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ELYIS PRESLEY

o, FRANKIE AND I0fNY

Elvis intones the title tune from
his new flick, “Frankie and
Johnny” and it's a torrid version
(RCA Victor 47-8780).

Here's a single really going
somewhere. It's a rocked ver-
sion of the “West Side Story”
hit (Decca 31923).

The Ray Charles Singers
COMMAND PERFOR MLINCES
N Lwhunie 2 o

A Gomprehensive Roundup
Of One of the Most
Vital Aspects of Today’s
Record Scene

Choral leader - writer - arranger -
singer-producer Ray Charles has
selected what he considers the
best by his group (Command
896 SD; RS 896 SD).
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HERB ALPERT and
THE TUUANA BRASS

”

Not much is hotter these days
than the Tijwana Brass sound
and so this new Herb Alpert and
pals slice ought to soar (A&M
792).
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YOUR SIDE

A very pretty song by some gals
who deserve a fat hit. The
Jades and their “(Baby) I'm on
Your Side” will click (Verve
10385).

%5 BESTH

Ty

The best of the Animals means
the best of their brand of strong
r/b. Teens will go for this col-
lection of hits (MGM E/SE 4324).

In the opinion of the editors, this week the following records are the

SINGLE PICKS OF THE WEEK

M-GM
SG J0CK
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o RHAPSODY IN THE RAIN o

Lightning should strike twice in
a row for MGM and Lou Christie
with the new and clever “Rhap-
sody in the Rain” (MGM 13473).

SLEEPERS OF THE WEEK

ONRE
TRACK MIND

KNICKERBOCKERS
Challenge

Lots of hot rock here by these
guys and it should go to very
high chart spots. Watch the
Knickerbockers and “One Tract
Mind” (Challenge 1296).

OF THE WEEK
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The singer with the sweetest
sounds does a number of up-
to-the-minute ballads and beat
tunes (Mercury MG 21073; SR
61083).
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LEN BARRY

HAS THE NEXT #1 SINGLE
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New Co-op Offers Records
At 6% Ahove ‘Distributors’
Bottom Cost’ — CORD

CHICAGO — CORD, a coun-
trywide co-operative organiza-
tion of distributors, dealers,
one-stops and rack jobbers, has
been formed here and the price
of records to members (who
join at an annual membership
fee of $1000) is bound to get

much reaction within the in-
dustry.
As word ‘“cooperative” im-

plies, CORD will be a profit
sharing organization.

Cost per record will be “dis-
tributors’ bottom cost” plus
6%, which, in the case of a
$3.79 disk normally selling to
distribs at $1.85 could mean a
new price of $1.51. Depending
on the discounts offered by all
independent record companies
involved, members of CORD
will be paying something like
20¢ to 35¢ less per elpee.

CORD will sell 455 at cost
plus 159%.

All shipments, made f.0.b.
point of shipment, will arrive
within three days of placement
of order (in CORD’s Chicago
office) from source nearest the
member. All orders of 45s of
1000 or over will be delivered
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overnight.

Although membership must
be paid prior to or coincident
with placement of first order,
orders will not require pavment
in front.

All billing will be done by
CORD based on shipments
made by suppliers. All invoices
will be dated the date a mem-
ber’s merchandise was shipped.
All invoices from the first
through the fifteenth of each
month are due by the 25th of
each month. All invoices dated
from the 16th through the end
of each month are due on the
10th of the following month.
All merchandise shipped with-
in three days of the closing
of the billing cycle will be
dated the first date of the fol-
lowing billing cycle. In other
words, all merchandise shipped
after the 12th will be invoiced
as of the 16th. All merchan-
dise shipped after the 27th will
be invoiced as of the first of
the following month. Any mem-
ber not complying with the
above terms will not be shipped
after the due dates.

CORD execs will travel to
the NARM convention to talk
about the co-op with conclave-
goers.

Distribution of profits will
be 409 to CORD management,
10% to supplier members and
209% to purchaser members.
The distribution to the mem-
bers will be in proportion to
each member’'s total dollar
volume as against the total
dollar volume of CORD.

MGM Budget Lines
Sell Over $1 Mil

Rack jobbers as well as dis-
tributors have quickly taken
MGM Records’ budget line
series of VSP, Heliodor, Leo
the Lion and Metro to heart
by purchasing over one million
units of the label’s new low
price series, label reports.

Mort Nasatir, President of
MGM Records stated that this
can be considered a sales rec-
ord. It has become obvious that
there was an overall need for
such a Budget Line in the in-
dustry.

Phil Picone, director of rack
jobber sales for the budget
series, reports that both dis-
tributors and rack jobbers have
been calling in complimenting

(Continued on page 4)

Distribs Give NARMeet
Great Expectations

George A. Jack J. Charles H.
Berry Geldbart Schlang
NARM Convention Awards Banquet

President Chatrman Chairman

Jules Malamud

NARM
Fzec Director

MIAMI BEACH—The Eighth
Annual Convention of the Na-
tional Association of Record
Merchandisers, Inc., which con-
venes Sunday, March 6, 1966, at
the Fontainebleau Hotel, is ex-
pected to be the largest gather-
ing of phonograph record indus-
try members in the history of
the business. Participating in
thig convention will be the lead-
ing record merchandisers (rack

jobbers), manufacturers plus
record distributors, the latter
attending their first NARM

meeting as members of the Asso-
ciation.

Including record merchandiser
(rack jobber) members and rack
jobber guests, there will be more
than 70 companies representing
this fast growing segment of the
record industry. There will be
more than 70 manufacturing
companies represented, including
not only record manufacturers
but tape manufacturers, and
manufacturers of packaging, la-
beling and other types of supplies
used by record merchandisers.

With recording artists and
press representatives, represent-
atives of the academic and busi-
ness community, there will be
more than 500 people attending
the NARM Convention. The over-
flow is being handled by two
other Miami Beach hotels, in ad-
dition to the headquarters hotel,
the Fontainebleau.

Record distributors, who will
have their own meeting on
Wednesday, March 9, at a lunch-
eon at 1:30 p.m., in addition to
attending all business sessions
programs and social events, will
be meeting as a NARM group
for the first time in association

ASHHBEHAGRAHAHIKMHADD Y

Irwin H.
Steinberg
Keynote Speaker

history. The response from the
distribs has been excellent, with
48 distributors now represented
in NARM. Some of these are
pure distributors and some are
distributors who are also rack
jobbers —a growing industry
trend.

Steinberg Keynoter

The business sessions will be-
gin at 9 a.m. on Monday, March
7, and continue on Tuesday
morning, March 8. Jack J. Geld-
bart (L. and F Record Service,
Atlanta, Ga.) will be Convention
Chairman, and George A. Berry
(Modern Record Service, New
Orleans, La.), President of
NARM, will greet registrants.
Keynoting the convention, whose
theme is “Planning for Profits,”
will be Executive VP of the Mer-
cury Record Corporation Irwin
H. Steinberg.

Following Steinberg will be a
completely - integrated program
on the convention theme, planned
and executed by Dr. Alton F.
Doody, Associate Professor at
the College of Commerce and
Administration of The Ohio
State University. Participating
in this program will be Brown
Meggs of Capitol Records Dis-
tributing Corp., Daniel Man-
dresh, a special representative of
the International Business Ma-
chines Corp. (IBM), and John
Enders, VP and Senior Account
Exec of Lionel D. Edie Company.

At the conclusion of the pro-
gram on Tuesday, a panel of
NARM members representing
record merchandisers, manufac-
turers and distributors, will

(Continued on page 4)



Cooper Dot
Sales Mar.

HOLLYWOOD—Randolph C.
Wood, President of Dot Rec-
ords, Inc. announces the ap-
pointment of George Cooper to
the new post of National Sales
Manager. Appointment follows
Cooper’s recent elevation to a
Vice-Presidency.

Cooper is in charge of all
sales and promotion operations
from coast to coast. He reports

to Dot Execu-
£ tive VP Chris-
‘%q tine Hamilton.
- Cooper will
continue to be
based in his
home town,
Nashville,
Tenn. Cooper
spends almost
as much time
in jet air-
planes flying between Dot Rec-
ords branches and distributor-
ships as he does on the ground.
But as a World War II Air
Force veteran and a long-time
employee of American Air-
lines, still gets a kick out of
flving and he usually manages
to tly home to his family for
the weekends.

Cooper’s first meeting with
Randy Wood was over an air-
lines ticket counter in Nash-
ville back in the early ’50s
when Dot was a fast-rising
young company based in near-
by Callatin.

Coaper’s father, George, Sr.,
is head of the local Nashville
branch of the Musicians’ Union.

Kapp Appoints
London Distrib

NEW YORK-—Kapp has ap-
pointed London Records Dis-
tributing Corporation as its
New York distributor. The ar-
rangement became effective
March 7, according to Sid
Schaffer, Kapp VP, Sales. The
deal was consummated late
last week between Schaffer and
Herb Goldfarb, National Sales
and Distributing Manager for
Londan, and Phil Wesen, Sales
Manager for London’s distrib-
uting firm.

The Kapp line was formerly
handled in New York by All
State Distributors. All State
will continue to handle Kapp
in northern New Jersey through
its Newark office.

Mike to Indie Promo
HOLLYWOOD—Record pro-
moter Mike Borchetta, promo
man for RCA on the West Coast
for the last two and a half
yvears, has left the firm to go
into independent promotion.

George
Cooper

4

Pasin Named VP, Sales,
At Premier Albums

NEW YORK—Don J. Pasin,
formerly National Sales Man-
ager of Premier Albums, Inc,
has been appointed Vice Presi-
dent in charge of sales, it was
announced by Philip Landwehr,
president.

Landwehr said the new posi-
tion will enable Pasin to coord-
inate and upgrade sales and
service in all the company’s
divisions. and implement Pre-
mier Albums’ plans for accel-
erated expansions of all areas
of business—promotional rec-
ords, premium sales and cus-
tom pressings.

Landwehr praised Pasin’s
success in improving sales
through top customer servicing
and close customer relations.
Under his direction, these ef-
forts will now take top priority
in all Premier Albums divi-
sions

Capone Succeeds

Appointed by Pasin to succeed
him as National Sales Manager
is Louis Capone who comes to
Premier Albums with 20 years’
exnerience in directing and de-
veloping national distribution
for promotional record com-
panies as well as experience in
artist management. He will
spearhead the new merchandis-
ing programs for the domestic
sales division.

Pasin joined Premier Albums
in 1961 and served in several
executive capacities up to his
recent appointment. He held
the national sales manager po-
sition for the last vear and a
half and was instrumental in
developing and introducing
Premier’s $1.98 Blue Ribbon
record line. Besides 10 vears’
experience in the promotional
record field, he held top posi-
tions in the entertainment and
motion picture industries. He
is known for his emphasis on
customer relations and service

as an adjunct to all sales
efforts.
Pasin said: “We feel that

with the tremendous streamlin-
ing of our pressing plant in
Clifton, N. J., in conjunction
with the upgrading of our sales
departments on all levels, we
are in a position today to go
into all phases of custom press-
ing and increase our sales in
the budget and premium rec-
ord markets.”

Production facilities in Pre-
mier’s 80,000 square foot Clif-
ton, N.J. plant have been ex-
panded to accommodate these
growth markets. The company
is now geared for full produc-
tion of 12-inch, 10-inch and 7-

From left: Louis Capone, Don
J. Pasin and George Kurtz.

inch records with capacity in
excess of 75.000 units per day.
The Premier plant also con-
tains complete fulfillment facil-
ities including printing and
mail handling units.

Years of Promo Experience

Capone, in directing and ex-
panding sales in the domestic
record division, as the new
National Sales Manager for
Premier Albums, brings with
him vears of successful promo-
tional record experience. His
background includes National
Sales Director for Connoisseur
Record Corp., as well as head
of Tops and Westminster Rec-
ord Co. where he introduced the
first promotional classical LP—
the Whitehall label.

Premier Albums, Inc., has
four $.99 labels—Coronet, Spin-
O-Rama, Baronet and Twinkle;
three $1.98 labels — Premier,
Directional Stereo and Blue
Ribbon records. Soon to enter
the 45 RPM market is a new
Premier Albums single called
Moonshot, with plans for coast-
to-coast distribution now under-
way.

MGM Mil §

(Continued from page 3)
the company on its thought
and perception in producing
and releasing the Budget
Series. In view of the fact that
budget line sales are being
made direct to rack jobbers,
distributors have also been
high in their praise, claiming
that MGM is opening up addi-
tional avenues of markets, espe-
cially the VSP and Heliodor
lines which they term good
“high price, low price lines.”

Picone points out that Record
Service, Ine., of Los Angeles
thus far is the biggest prime

mover of MGM Records’ bud-
get lines and has already
placed an order for 100,000
albums.

WWW.-arsacinaadrdiabistony. com

New Audio Fi

Sales Program

NEW YORK—Harold Dray-
son, VP of Audio Fidelity Rec-
ords, announced that a new
sales program will be in effect
commencing March 1 and will
continue through the end of
May.

The program will be a one on
six deal for the entire Audio
Fidelity catalog with the ex-
ception of the First Component
Series. At the same time, the
company will be introducing
six new LPs that are to be in-
cluded in the one on six deal.
There will be two classical LPs
and the remaining four will
be pop-type albums that will
introduce new mnames and
talent. Titles and artists will
be announced later.

NARMeet

(Continued from page 3)

review and evaluate the conven-
tion’s presentation and its rele-
vancy to the phonograph record
industry in general, and its fu-
ture growth.

On Monday and Tuesday after-
noons. and on Wednesday morn-
ing, the NARM Person to Per-
son Conferences will be held in
the East Ballroom of the Fon-
tainebleau. At this time, 60 rec-
ord manufacturers will meet
with 60 record rack merchan-
disers, according to a rotating
person to person schedule. Over
the three day period, every
manufacurer will have had an ap-
pointment with every rack job-
ber. There is a waiting list on
both the rack jobber list and
manufacturer list, with the num-
ber being limited to 60 compa-
nies on each side.

Increasing Cooperation

Jules Malamud, NARM Exec
Director, states that he has seen
with great gratification the
growing sense of cooperation and
understanding among the vari-
ous wholesaling segments of the
phonograph record industry. He
feels that a real sense of respon-
sibility is being recognized in
our industry, where individuals
are realizing the importance of
strengthening their own business
operations, the segment of the
industry of which they are a
part, and most important, the
entire phonograph record indus-
try itself.

Malamud feels that “much of
this increasing desire to promote
the industry as a whole, and
to form a strong and cooperat-
ing industry group, is reelected
in the fantastic response the in-
dustry has made to this year's
NARM Convention.”
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NANCY AMES
“HE WORE THE GREEN BERET”

The Original
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REVIEWS

THREE STAR xxx PICKS '

TAKE ME FOR A LITTLE WHILE
(Lollipop, BMI)
SOMEWHERE IN THE NIGHT (Cheshire, BMI)
THE KOOBAS—Kapp 737.

Boys from Britain have a contempo-
rary American sound. Whatever the
sound, it will sell.

* K Kk
THE RIGHT STRING BUT THE WRONG Y0-YO
(Hill & Range, BMI)
SATIN AND LACE (Unart, BMI)
THE JAMES GANG—Ascot 2205.

Looks like the James Boys are going
to break it up in a big way with this
terrif r/r side. * %k %

CHALKALA BABY CHALKALA (Agean, BMI)

TURKISH DELIGHT BABY (Agean, BMI)
TARIK BULUT—Nina 901.

