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Belinda Carlisle of the Go-Go 's at the Greek. The group has turned 3', veers of 
hard work into one of the country's hottest LPs. For a close-up, see Page 10.  
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Industry Divided On 
Future Role of Video 

BY STEVE COLL 
Rarely in the history of the 

music industry has one new form 
of technology generated as much 
publicity and as many conflicting 
predictions as has video, alterna-
tively called the savior of the rec-
ord business and an over-hyped 
flop that rivals Heaven's Gat. e tor 
unsuccessful acumen. 

The mainstream of opinion at 
the major labels falls, naturally, 
somewhere between those ex-
tremes. It reflects a combination 
of optimism necessitated by the 

Labels Battle Home Taping Issue 
BY SALLY KLEIN 

In 1980, the record industry 
lost an estimated S800,000,000 to 
the blank audio tape industry, ac-
cording to a CBS study. In the in-
fant field of video, there are no 
numbers available yet, but the 
problem has already inspired a 
lawsuit expected to reach the 
Supreme Court. 

The problem was one that 
galled the industry even more 
than the bare numbers would sug-
gest, since several top stars had 
been plugging blank tapes—in ef-
fect diverting record royalties 
away from themselves and their 
companies. 

One of the first companies to 
try to stop its acts from doing 
such ads was Chrysalis, whose 
group Blondie had been one of the 
foremost blank tape-pushers. 

Chrysalis Director of Admini-
stration Ronda Espy says Blon-
die stopped after being informed 
of some " basic facts.' 

"We have explained to all our 
artists, - says Espy, that when 
they foster the sales of blank 
tapes. they hurt their own royal-
ties. Any time someone makes a 

home recording of their album, 
they lose sales. •' 

Espy and Chrysalis feel that 
the way to fight the blank tape 
threat—both audio and video—is 
through-new and better ways of 
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El Est. Sales Loss Of LP's And Tapes 

Cue To Home "raping. 

Sales in 1980 of audio and video cas-
settes, and estimated industry loss. 

creativel marketing pre-record-
ed, pre-programmed cassettes so 
that they can better compete. 

In England, for instance. 
Chrysalis added a track to a Blon-

Please turn to page 18 
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huge expenditures or. video-relat-
ed product, and pessimism 
caused by the failure of that pro-
duct thus far to bring adequate 
returns on investment. 

"The onslought of positive 
feeling is being transformed into 
more of a waiting attitude." says 
Bobby Colomby of Capitol Rec-
ords' A&R department. " In prin-
ciple and in general, the com-
panies are not concentrating on 
other avenues because video does 
seem to be the next form of enter-
tainment. So it behooves the rec-
ord industry to scrutinize its 

Those "possibilities"— with 
the bottom line being, as always, 
profit—are basically these: use as 
promotion, as programming and 
as product. The problem thus far 
is that none of these uses has 
been proven entirely successful. 

Meuse turn to page 14 

Era Of The College-Educated Executive 

Music Biz By Degree 
BY TED GERDES 

"CPAs stifle creativity, but a 
business is a business and, as 
such, there has to be an account-
ing; there has to be a responsibil-
ity to budgets. Everybody wants 
to know what kind of return an in-
vestment in a record is going to 
deliver, and there's nothing 
wrong with asking that ques-
tion.'' 

As National Director of Pro-
duct Marketing for Warner/Elek-
tra/Atlantic Corporation, Alan 
Perper has to ask himself that 
question eve/ y day. But it wasn't 
long ago when the record busi-
ness was in its infancy and com-
panies were using the "whatever 

works" theory of business ad-
ministration. accountability was 
essentially non-existent. The 
carefree attitude of the 60s con-
tinued through the '70s until 
record sales began to fade and 
companies woke up to a harsh 
economic reality. No longer could 
they spend the vast sums of 
money they were spending. Bud-
gets were trimmed, personnel 
were laid oft and services were 
curtailed. The "anything goes" 
attitudes of the '60s were re-
placed by a more conservative 
and responsible attitude, and the 
industry began to judge its ex-
penditures based upon the expec-

Pleas, turn to page 12 



Musical Problem No.1 
L.A. is teeming with record company A&R men listening 

for the latest sound. You know you have the hottest sound this side of the 
Rockies, but when you're playing a gig at the Whiskey— 

the A&R Types are listening to some other band at the Troubador. 
To get their attention, YOU'VE GOT TO HAVE A DEMO, but 

a good quality tape could cost you a fortune if you have to use a studio. 

Fos-tex 
The Solution 

Make your own demo tape, on your own 
time, and for a lot less money than you 
ever thought possible. 

How about the world's first 8-track 
that uses 1/4  inch tape and is complete 
with Dolby 0* noise reduction, or our 
Multitrackertm, a full-function 4-track 
cassette and mixer in one package — 
a compact musical notebook that goes 
where you go. 

Plus, we offer 4 and 2-track open 
reel recorders, mixers, digital delays, 
graphic EQs, outboard Dolby* and more. 
Everything you need to get your sound 
on tape— and in the mail. 

Dolby is a registered trademark of Dolby Laboratories. 

Personal Multitrack 
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To get your hands on the solution, see Fred Walecki at... 
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Westwood Musical Instruments, Inc. 

...L.A.'s most respected music store. 
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EED1BACK 
Bad Taste 
Dear Music Connection: 

Do all of us a favor and start 
slanting your advertisements 
toward musicians with a profes-
sional attitude toward their work. 
Commercials like your current 
spot (heard on KROQ) are about 
as subtle as a two-ton safe falling 
three stories—the copy tells me 
that you think musicians are 
stupid enough to believe that sub-
scribing to your magazine will 
make them instantly attractive to 
"sexually liberated" Bo Derek 

I think that if musicians sub-
scribe to, or buy your magazine 
it's because it has features they 
find helpful or informative, and 
not because they're turned on by 
some radio version of a 17-year-

old's wet dream. Do something 
you can be proud of! And while 
you're thinking about that, bear 
in mind that not all rock musi-
cians are male. 

Robyn McIntyre 
San Pedro 

the Music Connection magazine 
for being such a great help to 
L.A.'s local music scene and for 
having competent people such as 
Klein on the staff. 

For the members of Gemini, 
Jim Liskay 

Review Thanks X/Elektra 
Dear Music Connection, 

Regarding Sally Klein's inter-
view (issue no. 22. Oct. 29—Nov. 
11), we, as a band would like to 
thank her very much for an hon-
est and objective review of our 
show at the Troubadour. The crit-
icisms were accurate and well-
taken by the band. The points 
brought up were also well-taken 
and have been helpful in both 
showmanship and our musical de-
velopment. My compliments to 

Dear Music Connection. 
It's about time a major label 

got around to signing X (" X Near-
ing Pact With A 1.abel, - Vol. 5, 
No. 22). The group is one of t he 
few taking honesty and commit-
ment to t he limit while making ex-
cellent music. I'm sure if the deal 
goes through. Elektra will he re-
warded both in terms of art and 
sales. 

Arthur Grammatico 
N. I I ollywood 
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LOCAL. NOTES  
THE RECENT SIGNING of 
the Monroes to Alfa Records 
brings to three the number of 
San Diego bands that have 
signed label deals in the past 
few months. The figure is 
significant because it had 
been ten years since the last 
S.D. band was signed. That 
was Jamul in February. 1970. 
ROCK REVIVALS are big 
again, and Fabian, who had 
some hits around 1960, did a 
show for 10.000 of the faith-
ful in Philadelphia in mid-
October. and acts such as 
Lou Christie, Lesley Gore, 
the Coasters and the Drifters 
took part in a recent Madison 
Square Garden show. 
TITO of the Plugz is shown 
with Grace Soto of Low Rider 
Magazine at a recent listen-
ing party for the Plugz' new 
Better Luck LP. The event 
was held at the L.A. Press 
Club. 

BLUES GUITARIST Albert 
King closed his recent S.F. 
show by inviting blues gui-
tarist Addie to join him on-
stage. Addle will be appear-
ing with her band in the L.A. 
area this month. 
WE HAD TWO MEMBERS 
of Essra Mohawk's band re-
versed in a note last issue. 
Daoud Shaw is both drum-
mer and producer of their 
latest project, and Billy Bock-
hold is the guitarist. 
THE MONDAY NIGHT RE-
VIEW is still going strong at 
the Ice House's Music & 
Magic Cabaret. The program 
of music and comedy fea-
tures Steve Gillette, whose 
songs have been covered by 
Linda Ronstadt, John Denver 
and Anne Murray, Gillette & 
MacBurney. Bill Ratner, Ken 
Segall, Gayl Murphy, Stev-
ens & Grdnic and special 
guests. 
THE PICKLES are currently 
finishing an album project at 
Perspective Sound, with pro-
ducer, guitarist and founder 
Doug Messenger. 
WILLIE NELSON and Way-
Ion Jennings, who were re-

portedly feuding after 
Willie came out with 

his own brand of 
designer jeans 
(Waylon appar-

ently thought 
that was 

tacky) are 
reportedly 
teaming 
up again. 
Reports 
say they 

recently cut 
17 tracks to-

gether and will 
probably release them 
on Nelson's Lone Star 

label now that he's got a 
distribution deal with 

CBS/Epic. 
REEVES NEVO & the 

Cinch will be seen 
in the screen version 
of Cameron Crowe's 
Fast Times At Ridge-
Mont high. It'll be co-
produced by Art Lin-
son and Iry Azoff. 

Tito of the Plugz with 
Grace Soto. 

Boner Blakely jamming with Soldier at Falcon Studios. 

THE VALLEY SYMPHONY 
Orchestra will present its 
35th season opener on Nov. 
14th at 8 p.m. at Reseda 
High School. Featured soloist 
will be concert pianist Jakob 
Giropel. There is no admis-
sion charge. For info or mem-
bership, call (213) 508-0623. 
THE PHOTO COLLAGE of 
some of L.A. ' s top recording 
studios appearing last issue 
used photos by Sheri Hyatt. 
who we neglected to credit. 
DR. DEMENTO and Song-
writers Resources and Ser-
vices have announced the 
first national search for off-
beat, bizarre musical talent 
by launching "The Great Dr. 
Demento Novelty Song Con-
test." Songwriters are invit-
ed to submit "musical selec-
tions that are humorous, bi-
zarre and/or topical" in the 
great tradition of " Purple 
People Eater," "Another 
One Rides The Bus" and 
"They're Coming To Take 
Me Away, Ha Ha." The top 
11 w inners will be played on 
Dr. Demento's legendary ra-
dio show and will be placed 
on a compilation LP. They'll 
als, receive rubber chickens 
autographed by the good 
Doctor. There are other 
prizes as well. Entries must 
be postmarked by January 
31, 1982. For info and entry 
blank, send a self-addressed, 
stamped envelope to The 
Great Dr. Demento Novelty 
Song Contest, P.O. Box 900, 
Hollywood, Ca. 90028. 

RONEE BLAICELY, who was 
at the recnet listening party 
for Soldier at Falcon Stu-
dios in Hollywood. joined 
an impromptu jam with Sol-
dier and friends for a few 
songs. The LP that was the 
subject of the party will be 
released after the first of the 
year. 

GORDON ALEXANDER has 
become production coordi-
nator of Epsilon Production's 
new pre-production service, 
offering advice on everything 
from making the most effi-
cient use of studio time and 
club dates to streamlining 
booking, rehearsal and sound 
checks. For information, call 
(213) 851-8427. 

SQUADRON ONE has been 
at Sundance Studios record-
ing material for their demo, 
but they're in the process of 
replacing their bass player 
and are currently on the look-
out for one. They're looking 
for a player who sings well, 
and they say looks are im-
portant. They'll be starting a 
spring tour of Europe next 
year. Interested players can 
call (213) 650-1370 after 6 
p.m. 

A NEW CASSETTE maga-
zine is being launched in 
England. It's called S-F-X 
and will be a 60-minute cas-
sette featuring music, inter-
views, reviews and news, 
plus about 10 minutes of ad-
vertising. It'll sell for just 
under a dollar. 



LOCAL•NOTES  

Mie Bell 

MIC BELL. the baritone who 
was formerly with the 5th 
Dimension, is attempting to 
break the hold Charley Pride 
has on representing black 
artists in country music. He's 
just released a country single 
called " Western Wear" on 
his own Top Hit Music label. 
"My roots are country," he 
says. 
VIDEO PIRATES (those who 
tape copyrighted programs 
off the airwaves--see story, 
page one) have drawn the ire 
of Cliff Richards. Elton John, 
Sheena Easton and Andy 
Summers of the Police in 
England. They and others 
have launched a campaign to 
urge the government to im-
pose a levy on blank tapes. 
The government is backing 
the move, and royalties will 
be split among performers, 
writers, composers and pub-
lishers. No word vet on the 
amount of the levy.. 
TOM DOVVD. whose produc-
tion credits include Rod 
Stewart, Lynyrd Skynyrd and 
many others, is now going to 
team up with Eddie Money 
for Money's fourth album. 
It'll be recorded at the Auto-
matt in San Francisco. 

ZAMP & THE SUSPECTS 
are out of hibernation after a 
three-month stint at Golden I 

• Age Studios in Culver City, 
and they're preparing to get 
back to performing. First, 
though, they're looking for a 
guitarist. If you're qualified 
and interested, contact Mr. 
!Clean at (213) 530-9704 . 
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THE FIRST LA. REGGAE 
FESTIVAL will be held Sat-
urday, Nov. 14th at the Flor-
entine Gardens. The 14-hour 
event, beginning at noon, 
features Jimmy Riley, Upris-
ing, Third- I, Jack Miller & 
the International Al'stars. 
Zef & the Ravers and many 
others, plus films, booths 
and Jamaican food. There's 
no age limit, and tickets are 
$10. For more information, 
call (213) 464-6166. 
BEVERLY MILS publisher/ 
writer Joseph Nicolerte per-
formed both of those func-
tions for the new Freddie 
Cannon & the Belmonts sin-
gle " Let's Put The Fun Back 
In Rock ' N' Roll." The tune 
was a pick hit on both Solid 
Gold and American Band-
stand. 
THERE ARE CORPORATE 
sponsors, and then there are 
corporate sponsors. Detroit-
based band The Rockets are 
touring with support from the 
Ford Motor Company. 
BAYWEST RECORDS, a 
new label headquartered in 
Tiburon, Ca., has released its 
first single, "Video game" 
by newcomer Michael Jeff. 
RAMESES II is lining up a 
spring college tour that will 
include stops at Loyola Mary-
mount Santa Monica City 
College, USC and UCLA, 
among others. They're cur-
rently finishing up a single 
that should be released af-
ter the first year. 
DAVID GATES, whose hits 
with Bread in the '60s and 
early '70s have become stan-
dards of soft rock, will be the 
interview subject at the Los 
Angeles Songwriters Show-
case on December 2nd. The 
showcase starts at 7 p.m. and 
is held at the Hollywood 
Roosevelt Hotel, 7000 Holly-
wood Blvd. 

MICHAEL OSTIN of Warner 
Brothers and Carol Childs of 
Geffen Records will be the 
speakers at an Organization 
Of Women In Music seminar 
on "The Responsibilities Of 
The A&R Person," to be held 
Nov. 17th at the Museum of 
Rock Art on Sunset Blvd. 
Admission is $3 for non-
members, and information is 
available by calling Jan at 
(213) 760-3682. 
BLUES GREAT Smokey Wil-
son will present an evening 
of music at 8 p.m., Nov. 14th 
at the World Of Strings, 1738 
E. 7th St., Long Beach. Tic-
kets are $5 and are available 
through the store. For fur-
ther info, call Meg at the 
World Of Strings, (213) 599-
3913. 
A NOVEMBER 19th Roxy 
show by Bob Welch will find 
the former Fleetwood Mac 
member joined by current 
Mac members Mick Fleet-
wood and Christine McVie. 
The show will be videotaped, 
along with interviews, to air 
on Warner Amex Cable TV 
next year. 
HARRIET SCHOCK, who 
was seen in the hit musical 
I'm Getting My Act Together 
And Taking It On The Road 
and whose songs include 
"That Ain't No Way To Treat 
A Lady," has been signed to 
write the lyrics for the music-
al Brebelle, scheduled for a 
tryout next year in San Fran-
cisco. 

CALIFORNIA MUSIC in An-
aheim is celebrating its 
grand opening from Nov. 
13- 15th, with giveaways. 
special deals and factory rep-
resentatives talking about 
their products. In addition, 
the first 20 people there each 
day will receive T-shirts. The 
hours are 4-12 on Friday, 
10-9 on Saturday and 10-6 on 
Sunday. The store is located 
at 2120 E. Howell St. #502 in 
the Stadium Industrial Park 
near Anaheim Stadium. For 
information, call ( 714) 634-
3424. 
FINAL FIGURES from the 
Stones' L.A. appearances 
show that the group grossed 
$4.5 million in this city alone, 
making it the biggest-gross-
ing event in the history of the 
county. The Coliseum's take 
of $300,000 will go a long way 
toward wiping out this year's 
$387,000 deficit. 
IT'S NOT JUST the record 
companies singing the blues 
anymore. Record store own-
ers are worried about this 
Christmas season, usually 
the year's best for sales. It 
seems that record sales are 
still below par but shoplifting 
is way up, leaving owners 
with possibilities for big loss. 

MUSIC CONNECTION'S of-
fices will be closed Thanks-
giving and the day after. 
Nov. 26-27th. Our free classi-
fied hotline will remain in 
service. The number is (213) 
462-5773. 

MUSIC CONNECTION PAGE 



PUBLIC NOTICE 
MUSICAL INSTRUMENT DISPOSAL SAL: 

DM ONLY 
SATURDAY NOV. 14 10AM-OPM • SUNDAY NOV. 1 UM-UM 

NEW * FLOOR MODEL S• DISCONTINUED ITEMS • USED ITEMS 
RENTAL RETURNS • ONCE A YEAR ONLY • NOW 

All Takamine Guitars 
GO% Off 

All Ovation Guitars 
GO% Off 

20 rt. Coil Cords 
$3 

Mike Stands $9 

T- Shirts 

Used Yamaha CS- 00 
w/Cases $9179 

Lno Mike $39 

Crumar Performer $07 

Acoustic Guitar Pickups 
$9 

Gretsch Electric Guitar 
$177 

New Acoustic Guitars 
$39 

All Guitar Strings 
: Price Per Sei 

GO% Off 
7:7 

Guitar Straps $ 3 

New Acoustic Guitars 
$10 

Bass Strings 
$9 A Set 

í Used Gibson Bass 
$199  

Les Paul Copies 
$57 

New Hondo Les 
Paul Copies $49 

Effects Pedals 
From 911 

E- V Mike $44 

New Beta Video 
Recorders $049 

Demo Ibanez Electric 

Octave Divider $14 

All Music Gooks 

GO% Off 

Sequential Circuit 
Pro- One Synth. 

Used 1 Month $477 

P-Bass Copies $99 

Demo Micro Moog 
$444 

Roland Synth. 
Floor Model $370 

Guitar String Sets 
99' 

New Microphones 
From $o 

Guitar Stands $0 

Wurlitzer Electric Pianos 
$595 -demo-

Mini Moog floor Model 
$977 

Arp Synthesizer 
Discontinued $973 

New Acoustic 
Guitars $29 

Used Yamaha F-160 
Acoustic Guitar w/Case 

$75 
Acoustic Amp Demo DE 

Used Peavey Amp $55 

Memphis Electric Guitars 
$59 

New Roland Cube Amp 
$144 

Floor Model Ampeg Amp 
w/J1I1 $209 

2 DAYS GOODMAN MUSIC 2 DAYS 
ONLY North Hollywood Store Only 6011 Lankershirn Blvd. ! 213} 760-4400 ONLY 

VISA 



Concert Systems 
Intl.: Young Staff 
Tackles Video Held 
BY CATHY NEELY 

The lure of potential profits 
within the entertainment 

world's newest arena—video—has 
drawn both industry oldtimers 
and newcomers into launching 
video studios. 

In Victoria Park near Palos 
Verdes, two of the relative new-
comers have launched one of the 
largest and most up-to-date video 
production houses in the region. 
Concert Systems International, 
which is already working with 
name acts like Alice Cooper and 
Mike Pinera, will be opening its 
doors to the public on Nos.-ember 
16th. 

"The reason I got involved in 
opening a video company," says 
the facility's 20-year-old propri-
eter. Tim Johnson, "is because I 
think there is a great future for it. 
Because of that, there will also be 
a great need for it." 

CSI, a $700,000 facility at 
855 W. Victoria, is designed to 
handle projects from pre-produc-
tion through post-production. 

"We offer a lot of services, in-
cluding special effects, stunt 
work, rehearsals, multi-video, 
8-track recordings and more," 
says Johnson. "We will also as-
sist clients in putting together 
ideas for the video the client may 
have in mind." 

With the bulk of both video 
and audio studios much closer to 
L.A., the studio's out-of-the-way 
location may seem at first unu-
sual. 

According to marketing 
director Mike Neipris, though, 
"When we built this studio, we 
figured that everybody else has a 
studio in Hollywood or in the 
Valley, where there is just an 

overkill of studios. Out here there 
is nothing aside from maybe a 
couple of good recording studios. 
When it came to major produc-
tions, there were no facilities. un-
tu  now." 

Johnson has had some college 
training (he's still a student) in 
video, but most of his experience 
has been practical—he started 
working sound and lights for a 
number of projects and spent six 
years doing a variety of projects 
before organizing and building 
CSI. He completed the building 
process in eight months with the 
help of Neipris and Bob Gordon, 
who is vice-president and head of 
operations. Also on the staff are 
director Jim Sudalnik, producer/ 
engineers Mike Panera and Casey 
Young, plus a business consul-
tant, a mat painting artist, cos-
tume designer and set designer. 

Equipment, says Johnson, in-
cludes "three H:tachi and three 
hand-held cameras, a 3/4" editing 
machine (soon to be complemen-
ted by a 1" machine), eight-track 
recording, 4,000 feet of studio 
space and a 600-amp lighting 
system controlled by an eight-
channel dimmer. We can also get 
any kind of props and accessories 
for a shoot. On-hand in our special 
effects department we already 
have a fog machine, lasers, smoke 
machines and more." 

Recent projects have includ-
ed, besides the Cooper and Pinera 
shoots, work on a video for a pilot 
TV show with Heather and An-
nie. 

Prohibitive costs often assoc-
iated with video are something 
Johnson is hoping to avoid. "The 
groups will not be spending a lot 

CSI's Tim Johnson, entering video in a big way at age 20. 

'I Think There 
Is A Great 
Future For 
Video And A 
Great Need 
For It.' 

of money—at least not so much 
that they won't make a profit." 
The studio has set up some finan-
cial arrangements available to 
bands, and they'll be working on 
spec on some projects. 

Neipris advises bands want-
ing video product to plan the 
shoot with the facility a week to a 
month before actual work starts. 
"If it's a simple shoot, one to two 
weeks' notice would be sufficient, 
hut if there are lot of technical 
aspects involved such as set de-
signing, we would prefer a 
month's notice so we can sit down 
and storyboard the idea and get 
some type of script and location 
ideas. There really is a lot of plan-
ning involved in a video if the 

group wants a really good pro-
duct." 

Although the clientele dis-
cussed so far has been musicians. 
the company will be catering to 
other industries as well. In fact. 
one of CS! 's first projects involv-
ed location shooting at the Jet 
Propulsion Laboratory in Pasa-
dena during the most recent 
Voyager mission. 

"We want our market to be 
open to everything," says 
Neipier. "We are open to do scien-
tific, educational and training 
projects as well. We will also in-
vestigate other areas of interest 
so we can be versatile enough to 
do everything." 

The principals at CSI are hop-
ing that kind of diversification 
will enable t heir young organiza-
tion to take full advantage of the 
growing industry. 

"I hope to go international 
one day and make my company 
one of the largest video com-
panies around," says Johnson. 
"We plan to be very flexible." 

As for the future of the in-
dustry as a whole, he sees video 
as "a big educational tool, one 
that will play a big part in both 
entertainment and the future of 
communication." 

A 

ReCe5WIN& STUDIO5 (?:/ 
10625 ELLIS AVE 
FOUNTA94 VALLEY, CA. 92626 
(714) 963-8386 

24-Track $35"/Hour! (includes eng.) 
"If your music is recordable, 

at Music Masters it's affordable." 
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It's the American work ethic 
exemplified—pulling yourself 

up by your bootstraps, patience, 
persistence and plenty of hard 
work. 

Dust off all those moldy 
cliches. They all ring true when 
evaluating the success of the Go-
Go's. The group's checkered ca-
reer has been extensively chron-
icled in the local press, but it's 
new fodder for national media the 
likes of Rolling Stone and People 
magazines. 

The Go-Go's are anything but 
an overnight success. When the 
group first came together three-
and-a-half years ago, the guitarist 
and bassist hadn't even played 
their respective instruments be-
fore, and the lead singer never 
sang a note in her life. It began 
with day jobs and night rehears-
als at the Masque, the dingy punk 
cavern underneath the Pussycat 
Theatre on Hollywood Blvd., 
where Billy Zoom of X taught 
them how to play their guitars. 
Admittedly, they were terrible 
when they started playing out, 
but in time they learned their 
chops and honed their songwrit-
ing skills through endless gigs on 
the local club circuit and brief 
tours to the East Coast and 
England. By late 1980. they were 
regularly selling out clubs like the 
Whisky. 

They signed with IRS Rec-
ords in March, 1981, and after the 

relimse of 
Beauty And The Beat, 

they were selling out the Holly-
wood Palladium and Greek 
Theater in a matter of hours. The 
LP is now selling as many units 
as the Stones. Journey and For-
eigaer in L.A., and the single, 
"Our Lips Are Sealed," has 
broken the top five on mains-
tream radio stations like KRLA 
and KFI. 

They've just scratched the 
surface nationally; Beauty And 
The Beat is close to cracking the 
Top 20 in Billboard, and "Lips" 
just broke Top 40. Yet national 
exposure such as opening for the 
Stones and an appearance on Sat-
urday Night Live, combined with 
a hectic touring schedule of 
Europe and the States (including 
opening spots for the Police) is 
likely to keep the Go-Go's fledg-
ling career on the rise. 

This Music Connection pro-
file examines the band's populari-
ty from two angles—the audience 
response at their recent Greek 
shows and their own reaction to 
their success in an interview held 
a few days before those shows. 

There is almost a dazed en-
thusiasm to drummer Gina 
Schock's and guitarist Charlotte 
Caffey's composure as they sit 
down for one in a day full of inter-
views. They talk in an animated 
manner, yet make a concerted ef-
fort not to let it all go to their 
heads. 
MUSIC CONNECTION: Looking 
back, was there a specific event or 
a certain moment when you real-

"We Look 
At Ourselves 
And Think, 
'Why Us? Why 
Not These 
Other People 
And Bands 
We Respect?" 

ized that things were starting to 
really gel for the band? 
CHARLOTTE CAFFEY: There 
were a lot of things along the way. 
The first milestone is when Gina 
joined, because she gave us a new 
energy and input that inspired us 
to look at things in a different 
way. When (manager) Ginger 
(Canzoneri) entered the picture, 
that was very important. She 
turned out great. Another was 
when we went to England to tour 
with Madness. When Kathy (Val-
entine) joined, that added a lot as 
well. 
MC: So it wasn't one specific 
thing that got you signed, but a 
slow progression of circumstan-
ces? 

CAFFEY: 
It's funny—the age-

lessness of wanting to get signed. 
You want to get signed so bad 
that it blows it for you. We had to 
wait; Ginger forced us to be pa-
tient. Then we were stared to sign 
for awhile. All of that was the 
right thing to do, because if we 
made the album a year ago, it 
wouldn't have been as good. The 
timing turned out to be perfect. 
GINA SCHOCK: I never realized 
how important timing was. You 
always figure that you've got a 
great product, but there's an air 
of luck in it, too. It's taken a long 
time, and l'm really glad in a way. 
We had things thrown together 
so quickly—our knowledge about 
the music business and every-
thing. It 's all been a slow process, 
and now we understand things 
much better. 
MC': What aspects of the business 
have you learned to understand? 
CAFFEY: Working in a studio, 
for one. We really didn't under-
stand it until we heard it. When 

EAzymusic COMPANY  
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you transfer how we play live on-
to tape. it sounds like a ball of 
noise. Richard (Gottehrer, their 
producer) taught us how to get 
the separation of guitars. Also. I 
used to have trouble because I 
didn't piay lead guitar and I was 
really petrified about playing it. I 
always wanted to play rhythm 
along with Jane. Then it got. to 

From left 
Caffey, Carlisle 

Valentine and Schack at the Greek.  

the point where you can't do it 
every song like the Ramones, 
because we're not the Ramones. 

When the Fleshtones finish a 
loose, sloppy but enjoyable set, 
the house lights go up at the 
Greek, and suddenly I feel like a 
chaperone for over 4,000 kids. 

Your Own 
Studio 

4 TRACK FROM $3000 

8 TRACK FROM $5500 

re Free delivery and set-up 
e Lease option available 

AKG, Ashly Audio, Altec, Audio 
Technica, Biamp, DBX, JBL, Orban, 
Shure, Sennheiser, Sound Workshop, 
TeacfTascam, Whirlwind, and most 
other brands. 

