-9 WCOL
(#16 request record in the first week
of airplay), 12-7 WPGC, 15-7 WHHY,
10-2 WAKY, 18-14 WAYS and adds of KHJ,
KJR, WHBQ, WSAI, WCAO (30), WPEZ and
KIOA, which confirms it. (Note: This
week's Powerhouse Pick).

The Brothers Johnson (A&M). This big r&b disc has
been slowly growing for several weeks and appears to
have broken some barriers into the pop market this
week with the acquisitions of WIXY, WHBQ and KILT.
It numbers at WCOL this week at 35 from 1lp rotation,
among others.

John Travolta

America (Warner Bros.). Enjoying new airplay in
New York (WABC), Boston (WRKO) and Milwaukee (WOKY),
this disc continues to blossom with healthy jumps
and breakout sales sprouting all over the place.
22-19 WFIL, 38-34 WCOL, 31-24 KTLK, among others.

Steve Miller (Capitol). One of the fastest break-
ing records on the street with lots more big sup-
porters to add to the growing 1ist of heavy call
letters. New on WQXI, KJR, WIXY, KRBE, WERC, WMAK,
WRKQ, WFOM and WGCL. Moves include 37-32 WCOL,
HB-36 KTLK, HB-22 WOKY and HB-40 KILT.

CROSSOVER

Candi Staton (Warner Bros.). This r&b biggie (al-
(Continued on page 50)
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BMI Sets 13th Annual Workshop Showcase

B NEW YORK—For the 13th
year BMI (Broadcast Music Inc.)
is presenting its annual Musical
Theatre Workshop Showcase to a
professional audience. The per-
formance, including the work of
23 aspiring musical theatre
talents, will be presented at New
York’s Edison Theatre on May 18.
Lehman Engel

The program will be introduced

by Lehman Engel, director of
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BMI’s Musical Theatre Workshop.
Each of the following composers
and/or lyricists will be repre-
sented by excerpts from shows:
Susan Birkenhead, Renee Bondy,
William Boswell, Beth Bowden,
Allen Cohen, Paul Dver, Richard

Engquist, Allan Garb, Lewis
Cardner, Carey Gold, Robert
Joseph, Doug Katsaros, Gary

Levinson, Howard Marren, Alan
Menken, Thomas Newman, Muriel

Robinson, Leonard Seidel, Donald
Siegal, Donald Sosin, Joyce Hill
Stoner, Jeff "‘Sweet and Bob
Wortman.

Performers
Performers who will offer this
material include David Brand,
Indira Danks, Kate Dezina, Quit-
man Fludd lll, Deb Fugler, Alex-

andra Korey, Dan Kruger and Hal
Watters.

Omega Mgmt. Debuts
® SEATTLE — The formation of
a2 new management company,
Omega Management, has been
announced by Jerry Dennon, the
firm’s president. Omega Manage-
ment will be a full service artist
management company and will
operate as a subsidiary of the new
Great Northwest Music Company.
The first artists signed to
Omega are The Brothers Four,
Bordersong, and Tom Austin.

i

15



THE C&AST

By MIKE HARRIS

@ POLITICS MAKES STRANGE BAND-FELLOWS:
By keeping our good ear to the ground, we've
noticed that a whole lot of well known recording
acts have been throwing their support behind the
various Presidential candidates, often appearing
in benefit concerts for their men all across the
country. Rock groups, especially, have gone gung-
ho, and Jimmy Carter has collected the largest en-
tourage of rock 'n’ rollers so far. Raising a lot of
loot for Carter are several southern acts, including
the Allman Bros. Band, the Outlaws, Marshall Tucker Band, Dobie
Gray and, soon, Elvin Bishop. Charlie Daniels and Michael Murphey
will do their Carter bit in Nashville, Monday the 17th. Carter, the
Coast has learned, sought the support of Bob Dylan, who reportedly
said some nice things about the Georgia governor some time ago,
but now remains characteristically non-committal. In newcomer Jerry
Brown’s corner is long-time supporter Helen Reddy, who did a Balti-
more benefit about a week ago. Doing similar Brown fund-raisers
are the Eagles, who were scheduled to appear in Largo, Maryland on
May 14, with their similarly motivated friends, -Linda Ronstadt and
Jackson Browne, with proceeds expected to exceed $100,000. The
24th will see Chicago doing their thing for California’s governor at
the Anaheim Convention Center. The windy city boys make it a point
to say that they are only supporting ‘‘the man,” and not necessarily
the party. On the Republican side, Ronald Reagan boasts the formid-
able easy-listening support of Frank Sinatra, Pat Boone and Tom Sulli-
van. While an L.A. Ford spokesman couldn’t think of any rock acts
working for the prez, Lionel Hampton and Ben Vereen were men-
tioned as staunch camp followers . . . More locally, California’s Propo-
sition 15, the Nuclear Safeguards Initiative, has benefitted from the
money-making efforts of proponents Danny O’Keefe, Wendy Wald-
men, Little Feat and America, along with the previously-mentioned
Eagles and Linda Ronstadt. John Denvers “Yes On 15 show was
slated for UC Santa Barbara on May 14 . . . Lest we forget about equal
time in the national arena, we hear that National Telefilm Associates is
compiling a feature-length film called ‘‘Betty Boop For President,”
culled from the works of Max Fleischer. Could this have been Gram-
py’s idea? . . . Also on the political front, David Bowie recently re-
ported that he’d like to be England’s Prime Minister—which would
probably put a whole new slant on the term “Anglo-American rela-
tions” . . .