Those who want to shake it might
cuddle up to this single of Egyptian
descent. * K K

LAUGH WITH THE WIND (Cecere, BMI)

STOP IT BABY (Cecere, BMI)
THE HEARD—Audition 6107.

Pleasing fast paced song from a new
group who are bound to be heard—as
their name states.

* Kk
BOOK OF LOVE (Arc-Keel, BMI)
DARLING LORRAINE (Westbury, BMI)
THE UNDERBEATS—Soma 1449.

Reprise of a hit of a few years back.
Enchantment may set in for teens
again. * % X

DOING THE PHILLY DOG (Jalynne, BMI)

| AM SEARCHING (Jalynne, BMI)
LOU LAWTON—-Capitol 5613.

The new dance inspired the tune and
tune will inspire teens to dance. Wow,
pow a hit. * kX
FARMER'S SON (Diamondette-Ammuspro, BMI]

IT'S WHAT'S HAPPENIN' BABY
{Diamondette-Ammuspro, BMI)
JIMMY RIDDLE—Marina 501.

Fellow has come-hither tone in his
voice. Rock accompaniment could help
make this big. * % %

MONKEY DON'T CARE (Tuneville, BMI)
SOUL SUPPER (Tuneville, BMI)

THE LIVING LEGENDS—
RCA Victor 47-8782.

Weird things are going on on this
track and so teens will pay close at-
tention. Score. * % %

| DON'T HAVE TO WORRY (Jitters, BMI)

I'M SO AFRAID (Jitters, BMI)
JAY W. KING—Skyscraper 6001.

New label and new artists preem
simultaneously with a potent r/b side.
Jay is welcome on the scene.

* kK
MY MELANCHOLY BABY
(Shapiro, Bernstein, ASCAP)
THE COMMON TOUCH (Ludlow, BM!)
JOHNNY DESMOND—Atco 6404.

The “Funny Girl” guy sounds great
on this gently swung rendition of the
evergreen.

6

FOUR STAR s+ PICKS

HERE'S TO MY JENNY (Joy, ASCAP)
WHILE WE'RE YOUNG (Regent, BMI)
MIKE DOUGLAS—Epic 5-10002.
Sweetly sung follow-up to the fel-
low’s “The Men in My Little Girl’'s
Life.” Sentimental and pretty.

Yk
MESSAGE TO MICHAEL (U. S., ASCAP)
HERE WHERE THERE IS LOVE
(Blue Seas-lac, ASCAP)

DIONNE WARWICK—Scepter 12133.

Something a little different from
Bacharach and David for Dionne. Should
turn into a smash.

* Kk *
MIRANDA (Miller, ASCAP)
YOU ONLY SEE HER (Feist, ASCAP)
ADAM WEST—20th Century Fox 627,

Novelty with Adam in his guise as
Batman refusing to remove his mask
for his girl friend. Surprise ending, too.

* Kk Kk K
YVETTE (Diana, ASCAP)
EVERYBODY LOVES MY BABY (Pickwick, ASCAP)
DUKES OF DIXIELAND—Decca 25693.
Relaxing piece of dixie from the
Dukes. An instrumental sure to get air
play and other good reaction.
* % Kk K
KICKS (Screen Gems-Columbia, BMI)
SHAKE IT UP (Daywin, BMI)

PAUL REVERE AND THE RAIDERS—
Columbia 4-43556.

Teens will get their kicks from this
P. R. and Raiders side. The electric
guitars set raunchy rhythm.

* % Kk K
IT AIN'T NECESSARY (Cragvee-Overcome, BMI)
DON'T THINK | COULD STAND IT
(Overcome, BMI)
MAMIE GALORE—S:t. Lawrence 20095.
Talent galore on this beat galore side.
Money galore will be made.

* %k ok Kk
GOOD LOVIN' (T. M., BMI)
COULD IT BE YOU (BMI)

BRIAN POOLE AND THE TREMELOES—
Audio Fidelity 121.

Good listening here for teens who like
it like rock. Prognosis is for big sales.
* %k Kk Kk
SECRET AGENT MAN (Trousdale, BMI)
YOU DIG (Johnny Rivers, BMI)

JOHNNY RIVERS—Imperial 66159.

The title theme as sung by Johnny
weekly on this new TVer. Has the beat
and is a good bet.

* % %k Kk
OH | WONDER WHY (Maureen, BMI)
THE GYPSIES—OIld Town 1193.

Gals sing sweetly on a teen slanted
number with clever arrangement. Could
connect. * % &k K

FRENCHY (April, ASCAP)
YOU'RE GONNA HEAR FROM ME
(Remick, ASCAP)
DANNY MEEHAN—Mercury 72531.

Gritty tune with “Mack the Knife”

persistence. Danny snarls it neatly.

YOU LET A LOVE BURN OUT (S. F. 0., BMI)
SOMEWHERE BEYOND THE SEA (Chappell, ASCAP)
WE FIVE—A&M 793.

The singing and the instrumentation
are intriguing and a little different.
Could go big for the fivesome.

* K Kk %
MY LITTLE RED BOOK (United Artists, ASCAP)
A MESSAGE TO PRETTY
(Grass Roots-Third Story, BMI)
LOVE—Elektra 45603.

Wonderful Bacharach-David song first
heard in “What’s New Pussycat” gets
Love-ly treatment from Elektra's first
pop group. L

LOVE ME (Hill and Range, BMI)
RUN, RUN, RUN (S & J, ASCAP)
SAL CORRENTE—Roulette 4673.

This side is rocked and countrified and

chorused up for lots of good timing.
* %k ok Kk

DOMINIQUE'S DISCOTHEQUE (Neban, ASCAP)

BLACK DIAMOND (Cumulus-Ter-Ton, ASCAP)
MILT SEALEY—Cloud 506.

Here's a cute instrumental that could
lock up lots of sales and play. Bounce
and beat. * J ok Kk

THE LITTLE TIN SOLDIER (Manger, BMI)
YOU'RE GONNA NEED SOMEBODY ON YOUR

BOND (Southern, ASCAP)
DONQOV AN—Hickory 1375.

Beautiful fable put to song will de-
light folkrock followers and lovers of
songs of any kind. Wide audience ap-
peal. * % K Kk

CANADIAN SUNSET (Vogue, BMI)
THE STORY OF A STARRY NIGHT
(Mutual, ASCAP)
THE VIBRATIONS—Okeh 4-7241.

This oldie is given the beat and

crooned nicely by the Vibrations.
* ok Kk
| DON'T WANT TO CRY (Ludix, BMI)
ALWAYS (Burdette, BMI)
SIR WALTER RALEIGH—Tower 220.

Extra special reprise of old hit. The

arrangement is jingly and danceable.
* & % Kk
MERCY (Verdunn, BMi)
THAT AIN'T ALL (Verdunn, BMI)
LARRY AND THE REXETTES—Zorro 420.

Funky instrumental will elicit inter-
est at first in the r/b areas. Saxy and
swell. * Kk Kk Kk

SOMEBODY TO LOVE ME (Buckhorn, BMI)

GOODBYE BABY (Buckhorn, BMi)
RONNY AND THE DAYTONAS—Mala 525.
Guys have found a very pretty bal-
lad and it has a nice arrangement.
* %k Kk
STOP THE WORLD, I'VE LOST MY YO-YO
(Appleseed, ASCAP)

WHEN | WAS YOUNG (Cherry Lane, ASCAP)
THE BRANDYWINE SINGERS—
Mainstream 641.

Folk-oriented song that gets lots of
bounce from the singers.

APBAHAGRAH AHIKEMHATD Y

RECORD WORLD—March 12, 1966




You don’t have to be Jewish
to see that it’s even funnier than
“You Don’t Have to Be Jewish)’*

BO3 BOOKER & GEORGE FOSTEX

PRISENT

WHEN YOU'RE IN LOVE
THE WHOLE WORLD IS JEWISH [0

STARRING

The*YOU DON'T HAVE TO BE JEWISH" Players

FRANK Lou BEETTY
GALLOP JACOBI WALKER

ABSO ATARRING

PHIL VALERIE = ANTHONY BOB
LEEDS HARPER HOLLAND McFADDEN
£ -

-

‘v‘}k -
g /

Fa

RRL-4506 K=5-5506
W Biah ao st Garow THE
Other great Promise Her Anything s EARCHERS
Kapp album Fasturing TN JOWES singing the tte sang TAKE ME FOR
releases
for March:

WHAT NOW MY LOVE....

LOLLIPOPS AND ROSES FROM HAWAII
THE WAIKIKIS GILBERT BECAUD
TASTE OF HONEY MOON RIVER -
RED ROSES FOR A BLUE LADY & 9 OTHERS
/J / SUNG I ITALIAN
A f ’ CDME PRIMA » PARLAMED'AMORE MARIU « @A
( OSOLE MID « CORE ‘NGRAE « TANGO DELL® RRSE
ARRIVEOERCI ROMA o LUNA BOSSA » ANEMA E CRAE
MARIA e REGINELLE CA

S

KL-1473 KS-3473 K353 ¥3-3353
STUART HAMBLEN ANOTHER TOWM—ANOTHER JAIL

THIS OLD HOUSE HAS 60T T0 GO PAUL EVANS

"1 el | KAPP RECORDS

KL-1473 FS-2475

*KRL 4503, 26 WEEKS ON THE CHARTS.
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THE SUNRAYS—Tower T 5017,

Harmonious songmakers and players
have their “Andrea” on singles charts
and a couple of the other numbers
were there, too. “I Live for the Sun”
is on the package. “Still,” “Bye Baby
Bye,” “Tears in My Eyes,” “Since My
Findin’ You” and six others comprise
the appealing disk.

WHEN YOU'RE IN LOVE THE WHOLE WORLD
IS JEWISH

KAPP JEWISH PLAYERS—
Kapp KRL 4506.

Most of this crowd of actors made
for the laughs in the “You Don’t Have
to Be Jewish” blockbuster and they are
doing it again. The following are re-
sponsible for the material: Bob Booker,
Gecorge Foster, Buddy Arnold, George
Feinerman, Mark Bucci, Sheldon Keller,
Frank Peppiatt, John Alesworth and
Dick Williams. Funny.

DON'T SE CONCERNED
BOB LIND—World Pacific WP 1841;
wrs 21841.

The fellow’s “Elusive Butterily” with
its poetical aura has currently caught
romantic fancies. Jack Nitzsche has
supplied the guy’s tunes with modern
folknroll sounds and the whole thing
has a sense of the 1966 sensibility.
“The World is Just a ‘B’ Movie” catches
the camp and corn of the age.

4 BE GUNCERNED

BOB LIND

NOEL HARRISON
London 3459; PS 459.

The British lad has an unadorned,
unsentimental, sometimes light ap-
proach to a number of stark modern
songs here. “A Young Girl” has al-
ready been on the charts and “(It’s
All Over Now) Baby Blue” is on its
way. Other tunes are by Aznavour,
Billy Holiday, Oscar Brown.

MICHELLE
DAVID AND JONATHAN—-
Capitol (S)T 2473.

As singers David and Jonathan have
made a name with their version of
the Lennon-McCartney “Michelle.” As
songwriters they’ve made a name with
their “This Golden Ring” and “You've
Got Your Troubles” tunes. All of those
items are on this George Martin-pro-
duced package of contemporary rock.

DAVID & JONATHAN
MICHE LE

e

THE MARVELETTES GREATEST HITS

Tawmla 253 (mn-s). =

A bargain package with the girls re-
prising their biggest seller. The attrac-
tion at the moment is the Top 10 song
“Don’t Mess With Bill,” but the other
selections are pleasers, too. “Too Many
Fish in the Sea,” “Please Mr. Post-
man,” “Twistin’” Postman” and eight
other past hits.

THE BEGINNING

BOBBE NORRIS—Columbia CL 2424,
CS 9224.

This new gal on the song horizon has
a thrilling contralto voice she exhibits
on a series of lovely tunes. Sometimes
the arrangements seem to be a little too
studied for their own good, but there’s
no mistaking the fact that a bright new
talent is around. “Ill Wind,” “You're My
Thrill,” “Make the Man Love Me” and
other tasties.

MACK SANDERS AND HIS FRIENDS
Jubilee 9002 (n-s).

His friends are Autry Inman, Curt
Higdon, Bob Jennings, Abram Burnett,
Dave Kirby, Jack Campbell and the
Marksmen, good country songsters all.
So Mack and the rest make an attrac-
tive group to the country buyer look-
ing for a lot of fun. Songs are commend-
able collection.

mack sanders

AND MIS FRIENDS:
- 59 B

S5 e,
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SAN REMO FESTIVAL 1966
Epic LF 18043; BF 19043.

A selection of the best songs from
San Remo here with Bobby Vinton
chanting “Io Non Posso Crederti.” The
songs, of course, are all in Italian, but
a paraphrase of the lyric in English is
on the package. Bobby Solo, Ornella
Vanoni and Mario D’Alba are a few of
the other singers.

IN COLD BLOOD

TRUMAN CAPOTE—RC 4 Vietor VDM 110.

The literary sensation of the season
is the Truman Capote account of the
ruthless murder seven years ago of a
Kansas farm family by two ex-convicts.
The book is a classic. This album, a
complement to the text, is a must for
all fans. Capote has his own style of
reading which takes getting used to,
but his words are invaluable.

Truman Capoie

Tewds Scenes from

In
(old ’
Blood

Virue teewtnst of o Multiphe Misrdee
it B Cnvnenpiiners

o = |

THE CHUCK CASSEY SINGERS
Dot DLP 3676; DLP 25676.

This group of singers is heard weekly
on the Jimmy Dean show and their
work there has been greatly admired.
Here is their first album on which they
have done beautifully a dozen well
known hymns. ‘“Come Thou Almighty
King,” “Onward Christian Soldiers,”
“The Old Rugged Cross” and other
familiar inspirational songs.

The CHUCK CASSEY SINGERS
FAVORITEHYAINS @8y

MY way

W ARA LYNN BROWN—Decca DL(7)1728.

Vibrant new songstress presents an
array of compelling tunes here. She
swings most of the time, but slows
down to near tears on the likes of
“’Round Midnight.” She selects a
couple of other favorites heard too
rarely like “Oh! By Jingo” and “Sweet-
hearts on Parade.” “My Foolish Heart”
and others round out the package.

RECORD
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Blaine Exits as Distrib,
Develops Spanish Market

NEW YORK — Jerry Blaine,
head of Cosnat Distributing
Corp., this week revealed why
he withdrew from the distribut-
ing business as such and at the
same time developed in its
place a business catering to
the ever-increasing Spanish
market in the United States.

Blaine stated that the dis-
tributing business reached its
peak of profitability for Cosnat
in 1957. At that time, with its
10 branches Cosnat distributed
almost every independent label
in the country. The reasons
Blaine found the distributing
business attractive then were:
1) the product was unique; 2)
every record was sold; 3) the
price was firm. The reason he
left distributing was: 1) there
was no longer the exclusive
product; 2 there were mno
longer exclusive territories; 3
there was no longer a firm
price.

Blaine believes that for a dis-
tributor to survive today he
cannot be exclusively a dis-
tributor. He must have asso-
ciated enterprises such as one
stops, rack jobbing, labels, etc.