MUSICIANS 

One trip to the concession area 
confirms the audience demo-
graphic—the longest line is for 
Go-Go's T-shirts and posters, the 
shortest for beer and wine. Even 
during intermission, there are no 
more than a handful of drinking-
age customers. 

Back at my seat, I find my-
self surrounded by well-scrubbed 
teenagers chatting excitedly 
about the upcoming performance. 
"I really like the album," a 
bespectacled kid gushes, "and it's 
such a great name. I wonder how 
they got it. You know, I'm going 
to write a book about the 
Go-Go's." 

An informal poll of my neigh-
bors shows that most have never 
seen the band before, and that 
they were either turned on by the 
album or by friends who went to 
the Palladium show. My poll is 
disrupted by a large roar from the 

crowd. No, the Go-Go's aren't on 
stage; the roadies have just set 
the band's logo backdrop in place. 
Finally, the lights dim and the 
place erupts. Everybody is stan-
ding, yelling and waiting for the 
band to appear. Comedian Pee 

I Wee Herman comes out and 
throws some Tootsie Rolls to the 
crowd, but they want none of him. 
The band finally takes its place on 
stage and the place goes bananas. 
It's going to be a long night.... 

MC: What did you think when 
you first heard the final product? 
SCHOCK: I didn't know what to 
expect from the first album, and 
at first I was really shocked. I 
didn't know whether I liked it or 
not. 
CAFFEY: We first heard it on 
Gina's car stereo, which weren't 
the best speakers in the world. 
We were all standing in the park-
ing lot outside of the rehearsal 
hall, we were totally destroyed 
from the experience in New York, 
and we were all tired. We were 
crushed—" Is this what we sound 
like?" But later I removed myself 
and listened and I thought, 
"Well, it's OK." 
MG: Did you think it'd do as well 
as it has? 
SCHOCK: I don't know: it's 
weird. I nitially. I thought 
100,000, but in the back of my 
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Indy Stresses 
Business 
Con Onu,',! train Col', 

ted return. In short, the industry 
grew up. 

As Perper observes. " Every-
one went wild for ten or 15 years, 
and all of a sudden the bottom fell 
out in 1979, and the industry 
turned 180 degrees in the other 
direction and shut down living all 
t oget Thai wit hdra veal 
didn't prove t o t he answer 
eit her and. as l'erper says, "The 
aggressive :HI nudes are coming 
back. - I h. adds. t hough. t hat t he 
at t it tides are coming back "much 
more realist ically now. They're 
measuring result s. Its t hat ac-
count :than y hat ' s there t hat was 
never t here betore." 

This conservative trend. 
though scoffed at by many, has 
become a fact of life within the in-
dustry, and anyone who desires 
to become involved in the music 
business must accept this fact 
and learn to cope with it. This can 
be especially difficult because the 
music business is dependent upon 
artists to whom conservatism 
means mediocrity. In the often 
ferociously competitive atmos-
phere of this industry, mediocrity 
means obscurity and obscurity 
means unemployment. 

One way of dealing with this 
trend toward business orientation 
is through education. There are a 
growing number of schools 
around the country now adding 
business courses to their music 
curricula. Courses in copyright 
law and marketing are being of-
fered along with the traditional 
training in music theory and per-
formance. It is no longer suffi-
cient to understand music alone; 
one must come to grips with mu-
sic business realities. 

In Los Angeles there are a 
growing number of music busi-
ness classes being offered by 
various schools and other organi-
zations. One of the first to pioneer 
this area and one of the most 
respected programs has come 
from UCLA's Continuing Educa-

tion Department. Not only do 
they offer a variety of industry 
related courses, but, through the 
guidance of Ned Shankman, they 
have also developed an entire pro-
gram called a " Professional Des-
ignation in Recording Arts And 
Sciences." Certificates are given 
to those who complete the pro-
gram. 

Shankman, like the other 
members of the guidance commit-
tee ( which includes Perper), is an 
experienced industry profes-
sional. He is a law school 
graduate who began as an enter-

'You Are Too Busy 
Doing Your Job To Learn 
What Others Are Doing,' 
Says WEA Executive. 

tainment attorney and has be-
come involved in artist manage-
ment and music publishing. His 
involvement in the program 
began when he was a guest lec-
turer in a class called "This 
Business Of Music," which was 
the only course offered at the 
time. Because of his involvement 
in the course, he was asked to 
teach a class; from there, he be-
came involved in developing the 
certificate program because he 
felt there was no training being 
done in the industry. 

Shankman explains, " In the 
recording business, there was no 
opportunity to learn. Nobody 
trained you to be a manager. 
William Morris and a few others 
trained you to be an agent, but 
there was no training for A&R or 
for anything. The object of the 
program was to train people who 
were in a business that was not 
formed as a business. Tradition-
ally, the business was done out of 
a truck or in some seedy studio 

661- »»---

SOUND AND SIGHT 
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Your Image 
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and many sales people, promotion 
people, publicity people and 
others just became involved by 
accident." 

Shankman felt that a solid 
academic program could help 
combat this confusion, offering 
"a more structured situation 
where people who wanted to go in-
to the industry could have a lot of 
schooling before they got there so 
they understood the jargon and 
where they wanted to end up." 

He added that the program is 
also designed "to help people 
within the industry understand 
what the other parts of their com-
panies are doing." 

Patricia Johnson, Personnel 
Director for Warner Brothers 
Records, agrees that these pro-
grams are helpful to those within 
the company who want to learn 
more about what others do. 

"Once you are hired and plac-
ed in a particular division of the 
company," she says, "you don't 
often get that much contact with 

/..1 1, Alan Pert:el- Irt.) and Oscar 

Ids (It.) frith Sisters Sledge. 

the other departments. You are 
too busy doing your job to learn 
what others are doing." 

Johnson also feels that the 
programs developed are an 
"enhancement" of a student's 
knowledge. From the courses 
they receive "a lot of information, 
including the pros and cons of the 
different areas and examples of 
how people make their way within 
the industry." 

At A&M Records, Brenda 
Freeman, who is personnel direc-
tor, agrees, saying " Any type of 
exposure or work in the field is 
helpful in obtaining a record com-
pany position. She also mention-
ed that A&M has had some de-
gree of success using interns from 
area colleges, working to obtain 
industry experience and college 
credit. 

The program is working. Ned 
Shankman said he recently got a 
call from RCA. "They were look-
ing for an assistant in promotion 
and they asked if we had an out-
standing student." He added, " I 
have a lot of graduates that I get 
positive feedback from." 

Mary Pat Carney is director 
of business affairs for Dick & 
Bert. a commercial recording 
studio. She is currently enrolled 
in the Recording Arts And Sci-
ences Program and feels that, "As 
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a whole, the program is good. I'm 
in radio," she adds, " and the 
courses have opened up many 
other areas to me—areas that 
have piqued my interest." 

"The marketing class was 
good," she continues, "and the 
promotion class with (Jim) Riss-
miller lof Wolf & Rissmiller, a 
large L.A. concert promotion 
firm) was excellent. From Rissmil-
ler I learned a lot about how large-
scale arenas work and the kind of 
deals that can be made. Some 
classes," she says, "were totally 
worthless. The ideas for them 
were great, but there was a pro-
blem with implementing them. In 
general, the elective courses tend-
ed to be great and the required 
courses were often horrible." 

Ned Shankman is aware of 
this problem. " I've had a lot of 
education myself and I saw a lot 
of teachers, but there were just a 
handful that actually taught me 
anything." 

A prime attraction of the 
course is that it's taught by in-
dustry pros dealing with real' 
world experience. Shankman ex-
plains, " I definitely wanted to cut 
through the B.S.•• His goal is to 
have a straightforward approach. 
"This is how it really is; this is 
how you make a record; this is 
how you get a record on the air: 
this is why you make a record; 
this is what publicity and agents 
are all about.•• 

Johnson feels this approach 
is good, but says students need 
more than technical knowledge. 
They need, she says, " to be told 
how to get into the business— tell 
them what steps to take to get 
in, 

Many industry positions are 
filled on the basis of who you 
know and not what you know, or 
merely by selecting someone who 
was in the right place at the right 
time. Both Johnson and Freeman 
agree that when a position in a 
company opens up, it is normally 
filled by someone within the com-
pany. 

The music business is so fast-
paced, says Freeman, that a com-
pany such as A&M "can't afford 
to leave a position such as vice-
president open for long." With 
the competition between com-
panies as tough as it is, one day 
can be too long. Because of this, 
record companies can't afford to 
spend time interviewing appli-
cants. They search for people 
they know or who are working at 
a similar position in another com-
pany. 

To this kind of criticism of 
the program, Shankman replies, 
"Another one of the reasons we 
feel strongly about the program is 
because it isn't geared to just 
what you know. Students get to 
meet, shake hands with and talk 
to and have questions answered 
by presidents and managers of 
companies within the industry 
and support groups. 

One such industry profes-
sional is Alan Perper. He was 
director of creative services at 
Pickwick International for eleven 
years, director of Advertising for 
WEA for four years, and is cur-
rently director of product 
marketing for the firm. He teach-
es a course called " Marketing The 
Magic Of Music." 

Perper agrees with Shank-
man's philosophy. " I think you 
have to have a realistic viewpoint 
of where the business is at, so if 
you are going to deal with it, you 
know what's in front of you. 
You're not going into the busi-
ness blinded by the fantasy of the 
entertainment world. I think peo-
ple realistically need to know 
what the shortcomings of the 
business are." 

Alan Perper is optimistic 
about the record business and the 
Recording Arts and Sciences Pro-
gram. " I think the people in our 
business are very, very glad that , 
this kind of curriculum is being 
offered." He holds this opinion 
because he feels that " the indus-
try is changing" and because of 
these changes, " the industry is 
going to need people." 

He cautions job seekers, how-
ever, " not to be in a hurry to 
throw boxes around in a ware-
house. That's not the answer to 
getting started in the industry 
anymore:' 

Perper feels that this manner 
of "paying dues- will be one of 
the forthcoming changes. " In the 
old days, there's no question that 
people came up only through the 
ranks, but I think this kind of cur-
riculum is a start to getting peo-
ple much more in tune with what 
is really happening in the busi-
ness. It gives them an opportun-
ity to choose one specialization 
and work toward that goal." 

The industry, according to 
Perper, is going to need more peo-
ple and "they are not going to be 
looking for people in the ware-
house to fill those jobs. They are 
going to be looking for pros. They 
are going to be looking for people 
with expertise—people who un-
derstand video or production or 
marketing or whatever." 

This change is already taking 
place. " If you look at the calibre 
of the advertising executives who 
exist in the industry today or the 
marketing executives, these peo-
ple have agency backgrounds, 
some have legal backgrounds or 
Masters degrees." He added that 
the change "has been a long time 
in coming." and emphasized that 
"There's nothing wrong with 
good solid record people who 
started out throwing boxes 
around in warehouses, but their 
capacity to understand the tech-
nological changes that are going 
to come in the industry is 
limited." 

For information on UCLA Exten-
sion courses. call (213) 748-2186. 
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Labels Differ 
On Video Use 
( ont 

and until thi• marketing results 
are all in, the companies are reluc-
tant to emphasize one area over 
another or, in some cases, to em-
phasize any area at all. 

The video movement has had 
a good deal of honest spirit and 
enthusiasm, but market forces 
don't often sway to the winds of 
well-intentioned hype. For all the 
video conventions, cable pro-
gramming endeavors and video 
charts in the trade papers, video 
music remains unproven. This, 
coupled with uncertainties as to 
how to divide up revenues and the 
revenue-siphoning properties of 
home taping equipment, has pro-
duced more than a little hesita-
tion overall. 

"There has been a downshift 
toward video, but not a halt," 
says Colomby. " It is a minor but 
significant change. The problem 
is that there has been no immedi-
ate return on investment, which 
is what record companies are used 
to. We have to ask, ' How can we 
make money from video?' Until 
that question is finally answered. 
things will stall. The emphasis 
now is on investigation (of the 
market). 

'I'he three areas of use (and 
potential profit ahilit y ) break 
down as follows. 

Promotion 
'Chis is where video music got 

its start and where it is still most 
effective. Promotional methods 
vary from company to company, 
but all the major labels have cre-
ated video departments or execu-
tives responsible for coordinating 
video promotion efforts with 
overall marketing strategies. 
Their methods include placing ar-
tists' videos on broadcast televi-
sion shows like Video West's 
Backstage Pass or cable networks 
like Warner-Amex' MTV, and by 
licensing promotional videos to 
clubs or staging video parties in 
major cities. 

The problem is that there's no 
conclusive proof that video pro-
motion sells records. The most en-
couraging test-marketing has 
been conducted by MTV (which 
obviously has a stake in turning 
up positive results) in Topeka, 
Kansas. After exposing a cable 
audience to videos of new and un-
familiar bands, MTV says that 
record stores reported significant 
increases in sales of albums by 
those and other musically related 
groups. 

.The major labels, however, 
say they have yet to see such 
direct results. 

"What are we doing with 
video promotion?" asks Jo 

Bergman of Warner Brothers' 
video department. "We're cre-
ating something to ostensibly 
help sell records, but we have no 
proof it does. Until MTV or so-
meone else comes up with some 
conclusive marketing studies, 
we're floating in space. 

"Video is probably in the 
greatest state of confusion that 
it's e‘ or been in," he continues. 

hope for a future in which cable 
and other outlets broaden their 
scope, even the most bullish ac-
knowledge that for the time be-
ng, video promotion increases an 
artist's visibility, but it doesn't 
necessarily sell his or her records. 
Some point to cases where video 
has helped a very well-established 
artist move an album up the sales 
chart faster t han it ut herwise 

— 
MARKET FOR INDY VIDEOS1 

While the major record companies are uncertain about how 
to best invest promotion money in video product for their art-
ists, the market for independently produced music videos is 
definitely expanding. That market can be roughly divided into 
two areas: clubs and cable television. 

The video club scene in Los Angeles is just beginning to 
burgeon, with a number of clubs holding regular video nights 
and others showcasing videos as part of a special guest artist ap-
pearance or other musical event. The Cathay de Grande in 
Hollywood holds a regular video event every Thursday night, 
hosted by Eliot Sekular of Record World magazine. The club 
showcases videos by established artists and unsigned bands. 
Sekular also reviews videos in a Record World column. He can be 
reached care of the magazine at 6255 Sunset Boulevard, 
Hollywood, California 90028. The Country Club in Reseda also 
holds regular video showcases. Booking is handled by John at 
the club; telephone ( 213) 881-9800. The only other club with a 
regular video showcase is Wong's West in West L.A. Booking 
should be coordinated through Michelle Myer, who can be reach-
ed at (213) 829-7631 or 828-4444. The Whisky used to show 
videos between acts on a regular basis, but the club's video 
equipment has apparently been moved down the street to the 
Roxy. It is not clear whether the change is permanent or to ac-
commodate an upcoming Roxy attraction, but booking for both 
clubs is handled by Elmer Valentine at 652-4202. Flipper's video 
operation has been closed with the club to make room for 
Motown's new national headquarters. But some other clubs, in-
cluding the O.N. Klub on Sunset Boulevard in Silverlake, hold ir-
regular video events featuring unsigned bands and artists. In-
quiries should be made through the clubs' regular booking 
agents. 

The second avenue for marketing a self-produced video is 
cable television. A year ago, there were several broadcast TV 
outlets available for self-produced videos, especially Hollywood 
Heartbeat. Now, though, most of those programs are off the air 
and the ones that remain only take product from major record 
companies. Still, there are a number of cable outlets available. 
The best bet among these is the Santa Monica-based Theta 
Public Access channel. There is no charge for airplay, but there 
is a $ 15 viewing fee involved. Self-contained tapes are accepted 
and solo artists or small combos can make use of Theta's own 
production facilities for a relatively cheap $35 an hour. Contact 
Theta at 829-2676. The most heralded and far-reaching cable 
outlet available is Warner Amex's MTV, which does its pro-
gramming from New York. Inquiries can be sent to Warner 
Amex, MTV Programming, 1211 Avenue of the Americas, New 
York, New York, 10036. —S.C. 

'and I see no signs of that letting 
up. No one's quite sure what we 
are doing. We're all kind of swim-
ming around, which is at least 
better than being on the 
sidelines." 

"One thing we have tried," 
says Dan Pine, who coordinates 
video marketing at Polygram, "is 
sending videos to clubs around 
the country. With our latest 
Visage release, we staged video 
parties in five different cit-
ies—New York, L.A., Boston, San 
Francisco and Chicago. They 
were successful, but I don't think 
they really influenced sales." 

While the major labels have 

might have, but no label has 
broken a new or floundering artist 
through video promotion. 

The debate over whether it 
does or doesn't influence sales has 
an effect on whether or not labels 
are getting fully involved in video 
production. 

Atlantic Records is one label 
that has avoided extensive in-
house video production— all 
videos are produced by the artists 
themselves or their managers. 
Still, Tony Mandich, the com-
pany's West Coast video director, 
thinks that video promotion does 
have an impact on the record 
market. 

"Everybody says that video 
and television don't sell records. I 
disagree. It does help, especially 
for those groups who can't afford 
to tour. The economy's so had 
most groups are staying home. 
But new groups can use video for 
visibility without touring." 

Atlantic has shied away from 
video outlets aside from broad-
cast and cable television. "Sen-
ding videos to clubs is very dif-
ficult because you never know 
what's going to happen to them," 
Mandich says. "The clubs can 
make copies and you really have 
to be careful with the big 
groups." 

Programming 
1•,‘ ery time a record company 

spends money to produce a pro-
motional video of an artist's 
latest single or several songs off 
the new album, it has also created 
programming which could theor-
etically be sold or leased to broad-
cast or cable outlets. The problem 
is that competition between the 
companies for promotional visi-
bility is so intense that only 
mega-superstar artists hold 
enough weight to actually attract 
programming offers. And if all 
the companies' video production 
efforts were to be considered pro-
gramming endeavors, the labels 
are literally giving their produc-
tion dollars away, because most 
make no effort to recoup costs 
through licensing or sale. 

Label representatives are 
reluctant to disclose exactly how 
much their companies have spent 
on video promotion. Capitol's Col-
omby does acknowledge, " livery 
label has spent a fair amount on 
promotional videos, usually with 
an eye toward making a video 
album. So you do have a combina-
tion of immediate exploitation 
(for promotional purposes) and 
long-range planning. IL is defi-
nitely a valuable tool for immedi-
ately showing and explaining 
what an artist is about. Some ar-
tist's visual presentation may be 
as important as the audio. You 
can showcase without touring, 
but we don't look at it as a 
straight return (on investment)." 

At Polygram, video promo-
tion is handled on "an artist by 
artist basis" based on a decision 
of "whether it's a useful market-
ing tool," says Pine. "We've 
found that there's a limited suc-
cess to video outlets and a limited 
use. It is very difficult to place ar-
tists on broadcast television 
shows, especially since the 
number of those shows has declin-
ed." 

Atlantic's Mandich says "We 
have not yet marketed anything 
in the home entertainment area, 
though there may be some possi-
bilities in the near future. Every-
thing's still wait-and-see." 
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Product 
In the world of mainstream 

consumerism, the most important 
aspect of the dubious video 
revolution is the home entertain-
ment market. The record com-
panies continue to savor visions 
of millions of young-to-middle-
aged consumers watching two-
hour uninterrupted concerts by 
their favorite artists on their on 
TVs. This vision has spawned a 
variety of products, from digital 
video albums to pre-recorded con-
cert cassettes. 

Opinions on the subject, like 
the early results, have been mixed 
up to this point. "There is cer-
tainly a better outlet for videos 
today than there was a few years 
ago,'' says Capitol's Colomby. 
"There are acts like David Bowie 
and the Tubes that will flourish as 
video grows. There are no nega-
tive aspects aside from the costs. 
And the whole process will be-
come less haphazard and more 
cost-efficient as we start to per-
form A&R evaluation on the 
video as well as the music.' 

Despite Warner Brothers in-
volvement with MTV and its 
leadership in developing video 
products, Bergman's views are 
more mixed than those of Colom-
by. "There's not more video pro-
motion money than there was be-

fore," he says. " It's just more 
visible and more available. We'll 
know in a month how much we'll 
be allocated for the coming year. 
You either have to produce video 
for promotion or for cable, which 
brings an immediate return, but 
there's no coordinated marketing 
strategy, and unless it's a major 
artist, there's no home market. -

Two problems are at work 
here. The first is that the techno-
logical configurations have not 
yet standardized—cassette vs. 
disc, digital stereo vs. simulcast, 
and so on. Until this technological 
battle resolves itself in the mar-
ketplace, any record company 
that embraces one configuration 
over another risks losing a con-
siderable investment to ill-in-
formed predictions about a vola-
tile market. But the most impor-
tant problem is that there is no 
point in taking such a risk be-
cause there simply are not enough 
video players of any kind in 
American homes now to justify 
the expenditures involved in pro-
ducing and marketing music 
videos. The RCA disc player, 
despite an enormous advertising 
push, is floundering, and the 
cassette manufacturers are faced 
with stifling legal restrictions ( see 
cover story, MC. Vol. 5. No. 19). 
Plus, in the middle of general 
economic hard times, middle class 
consumers don't often have a 
ready $500 to $ 1000 to drop on 

'There Has 
Been A Down-
shift Toward 
Video, Not A 
Halt...A Minor 
But Significant 
Change.' 

home video players, a situation 
which is likely to get worse before 
it gets better. 

Vidéo A&R 
A separate area of video's de-

velopment in recent years has 
been its use by unsigned bands 
for promotion and to garner the 
interest of the major labels. 

"We were the first to sign an 
act off a video—The Babys," says 
Roger Watson of Chrysalis Rec-
ords' A&R Department, "and we 
get quite a few over the transom. 

"It's so important to see 
what a band looks like. I think 
that bands can be really imagina-
tive and they give the record com-
pany a sense of their creative in-

stincts. Some of the videos we get 
are very professional and others 
are just one-camera, but even the 
low-budget productions can be 
impressive. It really shows off a 
personality. You might hear a 
voice which for whatever reason 
doesn't catch the magic, and then 
on the video you get a glimmer. 
Blondie, for example, sounded so 
rough at the start, but one look at 
them and you knew it was for 
sure. 

"We recently flew several 
hundred miles to see a band 
whose tape had really impressed 
us. But if we'd seen a video, we 
wouldn't have gone. The look was 
wrong. -

Capitol's Colomby, though. 
offers a word of caution to un-
signed aspiring video artists: 
"It's too costly and dangerous for 
an unsigned band to produce a 
big video because they can't 
directly exploit it. The same 
amount of money could have 
bought more time at a good 
studio, a good producer or a show-
case. The bottom line is that if a 
band has the goods, it will get 
signed." 

For all the questions remain-
ing and all the mixed opinions 
throughout the industry, video 
has certainly created an impres-
sive image of itself. The question 
remains as to whether it can de-
liver the goods in an uncertain 
market. 

U\T D\CCSS-
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Model 350 w/3060 meter bridge 

8x4 mixer with sweepable EC). "The First 
Mate To The A-8" $ 1095 

Model 3050 
Digital delay with doubling, flanging, 

and phasing capabilities $450 

*VAN NUTS 
7760 Balboa Blvd 
(213) 781-2537/781-2604 

chorus 

Fostex 
Suntronics introduces the new Fostex line of 
personal multitrack equipment for the creative 
musician. The A-2 is the first 2-track master re-
corder with synch and pitch control for under 
$2000. The A-8 offers 8-track recording on 1/4" 
tape. Come in and talk multitrack systems with 
us and get your free Fostex catalog today. 

Model 250 
4-channel simultaneous cassette recorder/mixer 
with Dolby C and pitch control $ 1300. 

Model 3030 
Graphic equalizer, 10- band stereo with 

Tri-Light LED level indicators $250 

*WESTMINSTER 
7560 Garden Grove Blvd 
(714) 898-6368/898-9036 

UPLAND 
1620 W. Foothill Blvd. 
(714) 985-0701/985-5307 

Model A-8 
8 tracks on 1/4 " tape, 71/2 &15 
ips $2500 

Model A-2 
2- track master recording with 
synch $850 

Model A-4 
4-channel, 1/4" tape, 71/2  & 15 
ips $1450 

*New Stores 
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head id say, No, a quarter-mil-
lion or a half-million. Then, on the 
other hand, you have to be realis-
tic. 
CAFFEY: If there is a difference 
between the Go-Go's and other 
LA. bands, its that even before 
we were signed, we did all that 
touring in the U.K., going back 
and forth from the East Coast, 
really laying ground. So we knew 
it would sell a certain amount, but 
we didn't know what to expect 
beyond that. 
MC: Now that you're touring full-
time, is it any easier? 
CAFFEY: We really didn't know 
what to expect when we started, 
but boy, we've really had a fun 
time. It does get tiring at points... 
SCHOCK: Anything becomes 
routine after awhile. It tears you 
up and everything, but it's so 
worth it in the long run. What I 
can't understand is how anybody 
can go out on the road and do a 
ton of drugs and still be able to 
work. You hear about it so often, 
but I can't imagine it. We can 
barely make it as it is. 
CAFFEY: You've really got to 
pace yourself. Were really con-
scious about keeping ourselves 
healthy. 
SCHOCK: Its really funny, be-
cause we'll be dragging our asses 
five minutes before the show, and 
then we get onstage and jump 
around and carry on. 
MC: Were you surprised at the ex-
tent of the hysteria of the audi-
ence at the Palladium? 

SCHOCK: That 
scared the shit out of 

me. After the third song, 
• omebody jumped up on stage 
drid told Charlotte someone's in 
the audience stabbing people. We 
were like, "Jesus Christ....' It was 
a lot of carrying on: people were 
getting smashed. I don't like it 
when it's like that. 
CAFFEY: We got a fan letter 
from some guy that read, "The 
Go-Go's are totally radical; you're 
all total babes and Belinda Car-
lisle really cranks." I mean, what 
more can you say? He must have 
come in on a surfboard. I have to 
look at those kinds of things and 
think back when I admired some-
body and wanted to see them real 
bad, how I'd go stand there in 
front. With the Ramones, I'd just 
stand there and watch them for 
hours. That's all OK as long as 
nobody gets hurt. But right 
before I go onstage, they turn the 
lights down, the crowd roars and 
I think "This isn't real." Then I 
go out and have a good time. I 
can't really believe it, it's so 
strange.... 

From the opening bars of 
"How Much More," the entire 
crowd is on its feet, cheering and 
singing along. The adulation is 
far from unwarranted—the Go-
Go's are putting on a strong, en-
thusiastic set. Gina Schock 
pounds her drums with authority, 
guitarists Jane Weidlin and Char-
lotte Caffey flesh out the melo-
dies with sparkling clarity, and 
the vocal harmonies are right on 
the money. 

It appears that the recent 
tour and the Palladium gig have 
matured the band greatly. Visu-

ally they are captivating, playing 
in an exuberant yet assured man-
ner. Weidlin, who'd broken her 
foot the night before, performs 
like a real trooper, swinging her 
heavy cast around as if her leg is 
pulling a bowling ball. Possibly 
because of Jane's condition, 
Belinda Carlisle is even more ar-
resting than usual, a consistent 
focal point throughout the set, 
whether singing or dancing. 

The only time the crowd sits 
down is for "Automatic," but 
they're up and singing again with 
the next song. The teenage couple 
in front of me goes at it tonsil-to-
tonsil during " Lust To 
Love"—yes, it is some enchanted 
evening for lovers and listeners 
alike. 

MC: I'm sure you realize that with 
what you've accomplished in 
terms of ticket sales already, that 
the next step up is the Forum. 
(Both Caffey and Schock laugh.) 
SCHOCK: Yeah, we've thought 
about it. We laugh about it now. 
I'm not crazy about the big 
places. It's cool to think about, 
but... 
CAFFEY: I'd rather do three 
nights at a smaller place. I'd like 
to do the Whisky again. Those 
clubs were the ones that sup-
ported us first. 
MC: Have you heard your music 
on the radio? 
CAFFEY: The first time I heard 
"Lips" on the radio, I was driving 
down Laurel Canyon with Peter 
Case ( Plimsouls guitarist) before 
we went on tour. All of a sudden I 
heard the drums and thought, 
"No, it can't be." Then I just 
screamed. It was on KRLA, the 
station I'd been listening to since 
I was a kid. I was shaking. We 
haven't even heard much of it, 
though—we've been away. 
MC: In L.A., it's almost to the 
point of overexposure. 
CAFFEY: I'd rather have that 
than not having it played at all. 
The important thing is to keep 
writing consistent, good songs. 
So many bands signed big record 
deals with labels who didn't know 

what to do with them. It was very 
upsetting to watch: that scared 
us—people trying to write their 
second album and they can't do it 
because there's a mental block. 
That's why we're starting now. 
One of the reasons we're back this 
week is to work up new material. 
What we're aiming to do is not 
have one month left to write and 
practice for the next album. So on 
our time off, we're going to work 
on songs through the touring pro-
cess and get out the ones that are 
really good. 
MC': Are the new songs any differ-
ent than the others? 
SCHOCK: Just the natural pro-
gression of the band. 
CAFFEY: When we were making 
the first album, I was delirious 
and everyone was in a real intense 
situation. Now we're in a swing of 
really writing a lot and I'm very 
happy about that; it's coming at 
the right time. 
MC: What type of progression are 
you talking about? 
SCHOCK: We want a meatier gui-
tar sound. 
CAFFEY: We had a different idea 
on how it would turn out, and we 
learned a lot. Now we know what 
to do and not do the next time. 
It's not going to be like "progres-
sive Go-Go's," but there's going 
to be an improved sound, espe-
cially with the guitars. 
MC: So you see no problem in re-
taining the freshness of the music 
the second time around? 
SCHOCK: Not at all. 
CAFFEY: I'm really...not savor-
ing, but enjoying this whole 
thing. This will never happen 
again, watching your record climb 
for the first time. We'll still get 
excited on the second álbum, but 
I hope we can always feel this 
fresh attitude. We look at our-
selves and think, "Why us? Why 
not these other people and bands 
we really respect?" Even so, we 
keep a totally realistic outlook on 
everything. We look at the charts 
and this and that, but we know it 
all could go away in a week. The 
essence of being in a band is work-
ing really hard, and I feel we've 
done a lot of work. 