NEW STUFF: “I'm Merely Famous” will be the new Ip by British
stalwart Cliff Richard, set for the first week in June . . . The Alan Par-
sons-produced John Miles ‘‘Rebel’” album is doing a dance around the
top of the British charts, and hopefully this satisfying littie platter will
do the same Stateside . . . Still in the studio, but reportedly working
real hard, is the Jefferson Starship, now laying down the vocal tracks
for their “Red Octopus” follow-up. It'll be some act to follow, but we
have faith . . . Sharing the Wally Heider roof is John Fogerty, who is
starting his new one for Asylum, with David Coffin engineering . . .
That “Midnight Flyer,” Howard Werth—one of Elton’s Rocket-men—
will be recording his new material in L.A., in July.

EXECUTIVE ACTION: Former Casablanca promo man, Marc Nathan,
says he can now be reached at (213) 851-7701 . . . At Hollywood’s
Starwood nitespot, manager Ray Stayer has announced the appoint-
ment of Eddie Choran to the new post of Starwood production man-
ager, starting right away.

HUNDREDS PARTY HEARTY FOR ARTIE: Far Out Productions’ roof-
top fling, dubbed “The Welcome Artie (Mogull) Party” was attended
by hordes of well-wishers from every corner of the entertainment
community, most of whom were kept well-entertained by both the
scheduled festivities and by co-host Steve Gold, who had shaven his
head (“just on an impulse” he says) and donned some colorful Otto-
man robes for the occasion, causing him to be repeatedly mistaken
for Ahmet Ertegun by several of the more near-sighted guests. Some
of the luminaries seen enjoying Mssrs. Gold and Goldstein’s chatter,
drinks, ribs and disco were War (some of whom filmed the occasion
for posterity) Deborah Raffin, Pam Grier, Ronnie Laws, Henry “The
Fonz”’ Winkler, Tina Louise, Bo Donaldson, Linda Carter, Gary Owens,
Ron and Russell Mael and, oddly enough, Mr. and Mrs. John Dean.
Executive heavies in attendance included Russ Regan, Al Coury, Wes
Farrell, Jay Lasker, Stan Cornyn, Mike Maitland, Tom Takayoshi, Char-

(Continued on page 50)
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Kudos for Carmen

E@:: A \,,3:: A S e k ‘ &- -

Arista recording artist Eric Carmen was awarded a gold record by Arista president Clive
Davis for his simngle, “All By Myself,” in a special pr tation at the N Coliseum
date with America before a crowd of 20,000 after Eric completed his set. Shown back-

stage after the performance are (from left): Carmen's manager Stan Poses; David Car-

rico, Arista's vice president, promotion; Carmen; and Davis.

Poly‘dor, RSO P_acf {Continued from page 3)

Polydor Incorporated.

“This collaboration is a
meaningful action which has
great weight in Polydor Incor-
porated’s plans and growth,”
stated Steinberg. “This is a good
time and place for Polydor Incor-
porated and RSO to join hands in
the record business. We welcome
RSO’s artists and look forward to
working with Robert Stigwood, Al
Coury and their colleagues.”

Coury’s Duties

Coury will direct all of RSO’s
a&r, managerial and promo-
tional activities for the venture,
in conjunction with all of Poly-
dor’s department heads and in
collaboration  with  Polydor’s
executive team.