Since he felt he could no
longer operate profitably as a
distributor, Blaine decided to
withdraw from distribution.

spanish Mart Was Neglected

In the meantime, however,
he had quietly been developing
a business that was almost
totally neglected by the rest of

the record trade—the Spanish
speaking market. In May, 1965,
Cosnat established a one-stop
in New York to deal with the
influx of the Spanish speaking
customer. Blaine stated that
there 2.000,000 Spanish speak-
ing potential customers in the
New York market alone. Deal-
ing in a market such as this,
Blaine said, gave him the same
working conditions which had
originally attracted him to the
distributing business: 1)
unique produet; 2) exclusive
territory; 3) price.

Today. Blaine’s one stop is
considered the largest distribu.
tor of Spanish records in the
United States. He handles the
product of almost all companies
and is selling records to such
accounts as Macy, Alexander,
A&S. 2 Guys From Harrison,
ete. He hopes to have 75 stores
by his first anniversary in May,
1966. What’s more, his territory
for his product is the entire
United States.

Blaine feels that the devel-
opment of the Spanish speak-
ing market is one of the most
exciting aspects of the entire
Cosnat enterprise, which con-
sists of the Monarch pressing
Plant, Etam Products, AFM
Engineering and Cosnat’s rec-
ord labels.

And now that he has set up
the Spanish distributing one-
stop, Cosnat is ready to embark
on a new enterprise, the dup-
licating of 8 track cartridges.

Decca Opens Brill Building Office

NEW YORK—Martin P. Sal
kin, Vice President of Decca
Records, a subsidiary of MCA,
announced that as of March 7,
an office has been opened by
the company in the Brill Build-
ing, 1619 Broadway. The move
was made to afford greater ac-
cess to independent producers
in submitting songs, masters
and artists to the Decca labels.

The office will be helmed by
Dick Jacobs.

Salkin pointed out that this
move is in with Decca’s
continuing policy of covering
every potential avenue of avail-
ability to acquire the best, the
newest and the most commer-
cial material being produced
on records for release by the
company’s labels.

Salkin also made known the
latest acquisition by Decca
with an independent production

line

company. Koppelman-Rubin As-
sociates, Inc., have been signed
by the label to produce masters

for release on the Decca labels
and their initial release is due
shortly.

Last year, Decca signed the
producing team of John Madera
and Dave White, who have
come up with one of the hot-
test new acts on the scene to-
day, Len Barry.

Jacobs can be reached at
Decca’s Brill Building office by
calling Plaza 2-1600, Suite 502.

Col Fetes Tony

NEW YORK—Cclumbia Rec-
ords feted vocalist Tony DBen-
nett at a party held at New
York’s La Fonda del Sol Res-
taurant on Thursday, March 3.
The party given to honor Ben-
nett for his dramatic acting
debut in “The Oscar” took

place just prior to the film’s

New York premiére at Loew’s
State Theatre.
the soundtrack album.
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Keeping Track of Tape

Col Takes Tape Plunge

Capitol Enters Tape
Cartridge Field

HOLLYWOOD — After more
than a year of research and
develecpment, Alan W. Living-
ston, President, Capitol Rec-
ords, Inc., has announced that
CRI will be making its exten-
sive catalogue available on
eight4rack, continuous loop
sterec tape cartridges, in time
for the debut of Detroit’s 1967
models.

Livingston said that the
cartridges will be compatible
with the tape decks now in-
stalled in Ford motor cars and
with those of other major auto-
mobile manufacturers, includ-
ing General Motors which has
just announced its adoption of
the Lear cartridge, now in the
development stage.

Livingston said also that
“Negatiations with various sup-
pliers prior to commitment

have enabled us to be assured
of cartridge supply at competi-
tive prices, as well as the right
to manufacture. This right to
manufacture is at a fair and
acceptable license rate and is,
with certain suppliers, license
free after a reasonable number
of years—thus assuring us of
being in complete control of
our own product. It is assumed
that similar arrangements will
be offered to other record
manufacturers.

“This was the essence of our
demands in consideration of
the future of the industry.
Other record companies appar-
ently saw fit to take a similar
positien. Had this not occurred
the record industry would have
found itself at the mercy of
limited suppliers and the whims
of patent holders. We felt it
our obligation to accept indus-
try leadership in the face of
another threatened battle of
record systems.”

It was almost a year ago
that Livingston, in a letter to
major automobile recording
equipment manufacturers, called
for the creation of “An industry-
wide approach to the immediate
development of one standard
automobile stereo tape play-
back system.”

Since that time, Capitol has
taken the position that it would
not make its catalogue avail-
able for this purpose until the
future rights of this cartridge
by the record industry were
established and standardization
assured.

“A compatible system,” Liv-
ingsten said, “is one of the

10

kevs to success for the tape
cartridge. Without it there
would only have been chaos,
much the same as when the
record industry created the
battle of record speeds.

“In the pursuit of Capitol’s
own tape cartridge interests,
we hope that we have brought
a measure of future stabilily
to our industry.”

Problems, Too

In discussing Capitol’s forth-
coming tape venture, Stanley
M. Gortikov, President, Capitol
Records Distributing Corp,,
said that the industry should
be aware that although the
tape cartridge has glowing
prospects, it also “Represents
a number of industry-wide
problems, such as:

1. The cost to the consumer
is considerably higher
than for equivalent rec-

ord.

2. The retailer and whole-
saler must carry a new in-
ventory.

3. The cartridge does not
offer complete tune selec-
tivitv: A listener cannot
just lift the needle and
place it wherever he
chooses.

4. Obsolescence risks and
costs will be greater be-
cause of the high out-of-
pocket charges inherent
in the product itself.

5. The tape cartridge may
reduce radio listening
habits and compromise
the interests of the broad-
casting industry whose
destiny is so closely linked
with our own.

“Besides extending the hor-
izons of the record industry,
the tape cartridge will also be-
come a challenge to the indus-
try in several areas:

A. It is a medium bringing
discretionary musical en-
joyment to a broad new
consumer group, the auto-
mobile owners.

B. Soon, with household tape
equipment developments,
the same cartridge will be
used both in the home and
in the automobile.

C. The automobile market
will multiply the number
of retail outlets offering
musical product.”

Clive J. Davis, Administra-
tive VP, of Columbia Records,
has confirmed that Columbia
Records, after more than two
vears of intensive research and
development in the automobile
cartridge field. will make its
catalog available on eight
track, continuous-loop stereo
tape cartridge before the intro-
duction of the 1967 car models.

Columbia’s new eight track
cartridge is designed to play
on the tape-deck svstem pres-
ently available to buvers of
new Ford, Mercury and Lincoln
cars.

Davis said: “During the last
two years, Columbia’s engineer-
ing staff has been working
closely with tape-deck, cart-
ridge and automobile manufac-
turers, actively participating in
many technical advancements
and refinements. We are now
convinced that the eight track,
continuous-loop cartridge svs-
tem has been perfected to 2
point where it can satisfy our

exacting standards of quality
sound reproduction.

“In addition, our marketing
organization has carefully de-
veloped a comprehensive dis-
tribution and merchandising
plan that will be designed to
complement the full-scale mar-
keting of tape playback systems
by the major automobile manu-
facturers.”

Columbia is optimistic about
the future of tape-cartridge
business. A separate operating
unit has been created to coor-
dinate all developments in this
area, and George Novak has
been appointed to head the
unit. Novak will report to Wil-
liam P. Gallagher, Vice Presi-
dent, Columbia Label, who
along with William S. Bachman,
Vice President, Engineering
Research and Development, has
been actively working with all
interested parties from the out-
set of the development of Co-
lumbia’s auto-stereo program.

Mercury’'s Tape Plans

CHICAGO—Mercury Records
Corp. will enter the 8-track con-
tinuous loop stereo tape cart-
ridge market March 25 with
the first of three releases.

Irwin H. Steinberg, Exec VP
of Mercury, emphasized that
all Mercury labels will be rep-
resented in three consecutive
single-album cartridge releases
for March 25, April 15 and
May 1.

Steinberg said that Mercury
had carefully studied the steady
growth of the Lear stereo 8§
cartridge, with the firm research
indicating much consumer inter-
est.

Richard S. Sherman, Sales
Manager of Mercury, becomes
Product Manager, Recorded
Tape Division. Sherman will
spend considerable time on the
road contacting Mercury dis-
tributors and investigating
other possible distributing out-
lets for the tape division. Stein-
berg said that Mercury will
franchise its tape division dis-
tributors.

Mercury and its affiliated
lines will basically list 8-track
cartridges at $6.95 for the
single-album package, while a
two-album cartridge will retail
for $9.95.

No definite plans are cur-
rently being made as to Mer-
cury’s entrance as a playback
equipment supplier for the 8-
track system or for any other

WWW.aRsacinaadrdiabistony. com

cartridge developments, Stein-
berg said.

Steinberg added that Perry
Winokur, Sales Manager of
Mercury’s Home Entertainment
Products Division, is studying
all possible playback systems
and will confer with Green and
Steinberg after March 15.

Decca to Tape

Leonard W. Schneider, Exec
Vice President of Decca Records,
a division of MCA, has made
known the entry of the record
label, along with its two major
subsidiaries, Coral and Bruns-
wick Records, into the stereo
tape cartridge field.

Schneider stated that Decca
would produce and market its
own 8 and 4 track stereo car-
tridge tapes, in response to a
growing demand for both types.
These new cartridge tapes from
Dececa, Coral and Brunswick will
incorporate all the latest techni-
cal advances in the recording,
manufacture and packaging of
this product.

Cartridge tapes of Decca, Coral
and Brunswick product is ex-
pected to be available shortly,
and will be followed by a regular
schedule of additional releases.
These new cartridge tapes, as is
all the company’s product, will
be stocked and sold by all Decca
branches.
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DB\ Proudly Presents

PAT BOONEK

WITH A TWO-SIDED SWASH SINGLE!

RECORDS

A Well-
Remembered

It Seems
Like

Highly Thought of  yagiarday

Love Affair

Produced by Tony Hatch

16836

PAT & SHIRLEY BOONE
|
e c

PAT'S GREAT HITS SIDE BY SIDE Patand  PAT BOONE'S GOLDEN AT BOONE SINGS THE GOLDEN ERA OF MY 10TH ANNIVER- PAT BOONE SINGS
3068 3071  Shirley Boone 3199  HITS Featuring Speedy  JAYS OF WINE AND COUNTRY HITS 3626 SARY WITH DOT WINNERS OF THE

Gonzales

3455  0SES 3504 RECORDS 3650 READER'S DIGEST

POLL 3667

AND ALL-TIME HITS

Moody River / Speedy Gonzales
Ain't That A Shame ‘ Friendly Persuasion
Don't Forbid Me / Agril Love

Love Letters In The Sand
A Wonderful Time Up There

.. 107

108

.. 109
.. 110

Side By Side / Pat and Shirley Boone . 149
The Hawaiian Wedding Song

‘Il Be Home / | Almost Lost My Mind

The Exodus Song / (Welcome) New Lovers

N\

THE GREATEST TALENT ON RECORD (86 |
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Lib Kicks Off Sunset
Line at NARM Meetmg

LOS ANGELES — Under the
guidance of General Manager
Edward Barsky, Sunset Records,
a division of Liberty Records,
Inc., entered the economy field
this week with 20 LP releases
featuring top recording stars
selected from the parent com-
pany’s roster.

Barsky, former independent
distributor and, prior to joining
Liberty, head of Metro Records,
MGM’s budget line, has spent
several months researching the
industry and feels strongly about
the label’s initial release. To in-
troduce Sunset Records, he has
planned a major kickoff for the
NARM Convention at the Fon-
tainebleau Hotel in Miami on
March 6.

In addition to coordinating
closely with the firm’s district
managers throughout the nation,
Barsky is going a step further
for maximum saturation. Fol-
lowing the NARM Convention,
he plans to spend six weeks ‘“‘on
the road” personally visiting all
distributors and rack jobbers.

Big Names

Sunset’s first ielease features
such sterling names as Julie
London, the Ventures, Gerry
Mulligan, Ricky Nelson, Fats
Domino, Si Zentner, Henry Man-
cini and Martin Denny, among
other performers. Parent com-
pany firmly believes the added
exposure accorded the artists,
most of whom are still on Lib-
erty rosters, can only benefit the
current catalog.

“The majority of economy
album buyers pick-up this prod-
uct in a supermarket or chain
store,” said Barsky, “therefore
a budget customer who buys and
likes a Ventures LP, automati-
cally steps up to the parent label
next time around.”

Barsky also pointed up a few
of Sunset’s superior qualities.
“The record is pressed on pure
vinyl and the jackets are four
color.”

Sunset will maintain a dual
distribution set-up via the sale
of its product direct to independ-
ent distributors and direct to
rack jobbers. Pricing is the
same on monaural and stereo
versions.

The label is now planning 15
more releases for June and a
series of new instrumental al-
bums by the Sunset Strings,
highlighting the current releases
of the day.

First Release

Herewith is the entire product
schedule for the first release:
“The Country Heart of Walter
Brennan”; “This Is Petula
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Ed Barsky
With Sunset Debut LPs

Clalk” Martin Denny, “Para-
dise Moods” “Fats Domino!”;
“Julie London”; Henry Mancini
—*“Sounds And Voices”; Felix
Slatkin—*“Love Strings”; “Timi
Yuro”; Bob Wills & Tommy
Duncan—*“Together”; “Versatile
Nancy Ames”; Si Zentner—“Big
Band Brilliance”; “Bobby Vee”;
Slim Whitman—“Unchain Your
Heart”; “Her Nibs Miss Georgia
Gibbs”; Sandy Nelson—*“Walkin’
Beat”; “Flowing Voices Of The
Johnny Mann Singers”; The
Ventures — “Runnin’ Strong”;
Gerry Mulligan— “Concert
Days”; “Ricky Nelson,” and
T-Bones—*‘Shapin’ Things Up.”

Airlines, MGM
Contest Tie-Ins

MGM Records has made ar-
rangements with American Air-
lines in a tie-in to publicize
and promote such artists as
Connie Francis, Lou Christie
and Lainie Kazan.

Cooperating stations are
WCOP - Boston, KOME - Tulsa,
WEW-St. Louis and WNOX-
Knoxvillee. WCOP-Boston and
KOME-Tulsa are both running
contests on the Lou Christie al-
bum of “Lightnin’ Strikes.”
WEW-St. Louis is running a
contest on the Connie Francis
album of “Jealous Heart” while
WMOX-Knoxville is featuring
a contest on the Lainie Kazan
album of “Right Now!”

Winner of the WCOP-Lou
Christie contest wins a round
trip for two from Boston to Los
Angeles at a first rate hotel in-
cluding meals. Winner of the
KOME-Lou Christie contest
wins a round trip for two to
New York including meals and
hotel.

Winner of the WEW-Connie
Francis ‘“Jealous Heart” con-
test wins a round trip for two
to New York including hotel
and meals. Winner of the
WNOX-Lainie Kazan “Right
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Now!” contest wins a round
trip to New York including ho-
tel and meals. On each station
albums by the artists will be
awarded as consolation prizes.

Sol Handwerger, MGM Rec-
ords Publicity Manager who
made the arrangements with
American Airlines, reports that
in each city the stations in-
volved will play cuts from the
albums and devote 180 an-
nouncements on a Monday
through Sunday schedule dur-
ing drive time and day and
night time listening hours.

The contest will end March
31.

J-G’s Coast Hit

Tony Gato’s Tabb recording
“I'm Coming Home, Los An-
geles” will be nationally dis-
tributed by Jay-Gee under the
personal guidance of Steve and
Jerry Blaine from their New
York headquarters.

