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HITS OF THE WEEK

SINGLES

BAD CCMPANY, “MOVIN’ ON” (prod. by Bad
Company) (Badco, ASCAP). Second
single from their “"Bad Co.”" album
has as much going for it as their
groundbreaking "‘Can't Get
Enough.” Mick Ralphs tune is loco-
motion in action. Newly-recorded B
side, "Easy on My Soul,”" not found
on their Ip is yet another solid sales
plus. Swan Song 70101 (Atlantic).

B. T. EXPRESS, ‘‘EXPRESS™ (prod. by Jeff Lane/
Dock Prod. & 'O" Prod.) (Triple O/

D Jeff-Mar, BMI). Clear choice from
\aliied ihe album featuring Do It (Til
You're Satisfied).” In the wake of

the cut's phenomenal disco response,
it sees a long-awaited single re-
lease, puffin’ in the same direction
as its pop/soul predecessor. Road-
show 7001 (Scepter).

STYLISTICS, “STAR ON A TV SHOW” (prod. by
Hugo & Luigi) (Avco Embassy,
ASCAP). The "You Oughta Be in
Pictures' concept gets an update for
the '70s from romantic souldom's
ratings kings. Their medium is a
familiar message whose run is re-
newed with contemporary finesse.
The home screen has never sounded
better! Avco 4649,

LOGGINS & MESSINA, “CHANGES” (prod. by
Jim Messina) (Jasperilla, ASCAP).
Neither the Phil Ochs nor the Bowie

J classic of the same name, but a
Messina  original off the duo's
“Mother Lode album. A full 180

degree turn from "'Your Mama Don't
Dance,”" this eloquent product brings
a bit of existentialism to the super-
star world. Columbia 3-10077.

SLEEPERS

SAM NEELY, *I FOUGHT THE LAW" (prod. by
Bobby Hart & Danny Janssen: Hit
Brigade Music/Gross-Kupps Prod.)
(Acuff-Rose, BMI). The Bobby Fuller
Four former '66 top 10er serves as
an even more animated oldie than
‘You Can Have Her" as Neely
comes off his biggest to date. Saga

of a man on the run proves to be a
fight to a fine finish. A&M 1651

TAVARES, “REMEMBER WHAT | TOLD YOU TO

FORGET" (prod. by Dennis Lambert
& Brian Potter) (ABC-Dunhill, BMI).
o Powerhouse material debuted on a
recent Four Tops album becomes the
likely choice for these guys to top
their number one soul success,
‘She's Gone." Crossover possibilities
here boggle the mind. Totally un-
forgettable! Capitol 4010.
JOHNNY WINTER, “RAISED ON ROCK" (prod.
by Shelly Yakus) (Screen Gems-Co-
W" lumbia/Sweet Glory, BMI). Elvis
grabbed a hold of this Mark James
tune not too long ago, but leave it
to Johnny to make it seem like
you're hearing it for the first time.
Interesting counterpart to the current
Mac Davis hit celebrates boogie.
Blue Sky Z58-2754 (Columbial).
CHARLIE

DANIELS BAND, *“THE SOUTH'’S
GONNA DO IT’ (prod. by Paul
Hornsby/Don Rubin Prod.) (Kama
Sutra/Rada Dara, BMI). Southern
rock had a great ‘74, and Charlie
wants to be the one to launch '75
from below the Mason-Dixon line.
More supportive of a total career
than “Uneasy Rider.” For one and
y'alll Kama Sutra 598.
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ALBUMS

GUESS WHO, “‘FLAVOURS.” Canadian
troubadours who have held a steady
n sturdy grip on the pop scene for lo
these many years, further the strength
of that grasp with this diversified set.
A virtual Baskin-Robbins array is of-
fered—the tasty single, "Dancin’ Fool,
the spicy 'Long Gone'" and the nourish-
ing "'Diggin' Yourself." Do yourself a
‘Flavour!™ RCA CPL1-0636 (6.98).

ROXY MUSIC, “COUNTRY LIFE.” After [l eE

opening eyes with the cover, Ferry and
troupe offer ear-tingling material on a
beguiling international level from the
"Oy Weh' of “The Thrill of it All" to
the “I'amour™ of “All | Want |Is You’
to the ‘liebchen” of ‘Bitter-Sweet.”
The time is ripe for Stateside recogni-
tion of the mysticism oozed by Ferry's
genius. Atco SD 36-106 (6.98).

SHIRLEY BROWN, ““WOMAN TO
WOMAN.” The single title track off
this disc has been making chart history,
not only in its swift zoom into the num-
ber one slot on the Record World r&b
chart and crossover into pop, but also
in its re-establishment of the answer
record (with Barbara Mason's and
Candi Staton's reaching top propor-
tions). Truth TRS 4206 (Stax) (6.98).

MAN, *“‘SLOW MOTION.” Deke Leonard-
led entourage has indeed decelerated
their pace while directing that energy
into a new, highly-structured style.
Demonstiative of the effectiveness of
the added dimensions is the gut level
feel of "Hard Way to Die,” the Beatle-
esque quality of 'You Don't Like Us"
and the sheer loveliness of '‘Rainbow
Eyes.” UA UA-LA345-G (6.98).
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Bl Because he's apart of the music busin€ss:==
As the owner of aretail store, experience
has shown him that Record World's Charts,
| RetailReports and Audio Products coverage:
meanmoney in the cashregister; in short,
- he stocks what sells! i
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Dedicated to the Needs Of the Music/Record Industry

Copyright Bill
Signed by Ford

W VAIL, COLO. — President
Gerald P. Ford signed into law
on Tuesday (31) a bill making
permanent. the Federal Copy-
right extended to sound re-
cordings. The previous statute
was due to expire at the end
of 1974.

The new law increases the
penalties for willful infringe-
ment to a fine of up to $25,-
000 and/or a jail term of up
to one year for the first of-
fense and a fine of up to $50,-
000 and/or a jail term of up
to two years for subsequent
offenses. Under the statute
just expired, the penalties
were a fine of up to $1,000
and/or a jail term of up to
one year for all offenses.

The Recording Industry As-
sociation of America, which
had aided the campaign for
this legislation, hailed enact-
ment of the new law as a vital
tool in the recording industry’s
ongoing battle against the pi-
racy of sound recordings.

The new law also extends
for a two-year period copy-
right protection for musical
compositions that were due to
expire at the end of 1974. It
also creates a commission to
look into the ramifications of
copyright of technological de-
velopments such as xeroxgra-
phy and computerization.

20th Pacts Westhound

B LOS ANGELES — Russ Regan,
president, 20th Century Records,
and Armen Boladian, president,
Westbound Records, have jointly
announced that a long-term
agreement had been reached call-
ing for 20th’s exclusive distribu-
tion in the U.S. of all productions
from the Westbound organization.
Additionally, the Westbound-
Eastbound album catalogue, here-

tofore distributed by Chess-Janus, |

will also be distributed by 20th,
effective immediately.

Under the terms of the pact,
Westbound product will be re-
leased on a new label—20th Cen-

tury-Westbound Records. Initial |

releases now being readied in-
clude such Westbound artists as
Funkadelic, Denise LaSalle and
the Detroit Emeralds. A number
of albums are now being prepared

(Continued on page 26)

WB Firms Up Discs
On White House Tapes

B NEW YORK — In the wake of
the just-concluded Watergate
cover-up trial, Warner Bros. Rec-
ords is proceeding with its plans
to release the historic Nixon
White House tapes used as court
evidence in disc form to the gen-
eral public (RW, Jan. 4).
Principals

The label has announced that
its two-record set of Oval Office
tape segments will include con-
versations between former Presi-
dent Nixon and aides H. R. Halde-
man, John Ehrlichman, John Mit-
chell, Charles Colson and John
Dean.

The 11-record ‘set the label is
also preparing will contain the
complete 22 hours of tapes played
during the trial of Mitchell, Hal-
deman, Ehrlichman, Robert Mar-
dian and Kenneth Parkinson
which concluded last week with
a New Years Day verdict of guilty
for all but the acquitted Parkin-
son.

Both albums will be accom-
panied by transcripts of the con-
versations. The 11-record set will
be made available by Warners to

(Continued on page 11)
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Disco Crossovers Providing Arfists
With Multi-Purpose Promotion Aids

By ROBERT ADELS

® NEW YORK — Heavy reaction
from discotheques can do more
than break a black record pop,
according to an analysis of
Record World’s singles chart. Of
the three new disco acts breaking
into the top 25 with bullets this
week, all are outdistancing their
r&b chartings with stronger pop
positions.
Gloria Gaynor

While Gloria Gaynor (MGM)
received initial black radio
reaction to her currently bulleted
at 13 Never Can Say Goodbye,”
its crossover to pop has taken
place without its attaining a
major r&b chart slot. It was disco
reaction to the single, a Rec-
ord World Sleeper the week of
September 7, which sustained it
until the snowballing effect car-
ried its weight into the pop mar-
ket where it charted for the first
time some eight weeks ago.

Carol Douglas

Another soul vocalist, Carol
Douglas (Midland International)
has bulleted into the 19 pop slot
this week as the record’s r&b

Reiss Assumes Key Mofown Ind. Post

® LOS ANGELES — Gordon S.

Riess, formerly executive vice
president of Cinema Interna-
tional Corporation, has been

named executive vice president
and chief operating officer of
Motown Industries, it was an-
nounced by Berry Gordy, chair-
man of the board and president. |

Riess operated out of London |
for CIC and has more than
fifteen years of experience in |
Europe including top executive |
posts with International Paper
Company in Zurich, and Ford
Motor Company in Brussels,
Copenhagen, Rome and Alex-
andria, Egypt.

Riess replaces Berle Adams
who resigned recently.

Responsibilities

Administration of all phases of
Motown industries’ entertain-
ment complex will come under
Riess’ jurisdiction. These include
Motown Record Corporation; Jo-
bete’s group of music publishing
companies; Multi-Media Manage-
ment Corporation, and Motown
Productions, the television and
motion picture arm.

Gordon S. Reiss

Riess’ appointment coincides
with Motown’s expansion plans
in foreign operations in all fields
of entertainment, as well as with
the consolidation of its currently
broadening base of activities in
the United States.

Background

He is a Harvard Business

School graduate with subsequent

experience in  administration,
finance, legal, marketing and
personnel.
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charting follows somewhat be-
hind. The RCA-distributed record
broke onto the pop chart several
weeks before being tracked as a
major r&b seller. (The single is
now bulleted 23, r&b.)

Disco Tex

Meanwhile, the r&b accept-
ance of Disco Tex & the Sex-O-
Lettes (Chelsea) has been even
more overshadowed by the
disc’s pop activity, after getting
its initial exposure as a disco
staple. At a bulleted 21 this
week on The Singles Chart, the
record exhibits the ability of the
discos to break a white act (lead
singer Monte Rock lll) into the
upper chart echelons.

In a situation which in many
ways resembles the Gloria
Gaynor story in terms of keep-
ing a record alive between re-
lease date and pop charting, the
disco reaction to Labelle’s ““Lady
Marmalade” (Epic), first as an al-
bum cut and then as a single,
has sustained it until this week’s
pop breakthrough at 99. Coinci-
dentally, the act’s ‘‘Nightbirds”
album also makes its top 100
debut this week at 99. The
black female vocal trio has often
been described as having a
broader white than black follow-
ing, and disco activity has helped
their product reach the pop
audience without first having to
prove itself in the r&b market.

Disco play, when concentrated
on a local level, is also playing
a part in the making of album
acts out of such pop/soul singles
artists as Carl Douglas (20th
Century) and B. T. Express
(Scepter). Heavy dance club ex-
posure for ‘“Blue Eyed Soul”

(Continued on page 31)

NAACP Nominees

For Image Awards

@ HOLLYWOOD, CAL. — Nomi-
nees for the NAACP’s eighth an-
nual Image Awards presentations
have been announced by Bob
Jones, chairman of the event
sponsored by the Beverly Hills—
Hollywood branch of the National
Association for the Advancement
of Colored People. The winners
will be announced on Jan. 18 at
the Hollywood Palladium.
{Continued on page 28)



Hall of Fame Nominations
Announced by Recording Acad.

B8 NEW YORK—Big band sounds
abound among this year’s nomi-
nations for the Recording Acad-
emy’s Hall of Fame, which honors
recordings of lasting, qualitative
and historical significance re-
leased before the advent of the
Academy’s Grammy Awards in
1958. The list of the 30 finalists,
along with ballots, have recently
been mailed to the 90 members
of the Hall’s election committee,
who selected the nominations
and whose second round of
voting will determine the five re-
cordings that will join last year's
entries in the Academy’s newly-
established Hall of Fame.
Topping the list of most nomi-
nated artists are two bandleaders,
Tommy Dorsey and Duke Elling-
ton, who, along with Billie Holi-
day, have been cited for three
recordings apiece. The only other
multi-nominee is Benny Good-
man, who has been named twice.
The range of nominations
covers, in addition to big bands,
male and female singers, pop in-
strumentalists and classical ar-

Island Taps Dengrove

B LOS ANGELES — Pat Pipolo,
Island Records vice president—
promotion, has announced the
appointment of Jeffrey S. Den-
grove as national album promo-
tion manager for Island, effective
immediately.

Th- MRS

o
Jeffrey Dengrove
Dengrove will headquarter at

Island’s Los Angeles office, work-
ing directly under Pipolo along

with Island’s field promotion
team.
Dengrove joins Island from

Third World Promotions, his own
national album promotion oper-
ation, which handled promotion
projects for 20th  Century,
Wooden Nickel, Chelsea and
Island Records. Previously, he
was Pipolo’s assistant at MCA
Records, handling national album
promotion for the label for
nearly four years in both New
York and Los Angeles.

Dengrove will be involved in
all phases of album promotion,
overlapping into the areas of
marketing, sales and advertising.

4

tists. By a vote of the Academy’s
national trustees it was decided
that this year ““the four non-clas-
sical recordings receiving the
highest number of votes shall be
joined by the classical recording
receiving the most votes to make

- up the five Hall of Fame winners.”