Robert Stigwood, chairman of
The Robert Stigwood Group, Ltd.
and Coen Solleveld, president of

Looking Up

the worldwide Polygram group of
companies, met in New York re-
cently to review and to ratify this
new relationship and the integra-
tion of its structure with Coury
and Steinberg.

‘In addition to a variety of
soundtracks from major motion
picture musicals produced by the
Stigwood Motion Picture Division,
the Stigwood roster currently
includes such artists as Eric Clap-
ton and The Bee Gees. Both
Stigwood and Solleveld indicated
that this venture of collabora-
tion further emphasizes the grow-
ing closeness of the Stigwood
and Polygram groups without in
any way inhibiting the inde-
pendence, freedom and special
personalities of either of the
groups, which independence is
maintained by both sides.

Wirner Elves By

Fout Quartnr NesSmess, %20y

-

Warner Bros. board chairman and president Mo Ostin is shown presenting five Warners

executives a chart graphically demonstrating the company's sales gains in first quarter
1976. Ostin revealed that the company is experiendng sales admost twice that of last
year's figure for the same quarter. Pictured from left: Tom Draper, vice president black
music marketing; sales director Lou Dennis; vice president and director of national
promotion Russ Thyret; Ed Rosenblatt, vice president and director of sales and promo-
tion; Ostin; and executive vice president and director of creative services Stan Cornyn.
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John Miles: Off To a Fast Start

B NEW YORK—]John Miles, fresh
from topping English charts with
"Music” and the “Rebel” album
from which it was taken, paid
his first visit to this country re-
cently to begin the conquest of
an even bigger audience, and if
the radio response to the album
is any indication, he has already
won the first battle.

Miles’ sound is a very British
blend of influences that seem to
range from the Moody Blues to
the Hollies, but his true favorites,
he said, are American artists such
as Stevie Wonder, Carole King
and James Taylor. “‘Rebel” deals
in joyous pop efforts such as
“High Fly,” the first single from
that album, but also demonstrates
a social conscience (““Pull the
Damn Thing Down’’) reminiscent
of the Kinks and largely missing
from the sort of keyboard-
dominated, ethereal English rock
that “Rebel” seems to fit in with.

But Miles insisted that, while
he is pleased with the album,
it isn’t quite an accurate repre-
sentation of his style. His new
songs, he said, ““are a bit more
aggressive, a bit more out front.
I think that's because, before
‘Rebel,’ we didn’t work live for
a long time, and when you don't
work live for a while you lose
some of the aggression, and the
punch that you need. | think
that's coming together now since
we started working again. We

Wagner Named CTI VP

@ NEW YORK — Creed Taylor,
president of CTI Records, has an-
nounced the appointment of
Jerald Wagner as vice president/
marketing. Wagner, who will re-
port directly to Taylor, will be
responsible for the merchandis-
ing, sales and promotion of all
CTI and Kudu product.

Jerry Wagner

Prior to his appointment, Wag-
ner was, for more than three
years, a co-owner of Babylon
Recording Corp.,, a New York-
based independent r&b label.
Before that, he was director ot
sales and promotion for Chess/
Janus, and head of sales and pro-
motion at Jubilee Records. He
was also head of promotion at
Ampex Records, and held the
title of regional promotion direc-
tor for RCA Records, in Atlanta.
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play more as a band. I think the
next album will be more of a
‘band’ sounding album—maybe
not so big, maybe not so many
instruments on it.”

Miles also sings on Alan Par-
sons’ “Tales of Mystery and
Imagination, Edgar Allan Poe,”
and it is Parsons who has edited
““Music” for release as an Ameri-
can single. “Music” having al-
ready peaked in England, Miles
will shortly record his follow-up
effort for release abroad, and will
be supporting his records with
concerts in England (opening for
Jethro Tull) and in Europe. An
American tour, which Miles was
negotiating on his New York visit,
will have to wait at least until
July.

Miles, who has been perform-
ing for five years with members
of his present band in their native
Newcastle, in London, and now
all over Britain and Europe, has
the poise of an established per-
former, a poise which shows
throughout ‘““Rebel,” and which
seems to require only some focus-
ing of his image and style to
break him as a major artist. Tour-
ing here and further recording
should bring that about; for now,
with the cordial reception ac-
corded ‘“Rebel,” John Miles is off
to a fast start.