Coltrane Re - signs

Jazz star John Coltrane has
re-signed with Impulse Records
on a long-term basis, accord-
ing to an announcement by
Larry Newton, President of
ABC-Paramount Records, Inc.,
parent of the jazz label.

Mass Market and New Material
Figure in RCA Camden Success

BY DAVE FINKLE

NEW YORK—As Ray Clark,
RCA exec who watches over the
Camden line, heads to the NARM
Convention, Camden sales are up
over last year’s comparable quar-
ter and last year was the most
successful in the history of the
budget line.

One of the reasons for the
success of the company, Clark
is quick to point out, is that it
“keeps in mind the mass mar-
ket, not the few.”

Over the past few years,
Clark noted last week, Camden
has, in its attempt to break
away from an outdated image
as a “vault” line, increased its
budget for new recording and
has released a number of “op-
portunistic” albums. These al-
bums, taking advantage of
certain hot trends or proper-
ties for buyer attraction have
payed off handsomely.

Brass Sound Pursued

Recently the “Tijuana Brass”
sound has been pursued on the
Living Brass series. Ray Mar-
tin has put together bestselling
packages pegged on the “Gold-
finger” and ‘“Thunderball”
themes. Camden released, simul-

taneously with the Victor re-
lease of “The Sound of Music”
soundtrack, a Living Strings
edition of the Rodgers-Ham-
merstein score, and that too
turned into a bestseller for the
company (although skeptics
originally thought the market
couldn’t accommodate both “S
of M” albums).

Clark calls all these albums
“idea albums” and, in fact, he
won’t entertain any package
unless there is a strong idea
behind it. And he likes ideas
in all categories, since he is
proud that the Camden line is
a ‘“balanced” one with releases
in all music categories. (One
of the most important is coun-
try music, where Camden has
some recordings of old c¢/w
favorites not available else-
where.)

Tape Line Important

One most important new
facets of the Camden activity is
its tape line. Clark stresses the
future of tape and he also
stresses that Camden entered
the 8 track stereo tape market
at the same time Victor pio-
neered into the field in the fall.
Along with releasing record
best sellers on tape, Camden
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is now putting a number of its
children’s disks on tape ‘to
keep the children quiet on car
rides,” as Clark noted.

Clark stated that Camden
maintains a close association
with its distribs and rack job-
bers, expects and has received
maximum exploitation of prod-
uct from them, and counts on
them for ideas. For instance,
he mentioned that last year
Jack Geldbart suggested a
“Mary Poppins” album. Clark
was doubtful of the idea, since
there were already a number
of “Mary Poppins” packages
on the market. He realized,
however, shortly thereafter that
none of the Camden distribs were
handling “MP” product. He went
ahead with the disk, as per the
Geldbart request, and now the
Living Voices “MP” is one of the
all-time Camden best sellers.

Clark also pointed out as a
sign of Camden prestige among
economy lines, its many awards
from the industry and the fact
that RCA roster artists are
anxious to have albums in the
catalog.

What Camden is doing, he
said, is giving the consumers
“more than what they pay for.”
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Decca-Coral
Release 2 LPs

Under the terms of an extra
incentive program, Decca and
Coral Records announce a new
March album release by two of
the top stars on the respective
labels, Brenda Lee and Pete
Fountain.

The Decca part of the release
features Brenda Lee’s new pack-
age, ‘“Bye Bye Blues.” Song-
stress offers a collection of stand-
ards and recent chart items such
as “Bye Bye Blues,” “The Shad-
ow Of Your Smile,” “Rusty
Bells” and “Yesterday.”

At the same time, Coral an-
nounces a new album release by
Pete Fountain titled “A Taste
of Honey,” songs that have re-
cently attained Top 40 popularity
including the title song plus “I’'m
Henry VIII, I Am,” “Stand By
Me” and “Make The World Go
Away,” among others.

In support -of the release 20 x
20 full color in-store and window
displays, spotlighting the two
new albums, have been prepared
to serve as point-of-sale mer-
chandising aids. A schedule of
national trade advertising has
been set to coincide with the
release date of these albums.

Crowded Social Schedule at NARM

Mftrs. Sponsor
Events

After full business days at the
1966 NARM Convention, con-
vention registrants will relax at
a series of social functions spon-
sored by various record manufac-
turing companies.

On Sunday evening, Atlantic
Records will kick off the proceed-
ings with the Presidential Wel-
eoming Cocktail Party, which
George A. Berry, NARM Presi-
dent, will co-host with Ahmet
Ertegun and Jerry Wexler of
Atlantic Records.

Following the Atlantic Records
Cocktail Party, MGM Records
will host a Dinner Party at
which will be featured Merv
Griffin and Arthur Treacher, who
will conduct a show similar to
their daily TV show, featuring
artists and performers.

Headlining the artists on the
show will be Astrud Gilberto,
Verve artist, and Steve Perry,
new young talent from MGM.
The MGM people are also plan-
ning several surprises. MGM
Records’ President Mort Nasatir
will personally host the MGM
dinner party.

On Monday evening, London
Records is hosting a cocktail
party in the Club Gigi. Dudley
H. Toller-Bond, President of
London Records, Inc., will greet
the guests. Following the London
cocktail party, RCA Victer Rec-
ords will hold a dinner party in
the Fontaine Room. Newly-signed
RCA artist Myron Cohen will
emcee a star-studded show, with
surprise celebrities expected. An
outstanding group of RCA execu-
tives will receive the dinner
party guests.

On Tuesday evening, Mercury
Record Corporation, with its
Smash and Philips labels, will
host a cocktail party in the Boom
Boom Room. Irving Green, Presi-
dent of Mercury Record Corp.,
and Irwin H. Steinberg, Execu-
tive Vice President of the com-
pany, will greet the canvention
registrants at the party, Artists
Roger Miller and the 4 Seasons
will be there to meet the indus-
try group, too.

Following the Mercury party,
Columbia Records will host a
dinner party featuring Steve
Lawrence and Eydie Gorme, who
will do their complete night club
show, with special material spe-

(Continued on page 18)

Elektra’s New
Prices, Trademark

NEW YORK—Elektra Presi-
dent Jac Holzman has an-
nounced the establishment of
a special price category for a
new LP series devoted to pop
music. First artists signed to
appear on the new series are
a California-based rock & roll
group called
Love. A single,
“My Little
Red Book.,” is
due for imme-
diate release,
with an album
following soon
thereafter.

Holzman al-
s 0 indicated
that he will
be debuting a new cover con-
cept (no liner mnotes; two
“covers” instead) for pop al-
bums with this initial release
in the 4,000 series. The price
schedule for the new series is
$3.79 mono, $4.79 stereo. This
differs from the company’s nor-
mal pricing which is $4.79
mono and $5.79 stereo.

Holzman also announced that
in the future Elektra will
utilize a new trademark in

(Continued on page 18)
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OUR SPECIALTY: CUSTOM PRESSING . . .

FROM TAPE TO COMPLETED PRODUCT

453 CHESTNUT STREET, NASHVILLE, TENNESSEE

LABELS . . . DROP SHIPPING . . . WAREHOUSING!
NO ONE CAN EQUAL OUR SERVICE FOR THE SOUTH

SOUTHERN PLASTICS, INC.

(615) 244-1293
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CBS to Acquire Creative Playthings

CBS and Creative Playthings,
Inc., have agreed in principle
on terms by which CBS will
acquire the assets of Creative
Playthings. The announcement
was made by Goddard Lieber-
son, VP of CBS and President
of Columbia Records, and Frank
Caplan, President of Creative
Playthings. They said the two
companies had signed a letter
of intent.

The transaction, which in-
cludes acquisition of the Learn-
ing Center—a wholly owned
subsidiary of Creative Play-
things—is subject to approval
by the Boards of Directors of
both companies and by the
shareholders of Creative Play-
things, Inc. Under the proposed
terms of acquisition, .62 shares
of CBS stock will be exchanged
for each share of Creative
Playthings stock.

Organized in 1950, Creative
Playthings is one of the na-
tion’s best-known suppliers of
three-dimensional educational
systems for nursery schools

and kindergartens. Since 1959
the company has also marketed
its products for home use
through direct-mail catalogues
and in retail outlets through-
out the country. Creative Play-
things currently produces more
than 1500 visual and tactile
teaching aids and systems, in-
cluding devices for developing
recognition of numbers and of
biological, chemical and physi-
cal phenomena; devices to de-
velop recognition of sound and
music; and devices to promote
social and community under-
standing and adjustment.

Col Always Interested

Commenting on the proposed
acquisition Lieberson said:

“Columbia Records hasg al-
ways been keenly interested in
the field of education. This has
been manifest through our
various activities in the world
of musie, spoken-word records,
a musical encyclopedia, and,
even more extensively, through
our Legacy book-record series.

In this new association with
Creative Playthings, a com-
pany whose contribution to
modern education has been of
such significance, we believe
that we can work together to-
wards innovative, educational
developments to which we will
bring the experience and know-
how of Columbia Records and
CBS in various communhication
techniques. We view this as
just the beginning of an ex-
tended program in the new field
of education as well as an ex-
tension of improvements al-
readv underway in traditional
educational techniques.”
Frank Caplan, President of
Creative Playthings, said:
“As a member of the CBS
family, Creative Playthings and
the Learning Center will have
access to new resources to ex-
pand our contribution to child
development and education.
Creative Plavthings will con-
tinue its research and develop-
ment of play and learning
materials for young children in
the school and in the home.
Using new curriculum themes,
The Learning Center will ex-

sssm—— 7 O

BOX 192, HAOOONFIELOD, NEW JERSEY 08033 -

Mr. Al Sherman

Budget Sounds, Inc.

2818 West Pico Blvd.

Los Angeles, Calif, 90006

Dear Al:

What a hell of a job meeting
the recording and graphic
deadline on the forty-four
new "101l Strings" releases
in time for the N,A.R.M.
convention,

I just received the finished samples.
After looking and listening, I feel like
the dame that said--"Never again."
is-until she saw the baby!

Oh well, we are recording the next "101
Strings' release now.

nothin' yet]

Straight ahead,

% @ﬂé*\_

Dave Miller

They ain't heard

(609) 428.7600 um———

PRODUCTIONS
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plore new communication and
electronic data-gathering meth-
ods to make education a self-
discovering process. The Center
will be expanded to research
inventive laboratory and audio
materials for History, Art,
Musie, Social Studies and other
disciplines.”

Kama -Sutra's
New Staffers

Kama Sutra has further ex-
panded its producing staff by
signing the young producing-
writing team of John Linde and
Bobby Bloom. They are pres-
ently producing the Superiors
and Bobby Bloom.

Kama-Sutra also announces
that Terry de Pietro has been
promoted to Director of Pro-
duction Coordination, assisted
by Corinne Behar. Miss de
Pietro will direct this section
in addition to her responsibili-
ties as Administrator of Tender
Tunes Publishing catalogue.

Hurst, Kaye TVers
Swing in Philly
PHILADELPHIA—ASs of Jan.
29, Ed Hurst returns to KYW-
TV with a two-hour Saturday
afternoon show with a basi-
cally variety format. He exits
WPHL-TV show, which Gene
Kave will continue to co-host,
along with Larry Brown. Kaye
also remains on WAEB-Allen-

town.

When the basketball season
ends, WPHL-TV will have a
two-hour pop music show on
Sunday as well as Saturday.
Sissy Hurst is Talent Coordi-
nator for the KYW-TVer and
Kaye for the other.

Light Touch?

United Artists Records’ Gordon
Lightfoot is not only in demand

as a recording star, but his
services as a songwriter and
sideman at record dates are be-
ing more and more demanded
of late. Here’s Lightfoot (right)
in Nashville accompanying
George Hamilton IV at a rec-
ord date.
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Greene-Stone Set
Page for London

Charles Greene and Brian
Stone finalized agreements with
Larry Page, former manager of
the Kinks and promoter of Eu-
ropean concerts, to head the
London office of Greene/Stone
Productions and York-Pala
Records.

London office marks a second
step in expanding the Greene
Stone operation, also opening
an office in New York. Greene &
Stone headquarter in Holly-
wood.

Team are currently repre-
senting World-Pacific recording
star Bob Lind of “Elusive But-
terfly,” in addition to their re-
cording, production and concert
operations.

Milt Bush has just been pro-
moted to Vice President and
General Manager of Disk Makers
in Philly.

Barry Kobrin, for the past
two years Senior Account Ex-

ecutive of the Merrick Com-
pany, Inc., a public relations
firm, has been named a VP of
the company, in charge of pub-
licity in the New York Office.

Composer Dominic Frontiere
has formed Overture Produc-
tions to package and produc:
legitimate shows his new com-
pany has secured.

French Prize for RCA

The Academie du Disque
Francais has awarded the Prix
de L’Institut de Musicologie
in the “Folklore interprete”
category to “Chants d’Au-
vergne,” an RCA Victor Red
Seal album starring soprano
Anna Moffo with Leopold Sto-
kowski conducting the Sym-
phony Orchestra.

DOROTHY
FREEMAN

Independent Promotion

Dallas, Fort Worth and
surrounding areas

P. O. Box 20219
Dollas, Texas
Phone: Fleetwood 1-4929
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NARM Board to Meet

MIAMI BEACH-—The Board
of Directors of the National As-
sociation of Record Merchan-
disers, Inc., will meet at a pre-
convention meeting on Saturday,
March 5, 1966.

Attending the meeting, in ad-
dition to Exec Director Jules
Malamud, will be George A.
Berry, President and Director
(Modern Record Service, Inc.,
New Orleans, La.); Don Ayers,
VP and Director (Record Whole-
salers, Inc., San Franecisco, Cal.) ;
Jack J. Geldbart, Secretary and
Director (L and F Record Serv-
ice, Atlanta, Ga.) ; Treasurer and
Director John Billinis (Billinis
Distributing Company, Salt Lake
City, Utah) ; Director Amos Hei-
licher (J. L. Marsh Company,
Minneapolis, Minn.); Director
Stanley Jaffe (Gordon Sales Com-
pany); and Director Cecil H.
Steen (Recordwagon, Inc., Wo-
burn, Mass.).

A complete report will be given

to the Board on the Eighth An-
nual Convention by Malamud,
and 15 applications for member-
ship, in both Regular and Asso-
ciate categories, will be pre-
sented.

On Sunday morning, March 6,
in the Champagne Room of the
Fontainebleau Hotel, the Board
of Directors will host a brunch
for the guest rack jobbers who
will be attending this year’s con-
vention. The guests will be
briefed on the NARM Conven-
tion, on the association itself,
and on their participation in the
current convention, as well as
their plans for affiliating with
NARM.

The Board will also meet some
time on Wednesday, March 9, to
elect officers for the forthcoming
association year. The new officers
and directors will be announced
at the NARM Awards Banquet
that evening.

Cap Unveils 2 New
Portable Phonos

HOLLYWOOD—Oris Beucler,
Special Products Manager, Capi-
tol Records Distributing Corp.,
has unveiled the company’s two
new 1966 high-end portable
phonographs. The models, SA-
710T and the SA-T12T, are both
solid state, all-transistor phono-
graphs designed to sell to con-
sumers for under $200 and $270,
respectively.

Both players have Capitol’s
Sing-a-Long, Strum-a-Long fea-
ture which enables the consumer
to play a record, hook-up his
guitar or other musical instru-
ment to the phonograph’s am-
plifier, and sing-a-long or play-
a-long with the disk at the same
time.

