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STAGE OR STUDIO? 

Both 
SR-VIZ PRO 
Series mixers feature... 4- bus 
design • XDR mic preamps • 3- band 
ED w/swept mid & 75Hz Low Cut 
filters on mono chs • 4- band fixed 
EC on stereo chs • 6 separate aux 
sends per ch • Mute/Solo. Signal 
Present and OL LEDs on every ch. 
• Solo, Pan & 12kHz Air Eli on each sub 
bus • 6 aux send master w/individual 
Solos • 4 stereo aux returns w/EFX to 
Mon • 60mm log- taper faders • Double-
bused sub outs for easy multitracking 
• Talkback section with mic preamp 
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SR32•4-111/ • PRO 32 total channels 
• 28 mono miciline channels • 28 XDR 
premium mic preamps • 2 stereo line 
level channels • 28 channel inserts 

SR24•4-VLI PRO 24 total channels 
• 20 mono mic/line channels • 20 XDR 
premium mic preamps • 2 stereo line 
level channels • 20 channel inserts 

Poi-fect match our active SR speakers 

With mic preamps this good, you can use an 
SR VU -PRO mixer both places. 

e. -lives.. sir  • 
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SILKY-SMOOTH 

60rnm logarithmic taper faders 
don't give out 34 of the way to cc-

when you're trying to do a smooth 

fade like cheap D- taper faders do. 
Inside, special wiper material 

resists dust, smoke and stale beer. 

EASY LEVEL SETTING via 

In- Place Stereo Solo and chan-

nel LEDs optimizes headroom. 

6 INDIVIDUAL AUX SENDS per 

channel. 2 pre_ post switchable. 

75Hz LOW CUT FILTERS on mic 

channels cut stage rumble, wind 
noise and P-popping vocalists. 

MUSICAL 3-BAND EO with swept 
midrange on mic line channels. 

Ultra-wide 100Hz to I,5kHz midrange 

sweep lets you use it as a second 

bass ED if necessary. Tray cool. 

On the back... 

XDR — MIC PREAMPLIFIERS 
with mind-boggling 130.d8 head-

room. 5Hz to 100kHz ( ldB) band-

width. — 129 dBm Equivalent Input 

Noise at real-world gain ranges. 

0.008", IM distortion, hot patch 
and short circuit protection. con-

stant frequency response with any 

mic, cable impedance combination 

and the best RFI resistance of any 
compact mixer. 

On the back...DOUBLE-BUSSED 

SUB OUTPUTS let you track tour 
buses to an 8-channel recorder 
without having to re- patch all the 

time. Plus stereo Aux Return 4 can 
also be assigned to subs for even 

more recording flexibility. 

We designed the 

SR24.4- and 

SR32.4-VLZ PRO to be 

the best small-format 
live mixers on the planet. 

But with studio- grade 
XDR " mic preamps and 

extra recording features, 
they can track and mix 
your next CD. too. 

MONDO-DELUXE 
MASTER SECTION with 6 aux 

send masters w. Solo buttons, global 

aux Solo. EFX to Monitor (so you can 

run different effects levels in stage 
monitor and main PA mixes) and Aux 

4 Assign to Sub Buses 1-2 or 3-4. 

SEPARATE TALKBACK SECTION 

with level control, its own mic 

preamp and assignment to mains or 

Aunes 1-2 (for communicating with 

the stage via monitors or ' phones.) 

CALL THIS NUMBER for a free 
72-page catalog 8, Applications 

Guide or visit our extensive web site. 
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"Beautiful Mess" "Drive" 
Diamond Rio Alan Jackson 
(Shane Minor) (Alan Jackson) 

"American Child" 
Phil Vassar 
(Phil Vassar) 

"The Impossible" 
Joe Nichols 

(Kelley Lovelace) 

"I Don't Want You To Go" 
Carolyn Dawn Johnson 
(Carolyn Dawn Johnson) 

"Where Were You (When The World Stopped Turning)" 
Alan Jackson 
(Alan Jackson) 

"My Heart Is Lost To You" 
Brooks and Dunn 

(Connie Harrington) 

"Second Wind" 
Darryl Worley 

(Darryl Worley/Steve Leslie) 

"Forgive" "Work In Progress" "Wrapped Around" 
Rebecca Lynn Howard Alan Jackson Brad Paisley 
(Rebecca Lynn Howard) (Alan Jackson) ( Brad Paisley/Kelley Lovelace) 

"Shiver" "That's When I Love You" 

Jamie O'Neal Phil Vassar 
(Jamie O'Neal/Shaye Smith/Lisa Drew) ( Phil Vassar) 

"I'm Gonna Miss Her ( The Fishin' Song)" 
Brad Paisley 

(Brad Paisley/Frank Rogers) 
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When two music publishing 

giants like Acuff Rose and 

Tree join together, the union 

creates a music catalog that 

could honestly be called... 

The 
National 

Treasures 
of 

Country 
Music 

Sony/ATV Music Publishing 

NEW YORK NASHVILLE LOS ANGELES 



KNOW THE LAW, 
IT'S NOT ENOUGH TO 
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NASHVILLE Music Row 
(615) 255-6161 

NASHVILLE Downtown 
(615) 742-6200 

KNOXVILLE 
(865) 521-6200 

MEMPHIS 
(901) 543-5900 

www.bassberry.com 

le Flu- people pictured 
are real people 

Our people. 

WE HAVE TO 

KNOW OUR CLIENTS' 
BUSINESSES. 

BASS BERRY 

Recording • Music Publishing • Film • Television • Book Publishing • Theatre 

Attorneys at Law 



KEITH URBAN 

#1 Single 
"Somebody Like You" 

New album, 
"Golden Road" 

in stores now. 

CONGRATULATIONS 
KEITH! 

RECENT HITS 

"Somebody Like You" 
#1 

Keith Urban 

"I Breathe In, I Breathe Out" 
#1 

Chris Cagle 

HARLEY ALLEN 

Soggy Bottom Boy 

2 Grammy's 

2 ACM Awards 

2 CMA Awards 

Blake Shelton's 

upcoming single 

"The Baby" 
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ANGELA KASET 

Recent cuts by: 

Jessica Andrews 

Amy Dailey 

Chad Mullins 

18 Years on the Row 
Love You Nashville! 

CAROL ANN 
BROWN 

Our newest signing. 
Look for great songs 

from this talented writer. 

2002 CUTS 
include: 

Keith Urban 
Alan Jackson 
Blake Shelton 

Jessica Andrews 
Darryl Worley 
Chris Cagle 

Olivia Newton-John 
John Michael Montgomery 

Stacey Earle 
Andy Griggs 
John Conlee 
Josh Turner 
Clay Walker 
Amy Dailey 
Chad Mullins 
Anna Wilson 
Jeff Bates 
Daisy Dern 

Dierks Bentley 

Also representing the catalogues of these great writers: 

Jon Robbin. Stacey Earle, Zack Turner, Keith Sewell. Anna Wilson. Tim Nichols, Mark Prentice, 

Mark Irwin, Mark Moffatt, Nathan Bell, Wayne Hancock. Denise Draper, Jeff Black 

www.tentenmusic.com 
Contact: 

33 Music Square West 

Suite 110 
Nashville, TN 37203 
Phone: 615-255-9955 
Fax: 615-255-1209 

E-mail: music@tentenmusic.com 

Staff 

Jewel Coburn — Co-President 
Barry Coburn — Co-President 

Kim Jones — VP Creative 

Ronnie Brown — Creative Dir. 

Jill Napier — Dir. Pub Administration 

Tyson Ciesiensky — Catalogue Manager 
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Trick Pony 
Current Single: On A Mission'. 
Current Album: On A Mission 
Current Video: On A Mission" 
Current Producer: Chuck Howard 

Member Names & Instruments: Heidi 
Newfield vocals, harmonica and acoustic guitar; 

Ira Dean -bass and vocals; Keith Burns— guitar 
and vocals 

Hometowns: Newfield--Healdsburg, Calif.: 
Dean -Raleigh, N.C.; Burns— Atlanta 

Management: Chuck Howard/Herbert Graham 
Booking: CAA 

Recent Hits: "Pour Me," "On A Night Like This. 
"Just What 1 Do" 

RIAA Celts: Trick Pony—Gold 
Awards: AMA Winner for New Country Artist 

Birthdates: Newfield— Oct. 4; Dean--Aug. 23: 
Burns—Nov. 16 

Musical Influences: Newfield—Waylon, Merle, 

Loretta, Bonnie Rae, Tina Turner, early Tanya 
Tucker: Dean—Johnny Cash, Buck Owens, the 
Eagles, Fleetwood Mac, Miles Davis: Burns— 
Willie, Waylon,Tom Petty, Bruce Springsteen, Ray 
Charles, Don Henley, Elvis, Hank Sr 

Outside Interests: Newfield— outdoors, skydiving, 
gymnastics, hiking, horse-back riding, movies, fishing, 
reading magazines: Dean— motorcycles, skydiving, 

working on old cars, movies, hockey Burns—time 
with his kids, reading, golf, basketball, working-out. 
fishing, camping, football 

First Live Performance: Newfield— age 6, on a 
trail ride in northem Califomia sang "Delta Dawn" 
and "Cow Patty" in front of 300 people; Dean--
won a talent contest in St. Paul, Minn., playing 
drums; Burns— junior high school talent contest, 
where he and a friend sang "Surf City" 
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"WHAT THE #e*sys GOING 
ON AT ZOMBA?" 

OUR SINGLES!  
"Life Happened"— Tammy Cochran 

"Hard Call To Make"— J. Michael Harter 

"I Should Be Sleeping"— Emerson Drive 

"Shiver"— Jamie O'Neal 

"A Good Way To Get On My Bad Side"— Tracy Byrd & Mark Chesnutt 

GARY BAKER 
LISA DREW 

WAYNE PERRY 
SHANE TEETERS 

CHRISTI DANNEMILLER 
DAN HILL 

EDDIE SCHWARTZ 

OUR WRITERS! 
JASON BLUME 

STEPHANIE LEWIS' 
KERRY KURT PHILLIPS 

GEORGE TEREN 
.ASCAP Christian Songwriter Of The Year 

OUR ARTISTS!  
ROXIE DEAN-Dreamworks Records 

"The Ball"— James Otto 

"Almost Home"— Craig Morgan 
"Man Of Me"— Gary Allan 

"I'm Already There"—Lonestar 

BIG PICTURE WRITERS! 
WHITNEY DUNCAN 

MARSHANN MARCUM 

KEITH STEGALL 
ROBIN WILEY 

ROXIE DEAN 

J.P. PENNINGTON 
TAMMY POWELL 

MARK ALAN SPRINGER 

GARY HARRISON 
DAVID NAIL 

MICHAEL WHITE 

THAT'S WHAT'', 

BIG PICTURE ENTERTAINMENT 
2820 Erica Place, Nashville, TN 37204 
(615) 292-7440 Fax: ( 615) 292-0749 

ZOMBA MUSIC PUBLISHING 
916 19th Ave. S., Nashville, TN 37212 
(615) 321-4850 Fax: (615) 321-0765 

zomba rombaontherow.com 



IN IT FOR THE 

LONG HAUL 

CANDY CAMERON CHRIS LINDSEY HARVEY MCNALLEY 

BUCK MOORE ALLISON MOORER BRIAN NASH PHIL SWANN 

SHARON VAUGHN JIMMY WAYNE WALLY WILSON 

FOR GREAT SONGS CALL ABBE NAMECHE (615) 463-4600 
DreamWorks Music Publishing. 1516 16th Avenue South. Nashville, TN 37212 

0 2002 DreamWodcs Music 
Publishing Nashville LLC. 



Which PRO pays fastest? 

SESAC means service. Service means quick. 
There are many reasons to choose SESAC, and one of the most important is how quickly they can process royalty pay-
ments. SESAC is all business when it comes to your payments. And we have the most accurate performance moni-
toring, plus the premiere services of e-SESAC. Check out the online information at SESAC.com. 

E WHEN IT COMES TO PERFORMANCE RIGHTS, WE DO IT BETTER, FASTER AND FIRST. CHOOSE SESAC. 

NASHVILLE • LOS ANGELES • NEW YORK • LONDON • WWW.SESAC.COM 



THE FAMOUS MUSIC PUBLISHING COMPANIES 

Famous Music Corporation (ASCAP) 
Ensign Music Corporation (BMI) 

Mary Danna • Michael Dulaney 

Emory Gordy Jr. • Joanna Janet 

Tony Lane • Hillary Lindsey 

David Malloy • Bob Regan 

Karyn Rochelle • Darrell Scott 

Matt Shelton * Tia Sillers 

Glenn Middleworth • Curtis Green 

Tammy Stutts * Wes Stephenson 
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Buchanan 

Flax 

Booth 

Mobley 

by Richard D. McVey II 

Conrad 

CONRAD DOES 180— 

David Conrad was recent-
ly appointed Executive 
VP of A&R for Mercury 
Records and MCA 
Nashville. With over 30 
years experience, Conrad 
was a fixture in publishing 
circles, representing Almo/ 
Irving Music for the last 

21 years as its Senior VP. "It's a bit of a 180," says 
Conrad. "But essentially it's the same job I've 
done at PiGem and Almo Irving. The difference, 
which is delightful and exciting is this: I've expe-
rienced having a great, but limited [in number] 
world of songwriters and songs due to the rosters 
we worked with; but had the whole world of 
artists at my disposal to pitch songs. Now it's just 
the opposite: A limited label roster family of 
artists, but the entire world of songwriters. It's a 
supreme prospect for a song man." 

NARAS NAMES PORTNOW PRESIDENT—The 

Board of Trustees of the National Academy of 
Recording Arts & Sciences, Inc. (NARAS) has 
chosen Neil Portnow as President of the 
Recording Academy, according to Garth Fundis, 

Steve Buchanan, who cur-
rently oversees the Grand Ole Oprs 
Ryman Auditorium and Gaylord 
Program Services at Gaylord Enter-
tainment, is upped to Senior VP of 
Media and Entertainment Buchanan 
adds radio stations Live 95 WSM-FM, 
650 WSM-AM and 99.7 WWTN-
FM to his responsibilities...Keith 
Stegall exits as ExecutiveVP/CCO/ 
A&R at Mercury...Rob Dalton 
leaves Sony Nashville as VP 
Promotion...Bob Flax is named 
President of EMI Music Publishing's 
U.S. company He is based in New 
York...Jeffrey J. Burrow joins the 
Nashville office of the litigation law 
firm Hall, Booth, Smith and Sloven 
P.C. as Associate Attorney.. 
Management company Blanton 
Harrell Cooke & Corzine (BHCC) 
partners with Mitch White, 
President of Moose Management 
White joins BHCC as VP of Artist 
Development..Alison Booth is 
promoted to Senior Director, A&R 
Administration, RCA Label Group-
Nashville...Angela King joins R&R's 
Nashville office as Associate Country 
Editor..Producer/songwriter Flip 
Anderson is appointed to direct 
the day-to-day operations of Party 

Chairman of the Board. No specific start date has 
been announced. Portnow has served the 
Academy as a volunteer leader in a variety of 
roles for 20 years. He recently served as the 
Treasurer and Secretary of the Academy's 
National Board of Trustees, a position he held for 
two years. Portnow currently is Senior VP of 
West Coast Operations for the Zomba Group of 
Companies. 

UNIVERSAL ANNOUNCEMENTS—Universal 

South label heads Tony Brown and Tim DuBois 
reached an agreement with Chordant Distribution, 
a division of EMI CMG, to market and distribute 
appropriate product to the Christian music market-
place. The first signing to their new association 
with Chordant will be singer/songwriter Matthew 
West, who is expected to release his debut album 
early next year. In addition, Universal South has 
entered into a creative development agreement 
with The Pro-Duce Section, a newly formed talent 
development consortium comprised of songwriters 
Walt Aldridge, Gary Baker and Mac McAnally. 
Under the terms of the agreement, Aldridge, 
Baker and McAnally will work with the label's 
A&R department to find and develop new talent. 

HIGH IMPACT—The Nashville Convention and 
Visitor's Bureau and the CMA released numbers 

Warnke 

Bedenbaugh 

Weidow 

tow 
Naar 

On the Porch Music...Carole 
Ann Mobley is upped to Senior 
Director, A&R, RCA Label Group-
Nashville...Sheri Warnke joins 
TBA Entertainment Corporation 
as a Senior VP..Michele Alford is 
promoted to Advertising Specialist 
at Country Music Media Group. In 
addition, Traci Williams is upped 
to Marketing Coordinator and 
Tracy Rogers is named Associate 
Publisher of Marketing/Promotions... 
Brian Allen is named Royalty 
Assistant for MCS Music America, 
Inc...Diana Johnson departs as 
Senior VP of Museum Services at 
the Country Music Hall of Fame 
and Museum...Provident Music Distri-
bution hires Robert Bedenbaugh 
as Director of Sales for National 
Accounts, and Russ Evers as 
Retail Marketing Coordinator.. 
Kathi Weidow is promoted to 
Assistant VP, Per Program & 
Administration, Media Licensing at 
BMI. In addition, Patricia Naar is 
elevated to Assistant vp Collections... 
Duane Hobson is promoted to 
Coordinator, A&R, RCA Label 
Group-Nashville...Ken Tucker 
joins Airplay Monitor as a Special 
Contributor...Bill Ivey, former 

Tucker 

Ivey 

Taylor 

Rymer 

showing an increase in Fan Fair's financial 
impact in the local community. Specifically, the 
event brought $ 17 million to Nashville, up 10 
percent from 2001. "At a time when concert 
ticket sales are soft across the country, we were 
not only able to increase our aggregate atten-
dance, we were also able to increase the financial 
impact of Fan Fair on the Nashville community," 
said CMA's Ed Benson. 

BATTLE OF THE ACRONYMS—The CMA is 
suing the Christian Country Music Association 
over the use of the acronym "CCMA." A pre-
pared statement from the CMA reads in part, 
"We have tried for quite some time to encourage 
Mr. Gene Higgins, president and owner of the 
Christian Country Music Association, to stop 
promoting his event as the CCMA Awards 
because of the likelihood of confusion being cre-
ated among consumers, the media and the indus-
try. Our numerous requests being ignored, it has 
unfortunately become necessary to take more 
direct action—especially now that Higgins has 
scheduled his show for the day before the 36th 
Annual CMA Awards, which will be live on CBS 
Television Nov. 6." Higgins had no comment, 
other than to point out that his awards show has 
been held the first week in November for eight of 
the past 10 years. IM 

Chairman of the National 
Endowment for the Arts, is named 
Program Facilitator for the execu-
tive education program Leadership 
Music...April Taylor is elevated 
to Manager, Arista Nashville Artist 
Development & Marketing.... 
Christine Smith exits as 
Manager of Finance at Capitol 
Records...Compendia Music Group 
announces that John M. Rolfe, 
Jr. is named VP of Business & Legal 
Affairs, Michelle Duffie as 
Director of Marketing for Light 
Records, and Crystal McLin as 
Director of Publicity and 
Promotion for Light Records... 
Bu I I seye Marketing names 
Jennifer Green as Director of 
Active Radio Marketing...Bobby 
Rymer is appointed vp Almo 
lrving/Rondor Music Nashville... 
Tiffany Swinea joins Still 
Working Music as Creative 
Manager...Jim Grundberg is 
named VP of Sales for Chordant 
Distribution...DreamWorks 
Nashville ups D'Ette Brosius to 
Marketing and New Media 
Manager...Chris Loss joins Lyric 
Street Records as Director, West 
Coast Regional Promotion. pa 
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How Sweet Compendia Is 
"We'd rather be with a small army that's ready to try and make 

a powerful fist," says David Sonenberg, manager of Joan Osborne, 
explaining why Osborne decided to partner with Nashville-based 
Compendia Music to release her new album How Sweet It Is. 

He reveals that the multi-platinum selling singer had offers on 
the table from four major labels, but Compendia seemed a better fit for 
this project. 

"Compendia served our purposes for a couple of reasons," he 
says. "One, they are going to be passionate. When we met with them 
they were all really excited about working with Joan. Two, if Joan has 
a gold album, they will be thrilled. A major might be disappointed 
with a gold album." 

He also believes major labels have limited marketing plans. 
"The majors are chasing after that big dream. All they are looking at 
is getting on pop radio and MTV. That tends to be their marketing 
plan. If, in fact, you strike out at radio in the first week and MTV 
snubs your video then the marketing plan doesn't have many more 
legs than that. Compendia is willing to try different things. We just got 

Joan's record added to the top two smooth 
jazz stations in the nation. They were ecstatic 
about that, where I don't think a major 
label would be." 

And ultimately the deal came down to 
dollars and sense. "One of the beauties of 
signing a record deal with an indie is that 
we can make a lot more money," says 
Sonenberg. "Our royalties are a lot better 
with Compendia. To be frank, we're 
making more than twice as much as 
we'd be making on a major label." 

—John Hood 

MICKEY 
NEWBURY 

I 940-2002 

Acclaimed artist and songwriter 
Mickey Newbury passed away September 
28 at his home in Vida, Ore. He was 62. 

Arriving in Nashville in the early sixties, 
Newbury helped bring greater emotional 
depth and more varied influences to the 
town's songwriting. The Houston native's 
early hits included Don Gibson's "Funny 

Familiar Forgotten Feelings" and "Just Dropped In (To See What Condition 
My Condition Was In)" for Kenny Rogers and the First Edition. 

Newbury was also a critically-heralded if commercially-overlooked 
recording artist, with notable songs including "San Francisco Mabel Joy" 
"Heaven Help The Child" and "American Trilogy" to his credit. Bobby Bare, 
who produced Newbury's 1977 album Rusty Tracks, remembers him for his 
voice and the ability to command a writer's night "When Newbury finished, 
it was over Nobody wanted to follow him...unless they were drunk. Or crazy" 

"1 wish," Bare adds, "he'd been organized and disciplined enough to play 
the commercial music game. He had the artillery to blow everybody away. 
But he was a free spirit" 

—Chuck Aly 

AWAR 

AND THE WINNERS ARE... 
CMA BROADCAST 
AWARDS 
Broadcast Personality of the Year: 

National—Lon Helton—Country 
S- Countdown USA; Major Market—Kelly 

and Jonathan with Mudflap (Kelly Ford, 
Jonathan Wilde)—KYGO/Denver, Colo.; Large Market— 
Eddie Stubbs—WSM/Nashville,Tenn.; Medium Market— 
Andy & Alison (Andy Ritchie,Alison Randall)—WIVIQ 

Knoxville,Tenn.; Small Market—Bill Barrett & Tim Fox— 
KKNU/Eugene, Ore.; CMA Radio Station of the Year: 
Major Market—KPLX/Dallas,Texas; Large Market—VVTQR/ 
Winston-Salem, N.C.; Medium Market—KUZZJBakersfield, 
Calif.; Small Market—WIXY/Champaign, Ill. 

" AMERICANA MUSIC AMERICANA ASSOCIATION AWARDS 
Artist: Jim Lauderdale; Album: Buddy 

ASSOCIATION & Julie Miller, self-titled (HighTone); 
Song: "She's Looking At Me," Jim 

Lauderdale & Ralph Stanley & The Clinch Mountain Boys; 
Instrumentalist: Jerry Douglas; Lifetime Achievement, 
Executive: T Bone Burnett; Lifetime Achievement, 
Songwriter: Billy Joe Shaver; Lifetime Achievement, 
Performer: Emmylou Harris; President's Award: Doug 
Semi; Spirit of Americana Free Speech Award: Johnny 
Cash 

IEBA FOUNDERS DINNER 11E- AWARDS 
Founder's Award: Jerry Garren; 
Humanitarian Award: Jeff Foxworthy; 

Artist Manager: Clint Higham (Intl Management Services); 
New Agent: Abby Wells (William Morris Agency); Concert 
Promoter: Mike Smardak (Outback Concerts of TN); 
Event Producer: Crisper Stanford (Park Place Ent.); Fair/ 
Festival/Event: Rockin' Roadhouse Tour; Talent Agent 
Stan Barnett (CAA); Talent Buyer: Fran Romeo (TBA 
Entertainment); Pioneer Award: Johnny Cash 

the buzz... 
CMA AWARDS EDITION 

Great lineup for 2002: Vince hosting, AJ and Martina 

performing...or was that last year? 

Cyndi Thomson—As difficult as walking away from 

budding career may be, it shows integrity. 

Trace Adkins—Can someone please get this man work 
in a pillow factory? 

Shania—Props to this international superstar for keeping 
her album launch in-house (and in Nashville) at Mercury. 

Ryan Adams—Ego maniac curses fans and unravels 
onstage at Ryman.All part of his grand, career- killing 
scheme. 

N MUSIC Coalition—All you young music fans, you who 
we'll depend on to support us for the next decade, you're 
all thieves! 
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Dvoskin 

THAT AIN'T THE 
WAY HANK DONE IT 

New York-based 
songwriter and pro-
ducer Larry Dvoskin 
is getting a lot of 
attention with his 
ongoing search for 
the "first openly gay 
male country star." 
Music Row recently 
spoke with him. 

Music Row: How's the search going so far? 
Larry Dvoskin: Voice mail and e-mail are 
maxed out. I've gotten through the first 200 
tapes and thousands more have called or sent 
something in. 

MR: Uh, how will you know? 
LD: Good question. The short answer is, gaydar. 
But to be honest with you, the top three con-
tenders so far all have [live-in] partners. 

MR: Is the aim to build a serious career, 
or is this just a one-off? 
LD: I have a solid reputation with the artists 
I've worked with (Meredith Brooks, Sammy 
Hagar), so it can't be some kind of country Milli 
Vanilli. I just couldn't lend my name to that. 
It has to be somebody unbelievably talented. 

MR: There already is a Lesbian & Gay 
Country Music Association. What sets 
your project apart from those artists? 
LD: The primary audience for this project isn't 
the gay audience. It will be 20 to 25-year-old 
girls, and then the middle-aged housewives 
who shop at Wal-Mart and read the Enquirer. 
It's the same thing that happened in the fifties 
when people who liked Hank Williams also 
liked Liberace. 

MR: Why not a lesbian? 
LD: We already have k.d. lang. And in our 
Howard Stem culture, a chick with a chick is 
cool, but a guy with a guy isn't. 

MR: And the response so far? 
LD: The main word is unexpected. I've been 
on 354 radio stations. This morning WGNA 
in Albany gave me 17 minutes of airtime at 
8 a.m. I've probably gotten $4 million of free 
promotion. I'm impressed with America. I'm 
really impressed with Music Row. I thought I 
would get stonewalled but I'm not. People have 
been really receptive. This may be the big lark 
or it might be music history being made. 