The time span of the 30 selec-
tions covers half a century, be-
ginning with Enrico Caruso’s 1907

acoustic recording of “Vesti La

Giubba” and ending with Count
Basie’s mid-fifties version of
(Continued on page 26)

Daniels Forms Pubbery

B LOS ANGELES — Chandler L.
Daniels has formed Musical Hits
Publishing Co. (BMI) as a first
step in assuming his new activi-
ties in independent production,
management and publishing
since his departure from Capitol
Records.

Musical Hits Publishing Co.
will be the exclusive North Amer-
ican publisher for all tunes writ-
ten by Bjorn Skifs (lead singer
for Blue Swede) and Ben Palmers

(Continued on page 26)

Phonodisc Taps Thies

&t NEW YORK — Herb Heltd, di-
rector of national sales for Phono-
disc, has announced that Arnold
R. Thies has been named the re-
gional director of the newly
formed southern region. Phono-
disc now has four regional offices
located in Los Angeles, Nashville,
New York and Chicago.

For the past six months, Thies
has been the Phonodisc liaison
for major accounts. Previous to
his Phonodisc affiliation, he
served as national country sales
director for MGM Records in
Nashville.

Thies will be based in Nashville
and will report directly to Heldt.

Isleys Hold Gold

RCA Names Carter
Natl. Sales Dir.

® NEW YORK—The appointment
of Dick Carter as director of na-
tional sales, RCA Records, has
been announced by Jack Kiernan,
division vice president, marketing.
Carter replaces Tony Montgom-
ery who last week was named
director of promotion for the
company.

Dick Carter

At the same time, Kiernan said
Larry Gallagher would replace
Carter as north central regional
sales manager and that Dave
Wheeler would replace Gallagher
as sales manager of country
music. Wheeler had been man-
ager of RCA’s Detroit sales office.

Carter was appointed north
central regional sales manager,

- RCA Records with headquarters

in Chicago, in early 1974. Before
that, he had been a field sales
representative in the northwest,
prior to which he had been with

((Continued on page 39)

Weisner Exits Buddah

B NEW YORK — Ron Weisner has
announced his resignation as vice
president of Buddah Records, a
position he has occupied since
the company’s inception six years
ago. Weisner plans to form his
own film management-produc-
tion company. Details concerning
Weisner's new company will be
announced shortly.

Y e et

The Epic/Columbia Custom Labels recently held a gala reception in the Persian Room
of the Plaza Hotel to honor T-Neck recording artists the Isley Brothers. The special
luncheon was arranged to present the Isleys with three gold records which the group
achieved for their single “That Lady {Part 1),” the album entitled “3 4 3,” and their
most recent Ip, “Live It Up.” Shown above at the affair are {from left, rear): Ron
Alexenburg, vice president and general manager, Epic and Columbia Custom Labels;
Don Kirshner, president, Kirshner Entertainment Corporation; Kelly Isley; and Jim
Tyrrell, vice president, national sales, Epic and Cofumbia Custom Labels. From left,
front: Ronald Isley; Chris Jasper; Marvin Isley; Ernie lIsley; Rudolph Isley; Richard
Mack, director, national r&b promotion, CBS Records; and LeBaron Taylor, vice presi-

dent, special markets, CBS Records.
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Court Decision
Supports Publishers

@ NEW YORK — Tape pirates re-
ceived a setback recently when
in a 2 to 1 decision handed down
by the U.S. Third District Court of
Appeals, a lower court decision in
their favor was reversed. A num-
ber of music publishers had insti-
tuted suit claiming that tape du-
plicators could not have access
to the compulsory licensing pro-
visions of the U.S. Copyright Law.
In striking down the lower court
decision, the Court of Appeals
held that duplicators or pirates
did not ‘‘use’” the composers
work in a “similar’” fashion and
therefore could not utilize the
compulsory licensing provisions
at all.

The reversal of the lower court
decision is in conformity with
two prior decisions in other cir-
cuits. Thus, three of the 10 circuit
courts have concurred in ruling
that a compulsory license is not
available if it is invoked to pirate
a recording or tape.

Appeal

One of the cases, Marks v.
Colorado, has been appealed by
the defendant to the Supreme
Court. In responding to a request
by the Court for comment on the
case, the U.S. Solicitor General
recommended that this Writ of
Certiorari should be denied since
the Circuit Court’s decision was
in his opinion correct and since
there was an absence of conflict
among the circuits. The Supreme
Court’s ruling on the appeal
should be expected shortly.

One case is still under appeal
by the defendant in the Fifth Cir-
cuit where the District Court had
decided in favor of the copyright
proprietors.

Wonder Gets Gold

B LOS ANGELES — “Boogie On
Reggae Woman,” the second
single culled from Stevie Won-
der's Motown album, “Fulfilling-
ness’ First Finale,” has sold over
one million units and was de-
clared gold, announced Ewart
Abner, president of Motown
Record Corp.

Both the album and the single
were produced, arranged, written
and performed by Wonder.

New Motown Phone

B LOS ANGELES — The Motown
Record Corporation and its affili-
ated organizations, Jobete Music,
Multi-Media Management and
MoWest Studios will have a new
telephone number as of January
6, 1975. The new number will be
(213) 462-3111.

The offices for Motown Rec-
ords will remain at 6464 Sunset
Blvd. Los Angeles, California
90028.
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Shirley Brown's Woman to Woman'
Reactivates the 'Answer’ Record

By ROBERT ADELS

B NEW YORK—For the first time
in the history of Record World’s
R&B Singles Chart and for per-
haps the first time in all of black
music history, a former number
one record has generated two
simultaneous top 10 ‘‘answer”
records and a third chart hit. The
revival in the commercial appeal
of the ““answer” record—precipi-
tated by the success of Shirley
Brown’s “Woman to Woman” on
the Stax-distributed Truth label—
has also brought the art of the
introductory  “rap” to new
heights of soul fashion.

“Woman to Woman’ topped
The R&B Singles Chart for two
weeks in November and is still
charted there at 31. The first two
““answer” discs which resulted
from that disc’s popularity, re-
leased within one week of each
other, are now both top 10 on
the soul charts: Barbara Mason’s
Buddah hit ‘“From His Woman
to You” at a bulleted number 8
and Candi Staton’s Warner Bros.
hit “As Long As He Takes Care

ATV Pacts Sire
For Fruupp Disc

B NEW YORK—Peter K. Siegel,
president of ATV Records has an-
nounced a major licensing agree-
ment with Seymour Stein, man-
aging director of Sire Records, for
Sire to release the Irish band,
Fruupp in the U.S. ATV Records
is the American operating arm of
Pye Records of London.

Sire plans to release Fruupp’s
most  recent  British  album,
“Prince of Heaven's Eyes,” in late
March to coincide with a tour
currently being planned by Stein
and Paul Charles, manager of the

group.

Irwin Segelstein (left), president of Columbia Records, and Arthur Taylor (right), presi-
dent, CBS, talk with Leonard Bernstein at the reception honoring Bernstein on the oc-
casion of the release of ‘‘Leonard Bernstein at Harvard, The Norton Lectures 1973:
‘The Unanswered Question.' '’ Other guests included Elliot Forbes, chairman of the
music department at Harvard, who was presented with an autographed copy of the

six-volume set.

Bernstein Honored

| parodying an original hit with

of Home’" at a bulleted 9. In ad-
dition, the male answer record
by Lonnie Youngblood on the’
Chess/Janus-distributed Shakat
label, “Man to Woman'’ is a soul-
charted 34 this week. ’

The Staton and Mason singles
are following in the pop cross-
over footsteps of the now-gold
Shirley Brown recording: ‘‘As
Long As He Takes Care of Home”
is 60 while “From His Woman to
You" is a bulleted 59 on The Sin-
gles Chart. ]

It is also interesting to note
that the opening rap on “Woman
to Woman' has led to the device
showing up much more frequent-
ly on other black records pro-
duced since its ascendancy. A
similar interest in raps on the
part of record producers also
showed a resurgence with the
popularity of Margie Joseph’s
“Stop in the Name of Love” in
1971, also on a Stax-connected
label, Volt.

History

The concept of the ‘““answer”
record, a song in which a past
hit is directly addressed in lyri-
cal and/or musical content, is
tied to the broader history of
the novelty record. By the end
of World War I, such kings of
novelty as Spike Jones were more
often than not to be found on
the charts spoofing a former hit
by another artist. An example of

comic ‘“‘gimmick’ variations on
the original copyright was Jones’
‘45 version of ‘“Holiday for
Strings,” a take-off on the David
Rose triumph of the previous
year. Titularly-changed parodies
of hits were also Jones’ forte, as
exhibited by his 1950 chart rec-
ord “Chinese Mule Train,” a
spoof of Frankie Laine’s '49 num-
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oer one disc “Mule Train.”

The man who figured most
prominently into the novelty/
answer concept in the early rock
era was Stan Freberg who hit in
1956 with his version of Elvis
Presley’s ‘‘Heartbreak Hotel.”
But r&b music did not pick up
the idea from rock; a group from
which Hank Ballard emerged,
The Midnighters, had scored in
‘54 with “Work with Me Annie”
and in effect answered their own
record two times in succession
with their follow-up r&b charters
“Annie Had a Baby’’ and ““Annie’s
Aunt Fannie.”

Success Pattern
Answer records have seldom
been as successful as their origi-
nal sources of inspiration, al-
though one notable exception
(Continued on page 30)

Arista Pacts Freedom;
Plans 8 LP Release

® NEW YORK—Clive Davis, presi-
dent of Arista Records, has an-
nounced that Arista will distribute
Alan Bates’ Freedom Records, an
extensive catalogue containing re-
cordings by major jazz artists of
the 1960s and 70s. Arista will be-
gin with an initial release of eight
albums in late January.

In the release are Cecil Taylor’s
“Silent Tongues,” recorded in
1974; Randy Weston's “‘Carnival,”
featuring Billy Harper on tenor;
“Flexible Flier,” with Sheila Jordan
on vocals; Gato Barbieri and Dol-
lar Brand in a series of reed duets
under the title ‘“‘Confluence;”
Ornette Coleman’s “Great Lon-
don Concert,” a two-Ip set; Albert
Ayler's  ““Vibrations,” featuring
Don Cherry; the Charles Tolliver
All Stars’ “Paper Man,” with
Herbie Hancock, Ron Carter and
Gary Bartz; and Marion Brown’s
“Porto Nova.” None of these re-
cordings have been previously re-
leased in the U.S., and the Taylor,
Weston and Rudd efforts are here
issued for the first time anywhere.

Among other plans in Arista’s
progressive jazz pursuits are, ac-
cording to Steve Backer, coordi-
nator of the project for Arista, an
album from Anthony Braxton fea-
turing David Holland and Leroy
Jenkins; a recording by Jon Hen-
dricks (of Lambert, Hendricks and
Ross); and a disc from Randy and
Michael Brecker. Label coordina-
tor on behalf of Freedom is Mi-
chael Cuscuna.

A promotional sampler of the
eight albums (also including a
track from the Braxton recording),
designed to highlight the most ac-
cessible moments from each, will
be distributed to radio stations in
advance of the actual release.



A Great WayTo Begin

THE EXPLOSION OF ONE GREAT STAR!

TONY ORLANDO & DAWN £

are breaking through with their
next giant hit—

“LOOKIN MY EYES
PRETTY WOMAN"

from their current smash album

PRIME TIME

LY

The album
that is as red hot as their
prime time
CBS Television Show
TONY ORLANDO & DAWN
moving as fast as the new year with an entire catalog of hit albums!
Fast Breaking
Just Turned Gold! Going Gold! Repackages Of Two Great Releases
NEW RAGTIME TUNEWEAVING KNOCK THREE TIMES TONY ORLANDO

FOLLIES & CANDIDA | & DAWN I
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Our First Year...On Top!

THE ARRIVAL OF ANOTHER GREAT STAR!

BARRY MANILOW

has zoomed to the top
of the’75 charts with
his sensational hit —

“MANDY”

from his brilliant

album —an album that is
moving as fast as his
sold-out concert

appearances! YUY A e AL

/:/ N
» 6’ \
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The magic of this great
w_ new star is also evident in

Includes the tremendous sales now
UMD YN IIETIWEE [eing generated by the first | BARRY MANILOW
BARRY MANILOW
album!

“His Carnegie Hall Concert proved Manilow is a star in his own right and that he has
the potential to become a long-lasting superstar'— PERFORMANCE MAGAZINE

““He will be a star for a long time!”"— PHILADELPHIA DAILY NEWS
“Manilow is going to make it. BIG!”"— PHILADELPHIA INQUIRER

“When you watch Manilow, you begin to think of the categories that apply-—from
entertainer to singer-songwriter to record star'—BOSTON HERALD-TRAVELER

The New Record Company
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E/A/N’'s Year Shows Big Increase
In Sales, Roster & Chart Growth

®m LOS ANGELES — Elektra /
Asylum / Nonesuch Records is
completing its first full year of
operation, reported by the label
to be a period marked by out-
standing  sales,  consistently
strong chart performances and
steady growth throughout every
phase of the young company’s
operations.”  Highlighting this
success was sustained chart
momentum that brought 67 per-
cent of the company’s pop and
rock titles onto the charts, and
garnered gold record awards for
14 albums during a year when
only 31 pop and rock albums
were released.

Year-end sales figures show a
dollar volume performance reach-
ing 38.6 million at the end of
the year, an increase of 157 per-
cent over comparable figures for
'73.

Elektra/Asylum/Nonesuch also
consolidated its national opera-
tion during this period. After
initial operation through sepa-
rate east and west coast offices—
with sales, marketing and general
business affairs centralized in
New York while creative adminis-
tration was handled from Los
Angeles—the company relocated
its headquarters to the Los An-
geles office, newly renovated to
contain an expanded home office
staff.

Elektra/Asylum Records open-
ed 1974 with a three album
release from Bob Dylan, Joni
Mitchell and Carly Simon, with
those albums reaching the top
three positions on national album
charts.