"Quality,beauty,flexi bilitymand sounds great:' 
MCI 600 Automated Console, 
Transformerless,44 inputs. 
StuderA• 80,24 track with Auto 
locater.Ampex ATR -102 and 
MCI JH - 110,2 tracks. 

r 
1402 Old Topanga Canyon Road Topanga Park,CA 90290 

PlateDigital and Spring Echo. 
Outstanding selection of 
microphones and signal 
Processors. 

(213)455 2044 
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The Go-Go' s: Looking 

Back And Ahead 

MAY 31, 1978: Go-Go's debut performance at the Masque during a going. 
away party for the Dickies' European tour. Set consists of three songs, two of 
which are the same. Original line-up: Belinda Carlisle. Jane Drano (Weidlin), 
Margot (Rivera on bass and Elissa Bello on drums. 

JULY: Charlotte Caffey, bassist for local group The Eyes, is recruited to play 
end guit ar, something she's never done before. 

AUGUST: Gina Schock replaces Bello on drums. A few weeks later, Ginger 
Canzoneri becomes the band's manager. 

DECEMBER, 1979: Open for Madness at the Whisky. Several members of 
bot h bands become quite friendly with each other. Madness recommends them 
to the Specials as an opening act for their Whisky gig. 

JAN.-FEB., 1980: English tour backing up Madness and the Specials. Record 
and release "We Got The Beat" single on Stiff Records. 
MAY: Nominated for " Most Improved Band" at Club 88 Groupie Awards. 

AUGUST 17: Film live performance segment for Urgh! A Music War at the 
Whisky. "We Got The Beat" used in movie and soundtrack album. 

DECEMBER: Margot severely ill; band looks for temporary replacement. 
Diane Chai of the Alley Cats is considered, but Kathy Valentine, guitarist for 
the Textones, is chosen. Her first gig with the band is New Year's Eve at the 
Whisky. 

DECEMBER: Finish second in voting by local musicians in MC's Pick Of The 
Players Poll. narrowly losing to the Blasters as L.A. 's best unsigned rockers. 

JAN-FEB, 1981: Mini-tour of East Coast, first with Valentine. After weeks of 
denial, she becomes a full-time Go-Go and starts writing songs for the band, in-
cluding "Can't Stop The World." 

APRIL: Sign with IRS Records. IRS President Miles Copeland: "The Go'Go's 
were offered more money from other labels. They came to us because they 
'know we're not going to drop them after the first LP." 

JUNE 16: Beauty .1 The Beat officially released after earlier release of single, 
"Our Lips Are Sealed, '• gains initial airplay. 

JULY 24: Play to 4,000 at Hollywood Palladium. Concert sold out in four 
hours. 
SEPTEMBER: "Our Lips Are Sealed" breaks Top 5 on L.A.'s KRLA. 
OCTOBER 1: Back up Rolling Stones in Rockford. Ill. 
OCTOBER 8-10: Sell out three shows at the Greek. Incorporate new songs into 
the set, including Valentine's "Vacation," the probable title for the next 
album. 

OCTOBER 25: "Our Lips Are Sealed" breaks Top 5 on KFI in L.A. 
OCTOBER 29: Beauty And The Beat overtakes The Rolling Stones' Tattoo 
You as the best-selling album in L.A., according to one survey. 
NOVEMBER 14: Scheduled appearance on Saturday Night Live. 
NOV. 15-DEC. 12: Tour of the East Coast and Canada. 

DECEMBER 13-27: Off. 
DECEMBER 28: Travel to England for Dec. 31 gig in London. 

JANUARY 2-14, 1982: Opening for Police tour in Europe. 
JAN. 15-FEB. 4: Police tour of the U.S. 
FEBRUARY: Rehearsal for second LP. 

MARCH-APRIL: Recording second LP. 

APRIL 15-30: Off 
MAY 25: Leave for tour of Japan and Australia. 

POST SCRIPT... 
The fruits of the Go-Go's' endeavors aren't limited merely to 

the band and their business associates. Their success completely 

debunks certain myths that have cropped up as well. Numerous ar-
tists and groups have tried to disassociate themselves from the 
local scene, saying the club circuit is a dismal, no-win treadmill that 
never leads anywhere. Successful L.A. groups never break it out of 
the Southland, I've been told time and time again. 

Well, the Go-Go's were born on the L.A. club scene. They didn't 

get signed from just a three-song demo and a fancy showcase at 

S.I.R. They didn't hire big-gun lawyers to go for the biggest ad-
vance from the first major label that offered them a deal, either. It 
wasn't hype and bombastic, flashy stage shows that broke them; it 
was over three years of continuous live gigging, from Club 88 on up. 

Their future success is by no means guaranteed. It'll take a 
string of consistently strong efforts to ensure them of a long, suc-
cessful career. But it was the extensive groundwork they laid in 
practically every club in town combined with a few shoestring 
budget tours of the East Coast and England that has provided 
them the opportunity to prove themselves. 

And in this town, they certainly have done that. To paraphrase 
John Houseman in those brokerage firm ads, "The Go-Go's made it 
the old-fashioned way...they earned it. - —Jeff Silberman 

LUCKY DOG 
FECOED1Nn STUDIO 

8-TRACK 
Piano, Rhodes, Clay, Drums, Bass 

And A Friendly Engineer 
:111 [ or 

$15 Per Hour 
Call For Appt. (213) 821-9674 

(213) 993-4778 
16 Track /8 Track 

Musicians Contact Service 
THE ORIGINAL REFERRAL SERVICE 

• Over 1000 Current Bands, Musicians & Vocalists On File 

• Top 40, Original, Traveling & Local Bands. All Music Styles 
• Steady 5-Nighters, Casuals, Studio Work & Concert Work 
• Current Listings Thruout Los Angeles & Orange County 
• Day-To-Day Phone-in Service For Up-To-The-Minute Gigs 
• Complete Detailed Resumes On Each Musician & Group 

Noon-6:00 M-F Noon-4:00 Sat. 

6605 SUNSET BLVD. 

HOLLYWOOD CA, 90028 

12131 467-2191 

I d elleilPell#12-14--'11_41 

24, 16 and 8-TRK Recording 

$22 Per Hour 
Video Editing & Duplicating 

Rehearsal Studio $5.50 

Easy Parking (213) 666-3003 Open 24 Hrs. 
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Labels Battle 
Home Taping 
('0,111nucd ;rum col', 

die cassette tape that didn't ap-
pear on the album. Besides that 
"bonus" approach, the label is at-
tempting to upgrade the quality 
of the actual cassette recording as 
well as create artistic packaging 
that is appealing as an album in 
its own way. 

The parallel problem in video 
has record companies, TV and 
movie producers and the people 
behind all other copyrighted pro-
gramming lined up against the 
blank video tape market. 

Statistics show that there 
were sales of 19,034,000 blank 
video tapes in 1980, as opposed to 
only 3,000,000 of the pre-pro-
grammed variety. Joe Petite, vid-
eo market manager for Memorex, 
estimates sales of VHS blank 
tapes will reach 20.000,000 by the 
end of 1981. with Beta doing 
9.000,009. There were about 
189,585,000 blank audio tapes 
sold, with about 99,000,000 pre-
recorded cassettes sold. The 
video numbers, at least, will most 
likely jump dramatically in the 
next year, with the natural 
growth of the market being 
buoyed by consumer fears that 
there may be severe legal restric-
tions placed on home taping soon. 

Those fears are the result of a 
recent U.S. 9th Circuit Court Of 
Appeals ruling last month that 
stated copying of television pro-
grams off the air, even for private 
use in the home, is an illegal in-
fringement of existing copyright 
laws. 

The court also ruled that the 
manufacturers, retailers and ad-
vertisers of the recorders may be 
held liable for promoting and sup-
plying the equipment. It stopped 
just short of barring altogether 
the sales of Betamax video 
recorders, which are produced by 
Sony, one of the defendants in the 
suit. 

For the past decade, audio 
recorder manufacturers, trade 

groups and consumers have main-
tained their right to record sound 
of the air for non-commercial use 
by relying on a 1971 Congression-
al committee report which ex-
empted such use. This report was 
written when Congress amended 
the Copyright Act to secure pro-
tection for sound recordings. 
That exemption, however, wasn't 
renewed or repeated in the 1976 
version. Then, along came video... 

In 1979, Walt Disney Produc-
tions and Universal Studios 
brought suit against the Sony 
Corp., charging that the company 
was contributing to copyright in-
fringement by selling a product it 
knew would be used to record 
copyrighted programs. Sony has 
now lost the initial suit and the 
first appeal. 

What does this mean? Tech-
nically, if you tape a movie, con-
cert or any other copyrighted pro-
gram off TV, you have broken the 
law, at least until Sony appeals, 

as it appears it will, to the 
Supreme Court. 

Even the courts have admit-
ted that enforcement of royalty 
payments on the home level 
would be "exceedingly complex," 
and so the more practical solution 
suggested involves royalty pay-
ments by the manufacturers to 
the producers of copyrighted pro-
grams. This, of course, will mean 
higher prices for consumers and 
immense confusion on how to 
divide the royalties among all the 
artists, writers, directors, pro-
ducers and others involved in the 
programs. Already there is con-
fusion with dividing the video pie 
on pre-programmed material. 
Money from Blondies Eat To The 
Beat video has been placed in 
escrow until such questions are 

VIDEO DISCS: AN OVERVIEW 
The newest technical innovation in video—but the one ex-

periencing the slowest sales currently—is the video disc player. 
The Pioneer model is a laser-operated player which plays but 
doesn't record. The laser "reads" a record, which consists of two 
sheets of metal lone on each side) laminated in plastic. What the 
laser actually reads is a series of small, square pits of different 
lengths etched into the record. This is one of three formats car-
ried at the store sampled by MC—the North Hollywood branch 
of Pacific Stereo. RCA's model more closely resembles the stan-
dard phonograph format, with a diamond stylus that is 
removable and replaceable by the consumer. RCA claims the en-
tire player is easily operable by a child and has good or better 
reproduction than the other two, but a representative of Pacific 
Stereo branch said they had sent hack t he model because of 
lower sales and because stylus wear makes them less desirable 
than the Capitanee Electronic Disc ICEDI .:ystem. The Video 
high Density System «heal) is due out by t hi. first ot t he year. 

The spokésman said the video disc player doesn't sell as well 
as the video recorder, even though it is competitively priced 
(VDP's sell for $749", with VCR's averaging about $800") and 
has many features. such as a scan (fast popthrough of the tape), 
slow motion, freeze-frame, frame-by-frame movement in either 
direction, and fast frame-by-frame. In addition, each song in a 
concert tape is called a chapter, and a consumer can set it so that 
one individual song is played at a time. The A comparable video 
cassette with similar features retails for $ 1099 to $ 1300. The 
manufacturers are preparing to come out with blank discs soon, 
but meanwhile, disc players are selling " to the people who are 
really into music and the quality of it," according to the 
spokesman. Concert discs cost about $25 each. The obvious solu-
tion to the cost problem is. of course. the planned blank tapes, 
and the solution to slow sales is to find " the something to make 
people want to watch it over and over," he said. 

VIDEO SEMINARS 
For Video, Film and Recording Industry Personnel 
VIDEO EDITING 

Post-production Planning Auto Assembly 
On-line/off-line Editing Text Editing 
Computer Hardware/Software List Management 

Choice of one section-9:00 a.m. - 4:00 p.m. 
Nov. 14 - QPT Editorial/Los Angeles - Arthur Schneider/Instructor 
Dec. 6 - Cinetronics/Los Angeles - Humberto Rivera 

VIDEO TECHNICAL SEMINAR - " Basic Concepts Of Color Television" 
Dec. 5 - William Montgomery/L.A. Marriott Hotel - 9 a.m. - 4 p.m. 

ADVANCED VIDEO TECHNICAL WORKSHOP - "Wave Form Monitor 
and Vectorscope Analysis of the Video Signal" 

Dec. 12 - William Montgomery/Cinetronics/Los Angeles 
FUTURE PROGRAMS 

Sound Recording and Mixing/Producing For Video/Electronic Music 
Symposium/Video Music 

CALL VIDEO IPS (213) 374-7375 
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resolved (see MC, Vo. 5, No. 19). 
Most retailers contacted in a 

random survey by MC said they 
have no plans to stop the sales of 
video recorders, at least until the 
legal issues are settled, despite 
the fact that they, too, are sup-
posedly liable for the copyright 
infringements. 

Despite the apparent sym-
pathy of the court system, the 
recording industry may not get 
its wish. A measure recently in-
troduced in Congress would legal-
ize home taping of TV programs 
in the same way that radio taping 
is legal. 

In any case, the industry is 
left with this question—How do 
you make an album cassette, 
which sells for up to $8" (or, in 
the case of better quality audio-
phile tapes, $ 11-$15), more ap-
pealing than quality blank cas-
settes, which start at $ 1" and can 
easily be used to record the same 
material. 

Chrysalis' Eat To The Beat 
video cassette, which A&M 
Records' Jeff Ayeroff feels is at 
best a "noble effort," is a big 
seller in England and has sold 
"well" worldwide, according to 
Espy. It has done so well, in fact, 
that the label has high hopes for a 
second release, Blondie's Great-
est Hits. 

Part of why Eat To The Beat 
did so well is the extensive use of 

'I Can't See 
Why They're 
Going To 
Outlaw Video. 
It's The 
Future.' 

"conceptual images," with the 
song acted out instead of filmed 
on a soundstage. While this is 
more expensive, Espy says, "We 
feel the people enjoy the concep-
tual images" and that the label 
and artist have " to find some-
thing to make people want to 
watch it over and over." 

Espy was, not surprisingly. 
all for the court decision against 
Sony, saying she feels the deci-
sion will affect the blank tape 
market and that taping of con-
certs and albums shouldn't be 
legal. It's not fair, she says, for 
the people who put in the time, 
money and creative effort to see 
their finished product enjoyed 
while they receive little or no com-
pensation. Even with a levy on 
cassette rentals (such a policy is 
in effect in Germany), the money 
raised is minimal. 

\ yerof f, vice-president of 

ATTENTION: 
Producers, Artist Managers, 

Studio Managers and 
Musicians... 

Tired of paying BIG rental fees for a few hours use of 
Rental Equipment? You can probably rent the same 
items for a WEEK at the same price you paid for a 

day. Equipment like... 

YAMAHA 
SHURE 
ALTEC 
TAPCO 
MXR 
GAUSS 
MARSHALL 

SENNHEISER 
AKG 
REVO 
DOD 
ROLAND 
ACOUSTIC 
LESLIE 

MUSICMAN 
FENDER 
GIBSON 
OVATION 
MARTIN 
GUILD 
RISSON 

POLYMOOG 
MINIMOOG 
CLAVINET D-6 
HAMMOND 
WURLIZTER 
RHODES 
KORG 

and specializing in TRAYNOR AUDIO and M.I. AMPLIFICATION 

So Why Rush Your Sessron worrying about the 
hourly or daily rates of Rental Equipment? 
LEASE it for a WEEK or a MONTH and Save 

money and worry...at 

846-4873 Killeen Music, Inc. 849-4973 
112 E. PALM AVE.. BURBANK. CA. 91502 

111111111111•111 

...The Only Reasonable Place Left..." 

Creati% e Services, says the label 
is currently using video for pro-
motional purposes only. He says 
he sees little or no market for the 
sale of pre-programmed video cas-
settes or video discs to consumers 
on an individual basis. 

Even so, the number of pro-
jects is high. " All the major art-
tists do videos, and some of the 
artists who are more visual also 
do videos. We sell to cable TV all 
around the world," he says, ad-
ding that he doesn't think the 
average consumer will spend the 
kind of money record and movie 
companies are asking for pre-pro-
grammed fare. 

He visualizes home video re-
corders and disc players as the ac-
quisitions of young professionals, 
as something to own, not neces-
sarily to use often. "The video 
disc player goes along with the 
Porsche and stereo and entertain-
ment complex," he says. " Maybe 
instructional discs or tapes in the 
future will sell." The prices of the 
hardware ( the players 
themselves) will have to come 
down, though, he says. 

Meanwhile, the court decision 
doesn't seem to bother him too 
much one way or the other. He 
feels that you "can't stop people 
from taping" and he's betting 
with Sony in the court fight. 

"I can't see why they're go-
ing to outlaw video players." he 

says. " It's the future. Eventually 
some legislative branch will 
assign the cost and the consumer 
will bear the burden." He adds, 
though, that " It'll be 25 years 
before we see what really hap-
pens." For the here-and-now, 
though, "Cable is the answer." 

A&M is currently working on 
a better cassette package, work-
ing on a mock-up of cassettes as 
they will look in five years. 

WB National Sales Mgr. for 
video products Dave Mount says 
"The machinery which provides 
our business also makes it legal to 
copy it off the air," and said he 
didn't think the eventual decision 
would affect the company's sales 
efforts. " We're trying to put the 
best possible product out there 
now," he says. The label has video 
out on Rod Stewart, Fleetwood 
Mac, The Kinks, Blondie, Dire 
Straits and Devo. 

Overall, Mount said, "We 
would like to see copyrights pro-
tected to the fullest extent." To 
that end, the label is trying to per-
suade associates in Washington 
to work toward strengthening the 
copyright act. 

On the flip side of the issue, 
Larry Davin of Memorex sees 
"record companies using the 
blank tape industry as a scape-
goat for a sales fall-off. The peo-
ple who tend to use the most 
blank tapes are most often the 
heaviest record buyers." 

SOUND MASTER 
YOUR AUDIOIVIDEO 

ONE-STOP 
Are you a musician, vocalist, actor, entertainer, 

talent manager, interviewer? 
Do you produce a variety, cable TV, or rock show? 

We have a Complete Color Video Studio, equipped 
for up to an 8-camera shoot, with lighting, com-
puter editing, two TBC's, computer titler & un-
limited special effects. 

Our facilities include an in-house 24-track State of 
the Art automated recording studio to satisfy all 
your audio needs. 

We are offering special Audio/Video rates for a 
one-month introductory period. 

For personal attention and information contact Barbara at 
SOUND MASTER AUDIO/VIDEO RECORDING STUDIOS 

12131 650-8000 
10747 MAGNOLIA BLVD., N. HOLLYWOOD, CA. 91601 
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Cherie Recs. 
Signs With 
Atlantic 

BY JEFF SILBERMAN 
The trend toward small, spe-

cialized record companies—a 
trend that had been operating on 
a near-dormant level through the 
'70s—has experienced a resur-
gence in the last few years. Small 
labels that have inked pacts with 
major companies (for distribution 
or, in some cases, as "testing 
grounds") recently include Bad-
land, Geffen, Bomp, Boardwalk, 
IRS and Solar. 

The latest is Detroit-based 
Cherie Records, formed in 1979 
by Norton Stern solely as an inde-
pendent company. It has signed a 
deal with Atlantic Records. 

"I was all set and ready to go 
independent, which was our orig-
inal intention," says Stern. "We 
thought we could handle it our-
selves, but we weren't getting our 
'product out fast enough." 

This problem became quite 
apparent with the release of a 
single by Jerry Carr titled "This 
Must Be Heaven." The disc was 
selling over 1,000 copies a day in 
Detroit alone and had picked up 
significant national radio airplay. 

The success of that single ig-
nited the interest of several major 
labels, including Atlantic, MCA, 
Epic and Motown, all of whom 
began negotiating for either a 
distribution deal or a custom 
label pact. Stern picked Atlantic 
because "They acted faster and 
with more enthusiasm. There was 
no bullshit like 'We'll give it a 
try,' and they offered to get our 
product on the streets in a week." 

Besides Carr, Cherie's roster 
includes Barrett Strong, author 
of Motown classics "Heard It 
Through The Grapevine" and 
"Papa Was A Rolling Stone," the 
New York Express, Carol Ander-
son, Shelly Quayle and Scott 
Stern. Despite the fact that all 
but Strong are new artists, Cherie 
hasn't had any problems in get-
ting exposure. "We're using a 
very good independent promot-
er—Intersoul," Stern said, "and 
we're test-marketing everything 
we release. 

Stern expects the six label 
acts to grow to ten. " I can run 
everything personally right now, 
which I like. We want to be as big 
as we can get, but I'll always 
want to run things personally. 

Cherie Records will remain 
based in Detroit, Stern mention-
ed, "because the competion is 
easier, we have studios at our 
disposal here and there's an un-
tapped source of good talent here 
in the Midwest, which we'll draw 

upon." 
The label will hold a special 

showcase in Detroit on Dec. 1st, 
featuring all seven acts. The New 
York Express will feature mater-
ial from their upcoming album, in-
cluding their single, "Hot On The 
Club," Barrett Strong will sing 
tunes from his new Love Is You 
album, and Scott Stern will per-
form his new single, " Hold On To 
This Heart Of Mine." 

Polygram, 
Bomp Sort 
Out Future 

BY JEFF SILBERMAN 
Bomp Records President 

Greg Shaw will meet with new 
Polygram head Guenter Hensler 
soon to discuss the recently sign-
ed collaboration pact the labels 
worked out a month ago. 

The move follows the depar-
ture of former Polygram Presi-
dent David Braun, who left re-
cently, claiming the company was 
in disarray. 

Shaw and Hensler will decide 
if the agreement is still viable 
under the new Polygram admini-
stration and, if so, which acts 
would be used. 

The meeting comes at a 
critical time, since Bomp is now 

enjoying its greatest-ever sales 
success with the Josie Cotton 
single, " Johnny, Are You 
Queer?" Released two weeks ago, 
the single sold 6,000 copies dur-
ing the first week in L.A. alone, 
with the rest of the initial 
10,000-copy pressing selling out 
soon afterward. It has been the 
most requested song on KROQ 
for the past three weeks and has 
garnered strong response in the 
Bay area as well. Oedipus, pro-
gram director of Boston's 
WBCN, is planning to add it to 
the rotation. 

Response from the East and 
Midwest is just coming in, as the 
disc has had just over a week of 
exposure there, but judging from 
initial response, Bomp is expect-
ing big things. Distributors from 
New York, Boston, Philadelphia, 
Washington, D.C. and Chicago, 
who rarely if ever reorder Bomp 
stock, have already contacted the 
label requesting the single. 

Although "Johnny, Are You 
Queer?“ would he expected to in-
cite angry criticism from the gay 
community, reports from record 
stores and dance clubs in predom-
inantly gay areas indicate the op-
posite is true. 

Since the single is the fastest-
selling in Bomp's seven-year 
history, it's likely Bomp would 
work with Polygram if their re-
cent agreement is continued, or 
with another label if it isn't. 

STUDIO SOU» 
RECORDERS 

Two Fully Equipped 24-Track 
State-Of-The-Art Rooms 

[213] 506-HITS 
11337 Burbank Boulevard 

North Hollywood, California 91601 

OUR THANKS TO THE ARTISTS, PRODUCERS 
AND ENGINEERS WHO'VE MADE OUR 1ST 
YEAR SO SUCCESSFUL  

SATCHI ABU 

HERB ALPERT 

LUIS ANGEL 

HAROLD BEATTY 

GARY BENSON 

NANCY BROOKS 

KIM CARNES 

JOE CHICCARELLI 

NATALIE COLE 

DAVID COURTNEY 

GINO CUNICO 

BILL CUOMO 

DATE LINE 

DAVE DELUCA 

SCOTT EDWARDS 

SHERIDAN ELDRIDGE 

CHUCK FRANCOUR 

SANDY FURY 

JUAN GABRIEL 

HUMBERTO GATICA 

ED GREENE 

HAL HELLERMAN 

JIM HILTON 

STEVE HUFFSTETER 

BRUCE HORNSBY 

THELMA HOUSTON 

MICHAEL JACKSON 

ROBERT JOHN 

JOSE JOSE 

KEITH & DARYL 

JACK LEE 

LINX 

TERRY MACE 

ANGELICA MARIA 

MADELEINE MARKS 

AMANDA MIGUEL 

ANN MUNDAY 

PHILLIP McKEON 

JOEL PESKIN 

MIKE PICCIRILLO 

ROBIE PORTER 

JOSE QUINTANA 

SMOKEY ROBINSON 

AMAIA SAIZAR 

BUNKY SHEPPARD 

SKOOL BOYS 

HOWARD STEELE 

BRIAN STOTT 

SWITCH 

JOHN VALENTI 

DIEGO VERDAGUER 

JOHN WEAVER 

FRED WESLEY 

BARRY WHITE 

FRANK WILDHORN 

GREG WILLIAMS 

HOWARD WOLEN 

MARK WOLFSON 

JESSE COLIN YOUNG 

YOUNG BLOOD 
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 SONGMINE 
BY JOHN BRAHENY  

Video Opportunities 

W ith the advent of the video ex-
plosion, songwriters and com-

posers can look forward to many new opportunities in the years 
ahead. The following are a few of the areas that are opening up. 

Specialized video cassettes for the home market. With the great 
increase in the sales of video cassette players (hardware) there is an 
increased need for programs (software). Consequently, all over the 
country, video producers are turning out special programs on 
everything from "How To Make Great Omelets" to " Fixing Your 
Car, - " Learn to Play Guitar," and "Defend Yourself." Video players 
with "stop frame- and "slow motion" make learning at home fun and 
easy, and magazines and catalogs for the home video market list hun-
dreds and soon thousands of these special tapes. A significant 
number of these productions use orignial music and it's possible to 
make a deal for a creative fee in front, percentage points on future 
profits, or a combination of both. 

More films made for cable. One of the heaviest expenses of major 
theater films is promoting them to the general public. The radio, TV 
and print ads represent a high percentage of the overall cost. When a 
film is made specifically for cable and only needs to be advertised in 
the cable schedule magazines that go directly to their potential 
market, much of that cost is eliminated. Combine that with the fact 
that as more people acquire cable services, there are fewer movies 
they'll go to theaters to see because of the rising cost of tickets, 
transportation and parking, so you can see why producers are 
creating more films specifically for cable. 

Songs that generate video projects. "Ode To Billy Joe- inspired a 
movie version. In the '50s, rock 'n' roll inspired films like " Rock 
Around the Clock." Disco music inspired "Saturday Night Fever" 
and country music inspired " Urban Cowboy" and others. In most 
cases the ideas for the films are not only generated by the music, but 
contribute tremendously to the exposure of that music. With the in-
creased need for cable programming and the erratic time schedules on 
cable due to the running of films that don't end exactly on the hour or 
half hour, there are lots of " holes- created in schedules. They'll need 
one, five or ten minutes here and there to keep people's attention until 
the next feature show comes on. 

I've seen several interesting 
shorts put together behind story 

songs. The visuals may portray the story with live action footage, 
animation or "dynamic stills -(st ill pictures faded in and out, superim-
posed or rapidly flashed). Since these shorts don't involve anywhere 
near the cost of the feature films to produce, more small production 
companies can afford to create them. During the World Series I 
sawiheard a song portraying the history of great moments in 
baseball. The song was naming the great games and heroes as the 
visuals ran the original films—a great little piece of filler. If you have 
a knack for writing good story songs, it's something to look into. 

Collaboration with video artists. Audio technology has spawned 
a whole new genre of musical instruments, the synthesizers and con-
sequently new sounds that, in many areas, surpass the limitations of 
conventional instruments. Much the same kind of phenomenon is 
happening with video technology. Computer programs have been 
created and manual controls invented which turn the TV screen into 
an amazingly versatile palette for a new breed of artists. Computer 
technology has made it possible for video artists to control color, tex-
ture, movement, form and spacial perception in a seemingly endless 
variety of ways. It's allowed them to create an exciting new moving 
art form, an art form that is enhanced greatly by music. Similiar pro-
blems bring the two arts together. Electronic music in particular 
doesn't usually fare well in live performance. It's not very exciting to 
watch someone turning dials and plugging in patch cords. On the 
other hand, though video art is visually exciting, music always gives 
it a satisfying sense of form, direction and predictability. In most 
video music collaborations, music is used by the video artist as a star-
t ing point and is chosen for its mood, rhythm and other properties. 