—Chuck Aly 

The 32nd Annual Conference of the International Entertainment Buyer's Association (IEBA), hosted 
in Nashville, held its Founders Dinner Awards on Oct. 8.The event was highlighted by Johnny Cash, 
who walked on stage to accept the Pioneer Award. Pictured at the event are (I-r): Marty Stuart, Cash 
and Merle Kilgore. Photo. Alan Mayor 

The Second Annual Rock The Barn, hosted by Janine and Ronnie Dunn, took place Oct. 3.The event, 
which benefited the St. Thomas Women's Center, included entertainment by Brooks & Dunn, Sara 
Evans, Lonestar and Rascal Flatts. Pictured at the event are (1-r): Greg Pope, VP Philanthropy, 

St.Thomas Foundation; ASCAP's Connie Bradley, Ronnie Dunn, Sony/ATV/Tree/Acuff Rose's Donna 
Hilley and Cindy Roberts, Director of Center For Breast Health, St.Thomas Foundation. 

A celebration was held at BMI Nashville for the writers of the Diamond Rio chart-topper " Beautiful 
Mess." The song is the first No. I for songwriters Shane Minor and Clay Mills, while co-writer and 
former Exile member Sonny LeMaire has scored 10 No. 1 hits. Pictured at the event are (front): 

Diamond Rio's DanaWilliams, Gene Johnson and Dan Truman; writers Sonny LeMaire and Clay Mills, 

and Arista's Bobby Kraig; (back): Diamond Rio's Jimmy Olander, Brian Prout and Marty Roe, writer 
Shane Minor and BMI's Thomas Cain. Photo: Kay Williams 
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by David M. Ross 

IV ashville's 
music industry 
was built upon the 

song. Throughout the last 
century, publishers established the durability 
of the copyright asset and refined its ability to generate income. Now, the advent 
of the digital era has introduced new complicated challenges for intellectual 
property caretakers. 

To discuss today's issues, Music Row invited 
Music City's five publisher heads of state to 
meet at our office in a roundtable format. The 
unique camaraderie of Nashville industry leaders 
was evident throughout the 90-minute session 
and indeed the fact that these high-power, 
competitive publishers would join together to 
share insights illustrates a major strength of this 
community. 

Framed against new financial realities, 
slowdowns at radio and the effect of digital 
media, the discourse included many areas. 
Doing more with less was a central theme as 
writer contracts, joint venture guidelines, 
beefed-up sync rights departments and new 

tb, 

plugging strategies took center stage. 
Surprisingly the group used this opportunity to 
issue a joint statement to performing rights 
organizations regarding awards. Read on. 

Music Row: How has the financial reality 
changed for writers in the current economic 

climate? 

Donna Olney: The deals are more reasonable 
now. We are not in never-never land any more. 
The writers we work with have been very coop-
erative. The attorneys still haven't gotten the 
message, but when we get an attorney trying to 
negotiate an unreasonable deal for a new person 
we just say, "We're not doing those kind of deals, 

you need to go somewhere else." We've been 
trying to deal in the beginning with the writers 
and most of them understand the marketplace. 
Gary Overton: Beginning writers, as they've 
always been, are just thankful to get an oppor-
tunity. There is a sense of financial reality that 
has hit writers and publishers and everyone else. 
The writers still see the great worth to having 
a publisher. There are some attorneys and 
representatives still trying to go for the kind of 
deals that were happening in the mid-to-late 
'90s, but I don't think anybody sitting at this 
table is doing those kind of deals now. So we'll 
see some of the veteran writers and/or even 
artists remain without a deal for a while as long 
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as they continue shopping for a 
number they are not going to get. 
Pat Higdon: But the deals are fair 
on both sides of the fence now. At 
one time they were unfair to the 
publishers. The growth is some-
thing that you try to build in and 
those are things which work for 
both parties on both sides. 

MR: What about writers that 
were getting the big draws and 
now have to readjust their 

lifestyles? 

Overton: This has been happening 
in all walks of the business. You 
have people working at record 
companies that no longer have jobs. 
Managers without clients. The 
standard of living or income from 
country music was exorbitant for a 
while and a lot of lifestyles went 
up... 
Tim %Vipperman: We all [publish-
ers] participated in that problem, as 
a result of competing with each other. Looking 
back at some of the deals that were made, I just 
shake my head now. But writers aren't stupid, 
they understand the market. They may not like 
what has happened, but you can show them the 
logic and they realize they have to adjust their 
lifestyles just like we (and everyone else) have 
to adjust our staff and business models. 
Hilley: We all got on the bandwagon where we 
were signing writer/artists. But sometimes they 
were artists and not writers. We've gone back to 
remembering, "We're in the publishing business 
not the record label business." If an artist can't 
write they don't get signed to Tree. 

We don't have a lot of time to develop 
writers in our company, like we used to. When a 
writer that needs a lot developing comes to us, 
we encourage them to do so through a joint ven-
ture because it is smaller, one-on-one. So it's 
opened up space for new joint ventures which 
gets back to the entrepreneurial spirit. 

Pictured L to R: Tim Wipperman, Exec. VP/GM Warner/Chappell 
Music; Donna Finley, President/CEO Sony ATV/Tree/Acuff Rose; 
Karen Conrad, Senior VP BMG Music; Gary Overton, Exec. VP/GM 
EMI Music; and Pat Higdon, Senior VP/GM Universal Music 
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MR: Is everyone doing joint ventures? 

Karen Conrad: We started a farm team a few 
ear, ago. We call it our 18/18/18 deal. We sign 
new developing writers to what amounts to a 
paid scholarship, we don't really intend it to be 
a job. We sign them for 18 months, $ 18,000, 
and 18 songs. In that way the deal is not so 
expensive and we've given ourselves enough 
time to see if that writer really has the potential. 
Our employees have to spend more time and 
longer hours working with them, but we've 
found that the numbers with the joint ventures 
just don't seem to work for us. So on the low 
end, that's how we're trying to be able to sign 
more writers. Once a writer gets to the level of a 
Craig Wiseman or Aimee Mayo... 
Overton: Then we start adding zeros [laughs]... 
Conrad: Well the top end isn't anything which 
we will reveal, but there are still some healthy 
deals out there... 
%Vipperman: None of us can afford joint 
ventures with heavy overhead. That was the 

model for a while, but that model 
doesn't work. 
Hilley: We don't have heavy over-
head joint ventures either. We have 
people that have made it financially 
in other areas that want to have 
ownership in something. We put 
the money in the writers. 
Higdon: One of the things we've 
done is to identify viable people in 
the industry that may have connect-
ed at one time to three or four of our 
writers and are able to connect to 
past niches of our catalog. Then 
we've given them opportunities to 
bring us things on the new side as 
well. It creates participation income 
for old catalog that might otherwise 
lay unexploited and at the same 
time brings opportunities that they 
may find because they are in the 
marketplace. If they are successful 
they generate an income stream 
that they let us apply to advances 
that we give them, or they have a 

stream they can live off that is not tagged into 
their venture so it doesn't create a huge amount 
of overhead inside the venture. 
Hilley: We've done that with Dale Dotson. He's 
a writer, but then I also allow him to pitch 
usually 100% written songs from our catalog and 
use that as an advance against his draw as a writer. 
I've also taken catalog that was sitting on the 
shelf and said to our joint venture people, "Here's 
10 writers and 10 songs. Get these cut and the 
income will go against your joint venture. It helps 
them recoup. 
%Vipperman: Most of the old deals were 100%, 
because we didn't have as many co-pub deals 
then, so it gives us some latitude to do these 
kinds of deals today. 
Higdon: No matter which side of the table you 
are on, the most difficult thing in a joint venture, 
whether you are in the venture or in the seat of 
funding the venture, is the embryonic period. 
You start with nothing. No songs, no catalog 
and you have to grow it to a place where you 
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have a revenue stream and that takes time. You 
don't just walk out and find the right people and 
chemistry, but you do find people that have an 
affinity for these old songs that would love to 
use these songs as their tools to do business with 
until they find the things they can put their own 
efforts into. It helps everybody. 

MR: So allowing a joint venture partner to 
use your catalog and share in the revenue 
from songs that get cut is a win-win 
situation? 
Higdon: We don't have time to do writer devel-
opment or delve into the years behind and learn 
the songs from those periods. You can't exploit 
those copyrights, do the other stuff that comes 
across your desk everyday and work with your 
active writers, especially in view of the overhead 
environment we're all forced to work in today. 
%Vipperman: It's an efficient use of staff time. 
Especially trying to develop new writers. Most 
of us had mission creep during the '90s where 
we had too many writers. Everyone has cut the 
number of writers for economic reasons 
because the staff can only handle a limited 
number of writers effectively. Get too many 
and nobody is happy—writers don't get the 
attention they need and the staff is overrun 
with songs. 
Overton: There's also been a number of catalog 

acquisitions and a lot of song titles brought into 
these systems. Unfortunately, you don't get to 
keep all the song pluggers from each company to 
help move it forward. So one has to be creative. 

MR: How has the slowdown at radio 
changed publisher strategies? 
Overton: The performance income strategies 
have changed, but also mechanical income is 
almost nonexistent compared to what it was 
years ago. The former larger volume of income 
was why we could stay with a writer longer even 
if their account wasn't doing that great. Even 
if they got a few album cuts that were gold or 
platinum (no singles) it contributed. But now 
there's seven or eight artists that are each gener-
ating three to six million in album sales. If you're 
not on those few albums then mechanicals are 
so minor they are practically nonexistent. 
Higdon: The album cycles for those artists is 
wider too, so you're looking at being able to use 
one of those events to recuperate only every 
three or four years instead of every year or 18 
month.. 
Wipperman: Even singles. In years past, a given 
artist would put out maybe three singles per 
year. If you assumed the songs were co-written, 
the airplay could support maybe six writers. 
Now you have 1.5 singles per year and can only 
support half as many writers. Those writers will 

PUBLISHERS 
TALK BACK 

Have shrinking slots at radio 
and on labels affected publishers? 
If yes, how? 

Fewer slots at radio have lead to fewer 
singles. With only two singles per year from any 
particular artist, if you're the third single you're 
not looking at any performance income until 
two to two-and-a-half years after the album was 
released. This also means that some artists are 
three years between cutting a new album, which 
means fewer people recording and less songs 
being recorded thus less overall mechanical and 
performance income. Even though singles are 
paying more, I'd estimate that because there are 
fewer of them overall performance income is 
down as well. 

—Mike Sebastian, Blacktop Music Group 

There's no room at radio for breaking new 
artists except at small stations, which are off 
the performance survey map. Small publishers 
can't compete with the clout of the large insider 
publishers. Music has become the business of 
politics. 

—Joyce Harrison, Luvu Luvu Music 
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Do you believe that Internet file-swapping 
has directly affected your business? 

Though ifs affecting other formats more than 
ours I would have to agree it has the potential to 
become a major problem for our industry.. .Our 
mechanicals are in dire jeopardy 

—Mike Sebastian, Blacktop Music Group 

I don't believe that file swapping has had the 
negative effect the RIAA propaganda has led us to 
believe. The most active music downloaders are 
also the most active record buyers. If I download a 
handful of songs and like them, I will buy the CD 
for the convenience and superior audio quality. File 
sharing simply fills the role abandoned by radio of 
letting the consumer know what is embodied on a 
particular album. Is the whole album worth buying 
or is it one hit single and 10 turds? 

—Max Hutchinson, Creative Director, MCS America 

My concern is that young buyers really have no 
"tactile" relationship to the music in that the experi-
ence of buying "albums" for the artwork, liner notes 
and music does not really exist.. Kids have not been 
educated about the value of intellectual property. I 
do, however, think that as an industry we must look 
at the quality of the product that is being released 
and at how that product is priced. Consumers feel 
the product is over-priced and that has negatively 
affected our sales more than Internet file-swapping. 

—Whitney Daane, Owner/President, Mighty Isis Music 

What will the market be like for songwriters 
and publishers during the coming year? 

I'm remaining optimistic for my publishing. I'm 
being proactive and trying to expand my services... 
I've been here 16 years. I see many of my writer 
friends without deals. If country music can't find some 
new saviors, it's going to be a bleak year for them. 

—Larry Sheridan, Best Built Songs 

I really don't believe it will get any better. There 
are more songs in the market than there are artists 
and radio slots. Twenty-five to 30 years ago reporting 
stations had playlists of 40-60 current songs. Today 
with playlists of 15-20 currents, fewer artists, and 
more writers than ever, it's all upside down. 
—Bill Green, Pres., BGM Network Inc./Bill Green Music 
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recoup more quickly on those 1.5 singles how-
ever, because the airplay lasts longer and there-
fore the income goes up. But you have three 
other writers that didn't get a single. And you 
have to make a decision about whether to keep 
or drop them. So it's changed the economics. 

MR: Does the slowdown at radio have an 
effect on hold policies? 

Overton: When there are less singles per 
album and a longer time between them, we 
begin invoking the "Pat Higdon mie" which says, 
"We'll stop pitching the song when it is in the 
top 10." [Pat smiles] But honestly, the album 
people are over-cutting by up to 20 tracks some-
times. 
Higdon: For one particular act which just 
finished recording, we held 60 songs, and the 
average hold period was 12 months. 
Wipperman: How much per song does a hold 
cost the publisher considering staff time, 
advances and demo costs? Perhaps $3,000-
$5,000 per song? 
Higdon: So that's $300,000 (60 songs) of your 
inventory that's being held with no guaranteed 
return whatsoever. You've got to have a strong 
belief in your writers. 

MR: How are you compensating for the 
changes at radio? 

Hiliey: We are becoming better business people 
and analysts with respect to figuring out what 
lies ahead. One area that has opened up is that 
record executives are very open to compilation 
ideas. If you look at the charts, there are a lot of 
album titles that don't necessarily get radio air-
play, such as the Johnny Cash tribute. If you go 
to a label with a good compilation idea they'll 
likely say, "Bring it to me. I need the income as 
much as you do." So we're giving more in terms 
of rates on the copyrights in order to get into the 
compilations and to help the record labels lower 
their prices to be able to sell them. Publishing is 
a volume business. When it's down, like it is 
now, you'd better have a lot more cuts on a lot 
more albums or you'll sink. We can't just live off 
the performances, we'll die. 

%Vipperman: It isn't a magic wand in any one 
area. It's trying this and this and this and getting 
incremental income from all those areas so that 
it adds up and keeps your operation going. 
Hiller Our production company has never 
been structured to make money as a production 
company. It was set up to allow us to spend a little 
more money on a writer who has a possibility as an 
artist and to get them a record deal so that we 
might end up getting not just one song on an 
album, but 10 songs. I know the other publishers 
are doing that as well. Thankfully we got lucky 
with Brooks & Dunn, Blake Shelton, Lee Ann 
Womack and a few others to where we are making 
some money in the production company, but it 
was not ultimately the goal. 
Higdon: But those kinds of strategies are still tied 
to the factors that control our overall industry. 
New is when, for example, you tie a great song 
to a book distribution or something like that. 
Those are different income streams than we 
have had in the past and they may replace some 
of these other things that are dwindling. 
Conrad: We're trying to just expand our market. 
We can't look at Music Row as being the only 
source of income any more. We are looking at 
the world and the global market. One thing we 
did was to have an international writers retreat. 
We invited people from BMG all over the world 
to come and write with our writers. One song 
which came out of that in the first year was 
"Young." The response has been fabulous and 
we're starting to get cuts worldwide. 
Higdon: It plays back to strategy though. When 
we sign writers we have to be a little bit more 
diverse than we were even five or six years ago. 
If you want to compete on an international 
level, you have to look at each writer a little 
differently and structure your writer portfolio 
accordingly. 

MR: Film and TV. Are sync rights playing 

a larger role? 

Hilley: We're more proactive than we've ever 
been and plan to be even more so with Acuff 
Rose. We're all having to do that to survive. That's 
the area where your biggest growth can come. 
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Wipponnon: We now have three full time 
film/TV people based in L.A., but who are here 
all the time. They go back and forth. We have 
weekly national staff meetings where we discuss 
every movie or TV project out there that needs 
songs. We link up New York, Miami, L.A. and 
Nashville. 
Higdon: In addition to staff in New York and 
L.A. we have a person that devotes about 50% 
of their time in Nashville to searching for film 
and TV opportunities. You may have the best 
song in the world, but if you are not aware of a 
pitching opportunity, you don't have anything. 
Haley: We have departments in Nashville and 
L.A. because it adds a competitive edge. We 
have a consultant in L.A. that focuses on Acuff 
Rose and Tree as well as having the film and TV 
division. It's just like pitching a song. You don't 
want just one person pitching, you go to the 
producer, to the record label, the artist, any-
where you can get in. We sign very sophisticated 
writers. They don't just sign and say, "OK, you 
handle it." Most of my writers have their own 
songpluggers in addition to our pluggers. 
Wipperman: And it is still an uphill battle. 
The preconceptions in L.A. or wherever the 
film is being made is that Nashville produces a 
certain kind of song. We have to proactively say, 
"No, we have writers that can write any kind of 
material, for any kind of movie and then prove 
that to them." 
Overton: Our own people in L.A. and New 
York who love our music and understand it is 
diverse still have to deal with the preconceived 
notions of many music supervisors. However, 
the ad agencies seem less prone to have those 
preconceptions. They're just looking for the 
right song that makes sense. We've been working 
on relationships from the Nashville offices with 
ad agencies. Those guys are always starving for 
ideas and a great song and there's a tremendous 
amount of income in those TV ads. 
Higdon: And they seem to be a little bit more 
creative than just reacting to what is popular. 
They'll take something that is older, more 
unique and try to spin it off in a different way. 
Hilley: Sometimes they'll call and say, "I wanted 
this song, but so and so wouldn't work with me. 
Do you have a song like..." By being user-
friendly we are able to slot our songs in there 
because New York and L.A. refused to negotiate. 
And it is in proportion to what you pitch. If you 
just answer the phone you are not going to get 
near as much as if you put your people on the 
road. 

MR: Catalog acquisitions continue to 

be a hot topic. Is it a buyer's or seller's 

market? How do you feel about acquiring 

a writer's share? 

Hilley: There are not too many standards being 
written, so any time I can purchase a standard— 
something that is going to continue to have 
earnings over and over again—I am in the market 
and will pay a fair price. What's a fair price? It 

depends on who is selling and buying. For 
example, Acuff Rose contains tremendous 
standards mostly 100% written. So did I pay top 
dollar? I did. Can I grow it? I better, or I won't 
be there for long. And yes, people are selling 
their writer shares these days. If a writer wants to 
sell his writer's share he has every right to do it, 
but I hate to see it especially if there are children 
involved because I think they are selling their 
inheritance. But that's not for me to say. 
Conrad: When the first writer's share deal 
came to me I felt, "Oh, that is totally taboo." 
But writers are more educated these days. They 
can figure out, "If I can get a big chunk now I 
can invest it and have more going on in the 
future than if I just sat on it and hoped that 
something was generated out of it." So if a 
writer wants to sell his share then do it. It is not 
up to us to decide what they might want to pass 
on to their children. 
Higdon: From a practical buyer's perspective 
what it does is make you take a closer look at 
what you can do with it, because you no longer 
have a partner on the other side. Once a writer 
sells their co-pub share and the writer side they 
have no motivation to help you move that 
catalog to another level. 
Wipperman: The other thing is that with only 
the writer share you can't administrate the 
catalog. I'm really uncomfortable with catalogs 
that I can't administrate and don't control. 

That's another issue that devalues the writer's 
share if they try to sell that alone. 
Overton: In Nashville, we've never bought a 
writer's share because it has always been some-
thing which felt uncomfortable to me. I'm still 
not warmed up to that idea. And we've not 
bought any co-publishing shares yet, either. 
Usually, the way the math works the value is 
based upon past income and by then the money is 
in. In our marketplace, by and large, the income 
earners might make a greatest hits album, but 
that's it. So the money is in and to pay again has 
never made financial sense to buy a co-pub share. 
Wipperman: We've bought them, it just 
durcilds on the multiple. 
Higdon: You can buy a co-pub share or you can 
buy a catalog. You do judge the value based 
upon the past. But you have to factor in the 
probability of whether you are going to be able 
to keep that income stream. That is usually 
dependent upon future activity not past, so you 
have to make a commitment to that catalog. 
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Going back to your Acuff Rose example 
Donna, you had a strategic advantage there 
because you already co-published a lot of those 
songs and had them plugged into your people 
and your system. And you're able to continue to 
focus on them and maybe add additional ener-
gies to it because you own a larger share. 

But if we just look at the question, "Is it a 
buyer's or seller's market r' well, it's really not 
great for either right now. It's not a great buyer's 
market because it is hard to put stuff into play. It 
is not a great seller's market because the market 
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has been down so the prices people will pay are 
down a little hit too. 
Wipperman: If you look at a time line, a lot of 
people tried to sell their catalogs two years ago 
or so because you value a catalog based upon the 
multiples earned during the previous three to 
five years. Those were still in the fat times. Now 
that we've moved forward in the time line, the 
atrophy in mechanical income is showing up in 
that curve and turned it downward. So sellers 
aren't going to get the money they might have a 
few years ago because the income has really 
ranked over the last few years. 
Conrad: Most of those copyrights are hit driven 
and can't be valued the same way as standards. 
Basically, you have to wait 20 years to see if a 
song is a standard. 
HiHey: I'm not interested in buying catalogs 
that are at their peak right now. Unless there is 
a song that I know will get recorded over and 
over again in commercials or TV or something, 
I'm not interested in a hit driven catalog. 

MR: Each year before awards time it 

seems a flurry of last minute acquisitions 

occur designed to get the trophy. But is it 

good business? 

Wipperman: We've all adjusted the way we do 
contracts and deals to win these awards in the 
past. But Publisher of the Year is not reflective 
of who is the best publisher. It has to do with 
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what percentage of the copyright you've 
amassed in a particular year using whatever 
technique you've used to amass it. The awards 
are reflective, however, of who the best writer is 
because they wrote the song and it is a very 
empirical process. Wouldn't you all like to see 
the Publisher of the Year award eliminated? 
Conrad: Sometimes publicly held companies 
want the bragging rights to put out the word to 
their stockholders that they are Publisher of the 
Year. 
Higdon: I take greater pride in having the 
Writer of the Year or Song of the Year. 
Wipperman: I don't think it's ever been 
publicly discussed, but we've all agreed together 
that we wish ASCAP, BMI and SESAC would 
discontinue the Pub of the Year award. 
Overton, Hilley, Higdon & Conrad: [all at 
once] Yes, we agree. But we're also very support-
ive of the writers and song awards. 
Overton: I've always felt that if we've done a 
good job representing our writers and our cata-
log and we are making money that hopefully the 
award will be a byproduct. But winning Pub of 
the Year has never been my goal. My mandate 
at the end of the day is to make money. That's 
how the writers get paid, EMI gets paid and 
Gary Overton gets paid. 
Higdon: Not that we would or could disclose 
our bottom lines, but I would bet that the two 
(profits and winning) wouldn't correlate. 
Conrad: Even though BMG is in the top five I 
look at us as being more of a huge independent 
since we are not publicly owned. So I don't 
compete on the same level as my peers here as 
far as going after Publisher of the Year. If we 
get to be Pub of the Year that's great, but I'm 
happier to have an Aimee Mayo, who I gave her 
first deal six years ago and developed, get to the 
point where last year she became BMI writer of 
the year. That's my kudos. 
Miley: This town is about songwriting. I like to 
be Publisher of the Year as much as anybody, but 
I can tell you this, my New York office says you 
better make your bottom line—we don't care if 
you're Publisher of the Year or not. And the 
writers rarely get the honors they deserve. The 
other day we were at a number one party and it 
became the record label party. I was frustrated. I 
thought we were there to honor the writers, but 
all the label people got up and talked about how 
great they were. So I'm having a luncheon for 
my two writers because they weren't honored 
there. 
Overton: You would think that based upon the 
tremendous amount of performing rights 
income represented by the companies in this 
room they would listen to what we say. 

MR: Producers today have their own 

publishing companies. Does that system 

work in everyone's best interest? 

Overton: rhere are a number oi producers that 
have publishing interests either independently 
or with a major, but they're not abusing it. Record 
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labels are very aware. Their antennae go up if an 
individual is always going to a certain catalog, 
especially one in which they have an interest. 
Miley: Producers are smart enough today that 
they better record the greatest songs regardless 
of where they came from, because if they don't 
they won't be producers very long. Actually, the 
artists are more abusive of it than the producers. 
If you think about it, artists have killed them-
selves with bad songs more in the last five years 
than producers have by cutting their own. 
Higdon: Some of the producer companies 
you're talking about are well organized, free-
standing publishers that are not created to just 
feed that producer. 
Wipperman: Everybody is scared enough now 
that they are going to do it right. Now that the 
market is down you have to have a great song. If 
we get fat again you'll probably see the abuse 
come back. 
Haley: I have to say for Joe Galante, he doesn't 
have any in-house producers. He just wants a 
great song. These companies that sign 
writer/artists to album deals where they have to 
get a certain number of songs on the album, 
that's not good either. Joe will tell you that you 
better not do those kinds of deals with his 
artists. He won't put a song on an album just 
because the artist wrote it. 
Wipperman: Most album deals for writer/ 
artists have clauses in them that incentivise the 

artist to get more songs on the album. 
Overton: These writer/artist deals have some-
times been taken wrong by the record labels. 
I've had two label heads say you're paying your 
guys to cut songs. But no, my advance is based 
upon how many songs are on the record. I said, 
"OK Mr. record guy, what happens if your artist 
puts out a record, but you only owned three of 
the tracks out of the 12? Would you still give 
him the same advance and spend the same 
amount of money r And the answer is, "Hell 
no." That's my point. I'm not saying you have to 
record a certain number of songs, I'm just saying 
the advance will be computed accordingly...My 
point is that our advances and the money we 
spend are based upon our potential to get our 
money back, the same as a record label. Labels 
are always guaranteed to have 100% of the 
album but publishers are not. Two labels have 
actually said, "You guys need to keep paying this 
artist while we're trying to break him." Well, it's 
taking a longer period of time. Two or three 
years after giving away free shows to radio and 
doing concerts for nothing they keep looking to 
publishers to fund these writer/artists. Publishers 
are very good business people. We understand 
our business and we know the economics of it. 
Our deals in Nashville are traditionally year-to-
year deals even if you have an artist. 
Higdon: It's because so few artists actually make 
any money off their record royalties that they 

PUBLISHERS 
TALK BACK 

What can publishers do differently to return 
to previous levels of success? 

Artist development, now more than ever, is in 
the hands of publishers. We have so much talent in 
this community. I'm convinced there are audiences 
waiting to buy product they're not hearing on radio. 
Publishers either have to do a better job of con-
vincing the labels, or we need to find alternative 
outlets ourselves. 

—Daniel Hill, President, Cal IV Entertainment 

Get back to the basics. Put people into decision-
making positions who are willing to listen and will 
not be influenced by what everyone else does. 