Albums receiving RIAA certifi-
cation during 1974 were '‘Best
of Bread, Vol. II;”” “Late For The
Sky” by Jackson Browne; “Verti-
ties and Balderdash” by Harry
Chapin; “Colors of The Day” by
Judy Collins; ‘“Planet Waves'’ and
‘“Before The Flood,” both re-
corded by Bob Dylan with The
Band; ‘‘Eagles,” ‘“Desperado”
and ““On The Border,” all re-
corded by the Eagles; “Court
and Spark” and ‘“Miles of Aisles,”
both recorded by Joni Mitchell;
Carly Simon’s “‘Hotcakes;” ““The
Souther Hillman Furay Band;”
and “When The Eagle Flies” by
Traffic. Of these, 11 were released
during 1974.

Achieving  platinum  record
status during the year were three
albums, “The Best of Bread,” “Be-
fore The Flood” by Bob Dylan
and The Band, and “Court and
Spark’”” by Joni Mitchell.

Elektra/Asylum’s country roster
also scored both singles and
album successes. Melba Mont-
gomery brought Elektra Records
its first number one country hit,
“No Charge.”

Pointing toward additional
growth for the company’s young
southern artists roster was the
opening of a Nashville office,
headed by general manager Mike
Suttle, in the Spring of 1974. A
small but growing roster includes
members of Nashville’s growing
“underground,” like Linda Har-
grove, Larry Ballard and Dick
Feller, as well as Nashville-based
pop writer-performers like Den-
nis Linde and Eddie Rabbitt. Elek-
tra artist Mickey Newbury, the
label’s first southern artist, was
also active during ‘74, releasing
his fourth Elektra album and
making both live and television
appearances.

Nonesuch

For Nonesuch Records, 1974
brought critical recognition high-
lighted by a Pulitzer Prize
awarded to Donald Martino for
“Notturno,” composed to a Wal-
ter W. Naumberg commission
and recorded by Nonesuch early
in ‘74 for release during Septem-
ber. Equally significant was wide
public acceptance for the piano
rags of Scott Joplin, first recorded
for contemporary audiences by
Joshua Rifkin for Nonesuch. Less
conspicuous but just as vital to
Nonesuch’s continuing involve-
ment in both contemporary and
classical music were continued
expansion of its Explorer Series;
new titles in the Spectrum: New
American Music Series; and al-
bums exploring both instrumen-
tal and vocal popular music com-
posed at the turn of the cen-
tury.

A substantially realigned pro-
motion force brought greater
market coverage for the label,
culminating in the company’s
largest singles release in its his-
tory during December, 1974.

Alice s Smothered

1974: A Golden Year for MCA

B LOS ANGELES — MCA Rec-
ords received eight gold singles
and eleven gold albums in 1974,
an unprecedented achievement
for the label. The RIAA certifica-
tions were tallied by the com-
pany’s vice president/marketing
Rick Frio, who also noted that
seven of those albums sold over

one million wunits, qualifying
them as platinum Ips.
Elton John

Elton John leads the MCA

award-winning list with three

gold singles, two gold albums
and three platinum Ips. The sin-
gles are Goodbye Yellow Brick
Road,” “‘Bennie and the Jets”
and “Don’t Let The Sun Go Down
On Me.” Elton John's gold al-
bums are ""Caribou” and ‘‘Great-
est Hits.”” Both these albums
went platinum within one month
of release and are now double
platinum, having sold in excess
of two million units each, accord-
ing to the label. In addition,
Elton’s two-album set, ‘‘Yellow
Brick Road,” certified gold in
1973, also went double platinum
in 1974 with over two million
two-Ip units sold.

Olivia Newton-John

Another MCA award-winner is
Olivia Newton-John. Every one
of her releases has been certi-
fied gold by the RIAA, with the
Ip “if You Love Me, Let Me
Know” going platinum. Olivia’s
first gold record, the single, “'Let
Me Be There,” was certified by
the RIAA in February, 1974.
Within 10 months of that award,
all her records garnered gold.

The southern rock group Lyn-
yrd Skynyrd had both their MCA
Ips, “Pronounced ‘Leh-nerd ‘Skin-
nerd” and “Second Helping,”
certified gold in 1974.

”0Odds and Sods” The Who's
tenth album released by MCA

;

The All-American kid himself, a.k.a. Alice Cooper, guest stars on the Smothers
Brothers Show, airing January 13 on NBC. Cooper will sing one number and will also
join the Brothers (who are returning to television after a six-year absence) in a comedy
skit. Assembled in the photo above are hosts and first night guests, from left: Dick
Smothers, Redd Foxx, Alice Cooper, Johnny Carson, George Burns and Tommy Smothers.

1
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to coincide with the group’s 10th
anniversary this year, was certi-
fied gold by the RIAA in Decem-
ber, 1974. The album, a collec-
tion of Who ‘“oddities” from
over the years, is the group’s
sixth gold Ip.

Golden Earring’s first MCA al-
bum, “Moontan,” is another gold
disc award-winner. Earring rec-
ords on The Who's Track Rec-
ords label, distributed by MCA
Records, Inc.

Neil Diamond’s ‘‘Twelve Great-
est Hits” was also certified gold
in 1974. This is Neil Diamond’s
seventh MCA album to achieve
gold status. In addition, Neil’s
two [p set, “Hot August Night,”
certified gold in 1973, went plati-
num in January of 1974,

Cher’s album ‘‘Half Breed,”

and the single, "“Dark Lady,”
also went gold.
Soundtracks

In the field of motion picture
soundtrack music, MCA had two
gold records and two platinum
in 1974. The original motion pic-
ture soundtrack of “The Sting,”
with  music  conducted and
adapted by Marvin Hamlisch,
was certified gold in April, 1974,
and later earned double platinum
status with over 2 million units
sold. The single cut titled ““The
Entertainer,” the theme song
from the motion picture “The
Sting,”” was also certified gold.
“American Grafitti,” a double Ip
set containing 41 original hits
from the motion picture sound-
track, achieved platinum status in
1974.

Masterworks To Issue

New Release Sampler

® NEW YORK — Columbia Mas-
terworks is shipping its first new
release sampler to sales and pro-
motion men in the field during
the first week in January. The rec-
ord is also being sent to key re-
tailers and their personnel. In ad-
dition, bulk quantities will be sent
to all of the Columbia sales of-
fices for distribution by the sales
force.

Contents

The sampler album contains se-
lections of January classical re-
leases, including “Das Lied von
der Erde” conducted by Leonard
Bernstein, "’Les Noces” conducted
by Robert Craft, the complete Mo-
zart piano sonatas by Lili Kraus,
and Melodiya albums of Tchai-
kovsky’s "“Maid of Orleans” and
Prokofiev’s “’Stone Flower.”

The new release disc will pro-
vide dealers and men in the field
an opportunity to hear the new
product prior to general dis-
tribution.
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20th: Another Super-Year

W LOS ANGELES—20th Century
Records, subsidiary of 20th
Century Fox Film Corporation,
has reported higher profits for
1974, a continuance of the
growth pattern established in the
previous year, when the company
commenced operation. Accord-
ing to company spokesmen, in-
creased earnings were the result
of the development of several

new artists, as well as the
“amassment of a strong cata-
ogue.”

Personnel-wise, a few addi-
tions were made to the staff,
beginning with Mick Brown who
took on the national sales man-
ager job vacated by Tom Rod-
den’s promotion to vice presi-
dent and general manager.
Ralph Tashijian also joined 20th
to head up national singles
promotion, while two r&b
specialists, Norm Thrasher and
Vernon Thomas, took on regional
responsibilties. Rodden is also
pleased with the addition of 19-
year industry veteran Caroline
Molzan to run the production
department.

Rodden reports that during
1974 the company more than
doubled 1973 earnings. “We en-
joyed our first $2 million dollar
month during November and
now anticipate hitting $3 million
for December,”” he said.

.

Girl Born to Regans

W LOS ANGELES—Rachel Grace,
7 Ibs. 2 ozs., was born at Cedars
of Lebanon Hospital on Friday
(12/27) to Mr. and Mrs. Russ Re-
gan. The father is president of
20th Century Records.

Lenny Bruce Album
Set by Warner/Spector

W Warner/Spector Records, a
joint venture of Warner Bros. Rec-
ords and producer Phil Spector,
is set to release its first album,
“The Law, Language and Lenny
Bruce.” The album is composed
of previously unissued Bruce con-
cert performances. The album
actually serves as both a comedy
recording and as a documentary
with narration provided by Bruce
himself, on such subjects as
police harrassment, the legal sys-
tem and the role played by
language in society.

Lenny Bruce recorded for a
number of different companies
during the course of his career.
His last label affiliation was with
Phil Spector’s Phillies Records;
Lenny Bruce was the only non-
musical artist on the roster. “The
Law, Language and Lenny Bruce,”
is being released in a continuous
(un-banded) form for the sake of
continuity.
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In addition to Barry White, a
number of other 20th perform-
ers came into prominence during
the year. The list is headed by
Carl Douglas of “Kung Fu Fight-
ing” fame and a full-fledged
country division, developed in
Nashville with Jimmy Vieneau at
the helm. Further pointing up to
the diverse roster now being
molded by Russ Regan, the list
runs the gamut with the recent
additions of such perfromers as
Roy Rogers and Sammy Davis, Jr.

20th finished 1974 with four
more gold singles and four
more gold lps than the year be-
fore. There was a total of seven
gold plus two platinum singles,
four gold and one platinum Ip.

W CHERRY HILL, N.J. — Ten
youngsters, who are children of
employees or employees them-
selves of NARM member com-
panies, will be awarded $4,000
scholarships at the NARM Scholar-
ship Foundation Dinner on
Wednesday evening, March’ 5,
1975, at the Century Plaza Hotel
in Los Angeles. The Scholarship
Foundation Dinner will be a
feature of the 17th Annual NARM
Convention, which convenes on
March 2.

The 10 scholarships which will
be awarded this year are each
sponsored by a NARM member
company or by an individual affili-
ated with a NARM member com-
pany. Four new scholarships will
be awarded for the first time this
year. Warner Bros., Elektra, At-
lantic Records, and the WEA Dis-
tributing Corp. have established
a $10,000 Endowment Fund,
which will yield six scholarships
in six consecutive years. The first

Kudos for Cobham

i O .6

At Billy Cobham's recent SRO engagement at the Bottom Line, the Atlantic/Atco
artist drew many members of New York’s music community. Present backstage
opening night were (from left): Alan Lott, Atlantic/Atco national album promotion di-
rector; Vanguard recording artist Larry Coryell; Nemperor artist Jerry Goodman;
Ahmet Ertegun, chairman of Atlantic/Atco; and Cobham.

Scholarship Presentations Planned For'75 NARM Gathering

of these will be awarded at the
1975 Scholarship Foundation Din-
ner, Alfred L. Chotin, of J. L.
Marsh, Inc., St. Louis, Mo., has
established a scholarship in me-
mory of his wife, Miriam, for
1975. MCA Records has con-
tributed a 1975 Scholarship
award. Scorpio Music Distributors,
a NARM Regular Member com-
pany, has established a 1975
scholarship—the David Adelman
Scholarship.

The other six scholarships
(those in addition to the four
new awards as described above)
are all awarded as part of the
$10,000 Endowment Fund Pro-
gram. These funds were estab-
lished through the years, begin-
ning in 1970. The continuing en-
dowment scholarships to be
awarded again this year are:

The Leonard H. Goldenson
Scholarship (established by ABC
Records); The Capitol Records
Scholarship; The Goddard Lieber-

Arista Pacts Capitol of Canada

m NEW YORK — Elliot Goldman,
executive vice president of Arista
Records and Arnold Gosewich,
president of Capitol Records of
Canada, have jointly announced
that the two firms have con-
cluded a three-year licensing
agreement effective immediately
for distribution of Arista’s product
in Canada.

Capitol will be representing
the entire Arista catalogue which
covers all new product and all
existing Arista (Bell) product as
well, including Barry Manilow’s
single “Mandy,” and albums such
as “Prime Time” by Tony Or-
lando and Dawn, ‘“As | See It
Now,” by Melanie, and “Soul
and Inspiration” by the 5th
Dimension.

In commenting on the deal
Gosewich said, “We are very ex-
cited to be associated with Arista.

The enthusiasm surrounding the
new label’s successful launching
is bound to be contagious. We
consider this product an im-
portant addition to our existing
catalogue.”

Elliot Goldman said, “We are
very pleased to have concluded
the deal with Capitol of Canada.
We are very impressed with the
professionalism and expertise of
their organization. This, coupled
with the enthusiasm we have
carried away from our meetings
will assure significant market
penetration of our product in
Canada.”

son Scholarship (established by
Columbia Records); The Arista/
Bell Records Scholarship; The
RCA Records Scholarship and The
Jim Croce Memorial Scholarship
(established by ABC/Dunhill Rec-
ords).

For the second time, having
done it for the first time last year,
BASF Systems, a NARM associate
member company, will fly the 10

scholarship winners to Los
Angeles for the presentation
dinner.

Scholarship Committee

The NARM Scholarship Com-
mittee, under the aegis of William
G. Owen, secretary of the Uni-
versity of Pennsylvania and aca-
demic advisor to the Foundation,
will make the selection of the 10
award winners from almost 150
applications received by NARM.
Chairman of the Scholarship
Committee is George Souvall
(Alta Distributing, Phoenix, Ariz.).
Committee members are Robert
Anderson (Major Distributors,
Seattle, Wash.); William Hall (J. L.
Marsh, Inc., Burlingame, Cal);
John Halonka (Beta Distributors,
New York, N.Y.); Jay Jacobs (Knox
Record Rack Co., Knoxville,
Tenn.); Lou Klayman (ABC Record
& Tape Sales, Woodside, N.Y.);
Harold Okinow (Lieberman En-
terprises, Minneapolis, Minn.);
Howard Rosen (Mid America Spe-
cialty Dist., Chicago, Ill.); Charles
N. Stephens (Hit Records, Chica-
go, II.); and John Sullivan (Banco
Dist., St. Louis, Mo.).