There's a new organization in LA. called the Visual Music 
Alliance that was formed to facilitate the kind of interaction and in-
novation necessary to expand this new art form. It's for professionals 
working in music, film, video, photography and analog and computer 
graphics. It's a great place for writers to hook up with people in-
itiating video projects. '['heir address is 356 Hampton Dr., Venice, 
Ca., 90291. and the phone is ( 213) 344-8874. I've attended their 
monthly meeting/showcases and it's truly exciting. 

HOLLYWOOD 
SHEET MUSIC 

Since 1968 
All publishers— All types 

Standards • Current Hits • TV-Show Musicals 
Instruction Books • Rare Out-of-print Music 
Foreign Language Music • Mail Service 

Blank Cassettes • Pitch Pipes • Metronomes 
VISA/MASTERCHARGE • MONDAY-SAT. 9:30-6 

"If we don't have it, 
we'll get it!" 

Clip out or photo this ad for one (1) 
free SPECÊAL out-of-print song when 

you purchase 1 piece or more of sheet music 

AMPLE FREE PARKING 
(213) 462-1095 

ALSO— UNDER THE SAME ROOF 
ALPHEUS/CAMEO MUSIC—(213) 466-1371 

MODERN MUSICAL SERVICES—(213) 466-9211 

1433 COLE PL. 
Between Cahuenga & Wilcox 
1/2 Block S. of Sunset Blvd. 

ATTENTION: 
Producers, Agents, Artist Managers, 

Publishers And Musicians 

"THE VIDEO 
PERFORMERS SHOWCASE" 

PRESENTS 
L.A.'S FINEST 

Currently Auditioning Singles, 
Duos & Groups 

All acts selected from videotaped 
auditions to showcase for our industry 

subscribers worldwide who can 
now discover artists through 

the convenience of video. 

For Audition & Subscription Information: 
Call (213) 891-6161 

"The Future Of Video Promotion Is Here" 
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eit-•THE•AIR  
RADIO 

BY WOLF SCHNEIDEFI 

KFI (640 AM): This Adult Con-
temporary/Personality outlet's 
morning team— the infamous 
Lohman and Barkley— is in rare 
form preparing for the first 
Week-long Celebration Of Bliz-
zard Conditions in Northeast 
Iowa. Known unofficially as the 
Lohman and Barkley Winter Car-
nival in Odebolt, Iowa, it will pro-
vide a winning listener with a trip 
to Odebolt for the final week of 
November. The excursion will 
feature activities such as an 
igloo- building contest, frozen 
waffle breakfasts, brisk hikes 
over the frozen Raccoon River, 
electric log campfires and ice 
fishing. Should the winner be 
faint of heart, KFI Promotion 
Director Biggie Nevins has made 
an alternate prize avail-
able—$ 1500 cash. Runners-up 
receive year- long supplies of 
Jollytime Popcorn ( the firm 
sponsors the contest). Entries 
can be submitted via postcard to 
Jollytime, KFI, L.A.. Ca. 90005. 
Listen to the station for more 
details. 

KIIS-FM (102.7): In something 
that might have come right out 
of their billboard ads, " Did you 
hear what Rick Dees said this 
morning?", KIIS morning man 
Dees was yanked from the air by 
the station on Thursday, Nov. 5th 
because of some comments he 
made. " I don't know exactly what 
he said that caused him to go off 

KABC, KBIG, KMET TOP ARBITRONS 
The summer 1981 (Arbitron) ratings are in, and there are 

few dramatic changes. Talk radio KABC slipped from an 8.5 to a 
6.6, but maintained the number one slot, as usual. On its heels 
were Beautiful Music KBIG, with a 6.0, and AOR behemoth 
KMET, impressively up to a commanding 5.7. 

The other contemporary music stations lagged behind 
after quite a gap. Those with sizable shares included (AOR) 
KLOS with a 4.5; (Adult Contemporary) KRTH with a 3.5; (Adult 
Contemporary) KHTZ with a 3.1; (Mellow AOR) KNX-FM with a 
3.0; and (Urban Contemporary) KI00 and (Adult Contemporary) 
KFI, each with a 2.9. In its first complete sweep with a Hit 
Music approach, former Century AOR station KWST slipped 
from a 2.3 to 1.2, while its neighbor on the FM band, New 
Wave/AOR KROO, inched up from a 1.7 to a 1.8. On the country 
front, leader KLAC held constant at 2.9, with KZLA-FM at 2.0 
and KHJ trailing at 1.3.* 
*Source: Average Quarter Hour shares, M-Su. 6a-Mid, MSA, 12+. Printed by permis-
sion from Arbitron. Information not re-usable by non-Arbitrgn subscribers. 

the air," said the station's vice-
president of promotions, Mere-
dith May, "although he did make 
some lewd comments about 
Princess Diana." She said there 
had been no listener complaints 
before Dees was lifted, and fol-
lowing a day full of televised 
apologies, Dees was back on the 
air Friday morning, still in form. 
At the urging of KIIS attorneys, 
May had little else to say. "The 
problem is solved. We'd just like 
this to blow over." 

KLAC (570 AM): On Sunday 
the 22nd, KLAC will present the 
NASCAR stock car racing event 
from Riverside Raceway. Com-
mencing mid-morning, the live 
lap-by-lap remote coverage will 
be hosted by afternoon DJ Harry 
Newman and auto racing author-
ity Mark Hellmer. They will also 
provide pre- and post- race cover-

age. Tied in with their 1981/82 
coverage of the L.A. Lakers' 
games, the weekend of the 27th 
and 28th will be KLAC/Lakers 
Bumper Sticker Weekend at the 
Forum. 

KLOS (95.5 FM): ABC's AOR 
outlet in L.A. will simulcast 
Cheap Trick with ON TV on Wed-
nesday the 19th from 9-10 p.m. 
Evening announcer Bob Coburn 
has replaced midday air person-
ality B. Mitchel Reed as host of 
the nationally syndicated Rock-
line show, which is heard on 
KLOS each Monday night. On 
Sunday the 15th at 5 p.m., the 
King Biscuit Flower Hour will 
present the Little River Band, 
recorded in Houston. and Mink 
DeVille from New York's Savoy. 
The following Sunday it will be 
Pat Benatar from appearances in 
Austin and Dallas. 

KMET (94.7 FM): Jim Ladd 
hosts an " Innerview" of long-
time friend Stevie Nicks on Sun-
day the 16th from 10-11 p.m. 
Nicks chats candidly about her 
already platinum solo LP Bella-
donna. In an unusual turn of 
events, the day after the inter-
view, which was conducted a few 
weeks ago at Ladd's home, 
Nicks sent Ladd a dozen roses in 
gratitude for his support. On the 
23rd, " Innerview" focuses on the 
Allman Brothers, who discuss 
the realities of their new LP, 
Brothers Of The Road. The Rock-
tober's giveaway of a trip to see 
the Stones and ZZ Top drew a 
precedent-setting amount of 
mail entries— almost 10.000! 
This month the Mighty Met will 
fly listeners to see the Stones at 
New York's Madison Square 
Garden. 

KRTH (101 FM): The Annual 
Turkey Shoot .will take place 
from November 16-20th at RKO's 
FM outlet in L.A. In the unique 
K- Earth custom, callers bag their 
Thanksgiving birds via the tele-
phone. Listen to the station'for 
further instructions. On Thurs-
day the 19th, there will be a free 
screening of the new Paul New-
man/Sally Fields drama Absence 
Of Malice, with tickets distrib-
uted previously. Oldies week-
ends will continue through the 
end of the year at K- Earth. 

KZLA (15 AM & 94 FM): The 
Saturday afternoon feature ar-
tists will be Barbara Mandrell 
and T.G. Sheppard on the 14th 
from noon-5 p.m. The following 
week it will be Charley Pride. 

TV&FILM 
"MILLIE MAKE SOME CHILI," 

Billy & the Beaters' new single, 
has been released one week ear-
lier than scheduled due to Alfa 
Records' confidence that the 
group's November 6 appearance 
on ABC's " Fridays" will create a 
wave of interest. Commenting on 
the label's decision, Chuck Hull, 
who handles the booking of 
bands for the television show 
said, "We take that as a compli-
ment. The record label made the 
switch to cash in quickly on the 
expected surge of interest in Bil-
ly Vera's single via the program." 

ROCK REVIVAL: Fabian is 
currently working on a new 
weekly cable TV show which will 
feature the music of the '50s. Fa-
bian will host the show. In the 
meantime, Fabian proves that 
there is still a rock revival market 
by performing to a crowd of 
10,000 at the Philadelphia Spec-
tum, followed by shows in St. 
Paul and Milwaukee. 

GARY WRIGHT has been 
signed by producer Carolyn 
Pfeiffer to compose the score for 
MGM/Alive Enterprises' contem-
porary thriller, " Endangered 
Species." Wright, known for his 
innovations in synthesized key-
board music, says that he plans 
to use a battery of programmable 

synthesizers to create unu3ual 
moods for Director Alan 
Rudolph's new film. 

PATTI AUSTIN recently taped 
a segment of " Soul Train." The 
Qwest Recording artist perform-
ed songs from her album Every 
Home Should Have One including 
"Do You Love Me" (which was 
No. 1 on the disco charts) and 
the title track, " Every Home 
Should Have One." The album, 
produced by Quincy Jones, is 
currently enjoying chart suc-
cess. 

TIM CURRY, who seems to be 
finding more success as an actor 
than a recording artist, is co-star-
ring with George C. Scott in a 
CBS-TV holiday version of "Oliv-
er Twist." 

BEST OF THE WORST: Poet/-
balladeer Rod McKuen recently 
broke his " super-serious" image 
by doing a medley of his worst 
songs on the Australian 
children's TV show, " Hey, Hey 
It's Saturday." Reportedly, the 
segment ran so long that some-
one set up phones and called it a 
telethon. 

"SIX PACK," Kenny Rogers' 
first feature-length film, is 
scheduled to begin filming in 
January. The three-month shoot 
may take place at the Daytona In-
ternational Speedway in Daytona 
Beach, Florida. Rogers will play 
a race car driver who finds him-
self in charge of six orphaned 
children. 

THE ROLLING STONES have 
chosen Director Hal Ashby to 
make the film of their tour, 
beginning with the recent Texas 
concerts. Ashby's directing 
credits include "Coming Home" 
and " Harold and Maude." Other 
Stones news has it that plans to 
simulcast one of their New York 
concerts on closed-circuit televi-

sion are still in the works. They 
recently met with directors in 
San Fransisco to test the 
technology by monitoring the 
performance of a local band at a 
S.F. club. If it does happen it will 
be sometime in December, 
possibly from Bond's Casino on 
Times Square. 

"VIDOEDROME" is the name 
of the upcoming major motion 
picture in which Blondies Deb-
bie Harry will star. The film, 
which is being directed by David 
Cronenberg, is scheduled to be-
gin filming in Canada this month. 
According to Cronenberg, the 
movie deals with "The influence 
of television that comes into the 
home, and how communication 
technology alters the nervous 
system." 

ROB STAR, OF SEEDS II, will 
host " Entertainment Works," a 
half-hour Orange Cable TV show 
featuring Orange County talent. 
The weekly show will begin film-
ing on Nov. 19 and is scheduled 
to air in December. 
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LISTINGS Attention: Songwriters 
THURSDAY, NOV. 12 

6:00 P.M., CH. 11: THE MUPPET 
SHOW: Special guest will be Kris 
Kristofferson. 

8:00 P.M., CH. 11: THE BEACH 
BOYS 20th ANNIVERSARY SPE-
CIAL: This tribute features 
highlights from the group's 20 
years of music, including inter-
views and clips from their early 
TV appearances with such stars 
as Glen Campbell, Captain and 
Tennille, Ed Sullivan and Andy 
Williams (simulcast with KHTZ 
FM). 

FRIDAY, NOV. 13 
2:00 P.M., CH. 5: THE JOHN 

DAVIDSON SHOW: Rupert Holmes 

is scheduled to appear. 

6:00 P.M.. CH. 11: THE MUPPET 
SHOW: Johnny Cash joins Mup-
petmania. 

.7:30 P.M., CH. 7: THAT'S HOL-
LYWOOD: A look at the urns on 
the midnight movie circuit, in-
cluding The Rocky Horror Picture 
Show. 

SATURDAY. NOV. 14 

• 11:00 A.M., CH. 13: THAT NASH-
VILLE MUSIC: Guests include Jim 
Ed Brown. Margo Smith and Box-
car Willie. 

8:00 P.M., CH. 28: LIVE FROM 
THE MET: " IL TRITTICO". This 
live production of Giacomo Puc-
cini's last completed work in-
cludes three short operas. So-
prano Renata Scotto is featured 
as the heroine in each opera. 
James Levine conducts ( English 
subtitles, stereo simulcast with 
KUSC, 91.5 FM). 

11:30 P.M., CH. 4: SATURDAY 
NIGHT LIVE: Bernadette Peters 
hosts this week's show, which 
features the Go-Go's as the 
musical guests. 

SUNDAY. NOV. 15 

1:30 P.M., CH. 13: FOLLOW 
THAT DREAM: Elvis Presley stars 
in this comedy about a group of 
hillbillies who try to homestead a 
piece of unclaimed land in a 
small Florida town. 

2:00 P.M., CH. 28: EVENING AT 
THE SYMPHONY: Seiji Ozawa 
conducts the Boston Syrnpn-ony 
Orchestra in Webers Overture. 
The Ruler Of the Spirits. - and 
Brahms Piano Concerto No. 2 in 
B- Flat. Opus 83. Peter Serkll is 
the piano soloist 

1- 3:00 P.M., CH. 28: AMERICAN 
SKYLINE: Flutist Jean-Pierre 
Rampal and reggae musical 
group Shangoya are among the 
featured topics on this on- loca-
tion video magazine. 

MONDAY, NOV. 16 

7:00 P.M., CH. 28: OVER EASY: 
Eartha Kitt performs " All By My-
self - and -- My Heart Belongs To 
Daddy." and discusses her popu-
larity both in Europe and the 
United States. 

10 P.M., CH. 4: LORETTA LYNN: 

THE LADY...THE LEGEND. Lynn 
celebrates her 20th anniversary 
in the business in this music-
variety special. Guests include 
her sister, country music star 
Crystal Gale and actress Sissy 
Spacek, who portrayed Lynn in 
the film " Coal Miner's Daugh-
ter." 

TUESDAY, NOV. 17 

7:00 P.M., CH. 28: OVER EASY: 
Cal Tjader performs on the vibra-
phone and then discusses his 
successful recovery from a heart 
attack. 

7:30 P.M.. CH. 5: CABARET: Liza 
Minelli and Joel Grey star in this 
1972 musical set in a Berlin ca-
beret in 1931. 

WEDNESDAY. NOV. 18 

6:00 P.M.. CH. 11: THE MUPPET 
SHOW: Liza Minelli joins the Mup-

pets. 

THURSDAY, NOV. 19 

112 P.M., CH. 28: Dick Cavett: A 
conversation with cellist Yo Yo 
Ma. 

FRIDAY, NOV. 20 
8:00 P.M., CH. 11: P.M. MAGA-

ZINE: A backstage look at the 
Rolling Stones tour. 

SUNDAY. NOV. 22 

10 P.M., CH. 4: SINATRA, THE 
MAN AND HIS MUSIC: Frank Sina-
tra, accompanied by a 50- piece 
band. performs songs from the 
more than 100 albums he has re-
corded during his career. Count 
Bassie and . is band join him for 
two numbers. 

TUESDAY, NOV. 24 

1:16:00 P.M., CH. 11: THE MUP-
PETS: Joining the muppets will 
be Elton John. 

WEDNESDAY, NOV. 25 

6:00 P.M., CH. 11: THE MUP-
PETS: Linda Ronstadt guest stars. 

119:00 P.M., CH. 28: THE L.A. PHIL-
HARMONIC BICENTENNIAL CELE-
BRATION WITH CARLO MARIA GI-
ULINI: In this first of four KCET-
produced specials, the maestro 
rehearses, conducts and offers 
off-stage impressions of over-
tures to three Rossini operas: 
"L'Italiana in Alger," "Semira-
mide" and "William Tell" (simul-
cast with KUSC, 91.5 FM). 

Top Music For The '80s' 
Intensive One-Day Workshop 

Saturday, Dec. 5th, 1981 
Beverly Hills Public Library Auditorium 

444 Rexford Drive 
Beverly Hills 

Participants' Songs Evaluated 
Seminar Conducted By 

Annette Tucker 
Former ASCAP-UCLA Instructor 

Guest Publisher: 
Steve Nelson 

of 20th Century Fox 

Outstanding Songs From Seminar 
Will Be Showcased 

Auspices: Westside Symphony Orchestra 
Of Beverly Hills 

Tax Deductible Contribution: $125" 

(213) 275-0010 

VIDEO ANYBODY? 
NIGHT CLUB 

60 percent complete. Perfect for TV, video. 
300-500 seating, cabaret or theatre. 11,000 sq. ft. 
$1.00 per ft., 15 yr. lease. Plans & permits. Liquor 
license. Good parking. 

BER WIN ENTERTAINMENT COMPLEX 
6525 Sunset Boulevard 

Hollywood, California 90028 
(213) 464-0700 
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BY JEFF JANNIN3 MIDI°  SPLICES  
BRITANNIA STUDIOS, Holly-

wood: Managing Director Greg 
Venable tells MC, " Shirley Bas-
sey is recording an LP with John-
ny Harris producing, arranging 
and conducting. I engineered the 
tracks, which will be released on 
Applause Records. We did Merle 
Haggard's Big City LP, which just 
came out on Capitol Records. 
Ken Suesov engineered it. Coun-
try artists Heather Reese and 
E.J. Rice are both recording al-
bums for Platinum Records. 
Frank Touch (owner of the label) 
is producing the albums with the 
help of Gary Thurlow who is co-

producing. Frizzell and West, 
who are on Viva/Warner, are in 
with producer Snuff Garrett, who 
also re- mixed the Tanya Tucker 
album." 

WESTLAKE AUDIO, Los An-
geles, Ca.: Generation X's Billy 
Idol is working on his solo album 
with Keith Forsey producing and 
Brian Reeves engineering. Pro-
ducer Jim Ed Norman is produc-
ing Johnny Lee for Elek-
tra/Asylum records and Jennifer 
Warnes for Arista Records, with 
Eric Prestidge engineering. War-
ner Brothers artist Prince is in 
producing and engineering his 
own LP with assistance from Ed 
Cherney. Quincy Jones is pro-
ducing an album for James In-
gram for Warner Brothers and 
mixing disco for artist Patti Aus-
tin for Quincy's own label, Qwest 
Records. Bruce Swedien is 
engineering both projects with 
Brian Reeves assisting. Engi-
neer/producer Tom Vicari is in 
producing overdubs for 
Seawind's new album. Writer/art-
ist/keyboardist Randy Goodrum 
is in with producer Elliott Shiner 
working on his own LP for Poly-
gram Records. Giorgio Moroder 
is working on mixes and over-
dubs for Madleen Kane's new 
album. 

SPINDLETOP RECORDING 
STUDIOS, Hollywood, Ca.: Lonnie 
Elieen, who spent the last two 
years at Motown studios, has re-
placed Matthew Vertin (who left 
to join the Wally Heider staff in 
the same capacity) as studio 
manager. Elieen tells MC; -Gor-
don Rowley of the group Night-
wing (a rock group leaning to-
ward the British-metal sound) 
just finished mixing their second 
album. We are completing a sec-
ond studio downstairs. When it's 
ready, we will be having a show-
case. The projected target date 
is in December." 

THE SOUND CHAMBER, Pasa-
dena, Ca.: Recent remodling of 
this 16-track studio (soon to be 
24) includes a new drum booth 
and hanging acoustical baffles 
which can be raised or lowered 
to alter the room's sound. 

Papa Doc Run Run taking a break from recording their latest single, "Lady Love," at JAM Studios. 

INTERNATIONAL AUTOMAT-
ED MEDIA, Irvine, Ca.: Papa Doo 
Run Run, who often back up Jan 
and Dean in concert, recently 

recorded their newest single. 
-Lady Love. - at IAM (see photo). 

SOUND LABS, Los Angeles. 
Ca.: The Carpenters are in mixing 
a new product with Robert 
Young engineering and Stewart 
Whitmore assisting. George 
Duke is producing himself with 
Tommy Vicari at the boards, as-
sisted by Stewart Whitmore 
Frankie Valhi and the Four Sea-
sons are in with producer Bob 
Gaudio. Anthony D'Amhco is en-
gineering with Paul Lani second-
ing. 

THE WINERY RECORDING 
STUDIO LTD., Haiku, Maui, 
Hawaii: Artist Tim Townsend is 
tracking some new material and 
re- mixing his album, which was 
cut at Muscle Shoats. Singer 
Rodney Arias completed his fifth 
album for R.A.G.A. Records. 
Hana's Own, a duo, reworked the 
old country classic " Reconsider 
Me" and recorded it as a single. 
Guita7.ist Bob Banger (of Street 
Talk) is in with producer Tim Car-
roll tracking a single. Corny 
Bumpus (Doobie Brothers' sax 
playef) laid down a solo and fills 
on the tune entitled " I Can't 
Say. - The Winery now offers a 
complete concert sound rein-
forcement service. Firefall and 
Pure Prarie League recently used 
the system in concert at the 
Royal Lahaina's Stadium. 

PARAMOUNT RECORDING, 
Hollywood, Ca.: Stuaio Manager 
Don Schlegel tells MC; "We are 
currently A/B-ing the ATR analog 
1/2-track system (which many 
stuoios are starting to use) 
against the JVC digital machine. 
Each machine has its own advan-
tages: The ATR has great signal-
to-noise ratio and you can edit 
the tape itself with a blade. On 
the other hand, the JVC digital 
machine doubles as a VCR, so 
you can watch movies, record 
digital or sync it up with audio. 

We are also opening up to the 
movie business so we can split 
our day between them and the 
record industry, with the former 
taking up the morning hours and 
the latter taking up the nights. 
Slgidi Abdula (who produced the 
S.O.S. Band for Columbia) is now 
in ; racking a group called Phoxx 
(pronounced fox)." 

ONE MORE TIME, or should I 
say three's the charm? Emmylou 
Harris was presented with a 
Golden Reel award for her al-
bums Roses in the Snow, Luxury 
Liner and ProfilelBest of Emmylou 
Harris. Luminaries in attendance 
included Linda Ronstadt ( see 
photo). Maria Muldaur (who is 
currently in the process of finish-
ing her gospel LP for Word Rec-
ords), Susan St. James. Albert 
Lee, Rodney Crowell, Hank De-

Vito, Glen D. Hardin and Emery 
Gordy. The event took place at 
The Enactron Truck/Magnolia 
Sound Studios in coordination 
with a preview of Cimmaron, Em-
mylou's new Warner Brothers 
Release. 

PUMPKIN STUDIOS INC: Oak 
Lawn, Ill.: Ampex gold was 
struck here as the studio re-
ceived the Golden Reel Award 
for their part in the Styx Paradise 
Theater album on A&M Records. 
The album was recorded and 
mixed on 456 Grand Master tape. 

GINGERBREAD RECORDING 
STUDIOS, Santa Monica, Ca.: Co-
owner Terry Ayres tells MC, "Ex-
Eagle Randy Misner is in com-
pleting demos for an upcoming 
CBS album. Bob VVolstein is at 
the console. Artist Dan Crow 
played at McCabe's for the 
Saturday Children's Series and 
we recorded it for an album. Ar-
tist Ace Gibson is working on 
country publishing demos. I also 
want to tell you about a policy 
we started some three months 
back: We give winners of the 
Palomino talent contest two 
hours of free studio time." 

WESTWIND, Westlake Vil-
lage, Ca: Arista recording artist 
Gino Vannelli is scheduled to do 
overdubs and vocals for his new 
album project. Artist Cyndi Grec-
co (vocalist on the Laverne and 
Shirley television theme) is 
tracking an album under the di-
rection of producer Mark DiLor-
enzo with Ron Cappone engi-
neering. Strings for Tanya Tuck-
er's new album will be recorded 
here under the direction of stud-
io owner Larry Muhoberac, who 
is doing the arrangements. 

MORE GOLD FROM AMPEX 
for Atlantic Studios in New York 
where the soul group Slave re-
ceived The Golden Reel Award 
for their " Stone Jam" album. 

Emmylou Harris (left) and Linda Ron-
stadt celebrate Harris' Golden Reel. 

TRES VIRGOS STUDIO, San 
Rafael, Ca.: The great lengths 
these people have gone to in fus-
ing together the finest in state-
of-the-art technology graced 
MC's "Studio Splices" in full 
detal in the September issues 
(Nos. 18 and 19). Now. Jerry 
Jacob, Allen Rice, Robin veager 
and Mike Stevens proudly an-
nounce the official opening of 
the studio's doors to the world 
on October 19th. Good luck from 
the staff at Music Connection, 
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VIDEO UPDATE  BY JEFF JANNING 

ALPHA REPERTORY TELEVI-
SION SERVICE, New York, N.Y.: 
ARTS, as this cable program-
ming service is called. has ABC 
Video Enterprises out in Unitel 
Video's mini- mobile and Mobile I 
remote units to shoot back-
ground footage of New York lo-
cations, used in programming to 
create proper ambiarce. Each 
week, nine hours of ARTS pro-
gramming are carried by the 
Warner-Amex Satellite Entertain-
ment Company's Nickelodeon 
channel. Upcoming program-
ming will offer the work of South 
African writer Athol Fugard in 
the form of segments from his 
Broadway play last season, "A 
Lesson From Aloes" and his 
movie " Marigolds In August." A 
rending from Marcel Proust's 
"Remembrance Of Things Past" 
is also included. Background re-
motes include New Ycrk's City 
Hall, Algonquin Hotel. Art Stu-
dent League, Carl Schurz Park 
and the exteriors of Beaux Arts 
architecture. 

CBS VIDEO ENTERPRISES 
will present the play " Purlie" 
(one of the first stage vehicles to 
tackle the subject of integration) 
on Showtime's pay cable net-
work. The play will also be re-
leased on video cassette via 
MGM/CBS Home Video. Unitel's 
mobile Il and IIP units shot the 
play at New York's Lehman Col-
lege to tape the Broadway musi-
cal for TV airing. " Punie" stars 
Robert Guillarme of " Benson," 
Sherman Hemsley of ' The Jef-
fersons" and Melba Moore, who 
won a Tony as best supporting 
actress for her role. Production 
was staged by the original 
Broadway director, Philip Rose 
for Producer Robert R. Thiel and 
TV Director Rudy Goldman. 

CREATIVE MEDIA, Garden 
Grove, Ca.: Production Director 
Tim Keenan announced the 
opening of the new facility offer-
ing 3/4" post- production, includ-
ing special effects and titling. 
These additions complement the 
two-camera studio which also of-
fers single-camera location 
shoots. 

NIGHTCLUBBING, a video 
piece by Pat Ivers ano Emily 
Armstrong of New York's Ad-
vanced Television video produc-
tion company, is on the road this 
month with stops in Cnicago, 
San Francisco and other cities. 
The video, which features Talk-
ing Heads, Bush Tetras, Richard 
Hell and early Blondie, wi I be on 
display at the Billboard Video 
conference. It will also be show-
ing Nov. 12th at Eliot Sekuler's 
Thursday Night Video on Nov. 
12th. 

Eric Bloom of Rho, Oyster Cult, the 
subject of a recent lire video shoot. 

ALIVE ENTERPRISES, Los 
Angeles, Ca.: The video produc-
tion arm of Alive recently shot 
two separate concerts at the 
Sportatorium in Hollywood, Flor-
ida— one of Blue Oyster Cult, 
and the other of Foghat. Bob Em-
mer, who along with Shep Gor-
don is executive producer, tells 
MC, "The shoot was done by VTA 
(Video Tape Associates) and 
Criteria Recording handled the 
sound_ We used five cameras to 
cover the concert. Neil Marshal 
produced it witn Pat Griffith and 
Kevin Kalunian as associate pro-
ducers and Dave Levisohn direct-
ing. We do our post-production 
work at Compact Video. Next 
month we will be shooting Jour-
ney in concert at the Summit in 
Houston. There are also several 
other projects in the formative 
stages. I would ike to emphasize 
that we will be developing other 
formats besides concerts for 
video that will relate to music, 
but will not be based on promo-
tional or concert footage." When 
asked how Alive Video chose 
their acts, Emmer explained: 
"We select acts that artistically 
are formatted with the idea that 
the artists and their video will 
have a life after MTV. They must 
be highly recognizable with an 
established following." When 
asked tow Dave Mason (Alive 
video taped his " one man" show 
at Perkins Palace) fit this image 
since he lacks a record label, Em-
mer told MC; "Just because he 
does not currently have a label 
does not mean he lacks an au-
dience. Dave Mason has lots of 
fans and has sold lots of records 
and written important songs 
which are classics. He is instant-
ly recognizable, that is why 
Miller Beer made him their rock 
spokesman, just like they made 
Eddie Rabbit their country 
spokesman." Blondie was anoth-
er topic covered, since the group 

is the first to release an all-video 
version of an album. As Emmer 
explained it, "There is a Best Of 
Blondie audio LP which will have 
a video package to match." Lin-
da Carhart, general manager of 
visual programming at Chrysalis 
Records, further elaborated on 
"The Best Of Blondie," telling 
MC, "The videos are a compila-
tion from previous tapes. They 
are linked together with a story 
line." 