—Ray Gnff, Calnash Music 

Labels need to look for hit songs, not just 
in-house songs because the producer or artist wrote 
it or they have the publishing on it. 

—Linda S. Dotson, President/Co-Owner, 
Channel-Cordial Music Companies 

Nashville isn't the close music community that 
it once was, where the old hand shake deals and 
buddy system were as good as ink. It would be nice 
to have the warmth back, and to light the fire that 
put the soul in the song, and the song on the air 
waves, when music was fun, and not just fortune. 

—Darlene Austin, Owner Vine Creek Music 
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look to their publishing and/or production deals 
to he income streams. 
Hilley: I don't do album deals. I tried it and 
hated them. It was suggested to me by an attorney 
and I didn't like it. I want a writer that I know 
is going to write songs whether he's an artist or 
tun. 
Wipperman: You have to get deals with more 
options now. The amount of time it takes to 
develop a new artist is a lot longer because the 
labels release schedules are so backed up due to 
the slowdown at radio. Before it was a six months 
to a year process. Now you are talking about 
times that stretch to 18 months, sometimes two 
years, before the album comes out. That means 
you are two years into your publishing deal and 
if you have a three-year deal you're toast. 

MR: What level of confidence do you have 
in the future value of copyrights? 
Hilley: Copyrights are always going to be valu-
able. You cannot have a record label without 
using a copyright. The way we get them out 
there is probably going to change, but you've 
got to have a song before you can have an artist. 
Now the Supreme Court is looking at life plus 70. 
Is it fair? It is, and I think it will survive the look 
see. The good that has come out of the Internet 
is that all intellectual property holders are looking 
at ways to protect our investments and our 
masters in ways we've never done before. We've 
come together for the cause. 
Overton: People's desire for music has not 
diminished and technology has always been 
very good for copyright holders. This country 
and the world have always supported and 
legislated for intellectual property. As writers 
and publishers we have a certain size lobby. 
When Disney found out that Mickey Mouse 
was going into the public domain they joined 
the intellectual property lobby and brought in 
all the film companies. We're also talking 
about book publishers. All these areas are 
affected and to figure it out we all need to join 
together. 
Conrad: The entertainment industry needs to 
liaison with the technology industry so we can 

know what's going on in advance and can work 
out the situation. We're going through a very 
difficult time, but we will get through it and be 
better on the other side. It's a matter of getting 
both sides together and working out an agree-
ment so that we can all benefit. 
Hilley: I've often said if we could just have one 
day where the music stops around the world we 
wouldn't have the problems we have today. 
Music is the common denominator that pulls us 
all together. 
Conrad: That would be a great educational 
tool. As an industry we need to have a program 
like "No drugs" or "Got milk." We have an 
entire generation that has no ethics with respect 
to downloading, but they can be educated. 
Wipperman: At this point I'm glad I'm not a 
record company head. Because I'm not sure that 
the label business model isn't broken. There's a 
book called The Tipping Point about where a 
company or business model reaches a critical 
mass and goes one way or another. It may be 
that the record companies are approaching that 
tipping point with the existing business model. 
So I'm glad we're in the publishing business 
right now. Copyrights will always be used in 
whatever form the distribution of music takes so 
the intrinsic value of the copyrights will always 
be there. 
Higdon: The diversity of music and even 
different artist performances that people wanted 
to download revealed a lot about what 
consumers want which I thought someone 
would take advantage of and respond to at the 
labels. They obviously weren't watching. 
Hilley: Change is coming and the older we get 
the more painful it is. We are all hesitant to do 
things a little differently. Perhaps we sat around 
and didn't change quickly and now we are 
having to catch up. I believe we will figure it 
out. 
%Vipperman: If you look around the table, all 
of us started at that little entrepreneurial 
company that we built in one way or another... 
and look what happened. 
HIIley: We're doing something right we just 
have to work harder at it. pj 

PUBLISHERS 
TALK BACK 

Are writers being disenfranchised or did they 
get too comfortable with the big advances of 
the late '90s? 

Our industry got tat in the 90s. Outrageous, 
unrealistic deals were being made left and right and 
now we're all paying for it in one way or another 
Like everyone in the industry, writers are having to 
scrap for every little thing they can get...and we're 
all having to swallow a big, nasty dose of reality. 

—Jana Talbot, GM, Talbot Music Group 

Publishers and writers both got comfortable 
with the advances of the '905. Advances are 
probably a third of what they were four years ago 
With mechanicals down and the length of time 
between releases publishers are forced into bottom 
line decisions quicker. The writers in the '90s who 
kept their advances low and lived off their royalties 
are still around and doing well. Unfortunately, the 
low advances of the '90s are considered mid-to-high 
in 2002. 

—Mike Sebastian, Blacktop Music Group 

is the Nashville publishing community making 
any Inroads Into the Hollywood Him/TV arena? 

We "circled our wagons with five other indy 
publishers and produced a collective library of 30 
cds called "Sync Tank." This library, which includes 
song demos of all genres of music, is on the desk ot 
dozens of music supervisors in LA. and New York 
and has already produced a number of cuts in TV 
background uses. 

—Tedd French, Plugger, Off The Green Music 

Our catalog is so huge world-wide that we get 
inside tracks on film projects and TV shows all the 
time. I've had a good bit of success with our older 
Starday/King catalog and some with more hip acts 
like Elizabeth Cook. I also pitch to small films and 
TV shows. You never know when something is 
going to break out big and, regardless, it's good 
exposure for the music. 

—.14 Gordon, Creative Director, 
Bro 'N Sis Music/Carlin Nashville 

The fact that two of the biggest soundtrack 
albums in recent years, namely Coyote Ugly and 
0 Brother, Where M Thou, were ostensibly country 
records says a lot about how far we have come 
When we signed Tom Kimmel at Maverick Music 
in 1998, we managed to recoup Tom entirely on TV 
and film soundtracks and syncs. He continues to get 
activity in that world based on those relationships 
because at the end of the day the soundtrack world 
is as much a relationship business as the one on 
Music Row. 

—Whitney Doane, Owner/President, Mighty Isis Music 

Pitching for film and television should always 
be part and parcel of a Nashville-based publishing 
company's curriculum. Although it can be 
intimidating at times, and a lot of work, it's well 
worth the time needed to "break into" that West 
Coast territory. Copyright saturation is a "world 
vision." From a shoe commercial in Italy, to a cell 
phone campaign in Malta, to a soundtrack spot in 
L.A. In order to accomplish this, the publisher 
needs to hit the road just like artists have to, in 
order to collect their "performance" money. 

—David Kastle, VP Newkastle Entertainment 
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You are a Leginning tongwriter. Where Jo you go? What Jo you Jo? 
The place to start is right where you are. 

Get educated. It's a jungle out there and you 
need the weapons to survive. If you are in 
Nashville, go to The Songwriter's Guild (SGA) 
and The Nashville Songwriter's Association 
International (NSAI), and get every piece of 
literature they have. Memorize it all. Then do 
the same thing at ASCAP, SESAC and BMI. 
These organizations want to help you make a 
living as a writer. If you are not in Nashville, Los 
Angeles or New York, go to these organizations' 
Websites and e-mail them for info. 

Also, songwriting workshops have long 
been the place for beginning songwriters to 
hone their craft and network their way into the 
business. Both SGA and NSAI offer several types 
of workshops for beginning songwriters. Call their 
offices or visit their Websites to get a schedule of 
upcoming events (SGA: 615-329-1782; NSAI: 
615-256-3354). 

If you are in a non-music biz city, the SGA 
offers regional workshops as well as online work-
shops (www.songwriters.org) for those "impossible 
to reach" places like Butte, Mont. NSAI also 
offers numerous regional workshops and a map on 
their Website (www.nashvillesongwriters.com) 
to locate the one nearest you. Once you have 
learned the craft of songwriting, it is time to test 
the waters. 

You should play a few open-mic songwriter 
nights. The legendary Bluebird Café has a 
Monday evening open-mic that has become the 
"front door to Nashville" for new songwriters. 
Check out their Website for information on how 
to sign up (www.bluebirdcafe.com). The Broken 
Spoke has another popular open-mic held every 
Tuesday-Thursday night. When you perform, take 
note of whether people are cheering or jeering 
your music. If the response is overwhelmingly 
favorable (your friends and relation's opinions 
don't count) then perhaps you are ready to move 
to the next step. 

You will need a credible demo to pitch the 
songs. If you are a talented musician and capable 
of playing and producing your own demos that 
is a definite plus. Home recording hardware and 

software has become quite affordable and 
amazingly high quality. If you are a mere mortal 
and need help producing an effective presentation 
of your songs, ask the best writers you meet in 
your workshops where they demo their songs. 
Shop around for the best studio price. If you 
hear a great guitar player on somebody's demo 
find out his/her name and look up the number 
in the musician's union book. Sometimes one 
great player can help you put together an entire 
band and find a studio. 

Once you have a demo in hand of your three 
best songs, it is time to try to place the songs with 
a publisher. However, it can be difficult to get a 
publisher to listen to your material. Most music 
publishers are forced by fears of frivolous copy-
right infringement lawsuits not to listen to 
unsolicited songs. So how do you get over this 
hurdle? Both the SGA and NSAI have work-
shops each month where a music publisher 
representative listens to songs (The first Monday 
of every month at SGA; the third Thursday of 
the month at NSAI). Or you can submit a song 
to the NSAI song evaluation service. If they 
like the song enough, they will recommend it to 
the third Thursday publisher pitch. The winners 
of the 3rd annual NSAI/CMT songwriting 
contest will also get pitched to publishers. 

If you manage (through your intense net-
working and awe-inspiring talent) to land your 
first publishing meeting, show up with your three 
best songs and take up as little of the publisher's 
time as possible. Be sure to have lyric sheets for 
each song and your name and contact information 
on every tape or CD you give out. These people 
hear gazillions of songs so don't expect much the 
first time out. If you are polite and professional 
and your songs are first rate, then perhaps you 
can establish a rapport with this publisher and 
get the opportunity to pitch more material in 
the future. The best possible outcome you can 
reasonably hope for is the offer of a single song 
contract. This means that the publisher wants 
to sign one of your songs to a contract and pitch 
it to see if they can get it recorded. As much as 
you might want to, don't sign the contract right 

there in the office! Gather your composure, and 
ask the publisher for some time to look over the 
contract. Then take the contract to the SGA 
and have them review it for you (a free service 
for members). 

If your songs are good enough that some of 
them get recorded then the chances are that the 
publisher you signed the single song contract with 
will eventually want you to sign an exclusive 
songwriting contract. At this point it is time to 
contact a reputable music business attorney and 
have the contract reviewed. If you can come to 
favorable terms and sign an exclusive songwriting 
deal then expect to earn just barely enough 
from your "draw" to stay alive until the earnings 
from your songs start to arrive. 

Don't forget that you have to pay taxes 
quarterly now (since you are self-employed). 
And also don't forget the people who helped 
you along the way. Stay involved with your 
songwriter organizations and help protect song-
writer's rights! Good luck to you. 

Rick Cames serves as President of The Songwriters 
Guild of America. As a songwriter Cames has scored 
hits by Reba McEntire, Garth Brooks and Alabama, 
among others. 
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Alice, ¿*Lice an] a lade more...alvicel. 

That's what I got when I moved to town, 
what I gave a few years later and ultimately 
what I realized there is too much of between 
16th and 17th Avenue. Now that doesn't mean 
there isn't any good advice out there, just that 
most of us seldom realize the good stuff until it's 
too late to apply. Looking back I remember the 
best advice I ever got. His name...Tommy 
Conners, who most of us know around town as 
one of the best songwriters, and the advice he 
gave me, when asked what a young newcomer 

Ly D. %cell' William* 

should do, was, "Keep your eyes open and your 
mouth shut and you'll do just fine!" Well, actually 
it was, "Shut the !@#$ up" and then he smiled. 
His point was that he realized that I knew nothing 
about this town or how it worked and just 
because it worked for him didn't mean it would 
work for me the same way. He told me that if I 
paid attention I would learn all I needed to 
know from the mistakes of those who claimed to 
have all the answers. That little bit of advice 
has stood the test of time and I thank Tommy 

from the bottom of my heart. But, of course, I 
didn't listen to him because I thought I knew 
better at the time. 

We all think we know everything there is 
to know about being successful in the music 
industry. Don't believe me? Just ask anyone and 
you'll get an opinion faster than a retrieving 
hand from a hot stove. It doesn't matter if they 
just got here or have been here for years. 

And as I said earlier, I'm no exception. 
When I moved to Nashville I thought I knew it 
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all, too. I didn't exactly think I had all the 
answers, but I definitely trusted my judgment 
over the many well intended tidbits of great 
advice I let go in one ear and out the other. I 
knew how to sing, write and play. What else did I 
need to know? Well let's see...legal, management, 
contracts, direction, lawyer's fees, royalties, taxes, 
Music Row banking and publishing, just to name 
a few. The only success I had in the beginning 
was screwing each one of these up! It took the 
first couple of years to realize how much I didn't 
know. Then I listened to the people who claimed 
to know and after a few more years I realized that 
they didn't know either. My point? None of us 
know why some people are successful and others 
aren't or why some songs work and others don't. 
Why the one that appeared to be a no-bramer 
failed and the long shot skyrocketed. 

Now, after a nine-year relationship with 
Warner/Chappell publishing (one of my true 
successes) and a few hits and misses, I think I'm 
finally getting closer to the truth. I believe it's 
about faith, instinct, patience and learning fronj 
your mistakes. Remember, luck is when prepa-
ration meets opportunity. If you're chasing the 
charts you're about two years behind and more 
than likely infringing on someone else. It's best 
to follow your heart and let what's gonna happen 
happen. The only real failure in this town is getting 
the chance to "do your thing" and doing someone 

else's. Even if you're successful you could still end 
up unsatisfied. 

Now I'm fully aware that I have totally 
contradicted myself with the advice thing, but 
in conclusion, "do your thing" and do it well. 
And when you or someone around you claims 
to know it all, just remember, I have yet to hear 

the answers to a few of the most frequently 
asked questions in Nashville. 

How do you write a great song? 
What does a "star" look like? 
What are my chances on making it? 

Answer...No one knows! CM 

D. Vincent Williams is from Nacogdoches, Texas, and moved to Nashville in 1993. His cuts include "Hands Of 
A Workin' Man" (Ty Herndon), "Oklahoma" (Billy Gilman, not the Broadway show) and "I'm Moviti On" 
(Rascal Flattç) . 
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apiimage@mindspring.com 
Key Staff: Wyatt Easterling, 
OwnerNP of Creative Serv.; 
Janet Slate, OwnerNP, 

ALL 
Publishing Operations; Johnny 
Slate, Owner/Pres. 

Air Deluxe Music Group 
23 Music Sq. E. #301 
Nashville, TN 37203 
615-726-1204 
bob@airdeluxemusic.com 
Key Staff: Bob Berg, Owner/ 
Songplugger 

Alias John Henry Tunes 
11 Music Sq. E. #607 
Nashville, TN 37203 
615-255-4437 
Key Staff: Bobby John Henry 

Allisongs Inc. 
127 Academy Sq. 
Nashville, TN 37210 
615-313-8764 
jim@allisongs.com 
www.allisongs.com 
Key Staff: Jim Allison, Pres.; 
Anne Reeves, Secretary/ 
Treasurer; Stacy Hogan, Prod. 
Asst. 

Almo/inring Music 
1904 Adelicia St. 
Nashville, TN 37212 
615-321-0820 

R 
Fax: 615-329-1018 
Key Staff: Bobby Rymer, VP; 

Scott Gunter, Prof. Mgr. 

ALV Music 
1300 Division St. #301 
Nashville, TN 37203 
615-254-8100 
Fax: 615-252-6093 
Key Staff: Wayne Fricks, 
Pres.; Karen Sherrill 

Americana Ent., LLC 
PUB 24650 
Nashville, TN 37202 
615-341-0060 
Fax: 615-341-0072 
info@americana-music.com 
www.americana-music.com 
Key Staff: Jon Grimson, Pres.; 
Larry Shell, Dir. of Publishing 

Ann Wilson Music/ 
Song Catchers Music 
20 Music Sq. W. #208 
Nashville, TN 37203 
615-313-8700 
Fax: 615-313-8711 
wilsonmusicgroup@ 
peoplepc.com 
Key Staff: Ann Wilson, Pres.; 
Jerry Wilson, VP; Peggy 

Bradley, Administrator; Holly 
Hefner-Nance, Creative Dir. 

Atrium Music 
International, Inc. 
3161A Parthenon Ave. 
Nashville, TN 37203 
615-298-4606 
Fax: 615-298-5501 
atrium@aol.com 
Key Staff: Lou Munson, Pres. 

Balmur Corus Music 
PUB 150886 
Nashville, TN 37215 
615-618-0820 
Key Staff: Thom Schuyler, Sr. 
VP 

Banner Music 
723 Mapleview Dr. 
Shelbyville, TN 37160 
931-680-1932 
bannermusic@charternet 
Key Staff: Daniel M. 
Kleindienst, Pres.; Camilla F 
Kleindienst, VP 

Best Built Songs 
1317 16th Ave. S. 
Nashville, TN 37212 
615-385-4466 
Fax: 615-383-4216 
larry@bestbuiltsongs.com 
www.bestbuiltsongs.com 
Key Staff: Larry Sheridan, 
Pres.; Robin Ruddy, VP 

Big Ears Music 
33 Music Sq. W. #1026 
Nashville, TN 37203 
615-742-1250 
Fax: 615-742-1360 
Key Staff: Al Bunetta, Pres. 

Big Fish Ent., Inc.! 
Hookline East 
704 18th Ave. S. 
Nashville, TN 37203 
615-327-3004 
Fax: 615-327-3041 
bemardporter@aol.com 
Key Staff: Bernard Porter, 
Pres./Pub. Admin.; Pearl 
Amanful, Admin. Asst. 

Big Picture Ent 
2820 Erica Pl. 
Nashville, TN 37204 
jason.campbell@bpemusic.com 
Key Staff: Gary Harrison, 
Managing Partner; Alan Kates, 
Managing Partner, Jon Mabe, Sr. 
Creative Dir. Writer-Artist Dey.; 
Jason Campbell, Admin. Dir. 

Big Tractor Music 
1503 17th Ave. S. 
Nashville, TN 37212 
615-292-5100 
Fax: 615-292-2934 
kylet@bigtractormusic.com 
Key Staff: Kyle T. Jones, GM; 
Madeleine Parlatore, Dir. of 
Admin.; Stacy Peterson, 
Creative Dir.; Holly Roark, 
Catalog Mgr./Admin. Asst. 

Big Yellow Dog Music 
803 18th Ave. S. 
Nashville, TN 37203 
615-329-9583 
Fax: 615-327-8748 
bydmusic@bellsouth.net 
Key Staff: Carla Wallace, Kerry 
O'Neil, Whit Jeffords, Zinnia 
Martinez 

anagement, Inc. 

Representing 40 
Independent Music Publishers 

for Domestic and 
Foreign Royalties 

20 years experience in... 

• Music Industry Consulting 

• Licensing 

• Copyrighting 

• Performance Indexing 

• Royalty distributions 

• Contract negotiations 

• Bookkeeping 

Peggy Bradley, Administrator 
Bradley Music Management, Inc., 
1100 18th Ave. So., Nashville, TN 37212 
phone (615) 320-3220 • fax (615) 320-3211 
e-mail pbradpub@aol.com 
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Bill Butler Music 
1110 17th Ave. S. #4 
Nashville, TN 37212 
615-342-0002 
billbmusic@aol.com 
Key Staff: Bill Butler, Pres.; 
Bart Butler, Dir. of Creative Serv. 

Bill Green Music 
615-321-4688 
Fax: 615-321-4873 
bill@bgnnnetwork.com 
Key Staff: Bill Green 

Billy Livsey Music 
5745 Knob Rd. 
Nashville, TN 37209 
615-352-1669 
Fax: 615-352-7875 
livseymuse@comcast.net 
Key Staff: Billy Livsey, Dir.; 
Tara Huber, Marydell Scobey 

Blacktop Music Group 
1222 16th Ave. S. Fl. 3 
Nashville, TN 37212 
615-320-9161 

.çkarriona P. 
ffl eS alvo 
Allotney at -Caw 

(615) 726-0996 
fax: (615) 726-0997 

ramonadesalvo@hotmail.com 

118 16th Avenue South, Suite 216 

Nashville, TN 37203 

LA/so admitted in Ca/LA:Pinta 

Fax: 615-321-2773 
msebastian@blacktopmusic-
group.com 
Key Staff: Mike Sebastian, 
VP/GM; Charles Sussman, 
Co-Pres.; Clint Black, Co-Pres. 

Blue Canoe Music Group 
300 Milner Ct. 
Nashville, TN 37211 
615-315-0909 
Fax: 615-834-1861 
bluecanoegroup@cs.com 
Key Staff: Jeffrey Nelson. 
Songplugger 

Bluewater Music Corp. 
PUB 120904 
Nashville, TN 37212 
615-327-0808 
Fax: 615-327-0809 
dan@bluewatermusic.com 
www.bluewatermusic.com 
Key Staff: Dan F Ekback, VP 
Operations; Janie West, Sr. Dir. 
Creative Serv.; Keith Mestl, 
Creative Mgr.; Laura McLeod; 
Dir. Admin. Serv. 

BME/Brewman Music 
& Ent. 
56 Music Sq. W. 

Nashville, TN 37203 
615-320-7555 
Fax: 615-320-0007 
info@bmemusic.com 
www.bmemusic.com 
Key Staff: Alan Brewer, Pres.; 
Jannene Remondino, Creative 
Dir.: Mason Cooper. Dir.. West 
Coast Operations 

BMG Music Publishing 
1400 18th Ave. S. 
Nashville, TN 37212 
615-858-1300 
Fax: 615-858-1330 
www.bmgmusicsearch.com 

Key Staff. Karen Conrad, Sr. VP; 
Ron Stuve, VP; Chris Oglesby, 
Sr. Creative Dir.; Michelle 
Berlin, Creative Dir.; Aaron 
Rathbone, Creative Coord. 

Brainchild Music 
3419 McGavock Pk. 
Nashville, TN 37217 
615-366-6707 
Fax: 419-715-7051 
info@brainchildmusic.com 
www.brainchildmusic.com 
Key Staff: Larry Wayne Clark, 
Maggie Ross 

Brentwood-Benson 
Music Publishing 
741 Cool Springs Blvd 
Franklin, TN 37067 
615-261-3300 
Fax: 615-261-3384 
pub@providentmusicgroup.com 
www.brentwood-bensonmu-
sic.com 
Key Staff: Dale Mathews, 
Pres.; Marty Wheeler, VP of 
Creative Affairs; Holly Zabka, 
Creative Dir.; James Rueger, 
Creative Dir. 

Bro 'N Sis Music 
1815 Division St. #309 
Nashville, TN 37203 
615-329-0706 
Fax: 615-329-0565 
bronsismusic@comcast.net 
Key Staff: Jeff Gordon 

Brumley Music Group 
209 10th Ave. S. #433 
Nashville, TN 37203 
615-843-1554 
Fax: 615-329-4070 
mportengicgcopyright.com 
Key Staff: Mike Porter, VP 
Creative/Writer Dev. 

Is the exploitation of 
your catalog making others 
envious? 

(MCS is doing what? 

Nashville • Los Angeles 

CED 
MCS MUSIC AMERICA INC. 

1625 Broadway, 4th Floor 
Nashville, TN 37204 

voice 615.250-4600 
fax 615.250-4699 

Robin Godfrey-Cass — President 
Janice Bane — Director Of Copyright 
Janice Jackson -- Director Of Royalties 

Karen Hicks -- Director Of Licensing 

Creative Directors 

Debbie Matthews & Max Hutchinson 

• London 
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Bug Music 
1026 16th Ave. S. 
Nashville, TN 37212 
615-726-0782 
Fax: 615-726-0784 
www.bugmusic.com 
Key Staff: Dave Durocher, VP; 
Kim Hylick, GM; John Allen, 
Creative Dir.; Drew Hale, 
Creative Mgr. 

Burnsongs 
1110 17th Ave. S. #3 
Nashville, TN 37212 
615-329-8053 
e@burnsongs.com 
www.daville.com 
Key Staff: Ernie Petrangelo 

Buzz Cason 
Publications 
2804 Azalea Pl. 
Nashville, TN 37204 
615-383-8682 
Fax: 615-383-8696 
www.musicnashville.com 
Key Staff: Buzz Cason, Pres.; 
Wanda Pojar, VP 

Cal IV Ent., Inc. 
808 19th Ave. S. 
Nashville, TN 37203 
615-321-2700 
Fax: 615-321-3222 
cal4@cal4.com 
www.cal4.com 
Key Staff: Cal Turner Ill, CEO; 
Daniel Hill, Pres.; Billy Lynn, VP 
Creative; Mark Dorminy, Sr. Dir. 
Admin. & Technology; Mike 
Molinar, Creative Mgr.; Lynn 
Woods, Exec. Asst. 

Calnash Music 
POB 10014 
Nashville, TN 37224 
615-443-0407 
Fax: 615-443-0407 
raygriff@raygriff.com 
www.raygriff.com 
Key Staff: Ray Griff, CEO; Trudy 
Griff, PR; Jack Cole, Booking 

Carnival Music 
9 Music Sq. W. 
Nashville, TN 37203 
615-259-8041 
Fax: 615-259-8043 
Key Staff: Frank Liddell, Travis 
Hill, Brad Kennard, Carey 
Hubbard, Courtney Clay 

CCMA Music Publishing 
POB 100584 
Nashville, TN 37203 
615-742-9210 
Fax: 615-248-8505 
info@ccma.cc 
Key Staff: Wes Shontz 

COB Music 
1217 16th Ave. S. 
Nashville, TN 37212 
615-327-5474 
Fax: 615-327-5485 
charliecdb@aol.com 
Key Staff: Charlie Daniels, Jr., 
Pres./Creative Dir.; Randy A. 
Owen, Administrator 

COP Music Group 
3610 Mayflower Pl. 
Nashville, TN 37204 
615-292-9904 
Fax: 615-292-9904 
cdpmusicgroup@aol.com 

Key Staff: C. Dianne Petty, 
Pres./Owner 

Channel/Cordial Music 
Companies 
Dotson & Dotson Music 
Shalin Music 
123 Walton Ferry Rd. 
Hendersonville, TN 37075 
615-824-1947 
Fax: 615-264-0462 
dotwool@bellsouth.net 
Key Staff: Linda S. Dotson, 
Sheb Wooley, Shauna Dotson, 
Jimmy De Leigale 

Chater Songs 
9421 Berkshire Ct. 
Brentwood, TN 37027 
615-370-4413 
Fax: 615-371-9998 
chatersong@aol.com 
Key Staff: Lynn Gillespie 
Chater, Owner/GM 

Cloud 10 Music 
9 Music Sq. S. #317 
Nashville, TN 37203 
615-332-9915 
Fax: 615-332-9915 
sandk@bellsouth.net 
Key Staff: Sue Fabisch, Creative 
Dir.; David Rivers, Creative Mgr.; 
Steve Christopher, Operations 
Mgr. 