The deluxe 712 has two input
jacks that will enable the con-
sumer to hook-up two different
instruments at the same time
while the record is being played.
In addition it comes equipped
with a number of special fea-
tures.

Mendelsohn VP
Of Straus Group

NEW YORK -— Herbert J.
Mendelsohn, General Manager of
WMCA, has been elected a VP of
both the major New York sta-
tion and the Straus Broadcasting
Group, it was announced by R.
Peter Straus, President.

Mendelsohn has been General
Manager of WMCA since March
15, 1965.

Record World's
Hillman Married

NEW YORK — Mort Hillman,
Record World’s Advertising Man-
ager, was wed Sunday, March 6,
to Ruth Herbst. The ceremony
was attended by family includ-
ing the new Mrs. Hillman’s two
children, Lois and William. A
large reception was given at the
home of Mr. and Mrs. Sam
Goldfeder, the couple’s brother
and sister, in Lake Success,
Long Island. Affair was at-
tended by many friends in the
music field.

Original Israeli Oliver

CBS Records Israel has signed
a contract with the Israel Na-
tional Theater, ‘“Habimah,” to
record the Original Israeli cast
album of “Oliver.”

Ramal - Wilson Deal

NEW YORK—Ramal-Wilson
Associates, Inc., formerly RMW
Productions, stepped up
its activities by signing pro-
duction deals with several com-
panies, including DCP, Kapp,
Columbia, Capitol and Dia-
mond Records.

The firm is also negotiating
pacts with several other disk-
eries. Disks produced for vari-
ous labels by Ramal-Wilson
are due for release in the near
future.

has
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JERDEN HAS THE
NEXT BEST THING
TO THE BEATLES:

JOHN LENNON'S FATHER!

®THAT'S
MY
IFE ®

by FREDDIE LENNON
(JERDEN 792)

is a smash in Seattle and
Chicago plus happening in
Philadelphia, Baltimore,
Indianapolis, Portland &
other hot markets

Picked in all trades,
Gavin, Randal etec.

became Number 1 re-
quested item after few
spins. Destined for top 10

UPCOMING
“DON'T THINK
TWICE, IT'S

ALL RIGHT”
“AS TEARS GO BY"*

Instrumental hit for all
stations by Bluesville
(Jerden 788)

* (Produced by Jerry Dennon,

lon Whitcomb & David Mallet)
Distributed by ABC Paramount

JERDEN

MUSIG,ING.

2227 — 5th Avenue
Seattle, Washington 98121
MAin 2-0470
Area Code: 206
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Name Speakers To Gavin Conference

CHICAGO — The Radio Pro-
gram Conference, scheduled
for the Sheraton-Chicago Hotel,
March 26 and 27, has added
several more well known names
to its list of speakers, an-
nounces sponsor-director Bill
Gavin. They are Mrs. Jo Wal-
ker, secretary of the Country
Music Association, Mr. Carl
Brenner, manager of country
music station WBMD-Balti-
more, John Thayer, manager of
KLAC-Los Angeles, and Arnold
Schorr, manager of KGFJ-Los
Angeles.

Speakers and discussion
groups will emphasize new
trends in program policies,
changes in audience composi-
tion and distribution, and grow-
ing diversification and special-
ization of programming. Among
specific items to be discussed

He Has Arrived!!

“OUR MAN
FLINT”

LP # 3179M/4179S

RECORD
WORLD

Will Be Distributed At

NAB

Convention
April 5-8

Last Advertising
Date: Thursday,
April 2

Conrad Hilton Hotel
Chicago, Il.
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will be: building a station’s
public image; saturation point
of commercial overload; per-
sonality disk jockeys versus the
tight format; the growing sig-
nificance of the Negro audi-
ence; the future of modern
country music radio; listener
involvement through telephone
participation; advantages and
shortcomings of the short play-
list; and station involvement
in community activities.

Full Speaker List

A complete list of speakers,
panelists and discussion lead-
ers follows, arranged according
to station policy:

Harold Krelstein, Plough
Stations — wvarious policies;
Chuck Blore, program consult-
ant, unattached; and Don
Keyes, McLendon Stations —
various policies.

C & W Stations

Mrs. Jo Walker, CMA

Jerry Glaser, WENO-Nashville

Carl Brenner, WBMD-Baltimore

George Dubinetz,
WJJD-Chicago

Jay Hoffer, KRAK-Sacramento

Chris Lane, WJJD-Chicago

Ed Hamilton, WENO-Nashville

John Graham, CKGM-Toronto

R & B Stations

Lloyd Webb, WVON-Chicago
Arnold Schorr,
KGFJ-Los Angeles
Ed Wright, WABQ-Cleveland
Ernie Durham, WJLB-Detroit
“Lucky” Cordell,
WVON-Chicago
Georgie Woods,
WDAS-Philadelphia
Rudy Runnels,
WOL-Washington
Ken Hawkins, WJMO-Cleveland
LeBaron Taylor, WJLB-Detroit
Burke Johnson, WAOK-Atlanta
E. Rodney Jones,
WCAM-Camden

Pop Format Stations

Clint Churchill,

KYA-San Francisco
John Barrett,

KRLA-Los Angeles
Gene Taylor, WLS-Chicago
Kent Burkhart, WQXI-Atlanta
Allan Slaight, CHUM-Toronto
Pat O’Day, KJR-Seattle
Ken Draper, WCFL-Chicago
Dick Smith, WORC-Worcester
Joe Bogart, WMCA-New York
Bertha Porter, WDRC-Hartford
Paul Drew, WQXI-Atlanta

Non-rock and Special Program

Harvey Glascock,
WNEW-New York
Mark Olds, WMAQ-Chicago
Jack Thayer,
KLAC-Los Angeles

(Continued on page 18)

SINGLES GOMINH

1 OUTSIDE THE GATES OF
HEAVEN

(Unart, BMI)
Lou Christie—Co & Ce 235

2 MY PRAYER

(Skidmore, ASCAP)
Johnny Thunder—Diamond 196

3 A PUBLIC EXECUTION

(Sunnybrook, BMI)
Mouse—Fraternity 956

4 WHEN THE SHIP HITS THE
SAND

(Window, BMI)
Little Jimmy Dickens—Columbia 43514

9 YOU BRING ME DOWN

(South Mt., BMI)
Royalettes—MGM 13451

6 MEN OF WAR

(Frisco, Chervalin, BMI)
Rouzan Sisters—Frisco 113

7 DARLING BABY

Elgins—VIP 25029

8 MY DARLING HILDEGARDE

(Acclaim, BMI)
Statler Bros.—Columbia 43526

9 FIVE CARD STUD

(Arch, BMmI)
Lorne Grecne—RCA Victor

10 SONG FROM “THE OSCAR”

(Joe E. Levine Music Corp., ASCAP)
Tony Bennett—Columbia 43508

11 MY BABE

(Arc, BMI)
Roy Head—Back Beat 560

12 IT'S A GOOD TIME

(Lowcry, BMI)
Billy Joe Royal—Columbia 43538

13 IT'S A FUNNY SITUATION

(Jalynne, BMI)
Dece Dee Sharp—Cameo 382

14 ('M JUST) A FOOL FOR YOU

Gene Chandlcr—Constellation 167

15 TEMPTATION WALK

(C. Davis, BMI)
Entertainers—Dore 789

16 TILL YOU COME BACK TO ME

(Gallico, BMI})
Patti Page—Columbia 43517

17 COMMUNICATION

(Morely, ASCAP)
David McCallum—Capitol 5571

18 DO SOMETHING FOR

YOURSELF
(Su-Ma, BMI)
Bobby PochI—Whlt s
19 MR. MOON
Coachmen—Bear 1974
20 ELVIRA

Dallas Frazier—Capitol 5560

21 MADE IN PARIS

(Leo Feist, ASCAP)
Trini Lopez—Reprise 0435

22 WHAT NOW MY LOVE

(Remnick, ASCAP)
Herb Alpert & Tijuana Brass—A&M 792

23 BYE BYE BLUES

(Bourne, ASCAP)
Andy Williams—Columbia 43519

24 FRANKIE & JOHNNY

Elvis Presley—RCA Victor 8780
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26
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28

29

30

3
32
33

34

35

36

37

38

39

40

4

42
43

44
45
46

41

48
49

50

DIRTY WATER

(Equinox, BMI)
Standells—Tower 185

SHAPES OF THINGS

(Robbins, ASCAP)
Yardbirds—Epic 9891

ONE OF US MUST KNOW

(Dward, ASCAP)
Bob Dylan—Columbia 43541

3 DAYS 1 HOUR 30 MINUTES

(Merrimac, BMI)
Jackic Wilson—Brunswick 55289

| SPY (For The F. B. 1)

(Trio, Brian Bert, BMI)
Jamo Thomas—Thomas 303

IF YOU GOT A MINUTE BABY

(Dreamers, BMI)
Freddie & Dreamers—Mercury 72548

THE NEW BREED Pt. 1

James Brown—Smash 2028

BATMAN & ROBIN

Spotlights—Smash 2020

HELPLESS

(Jobete, BMI}
Kim Weston—Gordy 7050

YOUNG LOVE

(Lowery, BML)
Lesley Gore—Mercury 72553

I'M LOOKING THRU YOU

(Maclen, BMI)
Chance Eden—Roulette 4664

GIDDYUP GO

(Carreta, BMI)
Wink Martindale—Dot

SHE BLEW A GOOD THING

(Saggitarius, BMI)
Poets—Cymbol 214

CALL ME (BABY WON'T YOU
CALL ME)

(Mums, BMI)
Edward Hamilton—Jameco 2008

HE WORE THE GREEN BERET

(Al Gallico, BMI) .
Lesley Miller—RCA Victor 8786

3000 MILES

(Baby Monica & Flomar, BMI)
Brian Hyland—Philips 4035

AFTER MIDNIGHT

(Mills, ASCAP)
Brian Folcy—Dot 16818

YOU AIN'T TUFF

Uniques—Paula 231

HE WORE THE GREEN BERET

(Al Gallico, BMF)
Nancy Ames—Epic 1003

SOMETIME

Len Barry—Decca 31923

TIME & TIME AGAIN

Brenda Lee—Decca 31917

WHEN SHE TOUCHES ME

(Brookmont, BMI}
Rodge Martin—Bragg 227

WITCH'S BREW

(Chappell, ASCAP)
Janie Jones—Smash 2026

KICKS

Paul Revere & Raiders—Columbia 43556

LOVE IS ME, LOVE IS YOU

(Duchess, BMI)
Connie Francis—MGM 13470

ONE MORE TIME

(And, BMI)
Johnny Nash—Joda 105
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Merco Issues Second Dividend

GARDEN CITY, N.Y.—Jack
Grossman, President of Merco
Enterprises, Inc., announces
the issuance of a second divi-
dend of 15 cents per common
share payable February 1 to
stockholders of record Jan. 14,
1966. The first dividend issued
by the company was on Nov. 1,
1965, to holders of record Oct.
15, 1965. It is the company’s in-
tention to issue dividends on
Class A shares outstanding on
a regular, quarterly basis.

Grossman estimated that net
earnings for 1965 were $350,-
000 or approximately $1.00 per
share on sales in excess of $8
million. In 1964, Merco earned
72 cents per share (based on
the 353,000 shares currently
outstanding) or $255,089 on
gross sales of $6,543,500. The
1965 figures would represent
an increase of 38% in earnings
and 249% in sales as compared
with 1964.

Merco Enterprises is prin-
cipally engaged in selling
records to, and providing mer-
chandising services for, ap-
proximately 125 retail record
departments in various parts of
the United States. This includes
24 leased record departments
operated by Merco’s wholly-
owned subsidiaries in retail

discount centers in the New
York Metropolitan area, New
Jersey, Maryland and Connec-
ticut. Merco also services ap-
proximately 40 “junior” depart-
ments in variety stores and
College Book Stores.

During the past two years,
Merco has added 19 of the 24
leased record departments and
all of the approximately 40
“junior” departments it cur-
rently operates. At the same
time, the company has been
constantly increasing the num-
ber of unaffiliated retail record
departments to whom it sells
records and provides compre-
hensive merchandising services.

Starting with a retail record

store in New York in 1948,
Merco is now represented in
22 states.

”

“This past year,” Grossman
stated, “was the most signifi-
cant in our history. On Aug.
9, 1965, Walston & Co., Inc.
managed an offering of 140,000
class A shares of our common
stock to the public. We believe
that our new posture as a pub-
licly-owned company will aid
us to diversify, make acquisi-
tions, develop new record de-
partments to service and in-
crease the number of our leased
departments.”

'‘Berets’ in RCA March Tapes
And So is 'Batman’

With the March Stereo 8 Cart-
ridge tape release of S/Sgt.
Barry Sadler’s “Ballads of the
Green Berets” and Neal Hefti’s
“Batman Theme,” RCA Victor’s
newly created Recorded Tape
Marketing Department demon-
strated its faith in timeliness as
an essential ingredient in the
successful merchandising of al-
bum product on cartridges for
a “people on the go.”

The March release of 13 Ste-
reo 8 cartridges brings the RCA
Viector tape cartridge catalog to
number 239 available titles.

QO TATINAI
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There were 175 titles in the ini-
tial release last September and
October. Another 25 were re-
leased before the end of the
year, and an average of 13 per
month for the first three months
of 1966 have been added to the
growing list.

Several from Albums

Included in the March Stereo
8 release are several other tape
cartridges transferred from cur-
rent chartbound albums such as
“The Screen Scene” of Peter
Nero, Brook Benton’s “Mother

()

Homer and Jethro are still doing comedy bits for KBOX-Dallas

deejay shows . . .

KKOK-Lompoe, Calif., is now all ¢/w . . .

WINX-Rockville, Md., is the No. 1 station in Montgomery County

as of recent surveys .

.. The award of merit for the performance

of an outstanding service in the field of public safety was pre-
sented by the Greater Detroit Safety Council to WEXL-Detroit
recently . . . “Pinky” Pearson is hosting “All American music”
on WGIG-AM/FM-Brunswick, Ga. these days. His format is the
best of current and all time ¢/w faves .. . Joe O’Brien of WMCA-
New York is doing voice—over on some of the new Piel’s beer ads.
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NARM Banquet Star-Studded

MIAMI BEACH—The NARM
Awards Banquet, the culmina-
tion of the Eighth Annual
NARM Convention, will be held
on Wednesday evening, March 9,
at the Fontaine Room of the
Fontainebleau Hotel.

As always, the highlight of the
evening will be the presentation
of the NARM Awards given each
year to record companies and re-
cording artists, based on the best-
selling product of the past year.
Votes are cast on the basis of
records sold. Charles H. Schlang,
of Mershaw of America, Ine. (Al-
bany, N. Y.), will emcee the Ban-
quet and announce and distribute
the award plaques.

Talent Tops

The artist roster for enter-
tainment at the Banquet includes,
above, from left, Nancy Wilson,
Capitol; Roger Smith, Smash;
the Four Seasons, Philips; and
Herb Alpert and the Tijuana
Brass, A&M Records.

Brito Manages

NEW YORK — Singer Phil
Brito, who has had many hit
records in his long career, has
opened a management firm at
250 West 57th St. Phil, who
has appeared in many movies
and TV shows, will concentrate
on handling singers.

Nature, Father Time,” the origi-
nal soundtrack to “The Spy Who
Came In From the Cold” and the
Henry Mancini Twin-Pack, “The
Academy Award Songs.”