BULLET RECORDING, Nash-
ville, Tenn.: The doors are now 
open for Nashville's newest re-
cording facility, but the real 
news is video—"affordable 
video"— as Studio Manger Piers 
Plaskitt puts it. In studio A, 
which measures 46x40' with a 
26' ceiling, there are 175,000 
watts of available lighting con-
trolled by an elaborate dimmer 
system. There are also special 
curtains on roll-out tracks for 
video backdrops. Studio A ( the 
best of the three rooms) also of-
fers 46- track audio recording 
with rates of $ 1,000 per hour for 
the "complete treatment." 

REALIVE PRODUCTIONS, 
Thousand Oaks: Guitarist Mi-
chael Rhodes is at Realife 
editing his rock video, " I Just 
Want To Take You Home." Pro-
ducer Dusty Ebsen taped it at a 
private ranch in the Malibu 
Mountains. Also tracking an E.P. 
this month are Rhett Creamer 
and progressive rockers Amber 
Dusk. "The True Spirit Gospel 
Hour," the syndicated radio 
show taped at Realife, has been 
picked lip for another six 
months. A single recorded here 
by Steps has broken in the Bay 
area and is receiving favorable 
airplay. Engineering was by inde-
pendent Bruce Jackson, who re-
cently produced two singles at 
Skyline Recording. 

INDEPENDENT IMAGE CON-
SULTANTS, Irvine, Ca.: The world 
of video is producing a number 
of offshoot industries, and this 
firm's Anna Maria Kadane is of-
fering video- lab workshops for 
musicians. "The visually exciting 
performer has gained an edge," 
she says. " I want to offer mu-
sicians the opportunity to play 
with their video image in a no-
pressure situation for the pur-
pose of learning how best to 
come across visually before they 
go out and invest in a video 
demo with little or no on-camera 
experience." For information on 
this image-consulting program, 
call (714) 551-1949. 

VIDEO IPS, Redondo Beach: 
IPS is currently conducting sem-
inars in video editing for interest-
ed video, film and recording in-

dustry personnel. December's 
programs will deal witn the tech-
nical aspects of television theory 
and signal analysis. Future pro-
grams for '82 include seminars in 
video production for pioducers 
with a special look at tne topic of 
video music, sound recording 
and mixing for video, and plans 
for a comprehensive elect•onic 
music symposium produced and 
developed in cooperation with 
Bob Ghent of Associated Elec-
tronic Artists in Redondo Beach, 

Rod Steil art's Forum concert t, üi he 
broadcast live by sa tellite worldwide. 

WARNER BROTHERS REC-
ORDS, in conjunction with Billy 
Gaff Management and World En-
tertainment, has announced a 
two-hour prime time te'evi-
sion/radio simulcast special star-
ring Rod Stewart. The live broad-
cast will be the first international 
world-wide live-by-satellite mu-
sic show since the Elvis Presley 
special which aired simi ,ally sev-
eral years ago. The event will 
take place on December 18th, 
with same-day viewing across 
the United States, Canada, New 
Zealand and Australia, anda one-
day delay for audiences in 
Europe. The concert will origi-

nate from the Los Angeles 
Forum. The as-yet untitled spe-
cial will be directed by Steve 
Binder, best known for is work 
on the 1981 Emmy Awards and 
the Diana Ross television spe-
cial. The executive producer of 
the event will be Billy Gaff, who 
is also Stewart's personal man-
ager. Local television stations 

covering an estimated 86 per-
cent of the U.S. will carry the 
special while participating FM 
radio stations in each city will of-
fer' stereo simulcast. Domestic 
and international satellite inter-
connections will be arranged by 
the nation's largest user of satel-
lite facilities, World Communica-
tions, 
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The Jock 
Line-Up: 

6AM-9AM Larry Woodside & Mike 
Evans Morning Show 

9AM-12NOON Denise Westwood 
NOON-3PM Raymond Banister 
3PM-7PM Freddie Snakeskin 
7PM-10PM Jed The Fish 
10PM-2AM Dusty Street 
2AM-6AM April 

WEEKENDS: 
Ian Whitcomb 
Rodney Bingenheimer 
Scott Mason 
The Young Marquis 
& Stanley 

"On The Air" with Stereo 
Steve & Denise Westwood 

I 



ConcertReviews, Mr Pws 
THE 
MOTELS 
THE GREEK THEATER 

M aybe it was playing to a 
large crowd as a head-

liner, or a case of overreaching 
after nearly a year of inactiv-
ity. Whatever the reason, The 
Motels' Greek show was not 
the type of performance they 
honed on the local club circuit. 
With Martha Davis going full 
throttle as a visual focal point, 
at times to the point of over-
doing it, The Motels put on an 
energetic set, mixing old hits 
with material from their 
much-delayed new album, 
Apocalypso Now. 

Davis epitomizes The Mo-
tels' musical style with a cool, 
sultry visual presence. Songs 
like "Total Control" illumi-
nate her personality perfect-
ly—intimate but far from vul-
nerable. The Motels also do 
hard rockers, but Davis' allure 
has always been closer to a 
Rickie Lee Jones than a Chris-
sie Hynde. 

Until now. Forsaking the 
guitar for the majority of the 
set, she freely roamed the 
stage, exaggerating every 
emotion with a facial or physi-
cal expression. She prowled in-
to the audience more than 
once, and while it got the au-
dience off its collective ass, it 
often distracted attention 
from the music. 

The energy did transfer to 
the rest of the group, though. 
Pianist Marty Jourard did a 
manic solo while jumping all 
over the keyboards. Guitarist 
Tim McGovern cut loose with 
some fiery solos, but the mix 
lost much of the punch. 

The good news is that the 
new material is at least as 
strong as the old stuff, and 
Davis' decision to be a more 
striking focal point makes 
them better live. When the 
band goes off the deep end 
visually, though, they can lose 
that sensuous allure that 
makes Davis stand out from 
the faceless tough-girl lead 
singers popping up every-
where nowadays. 

—Jeff Silberman 

Was (1\,t Was): Uplifting, funny, gleefully-rendered tunes.' 

WAS (NOT MILES 
WAS) DAVIS 
AT PERKINS PALACE 

"H appy music" has 
fairly insulting con-

notations, especially in these 
gloom 'n' doom-oriented new 
wave times. But Was (Not 
Was), a dance rock/funk musi-
cal troupe led by David Weiss 
and Don Fagenson, play pre-
cisely that: uplifting, funny, 
gleefully-rendered tunes. 
Their heady blend of jazz riffs, 
R&B rhythms and Zappa-like 
lyrics provide a set's worth of 
pure, delightful fun. 

Many in the audience 
were decked out in punk re-
galia, maybe because of gui-
tarist Wayne Dramer's MC5 
days. The. show, though, ex-
hibited none of the nihilism of 
a hard-core punk outing. The 
operative word is "dance," 
and it takes considerable ef-
fort to avoid bobbing to their 
funk grooves. Through Carry 
Me Back To Old Morocco, ' 
"It's An Attack!" and other 
agitated, rhythmic numbers, 
Was (Was Not) plays with a 
precision and each to match 
their good-time spirit. 

This review-like format 
boasted some fine solo spots. 
Singer Sweet Pea Atkinson 
delivers a stylish soul ballad 
called "Should I Wait?" Vocal 
duo The Brides camp and 
vamp their way through two , 
tunes, including Lene Lov-
ich's "Lucky Number." If 
anything, band creators 
Weiss and Fagenson keep a 
low profile. Their sacrifice for 
the common good, though, 
makes for a strong show. 

—Barry Alfonso 

HOLLYWOOD BOWL 

iles Davis has built a 
reputation difficult for 

anyone, including himself, to 
live up to. To many, he is not 
only "The Prince," but also 
jazz' greatest living innovat-

or. After a hiatus of several 
years the legendary trumpeter 
gave his first L.A. perfor-
mance since 1975, and he con-
tinued musically from where 
he left off. 

Perhaps he's a bit tamer 
than his Bitches Brew days— 
due largely to illness and a 
lengthy absence from the mu-
sic world—but his playing re-
mains uncompromised. In-
stead of screaming synthesiz--
ers of his past " Brew," the 
emphasis is primarily on 
funky guitar work. Guitarist 
Mike Stern, who plays on 
Davis: current LP, The Man 
with the horn, is a modern-
day "synthesizer" of guitar 
stylists Santana, Hendrix and 
N1cLaughlin. The sextet was 
rounded out by alumni from 
The Horn: saxophonist Bill 
Evans, electric bassist Mar-
cus Miller, percussionist Mino 
Cindu and the great drum-
mer. Al Foster. 

The first of t vo 25-minute 
sets began with St ern's promi-
nent guitar work on " Back 
Seat Betty," as the evening's 
free-style format gave way to 
licks from the classics Sketch-
es of Spain and Porgy and 
Bess. Although his solos are 
generally briefer, the trumpet-
er's mellifluous tone remains 
basically unchanged. 

With the benefit of a re-

veActionCharr 
_ - 
mote microphone. Davis was 
freed from the usual restric-
tions faced by most jazz musi-
cians. He paced cat-like across 
the stage when he wasn't solo-
ing, and never uttered a word 
lo the audience. Yet somehow 
he emanated a charasmatic 
presence. If Davis keeps up 
his playing, each successive 
concert should serve as un-
questionable evidence that 
not- only has the Prince return-
ed. but perhaps he never real-
ly left us. 

--Linda R. Reitman 

CLIFTON 
CHENIER 
AT McCABES 

ut of the bayou, Clifton 
Chenier and his Red Hot 

Lousiana Band bring their pe-
culiar form of zydeco, R&B 
and rock music to apprecia-
tive fans along the West 
Coast. 

Happily, Chenier is still 
letting the good times roll. 
While he looks a bit more 
world-weary, he continues to 
lead a tight band, singing and 
playing soulful accordian. He 
and the Red Hots deliver a 
polished show complete with 
warm-up numbers and a 
mighty intro for the " King of 
Zydeco," who comes on like 
James Brown. 

The repertoire is played 
with precision and includes 
everything from " Rock Me 
Baby," " Pine Top Boogie," 
and " In The Mood," to Ray 
Charles' "What I Say,- with a 
generous helping of zydeco 
music thrown in. Chenie. 
sings in a commanding, ear-
thy manner, and whether in 
English or Cajun French, he's 
truly a joy. The greatest 
crowd response came during 
several zydeco numbers when 
bass and horns lay out as the 
drummer shuffles furiously 
and Chenier grins and plays 
herky-jerky rhythms on the 
accordion. Although this type 
of music is inextricably inter-
twined with partying and 
dancing, Chenier and com-
pany deliver a first-rate set. 

—David Keller 
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SHEET MUSIC 

t . 

AN EXTENSIVE 
SELECTION OF CURRENI 
AND STANDARD TUNES 

MUSIC PLUS 
1440 VINE 
463-9781 

•• ")ERVILt 

851-
8110 
eet 

Carl Anderson * Danny Johnson 
Lisa Nemzo * Michael Smotherman 

Flyer * Soldier * Eric Burdon 
Mike Pinera * Tweed Sneakers 

Toasters * Tracks * Dann Rogers 
Jon & the Nightriders * Lita Ford 

I GET HIGH 
ON GOOD MUSIC. CALL ME FOR: 

Production / Co- Production 

;\usicion / Studio Contracting 
Arranging ; Orchestrating 
Showcase Coordination 

(cad Sheets 
If you core about your demo, and 
need help arronging, contracting, or 
producing your sessions, call me and 
we'll rop about your material. Talk is 
cheop, so do it now—you'll really be 

glad you took the time! 

J. EDWARD 
MUSICAL PRODUCTION SERVICES 

Hollywood, California 

(213) 467-2646 

- It costs less thon you think!" 

Call for tape and info 

Recording 
Studio 

Your audio/video 
one-stop 

16-TRK 
$20 per hr. 

(805) 496-5756 

Westlake, CA. 

Why Settle 
For Less? 

Roach: 'Poise, pretty looks 

and  infinite sexiness.,. This 

is a woman with a futur,  

Roach and the 
White Boys at 
Mme. Wong's 
The Players: Roach, lead vo-
cals; Steve Dougherty, lead 
guitar, backup vocals, Dennis 
Peterson, bass, backup vocals; 
Don Johnston, drums. 

Material: Rock with a soulful 
bent and sexually suggestive 
lyrics. Slowed down, funky 
versions of " Honky Tonk Wo-
man" and Costello s -Pump It 
Up" were covered between 

se. 
tbnietta 

originals. The bright, crystal-
lized choruses on "My Boy-
friend's Back" and "What's 
So Good About Girls?" were 
impressive, the songs 
themselves not without corn-
merdai appeal. 
Musicianship: Substantial but 
far from remarkable. Dough-
erty takes several innocuous 
guitar solos and bassist Peter-' 
son is good but not great. 
Johnston shows a good per-
cussive flair. These "White 
Boys" are basically backup 
for Roach, the star of the show 
and a talent to be reckoned 
with. 
Performance: Roach has 

I'll Black: 'This band has  
good instincts, but needs to 

experiment.  

poise, pretty looks and infinite 
sexiness. She captivates with 
a playful toss of her head, a 
schoolgirl pout or wiggling 
hips. She also has the uncanny 
ability to make every male in 
the audience think she's wink-
ing knowingly at him. Vocal-
ly, she's superb, showcasing a 
lot of emotion throughout her 
set and managing a gutteral 
growl during the blues-ori-
ented " I'd Rather Be Lonely." 
Summary: This is a woman 
with a future. However, a 
more involved backup band 
would bring her potential 
within reach. 

—Randal A. Case 

Jill Black at 
Dillon's, 
Westwood 
The Players: Jill Black, lead 
vocals, percussion; Dan Nol-
ton, guitar; Bill Olvis, guitar, 
Dean Cortez, bass; Jody Cor-
tez. drums. 
Material: New wave music a la 
early Blondie on one hand, 
and the dark, street-wise poet-
ic ramblings of Patti Smith on 
the other. Lyrics are carefully 
structured and abound with 
imagery, but depending on the 
musical treatments applied, 
they can either reflect an ap-
pealing girl-group sound or 
fall into the doldrums of bar-
gain-basement new wave. 

Musicianship: The players 
know their ways around each 
of their instruments well 
enough, but there is a tenden-
cy to play it safe, sticking to 
proven rock formulas of melo-
dy and style. The Cortez 
brothers are rock solid as the 
rhythm section, having 
played together for years, but 
the changes are predictable. 
Black's vocals are laced with 
urgency, right down to the 
sexy panting, but often her ly-
rics are unintelligible. She 
should cut down on the re-
verb, which is used too much. 
Performance: Black shows mi-
nimal energy expenditure, but 
she will get down on her knees 
for effect or burst into a high 
energy rage while delivering 
key lyrics. The backup band 
behaves as such, idling trans-

parently in the background 
while Black supports the 
weight of the show. Nolton is 
the exception, wrestling with 
his Stratocaster during fren-
zied solos. The band should 
work up some moves to keep 
the momentum going. 
Summary: Black just might 
have the writing ability and 
vocal talent to become a big 
leaguer, but in an area of pop 
music where other women 
have set some very specific 
precedents. she is going to 
have to come up with some 
thing better than standard 
new wave to attract attention. 
This band has good instincts. 
but needs to experiment be-
cause when new wave be-
comes old, it's time to consid-
er the next wave 

—Paul Van Name 

o 
o 
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Pecos, The 
Troubadour, 
W. Hollywood 
The Players: John Wood, lead 
guitar, vocals; Randy Brown, 
rhythm guitar, vocals; Larry 
Larson, bass, vocals; Bruce 
Meadows, pedal steel, sax, 
vocals; Joe Daniels. drums, 
vocals. 

Material: Rock 'n' roll orig-
inals, all of hit quality. "Time 
To Rock" is a hanilclapper, 
"Listen To Your Heart' and 
"Two Hearts- are real rockers 

and "Catalina," especially, is 
good crossover pop/rock ma-
terial. The set was well-paced, 
with good variety within the 
stylistic range of rock. A 
Pecos song formula—very in-
fectious opening, tasty middle 
and satisfying end. 
Musicianship: All the best. 
John Wood is one of the best 
guitarists I've ever heard. 
He's very lyrical, getting a 
beautiful sound. His fingers 
move so fast he had the audi-
ence mesmerized, and his 
solos drew several well-de-
served rounds of applause. 
Steel/sax man Meadows add-
ed just the right amount of 
punch, and the rhythms of 

Larson, Brown and Daniels 
rounded the whole thing out. 
I'd just like to hear more four-
part harmonies. 

Performance: Pecos has so 
much positive energy it would 
be almost impossible to re-
main stationary. The mem-
bers perform very well as a 
unit. They look like they're en-
joying it and get the crowd in-
volved at the same time. Two 
encores added further proof of 
the point. 
Summary: An excellent band 
in all respects. Pecos has a 
special quality that makes an 
audience feel good. 

—Penny Dellinger 

Paulette 
McWilliams, 
Troubadour 
The Players: Paulette McWil-
liams Bush, vocals; Al John-
son, lead guitar; Jeff Steele, 
bass; Bobby Sandstrom, key-
boards; Mike Romano. drums; 
Dorian Holly, Freida Woody, 
Bridgette Bush, vocals. 
Material: Solid R&B dealing 
with contemporary courtship. 
McWilliams superb voice 
shines on "More Lute" and 
pounds it out on "Closer To 

Me" and "Don't Go Away 
Again." She should, however, 
choose more ballads to display 
the many facets of her voice. 
Musicianship: With a compe-
tent, full-sounding band and 
expert vocals, McWilliams' 
music is well-arranged and 
selected, but the kicker is her 
voice. With power, volume 
and amazing range, she comes 
across with sheer energy and 
rock instinct. 
Performance: A polished per-
former with terrific presenta-
tion and unusual audience rap-
port, McWilliams convinces 
you she's having the time of 
her life, kidding about her pro-

fessional background by war-
bling a few well-known com-
mercial jingles. She talks to 
her audience, but she also 
listens to them, bantering 
about the themes of her songs. 
This is a sharp, sexy lady; 
there's no doubt she has ev-
erything under control. She 
can get a bit cutesy, but 
McWilliams is definitely per-
sonality plus. 
Summary: McWilliams had 
the well-heeled Troub audi-
ence eating out of her hand 
Good material and a presence 
as powerful as her dynamite 
vocals make this lady a "must 
see." —Rosanne Norman 

A La Carte at 
Knott's Berry 
Farm 
The Players: Kevin Kreis, gui-
tar, vocals; Craig Miller, bass, 
vocals; Brian O'Brian, drums, 
vocals. 
Material: Rock with a fond-
ness for a good boogie. Vocal-
ly there is a similarity to Mol-
ly Hatchet, most noticeable in 
"Fairview Boogie," while the 
thick, swampy bass in "Old 
Number Seven" reminds one 
of old Grand Funk. Covers 
played during the set were " It 
Came Out Of The Sky" by 
CCR and a spunky version of 
the Kinks' "Skin & Bones." 
Musicianship: Good. Louisi-
ana-born Kreis plays an ad-
mirable guitar with the ease of 
someone who began musical 
training in the cradle. Of spe-
cial note are his high register 
arpeggios played on mando-
guitar during "One Monkey 
Don't Stop No Show." Bassist 
Miller and drummer O'Brian 
keep up a tight end; there are 

A La Carte: 'A cohe,ive team effort.• 

no gaping holes in the sound, 
which is an occupational 
hazard for all three-piece rock 
bands. 
Performance: Top-notch, 
though at times a little 
"cute"—one song is dedicated 
to an Orange County mental 
health institution and O'Brian 
tells fat jokes on stage. Vocal 
similarities between Kreis and 
Miller allow little ground for 
memorable harmonies and 
make trade-offs between the 
two seem without purpose. 

The energies expended, how-
ever, gel favorably. A cohesive 
team effort is a feather to be 
worn in this band's cap. 
Summary: A La Carte's prime 
commercial audience is teeny-
boppers, and they do quite 
well attracting them, judging 
by the mass of 16-year-olds in 
attendance. There's not much 
new here conceptually but, as 
lighter fare, this group gets 
my vote. Hell, they're better 
than the Bay City Rollers. 

—Randal A. Case 

CTATE 
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Bla Bla Cafe 

Nov. 16th 9:00 p.m. 
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.4ddie: 'A tap calibre entertainer and musician. 

MC Reviews Le 

Addie, 
The Stone, 
San Francisco 
The Players: Addie_, lead gui-
tar, lead vocals; Jacquie Vir-
gil, background vocals: Kenny 
"The King" Baker, saxo-
phone; Geoff Frankel, drums; 
Alfred " B.J." Eaton, guitar; 
Steve Barsotti, bass. 

Material: Hard rock, funk, 

hs MC Reviews Local Acts in Local Clubs 
with raw energy and drive. 
Most notable is the guitar 
work of Eaton, which energiz-
es extended lead breaks and 
provides refreshing tonal con-
trasts. Addie is also a power-
ful vocal stylist, often mirror-
ing her Telecaster's tone and 
taking care to exact the last 
drop of emotion from the 
lyrics. 
Performance: Addie is 
definitely high energy in its 
raw form. The group boasts 
members who are all enter-
tainers in their own right, but 
they share a professional 
respect for each other in the 
visual presentation. Addie 
and Jacquie Virgil create 
visual excitement while leav-
ing room for the other mem-
bers to shine. 
Summary: Addie is a top-
calibre entertainer and musi-
cian. She has paid her dues 
and has gained the respect of 
the cream of the blues crop. A 
San Francisco cult figure, she 
has finally become more visi-
ble to the public ( she'll be in 
L.A. this month), and its cer-
tain that Addie and " For-
merly Of" will be getting the 
recognition they deserve. 

—Katharine Chase 

soul and blues, both originals 
and covers. Originals fuse all 
four styles, while covers range 
from blues classics like 
"Chicago" to Tina Turner's 
funky "Goodbye Baby." The 
heavy blues, black influence of 
the group is undeniable. 
Musicianship: Addie's backup 
players (" Formerly Of") are 
seasoned professionals, and 
she displays the artistry at-
tained by guitar legends like 
Duane Allman and Eric Clap-
ton. Jacquie Virgil's soulful 
background vocals are filled 

The Doo-Wah 
Riders at the 
Palomino 
The Players: Ken Liebenson, 
piano, harmonica, trombone, 
lead vocals; Lindy Rasmus-
son, guitar, lead vocals; Jean 
ine Brown, lead vocals; Bob 
Houghtaling, pedal steel gui-
tar, vocals; Jon Delson. bass 
guitar, vocals: Dale Hunt, 
drums. 
Material: All countryiswing 
originals and covers with 
some gospel origins. Covers 
like "Ghost Riders In The 
Sky" and Guy Clark's "Texas 
Cookin" have excellent orig-
inal Doo-Wah arrangements. 

Originals include " Make 
Room For Granny," with 
some Asleep at the Wheel 
sounds and pedal steel flour-
ishes; " Film at 11" and " I'm 
Stoned And Thinking About 
You Again." two true-to-form 
country songs of woe; and the 
hoedown instrumental, 
-Sticks." 
Musicianship: Very good, live-
ly. energy-packed playing. All 
instruments blend well and 
provide a sat isfy-ing set. 
Hunt's drum solo is excep-
tionally well-done on "Sticks" 
and Liebenson's harmonica 
and trombone add a unique 
sound. Vocals are excellent, 
especially the three-part har-
monies, which are reminiscent 
of the '40s Andrews Sisters in 
style. 

Performance: The Doo-Wah 
Riders draw their performing 
roots from American truck-
stops and honky tonks. Per-
forming truly rousing, rowdy, 
foot-stomping music, this 
band really swings. Keyboard-
ist Liebenson can't sit still 
and breaks tradition. He 
stands for vocal solos as well 
as grabs the mie and charges 
center-stage for a revival 
meeting speech intro to one 
song that brought a yelling re-
sponse from the audience. 
Summary: The Doo-Wah Rid-
ers is one band you shouldn't 
miss. They have successfully 
expanded the country sound 
to include swing and a little 
boogie. They're expert per-
formers—not to mention lots 
of fun. —Penny Dellinger 

Bent Umbrella 
at Madame 
Wong's West 
The Players: David Monarch, 
lead vocals; Beau Briket, lead 
guitar, Todd Binder, bass; 
John Knox, keyboards; Frank 
Fox, drums. 
Material: Straight-ahead, 
mainstream rock 'n roll and 
good melodies with dramatic, 

driving rhythm. The sound 
system, however, made the ly-
rics nearly impossible to dis-
cern. " High Rise Apartment" 
and " Radio's Video" are the 
standouts; even without intel-
ligible lyrics these songs are 
contagious and commercial. 
Musicianship: Everyone in 
the band plays well, and 
they're tight as a group. Knox 
does a few interesting leads in-
cluding a " Peter & The Wolf" 
riff during "Stage Fright." As 
a whole, however, they all play 

too hard and too loud to give 
Monarch the space he de-
serves. He's got a terrific 
voice with an impressive 
range both musically and emo-
tionally. It varies from the 
haunted screaming on "Walk 
Away" to a beautiful R&B fal-
setto on "Stand By Me" to 
surreal vocal tricks in " I've 
Been Shot." Harmonies are, 
for the most part, ineffectual. 
Performance: Monarch is a 
hunk, and he plays it for what 
it's worth without resorting to 
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the standard macho-rock sex-
uality cliches. His good looks 
and energy bring genuine ex-
citement to the material. Brik-
et does too much up-staging, 
prancing onto the dance floor 
to strut his stuff and taking 
attention away from where it 
belongs, on Monarch. 

Summary: Monarch saves the 
group from being just another 
good middle-ground rock 
band. They should work on 
lancing their sound so that at-
tention is appropriately fo-
cused on the lead vocals and 
lead musicians. Although it's 
difficult to evaluate the mate-

rial given the sound difficul-
ties, musically the songs are 
infectious, but the hooks 
could be more original in 
about half the songs. Monarch 
carries it off nonetheless, and 
that's what will bring the 
crowds back for more. 

—Laura Golden 

Secret Water 
Service at the 
Troubadour 
The Players: Pete Corey, lead 
vocals, keyboards; Jay Hlau-
ka, guitar, backup vocals; 
Tony Marsico, bass. 
Material: A tedious blasphe-
my of religion, particularly 
(though not limited to) Christi-
anity. Titles like " Heal Up," 
"Secret Water Enema" and 
"Benediction" have possi-
bilities within the context of 
the band, but fail miserably 
because the most imaginative 
device they can come up with 
is profanity. The music fares 
worse. They recite, rather 

Ska-Cha-Cha, 
the Whisky, 
W. Hollywood 
The Players: Danyel Marin, 
lead vocals, percussion; Stef-
fen Presley, keyboards; Amos 
Free, drums; Rick Bozzo, bass 
guitar; Jeremiah Steven, 
backup vocals; Gaylord, con-
gas; Peter Michael, guitar. 
Material: Predictable rock 'n' 
roll set against delightful reg-
gae, rhumba, cha-cha, folk and 
latin rhythms. The rock-un-
dertoned influences lend 
themselves nicely to latin and, 
occasionally, even psychedelic 
leanings. The songs have so-
cially conscious lyrics—apoc-
alyptic visions and advice for 
an improvable humanity. 
They redo "Secret Agent 
Man" with a Latin touch. 
Musicianship: All instru-
ments are played with ample 
ability although the bass and 
rhythm guitar donations are 
not technically complicated. 
This, however, doesn't detract 
from the overall effect. The 
keyboards are used with ver-
satility during solo melodies. 
The vocal harmonies work 
well and Mann's solo vocals 
evidence an usually beautiful 
voice. The band relies heavily 
on percussion—congas. bon-

than sing, their lyrics over a 
thick texture of sound that 
goes absolutely nowhere. 
Musicianship: These guys us-
ed a rhythm record for percus-
sion. While it not only keeps 
time, it also shows some flair 
for its instrument, unlike the 
actual trio onstage. Their 
solos are flat and mundane 
repetitions of basic riffs. 
While the record keeps them 
pretty well in time, their en-
dings tend to die abruptly and 
awkwardly. 
Performance: Beyond the un-
expected religous props and 
costumes, there is very little 
commitment to humor or 
seriousness, making it diffi-
cult to perceive their inten-
tions. Corey is stone-faced 
while barking his unintellig-

gos, traditional drum kit and 
every rhythm-creating tool 
there is. 
Performance: Mann's enthusi-
asm is enough to keep splin-
tering his drumsticks. During 
a folksy " hora" number he left 
the stage to dance with the au-
dience. The band appeared to 
be really enjoying themselves 
and the feeling became infec-

ible rhetoric over the sound. 
Marsico shows more life and 
interest, but directs it at his 
bass as opposed to the ensem-
ble or audience. Hlauka is the 
only member who shows any 
real life and personality on 
stage, and comparitively 
speaking, he is a pleasure to 
watch. 
Summary: They need to com-
mit themselves to a cause, be 
it music, humor, religion or in-
sanity. Right now they come 
off as a vague bombardment 
of commentary on themselves 
and religion. Until they make 
the commitment, Secret Wat-
er Service will remain an 
easily-kept secret. 