Paul Anka, United Artists re-
cording artist, will be the enter-
tainer of the evening at the
Foundation Dinner.

Watch Out For Easy Street
Doing A Lullaby

On Brougham Records!

AmericanRadioHistorv.Com.




THE C&AST

By KAREN FLEEMAN

B HOT NEWS: Vanguard recording group the Roto
Rooter Goodtime Christmas Band appeared at the
all night Christmas party and sale at Licorice
Pizza’s new Sunset Strip location. During the
festivities, owner Jim Greenwood was presented
with a special autographed plunger in recognition
of the sale of “more than 10 units’ of the group’s
debut Vanguard Ip . . . The first time a horse race
has been dedicated to a rock & roll band, was on
New Year’s Eve, when the eighth race at the New Orleans Fairgrounds
Racetrack was designated the “Wet Willie Handicap,” in honor of
the Capricorn recording group. The winning jockey was presented
with a trophy by the band, who were appearing in New Orleans for
a New Year’s Eve concert with Hydra . . . The new Motown-distributed
Manticore label is turning out to be quite an operation, as just shortly
after their top Italian recording group PFM knocked out an L.A.
audience in a recent performance at Long Beach, Stray Dog appeared
at the Whisky, and virtually had the place jumpin’ . . . George Harri-
son’s composition “Here Comes The Sun’” has been withdrawn from
the London musical “John, Paul, Ringo and Bert.” The decision comes
at the insistence of Harrison’s music publishers. The song has been
replaced by Lennon and McCartney’s “Good Day Sunshine.” The
musical history of the Beatles is being performed at London’s West
End Theater.

NO CAUSE FOR ALARM: The Charlie Daniels Band has a rather
unusual burglar alarm on its tour bus. If someone tries to break in,
a display of fireworks is set off . . . The leader of Gary Glitter’s back-
up group, the Glitter Band, is leaving to pursue a solo career. John
Rosall is exiting the group after eight years with Glitter and entourage
. . . Neil Sedaka’s biggest fan, Elton John, paid a surprise visit to the
North of England to attend Neil’s opening at the Batley Variety Club.
Elton prepared an elaborate ruse to make the visit a surprise. Neil

(Continued on page 11)

It's not a dream
- that James Brown'’s
new album “Reality”
IS a success.

James Brown,
the minister of the
new new super heavy
funk has done it again,
with his sound
that is of, by
and forthe people.

It's a “reality.”

Available on Polydor Records and Tapes.
Distributed by Phonodisc/A Polygram Company

coordinate and organize all func-

Columbia Signs Sky King

Columbia Records recently announced the signing of six-man group Sky King to an
exclusive recording contract. The group, which is currently in the studio working on
their debut album, is shown above at the official signing ceremony. From left are:
Jonathan Stuart, Sky King’s manager; Richard Allen Green, Sky King's attorney; Larry
Harris, vice president, business affairs, CBS Records; Chris Brubeck (bass, keyboards
and trombone), son of the renowned musitian Dave Brubeck; Peter ‘“Madcat’” Ruth
(harmonica and jews harp); David R. Mason, {guitar, bass and viola); Bruce Lundvall,
vice president and general manager, Columbia Records; Charles Koppelman, vice
president and general manager, music publishing, CBS Records; Chris Coan (lead
singer}; David Bartiebaugh, Sky King’s co-manager; Richard Morales (drums and
percussiorn); and Rick Jacobi {guitar and bass).

Sutton/Miller Ltd. Taps Rick Sidoti

W LOS ANGELES—Rick Sidoti has | Sound Bird and Shadybrook
been named promotion and sales | labels.
manager of Sutton/Miller Ltd., Background

Sidoti’s former duties included
three years at MGM as west coast
promotion director, and general
manager of Sunflower Records,
which was distributed by MGM.

announced Joe Sutton, president
of the company. Sidoti will as-
sume his duties immediately and

tions under his auspices for S/M’s



Atlantic Signs Ben E. King

B NEW YORK — Henry Allen,
Atlantic/Atco senior vice presi- I
dent for r&b product, has an-
nounced the signing of Ben E.
King to a fong-term contract with

At this point, a bizarre incident
gave King the impetus needed for
a starring solo career. A recording
session for the Drifters had been
set up in the winter months, and

the label. when a massive snow storm pre-
Born in Henderson, North | vented all of the other Drifters
Carolina, King moved to New | but King from showing up at the

studios, Atlantic decided to cut
some solo tracks with him. One
of the songs cut was ‘‘Spanish
Harlem,” which became a hit
single and paved the way for
other Ben E. King successes like
“Stand By Me,”” ““Don’t Play That
Song” and I (Who Have
Nothing).”

Now Ben E. King has returned
to Atlantic with his first single
for the label, “A Supernatural
Thing Pts. | & IL.”

York at an early age. He first em-
barked on his singing career
with the Crowns, a singing group
that was subsequently recreated
into the “new’” Drifters after the
dissolution of the original line-
up. The ‘new’ Drifters provided
a continuation of the group’s on-
going success story with a string
of smash hits that included ‘‘Save
the lLast Dance For Me,” “This
Magic Moment”” and “There Goes
My Baby.”

The Coast (Continued from page 10)

and his wife, Leba, had been receiving daily floral tributes from Eiton,
with notes apologizing for not being able to attend the opening. He
then strolled in on opening night, sending the 1800 paying customers
into a standing ovation . . . Jay Gruska taped a Don Kirshner Rock
Concert at the Troubador in Hollywood. Tapings were done in the
afternoon, so as not to interfere with the club’s regular nighttime
shows. Jay has a single out, “Every Time I Try . . ."

RECORDING: Marc Bolan is wriling a new album as a follow-up
to “Light of Love” for Casablanca Records, which should be out in
February. Says he might be working with Harry Nilsson on some
future projects . . . Thee Image will be releasing their iirst Manticore
album in january . . . Tony Award-winning Ben Vereen branching out
into recording on the Buddah label with Grammy winner Tony Ca-
millo producing cuts for his first Ip, “Offstage,” due for mid-January
release.

Mums’ Angels

CBS distributed Mums Records has added a new group, Band of Angels. Produced
by Neil Merryweather, the initial single is titled “He’s Not There.”" Pictured {rear):
Mums president Bobby Roberts, Merryweather, Mums execs Steve McCormick and
Larry Douglas. Front: The Band Of Angels {Barbcara Fry, Deveraux and Cenna leMaire).

WB & White House Tapes (continued irom page 3)

schools, libraries and the general | the project is John C. McKnight

public without proiit, according | who served as a member of the
the labef. Advisory Panel on the White
New Republic editor Walter | House Tapes for the U.S. District

Court for the District of Cofum-
bia. Editing will be supervised by
associate producer, Leslie Harsten
who last produced the “50 Years
ot Film” and 50 Years of Film
Music” packages for Warners.
Acting for Warner Bros. in ef-
fecting the release of the original
| tapes by petitioning the court and
budge Gerhard Gessell was War-
ner counsel Joseph A. Califano
| Jr. of the Washingtor law firm
Williams, Connolly and Califano.

Pincus continues his research for
the project irom New York under
the general project guidance of
producer-director Michael Kapp,
consultant to NASA on the Sky-
lab Project and preducer ot the
Time-Life space documentary al-
bum set, “Ta the Moon.”

David Davidson
Aiding with the script is tele-
vision documentary writer David
Davidson. Audio consultant for




BEN E. KING—Atlantic 3241
SUPERNATURAL THING, PART 1 (prod. by

Tony Silvester & Bert DeCoteaux) (Montage, BMI)
Returning to the label after a long ab-
sence, the one-time Drifters lead and tal-
ent in his own right offers a sound as
today as Marvin Gaye. Natural comeback.

BLACK SHEEP—Capitol 4012

BROKEN PROMISES (prod. by Stuart Alan Love/
Open Love Prod.) (Open Love, ASCAP)

New York rockers have their own sense

of dynamics going for them on their label

debut, while re-capturing Grand Funk’s

“Closer to Home" period. Solid hit vow.

HERBIE MANN—Atlantic 3246
HIJACK (prod. by Herbie Mann} {Dunbar, BMI)

Cissy Houston re-unites with the Sweet
Inspirations to help Herbie Mann Ameri-
canize the international smash originated
by Spanish rockers Barrabas. Lofty!

JESSI COLTER—

Capitol 4009
I'M NOT LISA (prod. by Ken Mansfield &

Waylon Jennings/Hometown Prod.) (Baron, BMI)
Wife of Waylon Jennings who only re-
corded isolated sessions in the past seems
to be ready to bust wide open here. Has
the earmarks of an international hit.

SISTER SLEDGE—Atco 7008

LOVE DON'T YOU GO THROUGH NO CHANGES ON
ME (prod. by Tony Silvester & Bert DeCoteaux)
{Montage, BMI)

Former producer/member of the Main

Ingredient and the act’s arranger ably

tackle the longterm career planning for

a much talked-about female soul group.

CLAIRE HAMILL—Konk 9001
(ABC)

WE GOTTA GET OUT OF THIS PLACE (prod. by
Raymond Douglas Davies) (Screen Gems-
Columbia, BMI)

Barry Mann & Cynthia Weil penned this

65 winner for the Animals. Ten years

later, the Kinks leader has produced a

re-make to place it back on top.

ROGER WILLIAMS—MCA 40341

THEME FROM ‘MURDER ON THE ORIENT EXPRESS’
(prod. by Snuff Garrett) (Famous, ASCAP)

With lines getting longer and longer at

the theaters for the film property, Wil-

liams is on the right track for his best

movie music since “Born Free.”

BARBARA ACKLIN—Capitol 4013

SPECIAL LOVING (prod. by Willie Henderson)
(Eight-Nine, BMI; Will-Rack, ASCAP)

Opening with a rap about why singing is

really her element, Capitol’'s foxy lady

follows up “Raindrops” in an uptempo

cloudburst. Special handling and delivery!

SINGLE PICKS

CHOICE FOUR—RCA PB-10088

YOU'RE SO RIGHT FOR ME (pred. by Van McCoy/
Sag Prod.) (Warner-Tamerlane/Van McCoy, BMI)

Man who has been arranging the Stylistics

sessions of late proves what he can do

when he’s in complete control of a lush

ballad situation. So right and so ripe!

WELDON IRVINE—RCA PB-10111

WALK THAT WALK, TALK THAT TALK (prod. by
Weldon J. [rvine, Jr.) {Dunbar/Nodlew, BMI)

Jazz keyboardman with a soul streak could

have his own “Chameleon’” in this

whistle-blowin’ dance item. Instrumental

concept with loquacious locomotion.

DICKY WILLIAMS—Ace 3007
TWO WOMEN (prod. by D. Williams) (Ace, BMI)

New soulman who's a writer as well as a
producer/artist borrows a bit of the old
Joe Tex formula to fit into the continuing
“Woman to Woman” saga.

GRAHAM CENTRAL STATION—
Warner Bros. 8061
FEEL THE NEED (prod. by GOD w. Larry Graham)
(Bridgeport, BMI)
Group takes the Detroit Emeralds hit and
gives it a Billy Preston-type of high-
powered arrangement, chuggin’ non-stop
to a very commercial destination.

FLAMINGOS—Worlds 103 (Big Apple)
THINK ABOUT ME (prod. by Johnny Worlds/
Super Star Org.; Ronzo Prod.) (Story World,
ASCAP; Belleville, BMI)
Legendary r&b balladeers of the '50s and
‘60s make a rare, powerful transition to
'70s soul. Already receiving east coast
black action, it's food for hit thought.

CATHY & THE RICHETTES—
Groove Merchant 1028 (PIP)

FLAT FOOT FLOOGIE—CEMENT MIXER (prod. by
Sonny Lester) {Allied/American Academy of
Music, ASCAP)

While the Divine Miss M is still on a disc

sabbatical, Buddy Rich’s daughter moves

in on her territory. WW Il medley of
novelty hits make these times feel better.

JUDY LYNN—Warner Bros. 8059
PADRE (prod. by Mike Curb & Jerry Styner/

Mike Curb Prod.) {(Anne-Rachel, ASCAP)
One of Las Vegas’ biggest country draws
has come up with the perfect record to
break into the pop disc market. Toni
Arden’s hit from '58 moves farther along.

JO JO GUNNE—Asylum 45225
WHERE IS THE SHOW? (prod. not listed)

(Bulge, BMI)
Latter half of their current album title
surfaces as a single with hard rock punch
and a catchy chorus. Firing out with tasty
changes, their stage is well-set.

REALISTICS—Brunswick 55516

1 THINK I'LL CRY OUT LOUD [prod. by Carl Davis &
Sonny Sanders) {Hog, ASCAP)

Group whose harmony patterns bring

to mind some of the Stylistics’ best mo-

ments mull over the concept of bursting

into tears all the way to the bank!

NEIL NORMAN—GNP Crescendo 486
WILD BOYS (prod. by Kim Fowley)

{Skyview /Sonet, ASCAP)
A strange conglomeration as the sound of
the Trogg's “Wild Thing” meshes with
the sparkle of west coast glitter rock.
Crazy cherubs have FM and AM appeal.

LETTERMEN—Capitol 4005
EASTWARD (prod. by Lettermen) (Yarone, ASCAP)

A folky sound not unlike what Prelude
has been recently purveying helps the trio
stay in touch with the times. Harmonious
perfection points to a winning direction.

B.W. & THE NEXT EDITION—Dakar 4540
(Brunswick)

WORK, WORK, WORK (prod. by Alonzo Tucker)
{Julio-Brian/Bill Lee/Super Duper, BMI)

Sort of a “Sixteen Tons” soul side up,
p

: this one captures the problems of the

working inner city man with uptempo
umph. No solutions offered but funk.

A FOOT IN COLDWATER—Elektra 45224
{MAKE ME DO) ANYTHING YOU WANT (prod. by
John Anthony/Llove Prod.} (Freewheeled,

- ASCAP/CAPAC)

Canadian rockers step out in a style that
fits into the midwestern mold but with
the majestic slant of Procol Harum over-
tones. Gentle intro leads into solid stuff.