Combustion Music 
1609 17th Ave. S. 
Nashville, TN 37212 
615-515-5490 
Fax: 615-269-6883 
Key Staff: Chris Farren, 
Co-Pres.; Ken Levitan, Co-Pres.; 

Terry Malone, Creative Dir.; 
LeAnn Phelan, Creative Dir. 

Come On In Music 
Publishing 
POB 50949 
Nashville, TN 37205 
615-354-1514 
Fax: 615-354-0967 
comeoninmusic@comcast.net 
Key Staff: Danny Tate, Pres. 

Copperfield Music 
Group 
1400 South St. 
Nashville, TN 37212 
615-726-3100 
Fax: 615-726-3172 
hkenbiddy@comcast.net 
Key Staff: H. Ken Biddy, Pres./ 
CEO 

Corlew Music Group 
50 Music Sq. W. #300 
Nashville, TN 37203 
615-321-5767 
Fax: 615-321-5519 
corlewmusic@aol.com 
www.windsweptpacific.com 
Key Staff: David Corlew, Pres.; 
Carolyn Corlew, Financial Dir.; 
Juli Newton, Creative Dir.; 
Amanda Mark, Catalog Mgr. 

The Cornelius 
Companies 
1719 West End Ave. #805-E 
Nashville, TN 37203 
615-321-5333 
Fax: 615-321-5653 
www.corneliuscompanies.com 
Key Staff: Ron Cornelius, 
Pres./Owner 

Courtyard Music 
POB 120152 
Nashville, TN 37212 
615-837-2511 
Fax: 615-837-1207 
courtyardmusic@aol.com 
Key Staff: Wayne Jackson, VP; 
Josh King, VP/Creative Dir. 

Cowboy Up nines 
Ryan Ranch Music 
118 16th Ave. S. #216 
Nashville, TN 37203 
615-726-4441 
Fax: 615-726-0997 
cowboyuptunes@hotmail.com 
Key Staff: Bobby Pinson, 
Ramona DeSalvo 

Criterion Music/MG 
30 Music Sq. W. #206 
Nashville, TN 37203 
615-242-2424 
Fax: 615-242-2211 
keatonmusic@mindspring.com 
www.chriskeatonproduc-
tions.com 
Key Staff: Chris Keaton, 
Managing Dir./Pres.; Curtis 
Sydnor, Asst. 

Crowe Ent. 
1010 16th Ave. S. #B 
Nashville, TN 37212 
615-255-7900 
Fax: 615-255-7085 
jcrowe7349@aol.com 
www.croweentertainment.com 
Key Staff: Jo Crowe, Owner; 
Dick O'Bitts, Assoc.; Tony 
Crowe, Assoc.; Herb Gart, 
Advisor 

"RADIO CAFE" 
BY ANTHONY CRAWFORD 

on ArenA Recordings 
Published by Admiral Bean Music and Buzz Cason Publications 

Administered by Southern Writer's Group USA 

2804 Azalea Place • Nashville, Tennessee 37204 
615.383.8682 fax 615.383.8696 

Visit our website: musicnashville.com • Email: bcason@musicnashville.com 
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Crutchfield Music Group 
(Glittertish/Triggerfish/ 
Crutchfield/Four Seas 
Music) 
1106 17th Ave. S. 
Nashville, TN 37212 
615-321-5558 
Fax: 615-321-5598 
crutchfieldmusic@aol.com 
Key Staff: Jerry Crutchfield, 
Pres.; Christy C. Fields, VP 
Admin.; Martin Crutchfield, VP 
A&R; Scott Haugen, Creative 
Dir.; Angel Curry, Mgr. of Admin./ 
Office Mgr. 

Cupit Music 
PUB 121904 
Nashville, TN 37212 
615-731-0100 
Fax: 615-731-3005 
cupit@cupitmusic.com 
www.cupitmusic.com 
Key Staff: Jerry Cupit, Pres.; 
Billy Holland, VP; Karen Hawk, 
Administrator 

Curb Magnatone Music 
Publishing 
1604 17th Ave. S. 
Nashville, TN 37212 
615-383-3600 
Fax: 615-383-0020 
Key Staff: Tommy Williams, 
Creative Dir.; Wendi Crosby, 
Admin./Office Mgr.; Amanda 
Moore, Publishing Coord.; 
Merideth Miller, Sr. Creative 
Consultant 

Curb Music Publishing 
47 Music Sq. E. 
Nashville, TN 37215 

615-321-5080 
Fax: 615-321-9532 
Key Staff: Drew Alexander, Dir. 
of Publishing; Jeff Tweel, Sr. 
Creative Dir.; Portis Tanner, 
Prof. Mgr. 

Deston Songs 
1602 17th Ave. S. 
Nashville, TN 37212 
615-279-5655 
Fax: 615-279-0848 
jsepetys@destonsongs.com 
Key Staff: John A. Sepetys, 
Creative Dir.; Desmond Child, 
Co-Pres.; Winston Simone, Co-
Pres.; David Simoné, Co-Pres. 

Double Springs Music 
Mister Lister Music 
1024 17th Ave. S. 
Nashville, TN 37212 
615-329-2199 
Fax: 615-329-2194 
info@dixiana.com 
Key Staff: Phil Lister, Owner; 
Mark Lister, Owner 

Drake Music Group 
1300 Division St. #301 
Nashville, TN 37203 
615-297-4345 
Fax: 615-297-1584 
drakemusic@aol.com 
Key Staff: Rose Drake, Pres.; 
Betty Howard, Admin. 

Dreambird Music/ 
Mamacat Music 
458 Millwood Dr. 
Nashville, TN 37217 
615-366-6734 
Fax: 615-367-1576 

bpaulson@aol.com 
Key Staff: Butch Paulson, 
Pres /CEO 

DreamWorks Music 
Publishing Nashville 
1516 16th Ave. S. 
Nashville, TN 37212 
615-463-4600 
Fax: 615-463-4601 
Key Staff: Abbe Nameche, Dir. 
Creative; JR Arostegui, Creative 
& Admin. Asst. 

E.G. Kight Ent. 
POB 148443 
Nashville, TN 37214 
615-361-9189 
Fax: 615-361-9189 
bluesouthrecords@aol.com 
www.egkight.com 
Key Staff: E.G. Kight and 
Sunny Stephens, Co-Execs. 

Edaddy Music 
POB 22221 
Nashville, TN 37202 
615-354-1204 
www.edaddymusic.com 
Key Staff: Diane Irvin, Joey 
Boone 

Electric Mule Music 
Publishing 
1019 17th Ave. S. 
Nashville, TN 37212 
615-321-4455 
Fax: 615-320-7713 
Key Staff: Jeff Moseley, Pres. 

EMI Christian Music 
Publishers 
101 Winners Circle 

Brentwood, TN 37024 
615-371-4400 
Fax: 615-371-6897 
Key Staff: Eddie DeGarmo, 
Pres.; Rick Cua, VP Copyright 
Dey.; Casey McGinty, VP 
Business Admin.; Kent 
Draughon, Dir. Royalties & 
Tracking; Diana Gattis, Dir. 
Copyright & Licensing; Chad 
Segura, Mgr. Copyright Dev.; 
Kent Koley, Mgr. Creative & 
A&R 

EMI Muck, Publishing 
35 Music Sq. E. 
Nashville, TN 37203 
615-742-8081 
Fax: 615-726-2394 
www.eminashville.com 
Key Staff: Gary Overton, Exec. 
VP/GM; Ben Vaughn, VP Writer 
& Artist Dey.; Bruce Burch, Dir., 
Creative Serv.; Tom Luteran, 
Dir., Creative Serv.; Stacey 
Willbur, Mgr., Creative Serv.; 
Jon Sowa, Mgr., Creative Serv.; 
Robert Mather, Assoc. VP, 
Admin.; Judy Wray, Assoc. Dir., 
Admin.; Frank Rogers, VP; 
Chris Latham, Studio Mgr. 

Encore Ent. LLC 
121 17th Ave. S. 
Nashville, TN 37203 
615-256-1207 
Fax: 615-256-5266 
encoresong@aol.com 
Key Staff: Jim Scott, 
Managing Partner/CEO; Keith 
Follesé, Pres.; Brad Allen, VP 
Creative Affairs 

Extreme Writers Group 
40 Music Sq. W. 
Nashville, TN 37203 
615-259-5320 
Fax: 615-259-5319 
extreme@extremewriters-
group.com 
Key Staff: Jason Houser, Co-
Pres.: Michael Martin. Co-Pres. 

Fame Publishing/ 
House of Fame 
1500 17th Ave. S. 
Nashville, TN 37212 
615-383-0350 
Fax: 615-383-0576 
www.fame2.com 
Key Staff: Mark Hall, CEO; 
Rodney Hall, Pres.; Todd 
Wilkes, VP; Brian Baughn, 
Creative Dir. 

Famous Music 
65 Music Sq. E. 
Nashville, TN 37203 
615-329-0500 
Fax: 615-321-4141 
Key Staff: Glenn Middleworth, 
VP Creative; Curtis Green, Sr. 
Creative Dir.; Tammy Stutts, 
Mgr., Creative Admin. Serv. 

Panetta Music 
PUB 121572 
Nashville, TN 37212 
615-331-3204 
Fax: 615-331-3204 
fanetta@aol.com 
Key Staff: Melanie Dyer, 
Administrator 

"1 Love Being Wrong" - Collii I t, ive • "Outside Looking In Kellie Coffey • "Of Course I'm Alright" - Alabama 

KID5ILLY MUSIC 
615-353-8733 • Kidbillymusic@aol.corn 

Question: What do these songs have in common? 

"Holes In The Floor Of Heaven" — Steve Wariner 

"Is It Over Yet" — Wynonna 

"Come Some Rainy Day" — Wynonna 

"Why We Said Goodbye" — Tim McGraw 

Answer: Songwriter Billy Kirsch 
Billy Kirsch 

"My Hein Will Never Know" - Clay Walker • " It .\ Perfect \V >rld" - Lorne Morgan • "The Perfect Conversation" - Mark Willis 
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The Rum 
800 18th Ave. S. 
Nashville, TN 37203 
615-244-4576 
Fax: 615-244-8163 
Key Staff: Jackie Solomon-
Chancey, Owner 

Fat Sam Music Group 
9 Music Sq. S. #212 
Nashville. TN 37203 
615-383-4610 
Fax: 615-297-0782 
musicrow@aol.com 
Key Staff: R.J. Stillwell, Pres.; 
Stan Dacus, VP 

Feather Moon/ 
Stay Forever Music 
Publishing 
115 Penn Warren Dr. #300 
Brentwood, TN 37027 
615-977-8576 
Fax: 615-377-0120 
Key Staff: Suzanna Eckchum, 
Pres. 

Fine Une Music 
POB 2264 
Brentwood, TN 37024 
615-481-6127 

finelinemusiceattbi.com 
Key Staff: Vicki Rickles, Pres.; 
Jack Hargrove, Creative Dir. 

Fish Music Group 
1018 17th Ave. S. #11 
Nashville, TN 37212 
615-329-9093 
Fax: 615-329-9094 
fishmuse@aol.com 
Key Staff: Robert Fish, Pres.; 
Mick Lloyd, VP/GM 

Froelig Palmer Music 
800 18th Ave. S. #A 
Nashville, TN 37203 
615-251-1149 
Fax: 615-251-8979 
fpmusic@aol.com 
Key Staff: Robin Palmer, Celia 
Froelig 

Full Circle Music Group 
1600 17th Ave. S. 
Nashville, TN 37212 
615-327-3178 
Fax: 615-321-3346 
jgarysmith@hotmail.com 
Key Staff. J. Gary Smith, CEO; 
John Smith, Pres.; Derrick 
Hoog, Creative Dir. 

Gary Nicholson Music 
9 Music Sq. S. #410 
Nashville, TN 37203 
615-473-3639 
Fax: 615-385-0225 
ntnicholson@comcast.net 
Key Staff: Gary Nicholson, 
Owner; Nathan Nicholson, 
Creative Dir. 

Gate To Gate Music 
1019 17th Ave. S. #102 
Nashville, TN 37212 
615-320-5757 
Fax: 615-320-5781 

Gemsongs 
45 Music Sq. W. 
Nashville, TN 37203 
615-244-5050 
Fax: 615-248-2906 
gemsongs@aolcom 
Key Staff: Randy Robinson, 
Dir.; Beth Lichtenfels, Catalog 
Adminstrator 

Genesis Music Group 
1219 16th Ave. S. 
Nashville, TN 37212 
615-327-1001 
Fax: 615-327-1012 

www.genesisentertainment.com 
Key Staff: Brian Yandell, 
Pres./CEO; Jason Fausset, 
Creative Dir. 

The Goodland Group 
1620 16th Avenue S. 
Nashville, TN 37212 
615-269-7073 
Fax: 615-269-0131 
www.aristomedia.com 
Key Staff: Jeff Walker, Pres.; 
Jon Walker, Publishing Coord. 

Gramily Music 
11 Music Circle S. #100 
Nashville, TN 37203 
615-244-4272 
Fax: 615-244-4399 
Key Staff: T.W. Hale, COO; 
Debra Rogers, Creative Dir. 

Great American Songs 
1010 17th Ave. S. 
Nashville, TN 37212 
615-320-3009 
Fax: 615-321-3090 
gat@gatalent.com 
www.gasongs.com 
Key Staff: Eddy Raven, Pres.; 
Brooke Acred, Office Mgr. 

Harlan Howard Songs/ 
Melanie Howard Music/ 
Child Bride Music 
1902 Wedgewood Ave. 
Nashville, TN 37212 
615-321-9098 
Fax: 615-327-1748 
mark@harlanhoward.com 
www.harlanhoward.com 
Key Staff: Melanie Howard, 
Owner/GM/Songplugger; 
Mark Weiss, Creative Mgr./ 
Songplugger 

Harry Max Music 
1217 16th Ave. S. 
Nashville, TN 37212 
615-376-5000 
Fax: 615-376-9708 
Key Staff: Cynthia French, 
Pres. 

Hi-Value Music 
604 Lemont Dr. 
Nashville, TN 37216 
615-650-8755 
Fax: 615-650-8760 
hivaluemusic@comcastnet 
Key Staff: Jeff Batson, Owner 

Celebrate Your Independents! 

Introducing... 

DOLLAR DIGITAL 
Recording Studio 
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HoriPro Ent. Group 
1819 Broadway 

Nashville, TN 37203 

615-329-0890 
Fax: 615-329-1874 
carol@horipro.com 
Key Staff: Bob Beckham, 
Chairman; Ronnie Gant, 

Pres.; Noel Nutt, Jason 
Morris, Butch Baker, 
Creative Dirs.; Carol 
Phillips, Asst. to Beckham; 
Wayne Milligan, Leigh Ann 

Lackey, Royalty Dept.; 
Diane Childress, 
Accounting; Lucy Bowers, 
Receptionist 

Hughes Music 
Group 
4680 Everal Ln. 
Franklin, TN 37064 
615-969-7000 
Fax: 615-791-5014 
Key Staff: Ronny Hughes, 
Pres.; Zeke Costo. Admin. 
Asst. 

iKahnNashville 
POB 514 
Whitehouse, TN 37188 
615-285-0470 
Fax: 615-367-1576 
iKahnNashville@aol.com 
Key Staff: Randy Albright, 
CEO/Dir. of Ent.; Laurie 
Biggs, Dir. of A&R 

InterVision, Inc. 
2327 Pennington Bend 
Nashville, TN 37214 
615-872-0404 
Fax: 615-872-9697 
engel.management@mind 
spring.com 
Key Staff: Steve Engel. 
Pres.; Kenny Warlick, VP 
Creative 

Island Bound Music 
1204 17th Ave. S. 
Nashville, TN 37212 

615-320-5440 
Fax: 615-320-0849 
studio@islandboundmu-
sic.com 
Key Staff: Julie Daniel, 

Co-Owner/Songplugger; 
Brad Daniel, Co-Owner; 
Matt Merrell, Studio & 
Office Mgr.; Angelia Van 

Vranken, Finance & 
Special Projects; Brook 
Dodson, Admin. Asst.; 
Cole Wright, Creative Dir.; 
Max T. Barnes, VP Prod. 

iv music publishing 
1701 Church St. 
Nashville, TN 37203 

615-320-1444 
Fax: 615-320-0750 
www.ivgroup.cc 
Key Staff: Steve Keller, VP 
Creative Dey.; Mandy 
West, Publishing Coord. 

J. Aaron Brown & 
Associates 
1508 16th Ave. S. 
Nashville, TN 37212 
615-385-0022 
Fax: 615-386-9988 
mail@lullabyes.com 
Key Staff: J. Aaron 
Brown, Matthew Brown 

J.M. Kinnamon 
Publishing 
9 Music Sq. S. #188 
Nashville, TN 37203 
615-256-0392 
Fax: 615-256-0397 
jmkmusic@aol.com 
beringstraitonline.com 

Key Staff: Mike 
Kinnamon, Owner 

Jelinda Music 
1317 16th Ave. S. 
Nashville, TN 37212 
615-292-8441 
Fax: 615-292-4840 
mdpcoast@bellsouth.net 
Key Staff: Barry 
DeVorzon; Maryanna 
Phipps, Creative Dir. 

Jody Williams 
Music 
1025 17th Ave. S. #A 
Nashville, TN 37212 
615-329-3500 
Fax: 615-329-3543 
jody@jodywilliams-
music.com 
www.jodywilliams-

music.com 
Key Staff: Jody Williams, 
Pres.; Katherine 
Blasingame, Creative Dir.; 
Noelle Oliver, Office Mgr. 

Johnny Bond 
Publications 
PUB 158029 
Nashville, TN 37215 
615-297-7320 
Fax: 615-297-7320 
www.johnnybond.com 

Key Staff: Sherry Bond. 
Pres./Owner 
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Jerry Blackburn 

Robin Branda 

Jeff Carson ( back catalog) 

Kristy Deck 

Jack Hargrove 

Joyce Harrison (back catalog) 

Dale Harris 

Robert Jason 

Eddie Kilgallon 

Luke Liddy 

Anne Reeves ( back catalog) 

Sean Smith 

Don Stafford 

Ron Stevens 

with sartip rittat 
Jvtafie a oigexence 

Penny Annie Music (BMI) 
Top Brass Music (ASCAP) 
Biddy Baby Music (SESAC) 

Ken Biddy-President/CEO 
1400 South Street, Nashville, TN 37212 

615.726.3100 p, 615.726.3172 f 
hkenbiddy@comcast.net 
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•. tommy will lams 
creative director 

meredith miller 
senior creative consultant 

wendi crosby 
administration/office manager 

amancla richard 
publishing coordinator 

1604 17th avenue south phone 615-383-3600 fax 615-383-0020 

plouclfy tepteeentin9: 

danny arena 

6 oG‘ie ctynet 

clip davià 

antanda liunt-tayeet 

bata Ciçiii 

àean patticfi mcoate 

matcia tamites 

jacfi bundtud 

ticliatd teetcl 

XTREME 
WRITERS GROUP 
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Jump Back Jack 
Publishing 
PUB 7 
Kingston Springs, TN 37082 
615-952-3714 Fax: 615-952-5927 
mysilver@bellsouth.net 
Key Staff: Mike Slier, Pres./CEO; 
Vicki Siler, VP 

Just Great Songs 
1105 Spring Creek Dr. 
Nashville, TN 37209 
615-356-2738 Fax: 615-353-1725 
edunkley@bellsouth.net 
Key Staff: Sandy Dunkley 

Kathy Walker Songs 
909 18th Ave. S. 
Nashville, TN 37212 
615-320-7535 
kathywalkersongs@aol.com 
Key Staff: Kathy Walker, Owner 

Kidbiily Music 
6109 Bresslyn Rd. 
Nashville, TN 37205 
615-353-8733 Fax: 615-353-9328 
kidbillymusic@aol.com 
Key Staff: Billy Kirsch 

Kim Williams Music 
1507 Tremont Ave. 
Nashville, TN 37212 
615-259-8921 
Key Staff: Kim Williams, Pres./ 
Writer 

Kit Music Group, Inc. 
800 18th Ave. S. #E 
Nashville, TN 37203 
615-256-7520 Fax: 615-256-6878 
kitgroup@aol.com 
Key Staff: Ernie Rowell, Owner; 
Lee Bach, Songplugger 

Kredit Kard Music 
PUB 128079 
Nashville, TN 37212 
615-250-7670 

eric.hurt@cal4.com 
Key Staff: Joe Scaife, Pres.; Eric 
Hurt, Creative Dir. 

Life Music Group 
PUB 128288 
Nashville, TN 37212 
615-292-6363 Fax: 615-292-7377 
lifemusicgrp@earthlink.net 
Key Staff: Johnny Rutenschroer, 
Pres. 

Life's A Pitch Inc. 
7216 Willow Creek Dr. 
Nashville, TN 37221 
615-646-2563 Fax: 615-673-0323 
wadeconklini§aol.com 
Key Staff: Wade Conklin, Pres.; 
Peggy Bradley, Administrator; 
Markham Brown. Songplugger 

Little Angel Music 
PUB 41233 
Nashville, TN 37204 
615-366-6734 Fax: 615-367-1576 
langelmusic@aol.com 
Key Staff: Kenny Walker, Pres.; 
Butch Paulson, Mgr. 

Little Shop of Morgansongs 
Morgan Music Group, Inc. 
1800 Grand Ave. 
Nashville, TN 37212 
615-321-9029 Fax: 615-321-3640 
Key Staff: Dennis Morgan, Pres. 

Liz Lyndell Music 
900 19th Ave. S. #405 
Nashville. TN 37212 
615-320-7244 Fax: 615-329-2342 
Key Staff: Elizabeth Lyndell, Pres. 

Love Monkey Music 
803 18th Ave. S. 
Nashville, TN 37203 
615-321-0164 Fax: 615-329-4128 
bobdipiero@aol.com 
www.bobdipiero.com 
Key Staff: Bob DiPiero, Head 

Monkey; Rachael Adkins, Creative 
Dir./Office Mgr. 

The Loving Company 
Administration 
7051 Hwy. 70 S. #188 
Nashville, TN 37221 
615-662-8008 Fax: 615-662-4581 
www.thelovingcompany.com 
Key Staff: Lori Loving, Owner 

Luvu Luvu Music 
6754 Pennywell Dr. 
Nashville, TN 37205 
615-356-4585 Fax: 615-545-7735 
luvuluvusongs@aol.com 
www.mp3.com/luvuluvumusic 
Key Staff: Joyce V. Harrison, 
Creative Dir. 

Magnet Music Group 
PUB 120725 
Nashville, TN 37212 
615-467-3860 Fax: 615-467-3859 
tdchoate@aol.com 
Key Staff: Terry Choate, Owner; 
Larry Gatlin, Owner 

Major Bob Music Co., Inc. 
1111 17th Ave. S. 
Nashville, TN 37212 
615-329-4150 Fax: 615-329-1021 
info@majorbob.com 
www.majorbob.com 
Key Staff: Bob Doyle, Owner/ 
Pres.; Scot Sherrod, GM-Creative; 
Barbara Reed, Dir. of Admin.; Beka 
Calloway, Creative Serv. 

Makin' Music/Makin' 
Friends Music, Inc. 
1230 1 7th Ave. S. 
Nashville, TN 37212 
615-269-6770 Fax: 615-385-9310 
makin@mindspring.com 
Key Staff: Chris Dodson, Pres.; 
Sandra Johnson, VP; Ron Bennett, 
Studio Mgr. 

3 
C 

music for 
regencfs 

proudly fupiLbuniirly 
jim lauderdale, tim krekel 

and mike plume as well 
as a rich and diverse 

catalog including songs by 
al anderson and kim richey 

creative: 

ionie west 
keith mestl 

bluewater music 
1218 17th avenue south 

po box 120904 
nashville, tn 37212 

phone: 615327.0808 
fax: 615.327.0809 

www.bluewatermusic.com 
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Malaco Music Group 
1012 18th Ave. S. 
Nashville, TN 37212 
615-327-0440 
Fax: 615-329-3964 
malaconashville@prodigy.net 
Key Staff: Jimmy Metts, Dir. of 
Nashville Operations 

Mamalama Music 
Publishing, Inc. 
Zamalama Music 
Publishing, Inc. 
1100 18th Ave. S. 
Nashville, TN 37212 
615-321-0033 
Fax: 615-321-2244 
zamalama8@aol.com 
Key Staff: Kacey Jones, Pres.; 
Sharyn Lane, VP; Kezia 
Murphy, GM; Peggy Bradley, 
Administrator 

Minimum Music 
1616 16th Ave. S. 
Nashville, TN 37212 
615-292-1616 
Fax: 615-297-2880 
Ipen@comcastnet 
Key Staff: Laron Pendergrass, 
Owner 

Marathon Key Music 
1708 Grand Ave. 
Nashville, TN 37212 
615-329-4244 
Fax: 615-329-4881 
marathonkeypub@aol.com 
Key Staff: Billy Joe Walker, Jr., 
Pres.; Ginny Johnson Walker, 
GM; Chip Hardy, VP/GM 

March Music, Inc. 
30 Music Sq. W. #305 
Nashville, TN 37203 
615-742-9091 
Fax: 615-742-0239 
k.e.pearce@worldnetattnet 
Key Staff: Kevin Pearce, Pres.; 
Betty Sanders, Admin. Dir. 

Markham Brown Music 
1719 West End Ave. #309W 
Nashville, TN 37203 
615-329-0010 
Fax: 615-329-0010 
markhambrown@yahoo.com 
Key Staff: Markham Brown, Pres. 

Matt Lindsey Music 
POB 128573 
Nashville, TN 37212 
615-321-1184 
mattlindseymusic@yahoo.com 
Key Staff: Matt Lindsey, Owner 

MCS Music America 
1625 Broadway Fl. 4 
Nashville, TN 37203 
615-250-4600 
Fax: 615-250-4699 
info@mcsamerica.net 
Key Staff: Robin Godfrey-Cass, 
Pres.; Janice Jackson, Dir. of 
Royalties; Janice Bane, Dir. of 
Copyright; Karen Hicks, Dir. of 
Licensing; Debbie Matthews, 
Creative Dir.; Max Hutchinson, 
Creative Dir. 