—Sally Klein 

Ska-Cha-Cha: A light-headed approach with lyrical ,rzscience.' 

tious. 
Summary: Ska-Cha-Cha gives 
an enjoyable performance. 
They convey an open-air, 
light-headed approach to mu-
sic with enough lyrical cons-
cience to keep the music earth-
bound. This is music that is as 
comfortable at the Whisky as 
it would be at a wedding. 

—Robin Diamond 

KARIZMA 
an all- female hard- rock band 

TROUBADOUR 
Mon., Nov. 23rd, 8 p.m. 

GAZZARI'S 
Sun., Dec. 6th, 7 pin. 
For discount tickets call: 

(213) 533-1666 

LONG HAIR 
Specialist 

"People You Can Relate To And T rust 

While Listening To Sounds You Dig 
Precision -la r Sculpting 
To YOUR MENTAL IMAGE 

(All Lergths) 
Natural Hair Care—Pemtanent Waves 

FREE CONSULTATION 

robert p richleigh 
rocks you! 

795-1272 

IF YOU'VE MADE 
A SERIOUS 

COMMITMENT 
TO YOUR MUSIC... 
AND YOU WANT 
THE PEOPLE WHO 

MAKE A 

DIFFERENCE 
TO KNOW, 

MU- SIC 

nrewee7 
( MAGAZINE) 

Display Advertising 
Provides You With 

The Most 
Powerful Source 

Available. 
CALL LEN FOR RATES 

(213) 462-5772 
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DEBORAH 
VERNON RECORD  

Brings Her Music Back 
To The 

BLA BLA CAFE 
TUESDAY, DEC. 1 

8 P.M. 

YOUR RECORDS 
Made by top-of-the-line 

professionals 
Supply us your tape and we'll 
do the rest! You won't be 

disappointed with the results. 
Prices are aimed at the 

budget-conscious musician 
Dinkum Recording Services 

(213) 464-7418 

8x10 GLOSSIES 

$11.95 DOZEN 
)()I f? FAVORITE NEGATIVE 

WHILE • U •WAIT 

DEADLINE LAB 
401 1/2  So. Fairfax 

Near Farmers Market 

658-8248 

MUSICIANS 
GET WITH IT! 

WHY WAIT FOR THE RIGHT 
GROUP OR RIGHT MUSICIANS 
TO FIND YOU? YOU CAN FIND 
THEM! CALL PMR-THE MUSIC 
INDUSTRY'S LARGETS NATION-
WIDE REFERRAL, AND GET 
THINGS ROLLING NOW! 

West Coast Office 
(714) 527-5611 

HIT MAN 
IS GET YOU! 

16 OR 24 TRACK 

$29LR. 
INCLUDES ENGINEER 
AND ALL OUTBOARD 
GEAR. 

HIT 
MAN 
BMW: 

852-1961 
'A studio you can't refuse" 

815 N. Fairfax 
Hollywood. Ca. 

Pat Methetty&lyleMays 

41134 111111111-r. 
,L 

Album Spotlight 
By David 

"Cat" Cohen 

As Falls Wichita, 
So Falls Wichita 
Falls 
Pat Metheny & Lyle Mays 
ECM (LP) 
Produced by Manfred Eicher 
Enginner: Jan Kongshaug 
Writers: Pat Metheny and 
Lyle Mays. 

Sometimes it becomes an 
artistic, aesthetic experience 
to listen to a "Top WV LP. 
Not that most top-selling al-
bums are without merit; it's 
just that music with the pow-
er to transcend our ordinary 
existence seldom finds expo-
sure and popular acceptance. 

Taking the time to unfold 
a variety of sounds, feelings 
and textures in a rhythmic 
but organic approach, Pat Me-
theny and Lyle Mays have 
produced an artistic and ac-
cessible listening experience. 

Artists: Metheny and 
Mays, keyboardist and guitar-
ist, have made several albums 
together, sucessfully blending 
their unique style of folk and 
jazz music. Both are accom-
plished musicians who impro-
vise with a great deal of ener-
gy and feeling. Joining them 
is percussionist Nana Vascon-
celos, whose subtle rhythmic 
and tonal colors are a perfect 
foil for their music. 

Material: Rhapsodic. 
Long flowing and winding mu-
sical ideas are interwoven, ex-
panded, and dissipated in a 
seemingly spur-of-the-mo-
ment manner, yet there is a 
strong feeling of overall con-
cept throughout. Their music 
has the dimension of classical 
or movie music, but their ele-
ments are derived from pop, 
folk, rock and jazz. 

Performance: Although 

this album was recorded in the 
studio, the feel is live and 
spontaneous. The subtlety 
and expressiveness is consis-
tent throughout, whether they 
are playing fast, intense, high 
energy passages or slow, 
spacey sections. 

Production: The quality 
and clarity of the sound and 
musical arrangements are a 
treat to the ears. 

Musical Elements: Rhyth-
mically, Metheny and Mays 
flow through a series of 
grooves, stopping, starting 
and breathing space into the 
rhythm patterns. This makes 
the music highly listenahle. 

Melodically, there is more 
a sense of long winding melo-
dic line than a repeated mem-
orable tune. Most of this im-
provisation is done in shifting 
modal scales. Harmonically, 
they use a limited but rich vo-
cabulary of selected 9th and 
11th chordal textures. The 
forms are long in concept, al-
most symphonic. 

Comments: A highly suc-
cessful work. More imagina-
tive and futuristic than their 
prior efforts, this album 
should find an enthusiastic re-
ception with fans of freely im-
provised music that stays 
within the general listeners 
grasp. RATING: * * * 1/2 

Multiple 
Phil 'N' The 
Pink Records 
Produced by 
Published by 
Music. 

Choices 
Blanks 
(LP) 
Craig Williams; 
Franklin Stark 

Deviations 
Bohemia 
VU Records (LP) 
Produced by Robin McBride; 
Published by Vonzir 
Glowasky Music/Bird Seed 
Music. 

These two releases, 
though flawed, amply prove 
that there's more to the 
sounds of Chicago than REO. 
Styx and Cheap Trick. In this 

case, each band has differing 
strengths and weaknesses. 

A sharp, witty lyrical 
style is Phil 'n' the Blanks' 
strength. Writer/singer Phil 
Bimstein writes neat little dit-
ties about sex, love and its 
complications, with tongue 
firmly in cheek and a nice 
taste to punnery—not too 
many people have the gall to 
rhyme "vasectomy" with 
"dissect 'a' me." 

The tunes have a bare-
bones, tightly arranged rock 
sound with the eccentricities 
of T-Heads, Lene Lovich and 
Sparks. Unfortunately, the 
performance is too mannered. 
The lead guitar break in " In-
spected By No. 7- is one of 
the few moments of real ener-
getic musical aggression, 
while the reggae-tinted 
"Keeping Me Honest" is the 
other musical highlight. One 
gets the impression that if 
Bimstein and company put as 
much effort into musical aban-
don and drive as they do lyri-
cally, they could come up with 
something truly potent. 

Bohemia is just the oppo-
site: their sound is loud, raw 
and fuzzy, thanks to the grit-
ty production of Robin Mc-
Bride. They are at their best 
when they deal with personal 
or environmental settings, as 
in the tale of lust-at-first-
sight, " White Couches, - and 
the moody scenario of " Emp-
ty Room..- However, they 
stumble when they deal with 
social or political themes. 
"State Of Affairs- and " Peni-
tentiary" discuss complex po-
litical issues in simplistic, off-
hand remarks that don't do 
the song or topic justice. 
-How Could You Advertise' 
is a swipe at commercialism, 
but we never get any specifics, 
just vague, generalized com-
plaints. At seven minutes, the 
song goes on for far too long. 

Even with their faults. 
both albums deserve to be 
heard as valid evidence that 
there's decent music coming 
from the Midwest as well as 
the coasts. — Jeff Silberman 
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0N. RECORD  
Blues from Los Angeles 

(The Ore,/ 

Killiam Clarke and the NightOwls 

Crorge mi." South 

dlolkwond Fats Band 

Blues From L.A. 
William Clarke & the 

Nightowls w/special guests 

Hittin' Heavy Records (LP) 

It says Los Angeles, but 
it sounds like Chicago to me. 
The artists represented on 
this disc stay very close to the 
harp, guitar, piano and 
rhythm section arrangements 
of the Chicago blues bands. 
Unlike other popular music, 
Chicago blues don't change or 
evolve over the years. In-
stead, they stay forever true 
to their own roots. These mu-
sicians are also aware of these 
roots, and they all play with a 
soulful swing and sincerity 
that keep the blues alive. 

William Clarke, with his 
well-controlled, expressive vo-
cals and sassy harp, is the star 
of the show, although he lets 
all of his guests take a shot or 
two with their own songs. Fea-
tured guests include guitarist-
vocalist Curtis Griffin; George 
"Harmonica" Smith, who 
plays a devilish chromatic 
harp and sings a mean-style 
blues on' You Got To Be 
Crazy"; and guitarist-with-
the-touch, Hollywood Fats, 
backed by his own band. 

Fats opens the album 
with " R.P.M. Boogie" and his 
jazzy guitar lines will make 
any foot tap. Clarke does some 
equally jumpin' harp solos in 
various shuffle and boogie 
tunes. The album is pretty ev-
enly split between instrument-
als and vocal selections, and 
it's interesting to note that. all 
but one tune (Lightning 
Hopkins' "Give Me Back 
That Wig") were written by 
the album's participants. The 
production is simple and un-
adorned with needless shim-
mer. This is the straight blues, 
and it's from right here at 
home. 

—Bruce Duff 

"BLASTERS 

The Blasters 
The Blasters 
Slash Records (LP) 
Produced by The Blasters 
Published by Twin Duck 
Music and others 

The Blasters is similar to 
Wall Of Voodoo's debut re-
lease. while the genres are 
worlds apart, both groups 
have put out consistently 
strong albums that are super-
ior examples of their respec-
tive styles. The Blasters deal 
in a no-frills, roots rock 'n' roll 
with country and blues inflec-
tions much like rock pioneers 
Buddy Holly and Bo IDiddley. 

Compared to contempor-
ary rock values of flash, bom-
bast and high-gloss produc-
tion, the Blasters' simplicity 
initially sounds plain and 
somewhat dated. After repeat-
ed listenings, however, those 
very simplicities become quite 
ingratiating; you start to revel 
in the energy and conviction 
in the performance. Musician-
ship is top-notch all around, 
from Dave Alvin's clean, 
stinging guitar leads to 
brother Phil's strong, passion-
ate vocals, to Gene Taylor's 
tuneful piano breaks (his solo 
on " Border Radio" is rock 'n' 
roll perfection) to Lee Allen 
and Steve Berlin's invaluable 
horns. Allen's solo on "So 
Long. Baby, Goodbye" is pure 
heaven, reminiscent of Bobby 
Keyes di- vintage Stones. 

Their repertoire mixes 
originals with obscure covers, 
but the commitment in pro-
duction and performance is so 
strong you can't tell which is 
which, making the LP uni-
formly strong from cut to cut. 

The Blasters is nothing 
short of excellent. It doesn't 
have instant crossover poten-
tial, but that doesn't diminish 
the music's quality. Those 
weaned on Styx and Journey 
might find it too plain, but 
any radio station that feels 
this is too raw or dated yet 
plays Thorogood or the Stray 
Cats reeks of hypocrisy. —J.S 

Ernie Andrews 

"From The Heart" 

From The Heart 
Ernie Andrews 
Discovery Records (LP) 
Produced by Lee Magid; 
Various Publishers 

Ernie Andrews sings in a 
deep, jazz baritone that has 
made him well-known to area 
nightclub habitues. On his lat-
est record, Andrews is backed 
by first-rate musicians from 
the local studio and club 
scene. Llew Matthews con-
ducted and arranged except 
for one selection arranged by 
Gil Askely. 

An emotional jazz stylist 
who handles both ballads and 
up-tempo tunes equally well, 
Andrews is in a relaxed 
groove for this effort. He re-
works his opener -On Broad-
way" using a jivey, Killer Joe-
style delivery. He also scores 
on the flip side with the fast-
paced "Do I Worry" where he 
manages to sing completely 
around the normal melody. 
Red Callender's " Please Let 
Me Forget," by contrast, is a 
slow ballad where the sparse 
backup of Hillery's piano, Edi-
son's muted trumpet and 
Carr's brushes push Andrews 
into a memorable effort. 

From the Heart is an en-
joyable easy-listening album 
that delivers on most of the 
cuts. ( Since Andrews scats as 
well as he sings, it would have 
been nice to hear this side of 
his act.) Nevertheless, this is a 
rewarding album that bears 
up after repeated listenings. 

—David Keller 

COMING UP: 
Hot wax from Crossfire, 
Failsafe, Happy Squid 
Compilation, Zippers, 
Gerald Wilson Orchestra, 
Lorez Alexandria, Monitor, 
Afterimage, Gary Myrick, 
Brainiacs, Meg Christian. 

The Professional's 

WORKSHOP 
10-Week Intensive course in 

Songwriting, Composition, 
Basic Recording Engineering, 

Producing, Publishing, 
Copywriting, Artist Development 

and the Business of the 
Entertainment Industry 

For more information 
and enrollment 
(213) 426-4185 

"THROAT 
PROBLEMS" 

CALL A 
PROFESSIONAL TEACHER 
GLORIA BENNE'FT 
TEACHER OF EXENE 

OF" X," THE KINGBEES 
AND OTHER 

PERFORMING GROUPS 
12131 851-3626 or 
12131 659-2802 

WITH EASE 

+ FREE Demonstration 
+ Develop Vocal Quality 
& Performance 

Rapid Results 

Eliminate Throat 
Problems 

665-8613 
Susan French 's 

111 r dIU 

1ÇENCH 
1 N If:CT ION I 

PERFORMANCE WORKSHOPS 
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CLUB DATA  
AT MY PLACE, Santa Monica: 

On November 15th, co-owners 
Jim Arthur and Matt Kramer will 
celebrate the grand opening of 
this new cabaret. Kittyhawk, 
Mood Indigo and Amanda Mc-
Broom are part of the talent line-
up scheduled for opening week. 
011ie Mitchell's Sunday Band will 
inaugurate the club Sunday 
afternoon with a casual open 
rehearsal. At My Place will be 
open Wednesdays through Sun-
days with no cover charge. 
Kramer, who booked the Hoot 
Night at the Troubadour for over 
ten years, will have showcases 
on Sunday nights and Wednes-
day nights. For more informa-
tion, call (213) 451-8596. 
DONTE'S, N. Hollywood: Cary 
Leverette held a birthday party 
for the club on Oct. 21, and the 
cream of L.A.'s jazz talent came 

Carr 1,ererette (right) with revelers at Ibmte's birthday bush. 

out to celebrate, including Fred-
die Hubbard. Jack Sheldon, 
flautist Jim Walker. Dave Frish-
berg and comedian Mort Sahl 
(see photo). We'd print the trib-
ute Walker offered Mr. Leverette, 
but this is a family publication, 
folks. 

BY JEFF SILBERMAN 

McCABE'S, Santa Monica: 
Ry Cooder dropped in on Flaco 
Jimenez' set and played a few 
tunes with the Tex-Mex accor-
dian player. The two had toured 
together five years ago and had 
appeared together on Saturday 
Night Live. 

HOP SINGH'S, Marina del 
Rey: The new beach club was 
closed until the Heath Brothers' 
performance on the 11th. Les 
McCann, Hunt Sales & Big 9 and 
Roy Buchanan will be coming 
up. 

LITTLE BAVARIA, Del Mar: 
Alan Fleischman is the new 
booker at this large dance-rock 
club located 20 miles north of 
San Diego. For booking info, 
check out the Gig Guide. 

LIGHTHOUSE, Hermosa 
Beach: A blues party will take 
place Nov. 20-22nd, featuring 

Percy Mayfield, Pee Wee Cray-
ton, Big Mama Thornton, Roy 
Milton and others. 

THE PALOMINO, N. Holly-
wood: Some 20 acts will be taped 
here from the 16th through the 
19th for a local TV production 
company. 

HALLOWEENING '13> 
(iJ 
cu 

The 1981 Halloween weekend was one 
of the busiest live gig holidays in recent 
memory, so MC sent out its reviewer corps 
to catch as much of the action as possible: Ci 

THE KNACK at the Greek: Those who 
had given up on the Knack as one- hit won- 2 
ders were in for a mighty shock. The group's 2 
Greek show proved that they're not dead 
yet— not by a long shot. With a rocket-like 
energy level combined with crisp musician-
ship, they were as tight as Doug Feiger's 
pants. The new songs from their Round Trip 

LP are an expansion of the basic Knack 
style, incorporating a little country and jazz 
influence. But the show's highlight was the 
renowned Knack sound. exemplified by 
"She's Got The Beat- and their new single 
'•Pay The Devil.' The Knack proved that 
their success was no fluke— they're 
legitimate pop- rockers who can play. 

—Len Keeler 
THE BEAT at Perkins Palace: Once again, 

the Pasadena vaudeville house was ska-
bopping, and the Beat were the perfect 
medicine for the Halloween festivities. 
Thanks to supersharp drumming and an 
everpresent sax icing on the infectious ska 
rhythms, the music never got too repeti• 
tious. a problem other ska bands succumb 
to. The Beat had it all— fine musicianship. 
excitable stage presence and some of the 
best vocal harmonies around. With those 

characteristics. the Beat seem sure to make 
it past the fad stage of ska bands and create 
a name for themselves. — Jeff Silberman 

HUMAN SEXUAL RESPONSE at the Coun-
try Club: This Boston group put on the most 
visual show of the weekend. Clad in nothing 
but jock straps and black paint, with white-
face and red baboon buttocks, they were a 
striking center of attention. Musically, 
they're an arresting combination of four-
way vocal harmonies (a CSNY of new wave) 

Human Sexual Response in their Hal-
loween finest at the Country Club. 

and thoughtful and tightly arranged musical 
bacakdrops. While they were a visual treat, 
their stage J rancing seemed little more 
than warm-ups for a dance class and took 
away from ale sharp lyrical sense of the 
band. In all, it was amusing, but it was diff - 
cult to discern exactly what they wen?, trying 
to say —Ken Farmer 

ECHO & THE BUNNYMEN at the Country 
Club: Echo & company's cerebral mck was 
in a sharper focus this night than at the,' 

earliei Whisky performance, with some of 
the st-cinges drumming I've seen in awhile. 
But while their concept is arresting. the 
music still sounds too much the same— 
heaviIy reve(bed vocals. long. sif staining 
guitar lines and a visual presence that was 
too subtle foi its own good. — Jeff S. 

SASCHS, Studio City: Jack-
son Browne sat in for threc 
songs during Rick Vito's set 
recently. Rita Coolidge also took 
the stage for a number. 

BIT- A- NEW- YORK, Eagle 

›. Rock: The Western Heroes and 
Kempsters night was the best 

r draw the club has had since 
opening night. 

SEVERELY MUTED, San Fran-
cisco: Paul Backovich of RRZ in-
augurated this new concept rock 
club on 162 Turk St., S.F., with 
Silvertone on Nov. 1st. What's 
new about the club is that the 
ticket prices will be unusually 
low (averaging $3) and the liquor 
will be cheap as well. Future bills 

will include the Gun Club. the 
Offs, Rank and File (from Texas) 
and local bands Flipper and the 
Punts. For booking information 
call Paul or Mark Plummer at 
(415) 957-9456 or (415) 541-9299. 

CALAMITY'S, Torrance: The 
finals of the Cowgirl Beauty Con-
test was held on the 4th Play-
boy's Playmate of the Year, ex-
porn star Harry Reems and reps 
from Billboard and other maga-
zines were judging. 

LINGERIE CLUB, Hollywood: 
An all-night dance marathon is 
coming on the 14th, featuring 
Hunt Sales. Phast Phrecidie and 

thee Prec:sions, and Top Jimmy 
& the Rhythm Piqs. 

LIVE ACTION CHART OCT. 19—NOV. 1 

The Live Action Chart lists the top- drawing acts in L.A. and Orange County. Those clubs that pay their acts list the top three draws over a two-week period in terms iil actual ticket 
sales The size of the venue. sell-out performances and the number of times an act is listed are taken into account Stais denote an appearance la.st issui, as an Henerable Mer t 0,1 

4 
ROCK/POP e . e ,-.. 

7; . o JAZZ/BLUES 
.,, 
:. e"' 

, 
(..-  '' COUNTRY,/ FOLK 

1 2 4 Dave Mason 1 - 1 J. DeJohnette's Special Edition '1 7 2 J.B. Dogwood 
2 - 1 Heart 2 * 13 Arco Iris 2 1 1C Van & the Southland Band 
3 - 1 Sparks 3 9 5 Beverly Hills Unlisted Jazz Band 3 - 4 Duke Davis 
4 - 1 Joe " King" Carrasco 4 - 1 J.B. Nicholson 4 * 2 Along For The Ride 
5 - 6 Plimsouls 5 - 1 Marshall Royal 5 - 3 Robert Lee & Dallas All-Stars 
6 - 1 Bobby Hayden 6 - 1 Hyperion Quartet 6 - 1 California Express 
7 - 1 Holly Near 7 10 4 Secret People 7 2 6 Elvis Montana 
8 - 1 The Textones 8 - 4 Eddie Harris/P. Senatore Trio 8 6 6 Johnny Meeks 
9 - 3 Joshua 9 * 5 Steve Hooks 9 * 7 Jim Seals & Swiftkick 
10 - 1 Subhumans 10 - 2 Ray Pizzi/Pat Senatore Trio ,10 - 1 Claudia 

HONORABLE MENTION: Little Itch, FibonaccistRed Wed- HONORABLE MENTION: Frank Strazzeri. Peter Sprague HONORABLE MENTION: Scott Daniel3. Paul Carey, All 
ding, One. Shawn Phillips, China White. Afterimage, Circle Quartet. Freddie Hubbard. Don Randi & Quest. Wayne Night Express, Leslie Merrill Hot Lips & Fingertips,. Steve 
One, Ban'd Abroad, Danny Peck, Strange Daze Johnson Trio. Phil Upchurch, Free Flight, Jock Sheldon, Goodman, Cove, Straw Horse, Tim Darby. Gerald Ray 

Koinonia. Steve Kaplan & Kim Richmond 
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:S HOWCASE BY SALLY KLEIN 

Steve Kaplan/Kim Richmond  
A bout a year ago. writer/ar-

ranger Kim Richmond de-
cided he wanted to see more of his 
other side— Kim Richmond the 
player. Having enjoyed playing in 
various rehearsal bands with 
Steve Kaplan. a young pianist 
who was still a newcomer to the 
L.A. music scene, Richmond ap-
proached him with the idea of for-
ming a duo. "The rest," says 
Kaplan, "is history." 

Richmond and Kaplan are in-
to I .111 in. fusion. bebop and st an-
dards, and t heir quartet ( t heir 
usual live format) covers a wide 
spectrum of jazz. Included are 
such favorites as " Black Orpheus 
(Mambo)", arranged by Rich-
mond, " Lotus Blossom," a fusion 
tune by friend Don Grolnick, and 
Chick Corea's " Humpty Dump-
I v.• • Among t he st andards, a I.a 
in hop version of  '11he Night l la , 
\ Thousand Eves- is a favorite. 
Of lai e I hey ' ve added some of 
( heir originals. For awhile, t hey 
experimented with free-form play-
ing, spontaneously creating both 
composition and arrangement 
through intensive interplay and 
intuition. As Kaplan said, 
though, "Two minutes is suffi-
cient for most of the Los Angeles 
audience. Not just in L.A.—that's 
the kind of music that people hear 
and they don't know quite what 
they're hearing. - The group 
doesn't do free-form as much 
now. 

Fabian Craig, Kim Rich-
mond's personal manager, 
handles their PR and generally 
books their gigs, as neither has 
the time or inclination for the 
business end of music. Club 
owners have often heard of them, 
and the owners frequently ask for 
tapes or check the two out at 

A year ago, Richmond frt.) asked Kaplan to form a duo—'the rest is history.'  

other gigs. Craig also handles a 
mailing list for them. 

Because both Richmond and 
Kaplan do studio work and are in-
volved with other bands and pro-
jects, they don't gig together as 
often as they could, but the gigs 
they manage to put together—at 
rooms like Carmello's, Stevie G's, 
Two Dollar Bill's or the Coffee 
Emporium—have drawn well 
enough to land them often on 
MC's Live Action Chart. 

"Three or four times a month 
is about the optimum number 
that we could possibly make any-

way," says Kaplan. Rehearsal 
averages about one-two times per 
gig, unless they're introducing 
new material. Their schedules and 
gigs are erratic and subject to the 
availability of players. Often a 
variety of people sit in on bass 
and drums for different gigs. 
Most often found holding down 
those positions, though, are Jim-
my Johnson on bass and Bob Lea-
therbarrow on drums. 

Kaplan was in the Northridge 
Cal State Jazz Band while he 
studied with concert pianist 
Jacob Gimpel. They did a number 

of charts in t he band, and some of 
those he liked best were Rich-
mond's. From there, he got into 
some of the rein .trsal bands 
around town, where he met and 
played with Richmond. He has 
also played with Morgana King, 
and was musical director for two 
years for Cheryl Bentyne just 
before she joined Manhattan 
Transfer. 

Richmond, who actually 
started on piano, took up the clar-
inet in junior high school and pro-
gressed to sax in high school. He 
now plays woodwinds and, occa-
sionally, a Mini Moog. He has 
worked with Stan Kenton, Clare 
Fischer, Les Hooper, Louis'Bel-
sen and Pat Longo, to name a few. 
Regarding his current ensemble, 
he says, " I think the stimulus for 
the group at this time is live per-
forming." Although he feels the 
group is starting to chart its own 
style and that they're "going to 
record eventually," he sees a 
record as primarily supporting 
their main thrust— live perfor-
mances. While Kaplan feels the 
group is more of secondary im-
portance. Richmond feels it's 
more of a first priority because it 
extends his personal abilities and 
is an experience in interaction 
which he sorely missed while 
working only as a writer. He even 
goes so far as to say, " We're do-
ing everything else to support do-
ing this group." 

Steve Kaplan—acoustic piano (prefer-
ably Steinway or Yamaha grand); 
Fender Rhodes Electric Stage '73 (with 
modifications); Fender Twin Revert); 
Prophet synthesizer No. 5: Kim Rich-
mond—Selmer alto flute; Haynes flute: 
Buffet clarinet; Buscher curved 
soprano sax; Mini Moog synthesizer: 
Yamaha analogue delay system 

"The first lady of guitar." 

IN L.A. 

Nov. 16 with 
the James Harmon Band 

CATHAY de GRANDE 

1600 N. Argyle 

Hollywood 

Reservations: 

461-4076 

Nov. 17 with 
Harriet Shock 

THE BLA-BLA CAFÉ 

12446 Ventura Blvd. 

Studio City 

Reservations: 

769-7874 

Nov. 18 & 19 with 
Roy Buchanan ( 2 shows) 

HOP SINGH'S 

4110 Lincoln Blvd. 

Marina Del Rey 

Reservations: 

822-4008 

METHOD 
B. S., M.S., Julliard 

Private Lessons • Workshops • Showcases 
Hollyw000 • VV.L.A • Valley • Thousand Oaks • Orange County 

(213) 501-6533 
ELISABETH HOWARD' 

INISTITLYre 
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Guitarist, 31, 21 years exp. extremely 
versatile, I sing, write and read. Avail for 
recording and live appearance. Exc. refs. avail. 
Ray Goodman c/o Audio Achievement 

213 533-9531g 
Acoustic rhythm guitarist w/stage and stud-

io exp, avail for work. Yes, I read. Kenny 
213901-8286g 
213 706-1999g 

Avail: lead guitarist/backup singer. All 
styles, 13 yrs. exp., EL, bet. 5-10 pm 

213 509-8931g 
Guitarist/producer w / 24 track studio seeks 

to join or form modern rock band w/strong 
material for performance and recording. Leave 
message. Ganapiti 213 464-0300g 

Bass, fretted and fretless, 15 yrs. exp., 
clubs, concert and recording. Good reader, 
easy attitude, seeks quality band. Prefer funk, 
jazz fusion, R&B and mainstream rock. Also 
avail, for weekend casuals. Dean 

213 528-7fflg 
LiLeed guitarist seeks country or rock band. 
Gd vocals, image, attitude, technique, fully 
equipped. Much touring and recording. Mikey 

213 273-1937f 
' Guitarist avail, well versed in all styles, 
studio, stage, read, exc. equip and poro attitude 

213 240-4437f 
213 243-2403f 

iPro guitarist seeks commercial or progres-
sive hard rock band. 12 yrs bkgrd. Unique 
style; outrageous chops and te&nique. Can 
read charts and backup vocals. Craig 

213 347-5895e 
..'Guitarist seeks working wedding and casuals 

band. Have transp and equipment, and dbls on 
lead vocals, bass, mandolin, banjo, HaWaiia 

,A CUT ABOVE 
Easy care hair 
exactly the way 

you like it. 
Long hair/short 
hair specialist. 