Marc Kirkeby

Kevin Eggers:

Songstress Odia Coates, who sang om Paul Anka's singles ‘“Having My Baby,” *‘One
Man Woman" and “I Believe There's Nothing Stronger Than Our Love,”’ is pictured with
Anka and Epic Records execs upon signing her recent pact with the label. Coates is
currently in LA, sessions for her first Epic release, with Don Costa producing in associa-
tion with Paul Anka's Cousins Productions. Pictured (from left): Epic vice president,
marketing Jim Tyrell; Coates, Anka and Ron Alexenburg, Epic senior vice president/

general manager.

ABC Music Publishing

Promotes Ronny Vance
W LOS ANGELES — Jay Morgen-
stern, president of ABC Records’
music publishing division, has
announced that Ronny Vance has
been appointed to the post of
associate professional manager
and begins work immediately. His
offices will be located in ABC’s
music publishing division’s Los
Angeles headquarters.

Reaching For a New Utopia

K NEW YORK—Before the late
sixties advent of FM progressive
formats, the record buyer with an
interest in the avant-garde in jazz,
folk or rock had few indicators to
help him with his purchases. One
of the few was the label name,
because a handful of small labels
had reputations for strength in
one area or another of progressive
music. As time brought wider ex-
posure to such records through
radio and through print, some of
those small labels, like Elektra,
became majors; some, like Van-
guard, retained their iconoclastic
image; and some, like Poppy,
faded away.

Kevin Eggers, who founded
Poppy Records in 1967, is con-
vinced that the fan of avant-garde
music still needs relatively small,
selective  record labels, and
Utopia Records, which he founded
with Giorgio Gomelsky in 1974,
is an attempt to reach that market.
With an artist roster that now
includes Albert King, Julie “Dris-
coll” Tippetts and Magma, and
with plans to sign an additional
two to four acts this year, Eggers
is placing Utopia back in com-
petition for a selective audience,
competition which has intensified
lately with the inception of several
new labels, among them Beserk-

ley Records and Island’s Antilles
Records.

“The business is so speeded up
today, there has to be somewhere
where artists have room to de-
velop and grow,” Eggers said.
“That's why Utopia has to have
some kind of commercial success,
or a major won’t have the
patience to work with you.” The
major Utopia is dealing with is
RCA, which also distributed Poppy
at one point, and which gives
Eggers the sort of worldwide or-
ganization he wants for a label
that is to be truly international.

““The business Jjs international
now,” he said. “European coun-
tries are going through tremend-
ous changes musically. The rock
scene is going to change, and
something as drastic as Magma
could well become a mainstream
artist.” Gomelsky is principally
responsible for Utopia’s overseas
artist development, although Eg-
gers made over 10 trips to Europe
last vear.

Albert King, the electric blues
stylist whose influence on many
rock guitarists has been great,
seems to typify the sort of artist
with whom Eggers hopes 1o stock
his roster. King’s “Truckload of
Lovin’”” was well received at FM
rock stations, qualifying as it does

 Abbott Joins H&L

‘ ® NEW YORK—Hugo & Luigi, co-
presidents and owners of H&L
Records Corporation, have an-
nounced the appointment of Mike
Abbott as national r&b promotion
manager. Abbott, a former talent
agent at General Artists Corpora-
tion, held promotion positions
with MGM and Capitol Records
prior to starting his own label,
Abbott Records.

as ‘“roots music” for much of
those stations’ playlists. King also
has a relatively smalf but dedi-
cated following built up during
his years at Stax. Eggers called
him one of a group of “distinctive
artists, who have their own point
of view musically, who sell below
100,000 or 75,000 but still are
important.”

King and Magma represent as
wide a diversity of musical styles
as is imaginable, but they also
seem to be a legitimate base from
which to build an avant-garde
reputation. With a small roster,
Eggers and Gomelsky have time
to spend with each artist, and
designer Milton Glaser brings a
famous and painstaking touch to
label and cover art.

Has the music business really
grown so much in the decade
since Eggers founded Poppy? “It's
still a business of individuals,”
he said. ‘“When you look at the
most successful companies, it's
still a few individuals who are
making the choices.” Kevin Eg-
gers’ choices for Utopia seem
careful and well-reasoned, and
he is sanguine about reaching an
audience on both sides of the
Atlantic that is looking for some-
thing different in recorded music.