Filling out the March release
of 13 Stereo 8 cartridge tapes:
“Maleguena,” Carlos Montova;
“Beauty and the Beard,” Al Hirt
and Ann-Margret; “Mario Lanza
Sings Caruso Favorites”; “The
Best of Arthur Fiedler and the
Boston Pops.” There are also
three Twin-Packs in “Jungle
Drums and More Jungle Drums,”
Morton Gould,; ‘‘Vienna
(Strauss) Waltzes,” Fritz Reiner
and the Chicago Symphony; and
on Camden, “Living Strings Plus
Two Pianos Play the Most Beau-
tiful Music in the World and My
Silent Love.”

Mogull Moves

NEW YORK —Ivan Mogull
Enterprises has moved to 33
W. 60th St.

MAARA-OA e ana radhia ki odak - cam

Jones Sets Writers
For T. V. Sound

NEW YORK—Composer-con-
ductor-Mercury record exec
Quincy Jones has retained jazz-
men Benny Golson, J. J. John-
son, Roger Kellaway, Frank
Foster and Bob Hammer as
writers for T. V. Sound, Inc..
a2 musie production firm of
which he is VP.

The company specializes in
the creation and production of
music and lyrics for radio and
television commercials. T. V.
Sound also provides custom
scoring services for industrial
documentary and theatrical
films.

“Today’s commercials have
to have a fresh, new approach,”
said Quincy in making the an-
nouncement, “if they are to
appeal to the public. These fine
music makers have the talent
to write the most unique
sounds in the world.”

The company is a division of
LaBrie Associates, Ltd, FM
radio program producers, head-
quartered at 155 East 47th St.

Eden Song Book

NEW YORK — Based on the
sales success of its song folio,
«17 Standard Soul Songs,”
Eden Music has decided to pub-
lish a deluxe song book, con-
taining almost 100 songs from
its catalogue of hits.
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Concert Review

Trio Packs, Pleases
Philharmonic Hall

NEW YORK-—The defiant and
lyrical Peter, Paul and Mary ex-
cited a sold-out Philharmonic
Hall (right down to the last seat
that could be jammed onto the
stage) last week, and it would
be difficult for a reviewer to deny
their power over an audience.

They perform with polish and
a skillful blend of voices that
makes the best of their songs—
muscular and beautiful. “Rising
of the Moon,” “Go Tell It on the
Mountain,” “The Times They
Are A-Changin’” and “Blowin’
in the Wind” are consummate
examples of their art—the mov-
ing brotherhood-in-protest song.
Their other specialty — wistful
children’s songs—got the nod,
too.

There were, however, lapses in
performance. Paul indulged in a
lengthy, unfunny comedy mono-
log. Peter led a singalong to a
few dated Woody Guthrie songs,
examples of unrest during the
troubled times of the ’30s, but
not relevant to the more compli-
cated troubles of the ’60s. Mary
has become unattractively man-
nered in performance.

Buf there is no gainsaying the
excellence of the trio. At their
best, they are inspired and truly
inspiring performers. Much of
this shone last week. — David
Finkle.

"JOEY, WON'T
YOU ASK ME"

Little Fay

on TOP-POP RECORDS
is a HIT!

Ask, HERB OSTROW . . .

Ask, HENRY BOYE . . .

Better Yet . . . Ask JOEY

Great New Hits
from Cloud Records
The 3 Chuckles
“YOU LIED"

c/w

“RUNAROUND”

Johnny Northern
“A LITTLE THING CALLED PRIDE”

c/w

“NITE WALK"

Milt Sealey
“DOMINIQUES DISCOTHEQUE”

Order from:

CLOCK RECORD DIST.
49-17 43rd Ave. Woodside, N. Y.
212-446-4250

the growing Joda label.

Liberty Hosts
Golf Tourney

Liberty Records will host the
NARM Golf Tournament, to be
held Thursday, March 10, at the
Westview Country Club, Miami,
Fla. Alvin S. Bennett, President
of Liberty Records, will partici-
pate personally, as will Edward
S. Barsky, in charge of Liberty’s
new budget label, Sunset Rec-
ords. Barsky will chair the
tournament.

Both Regular and Associate
Members of NARM who will be
attending the convention will be
playing in the tournament.
Players who have not pre-regis-
tered with the NARM office will
have an opportunity to register
on Sunday, March 6, during con-
vention registration.

Liberty Records will host a
Trophy Dinner on Thursday eve-
ning, March 10, in the Voltaire
Room of the Fontainebleau
Hotel. Many prizes and trophies
will be awarded to winners in
various categories.

Grammy News

Locales for the NARAS
awards dinners March 15 are
the Grand Ballroom, Hotel
Astor, New York; the Inter-
national Ballroom, Beverly Hil-
ton, L. A.; Hillwood Country
Club, Nashville and the Chi-

cago Room, MecCormick, Chi-
cago.
In New York the roster of

presenters includes Marian An-
derson, Eileen Farrell, Lesley
Gore, Astrud Gilberto, Robert
Merrill, Morton Gould, Barry
Sadler, Kate Smith and Peter
Nero. Godfrey Cambridge will
handle the comedy and Elliot
Lawrence will helm the orches-
tra.

In Nashville entertainers in-
clude Eddy Arnold, Chet At-
kins, Don Gibson, Boots Ran-
dolph, the Statler Brothers and
Ralph Emery emceeing.

In Los Angeles, Jerry Lewis
will emcee with Les Brown’s
Band. Among the entertainers
will be the King Sisters and
Tommy Leonetti.

Joda VP Wed:
Bride Joins Firm

NEW YORK — Danny Sims
Jr., Vice-President of Joda Rec-
ords, married last week. The
bride, Lula Roy, from Lafayette,
La., will take an active part in
The
couple will reside in New York
City.

Club Reviews

Nancy Ames
A Royal Beaut

NEW YORK — Nancy Ames
opened her new act at the

Americana Hotel’s Roval Box
last week and proved herself
the compleat boite beaut by
virtue of a practically complete
repertoire and ditto command
of material.

Joe Sherman, Nancy Ames
Royal Box Royal Pair

Accompanied on the bill by
Pat Henry, a fast-rising young
comic, Nancy proved her versa-
tility by doing just about every-
thing a chanter can do in a
nitery act—and then some. Her
repertoire ranged from stand-
ard to special material to folk
and/or pop plus Latin rhythms,
with a sprinkling of the intel-
lectual as well. The TV show
which brought her recognition
a couple of seasons ago, “That
Was the Week That Was,” was
also reprised by the blonde
charmer for a bit of effectively
biting satire.

A highlight of her turn was
the lovely, significant ‘“Mala-
guena Salerosa,” for which she
brought out her guitar. Joe
Sherman arranged and con-
ducted for Miss Ames, excell-
ing in both capacities and help-
ing to bring out the best in the
gal—which is mighty good in-
deed.

MGM Kiddie LPs

MGM’s Records’ kiddie line,
Leo the Lion Records, is issuing
two new LPs which are full-
cast dramatizations in the old
radio vein: “The Official Ad-
ventures of Batman and Robin”
and “Dinosaurs!”

“Batman” contains three
plays, one of which tells the
origin of both Batman and
Robin and one segment each
about Batman’s prime nemeses,
the Penguin and the Joker.
“Dinosaurs” features Basil
Rathbone in an adaptation of
the Arthur Conan Doyle story,
“The Lost World.”

APAfHAER SsHIAAKG AT R

Kay at Qftr.

NEW YORK —Kay Starr
opened at the Latin Quarter
last week with an act packed
with power and punch.

She reprised a number of her
smasheroos (“Rock and Roll
Waltz,” “Wheel of Fortune,”
“If You Loved Me, Really
Loved Me”) — still overwhelm-
ing favorites of the assembled
crowd, and she also did spunky
versions of “Red Roses for a
Blue Lady.” a jazz waltz med-
ley and “Nobody” (done in hobo
outfit).

The songstress, aided by the
Four Men of Note, is in great
voice these days and also in
sharp performing form, i.e. she
left ’em wanting more.

At Elektra

(Continued from page 13)
keeping with the new, progres-
sive image of the label. The
trademark was designed by
Elektra Art Director William
S. Harvey and will appear on
all product.

NARM Events

(Continued from page 13)

cially written and added for the
NARM Convention. Top Colum-
bia execs who will be in attend-
ance are Goddard Lieberson,
Norman Adler, William Galla-
gher and Clive Davis.

The NARM Awards Recep-
tion, immediately preceding the
NARM Awards Banquet on
Wednesday evening, will be
hosted by Capitol Records. Greet-
ing their guests will be Capitol
Records’ President Alan W. Liv-
ingston and President of Capitol
Records Distributing Corp. Stan-
ley M. Gortikov.

The ladies will be entertained
during the time their husbands
are at the Business Sessions on
Monday and Tuesday with
brunches both days. On Mon-
day, Golden Records will host a
brunch and fashion show and on
Tuesday, Dot Records will host
a brunch and wig show. In addi-
tion, the ladies will receive or-
chids for the NARM Awards
Banquet from Pickwick Interna-
tional, Inc.,, and a day at the
beauty shop from Premier Al-
bums, Inc.

Gavin Guests

(Continued from page 16)

Dick Carr, WIP-Philadelphia
Al Newman,

KSFO-San Francisco
Glenn Bell, WMAQ-Chicago
Russ Barnett,

KMPC-Los Angeles
Gertrude Katzman,

WNEW-New York
Elma Greer,

KSFO-San Francisco
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PHILIPS | i

THE 4 SEASONS

WORKING MY WAY
BACK TO YOU

#40350
§ A power-packed album produces
§ o Top 5 Single

THE FLAMINGOS

THE BOOGALOO
PARTY

#40347
The new dance craze by the perennial
toppers of all times.

BRIAN HYLAND
3000 MILES

#40354

The A &R know-how of %
Snuffy Garrett creates a
hit sound for Brian Hyland

THE LOVERS

DO THIS
FOR ME

#40353

Three northern California
newcomers breaking out with
an explosive hit.

PHILIPS RECORDS

One world of music 1@ on one great label!
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NARM Convention
Schedule

Fontainebleau Hotel, Miami Beach

SUNDAY, MARCH 6

10:00 AM-5:00 PM—CONVENTION REGISTRATION—Reception
Lobby

2:00 PM—REGULAR MEMBERS MEETING—Pasteur Room

7:15 PM—PRESIDENTIAL WELCOMING—COCKTAIL PARTY
—West Ballroom
Regular and Associate Members
Host: ATLANTIC RECORDS

8:15 PM—DINNER PARTY—Fontaine Room (by invitation only)
Host: MGM RECORDS

MONDAY, MARCH 7

7:45 AM-8:45 AM—BREAKFAST—Fontaine Room
Regular and Associate Members
9:00 AM—BUSINESS SESSION—West Ballroom
Regular and Associate Members
“PLANNING FOR PROFITS”
Chairman of the Day Jack J. Geldbart
Convention Chairman

Invocation
President’s Welcome . . George A. Berry
President
_Irwin H. Steinberg
Mercury Record Corp.

“Where Are We Going From Here?”

“The Profit Squeeze Can Be Stopped” .. Dr. Alton F. Doody
Associate Professor of Marketing
The Ohio State University
“Putting Her Dollars in Your Pocket” Brown Meggs
Capitol Records

Keynote Address

LADIES BRUNCH AND FASHION SHOW
Club Gigi 10:30 AM

Host: GOLDEN RECORDS

12:15 PM—LUNCHEON—Fontaine Room
Regular and Associate Members

1:30 PM-5:45 PM—PERSON TO PERSON CONFERENCES—
Kast Ballroom
Reguliar Members meet with Manufacturers

7:15 PM—COCKTAIL PARTY—Club Gigi
Regular and Associate Members
Host: LONDON RECORDS

8:45 PM—DINNER PARTY—Fontaine Room (by invitation only)
Host: RCA VICTOR RIECORD DIVISION

TUESDAY, MARCH 8
¥:45 AM-8:45 AM—BREAKFAST—Fontaine Room
Regular and Associate Members
9:00 AM—BUSINESS SESSION—West Ballroom
Regular and Associate Members
Chairman of the Day

_..Jack J. Geldbart
Convention Chairman
“Svstems Can Generate Profits” ... Daniel Mandresh

International Business Machines
An Industry Panel ... . . ... .

“The Industry Can MdkeSomethlngHappen”
REGULAR MEMBERS ASSOCIATE MEMBERS
AMOS HEILICHER CHARLES FACH
J. L. Marsh Company Smash Records
CHARLES H. SCHLANG LEONARD S. LEVY
Mershaw of America, Inc. Epic Records

CECIL H. STEEN MORT NASATIR
Recordwagon, Inc. MGM Records, Inc.

“Opportunities for Growth 1966-1970” ... . John Enders
Lionel D. Edie & Company
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LADIES BRUNCH AND WIG SHOW
Club Gigi 10:30 AM

Host: DOT RECORDS

12:15 PM—LUNCHEON—Fontaine Room
Regular and Associate Members

1:30 PM-5:45 PM—PERSON TO PERSON CONFERENCES—
East Ballroom
Regular Members meet with Manufacturers

7:15 PM—COCKTAIL PARTY—Boonm Boom Room
Regular and Associate Members
Host: MERCURY-PHILIPS-SMASH RECORDS

8:45 PM—DINNER PARTY—Fontaine Room (by invitation only)
Host: COLUMBIA RECORDS

WEDNESDAY, MARCH 9

7:45 AM - 8:45 AM—BREAKFAST—Fontaine Room
Regular and Associate Members
9:00 AM-1:15 PM—PERSON TO PERSON CONFERENCES—
East Ballroom
Regular Members meet with Manufacturers
1:30 PM—LUNCHEON—MEETING—Voltaire Room
Distributor Members Only

SPECIAL SESSION

“The Changing Role of the Distributor in the Record Industry”
Dr. Alton F. Doody, Associate Prof. of Marketing
The Ohio State University
6:30 PM—NARM AWARDS COCKTAIL RECEPTION—
Garden Room
Regular and Associate Members
Host: CAPITOL RECORDS
8:00 PM—NARM AWARDS BANQUET—Fontaine Room
Regular and Associate Members

THURSDAY, MARCH 10
9:00 AM—BREAKFAST—MEETING—Voltaire Room
Regular Members Only
12:36 PM - 6:00 PM—GOLF TOURNAMENT—Westview Country
Club
Regular and Associate Members
Host: LIBERTY RECORDS
7:30 PM—TROPHY DINNER
Host: LIBERTY RECORDS

(by invitation only)

plied by Pickwick International
to Sears during the past 12
months. But it is also given in
recognition of the general ex-
cellence of Pickwick’s perform-

Sears Awards
Pickwick

LONG ISLAND CITY, N.Y.
—Pickwick International Inc.,
was honored last week by
Sears, Roebuck and Co. for
“outstanding performance in
supplying superior quality
products to Sears during the
past year.”

Frank Hendrix, of Chicago,
Sears national record buyer,
presented the “Symbol of Ex-
cellence” plaque to Cy Leslie,
President of Pickwick Interna-
tional, during a luncheon at-
tended by members of the
press.

The award is one of only 180
Sears is presenting this vear
to top suppliers from among its
more than 10,000 major mer-
chandise sources. Pickwick In-
ternational is the only record
company ever to receive a
“Symbol of Excellence.”