McWhorter Music 
119-A Teelia Dr. 
Old Hickory, TN 37138 
615-754-6041 
mcwhortermusic4u@aol.com 

920 19th Ave. S., Nashville, TN 37212 
615-327-0461 • fax: 615-327-0463 
email: info@noblevisionmusic.com 

Key Staff: Craig & Kimberly 
McWhorter, Owners 

Mighty Isis Music 
1019 17th Ave. S. #201 
Nashville, TN 37212 
615-320-5355 
Fax: 615-320-7229 
isomighty@aolcom 
Key Staff: Whitney Daane, 
Owner; Leslie Roberts, 
Creative Dir. 

Monk Family Music 
Group 
POB 150768 
Nashville, TN 37215 
615-292-6811 
Fax: 615-292-7266 
monkfamily@aol.com 
Key Staff: Charlie Monk, Pres.; 
Irving Telder, Exec. VP; Philip 
Douglas; Jennifer Sherrill; 
Collin Monk, Songplugger 

Moraine Music Group 
2803 Bransford Ave. 
Nashville, TN 37204 
615-383-0400 
Fax: 615-383-2375 
info@morainemusic.com 
www.morainemusic.com 
Key Staff: Brent Maher, CEO; 
Dianna Maher, Pres.; Eileen 
Bickhardt, Dir. of Admin.; 
Crystal Hooper, Creative Serv. 

Mosaic Music 
Publishing 
1305 16th Ave. S. 
Nashville, TN 37212 
615-232-0657 
Fax: 615-322-9288 

Key Staff: Lionel Conway, 
Pres.; Lisa Ramsey, VP/GM; 
Tim Hunze, Dir., Creative Serv. 

Murrah Music 
1109 16th Ave. S. 
Nashville, TN 37212 
615-329-4236 
Fax: 615-329-4417 
Key Staff: Roger Murrah, 
Pres.; Paul Compton, Sr. VP; 
Lissa Murrah, VP Admin. and 
Financial Affairs; Kern 
Edwards, Creative Dir. 

Muy Bueno Music 
Group 
1000 18th Ave. S. 
Nashville, TN 37212 
615-327-9229 
Fax: 615-327-9234 
muybueno@ervwoolsey.com 
Key Staff: Connie Woolsey, 
Pres.; Eddie Tidwell, VP 
Creative Serv.; Tarryn Smith, 
Mgr. Creative Serv. 

Now Comm,' Song 
Croup 
21 Music Sq. E. 
Nashville, TN 37203 
615-248-9629 
Key Staff: Chuck Neese 

New West Music 
POB 120774 
Nashville, TN 37212 
615-771-9746 
Fax: 615-771-9546 
new.west@comcastnet 
Key Staff: Bob Bullock, Pres.; 
Steve Hayes, Songplugger 

NewKastle Ent. LLC 
1225 Jacksons Hill Rd. 
Hermitage, TN 37076 
615-593-4685 
newkastle@usa.com 
Key Staff: David Kastle, VP; 
Connie Wieder, Office Mgr.; 
Kathy Walker, Creative 

Nickel City Publishing 
3037 Reelfoot Dr. 
Nashville, TN 37214 
615-874-4708 
Fax: 615-874-9694 
nickelpub@aol.com 
Key Staff: Phil Dillon, Pres. 

Noble Vision Music 
920 19th Ave. S. 
Nashville, TN 37212 
615-327-0461 
Fax: 615-327-0463 
info@noblevisionmusic.com 
Key Staff: Hal Oven, Pres. 

Not Stock Music 
118 16th Ave. S. #250E 
Nashville, TN 37203 
615-254-0933 
Fax: 615-254-4474 
csbrooks@bellsouth.net 
Key Staff: Clyde Brooks, Pres. 

OF Music, Inc. 
204 Burgandy Hill Rd. 
Nashville, TN 37211 
615-333-2872 
Fax: 615-834-3660 
www.ofmusic.com 
Key Staff: Tom Oteri, Pres.; 
Richard Fagan, VP/Plugger; 
Peggy Bradley, Adminstrator; 
Lyndy Gitter, Songplugger 

Noble Vision Music Group, Inc. (ASCAP) 
Grandison Music, Inc. (ASCAP) 

Oven Music, Inc. (BM!) 

Writers Adam Wheeler and Claire Davidson, and Hal Oven, Preside 
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Off The Green Music 
1819 Broadway 
Nashville, TN 37203 
615-321-0770 Fax: 615-321-0309 
tfrench@pocketmail.com 
Key Staff: Scott Jurgensmeyer, 
GM; Babs Simmons, Creative Dir.; 
Tedd French, Songplugger 

On The Mantel Music 
POB 111401 
Nashville, TN 37222 
615-776-5059 Fax: 615-776-1521 
Key Staff: James Dean Hicks, Owner 

Paden Place Music 
3803 Bedford Ave. 
Nashville, TN 37215 
615-292-5848 Fax: 615-292-9598 
tpaden2002@comcastnet 
Key Staff: Tom Paden, Pres.; Tedd 
French, Songplugger 

Paradise Cove/ 
Prissy Girl Music 
2 Music Circle S. 
Nashville, TN 37203 
615-742-3622 Fax: 615-742-1235 
merlekilgoremgmt@aol.com 
www.merlekilgore.com 
Key Staff: Merle Kilgore, Pres.; 
Kay Knight, Creative Dir. 

Paris Landing Music, LLC 
2 Music Circle S. 
Nashville, TN 37203 
615-259-0024 Fax: 615-259-0208 
Key Staff: Pat McMillan, Pres.; Lou 
Spoltore, GM 

Parrot Picks Publishing 
Group 
2338 Ridgeland Dr. 
Nashville, TN 37214 
615-885-5998 Fax: 615-885-8297 
parrotpick@aolcom 
Key Staff: Clif Doyal, Pres.; Kathie 
Bartel Doyal, VP 

Party On The Porch Music 
POB 970 
Goodletsville, TN 37070 
615-353-5783 
Key Staff: Flip Anderson, Rek 
Wesson 

Pathfinder-Uncas Music 
2607 Westwood Dr. 
Nashville, TN 37204 
615-269-3670 Fax: 615-269-3669 
thepathfinder@mindspring.com 
www.pathfindermanagement.net 
Key Staff: Jim Della Croce, Owner/ 
Publisher; Jay Jones, Prof. Mgr. 

Paul Craft Music/ 
Pinspotter Music 
401 Bowling #62 
Nashville, TN 37205 
615-292-9788 Fax: 615-269-9294 
Key Staff: Paul Craft 

Peermusic 
1207 16th Ave. S. 
Nashville, TN 37212 
615-329-0603 Fax: 615-320-0490 
www.peermusic.com 
Key Staff: Kevin Lamb, VP, 
Nashville; Karin Giesbrecht, Prof. 
Dir.; Rod Parkin, Creative Dir. 

Playground Writer's Group 
2814 Azalea Pl. 
Nashville, TN 37204 
615-783-0011 Fax: 615-783-0095 
sam@playgroundrecording.com 
www.playgroundrecording.com 
Key Staff: Sam Lowe, Dir. of 
Publishing; Jimmy Jernigan, Studio 
Mgr.; Brent Lamb, Prod. Mgr. 

Power Diamond Music 
Publishing 
1900 Wedgewood Ave. 
Nashville, TN 37212 
615-341-0088 Fax: 615-341-0079 
powerdiamond2@aol.com 

75 Years and The Circle 
Is Still Unbroken! 

A.P. Carter, Jimmie Rodgers, Earl Scruggs, Lester Flail, 
Bill Monroe, Floyd Tillman, Lefty Frizzell, Jimmie Davis... 

Ps 
www.peermusic.com 75 

...Janis Carnes, Rick Carnes, Tommy Conners, Shane Decker, 
lise DeLange, Stewart Harris, Robert Ellis Orrall, 
Colt Prather, Paige Randall, Dan Truman, David Z. 

Kevin Lamb 
Vice President, Nashville 

Rod Parkin 
Creative Director 

Karin Giesbrecht 
Professional Manager 

Offering 

Expert 

Brokerage 

Services With 

Respect to: 

Individual 

Musical 

Compositions 

Catalogues 

of Musical 

Compositions 
N 

Co-Publishing 

Rights 
N 

Income 

Participations 

Writer Royalty 

Rights, 

including 

Performance 

Rights 

Craig 
Benson 

615-279-8000 

Gary Smith 
615-242-2727 

—More than 

20 Years 

Experience — 

November 2002 www.musicrow.com 41 



pcI SPECIAL 

Key Staff: Jim Casey, Nashville 
Mgr.; Jerry Phillips, Mgr. Memphis 
& Muscle Shoals Operations; 
Knox Phillips, West Coast/Europe; 
Matthew Casey, Studio Mgr. 

Randy Scruggs Music 
2821 Bransford Ave. 
Nashville, TN 37122 
615-385-1744 
Fax: 615-385-4013 
msipublishing@aol.com 
Key Staff: Randy Scruggs, 
Co-Owner; D.J. McLachlan, 
Co-Owner; Shirley Hutchins, 
Dir. of Admin. 

Ray Stevens Music 
1707 Grand Ave. 
Nashville, TN 37212 
615-327-4629 
Fax: 615-321-5455 
www.raystevens.com 
Key Staff: Ray Stevens, Pres. 

Red Sundown Music 
PUB 609 
Pleasant View, TN 37146 
615-746-0844 
rsdr@bel lsouth. net 
Key Staff: Ruby Perry, Pres. 

Redbird Music 
1109 17th Ave. S. 
Nashville, TN 37212 
615-321-0232 
donaldseitz@comcast.net 
redbirdmusic.com 
Key Staff: Donald Seitz, Pres. 

Redline Ent. 
1604 8th Ave. S. 
Nashville, TN 37203 
615-340-0056 
Fax: 615-340-7774 
redlineentertainment@attnet 
Key Staff: Wes Mayers, Joe 
Hunter, Jim Whitehead 

eDle 
Music Group 

THANKS FOR MAKING US SOUND GOOD 

George Jones, Trace Adkins, 

LeAnn Rimes, Blackhawk, 

John Michael Montgomery 

and all the others 

Sherrill Blackman 
(615) 758-2447 

Ricker Music/Waltzing 
Bear Publishing 
, u Grand Ave. 

Nashville, TN 37172 
615-329-2886 
Fax: 786-551-7916 
rickersong@aol.com 
www.waltzingbearrecords.com 
Key Staff: Bob Ricker, Pres. 

Robert Jason Music 
Group 
9412 Atherton Ct. 
Brentwood, TN 37027 
615-260-4400 
rjmg@robertjasonmusic.com 
www.robertjasonmusic.com 
Key Staff: Robert Jason, 
Writer/Producer/A&R 

Row Pro Ent, IncJ 
Row Pro Music 
1024 17th Ave. S. 
Nashville, TN 37212 
615-320-8777 
Fax: 615-329-2194 
redhors1@bellsouth.net 
www.rowprorecords.com 
Key Staff: Terry Brown, Pres.; 
Ronald Cotton, VP A&R; Phil 
Lister, VP; Mark Lister, VP 

RPM Music Group 
209 10th Ave. S. #229 
Nashville, TN 37203 
615-345-2525 
Fax: 615-256-1134 
music@rpmweb.com 
Key Staff: Scott Siman, Pres.; 
Sam Ramage, VP; Tracey 
Jewell, Creative Dir. 

SAMnEYE Songs 
PUB 121824 
Nashville, TN 37212 
615-292-9322 
beauchene@webty.net 
Key Staff: Duke Duczer 

SDB Music Group 
POB 158507 
Nashville, TN 37215 
615-758-2447 
Fax: 615-758-2447 
Key Staff: Sherrill Blackman 

Sea Gayle Music 
37 Music Sq. E. 
Nashville, TN 37203 
615-259-9460 
Fax: 615-259-3470 
Key Staff: Chris DuBois, 
Partner; Frank Rogers, Partner; 
Liz O'Sullivan, Creative Dir.; 
Shane Adams, Creative Mgr. 

Second City Music 
Group 
30 Music Sq. W. #158 
Nashville, TN 37203 
615-256-9460 
info@songcraft.com 
www.songcraft.com/ 
publishing/index.htm 
Key Staff: Mike Brandon, Pres. 

Seneca Wind Music 
POB 111265 
Nashville, TN 37222 
615-333-0468 
Fax: 615-333-0468 
senecawindmusic@comcast net 
Key Staff: Dick Karg, Owner; 
Bob Culp, Jr., Creative Dir. 

Shake 'Em Up Music 
Shar'n 'Z Music 
9 Music Sq. S. #125 
Nashville, TN 37203 
615-321-5666 
Fax: 615-321-0384 
shakem8@yahoo.com 
Key Staff: Shar'n Clark, 
Freelance Song-Agent; Missy 
Bryant, Creative Serv. 

Shell Point Music, Inc. 
816 18th Ave. S. 
Nashville, TN 37203 
615-782-8200 
Fax: 615-782-8210 
www.shellpointrecords.com 
Key Staff: Randy Harrell, Pres.; 
Polly Wolly, Admin. 

Singing Roadie Music 
Group 
PUB 120672 
Nashville, TN 37212 
615-780-2997 
garth@roadierecords.com 
www.roadierecords.com/srmg 
Key Staff: Garth Shaw 

Song Garden 
Publishing 
25 Music Sq. E. 
Nashville, TN 37203 
615-244-8952 
Fax: 615-244-4711 
Key Staff: Byron Gallimore, 
Principal; Missi Gallimore, 
Principal; Rusty Gaston, Dir. of 
Creative Sery.; Ann Callis, Office 
Mgr.; Eric Gallimore, Prof. Mgr.; 
and Tiffany Swinea, Asst. 
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WELK MUSIC GROUP 

WELK MUSIC PUBLISHING 
Welk Music (ASCAP) Songs of Welk (BMI) 

STACY DEAN CAMPBELL 
Co-Published with Moraine Music Group 

STEVE FORBERT 
More Young Guitar Days available on Rolling Tide Records/Valley Ent. 

PAMELA BROWN HAYES 
Co-Writer of Dixie Chicks Ntunber One Hit "I Can Love You Better" 

SEAN MICHAEL LOCKE 
Co-Published with Moraine Music Group 

BRIAN MAHER 
Co-Published with Moraine Music Group 

SCOTT MILLER 
Thus Always to Tyrants available on Sugar Hill Records 

AMY RIGBY 
Anthology album 18 Again available on Koch Records 

GREG TROOPER 
Watch for upcoming album on Sugar Hill Records 

JOY LYNN WHITE 
Soon to Be Signed to a Major Label 

Exclusive Administration: DEAN KAY 
Demi Music Corp. 
4215 Hood Avenue 
Burbank, CA 91505-4015 
Phone: 323-849-744)9 
Fax 818-845-4995 
DeanKay@earthlink.net 

BOB KIRSCH 
Vice President 

BOBBY COTTLE TUTTIE JACKSON ALLI ALFERY 
Creative Director Dir., Admin. Affairs Admin. Asst 

Marta 
WELK MUSIC GROUP 

120 31st Avenue North • Nashville, TN 37203 
Phone: 615-297-4322 • Fax 615-297-8575 

Welksongs@aol. corn 
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Song Planet 
2 Music Circle S. # 101 
Nashville, TN 37203 
615-742-1234 
Fax: 615-742-1225 
Key Staff: Russ Zavitson, Chief 
Mgr.; Tony Haselden, Partner; 
Leslie Tomasina, Partner 

SOW of Spark 
1710 Roy Acuff Pl. 
Nashville, TN 37203 
615-369-3000 
Fax: 615-369-3001 
info@sparkentertainment.com 
www.vfrrecords.com 
Key Staff: Harold Shedd, 
Managing Partner Creative; 
Paul Lucks, Managing Partner 
Operations; Chris Allums, Mgr. 
Finance & Business Affairs; 
Jim Hester, Dir. of New 
Business Dey.; Valerie Main, 
Special Projects Mgr. 

Sony/ATV Tree/ 
Acuff Rose 
8 Music Sq. W. 
Nashville, TN 37203 
615-726-8300 
Fax: 615-244-6387 
www.sonyatv.com 
Key Staff: Donna Hilley, Woody 
Bomar, Don Cook, Walter 
Campbell, Terry Wakefield, 
Arthur Buenahora, Mike 
Whalen, Troy Tomlinson 

Southern Angel Music 
1052 Blue Mountain Ln. 
Antioch, TN 37013 
615-260-3450 
Fax: 707-938-0354 
southernangelbmi@aol.com 
www.southemangelmusic.com 
Key Staff: Mike Lounibos, 
Pres./Owner 

flPTIST 

Artist Management • Demos 

Song-Plugging • Recording 

Image Consulting • Photos 

Send Demo or Call 
1021 16th Ave. South, Nashville, Tn 37212 

(615) 320-0777 

Southern Arts Music/ 
Key-Mark Music/Our 
Music Mill Publishing 
809 18th Ave. S. 
Nashville, TN 37203 
615-242-2461 
Fax: 615-244-5928 
Key Staff: Jack Key, Pres.; 
Tom Stewart, A&R (Southern 
Arts); Mark Sherrill, A&R (Key-
Mark); Daphene Smith, Admin. 

Steelheart Songs 
305 Estate Dr. 
Mt. Juliet, TN 37122 
615-754-4211 
Fax: 615-754-4269 
steelheartsongs@yahoo.com 
Key Staff: Melinda Lloyd, Brisi 
Hall 

Steve Wariner Music 
PUB 1647. Franklin, TN 37065 
615-591-8930 
Fax: 615-591-8932 
cwariner@stevewariner.com 
Key Staff: Caryn Wanner, Dir. of 
Publishing; Melissa Albert, Asst. 

Still Working Music 
1625 Broadway #200 
Nashville, TN 37203 
615-242-4201 
Fax: 615-242-4202 
www.orbison.com 
Key Staff: Barbara Orbison, 
Owner; Clay Myers, Head of 
Publishing; Paula Eden, 
Publishing Coord.; Tiffany 
Swinea, Publishing Asst. 

Street Singer Music 
1303 16th Ave. S. 
Nashville, TN 37212 

615-327-4425 
Fax: 615-327-1077 
streetsing@aol.com 
Key Staff: Mark Meckel, Owner 

Sunset Ranch Music 
204 Heady Dr. 
Nashville, TN 37205 
615-352-5353 
Fax: 615-308-5353 
norman@sunsetranch-
music.com 
Key Staff: Norman DeVasure, 
Owner 

Talbot Music Group 
2 Music Circle S. #202 
Nashville, TN 37203 
615-244-6200 
Fax: 615-254-8860 
talbotmusi@aol.com 
Key Staff: Jana Talbot, VP; 
Tonia Bach, Office Mgr. 

Tanasi Music 
1204 17th Ave. 
Nashville, TN 37212 
615-846-6060 
Fax: 615-846-6061 
Key Staff: Ed Arnold, Tony 
Harley 

Ten Ten Music Group 
33 Music Sq. W. #110 
Nashville, TN 37203 
615-255-9955 
Fax: 615-255-1209 
www.tentenmusic.com 
Key Staff: Jewel Coburn, Pres.; 
Barry Coburn, Pres.; Kim Jones, 
VP, Creative Serv.; Ronnie 
Brown, Creative Dir.; Jill Napier, 
Dir. of Publishing Admin.; Tyson 
Ciesiensky, Publishing Asst. 

Teracel Music 
Publishing 
10 Music Circle S. Fl. 2 
Nashville, TN 37203 
615-255-1213 
Fax: 615-255-1224 
marketeracel.com 
Key Staff: Mark Bright and 
Marty Williams, Owners; Kelly 
King, Dir. of Publishing; Darrell 
Franklin, Dir. of A&R 

Trio Productions 
1026 15th Ave. S. 
Nashville, TN 37212 
615-726-5810 
Fax: 615-254-0519 
info@trioproductions.com 
trioproductions.com 
Key Staff: Robyn Taylor Drake, 
Songplugger 

Universal Music 
Publishing Group 
12 Music Circle S. 
Nashville, TN 37203 
615-248-4800 
Fax: 615-248-9300 
www.umusicpub.com 
Key Staff: Pat Higdon, Sr. VP/ 
GM; Kent Earls, Sr. Creative 
Dir.; Tammy Helm, Admin. Mgr.; 
Betty Reid, Dir. of Business 
Affairs; Gina Gamble, Office 
Mgr. 

Vine Creek Music 
POB 171143 
Nashville, TN 37217 
615-366-1326 
Fax: 615-367-1073 
jingle1113@aol.com 
www.darleneaustin.com 
Key Staff: Darlene Austin, 

14‘ 
THANKS TO OUR WRITER 

.3  Jerry Vandiver 
Talbot Music Group 

us\`' 

...You Make Us Proud! 
Jana Talbot—General Manager 
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Pres.; Jayne Negri, Admin.; 
Markham Brown, Songplugger; 
Brenda Madden, Creative Dir. 

VLS Music, Inc. 
PCB 58175 
Nashville, TN 37205 
615-673-7171 
Fax: 615-673-7170 
Key Staff: Victoria Shaw, Pres. 

Warner/Chappell Music 
21 Music Sq. E. 
Nashville, TN 37203 
615-733-1880 
Fax: 615-733-1885 
www.wamerchappell.com 
Key Staff: Tim Wipperman, 
Exec. VP/Exec. GM 

Washington Street 
Publishing 
PUB 128142 
Nashville, TN 37212 
615-377-7085 
Fax: 615-377-7062 
washpub@vol.com 
Key Staff: Nancy W. Peacock, 
Owner/Pres. 

Welk Music/ 
Songs Of Welk 
120 31st Ave. N. 
Nashville, TN 37203 
615-297-4322 
Fax: 615-297-8575 
welksongs@aolcom 
Key Staff: Bob Kirsch, VP; 
Bobby Cottle, Dir. of Creative 
Serv.; Tuttle Jackson, Dir. of 
Admin. Affairs; Alli Alfery, 
Admin. Asst. 

Western Beat Music 
POB 128105 
Nashville, TN 37212 
615-248-5026 
Fax: 615-248-3067 
billy@westernbeat.com 
www.westernbeat.com 
Key Staff: Billy Block, Mary 
Leandarts, Nick Pellegrino 

Windswept 
33 Music Sq. W. 
Nashville, TN 37203 
615-313-7676 
Fax: 615-313-7670 
www.windsweptpacific.com 
Key Staff: Steve Markland, VP 
Creative Affairs; Cliff Audretch 
Ill, Dir. of Creative Affairs; Lisa 

Gamentsfelder, Catalog Mgr.; 
Anita Rabasca, Office Mgr. 

Working Dog Music 
13013 128102 
Nashville, TN 37212 
615-333-9483 
venusnv@bel lsouth. net 
www.phonorec.com 
Key Staff: Diana DeWitt, 
Co-Owner/Songplugger; 
Mark Stacy, Co-Owner 

Wrensong Publishing 
1229 17th Ave. S. 
Nashville, TN 37212 
615-321-448 
Fax: 615-327-7917 
www.wrensong.com 
Key Staff: Ree Guyer 
Buchanan, Pres. 

Write This Music 
Publishing 
5806 Vine Ridge Dr. 
Nashville, TN 37205 
615-405-4108 
Fax: 615-343-2661 
bombshelter@comcastnet 
Key Staff: Bill Renfrew, Pres. 

WS Music 
PCB 159 
Nolensville, TN 37135 
615-776-5589 
Fax: 615-776-5589 
wsmusic@comcast.net 
Key Staff: Will Smith, John 
Allen (Bug Music) 

Zen Western Music 
Publishing 
1520 16th Ave. S. #B-1 
Nashville, TN 37212 

615-292-7672 
Fax: 615-269-3049 
zenwestemmusic@hotmail.com 
Key Staff: Erik Johnson, Pres. 

Zomba Music 
916 19th Ave. S. 
Nashville, TN 37212 
615-321-4850 
Fax: 615-321-0765 
Key Staff: Pat Finch, Lynn 
Gann, Adam Ryan, Janet 
Barnes, Clint Newcom 

WASHINGTON 
STREET 

-111 PUBLISHING 
+ Song placement for 

film, TV and theater 

NANCY PEACOCK 
PRESIDENT 

P.O. Box 128142 
Nashville, TN 3 721 2 

615.377.7085 
fax 615.377.7062 

e-mail washpub@vol.com 

Dixie St*rs Music 
ASCAP 

HoriPro 
Entertainment Group, Inc. 

—Staff writers— 

Sixteen Stars Music 
BMI 

Toll Mu, itllher bison. ik hPipf, Jo Harris. llichael Huhn. 
GPOIV Mona \i\ oodq Mullis. Frank J. Mum. John ilampq. Jerru 

Bob Beckham—Chairman • Ronnie Gant—President 
Noel Nutt—Creative Director • Jason Morris—Creative Director • Butch Baker—Creative Director 

FATE MUSIC (ASCAP) • DUDES TUNES (ASCAP) • SLAM DUNK MUSIC (ASCAP)-REO SPEEDWAGON CATALOG 

KEY OF B MUSIC (ASCAP) • SAGE AND SAND MUSIC (SESAC) • VECTOR MUSIC (BMI) 

TICKSON MUSIC (BMI)-BYRDS CATALOG • JOHN JUAN MUSIC (BMI) • VICTORIA KAY MUSIC (ASCAP) 

DINGER & OLLIE MUSIC (BMI) • THE NIGHT RAINBOW MUSIC (ASCAP) 

A division of HoriPro Entertainment Group, Inc. 
1819 Broadway • Nashville,TN 37203 • Phone (615) 329-0890 • Fax (615) 329-1874 
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Nashville Sounds Cooler Than Ever 
by Robert K Oermann 

11
1 here is some extraordinary music to explore 

this month. With the gifted Nicole 
Nordeman, Lifehouse, Souljahz and Ceili 

Rain dropping new crossover-possible CDs in the 
CCM arena; our pop/rock community offering 
Llama and the Floating Men; Ronnie Bowman 
reappearing in bluegrass and Mark Knoplfer and 
Peter Wolf drawing from our talent pool, Nashville 
sounds cooler than ever. 

The next time somebody complains to you 
about Music Row, direct them toward the superb 
new albums by Kim Richey, Nanci Griffith and new 
Nashvillian and DISCovery Award winner Mary 
Gauthier. 

And then there's Steve Earle. The man remains 
the most important songwriter in this city today, as 
fearless and challenging as ever. His Jerusalem CD is 
easily my Disc of the Day. He writes in his essential-
reading liner notes that he feels like "the loneliest 
man in America." I'm with you, pal. 

Sugar Hill/Vanguard nails down Label of the 
Day. Again. 

CHRISTIAN 

CEILI RAIN/No You No Me 
Writer: none listed; Producer: Bob Halligan Jr./Trevor 
Johson; Publisher: none listed; Cross Driven (track) 

These Celtic-flavored popsters have one of 
the most distinctive sounds in Music City. The title 
tune of their latest is a story song with a religious 
message that's sung with enormous heart. 