Marc Kirkeby
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i SINGLE PICKS

DONNY OSMOND—Kolob PD 14320
{Polydor)

C'MON MARIANNE (prod. by Mike Curb)
{Saturday [ Seasons Four, BMI)

The Four Seasons’ 1967 hit should make
a chart comeback with this version from
Donny and Marie’s ‘Television Show' al-
bum. It has a distinct flavor all its own.

FAITH, HOPE & CHARITY WITH THE
CHOICE FOUR—RCA JB 10686

A TIME FOR CELEBRATION (prod. by Van McCoy)
{Van McCoy/Warner Tamerlane, BMI)

A bicentennial salute from these two
groups conducted by Van McCoy. To-
gether under the auspices of Van, they
ring in America’s 200th birthday.

GARY BENSON—

Private Stock 081
DON'T THROW IT ALL AWAY (prod. by
Steve Edgley) (Noel Gray, ASCAP)

Benson is an English pop singer who has
a wispy vocal delivery reminiscent of Colin
Blunstone. This is an excellent tune for
him to exercise his distinct style.

CURTIS WOMAC—Playboy P 6071
BOOGIE WOOGIE JONES (prod. by

Bobby Womack & W. Dollarhyde)

{Bobby Womack, BMI)
Bobby Womack wrote and co-produced
this song which is not surprising, as Curtis
is his brother. A good funk/rock number
that should boogie its way chartward.

PRETTY MAID COMPANY—
Ariola America P 7623 (Capitol)

PRETTY MAID (prod. by Hitburger)
{Sunbury, ASCAP)

This European disco record has been
made available domestically at long last.
The song has a Silver Convention-type
sound with several good rhythmic twists.

RICHARD KERR—Epic 8 50217
STAR SAILOR (prod. by Norbert Putnam)

{Irving, BMI; Rondor, PRS)
The man who gave us “Mandy”’ and
“Somewhere In The Night” is on target
once again with an extra-terrestrial story
and a down to earth ballad sound.

DEMIS ROUSSOS—Mercury 73798
CAN'T SAY HOW MUCH | LOVE YOU {(prod. by
D. Roussos) (Intersong, ASCAP)

A big European attraction, Demis offers
an attractive ballad from his recently re-
leased “Happy To Be” album. It should
serve to establish him here.

PURE PRAIRIE LEAGUE—RCA JH 10679
THAT'LL BE THE DAY (prod. by John Boylan)
{McCartney, BMI)

If the shoe fits, Pure Prairie League will
wear it, and here they wear it well. Buddy
Holly’s classic lives on with this stylish
interpretation recalling rock’s heydays.

FIREFALL—Atlantic 3333
LIVIN' AIN'T LIVIN' {prod. by Jim Mason)
{Stephen Stills, BMI)

A plethora of influences are fused together
to kindle this light harmony number
penned by Rick Roberts. A haunting track
with incisive instrumental work and lucid
harmonies, it could go all the way.

HARPO—EMI P 4212 (Capitol)
MOVIESTAR (prod. by Ben Palmers) (Buddah,
ASCAP)}

A delightful pop tune from this new artist
who is currently climbing up the U.K.
charts. Sounding like a ‘“Hunky Dory”
David Bowie, he combines strong lyrics
with a spright, infectious beat.

ASHFORD & SIMPSON—
Warner Bros. 8216

SOMEBODY TOLD A LIE {prod. by N. Ashford &
V. Simpson) (Nick-O-Val, ASCAP)

The dulcet voices of this duo melt into
one, infusing this tune with strength and
emotion. An especially strong outing that
should be another hit for this team.

FLASH CADILLAC & THE CONTINENTAL
KIDS—Private Stock 079

DID YOU BOOGIE (WITH YOUR BABY) {prod. by
J. Renzetti & D. Chackler) (Ashton, BMI)

Wolfman Jack makes another cameo as
he introduces this track. The group plays
it straight this time and gets a good middle
’60s sound reminiscent of the Beach Boys.

JIMMY BRISCOE & THE LITTLE BEAVERS
—Pi Kappa 800 (Buddah)

AIN'T NO WAY (prod. by Paul L. Kyser)
{Kama Sutra/Wanderik, BMI)

This Baltimore outfit that scored with ““My
Ebony Princess” has again come up with
a solid vocal combination and crisp
rhythmic support. Ain’t no way it can miss!

LOVELAND—AOA 121
BLACK 1S BLACK (prod. by Harley Hatcher)
(Elmwin, BMI)

A whirlwind of sound gushes through this
chestnut that was a hit nearly a decade
ago for Llos Bravos. Good pop/disco
potential with a contemporary hook.