Hendrix stated, “This award
is based primarily on the high
quality of the recordings sup-

AiecHnRBdRAaISt s Ty

ance in such matters as ship-
ping goods on schedule, pro-
viding the highest engineering
standards and Pickwick’s in-
itiative in developing superb
four-color jackets.

“This award is our salute to
those suppliers who have,
through their excellence, made
great contributions to Sears
reputation for quality merchan-
dise.

Gold 'Boots’

BURBANK, CALIF.—Reprise
Records has requested immedi-
ate certification from RIAA
that Nancy Sinatra’s single,
“These Boots are Made for
Walking,” is a million selling
single. The disk, which passed
the one million mark in sales
on Feb. 18, is the strongest
selling single in recent Reprise
Records’ history.
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AVAILABLE

ELVIS

“PR A KI ;, & J. o ”

‘w PLEASE DON’T STOP mﬁne
“8780

From Elvis’ new movie “Frankie & Johnny”
An Edward Small Production
Released through Umted t:sts

RECORD WORLD—March 12, 1966
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Pickwick's Cy Leslie:

Future of Low-Priced Field is $1.98

Where is the low-priced rec-
ord business headed today?

Cy Leslie, president of Pick-
wick International, a company
which for years has derived a
major source of its revenue from
lower-end disk product, believes
that the business will focus
increasingly on the $1.98 list-
priced area, with 99 cent budget
lines becoming a much less im-
portant factor in the total pic-
ture although still a permanent
part of the record scene.

When the low-price record
business first started, $1.98
priced albums were a suitable
alternative to the buyer looking
for a good price deal, as against
the largely non-discounted $3.98,
$4.98 and $5.98 album product.
At that time, Leslie notes, it
wasn’t even necessary for the
low-price product to feature
name artists.

“As long as the music was
listenable,” said Leslie, ‘‘you
could sell the album. In those
days the two fields were pretty
much separated.”

“But as discounting took
hold,” Leslie went on, “the high-
er list priced items got closer
and closer in price to the $1.98
LP’s. Finally it reached the
point where higher list prices
were actually fictitious, the price
structure became chaotic and a
good shopper could buy ‘first-
line’ albums for even less than
$1.98.”

99¢ Posed Profit Problem

The discounting phenomenon
forced the turn to 99-cent al-
bum lines. Only at such a price
was there any clear-cut differ-
entiation. “But selling an album
at 99 cents has always posed a
serious profit problem,” said
Leslie. “At that level you really
have to sharpen your pencil
with your costs figured down to
a fraction of a cent in order to
come out with any margin at
all. Tt's really profitless pros-
perity.

“The below-a-dollar list price
makes it very difficult to come
up with quality produet, pack-
aging and pressings. The $1.98
doesn’t kill the ‘impulse’ sale if
the value is there, which means
that we have to upgrade all a-
long the line.

“We introduced a brand new
country music line, Hilltop Rec-
ords, 18 months ago, at $1.98.
We gave the albums everything
—topnoteh vinyl pressings, four-
color covers, well-written liners
and the best names in the coun-
try field. Hilltop has been an
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outstanding success. Within six
months we were over $1,000,000
in sales. There was no resistance
at all to the price because con-
sumers were convinced they
were getting a worthwhile pro-
duct for their money. That was
all the proof we needed.”
Leslie, Ira Moss and Joe Abend
began a general overhaul pro-
gram aimed at upgrading their
merchandise. Inherent in this
decision was a conscious cater-
ing to the increased sophisti-
cation and money-in-the-pocket-
book of the housewife buyer.

Gave It The Best

“And we came up with a way
to give her the merchandise she
was willing to pay for,” =aid
Leslie. “With the old ‘budget’
field at a shrinking profit level
compared to the steady growth
of other areas of the business,
we started Pickwick/38 to sell
at $1.98 and $2.50 for classical.
We gave it the best names and
packaging and pressings.”

How did Leslie and company
manage to come up with talent
like Sammy Davis Jr., Jack
Jones, Nelson Riddle, Billy May,
Jonah Jones and others? A
series of agreements were con-
cluded with such major record
manufacturers as Capitol, War-
ner Brothers, Roulette, Reprise,
ABC-Paramount, Everest and
Jubilee to lease product from
their catalogs and repackage it
for release on the Pickwick/33
line—at that $1.98 price level.

All this was started just six
months ago. And the proof of
the pudding (and the validity
of the theory) is told in figures.
The six months ending Oct. 31
was the best half-year period
in the company’s 15 year history,
a 15-year period incidentally,
in which an inerease in the
gross sales and net profits have
turned up each and every year.

Accompanying the new pro-
duct has been an extremly act-
ive publicity drive and adver-
tising campaign. Both of which
have always played a key role
in the steady growth picture at
Pickwick. “It’s hard to do these
things in the budget field,”
Leslie continued, “because there
vou have to watch every fraction
of a cent of cost. At the higher
economy price level, you can
afford to do things right and
employ the most modern mar-
keting tools. We know the more
discriminating market is out
there waiting with their $1.98
ready to buy a good package of
record entertainment. It’s show-
ing up in our figures.”

In 1964, the $1.98 field ac-
counted for approximately $40
million, a jump of about 30%
over the previous year’s slightly
more than $30 million. These
growth figures are substantially
higher than both the low-priced
LP area generally and the total
record industry tally which in-
creases less than 10% annually.

“The figures,” Leslie (whose
own Pickwick International
grossed $7 million in their fiscal
year ended Oct. 31, 1965)
pointed out, “‘certainly prove the
point and they don’t include the
greatly increased profits at $1.98
compared to 99 cents.”

B'nai B'rith Votes

Al Berman Prexy

NEW YORK—The Music and
Performing Arts Lodge of
B’nai B’rith has elected Al
Berman as its new president.

Voted in along with Berman
were Vice Presidents Sy Mael,
Lewis Merenstein, Herb Gold-
farb, Ira Moss and George

Gabriel; Treasurer Leo Strauss,

Jr.; Convention Secretary Al
Feilich; Recording Secretary
Lou Fagin; Chaplain Cy Les-

lie; Trustees Cy Leslie (3 year
term), Dave Rothfeld (2 year
term), Al Kelly (1 year term);
Warden Stanley Mills; Guar-
dian Marty Roemer; Financial
Secretary Bob Goldman and
Honorary Trustee Morey Price.
Dick Gersh remains as publi-
city chairman.

Outgoing President Cy Les-
lie revealed that the Lodge
now has 285 members and is
growing so rapidly that new
branches may be opened. A list
of nominees was put before the
membership for the Human Re-
lations Award and the Creative
Achievement Award and plans
were set for the annual dinner
dance to be held June 26 at
the New York Hilton.

Roberts Joins
Col A & R Staff

Howard A. Roberts has

joined the New York staff of
Columbia Records. He-has been
appointed Producer in the Pop-
ular A and R Department by
William P. Gallagher, VP, Co-
lumbia Label.

Roberts
joins Columbia
with extensive
experience as
a composer,
arranger, con-
ductor and
singer. For the
past three

Howard A. years, he
Roberts served as Mu-
sical Director

for Harry Belafonte Enter-

prises, in which capacity he
arranged most of Belafonte’s
material used in recording ses-
sions, personal appearances and
concert tours. In addition, he
supervised and conducted each
of Harry Belafonte’s television
specials. He also managed the
Belafonte Enterprises publish-
ing companies.

Prior to this assignment,
Roberts served as conductor for
the European production of the
Harold Arlen musical ‘“Free
and Easy.” He has also had
featured roles in both the
Broadway and European pro-
ductions of “Porgy and Bess.”
In addition, he has sung as
tenor soloist with the Robert
Shaw Chorale. Roberts, an ac-
complished trumpet player, has
played jazz trumpet with both
Lionel Hampton and Lucky Mil-
linder and His Orchestra. He
has done extensive writing and
conducting for celebrated dance
companies, including the Don-
ald MacKayle Company and the
Alvin Ailey Company.

He served as Musical Di-
rector for the recent CBS Tele-

vision Network special “The
Strollin’ 20’s.”
Roberts taught voice and

music theory and conducted the
chorus at both North Carolina
College in Durham, N.C., and
Morgan University in Balti-
more, Md.

Jequibau Rhythm
Here Via Epic

Jequibau is the newest
rhythm evolving from Latin
America, and Epic Records is
the first recording company to
bring Jequibau to the United
States. The new album entitled
“Jequibau” is performed by
the originator, Mario Albanese.
It contains 10 selections includ-
ing the title song, all of which
feature the new rhythm.
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Performed in a 5/4 tempo,
jequibau has generated a so-
phisticated new dance which
begins with a forward step and
can best be described as a
modified samba. Since its intro-
duction in Sao Paulo, jequibau
gained immediate and enthu-
siastic acceptance and is cur-
rently being featured by or-
chestras in nightclubs and
dance halls throughout Brazil.

Many musicians in this coun-
try are incorporating this new
beat into their compositions.
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R&B From A to Z

jHE influence of R&B on American popular music is no longer
a question of contention. A perusal of the Top 100 chart will
quickly testify to the fact that the vast majority of America’s top
selling records has been created under the tutelage of R&B music.

For years it was the style in the record business to predict
just how soon Rock & Roll, which was a direct outgrowth of
R&B, would fade away. Well, far from fading away, it literally
took over the music scene. Today, the buyer of pop single records
is buying the result of years of R&B experience.

In the following pages you will find, for the first time, an
in-depth study of the R&B field. You will find its history. the
variation of its regional sounds, the artists and creators of
today’s records, the beginning of a series of incisive articles by
several of the leading personalities in the field, the standards
and best sellers in R&B, and many other features designed to
present a rounded. comprehensive picture.

It is fitting that a section such as this should be devoted to
the R&B field, for the influence of R&B is a constantly increas-
ing one. And the nature of the R&B movement itself is taking
on new stability with the growth of an organization such as
NARA devoted to representing and highlighting the most cre-
ative aspects of the field. just as CMA has been a great influence
in presenting the proper Country Music image.

We at Record World applaud the ever-mounting influence
which R&B is having on pop music. It is developing one more

form of typically American music, wrung from the feelings and
emotions of the American experience. It is saying something that
can be said through no other medium but records.

&6/ parned

F.ditor-In-Chief
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The Rhythm &

BY KAIL RUDMAN

When 1 started reporting
weekly on the R&B market, I
was told that it couldn’t be
done.

I was told that there was no
way to make sense out of the
chaotic hodge-podge that alleg-
edly represented the R&B pro-
gramming policies of the vari-
ous stations and their respec-
tive deejays. I was told that
each of the deejays on a station
was into his own “program-
ming bag” and brought his own
box «f records into the station.
I was told I'd have to write a
weekly list of 175 records, and
no two stations, let alone two
deejays, were playing the same
records. I was told that there
was no way to get the cooper-
ation or even interest of R&B
deejays in reporting, and that
there would be no way to sus-
tain R&B marketing research on
a weekly basis. I was told that
what R&B stations played had
little relation to what was ac-
tually selling, and had little
relation to obtaining ratings in
the Negro market, let alone the
general market.

The image of the R&B deejay
was that of a happy-go-lucky
playboy who winged it on the
air, who was innocent of format
and production and was not
evean in the same ball-park with
“highly skilled” pop format dee-
jays around the nation.

So here it is 1966 and as we
all know now, the reply to all
this was then, and is now:
FALSE!

Ironically, a lot of pop pro-
gram Directors and Deejays
have come and gone into obliv-
ion, but all the sizzling person-
alitiy guys and girls I started
with are still either at the
same old stand or have moved
up into higher positions. In
most of the big cities, the R&B
stations are hitting with fan-
tastic format, production and
pace and are grabbing general
market ratings as high as sec-
ond or third. The biggest na-
tional and local accounts are
all over their logs. All the R&B
stations are playving virtually
the same solid hits, with the
usual scattering of local and
regional hits (which are due
to differences in public taste).
We have sustained an unbroken
chain of complete and accurate
record reports from the same
people from the very first week
we began. The correspondents
have a fierce pride in these re-
ports, and in the image of R&B
that they present to the world.
They were NEVER about “to
go on LEd Sullivan coast-to-
coast” and hype or lie about
“where it was at.”
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Now 1 will tell those who
doubted what has changed. The
impact of this searching spot-
light on R&B records coincided
with the collapse of the careers
of many American pop artists,
caught by the onslaught of the
British. The only native Ameri-
can music selling for a long
time was R&B. Despite a lot of
pop station resistance, many of
these records crossed over to
revitalize the British sound.
The British artists, and Ameri-
can artists such as the Right-
eous Brothers, invigorated their
careers by doing R&B hits and
misses, utilizing an R&B musi-
cal idiom or form.

Another dramatic change was
that trade paper charts, which
had rarely listed even big R&B
hits above the 70’s or 80’s, sud-
denly were putting soul artists
such as Joe Tex, Solomon
Burke and Otis Redding into
the Top 20. The glare of accu-
rate, unified publicity had taken
a devastating toll of the bar-
riers. Tamla-Motown artists
such as the Miracles, Marvin
Gaye, Martha & Vandellas, the
Supremes, the Marvelettes, 4
Tops and Jr. Walker crossed eas-
ily into Pop Top 5 via genius
in writing and production.

Other R&B artists such as
Dionne Warwick, the Drifters,
Chuck Jackson, Fontella Bass,
the Impressions and, of
course, “The Titan,” James
Brown, also crossed easily (and
sometimes not so easily) into
big pop action. Then a lot of
records broke pop and R&B at
the same time by artists such
as Len Barry, Mitch Ryder, the
Torys, Barbara Mason, the 4
Seasons and even Barbra Strei-
sand (“People” was big in Har-
lem—‘“the ofay chick with
soul”).

L. Sales Surge

Another concomitant was the
sudden surge of sales in LP
product to adults and teens of
both races. The adults had be-
come emotionally involved with
songs such as “I’ve Been Loving
You Too Long To Stop Loving
You XNow” by Otis Redding;
“Midnight Hour” by Wilson
Pickett; “Anyv Day Now” by
Chuck Jackson; “Don’t Make
Me Over” and “Walk On By”
by Dionne Warwick; and a fan-
tastic series of adult message
songs by Joe Tex, all of which
were done in the R&DB musical
form with intense, soulful, sin-
cere virtuosity by these gifted,
unique artists who possess a
“sound of their own.”

Also, many new dances were
developed by Negro teen-agers
and many R&B dance records
were produced that started
whole new fads at the pop rec-
ord hops and ultimately the
adult discotheques. We learned
“The Jerk’”; “The Duck”; “The
Line Dance’”; “The Shot-Gun”;
“The Twine”; “The Boogaloo™;
“The Monkey”; “The Tempta-
tion Walk”; “The Slow Fizz,”
ete.

This cultural influence was not
to be denied. It was the hippest,
the greatest and what was hap-
pening. Jargon and hip expres-
sions came into everyday lan-
guage via the teens and the dee-
jays such as “Up Tight” and
“T.C.B.”.

Slowly but surely more R&B
artists are successfully wvan-
quishing the establishment and
“passing” as James Brown now
does (after many years of
trying).