NICOLE NORDEMAN/Holy 
Writer: Nicole Nordernan/Mark Hammond; Producer: 
Mark Hammond; Publisher: Ariose/Mark Hammond, 
ASCAP; Span-ow (track) 

It has a soaring Faith Hill-ish quality. This gal 
can sing. 

JODY McBRAYER/To Ever Uve Without Me 
Writer: Joe Beck/Chad Chapin/Blake Smith/Brian 
White; Producer: Mark Hammond; Publisher: River 
Oaks/CEC Animal House/BMG Songs/Multi Songs, 
BMVASCAP/SESAC; Sparrow 

Tedious. 

JAZZ 

PAULA JAMES/Ain't Got That Swing 
Writer: Duke Ellington; Producer: none listed; 
Publisher: none listed, ASCAP; Music of PJC 

She takes this classic fast and furious, tossing 
in growls, scats and swoops. All in all, a breath-
taking vocal tour de force. Nashvillian James 
formerly performed as Paula Chavis. CD is titled 
Special Requests. 

AMERICANA 

DAVID ALLAN COE/I'm an Ohio Boy 
Writer: DAC; Producer: DAC; Publisher: New 
Music for Me, no performance rights listed; Coe Pop 
(track) (www.clevelandintl.com) 

Recorded live at a biker rally, David's latest 
CD kicks off with a weird ditty whose entire lyric 
is "I'm an Ohio boy. Make no mistake about it," 
interspersed with a rambling version of his auto-
biography. Things get even weirder after that. The 
man can still rock. 

SLOBBERBONE/To Love Somebody 
Writer: Barry & Robin Gibb; Producer: Don Smith; 
Publisher: Gibb Brothers, BMI; New West (track) 
(www.newwestrecords.com) 

The Bee Gees oldie gets dragged across a beer-
soaked barroom floor and comes up smelling like a 
rose. 

KIM RICHEY/Good Day Here 
Writer: Kim Richey; Producer: Bill Bottrell; 
Publisher: Firemonkey/Songs of Windswept Pacific, 
BMI; Lost Highway (track) 

I fell into this pool of sound and never wanted 
to come up for air. Her warm, languid vocal floats 
over a wash of keyboard, banjo thumping, string 
samples and insistent rhythm that is deliciously 
hypnotic. This album, Rise, is a real work of art. 

Trying To Stay Afloat In The Music Business? 

Better Try The Guild On For Size. 

• Access to Comprehensive Legislative Updates 

• Publishing Contract Reviews 

• Royalty Collection and Catalog Administration Support 

• Top Quality Educational Workshops, Seminars and Events 
with Hit Songwriters and Other Music Industry Executives 

For all you need to know about the craft and business of songwriting, call us 

today - or visit our website for more information: www.songwriters.orq 

Serving The American Songwriter For Over 70 Years. 

New York 212-768-7902 • Nashville 615-329-1782 • Los Angeles 323-462-1108 

www.songwriters.org 
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KIERAN KANE/Better When You Take it Slow 
Writer: Kieran Kane/Sean Locke; Producer: Kieran 
Kane; Publisher: Little Duck/Family Style/Glacier 
Park/Songs of Moraine, SESAC/BMI; Dead 
Reckoning/Compendia (track) 

Kinda bluesy and funky, but with the kind of 
gently lulling groove that made the O'Kanes so 
enjoyable. If you don't get into this you're either 
deaf or seriously rhythm impaired. 

TEDDY LARKIN/Counting Her Out of My Life 
Writer: Larkin; Producer: Bob Kneen; Publisher: 
Scary Wagon, BMI; Scary Wagon (track) 

These Canadians have a rag-tag quality that's 
quite endearing. I bet they can get 'em up on the pub's 
dancefloor. Producer Kruzen is noted for his work in 
pop, but proves here he's got a deft touch for raspy 
country, too. CD is titled Yankee on the Wagon. 

TOM ROZNOWSKI/You Never Know 
Writer: Tom Roznowski; Producer: Brent Truitt; 
Publisher: Syracuse Dreamer, BMI; Blazing Stump 
(track) (www.tomroznowski.net) 

This troubadour can sure sing a tale or two. 
The rootsy, rollicking production is perfect for his 
drawled delivery. His Voice Beyond the Hill CD is 
going to be hovering near the stereo for weeks to 
come, I believe. 

MARY GAUTHIER/A Long Way to Fall 
Writer: Mary Gauthier; Producer: Gurf Morlix; 
Publisher: Mary Gauthier Songs, ASCAP; Signature 
Sounds ( track) (www.marygauthiercom) 

Her singing has a sturdy, lived-in quality. But 
it's her song craftsmanship that really gripped me. 
Comparisons to Lucinda Williams spring to mind, 
but Mary has something uniquely her own. She's 
new to Nashville. And all I can say is, "Welcome. I 
think you have star quality." 

NANCI GRIFFITH/Goodnight New York 
Writer: Julie Gold; Producer: Nand Griffith/Monty 
Hitchcock; Publisher: Irving/Julie Gold, BMI; 
Rounder (track) (www.nancigriffith.com) 

Heart-tugging. It's like wrapping the great and 
wounded city in a comforting blanket and tucking 
it in for the night. Emmylou Harris guests on vocal 
harmony. Taken from Nanci's new live album, 
Winter Marquee. 

WAYNE CARSON/Soul Deep 
Writer: Wayne Carson; Producer: none listed; Publisher: 
Budde, BMI; MSU (track) (www.carsonmusic.us) 

He had everything it took to be a star. But 
Wayne Carson took a songwriter's path to give us 
everything from "The Letter" to "Always on My 
Mind." After many years away from the micro-
phone, he's back with a CD called Writer. Hearing 
him rock anew on "Soul Deep" is a joy. 

STEVE EARLE/John Walker's Blues 
Writer: Steve Earle; Producer: The Twangtrust; 
Publisher: Sarangel, ASCAP; E-Squared/Artemis 
(track) (www.steveearle.com) 

Steve gets inside Lindh's head and comes up 
with a pretty scary character study. It's dark and 

provocative. And, folks, sometimes that's what art 
is supposed to be. The anger directed at this singer-
songwriter for this piece of work was completely out 
of line. I, for one, remain in awe of his talents. 

FOLK 

BARRY & HOLLY TASHIAN/We Could 
Writer: Felice Bryant; Producer: Barry & Holly 
Tashian; Publisher: House of Bryant, BMI; Copper 
Creek (track) (www.tashian.com) 

This is so dam charming. I smiled all the way 
through their folkie, homespun harmony reworking 
of this lovely Charley Pride goldie. It already has 
one of the prettiest melodies of any country classic. 
These two bring that quality home in spades. Their 
new CD is called, appropriately, At Home. 

DAVE CANNON/Darlin' Corey 
Writer: traditional; Producer: none listed; Publisher: 
public domain; Dave Cannon (track) (615-868-9842) 

Dave plays in the old pre-bluegrass, Uncle 
Dave Macon banjo style and draws his repertoire 
from American folk music. His CD transports you 
back in time to a 19th-century town square on a 
summer day. His Cold Blooded Banjo CD isn't a dry 
slice of history. It's living and human and fun. 

BLIJECIFIASS 

RONNIE BOWMAN/Rise Above 
Writer: Craig Market; Producer: Don Cook; 
Publisher: Drop D, BMI; Sugar Hill (track) 

AmEIZICAINA EerrEprrsummizerrnc 
www.americanamusic.com 

Eric Brace Tara Nevins Jeff Barbra & 
Sarah Pirkle 

Rod Picott Larry Shell 

Americana Entertainment, LLC is home to several of today's 
best and most progressive songwriters and artists. We are proud 

to represent the following writers and their catalogs: 

Eric Brace ( Last Train Home) • Tara Nevins (Donna The Buffalo) 
Jeff Barbra & Sarah Pirkle • Rod Picott • Larry Shell 

Americana Entertainment Publishing ( BMI) • Boggy Bayou Music (ASCAP) • Americana Roots Music ( SESAC) 

Contact: Larry Shell - Director of Publishing 
P08 24650, Nashville, TN 37202 • 903 18th Ave. S., Nashville, TN 37212 

615-341-0060 • Fax: 615-341-0072 • Ishell@americanamusic.com 
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This man's liquid-silver voice is something to 
treasure and cherish. His magic touch on this fragile 
ballad will totally melt you. "Gorgeous" isn't a good 
enough word for this performance. The album is 
titled Starting Over. 

JIM MILES/My Dixie Home 

11: Mer: Andrew Jenkins; Producer: Jim Mills; 
Publisher: Universal Duchess, BMI; Sugar Hill (track) 

I didn't think it was possible to make your 
fingers go this fast on a banjo. 

POP/ROCH 

JOAN OSBORNE/How Sweet it Is 
Writer: Lamont Dozier/Brun Holland/Eddie Holland; 
Producer: John Levinthal/Rick Depoll; Publisher: 
Stone Agate, BMI; Compendia (track) 
(www.compendiamusic.com) 

Joan's latest finds the Kentucky-bred popster 
reinventing R&B oldies. She turns the CD's title 
tune—a rocking Marvin Gaye classic—into a slow, 
romantic groove. And her vocals have never 
sounded more sensuously soulful. 

SOULJAHZ/True Love Waits 
W'nter: Joshua, Jekob & Rachael Washington/Phillip 
LaRue; Producer: Chris Rodriguez/Souljahz; 
Publisher: JarajoAVord/Say It Loud/As Leaves 
Change, ASCAP; Word (track) 

It's a sexual abstinence song outfitted in a pop, 
hip-hop arrangement that's kinda seductive. 

UFEHOUSE/Spin 

Writer: Wade/Aniello; Producer: Ron Aniello; 

Publisher: 0-Chills/Songs of DreamWorks/Aniello, 
BMI; Dream Works 

I understand that the intent is to cross-market 
them to both rock and Christian audiences. With a 
single this pounding and searing, count me in. 

MARK KNOPFLER/Why Aye Man 

Writer: Mark Knopfler; Producer: Chuck Ainlay/Mark 
Knopfler; Publisher: Will Decide/Hornall Brothers, no 
performance rights listed; Warner Bros. (track) 

Cool working-class lyrics. Dynamite, dramatic 
production with meaty rock hooks, vocal chanting 
and sensational jangly guitar work. And check out 
the CD's cast—Richard Bennett, Chuck Ainlay, 
Glen Duncan, Chad Cromwell, Glenn Worf, Paul 
Franklin, Mike Henderson, Jimmy Hall.... 

PETER WOLF & MICK JAGGER 

Nothin' But the Wheel 
Writer: John Scott Sherrill; Producer: Kenny White/ 
Peter Wolf; Publisher: Brand New Town/Old Wolf/ 
Songs of Universal, no performance rights listed; 
Artemis (track) (www.peterwolf.com) 

He duets with none other than Mick Jagger 
on a song we all know and love. The two retain the 
yearning, "country" qualities of Patty's version, but 
add an undeniable, amped-up rock edginess. 
Congratulations, Scotty! 

DHARMAKAYA & REBECCA STOUT/Deepness 

Writer: Stacy Fleeman/M. Jensen/J. Gray; Producer: 
Pete Cummings.; Publisher: ; Spat! (track) 

The guitars are like chainsaws. The usually 
penetrating Stout struggles to be heard. Recorded 
in Hendersonville. 

BARRY 
CARDINAEL 

Sales/Account Manager, 
Iron Mountain Sound & Film Archives 
6005 Dana Way, Antioch,TN 37013 
615-641-7811 Fax:615-641-7816 

www.ironmountain.com 

Barry Cardinael's office building is 
like something out of a Mission Impossible 
movie. For starters, it's located in a non-
descript building with a gated and fenced 
parking lotThen there's a maze of locked-
down doors only accessible by way of a 
security card. The facility which includes 
11-inch thick concrete walls, is surrounded 
inside and out with video cameras. And 
the archival companies' 62-degree, 
humidity-controlled main vault includes 
a fire suppression system that removes 
oxygen from the atmosphere. Of course. 
all this is to insure the protection of media 
elements for Iron Mountain clients— 
many of which are Nashville record labels, 
publishers and artists But Cardinael is 
right at home among the more than 

125,000 music, film and video elements 
archived and cataloged at the facility In 
fact, he's one of the foremost authorities 
on the subject 

"I've spent a lot of time on Neil's 

30,000 tape archive," says Cardinael, 
referring to his former boss of 16 years, 
Neil Diamond. "And 1 still work very 
part-time as an advisor on his archive, 
which goes into a database. If Neil wants 
to know how many unreleased versions 
of ' Hello Again' he's recorded live and 

what format they're in, I can give it to 
him in 15 seconds." 

Cardinael grew up in the country-

side of Tinley Park. Ill., enjoying music. 
When he was young he leamed to play 
the accordion and later adapted to play 

LLAMA/Hy to You 
Writer: Morton/GreenberglRollings; Producer: Kenny 
Greenberg/Matt Rollings; Publisher: Phobos/Bassic 
Groove/Zipple of My Zipple/Silent QJGreenberg/Zesty 
Zack, BMI; MCA (track) 

An over-the-fence homerun. It got me out of 
my chair, flailing around the room. Arguably the 
finest Nashville rock performance of 2002. 

THE FLOATING MEN/The Wasteland 

Writer: Jeff Holmes; Producer: The Floating Men; 
Publisher: Holmespun, BMI; Shade ( track) 
(wwtv.floatingmen .com) 

This track rumbles through yer brain leaving 
a shadowy mood behind. Elsewhere, the boys are 
loud and proud or sweet and soft. But always, 
always listenable. 

HONORABLE MENTION 

Doug Martsch/OfferAVamer Bros. 

Matt Redman/Where Angels Fear to Tread/Worship Together 
Chester Smith & Merle Haggard/Wreck on the Highway/Hag 

Derrick Harris/Ignorance/Silent Planet 

The Pete Ancient Band/Lady on the Radio/Like This 

Melissa Jones/You Just Wouldn't Believe It/Dyin' Breed 

Cris Cuddy/Come Along Carmelita/los Cuddy 

Royal Ruckus/Next Best Thing/Ricker 

The Sways/Ain't Gonna Call My Baby/Paigow 

Mike McClure/Haunt Me No More/Compadre 

Ralph Stanley/Lift Him Up, That's All/DMZ (puck) 

The Goads/Red Letter DayAnal 

Travis Abererombie/Spin/Moon,htit 

The Brooklyn Cowboys/Dodging Bullets/Leap 

Cynthia Barber/State of Grace/CB 

Riley Armstrong/Whatever the Weather/Ricker 

Open Road/Cold Wind/Rounder 

Andy Joslin/Chasing Life/Mi 
Ellis Paul/The Speed of Trees/Phdo 

Ramsay Midwood/ChicagoA'anguard 

, keyboards in rock bands in high school 
and college. "I went to Augustana 

College in Rock Island. Ill.' he says."' was 
going to major in music, but somehow 
ended up majoring in psychology" He 
graduated in 1970 and quickly guided his 
career back to his first love, landing a job 
teaching music at a high school. "I taught 
, for a year" he recalls. "During that year 1 
watched the piano tuner that came in 
and thought it looked like great job with 
a certain amount of freedom!' 

He then went to a trade school in 
Sioux City, Iowa, to become a piano 
craftsman. It wasn't long before he found 
work as a piano technician, and from the 

mid-to-late 70s, Cardinael was, as he says, 
"traveling the world with Earth, VVind & 
Fire, Cat Stevens and Barry Manilow." In 

addition, he also worked for The Gap 
Band and Shaun Cassidy among others. 

From 1979 to 1995 he went to work 
for Neil Diamond as a keyboard techni-

cian, studio engineer equipment manager 
and archivist. In his latter years with 
Diamond he undertook the daunting 
task of trying to catalog the massive col-

lection of recorded music the legendary 
singer had amassed over the years. The 

experience brought him to Iron 

Mountain in Hollywood. 
"I had approached the regional 

director at Iron Mountain back in 1995 
and said,'You guys could lead the way into 
the next century in terms of archiving and 

preserving these elements: I wrote a rough 
draft prospectus and sat down with them. 
Eventually the company's headquarters 

gave the go-ahead to establish a subdivi-
sion to focus attention on the environ-
mental and cataloging service needs of 
the music and entertainment industry" 

After working in Hollywood for the 
company, Cardinael moved with his wife 
and two home-schooled sons to Nashville 
in January 2001 to oversee the Nashville 

facility. In addition to his work at Iron 

Mountain, he was recently involved in 
the Producers & Engineers wing of the 
Nashville NARAS chapter which recom-
mended master delivery guidelines. 

When he's not busy working with 

clients or helping out Diamond, Cardinael 
says he likes to camp and hang out with 
his family. 'We stay busy performing 

'honey-do's' with my 13 and I 5-year-old 
boys' he laughs."I call it weekend camp:' 

—Richard McVey II 
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STUDIO REPORT 

East Iris Completes B; Castle Adds On 
by Richard D. McVey II 

S
tudio B at East Iris Studios has completed its transformation 
from a small ProTools suite into a mix/overdub room. The room 
now features an SSL 4000 analog console and access to all 

recording formats including an upgraded Sony 3348 digital multitrack 
recorder, a Studer 827 analog multitrack recorder, 64 I/Os of ProTools, 
and new and vintage mikes and outboard equipment. Neil Finn, former 

Artist Producer Engineer 

2 MONKEYS PRODUCTIONS 
Dolly Parton Dolly Parton Tony Smith Disney/Velvet Apple soundtrax 

4 Runner Wells/Smith new record 
Curtis Wright Curtis Wright Charlie Chadwick Paddock Music demos 

Heather Lee Wells/Smith Tony Smith 

Bobbi Lynn 

Label Project 

615 MUSIC 

1.4 

Bryant/Wachtler/Snider Gant/Rydberg 

Kennedy/Wachtler/Snider " 

Snider/Wachtler 

Salvador/Wachtler 

Wachtler/Gant Aaron Gant 

AUDIO PRODUCTIONS 
Pam Tillis 

Aaron Tippin 

Ty Herndon 

SlieDAISY 

Carolyn D. Johnson 

Tanya Tucker 

Keith Urban 

Terri Clark 

Tracy Byrd 

dc Talk 

Montgomery Gentry 

Jeff Hannah 

BAYOU 
Dean Greer 

Buddy Smith 

Brad Wolf 

David Brendan Hunt 

Adam Hall 

Jeff Bates 

Frank Durbin 

Buddy Cannon 

Prophet B 

Barry Freeman 

Jamie Matteson 

Barry Freeman 

George Achaves 

Freeman/Matteson 

George Achaves 

Barry Freeman 

Scott McDaniel 

Barry Freeman 

Freeman/Matteson 

Pete Wade 

Mike Chapman 

Tom Collins 

Bobby Boyd 

George Clinton 

Beard/Malloy 

Col. Buster Doss 

Buddy Cannon 

George Clinton 

CASTLE RECORDING 
Alan Jackson Keith Stegall 

Steve Johnson 

Collin Parker 

Travis Turk 

Steve Johnson 

Travis Turk 

Steve Johnson 

Travis Turk 

Steve Johnson 

Barry Senter 

George Clinton 

Jim Pace 

George Clinton 

Barry Senter 

KNTV promo 

Animal Planet 

KPHO-TV "News One" updates 

Tech- TV show theme 

615 Music Lib. "Hollywood Premieres" 

Lucky Dog radio tour 

Lyric Street 

Epic 

Lyric Street "CCUSA" 

Arista 

Tucker Time radio tour 

Capitol "CCUSA" 

Mercury 

Arista radio tour 

EMI/Forefront commentary 

Columbia radio tour 

Capitol 

Maroon Dogg 

RCA 

George Clinton Stardust 

Barry Senter Yo-Jim 

Arista Matt Rovey 

bg. voc's 

mix 

tras 

album 

voc's 

od's 

album 

demos 

tras 

od's 

Crowded House frontman, was recently in East Iris mixing with 
Producer/Engineer David Leonard. Proud Mary, a new band from 
London on Oasis' Sour Mash Records, was also in the studio mixing 
with Leonard...Castle Recording has added another Digidesign 
888/24 I/0 module to its ProTools system, bringing it up to a full 24 
channels of I/O. 

Artist  

Gordon O'Brien 

Jamie O'Neal 

Hitchcock Circus 

Producer 

Gordon O'Brien 

Keith Stegall 

Hitchcock Circus 

CREATIVE WORKSHOP 
Michael Snow Michael Snow 

DAN WILLIAMS MUSIC 
Dan Williams 

DARK HORSE 
Jessi Colter Barney Robertson 

Mark Heimerman 

FFH 

Timothy Spell 

Shannon Wexelberg 

Wayne Watson 

EAST IRIS 
Neil Finn 

Proud Mary 

Jo Dee Messina 

EMERALD 
Travis Tritt 

Terri Clark 

Joe Nichols 

James Otto 

Aaron Tippin 

Darryl Waltrip 

Lynyrd Skynyrd 

Travis Tritt 

Colt Prather 

Amanda McDonald 

Tim McGraw 

Tim Wilson 

Mark Heimerman 

Scott Williamson 

Glen Woodard 

Jay Stocker 

Neil Watson 

David Leonard 

Brent Maher 

Sharla McCoy 

Ben Fowler 

Travis Tritt 

Decker/Chancey 

Clyde Brooks 

Byron Gallimore 

Wilson/Horn 

Engineer Label Project 

Mike Janas 

Tim Waters 

Kelton/Rovey 

Malcolm Gibbs 

Warner/Chappell demo trax/od's 

demo mix 

Mercury trax 

od's 

Joe Funderburk Irish Eyes Celtic/Irish proj. 

Dan Williams II 

66 

Greg Cane 

Todd Robbins 

Randy Poole 

Ed Simonton 

Jay Stocker 

Patrick Kelly 

David Leonard 

Maher/Scoggins 

Russ Martin 

64 

64 

Martin/Mottry 

Russ Martin 

Ben Fowler 

Steve Tillisch 

Billy Sherrill 

Jim Cotton 

Julian King 

Steve Melton 

RCA 

Fun Attic 

Past Twelve 

Doxology 

Nettwerk 

Sour Mash 

Curb 

Columbia 

Mercury 

Universal South 

Mercury 

Lyric Street 

Curb 

Sony 

Curb 

Capitol 

Clorox 

Wendy's 

Toyota 

Winn Dixie 

Ford 

trae/mmx 

oras 

od's 

mix 

radio tour 

"Lia" syndication 

voice over 

tras 
•• 

mix 

mix 

od's 

0  Y  
ifr4elU 

_ CORDING, INC. 

* THANKS TO OUR CLIENTS * 

FULL PRODUCTION FACILITY 
SINCE 1998 

CALL OR STOP BY TO CHECK US OUT! 

1008 17th Avenue South • Nashville, Tennessee 37212 

615-340-9000 - fax: 615-340-9009 

November 2002 www.musicrow.com 49 



STUDIO REPORT 

Artist  

Wynonna 
Newsboys 
Jeff Bates 
George Jones 
Ronnie Milsap 
Tebey Ottoh 
Alison Krauss 
Jessica Andrews 
King Crimson 
Deric Rotas Steve Bogard 
Steven Troy Jason Sellars 
Big Sofa 8 Lazyboys Quinton Ware 
Skip Ewing Skip Ewing 
Jamie Morgan Josh Moore 

Producer 

Dann Huff 
Dan Rudin 
David Malloy 
Billy Sherrill 
Rob Galbraith 
Tebey Ottoh 
Alison Krauss 
Byron Gallimore 
Machine/K. Crimson 

HUM DEPOT 
Jeff Steele Jeff Steele 
Tim Stanley Rusty McFarland 
Jo Jo Herman Jo Jo Herman 
Chris Knight Baird/Hardy Joe Hardy 

Engineer 

Jeff Balding 
Dan Rudin 
Derek Bason 
Billy Sherrill 
John Saylor 
David Hall 
Gary Paaosa 
Julian King 
Machine 
Patrick Murphy 
Steve Marcantonio 
Milan Bogdan 
David Hall 
66 

Project Artist Producer Engineer Label Label  

Curb 

RCA 
Bandit 
Milsap Prods. 
Warner/Chappell 
Rounder 
Dream Works 
DGM, Ltd. 
Lyric Street 
RCA 

Sony/Acuff Rose 

Rusty McFarland Windswept 

Fat Possum 
Dualtone 

mix 
od's 
tras 

trax/od's 
tras 

mix 
tras 
mix 

od's/edit 
tras 

trax/od's/mix 
od's 
tras 

od's 
mix 

basics/od's/mix 
basics/od's 

PI MUSIC 
Haynes Geadelmann... 
Georgia Boot 

Dodge 

MONEY PIT 
Carolyn D. Johnson 
James Otto 
Johnny Williams 
Pinmonkey 
Sara Evans 
Reagan 8 The Rayguns 

Brasher/Geadelmann 
Chris Parker 
Dukes/Keller 
Chris Parker 

Worley/Johnson 
Worley/Parker 
Eddie Bayers 
Worley/Poole 
Worley/Evans 
Reagan 8 The Rayguns 

SMASH RECORDING 
Jamie O'Neal 
Shaye Smith 
Jason Sellers 
Stephanie Smith 
Shawn Jones 
Rob Ryan 

Rudin/Noga 

Daniel Noga 

Dan Rudin 

Schleicher/Hellerman RCA 
Mercury 

Beckett/Hachler 
Poole liachler RCA 
Schleicher/Hellerman 
Hachler/Buchert Deaf-Aid 

66 

Good/Ledet 

Project 

film fest, entry 

tv/radio spots 
iv music demos 

tv spots 

trax/od's/mix 
od's 

trax/od's 
od's/mix 
trax/od's 

trax/od's/mix 

demos 

remix 

TOM 
SHAPIR 

Hits/Cuts: "No Place That Far," "Ain't 

Nothing 'Bout You,' "Living And Living Well," 

"I Miss My Friend:' "Wink," "Walking Away A 

Winner," "Thinkin' About You," among others 

Birthplace: Kansas City 

Years In Nashville: 22 

Publisher: SonylATV/Wenonga 

Favorite Song You Wrote: " If 

There Hadn't Been You" (Billy 
Dean) 

Favorite SongYou Didn't Write: 

"All The Way" (Sinatra) 

On What Instrument Do You 

Write: Keyboards 

Influences: Beatles, Bacharach, 

Motown, the Eagles, Paul Simon 

Advice To Writers: If you want to 

write the good songs, you gotta 

write the bad ones out of your sys-

tem. 

Issues Facing Songwriters 

Today: Up and coming, young and 

talented songwriters! And, oh yes, 

little companies like Kazaa and 

Morpheus (digital music file sharing) 

that are doing their best to insure 

that there will be no professional 

songwriters. 