Call Tania 
(213) 466-8808 

RATES — 
$27.50 per hr. 16 Irk. 
$22.50 per hr. 8 trk. 

Gary &Wean 
STUDIO 

Neumann & Sony Tube Mics 
Harmonizer - Digital Delay 

EXPERT PRODUCTION 
ASSISTANCE 

786-2402 
VAN NUYS 

guitar, harmonica and autoharp. Pag 
213506-8901f 

Jazz-rock guitarist formerly w/name Swiss 
band, Holdsworth infl, very expressive, gd. 
improvs., session and touring exp. Mesa 
Boogie modified strat seeks gd. dedicated 
players for work. Dale 213696-4844e 

Pedal steel player, all styles, avail. tor gd. 
gigs and sessions. Studio exp., electric and 
acoustic guitars. Bill 213661-0624f 
Guitarist, 23, seeks rock band. Influenced by 

Doors, Beatles, jazz, etc. Pros or serious 
non-oros only. Ken 213 704-0910f 

Pedal steel guitarist seeks working band. 
Very pro, casuals, sessions, anything. Doubles 
on lead electric, sings h armony. Boo 

213 937-9447g 

Bassists 10 
r WANTED 

'Bassist wanted for soon-to-be showcasing 
band fronted by 2 female singers. Mt . ust be 
willing to make commit ment. Martin. days 

213 475-5452 
eves. 213 837-3801g 

Bassist and multi-keyboardist needed to 
complete band working w/ A&R persan at 
major record co. towards deal. Serious only 

213 738-5913g 
Good bassist needed for orig. R&R band. 

Very serious only to play local gigs. Joey 
213 467-5689g 

. Bassist w/backup vocals wanted for working 
orig. comercial rock group. Have mgmt., all 
members sing and have musical education. 

213 836-8869g 
Bass player needed by happening L.A. rock 

band. Have mgmt., great songs, backing; 
much is pending. Must be destined for top. 
Kenny 213 764-6097g 

STUDIO 

W HOÉE LS 
2-4 & 8 TRACKS 

$10-15-20 A SONG 
QUALITY LOCATION 

RECORDING 
DELAY CHORUS ECHO FLANGE 

24 HRS 2131573-0157 

PM III 
PRODUCTIONS 

PROFESSIONAL QUALITY 
4-TRACK DEMOS 

at 

BUDGET PRICES 

\1\1111-1X N1.111‘1\\1\, 
DOK(/111)1.11t ELF:CHU) \' 01( 11.1 
REVOX SONY 
11.1..\1 1 "Ill  la: 

‘11,x NOISE 10.11 11 11-11101\ 
22 .1:1 ,. ,-,T1'1110 1 s.‘111 . CO 1,1 T1101. WM 

PROFESSIONAL PR PHOTOS 

VIDEO DF',N10 PRODUCTION 

12131763-3053 

sTont 
AUDIO R EN T A LS 
EXOTIC MICROPHONES FOR HIRE 

CALL US FOR: U-47 • U-48 • M-49 • U-67 • C-24 • 10001-B 
AND MORE. MACHINES • OUTBOARD • DIGITAL 

CALL 24 HRS ( 2 1 3 ) 6 5 3 0 2 4 0 W 3rd LA 

1 ' Bassist wanted for Ants-style New Romantic 
band. Must be young, clean-cut and photogen-
ic. Eric at Griffwood Prod. 213 248-7226g 

Bassist wanted for orig, hard-rock act. 
Vocals and rock image a must. Hard-rock pros 
only. Michael 213 257-3C69g 
New wove bend seeks bass player for some 

-eggae. Cogs., rehearse, then showcase. Torn 
213 792-4946g 

Bassist wanted for Top 40 and orig. gigs. 
Must enjoy touring. 213430-9136g 
Fender bass player wanted for rock, jazz and 

gospel music. Cr. Sticks 213634-4055g 

Lazar is looking for bass player. Must sing. 
All orig, mainstream rock. Steve or Dave 

213 897-1534g 
Bass player wanted, orig., rehearsals and 

showcase. Must know your neck. New wave-
modern sound. Tom 213 792-4946g 

Wanted: bass player for hard rock band, all 
origs, pros only. Fiollywood area. Ray or 
Christal 213 871-9102g 

Exp. rockabilly bass player wanted for 
Rockabi II y rock concert group. R.A.Billy image 
a must. Jay 213 316-77œg 

Pop songwriter looking for a prolific bass 
player, signing very helpful, energetic and 
dedicated a must for serious project. Howard, 
aft. 6 pm 213658-54749 

Bassist wanted for new wave rock band 
w/orig. material. Vocals helpful. Influences 
are: Stones. ACDC, Bowie, etc. Andy or Max 

213463-06389 
Bassist wanted, must song and h;',%. Cire lO5 

image. Contact George or Jana 213 473-6701 
213 826-8509g 

Wasters, 4th-ranking MC Live Action Chart 
(8/ 20-9/2) seeks exp. bassist and drummer, all 
orig. Must have look, stage pres. and desire. 
John 213 451-35759 
Wanted: versatile bassist to start band, 

self-sufficient and creative. Robert, 8-10 pm 
213 937-37869 

Bassist wanted for black rock band. Must 
have own equip. and transp. and be able to 
sing background. Charles 213 239-4896g 

24-TRACK 
STUDIO 

SOME OF OUR OUTBOARD GEAR: 

so discount for booking over io hrs. 

845/hr. (213) 888-8139 

FRANK JONES RECORDING 
WOODLAND HILLS 

Bass wanted for country group w/work 
possibilities. Must sing and traie. Serious 
w/no hang ups. Joe or Steve, 3-8pm 

714 683-0443g 
Bass wanted for distinctly orig, hard-rock 

band. Vocals and rock i m age a must. 
213 257-3039g 

.Bassist wanted for orig, political rock band 
doing music atout big oil and what they're 
doing to our country. At least 7 years exp. 
required. Andy 213 396-ffif 

AVAILABLE 

Bassist seeking fusion band in So. Bay area. 
Morrow Fleet. Eves. 213 546-2836g 
Bass player looking for work, 10 rs. ex ., 

some vocals. Chris 213 
Bass player looking for working rock band in 

So. Bay area. Have pro attitude and equip. 
Only serious bands need call . Scott 

213 32B-1400g 
Bassist/vocalist, 29, avail for casuals and 

demos. Country or pop. Andy 213 248-2629g 
Bassist, 3.5 yrs. exp., seeking new female 

rock band. 15-18 yrs of age. Brenda 
213 567-1902g 

Bassist w/vocals avail for orig, or session 
work. Jimmy 213 377-2379g 
Bass player, 12 yrs. exp seeks pro band only. 

No top 40. Stu 213 450-1 
Exc. bassist avail, for estab. contemporary 

rock band w/mgmt, bookings and direction. 
Rick 213 396-4473g 

Rockabilly bassist, acoustic slap bass and 
electric, avail for work. Patrick 213 344-4545g 

Bass player looking for touring and record-
ing country group. I sing good lead and 
harmony vocals, great stage presence, studio 
exp and refs from top names. 31 years old, 15 
yrs. exp., skilled at writing songs to fit group, 
several sands released. Learn fast, work well 
w/ people, exc. attitude. 714 673-0066g 

Bass guitarist w/equip and expier. in many 
styles looking for working sits. Ray 

213 653-6152g 

Artists 
Immediate Work 

Available 
Guitarists, Vocalists, Etc. 

THE TALENT 
REFERRAL SERVICE 

(213) 464-1487 

$20 FEE 

SUNSWEPT STUDIO 

24-TRK RECORDING 
MCI CONSOLE, MCI RECORDER 

$35 PER HOUR 
6-FT. YAMAHA GRAND • GOLD RECORDS 

EXCELLENT CHOICE OF MICS AND OUTBOARD GEAR 

(213) 980-6220 STUDIO CITY 

GRAUMAN 
(213) 258-2573 

Box 857 1600 Campus Rd. L.A. 90041 
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Serious bass player wl pro attitude looking 
for rock band. Scott 213 328-1400g 

Bassist looking for something interesting. 
Played wIthe Attitudes and Curved Air. Lv. 
massage 213 462-5611ç 
'Dependable bassist avail, for casuals or am 

«Irking situation. 213 828-2219! 

Keyboardists 11 
WANTED 

Keyboardist wanted for top country /western 
act. Must have Yamaha electric grand and 
ARP string or similar, for out-of-state and local 
best paid gigs and rehearsals. Joe 213 944-4086 

213 650-9531g 
Keyboardist wanted, must be dependable 

for contemporary gospel band. 213 235-5972g 
I need guitarist or keyboardist, creative 

genius to help save the world. John 
213 838-8822g 

Keyboard player wanted by estab. young 
melodic hard rock band. Image and back up 
vocals important. Rehearse in Orange County. 
Rick 714 
Keyboardist wanted for high-energy hard-

rock band. Must have exc equip and plan to be 
working soon. Jon 213 343-9625g 

Keyboardist wanted for Top 40 band. Must 
be able to travel. Marie 213 395-8121 

656-5454g 
Keyboardist needed by female vocalist w/ 

representation and interest in perform ng and 
recording. New pop blend sound w/rock 
influence, will consider other orig. material. 
Have rehearsal facility. Audrey B., before 10 
Pm 213653-2370g 

Looking for keyboardist to form versatile 
band to play jazz, top 40, R&B; must read 
chord chart and changes and sight read fair. 
Backup vocals helpful. Must be willing to work 

hard. Renie 213 660-5372g 
Multi-keyboardist sought for newly forming 

band involving highly dynamic, strictly orig. 
music. Vocals pref., bookings projected for 
winter and spring. Pro only. Kenny 

213 706-1999g 
213 907-8286g 

Keyboardist wanted by Freak. Neil Diamond 
Tom Jones-type lead singer, actor, dancer, 
mature to incorporate image. Great gimmick 
for promo w/young jazz band. Pro and 
progressive only. Bobby 213 303-1789g 

The Black Knight, singer/songwriter seeks 
keyboard, player/composer for future show-
cases, possible recording. Must be serious and 
exp. in elect. piano. Sir George 213856-8765g 

876-9415 x236 
Keyboard player wanted for theatre rock 

band. Must have good equip. and image. 
Creative, career oriented only. Oliver 

213 208-7969 
Mike 213 246-9845g 

Poly-synth keyboardist wanted for orig, pop 
rock group. Rob 213 663-7097g 

Multi-keyboardist and bassist needed to 
complete band working w/A&R person at 
major record co. towards deal. Serious only 

213 738-5915g 
Pasadena rock band seeks keyboardist and 

guitarist. Tim or Brad 213 797-0911g 
Singer looking for keyboardist to form 

lounge room duo. 213 778-6185g 
Multi-keyboardist wanted for Top 40 and 

orig. gigs. Must enjoy touring. 
213430-9136g 

Broken rhythm seeking female keyboard 
player w / vocal ability. Robert 213821-6283g 

Pro moderate to heavy metal roe band, age 
20-24 seeks pro keyboard player w/pro equip. 

REHEARSAL SPACE 
Heart Of Hollywood 
Large. Deluxe Room. 
l'A System & Light Board 
Lou Rates 
Block Time 
Storage 
Parking 

SAVE 10% WITH THIS AD Haunted Studios 12131 469-8184 

12 CHANNELS OF DBX—HARMONIZER—AURAL EXCITER—V.S.0.—OMNI PRESSOR 
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MOST EQUIPPED 

8-16 
TRACK 

LA'S BEST AND 8 TRK $251hr. 

16 TRK $30/hr. 

$201hr. :SW-le:RATE 
FOR RHYTHM 
TRACKS ONLY! 

PRICE'S INCLUDE ALL EQUIP & ENGINEER 

Ç-----.. , * ATTITL DE * BUS BOYS * CONTROLLERS 

Le •:1 

;:.. '...-e—.-

WEASLES * THE PANICS * WOMANIZER 
BILLBOARD & RADIO ACTIVE (KLOS) RADIO SHOWS 

... SO ... BE 1st ON YOUR BLOCK TO CALL 

IN HOLLYWOOD 
• FOR COMPLETE INFO ... CALL 

550-0051 
RHYTHM TRACKS—OVER DUBS—MIX1140—COPYS—DEMOS—MASTERS—WE DO IT ALL! 
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Phut(ti;r,iph\ / 1\ SHERRY RAYN BARNETT 
Video/Film Stills - Concerts - Location Events 
P.O. Box 925/Hollywood 90028/(213) 874-2200 

onnection. •• Nu,eurn Of Rock Art 

Band has 16 track studio, strong record co. and 
mgmt. interest. Must have alternative income 

213 838-1936g 
Keyboardist wanted for country group w/ 

work possibilities, must sing and travel. 
Serious, no hang ups. Joe or Steve, 3-8 pm 

714 683-0443g 
Keyboardist wanted for mainstream rock 

band. Prophet/Oberheim needed. Exp. pros 
only 213 784-1590g 

Keyboardist wanted, influenced by new 
wave, Ultravox. Must be dynamic 213 543-1202 
Keyboard player wanted to join all-orig. 

band. Have rehearsal space in Valley and 
W.L.A. Niel 213 476-4605g 
. : KeyboardIst wanted for group _playing in-
teresting blend of jazz-authentic Renaissance 
fusion and assorted contemporary tunes. 

213 787-1259f 
Futuristic stroke Romantic: Kraftwerk meets 

Judy Garland, new forming band requires 
World's most suitable synth player, guitar, 
bass and drums. Goad image a must. Call 
rngmt, Rick 213 876-6030f 

Avitiuusu 

Multi keyboardist avail for working band. 
Plays all styles and can read. 213 9W-1672g 
Keyboardist/arranger/composer avail for 

ro live or other work. Has Prophet, Rhodes, 
etc. Has played w Freddie Hubbard 

and others. Scott 213993-2723g 
Pianist, organist, trumpeteer avail for ac-

companying, teaching, casuals, jam sessions 
and all types of gigs. Have elect. piano, bass 

CONTEMPORARY 
i(c.EYBOARD 

OURSE 
• Practice Disciplines 

• Insprovisation Techniques 
• Nurniony 

• Camping 
• Rhythm 

• lar Training 
• eight Reading 

• Multi-K•ybeard Techniques 

and Set-Ups 
• illifi01111 Playing 

• Synthesiser Preguanuning 

( all 1(lhn Novell() ( 21 I.) 306-0236 

pedals, standards, jazz, blues and pop o.k. 
213 851-1526g 

High-energy pro rock keyboardist w/Pro-
phet V seeks pro recording, heavy metal acts 
only. Eric 714 759-1345g . . . 

Keyboardist w/Prophet synth avail for pro 
bands only. 213 

Keyboardist avail, for working band. Play all 
styles, multi-keyboards, can read. Frank 

213 997-1672g 

Vocalists 12 
WANTED il 

Female vas, wanted, must sing Top 40, 
variety and play guitar or travel. Mike 

213 656-59899 
This is getting to be very ridiculous; we can t 

find anybody hot. If you 're a good vocalist, 
experienced and pro. call Greg 213 332-2541g 
Wanted: vocalist for local group Night 

School. Auditions now being held. Call Angelo 
Roman 213 464-1112 
or Devin Thomas 213 797-84849 
Female vocalist for high-energy hard-rock 

band. We have exc demo and photos, will 
remake to suit. Record project possible. Tom 

213 356-4019 
aft 6 pm 213 380-65213g 
Female singer/dancer wanted for Top 40 

band. Must be able to travel. Marie 
213 395-8121 

656-5454g 
Vocalist wanted by orig. modern-rock band 

ale Camel and Genesis. Have demo and 
rehearsal space. Music and lyrics welcome. 
Doua 213 470-3144g 

VOCAL 
INSTRUCTION 

fectu To Ube gee 
ktaiwite Unite 

Witluutt Shoiximg 

9Ktaxafiem, 9Keteatie Ramie 
GO04 Coxiidexce 

FREE VOICE 
EVALUATION 

GLORIA [2 1 31 5 0 6-0 2 3 6 

VOCAL INSTRUCTIONS & COACHING 
Learn newest techniques for all types of singing 
correct breathing 
self confidence in auditioning for records, stage, night 
clubs. Beginners & Pros. 
Music Degree - Northwetern University - 
formerly with Beverly Hills Academy of Music 

Call Beatrice Also modern piano instruction 
(213) 273-5940 Come in for a free consultation 

MUS IC 

r j /IMM'Cr71 

MAGAZINE  77 

SUDSCRII3E TODAY! 
(TWO YEARS $25.00 
SAVE $27.00 OFF 

NEWSSTAND PRICE 
(52 ISSUES] 

( 'ONE YEAR $15.00 
SAVE $11.00 OFF 

NEWSSTAND PRICE 
[213 ISSUES] 

NAME   

ADDRESS  

CITY    ZIP   

Please enclose check or money order 

8840 Sunset Blvd., Sulte 201, Hollywood, Ca. 90028 
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Modern rock bend seeks female vocalist. 
Tapes necessary. Pro only. Pete 

213 787-2380g 
Wanted: vocalist for organized band with 

'80s approach. Peter 213466-6760g 
New wave band seeks female vocalist for 

some reggae. Origs., rehearse, then showcase. 
Tom 213 792-4946g 
Female R&R vocalist is needed to cross over 

to pop R&B. Intl. marketing avail. Leonard 
213997-8100 

, Force 10 formerly Russia, seeks lead vocalist 
/ front man . 2 album on Warner Bros., manag-
ed by J. Reismiller. Pros only 213 594-4068g 

: :Wanted: female vocalist who can _pay gloaénif 
or guitar and travel. Top 40 213 656-59t 

I 
Talented female singer/ songwriter w/ strong 

presence seeks members for orig. band. 
fvlotels, Stevie Nicks-type voice. 21321B-2120g 
Dynamic, attractive female vocalist avail. 

Extraordinary stage presence. Influenced by 
Benatar and Ronstadt 714 T76-9577g 

Attractive female vocalist w/stage and re-
cording exper. seeks jazz, R&B, rock and top 
40 group or working sit s. Gina 213 343-0884g 
Female vocalist, much stage exp., seeks 

post-punk, art-punk, New Romantic or just a 
new sound. Virginia 213820-5217g 
Male vocalist avail., lead, rock & roll, pop, 

origs. o.k. Tenor range. Pros only. Mike 
213656-59899 

"Tommy Tutone" member currently w/ CBS 
records seeks singing gigs. Very inventive. 
Flexible. Jon Lyons 213460-6868g 
Female vocalist extraordinaire, 5 oct. range, 

can sing any style, avail, for working sits. 
Haley 213 476-0331 

213559-2375g 
Female vocalist to collaborate on demo. 

Request demo copies in exchange 213 668-1459 
Big bend era music vocalist, ballads and 

dues avail, for work, any time. Also wanting to 
do benefit work. John 213 339-0418g 

Lead singer avail, for band, origs., and 
working sits. Sex Pistols, Clash, influ. Bob 
aft. 7:30 pm 213 346-3555g 

Richard Martin Ross, singer/songwriter ex-
traordinaire looking for mgmt. Rezorded w/ 

Rock Drummer Wanted 
Must Be Professional. Reliable 
and Serious About a Career 

in Music 
Contact John Resnick at 

(213) 854-6401 

Zombies, Michael Bloomfield, Scat Bros. 
213 851-1902g 

Dynamic female singer/rhythm guitarist, 
attractive w/gd. stage presence and repertoire 
seeks working country band for club, casuals 
and other working sits. Have PA. Janie 

213 467-0781g 
Female vocalist w/exp., strong lead voice, 

wide range looking for Top 40 gigs. Serious 
only. Aft . 6 pm. Sheila 213 465-4(X30g 

Leed vocalist/writer looking for high-energy 
heavy-metal rock band. Mick Adams 

213 552-100)g 
Lead vocalist, versatile, strong presence. 

Influences rock to R&B seeks '81)s band 
w/commercial material. I'm open as long as 
music is sharp and band is serious. Patrick 

213466-7040g 
Vocalist, avail for R&R bend also has written 

material. Tom 213888-1590g 
Male vocalist avail, background and lead for 

work. All styles, record and tapes avail. Ronnie 
213 884-4764g 

Available: female R&B, jazz singer. Janet 
213 461-1015 
450-g 

New York vocalist/frontman seeks pro rock 
band. 3.5 octaves, 12 years exp, toured U.S. 
and Europe as Bowie's singing soundman and 
solo. r.J. Marshall 213 460-6016g 

Lead singer, Kelly Hansen, of Jinx, avail, for 
sessions, showcase and demo work, all styles. 
for more info. call 213 374-8100g 
Female lead vocalist, guitarist, songwriter 

seeks commercial rock band wiong. material. 
No heavy metal or punk. 10 yrs. ex. Ellie, 
days or wkends 213 

' Foxy, long-legged female vocalist w/ dynam-
ic stage presence seeks keyboardist or group to 
do club work or casuals in L.A. area. Blues, top 
40 and country. Renee 213636-7855g 

Trained female vocalist seeks show and 
other work. Country, pop. ' 40s, Broadway and 
classical. Stephanie 213E6 

Exp. female R&B fusion singer looking for 
working situation. Jenne, bef.5 2138378171 
after 5 213 737-6140g 
Dynamic female vocalist seeks work or soon 

to be working band, new wave, R&R. 
Pretenders, Pat Benatar. Chey, eves. 

213 281 
Lead singer/lyricist looking for rock ban, 

can travel anywhere, any time. David 
2134as-01E13g 

Female vocalist avail, for studio work, 
arrived from Vegas, appearing at Bonaventure 
Reads well, plays piano. Jamie 213837-9604g 

Vocalist avail, for studio work to do country, 
country-rock and rock. Linn 213650-6040g 

.Singer/songsnaker/fernale, stage, recording 
T.V. and film exp. Alto, 2nd soprano range, 
fast ear, accurate harmonies. Have equip. 
Mary Lee 213454-4046f 

STUDY WITH THE "CAT" 
DAVID "CAT" COHEN 

*Writer of title songs for Cheryl Lynn, Syretta, 
Freddy Hubbard 

•Columnist for Music Connection and Songwriter 
Magazine 

NOW ACCEPTING 
PRIVATE STUDENTS 

For keyboard, music theory, and 
songwriting instruction 

in all contemporary pop styles 
•For further information call: 

(213) 473-8381 

Drummers 13 
WANTED 

' Ali female band w/mgmt and backing is 
looking for female drummer. Solid pros only. 
Ha_ydee 2131348- 
Pop songwriter looking for drummer w 

great chops. singing very helpful, energetic 
and dedicated a must for serious protect. 
Howard, aft 6 213658-5474g 
Sleeper is auditioning exp. R&R drummers 

for orig. material and rehearsals in Orangy 
Cnty. Pro attitude, stage pres., good looks and 
studio exp. preferred. Paying gig and studio 
time avail. Wakefield and Assoc. 

213 933-8443g 
Wasters, 4th-ranking MC Live Action Chart 

(8/20 to 9/2) seeks exp. bassist and drummer, 
all orig. Must have look, stage pres and desire. 
John 213 451-3575g 

. Synth-oriented pop band needs drummer. 
Ability to play w/sequences important. And% 

213 473-31 
Looking for drunener to play jazz, Top 

R&B. Be able to read chord chart and changes. 
Renie 213660-5372g 
Drummer wanted for new forming country 

band. Have rehearsal space. LeeAnn 
213344-9465g 

Drummer/ percussionist sought for newly-
forming band involving highly dynamic, strict-
ly orig. music. Vocals preferred. Bookings 
projected for winter and spring. Pro only. 
Kenny 2-13 706-19 
or 213907-8286g 
Wanted: versatile drummer to start band, 

self-sufficient and creative. Robert, 8-10 pm 
213 937-3786g 

' Drummer wanted, must be very good to olaY 
mixture of dance music. 21-3 473-3659g 

.Versatile drummer wanted for high-energy 
commercial wave project. Back-up vocals help-
ful. Pasadena area. Danny 213 795-9889g 
.Drummer wanted for ' 60s-style pop group. 

'60s image a must. 213 465-931)5 apt. 521 
Dancedriented bond seeks drummer into 

whip-music sound. Ex: Duran Duran, Spandel 
Ballet. Rich 213836-8891g 
Mummer w/good meter wanted for Top 40 

and orig. gigs. Must enjoy touring. 
213430-9136g 

Drummer w/good meter wanted for top 40 
and orig. gigs. Must enjoy touring2I3 430-9136 
Drummer wanted for Ants-style New Ro-

mantic band, must be young, clean-cut, 
photogenic and skilled at Berundi beats. Eric 
at Griffwood Prod. 213248-7226g 
Drummer wanted by pro moderate to hvy 

metal rock band, age 20-24. Must have pro 
gear and alternative income. Band has 16-trk 
studio, record and rogmt. interest. 

213 838-1936g 
'Long Beach, Orange Cnty-drummer needed 

for orig, pop rock band, must be dynamic, 
creative and visual and have equip, trans and 
other income. Frankie 213434-5420g 

Modern rock drummer, versatile, wanted for 
orig. pop rock group. Rob 213663-7097g 
Drummer needed for band. Crigs. in vein of 

Buddy Holly, Everly Bros., early Beatles and 
'60s R&R bands (Bobby Fuller, The Gentrys, 
the McCoys, the Swingin' Medalions) 
Mark 213506-0716g 
Dominic 213 876-0554g 

AVAILABLE 

Studio drummer avail, for all types of music. 
Looking for estab. band. Very talented, lots of 
showmanship. Eric 714 599-6062g 
Drummer seeks working band, plays all 

styles expcept punk. Hard working, fast 
learning. Skip 213677-2924g 

' Innovative, hard-hitting rock drummer w/ 
exp. both live and studio. Very ambitious, 
great kit. Chris 213 473-821:0 

838-2536g 
Drummer for est. band wIrngmt and record 

contract. 14 yrs. road, stage and studio exp. 
Tape and resurne avail . Steve 213907-8742g 
Drummer, pro, solid, versatile avail. for 

sessions/live gigs. Extensive studio and con-
ceci exp. Tape and resume avail. 

213 464-8381, ext. D311 
Drummer, percussionist avail for one-night-

er gigs. Exp. in all styles, reads and pick-tip by 
ear easily. Jeff 213 978-4895g 
.Drummer wipes and studio exp. seeks 

progressive heavy metal band influenced by 
Rush, UK and Yes wl integrity towards artistic 
product. Eves. 213 787-1296g 
'Drummer seeking top 40 or jazz fusion 

group. Pros only. John 213 386-8332g 
213 463-9781g 

Drummer avail, for working rock club band. 
Tasty, solid and confident. Larry, eves. 

714 825-9073g 
Drummer avail, for casuals, showcases or 

any working sit. Exc. reader, all styles. Kim 
Alter 213398-9063g 
Drummer avail, for gigs and sessions, any 

style, can read. Keith 213 473-6694g 
Drummer, 5 yrs. exp., female, seeks soon to 

be working copy band. Can learn approx. 10 
songs per week. 213 444-2454g 
.Pro drummer, fresh from Michigan w/8 yrs. 

exp. seeks working Top 40 band. Very versatile 
has heavy metal, ' 50s, '60s blues, jazz and 
country. Will do fill-ins. Rog 213841-2337g 

' Drummer for Force 10, formerly Russia, 
seeks group to play with to keep chops u . Jeff 

213 5 
Drummer w/much pro experience and im-

age seeks estab., melodic, high-energy rock 
group w/keyboardist. Solid and drive= 
Steve 213 
Drummer w/10 yrs. stage and studio exp. 

seeks working cover or orig, band wIpaying 
gigs. Pro attitude and equip. Tape and resume 
avail. doug, ex.D105 213 277-80449 
Drummer avail, new in town. Extensive 

touring and recording exper. Good looks, gd. 
equip, good transp., gd. attitude and gd. 
chops. Anxious to play. No whimps, light-
weights or prima-donnas please. Rocky 

2i3 3%-44210 
Drummer seeks working sit. w/gd. musi-

cians. Have trans. is reliable, have gd. time, 
can read, 14 yrs. exp. in all styles. Prefer 
fusion to conternp. pop. No new wave or hard 
rock. Bill 213345-1927g 

Double bass drummer seeking work, exp, 
exc. eqtÉpment, dependable. Joe 213 456,-9774 
Drummer avail for recording and fill-ins. 17 

yrs. exp. all styles. Talented yet still level-
headed. 213 257-3089g 
Drummer w/gold record, extensive concert 

and reoording exp, seeking image-oriented 
band. Heavy backbeat, singer and tasteful. 

213 656-9496g 
Drummer avail, steady tempo and versatile. 