LTG EXCHANGE—Wand/Fania 11282
(Scepter)
MY LOVE (DOES IT GOOD TO ME} PART TWO
{prod. by Jerry Ross)
(Maclen, BMI)
Paul McCartney’s superiorly romantic bal-
lad last souled to perfection by Margie
Joseph now gets a black jazz bent. The
Exchange does it good—and differently!

FANNY—Casablanca 814

BUTTER BOY (prcd. by Vini Poncia; Richard Perry
Prod./Roy Silver) {Tinkle Tunes/Braintree, BMI)

Smooth but churnin’ rocker brings the

women to the label with their first single

off their new album. Liberated love song

makes all the right moves first.

GENE CLARK—Asylum 45222

LIFE'S GREATEST FOOL (prod. by Thomas Jefferson
Kaye) (Irving, BMI}

Byrds alumnus has held onto a cult fol-

lowing of his own and now is ready to

build a top 40 base upon it. Wall-to-wall

country-rock musters up the hit smarts.

12

AmericanRadioHistorv.Com

RECORD WORLD JANUARY 11, 1975




Cteveland #* Philadsiphia

: Pitlshurg* Bait.
Wash. 0.C

RECORDING INSTITUTE OF AMERICA, INC.

.... CONTINUALLY OFFERING ON-LOCATION
MODERN RECORDING TECHNIQUES
COURSES AT 16 TRACK STUDIOS
THROUGHOUT THE COUNTRY. ...

FOR INFORMATION ON RIA COURSES PLEASE CONTACT:

Recording Institute of America, Inc. Recording Institute of America, Inc.
Western Administration Office Eastern Administration Office
6565 Sunset Bivd. 15 Columbus Circle
Los Angeles, California 90028 New York, New York 10023
{213) 469-6333 (212) 582-3680
"~ Outside State of California Call Toll FREE 1 Outside State of New York Call Toll FREE
(800) 421-0800 (800) 223-5383




0
PIA

RECORDING INSTITUTE OF AMERICA, INC.

Would lite Lo Thank the fott,
Ueeey
LK\P COHEN *AL C‘g "5
<29 1 + RICHARD
g \,‘p.?\ gAU ¢ STEPHE, “&,
) RO Mo X6
WP B AL PLar,Co,
R THA r

Ry
W é..
\t ;




MUSIC INDUSTRY CASSETTE LIBRARY |

A COMPREHENSIVE REFERENCE
TO THE MUSIC/RECORD BUSINESS

THE INDEPENDENT PRODUCER/
PRODUCTION COMPANY

THE RECORD COMPANY

THE PUBLISHER/PUBLISHING COMPANY

THE BOOKING AGENT/BOOKING AGENCY
THE MANAGER/MANAGEMENT COMPANY

LEGAL OVERVIEWS—
Record/Publishing/Production/
Management/Booking

Tncludes:
(
¢ SIX DOUBLE SIDED CASSETTES — Over 3% hours of professional reference compiled from audio cassette interviews with over

40 of the Music/Record Industry’s top executives and ‘‘hit makers”’
eLearn the workings of the Music Business through professionally narrated cassettes with personal comments by industry’pros’|

e Hear respected attorneys in the entertainment field define and discuss the legal terminology of the Recording Contracts, Songwriter |’
Contracts, Professional Managerial Contracts, etc. 1[

}4{46( - p&td a S,dea‘al 7ecwme Tnsent: j\\

é 4 DIALE s
RIA - Reference Directory: Record World Magazine's — —
INCLUDES: "Dialogue-Viewpoints of the Industry” h* |

. Y f

San.vp/e songwriter affiliation forms, sample Over 50 candid interviews — A cross section of * |
artists contracts, writer contracts, etc., in personal viewpoints by industry personalities. s ﬁ:- /
gdidifion (o DiieCtary of ReGpidlllany TECtTER, , THIS SPECIALLY BOUND COLLECTION IS EXCLUSIVELY s
Music Publishers, Personal managers, Producers, and Booking agents. AVAILABLE AS PART OF THE RIA - MUSIC INDUSTRY CASSETTE LIBRARY!

\_ / y

Mail to:

RECORDING INSTITUTE OF AMERICA, INC.
m @ﬂ 15 COLUMBUS CIRCLE
NEW YORK, N.Y. 10023

Please sendme _________""MUSIC INDUSTRY CASSETTE LIBRARY"
at $39.95 each postpaid, for a total price of $

[J Check or money order enclosed.
D Charge [J American Express [] Bank Americard

M ad this Coupon Today!
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Who In The Worla:

Barry Manilow—A Superstar for 1975

By ROBERT ADELS

B NEW YORK—On stage at the
Bottom Line during an engage-
ment, encompassing New Years,
Barry Manilow (Arista) introduced
his current hit “Mandy” in part
thusly:

“l said, ‘Look Clive, I've been
in this business three years, and |
know this just isn’t a single!” ”

Later, on a bit more serious
note at the office of his manager
Miles Lourie, Manilow further
amplified: “l loved the song, but
| thought it was a long-shot. Who
ever heard of a ballad as the first
single out of an album filled with
what | thought were hit up things?
But from the time of the recording
of ‘Mandy,” Clive Davis knew just
what had to be brought up in the
mix to make it a hit; and after it
was out, he knew just how to stay
on top of it . . . That's executive
talent.”’

Barry Manilow is Arista’s hottest
musical talent right now, with
“Mandy” a bulleted 5 on The
Singles Chart and the Ip “Barry
Manilow 11”” a bulleted 31 on Rec-
ord World’s Album Chart. While
“Mandy” is one of three tunes
off his current Ip he didn’t write,
he feels it's very ‘‘representative
of what | do with a song.” After
working three non-stop years at
perfecting Bette Midler’s act and
then a year, equally as hectic,
getting his own act together, his
current chart success has come
about in a rather unique manner.

“Bette and | were as much a
team as Cheech & Chong,” Mani-
low relates of his ties to the
Divine Miss M. “Because of that,
| never was in a situation of a
second-bill act, | never had to go
through that pain.”” The credits
“musical director, Barry Manilow"”
always were in evidence in ads
and on marquees, bringing him
the kind of notoreity few opening
acts ever achieve. As Ms. Midler’s
audience became more familiar
with Manilow’s contributions to
the stage act and the recorded
Miss M (Manilow became one of
her many in-studio producers),
they became more receptive to

EXECUTIVE SECRETARY

WANTED
Work in charming mid-town
office for swinging record

company. Good short hand
and typing required. Great
telephone personality. All ben-
efits. Salary open. Write:

Box 1275
Record World
1700 Broadway; NYC 10019.
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what Manilow himself had to of-
fer. On her second national tour,
in a slot Manilow refers to as “the
middle of World War 1I,” Mani-
low opened the second half of the
Midler show with his own mini-
set.

During the time Manilow was
working days to produce the
“Bette Midler” album, he was
working nights on his own debut
effort. “Although it was a big
underground favorite,” he ana-
lyzes, “‘it really lacked a point of
view.” But the reaction to one
cut in particular, “One of These
Days,” offered him a key to pro-
ducing his second album with the
help of Ron Dante, who is kind of
Barry’s AM alter ego. ““That song
was one of three demos Ron and
1 had produced ourselves—it was
simple, but it seemed to have the
greatest effect for the most peo-
ple. 1t was lyrically just deep
enough for people to really pay
attention to.”

“So when it came time to do
the second Ip, | went in with the
idea of producing some com-
mercial music, and some number
one singles,” he continued. Two
cuts in addition to the single are
now drawing particular attention
as potential follow-ups: “I Want
to Be Somebody’s Baby” and “It's
a Miracle,” the latter of which has
been receiving much disco play
off the album.

“We've just re-mixed ‘Miracle’
to blow the roof off any place,”
Manilow explains. “We put the
kind of police whistle they use at
the discos in there and in general,
if they were moved to dance by
the album cut, they're sure to go
bananas now!

“I'm really not just a ballad
singer . . . I’'m not the next Jack

Jones,” Barry observes, in the be-_

lief that the energy of “It's a
Miracle” could well equal or sur-
pass the appeal of “Mandy” with
his audience.

Who comprises the Manilow
crowd? The Artista artist feels his
following is a listening audience,
not one solely into the excitement
of the event itself. “Bette’s audi-
ence was the kind that would
dress up more than she did,” he
recalls. ‘| would describe my fol-
lowing as ‘very straight ladies and
gentlemen’ and that includes
quite a large portion of young
ladies who, because of age limits
can’t go to a club like the Bottom
Line.”

There are already a lot of fel-
low entertainers among the Mani-
low ranks. Rumors of Manilow
producing Liza Minnelli’s next al-
bum have come out of the two
artists’ mutual respect and ad-
miration for each other; but

Manilow says that nothing ‘‘de-
finite”” in the production depart-
ment has as yet been set. Neil
Sedaka recently went backstage to
greet Manilow at the Bottom Line;
Dusty Springfield had Barry play
piano on her upcoming version
of his own song, “I Am Your
Child,” which will appear on her
forthcoming album.

By now everyone knows of
Manilow’s contribution to the
great American jingle factory, or
““commercials” as Madison
Avenue prefers them to be called.
But Barry is tired of being re-
garded as the ‘“‘you deserve a
break today” voice. He'd take his
ad music medley out of his shows
if it weren’t for the tremendous
audience reaction to it. Feeling
that these songs often take the
press’ mind off what he is really
trying to say, Manilow nonethe-
less is out to please his public.
(The financial rewards for singing
on a Pepsi spot for example can
also bring in up to $25,000 a year
— capital any artist-on-the-rise
can certainly use, especially when
touring expenses for his seven-
piece band run $8,000 against
club income which generally runs
$5,000 a week short of that.)

“Now I'm looking at the
charts,” Barry muses, “and | see
‘Eiton John, Paul McCartney . . .
Barry Manilow’ and it's still some
kind of dream!” Even having
teamed himself with lyric writers
as prestigious as Hal David (for
“Early Morning Strangers” on his
current album and ‘“Hangin’ on a
Nail” yet to be recorded) have
not lessened the magic of Mani-
low’s rise to the man rounding
the inside turn himself.

Working with newer lyricists
like Enoch Anderson, Marty
Panzer and Adrienne Anderson
(with whom he wrote what could

Pronounced G-O-L-

rmeremairecanc,

i “ . i -
Lynyrd Skynyrd's MCA lp, ‘‘Pronounced ‘Leh-nerd *Skin-nerd,"” has been certified

well be described as the Manilow
themesong, “Could It Be Magic?”)
are just as rewarding to the man
who is prone to poo-poo his
talents in that area. And yet, no
one can dismiss his own lyrical
efforts for they have turned out
such gems as ‘‘Sweetwater Jones”
and “One of These Days.”

One of these days, maybe the
idea of being a star will no longer
seem to be as magical as it all is
to Barry Manilow now. For today,
and probably for some time to
come, The Magic Mr. M is as awe-
struck by the whole chain of
events as his ever-growing fan-
dom is enthralled by what they
have produced in the way of
music.

Ranwood Pubberies
Sign Blackwell

@ SANTA MONICA, CAL. — De-
Wayne Blackwell has entered into
a multi-faceted arrangement with
Ranwood Records, Teleklew Pro-
ductions, Ranwol Music and
Vogue Music, Inc., according to
Dean Kay, vice president/general
manager of Vogue Music, Inc.
Blackwell has been retained by
Ranwood Records to produce
himself as an artist, as well as
other Ranwood acts; he has also
been retained by Teleklew Pro-
duction, Inc. (Lawrence Welk,
president), to write for and pro-
duce various acts from the
Lawrence Welk Show.
Additionally, Ranwo! Music, a
division of Ranwood Records and
Vogue Music, Inc., one of Tele-
klew Productions’ publishing
houses, have mutually retained
Blackwell as a writer-for-hire with
Vogue Music administrating and
promoting Blackwell composi-
tions on behalf of both firms.

gold by the RIAA. The album was produced by Al Kooper. This is the southern rock
group's second Ip to attain gold status within one year; their album, **Second Help-
ing,” was certified gold in September, 1974, Pictured ot the gold record presentation
at MCA’s New York offices are, from left: Leon Wilkeson (bass, vocals), George Lee
{MCA vice president), Allen Collins (guitar, vocals), Ray D'Ariano (MCA promotion
manager in New York), Gary Rossington (guitar, vocals), Billy Powell (keyboards),
Janice Azrak {MCA publicity in New York), Ronnie Van Zant (lead singer), Ed King
(guitar, vocals) and (kneeling) Robert Burns (guitar, vocals).
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RADIO WE&RLD

K-West Bows as Progressive Rocker |

By LENNY BEER
® LOS ANGELES — At six hours
before midnight on December
31st, a new open format rock and
roll FM station was born in Los
Angeles. K-West, which had been
broadcasting under a beautiful
music format, joined its Century
Broadcasting sisters WABX, KSHE
and WBCN as a progressive
rocker.
john Detz

John Detz, the station’s general
manager who moved over from
WABX in Detroit, stated, “The
station will be operating under
an open format stressing new
material in a creative and open,

intelligent manner which will ap-
peal to a segment of the market-
place that will take in some of
the upper age brackets as well as
attract listeners from the top
FMers, KLOS and KMET. We are
looking for a spot for ourselves,
trying to fill a void in the market-
place. We are not attempting to
top the ratings but rather to find
an audience which will believe
in what we are doing and stay
with us. The FM leaders in Los
Angeles now are operating under
tighter formats and stressing disc
jockey personalities. We plan to
present the music and lots of it.
There will only be six and a half

CEUNTRY RADIO

By CHARLIE DOUGLAS

B So the change is in effect in Chicago at WMAQ. Lively personality
is the way the AM side is described and WJOI-FM is airing TM
Productions automated country series. Some of the staff changes
include: Corky Mayberry (ex-KLAK) added; Larry (The Legend) John-
son now on all night; Bill Coffey of WJJD moves to WMAQ; veteran
newsman Bill Lindsey given the door, but it's said this had nothing
to do with the change of format . . . Across the street at WJ)D, Craig
Scott has been elected as PD of Plough Radio replacing Art Wander.
The word is out that a couple of WJJD jocks will be released (or
already have been) in an effort to beef up for the ratings war. There
is still some talk about WJJD going talk. But then there is always
conversation about any market where big changes are taking place.