AnyoneYou'd LikeTo Get A 

Cut By? Always wanted an 

Alabama and Conway Twitty cut 

Tom Shapiro was bom and raised 

in Kansas City, with career aspirations 

of something other than songwriting. 

"My dream growing up was to be a 

pro golfer" says Shapiro. "I played golf 

in high school. But my cousin by 

marriage, who I played all the time, 

kept beating me. He wanted to be a 
lawyer or something. So I thought if 

this guy can beat me and doesn't really 

care about playing that much, then 

maybe this isn't for me. Of course, it 

was (golf star) Tom Watson." 

Instead Shapiro turned his atten-

tion toward his other passion—music. 

As a kid he learned to play the piano, 

and wrote his first song while still a 

teenager He got the songwriting bug, 

strangely enough, while at a French 

university during a summer exchange 

program. While there he met an 

Oklahoman with a guitar who enjoyed 
writing songs. Shapiro says it was first 

real entry into the craft. 

He spent his freshman year at 

Whittier College in California, then 

moved to Boston University where 

he majored in Music and minored in 

English. He later taugnt at Berklee 

School of Music. "I was sort of an 

adjunct professor and taught compo-

sitional theory" he recalls. 

In 1973, he co-founded a school 

of contemporary music. Yet a year 

later the allure of songwriter became 

too much. "I sold my part in the busi-

ness, then I moved to LA. around 
1974.1 wanted to be a songwriter and 

times were tough for a few years." 

While in LA., he took odd jobs to 

make ends meet His first major pub-

lishing deal came from Heath-Levy 

Music, and yielded a handful of pop cuts 

by LTD., Sister Sledge and Smokey 

Robinson. His introduction into country 

songwriting came from Michael Garvin. 

"Michael had one foot in Nashville and 

one in LA.," says Shapiro. "We were 

writing R&B and pop.Then one day he 

carne over to the house and said, 

'Let's write a country song.' The first 

song we wrote was called 'Every Time 

You Throw Dirt On Her (You Loose 

A Little Ground): ht finally ended up 

on George Strait's first album. 

"I started writing professionally in 

1976, and then the publisher got rid of 

me in 1978," he laughs. "So I quit the 

music business and went to work in 

West LA. selling musical equipment I 

did that for about a year:" 

His lucked turned around, however 

when George Benson recorded his 

song called "Never Give Up On A 

Good Thing."I was so thrilled," he says. 

'That was a life-changing song for me." 

The cut allowed him to quit his job 

and move to Nashville in 1980. 

"Interestingly enough," he adds, "I just 

found out that the song has been 

incorporated into a song on Jennifer 

Lopez's next album." 
In Nashville he signed with Tree 

International and soon had cuts by 

Crystal Gayle, Eddie Raven, Lee 

Greenwood and Marie Osmond. Over 

the next few years he signed with 

Terrace Music and Great Cumberland 

Music Group, scoring No. 1's by Janie 

Fricke ("Your Heart's Not In ft"),Tanya 

Tucker ("Highway Robbery") and 

Lome Morgan ('Watch Me"). 

His dedication to songwriting has 

been rewarded with 21 No. 1 songs 

and three BMI Country Songwriter of 

the Year awards. NSAI even named 

him its Songwriter of the Decade for 

the '90s. His success continues even 

today with Darryl Worley's "I Miss My 

Friend" and George Strait's "Living 
And Living Well." 

His own publishing company, 

Wenonga (named after the street he 

was born on), currently has two writers. 

"I love publishing," he says. "I love 

being involved with new writers and 

seeing and reliving that excitement" 

When he's not running his company 

or writing, Shapiro likes to spend time 

with his wife of 30 years and their 

three sons. And, of course, he also 

likes to hit the links, where he continues 

to shoot well above Tom Watson. 

—Richard McVey II 
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LOOK who's been to the Island... 
George strait Celine Dion Vince Gill Barbra gtreisand 

Willie Nelson Tim McGraw Diamond Pjo GarY Allan 
Reba McEntire TanYa Tucker Pam Till's AmY Grant 
gara Evans LeAnn Rmes Kenny Rogers Randy Travis 
Herndon DarrYI WorleY The Marie sisters Pinmonkey 
Phil Vassar Billy Bob Thornton TraCY Lawrence 

Jim Lauderdale Montgomery Gentry Jo Dee Messina 

Mindy McCready ChelY Wright Deana Carter George Jones 
Lorrie Morgan Billy Dean Rebecca Lynn Howard 

gteve Holy Cha lee Tennison Mark Wills Gene Watson 
Patty Loveless Collin"Rjaye Mark Nesier Trace Adkins 

Dean Miller Harley Allen Leslie gatcher ...just to name a fete 

Island 'Bound Music 
9 Years, qoo+ Major Cuts And Growing! 

Brad and Julie Daniel, Owners 
Cole Wright, Creative Director 

Angelia Van Vranken, 'Administration Matt Merrell, OfFiCeigtudio Manager 

Staff Writers: 

Kelly Archer 
Max T Barnes 
Wayd Battle 
Jaime Kyle 
Jim McBride 

Phil O'Donnell 
Jamie Paulin 
Darin Pavone 

1204 17th Avenue South 

Brook Dodson, Catalog Manager 

Nashville, TN 37212 

(615) 320-5440 

(Fax) 320-0819 

Ii3ME 
BrEwman Music 6 EntErtainmEnt 

BME welcomes our new royalty... 

MATT KING & QUEEN JANENNE 

56 MUSK Square Vilest • Nashville, TN 37203 • 615-320-7555 • FAX 320-0007 • info@BMEmusic.com 

Our Writers  

Steven Bliss 

Bobby E. Boyd 

Alex Call 

Man King 

Alan Brewer President 

Janenne Remondino Creative Director 

111111111111•11111111111111.1 
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di i'ec to ry Goods & Services for the Music Industry 
ACCOMMODATIONS 

Guest House Inn 800-777-4904 
1909 Hayes St. 37203 . . .. 329-1000 

ARTIST DEVELOPMENT 
Alpha Development  726-8820 

1300 Division St., #306 37203 
Artist Development Group .. . 846-2600 

119 17th Ave. S. 37212 
Artist Development Network . 320-0777 

1021 16th Ave. S. 37212 

DIGITAL AUDIO POST 
at Emerald 

Postproduction for Film & Television 
Audio Production 

28 Music Square East 
Nashville, TN 37203 (615) 321-0511 

Fax (615) 329-9417 

JanySync NV /VV 

Audio Sweetening/ Mastering/ 

Audio Transfers/ DV/ 

Dolby Digital Encoding/ 

Surround Sound/ 

Pro Tools AV/ 

615-320-5050 

www.jamsync.com 

AUDIO POST PROD 
Scene Three, Inc.   385-2820 

1813 8th Ave. S. 

BACKGROUND VOCALS 
Lea Jane Singers   664-1720 

BOOKiNG/MGML 
Artist Development Group . . . 846-2600 

119 17th Ave. S. 
Bobby Roberts Co., Inc. . .   859-8899 

Hendersonville, TN 
Buddy Lee Attractions, Inc.   244-4336 

38 Music Sq. E. #300 
Al Bunetta Management .. 742-1250 

33 Music Sq. W. #102A 
McLachlan-Scruggs Int .   292-0099 

2821 Bransford Ave. 
Poling Music Management .. . 292-7913 

1605 16th Ave. S.#13-4 
Whistler's Entertainment Group 

1701 Church St.   320-1444 
whistlers.com 

World Class   665-0331 
POB 150845, 37215 

CARTAGE 

CARTAGE 

615-828-0107 

CD MANUFACTURING 
echomusic  371-5119 

1017 16th Ave. S. 37212 

DEMO SERVICE 
Artist Development Group ..  846-2600 

119 17th Ave. S. 
Artist Development Network . 320-0777 

1021 16th Ave. S. 37212 
Independent Demo Prod. .. . 308-3437 

Hal Newman, wedodemos com 
Midi Magic Studio   646-7440 

Gerry Peters 
Jim Prendergast Productions . 386-3977 
Ricker Music Group  329-2886 
Songwriters Studio   952-2138 

POB 210902, 37221 

DVD SERVICES 
Music City Digital   321-9552 

1111 16th Ave. S. 

ENGINEERS 
Steve Rossi   826-1471 

ProTools, Vocal Tuning, MIDI 

FILM/VIDEO SCORING 
Whistler's Entertainment Group 

1701 Church St.   320-1444 
whistlers.com 

GRAPHICS 
Cover Art Graphics   834-2826 

19 Music Sq. W. 
echomusic   371-5119 

1017 16th Ave. S. 37212 

INDUSTRY RESEARCH 
Alpha Research   726-8820 

1300 Division St., 37203 
nexlevl@aol.com 

INSTRUCTION 
Guitar Lessons (Top Pro) . 255-8117 

Bart H. Walsh 
Vocal Coaching—Traditional Style 

A. Frizzell  244-8082 
Voice Training & Coaching   259-4900 

R. Grant-Williams 
Voice Training & Performance Coaching 

Robin Earl   662-5643 
Voice Training & Stage Coaching 

Rachel Rains   800-797-7827 
Voice Training for Performing Arts 

James R. Wigginton  389-3058 

INSTRUMENT RENTAL 

INTERNET SERVICES 
Universal Digital Productions, Inc. 

44 Music Sq. E 252-8753 

MAILING SERVICE 
Anyway Mailing Service International (AMSI) 

2603 Westwood Drive, Warehouse, 
37204  385-0801 

MARKETING/NEW MEDIA 
Artist Media Group  218-5132 

artistmediagroup.com 

MASTERING 
Custom Mastering  244-8132 

54 Music Sq. E. 

DIAMONDISC 
AUDIO 

AFFORDABLE FULL SERVICE 
DIGITAL AUDIO MASTERING & 

CDR SNORT-RUNS 

• Manufacturing-Ready CDRs 
• Low, Flat-Rate Package Pricing 
• Major Clients 

(615) 781-6484 
www.diamondiscaudio.com 

info@diamondiscaudio.com 

echomusic   371-5119 
1017 16th Ave. S. 37212 

.1 /1/AL 

st a g e 

DIGITAL EDITING & MASTERING 

10 MUSIC CIRCLE S. 2 5 6. 2 6 7 6 

Georgetown Masters   254-3233 
33 Music Sq. W. #108 

Independent Mastering  463-8933 
Eric Conn 

(71j THE PREMIER 
MASTERING 

MASIEAM11(1 FACILITY 
• Dig & Analog Processing 
• Cedar Audio Restoration 

Andi Miller 
(615) 846-5200 or 846-5203 

1921 Division St. 321-5970 

M ASTER MIX 

Venus Mastering, Cummins Station 
209 10th Ave. S.. #418 . . 777-6790 

MUSIC PUBLISHERS 
Air Deluxe Music   726-1204 

23 Music Sq. E. #301 
ALV Music  254-8100 
Best Built Songs  385-4466 

1317 16th Ave. S. 
Bug Music   726-0782 

1026 16th Ave. S. 
Christmas & Holiday Music. 323-849-5381 

3517 Warner Blvd., 
Burbank, CA 91505 

Don King Music Group  256-0580 
EMI  742-8081 
Famous Music   329-0500 
August Golden Music  353-8134 

6666 Brookmont Tr. 
The GoodLand Group  269-7073 
Harshman Enterprises-Music Publishing 

216 SE 16th Ave., Ocala, FL 34471 
Hemusic@aolcom 

Lil Bill Music  228-2833 
Malaco Music Group  327-0440 

1012 18th Ave. S., 37212 
McLachlan-Scruggs Int.   292-0099 

2821 Bransford Ave. 
Harry Phillips   327-0777 
Ricker Music Group/Waltzing Bear 

1710 Grand Ave., 37172 . . 329-2886 
Rosey Red Music   242-1500 
SongCatchers/Ann Wilson ..   313-8700 

20 Music Sq. W. #208 
Sony/ATV Publishing Int. . . 726-0890 
8 Music Sq. W. 

Southern Writers Group  383-8682 
2804 Azalea Pl. 

Whistlers Music Publishing   320-1444 
1701 Church St., whistlers com 

ORGANIZATIONS 
AFTRA  327-2944 
ASCAP  742-5000 
Assoc.of Country Entertainers 248-2809 
Audio Engineering Society  242-0022 
BMI  401-2000 
Country Music Association  244-2840 
Country Music Foundation  256-1639 
Country Radio B'casters . 327-4487/8 
Gospel Music Association  242-0303 
Int, TV Assoc.   242-0022 
Leadership Music   321-2808 
Musicians Union #257  244-9514 
N.A.R.A.S   327-8030 
Nash Assoc. Talent Directors   385-5700 
Nash Entertainment Assoc.   327-4308 
Nash Songwriters Assoc. Int.   256-3354 
Nashville Film Office   259-4777 
SESAC  320-0055 
The Songwriters Guild   329-1782 

PHOTOGRAPHY 
Nancy Lee Andrews Photography 

Cummins Station #124 . 259-1555 
Karen Williams Johnston   463-7334 
Keith Carey Creative Photo   385-2526 

4104 Hillsboro Pk #12 
Beth Gwinn, POB 22817   385-0917 
Alan Mayor  385-4706 
Blair Morgan Photography .   256-8003 

blairmorganphoto.com 
Arlene Richie  713-528-4471 

Media Sources 
POB 20747, Houston, TX 

Thunder Image Grp  297-5442 
POB 25241, 37202 

Williams Photography  242-0833 
623 7th Ave. S. 

PRO AUDIO 
Russ Berger Design Group Inc. 

4006 Beltline #160, Dallas, TX 75244 
214-661-5222 ... Fax 214-934-3935 

PRODUCTION 
Earwave Productions/Dave Pomeroy 

davepomeroy.com  298-3504 

PRODUCTION EQUIPMENT 
Allstar Generators   220-0260 

602 Swan Dr., Smyrna 

PUBLICITY 

AristoMedia gh, Specializing in 
Christian & Country Formats 

Publicity • Tour Press • Special Events 
Media Marketing • Artist Showcases 

615-269-7071 www.AristoMedia.com 
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Full Court Press   595-6141 
Mike Hyland 

Gurley & Co., Cathy Gurley   269-0474 
POB 150657 

PLA Media, Inc. 
Marketing • Event Planning 
Publicity • Sponsorships 
W EB: www.plamedia.com 

E-MAIL: plewis@edge.net 

327•0100 FAX: 320•1061 

So Much MOORE 
Martha Moore 

Trademark PR   
Webster & Assoc PR .. 777-6995 

musicfirm@aol com 
Whiting Publicity & Promotions 

POB 331941. 37203  242-9857 

298-1689 

331-780 

PUBLISHING ADMIN 
Bluewater MUSIC Corp 327-0808 
POB 120904, 37212 

Bradley Music Management 
1100-D 18th Ave. S 320-3220 

Copyright.net   250-4600 
1625 Broadway, Fl. 4 

RADIO PRODUCTION 
Audio Productions   321-3612 

1102 17th Ave. S. #200 

RECORD LABELS 
Capitol   269-2000 
Curb/Nashville   321-5080 

Records  320-1444 
1701 Church St., ivrecords com 

Interstate 40 Records .. . 702-363-8506 
9208 Spruce Mt. Way 
Las Vegas, NV 89134 

Makin' Music 
The Very Best in Commercial 

Hit Songs and Records 

First Class Promotion, Marketing, 
Distribution and Artist Development 

Exclusively for Serious Artists with 
Serious Financial Backing 

Mainstream Pros./35 Years Exp. 

123017th Ave. S., Nashville, TN 37212 
(615) 269-6770 makinsongsmusic@aolsoom 

MBS Records   321-3612 
POB 360, Greenbriar, AR 72058 . 

MCA  244-8944 
Mercury/Nashville   524-7500 
Oh Boy Records   742-1250 
OMS Records 888-522-5607 

POB 52112, Durham, NC 27717 
RLG Label Group  301-4300 
Six-One-Five   776-2060 
SONY  742-4321 

Columbia/Epic/Monument/Lucky Dog 
Waltzing Bear Records 329-2886 

1710 Grand Ave., 37172 
Warner Bros   748-8000 

RECORD PROMOTION 
Great North   218-675-6205 

Marco tV1usk Group 
Music Row • R&R Indicator • Texas • Americana 

and Secondary Impact Radio Promotion 

615.269.7074 
www.MarcoPromo.com 

recordpromotion.net 
Specializing in radio tours.., old fashioned 

radio promotion with a new name. 
MUSI, Row • R&R Warrior • Ne. Musa Weekly - R&R • Billboard 

615/251-9993 
209 10th Ave S., Cummins Station #516 . 37203 

Bill Wence Promotions   776-2060 
POB 39, Nolensville, TN 37135 

RECORDING STUDIOS 
16, 24 & MORE 

AlliSongs Studio   allisongs.com 
127 Academy Sq. 

Bayou Recording   340-9000 
1708 Grand Ave. 

Brush Hill Studios   870-1221 
1421 Tempany Ct. 

The Castle   791-0810 
1393 Old Hillsboro Rd., Franklin, TN 

Creative Workshop 
2804 Azalea PI  383-8682 

Digital Audio Post   321-0511 
Emerald Mix Room 842-5200 

28 Music Sq. E. 
Emerald Sound Studio   846-5200 

1033 16th Ave. S. 
Emerald Studio Six   842-5200 

18 Music Sq. E. 
Emerald Tracking Room 842-5200 
2 Music Cir. E. 

Houston Recording 496-5347 
Island Bound Studio   320-5413 

1204 17th Ave. S. 
Jam Sync  320-5050 

1232 17th Ave. S. 
Jukebox  297-9100 

646 W. Iris Dr. 
Masterlink Studio  244-5656 

114 17th Ave. S. 
Midi Magic Studios  646-7440 

7176 Somerset Farms Dr., 37221 
Music Mill   254-5925 

1710 Roy Acuff Pl. 
Music Works Recording & Production 

1010 16th Ave. S.   259-3103 
Omnisound Recording Studio 

1806 Division   321-5526 
Recording Arts   321-5479 
The Ricker Studio  329-2886 
Seventeen Grand  327-9040 

1001 17th Ave. S. 
Sound Stage  256-2676 

10 Music Circle S. 
The Soundshop  244-4149 

1307 Division St. 
SoundSmith  826-8929 

183 Clearview Cir., Hendersonville, TN 

STUDIO 

ON WHEELS 
REMOTE RECORDING 

WWW.AUDIOTRUCK.COM 

L.A. (562) 789-9937 

NASHVILLE (615) 373-8616 

ATLANTA (40.4) 584-0211 

Suite 16 Recording   329-8130 
1011 16th Ave. S. 

Whistler's Music Studios   320-1444 
1701 Church St., whistlers com 

Wildwood Recording   661-4948 
6318 Panorama Dr., Brentwood, TN 

REHEARSAL 

1101 Cherry Ave., Nashville, TN 37203 

Th underbirdz   242-8630 
2905 B Armory Dr., 37204 

RENTAL SOUND 
Alistar Audio   220-0260 

602 Swan Dr.,Smyrna, TN 

Event Mgmt., 
Consulting, 

Sound, Lights 
and Staging 

Hum« lEtrantrarr 
enonuiwrionrs 

69 Trimble Street • Nashville, TN 37210 
Phone: 615-242-7248* www.hughbennett.com 

PRO AUDIO RENTALS 

615-812-GEAR 
Studio Instrument Rentals . . 255-4500 

(S.I.R.)1101 Cherry Ave., 37203 

SHOWCASE VENUES 
Studio Instrument Rentals . . . 255-4500 

(S.I.R.)1101 Cherry Ave. 37203 

STRING SECTIONS 

IUShilIe CARL GORODETZKY 
STRING CONTRACTOR 

1111M11111141 615-331-6446 

} 615-331-6711 

cgoro@comcast.net 

708 Sills Cf. Nash., TN 37220 

TAPE DUPLICATION 

Cassette & CD Express 
"Quality Cassette and CD 
Copies on Music Row" 

Quick Turn Around! 

615-244-5667 
116 17th Avenue South 

AIJON  Nashville, TN 37203 
(between Broadway and Drown Street) 

VIDEO PRODUCERS 
The A.V. Squad  661-4378 

John Lloyd Miller 
Above & Beyond Pictures  385-3203 

POB 121426, 37212  255-3203 
Andi Films   279-0505 

3620 Rainbow Pl., 37204 
The Collective   327-1820 

1221 17th Ave. S. 
Bob Cummings Prod. Inc.   385-4400 

1204 Elmwood Ave. 
Deaton Flanigen Prod 329-2095 

1014 17th Ave. S. 
Tom Forrest, Tailight, Inc.   385-1034 
High Five Prod./Nashville .   321-2540 
L.A.213-964-9555 

Mark Gray  305-665-4750 
5763 Bird Rd., Miami, FL 

Mega Media  292-0300 
2910 Woodlawn Dr. 

Pecos Films   377-7666 
5115 Maryland Way, 37027 

Picture Vision   244-2060 
209 10th Ave. S., Ste. 425 

Planet Nashville   386-9909 
1315 16th Ave. S. 

Rainmaker Productions   320-7267 
815 18th Ave. S. 

Reel Image Films   256-0580 
19 Music Sq. W. 

Reel Productions, Inc.   297-5036 
972 Greenland Dr. 

Scene Three, Inc.   385-2820 
1813 8th Ave. S. 

Stephen Yake Prod.  254-5700 
237 French Landing Dr. 

Toppics   800-925-1232 
Bill Young Prod  713-240-7400 

750 Park Two Dr. 
Sugarland, TX 77478 

VIDEO PROMOTION 

,à‘ristoMedia 
„ Specializing in Christian, Country 

and Alternative Formats 
Music Video Compilation, Distribution, 

Promotion 8, Micro Marketing Campaigns 

615-269-7071 www.AristoMedia.com 

VIDEO STUDIOS 
Scene Three. Inc.   385-2820 

1813 8th Ave. S. 
Stage Post   248-1978 

255 French Landing Dr. 
Studio Instrument Rentals . 255-4500 

(SIR.) 1101 Cherry Ave. 

VIDEO STYLISTS 
Norma Crisp Inc.   754-7200 

Hair/make-up artist, 605 Davis Dr. 

VIDEO TAPE DUPLICATION 
Castle Technology   361-5140 
Detail Disc Manufacturing   352-2852 
  1-800-737-7624 

Music City Digital   321-9552 
1111 16th Ave. S. 

VIDEO TAPE EDITING 
Ground Zero   322-9927 

1011 16th Ave. S. 
Music City Digital   321-9552 

1111 16th Ave. S. 
Scene Three, Inc.   385-2820 

1813 8th Ave. S. 
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Foreign Subpublishing for 
the Independent Publisher 

by Kerry O'Neil, O'Neil Hogaman, PLC 

F
or most independent publishers 
involved in a joint venture with one 
of the "major" publishing companies 

(Sony, Universal, etc.) the sub-publishing of 
their foreign activity will automatically go 
through the larger company's system. But for 
independent publishers who are not in a 
venture with a major, there are many choices 
and possibilities when it comes to handling 
their foreign activity. In this month's article 
we will highlight some of the key areas 
involved in sub-publishing. 

The typical independent publisher has a 
number of decisions to make when entering 
this area. 

I. WORLD-WIDE VS. 
TERRITORY BY 
TERRITORY DEALS 
1 lie first decision encountered is the type 

of deal; world-wide or territory by territory. 
There are pros and cons to both. World-wide 
deals with a major publishing entity (Warner/ 
Chappell, EMI, Sony, etc.) allow the greatest 
ease of administration since you only cope 
with one office which in turn then deals 
with all of its territorial representatives. 
However, all territories are lumped together 
in the economic sense, i.e., a single advance 
is usually cross-collateralized against all terri-
tories' activity. 

In a territory by territory deal you can 
pick the subpublisher you feel is best for you 
in each market and your economic relationship 
is not cross-collateralized between territories. 
This can have more importance when you 
have significant advances in many territories 
and don't want to cross-collateralize the per-
formance of each market into one pot. Also, 
in either case, Canada is sometimes dealt 
with separately and it's often prudent to deal 
directly with the Canadian collecting soci-
eties as opposed to a sub-publisher. 

II. LICENSING PERIOD 
The typical term for most deals is three 

years, plus a collection period of one year 
after the expiration of the term to collect 
income in the "pipeline." The term, plus any 
extensions, and the collection period can 
vary based on a number of factors such 
as advances, the economic strength of the 
catalog, etc. 

III. ADVANCES 
As mentioned above, a source of capital 

to the independent publisher can be the 
advance received from its subpublishers. 
However, advances have their cost and the 
larger advances will generally impact on the 
favorability of other aspects of the deal such 
as the term, income splits, etc. Often the 
initial advance is calculated based on the 
estimated catalog earnings for a certain period 

of time and the contract may have a provision 
for additional advances, called "rollover 
advances," if the original advance is recouped 
before the last year of the contract term. 

IV. INCOME SPLITS 
The subpublisher and publisher split the 

income earned in each market on a negotiated 
basis. The percentage splits typically range 
from 80/20 to 90/10 (publisher/subpublisher,) 
based on the gross receipts after the mechan-
ical/performance rights organization fees 
have been deducted. The splits vary based on 
type of income (performance, mechanical, 
synch, etc.) and whether there was an advance 
of any substance made; "collection deals," 
which are subpublishing deals without an 
advance, usually have the most favorable 
income splits. Also, there are frequently 
incentive splits for "covers," i.e. new exploita-
tions that the subpublisher obtains, that 
usually range from 70/30 to 75/25. 

The complexity of subpublishing is 
increasing each year with the growth in impor-
tance of foreign markets and the European 
Union in particular. Each country has its own 
peculiar rules and customs and they need to be 
understood in order to obtain the best results 
from each arrangement. As with all business 
arrangements of this complexity, we strongly 
suggest that you consult with an advisor expe-
rienced in the international arena before ven-
turing into this area. pz 

music production 

artist management 

music publishing 

iv welcomes their new writer Steve Dukes and congratulates 

Chris Pelcer on "The Good Life," featured in the major motion picture, White Oleander 

1701 Church St., Nashville, TN 37203 p: 615.320.1444 I f: 615.320.0750 I w: www.ivgroup.cc  

Nashville / Los Angeles 
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Bobby Karl... 
Chapter 171 

W e pause in our labors to honor one 
of our own. The staff of Music Row 
joins the rest of the hard-working 

press corps to salute AP music reporter Jim 
Patterson on being this year's recipient of the 
CMA Media Achievement Award. The surprise 
party honoring him was held in the CMA lobby 
(10/10) with many well wishers in the house. 

Ed Benson had lured Jim to the event with 
the ruse that his expertise was needed for a com-
mittee meeting. Urn, they don't have committee 
meetings from 5-7 p.m., but Jim bought it. 