However, the fact remains
that any fairly hot pop label
can get immediate important
pop station exposure with Cau-
casian groups out with their
first record with names like the
Geeks, the Oblivions, the IFly By
Nights or whatever. Yet estab-
lished, talented R&B artists
such as Wilson Pickett, Smoky
Robinson & the Miracles, Curtis

Mayvfield & the Impressions,
Otis Redding, Joe Tex, the
Temptations cannot get total

pop play on even some of their
biggest hits (even with up-
tempo material). They have to
prove themselves record after
record,

Small Market Barriers

They are now fairly well es-
tablished in the major markets,
but many of the smaller mar-
kets (where you hardly sell
many records, anyway) hold up
the barriers and influence the
charts far out of proportion to
their influence on the sales pic-
ture. I notice that even Tamla-
Motown cannot get the kind of
play they merit with obvious,
proven pop hits by their second-
line, newer artists such as the
Elgins, Kim Weston, the Con-
tours, Jr. Walker on the Soul
and V.I.P. labels.

I have worked at enough pop
stations to know where the bas-
ic problem is buried. Some pop
p.d.s (but far from all) would
like to be hip and broad-minded
by playving these great rhythm
songs and great soul ballads.
However, the owners and man-
agers are sensitive to criticism
from their “high sassiety” cron-

AirecHnRBd a1 oS Ty

Blues Explosion

ies at the country club. Some
are afraid that their sponsors
might be offended, so they rush
into the control room and yank
out what they usually term
“jungle” music. They don’t want
to hear the lyrics of the ballads
or hear about the requests, rec-
ord hop impact or even the sales
of the driving “beat” sounds.
If it sounds *‘too colored”, it has
to go! Being R&B in form is
thus equated with contaminat-
ing the station or the audience.
Meanwhile, the R&B stations
never had it so good.

We will either go back to the
days when a Georgia Gibbs cov-
ered everything LaVerne Baker
did and Pat Boone covered Fats
Domino, or time will be on our
side and all problems will be
overcome. The big R&B labels
are setting new sales records
even without big pop hits, and
there is a minimum of returns.
But the pop singles business is
rapidly dryvng up. Returns in-
cluding the racks often run
from 25 to 50%. The returns
from the racks are fairly con-
stant no matter how big a rec-
ord gets, so as total sales on
pop hits shrink, the returns
chew up more and more of the
profits. Singles manufacturing
has become literally a business
of pennies. R&B manufacturing
has much greater net profits,
and when the R&B hits spread
pop, things get very juicy.

Thanks to all my wonderful
friends in the business for their
help and support. All our R&B
correspondents are proud of the
vast accomplishments made in
the field, despite the obstacles.
We feel we are 10 vears ahead
of three years ago, and there
is no limit to what we can
achieve in the next few years.

Kuban Re - issued

Atlantic Records is issuing
“Jerkin’ Time” by the Bob
Kuban Band on the Norman
label. The record was origi-
nally released last fall and is
being re-released by request
because of the attention now
being focused on Kuban as a
result of his hit, “The Cheater.”

No Deal

NEW YORK — There has
been no independent produc-
tion deal set between IYB and
Motown as reported last week.

Subscribe Now To
RECORD WORLD
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WILSON PICKETT
634'5789 ATLANTIC #2320

DON COVAY

Sookie Sookie
Watching The Late Late ShOW e saus

ESTHER PHILLIPS
| Could Have Told YOU wure s

GATE WESLEY
(Zap Pow) Do The Batman wwurc s

THE DRIFTERS
Memories Are Made Of ThIS e s

THE FIVE STEPS
These Boots Are Made For Walkin' v ..

~ SOUL ALBUMS

SOLID GOLD SOUL ATLANTIC #81 ST=-SAW atLanTIC #8220
Solomon Burke, Don Covay, Don Covay

Ben E. King, Wnlson Pickett

Otis Redding, Joe Tex
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NARA & the New Breed

The Negro disk jockey is
rapidly changing his status
from one of “entertainer” to
that of the “serious huckster,
community leader, student of
marketing and sales and re-
sponsible member of the broad-
casting family.”

This trend is the result of a
program being spear-headed by
the National Association of Ra-
dio Announcers, a group com-
posed of more than 300 R & B
disk jockeys who work in the
top 100 markets across the
country. In addition, there are
close to 200 record manufac-
turers, promotional personnel,
independent producers, writers
and program directors in the
organization.

Some 10 years ago, a group
of announcers felt the need to
improve relations between rec-
ord manufacturers and the
Negro disk jockeys. NARA was
formed to fill that vacancy.

Little was accomplished in
the way of expansion or broad-
ening its program until 1965,
when a new group “dedicated
to a new image” and calling
itself the “new breed” swept
into office at its annual conven-
tion held in Houston, Texas.

Spend $25 Billion

It is generally known in the
advertising circles that there
are 21.8 million Negroes in the
United States who spend
$25 billion annually. These
figures are almost house-
hold words among the station’s
owners and on Madison Av-
enue. However, to the disk
jockeys, except in rare cases,
he had been totally ignored
and overlooked in the sales and
marketing picture.

The new breed decided some-
thing should be done about this
obvious oversight. We looked
around and saw the image of
the Negro disk jockey was not
what it could be and something
had to be done to make Madi-
son Avenue, advertisers and
even our station managers
aware we were alive. We also
discovered as the civil rights
program slowly became a real-
ity there was a shortage of
qualified personnel to fill the
new news and commentating
positions. Larger stations were
finding difficulty in hiring
Negroes; since very few of us
had the opportunity to gain ex-
perience. And finally, we were
tired of being the happy-go-
lucky entertaining spinners of
records, with little chance of
moving into higher positions in
the radio profession.
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BY ED WRIGHT, PRESI-

DENT, NARA

Program Director WABQ
Cleveland, Ohio

In view of this, we are setting
up a program to enable stations
to know the members who are
looking for a change and
inform members of new avail-

abilities. We will not be an
agency. We will attempt to act
as an information center for
members and stations.
Education Key Role
Education will play a key

role in the new breed’s pro-
gram. The advancing of Negro
radio, its growing importance
in the industry and the in-
dividual communities around
the country are causing sta-
tions to look for higher quali-
fied persons to fill their an-
nouncer jobs.

At last year’s convention,
Monument Records of Nash-
ville, Tenn., through its Presi-
dent, Fred Foster, announced a
$5,000 scholarship award to be
given to NARA. The award
will be made to a promising
student studying communica-
tions. Preference will be given
to students attending a Negro
college in the South, although
other areas will not be pre-
cluded. In keeping with the
New Breed’s philosophy of a
“new image,” Metro-Goldwyn-
Mayer Records gave a donation
to the United Negro College
Fund in the name of NARA.

The organization has long
felt the need for their mem-
bers to be prepared in selling
over the microphone, and be-
lieve that increased familiar-
ization with the product will
lead to more effective selling.

For the first time we are
inviting national advertisers to
participate in the convention,
to be held in New York at the
Waldorf Astoria, Aug. 11-14.
They will be given an oppor-
tunity to hold clinies and give
point-of-sales tips to the disk
jockeys and will display their
products in exhibit booths.

Need Outside Help

It is evident to the organiza-
tion that programs of great
promise cannot become a real-
ity without outside help. There-
fore, a selected group of top
executives from leading com-
panies allied with radio have
been asked to serve as NARA’s
Advisory Board. The Board
will help set up guide lines for

long range programs. Some-
time in the middle of March,
the Board will hold its first
meeting at which time T will
announce the names.

NARA is also interested in
improving its relations with
station managements. I am
aware how often inadvertently
management ignores the disk
jockey.

Dj Station Symbol

Most owners are in reality
absentee landlords. They do
not live in the communities
their stations broadcast and
spend little time except for ap-
pearances of good will at civie
functions. Therefore it is the
dj who becomes the station’s
symbol and representative in
the community. NARA is mak-
ing every effort to improve the
dialogue between management
and announcers.

The prime purpose of NARA
is to help each member become
better prepared to perform on
a higher level for his employer
and himself, and to make him
realize that as a part of an or-
ganization w hose members
work in the top 100 Urban areas
—where 759% of Negroes are
housed to talk to 10 million
listeners daily—he represents a
potent force in America.

Therefore, we will act in con-
cert, as well as individually to
work cooperatively with all
agencies seeking to add to the
vital force of radio across the
country.

R & B Djs
InNew York

WWRL—NEW YORK

6-10 a.m—EDDIE O’JAY

10 to 1 pm.—
ENOCH GREGORY

1 to 3—BOB T.
3 to 6—ROCKY G.
6 to 9—FRANKIE CROCKER

12 to 6 a.m.—
LONNIE SHEPHARD

WLIB—NEW YORK

7 to 10—JACK WALKER
2 to 4—TOMMY SMALLS
* # *

*
Record World will now cover
a different city’s R&B deejays
each week.

AhBfmiaG Ridiadikae iSTD By

R&B Acceptance
Chain Reaction

By GRANVILLE WHITE

National Field Promotion
Manager, Columbia Records

It is a known fact that R&B
stations have made a vast con-
tribution toward the overall ac-
ceptance of R&B oriented rec-
ords by the public.

(I use the word “oriented” be-
cause of the thin line between
pop, R&B and C&W records.)

The R&B stations that have
perhaps contributed the most are
the ones such as the Sunderling,
Chess, ete., chains. This is the
case because these chains saw the
need to change their basic pro-
gramming to the updated “light-
ening format”; and this, from a
format standpoint, makes them
as competitive as the pop stations
in their markets.

It has been proven this is the
route to take, because of the
standing these stations have in
the general market rating.

I would like to see additional
stations change to this format.
I am sure they also would see a
change in their overall rating,
for the better.

Eddie Thomas,
Man About R&B

Eddie Thomas is a familiar
figure around radio stations and
record distributors throughout
the United States, having once
acted as national promo man for
ABC-Par.

A native Chicagoan, Thomas
has headquartered there since
Jjoining ABC-Paramount Records
in 1961. He was instrumental in
bringing the Impressions to the
label and in building them into
a4 top singing group. He was
also responsible for producing
“Boo Ga Loo” by Tom and Jerry,
which was a national hit.

Thomas en-
tered the musie
business as a
road manager
for Jerry But-
ler in 1957. His
contact with
djs during that
period estab-
lished him as
the ideal choice
for promotion-
al activities.

Eddie left ABC-Par to origi-
nate his own company, Thomas

=

Eddie Thomas

(Continued on page 28)
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R &B, and How It Grew

BY SID NATHAN
President, King Records

Twenty - thirty - forty years
ago this great country became
parent to a large quantity of
pop songs. Today, hundreds of
them are standards. During
this era there were a few rest-
less people who wanted to get
down to the basic music of our
young country, and they had to
have proof that what they were
hearing was basic American.
A lot of research and hard
work were put into this project
of backwoods hill music and its
many offshoots.

Much more quietly a few
people were discovering the
blues musiec and words the
slaves chanted as they were
transplanted to America some
400 years ago. Much of these
words and music were true
stories put to music and heard
by only a small few. But all of
this music had a beat. At a
later date, some of it found
itself in New Orleans, Mem-
phis and other Southern
towns. Soon this 12 bar blues
with repeating lyrics and a
strong beat popped up in an-
other form. While it was still
basically blues, it took on the
form of a 32 bar “story” song
and caught on quickly in the
South.

R&B Growing Pains

And then some Negro song-
writing geniuses wrote songs in
a similar pattern of the so-
called standard song. Rhythm
and Blues music finally had
shed its diapers and was slowly
growing up. But there were no
big media for the masses of

people to hear this music. Rec-
ords were for the few, the
upper classes. The record busi-
ness disappeared.

But in the early ’30s it
started to show its head again.
Now phonographs were electric
and no longer had the old,
squeaky sound. People started
to buy phonograph records.
The greatest percentage of
buvers were Negroes. Another
large block of phonograph buy-
ers were country people.

I felt this trend in 1939 and
’40. At that time there were
three outstanding bands: Glenn
Miller, Artie Shaw and Benny
Goodman. Coming faster than a
race horse were Count Basie,
Duke Ellington, Erskine Haw-
kins and Fatha Hines, among
others. Great Negro songwriters
were coming along, too. Then
R&B received—and the record
business in general—a setback:
television.

Juke Boxes to Rescue

Juke boxes were just coming
into their own, however, and
this was the shot in the arm
the record industry needed.
Record manufacturers were re-
cording blues—yves, basic 12
bar blues—and considering the
low cost of recording Dblues.
This segment became very
lucrative. But few of the majors
had the feel for this kind of
music, then. It’s different now.

Today, R&B music is the pop
music. Rhythm and Blues has
grown up at last, and is here
to stay.

Phillips To Epic
& Okeh Coast A&R

Stu Phillips has joined the
staff of IEpic Records as West
Coast Producer, A and R, an-
nounces Bob  Morgan, the
label’s Director of A and R.
Phillips  will
be responsible
to Morgan for
the recording
activities of
all Epie and
Okeh Records
West Coast
artists. Plans

4 are underway
Stu Phillips  for new Epic
Records West
Coast headquarters, where Phil-
lips will be based.

Phillips joins Epic with ex-
perience as an arranger, con-
ductor and producer for the
Hollyridge Strings. For the
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past three-and-a-half years, he
served as musical director for
television’s “The Donna Reed
Show.” 1In addition, he com-
posed and conducted music for
various television shows, in-
cluding “The Wackiest Ship in
the Army,” “Gidget” and “The
Farmer’s Daughter.” He has
also composed motion-picture
scores for films including “The
Man From the Diner’s Club”
and “Ride the Wild Surf.”

Phillips was also associated
with Colpix Records as a pro-
ducer.

Eddie Thomas

(Continued from paye 26)

will supervise production, pro-
motion and sales of records re-
leased by such artists as Mamie
Galore, Chuck Bernard, Johnny
Sayles, Holly Maxwell, the Von-
tastics, the Ideels and many
others in the St. Lawrence stable.

The R&B Market
By Percentage

Cities

NEW YORK, N. Y.
CHICAGO, ILL. .
PHILADELPHIA, PA.
DETROIT, MICH.
WASHINGTON, D. C.
LOS ANGELES, CALIF.
BALTIMORE, MD.
CLEVELAND, OHIO
NEW ORLEANS, LA.
HOUSTON, TEXAS
ST. LOUIS, MO.
ATLANTA, GA.
MEMPHIS, TENN.

SAN FRANCISCO, CALIF.
BIRMINGHAM, ALA.
NORFOLK-PORTSMOUTH, VA.
BATON ROUGE, LA.
NEWARK, N. J.
DALLAS, TEXAS
CINCINNATI, OHIO
PITTSBURGH, PA.
INDIANAPOLIS, IND.
RICHMOND, VA.
KANSAS CITY, MO. .
JACKSONVILLE, FLA.
COLUMBUS, OHIO
LOUISVILLE, KY.

GARY, IND.
MOBILE, ALA.
MIAMI, FLA.

BOSTON, MASS.

FT. WORTH, TEXAS
SHREVEPORT, LA.
CHARLOTTE, N. C.
SAVANNAH, GA.
JACKSON, MISS. o
MONTGOMERY, ALA.
TAMPA, FLA. N
OKLAHOMA CITY, OKLA.
CHATTANOOGA, TENN.
SAN ANTONIO, TEXAS
SAN DIEGO, CALIF.
COLUMBUS, GA.

MACON, GA. .
COLUMBIA, S. C.
PHOENIX, ARIZ.
DURHAM, N. C.
MONROE, LA.

WICHITA, KAN.
RALEIGH, N. C.
ALBANY, GA.

FORT LAUDERDALE, FLA.
ALEXANDRIA, LA.
WILMINGTON, N. C.
ROANOKE, VA.
MINNEAPOLIS, MINN.
WEST PALM BEACH, FLA.
FT. PIERCE, FLA. .
DES MOINES, IOWA

ST. PAUL, MINN.

Percentage Of
R&B Ma