The record folk will probably be delighted at the prospects of
increasing record sales in the Chicago market. It's an invariable hap-
pening whenever two good stations begin to bang away at the same
format, or when any major facility begins to become a factor in any
music area. WHK in Cleveland is a prime example. With the arrival
of country music and Dave Donohue, many record folk are saying
that Cleveland is moving product so well that it may soon become
the nation’s third most important outlet for country product . . .
While record sales haven’t shown such drastic improvement in the
New York area (via WHN), the increase has been appreciable and
is gaining each month . . . KNEW has caused good sales gains in
the San Francisco-Oakland area. While this column does not ordi-
narily concern itself with records per se, high listenership and im-
proved sales must follow each other.

Interesting comment from a top 20 market daytime personality:
“The decline of the artist interview (on the air) has been brought
about by the artists. Many of those who want to be interviewed,
either don’t have anything to say, other than to list their upcoming
appearances, or to talk about the new record. Generally, when you
ask them a question that might have some bearing on a subject other
than where they've been or where they’re going, they won’t answer,
either because they are too shallow to have an opinion or because
they are afraid they’ll make a fan mad by giving their opinion. Cer-
tainly this has to be partly the fault of past interviewers who don't
have decent questions to ask. Too bad, because they (the artists)
must have opinions on something.”

Johnny “K” upped to PD at WENO, Nashville . . . Jim Huitt replaces l

Craig Scott as PD at WSLR (Akron) . . . Lee Sherwood, PD at WMAQ
(Chicago), will soon launch a search for ““Miss Chicago Country.” Lee
says he wants a disc person (?) female type for his early evening
shift; doesn’t care if she has ever seen a microphone. As long as she
is pert, vivacious, quick witted and has a warm personality, he’ll

teach her the rest. Good bucks and great opportunity. There will be |

a nationwide talent search underway in the not too distant future.
Please send all Country Radio information direct to: Charlie Doug-
las, P.O. Box K, Picayune, Miss. 39466.
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i Agreement’”’ will feature the best
g

minutes of commercials each
hour.”

To promote the station and
win immediate listener aware-
ness, Detz is using many different
forms of advertising. Major ads
have been running in the Los
Angeles newspapers as well as
television spots on local outlets.
There will also be leaflets which
are handed out at concerts,
record stores, and even on a
door-to-door basis. Detz added
that there is no present advertis-
ing budget per se. “We will do
whatever it takes to reach our
audience.”

Detz was also proud to an-
nounce that Jim McKeon will be
the program director for the sta-
tion and David Perry will handle
the music director duties. Mc-
Keon comes to K-WEST from
WWWW, and Perry moves over
from WABX. The first disc jockey
to appear on the station New
Year’s Eve was Jim LaFawn.

The station will also be in-
volved in many specials and new
ideas. On Saturday nights a pro-
gram entitled the *“Alien Trade

in rock from other countries,
which will be directly followed
by two hours of brand new rec-
ords called the “Saturday Review
of Records.” However, the most
interesting concept will air on
Sunday nights at 2 a.m. when the
station will air four hours of
music from other radio stations
around the country. One hour
from four stations will run con-
secutively. The stations will in- |
clude both Century giants from
other cities and other radio sta-
tions that can be contacted and
included. The shows will be sent
by tape and replayed during this
segment.

‘Melodies’ Gets Gold

& LOS ANGELES — The “Melo-
dies of Love” album by ABC
Records artist Bobby Vinton has
been certified gold by the RIAA. |
The album was produced by Bob

Morgan. |

Radmus Taps Feely

W LOS ANGELES — Hubert Ter-
heggen, group director of Radio
Music International, the publish-
ing division of Radio Luxem-
bourg, has announced the
appointment of Marty Feely as
the general manager of Radmus
Productions, a newly created
company jn the United States to
complete Radmus Publishing,
Inc., formed two years ago. This
move provides Radio Music In-
ternational with worldwide repre-
sentation, as they presently have
companies in Japan and every
major European territory.

European and American Acts

While Radmus Productions
plans to continue its association
with the European acts it is
presently involved with, the com-
pany also wants to begin working
with American acts and plans to
market them worldwide.

Background

Prior to his joining Radmus
Productions, Marty Feely was the

-director of marketing at Billboard

magazine. He will be headquar-
tered in New York and can be
reached there.

Telly Time

0
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Guest disc jockey Telly {“Kojak') Savalas
is pictured with Joe Kelly ({left) disc
jockey on WLW radio in Cincinnati and
George Cooper, WLW program director.
Telly spent an hour on the air on the
Joe Kelly Show during his recent three-
day, four-city tour to promote his MCA
Ip, “Telly,” and the single *If."
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DIALOGUE

THE VIEWPOINTS OF THE INDUSTRY

Selling the Lampoon to Tradesters and Readers

By IRA MAYER

B Gerald L. Taylor's introduction
to the record business came while §
handling the Capitol Records ac- }
count at Young and Rubicam on
the west coast about 15 years
ago. Stints as an ad rep for various
magazines followed until he joined
the National Lampoon as pub-
lisher in July 1971. With a circu-
lation of one million and a demo-
graphic breakdown perfectly
tailored to the record industry’s
needs, the Lampoon, under his
tutelage, became a major carrier
of consumer-oriented music ad-
vertising. In this Dialogue, Taylor
discusses the merchandising of Lampoon on both trade and consumer
levels, Lampoon-produced recordings (now to be distributed by
Columbia/Epic) and other music-related Lampoon projects.

Record World: When you came to the National Lampoon, there
were some record ads in the magazine. Today, though, that has be-
come one of the mainstays of Lampoon support.

Gerald Taylor: | did two things when | came here. One, we
did a little internal product design of the magazine. Not editorial,
but we knew that record companies needed short closings. Monthlies,
in recent history, were just not record media. So we shortened the
closing, we closed at blues. | put in a bunch of house ads and as the
record ads came in, we would drop the house ads, and put in the
record ads. | always positioned them up front because | wanted to
get great position also. We had like a three week closing. Almost the
same as Rolling Stone, which really freaked a lot of people out. That
single thing did more for our record business than almost anything
else. It was just understanding what the industry wanted and needed
from a mechanical standpoint. Because if you're shut out mechani-
cally, forget it. Then | went around and really, single handedly, edu-
cated the record business as to ABC statements. | was amazed, but
I shouldn’t have been, because | came from the advertising business,
that a lot of guys at record companies . . . | would say, “Are you
familiar with ABC?” And they would say, “Oh yeah, Dunhill?” That
was the ABC that they knew. Not ABC circulation statements. And
we knew they were buying a lot of magazines that didn’t have real
numbers. There’s a lot of hype numbers going out there every other
day. A new underground paper would come up and they would say,
“We're delivering, or we’re printing, such and such.” The record guys
understand the magazine business better than | think the advertising
business does. Because they understand what shipping means and
what selling means. We used to say, “We're selling gold every issue,
not shipping gold, and it's a big difference.” So we got them to look
at magazines off the hype, off their own hype. Because they had their
own hype, “Hey, man, we shipped gold.” Big deal. How many stuck
was the question. So we were able to relate that very easily into their
business. In terms of shipping and selling. (ABC was the RIAA of the
magazine business.) That education took about six months. 1 went
around to every record company in the country, and was able to
see every record company.

RW: Why this great affection for records?

Taylor: As a group of human beings the people in the record busi-
ness are the most together in a very interesting kind of way. They
have a great ability to take risks, they understand gut feelings, they
have to. It's a great risk business. And they’ll take a risk on a newish
magazine. They’ll take a risk when a guy comes in the office and
makes a legitimate proposal. Which is great. The one lack—there are
many lacks in the record business—is that they are so incredibly
beholden to the managers and their requests. They really think most
of the time it's the artists’ requests, but half the time it isn’t. The
manager says it is. And they waste a lot of money doing what the
manager says. In print advertising, and in a lot of other kind of adver-
tising. Promotion . . . a lot of it is an artist stroke. Which is very im-

Gerald Taylor

portant. What they don’t understand, | think, is that the artist is a
business person also, or at least, has an inkling of business. They think
of artists as babies who have to be massaged all the time as opposed
to what they would really like—to be spoken to, as human beings,
and with some logic. So they accede to a lot of those requests. For
example, | got an ad in for Cher for the Lampoon and | called my
west coast rep and said, ““Hey, call the guy up and tell him that we
just ain’t the place for that.” We do that often. Obviously, it creates
a believeability when we say, ““Hey, we should get so and so.” But
we have that kind of relationship with most of the record companies.
We're not Cher’s audience. Elton John, yeah. A lot of other people,
yeah. But not Cher. So he called the guy at MCA back and he said
“Send another ad, or don’t send any, but Cher ain’t where it’s at.”
He said, “I know that.”” He said the manager called up and said “I
want the Lampoon” and therefore they spent that two-thirds of a
page, and we accepted it, obviously. Then we said, well maybe the
manager knows more than we do, but not really. It's a manager stroke.
Whereas if the managers were serviced . . . see a lot of the managers
don’t know what the circulation of the magazines are, what their buy-
ing level is, and all of that stuff, and | don’t say that magazines shouid
go and pitch managers. Some do. I will, give me the chance. But |
think the record companies are greatly remiss in telling managers and
their acts where their ads are running, how they are running, what
the audiences are . . . not even to that point, but they do all this
manager stroke, then they never send them a copy of the magazine.
Artists never see their ads. Ever. We have tried over the years, and
somewhat it's successful, where we put artists and managers on the
comp list. What we’ve tried to do is set up systems with record com-
panies where every time an ad runs, we’ll send the manager a letter
and/or the artist a letter, saying ““See your ad on page XYZ.” An artist
has to get off on that. And the record companies don’t do that. A
major reason why they go into print advertising is to stroke their
artists. They say, “Hey, see what we’re doing for you” and then they
never tell them what they are doing. What | think we may do, is set
up a system where let’s say we get an ad for Jefferson Airplane. We
will be a clipping service for—and probably somebody can go into
business and do this—every time they run an ad, in every magazine
they give us the schedule, we go out and get those magazines, put
them together with a letter. And if they want to also tell us where
they are running spots, etc. Artists never hear their spots.

RW: That could get dangerous, if the artist’s taste differs from the
promotion or publicity departments’.

Taylor: A lot of times there’s a fear in that where the artist will
hear the things and say, “Oh, man, 1 hate that spot,” or “Gee, that's
a crappy ad,” whatever. Well, that's the risk you take. But if you treat
him as a business man, or as somebody who gives a shit—a lot of
artists have approval of their ads anyway. Then again, a lot of times,
they may ot want to tell them how much they are spending or what
they are spending it on. In terms of promotion. Because they may say
“I thought we would get more than that.” But you.can work that out.
1 think the record company stroking an artist that way, 1 think that's
terrific. Because half the time an artist doesn’ know what they’re
doing. It's really wild. So maybe we'll open up a division of some
kind. We'll do it free for those people who advertise in the magazine
and we'll charge people who don't.

"

. . . record companies are greatly remiss
in telling managers and their acts where
their ads are running . . .”

RW: You still must have quite a time of it overcoming the Lampoon
image in dealing with advertisers. You are noted for trouble-shooting
at sacred cows.

Taylor: It’s a real number story. No jokes. Very business like, very
together, suits and ties, the whole number. Show up like business
men. One guy at one point said, “Yeah, we gave Lampoon an ad
once. A kid came in here and he told us about the magazine, every-
body laughed and we thought that was funny, and we gave him an
ad.” That was how we were getting ads, then. So we decided tc

(Continued on page 32)
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THE SINGLES CHART
158