15 yrs touring, concert and rec. exp looking for 
orig , recording act. Tom 213 470-1 .e3g 

L.A. SONGWRITERS SHOWCASE 
NOV. 18 (Wednesday) NOV. 24 (Tuesday) 

7 P.M. Hang-Out Interview With: 
Ron Fair—W. Coast A&R Tal- David Wood—attorney, musi-
ont Mgr. Contemp. Music RCA cian, mgr. Lacy J. Dalton and 

Rob Grill, 
8 P.M. Cassette Roulette Song Evaluations By: 

Paula Jeffries—Screen Gems/ Mike Fish—independent A&R 
Colgems/EM I 

9 P.M. Pitch-A-Thon 
Stephen Dorff—looking for David Wood—looking for rock 
country tunes for Frizzell and tunes for Rob Grill, country for 
West and Rex Allen, Jr. Lacy J. Dalton 

10 P.M. Live Showcase—Performances By: 
Jim Bacon. Lisa Lee The Lienkes 

NEW LOCATION!!! 
At the Hollywood Roosevelt Hotel, 7000 Hollywood BI. 

(213) 462-1382 
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Drummer seeks bend for casuals, 1-6 nights 
/week. Orig, or top 40 rock, will do short-notice 
fill-ins. Charlie 213934-45949 
E'Drummer, high-energy seeks established 
band  rel w/mgmt and gigs. Pro only. Mickey 
Cant  213464-2115e 
Drummer avail for estab bend w/mgmt and 

recnrd contract. 17 yrs. exper. stage and studio 
and worked w/ name producer. Ray 

213 838-7360f 
Drummer seeks working country, Fl&B or 

rock group. 10 yrs. exp, resume or tape avail. 
Pros only, no punks. Richard 

714 625-13091 
Drunener avail w/name credits, 17 yrs. exp. 

on stage, studio and concert. Great stage 
presence, pro attitude seeks working estab. 
band. 3 sets drums and perc. instru. Steve 

213 553-4581f 
Drummer, 27, seeks reoorcang or working 

situation. Much studio and live experience. 
Reliable, hard working attitude. No hard rock 
or new wave. Influenced by Gadd and Purdie. 
Tape available. mike 213701-0545f 

Horns 74 

Trumpet /flugelhom player/vocalist seew 
in-town working club band. Have major con-
cert tour and album recording exp. Jeff 

213 893-0257g 
Flutist, Shakuhachl player, vocalist looking 

for pianist or lounge group situation. Light 
jazz, classical. pop. David, eves and wkends 

213 797-3312g 
Saxophonist/flutist/vocalist avail. Plays and 

sings lead and backup, all styles. Have good, 
orig, material, refs, and lots of studio and 
performance exp. VVilling to travel. Lamont 

213 464-7 
Trumpet, flugeihorn player/arranger ava. 

Preferably scale. Charles 
213 257-4849g 

Tenor, alto, flute and piccolo, reads and 
improvs, stage exper. Steady work wanted. 
Cesar 213 891-2645g 

Í. Sax player, plays tenor, alto, soprano, 
doubles on guitar, lead and back up vocals. 
Has equip and trans, reads charts. Pros only. 
Eldin 213693-7983g 

Specialties 15 
Songwriter, all styles has material avail. 

Rascal 213935-5576g 
Hard-working, dedicated " Arty Rock" band 

$ 1 2/hr. 
You CAN Get Quality 

8-Track at 812/hr. 
5-11R. MINIMUM 

BARR RECORDERS 

[2131 506-0100 
3 Rooms, Tascam-3M-AKG-Urei 
RCA-Electrovoice-Sony-Shure 
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looking for equally hard-working rngmt. 
Debbie 213466-5202g 
Young top 40 vocalist w/some stage and 

studio exp. seeks agent or mgmt. Nathan 
213 701-9821g 

Musicians: If you're having a hard time 
looking for what you want and can't find it and 
you want something hot, this band has the jobs 
and connections. Ken or Greg 213332-2541 

960-6257g 

Keyboardist wanted by Freak. Neil Diamond 
Tom Jones-type lead singer, actor, dancer 
mature to incorporate image. Great gimmick 
for promo w/young jazz rock band. Pro and 
progressive only. Bobby 213 303-1789g 
Theatre rock project looking for keyboardist, 

drummer and lead vocalist. Good image and 
equip a must. Oliver 213205-7969 
Mike • 213 246-9845g 

Arranger/producer avail, to work w/quality 
artists and songwriters willing to invest in their 
careers. Have hot rhythm sec., backup vocals, 
own 4-trk and discount connections at 8 and 24 
track studios. Much exper and post ive attitude. 
Any style except hard rock and new wave. Jai 

213 451-3734g 
'Futuristic stroke Romantic: Kraftwerk meets 

Judy Garland, new forming band requires 
world's most suitable guitar, synth., bass and 
drums. Call mgmt, Rick 213876-6090g 

' Rock band seeks booking agent, indepen-
dent or otherwise. airwave Recs., Iv. mess. 

213 463-9503g 
Songwriter/performer par excellence seeks 

same serious only 213703-0910g 
Volunteers needed to record music songs on 

cassette tapes. Piano notation. Popular hit 
songs of the ' 20s. ' 305, ' 40s for me to play on 
piano. Richard 213 426-4936g 

Lyricist seeks musical collaborator for musi-
cal suredxs Pop and R&B styles. Richard 

213 663-5239g 
Independent producer looking for outside 

project or bands for recording purposes. 
Exper. as engineer, fully sound-oriented. For 
info.call 213997-1225g 
'Creative bassist, lead guitarist, rhythm 

guitarist and drummer wanted to form group to 
do country rock and origs. Prefer Hollywood 

8-TRACK $20/HR. 
EXC. EQUIPMENT, PRO. ATNIOSPIIERE 

*Cassette Copying* 
Quality Copies—SI Per Copy 

*Rehearsal Hall* 
Grand harm. Air tond & Storage 

[213] 452-3930 
1612 OCT« PARK BLVD 
SANF.1 MONICA, CA. 

area. Linn 213650-6040g 
.Innovative and unique rock! new wave chro-

matic harmonica player w/ pro equip, exp. and 
disposition. Dave 213 396-3964g 

i : Dynamic singer, rhythm guitarist wlindus-
try connections seeks bassist, lead guitarist 
and drummer to form hot country group. Must 
be motivated, serious and have trans. Janie 

213467-0781g 
• Manager or investors wanted for R&B, 
commercial jazz vocal group. Have demos, 
serious only. Orlando 213 418-8357g 
Wanted: Musical director and arranger, 

versatile in ' 30s to '80s music. Expenses paid. 
213 654-3326g 

Singer/songwra seeks lead guitarist who 
can sing to form unique duo. Must be into 
positive music. Moneca 213 476-0331g 

559-2375 x 213 
Bassist and drummer wanted for finger-

snappin' toe tappin' orig. band. Paul, eves. 
213 851-2919g 

Neo-Euro-Disc-technopunic is in—The Lon-
ers need bullets. L.A. Swings. Rich 

213853-6969g 
Saxophonist/flutist/vocalist / songwriter 

plays and sings lead and backup, all styles, is 
starting new orig. act. Also avail, for collabora-
tion w/songwriters and other working sits. 
Have good orig, material, refs and lots of 
studio and performing exp. Willing to travel. 
Lamont 213 464-7253g 

Record collector looking for Frank Zapp ' 45s. 
213 3-3790g 

Wanted 3 or 4-piece top band to back hot 
female vocalist w/mgmt. Steady work, Orange 
Cty. Virgil 714 548-776 
Custom practice tape for vocalists an 

musicians. For more info contact Barbara 
213 419-0633g 

1979 Chevy Beauville 12-seat passenger 
vehicle, loaded: dual air cond., tinted glass, 
cruise control, AM/FM stereo, pert. cond., 
ideal for touring. $7,500 obo 213393-5939g 
.1980 Chevy Hi-dash cube box, V-8 auto 

trans., loaded, exc. cond., 14,000 mi. Perfect 
for musical equip., $9000 obo 213393-5939g 
.Songwriter w/influences by Melissa Man-

chester, Bacharach, Peter Allen, wanted by 
lyricist 213353-0187g 
'Wanted: someone to restore old record dub. 

Sentimental value. Bill 213920-7477 
920-7448g 

FRESH START 
STUDIOS 

*Open 24 hrs. 
*Air conditioned 
*Storage—Security 

*Discount rates from 
12 mid to 10 a.m. 

5530 Hollywood Blvd. 
(1 k l'eSt if ltsestcrn) 

(213) 462-0343 

Keyboardlst and guitar player avail. for orig. 
working situation. Eves. 213461-3546g 

Lyricist looking for exp. composer to collabo-
rate. Sia 206 783-9539g 

Singer isongmaker/temale seeks versatile, 
creative and enthusiastic guitarist, bassist and 
drummer for showcasing and recording. MOR. 
crossover country, origs. and copies. Mary Lee 

213 454-40469 
Male vocalist/songwriter seeking agent and 

work. 213 794-2858g 
26 year old musician has 38 orig, songs, also 

Dut 
singch s and plays drums looking for roducer. 

213 

Superstar group of '70s, the 
Motbwn sound, looking for 7-8 piece band 
w/horn section. Must be able to read, follow 
direction have own PA and no drugs. Dr. 
Sanders 213 934-5233g 

213 935-8605g 
Electric violinist, stage, studio and TV exp. 

Versatile, improvise, read, unique tone con-
cepts, w / vocals ability and good attitude. 
Seeking pro working band. Paul 714 556-1178g 

Financial backer wanted for production co. 
w/original band for recordings and promotions 
From $1.000 to $100,000 quarterly or yearly. 

213 893-5.M7g 
Bathed by agent band needed by male 

performer. Must read or have solid repertoire. 
Energetic and dedicated a must. Must be 
willing to tour Orient and Europe. Good_ pay. 
Howard 213 658-54749 

Musicians wanted imed. for refoémation of 
the rock band August. Have avail, studio 
w/air, PA soon to be doing studio work and 
road tour. Orig, material and mgmt. 

213996-2460 
or 213 997-1225f 
Major record co. artist seeks permanent 

non-equipped rehearsal or recording building 
to lease. Must be private, non-shared space, 
acoustically functional. Min. 1,000 sq. ft. Jon 
Lyons 213460-6868f 

'REEL, 
MOIL 

- 
Will Record At 
Your Location 

Your Convenience 
"Anytime - Anywhere" 

High Quality Unique System 
$10/Hour 

(5-Hour Block) 

(213) 542-9943 

EASY MONEY 
While waiting for that " BIG BREAK," 
work 5 hours per day, 5 days per week 
selling office supplies from our 
beautiful Hollywood offices. Earn a 
realistic $450 salary/commission per 
week. Major medical/dental plan. 
Quick, easy money. We will train. 

Call Woody Jones (213) 469-2950 
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_PIRO • PLAYERS  
SESSION PLAYERS 

TED BISHOP 
Phone: 213 760-4524 
Instrument: Piano, B-3, strings, synth. 
Styles: Rock, pop, country, blues, 
some jazz, classical 
Read Music: Yes 
Qualifications: B.M. in piano perfor-
mance, several albums on indepen-
dent labels, Tacoma Records and 
many demo sessions. Toured with 
Gary Puckett, Roulettes (Chrysalis), 
Terry Gregory (CBS) and more. Demo 
tapes on request. Avail, for albums, 
demos, string arrangements, produc-
tion assistance. 

RICHARD OLTMAN 
Phone: 213 999-4859 
Instrument: Electric bass 
Styles: Pop, country, swing. blues, 
MOR 
Read Music: Yes, well 
Qualifications: 10 years experience, 
worked with Bob Hope, Rich Little 
and others. Avail, for steady club or 
any sessions work. 

MICHAEL SCOTT 
Phone: 213 257-3089 
Instrument: Drums, percussion 
Styles: All 
Read Music: No 
Qualifications: Versatile, adaptable, 
yet emotional drumming. My credits 
are my ability— you be the judge. 
Avail, for around-the-clock sessions 
and fill-ins. 

TOM GRIGNON 
Phone: 213 907-0317 
Instrument: Drums 
Styles: All 
Read Music: Yes 
Qualifications: Graduate of New 
England Conservatory of Music. 16 
years playing experience, extensive 
stage and recording experience. Have 
excellent equipment. steady time and 
can really groove. Instruction also 
available in all aspects, all styles and 
all levels of drumming. 

DAVID BLUEFIELD 
Phone: 213 464-2809 or 463-SONG 
Instruments: Multi-keyboardist in-
cluding OBX-A and Chambertin M-100 
with expanded memory of splits and 
doubles. 
Styles: Contemporary, commercial. 
Qualifications: Winner of grand prize, 

World popular song festival, 15 yrs. 
DOD mainstream incl. keyboardist for 
Paul Williams, Mary MacGregor and 
rock bands on Warner Bros. 

HERB MICKMAN 
Phone: 213 462-4502 or 985-7464 
Instrument: Piano/electric piano 
Styles: Jazz-oriented accompanist 
and soloist. 
Read Music: Yes 
Qualifications: Formerly with Sarah 
Vaughan, Carmen McRae, Joe 
Williams, Jose Feliciano, Anita 
O'Day. I'm looking for local work in, 
clubs, recording. etc. with union, exp. > 
players or singers. 

JEF LABES 
Phone: 213 450-9639 
Instrument: Multi-keyboards/player. 
arranger, producer 
Styles: Rock, R&B, pop and jazz 
Read Music: Yes 
Qualifications: 14 years player includ-
ing Van Morrison, Bonnie Raitt, Jesse 
Colin Young. Arranged LPs. TV and 
commercials. Avail, for playing, ar-
ranging, and/or producing sessions 
(have a great rhythm section). 

STEVE ZOOK 
Phone: 213 439-5780 
Instrument: Elec. and acoustic guitar 
Styles: Jazz, rock, fusion and funk 
Read Music: Yes 
Qualifications: Published author. Ses-
sions at Gower Studios and various 
sessions for jazz and rock groups. I 
am a single-note specialist with un-
limited technique and creativity. 
Mature attitude. 

AARION NESBIT 
Phone: Home, 213 389-1877; work. 
462-0281 
Instrument: Keyboards and arranging 
(horns, strings and rhythm), producer 
Styles: All 
Read Music: Yes 
Qualifications: 9 years studio exper-
ience, arranged and played on many 
albums including Al Green. Moody 
Blues and recent Warner Brothers 
LPs. Great creative ear, pro attitude. 

NEIL KUNEN 
Phone: 213 241-1570 
Instrument: Elec. and acoustic guitar 
Styles: Solid and experienced in all 
styles. 

Read Music: Yes 

Qualifications: 14 years pro, Berklee 
College, specialist in all rhythm 
styles, exciting and melodic lead 
work. I enjoy playing in any and all 
musical situations. 

GEORGE M. KAHN 
Phone: 213 392-1008 
Instruments: Oberheim OBX-A 8-voice. 
Rhodes 
Styles: Rock, jazz, all popular styles 
Read Music: Yes 
Qualifications: 8 years exp. on synthe-
sizer and in studio, singles released 
on A&M, 20th Century Records. 3 
years exp. as arranger. Avail. for ses-
sions, showcases etc. Will also rent 
and program synth. for sessions. 
Tape available on request. 

ERIC GREENBERG 
Phone: 213 762-8714 
Instrument: Electric bass, mandolin 
Styles: All 
Qualifications: Work with various pro-
duction companies on demos, jin-
gles, albums. Ten years pro exper-
ience. DGMW grad. Available for 
studio and live work. 

RON FINN 
Phone: 213 399-4172 
Instrument: Guitar 

Style: Country, rock, blues 
Read Music: Yes 
Qualifications: Eight years of profes-
sional experience in clubs, recording 
and T.V. Also musical director. Have 
tapes and resume. Play lead, rhythm 
and nylon string guitar. 

RICHIE DELORSO 
Phone: 213 980-9859 
Instruments: Drums. Latin percussion 
Styles: Jazz, rock, country, anything 
that swings. 
Read Music: Yes 
Qualifications: 12 years road work. 
concerts. T.V.. movies. Good humor. 
strong backbeats, pro attitude. 

TOM ARMBRUSTER 
Phone: 213 577-7255 
Instrument: Piano, electric piano, syn-
thesizer 
Styles: All 
Read Music: Yes 
Qualifications: Degree from Dusquene 
Music School. six years roadwork, ex-
tensive studio work. Also qualified ar-
ranger. 

MUSICIANS - GROUPS 

PUT IT OUT THERE! 
with Music Connection's Pro —Player Ads (see page 44). For just 
$10, you can put your skills to work finding studio and club work. 

MAIL THIS COUPON WITH 610 TO MUSIC CONNECTION, 
6640 SUNSET BLVD. #201, HOLLYWOOD, CA. 90028 

Note: Please use this listing only if you are qualified. 

NAME _ PHONE 
FILL OUT ANY APPLICABLE CATEGORIES 

NAME OF GROUP 

INSTRUMENT(S) 

TECHNICAL SKILL 

STYLES 

AVAILABLE FOR 

VOCAL RANGE 

QUALIFICATIONS 

READ MUSIC: YES NO (check one) 

PAGE 44 MUSIC CO\ \Ecru\ 

TECHNICAL 

DENNY McLANE 
Phone: 213 761-5239 or 764-1421 
Technical Skill: Concert sound engi-
neer/recording engineer 
Available For: Concert, club and show-
case mixing for rock and jazz bands. 
Can include complete sound system 
and/or remote recording truck. 
Qualifications: Credits include show-
cases for RCA, Chrysalis, A&M, Elek-
tra Asylum and mixing for Seawind, 
Fast Fontaine, Maiden Voyage, Buddy 
Rich, Shelley Cohen. Also recording 
for UCLA Jazz Band and Shelley 
Cohen. 

JANLUC MAUREL 
Phone: 213 823-8095 
Technical Skill: Recording engineer 
Available For: Studio sessions 
Qualifications: Degree in recording en-
gineering. Diversified studio exper-
ience. Adaptable and pro. Positive at-
titude with starting bands. 

RICHARD HOLBROOK 
Phone: 213 764-1421 
Technical Skill: Engineer 
Available For: Sessions at own 
16-track studio. 
Qualification: Have recorded and pro-
duced many albums and demos for 
publishing companies and artists in 
the L.A. area for the last five years. 

BRUCE WILDSTEIN 
Phone: 213 787-7159 
Technical Skill: Recording engineer 
Qualifications: High quality demos for 
artist presentations, publishing, voca-
lists, groups. 

ROBERT GIBSON 
Address: 319 W. 48th St. 
N.Y., N.Y. 
Skill: Road Manager 
Available For: Contract road work year 
round. 
Qualifications: Company's road 
manager to Capital Productions Inc. 
National Department head technical 
advisor lo above company. Please 
send for resume and references. 

MATT GOLDENBERG 
Phone: 415 775-6743 
Skill: Sound and Recording Engineer 
Available For: Bands. tours. Interested 
in good original music, 
Qualifications: Degree in sound en-
gineering. extensive live and studio 
experience. Adaptable. intelligent pro 
attitude. 

GROUPS 
ELVIS MONTANA 
Contact: John McClung, 213 996-7842 
or 542-8365. 
Instrumentation: Guitar, pedal steel. 
piano, fiddle, banjo, bass, drums, ex-
cellent lead and harmony vocals. 
Type Of Music: Country. country-rock, 
rock, pop, bluegrass. 
Qualifications: All 5 players have ex-
tensive live and studio experience. 
We are a tight, efficient unit, having 
played together full-time for over a 
year. We can play your arrangements 
or create them for you on the spot. 
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MIKIC e 105.5 FM 
à 

announces a THANKSGIVING 

ROCK A .THON 
WED. NOV. 25 7:00 PM 

TEXTC)NES • MARCUS MALONE 
MADAM X • MEDUSA 
Special Guest • Bobby Hayden  

I iON 00 N TARDUST ADMISSION 5061A2gSeuLnismeitt Blvd. Hollywood 

Ski 
Say or 

RECORDING 

Records, Film, T.V., Commercials 
And Video Pre-Recording 
With Reasonable Rates 

24 TRACK 
MCI 24-Track 
Customized 32-Input Console 
JBL, Hemisphere, 
Auratone Monitors 

Eventude Harmonizer 
Eventide Digutal Delay 
Lex1con Primetime 
2 Stereo Ecoplates 
UREI Limiters 
Studer 2-Track 
Scully 2-Track 

Parametric E0 
AKG, Neumann Sennheiser, 
Shure Mics 

Steinway Grand Piano 
Teac 3340 1/4-Track 
Leslie Speaker 
AKG & Koss Headphones 
Fender & Music Man 

ArnpliCers 
Technics Cassette Machine 
Kepex 

$50" to 90" per hour 
IN HOLLYWOOD 

(213) 467- 3515 
ROOM TUNED BY GEORGE AUGSPURGER 

\OV \ov 
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:ODDS•N•ENDS  
Cr/UNTRY MOO\ PUBLISHING 

is looking for material suitable for 
recording— all styles, especially 

up tempo. 
Submit Cassette And 

Lyric Sheets To: 
463 S. Robertson BI., Beverly 

Hills, Calif. 90211 

REHEARSAL STUDIO 
in Hollywood 

Altec P.A.. Air-Conditioned. 
Storage. $6 Per Hr. 

Call Michael 
(213) 467-0456 

Afts. & Eves. or (213) 463-4976 

MUSICIANS' ART SERVICE 
Promotional advertising, 
T-shirts, flyers, buttons, 
banners & custom props. 

8 TRK.-Video Demos from $350 
Call AIR DESIGNS: 

(213) 797-0911 

MUSIC ATTORNEY 
A I; FORD A BLE 

copy RIGHT , CONTI{ A("I'S, 
REPRESENTATION 

BRUCE L. MARKOWITZ 
12131559-5689 

VIDEO 
CASSETTE COPIES 

$5.00 PER COPY 
NO MINIMUM 

[213] 666-3003 

Try VIDEO DEMOS 
For Record Deals/Auditions 
Booking Agents/Casting 

Parts/Etc. 
$25.00 HR. ( Block Rate) 

Call Today! (213) 657-5832 
(213) 855-9923 

"LEARN TO 
LOVE THE 

PIANO 

The Piano 
Experience 

iii ,\ Iaticria ‘ JI 
704-5448 

VOCAL COACHING 
And Piano Teaching 

BY AN EXPERT 
All Styles From Pop To Classical 

ALL AGES 
MICHAEL GALLOWAY 

[213] 464-8382 

QUALITY CASSETTE COPIES 
$1 PER COPY PLUS TAPE 

(213) 452-3930 

PRIME MINISTER STUDIOS 
Carvin P.A. System 

Drum Stage 
$5.00/hr. Weekday Special 

Convenient Loading Dock & Parking 
Block Time And Storage Space Avail 

Clean, Secure & Private 

(213) 956-0006 

USED PA EQUIP 
Altec, JBL, Yamaha, Etc. 
We Have The Largest Used 
Stock Of P.A. Equipment In 

Southern Cal. 

Stanal Sound Ltd. 
Phone 786-2500 

LEADSHEETS 
y Arrangements y 'hurts 
vOrig. Songs y Transposi ( ions 
Lou. Rates.' Fast Scruire! 
All Styles Highest Quality 

Frank Yannett 12131 859-1168 

BE WISE!— BE PROUD! 
Invest in a recording artist you will 

be proud to associate your name with. 
A great, polished vocalist/composer. 
A magnetic, mesmerizing performer. 

Plays 4 instruments. 
Written over 450 songs. 

Call Ameenah 
(213 558-1627 (213)469-2155 

SINGERS: 
Be tastefully 1,, ,i , quishable. Bring 
out and develop your own unique 
sound. Master. and I mean MASTER. 
all aspects of your voice. All contemp-
orary styles ( No opera. please). 
HALEY 213/476-0031 or 559-2375 

SONGWRITERS 
tile, . iingplugger i('(optait. Putt.. 

Pre. lia Sager. live Gees. Pink Flovdi 
Itta lea Ite.presenia 

(ion. Senil ea.t.el le a 7, tie, , 1:", 
L.% ries Include S \ Si.: 

THE HEARTBEAT CO. 
80:33 Sunset Blvd. #1) It 
W. Hollywood. 900111 

24 Track Studio 
Em itt Rhodes 
Recording 

$35/Hour 
[213] 973-7827 

Fast-Accurate 
Lead Sheets 
Chord Charts 
Arrangements 
Transpositions 

Sally Klein 12131 760-2748 

PROFESSIONAL 
MUSIC SERVICES 
• original compositions 

• film scores • arranging 
• orchestration • copying 
• lead sheets • takedowns 

[213] 396-7539 
638.0 Pier Ave Santa Molls a Ca 90405 

Trccf e enajat5? 
m)oit rFt oncc I 

(Font, (lei t)er Fitetcsictpry 

Izoriforias& eiction 4ct5 
851-598) 

Experienced Recording Engineer 
seeks production companies and •stablisbed 

our for possible 'reeking situations 
domes, mo sssss , etc. Will consider co-production. 

IMExcellent Credits 
• 24-Track Studio Access 
@Record Company Contacts 

Mark Sackett 766-9466/762-4715 

SINGERS: 
Professional, individualized 

voit r ( oat hung 

Music Johnstone 
Musicianship 
(213) 664-4905 

PAX rehea.r. -1 

studios 

large, clean rooms / sound systems 
875sq' sound studio 

stages, lights, 4 track demos 
BLOCK TIME / SPECIAL DAY RATE 

(213) 327 . 5504 

BLANK AUDIO & VIDEO 
CASSETTES 

Andol Audio Products 
(800) 221-6578 Ext. 7 

N.Y. Residents ( 212) 435-7322 

SHAKUNACHI 
[(all it, 

lessons, instruments avail. 
Teacher trained in Japan. 

Call Kempo, eves., weekends 

(213) 797-3312 

Vocal Visions 
Learn The Art 
Of Singing 

Leila Thigpen 
(213) 661-3622 

J.A.M. Productions 
Complete 

VIDEO 
Music Production 

(213) 841-6871 

THIS AD 
ONLY $22 

(213) 462-5772 

'10 QUALITY "0 
LEAD SHEETS 

CHECK MY PRICE 
AND QUALITY 
[213] 240-6685 

PARIS RECORDINGS 
8-TRACK STUDIO 
$17.50 HR. ( Block Rate) 

CASSETTE COPY/$1.50 H.S. 

(213) 657-5832 
(213) 855-9923 

QUALITY 
CASSETTE COPIES 

$1..00 PER COPY 
[213] 666-3003 

SHAKIERA MUSIC 
PUBLISHING CO. 

HMI 

(213) 980-9278 
NO. HOLLYWOOD, CA 

THE BEST 

CASSETTE COPIES 
I 

DI. \Hi 
— 

('Ir\11'\10 

CALL 213 856-9996 

$1°° 

I 
761-8280 

Own Your Own 
8-Track Recording 

Studio 
Quality, fully operating Santa Monica 
Recording Studio for sale. Priced at 
$39.500. F'or more information. call 

Esplanade West (213) 316-0744 

REHEARSAL SPACE 
Mid- Hollywood 

BGW JBL EV 
SHURE YAMAHA 

Security. Low Rates 

(213) 463-2352 

Verna Williams' 
Publishing Co. 

All types of material wanted: 
Country, Rock, R&B, etc. 

Submit Cassette, Lyric/Lead Sheets to: 

8281/2 W. 40th Pl., 
Los Angeles, Calif. 90037 
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WE ARE: 
THREE vEARS OF SALES AND SERVICE 

OF NEOTEK CONSOLES, WITH ALL MAJOR 

BRANDS OF PROFESSIONAL AUDIO EQUIPMENT 

AVAILABLE LET US ASSIST YOU WITH 

LEASING AND FINANCING ARRANGEMENTS. 

CALL FOR A HANDS-ON DEMONSTRATION 

NEOTEK CONSOLES FEATURE: 
• TRANSFORMERLESS HIGH-SPEED CIRCUITRY 

• FLEXIBLE OPERATION, INCLUDING 

F.E.T. AND C-MOS LOGIC CONTROL 

• PERFORMANCE SPECIFICATION EXCEEDING 

THE BEST DIGITAL RECORDERS 

• HUMAN ENGINEERED FOR FAST, ACCURATE MIXING. 

NEOTEK CONSOLES FOR: 

PROFESSIONAL RECORDING 

P.A. AND MONITOR MIXING 

BROADCAST 

FILM/VIDEO POST-PRODUCTION 

THEATRICAL PRODUCTION 

NOW AVAILABLE FROM 

NEOTEK WEST: 

FO STEX 
STUDIO MONITORS 

POWER AMPLIFIERS 

MICROPHONES 

HEADPHONES 



APAN 

ceyeiroA022(feed,w cJe 
WE ARE THE LARGEST 

ENTERTAINMENT NIGHTCLUB BOOKING AGENCY 
FOR THE JAPAN MARKET 

625:3 HOLLYWOOD BLVD. SUITE 929, HOLLYWOOD, CA. 90028 

FOR APPT. CALL (213) 464-5153 MON.-THUR. 3:30 P.M.-8:00 P.M. 