"I guess you've figured out by now that 
something is up," said Ed as the surprised scribe 
walked through the crowd. "This reflects an 
enormous amount of respect and admiration of 
your peers," he added, presenting the plexi trophy. 

Jim got all choked up, but recovered 
enough to quip, "Really, the free CDs are reward 
enough. You should probably give an award to 
some guy playing fiddle in a road band, rather 
than a journalist. But I'll take it." 

The room was packed with publicists—to 
wit, Jessi Schmidt, Karen Byrd, Darlene Beber, 
Janet Bozeman, Lisa Wysocki, Kirt Webster, 
Jeff Walker, Jerry Bailey, Leslie Kelner, Craig 
Bahn and Susan Niles, plus the phalanx of ex-
MCAers Jenny Bohler, Hannah Sanford and 
Sarah Brosmer, plus former winner Jay Orr. And 
in what I believe is a historic first, the Media 
Achievement winner's wife was invited. Wait a 
minute, Athena Patterson is a CMA employee. 

"For those of you who think I have an inside 
track because my wife works for the CMA, this is 
proof that I don't," the surprised Jim insisted. 

The concert of the month was unquestion-
ably The Chieftains' star-studded showcase at 
the Ryman (9/30). One by one, Bryan Sutton, 
Buddy iSi Julie Miller, John Hiatt, Tim O'Brien, 
Earl Scruggs (a standing ovation), Emmylou 
Harris (another standing ovation), Jerry Douglas, 
Patty Griffin, Ricky Skaggs, the Opry Square 
Dancers, the Mary Moran Irish Dancers, Martina 
McBride, Alison Krauss (lovely on "Molly 
Bawn"), Jeff White, the Del McC,oury Band and 
the superb Gillian Welch & David Rawlings 
("Katie Dear") celebrated the music of the group's 
new Nashville CD Down the Old Plank Road. 

It was 0 Brother, only further back in time 
to country's Celtic roots. Hazel Smith, Traci 
Thomas, Traci Todd, Martin Fischer, Richard 
Wooten, Jon Grimson, Rebecca Crawford, 
Rick Taylor, Larry Holden and Jerry Holthouse 
were among the acoustic-music lovers cheering. 
"You know what kind of a crowd you've got when 
Del McCoury gets a bigger hand than Martina 
McBride," observed Brett Woolcott sagely. 

If you weren't there for the glory days, well, 
you're just young, that's all. Those of us who were 
there, gathered for The Contenders "reunion" at 
The Basement (9/28). This fondly recalled 
Nashville roots-rock band of the '70s featured 

...Works The Room 
the late Walter Hyatt, the late Steve Runkle and 
the late Champ Hood. A visit from Hawaii by 
original drummer Jimbeau Walsh prompted 
Tommy Goldsmith to recruit John Owen, 
David Olney, David Ball and others to recreate 
some of the band's finest moments. This was to 
celebrate the CD reissue of the band's lone LP 
(1978). A grand time was had by all. 

It's been a month of conventions and confabs. 
First up was Songfest, a group of panel discussions 
and showcases designed to put the spotlight back 
on Muscle Shoals, Ala. (9/19-9/21). Rick Hall 
slayed 'em as the keynote. I got to meet soul leg-
ends Clarence Carter and Freddy Hughes at an 
afternoon panel. 

Because the town is so small, the convention 
was notable for the ease with which participants 
mingled at the showcases. Dan Dailey and I 
schmoozed Rita Coolidge, Norbert Putnam, 
Dan Penn, Wayne Carson, RCA newcomer 
Brice Long, Bonnie Bramlett, Spooner Oldham, 
Barry Beckett, Jim Foglesong, Marty Raybon 
and more. Nancy Shapiro led a NARAS 
recruitment team on the scene. 

Next up was the Americana convention, 
notable for a rare appearance by the legendary 
Johnny Cash (9/13). Cruising the Hilton, I 
spotted fabulons John Lomax III, Bob Saporiti, 
Pete & Kitsi Keykendall, David Conrad and 

(we are not worthy) The Flatlanders. The level 
of talent showcasing this year was awesome— 
Darrell Scott, Leslie Satcher, Dale Ann Bradley, 
Mike Ireland, John Cowan, Saddlesong„ Heather 
Myles, Kelly Willis, Irene Kelley, Duane Jarvis, 
Jim Lauderdale, Will Kimbrough and so many 
more that it was impossible to take it all in. 

The IEBA convention at the Sheraton 
(10/6-10/9) featured a second awards-show 
appearance ( 10/8) by The Man in Black (no, we 
really are not worthy). The convention also 
spotlit Rhonda Vincent, Crystal Gayle, Larry 
Fitzgerald, Mark Hartley, Bill Engvall, Patti 
Burgart, Marty Stuart, Merle Kilgore and Paul 
Moore. Legendary Billy Deaton ("One Call 
Gets 'Em All") was surprised by Porter Wagoner 
at the Graham Central Station NATD breakfast 
as a lifetime-achievement awardee ( 10/9). Billy 
Walker, Jeannie Seely, Clay Walker, Ray 
Stevens and Jan Howard were among the 
applauders offering get-well wishes to Billy as he 
recovers from a broken hip. 

Done schmoozing? Not by a long shot. Next 
came the Nashville New Music Conference 
(10/9-10/11) at the Ramada Inn. Participants 
got tours of Nashville studios, nightclubs, the 
Opry and CMT. There were demo-making 
demonstrations, a small trade show and panel 
discussions. Launched last year, 2NMC aims to 

,Wmeeed 
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THANKS MARK, KEVIN, AND ALL OUR FRIENDS ON MUSIC ROW 
FOR AN INCREDIBLE YEAR! WE APPRECIATE ALL OF YOU! 

ROSTER  

Kevin Denney (Lyric Street) 
March Family Music/Maleah Music (BMI) 

Mark Narmore 
March Family Music/Caketaker Music/Sony/ATV/Tree (BMI) 

CUTS INCLUDE 

That's Just Jessie, It Don't Matter, My Kind Of Song, It'll Go Away (Kevin Denney); 
She'll Go On You, Let's Find A Church, There's A Lot Ridin' On That (Josh Turner); 
Don't Play Any Love Songs (Jameson Clark); Lips Like Yours (Mindy McCready); 

Me and Mexico (Chalee Tennison) and MORE! 

CATALOG REPRESENTED BY  

Anthony Von Dollen 
(776-7192) 

Kevin Pearce, President 
MARCH FAMILY MUSIC (BMI) 

Betty Sanders, Admin. Director 
LIOLAMB MUSIC (ASCAP) 

30 Music Square West, Suite 305 • Nashville, TN 37203 • ( 615) 742-9091 • Fax ( 615) 742-0239 
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fill the void left by the defunct Extravaganza. So 
there were about 350 showcasers at clubs all over 
town, including faves The Bees, Venus Envy, 
Jaime Hanna, Moe Loughran, Willie Crespo, 
Georgia Middleman, Brent Woodall, Lauren 
Braddock and Stereoblis. 

Living legends gathered at the Opry House 
to celebrate the 100th anniversary of the 
Nashville chapter of the AFM. Brenda Lee, 
Willie Nelson, Ray Price, Kitty Wells, The 
Jordanaires, Dobie Gray, Grand Ole Opry stars 
and The Nashville Symphony Orchestra headed 
a star-packed bill. The AFM's Harold Bradley 
correctly noted, "There won't be another show 
like it for 100 more years." 

I just love a progressive party, don't you? If 
you were a museum devotee, the Frist Fine Arts 
Center and the Country Music Hall of Fame 
dazzled with back-to-back exhibit-opening bashes 
(10/10). The Frist drew the far bigger crowd for 
the opening of its gorgeous "Whistler, Sargent 
and Steer" show. Party queen Elaine Wood, 
State Sen. Doug Henry, Symphony Chorus 
member Mike Nolan, Country Music magazine's 
Mike McCall, Hall of Fame architect Seab 
Tuck, marketer Ellen Pryor, Phonolwc Records 
guru Mike Smyth, regular Music Row scenesters 
John & Michael (Bevington) Sales, publicist 
Susan Keel and, of course, gracious Frist chief 
Chase Rynd ooed and ahhed. 

The exhibit is a must-see. John Singer 
Sargent ( 1856-1925) painted turn-of-the-century 

portraits that are so sumptuous you almost want 
to lick them. (Do NOT do this!) James McNeill 
Whistler ( 1834-1903) handled paint brilliantly, 
combining masterful draftsmanship with impres-
sionistic technique while fusing Japanese graphic 
influences. Philip Wilson Steer ( 1860-1942) is 
considered one of Britain's leading impressionists. 

Our second museum stop of the night was 
for the opening of "Treasures Untold," an exhibit 
of country-music memorabilia collected by fans. 
Chuck Mead, Patsy Stoneman, Charlie Dick, 
Gordon Stoker, Michael Montana, Glenn 
Sutton and George Riddle were there. So were 
Amy Kurland, David & Lois Riggins-Ezell, 
John Bridges, Jerry Williams, Ed Salamon and 
Beth Gwinn. 

"This is how fans help tell the country-
music story," said Michael Gray. Kyle Young 
introduced several of the fans/collectors who 
contributed to the show. Marty Robbins fan 
Barbara Pruett spoke on their behalf. 

It's a fun little exhibit. One fan made a 
book filled with celebrity guitar picks. Another 
had logged all of Bob Wills' KV00 radio broad-
casts. One filled a glass case with Barbara 
Mandrell stuff. Another collected odd stringed 
instruments. Homemade fan-club publications, 
photos, an obsessive chronicle of Vernon 
Dalhart's voluminous recordings. You get the 
idea. 

Celebrating new albums were Tanya 
Tucker (9/26, BMI), Chris Jones ( 10/5, Station 

Inn), Ronnie McDowell & The Drifters (9/17, 
Coach Room), Teddy Larkin ( 10/3, Douglas 
Corner) and the likes of Rosie Flores, Billy 
Burnette, Raul Malo, Chris Knight and Robbie 
Fulks (9/26, 12th & Porter), who are among 
those on the Cash tribute CD Dressed in Black. 

Michael McDonald and Wynonna sang at 
the Grace Chapel benefit (9/28, Leiper's Fork). 
And the whole world turned out for Ronnie 
Dunn's "Rock the Barn" benefit for the St. 
Thomas Women's Center. Sara Evans, Darryl 
Worley, Rascal Flatts, Pam Tdlis, Brooks & 
Dunn, Lonestar, Rodney Crowell, Martina 
McBride, Rebecca Lynn Howard and Brenda 
Lee took the stage. 

Robin Mitchell-Joyce was there. So was 
Clarence Spaulding. David Ross schmoozed 
Mike Dungan, Scott Borchetta, Bob Doyle, Don 
Cook, Tom Collins and, of course, organizers 
Donna alley and Connie Bradley. You want a 
tockin' party? Call those two. 

In other news of note, Joe Diffie and Hank 
Thompson sang their way into the Oklahoma 
Music Hall of Fame in Muskogee ( 10/8). Ray 
Charles and Travis Tritt traded soul songs at a 
CMT Opry House taping (9/10). BMI held a 
reception for the board of the North American 
Folk Music & Dance Alliance (9/20). And 615 
Music Studio's Randy Wachtler and Am South 
Bank's Lisa Harless hosted a reception for "Eye 
in the Sky"/ "Don't Answer Me" 1980s rock star 
Alan Parsons (9/18). co 

Kim Wood Sandusky 
Vocal Consultant for Major Recording Artists and Artist Development 

Credits include: 
Beyoncé Knowles — Destiny's Child, Columbia Records 

Tom Keifer of Cinderella, Sony Records 

Kelly Rowland — Destiny's Child, Columbia Records 

Pam Tillis, Arista Records 

Michelle Williams — Destiny's Child, Columbia Records 

Mark Schultz, Myrrh/Word Records 

WhisperLoud, Reunion Records 

Jaci Velasquez, Word Records 

Hagfish, London Records 

Joey Kibble — Take 6, Warner/Reprise Records 

Sygnature, Columbia Records 

Beyoncé Knowles, Destiny's Child 
"Kim knows exactly what you need to get the results 

you need. She bas helped me tremendously." 

Kelly Rowland, Destiny's Child 
"I've worked with Kim and after the first session 
I was amazed. I've noticed a big difference on 
tour with my voice stamina being stronger." 

Michelle Williams, Destiny's Child 
"Kim bas helped me so much. 
I see a big difference in my voice." 

Kim is also experienced in Artist Development 
for various Record Labels, Producers, and Managers. 

PHONE: 615.327.2523 
900 19th Avenue S., Ste I Ioô • Nashville, TN 37212 • www.kimwoodsandusky.com 
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best reason to cilit our 
weaLth maragement experts 
toclayL TomorrovvL 
SunTrust has been in the investment business for over 100 years. So you would expect 
us to be experts at it. It's especially true in the music business where the security 
of tomorrow depends on your success today. SunTrust provides comprehensive wealth 
management with superior investment advisory services and customer solutions specific 
to the music and entertainment industry. Effectively managing your 
money requires more than innovative financial thinking. It requires a 
detailed understanding of the business and a commitment to be 
there tomorrow. There's just no reason to settle for anything less. 

SUNTRUST 
www.suntrust.com 

Securities and Insurance Products Are Not FDIC Insured Are Not Bank Guaranteed May Lose Value 

"SunTrust Private Client Services" is a marketing name used by SunTrust Bank, SunTrust Securities, Inc., and their affiliates. 
SunTrust has provided wealth management, fiduciary and trust services to clients for over 100 years. Securities, insurance and 
other investment products are sold through a non-bank affiliate, SunTrust Securities, Inc., a registered broker-dealer and member of 
the NASD, SIPC. ©2002, SunTrust Banks, Inc. SunTrust is a federally registered service ma of SunTrust Banks, Inc. nsh 102-02 



ALBUM REVIEWS 

chart-topper "Fly" and in honor of 1980s 
pop, the group gives Cyndi Lauper's "I Drove 
All Night" a countrified makeover. The band 
chose a cast of top-notch songwriters for the 
remaining originals. Standout tracks include 
"Falling Down," a sorrowful ballad written by 
Jeff Skorik; Gwil Owen's "Augusta," a reflec-
tive acoustic number featuring guest Ricky 
Skaggs; and the still-climbing debut single, 
"Barbed Wire & Roses," a swampy, raunchy, 
slide guitar-fueled tune penned by Tia Sillers, 
Mark Selby and Sean Locke. Reynolds also 
proves himself as a promising songwriter on 
the languid "The Longest Road." Taking a 
shy new lover on a date, he offers, "Before 
this quarter moon is spent/We'll let these 
razor high beam lights/Cut us a slice of Friday 
night" Then assures, "We don't have to 
move so slow/We can take the fastest lane 
down the longest road." Pinmonkey's acces-
sible sound resembles harmony-centered 
rock acts such as the Byrds and the Eagles, 
but they add just enough twang for coveted 
country radio airplay. The group plays it safe 
on their self-titled debut, but Reynolds' 
strong vocals, backed by an abundance of 
catchy melodies, earn them a winning strike. 

—Heather Johnson 

RASCAL 
FLATTS 
Melt 
(Lyric Street Records) 
Producers: Gary Levoz, 
Jay DeMarcus, Joe Don 
Rooney, Mark Bright, 

Marty Williams 
Prime Cuts: "These Days," "Dry County 
Girl," "FaIlin' Upside Down" 
Critique: Melt, the long awaited follow-up 
album to Rascal Flatts' platinum selling 2000 

debut, has all the hallmarks that made the trio 
special in the first place: stellar harmonies, 
brilliant arrangements, bright production and 
wonderful musicianship. However, unlike their 
debut, too much of the material contains an 
overly sunny disposition and a love-conquers-
all outlook that seems aimed deliberately at 
the bored housewife demographic. Except for 
"These Days," a rumination on lost love; the 
cleverly-writ and unique take on a love 
object "Dry County Girl"; and "My Worst 
Fear," a steel guitar soaked song that's a twist 
on the love-'em-and-leave-'em formula from 
Al Anderson and Anthony Smith, that's 
about it. Too much of the remainder of the 
album (co-produced by the group itself) 
sounds pretty and buoyant but lacks the 
kind of songs such as "I'm Movin' On" which 
gave the band's debut so much commercial 
momentum as well as a strong core. Granted, 
there are some satisfying moments here. "Too 
Good Is True" is as catchy as a summer cold 
while the power ballad "I Melt" should heat 
up airwaves and hearts alike. Still others 
such as the cutesy "Love You Out Loud" and 
"You" are little more than thinly disguised 
Journey, sappy lyrics and all. And "Like I Am" 
is at best a terrific showcase for co-writer 
Joe Don Rooney's vocal mastery. "Mayberry," 
a banjo-driven piece, is distinguished by 
seamless harmonies, an interesting melody 
and arrangement, yet it comes off about as 
sincere as a chamber of commerce spot. 
"Fallin' Upside Down" is a peppy melody 
co-authored by Derek George and John Tim 
that rivals the band's past hit "Prayin' For 
Daylight" on the ditty scale. Yet, despite 
their abundant talent, without consistently 
great songs Rascal Flans comes off like 
Diamond Rio's kid brother... still wet behind 
the ears. 

—Ron Young 

KEITH 
URBAN 
Golden Road 
(Capitol) 

Producers: Keith Urban, 
Dann Huff 

Prime Cuts: "Somebody 

Like You," "Jeans On," 

"Who Wouldn't Wanna 

Be Me," "You Look 

ood In My Shirt," "You Won," "You're Not My God" 

Critique: Five ye L -s ago Capitol Nashville released and 

promptly ignored the triumphant debut album of a band 

called The Ranch. Despite being stillborn, this eminently 

entertaining and marketable record developed a small 

cult following within the industry, the consensus being 

that if this was the direction country was headed, then 

hallelujah. But shunned by radio and label alike,The Ranch 

broke up and country headed in a different direction. 

Mostly down. Capitol held onto Ranch frontman Keith 

Urban, however, pushing his self-titled debut album to 

gold certification on the strength of the ballad, " But For 

The Grace of God." Success at radio notwithstanding, 

Urban pulled most of his punches on the album, backing 

away from the gritty, energetic edge of The Ranch. 

Probably a smart move. Now, with Horizon award in 

hand and firmly established as one of the format's 

fastest-rising stars, Keith Urban has returned. And this 

time he's bringing the whole package. First single and 

chart rocket"Somebody Like You" hints at Golden Road's 

tone, but the album is far from one-dimensional. It 1 
unfolds with repeated listenings, exploring Urban's familiar 

wanderlust ("Who Wouldn't Wanna Be Me," "Jeans 

On") and his faith (" You're Not Alone Tonight") while j 

speaking frankly of his battle with addiction ("You Won," I 

"You're Not My God"). Urban wrote or co-wrote eight 

of the 12 tracks, produced the entire album (Dann Huff 

co-produced six cuts) and his signature guitar sound is 

all over the disc. In short, Keith Urban has emerged as 

country music's most complete artist, bar none. As 

such, he's created the most complete album to come 

out of Nashville in years.And I can't shake the feeling his 

best work is still ahead of him. Hallelujah. 

—Chuck Aly 

Providing Complete Audio, Video and Film Archival Services to the Entertainment Industry 

Since 1951, prestigious film production companies, recording studios, record labels and 
audio/video producers have trusted Iron Mountain to preserve their priceless assets. 

• Secure Underground and Above Ground Vaults 
• Climate Controlled Environments 
• Rapid Retrieval and Delivery Services 

• 24 Hour, 7 Day a 
Week Access 
• Online Access 

IRON MOUNTAIN® 
FILM & SOUND ARCHIVES 

(615) 641-7811 • Barry Cardinad Sales/Acct Manager 
wwwfronmountain.com 

Preserving the Past... 
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Everyone Dreams of What 
Fe an Attain... 

1411.111111111110110111/ 

A new all encompassing network of exceptional travel 
services developed with you, the discriminating traveler 
in mind. Whether it's private jets, luxurious yachts, the 
finest hotel accomodations, limousine service, or the 
ultimate personal concierge, Vivendé is the answer to all 
your travel and entertainment lifestyle needs with one 
phone call. 

Discover Vivendé...a way of life at 1-888-2Vivendé. 

A revolutionary sol u tion for the discriminating traveler. 

Phone: 305.670.9590 Toll Free: 1-888-2Vivendé Fax: 305.670.9593 
9100 South Dadeland Boulevard, Suite 1100, Mid m i, Florida 33156 
www.vivende.com 



N
usic United for Strong Internet Copyright (MUSIC), an alliance 
encompassing most of the music industry, has launched a public 
relations campaign to educate consumers about digital "piracy." 

Full page ads have been taken in prominent publications under the headline, 
"Who Really Cares About Illegal Downloading?" Undersigned are organizations 
from RIAA to GMA, and artists from Eminem to the Dixie Chicks. The 
campaign also includes quotes from folks like Mark Knopfler, who says of file 
sharing, "You might as well walk into a record store, put the CDs in your pocket 
and walk out without paying for them." 

Days after these ads appeared, the major labels agreed to pay $ 142 million-
plus to settle a price-fixing lawsuit brought by Tennessee's attorney general. 
The announcement prompted this snide response from a music fan: "They 
might as well walk up to me in a record store and pick my pocket for an extra 
five bucks every time I buy a CD." 

Despite the poetic timing of the price-fixing announcement, the long and 
detailed history of music industry abuse and thievery (mostly at creators' 
expense) does not provide justification for alleged Internet theft. Two wrongs 
do not make a right. But is the behavior exhibited by most downloaders truly 
wrong? Consider this MUSIC Alliance quote from renowned producer Jimmy 
Jam: "It sounds kind of parochial to say this, but you have to play by the rules. 
There's rules that have been established over a long period of time. The rules 
aren't always the right rules, but you have to follow them." 

So what are the rules? Copyright? Consumers have, at best, a vague notion 
of the concept. And they certainly don't understand licensing or Intellectual 
Property revenue streams. Here, then, are the unspoken music usage rules, from 
a consumer perspective: 

1) I (the consumer) will be able to hear all the free music I want on TV 
and radio. 

2) You (the industry) will do everything in your power, legal or illegal, 
to get me to hear and be ravenous for the music you promote. 

3) If you succeed in creating a demand for your song, I have the option of 
either holding myself hostage to the whims of radio to hear it again or 
paying $ 12 to $20 for a product of largely undetermined quality. 

Now throw the Internet into the mix and reconsider these rules. File sharing 
conforms perfectly to Rule No. 1. Rule No. 2 is working better than ever. And 
the flaws in Rule No. 3 have been fixed. Brilliant! 

Here's where the rights holders in the audience stand up and scream, "BUT 
WE'RE NOT GETTING PAID!" Which underscores my point. 
Compensation for creators has never been a consumer issue and it is not one 
now. Nor should it be anymore than you and I concern ourselves with whether 
the newscast copywriter gets paid. It's a back-room function. And in this situ-
ation, getting paid means attaching to the revenue streams of Internet Service 
Providers. Nobody downloads without an Internet connection, right? 

Instead, we're focused on "educating" consumers. We want to change 
behavior that, compensation aside, fixes the music industry's biggest problems. 
What if we succeed? 

—Chuck Aly, c.aly@musicrow.com 

Chuck, you big dufus. Is it the consumers' fault that arguably the greatest 
distribution system to date doesn't have a viable way of compensating copy-
right holders? Sure it is! Consumers should know better. A 13-year-old kid— 
let's call him Little Blind Orphan Jimmy—who hears a song on the radio should 
realize that the copyright compensation structure is non-existent if he gets 
that song via file-swapping. Little Blind Orphan Jimmy should understand 
that despite the massive amount of advertising from labels to "Get This Music!" 
getting it via downloading isn't right. Kill Little Blind Orphan Jimmy!... Sorry, 
I just have no sympathy for thieves! 

And labels aren't stupid. It makes perfect sense for them to pay middle-men 
millions of dollars to reach consumers via radio instead of going directly to the 
public. You big dufus. 

GARY NICHOLSON M USIC 

"Squeeze Me In"  
Thanks to Garth Brooks, Trisha Yearwood 

and Allen Reynolds 

"She Couldn't Change Me"  
Thanks to Eddie Montgomery, Troy Gentry, 

Anthony Martin and Joe Scaife 

"Never Without You"  
Thanks to Ringo Starr and Mark Hudson 

Bonnie Bramlett 
T. Graham Brown 
Tommy Castro 
Guy Clark 

Shemekia Copeland 
The Derailers 

"More Love"  
Thanks to the Dixie Chicks 

and Lloyd Moines 

"I Want To Be The One" 
Thanks to Lonestar and Dann Huff 

Delbert McClinton  
Grammy Winning Nothing Personal Album 

(Producer, Gary Nicholson) 

Other Cuts By: 

Fleetwood Mac 
Rosie Flores 
George Jones 

Keb' Mo' 
Chris Knight 
Colin Linden 

Patty Loveless 
Kathy Mattea 

Delbert McClinton 
Lee Roy Parnell 

Travis Tritt 
Tanya Tucker 

Thanks to everyone involved 
for another great year! 

Contact: Nathan Nicholson (615) 473-3639 • ntnicholson@comcast.net 

—Richard McVey II, mcvey@musicrow.com 

mirmisy «um 
CALUIDAR 

November 

4 ASCAP Country Awards 
4 12th Annual Music Row Celebrity Golf 

Tournament 
4 12th Annual Bowling & Billiards Bash 
5 CRB Fall Forum, Renaissance Hotel, 

1:30-3:30 p.m., www.crb.org 
5 50th Annual BMI Country Awards 
6 37th Annual CMA Awards (CBS), 

Grand Ole Opry House, 7 p.m. 
7 SESAC Country Music Awards 

11 BMI Roundtable, BMI, 3-5 p.m., 
401-2000 

12 BMI Songwriters Workshop w/Jason 
Blume, BMI, 1-5 p.m. 

13 ASCAP Presents Straight Talk, 10 a.m., 
742-5000 

20 ASCAP Presents Straight Talk, 10 a.m. 
21 Nashville GRAMMY Showcase, 

327-8030 
27 ASCAP Presents Straight Talk, 10 a.m. 

To list an event in the Music Row Industry Events Calendar, 
please send an e-mail to news@musicrow.com 

or fax us at (615) 329-0852. Please include the name of 
the event, date, location and phone number (if applicable). 
Music Row retains the right to edit or reject any listings. 
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WARNER/CHAPPELL 

NASHVILLE 

FE A R E S S 

WARNER MUSIC GROUP. AN AOL ( IMF WARNER COMPANY. 



felilebi (Amon Gnadree.tifintiysçmiih`" 

BIG YELLOW DOG MUSIC 

CONTACT CARLA WALLACE, WHIT JEFFORDS OR KERRY O'NEIL 

803 18TH AVENUE SOUTH, NASHVILLE, TN 37203 PHONE: 615.329.9583 FAX: 615.329.8748 