JAN. JAN.
n 4
101 101 TO THE DOOR OF THE SUN AL MARTINO—Capitol 3987 (April, ASCAP)
102 106 | AM, | AM SMOKEY ROBINSON—Tamla T54251F {Tamla, ASCAP)
103 115 | FEEL SANCTIFIED COMMODORES—Motown M1310F (Jobete, ASCAP)
104 105 GUAVA JELLY BARBRA STREISAND—Columbia 3-10075 (Cayman, ASCAP)
105 110 POETRY MAN PHOEBE SNOW—Shelter 40353 {MCA) (Tarka, ASCAP)
106 109 SHOULD ANYBODY ASK GARY BONNER—Atlantic 3234
{Don Kirshner, BMI)
107 108 PHILADELPHIA B.B. KING—ABC 12029 (ABC/DeAnn, ASCAP)
108 112 IF TELLY SAVALAS—MCA 40301 (Colgems, ASCAP)
109 111 PART OF THE PLAN DAN FOGELBERG—Epic 8-50055
{Hickory Grove, ASCAP)
110 104 TRAIN KEPT A ROLLIN' AEROSMITH—Columbia 3-10034 (Fort Knox, BMI)
111 114 HOT DAWGIT RAMSEY LEWIS and EARTH, WIND & FIRE—
Columbia 3-10056 (Saggifire/Elbur, BMI)
112 107 ONE TEAR EDDIE KENDRICKS—Tamla T54255F (Stone Diamond, BMI)
113 132 MIDNIGHT SKY, PT. | ISLEY BROS.—T-Neck 8-2255 (Col) (Bovina, ASCAP)
114 120 LOVE DON'T YOU GO THROUGH NO CHANGES ON ME SISTER SLEDGE—
Atco 7008 [Montage, BMI)
115 118 SHE'S A MYSTERY FALLENROCK—Capricorn 0211 (WB)
{Windchime/Tree, BMI}
116 117 CRAZY TALK CHILLIWACK—Sire SAA 716 (ABC) (Music Makers/
Dorafle, BMI)
117 130 WE MAY NEVER LOVE LIKE THIS AGAIN MAUREEN McGOVERN—
20th Century TC 2158 {20th Century /WB, ASCAP;
Fox Fanfare/Warner-Tamerlane, BMI)
118 131 GIRLS (PART |) MOMENTS & WHATNAUTS—Stang 5057 (All Platinum)
119 119 HE'S ONLY HAPPY WHEN HE'S SINGING HIS SONG LESLIE PODKIN—
Atlantic 3233 {Manekin, ASCAP)
120 121 MIDNIGHT SHOW RON DANTE—Bell 45619 (Arista) (Don Kirshner, BMI)
121 123 GOOD TIMES, ROCK & ROLL FLASH CADILLAC & THE CONTINENTAL KIDS
—Private Stock 006 {Dunbar, BMI)
122 124 | KNOW NEWBEATS—Playboy P6013 {Unart/At Last, BMI)
123 126 WALKING SLOW JACKSON BROWNE—Asylum 45227 {Benchmark, ASCAP)
124 125 LONELY TOGETHER STARK & McBRIEN—RCA PB 10109
{American Wordways/Star Spangled, ASCAP)
125 137 SHAME, SHAME, SHAME SHIRLEY (AND COMPANY)—vVibration 532
{All Platinum) (Brendi, BMI)
126 129 FUTURE SHOCK THE HELLO PEOPLE—ABC Dunhill 15023
(Sheet Rock, ASCAP)
127 — BELIEVE HALF OF WHAT YOU SEE (AND NONE OF WHAT YOU HEAR)
LEON HAYWOOD—20th Century TC 2146 {Jim-Edd, BMI)
128 — TOBY/THAT'S HOW LONG THE CHILITES—Brunswick 55515
{Julio-Brian, BMI})
129 — 1 CAN'T MAKE IT WITHOUT YOU TYRONE DAVIS—Dakar 4538 {Brunswick)
{Julio-Brian, BMI)
130 122 SAD SWEET DREAMER SWEET SENSATION—Pye 71002
(Leeds/Jackatone, ASCAP)
131 149 BUTTER BOY FANNY—Casablanca 814 (Tinkle Tunes/Braintree, BMI)
132 — LOVIN' YOU MINNIE RIPERTON—Epic 8-50057 (DickieBird, BMI)
133 133 | WOULDN'T TREAT A DOG (THE WAY YOU TREATED ME) BOBBY BLAND
-—ABC Dunhill {ABC/Holicanthus/Golden Cover, ASCAP)
134 136 WOLFMAN JACK TODD RUNDGREN—-Bearsville 0301 {WB)
{Earmark /Screen Gems, BMI)
135 — I'LL STILL LOVE YOU JIM WEATHERLY—Buddah 444 {Keca, ASCAP)
136 128 HOW LONG HAS IT BEEN (SINCE JESUS HAD A GOOD NIGHT'S SLEEP)
WAYNE CARSON—Private Stock 005 (Rose Bridge, BMI)
137 138 LET ME 3TART TONITE LAMONT DOZIER—ABC 12044 (Dozier, BMI)
138 135 BALLAD OF LUCY JORDAN DOCTOR HOOK & THE MEDICINE SHOW—
Columbia 3-10032 {Evil Eye, BMI)
139 141 TELL ME WHAT YOU WANT JIMMY RUFFIN—Chess 21601
(Ruffin Ready, BMI)
140 116 ROCK N' ROLL (I GAVE YOU THE BEST YEARS OF MY LIFE) TERRY JACKS
—Bell 45606 (Arista) (Tree, BMI)
141 146 ONLY ONE WOMAN NIGEL OLSSON—MCA 40337 {Casserole, BMI)
142 143 RHYME TYME PEOPLE KOOL & THE GANG—Delite 1563 [PIP)
(Delightful /Gang, BMI)
143 145 OH ATLANTA LITTLE FEAT—Warmner Bros. 8054 (Naked Snake, ASCAP)
144 134 JUST LEAVE ME ALONE DON POTTER—Columbia 3-10049 {Combine, BMI)
145 — FLY PRELUDE-—Island 018 (Ackee, ASCAP)
146 139 MS. GRACE TYMES—RCA PB 10128 (Open End, BMI)
147 142 WHAT A MAN MY MAN IS LYNN ANDERSON——Columbia 3-10041
(Rodeo Cowboy, BMI)
148 144 HARLEM FIFTH DIMENSION—Bel! 45612 (Arista) {Emanay, ASCAP)
149 — FEEL THE NEED GRAHAM CENTRAL STATION—Warner Bros. 8061
{Bridgeport, BM!}
150 148 POSTCARD THE WHO—MCA Track 40330 (Track, BMI)
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ALPHABETICAL LISTING

SINGLES CHART
PRODUCER, PUBLISHER, LICENSEE

AFTER THE GOLDRUSH Fritz Freyer

{Cotillion/Broken Arrow, BMI) ... .. 95
AIN'T THAT PECULIAR David Shaffer
(Jobete, ASCAP) ...ccccoimiomrmrnirierinns 65

AIN'T TOO PROUD TO BEG Glimmer
Twins (Jobete, ASCAP) 50
ANGIE BABY Joe Wissert (WB, ASCAP) ... 12
AS LONG AS HE TAKES CARE OF HOME
Rick Hall (Muscie Shoals Sound, BMI) .... 60
BABY HANG UP THE PHONE John Florez
(Tiny Tiger, ASCAP) ... 76
BACK HOME AGAIN Ok
(Cherry Lane, ASCAP)
BEST OF MY LOVE (Kickin
Benchmark, BMI)
BIG YELLOW TAXI (Siquomb, BMI)
BLACK WATER Ted Templeman
(Landsdowne/WB, ASCAP) ............. 47
BOOGIE ON REGGAE WOMAN Stevie
Wonder (Jobete/Black Bull, ASCAP) . 7
BUNGLE IN THE JUNGLE (Manson Rouge,
ASCAP

)
CAN'T GET IT OUT OF MY HEAD
Jeff Lynne (Yellow Dog, ASCAP) ... 41
CAT’S IN THE CRADLE Paul Leka

(Story Songs, ASCAP) 14
CHANGES Ken Scott (Tantric, BMI) . 38
COSTAFINE TOWN George Harrison

(Clog, BMI) ..o 83

DANCIN’ FOOL Jack Richardson
(BCu'mmings-Troiano/Cirrus/Sepﬁma,

M
DARK HORSE Georlge Harrison
M

DING DONG; DING DONG George

Harrison (Ganga, B.V.,, BMI) ..ol 68
DOCTOR’S ORDERS Ed O‘Loughlin
(Cookaway, ASCAP) .....ccocoviieeniiine 19

DON'T CALL US, WE'LL CALL YOU
Frank Slay (Claridge/Corbetta, ASCAP) 86
DON'T CHA LOVE IT Freddie Perren
(Jobete, BMI) N
DON'T TAKE YOUR LOVE FROM ME
Manhattans & B. Martin (Mighty
Three/Golden Fleece, BMI)
DO IT (‘TIL YOUR SATISFIED) Jeff Lane
& Doc Prod. (Jeff-Mar/Bill Lee/O Songs,

BMI)
DO YOUR THING Papa Don &

Tommy Cogbill (East-Memphis, BMI) ... 93
DREAM ON Lambert & Potter

(ABC-Dunhill, BMI)
EARLY MORNING LOVE Jeffers

(Act One, BMI)
EVERLASTING LOVE Papa

Cogbill (Rising Sons, BMI) ...
FAIRYTALE (Parathumb/Pologrou
FIRE Ohio Players (Ohio Players/

Unichappell, BMI)
FRE;A )BIRD Al Kooper (Duchess/Hustlers,
FROM HIS WOMAN TO YOU B. Crutcher

L. Smell & ). Smith (East-Memphis, BMI) 59
GET DANCIN’ Bob Crewe (Heart’s Delight,

BMI; Kenny Nolan/Coral Rock, ASCAP) 21

HAPPY PEOPLE J. Bowen & B. Gordy

(Jobete, ASCAP) ......cccoevcrmninniienmiiiinienns 7
HEAVY FALLIN’ OUT Hugo & Luigi
(Avco, Embassy, ASCAP) ... 66
HOPPY, GENE AND ME Snuff Garrett
(Peso/Lowery, BMI) o 63
| BELONG TO YOU Barry White )
. 4

(Sa-Vette/January, BMI)
& S

BMI)
FEEL A SONG (IN
Knight, Guests & Patton (Kama

Sutra/Etude/MEWG, BMI) .........cccceeee 3N
| GET LIFTED H. W. Casey & R. Finch

(Sherlyn, BMI) ... 97
1M A WOMAN J. Boyd & L. Waronker

(Yellow Dog, ASCAP) ......cccccviviviiienn 74
17'S ALL RIGHT J. Capaldi

(Ackee, ASCAP) ......cccoovoeinicniiniiiieais 84

I'VE GOT THE MUSIC IN ME
Gus Dudgeon, (April/Yellow Dog,

ASCAP)

JUNIOR’S FARM/SALLY G Paul McCarfney
(McCartney/ATV, BMI)

KUNG FU FIGHTING Biddu/Pye Records
(Chappell, ASCAP)

LADY John Ryan (Wooden Nickel, ASCAP) 54

LADY MARMALADE A. Toussiant &
V. Wickham (Stone Diamond, BM)I

49

Tanny Boy/Kenny Nolan, ASCAP) ... 99
LAUGHTER IN THE RAIN Sedaka & Appere

(Don Kirshner, BMI/KEC, ASCAP) ... 4
LET'S STRAIGHTEN IT OUT Steve Alaimo

(Sherlyn, BMI) ..o 79
LIFE IS A ROCK (BUT THE RADIO ROLLED

ME) Levine, Bellack & DiFranco

(Crazy Chords/Crushing, BMI) ... 92
LONELY PEOPLE George Martin

(WB, ASCAP) .. i 40
LONGFELLOW SERENADE Tom Catalno

(Stonebridge, ASCAP) ... 55

LOOK IN MY EYES PRETTY WOMAN
; l;\Iﬁedress & D. Appell (ABC-Dunhill,
LUCY IN THE SKY WITH DIAMONDS
Gus Dudgeon (Maclen, BMI)

MAMA DON'T ALLOW NO PARKIN’

Morris-Stevens (Big Leaf, ASCAP) ... 100
MANDY B. Manilow & R. Dante (Screen

Gems-Columbia/Wren, BMI) ...
MORNING SIDE OF THE MOUNTAIN

Mike Curb (Warner Bros. ASCAP) ... 23

MUST OF GOT LOST Bill Szymozyk (Juke
Joint/Walden, ASCAP
MY EYES ADORED YOU Bob Crewe (Stone
Diamond/Tanny Boy, BMI; Kenny Nolan,
ASCAP)
MY MAIN MA
(East-Memphis, BMI) .
MY MELODY OF LOVE Bob Morgan
(Pedro/Galahad, BMI) ... 34
NEVER CAN SAY GOODBYE M. Monardo,
T. Bongiovi, J. Ellis (Jobete, ASCAP) ... 13
NEVER LET HER GO David Gates

(Kipahulu, ASCAP) ......ccccoviiiiiiiiiniiiiis 98
NIGHTINGALE Lou Adler (Colgems,

ASCAP) oottt s 72
#9 DREAM John Lennon

(Lennon/ATV, BMI) ... 61
ONE MAN WOMAN, ONE WOMAN MAN

prod. by Diante & Proffer; exec. prod.

Rick Hall (Spanka, BMI) ...........ccc.oooeenee. 8
ONLY YOU Richard Perry (TRO-Hollis,

BMI e . 10
PICK UP THE PIECES Arif Mardin

(AWB, BMI) . .22

PLEASE MR. POS
(Stone Agate, BMI/Jobete, ASCAP)
PROMISED LAND (Arc, BMI)
RIDE ‘EM COWBOY Paul Davis/ Bullet
Prod. (Web 1V, BMI) .. .29
READY Paul Samwell-Smi
Stevens (Ackee, ASCAP) .
ROCKIN' SOUL Sellers & Holmes

(Jimi Lane, BMI) ... 73
ROCK N’ ROLL (I GAVE YOU THE BEST

EE?)RS OF MY LIFE) Gary Klein (Tree, .

......... 8

RUBY BABY Ron Chancey (Hill & Range/

Quintet/Freddy Beinstock, BMI) ......... 69
SEXY 1DA, PT. 1 Turner, Williams &

Augustin (Huh/Unart, BM) ... 78
SHA-.LA-LA (MAKE ME HAPPY) Willie

Mitchell (Jec/Al Green, BMI) ... 30
SO YOU ARE A STAR Hudson Bros.

(Lornhole, BMI) ... 89

SOME KIND OF WONDERFUL
Jimmy lenner (Dandelion/Crash, BMI) 20
STRUTTIN’/YOU'RE SO BEAUTIFUL
Billy Preston (Irvine/WEP, BMI) (Almo/
Preston, ASCAP; Irving WEP, BMI)
SUGAR PIE GUY, Pt. 1 Lee Valemme
(Landy/Unichappell, BMI) ... 85
SWEET SURRENDER M. Okun w.
K. C/)A’C)onnor (Cherry Lane/ Walt Disney,

48

THANKS FOR THE SMILES Amigo Prod.
(House of Gold, BMI)
THE ENTERTAINER Michael Stewart (Home
Grown/Tinker Street, BMI)
THREE RING CIRCUS Baker, Harris and
Young (WMOT/Friday’s Child/Mighty
Three, BMI)
UP IN A PUFF OF SMOKE P. Swern &
G. Schury (Almo, ASCAP)
WHATEVER GETS YOU THRU THE NIGHT
John Lennon (Lennon/ATV, BMI)
WHATEVER YOU GOT, | WANT Larson &
Marcellino (Jobete, ASCAP)
WHEN A CHILD IS BORN
(Beechwood, BMI)
WHEN WILL | SEE YOU AGAIN
Gamble-Huff (Mighty Three, BMI) ... 25
WILLIE AND THE HAND JIVE Tom Dowd

96

80
26

(Eldorado, BMI) ... 57
WISHIN’ YOU WERE HERE James Guercio

(Big Elk, ASCAP) ...ccooviiiiiiiiiiiiinniins 33
WOMAN 10 WOMAN Jackson & Stewart

(East-Memphis, BM1) ...
YOU AIN'T SEEN NOTHING YET

R. Bachman (Ranbach/Top Soil, BMIi) 58

YOU GOT THE LOVE Bob Monaco & Rufus

(American Broadcasting, ASCAP) ............ 27
YOUR BULLDOG DRINKS CHAMPAGNE

P. Gerhard & Llobo (Famous, ASCAP) 70
YOU’RE NO GOOD Peter Asher

(E. H. Morris/Jac/Blue Seas/

U.S. Songs, ASCAP) ....cccomiimieciinns 16
YOQU’RE SO BEAUTIFUL Jim Price
(AImo/Preston, ASCAP; Irving/WEP, .
MI

)
YOU RE THE FIRST, THE LAST,
EVERYTHING B. Whne/SouI Unlimited
(Sa-Vette/January, BMI)

Sidney A. Seidenberg
and the Family of Stars
wish all of our friends

a happy holiday season.