SHIRLEY EIKHARD—Epic 8 50230
SAY YOU LOVE ME (prod. by Michael J. Jackson)
(Rockhopper, ASCAP)

Shirley sounds remarkably like Christine
McVie on this track which coincidentally
appears on the Fleetwood Mac album. A
soft rock production that could go far.

GERARD—Caribou ZS8 9013 (CBS)

HELLO, OPERATOR (prod. by James William Guercio)
{Big Elk, ASCAP)

This Colorado group makes a very special
kind of debut with this track, reinforced
by a solid brass foundation and clean
sounding vocals. Give it a close listen.

THE SUPREMES—Motown M 1391 F

I'M GONNA LET MY HEART DO THE WALKING (prod.
by Brian Holland) (Holland-Dozier-Holland,
ASCAP; Stone Diamond /Gold Forever, BMI)

This track from the group’s “High Energy”
album places an even greater emphasis on
vocals while a disco-styled arrangement
adds sure-fire pop/r&b potential.

NEW RIDERS OF THE PURPLE SAGE—
MCA 40564

FIFTEEN DAYS UNDER THE HOOD (prod. by Bob
Johnston) (WB/Jazz Bird, ASCAP)

A great label bow from the group with
this engaging rockabilly car song. The
melody is fresh and attractive and should
be the vehicle to drive them up the charts.

THE JIMMY CASTOR BUNCH—
Atlantic 3331

BOM BOM (prod. by Castor.Pruitt)
{Buddah /Inagua, ASCAP)

Castor can always be counted on to come
up with a song containing great rhythms
and a sparkling sense of humor. This
Exuma tune is certainly no exception.

HONEY WHITE AND THE NIGHT MAN—
Haven 804 (Aristc)

ALL NIGHT'S ALRIGHT (prod. by Dean Parks)
{Touch Of Gold/Runaway Inflation, BMI)

A percolating rhythmic combination rem-
iniscent of Rufus and Stevie Wonder sets
this song into motion with an unrelenting
sound aimed at pop and r&b markets.

FRANKIE AVALON-—Delite DEP 1582
THANK YOU FOR THAT EXTRA SUNRISE {prod. by
Billy Terrell) (Delightful / Cheech/
Whispering Catfish Holler, BMI)
Avalon, who recently resurfaced with his
disco-ized treatment of ‘“Venus,” follows
it with a new tune that showcases the
same kind of exuberar.ce and vocal charm.

BRITANNIA—Midland intl. JH 10670
HOLLI-BRITE (prod. by Bobb Flax)

(Diagonal, BMI; Midsong, ASCAP)
A refreshing mix of strings, electronics and
cool harmonies adds up to a delightful
summer sound that should be gracing the
airwaves during the months ahead.

LOU REED-——RCA JH 10648
CRAZY FEELING (prod. by Lou Reed &
Godfrey Diamond) (Oakfield Ave./Dunbar, BMI)

Reed’s still walking on the wild side with
his latest: a simple pop construction giving
way to a peculiar love story. It may be
a crazy feeling but it could be a hit.

CARDELL & WHITE—White Card
WC 1001
ROCK & ROLL YEARS (prod. not listed) (McCoy, BMI)

This bright new rockin‘ release by the
duo of Nick Cardell and Tom White has
been generating interest in the New York
area and should soon take off nationwide.
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ENERGY TO BURN

8.T. EXPRESS—Columbia PC 34178 (6.98)

The disco beat is the prevalent element
herein with but two cuts (“Herbs” and
“Now That We Found Love”) along
less dance-oriented lines. ‘‘Can’t Stop
Groovin’ Now, Wanna Do It Some More*’
is the just- released single which, com-
bined with the Ip and new label identifica-
tion, send this burning express to track #1.

SONG FOR EVERYONE

DEJA VU—Capitol ST-11527 (6.98)

A Canadian trio produced by ex- Light-
house leader Skip Prokop, tackling orig-
inal and familiar material (“Sail On Sailor”
in the latter category) in a grand, funkish
manner. “If He Loved You,” “‘Be Happy,”
“Two Lane Highway” and “Don’t Want
to Say Goodbye” tell the story and sing
the songs for one and all.

CARDIFF ROSE

ROGER McGUINN—Columbia PC 34154 (6.98)
One by-product o