Direction * Manag&ment
SIDNEY A. SEIDENBERG, INC.
1414 Avenue of the Americas

New York, New'York 10019

Telephone: (212) 421-2021




“LONGER-PLAYING*
MILLER,

STYX AND BOWIE.

By “Longer-Playing, we don't mean r.p.m. We mean how long it's been selling.

2 RECORD SET
MONQ

AND HIS ORCHESTRA
CPM2/CPS2/CPK2-0693

Glenn Miller's records are still
selling. His new 2-record album,
“A Legendary Performer,” is, as far as
EeVeryone's ears are concerned, exactly
that—"new” Because the 25 performances on
this album, although recorded from 1939-42,
were never-before-released. Both the Miller
generation and this generation are buying
it big to hear what they missed.

It's ... an extraordinary album which

captures a moment in history.” Note the quotes.

That's Walrus talking.

@
Includes: Father O.S.A. - Lady
A Day - I'm Gonna Make You Feel It

WNS/P8WNA012

Styx's album “Styx II” was not only on the
charts for a long time, it's back on the charts
again! Its sales are being sparked because
“Lady,” the hot new single from the album,
is red-hot in Cleveland, Pittsburgh and Chicago
and spreading like wildfire.

DAVID BOWIE
HUAKS DORY

Inciudes: Changes - Life on Mars?
Andy Warhol - Queen Bitch
LSP-4623; P85/PK1850

from “Hunky Dory.” is selling big in Pittsburgh, Cleveland,
Atlanta, Los Angeles and Denver, and as 4.7 . &,
a result markets everywhere are enjoying
renewed sales from his album.

AmericanRadioHistorv.Com

e same goes for Bowie. His new single, "Changes,”

Records and Tapes
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TITLE, ARTIST, Label, Number, (Distributing Label)

JAN.
1

1

10
1N
12

14
15

24
25

27

28

29
30

31

32
33
34
35
36
37
38

42
43

44
45

49

JAN.
4

1

v o 00 &

12

11
10

17

13
14

27
33
21
22

26
24

25

29

20
18

37
15

30

23
16

28
31
32
36
38
35
40
45
51

47

44

46
39
4]

57

56

58
43

WKS. ON
CHART
LUCY IN THE SKY WITH
DIAMONDS
ELTON JOHN
MCA 40344 7

YOU'RE THE FIRST, THE LAST, MY EVERYTHING
BARRY WHITE/20th Century TC 2133 11

PLEASE MR. POSTMAN CARPENTERS/A&M 1646 8
LAUGHTER IN THE RAIN NEIL SEDAKA/Rocket 40313 (MCA) 12
MANDY BARRY MANILOW/Bell 45613 (Arista) 8

JUNIOR’S FARM/SALLY G PAUL McCARTNEY & WINGS/
Apple 1875 10

BOOGIE ON REGGAE WOMAN STEVIE WONDER/
Tamla T54254F (Motown) 9
ONE MAN WOMAN, ONE WOMAN MAN PAUL ANKA
WITH ODIA COATES/United Artists XW 568-X 11
KUNG FU FIGHTING CARL DOUGLAS/20th Century TC 2140 14

ONLY YOU RINGO STARR/Apple 1876 9
BUNGLE IN THE JUNGLE JETHRO TULL/Chrysalis 2101 {WB) 11
ANGIE BABY HELEN REDDY/Capitol 3972 13

NEVER CAN SAY GOODBYE GLORIA GAYNOR/MGM 14748 8
CAT'S IN THE CRADLE HARRY CHAPIN/Elektra 45203 16

| CAN HELP BILLY SWAN/Monument ZS8-8621 (Col) 13
YOU’RE NO GOOD LINDA RONSTADT/Capitol 3990 7
FIRE OHIO PLAYERS/Mercury 73643 5
BEST OF MY LOVE EAGLES/Asylum 45218 7

DOCTOR’'S ORDERS CAROL DOUGLAS/Midland Intl. MB
10113 (RCA} 7

SOME KIND OF WONDERFUL GRAND FUNK/Capitol 8027 5

GET DANCIN’ DISCO TEX & THE SEX-O-LETTES/
Chelsea 3004 7

PICK UP THE PIECES AVERAGE WHITE BAND/
Atlantic 3229 7

MORNING SIDE OF THE MOUNTAIN DONNY & MARIE
OSMOND/MGM 14765
MUST OF GOT LOST J. GEILS BAND/Atlantic 3214 11
WHEN WILL | SEE YOU AGAIN THREE DEGREES/
Phila. Intl. ZS8-3550 (Col) 16
WHEN A CHILD 15 BORN MICHAEL HOLM/Mercury 73642 4
YOU GOT THE LOVE RUFUS featuring CHAKA KHAN/
ABC 12032 13
ROCK N’ ROLL {I| GAVE YOU THE BEST YEARS OF MY LIFE)
MAC DAVIS/Columbia 3-10070 7
RIDE 'EM COWBOY PAUL DAVIS/Bang 712 14
SHA-LA-LA (MAKE ME HAPPY) AL GREEN/Hi 5N2274
(London) 15
| FEEL A SONG (IN MY HEART) GLADYS KNIGHT &
THE PIPS/Buddah 433 12

PROMISED LAND ELVIS PRESLEY/RCA PB 10074 11
WISHIN' YOU WERE HERE CHICAGO/Columbia 3-10049 14
MY MELODY OF LOVE BOBBY VINTON/ABC 12022 17
DANCIN’ FOOL GUESS WHO/RCA PB 10075 9
FREE BIRD LYNYRD SKYNYRD/MCA 40328 9

FAIRYTALE POINTER SISTERS/Blue Thumb BTA 254 (ABC) 15
CHANGES DAVID BOWIE/RCA 74-0605
READY CAT STEVENS/A&M 1645
LONELY PEOPLE AMERICA/Warner Bros. 8048
CAN'T GET IT OUT OF MY HEAD ELECTRIC LIGHT
ORCHESTRA /United Artists XW573-X
| BELONG TO YOU LOVE UNLIMITED/20th Century
TC 2141
THE ENTERTAINER BILLY JOEL/Columbia 3-10064
DARK HORSE GEORGE HARRISON /Apple 1877
WOMAN TO WOMAN SHIRLEY BROWN /Truth 3206 (Stax) 1
LOOK IN MY EYES PRETTY WOMAN TONY ORLANDO &
DAWN/Bell 45620 (Arista) 5
BLACK WATER DOOBIE BROTHERS/Warner Bros. 8062 4
SWEET SURRENDER JOHN DENVER/RCA PB 10148 3
I'VE GOT THE MUSIC IN ME KIKI DEE BAND/
Rocket 40293 (MCA) 18

o w o ™

W oo

50
51

52
53

55

56

57

58

60

62

63

64

66

69

71

73

75
76
77
78

79
80

81

83

85
86

87
88
89
90
91
92

93

94

95
96
97
98
99
100

42

34
48
55

60
49

59

54

50

70

62

71
52

66

53
73
61
74

75
78

72

82
63
84
67
77
68
64

69
76

65

86
95
85
87

89
90
80
92
94
81

97

99

AIN’T TOO PROUD TO BEG ROLLING STONES/
Rolling Stones 9302 [Atlantic) 10
DO IT ('TIL YOU'RE SATISFIED) B. T. EXPRESS/Scepter 12395 16

DREAM ON RIGHTEQUS BROS./Haven 7006 (Capitol) 10
MY EYES ADORED YOU FRANKIE VALLI/Private Stock 003 9
LADY STYX/Wooden Nickel WB 10102 (RCA) ()
LONGFELLOW SERENADE NEIL DIAMOND/Columbia

3-10043 15

STRUTTIN’/YOU'RE SO BEAUTIFUL BILLY PRESTON/
A&M 1644 5
WILLIE AND THE HAND JIVE ERIC CLAPTON/RSO 503
(Atlantic) 11
YOU AIN'T SEEN NOTHING YET BACHMAN-TURNER
OVERDRIVE /Mercury 73622 17
FROM HIS WOMAN TO YOU BARBARA MASON/
Buddah 441 4
AS LONG AS HE TAKES CARE OF HOME CANDI STATON/
Warner Bros. WBS 8038 4

#9 DREAM JOHN LENNON/Apple 1878 10
EVERLASTING LOVE CARL CARLTON/Back Beat 27001

(ABC) 17
HOPPY, GENE AND ME ROY ROGERS/20th Century TC

2154 4
BACK HOME AGAIN JOHN DENVER/RCA PB 10065 17
AIN’T THAT PECULIAR DIAMOND REO/Big Tree BT 16030 3
HEAVY FALLIN’ OUT STYLISTICS/Avco 4647 12
BIG YELLOW TAX| JONI| MITCHELL/Asylum 45211 3

DING DONG; DING DONG
GEORGE HARRISON
Apple 1879

RUBY BABY BILLY 'CRASH' CRADDOCK/ABC 12036 8

YOUR BULLDOG DRINKS CHAMPAGNE JIM STAFFORD/
MGM 14775

HAPPY PEOPLE TEMPTATIONS/Gordy G7138F (Motown)

3

4
NIGHTINGALE CAROLE KING/Ode 66106 (A&M) 2
ROCKIN’ SOUL HUES CORPORATION/ RCA PB 10066 14
2

6

7

I'M A WOMAN MARIA MULDAUR/Reprise 1319
EARLY MORNING LOVE SAMMY JOHNS/GRC 2021 1
BABY HANG UP THE PHONE CARL GRAVES/A&M 1620
THREE RING CIRCUS BLUE MAGIC/Atco 7004 13
SEXY IDA, PT. 1 IKE & TINA TURNER/United Artists
XW528-X 10
LET'S STRAIGHTEN IT OUT LATIMORE/Glades 1722 (TK) 17
WHATEVER YOU GOT, | WANT JACKSON FIVE/
Motown M1308F 11
WHATEVER GETS YOU THRU THE NIGHT JOHN LENNON
WITH THE PLASTIC ONO NUCLEAR BAND/Apple 1874 15
DON'T TAKE YOUR LOVE FROM ME MANHATTANS/
Columbia 3-10045
COSTAFINE TOWN SPLINTER/Dark Horse DH 10002 (A&M)
IT'S ALL RIGHT JIM CAPALD!/Island 003
SUGAR PIE GUY, PT. 1 JONESES/Mercury 73614
DON'T CALL US, WE'LL CALL YOU SUGARLOAF/JERRY
CORBETTA/Claridge 402
YOU'RE SO BEAUTIFUL JOE COCKER/A&M 1641
DAY TRIPPER ANNE MURRAY /Capitol 4000
SO YOU ARE A STAR HUDSON BROTHERS/Casablanca 0108 1
MY MAIN MAN STAPLE SINGERS/Stax STN 0227
DON'T CHA LOVE IT MIRACLES/Tamla T54256F (Motown)
LIFE 1S A ROCK (BUT THE RADIO ROLLED ME) REUNION/
RCA PB 10056 15
DO YOUR THING JAMES & BOBBY PURIFY/

Hhw o~
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Casablanca 812 3

THANKS FOR THE SMILES CHARLIE ROSS/Big Tree 16025
(Atlantic) 2
AFTER THE GOLDRUSH PRELUDE/Island 002 17
UP IN A PUFF OF SMOKE POLLY BROWN/GTO 1002 (ABC) 1
| GET LIFTED GEORGE MCcCRAE/TK 1007 1
NEVER LET HER GO DAVID GATES/Elektra 45223 1
LADY MARMALADE LABELLE/Epic 8-50048 I

MAMA DON'T ALLOW NO PARKIN' BROWNSVILLE
STATION/Big Tree 16029 (Atlantic) )
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SO WHAT
JOE WALSH
ABC Dunhill

30 WHAT—Joe Walsh—ABC
Dunhill

OUT OF CONTROL—Ray Manzarek—
Mercury

BAKER-GURVITZ ARMY—Janus

JUST A BOY—Leo Sayer—WB

COUNTRY LIFE—Roxy Music—Atco

OUT OF CONTROL—Ray Manzarek—
Mercury

EVERLASTING LOVE—Carl Carlton—ABC

FLOATING WORLD—Jade Warrior—
Island

HONK—-Epic
HOT BLOOD—Don Covay—Mercury
| CAN HELP—Billy Swan—Monument

LIKE CHILDREN—Jerry Goodman & Jan
Hammer-—Nemperor

PUT THE MUSIC WHERE YOUR MOUTH IS
—Olympic Runners—London

STORIES TO TELL—Flora Purim—
Milestone

SUN GODDESS—Ramsey Lewis—Col

THINGS ARE GETTING BETTER—Eddie
Jefferson—Muse

COUNTRY LIFE—Roxy Music—Atco

JUST A BOY—Leo Sayer-—WB

RUFUSIZED—Rufus featuring Chaka Khan
-—ABC

SO WHAT—Joe Walsh—ABC Dunhill

ARE YOU READY TO ROCK (single}—
—Wizzard—WB (Import)

BAKER-GURVITZ ARMY—Janus

BARCLAY JAMES HARVEST LIVE—
Polydor {Import)

B